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FIRST ANNUAL 5 @=Y AWARDS THE TONIGHT SHOW
- June 19 in Los Angeles - WITH JAY LENO
- Performs on June 28 -

TEENAPALOOZA

B fox- Sisqo has been rominated for

"Male Artist of the Year"
TEEN PEOPLE in the 2001 Teen Choice Awards airing

- Presents Sisqo live in concert on June 21 - ' on Fox late August.
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Radio’s Music Influence Slipping

Radio appears to be losing its competitive edge over other me-
dia when it comes to exposing and promoting new music, accord-
ing to a benchmark survey of 16-40-year-olds conducted by Edison
Media Research and unveiled at R&R Convention 2001.

The report concludes that radio remains the top dog when it
comes to exposing new music (o consumers but drops precipitously
when it comes to influencing recent consumer purchases.

Because young consumers aren’t listening (o the radio as much
as they used to, record companies are encouraged to expand their

2 |
management ¢+ marketing ¢ sales

R&R's beloved Sales & Marketing Editor
Pam Baker performs a variety of
tunctions here at the shop. For the last
few weeks she coordinated PR for R&R
Convention 2001, and now that things are
over, she can share some of the great

A ot

stories she heard from people who
attempted to get into the functions
without paying. If you've ever worked in a
similar capacity, we’re sure you'll relate to
this column. Pam has some convention
snaps to share with you as well. This
week’s MMS section also contains a
reminder from regular contributor John
Lund that summer is upon us, and fall (as
in the tall book) isn't far behind! Clear
Channel's Greg Ryan is in this week's GM
Spotlight.

Pages 12-18

CONVENTION SCRAPBOOK

Here's a piece of trivia: This year marks
the first R&R convention where all the
pictures were taken with digital cameras.
R&R's official convention photographers,
Lester Cohen and Elon Schoenholz,
certainly did their jobs — they snapped
4,000 pictures over the three days. We've
chosen the best 150 for this issue, which
we hope will serve as a great memento of
Convention 2001.

Throughout this issue

o LPFM filing window nets hundreds
of applications
« WEJM/Philly flips to Hot AC

+ WRKO/Boston names Jay Clark PD
Page 3

THis i) wEEK |

CHR/POP
< AGUILERAALIL' KIM/MYA/PINK Lady ...{Interscope)

CHR/RHYTHMIC

* 112 Peaches & Cream {Bad Boy/Arista}

URBAN
* 112 Peaches & Cream {Bad Boy/Arista)

URBAN AC

+ LUTHER VANDROSS Take You Out {J)

COUNTRY
« LONESTAR I'm Already There (BNA)

AC
< DIDO0 Thankyou {Arista)

HOT AC
« LIFEHOUSE Hanging By A Moment {DreamWorks)

SMOOTH JAZZ
« CHUCK LOEB North, South, East And Wes {Shanachie)

ROCK
« STAIND It's Been Awhile (Fip/Elektra/EEG)

ACTIVE ROCK
+ STAINO It's Been Awhile {Flip/Elektra/EEG)

ALTERNATIVE
« STAIND It's Been Awhile (Flip/Elektra/EEG)

TRIPLE A
« R.E.M. Imitation Of Life (Warner Bros.)

THE INDUSTRY'S NEWSPAPER

www.rronfine.com

marketing efforts to 16-t0-24-ycar-olds.
Details and breakouts of this survey can be found on Page 40.

R&R Convention 2001 Pulls Out All The Stops!

By RoN RODRIGUES
k&R EDITOR-IN-CHIEF
ronr@rronline.com

Neither the challenges of con-
solidation nor an uncertain
cconomy were enough to deter
more than 2,000 radio and
record professionals from gath-
ering in Los Angeles last week
to sce a former President, a
couple of comeback superstar
rockers and a host of other mar-
quee celebrities at R&R Con-
vention 2001.

The convention’s agenda
served as a unique bridge be-
tween the generations of profes-
sionals who showed up. Witness
The Guess Who — originators
of Lenny Kravitz’s biggest hit,

Convention Performances: Page 26

“American Woman” — sound-
ing as if it were 1970 all over
again when they performed at an
opening-night showcase. And
therc was Rick Dees — the
CHR moming fixture who be-
gan his KIIS/Los Angeles tenure
two decades ago.

But the star atiraction was the
42nd President of the United
States. The Century Plaza ball-
room was packed with an SRO
crowd of 1,800 to hear Bill
Clinton thank the radio industry
for entertaining him as a youth
and helping him win presidential
elections. .

Clinton’s wide-ranging ad-
dress included remarks about the

CONVENTION/See Page 32

Top row: Stevie Nicks headlines a Friday-morning showcase while The Doobie Brothers jam at an AC ses-
sion. Middle: Christina Aguilera performs before helping hand out Industry Achievement Awards for CHR/Pop
and CHR/Rhythmic; Access Hollywood's Pat O’'Brien and Nancy O'Dell give out National Industry Achieve-
ment Awards; Shelby Lynne makes an impression. Bottom: KROQ/Los Angeles’ Kevin Weatherly accepts
LIFEbeat honor; Larry King and Rick Dees go live; and The Guess Who's Randy Bachman and Burton

Cummings beit out *American Woman.”

CONVENTION PHOTOGHRAPHY BY LESTER COHEN AND ELON SCHOENHOLZ

Mconventlon:2061

By Joe Howarn
R&R WASHINGTON BUREAU
Jjhoward@ rronline.com

A raucous standing ovation greeted
former President William Jefferson
Clinton as he strode onstage to deliver
the keynote address at
R&R Convention 2001,
proving that interest in
him hasn’t waned since
he left the White House. Clinton lived
up to the enthusiastic reception by
touching on subjects important to the
crowd, delivering a speech that in-
cluded stories of how radio played a
vital role in his life from childhood

Look for a full transcript of

Clintan's address in next
week's issue of R&R.

‘Radio Is A Community Institution’

W Former President Clinton brings convention crowd o its feet

through his political career, including
his presidency.

Once the initial reception quieted, a
voice from the audience cried out to
Clinton, “We miss you,” leading to
laughter and yet another
ovation. Early in his ad-
dress, Clinton reached
out to the crowd by de-
scribing how his life has changed
since his presidency ended. “1 don't
get my news from top-secret CIA
briefings anymore,” he said. “I have 1o

'CLINTON/See Page 26

NEWSSTAND PRICE $6.50

R&R’s VIP subscription package includes a daily fax and e-mail updates! Call 310-788-1625.

wwWw americanradiohistorvy com
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DOUBLE PLATINUM!

Mainstream AC ©

KIIS-FM/Los Angeles
DD!

One of the most added!

KBKS  Seattle!llll
-~ KFMD Denverlll!

- WKRQ Cincinnatilll
PRO-FM Providence
KKMG KRQQ
WKRZ WRVQ -

WYOY WDDJ WVSR WAEZ
WBBO WXLK WXYK KFRX
WMRV WWKZ WCIL KDUK
. WRTS WBDR WERO KSXY

ANOTHER
53,000 ALBUMS SOLD
THIS WEEK!

/,

only tinigee

from A DAY WITHOUT RAIN

her first album of new-music in five years

produced and encineered oy NICKY Ryan

[ ]
Callout America #3 Overall
©2007 warner music uk iid, www saysmusic com .
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Clark Set As PD
0f WRKO/Boston

Veteran Talk radio programmer
Jay Clark has been named to fill
the vacant PD post at WRKO/Bos-
ton, effective
June 25. The sta-
tion has been
without a full-
time PD since Al
Mayers exited
several weeks
ago and became
Station Manager

York.

“I like having a
veteran like Jay
hooked up not only with WRKO,
but also with Entercom,” company
Director of News/Talk Program-
ming Ken Beck told R&R. “I'm
pumped to be working with him. [
should learn a lot.”

Clark was most recently VP/GM
at the now-defunct Comedy World
Radio Network. Prior to that he
was VP at the former SportsFan
Radio Network and VP/Program-
ming for WinStar New Media.
Clark’s Talk radio programming re-
sume includes stops at WABC-
AM/New York, KLSX/Los Ange-
les and WTKS/Orlando. He's also
a former Exec. VP with Sabo Me-
dia/New York.

“I'm really looking forward to

Clark

of WBBR/New

getting back into local radio in the |

state where [ grew up,” Clark told
R&R. “I'm very excited to have an
opportunity to work with Entercom
Market Manager Tom Baker, Ken
Beck and the whole great team at
Entercom.”

In other WRKO news, Bob
Mendelsohn has been named
GSM. Mendelsohn’s market expe-
rience includes 18 years at
Infinity’s crosstown Rock WBCN
along with sales and management
positions at WXYZ/Detroit, WGN
and WMET in Chicago. WIKL &
WRMN/Elgin, IL and WING/Day-
ton. Mendelsohn has spent the past
year in the dot-com industry as Di-
rector/Adventising & Sponsorships
for Swdent.com and TVGrid.com
in Boston.

“Talk radio has the unique ability

to fascinate, motivate and provoke |

its listeners,” Mendelsohn said.
“I'm very excited by the prospect

of putting that power to work for |

WRKO’s advertisers.”

R&R Observes
Fourth Of July

In observance of the Indepen-
dence Day holiday, R&R's Los
Angeles, Nashville and Washing-
ton, DC offices will be closed
Wednesday, July 4.

R&R Convention 2001 kicked off with the annual LIFEbeat breakfast,
this year honoring KROQ/Los Angeles VP/Programming Kevin
Weatherly for his fund-raising efforts to fight AIDS. Pictured at the pre-
sentation are (I-r) LIFEbeat Chairman Mitch Slater and co-founder and
Artemis Records President Daniel Glass, Weatherly, R&R Publisher/
CEO Erica Farber, Universal SVP/Crossover Promotion Valerie Del.ong
and LIFEbeat Exec. Director Eric Gribin.

WEJM/Philly Flips To "Mix’

WE]JM/Philadelphia jettisoned
its “Jammin’ Gold™ format on June
15 to become “*Mix 95.7” Zapo-
leon Media Strategies’ Guy
Zapoleon and Steve Davis are con-
sulting the Greater Philadelphia
Radio Group outlet.

PD Mark Edwards remains in
place, and new calls are pending.
The “Adult CHR” features com-
mercial-free hours weekdays at
8am, noon and 5pm.

According to Greater Media VP/
Radio Rick Feinblatt, “We con-
ducted extensive research that ulti-

mately showed what we’d long sus-
pected: There’s a great opportunity
in the Philadelphia market for a ra-
dio station that plays the best of
today’s music with an adult presen-
tation.” i

The new station “isn’t too rhyth-
mic. too alternative or too sleepy,”
noted Edwards. “It’s the perfect
mix of today’s best music without
the rap. It’s not designed for people
willing to live in dumpsters for con-
cert tickets and won’t blend into the
scenery like some background-mu-
sic stations.”

FCC Completes LPFM Filing Process

I Commission prepares bid for LPFM monitoring

The FCC received several hun-
dred applications from would-be
broadcasters last week, when it
once again began accepting appli-
cations for controversial low-power
FM licenses. Windows four and
five were open June 11-15. and
electronic applications buzzed in at
a rate of 150 a day, according to
FCC Media Services acting chief
Peter Doyle.

The combined round was open (o
applicants from Alabama, Arizona,
Arkansas, Florida. Guam, lowa,
Kentucky, Massachusetts, Mon-
tana, Nebraska, New Jersey, New
Mexico, North Carolina, North Da-
kota, Oregon, Pennsylvania, Ten-
nessee, Texas, U.S. Virgin Islands,
Vermont, Washington and West Vir-
ginia, completing the national
LPFM application process begun
last August.

The three other LPFM windows
netted more than 700 applications,
and some 40 construction permits
have already been jssued. Doyle
told R&R he does not believe that

any final LPFM licenses have been
cleared for broadcast.

Meanwhile, the commission is
preparing a bid proposal for LPFM
monitoring. The Radio Broadcast- |
ing Preservation Act of 2000 re-
quires the commission to solicit
bids from an “independent entity”
that will study the impact of LPFM
broadcasters in up to 10 markets.

“This is not going to be an inex-
pensive process,” acknowledged
Doyle, who told R&R last week
that his office has put a great deal of
effort into producing the document
and is still developing the bid pro- |
posal. “I just don’t know how close
we are to finishing it.”

The process, which bypasses the
FCC’s own qualified engineering
staff, will likely force the commis-
sion to appeal to legislators for ad-
ditional funding to cover the cost of
getting the contract. Doyle declined
to speculate on how much the ef-
fort would cost taxpayers.

— Jeffrey Yorke l
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BMG Entertainment has pro-
moted Michael Smellie to COO.
Based in New York, he reports to
Chairman/CEO Rolf Schmidt-
Holiz and will oversee the finance,
legal and business affairs, IS&T,
audit and new technologies & stra-
tegic development departments.

“Michael is the ideal candidate
for this position,” Schmidt-Holtz
said. “He has an impressive track
record at BMG and in our industry
as a first-rate music exccutive with

Fish

== ==

_ e ow In Cleve

' Smellie Named BMG Entertainment GO0

a unique understanding of both the
creative process and business op-
erations.”

Smellie was previously Sr. VP of
BMG’s Asia Pacific region, a post
he held since 1995. He joined
BMG in 1993 as Managing Direc-
tor of BMG Australia. Before that
he was CEO of MMA/RooA. an
Australian independent record la-
bel, management company and
music publisher. Prior to that he
spent 12 years at PolyGram.

Ear——

and

=

B Northeast Ohio radio shuffles the deck July 1

Salem Communications will de-
but its fifth Christian “Fish” format-
ted station, on the 95.5 frequency
presently occupied by WCLV/
Cleveland when it obtains the sta-
tion from Radio Seaway July I.
The new calls will be WFHM. As
previously reported by R&R,
WCLV will relocate to 104.9. But
those aren’t the only frequency flips

| set for the beginning of next month

in northeastern Ohio, as Salem and
Clear Channel address their need to

maximize exposure and coverage
for their various formats.

¢ Clear Channel’s WKDD will
move from 96.5 to 98.1, giving it
better coverage in Summit, Portage
and Stark Counties. WKDD will be
the first of seven stations to move.

* Classical WCLV will move
next, taking the 104.9 currently oc-
cupied by WAKS-FM in Lorain.
By moving the 104.9 transmission

FISH/See Page 26
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Fines, License Revocation

Virgin Islands Broadcaster Faces

L1 FCC denies Family Broadcasting’s request for time to address problems

By JoE Howarp
R&R WASHINGTON BUREAU
Jjhoward@rronline.com

Two stations in the U.S. Virgin Islands may lose their licenses
and face $275,000 in fines as a result of what the FCC called “a
pattern of evasiveness” regarding commmission inquiries and
correspondence. The commission said that Family Broadcast-
ing, licensee of WSTX-AM & FM/Christiansted, U.S. Virgin Is-
lands, has misrepresented facts and otherwise lacked candor in its

dealings with the FCC.

According to an FCC order re-
leased June 15, Family filed a peti-
tion seeking time to correct various
technical and other deficiencies pre-
viously specified by the commission
in order to avoid fines and a hearing
that could result in revocation of the
stations’ licenses. The FCC said that
Family operated the stations in a inan-
ner “‘substantially- at variance” with
the terms of their authorizations for

four years and committed numerous

technical violations. Specifically, it
said that the company moved the
transmitter for its FM station with-
out FCC approval and later misrep-
resented the reasons for the move.
Family’s majority stockholder,
Gerald James, said in a declaration
that he did not irtend to mislead the
commission but was humiliated by
the company’s eviction from its au-
thorized transmitter site for nonpay-
ment of rent. The FCC order said

James has resigned as an officer and
director of the company.

Family has filed an application
with the commission to transfer con-
trol of the company from James and
his wife to their children, whom. the
company says, were not involved in
the earlier wrongdoing. The order
states that the Jameses’ daughter,
Barbara James-Peterson, has taken
control of the stations and hired a
consulting engineer to resolve the
violations.

Buf the FCC nonetheless deter-
mined that Family Broadcasting has
willfully znd repeatedly violated
commissicn rules and denied the
company’s petition, flatly rejecting its
request for more time to address the
violations.

Emmis Has Gone In ‘Mény Right Directions’

I Analyst Praises Cumulus Shareholder Settlement

By JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF
yorke @ rronline.com

No one is willing to say they see the light at the end of the
tunnel, but after meeting with Emmis Communications execu-
tives in San Francisco; Portland, OR; and Los Angeles last week,
First Union Securities analysts Jim Boyle and Bishop Cheen be-
lieve that the company has gone in “many right directions.”

In a report filed by Boyle this week.
he noted that Emmis reported that “June
is better than May, May was better than
April, and April was better than March.”
Boyle also pointed out that Emmis’
toughest comps end this month.

“Though it is still too early to ac-
curately gauge July, the positive trend
is likely to continue,” he wrote, not-
ing that July is the third-lightest ra-
dio month and “tends to be volatile
and less critical than most months
following it”* He added that, due to
IRS hurdles, Emmis can't spin off its

TV division in a tax-free transaction
for another 18 to 24 months. Inves-
tors would likely reward such a sepa-
ration, he said, and added that “we
believe most would view an outright
sale as the best possible scenario”
Another “right direction™ saluted
by Boyle is what he called in a head-
line Los Angeles radio’s “poaching”
of newspapers. He said, “Radio takes
about 17% of the advertising revenue
in L.A., vs. 8% of the industry share
overall. Val Maki, VP/GM of Emmis/
Los Angeles. has seen a 35% surge

for radio share in L.A. since 1995,
‘most of it coming out. of the hides of
newspaper;.”

Boyle akso noted that the Emmis
outlets are building strength in 11 ad
categories that compete with such
historically strong categories as au-
tomobiles, financial services and en-
tertainment. And, as Lehman Broth-
ers’ William Meyers did last week
when he issued his industry “Report
Card.” Boyle tipped his hat to Emmis’
hiring of Chuck DuCoty from
Infinity’s WFAN-AM/New York to
take contrcl of Emmis’ Chicago op-
erations. The First Union Securities
analysts rezffirmed their “strong buy”
rating on Emmis and reiterated their
$41 per share price target.

EMMIS/See Page 8
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Once Again, Court Rejects FCC EEO Rules

he Washington, DC U.S. Court of Appeals has refused a request by the

FCC to reconsider the court's earlier decision to strike down the
commission’s rules regarding recruitment of minorities in the broadcast
and cable industries. The court originally struck down the FCC's equal-
opportunity regulations in 1998, declaring them unconstitutional. In 2000
the FCC returned with new EEO rules, which were declared unconstitu-
tional by the court in January. The news of the latest ruting shovld be well-
raceived in the broadcast community: The NAB and 50 state broadcasters’
associations had filed appeals with the FCC to stay the new rules when the
commission enacted them in 2000, but those appeals were rejected by the
commission.

Viacom Registers Shares For BET Founder Johnson

iacom has registered 3.2 million shares of stock for Black Entertain-

ment Television fourider Robert Johnson, who sold his network to
Viacom in November 2000 for $3 billion in stock and assumec debt. The
shares, worth about $172.5 million at current prices, give Johnson a total of
about 27 million in Viacom shares, worth about $1.5 billion, Bloomberg
raported.

Salem Note Offering To Fuel Growth

Salem Broadcasting said that proceeds from its $150 million senior
note offering will be used to repay a large portion of its existing $187
million debt, and the rate of interest will be determined when the offering is
complete. “This note offering positions Salem's capital structure so that we
can continue to grow, both organically and through acquisitions,” Salem
Director/Investor Relations Jalane Sclafani told R&R. The note offering is
expected 1o get private placement to qualified institutional investors, she
said.

Infinity Departure Affects NAB Bottom Line;
NAB Board Members Elected

ational Association of Broadcasters Exec. VP John David told the
NAB Radio Board in Washington last week that, while stations con-
tinue to join the NAB and membership is at a near-record level, the new

Continued on Page 6

R&R Stock Index

This weighted index consists of all publicly traded companies that derive
more than 5% of gross earnings from radio advertising.

Change Since
&15/00 &/8/0) &/15/01 6/15/00 6/8/01-6/15/01
R&R Index 342.35 279.89 260.75  -238% -6.8%
Dow Industrials  10,714.82  10,977.00 10,623.64 08% -32%
S&P 500 147873 1264.96 121436 -17.8% -4.0%
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Invest in Your Future and
Take Youy Career in Programming
to the Next Level
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As the radio industry changes, you need to change with it.

IR
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For the Pawer af Musc

If youfre a programmer, the Racio Advertising Bureau now offers sou :he&nm.mity to increase your knowledge of the business and your value

to your station. With your Certijed Radic Marketing Consultant Rrogrami
Programming with the vital, career-buiiding knowledge of Sales.

‘Accreditation {CRMC-PA), you'll combine your expertise in

To get a free copy of the CRMC-PA on CD-ROM, watch for it arriving an your desk soon, call the Radio Advertising Bureau
at 1-800-232-3131 or log on at ttp://www.rab.com.

Get the credit you deserve. Get certified!

RRADK} ADVERTISING | BUREAU
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“Tuse 1t every day”

—rew Garaho, Real Radio 104 Orfando

“The quality ['d expect..”

—Bill Tanner, VP Programming SBS, Los Angeles

“Itsa q,real source for inside.
Informaion on topical people.

Jack Diamond WRQX Washington DC

"I build topics from 1t

—Don Wade, WLS Chicago

“IU's great show prep” ~ “Welove this”

—LKen KohL KFBK. KSTE Sacramento — Harmon & Evans, 925 XTU Philadelphia

"I ove the hot stortes and audio files™

—Brian Whitman, LA Air Personality

YOU WIN FAME. Go to www.PARADERADIOFAX.com, now. Free Show prep. Hot Audio. RO eaai, 44 -y
Discover how you and a listener might appear inside PARADE magazine. P{-\_—LD\“L\_D |

A Conversation With America j

~ LEARN MORE, CALL TOM TRADUP OF SABO MEDIA (972)966-8255. | —
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DEAL OF THE WEEK 2001 DEALS TO DATE

Dollars to Date:

$1,117,186,036

(Last Year: $24,939,969,133)

o WSTL-FM/Carlisle  Dollars This Quarter: $53€,94.3;4530‘§
(Lex’ﬂg.ﬂ?.ﬂ'ﬁﬂm’, KY (Last Year: $1,356,941,000)
$4.8 million Stations Traded This Year: 626

(Last Year: 1,762)
Stations Traded This Quarter: 189
(Last Year: 274)

TRANSACTIONS AT A GLANCE

All transaction information provided by
BIA's MEDIA Access Pro, Chantilly, VA.

* KRLW-AM & FW/Walnut Ridge, AR $400,000
*WOKC-AM/Okeechobee, FL $200,000
*WZSK-AM & WSKE-FM/Everett, PA $350,000

* WGZO-FM/Parris Istand, SC $100,000

* KBMA-FMWBryan (College Station), TX $2.5 million
* WRDN-AM & FM/Durand, Wi $600,000

Lynn Martin Makes It Six In Lexington, KY

O L.M. Communications grabs WSTL from Mortenson in $4.8 million deal

L;.;__.;- ottt ____j

BT ETETT I | WPEP-AM/Taunton

s ST LR, e

FREQUENCY: 1410kHz; 1340 kHz;

Kentucky Willow Farm/Anastos 1570 kHz
WSTL-FM/Carlisle Transaction POWER: 1kw day/156 watts night;
Lexi F PRICE: $2.1 million 1kw; 1kw day/227 watts night
(Lexington-Fayette) TERMS: Asset sale for cash FORMAT: News/Talk; Dark; News/

PRICE: $4.8 million

TERMS: Asset sale for cash
BUYER: L.M. Communications,
headed by President Lynn Martin.
Phone: 859-233-1515. It owns nine
other stations, including WLXG-AM,
WBTF-FM, WCDA-FM, WGKS-FM
& WLXO-FM/Lexington-Fayette.
SELLER: Mortenson Broadcast-
ing Co. Inc., headed by President
Jack Mortenson. Phone: 859-245-
1000

BUYER: Anastos Broadcast
Group, headed by President Ernie
Anastos. Phone: 518-899-3000. It
owns four other stations. This rep-
resents its entry into the market.
SELLER: Willow Farm Inc. headed
by President Keating Willcox.
Phone: 978-468-1954

COMMENT: This deal originally ap-
peared in the June 8, 2001 issue of

[ R&R with an undisclosed price.

Talk
New Hampshire

WMVU-AM/Nashua

FREQUENCY: 900 kHz
POWER: 910 watts
FORMAT: News/Talk

Rhode Island
WNRI-AM/Woonsocket

POWER: 3kw day/18 waltts night
FORMAT: Talk

KRLW-AM &
Ridge

PRICE: $400,000

TERMS: Asset sale for cash
BUYER: Bobby Caldwell. Phone: |
870-238-8141. He owns four other
stations. This represents his entry
into the market.

SELLER: Will Floyd. No phone
listed.

FREQUENCY: 1320 kHz; 106.3 |
MHz

FM/Wainut

WGZO-FM/Parris Island
PRICE: $100,000

TERMS: Asset sale for cash
BUYER: Zip Communications,
headed by President/Treasurer
Michael Shoft. Phone: 704-948-
5617. It owns no other stations.
SELLER: Simmons Broadcasting
Co., headed by President W. Lee
Simmons. Phone: 843-785-4445
FREQUENCY: 103.1 MHz
POWER: 18kw at 328 feet
FORMAT: CHR/Pop

COMMENT: This deal originally ap-

FREQUENCY: 92.1 MHz
POWER: 32kw at 610 feet
FORMAT: Christian AC

Massachusetts

WMSX-AM/Brockton,
WGAW-AM/Gardner and

Bloombe

Continued from Page 4

members “have not offset the financial impact of the Infinity resignations.” in April about 180 Infinity radio stations and
35 CBS television stations withdrew their memberships from the lobbying group after the NAB refused to pressure
Congress to lift the national TV-ownership limits.

In other news from the NAB, the organization has elected two new members to its Radio Eoard. Federated Media
President John Dille was elected President, replacing outgoing President David Kennedy of Susquehanna Broad-
casting, whose two-year term ends this month. Hubbard Radio Group President Virginia Morris was named Radio
Board Vice Chairman.

RAB Says Clear Channel Is In To Stay, Announces RAB2001 Subcommitiees

Radlo Advertising Bureau President/CEQ Gary Fries told R&R that there is no correlation between Clear Chan-
nel Communications’ recent departure from the New York Market Radio Association (R&R 6/15) and its status
with the RAB. He added that there is “no overlap” between what the RAB does and the functions of a state association
such as NYMRAD. Fries said, “We have an ongoing relationship with Clear Channel,” and pointed out that Clear
Channel Sr. VP Dave Crowil is also the Chairman of the RAB's board of directors.

The RAB has also announced three new subcommittees for its RAB2001 conference in Orlando. Nassau
Broadcasting’s Joan Gerberding will chair the event, while Innuity Media Services’ Marijane Milton will chair the new
Exhibitors subcommittee. lllinois Broadcasters Associations’ Dennis Lyle leads the State Associations subcommit-
tee, and Anchorage Media Group’s Molly Glasoe heads the new International subcommittee.

FCC Actions

'he FCC has admonished noncommercial WPHR-FM/Highland, M for running a live feed of The Tom Pope Show
that contained advertisements but stopped short of ordering a fine, saying, “A monetary sanction is not necessary
to redress the statutory and rule violations at issue.” The station received no compensation “or airing the show, so it
was admonished for the violation and warned that underwriting announcements received &s part of a live feed are
subject to the same scrutiny as those produced by the station itseff.
* Newly arrived FCC Commissioner Kathleen Abernathy has appointed Bryan Tramont her Sr. Legal Advisor,
Ann Monahan her Confidential Assistant and Tjuana Price her Staff Assistant. Tramont was most recently Sr. Legal
Advisor to former Commissioner Harold Furchtgott-Roth.

(Providence-Warwick-
Pawtucket)
FREQUENCY: 1380 kHz

BIISINESS
_ BRIEFS

Telemundo Rumor Hurts Viacom Stock
iacom shares dropped 4% after the Los Angeles Times reported Monday that Viacom is in talks to buy Miami-
based Telemundo, the nation's second-largest Spanish-language TV broadcaster, for “at least $4 billion” The
newspaper quoted sources close to the companies who said that the companies have exchanged information in
recent weeks but who also characterized the discussions as “very preliminary.”

Continued on Page 8

POWER: 1kw; 3kw at 200 feet
FORMAT: Oldies/Taik; Country

peared in the June 15, 2001 issue
| of R&R with an undisclosed price.

|'.1- L B g o, Sy

WOKC-AM/Okeechobee
PRICE: $200,000

TERMS: Asset sale for cash
BUYER: Glades Medla Co.,
headed by Robert Castellanos.
Phone: 863-983-6106. It owns four
other stations. This represents its
entry into the market.

SELLER: Okeechobee Broad-
casters, headed by owner William
Stokes. Phone: 863-763-3181
FREQUENCY: 1570 kHz

POWER: 700 watts day/14 watts
night

FORMAT: Country

COMMENT: This deal originally ap-
peared in the June 15, 2001 issue
of R&R with an undisclosed price.

[ e

| e BLY vl AR I

WZSK-AM & WSKE-FM/
Everett

PRICE: $350,000

TERMS: Terms unavailable
BUYER: New Millennium Com-
munications Group, headed by
President/Secretary Shane imier.
| Phone: 877-449-2657. It owns no
other stations.

SELLER: Radio Everett, headed
by President Marty King. Phone:
814-652-2600

FREQUENCY: 1040 kHz; 104.3
MHz

POWER: 350 watts; 350 watts at
968 feet

| FORMAT: Country; Country

www americanradiohistorv com

KBMA-FM/Bryan
(College Station)
PRICE: $2.5 million
TERMS: Asset sale for cash
| BUYER: Clear Channel Commu-
| nications, headed by Radic CEO
Randy Michaels. Phone: 859-655-
2267. It owns 1,181 other stations,
including KAGG-FM & KKYS-FM/
Bryan-College Station.
SELLER: Felix Torres. Phone: 979-
779-5262
FREQUENCY: 99.5 MHz
POWER: 3kw at 328 feet
FORMAT: Tejano
BROKER: John Barger of Barger
Broadcast Brokerage
COMMENT: This deal originally ap-
peared in the June 15, 2001 issue
of R&R with an undisclosed price.

WRDN-AM & FM/Durand
PRICE: $600,000
TERMS: Asset sale for cash
BUYER: Zoe Communications,
headed by President Michael
Oberg. Phone: 715-468-9500. It
owns two other stations. This repre-
sents its entry into the market.
SELLER: FM Radio Network,
headed by owner Gene Kirchner.
Phone: 715-672-8989
FREQUENCY: 1430 kHz; 95,9 MHz
POWER: 2kw day/152 watts night,

| Tkw at 499 feet

| FORMAT: Country; Country
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HEY DJs —

THE COWARD

Cowardly lion costume worn by
Bert Lahr in the 1939 Classic,
The Wizard of 0z.

HERE’S YOUR CHANCE TO APPEAR LIVE
ON NATIONAL TELEVISION!

Five DJs Will WIN A TRIP FOR TWO TO LOS ANGELES
to Attend American Movie Classics’

First Live, Internet-enabled Televised Auction

9 pm (ET) Thursday, July 12th

For Contest Details
call Doug NOW at 800-748-9945,
or Email: amec@greattv.com

Winners will also receive $1,000 to bid
on items featured in the Auction, like:

Smoking suit worn by Frank Sinatra
in the 1967 Musical, Pal Joey.

: THE SILENT TYPE
Luncheon for 10 aboard the yacht Actual cane used throughout Charlie
Wild Goose, tormerly owned by Chaplin's The Masquerader (1914).
John Wayne.

AMGC LIVE: THE HOLLYWOOD AUCTION
Watch on AMC. Bid on amctv.com. It's Live — on Thursday, July 12th.
The auction will feature memorabilia and special experiences from some
of Hollywood’s best-known leading men.

American Movie Classics
Great Movies. And the stories behind them,

“AMC" and "American Movie Classics* are registered marks and the AMC logo is a service mark of American Movie Classics Company. ©2001 American Movie Classics Company. All rights reserved. Auction items subject to change. See official contest rules.

f
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Continued from Page 4

Boyle also 0ok time to acknowl-
edge Cumulus Media’s shareholder
settlement, reached last week. “I have
to give [Cumulus Chairman/CEQ]
Lew Dickey credit for seutling the
suit.” Boyle told R&R. Tt was a very
expensive package, and it's a good
thing that half of the $13 million cash
is being covered by insurance, but at
least it’s behind them.”

Cumulus agreed to pay $13 mil-
lion cash and 240.000 common
shares of stock to settle a class-ac-
tion shareholders’ suit filed in March
2000 after the company said it would
have to refile three quarterly revenue
reports. Boyle, who has occasionally
been at odds with the way Cumulus’
business has been handled, has a
“market perform” rating on the com-
pany.

S&P Revises Salem Outlock
To ‘Negative’

Standard & Poor has revised Sa-
lem Broadcasting’s outlook to
“negative.” dropping it from “stable.”
S&P assigned a single “B” minus rat-
ing to Salem’s proposed $150 mil-
Tion senior subordinated note offer-

ing plan that will be used to repay a
portion of the company’s debt. The
group also got a double “B” minus
for its $150 million line of credit.

S&P said its outlook revision is
based on “increased concern about
Salem’s high leverage. prospects for
key credit-measure improvement
amid ongoing acquisition activity and
new-station development.” Salem also
faces tightening bank facility finan-
cial covenants that could limit liquid-
ity in the event of any operating weak-
ness.

S&P’s ratings also considered
Salem’s expanding portfolio of large-
market radio clusters, the increasing
company scale, stable cash flow from
block time sales and good asset val-
ues. But the offsetting factors included
high financial risk from ongoing debt-
financed radio-station acquisitions,
limited discretionary cash flow and
Salem’s niche religious programming.

New York Times Co.
To Meet Guidance

The New York Times Co. said
that it will meet its Q2 guidance and
earn 43 cents per share in Q2, while
full-year earnings will be on the
higher end of estimates. First Call

Bloomber

Contimued from Page 6
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BUSINESS
BRIEFS

Radio One To Pay High Tides Dividend

R adio One CFO Scott Royster told R&R last week that a cash dividend
cn the company’'s 6.5% convertible preferred securities,

is June 15.

] of $16.25 per share will be payable July 16
known as High Tides. The record date for the securities

XM Adds CNET Technology-News Channel

XM Satellite Radio has added a CNET technology-news channel to its planned offerings. CNET has baen stream-
ing around-the-clock technology and digital-economy news, analysis and commentary over the \nternet for five
years and will get coast-to-coast presence on XM when the satellite broadcaster launches its service late this summer.

NetRadio ApprMé Reverse Stock Split

2bcaster NetRadio has approved a 1-for-4.5 reverse stock split. After the split the company will have about 2.2
million shares of outstanding common stock. The split was effective at the close of business on June 13; the
stock began trading on the reverse-split basis on June 14,

predicts that New York Times will
earn $1.99 per share in 2001. The
company, which is cutting 8%-9%
of its work force this year, expects
to save $35 million to $40 million
in 2001 and $80 million to $90 mil-
lion a year from the cuts, Bloomberg
reported.

But the Tribune Co.’s EPS esti-

mates could be harder to meet.
Merrill Lynch’s Lauren Rich Fine this
week lowered the company’s Q2
carnings per share estimates from 25
cents to 22 cents. She also cut the
2001 estimate by 10 cents to a range
of $1.05 -$1.10 and the 2002 estimate
by 10 cents to $1.35. Tribune Co. last
week reduced its Q2 guidance esti-

mates due to lower-than-expected
revenues in May and year-to-date,
but Fine still maintained Tribune’s
near-term “‘neutral” and long-term
“buy” ratings.

Meanwhile. Robertson Stephens
analyst Brian Shipman rated the
company “market perform™ with a
target price of $41.

2001 R&R Industry Achievement Award Recipients

Group Executive of the Year: John Gehron, Infinity Broadcasting
Station of the Year (Markets 1-25): KROQ/Los Angeles

Station of the Year (Markets 26-100): KISS/San Antonio
Station of the Year (Markels 101+): WPST/Trenton, NJ

GM of the Year (Markets 1-25): Judy Ellis, Emmis/New York

GM of the Year (Markets 26-100):
Suzanne MeDonald, Infinity/Hartford

GM of the Year (Markets 101+):
Gary Grossman, Clear Channel Radio/Corvallis & Albany, OR

Marketing/Promotion Director of the Year:
Amy Stevens, KROQ/Los Angeles

Syndicated Personality/Show 0t The Year: The Howard Sterm Show,
Don Buchwald & Assoc.

National Record Awards
Label of the Year (Platinum): Interscope/GaffervA&M
Labe! of the Year (Gold): DreamWorks

Senlor Promo Exec of the Year:
Brenda Romano, Interscope/Geffen/A&M

Local Promo Exec of the Year: BeBop Hobel, RCA/Atlanta
Independent Promo Firm of the Year: Jeff McClusky & Assoclates

Awards By Format
AC

Station of the Year: WLTW/New York
PD of the Year: JIm Ryan, WLTW/New York
MD of the Year: Jeanne Ashley, KSRC/Kansas Clty
Personality/Show of the Year: Vaierie Smaldone, WLTW/New York
Label of the Year (Platinum): Columbia
Label of the Year (Gold): DreamWorks

Label Exec of the Year:
Etaine Locatelli, Columbia and Mark Rizzo, Capttol (tia)

Hot AC
Station of the Year: KFMB-FM/San Diego
PD of the Year: Greg Strasseil, WBMX/Boston
MD of the Year: Mike Mullaney, WBMX/Boston
Personality/Show of the Year: John Lander. WBMX/Boston
Label of the Year (Platinum): Columbia
Label of the Year (Gold): DreamWorks
Label Exec of the Year: Pete Cosenza, Columbia

Alternative

Station of the Year: KROQ/Los Angeles
PD of the Year: Kevin Weatherly, KROQ/Los Angeles
MD of the Year: Chris Williams, WNNX/Atlanta
Personality/Show of the Year: Kevin & Bean, KROQ/Los Angeles
Label of the Year (Platinum): Interscope/Geffen/A&M

Label of the Year (Gold): DreamWorks

Label Exec of the Year: Howard Leon, Universal
CHR/Pop

Statlon of Ihe Year: KIIS/L >s Angeles

PD of the Year: Dan Kieley, KIIS/Los Angeles

MD of the Year: Paul “Cubby” Bryant, WHTZ/New York, and Michaet
Steele, KIIS/Los Angeles (te)

Personality/Show of the Year: Kidd Kraddick, KHKS/Dallas
Label of the Year (Platinum}. Jive
Label of the Year (Gold): CreamWorks
Label Exec of the Year: Ch-is Lopes, Interscope/Geffen/A&M
CHR/Rhythmic
Station of the Year: WBBM-FM/Chicago
PD of the Year: Todd Cavanah, WBBM-FM/Chicago
MD of the Year: Erik Bradlev, WBBM-FM/Chicago
Personality/Show of the Year: Big Boy, KPWR/Los Angeles
Label of the Year (Platinur): Island Def Jam Music Group
Labet of the Year (Gold): Tommy Boy
Label Exec of the Year: Vaierie DeLong, Universal
Classic Rock
Statlon ot the Year: WKLH/Milwaukee
PD of the Year: Dave Hamilten, KGRS/Minneapolis
Personality/Show of the Year: Bob & Tom, WFBQ/Indianapolis
Country
Station of the Year: KPLX/Dallas
PD of the Year: Brian Phillips, KPLX/Dallas
MD of the Year: Cody Alan, KPLX/Dallas
Personality/Show of the Year: Gerry House, WSIX/Nashville
Label of the Year (Piatinum}k MCA
Labet of the Year (Goid): Curb
Sr. Promo Exec of the Year: Scott Borchetta, DreamWorks
Regional Promo Exec of the Year: Denise Roberts, MCA
Oldies
Station of the Year: WCBS-FM/New York
PD of the Year: Joe McCoy, WCBS-FM/New York
Personality/Show of the Year:
John “Records” Landecker, WJMK/Chicago
Rock
Station of the Year: WHJY/Providence
PD of the Year: Jeff Carrol, KL3J/Austin
MD of the Year: Loris Lowe, KLBJ/Austin
Personality/Show of the Year: The Dawn Patrof, WEBN/Cincinnati
Label of the Year (Piatinum): Universal
Label of the Year (Gold): DrezmWorks

Label Exec of the Year: George Cappellini, Elekira Entertainment
Group

Active Rock
Station of the Year: WAAF/Boston
PD of the Year: Dave Numme, KUFO/Portland, OR
MD of the Year: Troy Hanson, WRIF/Detroit
Personality/Show of the Year:
Cralg The Dog-Faced Boy, KUFO/Portiand, OR
Label of the Year {Platinum}: Interscope/Geffen/A&M
Label of the Year (Gold): DreamWorks
Label Exec of the Year: Ron Cerrito, Interscope/Geffen/A&M
Smooth Jazz
Station of the Year: WNUA/Chicago
PD of the Year: Bob Kaake, WNUA/Chicago
MD of the Year: Ralph Stewart, KTWV/Los Angeles
Personality/Show of the Year: Pat Prescott, WQCD/New York
Label of the Year (Platinum): Blue Note
Labe! of the Year (Gold): Shanachie
Label Exec of the Year: Deborah Lewow, Wamer Bros.
Triple A
Station of the Year: WXRT/Chicago
PD of the Year: Norm Winer, WXRT/Chicago
MD of the Year: Patti Martin, WXRT/Chicago
Personality/Show of the Year: Lin Brehmer, WXRT/Chicago
Label of the Year (Platinum): Interscope/Geffen/A&M
Label of the Year (Gold): Artemis
Label Executive of the Year: James Evans, Interscope/Geffan/A&M
Urban
Station of the Year: WGCI-FM/Chicago
PD of the Year: Skip Cheatham, KKDA-FM/Dallas
MD of the Year: Jay Alan, WGCI-FM/Chicago
Personality/Show of the Year: Steve Harvey, KKBT/Los Angeles
Label of the Year (Platinum): Def Jam/Def Sout
Label of the Year (Gold): DreamWorks
Labe! Exec of the Year: Cynthia Johnson, Columbia
Urban AC
Station of the Year: WDAS-FM/Philadelphia
PD of the Year: Kathy Brown, WWIN-FM/Baltimore
MD of the Year: Daisy Davis, WOAS-FM/Philadelphia
Personality/Show of the Year:
1saac Hayes and Friends, WRKS/New York
Label of the Year {Ptatinum): Arista and Columbia {tie)
Label of the Year (Gold): DreamWorks
Label Exec of the Year: Larry Khan, Jive
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Talented people, working together, generate a lot of energy. We've combined the talents of Jones Radio
Network and Jones Broadcast Programming into one powerful team.

help and humor.

consulting to live 24-hour formats.

We're Jones Radio Networks. Two talented programming teams are now one focused radio company,
committed 1o helping you become a Radio Power.

Music
Daypart 24 Hour Programming Research
Personalities Formats News & Talk & Consulting & Prep
® @ ® L *®

JONES RADIO NETWORKS

Beattle B0D.426.9082 Denver BOD.609.5663 Naw York BOD.844.8255 jonesradio.com

www americanradiohistorvy com

Talents like Delilah and Lia, Dallas Turner, and Dave Wingert, who transform your nighttime into prime time. Like
Chris Byron, Weissbach, and from Cox Radio, Clark Howard and Neal Boortz, who turn on talk listeners with

Our music programmers empower hundreds of stations with everything from song-by-song music logs and

JONES

RADIO
NETWORKS .
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R&R CONVENTION 2001 ... IN REVIEW

Nikka Costa

Erica Farber “exposes” President Clinton

i,

Clear Channel’s Randy Michaels
with Erica Farber

Alicia Keys
% 4

7t
John Waite 33 ‘f '

b

Virgin’s Jeffrey Naumann, R&R’s Carol Archer, Boz Scaggs
and Broadcast Architecture’s Frank Cody

Thousands attend R&R'’s opening cceklail gala Law, v./ith dancer
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Moke perform at Rock seesion Tony Gray addresses Urban panel

Christina Aguilera

Dave Navarro at the “Alternative
RateA-Recoc” session

Jinmy Kimmel (1) razzes productior
guru John Frost

Rock aftendees tcast )
“Rate-A-Record, Rate-A-Wime” parelists

Lao Tizer

Legend Gary Owens presents
Inaustry Achievement award to
DreamWorks’ Marc Ra'ner
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Greg Ryan in the GM Spotlight, Page 14
Programming basics with John Lund, Page 17
More R&R Convention photos, Page 18

management 7ﬁ1arﬁl_<'éting

“A Freudian slip is when you say one thing
but mean your mother.”
—Anonymous

BEHIND THE PRESS ROOM

M The true Hollywood story from R&R Convention 2001

By Pam Baker My role at this year’s R&R

Sales & Marketing Editor
pambaker @ rronime.com

Convention was handling all
the press activities. I em-
braced the challenge, and
from the moment R&R an-
nounced that former Presi-
dent Bill Clinton was going to
serve as keynote speaker, the
"+ wild and exciting ride began!

Throughout my career I've
y worked on many major press
events — everything from the
opening of the Indiana jones
Adventure at Disneyland to a movie premiere with
Mickey Rourke. I have worked with big stars, not-so-
big stars and people who thought they were stars.
But nothing prepared me for some of the strange
encounters | experienced at this year’s convention.
This week 1 thought I'd share some of the behind-
the-scenes moments from the press room.

BILL'S BUDS

The 42nd president of the. United States, William
Jefferson Clinton, was our headliner at this year’s
convention, and everyore wanted to meet the former
prez. Everyone from local radio personalities to
company presidents to television anchors to radio
listeners was calling to find out if they could meet
Clinton. Everyone had a reason they needed to meet
Bill, wanted to meet Bill, or why Bill would benefit
from meeting them. Here are a few doozies I've
heard over the last few weeks:

“I'm a friend of Bill’s brother, Roger.”

I think that if Bill sees me, he’ll want to do an
interview.”

"I just need 30 minutes with Clinton.”

“I think it might be interesting to interview Bill
Clinton.”

“Can you arrange for Bill Clinton to tape a 30-
minute public-service show with us? It runs on Sun-
day morning at 6am.”

“I've written a screenplay that I want to give to
Bill.”

“I met Clinton at a restaurant back in 1990, before
he was president. I'm sure he would remember me
and my wife.”

“Is Bill Clinton really going to be there, or are we
going to watch a tape of him?”

“What do you think Bill would want me to
wear?”

“I'don‘t really like Clinton, but I think that if I had
achance to interview him, Imight change my mind.”

“My boss would really be happy if I delivered an
interview with Clinton.”

“I'm not really interested in Clinton, but is he
bringing Hillary?f so, Iwant an interview with her.”

“Can you send me a transcript of what Clinton is
going to talk about?”

“Is Clinton going to be singing with Shelby
Lynne or Stevie Nicks?”

“Can I bring my intern? She really wants to meet
Clinton.”

CanClinton callin to our sports show between 3 and
6pm on Friday? We want to ask him about the Lakers.”

“If I can’t meet Clinton, why would I write an article
for you?”

“Can you ask Clinton if he would introduce the
bands for our upcoming station concert?”

“Do you know if Bill has any lunch plans on Friday?”

AGCESS DENIED

Press credentials amount to free tickets to an event.
This is absolutely appropriate for working press.
However, sometimes cash-strapped individuals or folks
whose companies won’t approve the expenditure try
creative ways to get credentials. Some of the requests are
hilarious.

“I’'m not going to w-ite any articles, but I need to do
some research on some Internet companies.”

“I wanted to conduct interviews with the exhibitors
to find out what type of setups they used and how much
they spent.”

“I already bought my ticket, but can I bring a friend?
He really wants to be a DJ.”

“] used to be a reporter.”

“I have over 4 million listeners each week,” said one

Stevie Nicks and Bill Clinton

requester of credentials. “But I've never heard of you or
your show, and the website you gave us doesnt exist,”
Ireplied. “Well, that's because my show isn’t on the air
yet. I'm trying to go to the convention to find a syndi-
cato=.”

“Look, know that I write a column for the financial
industry, but Clinton spoke at another convention, and
I couldn’t attend because my sonhad a soccer game that
I had to go to, and now 1 just want to come to your
convention because I want to see Clinton.”

“If you give me tickets, I'l] talk about the convention
on my radio show.”

“Don’t you think other people would want to see me
there?”

“I work for a cheap company. Give me a break.”

Bill Clinton

“Idon’t care about Clinton, I just want to see Nikka
Costa.”

“I've been a paid subscriber to R&R for more than
10 years. I think that should count for something.”

“linterviewed Erica Farber a few years ago. I think
she likes me.”

“If you give me credentials, I'll have our company
give you an award.”

After reviewing one press request, I phoned the
gentleman and asked, “Sir, can you please explain to
me whatyour publication is and whoitis targeted to?”
He replied, “Well, the truth is, I don’t work for a
magazine. [ just really want to meet some executives to
find a job.” “Unfortunately, that doesn’t qualify for
press credentials,” I responded. He said, “Won't you
give me a break? I told you the truth. Doesn’t that
matter?”

STEVIE'S GROUPIES

1 was surprised by the number of really dedicated
Stevie Nicks fans who, first, knew about the con-
vention, and, second, would go to any lengths to meet
their queen. How appropriate it was to have VH1 at
the convention filming a segment for Fan Club,
featuring Stevie Nicks! Here are some of the crazy
ways fans tried to meet the diva:

“I met Stevie years ago at a concert, and she was
really nice to me. I think she’d want me to be there.”

“I'm Stevie’s biggest fan. I'll make sure that she
feels right at home whenshe performs. I'll scream and
yell for you.”

“If you need people to fill seats, I can get around 30
of my friends to come. Will this help you out?”

‘I really need an interview with Stevie for our
upcoming summer special” OK, but the e-mail
address included stevielover. Sorry, no.

I called a reporter who clearly worked for a sports,
publication. “You're a writer for a sports magazine,”
said. “Yeah,” he replied, “but I love Stevie Nicks, and
I want to interview her.” “Are you going to do an
article for your magazine?” I asked. “I'm doing the
interview for myself. What's the problem?”
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What are you doing On-line to Build
your TSL, Cume and Top-of-Mind Awareness?
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XACT Introduces Radio’s
Fipst 1-1o-1 Gustom Radio
fer Your Wehsite.

Build listener loyalty with
your brand... your image... .
your attjtude. :

FREE! No cash. No cash expense. ntact Io : 2t 104 8% 096
No equipment or staffing expenses.
) ! ! ( ( a1 U

XACT pays all royalty, licensing, . ahcite s fradio oo
union and bandwidth fees.

Real time feedback. Collect
song-by-song & listener data easily. [ Ra ; eb
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Creating a new revenue source. . ‘
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B Lovin’ life in the Carolinas

This week’s GM Spotlight shines on Clear
Channel’s Greg Ryan, who oversees a
locally focused AM and a 100kw FM that
covers Charlotte and Greensboro. “He's a
really decent individual, both personally
and professionally,” e-mails one staffer,
who adds, “Greg gives everything he does
200%!” Another R&R reader writes, “Clear
Channel is lucky to have him as part of its
team. Greg is one of the good guys in the
industry.” Congratulations!

I decided to enter the world of broadcasting
because:

“It seemed like my ticket to show biz!”
First job in broadcasting:

“Handling music research at WIBG in
Philadelphia.”

Career highlights:

"My first gig in Philly, where I was
fortunate enough to be able to sneak into the
control room with Chuck Knapp, Crazy Bob

T i of Shatrunile™

WSI(e
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WFMX 105.7
Cometyy

McClain, John Brock, Bill Gardner and others
— what an experience!

“Also, when I was nominated for Best Night
Jock in America by Hitmakers magazine in
1989, when I was at KHYI/Dallas, and being
part of the last Top 40 airstaff at WAVA/
Washington.

"“I've also been fortunate to work for some of
the legendary people in the industry — Buzz
Bennett, Mark Driscoll, Mike Joseph and, now,
Randy Michaels. and the rest of the Clear
Channel brain trust.”

Ryan's crazy on-air days:

“My days being a jock helped prepare me
for management. Some of my on-air monikers
were, in chronological order: Greg South,
Kevin Scott, Shadow Haze, The Jammer —
first one in the country, by the way — Joe
‘Freakin’” Friday and Greg Ryan, after my son.
If I ever get back on the air again, I'm gonna
use ‘Vic Ferrari.” What do you think?”

The most challenging aspect of being a GM:

“The delicate balancing act between busi-
ness and personal life. Tough times require

tesvlle, AC
ar Channel)

4 e

tough decisions. Those
decisiohs affect so many

responsibility.”
My most unforgettable moment at a radio
station:

“Closing the chapter on WAVA as the
legendary CHR station in Washington. We
put a farewell montage together that struck a
chord throughout the industry. Then looking
out into the station parking lot and seeing
hundreds of fans blaring car horns znd
flashing headlights. It really showed how
much that radio station impacted people’s
lives for them to show up for that night.”
I'm most proud of:

“My family— my wife, Karen, and kids,
Ryan and Kate. Plus my reputation for being
forward and fair with my staff.”

The best words of advice I've ever received
were:

“Wolfman Jack came through our area in
Chambersburg, PA and said the key to
success is "'When you do right, you come out
right. You understand what I'm saying,
man?’ He was right.”

You'd be surprised to know that....

“Living in the Carolinas, my golf game
stinks!”

Looking for NTR? (.,

Online employment advertising is the third

largest revenue generator on the Internet.

Newspapers may own the print employment classified market, but radio will own it on the Web!

wwWwW americanradiohistorvy com

Simply create a link on your Web site pointing to our Employment-Classifieds software. Our software...
1. Becomes your station's very own Employment Center. (It's customized to match your station's existing Web site.)
2. Costs your station $0 to install, maintain, and support.
3. Enables you to receive up to 75% of all the revenue generated. You make money as employers run classified job ads. You are paid monthly.
4. Requires no sales staff in order to generate revenue.
5. Has your name on it. Builds your brand (not somebody else's). Keeps visitors coming back to your site.
6. Comes preloaded with local job openings and resumes of local job seekers. (Also works for national sites.)

wwEmployment-Classifieds.cn

Powered by Top Echelon

{the world's largest network
of executive recruiters)
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USED BY 1000 STATIONS — COAST TO COAST
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TEDABASE

Music & Radio’s :
#1 Monitoring Service
e~ The Company

"Mediabase...a valuable
service to evaluate our
L 0 exposure to consumers.

Greg Thompson

Executive Vice-President/General Manager
Elektra Entertainment

Comprehensive o

Available Exclusively

on Barter “Mediabase is the only
__Radio Stations Call__ monitoring service | use.”

818.377.5300

Record Industry Call John Ivey
New York: 917.206.8804 Program Director

Nashville: 615.350.3907 WXKSFM
Los Angeles: 818.461.8657

- BIAERE FRODGRARNIING » EEShAICME SERVICE ¢ PREMIE HE T4 ENT = /S M ERESHELIVWS
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MUSIC '{‘;ESTING

CALLOUT

from edison media research

v/ Faster
v/ Less Expensive
v/ Smarter
The company that pioneered
two-week survey turnaround
N also offers unique music
w

testing and callout methods
that are less expensive.

Call Larry Rosin or Lou Patrick today to learn about how
our efficient methods lead to better, more reliable results.

edison media research

908-707-4707 / e-mail lrosin @zdisonresearch.com; lpatrick @edisonresearch.com / www.edisonresearch.com
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PROGRAMMING BASICS: A REVIEW

Radio is a business with two
sets of customers. One set is
the listeners, who don’t pay to listen, yet demand
that radio have parity with their
lives. The listeners thus un-
knowingly become a salable
product for radio’s other set of
customers, the advertisers. Ad-
vertising clients pay for the
opportunity to sell their prod-
ucts and services to the listeners,
and they expect tangible results.
That in turn motivates radio
stations to develop and maintain
superior product that can gener-

By John Lund

ate revenue.

Great programming today requires that radio
targel listeners with more precision than ever.
Competition has incréased, and new media are
vying for our audience. Our mission is to focus the
station, plan for battle, then execute the attack!

A number of winning traits are apparent on top-
rated stations. To thrive, a radio station must
maintain a consistent and credible image that reflects
the composition of its audience while, at the same
time, making a memorable impression on potential
ratings participants. Several elements must be in
place for a station to gain market dominance, and
these elements are part of the DNA of every top-
rated station.

Music is one of the original radio “three M’s,”
along with mornings and marketing, that must be
executed perfectly. Music on a winning station is
focused: The station plays the favorite songs of its
core audience. A winning station will be “musically
correct” well over 90% of the time. It is not the job of
stations in most formats to create hits or educate the
audience on what it should like. Rather, radio should
play the hits, pure and simple.

Research also helps top-rated stations keep their
competitive edge. Whether a station taps into
national research, perceptual research or local
requests, management always benefits from a
second opinion, especially when it’s the opinion of
the listeners.

Also helpful is a programmer’s internal instinct
— if it's accurate. Instinct can provide the balance
between hard research and gut programming.
Experienced programmers have an ear for what
works, and programming needs the human element
for flow, tempo and mood.

Localization keeps top-rated stations in touch and
helps them catch the vibe of their listeners.
Regardless of how much automation a station uses,
it must be as “high-touch” as its audience in every
possible way. Keep an eye open for trends, and try to
sense what your audience needs. Station program-
mers must hear the needs of listeners. When
programmers listen, the station reaps the benefits in
success and longevity.

Imaging is required for a station to maintain a
professional sound. Core listeners expect the best,
regardless of market size, and a station in a small market
can be as well-imaged and well-produced as a major-
market outlet. Promos, winner testimonials, liners and
production reflect your image. Yours should be the
station in the area that sounds the most polished, active
and fun.

Creating memorable events as “station magnets”
adds entertainment value and improves the listeners’
ability to differentiate a station from its competitors.
Effective promotions have little to do with marketing
budgets and everything to do with creativity and fun,
and big contests don't necessarily translate into big

HOW | SPENT MY SUMMER!

W Some warm-weather responsibilities

in addition to normat program-management
responsibilities, programmers should consider
taking on these summer tasks:

 Create a vacation schedule — and get 'em back by
the start of the fall sweep.

* Find and train fill-in personne! — part-timers, board |
ops and “future draft picks.” |

¢ Establish your high school and college intern
programs for fall.

* Plan and execute summer promotions. That means
appearances at fairs, concerts, amusement parks,
backyard barbecues, picnics and pool parties to assure
your station is the market's most visible.

*Check the allocation of vehicles and remote
equipment for weekend activities.

* Review, in writing, the spring Arbitron and your
spring “State of the Station” report.

» Update your “State of the Station” report for summer
to include how competing stations handled their
summer campaigns and listener-involvement promo-
tions.

¢ Plan fall strategies and set your budget. What will be
the hot car, new TV show, must-have electronic item or
biggest concert this fall?

* Reserve media for fall, including televiston, outdoor,
direct mail and telemarketing.
| ¢ Create a marketing plan, including e-commerce. As

a value-added to clients, find ways to make station

merchandise available at online stores {part of the

proceeds can go to charity).

» Keep your station’s website topical and interactive,
and continually seek ways to improve it.

¢ Build relationships through your website. Hold chat -
events and promotionat tie-ins for fall that contribute to
the station’s brand awarenessandincrease its local “hip
quotient.”

» Schedule perceptual research and auditorium music
tests before the fall book.

« Create special programming for the four-day Labor
Day weekend, including music countdowns, music
blocks and programming stunts — for example,
broadcasting on Labor Day from a hospital maternity
ward.

*Plan promotions for Yall and winter — back-to-
school, ratings contests, Halloween, Thanksgiving,
Christmas and New Year's. Find new promotional

. partners and research “streetbuzz.”
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ratings. Contests should be simple to understand,
fun to play for active listeners and entertaining for
passive listeners who may want to play along.
Contest players and active listeners comprise a
small but vocal portion of the total audience, but
every element must be designed to entertain the
silent majority, the passives, since they are the
listeners most likely to complete ratings diaries.
Be consistent in reflecting the image of the radio
station, and you'll increase those listeners’ top-of-
mind recall.

Building new cume often requires “guerrilla
marketing” that is creative as well as aggressive. It
may include sneaking into a media event to gain
publicity or ambushing a competitor’s function.
Becoming visible and stealing the spotlight is
often necessary and effective, and it can be done
ethically. If a competitor has a concert coming up
that you'd like to take over, “steal” the concert in
the minds of the audience. E-mail me at
jolm@lundradio.com for a plan to help you snatch a
concert away, and get those army fatigues ready!

Visibility also gives identity to your station.
Whether it's through event sponsorship, outside
advertising or surprise stunts, a radio station
must be visible in the market. Marketing, like
contesting, must be focused on reinforcing
product awareness. Remind listeners of the
station’s strengths, and invite potential listeners
to enjoy the benefits of trying your product.
Remember to promote the features, not just the
featured names.

Capture the moment by tying in with concerts,
parades, sports, news and other media-worthy
activities that affect the audience. Event involve-
ment can be a cost-effective, extremely beneficial
open avenue to media exposure. You must own
every event in the market for your target listeners
and their lifestyle. If you can’t sponsor an event,
image it so it sounds like you do. Create a balance
between activities that touch emotions and off-
the-wall stunts. Both can create talk and capture
media attention.

Personality is king — and queen — of local
radio. It's what differentiates great broadcast
stations from continuous-music outlets and from
Internet and satellite radio. Air talents and a
conscientious PD should work closely with
consultants to achieve a station’s goal and vision,
and everyone must place a high value on
achieving on-air greatness. Recruit good people,
and work with them to enhance every perfor-
mance.

In summary, a great PD'is a visionary who is a
master at training and focusing a radio station’s
players.

John Lund is President of Lund Consuitants to
Broadcast Management and Lund Media
Research, a full-service radio consulting and
research firm in San Francisco. He can be
reached at 650-692-7777 or john @lundradio.com.
For more terrific radio ideas, including the 2001
edition of the Lund Stationality Stylebook, visit
www.lundradio.com.
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RADIO GETS RESULTS

SUCCESS STORIES FROM THE RAB

R&R CONVENTION 2001 OPENING COCKTAIL PARTY

Kicking off R&R Convention 2001, the opening-night cocktail party was the place to be or Thursday, June
14 at the Century Plaza Hotel. Mingling with radio and records executives beside the reflecting pools were | THE ART OF s AlEs
Hanson, lke Turner, Gary Owens, The Guess Who, Angela Ammons, Dr. Demento, Better Than Ezra, |

Jelleestone, Blu Cantrell, Svala, Trickside and Brooke Allison.

Did you know that there are more than 300 children’s
museums nationwide? Another 100 are currently in the
planning stages, according to the Assogciation of Youth
Museums. | smell a sales opportunity for AC, News/Talk and
Radio Disney stations! Don't forget your local museums —
they're the perfect places to host events or client parties.

Category: Art Galleries and Museums

Market: Ontario, Canada and the northeastern U.S.
Submitted by: Interep

Client: The Ontario Art Gallery

Situation: Though it is one of the world’s most impressive
collections of Impressionist paintings, the Barnes Collection
had remained out of public view for decades. The collection
is permanently housed in Pennsyfvania, and when the major
works of the extraordinary assortment were sent on tour, it
became a major cultural event.
Objective: The final stop on the tour was Toronto. The city, ]
and the province of Ontario, wanted to score a major tourist r
i coup by promoting the exhibition at the Ontario Art Gallery.
AN AMERICAN CLASSIC Campaign: “If you didn’t see it in the United States, this is
American Top 40 host Casey Kasem counts dowr the hours to Bill | YOur last chance,” exclaimed the radio ads crafted for the
Clinton’s keynote address with MCA's Bonnie Goldnér and Virgin's. |  City of Toronto, the Ontario Art Gallery and the provinciat
Jeffery Naumann. government of Ontario. It was a smart strategy — reaching
into the United States to talk to an audience of upscale
culture buffs. The Interep Radio Store, working with its
Canadian affiliate, Target Broadcast Sales, had a psycho-
graphic target in Boston; Syracuse; Buffaio, Rochester, NY;
| and Erie, PA: “We sought museum-goers — upscale men
and women who enjoyed and could afford weekend
l getaways,” explains Target's Dick Sienko. The Ontario Art

On The Racio Broadcasting’s Dr. Demento celebrates
convention fever with Universal’s Howard Leon.

Gallery chose radio as one of two primary media for the
advertising schedule, with the balance of the budget
invested in city magazines and other upscale regional print.
Radio was also selected because of its promotional abilities:
Contest winners received all-expense-paid weekend trips to
Canada to see the exhibit and enjoy dinner and the theater.

‘ Results: “If the figures from the Barnes Collection are any
indication, culture pays, and pays big,” wrote Christopher

| Hume, art critic of the Toronto Star. The Barnes Collection’s
visit brought $137 million to the Toronto economy. Twenty

r percent of all visitors — 118,000 people — came from

V[ UMMMM...BOP! outside the province, and 53,000 came in from the U.S.

| markets where radio advertising was concentrated.

A GOYD LAUGH

A Bill Clinton lookalike imitates legendary ALl grown up and ready to party are those cute Hanson brothers,
personality Gary Owens’ famous stance while KBIG/  (l-r) Zac, Taylor and Isaac, with R&R Publisher/CEO Erica Farber. ‘
Los Angeles morning personality Charlie Tuna looks

— = ——RABTOOLBOX———

More marketing information and resources from the RAB

Here you'll find more marketing information and resources
from the RAB. For more information, call the RAB's Member
Service HelpLine at 800-232-3131, or log on to radio’s best
online marketing and sales resource, www.rab.com.
INSTANT BACKGROUND — ART AND MUSEUMS
On average, paid admissions contribute 20% of museum budgets.
Admission fees are charged by 46% of museums, but 58% of those
that charge also designate some days as free. About 60% of
museums operate as nonprofit institutions. Funding for museums
comes from endowments, government money and member
5 donors. {American Association of Museums, 2000)
se—— GREATEST PI\RTY ON K-EARTH! H From The RAB’s Radio Marketing Guide and Fact Book
“Are you hoping to reach highly educated, affluent or professional
and managerial consumers? If you are, radio is the marketing tool

Enjoying the festivities and catching up with old friends
R&R Director/Charts & Formats Kevin McCabe chats with Jive’s are KRTH/Los Angeles morning personzlity Jim Carson,

Denise Geosge, Joe Riccitelli and Patricia Bock and Columbia's afternoon host Shotgun Tom Kelly and evening thatcandé’livfrthe upscalecn'lst(?mersyouneed.Each week radio

Lee Leipsner. personality Jay Coffey. | reaches 98.9% ofadults ef’-xrnnngln excessof§50,000 peryearand
98.1% of adults in professional and managerial careers.” (RADAR
63, Fall 1999)

www americanradiohistorv com
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ARE YOU

LISTENING
TO YOUR

LISTENERS?

Affordable research. Valuable results.

Introducing Song Sonar™ from Music Buddha. Song Sonar is two powerful products in one. Song Sonar allows
you to perform promotion-based market research directly from your website, and includes helpful programming tools.

Research.

The process is simple: your audience listens to songs and rates them. It's similar to an auditorium or callout test, but at
a fraction of the price. By gathering extensive listener feedback, you can adjust your programming and substantially
increase TSL. You decide which songs to test. Which questions to ask. What promotions to run. When to run reports.
Test any number of songs, at any time. Your listeners are just waiting to be heard.

Programming.

If that weren't enough, Song Sonar also uses the sonic characteristics of each song in your catalogue to help you
confirm song-to-song flow, assess potential adds to see if they're really worth adding, and find tracks that really suit
your image. [t's easy to use and available on a barter or cash basis.

Yal) .
SONG SONAR"  /

PO ‘.‘_ ere d by Music Buddha, Inc.

- .'-
b A0z
P.-, 2101 @ ¢

WWW . arlr


www.americanradiohistory.com

20 ® R&R June 22, 2001

N
o>
>
I
o>
o~
o=
o~
<
o
o=
=

INTERNET

NEWS & VIEWS |,

Who’s Running This Show?: Another |

Webcast Redesigned To Suit The RIAA

M Listen.com removes functions to end record-industry lawsuit

By Paul Mg!oney The settlement reached
RAIN: Radio And intemet last week between the

prewsietier Recording Industry

e Association of America and
Listen.com reportedly
includes making the Internet
& muiticaster eligible for a
DMCA-defined statutory
license — that is, a music
license comparable to that
provided to radio broadcast-
ers. For its part, Listen.com
has agreed to remove certain
functions from its Internet-

PAUL
MALONEY

radio service.

Listen.com is one of several Internet broadcasters
against which the RIAA has filed suit because it
deemed their services overly interactive and wanted the
courts to declare them in violation of copyright law and
ineligible for licenses. The Listen.com settlement
follows a suit filed by the recording industry against
Listen.com, XACT Radio, MTVi (which gwns
Sonicnet.com) and MusicMatch. That suit, which the
RIAA has called “procedural,” is mainly a request to
consolidate the numerous RIAA-vs -webcaster legal
proceedings in the New York court system, but it's also
been seen by many as retaliation for a suit filed by the
Digital Media Association against the record labels
(Internet News & Views, 6/8). That action was
preceded by a copyright-infringement suit against
webcaster Launch.com, which has settled with the
RIAA by agreeing to drop out of the DiMA suit and
remove certain features from its player (Internet News
& Views, 6/15).

What Does The DMCA Redlly Say?

Most of the ongoing dissension can be traced to the
fact that the two sides don’t agree on exactly what
Congress meant by interactive when it formulated the
DMCA. The Digital Milennium Copyright Act has
served as sword and shield for the record industry.in
its ongoing battle to keep control over its content as
webcasting grows. The law, among many-other things,
provides that, as long as their music services aren't
“interactive,” webcasters are allowed to cover their
copyright liability by paying a single fee, as opposed to

RAIN: Radio And internet News-
letter Publisher and Editor Kurt |
Hanson Is a well-known re- -
searcher and consultant who aiso
serves as Chairman of Strategic
Media Research, the firm he |
foundedin 1980. AAINis available
daily at www. kurthanson.com.

listen

trusiinfe Stafton Into

being forced to negotiate sepatate contracts with each
copyright holder. That's what's known as the “statutory
compulsory license.” The rate webcasters will pay for
the license is still in the arbitration process.

From the DMCA: An “interactive service” is one that
enables a member of the public to receive a transmis-
sion of a program specially created for the recipient or,
on request, a transraission of a particular sound
recording, whether or not as part of a program, which
is selected by or on behalf of the recipient.

That's pretty wid2-open. But, later in.the document,
the definition of interactivity is amen¢ed and clarified:

From the DMCA: The definition of “interactive

service” is amended in several respects. First, personal-

ized transmissions — those that are specially created
for a particular individual — are to be considered
interactive. The recipient of the transmission need not
select the particular recordings in the program for it to
be considered perscnalized, for example, the recipient
might identify certain artists that become the basis of
the personal program ... Second, a transmission of a
particular sound recarding on request is considered
interactive whether or not [the sound recording is] part
of a program ... For example, if a transmission recipient
has the ability to move forward and backward between
songs in a program, the transmission is interactive. It
is not necessary that the transmission recipient be able
to select the actual sangs that comprise the program.

The record indusiry holds that the services it has
sued have, by allowing listeners to skip songs, rate
songs and artists to affect how often they’ll be played
and otherwise affect web streams, violated the
“noninteractive” requirement for a statutory license.
Webcasters insist that offering consumers some abiiity
to influence the music they hear does not-promote
duplication of content or endanger the recording
industry’s ability to continue to sell music.

In its “clarificatior " lawsuit filing, DiMA argues that
“consumer influence” has been intrinsic to the radio
experience for much longer than webcasting has
existed. Radio listeners listen to stations that play the
music they like and avoid the ones that don't. Listeners
are able to use “preset” buttons on radios to keep track
of their listening choices, and radio programmers have
long researched audiance preferences and used music-
scheduling software to hone their stations’ sounds to
most closely fit consumers’ tastes.

Continued on Page 22
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Radio Free Virgin Issues A Challenge

Radio riee Virgin GM Zack Zalon, in town for a Virgin
Megasicre appearance by blues legend Eddy “The Chief”
Clearwater, recently dropped by the Chicago-based RA/INV
offices. Clearwater's appearance was timed to coincide
with th2 annual Chicago Blues Festival — and with the
launch cf Radio Free Virgin's new blues channgi, “The
Crossroads.” | went to hear The Chief's electrifying set,
and that prompted me to visit Radio Free Virgin and
check out the new channel.

There are a few things about the Radio Free Virgin site
(www.radiofreevirgin.com) that would ordinarily set off
my usability alarms. Users are directed to downioad a
custom player, and Windows Media Player and Internet
Explorer are required; Netscape and Macintosh are not
supported. Infact, there’s little technology on the site that
isn't Microsoft-based, other than some Macromedia
Flash animation — which can, of course, cause usability
issues itself.

But the custom player is small, installation is quick,
and, generally speaking, it runs quite well. With regard to
the Flask, the site's designers have exercised much-
appreciatzd restrairt and kept things clean and useful.
It's all indicative of the attention to detail and dedication
to usability you'll see as you dig deeper into Racio Free
Virgin's cfferings.

RFV has 44 channels in all different flavors. The music

isn't grouped by genre alone. Though there are a number
of conventional stations, Including Classical and Pop
formats, there are also stations with different themzs. For
example, some channels are programmed by DJs from
Virgin MeJastores around the world.

“The Cressroads™ channel was put together with the
help of nated musicoelogist Peter Aschoff, a professor of
social anthropology at the University of Mississippi.
Aschoff has had plenty of experience with blues music —
he’s hosted a blues show on NPR and contributes regu-
larly to Living Blues magazine.

The w=bsite’s section for “The Crossroads” includes a
short history of blues music. It's not exhaustive, but, like
most everything about Radio Free Virgin, it's done with
class. The channel itself features blues music from zbout
as far back as you can go, including very early recordings
from such artists as Ma Rainey, Blind Lemon Jefferson
and Robart Johnson as regular features on its playtist.

RFV's pther statons are equally well-conceived.
Listening to the “Hip-Hop 101" channel, | heard songs that

Continued on Page 22
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Thank You For Making Us R&R’'s 2001
Classic Rock Personality/ Show Of The Year

ﬁ ,////” 2
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and the Ratings to Run with the Big Dogs!

New Affiliates include:
WEND-FM Charlotte * KNHK-FM Reno * WQMF-FM Louisville

The Bob & Tom Show is now on 101 great radio stations across America.
Shouldn’t you be runnin’ with the pack?

Call Laura Gonzo @ 317.972.7395

] 4 -
RADIO NETWORKS
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Ads Or No Ads: A No-Win Spot For Internet Radio

By Val Starr Remgmberthe days wheq
“ television was free entertainment?

We only had seven or eight channels, but that was
enough. Advertisers paid premium prices to expose
their products to consumers on network TV. There
were lots of commercials, but no one seemed to care.
That was just the way it was.

Then came cable TV, with 57-channels and nothing
on. Consumers docitely dished out dollars for televi-
sion, and still there were commercials. In fact, more
commercials than ever, as the expanding independent
networks struggled to stay alive. During.a TNT movie |
watched the other day,
the superstation was
running eight-minute
stopsets every 12 to 15
minutes. That was the
price to pay for watching
a movie on their network
— while paying my ocal cable company to air it.

Now a new breed of entertainment is struggling to
emerge on the Internet — radio “streamcasters.”
Streamcasters arrived with the dream of providing a
freer, more varied selection of programming to
compete with the ever-increasing staleness of terrestri-
al broadcasting. Streamcasters are dedicated to
exposing new music and undiscovered talent, and they
provide the added value of interactivity with their
audience.

The streamcasters’ business model is not unlike
that of most other media. The model is to entertain
consumers while being supported-by advertisers.
Historically, any medium that attracts consumer eyes
or ears has been an excellent vehicle to sell products.
Why, then, are streamcasters in.danger of extinction?

Advertisers have been stow to embrace this new
medium, so strearfcasters have been providing
entertainment virtually commercial-free. That has made

the choica in online Mmusic

consumers forget that the Internet is no different from
the traditional TV and radio media that they have
enjoyed for decades. Consumers have become
spoiled.

Streamcasters need to make money in order to
survive and cover their high bandwidth, production
and overhead costs. And the only way to do that is to
insert advertising or charge the consumer a subscrip-
tion rate — or both.

Recently, we have seen an increase in advertising
activity on the web for streamcasters by way of
targeted audio buys and pop-up campaigns. Howevs
er, now that we are finally
running some ad cam-
paigns on the streams at
ChoiceRadio, we are
getting angry e-mails from
our listeners. Many of
these listeners threaten to
move over to competitors that do not run advertising,
and, as a result, we're being forced to rethink our
advertising strateJy for fear of losing customers.

Because of the ease of communication by way of
e-mail, consumers are expressing their dissatisfaction
instantly to streamcasters. It makes me wonder how
Turner Broadcast ng would react if people instantly
sent e-mails relating their dissatisfaction at the glut of
commercial breaks. When responding to these e-
mails, | often ask consumers if they would rather pay
a subscription fee for commercial-free music. The
answer (if one is given at all) is almost always an
emphatic “No!” Switching over to a subscription
model would clearly be foothardy.

We are at a critical stage in ourindustry’s growth.
We-need to continue to build our audience while
garnering advertising dollars and keeping the

Continued on Page 24
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In the case of the services offered by the likes of
MusicMatch and Listen.com, the DiMA suit says that
the functions objected to by the RIAA do not give the
listener undue controt of the music. The complaint
says: “The stations’ programs are available to any
member of the public who visits the site; the services’
computers emulate the role of human ‘disc jockeys' by
transmitting particular sound recordings from the
programs in accordance with the eligibility require-
ments of the DMCA ... and the computers, not -
listeners, select the songs performed.”

DiMA further contends in the compiaint that the
RIAA's insistence on disaliowing statutory licenses for
these services effectively quells innovation in technolo-
gy and services and goes against the spirit and intent
of the DMCA.

Listen.com President/CEQ Sean Ryan tells RAIN
that over the next several weeks the “Skip” and “Rate”

functions will be removed from the Listen.com player.
“We still maintain that the DMCA is unclear,” Ryan
says, “but we chose not to fight this battle at this time.
We'd rather focus on our new on-demand service and
new radio service for this fall.” Ryan did say that,
should the legal decisions favor webcasters, his
company would consider reinstalling the personaliza-
tion features.

Last week registered Listen.com users were sent
an e-mail that read, in part: “Some aspects of
Internet-radio services are being questioned in the
courts. We want tc stay focused on bringing you a
top-quality and legal listening experience. Therefore,
we need to temporarily modify your player.”

MusicMatch Carporate Communications Manager
Gary Brotman, who did not wish to comment directly
on Listen.com's decision to redesign its service, tefls
RAIN, “We designed MusicMatch Radio to be fully
compliant with DMCA guidelines, and we have no
plans to modify ou service as a result of the-recent
lawsuits.”

wwWw americanradiohistorv com
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Continued from Page 20

| know | could never hear on a terrestrial station — and
that | haven’t even heard on any other Internet radio
stations. Most of the channeis feel as though they're
programmed by people who really know the music, as
opposed to people who are simply choosing among
chart hits of the past.

RFV does offer a few quirkier choices. Most visible
among them is the “Playboy Lounge” channel, which is
described on the site as “a sexy, ariful blend of
electronica, hip-hop and rock, tempered with an

" gccasional splash of jazz and world music.” The Lounge

can veer from, for exambole, Radiohead to Wagon Christ
to Shirley Bassey to Jenrifer Lopez to All Saints in the

VIRGIN

WHATE NEW AT RADIOFREE viRgin

P L o The Guberaads’
® Wih 5 budar Gur Biasarashed guts

® Wik s ity 8 ha Plavber Lounye

@V-ER 40 CHANNELS

same set. To enjoy this station you't have to appreciate -
(or be able to tolerate) an extremely broad range of
popular music. (Of course. some listeners probably just
appreciate the fact that the voice drops on the stationare
alt done by Piayboy modeis.)

Zalon has said that RFV wants to challenge
conventional radio with its imaginative programming,
and the approach seems to be working. The website hit
2 million downloads of its customized player within five
months of its launch, and a recent contest offering
listeners a chance to fty to Los Angeles to see Madonna
in concert got a huge response. Listeners entered by
clicking a blinking “I” button on the player when they
heard an audio prompt on the “Pop Shop” channel, and,
according to Zalon, RFV racked up close to 23,000
completed entries in a two-week period. Probably not
great news for those who were realffy hoping to win
those tickets, but very good numbers for Radio Free
Virgin.

A short while back RFV caused a bit of a stir by adding
a “Record” feature, complete with “Rewind” and “Fast-
Forward” buttons, to its player, and you can indeed
record music as it streams for later playback. There are
atot of limitations on the saved audio: It's encrypted and
will only play back on the RFV player, and it's un-
compressed — which means that a three-minute song
can take up 30 or 40 megabytes on your hard drive. That
will prevent most users from gathering huge music
collections from RFV, but the “Record” button is
nevertheiess a brave inncvation.

Radio Free Virgin is cr2ating sites and stations with
care and good sense unusual in dot-coms of its size, and
it has some pretty good radio stations to show for it.

—Ralph Sledge
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Conclave 2001: the radio odyssey

You train all your life to do one thing.
Then something happens to take it away.
What then? '

An inspiring keynotg with
Kirby Puckett, 2001 Baseball Hall of Fame Inductee

Register novng:to receive
the special rcﬁeﬂ’

_ orvisit
wyww.the u’\"‘\j .COIM.

Keynotes by: Jeff Smulyan and John Gehron

THURSDAY-SUNDAY JULY 19-22, 2001
MINNEAPOLIS MARRIOTT CITY CENTER
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Clear Channel Teams With
Hiwire For Ad Insertion

Clear Channel has teamed with ad-insertion
provider Hiwire in a deal set to take effect in July
with &n initial rollout of 250 stations. That means
that Clear Channel will be returning to streaming
after a two-month hiatus sparked by the dispute
with AFTRA over royalty payments. “With the
remarkable growth of Internet audio over the last
several years, Clear Channel vowed to find a
comprehensive approach to streaming that made
both legal and financial sense,” said Clear Channel
Interactive CEO Kevin Mayer about the Hiwire
deal.

Arbitron Launches Webcast-Audience.
Profile Service

Arbitron has launched a new webcast-audience
measurement service that uses a pop-up survey

on wabcasters’ sites to gather demographic,

socioeconomic and Internet-usage information
from streaming listeners. Arbitron tested the
service on NetRzdio, where it found that online
listeners are well-educated, upscale and
Internet-savvy: 73% had graduated from
colltege or have postgraduate degrees; 19% live
in homes with more than $100,000 in annua!
income; and 32% made 10 or more online
purchases in the past year, with 72% spending
$100 or more online in the past 12 months.
NetRadio’s audience uses the Internet for an
average of three hours per day, and 55% tune
in while at work.

Researcher Cuts Online
Ad-Spending Farecast

Researcher Jupiter MMMI has cut its online-
advertising growth forecast for 2001 from 47%
to 12%, Reuters reported Monday. Jupiter
predicts, however, that the online-advertising
market will nonetheless grow to $25 billion in
five years, up from an estimated $7.5 billion this
year, and will see its share of advertising
spending rise to 5.2%.

e

Ads Or No Ads

Continued from Page 22

advertising at an acceptable but profitable level. Further,
due to the relatively low barriers for entry on the
Internet, there will always be somebody who finds a way
o provide a no-cost, commercial-free music service.

But, remember: You almost always get what you pay
for. The quality of such music sites will most likely not
be as high as the professionally run music services, nor
will their life spans be very Jong. They will find exactly
what we have found — the added cost of success
ultimately kills streams that are not agvertising-
supported.

In addition, we need to enlighten Internét consumers
so they understand and accept that very little of any
value in this world is free, including music entertainment

In Association With
Ratio And .
internet Newsletter

Hot new music-related World Wide Web sites, cool
cyberchats and other points of interest along the
information superhighway.

* Ben Harper talks about his new live album, Live
From Mars, this Friday (6/22) at 9pm ET, 6pm PT
(www.yahoo.com).

* Boy band LFO discuss astrophysics and hot chicks
onMonday (6/25) at 8pm ET, 5pm PT (www.yahoo.com).

* Texan teeny-popper Brooke Allison ciscusses
Noxzema and the death penalty on Tuesday (6/26) at
7pmET, 4pm PT (wvsw.teenhollywood.com).

* On Wednesday (6/27) rockers Disturbed tell you
how to keep your nose piercings clean, at 9pmET, 6pm
PT twww.yahoo.com).

* Also on Wednessay, hardcore metalers Vision Of
Disorder tell you why carrots are so good for your
eyesight, at 8pm ET, 5pm PT (www.rockonline.com).

On The Web

* On Wednesday (6/27), a 24-hour video and audio
webcast of The Cult begins at 3pm ET, noon PT on
www.hob.com.

¢ This Thursday (6/28) The Cowboy Junkies sit
down for a videc interview and performance at 6pm ET,
3pm PT (www.getmusic.com).

—Frank Correia

on the Internet. What started out as a utopian existence | Who'll Folow Clear Channel Back To The 'Net?

for music on the Internet is in danger of extinction, and
consumers will be, ir part, to blame if they continue to
expect to get commercial-free entertainment at no
charge. If the current streamcasters fold, major networks
on the web will replace them, and you can bet that those
sites will be heavily s ipported by advertising.

Val Starr is founder/CEQ of ChoiceRadio. She has 20
years of experience in the record-promotion industry at
the leading independznt promotion firms. This essay
originally appeared ar NewMediaMusic.com.

It was Clear Channel's lead
most broadcasters were fol- |
lowing almost two months = ?Msﬂ?ﬁﬁ%
ago when they pulled their & == ==
streams from the Internet over &

the AFTRA dispute. Now that it

appears that Clear Channel
will return to web streaming using Hiwire's ad-insertion
technology, will other broadcasters follow suit again? Follow
the issue every day with RAIN: Radio And Internet Newsletter,

=

| available at www.kurthanson.com.
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Let Your
Listeners Go

A question came up in the session that I mod-
crated last week at R&R Convention 2001

that’s begging for expla-
A \
b —\

nation and expansion.
One of the members of
the audience asked the
panel — in reference to
techniques to build lis-
tener loyalty using a sta-
tion’s websile — about
e-mailing lists. This
prompted Ruth Preslaff,
of Preslatf Inteructive, to
jump in with a pet peeve.

She asked us to please help her explain to
radio-station sales managers that making it im-
possible for people to remove themselves from
the station’s mailing list was a very bad idea.

Hey, | understand. If you’re not all that sav-
vy about the ’Net or the law, and you equate
online mailing lists with the typical offline di-
rect-mail lists you buy, you might feel that once
you have someone’s e-mail address, why give
it up? You need to sell numbers. Why do any-
thing to reduce them?

Spammers have not only ticked off people
worse than junk mailers have. they've done so
with rickery. They’ve falsified return address-
es. they’ve forged headers in e-mail messages,
and they’ve done so under cover of anonymity
on the 'Net — and worse. in the case of San-
ford Wallace. the Spam King. done so with
righteous indignation. Hardly the self-policing
that the direct-mail industry is known for.

Giving listeners the ability to remove them-
selves from your station’s list is important for
several reasons. The most important is that if
you don’t let them control their relationship
with your station. you could lose them as lis-
teners. They feel trapped, controlled and help-
less. and that doesn’t make your station look
very smart.

Second, you’re not buying their devotion or
their e-mail addresses. Your listeners join your
club or online army or whatever you dub your
mailing list willingly and voluntarily, usually
because you ofter some value in return: a free
bumper sticker. a discount card. advance no-
tice on ticket availability, etc. I’ your listeners
need io make changes to that relationship for
whatever reason (which could be as simple as
moving from one service provider to another
or as volatile as an angry response to something
heard on the air), not let-
ting them do so quick-
ly and cleanly makes
things worse: They
feel like hostages. and
your station’s intage can suffer.

Give them an unsubscribe link in every e-
mail you send. Let them feel like family. even
if that means they leave home without you.

David Lawrence

NET SFOSIC COUNTOOWY
L

Questions? Comments? david@netmusic
countdown.com. or post to the Internct foider
on the www rronline.com message board.

; _

i David Lawrence is heard on WGN/Chicago; is the
host of Online Today and Online Tonight, syn-
dicated high-tech/pop culture radio talk shows
from Dame-Gallagher; and is the host of the ‘et
Music Countdown radio shows from United
Stations. A 25-ygar radio veteran, Lawrence was a
founder of the American Comedy Network, Is the
voice of America Online, and is a leading eéxpert on
! Internet entertainment.
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arge e-mailing lists give people bragging rights. David Letterman’s
Top Tenlist has close to a million subscribers. Chris Pirillo’s Windows
tip list at Lockergnome.com has over 250,000 daily readers. Your
station’s 5,000 e-mail-receiving listeners seem paltry in comparison,
right? Wrong.
Your station’s list should be as clean as possible. A list that contains
fewer people but more die-hard fans means a higher return rate when
you market to those fans. Imagine a conversation with an advertiser
where you can boast that, out of the 5,000 peopie you sent that online
coupon to, 3,000 responded. That's a hefty return rate that would be
nearly impossible with direct physical mail but is not at all uncommon
with an e-mail campaign to the right set of listeners.
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CHR/Pop

ARTIST CO/Title

LIFEHOUSE No Name Face/ “Hanging”

JANET Alf For You/ "You"

AGUILERA, LIL’ KIM, MYA & PINK Moulin Rouge/ “Lady”
DtDO o Angel/ “Thankyou™

NELLY Country Grammar/ “Ride”
DESTINY'S CHILD Survivor/ “Survivor,”
TRAIN Drops Of Jupiter/ “Drops™
MADONNA Mysic/“Girl”
UNCLEKRACKER Double Wide/ “Follow”
NELLY FURTADO Whoa Nelly!/ “Bird”
JENNIFERLOPEZ J. Lo/ “Play”

INCUBUS Make Yourself/ “Drive”
COLDPLAY Parachutes/“Yellow™

SHAGGY Hot Shol/ “Angel,” “Freaky”

LIMP BIZKIT Chocolate Starfish.../“Way"
BACKSTREET BOYS Biack & Blue/ "More”
DREAM it Was Al A Dream/ “Me”
SAMANTHA MUMBA Gotta Tell You/ “Baby”
CRAZY TOWN Gift Of Game/ “Butterfly”
SCLUB7 7/“Dream”

Country

ARTIST CO/Title

DIXIE CHICKS Fiy/“Fail”

TIM MCGRAW Set This Circus Down/“Grown™
LEANN RIMES / Veed You/"Do”

KENNY CHESNEY Greatest Hits/ “Happen”

SARA EVANS Born To Fly/ “Ask”

GARY ALLAN Smoke Rings In The Dark/ "Right”
ALAN JACKSON When Somebody Loves You/ “Somebody”
LONESTAR /'m Already There/"Already”
BROOKS & DUNN Steers & Stripes/“Nothing”
LEE ANN WOMACK / Hope You Dance/ “Call”
FAITH HILL Pear/ Harborf “There”

BRAD PAISLEY Part 11/ “Two"

TRAVIS TRITT Down The Road | Go/ “Great”
GEORGE STRAIT George Strait/ “Anything”
AARONTIPPIN People Like Us/“People”
MONTGOMERY GENTRY Carrying On/ “Change”
JO DEE MESSINA Burn/“Downtime”

MARK MCGUINN Mark McGuinn/ “Steven”

“Booty”

'CLAY DAVIDSON Unconditional/*Sometimes”

JAMIE O°NEAL Shiver “Angels

Hot AC

ARTIST COTitle

0100 No Angel/ “Thankyou™

R.E.M. Reveal/“Imitation”

LIFEHOUSE Vo Name Face/ “Hanging”
COLOPLAY Parachutes/“Yeliow”

DAVE MATTHEWS BAND Fveryday/ “Space”
INCUBUS Make Yoursel/ “Drve”

TRAIN Drops Of Jupiter/ “Drops”™

U2 A That You Can't Leave Behind/“Walk," “Beautiful”
JANET Al For You/ “You"

LENNY KRAVITZ Greatest Hits/“Again”

OEPECHE MOOE Exciter/ “Dream”

MADONNA Music/“Girl,” “Tell”

MOBY Piay/ “Southside”

AEROSMITH Just Push Play/ “Jaded”

NELLY FURTADO Whoa Nely!/“Bird”

CREEQ Human Clay/*Arms”
VERTICALHORIZON Everything You Want/“Best”
UNCLE KRACKER Double Wide/ “Follow”
MATCHBOX TWENTY Mad Season/“Mad.” “Gone”
EVE 6 Horrorscopel “Night”

LISTS AND ONLINE VIGILANTES

I'd rather tell that tale than one of sending spam to a list of 25,000

listeners whom you won't let off your list and who grumble about it in
discussion groups about your station, delete your e-mail as soon as
it hits their in-box or, worse, complain to one of the self-appointed
online junk busters and put your station’s entire e-mailing presence
in jeopardy.

Assignment: Look up RBL, ORBS and MAPS on Yahoo!, then
return here next week to discuss. | think your eyes will be opened
very quickly to the vigilante justice system on the 'Net, and you'll

immediately add an unsubscribe link to your e-mail.
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— David Lawrence

ARTIST COTitle

JANET Alf For Yow/ “You™

DESTINY'S CHILD Survivor/ “Survivor”
SUNSHINE ANDERSDN Your Womar/ “Before”
R.KELLY 7P—2.comy/ “Fiesta”

2PAC Until The End Of Time/ “End”
MISSY ELLIOTY Get Ur Freak On/ “Freak”
112 Part/il/ “Peaches”

MUSIQ Ajjuswanaseing/ “Love”
INDIA.ARIE Acoustic Sout/ “Video™

CASE Open Letter/ “Missing™

AGUILERA, LIL’ KIM, MYA & PINK Moulin Rouge/"Lady"

JARULE Rule 3:36/“Cry”

OUTKAST Stankonia/ “Fresh”

TANK Force Of Nature/ “Maybe”

EVE Scorpior/ “Blow”

LUDACRIS Back For The First Time/ “Southern”
LIL ROMEQ My Baby/*Baby”

TYRESE 2000 Watts/ “Girls”

K-C! & J0JO X/"Wanna”

LIL MO Based On A True S!ory/ *Superwoman™

Smooth Jazz

ARTIST CO/Title

SADE Lovers Rock/Sorrow”

ERICCLAPTON Reptile/ “Reptile”

DAVE KOZ The Dance/“Love”

RICK BRAUN Kisses I The Rain/“Kisses
JEFF KASHIWA Another Door Opens/*“Around”
KIRKWHALUM Unconditional/ “Forever”
JEFF LORBER Kickin' it/ “Snakebite”

CHUCK LOEB /n A Heartbeal/ “North"

KIRK WHALUM For You/“Love”
RIPPINGTONS Life in The Tropics/“Breeze”
YULARA Future Tribe/“Flyin™

WAYMAN TISDALE Face To Face/ “Hide”

KEN NAVARRO /siand Life/“ Delicioso”

KIM WATERS One Special Moment/ “Groove™
COUNT BASIC More Than The Best/ “Wes”
FREDDIE RAVEL Freddy Ravel/“Sunny”
RICHARD ELLIOT Chill Factor/ “Who"

*DAVIDBENOIT Professional Dreamer/ “Miles™
WALTER BEASLEY Won't You Let Me Love You/“Tantam”

EUGE GRUUVE Euge Groove, “Sneak

Alternative

ARTIST CO/Title

STAIND Break The Cycle/ “Awhile”

WEEZER Weezer (2001)/ “Hash"

OEPECHE MOOE Exciter/ “Dream”

U2 All That You Can't Leave Behind/ “Elevation”
DAVE MATTHEWS BAND Everyday/ “Space”™
TOOL Lateratus/“Schism™

LINKIN PARK Hybrid Theory/ “Crawting”
R.E.M. Revear/ “Imitation”

INCUBUS Make Yourself/ “Drive”

LIMP BIZKIT Chocolate Starfish.../ “Way"
LIFEHOUSE No Name Face/ “Cycle,” “Hanging”
3000RS OOWN Better Life/ “Duck”

TANTRIC Tantric/ “Breakdown”

TRAIN Drops Of Jupiter/“Drops”

COLOPLAY Parachutes/“Shiver”

PAPAROACH /nfest/ “Angels”

AMERICAN HI-FI American Hi-Fi/ “Flavor”
RAOIOHEAD Amnesiac/“Wrong™

BLINK-182 Take Off Your Pants And Jacket/“Rock”
SALIVA Every Six Seconds/ “Disease”

E-charts are based on weekly ranking$ of CO sales.
vista: Radio, Amazon.com, Artist Direct.com. BarnesandMoble.cam, boit Radio. B&N Radio, CONow.com. CONow Radio, CholceRadio.com. DMX Muslc. FreeClub.com. Gracenate.com, iWonRadio, Lycos
Radio, MediAmazing , MSN-Chat, Music Choice. Musicplex. MusicMatch , NBCi Radio, PEEL Radio, Radio.Beonair.Com, Radiowave.com. Radio Free Cash. com. Rad»oFreeVluln Radio Juntos, Radioon
bay 9, Rolling Stane.com, Spinner.com, the jamz.com. The RadioAMP Network (frozer ). UBL.com. Datais weighted based on
of sales data and streaming/aitplay datator the six reparting formats. €2001 R&R Inc. ©2001 Online Today. Net Music Countdovip.
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Borchetta Becomes
Broken Bow GM/SVP

Caption Records VP Mike Bor-
chetta has joined Nashville-based
Broken Bow Records in the newly
created post of Exec. GM/Sr. VP,
National Promotion.

Broken Bow President Benny
Brown commented, “I'm proud of
the success we’ve had at Broken
Bow in our first two years. Mike
Borchetta will be another valuable
addition to the Broken Bow staff. I
worked with an artist in 1990 who
was signed to Curb, where Mike
was the head of promotion. Mike’s

reputation and experience will be a |

great asset to the continued growth
of Broken Bow.”

Borchetta is a music-industry
veteran Who spent a number of
years operating his own indepen-
dent promotion firm. He was Curb’s
VP/Promotion in the late "80s and
early '90s.

Clinton

Continued from Page 1

listen to the radio.” That statement,
of course, prompted even more ap-
plause.

Clinton described radio as “a
community institution” and talked
about how it played an important
role in his life from early on.
Clinton listed Lum & Abner and
Harry Caray as his favorite radio
personalities as a child, adding that
he listened to Caray broadcasting
baseball games while doing his
homework.

Clinton said radio also played an
important role in his early political
career, as he often visited stations
to answer listeners’ questions. “I
don’t know how I would have be-
gun my political career if it hadn’t
been for radio,” he recounted. “I
would travel around from small
town to small town in Arkansas and
always go in the radio station and
have a conversation with whoever
was running the programming that
day. Very often we’d let people call
in. There were always a lot of
people who called in. I would get
supported and attacked. It was re-

- ally an instrument of community
debate.”

Clinton also spoke of the weekly
radio addresses he delivered during
his two presidential terms, speaking
specifically about his last address.
“Over eight years, every Saturday
I was able to go on the radio and
talk to Americans about the great
crises and challenges and opportu-
nities and crimes and tragedies that
we faced,” he said. “This year, the
day appointed for the inauguration
of a new president fell on a Satur-
day, and that meant I got to deliver
one last radio address” — a fact
that, he said, gave him “one big
dose of good cheer.”

When it comes to the Telecom-
munications Act of 1996, however,
the Democrat’s outlook is different.
Clinton admitted to having “mixed
feelings” about the act, which
passed during his tenure as presi-
dent. “I felt it would do more good
than harm, so I signed it,” he said

Infinity Broadcasting has
flipped its “Solid Gold Soul”
KSGS-AMMinneapolis to anew
Business and Financial Talk for-
mat, with the new call letters
KDOW. The newly launched sta-
tion is currently airing continuous
network programming provided by
BusinessTalkRadio Network.

Management of KDOW will be
overseen by GM Brian Whitte-
more, who is also GM of Infinity
heritage News/Talker WCCO-AM.
A full-time PD has not yet been
named at the station, but WCCO
| | Asst.PD Scott Kooistra told R&R

Biz Talk Bows On KDOW/Minneapolis

that a PD and additional live and
local Mmorning and afternoon pro-
gramming are in the planning
stages. A date for those additions
has not yet been set.

“We are extremely proud to be
associated with infinity in the Twin
Cities,’ said BusinessTalkRadio
President Chet Tart about the
netwok's new affiliation agree-
ment with KDOW. “We are going
to work closely with the broad-
casting veterans there to heip
them grow Business and Finan-
cial Talk radio in this important
marke-”

‘E’ Is For ’80s As KFME/K.C. Debuts

Kansas City received its newest
radio station Monday afternoon, as
Jesscom completed its move-in of
KFME from Garden City, MO —
located 45 miles southeast of the

| metro — and launched an *80s-
based “retro-active” format as
“E105.1.” Dave Alexander will
serve as GM/PD of E105.1, while
Mike O’Reilly has been named

| Asst. PD, and Jon Anthony has
been appointed MD.

Anthony served as PD of then-
CHR KBEQ/Kansas City during
the 1980s, while O’Reilly has been
working with Jesscom in various
capacities since selling crosstown
KCHZ. KFME’s programming is
being handled by Jesscom, while
the station has entered a long-term

| joint sales agreement with Sus-
quehanna.

Alexander told R&R that

| E105.1 will lean slightly Alterna-

tive but will feature mainstream hits
of the "80s from such artists as Ma-
donna About 20% of KFME’s
playlist will feature Hot AC
recurrents. In its first hour on the
air, the station played Devo,
Blondie, New Radicals and Train.

When asked if KFME was de-
signed to compete against Enter-
com’s crosstown Rock AC KRBZ
(The Buzz), Alexander said, “We
are competing for a 34-year-old fe-
male. In that light, two ACs, the
CHR and The Buzz are our main
competition. Psychographically,
we're a bit different from what The
Buzz is doing, since they lean to-
ward males.”

Alexander added that the Active
Rock format was seriously consid-
ered for KFME and that a natural
Active Rock hole still exists in the
market. However, he said, “It’s not
as easy a format to sell.”

| Fish

Continued from Page 3

tower to Avon and boosting the sig-
nal, WCLV will continue to reach
| listeners in all of Cuyahoga County.
| Eastern listeners may need to tune
| into WBKC 1460 AM in Paines-
ville, which will simulcast WCLV’s
programming after the switch.

* Salem’s WHK-AM & FM,
| which currently simulcast Christian
’ programming, will split. The pro-

gramming currently heard at 1420

AM will move to 1220 AM. Chris-

tian programming will no longer be
‘ heard at 98.1, the new home of
WKDD.

* Clear Channel’s WAKS-FM,
the CHR operating at WCLV'’s
forthcoming home, 104.9, will move
to 96.5, WKDD’s current spot.

* WRMR-AM, an Adult Stan-
dards station broadcasting at 850
AM, will change call letters to
WCLV-AM. The small station be-
came the property of Radio Seaway
as part of the deal with Salem.
WCLYV has hired most of WRMR'’s
old staff to begin a new format that
will feature music by Frank Sinatra
and Glenn Miller, among others, at
1420 AM.

* Salem’s Sports/Talk WKNR
will move from 1220 AM to 850
AM.

of the controversial act, but added
that he has misgivings about the
level of consolidation it has caused.
“There’s been a little more consoli-
dation than some of us wanted
when we were fighting for the bill,”
he said.

While Clinton acknowledged
that multiple ownership in markets
makes it easier to sell ad packages
targeting different demographics,
he said the effect of deregulation on
radio markets offers “unfortunately
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or forturately, depending on your
point of view, economic incentives
for big companies to buy up local
stations.”

Despite his feelings about the
level of consolidation, Clinton be-
lieves radio stations still do a good
job of taking care of their listeners.
“It’s obvious to me that many of
them, whether they are individually
owned or owned by conglomerates,
still work diligently to serve com-
munities,” he said.

EXECUTIVE ACTION

ContemporaryJazz channel.

and Tobi (College/Attemative)

XM Adds 14 More To Programming Team

M Satellite Radio has appointed seven additional PDs for its satellite-
radio service. They include Smithereens frontman Pat Dinizio, who
wiil program a channel targeted toward unsigned bands and small inde-
pendent labels, and WLVE/Miami MD Trinity Colon, who will program XM's

Russ Davis, who has been MD at WQCD/New York, will program the
Modern Jazz and New Age channels; Nashville legend Eddie Kilroy will
serve as PD for one of XM’s Country channels; FAT Music Radio Network
chief Felton Pruitt wilt program XM's Biuegrass channel; WGUF/Ft. Myers
PD Bill Schmalfeldt joins XM to program the Broadway/show tunes chan-
nel; and Emma Wilson, a.k.a. Red, will program the youth channel.

XM also taps seven new MDs: Brian Chambertain (Soft Alternative),
Dan Dixon (Country), Dermot Hussey (Reggae), Patrick Lemiuex
{Dance), Curt Mathies (Alternative Country), Crystal McKenzie ('80s)

“One hundred different channels will be fully staffed by our late-summer
launch date,” XM spokeswoman Jennifer Markham toid R&R. She adds
that in-orbit tests of XM's “Roll” are expected to be completed this week.

Meanwhile, XM welcomes two more toits “Artists Family” Junior Marvin,
former lead guitarist for Bob Marley & The Wailers, will help create pro-
gramming for XM that features live Bob Mariey concerts. And recording act
Insane Clown Posse will produce their monthly Juggalo Show, which be-
gan on local Detroit radio, for one of XM’s Rock channels.

“XM is well on its way to making the concept of satellite radio a reality
this summer,” said Chief Programming Officer Lee Abrams. “Stay tuned,
America ... the fun is about to start”

Artists Strut Their Stuff At R&R 2001

R&R Convention 2001 was
chock-full of superstar perfor-
mances, anchored by early morning
sets by Island/IDJMG recording
artist Shelby Lynne and Reprise
legend Stevie Nicks. They per-
formed to a packed crowd before
and after former President Bill
Clinton’s keynote address (see
story, Page 1).

Nicks, who counts herself as a
personal friend of Clinton, had pre-
viously performed with Fleetwood
Mac at the 42nd President’s inau-
gural ball in 1992. In fact, the
band’s “Don’t Stop” was a staple
on the Clinton/Gore campaign trail.

Here, Nicks’ four-song set fea-
tured material from her new album,
Trouble in Shangri-La, including
the current single, “Every Day.”
Nicks also appealed to Fleetwood
Mac fans with the band’s classic
“Dreams.”

Lynne, who won a Best New
Artist prize at this year’s Grammys,
performed material from her break-
through album, / Am Shelby Lynne,
and previewed new songs backed
by a band that included ace guitar-
ists Sonny Landreth and Michael
Landau and Little Feat keyboardist
Bill Payne. Her closing song, how-
ever, sparked some controversy.

“I don’t know if Clinton is here
yet, but this song is for him,” Lynne
said as she launched into her final
number. The song was titled
“Starfucker” and included that
word several times in the chorus.
After the session some in atten-
dance said that they thought it was
in poor taste for Lynne not only to
sing the song, but to dedicate it to
Clinton.

Seasoned Acts Add Spice

Nicks wasn’t the only legendary
performer to grace the stage at
R&R Convention 2001. Friday’s

AC luncheon featured music by
Pyramid act The Doobie Brothers,
who received an RIAA Diamond
Award — presented by R&R Pub-
lisher/CEO Erica Farber — for 10
million-plus sales of The Best of
The Doobies. After opening with
the power chords of “China
Grove,” the band performed mate-
rial from their latest album, Sibling
Rivalry, and older hits, including
“Black Water,” “Long Train
Runnin’” and “Listen to the Mu-
sic.”

The night before, a reunited
Guess Who performed in front of
an SRO room. Opening with
“Shakin’ All Over,” lead vocalist
Burton Cummings soared through
hits such as “These Eyes,” “Ameri-
can Woman” and “Undun!” Cum-
mings shared the vocal spotlight
with guitarist Randy Bachman,
who offered two of his Bachman-
Turner Overdrive hits: “Takin® Care
of Business” and an acoustic ver-
sion of “Let It Ride.”

And Gold Circle artist John
Waite, the voice behind the hit
“Missing You” and former lead
singer of The Babys and Bad En-
glish, delivered a tight four-song set
accompanied only by acoustic gui-
tar and bass at Friday’s Hot AC ses-
sion. Waite and his band are cur-
rently on tour with Journey and Pe-
ter Frampton to support Waite’s
new CD, Figure in a Landscape.

Urban, Rhythmic Artists
Light Up The Night

An exciting list of emerging art-
ists performed at Friday night’s
CHR/Rhythmic and Urban awards
extravaganza, presented by Law-
man Promotions. TNO Entertain-
ment recording artist Law opened
the show, followed by Tommy Boy

ARTISTS/See Next Page
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National Radio

® BUSINESS TALK RADIO adds The
Locker Room Show, hosted by John
Perry and Tom Sluggo, to its lineup,
beginning June 25. The show, which
airs Mon.-Sat., from 10pm-1am ET,
originates live from different sporting
event locations across the U.S. For
more information, contact Ross Becker
at270-317-0071.

® WESTWOOD ONE presents exclu-
sive coverage of the 2001 Wimbledon
Championships, live from the All En-
gland Lawn Tennis and Croquet Club
in London, from June 25-July 8.

Also, WW1 presents the exclusive
live radio simulcast of HBO'’s Madonna
Live: The Drowned World Tour. The two-
hour concert special, which will be
broadcast from Madonna's perfor-
mance at the Palace of Auburn Hills in
Detroit, will air Aug. 26 at 9pm ET. For
more information, contact Andrew
Scafefta at 212-641-2179; ascafetta@
westwoodone.com.

® PREMIERE RADIO NETWORKS
launches Live From the Lounge With
Ryan Seacrest, hosted by the KYSR/
Los Angeles personality, on July 31.
The 90-minute program, featuring
today's major Hot AC and Modern AC
artists performing live, taking listener
calls and answering questions from an
in-studio audience, will air Tuesdays,
from 11:30pm-1am ET. For more infor-

Artists

Continued from Page 26

act Coo Coo Cal, accompanied by
Mr. Do It To Death. Coo Coo Cal
performed “My Projects” from the
upcoming Infinite Recordings re-
lease, Disturbed.
Goodfellas/DreamWorks artist
Canela was up next, belting out her
single “Everything” before sweetly
thanking the audience. The Latin
Fros, an eight-member Trauma

mation, contact Amir Forester at 818-
461-5404.

Radio

© The Southern California Broadcast-
ers Association elects David Haymore
Chairman and Val Maki Vice Chairman
of its board of directors for 2000-2001.
Also on the executive board: Tim
Pohiman, Secretary; Paul O’Malley,
Treasurer; and Roger Nadel, immedi-
ate past Chairman. SCBA Directors: Bill
Sommers, Jhani Kaye, Bill Jenkins,
Andrew Mars, Dave Van Dyke, Charlie
Rahilly, Greg Ashlock, John Paley,
Nancy Leichter, Luis Diaz Albertini,
Bob Moore, Sean O'Neill, George
Nicholaw, Trip Reeb, Pat Duffy, Ken
Christensen and Jim Kalmenson.
SCBA District Directors: Marko
Radlovic, Rick Herrick, Tom Hoyt, Bob
Ridzak, Howard Anderson, Art Astor,
Larry Thornhill and Mike Allen. Its Na-
tional Sales Rep Director is Jeff Dashev.

PROS ON

THE LOOSE

KZOZ/San Luis Obispo, CA PD
Todd Martin, 805-474-6764

Kramer & Twitch, nights,
KEGL/Dallas, 972-774-1169

CHRONICLE

BeHs

Island Def Jam SVP Ken Lane
wife Nancy, daughter Sytvie Mor-
gan, June 12.

Spitfire Records Nat'l Promo
Dir/A&R Rob Gill, wife Midwest
Music Set Up's Sudi Gaasche
Gill, daughter Zoe Kyra, June 6.

NBG Radio Network President
John Holmes, wife Emily, son
Jack Avanel, June 4.

All Access’ Jimmy Barnes,
wife Lori, daughter Gillian Efise,
May 28,

Corlew Music Group’s Ashley

Cardwell, husband Donnie,
daughter Cassidy Rose, May 27.

MarRiaces
KQMB/Sait Lake City PD Mike
Nelson to Monica Ellis, June 9.
EMI Music Publishing VP Lori
Adler to TVT Records VP Neil
Levine, June 8.

ConpoLENCES
Singer-songwriter John Hart-
ford, 63, June 4.

Actress and radio personality
Arlene Francis, 92, May 31.

Baltimore air personality Daniel
Shalowitz (a.k.a. Danny Sheelkds),
78, May 28,
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Records group who combine hip hop
with Latin beats, were followed by
J Records artist Alicia Keys, who
impressed the audience with her pi-
ano-playing skills in a rendition of
“Ain’t Misbehavin’” before launch-
ing into her mostly piano-only set.
Arista artist Blu Cantrell and So
So Def/Columbia artist Jermaine
Dupri followed, but the action was
so intense — and loud — that L.A.
police had to shut down the event be-
fore Wyclef Jean and The Licks

Artist/Tile Total Plays
’N SYNC Pop 72

1 AARON CARTER Bounce 65
BACKSTREET BOYS The Call 64
DESTINY’S CHILD Survivor 64
A*TEENS Bouncing Off The Ceiling (Upside Down) 64
AARON CARTER That's How | Beat Shaq 63
3LW No More (Baby I'ma Do Right) 62
'N SYNC Bye Bye Bye 62
LIl ROMEO My Baby 48
BRITNEY SPEARS Oops!...! Did It Again 43
NELLY FURTADO I'm Like A Bird 35
EIFFEL 65 Blue (Da Ba Dee) 35
0-TOWN All Or Nothing 35
BAHA MEN Who Let The Dogs Out 34
JESSICA SIMPSON irresistible 33
A*TEENS Halfway Around The World 31
DA MUTTZ Whassup 3
3LW Playas Gon’ Play 24
HOKU Perfect Day 19
% Pilaylist for the week ending June 17.

-
—

could take the stage.

Earlier, RCA artist Christina
Aguilera kicked off the show by an-
nouncing the R&R Industry Achieve-
ment Award winner for CHR/Rhyth-
mic Station of the Year. Earlier in the
day she had presented the award on
the CHR/Pop side and performed her
version of Etta James’ jazz classic
“At Last.”

Another CHR session showcased
a sizzling performance by Cheeba
Sound/Virgin artist Nikka Costa,
who rocked the room with an elec-
trifying performance that brought the
enthusiastic crowd to its feet. In-
cluded in her four-song set was her
current single, “Like a Feather.”

The Donz performed two songs
following Friday’s Urban session:
“Give,” and the Heartless Records
act’s current single, “Cry No More.”
Larry of The Donz then joined two
other performers, collectively known
as UK, for a track called “Let’s Be
Friends.”

Rock On

Thursday’s Altemative and Active
Rock awards lunch was highlighted
by a brief acoustic set by Jimmy
Gnecco, lead vocalist for the Dream-
Works act Qurs, who sang the single
“Sometimes,” as well as a rendition
of Queen’s “Bohemian Rhapsody.”
The next day Ultimatum act Moke
performed a high-energy set at the
Rock “Rate-a-Record, Rate-a-Wine”
session that included their new
single, “My Degeneration.”

Friday’s Triple A luncheon fea-
tured DreamWorks artist Rufus
Wainwright, supported by a full
band, performing a slew of songs
from his new album, Poses, includ-
ing “California.” After lunch, New
West/Red Ink artist Tim Easton

NATIONAL
RADIO
FORMATS

ABC RADIO NETWORKS
Phil Hall » 972-991-9200
HotAC

Steve Nichols

No Adds

StarStation

Peter Stewart -

S CLUB 7 Never Had A Dream Come True
Classic Rock

Chris Miller

No Adds

Touch -

Ron Davis

No Adds

Doug Banks Morning Show
Gary Saunders

No Adds

Tom Joyner Morning Show

Vic Clemons
No Adds

ALTERNATIVE PROGRAMMING
Steve Knoll » 800-231-2818
Gary Knoll

Rock
BLACK CROWES Soul Singing

Alternative

COLD End Of The World
311 You Wouldn't Believe

Triple A

AFRO-CELT U/P. GABRIEL When You're Falling
ERIC CLAPTON Travelin' Light

COLDPLAY Shiver

JOSH JOPLIN GROUP Gravity

SUGAR RAY When It's Over

CHR

EVE /GWEN STEFAN] Let Me Blow Ya Mind
SMASH MOUTH I'm A Believer

3LW Playas Gon' Play

WISE GUYS Start The Commotion
Mainstream AC

DIDO Hunter

SMASH MDUTH I'm A Betiever

Lite AC

No Adds

NAC
No Adds

uc

CRAIG DAVID Filt Me In

JANET Someone To Call My Lover
OLIVIA Are U Capable

JONES RADIO NETWORKS
Music Programming/Consulting
Ken Moultrie » 800-426-9082

Alternative

Teresa Cook

CAKE Short SkirtALong Jacket
DISTURBED Down With The Sickness.
PENNYWISE F* “k Authority

Active Rock

Steve Young/Craig Altmaler
DISTURBED Down With The Sickness
SKRAPE Isolated

TANTRIC Astounded

Heritage Rock

Steve Young/Craig Altmaier
BLACK CROWES Soul Singing

FUEL Bad Day

HotAC

Steve Young/Josh Hosler

No Adds

CHR

Steve Young/Josh Hosler

EVE /GWEN STEFANI Let Me Blow Ya Mind

WILLA FORD | Wanna Be Bad

FUEL Bad Day

TRICK DADDY {/SNS EXPRESS Take It To Da House
Rhythmic CHR

Steve Young/Josh Hosler
BLU CANTRELL Hit "Em Up Style {Oops!)
JENNIFER LDPEZ I'm Real

RAY-J Wait A Minute

Soft AC

Mike Bettelli

ERIC CLAPTON Believe In Lite
Mainstream AC

Mike Bettelll

ERIC CLAPTON Believe In Lite
Delilah

Mike Bettelli

No Adds

Dave Wingert Show

Mike Bettelli
ERIC CLAPTON Believe In Life

24 HOUR FORMATS
Jon Holiday » 303-784-8700

Adult Hit Radio

JJ McKay

MANDY MOORE In My Pocket
Rock Classics

Jon Hollday

No Adds

Adult Contemporary

Rick Brady
No Adds

RADIO ONE NETWORKS
970-949-3339

Choice AC

Yvonne Day

THE CORRS All The Love In The World
0100 Hunter

JANET Someone To Call My Lover
SMASH MOUTH I'm A Believer

Steve Leigh
No Adds

WESTWOOD ONE RADIO NETWORKS
Charlie Cook  661-294-9000
Bob Blackburn

Adult Rock & Roll

Jeff Gonzer

No Adds

Soft AC

Andy Fuller

8 CLUB 7 Never Had A Dream Come True
Bright AC

Jim Hays

EVE 6 Hare's To The Night -
DAVE MATTHEWS BAND The Space Between

played a selection of tracks from his
current album, including “Carry Me”
and “Downtown Lights.”

Earlier, the Triple A panel session
started with a performance by Steel
Belted act The Mike Plume Band,
who played “Dreamer,” which hits
Triple A in late July, and three other
tunes.

Smooth Grooves

Friday’s Smooth Jazz awards lun-
cheon kicked off with a three-song
set by Peak/Concord saxophonist
Eric Marienthal. He performed three
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new tunes from his upcoming album,
Turn Up the Heat, including his cur-
rent single, “One Day in Venice.”
After playing *“Rendezvous,” which
he penned with The Rippingtons’
Russ Freeman, Marienthal an-
nounced that he will be touring with
The Ripps through the summer.
Capping the convention, Sat-
urday’s Smooth Jazz session opened
with an appearance by 22-year-old
keyboardist Lao Tizer. Backed by a
. five-piece band, Tizer performed
material from his Frat House
Records debut album.
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MONDAY, JULY 2

National Literacy Day

1850/ The gas mask is patented.

1955/ ABC-TV premieres The Law-
rence Welk Show.

1964/ President Lyndon Johnson
signs the Civil Rights Act of 1964
into law. The law prohibits dis-
crimination on the basis of race.

1999/ Author-screenwriter Mario Puzo,
best-known for penning The
Godfather, dies of heart failure.

Born: Richard Petty 1937, Bret Hart
1957

in Music History

1956/ Elvis Presley records “Hound
Dog” and works for the first time
with backup vocal quartet The
Jordanaires.

1991/ Ax| Rose jumps into a St. Louis
crowd in an attempt to confis-
cate a camera from an unautho-
rized photographer. The Guns 'N
Roses frontman then makes a
scene with security, and the
band walks off the stage and re-
fuses to return. The ensuing riot
injures 60 people.

Born: Roy Bittan (E Street Band) 1949,
Dave Parsons (Bush) 1964

TUESDAY, JULY 3

National Chocolate Wafer Day

1819/ The first bank in the U.S. opens,
in New York Clty.

1890/ |daho officially becomes the
43rd U.S. state.

1922/Fruit Garden and Home maga-
zine debuts. Two years later the
publication is renamed Better
Homes and Gardens.

1940/ The comedy team of Bud Abbott
and Lou Costello debut their
network radio show on NBC.

19856/ Renowned ballet dancer Mikhail
Baryshnikov becomes a U.S.
citizen in ceremonies at Ellis Is- |
land.

1994/ Actor Liam Neeson weds ac- |
tress Natasha Richardson.

Born: Montel Williams 1956, Tom
Cruise 1962, Yeardley Smith
1964

In Musi¢ History
1969/Loaded on barbiturates and |
booze, ex-Rolling Stones guitar-
ist Brian Jones, 27, drowns in |
his backyard pool.

1971/ Jim Morrison, 27, dies of heart
failure in Paris. In part because
he's been buried before the
press finds out, rumors that the
hard-living Doors frontman is
alive and in hiding continue to
this day.

No one here gets out alive.

Born: Fontella Bass 1940, Aaron
Tippin 1958

WEDNESDAY, JULY 4

Independence Day

Notthat Independence Day

DATEBOOK

1886/ The first rodeo in America is
held, in Prescott, AZ.

1939/ Lou Gehrig retires from base-
ball in a ceremony at Yankee
Stadium. Some 60,000 fans
show up to bid the “Iron Horse”
goodbye.

1970/ Casey Kasem hosts radio’s
American Top 40 for the first
time.

1997/ Actor Bill Murray marries cos-
tume designer Jennifer Butler.

Born: Geraldo Rivera 1943

In Music History

1976/ The Ramones, considered by
many the inventors of punk,
play their first show in the U.K.
.. Also: Elton John's duet with
Kiki Dee, “Don’t Go Breakin' My
Heart,”is released and soon hits
No. 1. It's the British Dee’s only
American hit, but she hits the
top 10 in England five more
times in the '70s and early '80s.

1995/ Courtney Love slugs Bikini Kill's
Kathleen Hanna backstage. Love
later pleads guilty to an assault
charge and is ordered to attend
anger-management classes.

Born: Louis Armstrong 1900-1971,
John Waite 1952

THURSDAY, JULY 5

National Apple Turnover Day

1865/ William Boath forms the Sal-
vation Army in London... Also:
The United States Secret Ser-
vice is created.

1946/ French designer Louis Reyar
parades a model down a Paris
runway in a two-piece swim-
suit. Inspired by the news-
making U.S. nuclear tests off
the Bikini Atoll, Reyar dubs the
swimsuit the “Bikini.”

Birth of the bikini.

Born: P.T. Barnum 1810-1891
In Music History
1943/Bandleader Harry James mar-
ries long-legged movie star
Betty Grable.

1995/ Pearl Jam's futile yearlong at-
tempt to get Ticketmaster
charged with antitrust viola-
tions ends when the Depart-
ment of Justice declines to take
action. Peari Jam probably
didn’t help their case when they
booked a toor through TM in
the middle of the battle.

Born: Robbie Robertson 1944

FRIDAY, JULY 6

National Fried Chicken Day

1885/ Louis Pasteur makes history
by performing the first effective
rabies inoculation, on a boy bit-
ten by an infected dog.

1919/ A British dirigible lands at New
York's Roosevelt Field, com-
pleting the first crossing of the
Atlantic Ocean by an airship.

1933/Baseball’s best gather at
Chicago’s Comiskey Park for
the first All-Star Game. The
American League wins 4-2.

1998/Actor-musician Roy Rogers
dies of congestive heart failure.

Born: Mancy Reagan 1923, Merv
Griffin 1925, Sylvester Stai-
lone 1946

In Music History

1957/ John Lennon, 16, and his band
Tae Quarrymen tape “Baby,
Let's Play House” at a church
gathering. Earlier that day
Lennon had met 14-year-old
Paul McCartney.

1976/The Bamned play their first
professional date. They're the
fast of the first-generation punk
bands still together, though
they haven’t released any-new
material since 1979.

1990/ Richard Marx theorizes, “|
just have thick hair, which |
think pisses off a lot of bald
crtics,” as the reason review-
ers pick on his mild-mannered
music.

Born: Bill Haley 1925-1981, Della
Reese 1932, Gene Chandier
1937

SATURDAY, JULY 7

National Strawberry Sundae Day

1928/ Th2 Chrysler Corporation intro-
duses its newest car, the Ply-
mouth.

1946/ Future president Jimmy Carter
weds actress Rosalynn Smith.

1949/ Dragnet debuts on NBC Radio.

1976/ For the first time in history,
women enroll in the United
States Military Academy at
West Point.

Born: Jessica Hahn 1959

In Music History

1968/ The Yardbirds break up for
good. Jimmy Page's New
Yardbirds soon change their
nare to Led Zeppelin.

1987/U2's bus is blown up in the
middle of a European tour. It's
nothing personal though: The
vehicle happened to be parked
next to a Brussels restaurant
whose owners had underworld
connections.

1995/ The Grateful Dead play their
last show with guitarist Jerry
Garcia,

Born: Ringo Starr 1940

SUNDAY, JULY 8

Video Games Day

1776/\n Philadelphia, the Liberty
Bell rings from the tower of
Pernsylvania's old State
House, summoning citizens
to tae first public reading of
the Declaration of Indepen-
dence.

1865/ The machine gun is patented.

1918/ Author Ernest Hemingway,
working as a Red Cross ambu-
fance driver, is severely wounded
whilz carrying a companion to
safety on the Austro-Italian
front during World War |. He is
deccrated for his heroism and
sent home to the U.S.

Born: Woilgang Puck 1949, Kevin
Bacon 1958

11 Music History

1969/ 2ager & Evans' “2525™ goes
Gold. A timely bit of psyche-
delic cheese, the song is Z&E's
only No. 1 record.

1994/ 0nly a week after announcing
her gregnancy, Whitriey Hous-
ton is forced to cancel a Texas
concert after a miscarriage.

— Brida Connolly
& Frank Correia
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Grandma To Ghristina:

Gover Up!

Christina Aguilera’s grand-
mother, Delcie Fidler, isn't
too thrilled about her grand-
daughter’s risque new image. Af-
ter viewing the video for the single
“Lady Marmalade” from the Mou-
lin Rouge soundtrack — featuring
Aguilera, Lil'Kim, Mya and Pink
dressed in lingerie — and watch-
ing her granddaughter bumping
and grinding while wearing a simi-
lar outfit onstage at the MTV
Movie Awards, Fidler is quoted in
the Globe and the National
Enquirer as saying, “| nearly died.
when | saw she was wearing so
little. | rang her mom and said,
‘Oh, my God, what is Christina
doing?’ | totally understand why
people criticize her” Aguilera telis
the Star that although she didn’t
mean to shock her grandmother,
she's a big girt now: “It's the 21st
century — lots of girls dress like
this”

For Go-Go's frontwoman
Belinda Carlisle, it's not cover it
up — it's take it off! The Star says
she’s posing nude in the August
issue of Playboy.

Prince, on the other hand, is
changing direction. According to
People and the Globe, the artist
— who once triggered a flood of
outrage with his raunchy X-rated
lyrics and simulated sex acts
onstage — has become a
Jehovah's Witness and is rewrit-
ing many of his suggestive songs
to eliminate the “cuss words.” He
says, “A lot of kids are coming to
see me who've never heard this
music. We're cleaning it up so the
kids can listen to it”

‘No ‘Love’ For Marilyn

Speaking of the movie Moulin
Rouge, the musical montage at
the beginning of the movie in-
cluded a version of Nirvana's
“Smells Like Teen Spirit” recorded
at the last minute by an unknown
band. Why? According to People,
Nirvana frontman Kurt Cobain’s
widow, Courtney Love, allowed
the movie’s director, Baz Luhr-
mann, to use the song in the
movie provided that she approved
who performed the song. Luhr-
mann had Marilyn Manson
record a version of the song for
the movie — not knowing that
Love and Manson have disliked
one another since a joint tour two
years ago. When Love found out
Manson was Luhrmann's choice,
she nixed Manson’s version of the
song.

According to the Globe, one of
Cher's ex-employees says the
artist doesn't have as much love
for gay people as she is perceived
to have. In a $2 million lawsuit her
ex-employee Salvatore Sam-
pino is filing against Cher, he
charges that he — a gay man —
was harassed by others on Cher's
staff because of his sexual pref-
erence during the t4 months he

RENAISSANCE MAN — Paul
McCartney appeared at a Barnes
and Noble bookstore in New York
recently to sign copies of Blackbird
Singing, his new book of poetry. So
what artistic worlds are left for the
songwriter, musician, painter and
poet to conquer? The confident
McCartney telis People, “Many,
many. Photography, sailing, nuclear
science. | could do it”

worked on the renovation of Cher's
mansion in Malibu, CA. And he
says that Cher not only turned a
blind eye to the harassment, she
fired him after accusing him of
having sex with other men in her
bedroom.

" Is She O¢ Isn’t She?

Sois Jennifer Lopez engaged
or pregnant ... or both ... or none
of the above? According to the
Star, J.Lo is engaged to her boy-
friend, dancer Cris Judd. The
Globe says she's engaged and
pregnant. And Us Weekly also
says she’s engaged ... but not
pregnant. Of course, all the 'zines
stress that these are all just ru-
mors, so time will tell.

J.Lo's ex-boyfriend, Sean “P.
Diddy” Combs is getting on with
his {ife by romancing model Naomi
Campbell ... or is he? According
to the Globe, the couple have been
seen together in France, Miami
and Los Angeles. However, the
‘zine says the romance is just a
scam that Combs concocted to
undo the “loser” label he was
tagged with after J.Lo dumped

him.
Seltit, Baby!

Stevie Nicks tells Rolling Stone
what she thinks about how women
in music sell their sexuality these
days: “l definitely used my sexual-
ity in a certain way. | kind of draped
it all in chiffon and soft lights and
suede boots. Everybody now is
just much more blatant. Personally,
| think that being a little more mys-
terious works better, and it lasts
longer. You should be very careful
that you don’t build everything you
have around how cute you are or
how.sexy you are, because, unfor-
tunately, no matter how cute you
are or how sexy you are, in 15
years that won't be the most im-
portant part of your music.”

— Deborah Overman

Each week R&R sneaks a peek through the nation’s consumer mag-
azines in search of everything from the sublime to the ridiculous in
music news. R&R has not verified any of these reports.
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Vandross perform on The Soul
Train 30th Anniversary: Divas

Tuesday, 6/26

and O1; and “Life Ain't a Game”
He is also featured on Faith

BABYFACE Trere She Goes

LIMP BIZKIT ty Way and Kings — 2000 and Beyond, * Tyrese, Jay Leno. Evans “Good Life" (with Vita and
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STORRAC] Nmf,mg v 8 Entertainment time and channel). locai listings for time). perforrlws TahEentaiian Dpe's
SNOOP 00GG Lay Low N i Wrong” and is featured on Vita's

= Poe, Conan O'Brien. : ;

LIL’ ROMEO My Baby Friday, 6/22 “Justify My Love.” while Cadillac

SUNSHINE ANDERSON Heasc It Al Before

VIDEO PLAYLIST
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Z‘fn‘.!%‘y”'"fm o *Sum 41, Late Late Show With * Brian Wilson, David Letterman. Boo & Gotti's"Freestyle! Shade
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STATIC-X This Is Nt ings for time). » Tavis Smiley, Politically Incor- Diseaz” Petey Pablo’s “Didn't I
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SALIVA Your Drsease
NELLY Ride Wit Me

SNOOP DDGG Loosen' Control
BEANIE SIGEL Beanie (Mack Chick)
EVE /GWEN STEFANI Let Me Blow Ya Mind

Satur‘dav; 6/23

rect With Bill Maher (ABC, chieck
local listings for time).

and Limp Bizkit f/DMX,
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JANET AllFor You JARULE LI MD | Cry “Rollin’ (Urban Assautt Vehicle).”
2PAC /RL Until The End 01 Time FOXY BROWN BK Anthem . ) qi
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Video playlist for the week ending June 17,

TRICK DADDY I'm A Thug
012 Purple Hills
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Video playlist is trozen this ek

All show times are ET/PT unless otherwise noted; subtract one hour for CT.
l Check listings for showings in the Mountain time zone. All stings subject to change.

)

music by BT.

Also opening this week Is Dr.
Dolittle 2, starring Eddie
Murphy. The film's J Records
soundtrack contains “Do U

Wanna Roll (Dolittle’s Theme)”
by R.L., Snoop Dogg & Lil'
OURS Somztimes e — x BmcK Kim, as well as The Product
LR:P:::D - David Cot Ca— G&B's “Cluck Cluck,” Deborah
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::f;:{“;’“u B CITY HIGH WhatWoukd You Do? LIL' ROMEQ My Baby JIMMY EAT WORLD Bleed American Jimmy Cozier (“Two Steps”),
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Betting On News/Talk
In Las Vegas

[ KXNT programmer strives to build a new breed of Talker

in Sin City

Ne ws/Talk/s

R

eon lights, high rollers, awesome buffets and lavish stage shows. Mention the city of Las
Vegas, and those are some of the obvious things that come to mind. But aside from all those
casinos, people who live and work there say that Las Vegas is pretty much like any other American city.

One difference, though, is a certain
lack of tradition. Not too surprising,
given the city’s fairly short history as
a major metropolitan area. KXNT
PD Gavin Spittle — a New England
native who is,
like many other i
area residents, a
transplant to the
desert Southwest
— hopes to
change that by
building some
heritage with In-
finity News/Talk-
er KXNT-AM

Using the
tried-and-true
method of com-
bining successful syndicated talk
shows with outspoken and commu-
nity-involved local hosts, KXNT
has been slowly building the fran-
chise Spittle dreamed of when he
arrived at the station just over two
years ago. Spittle, then 27, found
himself in the position of having to
hire veteran talk hosts who not
only had years of experience on
him, but also more than a few
birthdays.

Gavin Spittle

I recently spoke with Spittle
about what motivated this East
Coast-born-and-raised PD to gam-
ble on a gig in the middle of the
Nevada desert — and why he is at-
tracted to programming a format
that targets adults at least 10 years
older than he is.

R&R: So how does a New En-
glander end up in the Nevada
desert?

GS: The move here was actual-
ly my first time ever out of Massa-
chusetts, professionally speaking.
After college I landed a job as a
producer at WRKO/Boston and
from there went on to program
WCRN/Worcester. I also did some
on-air work as a talk host at
WTAG, also in Worcester. From
there I landed the PD job at
WXTK & WWKIJ (KJ-101) on
Cape Cod. I stayed there for two
years before getting the opportuni-
ty to come here to KXNT. I really
felt that I wanted to get out of
Massachusetts, and this was a per-
fect opportunity to do that.

R&R: But Cape Cod to Las Ve-
gas? That’s a pretty radical change.

GS: This is a city that people
have many misconceptions about.
Everyone thinks that the only
things here are the gambling and
glitz, and, sure, that is certainly
here. But Las Vegas is also a very,
very tightly knit community that
we felt was looking for a radio
voice. There has never been a Talk
leader in Las Vegas, so the goal
that we set a couple of years ago
was to restructure KXNT and take
it back to the basics. It's been a lot
of fun and continues to be a lot of
fun today.

R&R: Unlike in many cities, a
News/Talker isn't at the top of the
ratings in Las Vegas. What is nec-
essary to make that happen?

GS: It’s a one-word answer:
time. If you look at the music sta-
tions that are doing well in this
market, it's primarily those that
have been around for a while and
that have stuck with what they’re
doing over a period of time. The
problem with News/Talk here is
that it has never really been devel-
oped with zny degree of consisten-
cy or longevity. Hosts would tend to
come and go every year or two, and

_ orf_e =

“We hear a lot about FM Talk, and that's all great,
but we have tripled the cume of KXNT in two years
on the AM band. I don't believe that it's so much
about which band you are on; it’s all about creating
fun and exciting Talk radio.”

T ——————— T v T

things would change. But that isn't
the case anymore.

When you look at the evolution
of this station in just the past two
years, the cume has gone from bare-
ly 40,000 people to over 109,000.
In 25-54 adults we’ve gone from
something like 21st place to knock-
ing on the door of the top 10. And
in 35-54s we’re close to cracking
the top five. In the categories that
count for News/Talk, we have seen
terrific growth. But it takes time to
build it.

R&R: How would you describe
KXNT today?

GS: KXNT is very focused on
dealing with issues of concern to
the local community. We are very
active in our support of and partic-
ipation in community events.
KXNT will always run with a lo-
cal story first. We never choose to
cover a national story over a local
story unless it is just absolutely
huge.

This is a fast-growing communi-
ty that now numbers something
like 1.3 million residents. That’s a
lot of local community for us to
focus on. We try not to just talk
about 'the issues that affect the lo-
cal community; we also try to get
involved and help do something
about them. We like to call our-

selves populists, because we real-
ly do try to speak for the people of
Las Vegas.

R&R: Are the issues that inter-
est people in Las Vegas substantial-
ly different from those that will play
in Peoria, as they say?

GS: Not really. The only differ-
ence between Las Vegas and any
other American city is that we have
a lot of bright lights along one or
two streets. And that’s what [
meant before, about people having
a lot of misconceptions about this
town. [ actually had an aunt ask me,
after I moved here, if I had to keep
my curtains closed al! the time to
block out all the lights.

The fact is, most of the locals
never go down to the Strip, be-
cause, unless you happen to work
there, there isn’t much reason to.
People who come here to live
come because there’s a great
quality of life, the weather is
beautiful, and there are many
wonderful amenities. People who
say that they could never live in
Las Vegas are usually those who
have never been anywhere except
the Strip.

R&R: KXNT has some pretty
strong weekly TSL. Tell us about
the airstaff — who, obviously, con-
tribute to those hours.

H's not just about money...
t's all about real people.

| And, Hi's all about real life.

SYNDOICATION INFORMATION:
BDB BORGLIEZ@ 1.877.410.DAVE

WWW. daver-amsey com

;& wnem fife happens: calfer affer caller.”
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GS: Well, you wake up to Jeff
Katz, who is a great radio enter-
tainer. Jeff can go as hard as you
want him to on issues, then talk
about a funny incident that hap-
pened with his in-laws. He came
here after having had a few prob-
lems up in Sacramento, but I felt
that that was then, and this is now.
We’ve simply tried to give Jeff the
freedom to do the show that he is
capable of doing, and he has done
an excellent job for us.

In middays we move to Rush
Limbaugh and Dr. Laura, then in
afternoon drive we go local again,
with Alan Stock. Alan is celebrat-
ing his second anniversary here at
KXNT, and he has built the ratings
in afternoon drive to something like
eight times better than they were
when he got here. He’s a fiery kind
of guy who loves local, issues-ori-
ented talk. Alan is one of those
hosts who really builds a personal
relationship with listeners. He’s a
conservative guy who comes on,
grabs hold of the burning local sto-
ry of the day and runs with it.

R&R: While many Talk stations
opt for major league sports at
night, that's really not an option in
Las Vegas, is it?

GS: We made the decision to
drop University of Nevada sports
because there were already two
Sports stations in town, and we
felt we would be better off clear-
ly branding KXNT as the Talk ra-
dio station. We cover evenings
with Clark Howard and Phil Hen-
drie. Both shows have done very

Got Photos?

Tenevar you Fave pholos

from your NawsiTalk
stalion's events and promolions,
be sune you sand tham o RER,
10100 Santa Monica Bhed,, 53k
Floor, LA, CA S0067-4004,

well for us and give us program-
ming that allows the station to tap
into another group of listeners be-
yond those who come to us for the
issues-oriented talk that we feature
all day.

R&R: Although you've said that
Las Vegas is like any other Ameri-
can city, the fact is that it really is
mostly a one-industry town. Is there
any advantage to that?

GS: To us, it’s a little like liv-

e

“The only difference
between Las Vegas
and any other
American city is that
we have a lot of bright
lights along one or

two stree

Pimetreee 7 - e

ing in Hollywood. The plus is that
the stars always have something to
promote when they come to Las
Vegas. You really get a sense that
they are more relaxed when they
come here. We try to make them
feel comfortable and let them
know that they can come on our
station and talk about their latest
projects.

We get all kinds of entertainers,
from comedians like Ray Romano
and Kevin James to just about ev-
ery TV celebrity and legendary en-
tertainers like Doc Severinsen and
The Everly Brothers. Also, many
entertainers live here. One of the
Smothers brothers is a regular call-
er to our talk shows. We take ad-
vantage of our access to major-
name stars who either play here or
live here.

As far as casino issues, we'll talk
about them if there is something
specific. But, again, for the people
who work in the industry, most of
the issues that they are interested in
are the same ones you’ll find being
talked about in any city. We know
the industry is there, but there are
also many other major companies
located here that employ lots of
people who are not in the gambling
or entertainment businesses. So 1
would say that Las Vegas is really
much more than a one-industry
town today.

R&R: What are some of the
most important factors that have
contributed to KXNT's growth in
the past couple of years?

GS: Personalities, imaging, mu-
sic and people. When you have the
right combination of those ele-
ments, it works. I believe that Talk
radio today needs to appeal as
much to a 25-year-old as it does to
that 45- or 55-year-old guy.

R&R: Being with Infinity,
KXNT is part of a group that has
an impressive roster of heritage
News and Talk stations: KNX &
KFWB/Los Angeles, WBZ/Boston,
KYW/Philadelphia, WBBM-AM/
Chicago. WCBS-AM & WINS/New
York and KCBS-AM/San Fran-
cisco, to name just a few. Do you
ever feel a little like the city of Las
Vegas. like a maverick out there in
the desert?

GS: Yes, we are a bit of a mav-
erick in our own group — 1
wouldn’t deny that. But ! think that,
in a lot of ways, this station can
help to lead us into the next gener-
ation of Talk radio. We hear a lot
about FM Talk, and that’s all great,
but we have tripled the cume of this
station in two years on the AM
band. I don’t believe that it’s so
much about which band you are on;
i’s all about creating fun and excit-
ing Talk radio.

For example, when the whole
Elidn Gonzalez thing was going on,
we didn’t just talk about it. Alan

June 22, 2001 R&R @ 31

| SPACE COWBOY

During a recent live broadcast, KABC/Los Angeles evening host “Mr.
KABC” bumped into everyone’s favorite millionaire space cowboy, Den-
nis Tito, as the senior citizen astronaut and his “sweetheart,” Victoria,
dined at a Southern California beachfront bistro. Seen here are (l-r)
Victoria, Mr. KABC and Tito.

Stock did his show from the middle
of Lake Mead and talked about
what it feels like to be in cold wa-
ter for four hours. Then there was
the morning that Jeff Katz was the
first host to broadcast live from a
brothel. We got a lot of flak for that,
but it is a serious subject, because
that is a legal business in parts of
Nevada.

You have to create theater of the
mind and go the extra mile to make
it interesting and different. I try to
approach this just like you would
any good music station. Why can’t
we have great production and the-
ater of the mind? Why can’t we do
great contests and giveaways? Why
can’t Talk radio have all of those
things?

R&R: Let'’s sum up with how
you'd describe the mission state-
ment of KXNT.

GS: To be one of the market’s
top stations and to leave a mark, a

lasting impression on our communi-
ty. Whatever happens to me down
the line, I'm just pleased to have
been here to see great Talk radio
born in Las Vegas. This job is tru-
ly a passion for me. Infinity is a
great company to work for, and [
believe that someday I'll be sitting
in my rocking chair telling my
grandchildren how we built this
market up from No. 39 to No. 2!
That would really be great.

TALK BACK TO R&R!

Do you have questions,

comments or feedback

regarding this column
or other issues?

Call me at 858-486-7559
or e-mail
alpeterson@rroniine.com,
fax: 858-486-7232

These guys can’t fix a leaky faucet,
but | bet your handyman can’t fix lobster
ravioli! Entertaining talk about America’s

Gary Burbank's Weekly RearView
The funniest look back at the week’s top
news events without gardening tips.
Weekends, on StarGuide.

newest passion - FOOD.

Weekends via CD

For clearance information, call Rick Consolo at

1-800-327-5748

www.burbankcreations.com
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Convention
Continued from Page 1

landmark Telecommunications Act of
1996 that overhauled the radio indus-
try and a variety of other issues, fo-
cusing mostly on the United States’
role in the modemn world. (Details of
the Clinton address appear in a sepa-
rate story, Page 1).

Clinton’s speech was flanked by
performances by Shelby Lynne and
Stevie Nicks (see story, Page 26).
Nicks’ appearance sparked a memo-
rable moment: When R&R Pub-
lisher/CEO Erica Farber led a Q&A
session with Clinton, she noted that
he was a big Fleetwood Mac fan and
asked, “When were you first exposed
to Stevie Nicks?” The audience re-
sponded to the double entendre with
laughter. Clinton protested, “I’ve
never been exposed to Stevie Nicks!”
His response was received with wild
applause.

Achievement Awards

Access Hollywood’s Pat O’Brien
and Nancy O’Dell were on hand to
present the fourth annual R&R Indus-
try Achievement Awards in the Na-
tional categories. Infinity’s John
Gehron was honored as Group Execu-
tive of the Year, beating out such no-
tables as Entercom’s David Field,
Radio One’s Alfred Liggins, Clear
Channel’s Randy Michaels, Emmis’
Doyle Rose and Citadel’s Larry Wil-
son. The awards are voted on by
R&R subscribers, and the ballots are
counted by the certified public ac-
counting firm Miller, Kaplan, Arase
& Co.

National Station of the Year awards
were awarded to KROQ/Los Angeles
(markets 1-25), KiSS/San Antonio
(26-100) and WPST/Trenton, NJ
(101+), while National GM of the
Year honors were bestowed upon
Emmis/New York’s Judy Ellis (1-25),
Infinity/Hartford’s Suzanne McDon-
ald (26-100) and Clear Channel/
Corvallis & Albany, OR’s Gary
Grossman (101+). Other national
awards were given to Howard Stern
for Syndicated Personality/Show of
the Year — Stern has won this award
every year that it has been presented
— and KROQ/L.A.’s Amy Stevens
for Marketing/Promotion Director of
the Year.

On the record side, DreamWorks’
nine awards were the most won by
any label in one year in the history of
the awards. The label won in the Gold
Label of the Year category in formats
as diverse as Urban, CHR. Rock and
Alternative. In the Platinum category,
Interscope/Geffen/A&M picked up
eight awards, including Brenda
Romano’s honor as Sr. Promotion
Executive of the Year. (R&R desig-
nates labels owned by the entertain-
ment conglomerates as “Platinum”
and the rest as “Gold.”)

A complete list of award winners
appears on Page 8.

PPM Update

Arbitron VP/Radio Programming
Services Bob Michaels revealed at a
Saturday session that the company
intends to roll out the Portable People
Meter in the top 100 DMAs within
the next 10 years. Michaels stressed
that Arbitron will let the industry de-
cide the actual pace of the roliout and
said that in any economy, a long-term
schedule is subject to change.

When asked about PPM usage in

smaller markets, Michaels told R&R,
“The diary, we think, is working very
well now. What we do in smaller mar-
kets, where it’s working now, is an-
other issue.” He said the cost of PPM
installation, the desire of national ad-
vertisers to reach small markets and
the effectiveness of the current ratings

-system are key issues that will ulti-

mately determine whether smaller
markets will receive the PPM.

Michaels also revealed the music-
testing capabilities of the PPM. He
showed data that could perhaps re-
place current methods of analyzing
listener preferences on a track-by-
track basis.

LIFEbeat Beat

KROQ/Los Angeles VP/Program-
ming Kevin Weatherly was the spe-
cial guest Thursday when the indus-
try organization LIFEbeat held its an-
nual breakfast, for the first time at an
R&R convention. The event raised
more than $100,000 for LIFEbeat’s
aggressive efforts to fight AIDS,
which Weatherly pointed out was first
discovered by a doctor 20 years ago.

Weatherly complemented his
speech with video footage of his visit
to the Carl Bean House, a facility for
people living with AIDS, and urged
attendees to get involved in helping
raise public awareness of the illness,
because the number of infections con-
tinues to escalate. R&R’s Farber and
Universal Records Sr. VP/Promotion
Valerie DeLong co-chaired the event.

Later in the day Jacobs Media held
its Alternative & Rock Summit.
Sharon Lee, co-President of market
researcher Look-Look.com, revealed
the reasons radio is not a coveted
brand to the 14-30 demo: formats that
are “incongruous” with the demo’s
musical tastes, predictable music,
uninspiring DJs and lack of attractive
destination programs. Company re-
search found that radio ranked a dis-
tant second to word-of-mouth —
32.5% to 19.4% — when it came to
14-30-year-olds learning about new
music.

Even more startling was the find-
ing about the 14-30 demo’s favorite
kinds of stations. Topping the list was
“Don’t listen to radio/no good sta-
tions” (17.8%), followed by Alterna-
tive/Modern Rock (17%), Hip-Hop/
Rap (15.2%) and Top 40/Pop (9.1%).
Lee said that there is “a huge oppor-
tunity for the industry” despite such
feelings toward radio, citing radio’s
powerful distribution and relatively
high scores when it comes to influ-
encing music consumption.

Nothing But *Net

“To stream or not to stream?” was
the question debated at a similarly
titled Thursday session. But the an-
swer wasn’t simple. “For a freelance
performer, exposure is how they get
paid,” AFTRA’s Mathis Dunn said.
The union wants the talent who voice
radio commercials to get paid extra
when their ads are streamed, but attor-
ney David Helfant pointed out, “This
issue is not so much how much the rate
will be, but if there will be one.”

Clear Channel Interagtive’s Kevin
Mayer said that broadcasters first
have to determine if there is a busi-
ness in streaming. “We need to make
money,” he noted. “A lot of people
had unrealistic expectations of how
this business would unfold.”

The consensus at a separate

Internet session, “Using Your Website
to Create Listener Loyalty,” was that
radio-station websites should be run
like the radio stations they represent.
According to Clear Channel
Interactive’s John Duncan, the first
step in attracting web users is to
“know who they are and turn every
stone possible to communicate with
them.”

LMiV VP/Affiliate Relations Terri
Simpson said that her company tries
to create websites that are “digital
media properties” rather than online
brochures. “We are creating lifestyle
portals that are very rich and very
deep in content,” Simpson said. Di-
rect Marketing Results’ Tripp
Eldridge stressed the ability to use
permission marketing and obtain
valid e-mail addresses as ways to
build a station’s marketing database.

“The Quiet Companies’

Emmis’ Doyle Rose, Bonneville’s
Bruce Reese, Journal’s Carl Gardner
and Saga’s Steve Goldstein turned out
for a Friday-afternoon Hot AC ses-
sion and discussed how their smaller
but prominent companies have coped
with consolidation. Emmis “really
made an effort to keep things the way
they were” before the boom, Rose
said. Reese echoed that point, saying
his company strives to “do the things
we used t> do and have a healthy
bottom linz.”

Of how the landscape is develop-
ing, Gardnzr said, “We're just begin-
ning to see who the companies are,
and their true colors will start to
emerge.” Saga’s Goldstein stressed
the importznce of keeping a station’s
focus local: “Saga’s focus is on Main
Street, not on Wall Street.”

R&R’s July 5 issue will go in-
depth on the all of the format ses-
sions, but here are a few other points
of interest:

* A standing-room-only crowd
gathered Friday morning to hear
CNN’s Larry King interview legend-
ary K1iS-FM/Los Angeles moming
man and Premiere Radio Networks
syndicated personality Rick Dees.

* CHR held its first ever “Rate-a-
Record” session, while a Rock session
went a step further and added a “Rate-
a-Wine” evant. Meanwhile, Capitol
recording artist Dave Navarro, formerly
of Jane’s Acdiction and The Red Hot
Chili Peppers, was a panelist on the
Alternative “Rate-a-Record” session.

* Legendary songwriter-producer
and 14-time Grammy winner David
Foster was interviewed by R&R AC
Editor Mike Kinosian at a Friday ses-
sion. While attendees may have ex-
pected to hear just Foster, they were
also treated to a surprise visit by Vir-
gin artist Boz Scaggs.

* Original MTV VJ Nina Black-
wood, who now hosts afternoons on
KXPK/Denver and also stars on
United Stations’ Absolutely *80s show,
chatted with Kinosian about the resur-
gence of *80s music and the arrival of
*80s stations. But she dismissed the
notion of making a comeback as a VJ:
“I’ve outgrown that.”

R&R's Anthony Acampora, Julie
Gidlow, Calvin Gilbert, Joe Howard,
Adam Jacobson, Al Peterson, Peter
Petro and Steve Wonsiewicz contrib-
uted to R&R’s convention coverage.
Photography by Lester Cohen and
Elon Schoeniolz. Photography edi-
tor: Brida Cennolly.
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Names And Faces

Agreeing on lies

1 don’t claim this is true, but I
hope so, because it’s a great story.

Bill Figenshu, before becoming
an Infinity and Viacom muckety-
muck, was a jock with a new job in
Washington, DC. Like most of us,
he probably pulled into town, slept
in a trade-out motel, woke to bad
coffee and then reported to work.

“Good morning. It's 7 o’clock,
and I'm Bill Figenshu.”

Afterward, word came down
from management: “No one is
going to understand that name of
yours. When you go on tomor-
row, please use a different one.”

The next day: “Good morning. It's 7 o’clock,
and I'm ... Fred Figenshu.”

NAMES

For the past six months I've been writing
about the “names” in our business, and I have
gotten a huge response. Most of what'’s been
said, via e-mail, can be divided into four
categories.

1. Thanks for the memories.

2.1didn’t know that.

3. Don’t you think you're being a little
squeaky clean?

4. How about doing a column on me?

Let’s answer the questions.

If I'm being squeaky clean, it’s because I
choose to shine a positive light on those I
profile. History is tricky, everyone has a point

Ruth Meyer

“The Rock Show

From Their New Album
‘Take Off Your Pants And Jacket

Gordon McLendon

of view, and, frankly, whenever I've been
admonished for something I've written in this
space, it's either because the person complain-
ing thought he or she should be the one getting
the recognition or it’s a voice being raised to
protect the person being written about.
(“You’ve either been lied to or didn’t check
your facts.” Ouch.)

How about a column on you? Here’s the
scoop: My dance card is full until the end of
the year, but if you have an idea or a story to
tell, please e-mail me at the address below.

One message really hit home: “I get so tired
of hearing about WABC/New York, WLS/
Chicago and KHJ /Los Angeles.”

I get it. Our history isn’t just about major
markets, and, as time and research allow, 1
intend to go there.

Impacting
Top 40 Now!

#1 Best Buy
#1 Tower

+o Audience Reach at Modern Rock Radio — over 15 Million
*3 Most Played at Modern Rock Radio 2331 (+136) and growing!!

Top 5 phones everywhere

Produced by Jerry Finn  Mixed by Tom Lord-Alge Management: Rick DevVoe www.blink1B2.com www.mcarecords.com

#1 Transworld  #1 Virgin

On Feb: 9 1 wrote about how I got here. ]
wanted you to know that I believe that I'm not
the only one with a passion for our history.
Now it’s time for a report card. How am I
doing? What angles have I missed? Would you
like to hear about some of the legendary radio
battles? How about some “what if” scenarios:
What if KHJ and WABC (sorry, didn’t mean to

mention them again) had competed against

each other directly?
This is my 27th column in R&R, and I must

' tell you that it's been a humbling experience.

I dial a number, and Cousin Brucie answers. I

pick up, and it's Ron Jacobs or Bob Henabery.

What I've learned is that no matter how high
these legends have flown, they are grounded
by a love for radio — the radio that was theirs,
and the radio that exists today.

I never thought an opportunity to quote
Napoleon would arise, but sometimes some-
thing just jumps off the page: “History is a set
of lies agreed upon.”

FACES

Profiles on Ruth Meyer (3/2) and Gordon
McLendon (4/13) ran without pictures. Here
are the faces behind their stories.

PS.: Fig, is it a true story?

99 Already Added to:
KBKS/Seattle #1 Phones!
WKSE/Buffalo
WDCG/Raleigh-Durham
WNOU/ndianapolis
KKMG/Colorado Springs

#1 Soundscan Album In The Country!!!
#1 Circuit City  #1 Musicland

Tour starts July 4th

Bob Shannon writes, voices, produces and consulits from
his Bainbridge Island, WA-based business, bobshannon-
works. Shannon, who continues to consult his former
employer, TM Century, can be reached at bob@
shannonworks.com.

#1 Newbury Comics #1 Target

#1 Wherehouse

M:CA

TRWERTER
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BETTER THAN
EZRA

EXTRA ORDINARY
From the forthcoming album CLOSER
#2 Most Added at Alternative

DC101/DC WOXY/Cincinnati
WBRU/Providence WRZX/Indianapolis
KKND/New Orleans - 177x WZPC/Nashville
WMRQ/Hartford WRAX/Birmingham
KPOIl/Honolulu WJBX/Ft. Myers
KMBY/Monterey WRZK/Johnson City

and many more

'#2 Most Added at Triple A

WBOS/Boston KTCZ/Minneapolis
WRNR/Baltimore WKOC/Norfolk
WTTS/Indianapolis KBAC/Santa Fe
WRNX/Springfield WZEW/Mobile
and many more

——s

#4 Most Added at Hot AC
WVRV/St. Louis KRSK/Portland

KRBZ/Kansas City WKZN/New Orleans
KAMX/Austin WCPT/Albany
KUCD/Honolulu KALZ/Fresno
KPEK/Albuquerque KCDU/Monterey
KLLY/Bakersfield KVUU/Colorado Springs

and many more

ALREADY ON:

WPLJ/NY - 22x

STAR/Los Angeles - 33x Top 5 phones
KLLC/San Francisco - 9x
WBMX/Boston - 19x

KXST/San Diego - 16x
KZON/Phoenix - 37x Top 10 phones
WSSR/Tampa - 8x

KCTY/Omaha - 11x

KCDA/Spokane - 12x
WDOD/Chattanooga - 19x

2

On Tour this summer
New album “Closer” in stores

=
August 7th Beyond

Kramer & Twitch Herehy Dismissed

EGL/Dallas nighttimers Kramer &
Twitch, who also air on WRXL/
Richmond, were given their walking
| papers by Clear Channel Monday after telling
} listeners June 12 that pop superstar Britney
Spears had died in a Los Angeles automobile
accident. The pair gained worldwide notoriety
for the report, which used information ob-
tained by a “source” in L.A. According to the
so-called source, who said he'd confirmed the
information with Cedars Sinai Medical Center,
alcohol was involved in the traffic mishap, and
Spears’ boyfriend — 'N Sync member Justin
Timberlake — was driving and suffered severe
injuries. Kramer & Twitch also cited wire
reports that later turned out to be false.
In ar exclusive interview with ST, Kramer
says Clear Channel’s decision to release him
and his partner was “a very weird thing.” “We
had a meeting with [GM]
Tom Schurr and [PD]
Duane Doherty, who
gave us permission to do
the bit,” h2 says. Kramer
claims that management
told him and Twitch that
the Spears story, along
with past incidents,
ultimately led to their
demise. However, Kramer believes it was the
Britney bit that sealed their fate with Clear
Channel. “They knew exactly what they were
getting into,” he says of Clear Channel, which
moved Kramer & Twitch back to KEGL from
KSJO/San Jose earlier this year, following an
on-air incident in which Kramer suggested that
drivers open their car doors and hit passing
motorcyclists. “If they had a problem in the
past, they would know exactly what went on
on our show.” When asked for comment,
Doherty told ST, “The termination of Kramer &
Twitch was the result of a long series of events
— some that happened in Dallas, some in
| other markets over the years with Clear
| Channel. By no means was their termination
| solely dependent on or the result of their
Britney Spears hoax." KEGL aired a recorded
apology shortly before the duo’s June 13

| program, while Spears’ management received
a letter of apology and agreed not to sue the
hosts or the station. Meanwhile, Kramer says

| he and his partner both want to stay in North

! Texas and hope to resurface soon. “Right now
it's about getting us in the right situation with

| the right PD and the right company.”

Kramer & Twitch

The long-running team of Charlie Brown
and Irv Harrigan will return to San Diego,
courtesy of KFMB-AM/San Diego, which will
place the duo in middays. Brown had already
been in middays, using the nom d'aire Jack

www americanradiohistorvy com

Woods, and had been teamed with Joe Bauer,
who resigned May 18. Harrigan (a.k.a. Paul

‘Menard) tells ST he'll retain his current position

as Western Affiliates Director for TrafficPulse
Network (formerly Traffic.com). Charlie &
Harrigan enjoyed a 10-year stint in mornings at
KCBQ/San Diego, a brief run at WAVA/Wash-
ington and a morning shifit at KFMB from
1972-76.

Look for financiat talk guru Lou Dobbs to
sign with BusinessTalkRadio Network in late
July. Reliable sources tell ST that BTR has
inked a partnership deal with Dobbs’ current
radio syndicator, United Stations Radio Net-
works, that will allow the Lou Dobbs/NBC
Financial Reportto be carried five days a week
on both BTR’s and United Stations’ affiliates.

Former WABC/New York and Pramiere
Radio Networks syndicated host Lionel returns
to syndication via eYada. His program now airs
in nights on 10 stations, including WEVD/N.Y.;
KDBZ/Portland, OR; KQBZ/Seattle; and WRVA/
Richmond. Lionel will also take the 2-5pm shift
at WALR-AM/Atlanta, which is transitioning
from Gospel to Talk under veteran programmer
Mike Thompson. The Dickey station has
already added Westwood One’s Don Imus for
mornings and is expected to add WW1's G.
Gordon Liddy (10am-2pmy), Talk Radio Net-
work’s Michael Savage (5-9pm) and Roy
Masters (9-11pm}) shortly. Late-night and
weekend programming will be provided by the
Sporting News Radio Network. Thompson tells
ST that while WALR will retain its current calls,
it will be branded on air as “Talk Radio 1340 —
WCNN." The WCNN calls will remain at
Dickey's co-owned Sports Talker, which uses

them as its legal ID. That station will continue to
be branded as “Sports 680 — The Fan.”
Stops An Abduction! <
WNNX/Atlanta morning show sicekick
Rich Shertenlieb stopped at a drive-through
ATM June 12 on his way home from band
practice and immediately noticed something
odd. A car had pulled up to the ATM, but the
driver and a passenger had exited the vehjcle
to use the machine. A nicely dressed 26-year-
old woman was withdrawing money, yet was
standing next to a disheveled man who resem-
bled one of the many stragglers found on the
streets surrounding Georgia Tech. As the girl
pleaded with the man to let her drive, she
turned her head toward Shertenlieb for a
second and mouthed the words “Help me.” At
first Sherteinlieb thought it was'a domestic
dispute, but he relied on his conscience and

Morning ‘X’ Member

Continued on Page 36
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“I'VE BEEN A FAN OF HERS FOR A LONG TIME,
AND THIS SONG IS DEFINITELY A FEMALE ANTHEM.
FIVE WEEKS OF GREAT RESEARCH
CANT BE WRONG. IT'S ALREADY A POWERI”

TIM RICHARDS « PD/WKQlI * DETROIT

“WHEN | WAS PD @ THE RIVER,
| HEARD THIS AND THOUGHT ‘WHAT A STRONG,
MASS APPEAL SONG'.
WE'RE STARTING TO SPIN IT @ WNCI NOWI*
JIMMY STEELE » PD/WNCI ¢ COLUMBUS

CLEAR CHANNEL CHR BRAND MOR

“WE'VE KNOWN FOR QUITE SOME TIME
THROUGH OUR CALLOUT THAT ‘WHO | AM'
Is ? OF THOSE RARE SONGS THAT TRULY TRAN-
& SCENDS FORMATICAL BOUNDARIES.
THIS IS CLEARLY A FEMALE ANTHEMI

MARK ANDERSON

PD/102.5 WIOG ° SAGINAW

WWW._americanradio

1STOry.com
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CRAIGDAVID

"FILL ME IN"

JUST ADDED AT:

KBXX KDND WJHM KJ103
ALREADY ON:

KHKS WKTU KIS KMEL
KYLD WDRQ WKQ! WKFS
WJIMN WPOW KBKS KUBE
KXJM KTFM KGGI KKRZ
KZHT KSFM WSSpP KFMD
WKST XHTZ WWKZ B97
KRBV WHHH WNVZ KPTY
WLLD KTTB KBMB KKWD
WGTZ WFLZ WNOU Y100
KBBT wQsx WKCI wQza
KLUC and many more!

Rhythmic BDS 28-21* Top § Single
Crossover BDS Debut #35* r

Lales This Week!
KUBE - Top 5 Callout Overall
K)JM - #11 Callost Overall
KLUC - #11 Callouts 2631
KBKS - #1 Phones/ #2 Callost Overall
WLLD - Top 5 Phones

> "...frontrunner for single of the year." Grade: A

Entertainment Weekly

Three #1 singles, a #1 album, and a sold-out
worldwide tour. Not to mention muiti-platinum,

platinum, or goid in 23 countries.

Now the
U.S. invasion

As seen on:

LRk

The Debut Album

Born To Do it
in Stores July 17

Produced by Mark Hill

Management:
Colin Lester & lan McAndrew
for Wildlife Entertainment

» www.craigdavid.com
s www.atlantic-records.com

Qe

‘ Street Talk.

Continued from Page 34

immediately dialed 911 from his cell phone.

’ He tells ST, “It was a weird scene. The two
people couldn’t have been more polar
opposites.” Sherteinlieb trailed the woman’s
vehicle through downtown Atlanta neighbor-

| hoods that got progressively worse while
alerting police to their every turn over the
phone. After eight minutes a half-dozen cop
cars suddenly appeared — without sirens —

| and trapped the woman’s vehicle in a dead-
end situation. When all was said and done,
Shertenlieb was hailed as a hero: The woman
had been abducted from a restaurant parking

| lot and forced at gunpoint to drive her captor

to purchase crack cocaine. The woman
personglly thanked Sherteinlieb for his help.

“She told me, ‘'d give you a hug, but I'd get

too much blood on you.' | was mortified, but it

turned cut to be [the captor's] blood. She
stabbed him in the head with the crack pipe
he'd used when he offered it to her” By the

| way, it's not the first time that Sherteinlieb has
been in the news: He once attracted attention
for stripping down to his underwear and trying
out a toilet at a local Home Depot.

Kudas to WSB-AM/Atlanta and Cox-
syndicated afternoon talker Clark Howard,
who was profiled in a front-page feature
appearirg in the June 18 Wall Street Journal.

| Among tne many anecdotes offered by

| Howard: He and his new wife departed their

[ 1995 Fiorida wedding in a lavender Mitsubishi
| Mirage rented for $17.99 per day (a car so

| tiny the new Mrs. Howard had to change out
of her wedding whites for the ride back to the
$59-a-night hotel room they were staying in);
the suit that fits him perfectly was purchased
for $1 at a used clothing store; and he
regularly buys two 99-cent double cheesebur-
gers at Wendy’s and reassembles them into a
single 8-o0z. pile, thus saving about $1 off the
price of a normal half-pounder. The Journal
said that, according to estimates from radio-
industry officials, Howard earns well over $1
million a vear.

ST has learned that Greater Media will
flip WGRY/Detroit from Rhythmic Oldies on

Rumbles

= Clear ChannelShreveport, LA Director of

Programming and KRUFShreveport PD Dale
| Baird wil leaverin August after deciding 1o en-
tar his family's business.

= Clear Channel bows Country WRBY (Bob
102.5)Utica-Roma, NY on the signal previous-
ty oocupled by CHRPop WESKS. Mike Walsh
fakes PO duties,

= WC SO/ Clarksvilla, TH taps Chad Rufer
POy aflective Monday

= WDBR/Springfeld PDimorning co-host Rik

| Blade axils,

' WHY¥L/Harrisburg, IL tradss in Adult Stan-
dards for Alan Gray's "DooWopin' Oidies For-
mat”

* Arik Korman rises 1o Assl PD ol FM Talk-
er KOBZ Seattle.

= Jannifer Kaminski joins WHAWY Clievaland
as Promationg and Marketing Directar,

www americanradiohistorv com

Records

= \Word has it that former Capricorm exec Mike
Bone could be thisclose o getting 8 senior post
at Chris Blackwall's Palm Pictures impsint.

*Mew Line Music promates Lorl Silfen 1o
Exec. VR,

= Warner Music Group Sr. WP/Strategic Pro-
motions Jim Noonan bacomes Sr. VPIGM of
Warner Bros, Onlime,

= Thie Mew York Diaiy News reporis that former
BMG Entertalnmant President/CEQ Chial
Strauss Zelnick is on the prowl fo acguire emall
record companias. The Naws says Zelnick is
eyeing such labels as Wind-up, Bavand, Edal,
TWT and Roadrunner. Zelnick was recantly ap-
painted Chairman of Mippen Calumbia.

July 1 to what many believe will be an AC
format designed to compete against longtime
market leader WNIC. Morning man Doc Reno
and the entire airstaff will depart, while former
"NIC morning host Jim Harper will take similar
duties at 'GRV.

Salem has purchased Synchronous Media
Group’s WTBN/Tampa for $6.75 million and is
expected to close on the station in Q3 2001.
Salem will assume control of WTBN via an
LMA on July 16 and wili begin simulcasting
Christian Talk WSUN, which is set to change
calis to WTWD. Roy Taylor wiil serve as
Station Manager for WTBN & WTWD, which
will be collectively known as “Central Florida’'s
WORD”"

WRCL/Richmond has become the
market's third Urban property. The Clear
Channel station dropped Oldies on June 11 to
become “106.5 The Beat” under PD Daysa
Parker, who departs the Asst. PD/MD post at
KATZ/St. Louis. Just one day before, Radio
One stole Clear Channel's thunder by flipping
Gospel WPZE/Richmond to Urban as “Hot
99.3" Although 'PZE has a limited signal based
out of Petersburg, VA, its sister station just
happens to be top-rated Urban WCDX.

’ Florida Yenta Seeks

To Set Up Stern

A central Florida matchmaker has volun-
teered to find the perfect woman for the self-
proclaimed King of All Media, Howard Stern.
Marie Massa says Stern’s on-air pleas for
dates, which have become a regular feature on
his program since his 1999 split from his wife of
21 years, have yielded only bimbos. It's Mas-
sa’s belief that Stern is secretly looking for a
“classy, educated lady” “Howard is a gentleman
when he’s not on that show,” she says. “He’s a
softie inside; | could feel it.” Stern’s require-
ments? A woman between 24 and 30 years of
age, 5 feet 8 inches or taller, and slender, the
Orlando Sentinel reports. Massa doesn’t plan
on sticking to the age limit, calling it “ridiculous.”

Speaking of Stern, R&R GM Sky Daniels
spent a good half-hour being interviewed by
Howard on Tuesday’s program. Stern won the

Continued on Page 39
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SOUNDTRACK IN STORES JUNE 26

IMPACTING:

TOP 40
RHYTHMIC CROSSOVER
URBAN
JUNE 26th!
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R&R Industry Achievement Award for Syndi-
cated Air Talent of the Year but wasn't aware
of it until he interviewed Daniels at 8am
Tuesday! The two talked about the convention
and Clinton’s address and handicapped the
nominees he was up against. “Bob & Tom?
Who are they? Don’t you mean John Boy and
Billy?” Stern asked. He also took a few
minutes at the end of his show to once again
thank R&R and Daniels for the award.

Has R&R Industry Achievement Award
winner for PD of the Year Todd Cavanah been
offered a deal that could take him out of
Chicago, where he programs WBBM-FM
(B96)? Could B96 MD Erik Bradley also be
involved in this major deal?

Another programming pro who's being
heavily courted is NRJ/Paris’ John Peake.
Could he be headed to a top-five market in the
States?

From R&R Convention 2001’s Lost &
Found Department: MCA VP/Promotion
Bonnie Goldner lost a diamond bracelet
during President Clinton’s keynote address
June 15. If anyone you know may have
stumbied across it, she'd be forever grateful
for its return.

P wisvs Big kiss o

American General Media’s KISV/Bakers-
field stopped calling itself “Kiss 94.1” on the
air June 15 and is bleeping out all references
to the slogan in its sweepers and IDs. The
move comes following a judge’s decision last
week that Clear Channel had the rights to the
moniker in the market — despite the fact that
KISV had been using it for four years. PD Bob
Lewis joined morning hosts Mingo & Romeo
on June 14 and 15 to discuss the case with
listeners, and the station is asking listeners to
help pick a new nickname for "ISV. Clear '
Channel’s crosstown KKXX began calling
itself “96.5 Kiss FM” in February.

McDonald’s has pulled its ads from WTIC-
AM/Hartford after talk host Colin McEnroe
supported the actions of a high school student
who criticized the company during a mock job
interview. According to the Hartford Courant,
McDonald's visited the school to help students
with their interview skills and to recruit stu-
dents, but McEnroe said on-air that Mc-
Donald’s shouldn't have had access to the
school. While a McDonald’s spokeswoman
said the company supports free speech, it
believes 'TIC went too far in allowing “exten-
sive commentary from an on-air personality.”

Mark Edwards has accepted a voluntary
separation agreement from Walt Disney Co.
and will retire as PD of ABC Radio’s Country
Coast-to-Coast after almost two decades in
the position. The former WJJD/Chicago PD
won't be going too far, however. Look for

S

* Vivendi acquires Seagram in $30-billion deal.

* Traug Keller promoted to President of ABC
Radio Networks; Darryl Brown boosted to
Exec. VP/GM.

¢ AMFM boosts Tom Poleman to Sr. VP/Eastern
Region and Steve Smith to Exec. VP/West

Coast. V

¢ Jim Meltzer appointed GM of WFLN/Philadel-
phia.

* Tex Meyer made GM of WJAS & WSHH/Pitts-
burgh.

« Tom O’Brien bumped up to Station Manager of
WWJ & WYST/Detroit.

* Gary Chapman elected Chairman of the NAB's
Joint Board.

* Leap o' the week: WRKI/Danbury, CT OM Ron
O’Brien brought in as PD of KGB/San Diego.

* Dick Sheetz set as PD of KGON/Portland, OR.

¢ Dan Kieley captures WLUM/Milwaukee PD

spot.

¢ Rick Dobbis appointed EVP for RCA Records.

‘e Rosemary Arters upped to WNEW-FM/New
York Station Manager.

* Slick Eric Stevens leaves WIXV/Savannah, GA
for nights at WKC1/New Haven as Sunny Joe

Stevens. v

* William Schwartz elected President/CEO of
Cox Broadcasting.

* Dan Griffin appointed VP/Programming of RKO
Radio Networks. X

* Kidd Kraddick kicked up to Asst. PD of K96/
Provo, UT. §
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* Don Geronimo grabs.MD duties at WNAM/
Neenah-Menasha (Appleton-O