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Radio Not ‘Left Behind’

Following a world premiere on R&R's Music Meeting,

[ = | Slipknot's “Left
Behind”(Roadrunner)
is No. 1 Most Added
at Active Fock with
35 adds. The nine

AUGUST 3, 2001
Online Paramedics!

R&R launches a new feature in our Management,
Marketing & Sales section this week. Online-sales
expert Rich Carr authors a column called Radio Web
911. It’s a bite-sized essay designed to help you
understand the e y

opportunities and AaLo

or man bend from Des ) ! ' 4 pitfalls connected B/
1ef{ bt pine Moines are a top with web advertis- \ /
draw on this year's ”4”/”&”[””””&’ ing. You'll find it -
= s Ozzfest bill g on Page 12. R
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“Testing we!!wougi to be a Power...great phones..this song was made for KIIS FM!
mmit...Janet, we love you!” - Michael Steele, APD/KIIS Los Angeles

“Top 10 Callsut confirms what we believe...'Someone To Call My Lover’ is the best track on the album!™

- Casey Keating, PD/KZQZ San Francisco

“One of the fastes! researching, fastest pifone soigs we have had in a long time!"” ~Jim Lawson, PO/KFMD Denver
*After taking a minute to build, ‘Someone To'Call ¥y Lover’ is now one of my top-testing records! POWER rotation.”
—— = —Jesse Duran, PD/KGG! Riverside
“My favorite scng on Mix 93.3 ri?ﬁ__mwf Full-time POWER rotation!" - Jon Zellner, PD/KMXV Kansas City

~ “Tae first one won't stop testing and | can see from our research that

‘Somesne To.Call My Lover’ is headed tight to the top of our playlist as well.”
= Joe Kelly, APD/WNCI Columbus
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THE FIRST SINGLE FROM
THE BFAND NEW ALBUM

ALBUM IN STCRES YEPTEMBER 18TH

Produced by Dorryl Jwann & Macy Gray

Executive P-oducers: Rlck Rubin & Mocy Groy

Mixed by Cove Way O |

Manogem=nt: Hol a At Elue.. (ScomiFanily Tree)

“Zrykah 3adv appeors courteay of Motoun Recards, @ divirion of UMG Recordings Ine.”

UWw.ep cracordroom WWW.oCce/yowidcom WU mocygroy.com
“Ipic” Reg UL Pt & Tn. OIE, Morco dad “ZE - Ir @ trodemork of fony Misic
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management ¢ marketing » sales

Is the radio industry selling itself short by
marketing itself as a cost-per-point
medium? Walter Sabo, who has worked
in a variety of formats in a variety of
positions, thinks so. He says, “Radio is
too good at moving product to be put in a
media mix just to make other media more
efficient” — and he has some great
advice in this week’s Management,
Marketing & Sales section. This week’s
MMS section also contains a copywriting
lesson from contributor Dan O'Day, who
writes about “preemptive advertising.” We
also have the first Radio Web 911
installment from Rich Carr, and our GM
Spotlight features Clear Channel's Richard
Lewis, who oversees a ton of stations in
Pennsylvania.
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Long before Gary Owens became a fixture
on Saturday-morning cartoons, the voice
in thousands of commercials and a cast
member on TV's Laugh-in, he was
making the Top 40 circuit, working as a
troubleshooter for Gordon McClendor:.
Bob Shannon chronicles the life and
times of Owens in this week’s Legends.
Page 25

IN THE NEWS

* Mike Kraski appointed Exec.
VP/GM of Sony/Nashville

* Dawn Hood recruited as
VP/Promo at ARTISTDirect
Page 3

CHR/POP
« 0-TOWN All Or Nothing (J)

CHR/RHYTHMIC

*112 Peaches & Cream (Bad Boy/Arista)

URBAN
+ ALICIA KEYS Fallin’ ()

URBAN AC

« ISLEY BROTHERS 1/B. ISLEY Contagious (Dream!¥orks)

COUNTRY
* BLAKE SHELTON Austin (Warner Bros.)

AC
 FAITH HILL There You'll Be (Warner 8ros.)

HOT AC

« TRAIN Drops Of Jupiter (Tell Me} {Columbia)

SMOOTH JAZZ
* MARC ANTOINE Mas Que Nada (GRP/VMG)

ROCK
= STAIND It's Been Awhile (Flip/Elektra/EEG)

ACTIVE ROCK

+TOOL Schism (Volcano)

ALTERNATIVE
+ STAIND It's Been Awhile (Flip/Elektra/EEG)

TRIPLE A
* AFRO-CELY /P. GABRIEL When ... (Real World)/ /irgin)
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Delphi Certified For XM Receivers

B XM, Sirius ask for repeater approval from FCC

Delphi Automotive Systems has become the
first manufacturer to meet XM Satellite Radio’s
requirements and receive type certification and
approval to proceed with commercial production
of XM-capable receivers. Type certification in-
volves field and laboratory testing of receivers to
guarantee that they will be able to deliver high-
I quality reception in a wide variety of listening
conditions. Delphi, which has a contract to build
satellite receivers for General Motors, will begin
production of the receivers in the fourth quarter i
of this year for 2000-model vehicles. XM President/

SATELLITE/See Page 23 CEOHugh Panero

By Joe Howarp
R&R WASHINGTON BUREAU
Jjhoward@rronline.com

Media conglomerate Via-
com reported record financial
results for the second quarter
of 2001, as revenues for the
multimedia giant jumped
18%, from $4.8 billion last
year to $5.7 billion in Q2
2001, and reported EBITDA
grew to $1.3 billion. On a pro
forma basis. revenues grew
12%, to $5.7 billion, and
EBITDA jumped 12%, to
$1.3 billion. Pro forma after-
tax cash flow increased 15%,
to $1 billion, or 58 cents per
diluted share. That’s com-
pared to pro forma ATCF of
$904 million (or 50 cents per
share) in Q2 2000.

While Infinity’s reported
results, including the divi-
sion’s radio and outdoor-ad-
vertising segments, showed
strong growth in both reve-
nue and EBITDA, both de-
clined on a pro forma basis.
Revenues for Infinity grew
47%, to $985 million, and
EBITDA shot up 35%. to

Viacom Posts Record Q2 Despite Infinity Decline
M Ackerley, SBS and Fisher struggle; Regent surges

Analyst: Investors

Should ‘Overweigh
Radio Stocks’

| By JeFrREY YORKE
R&R WASHINGTON BUREAU CHIEF
vorke@rronline.com
i Atatime when any stock reliant
on advertising can expect a cold
shoulder from the investment com-
munity, Credit Suisse/First Boston
Karmazin Redstone media analyst Paul Sweeney not
only dares to embrace public ra-
dio companies, he’s beating radio

$436 million. However, Infini- like ifs the next investment craze.
ty’s pro forma revenues fell 4%, In initiating coverage of Sa-
and pro forma EBITDA dipped tem Communications this
5% compared to Q2 2000. Inter- | Week, Sweeney acknowledged

that he's bullish on radio in gen-
eral and wrote, “Investors should
overweight the radio stocks.” He
went on, “Radio’s outperfor-
mance is all the more compel-
ling given the exceptionally weak

estingly, the pro forma resulis
mirrored Infinity’s overall reve-
nue and EBITDA figures.

When broken down division
by division, Infinity turned out to
be Viacom’s lowest-performing | ooy 1 ndamentats. The loom-
segment. Pro forma EBITDA ing easier growth comparisons,
decreased 5%, to $436 million, | giartingin September, have con-
while pro forma revenue fell 4%, tributed to the year-to-date re-
to $985 million. Viacom said the turn, on top of most quality op-
results for Infinity are difficult to erators having delivered their
compare to Q2 2000 because most recently reported cash

EARNINGS/See Page 4 ANALYSTS/See Page 8

CC/Boston Elevates
‘Cadillac’ Jack
= 0’Heron WJMN PD

Clear Channel Communica-
tions has elevated “Cadillac”
Jack McCartney to the newly
created position
of VP/Program-
ming for Clear
Channel/Bos-
ton, which com-
prises Spanish-
language
WKOX-AM,
Adult Standards &
WXKS-AM.
CHR/Pop | 25
WXKS-FM
(Kiss 108) and
CHR/Rhythmic WJMN (Jam’n
94.5), and to PD of WXKS. He
rises from WJMN Station Man-
ager/PD.

McCartney replaces John Ivey
at WXKS; Ivey was recently
named PD of Clear Channel’s
KIIS-FM/Los Angeles. WIMN
Asst. PD and Clear Channel/
Boston Director/Marketing Den-
nis O’Heron takes over as PD
of WIMN.

Clear Channel/Boston VP

McCartney

MCCARTNEY/See Page 23

Ross Recruited As
Trauma SVP/Promo

Record promo vet Dave Ross
has joined Trauma Records as
i ?1 Sr. VP/Pro-
i .| motion.
| “Dave rolls
up his sleeves
and fights in
| the trenches,”
remarked
i Trauma

founder and
co-President
Rob Kahane.
" “When it

comes o war,
you want him on your side.
That’s why we hired him.”

Prior to joining Trauma Ross
was co-head of Rock promotion
at Interscope. He has also been
VP/Rock at Capitol and VP/
Rock Promotion at Island and
has worked at Chrysalis and Def
American.

Ross

ROSS/See Page 23

R&R Enhances Chart System

@ Monitored stations report via RRAdds.com

Beginning Monday, Aug. launching RRAdds.com
6, R&R will adjust its chart  (www.rradds.com), the indus-
methodology and reporting  try’s first system to allow
system for all for- monitored sta-
mats  except tions to report

Smooth Jazz. Un-| When You Visit |wmeir adds via the
der the new struc- RRAdds com Internet. Effec-
ture, 1! format (www, ”add's com): tive next week,
charts will be ’ ) " |stations are en-
made up entirely couraged to log
of monitored air- on to www.
play, provided by | rradds.com 1o re-
}\/ledlabe:(sets24/7: information is correct. BoIt the“f gddss
or markets one-| it voue eal times. ¢omplete instruc-
140. R&R re-j , Report any station tions and step-by-

* Type in your call
letters and password.

¢ Check to make sure
your contact

porters in markets| powe step prompts are
141-plus will be| ¢ gypmit your adds. available on the
transitioned to In- website.

dicator status. The R&R

Those stations will continue  charts to be included in the
to report as before, though  Aug. 10 issue will be re-
their reported data will notbe  leased at 4am Pacific Time
mixed with monitored data.

In addition, R&R is CHARTS/See Page 23

Wegmann Wins Cox/
Houston VP/GM Post

Chris Wegmann, most re-
cently Regional VP of Clear
Channel’s New Orleans, Baton
Rouge, Shreveport and Lafay-
ette, LA properties and GM of its
three AMs and three FMs in
Louisiana’s state capital, has
been appointed VP/GM of Cox
Radio’s four FM properties in
Houston: KHPT, KKBQ,
KLDE & KTHT.

Wegmann succeeds Chris
McMurray. who recently left
Cox Radio to pursue other op-
portunities. Wegmann reports to
Cox VP/co-COO Marc Morgan,
who said. “Chris has an impres-
sive track record of leadership,
strong relationships and bottom-
line success. His talents will en-
able Cox Radio to build on the
initial success we've had since
entering the Houston market a
year ago and take our stations 10
the next level.”

WEGMANN/See Page 17

Spring ratings results from all markets: www.rronline.com
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THE E)(()ELOSION
Al KEHS

#1 Album in the
country for weeks!!!

The single "Fallin'":
#1 Callout America in
its first week!!!

"Her album A Minor is a sensation!"”
- People Magazine

"This is a remarkable debut album that
touches the soul. It's a blockbuster.” E""
\

- The Source

*x*%x1/2 "she's amazing."
- USA Today

e , R&R CHR/Pop
Her breakthrough hit FALLIN Debut (O

TOP 40s THAT COULDN’T WAIT:

Z 100, KHKS, W10Q, KDWB, KMXV, WKSC, WXKS, WHYI, WNOU, KFMS, KZQZ,
WWZZ, KHTS, WBLI, KFMD, KRBV, WKSE, KRQ, WKST, KZZP, WEZB, WKFS
WEFKS, WXSS, WQZQ, WAKS, WKQI, WDRQ, WLDI, WPRO, KCHZ, WIHT, KXXM.

...Now on over 100 stations... Good time to impact!

. Fu records
"I have seen the future and her name is Alicia Keys. AT

'Fallin’’ is hands down one of the MOST explosive songs
in the history of B96." -Erik Bradiey

&,

ACHTONISTOTY (n
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Bennett Becomes
WNIC/Detroit PD

One-year WNIC/Detroit OM
Lori Bennett has been promoted to
PD. She succeeds Jim Harper, who
recently departed the Clear Chan-
nel AC to join newly launched
crosstown Greater Media AC
WMGC (Magic 105.1).

“Lori has been an integral leader
in building and managing WNIC's
ratings success,” Clear Channel
Market Exec. VP/WNIC GM Ste-
phen Schram said. “This promotion
acknowledges her outstanding con-
tributions and expanded duties in
growing our listenership to new
levels.”

Bennett said, “I’'m thrilled and
excited at the opportunity to lead
WNIC’s programming team into a
new era. Having grown up in met-
ropolitan Detroit, it had always
been my dream to work at the ra-
dio station that has such commu-
nity heritage and an incomparable
airstaff. WNIC continues to soar
with many of the same voices that
made Detroit radio great. I can hon-
estly say that dreams really do
come true.”

Bennett — who continues as part
of WNIC’s morning show — has
been with the station since 1991 in
various on-air capacities and as
MD.

ARTISTdirect Taps
Hood As VP/Promo

ARTISTdirect Records has
hired respected promotion veteran
Dawn Hood as
VP/Promotion,
based in Los
Angeles. Hood,
most recently
Marketing Man-
ager of R&R’s
Music Meeting.
spent cight years
as VP/Alterna-
| tive Promotion
 at EMI Group’s

Virgin Records.

Hood will oversee all promotion
campaigns for ARTISTdirect’s la-
bel roster and will immediately be-
gin building a regional promotion
stafl. She is the first major hiring by
the label since Ted Field was con-
firmed as CEO in June.

Field said, “We are very excited
to have Dawn join the company.
Her expertise and dedication, along
with her innovative spirit. make her

Hood

I

| ell has been elevated to

a perfect addition to the staff and a |

vatuable asset to our roster.”

Hood said, “Ted and [ARTIST-
direct founder] Marc Geiger are
pioneers with proven track records
in this industry, and the potential of
this partnership is undeniable. They

Blink Ink New Publishing Deal

clusive worldwide publishing deal that commences with the band’s
next studio album. Pictured at the signing are (back row, I-r) Blink-
182 manager Rick DeVoe; UMPG SVP/CFO Michael Sammis; Blink-
182’s Tom Delonge and Travis Barker; UMPG Worldwide President
David Renzer and (front row, I-r) VP/Business Affairs Robert Allen;
Blink-182's Mark Hoppus; and UMPG EVP/Creative Affairs, U.S. Tom
Sturges.

Mitchell Official As Y-107PD

Acting PD Marty Mitch- B

PD/MD of Big City’s Y-
107 New York-area Coun-
try quadcast WWXY/ |
Long Island, WWYY/
Allentown, WWZY/
Monmouth-Ocean and
WYNY/ New York. He | //
will continue as the sta- |

tions' alternoon-drive per- l*"_'_ s
sonality.

Mitchel

T —

Mitchell was Asst. PD/
MD and afternoon-drive
host when he was ap-
! pointed acting PD follow-
f ing the exit of PD Larry
! Bear two months ago.
Mitchell rejoined WYNY
1 a year ago after a stint at
WBZO/Naussau-Suffolk.
| He earlier spent a couple of
years handling swing shifts
at the quadcast.

Deutschman Appointed 'RNR/Baltimore GM

Empire Broadcasting has named
Roy Deutschman GM of Triple A
WRNR/Baltimore. replacing the
exiting T. Alan Hay. Deutschman
joins WRNR after a five-month
stint as Sr. Account Manager at
cable outlet ComCast.

Deutschman began his radio-
sales career in the 1970s at WXL.O-
FM/New York. He went on to
WPIX-FM/New York. then spent
11 years at crosstown WPLJ-FM.
He arrived in Baltimore 13 years
ago as GM of Summit’s WXYYV,
then served as GM of WCAO-AM
in the same city. He later moved on
to Infinity’s WGRX/Baltimore.

Deutschman said, “Radio lured

HOOD/See Page 17 | me back. The GM's role is to bring
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the best out of the talent the station
already has and to attract new tal-
ent into the fold. I look forward to
working with OM Jon Peterson and
PD» Alex Cortright. WRNR is the
only Triple A serving this area, and
we intend 1o continue o superserve
the lucrative 25-54 male and fe-
mele audience this station attracts
with its upscale image.

“The ultimate mission. as always
for someone in my position, is
more sales. My goal is to be the
person people can rely on for good
ideas and some focus. WRNR’s

heritage is a great foundation to '

build on. We simply want to grow
in the direction of more of what we
have already accomplished.”

AUGUST 3, 2001
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Kraski Now Sony/Nashville EVP/GM
Sony Music/Nashville Sr. Allen Butler in the day-to-
VP/Sales & Marketing day operations of the Co-

Mike Kraski has been pro-
moted fo the newly created
position of Exec. VP/GM.
In his new post Kraski will
continue to supervise all as-
pects of the label’s sales,
marketing. media and cre-
ative services departments,
and he will assist Sony/
Nashville President/CEO

lumbia, Epic, Monument
and Lucky Dog labels.
Butler commented,
“Mike has proven himself
to be one of the industry’s
most gifted and dedicated
professionals. His exten-
sive background in sales,
together with his innate

KRASKI/See Page 17

3

Kraski

Starr Stars In MJI Special

W [/ \e

MJI Broadcasting Dir./Rock Programming Sal Cirrincione (l) interviewed
Ringo Starr in Monte Carlo recently. The interview aired as part of an
MJI special program celebrating the release of the CD Ringo Starr &
His All-Starr Band, The Anthology ... So Far.

<

OPPORTUNITIES/MARKETPLACE: 310-788-1621
EDITORIAL, OTHER DEPTS:
WASHINGTON, DC BUREAU:
NASHVILLE BUREAU:

WEBSITE: www.rronline.com
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202-463-0500

mailroom @ rronline.com
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Radio Business

Earnings
Continued from Page 1

that period saw an exceptionally
strong ad environment, fueled by the
technology sector. For the television
division, which includes the CBS and
UPN newworks, pro forma EBITDA
increased 16%. to $361 million. but
pro forma revenue slipped 1%. to
$1.63 billion. thanks to weaker ad
sales at the TV stations.

The strong overall results inspired
Viacom CEO Sumner Redstone to re-
peat hus famihiar bullish characteriza-
tion of the company. and he said that
Viacom's broad mix of assets and
ability to weather tough economic en-
vironments put his company “in a
class of [its] own.” During the con-
ference call announcing the Q2 num-
bers. Redstone called the results noth-
ing short of astounding, given what
he described as “the toughest
economy in a decade.”

He credited Viacom's perfor-
mance (o “the strength of our opera-
tions, the wisdom of our strategies
and the enormous talent and skill of
our management leam” and said, “As
I have consisiently pointed out, these
unique characteristics are what set
Viacom apart from our peers.”
Redstone also believes the company
will continue 1o deliver strong re-
sults: “When the economy turns —
and it will — Viacom will fly.”

Mel Karmazin. Viacom’s COO and
Infinity’s CEO, said during a confer-
ence call that he believes that the
weak advertising market has bot-
tomed out. He added, “I think this
sofiness is temporary. I think things
are getling better.” Siill, Karmazin
said he wants 10 hire away some of
the media buyers who have lately
been squeezing his company. “l be-
lieve that the buyers have been abso-
lutely doing a better job than the sell-
ers” he said. “We are going 10 hire
those buyers. | have decided that the
buyers are s0 good at negotiating our
rates down that we ought to have them
on our team.”

But Karmazin is also proud of his
team at Infinity and boasted that the
company made the biggest contribu-
tion to Viacom’s overall EBITDA and
that Infinity staiions are the top rev-
enue generators in seven of the top-
10 markets. He said. “We think that’s
extraordinary.”

Ackerley EBITDA Down

The story over at Ackerley Group
was quite different. as EBITDA
plummeted from $14 million in Q2
2000 to $6.4 million in Q2 2001, and
after-tax cash flow fell from $9.4 mil-
lion to $4.8 million. Net revenue de-
clined as well, from $60 million to
$55.5 million.

While Ackerley lost $7.1 million
from continuing operations, the eco-
nomic windfall it gained from its sale
of the NBA’s Seattle Supersonics
turned out to be yet another sore point
when Ackerley had to adjust the re-
ported income from the sale. On July
25 the company reported net earnings
on discontinued operations of $99
million, but on July 30 it amended that
figure to $90.8 million. That brought
its per share result down to $2.38 from
the earlier reported $2.62. However,
Ackerley said that the change did noi
affect the results it reported for con-
tinuing operations. The company lost
$2.2 million in Q2 2000.

On a same-station basis, exclud-
ing TV stations in Santa Barbara. CA
and Fresno that Ackerley purchased
or began operating in 2000, net rev-
enue fell to $52.8 million. compared
10 $59.2 million last year. Revenue
also declined in the company’s radio
segment, to $5.7 million from $7.5
million last year.

While Ackertey is negotiating to
continue broadcasting Supersonics
games, the company expects its. rev-
enue decline 1o continue. During its
Q2 results conference call the com-
pany said it expects Q3 revenue to
fall 8% below the $57.5 million it
earned in Q3 2000; it also anticipates
EBITDA will fall to between $9 mil-
lion and $10 million, down from
$10.7 million in Q3 2000. Addition-
ally, it forecast that revenue for its
radio division will fall 2%-4% from
last year's $7.2 million.

On top of all that. Ackerley co-
President/COO Denis Curley an-
nounced that he will retire Aug. 13,
after 15 years with the company.
Chris Ackerley has been appointed
President. and Curley will continue
to provide assistance to the company
as a consultant and will serve on
Ackerley’s board of directors.

SBS Posts Loss

Spanish Broadcasting System
also had a rough quarter, posting a

significant loss for its FY 2001 Q3,
which ended June 24. The company
reported a net loss of $2.39 million,
or a penny per share, before extraor-
dinary iterns. That’s compared to a
profit of $4.44 million during Q3
2000. While net revenues rose 3%,
to $35.9 million, BCF decreased
27%, to $13.8 million. and EBITDA
fell 29%. to $11.5 million. Mean-
while, ATCF fell by 47%, o $4.2
million.

Looking ahead. SBS expects its Q4
net revenue results to be flat or per-
haps 2% better than Q4 2000. It also
anticipates Q4 BCF 1o be in the $8.5
million-$11.5 mitlion range. For full-
year 2001, the company raised its net
revenue forecast from 5%-7% im-
provement to 7%-8% growth. SBS
also stands by its earlier BCF fore-
cast of between $44 million and $47
million.

SBS CEO Raul Alarcon Jr. admit-
ted that the quarter was “decidedly
disappointing” and added that
FY2001 is a transitional year for the
Spanish-language broadcaster. Nev-
ertheless. he remains very confident
about the potential growth of the
Spanish-radio sector and said it is
nowhere near its potential. Alarcon
also noted that SBS is exploring the
sale of some of its.noncore assets.

Regent Shows Gains

Regent Communications is cel-
ebrating healthy gains in Q2. The
broadcaster’s revenue jumped 37.5%
during the quarter ending June 30,
while broadcast cash flow increased
31.5%. Net broadcast revenue for Q2
increased from $10.7 million in Q2
2000 to $14.7 million during Q2 °01,
and BCF grew from $3.6 million to
$4.8 million. Net income was $2.5
million, or 7 cents per share.

On a same-station basis. including
results from stations operated during
the second quarters of both 2001 and
2000. net broadcast revenues, exclud-
ing barter, increased 5.2%. to $8.0
million. Same-station operating ex-
penses, excluding barter, increased
14.1%, to $5.4 million. As a result,
same-station BCF for Q2 decreased
9.8%. 10 $2.6 million. Regent said that
same-station BCF had been adversely
impacted by investment spending on
developing radio properties.

EARNINGS See Page 8

Bloomberg

BUSINESS
BRIEFS

Interep, Clear Channel Settle Contract Dispute

nterep CEO Ralph Guild told R&R that Interep and Clear Channel Com-

munications have come to terms over litigation Interep brought against
Clear Channel in April 2000. The suit was filed after Clear Channel moved
several stations that Interep had been representing over to Katz Media.
Without giving details, Guild said the settlement was worth approximately
$20 million in cash and debt forgiveness and added, “We're very happy
with the way it came out.” According to an SEC filing, the settlement took
place June 6.

Saga Chief Knocks Smali-Market Samples

Saga Communications President/CEO Ed Christian criticized Arbitron’s
ability to measure small markets accurately during a conference call
with analysts last week. Christian said, “You have some really strange
wobbles in the secondary markets, and | think Arbitron really needs to
acdress this, because we take everything that Arbitron does as gospel.”
Christian acknowledged that Saga has let its contract with Arbitron lapse in
one market and said, “We have not renewed it because we are in discus-
sions with them on what they can do to expand the sample size” Arbitron
recently laid out a four-tier plan to expand the samples in its smallest mar-
kets.

Emmis Launches Sales Assault Plan

mmis Communications has launched a new sales plan, called ESAP

(for Emmis Sales Assault Plan). The company said the plan is aimed
at attracting and developing “the best and brightest sales leaders” in the
radio, TV and magazine industries. Emmis Chairman/CEQ Jeff Smulyan
said his company is determined to hire, find, train and keep creative and
ambitious people, adding that it wants to add “100 proven sales leaders to
(its] team in the next few months”

ABC Radio To Shutter SEDAT System

BC Radio Network bade farewell to the SEDAT Sateliite System and

its 20-year-old transmission technology at 1:30pm ET on July 31.Inits
place: Starguide |ll. ABC Radio VP/Engineering Bert Goldman told R&R
that ABC will use the same satellites with different receivers. About 3,000
stations pick up programming from ABC satellites.

News Corp., Chris-Craft Deal Approved

On July 25 the FCC approved News Corp.’s purchase of TV-station
owner Chris-Craft. What's noteworthy about the OK is the swiftness
with which the FCC acted. The companies are not required to sell off any

R&R Stock Index

This weighted index consists of all publicly traded companies that de-
rive more than 5% of gross earnings from radio advertising.

Change Since
7127/00 7R20/01 72701 727/00  7720/01.2027/01
R&R Index 32476 26426 27203 -162% +29%
Dew Industrials  10,586.13 10,647.33 10,434.84 -14%  -19%
S&P 500 1449.62 1223.14 1211.07 -164% -09%
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DEAL OF THE WEEK fl 2001 DEALS TO DATE TRANSACTIONS AT A GLANCE

' Dollars to Date: $3,037,870,767
(Last Year: $24,933,694,133) All transaction information provided by
. BIA’s MEDIA Access Pro, Chantilly, VA.
WZRZ-FM/Frankenmuth Dollars This Quarter:  $97,490,231
{Saginaw-Bay City-Midland) [ BT * KLOC-AM/Ceres (Modesto), CA $400,000
and WW Raplds, Ml Stations Traded This Year: 703 * KOQI-AM/Soquel (Monterey-Salinas-Santa Cruz), CA $635,000
$7 million (Last Year: 1,779) ® WAVP-AM/Avon Park (Sebring) and WSIR-AM/Winter Haven
(Lakeland), FL $322,586
Stations Traded This Quarter: 66 * KOSZ-FM/idaho Falls and KADQ-FM/Rexburg, ID $1.2 million
(Last Year: 492) * WYVN-FM/Saugatuck, M $1.45 million

® KOKO-AM/Warrensburg, MO $435,000
® KNGN-AM/McCook, NE Undisclosed

® KEND-FM/Roswell, NM $450,000

® WIZR-AM/Johnstown, NY $550,000

Regent Expands With Michigan Buys

O Gets Saginaw CP, Classical FM in Grand Rapids in $7 million deal

Michigan

WZRZ-FM/Frankenmuth
(Saginaw-Bay City-
Midland) and WFGR-FM/
Grand Rapids
PRICE: $7 million
TERMS: Asset sale for cash. The $7
million includes Regent stock valued
at $1.4 million. The company declined
to give a specific price for each sta-
tion.
BUYER: Regent Communications,
headed by Chairman/CEO Terry
Jacobs. Phone: 859-292-0030. It
owns 53 other stations. This repre-
sents its entry into the markets.

SELLER: For WZRZ: Frankenmuth |

Radio Co. No phone listed. For
WFGR: Haith Broadcasting Corp.,
headed by GM Skip Diegel. Phone:
616-458-2600

FREQUENCY: 93.7 MHz; 98.7 MHz
POWER: 4kw at 436 feet; 3kw at 492
foet

FORMAT: N/A; Classical
COMMENT: WZRZ is currently repre-
sented as a construction permit.

. =7

KLOC-AM/Ceres
(Modesto)
PRICE: $400,000

TERMS: Asset sale for cash
BUYER: Threshold Communica-
tions, headed by General Partner
James Arata. Phone: 209-544-
1055. It owns two other stations,
KVIN-AM & KRVR-FM/Modesto.
SELLER: Z Spanish Trust il, admin-
istered by Entravision Communica-
tions Co. Entravision is headed by

| Chairman/CEO Walter Ulloa. Phone:
310-447-3870
FREQUENCY: 920 kHz

| POWER: 500 watts day/3kw night
FORMAT: Adult Standards
COMMENT: This deal originally ap-

{ peared in the April 6, 2001 issue of
R&R with an undisclosed price.

KOQI-AM/Soquel
(Monterey-Salinas-
Santa Cruz)

PRICE: $635,000

TERMS: Asset sale for cash
BUYER: People’s Radio Inc.,
headed by President Joe Rosa.
Phone: 408-259-2988. It owns two
other stations. This represents its en-
try into the market.

SELLER: Soquel Broadcasting Co.
No phone listed.

FREQUENCY: 1200 kHz

POWER: 25kw day/10kw night
FORMAT: Dark

COMMENT: This deal originally ap-

peared in the July 13, 2001 issue of |
R&R with an undisclosed price.

T T e S T

WAVP-AM/Avon Park
(Sebring) and WSIR-AM/
Winter Haven (Lakeland) |
PRICE: $322,586

TERMS: Asset sale for cash and debt
BUYER: Anscombe Broadcasting
Group Ltd., headed by President
Steven Reszka. Phone: 716-632-
8070. it owns no other stations.
SELLER: William Mark Histed.
Phone: 863-425-3411
FREQUENCY: 1390 kHz; 1490 kHz |
POWER: 1kw; 1kw |
FORMAT: Gospel; Gospel
COMMENT: Aithough the exact pur-
chase price was not stated in the con-
tract, Anscombe will be assuming debt
and mortgages owed by William
Histed totaling $232,586. There willbe |
two payments of $7,500 cash and a
$75,000 note.

) 5 Ll e
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KOSZ-FM/idaho Falls
and KADQ- FMIRexburg

PRICE: $1.2 million
TERMS: Asset sale for cash

» WCNR-AM/Bloomsburg (Wilkes Barre-Scranton), PA $45,000
® WAGL-AM/Lancaster, SC $700,000

® KRCM-AM/Beaumont (Port Arthur), TX $160,000

® KOES-FM/Stamford (Abilene), TX $400,000

BUYER: Sand Hill Media Corp.,
headed by President Ryan Frandsen.
No phone listed. It owns no other sta-
tions.

SELLER: Fremont Broadcasting
Co., headed by President Ted Austin
Jr. Phone: 208-356-7323

| FREQUENCY: 107.1 MHZz; 94.3 MHz

POWER: 82kw at 604 feet; 3kw at 308
feet

FORMAT: N/A; Soft AC

BROKER: Greg Merrill of Media Ser-
vices Group

COMMENT: KOSZ is currently repre-
sented as a construction permit.

KOKO-AM/Warrensburg
PRICE: $435,000

TERMS: Asset sale for cash
BUYER: D & H Media LLC, headed
by VP Greg Hassler. Phone: 660-747-
7043. It owns no other stations.
SELLER: Bick Broadcasting Co.,
headed by President James Janes.
Phone: 573-769-3908
FREQUENCY: 1450 kHz

POWER: 1kw

FORMAT: Adult Standards

E
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1)
1Rkt m

F.:_i:'.-.\. IREDrask

WYVN-FM/Saugatuck
PRICE: $1.45 million

TERMS: Asset sale for cash
BUYER: Midwest Communications

Inc., headed by President Duke-

Wright. Phone: 920-435-3771. it owns
27 other stations. This represents its
entry into the market.

SELLER: Christopher Conrad.
Phone: 616-396-0977
FREQUENCY: 92.7 MHz

POWER: 2kw at 387 feet

FORMAT: Classic Rock

KNGN-AM/McCook
PRICE: Undisclosed

TERMS: Donation

BUYER: Kansas Nebraska Good
News Broadcasting Corp., headed
by President Paul Warneke. Phone:
308-345-2006. It owns no other
stations.

SELLER: Lutheran Church-Mis-
souri Synod, headed by President
Tom Lapaca. Phone: 314-725-0099

Continued on Page 8
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Personality Power

Lia powers Country stations with fun, from seven to midnight. She's the hottest example of
personality power from Jones Radio Networks.

Music
Dayp-rt 24 Hour rogremming Research
Personalities Formats News & Talk & Consulting &
- - - — —-

Hﬂ.DIO
NETWORKS

JDNES RADIO NETWORKS

Seattle 800.426.9082 Denver B800.609,5662 New York 888.644.8255

jonesradio.com

www.americanradiohistorv.com
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Music & Radio’s
#1 Monitoring Service

“...the only monitoring
Accurate o Sﬂl'\'lce I use-" |

“Mediabase is the only monitoring
service | use because the information
Is incredibly accurate and reliable.

Comprehensive o The data is easy to find and work with.”
o John Ivey

Program Director
KIIS-FM, Los Angeles

Reliable o o .
Mediabase...a valuable service to
evaluate our exposure to consumers.”

Greg Thompson

Executive Vice-President/General Manager
Elektra Entertainment

Available Exclusively
on Barter

Radio Stations Call
~ 818.377.5300

__Record Industry Call Known By The Company We Keep

New York: 917.206.8904
Nashville: 615.350.3907
Los Angeles: 818.461.8657
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Earnings
Continued from Page 4

Regent expects that its Q3 revenue
will be between $14 million and
$14.8 million and looks for BCF of
between $4.4 million and $4.6 mil-
lion. It expects same-station revenue
growth of between 3%-5% but ex-
pects same-station BCF to be flat. For
FY 2001 the company expects rev-
enue of between $53.5 million-$55.5
million, BCF of between $17 million
and $17.5 million and ATCF per share
of approximately 25-26 cents. It looks
for same-station revenue to grow in
the 5%-7% range and anticipates
BCF growth of 7%-8%.

In addition to announcing its Q2
results, Regent said it intends to pur-
chase Haith Broadcasting’s WFGR/
Grand Rapids and Frankenmuth
Radio’s WZRZ-FM/Flint, MI. Regent
will pay $7 million for both — $1.4
million of that in stock — but de-
clined to give a price for each sta-

Radio Business

tion. The deals are expected to close
in Q4. .

Fisher, Interep Down In Q2

Fisher saw steep losses in Q2, as
the Seattle-based company watched
its net income plummet from a posi-
tive $5.4 million, or 63 cents per share,
in Q2 '00 to a consolidated net loss
of $520,000, or 6 cents per share, in
Q2, 2001. The company’s broadcast-
ing division also saw revenues de-
cline, from $50 million in Q2 2000 to
$38.5 million in Q2 2001. Fisher,
which owns 26 radio stations in the
Pacific Northwest and Montana,
blamed a national decline in ad spend-
ing for the poor results.

Interep’s cash flow was gutted in
Q2 as radio-commission revenue de-
creased 15%, from 26.7 million dur-
ing Q2 2000 to $22.7 million this year,
and operating EBITDA fell from $6.9
million to $3.3 million. ATCF slid
from 39 cents to 10 cents per share,
but — primarily due to a $20 million

Transactions
Continued from Page 6

FREQUENCY: 1360 kHz
POWER: 1kw
FORMAT: Christian Talk

KEND-FM/Roswell
PRICE: $450,000
TERMS: Asset sale for cash
BUYER: Burkbery Communica-
tions Group, headed by President
Roxy Burkfield. Phone: 505-623-
0420. it owns no other stations.
SELLER: Sheila Roe, Phone: 505-
625-2098

FREQUENCY: 106.5 MHz

POWER: 52kw at 135 feet
FORMAT: Country

WIZR-AM/Johnstown
PRICE: $550,000

TERMS: Asset sale for cash
BUYER: [Z Communications,
headed by President Joseph Isabel.
Phone: 518-843-2500. it owns one
other station, WCSS-AM/Albany-
Schenectady-Troy.

SELLER: Pamal Broadcasting Ltd.,
headed by Chairman/CEO James
Morreli. Phone: 518-786-6600
FREQUENCY: 930 kHz

POWER: 1kw day/28 watts night
FORMAT: AC

BROKER: Dick Kozacko of Kozacko
Media Services

WCNR-AM/Bloomsburg
(Wilkes Barre-Scranton)
PRICE: $45,000

TERMS: Asset sale for cash
BUYER: Columbia Broadcasting
Co., headed by President Joseph
Rellly. Phone: 716-421-9171. It owns
no other stations.

SELLER: Press Enterprise Inc.,
headed by President Paul Eyeriy Il
Phone: 570-387-1234
FREQUENCY: 930 kHz

POWER: 1kw day/23 watts night
FORMAT: Dark

WAGL-AM/Lancaster
PRICE: $700,000

TERMS: Asset sale for cash
BUYER: Estuardo Rodriquez.
Phone: 910-893-2811. He owns one

other station. This represents Rod-
riquez’s entry into the market.

settlement with Clear Channel (see
Business Briefs, Page 6) — earnings
per share jumped to 12 cents, com-
pared to a loss of 14 cents per share
in the same period last year. With-
out the revenue from the settlement,
Interep would have posted a Q2 net
loss of nearly $6.6 million, or 77
cents per share.

Looking ahead, Interep expects
revenue in Q3 to improve, but it will
still fall between 7% and 10% from
Q2 2000, and the company anticipates
that Q4 revenues will be flat compared
to last year. For the year, it expects
revenue will decline 10% and expects
operating EBITDA to be between $15
million and $17 million.

Harris Corp. reported net income
right in line with its guidance, as the
broadcast-equipment  supplier
showed earnings of $24.3 million, or
37 cents per share, in its fourth quar-
ter of FY 2001, which ended June
29. Q4 revenue grew 6%, jumping
to $529 million. For FY 2001, Har-
ris” revenues were $1.9 billion, good
for a 13% improvement over FY
2000. Net income grew 23%, to $100
million, or $1.50 per diluted share.
For FY 2002, Harris reaffirmed its
guidance of $1.40-$1.50 earnings per
share. However, the company also
said it plans to close a plant and re-
duce jobs in its microwave commu-
nications unit. Harris operates in 90
countries and employed 10,000
people in June 2000.

SELLER: Palmetto Broadcasting
System, headed by President B.L.
Phillips. Phone: 803-283-8431
FREQUENCY: 1560 kHz

POWER: 50kw

FORMAT: Country/Gospel
BROKER: Blackburn & Co.
COMMENT: $35K in escrow deposit;
balance in cash at closing.

=X )

KRCM-AM/Beaumont
(Port Arthur)

PRICE: $160,000

TERMS: Asset sale for cash
BUYER: Fred & Evelyn Morton.
Phone: 281-923-7100. They own no
other stations.

SELLER: Covenant Media Services
Inc., headed by Chairman David
Northcutt. Phone: 409-840-5220
FREQUENCY: 1380 kHz

POWER: 1kw day/127 watls night
FORMAT: Gospel

KOES-FM/Stamford
(Abilene)

PRICE: $400,000

TERMS: Asset sale for cash’
BUYER: Hooten Broadcasting Inc.,
headed by President Bill Hooten.
Phone: 361-572-0105. It owns one
other station. This represents its entry
into the market.

SELLER: M&M Broadcasters Ltd.,
headed by President Gary Moss.
Phone: 817-645-6643

FREQUENCY: 106.9 MHz

POWER: 40kw at 548 feet

FORMAT: Country

COMMENT: This transaction originaily
appeared in the May 12, 2001 issue of
R&R with the seller listed as KOES Inc.
and an undisclosed price. The sale of
KOES-FM by M&M to KOES inc. was
dismissed by the FCC, and the station
is now being sold to Hooten directly by
M&M.

R&R Washington Bureau Chief
Jeffrey Yorke and Editorial Assistant
Elizabeth Ramos contributed to this
report.

Continved from Page 4

properties immediately — something that may prove relevant to radio’s
future if any two major broadcasters decide to merge. Federal restrictions
limit the number of TV stations one company can own in a market.

Newspapers See Loss In Ad Share

he 2000 presidential election and the Olympics helped broadcast me-

dia gain market share against newspapérs in the battle for advertising
dollars, Editor and Publisher magazine reported last week. While the top
100 brand advertisers in newspapers last year increased their newspaper-
ad spending by 6.8%, to $6.4 billion, newspapers’ share slipped to 56.3%
from 56.8%, the magazine reported. At the same time, tolal newspaper ad
spending by all companies rose 7.2%, to $23.9 billion, but newspaper's
share declined to 24.2% from 25.4%. Radio’s ad dollars swelled 16.6%, to
$355.8 million, as its share rose t0 3.1% from 2.9%.

Infinity, Decaux Team On L.A. Outdoor Deal

Inﬂnity Outdoor and France-based JC Decaux have proposed a 20-
year billboard deal, valued at $750 million, for the Los Angeles area. The
deal calls for a split among Infinity Outdoor, JC Decaux and the L.A. city
government of revenue generated by ad sales on street kiosks, bus shel-
ters and public toilets. The proposal, which is awaiting approval by the city,
includes a promised payment to L.A. of $150 million over a 20-year period
or 20% of ad revenue, whichever is greater. A provision for 2,500 bus shel-
ters, 150 automatic public toilets and other street fumiture is included in the
deal. Negotiations wilt continue for the next 60 days.

E! To Provide Audio Channel For Sirius

Irius Satellite Radio has cut a deal with E! Entertainment Televislon
in which the cable network will provide an audio channel for the satel-
lite broadcaster. The deal is not exclusive and will likely include much of the
same programming that E! earlier agreed to deliver to XM Satellite Radio.
Meanwhile, Sirius remains tight-lipped about its service-launch schedule,
but sources told R&R that it's very likely the launch will come on the heels

of XM's national rollout in November.

Analysts

Continued from Page 1

flow estimates in line with expecta-
tions, on the back of impressive cost-
cutting.”

Sweeney predicts a turn in adver-
tising during Q4, partly due to holi-
day spending, and he believes that
investors will then more fully em-
brace radio stocks.

In initiating coverage of the 79-
station Christian-radio group,
Sweeney gave Salem a “buy” recom-
mendation with a $32 12-month
price target, a 21% upside from the
current price level — SALM closed
down a penny Tuesday, at $28.05 per
share — and projected after-tax cash
flow per share estimates of $1.01 in
2001 and $1.30 in 2002. Sweeney's
opinions are based on “the
company’s superior and stable cash
flow growth, potential to grow by
acquisition and attractive valuation
at current levels” — all nearly iden-
tical to the reasons for a positive out-
look given to analysts by Salem
President/CEO Ed Atsinger 111 when
he appeared at the June 4 Deutsche
Bank Alex. Brown conference in
New York.

Lehman Brothers media analyst

. William Meyers, giving his review

of Spanish Broadcasting System’s
dismal Q2 results, nonetheless said
he believes that the company will
soon begin to “tum the tide.” Meyers
noted that SBS “reported operational
results that were materially better
than our estimates.” The company’s
top line grew 3.2% — equating to
an 11% same-station decline —
which, he said, was “far better than
our estimated 3.5% decline.” At the
same time, its expenses grew 39%,
far short of the analysts’ 49% esti-
mate, and the company achieved

BCF of $12.5 million (excluding $1.3
million in noncash barter from AOL),
significantly better than Meyers’ es-
timated $10 million. Meyers, who
has a “strong buy” rating on the com-
pany and maintains his $10 price tar-
get, estimates that the group’s asset
value is about $18-$20 per share,
“well north of both current valuations
and our $10-plus price target.”

UBS Warburg analyst Christopher
Dixon increased his 2002 EBITDA
estimate for Viacom to $6.4 billion
but warned, “This estimate could
come under pressure, as it depends
on a turnaround at Infinity and a gen-
eral improvement in the advertising
market.” He said Infinity’s revenue
and EBITDA results were better than
his estimates and acknowledged that
the division faced tough comparisons
to Q2 2000. Despite what he de-
scribed as Viacom'’s “solid operating
results,” Dixon lowered his FY 2001
and FY 2002 earnings-per-share es-
timates for the company, trimming
his 2001 estimate from 30 cents to
25 cents and his FY 02 prediction
from 47 cents to 45 cents. But he still
rates the stock a “strong buy” with a
target price of $68.

Concems about XM Satellite Ra-
dio funding forced Dain Rauscher
analysts Jonathan Lawrence and
Mitchell Leung last week to cut
XMSR to “neutral” from “buy specu-
lative.” They noted that the
company’s ambitious $100 million ad
campaign and overall spending plan
cause them to believe that XM is
likely to seek between $100 million
and $250 million in venture capital
by year’s end.

“We believe XM is going to be
forced to issue equity. either in the
form of common shares or convert-
ible securities,” they wrote. The ana-
lysts added that XM needs to raise

www.americanradiohistorv.com

an additional $600 million to fund
operations until it reaches a cash flow
break-even point, expected in early
2005. Additionally, XM’s national
rollout — delayed until November —
has caused the analysts to lower their
2001 subscriber expectations from
63,000 to 49,000. The revision sig-
nificantly drops revenue estimates,
from $4.3 million to $1.7 million.
Their subscriber estimate for 2002
remains unchanged at 570,000, but
revenue estimates dipped from $53.5
million to $45.5 million.

After Ackerley Group’s lacklus-

ter Q2 results, First Union analyst

James Boyle cut his rating on the
company to “market perform” and
lowered his Q3, FY 2001 and FY 2002
earnings-per-share estimates. Boyle
lowered his Q3 EPS forecast from 21
cents to 14 cents and slashed his full-
year estimate from 53 cents to 41
cents. He also lowered his FY '02 EPS
forecast for the company from 77
cents to 63 cents.

But Boyle liked what he saw com-
ing from Saga Communications. On
the heels of the company’s quarterly
earnings report. the analyst reiterated
his “buy” rating on Saga and set a 12-
month target price of $23 per share.

When CIBC World Market ana-
lysts Shawn Feely and Jeffrey
Wiodarczak initiated a “buy” rating
on Beasley Broadcasting, they
pointed out the company s solid man-
agement team. They also noted
Beasley’s portfolio of major-market
stations in attractive East Coast mar-
kets and noted that its recent acquisi-
tion of stations in New Orleans and
Las Vegas should augment its revenue
and BCF into Q4, though they expect
the company to “fully harvest the rat-
ings momentum” in 2002. Feely and
Wilodarczak set an 18-month target
price of $18 per share.
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“A new idea is delicate. It can be killed by a sneer or a
yawn. It can be stabbed to death by a joke or worried to

* Dan 0'Day’s Commercial Copy Makeover, Page 11

» Do banner ads work? Page 12

death by a frown on the right person’s brow.”
—Charles Brower

proach to buying radio adver-
tising really benefit the client?
“As a successful programmer
of all formats and as a manager
of both stations and networks,
I know that buying points is
the worst way to buy radio,”
| says Sabo Media President
Walter Sabo. “Radio is too
good at moving product to be
4 put in a media mix just to make
other media more efficient.”

When publishing company Penguin Putnam was
planning the launch of author Eileen Goudge's
romance novel The Second Silence, it knew it wanted to
use radio, but the company hadn’t seen a buying
strategy or creative approach that made sense. When
Penguin Putnam launched other novelsby Goudge, its
ad agency took the cost-per-point approach, and the
results were lackluster.

Goudge knowsand understands the power of radio.
“I met my husband on the radio,” she says. “1 married
[entertainment reporter] Sandy Kenyon. He was
interviewing me five years ago, when I was doing a
radio satellite tour for my book Blessing in Disguise. We
hit it off on the air — 1 was in New York, and he was in
Arizona — and we developed a great relationship and
got married. So I'm like a radio maven. Radio is great!”

Goudge had met Sabo through friends and was
intrigued by his unique ideas about the radioindustry.
She set up a meeting between Sabo and her publisher to
discuss a strategy for the launch of The Second Silence.

Coincidentally, Sabo Media was at that time
developing a results-based system for buying radio.
“We have identified multiple predictive factors that
determine the relative effectiveness of a particular radio
station to move product off a shelf,” says Sabo. “Selling
effectiveness has nothing to do with ratings. Oursystem
is called ‘Radio Effectiveness Factors,” or REE.”

When Sabo met with the Penguin Putnam team of
executives, they told him that they loved radio and
believed that radio could sell books. “The problem
they were having was that when they told the ad
agendes that they wanted to buy radio, the agencies
told them that they buy points and CPMs,” Sabo
recalls. “But the publishers didn’t want to buy points
and CPMs. They wanted to buy customers.” The
publishing execs didn’t understand how radio works,
and they wanted Sabo to help them solve their
problem.

“I told them that I would help them, under one
condition,” Sabo says. “The condition was that they
would not pay me. [ would not take a commission.
Here’s what I wanted: I wanted them to let me do
whatever I wanted to do. If they let me do whatever [
wanted to do, they would get results. And when they
got results, this is what [wanted them to do for me one
day: They would get a dump truck, and | would take
that dump truck and pull upbehind theirbuilding, and
they would shovel money into it for me to market other
titles from their house.”

Penguin Putnam gave Sabo full control of the
budget.

For the launch of The Second Silence, Sabo and
Penguin Putnam decided to target Boston, San
Francisco and New Jersey as their radio test markets,

ADVERTISER BUYS RESULTS, NOT POINTS

M Strategy and creativity solve one client’s problem

By Pam Baker Does the cost-per-point ap-

Sales & Warketing Edioe

beginning in mid-May and continuing for three weeks.

Sabo selected one personality-driven radioshow ineach

market: WROR/Boston's The Loren & Wally &
Morning Show, KLLC/San Francisco’s Alice
Morning’s With Sarah & Vinnie and WKXW/
Trenton, NJ's afternoon show Scott & Casey.

Each station was given the same budget and,
Sabo explains, “I gave the same instructions to |
each sales manager. 1 said, ‘The client wants to |
sell books. 1 don’t care what the rate is. I don't care
how many spots you run. Here’s the money. You
decide how to spend itto sell books.’ They hadn't
had that offer in a long time.  told them that this
was a team effort.”

Instead of a produced spot or prewritten copy, th
creative for the campaign was a live read, with the
instructions that the talent should do whatever they
wanted and havea good time with it. Each spot contained
a compelling paragraph from The Second Silence and a
tease to find out more by buying the book.

"It is foolish,” Sabo says, “for advertisers and
salespeople to give top air personalities live copy and then

LIWALTER
lL.sAaBO

tell these gifted performers how to perform. We wanted
the hosts to do whatever they wanted to make an
impression on the audience.”

In San Francisco, Penguin Putnam tied in the
campaign with a promotion on the KLLC website
registering listeners for a romantic weekend getaway
and copies of the book.

The results of the three-city campaign, which are still

5 coming in, have been very positive so far. “The
top five markets [for sales of the book] include
New York-New Jersey in the No. 1 position,
followed by Boston, Los Angeles, Philadelphia
and San Francisco,” says Penguin Putnam
Exec. Director/ Advertising & Promotion Rick
Pascocello. Goudge’s novels have traditionally
sold best in the Midwest and South.

“I was really happy with the campaign,”
says Pascocello. “I was especially happy with
the live reads more than anything, because the
announcers were very engaged with the book.
When Sabo came up with the idea of having them read
excerpts, I thought he was crazy, but it worked really
well.”

So is Pascocello gearing up for Sabo’s dump-truck
stunt? After a hearty laugh, Pascocello replies, “That's
exactly what he told us — the dump truck of money! I
don’tknow if he's going to get a whole dump truck full,
but we're going to try it again, that's for sure.”

INTEREP REPORTS FIVE-YEAR DOWNWARD TREND IN 25-54 DOLLARS

Interep Research recently released its annual analysis of the share of national spot-radio advertising dollars by demo in the
top-25 radio metros for 2000. The percentage of dollars aimed at those aged 25-54 last year was 48.5%, down slightly from
1999's 50.3%. While 25-54 is still radio advertisers’ most-targeted demographic group, the share of dollars allocated to the
adult, women and men 25-54 demos has shown a consistent decline each year since 1995, when the percentage was 55.5%.

TOP-25 RADIO METROS: NATIONAL SPOT RADIO DOLLARS ALLOCATED T0 25-548

Collectively, the top-10 metros demonstrate a steady decline in the percentage of radio dollars targeting adults, women and
men 25-54. On average, advertisers allocated 48% of dollars to the 25-54 demos within the 10 largest radio metros. A six-year
trend shows a significant decline across all 10 metros.
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Source: Interep’s Performax Database using Competitive Media Reporting RER data. Top-10 radio metros — 2000.
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This week’s GM Spotlight shines on 26-year radio
veteran Richard Lewis of Clear Channel/Penn-
sylvania. “Rich has such a positive energy and a
great work ethic,” e-mails one staffer, who adds, 1
can’t imagine working for anyone else.” An R&R
reader writes, “I've known Rich for many years,
and he deserves recognition for all his hard work
and dedication to this industry.” Congratulations!

I decided to enter the world of broadcasting
because:

“I was offered a part-time job ata local
radio station while I was in high school.

where every week one of us would read

the highlights of that week’s school
activities — the chess club is having abakesale, the
football pep rally is Friday night, etc. The manager
of the station liked what he heard and offered me a
job.”

First job in broadcasting:

“Board op for a Sunday-morning church
service and polka show on WISL/Shamokin, PA.”

Career highlights:

“When I started at WISL-AM & FM/Shamokin
as a jock, then when I went to work for WHLM-
AM & FM in Bloomsburg, PA as the nighttime
jock.

"I have actually worked in Allentown three
separate times. I went there to be the overnight
jock at WAEB-AM. Then I went back to WHLM in
Bloomsburg for — ready for this? — morning
news co-host and asst. PD and a job in sales! Yikes!

Clear Channel Reglonal VP/Pennsylvania: WKAP-AM, WAEB-AM & FM & W2Z0-FM/
Allentown; WHP-AM, WKBO-AM, WTKT-AM, WHKF-FM, WRBT-FM & WRVV-FM/Harrisburg;
WRNJ-AM & WMTZ-FM/Johnstown; WLAN-AM & FM/Lancaster; WRAW-AM & WRFY-FM/
Reading; WRAK-AM, WRKK-AM, WBYL-FM, WKSB-FM & WVRT-FM/Williamsport

W The recipe for success: ambition, hard work and a sense of humor

I went on to become the Sales Manager and gave up
the on-air stuff except for production. I moved to
Allentown the second time to be Sales Manager of
WQQQ and towork for Jim Shea— who’s my current
boss — back in 1984. After a few years I became the
CM.

“T left WQQQ in 1989 to run WQXA/York-
Harrisburg, PA, and before I left I oversaw a small

chain of stations for Fulmer Broadcasting. I returned-

to Allentown in 1992 as the GM of WAEB-AM & FM,
which were then part of CRB Broadcasting. Through

The English class I was in had a project 3 CLE ARCH ANNEL
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consolidation we added WZZO-FM, and I became
Market Manager. Since WZZO joined us in 1993, we
have grown through several different companies,
including Capstar, AMFM and, now, Clear Channel.”

The most challenging aspect of being a GM:

“Keeping all departments excited and informed
about everything that is going on all the time. It's a
real challenge to make sure everyone’s agenda is the
same. On the personal side, the biggest challenge is
finding any sliver of time to ride my bike — I'm a
Lance Armstrong wannabe.”

My most unforgettable moment at a radio station:

“Meeting Bob Pittman while he was on the air at
WMAQ — then Country — in Chicago at around the
same time that I received a rejection letter from Rick
Dees for an overnight slot, back when he was working
in Memphis. Those guys were gods ... and still are! I

RICHARD LEWIS

was a snot-nosed DJ, and |
was awestruck.”

What news story or event
generated themost attention,

and why?

“l would have to say the current story about cell
phones in cars. The country is so polarized on this.
This is one of those stories that affects almost
everyone, and everyone has an opinion. For the
record, [ use an éarphone with my mobile phone

and have done so for quite some time.”

I'm most proud of:

“The people I work with! I have never
seen so many people put up with so much
change and still do an unbelievable job. I
could never do what I do without the wacky gang I
work with,”

The best words of advice I've ever received were:

“There are actually two. The firstis ‘Buckle up.” A
station I was working at was doing a hard PSA push
for seat-beltsafety and wanted the staff to buckle up
as well. This was back in the '70s, when seat belts
were not so common. | buckled up for the drive
home from work and was involved in an accident,
and the seat belt saved my life.

“The second is ‘Keep your sense of humor.’ I
always try to find the humorous side of life. It keeps
itall in perspective and helps you ignore those little
voices in your head. (I'm kidding about the voices.)”

You'd be surprised to know that....

“I have no formal training. Just a high school
grad out kicking butt and taking names.”

The GM Spotiight is selected by your nominations. Acknowledge the GM who made a difference in your career! E-mail nominations to pbaker @ rronline.com.
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Call Edison today to learn about how our efficient
methods lead to better, more reliable results.

edison media research

908-707-4707 / e-mail Irosin @edisonresearch.com / www.edisonresearch.com
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{ DAN O'DAY’S COMMERCIAL COPY MAKEOVER }

PREEMPTIVE ADVERTISING:

A CASE STUDY

In a recent issue of my Adver-
tising Letter 1 explained the
concept of “preemptive adver-
tising.” In a nutshell, you can
obtain a preemptive advan-
tage by being the firstin your
product category to claim
credit for all the behind-the-
scenes details of your product
| or service.

I gave as an example a brew-
ery that took consumers step by step through the
intricate process it uses to make its beer. It’s the same
process used by its competitors, but the competitors
had never bothered to explain it to the beer-buying
public. As a result, the brewery, Schlitz, achieved a
huge competitive marketplace advantage.

Let’s apply this concept to a Los Angeles retailer of
which I am a regular customer. Ralphs is a very large
supermarket chain. During the past year it's added
something to some of its stores that I find rather
interesting: a pharmacy. Here are some of the reasons
I've switched from the drugstore I'd been using to
Ralphs’ pharmacy:

¢ Convenience. I often have to go to Ralphs
anyway, because that’s where 1 buy groceries. The
pharmacy is open seven days a week, and I can drop
off a prescription at the pharmacy, buy my groceries,
then pick up the prescription when I’'m done.

 Speed. If 1 don’t have shopping to do but instead
have to wait for the prescription to be filled, it takes the
pharmacist only 10 minutes or so. That's half the wait
time of the big pharmacy I had been using.

* Personal service. l can actually reach a pharmacist
by telephone. I don’t know what it’s like where you
live, but if you call most Los Angeles pharmacies, you
either go through automation hell (“Press 1 if you're in
a life-threatening situation that requires immediate
medication”), or you're expected to wait on hold for a
few hours. At Ralphs you have the option of requesting
a prescription renewal simply by inputting your
prescription number with your telephone keypad, or
you can speak to a live human being. When opting for
ahuman, I don’t think I've ever been on hold for more
than one minute.

» Courtesy. Simply put, courtesy is an endangered
species at Los Angeles pharmacies. On the phone or in
person, the folks at my Ralphs pharmacy are polite to
customers.

During a recent visit (where I got a flu shot for $10
—whata great way to draw customers into the store),
I asked the pharmacist a few quick questions
designed to help me understand why the customer
experience at Ralphs is so much better than elsewhere.
The entire “interview” lasted maybe a minute.

Combining the information I received from the
pharmacist with my own experiences as a Ralphs
customer, | created a few radio commercials. I don’t
feel these are good enough to air because I didn’t do
enough research to make the copy really come alive.
If Ralphs were actually a client, I would have
interviewed at least 10 of the pharmacy’s customers,

who probably would have
led me to some nuggets [
hadn’t ajready mined.

These commerdials use pre-
emptive advertising by de-
tailing the professional
qualifications of the phar-
macies’ employees. They also demonstrate problem-
solving by pointing out that the customer will save time
by using Ralphs’ pharmacies, anticipate objections and
educate the customer by explaining how and why
they’ll save time at Ralphs.

Would any of these spots motivate you to consider
leaving your current pharmacy?

RALPHS ‘ANTIGRAVITY’

ANNOUNCER: To become a Ralphs pharmacist,
you’ve got to be a pretty special person. First, you have to
successfully complete a four-year bachelor of science
program. Then it’s four more years of school to get your
doctorate in pharmacology. Once you pass our
admittedly stiff professional and educational require-
ments, you'll face the most important test of all....

PHARMACIST: With this medication, it's very
important that you take it before meals.

WOMAN: How much before?

PHARMACIST: Not more than 30 minutes. The
easiest thing to do is just swallow one of these with a glass
of water right before you take your first bite of food.

WOMAN: (Lightly) People will think I'm a pill-
ROPPCL

PHARMACIST: Tell them it's a reverse antigravity
pill and that if you don’t take one with every meal,
you'll float away.

WOMAN: Oooh, 1 like that....

ANNOUNCER: The job of a Ralphs pharmacist is not
simply to dispense medicines, it's to help people — with
information, advice and a genuine concern for the
customer’s well-being.

PHARMACIST: Remember, one pill before every
meal for the next three days.

ANNOUNCER: Your nearby Ralphs pharmacist is
ready to help you. Reverse antigravity pills notavailable
in all areas.

RALPHS ‘WORRY*

WOMAN: When I heard 1 could get all my
prescriptions filled while doing my grocery shopping
at Ralphs, it sounded like a good idea. But two things
worried me. One was that Ralphs is a big supermarket
— great prices, huge selection. But what do they know
about filling prescriptions? Turns out all of Ralphs’
pharmacists have bachelor of science degrees and
doctor of pharmacology degrees. That's eight years’
training before they can even apply for a pharmacist’s
job at Ralphs. My other concern was that ... oops, my
prescription is ready! Gotta go!

RALPHS ‘WORRY NO. 2’

WOMAN: When they put a fully stocked pharmacy
inside my local Ralphs supermarket, it sounded like a
great idea: Do my grocery shopping while my
prescription is filled. But I worried that it would be a big
hassle to transfer all my prescriptions from my old
pharmacy to Ralphs. Here’s how hard tiat was: 1 called
the Ralphs pharmacy nearest me and asked them to
handle everything. And they did. Now I hand them my
prescription, and it's ready in about 10 minutes — before
I've even finished my shopping. Ralphs supermarket —
they fillmy prescriptions while I shop for groceries. I like
that idea!

RALPHS ‘BANKERS' HOURS'

WOMAN: At my old pharmacy, I could never get
them on the phone. They weren't very nice in person,
and they expected me to wait around forever while
their one employee slowly filled everyone’s prescrip-
tions. So 1 made one phone call to the Ralphs super-
market closest to my home — one that has a full
pharmacy. They acted like they wanted me as a
customer. They offered to call my old pharmacy and
have all my prescriptions transferred.

At my old pharmacy, if I needed them to call my
doctor for a new prescription, it took a few hours.
Here’s how it works at Ralphs: I call their pharmacy. I
give them the information. I hang up, get in my car,
drive to Ralphs, pick up some milk and eggs and
maybe some of those minimuffins I'm addicted to, then
I walk over to the pharmacy at the back of the store,
where my prescription is waiting for me. Oh, and my
old pharmacy had what my dad calls “bankers’
hours”— they closed early during the week and were
open a half-day on Saturday. Ralphs’ pharmacies are
open seven long days a week.

Strange, but I don’t miss my old pharmacy at all.

RALPHS ‘HERE'S WHY'

WOMAN: Here’s why you save time when you
get your prescriptions filled at the pharmacy inside
your neighborhood Ralphs supermarket.

1. You can actually reach them on the telephone
without spending half a day on hold.

2. Fora prescription renewal, just call them, and it’ll
be waiting for you when you get there.

3. They don’t make you wait around forever at
Ralphs, and here’s why: Most pharmacies have a
single pharmacist on duty. Maybe there’s a helper
there too. At Ralphs they always have at least two
full-time pharmacists on duty plus a couple of
pharmaceutical technicians. That’s four people
dedicated to filling your order quickly so you can get
on with your life, compared to one lonely, over-
worked pharmacist. No wonder your old pharmacy
makes you wait so long. No wonder the pharmacist
is so cranky. If you enjoy being told, “Not ready yet.
Maybe in 20 minutes,” then don’f come to Ralphs. But
if you want a friendly, superfast, superconvenient,
seven-day-a-week pharmacy, I know just the place.

RALPHS 'LET’S REVIEW’

ANNOUNCER: In case you didn’t know, many
Ralphs supermarkets now have pharmacies right
inside the store, seven days a week. Drop off your
prescription, do your grocery shopping, pick up your
prescription on your way out. Even if you hurry
through our 10-items-or-less express lane, we’ll pro-
bably have your prescription waiting for you when
you're ready to leave.

So let's review what we’ve learned here: Get your
groceries and your prescriptions in one trip, not two.
Give your prescription order to the pharmacist. Buy
your groceries. Pick up your prescription on your way
out. Go live your life, knowing that Ralphs is always
looking for ways to save you time and make you

happy.

l This column is excerpted from The Dan O'Day Radio
| Advertising Letter. For your free e-mall subscription,
send your request todanoday @ danoday.com with “R&R
Ad Request” in the subject line of your e-mail, or |
subscribe online at www.danoday.com.
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Not a day has gone by since I
began my career in selling
radio-website advertising that
some advertiser hasn’t said, in
one way or another, “Banners
don’t work.” Naturally, my
reply each time is “Why not?”
That begins the moment of
/| truth and potential. It is at this
4 moment that the prospect is at
his most attentive, and I am
about to dispel what has been, up to this point, his
steadfast belief that I'm a snake-oil salesman.

Now there are a multitude of avenues | can
choose among at this juncture. The ways I seem to
go most often are toward logic and frame of
reference. The way I've positioned

Ch.’

banner advertising for my most

successful online advertisers

has been as simply one of

many tools the advertiser has

to use as part of a “whole-
eb” approach.

Banners of any size (or
technology) are simply
billboards — the same kind
you see on the side of the road on
your way to or from work. Billboards, or outdoor
advertisirg, are a medium based on impressions
and the value of those impressions. In its short
lifetime, online advertising — primarily, to this
point, in the form of banners — has surpassed
outdoor advertising in total dollars spent, and it is
continuing to grow even in these times of slow or no
economic growth. Why? Like any other medium,
online advertising works wonderfully if it is used
correctly.

Earlier I mentioned “whole-web” advertising.
Whole-web advertising uses the full array of tools
and relationships an advertiser can be involved
with on any particular website. Radio websites, like
stations themselves, are incredibly targeted for a

LoWah
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DO BANNER ADS WORK?

In its short lifetime, online
advertising has surpassed outdoor
advertising in total dollars spent,

and it is continuing to grow
even in these times of slow or no

economic growth.

particular audience. But just because it's a radio
website doesn’t mean you have to chop it up and
sell only a specific page, the way you might take
your radio station and chop it up to sell a particular
demo in a particular time slot. Rotating banners
within the website, a promotional sponsorship, a
logo and link in the background of an online
feature, an e-mail flag, a
mention in a website pro-
mo on the air —all are very
valuable to the advertiser,
all are whole-web and all
are profitable.

Like billboards, this kind
of selling isn’t just for a week
atatime. A lot of surfers will
pass that billboard — I mean banner — over the
course of their travels on the website. And, over the
course of time, you'll begin to see the familiar
“frequency and consistency” mantra kick in.

Funny how all this sounds so very familiar, isn’t
it? Online advertising is for tomorrow’s buyer, and
you're responsible for making sure they know
where to go.

Rich Carr is VP of Radio Web Network (www.radio
webnetwork.com), a radio-website sales, management
and promotional network headquartered in Portland,
OR. Radio Web Network manages, operates and
consults radio-station websites and provides the online
promotional and administrative tools necessary for
tactical-term online business. Carr can be reached at
503-612-0517 or rcarr @ rad' owebnetwork.com.

A MEGA MAGIC STAR

On July 26 basketball great Magic Johnson became an
honorary Mega Morning Star on KCMG/Los Angeles by
filling for the vacationing George Lopez. A self-
proclaimed “jammin’ oldies fan,” Johnson called himself
“EJ, The D.J.” while spinning tunes and promoting his
“Mid Summer Night's Magic” events benefiting the Magic
Johnson Foundation. Pictured are Johnson and Mega
morning co-host Irma Blanco.
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OPENING THE DOOR
T0 SALES CREATIVITY

Instead of hiring someone to do basic home-improvement
projects, people are rolling up their sleeves and tackling those
projects themselves. In addition to saving money, these
consumers may gain a sense of pride and accomplishment.
The 2000 American Express Retail index study found that
72% of consumers planned to do the work themselves on
their home-improvement projects during the year, up from
67% in 1999.

Category: Home Improvement

Market: North Central lowa and Southern
Minnesota

Submitted by: KGLO-AM/Mason City, IA

Client: Mason City Overhead Door Co.

Situation: Two other companies in north central’{owa and
southern Minnesota sell overhead doors, but nobody does it
like Mason City Overhead Door Co. Its broad range of
products includes residential and commercial garage doors
and farm doors, and it offers 24-hour emergency response
and a complete service department. In business for more
than 30 years, the company had primarily been using yellow
pages and print advertising. But when it found it had hit a
revenue plateau, Mason City Overhead Door was ripe for a
high-impact marketing idea. KGL.O-AM/Mason City, IA had
built a reputation in the market as a source for ideas, so
Mason City Overhead Door turned to the experts to help it
meet the challenge.

Objective: Mason City Overhead Door Co. wanted to support
its existing marketing plan but needed an immediate boost in
sales. It hoped to accomplish both through the creative use
of radio.

Campaign: KGLO and Mason City Overhead Door created an
Ugliest Garage Door contest, in which listeners were invited
to send in pictures of their ugly garage doors — or their
neighbors’. The ugliest door would be selected by KGLO
staffers and the experts at Mason City Overhead Door, and
the person submitting the winning photo would receive a new
garage door. Thirty-second promotional announcements ran
10 times per day over six weeks. The campaign received
support from Mason City Overhead Door’s co-op accrual with
its principal supplier and manufacturer, Overhead Doors,
which offers distributors a 50-50 plan.

Results: Mason City Overhead Door Co. received many leads
from the promotion and made the community very aware of
its business. Though it took a bit of tenacious KGLO sales-
manship to court this client, the promotion has made the
company a regular advertiser. After the promotion Mason
City Overhead Door began a 52-week schedule and devoted
even more co-op dollars to radio. The company enjoyed a
20% increase in sales during the first 11months of the
campaign and will likely continue to vote for radio with its
marketing dollars.

—— RABTOOLBOX——

More marketing information and resources from the RAB

Here you'll find more marketing information and resources
from the RAB. For more information, call the RAB's Member
Service HelpLine at 800-232-3131, or log on to RadioLink at
www.rab.com.

INSTANT BACKGROUND — HOME IMPROVEMENT

Monthly sales in building-supply stores and hardware stores
(three-year average, 1998-2000): January, 6.2%,; February, 6.4%;
March, 8.1%,; April, 8.8%; May, 9.5%; June, 9.4%; July, 9.2%;
August, 8.9%; September, 8.6%,; October, 8.9%; November, 8.2%,;
December, 7.8%. (U.S. Department of Commerce, 2001)
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It's Almost Here: Online Music

INTERNET

W But will consumers love pay services the way they loved Napster?

By Paul Maloney The recent Plug In
RAIN: Radio And Intemet Conference in New York

Neisiejer provided observers with a
little more insight into two of
the online-music business”
most eagerly anticipated new
products. These label-backed
subscription music services
may be the answer for an
industry that hopes it is — at
last — looking at the end of
the file-sharing free-for-all.

MALONEY

The eyes and ears of attendees at the sixth annual
Plug In gathering were trained on the latest news about
forthcoming subscription-
based online music services
MusicNet and pressplay.
RealNetworks CEQ Rob
Glaser demonstrated the
software for MusicNet, a service backed by AOL Time
Warner, EMI and Bertelsmann that is due out in
September. According to Glaser, MusicNet will have
streaming capability to allow users to listen to songs
before they purchase and download them. That's one
of the features he believes will be key to attracting users
to MusicNet over rival services.

In response to speculation that the service won't be
delivered when promised, Glaser said that it will launch
in the next month or so and added, “MusicNet isn’t just
a pipe dream.” But, he said, “Speed to market is not
more important than having a great product.”

-

Pressplay To Launch Next Month

Universal and Sorty, the companies behind the

liquid

pressplay system, have yet to
demonstrate their product, but
Vivendi Universal Exec. Vice
Chairman Edgar Bronfman Jr.
said at the Plug In gathering that
the service will launch in the first
half of September with “a library of close to 100,000
tracks.” He also noted that pressplay expects to gain its
competitive edge through a centralized pricing System
that gives affiliates a commission on sales. MusicNet

the way

RAIN: Radio And Internet News-
letter Publisher and Editor Kurt
Hanson is a well-known re-
searcher and consultant who also
serves as Chairman of Strategic
_ Media Research, the firm he
founded in 1980. RA/Nis available
daily at www.kurthanson.com.

MusicN\ety

Mhre i &

plans to allow its affiliates to set their own prices
(presumably within some guidelines).

Neither company has yet made clear what its price
structure will be, and neither has addressed the issue
of portability — both MusicNet and pressplay will be
designed so users can listen to music only through the
computer to which it was downloaded. Asked about
the latter point, Glaser said that portability and the
ability to burn CDs are important issues, but MusicNet
needs to “get the ball rolling,” and service can be
improved at a later date (mildly contradicting his earlier
statement about “speed to market” vs. quality).

The inspiration for the online music-subscription
business is, of course, the notorious Napster. The file-
sharing service is set, when it becomes a pay service
later this year, to serve as a
distribution point for MusicNet.
As reported last week, Napster
took advantage of Plug In to
introduce new CEQ Konrad
Hifbers, a Bertelsmann executive who will oversee the
relaunch.

Liquid Audio also made the most of the conference
by introducing its Liquid Audio Player 6, designed to
play streams, rip tracks, burn CDs and let users
purchase and play back music through a single
application. The secure-purchasing program will most
likely handle fites in Liquid's proprietary format, but the
player supports MP3s for playback.

Meet The New Boss

Though there’s a lot of interest in and excitement
about these new technologies, plenty of questions have
yet to be answered. Will customers accept music
subscriptions if they can't move the music off their

computers? Additionally, if your
audio

subscription lapses, you lose
your music, just like you lose
music moves

your MTV if you don’t pay the
cable bill. There’s no way to tell
whether consumers will understand or accept that.

Napster demonstrated (for a while) that an upstart
company can knock established ones off-balance, and
the major labels have been forced to move ahead with
online music to satisfy the consumer demand that the
Napster phenomenon created. Many have bemoaned
the “Meet the new boss/Same as the old boss”
prospects raised by MusicNet and pressplay, backed as
they are by the usual record-industry players. But
others hope that competition — and the prospect of an
end to the continual legal wrangling over copyrights —
will allow these exciting new technologies to reach their
full potential and at last begin to serve the interests of
consumers, artists and labels.
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KF0G.com Delivers For ‘Fogheads’

If you aren’t already familiar with this simulcast and its
website, loading up the homepage for Susquehanna
Tripie A KFFG & KFOG/San Francisco (www.kfog.com)
may leave you a little confused. It-doesn’t rezlly lopk the
way you might expect the website of a pooular com-
mercial broadcaster to look. In fact, its appearance may
even strike you as a bit “small-market.” But then you’li
start to'notice the Flash graphics, and you'll start to see
the number of features on the site, and you'll realize that
there are quite a few interesting things to be found.
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The KFOG custom player, powered by Radiowave, isn't
fancy — it sits in a frame by itself in the upper-left corner
of each page and shows a large picture of the currently
playing CD, and there's a little information scroll toward
the bottom. Clicking on the CD takes you to a page where
you can buy it. It's simple and functional.

The other pages on the site are a mixture of Mac-
romedid Flash and plain HTML. With the player taking up
the top left, the KFOG.com design approach splits each
page into four frames, which is sometimes awkward for
navigation. Occasionally one or more frames won't load
prapzrly, and, while refreshing the page will usually solve
the problem, you may lose your place on the site:

The site includes the usual page dedica:ed to what's
gcing on with the morning show, but The KF0G Morning
Show seems to be a pretty interesting aftair: Just last
week the guests included Francis Ford Coppola, Mick
Fleetwood and Alice Randall, author of the controversial
novel The Wind Done Gone. There’s also a page of details
about current KFOG contests, along with playlists,
program information and information about the airstaff
— all pretty standard stuff, and reasonabiy well-present-
ed.

There's a general lack of sleekness about KFOG.com,
but that doesn't necessarily indicate a fack of usability.
The player is big and easy to use, and having it available
from every page is convenient. if some of the sections,
like the “Photo Album,” have something of a “personal
homepage” look, that'’s offset by the fact that the photos
are of people like Dave Matthews and Shawn Cotvin.
Sometimes the true test of a website’s effactiveness isn't
its Madison Avenug appeal, but how well it plays to its

Continued on Page 14
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WebRadio: Now It’s Really Over

As reported here fast week, WebRadio.com has made it
official: The Emblaze Systems subsidiary is winding
down operations of its Internet stream-
ing services. The company plans to

continue to provide streaming services ./f:

for the time being to give its more than
200 affiliated broadcast stations the
opportunity to make other arrange-
ments. Sources say that all the streams
will be shut down by Aug. 31.

Back on June 29, in response to
RAIN readers who had heard rumors of an impending
end to WebRadio, we spoke with Emblaze Director/
Marketing Debbie Brenner, who told us that streaming
was soon to be shut down. Shortly after that article was
published Brenner and WebRadio Marketing Manager
Wendy Brown called the RA/N offices to say that
Brenner had been misinformed. As it happens, the
information Brenner gave RA/Nin June is entirely in
line with what was in the July 24 announcement of the
shutdown.

When the WebRadio model was introduced, it
seemed to be a good idea. Its Java-based stream,
which allowed listeners to hear radio on the Internet
almost instantly without having to download and install

software, was pretty sound. But when the Windows
Media Player and Real's ReaiPlayer hit high saturation
levels, any advantage enjoyed by the
Emblaze system — especially since
its sound quality couldn’t stand up to
the others — went away.

it will be interesting to see what
the former WebRadio affiliates do.
When the company’s service was
launched, broadcast stations that
wanted to webcast had a number of
low-cost or free options available to get themselves
up and streaming. But reality has since set in, and
streamers are facing smaller-than-expected audience
sizes, minuscule advertising revenue and skyrocket-
ing bandwidth costs. With those and other difficuities,
including the protracted copyright and AFTRA
squabbles, it'll be interesting to see how enthusiastic
broadcasters are about continuing to stream.

Other streaming aggregators, like StreamAudio
and SurferNETWORK, are out there. But will WebRa-
dio’s affiliate broadcasters see enough value in
streaming to start all over again?

—Kurt Hanson & Paul Maloney

e

When Will Talk Stations Resume Streaming?

The RAIN in-box has lately been brimming with
messages from frustrated industry colleagues and
streaming-radio fans who are wondering how much
longer it will be before the broadcast radio stations that
took down their streams over the AFTRA dispute will
come back online. Many are discouraged by what they
see as a lack of progress,
especially on the part of News,
Talk and Sports stations, which
have no issues with the RIAA
and music publishers to hold
them back.

The AFTRA story broke early
in April, when Los Angeles-area radio stations began
shutting down their Internet streaming after the
American Federation of Television and Radio Artists
began to enforce a clause in its contract entitling union
talent to 300% of their normal fees if their made-for-
radio ads ended up on Internet streams. Over the
following days most major broadcasters shut down
their streams — but the broadcasters pledged that,
with ad-insertion and other technological solutions,
they'd be back up in short order. As of now, few have
returned.

Many music stations have cited uncertainty over the
royalties they will owe to copyright owners of the
music they stream as an additional reason to hold off
on resuming their streams. But that should not be a
significant concern for stations in the News/Talk/Sports
formats.

In May ABC Radio Exec. VP/New Media Geoff Rich
said that the company’s new streaming-media
solution was set to launch in June, and all the AM
stations were to be up by July 1. So far that hasn't
happened, and ABC's KGO-AM/San Francisco
(www.kgoam810.com) offers this message on its
website:

Sixty days ago we told you
that we felt we’'d be able to
return KGO'’s audio stream to
' the Internet within 60 days.
Obviously, it was a bad guess.

Many of you who work in
the high-tech field have sent us colorful e-mails
questioning the technical expertise of our staff over
the delays. Believe me, what seems easy from the
outside sometimes gets incredibly complicated on the
inside.

We're in the business of talking with you. Not
being able to talk with you on your computer has
been frustrating for us, too. We will have our Internet
audio stream back soon. Thanks once again for your
patience.

In Reader Feedback you'll see a sample of what
we've heard from RA/N readers about ABC and other
broadcasters’ failure to bring back their Talk web-
casts. Geoff Rich was offered the opportunity to
respond but did not return calls by R&R’s press time.

—Paul Maloney
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Continued from Page 13

intended audience, and | get the feeling that KFOG.com
probably goes over pretty weli with the dedicated
“Fogheads.” There's plenty of information on the site
and plenty of reasons for fans to be interested. The
website, in fact, in some ways has the feel of an
enthusiastic, well-done station fan site.

Also of interest, KFFG & KFOG were among the few
terrestrial stations able to keep webcasting throughout
the AFTRA conflicts because the simulcast controls its
own webcast. The stations have a digital programming
system that allowed them to pull and replace AFTRA
commercials without ever taking down the stream.

It would be nice if KFFG & KFOG's web designers
tightened up a few of the site’s peculianities, such as the
Fiash menus that may refuse to appear and then, once
they've come up, refuse to go away, and the random lost
page-loads in the frames. With just a little fiddling and
smoothing, KFOG.com would have everything it needs.

—Ralph Sledge

READER FEEDBACK

This week RAIN readers discuss the slowness with
which Talk radio stations are returning to Streaming in
the aftermath of the AFTRA dispute.

From TalkRadioRoundup.com’s Charles Gruber:

The ABC Radio Networks stations, especially WABC/
New York and KGO & KSFQ/San Francisco, have been
saying that they will be back up with their streaming
within days. Yet the weeks are rolling along! I-am getting
dozens of requests for info through my site every day,
and | am running out of information to give. I'm starting
to get worried that the ad-insertion technology is not
working.

From Dale Patterson:

Ali this AOL music stuff is really nice, but when the hell
am | going to get my streaming-audio Talk radio back?
Money, advertisers and, most importantly, listeners are
being lost every damn day!

From Dan Waterfield:

I'am involved in neither broadcasting nor in placing
advertising. | am, however, an avid radio listener. | trave!
a good deal, and, when in other locations, | enjoy
searching the dial'for good programming. When | return
home, | look for the websites of those stations | enjoyed
and, if available, log on to their webcast sites.

| agree, | probably wouldn't be spurred by a streamed
local spot to visit Ralph’s Used Cars in Killington, VT for
my transportation.needs when | live in Ohio, but | might
visit Hannah’s Country Kitchen or The Rendezvous
nightclub on my next visit to Kiflington.

What I'm trying to say is that there /s value in

Continued on Page 15
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Internet Listening
Nearly Doubles This Year

Internet ratings service MeasureCast reported this
week that total Time Spent Listening to Internet radio
stations has nearly doubled since the company began
tracking online listening at the beginning of 2001. “The
growing popularity of online radio listening during the
pastseven months proves that Internet radio is here to
stay and that there is enormous potential for ad rev-
enue,” MeasureCast CEO Ed Hardy said. The com-
pany’s top five music websites, based on TTSL, are
WarpRadio.com, SurferNETWORK, CableMusic.com,
MEDIAmazing.com and Virgin Radio U.K.

Interep Buys Winstar Interactive Media

Interep Interactive has purchased Winstar Interac-
tive Media. Winstar Interactive generates advertising
sales and creates sponsorship and content-syndica-
tion packages for 18 branded web publishers, including
Fodors.com, uBid, Kiplinger.com, Entrepreneur.com

and Office.com. Interep CEO Ralph Guild said his
company paid “dramatically below a million dollars in
cash” for WIM and called the price “negligible.” WIM will
remain based in New York and will operate as an
independent subsidiary of Interep Interactive. Winstar
Communications Sr. VP John Durham becomes Presi-
dent of Winstar Interactive Media. WIM will retain its
current staff of 18; David Baird and Tim Moynihan
become WIM VPs/Sales.

RealNetworks To Cut Staff By 15%

RealNetworks plans to eliminate approximately 140
jobs, or about 15% of its 950-person work force. The
company is offering the employees to be laid off
separation benefits and outplacement services, and the
layofts will resultin a third-quarter charge of between $4
million and $5 million. RealNetworks CEO Rob Glaser
said, "t regret that the economic slowdown has required
these changes, and | want to thank our departing
employees for their dedication and service.”

READER FEEDBACK

Continued from Page 14

webcasting spots from local advertisers. Hearing local
spots adds to the unigueness and singular flavor of a
community that made enough of an impression on me
that | sought out its radio station.

From nTunes President Brian Parsons:

It's not as easy as you might think. There are two big
obstacles to performing ad insertion on Talk stations.
The firstis that, unlike music programming, many Talk
programs do not rely on automation Systems. The
music-automation system is key to telling ad-insertion

software that a stopset has started.

The second problem is that some Talk programming
is network-based, and there is no way for the ad-
insertion system to know the difference between
network programming and a network commercial. Ad-
insertion companies are currently racing to implement
tone recognition into their systems so that network
programming can use tones to tell them when to cover
a commercial.

The views expressed in Reader Feedback are those of
the writers only. The writers are solely responsible for
their content. R&R reserves the right to edit Reader
Feedback.
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GYBERSPACE

Hot, new music-related World Wide Web sites,
cool cyberchats and other points of interest along
the information superhighway.

» Croon along with The Isley Brothers this Monday
(8/6) at 7pm ET, 4pm PT (http://chat.yahoo.com).

» Ask Jonny Greenwood of Radiohead what’s up
with Thom Yorke's eye this Wednesday (8/8) at Spm
ET, 2pm PT (http://chat.yahoo.com).

*Sugar Ray's Mark McGrath and Craig “DJ
Homicide” Bullock talk shop this Wednesday (8/8)
at 7pm ET, 4pm PT (http://chat.yahoo.com).

On The Web

* Atlantic recording artists The Wek:b Brothers join
www.getmusic.com for a video interview and
performance this Thursday (8/9) at 6pm ET, 3pm PT.

» House of Blues begins a 24-hour video webcast of
arecent 3 Doors Down show, this Friday (8/3) at 3pm
PT, noon PT (www.hob.com).

* Can you stand a full day of O-Town? A 24-hour
video webcast begins this Saturday (8/4) at 3pm ET
noon PT (www.hob.com).

e Catch Spacehog’s recent performance from
Milwaukee's Summerfest. House of Blues begins a
24-hour video webcast this Monday {8/6) at 3pm ET,
noon PT (www.hob.com).

—Frank Correia

Information: Your Best Weapon
Information can be your best mﬂfy‘"mm —

weapon against the uncer- Newsigrer
tainty of the Internet-radio Arbitratios 1o sel wedtasting
) rayally raies heging totay

industry and a weak econo- =]
my in general. RAIN: Radio
And Internet Newsletter cov-
ers issues pertinent to the !
online-radio segment, including

legal, technological and

' programming topics. it's free and available every day at
| www.kurthanson.com.
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ARE YOU LISTENING

TO YOUR LISTENERS?

Affordable research. Valuable results.

Song Sonar™ from Music Buddha is a powerful product suite that lets you perform

Stations now using Song Sonar™ include:

WBNQ, KRZR, KMBY,
WKPK, KCDU, KBTU
and many more...

ke

SONG SONAR"

~ powered by Music Buddha, Inc.

N
By ey :

promotion-based market research directly from your website and helps you fine-tune
your programming. You decide which songs to test. Which questions to ask. What
promotions to run. Test any number of songs, at any time. It's easy to use and
available on a barter basis. Your listeners are waiting to be heard. And we're waiting
to hear from you. For a free demonstration, calt us at

1-866-647-6627 or email sales@songsonar.com.
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The Worth
of Virtual

I was in the process of upgrading my studio,
and I’d picked out beautiful, economical furni-
ture and my dream con-
sole from Logitek, the
Numix — I dreamed
about it. Then an unfortu-
nate combination of in-
correct measurements and
incomplete information
brought me to the horrify-
ing conclusion that the
console I had coveted for
the new install just plain
wouldn’t fit within the surface area available on
my new studio furniture.

Ick. 1 envisioned adding a custom tabletop, a
sidecar or turret. I reconsidered the console I had
chosen. I was crestfallen.

My engineer, JR, knows that Pm comfortable
using a computer for just about anything, and he
suggested something a bit more novel: Rather
than using the physical Numix console, why not
Jjust use Logitek’s companion vMix software,
which re-creates the look and feel of the physi-
cal Numix on your desktop? No audio actually
flows through the Numix console; it’s just a con-
trol surface for the Logitek Audio Engine that’s
doing all the work. vMix turns your computer
into that control surface. Using a touchscreen, the
faders, start buttons, selector switches, LED
meters and virtually every other control of the
Logitek master digital engine work exactly the
same as they do on the console.

I am ecstatic. I’'m going to be working in a
hardware-less., console-less studio and sound just
as good as if 1 had the physical control surface

Here’s the really interesting part: I had ordered
a console configuration that totaled about
$18,000. The vMix software runs a little over
$1,000. Besides saving me a ton of dough, it
works just as well. This got me thinking about
the changing expectations that we have about
other things in our lives that have become virtu-
al rather than physical,

Take music. Consumers have embraced MP3,
a virtual representation of the physical CD that
we are all used to buying. Is it as valuable? Sure
it is. It’s not the quality that an audiophile is look-
ing for, but consumers,
by and large, are not au-
diophiles. They are
looking for instant
gratification and con-
venience. Hearing 2 cut on an MP3 player while
out running or sitting in a car is pretty much the
same experience as playing a CD. In fact, there’s
little chance that an MP3 player will skip, so
there’s actually an advantage to the virtual ver-
sion of the music we love.

Is the music that costs $18 a CD as valuable to
your listeners as the $1 Liquid Audio or free MP3
file they can download off the web? You bet. And
with, at last count, over 83 replacement sites for
the now powerless Napster, that’s an awful lot of
value sliding down our pipes via the *Net.

David Lawrence

Questions? C ts? david @ iccount
down.com. or post to the Internet folder on the
wwiw.rronline.com message board.

David Lawrence is heard on WGN/Chicago: is the
host of Online Today and Onfine Tonight, syn-
dicated high-techvpop culture radio talk shows
from Dame-Gallagher; and is the host of the Vet
Music Countdown radio shows from United
Stations. A 25-year radio veteran, Lawrence was a
founder of the American Comedy Network, is the
voice of America Online, and is a leading expert on

Internet entertainment.
1= o

THE TECHNOLOGY, THE BRAND

For the first time ever, | had a guest host handle Oniine Tonight the Aside from not being able to imagine people “sharing” the most-
other evening. John Adams, founder of Imagine Radio (you know the popular Word files, spreadsheets and avatars, | think the guest has e
site now as MTV's Sonicnet) and former afternoon driver at KSCO/ confused, as have others, the technology of Napster with Napster's §
Monterey-Salinas took care of business while | was fretting over my brand. The technology is nothing new: The searching of an index and "
console and furniture. He booked a guest who made some comments many-to-many sharing are exactly what the Internet is all about and :
that helped crystallize the main mistake that Napster proponents seem are hardly revolutionary. What made Napster so popular and §
to make all the time. controversial was the content it trafficked in and the overt branding it :
The guest said that he felt that if the Napster case ever made it to the used to make its site a household word. If the Supreme Court ever got
Supreme Court, the Betamax case would be enough precedent to guide hold of this case, it would be forced to consider the gleeful abandon §
the justices to rule that Napster's technology was, indeed, legal. There are with which Napster’s users pirated music and not just the “technology” §
‘. so many other examples of legal uses for Napsterlike sharing that the that Napster uses. And the conclusion there would hardly be t
court would have no choice but to reverse all those lower-court rulings. revolutionary. . ~
— David Lawrence wy
e — =
CHR/P Urban i
LW TW ARTIST CD/Title LW TW ARTIST COTitle
1 1 AGUILERA, LIL' KIM, MYA & PINK Moulin Rouge/ “Lady” 1 1 ALICIA KEYS Songs in A Minor/“Fallin™
2 2 LIFEHOUSE NoName Face/ “Hanging” 2 2 AGUILERA, LIL' KIM, MYA & PINK Moulin Rouge/ “Lady”
§ 3 STAIND Break The Cycie/“Awhile” 3 3 DESTINY'SCHILOD Survivor/“Booty”
7 4 DESTINY'S CHILD Survivor/“Booty” | 11 4 USHER 8707/ “Remind”
3 5 NELLY Country Grammar/“Ride” 8 5 112 Partill/“Peaches’
4 6 JANET Af For Yow/ “Someone — 6 012 Devif's Night/“Purple”
6 7 TRAIN Drops Of Jupiter/“Drops” 4 T JANET Al for Yow “Someone”
11 8 INCUBUS Make Yourseff/"Drive™ | § 8 JILLSCOTT Who fs Jill Scott?/ “Way"
9 9 DAVEMATTHEWS BAND Everyday/“Space” ! 16 9 EVE Scorpion/“Blow”
8 10 BLINK 182 Take Off Your Pants And Jacket/ “Rock” 15 10 MISSYELLIOTT Miss £...SoAddictive/ “Freak”
10 11 NSYNC Celebrity/ “Pop” 12 11 JAGGEO EDGE Jagged Little Thrili/ “Party”
18 12 SHAGGY Hot Shot/“Freaky” 13 12 JARULE Rule 3:36/“Cry”
— 13 ENYAA Day Without Rain/ “Time" 17 13 R.KELLY 7P-2.com/“Fiesta”
— 14 3DOORS DOWN A Better Life/ “That” | 7. 14 INDIA.ARIE Acoustic Soul/ “Brown”
12 15 BACKSTREET BOYS Biack & Blue/ “More” — 15 SUNSHINE ANDERSON Your Womar/ “Heard"
15 16 SUGAR RAY Sugar Aay/“Over” 6 16 LUTHERVANDROSS Luther Vandross/ “Take"
19 17 JESSICASIMPSON /rresistible/ “Irresistible” — 17 AALIYAH Aaliyah/ “Resolution™
16 18 FAITH HILL Peari Harbor/ “There” - 18 F.EVANS & C, THOMAS P. Ditty And The Bad Boy Family/ “Can't"
— 19 CITYHIGH City High/ “Would” 10 19 CASE Open Letter/ “Missing™
13 20 UNCLE KRACKER Double Wide/ “Follow” 20 20 ST.LUNATICS Free City/ “Midwest”
LW TW ARTIST CO/Titie LW TW ARTIST CO/Title
1 1 LONESTAR/'mAiready There/ Rlready” 10 1 SADE Lovers Rock/“Sorrow”
9 2 LEEANNWOMACK / Hope You Dance/ “Call” 13 2 OAVEKOZ The Dance/ “Bright”
3 3 SARAEVANS Born To Fly/ “Ask” 4 3 RICKBRAUN Kisses In The Rain/ “Kisses”
12 4 MONTGOMERY GENTRY Carrying On/“Change” 6 4 RIPPINGTONS Life In The Tropics/“Breeze”
14 5 ALANJACKSON When Somebody Loves You/“Somebody” 2 5 LUTHERVANOROSS Luther Vandross/“Take”
18 6 GEORGESTRALIT George Strait/ “Anything” — 6 JEFFGOLUB Dangerous Curves/“Curves”
2 7 OIXIECHICKS Fiy/ “Heartbreak” 1 7 ERICCLAPTON Reptile/ “Reptile”
4 8 BRADPAISLEY Part/l/“Two" 5 8 JEFFKASHIWA Another Door Opens/“Around”
— 9 SHEDAISY The Whole Shebang/“Holding" 3 9 CHUCK LOEB /n A Heartbeat/ “North”
5 10 KENNYCHESNEY Greatest Hits/ “Happen” 20 10 BRIAN CULBERTSON Aice And Slow/ “Get”
10 11 BROOKS & OUNN Steers & Stripes/“Nothing™ — 11 GEORGEBENSON Absolute Benson/ “Medicine”
20 12 RASCAL FLATTS RascalFiatts/ “While" — 12 RICHARO ELLIOT Chill Factor/ “Who?"
— 13 TOBYKEITH Puil My Chair/ “Talkin™ 7 13 MARCANTOINE Cruisin/ “Mas™
11 14 JAMIE O'NEAL Shiver/ “Angels” =— 14 GGEORGEBENSON Standing Together/ “Fly”
13 15 TRISHAYEARWOOO /nside Out/ “Would've” 17 15 RICKBRAUN & BONEYJAMES Shake it Up/ “Shake”
— 16 BLAKESHELTON Biake Sheitory/ “Austin” | == 16 FOURBOEAST Nocturnal/ “Bumper”
6 17 TIMMCGRAW Set This Circus Dowr/ “Teliuride,” “Grown” | — 17 CRAIG CHAQUICO Panorama/ “Cafe”
— 18 CHRIS CAGLE Play /t Lovd/ “Laredo” 14 18 WAYMAN TISOALE Face To Face/“Hide"
== 19 FAITHHILL Pear Harbor/ “There” — 19 HERBIEHANCOCK Gershwin'’s World/ “Gone”
20 KEITHURBAN Keith Urban/ “Blacktop™ — 20 COUNT BASIC More Than The Best/*Wes”
~HotAC Altemative
LW TW ARTIST CO/Title LW TW ARTIST CO/Title
1 1 DIDO No Angel/*Thankyou,” “Hunter” 2 1 STAIND Break The Cycle/“Awhile”
2 2 LIFEHOUSE NoName Face/ “Hanging” 1 2 BLINK-182 Take Off Your Pants And JackeV/ “Rock”
N 8 3 STAIND Break The Cycie/“Awhile” 5 3 TOOLL.ateralus/“Schism™
§ 3 4 DAVEMATTHEWS BAND Everyday/“Space” 4 4 WEEZER Weezer (2001)/“Hash.” “Island”
N 4 5 TRAIN Drops Of Jupiter/“Drops” 3 5 U2AIll That You Can't Leave Behind/ “Elevation”
§ 5 6 INCUBUS Make Yourselt/ “Drive” 6 6 LINKINPARK Hybrid Theory/ “Cravding,” “End”
§ 7 T AGUILERA, LIL' KIM, MYA & PINK Moulin Rouge/ “Lady” 7 7 OAVEMATTHEWSBAND Everyday/ “Space”
N 8 8 SUGARRAY Sugar Ray/“Over” 10 8 LIFEHOUSE NoName Face/ “Cycle”
§ 10 9 MOBY Play/ “Southside” 12 9 STONE TEMPLEPILOTS Shangri-La Dee Da/“Days”
Y 18 10 JANET Alf For You/ “You" 13 10 GORILLAZ Goritiaz/ “Clint”
§ 11 11 SMASHMOUTH Shrek/“Believer” 17 11 3DOORS DOWN Better Life/“That™
§ 14 12 MAOONNA Music/ “Tell” 14 12 INCUBUS Make Yoursell/ “Drive”
Y 13 13 LENNYKRAVITZ Greatest Hits/ “Again” 18 13 311 From Chaos/“Wouldn't”
§ 17 14 CREEO HumanClay/“Arms” 11 14 OEPECHEMOOE Exciter/ “Dream”
~ 15 15 MATCHBOX TWENTY Mad Season/ “Mad,” “Gone” 15 15 NINEINCH NAILS Tomb Raider/ “Deep”
N 16 16 3 DOORS OOWN The Better Life/“That” - 16 SUGARRAY Swugar Ray/ “Over”
12 17 NELLYFURTAOO Whoa Neily!/“Blrd 18 17 SALIVA Every Six Seconds/ “Disease”
19 18 EVE6 Horrorscope/ “Night” - 18 SUM 41 All Killer No Filler/ “Lip"
-~ 19 BARENAKEO LADIES Maroor/ “Falling” - 19 OISTURBED Sickness/“Down”
20 20 OEPECHE MODE Exciter/ “Dream’ - 20 ALIENANT FARM Anthology/ “Smooth”
E-charts are based on weekiy rankings of CD saies, of antists online from the logfiles of reporting websites. Reporters include Amazon.com,
Artist Direct.com, com, CONow.com, C! .com, City Ci ive.com, OMX Music, Gracenote.com, Lycos Radio, MediAmazing , MSN-Chat, Music Chaice,
Musicplex, Radio.Beosair.Com, Radiowave.com, Radio Free Cash.com, Radio Free Virgin, Rolling Stone.com, Spinner.com, The WB Radic, and UBL.com. Data d vieb
ffi iaMetrix. Ci i i the six reporting formats. ©2001 R&R inc.© 2001 Dnline Today, Net Music Countdown.
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Carroll Joins JCOR
As VP/AIt Promo

Bill Carroll, a rock promotion
vet who most recently served as
i 'VP/Promotion at
. | London-Sire,

| has been named
| VP/Alternative
'| Rock Promotion
at New York-
i based JCOR
{ Records.

Carroll will wark
out of JCOR’s
Big Apple of-
fices and report
to label GM
Dan Gill. In his new duties Car-
roll will spearhead all radio and
video promotion campaigns for
JCOR’s rock roster.

JCOR President/CEQ and
founder Jay Faires said, “Bill’s
strength in this business comes
from his genuine love and appre-
ciation of music, and this under-
standing and passion has helped
him develop great relationships at
radio. It’s obvious that he is an ex-
pert at what he does, and 1 am look-
ing forward to having him as part
of the JCOR team.”

Carroll began his career in 1989
at the PolyGram Label Group and
has been in rock-related promotion
posts ever since. JCOR was found-
ed in 2000 by Faires, who launched
Mammoth Records and served as
its President. JCOR is distributed
by Interscope/GeffeVA&M.

Carroll

Kraski
Continued from Page 3

understanding of both the market-
ing and creative areas of the busi-
ness, make him a unique and in-
valuable executive. I am very
happy to expand his responsibilities
and look forward to even greater
success for Sony Music/Nashville.”

A 26-year Sony Music veteran,
Kraski began his career with CBS
Records Distribution when he was

R T W S s W S L ST A S

The Premiere Broadcasting-syndicated The T-Man Show With Rob Tep-
per, which originates from KUBE/Seattle, debuted nationally on July
16. The entire morning team celebrated the occasion, though T-Man
remained hidden behind the congratulatory sign. Pictured are (back row,
I-r) Hot Shot Scott, Stephen Kilbreath, (front row, I-r) Jimmy Shapiro
and Tari Free.

River Reaches Out To Edwards As PD

Veteran PD Mark Edwards has  the station to new heights.
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EXECUTIVE ACTION

Lewis Takes Clear Channel/Baton Rouge GM Duties

ick Lewis, Market Manager of Clear Channel's Amarilio, TX cluster,

has been transferred to the company’s six-station Baton Rouge clus-
ter. In his new post Lewis will oversee WJBO-AM, WSKR-AM, WYNK-AM
& FM, KRVE-FM & WFMF-FM. He is expected to begin his new duties
Aug.6.

Lewis succeeds Chris Wegmann, who has accepted a position with Cox
Radio (see story, Page 1) as Market Manager. Wegmann’s former Regional
VP duties will be handled on an interim basis by Pennsyivania-based Sr.
VP Jim Shea.

This marks Lewis' third tour of duty in Louisiana’s capitatand at WJBO.
He served as Station Manager for WJBO & WFMF in the early '80s and
was WJBQ's Sales Manager before his most recent post in Amarillo. Lewis
told R&R, “it’s exciting. Baton Rouge presents a great opportunity, and it's
a position with what | feel is the best company in the world. They let the
local managers run the stations here. 1 came to Amarillo from Baton Rouge
and turned this entire cluster into a top performer. I've been in the radio
business all of my life, and | love it. This will be a unique test. | generally
work only with start-ups and turnarounds, and clearly we have some work
to do there. But this is an absolutely tremendous cluster, and I'm looking
forward to working with it”

Lewis began his radio career at age 13 as the afternoon host of KVLH/
Pauls Valley, OK. He later helped launch KPRR/EI Paso as a successful
CHR/Rhythmic.

Herrmann Named PD 0f WB0S/Boston

been tapped to program WVRV
(The River)/St. Louis. He
succeeds Joe Larson, who
exited the Bonneville Hot
AC several months ago.
“I’ve long admired the

=
way that Bonneville does | *

am incredibly happy to be
getting back to my favorite part of
the country. The River is a very
well-positioned station with a tre-
mendous staft. I’m looking forward
to building on what has become a
very solid foundation and taking

I

“I’m thrilled to be joining a
company that really
knows how to serve its
listeners, help the com-
munity and take care of
« 1 | its employees. It’s one of
the few companies that

radio and am unbelievably | still does radio the way

excited at the prospect of many of us remember it

making The River one of being done. Working for

St. Louis’ premier sta- Bonneville in a great city

tions,” Edwards told R&R. like St. Louis is one of

“I’'m a Midwesterner and the great situations of all
Edwards

time.”

Edwards most recently pro-
grammed WEJM/Philadelphia.
His past programming credits
also include WLIT/Chicago,
WTPVIndianapolis and WSRS &
WI'AG/Worcester, MA.

Boston-area native Chris Her-
rmann has been named the new PD
of Greater Media’s Triple A WBOS/
Boston. After a nearly three-month
search, Greater Media Greater Bos-
ton Radio Group VP/GM Matt
Mills decided to choose a new PD
from within the organization.

“I am thrilled to grab our new
Program Director from our own
company,” said Mills. “Chris is ex-
tremely bright and knows music in-
side and out. He is a proactive
thinker and researcher and has great
ideas about how to keep building
WBOS’s loyal audience.’

Herrmann has been Asst. PD/
MD of Greater Media Classic
Rocker WCSX/Detroit for the past

10 years. Before that he was Asst.
PD of WHJY in Providence. He
started his broadcasting career at
Dartmouth College radio station
WFRD/Hanover, NH.

“I couldn’t be more thrilled, both
personally and professionally,”
Herrmann said. “The *BOS staff is
fantastic, and, with the support of
[Greater Media President/COO] Pe-
ter Smyth, Matt Mills and [Greater
Media Greater Baston Radio Group
VP/Programming] Don Kelly, I look
forward to the challenge of leading
WBOS to its rightful place among
the elite of Boston’s adult-targeted
radio stations.”

Look for Herrmann to begin his
new job in mid-August.

in college. Having been promoted
to Sales Representative, he was
named Sales Manager of the label’s
Southwest Branch in 1987 and later
relocated to Nashville as VP/Sales.
Kraski became Sony/Nashville’s
Sr. VP/Sales & Marketing in 1996.

Wegmann
Continued from Page 1
Wegmann, who tendered his res-
ignation at Clear Channel on July
30, is expected to assume his new
duties Ang. 6. A 25-year industry
veteran, his experience includes

Hood

Continued from Page 3
have a genuine passion for music,
as well as the vision and dedication
T
stints as VP/GM of WXXP/Phila-
delphia and KHF1/Austin.

to succeed. Joining ARTISTdirect
is an exciting opportunity to help
build the future model for what an
ideal record company can be in a
multifaceted and very creative en-
vironment.”

Ardsley Country Club

Contact Gordon Hastings at 203=-862=-8577
TEE IT UP FOR THE BROADCASTERS’ FOUNDATION

Come and golf with
LPGA professional

Jan Stephenson
and a host of
broadcasting and
sports celebrities.

Monday, October 1, 2001
The Ardsley on Hudson Country Club
Ardsley, New York

www americanradiohistorv com
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Newsbreake
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® JEFFERSON-PILOT COMMUNI-
CATIONS launches the live weeknight
program The Nite Show, hosted by Skip
Church. The show features upbeat top-
ics and today’s Top 40 and Hot AC hits.
For more information, contact Tony
Garcia at 704-374-3689, garcia@
Joc.com.

® Mark your calendars for these
Arbitron events:

Aug. 10: Arbitron “Beyond the Basics”
PD Seminar, The Hard Rock Cafe Ho-
tel and Casino, Las Vegas

Sept. 19-20: “Arbitron 101" PD Semi-
nar, Columbia, MD

Nov. 7-8: Arbitron “Beyond the Ba-

Changes

Alternative: WXRK/New York
picks up Fisher Entertainment’s
Wireless Flash prep service.

CHR/Pop: Brian Barlow joins
WPXY/Rochester, NY as LSM ...
KMEL/San Francisco MD Mari-
ama Snider tacks on APD stripes ...
Former WXYK/Biloxi-Gulfport, MS
PD Scotty Valentine joins KFMS/
Las Vegas as MD/nighttimer ... Long-
time KNSI-AM, KCLD & KCML-
FM/St. Cloud, MN OM John
Ramsey steps down ...WIOG/
Saginaw, MI Production Director/af-
temoon driver Aaron Adams adds
APD stripes, and Jim Baade joins
’10G for Creative Service duties ...
Miller Robson is appointed PD/af-
ternoon driver and Kim Carson
joins as MD at WBFA/Columbus,
GA ... Former KQOD/Modesto, CA
APD/middayer Ken Carr joins
KRQQ/Tucson for APD/aftemoon

i L T Bl T

Masriaces

WAQX/Syracuse APD Dave
Frisina to Jennifer Corcoran,
Aug.3.

CoNDOLENCES

Lynyrd Skynyrd bassist Leon
Wilkeson, 49_July 27.

Harold Katz, 72, father of KXNT/
Las Vegas morning talk host Jeff
Katz, July 25.

KQED/San Francisco co-
founder Jonathan Rice, 85, July
22,

sics” PD Seminar and Arbitron Univer-
sity, Columbia, MD

For more information, Contact Bob
Michaels at 972-385-5357.

L i i S Sy e N
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Records

® GLENN NOB-
LIT is appointed
Nat’l Promotion
Manager at Lost
Highway Records.
He was most re-
cently Dir./Nat'l
Promotion at
Young-Oisen &
Associates.

Nobitt

® RICK RIEGER
is named VP/Adult
Music at WEA
|- Corp.He was most
g recently VP/Music
B Content at IJAM
Entertainment.

Rieger

duties ... Brian Taylor joins for
nights at WKSB/Williamsport, PA ...
Premiere Radio syndicated moming
driver Rob “T-Man” Tepper gets
picked up at KHHK/Yakima, WA and
KFAT/Anchorage, AK ... Former
WBCD/Dothan, AL PD Todd Chase
is the new APD/afternoon driver at
KZBB/Ft. Smith, AR ... Former
WZYP/Hunstville, AL PD Chris
Callaway joins KQID/Alexandria,
LA as PD; 'QID PD Hollywood
Harrison assumes MD duties ...
Shane Blue is appointed MD/after-
noon driver at WRZE/Cape Cod, MA
... KCHZ/Kansas City middayer
Christa Patrick exits ... Former
WSKS/New York PD Kelly K joins
WKRZ/Wilkes Barre as MD, replac-
ing Jennifer Knight ... KBEA/Quad
Cities, IA-IL PD Chuck O’Brien
exits ... KTFM/San Antonio night-
timer Joey Dee exits ... WRHT/
Greenville, NC weekender DK
segues to nights as Rod Simpson ex-
its ... KKMK/Rapid City, SD Produc-
tion Director/moming driver Chad

s ———
Artis/Tile Total Plays
'N SYNC Pop 7
3LW Playas Gon' Play 68
OREAM STREET it Happens Every Time 66
A*TEENS Halfway Around The World 65
AARON CARTER Oh Aaron... 65
LIl ROMEQ My Baby 64
BACKSTREET BOYS The Call 64
3LW No More (Baby 'ma Do Right) 63
BACKSTREET BOYS More Than That 44
BRITNEY SPEARS Oops!...I Did It Again 34
AARON CARTER That's How | Beat Shag 33
KRYSTAL HARRIS Supergirl 33
JESSICA SIMPSON Irresistible 32
MANOY MOORE in My Pocket 31
BAHA MEN Who Let The Dogs Out 31
’'N SYNC Bye Bye Bye 29
0-TOWN Al Or Nothing 26
MYRA Miracles Happen 25
OREAM This Is Me 23
SMASH MOUTH I'm A Believer 23
% Playlist for the week ending July 29.

Bower is the new PD at crosstown
CHR KRCS ... WSPK/Poughkeepsie,
NY nighttimer Stick segues to nights
at WIOQ/Philadelphia ... WKZL/
Greensboro moming co-host Heath-
er Brooks exits ... WKHZ-AM/
Ocean City, MD PD Kyle Shannon
exits ... KXXM/San Antonio Promo-
tions Director Nadia Canales rises
to MD/moming show producer ...
WNKS/Charlotte morning drivers
Ace & TJ pick up WZYP/Hunts-
ville, AL as an affiliate ... KTFM/
San Antonio APD/MD Steve Cha-
vez exits.

Classic Hits: AAA Entertainment
signs on WDQZ/Bloomington, IL as
“The Eagle.”

News/Talk/Sports: WLS/Chicago
weekender Nancy Skinner joins the
syndicated morning show Doug
Stephan’s Good Day ... KCUB-AM/
Tucson adds The Jim Rome Show ...
WNDE/Indianapolis afternoon driver
Mark Patrick takes over the FOX
Sports Radio Network’s 5-8am ET
slot ... KRLA/L.A. launches the
weekend show Business of Success,
hosted by Alan Rothman.

Oldies: Lauri Pearson joins KCJZ/
San Antonio’s Big Tortilla Morning
Show as news anchor.

Rhythmic Oldies: Wayne Mayo
rises to APD/MD at WTJM/New
York.

Rock: New lineup at KDOT/Reno,
NV as Kevin Simmons from cross-
town KLCA joins for afternoon
drive, replacing Chris Payne, and
KFMW/Waterloo, 1A’s Mike An-
thony joins as moming co-host, re-
placing Mike The Janitor ... John
Gazerro joins WAAF/Boston as
Promotion Director.

Records: Alissa Razansky is named
A&R Representative and Brandon
Squar is named Dir./Online Market-
ing at Istand Records ... Ben Lazar
is named Dir./A&R Research and
Chris Walch rises to Nat’l Mgr./
Single Sales & Marketplace Analy-
sis at IDJIMG ... Alvin Williams is
appointed Dir/A&R at Word Rec-
ok ... Eve Cantelmi is named Dir./
Tour Marketing, Karen Yee is ap-

rs

s L e L T e

NATIONAL
RADIO
FORMATS

ABC RADIO NETWORKS
Phil Hall » 972-991-9200

Hot AC

Steve Nichols

BARENAKEQ LADIES Fatling For The First Time
MICHELLE BRANCH Everywhere

DIDO Hunter

STAIND It's Been Awhile

StarStation

Peter Stewart

ERIC CLAPTON Believe In Life
Classic Rock

Chris Miller

No Adds

Touch

Ron Davis
No Adds

Doug Banks Morning Show
Gary Saunders

No Adds

Tom Joyner Morning Show

Vic Clemons
No Adds

ALTERNATIVE PROGRAMMING
Steve Knoll » 800-231-2818
Gary Knoll

Rock
NICKELBACK How You. Remind Me

Alternative
LONG BEACH 0UB ALLSTARS Sunny Hours
NICKELBACK How You Remind Me

Triple A

CALLING Wherever You Wil Go
ALISON KRAUSS The Lucky One

CHR

NELLY FURTAQO Turn Off The Light

JELLEESTONE Music (Part 1)

ALICIA KEYS Fallin®

SAMANTHA MUMBA Don't Need You To (Tell Me...)
JENNIFER PAIGE These Days

Mainstream AC

AFRO-CELT /P. GABRIEL When You're Falling
THE CORRS AN The Love I The World
ALANA DAVIS | Want You

ENYA Onty Time

RONAN KEATING Lovin’ Each Day

0-TOWN All Or Nothing

JENNIFER PAIGE These Days

PETE YORN Lite On A Chain

Lite AC

NEIL DIAMORD You Are The Best Part Of Me

HUEY LEWIS & THE NEWS Let Her Go And Start Over
SUGAR RAY When Its Over

NAC

RICK BRAUN Use Me

MARY J. BLIGE Family Atfai
R. KELLY Feelin® On Your Booty

JONES RADIO NETWORKS
Music Programming/Consulting
Ken Moultrie » 800-426-9082

Alternative

Teresa Cook

DROWNING POOLS Bodies

LIVE Simple Creed

SYSTEM OF A DOWN Chop Suey

Active Rock

Steve Young/Craig Altmaier
No Adds

Heritage Rock

Steve Young/Craig Altmaier
No Adds

Hot AC

Steve Young/Josh Hosler
STAIND It's Been Awhile

WISEGUYS Start The Commotion

CHR

Steve Young/Josh Hosler
OARUDE Sandstorm
ALICIA KEYS Fallin’
Rhythmic CHR

Steve Young/Josh Hosler
ISLEY BROTHERS I/R. ISLEY Contagious
NELLY Batter Up

P. 0IDDY & THE FAMILY Bad Boy For Life
TRICK DAOOY I'm A Thug

Soft AC

Mike Bettelli

S CLUB 7 Never Had A Dream Come True
UNCLE KRACKER Follow Me
Mainstream AC

Mike Bettelli

No Adds

Delilah

Mike Bettelli

No Adds

Dave Wingert Show

Mike Bettelli
No Adds

24 HOUR FORMATS

Jon Holiday * 303-784-8700
Adult Hit Radio

JJ McKay

FIVE FOR FIGHTING Superman (It's Not Easy)
WISEGUYS Start The Commotion

Rock Classics

Jon Holiday

No Adds

Adult Contemporary

Rick Brady
S CLUB 7 Never Had A Oream Come True

RADIO ONE NETWORKS
970-949-3339

Choice AC

Yvonne Day

WISEGUYS Start The Commotion

New Rack

Steve Leigh
No Adds

WESTWOOD ONE RADIO NETWORKS
Charlle Cook » 661-294-9000

Bob Blackburn

Adult Rock & Roll

Jeff Gonzer

No Adds

Soft AC

Andy Fuller

ERIC CLAPTON Beliove In Lite

Bright AC

Jim Hays
DIDO Huniter
ENYA Only Time

pointed VP/Tour Marketing and
Michael Newman Jr. rises to Dir./
Business & Legal Affairs at Arista
Records ... Ron Mirro rises to VP/
Finance & Administration at Epic
Records ... Petra Mikutta is named
VP/Corporate Communications and
Steven Feline is named Sr. Dir./Fi-
nance at BMG Entertainment ...
Mike Storey is appointed Dir./Mar-
keting for Walt Disney Records Eu-
rope, Middle East & Africa ... Kavi
Ohri is named Dir/A&R for Virgin

www americanradiohistorv com

Records America ... Randy Gerston
is named President/Soundtrax Divi-
sion at Gold Circle Entertainment ...
Tim Delaney is appointed SVP/Int’l
Marketing at J Records ... Lorena
Lopes rises to VP/Operations at Co-
lumbia Records ... Manny Benito is
promoted to VP/A&R Development,
Latin Region, at Sony Music Inter-
national ... Leigh Jackson rises to
Nat'l Dir./Field Marketing at Lon-
don-Sire Records.

Continued on Page 23
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MONDAY, AUGUST 13 i

Skinny-Dipping Day

1907/ The first taxicab takes to the
streets of New York City.

1942/ The Walt Disney animated pic-
ture Bambi opens at Radio City
Music Hall in New York.

1995/ Baseball great Mickey Mantle,
64, dies of liver cancer.

Born: Alired Hitchcock 1899-1980,
Danny Bonaduce 1959

In Muslc History

1924/ Onetime opera singer Vernon
Dalhart records what will be-
come country’s first million-sell-
ing record, “The Prisoner’s
Song.”

1990/ Curtis Maytield is struck by fail-
ing scaffolding at an outdoor
show In Brooklyn, NY. The singer
Is left quadriplegic; he dies in
1999 at age 54 of diabetes and
complications from the acci-
dent.

Born: Don Ho 1930, Dan Fogelberg
1951, Feargal Sharkey 1958

TUESDAY, AUGUST 14

National Creamsicle Day
1873/ The first issue of Field & Stream
magazine is published.

1893/ The world's first automobile li- |

cense plates are issued, in Paris.

1935/The U.S. Congress passes the
Social Security Act. President
Franklin D. Roosevell signs the
bill into law.

1991/18M introduces the wireless
laptop computer.

Born: Steve Martin 1945, Susan Olsen
1961, Halle Berry 1968

In Music History

1968/ The Beaties record "What's the
New Mary Jane” for The Beatles,
but the Cryptic and raunchy tune
doesn’t make it onto the {white)
album. It’s still available only on
bootlegs.

1989/ Bon Jovi's New Jersey becomes
the first U.S. album legally re-
leased in Russia. Russian label
Melodiya has to barter for the
rights with, among other things,
atruckload of firewood, because
hard currency can't be sent out
of the country.

Born: Dash Crofts (ex-Seals & Crofts)
1940, David Crosby 1941

WEDNESDAY, AUGUST 15

National Relaxation Day

1914/ The Panama Canal opens.

1945/The New York Stock Exchange
shuts its doors to celebrate the
end of World War I1. The ticker
tape is instead used to shower
returning soldiers.

1947/ The Ferrari makes its racing de-
but in Pescara, Italy, placing sec-
ond.

1961/East German authorities begin
construction of the Berlin wall
For 28 years the wall stands as
a tangible symbol of the Cold
War.

Born: Debra Messing 1968, Ben
Affleck 1972, Natasha Hen-
stridge 1974

In Music History

1980/ Joan Jett headlines the firstand |

only Urgh! Festival, In Santa

Monica, CA. The festivalis filmed |

for asegment in the movie Urgh!
A Music War, which includes
performances by The Police,

Dead Kennedys, Wall DI Voo- |

doo, UB40, OMD and many oih-

DATEBOOK

ers — but Joan’s retro rock set
doesn't make it into the New
Wave-focused film.

Born: Rose Maddox (The Maddox
Brothers & Rose) 1925-1998,
Matt Johnson (The The) 1961

THURSDAY, AUGUST 16

| National Rum Day

1948/ Baseball legend George
Herman “Babe” Ruth dies of
cancer in New York City.

1954/ The first issue of Sports fius-
trated is published.

1985/ The last episode of television's
Dukes Of Hazzard airs.

The Dukes nde into the sunset.

1994/ A0L announces that it has 1
million users of its proprietary
online service.

Born: Kathie Lee Gifford 1953,
James Cameron 1954, Angela
Bassett 1958, Timothy Hutton
1960

In Music History:

1973/ Lynyrd Skynyrd release Pro-
nounced Leh-nerd Skin-nerd.
The great Southern rock outfit's
first album closes with the
song that defines them ever
after: “Free Sird.”

1975/ Peter Gabriel leaves Genesis.
Drummer Phil Collins — who
later summarizes the band’s ar-
tistic differences when he tells
the press “Peter wanted to
wear funny hats” and have his
bandmates do the same — be-
comes the new frontman.

3

It wasn't just the hat.

Born: Eydie Gorme 1932, Madonna
1958

FRIDAY, AUGUST 17 .

National Thrift Shop Day

1939/ The Wizard of 0z makes its de-
but in theaters.

1964/ Martial arts legend Bruce Lee
weds actress Linda Lee
Cadwell.

1993/Publisher Random House
agrees to pay Gen. Colin
Powell an advance of about $6
million for the rights to his au-
tobiography, My American
Journey.

Payday for Powell.

1999/ An earthquake measuring 7.4
on the Richter scale strikes
northwestern Turkey. One of
the most devastating earth-
quakes of the 20th century, the
disaster claims over 17,000
lives and does $6.5 billion in
damage.

| Born: Robert DeNiro 1943

In Music History

1969/ Activist Abbie Hoffman attempts
to interrupt The Who's set at
Woodstock with a political state-
ment but is chased off the stage
by Pete Townshend.

1986/ All 17 people who have ever
been part of Santana gather on
a single stage for a 20th-anni-
versary show in San Francisco.
A present-day reunion would
take a really big stage: More
than 50 people have been mem-
bers of Carlos Santana’s band
since 1966.

Born: Martin Briley 1949, Kevin
Rowland (ex-Dexys Midnight
Runners) 1952, Bon Wahlberg
(ex-New Kids On The Block)
1969

SATURDAY, AUGUST 18

National Ice Cream Pie Day

1920/ The 19th Amendment to the
Constitution. guaranteeing
women the right to vote, is rati-
fied by Tennessee. That means
the amendment has been ap-
proved by two-thirds of the
states, and it becomes law.

1937/The Toyota Motor Co. Ltd. is
established.

1940/ American auto tycoon Walter
Chrysler dies.

Born: Roman Polanski 1933, Martin
Mull 1943, Patrick Swayze
1952, Christian Slater 1969,
Edward Norten 1969

In Musf¢ History

1995/ Courtney Love, too upset to fin-
ish a Mountain View, CA show
with Hole, is taken offstage by
security. Love reportedly be-
came enraged, then distraught,
when the crowd gave a disap-
pointing rendition of “Happy
Birthday” for her 4-year-old
daughter.

2000/ Eminem’s wife, Kim Mathers,
tiles for divorce. The couple
reconcile four months later, but
Kim files for divorce again in
March '01.

SUNDAY, AUGUST 19

National Aviation Day

1934/ Adolt Hitler, already Chancellor
of Germany, is elected Presi-
dent.

1977/ Comedy legend Groucho Marx,
87, dies of pneumonia.

1981/ The last new episode of Charlie’s
Angels airs on ABC-TV.

1993/ Actor Alec Baldwin weds ac-
tress Kim Basinger.

Born: Bilt Clinton 1946, Tipper Gore
1948, Jonathan Frakes 1952,
John Stamos 1963, Matthew
Perry 1969

In Music History

1983/KFJC/Los Altos, CA begins a
“Louie Louie" marathon. The
college station kicks off with The
Kingsmen, then plays hundreds
of different recordings of the
song for the next 63 hours.

1996/ Melissa Etheridge and Julie
Cypher announce that they're
expecting a child. The moms
don't tell the press until 2000
that rocker David Crosby is the
little girl's father.

Born: Ginger Baker 1940, lan Gillan
(Deep Purple) 1945, John Dea-
con (Queen) 1951

— Brida Connolly
& Frank Correia
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Love On The Rocks?

re Madonna and her hubby,
Guy Ritchie, heading for
Splitsville? The tabs seem to think
so. The Globe's cover screams,
“Madonna Marriage on the Rocks”
and says that the couple’s rela-
tionship could be history before
their first anniversary. Both it and
the National Enquirer feature sto-
ries and photos documenting the
couple's recent bitter spat at a
London restaurant that resulted in
Ritchie storming out in a huff and
Madonna leaving in tears.
“Insiders” tell the Globe that
they are concerned that the
couple’s private squabbles have
turned into open warfare and are
saying that the marriage is being
torn apart by pressures from
Madonna’s Drowned World Tour
2001 and from Ritchie’s refusal to
be treated like a boy toy. The "zine
previously reported that Ritchie
blasted Madonna for being difficult
to live with in an interview he gave
to a German magazine prior to the
start of Madonna's tour. That led
to a fierce confrontation between
the couple on the tour's opening
night in Madrid that resulted in the
singer's screaming at her hus-
band and ordering him out of her
dressing room.

Bock It Away

Start socking away those
greenbacks: The Star says that
later this year, after her world tour
ends, Madonna plans to auction
off the outfits she wore onstage to
raise money for charity, and
People says that her 1988
datebook, complete with old
phone numbers for Cher and ac-
tor Matt Dillon, will soon go on
the auction block at Sotheby's
online.

Madonna, as well as Jennifer
Lopez, Britney Spears, Chris-
tina Aguilera and Destiny's
Child's Beyonce Knowles, are
natural brunettes who, according
to Us Weekiy, now prefer to live cn
the “Planet of the Blondes.”
Eminem and Sugar Ray's Mark
McGrath are among those who
prefer to be “Golden Boys”

Speaking of Eminem, the Star
says he is in a “hot and heavy”
relationship ‘with Mariah Carey
that's making Carey's boyfriend,
Luis Miguel, seethe with jealousy.
The 'zine says Miguel has told
Carey, “Dump that creep or lose

me,
No Hood For Me

“I grew up in a-very nice house
in Houston, | went to private
school ali my life, and I've never
even been to the hood,” Beyonce
Knowles tells Interview. “Not that
there's anything wrong with the
hood, but just to assume that |
grew up there because of my
color ... Even now, getting covers
of magazines or getting respect at

I'M LIKE A HERMIT — “I'm a
bundle of contradictions,” Nelly
Furtado tells Rolling Stone. “/ al-
ways thought the idea of being a
hermit, living in some coltage really
far away with just books and a cat,
sounded so great. But then there
was this other fantasy of living in
Portugal on some big ranch with a
tall, dark and handsome husband,
kids, horses and me in a white
dress.”

the labels is totally different for us
[as women of color]. Even though
we've sold way more records than
some artists and we're way more
successful, they're treated like
more of a priority. | hate to say
that, but it's the truth”

Let It Out!

So what brought about the
screaming in “It's Only Me,” a song
on Melissa Etheridge’s new al-
bum, Skin? Etheridge tells Inter-
view, “This whole breakup thing
[with Julie Cypher] was becoming
public, we were in-between
homes, and all the while I'm in the
studio ... David Cole [the album's
producer and engineer] kept hear-
ing me say this purging ‘Oh, God’
whenever there was a really pain-
ful moment or when I'd sing some-
thing or play something [painful].
So when we got to this point in the
song that | knew would be the ab-
solute bottom of the album, [ said,
‘David, | just want to scream here.
So he hit‘record,’ and | screamed,
and he said, 'Again,’ and |
screamed again. And at the last
one, at the top of my lungs, |
scream, ‘Oh, God,' just as large
and as big as | could have it. And
he took this one, turned it around
and laid it in backward.’

What’s it All About?

“| started thinking, ‘What does it
all mean and what am | doing?™
Maxwell tells Interview about
dealing with fame. "I went through
this period of asking, ‘Do | really
like making music? What am |
contributing here?' That whole
thing just hit me. But to know that
you affect someone and that that
person sits there, and they're
workin’ out their stuff, and they're
listening to something you did, and
they're cryin' and buggin’ out —
this is why you do it”

— Deborah Overman

Each week R&R sneaks a peek through the nation’s consumer mag-
azines in search of everything from the sublime to the ridiculous in
music news. R&R has not verified any of these reports.
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News/Talk Radio’s

Executive 0f The Year

1 ABC's John McConnell is bullish on Talk radio’s future

hen the announcement of who had been voted 2001’s News/Talk Radio Executive of the
~——— Year was made at this year’s R&R Talk Radio Seminar awards luncheon, the most sur-
prisad-looking guy in the room was definitely the recipient of the honor.

In a category that featured
somsz pretty heavyweight
names in our industry. ABC
Radio Sr. VP/Programming
John McConnell was
named by his peers the most-
admired Talk radio execu-
tive in the business. The
generally soft-spoken and
low-key McConnell could
not aide the surprised look
on Fkis face as he walked to
the podium to accept the
honor.

Looking back on that moment to-
day. he says, "1 really was very sur-
prised. I meant it when 1 said that all
of the people with whom | was nom-
inated are individuals who have ac-
complished a lot in their careers. and
they are all people for whom I have
enormous respect. 1 was thrilled just
to ke in their company. | never ex-
pected it to turn out the way it did. I
1 had. I would've at least worn a tie!”

McConnell, who gained his current
title at ABC earlier this year, previous-
ly served as VP of ESPN Radio and
ABC News/Talk Programming. He
joired ABC as VP/Programming in

John McConnell

1993, after five years with
the company’s KGO/San
Francisco. where he was
News Director from 1989-
1991 and Operations Direc-
| tor from 1991-93. His back-
ground also includes stints as
| VP/News & Sports for Uni-
star Radio Networks. Man-
aging Editor at WOR/New
York and Morning Drive
Line Producer for the NBC
Radio Network.

Liked and respected by both co-
workers and competitors. today Mc-
Connell heads up programming for
the ABC Radio Networks and ESPN
Radio. as well as for all of ABC’s
owned-and-operated News/Talk and
ESPN stations.

Talk Still Growing

There is now decades of evidence
showing that popular music formats
tend to have life cycles. You can
clearly track the ebb and flow of any
music format’s popularity over just a
few short years, from its underground
and early growth years to mass-ap-
peal to, eventually, maturity, when its

success begins to fade, and the next
trend takes off.

Modern Talk radio has now logged
nearly a decade and a half of expan-
sion and success, far longer than most
music stations can claim. But, in 2001,
with the onslaught of new, high-tech
audio-delivery systems coming from
both cyberspace and outer spice. some
have suggested that traditional Talk
stations — especially AMs — arc en-
tering the mature stage of their life
cycle. Could it be that waning popular-
ity is pending for America’s most lis-
tened-to radio format?

Don’t count McConnell as some-
one who buys in to that idea. In fact.
he’s downright bullish on Talk’s near-
and long-term future. “Talk radio is
clearly still in a growth stage.” he
proclaims. “It continues to garner a
solid and loyal audience and to grow
its revenue base. By any reasonable
and measurable standards, Talk radio
is still very much a format that is
moving forward.”

What will keep moving the format
ahead? “Success for any station has
always been and will always be pri-
marily a function of good program-

i

From The E-Mail Bag

For an interesting side note to your recent column “Handicapping
Sports/Talk's Future” (6/29), check out the Spanish sports world. As you
probably know, soccer is the No. 1 sport for U.S. Hispanics, and 66% of
the U.S. Hispanic population is Mexican. So producing a national soccer
show that highlights Mexican soccer is a logical idea. In recent weeks we've
produced and broadcast Copa America, the most important soccer event
for U.S. Hispanics after the World Cup. Given the growth of the U.S. His-
panic population, this event was huge for our market.

Radio Unica has recently become a leading provider of sports shows
in Los Angeles on KBLA-AM by focusing on soccer of interest to U.S. His-
panics, We believe that soccer is the future of Sports/Talk.

Radio Unica Communications Corp.

— Joaquin Blaya
Chairmar/CEOQ

the right to edit letters.

The views expressed in letters to the editor are those of the writers
only. The writers are solely responsible for their content. R&R reserves

ming, regardless of what system you
distribute it on — AM, FM, satellite
or the Internet,” McConnell says. “1
firmly believe that. You always have
to do what you have to when it comes
to embracing new technologies in or-
der to tap into new audience for your
product. That said, I am not one who
believes that you can blame audience
losses in any format on the develop-
ment of new distribution systems.”

Aging Talk Superstars

Despite Rush Limbaugh’s highly
publicized contract extension through
2009. does McConnell have any con-
cern that a number of the format’s
biggest and most popular network
shows are aging a bit? Does this
mean some of those shows could be
nearing the end of their runs?

“The longevity, or life cycle, of any
talk talent is really defined by one
thing and one thing only: ratings per-
formance,” says McConnell. “As long
as that remains the benchmark, 1
don’t think you can say that any of the
biggest syndicated shows on the air
today are really anywhere near the
end of their life cycles.”

Speaking of Limbaugh, with a
large percentage of ABC Radio’s
major-market O&Os carrying the
highly successful Premiere Radio
Networks show, is McConnell
breathing easier knowing that Rush
will be on the air for at least another
eight years? “We are all thrilled to
know that Rush has signed on for an
extended deal and that he is still a
guy who continues to go for the long
ball.” McConnell says.

“Personally. I am thrilled for his
success. He deserves everything he
gets. and. frankly. all of us in this
business owe him a lot. The fact that
Rush recently signed the extraordi-
nary contract that he did is not only
a testament to him and to what he has
done and deserves. it clearly makes a
strong statement that he is a host who
still has a lot more to give us.”

The Rising Cost Of Talent

Early proponents of consolidation
boasted of potential cost savings in
the area of talent, and, to some ex-
tent, that seems to have happened in

Continued on Page 22
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music radio, where air talents fre-
quently host programs on multiple
stations via voicetracking. But such
recent deals as the aforementioned
Limbaugh contract and other
megabuck deals for Howard Stern
and Opie & Anthony seem to indicate
that Talk radio’s talent costs are ac-
tually rising.

Is McConnell concemed that rising
talent costs could become a factor
that works against the format in the
future? “Consolidation isn’t the rea-
son why some network talents have
been able to command the dollars
that they have gotten,” he says. “Ev-
ery deal is an individual case. The
people who are getting the big syndi-
cated deals are getting them because
they are able to drive ratings, period.

“In the case of Opie & Anthony,
for example, here in New York —
arguably one of the toughest markets
in the country — the show was No,
2 in the 25-54 demo. There are also
opportunities for them on a number
of their company’s FM stations
around the country, and there are cer-
tain economics related to that fact.

“Quite simply, those factors and
others allowed them to get what
someone was willing to compensate
them. If you can drive ratings in our
business, you can score. That is pret-
ty much the way it has always been,
and consolidation. in my opinion,
hasn’t really changed that.”

Plans For The Future

Several companies today — Clear
Channel and Infinity being the most-
obvious examples — have taken ad-
vantage of consolidation to groom
their own multistation syndicated tal-
ent and have become very aggressive
at using their own network distribu-
tion of those shows to bolster their
owned-and-operated Talk stations.
Will we see ABC, a company that
has long had those same tools and
resources, expand what today is a

limited roster of syndicated talk pro-
gramming?

“Quite honestly, I cannot talk about
any specific names,” McConnell says,
“but it’s safe to say that we do have
some very exciting plans in the
works. We are being very proactive in
developing network radio program-
ming, and we are certainly looking at
every opportunity that we may have
within our own group.”

s WABC afternoon talker and fre-
quent Rush Limbaugh guest host
Sean Hannity among the talents we
could see syndicated in the future?
“Sean has done an extraordinary job
for us on WABC,” replies McCon-
nell. “He is very talented, and I think
he has a great future with our com-
pany.”

Does McConnell ever worry that
shows like Limbaugh’s could be
pulled from ABC stations by the
broadcast companies that own them
and moved to those companies® own
0&Os in a market? “For some of the
lesser program offerings out there,
you will have occasions where com-

b

“The longevity, or life
cycle, of any talk talent
is really defined by one

thing and one thing
only: ratings
performance.”
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panies will look to their own back-
yards for product that they may have
otherwise taken from a competing
company,” says McConnell. “But
when you look at some of the bigger
programs — the ones that truly drive
ratings — every company wants to

place its programming on the right
radio station, where it will perform to
its best potential.

**As for the development of future
programming by ABC, we aren’t do-
ing so with just our own O&Os in
mind. The fact is, if you can find and
develop the next big thing — a great
show that offers stations good pro-
gramming and ratings potential —
stations are going to want to carry it,
no matter who owns the stations.
That’s just good business.”

Hot Talk:
The Next Big Thing?

For years so-called “Hot Talk” on
FM has been touted as the next big
thing. It appears that in recent months
more and more stations are beginning
to take seriously a format that has fre-
quently been derided by critics as “all
T&A, all the time.” Does McConnell
see a future for this younger-targeted
Talk product, and does he think that
the criticism for one-dimensional
content is justified?

“Well, talking about sex never gets
old,” he says with a laugh. “If you are
programming to a demo where that is
a top-of-mind subject, there’s plenty
to talk about. But I'm not sure that
the topic of sex, in and of itself, is
what will define FM Talk radio as it
goes forward. If the topics and hosts
are entertaining to the audience being
targeted, it will do well.

“That’s what it’s all about, wheth-
er you are programming Talk on FM
or AM. If you have smart and witty
hosts who do terrific radio, that’s
what really counts. You can’t just
stay on one topic day in and day out
and expect to succeed over the long
haul.”

Would McConnell like to see ABC
expand to offering Talk on the com-
pany’s own FM stations? “No ques-
tion about it,” he replies. “However,
that being said, if the topic focus for
FM Talk is just sex, then I don’t think
that is something that I, or we as a
company, would feel right about. But
if it is about smart people on the ra-
dio presenting fun and entertaining

topics and products, which, as I've
said, is what it should be all about,
then, yes. absolutely, I'd like to see us
evolve more programming in that di-
rection.”

In-Your Face Styles

Unquestionably, there are a num-
ber of hosts, especially those who tar-
get younger demos, who have devel-
oped aggressive and in-your-face
styles that have resulted in a good
deal of unfavorable press for Talk ra-

e

“The people who are
getting the big
syndicated deals are
getting them because
they are able to drive
ratings, period.”
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dio — something McConnell says is
unfair. “It’s unfair for other media to
lump everyone in spoken-word radio
together when a few people do things
that are irresponsible.

“If a host does something that ac-
tually causes harm to others, that host
is, to some degree, responsible for his
or her own actions. But hosts who try
to be overly aggressive and loud just
for the sake of it are walking down a
short path. Audiences see through
that kind of phony approach.

“On the other hand, I have always
believed that an important dynamic
that any successful talk host should
have is the ability to be an advocate
— someone who will take a stand
and a position on an issue and en-
courage listeners to respond in a re-
sponsible way. When a talk host uses
that kind of power and advocacy in a

responsible way, it can present him or
her with a great opportunity for suc-
cess. Frankly, [ often feel we don’t do
that enough in Talk radio today, and
I love it when I hear a host who does

it.”

McConnell is one of the format’s
most passionate and truest believers,
and he suggests that future Talk radio
successes will need to be built on
much the same sort of foundation that
supports today’s successful stations,
“Talk radio is dependent upon imme-
diacy,” he says.

“As someone who comes from a
news background, I have always be-
lieved that when a story breaks or an
event happens, you have to jump on
itright away. Hosts too often get com-
placent, especially after they have
reached a certain level of success.
They plan topics and book guests and
do a good show but forget that radio’s
greatest advantage is its immediacy.
That is what makes the format so
compelling to listeners, and it’s how
the best people in the business stay
ahead of the game. That’s the formu-
la. It really isn’t any more complicat-
ed than that.”

Smart, Funny People

A frequent traveler, McConnell
gets to hear a lot of his company’s
Talk stations, as well as those of other
companies. What does he hear out
there today that he likes — and
doesn’t like? “I don’t like screamers
and overly aggressive hosts who bad-
ger callers or guests. What I do like
is when I hear articulate, smart and
funny people on the air. | also appre-
ciate hosts who can, when they find
they were wrong, admit that. It is an
extraordinary talent who has the abil-
ity to do that.

“And I appreciate talents who
give back and get involved with
their communities by giving of their
time and abilities. But, mostly, I ad-
mire talents who are willing to go
out there and experience firsthand
the things they are talking about on
the air. That is something that is a
trait of a great host.”
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News

McCartney

Continued from Page 1

Jake Karger said. “Cadillac’s ap-
pointment ensures that the incredible
success of Kiss 108 will continue.
We're very excited and feel lucky to
have a talented and experienced
manager move seamlessly into this
important position. Furthermore,
with Cadillac in the new Boston VP/
Programming position. we believe
ourtcam will rewrite some of the old
rules of radio.”

McCartney said. "I am thrilled
about the opportunity to lead an in-
credibly talented programming team
through a new chapter of radio his-
tory at the legendary Kiss 108 while
being able to oversee programming
for the market. Thanks to Jake

Satellite
Continued from Page 1

In other satellite-radio news. XM
and Sirius Satellite Radio have
asked the FCC to grant them a 180-
day Special Temporary Authority to
operate “gap filler” terrestrial re-
peater systems in urban arcas where
their satellite signals are expected to
run into interference from structures.
The ground repeaters have long been
asore point among terrestrial broad-
casters. who fear that the devices
could someday be used to deliver lo-
cal satellite programming segments,
including news, weather and even
advertising. While the satellite com-
panies have long denied that that is
their intention, they now face trouble
with an all-new and formidable foe:
wireless companies.

In a July 27 letter to the FCC,
AT&T, BellSouth. Metricom,
Verizon Wireless and WorldCém
asked the commission to deny XM’s
request for the STA. The wireless
companies complained that XM’s

Charts

Continued from Page 1

on Monday. Aug. 6 on MusicInfo-
Systems at www.musicinfosystems.
com. Each weeks charts, powered by
Mediabase 24/7. will be released by
4am PT on Monday. The new
MusicInfoSystems portal will also
carry, as separate entities, R&R
ONLINE Music Tracking and
Mediabase 24/7.

R&R ONLINE Music Tracking
will continue to deliver the official
weekly charts for 12 formats (all
monitored but Smooth Jazz) and will
provide label executives with the
ability to sort information by format

Karger and [Clear Channel Radio
VP/Programming] Tom Poleman for
their support and encouragement.”

McCartney has been PD of
WIMN for the last seven years. He
served as MD of WXKS from 1991-
94 and before that spent a year and a
half at WZOU. which later became
WJIMN. He has also been Asst. PD/
MD at WKSS/Hartford and at
WEZB in New Orleans. McCartney
began his on-air career at WKCV
Hartford before landing afterncons
at WHTZ/New York.

About O"Heron. McCartney said.
I am thrilled and excited to name
Dennis O Heron WIMN's next PD.
Dennis has the natural talent to con-
tinue to lead Jam'n and to do great
things. We have a great relationship

that will make Clear Channel/Boston
a powerhouse to be reckoned with.”

Karger remarked. “Dennis will
make an amazing PD. His back-
ground as Asst. PD and Marketing
Director means that the future of
WJIMN and Clear Channel/Boston is
extremely bright.”

O’Heron. who has served as Di-
rector/Marketing for Clear Channel/
Boston since 1994 and who added
WIMN Asst. PD duties last year.
said. T am looking forward to con-
tinuing to work with the great staff
at Jam’n and to tcaming up with
Cadillac Jack to work closely with
the other Clear Channel/Boston
propertics.” O"Heron began his ca-
reer as Promotions Director at WHJJ
& WHIY-FM/Providence.

recent request to operate 778 high-
powered repeaters in 61 markets is a
far cry from its Jan. | 1 proposal for
150 repeaters in 50 cities. Actually.
XM’s request is for about 1.000 re-
peaters. XM VP/Communications
Chance Patterson confirmed to
R&R, but it appears that the cell
companies are only concerned with
those that have power greater than 2
kilowatts.

The wireless companies urged the
FCC *not to act upon the STA re-
quest until all interested parties have
been given an opportunity to analyze
fully the significant blanketing inter-
ference issues it presents.” They con-
tinued, “Despite numerous requests
for complete data on deployment
plans for XM’s terrestrial repeater
networks. the STA request marks the
first time that XM has provided ei-
ther the commission or any of the
WCS licensees with information on
more than a handful of markets.”

XM has two powerful Hughes 704
satellites. “Rock™ arid “Roll,” in or-

and region and to run other data-spe-
cific analyses.

Mediabase 24/7 will provide us-
ers with its hallmark information. in-
cluding daily Building charts.
daypart and audience data and other
Mediabase-specific information, in-
cluding Tuned-In monitors and
archive reports.

R&R’s newest product, Add-
Tracker, will launch simultaneously
with MusicInfoSystems on Aug. 6.
AddTracker will provide a detailed
weekly overview of adds for all
monitored reporters. A grace period
will be available to industry execu-
tives every Monday until 10am PT

Changes

Continued from Page 18

Industry: Johnny Edwards. Bob
Bannon. Terri Thomas. Tammi
Williams. Jim Smith, Bill Steele.
Sam “The Man” Wilson and
Jimmy Carr join ClassicRockn-
Oldies.Com ... Brian Lambert

joins Universal Music Publishing
Group as VP/Motion Picture &
Television Music ... MJI Broad-
casting introduces the News Talk
Image Kit ... Matt Messer and
Sharona Sabbag rise to VPs/Cre-
ative. West Coast: Jake Wisely is
appointed Dir./Creative. West
Coast; and Benjamin Groff is ap-
pointed Sr. Dir./Creative Writer
Development at EMI Music Pub-
lishing.

www americanradiohistorvy com

bit that are already beaming down a
variety of channels as the company
works out last-minute programming
and technology bugs before begin-
ning service in San Dicgo and Dal-
las-Fort Worth on Sept. 12. Patterson
dismissed concems that the wireless
companies” complaint could hold up
XM'’s service launch. saying that ter-
restrial repeaters were a part of both
satellite broadcasters” plans from the
beginning. He said. “The FCC has
been aware of this situation. This
STA is one more stage in the process
of rolling out the service.”™ He said
XM will execute its business plan
and that the company has “every
confidence that it will move forward
from here.”

Sirius. which has three satellites
orbiting North America. has asked for
FCC approval for 104 repeaters, 10
more than in its original service plan.

The FCC is accepting comments
on both companies’ STA requests
through Aug. 21 and will take replies
up to Aug. 31.

to verify chart information and in-
quire about discrepancics. The final
charts for all formats except Smooth
Jazz will be posted each Monday by
noon PT.

“It’s a new era of charts and infor-
mation,” said R&R Director/Charts
& Formats Kevin McCabe. “After
ncarly a year in development. we are
confident that these new systems will
benefit all facets of the radio and
records industries.”

Mediabase 24/7 President Rich
Meyer said. “These new stratcgic al-
liances bring together the most accu-
rate. reliable and timely research in
the industry. Input from hundreds of
industry experts went into the chart
methodology. truly reflecting the
most accurate airplay picture ever
created.”

Ross
Continued from Page 1
“It is really thrilling to work lor
two real music people like Rob and
[Trauma co-President] Paul Palmer.
who have a real passion and track
record for finding and developing
talent.” Ross said. “Itis refreshing to
return to such an artist-focused and
artist-friendly environment.”
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Atlanta - #11

Station (Format) Owner Wi '01 Sp '01

*Was CHR/Rhythmic until April

Pittshurgh - #22

Station (Format) Owner Wi '01 Sp 01

KDKA-AM (N/T) Infinity 126 10.5
WDVE-FM (Rock) Clear Chan. 78 79
WDSY-FM (Country) Infinity 71 66
WBZZ-FM (CHR/Pop) Infinity 6.2 6.0
WWSW-FM (Oldies) Clear Chan. 55 59
WKST-FM (CHR/Pop)  ClearChan. 4.7 51
WJAS-AM (Adult Std.) Renda 59 49
WXDX-FM (Alt.) Clear Chan. 44 4.9
WSHH-FM (AC) Renda 5.1 44
WRRK-FM (CI. Rock) SteelCity 34 4.0
WJJJ-FM (Rhy/0) ClearChan. 3.1 33
WLTJ-FM (AC) SteelCity 29 33
WAMO-FM (Urban) Sheridan 3.1 34
WZPT-FM (Rock AC) Infinity 25 2.7
WDGG/WOG! (Country) Keymarket 1.8 2.0
KQV-AM (News) Calvary 1.3 14
WORD-FM (Rel.) Salem 14 14
WPTT-AM (Talk) Renda 1.7 14
WEAE-AM (Sports) ABC 15 13

Sacramento - #27

Station (Format) Owner Wi '01 Sp 01

KFBK-AM (N/T) ClearChan. 95 85
KNCI-FM (Country) © Infinty 5.2 6.1
KRXQ-FM (Act. Rock) Entercom 44 47
KCCL-FM (Oidies) Entravision 2.8 46
KSFM-FM (CHR/Rhy) Infinity 45 45
KBMB-FM (CHR/Rhy) Diamond 4.3 44
KHTK-AM (Sports) Infinity 4.3 43
KSEG-FM (CI. Rock) Entercom 46 4.2
KSSJ-FM (Sm. Jazz) Entercom 4.3 4.0
KDMND-FM (CHR/Pop) Entercom 4.3 39
KZZ0-FM (Hot AC) Infinity 32 37
KCTC-AM (Adult Std.) Entercom 4.1 36
KWOD-FM (Alt.) RoyceIntl 39 3.2
KHYL-FM (Rhy/0) ClearChan. 32 3.1
KGBY-FM (AC) ClearChan. 2.6 3.0
KYMX-FM (AC) Infinity 3.4 29
KXOA-FM (CI. Rock)* infinity 1.8 2.7
KSTE-AM (N/T) ClearChan. 3.0 24
KRCX-FM (Reg. Mex.)  Entravision 1.4 1.6
KTTA-FM (Reg. Mex.) AztecMedia 1.0 1.2
KGO-AM (N/T) ABC 1.0 1.0

Entravision 1.0 1.0

KRRE-FM (Span. AC)

*Was Classic Hits until April 10; switched to Talk
on June 18

WSB-AM (Talk) Cox 99 101
WVEE-FM (Urban) Infinity 108 9.9
WNNX-FM (Att.) Susquehanna 57 54
WSTR-FM (CHR/Pop) Jeff-Pilot 54 52
WALR-FM (Urban AC) Cox 51 51
WKHX-FM (Country) ABC 55 48
WSB-FM (AC) Cox 4.0 48
WHTA-FM (Urban) RadioOne 35 44
WKLS-FM (Rock) Clear Chan. 4.2 43
WPCH-FM (AC) Clear Chan. 55 4.2
WZGC-FM (CI. Hits) Infinity 31 3.8
WBTS-FM (CHR/Pop) Cox 38 34
WGST-AM (N/T) ClearChan. 4.0 27
WFOX-FM (Oldies) Cox 22 25
WFSH-FM (Christian) Salem 22 23
WYAY-FM (Country) ABC 28 23
WAMJ-FM (Urban AC)  RadioOne 20 2.1°
WMXV-FM (CI. Rock) ~ Clear Chan. 18 15
WAOK-AM (Rel.) Infinity 1.3 1.4
WALR-AM (Gospel) Dickey 09 13
WWWOQ-FM (CHR/Pop) Susgq’hanna 06 1.3
WLDA-FM (Urban)* ClearChan. 09 12
WVFJ-FM (Rel.) Provident 09 1.1

Miami-
Ft. Lauderdale - #12

Station (Format) Owner Wi '01 Sp 01

WEDR-FM (Urban) Cox 72 68
WPOW-FM (CHR/Rhy) Beasley 51 6.0
WLYF-FM (AC) Jeff.-Pilot 48 49
WAQI-AM (Span. N/T) Hispanic 55 46
WHQT-FM (Urban AC) Cox 38 44
WAMR-FM (Span. AC) Hispanic 46 4.0
WCMQ-FM (Spanish/0) SBS 28 39
WHYI-FM (CHR/Pop)  ClearChan. 3.8 3.8
WXDJ-FM (Tropical) SBS 34 36
WLVE-FM (Sm.Jazz)  ClearChan. 35 35
WTMI-FM (Classical) Cox 39 35
WKIS-FM (Country) Beasley 33 34
WFLC-FM (AC) Cox 27 31
WMGE-FM (Rhy/0) ClearChan. 22 3.0
WRMA-FM (Span. AC) SBS 36 28
WMXJ-FM (Oldies) Jeff-Pilot 29 26
WRTO-FM (Tropical) Hispanic 2.3 26
WBGG-FM (Cl. Rock)  ClearChan. 32 25
WOAM-AM (Sports) Beasley 2.8 24
WZTA-FM (Act. Rock)  ClearChan. 3.3 23
WiI0D-AM (N/T) ClearChan. 29 22
WQBA-AM (Span. N/T) Hispanic 1.3 2.0
WJNA-AM (Adult Std.) Crystal 15 15
WINZ-AM (Talk) ClearChan. 1.1 14
WSUA-AM (Tropical) ElDorado 16 14

Denver-Boulder - #23

Station (Format) Owner Wi '01 Sp 01

KYGO-FM (Country) Jeff-Pilot 7.3 7.2
KBCO-FM (Triple A) ClearChan. 64 65
KOA-AM (N/T) ClearChan. 62 6.1
KOSI-FM (AC) Tribune 52 53
KRFX-FM (Cl. Rock) ClearChan. 49 438
KXKL-FM (Oidies) Infinity 4.9 47
KBPI-FM (Act. Rock) ClearChan. 3.8 45
KQKS-FM (CHR/Rhy) Jeff-Pilot 50 43
KJCD-FM (Sm. Jazz) Jeff-Pilot 4.4 41
KALC-FM (Hot AC) Emmis 36 33
KHOW-AM (N/T) Clear Chan. 3.3 3.2
KIMN-FM (Hot AC) Infinity 3.1 3.2
KDJM-FM (Rhy/0) Infinity 21 3.0
KKFN-AM (Sports) Jeff-Pilot 1.8 25
KKHK-FM (CI. Rock) Tribune 2.8 25
KEZW-AM (Adult Std.) Tribune 28 23
KFMD-FM (CHR/Pop)  Clear Chan. 2.2 2.3
KXPK-FM ('80s) Emmis 24 2.1
KTCL-FM (Alt.) ClearChan. 1.8 2.0
KMXA-AM (Reg. Mex.) Entravision 0.7 1.3
KXUU-FM (CHR/Rhy) HighPeak 14 1.1
KJMN-FM (Span. Con.) Entravision 0.6 1.0
KNUS-AM (N/T) Salem 1.0 10

Kansas City - #30

Station (Format) Owner Wi '01 Sp '01

KQRC-FM (Act. Rock} Entercom 62 87
KPRS-FM (Urban) Carter 7.3 68
WDAF-AM (Country) Entercom 64 6.4
KCMD-FM (Oldies) Susq’hanna 55 6.0
KMBZ-AM (N/T) Entercom 55 59
KMXV-FM (CHR/Pop) Infinity 53 54
KFKF-FM (Country) Infinity 49 53
KCIY-FM (Sm. Jazz) Entercom 3.7 45
KRBZ-FM (Hot AC) Entercom 52 4.4
KBEQ-FM (Country) Infinity 38 4.2
KSRC-FM (AC) Infinity 38 4.2
KUDL-FM (AC) Entercom 5.1 4.1
KYYS-FM (Rock) Entercom 43 3.8
KCHZ-FM (CHR/Pop) Syncom 33 35
KCFX-FM (CI. Rock) Susq’hanna 36 3.4
WHB-AM (Sports) Union 28 27
KMJK-FM (Urban AC) Syncom 3.1 21
KCMO-AM (N/T) Susq’hanna 2.8 1.9
KXTR-AM (Classical) Entercom 1.6 1.1
KCCV-FM (Rel.) BottRadio 0.9 1.0
KPRT-AM (Rel.) Cater 1.1 1.0

Puerto Rico - #13

Station (Format) Owner Wi 01 Sp '01

WPRM-FM (Tropical)  Arso Radio 10.8 10.2
WKAQ-FM (Trop/CHR}  ElMundo 52 5.0
WZNT-FM (Tropical) SBS 38 48
WKAQ-AM (Span.N/T)  ElMundo 3.9 4.2
WIOA-FM (Span. AC) SBS 43 39
WFID-FM (AC) ArsoRadio 34 38
WMEG-FM (CHR/Pop) SBS 4.0 37
WIAC-FM (Span. AC) Bestov 3.0 3.2
WORO-FM (B/EZ)  Roman Catholic 3.4 238
WXYX-FM (Trop/CHR) RAAD 27 28
WAPA-AM (Span. N/T) Ventura 25 27
WVOZ-FM (CHR/Rhy) IntIBr. 29 27
WUKQ-FM (Trop/CHR) ~ ElMundo 1.5 25
WIVA-FM (Tropical) Arso Radio 21 2.2
WZAR-FM (AC) ArsoRadio 23 2.0
WNRT-FM (Span. Rel.) Arecbo 1.0 16
WCMA-FM ('80s}) SBS 28 15
WCOM-FM (Span. Rock)* SBS 13 14
WIDB-FM (Span. AC) SBS 16 14
WBRQ-FM (Span.AC) ArsoRadio 1.3 1.3
WERR-FM (Rel.) Radio 1.0 12
WDYE-FM (Span. Rock)* SBS 1.2 1.2
WUNO-AM (Span. News) Arso Radio 0.8 1.1
WPAB-AM (Span. N/T) WPAB 1.0 1.0
WVJP-FM (Span. AC) Borinquen 1.4 1.0

*Was Tropical/CHR until March

Portland, OR - #25

Station (Format) Owner Wi '01 Sp 01

KKCW-FM (AC) ClearChan. 58 6.1
KEX-AM (Full Serv.) ClearChan. 6.7 6.0
KKSN-FM (Oldies) Entercom 65 6.0
KXJM-FM (CHR/Rhy) RoseCity 42 58
KUPL-FM (Country} Infinity 6.6 57
KGON-FM (Cl. Rock) Entercom 4.7 51
KKRZ-FM (CHR/Pop)  ClearChan. 52 4.8
KWJJ-FM (Country) Fisher 6.1 4.8
KUFO-FM (Act. Rock) Infinity 4.6 4.3
KINK-FM (Triple A) Infinity 49 3.8
KVMX-FM ('80s) Infinity 31 3.7
KKJZ-FM (Sm. Jazz) Infinity 2.7 36
KNRK-FM (Alt.) Entercom 2.7 3.6
KXL-AM (N/T) RoseCity 32 3.2
KRSK-FM (Hot AC) Entercom 24 29
KKSN-AM (Aduilt Std.) Entercom 2.2 19
KSTE-FM (Hot AC) ClearChan. 1.1 1.8
KPDQ-FM (Rel.) Saem 1.0 14
KOTK-AM (Talk) Fisher 14 1.2
KFXX/KSLM (Sports) Entercom 1.0 1.1
Milwaukee

Racine - #31

Station (Format) Owner Wi '01 Sp 01

WTMJ-AM (N/T) Journal  10.2 10.3
WMIL-FM (Country} ClearChan. 7.3 65
WKKV-FM (Urban} ClearChan. 58 6.0
WKLH-FM (Cl. Hits)* Saga 67 59
WLZR-FM (Act. Rock) Saga 46 59
WMYX-FM (HotAC) Entercom 48 5.8
WXSS-FM (CHR/Pop) Entercom 66 5.6
WRIT-FM (Oldies) ClearChan. 36 52
WOKY-AM (Adutt Std.)  Clear Chan. 4.8 5.1
WISN-AM (Talk) Clear Chan. 55 4.7
WKTI-FM (Hot AC) Journal 4.5 46
WLTQ-FM (AC) ClearChan. 3.7 39
WJZI-FM (Sm. Jazz) Milwaukee 3.1 34
WJIMR-FM (Rhy/0)} Saga 22 22
WLUM-FM (Rock) Milwaukee 2.1 2.2
WFMR-FM (Classical) Saga 28 19
WMCS-AM (Urban AC)  Milwaukee 1.7 1.3
WNOV-AM (Urban) Courier 1.7 1.3

“Evolved from Classic Rock during February
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Seattle-Tacoma - #14

Station (Format) Owner Wi '01 Sp '01

KIRO-AM (N/T) Entercom 5.0 9.7
KMPS-FM (Country) Infinity 65 6.3
KUBE-FM (CHR/Rhy) Ackerley 50 5.8
KBSG-A/F (Oldies) Entercom 43 55
KBKS-FM (CHR/Pop) Infinity 33 4.1
KZOK-FM (CI. Rock) Infinity 4.1 4.0
KRWM-FM (Soft AC) Sandusky 4.3 3.9
KVi-AM (Talk) Fisher 4.8 39
KWJZ-FM (Sm. Jazz) Sandusky 4.1 36
KING-FM (Classical) Beethoven 25 35
KNDD-FM (Alt.) Entercom 4.5 34
KLSY-FM (AC) Sandusky 2.7 3.0
KPLZ-FM (Hot AC) Fisher 2.7 3.0
KiX1-AM (Adult Std.) Sandusky 3.2 29
KMTT-FM (Triple A) Entercom 33 2.8
KBTB-FM (Rhy/0)* Ackerley 3.0 2.6
KOMO-AM (N/T) Fisher 33 26
KISW-FM (Cl. Rock)**  Entercom 2.1 24
KYPT-FM (*80s) Infinity 26 23
KCMS-FM (Rel.) Crista 28 21
KJR-AM (Sports) Ackerley 2.0 2.1
KQBZ-FM (Talk) Entercom 25 21
KYCW-AM (Country) Infinity 1.2 13
KNWX-AM (News) Entercom 1.4 1.2

*Was KMBX-FM (Hot AC) until January
**Was Rock until March 8

San Jose - #28

Station (Format) Owner Wi '01 Sp 01

KGO-AM (N/T) ABC 70 73
KYLD-FM (CHRRhy)  ClearChan.. 46 55
KBRG-FM (Span. (AC)  Entravision 3.2 4.4
KSOL/KZOL (Reg. Mex)  Hispanic 4.3 4.3
KDFC-FM (Classical) Bonneville 34 37
KSFO-AM (Talk) ABC 45 37
KFRC-A/F (Oidies) Infinity 2.1 36
KSJO-FM (Rock) Clear Chan. 36 35
KCBS-AM (News) Infinity 4.3 34
KOIT-A/F (AC) Bonneville 2.6 3.3
KARA-FM (AC) Empire 3.1 29
KzQZ-FM (CHR/Pop) Bonneville 2.5 2.8
KRTY-FM (Country) Empire 29 26
KLOK-AM (Reg. Mex.)  Entravision 2.2 25
KBAY-FM (AC) Infinty 29 24
KFFG/KFOG (Triple A) Susquehanna 2.1 24
KNBR-AM (Sports)  Susquehanna 2.0 24
KUFX-FM (CI. Rock) Clear Chan. 26 23
KiSQ-FM (Urban AC)  Clear Chan. 1.2 2.0
KITS-FM (Alt.) Infinity 2.8 2.0
KKSF-FM (Sm. Jazz) ClearChan. 2.0 20
KABL-AM (AdultStd.)* ClearChan. 1.1 19
KEZR-FM (Hot AC) Infinity 29 1.9
KBLX-FM (Urban AC) InnerCity 09 1.8
Ki01-FM ('80s) Clear Chan. 2.2 1.7
KMEL-FM (CHR/Rhy) ~ ClearChan. 2.1 1.7
KCNL-FM ('80s) Chase Radio 1.6 1.1
KAZA-AM (Spanish/O) RadioFiesta 1.3 1.0
KSJX-AM (Ethnic) Multicultural 0.5 1.0

*Was Oldies until April

Format Abbreviations

AC-Adult Contemporary, Adult Std. - Adult
Standards, B/EZ-Beautiful/Easy Listening, CHR/
Pop-Contemporary Hit Radio/Pop, CHR/Rhy-
Contemporary Hit Radio/Rhythmic, CI. Hits-
Classic Hits, Cl. Rock-Classic Rock, Full Serv-Fult
Service, Hot AC-Hot AC, Misc-Miscellaneous, Reg.
Mex-Regional Mexican, Sm. Jazz-Smooth Jazz
Span. AC-Spanish Adut Contemporary, Spanish
Con-Spanish Contemporary, Span N/T-Spanish
News/Talk, Spanish/O-Spanish Oldies, Triple A-
Tripte A, Urban/AC-Urban Adult Contemporary,
Urban-Urban Contemporary, Urban/0-Urban
Oldies.

©2001 Arbitron. May not be quoted or réproduced without prior writlen permission from Arbitron.
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Gary Owens collects South Dakotans.

They're stashed in a little box in his desk drawer, a
box he pulls out whenever he has to
prove that he comes from some-
place earthly, as opposed to, say, the
planet Ork. (“Look, here’s a tiny Tom
Brokaw. This is my miniature Mary
Hart. Oops, where's Cheryl Ladd?
Be careful. Watch where you step.”)

As he shakes their little hands and
puts them back into the corn-lined
box — Owens is nothing if not
friendly — 1 sneak in the hard
question: “Are you really as twisted
as you seem?”

Owens laughs. “I have an offbeat
sense of humor,” he says. “Don
Imus told George Carlin that he thinks I'm awtuily
squirrelly, and George just said, "Well, of course he is.

Is this starting to make sense?

A GREAT FRIEND

”A woman came up to the house,” says Jonathan
Winters. “We'd left the iron gate to my property open. She
said, ‘Oh, Mr. Winters, | see there’s a man pushing you in a
wheelchair, and I've obviously come at a bad time.””

The wheelchair was easy to explain: Owens and
Winters were doing a photo shoot for their comedy CD
Outpatients. Owens, however, took control. “I'm Dr.
Nedlinger,” he said. “Please don’t bother Mr. Winters
now. Even though we’ve got him taped to this chair
and under heavy medication, he could spring out and
hurt you.”

The woman turned and ran.

“Gary’s quick and has a very imaginative mind,”
says Winters. “We're always doing crazy things.
Friends are hard o come by, period. I've found him to
be a greal friend in many ways.”

Nice guys can finish first.

PALM TREES, CARTOONS AND KORN

Plankenton, SD, Owens’ hometown, is 25 miles west
of Mitchell, which is 75 miles west of Sioux Falls, a
hop, skip and a jump north of the lowa state line.

“We told my folks we were going to lowa for the
weekend,” says Owens. Instead, he and his best friend,
Lee Harris, both aboul 15, crossed the Rockies and
drove to California. “Id never seen a palm tree or the
ocean before,” Owens continues. ”1 said to myself, ‘This
is where I’ve got to be.””

,o

But he was still a kid. The ’50s had barely dawned,
and his dreams were still on the drawing board. “I
didn’t know whether | was going to be a cartoonist or

Gary Owens
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It’s A Bird, It’s A Plane, It's Gary Owens!

‘I want to do something creative every day’

go into-radio and television,” Owens says. He drew 10
different characters and sent them to Minneapolis, in
response to a pitch (“Draw me and
win a scholarship”) on the back of a
matchbook cover. He struck gold
and won a scholarship. The kicker is
that the judge was Charles Schulz —
as in Snoopy, Lucy and Charlie
Brown.
A year or so later, after his fateful
trip to California, the radio bug bit.
Owens didn't give up cartoons
though. They would become a big
part of his life, but not in the way
he imagined.
At 16, with a voice thal had
changed from a prepubescent
squeak to an announcer’s mellifluous tones, he joined
KORN/Mitchell as a “hyphenated teenaged news-
man-dance band remote announcer.” He remembers it
well: “The only way you could hear yourself on those
remoles was to put your hand up to your ear.”

NO BEEF WITH OMAHA, NO CHICKEN IN DENVER

Don Burden, owner of KOIL/Omaha, was colorful.

Owens arrived at the station in ‘57 — as a newsman,
not a jock. He was teamed with a morning man with a
head full of steam. One morning the jock exploded, shot
an expletive at Burden and walked off the air. The
phone rang. “Gary, you've got to take over.”

Disaster. Owens couldn’t run a board, so he spent half
the show apologizing for his technical mistakes. But he
got better. Quickly. In fact, he was a natural, which
explains why Todd Storz and Bill Stewart, across town
at KOWH, conspired to get him out of town.

He moved to KIMN/Denver. Radio in the morning
and a kids’ TV show in the afternoon, immediately
followed by a local newscast. For the kiddie show he
wore a bad chicken suit and had only a few minutes to
shuck it before doing the news. One day, on his way to
change, he ran into a friend in the hall and lost track of
time. The stage manager panicked. "My God, Gary,
you've only got two minutes.” Time for a quick change,
but the zipper broke. “So,” Owens says, “I'm doing a
newscast with a beak over my head — “Good after-
noon. Federal mediators on Capitol Hill..."”

The station manager’s feathers were ruffled, and
Owens kissed news-anchoring goodbye. He kept the
kids' show, though, and fell in love with television.
Shortly thereafter the McLendon boys called.

WESTWARD HO!
Don Keyes was Gordon McLendon’s National PD.

o - =il

”A wonderful radio man who should be in the Hall of
Fame,” says Owens. Keyes called about KILT/
Houston. “I was a troubleshooter for McLendon,”
Owens continues. “We'd get the ratings up, and I'd go
somewhere else.”

KLIF/Dallas, WNOE /New Orleans, then KTSA/San
Antonio. “T learned so much about Top 40,” Owens says.
“McLendon had it down to a science. We'd prepare three
hours off the air for every three hours on.”

In 1958 Owens left McLendon for WIL/St. Louis. “I
think we were the last music station in St. Louis to be
No. 1,” Owens says. Then, in 1959, Chuck Blore [see
Legends, 7/13] called with an offer to go to KEWB/San
Francisco. “I'm embarrassed,” said Blore. “Your're
probably making more in St. Louis.” Owens, however,
was still tempted. He stili dreamed of California. “Can |
think about it overnight?” he asked.

That night a tornado hit St. Louis. The next day a
rattled Owens accepted the job and headed west,
where, in short order, he blew KSFO’s Don Sherwood
out of the water.

From there it was a short trip o Los Angeles and
KFWB.

DREAMS CAN COME TRUE

Someone should make a movie.

Owens hit his stride on KFWB. It was Top 40 heaven,
top of the heap, but he wanted more. Despite the risk,
in 1962 he left his No. 1 morning show. ”I was taking a
tremendous chance,” he says.

KMPC/Los Angeles, owned by Gene Autry, was
different. No rock ‘n’ roll, no way. KMPC was about
Sinatra and Ella, but the real deal was that it had the
ears of Hollywood’s movers and shakers. Owens
hoped it might lead to voice work, cartoons, television
and movies.

It did.

Step back and look at his career: top 40 pioneer; voice
of the television nerworks; thousands of commercials;
tons of cartoon work (Garfield, Roger Ramjet, Ren and
Stimpy, Disney); movies — and, no, we'll never forget
Laugh-In and beautiful downtown Burbank.

Owens has won virtually every award that broad-
casting can bestow. Walk down Hollywood Boulevard
today, and you'll find his star right next to Walt
Disney’s. Simply said, this man is loved. Why? Because
the way he’s gone aboul the business of doing business
stands as a shining example of how to do it: with
character, heart and a sense of humor.

“I'm a great fan,” says jonathan Winters.

He’s not the only one.

NEXT WEEK: John Rook

Bob Shannon writes, voices, produces and consults from
his Bainbridge Island, WA-based business, bobshannon-
works. Shannon, who continues to consult his former
employer, TM Century, can be reached at bob @
shannonworks.com.

DBETENTMIL AT Farihe Pomer of Musie

As the radioImdustry changes, you need to change with it.

If you're a profjrammer. the Radio Advertising Bureau now offers you rhe'o
tc your statior, With your Certified Radio Marketing Consultant Prograi
Programming svith the vital, career-building knowledge of Sales.

gtunity to increase your knowledge of the business and your value

To get a free copy of the CRMC-PA on CD-ROM, watch for it arriving on your d%k soon, call the Radio Advertising Bureau
a3t 1-800-232-3131 or log on at http:/fwww.rab.com. %

Get the credit you deserve. Get certified!

www americanradiohistorv com


www.americanradiohistory.com

26 ® ReR August 3, 2001

ARBITRON

The Personadl
Trainer for
Your Careerl

Shape Yourself into a Lean,
Mean Selling Machine with
FREE Online Training

Pump up your
Boost your skills in:

¢ Maximi$er® cate your station's
story—visit
* TAPSCAN® ; -
i ArbitronTraining.com,

* MapMAKER Directs«
* PD Advantage®

the free "personal
trainer” for your

. 3 ]
¢ Radio Fundamentals radio career!

with Arbitron 101 Available anvtime

and from anywhere,

ArbitronTraining.com includes training,
terminology guides and user manuals that
help vou:

¢ Strengthen your command of essential
selling tools like Maximi$erand TAPSCAN

¢ Energize your understanding of the
ratings process and the power of radio

* Zone in on techniques to get more
done faster

Isn't it time you did some-
thing to improve your
selling fitness? Visit
ArbitronTraining.com,
because when
you know
more,
you c&n
sell more!

MapMAKER Direct™, Maximi$er® and PD Advantage® are
marks of Arbitron Inc. TAFSCAN® is a regislered mark of
TAPSCAN Inc., used under license

www.arbitron.com

power to communi-

Street Talk.

Mam:ow s Madhouse
Retuns To Chicago’s Q101

KQX (Q101)/Chicago wakeup host
Mancow Muller and his Morning
Madhouse returned to the Emmis

Alternative July 30 as contract negotiations
between Muller and the station continued
through this week. Muller’s three-year, $9
million contract expired July 26, and his
program did not air on Q101 July 27. (The
nationally syndicated Madhouse continued to
air on its affiliate stations.) In an official
statement, Emmis said that both the station
and Muller hope to reach an agreement within
the next two weeks and that attorneys for both
| parties worked through the weekend. Muller's

return to Q101, sans contract, took many radio

observers by surprise. As recently as July 26

WKQX VP/GM Chuck DuCoty told the Chica-
! go Sun-Times that Muller wouldn't be back on
| Q101 unless he agreed to a new deal with
Emmis. And although one report had Muller
agreeing to a new deal that would be revealed
to the public late this week, an Emmis spokes-
person tells ST that no definitive agreement
has been reached. When asked to explain
Muller's return to Q101, DuCoty told the Sun-
Times, “We all obviously feel pretty good about
the direction this thing is headed”

Blair Garner, creator and host of the
popular syndicated Country program After
MidNite, has signed a multiyear, multimillion-
| dollar contract renewal with Premiere Radio
Networks. Garner's program is heard on more
than 200 stations nationwide, from midnight-

| 6am in all time zones, and has aired since

| 1997. Before that, Garner worked at WPLJ/

| New York under the nom d'aire Sky Walker.

Meanwhile, it looks like Garner's about to
get some competition from Jones Radio
Network. JBRN will soon launch a new over-
night Country program hosted by John

| Hendricks. The as-yet-untitled show will debut

Aug. 20 and air seven nights a week from

midnight-6am in all time zones, just like

Garner's show. Before relocating to Seattle for

| personal reasons a few months ago, Hen-
dricks was PD of JRN's 24-hour satellite-
delivered Country format, based in Denver. He
also hosted Behind the Scenes on JRN's
Great American Country cable channel.
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A Reading, PA jury has ordered the
Reading Eagle Co., owner of WEEU-AM/
Reading and the Reading Eagle newspaper, to
pay Reading Radio $1.1 million after finding
the company guilty of a breach of fiduciary
duty, tortuous interference with contracts,
unfair competition and civil conspiracy against
its crosstown competitor. In 1990 Reading
Eagle offered to purchase WAGO from Read-
ing Radio and subsequently “dishonored its
pledge of confidentiality and pirated key
personnel, en masse, of radio station WAGO
— including WAGO Station Manager Dave

.Kline — knowing key individuals were subject

to noncompete agreements,” the plaintiffs said.
WAGQO is now known as WIQV. The proposed
sale was never completed.

Hispanic Broadcasting/Dallas VP/GM
Jose Valle exits. HBC/Houston VP/GM Mark
Masephol becomes interim GM.

KDBZ & KEX/Portiand, OR PD Duane
Link departs the Clear Channel Talkers.

KRQQ/Tucson PD Mark Medina adds
similar duties at crosstown sister KOHT, which
Clear Channel just obtained from Art Laboe’s
Big Broadcast of Arizona. Former KOHT PD
Paco Jacobo retains his morning-show duties
for the station while taking PD duties at
Spanish AC KTZR.

Popular WTMX & WTNX/Chicago morning
hosts Eric Ferguson and Kathy Hart agree to
a new long-term contract with the Bonneville
Hot AC. The Chicago Sun-Times quotes
sources as saying that Ferguson signed a five-
year deal worth more than $5 million. It's
believed Hart agreed to a four-year deal worth
less than her partner’s.

} ‘€l Cucuy’ Tells It All! {

KSCA/Los Angeles morning man and
syndicated Spanish-language radio star Renan
Almendares Coello has become the latest air
talent to ink a publishing deal. Coello, known to
listeners as “El Cucuy de la Manana,” offers the
story of his life, including anecdotes about his
humble beginnings in Central America, his

Continued on Page 29
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SEMISONIG-0vER MY HEAD”

from the Original Soundtrack Album s " M M E B sATc H

In Stores August 21st

Film in theaters August 24 from Warner Bros. Pictures

IMPACTING HOT AC, CHR-TOP 40, MODERN ROCK, ARR NOWII!

EARLY ADDS

i HOT AC:
1 » , WKIN  KCDU
AP IVLY; WINK  WRFY
KKPN  WCPT

ADULT ALTERNATIVE:
KTGZ KBAC
WMMM WIIN)(

Written by Dan Wilson

Published by WB Music Corp./Semidelicious Music (ASCAP)

Produced by Semisonic & Mark Endert

Mixed by Tom Lord-Alge

Recorded by Mark Endert

Additional recording by Semisonic & Brad Kern

Www.Semisonic.com

Management: Jim Grant/JGM

A&R Hans Haedeit

Courtesy of MCA Records Under license from Universal Music Enterprises

| ;5:,-.-:;-. summ EH cmc ;_
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www.hollywoodrecords.com
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“The Rock Show”

From Their New Album
Take Off Your Pants And Jacket

Reacting At These Majors:

2100 WKSC KHKS
WKQI WDRQ KRBE
WSTR KBKS KHTS
KDWB KSLZ WFLZ
WAKS WKRQ WFKS

and many more

#2 Most Played
At Alternative!!!

One of MTV’s Most Played!!!
On Tour Now!!!
Over 1.6 Million Sold!!

mf On Tour All Summer ADVISORY
- e With Special Guests New Found Glory ALsO avaiLaBLE N eDITED version SLAUMALMEL

Produced by Jerry Finn Mixed by Tom Lord-Alge Management: Rick DeVoe WWW.bIiNkK182.com www.mcarecords.CoOm Oz vea neme
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Continued from Page 26

arrival in Southern California and his early
days in U.S. radio. The book, which is being
published by Harper Collins imprint Rayo, will
be available in both Spanish and English. Los
Angeles Times writer Ernesto Lechner
contributes to the book, which will arrive in
bookstores soon.

The stunting is over at two Southern
CHRs that decided to give rapper Tone Loc
the most airplay he's had since 1989. Flinn
Broadcasting's CHR/Pop WKSL/Memphis
featured a continuous loop of the artist’s “Wild
Thing” all last week as PD Chris Taylor
prepared to move the station from its Hot AC
leanings back to the pop mainstream. On
Monday the station switched monikers from
“Kiss 107.5" to “Wild 107.5" and is now being
consulted by Jerry Clifton. Meanwhile,
Infinity's CHR/Rhythmic KTFM/San Antonio
got into the act by breaking into its regular
music programming July 25 as characters
Booger and Buttman “hijacked” the radio
station. The next morning wakeup artist Dr.
Drex — who's still seeking a new contract with
the station — joined Booger and Buttman in
their antics by placing “Wild Thing” on continu-
ous play for a full day. At a July 27 press
conference Dr. Drex said he’s still seeking a
new deal with KTFM, and regular program-
ming returned to the station soon afterward.
On Monday the heritage station took the new
nickname “Wild 102"

John Mason returned to the Motor City's
airwaves Monday after a three-month ab-
sence. Mason, A.J. Parker and sidekick
“Showbiz”" can now be found on Radio One's
WDMK/Detroit. The top-rated morning hosts
were previously on crosstown WJLB, and
Mason had been associated with 'JLB for 18
years.

Get out your scorecards: El Dorado’s
heritage Tejano KQQK/Houston shifts from
106.5 MHz to the 107.9 MHz facility previous-
ly occupied by crosstown Regional Mexican
sister KTXJ. KQQK's move allows Hispanic
Broadcasting's Spanish AC KOVA & KOVE,
which air on split frequencies as “K-Love," to
assume the 106.5 MHz frequency. Meanwhile,
KOVA has changed its calls to KQBU and is
awaiting a new format. it's not known what
HBC has in store for the station, which
broadcasts at 104.9 MHz.

81 WILDE GUY SEEKS GREAT GIG

Charlie Wilde recently lost his role as WASX/Bos-
ed in January that Survivor winner Richard Hatch

on the Loose, and he sent ST a copy of his im-
pressive audio resume in the hope that someone
would notice. If only all out-of-work air person-
, alities had the amount of creativity Wilde exhib-

its! If you'd like to receive your very own CD and
perhaps consider the veteran talent for your sta-
tion's morning show, contact Wilde at 781-893-
3990 or by e-mail at wildepilot@aol.com.

L —_—

ton’s morning guy after the Rhythmic AC decid- |

was joining the wakeup mix. Wilde's now a Pro \

Records

« Contrary to what you may have read eise-
where, Dave Darus has departed Restless
Records along with his staff. He can be
reached at 818-380-0303 or by e-mail at
darusmusic @aol.com.

Garrison Keillor, host of Minnesota Public
Radio’'s A Prairie Home Companion, is recov-
ering from surgery to repair a heart valve
conducted last week at the Mayo Clinic in
Rochester, MN. It's expected that Keillor, 58,
will make a full recovery in a matter of weeks.

<

Looking for another cool computer game to
while away the hours with? Frustrated with the
conduct of America’s politicians? Look no
further than the latest creation of KLEC/Little
Rock morning co-host Corey Deitz. Deitz has

Video Game Examines
‘Intern’-al Affairs

created “INTERNal Affairs,” an adventure-style ~

game featuring graphics, music and sound.
Users can travel to various locales around
Washington, DC, gathering information from
such characters as former President Bili
Clinton, the ghosts of Richard Nixon and
Abraham Lincoln and Rep. Gary Condit. The
game is available via a download from the
Internet by visiting www.coreyandjayshow.com.
Says Deitz's on-air partner, Jay Hamilton, “It's
important to understand the game doesn't
make light of the disappearance of Chandra
Levy. As a matter of fact, she is not even
mentioned in it. It really focuses on Congress-
man Condit's behavior and the questionable
antics of other politicians.”

An AE at Guaranty Broadcasting's WDGL/
Baton Rouge has been implicated in a case
involving prostitution, distribution of narcotics
and political corruption at the state level.
According to WAFB-TV/Baton Rouge, Lisa-
Yaegle and two other local businesspeople
were charged with conspiracy to distribute
cocaine and ecstasy. The TV station’s report
was based on information from a whistleblower
who came forward with lurid details about a
prostitution ring in the city. A WDGL represen-
tative tells ST that Yaegle has been suspended
with pay from the station and would not
comment on the story.

Continued on Page 30

Rumbles

¢ Veteran Country programmer Loyd Ford is
the new PD at WNKT/Charieston, SC. His last
programming gig was at WBEE/Rochester, NY,
which he departed in 1998.

* Longtime WQXK/Youngstown-Warren Asst.
PD Burton Lee rises to PD.

¢ Scott Alexander takes Asst. PD/MD du-
ties at WJJJ/Pittsburgh. He previously heid
similar duties at Clear Channel sister WKST
and its previous incarnations for a 14-year pe-
riod.

» WAAF/Boston welcomes John Gazerro as
Promotion Director.

» Clutch (a.k.a. Jeff Witzke) takes MD/night
host duties at WRWK/Toledo. Afternoon host/
Promotions Dir. Pauly Ichus rises to Asst. PD.

August 3, 2001 R&R ® 29

ffHell INn Itself”

The follow-up to
the follow-up of
the smash hit
“Breakfast at Tiffany's”

Early Believers:
WGQGAL
WBOS

KAEP
WXLO
WDST

Meet us there!

Radio Contacts:

Claire Parr/Navigator Company
Phone: 203-226-8939
E-mail: claireparr@aol.com

Judy Libow/Libow Unlimited Inc.
Phone: 212-888-0987
E-mail: libowunilimited@yahoo.com
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A multi format smash

in the making!!!!!!

One of the Most Added At
Hot AC & Modern AC

WBMX KFMB
WENS
KBFM  WVTI

WXLO
WPST

WSTR
WKRQ
WVKS
WKSE
WNKS
KBIG
KRSK
KFMB
WKTI

“only
time”

R&R CHR/Pop: @ - €D
Monitor Top 40: 40*
Monitor Modern AC: Debut 35*
Monitor Adult Top 40: 39*- 33*
Mediabase Top 40: 42*- 37*
New Adds:
WKQI Detroit!!

WWMX
WDJX

KSRZ
KZMG
WVAQ

WRMF

WHYN
KMCK

WLAN

WIFC
Calling Qut;
#3 Callout

WHTS
KFFM

KMXV
KZHT Top5
KKRZ Top 10
KKMG  #1
WZEE Top5
G105 Top 10
KC101 Top 10 33x
WZPL Top 15 25x

Other Pop stations of note:

12x WIHT 14x KJYO 25x
21x WPRO 37x KFMD 20x
23x WRVQ 24x WKGS 15x
[ WWHT 19x WNNK 17x
13x KXXM 18x WPLJ 31x
25x KDMX 11x KPLZ 23x
43x WMTX 14x WOMX 29x
13x KIMN 25x WRAL 34x
22x WMYX 33x KBEE 23x

33x
61x
22x
62x
45x
28x

KMXB 19x

©2001 wamer music uk ltd.

WSNE
KZPT
WKCI

www.enyamusic.com E

Continued from Page 29

Contemporary Christian KMLV/Omaha
hits the airwaves with the syndicated K-LOVE
network. The station wrapped up its signal
testing on Wednesday.

Traditional Oldies returns to the southern
San Joaquin Valley as American General
Media’s KCOO/Bakersfield drops Rhythmic
Oldies to become “Kool 104.3." Chris Ed-
wards remains as PD.

WVBE/Roanoke-Lynchburg, VA debuts
with an Urban AC format as “Vibe 100" The
station was formerly WLYK and a simulcast
partner of heritage CHR/Pop WXLK.

} Celebrating 34 ‘
Years At The Top

KMOX/St. Louis Operations Director Tom
Langmyer took time out of his busy schedule
last week to tell his staffers in a memo that
the News/Talk giant has been the market’s
top-rated station for a record-breaking 102
straight ratings periods. The incredible feat
and the station’s 10 share 12+ come despite
added competition from new Talk competitors
in the marketplace. Of course, Cardinals
baseball games probably helped KMOX
retain its dominance. By the way, the last
station to defeat KMOX in the ratings was
Storz’s Top 40 KXOK-AM, which toppled
KMOX in the fall of 1967. The No.1 song at
the time? “The Letter” by The Box Tops.

A tip o’ the ST chapeau also goes to
Classical KDFC/San Francisco, which just
happened to be the top music station in the
market in the spring 2001 Arbitron ratings.
The station climbed 3.6-4.1 12+, and it's the
first time the station accomplished the feat
during the spring ratings period.

Presley Scott Harwell, the 6-year-old son
of Smash Mouth lead singer Steve Harwell
and Michelle Laroque, died July 28 of compli-
cations due to acute lymphatic leukemia. The
pop-rock act has canceled their Midwest tour
dates, and a foundation has béen set up in

Promo Item 0’ the Week
Tl o

Nashville-based Rising Storm Productions knows |
how difficult it can be for an independent to cut
through the clutter and make an impact in to-
day's world. That's why we were stunned when
we received this impressive briefcase contain-
ing a bottle of Chardonnay, a couple of wine |
glasses and a candle. Then we listened to Hue's l
“Tune Me Out,” which is going to Triple A and
Rock, and we quickly understood what the pack-
age was all about: relaxing to some good music
while enjoying some quality vino!

www americanradiohistorv com

Street Talk.

¢ Lionel Ridenour elevated to Executive VP at
Arista.

* Connie Macera recruited as VP/GM of Enter-
com/New Orleans.

* John Lassman joins WRXL/Richmond as PD.

* Dave Cooke claims OM/PD post at KABC &
KMPC/Los Angeles.

» Mike Elder tapped as OM of WLS/Chicago.

» Bob Kaake boosted to Dir./Programming for
Sandusky/Seattle.

* Kim Ashley ascends to PD of KDMX/Dallas.

» Steve Hamilton elevated to KOSI/Denver PD.

4

* Howard Stern’s morning
show debuts in Los Angeles
on KLSX.

» Mark Kanov promoted to Sta-
tion Manager for WQXI &
WSTR/Atlanta. P

» Dave Presher rises to Station &
Manager of KHYL/Sacramen-
to.

* Cyndee Maxwell moves to
KLOS/Los Angeles for week-

ends.

* Bob Kaake named PD of WRVR-AM & FM/
Memphis.
» Gary Owens accepts the morning shift at KFI/

Los Angeles.

» Tom Bender becomes Program Manager for
RKO 1 and RKO 2 networks.

» Jerry Lee iands at KJQY/San Diego as VP/GM.

» Rich Meyer made PD of KAZY/Denver.

v

* Rick Dees promoted to PD of
WMPS/Memphis.

« San Diego’s Shotgun Tom
Kelly. leaves afternoons at
KCBQ for mornings at B100
(KFMB-FM).

Cyndee
Maxwell

horgun -
Tom Kelly

A

Presley's memory. Donations can be senf to the
Presley Scott Research Foundation for Leuke-
mia, 1525 Winchester Blvd., San Jose, CA
95128.

Lastly, ST offers its condolences to the
family and friends of Darlene Sellers, who
served as a producer for Westwood One and
the former KQLZ (Pirate Radio)/L.A. Sellers
passed away in Los Angeles last week from
long-term complications of juvenile diabetes.
She was 34.

If you have Street Talk, call the R&R News Desk
at 310-788-1699, or e-mail streettalk @ rronline.com
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On Aguemini/Blektra Entertainment

0000 0000 000000 000000 0000 0000 0000 00000 00

o0 00 00 00 00 o0 00 ob g8 oo 8¢ o8 op o¢

00 os 00 o0 e o0 oD o oo e ! o L.
000000 06 08 00 e 00 _ ob 000000 00 00000 06 s 2 2 £+
00 00 08 o8 00 : 000000 00 00 00 0000 06 $3 33 23 50705, ceses S3°°%. 33 33 3203, 2
00 00 60 68 00 e® 090 ob 0 060 00 00 00 o6 e 22 se8s 82 8 2388 sses 82 o3
00000 0000 o0 ¢ o0 o 00000 0000 00 00 080DOO o *Teels 82 2 8 W oLLL R 8L

The premiere single and video from their forthcoming debut album

GCountry Az Hell

Produced by Cutmaster Swift for £T3 Productions - Executive Producers: ETS and Cutmaster Swit! for £T3 Productions

On tour now, pleasin’ crowds with Outiast!

Over 35 Adds this week!!!

Added out of the Box this week at: _

WFLZ/Tampa KYLD/San Francisco KRBV/Dallas  WBTS/Atlanta
KBMB/Sacramento KTFM/San Antonio WPYO0/Orlando WNVZ/Norfolk
KTTB/Minneapolis and many others!!!!!

Breaking in Miami @ Power 96 50x Top 10 Phones!!! and Y100/Miami 20x

“T.C.P., ‘Gotta Girl’ on Elektra is amazing-it could be the late summer anthem.” — Jeff Kapugi, WFLZ/Tampa
“We were the first to play ‘Gotta Girl" by T.C.P. - Smash!” — Kidd Curry, Power 96/Miami

# i On Agquemini’Elektra Entertainment
8L Y  © 2001 Bektra Entertainment Group inc., Warner Music Group, An AGL Time Warner Company
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The (Airplay) Story So Far

O Mid-year report: Rap, hip-hop making

inroads at Pop radio

lowly but surely, rap and hip-hop artists are finally making their presence
felt at Pop radio, according to an analysis of the top-10 most-played songs

of Jan. 1-July 20, 2001.

The findings dovetail with study after study that
shows today’s younger demos crave more of the
two genres and prove that — albeit slightly — Pop
programmers have begun feeding that appetite.

One quick mention: The year-1o-date Media-
base rankings include airplay only from monitored
stations that comprise the R&R charts. Because
the airplay cycle for this data is difterent from the
data that will be used to compile R&R’s year-end
charts. it must be stressed that these rankings are
not necessarily representative of what the final
year-end tally will look like in December.

That said, however, the mid-year (well, approx-
imately mid-year) results provide an excellent ba-
rometer of the opportunities and roadblocks the la-
bels will face in the important third and fourth
quarters when it comes to working certain styles
of records.

Learning To Share Hip-hop

At CHR/Pop. rap and hip-hop — two genres long
on appeal among younger demos but scarce when
it comes to mainstream Pop airplay — each lunded
a top-10 song at the format. This time it was Nel-
ly’s “Ride Wit Me™” and Crazy Town’s “Buttertly.”

In a similar analysis in 2000 — albeit for a sur-
vey period that was one month longer — rock and
mainstream pop songs still held sway at the for-
mat. For rock songs, Vertical Horizon hit No. |
with “Everything You Want,” while Creed scored
a No. 3 hit with “Higher.”” Pop songs held their
own, as ‘N Sync earned & No. 2 spot with “Bye

2001’s Top-10 Songs By Format

Bye Bye,” and Christina Aguilera landed at
No. 5 with “What a Girt Wants.”

Keep On Rockin’ In The Free World

While rock might have lost out just a bit at
CHR, it certainly hasn't lost its luster at Hot
AC. Last year’s Hot AC 1op 10 included Ver-
tical Horizon’s “Everything You Want,” San-
tana’s “Smooth.” Smash Mouth’s “Then the
Morming Comes,” Third Eye Blind’s “Never
Let You Go,” Train’s “Meet Virginia." Match-
box Twenty s “Bent" and The Goo Goo Dolls’
“Black Balloon.”

This year it includes just about as many. with
songs ranging from U2's “Beautiful Day” and
Lifehouse’s “Hanging By a Moment” to soft-
er fare from Creed (“‘With Arms Wide Open™)
and Uncle Kracker (“Follow Me™).

Crossover Kings & Queens

So lar. the crossover title goes to Lifehouse.
whose “Hanging By a Moment™ is No. 3 at
CHR/Pop and Alternative. No. 5 at Hot AC and
No. 7 at Rock — the only artist or title Lo hit the
top 10 in four different formats. No artist accom-
plished such a feat in last year’s survey.

Interestingly, this year's group also features
eight acts that had one or more song cross over
to three different formats — the same number
as last year. Accomplishing the feat are 3 Doors
Down, Dido. Godsmack. Lenny Kravitz.
Staind, Tantric, Train and U2.

CHR/Pop
Rank ARTIST Title {Label) Plays
1 SHAGGY Angel (MCA) 149,920
2  LENNY KRAVITZ Again (Virgin} 142,774
3 LIFEHOUSE Hanging By A Moment (DreamWorks) 139,982
4  UNCLE KRACKER Foilow Me (Top Dog/Lava/Atlantic) 130,802
5 CRAZY TOWN Butterfly (Columbia) 124,825
6  JANET All For You (Virgin) 123,858
7 NELLY Ride Wit Me (Fo’ Reel/Unlversal) 122,569
8  AGUILERA/LIL' KIM/MYA/PINK Lady Marmalade (/nterscope) 121,749
9 DIDO Thankyou (Arista) 116,753
10 JENNIFER LOPEZ Love Don't Cost A Thing (Epic) 108,881
CHR/Rhythmic
1 JARULE PuT't On'Me (Def Jam/IDJIMG) 71,615
2 NELLY Ride Wit Me (Fo"Reel/Universal) 63,264
3 JOE Stutter (Jive) 56,484
4 SHAGGY Angel (MCA) 47,034
5  MISSY ELLIOTT Get Ur Freak On (EastWest/EEG) 47,026
6  K-Cl & JO JO Crazy (MCA) 45,546
T 112 Peaches & Cream (Bad Boy/Arista) 45,375
8  EVE Let Me Blow Ya Mind (Ruff R ders/Intersco e} 44,101
9  JAGGED EDGE Promise (So So Def/Columbia) 41,435
10 OUTKAST Ms. Jackson (LaFace/Arista) B 41,128
Urban
1 MUSIQ Love (Def Soul/IDJMG) 41,809
2 SUNSHINE ANDERSON Heard It All Before (Sou/ Life/Atlantic) 40,015
3 MISSY ELLIOTT Get Ur Freak On (EastWest/EEG) 38,596
4 JARULE Put It On Me (D&F Jam/IDJMG) 38,524
5 JAGGED EDGE Promise (So So Def/Columbia) 37,283
6  TANK Maybe ! Deserve (Blackground) 36,194
7  R. KELLY Fiesta (Jive) 34,833

at 11 different formats as measured by Mediabase 24/7 during the period

Rank ARTIST Title (Label)

112 Peaches & Cream (Bad Boy/Arista)
CASE Missing You (Def Soul/IDJMG)
JOE Stutter (Jive)

)
= ® e

Urban AC
MUSIQ Love (Def Soul/IDJMG)
JILL SCOTT A Long Walk (Hidden Beach/Epic)
TAMIA Stranger In My House (Flektra/FEG)
DAVE HOLLISTER One Woman Man (Def Squad/DreamWorks)
CARL THOMAS Emotional (Bad Boy/Arista)
DONNIE McCLURKIN We Fall Down (Verity)
SUNSHINE ANDERSON Heard It All Before (Souf Life/Atiantic)
AVANT My First Love (Magic"Johnson/MCA)
MAXWELL Get To Know Ya (Columbia)
CASE Missing You (Def Soul/IDJMG)
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Country
JESSICA ANDREWS Who | Am (DreamiVorks)
DIAMOND RIO One More Day (Arista)
TOBY KEITH You Shouldn't Kiss Me Like... (DreamWorks)
BROOKS & DUNN Ain't Nothing ‘Bout You (Arista)
KENNY CHESNEY Don't Happen Twice (BNA)
TRAVIS TRITT It's A Great Day To Be Alive (Columbia)
KEITH URBAN But For The Grace Of God (Capitol)
TIM MCGRAW Grown Men Don't Cry (Curb)
SARA EVANS | Could Not Ask For More (RCA)
DIXIE CHICKS If | Fall You're Going Down... (Monument)

AC
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’N SYNC This | Promise You (Jive)

LEE ANN WOMACK | Hope You Dance (MCA/Universal)

BACKSTREET BOYS Shape Of My Heart (Jive)

FAITH HILL The Way You Love Me (Warner Bros.)

MATCHBOX TWENTY If You're Gone (Lava/Atiantic)

BBMAK Back Here (Hollywood)

LEANN RIMES | Need You (Curb)

G. PALTROW/H. LEWIS Cruisin’ (Hollywood)

DON HENLEY Taking You Home (Warner Bros.)

SAVAGE GARDEN | Knew | Loved You (Columbia)
Hot AC
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D100 Thankyou (Arista)
MATCHBOX TWENTY If You're Gone (Lava/Atiantic)
LENNY KRAVITZ Again (Virgin)
UNCLE KRACKER Follow Me (Top Dog/Lava/Atiantic)
LIFEHOUSE Hanging By A Moment (DreamWorks)
NELLY FURTADO I'm Like A Bird (DreamWorks)
CREED With Arms Wide Open (Wind Up)
TRAIN Drops Of Jupiter (Columbia)
U2 Beautiful Day (/nterscope)
MADONNA Don't Tell Me (Maverick/WB)

Active Rock
GOOSMACK Awake (Republic/Universal)
LINKIN PARK One Step Cioser {Warner 8ros.)
STAIND It's Been Awhile (Flip/Elektra/EEG)
TANTRIC Breakdown (Maverick)
AARON LEWIS/FRED DURST Outside (Flip/Geffen/Interscope)
SALIVA Your Disease (/sland/IDJMG)
3 000RS DOWN Duck And Run (Republic/Universal}
LIMP BIZKIT My Way (Flip/Interscope)
GODSMACK Greed (Republic/Universal)
OISTURBEO Voices (Giant/Reprise)

D O~ND B W N - SwWoeNO G s WwN =

-
o

Rock

FUEL Hemorrhage (In My Hands) (Epic)
AEROSMITH Jaded (Columbia)
3 DOORS DOWN Duck And Run (Republic/Universal)
3 000RS DOWN Loser (Republic/Universal)
TANTRIC Breakdown (Maverick)
STAINO If's BeenAwhile (Flip/Elektra/EEG)
LIFEHOUSE Hanging By A Moment (DreamWorks)
PRIMUS W/0ZZY N.1.B. (Divine/Priority)
TRAIN Drops Of Jupiter (Columbia)
GODSMACK Awake (Republic/Universal)

Alternative
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INCUBUS Orive (Immortal/Epic)

STAIND It's Been Awhite (Flip/Elektra/EEG)

LIFEHOUSE Hanging By A Moment (DreamWorks)

MOBY #/GWEN STEFANI South Side (V2)

CRAZY TOWN Butterfly (Columbia)

LINKIN PARK One Step Closer (Warner 8ros.)

FUEL Hemorrhage (in My Hands) (Epic)

AARON LEWIS/FRED DURST Outside.{Flig/Geffen/interscope)
LIMP BIZKIT My Way (Flip/Interscope)

TANTRIC Breakdown (Maverick)
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Triple A
TRAIN Drops Of Jupiter (Columbia)
JOSH JOPLIN GROUP Camera One (Artemis)
COLDPLAY Yellow (Nettwerk/Capitol)
U2 Walk On (Interscope)
DIDO Thankyou (Arista)
R.E.M. imitation Of Life (Warner Bros.)
DAVE MATTHEWS BAND The Space Between (RCA)
U2 Beautifut Day (/nterscope)
DAVID GRAY Babylon (ATO/RCA)
LENNYXRAVITZ Again (Virgin)
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Plays
34,231
32,114
32,023

17,050
16,986
13,287
12,979
12,324
12,132
11,057
10,978
10,878
10,499

119,948
117,119
116,722
114,285
113,631
112,393
101,672
99,062

85,700

84.353

64,418
62,562
54,087
52,119
50,734
45,028
43,989
43,668
38,796
38,123

81365
80,153
76,486
63,058
59,902
54,905
54,863
54,803
50,769
48,185

36,190
34,957
31,792
28,223
27,675
27,251
26,811
25,212
24,516
23,858

18,757
18,652
16,051
15,727
15,586
14,492
14,407
12,653
11,193
11,110

60,951
47,208
46,869
42,420
41,962
41,410
39,582
38,388
35,665
35,140

12,091
9,195
8,540
8,334
7,643
7415
6,822
6,571
6,349
6,225
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“Sexy, adﬂctive, deman.qs attention. Top 5 phanes. The first song ever the shoe shine
guy in the building wanteg acopy o£ Everyone’s coanecting with it.” -Scott Strong/KKMR

anto, WDOD/Chattanooga, WWDX/Li
WVRV/St. Loui ', KUED/HonaIqu, KLLY/Bakersfielc

sems,msgmagogzﬁ JOYD

oP

MX-27x KLTG-29x . KKMR -25x KLTG-31x WCDA-17x
: Y-20x KALZ-20x WMBZ -18x WCPT-8x CIMX-22x
- KTBZ-19x KAEP-18x KMBY-29x WZNE-27x WHNRL-25x
“WAVV-10x

WXZZ-10x WWwebn-17x KNRQ-15x
Modemn AC Monitor — 37" - 34*

314 Alternative Spins
New & Active

Q2 B
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“LEFT BESIND”

...congratulates Roadrunner Records on a phenomenal launch
of SLIPKNOT's “Left Behind”. Music Meeting delivered hundreds
of downloads for the single within hours of posting it.

In addition, 60 new programmers in Alternative, Active
Rock, and Rock registered for Music Meeting
in order to be the first to have

Thanks to Jonas Nachsin, Dave Loncao, and all of our friends
at Roadrunner as well as Steve Richards, and No-Name Management
for recognizing that Music Meeting is where cutting-edge
radio programmers go to get music first!

LABELS: Want Radio to get YOUR music first?
Contact Music Meeting at [310]) 788-1605
to find out how you can premiere your songs.

RADIO: Want to be the first to premiere superstar releases
in YOUR market? Log on now to www. rrmusicmeeting.com

to register for MUSIC MEETING. It's free to all
programmers of commercially licensed U.S. radio stations.

— LOG ON... LEAP AHEAD! ——
iquid audie™ /@K Gl

www americanradiohistorv com
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Scapegoat Wax Find Hit On ‘Aisle 10’

For a refresher course in the use of setup tracks for new
acts, look no further than Grand Royal/Virgin Records’
hip-hoppin” pop rocker Scapegoat Wax, whose debut
single. “Aisle 10 (Hello
Allison).” has made signifi-
cunt inroads at Alternative.

The song. which last
week chanted at No. 36 at
the lormat. has received
significant support from
Alternatives such as
KCNL/San Francisco.
KMBY/Monterey. KFSD/ |
San Diego. KNDD/Seattle.

WZZI/Roanoke. WKQX/ A

Chicago. KPNT/St. Louis, Scapegoat Wax
WPLY/Philadelphia.

KWOD/Sacramento. WMRQ/Hartford. KEDJ/Phoenix
and WNNX/Atlanta.

The person behind Scapegoat Wax is Chico. CA-based
Murty James. James initially began writing and recording
music at 13 years old. By 16 he had become quite adept
at mixing and matching beats and programming music.

In 1999 he recorded his first album, Licxurious. on the
Bay Area indie Good Vibe Records. Only 1,000 copies of
Luxurious were pressed, but the disc caught the attention
of DEN Music principals Gary Gersh and John Silva, as
well as Beastie Boy Mike D. When DEN folded over 18
months ago, Gersh and Silva convinced James to join them
at Grand Royal. the Beasties' label.

Grand Royal GM Steve Rosenhlatt comments, “When
Mike, Gary and John heard Lixurious. they pretty much
flipped, and they all wanted to be a part of it. And, thank-
fully, Marty wanted to be part of Grand Royal.”

Entering the studio late last year, James completed his
new album, Okeeblow. in the tirst quarter of 2001. “Early
this year Marty tumned in a record that we were really ex-
cited about, and that’s when we mounted our campaign.”
Rosenblatt says.

“We knew we had a great record from an incredible art-
ist. but it was an artist whom nobody was familiar with.
We thought the best way to introduce Marty was to go to
radio with a track that really showcased his songwriting and
production skills but also gave people a look into the kind
of person he is and his great sense of humor.”

Grand Royal set the stage by initially working “Aisle 10
(Hello Allison)” at college and Alternative specialty shows.
A successtul run in those two areas created an ideal segue
1o Alternative. *While we ultimately see Marty receiving
Pop airplay at sonie point, it was very important to estab-
lish a finn base at Altemative, because that’s where his core
fans are.” Rosenblatt explains.

Soon after some tastemaker Altematives started playing
the song. Virgin threw its weight behind the project. VP/
Alternative Promotion Geordie Gillespie says there was
no specific station or retail activity that led to Virgin’s will-
ingness to get involved around mid-May. “Grand Royal's
street team.and marketing department did a great job in
getting this going with the kids and at the mom-and-pop
retailers,” he says. “Then MTV2 came along. and some
more Altemative stations started playing the record. At that
point it made sense for us to getinvolved. All of the parts
really started coming together.”

MTV?2 has proved invaluable. says Rosenblatt. “They
have been very supportive and helped us sell a lot of
records. especially in markets where we weren't receiving
any radio airplay. Since they've widened their distribution.
they’re really making their presence felt. especially when
it coes to selling records.”

Now that “Aisle 10 (Helio Allison)” has peaked, Grand
Royal and Virgin are seiting their sights on the next single.

‘Crawling,” which goes for adds Aug. 10. “We always
knew ‘Aisle 10" would be the song that introduced people
to Murty. and it worked.” Rosenblatt says. “We're now sell-
ing about 2.000 copies a week. We're excited about that. be-
cause only a few months ago nobody outside Chico knew
who he was. Now we're going to drop the song that we
believe will really drive sales.”

Gillespie agrees: *Aisle 10 did everything we wanted it
to. We had some miajor markets really embrace the song. and
the album has started to react. Now we'll set up the next
single and go for it.”

In that regard, Grand Royal and Virgin already are ahead
of the curve. Powerhouse KROQ/Los Angeles jumped the
gun a few weeks ago and started playing “Crawling.” Dur-
ing the period 7/19-7/25 it played it nine times, with five
plays during middays and one during PM drive. according
0 Mediabase.

In the meantime. Rosenblat says Grand Royal and Vir-
gin will continue to work to brand Marty with radio, just as
they did in the early stages. “We'l} do all of the radio shows.
anything from the ‘Weenie Roast’ type of show to a Satur-
day night at Joe's bar — whatever it takes,” he says.

Scapegoat Wax’s Grand Royal/Virgin debut album.
Okeeblow. was released on June 19 and has sold about
10.000 copies.

Ready For Takeoff
heady For Takeolt

Take a close look at the San Francisco-based band Luce.
whose new song “Long Way Down” was added to home-
town Adult Alternative KFOG last week.

Luce is fronted by namesake Tom Luce, who wrote all
the songs on the band’s 10-
track self-titled album,
which was released last
year. Appearing on the al- |
bum are former Counting
Crows drummer Steve
Bowman, Lisa Loeb bassist
Jamie Brewer and the San
Francisco Symphony. The
disc is dedicated 10 Luce’s
tather, a violinist with the
symphony who died of can-
cer last year. Luce moved to San Francisco four years ago
to be with his father.

Luce is represented by Joe Schuld of Joe’s Music Man-
agement. Schuid, a former Columbia Records promo exéc,
first heard about Luce while vacationing in North Carolina
in 1998. He met Luce’s brother on Halloween night. *“‘When
his brother found out 1 worked for Columbia Records, he
asked if I'd listen to the music when it was completed.”
Schuld recalls. “I received the music a year and a half later,
last summer, weeks before I was laid off after 14 years at
the label. I immediately went out to San Francisco, met the
band, and we agreed to work together.”

Since then. things have begun to take off. The Bay
Area market is beginning to heat up. courtesy of the
KFOG airplay, and the group have also made a second
home in. of all places, Kansas City. thanks to their live
shows.

In the meantime. Schuld will continue working radio and
talking to labels. “I talk 10 radio all the time, working acts
like Five For Fighting, Pete Yorn and Alana Davis, and I tell
them how Luce is developing. I've gota lot of friends at ra-
dio. many of whom have said they'll be there for Luce when
the time is right.”

That time could be now. Contact Schuld at 913-888-6681
for more information.

Luce

— Steve Wonsiewicz

wwWw americanradiohistorv com
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Simmons Bows Hip-Hop Network

Rap and hip-hop entrepreneur Russell Simmons has
taken his Hip-Hop Summit one step further, forming the Hip-
Hop Action Summit Network. The group, which will build on
some of the ideas born from the summit, will be headquar-
tered in the New York offices of The Source magazine and
have field offices in Washington, DC and Los Angeles. Min-
ister Benjamin (Chavis) Muhammad, who served as Exec.
Producer of the summit, has been named Exec. Director of
the network. Additionally, the network also named to its board
Reverend Al Sharpton, Sean “P. Diddy” Combs, Minister
Muhammad, Dave Mays, Def Jam President Kevin Liles,
Motown President Kedar Massenburg, Loud Records CEO
Steve Rifkind and Interscope/Geffen/A&M Executive Vice
President Steve Stoute. Concurrently, the network has formed
the political action committee Nu America PAC.

Rock Acts Nix Bush’s Energy Plan

In similar news, some of rock music's most successful and
socially conscious artists have formed a new collective and
teamed with the Save Our Environment Coalition to protest
President George W. Bush’s energy plans. Dubbed the New
Power Project, the group counts among its members
Barenaked Ladies, The
Beastie Boys, Dave Mat-
thews Band, Tom Petty,
Alanis Morissette, Moby,
Phish’s Trent Anastasio,
James Taylor and Jackson
Browne. The Save Our Envi-
ronment Coalition consists
of over a dozen of the
country’s most influentiaf
environmental organizations, including the Sierra Club,
Greenpeace and the National Wildlife Federation. The artists
— in conjunction with SOEC — will use their tours, websites
and related media avenues to lobby Congress. SOEC's
website is www.saveourenvironment.org.

Studio sessions: Capitol President/CEO Andy Slater has
inked the northwest England quartet Starsailor, whose de-
but album for the label will be released in early 2002 ... Dr.
Dre has signed his first female singer-songwriter, Truth
Hurts, to his imprint, Aftermath Entertainment. The renowned
artist-producer will release Truth Hurts’ debut album in Oc-
tober ... Hollywood Records punk-ska band The Suicide Ma-
chines have completed their fourth studio album, Steal This
Record. The disc hits retail Sept. 25 ... Ex-Smashing Pump-
kin frontman Billy Corgan told the Chicago Tribune he's
ahead of schedule in working on his debut solo album and
could begin laying down tracks by year's end ... MTV News
reported that Platinum-plus vocalist Brandy has begun work
on her new album with Kenneth “Babyface” Edmonds, who will
produce some of the tracks. The disc is expected to hit retail
in late November ... Former X co-frontman John Doe is in the
middle of recording his next solo album. Co-producing is Joe
Henry, with guest appearances by The Wallflowers' Jakob
Dylan and Aimee Mann.

Concert update: Platinum-plus hard rock outfit Powerman
5000 begin a national headlining tour Sept. 9 in Kansas City.
Opening are Saliva and Machine Head ... Multi-Platinum
R&B trio Destiny’s Child and Liza Minnelli have been added
to the star-studded Michael Jackson tribute concert slated for
Sept. 7 and 10 in New York.

Beastie Boys

CONCERT PULSE

Avg. Gross
Pos. Artist (in 000s) Among this week’s new tours:
1 'NSYNC $2,980.6
2 ELTON JOHN/BILLY JOEL $2,337.6
3 U2 52,194.3 BERLIN
4 DAVE MATTHEWS BAND §2,098.2
5 AEROSMITH 50736 EREEDVJONNSTON
6 ERIC CLAPTON $920.0 BRIAN MCKNIGHT
7 OZZFEST 2001 $899.3
8 BACKSTREET BOYS $794.9 NADASURF
9 MICHAEL FLATLEY $6565.7 SAVE FERRIS
10 AC/DC $618.3 W.AS.P.
11 TIM MCGRAW $605.4
12 DEPECHE MODE $481.9
13 TOM PETTY & THE... $481.4 | The CONCERT PULSE is courtesy of
Polistaf. a publication of Promoters”
14 STING $465.7 | On-Line Listings. 800-344-7383:
15 ROD STEWART $443.9 Caiifornia 209-271-7900.
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Music Meeting PDs
Get Behind Slipknot

Wow, talk about an indicator! If the number of Music Meeting
programemers who downloaded our world premiere of Slipknot’s
“Left Behind” is any indication, get out of the way! Thanks to Jo-
nas Nachsin and Dave Loncao at Readrunner -
for recognizing the power of Music Meeting.
This premiere caught the attention of a num-
ber of programmers who hadn’t yet registered
for MM and got them to sign up. If you want
to ensure that over 3,000 registrants hear and
receive your music, Music Meeting is for you.

It didn’t take long for our Country market-
ing ace, Rick Baumgartner, to get going. It’s
a huge week at Music Meeting for superstar
releases out of Music City. Martina McBride
delivers a monster with “When God Fearin’
Women...” The activity will be great on this one. Likewise for
Alan Jackson with “Where I Come From” W expect all of the
600-plus Country participants to log on to this smash. Gary Al-
lan is going to see a big online surge for “Man of Me” as well,
rounding out a trifecta for Country.

‘There is considerable reason for Triple A participants to log on
to Music Meeting this week as well. A trio of format faves post
new releases that definitely require online activity, starting with
Glen Phillips and *“Darkest Hour.” Looking back on Toad The Wt
Sprocket’s musical career, you realize how many timeless songs
they recorded. Phillips is going to forge ahead, and MM is glad
to be there. Ditto for the legacy of Vhiskeytown and its princi-
pal, Ryan Adams. “New York, New York” is going to connect Ad-
ams to a radio audience to match the reviews this songwriter has
garnered from critics everywhere. And let’s not forget the deserv-
ing lads of Semisonic, who have been there when you needed
them. “Over My Head” is another melody that leaves an indelible
impression on the senses, so log on and listen.

When U2 released their Granmy-winning Record of the Year
last year, it was welcomed by radio as a strong return to form
After they sold out their tour (is a return to these shores soon to
be announced?), it is a2 no-brainer to hear “Stuck in a Moment” at
Pop and Hot AC. It’s probably the most commercial of all the great
tracks on the CD. Log on to Music Meeting to listen.

NEW MED

NEVWSMAKERS
The Copyright Office

The meetings that radio has been waiting for took place
this week in Washington, DC, as a three-person committee put
together by the Copyright Office began hearings to set prices
for webcast royaities.

The RIAA and artists’ groups want webcasters to pay 0.4
cents per song streamed per person listening or 15% of
company reventie. They say this is based on fair-market prices
agreed upon by “willing” buyers and sellers — the standard
set by Congress — and prices derived from deals already made
privately by 26 companies. Webcasters, represented by the
Digital Media Association and led, most notably, by AOL Time
Warner and Viacom’s MTVi, are offering to pay 0.15 cents per
listener per hour to the labels and artists.

Under the RIAA's terms a company such as AOL would
have costs of about $640,000 a month, or $7.68 million a
year, even before it pays for the more expensive bandwidth
costs. Under the DiMA counterproposal, that figure would be
closer to $21,000 a month, or about $256,000 a year.

Radio stations, in particular, are concerned about the
outcome of the committee hearings. Many have begun to cast
using ad-insertion technologies that protect their core revenue.
Until a fair accord is struck, however, radio, as a whole, will not

Sky Daniels
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CNEWN RELEASES

The latest songs featured this week on Music Meeting
wwuw.rrmusicmeeting.com

CHR/POP

ALICIA KEYS Fallin’ ()

BASEMENT JAXX Romeo (Astralwerks/Virgin)

D12 Purple Hills (Shady/Interscope)

GORILLAZ Clint Eastwood (Virgin)

KRISTY KAY Who's That Loving You Now? (Universal)
NELLY Bafter Up (Fo' Resl/Universal)

STEPS Mars And Venus (Jive)

STONE TEMPLE PILOTS Days Of The Week {Atiantic)

CHR/RHYTHMIC

AZ Everything's Everything (Motown/Universal)
BASEMENT JAXX Romeo (Astraiwerks/Virgin)
BATHGATE Bump That (Virgin}

DAMIAN MARLEY Still Searchin® (Motown/Universal)
JIVE JONES Me, Myself & | (Jive)

ALICIA KEYS Fallin’ (J)

LEFT EYE The Block Party (Arista)

MARY J. BLIGE Family Affair (MCA)

PASTOR TROY Can You Stand The Game (Universal)
RASHEEDA Get It On (Motown/Universal)

URBAN

BILAL Fast Lane (Moyo/interscope)

LIL* WAYNE Shine (Cash Money/Universal)
LUDACRIS Area Codes (Murder Inc./Def Jam/IDJMG)
PASTOR TROY Can You Stand... (Universal)

THREE 6 MAFIA Baby Mama (Universal)

T.1. I'm Serious (Arista)

URBAN AC

BILAL Fast Lane (Mayo/Interscope)

COUNTRY

3 OF HEARTS Arizona Rain (RCA)

ALAN JACKSON Where | Come From (Arista)

AMBER LEIGH Everything | Wanted In A Kiss (Jeriston)
CONFEDERATE RAILROAD ...Brothers Do (Audium)
ELBERT WEST Unpredictable (Broken Bow)

GARY ALLAN Man Of Me (MCA)

KENNY CHESNEY The Tin Man {BNA}

KENNY ROGERS Beautiful... (Dreamcatcher)
MARSHALL DYLLON She Ain't Gonna Cry (Dreamcatcher)
MARTINA MCBRIDE When God Fearin’... (RCA)

REBA MCENTIRE I'm A Survivor (MCA)

TRACE ADKINS I'm Tryin’ (Capitol)

ADULT CONTEMPORARY

CHARLIE WILSON Without You (Major Hits)

HOT AC

DEEP BLUE SOMETHING Hell In Itself (Orpheus/Aezra)
LAURA DAWN | Would (Extasy)

LUCINDA WILLIAMS Essence {Lost Highway/IDJMG)

OVER THE RHINE Give Me Strength (Bk Porch/Virgin)
STONE TEMPLE PILOTS Days Of The Week (Atiantic)

SMOOTH JAZZ

DOC POWELL Cruisin' (Gold Circle)

KEIKO MATSUI Across The Sun (Varada)
KEVIN TONEY Strut (Shanachie)

NESTOR TORRES Java {Shanachie)

URBAN KNIGHTS High Heel Sneakers (Narada)}

ROCK

FROM ZERO The Other Side (Arista)

MESH Maybe Tomorrow (The Label/The Firm)
SKRAPE Sunshine (RCA)

SNAPDRAGON Laughing On The Inside (Straight Line)
SUGARBOMB Hello (Crystal Clear)

SWITCH Angel (Blinding Light)

U2 Stuck In A Moment... (Interscope)

ACTIVE ROCK

FROM ZERO The Other Side (Arista)

MESH Maybe Tomorrow (Label)

SKRAPE Sunshine (RCA)

SNAPDRAGON Laughing On The Inside (Straight Line)
SUGARBOMB Helio (Crystal Clear)

SWITCH Angel (Blinding Light)

U2 Stuck In A Moment... (Interscope)

ALTERNATIVE

DEEP BLUE SOMETHING Page Me... (Orpheus/Aezra)
FROM ZERO The Other Side (Arista)

MESH Maybe Tomorrow (Label)

NIKKA COSTA So Have | For You (Cheeba Sound/Virgin)
SKRAPE Sunshine (RCA}

SNAPDRAGON Laughing On The Inside (Straight Line}
SUGARBOMB Helio (Crystal Clear)

SWITCH Angel (Blinding Light)

U2 Stuck In A Moment... (interscope)

TRIPLE A
DEEP BLUE SOMETHING Page Me... (Orpheus/Aszra)
GLEN PHILLIPS Darkest Hour (Goid Circle)
MIKE PLUME BAND Dreamer (Stee/ Beited}
RYAN ADAMS New York, New York (Lost Highway/IDJMG)
U2 Stuck In A Moment... (Interscope)

i,

Music Meeting is an oqlipe service free to commercially licensed broadcast radio l -3
programmers and -participating label executives. Each week songs are posted online ln“m allﬂlll

want to build a forward-thinking web counterpart to its
broadcast efforts.

in a secure, password-protected system for auditioning and/or downloading. Songs
Gross terms, net results....

are categorized using R&R hallmarks such as formats, Most Added, etc.
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Stations and their adds listed alphabetically by market

WFLY/Albany, NY *

VP/Prog: Michae! Morgan

MO: Elien Rockwell
EDENSORUSH 10w
MACY GRAY “Sweel™

KKSS/Albuquerque, NM *
PD: Tom Naylor
APD: Big Moon

EDENSCRUSH 10"

MADY NOOPE Cres

KOND/Alexandria, LA

PD: Chris Callaway

MD: Hollywood Harrison
MACYGAY St
EDENSCRUSH Tow™
KASTYKRY Lowy
g

WAEB/Allentown, PA *
PD: Brian Check
APD: Laura St. James

PO/MD: Eric Mickaets

7 ORSTRAMLIN N
7 MANDY MOORE Cresv”

WSTR/Atianta, GA *

PD: Dan Bowen

MD: J.R. Ammons
NoAdds

/Atianta, GA *
PD: Brian Phitilps
PM: Ed umben

WAYV/Attantic City, NJ *
PD: Paul Ke!
W NELLYFURTADO"Tm™
3 U
Qo
JOMFER PACE Thew”
MACY GAAY Swee”
EDENSCRUSH Tow™
WINY/Augusta, GA *
OM: John Shomby
PD: TJ. McKay
MO: Jay Cruze
6 GORLAZTNC
1 MACYGRAY Sweel”
SAMANTHAMCMVEA ined
KHFl/Austin, TX *
PD: Jay Shannon
MD: Johanie Blaze

KIOO(Bakersfield, CA *
DM: Chris Squires
PD: Nick Elliott
MD: Mark E

Horsss

WXYV/Baitimore, MD *

VP/Prug.: Bill Pasha

DM: Kristie Mcintyre

APD/MD: Josh Medlock
7 DT

L0y
| Mu\mmmw

WFMF/Baton Rouge, LA
POMD: Flash Phillips
NoAdds.

KOXY/Beaumont, TX *
PD; Brandin Shaw
APD: Patrick Sanders
MD: JoJo

WXYK/Biloxi-Gulfport, MS *
APDMD: Kyle Curley
DARUCE Sandatrm™
[
GORLLA T
EDENSCRUSH Low”
WACY GRAY Sucet™
COLOR- W

——nw

WMRV/Binghamton, NY
OM: Al Brock

PD: Michael McCoy
APD: Marc Spenser
MD:

WOENBimmingham, AL *
PD: Jeft Murray
APD/MD: Nick Nice
GORLLAZ
MACYGRAY Swae”
AUCAXEYS Tabe”
WSEGLNSCommosn
KSAS/Boise, ID *
PD: Hoss Grigg

MOD: Tim Davis
1 SOGEDEDGE Pay’
MANDY NOOPE Tret

MICHELLE BRANCH Twrywhen”
KIMG/Boise, 10 *
PD/MD: Beau Richards
APD:

15
?ﬂl

WXKS/Boston, MA *
VP/Prog./PD: Cadillac Jack
APO/MD: Kid David

2 ACRKEYS TaliT™

2 GEUASTNO Y
AR

WKSE/Buffaio, NY *
PD: Oave Universal
MD: Brian B. Wilde

8 WZ2im

3 MISSYELLOTT Mns™
WRZE/Cape Cod, MA
OM: Steve McVie

wsmmnm s¢*

WVSR/Charleston, WV
DM: Jefi Whitehead
PD: Coach Kidd

16 JIOWEAPNGE Thow”

16 SAMNTHAMNEA Mont”
16 (LAWY

16 ORSTMAMUNNI
WNKS/Charlotte, NC *
DM/PD: John Reynolds
MD: Jason McCormick

WIOU/Chattanooga, TN *
PD: Tommy Chuek
MD: Gina MaGill
1 SNa T
MACY GRAY “Sweal™
AUCAKEYS Fallr™

WKIELhicago, IL *
PO: Chris Shebel
APDMO: Hanry Legg

o

IMARC ET CLAUDE Lovn™
WHKSC/Chicago, IL*
PD; Rod Phillips
APO/MO: Amanda

: Rivera
1 EDENSCAUSHLow’
MOHELLEBNG

WKFS/Cincinnati, OH *

PD: B.J. Harris

APD: Jimmy Deean

MD: Donna Decoster

2 SWSHMUTH Bane”

EDNSCAUSH Low™
GORLLAZ Ol
MACYGRAY Snat”

WKRQ/Cincinnati, DH *

DM: Chuck Flnney

PD: Tommy Frank

WAKSCleveland, OH *
PD: Dan Mason
MD:

KKMG/Colorado Springs, C0 *
DM: Bobby Irwin
PD: Jason Hillery
APD: Valerie Hart

WNOK/Columbia, SC*
OM: Jonathan Rush
PD: Brad Kelly
MD: Sue Tyler

1112 Puce’
1 Rermad”
1

WBFAColumbus, GA
PD: Miller Robson
MO: Kim Carson
3 D12 Pem’
USHE R
A

WNC|Columbus, DH *
Steele

KHKS/Ballas-P. Worth, TX*
OM/FPD: Todd Shannon
MD: Dawe Morales
3 WSEGUNS Tt
1 GETASTNO Ry
ALCAKEYS Falln™

WOKF/Dayton, OH *
POMD; Dino Robitailie
CHRESTINA MILIAN “AWC
EDENSCAUSH Low”™

WGTZDayton, OH *
Dir./Ops.: Randy James
MD: Scott Shamp
3 JGGEDEDGE Pty
2 USHERTemng
MACY GRAY “Sweer™

WVYB/Daytona Beach, FL *
PD: Fargo
MD: Kotter
FVEFORRGHTING Supsrran”
s

WAL
STORE TEMPLEPLOTS Tovs™

KKDM/Des Moines, 1A *

PD: Greg Chance

MD: Steve Jordan

ACAEYS Fal™
RVE FORAGHTING Suparrran’
TOR D"

WDRQ/Detroit, Wi *

PD: Alex Tear

APD: Jay Towers

MD: Keith

N FENSCRUSH Low™
GORLIAZ Tt
NCLEKOER Y
AUCAKEYS Tt

WK/ Detroit, M1 *

PD: Tim Richards
Co-APDMD: J. Love
Co-APD/AMD: Tim Booker

WLVYElmira-Coming, NY
PO/MD: Mike Strobei
APD: Brian Stoll

WRTS/Erie, PA
PD: Beth Ann McBride
MD: Black

PO: Valerie Steele

MD: Steve Brown
SAMTHAMMEA Nond”
MACYGRRY Sweer

KMCK/fFayetteville, AR

PD: Brad Newman

APD/MD: Mike Chase
St ooy
MELLY B

AUCKIEYS Faln™
EDENSCAUSH Low™

WWCK/HIM Mi*
Joha Shombry

WMXFlorence, SC
PO Kiﬂﬂ Phlllips

mmw

tmnsmm
GRAY “Swaer

lcpw

WKFF/Ft. Myers-Naples, FL *
PD: Jim Radiord
MD: Renee Reed
MCY GRAY “Sweel”
GORLLAZ Tur

WXKB. -Naples, FL*
PD: Chris Cue
MD: Randy Sherwyn

1 NANDY MODRE Drsh™
SVNA el

KISR/FL Smith, AR
DM: Rick Hayes
PD: Fred Baker, Jr.
APD/MD: Mick Ryder
R V™
LN T
EDENSCRISH Low™
COLOR WY
MWACYGRAY Saet
WYKS/Gaingsvitie-Ocala, AL *
PD/MD: Jeri Banta

5 ALCIKEYS Falln™

1 SAMANTHAMUMBA Noed™
IMACY GAAY Somet”
012 Pk

WSNX/Grand Rapids, M1 *
PD: Jeff Andrews
APD/MD: Eric 0'Brien
2 MDAKYS Tl
| CAAGOAD A
CORLATOI

WI0(/Green Bay, W
PD Dan Stone

WIZL/Greensharo, NC *
PD: Jell McHugh
APDMD: Ronie Alexander
2 JENAFER LOPEZ Rl

WERQ/Greenville,NC *
DM/PD: Bill 0'Brien
WOYGRAY Sueer”

WRHT/Greenville, NC *
PD: Jon Reilly
APD/MD: Gina Gray

]
1 ICPGr
 Comolor”

WNNWHanisburg, PA *

PD: John D'Dea

MD: Denny Logan

3 RVEFOR RGHTING “Supsman”

2 12 Pt

1 AUGAKEYS
SAMANTHAMUMEA "Nead™

WKSSHartford, CT*
PO: Tracy Austin
MD: Mike McGowan

WHKEEMunti
PO: JlmDIvls

WZYPMuntsville, AL *
PO: Bill West
MO: All

NoAdts

WNOU/Andianapolis, IN *

OM: Greg Dunkin

PD: David Edgar

APDAmerim MD: Chris Ot
USHEN Rl

WDBT/Jackson, MS *

PD: Scott Steele

MD: Bruce The Moose
NVEA o™

WYOY/Jackson, MS *
DM/PD: Benji Kurtz
APD: Jason Williams
MD: West
3 EDENSCRISH Low”
WACYGRAY Sunel

JVEJONES "Myaell
CHRESTINANBLIAN A"

WAPE/Jacksonville, FL *
DM/PD: Cat Thomas

WFKS/Jacksonville, FL *
POMD: Brent MeKay
? SOy
bt ks
LA A
TCPGr

WAEZ/Johnson City, TN *

PD: Gary Blake

APD/MD: Chris Mann
COLOR WA

WKFR/Xatamazoo, Mi
PD: Woody Houston
MD: Nick Taylor
1 MACYGRAY Swmt’
BORLLAZ Gr

KCHZ/Xansas City, MD *
PD: Dave Johnson
MD: Mike Austin

TOA Do’
ALICIAKEYS Falin™

KMXV/Kansas City, MO *
PD; .Ion Zeliner

WWST/Knoxville, TN *

PD: Rich Bailey

APD/MD: Brad Jefiies
NoAdds

B/Latayette,
PD: Bohby Novosad

WLANILanwster. PA
APOMD: Toby Ko

KFMS/Las Vegas,
PD Rik McNaH

Uﬂmﬂ‘d

WLKTA exinglon-Fayette,
PO/MD: Johnny Vincent
1

KFRXALincoln, NE
PD: Sonw Valentine
APD Larmy Freeze

KLALLittie Rock, AR *
PO: Randy Cain
APD: Ed Johnson
MD: Sydney Taylor
CHRSTIMAMLAN Abr
MADY MOOFE Tnah”
MACY GRAY Somel”
KOARALittle Rock, AR *
PD: Gary Robinson
MD: Kevin Cruise
MANDY MOORE Tnsh™
KIlS/Los Angeles, CA *
PD; John

PD: Shane Collins
APDMD: Jim Allen

:a%&mﬂ‘i
RICAKEYS Falin™

KZliLubbock, TX
PD: Bobby Rames
MO: Kidd Carson

WMGBMacon, GA
PD: Heidi Winters
APDMJ: Derek Wright

mmwuxw—
JMHMT-

WZEEMadison, W1 *

PD: Tommy Bodean

MD: Jonathon Reed
P d
FIVE FOR AGHTING “Superman”
AUCAIEYS Tali™

WJYYManchester, NH

PD/MD: Harry Kozlowski

APD; Steve Oueilette

13 DARUDE “Sandstorni

WHA WAl Bossadie,
DM/PD: Billy Santiago
MD: Jeff DeWitt
3 AN
BT

WADAMelhourne, FL

DM/PD: Mike Lowe

MD: Larry Mckay
AUCAXEYS

WKSLMemphis, TN*
DM/PD: Chris Taylor
MD: Bill Hughes

8 AREMIN. Ly

SRENNSIBSSELRYT

WXSS/Milwaukee, W1 *
PD: I!rifn Kelly

1 CORMIATTR
3 ALICRVEYS Tain™

KDWB/Minneapolis, MN *
PD: Rob Morris
APD/MD: Derek Moran
2 CASTRAMUAN T
1 DARUIDE “Sardsam”
1 TR0
AUCAIEYS Telir™
WABB/Mohile, AL *
DM/PD: Jay Hastings
Pabi

DM: Mike Kaplan
PD: Gregg Thomas
Kid

lle, TN *

WRVWINasthIIe ™

WFHN/New Bedford, MA *
PD: Jim Reitz
APD/MD: Christine Fox
18 DAEAMSTREET Hposs”
MACYGRAY Suml”
AT
R Mne"

WKCINew Haven, CT*
PD: Danny Dcean
MD: Jimi Jamm

2 B

7 Vet omr

2 USHER Famnd”
LT:h: g

WOGNNew London, CT

PD: Kevin Palana

MD: Shawn Murphy
WG Soal”
CRAGDAD A

JAGGE)EOGE Py’
EIENSCAUSH Loa™
weer

WEZB/MNew Orleans, LA *
PO; Jeft Scott

NELLY el
EDBFSCAUSH Low™

WHTZMew York, NY *
OM: Kid Kelly
VP/Prag.: Tom Poleman
MD: Paul “Cubly" Bryant
13 AUCAKEYS Falin~

N NS Gaw™

1 TR

KIY0/Okiahoma City, OK *

PD: Mike McCoy

MD: Joe Friday
i At
SAMANTHA MUMEA Moo

KOKQ/Omaha, NE *

0M: Wayne Coy

PD: Darrin Stone

APD: Nevin Dane

1 GO T

