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No. 1 For 112

“Peaches & Cream” by 112 (Bad Boy/Arista) rises
to the top of this
week's R&R Urban
chart. This is the
group’s third No. 1
hit at Urban. Read
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We hope you have an educational and fun time here
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JELLEESTONE THIRTEEN

The upcoming debut album

Produced by Jelleestone and

Jon "The Rabbi" Levine for Black Ju
Productions and Rex Entertainment Inc.
Chris Smith Management Inc.

ALREADY ON AT |

WKTU/NEW YORK WKSC/CHICAGO
KRBE/HOUSTON WHYI/MIAMI
KHTS/SAN DIEGO KFMD/DENVER
WFKS/CINCINNATI WNKS/CHARLOTTE
WKSS/HARTFORD WPXY/ROCHESTER
AND MANY MORE!

S incestaus.com

©2001 Warner Bros. Records Inc.
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management ¢+ marketing ¢ sales

In the world of radio sales, account
executives are trained to keep some
“secret weapons” in their back pockets to
help them close a deal. Just what are
some of these weapons? Sales &
Marketing Editor Pam Baker quizzed a
sampling of sales managers from around
the country about their secret weapons.
She also asked them to refate the most
ridicutous excuse they had heard a client
use for not buying airtime. You should get
a load of some of these doozies! This
week’s Management, Marketing & Sales
section also breaks out some of the
demographics for popular prime-time TV
shows, and we've got a recap of last
week’s Radio-Mercury Awards gala. Of
course, we aiso have a GM in the beam of
our weekly spotlight: This week's honoree
is ABC/L.A.’s Bill Sommers.

Pages 12-18

WITH 808 SHANNON

About 28 years ago Los Angeles native
Bob Wilson — whose entire radio career
happened within California’s borders —
saw the need for a programming-focused
radio trade publication and founded R&R.
The rest, as we like to say, is history. But
our resident radio historian, Bob
Shannon, fills in a lot of the gaps.

Page 51

* Millennium buys eight New Jersey
stations for $200 million

* Gary Krantz becomes Sr. VP/Ops
at Premiere Radio Networks
Page 3

THis Al wEEK

CHR/POP

« AGUILERA/LIL’ KIM/MYA/PINK Lady .. /inferscope)

CHR/RHYTHMIC
« EVE {/GWEN STEFANI Let Me ... (Ruff Ryders/Interscope)

URBAN
* 112 Peaches & Cream (Bad Boy/Arista)

URBAN AC
« LUTHER VANDROSS Take You Out ()

COUNTRY
* TIM MCGRAW Grown Men Don't Cry (Curb)

AC
+ LEE ANN WOMACK | Hope You Dance [MCA/Universal)

HOT AC
* UNCLE KRACKER Follow Me (Top Dog/Lava/Atiantic)

SMOOTH JAZZ
* CHUCK LOEB North, South, East And V/es (Shanachie)

ROCK

+ STAIND It's Been Awhile (Flip/Elektra/EEG)
ACTIVE ROCK

« STAINO It's Been Awhlle (Flip/Elektra/EEG)
ALTERNATIVE

~ STAIND it's Been Awhite (Flip/Elekra/EEG)

TRIPLE A
« R.E.M. imitation Of Lite (Warner 8ros.)

NEWSSTAND PRICE $6.50

THE INDUSTRY’S INEWSPAPER

www.rronline.com

By JEFFREY YORKE
R&R \\’ASH]NG:T()N BUREAU CHIEF
yorke@ rronline.com

The kids in Radioland re-
ceived their report cards this
week from Lehman Brothers
analyst William Meyers, and

Winter Results Help Emmis,
Radio One Make The Grade

are in the process of being re-
launched.”

Companies such as Re-
gent and Cumulus were
not included because their
portfolios concentrate on
smaller-revenue-gencrating
markets. The fi-

head of the class
were Emmis and
Radio One. Each

standing at the
Radio

company earned | Company
an A- for the win- | Beasley
Citadel

ter 2001 quarter.
Cox Radio and
Infinity were a
half-step behind
with B+ marks,
while Saga got a
solid B. Citadel,
Clear Channel

Cox Radio
Emmis
Entercom
Infinity
Radio One
Saga

Report Card

Clear Chanrel

nal grades were
based primarily
on- results from
the winter 2001
Arbitron survey.

“Emmis’ per-
formance was
driven by near
double-digit rat-
ings growth in its
two biggest mar-
kets — New
York and Los

Fa'00 wio1

PPPIFPIEPRO

B-
B+
A
B

B+
B+

and Entercom

brought home B- grades.
while Beasley finished with
a C average. Professor
Meyers opted to suspend “of-
ficial” grades lor the His-
panic Broadcasting and
Spanish Broadcasting Sys-
tem campuses “due to the
large number of stations that

Angeles — while
Radio One was buoyed by
the continued strength of its
recently acquired Clear
Channel properties, which
saw ratings improve 14% in
the most recent book.”
Meyers wrole in his report,
issued Tuesday.

GRADE/See Page 8
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New Direction For Indecency?

B Eminem fine could signal tougher standards

By EuizaBETH RaMos
R&R WASHINGTON BUREAU
eramos@ rronline.com

What at first blush seemed to
be a run-of-the-mill indecency
fine has instead become the fo-
cal point of another battle over
what constitutes indecency on
the radio. Whereas stations used
to live in fear of letting one of
the “seven dirty words” slip out
over the air, this latest action
suggests that the FCC may be
going in a new direction, one in
which what is implied in a song
may be viewed as indecent.

On June | Citadel’s KKMG/
Colorado Springs
was fined for air-
ing an edited ver-
sion of Eminem’s
“The Real Slim
Shady” in July
2000. The edited track was cited
because it violated FCC guide-
lines regarding obscenity and in-
decency. Citadel said it had
broadcast a radio edit of the song

Station ‘Slim’-Down
Last week: 52 stations. 166 plays
This week: 40 stations, 114 plays

Eminem Simmons

in which offensive language was
omitted or muted through over-
dubbing. The company submit-
ted lyrics for the edited version
10 the FCC and
argued that those
lyrics weren't in-
decent, but the
commission dis-
agreed.

In its order proposing the fine,
the FCC said the lyrics-contained
sexual references in conjunction

FINE/See Page 64

Karmazin: More Deregulation In Radio

Viacom PresidenVCOO Mel Karmazin, speak-
ing on a panel at the National Cable & Telecom-
munications Assn. convention in Chicago this
week, said the FCC’s restriction on the number of
radio stations a company can own “seems to be

silly in light of Internet radio.”

Karmazin, long a proponent of federal deregula-
tion of the public airwaves, also reiterated his desire &
for the FCC to relax its TV rules and restated his in-
terest in buying the nation’s oldest network. saying
that Viacom “would absolutely love” 1o buy NBC
from General Electric. should the rules be loosened.

Karmazin

“If GE hired investment bankers and was inter-
ested in spinning oft the network, we would be interested in receiv-
ing one of those books.” Reuters quoted Karmazin as telling the con-
ference. But Karmazin’s network-acquisition desires are not lim-
ited to NBC. When asked about the possibility of buying CNN from

VIACOM/See Page 8

Gershon To Join
V2 As President

By StivE WonsiEwIcZ
R&R MUSIC EDITOR
swonz@rronline.com
V2 Records North America
has named Andy Gershon
- E President.
Based in New
York, he re-
‘ports 1o V2
Worldwide
CEO Jeremy
iPearce.
Gershon will
officially join
the company
July 23.
Pearce said,
“Andy was my
first choice.
and I am delighted that V2 was
an attractive cnough prospect
to lure him as its new Presi-
dent.”
Prior to joining V2 Gershon
was co-founder of and a partner

Gershon

GERSHON/See Page 64

Tony Novia
R&R CHR EDITOR
tovia@rronline.com

When you study
the numbers behind
Infinity Broadcast-
ing, you begin to un-
derstand why parent
company Viacom |
President/COO Mel
Karmazin is so re-
spected among his
peers. Infinity ac-
counted for almost
$1.3 billion of Viacom’s eam-
ings in 2000 before interest,
taxes. depreciation and amor-
tization. That’s more than ev-
ery other division of Viacom,
with the exception of the
company’s cable networks —
which took in a combined
$1.5 billion last year.

Infinity now has 184 sta-
tions in 41 markets. Its rev-
enue in 2000 was about 13%

On The High Road With Infinity

I Gehron reveals company’s philosophy

Gehron

of total U.S. radio ex-
penditures. Putting a
bigger smile on Kar-
mazin's face. the
"| company ranks No. |
or 2 in lerms of pro
forma radio revenues
in 31 of the 41 mar-
kets in which it cur-
rently operates. With
more than 91% of
Infinity’s radio sta-
tions in the top 50
markets. the company’s focus
is on large markets and large
revenues.

In order to attain those big
numbers, Infinity’s radio sta-
tions have to receive high rat-
ings. One of the people
charged with that 1ask is Sr.
VP/Programming John Geh-
ron. The Chicago-based
Gehron works with all of

See Page 66
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Complete R&R Convention agenda and L.A. radio guide: Pages 28-38

Houston Stations
Fight The Floods

By JoE Howarpd
R&R WASHINGTON BUREAU
Jhoward @ rronline.com

In the wake of serious flood-
ing that was blamed for at least
16 deaths in the Houston area,
Clear Channel and Radio One
stations did what they could to
aid citizens in the water-ravaged
city.

“I’s unbelievable how fast
water moves.” Clear Channel/
Houston Director/AM Program-
ming Ken Charles told R&R.
He said that Talk KPRC's trans-
mitter was under water and that
the station was forced off the air
early on Junc 9 as a result of the
heavy rain that pummeled the
city. The station was operating at
below 1kw up until Monday
night., when one of Clear
Channel’s New Orleans stations
loaned it a transmitter until a
new one could be installed.

FLOODS/See Page 42
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| LIKE THEM GIRLS

Over 3200 Muiti-Format Spins!

Over 30.6 Million in Audience!

A Top Ten Smash @ Rhythm & Crossover & Urban!
Over 150,000 Albums Scanned in Two Weeks!

BIGM’ PLAY TO=N ey

MUSIC TELEVSION

COULDN'T WAIT TO PLAY IT:

KIIS/Los Angeles 20x KHTS/San Diego 53x
KDWB/Minneapolis 12x KZZP/Phoenix  22x
WBLI/Long Island ADD!  WKSS/Hartford  30x
KHTT/Tulsa 40x WXKB/Ft. Myers 22x
WKSZ/Green Bay  12x AND MORE

e
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2000 WATTS

SEE TYRESE ON JAY LENO
JUNE 26TH!

SEE TYRESE STARRING IN
JOHN SINGLETON’S SUMMER SMASH
BABY BOY IN THEATRES JUNE 27TH!!

~. YN m WWWTYRESE COM

EXICUTIVE PRODUCERS: TYRESE GREG PAOKS AND ANTHONY Uﬁhl RWC(DI"Y m S DAMON THOI HARYEY
MILED BY JEAY WIARIE HORWAT / A&R: 4l MORGAN / MANAGED smmls muc nlllw nusl m
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Premiere Promotes
Krantz To SVP/Ops

Premiere Radio Networks has
elevated Gary Krantz to Sr. VP/
Operations. Krantz, who has been
Sr. VP of Mediabase 24/7 sales
since September, will be based in
New York and report to Premiere
President/COO Kraig Kitchin.

Krantz’s first task will be to over-
see the facilities and the distribution
of Premicre’s programming and
services on the East Coast. His pre-
vious positions include VP of
AMFM Radio Networks and VP/
GM of MIJI Broadcasting.

“Gary Krantz is our great go-to
guy on the East Coast, particularly
when it comes to building our infra-
structure,” said Kitchin. “With his
background in programming, affili-
ate relations, marketing and adver-
tising sales, he is an invaluable as-
set (0 our management team and a
welcome resource in an area where
we have some 300 employees push-
ing a lot of programming out.”

Krantz said, “Since joining Pre-
micre, it has been an exhilarating |

KRANTZ/See Page 22 ‘

Hubbert Becomes
Mediabase SVP/
Music Info Sves.

Mediabase Research has ap- |
pointed Dan Hubbert to a newly

’_. created Sr. VP ‘

position, based
in Los Angeles.
Hubbert, previ-
ously Sr. VP/ |
Promotion at
Epic Records, |
will be respon-
sible for the
company’s |
soon-to-be-
launched Music
Information Ser-
vices division.
Hubbert reports to Kraig Kitchin, |
President/COO of Mediabase par-
ent Premiere Radio Networks. Full
details surrounding the MIS prod-
ucts and services are forthcoming.

Kitchin commented, “Dan Hub-
bert brings the essential elements
to MIS — a customer sensitivity
to our services, a real appreciation
for the music business and a cre-
ative mind in finding opportunities
where others couldn’t envision
them. We're fortunate to have
him.”

Hubbert noted, “I am extremely
excited to be a part of this ground-
breaking venture.”

Before his stint at Epic, Hubbert
oversaw promotion at Disney's
Hollywood Records unit and was
Regional Director/Promotion at |
Columbia Records in L.A.

Hubbert

H.ﬂw TO REACH US naons nﬂmnm:m.nmmsmnummmwn.,mnonn.ménnneuss.cnm

CIRCULATION:

NEWS DESK:

R&R ONLINE SERVICES:
AD_VEHTISINGISALES:

Hangin’ With Howard '

The Black Crowes appeared on Howard Stern’s syndicated morning show | |
recently. The group, whose single “Soul Singing” is the No. 1 Most Added
song on R&RA’s Rock charts this week, head lo Europe soon lo tour with
Neil Young and Stereophonics. Pictured (I-r) are Black Crowes manager
Pete Angelus and frontman Chris Robinson, Stern, the Black Crowes’
Steve Gorman and V2 Records Head of Promotion Matt Pollack.

Millennium’s Garden Grows

I Group goes on $200 million spree in New Jersey |

By Joe Howarp
R&R WASHINGTON BUREAU
Jjhoward@ rronline.com

In a week’s time, Millen-
nium Radio Group ac-
quired eight New Jersey
radio stations — including
the legendary “New Jersey
101.5" — and quickly es-
tablished itself as a force to
be reckoned with in the
Garden State’s radio land-
scape.

On June 6 the company
announced it will spend $110 mil-
lion for Press Communications’
WBUD & WKXW/Trenton and
WBSS/Atlantic City. Five days
later the company announced it will
pay $90 million to Nassau Broad-
casting for WADB, WOBM-AM &
FM, WBBO & WILK/Monmouth-
Ocean. Combined with the $19.4
million Millennium is already pay-
ing Citadel in a deal involving

Banta

WFPG-AM & FM, WKOE
& WPUR/Atlantic City,
Millennium has plunked
down almost $220 million
for New Jersey stations
this year.

Millennium is a partner-
ship between Mercury
Capital Partners, of which
Mercury Radio founder
and former Greater Media
VP/Radio Charles Banta is
President, and UBS Capi-
tal Americas. Michael Greene of
UBS is Banta’s main partner in
Millennium.

Banta told R&R that Millen-
nium’s arrival in New Jersey was
“a process of blind luck. These par-
ticular acquisition opportunities all
occurred fairly close to each other.
All these assets just came up at the

MILLENNIUM/See Page 64

Schuon Named pressplay President/CEOQ

@ Online music venture chooses Bebel as GO0

Pressplay, the online
music-subscription service
formed by Sony Music
Entertainment and Univer-
sal Music Group, has
named Andy Schuon
President/CEO and Mi-
chael Bebel COO. Press-
play, formerly known as
Duet, is expected to
launch by late summer.

Based in New York and
Los Angeles, Schuon will
oversee all aspects of the com-
pany’s operations. Bebel, based in
New York and reporting to Schuon,
will direct the business affairs, fi-
nances and day-to-day operations
of the company, as well as lead its

| technology implementation. Press-

Schuon

play will have offices in
New York and Los Ange-
les.

Schuon had served as
President/COO of Jimmy
| and Doug’s Farmclub.com |
| since January 2000. Before
| that he was Exec. VP/GM
of Warner Bros. Records. |
He also spent several years
at MTV Networks, where
he held Exec. VP/Program-
ming posts at MTV and

VHI.

Bebel has been Exec. VP/Busi- |
ness Development & Strategic
Planning for Universal Music
Group’s eLabs since 1998. He first

PRESSPLAY/See Page 64 |
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Glade Joins Clear Channel/San Antonio

Tom Glade has been named VP/
Radio Market Manager for Clear
Channel’s San Antonio properties,

| which include KTKR, KAJA,

KQXT, KSJL, KXXM & WOAL
The 20-year radio vet returns to
Texas with the appointment; he
once spent 10 years as a radio
GM in Dallas. He was most re-
cently GM of Bonneville's
WXTR, WWVZ & WWZZ/Wash-
ington.

“We are very fortunate to have an
individual of Tom’s caliber join our

team at Clear Channel,” Clear
Channel Sr. VP Jim Donahoe com-
mented. “His radio experience
coupled with his knowledge of the
Texas markets should be a nice fit
in San Antonio.”

Glade said, “I consider the posi-
tion of VP/Radio Market Manager
for the Clear Channel stations in
San Antonio to be a huge opportu-
nity for me and my family. San An-
tonio is a great market, and Clear

GLADE/See Page 64

SBS/New York Welcomes Mier, Fﬁenfes

Jorge Mier, who programmed
Tropical WSKQ/New York in
1993, has returned to the program-
ming chair at the Spanish Broad-
casting System station. A seasoned
Spanish-radio vet, Mier has served
as PD of Mega Communications’
WAMG, WBPS & WLLH/Boston;
VP/Programming for Q Broad-
casting’s Chicago, Orlando and
West Palm Beach properties; and
Operations Director of WAMR &
WRTO/Miami. He began his career
at WONQ/Orlando.

310-788-1625  310-203-8727
310-788-1699  310-203-9763
310-788-1675  310-553-4056
310-553-4330  310-203-8450

moreinfo @ rronline.com
newsroom @ rronline.com
jill @rronline.com

hmowry @ rronline.com

G

www americanradiohistorv com

OPPORTUNITIES/MARKETPLACE: 310-788-1621
EDITORIAL, OTHER DEPTS:

WASHINGTON, DC BUREAU:
NASHVILLE BUREAU:

<>

Concurrently, Al Fuentes has be-
come Director/Imaging for Spanish
AC sister WPAT/New York. Fuen-
tes’ role will be similar to that of a
program director. Both Mier and
Fuentes assume duties previously
held by Gino Reyes, who departed
the PD chair of WPAT & WSKQ
after just six months with the com-
pany and has accepted moming du-
ties at Rhythmic Oldies WMGE/
Miami. Mier and Fuentes report to

MIER/See Page 42

WEBSITE: www.rronline.com

<> O

310-203-8727

kmumaw @rronline.com

310-563-4330  310-203-9763  mailroom®@ rronline.com
202-463-0500  202-463-0432 rrdc@rronline.com
615-244-8822 615-248-6655 Iheiton @rronline.com
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Cumulus Settles Class-Action Litigation Bloomberg

[0 Makes deal for cash and stock, pending court approval

By JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF
vorke@rronline.com

Cumulus Broadcasting has reached an agreement in principle
to settle a series of class-action lawsuits filed by shareholders in
March 2000 after the then-fast-growing radio group announced that
it would have to issue restatements of certain revenue and expenses
from the first. second and third quarters of 1999. The company was
hit hard by the suits, and the fallout ultimately forced out its upper
management, including Executive Chairman Richard Weening, who
helped found the company in 1997.

The agreement. which must be ap-
proved by the court. calls for the suits
to be dismissed in exchange for $13
million in cash and 240.000 shares
of common stock. An insurance
policy will cover $7.25 million of the
cash portion of the setlement.

“These lawsuits were a vestige of an
old problem, and it was time to put them
behind us,” said Cumulus Chairman/
CEO Lew Dickey. “Their resolution
constitutes still another step forward in
our plan to make the new Cumulus the
premier company in our industry.”

Dickey. took over the ailing Cumu-
lus last June and immediately began
overhauling the group. He restruc-
tured major acquisition deals. includ-
ing arranging to spin off a series of
markets to Clear Channel in exchange
for fewer properties that generated
more revenue, and he eliminated the
company s notorious “fire sale”
method of selling inventory in long-
term sales contracts.

*We had a lot of guys working really
hard. It’s been a tough 12 months, but
it’s starting to be a little bit more fun
now,” Dickey told R&R. “This settle-
ment should put this behind us once
and forever.”

Judge Clears Way For LPFM Challenge

[ Suit questions constitutionality of Radio Broadcasting Preservation Act

A US. District Court judge in Connecticut has cleared the
way for the New York-based Center for Constitutional Rights to
challenge the constitutionality of the Radio Broadcasting Preser-
vation Act of 2000. The act, which requires third-adjacent chan-
nel protection for established FM stations, severely limits the num-
ber of low-power FMs that the FCC can license. The law was
passed by Congress last December as part of a larger spending
package and was signed into law by President Clinton. Clinton
was, however, a proponent of LPFM and voiced his opposition to
the item’s being included in the spending package.

On June 6 Judge Warren Eginton
ruled that Mark Blake and Loretta
Spivey, represented by the Center
for Constitutional Righis. may file
a second amended complaint
against the FCC. Blake and Spivey.
who operate “Prayze FM” in Hart-
ford. CT. believe that the Radio
Broudcasting and Preservation Act
violates the First and 14th Amend-
ments “because the requirements of

minimum distance separations be-
tween new LPFM stations and full-
power FM radio stations on third-
adjacent channels is not narrowly
tailored to serve the substantial
government interest in protecting
full-power FM radio stations from
signal interference within their pro-
tected contours.”

Blake and Spivey were charged as
pirate radio operators by the FCC in

1995 and have been involved in legal
battles with the commission since
then. Prayze FM. which describes it-
self as an “unlicensed African-Ameri-
can Gospel low-power FM radio sta-
tion.” has been litigating against re-
strictions on LPFM for more than
three years.

The current suit also challenges the
aspect of the Radio Broadcasting
Preservation Act that forbids con-
victed pirates from receiving LPFM
licenses. It claims that the FCC has
traditionally assessed broadcast-li-
cense applicants’ character on a case-
by-case basis and has given “even
applicants who have engaged in the
most egreginus misconduct an oppor-
tunity to show that they have reha-
bilitated themselves and can operate
a broadcast station in the public in-
terest with no likelihood of future
misconduct.”

BUSINESS
BRIEFS

Clear Channel Expands Foreign Outdoor Presence

C lear Channel continued its European shopping spree last week by
acquiring 51% of Hillenaar, a 10-year-old indoor- and outdoor-adver-
tising company that has more than 11,000 panel displays throughout the
Netherlands. Hillenaar founder Jeroen Hillenaar will remain with the com-
pany as Managing Director.

Clear Channel also announced plans last week to purchase a 20% stake
in the Berlin-based Wall AG street-furniture company. Wall AG, which had
about $60 million in revenue last year, has more than 20,000 street-furni-
ture pane's in 56 German cities and across Europe, with substantial opera-
tions in Issanbul, Moscow and Amsterdam. Clear Channel said it hopes to
help Wall sxpand into other international markets.

Meanwhile, Clear Channel’s Adshel street-furniture division has won a
nine-year contract to supply street furniture to Naples, Italy, where the divi-
sion will get more than 5,000 ad faces on outdoor furniture and 142 bill-
boards. Terms were not released for any of the European deals.

Adshel recently won a 15-year, $500 million contract with the govern-
ment of Singapore (R&R 6/8).

Clear Channel To Leave NYMRAD

C lear Channel VP/Investor Relations Randy Palmertold R&R that the
comgany will soon leave the New York Market Radio Association.
He added that Clear Channel plans to “use the dollars for new-business
presentations and radio-promotion efforts” instead. Palmer said the with-
drawal will be effective July 1.

Radio One To Expand Corporate Staff

adio One plans to hire 12 corporate employees, including an invest-

ment-relations executive, the Washington Postreported Monday. Ra-
dio One's niche in the market makes it attractive to larger media conglom-
erates, and President/CEO Alfred Liggins Il did not rule out the possibility
of its being acquired. “This is America — everything's for sate,” Liggins told
the Post. “Ne're interested in growing cash flow 20%. If at some time we
find ourselves not able to do that, then we will evaluate all aiternatives”

Emmis ‘On Verge Of Major Breakthrough In L.A.’

mmis Communications President/CEQ Jeff Smulyan said last week
that his company is “on the verge of a major breakthrough in L.A"
Emmis owns CHR/Rhythmic KPWR/Los Angeles and acquired crosstown
Country KZLA from Bonneville last year. “The upside we can create with
KZLA is remarkable;” Smulyan told investors at theDeutsche Banc Alex. Brown

R&R Stock Index

This weignted index consists of all publicly traded companies that derive
more than 5% of gross earnings from radio advertising..

Continued on Page 8

Changes
6/8/00 6101 &/8/01 5/8/00 &/1/01-6/8/01
R&R Index 32479 273.81 279.89  -138% +2.2%
Dow Industrials  10,668.72 10,990.41 10,977.00 +28% -0.1% -
S&P 500 146197 1260.47 126496 -134% +0.3%
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with a

custom imprint

{ Contemporary}

if 3x4, 25 sheet, 1color, Post-1t'pad
1 8$.50 ea. {500 pe. minimum}

£800-786-8011

Lwww.resultsmarketing.com }
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DEAL OF THEWEEK | 2001 DEALS TO DATE

Dollars to Date:

$1,106,136,036

(Last Year. $24,946,969,133)

* WBSS-FM/Millville Dollars This Quarter: $521,893,435

Qtlantlc Gity) and WBUD-AM (Last Year: $1,356,941,000)
WKXW-FM/Trenton, NJ

110 million Statmns Traded This Year'(m - 1%?)

Statians Traded This Quarter: 182

(Last Year: 274)

Millennium’s Garden Grows With NJ Buys

O Spends $200 million on eight properties in two separate deals

New Jersey
WBSS-FM/Millville
(Atlantic City) and
WBUD-AM & WKXW-FMW/
Trenton

PRICE: $110 million

TERMS: Asset sale for cash
BUYER: Millennium Radio Group,
headed by President Charles
Banta. Phone: 716-639-9300. It

owns three other stations, WFPG- | |

Wl i bt s b s

AM & FM & WPUR-FM/Atiantic City. | KZSL-FMIKlng City; |

SELLER: Press Communications
LLC, headed by CFO Richard
Morena. Phone: 732-751-1119
FREQUENCY: 97.3MHz; 1250 kHz;
101.5MHz

POWER: 50kw at 466 feet; Skw day/
3kw night; 19kw at 804 feet
FORMAT: Talk; Full Service; Talk
BROKER: Star Media Group and
Kalil & Co,

KCTY-AM, KTGE-AM,
KHMZ-FM; KRAY-FMI
Salinas; and KHNZ-FM/
Soledad (Monterey-
Salinas-Santa Cruz)
PRICE: $5.75 million

TERMS: Asset sale for cash
BUYER: Wolfhouse Radio Group |
Inc., headed by President Hector

—/////4

PATRICK

COMMUNICATIONS

STATION BROKERAGE
DEBT & EQUITY PLACEMENT
FAIR MARKET & ASSET APPRAISALS

Executive Vice President

Larry Patrick

President

Susan Patrick

Terry Greenwood
Vice President

Greg Guy

Vice President

5074 DORSEY HALL DRIVE,
ELLICOTT CITY, MD 21042

(410) 740-

0250,

www americanradiohistorv com

SUITE 205

|

(41,0) 740-7222 FAX |
www.patcomm.com

TRANSACTIONS AT A GLANCE

All transaction information provided by
BIA's MEDIA Access Pro, Chantilly, VA.

® KZSL-FM/King City; KCTY-AM, KTGE-AM, KHMZ-FM &
KRAY-FM/Salinas; and KHNZ-FM/Soledad
(Monterey-Salinas-Santa Cruz), CA $5.75 million

* WOKC-AM/Okeechobee, FL Undisclosed

* WKDM-AM/Rockville, MD (Washington, DC) $800,000

e WADB-AM & WJLK-FM/Asbury Park, WOBM-AW
Lakewood, WBBO-FM/Ocean Acres and WOBM-FM/Toms
River (Monmouth-Ocean), NJ $90 million

© KEOR-AM/Atoka, OK $192,000

© WWBD-FM/Bamberg, SC $500,000

© WMCH-AM/Church Hill and WEYE-FM/Surgoinsville
(Johnson City-Kingsport-Bristol), TN Undisclosed

® KAIQ-FM/Littlefield, TX Undisclosed

® KSX2-FM/Lost Cabin,WY $30,000

Villalobos. Phone: 831-757-4921. It
owns no other stations,

SELLER: Z-Spanish Trust, admin-
istered by trustee Mark Inglis. Phone:
203-541-1500.

FREQUENCY: 93.9 MHz; 980 kHz;
1570 kHz; 97.9 MHz; 103.5 MHz;
106.3 MHz

POWER: Skw at 702 feet; 10kw; Skw
day/500 watts night; 3kw at 479 feet;
3kw at 512 feet; Skw at 371 feet
FORMAT: Regional Mexican; Span-
ish AC; Regional Mexican; Spanish
Contemporary; Regional Mexican;
Spanish Contemporary
COMMENT: This deal originally ap-

| peared in the May 18 issue of R&R

with an undisclosed price.

~ Flon S
WOKC-AM/Okeechobee
PRICE: Undisclosed

TERMS: Terms unavailable

BUYER: Glades Media Co., headed
by Robert Castellanos. Phone: 863-
983-6106. It owns four other stations.
This represents its entry into the
market. |
SELLER: Okeechobee Broadcast-
ers, headed by Owner William
Stokes. Phone: 863-763-3181

FREQUENCY: 1570 kHz |
POWER: 700 watts day/14 watts
night

FORMAT: Country

WKDM-mvRccirille
| (Washington, DC)

| PRICE: $800,000

TERMS: Asset sale for cash
BUYER: Multicultural Radio |
Broadcasting Inc., headed by Presi-
dent Arthur Liu. Phone: 212-966-
1059. It owns 28 other stations, in-
cluding WKDV-AM & WZHF-AM/
Washington, DC.

SELLER: Mega Communications |
In¢., headed by President/CEO
Alfredo Alonso. Phone: 301-588-6200 |
FREQUENCY: 1600 kHz

POWER: 1kw day/500 watts night
FORMAT: Spanish News/Talk

B o "_=."|

hd
e

| WADB-AM & WJLK-FMW/

| Asbury Park, WOBM-
AM/Lakewood, WBBO-
FM/Ocean Acres and
WOBM-FM/Toms River
(Monmouth-Ocean)

| PRICE: $90 milion

TERMS: Asset sale for cash
BUYER: Millennium Radio Group,
headed by President Charles Banta.
Phone: 716-639-9300. It owns three
other stations: WFPG-AM & FM &
WPUR-FM/Atiantic City.

SELLER: Nassau Broadcasting
Partners LP, headed by President/
Chairman Louis Mercatanti Jr.
Phone: 609-452-9696
FREQUENCY: 1310 kHz; 94.3 MHz;
1160 kHz; 98.5 MHz; 92.7 MHz
POWER: 3kw day/1kw night; 1kw at
499 feet; Skw day/9kw night; 6kw at
328 feet; 1kw at 486 feet

FORMAT: Adult Standards; Hot AC;
Full Service; CHR/Pop; AC
BROKER: Peter Handy of Star Me-
dia Group.

COMMENT: Nassau will purchase
WOBM-AM & FM from Seashore
Broadcasting, headed by VP Don
Dalesio, and immediately spin those
stations to Millennium Radio. The
value of that transaction is not known.
Nassau has been operating WOBM-
AM & FM under an LMA since July

1996.
shoma |

KEOR-AM/Atoka

PRICE: $192,000

TERMS: Asset sale. Sullins has given
the seller a car valued at $23,000 as
a down payment. The remainder of
the station’s purchase price will be
paid in cash at closing.

BUYER: Robert Sullins. Phone:
580-795-2345. He owns no other sta-
tions.

SELLER: Ballard Broadcasting,
headed by owner Drew Ballard.
Phone: 806-765-8114
FREQUENCY: 1110 kHz

POWER: Skw

FORMAT: Country/Gospel
COMMENT: This deal originally ap-
peared in the May 18 issue of R&R
with an undisclosed price.

WWBD-FM/Bamberg
PRICE: $500,000

TERMS: Terms unavailable
BUYER: WWBD LLC, headed by
Manager John Bocock. Phone: 561-
883-0863. He owns no other stations.
SELLER:Tri County Broadcasting
inc., headed by President/GM Bob
Clary. No phone listed.

Continued on Page 8
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Not only is TRL coming to your town...
they’re bringing enough seats for everyone

This summer MTV presents the first-ever TRL Tour
starring Destiny’s Chiid
July 2001

7/13  Albany, NY

7719 Hartford, CY

7/2)  Virginia Beach, VA

723 Raleigh, NC

7/22  Washington, DC

7res Hershey, PA
Buffalo, NY
Atlanta, GA
St. Louis, MO
Minneapolis, MN

August 2001

83 Kansas City, MO
87z Oklahoma City, OK
83 San Antonio, TX
8¢ Houston, TX
85 Dallas, TX

838 Holmdel, NJ
89 Phifadelph & PA
s ad¢] Boston, MA
&1 NYC, NY

&3 Toronto, ONT
8&/14  Columbus, OH
816  Cincinnati. OH
817  Charlotte, NC
8¢18 - Tampa, FL

&19 Miami, FL

€:21 Nashville, TN
€722  Indianapols, IN
&23  Detroit, M

824  Pittsburgh, PA
8§25  Cleveland OH
826  Chicago, i
&30 San Diege, CA
8731 Las Vegas, NV

September 2001

N
Qakland, CA
N Irvine, CA
I Phoenix, AZ

MUSIC TELEVISICN® Albuquergue/
Las Cruces, NM
Denver, CO
Vancouver, 8C
Seattle, WA
Portland, QR
Mountainsiew, CA
Edmonton-ALB
Anchorage, AK
Honolulu, Hi

Go to MTV.COM for more details

www americanradiohistorv com
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Commissioner Copps
Appoints Interim Staff

O3 Fines, red flags also mark week at FCC

By Joe Howarp
R&R WASHINGTON BUREAU
Jjhoward@ rronline.com

In a busy week at the FCC, one of the newly sworn-in com-
missioners has named an interim staff, and the Mass Media Bu-
reau red-flagged a pending Clear Channel acquisition. The En-
forcement Bureau has been hard at work as well, handing out a
$15,000 fine to one station and upholding a long-pending pen-

alty against another.

FCC Commissioner Michael
Copps named his interim staff this
week, tapping Jordan Goldstein, for-
merly alegal advisor to Commissioner
Susan Ness, as his interim Sr. Legal
Advisor. Copps named Susanna
Zwerling his interim Legal Advisor
for mass-media and cable issues; she
most recently served as Asst. Bureau
Chief/Planning & Communication at
the Mass Media Bureau. Lauren
Maxim Van Wazer will serve as
Copps’ interim Legal Advisor for wire-
less and international issues.

Commission Upholds Fines

KDAP-AM/Phoenix licensee
KASA Radio Hagar is facing a
$15,000 fine for several violations,
including failure to conduct annual
equipment-performance measure-
ments and failure to maintain a pub-
lic inspection file. KASA Radio
Hagar did not dispute the claims, but
asked the FCC to reduce or rescind
the fine based on KDAP’s financial
state. The commission responded that
it had fined the licensee, not the sta-
tion, and that, unless KASA can prove
financial hardship, it is responsible
for the fine.

For the fifth time, the FCC this
week told Joy Broadcasting that it
is responsible for a $3,000 fine lev-
ied on its noncommercial WITF-FM/
Panama City, FL. Joy filed its fourth

Transactions
Continued trom Page 6
FREQUENCY:95.7 MHz
POWER: 6kw at 308 feet
FORMAT: Oldies

oy e T

e VL S M
WMCH-AM/Church Hill
and WEYE-FMW/
Surgoinsville (Johnson
City-Kingsport-Bristol)
PRICE: Undisclosed
TERMS: Terms unavailable
BUYER: WTZY Inc., headed by
President Edward Seegar. Phone:
843-849-0076. It owns no other sta-
tions.

SELLER: Trent Broadcasting,
headed by owner DeanTrent. Phone:
423-272-3900

FREQUENCY: 1260 kHz; 104.3 MHz
POWER: 1kw; 4kw at 381 feet
FORMAT: Gospel; Country

- KAIQ-FM/Litt
PRICE: Undisclosed
TERMS: Asset sale for cash

petition in April, arguing at the time
that it should not be fined for having
violated frequency-emission stan-
dards because later measurements
taken by an FCC field office found
the station to be in compliance. The
FCC pointed out that WITF was not
being fined for that violation; rather,
it was being penalized for failure to
calibrate the station’s monitoring
equipment, to take equipment-perfor-
mance measurements upon the in-
stallation of a new transmitter and to
designate its chief operator in writ-
ing. In denying the petition yet again,
the FCC said that all of Joy’s argu-
ments have previously been ad-
dressed.

Red-Flagging Begins Again

The FCC’s Mass Media Bureau is
once again holding up license-trans-
fer applications it believes may vio-
late its public-interest standards. This
time it red-flagged Clear Channel’s
pending acquisition of KBMA-FM/
Bryan, TX from Felix Torres. Clear
Channel owns two other stations in
the market, KAGG-FM & KKYS-
FM. The June 8 action marked the
second time in less than a week that
the FCC held up a Clear Channel
deal: On June 5 it red-flagged the
company’s bid to purchase WISM-
FM/Altoona, W1 from Alpenglow
Communication (R&R 6/8).

BUYER: Seeger, Guest & Fort,
headed by President Edward Seeger.
Phone: 843-849-0076. It owns two
other stations. This represents its en-
try into the market.

SELLER: 21st Century Radio Ven-
tures, headed by President James
Primm. Phone: 805-570-6663
FREQUENCY: 95.5 MHz

POWER: 7kw at 108 feet

FORMAT: Religious

BROKER: American Media Ser-
vices

HE

KSXZ-FM/L
PRICE: $30,000

TERMS: Asset sale for cash
BUYER: Jim Ray Carroll. Phone:
307-877-4422. He owns four other
stations. This represents his entry into
the market.

SELLER: Independent Broadcast-
ing Corp., headed by President Mary
Constant. Phone: 707-588-0707
FREQUENCY: 99.1 MHz

POWER: 85kw at 2,116 feet
FORMAT: N/A

COMMENT: This station is currently

Pty i,

st Cabin

represented as a construction permit.

continue‘d Irnm Page 4

Media Conference. “It was ranked 22nd when we bought it, and today it's 11th. KZLA has passed nine radio stations
that outbill us by an average of $12 million”

XM To Offer CNBC Audio Feéd; Chair Says XM, Sirius Not Too Different

M Satellite Radio will offer the same live audio feed of CNBC programming that Sirius Satellite Radio earfier
agreed to carry. CNBC spohizswamian Alison Rudnick confirmed, “We do have a partnership with Sirius, and both

XM and Sirius will carry the same feed.”
Atlast week's Deutsche Banc Alex. Brown Media Conference in New York, XM Chairman Gary Parsons said that,

| asthe two sateliite services evolve, there will be “not that much difference” between them. He also said that XM, while
| itis sticking with its $9.95 per month price point for now, will look closely at what its market studies learn about

matching Sirius’ planned $12.95 rate.

Grade

Continued from Page 1

He noted that Chicago “continues
to depress results” for Emmis, with
the market accounting for 20% of
consolidated performance. He also
pointed out that the stations in the
Windy City have been operating for
the past two months without a dedi-
cated GM and that New York’s Judy
Ellis has been overseeing them from
afar. But now that 36-year industry
veteran Chuck DuCoty has been
hired, Meyers said, “Management
stability should yield positive ratings
momentum.”

Emmis’ strength, according to the
report, is taat 57% of its revenues
are generated in Los Angeles and
New York. “Emmis’ stations in those
key markets continue to demonstrate
ratings momentum, despite overall
market erosion,” Meyers said. Newly
acquired Country KZLA has also be-
gun showing the company’s “ability
to turn around underperforming as-
sets” with a ratings increase of nearly
50%, while the market saw ratings
erode .7%.

Radio Oree, which has always fan-
cied itself as the fixer of broken toys,
has done just that, noted Meyers. It
achieved “significant ratings-share
gains (13.9% on the heels of last
quarter’s 12%)” at the properties it
acquired from Clear Channel in Au-
gust 2000. Meyers points specifically
to WZAK/Cleveland, KKBT/Los
Angeles and KBFB/Dallas, where
there were monumental gains.
“Nonetheless,” he added, “we do not
believe that the true revenue benefit
of these new stations will be felt un-
til at least tke second half of 2001.”

Viacom
Continued from Page 1

AOL Time Warner, he said, “If it
were available, certainly we’d be in-
terested” CNN has reportedly had
discussions with several different
networks about possible alliances, in-
cluding Viacom’s CBS.

But a source familiar with the |

matter told Reuters that an NBC
spinoff is unlikely. “Frankly, there’s
no way in hell GE is going to spin
off NBC,” the source said. “If it’s all
about profits and revenue, there is no
reason for GE to do that. NBC brings
too much money to the table.”

Still, Karmazin is looking forward
to expansion. “We would still like to
expand our company; we are still very
acquisitive,” he said. “We would like
to look internationally.” Karmazin
spent two days last week in London
looking at possible acquisitions for
Viacom. Viacom now gets about | 5%
of its revenue outside the U.S.

While there has been a lot of whin-
ing by media operators about the cur-
rent advertising slowdown, Karmazin

In the “runners-up” category,
Meyers said that Cox maintained its
streak of positive performances, with
at least nine consecutive books of rat-
ings improvement — all within the
context of a flat-to-down industry en-
vironment. “Infinity also maintained
its streak of positive performances
(four and counting), with gains in six
of its top 10 markets,” he said. Clear
Channel maintained its grade, “al-
though it generated sequential growth
(fall 2000-winter 2001) in seven of
its top 10 markets, positioning it to
move higher in subsequent periods.”

Entercom’s and Citadel’s grades
both fell anotch. Entercom weathered
eight format changes out of 95 sta-
tions, which was partly to blame for
the drop, while Meyers suspects Cita-
del suffered, in part, from deal fatigue
while waiting for Forstmann Little to
take over its operation. Meyers said
Saga is performing on a par with the
industry, while Beasley, like Entercom,
suffered from format changes in two
of its top four markets.

Meyers found that Infinity and
Entercom are the groups most likely
to benefit from the growth of News
stations — they both derive about
20% of their revenues from the for-
mat. The format itself accounts for
11% of total radio revenues. News
also saw a ratings share growth of
3.9% during winter 2001. The Talk
format climbed 2.8%, and Infinity
will benefit most, as it gets about
6.5% of its revenues from Talk.

Country stations, which account
for 12% of revenues, saw a 1.9% rat-
ings share gain. Regent appears to be
the one group that will benefit most,
since it gets nearly 28% of its total
revenue from the Country format.

——
Sirius, XM Rated

Meyers isn’t the only Lehman
Brothers analyst busy on radio issues.
William Kidd, who moved to the firm
from CE Unterberg Towbin on May
22, issued “strong buy” ratings on XM
and Sirius on June 8. “The opportu-
nity is difficult to match,” he said.
“Satellite radio benefits from a mar-
ket of approximately 180 million ve-
hicles and 100 million households and
an efficient, low-cost satellite broad-
cast network.”

Kidd looks positively upon the sat-
ellite-radio industry’s transition from
concept to consumer reality and ex-
pects a skeptical market will come to
believe. “Satellite radio will ultimately
be immensely successful ... consum-
ers will be drawn in droves to its pro-
gramming breadth, coast-to-coast cov-
erage and high service quality,” he
said. His 12-month target prices are
$40 for XM and $57 for Sirius.

But his recommendations also
raised some eyebrows, with some
critics wondering if there was a con-
flict of interest. Lehman underwrote
a $210 million stock sale for Sirius
in February and is a big holder of the
company’s shares. And, even though
analyst “buy” recommendations on
the stocks outnumber neutral ratings
by more than two to one, some inves-
tors are skeptical of Sirius and XM
because of these types of banking re-
lationships. “It doesn’t mean what
{the analysts) say isn’t true,” Feder-
ated fund manager James Grefenstette
told Bloomberg, “but you have to take
what they say with a grain of salt.”

For his part, Kidd said he’s “always
been a big believer” in satellite ra-
dio. He held “strong buy” ratings at
CE Unterberg Towbin too.

has steadfastly “refused to participate
in a recession” and has been waging
a campaign with upbeat messages
since the first of the year. Last week,
at the Deutsche Banc Alex. Brown
Media Conference in New York,
Karmazin was optimistic about the
current advertising climate .and how

. strong sales have remained for his

company despite the loss of last
year’s dot-com advertising. That
theme continued this week in Chi-
cago.

“It’s not a terrible ad market, ex-
cept when you compare it to the ab-
erration we had last year,” Karmazin
said, according to a report by
MarketWatch.com. He went on to
restate previous company projections
that the second quarter would be the
company’s best Q2. Viacom, through
its CBS unit, is a significant share-
holder in MarketWatch.com.

Karmazin said he had never seen
anything like the dot-com phenom-
enon. He characterized the dollars
that came in from dot-com advertis-
ers as “funny money”“and added,
“Our Internet strategy was brilliant:

www americanradiohistorv com

to take as much money as we could
from all of these dot-coms.”

Viacom Expects To Meet
Q2 Guidance

. “We are standing by the numbers
that we’ve given,” Viacom Chairman/
CEO Sumner Redstone said in a
Bloomberg Forum last week. Viacom
is forecast to earn 1 cent per share in
Q2, according to the average estimate
of analysts polled by First Call/
Thomson Financial. Despite Federal
Reserve Governor Laurence Meyer’s
prediction that the economy is likely
to remain sluggish into Q3, Redstone
said that “even in this environment,
Viacom continues to pick up adver-
tising market share. [ believe you are
going to see a tumaround by the end
of this year, and when you see it,
Viacom will soar, because we are an
advertising juggernaut.”

Redstone also squelched some ac-
quisition rumors, stressing that
Viacom will not buy Yahoo! and that
FOX Family “doesn’t make much
money. We are in the business of mak-
ing money.”
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“Tuseit every day

—rew Garaho, Real Radio 1041 Orlando

- “The quality I'd expect.

—Bill Tanner, VP Programming SBS, Los Angeles

lisa q,real source for inside.
Information on (opical people.

Jack Diamond WRQX Washington DC

“[ build topics from it”

—1Jon Wade, WLS Chicago

“It's great show prep” ~ “Welove this”

—+Ken Kohl KFBK. KSTE Sacramento — Harmon & Evans, 925 XTU Philadelphia

" love the hot stories and audio files”

—Brian Whitman, LA Air Personality

YOU WIN FAME. Go to www.PARADERADIOFAX.com, now. Free Show prep. Hot Audio. AT AT
Discover how you and a listener might appear inside PARADE magazine. _I:’ /_[_J :’\ JZ_J » J Hy

LEARN MORE, CALL TOM TRADUP OF SABO MEDIA (972)966-8255, | ' il



www.americanradiohistory.com

Jeff McClusky & Associates

E | ‘ 2 @ Anniversary

Celebrating 20 years of service to artists, record companies, broadcasters and film studios

Thanks for the memories and relationships through the years

Special appreciation to our 50 dedicated associates
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Jeff McClusky & Associates

L l I tl I]I @
2 Anniversary

As we enter our 20th anniversary year, | am reminded to be extremely grateful for having the ongoing
opportunity to contribute. | have been blessed with talented fellow workers who passionately give
much of their time to this 'job' (although it hardly seems like one) and to supporting our causes. We
feel that "giving back" is important in becoming an essential member of one's community -- be it your
work, local, national, or global community. Because we get so immersed in the day-to-day business of
music, it is easy to forget the magnitude of a medium that uniquely speaks to and reaches people, and
how much can be accomplished through its voice and message. We are proud to be a part of an
industry that has not only been an important part of our lives, but that has such tremendous ability to

reach out and help others. For this reason, We hope you will join us in supporting these worthy

/Py

Jeff McClusky | President/CEO | Jeff McClusky & Associates

organizations.

Children's Place Association
City of Hope
Habitat for Humanity
Lifebeat
Make-A-Wish Foundation
MAP (Musicians Assistance Program)
March of Dimes
Maryville Academy, City of Youth
MusiCares
NARAS- Chicago Chapter
Old Town School of Folk Music
Sacred Heart Academy
Special Olympics
T.J. Martell Foundation
VH1-Save The Music

Chicago Los Angeles Atlanta New York
773.938.1212 310.550.5599 404.816.9766 646.414.1280
chicago @jmapromo.com la@jmapromo.com atlanta @jmapromo.com ny @ jmapromo.com

W W W . j m a pr o m o . € O m
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“I'm not afraid to fail. When I'm 40, if I sit back
and say, ‘Man, I went to tha NBA, I gave it my
all, and I failed,’ it happens.”

—Kobe Bryant

CLOSING SECRETS AND
RIDICULOUS EXCUSES

B Sales managers share their thoughts on making the deal

Er Pam Baker For this week’'s R&R Conven-

Saies & Warkesing 2k tion issue, I asked sales manag-
pambaker @ rroning.com ers from around the country to
=t answer these two questions: “If
you're having trouble getting a
client to commit to an order,
what ‘secret weapon’ do you
pull out to help close the deal?”
and “What is the most ridicu-
i| lous excuse you've ever heard
from a client for why they
couldn’t buy advertising?” The
4 sales managers had some great
observations and shared some
funny stories.

[ remember going on a sales call with an AE and
meeting with a client who was very confrontational
and hostile. I stopped the meeting and asked him if
either of us had insulted him or caused any problem.
His response made me laugh out loud — he said,
“Well, actually, you remind me of my ex-wife who
cheated on me and took more than half of everything I
owned.” Oh, well. Enjoy!

JILL BUTLER
DIRECTOR/SALES OF KBEX, KEZO, KKCD, KMOM,
KM, KOSR, KOCH & KSRZ/OMARA
(JOURKAL EROADCAST GROUP)

Secret weapon:

“Abh, if it were only as simple as a secret weapon!
Hesitation on a client’s part is a sign that we haven't
answered all his concerns. Did we do a thorough job of
getting to the heart of the client’s expectations? Did we
address those expectations without having the dlient
feel that he would be taking a giant risk? Have we
helped the client understand that, along with
delivering a targeted listening audience, weareadding
the marketing experience and expertise of our account
manager and sales manager?”

Ridiculous excuse:

“I've heard my share of no's, but it really hits me
wrong when the excuse is ‘I'm not interested in
growing my business.’ | can understand timing issues
or choosing another medium — or even that the
advertiser doesn’t agree with some of the content on
my stations — but everyone wants to keep pushing the
bar higher and higher, don’t they? That excuse is a
wakeup call, making me feel ridiculous for not digging
deeper into the opportunities that advertiser hasn’t
considered for his business and how my stations can
help him develop those opportunities. Shame on me.”

LAURIE STROUD
G3M OF NB36-FRVSEATTLE
(ENTERCOM COMMURICATIONS)

Secret weapon:

“If a client won't commit, I try a couple of things,
based on what type of business they’re in or what the
specific situation is. If the client is a newspaper
advertiser, [ focus on shifting dollars out of newspaper
and into radio — often not adding to the client’s
advertising investment. In Seattle, the population has
grown by more than 200,000 new households in the
last five years.The Seattle Tines and Post-Intelligencer's
circulations have gone down, and theirad costs are up,
s0 it has become increasingly expensive to reach fewer

people with the newspapers. Seattle has the nation’s
second-worst traffic — people spend an inordinate amo-
unt of time in their cars — and radio is an efficient and
effective way to reach new and existing residents alike.”

Ridiculous excuse:

“This wasn't the reason the client wouldn’t advertise,
but it's one of the most ridiculous situations I've come
across. We knew an ad vertiser who, for years, spent all of
his advertising dollars in the newspaper. Year after year
his business declined. Year after year we showed him the
benefits of a media mix using the strengths of radio. Year
after year he continued with newspaper only. He finally
called and wanted to place a schedule — to advertise his
‘going out of business’ sale!”

WESLEY MATEJKA
DIRECTOR/SALES & GSM OF WAME-AM, WCTD,
WOV, W3PB, WERT & WYNF/SARASOTA
(CLEAR CHAMEL COMMUNICATIONS]

Secret weapon:

“To help close a deal, my secret weapon is to have the
best idea the client has ever heard. I don’t know what it
will be, but it is going to be the best they’ve ever heard. I
create an idea that they can’t say no to. Price no longer
matters if the idea is good enough. They may say no to
your price, your ratings or your format, but an idea is
something they can’t resist.”

Ridiculous excuse:

“The most ridiculous excuse I've ever heard for not
advertising is the age-old ‘Business is down, so I've had
to cut out my advertising.’ Clients need advertising then
more than ever. Wrigley advertised his gum throughout
World War 11, even though he couldn’t make or sell any
due to rationing. He did it because he didn’t want people
to forget who he was.”

SUSAN SEIFERT
BSM OF KITS & NLLC/SAN FRANCISCD
(IMFINITY BROABCASTING)

Secret weapon:

“I believe you have to look at each client’s individual
needs before you can give an answer. But if 1 were to give
just one answer, it would be to bring in success stories of
how radio has been effective in achieving other clients’
objectives, particularly if you have successes from clients
in the same industry.”

Ridiculous excuse:

“When clientssay they are doing so well that they don’t
need to advertise. When I hear that response, 1 always
picture someone walking down the street who spots a
$20 bill. Would they not bend over to pick it up?”

LEONARD MADRID
BEM OF KLOS & KSPMLDS AMGELES
(ABC IMC.}

Secret weapon:

“Concert tickets! Just kidding. It may sound corny,
but what works best for me is to reinforce my interest in
the client’s business and remind the client that 1 will
deliver or overdeliver on my promises. Just look the
potential client straight in the eye, gain their trust, and
say, ‘If you don’t succeed, I don’t succeed.””
Ridiculous excuse:

“The one I dislike hearing most is ‘I can’t handle any
more business.” Another is ‘Radio advertising doesn’t
work’ — after the client has made a one-week investment,
hoping that radio works like a Las Vegas slot machine!”

BRIAN TAYLOR
GSM OF KRKS-AM & FM, KBJO-FM & KNUS-FIM/DENVER
[SALEM COMMUNICATIONS)

Secret weapon:

“You always have to have some type of ammunition
in yourback pocket. If bonuses or value-added plans are
not creating a sense of urgency, then how about some
tchotchkes — that is, tickets, dinners, etc. My wife has
made many a cheesecake just to woo a client. And don't
underestimate the power of having the decisionmaker’s
assistant pitching for you.”

Eidiculous excuse:

“A store owner in Minnesota once told me that if he
advertised with us, it would mean he’d have to be at the
store more, and that would seriously cutinto hishunting
and fishing time.”

ZOLLIE CANTRELL
G5M OF WLIL-AM & WHZIXKNOXVILLE
(B.P. BROADCASTERS)
Secret weapon:

“To get a difficult deal closed, I ask the client his
average purchase price and his typical profit dollars.
From there, I get the number of customers who have to
come through the door to make the promotion a success
against the dollar value of the contract. Typically, you
will find that advertising can be very successful with
only a minor increase in sales.”

Ridicdlous excuse:

“Most ridiculous excuse? First 'Tadvertise by word of
mouth,” and second, ‘I have plenty of business, all 1
want.’ Yeah, right. I have never met a sales manager
or a business owner who had too much business
walking through the door.”

LES HABER
DIRECTOR/SOLUTION MAMAGER OF WH0D & WINZMIAMI
(CLEAR CHANMEL COMMUNICATIINS]

Secret weapon:

“I once sent a carrier pigeon with a special discount
coupon attached to its leg. My other secret weapon is
more usual: Go in with a rate package that you can
discount by 20% tied in to a promotion for added value.
Then, if all else fails, give them the discount for signing
an agreement on the spot. You have to tell them it’s the
last special package you have tied in to the promotion.

“There is another sales device I've been using for a
closing tool. We have a summer promotion on Super-
Talk 940 [WINZ)], and on the printed PowerPoint
package it says ‘108 spots over three months.” We draw
a line through the ‘108 spots’ and write in ‘200 spots.’
We've sold four packages this week.”

R:idiculous excuse:

“The client said his wife might be going into labor
during the ad flight, and he couldn’t trust his staff to
take care of the incoming calls.”

MATT MILLS
BSM OF WTOP-AM & FRUWASHINGTON
(BONNEVILLE]
Secret weapon:

“I've found that the most effective secret weapon to
get clients.to commit is a combination of making them
feel as if they have worked us so hard that they have not
only gotten the best deal the station can offer, they’ve
also gotten us to offer something that we would only
give to a very important client.”

Ridiculous excuse:

“I actually have two that are quite similar and that
are the two most ridiculous excuses we hear for why
clients can’t advertise: ‘Sales are too good right now’ and
"WTOP is working too well, and we're getting more
leads than we can handle!””

www americanradiohistorv com
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“Talk on FM
QUESTION: Gan I win with FM Talk? g SHeEia il
Walter is, literally, light years ahead of

e LU G o i
Some Myths to Show You How. e

The FM talk experts, Sabo Media, answers your tough questions:

Q: Why should | go talk with one of our cluster FM’s?

A * You'll increase your station’s value immediately. Higher commercial loads mean increased profits.
» Foreground content gets better response for retailers than music.
* You'll always be market exclusive. No one can duplicate your hosts.

Q: Isn’t it more expensive?
A o Absolutely not. Sabo Media clients know that talk is more efficient.
) o Sure, old fashioned AM talk might be pricey, but we’ve shown our clients that modern FM talk is not.

Q: How long does it take to be successful?

A: o New Jersey 101.5 was number 1, total audience in their first book
and has been number 1 for eleven years.

e “Real Radio 104.1” Orlando, won double digit shares in its target, year one.

Q: Where's the talent?

A: * Everywhere. We help you recruit and train them.

* Dr. Ruth Westheimer, Jon and Ken, Deminski and Doyle, Karen Kay, Russ Rollins, The Regular Guys, Ken Ober,
and dozens more were discovered doing “something else” then trained at a Sabo Media member FM station.

Q: Won't it compete with our AM talk station?

A: ¢ Your AM Standards doesn’t compete with your FM CHR even though both play music. Targeted-talk means no overlap.

* You'll have full demo control because you’re not putting on random talk shows. Stations that just put on a bunch of
shows fail. Sabo Media’s Targeted-talk format wins.

Q: Can we sell this FM alk thing?

A ¢ Look at these clients and non-clients that are often number 1 local billers: KLSX Los Angeles, WTKS Orlando,
New Jersey 101.5, WJFK Washington, WCKG Chicago.

¢ Highest conversion ratios in the industry, often 2 : 1.

Q: How does this work? We’ve never used a consultant. I’'m not sure we can hire a consultant.

A o Successful CEQ’s are happy to cut ramp-up time. You're not hiring a consultant. You're gaining access to proprietary
facts that will cut risk and speed up your success. No smart boss objects to that.

¢ Discover how you can make more profit with Targeted FM talk than FM music.
¢ Call Harry Valentine or Walter Sabo. 212 681 8181 confidentially.
* Boy, do we have stories. Success stories.

SABO NVEDIA

Programming Consultants.

OWN THE KNOWLEDGE THAT OWNS THE AUDIENCE.

WWwW americanradiohistorv com
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! The rockin’ and talkin’ life of a kid at heart

This week’s GM Spotlight pays tribute to 39-
year radio enthusiast Bill Sommers, who
oversees the ABC radio group in Los Angeles.
“Bill will always be a part of KLOS,” e-mails
one ABC staffer, who adds, “He’s watched all
of us grow up, get married, have kids, get
divorced and get remarried. He’s the heart and
soul of the station.” Another R&R reader
writes, “Bill’s a great GM because he lets his
staff take risks and be creative in their jobs.”
Congratulations!

I decided to enter the world of broadcasting
because:

“I was in college, preparing to be a phar-
macist when someone introduced me to the
world of broadcasting, which seemed to be
somewhat related.”

First job in broadcasting:

“l was the record librarian for KHJ/Los
Angeles before it became ‘Boss Radio’ in 1965.
My first on-air job was at KNJO-FM/Thousand

TALKRADIO

The Veice of Seuthern California

\6NEP

©Ounwy

p 7RO

Oaks, CA, owned by Dodger pitcher Sandy
Koufax and several others. KNJO was the first
stereo station on the air, in 1963.”

Career highlights:

“Twenty-six and a half years responsible for
KLOS. Now, with our four properties, I oversee
audiences from diapers to Depends!”

The most challenging aspect of being a GM:

“Meeting your own expectations. Evolving
with the current industry dynamics.”

My most unforgettable moment at a radio
station:

“One of many funny moments has to be when
L hired Mark & Brian [KLOS morning team Mark
Thompson and Brian Phelps] from Birmingham
to come to Los Angeles 15 years ago. Brian was
driving an old VW Beetle, and Mark had a
Southern twang. I put them up in a hotel in
Sherman Oaks for a couple of months and paid
them hardly anything. After a year and a half they
were No. 1 in Los Angeles, and I found myself

President & GM of KABC-AM, KDIS-AM,
——— KSPN-AM & KLOS-FM/Los Angeles (ABC Inc.)

BILL SOMMERS

having to renegotiate a new
contract for a hell of a lot
mecre — and the rest is
history.”

I'm most proud of:

“First, all of our Crystal and Marconi Awards.
Second, the opportunity to give back to Southern
California, where [ was born and raised, by way
of food drives, blood drives and money raised
for charities.”

The best words of advice I've ever received were:

“Don’t ever forget where you came from, and
always take the time to help someone else.”

You'd be surprised to know that....

“I will be retiring for the second time very
soon. I hope to do it right this time!”

e
=31 §

(955K10S)

Looking for NTR? ~ /

Online employment advertising is the third

largest revenue generator on the Internet.

Simply create a link on your Web site pointing to our Employment-Classifieds software. Our software...
1. Becomes your station's very own Employment Center. (It's customized to match your station's existing Web site.)
2. Costs your station $0 to install, maintain, and support.
3. Enables you to receive up to 75% of all the revenue generatec. You make money as employers run classified job ads. You are paid monthly.
4. Requires no sales staff in order to generat= revenue.
5. Has your name on it. Builds your brand (not somebody else's). Keeps visitors coming back to your site.
6. Comes preloaded with local job openings and resumes of local job seekers. (Also works for national sites.)

wwEmployment-Classifieds.com

Newspapers may own the print employment classified market, but radio will own it on the Web!

wwWwW americanradiohistorv com

s largest network
of executive Tecruiters)
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R&R and the
Universal Music Group
request your presence at the
Opening Night Cocktail Party
Thursday, June 14

6:00pm - 8:00pm

Century Plaza Hotel
Reflecting Pools & Garden

Hors d'oeuvres will be served

Sponsored By:

Def
; RECORDS ISLAND reco rd g
GROUP
RRRRRRR GEFFEN T
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“ RADIO CREATIVE TAKES CENTER STAGE

For the second year ina row, DDB Chicago won the
coveted $100,000 Radio-Mercury Awards grand
prize for excellence in radio creative. Twelve cash
prizes and 13 trophies were presented for the best
radio commercials of 2000 at an exclusive, invi-
tation-only luncheon and ceremony held June 6 at
the Waldorf-Astoria Hotel in New York. Radio
Adpvertising Bureau President/CEO Gary Fries and
Craven-Thompson Communications President
Jim Thompson hosted the event and presented the
grand prize.

The Radio-Mercury Awards were established in
1992 to encourage and reward the development of
effective and creative radio commercials. The
awards are governed by the Radio Creative Fund, a
nonprofit corporation funded by the radio industry.

The $5,000 prize and Mercury Trophy for the best
station-produced spot were presented by Clear
Channel Sr. VP David Crowlto Next Media’s WZRS-
FM/Crystal Lake, IL for a Pirro Brothers Pizza
commercial. Steve McKenzie was the writer,
producer and creative director for the spot, called
“Kid Advertising.”

Hispanic Broadcasting President Mac Tichenor
presented Bromley Communications of San Antonio
with the $5,000 prize and Mercury Trophy in the
Hispanic category for a Showtime Networks spot.

DDB Chicago VP/Group Creative Director John
Immesoete, who was the writer of last year’s grand
prize-winning spot, served as writer and creative
director of this year’s best radio commercial,
"Heroes/Mr. Pickled Pigs’ Feet Eater,” a spot
developed for Anheuser-Busch’s Bud Light. In
addition to Immesoete, the winning team included
producer Sam Pillsbury, composers Sam Struyk and

Sandy Torano and talents David Bickler and Pete
Stacker, with music by Scandal Music.

Stan Richards, founder and principal of The
Richards Group, was recognized for his many
accomplishments and contributions to radio creative
with the 2001 Radio-Mercury Lifetime Achievement
Award. A complete list of this year’s Radio-Mercury
Award winners is available on the RAB website at
www.rab.com — click on “Press Releases.”

Why not submit one of your station’s commercial
spots for next year’s competition? You could buy
some nice equipment — or throw a fabulous station

party — with $5,000!

Clear Channel Sr. VP David Crowl (L) presents the Mercury
Traphy to Steve McKenzie of WZSR-FM/Crystal Lake, IL,
winner of the 2000 Radio-Mercury Award in the station-
produced category. McKenzie wrote, produced and served
as creative director for the winning spot, “Kid Advertising,”
which was produced for WZSR client Pirro Brothers Pizza.

"BOB & TOM NEVER LOCKED S0 GOOD

Imagine driving down the highway one morning, and bam! You see three hot chicks on a billboard, airbrushed with
some interesting images. Yup, it's Rock WFBQ/Indianapolis at # again with its latest billboard campaign. Tune in to
the station and you'll hear liners that say, “Back-to-back rock and two boobs in the morning!” The two “boobs” are
syndicated morning personalities Bob Kevoian and Tom Griswold of The Bob & Tom Show. We think this campaign will
get attention early in the morning — after all, according to Perry “Dr. Buff” Buffingten, morning is the most amorous
time of the day!

www americanradiohistorv com

 HOW OLD ARE PRIME-

TIME TV VIEWERS?

The latest study of viewership by TN Media shows a wide
“youth gap” among television shows and networks.
Below is a sampling of the TV shows with the youngest
and oldest viewership from October 2000 to March
2001.

Comedies
Youngest Viewers
Program Network Median Age
Grosse Pointe WB 243
Sabrina, The Teenage Witch WB 24.9
Nikki wB 25.0
Gary & Mike UPN 259
Moesha UPN 27.0
Hype WB 27.3
The Parkers UPN 27.7
The Simpsons FOX 27.9
The PJs wWB 284
Didest Viewers
Frasier NBC 45.0
Yes, Dear CcBS 455
Fighting Fitzgeralds NBC 456
The King Of Queens CBS 471
Everybody Loves Raymond CcBS 47.4
Becker CBS 49.5
Dramas
Youngest Viewers
Program Network Median Age
Popular wB 221
Dawson’s Creek wB 259
Jack & Jill WB 26.7
Felicity WB 27.7
Buffy The Vampire Slayer wB 28.5
Roswell wWB 30.2
Oldest Viewers
Program Network Median Age
Judging Amy CBS 53.1
Walker, Texas Ranger CBS 53.2
The District cBS 534
Kate Brasher cBS 53.7
JAG cB8s 53.8
Touched By An Angel cBS 55.1
Diagnosis Murder CcBS 57.6
Newsmagazines
Program Network Median Age
Dateline (Tues.) NBC 46.7
20/20 (Fri.) ABC 50.9
60 Minutes (Sun.) cBS 56.8
Reality And Game Shows
Program Network Median Age
Popstars wWB 240
Temptation Island FOX 304
Who Wants To Be A Millionaire (Thurs.) ABC 55.5
Who Wants To Be A Millionaire (Fri.) ABC 55.9
Music Awards Shows
Program Network Median Age
Billboard Music Awards FOX 27.8
Grammy Awards cBS 34.5
Country Music Assn. Awards cBS 45.9
Kennedy Center Honors CcBS 58.1
Median Age By Network
Network 1999-2000 2000-2001
wB 28.5 28.9
UPN 34.0 33.8
FOX 356 36.3
NBC 453 452
ABC 43.1 46.5
CBS 51.2

52.3
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- Experience. Stability. Vision.

And Norm Hitzges.

Norm Hitzges works in a town that has had its share
of legendary sports personalities.

As a matter of fact, he’s one of them. Sixteen
years ago, Norm signed on with Susquehanna/Dallas
as the first person to host wall-to-wall morning
drive sports in America. And in a business that can
be very transient, with major talent changing venues

at every opportunity,

Norm has remained
. loyal to his city, his

. fans, and Susquehanna.

“I like stability,” says
Norm. “This is a very stable,
honest company. They've
given me sixteen years of
high-quality attention

as a human being.”

Make a Sound Career Choice! §

With operations in major markets across the USA,
Susquehanna offers a number of employment options.
For more information about radio career opportunities,

\) L
call our Human Resources Department at (717) 852-2132. © ’ R

Norm Hitzges
On-Air Sports Talk Personality
KTCK-AM “The Ticket”
Dallas/Ft. Worth

fir SUS QUEH/A\NNA 140 East Market Street | York, PA 17401

7171852-2132 B Fax (717)771-1436
RADIO CORP. 717) {7

Susquehanna Radio Corp. is an Equal Employment Opportunity Employer,
A subsidiary of Susquehanna Pfalrzgraff Co. an ESOP Company, and maintains a Drug-Free Work Environment.

www americanradiohistorvy com
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RADIO GETS RESULTS

| SUCCESS STORIES FROM THE RAB

To address the concern over power blackouts j
in California, News KFWB/Los Angeles hosted | HADIO. THE NEW RECHUIT

the KFWB Energy Summit, June 2 at the CBS | .

Studio Center, to discuss how the energy crisis According to a Media Audit study, 37% of people age 12 and
began and what consumers can do to cope. over don't pick up a daily newspaper at all. Among those who
The event was sponsored by Southern Cali- do, most read only selected sections. That's a significant gap
fornia Edison and the Los Angeles Department in the reach of a newspaper ad, especially since ads in the

of Water & Power, and speakers included Cal- paper typicatly run only once. That gives radio an opportunity

ifornia Sr. Energy Advisor S. David Freeman, ’ :
to new: r .
Reliant Energy Sr. VP John Stout, Sempra GeliFer fesulis) Wiiers netpapals arit

Energy President/CEO Stephen Baum, Southern Category: Recruitment

California Edison President/CEQ Stephen Market: Winona, MN

Frank, State Assembly Speaker Robert Hertz- Submitted by: Winona Radio

berg and actor and conservationist Ed Begley Client: Management Recruiters of Winona

Jr. Pictured (l-r) are Mildred Moore, winner of
an_energy-efficient Honda Insight at the
event, Beglev and KFWB VP/GM Roger Nadel.

Situation: Management Recruiters of Winona specializes in
searches and placement for top talent in the telecommunica-
tions industry. Company owner Jim Crigler needed to find an
executive recruiter with excellent communication, sales and
telephone skills. He was looking particularly for someone who
was already working in sales or marketing and who might be
interested in looking at a new opportunity.

Management Recruiters decided to use radio rather than
newspaper because the people it was targeting were
probably not going to be looking in the paper for a job.
Rather, it wanted people who were already working, happy
in their jobs and making satisfactory salaries. Management
Recruiters had used newspaper in the past but needed a
more aggressive campaign than a newspaper ad could
provide. It needed to create immediate interest in the
position, prequalify potential candidates and, most impor-
tant, generate a response.

Objective: The purpose of the radio campaign was to
persuade people in sales and marketing jobs to inquire about
the opening with Management Recruiters. The spot wasn't
designed to sell candidates on the company or the jeb, but to
get them thinking about making a change.

Campaign: The campaign aired for just one week and used
60-second ads voiced by Jim Crigler. The spot was very
conversational, with no music or sound effects. It aired six

~ ~ - times a day, Monday-Friday between 6-9am, on Hot AC
KAGE-FM and Talk KWNO-AM. .

Results: The results of the campaign were very positive.
ol Management Recruiters of Winona received several inquiries
and hired a qualified person within @ month. Winona Radio
Account Manager Déan Beckman says, “The client was
ecstatic about the response he achieved with radio. Going
into the campaign, Jim Crigler said that even if he didn't hire
anyone, the radio ads would be good for building public

- — - - —_— — - awareness of his company. We discovered exactly the type of
person he wanted and the best way to go about finding that

With gas prices reaching $1.89 for
regular unleaded in the Springfield,
IL area, CHR/Pop WDBR came to the
rescue with its Memonal Day-weekend
Great Gas Giveaway 500. The event
kicked off at 8:50 on the morning of
May 25, and the Dave & Rik in the
Morning team of Dave Daniels, Krista
Lee and PD Rik Blade awarded each
listener whose vehicle was adorned
with a WDBR bumper sticker (or a
homemade WDBR sigr) 10 gallons of
free gas. With-help from the Jiffy Stop
Shell gas station, it took just under
three hours to give away all 5,000
gallons allotted. What a great way of
saying thank you to ‘DBR listeners!

MARK YOUR CALENDARS

Important dates and events in the coming months

* June 20-23 — PROMAX & BDA 2001. Miami Summit. Hollywood Rooseveit Hotel, Holiywood, person. This campaign was a classic example of a plan
Beach Convention Center, Miami; 310-789-1518  CA; register at www.danoday.com customized to meet a client’s specific needs.”
¢ June 28-Sept. 13 — Summer Arbitron ¢ Ser:t. 5-8 — 2001 NAB Radio Show. Emest N. Morial As circulation and readership of newspapers continues its
* June 28 — Country Radio Broadcasters Convention Center, New Orleans; 800-342-2460 downward trend, companies like Management Recruiters of
presents the Country Music DJ Hall of Fame * Sept. 20-Dec. 12 — Fall Arbitron Winona are discovering that radio works like no other
induction. Renaissance Hotel, Nashville; 615- » Sept. 25-28 — National Association of Black rr:zl:_'l;rgtg]gema‘ig g‘r:l:g-lmpoverlshed job candidates and
v jon.
327-4487 Owned Broadcasters’ 25th annual Fall Broadcast
e June 29-30 — Dan O’Day’s Morning Show War Management Conference. Monarch Hotel, = _ nDan TNN ny._
College. Hollywood Roosevelt Hotel, Hollywood, ~ Washington, DC; 202-463-8970 ' ——es HAB TﬂﬂlB ﬂx == -~
CA,; register WW. 4 . TR i i P . e ——
SISt ST W eiea cel ) ) Oct. 1-4 — NAB Sateliite Uplink Operators More marketing information and resources from the RAB
*July 18-22 — The Conclave 2001. Minneapolis Training Seminar. NAB Headquarters, Washing-
Marriott City Certer, Minneapolis; 952-927-4487 ton, DC; 202-429-5300 Here you'll find more marketing information and resources from the
’ . . . i . RAB. For more information, call the RAB’s Member Service HelpLine
| * July 24-26 — NAB Americas Radio and Televi- ¢ Oct. 18 — The 16th Anrual John Bayliss Radio ! at800-232-3131, or log on to radio’s best online marketing and sales
| sion Conference for Latin America. Ritz Cariton Roast. The Pierre Hotel, New York; 831-624-1536 | resource, www.rab.com.
Resort, Key Biscayne, Miami; 202-429-7423 o Oct. 28-30 — Canadian Association of Broadcast- INSTANT BACKGROUND — EMPLDYMENT
[ 7| eAug. 9-11 — Talentmasters’ 13th annual ers’ 75th Annual Broadcasters Convention AZ r:eea:ngoo, thir"“t:dia" "“m?e’ °’lyea'5 tha;:v/agge and iab'az
g , . . , . workers had been with their current employer was years. Abol
Morning Show Boot Camp. Manda}ay Bay Ottawa, Ontario, Canada; 613-233-4035 one-fourth of alt workers had been with their current employer for 12
Resort and Hotel, Las Vegas; 770-926-7573 e Nov. 11-13 — NAB European Radio Conference. months or less. (U.S. Bureay of Labor Statistics, 2000)
* Aug. 24-25 — Dick Orkin and Dan O'Day's Sofitel Paris Bercy, Parig; contact Mark Rebholz A 2000 study by Aon Consulting found that 67% of workers
International Radio Creative and Production at 202-429-3191 intend to stay with their current employer for the next several years

down from 89%.in 1999. But just 47% would stay if offered a similar job

v high € F
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LIGHTS! CAMERA! ACTION

Roll out the banners
and make your company center stage
with Roll-A-Sign” Plastic Banners

Roll-A-Sign disposable plastic banners

are a cost effective way to promote your station, company or special event. Each banner is printed on high
quality, weather resistant, 4 or 6 mil plastic film ranging from 18" to 36" in height for large sizes and 6" to
12” for smaller sizes. We can print up to four spot colors of ink per banner. Depending on the configuration
of your logo, you can get anywhere from 169 to 340 banners on a 1000’ roll. t’s eagy to use..just roll off
the desired length and cut! Indoors or out, Roll-A Sign gets your message across and is ideal to give away
at concerts and other public events. Fax us your logo along with the specifics on color separations and size
and we will give you a free quotation. If you should have any questions regarding quantities, sizes,
imprints and/cr colors available, please call us.

Reef Industries, Inc.
9209 Almeda Genoa

L Houston, Texas 77075
R Toll Free: 1-800-231-6074
PLASTIC / 713-507-4200 Fax: 713-507-4295

BANNERS 9 | | E-mail: ri@reeﬁndustr{es.com
. @ o www.reefindustries.com
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INTERNET

No Need To Worry About
Internet Radio’s Slow Start

M All new media take time to get rolling, history shows

In the mid-"90s | acted as a
sort of Internet evangelist,
explaining this thing called
“the 'Net” to businesses and civic groups and
trying to prognosticate where.it was heading. We
knew the Internet was hot, but was it a fad, like
CB radios, or was it the next hig thing, like color
television? | remember boldly predicting that by
the year 2000 there would be two kinds of
companies: those on the Internet and those out of
business.

By Ron Smith

For RAIN: Radio Anc
Internet Newsletter

OK, I may have overstated the case. But today the
lack of a web presence is surely not the sign of a
progressive concern. (Does the name Montgomery
Ward come to mind?) Now, instead of peering into the
future, I'd like to look to the past and the darker days
of other media.

A Peek At The Past

It's the early 1950s. Someone — say, Kurt
Hanson’s grandfather — sits at his mimeograph
machine and begins to run off the latest issue of
RATS: Radio And Television Survey. This new medium
of television has many drawbacks, it points out. TVs
are bulky, but the screens are small. it takes a great
deal of time and effort to set the antenna right to
receive even a snow-filled picture. And the programs
are black-and-white with monaural sound — nothing
like the glorious Technicolor with wraparound sound
you get at the tocal movie palace.

Television advertisers are so few that one sponsor
buys an entire show. Five times an hour you hear “You
can trust your car to the man who wears the star.” The
pragramming consists primarily of recycled radio
plots. There are those, like Burr Tillstrom and Dave
Garroway, who are pushing the envelope, but their
efforts, like those of most people in television, have yet
to achieve any great financial success.

Of course, we know now that television sets soon
became smaller, even portable. Color, stereo sound
and high-definition pictures arrived, and television
became bloated with advertisers buying spots at
extravagant rates.

Hanson is a well-known re-
searcher and consuitant who also
serves as Chairman of Strategic

-
" RAIN: Radlo And Internet News-
letter Publisher and Editor Kurt
-
oy

The Troubles Of Early FM

It's now the early 1980s. Someone — say, Kurt
Hanson’s father — is at the Quik-E-Print with the latest
issue of RARE: Radio And Radio Exchange. This issue
looks at the troubles of FM radio. Despite FM’s having
been around for more than 25 years, most stations
have yet to make a profit. The majority of FM stations
stopped simulcasting their AM counterparts in the late
'60s. Music formats swarmed to the FM band for

When shortsighted radio groups
refuse to stream their stations be-
cause there’s no immediate profit, I
wonder whether they said that about
television and FM radio in the past.

' Media Research, the firm he
founded in 1980. RA/Nis available
daily at www.kurthanson.com.

greater fidelity and stzreo sound in the '70s, and FM
listenership was equal to that of AM in most cities by
the end of the decade. But FM is still viewed as the
“ugly stepsister” by many advertisers loya! to the AM
mainstays that have been around for 50 years.

Then the NBC radio group mandated to its five FM
stations (yes, Mel and Lowry, it was possible to run a
successful chain in the days before deregulation) that
they would be profitable in the next year or-else.
Surprisingly, they made money, and FM didn’t ook
back. In 1984 Plough Broadcasting sold WJJD-AM &
WJEZ-EM in Chicago to Infinity Broadcasting for $14
million. Based largely on the success of the FM, with its
calls changed to WJMK, Infinity recouped the price in
nine months.

No Instant Success

The whole point of this nostalgic exercise has been
to reinforce that no medium has ever been an instant
success, and Internet radio will be no exception. When
shortsighted radio groups refuse to stream their
stations because there's no immediate profit, | wonder
whether they said that about television and FM radio in
the past.

A radio GM once asked me, “What's the return on
my being on the 'Net?" | asked him, “What's the return
on those billboards you put up along the highway?”
The billboards promote the station, which, hopefully,
then gets more listeners. The Internet likewise pro-
motes the station, anc it's also a medium through
which a station can acquire new listeners — for
example, in an office bilding where a radio signal
would not otherwise penetrate.

Continued on Page 22
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Personality Performs At
BigRadio.com

When [ first stumbled across a BigRzadic.com (www.
bigradio.com) website, | didn't realize that | had
stumbled across a BigRadio.com website. | thought I'd
found FlareSound (www.flaresound.com), a "Nat-only
station playing electronica and acid jazz. There are hints
around the FlareSound site that it is affiliated with
something calied “BigRadio,” but what clued me in to
the fact thatitis part of a larger online-radio netwerk was
the fact that a co-worker mentioned EBigRad0.com in
another article.

That it took me a little while to realize FlarzSound’s
affiiation has good and bad implications. | was happy
with FlareSound the way | thought it was; it was on my
list of sites to review. But realizing that it's part of
something bigger didn't turn me off it — in facl, | like
that the information isn’t thrust in the user's face. But
one has to think that such a low-key apprecach isn't
necessarily in BigRadio’s interests if it wants to ge: its

~name out there.

As it stands, BigRadio’s stations seem to form a loose
collective more than a coherent network. This can fead
to some confusion, especially when vou're trying to
figure out what your streaming choices ars. Some

pages have all the choices up front, and others, like
FlareSound, scatter things around a bit. In additicn, the
streaming choices aren’t consistent from site to site.
Most offer MP3, RealAudio or Windows Media straams,
but FlareSound offers CD-quality stresams only in Feal
and MP3, while the Altemative Stardog (wvw.stardogeadio.
com) offers its high-quality streams only through
Sonichox's iM service.

There are other differences as well. Some stations,
like FlareSound and the urban-oriented Simply Radio
(www.simplyradio.com) have different streams for
different variations on the music: Simply Radio affers
“Simply Hip-Hop,” “Simply R&B" and “Simply Irie”
channels, and FiareSound offers “Funky Beats,” *Deep
Beats” and a Smooth Jazz “Sunset Jazz” channel. But
format overlaps sometimes confuse the issues: The
BigRadio homepage, from which all of the affiliate
stations are available, offers FlareSound’s “Funky
Beats” and “Deep Beats,” both of which play techrio-ish
acid jazz, under a general “Electronica/Dance” neading,
as well as under FlareSound. Additionally, Simply
Radio’s “Simply Irie” reggae channel is offered as part
of the general “Hip-Hop" section.

Contirued on Pege 22
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Clear Channel Slashes Streaming Staff

Clear Channel thinned the ranks last week at three of its
Internet-radio properties. A number of key staffers at
WorldClassRock.com were dismissed, including GM/
PD and afternoon personality Nicole Sandler, Asst. PD/
MD Rolee Rios and the entire airstaff.

This message was posted by Sandler to the
www.worldclassrock.comwebsite’s “Forum” section
on the afternoon of June 6:

I'm so sorry to have to post this, but the gang here
will be leaving.
WorldClassRock.com will
continue, but, unfortunate-
ly, without me, morning
personality Andy Chanley, APD/MD Rolee Rios and the
others you've come to know over the last year or so ... |
thank Clear Channel Communications for the opportu-
nity to build WorldClassRock.com and keep it going for
as long as we rave. It's been an honor.”

The webcast is continuing to stream without air
personalities.

LARadio.com (www./aradjo.com) reported Monday
that pink slips have also been handed out at
GrooveRadio.com and KNAC.com, both of which Clear
Channel acquired in its purchase of Enigma Digital in
February. Reportedly included in the fayoffs was
Eveready Ed, who had been with KNAC.com since it
faunched in 1998, and who was with broadcast station
KNAC-FM/Los Angeles from 1989-1995. LARadio also

reported that ali but four employees of
GrooveRadio.com were let go at the same time.
LuxuriaMusic, also acquired in the Enigma deal, was
shut down entirely last month.

R&R reported Iast week that, at the Deutsche Banc
Alex. Brown media conference in New York, Clear
Channel Exec. VP Randall Mays said that the compa-
ny is forecasting a $20 million loss in 2001 — and
that loss will be coming from the company's interac-

tive initiatives.

WorldClassRock.com sl 100t

Santa Monica, CA and

KBCD-FM/Newport Beach, CA, a simulcast serving the
Los Angeles market, to Entravision Communications
and moved the stations’ Triple A “World Class Rock”
format directly from the airwaves to the web with the
same programming and personalities as the broad-
cast version. To retain, for music-rights purposes, the
channel’s status as an Internet rebroadcast of an on-
air stream, Clear Channel simulcast the web stream
on KACD-AM/Thousand Oaks, CA; that station is now
simulcasting KXTA (Xtra Sports)/Los Angeles.

Nicole Sandler chose not to comment for this
story, and Clear Channel Internet Group CEQ Kevin
Mayer had not retumed R&R’s calls by press time.

—Paul Maloney

Internet Radio

Continued from Page 20

Return on investment is about more than just
dollars. | read somewhere that, if you do the math, the
infrastructure of the "Net can’t support most people
using it to listen to radio. True enough. But there was a
time when radio's infrastructure couldn’t support
sending a program to the whole nation at once, and
programs were broadcast twice, once for each coast.

The "Net is often spoken of as a “field of dreams,” as
in “If you build it, they will come.” That's backwards. It
should be “If they come, it will get built.” Increased
bandwidth, satellites and increasingly efficient com-
pression techniques will all make better quality sound
travel more efficiently over the ‘Net in the coming years.

It's unfortunate that, with the dot-com economy
slowing way down, a lot of pioneers who may have
pushed the technological envelope are now gone.
Venture capitalists have retreated into their shells, and
advertisers have been reluctant to buy time on this
fledgling medium. A lot of good business models have
vanished as a result of not having had enough time to
prove their worth. We have not only thrown out the baby
with the bath water, but also the cat, the dog and Aunt
Martha.

Three Things That Will Help

| stilt believe in Internet radio. If terrestrial stations
won't embrace this medium and make it their own,
others will. The concept is too good and potentially
profitable to be ignored simply because others have
tried and failed.

What will make Internet radio a success? Here are
three things that will help.

1. A unique selling proposition. Internet radio
needs the equivalent of an Uncle Miltie on TV, an Alan
Freed on radio or those uncut movies on HBQ to sell
itself to listeners.

2. Knowledgeable programmers. Most listeners
think they can program a station better than radio
professionals can, and many nonradio people have
gotten the chance on the Internet. We have heard the
results, and we are not amused. One major Internet-
radio concern, still in business, programs all of its
hundreds of channels with 90 songs each — 30 in
category “A,” 30 in “B" and 30 in “C." There are no
deviations. | am thankful | was never involved with that
business.

Personalized radio is a potential unique selling
proposition that is being ruined because there is no
one with experience in programming to guide the
software into presenting listeners’ choices properly.
Technology will always be cold and lifeless without
human guidance.

3. Advertisers that think out of the box. An ad on
internet radio is not the same as one on terrestrial
radio. For one thing, it can be visual, reinforcing the
audio message. Second, it can be interactive — and
that can mean more than just aflowing listeners to click
on the visual to get more information. Third, it's
targeted. Yes, the audience is too smali (now) to target
by demographics. But, for many advertisers, the mere
fact that someone is listening to radio with a computer
defines that person as part of a desirable segment of
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I'm not sure, however, that BigRadio's lack of
standardization is entirely a bad thing. It makes for a bit
of a learning curve, but the pages are all well-done, and
| can’t imagine anyone but the most overcaffeinated
speed-surfer passing over the stations because of a bit
of mild confusion.

A good thing about the way BigRadio’s sites are set
up Is that the looseness gives a personality to the
stations, a feeling that there’s something human about
what’s going on. It's not quite as rustic as KPIG
(www.kpig.com), but the same general attitude is
there. On the main BigRadio.com site, the program-
mers are profiled in little autobiographies that also tell
about the origin and philosophy of each station. Not a
bad setup: it gives the stations some character without
BigRadio having to put air personalities on the streams.

Though the pages are disparate, they are all up to the
same high standards for quality and usability. Most
BigRadio sites offer the option of bringing up a small
pop-up window that is continuously updated with the
song currently being played, along with the three
preceding tracks. It's a functional enough ittle box, and
it allows BigRadio to provide a quick and easy avenue
for listeners to buy music (the “Buy It” link takes you to
Amazon.com) and a way to get to BigRadio’s other
stations.

BigRadio appears to want to support itself with
advertising— the websites have ads, as do the playlist
windows. BigRadio recently joined the Arbitron Web-
cast Ratings, and the homepage links to an
“Advertising” section with demographic information.
Nothing revolutionary, of course, but it's nicely laid out.

BigRadio may need a little smoothing out, but | hope
it does that without losing its personality. If it does
manage to stay on its present appealing path, we
should soon see it doing well in the Arbitron Webcast
Ratings.

—Ralph Sledge

the population. Scattershot GPM buying is not the way to go
on the 'Net.

Even with these things in place, there are still technical
problems to overcome. But | just spent the last three years
working with some of the best and brightest engineers and
programmers, and | don't think there’s a problem they can't
solve, given the right guidance and resources. There are
times when it seems that, contrary to what Mick Jagger
sings, time is not on our side. But history is, and that should
make all the difference.

Ron Smith was the Sr. Music Programmer/Broadcast OM
for RadioWave.com in Chicago until the last round of
cutbacks. He has also been MD of WJMK (Oldies 104.3)/
Chicago. He can be reached at ronsmith@interaccess.com.


www.americanradiohistory.com

http://wwweroekl 009wxyzfm-therockofalbugquerque-online.com

Suffering from
dot-com depression?

d
” /]
i A\
¥ > t

-THE. Pfefnium Muljchi;nediabdmain.

Get a GREAT
Sounding Web Address/

24

—

o™

w [
. Ww.f]
| o) 5 WWW.mixIO0.fm
N s Iy
f (:0) > www.dot.fm

www.americanradiohistorv com


www.americanradiohistory.com

24 ® R3R June 15, 2001

T e ey [ [ 1 1 1 11 111111 1/

Listen.com Leaves DiMA-RIAA Suit, RIAA
Files Countersuit

Listen.com was among the Digital Media
Association members that filed suit in U.S.
District Court last week to request clarification of
the meaning of interactivity under the Digital
Millennium Copyright Act (Internet News &
Views, 6/8), but on Monday the webcaster
withdrew from thatlawsuit and agreed to remove
the features of its service that the RIAA believes
disqualify Listen.com from a DMCA-permitted
statutory license. A joint statement released by
Listen.com and the RIAA said that the orga-
nizations have settled their differences. There
was no immediate announcement about which
features Listen.com will discontinue. The RIAA
filed a countersuit against Listen.com,
MusicMatch and other DIMA members involved
in the interactivity suit before the agreement was
announced.

Live365 Introduces On-Demand Audio

Live365 has introduced an on-demand audio
service that allows broadcasters to upload audio
files that can be accessed by listeners, who can
start and stop the files at any time. Live365 Sr.
VP/Communications Alan Wallace told R&R
that files can be uploaded via the Live365
website, the subscribers’ own websites or both.

Mediabay Seeks Injunction Against Napster

Cedar Knolls, NJ-based Mediabay, which sells
old-time radio shows over the Internet, this week
sought an injunction against file-sharing service
Napster. Mediabay wants its programs filtered

INTERNET

NEWS & VIEWS

from Napster so they can't be swapped among
its users, Reuters reported. The suit, charging
copyright infringement and unfair competition,
was filed in San Francisco U.S. District Court.

NetRadio.com Launches Brit-Rock Channel

Streaming-audio company NetRadio.com has
added a new channel, “Rockadelic '60s,” to its
lineup. The channel is programmed by VP/Audio
Content Mark Bauer, who describes itas “a gritty
mix of psychedelic; acid, garage rock, folk rock,
British Invasion, Woodstock-era and early-FM
underground music, without the. bubblegum.” At
the same time, NetRadio has launched “British
Bands That Rock,” a series of features about
British rock, including ‘band profiles and artist
interviews.

OnAirSports.com Adds OnAirProductions
Division

Internet Sports radio company OnAirSports.com
has introduced an OnAirProductions division.
The new division offers customized multimedia
programming for client websites and opportuni-
ties for businesses to use OnAirSports.com’s
studios to create webcasts for use in seminars,
conferences, emplcyee training, infomercials
and product launches.

Muze Debuts MuzeTunes Preview Service

Muze, a provider of product information for
music, books, videos and games, has launched
its MuzeTunes audio-preview service in Real's
RealAudio 8 format. MuzeTunes now offers
online retailers 1.8 million CD-quality audio clips
in RealAudio 8.

In Asseciation With

Radio And
Internet Newsletter

2 I ] - - .
Y B ER |
PSS L P ER L R B - »Te®e®e

Hot new music-related World Wide Web sites, cool

cyberchats and other points of interest along the
information superhighway.

* Prefab boy band O-Town discuss the alphabet and
its many uses this Friday (6/15) at 9pm ET, 6pm PT |
l {(www.yahoo.com).

» Country artist Lila McCann tells you what makes her

| Complete on Monday (6/18) at 8pm ET, 5pm PT l‘

(www.yahoo.com). é
* Also on-Monday, guitarist Dave Navarro talks eye-

liner and his new album, Trust No One, at 8pm ET, 5pm

PT (www.yahoo.com). 1
*Eminem proteges D-12 tell you how he got the |

| nickname “Slim Shady" this Tuesday (6/19) at 8pm ET,

5pm PT (www.yahoo.com).

| Get Up Close and Personaiwith Angie Martinez this
Wednesday (6/20).at 7:30pm ET, 4:30pm PT (www.
gurl.com).

* Also on Wednesday, A&M artist Samantha Mumba
chats at 7pm ET, 4pm PT (www.yahoo.com).

* On Thursday (6/21), shake your booty with Nikka
Costa at 8pm ET, 5pm PT (www.vibe.com).

* On Friday (6/15), catch the surly lads of Oasis as
they pout, strut and rock. A 24-hour webcast begins at

I 3pm ET, noon PT on www.hob.com.

| e This Thursday (6/21), more Brit-pop as Ocean
Colour Scene join www.getmusic.com for a video
interview and performance at 6pm ET, 3pm PT.

—Frank Correia

' Wehcasting Lucrative For Lawyers

Instead of technological innovators
and programming visionaries, the
fate of the webcasting industry is
being determined by lawyers, judges
and the federal courts. As the
recording industry, webcasters and
their lawyers struggle to determine what's legal (and what
they're willing to concede), we’ll keep tabs on the developments
{ -and keep you informed. Check RAIN: Radio And Internet
Newsletter at www.kurthanson.com for the latest.
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 Radio Po_Jer

Talented people, working together, generate a lot of energy. We've combined the talents of Jones Radio
Network and Jones Broadcast Programming into one powerful team.

Talents like Delilah and Lia, Dallas Turner, and Dave Wingert, who transform your nighttime into prime time. Like
Chris Byron, Weissbach, and from Cox Radio, Clark Howard and Neal Boortz, who turn on talk listeners with
help and humor.

Our music programmers empower hundreds of stations with everything from song-by-song music logs and
consulting to live 24-hour formats.

We're Jones Radio Networks. Two talented programming teams are now one focused radio company,
committed to helping you become a Racio Power.

Music
Daypart 24 Hour Programming Research
Personalities Formats News & Talk & Consulting & Prep
= L = - ©

JONES RADIO NETWORKS

RADIO
Seattle 800.426.9082 Denver 800.603.5663 New York 800.644.8255 jonesradio.com NETWDRKE .
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Operation
Swordfish

The new movie Swordfish. starring John Tra-
volta, Hugh Jackman and Halle Berry. is not

only a great movie (the -
bus hijacking is pure ?
adrenaline). but also an g

interesting swidy in web -
promotion. In a recent - T
chat with Don Buckley.
Senior VP of New Me-
dia at Warner Bros.
films, he revealed the
real key to using the In-
lernet 1o promote a tilm
is constant content updates and taking advan-
tage of all channels of Internet promotion, not
just the web.

“We’ve slowly revealed the passwords need-
ed to win big prizes and cash, with the 10th and
final password being in the end credits of the
film,” said Buckley, whose 12-person team is
responsible for all of the websites that Warner
Bros. designs for the movies it releases. “In our
case. we never look at the website as a static
brochure. That's death. To generate revisits,
fandom, star loyalty and cominerce, we need
1o provide content that changes minute to
minute. We use e-miail. we use message boards,
we use AOL [nstant Messaging. and we also
constantly change the news on the front page
of the site. As the passwords become known.
more of the site is revealed to the viewer”

Buckley also sees a life for the sites he cre-
ates afier the movies open. “OperationSword-
fish.com lives on after people have gone o see
the movie.” he said. “Aside trom the 10th pass-
word. the tenor of the chat room changes 1o in-
clude discussion about how viewers felt about
the movie. Look at The Marrix [another Joel
Silver Iilm]. It's coming back with two sequels,
and we've been keeping the site fresh since the
movie came out last year, Those fans are hun-
gry for the next installment.”

Your listeners are just like the viewers of any
movie: They are there because they want 10
play more. see more, hear more, know more.
Give them more, and watch their loyally grow.

“But it’s painfully hard to keep a website
fresh.” you say. And you're right. 1 bet there
are more than a few sites out there where up-
dating happens rarely or, sadly. not at all. As
Buckley said, that is death.

What can we leam from Buckley for our sta-
tion websites? At R&R Convention 2001. our
panel atl the session ti-
tled “Using Your Web-
site to Create Listener
Loyalty” are the peo-
ple to ask. The ses-
sion is at 1:30pm on June {4, and there will
be lots of great examples of painless, innova-
tive and free ways to keep your site fresh and
your listeners loyal.

David Lawrence

Questions? Comments? david@netmusic
countdown.com. or post to the Internet folder
on the wwwrronline.com message board.

| David Lawrence is heard on WGN/Chicago; is the
host of Onfine Today and Onfine Tonight, syn-
dicated high-tech/pop culture radio talk shows
from Dame-Gallagher; and is the host of the ‘Wet
Music Countdown radio shows from United
Stations. A 25-year radio veteran, Lawrence was a
founder of the American Comedy Network, is the
voice of America Onfine, and is a leading expert on
Internet entertainment.
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T0 FRAME OR NOT TO FRAME

Some station websites keep their content fresh by simply framing | You need content that is integrated into your site, with your look and
another site's content — building their site as a framework around feeland no sense that the content came from anywhere but your station.
SonicNet or RollingStone.com or ArtistDirect — and that is the worst Third: reliabil[}y. Last week WailOfSound.com went under. So did
possible thing you can do. your news page, if you were framing it. Your listeners moved on.
First problem: relevance. Websites like those need to beall things to Finally, there's the work. Come to our session at R&R Convention
all web visitors, and that doesn’t work for your station's site. If you're an 2001, “Using Your Website to Create Listener Loyalty,” and we'll show
Alternative station superserving a Tantric- and Staind-loving audience, you how to stay fresh and relevant without any intervention from you
it's death if the main headline on your X-Rock Headlines page is about (or your designated web dude/dudette). We'll show you how to use e-
Faith Hill or Marc Anthony. Targeted content is what you really need. mail, PDAs, pagers, cell phones and your listeners’ desktops to stay
Setond: look and feel. Your listeners don't live in a vacuum,; they've right where you want to be: in front of their ears and eyes. Thursday,

been to all of those music sites on their own, and it looks cheesy to see June 14, 1:30pm. Be there.
thém appear as your “music news” with your navigation off to the left. — David Lawrence

LW TW ARTIST COfTitle LW TW ARTIST COfTitle

2 1 JANET All For You/ “You™ 11 JANET Al For You/*You™

1 2 DIDO NoAngel/ “Thankyou™ 2 2 DESTINY'SCHILD Survivor/ “Survivor”

3 3 DESTINY'SCHILD Survivor/ “Survivos™ 3 3. SUNSHINEANDERSON Your Woman/“Before”

4 4 LIFEHOUSE No Name Face/ “Hanging” 6 4 MUSIQAjuswanaseing/“Love”

7 5 AGUILERA, LIL' KIM, MYA & PINK Moulin Rouge/ “Lady” 9 5 MISSYELLIDTT Get Ur Freak On/“Freak”

5 6 NELLY Country Grammar/ “Ride” 4 6 INDIA.ARIE Acoustic Soul/ “Video”

9 7 MDBY Piay/“Southside” 10 7 CASE Open Letter/ “Missing”

6 8 COLDPLAY Parachutes/ “Yeliow” T 8 112Pantfll/“Peaches”

12 9 UNCLEKRACKER Double Wide/ “Follow” 8 9 RUKELLY TP-Z.conv/ “Fiesta”

14 10 MADONNA Music/ “Girl" § 10 2PAC Untit The End Of Time/ “End”

13 11 JENNIFERLOPEZ J. Lo/“Play” 1 11 OUTKAST Stankonia/ “Fresh”

8 12 LENNYKRAVITZ Greatest Hits/“Again” 14 12 TANK force Of Nature/ “Maybe”

15 13 TRAIN Drops Of Jupiter/ “Drops™ 12 13 LUDACRIS Back For The First Time/ “Southern”™

11 14 NELLY FURTADO Whoa Nelly!/ “Bird” 15 14 TYRESE 2000 Watts/ “Giris”

10 15 SHAGGY HotShot/“Angel” 13 15 JILLSCOTT WholsJitt Scott?/ “Way,” “Walk”

16 16 INCUBUS Make Yourself/ “Drive” 19 16 EVE Scorpion/ “Blow”

17 17 LIMPBIZKIT Chocolate Starfist..../ “Way” 16 17 JARULE Aule 3:36/“Cry”

20 18 BACKSTREETBOYS Black & Blue/“More” 17 18 ERYKAHBAOU Mama’s Gun/“Didn't”

19 19 SCLUB7 7/“Dream” — 19 CITYHIGH City High"“Would”

18 2 CRAZY TOWN Gift Of Game/ * Bunerﬂy | 18 2 ERIC BENET The Brothers Soundtracl« Don't”

W TW ARTISTCOMitle LW TW ARTISTCOMitle

1 1 TIMMCGRAW Set This Circus Down/“Grown” 1 1 SAOE Lovers Rock/*Sorrow”

2 2 DIXIECHICKS Fly/Fall” 7 2 ERICCLAPTON Reptile/ “Reptile”

6 3 KENNYCHESNEY GreatestHits/ "Happen” 4 3 DAVEKOZ The Dance/“Love”

4 4 LEANNRIMES / Need Yous“Do” 2 4 JEFF KASHIWA Another Door Opens/~Around”

3 5 BROODKS & DUNN Steers & Stripes/ “Nothing™ 5 5 . JEFFLORBER Kickin' it/ “Snakebite”

5 6 SARAEVANS Born To Fly/ “Ask’ 9 6 ‘RICHAROELLIOT Chifi Factor/“Who"

7 7 TRAVIS TRITT Down The Road 1 Go/ “Great” 3 7 KIRKWHALUM Unconditional/ * Forever”

11 8 GARY ALLAN Smoke Rings In The Dark/ “Right” 6 8 RICKBRAUN Kisses In The Rain/Kisses”

9 9 LEEANNWOMACK / Hope You Dance/ “Call" — O FREDDIERAVEL Freddy RavelSunny”

13 10 ALAN JACKSON When bady Loves You/*Somebody” 8 10 RIPPINGTONS Lifein The Tropics/ “Breeze”

12 11 BRADPAISLEY Part/l/ “Two” 14 11 WAYMAN TISDALE Face To Face/“Hide"

— 12 LONESTAR I'mAlready There/"Already” 10 12 CHUCK LOEB /inA Heartbeal/ “North”

8 13 GEORGESTRAIT George Strait/ *Anything” — 13 KIRKWHALUM For You/“Love”

20 14 MONTGOMERY GENTRY Carrying Or/ “Change’ 11 14 OAVIDBENOIT Professional Dreamet/ “Miles™

14 15 AARONTIPPIN People Like Us/“People” 18 15 KIM WATERS One Special Moment/ “Groove”

18 16 MARKMCGUINN Mark McGuinn/ *Steven” 15 16 MICHAELLINGTON Vivid/“Sunset”

15 17 KEITHURBAN Keith Urban/“Blacktop,” “Grace” 16 17 NORMANBROWN Celebration/“Paradise”

17 18 DIAMOND RIO One More Day/ “Day” 20 18 FOURBOEAST Nocturnal/ “Bumper”

— 19 CLAY DAVIDSON Unconditional“Sometimes™ — 19 YULARA future Tribe/"Flyin™

— 20 JAMIEO'NEAL Shiver’“Angels” — 20 RICKBRAUN & BONEY JAMES Shake it Up/“Shake”

Hot AC Alternative

LW TW ARTIST COTitle LW TW ARTIST CO/Titie

1 1 DIOD o Angel/ “Thankyou” 16 1 WEEZER Weezer(2001)/ “Hash"

2 2 LIFEHOUSE No Name Face/ "Hanging” 12 2 OEPECHE MOOE Exciter/ “Dream”

5 3 U2AlThat You Can’t Leave Behind/ “Walk.” “Beautiful” | 15 3 R.E.M.Reveal/“|mitation”

4 4 COLDPLAY Parachutes/“Yellow™ 1 4 INCUBUS Make Yourself/ “Drive”

19 5 R.E.M.Reveal/“Imitation” [ 5 U2 Al That You Can't Leave Behind/ “Elevation”
3 6 LENNYKRAVITZ Greatest Hits/“Again” 6 LIMPBIZKIT Chocolate Starfish.../ “Way™

6 7 INCUBUS Make Yourself/ “Drive” 7 LINKIN PARK Hybrid Theory/ “Crawling”

8 8 ODAVEMATTHEWSBANOD Everyday/ “Space” 8 OAVEMATTHEWS BANO Everyday/ “Space”
9 9 TRAIN Drops Of Jupiter/“Drops” 9 TOOL Lateralys/"Schism”

7 10 MOBY Piay/“Southside” 10  STAINO Break The Cycle/“Awhile”

-
=1
-
=

NELLY FURTADO WhoaNelly!/ “3ird”
— 12 DEPECHE MOOE Exciterf Dream”

13 13 ‘MADONNA Music/“Girl,"“Tell”

11 14 JANET Al For You/"You”

LIFEHOUSE No Name Face/ "Cycle,” “Hanging”
12 TANTRIC Tantric/ “Breakdown™

13  COLOPLAY Parachutes/ “Shiver”

14 TRAIN Orops Of Jupiter/ “Drops™

g
=1 W~ | e
=
=

12 15 CREED HumanClay/“Arms™ 8 15 MOBY Piay/ “Southside”

14 16 AEROSMITHJust Push Piay/ “Jaded” 9 16 30DORSOOWN Better Life/ “Duck”

20 17 LEEANNWOMACK /Hope You Dance/“Dance” ] 14 17 AMERICANHI-FI American Hi-Fi/ “Flavor”

15 18 UNCLEKRACKER Double Wide/ “Follow” 19 18 SALIVA Every Six Seconds/ " Disease™

18 19 MATCHBOX TWENTY Mad Seasen/ “Mad,” “Gone™ 17 19 PAPARDACH /nfest/“Angels”

— 20 GO-GO'S God Biess The Go-Go's/"Unforgiven” — 20 CRAZYTOWN The Gift Of Gamef*Revolving Door”

E-chartsare based on wigekly gs of CO sales. do+nload: ly from the logfiles of reporting websites. Reportersinciude AlfyRadio, altavista:
radio. Amazon.com, Artist Direct.com, BamesandNcble.com. bott Radio, B&N Radio. CONow.com. CONow Radio, ChoiceRadio.com, City internet Radio. DMX Music, FreeClub.com, Gracenote.com,
WonRadio, Lycos Radio, MediAmazing. MSN-Chat, Music Choice, Musicplex. MusicMatch, NBCi Radio, PEEL Radio. Radlo Beanair.Com. Radiowave.com. Radio Free Cash.com. Radio Free Virgn, Radio

Juntos, Radio on bay 9, Ralling Stone.com, Spinner.com, the Jamz.com, Thi UBL.com. D: Charts areranked
with a 50/50 methodology of saies data and Streaming/airplay data for the six reporting formats. ©2001 R&R Inc. © 2001 Online Today. Net Music Countdovn.

wwWw americanradiohistorvy com
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ARE YOU
STENING
TO YOUR
NERS?

Affordable research. Valuable results.

Introducing Song Sonar™ from Music Buddha. Song Sonar™ is two powerful products in one. Song Sonar™ allows
you to perform promotion-based market research directly from your website, and includes helpful programming tools.

Research.

The process is simple: your audience listens to songs and rates them. It's similar to an auditorium or callout test, but at
a fraction of the price. By gathering extensive listener feedback, you can adjust your programming and substantially
increase TSL. You decide which songs to test. Which questions to ask. What promotions to run. When to run reports.
Test any number of songs, at any time. Your listeners are just waiting to be heard.

Programming.

if that weren't enough, Song Sonar™ also uses the sonic characteristics of each song in your catalogue to help you
confirm song-to-song flow, assess potential adds to see if they're really worth adding, and find tracks that really suit
your image. It's easy to use and available on a barter or cash basis.

SONG SONAR

powered by Music Buddha, Inc.

It does much,more. And, costs mt,ich less.

Call for a frée demonstratlén or emaul sales@songsonar.com d

8
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Christina Aguilera

President William
Jefferson Clinton

Stevie Nicks

‘.

David Foster
Shelby Lgnne 2

Ruwfus Wainwright

Boz Scaggs

i
-

Nancy O'Deil & Pat O'Brien John Waite

O Access Follywood

Sophie B. Hawkins

The Guess Who é 2/,

R\ o
Jim Brickman

s

Dave Navarro

The Doobie Brothers

Plus... ! ) ) = ]
Nikka Costa,

John Tesh,

ke
RN
N

The Donz,

& Eric Marienthal



www.americanradiohistory.com

S IS WHY STATIONS RUN
OPEN HOUSE PARI

¥ 295/ San Francisco /P 18 - 34

john ura ian's

8
7
6
o
< 5
L
7 I
o
C —
<q
i ) Your Bisteners love the
y) i superstar all-hit guests, like
o I i £y § Janet Jackson, Shaggy,
M-F SATURDAY  SUNDAY g‘l\ 812:1“ Madonna, Destiny’s Child,
7P - 12M 7P-12M 7P -12M s s ]
Lenny Kravitz, Dido, Nelly, and
Z95/San Francisco/W 18 - 34 Zo5/San Francisco/P 12+ NeHy Furtado.

9.8 4'9 ) Your sales department gets
a premium program they can
sell fo sponsors at premrum
rates.

AQH Share

Your promotion department
gets the biggest party on the
planet to promote you as the
In these competitive CHR/Hot AC times weekend party headquarters

you need to lock up Open House Party station in your market.
before you have to program against !

M-F SATURDAY SUNDAY M -SUN M-F SATURDAY SUNDAY M - SUN
7P12M 7P12M TP-12M 64 - 12M 7P-12M 7P-12M TP-12M 64 - 12M

And the incredible electric
Call Rich, Sear. or Gary at Superadio energy of host John Garabedian
at once for info and to check makes your competition sound
_ ) availability in y6ur market. like feeble wimps.

Source: Arbitron AQH share, San Francisco, Fatll, 200
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WEDNESDAY, JUNE 13, 2001

Noon-6PM

REGISTRATION OPEN
Constellation Il Room, Plaza Level
Sponsored by Parade magazine

THURSDAY, JUNE 14, 2001

9AM-8PM

9-11AM

11:30AM-12:30PM

12:15-1:45PM

Presentation of R&A
Industry Achievement
Awards for ALTERNATIVE
and ACTIVE ROCK:
Station of the Year
PO of the Year
MD of the Year
Personality/Show
2f the Year
Platinum Label
of the Year
Gold Labet of the Year
La el Executive
of the Year

1:30-3FM

2-5:30PM

REGISTRATION OPEN
Constellation I Room, Plaza Level
Sponsored by Parade Magazine

LIFEBEAT BREAKFAST

Reflecting Pools & Garden, Lobby Level

With special guest Kevin Weatherly, YP/Programming
KROQ/Los Angeles

Tickets for this charity event are available at the door.

R&R EXCLUSIVE SENIOR PROMOTION SUMMIT

Westwood Room, California Level

The Uttimate Record Buyer Study

Presenter: Larry Rosin, Edison Media Research

Specially commissioned by Radio & Recards, Edison Media
Research will reveal what really drives a record consumer into a
retail store or to an Internet retail site. Is it all radio airplay, or do
MTV, VH1 and other video outlets influence consumer tastes? This
study will also go in-depth on the red-hot issue of whether radio-
station concert appearances mean anything to the active record
consumer. This is one session you can't afford to miss!

ALTERNATIVE & ACTIVE ROCK R&R INDUSTRY
ACHIEVEMENT AWARDS LUNCH

Beverly Hills Room, California Level

Sponsored by DreamWorks Records

Performance by Ours

INTERNET
Using Your Website To Create Listener Loyalty
Westwood Room, California Level

Most radio stations have websites, but mzking money from

those websites hasn't been easy. Learn how to create a site

that will both enhance listener loyalty and help create a database to
continually interact with your audience. Find out what's working for
both broadcast and Internet-only radio stations.

Moderator: David Lawrence, Net Music Countdown
Panelists:  John Duncan, Clear Channel Interactive
Tripp Eldredge, Direct Marketing Results
Courtney Holt, Interscope Records
Jack Swarbrick, LMiV

JACOBS MEDIA ALTERNATIVE & s
ACTIVE ROCK SUMMIT
Olympic | Room, Plaza Level

The Century Plaza Hotel & Spa

3:30-5PM

6-8PM

8-10PM

Presentation of R&R
Industry Achievement
Awards for OLDIES and
CLASSIC ROCK:
Station of the Year
PD of the Year
Personality/Show
of the Year

10PM-2AM

INTERNET
To Stream Or Not To Stream
Westwood Room, California Level

Radlo content restrictions and other compliance issues
have forced radio stations to re-evajuate their commit-
ment to streaming audio on the 'net. Is it worth it? We’ll
discuss that and talk about solutions avallable to stations
that want to continue to stream.

Mvoderator: Kurt Hanson, RAIN
Panelists:  Mathis Dunn, AFTRA

David Helfant, Akin, Gump, Strauss,
Hauer & Feld

Kevin Mayer, Clear Channel Interactive
Larry Rosin, Edison Media Research
John Simson, Soundexchange/RIAA

OPENING COCKTAIL PARTY

Reflecting Pools & Garden, Lobby Level
Sponsored by The Universal Music Group:
IDJMG, Interscope/Geffen/A&M, MCA, Universal

CLUB R&R

Senta Monica Room, California Level
Sponsored by Arena Network
Performance by The Guess Who

HOSPITALITY SUITES
Penthouse Level, 19th Fioor

FRIDAY, JUNE 15, 2001

8AM-8PM

8-8:45AM

8-9AM

9-11AM

Presentation of
R&R National Industry
Achievemenf Awards:
National Radio Awards:

Group Executive
of the Year
Station of the Year

GM of the Year

Marketing/Promotion
Director of the Year
Syndicated Personality/
Show of the Year

National Record Awards:
Platinum Label
of the Year
Gold Label of the Year
Senior Promotion
Executive of the Year
Local Promotion Executive
of the Year
Independent Promotion
Firm of the Year

Award Winners

Announcement of Country -

wwwW americanradiohistorv com

REGISTRATION OPEN
Constellation 1| Room, Plaza Level
Sponsored by Parade Magazine

FRIENDS OF BILL W.
Enzino Room, Californla Level

MORNING COFFEE
California Foyer, California Level
Sponsored by Strategic Media Research

GENERAL SESSION

Los Angeles Ballroom, California Level

Keynote Speaker: President William Jefferson Clinton
Spansored by Jeff-McClusky & Associates

R&R National Industry Achievement Awards presented by |
Access Hollywood's Nancy 0'Dell & Pat 0'Brien 3

Musicai performanc_es by:
Island/IDJMG recording artist Shelby Lynne
Reprise recording artist Stevle Nicks

{(Continued page 32).
Agenda subject to change. |


www.americanradiohistory.com

Listeners

still

matter

Radio was a great industry to be in just a few years
ago: Listeners enjoyed listening to it. Advertisers
got good value advertising on it. And we all enjoyed
working in the industry.

Today, however, many stations are in the hands
of owners who think they can "save their way to
success." And they're denying their best PDs one of
the most important tools of all -- quality research on
their target audience's tastes.

But the best broadcasters know that listeners

STAR callout research

Perceptual studies

Format searches

Auditorium music tests

Touch Direct Marketing

AccuTrack

Radio's leading research firm

180 N. Wabash, Chicago. IL 60601 | 1-312-726-8300 | www.Strategic.fm

still matter -- and if you're working for one of them,
Strategic can help you satisfy listeners' needs.

Strategic Media Research has been leading the
radio research industry for over two decades: For
example, we built the industry's first major, quality-
controlled phone center. And we invented the very
concept of professional callout research!

To learn more, visit our new and improved
website at www.Strategic.fm or call Kurt Hanson,
Amy Vokes, or Dave Kerr at 1-312-726-8300.
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11:30AM-1PM/CONCURRENT SESSIONS

CHR

SMOOTH JAZZ

Presentatien of R&R
Industry Achisvement
Awarcs for
SMO0Td JAZZ:
Station of the Year
PD of the Year
MD of tre Year
Personalty’Shovs
of tre Year

TRIPLE A

AC

Larry King Live! With Rick Dees

Beverly Hills Room, California Level

Sponsored by Virgin Records

Performance by Nikka Costa

In a once-in-a-lifetime opportunity, legendary radio and television host
Larry King conducts a one-on-one interview with Rick Dees, CHR's
most listened-to personality. Dees, who has spent the last quarter of a
century at the top of the Los Angeles ratings, is heard nationally on
his syndicated morning show and worldwide with the 'Rick Dees
Weekly Top 40." King hosts the TV talk show “Larry King Live" on
CNN; the show is also simulcast on radio stations around the world.
King also writes a column for USA Today and spent many years as a
nationally syndicated radio talk show host.

Top Guns: Sharpshooters On The Front Lines
Olympic | Room, Plaza Level
Sponsored by Peak Records
Performance by Eric Marienthal
Some of the Smooth Jazz format’s most dynamic and successtul
leaders will discuss the challenges they face today, such as how to
fulfill heightened expectations with fewer available resources.
Moderator: Tim Pohlman, KTWV/Los Angeles
Fanelists:  Don Benson, Jefferson-Pilot Communications
Chris Brodle, KTWV/Los Angeles
Frank Cody, Broadcast Architecture
Sara Cummins, WNUA/Chicago
Paul Goldstein, KKSF/San Francisco
Maureen Lesourd, WVMV/Detroit

BAM! Let’s Kick It Up A Notch

Constellation | Room, Plaza Level

Sponsored by Steel Belted Records

Performance by The Mike Plume Band

Jain SBR Creative Media co-Presidents John Bradley and Dave Rahn
as they help us better understand Triple A radio and what a great job a
small group of influential stations are doing to break bands and piay
credibie music.

One On One With David Foster

Santa Monica Room, California Level

Sponsored by Rykodisc and Trumpet Swan Records

Performance by Sophie B. Hawkins

Legendary musician, songwriter, producer and arranger David Foster's
30-year career has brought him from playing session keyboards with
such artists as Barbra Streisand and Diana Ross to his first Grammy,
for Earth, Wind & Fire’s “After the Love Is Gone” in 1979 (he’s since
won 13 more), to his present position as Warner Music Group Sr. VP
and Chairman of 143 Records. Don't miss this rare opportunity to see
one of the industry's true legends in conversation with R&R AC Editor
Mike Kinosian.

1:15-2:45PM / FORMAT LUNCHES

Presentatich of R&R
Industry Achievement
Awards for TRIPLE A:

Station of he Yezar
PD of the Year
MD of thes Year

Personaliy,Show
of the vear

Platinure Lzbel
of the fear

Gold Label of the Year

Label Exacutive
of the fear

TRIPLE A LUNCH

Constellation | Room, Plaza Level

Soonsored by DreamWorks Records
Performance by Rufus Wainwright

Soonsored by New West/Red Ink Entertainment
Pertormance by Tim Easton

The Century Plaza Hotel & Spa

Presentation of R&R
Industry Achievement
Awards for AC:
Station of the Year
£D of the Year
MD of the Year
Personality/Show
of the Year
Platinum Label
of the Year
Gold Label of the Year
Label Executive
ofthe Year

AC LUNCH
Santa Monica Room, California Level
Sponsored by/performance by The Doobie Brothers

Awards presented by Jim Brickman, courtesy of RCA Victor Group/
Windham Hill Records

SMOOTH JAZZ LUNCH

Olympic | Room, Plaza Level
Sponsored by Virgin Records
Special appearance by Boz Scaggs

3:30-5PM / CONCURRENT SESSIONS

ALTERNATIVE

Presentation of R&R
Industry Achievement
Awards tor URBAN AC:

Station of the Year
PD of the Year
MD of the Year

Personality/Show
of the Year

Platinum Labetl
of the Year

Gold Labet of the Year

Label Executive
of the Year

HOT AC

Presentation of RER
Industry Achievement
Awards for HOT AC:
Statlon of the Year
PD of the Year
MD of the Year
Personality/Show
of the Year
Platinum Label
of the Year
Gold Label of the Year

Label Executive
of the Year

www americanradiohistorv com

The State 0f The Format, The State 0f The Industry
Beverly Hills Room, California Level
Sponsored by National Music Marketing
In the last two years there have been tremendous changes.
Ratings have gotten higher, music has gotten harder, and program-
mers and record-company executives are working harder than
ever. It is impossible to examine these changes without coming to
terms with the dramatic aftershocks of consolidation in both the
radio and recording industries. This panel will address the state of
the industries and how the evolution of a consolidated music
industry has affected the Alternative format.
Moderator: Jim Kerr, R&R Aiternative Editor
Panefists:  Phit Manning, KNDD/Seattte

Oedipus, WBCN/Boston

Ron Poore, RCA Records

Bryan Schock, XTRA/San Diego

The State 0f African Americans In Our Industry
Olympic | Room, Plaza Level
Sponsored by Heartiess Records
Performance by The Donz and Young Phantom
With a wealth of radio and record experience, this elite group of
industry professionais will share their perspectives on the position
of African Americans in our industry.
Moderator. Tony Gray, Gray Communications
Panelists: ~ Tony Brown, WVEE/Atlanta

Michelle Madison, Eiektra Records

Karen Slade, KJLH/Los Angeles

Amy Vokes, Strategic Research

Sam Weaver, KPRS & KPRT/Kansas City

The Quiet Companies

Santa Monica Room, Callfornia Level

Sponsored by Gold Circle Entertainment

Performance by John Waite

Mammoth radio entities boasting hundreds of stations appear to
command the bulk of attention these days. Almost fost in the
shuffle are some smaller, venerable, yet competitive groups that
are quite content to continue operating their highly successful
stations without a lot of fanfare. A stellar list of executives share

their candid views of how the business has evolved and where they

believe we're headed.

Moderator; Mike KInosian, R&R Hot AC Editor

Panelists:  Carl Gardner, Journal Broadcast Group
Steve Goldstein, Saga Communications
Bruce Reese, Bonneville International
Doyle Rose, Emmis Communications

(Continued page 34)
Agenda subject to char.ge.
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“I’m glad Paragon is on our team.”

David Benjamin, President/CEO Triad Broadcasting

One of the most positive outgrowths from zonsofidation is a healthier breed of medium

and small market station owners. Medium anc s nall market radio is now highly competitive,
pitting mega-groups in one corner against small=r operators in the other corner.

However, the new breed of surviving local oparetors are applying the same type of
intelligence and fire power that has proved sc successful in major markets.

By providing research, consulting, marketing ard top-flight personnel to their

multi-station market clusters, these sperators a-e staking claim to more than their

fair share of the local market revente.

One such group is Triad Broadcasting Comg any. Triad is operated by radio veteran

David Benjamin, who previously headed Community Pacific Broadcasting.

David reinvested his gains from consolidatic 1 into Triad, and he has acquired

or assimilated market clusters in Biloxi, Linto'r, Fargo, Rapid City, and subject to

FCC approval, Tallahassee, Savaniah and BiLefield, West Virginia. In the past year,

Triad has attained ownership of 42 stations, and now ranks as the 14tt largest radio group
in America in terms of number of statiors.

As we have seen in radio very rec3ntly, it is not hard to buy stations, but it is a greater challenge to operate them successfully.
Triad uses research as a strategic tool in tv< aays:

Paragon conducts market research cn ~he prospective cluster of stations before the purchase is made. This allows Triad

to understand the true potential for eac 1 station and the steps required to maximize each station’s position in the marketplace.
In some cases, after the research is in, Tnad has walked from purchases in better judgement. in most cases, Triad enters a
new market with a game plan and with confidence in their ability to provide a substantial return on investment.

‘ Market studies, lifegroup stucies and music research are applied to Triad stations to identify the most wucrative ccmbination
of formats, and to maximize ratings and revenue market-wide. With this intelligence in hand, and typicaily consuling
and marketing to back it up, "riad stations are.quickly entrenching into the radio marketplace for the leng haul.

In Biloxi, Triad improved on a five-station cluster that already dominated males in the market. Classic Rocker WXRG gained over
one full share point 12+. After reviewing Faragon’s research, Regional Manager Steve Fehder, Operations Director Kenny Vest,
Program Director Wayne Watkins and DeMers Programming flipped an under-performing AC to a jammin’ Oldies format.

The format switch nearly tripled the statiar's ratings. AOR WCPR ard CHR The Monkey maintained their forward momentum

as well.

David Benjamin adds, “Paragon has prower 10 be a vital component of our strategic blueprint for Triad. Tne research
they provide, along with the stretegic cirect on they develop for each station and market cluster, has paid early dividends
for Triad. I'm giad Paragon is or our tear.”

If you would like to consider Paragor: for ycur team, please contact me or Paragon's Vice President/Racio, Michae' Henderson.
Both of us can be reached at the number below or via email. We look forward to hearing from you!

Sincerely, / i

Mike Henry
Managing Partner

STRATEGIC PLANNING

e Perceptual Studies
e Auditorium Music Tests

PARAGON

Q Michael Henderson e Online Studies
Vice President/Radio | eFocus Groups
mhenders @ paragon-research.com :

i

e Tracking Studies

L‘ (303) 922-5600 e Sales Assessment Studies
L AN N SR sl \\w.paragon-research.com .

wwwW americanradiohistorv com
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ROCK/ACTIVE ROCK  Rate-A-Record*, Rate-A-Wine ‘ SATURDAY, JUNE 16, 2001
—— Constellation | Room, Plaza Level
resentation a -Q-
Industry Achievement Sponsored by Ultimatum Music 9-9:45AM FRIERDS OF BILL W .
Awards for ROCK: Performance by Moke Brentwood Room, California Level
S‘ag°" of the Year We are combining our love for music with our love for wine in a 9AM-1PM REGISTRATION OPEN
;D‘(’)"‘;ZT(ZZ: unique panel that will alternate rating records with rating wines! 1 A T o
Personality/Show Broadcast Architecture’s rating device, MixMaster ® will be used. Sons o oo aza. %
of the Year Moderator: Cyndee Maxwell, R&R Rock Editor 1 ponsored by Parade Magazin
P's:',':]”emvfﬁel Panelists:  George Cappellini, Elektra Entertainment 9:30-10:45AM ARBITRON
Gold Label of the Year Warren Christensen, Volcano Records What PDs Should Know About The Portable People Meter
S Rob Cressman, WMFS/Memphis Westwood Room, California Level
Laura Curtin, DreamWorks Records Right now 300 people in the Wilmington, DE radio metro are
Claudine DeLorenzo, WQXA/Harrisburg walking around with Arbitron’s new Portable People Meters. in the
J.d. Jeffries, KUPD/Phoenix first U.S. market trial of this new ratings technology, Arbitron is
Harvey Kojan, WNOR/Norfolk peering tt_lrough its _research mlcroscope_t_o learn if respondents will
4 McGl ] accept this new device, carry it around diligently and capture all
Raymond McGlamery, Reprise Records their exposure to the three dozen radio stations, eight TV stations
Drew Murray, Restless Records and more than a dozen cable networks that are encoding their audio
Mike Rittberg, Warner Bros. Records signals. It's too soon for ratings resuits, but you will find out how
Sherri Trahan, Ultimatum Music consumer “meter-keeping” habits compare to what we know about
diarykeeping behavior.
11AM-12:30PM / CONCURRENT SESSIONS
WL B R&R FHR/POP INDUSTRY ACHIEVEMENT AWARDS CHR The First Annual CHR Rate-A-Record*
Presentation of R&R | Westside Room, Plaza Level Beverly Hills Room, California Level
Industry Achievement | Sponsored by Tri-State Promotions and its label friends: Top PDs and MDs from across the country will have the opportunity
Awards for CHR/POP: | arista, Atlantic, Capitol, Columbia, DreamWarks, Elektra, Epic, to offer their feedback on some of the hottest new music coming up
Station of the Year Interscope, J Records, Loud, MCA, RCA, Reprise, Universal, Virgin, in the third and fourth quarters.
Fighitheyyear Warner Bros. Records y
MD of the Year SMOOTH JAZZ Art, Culture & Business

Personality/Show Performance by Christina Aguilera
ofthe Year
Piatinum Label
of the Year
Gold Label of the Year

Label Executive

Presentation of RER Consteliation | Room, Plaza Level
Indusuy Achievemart Sponsored by Frat House Records
Awarcs xor SMOOTH JAZZ: Performance by Lao Tizer

P's}i:‘h“a"}g:e' This session brings together leading figures from the radio and

of the Year Gold Label of the Yezr recording industries who will explore ways to bridge their refated
_ Letel Executive but differing goals to achieve greater mutual success.
i L Ereie | Moderator: Carol Archer, R&R Smooth Jazz Editor
AR ~ Panelists:  Suzanne Berg, Verve Music
7-10PM E&R AND LAWMAN PROMOTIONS CHR/RHYTHMIC gggt}( 5:;2%‘3@%2?2332‘“‘*
Presentation of R&R_\ & URB.AN S oy e e Allen Kepler, Broadcast Architecture
Industry Ashievement Reflecting Pools & Garden, Plaza Level Deborah Lewow, Warner Bros. Jazz
nH#ﬂﬁi‘ ;‘;’f&%ﬁM Rhythmic sponsored by Lawman Promotions Maxine Todd, KOAI/Dallas
StATBrTo G Yaar " | Parformances by Jermaine Dupri, 8lu Cantrell, Alicia Keys Mark Wexler, i.e. music
PD of the Year | and many more A *
Mo Ry Lifetime Achievement Award honoring Jermaine Dupri and ALTERNATIVE The Tgnlrd Annual Alternative Rate-A-Record*
Persona ty/Show Alfred Ligglns 111 Olympic | & Il Rooms, Plaza Level
Pgntnh:mvfaat;el Urban co-sponsors: Sp.unsore‘d by Natlgnal Music Marketmq . :
SHinAIYear [ireamWorks with performance by Canela This year's Alternative _Rate-A-Recor_d_wul cuntnnpe on the trail we
Gold Label of the Year | the Ultimate Group with performance by IMx blazed last year by asking each participant to bring a song for the
Label Executive MJI Broadcasting with performance by The Baka Boyz panel to rate. As the panel of .|ndu§tw experts pqt their reputations
of the Year on the line for music they believe in, the discussions wiil not only be %
————— — fun and lively, they may be influential. With some of the format's f
best ears picking their hits for the future, the question now is: Who
will unearth the diamond?
10PM-2AM WARNER BROS. “MONEY” SUITE Mode'ratur: Jim Kerr, F.l&R Aiternative Editor
Penthouse Level. 19th Floor Panelists:  Mark Hamilton, KN_RK/PonIand, OR
: - y = \ Dave Navarro, Capitol Records
Hanging with RX Entertainment/Warner Bros. recording artist Chris Ripley, KXTE/Las Vegas
Jelleestone Ray Seggern, KMYZ/Tulsa
Alan Smith, WOCL/Orlando
Marty Whitney, KEDJ/Phoenix
10PM-2AM HOSPITALITY SUITES Chris Williams, WNNX/Atlanta

Penthouse Level. 19th Floor Ross Zapin, DreamWorks Records

" "Rate-A-Record” is a service mark of dick clark productions
Agenda subject to change.

WWW americanradiohictory com
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I?,/R convention

June 1&-16

The Century Plaiﬁ Hdtel'& Spa
Los Angeles Cahforﬁna ‘

Up And Down, All Around The Dial

An at-a-glance guide to AM and FM in Los Angeles

By Anthony Acampora & Adam Jacobson

While you’re in town for R&R Convention 2001, we hope you’ll take the time to tune in to the market’s fine radio stations. To help guide
you, we’ve listed L.A.’s major commercial AM and FM signals (audible from the Century Plaza Hotel & Spa), along with each station’s
format and owner and a brief description of its programming. Happy listening!

FM Stations

92.3 KCMG (Rhythmic
Oldies — Clear Channel) “Mega” is
L.A.’s home for Motown and rhythmic [
hits of the *60s, *70s and early "80s.
Mornings are anchored by comedian
George Lopez, and market veteran Theo
helms the afterncon shift. KCMG
traded dial positions with Urban KKBT
last year after the sale of the 100.3
frequency and intellectual property of |
KKBT to Radio One. |

93.1 KCBS (Classic Rock
— Infinity) The original “Arrow"™
station now uses the tagline “*Nothing
but the best classic rock.” but it also
ventures into the *90s with the occa-
sional U2 or Tom Peity track. Market
legends Uncle Joe Benson and Bob
Coburn handle mornings and after-
noons, respectively.

93,5 KFSG (Christian Talk
— SBS) The Church of the Foursquare
Gospel is presently LMA’ing this
Redondo Beach facility, which
simulcasts with KFSB/Ontario, CA.
“The Place to Be” offers a host of
Christian teaching programs. KFSG I
recently relocated from 96.3 MHz, soon
10 be owned by Spanish Broadcasting
System.

93.9 KZLA (Country —
Emmis) Under the ownership of
Emmis, PD R.J. Curtis has reignited |

COUNTRY

93.9 KZLA

THE WAVE.

A
947 KTWV
smooth stylings of market veteran Don
Bums in aftemoons. ;
95.5 KLOS (Classic Rock
— ABC) KLOS offers “Classic rock
that really rocks™ and is the flagship for
the syndicated Mark & Brian moming

(KLOS955)

show. KLOS is also the home of Jim
Ladd, who airs a free-form program
weeknights from 10pm-2am.

95.9 KFSH (Christian AC
— Salem) Salem’s growing “Fish”
format made its national debut at KFSH,
formerly KXMX. Salem acquired the

dfish

station from Clear Channel last year and
brought in longtime KOST/L.A. Love
Songs host Ted Ziegenbusch for
wakeups. Former KZLA talent Marina
Wilson holds middays.

96.3 KXOL (Spanish AC —
Four Square) “El Sol 96.3” is being
LMAed by Spanish Broadcasting
System and is set to become the group’s

. newesl property. It’s a unique station,

{ playing the top Spanish-language

KZLA by offering a ballad-heavy,
female-targeted presentation and a talky
morning show featuring Peter Tilden.
The "new” KZLA also features popular
host Shawn Parr in middays and market
veteran Billy Burke in afternoons.

94.7 KTWY (Smooth Jazz
— Infinity) “The Wave™ now features
popular saxophonist Dave Koz and
former WQCD/New York host Pat
Prescott in moming drive and the

.

romantic ballads from the Contempo-
rary and Regional Mexican sides of the
forrnat. Among the on-air talents are

| Pio “El Vampiro™ Ferro and middayer

Martha Shalhoub, who joined KXOL
after more than two decades at
crosstown rival KLVE.

97.1 KLSX (Talk — Infinity)
The Los Angeles home of Howard Stem
in mornings, Tom Leykis in afternoons
and John & Jeff in late-nights.

| Oldies station offers a wide variety of

97.5 KSSE (Spanish
Contemporary — Entravision) See
KSSC & KSSD, below.

97.9 KLAX (Regional
Mexican — SBS) SBS’ West Coast
flagship has once again been reimaged
and is now billing itself as “La Raza.”
The station offers a male-driven, hit-
oriented format featuring norteiia and
banda favorites.

98.7 KYSR (Hot AC —
Clear Channel) One of the country’s
first Pop/AIlcmative outlets, “Star 98.7” |

toda}'s best mus*®

features Jamie White and Danny
Bonaduce in mornings and Ryan
Seacrest and Lisa Foxx in afternoons.
99.1 KGGI (CHR/Rhythmic
— Clear Channel) Booming in from |
Riverside and San Bemardino, the

Inland Empire’s top CHR offers a wide
variety of old-school and current hip-
hop.

99.5 KKLA (Christian Talk
— Salem) “The Talk of Los Angeles”
features Jim Governale in momings and
Warren Duffy in afternoons. It’s
America’s top-rated Christian teaching
and Talk station.

99.9 KOLA (Oldies —
Anaheim) The Inland Empire’s top-rated

music from the *60s and "70s. along with
the occasional *50s hit. KOLA offers 15
in arow, 15 times a day, every day.”
100.3 KKBT (Urban —
Radio One) “The Beat” is one of
today’s stations in morning drive,
thanks to the appeal of host Steve

WWW americanradiohistorv com

Harvey and the gang. The station’s
overall presentation focuses on today’s
hip-hop and R&B, and The Beat is
flourishing under new owner Radio
One.

101.1 KRTH (Oldies —
Infinity) “K-Earth 101" featres a tight
playlist of Oldies from the *60s and *70s
and is home 1o such legendary person-
alities as Brian Bierne, Johnny Hayes,
**Shotgun™ Tom Kelly and Dick “Huggy

| Boy"Hugg.

101.9 KSCA (Regional
Mexican — Hispanic Broadcasting)
L.A.’s top-rated station, “La Nueva
101.9” is best-known for its morning
show, hosted by Spanish-radio
superstar Renan Almendares Coello.
KSCA also offers a noontime oldies
show hosted by PD Maria Elena Nava
and a sex talk program at night.

102.3 KJLH (Urban AC —
Taxi) KJLH has seen some of its
strongest numbers ever recently with its

T2 T,

Urban AC format. Among the station’s
1op draws are The Home Team,
featuring morning host Cliff Winston;
Frankie Ross in The Comfort Zone; and
Rhythns of the Night, a *“Quiet Storm™
program hosted by Levi Booker.

102.7 KIIS (CHR/Pop —
Clear Channel) K1IS is led by longtime
morning host Rick Dees and aftemoon
host Valentine. The station is hosting its

102.7

annual two-day Wango Tango this
weekend at Dodger Stadium, and the
event’s impressive lineup is a testament to

Continued on Page 38
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v  Faster
v Less Expensive
v/ Smarter

The company that pioneered
two-week survey turnaround
also offers unique music
testing and callout methods
that are less expensive.

fI

Call Larry Rosin or Lou Patrick today to learn about how
our efficient methods lead to better, more reliable results.

edison media research

908-707-4707 / e-matl lrosin @edisonresearch.com; lpatrick @edisonresearch.com / www.edisonresearch.com
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Continued from Page 36

the station’s Goliath-like power in the
market.

103.1 KSSC & KSSD
(Spanish Contemporary —
Entravision) Entravision’s wildly
popular “Super Estrella” Spanish CHR
format was launched on KSSE/Riverside.
Entravision then purchased this duo, with
signals in Santa Monica and Newpor
Beach. and began simulcasting Super
Estrella in the western portions of the Los
Angeles basin with impressive results.
The dance-oriented pop format features
the most popular contemporary Spanish
hits from such artists as Shakira, OV7,
Carlos Ponce and Son By Four. [

103.5 KOST (AC— Clear
Channel) KOST is the market’s dominant
AC and features “soft rock with less talk.” |

{

SOUTHERN CALIFORNIA'S
SOFT ROCK...WITH LESS TALK!

Mark & Kim can be found in momings,
and Love Songs. with host Karen Sharp.
remains a popular feature on the station.

103.9 KRCD & KRCV
(Spanish Oldies —Hispanic Broad-
casting) The Spanish Oldies “Recuerdo”
format got its sta-t here and features
pretty much what you'd have found on a
Mexican Top 40 during the "50s, *60s
and early *70s. “Recuerdo” simuilcasts on
KTNQ-AM and features market veteran
Humberto Luna in the moming.

104.3 KBIG (Hot AC —
Clear Channel} An upbeat mix of
today’s music, kBIG features market
veteran Charlie Tuna with Leigh Ann

skio

Adam in morning drive and a heavy
dose of pop-driven hot AC tunes.
Friday and Saturday nights feature !
dance and disco music. |
105.1 KMZT (Classical —
Mt. Wilson FM Broadcasters) The
market’s commercial Classical station
features such hosts as Rich Capareila
and Jan Simon and a rich music library.
105.5 KBUE & KBUA
(Regional Mexican — Liberman) The
hit-driven “Que Buena” simulcast has
become the first choice for men who desire
the latest banda, grupo and nortefia songs

The Century Plaza M
Los Angeles, Cal-ig

T

Pl

in a fast-paced. energetic environment,
105.9 KPWR (CHR/

Rhythmic — Emmis) *Power 106™

has long been the dominant source of

i hip-hop in Southem Califorma. It’s ted

by moming star Big Boy.

worldifamous

106.7 KROQ (Alternative
— Infinity) Heritage KROQ owns the
majority of the younger rock audience
in L.A.. thanks 10 its tight program-
ming, popular morning hosts Kevin &
Beun and sex talk show Loveline.
which airs in the 10pm-midnight slot.

107.1 KLYY (Spanish
Contemporary — Big City) “Viva
107.1 is embroiled in an all-out
CHR war against Super Estrella. the
established format player in Southern
California. Viva’s signal extends as
far north as Santa Barbara and as far
south as Oceanside, and its program-
ming tends to be a bit more adventur-
ous than that of Super Estrella — i1
will play the occasional big tropical
hit and was the first station in the
market to feature La Mosca Tse-Tse,
a popular ska pop band from Argen-
tina.

107.5 KLVE (Spanish AC
— Hispanic) “K-Love. Radio Amor™ is
the top Spanish-language station for
ballads and mainstream adult contem-
porary favorites. The station has
become more international in its
approach recently and maintains a
strong presence in mornings with
longtime host Pepe Barreto, who alsc:
serves as a reporter for L.A. Univision
affiliate KMEX-TV.

AM Stations

570 KLAC (Adult Stan-
dards — Clear Channel) KLAC

oy

I

recently added talk programming
featuring Michael Jackson in middays
and the syndicated Clark Howard in
afternoons. but it continues to air
popular American standards in
momings and after 7pm — when {
they’re not pre-empted by Lakers
basketball or Angels baseball.

600 KOGO (Talk — Clear
Channel) This booming San Diego
Talker features many of the same

NEWS
RADIO

~ KOGO

programs as KFI/L.A_, plus locally
based afternoon host Roger Hedgecock.
KOGO is also the flagship for San
Diego Padres baseball.

640 KFI (Talk — Clear
Channel) Dr. Laura Schlessinger, Rush
Limbaugh, Bill Handel, Jofu: & Ken,

KFI AM:640

More Stimuiating Talk Radio

Phil Hendrie and Art Bell reside on the |
market's leading Talk station.
710 KDIS (Children’s —
ABC) The L.A. home of Radio Disney. [
790 KABC (Talk — ABC) |
This pioneering Talk station, which has
aired the format for 40 years, features

TALKRADIO

The Voice of Southern California

the likes of Larry Elder, Dr. Toni Grant,
Al Rantel and. in evenings, the popular
Mr. KABC. '

870 KRLA (Talk — Salem)
The former KIEV has taken over the
heritage KRLA calls. Conservative talk
lives on KRLA, with such hosts as
Michael Reagan and former KABC
talent Dennis Prager.

930 KHJ (Ranchera —
Liberman) The heritage call letters
returned to L.A. on AM 930, known
as “La Ranchera,” last year. The
station specializes (naturally) in the
ranchera style of regional Mexican

music.

WWwW americanradiohistorv com

ALl News. ALt THE TIME.

980 KFWB (News —
Infinity) One of two Infinity News
outlets in the market, KFWB focuses
on local issues and runs traffic reports
every five minutes.

1020 KTNQ (Spanish
Oldies — Hispanic) KTNQ's
longtime Spanish Talk format was
replaced last year with a daytime
simulcast of the Spanish Oldies
“Recuerdo” format of KRCD &
KRCV. The hugely popular evening
sports talk program remains, along
with brokered programming in
overnights.

1070 KNX (News —

‘ Infinity) This 50.000-watt blowtorch

offers a mix of local and national news
and airs the highly successful KNX
Drama Hour, featuring old-time radio
shows, at 9pm.
1110 KSPN (Sports —
ABC) The L.A. home of ESPN Radio.
1150 KXTA (Sports —

I Clear Channel) The L.A. radio home

of Tony Bruno and Jim Rome and the
flagship for Los Angeles Dodgers
baseball.

1260 KJAZ (Jazz — M.
Wilson FM Broadcasters) Under the
guidance of PD Lawrence Tanter, “K-
Jazz” offers a traditional Jazz format
featuring classic tracks ang the best
new music. The station can also be
found on at 540 kHz on XJAZZ.
which serves San Diego.

1330 KWKW (Spanish N/T
— Lotus) The station with “programs
that improve your life” is also the long-
time Spanish-language home of Los
Angeles Dodgers baseball with
respected play-by-play announcer
Jaime Jarrin.

1540 KMPC (Sports —
One-On-One) The L.A. home of the
Sporting News Radio Network.
KMPC picked up its legendary calls
last year and features some play-by-
play, including the Arena Football
League’s L.A. Avengers and, when the
Lakers are on KLAC, Anaheim Angels
baseball.

1580 KBLA (Spanish
News/Talk — Radio Unica) This
L.A. affiliate of Radio Unica's national
Spanish-language news, talk and
sports network features such programs
as Dra. Isabel, Unica en Deportes and
Sevcec en Vivo.
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WORLD RENOWNED SPORTS AND
ENTERTAINMENT ANNOUNCER
MICHAEL BUFFER IS READY
TO RUMBLE FOR YOU!

Personal appearances are now being booked for him to appear and/or host
major sporting events, corporate conventicns, media related events and
personal special occasions. Mr. Buffer is also available to record special
messages, announcements and voice over for ary and all private and
media events. The “Rumble Man” is now ready to create for you, your
company, and/or event the kind of extreme sxcitement and enthusiasm
you've seen him perform at major worldwide everts such as boxing,
wrestling, the NBA Championships, the MLB World- Series, the NHL
Stanley Cup and NFL Playoff games.

For information concerning fees, licensing availability and any
questions you may have, please contact Bruce Buffer, President of
Buffer Enterprises, Inc. by e-mail (bruce@Ietsrumble.com) or
phone (310)306-2851.

ictorv com
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Thompson Appointed
WMCS Station Mgr.

Jim Thompson has been named
Station Manager of WMCS-AM/
Milwaukee, an

‘ f A Urban AC prop-
\ erty operated by
| | the Milwaukee

| Radio Alliance.
He succeeds
Don Rosette.
who departed
the station at the
end of Decem-
ber 2000 after
20 years with
the company.
Thompson joins WMCS afier a 25-
year career at Miller Brewing Co.
He had been Manager/Corporate
Public Relations since 1993 and
joined Miller in 1978 as a special-
events supervisor.

Milwaukee Radio Alliance VP/
GM Dan Manella told R&R,
“When Don told us he was going
1o be leaving, [Alliance Chairman]
Willie Davis and 1 looked at each
other and said. “Who are we going
10 get to fill this position?” Willie
said. *Yeah, a guy like Jim Thomp-
son.” [ looked at him. and I said,

Thompson

WRLR/Birmingham

Two-year KXXR/Minne-
apolis Asst. PD/MD Ryan |-
Castle has accepted his
first PD position, at Active
Rock WRLR/Birming-
ham. He replaces Greg
Brady. His last day at
KXXR is June 22, and he'll
be in place at WRLR on
June 25.

“I'm psychec!” Castle
enthused. “l want to thank
[WRLR OM] Jeff Ciark and
[Cox Rock Format Special-
ist] Virgil Thompson for this mcred-
ible opportunity with Cox in Brming-

Castle

Taps Castle As PD

m==—"1 ham. I'm also very grateful
= [to |[KXXR OM] Dave
Hamilton and [PD] Wade
| Lindar for everything while
I've been in Minneapolis!
'{ Before his stintat KXXR
_#| Castle was Production Di-
rector/afternoon driver at
KAZR/Des Moines. He
was also the all-around
“whipping boy™ at KATS/
Yakima, WA.

WRLR also names
John Olsen Asst. PD/Pro-
motion Director. He had held a part-
time position at WZTA/Miami.

‘There’s no way Jim Thompson is
going to leave Miller Brewing Co.."
But we said, ‘Let’s give him a call,
and it's been our good fortune that
Jim was going to finish his 25 years
at the end of March and take early
retirement from Miller. Jim's actu-
ally been here since the first day of
April.”

Davis said, “We're extremely ex-
cited to have Jim join us. and we
know that his experience in com-

munity. public and corporate rela-
tions is going to be a great benefit
to us at WMCS and the Milwaukee
Radio Alliance.”

The Milwaukee Radio Alliance
was formed in 1997 as a limited-
liability corporation representing
the market holdings of All Pro
Broadcasting and Shamrock Com-
munications. Aside from WMCS,
the Alliancz manages WJZI &
WLUM.

WWW.STEVEANDDC.COM

'S FASTEST GROWING MORNING SHOW

You have dorninated the recent 2001 Winser Arbitron

.. AGAIN!

Amazingly, the Steve & DC Show had double the numbers of the
second place station in several demographics. Thanks from all of
us at Emmis Communications for being tine cornerstone of Emmis

St. Louis.

Number 1 for 10 years in St. Louis and winning for great companies
like Clear Channel, Cumulus, Journal, and Saga all cver the USA!
Congratulations Steve & DC, we lcok forward fo more dominance
in St. Louis and on stations all over the country in the next several

years

Jehn 8ec
Enunis, St. Louis

Senior VP

www americanradiohistorv com

Arista Appoints Sackheim In Rhythm-Crossover

rista Records has tapped Rick Sackheim as Sr. —I
Director/Rhythm-Crossover Promotion. Based in
Los Angeles, he reports to Sr. VP Steve Bartels.
Sackheim joins Arista after a three-year stint at Rest-
less Records in Los Angeles, where he had served in
positions of increasing responsibility since 1998. He
was most recently VP/Promotion. Prior to that he spent
ayear at911 Entertainment as VP/Promotion.
Sackheim began his music-industry career in 1991
in the promotion department of Scotti Bros. Records.
Four years later he joined BMG Entertainment’s Pri-
vate Music for a year.

Sackheim

Durney Now Entercom/Kansas City VP/Mktg. Svcs.

om Durney has been tapped as VP/Marketing Services for Entercom/
Kansas City. The cluster includes KMBZ, KXTR,WDAF, KCIY, KQRC,
KRBZ, KUDL, KYYS and the Royals Radio Network.

A 25-year radio veteran, Durney has managed 13 stations in six mar-
kets and was GSM of KCMO/Kansas City early in his career. He also cre-
ated the SMART System training program for the radio industry.

“My mission is to facilitate a transition that is long overdue: We need to
evolve from a group of radio stations fixated on making our sales goals to a
media company focused on helping advertisers achieve their sales goals,”
Durney remarked. “The difference is in how we train people. We won't be
training people in selling techniques; we'll be developing expertise in mak-
ing radio advertising work. This may sound altruistic. It's not. If advertisers
get more out of the radio medium, we earn a larger share of their ad bud-
gets”

Disney Vet Probert Joins DMX/AEI Music As CEOD

igital-music programmer and distributor DMX/AEI Music has named

Gregory Probert CEQ. Probert was Exec. VP/COQ of Disney World-
wide Home Entertainment until last year, when he left to join a start-up
company.

The CEQ position is 2 hiew one for DMX/AEI, which was created when
DMX Music and AEI Music Network completed their merger last month.
DMX/AEI is a majority-owned affiliate of Liberty Digital.

“We intend to create more shareholder value through international con-
tent distribution,” Liberty Digital President/CEQ Lee Masters commented.
“No one is better suited to do that than Greg Probert. His vision, leadership
and international experience get the combined company off and running on

agreatnote”

Muhammad To PD At

Jamillah Muhammad has been
appointed PD of Urban WKKV/
Milwaukee. She previously served
as Asst. PD/MD for WVAZ/Chi-
cago. a position she held for seven
years. Prior to joining "VAZ in
1989 Muhammad spent | 1/2 years
at WGC1-AM/Chicago. Muham-
mad succeeds Gary Young, who
has left WKKYV.

Asked how she felt about earn-
ing her first programming job, Mu-

’KKV/Milwaukee

hammad told R&R. “1 feel elated,
excited and grateful, and you can
expect nothing but wonderful
things — a station to grow more
than it has already grown, a more
focused radio station, and taking it
to the next level.”

Since Muhammad’s arrival
WKKYV has reimaged itself as
“V100 Jamz — No. | for Hip-Hop
and R&B.” She is still looking to
till several airshifts.

Krantz
Continued from Page 3

nine months working with Media-
base President Rich Meyer and an
amazing group of people conceptu-
alizing. creating and launching the
Music Information System, which
is going to reinvent and enhance
the information exchange between
radio and the music industry [see
related story, Page 3]. I am thrilled
to be offered this awesome new op-

portunity. 1t’s going to be great
working with Kraig Kitchin and
Premiere Exec. VP/GM Tim Kelly
in this new role. | welcome the
challenge.”

In other Premiere news. Julie
Talbott has been named Sr. VP/In-
tegrated Marketing Solutions. She
will join the company June 18 and
report to Exec. VP & Director/Sales
Rhonda Munk. Talbott spent 19
years with MJI. the last six as
COO0.
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Armstrong narrowly avoided injury Connor, who was returning from ,
Floods when he was forced to crawl out of ~ Washingion June 8 when the flood NATIONAL Heritage Reck

Continued from Page 1

help each other out to make sure that
we're able to do the things we need
to do.” Charles said. As for a new
permanent transmitter for the station,
he said a new one was slated to be
installed later this year. but the flood
moved up the date. He said the new
transmitter could be installed as
carly as the end of this week.

Charles said his stations had
planned special programming to deal
with the disaster, including a two-
hour show Tuesday night that fea-
tured experts on home improvement
and repairs, auto-insurance special-
ists and representatives of the Fed-
eral Emergency Management Asso-
ciation, the govemment’s disaster-re-
lief agency.

Charles also said a vehicle that
belonged to Clear Channel’s KTRH
was lost when it was overcome by
water, and that Chief Engineer Dave

the window of his flooded truck.
Charles credited his stations’ staffs
for working up to 28-hour shifts, not-
ing that reporters and anchors who
couldn’t make it home stayed in two
hotel rooms near the stations.

Radio One can also be thankful for
its dedicated Houston staff, including
Urban KMJQ-FM evening host J.J.
Williams, who stayed on the air for
17 hours when the heavy rains hit.
“I"ve never seen anything like it,” PD
Carl Connor said in reference to the.
flooding.

Connor told R&R that his station
has been working to help people get

in touch with family members and |

locate shelters. On Tuesday the sta-
tion was broadcasting live from a
mall, where it collected contributions
for flood relief. “We're concentrating
on helping everybody.” Connor said.
*We will continue as long as the need
is there.”

Artist/Tile Total Plays

| ’N SYNC Pop 70

| BACKSTREET BOYS The Call 66
AARON CARTER Bounce 65
3LW No More (Baby I'ma Do Right) 64
DESTINY’S CHILD Survivor 64
AARON CARTER That's How | Beat Shag 63 |
A*TEENS Bouncing Off The Ceiling (Upside Down) 62
N SYNC Bye Bye Bye 61
NELLY FURTADO I'm Like A Bird 53
VITAMIN C Graduation (Friends Forever) 39
EIFFEL 65 Blue (Da Ba Dee) 32
A*TEENS Halfway Around The World 32
0-TOWN All Or Nothing 32
DA MUTTZ Whassup 31
BAHA MEN Who Let The Dogs Out 30
DREAM This Is Me 29 |
LESLIE CARTER Like, Wow 27
LI ROMEO My Baby 24
BRITNEY SPEARS Qops!...| Did it Again 23
'N SYNC It's Gonna Be Me 22
@ Piaylist for the week ending June 10.

started and didn’t get back to Hous-
ton until Sunday. said the impact of
the floods was staggering. He said
many familiar places in the area
were under water, and that the flood-
ing was so strong, “it was taking
tractor-trailers away.”

While there were still areas with-
out electricity as of Tuesday. Connor
said- it appeared that the worst was
over. “Looking out my window,
you’d never know anything had hap-
pened.”

TR AT

Mier

Continued from Page 3
Exec. VP/Frogramming Bill Tanner
and National PD Pio Ferro.

SBS President/CEO Raul Alarcon
Jr. commented. “There can never be
enough attention and emphasis
placed on the ratings performance of
our two flagship properties in New
York City. Mier and Fuentes are two
proven programming professionals
who will cach have as his corre-
sponding primary focus the proper
imaging and programming of his re-
spective stalions.”

Mier cormnented, “The opportu-
nity to program a heritage salsa and
merengue powerhouse such as
‘Mega 97.9" is a once-in-a-lifetime
| proposition. I look forward to con-
tinuing the great tradition of ratings
leadership that -has distinguished
WSKQ as the world’s foremost au-
thority on tropical music.”

Fuentes. who has held various po-
sitions as an on-air talent and pro-
grammer at stations in Puerto Rico,
Boston, Miami, Tampa and New
York, said. “T look forward to main-
taining and, indeed, improving
WPAT’s market position as New
York's leading Hispanic Adult Con-
temporary station. The company be-
lieves, and I agree. that there is a huge
ratings upside available for WPAT.”

WSKQ has seen substantial
growth in ratings since summer 2000
and presently ranks third 12+ in New
York. WPAT has consistently been a
top 15 station in the overall ratings,
earning a 2.7 in the winter 2001
| Arbitrons.

RADIO
FORMATS

ABC RADID NETWORKS
Phil Hall = 972-991-9200
Hot AC

Steve Nichols

EVE 6 Here's To The Night

FAITH HILL Thers You'll 8e
StarStation

Peter Stewart

No Adds

Classic Rock

Chris Miller

No Adds

Touch

Ron Davis

No Adds

Doug Banks Morning Show
Gary Saunders

No Adds

Tom Joyner Morning Show
Vic Clemans

No Adds

ALTERNATIVE PROGRAMMING
Steve Knolt « 800-231-2818
Gary Knoll

Rock

ERIC GALES Hand Writing On The Wall
OLEANDER Benign

200 STORY Manfaray

Alternative

OLEANDER Benign

CHR

CITY HIGH What ¥ould You Do?

JANET Al For You

K-Ci & JOJO Al The Things | Should Have Known
LFO Every Other Time

QAVE MATTHEWS BAND The Space Between
MYA Where The Dream Takes You

SHAGGY Freaky Girl

STAIND It's Been Awhile

Mainstream AC
AGUILERA, LIL' KIM, MYA & PINK Lady Marmalade

Lite AC
KAREN LEHNER Hiothing Personal

EVA CASSIDY Over The Rainbow
uc

JIMMY COZIER Sie’s Al | Got
TAMIA Tell Me Who

JONES RADIO NETWORKS
Music Progzamming/Consulting !
Ken Moultrie » 800-426-9082
Alternative

Teresa Cook

ALIEN ANT FARM Smooth Criminal

FUEL Bad Day

STONE TEMPLE FILOTS Days Of The Week
Active Rock

Steve Young/Craig Altmaier
STONE TEMPLE AILOTS Days Of The Week
3 DOORS DDWN Be Like That

WEEZER Hash Pipe

Steve Young/Craig Altmaier
STONE TEMPLE PILOTS Days Of The WWeek
3 DOORS DDWN Be Like That

| HotAC
| Steve Young/Josh Hosler

No Adds

CHR

Steve Young/Josh Hosler
JANET Someone To Cali My Lover
DAVE MATTHEWS BAND The Space Between
3 DOORS DOWN Be Like Thal
Rhythmic CHR

Steve Young/Josh Hosler
D12 Purpie Hills

MISSY ELLIOTT One Minute Man
JANET Someone To Call My Lover
ERICK SERMON Music

Soft AC

Mike Bettelli

No Adds

| Mainstream AC

Mike Bettelli
No Adds

Delilah

Mike Bettelli

| BBMAX Ghost Of You And Me

Dave Wingert Show
Mike Bettelli
No Adds

24 HOUR FORMATS

Jon Holiday * 303-784-8700
Adult Hit Radio

JJ McKay

AEROSMITH Fly Away From Here
0-TOWN Al Or Nothing

Rock Classics

Jon Holiday

ELECTRIC LIGHT ORCHESTRA Alright
Adult Contemporary

| Rick Brady

BACKSTREET BOYS More Than That
DIAMOND RI0 One More Day

RADIO ONE NETWORKS
970-949-3339

Choice AC

Yvonne Day

DESTINY'S CHILD Survivor

‘N SYNC Pop

3 DDORS DOWN B Like That
New Rock

Steve Leigh

No Adds

WESTWOOD ONE RADIO NETWORKS
Charlie Cook * 661-294-9000

Bob Blackburn

Adult Rock & Roll

Jeff Gonzer
No Adds

| Soft AC

Andy Fuller

| No Adds

Bright AC
Jim Hays

| AGUILERA, LIL' KIM, MYA & PINK Lady Marmalade

s
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As the radio industry changes, you need to change with it.

An DMl

UMD E SIS B Fot the Prwar ol Music

If you're a pragrammer, the Radio Advertising Bureau now offers you the opporturity to increase your knowiedge-of the business and your value
to your station. With your Certified Radio Marketing Consultant Programmevs Actieditation (CRMC-PA), you'll combine your expertise in

Prograreming with the vital, career-building knowledge of Sales.

To get 2 free copy of the CRMC-PA on CD-RCM, watch for it arriving on yout desk'soon, call the Radio Advertising Bureau
at 1-808-232-3131 or log on at htop://www.rab.com.

Get the credit you deserve. Get certified!

www americanradiohictorv com

RRADIO ADVERTISING] | p
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Who s The T-Man?

How does he get
these ratings ?

Teens 12-171 #1
Aduits 18-24 #1
Adults 18-34 #1
Aduits 18-44 #1
Aduits 18-49 #1

6AM-10AM - KUBE-FM/Seattle”

"NOW IN SYNDICATION"

0S.

3 £
s
[ 1

with ROB TEPPER

18d BWND Y- -~ 10, HILNIM ‘UoIIGIY 1800

For more information contact Laurie Nickoloff at 818.451.5485

VSW ‘WYOL-WY9 Suos.
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Radio. ear and now.

Find Out Where Radio Is Heading

Tune into the hear and now. The NAB Radio Show® - the largest event focused exclusively cn

Radio - de ivers the expertise you rely on combined with the technology you can’t afford to miss.
Walter Mossberg
Columnist
The Walf Street Journal Exciting and information-packed sessions. Leading-edge exhibitors. Unlimited one-on-one

networking opgortunities. Visionary speakers. At The NAB Radio Show, you'll discover real-wcrid
solutions for th2 challenges facing today’s radio professionals.

Don’t miss vour chance to hear from the industry’s best, including the Keynote Address by
award-wirning technology guru and Wall Street Journal

columnist. Wa ter Mossberg. P-esentation of the coveted THE NAB
National Fadic award will also be made to Larry Wilson

at the Racio Luncheon.

Register Now for The NAB Radio Show, and

Larry Wilson Position Yourself Where You Need to Be - on
President and CEO

Gitadel Communications the Leading Edge September 5-7, 2001
Corporation NeVI Ol’leanS, LA USA

For more details, or to register, visit www.nab.org/conventions. Questions? Call 1-800-342-2460.
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MONDAY, JUNE 25 )

National Strawberry Parfait Day

1788/ Virginia becomes the 10th U.S.
state.

1876/ Custer’s last stand. Sioux chief
Crazy Horse wins the two-hour
battle of Little Bighorn, MT, wip-
ing out the Seventh Cavalry, led
by Lt. Col. George Armstrong
Custer.

1962/The U.S. Supreme Court rules
5-4 that prayers in public
schools violate the Consti-
tution's First Amendment.

1985/ A new broadcast lineup graces
ABC'’s Monday Night Football, as
Frank Gifford is joined in the
booth by Joe Namath and 0.J.
Simpson.

Born: George Orwell 1903-1950, |

Jimmie Walker 1949
in Music History

1969/ Mick Taylor plays his first gig as
a Rolling Stone, replacing Brian
Jones. Taylor plays with the
group until '74 and is replaced
by ex-Face Ron Wood the next
year.

1990/ Madonna donates $30C,000,
the profits from the East Ruther-
ford, NJ closing date of her
North American tour, for AIDS
research.

1996/van Halen announce that
Sammy Hagar is out and Oavid
Lee Roth i$ back in. Roth sings
on two new tracks for Best of
Van Halen, Vol. 1, but that's the
end of the reunion.

Life goes on without me.

Born: Carly Simon 1945, Tim Finn |

(Crowded House) 1952, George
Michael 1963

TUESDAY, JUNE 26

National Chocolate Pudding Day

1819/The bicycle is patented.

1945/ Representitives of 50 nations
come together in San Francisco
for the signing of the United Na-
tions Charter.

1979/Muhammad Ali announces his
retirement as world heavyweight
boxing champion.

Born: Chris 0'Donnell 1970

in Music History

1977/ Elvis Presley plays his last
show, In Indianapolis. The King
is not seen in public again before
his death in August (though he’s
been seen any number of times
since)

1986/ The city of Pittsburgh briefly
considers banning rock con-
certs after 25 people are ar-
rested and 22 injured at a Run-
DMC show.

Born: Chris Isaak 1958, Terri Nunn
(ex-Berlin) 1961

WEDNESDAY, JUNE 27

National Columnists’ Day

1959/ After 734 performances on
Broadway, West Side Story
closes.

1994/ Model-actress Anna Nicole

DATEBOOK

Smith, 26, marries billionaire J.
Howard Marshall, who's
nearly 90. He's dead a little over
a year later. In 2000 an L.A.
bankruptcy judge awards
Smith $449 million from the
estate of her late husband.

For the love of money?

| Born: Helen Keller 1880-1968, H.
Ross Perot 1930
I In Music History

| 1964/The Paul McCartney-penned
“Wortd Without Love” hits No.
1 for Peter & Gordon. McCart-
ney is not credited on the
single — the label wanted to
see if the tune would be a hit
without his name on it.

1978/ Peter Gabriel releases Peter
Gabriel, his followup to 1977's
Peter Gabriel. A third Peter
Gabrielis released in 1980.

Born: Lorrie Morgan 1959

THURSDAY, JUNE 28

National Tapioca Day

‘ 1894/ By an act of Congress, Labor
Day becomes a federal holiday
inthe U.S.

1914/1n what is now known as
Sarajevo, Bosnia, Archduke
Francis Ferdinand and his wife
are assassinated, effectively
beginning World War |.

1919/ With the Treaty of Versailles,
World War | ends exactly five
years after it started.

1985/ Route 66 is decertified asa U.S.
highway. The 59-year-old,
2,200 mile-long road stretches
from Chicago to Santa Monica,
CA.

No more kicks on Route 66.

Born: Mel Brooks 1926, Gilda
Radner 1946-1989, Kathy
Bates 1948, John Cusack
1966

In Music History

1969/ Crosby, Stills & Nash release
their first album. They want to
find another guitar player be-
fore they go on tour, however.
At the suggestion of Ahmet
Ertegun, they hire Neil Young.

1985/ For only the second time in his
solo career, Phil Collins is
forced to cancel a show, leav-
ing the stage with a sore throat
shortly after beginning a con-
certin Detroit.

Born: Lester Fiatt 1914-1979

FRIDAY, JUNE 29

1953/ The U.S. Interstate Highway
System is born. The Federal
Highway Act authaorizes the

| construction of 42,500 miles of
freeway from coast to coast.

1987/ At an auction in London,
Vincent Van Gogh's painting Le

Pont de Trinquetaille is pur-
chased by an anonymous Eu-
ropean collector for $20.4 mil-
lion.
Born: Gary Busey 1944
In Muslc History

1955/Bill Haley & His Comets’
“Rock Around the Clock” hits
No. 1.

1969/ The Jimi Hendrix Experience
play their last show, at the Den-
ver Pop Festival. Hendrix goes
on to form The Band Of Gyp-
sies, but it's the Experience that
most fans remember fondly.

1975/ Folk singer-songwriter Tim
Buckley, 28, dies of a drug
overdose in Santa Monica, CA.

1994/ Barbra Streisand sets the
record for the highest gross
from a single concert stand,
selling $16.6 million worth of
tickets for shows at Madison
Square Garden.

Born: Little Eva 1945, Garland
Jeffries 1945, lan Paice (Deep
Purple) 1948

SATURDAY, JUNE 30

National ice Cream Soda Day

1936/ Margaret Mitchell's Gone With
the Wind is published in New
York.

1952/ CBS-TV debuts the daytime
soap opera The Guiding Light.

1953/ The first Corvette rolls off the
Chevrolet assembly line in
Flint, MI. The early 'Vette sells
for $3,250.

Born: Mike Tyson 1966

In Music History

1993/ The usually fan-friendly Garth
Brooks announces that he
won't let his new CDs be ship-
ped to stores that sell used
music. Annoyed fans, chanting
“Garth Bucks,” gather to burn
Brooks CDs in protest, and by
August he’s changed his mind.

Born: Lena Horne 1917, Dave Van
Ronk 1936, Florence Ballard
(Supremes) 1943-1970

SUNDAY, JULY 1

Canada Day

1874/ The first zoo in the U.S. opens,
in Philadelphia. More than
3,000 visitors pay 25 cents for
adults and 10 cents for chil-
dren to see the 1,000 animals
housed at the Philadelphia
Zoological Society.

1973/ Jesus Christ Superstar closes
in New York after 720 perfor-
mances on Broadway.

1991/ Court TV debuts on cabie tele-
vision.

Born: Dan Aykroyd 1952, Princess
Diana 1961-1997

in Music History

1972/ Hair ends its Broadway run af-
ter 1,729 performances. The
score, criticized for not rocking
hard enough when the show
opened, provides four top 10
singles: The Cowsills' “Hair,”
Three Dog Night’s “Easy to Be
Hard,” The Fifth Dimension’s

Aquarius (Let the Sun Shine
In)” and Oliver’s "Good Morn-
ing Starshine.”

Born: Delaney Bramiett (Delaney &
Bonnie) 1939, Deborah Harry
(Blondie) 1945

— Brida Connolly
& Frank Carreia

trinescene

Madonna Gives JFK Jr. An A+!

adonna taught the late

John F. Kennedy Jr. every-
thing she knows about wild sex
during their torrid affair. That's ac-
cording to the Globe's cover story,
in which it is revealed that a new
Madonna bio set to hit store
shelves soon — Madonna: An In-
timate Biography, by J. Randy
Taraborrelli — blows the lid off the
couple’s kinky romance.

Here are some tidbits from the
book, according to the 'zine: The
Material Mom once greeted John-
John draped only in plastic wrap;
Madonna opened John Jr's naive
eyes 1o the world of sexual experi-
mentation and taught him about
such acts as spanking and bond-
age games with handcuffs; John Jr.
loved to smear Madonna’s body
with peanut butter and then lick it
off; and John Jr.enjoyed live girlie
sex shows and went wild with de-
sire when Madonna put on sexy pri-
vate performances for his pleasure.

When Britney Spears learned
that Madonna wouid be appearing
at the MGM Grand Hotel in Las
Vegas, she thought it would be a
perfect time to surprise her on-
stage and perform an impromptu
duet. Spears contacted reps from
MGM, as well as Madonna'’s reps,
and tried to arrange everything in
secret beforehand. But Madonna
found out about it and nixed the
idea, saying she doesn’t want any
surprises when she hits the stage.
(Stan)

They Changed..
The World

In Spin's special issue featuring
this summer's hottest concert
tours, the ’zine looks back on the
10 tours that changed the music
world. They are: (1) Loflapalooza,
1991-1997; (2) various artists,
Raising Hell Tour, 1986; (3) The
Beatles, U.S. tour, 1965; (4) Ma-
donna, The Virgin Tour, 1985; (5)
The Grateful Dead, The Tour:
1967-1995; (6) various artists,
Alan Freed's rock 'n’ roll package
tours, 1952-1958; (7) various art-
ists, Ozzfest, 1998; (8) James
Brown, world tour, 1968; (9)
Black Flag, various tours of duty,
1981-1982; and (10) various art-
ists, Up In Smoke Tour, 2000.

Artists reminisce to Spin
about the best, worst and first
concerts they ever attended.
Dido says, “The first concert |
went to without my mom was
Tears For Fears. | was probably
13. All | remember was that |
smoked a whole pack of ciga-
rettes and promptly threw up ev-
erywhere.” What was the worst
concert she ever attended?
“When | was about the same
age, | went to see — this is very
embarrassing — Wham! on their
final tour. | even camped out all
night for tickets.”

.

GREAT LOCATION — Former
Runaways frontwoman Joan Jett
reminisces to Razor about the
band's early days: “The Runaways
became a staple on L.A's Sunset
Strip, and as my apartment was
right across the street from the
Whisky-A-Go-Go, all the lunatics
would congregate before embarking
on a night of insanity at the shows.
I can remember an equally teenage
Billy Idol of Generation X coming
over to my apartment before a
Whisky show so we could make the
proper attitude adjustment before
the night's festivities began.”

Coming Attractions

Can Ricky Martin fill Elvis
Prestey’s blue suede shoes? The
Star says a remake of Presley's
'60s movie Viva Las Vegas star-
ring Martin — and Jennifer Lopez
as the character made famous by
Ann-Margret — is in the works,
and filming may begin in the fall.

Spin says The Flaming Lips
are about to star in their own
kooky cinematic adventure, called
First Christmas on Mars. Band-
member Wayne Coyne tells the
’zine that the movie is about
“Christmas on Mars. These astro-
nauts have been living in this
space station for nine months, and
this is their first Christmas. But the
astronaut who's supposed to play
Santa ends up killing himself, and
an alien gets implanted as Santa
instead. | play the alien.”

‘Be Prepared

Ted Nugent tells Razor that he
never leaves home without these
essential iterns: A clean handker-
chief, a pocketknife, a wad of thin
guitar picks, my wallet with some
cash and ID and a handful of
ammo. Snugged into my belt in the
small of my back [is] a silver 2-
inch roundbutt Smith & Wesson
Model 19, .357 Magnum revolver.
Be prepared. The alternative would
be to flounder like a weenie.”

Dops!

An item that appeared in last
week's "Zine Scene was incorrect.
Bon Jovi frontman Jon Bon Jovi
delivered the commencement ad-
dress at New Jersey's Monmouth
University.

— Deborah Overman

Each week R&R sneaks a peek through the nation’s consumer mag-
azines in search of everything from the sublime to the ridiculous in
music news. R&R has not verified any of these reports.

www americanradiohistorv com
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DESTINYS CHILD Survivor 2 RAY-J Wait A Minute aturdaay, * Alien Ant Farm, Craig Kilborn. of Fluke's “Absurd
POE Hey Pretty H . _ Opening in limited engage-
SIS0D Can e 2 RAP CITY = Shaggy, it's Showtime at the Thursday, 6/21 ments this week is Songcatcher,
REDHAN LS Ger ) 2 Apolio (check local listings for time starring Aidan Quinn. The film's
SHOR DOUSLDYRESE . JLStA Baby oy : ERICK SERMON Music * Moby, David L efterman 4 ;
AEROSMITH Py Avsay From Here 2 SNOOP 00GG Loosern- Contral and channe). o ] Vanguard soundtrack contains
BLU CANTRELL Hit Em Up Style (Cops!) 1 BEANIE SIGEL Beanie (MagAkCBhick) Tand &7 = K.T. Oslin, Poiitically Incorrect traditional folk songs performed
GOOSMACK Greed 1 EVE t/GWEN STEFANI Let Me Biow Ya Mind unday, ey
FAITH EVANS 1/CARL THOMAS Can't Beleve 1 :“‘,;‘y";‘“:’% s';ﬁ;?Alyﬁer by ROST;T C“as'h'( F;aurManctl
EOENISCAUSH St v Yourse U | eoman Lers cetniny * New Kids On The Block are — Julie Gidiow TEnsenl AWCER, U K
i::'mm;: ELZo;kNUs 1 TRICK DADGY 'm A Thug - ) o (“Pretty Saro”), Allison Moorer
<l 1 D12 Purple Hill o ; .
OREAM This is Me 1 ue mu';p;#":usmluuon BiaBia | All show times are ET/PT unless otherwise noted; subtract one hour for CT. :“vvii?:::?;z'raﬂ;';i)hﬂ‘;‘:Z
Vitteo playlist for the veeek ending June 10. Video piaylist for the week ending June 17. CraoN oo ol s e igcharge. Evans-("Mary of the Wild Moor”)

and Gillian Welch (‘Wind and

Rain™), along with two renditions
of “Barbara Allen” — one by
OURS Sometimes ﬂx B cK Emmylou Harris, the other by
RADIOHERD Pyramis Song LR il oy Emmy. Rossum. Rossum, who
LIL" MO Superwoman David Cohn Peter Cohen, L . {
PETE YORN Life 0n A Chaln General Manager o VP/Programming CO‘:ta;o;r tr;e ﬁ: ac::o‘mr:s
i 5 wi y Parton n
P 2 Rhythmic Adds Love Is New” David Mansfield's
ALICIAKEYS Falin’ !
STAIND Ifs Been Awile :IUE":I‘E‘::““H Rap Adds PHILLY'S MOST WANTED Plzss Dot ing score and tunes by Patty Love-
DEPECHE MOOE Dream On JARULEVLTL?Ml: RAY-J wait A Minute less (“Sounds of Loneliness™),
LINKIN PARK Craving HEDMANLet‘sGeID?r:; HL DN GEASTSIOE 80T =454 Bl Rock Adds Deana Carter (“The Cuckoo
GDRILuZChnIEast\v;)odM . TS Pop Adds CULT Rise Bird"), Julie Miller (“All My
EVEUGWEN STEFANI LetMesiow i N.ER.D. Lapdance DISTURBED Dovin With The Sickness Tears"), Hazel Dickens (“Con-
:S;z"::mmﬁm o CITY HIGH What Would You Do? LIL' ROMED My Baby JIMMY EAT WORLD 8leed American versation With Death”) and film
i o TRAIN Drops Of Jupier (Tell Me) INSOLENSEPson Wl co-star Pat Carrolt (“Single Girl")
NIKKA COSTA Like A Feather B e i LSO Urban Adds SUM 41 FatLip
DAVE MATTHEWS BAND The Space Between complete the CD.
CRAIG DAVID Fill Me In V:deaplayhslla/meweel}auune 12-18. JILL SCOTT The Way Adds for the week of June 18, — Julie Gidlow
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‘But I’'m Not A Salesperson?’

] RAB program offers training for nonsales radio professionals

he increasing pressure on programmers to find ways to contribute to a station’s revenue is a
fact of life in today’s radio business. And that doesn’t just mean holding the line on expenses.
—— It means understanding that, no matter what your job title, you must become a part of your
station’s efforts to maximize revenue if you want to succeed.

In fact, the study guide for the Ra-
dio Advertising Bureau’s Certified
Radio Marketing Consultant/Pro-
grammers Accreditation course opens
with this definition of radio’s new
reality: “If you're in radio, you're in
sales.” While most PDs have seen
that new reality, some still resist, de-
claring, “But I'm not a salesperson!”
But the fact is clear: The PD’s job in
2001 includes learning to be part of
his or her station’s efforts to maxi-
mize revenue.

As Clear Channel Radio CEO
Randy Michaels told programmers at
this year’s R&R Talk Radio Seminar,
“If you think today that you are in the
AM radio business and that every-
thing is just like it was in 1988,
you’re going to go out of business.
But if you understand that what you
are really doing is taking a unique,
compeliling and difficult-to-duplicate
product and delivering it to an audi-
ence in & manner that allows you to
monetize that transaction, then you
are beginning to understand that you
are in the broadcasting business.”

The bottom line? If you want to
truly succeed and thrive as a PD in
today’s corporate radio business —
where both listeners and shareholders
must be served — you must leam (o
build a successful partnership be-

tween the programming and sales de-
partments.

Broadening Your Horizons

The basis of the RAB's CRMC/
Programmers Accreditation is to pro-
vide programmers with a way to
broaden their horizons. For many

R R

The idea here is not to
try to teach you to be a
salesperson. Rather, it is

to give you a new
perspective on the sales
department.

T T e T

years the RAB has offered CRMC
accreditation to an ever-increasing
number of the best salespeople in ra-
dio. The idea behind the CRMC pro-
gram is to train salespeople to ap-
proach their profession as something
that requires a lot more than just sell-
ing spots. The CRMC credential was
designed to identify those salespeople

who have put in the time and effort
to develop an understanding of sales
and marketing that can help clients
get the most from their radio ad buys.

The CRMC/PA program offers the
same opportunity to programmers
who are interested in expanding their
knowledge and growing professional-
ly. PDs who take the course will leam
the keys to developing a successful
partnership between sales and pro-
gramming.

A joint project developed by the
RAB and Ed Shane, President of
Houston-based Shane Media Servic-
es, the course sets out to enhance the
professional credibility of PDs and
provide them with a better knowl-
edge and deeper understanding of
advertising, marketing and retailing.

Programmers who are savvy
enough to understand the value of
taking a course like this will proba-
bly be surprised at how much they
already know. But, more important-
ly, they may also be surprised at how
much they really don’t know — and
at how nuch that lack of knowledge
could hurt them in todays radio busi-
ness.

*Sales Is From Mars,
Programming Is From Venus’

With appropriate credit to author
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If you want to truly succeed and thrive as a PD in
today’s corporate radio business — where both
listeners and shareholders must be served — you
must learn to build a successful partnership between
the programming and sales departments.

T T T RS L S T P A T

John Gray’s successful books about
relationships between men and wom-
en, the first module of the CRMC/PA
study guide, “Sales Is From Mars,
Programming Is From Venus,” looks
at how the relationship between sell-
ers and programmers can be de-
scribed in many of the same ways.
Like men and women seeking areas
of mutual understanding in order to
make their relationships work, sales
professionals and PDs must also find
areas of agreement, even though they
may initially approach issues with
opposing attitudes.

One of the greatest examples of
different perspectives pointed out in
the study guide is the way sales and
programming people can place re-
markably different meanings on
terms they both use. Ask a program-
mer to define demo, and he or she
will likely launch into a definition of
demographics — the classification of
an audience by socioeconomic char-
acteristics. A seller, who spends his
or her day dealing with retail ac-
counts, is more likely to define the
term as “a demonstration of a manu-
facturer’s product.”

To a programmer, front loading
means running network commercials
early in the week. A seller knows it
as a retail term meaning “a specific
buy that qualifies for promotional
dollars.” And if, as a PD, you define
delicatessen as a restaurant that
serves great corned beef sandwiches,
ask a seller to tell you about buying

strategies that let retailers sample
many lines of merchandise without
buying in-depth.

The fact that sellers and program-
mers define so many words different-
ly isn’t really hard to understand.
Programmers must concentrate on
building and serving the audience,
but sellers must focus on presenting
the benefits of that audience to poten-
tial advertisers. The CRMC/PA pro-
gram is clear on the fact that these
differences are not bad things for a
station and affirms that sellers and
programmers need to be active pro-
ponents of their respective areas.

Trained sellers are best at selling
radio, and experienced programmers
are best suited to developing appro-
priate programming and content for a
station. The key to coexistence is un-
derstanding that the resolution to any
conflict between the departments
must support the entire station — not
one side or the other.

As veteran programmer Alex De-
Mers says in the study guide, *‘Radio,
like marriage, is not likely ever to be
stress-free: but it's safe to say that
‘Mars™ and *Venus™ will sleep better
at night if they don’t take final deci-
sions on conflicts between them per-
sonally. Both sides will win a few
and lose a few.”

Selling Vs. Marketing

One of the earliest lessons of the
course and, in fact, the foundation on
Continued on Page 48
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‘But I'm Not A....

Continued from Page 47

which the entire CRMC/PA program
is based is that it is crucial to under-
stand the difference between selling
and marketing. The reason this is an
important point is that programmers
who take this course will not be rec-
ognized as Certified Radio Selling
Consultants, but. rather. as Marketing
Consultants. A primary focus of the
CRMC/PA plan is to have PDs come
away from the experience with a
clearer understanding of the differ-
ence between these terms.

For purposes of the course, the
study guide defines selling as "uying
to get someone to buy something.”
Marketing is defined as “developing
a product or service that is perceived
by the customer to meet their needs
so precisely that they want to buy it.”
Simply put, selling is trying to get
someone to buy your stuff, and mar-
keting is helping clients get someone
to buy their stuff. This is a concept
that should sound pretty familiar to
any programmer. PDs know the art of
marketing to listeners. The CRMC/
PA course helps you take that knowl-
edge and apply it to bridging the gap
between programming and sales.

History Lesson

The next section of the study guide
offers a quick history lesson on the ra-
dio business that will allow veterans
10 wax somewhat nostalgic while giv-
ing some of radio’s new program-
ming blood a primer on how the busi-
ness has evolved since the early
1900s. The guide reviews how radio
has weathered various onslaughts
from new media competition over the
years, and it offers some thoughts on
the industry’s future as we face more
competition from satellites. the Inter-
net and devices that haven’t even
been invented yet.

Next comes a review of the basic
management. personnel and opera-
tional structures for most stations.
While not all of the positions or job
descriptions may apply to your partic-
ular operation, it’s still a good re-
fresher course on who does what that
will be especially helpful t0.industry
newcomers.

In addition to defining job roles,
this section gives programmers a
clearer definition of the differences
between local sales, retail sales,
nontraditional revenue sales and
national and regional sales. You may
be surprised to learn that today’s
sales departments feature specialists

in specific types of sales, along with
the more typical account executives
who handle general ad sales and cli-
ent promotions.

Next up are two sections titled
“The How and Why of Advertising”
and “Radio.” This may be the first
part of the course that a veteran pro-
grammer won'l necessarily feel is a
review of stuff he or she already
knows. Though there is a glossary of
radio terms, most of which should be
famihiar to any PD, you’ll also find a
brief description of the RAB's Radio
Marketing Guide and Fact Book for
Advertisers and an explanation of the
RAB's inieractive Blueprint for Re-
sults CD-ROM.

When the guide gets to the de-
tailed explanation of the “Nine Keys
to Advertising Success,” followed by
a list of “10 Reasons to Advertise,”
PDs might be tempted to say. “Hey,
[ thought you told me this wasn’t go-
ing to be about becoming a salesper-
son,” but understanding the sales pro-
cess is valuable for any programmer
looking to grow his or her career. If,
as they say, knowledge is power, then
it’s logical to conclude that having a
combination of programming exper-
tise and a good working knowledge
of the sales process will make you a
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Two of Los Angetes’ radio’s most famous voices were heard together
on Clear Channel’s KLAC/Los Angeles recently, as longtime Laker play-
by-play announcer Chick Hearn stopped by to chat with midday host
Michael Jackson.

more valuable player on your sta-
tion’s team.

The Nitty-Gritty

The CRMC/PA’s next module is
“The Fundamentals of Radio Sales.”
Again, it’s a title that may give PDs
taking this course pause, but this sec-
tion is fundamental to the overall mes-
sage of the course: “If you're in radio,
you’re in sales.” Because, as the study
guide points out. if you have human
interaction of uany kind, you are selling
something every single day.

Have you ever asked for a raise?
To do that you must sell the boss on
what you think you are worth to the
company. Or maybe you've asked
someone out on a date. When doing
that, you are selling the idea of the
need for togetherness and proposing
companionship with you to address

' that need. Even something as simple

as asking a friend to do you a favor
means you are selling your friend on
the benefits of friendship and reci-
procity. The purpose of this module is
1o give programmers a look at the ac-
tual job of a salesperson. reduced to
the fundamentals.

As the study guide notes. the idea
is not to try to teach you to be a sales-
person. Rather, it is to give you a new
perspective on the sales department
through a clearer understanding of
the basics of the sales job, including
setting goals. planning. making calls.
prospecting, reaching decisionmak-
ers, idea-selling, attitude, personal
appearance and follow-through. Ad-
mittedly, some of it is pretty dry stuff,
but if you want to win at any game,
you must know the basic rules of how
that game is played.

At the very least you'll learn from
this section of the program that
there’s a lot more than you might
think to becoming an effective and
successful radio seller today. It takes
determination and discipline to pre-
pare for the sale, make the sale and
then manage the account effectively
10 retain the client’s loyalty and trust.
Just as the job of a PD has changed
considerably in the new, consolidat-
ed radio world. so have things over in
the sales bullpen.

The stereotypical Herb Tarlek type
of WKRP in Cincinnaii fame is gone
at most stations today. The days of
the backslapping, glad-handing sales-
person who thinks taking clients to

lunch or getting them baseball tickets
will ensure the station gets in on the
buy are over. In today’s radio sales
world. the competition is fierce, the
pressures to hit revenue goals are
constant and intense, and the rejec-
tion factor is high. The CRMC/PA
program is designed to give you an
understanding of what it takes to
make it in today’s sales environment.

What’s Your Commitment?

Aside from the cost of the course
(3199 for RAB merbers), the only
other commitment a PD really needs
to make is the time to study the ma-
terials. The CRMC/PA program is
essentially a home-study course that
you can receive either on a CD-
ROM that provides software to ac-
cess the course online or as a writ-
ten manual. Expect to invest about
eight to 10 hours on the study mate-
rials, then another two houss or so
for your final test.

Oh. did | forget 10 mention that
there’s an exam? The CRMC/PA kit
is designed to help relieve some of
the “test anxiety” that most of us who
have been out of school for a while
tend to get. The written materials [
reviewed, along with the accompany-
ing audio- and videocassettes, provid-
ed a step-by-step guide to the course
materials.

Some of the questions on the exam
are true-or-false. others are multiple-
choice, and still others are fill-in or
short-answer questions. The final test
also calls on you to develop a case
study based on a hypothetical market-
ing situation. The case study accounts
for about 30% of your exam score. s0
it's particularly important that you to
give some time and attention to that
part of the test.

In short, this is not a frivolous un-
dertaking: it’s a serious course for
programmers who are interested in
furthering their knowledge of sales
and integrating that knowledge into
their day-to-day approach to the job.
[t’s for PDs who want to become
more effective programming manag-
ers and valuable contributors to the
revenues of their stations.

For more information on geiting
your CRMC-Programmers Accredi-
tation, contacl RAB Member Servic-
es at 800-232-3131 or check them
out on the web at www.rab.com.


www.americanradiohistory.com

b ADAM JACOBSON

o focobson@eronting com

ock

June 15, 2001 R&R ® 49

..... S,

All Right Now

[J Classic Rock listeners show ‘Sweet Emotion’ for their favorites

Classican

&R and Mediabase 24/7 have compiled the latest Power Gold 100 chart for Classic Rock.

The list is representative of all variations of Classic Rock stations and includes Classic Hits
—— stations as well. It is a listing of the most-played songs at approximately 85 radio stations in
a host of markets, but no radio station uses the chart as its playlist.

The Power Gold 100 lists the songs
that are being played most for the year
to date (ending with the week
of June 8. 2001). It should not
be interpreted as a list of the
most popular songs, as sta-
tions may have records in top
rotation that don’t appcar on
the list.

That said, as the industry
gathers this week to revel at
R&R Convention 2001 in Los
Angeles, I thought it would be
a good idea to tike a look at the
chant. The format has scen an
impressive growth trend, highlighted
by a recent No. | showing for KRXO/
Oklahoma City, and it's enjoying the
success of current product from such
classic artists as Aerosmith, Tom Petty
& The Heartbreakers and Eric Clapton.

Absence Of Song Depth?

A quick glance at the top 30 offers
few surprises to most regular Classic
Rock listeners. Aerosmith capture the
No. 1 and No. 3 spots with the 1975
smash “Swecet Emotion™ and 1973
ballad “Dream On.” Their 1975 hit
“Walk This Way” comes in at No. 22.

All three songs arc among the
band’s best, and Classic Rock pro-
grammers must feel the same way —
on the 85 or so stations used for the
Mediabase report, “Sweet Emotion™
has been spun a little over 7,800
times so far this year. “Dream On”
received 7,539 spins. That means that
each song is being played approxi-
mately 1,500 times a month on re-
porting Classic Rockers. Some may
be spinning them more than others,
but they nevertheless remain monster
records.

While Steven Tyler, Joe Perry and
the rest of the band can rejoice at tak-
ing two of the top three slots, more
Aerosmith tracks can be found only
below the top 100. The 1987 cut
*Dude (Looks Like a Lady)™ is at No.
206, the same year’s “Rag Doll”
comes in at No. 274, and the group’s
1978 cover of The Beatles’ “Come
Together” ranks No. 288. The 1977
track “Back in the Saddle” ranks No.
313, and “Same OI’ Song & Dance”
comes in at No. 381. “Janic’s Got a
Gun™ places at No. 424, and “"Train
Kept-a-Rollin’" is ranked at No. 424.

Meanwhile, “What It Takes,”
“Love in an Elevator,” “Ange!” and
the band’s more recent material can-
not be found in the top 500. 1 won-

I

Alex DeMers

dered why that is the case, consider-
ing the band's enormous popularity. |
also wondered why atitle like
“Hold on Loosely” by .38
Special, which received con-
siderable airplay at CHR.
| ranks No. 61 on the Classic
Rock Power Gold.

For help in analyzing the
year-to-date rankings, 1 con-
tacted noted consultant Alex
DeMers, whose Philadel-
phia-based company works
with 20 Classic Rock and
Classic Hits stations in such
markets as Detroit, Boston, Las Ve-
gas, Atlanta, San Antonio and Wash-
ington, DC. Although some may con-
tend that the Power Gold 100 contains
songs that have been overplayed and
deserve a rest, DeMers believes that
it reflects the general preferences of
the typical Classic Rock listener.

“There’s certainly more weight on
these songs, given the Mediabase sta-
tions that are included in the report,”
be says. “But, in general, Classic Rock
does not move a great deal. In looking
at a universe of the top 100 songs, the
cream is going to rise to the top. It’s
going to be a very selective list. But it’s
fair to say that the songs that make the
pinnacle of the Classic Rock format
will be there for a very long time.”

A Destination Format

DeMers believes that Classic Rock
is, by design, a “destination format.” As
listeners age, their preferences naturally
lead them to stations playing music that
reflects their unchanged musical tastes.
With Classic Rock, nostalgia is a criti-
cal part of the format’s success. “Clas-
sic Rock, in a lot of ways, is just reflect-
ing back to that nostalgia,” he says.
*Classic Rock’s core is adults 35-49. It
leans a little male, but certainly less so
than in the past. When looking at that
key group of people, their preferences
aren’t going to change much overtime.”

But do those listeners still get ex-
cited when they hear Steppenwolf’s
“Born to Be Wild,” which ranks at
No. 13 on the list, or do they change
the station in frustration? “Steppen-
wolf are a very early AOR act,”
DeMers says. “Interestingly, ‘Magic
Carpet Ride’ tests higher. The fact is
that it was a bigger Top 40 hit. While
‘Bom’ has its roots in AOR, ‘Magic’
was a bigger hit. As you get an audi-
ence that is further fragmented, that’s
where songs like ‘Magic’ come in.”

DeMers explains that the Power
Gold list comprises not only Classic
Rock and Classic Hits stations, but
Classic Rockers that may rely on an
AOR heritage and even those that of-
fer “Classic Rock that really rocks.”
“When looking at lists, you have to
know what you're looking at,” he
says. “Most Classic Rock stations as
we know them from the 1980s up to
now can be put in a realm in which
Led Zeppelin, The Rolling Stones
and The Who are the core artists. A
Tittle less than half of the Mediabase
panel is made up of that type of sta-
tion. About a third of the stations are
what you'd consider Classic Hits.”

DeMers adds that the Power Gold
100, while reflective of about 85 sta-
tions nationwide, is based on stations
located in large or midsized markets.
And, he says, “I'm sure that every sta-
tion on that list rolls out its music
three to four times a year.” That
means more research and the pres-
ence of more “consensus cuts.”

Take, for instance, The Who's
presence — or lack thereof — on the
Power Gold chart. The band’s high-
est-ranking track is the ballad “Be-
hind Blue Eyes,” at No. 58. “Who
Are You™ comes in at No. 66, and
“Won't Get Fooled Again” ranks No.
135. “Baba O’Riley” (that song ev-
eryone thinks is called “Teenage
Wasteland”) comes in at No. 176.
“Pinball Wizard” places at No. 217,
“Bargain” checks in at No. 388, and
“Squeeze Box™ ranks at No. 424.

Interestingly, “My Generation” is
at No. 469 while “Join Together,”
“Magic Bus” and “l Can See for
Miles” are not found in the top 500.
Why is “My Generation™ the lowest-
ranking Who track while “Behind
Blue Eyes” is tops? **Behind Blue
Eyes' becomes a consensus cut be-
cause it’s very palatable and hits
across the board,” DeMers explains.

Songs such as “Baba O'Riley” and
“Won't Get Fooled Again™ — along
with other harder, longer cuts — mi-
grated to the world of Classic Rock
from AOR, and stations offering “"Clas-
sic Rock that really rocks™ have become
the home of many of these louder
tracks. But, DeMers says, “Less than
20% of the Mediabase list is made up
of stations that even use that phrase. It's
not a very big group of stations.”

Dual Business Models
While the Power Gold 100 is a re-
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Rank ARTIST Title
1 AEROSMITH Sweet Emotion

3 AEROSMITH Dream On

5 BOSTON More Than A Feeling
6 ZZTOP La Grange

You Ain't Seen Nothing Yet

10 FREE All Right Now

12 BOSTON Peace Of Mind

15 Z2ZTOP Tush
17 QUEEN We Will Rock You/

We Are The Champions
18 HEART Magic Man

21 AEROSMITH Walk This Way
22 QUEEN Bohemian Rhapsody
23 EAGLES Hotel California

26 FOREIGNER Cold As Ice

Bad To The Bone

30 SANTANA Evil Ways

Classic Rock’s Most-Played Tunes

Here’s the year-to-date Mediabase 24/7 Power Gold top
30 for Classic Rock by total spins. The chart is reflective
of total airplay for those Classic Rock and Classic Hits sta-
tions that are included in the Mediabase sample and takes
into account airptay from January through May 2001.

2 KANSAS Carry On Wayward Son

4 LYNYRD SKYNYRD Sweet Home Alabama

7 BACHMAN-TURNER OVERDRIVE

8 STEPPENWOLF Magic Carpet Ride
9 STEVE MILLER BAND The Joker

11 STEPPENWOLF Born To Be Wild

13 DOOBIE BROTHERS China Grove
14 STEVE MILLER BAND Rock "N Me

16 DEREK & THE DOMINOS Layla

19 BLUE OYSTER CULT Don't Fear The Reaper
20 BAD COMPANY Bad Company

24 SANTANA Black Magic Woman/Gypsy Queen
' 25 GUESS WHO American Woman

27 DIRE STRAITS Sultans Of Swing
28 GEORGE THOROGOOD & THE DESTROYERS

29 BAD COMPANY Fee! Like Makin' Love

Total Plays May 2001
7,009 855
6,781 818
6,729 829
6,580 834
6419 799
6,273 760
5,820 657
5,794 724
5,629 664
5,609 669
5,538 686
5,507 669
5476 698
5,436 646
5,436 653
5,369 657
5,180 651
5177 618
5,154 605
5,151 608
5,127 631
5125 614
5,078 620
5,062 620
4,985 613
4961 578
4,939 651
4,922 600
4915 592
4,900 643

flection of the tried-and-true at Classic
Rock, offering a wider variety of titles
may not even be an issue for many sta-
tions in the format. In fact, DeMers be-
lieves that the most important issue fac-
ing Classic Rockers is how the stations
are being used by listeners.

“A radio station should play
someone’s favorite songs, play a lot
of them, and play a lot of them in a
row,” he says. “In that context, I come
to a station that plays the songs you're
seeing on the chart. If you looked at
some of the more traditional Classic

Rockers that evolved out of AOR, .

you’d find more of what you’re look-
ing for.”

You'll also find the stations that won’t
play .38 Special. “*Hold on Loosely’
tests well, and it rocks enough,” DeMers
says, “but I have clients I wouldn’t even
test it with, and I have clients that have
it in power rotation.”

Classic Rock’s depth is both a
strength and a weakness of the for-
mat, says DeMers. Listeners who
grew out of AOR would likely appre-
ciate a station with a large music li-
brary. However, two contrasting phi-
losophies have developed on how to
offer rock ’n’ roll from the late *60s
through the '80s. “Traditional Clas-
sic Rock is really a narrow artist fo-
cus with song depth,” DeMers says.
“Classic Hits offers a broad range of
artists with a narrow song depth.

“In the late *80s Classic Rock was
simple. As mainstream Rock radio
evolved, what you found was that the
Classic Rock station in the market
had a new competitor or, because of
the competitive makeup of the mar-
ket, had to move its vision of what it
was to the market. It’s very different

www americanradiohistorv com

from Oldies. Classic Rock has four
decades of music to work with, with
a broad spectrum of material.”

Packaging
For Freshness

Meanwhile, many Active Rock sta-
tions have dived into the gold prod-
uct that some may consider too hard
for a Classic Rocker. DeMers says
that WYSP/Philadelphia resembles a
“hard Classic Rock station that plays
Limp Bizkit and Whitesnake™ be-
tween the end of Howard Stern’s
moming show and sunset. KIOZ/San
Diego also offers a large variety of
harder Classic Rock. So why aren’t
Classic Rockers the ones playing
Black Sabbath’s “Paranoid”? What
about such Jimi Hendrix tracks as
“Manic Depression™? How about
some Guns "N Roses?

“The market dictates a lot of that,”
DeMers says. “It’s difficult to put on
a broad station. Go back to the old
WMMR and WNEW/New York, and
think of how long they took to be com-
mercially viable. It wasn’t until more
focus and more formatting came into
play that the ratings started to rise.”

It’s also been proven that offering
*“deep cuts” to listeners isn’t necessar-
ily a winning philosophy. “Remember
that radio works on recalled usage,”
DeMers says. “Everybody has a differ-
ent tolerance level, but the challenge
is how to take that thick bag, shake it
up and roll it out again. Any gold for-
mat is centered on a particular group
of songs, but you®ve got to play the lis-
teners’ favorite songs in an entertain-
ing, creative way. Packaging is the way
to freshness in our business, just like
in the food business.”
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The Guess Who Retum

0 Cummings and Bachman look toward U.S. tour with Joe Cocker

l enny Kravitz’s version of “American Woman made a new generation aware of The Guess Who's
— music and played a large role in the band’s reunion — one that includes lead vocalist Burton
Cummings and guitarist Randy Bachman, the two members who created the band’s signature sound.

The Guess Who's Thursday-night
(June 14) performance at R&R Con-
vention 2001 provides a preview of the
band’s upcoming U.S. tour with Joe
Cocker. The R&R performance is
sponsored by Arena Network.

New Exposure

When “American Woman” was in-
cluded in Austin Powers: The Spy Who
Shagged Me, Cummings says, “We
were thrilled it was going to be in the
movie, but it surfaced as the biggest hit
Lenny has ever had. The beautiful iro-
ny for us is that Lenny is an internation-
al star, and all his other hits have been
songs he wrote.

“The money is great, but even more
important, it put so much focus back on
The Guess Who. Some stations started
playing both versions back to back and
introduced our version to a lot of peo-
ple who had not heard it or remem-
bered it. All this focus fueled the fire for
us to reunite.”

“It brought The Guess Who to Len-
ny's hip rock crowd,” Bachman adds.
“He reinvented the song and the guitar
solo. I thought he did a wonderful job
and gave the song new life, rather than
it being a tired copy of the original.”

The band first reunited in 1999 for
aconcert in Winnipeg at the Pan Amer-
ican Games, a prelude to the 2000
Olympics. The band also toured Cana-

The Guess Who

da last year, performing a few U.S.
dates. In addition to Bachman and
Cummings, the current lineup consists
of original drummer Garry Peterson,
bassist Bill Wallace (in the band during
the early '70s) and guitarist-vocalist
Donnie McDougall (who first joined
the band in the early *70s). “With all the
personnel changes we had, this is prob-
ably the best overall lineup that ever
was The Guess Who,” Cummings
says.

What Happened?

You can compare the Cummings-

. Bachman relationship to that of Mick

Jagger and Keith Richards, John Len-

non and Paul McCartney or Steven
Tyler and Joe Perry. “We have that fun-
ny thread that binds us together, butit’s
along thread, because there’s a distance
between us,” Bachman says. “If we
were exactly the same, we would write
dull, boring songs.”

After years of living in debt in Can-
ada, The Guess Who's fortunes
changed substantially following the
1969 release of their first U.S. hit,
“These Eyes.” It also created dissension
within the band. “We had lifestyle dif-
ferences and arguments, but at this
point that's all ancient baggage,” Cum-
mings says. “That’s all been put aside.”

“It happens in every band,” Bach-
man explains. “Before your success,
you are somewhat humble. And then
when you get famous, you kind of for-
get about that. But you pull each other
in and say, ‘Come on, man. You're act-
ing like a star. You can't act that way.
We know you're just one of us.” You
pull guys back. It’s the same in any
band and any career.”

Bachman'’s personal priorities
changed after he joined the Church of
Jesus Christ of Latter Day Saints in
1966. “As in joining any organization
— whether it be a health club, a yoga
club or a football team — you lose
some of your friends, because you're
now dedicated to a new regimen in
your life,” he says.

—

“I love playing guitar behind Burton, because there
is that Jagger-Richards, Steve Tyler-Joe Perry
interaction between us. This magical thing
happens.”

Randy Bachman
e e ——————— e e

For all practical purposes, The Guess
Who ceased to exist once Cummings
left the band in 1975. “I just didn’t like
the direction anymore,” he says. “We
were doing all these semifusion kind of
jams onstage. The people had come to
hear the hit singles — which is what
The Guess Who was: an AM band.

“Unfortunately, there was such a rift
between AM and FM radio back then.
'We were almost shunned because we had
the hit singles. Everybody was looking for
12-minute Grateful Dead and Doors cuts,
and we were a singles band.”

Shining Bright

Cummings embarked on a success-
ful solo career, and Bachman founded
BTO. In the late '70s original bassist
Jim Kale registered The Guess Who
name and continued to tour under the
banner. At first Kale was touring with
McDougall and Kurt Winter, who
joined following Bachman’s exit and
wrote “Hand Me Down World.”

“It was kind of valid for a while,”
Cummings says. “Then owning the
name kind of made him the boss, and he
fired Kurt and Donnie and started hiring
people at will. Through the years The
Guess Who name took a few hits below
the belt. It was one of those factory ma-
chines that had no regard for members.”

“After I left in *70, Burton carried
the flag very high for another five or six
years,” Bachman says. “When it was
resurrected by the bass player, the au-
diences didn’t hear my guitar playing,
and they didn’t hear the most important
thing of all — Eurton’s voice. It was
kind of a bumn to the people, a ripoff.

“On the other side of the coin, it was

the old bass player — an original mem-
ber of the band — trying to make a liv-
ing. I always look at it that way, but it
did tamnish the band’s name. But we
certainly untarnished it and polished to
a bright shine last year in Canada.”

The Show

Last year’s tour resulted in a Cana-
dian TV special and a two-CD live al-
bum, Running Back Through Canada,
which is approaching double-Platinum
in Canada. Plans are underway for a
U.S. release, but Bachman and Cum-
mings are already thinking about a new
studio album. For the time being, how-
ever, The Guess Who's live shows will
consist of the hits.

“We're reclaiming ground,” Cum-
mings admits. “I think it’s best to go out
first and do our familiar body of work
on our re-entry into the states. The first
time around, I think we're doing the
smart thing. From heginning to end,
this show will be identifiable songs.”

“I'm very fortunate that our set list
is so long, because Burton has asked
me to relieve him once in a while,”
Bachman says. “About every fifth or
sixth song I get to sing one of my BTO
hits. So I'm singing ‘Takin’ Care of
Business,” ‘You Ain’t Seen Nothin’
Yet,” ‘Let It Ride’ and “Lookin’ Out
for Number One.’ I'm really thrilled.
My ego is satisfied.

“I love playing guitar behind Burton,
because there is that Jagger-Richards,
Steve Tyler-Joe Perry interaction be-
tween us. This magical thing happens,
and it kicks the band into a higher gear,
and the audience catches on for the
ride.”
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Bob Wilson: Inventing R&R

“We didn’t ask stupid questions”

During the first week of September 1973, KZEW/
Dallas — The Zoo — gave birth to its new progressive
format by rolling Simon And Garfunkel’s “At the Zoo”
(“Someone told me it’s all happening at the zoo/1 do
believe it, I do believe it's true”).

At about same time, former
KDAY/Los Angeles PD Bob Wilson
was standing in a Sunset Boulevard
storefront surrounded by wig
boxes. Wilson and a small group of
friends that included Dick Krizman
and Nancy Hoff were starting a
new trade magazine, and the
details were maddening.

Radio & Records debuted in
October with The Zoo story
plastered on its front page. The
entire publication was only 24
pages, and the new publisher had
only managed to sell five ads. “1
was close to the group Chicago,”
Wilson remembers, “and their
management company bought
one.”

From a former wig shop in
Hollywood the paper was mailed
to 4,000 radio stations. [t was free
for the first month, but “within the first two weeks, we
had a 25% return — 1,000 subscriptions,” says Wilson.

“The moment | saw the first edition of R&R, I knew
Bob had founded something important that would
impact the radio and record industries like nothing
ever had before,” says media vet Les Garland.

Today The Zoo is little more than an artifact in
Album Rock history, but Wilson’s baby is alive and
thriving. In fact, you're holding it in your hands: R&R,
the Industry’s Newspaper.

Oh, one more thing: If Wolfman Jack hadn’t gone to
New York, it might never have happened.

PARKING CARS IN L.A.

“1 was a music and radio junkie,” Wilson explains.

L.A's fine, the sun shines most of the time, and,
well, you know. Wilson played the KRLA contests.
Win enough times, and eventually the jocks get to
know your name.

“My big thing was to go to KRLA on Friday and
Saturday nights and hang out,” Wilson says. Rip the
news, get coffee. Next, he got a job parking cars in a lot
behind KFWB and met some of the jocks. “Gary
Owens liked me and suggested that I go to radio

school.”

Oomtre, & 1079 |

The first issue of R&R

Bill Ogden'’s Radio School was in Burbank, and after
Wilson got his First Class license there, he cut an
audition tape. Owens, on Wilson’s behalf, placed a call
to Al Anthony, head of programming for Tullis and
Hearne Broadcasting, a small group with stations in
San Bernardino, Bakersfield and San Diego.

=T, Wilson admits that the tape wasn’t
“&n’ | star material, but weekenders were in
demand. When Anthony hired him, “he
had me working in Bakersfield on
Friday and Saturday, and then I'd drive
from Bakersfield to San Bernardino to do
Sunday nights at KEXM,” Wilson says.

Have car, will jock.

In 1963 Wilson graduated from
Santa Monica City High and enrolled at
~===! UCLA. He was still doing his weekend
odyssey, still living at home with his
parents and trying to go to school.

YOUR CHUNKY LEADER

On the air, Wilson called himself “Your
Chunky Leader.” ”I weighed 290 pounds
when I was 19,” he says. “Whew!”

He didn’t think of himself as a great
jock — still doesn’t — but he was a
student of the business and had a taste for the big time,
and he thought the quickest way to get there was to get
into programming.

“] started doing weekends at KAFY/Bakersfield,
and then nights,” Wilson says. KAFY moved him to
afternoon drive, but when he couldn’t get along with
the PD, he bolted and headed up to KROY /Sacramen-
to to work for Dwight Case, a man who, interestingly
enough, would step into his shoes at R&R years later.

Wilson liked Sacramento and would have stayed,
but six months into the gig, KAFY’s GM called with an
offer to program. Wilson jumped at it, returned to
Bakersfield and stayed put for a few years, until he
was 23.

GOIN HOME

Clark Davis, GM of KDAY/Los Angeles, had a sense
of humor. Wilson was in Bakersfield but wanted to
come home in the worst way. When he heard that the
PD'’s chair at KDAY was empty, he sent his package.

At the meeting, Davis looked him over. “I like your
approach,” he said, “"but I've got lots of wonderful
candidates. So I've decided how I'm going to give the
job away: I've got 1,500 golf clubs from some stupid
trade, and if you can come up with something I can do
with them, you’ve got the job.”

Wilson saw his opportunity. “Evenif I don’t get the
job,” he told Davis, “I'll set up a celebrity golf tourna-
ment.” Wilson stayed at KDAY four years.

The years between 1969 and 1973 were full of
change. Album sales were over the moon, and anyone
with vision could see FM on the horizon, but, for the
most part, the money was still on AM.

Wilson took his cue from the music and turned
KDAY into an AM progressive party. In a masterstroke,
he built the whole shebang around Wolfman Jack and
even started a national syndication company on the
side (see Legends, 3/30).

But by 1973, the year the Wolfman went to WNBC,
Wilson was ready for a new challenge.

RADIO & RECORDS

"There were weeks when we only had two ads,”
says Wilson. “If it hadn’t been for the subscriptions
coming in, we couldn’t have made it.”

Wilson’s unique selling proposition was that R&R
would be a paper for programmers. “He covered the
things that I wanted to cover in detail in Billboard but
couldn’t because of page limitations,” says former Vox
Jox Editor Claude Hall. That was the draw, but it still
took two years for the paper to break even.

In 1975 R&R threw its first convention, at the Royal
Coach Hotel in Atlanta. Two hundred and fifty people
preregistered, but 1,250 showed. "We blew out the air
conditioning,” Wilson laughs. “It was fun, what
everyone wanted it to be, but it turned out to be
overwhelming.”

Still, Wilson knew that the conventions were a good
idea — for the industry and the paper. By 1980 he’d
thrown conventions in Dallas, Atlanta and Los
Angeles. They became legendary not only for who
appeared on the panels, but also for what happened in
the halls. No, ask somebody else.

Fast-forward to today.

Since 1973, more than 1,400 copies of R&R have
arrived on your desk. Thousands of interviews have
appeared, and tens of thousands of titles have charted,
all reflective of our evolving times. For all the changes,
however, Wilson says it's always been about relation-
ships. “So many brilliant people,” he says. “[ got to
work with some of the best minds in our business.”

Today, Wilson is CEO and co-founder of BlueMagna
Media, a company poised to debut a complete suite of
next-generation e-services for radio, TV and other
entertainment operations and websites.

As always, his head is aimed toward the future. But
for just a moment during our talk I sensed that his
heart was back at an old wig shop.

Really.

Bob Shannon writes, voices, produces and consults from
his Bainbridge Island, WA-based business, bobshannon-
works. Shannon, who continues to consult his former
employer, TM Century, can be reached at bob @
shannonworks.com.

’___‘

beonair.com = @estéess

proudly presents

LINE CRUSH

Thirsday,June 21,2001
6:00 PM ET
A TE?\NATWE.beonair.com

streaming live from the /-
Rock and Roll Hall bf Fame!!!

R&R e-chart reporters - is your artist going for adds?

www americanradiohistorv com


www.americanradiohistory.com

52 ® ReR June 15, 2001

Hey jocks..
want something

Street Talkq,

hot, fast, fresh ———

and easy? Don And Mike ‘Euphoric’ Over New Deal

| ollowing two days of best-of programs,
WJFK-FM/Washington and Westwood

‘f‘ - One-syndicated afternoon bad boys

| Don Geronimo and Mike O’'Meara officially

| returned to their show Monday, as the duo

| successfully negotiated a two-year contract
extension with 'JFK parent Infinity. The duo’s

| absence late last week sent D.C.-area rumor
rats into a frenzy, as many speculated that

| Geronimo and O'Meara were staging a
sickout in response to Opie & Anthony’s
lucrative new deal at Infinity sister WNEW/
New York. Since D&M air in the same shift as
O&A, and the Gotham duo are being rolled
out nationally, some rumormongers believed

| Geronimo and O’Meara were upset that

potential affiliates would wind up with the Big

Apple boys instead.

Now that Don and Mike are inked for
another 24 months,
are the longlime pair
truly happy? As the
duo opened their
show Monday,
Geronimo said,
“We're very happy Al
working for Infinity Don and Mike
Broadcasting.”

O'Meara’s reply? “Yeah, for now, we are.” To

the next two years” When Geronimo asked
O’Meara if he thought they'd be happy during
that time, O’Meara replied, “If you're defining
happiness as coming in here and doing
every show happy and being in a good mood
and never having a conflict with manage-
ment and just being in a state of euphoria for
the next two years, I'd like to get a head-
shaving bet with you on that” Geronimo
declined.

Another Westwood 5ne-syndicated talker,
| WFAN/New York morning vet Don Imus, has
rehired sportscaster Sid Rosenberg after
Rosenberg returned to the station Tuesday
and offered an on-air apology. An Imus in the
| Morning spokesperson telis ST Rosenberg will
once again serve as the program’s Tuesday
sports commentator, beginning next week,
and he'll again be a paid part of the show.
Rosenberg was fired after making a series of
racially insensitive remarks about tennis pros

,% “

Then che ck out | V.enu.s and Serena Wil!iams. Aﬂe.r the June 5

dismissal Imus reconsidered, telling the New
York Post, “I've had a couple of second
chances, so | thought he ought to have one”

P n E P Meanwhile, WXRK/N.Y. wakeup warrior
and syndicated talker Howard Stern will be

helping Golden Palace Online Casino and
WinaMillionDollars.com award one of five
contestants $1 million. The five have been

www.abceprep.com
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which Geronimo added, “No, we're happy for

flown to New York and have each received
free lodging and $500 to spend. The Hands-
On With the Howard Stern Show competition
began Monday morning, and the person who
can touch a “designated individual,” chosen
by the program, for the longest period of time
will win the money. At 2:30am Tuesday Robert
Landino became the first contestant to be
eliminated. Live updates are available at
‘www.winamilliondollars.com.

Speaking of Stern, the self-proclaimed
“King of All Media” has conquered an Internet
search engine! The Lycos 50 has released its
first-ever listing of the top 20 most popular
radio hosts — based on the millions of
searches done on Lycos over the last several
months — and Stern checks in at No. 1. Rush
Limbaugh ranks second, while Art Bell, Dr.
Laura Schlessinger, Paul Harvey, Don and
Mike, Opie & Anthony, Don Imus, Jim
Rome and Tom Joyner round out the top 10.
How popular is Stern? Lycos says Limbaugh
received only 30% of the searches Stern
generated over the past two months.

The Chicago Sun-Times reports that
WLS/Chicago reporter Susan Carlson was
one of a handful of journalists selected to
witness the June 11 execution of Oklahoma
City bomber Timothy McVeigh. Carlson didn’t
learn until two hours and 45 minutes before
the execution that she’d been chosen. After-
ward, she told the newspaper, “l think, as a
reporter, you cover a lot of things, and we've
seen dead bodies. But the most chilling part
of this was the fact — for me, at least — that
he took the time to look up and look at each
of us in the eye, and there was almost a
sense of pride as he nodded his head, laid
back down and seemed very resigned to his
fate.” Carison later commented, “ put my
personal feelings aside and viewed this as an
incredible opportunity as a reporter to cover a
story with such implications.”

Has Clear Channel officially changed its
name to Clear Channel Worldwide? While
listening to KBIG/Los Angeles, an ST sleuth
heard a revised top-of-the-hour sweeper with
the new company name.

} Tampa Tantrum 4
For ’FLZ Host!

Listeners to WFLZ/Tampa’s morning
show were treated to an on-air tirade June 7
by host MJ Kelli, who vented after being told
by management that a video containing a
stunt (show member Fester jumping off the
Gandy Bridge) wouldn’t be allowed on the

Continued on Page 54
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2,000,000 albums sold to date.
Top 5 track @ mainstream AC
“Only Time” was featured prominently in the movie,

“Sweel November”. "Only Time" has been featured in t
TV shows, Providence, Third Watzh and Frazier

These Top 40 stationi
covldr’t wait

*11 spins into Enyo, “Only Time" and e scles in New York hove
= skyrocketed. Top that with instan readion on the phones. Ecrly
indiaations show call out will be huge, and that would make it
3ot of 3.... all the ingredient: of o HITY"
—Paul “Cubby Bryant”, APD
2104 Madison PB, Tommy Bodean says:
- “Thiz one hos the feed of one of hose long-term records that goes
= " from o fovorite record from oll o the adult females in the offce,

1o one of the biggest records of the year.
fop 5 callovt potential, Top 5 olbum sales

WBLI Long Island ABDINN

“We spiked this in middoy and got insant reaction. it is reocing g
like the Sting record did!” -JJ-Rice, PD
WNCI Columbus:

“|mnediate reoctions an the phenes, e-mails. We even received

afew letters. Top 5 phones bosed soley an Midday Spiking.”
—Jimmy Steele, PD

WRVW Nashvitle:

“Evesytime | play the song, 5 mare paople el to find out wao it

Jis ord where it* ~Rich Davic, PD

from A DAY WITHOUT RAIN

her first album of new music in five years

produced and engineered by NiCKY Rvan

R&R Callout America:

Breakdown (out of 4.0) 45% familiar

Overall: 3.63-3.78..........Rank #3 behind Lifehouse
18-24 yrs. old: 3.63-3.84..........Rank #2

24-35 yrs. old: 3.58-3.84..........Rank # 3

©200] wamar musk sk #3. www, envamusic.com ' .
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Continued from Page 52

show’s website. According to the St. Peters-
burg Times, GM Dave Reinhart confiscated
the videa before Kelli could put iton the web.
Kelli had just promoted the fact that the
bridge jump would appear on the website,
and he lost his cool. “I flipped out,” he told
the newspaper. “Anger that has been
building up over the last year came spewing
out” The Times adds that a lot of Kelli's
anger can be blamed on a broken deal that
would have shifted his show to Clear
Channel’s co-owned WHYI/Miami and a
missed opportunity to host a tatk show on
KLAC/Los Angeles."[ feel like I'm being
treated like a pile of garbage,” Kelli told the
Times. His contract expires at the end of
July. By the way, management later changed
its mind about the video and agreed to place
it on the "Net.

In other news from Tampa Bay, the St.
Petersburg Times reports that — according
to prosecuting attorney J. Kevin Hayslett —
the production company for WXTB/Tampa
morning man Bubba The Love Sponge
videotaped the castration arfd slaughter of a
wild boar in order to create a pay-per-view
event for his website. Bubba, 'XTB producer
Brent Hatley and two others were charged
with felory animal cruelty for the Feb. 27
event, and prosecutors hope to use the
video as a critical piece of evidence against
Bubba. According to Hayslett, the video
includes shots of people eating parts of the
boar and drinking a concoction made of
dead rats. Nude women are also seen in the
video. The Times, along with other Tampa
Bay news outlets, has asked to see the
video and other evidence that will he used at
trial, but the attorneys for Bubba & Co. have
requested that the records be kept closed in
order to ensure a fair trial. The judge in the
case is presently viewing the video and is

expected to make a ruling soon.

Standard Radio’s CFBR (The Bear)/
Edmonton, Canada has formally invited
“First Twins” Barbara and Jenna Bush up to

Records

* As expected, Reprise President Howie Klein
will resign from the company, effective June 30.
He wiil remain a consultant to the label.

* Arista nabs ex-EEG VP/Top 40 Promo De-
siree Schuon as its new Los Angeles-based VP/
Promo.

» Universal taps Jacque Gonzales James,
formerly of KRBV/Dallas, as its new New York
rep. Concurrently, former WKRZ/Wilkes Barre
staffer Jennifer Knight becomes Universal’s
new Minneapolis rep.

* WQHT/N.Y. MD Sean Taylor resigns for an
A&R gig at Columbia.

* Former Capricorn Sr. VP/Marketing & Pro-
motion Jeff Cook lands at New West Records
as heac of Promotion.

* London-Sire ups promo coordinator Sean
Fogarty to a Northeast Regional post, and EMI
marketing rep Pattl Villa Garcia takes Mid-At-
lantic Rgional duties.

www americanradiohictorv com

Rumbles

* Boch Broadcasting selects four new PDs
for its Cape Cod, MA properties: Susan Has-
sett hooks WCOD, Tighe Jensen takes WXTK,
Lisa Garvey catches WTWYV, and Peter Max
takes the keys to WDVT.

* WHEB/Portsmouth, NH Asst. PD/MD Kat
Kageleiry will depart the station, effective June
26.

* Ryan Williams is named Sports Director
for Sporting News Radio, while Jennifer Had-
den comes aboard as Exec. Producer.

* KPRR/EI Paso OM John Candelaria adds
PD duties.

* WZZN (The Zone)/Chicago evening host
Jeffrey T. Mason departs after just six months
and will return next month to Big City Radio’s
crosstown WKIE for mornings. Mason suc-
ceeds Melissa Forman, now in wake-ups at
AC WLIT/Chicago. Back at The Zone, Brooke
Hunter takes Mason’s old shift.

« Earl Boston signs on as a consultant for
Radio Computing Services. Boston consults
such stations as WJLB/Detroit, WGCI-FM/Chi-
cago and KKSF/San Francisco.

* KYSR/Los Angeles morning stars Jamie
White and Danny Bonaduce ink KSTE/Port-
land, OR as their second affiliate.

the Great White North for a weekend of “legal
living.” The station says it feels sorry about
the girls’ recent legal woes involving under-
age drinking, and afternoon hosts Matt
Mauler and Jake Daniels hope the ladies
take them up on their offer to spend a week-
end in the Alberta city, where the legal
drinking age is 18. It's not known if the girls
are mulling over the invite.

After delivering his final national talk show
for Westwood One on Friday, Bruce Williams
will make a seamless transition to a self-
syndicated program distributed by Talk
America. Talk America President Paul Lyle
tells ST that the company will handle affiliate
relations and sales for the show on behalf of
Williams’ Blue Jay Productions.

Mega Communications has doubled the
signal of one Washington, DC-area EM while
silencing another. On June 8 WPLC-FM
discontinued its Spanish Contemporary
presentation as “Amor 94.3” and began
simulcasting Tropical sister WBZS (Mega
92.7). WPLC-FM’s signal covers the far
southwestern portion of the DC market, while
WBZS serves the southeastern portion of the
metro. WPLC-AM, which had been simuicast-
ing its FM sister, will now offer a mix of
brokered programming. The new “Mega” will
offer a mix of pop and Tropical titles, GM
Maria Elena Verdugo tells Radio & Musica.
Former WPLC PD Raul Lopez becomes
Promotions Director for 'BZS and 'PLC.

The voice services of veteran voice talent
and former “Boss Jock” Bobby Ocean are
now available through TheVoiceDepot.com.
Ocean's comic strip Err Waves, which ran in
R&R for five years, will also be offered on
TheVoiceDepot.

Continued on Page 56
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Top 5 Requests:
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I'll leave my review of
Boy Hits Car’s live show

| y
to one word: “Speechless.” "
! - Chris Williams / 98X Y,

Viper Room
Thursday June 14 11pm
boyhitscar.com

Produced by Richard Kaplan & Boy Hits Car - Mixed by Saint

&
Management: John Boyle + Extreme Consulting %
©2001 Wind-up Entertainment, inc. TR |
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The NAB has unveiled its list of the 2001
Marconi Award nominees. Up for Legendary
Station of the Year: KNIX/Phoenix, KSL/Sait
Lake City, WDAF/Kansas City, WHAS/
Louisville and WQXR/New York. A full list of
nominees appears at www.rronline.com.

} Hurley And Early
Team In Peoria <

A4

* Cumulus President Lew Dickey adds CEO du-

ties.
Bill Hurley has been named VP/GM of » Mike Marino made PD of KCMG/Los Angeles.
Regent's WVEL, WGLO, WIXO, WFYR, V
WPPY & WRVP/Peoria, IL. He transfers from
Regent's Lancaster-Palmdale, CA group and * Bruce Reese rises to President/CEO of Bon-
is joined by former WXCL/Peoria GM Bill neville:

*VP/GM Karen Carroll adds oversight duties for

523 W'ho tlligzys g VP/SPat;On Manager all EZ Communications/St. Louis stations.
for the six properties. Meanwhile, Ric * Chuck Tisa promoted to PD of WPLY/Philadel-
Morgan has also traded in the Antelope phia.

Valley for a view of the lllinois River and will
serve as OM of the Peoria sextet.

4

* George Duffy appointed GM of WGRX/Balti-
more.
What's more popular than The Steve *B.K. Kirkland named PD of WHUR/Washing-

- 'A- " -_ s 2 7
Harvey Show, Touched by an Angel and The ton.
Simpsons in L.A.? Country music and

KZLA! Sunday night's Southern California: * Bob Hamilton recruited as PD of KSFO & KYA/
The World’s Biggest Country, which aired on San Francisco.

[
KNBC immadiately following game three of * WHYI/Miami ups Robert W. Walker to VP/Pro-
the NBA championship, received an 11.1 gramming, Tony Novia to OM and Sonny Fox

rating with an 18 share overall, good for first ol

< . ) . . * Leap o’ the Week: KKGR/Anchorage, AK MD
place in the 8-8:30pm time slot, which KNBC Dave Van Dyke becomes PD of KLUV/Dallas.
management suggested to KZLA. “People
stuck around to watch the show, which is
great!” KZLA PD R.J. Curtis tells ST. KZLA » James Quello and Henry Rivera nominated to

middayer Shawn Parr hosted the show. serve as FCC Commissioners.
* Don Benson recruited as VP/Programming at

KIIS-FM/Los Angeles.

* KRTH/Los Angeles morning hosts John Lon-
don & Ron Engeiman take similar duties at
crosstown KWST.

* Phil Hendrie joins Westwood One for produc-
tion and engineering duties.

N4

* Neil Howard promoted to PD of WRCP/Phila-

delphia.

4

9

FROM HIS NEW ALBUM

bling

Choose your own road.
Make it glorious.

ONE OF THE MOST ADDED!!!

WKal KRBE WPRO
WKRQ KXXM WABB

WXLK WAYV WJBQ attention to the harm caused by leaving pets
KSMB WJJs WKRZ in unventilated cars. Even PETA phoned in to
WSSX WJYy WBDR |__FORSET ABOUT BROTHERLY LOVE! | thank the guys!
KLRS WLVY WWXM The Los Angeles Lakers definitely have their work cut
out for them if they want to repeat as NBA world ) .
WJMX WERO wYOY champions, as the Philadelphia 76ers have proven It's a girl! ST congratula.tes IDJMG Sr. VP/
WRTS WHTF WNTQ to be more-than-worthy opponents. KIIS-FM/Los | Promo Ken Lane and his wife, Nancy, on the
WXYK KISR Angeles remains convinced that the Lakers will have |  bjrth of Sylvie Morgan. Li'l Sylvie debuted
no trouble knocking off Allen Iverson and the boys less!
@ D and-has been cranking out “L.A. Lakers Marmalade” June 12 (an add day, no less!) at a New York
GLORIOUS” BREAKING AT | | — its own version of the No. 1 hit from Aguilera, | City hospital, and all are doing just fine.
HOT AC AND MODERN AC Pink, Mya and Lil Kim — during Rick Dees in the
3 Morning. Will the Lakers make marmalade out of . : .
_____AND TRIPLE A Dikembge Multombo? We’lljursrtl: havemtc:n\:vait and see. Kevin Cox Sr., a founding partner in the
WBMX 10x KRSK 26x brokerage firm Media Services Group, died
WKDD 24x KPEK 14x I KNBC cevoted a good chunk of its June  June 5 at his ho.me in Berwyln,, PA‘ aftera
8 5pm newscast to KCXX/Riverside morning  lengthy battle with Lou Gehrig’s disease. Cox
KVUU 27x WVTI 14x = ) S )
KAMX 13 WREY 27 hosts Dick and Justice. It seems several started his radio career in 1960 at WIP/
X X listeners were steamed when the duo Philadelphia and later became Manager of
WCPT  35x KLLY 23« | “locked” a little dog named Bowser in a Metro Radio Sales in Philly and Chicago. He
KUCD 16x KLTG 32x vehicle with an open cell phone. The duo told  also worked as VP/Sales & Marketing for the
KALZ 14x KEZR 13x | listeners that they wanted to see how long NBC Radio Network and Exec. VP of RKO
| the dog would last in a hot car with its Radio Reps. He is survived by his wife, Emily,

A TOP TEN HIT IN 10 EUROPEAN COUNTRIES.

windows closed, and one hour later Dick and two children and two grandchiidren.
E Produced by KVINT Justice announced that Bowser had died. At
mSbrisSiecconandresziohnson i the end of the show the hosts revealed that if you have Street Talk, call the R&R News Desk

e b i i by S the stunt was all a hoax designed to bring at 310-788-1699, or e-mail streettalk @ rronfine.com

www americanradiohicstorv com
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What They Said

O Comments, observations from Ahmet Ertegun’s book What'd I Say

ne of the great things about an autobiography is its ability to chronicle the life of its subject,
to put issues and events in better context and to offer up new revelations or fascinating tid-
¥ bits. Autobiographies also give outsiders an inside look into the life of their authors and

allow a younger generation to read about how things used to be.

When I first began reading Ahmet
Ertegun’s book What'd I Say, those
thoughts weren't necessarily top-of-
mind. Initially, I jumped into the book
cager to find out how Erte-
gun, the legendary founder
of Atlantic Records, started
the label and buit it into one
of the industry’s most-re-
spected record companies. |
hoped to learn more about
what it was like to run a
record company during the
industry’s heyday.

It was only after reading
comment after comment
from some of the music in-
dustry’s most influcntial and innova-
tive executives and recording artists
that it struck me: Many of their ideas,
philosophies or tactics still have rel-
evance today. Which brings me to
this week’s column, a collection of
quotes taken from What'd I Say that
have been reprinted with permission
from the book's publisher. A Publish-
ing Company Ltd.

Some of the comments are strictly
about the business of the music busi-
ness: others address such issues as
songwriting, touring and record pro-’
ducing. Still others are reflections on
how certain executives hooked up or
got their start in the music business.
Enjoy.

What’s In A Name?

“The name Atlantic was probably
about our eighth choice. because ev-
ery name we came up with — Hori-
zon. Blue Moods, all kinds of names
like that — had already been taken
... I'd heard of a label called Pacific
Jazz, so in desperation 1 said, ‘Look.
they call themselves Pacific; let’s call
ourselves Atlantic’ ... It wasn’t a
name we were crazy about, because
it was so generic.” — Ertegun on
how he came up with the name for
his record company.

1 realized right away there were
two important things [about the mu-
sic business]: One. making a grcat
record: and two, getting it played on
the radio. It you could do that. you
could tigure out the rest.” — Erteg-

~un on his simple philosophy tor run-
ning a record company.

“We sold [about] 700,000 copies of
[the single] *Drinkin® Wine Spo-Dee-
O-Dec.” und the bootleggers sold a

Ahmet Ertegun

million.” — Ertegun on how music
pirates affected the business in the
early days of Atlantic.

“At our very first solo session with
John Coltrane we recorded a
song called ‘Giant Steps.” 1
think that [recording] really
represents a new chapter not
just in the history of the sax-
ophone, but in the history of
jazz development. Col-
trane’s solo on ‘Giant Steps’
had more influence than any
other recording he ever
made. Some were more fa-
mous. but that solo was the
most influential since Char-
lie Parker. Therc was Parker and then
the Coltrane era, which. in my view,
started with ‘Giant Steps.”” — Nesu-
hi Ertegun on Coltrane’s influence
on jazz.

Being There

“In the late o mid-1950s, at
around 4pm. kids would come up the
elevator [to our office] ... Carole
King. Gerry Goffin. Neil Sedaka,
Howie Greenfield — they were all
going to school at the same time. they
all knew each other. and they were all
writing songs. So we were getting
white answers to black records with
black concepts, but with white dia-
logue for black artists. So while ev-
eryone else is doing the doo-wop,
standing on the corner, beer-barrel
stuff, we are going through this tran-
sition.” — Atlantic executive/produc-
er Tom Dowd on working with some
of the music industry’s most success-
ful songwriters.

“One particular night [after] I'd
played everything, 1 said to the mu-
sicians and the girls, “Look, just fol-
fow this.” And I started playing
‘What'd 1 Say® ... Every time we’d
start to play the song. the place would
go wild ... I telephoned Ahmet and
said, ‘I've got this song I want to
record” ... We went in, and by then
we had it down. because we'd been
playing it every night. See, then you
didn't need to do all of this rehears-
ing in the studio. You did your re-
hearsing. your playing. getting the
songs how you wanted them to be.
before you got to the studio.” — Ray
Charles on the importance of per-
forming new material in front of a
live audicnce.

“As far as how to record [Aretha
Franklin] was concemed, it was just
more or less a question of keeping on
doing what we had been doing with
our rhythm and blues artists. To let
this sound emerge, be heard and not
try to make it palatable for a white
audience — just let it out.” — Atlan-
tic Executive Producer Jerry Wexler
on producing Aretha Franklin’s al-
bums.

“We cut [the song] in about two or
three takes, and there it was [Otis
Redding’s hit), ‘Mr. Pitiful’ — that’s
just the way things happened in those
days. It was really effortless, in a way.
You just had to be there — getting up
and being there was the job of the
day. The rest just sort of fell into
place.” — Steve Cropper on record-
ing his early hits.

All About The Music

“In 1962 my wife and [ moved to
New York. | was trying my luck, and
I would see [Ahmet] socially at cock-
tail parties and so forth. Then one day
out of the blue he called and said,
*I've got something important to dis-
cuss with you.” So I went to his of-
fice, thinking he was going to give
me an arranging job. But he said,
‘Would you like to be my assistant?’
And I said. "Yes." I was unemployed
at the time. and my wife was work-
ing at the United Nations. She was
bringing in the money. and I was em-
barrassed about that. So I took the job
right away, and | became sort of a
gofer.” — Legendary producer Arif
Mardin on his first job at Atlantic.

“When I first started in Jamaica,
I was quite unusual for a white kid.
because I was into what was hap-
pening in black music there. It was
entirely from the root culture of Ja-
maica, and the whole thing was
based on the sound system. De-

“pending on how good and how big

it was, people would book them. So
there was money at the gate, and
then the band would also carry in
the liquor. The most popular sound
system would sell the most liquor.

“Everyone was always very keen
to get the hottest records, so 1 would
go to New York and raid the record
stores all atong 6th Avenue. 1 would
be paying 43 cents for thesc great 78s
and 45s. I'd scratch off the labels,
bring them back and sell them for 40

. the regional pride of

“] realized right away that there were two important
things [about the music business]: One, making a
great record; and two, getting it played on the radio.
If you could do that, you could figure out the rest.”

Ahmet Ertegun
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pounds or even 50 pounds.” — Island
Records founder Chris Blackwell on
how he first broke into the music
business.

“Perhaps the best deal I made in
the late 1960s involved Led Zeppe-
lin ... Clive Davis and Mo Ostin were
also in the horse race [to sign the
group], but I prevailed by offering
Zep a five-year contract with a
$75,000 advance for the first year and
four one-year options. Their lawyer,
my friend Steve Weiss, said that for
another $35,000 we could have world
rights. 1 called Polydor, our English
distributor, and suggested they chip
in $20,000, but they passed. That
meant it would cost Atlantic the full
$110,000. We paid up.” — Wexler on
signing Led Zeppelin.

“The Allman Brothers really
found their own
community with-
in the South.
They became the
péople‘s band. go-
ing into these
parks, playing for
hours for free, and
the word just trav-
eled. They represented

the South ... They real-
ly didn’t care if they got
paid $1.80 or $10,000 to
play; the music was the
most important thing in
their life.” — Capricorn

Records founder Phil Walden on
how The Allman Brothers ap-
proached their career.

Help The Artists

“In the early 1970s I had a record
by a group called The Magic Lan-
terns on my own little label, Big Tree
Records. I had found this record and
purchased the rights to it from a law-
yer, and [later on] it came on the Bifl-
board charts somewhere around No.
80. All of a sudden I got a call from
Ahmet and his people at Atlantic say-
ing, ‘What are you doing, putting out
our record?” I said, “What do you
mean?" and they told me they’d put
out the same record several years pre-
viously. That lawyer had sold me a
record they already owned — that’s
how I met Atlantic.” — Universal
Music Group Chairman/CEO Doug
Morris on his first introduction to
Ahmet.

“The Who were never really big
money-earners in any shape or form.

, Our first managers were on 40%. and

we'd insisted on remaining English
residents right the way through the

www americanradiohistorv com

most pemicious, socialist tax reign of
98% ... We did OK, but I think 1 was
something like a couple of miilion
dollars in the hole. So doing my solo
deal when I did it was part of a big- ~
ger picture — of getting out of the
hole I was in.” — The Who's Pete
Townsend on why he began a solo
career with Atlantic Records.

“[Mick Jagger and 1] arranged to
rendevous at the Whisky, where
Chuck Berry was playing. After sev-
eral drinks, jet lag was taking its toll
[on me], and by the time Mick
showed up, 1 was slowing down ...
Mick was sitting next to me saying,
“The reason I wanted to see you is be-
cause our contract is up and...." but
by then I had dozed off. Someone
kept shaking me [and telling me],
“This is important, Ahmet.
Wake up’ ... My insouci-
ance served me well, be-
cause Mick loathes
pushy people. He loved
the fact that [ fell
asleep in his face ...
The next day he
came to my hotel
and put it simply:
*We don’t want to
shop around. We
want to be on At-
lantic.” — Erte-

gun on how he
signed The Roll-
ing Stones.

“In retrospect. I get credit for things
that a lot of other people have done.
There is a difference between taking
credit for being with the label that
signed Brandy and Jewel [vs.] taking
credit for signing Joe Taylor and Ray
Charles ... So you can give me credit
for being with the company that
signed Hootie & The Blowfish, but
you know who really found [the
group]? Our research department.” —
Ertegun on taking A&R credit.

“It’s all about the artists, and that’s
something [Ahmet] really taught me
... Don’t get too full of yourself —
help the artists. A corporate guy once
said to Ahmet, ‘Well, what are you
going to do next year with these prof-
its?” Ahmet said. ‘Make more hits.”
He didn’t think of anything else.” —
Atlantic Group co-Chairman/co-CEO
Val Azzoli on Ertegun’s influence.

“In 1947. if someonc had told me
that Atlantic would still be around in
half a century. 1 wouldn’t have be-
lieved them. I thought we would
make records for two or three years,
and then 1'd have to figure out what
to do with the rest of my life.” — Er-
tegun on beginning Atlantic Records.


www.americanradiohistory.com

60 @ R&R June 15, 2001

Sound Decisions.

L PADL PAD L PAD L

PAD L PAD L

ILAUNCHING

Pete. Enjoying ‘Sweet Daze’

Good things come to those who wait. At least that’s
the feeling these days at Warner Bros. Records. as the
company savors the initial success of hard rock outfit
pete.. whose debut song, “Sweet Daze,” is enjoying
before- and out-of-the-box airplay at Alternative, Ac-
tive Rock and Rock.

Key Aliernatives sup-
porting the track in-
clude WFNX/Bostan;
KWOD/Sacramenio:
WKRL/Syracuse;
WXSR/Tallahassee,
FL: KPNT/St. Louis;
and WAQZ/Cincinnati.
Influential Active Rock-
ers that have added the
song include KRXQ/
Sacramento: KBPI/
Denver: KUPD/Phee-
nix; KXXR/Minneapolis; WLZR/Milwaukee: W1JO/
Madison, WI: and WCCC/Harttord. Rock outlets play-
ing the song include WHJY/Providence; WAQX/Syra-
cuse: WCMF/Rochester: WLUM/Milwaukee: WEBN/
Cincinnati; WMMS/Cleveland: KTUX/Shreveport.
LA: and KOMP/Las Vegas.

Based in Newark, NJ. pete. — comprised of vocal-
ist David Terrana, guitarist Rich Andruska, bassist Lars
Alverson and drummer Scott Anderson — began at-
tracting label attention more than two years ago, thanks
to support from WRAT/Monmouth-Ocean City PD
Carl Craft, who. at the time, was playing the song
“Burn” from the band’s Ron St. Germain-produced EP
(R&R, 2/26/99).

Among the A&R execs interesied was Bradley
Kaplan. who had just joined Warner Bros. as Direc-
tor/A&R. Kaplan remembers, “I knew pete. were get-
ting airplay at WRAT, and I had heard their EP. When
T went to see them play the first time, it was pretty ob-
vious there was something there.”

A couple of months later Kaplan signed the group
to Warner Bros. “The deal was completed pretty
quickly and in the best of settings — under the radar,”
he says. “But more impontantly. everyone was pretty
much on the same page. This band had been playing
and living together lor a long time. They were more in-
terested in their music than getting involved in a bid-
ding war and holding out for the most money.”

Rather than immediately book studio time and be-
gin working on an album, Warner Bros. and pete. opted
to take things slowly. “We spent a lot of time. like the
latter part of 1999, working on songs. talking to pro-
ducers and the like,” Kaplan says. “And because the
guys in the band are such self-starters, we also wanted
to give them enough time to work on new material. We
got them some new gear and left them alone to work
on songs and get comfortable with the direction they
were moving in.”

In early 2000 the group officially began recording
their debut album. Again, the label didn't rush the ses-
sions. “Things kind of moved in stages,” Kaplan says.
“We weren’t in any hurry, because the band really
wanted to make a statement with the album. There
wasn’t any reason to throw caution to the wind, record
the album quickly and see what stuck. We would
record a group of songs and then take a break and give
the material time to live and breathe.”

The third and final stage of the entire process was
Warner/Reprise Exec. VP/A&R David Kahne’s work
with the band in the studio. Kahne produced the song

pete.

“Bury Me™ and, along with Jason Slater, did additional
production work on “Sweet Daze.” “Untied,” “Burn”
and “Cold Cocked.” “David’s involvement was perfect,”
Kaplan says. “He gave the entire recording process clo-
sure and brought us across the finish line.”

On the promotion side. the Warner Bros. tecam got
involved right at the beginning. VP/Rock Formats Mike
Rittberg remembers. ““When Brad first joined the com-
pany, he told us that one of the first bands he wanted to
sign was pete. When he finally signed them, I got in
touch with 'RAT and had to ask the station to stop play-
ing ‘Bumn.” It was a pretty strange phone call, coming
from a promotion guy who’s always asking radio to play
music.”

As befits the band’s sound, Wamner Bros. kept things
simple when it came to setting up the band and song at
radio. eschewing extensive meet-and-greets or invita-
tion-only showcases. “T know it’s a cliché, but we really
decided to let the music do the talking,” Rittberg says.
“That’s also why we went (o all Rock formats simulta-
neously, especially since they’re sharing so much mu-
sic anyway.”

Rittberg says he’s extremely pleased with the response
at radio. “We have some great stations at all three Rock
formats, with a lot of them adding the song early.” he
says. “That’s a pretty big statement.”

One vocal pete. supporter is WLZR MD Marilynn
Mee, who says she sees a lot of potential in the group.
“David is a very powerful lead vocalist,” she explains.
“The song’s lyrics are moving and solid. The band has
a very tight groove. And the listeners are responding.”

Mee also appreciates the band’s work ethic. “One
thing that always impresses me is seeing if a band can
play in front of a dozen or so people who haven’t heard
of them before,” she says. “These guys pulled it-off. They
knew what they were in for, bat they played their hearts
out and took time to meet with everybody and were very
accommodating. I"ve talked to a lot of bands and know
when they get it. The guys in pete. get it.”

Pete.’s self-titled debut album hits retail on July 31.
The band will be performing in Los Angeles during
R&R Convention 2001.

ReaiyFarTaeot

Alt rock fans might want to give a close listen to
Florida’s Jesus Gun. The quartet’s new song “Soul Cre-
ation,” taken from the six-song EP of the same name, is
picking up airplay at Alternative WIBX/Ft. Myers-
Naples. The station, currently the highest-rated Rock
outlet in the market (12+), played “Soul Creation” 12
times last week. with one play during afternoons and
four plays during evenings.

Pop label veteran Charlie Pennachio, whose firm,
The Record Company, is releasing the atbum, says things
have picked up dramatically since the airplay. “We’re
starting to sell a lot of records in a couple of stores,” he
says. “The song is pulling down great requests. And now
the labels are really starting
to pay attention.”

A June 8 showcase in Ft.
‘Myers was also well-re-
ceived. Pennachio plans to “keep the guys on the road
and continue developing our fan base on the east and
wes! coasts of Florida,” he savs. “And at the same time
we'll keep trying to spread the word at radio.”

Contact Pennachio at 917-361-8296 for more infor-
mation.

— Steve Wonsiewicz

wwWw americanradiohistorvy com
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TLC Readying New Album

Superstar urban trio TLC told MTV News that they have
begun work on their next album for Arista Records. TLC's
Rozonda “Chilli” Thomas is quoted as saying, “It's all about
unity, sticking together and supporting. Because when you
don’t do that, you leave room for
people to assume we're not to-
gether, don't like each other and all
that. We're together, we're always
going to be together, and we're
working on this TLC record.” The
album could hit retail by Nov. 6.
Thomas has put her solo album on
hold in order to record the new-disc, but group member Lisa
“Left Eye” Lopes will release her solo effort, which MTV says
is nearly completed and slated to be in stores Aug. 14.

Phil Walden Bows
Velocette Records

Capricorn Records founder Phil Walden is back in busi-
ness and has launched Atlanta-based Velocette Records. The
label has already inked a distribution deal with RED and
signed artists such as Beulah, The Giands, Jucifer, The
Honeyrods, Jack Logan, Vic Chesnutt, Kevin Kinney and
brute. The first release will be the EP from Athens, GA-based
Jucifer, which is due Aug. 7. In a written statement, Walden
said, “I welcome both the opportunity and the challenge of
Velocette Records. | am delighted to return to the indepen-
dent side of our business, especially renewing our relation-
ship with RED."

Tour update: Radiohead have added a dozen concerts to
their U.S. summer tour, which begins June 18 in Houston ...
Prince, who began his national tour
June 8, will remain on the road at
least until Aug. 5 ... Jill Scott begins
a national headlining tour July 17 in
Chicago ... 98 Degrees begin a na-
tional tour Aug. 3 in Harrison, Ml ...
Brit-pop act The Charlatans will
perform a handful of dates beginning July 24 in Los Angeles.

Making music: Virgin Records has announced that it will
release Mariah Carey's new album, ‘Glitter, in August. The
leadoff single, “Loverboy,” is already at radio ... Multi-Platinum
British rock band Bush have begun work on their first album
for Atlantic. Producer David Sardy told MTV that the new disc
will showcase the band’s return to a hard-rock sound. “It
doesn't have any loops or electronics; it's just the band rock-
ing out” ... The Isley Brothers have tapped Jill Scott to per-
form on the song “Said Enough,” which will appear on the
group’s new DreamWorks album, scheduled to be released
July 24 ... Los Angeles Lakers center Shaquille O’Neal has
enlisted the help of 311’s Nick Hexum and Korn bassist
Fieldy — in addition to the previously announced lineup of
Dr. Dre, Ludacris, Common, George Clinton and Snoop
Dogg — for his new album, which is slated to be released
Sept. 11

This 'n’ that: Kellogg's Pop-Tarts has signed on to present
The Backstreet Boys' current 45-date tour, which began
June 8 in Orlando ... 'N Sync will hold their third annual char-
ity event, the Challenge for Children basketball and skills
games, July 27-29 in Las Vegas ... Destiny’s Child manager
and executive producer Matthew Knowles has inked an 18-
month distribution deal with Sony for his Music World Music
imprint.

Radiohead

Avg. Gross
Pos. Artist (in 000s) Among this week's new tours:
1 ELTON JOHN/BILLY JOEL $2.714.3
2 U2 $1,904.4
3 BACKSTREET BOYS $1,715.3 nSEraA
4 AC/DC $554.1
5 MATCHBOX TWENTY $332.1 CHICANE
6 SARAH BRIGHTMAN $236.2 NELLY FURTADO
7 DON HENLEY $230.7
8 MARK KNOPFLER $201.1 RADIOHEAD
9 BARENAKED LADIES $187.8 UNWOUND
11 98 DEGREES $184.7
12 GODSMACK $180.5
12 PANTERA $167.0
13 ERYKAH BADU $162.3 The CONCERT PULSE s courtesy of
3 Potistar, a publication of Promoters”
14 QUEENS OF COMEDY $157.2 | On-Line Listings. 800-344-7383:
15 OUTKAST $151.4 Calfornia 209-271-7900.
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Music Meeting
‘Loves’ Melissa

I need to ofter a disclaimer about my thoughts on the new
Melissa Etheridge single. “I Want to Be in Love”: Having

0000006006000 0600000006

NEMW RELERSES

The latest songs featured this week on Music Meeting
wwuw.rrmusicmeeting.com

worked for years to help establish Melissa’s
Platinum status, my support of her should be
obvious. In my career [ have never witnessed
an artist who worked so tirelessly to support

CHR/POP

HOT AC

radio as Melissa has. There are thousands of
programmers who have met Melissa and had
her play at their stations. All goodwill aside,
there was real /nagic in songs like “Bring Me
and “Come to My Window,”
making them radio anthems. We can safely

3 DOORS DOWN Be Like That (Republic/Universal)
BLUES TRAVELER Girl Inside My Head (A&M/interscope)
MELISSA ETHERIDGE | Want To Be In Love (/sland/IDJMG)
JOYDROP Sometimes Wanna Die (Tommy Boy)

VERVE PIPE Never Let You Down (RCA)

WALLFLOWERS Letters From The Wasteland (inferscope)

GIGI D'AGOSTIND U'll Fly With You (Arista)
JANET Someone To Call My Lover (Virgin)
JOYDROP Sometimes Wanna Die (Tommy 8oy}
KURUPT F/BLACQUE It's Over (Artemis)
CHRISTINA MILIAN AM To PM (Def Soul/IDJMG)
USHER U Don't Know (Laface/Arista)

Some Water™

Sky Daniels

pronounce that her latest. “T Want to Be in Love,” possesses that

very same magic. Programmers are raving about its potential.
What a field day CHR/Rhythmic programmers are having at
Music Meeting this week. There are several offerings from multi-

CAR/RHYTHMIC SMOOTH JAZZ
Platinum artists to sample, including Eve f/Gwen Stafani’s “Let
Me Blow Ya Mind” — a mind-blower, indeed. Keeping the heat
on. Foxy Brown has MM programmers exclaiming “Oh Yeah!”

BOBBY CALDWELL Rain(Sin-Drome)
KOMBO Low Rider (GRPAMG)
DAVE KOZ The Bright Side (Capitol}

D12 Purple Hills (Shady/Interscope)

GIGI D’AGOSTIND ['ll Fly With You (Arista)

DBA Walktadis (Jus* Family/Universal) |
EVE F/GWEN STEFANI Let Me Blow Ya Mind (/nterscope) |
FOXY BROWN Oh Yeah (Vio/ator/[DJMG)

INDIA.ARIE Brown Skin (Motown)

JANET Someone To Call My Lover (Virgin)

JUVENILE Set It Off (Cash Mongy/Universal)

MM offers two versions of Sisqo’s “Can [ Live,” one sans rap.
Juvenile comes back strong with “Set It Off.” Kurupt f/Blacque
lays “It's Over” out (a clean version is available on MM). Red-

ROCK

man {/DJ Kool sums it all up with the appropriately titled “Let’s

Get Dirty.” Rhythmic PDs are glad they have Music Meeting

to put all this Platinum in one place.

Alternative fans are logging on to Crystal Method’s “Name
of the Game™ at a feverish pace. Will CM continue to exploit

KURUPT F/BLACQUE It's Over (Artemis)

CHRISTINA MILIAN AM To PM (Def Soul/\DJMG)
PROPHET JONES Lifetime (University/Motown)
REDMAN Let’s Get Dirty (Def Jam/IDJMG)

ERICK SERMON F/MARVIN GAYE Music (/nferscope)
$1SQ0 Can | Live (Dragon/Def Soul/iDJMG)

AOEMA Giving In (Arista)

JEFFREY GAINES Shake It Off (Artemis)
IDLEWILD Little Discourage (Food/Capitol)
MURPHY'S LAW Vicky's Crown (Artemis)
NO ONE Chemical (Immortal/Virgin)
RADIOHEAD Knives Out {Capitol)

g

their (unique) ability to put electronica on the airwaves? Europe USHER U Don't Know (Laface/Arista) SEVEN CHANNELS Breathe (Rykodisc)
has already embraced them; now it's America's tumn to recog-
nize the brilliance of Doves on “Here It Goes.”

A special thank you to Rob Neal and the International Black

URBAN ACTIVE*ROCK

Broadcasters Association. At their conference in Memphis last
week, they allowed Music Meeting’s Herb Jones and Al Mach-
era to host a panel demonstrating the benefits of Music Meet-

AOEMA Giving In {Arista)

MURPHY’S LAW Vicky's Crown (Artemis)
NO ONE Chemical (immortal/Virgin)
RADIOHEAD Knives Out (Capitol}

SEVEN CHANNELS Breathe (Rykodisc)

DAMIAN “JR. GONG" MARLEY Still Searchin' (Motown)
JANET Somecne To Call My Lover (Virgin)

: . PESS p JT MONEY Super Chick (Freeworld/Priori

ing with key players such as Tony Brown, Skip Dillard, Cedric QUEEN LATIF:H Fve rngere You Go. {In!ggcope)

Hollywood, Sam Weaver and more.

NEW MEDIA

NEVWSIVIAKERS

Edward Felten
Electronic Frontier Foundation

The SDMI and the RIAA apparently don’t want you to read
a paper written by Princeton- computer science professor
Edward Felten on hacking technique. It-all began as a response
to the public challenge from the Secure Digital Media Initiative
to hackers to try to break the encryption codes it planned to
apply to recorded online music. The SDMI offered cash prizes
if you entered the contest and if you signed a nondisclosure
agreement, stating that you wouldn't reveal your technique.

Felten’s team didn't enter the contest, but they successfully
broke the code. They plained to reveal how they did it back in
April, but received letters from the RIAA and SDMI, letters that
the Electronic Frontier Foundation termed “threatening.” Felten's
position is one of First Amendment rights. He asks, “What
happens the next time | write a paper somebody doesn't like?
Somebody has got to fight if we are going to establish the principle
that scientific research is protected from legal threats.”

This one is messy. Just because you can break into a bank,
do you have the right to tell other people how to? You better
believe that security for digital music is a big bank. Digital
delivery of music is a billion-dollar proposition waiting to
happen. And with cases like this, it continues to wait.

1NN

URBAN AT

MICHAEL COOPER Your Face (Major Hits)
PROPHET JONES Lifetime (Motown)
CECE WINANS More Than What | Wanted (Chordant)

COUNTRY

JESSICA AND3IEWS Helplessly Hopelessly (DreamiWorks)
ANDY GRIGGS How Cool Is That {RCA)

PAM TILLIS Thunder And Roses {Arista)

PHIL VASSAR Six-Pack Summer (Arista)

WARREN BRUTHERS Where Does It Hurt (BNVA)

CHELY WRIGHT Never Love You Endugh (MCA)

ADULT CONTEMPORARY

DIAMOND RIO One More Day (Arista)
DOOBIE BROTHERS Ordinary Man (Pyramid)
MYA Where The Dream Takes You

(Walt Disney/A&MInterscope)

Music Meetirig is an online service free to commercially licensed broadcast radio
programmers and participating label éxecutives. Each week songs are posted online
in a secure, password- protected system for auditioning and/or downloading. Songs
are categorized using R&R hallmarks such as formats, Most Added, etc.

ALTERNATIVE

ADEMA Giving In (Arista)
CRYSTAL METHOD Name Of The Game (/nterscope)
OOVES Here It Comes (Asitralwerks/Virgin)

-GORILLAZ Clint Eastwood (Virgin)

IFFY Double Dutch (Food Chain)

JOYDROP Sometimes Wanna Die (Tommy Boy)
MURPHY'S LAW Vicky's Crown {Artemis)
SEVEN CHANNELS Breathe.{Rykodisc)
THURSDAY Understanding In... (Victory)

TRIPLE A

NIKKA CDSTA So Have [ For You {Cheeba Sound/Virgin)
RDONEY CROWELL Telephone Road (Sugar HillVanguard)
DOVES Here It Comes (Astralwerks/Virgin)

STEVE EARLE | Don't Want To Lose (E-Squared/Artemis)
MELISSA ETHERIDGE | Want To Be In Love (/sland/IDJMG)
GEGGY TAH One Zero (Luaka Bop/Virgin)

JOYDROP Sometimes Wanna Die (Tommy Boy)

DAVID MEAD Mine And Yours (RCA)

SCOTT MILLER | Made A Mess... {Sugar HillVanguard)
LEE ROY PARNELL | Declare (Vanguard)

LEE ROY PARNELL South By Southwest (Vanguard)

&
liquid audio

Byt

ot
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N’Sync

Faith Hill Stone Temple Pilots

Over 2000 radio programmers got the latest
releases from these superstars FIRST @

Stop by the R&R Booth during Convention 2001 and
register for Music Meeting — your R&R Convention 2001
hotel stay could be FREE!*

Get new music first — log on to rrmusicmeeting.com now!

Be Our Guest Sweepstakes*

1. No purchase necessary. To enter, visit the Music Meeting™ booth at R&R Convention 2001 (June 13-16, 2001). Fill out a form or print your name,
station call letters, street address, email address and telephone number on a piece of paper to put in the sweepstakes box. To be eligible to win, you must
be an employee of an FCC-licensed radio station in the United States. Entries must be placed in the Music Meeting™ box by noon on Saturday, June 16,
2001. No liability is assumed for lost, late, illegible or misdirected entries.

2. Arandom drawing will be conducted by Music Meeting™ on or akout June 16, 2001 from all entries received. Odds of winning are based on total
number of eligible entries received.

3. The prize is the payment or reimbursement of your hotel room rate and tax only during R&R Conventlon 2001 up to a maximum of $3,000.00. (The
covered dates are from June 12, 2001-June 17, 2001). Documentation regarding the stay may be required. Room service and other expenses will not be
covered. 4

4. The winner will b2 notified by mail, telephone or email by June 25, 2001 and may be required to sign a declaration of eligibility and release within
seven (7) days of notification. Prize is non-transferable and substitution or cash equivalent is not allowed, other than may be necessary at the discretion
of Music Meeting™. Any taxes, based on the value of the prize, are the responsibility of the winner. Winner agrees 1o the use of his or her name and
likeness for promotional and advertising purposes by Music Meeling"‘ without additional compensation.

5. This sweepstakes is open to employees of FCC-licensed radio stations in the United States only. Employees of Music Meeting™, Radio & Records,
Inc., Liquid Audio anc RCS, as well as their immediate families, are not eligible.

iquidaudie” /S Golecte

www americanradiohistorv com


www.americanradiohistory.com

64 ® R&R June 15, 2001

News

Millennium
Continued from Page 3

at the same time.” He credited both
Press and Nassau for doing a good job
of serving New Jersey, a state he said
has been “‘grossly underserved” by
the media.

But Banta has aspirations beyond
the Jersey shore. “We have not re-
stricted ourselves to a region,” he
said. “We were very excited to start
the way we did, but the goal is to build
a diversified group across the coun-
try.” Greene echoed that sentiment,
saying, “Millennium is focused on
building strong local and regional
radio-station clusters across the U.S.”

While Banta and Greene are part-
ners in Millennium, Banta said he
doesn’t actually have a title at the
company. However, he said. “I play
the role of a chairman. I'll be very
actively involved.” He also said that,

should the company grow large
enough, a CEO will be appointed, but
neither he nor Greene will assume
that post.

Banta wouldn’t comment on how
large he’d like to see the company
grow, though he did say he’d like it
to reach “‘a significant size.” Regard-
ing whether the company may some-
day go public, he said, “It would be
nice to be large enough to have the
option to go public.”

The notion of going public is far
from Nassau President/CEO Lou
Mercatanti’s mind. He told R&R, I
have no intention of walking down
that path and becoming distracted
again.” Nassau filed for an IPO in
March 2000 but dropped the plan in
August. While Mercatanti said he
would explore an interesting merger
opportunity if one came along, right
now he is concentrating on refocus-
ing Nassau’s operations from New
Jersey to Pennsylvania.

Since October of last year, Nassau
has indeed been stocking up on assets
in Pennsylvania, picking up stations
in Philadelphia and Allentown. Mer-
catanti is open not only to possible
further additions to his stable, but also
to the idea of joining forces with an-
other company.

“We remain very optimistic that
opportunity will find its way to
complement our current radio sta-
tions,” he said. “What we have to
offer is attractive, with certain offer-
ings that are in Philadelphia, either on
the buy side or on the merger side, but
with Nassau being the surviving en-
tity. We did a great job at the [New
Jersey] shore, but now it’s time to take
advantage of tirat and put some value
in the bank and pay off all of our
debt.”

Millennium’s $90 million did that in
one fell swoop, and don’t be surprised
if they keep spending. Banta told R&R,
“We’d like to ccntinue to grow.”

pressplay

Continued from Page 3
first joined Universal Studios in Janu-
ary 1996 from the Seagram Beverage
Co.

“It is a true pleasure to announce
these two key players on the pressplay
team,” SME Chairman/CEO Thomas
Mottola said. “We have followed Andy
Schuon’s career for many years and
have long admired his enormous cre-
ative talent in the areas of programming
and brand development. Throughout
his career Andy has proven time and
time again that he understands how to
take a concept and turn it into a cultural
touchstone.

Mike Bebel brings to the table enor-
mous technical experience and'a broad-
based knowledge of digital music dis-
tribution, The combined talents of these
two well-respected executives will pro-
vide pressplay with the leadership, di-
rection and creative resources it needs
to succeed in the marketplace.”

UMG Chairman/CEQ Doug Morris
noted, “Andy and Mike are both ex-
tremely talented executives, and we are
pleased that they will be steering
pressplay. Andy is a tremendously cre-
ative individual who, in a very short
time, built Farmclub.com into one of
the premier online-music sites and pio-
neered new ground in the area of mul-
timedia convergence. Having worked
with both Andy and Mike in their re-
spective positions at UMG, it is clear

.that they make up a great team, meld-

ing vision and business acumen.”

A pay service, pressplay plans to
offer subscribers the opportunity to
download and stream songs on demand.
It also expects to add portability options
following its initial launch, as well as
allow consumers to compile personal-
ized playlists and share them with other
pressplay members. The service, which
will be available in the U.S. through a
broad array of affiliates, announced its
first affiliate relationship in April, when

it joined Yahoo! Inc. to form an alliance
through which the pressplay service
will be marketed to users of the Yahoo!
network and Yahoo! Music.
“Pressplay will introduce a new way
for people to interact with the music
they love,” Schuon said. “I am excited
to be at the helm of a company on the
leading edge of music, and I believe that
the team Mike Bebel and I are putting
together will bring a compelling service
to consumers.”
fen e e o)

Gershon
Continued from Page 1

in Outpost Recordings, a joint venture
with Geffen Records. He has also
managed artists such as The Smash-
ing Pumpkins and Bryan Ferry.

“V2 is in a fantastic situation for
the future,” Gershon noted. “I have
every expectation that V2 will be the
new torchbearer of the independent
labels.”

Fine
Continued from Page 1

with sexual expletives that appeared
to be intended-to pander and shock
and that Citadel failed to purge a
number of indecent references in its
editing of the song. Another sticking
point for the FCC was the fact that
Citadel admitted to airing the song
during the day. when children are
more likely 10 be listening.

Rick Ellis, CEO and media analyst’

for AllYourTV.com, said in an inter-

view with ON24.com that playing ed-

ited versions of songs on the radio has

not been a problem up until now. He

said that if the fine stands, it could af-

fect the songs stations choose to air
"in the future.

In fact, the controversy appears to
have caused some stations to stop
playing the song. According to
R&R’s exclusive Track America na-
tional overview of 12 commercial
music formats, “The Real Slim
Shady” lost 52 plays from the last
chart cycle to the present chart cycle,
going from 166 plays to 114 plays.
Furthermore, 12 of the 52 stations in

the previous chart cycle stopped play-
ing the record altogether.

“The FCC is changing the way it
looks at indecency,” Ellis said. “Tt
used to be that_ which was obscene
really came down to language: As
long as you don’t actually say the
word, you're OK. Howard Stem built
a career out of not saying the F-word.
The FCC is now saying that context
also matters, that innuendo also mat-
ters, and, that in this.particular case,
it was still obvious what Eminem was
singing about.”

The fine has led to a firestorm of
controversy. garnering coverage from
MTV News and a challenge to FCC
Chairman Michael Powell from one
of rap music’s elite. Def Jam Records
founder Russell Simmons expressed
his concerns over the ruling to Powell
at an awards ceremony where they
were co-honorees on June 7.

According to a representative,
Simmons was “really angry” about
the Eminem indecency fine and re-
portedly asked Powell, “How can you
make decisions regarding obscenity
and indecency when you've never

met with the leaders of the hip-hop |

community?” Simmons then invited
Powell to the Hip-Hop Summit and
reportedly said to the FCC head, “You
have a responsibility as head of the
FCC to be a part of this summit. It is
a perfect opportunity for you to study
our culture.” Simmons’ representa-
tive told R&R that Powell had ac-
cepted the invitation, but as of R&R’s
Tuesday press time, Powell’s atten-
dance could not be confirmed.

R&R Washington Bureau Associate
Editor Joe Howard contributed to this

report.

Glade

Continued from Page 3

Clear Channel has a very strong and
successful radio tradition in this mar-
ket.

“I see Clear Channel as the cutting
edge of broadcasting. The size and
scope of Clear Channel give it the
opportunity to design the template for
broadcasters to operate successfully
in the 21st century. [ am looking for-
ward to being part of that experi-
ence.”
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DESIGN JEFF STEIMAN * vpodoo @ rroniine.com

SALES MANAGER HENRY MOWRY « hmowry @rronline.com
ADVERTISING COORDINATOR NANCY HOFF * nhoff@rronline.com

SALES REPRESENTATIVE TRACI CLAUSSEN « Iclaussen@rroniing.com
SALES REPRESENTATIVE PAUL COLBERT « colbert @rroniine.com
SALES REPRESENTATIVE JESSICA HARRELL e jessica @ rronline.com
SALES REPRESENTATIVE MICHELLE KIRST * mkirst@ rronline.com
SALES REPRESENTATIVE GARY NUELL * gnuell @ rroniine.com
SALES REPRESENTATIVE KRISTY REEVES * kreeves@rroniine.com
SALES REPRESENTATIVE BEVERLY STYCOS ° bstycos @rroniine.com
SALES REPRESENTATIVE ROBERT TAYLOR ¢ rtayior @rroniine.com

OPPORTUNITIES SALES KAREN MUMAW * kmumaw@ rroniine.com

SALES ASSISTANT QFEORAH GARDNER * deborah @rroniine.com

OPERATIONS MANAGER AL MACHERA
MARKETING DIRECTOR MISSY HAFFLEY « mhnlﬂoydmnusmsaﬂng.com
MARKETING DIRECTOR DAWN HOOD * dhood @ rrmusicmesting.com
MARKETING DIRECTOR HERB JONES * hjones @rrmusicmeeting.com
MEDIA MANAGER JAY LEVY - jlevy @ rrmusicmeeling.com
E-COMMERCE ADMIN. DIANE RAMOS = dramos @ rrmusicmeeting.com
MEDIA COORDINATOR MARK BROWER « mbrower @ rrmusicmesting.com
MEDIA COORDINATOR RANDY GOMEZ « rgomez @ rrmusicmesting.com
MEDIA COORDINATOR  RIC SALAZAR e rsaiazar @ rrmusicmeeling.com
ENCODING COORDINATOR  MICHAEL TRIAS ¢ mirias @ rrmusicmeeting.com
ADMINISTRATIVE ASSISTANT PHOEBE GARRETT » pgarrett @ rmusicmeeting.com

CONTROLLER MICHAEL SCHROEPFER * mschroep@ rroniine.com
ACCOUNTING MANAGER- MARIA ABUIYSA * maria@rronline.com
ACCOUNTING MAGDA LIZARDO * magda@ rronline.com
ACCQUNTING WHITNEY MOLLAHAN * whitney @rroniine.com
ACCOUNTING ERNESTINA RUBIO *Brubio @rronline.com
ACCOUNTING GLENDA VICTORES * glenda @rronline.com
ACCOUNTING ASSISTANT SUSANNA PEDRAZA ¢ spedraza @rroniine.com

PUBLISHER/CEO ERICA FARBER * efarber @rroniine.com
GENERAL MANAGER SKY DANIELS ¢ sky @rroniine.com
OPERATIONS MANAGER PAGE BEAVER * pbeaver@rronline.com
LEGAL COUNSEL LISE DEARY ¢ iise @rroniine.com
DIRECTOR OF CONVENTIONS JACQUELINE LENNON ¢ lennon @ rronline.com
DIRECTOR HUMAN RESOURCES L1Z GARRETT ¢ Igarrett @rronline.com
EXECUTIVE ASSISTANT TED KOZLOWSKI * tkoziow @rronfine.com
EXECUTIVE ASSISTANT LISA LINARES ° lisa@rroniine.com
RECEPTIONIST JUANITA NEWTON ¢ jnewton@ moniline.com
MAILROOM ROB SPARAGO ° rsparago @roniine.com
MAILROOM  TIM WALTERS * twalters @rroniine.com

—
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On The High Road With Infinity

Continued from Page 1

Infinity’s stations to try to improve
and coordinate their programming
efforts. He works with each station
based on its need. In many respects,
he’s almost like an in-house consult-
ant.

While he does work with program-
mers, Gehron also spends a lot of
time with GMs to ensure that they
have everything they need. He also
works closely with outside consult-
ants to monitor the progress of the
radio stations. | caught up with Ge-
hron during one of those increasing-
ly rare moments when he was in his
home office. We discussed a wide
range of issues and took a look inside
today’s Infinity.

R&R: Orne school of thought for
companies today is to dump consult-
ants and utilize compuny program-
mers and to get rid of outside re-
search companies and use their own
research company. What is Infinity’s
view on that model?

JG: We don't feel that we know
everything. We are a bottom-up com-
pany. We let our stations make the
decisions of how best to use their re-
sources. If they feel that they need a
consultant, they’re more than wel-
come to go out and hire one. We don’t
tell them whether they should or
should not do so. It is up to them to
decide where their priorities are and
who they want to use.

The same goes for research com-
panies. We would rather have each
station select somebody. We may get
involved in looking over the question-
naire, but it’s up to each station to
work with somebody that it trusts. In
our company the stations run their
own shows and the PDs run their own
shows, I'm not a national PD. I'm not
telling them what records to add. 'm
not telling them how to do their job.
I may have some suggestions on oc-
casion, but the ultimate decisions are
left to the station.

R&R: Infinity has always had a
large-market focus. With the large
markets tied up, do you foresee the
company expanding into medium and
small markets?

JG: That's really Mel’s decision.
At this point in time there’s been no
feeling that we need to move into
those markets in order to have the
success we want. If that thinking
changes, obviously we'll look at those
situations. You saw an announcement
that we’re buying a station in Mem-
phis. We like the markets that we are
already in. We'd like to be in as many
of the top 50 markets as possible, and
we want to fill out those markets that
we already own stations in.

R&R: If you were speaking to a
broadcasting class about our busi-
ness today, what would you tell them?

JG: The jobs are bigger and more
exciting than they were before. The
opportunities for bright people in this
business are the best they’ve ever
been. For the most part, in the past
there were real limitations on what
people could do and how many sta-
tions they could get involved with.

In the past, many times you had to
leave a company
or a station if
you wanted to
grow as an indi-

. iy

i
velop profes-

sionally. Now, with a company like
Infinity, which is a part of CBS and
Viacom, a person can grow and take
on more responsibilities within a
market if they choose. They also have
more opportunities in other divisions
of Viacom.

R&R: Infinity is huge, and Via-
com is even bigger. Are you saying
that radio people will be able to be-
come involved in other divisions of
your company?

JG: We're starting to talk to each
other. We're looking for ways to work
together. As we do that, we learn on
both side of those meetings who the
good people are. Viacom creates a
great opportunity for somebody to
make contacts in the other divisions
and pursue those opportunities. For
example, you have access to an e-mail
system for the entire company, so it’s
easy, if you have an idea, to find the
right person and send them that idea.

I

T P =

“We don’t want to force
people to do things with
us. We want people to
do things with us
because it's good for
both parties.”

P e e e s e m

R&R: Many people feel radio is
becoming more of a business of haves
and have-nots. A few get the big sal-
aries and stock options, and the rest
get a job. Is this the case at Infinity?

JG: I would hope that’s not our
company. That certainly is not the
way we're trying to run it, and it starts
at the top with Mel and Dan Mason.

www americanradiohistorv com

We’re a company that gives stock op-
tions to every employee. Ten percent
of every employee’s paycheck is giv-
en to them as stock options for the
future.

We look for star performers. Star
performers in our company get op-
tions, because we want to reward star
performers. We want star performers
to feel that this is a company they can
grow and blossom in. Whether it’s an
air personality or a top salesperson

who outbills ev-

erybody else in
l'"ﬂnfln the  market,
Broadcasting these people are
Corporation all eligible for

our options.

R&R: Where is the next genera-
tion of John Gehrons coming from?

JG: I've seen some articles lately
where people are questioning the fu-
ture opportun:ties for program direc-
tors. I think the opportunities are the
best they’ve ever been. How you de-
velop a product under consolidation
and design the radio stations to fit to-
gether in a market to deliver a wide
range of product that you can take to
advertisers is crucial. Today’s PDs
have that knowledge.

In the past many felt that the only
way to be considered a success was
to be a GM. Now there are many
more options, and PDs are choosing
those options. Programming multi-
market radio stations can be a bigger
job sometimes than being GM of a
single radio station. The opportunities
for a PD are more varied now than
they ever were in the past.

R&R: You remain a strong believ-
er in personalities, but you also be-
lieve that we are failing at training
the next Howard Stern and Opie &
Anthony.

JG: Absolutely. It is our fauit. I get
upset at PDs across all companies
who may not have developed their
skills in an environment where they
leamn to appreciate what talent can
bring to the table. You don’t go to
college to leam to be a personality.
That is on-the-job training, so you've
got to find a FD or somebody who's
going to teach you the skills of the
job.

That’s difficult work, and not ev-
erybody’s equipped to do it, but I
think it’s a requirement of being a
PD. If a general sales manager didn’t
have a good sales staff, he would be
singled out as having failed. I point
to program directors and say that if
you don’t have personalities on your
staff that you are developing, whose
fault is that? Don’t blame it on the
smaller markets. Every radio station

— no matter iis size — should be re-

“We don't feel that we know everything. We are a
bottom-up company. We et our stations make the
decisions of how best to use their resources.”

i e e T S B T O P

sponsible for developing talent.

R&R: It sounds good, but is it re-
alistic if you have one PD overseeing
multiple properties?

JG: If you’re going to take charge
of more than one radio station, you
have to find ways to prioritize what
is important in your job. I don’t be-

lieve PDs have put developing talent:

at the top of their lists. It all comes
down to time allocation and time
management. Too many PDs put that
at the bottom of their list instead of
at the top. There’s enough time, if you
prioritize your time properly and del-
egate responsibilities properly.

R&R: What are your thoughts on
voicetracking?

JG: That’s a response by broad-
casters to flil the immediate need for
talent. There are two ways to look at
voicetracking. One is that it’s a way
to save money, and that may be true
in some cases. The other is, we
should not be critical of what Clear
Channel is doing. It’s responding to
an immediate need. The company has
thousands of radio stations with shifts
to fill, and right now it’s having trou-
ble feeding people into the system to
get the job done.

This is one way to immediately
respond to a shortage of people.
Whether that continues to be the way
Clear Channel operates down the
road, we’ll have to see. On the other
side of the coin, the company is de-
veloping the talent who are selected
to do multiple shows, and that’s a ter-
rific opportunity for both Clear Chan-
nel and the personalities to grow.

R&R: Does Infinity do voice-
tracking?

JG: We do some cyberjocking, but
it's left up to our stations to decide if
they have a talent that they’re will-
ing to share with another station or if
they have a talent need that can only
be solved that way. We have some
moming shows that are being shipped
around, such as Bob Rivers and some
different shows. We’ve tried some
things. We had the moming show in
Charlotte fill in for the moming show
at WPGC-FM/Washington, DC for a
week. We're trying different things
ourselves.

R&R: In Chicago WBBM (B96)
recently got muscled out of a Back-
street Boys show. With Clear Chan-
i 14 SFX Enter
do you plan to begin to use your le-
verage with MTV and VHI and oth-
er Viacom resources to help your ra-
dio stations?

JG: We’re watching how it’s go-
ing to develop. We have assets that
we can use and work with to help our
radio stations. However we respond.

nel now

we want it to be a win-win situation.
We don’t want to force people to do
things with us. We want people to do
things with us because it’s good for
both parties. We think that’s a prop-
er business relationship.

As far as these concerts and being
locked out of concerts, that'’s always
gone on. Yes, until recently a radio
company never owned a concert com-
pany, but stations have always had
exclusive arrangements with concert
promoters and locked out their com-
petitors. This is nothing new. We al-
ways found ways around that.

R R = T

“You have to be the best
you can be, and that is
always the final answer.
If you're successful,
somebody will always be
envious of what you
have.”

T R Ty ——

You can always find tickets. What
we have to do is make sure that the
artist-management companies, the
artists and the labels feel that they can
find a way to work with us that’s ben-
eficial, so that they don’t have to put
all their eggs in one basket.

R&R: Are radio companies being
shortsighted today when they buy sta-
tions and put one GM and one PD in
charge of multiple properiies? They
save a few bucks, but how many are
looking ahead and thinking that if the
ratings go down one share, they'll
lose more than they saved by getting
rid of all of these people?

JG: We don’t come at it from that
direction. I don’t feel that you can
save your way to prosperity. We look
at it in terms of, do we have a PD who
can and wants to do more? If there is
an opportunity to do that before we
hire somebody, we may fill a job that
way, but we don’t do it to fire some-
body.

We want the product to be king in
this company, and the last thing we
want to do is dilute the reason peo-
ple listen to our radio stations. That’s
not the right way to go. But at the
same time there are many people who
can do more and want to do more.
That is the upside of consolidation for
people who can do it and who want
to pursue additional opportunities.

Continued on Page 72
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JUST WHAT A PLAYER NEEDS

“FREAKY GIRL”

(FEATURING THE KRAFT)

R&R CHR/Pop D - €D
VIKXI/Top 10 Requests!
VIKQI/Top 5 Phones!
VIBAM/Top 10 Phones!
VIFLY/Top 10 Phones!
VIVKS/Top 10 Phones!

Appearing on “The Today Show” July 7th

FOLLOW-UP TO THE #1 HITS “IT WASNT ME” & “ANGEL’
FROM THE 6 X PLATINUM AL BUM HOTSHOT -

ON TOUR THIS SUMMER
Y

llllllll

WWW.SHAGGYONUNECOM WW//MCAR ZCORDS.COM  £2001 MCA RECORDS

“All The Things
1 Should Have Known”

Airplay Markets Include:

WKSS/Hartford ~ KDWB/Minnesota KKRZ/Portland
KFMD/Denver KZQZ/San Francisco  KRBZ/Houston
WNKS/Charlotte  WKAQI/Detroit WXSS/Milwaukee
WXSC/Chicago =~ WSNX/Grand Rapids WNCI/Columbus
WAKS/Cleveland KZHT/Salt Lake City

Follow-Up To The Hit "CRAZY"
From The Platinum Album

x

TDp b - - Look for K-Ci & JoJo on Tour Now
‘ www.kciandjojo.com www.mcarecords.com

M c A 'l‘:EReIt:A
02001 MCA Records

—~ ~AEER S E TR R

“..It all starts here, with the most promising

dedut track we've heard this year.” c A R L y H E N N E S S y

Biilaoard Magazine

“Carly Hennessy is a HIT for KHTS, it sounds
great on the air and the requests are solid.”

- Diana Laird, PD/KHTS

THE FIRST SINGLE FROM HER UPCOMING
DEBUT ALBUM ULTIMATE HIEH

-A
Fro www.mcarecords.com

&
S . e
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EX CLUSIVE NA TIONAL MUSIC RESEARCH ESTIMA TES June 15, 2001
CawLout Americae song selection is based on the top 25 tifles from the R&R CHR/Pop chart for the airplay week of May 20-26.

. . CHR/POP ¢ CaLLoUT AMERICA®
HED = Hit Potential s = _m
¥ ey ¢ ¢ R BT | ot Scores
ARTIST TITLE LABEL(S] ™w w 2w 3w g 5 12-17 18-24 25-34| EAST SOUTH WEST WEST By Tony Novia
LIFEHOUSE Hangifig By A Moment (DreamWorks) 403 389 390 389 80.3 207 [4.17 406 380|391 422 392 4.07 ne of the great things about the
HE) DIAMOND RIO One More Day (Arista) 38— - — 404 62 (391 367 385|a0e 409 374 340 | O thHb}::)(:u::?z::lslﬁ:#ge::
ENYA Only Time (Reprise) 378 363 — — 454 82 |363 384 3.84 372 376 3.67 3.94 | genres and from other formats and do
HEp STAIND It's Been Awhile (Flip/Elektra/EEG) 376 382 371 379 546 115|379 380 363 |406 3.45 380 379 | Dest toblend them together. While

) ) ) CHR/Rhythmic. Urban, Altemative and
AGUILERA/LIL®KIM/MYA/PINK Lady Marmalade (/nterscope)  3.71 3.81 3.94 3.76 90.3 294 [3.88 3.80 3.42 |[3.75 3.81 3.52 3.78 Rock are the formats CHR/Pop pulls
from on a regular basis. we’ve also seen

NELLY Ride Wit Me (Fo’ Reel/Universal) 369 379 3.94 378 868 312 [3.97 3.61 3.38 |3.80 3.67 3.73 3.55 . ’ .
some artists cross from Country. includ-
NELLY EDRTAD ' Like A Bird (DreamWorks) 3.67 342 358 3.57 823 27.4 |369 3.71 361 |3.60 3.95 3.58 3.58 | ing Faith Hill, Lonestar and Shania
EVE 6 Here's To The Night (RCA) 365 — — — 429 97 |3.89 367 322 {3.89 340 368 362 | Wi But we've rarely seen artists
crossing from AC.
INCUBUS Drive (immortal/Epic) 3.65 364 363 3.68 708 18.2 |3.95 3.62 3.32 |3.76 3.58 3.59 3.69 This week we have two songs cross-
0-TOWN All Or Nothing (J 364 359 3.73 3.67 571 10.7 |3.98 3.32 3.46 |3.69 3.87 3.63 3. b [ovey o o Praml Connin “One
¢ Nothing () 107398 332 345|369 387 383 333 | O8O 0 o O aristay
TRAIN Drops Of Juditer... (Columbia) 364 358 3.63 3.50 66.8 185 |3.49 372 3.74 [3.74 3.72 362 351 | debuts on the survey at No. 2 with a
UNCLE KRACKER Follow Me (Top Dog/Lava/Atiantic) 3.63 352 368 359 80.8 267 |350 3.53 3.82 346 380 353 3.7 | 5! total favorability score. “Day.” one
‘ of the year’s biggest hits at Country ra-
DIDO Thankyou (Arista) 361 329 352 3.43 850 352 [3.38 3.63 3.87 | 352 979 3.42 3.72 | dio, ranks second 25-34 as well.
HE) MISSY ELLIOTT Get Ur Freak On (Gold Mind/EastWestEEG)  3.61 3.45 3.70 3.67 61.6 15.5 3.89 353 3.00 |3.67 3.52 363 3.63 SRR oo TS G
from AC with Enya. Nearly a dozen
LIMP BIZKIT My Way (Flip/interscope) 359 354 374 358 71.8 20.0 [3.83 3.69 3.06 [3.61 340 367 3.77 | years after breaking through to radio
DREAM This is Me (Bad Boy/Arista) 3.53 3.48 3.56 3.40 58.6 13.5 |3.79 3.26 3.37 |355 342 342 373 | With“OrinocoFlow (Sail Away)” Enya
) . is'-back with a vengeance. Her latest sin-
LESSICASIMPSON Irresistible (Cofumbia) 353 342 3.53 — 663 172 [3.77 326 344|357 352 3.43 460 | gle, “Only Time” (Reprise), comes in at
JOE F/MYSTIKAL Stutter (Jive) 351 352 3.63 379 701 25.4 |3.66 3.49 318 |3.41 350 3.51 364 | N3 thisweek “Time”is testing across
- the board, ranking second among wom-
RACKSTREET BOYS More Than That (Jive) 349 349 354 — 586 157 [3.64 318 3.63 {335 377 43.45 3.40 | en 18-24 and third 25-34. Enya’s Day
$ CLUB 7 Never Had A Dream Come True (AGM/interscope) ~ 3.48 3.37 3.58 3.49 771 23.2 |3.82 323 330 |3.32 3.59 349 351 | Wirhow Rain has sold over 2 million
copies, thanks to a loyat fan base, word
MATCHBOX TWENTY Mad Season (Lava/Atiantic) 346 3.39 349 3.43 564 13.0 [3.27 3.50 360 370 341 327 355 | ofmouth and airplay in the AC format
SUGAR RAY When It's Over (Lava/Atiantic) 345 — — — 544 112|346 349 340|353 342 332 357 ;l"“tilh"e’e‘o"'y“me is currentlylinlthe
ve.
PESTINY'S CHILD'Survivor (Columbia) 43.43 3.33 359 3.5% 865 431 {356 3.38 30339 334 36 463 A strong debut this week comes
from Eve 6 as “Here's To The Night”
Angel (MGA 3.42 334 353 3.47 90.5 41.9 |3.42 343 3.41 |3.36 347 3.45 3.4
SHAS & (M) 905 O | (RCA) debuts at No. 8 with a 3.65.
JANET 1l For You (Virgin) 3.41 333 365 3.47 791 33.9{3.43 325 3.60 [3.20 3.48 323 377 | “Night"ranks fifth with teens and is tied
CRAZY TOWN Butterfly (Columbia) 338 335 344 331 838 382 |350 3.38 3.08 |349 348 3.16 3.4p | foreighth18-24. ) ,
Two songs performing well in the
“N SYNC Pop (Jive) 33 — — — 539 187350 313 3.05[3.25 3.69 3.20 3.32 | 25-34 cell are "More Than That” by
. Backstreet Boys (Jive) and “Mad Sea-
JENNIFER LOPEZ Play (Epic 332 333 350 3.49 701 267 [3.35 3.24 3.35 356 2.91 324 3.52
= Y (Epic) . 0 0 son” by Matchhox Twenty (Lava/At-
SAMANTHA MUMBA Baby, Come Over... (A&M/nterscope)  3'24 3.34 3.32. 3.35 (623 197 [¥31 314 3.23'{325 3.07 328 3.40 | fantic), which rank seventh and 10th in
MADONNA What It Feels... (Maverick/W8) 2.93 3.02 312 297 49.6 200 2.81 2.88 3.19 [2.89 2.83 283 322 | thedemo.

Total sample size is 400 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1 = dislike very much, 5 = like very much). Total familiarity represents the percentage of
respondents who recognized the song. Total burn represents the number of respondents who said-they are tired of hearing the song. Songs must reach 40% familiarity before they appear in print. Hit Potential (HP)
represents songs that have yet to chart in the top 25 on R&R's CHR/Pop chart. Sample composition is based on females aged 12-34, who responded favorably to a CHR/Pop musical montage in the following regions and
markets: EAST: Baltimore, Boston, Long {sland, New York, Philadelphia, Pittsburgh, Providence, Washington, DC. SOUTH: Atlanta, Dallas, Houston, Miami, San Antonio, Tampa. MIDWEST: Chicago, Cincinnati, Cleveland,
Columbus, Detroit, Kansas City, Milwaukee, Minneapolis, St. Louis. WEST: Los Angeles, Phoenix, Portiand, Sacramento, San Diego, San Francisco, Seattle. © 2001, R&R Inc.

sibilit

X Cost effective plastic banners for your station.

X We print any logos or designs in up to four spot colors.

""-‘6“‘@

X Perfect for concerts, public appearances, expos & giveaways.

X Packaged on a roll and easy to use.

P.O. Box 750250 Houston, Texas 77275-0250

7 713/507-4200 713/507-4295 FAX
8 o o = 2 3 1 - 6 o ri@reefindustries.com www.reefindustries.com

BANNERS
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the follow-up single to the hit

“lL_eaving Town”
WNCI WSSR
from their debut album, WZPL WVRV

A Life Of Saturdays & KA

MAINSTREAM HOT AC

WQEN KAMX
WIXX WKSI
WABB WKDD
WZYP KLCA
KQAR WMXB

KHTO WPTE
and many more

CIBIEr ffes

“This is a great Pop sound

This Summer for the summer!”
— Scott Sands/WZPL

hollywoodandvine.com Produced by: John Shanks & Dexter Freebish

On Tour

©2001 Capito! Records, Inc. dexterfreebish.com
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g .lune 15, 2001
i n}; AFTIST TILE LABEL(S ¥ ks w%\s e Most Added-
AGUILERA/LIL’ KIM/MYA/PINK Lady Marmalade (inferscope) 12092 -83 1238720 11 175/0 | aamstmne weass AD0S
2 2 LIFEHOUSE Hanging By A Moment (DreamWorks) 10763 19 1135386 18 173/0 | JANET Someone To Call My Lover (Virgin) 147
3 UNCLE KRACKER Follow Me (Top Dog/L ava/Atlantic) 9852 -296 984583 24  171/0 | EVE F/GWEN STEFANI Let Me... (Ruff Ryders/interscope) 50
.« NELLY Ride Wit Me (Fo’ Reel/Universal) 9501  -105 1026480 16  162/0 | USHER U Remind Me (Laface/Arista) 40
« & JANET All For You (Virgin) 8646 1163 83494 15 1720 | SnorroumH ‘(‘P‘i:;“,f;jr (mersiope) B
8 O ‘NSYNC Pop (JiVE) 7988 4928 751316 4 174/0 ANDREAS JOHNSON Glorious (Reprise) 27
6 7 NELLY FURTADO I'm Like A Bird (DreamWorks) 7708 -153 695731 25 165/0 | FUEL Bad Day (Epic) 21
3 © TRAIN Drops Of Jupiter (Tell Me) (Columbia) 7682 +731 781025 14  162/2 | DAVE MATTHEWS BAND The Space Between (RCA) ~ 20
w @ JESSICA SIMPSON Irresistible (Columbia) 627 4786 7413t 8 750 | o R L ol Fou oo |
o JENNIFER LOPEZ Play (Epic) 6550  -1033 627434 12  162/0 3
1 ® 0-TOWN All Or Nothing (J) 5959 +753 593721 9 162/
15 ® INCUBUS Drive (Immortal/Epic) 5612 +603 553700 12 153/
12 ® DREAM This Is Me (Bad Boy/Arista) 5496 +41 559546 14  168/0
7 @ - BACKSTREET BOYS More Than That (Jive) 5050 +429 559657 8 1731
n 15 DESTINY’S CHILD Survivor (Columbia) 4788 1093 475784 15  156/0
3 s DIDO Thankyou (Arista) 4689 -533 445239 22 15200
» @ SUGAR RAY When It's Over (Lava/Atlantic) 4553 +593 394742 4 15873
%  w  SHAGGY Angel (MCA) 4414 47T 438484 23 15100 Most Increased
b @© DESTINY'S CHILD Bootylicious (Columbia) 3955  +1429 416876 3 158M Plays
2 @ EVE 6 Here's To The Night (RCA) 3047 4428 380495 7 1473 S
ARTIST TMLE LABEL(S) INCREASE
% @  CITY HIGH What Would You Do? (Interscope) 3872 +1159 387170 4 139117 DESTINY'S CHILD Bootylicious (Columbia) 1429
b4] @ MANOY MOORE In My Pocket (EpIC) 3678 +257 343086 6 16172 CITY HIGH What Would You Do? (Interscope) +1159
b3 @  FAITH HILL There You'll Be (Warner Bros.) 3619 +306 345657 4 158/2 | ‘N'SYNC Pop (Jive) +928
2 a JOE F/MYSTIKAL Stutter (Jive) 3373 -475 423025 18 130/0 | DAVE MATTHEWS BAND The Space Between (RCA) +821
» @ AMERICAN HI-FI Flavor Of The Weak (Istand/IDJMG) 3238 4371 320006 12 14572 j;:i'rc‘s‘os”']":;’;ﬂ;‘o'g:mybﬁ ng’;’ljl”rgf; I;gg
19 %  SAMANTHA MUMBA Baby, Come Over (This Is...) (A&M/Interscope) 3019 -050 382353 16  136/0 0-TOWN Al Or Nothing (J) +753
18 2 MADONNA What It Feels Like For A Girl (MaverickWB) 2934  -1537 253963 9 152/0 | TRAIN Drops Of Jupiter (Tell Me) (Columbia) +131
Breaker @  AEROSMITH Fly Away From Here (Columbia) 2653 +236 254170 6  140/8 | STAIND It's Been Awhile (Flip/Elektra/EEG) +669
» =  MATCHBOX TWENTY Mad Season (Lava/Atiantic) 2501 827 210511 10 1180 | 3DOORS DOWN Be Like That (Republic/Universal) +661
Breaker ) TRICK DAOOQY Take It To Da House (Sfip ‘N Slide/Atlantic) 2590 +218 232801 7 12577
7 »  $ CLUB 7 Never Had A Dream Come True (A&M/Irterscope) 2464 -378 259504 19 130/
3t »  JARULE FAIL’ MO AND VITA Put it On Me (Murder Inc./Def Jam/IDJMG) 2307 -102 316534 17 8300
® €@ STAIND It's Been Awhile (Flip/Elektra/EEG) 2189 +669 171194 2 126/12
a @  MISSY ELLIOTT Get Ur Freak On (Gold Mind/Easti/est/EEG) 1828 +376 265960 3 8m
» €@  DANTE THOMAS F/PRAS Miss California (Rat Pack/castWest/EEG) 1732 +168 147514 5 116
© €@  SHAGGY Freaky Girl (MCA) 1732 +244 210505 3 996
I €@  WILLA FORD | Wanna Be Bad (Lava/Atlantic) 1712 +305 164525 5 105/10
€@ DAVE MATTHEWS BAND The Space Between.(RCA) 1585 +821 151230 1 109/20
% €@ 3 DOORS DOWN Be Like That (Republic/Universal) 1554 +661 92521 2 11940
@  EVE F/GWEN STEFANI Let Me Blow Ya Mind (Ruff Ryders/interscope) 1345 +612 175674 1 102/50 Breakers.
a ® K-Cl & JOJO All The Things | Should... (MCA) 1311 +144 111903 3 84
@« 98 DEGREES The Way You Want Me To (Universal) 1308  -105 100980 5  90/0 AEROSMITH
n o EDEN'S CRUSH Get Over Yourself (143/London Sire) 1201 746 129418 10 970 Fly Away From Here (Columbia)
@  JANET Someone To Call My Lover (Virgin) 1215 4753 179585 1 165/147 "’“ZL(;’;:"”;“GE‘SE *°“L1SZ‘B°'§“”°S e
® @ 3LW Playas Gon' Play (Epic) 1214 +143 113739 2 8610 | _ 2 / - B @
@  LFO Every Other Time (J) 1103 +424 80008 1 9112 | TRICK DADDY
kY «  LIMP BIZKIT My Way (Flip/Interscope) 1090 -491 128898 8§ 870 Take It To Da House (Slip ‘N Slide/Atlantic)
k3 % AMANOA Everybody Doesn't (Maverick) 1000 -668 98556 12  100/0 | TOTAL PLAYSANCREASE  TOTAL STATIONSIADDS CHART
& = SARINA PARIS Look At Us (Playland/Priority) 977 225 192504 16  68/0 2590/218 12571 (30]
® s WYCLEF JEAN Perfect Gentleman (Ruffhouse/Columbia) 968 =74 111728 5 2400
178 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Prgmiere Radio Networks. Songs Most Added is the total number of new adds officially reported to R&R by
ranked by total plays for the airplay week of Sunday 6/3-Sawrday 6/9. Bullets appear on songs gaining plays or remaining flat from each repdrting station. Songs unreported as adds do not count toward
previous week. If two songs are tied in total plays, the song b2ing played on more stations is placed first. Breaker status is assigned to overall tolal stations playing a song. Most Increased Plays lists the
songs reaching 2500 plays or more for the first time. Songs below No. 20 are moved to recurrent after 20 weeks. Gross Impressions | songs with the greatest week-to-week increases intotal plays. Weighted
equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission chart appears on R&R ONLINE MUSIC TRACKING.
from The Arbitron Company (Copyright 2001, The Arbitron Company). © 2001, R&R inc.

Trickside vnder veau

Most Added! New & Active! o

in stores
Stations Include: WQZQ WDCG KRQQ KIZS WKRZ WKFF KKSS

7/24
“Perfect summer record without the teen baggage! Great song!” Chris Edge, WDCG
“A one listen record. This will be a smash!” Randy Williams, KRQQ
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// missy "misdemeanor” elliott
et ur freak on

the premiere single and video

from the new album
miss @)...s0 addictive

Amazing Callout @ Z100/N=w York!
Bumped to Power Reotation
90 spins a week!

album algo features appearances by
timbaland jay-z eve ginuwine da brat
method man redman ludacrs and inroducing fueet

© CHR / RHYTHMIC CHRRT @)-DCHR / POP CHRRT

Added this week @ WKS™/ Pittsburgh WKSC/Crlcago WFLY/Rlbany WLDI/West Palm Beach and morellll
Top S @ Crossover Monitor Top 5 @ Rythmic Top Y3 Monitor

Approching 80 Million in Total Rudience Over 500,000 Records Scanned on just 3 weekslii

Gettin' their freak on @

wioq 20X - KRBE 22X KDWB 23X xZQZ 30X KXXM 20X  WORQ 19X

iy iy
WW2ZZ 19X KHTS 21X WKSS 18X <ZZF 25X WwiXSS 35X mm’}:?f::w
Still Blazin' @ Crossover Radio ::E..”;:'.wﬁm oA
#1 Chartbound @ LT THICL
B96 89X WBTS 8UX WPOW 68X WNVZ 66X KABT 61X Mainstream Monitarli! [:J!

KBXX 64X WPGC 68UX WILD 57X KPWA 41X

W 22 plays :’33’

b DIV MDD Bt N B iseisnes
», s

+235 spins
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112 Peaches & Cream (Bad Boy/Arista)

Total Plays: 870, Total Stations: 54, Adds: 8
FUEL Bad Day (Epic)

Total Plays: 738, Total Stations: 81, Adds; 21
‘NIKKA COSTA ...Feather (Cireeba Sound/Virgin)
Total Plays: 662, Total Stations: 65, Adds: 1
VALERIA Qoh La La (/nterscope)

Total Plays: 633, Total Stations: 51, Adds: 0
RONAN KEATING Lovin'... (A&M/Interscope)
Total Plays: 629, Total Stations: 61, Adds: 5
CRAIG DAVID Fill Me In (Wildside/Atlantic)
Total Plays: 578, Total Stations: 55, Adds: 12
DARUDE Sandstorm (Groovilicious/Strictly Rhythm)
Total Plays: 566, Total Statiors: 20, Adds: 3

DEXTER FREEBISH My Madonna (Capitol)
Total Plays: 503, Total Stations: 47, Adds: 5

] JOEY MCINTYRE Rain (Q/Atiantic)
Total Plays: 469, Total Stations: 35, Adds: 0

SHELBY LYNNE Killin" Kind (/sland/IDJMG)
Total Plays: 450, Total Stations: 39, Adds: 0
| LIL' ROMEO My Baby (Soulja/Priority)
| Total Plays: 423, Total Stations: 35, Adds: 2
| KACH Paradise (London Sire/Curb)
| Total Plays: 422, Total Stations: 49, Adds: 3
I BLESSID UNION OF SOULS Thats The Girl... (V2
Total Plays: 418, Total Stations: 36, Adds: 7
BAHA MEN Best Years Of Our Lives (DreamWorks)
| Total Plays: 398, Total Stations: 28, Adds: 0
| BILLY CRAWFORD When You're In Love... (V2)
Total Plays: 375, Total Stations: 43, Adds: 2
GIGI D’AGOSTINO I'll Fly With You (Arista)
Total Plays: 366, Total Stations: 19, Adds: 3

On The High Road

Continued from Page 66

R&R: Would you say that the overriding
theme of this interview is that Infinity empowers
its radio stations and its people?

JG: Yes. That starts with Mel: he has always
operated that way. This is a company in which
decisions are made at the local level. We don’t
have a lot of corporate overhead and a lot of
corporate layers. ‘There are pretty much six of
us who are involved with the stations on a regu-
lar basis: Don Bouloukos, [*ave Pearlman, Bill
Figenshu, Dan Mason, myself and Farid
Suleman, who oversee the division. That’s
pretty much it.

The GMs. PDs and general sales managers
are empowered with running their radio sta-
tions. It’s their business. We feel that’s the best
way to do it. Qur job is to put the right people
in place. If we do our job preperly, we will have
much greater success, because those people are
there day-to-day. They know what's going on
in their markets, and they can respond.

R&R: Do you have a ga:ne plan to roll out
a national brand like KROQ?

JG: We haven't looked at that. It would be
up to the local stations to decide that they want
to copy a brand from another station. At this
point we try to design what works for each in-
dividual market. National trands may have a
certain value with advertisers, but [ think it
comes back to a local level for listeners.

There.are a lot of local names that have
greater value than a national brand name. For ex-
ample, people in Chicago don’t know what Kiss
means like the listeners in Los Angeles do.
When it's introduced in Chiczgo. it's being intro-
duced to the listeners as a new brand and does
not have any brand attributes: those all have to
be built from scratch.

R&R: You're beginning 1o dubble in national
contesting. What are your early thoughts?

JG: This was also something that was
started at the station level. As the idea was de-
veloped, more stations were exposed to it and
decided that they wanted to climb on board.
That’s the way it works at Infinity. The initial
results that we're seeing have been very good.
because each station was able to customize it
for their market and their station’s sound.

R&R: What are vour feelings on cutiing a na-
tional deal with independent record promoters?

JG: If we find that we're at a disadvantage,
I suppose we'll have to look at the way we're
doing business in that arena. But unless there’s
a major change in the way our business oper-
ates, we'll leave those decisions to our stations.
It is up to our stations to decide if they want

to work with an independent, if it makes sense,
and if they are mature enough to handle the re-
lationship with an independent according to
company guidelines and FCC rules and regula-
tions.

R&R: While I don't expect you to give away
your strategy, rumors persist that Clear Chan-
nel may blow up one of their underperforming
stations to put on an Active Rocker to take on
KROQ/Los Angeles, which many in the company
feel does not have any direct competition. With
two FMs in LA., how would you react?

JG: You have to be the best you can be, and
that is always the final answer. If you’re success-
ful, somebody will always be envious of what
you have. KROQ is not sitting back and wait-
ing for something like that to happen. Kevin aad
the crew are constantly assessing what they do
well and how can they do it better.

R&R: So the rumors that you would fiip
KCBS (Arrow 93) and go CHR/Rhythmic against
K1IS are just that — rumors?

JG: It doesn’t make sense to use stations and
just throw them around. It takes a while to build
a brand with listeners. Listeners have a lot of
things on their minds. It would be silly to take an
established brand like Arrow and use it to satisfy
some ego thing or just to try to block somebody.

We like our stations individually to be as
strong as they can be. We don’t feel that a sta-
tion should play a lesser role just for
consolidation’s sake. That’s why we have so
many GMs, PDs and general sales managers. We
want each station to be as strong as it can be.
because our philosophy is that if we have a
strong cluster of radio stations individually, the
cluster will be even stronger. That’s better than
going out and packaging up stations and trying
1o get people to buy weak ones in order to get
strong ones.

R&R: Whar words of wisdoni can you offer to
the next generation of great progranumers?

JG: First, never get disconnected from your
audience. The audience s always king. Never
stop going out and interacting with your audi-
ence. No. 2, never stop learning. You never have
all the answers. When you think you have all the
answers, you're in trouble, because somebody
else is going to come by and blindside you.

Great PDs take the time to teach the talent
what to do. I’s easy to put a bunch of recorded
promos and a bunch of sweepers on the air and
then let the talent push the buttons.

I do not understand why radio stations have
produced drop-ins with the call letters. Why
can't the talent do that? That is silly to me. Tal-
ent creates the on-air attitude that a radio staticn
has to have. Every great radio station has a per-
sonality. And. to me, if you have the right tal-
ent, they can convey that station personality far
better than a bunch of recorded promos.

Kiss Concert 22

WXKS (Kiss 108)/Boston held its annual Kiss Concert 22 to thank its loyal
listeners on Saturday, June 2, at the Tweeter Center in Mansfield, MA. Over
the years Kiss 108 has eamed the reputation of producing outstanding shows.
In fact, last year's concert sold out in 90 minutes. In an effort to maintain
the prestige, this year's Kiss Concert 22 featured performances by Aero-
smith, Ricky Martin, Barenaked Ladies, The Wallflowers, Lionel Richie, Nel-
ly Furtado, Shaggy, Lee Ann Womack and many more.

Pictured are MCA reggae superstar Shaggy and Kiss 108 FD John Ivey hanging out at the
Kiss concert.

LIFE'S A DREAM

Hanging out backstage are (l-r) DreamWorks’ David Barbis and Vicki L=ben, Kiss 108 PD
John Ivey, Nelly Furtado, Kiss 108 personality Skip Kelly and DreamWorks’ Jeff Gillis.

Enjoying Kiss Concert 22 are (i-r) Columbia’s Brad Davidson, Kiss 108 personality Skip
Kelly, Ricky Martin and Kiss 108 personality Arnie.

-t
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"My baby" s

Crossover Monitor 11* - 10*
Top 40 Rhythmic 22* - 11*

o e
R&R Rhythmic - -

7Y LW

B¢ " CALLIN’ ALL
. FEMALES

Crossing Over to Mainstream Top 40 Lé\h;\

New Adds at Presstime: WKST WXXX WXKB

8-34
Already Added and Reacting At: v /iRe
KHTS KZZP KFMS WWHT KRQQ
WFBC WBAM WXLK WBTS and much more!!

Album in stores 7/3 - pre-orders over 750,000
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®\\\ “THE REAL ME’
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 RateTheMusic.com ™ |
BY MEBLBASE™ America’s Best Testing CHR/Pop Songs 12+ For The Week Ending 6/15/01.

Familiarity TD Familiarity

LIFEHOUSE Hanging By A Moment(Dream\Works) 4.13 4.14 91% 21% 4.15 94% 21%
JESSICA SIMPSON Irresistible(Columbia) 4.01 3.95 89% 10% 3.96 90% 9%
CHRISTINA AGUILERA/LIL KIM/MYA/PINK Lady Marmalade(/nterscope) 3.99 4.10 99% 32% 4.03 99% 29%
0-TOWN All Or Nothing(v) 3.87 3.85 82% 15% 3.97 81% 13%
EVE 6 Here’s To The Night(RCA) 3.87 - 65% 8% 3.77 65% 9%
BACKSTREET BOYS More Than That(Jive) 3.86 3.79 88% 15% 4,00 88% 12%
TRAIN Drops Of Jupiter (Tell Me)(Columbia) 3.83 3.84 80% 15% 3.82 83% 15%
DREAM This Is Me(Bad Boy/Arista) 3.82 3.83 90% 19% 3.76 89% 22%
FAITH HILL There You'll Be(Warner Bros.) - 3.81 3.81 73% 9% 3.90 76% 9%
INCUBUS Drive(/mmortal/Epic) 3.80 3.77 70% 1% 3.78 % 12%
S CLUB 7 Never Had A Dream Come True(A&M/interscope) 3.80 3.79 93% 31% 3.80 93% 32%
SUGAR RAY When It's Over(Lava/Atiantic) 3.79 3.74 2% 9% 3.75 1% 10%
NELLY Ride Wit Me(Fo’ Reel/Universal) 3.77 3N 94% 36% 3.73 94% 38%
UNCLE KRACKER Follow Me(Top Dog:Lava/Atiantic) 3.76 3.72 96% 36% 3.82 96% 36%
‘N SYNC Pop(Jive) 3.76 3.63 88% 17% 3.79 88% 16%
AMERICAN HI-FI Flavor Of The Weak(/sland/IDJMG) 3.75 - 73% 13% 3.67 68% 14%
SAMANTHA MUMBA Baby Come Over (This Is Our Night)(A&M/Interscope) 3.68 3.66 87% 21% 3.60 87% 26%
JOE F/MYSTIKAL Stuter(Jive) 3.62 3.66 84% 32% 3.61 83% 32%
JANET All For You(Virgin) 3.61 3.60 98% 44% 3.63 99% 44%
MATCHBOX TWENTY Mad Season(Lava/Atiantic) 3.61 3.66 82% 17% 3.68 86% 16%
MANDY MOORE In My Pocket(Epic) 3.56 3.62 66% 12% 3.56 66% 1%
AEROSMITH Fly Away From Here(Columbia) 3.55 3.51 59% 10% 3.65 61% 8%
CRAZY TOWN Butterfly(Columbia) 3.53 3.54 96% 48% 3.62 97% 44%
JENNIFER LOPEZ Play (Epic) 3.52 3.51 96% 37% 3.54 97% 39%
SHAGGY Angel(MCA) 3.43 3.42 99% 58% 3.45 99% 59%
DIDO Thankyou(Arista) 3.39 3.40 97% 55% 3.43 99% 56%
DESTINY’S CHILD Bootylicious(Columbia) 3.38 - 64% 16% 3.20 65% 19%
DESTINY’S CHILD Survivor(Columbia) 3.35 3.53 99% 58% 3.28 100% 63%
NELLY FURTADO I'm Like A Bird(DreamWorks) 3.34 3.40 97% 50% 3.40 97% 51%
MADONNA What It Feels Like For A Girl(Maverick/WB) 3.12 3.22 84% 33% 3.12 86% 36%

Total sample size is 871 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much). Total familiarity represents the percentage
of respondents who recognized the song. Total burn represents the number of respoadents who said they are tired of hearing the song. Sample composition is based on persons 12+.
TD = Target Demo (females 18-34). Persons are screened via the Internet. Once passed, they can take the music test based on their format/music preference. RateTheMusic.com results
are not meant to replace callout research. The results are intended to show opinions of participants on the Internet only. RateTheMusic is a registered trademark of Rate TheMusic.com. The
RTM system is available for local radio stations by calling 407/523-7272. RateTheMusic.com data is provided by Mediabase Research, A division of Premiere Radio Networks.

oing For Adds 6/1901

CRAZY TOWN Butterfly (Columbia) ENYA Only Time (Reprise)
Y 7 Anain (Vi) JAGGED EDGE Where The Party At? (Columbia)
LENNY KRAVITZ Again (Virgin
e gain (Virgin) JELLESTONE Money (part 1) (Warner Bros.)

Most Played Recurrents

MOBY F/GWEN STEFANI Southside (V2) KILLING HEIDI Mascara (3:33/Universal)
AEROSMITH Jaded (Columbia) MARIAH CAREY Loverboy (Virgin)
_ K-Cl & JOJO Crazy (MCA) Listen now-to these and other hot/new releases on
DREAM He Loves U Not (Bad Boy/Arista) Music Meeting, the industry's No. 1 online destination
for new music. www.rrmusicmeeting.com

JENNIFER LOPEZ Love Don't Cost A Thing (Epic)
MATCHBOX TWENTY If You're Gone (Lava/Atlantic)
3 DOORS DOWN Kryptonite (Republic/Universal)

SOULDECISION Faded (MCA) -
CREED With Arms Wide Open (Wind-up)
SHAGGY It Wasn't Me (MCA)
MADGNNA Music (Maverick/WB)

MYA Case Of The Ex {(Whatcha...) (University/Interscope)
MADONNA Don't Tell Me (Maverick/WB)
DESTINY’S CHILD Independent Women Part 1 (Columbia)
PINK Most Girls (LaFace/Arista)

CREED Higher (Wind-up) TEMPTING CELEBRATION . "
: " Mark Walberg from the hit TV series Temptation Island joined KRBE/Houston morning
LW No More (Baby 'ma Do Right) (Epic) ot . ”
3 show host Sam Malone for his eighth anniversary party at Houston's T-Town 2000. Thou-

EVAN AND JARON Crazy For This Girl (Columbia) sands of listeners came out for the event, which featured guest appearances by Jessica
. Simpson, Vitamin C, Lee Ann Womack and WWF Superstar Shawn Michaels.
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WHTZ/New York

Ciear Channel 15
(212) 239-2300
Poleman/Kelly/Bryan!
12+ Cume 3,389.800
PLAYS
LW TW  ANTISTTILE 61 (809)
84 87  NELLYRideWtMa 130587
91 85 JESSICA 127585
86 B4 UNCLE KRACKER/Follow Me 126084
B7 82 LIFEHOUSEHanging By AMoment 123082
43 79 TRANDrops Of Jupher. 118579
78 87  BACKSTREET BOYS/More Than That 100567
58 50 88559
§7 57 TAMStranger tnMyHouse 85557
48 56 JARULEALIL MO../Put tOnMa 84056
50 54 PARISLOOK At Us 81054
65 50  AGUILERALI KIM._/Lady Marmatade 75050
56 48 I5 Me 72048
34 46 MMSSYELLIOTT/Get Lir Freak On 69046
34 37 EVE6Mere's To The Mgt 55537
44 36 O-TOWNADOr Nothing 54096
33 34 DESTNYS 51034
¥ 49533
23 33 AMERICAN H-FifFiavor Of The Weak 49533
20 31 MOBYF/GWEN: 8 46531
3127 W 40527
12 26 JENNFERLOPEZPRyY 39026
2 26 MUMEA/Baby, Come Over... 39026
22 The U523
422 CITY HIGHWhat Would You Do? 33022
18 22 SHAGGY/Fraaky Gir 33022
21 21 MANDY MOORE/In My Pocket 3521
20 FAITH HILL/There You'l Be 30020
25 28 K- 30020
28 19 SUGAR RAYMhen Its Over 28519
22 18 AEROSMITH/Fly Away From Here 27018
1817 T 25517
- 17 JANET/Someone ToCall . 25517
216 COXA Never Know 24016
17 16 LIMPBIXITAN Way 24018
- " FGWEN MeBlowYaMind 21014
27 14 NELLYRIRTADOTI™ Like ABIRd 21014
12 12 Gon' Play 18012
10 12 [ IHpveths. 18012
10 11 EVANAND JARONCrazy For This Gint 16511
13 11 KANDVDonY Think fm Not 16511

CHR/Pop Playlists

KiIS/Los Angeles
Clsar Channel
(818) B45-1027
Kisley/Sieele

12+ Cume 2,015,800

6t (800)
MUMBABaby. Coma Over... 70044
DESTINY'S CHILD/Survivos 64656
AGUILERALICKIM../Lady Marmalade 61064
JANET/AB For You 61064
INCUBUS Dirve: 60166
42 39 SHAGGYIA 35022
36 39 BACKSTREET BOYS/More Tran That 35022
38 39 NELLY FURTADONT Like A Birt 35022
40 39 NSYNCPop 35022
38 30 AMERICAN HIFUFavor Of The Weak 34124
38 87 AEROSMITHuaded 2%
25 36 CRAZY TOWNButierty 32328
30 36 JENNIFERLOPEZPlay 32328
32 35 LIFEHOUSEManging By A Moment 31430+
33 32 NELLY/Ride Wil Me 26736
40 30 LENNY KRAVITZ/AGI 26940
21 30 MADONNAAWMath Foals... 26940
12 29 JESSICA 26042
2% 29 26042
2 29  EVEGHerws o TheNight 26042
2 ITHR Away From Here 25144
28 21 DANTETHOMAS 25144
25 26 SHAGGY/Frosky Gl 238
25 20 FATHHILL/Thers Youl Be 2348
52 25 DAFTPUNKOneMore Time 22450
15 25 RICKY MART 22450
9 25 Juphe. 2450
25 24 CRAGDAVIDFWMeln 2;3::
23 22 DREAWThsisMe 1
16 20  VALERWOOhLala 17960
16 16 VERTICALHORIZONBest Ever Had. 16154
4 17 3 JANET/Somecne ToCall.. 15266
22 18 ATC/Around The Workd 14368
14 16 SONIQUE/ Foels So Good 14368
19 16 Liks Thern Girs 14368
1418 14368
15 16 ALICE OEEAY/Betior OfRone 14368
27 18 U2/Beautiui Dey 14368
11 14 DREAMMeLovesUNot 12872
17 14 JOEFAMYSTIKAL/Stuter 12572

V(KIE(cnlcanu
(312) 573-0400

12+ Cume 453.900

ARNISTMITLE

SNRI Song

NEW LIFE CRISIS Daylight
ZERO/BanaU Cygena

SARINA PARIS/Just About Enough
DDREAM/This Is Me
CHIUHIFLYS It Love?
AGUILERALIL KIM.../Lady Maraiade

FIND COMPLETE PLAYLISTS FOR ALL CHR/POP REPORTERS ON R&R ONLINE MUSIC KING .

WKSC/Chicago
r

(312) 255-5100

Jones/Rivera

12+ Cume 630,700

ARTISTATITLE
MELLY/Ride Wit Me.
u -

DDREAM/TRis ts Me
MADONNAMusic:

PINKMost Giris
JARULEALIL MO../Put tt On Me.
AEROSMITHAded
BBIMAK/Ghast Of You And Me
K-C1 & JOJCVAR The Things |
MADONNAWTat K Feals...
3UW/MNo More (Baby..)

ENNY KRAVITZ/Again
SCLUB 7/Never tad A Dream...
KO & JONVDrazy
MATCHBOX TWENTY/N You're Gone
DIDOThankyou

KZ0Z/San Francisco
Bonngville

(415) 957-0957
Keating/Reid

12¢ Cume 781,900

ANTISY;

IO/ Thankyou

SUGAR RAY/When it Over

CRAZY’

35 EVE FGWEN STEFANVLet Me Biow Ya Mind
OREAW/This Is Me

iAngel
23 JENNIFERLOPEZ/Love Dont Chst...
21 SMASHMOUTHTM A Believer
TIKAL/Shutter

WIDQ/Philadelphia
Clear Channel
{610) 667-8100
Bndgman/Marino/Newsome
12¢ Cume 979,500

KRACKERF olow
O-TOWN/A Or Nothing

32 BACKSTREET BOYS/More Than That
TRICK DADOY/Take & To Da House
EVE FGWEN STEFANLat Me Blow Y2 Mind
DREAW/This Is Me

MESSY ELLIOTT/Get U Frask On
SAMANTHA MUMBA/Baby. Come:

STAINOAY's Beon Awhils
NELLY FURTADQ/Tm Lk A Bisd
DESTINY'S CHILDVSurvivor
MELANIE €1 Tum To You
DESTINYSCHI Wormen..

:
i
£

RERRIERRERRAARNNEE

KHXS/Dallas-Ft. Worth
Clear Channe!

(214) 891-3400
Shannon/Morales
12+ Cume 736,908

LW TW  ARTISTAITLE B {908}
95 90 3 JLady Marmalade 31500
91 87  JANET/ABFor 30450
68 66 LI A Moment 30100
68 84  NELLY/RideWitMe 20400
76 75 NELLYRURTADQTm Like A Bird 26250
78 72 25200
2 8 22050
45 53 CITY HiGHAVRat Would You Do? 18550
55 49 N 17150
43 49 JESSICASIMPSON rresistivie 17150
9 8 LOPEZ/Play 16100
39 42 BACKSTREET BOYS/More Than That 14700

42 DREAM/THisisMe 14700
42 42 O-TOWNAIOrNothing 14700
38 39 MYACaseOfTheEx.. 13650
44 39 SHAGGY/Angdl 13650
43 38  DESTINYS! 12600
34 35  MOBYF/GWEN STEANVSouthside 12250
75 4 11900
35 33 X-C1& JOUO/Crazy 11550
51 33 11550
30 33  SCLUB7/Mever HadA Dream... 11550
31 32 MADONNAMUSIC 11200
35 32 CRAZY TOWN/Buterly 11200
33 30 TRICK DADDY/Take tt Fo Da House 10500
13 28 MeBlowYaMind 9000
| N s | 9600
26 27 MESSY ELLIOTT/Gat U Fremk On 950
21 25 MANOY MOOREAn My 8750
28 24 J0E 8400
+ 24 PINKMoRt Gils 8400
19 18 RICKY MARTIN caded 6300
20 13 MATCHBOX TWENTY/Bent 6300
1 17 3 JANET/SomeoneToCak... 5850
21 17 MATCHBOX TWENTYA You're Gone 5850
20 18 JARONCrazy For This Gat 5250
13 14 MAITIAFWEIE PR Hoandy Waes 4900
17 13 C3E 4550
19 13 JEVFER LOSEL Lot Don't Cout... 4550
213 Come Ovex... 4550

KRBV/Dallas-Ft. Worth
(214) 630-3011
Cook

12+ Cume 494,000

v rasere mranen
ARTIST/TINE LE =]
o Wit MR
KRACKERFollow Me T

" KIM..Lady Masmaiade s

CITY HIGH/MWhal Would You Do? e
MISSY ELLIOTT/Get Lir Frask On Ee
112/Paaches & Cream TR
EVEZTPWTA ST M BomYaMind TN
PRELTE Sk Trada
WGy 11024
10812

DESTINY'S 11 L Brplcica =W
JANET/AN For You w0
/S0 Fresh, So Cleen e

x4

SARINA PARISALook At Us A
SCLUB 7/Maver Had A Dream. L
JARULEALIL MO.../Put it On Me [ ]
TRICK DADOY/Taka R To Da House Lo ]
JAGGED EDGE/Promiss e
DAFT PUNK/One More Time | -]
SHAGGY/Angel ANTE
(QBFINEST F/NAS/Oochie Wally A
e

Agein a2

K-C1& J0J0Crazy ML
Guly® e
MYACase Of The Ex. i
UL O/Back Back. me
TOWN/Sutierfly ¥
EMINEM FOIDO/Stan 1
3ol

PINK/There You Go 3y
SANTANA FPRODUCT. /Maria Marta 2R
'SONIOUEA! Feels So Good I
ALICE DEEJAY/Betiex OIf Alone b
DESTINY'S CHIE DV Jumgin’ Jumgsén A
JAY-Z/Big b
OUTKASTAs. fackeon Ak
JOEN Wanna Know e
JENNIFER LOPEZ/Love Doy Cost.. a2

WORQ/Detroht
{313) 671-5300
Toar/Tc

12+ Cume.5680,900

WXQl/Detroft

Clear Channel
(248) 967-3750
Richards/Lave

_ 12+ Cume 659,300

ARTIST/TTLE
57 85 O

H
37 @

BNBRIRBYE
zuzgserny
S
g
g

KNI
camay

aRg
RRS

TIRNNE
NERRRRA
]
¥

18 K-CI& JOUOVES The Thangs L
18 (AR BAATTHEA BRYEN| ot gans Betnoen
AEROSMI

Je . 2RBEN
H

ITHAsded
16 FAITHHILUThers You'l Be

gass

3760
3760

WIARKEY #8

WXKS/Boston
Clear Channel
(781) 306-1430
Ivey/David
12+ Cume 858.400
PLAYS
LW TW  ARTISYATITLE
4178719
80 79
%7
83N
47 62
40 40
3w
52 3
32 2
23 %
51 3§
32 34
37 34
21 3
29 30
2 30
I
22
29 27 RICKY MARTINA.0aded
3¢ 25  NELLY FURTADOT Lie ABird
22 23 EVEGMeres To The Night
23 22 THECORRS/Braathioss
18 22 SUGARRAYWhen its Over
18 2V FAITHHILL/Thers Youl Be
21 21 LIONEL RICHIE/Angsl
13 19 BACKSTREET BOYS/More Than That
11 17 SHAGGY/Freaky Girl
1 17 STANOAS Been Awhie
1217 Owy
11 16 MANDY MOORE/n My Pocket
16 1§ CHILD/independent'
9 15 SANTANAF/ROB THOMAS/Smooth .
21 14
11 13 BLESSIDUNION../Thats The Girl..
15 13 n  *
10 13 VERTICAL HORZON/Everything You Want
14 12 ATC/Around The Workd...
14 12 KRAVITZ/Again
12 11 BONJOVIAUS My Like
11 11 CREEQAWIh Amg Wide Open

WIHT/Washingion, DC
Cham

ARTISTATITLE -
AGURERMLIL KiIM.. Lady |

UNCLE KRACKERFollow Ma
JARULELIL'MO./Put R On Ma
JAMET/AN For You
4 SARINAPAISLook Atlls
38 63 o TRICK DADOY/Taks it To Da House
62 JESSICASIMPSONWesistble
JENNI
JOE FMYSTIKALStutier
SHAGGYiAnge
HELLY FURTADO/Tm Uik A Birt
3LW/Payas Gor'
MISSY ELLIOTT/Get Ur Froak On
K1 JOJO/AN The Things ..
DESTINY'S|
3UWNo More (Baby..)
SAMANTHA|

CITY HIGHAWhat Woukd You Do?
SHAGGY/H WasritMe

E
cooo0000000000000000000000000000000000008

WW2Z/Washington, DC
Bonneville

(703) s22-1041
Edwards/Sellers

12+ Cume 527,600

ANTHIMNE
AGUILERALIL KIM.. ALady Marmalade
NELLY/Ricle Wit Me.

JANET/AN For You

By AMoment
JOE F/MYSTIKAL/Stutter
JARULEA L MO../Put 1t On Ma

20 JANET/Someone ToCall..

EVE FGWEN STEFANVLet MeBiow Ya Mind
CITY HIGHWhat Would You Oo?

MISSY ELLIOTT/Get Ur Freak On

SCLUB 7/Maver Had ADream...

XRBEMouston-Galveston
Susquehanna

({713} 266-1000
Domino/Mhittie

12+ Cume 831,300

PLATS
w ™

NELLY/Ride Wit Me
NELLY FURTADG/Tm Like A Brd
DDREAM/This Is Me

O-TOWN/AI Ox Ngthing
JESSICASIMPSON Arresistible
UNGLE KRACKER/Follow Me
ELAAR Rt X Over

CREEDHigher
MISSY ELLIOTT/Got s Freak On

T2 IS CHOLLY ey i ] My
AL Of The Ex.

WSTR/Atlanta
Jeflerson-Pitot
(404) 261-2970

BoweAmmons

12+ Cume 667,900

)l

3P R

§3562LRARRRAR
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Wwwalama

ARTISTTITLE

NELLY/Ricle Wit Me

99 AGURERMILUKIM Aady Marmatade
97 SCLUB 7Never Had ADieam

75  DESTINY'S CHILD/Survvor

1) \ﬁﬁlf R ollow Me
TRICK DADDY/Take W To Da House

SAMANTHA| 2
48 MISSY ELLIOTT/Get Ur Freak On
48 JAGGEDEDGE/Pronuse
LIFEHOUSE/Hanging By A Moment
TON) BRAXTONHe Wasn't Man .
LENNY KRAVITZ/Again
Mwmusmmumv-m
JANE!

WHYIMaml
Clear Channel
(954) 862-2000
Roberts/Banks

12+ Cume 531,600

CHR/Pop Playlists

FIND COMPLETE PLAYLISTS FOR ALL CHR/POP REPORTERS ON R&R ONLINE MUSIC TRACKING

ARTISTTITLE

AGUILERALIL' KIM.. Lady Marmalade
NELLY/Fude Wit Me

‘MADONNA/What f Feels .

NELLY FURTADO/'m Like A Bud
DIDO/Trankyou

‘NSYNCPop
DESTINY'S CHiL (¥Bootylicious.

JOE FMYSTIKAL/Stes

JESSICA

OREAW/TIS Is Me:

MATCHBOX TWENTYA You're Gone
AN VAN DAHL/Casties in The Sky

SHAGGViAgel

JANET/ARFor You

INCUBUS Dive

BACKSTREET BOYSMore Than That
SADE/By You Scde
LFO/Every Othes Tung

EVE Giere's Fo The Mgt

TRAINDrops Of Juples...
MANDY MOORE/In My Pocket

3 DOORS DOWN/Ksyplonde
CITY HIGHMhal Would You Do?
RICKY MARTINLoaded

SOMIQUE/ Feels So Good
FATHHILL/There You Be
SUGAR RAY/When Its Oves
LENNY KRAVITZ/Agair

JENNFER LOPEZ/Love Dont Cost. .
TRICK DADOY/Take & To Da House:

YouWant

12 BLINK-1E2ABThe Smal Things

. WO,
o '«\

N "
q
Oxg g

&1 (800}
18954

LW TW  ARTISTTITLE al (900)
77 78 AGUILERALIL'KIM JLady Marmaiade 12948
51 72 AMERICAN HI-FUFtvor O The Weak 11952
FU 71 NELLY/Ride Wi Me 1786
53 70 COLDPLAY/Yelow 11620
62 70 NELLY FURTADONt Like A Birg 11620
65 70 LIFEMOUSEMHanging By A Moment 1620
63 60 JANET/AL 9960
47 51 W 8466
66 51 UNCLEKRACKERFollow Me

47 45 DREAM/TNS IsMe 7470
44 44 JENNIFER LOPEZ/Ply 34
43 43 JOEFAMYSTIKAL/Stutler 7138
44 41 CRAGDAVIDFEMeln 6606
31 a0 PARIS/LookAtUs 6640
30 37 6142
3437 SUGARRAYMhen s Over 6142
25 36 CITY HIGHAVha Woukd You Do? 5976
3536 2 [/Someone To 5976
23 30 OAVEMATTHEWSEBAND/TheSpaceBetwoen 5478
31 31 TRAINDrops Of Jupder.. 5146
24 30 DESTINYS 4980
28 29 MATCHBOX TWENTYAMad Season 4814
25 29 STANDATs Bean Awhis 481
26 26 MANDY MOORE/ My Pocket 4316
1425 LFQO/EveryOther Time 4150
22 25 EDENS Over YourseX 4150
28 24 O-TOWN/ANOs Nothing 84
224 o84
13 23 ATC/ArOund The World 3818
37 23 DESTINYS 3818
23 23 SHABGY/MAgel 3818
2021 CRAZY 8%
22 19 EVEGMensToThe Night 2960
3118 KCI8J00Cay 2988
1 EY BOYSMore Than That %72
20 17 FAITHHILL/Thers YoullBe 2622
8 17 RFosls. 2822
2417 MDY LA M ETEIRMMoutined 2822
22 17 ARNEERLOA 0w Don) Cost . 2822
24 16 DIDOThankyoy 2656

K2ZP/Phoenix
Ciear Channel
{602) 279-5577
CalococciCarter

12+ Cume 302,500

chHlG'wnulwquwDo'l
JARULEALIL' MO.../Put  OnMe

JAGGED EDGE/Lex's Get Marsied
JESSICA SIMPSOMArresisible

NELLY/Ride WA Me:
EVE F/GWEN STEFANLL et e Biow YaMind

NSYNCPop

DESTINY'S CHL DBootyicious
NELLY FURTADO/'m Like A Bird
DARUDE/Sandstorm

JENNIFER LOPEZ/Play

JOE FMYSTIKAL/Shutter
WYCLEF,

5454
5252
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KHTS/San Diego
Clear Channel
(858) 292-2000
LaiedNas

12+ Cume 444,200

61 (oe0)

15051

14878

14532

1837

11764

10899

JARULEALILMO.. /Put it On Me 10380
TYRESEN Like Them Gts: 8996
RICKY MARTINA 0aded 7612
CITY HIGHWhat Would You Do? 020
JESSICA SIMPSON/Wresrstible 6320
EDEN'S CRUSH/Get Over Yoursell 6574
SAMANTHA MUMBA/Baby, Come Oves: 5882
TWDADDYMMO&M 5536
JOE FAMYSTIKAL/Stistter 5363
K-C1& JOJOHAB The Things |.. 5363
:uwmﬁm Play 5017
INYSCHILI 4671
ummsw-wnmm %7
BACKSTREET BOYSAMore Than That 4458

EVE FAGWEM STEFANUL et e Slow YaMind o
MYAfroe bl
DESTINY'S CHILD/Survivor 3633
FAITHHILL/There You'd Be 480
3480

LIOMEL RICHIE/Anged 3480
MISSY ELLIOTT/GR Ui Freak On 287
PR/ You Maka Me Sick 87
(OUTKAST/So Fresh, So Clean 3287
CRAZY TOWN/Butiertty 3114
24

CHILD/Independent Women .. 2788

LI ROMEQ/Ay Baby 2788
THOMAS F/PRASMins Caliomia s
112/Peaches & Cream 2768
(OUTKASTAMS. Jackson 2768
MANDY MOORE/\n My Pocket 2585
98| Way You Wand... 2505
CARLY HENNESSYA'm Gonna Blow... 2505
SHAGGY/ Xt WasntMe 95

KDWB/Minneapolls
Clear Channel

{612) 340-9000
Morrig/Moran

12+ Cume 537, 900

WBLI/Nessau-Suffolk
Cox

(631) 669-9254
RiceLevine

12+ Cume 404,909

KSLZ/S1. Louls

wwihlllmm
Infinit

WFL2Tampa
Clear Channg!
(813) 839-9393

12+ Cume 625.100

PLAYS PLAYS
LW TW  ARTISTTITLE Gl (#68) ARTISETITLE L LW TW  ANTBTTILE G (000} W TW  ARTISTTITLE &1 (o00)
N ” C!TV Would You Do? NELLY/Rude Wit Me. 17388 % AGUILERAMUIL' KIM.. /Lady Manalade: 14168 82 85  AGUILERAAIL' KIM...Lady Marmalade 27200
nn A Moment 21294 LIFEHOUSE Hanging By A Moment 17199 67 UNCLE KRACKERAFollow Me 14168 79 82 JESSICA SBAPSONAresistble 26240
68 77 'ELLVHRIAWI’MLI.AM 201 TAMRA/Stranges In My House: 15120 1<) NELLY/Ride Wit Me 14007 mn muvnmm:rmmnm 15015 78 19 NELLY/Rde WitMe 25280
77 73 UNCLE KRACKERFollow Me 19529 TRAINDrops Of Jupie... 13608 8 JANET/AlFor You 13848 74 75 SHAGGYAngel 14625 47 83 DARUDE/Sandsiorm 20160
82 72 AGURERALIL KIM../Lady Marmatade 19656 NELLY FURTADO/T'm Like A Brd 11340 62 15 Me 13685 52 63 NELLY/Ride'Wit Me 12285 50 62 NSYMCFop 19840
39 57 mmwzusm»us«m 15561 JANET/ANFor You 10335 8 A Moment 13524 57 54  AMERICAN Hi-FVFlavor Of The Weak 10530 73 59. WYCLEF JEANPeriect Gontloman 13880
52 $4  WYCLEF JEANPerfect Gentiernan 14742 N SYNCPop 9072 7 JOE FAMYSTIKAL/Shatier 12880 39 39 JESSICASHIPSONAmesistible 7605 75 58 LIFEHOUSEManging By A Moment 18560
42 45 SCLUB 7Mever Had A Dream.. 12285 O-TOWN/AN Or Nothing 8694 43 N 7408 31 38 JENNWERLOPEZPay 7410 41 50  BACKSTREET BOYS/More Than That 16000
47 44 JAGGEDE! 12012 JARULEAI MO... /Put h OnMe 316 33 823 35 37 UNCLE KRACKER/Foliow Me 15 35 46 DREAM/Thisis Me 14720
58 43 JENNFERLOPEZPmy nne JANET/Someone To Call... 1749 L] O-TOWN/AI Or Notwg 023 40 35  JOE FANYSTIKAL/Suter 6825 21 45 PLUMETDamaged 14400
34 42 TRAWOops Of Juprer . 11466 LEWIS WDURST/Outside: nn 42 823 22 3¢ WALLEF Rkm bl Gediwas 6630 42 45 O-TOWN/AL Or Nothing 14400
38 39 SHAGGYFreaky Gl 10647 SAMANTHA MUMBABaby. Come Over... BN 60 LOPEZPlay 6762 36 34  STELLASOLENss Kiss 6630 36 44 NELLY FURTADO/TM Like ABird 14080
64 39 JANET/AIFor You 10647 JESSICA SIMPSONAmesistibis nn 38 MANDY MOORE/ I My Pocke! 6601 27 33 NSYNCPop 6435 24 30 DESTNYS 12160
32 33 DREAM/Ths lsMe 9009 AGURLERAMLIL KIM.. ALadly Marmatade nn 3 EDEN'S CRUSHGat Over Yourselt 6279 27 31 VITAMIN CKnow What Boys... 6045 29 37 CITY HiGHWhat Would You Do? 11840
16 32 DESTINYS CHILDVBOOtyACioUS 8736 DESTINY'S CHi D/BootyScious 6993 56 DE CHat | 618 33 20 DANTE THOMASF/ 5460 4135 MOORE I My 11200
33 32 JOEFMYSTIKAL/Shutter % JENNFERLC 6004 2 INCUBUS Drive: 5957 27 26 BLAQUE/Bring WAl To Me 5070 32 35 PINK/YouMake Me Sick 11200
21 31 AMERICAN HI-FVFlavor Of The Weak LEE ANNWOMACKA Hope You Dance 6804 3% PINK/VOu Make Me Sick 5796 2% 26 O-TOWNALO Nothing 5070 30 34 TONYAMITCHELL/Broken Promeses 10880
22 30  EVEF/GWEN STEFANVLet Me Blow YaMind 8190 BACKSTREET BOYS/More Than That 6426 3 LENNY KRAVITZ/Again 5796 % 25 4875 63 34 JENWFER 10880
19 30 INCUBUSDrwve 8190 DIOO/Thankyou 6048 30 3LW/MNo More (Baby..} 5635 b1} LovesU 4880 37 32 UNCLE KRACKERFollow Me 10240
3 N 8190 98 DEGREES/The Way You Wan. . 52932 33 CRAZY T( 13 33 24 SCLUB 7/Never HadA Dream... 4680 33 31 3LW/MNo More (Baby..) 9920
31 29 JESSICASIMPSONMWesissbie mr DALy 4914 2 LFO/Every Other Time: 4991 23 24 VITAMIN C/Graduation. 4880 64 31 JANET/ARFor You 9920
42 20 NELLYMideWRMe 7644 WYCLES oyt b L 4536 19 SOULDECISIONFaded 4991 18 23 LMPBIZKITAly Way 4485 27 30 FAITHHILL/Thare You'l Be 9600
1320 D-TMIMI&M 7644 DREAM/This Is Me U7 31 OUTKASTMS. Jackson 4530 23 23 WHIVNEY HOUSTONAVY Love Is Yous Love 4485 19 30 JARULEAIL' MO../Put h On Me 9600
20 20 3LW/MNoMore (Baby ) 7644 MADONNAAMUuSIC 4158 2 TRAN/Drops Of Jupiter... 4669 21 22 JENNFERLOPEZAove DontCost... 4290 27 29 CRAZY TOWNButierfly 9260
31 27 TRICK DADDY/Take h Yo Da House nn JENNIFER LOPEZ/Love Don'l Cost. . 3969 28 2 4508 R 4290 24 25  TRAINDrOpS Of Jupder. 8000
30 23 MISSY ELLIOTT/Get Ur Freak On 6279 SONIOUEM Feels So Good 3963 20 27 SHAGGYMWasnYMe 4347 20 22 Girts. 4290 26 25  SHAGGY/Freaky Gel 8000
19 22 112Peaches & Craam 6006 AMBER/Sexual (L1 Da ) 3780 n2 KOs 4186 26 20 MARIAH CAREY Hearthreaker 3900 13 23 JANET/Someone ToCall... 7360
26 K-C) & JONOCrazy 6006 SHAGGY/R WasntMe N 19 28 SUGARRAYAWhen It Over 4186 17 20 CHILDAumpin'. 3900 35 23 SAMANTHAMUMBABaby. Come Over... 760
14 21 LIMP BIZXITAy Way 57 DESTINYSCHIL 3591 13 26 4186 12 19 CHAISTINAAGUNERAWhSE A Gl Wants. 3705 2423 SCLUB 7/Mever Had A Dreanm... 7360
zn DE aded E7ex) DESTINY'S CHIL DvJumpin’ Jumpin' 391 20 25  TRICK DADDY/Take h To Da House 4025 23 19 DESTINYSCHRD/Survivor 3705 M2 CHILD/Survivor 7040
18 19 AW/PayasGon' Py 5187 INCUBUS/Drive 359 20 22 AMANDAEverybody Doesnt 3542 18 18 INA PARIS/Look Al s 3510 14 22 WILLAFORD/ Wanna Be Bad 7040
20 17 JARLEAILMO PutitOnMe 4641 PINK/Mosi Girls. 3591 18 19 WILLA FORD/ Wannia Be Bad 059 12 17 TRICK DADDY/Take h To Oa House: ns 20 19 TRICK DADOY/Take i To Da House 5080
20 W7 4641 AEROSMITH/Fly Away from Hese: 02 14 17 BACKSTREET BOYS/More Than That a4y 16 17 AMANOME: Dossnt s 9 15 MISSYELLIOTT/Got Ur Freak On 4800
18 15 CRAZY TOWNButiorlly 4095 3 DOORS DOWHAGYpionite 3402 1317 You 237 17 17 DESTINY'S CHILDIndependent’ - N5 12 15 SMMVNII.\I)OC 4800
11 15 MONTELL JORDAN/Get k On... Torme 4035 (CREE/Higher 3402 1417 JARULEAIL MO..Put ROnMe: 7 17 17 MANDY| My Pocket s 4 14 112Peaches & Oy 4480
28 14 DESTINY'S CHILD/Survivor 3822 FAITH HiLL/There You Be 02 1715 AR Here 415 21 18 WILLAFORDA Wanna Be Bad 20 AKIRE ] MW“YDYMWI 4160
13 14 SHAGGY/MWasntMe 3822 SUGAR RAY/When it's Over 313 10 14 FATHHILL/There Youa Be 254 13 15 ATC/Around The World .. 2925 4 13 BLUCANTRELLA Em UpStyte... 4160
12 13 K-Cl& JOJVAN The t 3549 KACUParadse 3024 17n //Payas Gon' Py mn + 15 DESTINYSCHILD/Bootylicious 2925 12 11 AEROSMITH/Fly Away From Here 3520
11 13 CHRISTINA AGLILERA/Come On Oves_ 3549 ANASTACIAT'm Outta Love: 2835 2 11 EVEGHere's To TheNight m 16 14 SONIOUEM Feels So Good 27% 11 10 BACKSTREET BOYS/The Cad 3200
1113 FAITHHLL/There You' Be 3549 EVE GHere's To The Night 2835 101 m 10 14 AWPayssGon' Py 70 8 & INCUBUSOvive 2880
WKST/Pltisburgh KEMD/Denver-Boulder WAKS/Cleveland KKRZ/Porttand, DR
Clear Channel r Channel lear Channel Clear Channel
(412) 71441 (303) 7138000 (216) 781-9667 (503) 226-0100
rout Lawson/Pickett Mason/Kasper Austin/Dr. Doug
12+ Cume 480,100 R 12+ Cume 228,700 12+ Cume 173,800 12+ Cume 217,200 12+ Cume 304,000
PLAYS PLATS PLATS PLAYS PLAYS
LW TW  ARTISTTINLE £1 (908) LW I1W  ARTISTTITLE GI {008} LW TW  ARTIST/TITLE 51 (900} LW TW  ARTIST/TITLE LW TW  ARTIST/TTLE SI {ose)
AGULERMLILKIM  ALady Marmalade 19350 ” LIFEHOUSEHanging By A Moment 812 99 99 AGUIERALIL KIM_ ALady Marmatade 9702 91 92 NELLY/Ride Wit Me 84 B8 MELLY/Rice Wit Me 1616
JANET/AN For You 19032 MELLY/Ride Wit Me m2 99 99 INCUBUS/Drive 9702 92 91 JARULEAN MO../Put it On Me 88 B6  AGUILERALIL IOM. ALady Marmakade 11352
By A Moment 18576 AGUILERM_IL KIM.../Lady Marmakade 7812 99 9% JANET/AIFor You 9702 93 91 AGUILERALIL KIM../Lady| 90 B4 UNCLE 11088
NELLY/Ride Wit Me 17544 O-TOWN/AB O Nothing 14 99 98 By AMoment 002 93 90 LIFEHOUSEMHanging By A Moment s n JMIIIAIFWM 10164
JENNIFER LOPEZPlay 16770 JOE FAIYSTIKAL/Stutter 7392 48 05 TWENTY/Mad Sesson 8330 92 88 UNCLE KRACKER/Follow Me 7164 By AMoment 8448
UNCLE KRACKER Follow Me 15222 UNCLE KRACKER/Follow Me 7224 99 59 NELLY/Rue'Wit Me 5782 32 00 SHAGGY/Angel 58 57 SIIIBMM'H:GADI-IL 7524
O-TOWN/ANOr Nothing 12126 JARULEALIL MO_/Put 1 On Me na 525 N 5194 A7 §5  JOE FAMYSTIKAL/Sutter 33 56 JESSICA SIMPSONTessable 73%2
JOE Ff 12126 5 82 N 5208 51 51 UNCLE KRACKER/Follow Me 4938 54 55 NSYNCPop 4 4 56768
TRAN/Drops Of Jupder 12126 50 53  DESTINYS! 4452 48 48 B0YSMore Than That 4802 93 55  O-TOWNASOYNothng 41 43 5676
DREAM/This Is Me 11610 50 §1  BACKXSTREET BOYSAdore Then That 4284 40 49 EVEGHere's To The Night 802 45 48 DREAM/ThisIs Me 37 42 CITY HIGHWhat Would You 007 5544
“NSYNCPop 10836 48 50  OUTKAST/Sofresh, SoClean 4200 48 47 O 4606 44 45 INCUBUS/Dxive: 49 41 JENNFER 5412
SAMANTHA MUMEA/Baby, Come Over... 10578 46 43 TRICK DADOY/Take h To 0a House 4032 48 46 NELLY FURTADO/Tm Like A Bird 4508 92 45 JANET/ANFor You “n 5016
NELLY FURTADO/Tm Like A Bird 10578 2 # 3864 45 45 RLOPEZ/Pay 4410 4 45 aB N SYNC/Pop 5018
MANOY MOORE/In My Pocket 10320 50 46  NELLY FURTADONM Like A Bird 3864 20 41 O-TONVABOr Nothng 408 3% 44 36 37 JOE FAYSTIKALSuter 4884
JARULEAN MO.../Put M OnMe 9288 S0 45  JENNIFER LOPEZPay 3780 32 41 SHAGGY/Angel 4018 38 39 NELLY FURTADOA'™ Like A Bird 21 32 SUGAR RAYMWhen It's Over 424
AMERICAN HI-F VFlavor Of The Weak 8514 50 MUMBA/Baby, Corme Over._. %12 34 40 MOBY F/GWEN STEFANVSouthade: 3920 36 37 MONTELL JORDAN/Get it On._Tonite an . Coma Over... 4032
BACKSTREET BOYSAMoro Than That 8514 44 41 EDENSCAUSHGAOver 3444 38 37 nFeet... %2 2037 TRANDrops Ot dupher... 2 U2
JESSICA 7938 42 39 DREAM/This is Me 27 28 36 SUGARRAY/When Ifs Over %28 33 35  SAMANTHA| 31 24 ATC/Around The World . 168
SUGAR RAY/When Its Over 7998 59 33 JANET/MIFor You an 28 33 JESSICA: 3234 20 34 JENNIFER LOPE2A.ove Don' Cost. 22 22 EVEGMere'sTo The Ngnt 2904
3LW/MNo More (Baby... ) 7140 26 20 LUDACRISAVNal'S Yous Fantasy 252 18 32 STAIMDATS Been Awhile 3136 13 34 WILLAFORD/ Wanna Be Bac 24 22 TRANOrops Ol " 2804
EVE 8Here's To The Negit' 6708 23 27 MAMDY MOOREAN My Pocket 2268 17 20 RONANKEATINGAovin' Each Doy 2744 35 34 BUINK-182/AN The Small Things: 2 19 a DESTINYS| 2508
PPINK/You Make Me Sick 6708 2% 26 BLXITAy Way 2184 22 2744 34 320 %1 LENNY KRAVITZ/Again 237
INCUBUS/Drive 6450 22 25  WILLAFORDA Wanna Be Bad 200 19 24 2352 31 33 DREAMMeLoves UNol 335 1318 (IAnQ8 278
DESTINY'S CHIL DvSurvivor 6192 a3 /ihngel 1932 25 23 ATC/Around The World... 2254 33 33 SUGARRAYAWhen s Over 3135 15 17 FAITHHRL/Thers You' Be 2244
SOUL DECISIONFaded 6192 18 22 MYATaseOlTheEx. 1848 22 21 3DOORS DOWNXryplonite 2058 28 30 DESTINY'SCHILDVSurvivor 2850 7 16 EVEF/GWEN STEFANIAet Me Blow Ya Mind 12
6192 19 22 RUFF ENDZMNo More 1848 2020 2058 2328 MYMCate Ol TheEx.. 2660 17 1§ AR From Here 1980
OfThe Ex. 534 21 22 JUW/MNoMore (Baby...) 1848 19 20 MANDY MOORE N My Pocket 1960 24 28 K-C1 & JOJO/AN The Things .. 2660 1415 1980
DESTINYS CHILD/Bootyhcous 5676 9 22 CITYHIGH/What Would You Do? 1848 3119 /Jacied 1862 34 27 SHAGGY/RWasn'tMe 2565 11 15 MISSY ELLIOTT/Gat Ur Freak On 19680
3DOORS| 5676 21 21 OUTKASTAMS. 1764 13 17 DESTINY'S CHILIVBootyScious 1666 30 27 2565 17 15 RICKY MARTINA 0aded 1980
AE 5418 0 2 1764 46 17 CHILDVSurvivor 1666 227 KO8J0XCy 2565 28 15 MOBY FGWEN STEFANVSouthside: 1980
(DREAMAHe Loves L Not 5418 15 21 DESTINYSCHILDIndependent Women .. 1764 15 17 WILLA FORD/ Wanra Ba Bad 1666 28 26 MATCHBOX TWENTY/ You're Gone: 2470 14 13 DREAM/Thes Is Me me
'OUTKAST/So Frash, So Clean 5418 22a Garts. 1764 an MUMBA/Baby. Come Over... 1666 42 26  BACKSTREET BOYSMore Than That 2470 12 13 JOEA Wanna Know 1ms
DEST!  CHILDAndependent ! - 5418 18 20 702/Where My Gins Ar? 1680 19 16 FAITHHILL/There Youl Be 1568 25 26 EITTARTS CHE TR g 2470 13 12 MYACaseOf TheEx 1584
fihgel 5160 220 1680 9 16 CRAZYTI 1568 22 24 IRTAAEC L nceparncend Morarn.. 2% + 12 8 JANET/Someone ToCall 1584
SHAGGY/M Wasnl Me 5160 919 1596 9 16 X-CI& JOJOVAN The Things L. 1568 4 22 ICK DADDY/Take W To Da House 2090 17 11 JONBDont Tak 1452
K-C1 & JONO/Crazy 5160 16 19 EVE FGWEN STEFANVLet Me Blow Ya Mind 1596 1 18 LOPEZ/Love DontCost... 1568 20 22 CHRISTINAAGINLERA/Come 2090 11 11 O-TOWN/ASOr Nottwig 1452
EDEN'S CRUSH/Get | Yoursed 4902 21 13 PINK/You Make Me Sck. 1596 9 15 Gl 7 s 2090 151 TREET BOYSMore Than That 1452
LENNY KRAVITZ/Again 4902 25 18 DESTINY'S CHILD/Survwor 1512 26 95 BARENAKED LADIES/Pinch Me 1470 21 22 CITYHIGHMWNat Would You Do? 2090 mn 1452
MADONNA/DON' Tell Me: 4902 18 18 LENNYKRAVITZ/Agan 1512 13 1§ TRICK DADDY/Take N To 0a House 1470 26 22 3DOORS DOWNAryplonke 2090 § 10 702AWhere My Garis Ar? 1320
SCLUB 7/Never Had A Dieam 4644 18 18 SHAGGYMWasn1Me 1512 25 14 NEGACOSTALike A Feather 1372 24 21 EVE 6Mere’s To The Night 1995 10 10 SHAGGY/FreakyGel 1320
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June 15, 2001

ARTIST TLE LABELSS s s wiibs o e
0
EVE F/GWEN STEFANI Let Me Blow Ya Mind (Ruff Ryders/Interscope} 4324 +162 635924 11 6911
112'Peaches & Cream (Bad Boy/Arista) 4289 +382 657071 11 68/0
MISSY ELLIOTT Get Ur Freak On (Gold Mind/EastiWest/EEG) 3819 -5 57113716 15  69/0
CITY HIGH What Would You Do? (Interscope) 3673 +114 438398 11 64/0
AGUILERA/LIL’ KIM/MYA/PINK Lady Marmalade (/nterscope) 3558 -115 423046 10 5700
R. KELLY Fiesta (Jive) 2538 +137 447346 13 64/0
NELLY Ride Wit Me (Fo’ Reel/Universal) 2323 -127 383173 25 620
JAGGED EDGE Where The Party At (So So Def/Colurbia) 2085  +133 323589 5 591
TYRESE | Like Them Girls, (RCA) 1951 +44 265357 12 610
LIL' MO Superwoman (Gold Mind/EastWest/EEG) 1931 +209 353636 7 612
JA RULE | Cry (Murder Inc./Def Jam/IDJMG) 1924 +155 286258 7 60/0
JANET All For You (Virgin} 1794 -373 230011 15  55/0
LIL' ROMEO My Baby (Soulja/Priority) 1753 +207 181567 8 581
USHER U Remind Me (LaFace/Arista) 1684 +421 274304 3  60/0
JA RULE FALIL' MO AND VA Put it On Me (Murder Inc./Def JamviDJMG) 1660 -196 229517 24  58/0
DESTINY'S CHILD Bootylicious (Columbia) 1652 +266 203902 5 513
D12 Purple Hills (Shady/Interscope) 1590 +513 201355 3 554
TOYA | Do (Arista) 1507 +152 152014 10 485
SNOOP DOGG Lay Low (No Limit/Priority) 1428 -105 212191 16 4170
JOE F/MYSTIKAL Stutter (Jive) 1419 -198 200299 23  57/0
3LW Playas Gon' Play (Epic) 1390 -6 140195 8 5072
QB FINEST F/NAS Oochie Wally (Columbia) 1369 -301 169810 17  55/0
JESSICA SIMPSON Irresistible (Cofumbia) 1309 +100 127189 7 4iA
DESTINY'S CHILD Survivor (Columbia) 1307 -516 182363 15 5500
CASE Missing You (Def Sout/IDJMG) 1295 -48 211461 19 48/0
AALIYAH We Need A Resolution (BlackGround) 1271 -63 196362 6 500
2PAC Until The End Of Time (Amaru/Death Row/Interscope) 1258 -47 250930 13 430
BLU CANTRELL Hit ‘Em Up Style (Opps!) (Arista) 1201 +40 207289 7 526
TRICK DADDY Take It To Da House (Sip ‘N Slide/Atlantic) 1185 -249 132856 16 43/0
ST. LUNATICS Midwest Swing (Fo' Reel/Universal) 1180 +150 146341 8 591
ERICK SERMON Music (/nterscope) 1149  +160 231645 3 4ie
CRAIG DAVID Fill Me In (Wildside/Atlantic) 1137 +182 106934 3 522
SUNSHINE ANDERSON Heard It All Before (Soufife/Atlantic) 1049 -215 148222 14  46/0
RAY-J Wait A Minute (Atlantic) 1034  +237 188426 & 5177
‘N SYNC Pop (Jive) 972 -1 112168 4 3000
MARIAH CAREY Loverbay (Virgin) 837  +660 181143 1 4R
SNOOP DOGG F/TYRESE & MR. TAN Just A Baby Boy (Universal) 713 +81 73022 3 4000
JENNIFER LOPEZ Play (Epic) 650 -141 60561 12 28/0
JANET Someone To Call My Lover (Virgin) 641 +373 90123 1 53/50
OLIVIA Bizounce (J) 637 -141 39795 18 26/0
MUSIQ Love (Def Soul/IDJMG) 595 -43 114092 13 190
PROJECT PAT Chickenhead (Hypnotize Minds/Loud/Columbia) 522 -112 47739 16 18/0
LIL' JON & THE EASTSIDE BOYZ Bia Bia (TV7) 511 +24 49833 3 2383
GIGI D’AGOSTINO I'll Fly With You (Arista) 491 +67 99545 2 16/2
MISSY ELLIOTT One Minute Man (Gold Mind/EastiWest/EEG) 461 +114 101521 1 43
KURUPT F/NATE DOGG Behind The Walls (Avatar) 431 -26 ¢ 128010 6 12/0
K-Cl & JOJO Al The Things | Should... (MCA) a1 -00 ~ 34788 9 3000
TANK Maybe | Deserve (BlackGround) 413 -53 96915 14 1500
SISQ0 Can | Live (Dragon/Def Soul/IDJVG) 409  +246 59132 1 370
KUMBIA KINGS Say It (EM/ Latin/Capitol) 407 +13 39909 4 241

72 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs
ranked by total plays for the airplay week of Sunday 6/3-Szturday 6/9. Bullets appear on songs gaining plays or remaining ftat from
previous week. If two songs are tied in total plays, the song being played on more stations is placed first. Breaker status is assigned to
songs reaching 1000 plays or more for the first time. Songs below No. 20 are moved to recurrent after 20 weeks. Gross Impressions
equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission
from The Arbitron Company (Copyright 2001, The Arbitron Company), © 2001, R&R Inc.

i
B

Most Added.-
ARTISTTITLE LABEL(S) 008
JANET Someone To Call My Lover (Virgin) 50
INDIA:ARIE Brown Skin (Motown) 21
KURUPT F/BLAQUE |t's Over (Antra/Artemis) 14

SISQO0 Dance For Me (Dragon/Def Soul/IDJMG) 13
PHILLY’S MOST WANTEQ Please Don't Mind (Atiantic) 12

GINUWINE Differences (Epic) 10
OLIVIA Are U Capable (J) 10
FOXY BROWN OhYeah (Violator/[DJMG) 9
DIRTY Rollin Vogues (Universal) 8
RAY-J Wait A Minute (Atiantic)- 7
JUVENILE Set It Off (Cash Money/Universal) 7
SVALA The Real Me (Priority) 7

Most Increased

Plays -

Lo PLAY
ARTIST TME LABEL(S) INCREASE ]
MARIAH CAREY Loverboy (Virgin) +660
D12 Purple Hills (Shady/Interscope) +513
USHER U Remind Me (Laface/Arista) +421
132 Peaches & Cream (Bad Boy/Arista) +382
JANET Someone To Call My Lover (Virgin) +373
DESTINY'S CHILD Bootylicious (Columbia) +266
$1S0Q0 Can | Live (Dragon/Def Soul/IDIMG) +246
RAY-J Wait A Mioute (Atlantic) +237
LIL’ MO Superwoman (Gold Mind/EdstWest/EEG)  +209
LIL* ROMED My Baby (Soulja/Priority) +207

Breakers-
ERICK SERMON
Music (Interscope)
TOTAL PLAYS/INCREASE TOTAL STATIONS/ADDS CHART
1149/160 47/2 (31084
CRAIG DAVID
Fill Me In (Wildside/Atlantic)
TOTAL PLAYS/INCREASE TOTAL STATIONS/ADDS CHART
1137182 52/2 (32|
RAY-J
Wait A Minute (Atlantic)
TOTAL PLAYS/INCREASE TOTAL STATIONS/ADDS CHART
1034/237 51/7

Most Added is the total number of new adds officially reportedto R&R by
each reporting station. Songs unreponed as adds do not count toward
overall total stations playing a song Most Increased Plays lists the
songs with the greatest intotal plays. Weil

chart appears on R&R ONLINE MUSIC TRACKING
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Ngw & Active

June 15, 20071
I~ TOTALPLAYS 1

LW TW  ARTIST TITLE LABEL(S) ™ Lw

2 1 EVE F/GWEN STEFANI Let Me... (Ruff Ryders/Interscopg) 5946 5966  137/0

+ 2 MISSY ELLIOTT Get Ur Freak On (Gold Ming/EastWestEEG) 5814 5083 1340 | | LEMMY KRAVIZ pgin Vign)

JUVENILE Set It Off (Cash Money/Universal) LIL" O Back Back (Game Face/Atiantic)
TOTALA%TDA]'IONS/ Total Plays: 392, Total Stations: 9, Adds: 7 Total Plays: 200, Totat Stations: 9, Adds: 5
3

AZ Problems (Motown)
Total Piays: 185, Total Stations: 19, Adds: 0

s €@ JARULE | Cry (Murder inc./Def Jam/IDJMG) 3817 3613 1290 |

s @ ERICK SERMON Music (interscope) 3624 3124 12672 F. EVANS F/C. THOMAS Can't Believe {B<d Boy/Arista) | WILLA FORD | Wanna Be Bad (Lava/Atiantic)
’ Total Piays: 368, Total Stations: 14, Adds: 2 Total Piays: 184, Total Stations: 12, Adds: 0

« @ LIL ROMEQ My Baby (Soulja/Priorty) 3579 3355 1261 ‘

¢ 6 OUTKAST So Fresh, So Clean (LaFace/Arista) 77 2614 1140 PRODUCT 6&B Cluck Cluck (YClfL) | BAD AZZ... Wrong Idea (Doggy Slyle/PnOr:ty)

. 7 NELLY Ride Wit Me (FO'R@EWHI'VEFS& /) 2124 2318 900 Total Piays: 360, Total Stations: 34, Adds: 2 | Total Plays: 181 Total Stations: 12, Adds> 0

s & JARULE... Put It On Me (Murder Inc./Def Jam/IDJMG) 1918 2133 1090 JAHEIN Just In Cas (Dhine MAIWE)
10 9 2PAC Until The End Of Time (Amanu/Death Row/interscope) 1771 1861  102/D otalaysy 346, Total|Stabions: 24-1Adsy2

1w @ ST. LUNATICS Midwest Swing (Fo’ ReelUniversal) 1752 1573 1082 |
VIOLATOR... What It [s (Violator/Loud/Columbia)

0-TOWN All Or Nothing (J}
Total Plays: 170, Total Stations: 8, Adds: 4

CAMOFLAUGE. .. Cut Friends (Pure Pain/Universal)

1n 1 SNOOP DOGG Lay Low (No Limit/Priority) 1510 1792 927 Total Plays: 334, Total Stations: 13, Adds: 3 Totat Plays: 152, Total Stations: 16, Adds: 0
9 12 @B FINEST F/NAS Oochie Wally (Columbia) 1471 1923 106/ |

; i 0 Cfi ) THREE THE HARD WAY Let's Get It (Arist: | FOXY BROWN Oh Yeah (Violator/IDJMG,
w1 TRICK DADDY Take t To Da House (Sip ¥ SlieAtiantc) 1446 1882 98/ | | Toe e bAoA o Sone 1. A8
15 14 THREE THE HARD WAY Let's Get It (Arista) 1357 1420 9272 ‘
s @& SNOOP DOGG... Just A Baby Boy (Universal) 1312 1201 10400 REOMAN F/DJ KOOL Let's Get Dirty (Def Jam/0JMG} | KURUPT F/BLAQUE It's Over (Antra/Artemis)

Total Plays: 269, Total Stations: 19, Adds: 0 i Tota! Plays: 136, Total Stations: 17, Adds: 14
18 ® D12 Purple Hills (Shady/Interscope) 1288 903 6273
— @ VIOLATOR... What It Is (ViolatorLoud/Columbia) 1267 859 106/11 AUYE KEFS, Bl | L SCOTY The Wy (Hidon Bezchic
- @ LIL’ JON & THE EASTSIDE BOYZ Bia Bia (TVD 972 944 88/5 Total Plays: 250, Total Stations: 12, Adds: 1 | Total Plays: 135, Total Stations: 9, Adds: 0
’s Get Di 915 879 87 ' '

= @ e Dirty (DEIJam//DJMG) n ATHENA CAGE Hey Hey (Priority} | SHAQUILLE O’NEAL Connected (7.W.isM./Trauma)
— @ LI 0 Back Back (Gamg Face/Atlantic) 849 751 55/9 Total Plays: 231, Total Stations: 28, Adds: 4 Total Plays: 99, Total Stations: 9, Adds: 3

are ranked by total plays for the airplay week of Sunday 6/3-Saturday 6/9. For compléte

72 CHR/Rhythmic and 82 Urban reporters combine into a custom chart. Hip Hop titi2s — — e e——————————
reporter lists refer to CHR/Rhythmic and Urban sections.© 2001, R&R Inc. Songs ranked by total plays

ﬁ-
CHR/Rhythmic Reporters

Stations and their adds fisted alphabetically by market

KYLZ/Albuguerque, NM WBBM-FM/Chicago, IL WJMH/Greensboro, NC "KHTE/Little Rock, AR WKTUNew York, NY KKFR/Phoenix, AZ | 'KBBT/San Antonio, TX KSYR/Shreveport, LA
PD: Robb Royale PO: Tods Cavanah DM/PD: Brian Douglas Dir/Prog.: Larry LeBlanc VP/Dps.: Frankig Blue PO: Bruce St. James PD: J.D. Gonzalez PD: Heward Clark
ND:0J Loper MO: Erik Bradiey MD: Tap Man MD: Peler Gunn MD: Gerontmo APDMD: Charlle Heero APD: Danny 8 WO Cralg Cooper
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EVE {/GWEN STEFANI Let Me Blow Ya Mind (Ruff Ryders/Interscope)
112 Peaches And Cream (Bad Boy/Arista)

MISSY ELLIOTT Get Ur Freak On (Gold Mind/EastWest/EEG)

LIL' MO Superwoman (EastiWestEEG)

R. KELLY Fiesta (Jive)

ERICK SERMON Music (/nterscope)

JAGGED EDGE Where The Party At? (So So Def/Columbia)

QB FINEST f/NAS Oochie Wally (Columbia)

LUDACRIS Southern Hospitality (Def Jam South/IDJMG)

10 CITY HIGH What Would You Do? (Interscope)

11 NELLY Ride Wit Me (Fo’Reel/Universal)

12 JA RULE #LIL’ MO... Put It On Me (Murder Inc./Def Jam/IDJMG)
13 TYRESE [ Like Them Girls (RCA)

14 SNOOP DOGG Lay Low (No Limit/Priority)

15 3LW Playas Gon' Play (Epic)

16 KURUPT/NATE DOGG Behind The Walls (Avatar)

17 OUTKAST So Fresh, So Clean (LaFace/Arista)

18 2PAC {/BL Until The End Of Time (Amaru/Death Row/Interscope)
19 MISSY ELLIOTT One Minute Man (Gold Mind/EastWest/EEG)

20 JANET All For You (Virgin)

21 TOYA| Do (Arista)

22 JAY-Z | Just Wanna Love U (Give It...) (Roc-A-Fella/IDIMG)

23 USHER U Remind Me (LaFace/Arista)

24 THREE THE HARD WAY Let’s Get It (Arista)

25 SUNSHINE ANDERSON Heard It All Before (Soulife/Atiantic)

26 BLU CANTRELL Hit ‘Em Up Style (Oops!) (Arista)

27 AGUILERA, LIL’ KIM, MYA & PINK Lady Marmalade (/nterscope)
28 JOE {/MYSTIKAL Stutter (Jive)

29 DESTINY’S CHILD Bootylicious (Columbia)

30 RAY-J Wait A Minute (Atlantic)

gb[fr » 37 CHR/Rhythmic Mix Show Reporters
2

WO~ U & WN -

Contributing Stations

KQBT/Ausiin, TX KSEQ/Fresno, CA KDON/Manterey-Salinas, CA KBMB/Sacramento, CA

KISV/Bakersfield, CA
WBHJ/Birmi AL
WJMN/Baston, MA
WBBM/Chicago, IL
KZFM/Corpus Christi, TX
KPRR/EI Pasa, TX
WJIFX/Ft. Wayne, IN
KBOS/Fresna, CA

KiKi/Honolulu, HI

KXME HI
KBXXHouston-Galvestan, TX
KLUC/Las Vegas, NV
KPWR/Los Angeles, CA
KXHT/Memphis, TN
WPOW/Miami, FL
KTT8/Mirtneapolis, MN

WQHT/New York, NY
WNVZ/Narfolk, VA
KQCH/Omaha, NE
WPYD/Orlando, FL
KCAQ/Oxnard-Ventura, CA
KKFR/Phoenix, AZ
KXJM/Partland, DR
WWKX/Providence, RI

KSFM/Sacramento, CA
KTFM/San Antonio, TX
XHTZ/San Diego, CA
KMEL/San Francisco, CA
KYLD/San Francisca, CA
KUBE/Seattle-Tacoma, WA
WLLD/Tampa, FL
KOHT/Tucson, AZ
WPGC/Washington, OC

Tock: “It’s Over”
1obet Antra/Artemis

If you're at all familiar with hip-hop music, here’s a guy you've heard about often. Kurupt,
better known as Young Gotti, continues to reign in the higher realm of the rap world with the release
of his third album, Space Boogie: Smoke Oddessey. People are still buzzing over his single from
the Ozsoundtrack, “Behind the Walls,” which features the master hook singer Nate Dogg. Kurupt's

. current track “It's Over,” featuring Blaque, is also a hot topic. ® Young Gotti started his career

under the guidance of feliow rappers Dr. Dre and Snoop Dogg. He was featured on Dre’s 1992
multi-Platinumalbum, The Chronic, and Snoop’s debut, Doggysty'e, the following year. Both records
helped establish Kurupt in the hip-hop world. His first album, Kuruption, featured a host of col-
laborators from across the nation, which proved to fans that he was not only gifted, but versatile

. as well. His 1999 release, Tha Streetz Iz a Mutha, captured the drama of the streets with hardcore

R

lyrics, earning Kurupt his first Gold record. ® Kurupt's debut single from his third album is
currently making noise on the West Coast. Several stations boarded the rapper’s train long before
it was scheduled to leave, including KKFR in Phoenix. The add date is June 19, but some stations
couldn't wait until then. Both KYLD and KMEL in San Francisco decided to add the single two
weeks early. Artemis’ Michael Motta and Todd Glassman are doing their thing: Not only did they
get several adds beforehand, but the airplay for “It's Over” is out of control. KKFR is spinning the
hit 28 times; KPWR (Power 106)/L A. is up to 27 times; KCAQ/Oxnard-Ventura, CA is banging it 19
times; and San Diego’s XHTZ (Z90) is spinning it at least 12 times. Total spins for “It's Over” are
well over 200 at CHR/Rhythmic and Urban combined, and they're increasing steadily — a sure
sign that the single is another hit for Kurupt. ® Fun, catchy, and perfect for the summer is how
I would describe “It's Over” in a nutshell. Blague brings the hook alive with a sassy 'tude, while the
group’s Natina Reed laces the track with her slick rapping skills. Kurupt and Natina battle it out
over the work of producers Darin “Jeeky Man” Lockings and Christopher “Charm” Arms, and
stations are loving it. The Kurupt plague is moving fast from the West Coast. It won't be long

before the entire country is infected. — Renee Bell

Asst. CHR Editor

INDUSTRY) /1] 7],

Greg Williams
PD, KDGS/Wichita

This week we continue to cover great promos. KDGS/Wichita PD Greg Williams has the scoop.

Right now we are running the “$100,000 Dollar Dollar Bill Game.” Listeners are asked to
collect one-dollar bills that have the station’s frequency numbers, “939,” in that exact order,
anywhere in their serial numbers. The right caller gets a chance to play and win. If that serial
number opens the money vault, listeners have a choice of envelopes containing $2,500, $5,000,
$10,000 or $25,000. Even if their dollar bill doesn't open the vault, they'll get $100 just for
playing the game and qualify to be in the grand-prize drawing to win a 2001 Ford Mustang.

cusfomized for you.

CrowdCruiser

Looking for the ultimate remote vehicle? The
CrowdCruiser™ combines a Ford Chassis with
BPI’s custom designing to deliver a vehicle that
your listeners will look for and your staff will love!

Create custom graphics that will get noticed! We’'ll
build the interior to your specs. Call for more
information-this vehicle can be completely

BROADCASI
PRODUCTS

INCORPORATED

1-800-433-8460

6528 Constitution Drive
Fort Wayne, IN 46804
USA
(219) 459-1286
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CHR/Rhythmic

® June 15, 2001

¢ RateTheMusic.com

BV MEDUABASE™ America’s Best Testing CHR/Rhythmic Songs 12+ For The Week Ending 6/15/01.

Artist Titie (Label) LW Familiarity Burn D Familiarity Burn

EVE F/GWEN STEFANI Let Me Biow Ya Mind(Ruff Ryders/Interscope) 4.20 4.22 90% 16% 4.23 88% 16%
112 Peaches And Cream (Bad Boy/Arista) 4.04 4.08 88% 16% 4.09 86% 14%
NELLY Ride Wit Me(Fo’ Reel/Universal) 4.01 4.01 100% 40% 4.08 100% 40%
JA RULE F/LIL’ MO AND VITA Put It On Me(Murder Inc./Def Jam/IDJMG) 3.98 3.98 97% 38% 4,02 96% 35%
BLU CANTRELL Hit ‘Em Up Style(Arista) 3.95 3.82 50% 6% 3.97 43% 5%
MISSY ELLIOTT Get Ur Freak On(Gold Mind/EastWest/EEG) 3.92 3.96 95% 21% 3.91 95% 22%
CASE Missing You(Def Soul/iDJMG) 3.90 3.90 74% 17% 3.94 69% 15%
JOE F/MYSTIKAL Stutter(Jive) 3.90 3.95 97% 42% 3.87 98% 41%
CITY HIGH What Would You Do?(Interscope). 3.89 3.98 85% 20% 4.06 83% 17%
R. KELLY Fiesta{Jive) 3.85 3.81 85% 20% 3.85 83% 19%
SNOOP DOGG Lay Low(No Limit/Priority) 3.85 3.90 85% 20% 3.79 83% 20%
LUBACRIS Southern Hospitality(Def Jam South/IDJMG) 3.82 3.79 91% 29% 3.90 91% 27%
TOYA | DofArista) 3.81 3.71 51% 7% 3.91 46% 5%
LIL* MO Superwoman(EastWWest/EEG) 3.81 3.65 62% 10% 3.95 57% 9%
TRICK DADDY Take It To Da House(Stip ‘N Slide/Atiantic) 3.79 3.8% 90% 28% 3.83 . 89% 28%
JAGGED EDGE Where The Party At(So So Def/Columbia) 3.79 3.80 55% 6% 3.88 50% 5%
FST. LUNATICS Midwest Swing(Fo’ Reel/Universal) 3.78 3.72 58% 8% 3.88 53% 5%
AALIYAH F/TIMBALAND We Need A Resolution(BlackGround) 3.78 3.75 66% 9% 3.88 63% 8%
JA RULE | Cry(Murder Inc./Def Jam/IDJMG) 3.76 3.81 81% 17% 3.79 78% 16%
CHRISTINA AGUILERA/LIL’ KIM/MYA/PINK Lady Marmalade(/nterscope) 3.75 3.86 99% 42% 3.72 100% 44%
OUTKAST So Fresh, So Clean(Laface/Arista) 3.72 3.80 94% 34% 3.69 93% 33%
USHER U Remind Me(Arista) 3.72 - 58% 5% 3.3 54% 6%
TYRESE | Like Them Girls(RCA} 3.69 3.75 80% 14% 3.73 78% 14%
QB FINEST F/NAS Oochie Wally(Columbia) 3.67 3.68 87% 31% 3.75 85% 29%
3LW Piayas Gon’ Play(Epic) 3.60 3.56 83% 19%: 3.64 82% 17%
JESSICA SIMPSON Irresistible(Cofumbia) 3.46 3.55 79% 17% 3.54 80% 16%
JANET All For You(Virgin) 3.44 3.55 99% 50% 3.31 99% 54%
DESTINY’S CHILD Bootylicious(Columbia) 3.32 - 70% 20% 3.40 69% 18%
LIL ROMEQ My Baby (Soulja/Priority) 3.26 3.34 17% 25% 3.36 4% 21%
DESTINY’S CHILD Survivor(Columbia) 3.16 3.38 100% 67% 3.24 100% 66%

Total sample size is 486 respondents. Total average lavorability estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much). Total familiarity represents the percentage
of respondents who recognized the song. Tetal burn represents the number of respondents who said they are tired of hearing the song. Sample composition is based on persons 12+. |-
TD = Target Demo (Persons 12-24). Persons are screened via the Internet. Once passed, they can take the music test based on their format/music preference. RateTheMusic.com results |
are not meant to replace callout research. The results are intended to show opinions of participants on the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The |.
RTM system is available for local radio stations by calling 407/523-7272. RateTheMusic.com data is provided by Mediabase Research, A division of Premiere Radio Networks.
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Most P7;yed Recurrents 3 ! Ming For Adds

OUTKAST So Fresh, So Clean (LaFace/Arista) 6/19/01
LUDACRIS Southern Hospitality (Def Jam South/IDJMG) CASE Not Your Friend (Def Soul/IDJMG)
- JELLEESTONE Money (Part 1) (Warner Bros.)
JAGGED EDGE Promise (So So Def/Columbia) JENNIFER LOPEZ I'm Real (Epic)
K-Cl & JOJO Crazy (MCA) KURUPT f/BLAQUE [t's Qver (Antra/Artemis)
SHAGGY Angel (MCA) MARIAH CAREY Loverboy (Virgin)

OFFICIAL Anything You Want (Motown/Universal)

OUTKAST Ms. Jackson (LaFace/Arista)

LUDACRIS What's Your Fantasy (Def Jam South/IDJMG) Listen now to these and other hot/new releases.on . (=
MYSTIKAL F/NIVEA Danger (Been So Long) ~3(Jive) Music Meetmg, the mdustry s No.. 1 online destination :
for new music.www.rrmusicmeeting.com
JAY-Z | Just Wanna Love U... (Roc-A-Fella/IDJMG)
DR. DRE The Next Episode (Aftermath/Interscope)
J. RULE F/C. MILIAN Between Me And You (Murder Inc./Def Jam/IDJMG) E:f,? ‘ | l B . u L
MYA Case Of The Ex (Whatcha...) (University/interscope) S = =

SHAGGY It Wasn't Me (MCA) ;
NELLY Country Grammar (Fo’ Reel/Universal)
NELLY E.I. (Fo’ Reel/Universal)
MYSTIKAL Shake Ya Ass (Jive)
JAY-Z Big Pimpin’ (Roc-A-Fella/IDJMG)
DMX Party Up (Up In Here) (Ruff Ryders/IDJMG)

s ‘ , GET A FREE LAPDANCE AT JAM'N 94.5
3LW No More (Baby 'ma Do nght) (Ep’C) Just kiddin’ The Neptunes co-producer Pharrell took over the airwaves in Boston to help

JAGGED EDGE Let's Get Married (So So Det/Columbia) promote the N.E.R.D. album and.its hot new s.ing.le‘, “Lapdance.” He took’over the{ mike at
WJIMN (Jam’n 94.5)/Boston studios. Here he is giving a heads-up to Jam'n 94.5 listeners.
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KQOKS - Already Top 10 Phones! POWER 106
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KBMB  KWIN
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WKTU/MNew York
Clear Channe!

(212) 649-5300
Blue/Geronimo
12+ Cume 2,469,960

AR