NEWSSTAND PRICE $6.50
Toby Keith Double-Talkin’

DreamWorks recording artist Toby Keith accomplishes a
rare feat this week: He
climbs to the top spot
on R&R's Country

{ chart with “I'm Just
‘4 Talkin’ About Tonight”
— and he lands Most
| Added honors with

_ | the followup single,

“| Wanna Talk

About Me."

SEPTEMBER 7, 2001
Annual Salary Survey Issue

It’s here! R&R's most-
requested article throughout
the year is our tabulation of
radio-industry salary ,)
figures, from receptionist ~
to general manager, in

markets large and small —
and in nine of radio’s / ‘

i : important formats. Check
IA’/” & ”[g”ﬂ”'s, the summary on Page 1. The full charts $

v . rronline.com are on Pages 28-32.
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AND REVENUE

Make the right choice for your station,
call ABC Radio Networks at
(212) 735-1700

@RADI O NETWORKS
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When you want to boost
ratings, research proves the
most cost efficient marketing
tool is an award-winning
sticker or decal promotion
from Communication Graphics.
Nobody knows more about
how to make your identity

stick with listeners.

Fact is, we've been helping the
country's top stations stick to

the top of the charts for more

than 20 years. Call Communication
Graphics today fcr more radio
know-how in promotion, design,

production and creativity.

esommunication
Graphics Inc

WHEREJBIUALITY STICKS

1765 N. JUNIPER BROKEN ARROW OK 74012

(800)331-4438 [918)258-6502
FAX: (918)251-8223 www.cgilink.com
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management ¢ marketing ¢ sales

Talk to sales reps from your town’s
Classic Rock, Hot AC, Triple A and News/
Talk stations, and all of them will teil you
they target 25-54s. But we all know they
are not targeting the same 25-54s. Media
consultant Valerie Geller believes that
stations should target the audience’s
lifestyle and life stage, and she has
developed a new concept, Life-Stage
Demographics, that embraces this theory.
This is interesting reading that may
predict the future of radio sales. This
week’s Management, Marketing & Sales
section also features another installment
of Radio Web 911. This week columnist
Rich Carr explains how “supersizing”
your station’s offerings can result in real
dollars for your website. And we're proud
to showcase Millcreek Broadcasting’s
Sheila 0'Connor in this weeks GM
Spotlight.

Pages 10-16

WITH 503 SHANNON

Back in the mid-'60s Ed Salamon was a
lanky singer-guitarist in a Pittsburgh band
that eventually broke up. Salamon chose
a career in radio and developed
innovations that have made indelible
marks on the industry. Our resident
historian, Bob Shannon, chronicles
Salamon’s career, from kid rocker to
Country king.

Page 43

i THE NEWS

* Bob Cohen now President of
Clear Channel int'l radio div.

Page 3

]

CHR/POP

* BLU CANTRELL Hit "Em Up Styte (Qops!) (Arista}

CHR/RHYTHMIC

+ JENNIFER LOPEZ I'm Real (Epic)

URBAN
- JENNIFER LOPEZ I'm Real (Epic}

URBAN AC
« ISLEY BROTHERS /M. ISLEY Contagious (DreamWorks)

COUNTRY

* TOBY KEITH I'm Just Talkin’ About... (DreamWorks}

« FAITH HILL There You'll Be (Warner Bros.}

HOT AC
« TRAIN Drops Of Jupiter (Tell Me) (Cofumbia}

SMOOTH JAIZ
* LEE RITENOUR Y/DAVE GRUSIN Gel Up... (GRPVMG)

= STAIND I's Been Awhlle (Flip/Elektra/EEG)

ACTIVE ROCK
 TOOL Schism {Voicano}

ALTERNATIVE
= ALIEN ANT FARM Smooth Criminal (DreamWorks)

TRIPLE A
+ PETE YORN Life On A Chaln (Columbia)

NEWSSTAND PRICE $6.50

THE INDUSTRY’S NEWSPAPER

Tony Novia
R&R CHR EDITOR
tnovia@rronline.com

It’s doesn’t take long during
an interview with Fm
Entercom President/ [
COO David Field to [
figure out that he's
uncomfortable talk- |8
ing about himself, but
when the subject of |
his employees comes
up. you can immedi- |
ately sense his pride
in and loyalty to
them. With 95 sta-
tions in 18 markets.
Entercom employs about
2,100 people. and it has a
reputation for being an em-
ployee-oriented company.

In a recent Entercom letter
to shareholders. David Field
and Entercom Chairman and
CEO Joseph Field wrote the
following: “People make a
huge difference in our busi-
ness. and we have long strived
to create a culture that attracts
the best and the brightest to
our organization. We thank
and salute our team for their

Entercom’s Field Of Dreams

B Anexclusive interview with David Field

leadership, creativity. dedica-
tion and high performance
standards, which have enabled
Entercom to outpace the
industry, make a dif-
ference in our com-
munities and provide
| superior operating
i results for our share-
| holders.”
Those people, a-
@ long with the corpo-
rate officers, have
quietly but effective-
ly helped make En-
tercom the nation’s
fifth-largest broad-
caster. From 1997-2000 En-
tercom’s average annual
growth for same-station rev-
enue was 15%. Its average
annual broadcast cash flow
growth was 38%. outpacing
Emmis (16%), Clear Channel
(20%). Infinity (23%), Cox
Radio (29%) and Hispanic
Broadcasting (33%).
According to Credit Suisse
First Boston, Entercom has
approximately $700 million

See Page 56

RIAA Payment Plan
For Streaming Is
Under Consideration

By JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF
yorke@ rronline.com

Representatives of the record-
ing industry on one side and
broadcasters and webcasters on
the other are currently presenting
payment plans to a three-judge
panel of arbitrators at the Library
of Congress' Copyright Office.
Their goal is to get a plan in
place, perhaps as early as next
spring.

The Recording Industry Asso-
ciation of America. which is rep-
resenting record labels, is de-
manding payment for streamed
music, based on the Digital Mil-
lennium Copyright Act of 1998,
which separates recorded perfor-
mances carried on free. over-the-
air broadcasts from those record-
ings streamed over the Internet.

RIAA/See Page 42

SEPTEMBER 7, 2001
Top Salaries Dip In Latest Survey

B Major-mkt. GMs down; back-office pay steady

By Ron RobriGUES
R&R EDITOR-IN-CHIEF
ronr@rronline.com

The rapid growth in GM and
sales-manager salaries has come
10 a screeching halt and is now
heading in revérse, according to
the R&R/Miller, Kaplan, Arase
& Co. 2001 Radio Industry Sal-
ary Survey.

Hardest hit were major-market
general managers, whose aver-
age $347,000 in comnpensation in
1999 wasn’t a surprise, consid-
ering the state of the radio
economy and the number of sta-
tions each manager was looking
after. In the latest survey. their
average compensation was
$257.500.

Ask around, and you'll get a
number of theories for the cut. one
of them being that consolidation is
over, and so is the competition for
managers, making it a buyer’s
market. And then there were those

dot-com dollars that evaporated
in the middle of last year. throw-
ing budgets out of whack.

CPA George Nadel Rivin,
whose accounting firm of Miller,
Kaplan, Arase & Co. canvassed
the radio industry for thse salary
figures, said radio owners began
to rein in executive compensa-
tion packages last year, follow-
ing nearly a decade of unabated
growth. Indeed, while rank-and-
file radio-industry salary levels
were stable in the current survey
(which covered the year 2000).
executive positions, especially
those connected with sales, suf-
fered.

What may be of more concem
to radio executives is how any
scaled-down compensation pack-
ages will jibe with this year's
slowdown in the radio economy.
That question will be answered
in next year’s salary survey.

SALARIES/See Page 42
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Interep Taps Turner As D&R President
M Rossinsky resigns following 20-year tenure

By JuLe Gmiow
R&R NEWS EDITOR
Jjgidlow@rronline.com

Interep has named
Bob Turner President
of D&R Radio. He re-
places Jacqui Rossin-
sky. who is resigning
after spending 20 years
with Interep.

“While we are all
sorry to see Jacqui go,
we are delighted that
Bob Tumer will succeed her as
President,” said Interep CEO
Ralph Guild. “Bob’s combined
experience at both Interep and
Katz, as well as his leadership of
both independent and dedicated

Turner

rep firms, makes him
uniquely well-qualified
to lead D&R in this rap-
idly changing business
environment.”

A 20-year veteran of
radio ad sales, Turner'
held several key posi-
tions with Katz Radio.
including VP/Director
of Sales for Katz Radio/
New York. before join-
ing Interep in 1989. In
1990 he was named Interep’'s VP
& Director/Sales for Group W,
the industry’s first dedicated rep
firm. The next year he became

TURNER/See Page 42
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It’s Not Condit Country, It’s Condit Classic Rock!

California Rep. Gary Condit's constituents may have called his district “Condit Country,” but that
didn't stop billboard artist Mark Heckman from creating his latest masterpiece for Citadel Classic
Rocker KBZU (The Buzzard)/Albuquerque. KBZU Promotion Director Therese Bolton told R&R that
the board is getting a “huge response,” no doubt because of its, shall we say, unique spin on the
allegations against the congressman from Modesto.

Continuous NAB Convention coverage: www.rronline.com

www americanradiohistorv com
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MARY’'S CRAZY HOT

NEW SINGLE

FAMILY AFFAIR

PRODUCED BY DR.DRE

#8 RHYTMIC
#5 CROSSOVER

(4 o e L4
CD certified platinum, over 350,000 sold this week!!!
Already added to: KHKS - Dallas KRBE - Houston KHTS - San Diego
WIOQ - Philadelphia KZQZ - San Francisco =~ KZZP - Phoenix
WFLZ - Tampa WKSS - Hartford WXSS — Milwaukee
WWHT WRVW WKSC
WFKS WNCI and more...
“c-. ?Fi“l_ilill'ﬁ EXECUTIVE PRCDUCER: MARY ]. BLIGE
Wwwww::‘:';::czl_go;;,cm MANAGEMENT: BURROWES ENTERTAINMENT
©2001 MCA RECORDS. & TRA-LA-LEE MANAGEMENT
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Capitol Taps Trio
As VPs/Pop Promo

Capitol Records has put its pop
promotion team in place, naming
Ed Green, Cin-

er and Tim Bur-

Promotion.
Green will lead
the label’s pop
promotion ef-
forts and be
based in New
York, while Le-
vine Baker and

Burruss

dy Levine Bak- i

russ VPs/Pop |

Burruss will be
|

based in Los Argeles.

“Ed, Cindy and Tim bring with
them a wealth of
experience and
success in break-
ing a variety of
artists,” Sr. VP/
Promotion Dan
Hubbert said.
“Together, 1
know that we
will establish
Capitol Records
as a major force
in pop music.”

Green joins Capitol from Colum-
bia Records, where he was VP/Pro-
motion. Prior to
that he was Na-
tional Director/

Green

tion at Island
Records. Re-
gional Promo-
tion Manager/
Philadelphia-
Washington. DC
tor Getfen Rec-
ords and Promo-
tion Director/

Levine Baker

CAPITOL/See Page 26

Schuon Shifts To
Arista As VP/Promo

Arista Records has named De-
siree Schuon VP/Promotion.
Based in Los
Angeles. she re-
ports to Sr. VP
{ Steve Bartels
and will work
multiple for-
mats.

“We are fortu-
nate to have
someone with
such experience,
enthusiasm, en-
ergy and dedica-
tion joining the Arista promotion
teamn,” Bartels said. “We look for-
ward to the ‘mmediate contribu-
tions that Desiree will make on be-
half of all our great artists.”

Schuon

SCHUON/See Page 26
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Top 40 Promo- |

Bob Cohen has been
named President of Clear
Channel’s international
radio division, overseeing
the company’s 200-plus
radio stations in Europe,
Mexico, Australia, New [
Zealand and Asia. He
succeeds John Cullen,
who last week was
named Sr. VP/Southwest-
Central for Clear Chan-
nel's domestic radio oper-
ations.

Clear Channel Communications
President Mark Mays commented,

CC’s Cohen Goes International

Cohen

“Bob's extensive experi-
ence in radio station man-
agement, promotion and
with the Clear Channel
culture will prove valuable
as we continue to streng-
d then our global radio oper-
ations”

A 15-year company vet-
eran, Cohen was VP/GM
of Clear Channel's San An-
tonio properties until June.
Cohen told R&R that he
“stepped away” from that

COHEN/See Page 26

Cox Radio Sets Regional VPs

Il Disney takes over

Cox Radio has [§ :
reset its regional-
management
structure and pro-
moted several
managers to Re-
gional VPs:

* Kim Guthrie,
who serves as VP/
GM of WBAB &
WBLI/Nassau-
Suffolk, adds re-
sponsibilities for WPTI, WRKA,
WSFR & WVEZ/Louisville and
WDPT. WDTP, WHIO & WHKO/
Dayton. She will continue to report
to VP/co-COO Dick Ferguson.

* Jay O’Connor. who is the Tam-
pa Market Manager, adds WDYL.
WKHK, WKLR & WMXB/Rich-
mond 1o his roster. He will report
1o VP/co-COO Marc Morgan.

Guthrie

for Green at WFLG/Miami

Reis Morgan

* Ben Reed. VP/GM of KCJZ.
KCYY. KKYX & KONO-AM &
FM/San Antonio, will now also
oversee KISR, KRAV, KRMG.
KRTQ & KWEN/Tulsa. He will re-
port to President/CEO Bob Neil.

Additionally. Group VP Rich

COX/See Page 42

Allers Appointed KCNL Station Mgr./PD

John Allers has been named Sta-
tion Manager/PD for Chase Radio
Partners’ Alternative KCNL/San
Francisco-San Jose. effective
Sept. 10. He assumes programming
duties from Clear Channel's Gregg
Stevens, who was overseeing the
station as part of Clear Channel’s
Jjoint operating and sales agreement
with Chase.

Allers joins KCNL from WKLS/
Atlanta, where he was Asst. PD/MD
and midday host. He will also as-

sume aftemoon-drive hosting duties.
“We’re excited to have him on
board,” Chase Radio Partners man-
ager Chip Archer told R&R. “He’ll
do a fabulous job for us.”
Allers previously programmed
Alternative WEQX/Albany and

worked as Asst. PD at Altemative |

WXEX/Providence. He told R&R,
“It’s exciting to take a station that
is in its infancy and is developing
its musical identity and then deve}-
op a radio station around that.”

McCarthy Takes EVP

Scott McCarthy. most recently
Sr. VP of the ABC Broadcast
Group, has been appointed Exec.
VP/New Media & International
Programming for ABC Radie
Networks. McCarthy will be re-
sponsible for overseeing all Inter-
net-related aspects of the network,
including programming, sales, mar-

‘:?,'.'.'E‘..
310-788-1625  310-203-8727
310-788-1699  310-203-9763
310-788-1675  310-553-4056

310-553-4330  310-203-8450

moreinfo@ rronline.com
newsroom @ rrontine.com
i@ rronline.com

hmowry @ rronline.com

Post At ABC Nets

keting and research of its product
and personality websites. He. will
also work closely with all ABC-
owned radio-station websites and
be responsible for managing and
growing ABC Radio Networks’ in-
ternational programming business.

McCARTHY/See Page 26
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' Salem’s WPIT/Pittshurgh Flips To Talk

Salem Communications’ WPIT/
Pittsburgh dropped its Gospel mu-
sic format Monday and flipped to
Talk. taking on the slogan *“Talk ra-
dio that helps people.” The station’s
lineup of Christian talk programs —
which includes Focus on the Fami-
Iy, Family Life Today and other syn-
dicated shows — has been joined
by Premiere Radio Networks’ Dr.
Laura Schiessinger Program. which
segues into the station’s noon-3pm
slot from its previous home at Ren-

da Broadcasting’s crosstown
News/Talk WPTT.

Nationally syndicated talker
Dave Ramsey airs from 3-6pm.
and evenings include religious talk
programming, as well as truncated
versions of Salem Radio Net-
works® Michael Medved and Hugh
Hewitt. Overnights will be covered
by repeats of Ramsey and Hewitt’s
daily programs. WPIT PD Bob

WPIT/See Page 42

WYSP/Philadelphia PD
Neal Mirsky has been
tapped as PD for KQRC
(98.9 The Rock)/Kansas
City, effective Sept. 19. He
succeeds Vince Richards.
who left 1o program Clear
Channel’'s KKRW & K1L.OL/
Houston.

“We are extremely
pleased to attract someone
of Neal’s professionalism
and with such a successful
background,” Entercom/Kansas
City Market Manager Bob Zurow-
! este said. “The match of Neal Mir-

|

.'r-;‘

310-553-4330
202-463-0500
615-244-8822

www americanradiohistorv com

Mirsky

615-248-6655

Mirsky Moves To K.C. As The Rock’s PD
—

sky and 98.9 The Rock is
a match made in rock 'n’
roil heaven. The Rock has
achieved the status of one
of America’s most suc-
@ cessful Rock stations, and
Neal is the perfect guy to
maintain our level of suc-
cess.”

Mirsky added. “I am tru-
ly excited about this great
opportunity with Entercom
in Kansas City. KQRC is a
market dominator with a killer

MIRSKY/See Page 26
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Radio Business

FGC Mass Media, Cable B
May Combine

By Jor: Howarp
R&R WASHINGTON BUREAU
Jhoward @ rronline.com

o R

There has been no official announcement, but rumors are swirl-
ing that the FCC’s Mass Media Bureau, which regulates radio, is
going to merge with the agency's Cable Services Bureau as part
of Chairman Michael Powell’s effort to reorganize and streamline

FCC operations.

Communications Daily reported on
Aug. 29 that Powell is planning to
combine the two bureaus. along with
the FCC’s satellite operations — now
part of the International Bureau
into a single division. The publica-
tion quoted an FCC source as saying
a merger is very close to happening.
perhaps as soon as Sept. 13, when the
next commission meeting is sched-
uled. But an FCC spokesperson told
R&R, “This is truly speculation.
There has not been any announcement
by the commission.” Talk of a change
by Sept. 13, the spokesperson said. is
“way too premature and speculative.”

The spokesperson did say, how-

ever, that the FCC is looking at sev-
eral areas of reorganization and
noted. “This is a whole reform ef-
fort. It’s not just restricted to one
thing.” She would neither confirm nor
deny that the bureaus might end up
under one umbrella. The spokesper-
son added that the FCC’s restructur-
ing initiatives could be announced
within the next one to three months,
but, she said, “How it is going 10 be
restructured, 1 can’t tell you.”
Reaction within the FCC 1o the
prospect of a merger was mostly
positive. One staff member told
R&R that such achange is long over-
due and said, “It’s necessary and

ureaus

should happen.” The staffer added
that many within the agency thought
the merger would happen under
former Chairman Bill Kennard. He
told R&R that there are “some very.
very thin lines” between the Mass
Media and Cable Service Bureaus,
and he believes that merging the two
“makes functional sense.” Another
employee agreed, adding that a
merger might lead to a bump in pay
grades for some transferred employ-
ces whose salaries might not be on
par with those of their new co-work-
ers.

But not all the reaction was posi-
tive. One FCC employee was out-
raged that news of a possible reorga-
nization was leaked through the trade
publication Communications Daily.
“Icouldn’tbelieve it,” the source said.
“It’s disgusting how it happened.

FCC/See Page 8

Stocks SeESaw On Busvi’ness N‘ews’

OJ Consumer spending, new-auto sales down in August

By Kary Datey
R&R WASHINGTON BUREAU
kdaley@® rronline.com

On Aug. 30 the Commerce Department reported that consumer
spending, which accounts for two-thirds of all economic activity,
increased a dismal 0.1% in August — the smallest gain since
October 2000 and a sharp decrease from June's 0.5% gain. After
the release of the agency’s report, the Dow Industrials fell below
10,000, dropping 171.32, 10 9,919.58, and Nasdaq fell 51.49, to
1,791.68. But both exchanges rebounded by the end of the day,
with the Dow closing at 10,090.90, and Nasdaq finishing at

1,843.17.

Good news greeted the markets
after the Labor Day holiday: On Tues-
day the National Association of Pur-
chasing Management announced that
business activity rose to 48.9 from
43.6 in July, much betier than ana-
lysts had expected. Additionally,
manufacturing activity declined much
more slowly than it had in the previ-

ous 12 months, raising hopes for an
economic turnaround.

Wall Street reacted favorably to the
news. and in midday trading on Tues-
day the Dow was up as much as
223.57.10 10,173.11. and Nasdaq had
risen 29.12, to 1,834.50. But both
markets later fell off, and the Dow
closed up 47.74, to0 9.997.49, while

Nasdaq was off 34.65, 10 1,770.78.
Looking at the radio sector’s Tuesday
performance, the R&R Composite
Index was down a modest 0.22%, as
it fell .51.to0 230.01. Interep was down
almost 17%. falling 93 cents to close
at $4.67. while the biggest gainer was
Spanish Broadcasting System, up 24
cents to $9.55, a 2.6% improvement.

The auto industry reported slump-
ing sales in August for new cars and
trucks, although sales for the two larg-
est domestic automakers, Ford and
General Motors, didn"t drop the 10%-
20% that some had predicted. The
slow sales may inspire some car deal-
ers 10 increase their radio ad spend-
ing to increase interest in the remain-
ing 2001 models before shipments of
2002 models arrive.
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Bloomberg

DOJ Reportedly Investigating Clear Channel

he Rocky Mountain News reported last week that Clear Channel En-

tertainment — the Clear Channel division in charge of concert pro-
motion — is the subject of a “low-profile probe” by the Justice Department
for possible antitrust violations. New Jersey Congressman Robert Andrews
requested the investigation in July, the paper said, but it reported that DOJ
attorneys have been questioning potential witnesses for several months.
Clear Channel Entertainment spokesperson Rachel Gary told the paper
that the company was not aware of any ongoing investigation, but the Rocky
Mountain News quoted a "highly placed Clear Channel source” as saying
that the DOJ has an ongoing open file on the company. Denver concert
promoter Nobody In Particular Presents filed suit against Clear Channel in
August, alleging anticompetitive practices.

More Than 20 GM Models Will Have XM Radios By 2003

M ore than 20 General Motors models will include XM Satellite Radio-
compatible receivers by 2003; for 2002, the satellite service will be
available in the Cadillac DeVille and Seville. Michael Merrick, Media Man-
ager for GM subsidiary OnStar, told R&R that XM service will be available
in the 2002 Cadillacs by November or December, and he added that GM
plans.to have XM available in the majority of GM cars by the end of 2004.
While he wouldn't comment on which 2003 models will be selected for XM
service, he said, “Anyone with a passion for music is a potential customer.”
The GM line includes Buick, Chevrolet, GMC trucks, Pontiac, Saturn and
the soon-to-be-discontinued Oldsmobile. Customers using GM financing
can include the XM subscription in their car payments.

Scott Responds To 4everadio Suit

n response to last week’s story about an $8 million lawsuit filed by

4everadio against Scott Studios, Scott President/CEO Dave Scott told
R&R, “Nothing was misrepresented.” 4everadio’s suit claims that it was
unable to deliver its 24-hour “Forever Young” format because of compatibil-
ity problems between Scott Studios’ equipment and that of its affiliates.
Scott said that 4everadio’s claim stems from a lack of planning on that
company’s part. He pointed out that 4everadio complained of incompatibil-
ity with the Maestro system and said, “| offered 4everadio a Mzestro, but.
they only had nine days to deliver a 24/7 format. They didn’t have any music
typed into their music scheduler or songs copied to CD-ROMs for ship-
ment.” Scott said that 4everadio could have loaned its own Scott system to
clients to meet the deadline and added, “4everadio had failed to plan, so
they planned to fail”

R&R Stock Index

This weighted index consists of all publicly traded companies that derive
more than 5% of gross eamings from radio advertising.

Change Siace

31160 8724101 &3imi 8024100 BAII/D1-824/01
R&R Index 315.67 244.16 22944 27.3% 6%
Dow Industrials 11,215.10 10,423.17  9949.75 -11.3% -45%
S&P 500 1517.68 118493 113358 -253% -43%

] specialize in one thing: Increasing billing
at radio stations in the United States.”

www americanradiohistorv com

| Irwin
| Pollack |

Broasicasting's Leader in
Sales and Management
Training.

— Irwin Pollack

(603) 598-9300

My unique guarantee: "When yow hire me to
consult you-for just one day-1'll show you
at least 10 documentable ways to increase
your hilling... or the day is FREE!”

28 Charron Avenue #2, Nashua, NH 03063 * Phone: 603-598-9300 Fax: 603-598-0200 » www.irwinpollack.com
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Experience. Stability. Vision.
And Suzanne Senegal.

Here's an account executive who is on a road paved for success.

“The business is so fast-paced,” Suzanne says. ‘I like that.
' And 1 like to provide solutions for my clients.” That's where
Susquehanna’s many sales resources provide a competitive
edge. Advertisers can augment radio schedules with magazine
and website advertising, all generated from the same
source. “We're really a full-service marketing organization,”
notes Suzanne.” All the KRBE department managers work
- closely together,” she points out, “to meet client and station
objectives.” And when speaking of sales management,
“The door is
always open.
I love that!
We have a
road map
that helps
us achieve
our goals.

If it's not

working, we

re-strategize, and

get to where we want to go.”

With that kind of approach it's clear to see Suzanne
will always be headed in the right direction.

Make a Sound Career Choice!
With operations in major markets across the USA,

Susquehanna offers a number of employment options.

Suzanne Senegal
Account Executive
KRBE, Houston call our Human Resources Department at (717) 852-2132.

L€ SUS QUEHMNA 140 East Market Street B York, PA 17401

For more information about radio career opportunities,

RADIO CORP. (717) 852-2132 W Fax (717) 771-1436

) Susquehanna Radio Corp. is an Equal Employment Opportunity Employer,
A subsidlary of Susquehanna Pfa/fzgraff Co. an ESOP Company, and maintains a Drug-Free Work Environment.
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Radio Business

DEAL OF THEWEEK J 2001 DEALS TO DATE

Doliars to Date: $3,196,919,462

» KROF-AM & KPEL-FM/ {Last Year: $24,931,819,133)
Abbeville, KFTE-FM/Breaux | Dollars This Quarter: $255,723,925
Bridge, KRKA-FM/Erath, (Last Year: $16,355,617,000)
KMDL-FM/Xaplan and KPEL- . : .

f‘M & KTDY-FM/Latayette, Stations Traded This )'ear.{mr . 18%
$39.6 million Stations Traded This Quarter: 159
(Last Year: 496)

Regent Buys In The Bayou State

O3 Purchases seven in Louisiana for $39.6 million;
Mapleton expands fast in Galifornia’s San Joaquin Valley

R T _.|

Louisiana
KROF-AM & KPEL-FM/
Abbeville, KFTE-FM/
Breaux Bridge, KRKA-
FM/Erath, KMDL-FW/
Kaplan and KPEL-AM &
KTDY-FM/Lafayette

PRICE: $39.6 million
TERMS: Asset sale for cash
BUYER: Regent Communications

Inc., headed by Chairman/CEO Terry |

Jacobs. Phone: 859-292-0030. It owns
54 other stations. This represents its
entry into the market.

SELLER: Communications Corpora-
tion of America, headed by CEO Tho-
mas Galloway Sr. Phone: 337-237-
1142

| FREQUENCY: 960 kHz; 105.1 MHz;
96.5MHz; 107.9 MHz; 97.3 MHz; 1420
kHz; 99.9 MHz

POWER: 1kw day/95 walts night; 25kw
at 292 feet; 42kw at 535 feet; 100kw at
863 feet; 38kw at 561 feet; 1kw day/750
watts night; 100kw at 984 feet
FORMAT: Adult Standards; News/Talk;
Alternative; Classic Rock; Country;
Sports; AC

BROKER: Media Venture Partners

While your customers are listening
to 14+ genres of music, you'll
be bettering your bottom line by:

. Ihcreosing revenue
tential per customer by
selling more products and
services through promotion

improving ad response
rates with individually

Loudeye™ Radio

Loudeye Radio brings you a hosted suite of radio tools, enabling you to offer private-
labeled, broadcast radio to your customers directly from your Web site.

In just a few simple clicks, you can brand Loudeye Radio with your logo and tailor it to
your business’ needs, creating a valuable marketing tool that entertains your customers.

targeted audio ads Promote your products
o in e . and services here, or

interacting regularly with p Web site

your customers through™ ESHYO] e

audio, long after they've

left your site

building additional
revenue by sharing in
radio airtime sales

The “GO” button lets
your customers learn
more about your
featured promotion.

p—

Targeted banner ads here. ]

It's easy for your customers to use because there's riothing for them to download, and it-works
with the streaming media players they already use (#indows Media™ and RealPlayer®).

Tune into Loudeye Radio Today.
We Provide the Technology & Entertainment.
You Reap the Monetary Benefits.

See our live demo of MAB Radio Show, Sept. 57

¥stream — Booth #1022

Get started or learn more of www. loudeye.com.

leudeye.

206.832.4000
sales@loudeye.com

TRANSACTIONS AT A GLANCE

All transaction information provided by
BIA's MEDIA Access Pro, Chantilly, VA.

® KMJI-FM/Ashdown, AR (Texarkana, TX-AR) $1.5 million

® KRCY-FM/Kingman, AZ $4 miflion

® KJMQ-FM/Atwater, KAXW-AM & KRAN-AM/Merced
and KLOQ-FM/Winton (Merced), CA Undisclosed

® KYOS-AM, KABX-FM & KIBG-FM/Merced, CA

$4.3million

& WAQV-FM/Crystal River and WHIJ-FM/Ocala, FL $80,000
© WDLC-AM &WTSX-FM/Port Jervis, NY (Sussex, NJ)

Undisclosed

© WJIC-FM (CP)/Zanesville, OH $64,000
© WCED-AM & WMOU-FM/Du Bolis, PA $4.2 million

KMJI-FM/Ashdown
(Texarkana, TX-AR)

B

| PRICE: $1.5 million

TERMS: Asset sale for cash

BUYER: Clear Channel Communica-
tions, headed by Radio CEO Randy
Michaeis. Phone: 706-278-5511. It

| owns 1,201 other stations, including

KKYR-AM & FM, KPWW-FM & KYGL-
FM/Texarkana, TX-AR.

SELLER: Bunyard Broadcasting,
headed by President/CEO Jay
Bunyard. Phone: 870-642-2446
FREQUENCY: 93.3MHz

POWER: 7kw at 597 foet

FORMAT: AC

KRCY-FM/Kingman
PRICE: $4 million

TERMS: Asset sale for cash

BUYER: Spectrum Scan LLC, headed
by President Rodney Burbridge.
Phone: 502-245-6623. It owns no other
stations.

SELLER: Hualapal Broadcasters
Inc., headed by VP Rick Murphy.
Phone: 520-855-1051

FREQUENCY: 105.9 MHz

POWER: 17kw at 1,890 feet
FORMAT: Oldies

KJMQ-FM/Atwater;
KAXW-AM & KRAN-AM/
Merced and KLOQ-FMW/
Winton (Merced)

PRICE: Undisclosed

TERMS: Unavailable

BUYER: Mapleton Communications,
headed by President Michael Menerey.
Phone: 707-265-8912. 1t owns six other
stations.

SELLER: Clarke Broadcasting Corp.,
headed by President/CEO H. Randolph
Holder Jr. Phone: 775-887-0588
FREQUENCY: 92.5 MHz; 1660 kHz;
1580 kHz; 98.7 MHz

POWER: 6kw at 328 foet; 10kw day/
1kw night; 1kw day/297-watts night; 6kw
at 299 feet

FORMAT: AC; Regional Mexican; Re-
gional Mexican; Regional Mexican

- KYOS-AM, KABX-FM &

KIBG-FM/Merced
PRICE: $4.3 million
TERMS: Asset sale for cash

BUYER: Mapleton Communications, |

www americanradiohistorv com

headed by President Michael Menerey.
Phone: 707-265-8912. It owns six other
stations.

SELLER: Merced Radio Partners,
headed by President Edward Hoyt Jr.
Phone: 209-723-2191

FREQUENCY: 1480 kHz; 97.5 MHz;
106.3 MHz

POWER: Skw; 9kw at 1,161 feet; 3kw
at 476 feet

FORMAT: News/Talk; Oldies; AC
BROKER: Elliot Evers of Media Ven-
ture Partners and Patrick Communi-
cations

WAQV-FM/Crystal River

and WHIJ-FM/Ocala

PRICE: $80,000

TERMS: Asset sale for cash

BUYER: Radio Training Network Inc.,
| headed by President Jim Campbell.
Phone: 863-644-3464. It owns 10 other
stations. This represents its entry into
the market.
SELLER: OcalaWord of Faith Church
Inc., headed by GM Mike Pugliese.
Phone: 352-351-8810
FREQUENCY: 90.9 MHz; 88.1 MHz
POWER: 4kw at 331 feet; 1kw at 394
foet
FORMAT: Religious; Religious

WDLC-AM & WTSX-FM/
Port Jervis (Sussex, NJ)
PRICE: Undisclosed
TERMS: Unavailable.Clear Channel is
exercising its option to purchase Port
Jervis Broadcasting's WDLC & WTSX/
Port Jervis, NY, which it is currently op-
erating by way of an LMA. Clear Chan-
nel will continue to pay $12.5 million in
option payments until closing.
BUYER: Clear Channe! Communica-
| tions, headed by Radio CEO Randy
Michaels. Phone: 706-278-5511. 1t
owns 1,201 other stations. This repre-
sents its entry into the market.
SELLER: Port Jervis Broadcasting
Co., headed by GM Rick Musselman.
Phone: 845-856-5185
FREQUENCY: 1490 kHz; 96.7 MHz
POWER: 1kw; 890 watts at 610 feet
FORMAT: Adult Standards; Oldies

| WJIC-FM/Zanesville
i PRICE: $64,000

Continued on Page 8
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WEATHER: SPORTS:
Mostly Clear : I‘IIIEEIsiB‘;I‘mI
and Sunny (See inside)

T'S "GLEAR™. THREE

MAJOR INDEPENDENT
PROMOTERS "GHANNEL"

EFFORTS ELSEWHERE!

If you’re with a station NOT owned by a

e very large corporation, (a conglomerate
possibly monopolizing the economy of our

industry), you might want to have a clear
idea on who your independent promoter is
also in bed with. Clearly, if this very large
corporation is channeling its efforts into
areas other than radio, chances are that your
indie is channeling their efforts right along
with it. These efforts could create major
hassles in the near future FOR YOU —
especially when you’re trying to put
together a concert or club date!

Channel your efforts to clearly find
the right independent for your
independently-owned station or chain.

NATIONAL MUSIC MARKETING:

The Independent’s Independent

Are you clear on this? If not, contact us:

NATIONAL MUSIC MARKETING' INC.

17200 VENTURA BLVD., SUITE 305
ENCINO, CA 91316

PH: 818.501.8111 FAX: 818-385-2390
WWW.NATMUSIC.COM

JOEY GROSSMAN — grossman@natmusic.com
JEFF DEANE — jeff@natmusic.com
MIKE QUINN — mikequinn@natmusic.com

www americanradiohistorv.com
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Mapleton, Regent Make Multistation Buys

In late-summer spending sprees, radio newcomer Mapleton
Communications picked up not one, but two clusters of radio

stations in Merced, CA, and Regent Communications bolstered
its stable with seven new stations. Additionally, Joyner Radio

has closed on three separate deals in Virginia. |

In an Aug. 29 deal, Mapleton paid
$4.3 million for four stations in
Merced: It picked up News/Talk
KYOS-AM and Oldies KABX-FM
from Ed Hoyt's Merced Radio Part-
ners and bought AC KIBG-FM from
Yosemite Radio Partners, also led by
Managing Partner Ed Hoyt. The same
afternoon Mapleton purchased Clarke
Broadcasting’s KAXW-AM, KRAN-
AM, KIMQ-FM & KLOQ-FM/
Merced. Terms were not disclosed for
the second deal, and Mapleton is run-
ning the stations via an LMA pending
FCC approval of the purchase.

Mapleton entered the radio business
just a week earlier by purchasing
Marathon Media’s Medford, OR clus-
ter of KCMX-AM & FM, KTMT-AM
& FM, KAKT-FM & KBOY-FM.
Terms of the deal were not disclosed,
and Mapleton Communications,
which is owned by Mapleton Invest-
ments, is running the stations under
an LMA.

When the Medford deal was an-
nounced. Mapleton Radio Division VP
Dale Hendry told R&R that the com-
pany plans to become a small regional
player focused on local content. He
added that it would be realistic to ex-
pect that it could eventually own be-
tween 40 and 50 stations.

Halfway across the country, Regent
Communications has purchased seven
stations in Lafayette, LA from |
ComCorp for $39.6 million in cash:
Sports KPEL-AM, Adult Standards
KROF-AM, Alternative KFTE-FM,
Country KMDL-FM, News/Talk
KPEL-FM, Classic Rock KRKA-FM
and AC KTDY-FM. Regent, which
plans to close on the deal late in the
fourth quarter, is financing the purchase
under its existing credit facilities.
ComCorp exits the radio business with
the deal.

Regent has also closed on its $20 |

million acquisition of the Cromwell
Group’s Peoria, IL cluster of Religious
WVEL-AM, Country WFYR-FM,
Rock WGLO-FM, Alternative WIXO-
FM and CHRs WPPY-FM and WRVP-
FM. Regent, which has bought 16 sta-
tions in 2001, now owns and operates
60 stations in 12 markets. |
Joyner Radio closed this week on
three deals in Virginia: its $1.05 mil-
lion purchase of Old Belt Broad-
casting's WIWS-AM & WSHV-FM/ |
South Hitl, a $450,000 purchase of JL.C
Properties” WILC-FM/Clarkesville
and its $735,000 deal for Patricia l
Wagstaff's WFXQ-FM/Winchester.

—Katy Daley

Transactions
Continued from Page 6

TERMS: Asset sale for cash
BUYER:VCY America Inc., headed by
VP Victor Eliason. Phone: 414-335-
3000. it owns eight other stations. Tnis
represents its entry into the market.
SELLER: Riverside Youth & Rehabili-
tation, headed by President Carl
Suilivan. Phone: 740-453-7302
FREQUENCY: 91,7 MHz

POWER: 6kw at 328 feet

FORMAT: N/A

COMMENT: This station is currently
represented as a construction permit.

| Pennsylvania

WCED-AM & WMOU-FW/
Du Bois !

io Business

.......... N PR I T e e g an
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Company Analyst Rating Target Price
Ackerley Group James Boyle, First Union Securities Market perform N/A
Beasley Shawn Feely, CIBC World Markets Buy $18
Timothy Wallace, Banc Of America Buy $17
Clear Channel James Gross, Barrington Research Buy $72
Vinton Vickers, JP Morgan Long-term buy $74
Niraj Gupta, Salomon Smith Barney Buy 7
James Marsh, Robertson Stephens Strong buy $80
Cox Radio James Boyle, First Union Securities Buy $29
James Marsh, Robertson Stephens Buy $33
Cumulus James Marsh, Robertson Stephens Buy $16
Disney Christopher Dixon, UBS Warburg Buy N/A
David Miller, Sutro & Co. Buy N/A
= _Doug Mitchel_son. Deutsche Banc Alex. Brown Market perform $32
Entercom Paul Sweeney, Credit Suisse First Boston Strong buy $60
Andrew Marcus, Deutsche Banc Alex. Brown Strong buy $69
Emmis James Marsh, Robertson Stephens Buy $35
Vinton Vickers, JP Morgan Long-term buy $28
James Boyle, First Union Securities Strong buy $35
Andrew Marcus, Deutsche Banc Alex. Brown Buy $33
Entravision Niraj Gupta, Salomon Smith Barney Buy $13
David Miller, Sutro & Co. Accumulate  $16.50
Marc Nabi, Merrill Lynch Long-term buy N/A
Hispanic Broadcasting Niraj Gupta, Salomon Smith Barney Outperform $28
Drew Marcus, Deutsche Banc Alex. Brown Buy $31
Lamar Advertising James Marsh, Robertson Stephens Strong buy $51
Radio One James Boyle, First Union Securities Buy $21
James Marsh, Robertson Stephens Buy $25
Regent James Marsh, Robertson Stephens Buy $11
Salem Paul Sweeney, Credit Suisse First Boston Stable $32
James Marsh, Robertson Stephens Strong buy $35
SBS William Meyers, Lehrnan Brothers Buy $12
Sirius Satellite Radio John Stone, Ladenburg Thalmann & Co. Buy $42
Viacom Jordan Rohan, Wit Soundview Buy $50
Vinton Vickers, JP Morgan Long-term buy $81
Doug Mitchelson, Deutsche Banc Alex. Brown Strong buy $89
Jessica Reif Cohen, Merrill Lynch Buy $70
David Miller, Sutro & Co. Buy $68
Raymond Katz, Bear Stearns Buy $60
Westwood One Michael Kupinski, AG Edwards & Sons Buy $38
Richard Rosenstein, Goldman Sachs Recommend N/A
XM Satellite Radio John Stone, Ladenburg Thalmann & Co. Buy $36

PRICE: $4.2 million

TERMS: Asset sale for cash

BUYER: First Media, headed by
President Alex Kolabielski. Phone: !
410-822-3301. It owns six other sta- |
tions. This represents its entry info the |
market. |

SELLER:Vox Media Corp., headed by | That’s the first we’d heard of it.” That
staffer also noted that there are re-
strictions in place at the FCC against

President Jeff Shapiro. Phone: 781- |
239-8018

FREQUENCY: 1420 kHz; 102.1 MHz
POWER: 5kw day/500 watts night, 28kw |
at 663 feet |
FORMAT: Oldies; Country

FcC

Continued from Page 4

leaking privileged information.

While the Communications Daily
report said the FCC's satellite opera-
tions would fall under the new bu-

reau, one FCC staffer questioned
whether all of that division’s opera-
tions would migrate. Instead, the
source theorized that only digital-
broadcast-service licensing would
move, since those services get their
programming feeds from cable.

At least one FCC employee hopes
the changes don’t happen, worrying
that combining different services in

PUDDIN!

one bureau will lead 1o turf wars
among employees. with each camp
fighting for frequency-spectrum allo-
cations and other resources. But she
concedes that, if it's ir. the works,
there isn’t much that can be done to
stop it. “Something will happen by
next year. People talk about different
proposals, but it's whatever the com-
mission decides.”

PRODUCTIONS

ANANA

"Wow! Don't know why we even own any editing equipment.
You're obviously the KING!"

- Ken Boesen - KWJJ/Portland

“It's THAT good! They're now the exclusive provider for our group”

- Ken Barlow - VP of Programming

Vox Radio Group

“Bottom line: They Get It!”

- Ken Wall - Hot Mixx 100.9/Fayetteville

LINERS, ID's, AND PROMOS AT A PRICE YOUR GM WILL LOVE!

\\ \ ADiViSi:” A

< Qj Bill v,

A T0uctone 12
A ‘ons, 5{”%

|

.

(800) 811-4847 « www.vanillagorilla.com
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“Tuseit every day”

—rew Garaho, Real Radio 1041 Orlando

“The quality I'd expect..”

—Bill Tanner, P Programming $BS, Los Angeles

‘s a ({,reat Source for inside.
Information on topical people.

Jack Diamond WROX Washington D

"1 build topics from it

—1Don Wade, WLS Chicago

“IU's great show prep” ~ “We love this”

—LKen Kohl, KFBK. KSTE Sacramento — Harmon & Evans, 925 XTU Philadelphia

" love the hot stories and audio files”

—Brian Whitman, LA Air Personality

YOU WIN FAME. Go to www.PARADERADIOFAX.com, now. Free Show prep. Hot Audio. |

! | |
Discover how you and a listener might appear inside PARADE magazine. PME

LEARN MORE, CALL TOM TRADUP OF SABO MEDIA (972)966-8255.

A Conversation With America l
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# Sheila O'Connor in the GM Spotlight, Page 12

* Marketing That Makes a Difference, Page 14

* “Supersize” your sales packages, Page 16

“To live a creative life, we must lose our fear of
being wrong.”— Joseph Chilton Pearce

DO DEMOGRAPHICS TRULY DEFINE YOUR STATION?

W Programming, marketing and selling by lifestyle instead of demo

By Pam Baker Classic Rock, Hot AC,

Saiees & Markaing Edior

Triple A, News/Talk — if
you were to talk with an AE
from each of these formats,
all of them would probably
tell you that their station’s
target demo is adults 25-54.
But do all these formats re-
ally appeal to and reach the
il same audience? Of course
they don't.

Media consultant Valerie
Geller has developed a new
concept, Life-Stage Demograph-
ics, that challenges radio stations to rethink their
programming and how they market themselves. Instead
of making their decisions based on demographics, Geller
suggests that stations focus on the audience’s lifestyle
and life stage. She says, "The pivotal
moment for me came when I was watching
a focus group that consisted of women
between the ages of 23 and 54. A 23-year-
old and a 51-year-old bonded before the
session began and started talking enthusi-
astically about their Mommy & Me
classes, what minivan to buy and where to
stay at Disney World. Two women, 28 |
years apart — nearly three generations —
and they had similar lifestyles and were
interested in exactly the same things. That
was the moment the light bulb went on in
my head and I started to develop Life-Stage
Demographics.”

Geller began examining research and focus-group
results and developed a system that can effectively tap
into listeners’ lifestyles and life stages. Armed with this
information, stations can make programming and
marketing decisions based on what's important to their
listeners. "I tested this concept in Australia and Europe
first,” Geller says, "and the results were astonishing.
We had huge, huge ratings increases. I then invited the
salespeople to attend my ‘Creating Powerful Radio’
workshop, where 1 explained the Life-Stage Demo-
graphics research, and that ended up helping the AEs
sell the stations better. It was a win-win for everyone.”

For our spécial NAB issue, Geller has agreed to share
her Life-Stage Demographics concept with R&R readers.
She says, “If radio managers and programmers begin to
look at their audiences by life stages instead of by
demographics, they will be shocked at how positively the
listeners will respond.”

LIFE-STAGE DEMOGRAPHICS

I'm sure you've heard someone joke, “25-54?
That's not a demographic, that's a family
reunion!” Don’t laugh; it's true. With 12+, 18-24,
25-54, 35-54, 55+, in the radio industry we've
programmed and sold in terms of age-targeted
demographics for so long that we’ve missed out on
an important fact: American culture is changing. |
work with hugely successful radio stations all
around the world, and one secret they all have in
common is that they cross demographic lines. A
key element of their programming success is that
their air personalities speak the truth, have a good
sense of humor, provide new and useful
information and, most important, relate to the
listeners. The stations cross demographic lines

because good entertainment attracts listeners of all
ages. It's the lifestyle and life stage that dictate what
appeals to different groups of listeners.

Here are some of today’s realities:

Age doesn’t determine the lifestyle or life stage of
a listener. Fifty-five years old today is not what 55
years old was in the past. Consider the fact that Cher,
Don Henley, Jimmy Buffett, Naomi judd and
Sylvester Stallone will all blow out 55 candles on
their birthday cakes this year. People are living longer
because of medical breakthroughs and the emphasis
on leading ahealthier lifestyle. In addition, 55-plusers
have more disposable income to spend on leisure
activities, vitamins and exercise equipment, travel,
clothing, cars, gadgets and more.

Now is the time to rethink traditional demograph-
ics and focus on the life stages of your listeners. A 44-
year-old single female professional might be living
the same lifestyle as a 23-year-old single woman
working in the big city. In contrast, a 44-year-
old mother of three might lead a lifestyle
similar to that of a 23-year-old with a couple
of kids in the suburbs.

The chronological age of the listener
doesn’t matter as much as his or her lifestyle.
A recently divorced 51-year-old man might
spend his cash on designer clothing, a sports
car, meals at expensive restaurants and
premier seats at sporting events. His radio-
listening habits might include Rock, Talk,
Sports or such personalities as Howard
Stern, Tom Leykis and Don Imus. His
lifestyle could mirror that of a 26-year-old single
executive who spends his time and money in roughly
the same ways.

LIFE-STAGE CATEGORIES

Every station appeals to a variety of listeners who
are experiencing different life stages. However, there
are always one or two life-stage categories that
represent the majority of a particular station’s
listeners. To help youidentify your station’s life-stage
audience, I've broken out the categories below.

Kids. There are as many kinds of kids, teenagers
and young people as there are types of adults, so this
group gets further divided into four categories:

¢ Kids on the academic fast track: “I want to be a
doctor, so I study all the time.”

* Sports fanatics: “I play football, soccer, baseball
— any sport.”

* Popular and trendy: “I spend all my free time at
the mall, hanging out with my friends. I'll worry
about my future later.”

¢ Perennial kids: These “kids” may be 18, 35 or
even older. Although this person may be attending
college or still living at home, he or she is making
important independent spending decisions.

Decision Pending. At this stage, usually the late
teens or 20s, people are still trying to figure out who
they are, what career path they want to take and how
they want to live their lives. Because they haven't
decided on a career path, these people might be
working in low-paying or entry-level positions.

Career Commitment. These people are getting
serious about the future and dedicating a lot of time
and energy to making it work. This type of person
mightbeattending college, entering thebusiness world
or starting a new career.

Before You Buy a House. Renters live a vastly

different lifestyle than homeowners. In
addition, people who live alone live a
dramatically different lifestyle than cou-
ples or roommates.

After You Buy a House. Homeowners
watch home-improvement shows. They
hang out at Home Depot and hardware
stores. They buy big-ticket items for their houses instead of
spending money on spontaneous trips. They’ve cut down on
restaurant spending, and they stay home more.

Living Single: The Loner Lifestyle. These people spend,
spend and spend on themselves.

Living as a Couple: Committed Relationship or Marriage.
These couples are interested in activities together. They consult
one another on major decisions and expenditures.

People With Kids. This group crosses many demographics. If
you were to attend a Mommy & Me class, the mommies might
range in age from teens to 50-plus. Amazingly, they may all have
similar interests.

People Without Kids. Again, age doesn’t particularly matter
here. The “Without Kids” people demonstrate many notable
differences from the “With Kids” group. The “Without Kids”
life-stagers rarely carry life insurance, they don’t go tosleep ata
particular time, and they don’t keep to a predictable routine. In
this life stage there is significantly more spontaneous travel,
more evenings out and, often, a stronger commitment to career,
bothin the number of hours dedicated to thejob and the desire to
€arn more money.

Good Health. People in good health enjoy sports, take trips
and tend to be culturally rich and adventurous.

People in 1l Health. This can hita person at any life stage. In
addition, many children in their 30s, 40s and 50s are faced with
becoming their parents’ caretakers and making decisions about
their parents’ health. Health issues and disease prevention are
hot topics for people in most life stages.

Special-Interest Groups. This category is growing each day.
We've already seen significant growth in Christian-radio
formats and Sports radio, as well as successful cable pro-
gramming like the Food Network and Home & Garden
Television and such shows as The Antiques Road Show. Stations
are finding that programming and sales need business newsand
features, and they’re also tapping into the enthusiasm of pet
owners. People who are passionate about specific areas of
interest cross over every demographic. Special-interest groups
are a demographic, no matter what their ages.

INCOME AND EDUCATION

We've also been foolish in the way we define our listeners by
race orincomelevel. People are defined much more by education
and social class than by income. Take a lesson from National
Public Radio: A listener may be dirt-poor but educated — and
may be listening to the same station as the multimillionaire in the
next car.

An upper-class or middle-class African-American, Hispanic
or Asian person has concerns similar to those of an upper- or
middle-class Anglo-Saxon. Programmers worry too much about
targeting aracial demographic rather than alife stage or lifestyle.

HOW THIS AFFECTS RADIO

With all the talk of consolidation, niche programming and
other broadcast trends in the new millennium, it makes sense to
broaden traditional broadcast-demographic thinking and start
focusing on programming and advertising that appeals directly
tolisteners at their various life stages, instead of focusing only on
how many years they’ve lived.

Vakmia Geller is Prasident of Geller Media International, which
consilts radio skations and Broaddast groupsin the U3 and arsund
the world, Gefler is the suthor ol Creating Powerdw! Radio: A
Communizafor’s Handbookand The Powerful Radio Workbook: The
Prog, Parfarrangse and Posi-Production Plamsming. The eighth annual
Gefiar Madia International Producer's Workshop will be held on Oct.
20 atthe Comall Club in Mew Yok, Formore Information or to contact
Geber, call 212-580-3385, or visit waw gellermadia, com,
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This week’s GM Spotlight honors 30-year radio
veteran Sheila O’Connor of Millcreek Broad-
casting. “I'm proud to work for one of the best
GMs in the country,” e-mails an R&R reader. A
staffer writes, “Sheila is an inspiration to all. She
works hard, empowers her staff and has a-great
sense of humor.” Congratulations!

I decided to enter the world of broadcasting
because:
“The radio business seemed so glamorous to

”

me.
First job in broadcasting:

"“Actually, it was in television, at WCIU-TV in
Chicago. | started out in the traffic department
and ended up floor-directing and, eventually,
doing a little directing. To be honest, I wasn't
much of a director. The engineers saved my
keister on more than one occasion. So, 30-some
years later, thanks, guys!”

Career highlights:

" After it dawned on me that I wasn’t going to

be an Emmy Award-winning television direc-

tor, I looked around and said to myself, ‘'Who are
those folks all dressed up, working during the

management « marketing

"‘é‘v—’

B She’s a hit — 30 years with a bullet!

Utah's Hit Music Station

day and driving nice cars?’ Turns out those were
the salespeople, so I decided to be one. I quickly
discovered that there was not a crying need for
inexperienced reps in Chicago. I got on at WRKR in
Racine, WI, and, as they say, the rest is a geography
lesson — Florida, Illinois, Georgia, California,
Arizona, Nevada, Utah. Every station, every
opportunity, is a highlight.”

The most challenging aspect of being a GM:

“Finding good people and then discovering how
to let them develop into the best they can be.”

My most unforgettable moment at a radio station:

“There are so many, but the one that stands out
most of all is watching the computer download that
very first book at WWBZ (The Blaze) in Chicago.
We had been told, ‘Your brand of rock n’ roll won’t
work. That's why no one else is doing it." Then,
bam! We took the market by storm. It was sweet!”

What news story or event generated the most
attention, and why?

“In1999 at WRKR & WXLC in Waukegan, IL, we
conducted a toy-drive promotion with a local
middle school in’ conjunction with the Walter
Payton Foundation. I don’t suppose a Christmas-
time toy drive is anything special — until you

= SHENLA O’CONNOR
A of KUDD-FM (Dianna@107.9)/Salt Lake City and
W0 (Sports 960)/Prova, UT (Millcreek Broadcasting)

realize that the children
hosting the drive had very
little themselves. You can-
not stay dry-eyed watching
children whom you know
are not going to have a very materialistic holiday
work, earn the money and then shop for gifts they
would like to have for themselves but instead give
away to other needy children. It was a very special
and emotional event that demonstrated the true
meaning of Christmas.”

My favorite album of all time is....

“Impossible question. Here’s what’s loaded in
my CD player now: Miles Davis’ Kinda Blue, Four
Tops Live at the Roostertail, Afropea3’s Telling
Stories to the Sea, Fleetwood Mac’s Shrine ‘69 and
Hevia’s Tierra de Nadie.”

IfIweren’t in the radio business I'd probably ve....
" A beach bum.”
I'm most proud of:

“The friendships I've made over the years.
When all is said and done, radio is still a business
of people with a passion to entertain and inform.
I have an address book filled with exciting,
knowledgeable and creative people all over the
country; it's my greatest asset.”

The best words of advice I've ever received were:
“Never call anybody’s baby ugly.”
You'd be surprised to know that....

“] won a cherry pie-baking contest in eighth
grade.”

The GM Spotlight is selected by your nominations. Acknowledge the GM who made a difference in your career! E-mail nominations to pbaker @ rronline.com.

direct

marketing

dmr

results

Minimize phaniomTSL,
Maximize Ratings!

Through sophisticated targeting, multi-dimensional
campaigns and ongoing email marketing initiatives,
DMR helps ABC, Bonneville, Cox, Emmis, Entercom,
Infinity, and hundreds of others DOMINATE TSL

and MAXIMIZE ratings!

To see examples of
DMR's Target Marketing
campaigns that drive

heavy P1conversion and

minimize “phantomTSL,

logonto
dmrinteractive.com/TSL

or call (800) 261-0831.
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Dear Radio Professionals:

Consolidation has not only changed the landscape of radio, but it has also reshaped
the research arena that serves radio. Most of the “old” research companies have
either gone out of business or have been swallowed by the largest groups o

serve only their stations. Paragon has done neither. Paragon’s strategy has been
to focus only on radio “operators” who still understand the integrity cf on-air content,
and to proaden our media and entertainment client base.

Due to our incredible growth in radio and all media and entertainment, it is
important that we clarify our brand. Therefore, we have taken a new nama:
Paragon Media Strategies. Same company. Same people. Same great service.
Same successful clients.

Paragon works for successful radio stations worldwide because we help produce higher ratings.

0‘ Our U.S. radio clientele includes many of the large groups that we count as operators...Susquehanna,
Bonneville and Infinity, to name a few.

0 We remain partners with “independent” operators, such as Mid-West Family Stations, Bristol Broadcasting,
Triad and Lotus, all of whom compete favorably against major consolidated clusters in their markets.

‘ We work heavily in non-commercial radio, including National Public Radio and numerous local pubtic radio operators.

0 We are now in our second decade of working closely with Rogers Media-Radio in Canada, as well as established
radio companies in England, Ireland, ltaly and Germany.

Paragon's media and entertainment division helps the world’s biggest music, cable, newspaper, theater, movie,
and new media companies grow market share.

‘ Paragon works with record labels to redefine the evolving ccnsumer proposition for new music.
' We aid AT&T Cable & Broadband on the expansion of digital TV.

0 We work with large daily papers in many cities, inclucing New York, San Francisco and Boston, to grow readership
amid heavy competition.

' We help National Cinema grow market share in the movie theater industry.

0 Paragon is a close strategic partner with Blockbuster Entertainment as they find new ways to
“bring entertainment home” through expansion into pay per view, video on demand and time shift TV.

0 Paragon helps trailblazers into new media techrology develop advancements such as electronic bookmarking,
which will redefine electronic advertising in the future.

As with great radio stations, Paragon Media Strategies is only as.good as its employees. Our division heads
include Larry Johnson, President/North American Radio (& years with Paragon), Chris Porter, President/International
Radio (19 years), and Michael Reid, President/Media & Entertainment (12 years).

If Paragon Media Sfrategies can help your radio station or group, please contact me directly via email or phone.
If you are attending the upcoming NAB Convention in New Orleans, please contact me in advance to set a meeting,
or reach. me at the New Orleans Hilton (504-561-0500). ! lock forward to hearing from you!

Sincerely,

M/’

Mike Henry

Chief Executive Officer

P/\ R /\G O N e Auditorium Music Tests

; q e Internet Studies

e Focus Groups

a ] Mike Henry o Tracking Studies
. 7 Chief Executive Officer

mhenry@patagcnmediastrategies.com ¢ Sales Assessment Studies
MEDIA STRATEGIES ey

STRATEGIC PLANNING

e Perceptual Studies
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THE MAGIC OF E-MAIL NEWSLETTERS

Budget cuts. Consolidation. Ratings and cume ero-
sion. These are just a few of the problems radio sta-
tions are facing in today’s
economic environment.
Now, more than ever, it's
imperative that stations
arm themselves with the
weapons needed to win the
ratings and revenue wars.
In a new monthly feature,
Marketing That Makes a Differ-
ence, the experts at Direct
Marketing Results will offer
adviceand answer the marketing
questions nost often asked by
radio stations.
‘ Over the past year I've re-
ceived dozens of e-mails from GMs and marketing directors
asking for information about how to produce monthly
newsletters that can be sent via e-mail

P
[ELDREDG

systems by “renting” applications over the Internet for a
monthly licensing fee. Licensing fees range from $250 to
several thousand dollars a month, depending on the
quality of the software and the volume of message traffic.
Your annual budget should include $8,000 to $10,000 for
the software tool (see table, below).

Keep in mind when you‘re budgeting that effective e-
mail marketing is as much a product of the right strategy as
it is of the right software. Consider taking on a strong e-
mail-marketing partner that can provide you withboth the
software and thestrategy development to help your project
build ratings and revenue. But, whether you undertake e-
mail-marketing development internally or choose to bring
in a partner, plan on allocating some resources.

SOFTWARE AND SERVICE

Companies that specialize in marketing communica-
tions are also often able to provide e-mail-marketing
services. Such firms combine the software with the

Zs;m’i:{ traditional (and expensive) ( M ARKETING TH AT

Here's the hypothetical situation T |
posed to the DMR tean: I'm in the \_

MAKES A DIFFERENCE

process of putting together ny 2002

marketing budget. Next year I would like to develop a
program to send out monthly e-mail newsletters to our
listenters and our advertisers. How much should I budget for
this project, and what are my options for handling it? Below
is DMR President Tripp Eldredge’s response.

Developing an effective e-mail stategy isn't difficult,
but you must first understand the process so you can
make the right choices for your station. E-mail systems
range from shrink-wrapped bulk-broadcast mailers
called list servers for about $250 to highly flexible
database-driven systems with personalization and
tracking ability for $35,000 to $50,000.

Because of the strengths of higher-end programs,
most companies today are opting for database-driven

experience and expertise to help you develop, apply and
execute an effective e-mail-marketing strategy. Below are
some of the applications DMR has designed with and for
its clients.

Alert lists. Alert lists are different from newsletters.
Alerts are not regular e-mail; instead, they re triggered by
such events as severe weather, an important concert
announcement or a major traffic problem.

Client lists. Your station can be the database manager
for your clients” e-mail lists. For example, you might
partner with a Dodge dealer to create and execute e-mail
campaigns that tie into the on-air schedule. An on-air
announcement might say, “Visit ABCDodge.com and
look for the little gold box. Click the box to receive our
‘New Car Alert’ and receive a free oil change.”

Rich-media e-mail.

ESTIMATED COST OF E-MAIL SYSTEMS T A e p o o

95% of users of web-

dmr

Most stations start out their e-mail marketing with a
general newsletter, and those messages don't need to
be boring. Today, with html and quick-loading Flash
graphics, your newsletter can deliver a high-impact
opportunity to build loyalty and revenue. One DMR
client inserted a trackable banner ad into an html-based
newsletter; listeners clicked the banner to view a short
original video created by BMW. DMR tracked a 21%
click-through rate to report to BMW. Now a followup
e-mail can be sent to the listeners who clicked through
inviting them to an exclusive test-drive party for
station listeners.

Embedded Flash animation can also provide “mini-
websites” withinan e-mail that include productdetails,
sponsorships and coupons. A Flash-based “Car Tips”
section sponsored by, for example, Tri-State Dodge
could include special pricing details. You might also
include “"The Budweiser Party Connection” or a
“Tower Records Make-It-or-Break-It” area with audio
clips of the week'’s hottest selections.

On-air and e-mail coordination. Make a sponsor’s
on-air campaign tie in with its e-mail sponsorship. For
example, on-air spots can promote the “Pepsi
Personalized EntertainmentGuide”
and invite listeners to “Click on the
special Pepsi globe in this week’s
guide to win tickets to a movie
premiere.” Listeners click a track-
able URL and are registered in-
stantly. The target page they’re taken to after clicking
includes a printable coupon for Pepsi products.

Special-interest micronewsletters. Your sponsors
can supply the content for micronewsletters of special
interest to particular segments of your audience, and a
system like DMR’s UnityMail can completely auto-
mate such newsletters, sending out content once a
month with the sponsorstlinks included.

One station created a sponsorship opportunity with
alocal brokerage firm foran “Investor 101" newsletter,
Thebrokerage sponsored and provided the content for
a free 10-partseries about investing. A registration page
for the newsletter was created on the station’s website,
and the brokerage firm’s on-air spots drove listeners to
the page. The DMR UnityMail e-mail system then
delivered the messages, one every other day, to the
listener, beginning automatically on the date they
registered.

SepUICe] et i e it gz;’;‘.” enabled computers have A micronewsletter campaign could also feature a
e ’ (. RealPlayer on their ma-  three- to five-part series on how to buy a new home,
A $0-8500, depending on $100-$500, depending $100-8200 per-requestfees $8,400 | chines.Usedcorrectly,e-  choosea contractor or fix your plumbing. Local banks,
database on number of stations  for data import and export, mail with rich media —  builders or home-improvement firms would provide
updates, gueries, database embedded audioor vid-  the content and sponsorship.
cleanup or other modifica- €0 — can have dramatic Everyone wants to get a great deal, and a “Special
oS results for listeners and  Deals” micronewsletter can feature eight to 10 two-for-
AA $0-$500, depending_ on $250-8750, depenqmg Per-request import and ser- ' $9,600 advertisers. Audio can  one specials, discounts and notices of invitation-only
?: ;?;ar:tei :: ?Ocrtr)nmplexlty 4 g: d“:ﬁ;fb?rh:; :far;:’c:: viaicesiiyayegoly connect an on-air mes-  sales by your key clients. Like airlines’ e-mail discount
- - sage with an e-mail programs, these newsletters are anticipated and
A 81 .000-$3,Q00, depending 0netchent§ per mes- Eer-request' 1ee_s for addi- $10,800 message in a unique relevant,and they get read.
on complexity of database, sage sent, with $250- tional registration forms 4 . T——
registration form, virtual $500 monthly minimum  and added functionality way. For example, when Done corr.ectly, an e-mail-marketing initiative can
domains to mask long o listeners open your e- net your station hundreds of thousands of dollars in
unbranded URLS, contest- mail, they might hear additional revenueand add value forboth key and new
ing ability and rember- something like “Thanks advertisers while it‘s building a new level of loyalty
control functionality for opening the ‘Pepsi among your listeners. Your. marketing budget should
Other Notes Personalized Entertain- provide for the right tools, along with the skills and
A: There is no mail-server engine, so messages aré sent one by one. This can result in slow and inconsistent mend Qulde fc?r Sept. 7. resources of a provenpartner tha_t cag ensue t.h?t your
delivery — up to two days for databases over 10,000. Rich media al§o of- messages are relevant, personalized an.d antlap.)ated.
AA: Systems can be synched with an offline database. Limited mail-server and bandwidth functionality results in .fers the 1.:>pp’ortun1t'y. 0] Th.en youican fnake the best use of e-mail marketing to
delivery times faster than A systems, but delivery may still be inconsistent. mserta client stele_wswn build your ratings and your revenue.
AAA: Multiple mail servers and separate server-side processing software results in virtually instant-e-mail sends. S Sladingh Gl Lo . _ T .
Systems also handie real-time removal of duplicated addresses and connection to other databases. Systems | 5a8e- Youcan track who | DMR, the industry's leadingmarketing strategy firm, creates
feature significant reporting features, including recording the number of people who open a message, click on the | Opened the e-mail and | multicontact direct-marketing campaigns that blend the
banner ads, etc. There are no additional fees for importing and exporting data or database cleanup. played the spot, and, science of targeting with the art of design to increase ratings
. i _ once vou know that, you and achieve lasting results. For more information, log on to
Assumes a database size of 45,00C with up to two messages sent per month and at least one database y 2% www.dmyinteractive.com or call Tripp Eldredge at 859-655-
import. export or query request each month. can send followup e- | g5
mail to those people.
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Roll out the banners
and make your company center stage
with Roll-A-Sign” Plastic Banners

Roll-A-Sign disposable plastic banners

are a cost effective way to promote your station, company or special event. Each barmer is printed on high
quality, weather resistant, 4 or 6 mil plastic film ranging from 18” to 36" in height for large sizes and 6” to
12” for smaller sizes. We can print up to four spot colors of ink per banner. Depending on the configuration
of your logo, you can get anywhere from 169 to 340 banners on a 1000’ roll. It's easy to use..just roll off
the desired length and cut! Indoors or out, Roll-A Sign gets your message across and is iceal to give away
at concerts and other public events. Fax us your logo along with the specifics on color separations and size
and we will give you a free quotation. If you should have any questions regarding quantities, sizes,
imprints and/or colors available, please call us.

Reef Industries, Inc.
9209 Almeda Genoa
Y _ = Houston, Texas 77075
R&L Toll Free: 1-800-231-6074
713-507-4200 Fax: 713-507-4295

PLASTIC

BANNERS E-mail: ri@reeﬁndustr{es.com
www.reefindustries.com
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ODE T0 SUPERSIZING

With the economy shaky, the
'& Rich Carr pressure is turned up high for

account executives. “Make
your monthly budget.” “Get new business.” “Don’t
let that client cancel his order.” “Do we need to
move around accounts?” Nobody ever said radio
sales was easy (at least not in the past six months).

In the midst of all this, pitching your station’s
website can get lost in the shuffle. Your sales manager
mentions it in a sales meeting: “Come on, folks, the
website is getting a lot of traffic. You owe it to your
customers.” The GM pontificates

able for a monthly website budget,
you've struggled to find the magic o
words that will get them to o
embrace website sales — until @
now.

Just supersize it. That’s right,

.supersize your next radio  package.
Nearly every national fast-food chain has already
marketed this concept and convinced consumers that
by spending only a few cents more they can get more
value for their money. After all, for only 39 cents more
you can upgrade to an extra-large fries and an extra-
large drink — wow, what savings! Here’s how your
sales team can take this established concept and make it
work for radio advertising.

Create a station-website rate card that lists every
online opportunity available, and place a dollar
amount next to each element or package. The next time
aclient—any client—buys airtime on your station, ask
if the client would like to supersize their schedule.
When they ask, “What do you mean?” simply show
them your website rate card and say, “For an additional
15% over the cost of your total on-air schedule, I'll
supersize your campaign by matching your on-air
commitment with an equal amount of website ad

about “the potential of the Internet.” e
Still, short of making AEs account-

vertising. You've committed to a $4,200 on-air schedule
this month. For an additional $630 — that’s 15% of
$4,200 — I'll give you, for this first online order only,
$4,200 in advertising on our website. Here’s our rate
card; simply pick out those elements you'd like to be
partof.”

Asradio professionals, were accustomed to the 15%
concept, and so are our advertisers. The supersize pitch
is easy to implement: All AEs have to do is present the
plan to new clients and let existing clients know it’s
available. Not only will you offer clients a value
package ata greatdiscount, you'llbe educating themon
your station’s multimedia opportunities, where radio
and the Internet work together to reinforce the brand,
product or service.

The biggest advantage to this plan is that online
advertising becomes new money for

your station-— money your sales team

E can position as “interactive print” that

takes $630 from a client’s print budget

d and makes it work like $4,200. Wow —

.l that’s a 666% return on investment!

= Try implementing this strategy, and

“suddenly your website will begin to

show signs of life, revenue will start to appear, and AEs

will make the supersize pitch a standard part of their

repertoire as they actually begin to feel comfortable
with selling website advertising.

Adapt this idea to your own situation, and place a
bounty on supersizing for your next sales meeting.
Award prizes for “First Supersize,” “Best Supersizer,”
“Biggest Supersize” and so on. Have fun with this
approach because, when your staffers start seeing
paychecks 15% larger and your PD doesn’t have to give
up asingle unit to get there, everybody in the food chain
will have a smile on his or her face. After all, you
deserve a break today!

e

Rich Carr'is VP of Radin Wab Network (www, radio
wabnatwork.com), a radio-website sgles, manapamant
and promational network hesdguanerad in Pordland,
OFL. Carr can be seached at 5058120517 or resmg
radiowahnghwark com.

 MARK YOUR CALENDARS

Important dates and events in the coming months

| » Sept. 11 — The Recording Academy presents the Latin
| Grammy Awards. Great Western Forum, Los Angeles;
310-392-3777

¢ Sept. 12 — The L.A. Office Roadshow 2001: Music-
label presentations to corporate brand marketers.
Universal Studios Cinemas at Universal CityWalk, Los

| Angeles; e-mail roadshow @/aoffice.com.

| * Sept. 19-20 — “Arbitron 101" PD Seminar. Columbia,

| MD:, contact Bob Michaels at 972-385-5357

| *Sept. 20-Dec. 12 — Fall 2001 Arbitron

| * Sept. 25-28 — National Association of Black Owned
Broadcasters’ 25th annual Fall Broadcast Management
Conference. Monarch Hotel, Washington, DC; 202-463-
8970

* Oct. 1-4 — NAB Satellite Uplink Operators Training
Seminar. NAB Headquarters, Washington, DC; 202-
429-5300

* Oct. 8-11 — QuickTime Live! Conference. Beverly
Hilton Hotel, Beverly Hills, CA; 408-354-2500 or
www.apple.com/quicktimelive

¢ Oct. 18 — The 16th Annual John Bayliss Radio Roast.
The Pierre Hotel, New York; 831-624-1536

¢ Oct. 20 — The Eighth Annual Geller Media intemational
Producers Workshop. The Comell Club, New York;
www.gellermedia.com

¢ Oct. 25 — American Women in Radio & Television's
celebrity book-launch luncheon for Making Waves: The
50 Greatest Women in Radio and Television. Tavern on
the Green, New York; contact Frances Larose at 415-

546.9608 [

* Oct. 28-30 — Canadian Association of Broadcasters 75th
Annuai Broadcasters Convention. Ottawa, Ontario,
Canada; 613-233-4035

* Nov. 7-8 — Arbitron “Beyond the Basics” PD Seminar
and Arbitron University. Columbia, MD; contact Bob
Michaels at 972-385-5357

* Nov. 11-13 — NAB European Radio Conference. Sofitel
Paris Bercy, Paris; contact Mark Rebholz at 202-429-

3191 SR
AR |

¢ Jan. 3-March 27 — Winter 2002 Arbitron

* Feb. 7-10 — Radio Advertising Bureau 2001. Oriando;
972-753-6740 or www.rab.com

¢ March 28-June 19 — Spring 2002 Arbitron

* April 6-11 — NAB 2001 Convention. Las Vegas; 202-
429-5358 or www.nab.org

* June 27-Sept. 18 — Summer 2002 Arbitron

* Sept. 11-14 — NAB Radio Show. Seattle; 202-429-5358
or www.nab.org

e Sept. 19-Dec. 11 — Fall 2002 Arbitron

WwwWwW americanradiohistorv com

RADIO GETS RESULTS

SUCCESS STORIES FROM THE RAB

SAVING OUR PLANET
ONE STATION AT A TIME

Dirty carburetors, clogged air filters and worn points and plugs
not only waste gas and lower engine performance, they cause
increased emissions of particulate matter and nitrogen oxides,
which are among the most persistent of smog elements.
Gasoline sales accounted for 61.4% of convenience-store
revenue in 2000. Motor-fuel sales through convenience stores
amounted to $165.3 bilkion in 2000, 18.8% higher than 1999,
according to a 2001 report by the National Association of
Convenience Stores.

Category: Cause Marketing

Market: Albuguerque, NM

Submitted by: Interep

Client: New Mexico Oil & Gas Association

Situation: With skyrocketing fuel prices and increasing
numbers of automobiles on the roads, the New Mexico Oil &
Gas Association was searching for a way to help the environ-
ment by reducing auto emissions. City ride-sharing programs,
while gaining in popularity, didn’t seem to be making a strong
enough impact in the typical Southwestern market, where using
an automobile is regarded almost as an inalienable tight.
Objective: The Qil & Gas Association wanted to create an
advertising campaign that would raise the awareness of the
500,000-plus occupants of the Albuquerque metro about how
carpooling, especially in the summer, can enhance the air
quality in their city and county. Additionally, it wanted to
publicize that certain of its member gas stations were offering a
new type of fuel that is less likely to evaporate than other fuels
and thus contributes less to ozone air pollution.

Campaign: The New Mexico Oil & Gas Association contacted a
local public refations firm that, in turn, contacted KRZY-AM and
KRST-FM in Albuquerque to help promote the assoziation’s
ideas. The Country stations appealed to the organization
because of their accurate helicopter traffic reports and large
reach. The campaign was designed to reach working adults
ages 25 to 54. Both stations helped develop an “it's Cool to
Carpool" bumper-sticker promotion that offered cars with three
or more aduits on board a chance to receive a check for $9.23
(KRST's dial position) to purchase fuel if they were spotted by a
KRST or KRZY ground traffic vehicle. Each day during the five-
week campaign the association sponsored all morning and
evening traffic reports. Each week of the campaign included 28
60-second spots, 15 “brought to you by...” billboard an-
nouncements and 15 live announcements by air personalities
that lasted anywhere from 15 to 30 seconds. According to Bob
Gold of Bob Gold & Associates, New Mexico Qil & Gas
Association’s public relations firm, “Where the automobile and
air quality are involved, radio is the natural choice to educate the
public. The intent of this educational promotion was never to
deliver an increase in gasoline sales. It was intended to reduce
summertime auto emissions, and it has worked tremendously.”
Results: Summertime emissions from automobiles in the
Albugquerque metro area this year were close to 10% below the
national average and nearly the best in the nation. And, although
there was no stated goal of increasing fuel sales, traffic
increased by 10% at New Mexico Oil & Gas Association member
gas stations during the radio campaign. The association is
elated and is looking into further radio campaigns in an ongoing
effort to make Albuquerque a better place to breathe.

———RABTOOLBOX————

More marketing information and resources from the RAB
Here you'll find more marketing information and resources from
the RAB. For more information, call the RAB's Member Service
HelpLine at 800-232-3131, or log on to RadioLink at
www.rab.com.

INSTANT BACKGROUND — CAUSE MARKETING

A total of 70.1% of U.S. households contributed to some type of
charitable cause or organization in 1998, up from 68.5% in 1995
but down from 73.4% in 1993. (Independent Sector, 2000)
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New:

OUES TION: Gan | WiHWith FM Talk? Inside Your Listener’s Memory.

Reality check.

ANSWER: YES! Saho Media Busts Hear Walter Sabo. Friday, 11:15am.
' NAB Radio Show
Some Myths to Show You How.

The FM talk experts, Sabo Media, answers your tough questions:

Q: Why should | go talk with one of our cluster FM's? .

A: ¢ You'll increase your station’s value immediately. Higher commercial loads mean increased profits.
o Foreground content gets better response for retailers than music.
o You’ll always be market exclusive. No one can duplicate your hosts.

Q: Isn’t it more expensive? -
A: e Absolutely not. Sabo Media clients know that talk is more efficient.
o Sure, old fashioned AM talk might be pricey, but we’ve shown our clients that modern FM talk is not.

Q: How long does it take to be successful?

A: o New Jersey 101.5 was number 1, total audience in their first book
and has been number 1 for eleven years.

¢ “Real Radio 104.1” Orlando, won double digit shares in its target, year one.

Q: Where’s the talent?

A: ¢ Everywhere. We help you recruit and train them.

¢ Dr. Ruth Westheimer, Jon and Ken, Deminski and Doyle, Karen Kay, Russ Rollins, The Regular Guys, Ken Ober,
and dozens more were discovered doing “something else” then trained at a Sabo Media member FM station.

Q: Won't it compete with our AM talk station?

A: o Your AM Standards doesn’t compete with your FM CHR even though both play music. Targeted-talk means no overlap.

* You’ll have full demo control because you’re not putting on random talk shows. Stations that just put on a bunch of
shows fail. Sabo Media’s Targeted-talk format wins.

Q: Can we sell this FM 1alk thing?

A * Look at these clients and non-clients that are often number 1 local billers: KLSX Los Angeles, WTKS Orlando,
New Jersey 101.5, WJFK Washington, WCKG Chicago.

¢ Highest conversion ratios in the industry, often 2: 1.

Q: How does this work? We've never used a consulfant. I’'m not sure we can hire a consultant.

A e Successful CEQ’s are happy to cut ramp-up time. You’re not hiring a consultant. You’re gaining access to proprietary
facts that will cut risk and speed up your success. No smart boss objects to that.

* Discover how you can make more profit with Targeted FM talk than FM music.
¢ Call Harry Valentine or Walter Sabo. 212 681 8181 confidentially.
* Boy, do we have stories. Success stories.

SABO NMEDIA

Programming Consultants.

OWN THE KNOWLEDGE THAT OWNS THE AUDIENCE.
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INFERNET

Streamer Obtains, Otfers RIAA License

B SyncCast deal to get KKBT/Los Angeles hack on the 'Net

Irvine, CA-based SyncCast
has become one of a
handful of service
providers to obtain a webcasting license from the
RIAA, and it’s offering that license to broadcasters
that use its streaming services for their web simul-
casts.

SyncCast is the streaming provider for Radio One's

By Brida Connolly

beonnolly @ rronfine.com

Business Development Ezra Davidson tells R&R, it was

KKBT (The Beat)/Los Angeles, and, SyncCast VP/ \

KKBT that moved his company to seek the
license. “[KKBT GM] Nancy Leichtner SY n c caSt

asked us to get it back in December 2000, and we
concluded the deal with the RIAA in March. Then, right
when we were ready to go back up again, the AFTRA thing
happened.” The Copyright Office decision that web
rebroadcasts are not exempt from performance royalties
was made on Dec. 11, 2000, and that ruling was upheld
last month on appeal. In April a number of broadcast
companies took down their web simulcasts over a dispute
with AFTRA concerning added fees for web rebroadcasts.
When will KKBT be back online? Says Davidson, “We
are working with the management of KKBT. I'm not at
tiberty to say when they'll get back up, but we're working
earnestly to get the Stream up as soon as possible.”
Davidson says that a nondisclosure agreement

Site 0f The Week

prevents him from discussing the specifics of the license,
but, as part of the arrangement; SyncCast will cover any
retroactive royalties for web rebroadcasts by building them
into its streaming fees. Davidson says, “Our deal with the
RIAA was based on the fact that, if we get radio stations
streaming now, and if we can have some way to pay the
back fees, RIAA members will start making more money. |

can't go into any specifics about the deal, but the

timing was right, the RIAA was very flexible, and they

were willing to take some things in March that maybe,
in today’s environment, they wouldn’t
have accepted.”

Because it's not a DMCA-defined statutory license, the
SyncCast license is not subject to the programming
restrictions that will apply to webcasters that eventually
receive those licenses. As of now, SyncCast's plans are to
handle the AFTRA issue with either ad blocking or ad
insertion.

Davidson concludes, “Right now [nternet-only radio’s
picking up cume, and it's not having to spend marketing
dollars to do it. I've been in the industry for more than 10
years, and we need to be very careful-not to get arrogant.
We have to remember that we can't take listeners for
granted. Ten to 20 years from now the environment is
going to look very different, but our audience now wants
our product in every form and fashion.”

WTOP/DC’s Wehsite Is Tops For Gontent

The website of Bonneville News simuicast WTOP-
AM & FM/Washington (www.wtop.com) is as no-
nonsense as the station’s programming: It's a function-
al frames-based interface that leads to a huge selection
of diverse and useful content.

The site's audio stream is reached from a “Listen
Live" button that brings up a choice of Windows Media
or Real streams. The players are quick-loading, and the
sound quality of the streams is excellent.

The website’s “Top News" section offers frequently
updated information in a dozen categories, with each
heading leading to items supplied by any of a number
of outside services: AP provides most of the world,
national and technology news; the movie listings come
from Hollywood.com; and the sports news is provided
by SportsNetwork.com. Of course, outside services are
used by most news-based websites to provide the
continual fresh content users expect, but WTOP does a
particularly good job of keeping the material organized
and accessible.

There’s lots of DC-focused content on the site.as
well, including headlines, weather and traffic and no
fewer than three local-events guides (the most
interesting is “Barber’s Best Bets,” under “WTOP
Extras™). Under “WTOP Features” is an array of
sponsored content, and here the quality is more
variable. ERealty.com’s “Home Buying Tips” includes
basic but useful information, and Suburban Hospital’s
“Ask the Doctor” features several pages” worth of good
general health info, but EDS's “e and Beyond” leans
heavily on descriptions of the high-tech company’s own
services.

The site’s Altavista-powered search engine is a
surprising weakness. A search on “President -Bush”
brought up this unexpected result: “No artists were
found!” The engine didn't find any albums, either, but
provided a list of songs with “President Bush” in the title
or lyrics. It struck out on Bush-related events and
businesses, then, at last, down at the bottom of the
page, were finks to recent news articles. Though the
search engine showed 1,000 hits, clicking for additional
results kept bringing up the same five headlines. It
appears that WTOP is using a search engine designed
for music-station sites, but the effect, on a news site, is
very peculiar.

On the business side, there are banners, buttons and
sponsor finks everywhere on this popular station site.
But since WTOP has apparently decided to do without
pop-ups, there's nothing that gets in the way of the
site's main attraction: all that information.

—Brida Connolly
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Richards Named MP3.com Chairman/CEQ

Robin Richards has been appointed Chairman/
CEO of MP3.com. Richards has been President
of the online-music service since it was founded
in 1999, and his appointment comes less than a
week after the purchase of MP3.com by Vivendi
Universal was approved by MP3.com sharehold-
ers. Vivendi Universal Chairman/CEC Jean-
Marie Messier said, “Robin Richards possesses
the leadership and dedication required to prope!
MP3.com to new heights, and | am confident that
he will make tremendous achievements within
the Vivendi Universal Group.” Richards said, “I
am honored to lead MP3.com into the next phase
of its growth.” He added, “MP3.com welcomes the
opportunity to infuse Vivendi Universal with our
robust technology and infrastructure products
and services.”

IM Networks, Texas Instruments Ally

IM Networks and Texas Instruments have
joined to create iM Ready, a platform that will
incorporate Texas Instruments technology to
make iM Networks programming accessible to
more Internet-radio devices. The platform,
available to consumer-electronics companies,
will, iIM Networks said, “make Internet-radio
features easy to integrate and cost-effective.” IM
Networks CEO Scott Smith said, “This is a big
step in how we intend to get iM Tuning
everywhere, directly integrating the technologies
that will propel Internet radio off the PC and into
the living room.”

Hot, new music-related World Wide Webh sites, cool
cyberchats and other points of interest along the
information superhighway.

¢ On Monday (9/10) Universal recording artists 3

Doors Down discuss padiock maintenancz
ET, 5pm PT (http://chat.yahoo.com).

« Also on Monday, Canadian rockers Nickelback
tell you why the beer is so much better up north at
7pm ET, 4pm PT (www.rockonline.com).

+On Tuesday (9/11) rising teen star Christina
Mifian, like, y'’know, joins TeenHollywood.com for a
chat and stuff at 6om ET, 3pm PT (www.
teenhollywood.com).

* Also on Tuesday, goofy pop punkers Sum 41
help you with your algebra homework at 7pm ET,
4pm PT (http.//chat.yahoo.com).

¢ Find out how red Afroman’s eyes are when he
joins Yahoo! for a video chat this Thursday (6/13) at
6pm ET, 3pm PT (htip://chat.yahoo.com).

On The Web

¢ This Friday (9/7) John Hiatt joins GetMusic's A
List for an interview at 2pm ET, 11am PT (www.
getmusic.com).

*On Wednesday (9/12) catch an interview with
country star Toby Keith at noon ET, 9am PT (www.
getmusic.com).

» This Thursday you'll drool over Saliva's video
interview and performance on The E“coustic
Sessions at 6pm ET, 3pm PT (www.getmusic.com).

, 8pm

—Frank Correia
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The State Of
The *Net In 2001 §

I was asked to moderate a webcasting and
web-content session at NAB 2001 this week but,
due to scheduling contlicts. had to regretfully turn
down the opportunity. At ’—r*—

last year's NAB'[ spoke | ¢
about the fact that the dot-
com downturn was going
to get much worse before
it got better — if it ever
did get better.

[ was looking forward
to updating my outlook,
so [ took a snapshot of =,
one outlet t'orp online David Lawrence
streaming. the free and open-source (but AOL-
owned) SHOUTcast. This mix of broadcast, In-
ternet-only and user-created stations allows any-
one to set up a streaming site. not with Windows
Media or RealAudio. but in the less-commercial
streaming-MP3 format.

SHOUTcast also lets you see how many peo-
ple are listening at any given time o any station
it tracks. | am looking at the “SHOUTcast Show-
case” page as | write this. and the “Digitally Im-
ported” trance and techno channel is No. 1, with
2.404 listeners tuned in out of a possible maxi-
mum of 3,055. A nice raw number if you're in a
very small market. but not if you're in the top 100
(no millions of listeners here yet). But the aver-
age radio market has between 20 and 80 avail-
able signais; today on SHOUTcast you could
have listened to over 2.000 different channels, as
some 22,000 listeners did.

Here’s what was happening on the top 20
SHOUTcast stations at 4:45pm ET on Wednes-
day. Aug. 29.

Format Station Listeners
1 Techno Digitally imported 2,404
2 Hot AC WOLF-FM 1,484
3 S8J SmoothJazz.com 1,043
4 Techno Groove Salad 726
5 (lassical Mostly Classical 570
6 Eclectic Monkey Radio 507
7 Pop JJ McKay 480
8 Pop Radiostorm.com 435
9 Alt Radiostorm.com 429
10 Eclectic Radio Paradise 418
11 Trance Tag's Trance Trip 383
12 Pop Rock  Spinner Top Pop 368
13 Hot AG WOLF-FM* 363
14 Gountry JJ McKay 329
15 World EuropaPlus 326
16 Triple A KPIG 285
17 Rock Net Rock 277
18 Triple A KPIG* 256
19 Techno Distillery 250
20 Artist Phishcast 241
*Low-speed

But with most of its 2.000 or so streams still
attracting few (or no) listeners, SHOUTcast illus-
trates the challenge that
most streaming sites are
facing as they try to
gather the kind of mass
audience radio enjoys.
Some are getting closer, though. Stay tuned. And
enjoy New Orleans for me.

Questions? Comments? david @netmusiccount
down.com. or post to the “Internet” folder on the
www.rronline.com Message Board.

David Lawrence is heard on WGN/Chicago; is the
host of Online Today and Online Tonight, syn-
dicated high-tech/pop culture radio talk shows
from Dame-Gallagher; and is the host of the ‘et
Music Countdown radio shows from United
Stations. A 25-year radio veteran, Lawrence was a
founder of the American Comedy Network, is the
voice of America Online and is a leading expert on
Internet entertainment.

s streaming sites continue to consolidate, leaving consumers with

fewer options (not that tens of thousands of options is bad), online
listeners are beginning to cluster around the sites that have survived
— the quality streamers that look like they might even be dependable
enough to be around for a while.

Meanwhile, the Gartner Group, a research firm based in Stamford,
CT, has hit the nail on the head when it comes to the frustration of
consumers with online music. Take a step back to the early '80s.
Remember our societal yawn about CDs? There were pundits back
then, some of them still around, who thought consumers wouldn't
care at all about COs, that the discs sounded too “brilliant” {until
labels stopped mastering CDs like they mastered LPs) and that they'd
never last.

CHR/Pop

ARTIST CO/Title

LIFEHOUSE No Name Face/ “Hanging”

CITY HIGH City High/ “Would"

EVE Scorpion/ “Blow™

AMERICAN HI-FI American Hi-Fi/ “Flavor”
NELLY Country Grammar/ “Ride”

STAIND Break The Cycle/*Awhile”
DESTINY’S CHILD Survivor/ "Booty”

JANET Al For You/ “Someone”
ALICIAKEYS Songs in A Minor/ “Fallin™
TRAIN Drops Of Jupiter/“Drops”

DAVE MATTHEWS BAND Everyday/ “Space”
BLU CANTRELL So Biu/ “Hit

13 AGUILERA, LIL’ KIM, MYA & PINK Moulin Rouge/ “Lady”
14 U2 All That You Can't Leave Behind/“ Stuck”
15 INCUBUS Make Yourselt/ “Drive”

16 GORILLAZ Goriflaz/ “Clint”

17 JENNIFERLOPEZ J. Lo/ “Real”

18 O-TOWN O-Town/“Nothing™

19 BLINK-182 Take Off Your Pants And Jacke/ “Rock”
18 20 ENYAADay Without Rain/ “Time”

Country

ARTIST CO/Title

LEE ANN WOMACK / Hope You Dance/ “Call”
BLAKESHELTON Biake Shefton/ “Austin™

OIXIE CHICKS A/ “Heartbreak”

TOBY KEITH Puii My Chain/ “Talkin™

BROOKS & OUNN Steers & Stripes/ “America™
JAMIE O’NEAL Shiver/“Angels”

CHRIS CAGLE Piay /t Loud/ “Laredo”

JO OEE MESSINA Burn/ “Downtime”

TRISHA YEARWOOO /nside Out/ “Loved™
CYNOI THOMSON My Worid/ “Meant”

KEITH URBAN Keith Urban/ “Blacktop”

RASCAL FLATTS Rascai Fiatts/ “While"

TIM MCGRAW Set This Circus Down/ “Angry”
CAROLYN DAWN JOHNSON Room With A View/ “Complicated”
7 15 MONTGOMERY GENTRY Carrying On/“Change”
9 16 NICKEL CREEK Nickel Creek/“Down”

— 17 DIAMOND RIQ One More Day/*Sweet”

BRAD PAISLEY Part 1/ “People”

ALAN JACKSON When Somebody Loves You/ “Where”
SHEBANG The Whole SheBang/ *Holding™

Hot AC

ARTIST CO/Title

LIFEHOUSE No Name Face/ “Hanging”

DAVE MATTHEWS BAND Everyday/“Space”
DIDO No Angel/ “Thankyou,” “Hunter”

TRRIN Drops Of Jupiter/ “Drops”

STAIND Break The Cycle/ “Awhile™

INCUBUS Make Yoursel/ “Drive”

3DOORS DOWN The Better Life/ “That"

SUGAR RAY Sugar Ray/"Over”

SMASH MOUTH Shrek/ “Believer”

ENYA A Day Without Rair/ “Time"

FIVE FOR FIGHTING America Town/“Superman”
EVE 6 Horrorscope/ “Night”

MELISSA ETHERIDGE Skin/ “Love”

BARENAKED LADIES Maroon/ “Falling”

JANET A¥f For You/"Someone”

LENNY KRAVITZ Greatest Hits/ " Again”
AFRD-CELT SDUND... Volume 3: Further in Time/ “Falling”
MICHELLEBRANCH The Spirit/ “Everywhere”
MATCHBODX TWENTY Mad Season/ “Mad,” “Gone”
UNCLEKRACKER Double Wide/ “Foliow™
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Are We Leaving Gonsumers Behind?

CDs, in fact,

flourished, and they did because there is only one

standard audio CD. It hasn't varied at all since its introduction. CDs
are still the same size, the ones we boughtin 1982 still play or players
produced in 2001, and they still sound just as good as they did then.

Gartner's study shows that exactly the opposite is happening with
online music. There are too many formats, too many digital-rights
management systems and too many difficulties in simply playing the
music, and there’s no cohesive approach by the record labels. Until
those things get fixed, through focused efforts to reach online

consumers, we

won't have a reliable, viable online-music incustry. It

makes you want to reach for the gold standard: the radio dial.
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— David Lawrence

Urban

ARTIST COTitle

ALICIA KEYS Songs In A Minor/ “Fallin™

EVE Scorpion/“Blow”

USHER 8701/“Remind”

DESTINY'S CHILD Survivor/ “Booty”

NELLY Country Grammer/ “Batter”

ISLEY BROTHERS Eternal/ “Contagious”

ERICK SERMON  What’s The Worst Fhat Could Happen/ “Music”
JILL SCOTT Who Is Jill Scott %/ “Way"

D12 Devit’s Night/ “Purple”

MISSY ELLIOTT Miss E... So Addictive/ “Minute”
JENNIFERLOPEZ J. Lo/ “Real”

JANET Al For You/ “Someone”

112 Part i1}/ “Peaches”

JAHEIM Just In Case/ “Case”

JIMMY COZIER Jimmy Cozier/ “Got”

LUTHER VANDROSS Luther Vandross/ “Take”
MAXWELL Now/ “Lifetime”

AALIYAH Aaliyah/“Boat”

R. KELLY 7P-2.com/ “Feelin’,” “Fiesta”

ARTIST COTitle

DAVEKOZ The Dance/ “Bright”

EUGE GROOVE £uge Groove/ “Sneak”

BRIAN CULBERTSON Nice And Siow/ “Get”
WAYMAN TISOALE Face To Face/ “Hide”

STEVE COLE Between Us/“Start”

PIECES OF A OREAM Acquainted/ "Ready”
JEFF KASHIWA Another Door Opens/“Around”
RIPPINGTONS Life in The Tropics/“Paradiso™
RICK BRAUN Kisses in The Rain/ “Kisses”
SADE Lovers Rock/“Sorrow”

FATTBURGER 7.G.1.F/“Evil"

RICHARD ELLIOT Crusty/ “Crush”

RUSS FREEMAN To Grover With Love/ “East”
FREOOIE RAVEL Freddie Ravel/ “Sunny”

ERIC MARIENTHAL Tum Up The Hea/“Venice”
JIMMY SOMMERS 360 Urban Groove/ “Groove”
CRAIG CHAQUICO Panorama/ “Cate”

SPYRO GYRA /n Modern Times/ “Open”

MARC ANTDINE Cruisin/ “Mas™

FOURBOEAST Noctural/“Bumper”

Altemative

ARTIST CO/Title

STAIND Break The Cycle/ “Awhile,” “Fade”
GORILLAZ Goriflaz/ “Clint”

LINKIN PARK Hybrid Theory/ “Crawling,” “End”
BLINK-182 Take Off Your Pants And Jacket/“Rock,” “Staying”
TOOL Lateralus/“Schism”

WEEZER Weezer (2001)/*Hash,” “Island”
SUM 41 Al Killer No Filter/ “Lip"

CAKE Comfort Eagle/“Short”

ALIEN ANT FARM Anthology/ “Smooth™

311 From Chaos/ “Wouldn't”

LIMP BIZKIT Chocolate Starfish.../ “Boiler”
CRYSTAL METHDD Tiveekend/“Name”
DISTURBED Sickness/ “Down”

INCUBUS Make Yourself/ “Drive”

FUEL Something Like Human/ “Bad”
CALLING Camino Palmero/ “Wherever”
RADIDHEAD Amngsiac/ “Knives”

ADEMA Adema/ “Giving”

PUDDLE DF MUDD Corme Crean/ “Control”
JIMMY EAT WORLD Bieed Americar/ “Bleed”

E-charts are based on weekly rankings of CD'sales, i

directty from the logfiles of reporting websites. Reporters include Alfy Radio, Amazon.com,

Artist Direct.com, BarnesandNoble.com, bolt Radie, bored.com, B&N Radio, CONow.com, CONow Radio, ChoiceRadio.com, City Internet Radio, DMX Music, FreeClub.com, Gracenote.com, Groove Cycle,

io. Kinetic Radio,

monitor MediaMetrix. Charts are ranked with a 50/50 methodology of

wwWw americanradiohistorv com

dala and streaming/airptay data for the six reporting formats. © 2001 R&R Inc. @ 2001 Onlme Today, Net Music Cauntdown

MSN-Chat, Music Choice. MusicMatch, Musicplex, PEEL Radio, Radio.Beanair.Com, Radiowave.com, Radio Free Cash.com, Radio Free Virgin, RadluJuntos Ragio
onbay9, Rolfing Stone.com, Skateboard.com, Spinnér.com, the jamz.com, The RadioAMP Network, The wB Radio, UBL.com, and www.com Radio. 0

btratfic

IHITTIEIIInIIIn



www.americanradiohistory.com

(Advertisement)

Is there an ENTERPRISE in your future?

m Connecting all your computers is the final step in actually being able to

cyber-manage the masses.
by Michael Mann

Enterprise. Is it just another five-dollar word or a business
solution to help you manage more? The term “enterprise”
these days may be more contagious than the sniffles in a
room full of 8-year oids, but just because you own a company
with a telephone, a laptop and a sales manager, doesn’t mean
you are ready for a fuli-blown “enterprise” For the mega-
corporations, “enterprise” is the communication tool
necessary for survival as a big boy.

Today, the word “enterprise” is' closely associated with high
technology. Major computer companies like Microsoft, IBM,
Dell, Compaq and others, are offering what they call
“Enterprise” answers to computer problems. The goai of any
‘enterprise’ system is to create a common, shareable, giant
warehouse of information to benefit those in decision-making
capacities at a company. A productive enterprise must offer
services encompassing multiple applications across many
simuitaneous users.

Here are jus! two examples of how industry giants Microsoft
and IBM conveyed their message of the dramatic implication
of new technology through a single word: “enterprise”.

How Microsoft did it

Back in 1997 Microsoft was already promoting this notion of
an “enterprise” solution to IT managers worldwide. They
made sure the technical heads of corporations knew that once
a firm’'s operating system was selected, the journey was most
definitely NOT over.

What was the next step for IT managers? Server connectivity.

Choosing the proper server architecture was key to providing
instant data exchange between multiple servers in a company,
regardless of their location. How did they spread the word to
IT managers that the time had come to think beyond the
building's walls? How did they Impress upon IT managers
that the technology was available at a reasonable cost to
create never-before-possible systems of linking all necessary
computers in a department, in a division, in an entire
company? Media. They used e-mails, direct mail, product
announcements, white papers, press conferences and even
TV ads and TV interview- programs to “get the message out”
that the IT manager's job only began with the selection of an
operating system.

What IS Selector Enterprise, anyway ?

RCS has created a unique software program which
connects the well-known and’ highly successful
Selector® Music Scheduling systems at many
stations in order to provide management a method
of instant, open data exchange. This data can then
be accessed by any of your companyls VPs, PDs or
consultants so they can standardize, compare and
analyze any single station or combinations of
stations within the group. It is as easy to use as the
Intemnet and has an unlimited number of
simultaneous users.

IBM did it, too.

The response by IBM to the challenge of new technology
providing a framework for company-wide information
management was to create a series of protocol called
Enterprise Solutions Structure (ESS). 1BM used this logic: IT
managers saw themselves as builders of information systems,
not of businesses. However, as 1BM explained, it was the
specific ESS architecture of the information systems created
by IT managers which in turn have a dramatic effect on the
Information available to business decision-making.

Thus, the case was made. There was a direct connection
between IT managers and the business strength of a
company! /T managers can and will directly impact the
economy in general and their company specifically, based on
the type and depth of system-they create.

The ‘enterprise’ idea took off

Over time, not only Microsoft and IBM, but Dell, Compaq, Sun
Microsystems and other leading technology companies
eventually got the word to the tech people that it was now not
only possible, but imperative, that successful companies
connect their servers. They needed the IT heads of the mid-
90’s to know and understand the important and urgent task of
providing simple and open paths for corporate data flow from
and to corporate headquarters and between offices.

The message was simple: Unite your databases, “interconnect
your servers”, make the free and open exchange of
information available to corporate owners, managers,
department heads and even employees who would be able to
work faster and smarter armed with the information they
needed.

Compare song rotations between stations with Selector Enterprise.

The architect must be “one of us”

One of the primary factors in deciding which company to use
as the architect for any enterprise system’s infrastructure, as
IBM explained, is that the builder needs to be well-versed in
the patterns and interactions of business behavior and on-
going commerce within that specific industry. In other words,
they should know your business.

A new “enterprise” plan for radio

A few years ago, while consolidation in the radio business
created “supersized” media corporations, RCS, the creator of
Selector®, recognized its unique position within the radio
industry. Realizing large radio companies would soon need a
way to aggregate their data much like other industries, RCS
designed an “enterprise” for radio, based on its unique position
on the industry.

Because Selector® music scheduling already existed in over
85% of the music stations in America and around the world,
the initial database framework of information is already in
place. Thousands of music stations already use the same
software. It made sense to explore Enterprise opportunities
directly benefiting their present clients who are now ready for
a “full-blown” system to help them manage their programming,
promotion and productivity. Using Selector® as the structural
backbone, they gave birth to a new product from the White
Plains, New York based software company.

RCS began by creating an interface and application called
Selector Enterprise. This browser-based configuration of
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server and database technologies created an easy way of
exchanging data between stations and their corporate
headquarters. Because some radio groups might want to
control every aspect of their “enterprise,” RCS developed
Selector Enterprise so that each group could have its own
customized ‘enterprise’ system, including having the software
reside on the corporate server.

RCS made the commitment and created an “enterprise
solution” for the radio industry.

Why did it work in other industries? How can Radio make

it work?

“We've seen the trend of regrouping radio stations not only in
the US because of consolidation,” said Philippe Generali, RCS
President. “Worldwide broadcasters handle small or large
clusters of stations in pretty much every country on the planet.
it was only natural for RCS to come up with a service like
Selector Enterprise that makes life easier for the programming
staffs of these radio groups by sharing data, resoyrces and
information.”

What does Selector Enterprise do?

Just as sales managers rely on daily sales figures, Selector
Enterprise can generate daily reports on song airplay. It can
help a group create a master system of programming
resources and promotional assets. Within the software, a
group VP of Programming or Promotion can track what is
happening up to the minute on his or her stations by
standardizing data and audio, comparing stations by format or
region, and analyzing group-wide rotations. See box, below.

What's the top rotating song in your group? How many

spins last week?

Radio station groups of today want to make better decisions
faster, to harness the power of the Internet to have all the
music information at their fingertips, instantly, regardiess of the
number of stations, formats, or geographical distance between
them. Selector Enterprise gives every group programming
freedom and flexibility with the right security so you can feel
confident. “Enterprise” may be a word that is just picking up
“Buzz” status, but it really is a BIG IDEA.

Need to STANDARDIZE your stations’ data and
audio?

Ever notice how each of your PDs use Selector in a
different way? Learn from your best PDs. Dig deeper
into Selector's 100% flexible scheduling matrix and
create standards for Tempo, Mood, Energy, Texture,;
Song & Artist Notes and even Sound Codes. Once you
see how all your stations are coded, it will help you
make better, broader decisions of standardization, so
you can begin building a master database for all your
stations, for every format in your group.

Need to COMPARE your successes and UPGRADE,
underachievers quickly? With a few clicks in Selector
Enterprise you can compare specific stations in your
group on one screen. Put your highest rated stations
side-by:side with the lowest rated. Display each
station’s rotation as colorful pie, ribbon or bar graphs
(pictured, above). Learn the common points of your
successes and minimize weaknesses.

— =
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Sound Software
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RCS Headquarters:

12 Water Street, White Plains, NY 10601
info@rcsworks.com
www.rcsworks.com

(Tel) 914-428-4600
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DOUGLAS KRATZ

15597 23 =200 0]

Your enthusiastic and creative spirit will be missed;
we will honor you by working in that spirit everyday.

® Douglas Kratz ® Aaliyah Haughton ® Gina Smith ®
o Keith Wallace ® Anthony Dodd ® Eric Forman ® Scotty Gallin ®

® Christopher Maldonado ® Luis Antonio Moré_les Blane ®

WWW americanradiohictorv com
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Crenshaw Now PD
At WCOL/Columbus |

WCMS/Norfolk PD John Cren-
shaw has been named PD at '
WCOL/Columbus, OH. This is a
return home for Crenshaw, who
spent 5 1/2 years at the station and |
was MD/middayer when he moved
to Norfolk in June 1999.

Crenshaw succeeds Gail Austin,
who recently transferred to Clear
Channel’s Jacksonville cluster as
OM. She continues as Brand Man-
ager for WCOL.

Crenshaw told R&R, “My
Bamstable colleagues, Andy Gra-
ham. Mike Kaneb and the airstaff |
here have been wonderful 1o work
with over the last two years. I will |
really miss Virginia Beach, and |
hate to leave. However, an oppor-
tunity opened up for my wife in |
Columbus at the same time that
WCOL needed a program director. |
I’m going home to a station and
city that I love. My thanks to Tom
Thon, Gene Romano and Gail Aus-
tin for the opportunity.”

Haskell Heads To
‘Kat Country’ As PD

Former WYCD/Detroit PD
Eddie Haskell, who has spent the
last two years as PD of Rhythmic
Oldies KDJM/Denver, has been
named PD of Clear Channel Coun-
try outlet KKAT/Salt Lake City.
He succeeds Shawn Stevens. who
will now concentrate on his morn-
ing show duties.

Clear Channel Salt Lake City
OM Lee Douglas told R&R,
“Eddie’s passion for Country was |
a huge tiebreaker. And besides that, |
how can you not love a guy named
Eddie Haskell?”

Prior to moving to Denver two |
years ago Haskell spent six years at
WYCD. He was that station’s Asst.
PD/MD when he was elevated to |
PD in February 1996.

e TR AT

WGH/Norfolk PD Randy
Brooks has added similar
duties at Barnstable Coun-
try sister WCMS. The pro-
motion comes in the wake
of John Crenshaw's depar- |
ture for the PD post at
WCOL/Columbus, OH (see
story, this page).

Brooks told R&R, “I really
want to thank everyone at
Barnstable for giving me the
chance to program two great
Country stations. 'm looking

Brooks Adds WCMS Programming Post |

Brooks

RN I R T N S

forward to working with the
WCMS staff, all of whom
have been at the station for
years and do'great work”
Brooks joined WGH-FM
nine years ago, after two
years in Columbia, SC,
where he worked at CHR
WYYS (which later be-
came Country WHKZ). He
was Asst. PD/afternoon
driver when he was el-
evated to WGH PD.in July |
1995.

=

’MFS/Memphis Goes Alternative As ‘93X’

Following a.day of stunting, In-
finity Broadcasting flipped recent
acquisition WMFS/Mempbhis from

| Active Rock to Altemative on Aug.

31. WMFS will retain its call let-
ters but is now calling itself “93X,
the New Rock Alternative.” PD!
Rob Cressman oversaw the flip and
remains on board in the same po-
sition.

“We had already moved consid-
erably toward the Alternative posi-
tion,” Cressman told R&R, “bui
we were t0o soft in some places
with some older records that didn’t
make much sense. Also, we weren’t
playing some harder mass-appeal
records like Disturbed or Linkin
Park during the day. With our new
position, it really is a mainstream

station. It has a better balance
now.”

In addition to the music, the sta-
tion has updated its positioning
with the help of the production de-
partment of Infinity sister station
KROQ/Los Angeles. *All the pro-
duction has been redone,” said
Cressman. ‘

The first three songs played on
the new 93X were Afroman’s “Be-
cause 1 Got High,” Papa Roach’s
“Last Resort” and Nirvana’s
“Smells Like Teen Spirit.” The sta-
tion ran commercial-free and
jockless over the Labor Day week-
end. On Tuesday syndicated morn-
ing man Howard Stern and the rest
of the station’s airstaff returned to
their shifts.

Ray Rises To PD At Radio America

Radio America Network has
promoted Steve Ray to the newly
created position of Director/Pro-
gramming. In his new job Ray will
oversee programming operations
for the Washington. DC-based net-
work, which currently syndicates a
menu of daily talk shows anchored
by several notable hosts, including
Oliver North, Doug Stephan and
Blanquita Cullum. Ray will also

continue as the producer for Radio
America’s syndicated Gary- Nolan
Show.

“Steve has done a terrific job for
us with Gary's show, and I’'m sure
he will bring some new blood to
our entire programming depart-
ment,” Radio America President
Jim Roberts told R&R. “This po-
sition has been long-needed by our
network. As we continue to grow,

Meyer Makes Mega Move As GSM In Tampa

dward “Tex" Meyer, most recently GM of Genesis Communications’

five Florida AMs, has joined Alfredo Alonso’s Mega Communications
as GSM of its WLCC & WMGG-AM/Tampa. He reports to Market VP/GM
Rafael Grullon.

Grullon commented, “In our continuing efforts to improve the operations
of our Tampa properties, | am extremely pleased to have a man of Tex's
experience and background.”

Meyer has more than 30 years of broadcast experience, including an
11-year stint as VP/GM of WBZZ/Pittsburgh under then-owner EZ Com-
munications. He's also served as GM of Renda's WJAS & W3HH/Pitts-
burgh.

i.ehh—ar Becomes GSM For Genesis/Tampa lim

Genesis Communications has appointed Jeff Lebhar to the newly cre-.
ated GSM position at Business/Financial Talk WLVU-AM and News/
Talk WWBA-AM in Tampa. Lebhar assumes sales management duties that
were previously handled by GM Tex Meyer, who recently exited the sta-
tions to become GSM at Mega Communications crosstown WLCC &
WMGG-AM (see story, above).

Lebhar, an 18-year Tampa broadcast veteran whose father and grandfa-
ther were both in the business, was most recently Director/Sports Market-
ing for Clear Channel/Tampa. He'll report to Genesis Communications
owner/GM Bruce Maduri, who recen’ly took over day-to-day management
duties for Genesis' five Florida properties in Tampa, Melbourne and Or-
lando. Concurrently, Dan Hudson takes GSM duties for Genesis' Orlando
and Melbourne stations.

Taiclet_Tapped_As Americ;Tower Pres./C00

ames Taiclet has been tapped as President/COO of AmericanTower
Corp. Steve Dodge, who founded the company, remains Chairman/
CEO.

“We have been searching for a president for some time to lead our rap-
idly growing operations and to focus on driving efficiency and scalability,
Dodge commented. “We feel fortunate to have found Jim. He’s an individual
with exceptional integrity, young but experienced, proven and still develop-
ing. During his career he has engendered strong loyalty and respect from
people whom he has led and has demonstrated a propensity for challeng-
ing convention while developing new approaches and better solttions. We
welcome Jim enthusiastically to our company and to our industry.”

Taiclet was most recently President of Honeywell Aerospace Services.
Before that he was VP/Engine Services at Pratt & Whitney.

we’re pleased to be able to expand
our staff to meet the challenges of
network radio in the months and
years ahead.”

Before joining Radio America
Ray worked as an air personality
and PD for Westwood One Radio

Networks’ Oldies Channel and
prior to that as a Format Manager
for WorldSpace Digital Radio. Ray
also spent over 20 years in various
on- and off-air positions at a

RAY/See Page 26

i.e. america saluiss

Doug Stephan's Good Day for adding

Nancy Skinner daily to his talk show!
Le.

AMEYICA

Hear Nancy (and Doug’s) provocative views
on your station by calling

i.e. america at 9045977000

wwWwW americanradiohistorv com
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Nice to Meet You!

Now that the formalities are over,

let's make your Mornings #1. E

1)
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www.acetj.com

# 1 with Women 18-24, 18-34, 18-49, and 25-54
#1 with Persons 18-24 and 18-34

#1 with Persons 12+
.‘ Avallable In Your Market!
¥
For more information contact

(and we're cheap too!)
Melissa Donahue at 704.561.4952

or melissa@acetj.com

* Numbers pulled from Spring ‘01 Arbitron Ratings Book
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Ne wsbreakers
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National Radio

® MJl BROADCASTING's CMA
Awards Week radio remote package
includes a live broadcast Nov. 5-7 —
during which participating stations
conduct interviews with country art-
ists — a three-hour preview special,
a five broadcast of the Nov. 7 awards
show, a live one-hour post-show
broadcast from backstage and a CD
of audio drops featuring highlights
from past CMA Awards shows. For
more information, contact Justin

Chadwick at 212-896-5397, justinc@

mji.com.

Radio
® DAVID KLOEPPEL joins Gaylord En-
tertainment as EVP/CFO. He was most
recently employed at Deutsche Bank,
where he was responsible for mergers
and acquisitions.

Records

® SCOTT PASCUCCI joins Warner Mu-
sic Group as President/Warner Strate-
gic Marketing. He was most recently

Schuon
Continued from Page 3

Schuon said, “1 am absolutely
thrilled to be a part of such an amaz-
ing team at Arista Records. The
combination of [Arista President/
CEQ] ‘L.A.’ Reid’s exciting vision,
the outstanding artists who comprise
the roster and the inspirational lead-
ership of Steve Bartels makes it
truly a privilege to join this heritage
label at such an exciting time.”

Schuon joins the company from
Elektra Entertainment Group, where
she has been VP/Top 40 Promotion
since 1999. Prior to that she spent
five years at Sony Music, where she
served as 550 Music VP/Promotion
and Epic Records VP/Promotion.

CHRONICLE

BirtHE

Musician Dave Matthews, wife
Ashley Harper, twin daughters
Stella Busina and Grace Anne
Aug.15.

CoNDOLENCES
Jazz musician John Nelson,
85, father of recording artist Pnnce,
Aug.25

Bob Hewson, 75, father of U2
frontman Bono, Aug. 23.

TR R P

SVP/Business Affairs, New Technology
& Business Development at Sony Mu-
sic Entertainment.

Industﬂ

® MIKE PEGANis |
appointed Dir./
Sales at All Media
Guide. He was
most-recentty Sr.
Merchandise Di-
rector, Media for |
ValueAmerica.com. |

kga ci i

Ray

Continued from Page 24

number of Los Angeles radio sta-
tions, including KMPC, KGRB and
KLIT.

“1 hope to be able to build on the
foundation and great talents we have
already in place here at Radio
America,” Ray told R&R. “Our goal
is to develop more of a total network
sound to our product and to include
a wider array of guests and voices
who can offer ideas and opinions be-
yond just the conservative point of
view.”

McCarthy

Continued from Page 3

“Scott is a terrific executive who
brings a wealth of business-building
experience that will be invaluable to
growing these two very important
areas,” stated network President
Traug Keller.

McCarthy has worked with the
venture-capital firm Sequel Venture
Partners and Intemet start-up Priva-
Seek and was GM of Radio Disney
from its 1996 inception until 1999.
Earlier in his career he was Direc-
tor/Programming for ABC Radio
Networks, where he managed its
contemporary music department.

McCarthy replaces Geoff Rich,
who has decided to retire from radio
broadcasting to pursue his lifelong

Changes

AC: The Workday Wakeup With
Dave and Holly, hosted by Dave
Skyler and Holly Paulson, debuts
on KRUZ/Santa Barbara, CA.

Cohen
Continued Tram Page 3

paeition in order 1o develop corpo-
rate-gynergy projects end that ha
had been inlenastad inworking with
the international division jor eoms
fime, *I'd had a chanca 1o meet end
shane ideas wilth our inlemational
paringes when hey visited e San
Antonio stationg,” e siid,

Cahen will raport o Meayes and work,
intha San Antonio corporivia haad-
guarters. Tom Glade fook ovar
Cohen's responaibilitiss of running
Claar Channel's San Amorio clus-
ler in Jung,

passion for teaching, writing and
theater. Rich has a degree in theater
from Princeton University and may
be best-known as co-founder of Ra-
dio Today Entertainment (later ac-
quired by ABC), which syndicated
major radio properties such as the
classic rock series Flashback, The
Dr. Laura Schlessinger Show and
The Rick Dees Weekly Top 40.

&

Artist/Tile Total Piays

3LW No More (Baby 'ma Do Right) 68
’N SYNC Pop 67
KRYSTAL HARRIS Supergirl 66
LIl ROMEO My Baby 66
DREAM STREET It Happens Every Time 65
AARON CARTER Oh Aaron... 63
DESTINY’S CHILD Survivor 62
A*TEENS Bouncing Off The Ceiling... 60
BACKSTREET BOYS The Call 53
AARON CARTER Not Too Young, Not Too Old 44
A*TEENS Halfway Around The World 36
’N SYNC Tell Me, Tell Me...Baby 33
JESSICA SIMPSON Irresistible 33
BRITNEY SPEARS Lucky 33
BRITNEY SPEARS Oops!...I Did It Again 33
AARON CARTER That's How | Beat Shaq 31

BAHA MEN Who Let The Dogs Out 27
A*TEENS Sugar Rush 23
CARTOONS witch Doctor 22
3LW Playas Gon’ Play 21

Playlist for the week ending September 3

www americanradiohistorv com

Mirsky
Continued from Page 3

moming show. Bottom line, the bar-
beque in Philly just isn’t that good.
Go, Chiefs!”

Mirsky had been at *YSP for six
years. His other career highlights in-
clude programming gigs at WZTA/
Miami and WDIZ/Orlando. He was
also Coordinating Producer for MTV
and Director/Creative Development
for what is now E! Entertainment
Television.

Capitol

Continued from Page 3
on-air personality for WY SP/Phila-
delphia.

Before joining Capitol Levine
Baker was Director/National West
Coast Promotion at Columbia
Records. She began her music-in-
dustry career as a Regional Promo-
tion Director for the Chaos-Work
Group in Chicago. She then segued
to Los Angeles as Columbia
Records’ local promotion rep and
became Director/National West
Coast Promotion for C2 Records.

Burruss, who in his previous ten-

"| ure at Capitol was a Regional Promo-

NATIONAL
RADIO.
FORMATS
ABC RADIO NETWORKS
Phil Hall » 972-991-9200

Hot AC

Steve Nichols
No Adds
StarStation

Peter Stewart
No Adds

Classic Rock

Chris Miller
No Adds

Touch

Ron Davis
No Adds

Doug Banks Morning Show

Gary Saunders
No Adds

Tom Joyner Morning Show

Vie Clemons
No Adds

ALTERNATIVE PROGRAMMING
Steve Knoll » 800-231-2818
Gary Knoll

Rock

AMERICAN HI-FI Fiavor Of The Weak
GDDSMACK Bad Magick
JOHN MELLENCAMP Peaceful World
DAVE NAVARRO Hungry

Alternative

COLDPLAY Trouble
GODSMACK Bad Magick
SEVEN CHANNELS Breathe

Triple A

CRANBERRIES Analyss
SHELBY LYNNE Wall In Your Heart

ALIEN ANT FARM Smooth Criminal
MICHAEL JACKSON You Rock My World
JESSICA SIMPSDN A Littie Bit

Mainstream AC

CALLING Wherever You Will Go
CRANBERRIES Analyse

JANET Someone To Call My Lover
JOHN MELLENCAMP Peaceful World

Lite AC

JOHN MELLENCAMP Peaceful World
LEANN RIMES Soon
JOHN WAITE Ry

NAC

FOURPLAY Save Some Lova For Me
802 SCAGGS Payday

Christian AC

ANNOINTEQ You'l Never Thirst
MICHELLE TUMES Oream

e

No Adds

JONES RADIO NETWORKS
Music Programming/Consulting
Ken Moultrie » 800-426-9082

Alternative

Teresa Cook
BUSH Speed Kills
HANDSDME DEVIL Makin' Money

Active Rock

Steve Young/Craig Altmaier
CRAVING THEO Stomp

DAYS OF THE NEW Hang On To This
STONE TEMPLE PILOTS Hollywood Bitch

Heritage Rock

Steve Young/Cralg Aitmaler
STAIND Fade

STONE TEMPLE PILOTS Hollywood Bitch
U2 Stuck In A Moment You Can't Get Out Of
Hot AC

Steve Young/Josh Hosler
JOHN MELLENCAJP-Peaceful World
CHR

Steve Young/Josh Hosler
SUM 41 Fat Lip
TOYA 100

Rhythmic CHR

Steve Young/Josh Hosler
AALIYAH Rock The Boat

JARULE Livin' It Up

*NSYNC Gone

Soft AC

Mike Bettelli
ELTON JOHN | Want Love
Mainstream AC

Mike Bettelli
ELTON JOHN | Want Love
LONESTAR I'm Already There

Delilah

Mike Bettelli

No Adds

Dave Wingert Show

Mike Bettelli
ELTON JOHN | Want Love

24 HOUR FORMATS
Jon Holiday » 303-784-8700

Adult Hit Radio
JJ McKay

EVE f/GWEN STEFANI Let Me Blow Ya Mind
MICHAEL JACKSON You Rock My World

Rock Classics

Jon Holiday
No Adds

Adult Contemporary

Rick Brady
No Adds

RADIO ONE NETWORKS
970-949-3339

Cholce AC

Yvonne Day
No Adds

Steve Leigh

AFROMAN Because | Got High
CREEPER LAGOON Wrecking Ball
EVERCLEAR Rock Star

INCUBUS | Wish You Were Here
TRANSMATIC Come

PETE YORN Life On A Chain

WESTWOOD ONE RADIO NETWORKS|
Charlie Cook * 661-294-9000
Bob Blackburn

Adult Rock & Roll

Jeff Gonzer

JOHN MELLENCAMP Peacstul World

OZZY OSBOURNE Gets Me Through

Soft AC

Andy Fuller

No Adds

Bright AC

Jim Hays
No Adds

tion Manager based in Atlanta, was
most recently VP/Promotion at Epic
Records. Prior to that he was VP/Pro-
motion at Hollywood Records and a
national Pop promotion executive at
Interscope. He began his career as a
Regional Promotion Manager at Co-
lumbia.

PROS ON

THE LOOSE

KJJY/Des Moines moming/mid-
day personality Ashley Hart, 515-
265-5391,
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No Gloning Around!

"We love John Boy & Billy so much
we just had to have their babies!”

-~ Mrs. John Boy & Mprs. Billy

"+ 10 consecutive #1 boaks, men 2554, Ratings & Revenue “Be proud to ar this show! You & your Kidg will
Maor-f ) Ga-10q, Widl sanl. " For Your Moenings taugh together as your siveriiers roar

0| Wariohy, waps i3 o= WA bl Gall BBH,552 4374 With ARProval” - Seof Wahl frven sz, s b 19 s
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'NOW ON IN OVER 110 MARKETS!
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2001 Radio Industry Salary Survey

v © September 7, 2001

By Marker Size

1-15 16-30 31-50 51-75 75-100 101-175 All % Chg. *99-'00
General Manager $257,500 $200,000 $175,000 $130,000 $132,500 $108,000 $175,000 -16%
Director Of Sales 245,000 165,000 120,000 90,000 79,000 - 100,000 ”
General Sales Manager 160,000 | ;130,000 -95,000 83,1)00 48,000 58,000 103,000 -24%
Program Director: 152,000 101,000 75,000 50,000 41,000 45,000 65,000 -18%
Promotion Director 60,000 41,305 36,860 34,000 31,000 31,524 40,300 2%
B News Director 88,315 39,833 48,987 32,300 32,000 34,364 40,352 6%
g Research Director _45,000 34,063 — = -~ - 40,244 6%
R Production Director 65,000 45,212 35,064 30,000 - 29,500 29,624 45,800 11%
M Music Director/Asst. PD. 75,000 45,860 4175 34,060 27,000 - 48,500 8%
] Programming Assistant 31,365 26,380 28,000 40,800 —_ — 30,000 5%
'é Morning Drive Producer 50,464 33,000 28,000 21,000 25,000 —_ 31,000 19%
Morning Drive Talent 156,800 88,629 30,000 46,005 50,000 38,299 61,360 7%
Midday Talent 85,000 45,760 39,698 30,000 25,500 25,000 36,956 -3%
Afternoon Drive Talent 90,000 52,590 - 40,000 36,000 30,000 25,000 42,900 -4%
Evening Talent 58,500 33,493 37,288 22,000 24,500 20,000 30,000 1%
Late-Night Talent 60,265 25,957 23,313 18,640 = = 25,000 -2%
News Reporter 73,000 - - 27,850 = 30,000 35,000 9%
Sports Director/Announcer 60,380 -- - 27,530 —_ — 1 50,030 22%
Local Sales Manager ¥ 131,311 86,355 63,900 42,0}][] 42,000 54,000 85,000 -21%
National Sales Manager 132,415 100,000 87,500 84,595 110,000 —_ 102,393 “15%
New Bus./Retail/Co-0p 142,007 65,000 73,000 74,041 — - 90,080 7%
AE — Highest 219,236 140,010 101,529 80,680 85,000 71,629 115,000 7%
AE — Second-Highest 191,269 114,256 74,819 164,000 54,112 64,241 85,682 5%
AE — Avg./Others 95,911 59,667 48,000 40,080 40,000 35,039 50,000 7%
Promotion Assistant 31,704 25,809 23,300 . 24,000 25,000 22,672 25,8€9 8%
Pl Tratfic Director 51,670 35,000 33,500 29,000 31,000 26,500 35,000 8%
P Continuity Director 38,305 21,615 26,800 25,950 22,000 - 30,774 6%
3 Chiet Engineer 88,709 66,494 50,000 | . 47,520 48,000 45,000 60,196 0%
/ Asst. Engineer ] 53,513 43,375 41,900 28,000 34,000 - 44,980 12%
S IT Network Administrator 56,000 50,000 45,650 37,800 - —_ 48,250 15%
: Webmaster 38,508 45,000 30,825 34,250 - — 39,508 23%
P Business Manager/Controller 78,150 50,000 45,350 42,000 38,144 40,500 54,834 1%
Pl  Asst. Business Manager 41,000 35,000 33,862 30,058 26,000 30,900 35,003 9%
R Executive Assistant 43,500 36,000 32,490 35,000 - —_ 36,000 9%
Ll  Sales Assistant 30,000 27,000 | 23,500 24,000 26,500 24,000 26,000 4%
Receptionist 25,000 22,440 21,000 19,353 20,500 19,470 21,000 5%

Data gathered for R&R by Miller, Kaplan, Arase & Co.

Compensation figures are for calendar year 2000 and include salary plus bonuses and incentives. Many responses include personnel with multiple duties, and many positions cover more than one
commonly owned station. Please note that salaries for some positions in certain formats approach statistically rzliable thresholds. Please exercise caution when interpreting this information.
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URTS LT K For the Pawer ef Music

As the radio induétry changes, you need to change with it.

I.'*‘;.

If you're a programmer, the Rad‘o Advertising Bureau now affers you the op_E'ortunity to increase your knowiedce of the business and your value
to your szation, With your Certiied Radic Marketing Consuetant ProgrammefS Accreditation (CRMC-PA), you'll combine your expertise in
Programming with the vital, career-building knowledge of Sales. %

To get a free copy of the CRMC-PA on CD-ROM, watch for E amriving on youn desk soon, call the Radio Advertising Bureau
at 1-800-232-3131 or log on at Ettp://www.rab.com. I

Get the credit you deserve. Get certified!

www americanradiohistorv com


www.americanradiohistory.com

§,..,-:_ - 3 P A
Lk ;
- ™
\ —
S <.
@
£
s =

_ Cutting Edge Ideas
/ QOut of the Box Innovation -

) Unparalleled experience in both Radio and Records

In under 4 years, Bishop Bait & Tackle has become
the fastest growing Radio marketing/music promotion
firm in America. Find out why by contacting us today!
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AC Alternative CHR Country
General Manager $180,000 $217,500 $150,000 $150,200
General Sales Manager 112,000 150,000 125,000 112,000
Program Director 73,983 80,000 65,000 58,000
Prometion Director 36,000 43,500 42,000 35,524
News Director 37,917 — 38,000 38,500
Research Director 30,000 — 45,000 —
Production Director 50,125 45,000 32,714 39,982
Music Director/Asst. PD 50,000 80,000 43,415 45,418
Programming Assistant 31,933‘ 35,000 30,000 - 30,000
Morning Drive Producer 31,000 70,7000 35,000 32,340
Morning Drive Talent 65,000 64,750 60,500 60,000
Midday Talent 40,000 40,000 30,500 36,000
Afterﬁoon Drive Talent 41,000 56,870 40,000 41,366
Evening Talent 31,788 28,825 27,000 28,917
Late-Night Talent 27,097 18,000 21,277 22,500
Local Salés Manager 85,500 77,500 69,000 66,000
National Sales Manager 107,500 102,000 82,500 89,000
New Bus./Retail/Co-Op 90,000 : e 60,000 80,916
AE — Highest 130,000 123,000 . 116,750 100,000
AE — Second-Highest 99,179 79,894 93,000 85,000
AE — Avg./Others 54,650 49,563 55,000 50,000
Promotion Assistant 25,500 25,000 24,000 25,801
Traffic Oirector 34,504 33,000 34,500 35,000
Continuity Director 26,600 33,000 35,411 28,000
Chief Engineer 55,000 72,000 60,186 52,500
Asst. Engineer 42,325 56,132 41,200 35,000
IT Network Administrater 55,000 — 45,358 48,250
Webmaster 38,000 - 45,000 49,975
Business Manager/Contreller 55,000 60,000 50,000 50,000
Asst. Business Manager 35,000 35,000 32,000 30,900
Executive Assistant 35,500 —_ 36,000 36,025
Sales Assistant 24,500 26,000 27,500 25,000
Receptionist 22,900 27,000 21,900 20,800

Datagathered for RER by Miller, Kaplan, Arase & Co.

PROMOTIONS
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And we'll get you into

one of these
{Stylish}

mini tote bags

with a custom imprint

www americanradiohistorvy com

f vatural duwk
1$1.95 (100 pe. minimum}

J/800-786-8011

www.restltsmarketing.com }-
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In these competitive CHR/Hot AC times
you need to lock up Open House Party before you have

to program agamst it Call Superadio at once to check
avafability in your market.

1.508.480.g9000
www.openhouseparty.com

John Garabedian welcomes
UK Master DJ Paul Oakenfold

Your Listeners love the
superstar all-hit guests, like
Janet Jackson, Usher, Madonna,
Destiny’s Child, Lenny Kravitz,
Dido, Nelly and Nelly Furtado.

Your sales department gets
a premium program they can
sell to’sponsors at premium
rates.

Your promotion depariment
gets the biggest party on the
planet to promote you as the
weekend party headquarters
station In your market.

And the mcredible electric
energy of host John Garabedian
makes your competition sound
like feeble wimps.
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September 7, 2001 BY FORMAT {IncLubEs MaRkeTs 1-1 75)
News/Talk/Sports Oldies Rock Spanish-Language Urban
General Manager $190,550  $195,000 $120,500 $141,000 $175,000
General Sales Manager 116,950 90,000 97,500 94,050 100,000
Program Director 76,442 75,000 65,000 65,000 60,000
Promotion Director 42,392 41,341 36,850_ 40,000 48,000
: News Director 109,385 35,000 — — 69,494
g Research Director — — - - 45,000
2 Production Directu[ 49,000 61,000 35,000 41,000 40,000
m Music Director/Asst. ?D _ 66,000 36,310 61,000 55,000
'!‘ Programming Assistant 34,579 40,000 24,000 30,000 23,000
[ Morning Drive Producer 44,372 36,000 . 27_,700 30,000 R 35,000
Morning Drive Talent 86,419 60,000 71,280 80,000 90,000
Midday Talent 66,250 37,000 37,500 47,500 39,794
Afternoon Drive Talent 97,246 42,500 40,451 50,000 39,235
Evening Talent : 95,600 30,000 26,650 33,000 37,500
Late-Night Talent 104,559 46,850 24,350 20,000 23,000
Local Sales Manager ‘ 130,000 90,000 64,500 112,500 | 153,000 1
National Sales Manager 139,805 129,000 93,500 107,500 i 125000 |
New Bus./Retail/Co-Op 119,009 - ik e — ” - 156,558
AE — Highest 159,000 105,007 124,990 65,000 96,000
AE — Second-Highest 130,766 66,242 97,000 52,000 96,000
AE — Avg./Others 63,570 43,533 48,833 43,800 56,000
Promotion Assistant ) 33,522 28,500 25,500 26,000 : - 31,145
Tratic Director 34,000 34,238 33,960 38,000 30,000
g Continuity Director 42,381 32,000 27,393 - 40,872
S Chief Engineer 87,418 96,328 52,500 95,000 70,000
/ Asst. Engineer 61,133 60,500 34,000 40,000 47,526
ls.l IT Network Administrator - - — - ==
P Webmaster 39,016 40,252 33,100 — -
P Business Manager/Controller 72,660 72,931 42,000 47,500 57,500
:: Asst. Business Managier 38,500 40,000 28,900 30,000 33,500
T Executive Assistant 48,800 40,000 33,000 34,000 32,442
Sales Assistant 31,040 26,000 28,000 24,000 28,500
Receptionist 23,000 217,000 20,500 18,907 18,500
' Data gathered for R&R by Miller, Kaplan, Arase & Co. ’

® R
I 0 Okl n f Or N I ' D Online employment advertising is the third
® largest revenue generator on the Internet.

Simply create a link on your Web site pointing to our Employment-Classifieds software. Our software...
1. Becomes your station's very own Employment Center. (It's customized to match your station's existing Web site.)
2. Costs your station $0 to install, maintain, and support.
3. Enables you to receive up to 75% of all the revenue generated. You make money as employers run classified job ads. You are paid monthly.
4. Requires no sales staff in order to generate revenue.
5. Has your name on it. Builds your brand (not somebody else's). Keeps visitors coming back to your site.
6. Comes preloaded with local job openings and resumes of local job seekers. (Also works for national sites.)

wwW.Employment-Classifiedsmm.

Powered b\ Top Echelon

Newspapers may own the print employment classified market, but radio will own it on the Web! (the wor

of executive rec nnlrn)

wwwW americanradiohistorvy com
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~%n 4& rius Satelite HH;‘ { Ko eI *_’fix_a ' phone call recording
yand the largest private « Flexibility - Support 24 hours a day,

group of stations in Mexico
have in common?

NexGen Digital.

« Scalability up to 128 stations V" days a week

v Wide Rred Netwonking « State-of-the-art training facility

What sets Prophet Systems apart from

- our competitors!

Our attitude towards service and support!
PROPHET SYSTEMS
innovations

877/ 774-1010

NexGen Digital, the latest generation in a long line of cutting-edge
digital audio systems.

www.prophetsys.com

AMMN Aamericanradionisto Om
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_Show Prep

MONDAY, SEPTEMBER 17

1961/ The Minnesota Vikings make
their NFL debut. The Vikings de-
feat the Chicago Bears 37-13.

1965/ Hogan's Heroes debuts on CBS-
V.

1983/Vanessa Williams, Miss New
York, is crowned Miss America.
She is the first black woman to
wear the crown in the pageant’s
62-year history. Witliams, refin-
quishes her crown, however,

when nude pictures of her ap- |

pear in Penthouse. The scandal
does little to hinder her success-
ful singing career.

2000/ Actress Paula Yates, 40, digs of
an accidental overdose. Yates
had two daughters with musi-
cian Bob Geldof and one with
INXS' Michael Hutchence, who
died in 1997.

Born: Anne Bancroft 1931, John Ritter
1948, Baz Luhrmann 1962

In Music History

1967/0espite being asked by censors
to change lyrics to The Doors' hit
“Light My Fire,” Jim Morrison
infuriates television execs by
singing the original version on
The Ed Sullivan Show.

1975/ Pink Floyd receive a Gold record
for Wish You Were Here.

7991/ New Kids On The Block replace
Bill Cosby as “richest entertain-
ers” on Forbes’ annual list, rak-
ing in $115 million.

Born: Hank Williams Sr. 1923-1953,
Fee Waybill (The Tubes) 1950

TUESDAY, SEPTEMBER 18

National Chocolate Day

1947/ The U.S. Air Force is established
by the National Security Act. U.S.
military aviation began as part of
the U.S. Army in 1907.

1965/1 Dream of Jeannie debuts on
NBC-TV. The show runs for five
years.

1975/ Newspaper heiress and wanted
fugitive Patty Hearst is captured
in San Francisco and arrested
for armed robbery. Hearst was
originally kidnapped by the
Symbionese Liberation Army
but later said she was joining the
SLA of her own free will. She was
later observed aiding the SLA in
two separate robberies.

1993/ Director Renny Harlin weds ac-
tress Geena Davis.

'\ Born:Fred Wittard 1939, Jada Pinkett
1971, James Marsden 1973
1n Music History

1970/ The music world suffers a great
loss when Jimi Hendrix, 27, is
found dead in London from an
accidental overdose of sleeping
pills.

Loss of a legend.

1992/Pearl Jam, Soundgarden and
Alice In Chains make their big-
screen debuts, as Singles pre-
mieres in theaters. Pearl Jam
play a band called Citizen Dick,
fronted by actor Matt Ditlon.

DATEBOOK

Born: Frankie Avalon 1939, Dee Dee
Ramone 1951, Lita Ford 1958

WEDNESDAY, SEPTEMBER 19

1900/ Robert Parker and Harry Long-
baugh — better known as Butch
Cassidy and the Sundance Kid —
rob the first National Bank in
Winnemacca, NV, marking the
first time the duo worked as a
team.

1970/ The Mary Tyler Moore show de-
buts on CBS-TV.

7993/ Author Stephen King publishes
his latest short story on the
Internet. Users can e-mail an
online bookstore and download
the 25-page story for §5.

1996/ Actor John Stamos weds model
Rebecca Romijn.

Born: Adam West 1928, Jeremy lrons
1948, Cheri Oteri 1965, Jimmy
Fallon 1974

in Music History

1973/Gram Parsons, 27, dies of a drug
and alcohol overdose in Joshua
Tree, CA.

1974/ Eric Clapton receives a Gold
record for “I Shot the Sheriff.”

| 1996/The Bee Gees, Buffalo Spring-

fietd, The Jackson Five, Joni
Mitchell, Parfiament-Funka-
delic, The Rascals and Crosby,
Stills & Nash are elected to the
Rock 'n’ Roll Hall of Fame.

Born: “Mama” Cass Elliot 1941-1974,
Trisha Yearwood 1964

THURSDAY, SEPTEMBER 20

National Rum Punch Day

1973/1n a televised tennis match
dubbed “the Battle of the Sexes,”
Billie Jean King defeats Bobby
Riggs in three straight sets.

| 1984/NBC-TV debuts The Cosby Show,

starring Bill Cosby. The show en-
joys an immensely pogular fol-
lowing in its eight-year run and
makes Cosby one of the wealthi-
est entertainers in the business.

Cos and effect.

1986/ NBC's The Golden Girls wins Best
Comedy and CBS's Cagney &
Lacey wins top drama at the 38th
annual Emmy Awards.

Born: Sophia Loren 1934

In Music.History

1971/ Peter Frampton quits Humble
Pie.

1973/Singer-songwriter Jim Croce, 30,
dies in an airplane crash.

1975/Bruce Springsteen releases “Born
to Run.”

1976/ In London, the 100 Club Punk
Festival opens with The Sex Pis-
tols, The Clash and Siouxsie &
The Banshees.

Born: Nuno Bettencourt (ex-Extreme)
1966

FRIDAY, SEPTEMBER 21

Miniature Golt Day

1957/After finding fame in a series of
novels, then a radio series, Perry
Mason comes to TV. Raymond
Burr stars in the title role, and the
show has a nine-season run.

wwWwW americanradiohistorv com

1970/ABC-TV debuts Monday Night
Football with Howard Coseli,
“Dandy” Don Meredith and
Keith Jackson in the announc-
ing booth.

1991/Sandra Day 0’Connor becomes
the first female judge in the U.S.
Supreme Court.

Born: Stephen King 1947, Bill Murray
1950, Ricki Lake 1968

In Music History
1980/ Elton John signs with Geffen
Records.
1987/Bad Company's greatest-hits
collection, 70 From 6, goes Gold.
1989/ Citing irreconcilable ditferences,
The Bangles break up.

The Eternal Flame
is extinguished.

1994/ Prosecutors announce that they
won’t charge Michael Jackson
with child molestation because
his accuser refuses to testify.

Born: Leonard Cohen 1934, Faith Hill
1967

SATURDAY, SEPTEMBER 22

National Hunting & Fishing Day

1964/The Man From U.N.C.L.E. debuts
on NBC-TV. The show is a hit for
31/ 2 seasons.

1973/ Henry Kissinger takes the oath
as U.S. Secretary of State.
1999/ Actor George C. Scott, 71, dies.
Born: Tommy Lasorda 1927, Scott

Baio 1961 §

_In Music History

1980/ John Lennon signs with Geffen
Records.

1985/ The first Farm Aid is held as
Willie Netson, Neil Young, John
Cougar Mellencamp and others
raise $10 miltion for American
farmers.

Born: Toni Basil 1943, David Cover-
dale (ex-Whitesnake) 1951,
Nick Cave 1957, Joan Jett 1958

SUNDAY, SEPTEMBER 23

1846/ The planet Neptune is discov-
ered by German astronomer
Johann Gottfried Gatle.

1996/ Actor Jim Carrey weds actress
Lauren Holly.

1997/In a move to promote Internet
use, government officials in Ar-
gentina announce a dramatic
decrease in phone rates for
Internet users. The plan cuts
rates in half for citizens using
the Internet.

Born: Jason Atexander 1959

In Music History

1997/ The Rolling Stones kick off their
Bridges to Babylon tour at
Chicago’s Soldiers Field, where
VH1 is on hand to broadcast the
first two songs live. Also ... U2
bring their PopMart tour to
Sarajevo, the first concert there
since 1992.

Born: John Coltrane 1926-1967, Ray
Charles 1930, Julio iglesias
1943, Bruce Springsteen 1949,
Ani DiFranco 1970

— Frank Correia

'rines

Celle

Farewell, Aaliyah

The recent tragedy in the Baha-
mas that killed actress-singer
Aaliyah, 22, as well as eight oth-
ers, is documented in the 'zines.
Us Weekly's coverage is titled
“Death of a Rising Star,” People’s
story is headlined “The Saddest
Song,” and Entertainment Week-
ly's News & Notes section is
called "Mourning Aaliyah” Each
article details the tragedy and its
aftermath. They also include bios
of the artist, as well as remem-
brances from fans and those
close to the artist and the others
who were killed in the plane
crash. e

The 'zines also include quotes
from Aaliyah from past interviews.
When asked in July it she would
ultimately have to choose be-
tween film and song, Aaliyah toid
People, “I hope not. | want the
public to look at me as an enter-
tainer so | don't have to choose,
especially not right now. | really
just want to do it all” During an in-
terview with Us Weekly in March,
the artist described herself as a
homebody whose favorite activity
was sleeping. She said she some-
times had dreams about being a
bird: “If something is scaring me,
| can take off and fly away”

_ Musical Siblings —

“l was close to Michael be-
cause of his sensitivity,” Janet
tells Essence about her brother
Michael Jackson. “His sweet-
ness. The way he sang and
danced, the gentleness of his
soul, had an enormous influence
on me. The Michael | knew best
was teenage Michael. He inspired
me. As adults, we rarely meet, but
when we do, it's not as strangers,
but as a loving brother and sister
whose knowledge of each other is
rooted in the past, not the present.
We cherish dear memories; we
sympathize over the single miss-
ing element of our childhood —
the fact that our childhood never
existed.”

Missy Eltiott, on the other
hand, tells Ebony that she has
fond memories of her childhood:
“| remember always being into
music. When | was 4, | used to
sing to my doll babies. They had
rotafing arms, so 1-used to lift
them up and pretend that they
were clapping for me. When | got
home from school, | wasn't think-
ing about homework; | was think-
ing about putting on a Michael
Jackson record and getting in the
mirror and imitating him.”

Mick Jagger is clapping for
Missy — he even asked her to
contribute her talent 1o his upcom-
ing solo album. For this album,
Jagger tells Rolling Stone, he
went back to basics: “| was really
just coming from a songwriting

PICKY, PICKY — “I'm really de-
manding,” Macy Gray tells Us
Weekly. “No girl really wants just a
guy. You want a prince, you want
Jesus. So when he comes around
and his name is, like, Steve, what
are you supposed to do?”

point of view, rather than ‘| want to
do an album of ballads or an album
of blues’ or something of that kind.
It's a mixture of traditicnal things
and more contemporary things. It's
very much based on the actual
songs themselves.”

Not# Sellout

Speaking of songwriting, Stone
Temple Pilots frontman Scott
Weiland tells Rolling Stone, “For
the sake of success, never, ever
will we entertain the id2a of hav-
ing somebody write for us. That's
a sellout. I'd sell one of my songs
for any car commercial in the
world that paid enough money —
it doesn’t change what | created.
But to stay in the top 10 for weeks
on end when I'm in my 40s, and
to do that by letting Glan Ballard
write songs for me? Fuck that. |
don't want any part of that”

_lookAtMel -

“All the music that anybody has
heard from me has been compro-
mised. The things | was doing
were not to benefit people; it was
more to have them be impressed
with me and how skilled 1 was,”
Lauryn Hill tells Rolling Stone. As
for a new album, she says, “| know
I'd like to release the music. But
when you don’t compromise, you
have to wait a little bit lcnger. | just
deliver the message. I'm like a
UPS guy”

Alicia Keys tells Rofling Stone
that she'd love to collaborate with
Hill someday. Keys says that start-
ing at about age 11 she sang and
played piano in various vocal
groups, one of which was named
Ambition. “I started writing littie
songs from there,” she says. “One
of the first ones was called ‘It's on
Tonight! What is on tonight is what
I want to know. What the hell is on
tonight at 11 years old? But we
just knew it was on, boy!”

— Deborah Overman

' Each week R&R sneaks a peek through the nation’s consumer mag-
azines in search of everything from the sublime to the ridiculous in
music news. R&R has not verified any of these reports.
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72 million hguseholds

Tom Caiderone
VP/Programming

75 million households

Paul Marszalek
VPMusic Programming

wms | ADDS
P. DIDDY & THE FAMILY Bad Boys For Life 3 DESTINY'S CHILD Emotion
ALIEN ANT FARM Smocth Criminal % NICKELBACK How You Remind Me
JENNIFER LOPEZ M Rea % U2 Stuck In A Moment You Can't Get Out Of
JAY-2120 (HOVA) u Plays
LUOACRIS /NATE DOGG Area Codes 3 TRAIN Oraps Of Jupiter (Tell Me) %
ELTON JOHN [Want Love p4] STAIND It's Been Awhile %
EVE YGWEN STEFANI Let Me Blov: YaMind -] g:\%‘“ Wmﬁofr’m s s‘
. MATT| pace Between 4
ALGIANEYS| Fallm‘ . 2 JANET Someone To Call My Lover 3
BLU CANTRELL Hit Em Up Styie {Oops!) 2 ALICIA KEYS Falin’ p)
FATBOY SLIM Weapon Of Choice 2 NELLY FURTAQO Tur Oft The Light 17
PUOOLE OF MUDD Control 2 ALIEN ANT FARM Smooth Ciminal 16
JAGGED EDGE YNELLY Where The Party Ar? 19 FIVE FOR FIGHTING Superman (It Not Easy) 1
NSYNGPop T WISEGUYS Start The Commotion 16
STAND MELISSA ETHERIOGE | Want To Be In Love 16
ND Fade 1 MARIAH CAREY Neve: Too Far 15
DROWNING PDDL Bodies 18 STEVIE NICKS Sorcerer 15
WISEGUYS Start The Commotion 18 JOHN MELLENCAMP Peaceful Worid 15
MARY J. BLIGE Family Affair 17 MALY GRAY Svieet Baty 19
GORILLAZ G Eastiood 17 Etﬁ'ggg:; WantCove "
MISSY ELLIOTT One Minute Man 15 JENNIFER LOPEZ I'mReal 1
SUM 41 Fat Lip " DIDOHunter 10
JANET Someone T Call My Lover 14 BLU CANTRELL Hit Em Up Style (Oops!) 8
FABOLDUS {NATE DOGG Carit Deny 1 14 g:::g:“ﬁ%;ﬁ'“ F:"’”kg gl Brstiliing g
. 0! 0ng Jacket
R. KELLY Feelin” On Your Booty 14 R.E.M. Al The Way ToReno 8
DMX we Right Here A TRAVIS Sice 8
LITTLE T & ONETRACK MIND Shaniqua 1n MICHELLE BRANCH Everywhere 7
MICHELLE BRANCH Everywhere 1 CRAIG DAVID FillMeIn 7
i "] Saccaowesssemy g
mging
LIMP BIZKIT Baler 10 INOIAARIE Browin Skin 3
TRICK DADDY 'm A Thug 10 PETE YDRN Life On A Chain 3
SYSTEM OF A DDWN Chop Suzy 10 TOR! AMOS Strange Lttt Gir 3
CAKE Short Skit/Long Jacket 3D0ORS ODWN 8e Like That 3
NELLY FURTADD Turm Off The Light :::;‘I:I:“E“A';"llgm o Oty Lite §
e Ives
UARULE LT Up USHER U Remind Me 2
LFO Every Other Time MARY J. BLIGE Family Atfair 2
JIVE JONES Me, Myseti &1 LIVE Simple Creed 2
DREAM This Is Me MAXWELL Lifetime 1
USHER U Remind Me :v“é;gf;’:;"e L"s’:::' s
ool —
MACY.GRASWE Bty GORILLAZ Cint Eastvood =
MARIAH CAREY Never Too Far ISLEY BROTHERS {/R. ISLEY Contagious -
NICKELBACK How You Remind Me JAMIROGUAI Litte L -
TRAVIS Side LINAIt's Alright =
Ry WEEZER ard e =
GINUWINE Diferences I5kare TR Sl -
MANDY MOQRE Crush Video airpiay for September 10-16.
BUBBASPARXX Ligly
BAD RONALO Let's Begin (Shoot....)
CRYSTAL METHOD Name Of The Game s
112 Peaches & Cream 36 million households

AFROMAN Because | Got High

U2 Stuck In AMoment You Can't Get Out Of
WEEZER [sland In The Sun

LIVE Simple Creed

LINKIN PARK Crawling

VIOLATOR /BUSTA RHYMES What It (s
DISTURBED Doswn With The Sickness
CHRISTINA MILIAN AM To PM
MYSTIC The Life

JESSICA SIMPSON irresistible
CRAIG DAVID FilMe In

DESTINY'S CHILD Bootylicious
D-TOWN All Dr Nothing

JADAKISS Knock Yourself Out
PETEY PABLD Rasse Up

BLINK-182 The Rock Show

CITY HIGH What Would You Do?
3LW Playas Gon' Play

WILLA FORD | Wanna Be Bad

LIL ROMED My Baby
SMASHMDUTH I'm A Believer
SUGAR RAY When It's Over

NELLY Batter Up

ADEMA Gring In

NIVEA Don't Mess Wiih The Radio
SLIPXNOT Left Behind

Video playlist for the week ending September 3.
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Cindy Mahmoud
VP/Music Programming
& Entertainment

VIDEO PLAYLIST

LUDACRIS /NATE DOGG Area Codes

ISLEY BROTHERS t/R. ISLEY Contagious
ALICIAKEYS Fallin®

JAGGED EDGE f/NELLY Where The Party At?
112 Dance With Me

GINUWINE Differences

MISSY ELLIDTT One Minute Man
FABDLOUS #/NATE DDGG Can't Deny It
P.DIDDY & THE FAMILY Bad Boy For Lite
JAY-Z1zz0 (HOVA)

RAP CITY

LUDACRIS /NATE DOGG Area Codes
JADAKISS We Gonna Make It

P. DIDDY & FAMILY Bad Boy For Life
DMX We Right Here

JARULE f/CASE Live It Up

JUVENILE Set tt Otf

TRICK DADDY I'm AThug

JADAKISS Knock Yourself Out

JAY-Z 1220 {H.O.VA)

FABOLDUS /NATE DOGG Can't Deny It

Video playlist for the vweek ending September 9.

TELEVISION

Due to the Labor Day holiday, Nielsen ratings were not available at
press time. Nielsen TV ratings will return next week.

COMING NEXT WEEK

Tube Tops

Mariah Carey gives her first pub-
lic interview about her recent hospi-
talization when she talks to Barbara
Walters on ABC's 20/20 (Wednes-
day, 9/12, 10pm).

Friday, 9/7

= Train and Fuel share the stage
on VH1's Storytellers (9pm).

Fuel

* They Might Be Giants, Late
Night With Conan O'Brien (NBC,
check local listings for time).

* Dido, Late Late Show With Craig
Kilborn (CBS, check local listings for
time).

» Suge Knight, Politically Incorrect
With Bill Maher (ABC, check local
listings for time).

Saturday, 9/8

» Tamia, Showtime at the Apollo
{check locat listings for time and
channel).

Monday, 9/10

*KYSR/Los Angeles and Clear
Channel Networks-syndicated morn-
ing host Danny Bonaduce joins
Dick Clark and others on an all-male
panel discussing what men think
about women-when The Other Half
debuts as a daily talk show on NBC
(check local listings for time).

* Babyface, The Tonight Stow
With Jay-Leno (NBC, check local list-
ings for time).

Babyface

Tuesday, 9/11

¢ Marc Anthony, Luis Miguel,
Thalia, Alejandro Sanz, Vicente
Femandez and Juanes are slated to
perform live from Los Angeles when
CBS presents the two-hour Latin
Grammy Awards (9pm).

Wednesday, 9/12

* Godsmack perform from Cleve-
land on MTV's Live at the Rock 'n’
Roll Hall of Fame (8pm).

i
Godsmack

* Jamiroquai, Jay Leno.

* Travis, Late Show With David
Letterman (CBS, check local listings
for ime).

*Judy Collins, Poiitically Incor-
rect.

Thursday, 9/13

* Joe Henry, David Letterman.
« Charlie Robison, Poltically In-
correct,

— Julie Gidlow

All show times are ET/PT unless otherwise noted; subtract one hour for CT.
| Check listings for showings in the Mountain time zone. Al listings subject to change.

ALICIA KEYS Fallin®

KENNAHell Bent

NELLY FURTADD Tum Off The Light
PUDDLE DF MUDD Contral

MISSY ELLIDTT One Minute Man
ALIEN ANT FARM Smooth Cnmmai
TRICK DADDY I'm A Thug

MYSTIC The Life

RADIDHEAD Knives Out

BLY CANTRELL Hit Em Up Style (Qops!)
DISTURBED Down With The Sickness
FUEL 8ad Oay

P.0.D. Alve

CRYSTAL METHDD Name Of The Game
FABOLDUS I/NATE DOGG Can't Deny It
FATBOY SLIM Weapon Of Choice
MARY ). BLIGE Faity Affair

David Cohn

General Manager 2

CAKE Short Skirt/Long Jacket
JIMMY EAT WORLD Bleed American
DRDWNING POOL Bodies

START Gorgeous!

MACY GRAY Sweet Baby

ADEMA Giving In

SLIPKNDT Left Behind

RES Golden Boys

Video playiist is frozen.

Peter Cohen,
VP/Programming

Rap Adds

CDDCDO CAL My Projects
LIL" MD Gangsta .

Pop Adds

DESTINY'S CHILD Emoticn

Urban Adds

NoAdds

| ﬂ
55 militon households x BmcK

Rhythmic Adds

NoAdds

Rock Adds

BUTTHOLE SURFERS The Shame Of Life
EVERCLEAR Rock Star

LIFER Boring

SEVEN CHANNELS Breathe

Adds for the vieek of September 10.
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FILIMS

BOX OFFICE TOTALS

August 31-September 6

Title S Weekend
Distributor (8 To Date)
1 Jeepers Creepers $15.83
MGM/UA® (515.83)
2 Rush Hour 2 $11.71
New Line ($198.89)
3 American Pie 2 $11.01
Universal ($124.92)
4 The Others $10.16
Miramax (859.95)
5 Rat Race $9.15
Paramount (837.77)
6 The Princess Diaries $7.59
Buena Vista (892.86)
70 $6.91
LGF* (86.91)
8 Jay And Silent Bob $6.51
Strike Back
Miramax (521.97)
9 Summer Catch $4.91
wB (514.43)
10 Captain Corelli’s Mandolin $3.93
Universal ($19.65)
“First week in release
Al figures in milllions

Source: ACNietsen EDI

COMING ATTRACTIONS:
This week’s openers include
Rock Star, starring Mark Wahl-
berg as the lead singer of a band
called Steel Dragon. The band
also includes longtime Ozzy
Osbourne/Black Label Society
guitarist Zakk Wylde, Bonham:
leader and drummer Jason
Bonham, Dokken/Dio bassist
Jeff Pilson, Black Label Society
guitarist Nick Catanese, Yngwie
Malmstein vocalist Jeff Scott
Soto and Steel Heart vocalist
Mike Matijevic. Steel Dragon
contribute six tunes to the film's
Posthuman/Priority soundtrack:
“Blood Pollution” (written by
Marilyn Manson bassist Twiggy
Ramirez), “Stand Up” (written by
Sammy Hagar), "Livin’ the Life)”
“We All Die Young," ‘Wasted Gen-
eration” and “Long Live Rock &
Roll” The ST also contains
Everclear's “Rock Star,” Motley
Crue’s “Wild Side,” Bon Jovi's
“Livin’ on a Prayer,’ Ted Nugent's
“Stranglehold,” KISS's “Lick It Up)
INXS’s “Devil Inside” Verve
Pipe’s “Colorful” and Trevor
Rabin’s “Gotta Have It Look
sharp for appearances in the fim
by Verve Pipe’s Brian Vander
Ark, Third Eye Blind frontman
Stephan Jenkins, Slaughter
drummer Blas Elias, KROQ/Los
Angeles morning men Kevin
Ryder and Gene “Bean” Baxter
and KYSR/L.A. and Clear Chan-
nel Networks-syndica‘ed morning
host Jaime White.

Also opening this week is Two
Can Play That Game, starring
Vivica A. Fox, Morris Chestnut
and recording artist Bobby
Brown. The film's MCA sound-
track contains Mary J. Blige's
“Real Love,” Melky Sedeck's
“Kitty Kat World,” Charité Moore's
“Go Ahead With All That”
Jodeci's “Stay,’ Jersey Avenue’s
“Bend Over,” Avant's “Ooh Aah,’
Chico & Coolwadda's “Godzilla
Like Rahsaan Patterson's “So
Hot" Damozel's “Evaryday's a
Party,” The Roots’ “The Next
Movement,” Yasmeen Suilie-
man's “Poppin’ Up,” Pam &
Dodi's “Don’'t Have To" and KeKe
Wyatt's “If You Only Knew”

— Jufie Gidlow
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The ‘Savaging’ 0f America -

Michael Savage seeks to spread his cultural crusade nationwide

ow many people know that most cops are not out there to steal an apple off the cart? Police
have been given this image of being the devil himself by the left, who have made them into
——— something evil. It’s terrible to do that to the only thing that we’ve got between us and the

real jackals!”

And so goes another rant by Talk
Radio Network syndicated host and
KSFO/San Francisco afternoon driv-
er Michael Savage.

In less than 18 months Savage has
managed, through syndica-
tion, to get his message onto
more than 230 stations na-
tionwide. And in San Fran-
cisco — arguably the most
politically liberal city in
America — Savage doesn’t
just win respectable shares,
he dominates afternoon drive
with the kind of demograph-
ics that make salespeople
salivate.

In a recent conversation 1
had with the self-described “political
independent,” he demonstrated why
— love him or hate him — it’s pret-
ty hard to ignore Michael Savage.

R&R: What brought you to a ca-
reer as a talk show host?

MS: I've always been very politi-
cal. Even back when I was an under-
graduate studying biology, I was al-
ways arguing politics, and that hasn’t
changed. What's changed is that our
society has become dramatically
more polarized over the past three
decades, and what I've seen is that

Michael
Savage

those who scream the most for free-
dom are the ones who want to restrict
the freedoms of those with whom
they disagree. I think that we are very
close, in many ways, to losing our lib-
erties in this country.

R&R: Your critics have
labeled you as just another
right-wing conservative Talk
radio host. How do you re-
spond?

MS: I'd say that they
would have to listen to me
long enough to know that’s
not true. The initial impres-
sion could be that, I guess,
but if they’d listen longer,
they would find that they
would probably agree with me more
often than they disagreed.

R&R: What are your politics, and
who are you speaking to?

MS: Calling me an independent
describes me better than saying I'm
a conservative. I'm not registered
as a Republican; I'm an indepen-
dent, and I always have been. And
1 believe there is a huge percentage
of people out there who are also in-
dependents who don’t even know
that they agree with me. They iden-
tify themselves as liberals, but they
also understand that their liberties

are being challenged.

People forget sometimes that one-
third of all those registered to vote are
registered independents. They’re not
wed to a party. And they hear that I
can be as brutal to George W. Bush
as 1 was to Bill Clinton. That has
been a big part of the success of the
show so far.

Let’s take it in terms of issues, be-
cause that is where you have to de-
cide who you are if you want to iden-
tify yourself that way. For example,
I'm for equality under the Iaw, but I
don’t believe in equality of outcome,
U.S. Senator Tom Daschle says he
wants equal economic outcome in
America. Do you know what that is?
That's Marxism. It’s Communism.
He’s the radical, not me. I'm the one
who is still arguing for “Ameritocra-
¢y” in this country. You should eamn
what you should earn and not be giv-
en something that you didn’t earn.

R&R: What do you think it is that
attracts political conservatives to
Talk radio?

MS: The average guy with a brain,
who knows what’s going on, clicks on
his television set every day and in
every way feels that they’re attacking
his family, his values and his reli-

Pallilo.
4

QUARTERBACK SNEAK

NFL Hall of Fa;mer Terry Bradshaw made a stop in Houston to visit
with KIKK-AM (SportsRadio 610)/Houston afternoon drive-time hosts
Rich Lord and Charlie Pa&Lilo. Seen here (l-r) are Lord, Bradshaw and

otism and attacking his very normal-
cy. But when he tumns on Talk radio,
he hears that maybe he’s not so cra-
zy after all for loving God, country
and apple pie. I believe that Talk ra-
dio is his last refuge in the media,
and I'm very proud to be a part of that
stream of consciousness.

R&R: Why has there not yet been
a big success story for a talk host
coming from the left?

MS: It’s not because they’re liber-
al — although that certainly is an
impediment — it’s that Talk radio is
a place where white males go to hear
that they’re not the evil bastards of
the universe. Turn on any other me-
dia, and the white male is targeted as
being the most evil creature since the
devil himself. It’s a nightmare to lis-
ten to; it's hate every day, 24 hours a
day. A liberal who is sane and not a
hater — if he has talent and can en-
tertain and not be a die-hard “Com-
mie” kind of leftist — he could sur-
vive on Talk radio. But I don’t know
of one.

The same problem, however, ex-
ists on the right. The reason real
right-wingers also don’t survive in
Talk radio — and I can name quite a
few who haven’t — is because if you
become too fanatical in your ap-
proach, doing what I call the “fish

and game show” mentality, you won’t
survive. Who the hell wants to listen
to some guy talking about polishing
his gun while swilling his beer and
dreaming of shooting someone? No-
body wants to hear that.

R&R: Politics is a big component
of your show and your life, but do
you ever like to talk about anything
else?

MS: You have to be a good en-
tertainer and talk about all sorts of
subjects to succeed in this business.
Some days I say. “I just can’t take
it anymore. We're not talking about
any politics today.” I created a
phrase for my show that they now
use at KSFO: “News, views and
reviews.” That’s what I do. I have
a Ph.D. from Berkeley, and I be-
lieve that having that authority is
good, because, even if somebody
disagrees with me, they say, “OK,
the guy is well-educated. He’s no
dummy. Let me see what he has to
say.” I give reasoned arguments for
my positions, and I support them.
People like to hear that whether
they agree or disagree with you.

R&R: Most would say that your
success in San Francisco is surpris-
ing, if not downright unprecedented,

Continued on Page 41
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‘Savaging’
Continued from Page 38

given the political landscape of the
city. Why do you think you've struck
a chord with listeners there?

MS: Because liberals in the Bay
Area are usually extremely conscious
of and knowledgeable about the is-
sues. Many of them are very thought-
ful 1960s kinds of leftists, so they
grew up in a politically radical envi-
ronment. The good liberals in the
Bay Area — and there are very good
liberals — also know that their lib-

T P ——

“When I've met people
outside of the radio
world, people have said
to me, ‘You don't have to
be like you are on the
air, you can just be
yourself. But what you
hear is what you get.”

T e e r—

eralism has been usurped by a radi-
cal fringe that would steal their own
freedoms from them. So they listen to
a guy like me who is rather outspo-
ken but also extremely well-rea-
soned.

1 get e-mail and letters every day
from people telling me how they
don’t agree with anything 1 say but
love the show because 1 support my
arguments with reason and facts. The
Bay Area is a very highly educated
area, and people here like a lot of
knowledge brought to any argument,
along with passion. I think that ex-
plains it.

R&R: You have expressed some
strong opinions and positions with
regard to immigration on your show.
How big an impact do you think that

Ne ws/TaIk/Sports

issue has had on the program’s suc-
cess?

MS: The immigration issue is a
big part of my show. You will find
that most Americans, if they were
asked, do not want George W. Bush
to grant amnesty to God knows how
many illegal aliens from Mexico and
elsewhere. They do not want it to
happen. They want them to assimilate
before we absorb more immigrants.
They do not want illegal activity to be
rewarded.

This is a reality that nobody is talk-
ing about because they are afraid of
being called racist. I happen to be the
son of an immigrant, and I'm not
afraid because | know in my heart
that I am less of a racist than the lib-
erals who are accusing me of being
racist, and I think I can speak with
great authority on the immigration is-
sue. America is being deluged with a
changing demographic. particularly in
the heartland, and they don’t know
what to make of it.

R&R: You have also had a lot to
say on your show in recent weeks
about President Bush's decision to
move forward with stem-cell research.
1 take it you are against it.

MS: First of all, I think he had no
choice. He had to go in this direction,
and we’ll all just have to live with it.
But I think it’s a terrible step for hu-
manity. And remember, I'm a trained
scientist; I'm not one of those de-
scended-from-heaven guys. The di-
rect cousin of this issue is the whole
cloning debate. Human cloning, if
permiitted to go forward, is the equiv-
alent of selective breeding and eugen-
ics as practiced by the Nazi scientists.

It’s being ushered in under the
guise of Utopian visions for a perfect,
disease-free world, but the only thing
that will save us all is to stop seeking
a perfect world. We need a less per-
fect and more free world, and the
more we try to make this Utopian
world, the closer we come to Aldous
Huxley’s nightmare vision in Brave
New World. 1 think we are entering a
very dark age. I don’t think we’re en-
tering a bright age, personally.

R&R: Are you predicting a cultur-
al revolution in America?

MS: George W. Bush, by every in-
dication, wants to erase the border
with Mexico. I am trying to stop that
every day on my show. If that hap-
pens, we have lost our nation. As I've
said many times on the show, a na-
tion is defined by its borders, its lan-
guage and its culture. That’s really
the essence of my show — borders,
language and culture — and I repeat
it over and over again every day. |
don’t think there is another talk show
host in America who defines his
show in such strict terms. I've taken
that gamble, and it’s worked because
1 believe in it, and it’s true.

What have wars been fought over
throughout the centuries but borders?
If you want to make one massive new
world where there are no borders and
we are all one and the same, then I ask
you, who is going to run it? Who will
be the elected officials? Will they not
be elected but simply be appointed by

e ———

“Who the hell wants to
listen to some guy
talking about polishing
his gun while swilling
his beer and dreaming of
shooting someone?
Nobody wants to hear
that.”

e

an elite? Will we have human rights?
What about a constitution? These are
some of the things I worry about.

R&R: We discussed critics who
lump you in with other conservative
hosts, but what about those who call
you just another shock jock who sim-
ply says inflammatory things to at-
tract an audience?

T e T R T T R £

September 7, 2001 R&R @ 41

SR A S S S T B

!

“A liberal who is sane and not a hater — if he has
talent and can entertain and not be a die-hard
“Commie” kind of leftist — he could survive on Talk
radio. But I don't know of one.”

e s e T T e S

MS: I’ve heard that before. When
I've met people outside of the radio
world, people have said to me, “You
don’t have to be like you are on the
air, you can just be yourself.” But
what you hear is what you get. I guess
you just have to live with me for a
while to get that this really is me. You
couldn’t do this every day and invent
it — that would be absolutely impos-
sible.

R&R: Do you ever worry about
what effect some of your comments
might have on your show's advertis-
ers?

MS: Yes, but it’s something that
all of us doing this live with. The
owners are all terrified of boycotts
and bad publicity, but, in order to live
in a free society, management and
owners must recognize that they can-
not be dictated to by small minorities
and pressure groups. It’s Joe Blow
and Jane Blow out there who are the
real people who buy advertisers’
products, not these small, round-the-
clock fax operations.

R&R: Can you define the mission
of your show?

MS: I have to go back to borders,
language and culture. That is the core
of my stated beliefs. I want to make
certain that George W. Bush — who
is being dictated to by the business
wing of the Republican Party — does
not do what they want, which is to
have a global market that includes an
integrated North America with no
borders, a single currency and prob-
ably a new national anthem and a
new flag.

The American people do not want
that, whether they are conservatives
or liberals. But, unfortunately, no one
is asking us what we want; they’re
just moving ahead and doing it.
That’s my mission. I don’t want to
lose my America, and I'm very pas-
sionate about that. That is what really
separates my show from the others.

R&R: What’s the best — and
worst — thing about being on the ra-
dio every day?

MS: The best thing about being on
the radio is immediacy. I can have an
idea and run with it right away. The
worst part is being on that tightrope
every day. You aren’t just one show
away from disaster; you are one word
away from it at all times. It’s a spon-
taneous medium, and it’s not for ev-
erybody. You need an iron gut, and
you need to know what you're talk-
ing about. And it doesn’t hurt to also
have a little luck on your side.

R&R: If all this ended tomorrow,
what would you do?

MS: I've actually run the show
every day for six years on the
premise that it all could end tomor-
row, and if it did, I would drift off
into the universe, and nobody would
ever hear from me again. People
don’t believe it, but I could do that.
I have a fundamental love of nature
that could sustain me. I'd probably
devote myself to the botanical stuff
that 1 did for years, go to the South
Seas and collect plants every once in
awhile and do some research. I real-
ly don’t think I'd need to do much
more than that.
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RIAA

Continued from Page 1

The DMCA says broadcasters should
pay the producers of sound recordings
for streaming, in addition to the pay-
ments they already make to artists and
composers through BMI and ASCAP.
Retroactive payments will be due
back to 1998 for broadcasters who
began streaming then.

Broadcasters, led by the NAB, filed
suit in U.S. District Court last year
against the Copyright Office, alleging
that it was not the proper venue torule
on such requirements. But the court
recently rejected the suit, and broad-
casters have until early October to
appeal that ruling.

For now, fee negotiations continue.
The RIAA has offered a two-option
payment plan in which broadcasters
may pay either about 0.4 cents per
song or about 15% of gross revenues
from streaming.

“The record companies want this

marketplace to develop, and it’s in our
interest to have it develop,” RIAA
spokesman Jano Cabrera told R&R. “If
webcasters do well, then we will do
well. If they fail, we’ll get no royalties
from them. We want it to be as flexible
a proposal as possible and have given
them two payment options.”

But broadcasters appear not to like
either option. While no one would go
on the record, plenty of them share a
similar opinion: “We already pay for
the music. It doesn’t matter which
box it comes out of — the radio or
the computer. How many different
boxes should we pay for?”

Meanwhile, broadcasters have put
forward a plan that would cost them
about .015 cents per song or about 1%
of total revenue.

Ben lvins, an attomey working
with the NAB, said there’s another
streaming issue that has concerned
broadcasters and that will make it
hard for them to stream even if they

do get a good rate: Record compa-
nies have proposed a series of con-
ditions, including forbidding
streamers from preannouncing
songs and artists, limiting the num-
ber of songs from one artist or one
album in a certain time frame and
requiring that information about
piracy and other label information
be streamed.

“Even if broadcasters get a good
rate, this whole issue is far from
over,” Ivins said. “There are talent
issues and streaming issues.” And, of
course, revenue issues, since few
businesses have found a way to make
money with the Internet.

Presentations and negotiations will
continue through the fall, and a final
plan is scheduled to be presented to
the Copyright Office in January.
James Billington, the Librarian of the
Library of Congress, will then have
90 days to consider accepting or re-
jecting the payment schedules.

Salaries
Continued from Page 1

Program-director salaries also fell
in 2000 on an overall basis, but they
‘held steady in the largest markets.
Thanks to the increasing use of re-
gional and group PDs or format spe-
cialists at many companies, many
PDs in medium and smaller markets
are being left with more administra-
tive responsibilities and fewer cre-
ative ones. As a result, PD salaries in
the smaller markets are falling.

As with PD salaries, compensation
for on-air talent has risen in the larger
markets but fallen in the smaller ones.
Stations still seek good moming-drive
talent and are willing to pay for it, no

Turner
Continued from Page 1

Sr. VP/GSM, with responsibility for
the firm’s overall sales and market-
ing efforts. Tumer was selected in
1995 to head Interep’s next dedicated
rep firm, Shamrock Radio Sales.

In 1996 Turner became President
of Clear Channel Radio Sales, which
was then an Interep firm. Three years
later, following Clear Channel’s
merger with AMFM, Clear Channel

matter what their market size, but the
market for talent in other dayparts is
shrinking, as evidenced by shrinking
salaries. |

Regardless of the drop in executive
sales compensation, account execu-
tives are still thriving. The typical top
biller at a major-market station made
$219,236 in 2000, substantially
higher than the $178,000 he or she
made a year earlier.

Front-office staff — those employ-
ees who are neither on the air nor sell-
ing airtime — saw pay increases al-
most across the board in 2000.

Editor’s note: The R&R/Miller,
Kaplan, Arase & Co. annual compen-
sation survey was conducted over the
spring and summer. Radio-station
general managers were asked 10 re-

port the salaries, bonuses, incentives
and any other compensation paid to
their employees in 2000 and reported
on their W2 forms.

The averages reported in this sur-
vey are median averages, which are
arrived at by selecting the one salary
that falls in the middle of the range
of reported salaries. Median aver-
ages are used to negate the effect of
one or two extreme salary figures.

In the charts on Pages 28-32 Miller
Kaplan did not report a figure if the
sample for a position fell below reli-
able thresholds. Readers are still re-
minded to approach these statistics
with some caution because some of
this information, particularly for
smaller formats, approaches the
threshold of statistical reliability.

stations switched representation from
Interep to the Katz Radio Group.
Turner remained President of Clear
Channel Radio Sales under the Katz
organization before returning to
Interep.

“Throughout my career I have been
privileged to work with some of the
most creative professionals in our in-
dustry to find solutions to new chal-
lenges,” said Turner. “Our business
is still evolving, and innovation re-
mains the key to growth. I'look for-

Cox
Continued from Page 3

Reis — who oversees Cox Radio/
Orlando — will assume responsibili-
ties for the company’s four stations in
Miami and six in Jacksonville. Marc
Morgan will oversee Cox Radio’s
Birmingham and Greenville, SC sta-
tions. All changes and promotions
will become effective Oct. 3, 2001,
except for the Birmingham shift,
which will wake place Jan. 1, 2002.
“Cox has always worked hard to
attract talented managers and develop
them so that, when opportunity exists,
we'll have people in-house ready to
move up,” Neil said. “Kim, Jay and
Ben have all proven that they’re ready
to take on more responsibility. Rich
has done a great job for us in Orlando
and Tampa, and he’ll now be taking
on two of our most important profit

centers, in Miami and Jacksonville.”

The adjustments at Cox come as
Group VP Bob Green has announced
his retirement. Green will depart the
company Oct. 3 to devote more time
to his daughter. He said, “I'm neither
abandoning the industry nor the com-
pany. It is my fervent hope to rejoin
both at some opportune time in the
future, but, for now, my child com-
mands my immediate and complete
attention.”

Among Green’s duties was the
VP/GM role at Hot AC WFLC/
Miami. That job will now be
handled by Michael Disney, who
returns to Cox’s South Florida op-
eration after a decade away. He was
VP/GM of Cox/Miami from 1988-
92 before a four-year stint as VP/
GM of WCKG/Chicago. Disney
will report to Reis.
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ward to working with our D&R cli-
ents to make sure they can compete
and win in this rapidly changing in-
dustry.”

Rossinsky, who became President
of D&R in 1988, commented, “l have
decided to leave D&R to focus more
time on my family. However, my de-
cision is made easier knowing that the
company will be in the capable hands
of Bob and the exemplary D&R sales
team. I thank everyone for their sup-
port during my many years with the
company.”

WwPIT

Continued from Page 3

Souer told R&R that, while there are
no plans at this point for a local talk
presence on WPIT, he did not rule out
that possibility for the future.

Meanwhile, in the wake of Dr.
Laura’s departure to WPIT, Renda’s
WPTT has made a number of changes
to its weekday lineup. Longtime
moming man Jerry Bowyer gets to
sleep in for a couple of extra hours as
he moves to the 8am-noon slot, while
syndicated talker Doug Stephan takes
over the morning-drive hours. Also
changing time slots are local hosts
Lynn Cullen, who moves to noon-
3pm, and Doug Hoerth, who takes
over from 3-6pm. The station also
takes on a new nickname: “The
Point.”
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The Wisdom Of Ed Salamon

‘One of Country'’s top-three programmers’

Pittsburgh in the mid-'60s.

Top 40 KQV was making noise, and jocks — like 28-
share Chuck Brinkman — were making extra coin
doing record hops. The draw for the kids was dancing
to 45s and getting the jock’s autograph, but they also
craved a live band, which was no problem: Pittsburgh
was crawling with three-chord wonders.

One local group featured a singer-guitarist so
skinny that Brinkman dubbed him “Pittsburgh’s
answer to Mick Jagger.” “Eddie looked a =
lot like Mick,” says Brinkman, now OM Y\
of KLUV/Dallas. “He had the hair and
the build.” }

Ed Salamon loved rock ‘n’ roll, but with
no Brian Epstein to guide their fortunes,
his group’s only recording — a demo of
“Money” b/w “Little Latin Lupe Lu” —
went nowhere. The band fizzled out, and
Salamon headed off to college.

Who'd have guessed that this rock ‘n’
roller would be a seven-term President
of the Country Radio Broadcasters or among the first
to utilize callout research in the early '70s? Who could
have known that Salamon would make WHN/New
York a winner or how many of today’s great PDs he
would mentor? And who would have bet that he
would become one of the most respected network
executives in the nation?

Perhaps Mel Karmazin.

In 1995 Karmazin spoke at the Country Radio
Seminar. He said, “What's going to happen is that
more and more stations are going to look to the Ed
Salamons of the world for programming and guid-
ance.”

There is, of course, only one Ed Salamon.

FIRST STOP, KDKA

Salamon was a radio fan, but apart from a teenage
fascination with KQV, he didn’t have a clue about how
to get into radio or even what kind of jobs might exist.
When he graduated from the University of Pittsburgh
in 1969, however, he got lucky with a gig at KDKA/
Pittsburgh.

KDKA was legendary. Owned by Westinghouse, it
was the first radio station to broadcast in the United
States (November 4, 1920). While Salamon’s title —
Dir./Marketing Research — sounded like more than it
really was, the job opened his eyes. “It was basically a
sales-support position,” he says. “Westinghouse was
in the vanguard of radio research, and I did a lot of
sales presentations on reach and frequency.”

In 1970 radio research wasn't far removed from
voodoo, “demographics” was a word shrouded in
mystery, and programming decisions, more often than

Budget Cuts?

Production
Department
Stressed?

More Work,
Less Time?
‘. H -

Ed Salamon

not, were based on gut.

Salamon spent his first year at KDKA preparing for
the station’s 50th anniversary. In the process, he says,
he was exposed not only to the workings of one of
America’s great radio stations, but also to what it took
to keep that station in motion.

“I went to the GM, Bill Hartman, and offered to do
the music for free,” Salamon says. Today, handing this
responsibility to a neophyte seems bizarre, but KDKA
was personality-driven, so the station let Salamon play
% 5 with the music.

} “KDKA'’s demos leaned older,” he
" explains. “I felt I could change that by
! playing a younger mix.” He started by
| adding music questions to the callout
research already being done to support
the sales department. “I don't recall
when, but at some point we started
testing particular songs,” he says.
In 1972 this was unheard of. Almost.
Bob Pittman was doing research at
WDRQ/Detroit. John Sebastian and Todd Wallace
were dabbling in it too. “We started sharing informa-
tion,” Salamon recalls. “And that’s how, at least from
my perspective, the whole research thing got started.”

By 1973 KDKA was paying Salamon the princely
sum of $13,000 a year. When management suggested
that it’d never go higher, an off-the-cuff remark to
WEEP /Pittsburgh’s GM led to Salamon’s first pro-
gramming job.

WEEP was Country. “The biggest thing I did — at
least in the beginning — was demand that they say the
call letters,” Salamon explains.

He did more than that. WEEP became the first
Country station to adopt a tight playlist. In 1975
Salamon told R&R’s Jim Duncan, “It’s not good
enough to be a good country station, we have to be a
good radio station.” By the time Salamon was ap-
proached by WHN/New York, WEEP was a solid No.
2 in Pittsburgh.

He'd only been in radio for five years.

THE BIGGEST THING SINCE ROCK ‘N’ ROLL

Charlie Warner, GM of WPEZ/Pittsburgh, called to
say that NBC was taking WMAQ/Chicago Country. “I
thought he called to offer me the job,” Salamon recalls.
“But he said, ‘Bob Pittman’s going to be my PD.
Perhaps you'd spend some time with him before he
leaves for Chicago.”” Salamon agreed, and payback
came when Warner recommended Salamon to WHN/
New York GM Neil Rockoff.

WHN had been Country for two years but was
floundering. The challenge was to make Country
acceptable to New Yorkers. “One of the smart things

/ Strike back with (

P
l The original oldies imaging package.

It’s now bigger, badder, and more versatile than ever.

Call 212.735.1111
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we did was put listeners on the air,” explains Salamon.
One of those listeners happened to be Tommy Lasorda,
and Lasorda’s love of Country was a home run for
WHN.

Salamon and promotion whiz Dale Pon scattered bus
and cab cards all over town. On the air they gave the
artists free rein. “They read commercials, did traffic —
whatever we could do to link them to the market,” says
Salamon. Live broadcasts were also part of the game
plan. “Ronnie Milsap, Willie Nelson — the big artists at
the time — all played the Lone Star Cafe, and we
broadcast them on WHN.”

On July 4, 1976, the New York Times wrote, “Suddenly,
[WHN] is flying. It's skyrocketed to the No. 2 position
among competitors.” No. 2, second only to WABC. At
the time Salamon told the Tines, “Country music has
true mass-appeal.”

As if to underscore that point, WHN set — and still
holds — the record as the most-listened-to Country
station in history.

NETWORK WORK

Storer Broadcasting named Salamon National
Program Director, and between 1978 and 1980 his
attention was focused on New York and the company’s
other major markets. Then, in 1981, Storer sold WHN
to Mutual Broadcasting.

“I'd produced Live From the Lone Star Cafe and started
doing specials for Mutual,” says Salamon. His first
effort, The Johnny Cash Silver Anniversary Special, was
named Billboard’s 1981 Special of the Year.

Network radio was changing.

“Dick Clark, Nick Verbitsky and I thought that
entertainment programming was a growth area,” says
Salamon. But Mutual wasn’t interested. In 1981, with
financial support from Clark, the trio formed United
Stations. “Our first product, which is still on the air,
was The Weekly Country Music Countdown,” says
Salamon.

During the ‘80s Salamon spearheaded the program-
ming for United Stations. When the company merged
with the Transtar Radio Network in 1989 to become
Unistar, he was named President/Programming and
continued to innovate with live national radio events
featuring, among others, Willie Nelson, Alabama and
Garth Brooks. Walk into Salamon'’s living room today,
and you'll find the cover of one of Brooks” albums
inscribed. “Thanks for the start, Ed. I'll always owe
you.”

Today Salamon consults Westwood One, where he
served as President/Programming from 1994 until
spring of this year. After an almost 30-year career,
Salamon is still a leader and a visionary.

"We're all reading the same book,” says Salamon’s
protege, Westwood One’s Charlie Cook, “but Ed’s
always been a few pages ahead of everyone else.”

Bob Shannon can be reached at bob @ shannonworks.com.
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'KROQ Goncert Ends In Melee

pward of 9,000 people streamed into a
Hollywood neighborhood on Labor Day
for a free KROQ/Los Angeles-
sponsored concert from rock act System Of A
Down. Unfortunately, the outdoor venue could
hold just 3,500 fans. The resuiting spillover
clogged nearby streets and caused tempers to
flare. Although the band believed that they
should have performed as scheduled, security
and police officers explained to the musicians
that fans would riot if the band went onstage.
As word filtered through the crowd that
System Of A Down wouldn't be performing,
tension increased among those who came for
the concert. Then, after a sign bearing the
band’s name was taken down, events reached
| a fever pitch, with several concert-goers
leaping onto the stage and stealing and
| destroying equipment. Other fans attempted to
flee the scene by running straight toward
police, who resorted to shooting rubber bullets
into the crowd. No one was seriously injured
| during the incident, but a handful of people
were arrested on vandalism and assault
charges. In a Tuesday interview with KROQ'’s
| Kevin and Bean morning show, System Of A
Down lead
singer Serj
Tankian
deplored the
attendees who
© resorted to
. violence and
lamented the
"M poor perfor-
mance of
security
officers, whom
he claimed were ill-prepared for the situation.
“We could’ve even played a 15-minute set and
been able to say, ‘Hey! This was our thank you
to our fans. The whole beauty of this was to be
cool.” A Tuesday appearance by the band at
Tower Records’ Sunset Blvd. to promote their
new album, Toxicity, was also canceled
because of fears of violence.

System Of A Down

Corporate sponsorship of stadiums is so
'90s. Now there’s corporate sponsorship of a
radio-station morning show! In an unprece-
dented arrangement, Bonneville's WWVZ &
WWZZ (Z104)/Washington has signed a two-
| year deal with McDonald's that effectively
renames the CHR/Pop’s wakeup program The
McDonald’s Morning Drive. Hosts Dylan and
Erin remain. Z104 GM Mark O'Brien com-
ments, “Co-branding is something that I've

| always wanted to do in radio. McDonald’s is a

| perfect marketing fit for Z104 and The Morning

| Drive, as both organizations are committed to
helping the community and serving main-
stream DC. Our multiyear partnership with
McDonald’s will change the way businesses
use radio today and in the future” McDonald’s

| will also receive exposure via a co-branded
morning-show vehicle, on-air promotional

‘ announcements and various items of morning-
show merchandise. The Ronald McDonald

{
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House also becomes the morning show’s
official charity. There's no word on whether
Dylan and Erin get all the Egg McMuffins they
can eat.

As expected, ABC’s WMAL/Washington
adds newly syndicated talk talent Sean
Hannity to the 3-5pm slot, effective Monday.
Hannity's arrival shifts '"MAL vet Chris Core to
the 5-7pm slot, while Premiere’s Dr. Laura
Schlessinger program drops its split schedule
for a full 9am-noon slot. Hannity will also be
heard on tape delay in the 8-11pm slot at
WBAP/Dallas.To make way for Hannity in Big
D, Neal Boortz's syndicated show shifts to an
undetermined weekend spot.

Speaking of the nation's capital, is Radio
America Network thisclose to working out a
deal with Doug Tracht, a.k.a. Greaseman?
Word has it the Washington-based company is
in talks with the controversial host and that
he’s being eyed for evenings. Tracht would
replace Rollye James. Tracht recently subbed
for Radio America talk host Oliver North, and
company execs were pleased with his perfor-
mance. Meanwhile, Tracht’s self-syndicated
Greaseman morning show is no longer being
heard on brokered WZHF/Washington. He’s
still using the station’s studios but hopes to
originate the program from his home soon.

Clear Channel Flips ‘
Station To SJ!

Clear Channel has taken some flak from
the Smooth Jazz community in recent years for

Viig

flipping several
stations out of
the format. On
Aug. 30 the
company flipped
a station to Smooth Jazz, as AC KLYF/Des
Moines became KVJZ (V106.3). The station
will utilize the Prophet system for voicetrack-
ing, and Denver-based Becky Taylor takes
MD duties. Broadcast Architecture is consult-

ing.

@  SMOOTH JAZZ

In Allentown, Nassau Broadcasting
surprised many radio listeners Aug. 31 by
flipping WODE (Oldies 99.9) to a '70s-based
Classic Hits format as “The River.” The station
is modeled after Clear Channel’s highly
successful WRVV/Harrisburg and counts The
Doobie Brothers, The Eagles, Billy Joel and
Fleetwood Mac among its core artists. The
move by 'ODE is bound to cause some head
scratching: The station ranked fourth with an
8.8 in the spring 2001 Arbitron and finished at
No. 1 in fall 2000. Nassau Exec. VP/Program-
ming & Content Michelle Stevens cited
changing market demographics as the reason
for the switch.

Radio One-syndicated morning host Russ
Parr took to the airwaves Sept. 5 and turned

Continued on Page 46
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6528 Constitution Drive
Fort Wayne, IN 46804
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(219) 459-1286

Continued from Page 44

his program into a fund-raiser for Atlanta’s
Ebenezer Baptist Church, which was used by
the late Rev. Dr. Martin Luther King Jr. Recon-
struction of the church was stopped on Aug.
17 after available funds were exhausted, and
Parr hopes to attract the $700,000 needed to
finish the project by way of listener donations.
The total received thus far was not known at
press time.

Keymarket Communications on Tuesday
launched a station offering “Oldies you can
sink your teeth into!” as WPKL/Uniontown,

| PA debuted as “The Pickle." Jim Harrington

takes PD/morning show duties for the Pitts-
burgh-area FM, and ABC Radio Networks’
Pure Gold format will air in all other dayparts.
The Pickle can also be heard on nearby AMs
WASP & WCVI. VP/Programming Frank Bell

" explains why
Keymarket
chose the
moniker for
'PKL: “We originally set out to name it ‘Kool,
but when | got the list of available calls, WPKL
stuck out. Everyone | showed it to said ‘Pickle.
And the proximity to Pittsburgh, with Heinz
being there, certainly helps. We approached
them with the idea, and at first they thought
we were insane. But after 10 minutes they
warmed up to the idea and will do some
promos with the station.” Bell also tells ST that
a mascot is in the works, but says, “We'll stay
away from a walking pickle.”

Arhitron is reissuing the spring 2001
ratings results for Panama City, FL after
discovering that six diaries were returned by a
“media-affiliated household.” While one
publication reports that WPPT/Panama City
morning host Brian Christopher was the
culprit, WPPT parent Clear Channel did not
say whether Christopher was involved. In a
statement, Clear Channel/Panama City GM
Jeanie Hufford said, “The employee whose
address was noted as the ‘media-affiliated’
household has no knowledge of the diary
returns.” Revised market reports will be mailed

Monday.

} An
On Aug. 29 Cumulus Classic Rocker
WJLW (Eagle 106.7)/Green Bay, Wl decided

to get a firsthand account of the first day of
classes at nearby Ashwaubenon High School
by sending a staffer, who masqueraded as a
student, into the building. The 'JLW employee
reported to morning hosts Mad Max Collins
and Madison Brown via cell phone, but after
15 minutes the Eagle staffer left the facility
because his phone reception was poor, the
Green Bay Press Gazette reports. The staffer
was lucky: School officials had received calls

‘Eagle’-Eye View
From School

| from listeners about the intruder just minutes

before his exit from the school. WJLW GM
Greg Jessen tells the newspaper, “This was a
stunt that had no malicious intention but that
went awry” As a result, Collins and Brown
were suspended for two days while school
officials discussed the incident with the
station. The school is considering filing

wwWwW americanradiohistorvy com

Street Talk.
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Records

* Steve Walker exits his post as Virgin's Se-
attle rep for a similar post at ARTISTdirect
Records.

* Ultimatum Music Regional Promo Manager
Dan Kauffman leaves to pursue other opportu-
nities.

criminal trespass charges against the 'JLW
talent.

WKQX/Chicago and syndicated morning
man Mancow Muller received plenty of
attention last week. According to the Chicago
Sun-Times, the FCC is investigating seven
allegations against the host filed by David
Edward Smith, who says Muller aired sexually
explicit material between March 6 and May 17.
Muller told the newspaper that he was unaware
of the complaints but defended his show as
appropriate for an adult male audience. “We do
everything we can to keep within the legal
boundaries,” he said. “Any time there’s sexual
talk going on, we try to have a medical person
there. We're trying to get information out to
adult men in a very frank way. If it gets too
shocking, we shut it down.” Muller's program
was slapped with $14,000 in fines from the
FCC earlier this year for “indecent language.”

In other news concerning the Windy City
wakeup host, Muller admitted to a national TV
audience during ABC-TV's Aug. 30 telecast of
20/20 Downtown that “there are nights when |
have trouble sleeping.” The program aired a
segment that focused on radio’s “Hot Talk”
format. Muller aiso told ABC reporter Alison
Stewart, “I've got management that says, ‘Be
as outrageous as you can because it will get
ratings — push the envelope! Then, when| get
in trouble, they all stand around going, ‘Oh,
well, he shouldn’t have done that” Stewart
said Emmis management was not available for
comment.

Meanwhile, WXRK/New York and syndicat-
ed morning mouth Howard Stern has run into
trouble once again with the Canadian Broad-
cast Standards Council. It seems Stern, whose
program airs on CILQ (Q107)/Toronto, was
citied for violating the council’s ethics and sex-
portrayal standards. Why? Stern allegediy
suggested that, among other things, a Playboy
Playmate smell underwear, as well as eat a
carrot out of Stern’s lap while she was rolled up
naked in a rug on an elevator. “It's demeaning
and degrading in the extreme,” the CBSC said.
“Women in this country are entitied to the
respect which their intellectual, emotional,
personal and artistic qualities merit”

The “Nearly Famous” Barry Young returns
to KFYI/Phoenix for the 8-11am shift. He
succeeds Bob Mohan, who remains with the
station in a yet-to-be-determined capacity.
Young spent more than 13 years as an on-air
host and several years as a PD before exiting
KFYI in 2000 over a dispute with then-owner
AMFM concerning his show’s hours. Young'’s
duties as President/CEO of WestStar Talk
Radio Network remain unaffected.

The first legal tattoo parlor to operate in
Virginia Beach, VA opened on Aug. 31. Who
Continued on Page 49
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was the first customer? None other than i 3
WNOR/Norfolk morning co-host Tommy 4 / .
Griffiths. Griffiths received a stylized “Cheryl” 4 , b L

— with a fishhook catching the “C" — on his
upper right arm as a permanent tribute to his
wife and his love of fishing. He broadcast the
event live over 'NOR airwaves, the Virginian
Pilot reports. Public health concerns led to a
ban on tattoo parlors in the city that had been

enforced since 1963. « Steve Barnett boosted to Exec. VP/GM for ) custom Product,'on

Epic Records Group.

. . 5 ¢ Clear Channel expands Market Manager duties
The Minneapolis Star-Tribune reports that for Tom Schurr in Dailas and Carl Hamilton = ca"outs & Montages
Terry Stembridge Jr., who has no NFL play- in Houston.
by-play experience, has been inked to a one- * Michael Cruise appointed PD of KKBQ/ oy P .
year contract as the Mln_nesota Vikings’ play- Houston. ‘ > D,g,ta’, c,ear, ConSIstent
by-play announcer. The job had been held by ¢ David Isreal accepts the PD chair at WFLC/
controversial XTRA-AM/San Diego afternoon Miami.

talker Lee “Hacksaw” Hamilton, who quit » Joel Grey tapped as PD of KKLT/Phoenix.

after complaints surfaced about racially V > 50,000-}- song Library

insensitive remarks he made at XTRA.

Stembridge reportedly beat out KFAN/ * Don Bouloukos tapped as co- |
Minneapolis host Paul Allen, University of COO for American Radio Sys- >
Wisconsin sports voice Matt Lepay and ‘;'"SL- SRS ak ! A" Formats
f ; *Dr. Laura Schiessinger takes o -
WHEO/hardd NBE EX SEmM=IRr fhisiob! control of SBI Broadcasting as & ’nternat'ona' T’t’es
X , r . President.
WRNQ/I;ouggkeepsue, NY:‘ van R'tst:e * Chris Claus chosen as VP/GM of
has hosted the AC's morning show since the WOGL-FM/Philadelphia. - o
station debuted in 1989. Since then he's also « Jacor elevates Marc Chase to Di- > On-Time Delivery
added sales duties, and he juggles his airshift rector/Cincinnati Programming  Dr. Laura
with his position as Account Manager for Operations. Schlessinger

Clear Channel's Poughkeepsie cluster. Now,

after a 33-year career behind the mike, v

Ritshie’s decided to take a full-time post in

sales. A market veteran, Ritshie has also * Gary Fries named RAB President/CEO.

worked at crosstown WKIP-AM. Clear Chan- * Leap 0’ the week: PD Craig Stevens leaves

nel/Poughkeepsie OM Joe Daily will succeed WYMG/Springfield, IL for similar duties at
WCKW/New Orleans.

Ritshie in wakeups, effective Sept. 17. Daily

and Ritshie are co-hosting the shift this week.  * 71 Maranville acoepts PD chairat KUP(San
Kudos to KLON/Long Beach-L.A., which v
i anniversa i 2
celebrates |ts. 20th ‘| rsary th|§ week. The « Al Brady Law hired as GM of U N L | M | T E D
noncommercial outlet is the most listened-to KTKS/Dallas

Jazz station in the U.S. | * Russ Morley made PD of

" KIOVSan Francisco.
« Diane Raymond chosen PD

The World’s Premier Music Hook Service
Everyone at ST Central would like to say,

“Glad you're feelin’ better!” to former Triathlon e of WWDB-FM/Philadelphia. @ ColdDiscs and HitDiscs
‘Broadcasting President/CEO, Noble Exec. VP/ * Ron Parker takes the pro- =
COO and Viacom Radio President and current gramming reins of KEGL/Dallas
First MediaWorks COO Norm Feuer, who's at At Brady Law 8S Moby joins for afternoons.
home recovering from quintuple bypass v
surgery. L
« Vince Faraci elevated to Sr. VP/ | g Email: hooks @hooks.com
Lastly, ST sends its condolences to the Promotion for Atlantic Records. h B e
: : ooksunlimited @compuserve.com
family and friends of longtime Raleigh market George Cooper accepts the d@comp ¢
veteran Dale Van Horn. Van Horn died Aug. PP.Cha'r oy KULF/H?USR’"' www.hooks.com
30 at age 53. He most recently worked on-air : V's'okns of Z’e ﬁl:ure' Sl B:b FAX: (573)443-4016
o Packwood tatks about “the q =
pred)/ Hal:;g;(h T"f‘h”d spent o e at wire," which will someday bring (573)
crosstown WKIX. The cause of death was not Anralmostruniimited stream of
known at press time. audio and visual services into - 200 Old 63 South, #103
every home in America,  Vince Faraci Columbia, MO 65201-6081

Rumbles v

* Tony Berringer rises from GSM to Market I+ John Lund lassoes WISN/ FOI’ The Best Auditorium

Manager of Clear Channel’s four-station Fay- Milwaukee PD post
! Milwaukee .

tteville, AR cluster. H Dale Daniels,
etteville cluster. He succeeds Dale Daniels, « Jerry Dean designated PD of Test Hook Tapes

who recently became Market Manager for the
N . WCOL-AM/Columbus, OH.
company’s Sydney, Australia cluster. !
PRSI S *Les Acree agrees to be PD

« WRLR/Birmingh R joi
Birmingham PD Ryan Castle joins of WKDA/Nashville. - -
ernie Grice

WLZR/Milwaukee tor afternoons, effective Sept.
Castle’s former duties. el R g

17. Back at 'RLR, Asst. PD John Olson takes |
* KKMR/Dallas morning co-host Tim Rogers VSRS nggs { 5 73 )443-4 1 55
k ‘ |

departs after a two-year stint.
* WRQQ (Star 97)/Nashville flips from Hot
AC to “the best of the '80s and more” If you have Street Talk, call the R&R News Desk
at 310-788-1699, or e-mail streettalk @rronline.com

www americanradiohistorv com
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Sound Decisions.

Format Gaps,

STEVE WONSIEWICZ

Programming Clues

J Edison survey shows upside for country,

generation gap for rap

arder-edged rap and hip-hop records still face an uphill battle at younger-
— skewing Pop stations, while older-leaning hit-driven stations might be un-
derestimating the demand for country music.

That's the conclusion I reachzd after review-
ing data taken from Edison Media Research's
groundbreaking study “The National Record
Buyers Survey.” which was unveiled at R&R
Convention 2001. The study was also the cen-
terpiece of last week's issue of R&R.

This week [ returned to the survey and com-
pared Edison’s findings on recorded-music pur-
chases and radio-listening preferences. The re-
sults confirmed my suspicion that country fans
are getting the short end of the airplay stick but
debunked my contention that the pump was
primed for more rap and hip-hop at Pop radio.

First, here’s a little background about the
study: Edison conducted the survey between
May 18-28 by telephone with 748 people be-
tween the ages of 16 and 40. With regard to eth-
nicity. 72% of the respondents were white, 11%
were African American. and another 11% were
Hispanic. The remainder of the sample did not
state a racial preference. The survey was split
equally between the sexes. Thirty-five percent
were aged 16-24, 38% were between 25-34
years of age, and 27% were aged 35-40.

Nearly 80% of the respondents said they had
bought music within the past year. with 27% hav-
ing bought between one and five albums. Twen-
ty-eight percent said they purchased between six
and 10 CDs. 14% bought 11-15 albums, and 32%
bought 16 or more albums in the past year.

Some artists mentioned in the survey released
new albums after the survey was compiled, but
the study nevertheless provides the radio and
record industries with an excellent snapshot of
consumer airplay and purchasing demand. Here
are more survey highlights.

Gimme That Country Side Of Life

I've often wondered why a genre as popular
as country hasn’t seen more songs cross over
to other formats. True, remixed pop versions of
many country songs have for years made their
way onto Hot AC and CHR/Pop playlists. AC
has also made nice a living feasting off coun-
try artists. But country songs with the slightest
bit of twang or rock don’t stand a chance out-
side of the Country format. especially in today’s
rap- and hip-hop-dominated scene.

A quick look at Mediabase data proves that’s
the case. AC dominates other non-Country for-
mats when it comes to playing country artists, but
the only country songs to cross lean pop or AC.

An analysis of Edison’s data indicates that
consumer demand for country music outside
the Country format isn’t being met. On the
pop side. for instance, at least 33% of Edi-
son interviewees who indicated that “pop al-
ternative™ was the music they listened to
most also said they will “definitely” or “prob-
ably” buy new albums from Faith Hill,

Shania Twain and The Dixie Chicks.

That's more than twice the number who
plan on purchasing music from some multi-
Platinum rap or hip-hop acts and certain main-
strean pop groups. It’s also on par with artists
such as Madonna, Metallica, Bon Jovi and
Destiny's Child.

On the rock side. it’s a similar story. Of the
interviewees who said that classic rock was the
music they listen to most, 33% said they will
“definitely” or “probably” buy the new Faith
Hill album vs. 31% for the new Garth Brooks
disc and 28% for a new Dixie Chicks album.

Rock Diversity

Meanwhile. participants who said country was
their favorite type of music also have a yearn-
ing for rock. While country artists naturally
topped the list of purchase intentions, 42% of
country listeners will “definitely” or “probably”
buy the new Paul McCartney, Bon Jovi and San-
tana albums. Additionally, 41% and 38%, re-
spectively, will do the same for the next Bruce

e e S

16-24 25-34
Nelly (59%) U2 (53%)
Dr. Dre (57%) Santana (52%)

Chili Peppers (55%)
Jay-Z (54%)
Destiny’s Child (54%)

Chili Peppers (50%)
Creed (46%)
Faith Hill (45%)

Blink-182 {51%) Shanla Twain (43%)
Santana (49%}) R.E.M. (41%)
Creed (48%) Madonna (40%)

Metallica {46%)
Faith Hill (44%)

A, Morissette (38%)
D. Chicks/D. Child (37%)

Source: Edison Media Research

In Demand By Demo

The following chart shows the percentages by demographic of those survey respondents
who will *definitely” or “probably” buy items from the artists listed.

35-40

Santana (51%)

P. McCartney (50%)
Faith Hill (50%)

U2 (50%)

B. Springsteen (45%)
Garth Brooks (45%)
Shania Twain (41%)
L. Vandross {(37%)
Celine Dion (37%)
Creed (37%)

Total

Santana (51%)

Chilt Peppers (47%)
Faith Hifl (46%}

U2 (45%)

Creed (44%)
Destiny’s Child (40%})
Shania Twain (39%) 1
Garth Brooks (36%)

Dixie Chicks (25%)
Metallica/Blink/R.E.M. (35%)

Springsteen and Red Hot Chili Peppers discs.
Only Celine Dion scored higher, with 47%.

An analysis by age yields similar results. Of
respondents aged 35-40, 50% or more said they
will “definitely” or “probably” buy the new
Santana, McCartney. Hill and U2 albums.
while 40% or more said the same for new re-
cordings from Springsteen. Brooks and Twain.
Rounding out the top 10 were Luther Vandross,
Celine Dion and Creed (all at 37%).

That purchasing sentiment was stmilar 1n the
25-34 cell. U2, Santana and the Chili Peppers
each had “definitely” or “probably” purchase
scores of 50% or more, while Creed. Hill.
Twain, R.E.M. and Madonna all had scores
between 40% and 46%. Rounding out the top
10 were Alanis Morissette and The Dixie
Chicks.

What does it all mean? For one thing, the
findings make a strong case for a format that
blends the best of country, rock and alt-pop -
one that siphons listeners from Classic Rock,
AC and Pop/Alternative.

Rap Reoadblock

‘When it comes to mainstream Pop radio, rap
and hip-hop artists might still have to wait a

while before they really rule the airwaves.
Why? Edison’s survey reinforces the disconnect
between today’s younger consumers and those
in their late 20s and early 30s.

For instance, 50% or more of the respondents
aged 16-24 said they will “definitely” or “prob-
ably” buy the next Nelly. Dr. Cre or Jay-Z al-
bum. That’s compared to between 16% and
18% of interviewees aged 25-34 — the lowest
scores that cell gave any of the artists men-
tioned in the survey.

The common ground between the two cells,
as expected. remains rock. In the 25-34 cell U2,
Santana and the Peppers ranked one-two-three,
with “definitely” or “probably’™ scores of 50%
or more. In the 16-24 demo it was 55% for the
Peppers, 49% for Santana and 32% for U2.

On the rock side, Edison data shows that
the day is getting close when rap and hip-hop
artists might begin appearing regularly on
playlists. Of respondents who said rock was
the music they listened to most, 45% said
they will “definitely” or “probably” buy the
next Dr. Dre album. That was good enough
to place Dr. Dre among the top 10 in that
demo. Nelly wasn’t far behind, with 39%,
while Jay-Z scored 30%.

Who’s Buying What

The following chart shows the percentage of Edison survey respondents who will “definitely” or “probably” purchase
new albums by the artists listed. The music genres at the tops of the columns indicate that the responses below
come from those who say they listen to that genre the most. For instance, 52% of those who said they listen to rock
most said they would “definitely” or “probably” buy a new album by Santana.

Artist Total CHR/Dance Rock Pop Alt. Country  Hip-Hop/Rap R&B AC Cl. Rock
'Saptana 51% 51% 52% 57% 42% 40% 53% 57% 8%
REd Hot Chili Peppers 47% 28% 73% 67% 38% 44% 37% 24% 57%
Faith Hill 46% 55% 32% 35% 88% 32% 50% 67% 33%
u2 45% 36% 58% 67% 36% 15% 22% 54% 64%
Creed 44% 38% 86% 70% 37% 29% 32% 18% 48%
Destiny’s Child, 40% 70% 41% 32% 24% 60% 84% 32% 18%
Shania Twain 39% 41% 34% 34% 83% 19% 34% 59% 24%
Garth Brooks 36% 34% 25% 24% 83% 1% 32% 51% 31%
Dixie Chicks 35% 39% 25% 33% 89% 17% 14% 43% 28%
Metallica 35% 25% 74% 34% 20% 35% 12% 9% 49%
Blink-182 35% 31% 57% 58% 24% 46% 27% 2% 25%
R.EM. 35% 21% 45% 59% 23% 18% 19% 46% 46%
Madonna 34% 54% 38% 35% 28% 33% 53% 42% 25%
Paul McCartney 33% 18% 19% 33% 42% 14% 24% 70% 55%
Or. Ore 32% 35% 45% 1% 1% 89% 58% 7% 18%
Bon Jovi 32% 36% 39% 33% 42% 21% 14% 39% 35%
Nelty 31% 38% 39% 18% 12% 88% 60% 7% 13%
Goo Goo Dolls 31% 28% 42% 68% 19% 17% 17% 22% 30%
Alanis Morissette 31% 27% 45% 49% 24% 16% 32% 31% 29%
Offspring 30% 23% 58% 48% 18% 29% 12% 2% 33%
Celine Dion 30% 54% 16% 12% 47% 19% 43% 73% 14%
Bruce Springsteen 29% 18% 17% 28% 1% 8% 20% 56% 53%
Sugar Ray 28% 30% 39% 39% 19% 37% 22% 25% 22%
Christina Aguil§fa 28% 55% 24% 19% 30% 36% 48% 23% 12%
Geoarge Strait 28% 20% 18% 22% 83% 10% 1% 24% 23%
Jay-Z 28% 33% 30% 9% 1% 86% 56% 10% 10%
°N Sync 28% 52% 17% 17% 37% 24% 34% 42% 19%
Luther Vandross 25% 28% 15% 15% 20% 25% 77% 39% 18%
Backstreet Boys 25% 43% 1% 12% 35% 22% 36% 35% 19%
Britney Spears 24% 42% 5% 15% 6% 27% ¢+ 41% 25% 10%
Usher 23% 36% 23% 10% 11% 49% 75% 13% 4%
Babyface 23% 33% 18% 12% 1% 41% 87% 21% 8%
Tool 21% 1% 58% 21% 8% 20% 12% 5% 26%
Michael Jackson 20% 29% 16% 15% 17% 18% 54% 24% 20%
Depeche Mode 18% 19% 24% 30% 10% 3% 1% 16% 26%
Source: Edison Media Research
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Alternative Gries ‘Mercy’ For Abantdoned Pools

New label, new team, new artists, new hits, new
excitement. That pretty much sums up the prevailing
aititude at Extasy Records International as the com-
pany enjoys the early success surrounding the alt-pop
act Abandoned Pools, who have started taking off at
Alternative radio with
their debut song, “Mercy
Kiss.”

Key stations that have
added the track include
KEDIJ/Phoenix; WRAX/
Birmingham; KWOD/
Sacramento; WROX/
Norfolk; WKRL/Syra-
cuse; WHRL/Albany.
NY;, WPBZ/West Palm
Beach: and WMAD/
Madison, WI, among
others. The song is from
Abandoned Pools’ Ex-
tasy debut album, Humanistic.

Los Angeles-based Abandoned Pools are the cre-
ation of Tommy Walter, who cut his teeth in the
music business with The Eels, the critically acclaimed
alt-pop band signed to DreamWorks Records. Despite
moderate success with The Eels, Wallter exited the
band. As he notes in his official bio, he believes that
The Eels were great live and worked well together, but
things eventually turned sour.

Soon thereafter Walter set out to find his own mu-
sical voice and recorded demos at his home studio.
Those recordings made their way to Extasy in Septem-
ber 2000. A&R exec Melissa Joseph recalls. * Tommy
and his manager had been in our office for a meeting,
which I couldn’t attend because I was out that day. But
he left a CD of his songs on my desk.

“When I got back in the office. I was listening to
a bunch of music. The one CD that I was really ex-
cited about was Tommy's. We got some more mu-
sic from him. and eventually we sent some to [Extasy

Abandoned Pools

founder] Yoshiki, who absolutely loved it and told us .

to go forit.”

Yoshiki’s green light came in December. By Janu-
ary 2001 Extasy put out feelers for producers and
landed Paul Kolderie and Sean Slade, the production
duo behind Hole's Live Through This and Radio-
head’s Pablo Honey. Walter served as co-producer and
played nearly every instrument on the album.

“Nothing’s ever easy in this business, but as far as
how things progress, this has been pretty much
trouble-free,” Joseph says. “Tommy, Paul and Sean hit
itoff, and Tommy's home-studio recordings were very
polished. Itonly took about four to six weeks to com-
plete the album.”

In setting up the song and album, Extasy is put-
ting a heavy emphasis on Alienative. Sr. VP/Promo-
tion Stu Cohen says, “We have felt from the begin-
ning that Tommy’s strength was with Alernative
fans. especially having been a part of The Eels. Even
though the format is playing much more hard rock
than in the past. we feel that this is the best place for
his music.

“And while some of Tommy’s music leans pop, we'll
remain committed to the format to the extent that we
don’t plan to cross him over until we're a couple of
singles deep into the album. It’s all about superserving

the format and establishing a firm base for him there.”

As part of that effort, Extasy started at the specialty-
show level about two months ago. Those efforts paid
dividends in the form of a No. 1 record the week of Aug.
31.“A key part of setting any record up is making sure
that you're doing all the little things to make people
aware of the song and artist,” Cohen says. “Specialty
shows are a great place for PDs to hear how a song
might fit in with the station, as well as to gauge early
reaction from core fans. It's a great setup tool for your
assault on regular rotation. And now we’re seeing the
fruits of those labors. [Head/Rock Promotion] Eric
Baker has done a tremendous job spearheading this
campaign.”

Additionally, Cohen says that the label will focus on
radio shows to help further exposure. “It’s all about
working with radio and being their partner. because
we’re going to support the stations that are supporting
us.” he says.

On the marketing side, the label will focus on airplay
markets. GM Robert Smith comments, “We want to
begin by breaking Abandoned Pools in a few key mar-
kets. We don’t want to spread ourselves too thin. [Dir./
Marketing] Rich Holtzman has done a killer job of fo-
cusing on particular cities, organizing the street teams
and getting out posters and CD samplers to fans.”

Smith says that the label has also been aided in its
efforts by Walter’s willingness to do whatever it takes.
“He has that rare ability to know what's needed of him
at each stage of development.” Smith explains.

Extasy's efforts with Abandoned Pools foreshadow
its plans for other artists on its roster. “We have the ad-
vantage of being able to focus our resources on a couple
of artists because of the size of our roster,” Smith says.
“We can be patient yet determined and build a core au-
dience, just as we're doing with Laura Dawn, whom
we're extremely excited about, and another new artist,
Sub.bionic.”

Abandoned Pools’ debut album, Humanistic, hits
retail Sept. 25.

Beady For Takeoft

Fans of melodic alt rock might want to pay close at-
tention to the New Jersey-
based band Blowup,
whose song “Shame” has
been receiving significant
support at Active Rock
WRAT/Monmouth-
Ocean. The station played
the track eight times dur-
ing the week of 8/28-9/3,
according to Mediabase.
with three of those plays coming during overnights.

Blowup have been aggressive in their efforts to grow
their fan base. In addition to touring the New Jersey-
Pennsylvania-New York triangle. the band just finished
their first U.K. tour, which was capped by a sold-out
show at the Cavern Club in Liverpool. Not surprisingly,
the band have sold out of the initial 1,000-copy press-
ing of their four-song EP. The group have also won five
Asbury Park Music Awards, including Best New Re-
lease of 2000.

Contact manager Mike Arbeeny at 732-277-6403 for
more information.

Blowup

— Steve Wonsiewicz

www americanradiohictorv com

Beasties Shutter Grand Royal

Citing “mounting debts, decreasing assets and exceedingly
harsh industry conditions,” The Beastie Boys have pulled the
plug on Grand Royal, the record company they founded in
1993, saying that it “could
no longer operate at its
current joss.” In an official
statement, co-founder
Mike Diamond (a.k.a. Mike
D of The Beastie Boys)
said, “This is one of the
most ditficult decisions
we've ever had to make.
Over the years the Grand
Royal famity had grown to
include some of the most
talented musicians and
staff in the business. It's tragic that the same growth has also
produced an overhead and infrastructure that can no longer
be viable ... Our intentions were always simply to create a
home for exciting music and the people who were passion-
ate about it. It really sucks that we can’t continue to do that.”
The label was home to artists such as Luscious Jackson,
Atari Teenage Riot, Ben Lee, Sean Lennon, BS2000, Scape-
goat Wax and At The Drive-In. The label had a marketing-pro-
motion-distribution deal with Virgin Records in th2 U.S.

Beastie Boys

Jay-Z’s New Album Moved Up

Due to high demand, Island Def Jam Music Group will re-
lease Jay-Z's new album, The Biueprint, Sept. 11. two weeks
earlier than scheduled. The disc, which Jay-Z is calling his
most “soulful” album to date, features production by
Timbaland, Tone & Poke and Eminem, who app=ars on the
song “Renegade.” Jay-Z, who has also been chosen as
Yahoo!’s Artist of the Month, begins a nationai headlining tour
Sept. 14 in Columbus OH.

New-release news: Pyramid Records will release a self-
titled Tabitha’s Secret album. The disc features 10 finished
masters co-written by the band, which, at the time, included
current Matchbox Twenty members vocalist Reb Thomas,
bassist Brian Yale and drummer Paul Doucette. The album
also includes an acoustic version of the song “3am,” which
was a huge hit for Matchbox Twenty. Tabitha's Secret broke
up in the summer of 1995 ... Rollingstone.com reports that
rock legends Tom Petty And The Heartbreakers have be-
gun recording their next album, while Jimmy Buffett has
penciled in Oct. 23 as the in-store date for his new disc, Far
Side of the World. Rollingstone.com says that Petty and
company are ensconced in Los Angeles with producer Rick
Rubin, while Buffett teamed with producer Russ Titelbaom
for his 33rd album.

This 'n’ that: Multi-Platinum alt-pop band Weezer said on
thelr website that they hope to release a new album as soon
as May 2002 ... R&B icons The Isley Brothers begin a na-
tional headlining tour Sept. 30 in Dallas ... Folk Implosion be-
gin a brief New England tour Sept. 8 in Hoboken, NJ.

CONCERT PULSE

Avg. Gross

Pos. Artist (in 000s) Among this week’s new tours:
1 'NSYNC $2.746.1

2 U2 $2,532.1

3 DAVE MATTHEWS BAND 52,104.1 AFL

4 OZZFEST 2001 $979.3

5 ERIC CLAPTON 59426 FATHEAD

6 AEROSMITH $885.4 IGGY POP

7 BACKSTREET BOYS $794.9

8 JANET $786.7 MIDRIGHTAOIL

9 SADE $751.3 SNOOP DOGG

10 MICHAEL FLATLEY $657.8 WIDESPREAD PANIC

11 TIM MCGRAW $578.6

12 T. PETTY & THE HEARTBREAKERS $494.0

13 ROD STEWART $481.1 | The CONCERT PULSE is courtesy of
14 DEPECHE MODE S ey et
15 JAMES TAYLOR $501.3 California 209-271-7900.



www.americanradiohistory.com

'P

MUSIC TESTING

CALLOUT

from edison media research

v/ Faster
v/ Less Expensive
v Smarter

The company that pioneered
two-week survey turnaround
also offers unique music
testing and callout methods
that are less expensive.

!

Call Larry Rosin or Lou Patrick today to learn about how
our efficient methods lead to better, more reliable results.

edison media research

908-707-4707 / e-mail lrosin @edisonresearch.com; Ipatrick @edisonresearch.com / www.edisonresearch.com
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Lenny Digs In

You really don’t have to think about Lenny Kravitz. No
heavy analysis is necessary. The guy simply makes memorable,
hook-filled music that is just hip enough to appeal to a gazil-
lion formats. “Dig In” world-premiered on Music Meeting last
week (except for a couple of nimrods who leaked it). Music
Meeting registrants had first access to the
song. and if you want new releases like this
one first, register now for MM. The down-
loads went off like crazy, and early airplay
at the Alternative format, in particular. looks
big. Virgin is setting up formal add dates at
Alternative, Active Rock. Rock and Triple
A this week, and it’ll be going for the Pop
and Hot AC action soon.

There are a number of other superstars
gracing Music Meeting as well. Paul Mc-
Cartney has a new track, "I'm Partial to
Your Abracadabra,” available for Music Meeting programmers.
Capitol is serious about airplay for the forthcoming album
from the man who. in the last year, sold 30 million greatest-
hits albums between The Beatles and Wings. Be careful, or
Macca will buy your broadcast group and make you play him.

Garth Brooks (the only other guy with as much Tower juice
as Paul) is readying a new release as well. Keep tuned to Music
Meeting for details. Meanwhile, Country couple Clint and Lisa
Hartman Black offer “Easy for Me to Say” to MM this week.
Easy for you to hear — just log on.

Big stars grace the Urban site for Music Meeting as well.
Foxy Brown delivers “Candy” in time for back-to-school snack-
ing, and Ja Rule joins Danny Almonte in blowing off school
and “Livin’ It Up.”

At Smooth Jazz we are proud to offer the latest from Acoustic
Alchemy. “Wish You Were Near.” Look for a lot of streaming
on this one. Thanks again to Verve/GRP for the amazingly suc-
cessful download of the new Diana Krall track. Music Meeting
registration in Smooth Jazz surged behind this one.

We think there will be also be a surge of activity at Alterna-
tive and Active Rock for Lit’s latest, “Lipstick and Bruises.” Log
on and get Lit.

NEW

NEVWSIVIAKERS
Smooth Streaming?

Finally, after a delay of almost a year, the U.S. Copyright
Office has issued its report on the policies set by the Digital
Millennium Copyright Act. The thrust of the report is that
the Copyright Office is seeing things a little differently from
the way Congress did in the DMCA, and it looks like the issue
of streaming royalties may be clarified sooner rather than
later.

One of the key issues covered involves whether temporary
copies made during the buffering part of the streaming process
should be subject to royalties. The Copyright Office’s opinion
is that tempotary buffer copies should not be considered
separate performances: “The economic value of licensed
streaming is in the public performances of the musical work
and the sound recording, both of which are paid for. The buffer
copies have no independent economic significance. They are
made solely to enable the performance.”

In effect, the position of the Copyright Office is that
webcasters shouldn't have to pay royaities on temporary copies
of streaming files. That's being viewed as a positive for
broadcasters and their web rebroadcasts, but the issue is, as
vet, far from clarified. Even the Copyright Office itself states,
“Due to the uncertainty of th2 present law, rights-holders could
seek payment” for those temporary copies.

The good news is there is real pregress in the Copyright
Office’s studies, and we may actually se2 some real clarification
of the issues by year's end.

Sky Daniels
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The Iatest songs featured this week on Music Meeting
wwuw.rrmusicmeeting.com

CHR/POP

HOT AC

AMERICAN HI-FI Another Perfect Day (Isiand/IDJMG)
DIDO Hunter (Arista)

MARY J. BLIGE Family Affair (VICA)

NIVEA Don't Mess With... (Jive)

0-TOWN We Fit Together (J)

PRU Aaroma (Capitol)

ALIEN ANT FARM Smooth Criminal (DreamWWorks})
LONESTAR I'm Already There (BNA)
VANESSA AMOROSI Shine (Universal)

| SMOOTH JAZZ

CHR/RHYTHMIC
ACOUSTIC ALCHEMY Wish You Were Near (Higher Jctave)
ALFONSO BLACKWELL Funky Shuffle (Shanachie)

ALICIA KEYS Fallin’ (J)
LOVE DOCTOR Slow Roll It (Universal)

: C
URBAN P

DAVE NAVARRD Hungry (Capitol)

BLU CANTRELL I'ti Find A Way (Arista) LIT Lipstick And Bruises (RCA)

BUBBA SPARXXX Ugly (/nterscope)
FOXY BROWN Candy (Violator//DJMG)
JA RULE Livin' It Up (Murder Inc./Def Jam/iDJMG)

ACTIVE ROCK

URBAN AC

LIT Lipstick And Bruises (RCA)

LOVE DOCTOR Slow Roll It (Universal)
PAM & DODI Don't Have To (D.£.G/MCA)

ALTERNATIVE

COUNTRY '

LIT Lipstick And Bruises (RCA)
NERD Lapdance (Virgin)
| PAUL MCCARTNEY I'm Partial To ... (Gold Circle}

DARRYL WORLEY Sideways (DreamWorks) SHADES APART Three Wishes (Republic/Universal)

ADULT CONTEMPORARY TRIPLE A

BOB SCHNEIDER Bullets (Universal) PAUL MCCARTNEY I'm Partial To ... (Gold Circle)

Music Meeting is an online service free to commercially licensed broadcast radio
programmers and participating label executives. Each week songs are posted online
in a secure, password-protected system for auditioning and/or downloading. Songs
are categorized using R&R hallmarks such as formats, Most Added, etc.

iquid audio
Sl

www americanradiohistorv com
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You cannot beat the convenience of clicking the mouse and having

the song you need to hear, with airplay information, ready to play!
Music Meeting is saving a lot of time for Program and Music Directors
who used to have to dig through their offices, trying to find a cpt”

¢ Jhani Kaye, Director, AC Programming
Clear Channel Communications/Los Angeles

“Finally someone has put ‘one stop shopping’ for all my music needs
in one place with Music Meeting. Now whether I'm at home or in the
office I can stay on top of the new music I need to know about.
Music Meeting is a great time-saving tool. And it leaves my mouth
with a fresh minty taste.”

» Casey Keating, Program Director, KZQZ/San Francisco

“Music Meeting is a valuable time-saving tool!
All the songs we are considering for airplay are
just a quick click away.”

e Brad Hardin, Director of FM Programming
ROCK Brand Manager, Clear Channel Communications

"I love R&R's Music Meeting and use it all the time!

It keeps me up to speed on new music, and organizes
songs so I know where they are all the time.

Thanks for this great tool!”

- Laurie Cobb, Music Director, KKSF/San Francisco

LERDERS LISTEN TO

7 TN

LOG ON NOW AT www.rrmusicmeeting.com

iquidaudi /R Geletz”

www americanradiohistorvy com
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TONY NOVIA

tnovin@rraniine, com

CHR

Entercom’s Field Of Dreams

Continued from Page 1

of acquisition capacity. placing it in
a formidable position to take further
advantage of consolidation. The focus
for the company has been on radio
stations in the top 50 markets, but in
the future it may acquire stations that
meet its criteria in the top 75 markets.

What are the secrets behind the
success of Entercom, and what does
the future hold? For some of those
answers, we went one on one with
David Field, who joined the company
in 1987 as Director/Finance & Cor-
porate Development and became VP/
Operations and CFO in 1992. He has
served as Entercom President since
1998 and CQO since 1996.

R&R: What was it was like for
you, growing up in this business?

DF: You mean, did I always want
10 do this? The answer is no. [ always
had a great affinity for radio, but I
started my career as an investment
banker and at first thought I was go-
ing to be an investment banker for
life. As much as I loved investment
banking, though, it became clear o
me that | wanted to work for Entercom.
I made that decision in the mid-’80s.

R&R: You came into this busi-
ness as a former investment banker
Jor Goldman Sachs. How did you
learn to balance vour investment-
banking background with the opera-
tional side that you've taken on?

DF: I'm blessed to be able to have
significant experience in both of those
areas. When we went public. one of
the questions we were asked was,
"How will this affect the way you run
the company?” The answer is that it
hasn’t affected the way we run the
company at all. If you execute prop-
erly. you can be good corporate citi-
zens, and you can be successful on
Wall Street, on Main Street, with
your listeners and with your employ-
ees all at the same time. As you said,
it’s a question of balance. It’s about
having outstanding people who ex-
ecute smart strategies that enable you
to succeed with each of these con-
stituencies.

R&R: What kinds of things can
you do inside your radio stations to
help increase your revenue in these
tough times?

DF: We have never and will never
resort to adding units beyond a rea-
sonable, sustainable level. That’s
penny-wise and dollar-foolish, and it
leaves you vulnerable. It undermines
your brand and unquestionably hurts
your station and the medium in the
long run. For us, it’s been about find-
ing better ways to generate new busi-
ness with aggressive new-business-
development programs. It’s building

on our marketing relationships with
our clients and continuing to develop
our brands and our ratings to be able
to justify higher rates for our inven-
tory.

R&R: To what do you attribute
your company''s phenomenal growth?

DF: We have thrived over the
years by acquiring stations where we
saw significant development poten-
tial and then executing and deliver-
ing on that opportunity. If you look
at us over time, our ability to de-
velop great new brands has been
pretty impressive. Our ability to ex-
pand power ratios and to find ways
to develop-our people, the engineer-
ing, the ratings and the salesmanship
has made the difference.

We’re good developers. We’ve
been able to bring in people who are
extraordinarily talented, extremely

‘dedicated and who have been able

execute at a very high level of perfor-
mance. This has enabled us to deliver
performance that has consistently sur-
passed that of our peer group.

e Y

“We don't run the
company too tightly, but
we also don't spend
stupid money. We'd like
to believe that we're
making smart decisions,
but we do not choke our
brands.”

P e i e g

R&R: You are currently in 18
markets, Boston and Seattle being
two of the largest. Is your company
too dependent on Boston and Seartle?

DF: Not at all. We have very deep
clusters in those markets, particularly
in Seattle, so we’re not vulnerable to
any one or two stations going into
downward cycles. In addition, our
concentration of revenue and cash
flow in Seattle and Boston declined
at a fairly significant rate over the
past couple of years as we continued
to add additional acquisitions, and I
suspect that will continue well into
the future.

If I were going to bet on any two
markets in America for the long haul,
it would be Seattle and Boston. There
is an underlying economic vitality in
those markets because they are attrac-
tive places to live, raise families and

www americanradiohictorv com

start businesses. We're very comfort-
able having significant investments in
those towns.

R&R: What are your long-term
growth goals for the company?

KF: I’ve been quoted as articulat-
ing our desire to emerge as the clear
No. 3 consolidator in the industry.
Right now we are in fifth place, but
we’re very close to Cox and ABC. In
the long haul we’d like to be able to
grow our platform into a greater na-
tional presence.

R&R: Your company prefers 10 be
i top-50 high-growth markets, and
you prefer to purchase underper-
Jorming stations. That sounds like a
tough ticket these days.

DF: It’s harder today. We like to
find underdeveloped properties in
faster-growing markets and in mar-
kets where there is significant devel-
opment upside, but, as a practical re-
ality in today’s marketplace, we will
look at deals to acquire more devel-
oped properties if they enable us to
enter key markets.

R&R: Would you ever look at
market No. 75 and above?

DF: Probably not. Not because
the return is not there, but because
the amount of work required to
achieve success in market No. 85 is
not materially less than that required
in market No. 3. We prefer to focus
our finite management talent on the
markets where significantly improv-
ing performance can really move the
needle for the company.

R&R: Give me an idea of where
station prices are these days.

DF: For the foreseeable future, I
believe we’ve settled into a 15- or 16-
times multiple range in the larger
markets.

R&R: Is it realistic to estimate
future revenues three, four or five
years down the road?

DF: You can articulate certain
long-term trends that will influence
performance, but it is difficult to pin-
point with any degree of accuracy
what the global economic climate will
be in the future.

R&R: Your company has been ef-
Jective at keeping costs under control
without hurting the product. How do
you do it?

DF: We run a balanced operation.
We continue to invest very heavily in
research and marketing across the
country, particularly for key brands
where we see significant upside op-
portunities or where we have signifi-
cant challenges. I don’t think we’ve
cut one nickel out of our spending this
year that was material to the health
of our brands. We don’t run the com-
pany too tightly, but we also don’t
spend stupid money. We’d like to be-

lieve that we’re making smart deci-’
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“If you execute properly, you can be good corporate
citizens and you can be successful on Wall Street, on
Main Street, with your listeners and with your
employees all at the same time.”
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sions, but we do not choke our
brands.

R&R: Have radio broadcasters
done a good job of getting the word
out to potential advertisers about the
benefits of using radio over other
media?

DF: The people of the RAB who
work in this area do a fine job. I think
Mary Bennett is very strong. But, as
an industry, we have not dedicated
sufficient resources to that effort. If
you look at other media, they are far
more aggressive. Take magazines, for
instance: They are far more aggres-
sive about marketing themselves. |
find it somewhat pathetic that our in-
dustry spends so little time, effort and
money to market itself when you con-
sider how incredibly undervalued and
undersold we are.

We need to do more basic research
on the effectiveness of radio, and we
need to have more people telling
radio’s story. We need more people
selling the industry in an impartial
manner and helping facilitate the
shift of dollars away from direct mail,
television and print and into radio. If
we can do that, the upside would be
extraordinary. We all know the inher-
ent benefits of our industry; we just
haven’t been able to capture our fair
share of dollars.

R&R: Isn't it an embarrassment
that companies like Wal-Mart do not
advertise on radio?

DF: There are still hundreds of
major companies that don’t under-
stand radio and haven’t had an oppor-
tunity to explore the benefits of the
medium with an industry spokesper-
son. Until we get our act together and
collectively fund those efforts, we’re
going to leave a lot of money on the
table.

R&R: When asked if consolida-
tion has been good or bad, most non-
management types feel that it has
been a bad thing. Have leaders like
you made the mistake of not lining up
the troops behind you?

DF: If our key programmers and
air talent are convinced that consoli-
dation has been a negative or neutral
event for the industry, then, clearly,
we've done a poor job of communi-
cating the benefits to them. Consoli-
dation has been a terrific thing for the
industry. It has substantially strength-
ened the medium and enabled us to
compete on far more even terms with
our competitors in print, television

“and other media. But we still have

not fully capitalized on the opportu-
nity, both from a sales standpoint and
from a programming standpoint.

R&R: Can you discuss your In-
ternet initiative, LMIV, which you are
working on with other broadcast
companies?

DF: It’s been a challenging year for
all Internet companies. and LMIV is
not immune to that. Clearly, you need
to have a flexible. dynamic game plan
in order to deal with an ever-chang-
ing marketplace. We have a good
management team in place and some
great partners, and we’re excited
about the opportunity. We're very ex-
cited about the progress we’ve been
making in deploying outstanding
websites and creating great opportu-
nities to build revenue and enhance
our relationships with our listeners
and clients. As we look to 2002, the
ability to get past the development
period and move into the operational
arena is exciting for all of us.

R&R: What are your thoughts on
satellite radio as it gets ready to
launch?

DF: Satellite radio has some
unique challenges facing it: convinc-
ing consumers to pay significant sums
to subscribe and establishing mean-
ingful penetration levels, among oth-
ers. The latest research indicates that
after many years it may ultimately
reach a 5% penetration level in the
market, which is negligible in terms
of how it impacts our business. We
don’t see it having any material im-
pact at all on our business model. It
remains to be seen if it offers anything
sufficiently unique to compel consum-
ers to reach into their wallets. By
comparison, cable television offered
dramatically better pictures plus
unique sports, movies and adult en-
tertainment to the consumer.

R&R: How about the high-speed
wireless web?

DF: True wireless broadband is
many years away. It will not be a le-
gitimate competitor for many, many
years, if ever. It’s very tough to in-
troduce a new product in today’s
marketplace. The consumer is being
bombarded with new choices and
products every day, and the vast ma-
jority of these start-ups fail. Only the
new products with substantial com-
petitive advantages succeed, and I
frankly don’t see what the new audio
services provide that is truly game-
breaking. The question should not be
“How does terrestrial radio defend
itself?”” but rather “How do these new
audio services build sustainable busi-
ness models in order to survive?”

With more competition we may see
some decline in our TSL over time,
but I would argue that. If you look at
the world we live in today, there is a
continual proliferation of choices —
video, the Internet, telephones and
games — that will lead to people
spending less time with all media, not
just radio. Television and print are

Continued on Page 61
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EXCL USIVE NATIONAL MUSIC RESEARCH ESTIMA TES September 7, 2001
CaLout America song selection is based on the top 25 titles from the R&R CHR/Pop chart for the airplay week of August 12-18.

2
) . CHR/POP g . CaLLouT AMERICA:
HEp = Hit Potential SO vevocrarics | mecions |
TOTAL AVERAGE E 5
Hot Scores
ARTISTTITLE LABEL(S) W W 2w W §  § [ 1217 18-24 25-34| EAST SOUTH WEST WEST By Rop AGNOLETTI
ALICIA KEYS Fallin’ {J) g 3.88 3.93 413 405 644 182 |4.07 3.78 3.62 |3.90 3.72 4.01 3.89 It's another fantastic week on R&R’s
Callout America survey. Alicia
BLU CANTRELL Hit ‘Em Up Style... (Arista) 3.85 3.81 367 371 709 191 (391 3.86 375|372 3.83 3.95 391 | Keys remains at the top once again
HE) ALIEN ANT FARM Smooth Criminal (DreamiWorks) 382 378 373 371 552 121 409 376 3.43 [3.87 381 370 392 | With her smash hit “Fallin™ (J). The
song scores 3.88 overall and is sec-
EVE F/GWEN STEFANI Let Me Blow... (Ruff Ryders/interscope)  3.82 3.79 3.79 3.74 78.0 24.9 |3.91 3.87 3.63 [3.86 3.77 3.84 3.82 [ ond among teens with a 4.07, and it
takes the No. 2 spot in the 25-34
JAGGED EDGE Where The Party At (So So Def/Columbia) 376 3.718 — — 59.3 16.0 |3.95 3.63 3.54 |3.86 3.85 3.82 3.52 demo with a 3.62.
x . Blu Cantrell’s “Hit ‘Em Up Style
HE) AFROMAN Because | Got High (Universal) 3.73 60.0 153 |4.01 3.63 3.29 [3.75 3.81 3.82 3.55 (Oops!y" (Arista) finishes second
STAIND It's Been Awhile (Fiip/Elektra/EEG) 371 371 3.77 3.69 741 21.3 [3.63 3.84 3.68 |3.46 4.09 354 3.80 | witha3.85 overall and is at No. 2 jn
the 18-24 demo with a 3.86. The sin-
AMERICAN HI-FI Flavor Of The Weak (/siand/IDJMG) 3.68 3.73 3.70 3.73 64.6 18.2 |3.97 3.31 3.68 {366 3.71 3.66 3.69 gle comes from her album So Bit. In
- . their second week on the survey,
H» USHERURemlndMe(LaFace/Ansta! 3.68 3.76 3.85 3.81 63.0 17.7 [3.87 3.47 3.57 [3.89 3.69 3.61 3.52 Jagged Edge move up to the fifth
112 Peaches & Cream (Bad Boy/Arista) 367 3.71 3.76 3.68 56.2 17.7 |3.81 3.60 3.43 [3.91 3.35 3.75 3.61 | position overall with their latest.
“Where The Party At™ (So So Def/
CITY HIGH What Would You Do? {interscope) 3.63 3.71 353 3.49 69.0 27.4 [4.03 3.21 3.46 |3.70 3.62 3.66 3.54 Columbia). Eve f/Gwen Stefani's
. ; “Let Me Blow Ya Mind" (Ruff Ry-
LIFEHOUSE Hariging By A Moment (DreamWorks) 363 3.62 380 375 729 291 {362 363 3.64 (344 382 355 371 | g inierscope) remains steady at
DAVE MATTHEWS BAND The Space Between (RCA) 359 350 343 3.49 59.8 17.7 |3.47 3.49 386 (343 3.87 351 3.61 | NO linthe 18-24 demo witha387.
Alien Ant Farm's “Smooth
INCUBUS Drive (/mmortal/Epic) 3.59 3.58 3.54 3.61 70.7 240 [3.72 3.64 338 [3.62 3.71 3.43 3.65 Criminal” (DreamWorks) ranks No.
. . 3 overall with a 3.82 and is No. |
SUGAR RAY When It's Over (Lava/Atiantic) 3.59 350 3.54 362 722 23.5 368 3.40 367 [351 382 341 367 | 000 eens with a score of 4.09.
TRAIN Drops Of Jupiter... (Columbia) 3.59 3.63 3.64 3.71 73.8 27.6 |3.69 3.37 3.68 [3.51 3.74 3.57 3.56 Conl‘“u'“gllsgreﬂll‘elgHOH'lhesux-
vey, Dave Matthews Band's “The
NELLY Ride Wit Me (Fo’ Reel/Universal) 3.58 3.62 3.54 3.55 79.2 30.3 {3.49 3.51 3.77 {3.77 3.43 3.67 3.45 Space Between” (RCA) is No. |
among women 25-34.
0-TOWN All Or Nothing () 351 352 360 360 709 22.53.63 3.31 354 [3.51 358 3.76 3.4 Afroman’s “Because | Got Hish™
JENNIFER LOPEZ I'm Real (Epic) 350 3.59 356 3.46 44.3 13.1 (380 3.21 3.28 381 329 3.47 3.41 | (Universal) debuis on the survey
with an overall score of 3.73. The
JANET Someone To Call My Lover (Virgin) 3.44 346 3.35 3.38 685 24.7 |3.49 3.33 3.49 (355 3.34 3.36 3.51 track also finishes fourth among teens
with a 4.01.
LFO Every Other Time (J) 342 346 349 3.49 60.0 157 {3.73 3.01 3.40 (332 3.40 3.40 3.60 Somelimens (aitavelteenlanlite
NELLY FURTADO Turn Off The Light (DreamWorks) 340 — — — 402 107 |3.55 3.39 3.06 |3.05 3.76 3.44 3.49 | Survey foralitle while continue to
do well in particular demos. For ex-
JESSICA SIMPSON Irresistible (Columbia) 3.38 3.41 3.31 3.23 731 27.8 |3.52 3.08 3.50 [3.41 354 3.41 316 | ample, City High's “What Would
You Do” (Interscope) ranks third with
WISEGUYS Start The Commotion (Mammoth/Hollywood) 334 316 328 — 639 17.7 (334 3.46 3.23-|3.41 354 315 3.30 | (he teen demo. scoring 4.03. Nelly's
, 4 “Ride Wit Me™ (Fo' Reel/Universal)
SMASH MOUTH I'm A Believer (Interscope) 3.31 3.49 3.36 3.38 76.0 21.5]3.28 3.17 3.44 |3.16 3.39 3.44 324 ranks second in the 25-34 demo with
DESTINY’S CHILD Bootylicious (Columbia) 324 334 330 3.38 76.0 34.4 [3.34 300 3.25(3.35 312 3.39 308 |[2a3.77 “It'sBeen Awhile” by Staind
(Flip/Elektra/EEG) finishes third
WILLA FORD | Wanna Be Bad (Lava/Atlantic) 313 3,25 310 3.22 605 211 {340 275 3.10 [3.19 3.24 317 2.9 among 18-24s.
Total sample size is 400 respondents with a +/-5 margin of error. Total average tavorability estimates are based on a scale of 1-5 (1 = dislike very much, 5 = like very much). Total familiarity represents the percentage of
respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs must reach 40% familiarity before they appear in print. Hit Potential {HP)
represents songs that have yet to chart in the top 25 on R&R's CHR/Pop chart. Sample composition is based on females aged 12-34, who responded favorably to a CHR/Pop musical montage in the following regions and
markets: EAST: Baltimore, Boston, Long Island, New York, Philadelphia, Pittsburgh, Providence, Washington, DC. SOUTH: Atlanta, Dallas, Houston, Miami, San Antonio, Tampa. MIOWEST: Chicago, Cincinnati, Cleveland,
Columbus, Detroit, Kansas City, Milwaukee, Minneapolis, St. Louis. WEST: Los Angeles, Phoenix, Portland, Sacramento, San Diego, San Francisco, Seattle. © 2001, R&R Inc.
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B amsrmeveas 3 ks w%?as YEEN  TOngOs Most Added.-
. @ BLU CANTRELL Hit ‘Em Up Style (Oops!) (Arista) 9162 4132 987026 9 1320 | wemorme cems ¥ VW-radds.com i
2 > EVE F/GWEN STEFANI Let Me Blow Ya Mind (Ruff Ryders/Interscope) 7883 -225 888795 12 123/0 DESTINY’S CHILD Emotion (Columbia) 53
s @ JENNIFER LOPEZ I'm Real (Epic) 7027 +745 845869 10 13000 'l\lm'\f Tﬁc\ggov)\(/m; Lc%gegetr B(J)uﬁf TE— zg
- I st Beautiful People fantic
3 4+ JANET So,meone To Cgll My‘Lover (Virgin) 6986 367 721617 12 135/0 ALIEN ANT FARH Smooth Criminal (DreamWorks) 21
4 o STAIND It's Been Awhile (F/Ip/Elektfa/EEG) 6744 +265 738933 13 1231 ENRIQUE IGLESIAS Hero (Interscope) 16
] @ ALICIA KEYS Fallin’ (J) 6487 +1120 789363 6 13211 JESSICA SIMPSON A Little Bit (Columbia) 1
5 / CITY HIGH What Would You Do? (Interscape) 5194 706 493673 15  124/0 | MARY J. BLIGE Family Affair (VCA) 1
0 & LIFEHOUSE Hanging By A Moment (DreamWorks) 5165  -165 571503 29 1320 EM‘}ESVX/E;LS'%OS;"”(E?;Ry(ggfs’ /’,‘Z'g‘:f;;; T;“VEEG) I
8 9 TRAIN DrOps of JUplter (Te" Me) (COIUmbIa) 4850 -525 487285 25 128/0 TOYA | Do (ANSIH) § 9
7 o 0-TOWN All Or Nothing (J) 4801 -869 496618 20 130/0
14 @ USHER U Remind Me (LaFace/Arista) 4790 +557 596908 11 1171
w  w  SUGAR RAY When It's Over (Lava/Atiantic) PO TR TR RIS T I
13 w  WISEGUYS Start The Commotion (Mammoth/Hollywood) 4491 -42 400015 9 12800 Ml .AN
12 14 WILLA-FORD | Wa.nna Be Bad (Lava/Atlantic) 4386 -260 477515 17 121/0 oM T Om
16 @  LFO Every Other Time (J) 4164 +155 443129 13 12472 i (N
15 @® 112 Peaches & Cream (Bad Boy/Arista) 4139 +43 451531 12 108/0 ' -
s @ JAGGED EDGE Where The Party At (So So Def/Columbia) kT I UL 11y 72 S R b Y (Ml Top 40 Mainstream Monitor: 35°-31* (+314x!)
7w SMASH MOUTH I'm A Believer (Interscope) I T IR IR | &R CHR/Pop: @ (+352x!)
% ® CRAIG DAVID Fill Me In (Vl/lldsidé/Atlant/c) 3470 +367 460172 11 119/0 Already Most Requested on MTV’s TRL!!! n
» @ NELLY FURTADO Tum Off The Light (DreamWWorks) 318 4171 350800 7 119/0 | [FNTSMESUNNRIpe.
9 2 NELLY Ride Wit Me (Fo’ Reel/Universal) 3004 -369 328978 28 - 11900
2 »  INCUBUS Drive (/mmortal/Epic) 2997 -172 362540 24 110/0
2 »  DAVE MATTHEWS BAND The Space Between (RCA) 2912 -314 364934 13 106/0
s @ AFROMAN Because | Got High (Universal) 2886  +671 340887 3 109/8 Most Increased
2 »  JESSICA SIMPSON Irresistible (Columbia) 2807 -413 330330 20 126/0 Plays b
% @ 3 DOORS DOWN Be Like That (Republic/Universal) 2783 +184 273171 14 1061 | ATST ME LS L PERRC
# @ MICHELLE BRANCH Everywhere (Maverick) 2122 220 286237 8 1095 | MCHAEL JACKSON (‘3;’“ iy, e
@ @ MICHAEL JACKSON You Rock My World (Epic) 2425 41752 265075 2 1306 | wysync Gone five) e
u @ ‘N SYNC Gone (Jive) 231 +792 290163 3 114/5 | JENNIFER LOPEZ I'm Real (Epic) +745
0 @ TOYA| Do (Arista) 2218 +231 222615 6 789 ﬁ;ﬁghﬁﬂﬁNRBecatgsiﬂ I G(ot High/(UnivB?rsaI) +g;1
! i emind Me (LaFace/Arista, 4557
s @ ENYAOnly Time (Reprise) 2123 4117 241886 9 1016 | e T EARM Smooth Criminal (DreamMWorks) +554
= @ CHRISTINA MILIAN AM To PM (Def Soul/IDJMG) 2005 4352 196687 5 1056 | aalivAH Try Again (BlackGround/Virgin) 51
e s FUEL Bad Day (Epic) 1877 -45 174032 12 91/0 | CRAIG DAVID Fill Me In (Wildside/Atiantic) +367
% €@ GORILLAZ Clint Eastwood (Virgin) 1753 +241 170873 5 93/4 CHRISTINA MILIAN AM To PM (Def Soul/iDJMG) ~ +352
k4 €@ MANDY MOORE Crush (Epic) 1714 +180 176593 6 9411
ki @ DARUDE Sandstorm (Groovilicious/Strictly Rhythm) 1477 +114 188272 11 5511 ~
k o D12 Purple Hills (Shady/Interscope) 1469 -162 123226 7 66/0
s @ GIGI D’AGOSTINO Il Fly With You (Arista) 1384 +145 202552 5 420 gceflf g
) @  FIVE FOR FIGHTING Supermgn ‘(Aware/Co/umbia) 1279 +60 144271 5 691 - NOW PLAYING ON 60% OF\
Breaker @  ALIEN ANT FARM Smooth Criminal (DreamWaorks) 1184 +554 152162 2 8 “~___ THE REPORTING PANEL
@ @ U2 Stuck In A Moment... (Interscope) 1107 +92 124855 4  88/4 S
4 @  MACY GRAY Sweet Baby (Epic) 1090 +89 83987 4 881 ALIEN ANT FARM
@ @ SAMANTHA MUMBA Don't Need You To Tell Me... (A&M/nterscope) 1055 31 98664 5 7400 Smooth Criminal (DreamWorks)
Breaker @  JIVE JONES Me, Myself & | (Jive) 1011 +146 79125 2 85 TOTAL PLAYSNCREASE  TOTAL STATIONS/ADDS CHART
s @ EDEN'S CRUSH Love This Way (London Sire) 805 449 99245 4 65/ 1184/554 87/21 @
@  MISSY ELLIOTT One Minute Man (Gold Mind/EastWest/EEG) 721 +239 79250 1 52/10 JIVE JONES =
@  SUM 41 Fat Lip (Island/IDJMG) 702 +187 144426 1 2872 Me, Myselr & | (Jive)
« @ MARIAH CAREY Never Too Far (Virgin) 662  +80 75480 2 600 | ... A€ MYSERS =
® JAY-Z Izzo (HOV.A) (Roc-A-Fella/IDIMG) 656  +185 95394 1 325 1011/146 85/5 ® |
% %  UNCLE KRACKER Yeah, Yeah, Yeah (Top Dog/Lava/Atlantic) 651 -4 55383 3 43/0
c Moni it i i , a division of Premi i .S i ) i
Elegs alfaiapiy e cf ST day osbtenPiag o Bis!copeacr ke bl lossior secaaring 181 formpiu s Wt fewd s (| 4 e e owe st sebaes oty
tied in total plays, the song being played on more stations is placed first. Breaker status is assigned to songs reaching 60% of reporting panel for the first overall total stations playing a song Most {ncreased Plays lists the
time. Songs that are down in plays for three consecutive weeks and below No.25 are moved to recurrent. Gross Impressions equals Average Quarter Hour s0ngs with the greatest K intozal plays. Weig
Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from The Arbitron Company {Copyright chart appears on R&R ONLINE MUSIC TRACKING.
2001, The Arbitron Company). © 2001, R&R Inc.
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Morning Ratings Gain Persons 18-34

11% KIIS-FM / Los Angeles**
48% WLKT-FM / Lexington*

IN THE MORNING B 433% WPKF-FM / Poughkeepsie-
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Top 5 at Top 40 Crossover!
% Top 10 at Top 40 Rhythm!

R S5 o

. -

Iy
2 \ ALL BEFORE IMPACT:

Z100/NY WI0Q/Phitly
Y100/Miami WXKS/Boston
WXYV/Baltimore WBLI/Long Island
KDWB/Minneapolis WXSS/Milwaukee
WAKS/Cleveland KHKS/Dallas
WKSS/Hartford KFMS/Las Vegas
KHTS/San Diego WIHT/Washington DC
KZZP/Phoenix WKSE/Buffalo
KRBV/Dallas KHFI/Austin
KCHZ/Kansas City =~ WKST/Pittsburgh

Impacting Pop Radio September 11th!
Top 5 Phones at KHKS and WI0Q!

Vi |
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CHR/Pop Top 50 Indlcator

- September 7, 2001
R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY Most Added .
ARTISTTITLE LABEL(S) ADDS
MR WRC ARTISTTIME LBR(y 63 s weeseons  VEESON TOMSBION | DESTINY'S CHILD Emotion (Columbia) 21
Ll MATCHBOX TWENTY Last Beautiful... (LavaAtiantic) 20
@ BLU CANTRELL Hit ‘Em Up Style (Qops!) (Arista) 2572 +107 87336 6 43/0 0-TOWN We Fit Together (J} 10
s @ STAIND It's Been Awhile (Flip/Elektra/EEG) 2400  +128 81045 6 430 mi:ﬁﬂ ;GEIESFUN Tox fI:cyckﬂlilﬂgAWorld (Epic) g
o 3 aml air
> @ JANET Someone To Call My Lover (Virgin) 2352 438 79532 6 a0 | RS SLE DL AT Bn( (Co/imbia) G
« @ EVE F/GWEN STEFANI Let Me Blow... (Ruff Ryders/interscope) ~ 2173 459 TI655 6 430 | con\HENNESSY Beautiul You (MCA) 3
© JENNIFER LOPEZ I'm Real (Epic) 1975 +187 66532 6 43/0 GORILLAZ Clint Eastwood (Virgin) 4
14 © ALICIA KEYS Fallin’ (J) 1783 +378 58469 6 43/0 LINDSAY PAGANO Everything U R (Warner Bros.) 3
1 © WISEGUYS Start The Commotion (Mammoth/Hollywood) 1704  +151 58110 6  43/0 MISSY ELLIOTT One Minute... (Gold Mind/EastWestEEG) 3
5 s SUGAR RAY When It's Over (Lava/Atiantic) 1676  -281 54641 6  39/0 m‘;‘g N’l‘a"‘:)’;g(y:ge(f;’g’jgnf’)"””‘”/’"’e’“"”e) g
; s D-TOWN Al Or Nothing () 1643 147 52842 6 360 | yguRy Reﬁmnd Me’;LaFace rista) .
9 o WILLA FORD | Wanna Be Bad (Lava/Atlantic) 1616 15 53412 6 4200 | ‘N SYNC Gone (dive) 2
w @ SMASH MOUTH I'm A Believer (/nterscope) 1502 +75 47373 6  40/0 | ALIEN ANT FARM Smooth Criminal (Dreamiorks) 2
s @ LFO Every Other Time (J) 1444 +194 47678 6 410 | TOYAIDo (Arista) o 2
7 @® NELLY FURTADO Turn Off The Light (DreamWorks) 1432 +206 49239 6 430 | AFROMAN Because | Got High (Universal) 5
) ) JIVE JONES Me, Myself & | {Jive) 2
8 1 TRAIN Drops Of Jupiter (Tell Me) (Columbia) 1412 -228 45697 6 34/0 JOY ENRIQUEZ What Do You Want (LaFace/Arista) 2
12 15 LIFEHOUSE Hanging By A Moment (DreamWorks) 1332 -101 42076 6 3500 TRICK DADDY I'm A Thug (Siip ‘N Slide/Atlantic) 2
" % CITY HIGH What Would You Do? (Inferscope) 1298 212 407141 6 360
w @ MICHELLE BRANCH Everywhere (Maverick) 1277 241 42238 6 4200
s % DAVE MATTHEWS BAND The Space Between (RCA) 1203 98 40721 6 3700
» @ 30DORS OOWN Be Like That (Republic/Universal) 1147  +158 38983 6 4171
2 @ USHER U Remind Me (LaFace/Arista) 1070 +93 35086 6 3972
» @ CRAIG DAVID Fill Me In (Wildside/Atiantic) 1022  +123 35058 6 311
8 2 INCUBUS Drive (/mmortal/Epic) 953 -149 32306 6 31/0
» @ FUEL Bad Day (Epic) 891 +64 26724 6 3600
% @ 112 Peaches & Cream (Bad Boy/Arista) 850 +24 29515 6 3511
s @ ‘NSYNC Gone (Jive) 761 +296 24755 3 372 Most I,’,’;";e ased
% %  JESSICA SIMPSON Irresistible (Columbia) 709 -76 21719 6 27/0 i £ TOTAL
z @ JAGGED EDGE Where The Party At (So So Def/Columbia) 691 460 22900 6 370 | anst e weas NOREASE
2 @ ENYA Only Time (Reprise) 669 +15 22751 6 35/0 ]

@  MICHAEL JACKSON You Rock My World (Epic) 665  +583 23544 2 3209 ﬂfg:ﬁ&gﬁﬁ,"égu s 1233
P @ U2 Stuck In A Moment... (/nterscope) 590 +44 19873 5 401 ‘N SYNC Gone (Jive) +296
s @ CHRISTINA MILIAN AM To PM (Def Sout/IDJMG) 590 +70 18155 6  38/0 | MICHELLE BRANCH Everywhere (Maverick) +241
s @ MANDY MOORE Crush (Epic) 566  +72 17707 6 350 ["EELEYV ;‘;mg"{rﬁg‘ (3)" The Light (Dreamiorks) :fgi
w € FIVE FOR FIGHTING Superman (Aware/Columbia) 502 14 19077 6 280 | jenniFER LOPEZ 'm Real (Epic) 87
u @  MACY GRAY Sweet Baby (Epic) 481 +2 18173 6 3400 | 3pOORS DOWN Be Like That (Republic/Universal) +158
k' s SAMANTHA MUMBA Don't Need You To Tell Me... (A&M/interscope) 476 51 13671 6 29/0 WISEGUYS Start The... (Mammoth/Hollywood) +151
% @ GORILLAZ Clint Eastwood (Virgin) 474 +30 15241 5 32/4 ALIEN ANT FARM Smooth Qrimmal (DreamWorks) +145
© @ NELLY Ride Wit Me (Fo’ Ree/Universal) ta 56 16235 6 1gp | STND IS S m"i'r'f (m/s f{’;’;;’f//fni‘g 1]
4 @ ALIEN ANT FARM Smooth Criminal (DfeﬂmWofks) 435 +145 14440 3 32/2 JESSICA SIMPSON A Little Bit (Cofumbia) +114
k] @ EDEN’S CRUSH Love This Way (London Sire) 423 +9 14505 6 330 BLU CANTRELL Hit 'Em Up Style (Qops!) (Arista)  +107
a @ TOYAIDo (Arista) 404 +85 14469 5  21/2 | GARBAGE Androgyny (Aimo Sounds/interscope)  +99
© s JENNIFER PAIGE These Days (Edel America/Hollywood) 338 2 10500 6 2771 | USHERURemind Me (LaFace/Arista) +93
« @ AFROMAN Because | Got High (Universal) 05 .82 11319 3 18 | DND0 g’c’fﬂe (L i
4 ® UNCLE KRACKER Yeah, Yeah, Yeah (Top Dog/Lava/Atlantic) 284 +28 9128 4 23/0 MISSY ELLIOTT One Minute... (Gold Mind/EastWesYEEG) +82
s @ DARUDE Sandstorm (Groovilicious/Strictly Rhythm) 280 +55 10261 6  11/0 | SMASH MOUTH I'm A Believer (Interscope) +75
® @  LINDSAY PAGANO Everything U R (Warner Bros.) 228 +33 7190 3 218 ER/YEAF?]T;YHTET{%@%//SG) —_— +;i

7 uperman (Aware/Loiumoia, +
P 6 D12 Purple Hills (Shady/Intersoope) 228 1623 6 en | IR RIS pric) { ) o
@ MARIAH CAREY Never Too Far (Virgin) 223 +53 050 3 200 | yeeercn n The Sun (Geffen/intersoope) 471
o @ JIVE JONES Me, Myself & | (Jive) 220 +34 6598 3 1822 | CHRISTINA MILIAN AM To PM (Def SoulADJMG)  +70
@ WEEZER Island In The Sun (Geffen/Interscope) 183 +11 6031 1 21/0 FUEL Bad Day (Fpic) . +64
- @ DREAM STREET It Happens Every Time (UEG/Edel) 183 +16 5319 3 19/0 JAGGED EDGE Where The Party... (So So Dsf/Columbia) +60
EVE F/G. STEFANI Let Me Blow... (Ruff Ryders/interscope) +59
43 CHR/Pop Indicator reportersin markets 144-205. Son(%szrgg:(fzg zg)r;:gelically for the airplay week of Sunday 8/26-Saturday 9/1. Eﬁ:ﬁ;ﬁﬂ%ﬁ;ﬁ Lor?g Jacket (Columbia) :gg
Custom manufacturers of
a2
StickerseDecals
StaticseLogo Design
Call us for all your Promotmnal Product needs
1.888.768.4259 *» www.images-ink.com ¢ e-mail: Inksales@images-ink.com
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DESTINY'S CHILD Emotion (Columbia)
Total Plays: 648, Total Stations: 75, Adds: 53

JESSICA SIMPSON A Little Bit (Columbia)
Total Plays: 580. Total Stations: 63, Adds: 11

J. PAIGE These Days (Edel America/Hollywood)
Total Plays: 554, Total Stations: 42, Adds: 0

LUDACRIS Area... (Murder Inc./Def Jam/IDJMG)
Total Plays: 483, Total Statlons: 29, Adds: 1

IAN VAN DAHL Casties In The Sky (Robbins)
Total Plays: 471, Total Stations: 15, Adds: 2

SHAGGY Leave It To Me (MCA)
Total Plays: 435, Total Stations: 22, Adds: 7

LINDSAY PAGANO Everything U R (Warner Bros.)
Total Plays: 431, Total Stations: 48, Adds: 5

MARY J. BLIGE Family Affair (MCA)
Total Plays: 419, Total Stations: 29, Adds: 11

CAKE Short Skir/Long Jacket (Columbia)
Total Plays: 395, Total Stations: 31, Adds: 3

LIL' MO Superwoman (Gold Mind/EastWest/EEG)
Total Plays: 389, Total Stations: 27, Adds: 1

New & Active

| T.C.P. Gotta Girl (Elektra/EEG)
| Total Plays: 336, Total Stations: 25, Adds: 0

DREAM STREET It Happens Every... (UEG/Edel)
Total Plays: 370, Total Stations: 35, Adds: 5

ST. LUNATICS Midwest Swing (Fo’ Reel/Universal)
Total Plays: 331, Total Stations: 23, Adds: 1

WEEZER Island In The Sun (Geffen/interscope)
Total Plays: 308, Total Stations: 28, Adds: 1

TRICK DADDY I'm A Thug (Slip ‘N Slide/Atlantic)
Total Plays: 285, Total Stations: 26, Adds: 3

EVE Who's That Girl{Ruff Ryders/interscope)
Total Plays: 248, Total Stations: 15, Adds: 10

ENRIQUE IGLESIAS Hero (Interscope)
Total Plays: 238, Total Stations: 16, Adds: 16

BETTER THAN EZRA Extra Ordinary (Beyond)
Total Plays: 230, Total Stations: 16, Adds: 2

P. DIDDY ...FAMILY Bad Boy... (Bad Boy/Arista)
Total Plays: 205, Total Stations: 21, Adds: 3

Songs ranked by total plays

Entercom’s Field of Dreams
Continued from Page 56

declining at significantly greater rates than ra-
dio, and there will probably never be another
true mass medium 1n this country. Radio looks
very strong going forward vs. television. print
and other primary competitors.

R&R: Discuss the importance of talent 1o
xour company.

DF: A key point of differentiation is hav-
ing yuality talent on the air 1o connect with lis-
teners and 10 make our radio stations compel-
ling to listen 0. We are privileged to have a
substantial number of extremely 1alented per-
sonalities throughout this company. Each of
them has made a material difference for us in
our ability to grow our brands and connect
with our listeners. That relationship is going
to become ever more important over time as
more music-delivery vehicles evolve in the
marketplace.

R&R: Withowt question, radio is getting
and sounding more national. What, specifically,
is your company doing to remain local?

DF: We have never lost focus on the impor-
tance of remaining a dynamic local medium.
We have not subscribed to the broad-based
intermarket voicetracking strategies that some
have talked about. We continue 1o invest in and
build new local content in our markets. In sev-
eral cases recently, such as Boston and New Or-
leans, we have replaced syndicated national tal-
ent with strong local talent.

In addition. we continue to emphasize con-
necting with our local communities by being a
responsible corporate citizen. We tind ways to
make a difference in our communities. whether
it’s our antiviolence policy, where we make sig-
nificant contributions of program time and pro-
motional support lo organizations that are help-
ing 10 address the causes of school violence, or
our Make a Difterence Days, which we’ve been
doing in our markets for many years, or our spe-
cial local initiatives in markets across the coun-
try, where we have been uble 10 materially and
positively impact many terrific organizations
that make life better for people in our commu-
nities.

R&R: Many companies spend a good
amount of money hiring salespeople and
training them. One of the big complains from
talent is that they don’t ger the same kind of
treatment. What is your company’s stance?

DF: Pat Paxton is our VP/Programming, and
he works with Ken Beck, our Director of News/

Talk Programming, and our other managers
throughout the country on a localized, custom-
ized basis to find ways to continuously improve
the way we do business and 1o reinvest in our
talent and grow and develop them.

R&R: What do you look for in people vou
want 10 bring into this company?

DF: Pcople arc unequivocally the greatest
asset in any broadcasting organization. My
single highest priority over the past several
years has been building an organization of
highly 1alented, intelligent people of great in-
tegrity who are committed to win and who are
relentless competitors. We've been very privi-
leged 1o attract many of those types of individu-
als into the organization, and it has made a
huge impact on our competitive success in the
marketplace.

R&R: Peering down the long radio road,
what do you see ahead?

DF: While there are some competitive forces
that will nibble at the industry’s heels. rather
than focus on them. we should be focused on
how we can really. for the first time, 1ake full
advantage of the industry’s extraordinary reach,
TSL, ubiquity. connection with lisieners, pro-
motional opportunities and all of the other fac-
tors that make radio as powerful as it is.

We continue to sell our industry at one-third
to one-half the cost per thousand of industries
like TV and print, which are in wrouble. We
need 10 do a better job of capitalizing on that,
and that means more than just talking; it’s in-
vesting in the tools to make that a reality and
to drive radio to the level of the marketplace
where it’s entitled to be. *

In addition, | believe that our reliance on the
60-second spot as our basic product is outdated.
Our world moves much faster these days. and
other media have adjusted by acceleraling their
content. Shorter edits have become standard in
television and movies. and the television indus-
try has long since adjusted its mnodel by shitft-
ing 10 shorter spot lengths.

We need to adjust our medium by adopting
the 30-second spot as our standard. Thirty-sec-
ond spots are already the standard in radio sports
programming and network programming, so we
know that it works and that the market will ac-
cept it. The net effect of this evolution would
be 10 materially decrease the advertising content
of our medium without sacrificing our business
model. Instead of running 11 60-second spots per
hour, we might run 12 30-second spots, result-
ing in a 45% reduction of our advertising content.
This is an evolution that is long overdue.

How about both for the greedy staffers of R&R? All but the cleaning crew squeezed into
this photo with Soulife/Atlantic recording artist Sunshine Anderson during her visit to
the office. Pictured are (l-r) R&R Urban Editor Walt Love, Music Meeting’s Ric Salazar and
Randy Gomez, R&R Asst. Urban Editor Tanya 0'Quinn, MM's Phoebe Garrett, Anderson, R&R
Asst. CHR Editor Reneé Bell, MM’s Diane Ramos, R&R CHR Eaitor Tony Novia, MM’s Michael
Trias and R&R Sales Rep Robert Taylor.

| WHOSE HAIR IS CURLIER?

After a heated debate with John Ondrasik from Five For Fighting, R&R CHR Editor Tony
Novia (1} was disqualified after admitting that he had a perm. Here they are hanging out
in Club R&R.

PLAYING THE HITS

Blink-182 recently visited Quad Cities, IA to rock the town with hits like “All the Small
Things” and “The Rock Show.” Comparing all the small things are {l-r) Blink’s Travis Barker
and Mark Hoppus, WHTS PD Tony Waitekus and Blink’s Tom Delonge.

Interscope recording artist Samantha Muraba performed some songs from her album, in-
cluding “Don’t Need You To...,” at WKSE/Buffalo’s annual summer party. Hanging back-
stage at the Kiss The Summer Hello Concert are (l-r) WKSE PD Dave Universal, Mumba,
WKSE MD Brian B. Wilde and Interscope rep Rob Harvey.
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BY NEDLABASE™ America's Best Testing CHR/Pop Songs 12+ For The Week Ending 9/7/01.

Artist Title (Label) W Familiarity Burn 70 Familiarity Burn
ALICIA KEYS Fallin'(J) 3.94 3.97 83% 17% 3.89 79% 16%
0-TOWN All Or Nothing () 3.93 3.86 98% 38% 3.98 97% 36%

EVE F/GWEN STEFANI Let Me Blow Ya Mind(Ruff Ryders/Interscope) 3.93 3.82 94% 36% 3.96 94% 34%
BLU CANTRELL Hit ‘Em Up Style (Oops!)(Arista) 3.92 3.94 87% 28% 3.96 86% 21%
LIFEHOUSE Hanging By A Moment(DreamWarks) 3.89 3.91 95% 41% 3.98 95% 39%
LFO Every Other Time(J) 3.86 3.85 88% 16% 3.67 86% 19%
JESSICA SIMPSON |rresistible(Cofumbia) 3.86 3.81 97% 33% 3.85 97% 31%
CRAIG DAVID Fill Me In(Wildside/Atlantic) 3.85 3.85 64% 11% 3.91 60% 9%
MICHELLE BRANCH Everywhere(Maverick) 3.82 3.68 63% 10% 3.74 59% 1%
3 DOORS DOWN Be Like That(Republic/Universal) 3.80 3.84 69% 12% 3.82 68% 12%
WILLA FORD { Wanna Be Bad(Lava/Atlantic) 3.79 3.69 88% 21% 3N 87% 23%
INCUBUS Drive(/mmortal/Epic) 3.78 3.76 86% 28% 3.80 88% 28%
USHER U Remind Me(Laface/Arista) 3.78 3.74 87% 21% 3.79 87% 18%
AMERICAN HI-Fi Flavor Of The Weak(/sland/IDJMG) 3.76 3.82 89% 28% 3.74 88% 21%
SUGAR RAY When It's Over(Lava/Atlantic) 3.76 3.80 97% 34% 3.76 96% 34%
SMASH MOUTH I'm A Believer(/nterscope) 3.72 3N 91% 23% 3.65 91% 25%
TRAIN Drops Of Jupiter (Tell Me)(Columbia) 3.70 3.67 94% 42% 3N 95% 43%
CITY HIGH What Would You Do?(Interscope) 3.70 3.64 89% 40% 3.66 88% 38%
JENNIFER LOPEZ I'm Real(Epic) 3.69 3.63 90% 23% 3.58 88% 24%
JANET Someone To Call My Lover(Virgin) 3.68 3.63 96% 34% 3.70 96% 35%
FUEL Bad Day(Epic) 3.67 3.79 70% 16% 3.88 66% 13%
STAIND It's Been Awhile(Flip/Flektra/EEG) 3.65 3.70 91% 36% 3.84 91% 32%
JAGGED EDGE Where The Party At?(So So Def/Columbia) 3.65 3.59 73% 20% 3.66 69% 16%
NELLY Ride Wit Me(Fo’ Reel/Universal) 3.60 3.57 97% 54% 3.66 97% 53%
ENYA Only Time(Reprise) 3.54 - 62% 16% 3.56 63% 17%
WISEGUYS Start The Commotion(Mammoth/Hollywood) 3.48 3.51 74% 23% 3.42 72% 24%
112 Peaches & Cream(Bad Boy/Arista) 3.46 3.44 82% 33% 3.46 81% 31%
DAVE MATTHEWS BAND The Space Between(RCA) 3.44 3.50 88% 32% 3.57 87% 28%
DESTINY’S CHILD Bootylicious(Columbia) 3.42 3.4 98% 50% 3.3 98% 53%
NELLY FURTADO Turn Off The Light(DreamWorks) 3.27 3.39 % 21% 3.32 69% 20%

Total sample size is 951 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much). Total familiarily represents the percentage

of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Sample composition is based on persons 12+.

TD = Target Demo (Females 18-34). Persons are screened via the Internet. Once passed, they can take the music test based on their format/music preference. RateTheMusic.com results

are not meant to replace callout research. The resuits are intended to show opinions of participants on the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The

RTM system is available for local radio stations by calling 407/523-7272. RateTheMusic.com data is provided by Mediabase Research, A division of Premiere Radic Networks.

] - ] 5
' Most Played Recurrents LAY Going For Adds w1101
&

ARTIST TITLE LABEL(S) o AMERICAN HI-FI Another Perfect Day (/sland/IDJMG)

A BABYFACE What If (Arista)
UNCLE KRACKER Follow Me (Top Dog/Lava/Atlant 2582
oo N (Tap. DagiCaval A DANTE THOMAS Fly (Elektra/EEG)

; AMERICAN HI-FI Flavor Of The Weak (/sland/IDJMG) 2218 | ENRIQUE IGLESIAS Hero (/nterscope)

DESTINY’S CHILD Boouwlicious (Columbia) 2203 f JAY-Z 1zz0 (H.O.V.A)) (Roc-A-Fella/IDJMG)

, . MARY J. BLIGE Family Affair (MCA)

L= Rl Al A sl 2097 © | pRIME STH I'm Stupid (Don't Worry) (Giant/Reprise)

AGUILERA/LIL’ KIM/MYA/PINK Lady Marmalade (/nterscope) 2087 ;{ VP215 She (DreamWorks)

JANET All For You (Virgin) 1921 ) T

T Listen now to these and other hot/new releases on 3

LENNY KRAVITZ Again (Virgin) 1515 Music Meeting, the industry's No. 1 online destination

SHAGGY Angel (MCA) 1514 i for new musie. www.rrmusicmeeting.com
; NELLY FURTADO I'm Like A Bird (DreamWorks) 1418 f

CRAZY TOWN Butterfly (Columbia) 1253 ;

MADONNA Music (Maverick/WB) 1198 |

JENNIFER LOPEZ Play (Epic) 1158

DREAM He Loves U Not (Bad Boy/Arista) 1151

MISSY ELLIOTT Get Ur Freak On (Gold Mind/EastWest/EEG) 1105 b

'N SYNC Pop (Jive) 1023

DIDO Thankyou (Arista) 1014

AALIYAH Try Again (BlackGround/Virgin) 992

3 DOORS DOWN Kryptonite (Republic/Universal) 948

MOBY F/GWEN STEFANI Southside (12) 933 During Aaliyah's album release party in Los Angeles, a few of her groupies stole passes to

AEROSMITH Jaded (Columbia) 928 the VIP lounge to get close to the late and beloved star. Tiptoeing about are (l-r) Joseph

B = Matthews and R&R Asst. CHR Editor Reneé Bell and Urban Asst. Editor Tanya 0'Quinn.
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CHR/Pop Reporters

September 7, 2001 R&R ® 63

Stations and their adds listed alphabetically by market

WFLY/Albany, NY * WKSE/Butfalo, NY *
VP/Prog: Michael Morgan |- PD: Dave Universal
PD: Donnie Michaels MD: Brian B. Wilde
WO; Eln Rockwell 4 SE
8 o
M | | e
INEJOES Wl
KKSS/Albuguerque, NM * Tl =7
PD: Tom Naylor
3 WRZE/Cape Cod, MA
A:Dugr!rm:gm OM: Steve McVie
 ASOPH0E. W PD: Kevin Matthews
7 AN e
WO: Shane Blue
OTOM Tt e v
KQiD/Alexandria, LA ASSYELLIOT Mw™
PD: Chris Callaway
MD: Hollywood Harrison WSSP/Charleston, SC *
MATC OO TENTY Lt PD: Kelli Reyncids
WARY. BUGE Famdy el - S
WAEB/Alleniwn, PA * WSSX/Charfeston, SC*
ED BeianCheck OM/PD: Mike Edwards
APD: Laura St. James APOMD: Scott
MD: Mike Kelly 2 DESTRYSONLD:
MATCHEK TWENTY 1257 2 NS Gom”
WATURAL o™ WATGHEOKTWENTY Lt
CTOM T
KPRF/Amarillo, X
PO/MD: Eric Michaels WVSR/Charleston, WV
18 SHAGEY Lo OM: Jeff Whitehead
" Wtey PD: Coach Kidd
& 0000w APD: Iak
1 T
WSTR/Atlanta, GA * 8 lifa
PD: Dan Bowen e
MD: J.R. Ammons e
R WNKS/Charlotie, NC *
. DM/PD: John Reynolds
D Prg Losia Fam | M omis
PM: Ed Lambert JOYENROUEZ Ware”
APD: Carson “Maverick” Lund
© oAD" WIOU/Chattanooga, TN *
3 e PD: Tommy Chock
0 MD: Gina
WAYV/Atfantic City, NJ * OESTRYSOA0-Emomr
PD: Paul Kelly wnwow'ugmw
DESTNYSOHLD-Enemcr
et WKIEChicago, IL *
PD: Chris Shebel
WZNY/Augusta, GA * APD/MD: Harry Legg
DM: John Shomby il
PD: T.J. McKay
MD: d2y Gnze WKSC/Chicago, IL *
PD: Rod Phillys
KHFUAustin, TX * o
PD: Jay Shannon H et
MD: Johnnie Blaze 1 DESTMCSOHLD Ermoson
& BEGE TWENTY st
§ MSSYLOT na
DOR e KLRS/Chic, CA
R
KIOO(/Bakersfield, CA * v
PD: Nick Elliot b i
W HaE e e
o ol St
L CRYHONESSY Baaths
WXYV/Baltimore, MD * WKFS/Cinginnati, DH *
VP/Pro. Bill Pasha PD: 8 JI Harris
%ﬂ%";‘%ﬁ APD: Jimmy Ocean
AN MD: m Decoster
WFHMF/Baton Rouge, LA* | wikROCincinati, OH
P?"f,g;,‘nﬂ.m“m DM: Chuck Finney
t BT PD: Tommy Frank
m A APDMD: B':;I‘Dunhl
£ ow"
KOXY/Beaumont, TX
PD: Brandin Shaw WAKS/Cleveland, OH *
APD: Patrick Sanders PD: Dan Mason
MD: Sodo MD: Kasper
NoAdds 1 BEGH
3D00RSDOMY B
WXYK/Biloxi-Guitport, MS *
PD: Darren Kies
e ey KIOWGColorao Springs, €0 *
CESTINYSCHLD Emoac OM: Bobby trwin
N Toaar PD: Jason Hillery
CIOM Togter™ APD: Valerie Hart
bl MO: Rob Ryan
MoAdds
WMRV/Bingharnton, NY
OM: Al Brock
PD: Michael McCoy WhO! bia. SC*
APD: Marc Spenser OM: 'ﬁ“m':':n R;gﬁ
ME: Megan Mughy PO: Brad Kelly
z MD: Sue Tyler
Y ENROOUEZ Wart™ AUENANT FARA Crrmnd™
DESTINYSCHLD Ermoson”
WOENBi AL
PO: Jeft Mumay POMD; Wes Carroll
APD/MD: Nick Nice 3 IVEJONES el
DESTHYS GHLD Eresr” DESTWYSCHLD Emoncn
MATCHEOKTWENTY Last ey
010 Togerer
PO: Hnsssé;ll;; WNCI/Columbus, OH *
APO/MD: Tim Davis PD: Jimmy Sleele
" APOMD: Joe Kelly
¢ o,
KZmG/Baise, ID * ENRIOLE GLESIAS e’
PO/MO: Beau Richards CULRE 7
Afnimw t KHKS/Dalias-F1. Worth, TX *
2 POOOY. s 5
% BEGr
oo
VP/Prog./PD: Cadillac Jack KRBV/Dallas-Ft. Worth, TX *
APOMD: Kd Dond OM: John Caok
14 WARCANTHONY' APD: Alex Valentine
12 DROEILESS 3 ROOOY. Bor

WOKF/Dayton, OH *
POMD: Dino Robitaille

L)
MARY L BLIGE Farmly™

PD Jim Lamn

KKDM/Des Maines, IA

PD: Greg Chance

MO: Steve Jordan
O-TOWN'
ATCHBOX
NS Tone™

L

WDRQO/Detroit, M1 *
PD: Alex Tear
APD: Jay Towers
MO: Keith Curry

7 DARUOE S

3 ASNNGRA Tl
1 TRCXDADOY

WKQDetroit, MI *

PD: Tim Richards
Co-APD/MD: J. Love
Co-APD/AMD: Tim Booker
Herbst

MATCHBOX TWENTY “LasT
T e

WLVY/Elmira-Coming, NY
PD/MD: Mike Strobel
APD: Brian Stoll
I5 SUMA R
5 umnm;mu
JESSCASMPSON BT
NESSYELLIOTT ‘Mnuts™

WRTS/Erie, PA
PD: Beth Ann McBride
0: Karen Black
MARYJ BUIGE Famly”
MATOHBOX TWENTY “Lat”
CARLY HEIESSY Bae™
VAHESSAMIORCS! S

PD: Valerie Steele
MD: Steve Brown

27 UESTRYSCHLD Ermtion”
JESSCASMPSON B
HSYNC Gore™
LHOSAY PAGANO Fverytng™

WSTO/Evansville, IN

WWCK/Flint, M1 *

OM/PD: John Shomby

2 AIBANTARM Comrd”
DESTNYSCHLD Erowon
LERYRRANTZ DY

WJIMXFiorence, SC
PO: Kidd Phillips
IHNJ lﬁm

un.neusvw
DESTWYSCHLD'

WKFF/Ft. Myers-Naples, FL *
PD: Jim Radford
MD: Renee Reed
LENMYXRAATZ Dy
MATCHBOX TWENTY “Last

KISR/Ft. Smith, AR
(OM: Rick Hayes
PD: Fred Baker, Jr.
APD/MD: Mick Ryder
X M D"

WYKS/Gainesville-Ocala, FL*
PDIMD Jeri Banta

WSNX/Grand Rapids, MI *
PO: Jeff Andrews
APO/MD: Eric 0'Brien
3 ALEHANT FARM Crmneal”
DESTNYSCHLD Emoton

WIXX/Green Bay, Wl *
PD: Dan Stone
MD: David Bums

B AFOMAN Docas™

4 DESTNYSOHLD Fmotor”

4 GETTER HAEZA B
WKZL/Greensboro, NC *
PD: Jeff McHugh
APDM: Ronie Alexander

2 BAO

ATHENAELM Combart
O-TOWN Tegether

WERﬂ/&eenmlls NC*

WRHT/Greenville, NC *

PD: Jon Rellly

APO/MO: Gina Gray
DESTNYS LD Smctor”
mnwannt

om%‘r

WFBC/Greenville, SC*
PD: Nikki Nite
MD: Tias

3 OTOM Tt

WNNKHanmisburg, PA *
PD: John D'Dea
MD: Denny Logan

13 ALIEMANTFARM Crimeal

WKSSHartford, CT *

POD: Tracy Austin

MD: Mike McGowan
L

: s

1 mm‘#f

X

PD: Domino

APDMD les“e Whittle

1 me

WKEEHuntington, WV
PD: Jim Davis
Miller
JESSCASMPSON B
MATCHEOK TWENTY Lot
USER fonar
DESTRYSCHLD Emoson”

WZYPMHuntsville, AL *
PIJ Bill West

WNDU/ndianapolis, IN *
OM: Greg Dunkin
PD: David Edgar
APDMD: Chiis
1 DESTYSCHLD Ematort
WATCHEC TWNTY Lt

WZPUindianapolis, IN *
PD: Scott Sands

WDBT/Jackson, MS *
PD: Scott Steele

MO: Bruce The Moose
NoAdds

WYOY/Jackson, MS *
APD: Jason Williams
MD: Nathan West

LUDACRES “Araa”™

OTOWH Togeter™
WAPE/lacksonville, FL *
OM/PD: Cat Thomas
APO/MD: Tony Mann

HoAds

WAEZ/Johnson City, TN *
PD: Gary Blake
AP/MD: Chris Mann

KCHZ/Kansas City, MO *
PD Dave Johnson

KMXV/Kansas City, MD *
PO; .Ion Zellner

WWSTKnaxville, TN *

PD: Rich Bailey

APDMD: Brad Jetiri
Noots

KSMi LAY
PD: Bobby Novesad

MD: Aaron Santini
S DREAMSTREET Happens

WHZZ/Lansing, MI*
Interim PD/MD: Dave B. Goode

KFMS/Las Vegas, NV *

KLALAttie Rock, AR *
PD: Randy Cain
APD: Ed Johnson
mn smy Taylor
} B
3 CTOM Togtw”

MW‘LI‘

KQARALitte Rock, AR *
PD: Gary Robinson
MD: Kevin Cruise

3 Y 1w

2 DESTNYSOHLD Emotor”

KlIS/Los Angeles, CA *
PD: John Ivey
APO/MD: Michael Stesle
§ BRSNS T
WARCARTHONY “Taeey”
WDJX/Louisville, KY *
DM: Barry Fox
PD: Shane Collins
APD/MD: Jim Allen
1 AT FAR Crrowal”
DESTRYSOHLD

MATCHBOX TWENTY Laer™
O-TOW Topetw”

WZKFLouisville, KY *
PO/MD: C.C. Matthews
-
1 LD Emotor”
OTOM g™
KZILubbock, TX
PD: Bobby Ramos
MD: Kidd Carson

mw
umwm

WMGB/Macon, GA
PD: Heidi Winters
APOMD: DefekanM
s m«a w

o
JOY ENOLEZ VWt
WZEE/Madison, W *

PD: Tommy Bodean
MO: Jonathon Reed
NoAots

WJYY/Manchester, NH
PO/MD: Harry Kozlowski
APD; Steve Cuefiette

4 GORLLAZ

o

WAOAMelboume, FL *
DM/PD Mike Lowe

WYYLMemphis, TN *
OM/PD: Chyis Taylor
“Interim MD: Bill Madison
27 MARYJ BUGE Famy™
1wk oy

2 AUCAKEYS Fabe™

WHYIMiami, FL*

PO: Rob Raberts

APD: Tony Banis
CREAMSTREET Hoopers'

WXSS/Milwaukee. W1 *
PO: Brian Kelly
APO/MO: JaJo Martinez
¢ EEG
MATCHBOX TWENTY Lt
KDWB/Minneapolis, MN *
PO: Rob Morris
APO/MD: Derek Moran
3 MSSYELLOTT Minse”
1 IMJBRW
t GGELEBRAMOH Ferysnae
OO Tgste”

WABB/Mabile, AL *
OM/PD: Jay Hastings
APO/MD: Pablo

Nodds:

N*
OM: Mike Kaplan

WHHY/Monigomery, AL
PD: Jeff Donavan

MUCBOXTWENTY Las”

WQZQMNashville, TN *

NOEBNX Turvind™
Eoa

WRVWNastwille, TN *
PD: Rich Davis
MO: Tom Peace

Yok

WBLINassau-Suffolk, NY *

PD: J.J. Rice

API)IMD Al Levine
ENUEIGLESHS Ho”

by

WFHN/New Bedford, MA *
PD: Jim Reitz
: Christine Fox
3 aMlw
1 MARYLBUGE Famly”

| ety
DESTINYSCHLD Ematon”

WKCl/New Haven,CT *
PD: Danny Dcean
MO: Jimi Jamm

MoAdds

WOGNNew London, CT
PD: Kevin Palana
MO: Shawn Murphy
ol
ar
OO
e B
WEZB/New Orleans, LA *
PO: Jetf Scolt

1 LONESTAR ‘Abemdy”
1 O-TOWM Togaher

WHTZ/New York, NY *
OM: Kid Kelly
VP/Prog.: Tom Poleman
MD: Paul “Cubby” Bryant
11 AUSHANTFARM Cimed”

10 BRRUEIGENS Hoo™

3 MSSYELLIOTT Mas™

MARCANTHONY “Tragedy”
1 ESSCASMPSOR B

KJYO/Didahoma City, OK *
PD: Mike McCoy
MO: Joe Friday

NoAdds

KOKQ/Omaha, NE *
OM: Wayne Cay
PD: Darin Stone
APD; Nevin Dane
0T0M Togate™

W)XXL/Orando, FL*
DM/PD; Adam Cook
APO/MD: Pets DeGraft
IENNT AR el
DESTHYSCHLD Emator

WI0Q/Philadelphia, PA *
PD: Brian Bridgman
MD: Marian Newsome

7 BT

KZZP/Phoenix, AZ *
PD Tom Calococei

WBZZPitishurgh, PA*
OM: Keith Clark

PD: Ryan Hill

m Adam Haperman

.‘l DESTINY SOHELD Esrotion”
2 WATCHBOX TWENTY “Lasr™

WKST/Pitisburgh, PA *
PO: Michae| Hayes
APD: Trout

WJB(/Portiand, ME
PD: Tim Moore
MO: Rob Steele

KKRZPortand, OR *

WERZ/Portsmouth, NH
OM/PD: Mlkn:;lllonnull

WPRO/Providence, R *
PD: Tony Bristol

DESTINYSCHLD Ermoton”
NATCHBOX TWENTY Lasr

WHTS/Quad Cities, WAL *

DM/PD: Tony Waitekus

MD: Kevin Walker
DESTINYSCHR D Emobon”

WDCG/Raleigh-Durham, NC *
PD: Chris Edge
APD: Keith Scott

WRVQ/Richmond, VA *
PO: Billy Surf
MD: Jake

W.USRoanake-Lynchburg,
PD: David Les Michaels
APD: Melissa Morgan

WKGS/Rochester, NY *
PO: Erick Anderson
MD: Oon Vincent
MARY.L BUIGE Famdy”
ESTRYSCHLD'
WACYGRAY Sl
BRI GLESIS Heo™
WPXY/Rochester, NY *
PD: Mike Danger

APD/MD: Norm On The Barstool
15 M

|| MM'W
8 DESTINYSCHLD Erusion”
1 EDENSCRUSH Low™
BAN1on”
R Momer”

WZOKRocidord, IL
PD: Joe Limardi
: Jenna
IMATCHEOX TWENTY “Latt
OESTNYS4LD Bmomon

KDND/Sacramento, CA *
Station Mgr.: Steve Weed
APD Heather Lee

WI0G/Saginaw, Ml *
PD: Mark Anderson

KSLZ/St. Louis, MO *

PD: Mike Wheeler

APD; Boomer
DESTRYSOHLD mator”

KZHTISah Lake City, UT*

100XM/San Antonio, TX *
PO: Krash Ketly
MO: Nadia Canales

6 BIIOLE IGLESWS Here™
6 MSSYELIOT Mne"
2 Womet™

KHTS/SanDiego, CA *

PD: Diana Laird

APD: Rick Vaughn

MO: Hitman Haze
HoAsds

KZOZ/San Francisco, CA *
PD: Casey Keating
MO: L.A, Reid

toidds.

KSLY/San Luis Obispo, CA
PO: Adam Burnes
MO: Jetf “Crash™
USHER Remnd”
WVARY J BLIGE Fami”
MOELBALK Remng™
KSXY/Santa Rosa, CA*
PD: Dave Roble
2 DESTHYSOHLD
1 OTOMN
s
CREAMSTREET Hagpers™
MATCHBOX TWENTY Last™
NATURAL “Ae”

WZAT/Savannah, GA
OM/PD: John Thomas
Dylan
ESSCASPSON B
WACHAEL OGN Tk
LOESTR Aoty
CNE 0T
AAATCHEOCWENTY s
LNOSRPGAND Faytiy”
DESTNYSCHLD St

EHL‘INE

KIZS/Tulsa, OK *
PO Mkepresicn PD: Dave Dallow
WD: Mareas D, MD: Kim &
! mﬁm 14 USHER Romint”
12 NSYNC Gow™
12 ENRIOUE IGLESIS Mo
KRUF/Shrevepor, LA* ' ?‘aﬁ'sx
PD: Tod Tucker [zl
MO: Bethany Parks
B e WWKZ/Topelo, MS
POMO: Rick Stevens
WNDV/South Band, IN H ,m"“m,,.,,m‘, z
DM/PD: Casey Daniels o™
MD: Beau Derek MATOHEOX TWENTY L
CESTWYSOHLO ‘Erct” KISX/Tyter-Longview, TX *
C A IR DM: Larry Kent
PD/MD: Josh Reno
KZZU/Spokane, WA * zﬁgm-m
?u@w«mgn“m 1 GEDAGSTID By
WSKS/Utica-Rome, NY
cuse, NY * M:msw:u
DM/PD; Tom Mitchell ESSTASMPSIN
APOMD: Jimmy Disen S
3 BNlw
MATCHBOX TWENTY “Laat” KWTXMWaco, TX
PD: Jay Charies
WWHT/Syracuse, NY * MO John Oakes
PD/MD: Jason Kidd SMPSON
IMYBXWW GORUAZ Tt
(a7 WIHTMashington, DC *
PD: Jeff Wyatt
WHTF/Tallahassee, FL MD: Albie Oee
PO/MD: Brian 0'Conner s
2 DESTRYSOLD ot
| g 00+
SR PD: Mike Edwards
APO/MD; Sean Sellers
WFLZ/Tampa, m
DM/PD: Jeft Kapuul
APD: Ron Shepard WLDWWestPaim Beath, FL *
MO Shan Prest PD: Jordan Walsh
2 lmv-nm d Asusy:gvm
1 SESSYRLLIOTT Minas™ : mm L3
WMGL/Teme Haute, IN e
PD: Steve Smith RIS
MD: Matt Lueck Bl
" mmn-?h Wﬂ&c"h Hubbard
o
o WBHT/Witkes Barre, PA *
i PD: mﬁ MeKay
WVKS/Toledo, OH * APOMD; M.,
PD: Bll Michaels oD
MD: Mark Andrews
| Snre WHKRZWilkes Barre, PA *
1 MATOBOXTWENTY Last PD: Jerry Padden -
By MO: Kel
B! Bagn™
MARY.J. BUIGE “Family” nmmm
oo MATGHBOIK TWENTY “Lasr”
O-TOWN Topsher”
WKHQ/Traverse City, Ml
OM: Shawn Sheldon
PD: Ron Pritchard WSTW/Wilmington, DE *
1§ G PD: John Wilson
15 MACHAR, JAOISON Aot : Mike
ALBIANT AR Croeel™ ""”’2‘.;.-"“"”"’
WPS;II’renmn.NJ'
PD: Mcka
- Chis P WYCR/ork, PA*
4 o PD: Davy Crockett
el s MD: Sally Vicious
LINOSAY PAGAND “Everytheng™ mmsom
KROQ/Tucson, AZ *
PD: Mark Medina ar
s . POMD: Jemry Mac
g M?u‘rxnm 1 amf"mm-
RIS T ey
etk DM
KHTT/Tusa, OK * WHOT/ OH*
VP/OM: Sean Phillips PD: Tom Pappas
PD: Carly Rush APD/MO: Jay Kline
MO: Demick Hayes - o
O-TOWN “Togather* MATCHEOX TWENTY “Last

*Monitored Reporters

180 Total Reporters

137 Total Monitored

43Total Indicator
37 Current Indicator Reporters
33 Current Indicator Playiists

Reported Frozen Playlist (3):
KMCK/Fayetteville, AR
WKFR/Kalamazoo, M|
KFFM/Yakima, WA

Did Not Report, Playlist Frozen (7):
KGOT/Anchorage, AK

KFRX/Lincoln, NE
WVAQ/Morgantown, WV
WPPY/Peoria, IL
WDBR/Springfield, IL
KHTO/Springfield, MO
WIFC/Wausau, Wi
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KiiS/Los Angeles Wil Lithicago WKSC/Chicago WINZSam Francisco

iy KESFM | | % f (g o
(212) 239-2300 {818) 845-1027 (312) 573-9400 (312) 255-5100 (415) 9570957
Poleman/Kefty/Bryant 102.7 ShebelLegg Phillips Keating/Reid P
12+ Cume 3,148,200 12+ Cume 1,380,600 12+ Cume 306,900 12+ Cume 784,100 12+ Cume 676,100
PLAYS s [ PLAYS PLAYS
W TW  ARTISTTIME 61 (00 LW TW  ARTIST/ITLE 61 (000 I8 M ARTISTAITLE = W TW  ARTISTITLE 6 (000} LW TW  ARTISTAITLE
55 B4 JENNFERLOPEZImResl 116844 63 71 BUUCANTRELLAR Em UpStvle... 50421 3 Bl DJENCOREASesRight. nu 80 90 R LOPEZA'm Resl 23940 [T 11 Siyle._
81 83 AMERICAN Hi-FUFievor Of The Weak 115489 75 63 JESSICA 53613 2@ NATION Sunshine [ 83 90 BLUCANTRELLH £m UpSiyle.. 23040 BL 81 EVE STEFANLt M Blow Ya Mind
82 83 JAGGED EDGE/MWhers The Party At 1154583 63 JANET/Someons ToCell. 53613 W S0 RODGER SANCHEZ/Anothes Chance: 0 0 STEFANVLatMe Blow YaMind 23674 81 81 JANET/Someons T
82 83 AU 115459 81 57 D-TOWWANOY 0 UGo [l 92 87 EVEGMeres To TheMight 2142 &2
83 81 USHERAJRemindMe N 12671 38 45 homent 38265 54 5  ULTRANATERGetNUp _ o s Awhile 19950 79 74 112/Pexches & Cream
81 81 STAINDr3 Been Awhie 84851 38 43 EVE@Heres ToThe Might 6563 57 8% You A3 62 72 JNNET/Someone ToCall.. 19152 77 ToYMIDO
40 54 DAVEMATTHEWS BAND/The Space Between 75114 £7 41 TRANDropsOf Juples._ 34891 54 66  PUSSY20004sGonnaBe.. 216 77 88 LIFEHOUSEManging By AMoment bl 73 67  JESSICA bBMEIM W eialile
83 54 EVEFGWENSTEFANWLetMe BowYaMind 75114 38 41 CRAIGDAVIDANMeln 34891 41 45 TKAFool Thebusic i 8 54 TRAMNDrops Of Jupher_ 14364 77 62 NELLY/ideWithe
43 52 LAMVAMDAHLCasties In The Sky 7258 23 41 MICHAEL JACKSONYou Rock My World 24891 51 44 DARUOEOWO! Control a8 46 51 AUCIAKEYSFalin' 13566 14 61 MICHAEL JACKSONYou Rock My Workd
18 48 CRAIG DAVIOFIMe In 66768 54 41 NELLYRideWitMy 34891 44 42 PUSAKMYOUTS TheWorst. e 52 80 DESTINYSCHI 13300 50 54 CHRISTINAMILIAN/AM To ™M
22 41 DABUZZAM You 66768 36 35 NELLYFURTADO/Tum O The Light 20785 43 42 JAMIROOUAV el e 51 45 O-TOWN/ANOX Nothi 1970 59 54 NELLY FURTADO/Tum O The Light
47 a4 GIGID'AGOSTING/T Fly With You 81204 3138 29785 41 42 CELESTE PRINCE/Inscie Your Secret e 66 44 SUGARRAY/Whon Its Over 1704 46 50 Remind Me
53 41 SUM4ifatlp 57031 37 30 AMERICAN HI-FURavor O The Weak 28834 u a2 Control 4 31 30 CITY HIGHWhat Would You Do? 10108 52 49  LIEHOUSEMIgNG By A Moment
30 30 WILLA FORD Wanna Be Bad 52858 33 32 AUCWI 728 27 41 CHRISTINAMILANAN ToPM ] 33 38 DREAMHeLoves UNot 9576 52 48 DAVIOFMe o
34 38 AFROMAN/Because] Got Hh 50076 55 29  BACKSTREET BOYSMore Than That 679 a7 3 AT Abve o 36 36 112/Peaches & Creem 9576 48 46 SUGAR RAY/When Its Over
66 35  112/Peaches & Crom 48685 33 26 SUGARRAYMDen s Over 212 23 38 DEPECHE MODEN Feel Loved 3] 33 35 JESSICASMPSONmesisidle %10 45 44 STANDAS
42 35  INCUBUSDrive 48685 2 25 DAFTPUNKOne More Time 21275 39 36 DABUZ/Do You Want Me b 40 35  LRVEvery Other Time 310 43 42 UNCLE!
34 29 D-TOWNAI O Notteng 40339 23 25 JENNFERLOPEZA'mReal 2275 21 29 JESSICAFOLKER/ToBe Able To Love Rig 34 35 BLAQUEA0S 010 51 42 JENNFERLOPEZTm Real
5 20 DIGITALALLIESWihout You 40339 3% 2275 15 28 NEWORDERCrystal T 28 35  JAGGEDEDGEMhera The Party At 8310 43 42 CITY HIGH/Wat Woukd You Do?
% 2 31 24 MOBYF/GWEN! 20424 25 25 THALIAWS My Party Fic] 82 34 WASEGUYS/Start The Commotion 9044 37 40
23 27 37557 27 24 DAVEMATTHEWS BANCYThe Space Batween 20424 23 24 WARCET CLAUDEAOVIN You FT] 31 33 USHERURaming Me 8778 32 39 Time
23 24 EVEGHeres To TheNuht 20 24 LENNY| /Again 24 21 24 EACHEGHE mw Man B 31 33 INCUBUSDrive 8778 1439 SUMAIFatLp
nn FSomeone To Cal.. 31983 22 MUMEA/Baby, Come Over. 17871 6123 AU 2 i 28 32 NELLYFURTADO/Tm Like ABrd 8512 46 37
25 23 LFO/EveryOther Tme 31993 00 A 178n 7 25 ASIGAILYouSetMeFree T 15 32 AFROMANBecauss | Gothigh 8512 12 38 NSYNGGone
3 221 17 1Got High 17871 47 13 PLUMETSamaged G 20 20 SCLUB7/Never HadA reem... T448 33 33 LFOEvery Othes Time
22 21 3D00RS ke 221 21 21 ATC/ArUd The Work... 17871 12 26 COMTe Eri) 22 ng2 31 32 The Party AU
22 20 JARWEAI'MO./PutitOnMe 27820 5 R 17871 1® T 25 26 CRAIG DAVIDFMeln 6316 32 31 WILLAFORDAWannaBe Bad
8 20  DEBORAHOCOXA Newer| 27820 16 20 ENYAOnly Time 17020 44 1T UNDERGROUND PROJECT/Sumener Jam 159 20 28 WILLAFORD/ Wanna Be Bad 6916 36 29 JANET/ANForYou
12 20 DREAM/THisIs Me 27820 22 1 17 DESORAH COX/Absolully Not 1 27 26 TRICKDADDY/Take K Ta Da House 6650 4127 0K
22 19 TovmiDo 26429 24 19 MICHELLE BRANCHEverywhore 16169 1117 MARTY 187 31 25 JANET/AIForYou 6650 22 27 KGB/over Undercoves
22 19 NSYNC/Gone 19 19 DESTINYS! 18189 10 16 KATE RYAN/ScresmFor More 1 26 24 NELLY FURTADG/Tum OF The Light 6384 22  The Commotion
19 17 JAINDOutside 23647 18 19 ALICE DEEJAY/Belter OF Along 18160 € 14 FAITHLESSWeCome | T 7 24 MICHAEL JACKSONYou Rock My World 6384 31 21 SMASHMOUTHTM A Behevar
19 15 JAY-ZAGo(HOVA) 16 18 Gts 15318 112 DIEANAM Melp 1% 33 22 NELLYRdeWn Mo 5852 28 21 AGUILERALIL KIM_/Lady Martralade
13" 19474 18 18 SONWQUE/ Feels SoGood 15318 4 11 MIGHAEL JACKSONYou Rock My World 1 a2 W 5586 26 20 U2/StuckinAMoment...
10 13 SUGAR RAY/When Ks Over 18083 16 18 SHAGGYAtWasntMe 15318 270 Gate wn 17 %9 TOYMDo 5054 16 19 SHAGGY/
1113 MARIAH CAREYNover Too Far 18083 15 10 MADONNA/Do0 FelMs 15318 6 §  LOVEBITE/Taks Your Time = 6 19 GORMLAZClint Eastwood 5054 18 19 MYAK2seOf TheEx.
13 13 NELLY FURTADO/Turn O The Light 18083 1117 UNGLE 14467 S B FRAGMAToces! m 2 18 MOBY HOWEN: 4788 16 MARYJ.
u 2 This 18692 21 17 CHRISTIHAMILIANAM ToPM 14467 7T B MODJOAady(Hew.) ™ 6 17  CHASSTINAMILWAM To PM 52 19 15 JENNSFER LOPEZLove DanCost.
112 MLIVAHTryAGan 16682 10 17 LROEveryOther 467 4 B ANNELEE?Times m. 87N 4522 10 15 AALIVAHTry
5 12 TRANDropsO. 1662 17 17 DREAMHe Loves UNol 14467 B JBNANIWant = 5 16 ALENANT FARM/SMO0th Crimnal 4256 1415 KCI8I00Cazy

WIBQ/Philadelphia KHKS/Dallas-Ft. Worth KRBV/Dallas-Ft. Worth WORQ/Detroit WKQI/Detrolt
Ciear Channel Infinity ABC Clear Channel
[214) 8913400 (214) 6303011 (313) 871-8300 (248) 967-3750
Shannon/Morales CoolyValentine Toa/T Richards/Love

12+ Cume 657,600

12+ Cume 452,200

12+ Cume 734,500 12+ Cume 658,900

PLAYS LTS
| (000} W TW  ARISTMTLE Gl (00 LW TW  ARTISTTITLE § (000} LW TW  ARTIST/TITLE 61 1000)
30225 77 B9 JENNFERLOPEZTen Resl 26166 7% 83 BLUCANTRELLAHR Em Up Stys.. 25896 74 72 BLUCANTRELLHIUCEMUp Style... 19155
30225 83 82 B "Em Up Style... 24108 1183 EVEFGWENSTEFAMILStMeBlowYaMind 25896 73 67  AMERICANHI-FIRavor Of The Weak 1
29822 75 76 O-TOWNAIOr Nothing TE N1 CRAIG DAIDAN Me in 25212 66 65  JAMET/Someona ToCal. 173288
26598 86 75  EVE FGWEN STEFANILA Me Blow Ya Mand BE Wi AMERICAN HI-FyRtavor OF The Wesk 24960 61 63 SHAGGYraaky Gil 1478
26598 72 72 TRAWOrops Of Jupller... 21168 47T K2 AUCK 19344 S7 A7 EVEFGWENSTEFANULGtMe Slow YaMing 1230
26195 78 72 UNCLE KRACKERFollow Me 21168 71 31 STAINDAYs Been Awhi 15600 42 40 DAVE MATTHEWS BAND. The Space Between 1 sl
20956 71 72 LIFEHOUSEManging By A Moment 21188 35 45 GIGID'AGOSTINGAY Ay With You 14040 7 0 1R
18538 48 49 GIGI'AGOSTING/TE Fiy With You 14406 i d1  WILLAFORD Wanna Be Bag 1T 34 38 JESSICAANDREWS/Wha | Am 10e
15717 50 47 Other Time 13818 £l 39 37 NELLY/Ride Withe M2
14911 40 42 USHERA Remind Me 1 4 31 37 CRAIG DAVIDFiSMe In A2
14105 44 41 112Pmches & Cram 12054 «© 38 37 MICHELLE Samcetmmime ey
13702 30 40 11760 3 47 37 STANDAYS Been. =2
13299 42 33 WILLAFORD Wanna Be Bad 11466 ] 30 33 EVE6MHeres To The Might Elld
13209 52 36  JANET/SomeoneToCal_ 10584 ] 39 15 00? L
12096 38 38 CITYHIGHWRat Would You Do? 10684 “ 41 38 SUGAR RAYAMhen i Over =]
12090 37 35 10280 e = A Moment =i
11687 38 33 SHAGGYAssvel ToMe 9702 1 B M WILLAFORDA Wanna Be 8ad ¥
11284 30 32 9408 n W 3l JENNIFERLOPEZTM Resl M
10881 10 32 JAGGED EDGEAWNere The Party Al 2408 2 &t §4  JESSICA! ¥
10478 33 32 MELLYARIGEWitMs 9408 42 -3 AVEFOR| aE
10075 2N 94 0 36 30 NELLY FURTADO/Turn O The Light L
9672 27 31 SUGARRAYMWhen irs Over 114 6 14 29 3DOORS DOWN/Be Like That 4
9672 27 30 JANET/AForYou 8820 28 28 29 SVALA/TheReal Me n4
8966 2y 8526 20 35 29 AUCIAI in4
8060 24 21 MYACaseOf Thebx... 7938 2 31 27 MATCHBOX TWENTY/Mad Season 7182
7857 32 7 | 7938 9 31 27 TRAIN/Drops Of Jupler... 718
7657 22 24 SCLUB 7/Mover Hed A Dream... 7056 0 14 26 ALIEN ANT FARM/Smooh Crminat 6916
7254 19 18 Linie Bt 52 1 20 25 DAFT PUNK/One More Tyme Bl
INCUBUS/Drive 6851 3 17 ‘NSYNGGone 4998 15 26 23 SHAGGY/Angel B1E
20 17 SAMANTHAMUMBA/Baby. Come Oves... 6851 14 17 LENNY| 49% 2 21 2 Esstwoad ey
17 16 JAY-ZAmo(HOVA) 6448 1717 -2z HONA) 4998 2 22 22 BETTER THAN EZRA/Exi Ordinary wez
1418 cA 6448 - 18 » EVEMROY That Giri AT04 2 5 21 O-TOWN/AIOr Nothng FEE
18 15 TOYMDo 6045 15 16 GORILLAZCEnt Exstwood 4704 7 720 Day SET
11 15 ENYAOnly Time 6045 4 16 NATURALAPut Your Amms... 4704 2 22 20 NSYNGGone T
11 14 3DOORS DOWN/Be Uik That 5642 18 15 D12PupleHils 410 7 22 19 RONAN KEATING/Lovin' Day ¥
17 14 NSYNCGono 5642 16 14 EDEN'SCRUSH/Love This Way ams 7 20 19 JEFFREY GAINES/ Your Eyes. Bt
12 13 NELLYAideWitMe 5239 15 14 AGUILERACome On Over... 4118 8 19 18 SUM41FaLp e
10 13 529 13 13 MOBYRGWEN " 12 18 KRACKERYeah, Yoah, Yeah Lrd
412 JARULEAN MO../Put On Me 4% 1m 13 FURTADOA'M L2 A Bird 3822 12 14 15 Time b
13 12 JANET/ANFor 4836 § 13 AALIYAHTryAgsin B2 18 14 14 U2/Stuck o AMoment. 324

WXKS/Boston WIHT/Washington, 0C WWZZ/Washington, DC KRBE/Houston-Galveston| WSTR/Atlanta
Clear Channel Clear Channel A Bonneville Susquehanna Jefferson-Pilot
(781) 396-1430 (301) 463-9429 @ 7 (703} 522-1041 (713) 266-1000 (404) 261-2970
McCartney/Davd IO'fM WyatlOes 1 g Edwards/Selers Domino/Whitte Bowe/Ammons
12+ Cume 606,400 12+ Cume NAA 12+ Cume 599,600 oo 124 Cume 731.700 12+ Cume 617,980
navs PLAYS A nuYS
ANTBTAITLE 5 (000) LW TW  ARTIST/TITLE 6 (09) ™ MnsTAITLE 61 (000 LW Tw  AAmSTTITLE LW TW  ARTIST/TITLE o (000)
EVE FGWENSTEFANVLctMe BlowYaMind 29103 95 94 JAGGED EDGEMMere The Party At ] 85 69 BLUCANTRELLAMEm Up! 18224 83 30 BLLCANTRELLAE Em UpStye... 6 8 18423
STAINDACs Boen Awble 28849 96 92 BLUCANTRELLA Em UpSive... ] 85 87  EVEFGWENSTEFANUL MeBlow Yabtiod 18792 83 78 EVEF/GWEN STEFANVLat Me Blow Yaked 67 68 TRANDrops Of Jupie... 18156
AMERICAN HI-FU/Flavor Of The Weak 26487 75 90 JENNFERLOPEZTmFeal 4 82 35 MCUBUSDie 18576 60 78 LOPEZ/Tn Raal 68 67 By AMoment 17889
BLU CANTRELLH Em Up Siye... 2179 94 38 0 70 85 LIFEHOUSEManging By A Moment 18360 81 77 STAINDYS Beon Awhle 62 66 DAVEMATTHEWS BAND/The Space Setween 17622
By AMoment 70 71 USHERY [ 38 73 STAINDAYsBoen Avhie 15788 »n 52 64 STANOAIS Been Awhile 7008
SMASH A 222 81 70  EVEF/GWEN STEFANULS Mo Biow Ya Mind o 83 60 EVEGManw's To The Night 10800 S7 82 LIFEHOUSEManging By A Moment 43 47 VERTICAL HOAIZOWERSt ) Ever Had . 12549
JENNIFERLOPEZTm Real 18023 58 62 EVEGMers's To The Night 9 “ /Someone To Cak 9936 51 53 Of Juphs.. 43 47 SUGAR RAYMhen s Dver 12549
USHER Remand Me 14388 2360 1 [ 37 43 9288 81 50 DESTINY'S CHIL/Bootybcious 45 47 EVE6Here’s To The Nipht 12549
NELLY/Rida Wit Me 14288 64 55  CITY HIGHAhet Would You Do? [ 043 DAVE SpaceDetwsen 9288 37 50 The 45 48 UNCLE 12282
14061 41 47 JANET/SomeoneToCal_ 0 4443 WILLAFORDA Wanna Be Bad 288 48 43 JANET/Someone ToCal.. 44 44 SMASHNOUTHT A Believer 11748
EVEGHere's To The Nigit 14061 36 44 FORDV) Wanna Be Bad 0 3 a2 a2 5 42 44 WISEGUYS/Start The Commotion 11748
A ] 1734 38 42 GIGIDAGOSTING/TE Ry Wi You 0 55 42 Ot Jupier.. €072 40 48 MISSY ELLIOTT/Get Ur Frask On 4442 MOBY FGWEN STE 1214
AFROMAN/Bocause | Got High 13407 7 39 TOYMOo 4 33 42 USHERA Aeming Me a2 $3 40 CNIYM You Do? 45 42 3DOORS DOWN/Be Lke 1214
TRAINDrops Ot Jupler... 13080 37 37 TRICKDADDY/Take R To0aHouse [ 43 42 JENNIFERLOPEZTm Real 9072 1037 USHERU Me 57 42 MATCHBOX TWENTY/uad Season 1214
D-TOWN/ANOr Nolking 13080 45 35  STAINDs Boen Awhie 0 40 47 AMERICAN H-F/Favor OF The Weak 8356 35 37 AGULERALILKIM. /Lady Marmatade 42 41 FUEUHemorrhage 10047
FIVE FOR FIGHTING/Superman 12426 22 33 SUM41FatLip 0 41 40 SUGARRAY/MWhentrs Over 8540 4% 32 35 NELLY FURTADO/Turm ON The Light 9345
DOORS DOWAVBe Like That 11445 24 33 CRAGDAMDAIMeIn 0 H SMASHMOUTHYM A Bolisver e 39 33 LFOEvery Othet Tie 28 35 MICHELLE BRANCHEverywhers 4345
NELLY FURTADO/Turm Of The Light 9010 38 31 IANVANDAHLICasties In The Sky 0 27 27 112Pmches & 5632 32 33 JANET/ARForYou 33 33 AVEFORRGHTINGS perman 8811
MICHELLE BRANCHEverywhere 9156 24 20 MISSY ELLIOTT/Got Us FroakOn o 2226 ENYAOO Tinw 5618 29 33 SUGARRAAYMWhen ItsOver 27 21 AMERICANHI-FURavor Of The Waak 7209
JANET/ANFox You 7848 16 27 SAMANTHAMUMBA/Eaby. Come Over... 0 224 MICHE 5184 31 30 NELLYFURTADG/Turn Of TheLight 220 27 27 U2/ShckinAMome... 7209
JANET/Someone To Cah 7848 28 27 JESSICASMPSONTusistbie 0 23 23 JAGGED EDGEMhrs The Party At 127 DESTINYSCHILEmoNon 7398 20 28 v 6942
GG D'AGOSTINOTY Fly With You 7194 13 26 Juphe... 0 4022 JANETIANFor Yoo 4752 2 27 NELLYRideWitho 7398 19 25 6675
LIT/My Ovn Worst Enemy 6067 32 26 JARULEAIL MO./PutttOn Me ° 2% 2t 4536 24 20 DESTINY'SCHILD/Survvor €302 21 24 JANET/Someons ToCall. 6408
BONJOVVIS My Lile 6667 22 26 AFROMAN/Because!Got High [ 25 19 NELLYFUFTADO/Tum Of Th Light a0 120 LENNY KRAVITZ/AGaN 5490 10 19 | ANT FARMLSrrowoth Cri 5073
SHAGGY/Angel 6067 26 25 LFEHOUSEManging By AMoment 0 2319 3DOORSDOWNSeLis o4 22 3480 35 18 O-TOWNWAROr Nothiny 4806
MINE DAYS// A 6067 27 25 3LWMoMore (Baby..) 0 2219 U2SuckinAMoment.. 4104 20 19 UNCLE KRACKERFolow Me 5206 4 17 WEEZERAsiandin The Sun 4539
DREAMHe Loves U Nat £540 - 25 MICHAR. My World 0 14 13 JENMIFERLOPE2/Love Don Cost. 3888 52 19 HELLYFURTADOTm ke ABird 5208 5 17 MICHAEL JACKSONou Rock My Workd 4539
'WISEGUYS/Start The Commotion 8540 26 25 JAV-ZAZO(HOVA) [ 2210 DREAMTHiS IsMe 3838 18 18 PINKMoSIGe 02 1416 MADONNADon Tel Me 4272
SCLUB 7/Never Had A Dream . 213 29 25 AGUILERMILKIM.. [ 2218 FIVEFORRGHTING Superman 3838 50 17 O-TOWNASOr Notw 4658 15 15 ENYATDOY Time 4005
JOE Wanna Know 6213 27 24 SUGARRAYAWNGIfs Over 4 218 JOE 3888 7 15 ‘WSYNCGone . [ s ANO JARON/Crazy For This Gid 4005
BUNK-182/All The Small Thngs 6213 23 23 SAMANTHAMUMEADONT Nesd You... 0 18 18 SHAGGY/Angel 3888 1518 112Psaches & Craam 384 131 Rose U7t
NSYNC/Gone 5886 19 22 ATC/Avound Theworkd. 0 318 FUELBIODIY 3888 15 15 SARIAPARISLaokALUS 410 1013 U7
ALIEN ANT FARM/Smooth Criminal 5886 21 20 Di2PupkHls 0 13 18 MADONNADon Tol Me 3888 "1 E The Party Al 4110 13 13 BARENAKED LADIES Pinch Me un
CREED/WRh Arrns Wide Open 5806 17 19 MARIAH CAREY/Never Too Far 4 1517 PINKThare You Go 72 15 1 WILLAFORD/A Wanna Be Bad 113 . un
0IDO Thankyou 5696 20 19 PWNK/There You Go 0 15 17 SONIOUE/ Feeks SoGood %72 1714 Fools 50 Good 38%6 13 12 SANTANAF/ROB THCMAS/Smodth 3204
JENWIFER LOPEZPlay 5808 21 19 SESTMYS DL apended Morer. 0 15 17 ALICE DEEJAY/Betar Off Alone %72 19 14 ALIGE DEEJAY/Betisr Ot Alone 12 12 BONJOVLXS My Lite 3204
8 MATCHBOX TWENTY Bent 5886 18 18 AOMTE L K3 EskitiaiR O Tonte 0 1016 SUMAIFaLp 6 1012 DI2Purpiotils 3288 1512 LENNYKRAVITZ/Again 3204
9 17 2 SUM4FatLp 5559 18 GORILLAZ/CM Eastwood [ 17 18 PINKMosiGirs U6 2712 K018 J0N00my "2 3204
20 17 JAGGED EDGEMhere The Party Al 5559 22 17  DREAMMeLovesUNot [ 13 16 DESTINY'SCHILO/ndepandent Women... 456 10 11 SHAGGY/MWaenMe 014 10 12 SISTERMAZELChange Yous Mind 3204
1117 Wm0 HOVA) 5659 15 17 SARINAPARISALOokAIUS .0 16 15 MADONNAMAsc 40 2110 GIGITAGOSTINGTY Fly With You 2740 29 12 AGUILERALILKIM /Lady Marmatade 204

www americanradiohictorvy com


www.americanradiohistory.com

CHR/Rhythmic

Indicator

Most Added.-

JAGGED EDGE Goodbye (So So Def/Columbia)

TRICK DADDY I'm A Thug (Slip ‘N Slide/Atlantic)

BUBBA SPARXXX Ugly (Interscope)

LIL’ ROMEO The Girlies (Soulja/Priority)

112 Dance With Me (Bad Boy/Arista)

LIL’ RASCALS Hardball (Columbia)

OLIVIA You Got The Damn Thing (J)

DJ ENCORE | See Right Through You (MCA)

BILAL Fast Lane (Moyo/Interscope)

LOVE DOCTOR Slow Roll It (Universal)

SHAQUILLE O’NEAL In The Sun (T.W.isM./Trauma)

KYLZ/Albugquerque, NM *
PD: Rodb Reyais
MO: 0J Lopez
APD: Mr, Cloan
No Adds.

KFAT/Anchorage, AK

OM: Mark Carison

APO/MD: Marvin Nugenl
Mo Ados

WBTS/Atlanta, GA *
PD: Dele D'Brlan

APD/MD: Jott Milas
! “mas‘v"'mvs DOGG D™
GINUWINE “Ddierence”

WZBZ/Alantic City, NJ *
PO: Ted Nosh
o hods

KQBT/Austin, TX *

KISV/Bakerstield, CA *
PD: Bob Lewls
APD/MD: Picazeo

$AB3ED E0GE

WERQ/Battimore, MD *
AP0; Maks Al Migh
2 LUDACRIS “Fatty”

WBHJ/Birmingham, AL *
PD: Mickey Johnsan
APO/MD: Mary Kay
$ oW »
3 MICHAEL “Rock™
TYRESE “Gonma”

WJMN/Boston, MA *
PO: Donnis D'Heron

MD: Michelle Williams

1 WELLY "H1

WBBM-FM/Chicago, IL *
PD: Tadd Cavansh
MD: Erik Bradiey

No Adds

KZFM/Corpus Christi, TX *
PO: Ed Ocanas
MD: Arlane Madall

2 PETEY PARD “Rass”

1 DESHNY'S CHILD “Ematon™

KQKS/Denver-Boulder, CO *
PD: Cat Collins
MD: Johw E. Kage

10 BUBBA SPARXX
7 WYy lme“%

KXUU/Benver-Boulder, CO
PD: Brian Miche!
3 BUBMA

BILAL “Fast™

KPRR/E! Paso, TX *

OM/PD: Joha Candslarie

APD: Patty Disz

MD: Gina Lue Fuentez
No Aods

WBTT/Ft. Myers, FL *
PO: B0 Matthews
Mo Adds

WIPX/Ft. Wayne, IN *

PO: Pl Bocker

MD: Woasel

7 LA WAYNE “Shine”

§ JEhathoee DUPR boka
RS S

KBOS/Fresno, CA *
PU: E. Curtis Johngon
APO; Grog toan

3 BROWN “Candy’
]

KSEQ/Fresna, CA *
£D: Tommy Dsl Rio
WD: Jo Jo Lapez

WJMH/Greenshoro, NC *
OM/PD: Brian Dovgtas

MD: Tap Meney
7L HO Bangsta”

WZMXMartiord, CT *

OM: Steve Salhany

PO: Victor Star

APO/MD: David Simpson
o Adds.

‘N SYNC Gone (Jive}
Total Plays: 209, Total Stations: 11, Adds: 3

New & Active

UL RASCALS Hardball (Columbia)
Total Plays: 261, Total Stations: 20, Adds: 1

BRIAN MCKNIGHT Love Of My Life (Motown)
Total Plays: 242, Total Stations: 27, Adds: 1

MR. CHEEKS Lights, Camera, Action (Universal}
Total Plays: 134, Total Stations: 16, Adds: 2

RAY-J Formal Invite (Atiantic)
| Total Plays: 125, Total Stations: 20, Adds: 6

JAGGED EDGE Goodbye (So So Def/Columbia}

| Total Plays: 107, Total Stations: 19, Adds: 15

PUBLIC ANNOUNCEMENT John Doe (RCA}
Total Plays: 101, Total Stations: 4, Adds: 1

JOY ENRIQUEZ What Do You Want (LaFace/Arista)
Total Plays: 80, Total Stations: 9, Adds: 0

JESSICA SIMPSON A Little Bit (Columbia}
Total Plays: 57, Total Stations: 6, Adds: 0

PRU Aaroma (Capitol}
Total Plays: 50, Total Stations: 9, Adds: 3

| OLIVIA You Got The Damn Thing (J}
| Total Piays: 41, Total Stations: 11, Adds: 6

Songs ranked by total plays

PLEASE SEND YOUR PHOTOS

Please include the names and titles of all pictured
and send themn to:

R&R c/o Renee Bell:
10100 Santa Monica Bivd.,
5th Floor, Los Angeles, CA 90067

R&R wants your best snapshots (color or black & white).

CHR/Rhythmic Reporters
Stations and their adds listed alphabetically by market

KODBMonolulu, HI *
FABOLOUS FNATE DOGG "Deny”
TYRESE “Gonoa™

KiKiHonolutu, Ht *
PD: frad Rico
MD: Pablg Sato

KXMEMHonolulu, HI *
PO: K.C.
MD: Kavin Akitake

SROWN Tandy”

WEGHusion-Gabveston, TX *
PD: Xasom Powsll
11 DESTYS CHRLD

WHHH/ndianapolis, IN *
PO: Brian Wallace
MO: Carl Frye

No Addgs

WJBT/Jacksonville, FL *
PO: Aaron Maxwell
MD: G-Wiz

0 Aocs

WXIS/Johnson City, TN
PO: Blade Michasls
MO: Togd Ambrose

112 “Dance”

CITY HIGH “Caramer”

RAY-J “Wrete™

KLUC/Las Vegas, NV *
PD; Cal Thomas
APD: Mike Spencer
MD: J.8. King
1 ONELLY "1
JAGGED EDGE "Goodoys™

KHTE/Litile Rock, AR *
Oie/Prog.. Larry LeBlanc
MO: Potar Gumn

BUBBA SPARXOL

s
MPRESS “Maybe™
OLWVIA “You™
PR “Asoma”

KPWR/Los Angeles, CA *
VP/Prog: Jimmy Steal
APD: Damion Young
MO: £-Man
No Adds

KLZKALubbock, TX
PO: Tony Manero

KXHT/Memphis, TN *
Immn PDIIAII Davin Siesle
.. “Hood"

ucm Tl

KHTN/Merced, CA
PO: Rene Robarts
APO: Rich Adams:

ﬁnm&w

WPOWMiami, FL *
PD: Kid Curry

APD; Tony The Tiger

lﬂ)z Eddia Mix

KTTBMinneapolis, MN *
PD: Randy James
APD: Scrap Jackson

WKTUMNew York, NY *
VP/Ops.: Frankie Blue

MD: Geronimo
15 MARC ANTHONY “Tragecy

WQHTNew York, NY *
PD: Tracy Cloherty
322 MAAY J, BLIGE

WNVZMNoriolk, VA *
PO: Don London
WO: Jay Went
00GG . “Wanna™
BUBBA SPARIGK “Ughy™

KBAT/Odessa-Midland, TX
PO: Les Caro
MD: DJ Slo-Motion

o Adas.

KKWD/Oklahoma City, OK *
PO: Steve English
MD: Cisco Kidd

JAGBED EDGE

PRU “Aaroma”
PUBLIC AMMOUNCEMENT “John™

KQCH/Omaha, NE *
PD: Erik Johason
No Adds

WJHM/Oriando, FL *
Oie/Ops.: John Roberts
PO: Stovie DeMann
MD: Jay Love

o Aods.

WPYD/Orfando, FL *
P: Phil Mickasts
‘g .&LEW

mmﬂ “Demy”

KCAQ/Oxnard-Ventura, CA *
PD/MD: Erika Garite
APB l| Baar

Pou0

2 MMM
KEVFAAD “Rase”

KKUU/Palm Springs, CA
PD/MO: Patlis Motsno

APD: Amﬂl!
JAGGED EOGE “Goodbye™

KKFR/Phoenix, AZ *

PO: Bruce St. James

APD/MD: Chartie Heere
o Ados

KXJM/Portland, DR *
Die/Prog.: Mark Adams
APO: Mario Devos

MD: Prety l&num

4 oo

WWKX/Providence, Rl *
PO: Jorry McKenna
Mo: Beadiey Ry ny-n

KWNZReno, NV *
PO: Bill Schuiz

KGGI/Riverside, CA *
PO: Jesse Duran
Interim MD: 00M
2 # 000y “Bad”
INGGED EDGE “Goodtys™

KBMB/Sacramento, CA *
OM: trahim “Ebro” Jamite
PD: Travis Losghean
APD/MD: Big Kid Bootz

o Adcs

KSFM/Sacramento, CA *

KUUU/Satt Lake City, UT *
OM: Xayven Motiss

18 112 “Danea”
10 JERMAINE DUPR) “Bakn™

KTFM/San Antonio, TX *
PO: Mark T, Jackson

75 JUVENILE “Mestwna™

5 JERMAINE DUPRI “Batn’

XHTZ/San Diego, CA *
OM/PO: Lisa Karsting

KMEL/San Francisco, CA *
VP/Prog.: Michas) Marlin

APD/MD: Mariama Saider
13 TRCK DADDY “Theg”

KYLD/San Francisco, CA *
¥P/Prog.. Michas) Martin
- e

KWWV/San Luis Dbispo, CA
PO: Bob Lewis
MO: Suave Javi

e 3':“»"& “Goodtys™

KUBE/Seattle-Tacoma, WA *
OM: Shollls Hari
PD; Eric Powsrs
APDMMD: Jolie Pilst
2 NATE ‘Cﬂ—'h
NELLY "1V

KBTT/Shreveport, LA *

PDMD: Quenn Echols

0 UL RASCALS Harmbas®
RAYS “tnvity”

PUFF ENDZ “Cas™
THA LIS “Wae™

KWIN/Stockton, CA *
VP/Prog.. Jehn Christian

WLLD/Tampa, FL *
PO: Driando
APD: Scaniman
MO: Beata
o Axds

KOHT/Tucson, AZ *

PD/Mark Medina

APOMD: R Dub

12 DESTWYS CriLD
JABGED

PETEY PABLD "Rise”

KBLZ/Tyler-Longview, TX *
0: Pate
DESTNY'S CHLD “Emoton™
OUVIA ~You"
LOVE DOCTOR “Siow*

WPGDIWlshInulnn oce

KDGS/Wichita, KS *
PD: Greg Witliams
MD: 4o Jo Collins

8 UL ROMED "Gires™

*Monitored Reporters

71 Total Reporters

62 Total Monitored

9Total Indicator

8 Current Indicator Playlists

Reported Frozen Playlist(1):
W.IWZMantgomery, AL

wwWw americanradiohistorvy com
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o .ember 7, 2001
* s ’ B b o W TE Most Added.
. JENNIFER LOPEZ 'm Real (Epic) 00 -0 70819 1 60 | Www.rradds.com o
2 > ALICIA KEYS Fallin’ (J) 3505  -101 603435 11 850 | yagGED EDGE Goodbye (So So Def/Coluimbia) 15
3 s JAGGED EDGE Where The Party At (So So Def/Columbia) 3108 -246 542401 17 57/0 NELLY #1 (Priority) 6
4 USHER U Remind Me (LaFace/Arista) 2786  -334 441154 15  61/0 | RAY-J Formal Invite (Atlantic) 6
; ; OLIVIA You Got The Damn Thing (/) 6
7 ©  MISSY ELLIOTT One Mmutg Man (Gold Mind/EastWest/EEG) 2513 +30 464667 13  59/0 112 Dance With Me (8ad Boy/Arista) 5
6 5 AFROMAN Because 1 Got High (Universal) 2495 -88 366070 5 55/0 GINUWINE Differences (Fpic) 5
1 © MARY J. BLIGE Family Affair (MCA) 2348 +156 384227 i 60/1 TYRESE What Am | Gonna Do (RCA) 5
8 s JAY-Z izz0 (HOV.A) (Roc-A-Fella/IDJMG) 2344 16 409066 8  56/0 | LIL'MO Gangsta (Love 4..) (Gold Mind/EastWestEEG) 5
s o BLUCANTRELL Hit ‘Em Up Style (Oops!) (Arist) 2201 26 3338 19 530 | ICAMAINE DUPRI Bl Out. (S50 B Elltaik) < 8
: PABLO Raise Up (Jive) 5
5 1 112 Peaches & Cream (Bad Boy/Arista) 2183 -520 321708 23 6110
10 n  LUDACRIS Area Codes (Murder inc./Def Jam/IDIMG) 2098 -142 315717 11 54/0
13 ® TRICK DADDY I'm A Thug (Slip ‘N Slide/Atlantic) 1990 +50 329123 10 561
12 13 EVE F/GWEN STEFANI Let Me Blow Ya Mind (Ruff Ryders/Interscope) 1796 -312 283080 23 58/0
15 @ FABOLOUS F/NATE DOGG Can't Deny It (Desert StornmvElektra/EEG) 1785 +194 342874 7 55/3
14 s P. DIDDY & THE FAMILY Bad Boy For Life (Bad Boy/Arista) 1653 90 321233 9 55/1
16 %  ISLEY BROTHERS F/RONALD ISLEY Contagious (DreamWorks) 1490 -80 209280 8 40/0
bl @ GINUWINE Differences (Epic) 1304 +293 220086 8 40/5
% ©® JARULE Livin’ It Up (Murder Inc./Def Jam/IDJMG) 1267 +267 231693 5 8/2
18 19 LIL' MO Superwoman (Gold Mind/EastWest/EEG) 1164 -151 185609 19 55/0
Y »  CRAIG DAVID Fill Me In (Wildside/Atlantic) 1153 -203 192080 15 44/0 MOStPII’;cyrseased
® 2 MISSY ELLIOTT Get Ur Freak On (Gold Mind/EastWest/EEG) 1120 -65 174980 27 5700 S
u @ MICHAEL JACKSON You Rock My Word (Epic) 1112 +663 250081 2 4372 mnﬁLﬁison T “‘f;‘;*;
a @ BUBBA SPARXXX Ugly (interscope) 104 4479 241429 3 48/4 | i SPARXXX Ugly (Interscope) 479
2 2 JANET Someone To Call My Lover (Virgin) 1045 -718 135493 13 3500 AALIYAH Rock The Boat (BlackGround) +450
2 »  TOYAIDo (Arista) 1042 114 123212 22 31/0 | AALIYAH Try Again (BlackGround/Virgin) +345
Breaker @  RL/SNOOP DOGG/LIL' KIM Do U Wanna Roll (J) 1036 +141 146249 6 381 Eﬁmﬁg Va’l'f*f';r"e":cgga(‘é ;3//"”5'3) :ggg
» @  AALIYAH Rock The Boat (BlackGround) 829 +450 188400 2 391 JA RULE Livin' It Up (Murder inc./Def JamADJMG) +267
@ R. KELLY Feelin’ On Your Booty (Jive) 746 +29 148407 5 380 NELLY #1 (Priority) +195
% @ 112 Dance With Me (Bad Boy/Arista) 731 +306 164166 2 46/5 FABOLOUS FNATE DOGG Can't.. (Desert Storm/Elk/EEG)  +194
% x  CHRISTINA MILIAN AM To PM (Def Soul/IDJMG) 729 4 103238 5 30/0 | MARYJ. BLIGE Famiy Affair (MCA) +156
» s NELLY Batter Up (Fo’ Reel/Universal) 648 -36 68957 5 230
a7 @  NELLY #1 (Priority) 604 +195 73584 2 43/6
k) €0 DESTINY’S CHILD Brown Eyes (Columbia) 560 +85 65141 4 12
) €  PETEY PABLO Raise Up (Jive) 490 +143 70163 4 19/5
3 s C00 COO0 CAL My Projects (Tommy Boy) 487 -20 61100 5 262
B € FOXY BROWN Candy (Violator/IDJMG) 461 +11 71834 3 2113
k) € DESTINY’S CHILD Emotion (Columbia) 455 +69 54974 5 22/4
“ @ RUFF ENDZ Cash, Money, Cars, Clothes (Epic) 429 +96 48966 2 29/2
kS w  T.C.P. Gotta Girl (Elektra/EEG) 422 25 36751 4 26/0
@ @ LI WAYNE Shine (Cash Money/Universal) 390 469 63051 3 1972 Breakers-
@ UL MO Gangsta (Love 4 The Streets) (Gold Mind/EastWest/EEG) 366  +136 64390 1 315
© «  JADAKISS Knock Yourself Out (Ruff Ryders/Interstope) 361 -10 87793 4 211 A ———
« @ TYRESE What Am | Gonna Do (RCA) 360 428 68606 2 325 ~ NOW PLAYING ON 60% OF
s @ DMXWe Right Here (Ruff Ryders/IDJMG) 30 48 122019 2 20 JEE BRI,
L @® MAXWELL Lifetime (Columbia) 352 +19 68651 4 21/0
4 % LIL’ ROMEO The Girlies (SOU”Z/PTIOTIW) 321 -21 29762 3 281 RUSNOOP DOGG/I.IL, KIM
a o EASTSIDAZ | Luv It (Dogghouse/TVT) 310 42 66850 6  18/0 Do U Wanna Roll (J)
@ GORILLAZ Clint Eastwood (Virgin) 303 +36 35529 1 180 TOTAL PLAYSINCREASE  TOTAL STATIONS/ADDS CHART
@ JERMAINE DUPRI Baliin’ Qut Of Control (So So Def/Columbia) 284 +67 58359 1 20/5 1036/141 381 @
] 0 0-TOWN All Or Nothing (J) 267 -22 56202 3 6/0
(e plays o 1 Ay ek of Sumdey 2k Setiriay 1. et SPreer on songs.gaing povS o A 1t hom provioveoak ity | | Mos i ot umberaf e st tcaty ponss sty
songs are tied in total plays, the song being played on more stations is placed first. Breaker status is assigned to songs reaching 60% of reporting overall total stations playing a song. Most Increased Plays lists the
panel for the first time. Songs that are down in plays for three consecutive weeks and below No.25 are moved to recurrent. Gross Impressions equals songs with the greatest week-lo-weekincreases intotal plays. Weighted
Average Quarter Hour Persons times number of plays {times 100). Average Quarter Hour Persons used herein with permission from The Arbitron chartappears on A&R ONLINE MUSIC TRACKING.
Company (Copyright 2001, The Arbitron Company). © 2001, R&R Inc. B .
The
%@ﬂﬁ@mo 680 Heinberg St., Pensacola, FL 32501 - P.O. Box 1753 Pensacola, FL 32598
Vinyl Bumperstrips/Decals « Static Cling Window Stickers « Wristickets « Safety Strips
Scratch-Off Games « Membership Cards « Barricade Tape ¢« Cassette Labels
Temptoos-Temporary Tattoos « And Much More!
' Set-up Charges and Printing Piates on "ALL” Existing Designs! '
FREE! ~" iz s FIRIEE!
Fax 850-434-0192 or E-Mail: thelabelco @ aol.com
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G00 GO0 GAL
MY PROJEGTS

Remix feat. Trick Daddy & Korupt Gut Now!

#36 CROSSQVER MONITOR THIS WEEK!
1SELLING RAP SINGLE 4 WEEKS IN A ROW!!t
 €PneR mnmnvmmc e

v ;k y
........ i ‘-&ﬂ %
. ‘.,l‘\_n_._ ......... e D |

COOCODCAL
KYLZ "KCAQ WHHH “MY PROJEGTS‘” S -__-_.,_ 3

gnﬁﬂf "KBMB WJMH WCHH BLOWING UP - R
ITE" WJFX “WCKZ KBBT WGZ0 ﬁ"
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p _T" CHR/Rhythmlc

e ==

September 7, 2001

@ﬂlmﬂm Com | i

BY \IlIDl\IL\SB" ’ America’‘s Best Testing CHR/Rhythmic Songs 12+ For The Week Ending 9/7/01.

Artist Title (Label) LW Familiarity Burn D Familiarity Burn

JENNIFER LOPEZ F/JA RULE I'm Real (Epic) 4.22 4.20 8% 20% 4.27 98% 18%
JAGGED EDGE Where The Party At?(So So Def/Columbia) 4.18 4.15 97% 26% 4.20 97% 26%
ALICIA KEYS Fallin’(J) 4.13 4.11 96% 28% 4.10 95% 29%
FABOLOUS F/NATE DOGG Can't Deny It(Desert Storm/Elektra/EEG) 4.10 3.95 70% % 4.14 69% 7%
JA RULE Livin' It Up(Murder Inc./Def Jam/IDJMG) 4.07 - 64% 5% 4.09 61% 4%
JAY-Z lzz0 (H.0.V.A.)(Roc-A-Fella/IDJMG) 4.02 4.03 83% 13% 4.04 82% 13%
MARY J. BLIGE Family Affair(MCA) 3.98 3.94 73% 8% 3.92 70% 8%
GINUWINE Differences(Epic) 3.97 3.98 64% 9% 3.97 60% 8%
MISSY ELLIOTT One Minute Man(Gold- Mind/EastWest/EEG) 3.97 3.96 91% 21% 3.98 91% 20%
NELLY Batter Up(Fo" Reel/Universal) 3.96 3.97 82% 14% 3.99 82% 14%
112 Peaches & Cream(Bad Boy/Arista) 3.95 4.01 99% 42% 3.94 99% 42%
CRA!IG DAVID Fill Me In(Wildstar/Atlantic) 3.93 4.05 87% 20% 3.94 87% 21%
TRICK DADDY I'm A Thug(Slip ‘N Slide/Atlantic) 3.93 3.85 83% 15% 4.03 82% 14%
USHER U Remind Me(La Face/Arista) 3.90 4.01 97% 31% 3.89 97% 3%
BLU CANTRELL Hit ‘Em Up Style (Oops!)(Arista) 3.89 3.88 96% 37% 3.85 96% 38%
R.L. SNDDP DDGG AND LIL’ KIM Do You Wanna Roll{J) 3.84 3.77 47% 5% 3.87 44% 5%
EVE F/GWEN STEFANI Let Me Blow Ya Mind(Ruff Ryders/Interscope) 3.80 3.92 99% 54% 3.74 99% 59%
TDYA | Do(Arista) 3.78 3.84 72% 18% 3.76 2% 18%
LUDACRIS Area Codes(Def Jam/IDJMG) 3.74 3.59 91% 21% 3.78 91% 19%
P. DIDDY & FAMILY Bad Boys For Life(Bad Boy/Arista) 3.72 3.68 91% 24% 3.75 91% 24%
LiL’ MD Superwoman(Gold Mind/EastWest/EEG) 3.69 3.65 87% 35% 3.70 86% 34%
D 12 Purple Hills(Shady/Interscope) 3.65 3.70 94% 30% 3.75 95% 29%
MISSY ELLIDTT Get Ur Freak On(Gold Mind/EastWest/EEG) 3.63 3.67 99% 51% 3.59 99% 53%
JANET Someone To Call My Lover(Virgin} 3.61 3.59 96% 35% 3.59 96% 36%
CITY HIGH What Would You Do?(/nterscope) 3.59 3.61 98% 56% 3.60 99% 58%
AFROMAN Because | Got High(Universal) 3.55 3.44 82% 23% 3.65 82% 21%
JUVENILE Set It Off(Cash Money/Universal) 3.55 3.56 63% 13% 3.61 62% 11%
ISLEY BROTHERS F/RONALO ISLEY Contagious(DreamWorks) 3.54 3.56 67% 21% 3.48 63% 19%
CHRISTINA MILIAN AM to PM(Def Soul/IDJMG) 3.45 - 1% 9% 3.48 40% 8%
R. KELLY Feelin’ On Yo Booty(Jive) ) 3.43 - 60% 15% 3.40 56% 14%

Total sample size is 611 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much). Tetal familiarity represents the percentage
of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Sample composition is based on persons 12+. |
TD = Target Demo (Persons 12-24). Persons are screened via the Internet. Once passed, they can take the music test based on their format/music preference. RateTheMusic.com resuits
are not meant to replace callout research. The results are intended to show opinions of participants on the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The
RTM system is available for local radio stations by calling 407/523-7272. RateTheMusic.com data is provided by Mediabase Research, A division of Premiere Radio Networks.

Most Played Recurrents BIZYELEY Going For Adds .
i AT CITY HIGH 1/EVE Caramel (Interscope) C
., D12 Purple Hills (Shady//nterscope) 917 ENRIQUE IGLESIAS Hero (/nterscope)
| CITY HIGH What Would You Do? (Interscope) 837 MARIAH CAREY Don't Stop (Virgin)
JUVENILE Set It Off (Cash Money/Universal) 795 K&MT%C;;;T]OQTJrg:nTn?l'(ngﬂfojg:;g//zl)jj/%sa/)
* RAY-J Wait A Minute (Atlantic) 698 - ROYCE OA 5'9" You Can’t Touch Me (Columbia)
H NELLY Ride Wit Me (Fo’ Reel/Universal) 667 SHAQUILLE O’NEAL In The Sun (T.W.isM/Trauma)
JA RULE F/LIL’ MO AND VITA Put It On Me (Murder Inc./Def Jam/IDJMG) 613 Listen now to these and other hot/new releases on
JOE F/MYSTIKAL Stutter (Jive) 574 Music Meetiqg, the industry's No.. 1 online destination
: s for new music.www.rrmusicmeeting.com
AALIYAH Try Again (BlackGround/\Virgin) 567 i
VIOLATOR F/BUSTA RHYMES What It Is (Violator/Loud/Columbia) 566
R. KELLY Fiesta (Jive) 502
0B FINEST F/NAS Oochie Wally (Columbia) ] 464
MYSTIKAL F/NIVEA Danger (Been So Long) (Jive) 449
OUTKAST Ms. Jackson (LaFace/Arista) 445
LUDACRIS Southern Hospitality (Def Jam South/IDJMG) 414
DR. DRE The Next Episode (Aftermath/Interscope) 409
JAY-Z | Just Wanna Love U... (Roc-A-Fella/IDJIMG) 402
DESTINY'S CHILD Bootylicioué (Columbia) 396
JESSICA SIMPSON Irresistible (Cofumbia) 392
JA RULE F/CHRIST|NA MILIAN Between... (Murder Inc./Def Jam//DJMG) 386 KCAQ/Oxnard, C,A Asst. PQ Big Bear didn’t need to steal passes to get into the VIP' spot;
CASE Missing You (Def SoulIDJMG) _ 379 Zigﬁ::ahyahs VIP. He is pictured here with Aaliyah at her album release party in Los

www.americanradiohistorv.com
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WKTU/MNew York
Clear Channel
{201) 420-3700
Blue/Gesrommo
12+ Cume 2,326,200

ARTIST/TITLE

MICHAEL JACKSON/You Rock My World
GIGI DAGOSTINOA W Fiy Wikth You
JENNIFER LOPEZYm Rea!

MARLAH CARE Y/Never Too Far
(O-TOWN/A Or Nothing

SCLUB 7Mevor Had A Dream .
P.DI0DY /Bad Boy For Like
MADONNAMUSIC

MELANIE CA Turn o You

1025

CHR/Rhythmic Playlists

FIND COMPLETE PLAYLISTS FOR ALL CHR/RHYTHMIC REPORTERS ON R&R ONLINE MUSIC TRACKING

WDHT/N!II York

Emmi

1212)2299797

loherty

120 Cume 2,400,500

PLAYS

LW Tw  ARTIST/TITLE Gl {po0}
44 44 MARYJ BLIGEFamdy Attaw 72688
41 43 DMOUWe Right Hese 71036
43 39 MISSY ELLIOTT/One Minuie Man 64428
43 39 USHERU 64428
39 38 JAV2z0(HOVA) 62776
39 36  AALIYAH/Rock The Boat 59472
10 358 57820
40 34 ALICWI v 56168
37 34 FABOLOUS FANATE DOGG/Can’t Deny It 56163
37 33 NNIFER LOPEZ'm Real 54516
39 33 P DIDOY./Bad Boy For Lite 54516
16 31  JADAKISSAVe Gon' Make s1212
41 31 JAGGED EDGE/Whers The Party Al 51212
27 31 RKELLY/FeelnOn Your... 51212
27 36 Yoursel! Out 49560
2% 29 G 47908
27 20 112/0ance With Me 45256
30 27 BILALfastLane 4460
1 28 a MARYJ BLIGEMO Mose Drama. 42952
30 26 FRANCHISE/Livin In D2 City 42952
21 25  TRICKDADOYAmA Thug 41300
% 25 CODER/Sh's A | Got 41300
25 23 USHERA Dont Know 37996
11 22 BUBBASPARIOOUUGY 36344
6 21  FABOLOUS FNATE DOGG/Keepn'NGangsta 34692
< 2 AALIVAH Ty Agan 33040
23 19 ROYCE DASY/vou Can't Touch Me 31388
18 19 LILBOWWOW/Ghetto Girls. 31388
11 18 AALIYAHAYe Need A Resoluton 29736
26 18 JARUWLEAmn'ktUp 29736
20 17 28084
11 16 JUVEMILE/Set it Off 26432
20 15 &mﬁmmm 24780
28 15 JAHEWWJuS In 24780
27 1 m.nonmsm/wmnu 21476
- 13 AALIYAHIDont Wanna 21476
17 12 MUSIQ/Girl Next Door 19824
2 10 MARIAHCAREY/Don Skp 18520
24 10 LUDACRIS/Aren 16520
16 10 LI MO/Gangsta... 16520

G el o

KPWR/Los Angeles
Emmis

(818) 9534200
Steal/Young/E-Man
12+ Cume 1,708 000

EVEFMISTEFMMMMVIMM
112/Pesches & Cream
AFACUABas| GotHigh

KELLY

P.DIDDY... Mhyfmule

MISSY ELLIOTT/One Miwte Man
VIOLATOR F/BUSTA../Wnat it is

MARY J. BLIGE/Family Aftair

EVE F/GWEN STEFANI st Me Blow Ya Mind
R, KELLYFiesta

MISSY ELLIOTT/Get Ur Freak On
R. KELLY Foufin' On Your...
MICHAEL.

oCal..
FABOLOUS F/NATE DOGG/Cant Deny h
JOE FMYSTIKAL/Stutier

EVEMWNO'S That Girt
AGUILERALIL KIM_Aady Manmiatade
N SYNC/Girtsiond

DESTINYS
MYA/Case Of TheEx...
NELLY/Ride Wit Me
OUTKASTAS. Jackson

DESTINYS|
AALIYAH/Try Agan

(15)

KMEL/San Francisco
Ciear Channel

Martin/Snider
12+ Cume 772,300

September 7, 2001 R&R ® 69

5361061

ARVISTTITLE

A
SNOOP DOGG/TYRESE /Just A Baby Boy
£.0ID0Y../Bad Boy For Like

ALICIA r

L JACKSONYou Rock My World
R. KELLY/Feelin’ On Your...
USHERAJ RemindMe

GINUWINE/Differences
112/0ance With Me
RLKELLY/Flesta

JILL SCOTT/A Long Walk
CASEMissing You

AALIVAH/Try Again

JIMMY COZIER/She's A1 Got

8 TRICK DADDY/'m A Thug
MLIYAH FDMX/Come Back in...
BILALfFast

KMEL.JAMS

KYLD/Sen Francisco
Clear Channel

{415) 3560949
Martin/Archer

12+ Cume 929,600

ARTIST/TITLE

FABOLOUS F/NATE DOGG/CantDeny
LUDACRIS/Area Codes.
MISSY ELLIOTT/One Minute Man
JENNIFER LOPEZTm Real

JCIA KEYS/Fallrv

CRAIG Me In
CHRISTINA MILLANAM To P
JAY-2A220 (HOVA)
mux DADOYAmA Thug

I MO/Superworman

preiven ryAgan
mezusrzmm WeBiow Ya Med

‘M Do
MISSY ELLIOTT/Get Ur Freak On
R KELLY/Fiesa
AALIYAH Don't Wanma
MADISON AVENUE/Donl Call Me Babyy
JERMAINE DUPALBalA" Out O1.

WIMN/Boston
Clear Channel
{781) 663-2500

OHeron/Wiliams

ARTIST/TITLE
USHERU Remind Me
MISSY ELLIOTT/One Munute San

AFROMAN/Because | Got High
DNDUWe Righ Here:
CHRISTINA MILIANAM To PM
CITY HIGH/ Caramel

CRAIG DAVIDVFiR Me

MESSY ELLIOTT/Gat U Freak On
[Uk

P. DIDDY. /Bad Boy For Like
EVEFMNSTEFWMEWVIM
32 26 MARYJ.|

A KELLY/Fiesta
LUDACRIS/Area Codes

JARULEAIL'MO.../Pul 1 On Me
SNOOP DOGGA2y Low

DR DRE/The Next Episode

JARULE F/C, MILIAN Between Me And You
CITY HGHAVTat Woukd You Do?

(08 FINEST FANAS/Qochie Wally
EMINEM/Bitch Please Part 2

B/Chuck Cluck

K-C1 & J00Crary
FABOLOUS F/NATE DOGG/Can'l Deny t

WPGC/Washington, 0C
Intinity

(301) 918-0955
Stevens/Mitchem

12+ Cume 773,700

w

PLAYS

™
L]
13
59
53
53

KB)O(Houston-Galvesion

8729m

(713) 623-2108 o
Powet

12+ Cume 858,000

PLATS

W TW  ARTIST/TITLE 61 1000}
63 63  JENNIFER LOPEZT'm Real 25137
72 61 JUVENILE/Set nOn 24339
63 58 LILFLIPACanDo That 23541
67 55  JAY-ZzoHONA) 21945
44 59 NELLY/Batier Up 21147
82 50  ISLEYBROS/R ISLEY/Contagious 19350
59 50 AU v 19350
41 40 AALIYAH/Rock The Boal 18152
46 45 MISSYELLIOTT/One Minte Sdan 18354
41 44 112Peaches & Cream 17558
57 44 TRICKDADDY/Ym A Thug 17556
47 43 112/DacawihMe 17157
45 42 USHERUGotttBad 16758
41 38 WRECKSHOP FAMALY/Power Up 15162
43 38 JAGGED! The! 15162
46 30 15162
28 36 JARULEAMN KUp 14364
36 35  P.DIDDY../Bad Boy For Like 13965
40 34 TANKMaybe! 13568
34 33 JERMAINE OutOf... 13167
30 33 TYRESEMNM AmI Gonna Do 13167
12 28 AALIYAHTry, m7n2
21 23 CASEMot Yo Frend a7z
38 22 LUDACRIS/Area Codes 8778
22 20 DJDMOMY.25- 8379
25 20 BRIAN MCKNIGHT/Love Ot My Lile 7980
1019 W 7581
35 19 LILBOWWOW/Ghetto Girts 7581
15 19 L. Rock My World 7581
1219 USHERA Reming 7581
11 18 MARY.J. BUGEFamilly Aftaw 7182
§ 17 MISSY ELLIOTT/Get Ur Freak On 6783
23 16 AFROMAN/Because | Got High 6384
5 12 AALIYAH DontWanna 4788
- 11 3 DESTINY'S CHILOEmotion 4389
9 11 BUBBASPAROO/QY 4389
11 11 FABOLOUS FNATE DOGG/CanY Deny h 4389
13 10 R.KELYFesa 3850
15 9 CTYHIGHAWNa Would You Do? 3591
19 9 DESTINY'SCHID/Say My Name 59

T

Cox

{713) 9831200
Aden/Sana G
12+ Cume N/A

ARTISTTITLE
JUVEMILE/Setn

ALICIAKEYS Foli’
JENMIFERLOPEZm Asal
JARULEA W 1tUp
LILFLIPA Can Do That
JAVIAZD HONVA)
NELLY/Batter Up
JAGGED The Party At

BUBBA:

'WRECKSHOP FAMILY/Power Up
AFROMAN/Because | Got

EVE F/GWEN STEFANUL st Me Blow Ya Mind
NELLY/#1

ISLEY BROS /R. ISLEY/Contagious

MASSY ELLIOTT/One Minute Man

112/0ance With Me
FABOLOUS FANATE DOGG/Can'tDeny

MICHAEL JACKSONYou Rock My World
JARULEALIL MO../Put [t On Me

8 ‘NSYNC/Gone
CHRISTINA MILIAK/AM To PM

AALIYAHTry
O-TOWN/AN O Nothing
PROSECT PAT/Chickenhesd
LUDACRIS/Southem |

Hospitaty
OR. DRE/The Next Epesode

WBTS/Atlanta
Cox

{404) 897-7500
O'Brian/Miles

12+ Cume 446,500

ARTIST/TITLE

EVEAWNO'S That Gir

TRICK DADDY/Take t To Da House
JAGGED EDGE/Lot's Get Marmed
JAY-ZBig Pirin’

JOE FARYSTIRAL Swtvr
JAY-ZA st Wanea Love...

MRSSY ELLIOTT/Get Ur Freak On
JARULEALIL MO../Put 100 Me
BABYFACEMIat

ggg

3196

gaRRREgEay

WPDOW/Miaml

pLATS

LW TW  ARTIST/TITLE &1 1008
63 1 JAGGEDEDGE/Where The Party At 19581
68 60 LOPEZ'm Resl 19260
§4 59 LUOACRIS/Area Codes 18939
61 58  112/Peaches & Cream 18618
53 56  MISSY ELLIOTT/GetUx Freak On 17878
59 54 ALK v 1734
56 52  WMSSY ELLIOTT/One Minute Man 16682
62 51 1Got High 16371
52 49 ISLEYBROSR. ISLEY/Contagious 15729
10 4 15408
56 47 TRICKDADDY¥mAThug 15087
51 40 "MWM* 12840
17 38  DESTNYSCHI 12188
52 38 GGIDMWMR{WYN 11556
33 34 RAY-JWakAMiute 10914
39 33 USHERAI Remnd Me 105683
37 26 FOX/Running On Empty 8M6
21 21 UUMO/Superwoman 6741
25 20 COOCOOCALMY Projects 6420
13 20  ANGIEMARTINEZ/Live Al Sinmy's 6420
- 19 3 SHAKIRAWhenever 6099
1 18 DEE| 57718
13 17 FABOLOUS F/MATE DOGG/Can't Deny 1t 5457
21 16 CRAIG DAVIO/FNe tn 5136
15 18 JAY-ZAO(HOVA) 5136
16 15 LMO/Gangsta... 4815
12 15 4815
16 14 BLUCANTRELLA EmUpSivie... 4494
17 13 JAY-ZA JustWanna Love. oz
2 13 ALNAWT. a7
9 13 MOOULady (Hewr.) a73
16 12 R.KELLYFissta 3852
12 U Girlies. 3852
18 12 P.DIDOY../Bad Boy For Like 3852
11 11 DAFTPUNK/One More Time 33N
%N 353
15 11 MARY J. BLIGE/Family Aflair 3531
20 3
11 10 VIDLATOR F/BUSTA../Whal N is 3210
13 10 EMKEY 3210

KUBE/Seattle-Tacoma
Ackerley

{206) 285-2295
Hart/Powers/Pilat

12+ Cume 421,700

ARTISTTITLE

.IAV -Zzo (HOVA)
LUDACRIS/Area Coces
GINUWINE/ Differonces

JAGGED EDGE/MWhere The Party At
TOYAR Do

112/Pesches & Creem

TRICK DADDYA'm A Thug

SNOOPDOGGLayLow
P.0IDDY._/Bad Boy For Uke
MISSY ELLIOTT/Get U Freak On
GITY HIGHWhat Woukd You Do?

SRR R EEEE L EERRERE I

PLATS
™™
8

75
69
2]
o
L1}
s5
&%
45
Q@

a0
9
»
28
a7
2
k4l
20
2

KKFR/Phoenlx
Emmis

{602) 258-8161
St. JamesHuero

12+ Cume 315,600

ARTIST/TILE

JENNIFER LOPEZTm Real
D12Purple Hils. -
JAY-27z0(H.OVA}

AUCIA KEYSFalin’

SAETELS N Wl Tl FspAl
FABOLTLER TSI 110G T N

XHTZ/San Diego
Califormula

{619) 575-90%0
Karstiog/Solwar L
12+ Cume 318,908
LAYS
(W TW  AATISTAITLE G1 (000}
40 46 JAY-ZNZO{HOVA) 6304
32 48 DE The 6394
54 41 P,IDDY../Bad Boy For Lile 5699
40 41 RUSNOOP DOGS.. /Do Uwanna Rod 5699
33 39 LUDACRIS/Arm 421
J 30 33 AUCA ] 5421
52 0 mRLOPEZII'mM 5282
6 37 Altaic 5143
373 mu.mmmnowunmn 5143
42 35 JANET/Someons ToCal.. 4865
33 M TRICKDADDYAmAThug 4728
2530 470
32 30 KRAYZE BONEMasd Time Hustin® 4070
23 28 ISLEYBROS/R.ISLEY; 3892
828 M JACKSONYou Rock My Workd 392
3127 MYSTICMheLie ars3
- 27 AALIYAHARock The Bost 3753
30 26 KURUPT F/BLADUEACS Over B4
1328 LU 3614
26 25  MISSY ELLIOTT/One Manute Man U5
33 25 NELLY/Batler Up 3475
2% 25 375
20 24 BLUCANTRELLAR £m UpStye.. 3336
27 21 CRAIGDAVIDFEMe 2019
132 219
13 20 MARIAHCAREY/Never Toofar 7%
57 20 USHER Remind Me 2780
719 W Girtes 241
519 IMCKNIGHT/Love Of My Lila 2641
S 19 112DenceWihbe 2841
21 CHIl 2641
20 19 R.KELLY/Foalin' On Yous. 2841
3410 RAY-JAVaXAMinde 2502
18 10 TYRESEMhatAm | Goma Do 2502
5 17 AUFFENDZCash, Money, Cars. 2363
16 15 ATHENACAGEHey 2085
1615 L 2085
18 15 Gon' 2085
15 14 112Peaches & Cream 1946
1 14 BOBBY DIGITAL FRZAThe Rhumbe 1946
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1 JAGGED EDGE Where The Party At? (So So Def/Columbia)
2 MISSY ELLIOTT One Minute Man (Gold Mind/EastWest/EEG)
3 MARY J. BLIGE Family Affair (MCA)
4 JENNIFER LOPEZ I'm Real (Epic)
5 LUDACRIS Area Codes (Murder Inc./Def Jam/IDJMG)
6 FABOLOUS f/NATE DOGG Ya'll Can't Deny It (DS/Elektra/EEG)
7 112 Peaches & Cream (Arista)
8 USHER U Remind Me (LaFace/Arista)
9
10
1"
12

rock: “You Gets No Love”
tobat Bad Boy/Arista

FAITH EVANS

BI85 W TS

JAY-Z 1zzo (H.0.VA) (Roc-A-Fella/IDJMG)

P. DIDDY & THE FAMILY Bad Boy For Life (Bad Boy/Arista)

BUBBA SPARXX Ugly (/nterscope)

ALICIA KEYS Fallin’ (J)
13 LI’ MO Superwoman (EastiWest/EEG)
14 BLU CANTRELL Hit 'Em Up Style (Oops!) (Arista)
15 VIOLATOR f/BUSTA RHYMES What It Is (Violator/Loud/Columbia)
16 MISSY ELLIOTT Get Ur Freak On (Gold Mind/EastWest/EEG)
17 EVE f/GWEN STEFANI Let Me Blow Ya Mind (Ruff Ryders/Interscope)
18 R. KELLY Fiesta (Jive) £
19 AFROMAN Because | Got High (Universal) ‘
20 MICHAEL JACKSON You Rock My World (Epic) |
21 RAY-J Wait A Minute (Atlantic)
22 TRICK DADDY I'm A Thug (Slip-N-Slide/Atlantic)
23 FOXY BROWN Candy (Violator/IDJMG)
24 112 Dance With Me (Bad Boy/Arista)
25 CRAIG DAVID Fill Me In (Atlantic)
26 JUVENILE Set It Off (Cash Money/Universal)
27 ERICK SERMON Music (/nterscope)
28 AALIYAH Try Again (BlackGround) i
29 JA RULE Livin’ it Up (Murder Inc./Def Jam/IDJMG)
30 CHRISTINA MILIAN AM To PM (Def Soul/IDJMG)

@

As overwhelming emotions flow through Faith Evans’ voice, somewhere in the midst
of the tenderness a raw and powerful message is uncovered. She met and fell in love
with the powerhouse of hip-hop — the late Notorious B.|.G. Since the unfortunate loss
of one of our most talented and mastered lyricists, Faith Evans has unintentionally be-
come hip-hop’s most sought-after and adored widow. © When Evans released her
self-titled debut album, she was introduced as the first lady of the Bad Boy Empire. In
acase of love at first sight, Evans and Biggie married soon after their first meeting. But
fate stepped in and turned Evans life upside down when Biggie was tragically and sense-
lessly murdered just months after the birth of their son. While mourning the loss of her .
husband, Evans, P. Diddy and the rest of the Bad Boy family joined in honoring him
with a song that would become a worldwide anthem for those also in mourning, “I'll Be
Missing You.” ® Hearing Evans speak and sing with such strength and faith after the
tragedy was inspiring, and the world couldn’t wait for her sophomore project, Keeping
the Faith, The anficipation of her fans caused the album to reach its rightful place as
R&B's album of the year, housing the uptempo smash single “Love Like This” and the
heartfelt ballad “Lately ." @ To this day fans still get antsy at the mere menticrof a
new Faith Evans single. The young mother-singer-songwriter has released anotner hit
sure to tie up request lines, “You Gets No Love.” Evans picks up the flow and releases
a serious, “take no bull” attitude in this powerful track. She frankly tells her man that
there’s no future in their relationship — in fact, there's no relationship. She found out
about the games he likes to play and, to put it simply, she’s no fool. She tells him that
everything was going great, but he chose to mess up the rhythm, so now he's out.
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37 CHR/Rhythmic Mix Show Reporters
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 Contributing Stations

|

KOBT/Austin, TX
KISV/Bakersfield, CA
WBHJ/Birmingham, AL
WJMN/Boston, MA
WBBM/Chicage, IL

KPRR/ES Paso, TX
WJIFX/F1. Wayne, IN
KBDS/Fresno, CA

| KSEQ/Fresno, CA

| KiXI/Honolulu, HE
KXME/Honolulu, HI
KBXXMouston-Galveston, TX
| KLUCA as Vegas, NV

KZFM/Corpus Christi, TX ! KPWR/Los Angeles, CA

KXHT/Memphis, TN
WPOW/Miami, FL
| ‘KTTB/Minneapolis, MN

KDON/Monterey-Salinas, CA
WOHT/New York, NY
WNVZ/Norfolk, VA
KQCH/Omaha, NE

|
WPYD/Orlando, FL

KCAQ/Oxnard-Venlura, CA
KKFR/Phoenix, AZ
KXJM/Portland, OR

WWKX/Providence, RI
t

KBMB/Sacramento, CA
KSFM/Sacramento, CA
KTFM/San Anlonio, TX
XHTZ/San Diego, CA
KMEL/San Francisco, CA
KYLD/San Francisce, CA
KUBE/Seaitle-Tacoma, WA
WLLO/Tampa, FL
KDHT/Tucson, AZ
WPGC/Washington, 0C

“Just because | let you get some/Don’t make you the one/We're noteveninlove.” ® The
journey that fate laid out for this young woman has only made her stronger. She's ad-
mitted her struggle with the fragic circumstances surrounding her late husband, but
she kept her head up and kept her wits about her. She is an icon for young women who
are going through the same ordeal. Her name represents the strength and belief that
she has in herself and in God. She has, and is, Faith

A 2 — Reneé Bell
Asst. CHR Editor
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As the radio industry changes, you need to change with it

AR

28T AT Fa Ine Power of Nuitic

.

If you're a programmer, the Radio Advertising Bureau now offers you thel obportunlty to increase your knowledge of the business and your value
to your station. With your Certified Radio Marketing Consuitant Programmess Accreditation (CRMC-PA), you'll combine your expertise in
Programming with the vital, career-building knowledge of Sales.

To get a free copy of the CRMC-PA on CD-ROM, watch for it arriving on your dask soon, call the Radio Advertising Bureau
at 1-800-232-3131 or fog on at htip://www,rab.com,

Get the credit you deserve. Get certified!

RRADDO ADVERTISING | BUREAU
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Urban Playlists

KKBT/Los Anpeles WGC/Chicago WPWX/Chicago WPHI/Philadetphia

Radio One rawford Radio One

(323) 634-1800 (219) 9334455 (215) 884-9400

Scorpio/Fuler

12+ Cume 1,284,600 12+ Cume ¢ 12+ Cume 394,600

PLATS pLATS
T ARTISTITLE o1 (000) LW T aATSTTITLE o (000}

56 43 48 ISLEYBROS/R. SSLEY/Contagous 0 43 43 A KELLY/Fgein' On Your... 8976
5 32 48 TRICKDADDYmAThug 0 51 47 8789
60 45 47 JA-ZAZo(HOVA) 0 43 47 MARY.J, BLIGEamily Aftar o739
61 45 44 0 50 456 ALICWA 3 8602
56 4 . 0 52 43 ISLEY ISLEY/ 8041
56 42 42 R KELLY/Feelin'On Your.. 0 45 40 JAY-20Z0(HOVA) 7480
S0 49 42 'mReal 0 41 3 PHILLYSMOSTWANTEDPlease Dontiiing 7106
32 45 41 0 33 37 RAY-Jormal invie 919
2 43 49 P.DIDDY../Bad Boy For Lite 0 45 37 JENNWER LOPEZN'm Real 99
2 16 35 0 » EDGEWhere The Party At 6545
n %12 W 0 31 31 JARULEAMN' n Up 5797
2 32 31 JAHEWVOustinCase 0 42 31 MISSYELLIOTT/OnS Miute Man s1o7
2 24 30 AALIYAHRock The! 0 32 3 USHERY Me 5797
3% 7T ¥ JACKSON/You Rock My World 0 20 30 FOXYI 5610
2 24 27 FOXY BROWNOR 0 35 29 LIROMEO/The Giries 5423
2 6 24 FAITHEVANS/You Gets No Lows 0 35 29 TRKKDADDYTmAThg 5423
18 24 24 DOORDIESaxAppeal 0 22 3921
18 19 22 WLLSCOTT/TheWay 4 32 21 LI BOWWOW/Ghetio Girts 397
% 5 22 KHLLAH/Mever Be The Same.. [ 15 20 BRIANMCKNIGHTLove Of My Lite 740
[ ST Gets NoLow 1021 MELLYaterUp 0 24 19 NICOLEAM Lookin' 3553
20 10 EVEF/GWEN STITANILE MeBlow YaMind 15048 20 0 5 18 AALWVAH/TyAgein 3366
116 RALFAHAYS AaacA Resolion 13378 23 19 PHILLYS MOST WANTED/Pleass Don't Mind 0 27 10 366
1 15 L ST The Way 12540 22 18 (Yoursesl Out 0 14 10 USHERA Got kBad 3366
11 14 FATHEVANSTARL. /Cant Belisve 1704 25 15 VIOLATOR F/BUSTA. Whathis 0 8 16 JADAKISSKnock 29
M4 L MOSopewonan N4 22 12 112/0w08With Me 0 13 16 LI MOGanget.. 290
17 14 NELLY/Ride Wt Me 1704 1112 JARULELMIT NUD [ 8 16 FABOLOUS FNATE DOGG/Can) Deay 1t 2%
18 13 JAVZAJustWannaLow... 10868 18 17 3 ELREnEyes 0 13 15 SUNSHINE WAl Belore 2005
16 13 ALLURENGY Yoursel 10068 " mv-;.-funm 0 20 15 TYRESE/WhatAm 1Gonna Do 2805
6 13  BABYFACEWhatN 10868 118 8 (SRS [ 17 14 JADAKISSAWe Gon Make 218
17 13 TYRESEWhatAm | Gonna Do 10868 " m-m.m.vlmmmu [ 194 AALIVAH/Rock ThaBost 2618

KBFB/Dallas-Fi. Worth KKDA/Dallas-FI. Worth WOTJ/Detroit WJLB/Delroit =
Radio One Sarvice Radio One Clear Channel
(214) 5214661 (972) 2639911 (313) 259-2000 (313) 965-2000
Summer: Cheatham Spudd Hotuday/Kelley
12 Cume 399,800 12+ Cume 498,500 12+ Cume 519,708 12+ Cume 578,300
PLAYS PLAYS PLAYS
ARTIST/TITLE LW TW  ARTISTAIILE G (o) o Tw o (909) LW TW  ARTISTTILE 1 (8} LW TW  ARTIST/TITLE Gl {soe)
41 43 BRIANMCKNIGHTALove Of My Lile: 20840 58 82 (0 13208 54 56 ISLEYBROS/R. ISLEV/Contagious 224 58 53 JAY-ZAz HOVA) - 13409 45 53 VIOLATOR FBUSTA. Mhatikbs 17861
47 41 GINUWINEDWierences 19680 44 51 MARY.).BLIGEFamily Aftas 12954 57 54  TRICKDADDYAmAThug 20466 58 51 FBUSTA. MWhat ki 12903 61 52 LILJON.Baba 17524
43 3% JAY-Zuzo (HOVA) 18720 54 48 JENNFERLOPEZTM Rea 12192 9 53 The 20087 35 49 AALIYAH/iock The Boat 12297 86 49 GINUWINE/DWNerences. 16513
42 3T ISLEY BROS R ISLEY/Contagious 17760 44 48 JA-ZAZo(HOVA} 11684 54 §1  JENNIFERLOPEZTm Resl 19329 85 @ Real 12144 61 48 TRICK DADDYA'm A Thug 16176
34 3 LCanl Befieve 16320 51 45 DADDYSmA Thug 11430 58 58 18950 57 47 LLJON./BaBa 11891 60 48 JAV-ZAno(HOVA) 16176
42 33 R KELLY#oslin'On Your... 15840 Mo The| L 10414 38 47 BRIANMCKMIGHT/Love O My Life 17813 48 4 11638 B4 46 JENNIFERLOPEZAM Read 15502
26 32 112DanceWith Me 15360 45 4 Gl 10414 36 46  P.DIDDY../Bad Boy For Lile 17434 36 44 FABOLOUS FANATE DOGGCan' Deny M3 5) 43 LUDACRISe 4N
29 32 JADAKISSAKnock Ot 15360 38 3% ELLIOTT/One Mincsie Man 28 45 ) Got High 17055 48 43 10679 48 39 JARULEAMS' Rt Up M
41 31 JENNERLOPEZ M Real 14880 35 33 LILBOWWOW/Ghetto Grris. 8382 Qa8 16297 48 4 noH 10373 36 31 MISSY ELLIOTT/One Minute Man 10447
17 31 MARYJ. Aftale 14860 "un I/ Boat 8382 52 42 AUCIAKEYS#alin' 15918 53 40 2PACAstier 2 My Unbom . 10120 36 31 P.DIDDY. /Bad Boy For Like 10447
31 29 MESSYELLIOTT/AOne Minuio Man 13920 35 32 LIDCFESNm 8128 33 39 JLLSCOTT/TheWay 14781 36 39 JARULEAMN kUp 2867 36 30 MC| ] 10110
25 29 MISSYELLIOTT/Gat U Freak On 13820 27 30 PiFL CAWCUMDTIE LT John Doe 7620 38 39 MARYJ.BLIGEFamily Altsr 14402 39 34 PHILLYSMOST WANTED®PleaseDonthing 8602 32 30 JAHEIJust in Case 10110
35 29 (A mA Thug 13920 31 29 R.KELLY/Seviry On Your 7366 44 35 JMY COZIER/She's Al Got 13265 52 34 ISLEVBROS/R. ISLEY/ 8602 31 27 JAGGED EDGE/Where The Party A 9059
20 25  P.DIDDY./BadBoy For Life 12000 S0 28 ISLEY A ontagious mz 43 34 LUDACRIS/Aren Codes 12886 40 34 TRICKDADOYA'm A Thug 8602 1922 JACKSON/You Rock My World 862
31 24 ALLSCOTTMHeLoves Me 1520 15 27 LIUROMEQ/ The: 6858 19 31 JARLREAMN RUp 11749 35 33 P.DIDOY./Bad Boy For Lile 89 50 26 ISLEYBROS.R. ISLEY/ 8762
28 24 JAGGEDEDGEAYNere The: 1520 18 27 FABOLOUS F/MATE DOGG/Can Deny H 6858 52 29 JAGGED EDGEMWhere The Party At 10991 37 33 JAGGEDEDGEAVNere The Party At 8349 2 MASTER/S0 Payaz Deop 8088
32 23 PHILLY'SMOST WANTEDMezse DontMnd 11040 2 27 JAHEIWJustin Case 6858 34 24 JUVENILE/SetkON 9096 37 33 LR'WAYNEShine 8349 2128 It 7751
22 AALIVAH/Rock The Boat 10560 40 27 DI2Puphhils 6858 2523 LILBOW WOW/Ghetio Girls sk 33 32 112/Dance With Me 8096 25 23 A.KELLY/DontMean ™
24 22 TYRESEAVNatAm | Gonna Do 10560 50 26 ALICWAI 6604 5 22 AALIVAH/TIY Again 8338 37 33 ROYCE DA 597/You Can't Touch Me 7590 2n kel
1419 MUSKMary Go 8640 33 22 TYRESEMWhatAm | Gonna Do 5588 25 22 UL ROMEQ/The Girfies: 8338 29 30 ERICKSERMONMuUSIC 7580 17 23 AALIYAHMock The Boat %
12 10 BUBBA! 8640 32 20 KURUPTF Over 5080 2 22 8 NICHAEL JACKSONYou My World 4338 40 20 MCBREEDVClubbin® 7337 34 20 Di2Purpletis 6740
17 AALIVAHAVe Need A Resoluson 8160 30 20  NICOLEA'm Loolan® 5080 36 21 JAY-Zmo(HOVA) 7959 35 20 MISSY ELLIOTT/One Minute Man 7084 29 19 JsanY COZIER/She's Al Got 6403
1417 'm Lookin' 8160 9 20 PETEYPABLORaise Up 5080 an ILK/We're Callin’ U 7859 27 22 USHERAJRemind Me 7084 25 19 KEYSFalin' 6403
18 17 VIOLATORF/BUSTA.MWratiis 8160 6 18 JARULEAMN RUp 4572 15 20 MUSIQLove 7580 15 26 MR - 8578 26 19 RMLIVRHVE fronid 8403
2% 16 IE/Brown Skin 7680 35 17 USHERASRemind Me a8 23 20 KANE & ABEL/Show Dat Work _ 7580 29 26 NWARY.J. BLIGEFamily Allair 578 19 19 S HOLLISTE N ke Canw D0 Hoorm 6403
15 13 EVEFGWENSTEFAMVLotMeBlow YaMind 6240 12 17 LIUWAYNE/Shine a8 8 20 LIL'WAYNE/Shine 7580 36 25 UL 'WOW/Ghatio Grrts. 6325 25 18 JLLSCOTTHe Loves Me 6068
12 13 TANKSiowsy 40 9 16 a BILALFastiane 31 16 MISSY ELLIOTT/One Minute Man 6822 25 24 RLKELLY/eslin’ On Your.. 6072 24 18 8BALL & M)G/Buck 6066
31 12 ALICW KEYSFalin’ 5760 2 15 AALIYAHTryAgan 3810 1118 MAWELLAlebme 6822 34 24 HITEKRound& 6072 31 18 R.KFLI YAealin'On Your 6066
6 12 2 MICHAEL JACKSONYou Rock My World 5760 9 13 LIUOvack Back 302 3 11 AALIYAHA Dortwanna 489 29 24 PETEYPABLORaise | 6072 13 17 PETEY PABLORaseUp 5729
3 12 LWWAYNE/Shine 5760 19 13 UGKLetMeSeen 3302 4 1 Resoly 4169 4 23 AALIYAR/We Nead A Resolution 5818 15 16 T 5392

mlgz:lon ::dmmnmm. oc WHTA/Atlants WVEE/Atlanta WEDR/Miami
i Radio One Infinity
617) 427-2222 (Im):muu (404) 765-9750 (404) 896-3900 ) 623-7711

n. c..m. 647,700 12+ Cume 385,300 12+ Cums 650,208 12+ Cume 623,600 Wisni o . Londesdals
PLAYS PLAYS PLAYS PLATS

Gl (00} LW TW  ARTISTTITLE L - LW TW  ARTISTMTLE 6l (o0l) Lw TW  ARTISIMITLE 6 (000} LW TW  ARTISTTITLE Gl (bon)
6760 49 42 JAZRIO(HONA) i 50 40 JUVENLESetnON 8256 5147 JENNFERLOPEZYmRel 25333 20 43 AALIYAHRock The Boal 20362
8500 6 a2 W 62 46 EDGEWhers Tho Party 912 52 45 TRICKDADDYAm A Thuy 24255 32 39 GINUWINEDdlerences 18486
6t10 380 1 60 46 JAVZAROMOVA) 912 46 44 ISLEVBROS.R.ISLEY; 2716 25 33 ALICIAKEYSFalin’ 15642
610 “u9 6 135 52 45 740 4101 AUCAKEYSFaly' 209 26 32 15168
5050 31 37 USHERU 1258 45 40 AUCWKEYSFall' 5880 48 39 JAGGEDEDGEMVhers The Party At 21021 3% 31 TRICKDADDYTmA Thug 14634
5480 37 35 JARULEAMA HUp 118 0 31 Lang 536 238 ANNOUNCEMENT John Doe 17787 30 30 ISLEYBROSA. ISLEY) 14220
5460 41 3 ISLEYBROSAR. ISLEV/Contaguus 1 47 30 ISLEYBROS/A.ISLEV/Contagious 5% 21 M AALIYAH/Rock The Boat 16709 19 29 mwmmmuwm 13748
5460 2w IE/Brown Skin 1160 52 31 LOPEZAm Aeal 5364 329 15631 20 JENNIER 13272
som 3 5 MARYJ BUGEFamily Aftas Vi 40 38 ELLIOTT/OnS Minute Man 8192 3628 JUVENLESeRON 15082 312 nnlmmswrwm 11850
4940 B8 Lane 10815 39 36 PETEYPABLORaiselp 6192 227 MSIOow 14583 2523 JAFZAZOHOVA) 10902
49400 W 38 AALAHRock The 108 63 35 USHERA!RemindMe 8020 2527 112/Peaches Croam 14553 2523 MARYJ 10902
410 35 78 TRICKDADOY/TmA Thug s 40 32 CALMY 504 35 27 USHERUI Me 14553 21 1120uceWehMe 9854
4810 ua EDGEWhers The Party At P 40 31 P.DIDOY./BagEoyforLie 5332 2123 JLLSCOTI/The Way 12397 Ll JACKSON/You Rock My World 9954
4680 1 27 RKELYFeeln'OnYour B 35 30 TRICKDADDYAWA Mg 5160 6232 L JACKSONYou RockMyWorld 12397 2718 RKELLYFoolv On Your.. 8532
4650 35 27 1 25 20 SPAFDOOIGl 5160 22 1 Daserve: 11858 08 SPAROCAIOlY [
4290 31 26 P DIODY./BadBoy For Like B 3229 MARYJ BUGEFamiy Al 4988 26 20 MISSYELLIOTY/Get Ur Fraak On 10780 23 16 JMLLSCOTT/TheWay 7584
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What About The Message
In Our Music?

I South Carolina’s Message in Our Music Project brings
positive light to hip-hop

s chool has started, and our children are top-of-mind, as they should always be. So this week I
— have a very interesting project I'd like to share with you concerning children and what they’re
exposed to daily when it comes to violence, drugs and sex in the music they’re hearing.

A new prevention program
launched this summer will give as-
piring young hip-hop and rap artists
the opportunity to shine. The South
Carolina Department of Alcohol and
Other Drug Abuse Services recent-
ly partnered with the Carolina Mu-
sic Group Foundation to kick off the
Message in Our Music Project 2001
before the students at Columbia,
SC’s Spring Valley High School.

The statewide music competition
was intended to counter the negative
messages young people continue to
receive from rap and hip-hop music.
Through this project South Carolina
students have the opportunity to per-
form live onstage in major concert
venues, win cash prizes and have
their original songs professionally
recorded.

Just The Facts

A national study released this past
year by the Office of National Drug
Control Policy revealed that 75% of
all rap music contains references to
alcoho! or other drug use. Alcohol
and other drugs were also mentioned
in 20% of all alternative songs, 14%
of country songs and 12% of heavy
metal songs.

The study also reported that young
people spend 10,500 hours listening
to music while they are in grades sev-
en-12. By comparison, young people
will spend only 6,500 hours in school
during that same time. Young people
believe that behaviors such as drink-
ing alcohol and using other drugs is
typical or normal because they are
portrayed frequently in the media.
Consequently, they perceive that
these behaviors are acceptable.

Further, in 91% of the songs on the
radio today there are no messages
about the negative consequences of

using these substances. “Rap is a
powerful music genre,” says Kurt
Walker of the Carolina Music Group
Foundation. **We believe that all that
talent can be channeled into more
productive, positive messages.”

To accomplish this goal, the South
Carolina DAODAS and the Carolina
Music Group Foundation sponsored a
songwriting competition for students
in middle schools, high schools and
colleges throughout the state. Stu-
dents were invited to submit their
original rap or hip-hop songs for the
opportunity to win one of three
$1,000 cash prizes and to have their
songs recorded on a CD.

The CDs would then be distribut-
ed to record companies nationwide, to
South Carolina radio stations, to
schools and to a variety of other pro-
grams for young people. DAODAS
and its statewide network of 34 county
alcohol and drug-abuse authorities
planned to use the CD as a preven-
tion tool as they worked together to
reach young people with this impor-
tant message.

Finalists who were selected by a
panel of judges performed their songs
at one of three regional competitions
in South Carolina: at Columbia’s
Township Auditorium, at the McAl-
ister Auditorium on the campus of
Furman University in Greenville and
at Charleston’s Gaillard Auditorium.

Positive Opportunities

To get an additional perspective
on this project, I spoke with Rick
Wade, Director of South Carolina’s
DAODAS for nearly three years,
and Curtis Wilson, morning per-
sonality at WWDM-FM (The Big
DM)/Columbia, SC. Wilson has
been at WWDM for 10 years and
has been working with the DAO-
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“Rap is a powerful music genre. We believe all that
talent can be channeled into more productive,
positive messages.”

Kt Walker | '
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DAS Message in Our Music Project
for almost a year. |

“This project is really about pro-
viding an opportunity for our young
people — specifically, African-Amer-
ican young people — to be responsi-
ble and grow up to be responsible
adults,” Wade explains. “We
launched this project because of a
study that was done by the White
House just a couple of years ago.

“In that study of all the different
genres of music, they found that, rap
and hip-hop lyrics had the most ref-
erences to alcohol, drug use and
crime. Sixty-five percent of the lyrics
studied contained negative messages
about the use of alcohol and drugs.

“This is an opportunity for us to
give young people a chance to speak
about the positive side of their lives
through music. We’ve all heard the
stories about rap and hip-hop —
“This is the life I’m living’ and all the
stuff about ‘This is the real world,
and I’m keepin’ it real” and “This is
life in the hood.’

*“Well, that may be a fact, but there
is another side that’s also the truth
about living in the hood. There are
plenty of people in this situation who
love and care about kids, and they can
speak against alcohol and drug abuse
and a life of crime and violence.

“We’re not challenging the genre
of hip-hop music itself. [ think that
rap and hip-hop are wonderful ways
of expression. It’s really the lyrics that
we are challenging. It has been an
exciting initiative so far. We’ve had
statewide competitions, and we’re
going to have a grand finale this fall.
We intend to continue pumping this
up and making it a very big project
here in South Carolina. After that, we
hope others in different states will see
what we’ve done as a model they can
use in their states to help kids in the
same manner.”

Statewide Interest

I ask Wade to tell us about the
successes they’ve had with the
project thus far. “Thanks to some of
our partnerships with private-sector
stations like WWDM-FM and a
number of other radio stations
across the state, as well as commu-
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“If adults and young adults would take
responsibility for what they're recording and putting
out there, it would make a big difference in our
children’s lives, as far as what they're being exposed
to when it comes to rap and hip-hop.”
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nity organizations, we’ve been able
to create statewide interest,” he
says. “Young people have been sub-
mitting original lyrics that speak
out against the use of alcohol, to-
bacco and drugs. Their songs speak
about positive things.

“What we’re going to do is create
a compilation CD that is going to be
marketed and promoted here in the
state of South Carolina and around
the U.S. It will be distributed free to
schools throughout the state for use
as an educational resource. We are
excited about producing this compi-
lation with one of the labels later on
this fall. We'll see what happens.”

“We’ve had talks with several art-
ists about coming on board to help
support this cause,” Wilson says. “I
also want to mention that WHQT
(HOT 103.9)/Columbia, SC has been
one of the stations helping to make
this project a success for all the right
reasons. Thus far it seems like we're
getting the ball rolling here in South
Carolina, and we’re hopeful that we
can get others to take responsibility
for the music that we’re hearing out
there in the streets.

“They have the warning labels that
they slap on those CDs, but does that
really stop our youth from hearing the
stuff out there that’s negative? Of
course not. The kids are able to go
and purchase it or get it copied by
someone else. We're saying that if
adults and young adults would take
responsibility for what they’re record-
ing and putting out there. it would
make a big difference in our chil-
dren’s lives, as far as what they’re be-
ing exposed to when it comes to rap
and hip-hop.

“We have to realize that when we
see and hear a young child — 5, 6
and 7 years of age — singing along
with a hip-hop song where there is
profanity or some other negative
conversation, they are emulating
what they hear and don’t really
know what they’re saying. We need
to stop that and give children the
opportunity to be children and en-
joy their innocence while they can.

“We shouldn’t contribute to drag-
ging down their moral values before
they even know right from wrong.
We need to cut down on some of
that stuff. As Rick said, we’re not
going to be able to stop all of it, but
if we help curtail a lot of what’s

going on now, that in itself will be
a success.”

Small Victory,
Greater Rewards

It may be only a small victory for
now, but just think what it could be
like if writers, producers, artists and
record-company executives put good
taste and morals before money. I
know that’s expecting a lot, but you
have to remember that we all live in
this society. Those of us who have
morals and who have children in our
lives need to be responsible adults.
This is nothing but selfish people fill-
ing their pockets at the expense of our
kids. Has anyone considered that
these kids are going to be the leaders
in the next generation?

Wade goes on to tell me about
some of the other help the project has
received. “We not only have help
from radio and TV stations statewide,
we have help from organizations like
the Urban League, Boys & Girls
Clubs and City Year, which is a vol-
unteer youth network,” he says.
“Plus, we have several colleges and
universities here in South Carolina
working with us on this project.

“The best part is that we’re all
working toward the same thing: Let’s
try to create an environment where our
youth can positively express them-
selves and hear some positive, good
music that they can enjoy. We think
that’s the right message. It's going to
grow next year, and we’re already
planning for next year’s competition.”

Other radio stations that have par-
ticipated are Charleston’s WWWZ-
FM; WIMV-FM/Greenville, SC; and
WQKI/Orangeburg, SC, just to nanme
a few. These stations have heard the
cry of justice for our children’s young
minds and morals.

Wade concludes by saying, “I just
hope that the music industry and the
artists will take a serious look at and
take heed of what it is we're trying
to do. We hope they'Il understand that
when we send a positive message to
our kids, we better their chances of
growing up to be positive citizens and
the good men and women that we
want them to become.”

If you would like more information
about this organization, call 834-
723-4111, or visit its website at
www.daodas.org.
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8 w  USHER U Remind Me (LaFace/Arista) 1580 -372 243379 16 6200
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o s LIL’ ROMEO The Girlies (Soulja/Priority) 450 10 74602 3 420 = e ik
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® @ MR. CHEEKS Lights, Camera, Action (Universal) 380 +11 52249 2 381 DESTINY’S CHILD
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65 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay Most Added is the total number ol new adds officially reaorted to R&R
week of Sunday 8/26-Saturday 9/1. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song being by each reporting station. Songs unreported as adds do not count
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Quarter Hour Persons used herein with permission from The Arbitron Company (Copyright 2001, The Arbitron Company). © 2001, R&R Inc.

If no one can see your signs, do they know who staged the event’ Make sure you claim
ownership at all your events with cost-effective, disposable plastic banners.

— We print your logo using up to four spot colors.  — Perfect for concerts, events and giveaways.
— Packaged on a roll and easy to use. — Up to 3’ High and 6' Wide
— Weather-resistant — Durable

~  PO. Box 750250 Houston, Texas 77275-0250 e Tel 713/5074200 Fax 713/507-4295
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WAJZ/Albany, NY *

PDMO: Sugar Bear

APO: Marie Cristal

19 MICHAEL JACKSON “Rock
ANGIE STONE “Brotna”

WHTA/Atlanta, GA *

PD: Jermy Smokin’B

APD: Ryan Cameron

MO: Ramona Debraux
tioAdds

WVEE/Atlanla, GA *
PD: Tony Brown

MD: Tosha Love

23 MICHAEL JAZKSON Rock
12 LILWAYNE “Shine™

5 NELLY Batter

WFXA/Augusta, GA *
DM/PD: Kevin Fox

30 MICHAEL UCKSON "Rod(”

3 BOBBY DIGITAL FRZA-Rhumb™
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BREAKbown

ARTIST: CECE WINANS

ALBUM: CECE WINANS
LABEL: WELLSPRING/CAPITOL

Lord knows Death is no stranger to me. He
introduced himself to me at the age of 12, with
the passing of iny father. Others close to me have
passed since then. but in 1999 he paid a double
visit three days apart: On Jan. 27 my Aunt Dessie
received her wings: on Jan. 30 my baby cousin
Nailah Azhane donned a pair of wings sized just
right for a 7-month-old. Then, before 2000 could
end, my Grandma Myrt was elevated into
heaven.

You’d think that since | ve lost so many people
in my life. I'd have become de-
sensitized to death, but you’d be
wrong. On Aug. 25, 2001, Gina ﬁ,
Michelle Smith — a very close
triend of mine — became the lat-
est person in my circle of loved
ones to enter through those pearly
gates. This Breakdown of Cece
Winans® sclf-titled CD is dedi-
cated to Gina’s beloved and un- -
forgettable memory.

On bended knee is the sug-
gested position in which to be while listen-
ing to track No. |. "Heavenly Father” is a
melodic prayer whose impact comes from its
words of acknowledgment. love and praise.
“Heavenly Father, you're the one we're
waitin” on/Because without You, there’s no
way that | can stay strong/l can’t go on any
longer on my own/So hear me when | say.
Heavenly Father. we need Your help today.”
(Ain’t that the truth.)

Ahhh, the Holy Spirit has entered the build-
ing ... or perhaps it never left. “Anybody Wanna
Pray™ has a hypnotic beat that will get your spirit
movin'! Complete with a complementary rap.
this tune will get you and the Holy Spirit stroll-
ing down the Sou! Train line for sure.

Talk about appreciation! “More Than |
Wanted™ provides (he utmost gratitude from the
spirit by way of the heart. And if you're looking
for directions 1o serenity, “Looking Back at You”
is the spiritual Thomas Bros. guide. During those
times when you fecl the weight of the world is
on your shoulders, this uplifting song will di-
rect you 10 a place where burdens are nonexist-

p__— . ——

Most Pla yed Recurrents

ARTIST TITLE LABEL(S)
112 Peaches & Cream (Bad Boy/Arista)
ERICK SERMON Music (Interscope)

VIOLATOR F/BUSTA RHYMES What It Is (Violator/Loud/Columbia)

AALIYAH We Need A Resolution (Virgin)

| MISSY ELLIOTT Get Ur Freak On (Gold Mind/EastWest/EEG)

JIMMY COZIER She's All | Got (J)

EVE F/GWEN STEFANI Let Me Blow Ya Mind (Ruff Ryders/Interscope)
FAITH EVANS F/CARL THOMAS Can't Believe (Bad Boy/Arista)

R. KELLY Fiesta (Jive)

LIL’ JON & THE EASTSIDE BOYZ Bia Bia (TVT)

BLU CANTRELL Hit "Em Up Style (Oops!) (Arista)

LIL* MO Superwoman (Goid Mind/East\West/EEG)
SUNSHINE ANDERSON Heard It All Before (Saullle/AtlanI/c)

© September 7, 2001

CECE WINANS

ent and strength resides in the spirit, not in
muscle.

A celebration takes place in “No One.” Com-
plete with a harmonious shower of soothing
background vocals, this praising tune gives
credit where credit 1s due. Guess who gets
evicted in “Out My House™? None other than
the demonic one himself: the devil. Satan re-
ceives adamant instructions to vacate the pre-
mises and never return. (Umm. I believe that
was more like a (hreat not 10 return.)

“Holy Spirit, Come Fill This Place” opened
the floodgates for me. As | sat listening to this
sincere request for salvation, my painful loss
could no longer be ignored. "My heart is long-
ing just to hear from you/My soul is wailing to
know someone who can take us higher. help us
make it through/So will you please come and
set us free?”

A gentle melody forced the sincerely humble
lyrics through my broken heart like a beauti-
fully sharpened and tenderly chiseled knife.
“Breath of God, we need a touch from you/Shine
down on us with the light of
truth/Stir our hearts and set our
spirits free/Holy Spirit, come fill
this place.”

On her latest CD, Winans re-
lays the inspiring. encouraging
and enlightening messages of the
Bible over some tight tracks.
Whether the tracks are riding
high, surfing the middle or gen-
ty flowing on the low, they es-
cort the lyrics and Winans' vocals
perfectly. Her self-titled CD is definitely one to
add to your collection of listening material.

Whether you are going through some enio-
tional turmoil, just wish to sit back and rejoice
or are in the mood to chill, Miss Winans has
something for ya on this joint. And what better
way to pay respect to a captured spirit than with
the flawless and captivating vocals of Cece
Winans?

Though Capitol’s Ern $ Llamado harassed
me, followed me home a few times and sent me
hate mail in an attempt 1o get me to review this
CD. | kept getting sidetracked by other joints. It
wasn’t until Smith was transformed from angel
to guardian angel that | popped in Cece Winans
for solace. understanding and strength.

Gina Mina, you will be sorely missed. RCA
National Director/Urban Sales Gita Williams
loves you like a sister and will love you till the
day she dies. As for me. your Tanya Manya will
try o stay away from the personal ads. The Beat
Hook-Up Line and piercing salons. Rest in peace.

— Tanya O’Quinn
Asst. Urban Editor

TOTAL
PLAYS

937
906
853
72
708
680
668
643
602
571
562
558
513
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Urban New & Active

MYSTIC The Life (Good Vibe/Jcor)
Total Plays: 274, Total Stations:. 30, Adds: 1

LIL" RASCALS Hardball (Columbia)
Total Plays: 268, Total Stations: 35, Adds: 0

RUFF ENDZ Cash, Money, Cars, Clothes (Epic)
Total Plays: 253, Tolal Stations: 37, Adds: 5

T.I. 'm Serious (Arista)
Total Plays: 249, Total Stations: 30, Adds: 0

LINA It's Alright (Atfantic)
Total Plays: 234, Total Stations: 27, Adds: 0

KENNY LATTIMORE Weekend (Arista)
Total Plays: 227, Yotal Stations: 23, Adds: 0

KEKE WYATT Nothing In This World (MCA)
Total Plays: 217, Total Stations: 34, Adds: 0

LUTHER VANDROSS Can Heaven Wait (J}
Total Plays: 207, Total Statlons: 30, Adds: 0

THREE 6 MAFIA Baby Mama (Universal)
Total Plays: 207, Total Stations: 22, Adds: 1

0'JAYS Let's Ride (MCA)
Total Plays: 203, Total Stations: 7, Adds: 1

PROPHET JONES Lifetime (Motown)
Total Plays: 197, Total Stations: 22, Adds: 2

SILK Ebony Eyes (Elektra/EEG)
Total Plays: 194, Total Stations: 28, Adds: 5

ORUNKEN MASTER 50 Piayaz Deep (FB/Universal)
Total Plays: 166. Total Stations: 21, Adds: 1

ANGIE STONE Brotha (/)
Total Plays: 160, Totai Stations: 30, Adds: 7

Total Plays: 157, Total Stations: 18, Adds: 0

BOBBY DIGITAL F/RZA The Rhumba (Koch)
Total Plays: 128, Total Stations: 18, Adds: §

GREG STREET Thug Like Me (Stip ‘¥ Slide/Atlantic)

Songs ranked by total plays

ksl Indicator

Most Added.:

MICHAEL JACKSON You Rock My World (Epic)
DESTINY’S CHILD Emotion (Columbia)
ANGIE STONE Brotha (J)
JERMAINE DUPRI Ballin’ Out Of Control (So So Def/Columbia)

LIL’ RASCALS Hardball (Columbia)
MAURICE J Say You Will (Orpheus)

AALIYAH Rock The Boat (BlackGround)

LUTHER VANDROSS Can Heaven Wait (J)
USHER U Got It Bad (LaFace/Arista)
LIL* MO Gangsta (Love 4 The Streets) (Goid Mind/EastWest/EEG)
BLU CANTRELL I'll Find A Way (Arista)
REDMAN Smash Sumthin’ (Def Jam/IDJMG)

Y11/071

oing For Adds

CANELA Everything (DreamWorks)

CITY HIGH f/EVE Caramel (/nterscope)

FAITH EVANS You Gets No Love (Arista)

GHOSTFACE KILLAH Never Been The Same Again (Epic)
JAGGED EDGE Goodbye (So So Def/Columbia)
REDMAN Smash Sumthin’ (Def Jam/IDJMG)
SHAQUILLE O’NEAL In The Sun (T.W.isM./Trauma)
TRAV Get This Poppin’ (Motown)

Listen now to these and other hot/new releases on
Music Meeting, the industry's No. 1 online destination
for new music.www.rrmusicmeeting.com

ing For Adds 91107

JIMMY COZIER So Much To Lose (J)
PRU Aaroma (Capitol)

Listen now to these and other hot/new releases on
Music Meeting, the industry's No. 1 online destination
for new music.www.rrmusicmeeting.com
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Urban Ac Top 30

September 7, 2001
VAT WEEX  ARTIST TITLE LABELS) i3 Pavs |Mpg§s;‘sms Ve Tom g Most Added-
2 i ISLEY BROTHERS F/RONALD ISLEY Contagious (DreamWorks) 947 31 13858 12 @ | wﬂrs)wwvv-"add&com s
2 ALICIAKEYS Faliin’ () 867 167 137667 19 350 | \ueure acksONYou Rock My Word (i) 31
3 s LUTHER VANDROSS Take You Out (J) 813 -56 133183 19 37/0 | MUSIQ Girl Next Door (Def SoutiDJMG) 4
; +  JILL SCOTT The Way (Hidden BeactvEpic) 779 -35 122549 15  36/0 | SYLEENAJOHNSON Hit On Me (Jive) 3
5 © MAXWELL Lifetime (Columbia) 759 +17 117871 7 36/0 | BLU CANTRELL I'll Find A Way (Arista) 2
/@ BRIAN MCKNIGHT Love Of My Life (Motown) 683  +14 93631 8 36/ :nglgg%'gNEEngm(g:%afffG) §
¢ 7 JAHEIM Just In Case'(D/wne Mili’wB) 623 -47 101751 17 34/0 SUNSHINE ANDERSON Lunch Or Dinner (Soulife/Atiantic) 2
8 8 ERICK SERMON Music (lnterscope) 545 - 91382 12 30/0 PAM & DODI Don't Have To (DEG/MCA) 2
Breaker ¢ MICHAEL JACKSON You Rock My World (Epic) 533 +396 93878 2 3231
9 o GERALD LEVERT Made To Love Ya (EastWestEEG) 531 -10 70050 9 34/0
10 1 CECE WINANS More Than What | Wanted... (Wellspring/Capitol) ~ 476 -65 65408 L 32/0
1 1 INDIA.ARIE Brown Skin (Motown) 433 -39 73445 12 34/0
15 ®  0'JAYS Let's Ride (MCA) 389 +36 54544 5 320
16 @ BABYFACE What If (Arista) 384 +34 65704 5 330
2w MUSIQ Love (Def SoulIDJMG) 4 A1 5145 27 330 Most F{;rcreased
a @ MUSI Girl Next Door (Def Sou/IDJMG) 338 497 5705 3 29 ays o
13 1 JESSE POWELL Something In The Past (Silas/MCA) 334 -56 44506 9 301 ARTIST TITLE LABEL(S) _ /INeRESEE
18 @®  GINUWINE Differences (Epic) 320 +44 56222 5 20/0 | MICHAEL JACKSON You Rock My World (Epic)  +396
w 1. WILL DOWNING Is This Love (GRPVMG) 2867 94 26383 14 280 h‘:};gﬂﬁ‘l’:mmf?ge’;?;’;;/m G()J) :g;
® = PUBLIC ANNOUNCEMENT John Doe (RCA) 235 49 357 12 23 | ye cTONE Brotha () e
» z KENNY LATTIMORE Weekend (Arista) 234 -18 34918 5 250 | AALIYAH Rack The Boat (BlackGround) +53
2 »  TYRESE What Am | Gonna Do (RCA) 221 -9 31187 4 28/0 | JILL SCOTT A Long Walk (Hidden Beach/Epic) +50
@ LUTHER VANDROSS Can Heaven Wait (/) 220 +97 25188 1 3110 SY],-EENA JOHNSON Hit On Me.(Jive) y. +50
2 @ MARYJ. BLIGE Family Affair (MCA) 211 436 43753 4 10p | LiL’ MO Superwoman (Gold Mind/EastWestEES)  +47
s @ MARIAH CAREY Never Too Far (Virgin) 207 425 39588 2 300 m‘m\:‘fggfjf{fn’}:f]f]f(‘,’;,”;cksmund/%my) .
% »  USHER U Remind Me (LaFace/Arista) 206 -8 43548 8 6/0
» z  FAITH EVANS F/CARL THOMAS Can't Believe (Bad Boy/Arista) 172 -1 40544 6 1000
» »  TONY TERRY Freaky Little Game (Goiden Boy) 161 -3 13643 5 150
b »  JEFF MAJORS Wade In The Water (Independent) 137 -18 18864 L] 51 I )
= €@ LOVE DOCTOR Slow Roll It (Universal) 121 +23 8124 3 9/0
37 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays
for the airplay week of Sunday 8/26-Saturday 9/1. Bullets appear on songs gaining ptays or remaining flat.from previous week. If two songs are tied BreakerSG:
in total plays, the song being ptayed on more stations is placed first. Breaker status is assigned to songs reaching 60% of reporting panel for the first time.
Songs that are down in plays for three consecutive weeks and below No.15 are moved to recurrent. Gross Impressions equals Average Quarter Hour
Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permissiort from The Arbitron Company {Copyright e TS
2001, The Arbitron Company). © 2001, R&R Inc. " NOW PLAYING ON 60% m;" N
SYLEENIQ\JDI;;IEDN Hit On Me (Jive) PHIL PERRY sEpirit Of Love (Peak/Concord)
Total Piays: 119, Total ns 20. Adgds 3 Totai Plays: 74, Tota! Stabons: 10. Adds. 0
BLU CANTRELL I'll Find A Way (Arista) BRIAN CULBERTSON Nice And Slow (Atlantic) MICHAEL JACKSON a
Total Plays: 115, Total Statons 19, Adds. 2 Total Pays: 67, Total Stations: 7, Adds: 0 You Rock My World (EpIC)
RICK BRAUN Song For You (Warner Bros.) PROPHET JONES Lifetime (Motown) TOTAL PLAYSINCREASE  TOTAL STATIONS/ADDS CHART
Tessd Py 113, Total Stations 10, Adds 0 Total Petys. 63, Tota Stavions: 5, Adds: 0
SUNSHINE ANOERSON Lunch Or Dinner (Soulife/Atlantic) JON B Don't Talk (Edmonds Epic) 533/396 32/31 (9]
Total Plays 110. Tolal Stations: 15, Adds: 2 Total Plays: 44, Tota! Stavons: 4, Adds. 0
‘Sn!ﬂif ?‘g%‘g’?ﬁm{ﬂﬁzﬂﬁf& E:IP\LI: ‘Lt;‘(?sl;ag“asllldﬂ(;}{ Most Added is the tofal number of new adds officially redorted to R&R
ANGIE STONE Brotha () DAZZ BAND You Are My Starship (Major Hits) A ol e ok e bl R
TCHIPETS S 1 S A2 . Tota( Plays: 40, Toal Stations: 8, A4ds: 0 the songs with the greatest week-to-week increases in total plays.
ATHENA CAGE Until You Come Back To Me (Priority) Weighted chart appears on R&R ONLINE MUSIC TRACKING.
Total Plays: 74, Total Statins. 11, Adds: 1 Songs ranked by total plays
v’ Less Expensive
Call Edison today to learn about how our efficient
methods lead to better, more reliable results.
—_ edison media research
- 908-707-4707 / e-mail lrosin @edisonresearch.com / www.edisonresearch.com
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Counitry Reporters

Stations and their adds listed alphabetically by market
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WOMX/Akron, DH * WKNN/Biloxi-Gulfpont, MS * wwucunmbu oH* WWGR/RL. Myers, FL *

OM: Kevin Mason PO: Kipp Greggory PO/MO: Mark Phidips

WD: Tonk Foox MO: Brad Austin IIHMEZ‘ln 17 TORY KETTH Tl
SARAEVAS “Sants” 3 CLAYWALKER Fee” 4 KEMNY CHESNEY T 1 MESSINAWMCSRAY “Bring™

STEVEHOLY “Moming” SHANNON BROWN Leg" ONTGOMERY GENTRY Cold™

WGNA/AIbany, NY *

PO; Buzz Brindle WHWICBinghamton, NY | WHOK/Columbus, OH * WOHK/FL. Wayne, IN

O: Bl Earley PO: £ Walles PO: Charley Lake GSM: Bob Swinefurt
Nodss APLYMD: John Davison MO: George Wolf OMPD: Dean McNed

3 DAVDBALL Reg" 3 MARKMOGUNN-Pan” MAD: Mark Allen
3 BRADPASLEY Waagped” S TOBY KEMTH T

KBOVAIbuquerque, NM * | 2 BRIANNCOOMAS Mot 2 DAMDBALL Tuting®

PO: Tommy Carrera 2 SARAEVANS “Sanis” KRYS/Corpus Christi, TX * | 1 BRUNMCOOMAS Mgt

MD; Sammy Cruise P:umt:l
SUMMCOOMSHI | yzzBimingham, AL+ | MR KSKS/Fresno, CA *

PO: Rick Shockiey rd PO: Mike Petorson

KRST/Albuquerque, NM * | APDVMD: Scolt Stewart 2 CLAYWALKER Fea MD: Steve Monigomery

PO: Jobn Richands 1 TAMMY COCHAAN Hogels™ SARAEVANS “Sats™ NoAdds

#40: Ben Walker

LA WIZN/Boiss, 10 * KPLX/Dalles-F1. Worth, T *| WBCT/Grand Rapids, MI

1 BRLY GLMAN ‘Eisabeth™ (OM: Rich Summers PO: Brian Philips : Doug
AVIOBALL “Raing™ PD/APDMD: Spencer Burke APD: Smoleey Rivers MD: Dave Talt
BRAKNCCOMAS gt 6 TOBY KEMH-Tok MO: Cody Alan 2 STVEAZAR DY
VONTGOMERY GENTRY ol | 2 STEVEAZAR Dont” NoAdds 2 SARAEWIS Santr”

2 MESSRAWMCGRW Brrg™ 1 PATGRENCany”
CTO/Allentown, PA i mauezmnu JOE DIFFE "Ancther”

wi : ! 2 KSCS/Dallas-Ft. Worth, TX * X

PO: Chuck Geiger fames JEFFREY STEELE Sometey”

2 ooy | WBBon, wa- | AN e e e

3 JOEOFFEAoter PO: Mike Brophey 2 WARK MCGLINN-Pan” R e
PATGREEN Cary” APO/MD: Ginny Rogers 1 LONSTR W PD: Paul Frankdin
BRADPISLEY “Wrapped 5 OAMIDBAL Rading” 1 TRACY LAWRENCE Like™ MO: Angie Ward

VESSHAWMCGRAW g™ 1 WARKMOGUMN P

KGNG/Amariln, TX - SO W

ariln WGNE/Daytona Beach, FL *

PO:Tin Buter WYRK/Buttalo, NY * POMO: Bill Xramer

APDMD: Patrick Clark PD: John Paut CONFEDERATE RALAOH) Botes” .

11 TRACY LAWRENCE “Lie™ APDOMO: Chiris Keyzer WRNS/Greenville, NC

10 GARY ALLAN Mar™ TOBYKETHTak PO: Wayne Carivle

10 TOBYKEH Tak” KYGO/Denver-Boulder,CO * | APD: Mike Farley

PD: Joe! Burkes M0: Boomer Lee
KHAK/Cedar Rapids, IA MO: Tad Svendsen 2 JEFPREYSTEELE "Sometng”

WNCY/Appleton, W1 * PO: Jeff Winfield 3 TOBYRETH Tk 1 TRAGYLAWRENCE ‘Ll

O Jeff McCartty WD: Dawn Johwson 1 TAACYBYRD"hst COLLIRRAVE Nobody”

PD: Randy Shannon NoAdds 1 GARY ALLAN “Man™

B e WESC/Greemville, SC *

1 TOBYKEITH Tak” WEZL/Charieston, SC * KHKDes Maines, 1A * OMPO: Bruce:

CHADBROCK Tl PO: T.4. Phislips : Jack [YBrien APDD: Jon Landrum
ENNY ROGERS "Bestaiul™ MO: Gary Griffin APOMO: im Olsen NoAdds
2 STEVEHOLY Momny STEVE HOLY “Mormwy”
BLACKHARTMAN BLACK COLLINRAYE Nobody”

WKSF/Asheville, NC D AT WSSL/Greemvitle, SC *

OMPD: Jefl Davis OMPD: Bruce Logan

MD: Andy Woods KJJY/Des Moines, 1A * APDMD: Kix Layion
TICK POWY Tght” WNKT/Charleston, SC * PO: Jack [rien 3 SARAEWS Suimy”
‘TOBY KEITHTak™ PD: Lioyd Ford M0 Eddie Hatfield 2 MESSINAWACGRMY By

WKH/Atanta, GA * H b WEMSTRIC | waYzMagersiown, MD

OMPD: Dene Haltam 2 STEVEHOLY "Moming™ POMI: Dennis Hughes:

WD: Johowy Gray 2 JMAEONEN ‘St WYCD/Detroit, M1 * 21 TRCYBYRD ™

12 DAADBALL Facing™ 2 MONTGOMERY GENTRY Cad” | P(): Lisa Rodman 21 SHANNONSAOWM Lind™

1 MARTINAMCBRIDE God” 2 SARAEUAS “Sans™ APOMD: 2

GRUADPRSLEY Wapped™ W 21 MONTEOMERY GENTRY ol
PATGREEN Cary” i o Lo 2

WYAY/Nliarta, GA *

O e WOBEharloston, Wy | | SO0 | gy pamishang, PA *

WO: Johony Gray OMPD: Jeff Whilsheod PO: Shelly Easton

T e 16 TRACY BYRD"dsr” MD: Joey Dean

1 PHILVASSAR Sumne™ WODJRTothan, AL 3 TOBYKEITH Tak”
CHOITORE D Ay | WKKT/Chariote, N * 9 wnlmm
TRISHAYEARWOOD “Woukdve” : Kevin 9 TOBYKEH Takc WRKZMarrisburg, PA *

& DAVOBAL Tidey” H g | P
1 JOEOIFE “Anoier” S CHRISCAGLE “Breathe” APD: Kely s

WPUR/Atlantic City, NJ * BRADPAISLEY “Wrapped” 4 TRACYLAWRENCE L™ MO: Dandation

GM:Dan 1 DAVIDBALL Tiding”
: . PATGREEN

PO Kl e WSOC/Chariotte, NC KHEYAE Paso, TX * P ey
DADBAL T PD: Kevin ONeal POMD: Chaz Maibu CHARLIE ROBISON Right”
CHAS CAGLE Braatie” MD: Rick McCracken NoAdds TOBY KETH Tak"
MONTGOMERY GENTRY Cok | 7 BLADGHARTMANBLACK Tagy”

1 TOBYKEMH T

WIXC/Augusta, GA * WXTAfErie, PA WWYZMarttord, CT *

OMPD: Tommy Genlry m.ﬁ;:'mm PO: Jay MeCarty

APTVMI: Zach Tavior o | W0 Coet Price MO: Jay Thomas

7 MARKMOGUINN Pl \g}usvmmw T TRACYLWRENE Uk Nodds

2 SARABWS Saey” Cly tusriaA 15 MESSAWAGUN B

1 MESSHAWMCGRAW Bring” | MO: B Poindexer 5 STEVEAZAR Do

1 JAMIE ONEAL Shwer” 1 TRAGY LAWRENCE L™ 5 DAVIDBALL *Ricing”

1 CHRISCAGLE Bruathe” $ BRIANMOCOMAS Mg 10KKHousion-Galveston, TX *

KASE/Austin, TX * Group PO: Damen Davis:

PO Vi wuswEnicag, L. - . 0n | APOMO on Traane

M Bob Piked Justin Case PO: fim Oavis e
oAdts '3‘” :Ticla Bonda MO: Matt ames K]

By

KUZZ/Bakersfield, CA * 1 GARYALLAN Var™ STEVEHOLY Mamen”

gm'm”f" CHDSKC KILTMHouston-Galvesion, T *

5 C a e GmnPﬂ'DanenDux

3 BRUNNCOOMAS Neht' WD N

2 SAAEVAS"Sarss” OM/PD: Tim Classon PO: Jon Prel APDMD mrw

MD: Duke Hamiton WO:KC. Totd
3 IRAC VR0 ity 2 DAMDBAL Raog”

WPOC/Battimore, MD * 2 GARYALLAN Har SARAEVANS Sants”

i VESSAWAGG M By | KKBQHouston, TX

8 TOBYKEITH Tak" JANE ONEAL “Siwer” PO: Michael Cruise

4 LOWSTAR W WYG oH* MO: Christ Brooks

1 Mgt Bl TOBY KEITH“Takon™

: Jay Phillgs. KKIXFayetigville, REBAMCENTIRE Survior”
APDMD: Dawn Michaels PO: Torn Tavis BRADPNSLEY Wiarpod”

WXCT/Baton Rouge, LA+ | CHTVALA T APO/MD: Tone Marcon

PD: Randy Chase 3 MESSHAWMCGRAN Brrg™ .

APD/MO: Jimmy Brovks 3 GARYALLAN M WD"W‘:':"':"“‘ AL

1 CLAYWALKER Tl WGAR/C! . :
NESSMAVACIRM ey | 0O . T

i WKMLFayetteville, NC * TOBY KEITH Tak
MD: Chuck Coller
AME AL Einary 3 GARYALLAN Mo PO/APIAMD: Andy
PRae | e

WYNK/Baton Rouge, LA » | BRADPASLEY Waappa? PASLEY Wiapood” WFMS/indiznapolis, IN *

PO:Pal O o PO: David Wood

APDMD: Austin Sames . . MO: 4.0, Canoon

ST mmmmw.w KUAD/Ft. Collins, CO 8 WO o

1 BRAADPASLEY ‘Wraoged™ : d JEFFREYSTEELE “Someting

1 TOBYKETH B WD: St Frariia MO: BrianGary 5 JAMEONEAL Sner”
PRI GREEN Camy” 5 TRACYBYRD Jat 2 DAMDBALL idng” 4 BRAANMCCOMAS Ngit™

s EESIAMMISAET | WS ltackson, MS *

KAYD/Beaumond, TX * o - W\hnm‘

PO: Am West WCKT/FI. Myers, FL *

APD/MO: Jay Berand WCOS/Columbia, SC * PO: Keny Babb ‘SHANNON SROWN L
SARAEWNS"Sarn” : Ron Brodks: MI: Dave Logan STEVEHOLY “Moming”
BRADPASLEY Wrppe MD: Glen Gamstt + TMRUSHLOW Ty’ TOBY KETH Tak”
TIMRUSHLOW Ty’ Nohds 3 ToRY KETH Tkt ALISON KRALSS “Ludy”

WOIK/Jacksonville, FL * WAMZ/Louisville, KY *

PO: Mile James PO: Coyote Calhoun

APO/MD: John Scott MD: Nighirain Lane

3 DAVIDBALL R 8 TRACYBYRD“Ast”

2 CHELY WRIGHT v 2 CHADBROCK el

WROO/Jacksonville, FL * | KLLLAubbock, TX

PO: Mike James PO: Jay Richards

MD: John Scot MO: Neily Yates

S DAVIDBALL dng” 11 CHAIS CAGLE Breathe”

3 LONESAR Me™ 7 MESSINAWMOGRAW Brin”

1

WXBQ/Johnsen City, TN *

POMD: Bill Hagy WOEN/Macon, GA
NoAdds PO: Geny Marshall

APDMO: Laura Starfing
S TOBY KEITH T8

WMTZ/Johnstown, PA 5 RICKFERRELL View™

PO: Steve Walker 5 JAMESONOUANK Pay”

MO: Lara Mosby S TRACY LARVRENCE “Lite™

o
MESSHAWMCGRAW Bing” | WWOM/Madison, W1 *
BRADPAISLEY “Wrapped PO: Mark Grantin

MD: Mel Mckenzie
TRACYBYRD"Ast”

KBEQ/Xansas City, MO * TRACY LARENCE "Lie™

PD: Mile Kermedy

MD: T.J. McEntire
AT GREEN Tany” KTEX/McAilen, TX *
TRACY LAWRENCE U™ PD:Jojo
MESSBAWMOGRAY Bring” | MAD: Paiches

1 PATGREEN Carry”
CHADBROCK ol
KFKF/Xansas City, MO * MONTGOMERY GENTRY “Cold™
Carter SN ONEAL “Shier™

APDAD: Tony Stevens

LESh A g | WOKKMemphis, TH *
PO: Greg Mazingo
APD: Brian Driver

WDAF/Xansas City, MO * MD: Mark Billingsley

POMO: Ted Cramer 1 LONESTAR Me"

NoAdds KENNY CHESNEY Tn™
TRICK PONY Nt

WIVK/Xnoxville, TN *

PO: Mike Hammond WKISMiami, FL *

MD: Colieen Adair PO: Robert Walker
NoAdds APD:RL. MeCoy

MD: Darlene Evans.
NoAdds

KAKCALatayette, LA *

£0: Renee Revett

MD: Sean Riley WMILMitwaukee, W1 *

3 TRACY LAWRENCE Lie" OM: Korry Wolle

- APD: Scot Dolphin

KMDUALataystte, LA * MD: M

8 1 STEVEHOLY “Moming™

PO: Bruce Mikeils

MO: T.0. Smith

2 PAT GREEN Cany” KEEY/Minneapolis, MN *
SHANHONBROWN "Lad™ OM/PD: Gregy Swedbery
TRACY LAWRENCE Lot APDMO: Travis Moon

7 CAROLYNOMWN JOHKSON Want”

WPCV/Lakeland, L * P oo
Steve

PO: Dave Wright

MO: Jeni Taylor WKSJ/Mobile, AL *

2 MARKMCGUMN "Pian” POAAD: Bill Black
CONEIEWERMADD Bthes” | APD: Steve Kelley
MONTGOMERY GENTRY “Cold™ 2 TOBY KETH Bl
COLLIN RAYE Hobody” MESSINAWMCGRAW Bring”

WIOVAancaster, PA * KATM/Modesto, CA *

PD: Jim Radler PD: Randy Black

MO: Susie Summer APOMO: Cris Costa
SARA EVANS “Sants™ 6 TRACE ADIINS “Tryin™
JAMIEONEAL “Shver”™ 4 SARAEVNS Sens”
BRADPAISLEY “Wrapped™ 3 MESSINAWMOGRAY Brmy
CLAYWALKER ‘Feel™ 3 TRACY LAWRENCE Lie"
TOBY KEITH Tab” 2 DARRYLWORLEY Sesays™

1 MONTGOMERY GENTRY “Cok™
JAMESON CLARK Pty

WiTL/Lansing, MI *

PD:J.J. McCrae KTOMMonterey, CA *

MD: Chris Tylor OMPD: Cory Midhals

2 PAIGREEN"Tamy” 3 TOBYKETH Tl

2 PATGREENTamy”
1 DAVIDBALL Rty
STEVEAZAR Don”

KWNR/Las Vegas, NV * CHRISCAGLE “Breatte”™

PD: John Marls.

':ﬂmm“&m. WLWUMontgomery, AL

Pl
4 LONESTAR "M TRACE ADKINS “Toy™
2 GARYALLAN Man™ JAVIE OHEAL “Shiher™
BRADPAISLEY “Wrapped™
Ky « | WGTRMyrtle Beach, SC
POMD: Ric Larson O Kris Van Dyke
2 TOBY KETH Tak” POMD: Johany Walker
DAVDBALL Refing”
STEVEHOLY “Momng™
£ L KY * “Col”
POMD: Brian Landrum CHORC
1 MONTGOMERY GENTRY “Colf”
SARAEVANS “Sars™
S e | WKDFMashville, TN *
PD: Dave Kelty
MD: Edoie Froox
NoAdds

KZKX/Lincoln, NE

PD: Brian Jennings

MD: Carol Turner

13 JAVIEONEAL “Sver™ WSIXNashwille, TN *

S DAMDBALL “Ruing” : Mille Moore

3 TAMMY COCHRAN “Angels™ MO: Billy Greerwood

2 TRACYBYRD A" 15 TOBYKEITH “Tak

1 RASCAL FLATTS “Though 2 DARRYLWORLEY Scdewsys”
SARAEWNNS “Sants™ 1 JAVIE ONEAL “Stwer™

1 TRACY LAWRENCE 1"
TRACY BYRO“Ast”

KSSN/Little Rock, AR *

PO/MO: B
CONFEDERATE RALAOAD Brosers” | WSM/MNastville, TN *

OM: Kyle Canirell
PO/MD: Tim Murply
. : Frank Seres

KZLALos Angeles, CA 12 TOBY KETH Tk

OMPD:R.J. Curtis 3 CHARLEROBISON Right”

MO: Tanya Campos 2 CHAISCAGLE ‘Braathe”
NoAdds 2 DARFIYL WORLEY Scloways”

WNOE/MNew Orieans, LA *
PO: Les Acree

WGH/Nerfolk, VA *

PO/MO: Randy Brooks
STEVEAZAR Don T
BRAD PARSLEY “Wrapped™

KGEE/Odessa-Midland, TX

00XY/Oklahoma City, DK *
OM/PD: Ted Stecker

0; Bl Reed
TOBY KEITH Tl

KXKT/Omaha, NE *
PD: Tom Goodwin

WD ohn Glenn
No Adds

WWKMJmnﬂn. L
Len Shackeilord
MD Shadow sm-

JOE DIFFIE “Ancther”

KHAY/Oxnard, CA *
PDMO: Mark Hit
NoAdds

WOKQ/Portsmouth, NH * KRTY/San Jose, CA * KiIM/Tucson, AZ *
OM: Mark Ericson PO: Julie PO: Buzz Jackson
PO: Mark Jennings APD: Nate Dealon MO: John Collins
APD/MO: Dan Lunvie | 4 PATGREEN"Cany’
3 CHELYWRGHT Hover™ NESSMAWMCGRAV Brig” | 1 TRACYBYRD ke’
2 BULY GLMAN lsibet” CLAYWALKER Foo” SARAEVS St
1 LONESTAR V"
WCTQ/Sarasota, FL * KVOO/Tulsa, OK *
WETK/Providence, RI * PO/MD: Mark Wikson GM: Jay Werh
PD: Rick Everett § Do Ry OM/PD: Dave Block
MD: Sam Stevens MOGUNN“Par” MD: Scot Woodson
5 TOBYKETH k" 2 SAABIN it 1 TRAGE ADIONS “Topn™
2 CLAYWAUGR Fool JAVE ONEAL Stwer” (ST
WLLR/Quad Cities, IA-IL + | WJCUSavannah, GA WWZD/T 3
mmm PO/MD: Bl West mﬂ‘n”m
MO Roa Evans ORADPASLEY Waser | ppoadn
28 W oo Nokdds
1 SKRAEWS Sane”
| EDER i KMPS/Seatie Tacoma, WA * o0
PD: Becly Brenner OMPOMD: !
NC | MO Tony Thormas pvrrsidony
PD: Brand Curfiss. 2 XENHYCHESNEY Tin*
 — KJUGNisalia, CA
Nokdds o , CA*
"“u""m"m""- LA® | pMD: Dave Daniets
KBUL/Reno, W - WO: ameshnbony * Aatnry
OM: Tom Jordan ﬂmﬁf‘% TRACY LAWRENCE “Lie™
mmm' e VESSRAWMOGRA Bring”
2 KENNYCHESNEY T
w WYTSouth Bend, N | ponn oo ™%
PTomlas wmmm
WKHKRichmond, VA * APDMD: Lisa Kasti 10 BRADPSLEY Wapped”
PDMD: Jim Tice 10 DAVIDBALL “Riding”
o WMZ0/Washingion, DC *
KDRK/Spokane, WA * OMPD: Julm '
KFAG/Riverside, CA * OMPD: Ray Edwards APIVME: Jon Anthony
OWPD: Ray Massie APOMD: Tony Trevako 5 DAVDBAL Rdng”
MO: Don Jefirey 1 BRADPAISLEY 4 AREDHEAL Siner”
2 TRAASTRITT “Womes™ TRACY LANRENCE L™ 3 TRICKPONY Teght™
1 TRACYLAWRENCE 16"
BROK o
KIXZ/Spokane, WA * WDEZ/Wausau, Wi
OM: Scatt Rusk OM: TK Michaels
WR* | PDMD: Paul Neumam PO: T.K. Michaels
POMD: Chris ['Kelley 6 DAVDBAL Tudeg” WO Lou Stewart
1 OLLINARYE 2 PATGREEN “Camy” MESSNAWMCGRAY “Bng
CHARLIEROBISON Fight” STEVEAZAR Don” e
™ VESSAWNCGRAY Bring”
MONTGOMERY GENTRY "0olf”
WIRK/West Pakm Beach, FL *
WBEE/Rochester, NY *
umwm-; W"‘“";;"",gf wAc | MDA on
mmmmmn w"‘ lmis's MG By | | LONSTR M
8 JOEDIFE Anoter”
1 BLLYGILMAN Eisaben” -
KFD|Wichita, KS *
PAT GRESN Cary” 3
me/“ml BRIANMCCOMAS Nt PD: Moon Muling
i s
JEFFREY STERLE Somet
S |
SARAEVRS Ssits SARAEW: ita, KS *
S CARSON Lie” OM: Jack Ofver'
. TOBY KETH "k PD: Brad Sreeter
KN enio, CA
ONPD Wk WDy
?m h?;m e e 1 osoal g
6 JEFFCARSON Lie" m%”# mmnmvmw
CHDEWERMAN Butes” |~ Sty worring”
NESSNAWMOGAA Brng”
WKCQ/Saginaw, M1 * eaaTWikes Bare RS
OMPD: Rick Waler WONKTamga, FLe | et oron
O Dave Jackoon Om: Erc Logan 1 KEYOESEr Tt
KENNY CHESHEY T PD: Boocher Martin CHARUIE ROBISON Rt
SARABVANS “Sarts” APOMD: day Robers EFFREY STERE “Somethiog”
: 3 BRADPAISLEY “Wapper™
o 1 WARKWCGUN Pan”
m’&ﬁ:"‘" 10(DD/Yakima, WA
: POMD:
APD/ND: Dy Mootana WRBQ/Tampa, FL * mmmmmw
2 LONESTARMe™ P0: Eric Logan TOBY KETH Tal”
1 STRE AR o0
KKAT/Salt Lake City, U7+ | | ETER I WGTY/York, PA *
PO: Stawn Sevens WTHYTerre Hauts, IN OMPD: Joiin Pellegrini
APD: Bily Witiams OMPD: Bamy Kent MO Tom Jackson
2 MARKMCGLINN “Por” MO: Parly Marty 1 BRADPNSLEY ‘Wrapped™
e e e Sner
KSOP/Salt Laks City, UT * JEFFREYSTEELE “Sometg’”
PD: Don Hilon COLLIN RAYE "Nobody”
el —
WiBW/Tapeka, KS Warren, OH *
§ TERRICLARK Enety” MD: Patt Cheek | QLIRS
11 AN JACKSON “Aingh” 1 TRAASTRITT Woman
10 JEFFREY STEELE “Somettwy™ LONESTAR W™
KUBL/Salt Laks City, UT *
OMPD: EdH
MO: Pal Gamest
PAI GREEN Cany" .
ARG L Monitored Reporters
KAJA/San Antonio, TX * 183 Total Reporters
e 150 Total Monitored
BRAANKCCONAS Nght”
33 Total Indicator
s 32 Current Indicator Reporters
NoAdds 30 Current Indicator Playlists
KSON/San Diego, CA *
e Did Not Report, Playlist Frozen (2):
%&nﬁw WTCR/Muntington, CT

WTCM/Traverse City, Ml

Did Not Report For 2 Consecutive
Weeks; Data Not Used (1):
KTTS/Springfield, MO
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Rebuilding A Charlotte Legend

& Kevin 0’Neal reflects on his first year as PD

L egendary, heritage Country radio stations are like giant ships. The good news is they’re hard to
— sink. The bad news is they can be equally as hard to turn around.

Let me hasten to add that I'm cer-
" tainly not comparing the subject of
this week’s column, WSOC/Char-
lotte, to a sinking ship. Its fortunes
have been flagging the last couple of
years, but the spring 2001 Arbitron
showed some striking signs of life for
the venerable station, which has un-
dergone an extensive overhaul in the
past year.

In the past six months WSOC has
gone from 12th to second 12+. Ar-
bitron shows the station’s yearlong
25-54 ratings battle with crosstown
Clear Channel competitor WKKT
this way (the share is followed by
rank, in parentheses): WSOC: spring
'00, 4.4/11; fall *00, 3.0/13; winter
'01, 5.3/8; and spring ‘01, 5.9/6.
WKKT: spring '00, 4.6/10; fall "00,
6.0/4; winter '01, 4.4/9; and spring
'01, 5.6/7.

The State Of The Station

The mechanic in charge of the re-
furbishing is veteran programmer
Kevin O’Neal, who was hired as PD
13 months ago. He adds that the
spring 2001 Arbitron shows that
WSOC ranks No. 2 12+ and No. 1
18+, 25+ and 35+. He also notes,
“WSOC’s cume has remained fairly
solid over the last couple of years. It’s
pretty much a dead heat between the
two stations, with both sitting just
under 200,000. The big difference for
WSOC has been the TSL, which has
gone from 4:45 to more than nine
hours.”

Describing the state of the station
upon his arrival, O’Neal says, “It was
a heritage station that had rested on
its laurels, had gotten a little sleepy,
had lost its edge and was in need of
a new paint job and a face lift. The
legendary station was still sitting
here, but it had slowly deteriorated
and had allowed WKKT to get a foot-
hold and become a force in the mar-
ket.

“The first rule of war is ‘Don’t
give the opponent a chance to get in

the game: don't let them get a leg

up.” Unfortunately. that happened.
WSOC had gone almost two years
without winning 25-54. The 12+
battle went back and forth, but
WKKT won 25-54 eight or nine
books in a row. WSOC’s 12+ victo-
ries came on the strength of the 55+
audience. We had a station that was
aging and was catering to the 45+
audience. We felt that we needed to
‘young it up.’

“The other glaring weakness was

the lack of a great moming show. Paul
Schadt, who had spent 13 years at
WSOC, had moved to WKKT with a
big, intense TV campaign to let peo-
ple know where he had gone. It was
about that time that WSOC began to
make mistakes.

“It put Paul Franklin and Aunt
Eloise from WTQR/Greensboro in the
mornings. I was in that market at one
time, competing against them, and I
know how great they sound. It’s won-

Y Y —

“The first rule of war is
‘Don’t give the opponent
a chance to get in the
game; don't let them get
a leg up. Unfortunately,
that happened. WSOC
had gone almost two
years without winning
25-54."

T R T

derful and phenomenal in the market
they’re in, but syndicating it on
WSOC just didn’t click. That show
was no longer on WSOC when I got
here. At that point Dave Temple was
teamed with Terry Blake for The Big
Morning Hoo-Hah, which had been
on about a year before I got here. It
just didn’t work.

“While WSOC was going through
all that, Bill Young was the PD at
WKKT and had positioned them for
attack. They were focused, and he
had them coming after WSOC,
which had become a talk monster.
WSOC had abandoned 12-in-a-row
and had gone away from any music
quantity or quality position. It had
given up that position to WKKT.”

Massaging The Music Mix

O’Neal has made a number of
changes in WSOC's music mix over
the last year. Some have worked, and
some haven't. “WSOC was ballad-
intensive when I got here, and we’ve
picked up the tempo quite a bit,” he
says. “Tempo is an issue, particular-
ly with the younger demos, who want
to hear some movement.

“We weeded out some of the un-
necessary ballads, and that forced a
little more tempo. We also become
more music-intensive. To reinforce
that, we changed the positioner from
‘Today’s Country and Yesterday’s
Favorites’ to ‘Charlotte’s No. 1 12-
in-a-Row Country Station.””

But not all of the changes have
worked. “Last fall, when we were
rebuilding the station, I think we may
have pushed the ‘new’ envelope a
little further than we should have,”
O’Neal admits. “Before joining
WSOC as PD, I had been a GM and
involved in sales. I had been out of
the programming scene for three or
four years, so I was still getting my
feet back into being a PD.

“When I stepped out of program-
ming, a high percentage of currents
was what was working. That’s
changed. And I learned that lesson.
Too much new music made us too
unfamiliar. We became a faceless ra-
dio station. So we did a_music test
— one of the first done in a while
here — and around January, we add-
ed some gold, especially from the
'80s, back into the mix.”

Remaking Mornings

Two of the most important ele-
ments in the retooling of WSOC
were personality changes in the most
prominent dayparts. Explaining the
drive-time alterations, O’Neal says,
“I changed the two drive-time per-
sonalities and got two guys who had
the passion that we needed to win.

“We brought in Jeff Roper from
WCOS/Columbia, SC for momings,
teaming him with Terry Blake. She
had been in the market for quite a
while and was known to our audi-
ence. She was doing a good job, and

we felt that she wasn’t the reason -

mornings weren't successful. So we
paired her with Roper, and they’ve
gelled real well.

“Roper is a huge part of WSOC’s
rebound. He brings so many things
to the table. He's in his late 20s, he’s
been a TV weatherman, and his life-
long dream was to do momings at
WSOC. He came at this job with a
vengeance. During our early discus-
sions I asked him if he had any bones
in his closet. The next day we got a
skeleton in the mail with a note that
said, ‘The only bones I found in the
closet were these, and I mailed 'em
to you.’

“I hadn’t seen that kind of passion
in a long time. He's here at 4am, and

 REBUILDERS OF A LEGEND

Here’s the WSOC/Charlotte airstaff. Pictured (l-r) are MD and Director/
Racing Rick McCracken, PD Kevin O'Neal, night talent Brian Hatfield,
Richie Rich — holding a picture of morning show host Jeff Roper,
who was out on a “Hometown Handshake Tour” when this photo was
taken — afternooner Dale Knippers, morning show co-host Terry Blake
and midday talent Mike Terry and Frank Laseter.

he’s here at 4pm. Not only is he ex-

tremely talented, he’s a former pro-
grammer who understands the for-
mat. He's always thinking, always
innovating. The success of the mom-
ing show has been the major cata-
lyst for WSOC’s resurgence.”

Afternoon Overhaul

The other major change came in
afternoon drive. “MD Rick Mc-
Cracken has been with the station a
long time and had been in afternoons
about two years,” O’Neal says. “We
moved him into the newly created
position of Director/Racing. We ex-
panded our weekend race coverage,
and he became the anchor for all of
our race coverage. Considering where
we are, we felt we needed a full-time
person to do that.

“Part of our effort to
move to another level
with NASCAR coverage is
having drivers with us in
as many places as we
can. We've tried to bring
Winston Cup drivers into
the fold.”

e v

“Then, I looked for a big, friendly,
warm voice for aftenoons, someone
who understood the format and was
in the lifegroup and loved it. I found
Dale Knippers from WRNS/New
Bem-Jackson, NC. He was No. 1
there for seven years 12+ and 25-54.
I also like to joke that he’s been to
more Winston Cup races than the Pet-
tys.”

The rest of the airstaff has re-
mained intact. Middays are in the
hands of Mike Terry, who's been at
WSOC for 14 years; nights are
manned by former WYCD/Detroit

www americanradiohistorv com

personality Brian Hatfield, who's
been at WSOC about a year; and Elic
Thomas handles overnights.

O’Neal also credits a number of
other factors in WSOC'’s rise, not the
least of which is Infinity’s support
with research, strategy and market-
ing — “Something the station didn’t
have before,” says O'Neal.

Part of the marketing was an out-
door campaign. “We really got ag-
gressive with billboards,” O’Neal
says. “We used our loge with Garth,
Shania, Tim McGraw and others to
re-establish the star power of the sta-
tion and to reinforce the fact that we
are playing the biggest country stars.”

He also points to the assistance of
consultant Joel Raab, who joined the
station in January. “He does a great
job and offsets me very well,” says
O’Neal. “I'm very emotional and
passionate; he’s very level, cool and
calm.”

WSOC also added a new jingle
package and Charlie Van Dyke as the
station’s voice.

Taking It to the Street

Adding new personalities has
only been part of WSOC'’s plan of
attack. Phase two was hitting the
streets — hard. “Roper started the
‘Hometown Handshake Tours,””
O’Neal says. “He’s out three or four
times a week, setting up in a Kmart
or Wal-Mart parking lot and shak-
ing hands. While he’s out, he gath-
ers tape of 4-to-10-year-old kids —
he calls them ‘Ropers Soldiers’ —
reciting the Pledge of Allegiance.
He plays one of them every mom-
ing at 7:30.”

O’Neal also went after a nightclub
partnership. He says, “A couple of
weeks after I got to Charlotte, I sat
down with the owner of Coyote Joe’s
— a 2,500-seat nightclub that you’d
expect to see in Dallas. He told me
that, like everywhere else, the night-
club business in Charlotte was declin-
ing. Clubs were closing everywhere.
We forged an exclusive agreement to
support one another’s businesses, and
we made a deal to broadcast from the

Continued on Page 82
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STUMPING STUBBS

WSM-AM/Nashville. announcer Eddie Stubbs was surprised onstage at the recent Uncle
Dave Macon Days in Murfreesboro, TN with the annuai festival's Heritage Award. Stubbs
thought he was onstage to present the award to the widow of Opry announcer Grant
Turner but was instead given the award by the legendary Earl Scruggs. Pictured at the
event (l-r) are Stubbs, festival organizer Glona Christy and Scruggs.

YOU COMPLETE ME
Lila McCann recently stopped by the KZLA/Los Angeles studios to chat and promote her
new album, Complete. Pictured after the visit are (l-r) KZLA personality Shawn Parr,
McCann and KZLA OM RJ Curtis.

kL

= 'y

GILL'S GATHERING OF THE GUILD ¥

Vince Gill recently headlined a show at Nashville's 3ra & Lindsley for Songwriters Guild of
America Week. The festivities included panel discussions on industry topics, as well as
performances around town by top songwriters. The Nashville events were part of a na-
tional SGA Week celebration that also included activities in New York and Los Angeles.
Pictured at 3rd & Lindstey are (l-r) songwriters Bob DiPiero and Chuck Cannon; SGA's
Judie Bell; and writers Gill, Rick Carnes and Janis Carnes.

I v -
A LAUGHING MATTER

Writer Bob DiPiero shared some songs and signed copies of his new CD, Laugh: Live at the
Bluebird Cafe, for industry friends and fans alike at Borders Books in Nashvitle recently.
Pictured after the event are (I-r) Sony/ATV Publishing VP/GM Woody Bomar, DiPiero and
CMA Exec. Director Ed Benson.

Charlotte Legend

Continued from Page 80

club every Wednesday and Friday
night.

“We then got with the labels and
said, ‘Let’s create some excile-
ment.” Wednesday night is Ladies
Night, and we fly in acts to sign
autographs. We have gone from
drawing 50-75 people when we
started to 700-900 in the last few
weeks. Joe Diffie recently attract-
ed more than 1.000 people.

“This is not a performance, it’s

an autograph session; although
some artists voluntarily do an
acoustic set. Business at Coyote
Joe’s is up 70% year-to-date, and
we’re up. There is some correla-
tion between getting the nightclub
business hopping by creating ex-
citement for the artists and our rat-
ings going up.”
The NASCAR Connection

O’Neal says that one of WSOC’s
strengths even in down years was
its connection 1o stock-car racing,
but even that was on the verge of
being in jeopardy. “Luckily. WSOC

T e e e

“We really got aggressive with billboards. We used
our logo with Garth, Shania, Tim McGraw and others
to re-establish the star-power of the station and
reinforce the fact that we are playing the biggest
country stars.”

B e et S SRS I SIS N ==

had maintained its NASCAR image
— we're the No. 1 NASCAR affili-
ate in America,” he says. “But at one
point the station had alienated quite
a few NASCAR fans, as well as the
NASCAR community.

“No one had taken over as the
darling of the racing business dur-
ing that time, but we had to re-es-
tablish ourselves in that role. We
had to let them see us and get to
know who we were. We made a
concentrated effort to get into the
shops and give away tickets to the
races. And through our exclusive
arrangement with the Charlotte
Motor Speedway, we’re the only
station allowed on the grounds.

“Part of our effort to move to an-
other level with NASCAR cover-
age is having drivers with us in as
many places as we can. We’ve
tried to bring Winston Cup driv-
ers into the fold. We’ve done re-
motes with Dale Jarrett and Bob-
by LaBonte. Rusty Wallace called
the hotline one day to talk about a
song that was on the air. Jimmy
Spencer has become a friend of
Roper’s and calls in all the time.”

wwWw americanradiohistorvy com

WSOC’s NASCAR connection
really came into play following the
death of Dale Earnhardt earlier this
year. The station shut down regu-
lar programming for a couple of
days to — as O’Neal puts it —
grieve with Charlotte. “We cried
with Charlotte,” he says. “We
talked to fans, family members and
other drivers. We let this be their
emotional outlet.”

‘My Biggest Mistake’

WSOC and O’Neal had an un-
foreseen monkey wrench thrown
into the rehab plans last spring,
when a local venue changed own-
ership. “WSOC had had exclusiv-
ity in an amphitheater here for the
past few years.” O’Neal says.
“Over the winter it was bought by
SFX [now Clear Channel Enter-
tainment], and they made the de-
cision to make [CC-owned]
WKKT their on-site radio station.”

That prompted O’Neal 10 make
a decision he would later regret.
“When the Brooks & Dunn tour
came through this spring, we de-
cided to totally ignore it,” he says.

“We didn’t talk about it; we didn’t
give anything away. I have to ad-
mit, looking at the spring numbers,
that was a mistake. Looking at it
week by week, day by day and hour
by hour, we got murdered the week
prior to B&D being in town.”

O’Neal’s strategy changed over
the summer, when the Tim Mec-
Graw-Kenny Chesney show came
to town. “We owned it on the air,
even though WKKT had the pre-
sents at the building.” he says.
“We bought a ton of tickets and
gave them away.

“The point was driven home to
me that you just cannot not be a
part of a major shcw that features
your core acts. When you share
40% of your audience with a com-
petitor, you shoot yourself in the
foot if you’re not part of the big
event.

“There are really two battle-
grounds: on-air and on-site. I had to
win the one on the radio, because
that is the most important one to win.
On-site is a beauty contest. The
B&D experience showed us that we
had to win the big battle.”
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ARTIST TITLE LABEL(S)

TOBY KEITH I'm Just Talkin' About Tonight (DreamWorks)
BLAKE SHELTON Austin (Warner Bros.)

CYNDI THOMSON What | Really Meant To Say (Capitol)
KEITH URBAN Where The Blacktop Ends (Capitol)
TRISHA YEARWOOD | Would've Loved You Anyway (MCA)
BROOKS & DUNN Only In America (Arista)

TIM MCGRAW Angry All The Time (Curb)

ALAN JACKSON Where | Come From (Arista)

PHIL VASSAR Six-Pack Summer (Arista)

CAROLYN DAWN JOHNSON Complicated (Arista)
JO DEE MESSINA Downtime (Curb)

MARTINA MCBRIDE When God Fearin' Women Get...
TRICK PONY On A Night Like This (H2£/W8)
TAMMY COCHRAN Angels In Waiting (Epic)
TRAVIS TRITT Love Of A Woman (Columbia)

REBA MCENTIRE I'm A Survivor (MCA)

JEFF CARSON Real Life (I Never Was...) (Curb)
SONS OF THE OESERT What | Did Right (MCA)
TRACE AOKINS I'm Tryin" (Capitol)

DIXIE CHICKS Heartbreak Town (Monument)

ANDY GRIGGS How Cool Is That (RCA)

MARK WILLS Loving Every Minute (Mercury)
CHELY WRIGHT Never Love You Enough (MCA)
LONESTAR With Me (BNA)

KENNY CHESNEY The Tin Man (BNA)

MARK MCGUINN That's A Plan (VFR)

GARY ALLAN Man Of Me (MCA)

TOBY KEITH | Wanna Talk About Me (DreamWorks)
JESSICA ANDREWS Helplessly, Hopelessly (DreamlWorks)
CLAY WALKER If You Ever Feet Like Lovin’ (Giant/WB)
STEVE HOLY Good Morning Beautiful (Curb)

BRAD PAISLEY Wrapped Around (Arista)

JOE DIFFIE [n Another World (Monument)

TRACY BYRD Just Let Me Be In Love (RCA)

JEFFREY STEELE Something In The Water (Monument)
MONTGOMERY GENTRY Cold One Comin’ On (Columbia)
DAVID BALL Riding With Private Malone (Dualtone)

AARON TIPPIN Always Was (Lyric Street)

COLLIN RAYE Ain’t Nobody (Gonna Take...) (Epic)

JAMIE O'NEAL Shiver (Mercury)

TIM RUSHLOW Crazy Life (Scream)

BRIAN MCCOMAS Night Disappear With You (Lyric Street)
KENNY ROGERS Beautiful (All That You...} (Dreamcatcher)
CHAD BROCK Tell Me How (Warner Bros.)

SARA EVANS Saints & Angels (RCA)

PAT GREEN Carry On (Republic/Universal)

GEORGE JONES The Man He Was (Bandit/BNA)

JO DEE MESSINA W/TIM MCGRAW Bring On The Rain (Curb)
SHANNON BROWN Baby | Lied (BNVA)

TRACY LAWRENCE Life Don't Have To Be So Hard (Atfantic)

(RCA)

=

TOTAL
PLAYS

5804
5802
5373
5081
4655
4567
4254
4170
3751
3326
3143
3120
3119
3112
2867
2814
2323
2239
2172
2075
2058
1937
1680
1666
1633
141
1349
1069
1063
966
945
875
837
742
560
547
533
505
431
425
423
m
386
330
308
289
283
276
254
196

-
PLAV

-41
-109
+427
-272
+299
+182
+382
+599
+259
+202
-893
+156
+492
+347
+402
+346
+264
-194
+265

-42
+174

+85
+131
+445
+281
+237
+170
+431

+61
+178
+170
+374
+196
+165
+179
+182
+319

+46

+10
+178

+16
+129
+122

+82
+221
+197

+11
+214

+91

+25

WPRESSONS
{00)
639624
648380
582042
546259
496084
5010620
486323
454482
404869
349757
322572
334832
309198
305084
317684
305520
229038
223461
240926
208406
196979
202783
177540
178887
172796
138799
142143
149478
108792
113432
106264
94879
79384
78352
57476
56303
66205
39835
36491
46549
40956
41806
35898
32048
29652
29109
26380
30981
18920
26721

150 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total
points for the airplay week of Sunday 8/26-Saturday 9/1. Bullets appear on songs gaining points/plays or remaining flat from previous week. If two
songs are tied in total points/plays, the song being played on more stations is placed first. Breaker status is assigned to songs achieving airplay
at 60% of reporter base for the first time. Songs that are down in paints/plays for three consecutive weeks and befow No. 1 are moved to recurrent.
Gross Impressions equals Average Quarter Hour Persons times number of -plays (times 100). Average Qudrter Hour Persons used herein with
permission from The Arbitron Company (Copyright 2001, The Arbitron Company). © 2001, R&R Inc.
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WEEKSON  TOTALSTATIONS/ Most Added-
CRART ADDS
17 15011 www.rradds.com
21 150/0 | armsTTmE waseLs) ADDS
24 148/1 | TOBY KEITH | Wanna Talk About Me(DreamWorks) 30
22 148/0 JO DEE MESSINA W/TIM MCGRAW Bring On...(Curb) 23
SARA EVANS Saints & Angels(RCA) 21
24 1481 | ppap pISLEY Wrapped Around (Arista) 20
12 148/0 | JAMIE 0'NEAL Shiver(Mercury) 18
9 149/1 | DAVID BALL Riding With Private Malone(Dualtone) ~ 18
) 14911 TRACY LAWRENCE Life Don't Have To Be So Hard(Atiantic) 18
4 4501 LONESTAR With Me(BNA) 17
1 145/1 | pAT GREEN Carry On(Republic/Universal) 15
21 142/1 | MARK MCGUINN That's A Plan(VFR) 1
23 146/0
12 144/2
19 136/3
24 13211
13 143/2
8 144/2
17 13373
30 130/0
9 131/4
1 127/0
18 124 Most Increased
21 1261 Plays o
16 119/ 2 ARTIST TITLE LABEL(S) INCREASE
4 124117
- 12 0/ ALAN JACKSON Where | Come From(Arista) +599
n TRICK PONY On A Night Like This(H2EWB) +492
13 113/11 | {ONESTAR With Me(BNA) +445
11 111/9 | TOBY KEITH | Wanna Talk About Me(DreamWorks) +431
4 71/30 | CYNDI THOMSON What | Really Meant To Say(Capitol) +427
1 100/0 TRAVIS TRITT Love Of A Woman(Columbia) +402
TIM MCGRAW Angry All The Time(Curb) +382
10 78/7 | BRAD PAISLEY Wrapped Around(Arista) +374
7 87/9 TAMMY COCHRAN Angels In Waiting(Epic) +347
2 90720 | REBA MCENTIRE 'm A Survivor(MCA) +346
8 82/5
4 7710
3 57/6
4 61/10
1 4318
6 58/0
5 62/4
1 69/18
8 50/4
s 50 Breakers.
3 49/1 oy
a  dad " NOW PLAYING ON 60% OF
roanm —__ THE REPORTING PANEL -
1 41/15 T -
6 24/0
1 42/23 BRAD PAISLEY
1 a6 Wrapped Around (Arista)
1 32/18 61% of our reporters on it (90 stations)
/ 20 Adds ¢ Moves 39-32
Most Added is the total number of new adds officially reported to R&R
by each reporting station. Songs unreported as adds do not count
toward overall total stations playing a song. Most Increased Plays
lists the songs with the greatest week-to-week increases in total
Plays.

Album in-stores
October 16th

TICORDI

PAT BREEN

CARRY ON

R&R Debut at@®

ALREADY ADDED AT THE FOLLOWING:

WPKX WCTO WBEE WGGY WPUR
WYNK WEZL WKML WNKT WXBM
WRKZ WITL WBCT WNCY WKDF
WSM WKSJ KMDL KEEY KXKT
KZSN Kilim KSCS KPLX KIKK
KRST KNUE KTEX KRYS KTST
KIZN KTOM KDRK KJUG KIXZ

WIRK
WXCT
WXBQ
KBEQ
KAYD
KUBL

www americanradiohistorv com


www.americanradiohistory.com

84

Country Top 50 Indicator

® September 7, 2001

R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY

W W ARTISTTILE LABELS) iyt oA mg?o%sfms

5 @ CYNDI THOMSON What | Really Meant To Say (Capitol) 1147 +45 43962

3 © BROOKS & DUNN Only In America (Arista) 1123 +1 43176

1 s TOBY KEITH I'm Just Talkin’ About Tonight (DreamlWorks) 1114 -32 42552

6 © TRISHA YEARWOOD | Would've Loved You Anyway (MCA) 11 +58 43266

2 s BLAKE SHELTON Austin (Warner Bros.) 1055 -13 38631

9 @ ALAN JACKSON Where | Come From (Arista) 1026 +153 40521

7 © TIM MCGRAW Angry All The Time (Curb) 990 499 38934

4 s KEITH URBAN Where The Blacktop Ends (Capitol) 947 -165 34843
©  PHIL VASSAR Six-Pack Summer (Arista) 899 +11 35545

n @® CAROLYN DAWN JOHNSON Compiicated (Arista) 830 +70 33054

5 @ TRICK PONY On A Night Like This (H2E/WB) 760 +69 30236
® TRAVIS TRITT Love Of A Woman (Columbia) 757 +61 30528

3 @®  MARTINA MCBRIDE When God Fearin’ Women Get... (RCA) 757 +13 29093

i @ REBA MCENTIRE 'm A Survivor (MCA) 684 +79 26695

) s JO DEE MESSINA Downtime (Curb) 633 121 23116

19 ® TAMMY COCHRAN Angels In Waiting (Epic) 630 +50 22678
@ LONESTAR With Me (BNA) 593 +113 22832

u  TRACE ADKINS I'm Tryin' (Capitol) 581 +110 22883

2 @ MARK WILLS Loving Every Minute (Mercury) 546 +25 21690

" »  SONS OF THE DESERT What | Did Right (MCA) 533 -185 19079

» @  JEFF CARSON Real Life (I Never Was...) (Curb) 504 +72 19760

2 DIXIE CHICKS Heartbreak Town (Monument) 496 -46 19591

5 @  ANDY GRIGGS How Cool Is That (RCA) 484 +18 18968

» @  KENNY CHESNEY The Tin Man (BNA) 458 +76 17894

» @  GARY ALLAN Man Of Me (MCA) a1 +69 18059

» @  MARK MCGUINN That's A Plan (VFR) a1 +52 14916

z 7z CHELY WRIGHT Never Love You Enough (MCA) 392 -18 16258

% @ BRAD PAISLEY Wrapped Around (Arista) 374 +151 14997

% @ TRACY BYRD Just Let Me Be In Love (RCA) 370 +142 14392

3 »  JESSICA ANDREWS Helplessly, Hopelessly (DreamWorks) 323 -4 12554

B €@ TOBY KEITH | Wanna Talk About Me (DreamWorks) 301 +120 11638

3 @ CLAY WALKER If You Ever Feel Like Lovin' (Giant/WB) 267 +50 12098

£ €@  JOE DIFFIE In Another World (Monument) 243 +4 9769

@ €@ MONTGOMERY GENTRY Cold One Comin’ On (Columbia) 203 +101 8403

9 €@  STEVE HOLY Good Morning Beautiful (Curb) 201 +31 8066

@ s AARON TIPPIN Always Was (Lyric Street) 163 -2 7044

! €@  JAMIE O’NEAL Shiver (Mercury) 141 +53 5870

a €  COLLIN RAYE Ain't Nobody (Gonna Take...) (Epic) 138 +1 4968
@  JO DEE MESSINA W/TIM MCGRAW Bring On The Rain (Curb) 106 +9] 4004
@ CONFEDERATE RAILROAD That's What Brothers Do (Audium) 99 +22 4518

@® DAVID BALL Riding With Private Malone (Dualtone) 97 +68 3391
8 2  GEORGE JONES The Man He Was (Bandit/BNA) 95 -6 3417
@® BRIAN MCCOMAS Night Disappear With You (Lyric Street) 84 +43 3274
@  JEFFREY STEELE Something In The Water (Monument) 81 +40 2965
") @ CHAD BROCK Tell Me How (Warner Bros.) 69 +4 2753

5 @ PAT GREEN Carry On (Republic/Universal) 69 +18 3997
@ TRACY LAWRENCE Life Don't Have To Be So Hard (Atlantic) 66 +35 2397
@  KENNY ROGERS Beautiful (All That You...) (Dreamcatcher) 65 +21 2303
@ SARA EVANS Saints & Angels (RCA) 60 +29 2284
% 0 TIM RUSHLOW Crazy Life (Scream) 58 -30 3218
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WEEKSON  TOTALSTATIONS/
CHART 0D

ADDS

32/0
32/0
32/0
32/0
30/0
32/0
32/0
30/0
31/0
32/0
321
32/0
31/0
32/0
23/0
28/1
32/0
311
30/0
23/0
28/1
25/0
25/0
28/0
2972
2511
26/0
287
27/4
24/0
237
190
210
2077
16/2
13/0
175
1501
15/9
10/1
12/9
0

11/2
12/4
1072
6/0

5

il

15
5/0

33 Country Indicator reporters in markets 144-205. Songs ranked by total plays for the airplay week of Sunday 8/26-Saturday 9/1.
©2001, R&R Inc.

Most Added -

ARTISTTITLE LABEL(S)

JO OEE MESSINA W/T. MCGRAW Bring On... (Curb)
DAVIO BALL Riding With Private Malone (Dwaltone)
BRAD PAISLEY Wrapped Around (Arista)

TOBY KEITH | Wanna Talk About Me (DreamWorks)
MONTGOMERY GENTRY Cold One Comin’ On {Columbia)
JAMIE O’NEAL Shiver (Mercury)

SARA EVANS Saints & Angels (RCA)

TRACY LAWRENCE Life Don't Have To... (Atiantic)
TRACY BYRD Just Let Me Be In Love (RCA)
JEFFREY STEELE Something [n The Water (Monument)
GARY ALLAN Man Of Me (MCA}

STEVE HOLY Good Morning Beautiful (Curb)

BRIAN MCCOMAS Night Disappear... (Lyric Street)
CHAOD BROCK Tell Me How (Warner Bros.)

CHRIS CAGLE | Breathe In, | Breathe Out (Virgin}
TRICK PONY On A Night Like This (HZE/WB)

TRACE AOKINS I'm Tryin' (Capitol)

JEFF CARSON Real Life {I Never Was...) (Curb)
TAMMY COCHRAN Angels In Waiting (Epic)

MARK MCGUINN That's A Plan (VFR)

§

—_ ek 2 NN NN S EUOO NSNS O

Most Increased

Plays o
ARTIST TITLE LABEL(S) IN(?REASE
ALAN JACKSON Where | Come From (Arista) +153
BRAD PAISLEY Wrapped Around (Arista) +151
TRACY BYRD Just Let Me Be In Love (RCA) +142

TOBY KEITH | Wanna Talk About Me (DreamWorks) +120
LONESTAR With Me (BNA) +113
TRACE ADKINS I'm Tryin' (Capitol) +110
MONTGOMERY GENTRY Cold One Comin’... (Cofumbia) +101 |

TiM MCGRAW Angry All The Time (Curb) +99
JO'DEE MESSINA W/T. MCGRAW Bring On... (Curb) +81
REBA MCENTIRE I'm A Survivor (MCA) +79
KENNY-CHESNEY The Tin Man (BNA) +76

JEFF CARSON Real Life (| Never Was...} (Curb) +12
CAROLYN DAWN JOHNSON Complicated (Arista) +70

TRICK PONY On A Night Like This (HZE/WB) +69
GARY ALLAN Man Of Me (MCA) +69
DAVID BALL Riding With Private Malone (Duaftone) +68
TRAVIS TRITT Love Of A Woman (Columbia) +61
TRISHA YEARWOOD | Would've Loved You... (MCA) +58
JAMIE O’NEAL Shiver (Mercury) +53
MARK MCGUINN That's A Plan (VFR) +52
TAMMY COCHRAN Angels In Waiting (Epic) +50

CLAY WALKER if You Ever Feel Like Lovin’ (Giant/WB) +50
CYNDI THOMSON What | Realty Meant To Say (Capitol) +45
BRIAN MCCOMAS Night Disappear... (Lyric Street) ~ +43
JEFFREY STEELE Something In The Water (Monument) +40
TRACY LAWRENCE Life Don’t Have To Be... (Atlantic) +35

STEVE HOLY Good Morning Beautiful (Curb) +31
SARA EVANS Saints & Angels (RCA) +29
MARK WILLS Loving Every Minute (Mercury) +25

CONFEDERATE RAILROAD That's What ... (Audium)  +22

Top country hits and artist interviews along with

Grammy winner Bill Mack’s comments about living.

WEEKLY PROGRAMS

FREE!

FOLLOWED BY A :24 PROMO SPOT
VOICE OUT 28:00

COMPACT DISC

www americanradiohietorvy com

ATSHIAVRAILABUE:]

Powerline
Adult Contemporary Music

MasterControl
Magazine Style Format

FamilyNet

On Track

Contemporary Christian Music

6350 West Freeway

The Baptist Hour

Christian Music with Teaching

Fort Worth, TX 7611 6-4511
800-266-1837

:60 Features
Family, Health & Fitness

www.FamilyNet.org
email: fnradio@namb.net
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Bullse 2ye COuntry Callout

EXOL USI VE NATIONAL MUSIO RESEAROII ESTIMA TES September 2001
BuLLsevee song selection is based on the top 35 titles from the R&R Country chart for the airplay week of August 12- 18.

TOTAL
ARTIST Title (Label) _ LIKEALOT  POSITIVE NEUTRAL  FAMILIARITY  DISLIKE BURN u s
A

TOBY KEITH I'm Just Talkin’ About Tonight (DreamWorks, 42.8% 74.8% 15.8% 98.3% 50% 2.8% |_|_ou1-

ALAN JACKSON Where | Come From (Arista) N.8% 713.0% 143%  95.5% 55% 2.8%

BLAKE SHELTON Austin (Warner Bros.) 39.0% 73.0%  16.0% 97.5%  3.0% 5.5% assword of the Week:
TAMMY COCHRAN Angels In Waiting (Epic) 39.8% 72.3% 148%  94.0% 35% 3.5% Knight

TRISHA YEARWOOD | Would've Loved You Anyway (MCA)  33.8%  68.0%  19.3%  98.8%  6.0%  B.% | e vo neaon soun i somy m

CHRIS CAGLE Laredo (Capitol) 2.8% 66.8% 21.0% 963%  40%  45% | dosaion Nowihinksbou musc youd
KEITH URBAMN Whers Tha Blacktop Ends (Capitol) : 34.8%  66.3% 18.8%  96.8% 75% 43% | iion Onascaleof 1105 — 1 m;a,,-mg
CYNDI THOMSON What | Really Meant To Say (Capitol) 25.8% 65.8%  25.8% 96.5%  2.3%  2.8% |yowdikelohearitles. ud S meaning
RASCAL FLATTS While You Loved Me (Lyric Strzet 253% 66.8% 20% 95.0%  58%  15% |
PHIL VASSAR Six-Pack Summer (Arista) 21.0% 64.8% 183% 91.8%  63% 2.5% * Mausic from the "70s (Don Williams,
Crystal Gayle, Waylon Jennings. Willie
BROOKS & DUNN Only In America (Arista) 228% 64.3% 21.5% 958%  7.3% 2.8% | Nelson
TRICK PONY On A Night Like This (H2E/WS) 223% 61.3%  268% 925% 30% 15% [ T:R"j;:s e 805 (The Judds. Ran-
LEE ANN WOMACK Why They Call It Falling (MCA) 25.8%  60.5% 23.3%  95.5% 75% 4.3% « Music from the *90s (Clint Black. Tr-
TRAVIS TRITT Love Of A Woman (Columbia) 255% 605%  23.5% 89.3%  4.5%  0.8% | ‘shaYearwood John Michael Montgomery)

* Today’s hits (Toby Keith, The Dixie
MARTINA MCBRIDE When God Fearin’ Women Get... (RCA) 23.8% 59.8% 25.5%  95.5% 8.8%  1.5% | Chicks. Lonestar. Tim McGraw)

TIM MCGRAW Angry All The Time (Curb) 208% 59.3%  223% 89.8%  68% 15% |,

JO DEE MESSINA Downtime (Curb) 17.3% 50.0%  25.8% 93.8%  5.3% 8.8% | More 70s:41%
SONS OF THE DESERT What | Did Right (MCA) 195% 56.5%  25.3% 90.0%  6.8%  15% [ o7
MARK WILLS Loving Every Minute (Mercury) 15.8% 56.3%  25.8% 91.8%  8.3% 5% | Less'80s:12%
DIAMOND RIO Sweet Summer (Arista) 1.0% 53.8%  285% 87.5%  33% 2.0% | or 5%
REBA MCENTIRE i'm A Survivor (MCA) 85% 51.3%  20.3% 88.3%  6.3% 5% | MoreToday’s His: 81%

JESSICA ANDREWS Helplessly, Hopelessly (DreamWorks) 185% 50.3%  275% 90.3%  10.8%  1.8% | e TowsHsTE

CLAY WALKER If You Ever Fee! Like Lovin’ Me Again (Giant/WB) 11.8%  49.5% 2430 T15% 2.8% 0% |M

ANDY GRIGGS How Cool Is That (RCA) 15.0% 48.3%  20.8% 78.8%  9.3% 05% | v
TRACE ADKINS I'm Tryin® (Capitol) 13.5% “47.8%  25.5% T7.0%  2.3%  1.5% | Mor 80s55%

DIXIE CHICKS Heartbreak Town (Monument) 15.8% 45.3%  20.3% 82.8%  6.3%  2.0% [ it
CAROLYN DAWN JOHNSON Complicated (Arista) 3% 453%  §13 05S%  118%  23% |Leooessr o
MARK MCGUINN That's A Plan (VFR) 15.0% 43.8%  22.8% 74.0%  6.8%  0.8% | | ceTodays His 13%
KENNY CHESNEY The Tin Man (BNA) 17.0% 43.3% 28.0% 80.5% - 85% 0.8% |

COLLIN RAYE Ain't Nobody Gonna Take That From Me (Epic/  16.5%  38.5%  20.3% 645%  5.8%  0.0% | More 705 41%

JEFF CARSON Real Life (Curb) 115% 385% 233% 670% 45% 0.8% 5;;’?;;;}&
STEVE HOLY Good Morning Beautifut (Curb) 14.0% 36.0% 27.5% 66.0%  2.0%  0.5% | Less's0s 14%

BARY ALLAN Man 0f Me (MC4) 1.3% 3B0° 35000 B20% 10.0% 1.0% m;gszﬁg%
CHELY WRIGHT Never Love You Enough (MCA) 13.3% 35.0%  33.5% 82.8% 12.0%  2.3% | MoreToday's Hits: 80%
LONESTAR With Me (BNA) 95% 30.3%  19.5% 58.3%  7.5%  1.0% ) lesTodasHis7%

Total sample size is 400 persons weekly with a +/- 5% margin of error. Scoring is done each week using live interviewers conducting the interview with each respondent. Scores are: a)/ Like /t A Lot, In Fact it's One Of My Favorites b)
ILike It c)it's Okay..Just So-So d)1Don't Like It e) I'm Tired Of Hearing It On The Radio f)! Don't Recognize it . To be included in the weekly callout songs must enter the top 40 positions on R&R's Country airplay chart. The sample
is composed of 400 25-54 year-old persons who identify Country as their favorite music and who listen daily to competitive country radio in the sample markets. The sample is 50% malefiemale ... 1/3 each in the 25-34, 35-44, and 45-
54 demos. The sample is balanced by region, and markets within that region. Bullseye Callout is conducted in these regions and markets. Market selection is determined by Bullseye. NORTHEAST: Washington, DC., Harrisburg, PA., Providence,
Rochester, NY., Springfield, MA., Hartford, Portland, ME., Portsmouth, NH. SOUTHEAST: Charlotte, Atlanta, Tampa, Nashville, Chattanooga, Mobile, AL., Charleston, SC., Jackson, MS., MIDWEST: Mitwaukee, Cincinnati, Cleveland, Kansas
City, Lansing, MI., Ft Wayne, IN., Rockford, IL., Indianapolis. SOUTHWEST: Dallas-Ft. Worth, Tucson, Albuquerque, Oklahoma City, Houston-Galveston, Phoenix, Lafayette LA., San Antonio. WEST: Portland, OR., Salt Lake City, Fresno,
Bakersfield, Spokane, WA., Riverside-San Bernardino, Boise, Denver, Monterey-Salinas, © 2001 R&R Inc. © 2001 Bullseye Marketing Research Inc.

SNIFF. SNIFF. SNIFF
SMELLS LIKE MONEY!

Promotions and sales departments will salivate over our trips. That's a good thing.

Concerts. Sporting Events. World Travel. Award Shows. We produce trips that

get money, keep money, get listeners, and keep listeners. Our client list “; ; contact the drool team -
. . . X y 615.269.0039 Tel
includes over 600 stations in almost as many formats. We’re obedient to ‘5. . 615.969.8677 Fax
our word and your budget. And your winners will have a blast! \_/ www.whatatripil.com
JIIJII .r [ grace@whatatripil.com

n ..
the lnCredlbIe lrlp ‘companyl darlene@whatatripil.com

www americanradiohistorv com
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The New Album Gallery

Om 00!;‘ Michael | Foxx, Asst. PD/MD
WPOC/Baltimore
Tﬂ'ﬂ B

DAVID BALL
"Riding With Private Malone” (Dualtone)

Every Tuesday morning when the phone starts
ringing during WPOC's weekly call time, I know
what to expect. Some regional will ask us foran add
because they need to close out the Northeast, and
WPOC is the last station out; or they will tell me
about how greatthe research is in Salt Lake City or
Minneapolis. Here’s what really matters: immedi-
ate response. This record has hit an emotional
chord in a generation of P1 Country listeners in
Baltimore. ® David Ball has already done the
work for every country record promoter in Amer-
ica: He's given them a song that could be nominated

. for CMA Song of the Year. “Riding With Private
Malone” is a hit record that is making listeners in
Baltimore physically drag family members and co-
workers over to the radio to hear it. We have been
flooded with telephone calls and e-mails. Here are
afew of them: @ “Can you please play ‘Riding with
Private Malone'? I cried the first time I heard it,
and I still get chills every time you play it. I simply
love that song so much! I love you guys!” — Stacy
Schmidt, Glen Burnie, MD @ “I heard the new
David Ball song, and I told my husband about it. He
loves it too. Now he says he wants a 63 Vette! I told
him to be happy with the minivan! I was wondering
what CD it will be on and when it will be released.”
— Thanks, Teresa @ “I gotta tell you something.
That song you played on the ‘WPOC Future Files’
today was awesome. My husband went to Yietnam,
and, like the private in the song, he didn’t come
home either. That song really touched my heart.
Can yo=a play it again soon?” — Thanks, Laaren
Shriver @ In the two years I have been WPOC's
Asst. PD/MD with PD Scott Lindy we have added
only two songs out of the box: Blake Shelton’s “Aus-
tin” and this song. We already know what happened
for Blake. If you want to know our commitment to
the song, all you have to do is look at our spin count
onit! @ Now if we can just help the guy in the song
get his "Vette fixed, everyone will be happy!

e G R e G = T SRR T s

OUIOF oz
THE 20K

TOBY KEITH
"I Wanna Talk About Me” (Dream Works)

I first heard “I Wanna Talk About Me” back in
May when I was in Los Angeles for the ACMs. I was
in a convertible with WCOL PD Gaill Austin and
DreamWorks’ George Briner. We were cruising
L.A. and previewing Toby's new albam, Pull My
Chain. “I Wanna Talk About Me” was the one song
I couldn’t get out of my head for the past three
months. When we finally got it for airplay, I popped
it in and didn’t take it out until I could sing the en-
tire song without messing up. I wonder how many
takes it took Toby the first time? We added it imme-
diately because it just jumps ouat of the radio at you.
“How Do You Like Me Now?” better watch out;
there’s a new sheriff in town.

FLASHBACK

YEAR AGO

*No. I: “Best Of Intentions” — Travis Tritt
YEARS AGO

*No. I: “l Don’t Think | Will” — James Bonamy

YEARS AGO

* No. I: “Your Love Is A Miracle” — Mark Chesnutt

@YEARS AGO

*No. I: “In Love”— Ronnie Milsap {(second week)

@ YEARS AGO

*No. I: “You Don’t Know Me” — Mickey Gilley

@YEARS AGO

* No. I: “.. My Woman Man” — Ronnie Milsap (second week)

CrowdCruiser

Looking for the ultimate remote vehicle? The
CrowdCruiser™ combines a Ford Chassis with
BPI's custom designing to deliver a vehicle that
your listeners will look for and your staff will love!

Create custom craphics that will get noticed! We’ll
build the interior to your specs. Call for more
"information—this vehicle can be completely
customized for you.

BROADCAST
PRODUCTS

INCORPORATED

1-800-433-8460

6528 Constitution Drive
Fort Wayne, IN 46804
USA
(219) 459-1286

www americanradiohistorv com
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New & Active National Radio Formats
PRLN
N )
CONFEDERATE RAILROAD .. Brothers Do Audium) ABC RADIO NETWORKS l US COUNTRY CONTINUED ] AMERINA
Total Plays: 177, Total Stations: 30, Adds: 9 Coast-To-Coast Hottest: e i
oy CYNDI THOMSON What | Really Meznt To Say ’ T
Mark Edwards » 972-991-9200 BROOKS & Sn&mn Only ,nCAmertia
JAMESON CLARK Don't Play Any Love Songs(Capitol) Adds: | ALAN JACKSON Where | Come From
TOBY P in” About Tonigh
Total Plays: 171, Total Stations: 18, Adds: 1 No Adds el P AL 14.3 bl nusenlts
Movers:
J0 DEE MESSINA Downtime ADD
: . TOBY KEITH I'm Just Talkin® About Tonight GREAT AMERICAN COUNTRY I Cl
B"_LY G"_MAN E“S&beth(Ep/C) BLAKE SHELTON Austin J : No new adds
: lohn Hendricks
Total Plays: 120, Total Stations: 17, Adds: 5 CYNDI THOMSON What | Really Meant To Say
Adds: | TOP 10 |
| ALTERNATIVEPROGRAMIING 08 M4 50 L1 5| s
CHRIS CAGLE | Breathe In, | Breathe Out(Capitol) Steve Knoll » 800-231-2818 WILD HORSES | Will Survive CHELY WRIGHT Never Love You Enough
Total Plays: 117, Total Stations: 10, Adds: 7 Gary Knoll Elite: TOBY KEITH [m Just Takin' About Toright
Adds: TOBY KEITH I'm Just Talkin' About Tonight TRISHA YEARWODO | Would've Loved You Anyvzay

ALISON KRAUSS The Lucky One(Rounder)
Total Plays: 78, Total Stations: 10, Adds: 1

Songs ranked by total points.

THE CHAIN OF LOVE?

Giant/WB recording artist Clay walker stopped by the
wMZQ/Washington studio for a pizza party with WMZQ
listeners before the Fourth of July holiday. Pictured (l-
1) are WMZQ OM Jeff Wyatt, Walker and "MZQ Asst. PD/
MD Jon Anthony.

A 'REAL LIFE THRILL |

Jeff Carson swings for the bleachers by recruiting heavy
hitter Tommy Lasorda to help promote his latest single,
“Real Life.” The Dodger baseball great met Carson at
Nashville’s Wildhorse Saloon during a recent visit to
Nashville and was so impressed with the singer’s talent
that he not only autographed a baseball, he also wrote
a personal note to radio endorsing the song. Pictured
are Carson and Lasorda, nuzzling an unidentified friend.

PLEASE SEND

YOUR PHOTOS

R&R wants your best snapshots
(color or black & white).

Please include the names and titles
of all pictured and send them to:

R&R c/o Heidi Van Alstyne:
10100 Santa Monica Bivd., 5th Floor,
Los Angeles, CA 90067

PAT GREEN Carry On
TOBY KEITH | Wanna Talk About Me
RASCAL FLATTS While You Loved Me

Hottest:

TRICK PONY On A Night Like This
REBA MCENTIRE I'm A Survivor

JONES RADIO NETWORKS

Music Programming/Consulting
Ken Moultrie » 800-426-9082
Mainstream Country

BLAKE SHELTON Austin

| TAMMY COCHRAN Angels In Waiting

CYNDI THOMSON What | Really Meant To Say
KEITH URBAN Where The Blacktop Ends

PHIL VASSAR Six-Pack Summer

TRISHA YEARWOOD | Would've Loved You Anyway

PREMIERE RADIO NETWORKS
| After Midnite
KELLY ERICKSON o 818-461-5435
Adds:
TOBY KEITH | Wanna Talk About Me
Hots:

Ray Randall/Hank Aaron

Adds:

DAVID BALL Riding With Private Malone
TOBY KEITH | Wanna Talk About Me
LONESTAR With Me

Hottest:

TOBY KEITH I'm Just Talkin" About Tonight
BROOKS & DUNN Only In America

CYNDI THOMSON What | Really Meant To .Say
TRISHA YEARWODO | Would've Loved You Anyway
ALAN JACKSON Where | Come From

New Country
L.J. Smith/Hank Aaron

Adds:

TAMMY COCHRAN Angels In Waiting
TRAVIS TRITT Love Of A Woman
Hottest:

TOBY KEITH I'm Just Talkin’ About Tonight
BROOKS & DUNN Only In America

CYND! THOMSON What | Really Meant To Say
TRISHA YEARWOOD | Wouid've Loved You Anyway
ALAN JACKSON Where | Come From

Lia
Ken Moultrie/Hank Aaron

Adds:

TRACE ADKINS I'm Tryin’

JEFF CARSON Real Life...

TAMMY COCHRAN Angels in Waiting
Hottest:

TOBY KEITH I'm Just Talkin' About Tonight
KEITH URBAN Where The Blacktop Ends

CYNDI THOMSON What | Really Meant To Say
TRISHA YEARWOOD | Would've Loved You Anyway
ALAN JACKSON Where | Come From

CD COUNTRY

Rick Morgane 303-784-8758 !

Adds:

J. MESSINA/T. MCGRAW Bring On The Rain
PAT GREEN Carry On

CONFEDERATE RAILROAD What Brothers Do
DAVIO BALL Riding With Private Maione
Hottest:

BLAKE SHELTON Austin

BROOKS & DUNN Only In America

TOBY KEITH I'm Just Talkin’ About Tonight
KEITH URBAN Where The Blacktop Ends

24 HOUR FORMATS
Jim Murphy » 303-784-8700

US COUNTRY
Penny Mitchell

Adds:

DAVID BALL Riding With Private Malone
MARK MCGUINN That's A Plan

KEITH URBAN Where The Blacktop Ends
TDBY KEITH I'm Just Talkin" About Tonight
BLAKE SHELTON Austin

| TRISHA YEARWOOD | Would've Loved You Anyway

CYNOI THOMSON What | Really Meant To Say
BROOKS & OUNN Only In America
ALAN JACKSON Where | Come From

RADIO ONE COUNTRY PLAYLIST
JIM WEST  970-949-3339

Adds:
LONESTAR With Me
BRAD PAISLEY Wrapped Around

Hottest:

CYNDI THOMSON What | Reaily Meant To Say
BLAKE SHELTON Austin
JO OEE MESSINA Downtime

WESTWOOD ONE RADIO NETWORKS
Charlie Cook » 661-294-9000
Mainstream Country

. David Felker

Adds:
BRAD PAISLEY Wrapped Around

Hottest:

BLAKE SHELTON Austin

TOBY KEITH I'm Just Talkin' About Tonight
KEITH URBAN Where The Blacktop Ends
BROOKS & DUNN Only In America

TRISHA YEARWOOD | Would've Loved You Anyway

Hot Country

| Jim Hays

Adds:

ANDY GRIGGS How Gool Is That
TOBY KEITH | Wanna Talk About Me
MARK MCGUINN That's A Plan

Hottest:

| TOBY KEITH I'm Just Talkin’ About Tonight
| CYNDI THOMSON What | Really Meant To Say

ALAN JACKSON Where | Come From
TRISHA YEARWOOO | Would've Loved You Anyway
TIM MCGRAW Angry All The Time

' Young & Elder

David Felker

Adds:
PAT GREEN Carry On

Hottest:

BLAKE SHELTON Austin

TOBY KEiTH I'm Just Talkin' About Tonight
KEITH URBAN Where The Blacktop Ends
CYNOI THOMSON What | Really Meant To Say

| BROOKS & DUNN Only In America

BLAKE SHELTON Austin

JESSICA ANDREWS Helplessly, Hopelessly
LDNESTAR I'm Already There

CYNDI THOMSDN What | Really Meant To Say
BILLY GILMAN She's My GIr|

TRICK PDNY On A Night Like This

Information current as of August 31, 2001.

CM1

COUNTRY MUSIC TELEVISION

48.3 mithion househoids
Paul Hastaba, Sr. VP/GM
Chris Pari, VP/Music & Talent

| ADDS
JAMESON CLARK Don't Play Any Love Songs

BOB DELEVANTE Penny Black
CHARLIE ROBISON Right Man For The Job

| TOP 12

LONESTAR 'm Already There

KEITH URBAN Where The Blacktop Ends
BROOKS & GUNN Only in Amenca

TOBY KEITH ¥ m Just Talkin® About Tonight
CAROLYN OAWN JOHNSON Complicatzd
DOLLY PARTON Shine

TRICK PONY On A Night Like This
DARRYL WORLEY Second Wind

CHELY WRIGHT Never Lave You Encugh
MARTINA MCBRIDE When God Feann’ Women Get The Blues
GARY ALLAN Man Of M2

CYNDI THOMSON What | Really Meant To Say

| HEAVY

BROOKS & OUNN Only InAmenca

CAROLYN OAWN JOHNSON Complicated
CYNDITHOMSON What | Realty Meant To Say
DOLLY PARTON Shine

KEITH URBAN Where The Blacktop Ends

TRISHA YEARWOOD | Wouid've Loved You Anyway
TOBY KEITH I'm Just Talkin' About Tonight

LONESTAR I'm Already There

| HOT SHOTS

BILLY GILMAN Elrsabeth

CHARLIE ROBISON Right Man For The Job
MDNTGDMERY GENTRY Cald One Comin’ On
TRACE ADKINS I'm Tryin®

Heavy rotation songs receive 28 plays per week.
Hot Shots receive 21 plays per vieek.

Information current as of September §, 2001

wwWw americanradiohistorvy com


www.americanradiohistory.com

September 7, 2001

Ifatﬂillellll/m.‘mm“

BY NEDLBASE™

Artist Title (Label)

BLAKE SHELTON Austin(Warner Bros.)

RASCAL FLATTS While You Loved Me(Lyric Street)
CHRIS CAGLE Laredo(Capitol)

SONS OF THE DESERT What | Did Right(MCA)

TOBY KEITH I'm Just Talkin’ About Tonight(DreamWWorks)
ALAN JACKSON Where | Come From(Arista)

TIM MCGRAW Angry All The Time(Curb)

KEITH URBAN Where The Blacktop Ends(Capitol)
LONESTAR With Me(BNA)

CYNDI THOMSON What | Really Meant To Say(Capitol)
LONESTAR I'm Already There (BNA)

MARK WILLS Loving Every Minute(Mercury)

TRAVIS TRITT Love Of A Woman(Columbia)

PHIL VASSAR Six-Pack Summer(Arista)

TRICK PONY On A Night Like This(H2E/WB)

BROOKS & DUNN Only In America(Arista)

KENNY CHESNEY The Tin Man{BNA)

TRISHA YEARWOOD | Would've Loved You Anyway (MCA)
JEFF CARSON Real Life (I Never Was The Same Again)(Curb)
CAROLYN DAWN JOHNSON Complicated (Arista)

CHELY WRIGHT Never Love You Enough(MCA)

LEE ANN WOMACK Why They Call it Falling(MCA)
DIAMOND RIO Sweet Summer(Arista)

MARTINA MCBRIDE When God-Fearin’ Women Get The Blues(RCA)

TAMMY COCHRAN Angels In Waiting (Epic)
TRACE ADKINS I'm Trying(Capitol)

ANDY GRIGGS How Cool Is That(RCA)

JO DEE MESSINA Downtime(Curb)

DIXIE CHICKS Heartbreak Town(Monument)
REBA MCENTIRE I'm A Survivor(MCA)

4.23
4.03
4.00
3.99
3.98
3.97
3.96
3.96
3.96
3.95
3.94
3.90
3.89
3.88
3.87
3.87
3.87
3.86
3.85
3.80
3.80
3.80
3.77
3.712
3.68
3.67
3.65
3.64
3.63
3.55

LW

4.16
3.96
3.91
3.92
3.99
3.95
3.85
3.90

3.87
3.91
3.85
3.83
3.80
3.83
3.86
3.83
3.88
3.81
3.86
3.75
3.87
3.78
3.67
3.69

3.64
3.63
3.60
3.57

Familiarity

98%
94%
98%
83%
99%
96%
92%
98%
57%
96%
99%
87%
86%
94%
92%
97%
75%
98%
69%
94%
84%
96%
91%
94%
92%
68%
76%
97%
88%
86%

America’s Best Testing Country Songs 12+ For The Week Ending 9/7/01.

27%
20%
27%
12%
26%
17%
16%
29%

6%
21%
40%
12%
11%
21%
16%
23%
10%
21%
10%
22%
15%
26%
22%
21%
30%

9%
15%
36%
21%
17%

TD

4.28
4.04
3.95
3.98
4.15
4.08
3.96
4.01
3.90
3.96
4.04
3.92
3.98
3.87
3.88
3.92

3.90

4.00
3.89
3.80
3.81
3.80
3.86
3.74
3.83
3.73
3.69
3.77
3.60
3.65

Familiarity

98%
94%
98%
83%
99%
97%
91%
98%
62%
96%
99%
87%
89%
94%
92%
97%
75%
98%
65%
93%
82%
96%
91%
92%
93%
2%
5%
97%
86%
88%

Burn

25%
18%
25%
11%
21%
15%
16%
26%
5%
20%
37%
10%
10%
22%
16%
1%
9%
22%
8%
21%
14%
25%
19%
20%
26%
8%
14%
32%
20%
16%

Total sample size is 970 respondents. Total average favorability estimates are based on a scale of 1-5. ( 1=dislike very much, 5=like very much). Total familiarity represents the percentage

of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Sample composition is based on persons 12+.
TD = Target Demo (Persons 25-54). Persons are screened via the Internet. Once passed, they can take the music test based on their format/music preference. RateTheMusic.com results
are not meant to replace callout research. The results are intended to show opinions of participants on the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The

RTM system is available for local radio stations by calling 407/523-7272. RateTheMusic.com data is provided by Mediabase Research, A division of Premiere Radio Networks.

' Most Played Recurrents

ARTIST TITLE (ABEL(S)

JAMIE O’NEAL When | Think About Angels(Mercury)
LONESTAR I'm Already There(BNA)

MONTGOMERY GENTRY She Couldn't Change Me(Columbia)

BROOKS & DUNN Ain't Nothing ‘Bout You(Arista)
TRAVIS TRITT It's A Great Day To Be Alive(Columbia)
RASCAL FLATTS While You Loved Me (Lyric Street)
KENNY CHESNEY Don't Happen Twice(BNA)

CHRIS CAGLE Laredo(Capitol)

SARA EVANS | Could Not Ask For More(RCA)

TIM MCGRAW Grown Men Don't Cry(Curb)
DIAMOND RIO One More Day(Arista)

JESSICA ANDREWS Who | Am(DreamWorks)

TOBY KEITH You Shouldn’t Kiss Me Like...(DreamWorks)
KEITH URBAN But For The Grace Of God (Capitol)
PHIL VASSAR Just Another Day In Paradise(Arista)
DIAMOND RIO Sweet Summer (Arista)

BRAD PAISLEY Two People Fell In Love (Arista)
ALAN JACKSON When Somebody Loves You(Arista)
GARY ALLAN Right Where | Need To Be(MCA)

SARA EVANS Born To Fly(RCA)

TOTAL
PLAYS

3332
3004
2705
2515
2457
2204
2192
2003
1990
1818
1682
1564
1519
1392
1293
1253
1212
1183
1142
1088

B e

Moing For Adds 91101

CHRIS CAGLE ! Breathe In, | Breathe Qut (Capitol)

JO DEE MESSINA w/TIM McGRAW Bring On The Rain (Curb)
STEVE AZAR | Don’t Have To Be Me (‘Til Monday) (Mercury)
TOBY KEITH | Wanna Talk About Me (DreamWorks)

Listen now to these and other hot/new releases.on
Music Meeting, the industry's No. 1 online destination
for new music.www.rrmusicmeeting.com

Ad

BUY ME SOME PEANUTS AND CRACKER JACK |

Collin Raye headed to a Little League park last month to film the video for his latest
single, “Ain't Nobody Gonna Take That From Me,” from his new Epic/Nashville CD, which
is due in October. Pictured enjoying a break from the cameras are (I-r) Deaton Flanigen
Productions’ George Flanigen, Raye and Robert Deaton.

www americanradiohicstorv com
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* 89

WYNY/New York
Big Ciy
@10 2-107

120 Cume 394,700

ARFISUTITLE
TOBY KEITH/'m Just Talkin'...
TRISHA YEARWOOON Would e

HOMSONWhat | Read.
RASCAL FLATTS/While You L oved e
PHIL VASSAR/Si-Pack

MARTINA MCBRIDEMhen God Fean.
DIXIE CHICKS Heartbreak Town

TRICK PONY/On A Night Like This
CAROLYN

ALMN,

SOMS OF THE DESERT/What | Dxd Right
MARK WILLSLoving Every Minute
TRAVIS TRITTALove Of A Worman
KENNY

CHICKSN
TiM MOGRAW/Grown Men Don Cry

KZiALos Angeles
Emmis

(323) 882-8000
Curtis/Campas

12+ Cume 828,700

ARTISTAINLE
TIMMCGRAW/Angry Al The Time

DOUE
JEFFREY STEELE/Something in. .

JAMIE ONEAL/Shever
JODEE MESSINA/Thar's The Way
DIXIE CHICKSReady To Run

RASCAL FLATTS/Pramn For |
FAITHHILL/The Way You Love Me

WUSN/Chicago

et S 55
PLAYS

W W ARTISTATITLE 1 (00}
43 44 TOBYKETTHSm Just Takdn'. 15356
46 43 KEITHURBANMWNese The| . 15007
42 43 BUAXE SHELTON/Austin 15007
% 2 THOMSONAWat || 14658
43 41 JAMIE NEALWhen | Think Aboul.. 14308
43 39 TRISHA YEARWOOOA Would've Loved .. 13611
a2 Y GENTRY/She Couldn®... 13611
25 29 PHILVASSAR/Sbe-Pack: 1021
24 28 TOBYKEITHA Wanna Tak . are
26 27 RASCAL FLATTSAVhis You Loved Me M2
24 26 CARDLYN DAWN. 9074
26 26 TIMMCGRAW/Angry All The Time 9074
26 25  SONSOF THE DESERT/What | Did Right 8725
21 24 TRAVISTRITTA.ove OIA Woman 8376
25 24 TRICK PONY/On A Night Like This 8376
% 24 Fearin’... 8376
23 23 REBAMCENTIREA'M A Survivor 027
25 23 TRACEADKINSTm Tryin' 3027
24 22 DIAMOND RIO/Sweet 7678
24 22 BROOKS & DUNN/DOnly In America 7678
17 21 LEEANN WOMACKMWhy They Calllr... 1329
23 21 LONESTARTM Akready 7329
20 20 LONESTARWAR Me 6960
v | JACKSONWhere | Come From 6900
20 19 DIXIECHICKSHeartreak Town 863
10 1% MARKMCGUINN/That's A Pan 8282
15 1% EVANS/ Could NotAsk .. 5584
14 14 TRAVIS TRITT/TS A Great Day.., 4886
413 rown Men Don Cry 4537
12 13 TOBY KEITH/You Shoukdn! 4537
9 13 DIAMOND RIO/One More Oay 4537
14 13 DIXIE CHICKSAVithout 4537
13 12 BAODKS & DUNNANTNothwg... 4188
13 12 KENNY CHESNEY/Don®t Happen Pwice 488
13 12 JESSICAANDREWSMIO 1 Am 4188
15 19 KEITHURBAN/But For The Grace... 3839
9 11 ALANJACKSONWhen Somebody... 3839
3 9 RASCAL FLATTS/Prayin’ For Dayiight ana
4 7 PHRVASSARASt Another Day.. 2443
6 7  LONESTARMAmAed 2443

KYCY/San Francisco
Infin

(415) 391-9330

rdan/fAyan
12+ Cume 331,500 count®
PLAYS
LW TW  ARTIST/TITLE 61 (008)
69 70 & DUNN/OW in Amenca 13930
69 69  BLAXE SHELTONAustin 13731
67 66 TOBYWEITHA'M Just Talkon'... 13134
66 66  THOMSONWhal - 13134
63 65 O'NEAL/When ) Think About 12935
66 63  KEITHURBANAWhere The Blackiop.. 12537
33 S5 TRISHA YEARWOODA Would ve Loved. 10935
33 36 CAROLYN DAWN. ned
30 36 ALANJACKSONMWhere | ComeFrom 7164
33 35 CHRISCAGLEAaredo 6965
32 35  TIMMCGRAW/ANgry Al The Time 6965
28 34 PHILVASSAR/Sk-Pack 6766
19 33 GARYALLANMMN (I Me 6567
33 32 sovsornfnsssmmlmnm 6368
32 32 WAKE WALKE| Do 6368
19 30 umnnaummmm, 5970
19 25 1Am 4975
20 21 PHIL VASSAR/Just Another Day... 4179
19 21 MONTGOMERY GENTRY/She Couldn. 4179
21 21 LONESTAR/I'm Aiready There a7
22 21 TRAVISTRTTACs AGreat Day... 4179
15 20 LONESTARMSh Me 3960
23 20 GARY ALLANTight Where (. 3960
21 20 DIAMOND RIQVOne More Day 2980
20 20 KENNY CHESNEY/Don Happen Fwice 3980
25 19 FAITH HiLL/There Yous s
19 18 SARAEVANS/ Could Not Ask . 3582
17 13 TRAVIS TRITT/Love O A¥oman 3582
12 18 BRADI (Two Fell... 3582
19 18 DARRYL WORLEY/Secorxt Wind 3582
14 18 KENNY CHESNEY/The TinMan 3582
14 17 BRODKS & DURN/AN Nothing... 3383
1917 Manute 3383
- 17 TOBY KEITHA Wanrg Tallc. ]
20 17 0 Waling 3383
15 16 TIMMCGRAW/Grown Men Dont Cry 3184
5 13 TRACEADKINSA'm Tryey 2587
6 12 TIMMCGRAW/Something Like That 2388
10 19 KEITH URBAN/But For The Grace... 2189
61 11 You Loved Me 2189

WXTU/Phlladelphla

92.5

mummmwmm.
DEXIE CHICKS/Haartbreak Town

JODEE

CAROLYN DAWN,

TRAVIS TRITT/Love Of AWoman

Love You..
MONTGOMERY GENTRY/She Couldnt...
JESSICAANDREWS Helploss)y...
'SOMS OF THE DESEAT/What | Did Right
GARY ALLANRRight Where | ..
SARA EVANS/Born Tofly
TIM MCGRAW/y Next Thirty Years

TRICK PONY/Pous Me
MONTGOMERY GENTRY/Cold One Comin’ On
OUAMOND Summer

RIO/Sweet
GARY ALLANMan O Me
TRAVIS TRITTAYS A Great Day...
ALAN JACKSONWhere | Come From
FAITHHILL/The Way You Loye Me
PHL Another Day..
KEITH URBAN/But Fox The Grace...

KPLX/Dallas-FI. Worth

Susquehanna

(214) 526-2400

Pheps/RiversiAan olf ‘0

124 Cume 538,200 che U

PLAYS

W TW  AATISTTITLE 01 {409)
51 80 re | Come From 20220
26 $8  TOBYKEITHAWanna Tk . 18872
47 52 CUAYWALKER/N You Ever Fesl. 17524
51 52 TIMMCGRAN/An(ry Al The Time 17524
47 §1 TRAVIS TRITTAove OVAWoman 187
46 51 TOBY KEITHAm Just Takin.. 7187
19 36 STEVEHOLY/Good 12132
44 35 RADNEYFOSTER.. /umuao 1795
u M LWRENCELls 11458
40 M mmm‘/_ 11458
48 33 KENHURBANhere The Blackiop. m21
u 2 & DUNNONY In America 107

29 29 BUAKESHELTONAusin 9773
21 20 LESLESATCHER Toariana (Wide..) 3%
20 27 NARTINAMCBRIDEWN - 9089
47 25  MONTGOMERY GENTRY/She Couldn. . 8425
2 24 KENNYCHESNEY/Don? Happen Twice 8088
28 24 TRAGE ADKINSTM Iy’ 8088
24 22 GARYALLAWManOIMe - T4
37 ONEAL/WNOn | Think ADouL. 77
23 18 CHAALIE AOBISON1 Wan You Bad 6066
16 1 6066
14 17 GEORGE STRAITAN You CanDo... 5729
25 17 BAOOKS & DUNNAM Nothing. 5729
17 16 LONESTARTmANeady 5382
12 18 WILLSA.oving Every Minuse 5392
15 15 PA7GREEN/Take Me Ol To. 5085
7 15 P EEFCaryOn 5085
1418 RO AT Prme e Nyigh 5055
15 14 MCGUINN/Trats A ans
14 14 TIMMCGRAW/My Next Thirty Years: ane
13 u ALLANRight Whers 1 ans
10 13 CHRISCAGLEMyLove GoesOn... a8
12 13 LONESTARWIR 4381
10 13 OARAYLWORLEY/A Good Day To Run 4381
13 13 KENNYCHESNEVALostf a8
8 13 CHAISCAGLECountry By. 4381
14 13 TIMMCGRAW/Grown Men Don't Cry a8
13 12 JESSICAANDREWSMO . 4044
1112 TRAVISTRITTAS AGreat Day... 0u

KSCS/Daltas-Ft. Worth
ABC

(817) 640-1963

James/0'Brian L
12+ Cume 489,600 Lo

PLAYS

LW TW  ARTISTTITLE 1 (00
37 52 AN 1Come From 15392
34 50 CYND) THOMSONAYIS | Really... 14800
51 49 TOBYKEITHA'™ Jusi Tallan’... 14504
33 32 JODEE MESSINADOWNtime 9472
44 32 TIM MCGRAW/Angry All The Tume 847z
45 32 BROOKS & DUNNOCAlyIn, 9472
23 31 PHILVASSAR/S-Pack! 9176
27 31 KENNYCHESNEY/Thé Tin Man 9176
29 26 KEITHURBANMWhese The Blacidop.. 76%
24 25  BLAKE SHELTONAusSn 7400
26 23 CHRSI 6808
26 23 MONTGOMERY GENTRY/She Couldn't. 6808
20 21 SARAEVANSCould Not 6216
13 28 BRODKS& Hothing... 5920
16 20 TRAVIS TRITTALove Of AWoman 5920
7 20 TRACE ADKINSTm Tryin' 5020
6 19 BRAD PAISLEYMWrapped Around 5624
23 19 TRISHAYEARWOODA WouldVe Loved... 5624
7 19 MONTGOMERY GENTRY/Cold OneComin'On 5624
18 18 TRICKPONY/On A Night Like Tows 5328
18 18 CLAY WALKERA! You Ever Feel... 5328
20 18 LONESTARA'M Already There 4738
15 34 SONSOF THE DESEAT/MWhal | Did Right A144
5 14 REBAMCENTIRESM A Survivor 4144
13 13 GARYALLANMan O Me. 3848
1412 RADNEY FOSTER../Teoas In 1680 3552
5 12 MARKWILSLoving Every Minute 3552
9 11 AARON TIPPINAGSS This 3256
8 10 FAITHHILL/The Way You Love Me. 2060
9 19 ERICHEATHERLY/Flowers On The Wal 2960
20 10 MARTINAMCBRIDEWhen God | . 2960
10 9 JAMIE 'MEAL/WYN | Think About. 2664
9 SHEDAISYAWIL. But 2664
6 & LOMESTARAWRt About Now 2664
8 9 CHRISCAGLEMMy Love Goes On.., 2664
7o IE (YHEAL/There Is No Arizona 2368
5 8 TRICKPONY/Pour Me 2358
9 7 Dayight 2072
6 7 SARAEV/ 2072
7 7 DARRYL WORLEY/A Good Oy To Runt 2m

WYCD/Detrolt
mfm:ry

(248) 793-0600

12+ Cume 445,900
PLAT

WKLB/Boston
Greater Media
{617} 822-9600
Brophey/Rogers

12+ Cume 320,900

LAYS
W TW  ARTISTAIICE ol (w9)
353 /Ausin 8208
40 37 TOBY KEITHTm Just Takon'.. 79922
28 37 TRISHAYEARWOODA Wouldve Loved... 7

35 37 THOMSONWhat | Roaly.. 7992
30 37 & DUNN/Onl in 1992
25 34 TRICKPONY/On ANight Liks This 7344
% 30 INAMCERIOEMNeN God Fesrn'.. 5480
2 3 | JACKSONMNare | Come From 6480
3229 KEITHURBANMhere The Blackiop. 6284
200 VASSAR/Six-Pack Summer 62654
22 29 REBAMCENTIRETM A Survivor 6264
23 20 SONSQF THE DESERTAWt| Did Right 6048
1425 TRAVISTRITTALove Ol AWoman 5400
2225 CHELY WRIGHTNever Love You_ 5400
19 23 TAMMY COCHRAN/AQels in Waiting 4968
28 22 TIMMCGRAW/ANgry Al The Tine 752
19 22 TOBY KEITHAWanna sl 752
22 CYNEALMWhen | Think About 5%
2419 JODEE o
15 19 ANDYGRIGGSHow Coolls That 4104
1419 DOOECHICKS/SinWagon 4104
5 19 MARKMCGUINNTNa(s APan 104
1619 J5F ... 04
18 13 LOMESTARAM Aeady 3888
20 16 MONTGOMERY GENTRY/She Couldnt._ 3456
20 15  CAROUYN 3240
9 15 JESSICA 3240
15 15 DOGECHICKSAI I FallYou'e... 3240
20 14 BROOKS & DUNWAINY 3024
10 18 3024
10 14 BRADPAISLEY/Two PeopisFel. e
12 14 MARKWILLSALoving Every! 394
16 14 ANOREWS/WHO 1Am 3024
10 13 MCGRAN/Grown Men Oon Cry 2008
10 13 KENNYCHESNEY/The Tinban 2008
19 13 CHADBROCKYes! 2808
18 12 RASCAL FLATTSWhie You Loved Me 2502
2 12 LONESTARWANMe 2502
18 11 CHRISCAGLENaredo 276
1411 FAITHHILUThere Yous Be 2078

WM20;Washington, DC|
Clgar Channel

(301) 2318231
WyatiAnthony

12+ Cume 459,300

|W|S'IHITTMAGmalhy._
mo&wmmmm
CYNDI THOMSONAWNa |

Really...

CHELY WRIGHT/Neves Love You...
KEITH URBANWhere The Blacidop..
MARTINA MCBRIDE/When God Fearin'._
ALAN JACKSON/Where | Come From
TIMMCGRAW/Angry All The Time
MARK WILLS/Loving Every Minuse

ISHA' | Would've Laved..

gEusse

39
31

"

KIKK/Houston-Galveston
Infinity

{713) 8815057

Dawe/Tr

125 Cume 320,200

tapane

JACK INGRAMMork This Qut

JERRY JEFF WALKER/t Don'Y Maties

ROBERT EARL KEENA{all Of Fame

TOMMY ALVERSON/Una Mas Ser Vaz

HANK WILLIAMS N11 Don't Know

GREEM & MORROW!/Stuck

CHARLE nwsommmu
CORY MORROW/Nasivile Blues

JOHN HIATTCrossing Muddy...

LBERT |

mmmvmo-mvu
DDXE CHICKS Cowhoy Take We Awary
TIMMCGRAW/Somathing Liks That
JESSE DAYTONHey! Nesiwegas
KENNY CHESNEY/Don't Happen Twice:

&1 (008)
6680

13

KILTIHoumn-Gllmon
Infinity

713) 881- sloo

Davis/Trapay

12+ Cume uz 900

DUNA/Only
TRAVIS TR(TT/Love Ot A Woman
TIMMCGRAW/Angry Al The Time
CLAY WALKERA! You Ever Feel...
BAOOKS & DUNN/Aint Nothing...
CYNODI THOMSONWhat | Realy..
DIXIE CHICKS Hearthronk Towns
TRISHA YEARWOOD Would ve Loved...
RECATGOAITTY G NTTT ¥ Dol
LTI AT T W e P
DIAMOND

Zow

N T

§333335399388855000088

KKBUMoust
Cox

(713) 961-0009
Cruise/Brooks

12+ Cume 395.700

ARTIST/TITLE

WKHX/Atianta
ABC

(770) 955-0101
Hallam/Gray

12+ Cume 434,100

LS I T

T L T

WYAY/Atlanta
ABC

(770) 955-0106
Mischell/Gray

12+ Cume 245,200

www americanradiohietorv com
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Country Pla yllsts

WKISMIam] P ) KMPS/Seattle-Tscoms KMLE/Phoenix KNIX/Phoenlx KSON/San Disgo
T infintty I Clear Channel Jetharson-

(854) 4316200 e o (602) 2588181 (480) 965-6236 NIXS» #19) 2516797
Walker McCoy/Evang COLNTRY Garrigonitoss King/Foster ™ e Dimick/Frey

12+ Cume 390,300 7 = 12+ Cuftte 334,000 12+ Cume 353,660 12+ Cume 255,200
PLAYS PLATS PLAYS
LW TW  ARTIST/ITILE G (008) LW TW  ARTIST/TIELE Sl {08) LW TW  ARTISTTITLE 61 (908) G (008) LW TW  ARTISTATITLE 6l {900}
38 30 SALKHE L UM I Amerca 7638 35 4D BUAKESHELTONAustin 10480 41 53 TOBYKETHTm Just Takdr_ 11768 8096 50 49 BUAKE SHELTONAustin 670
37 37 ADMTGINE P (GIHTRY S Cruk L. 7437 31y & CUNKAnl in America 10218 42 53 CAROLYNDAWN, 11768 12 48 47 KETTHURBANWhore The! - 6110
37 36 EATHEIAacE 726 31 37 KEITHURBANWhare The Blaciiop_ 9604 50 52 TIMMCGRAN/AnGry A The Time 11544 s 41 37 KENNY CHESNEY/Don't Happen Teice 10
33 36 TRICK SDNY/OnANght Lia This 7238 30 38 JODEE %R 25 51 LOMESTARTI Aready There 11322 7360 38 37 BAOCKSS - 4810
40 36 TOBYKEMHYm Just Takon... 7238 2 1Fioaly... 8646 27 51 LONESTARWARMe 1322 7360 37 36 LONESTARTm Akvady There 4680
21 35 TRAISTRITTASAGroat Day... 7035 322 TheTime 7336 50 49 TRAVIS TRITTAfS AGreat Day... 10878 6992 19 35 CHRIS CAGLEA Breathe .. 4550
35 35 TRISHA Loved.. 7035 26 25 SONSOF THE DESERT/What| Did Right 6550 32 35 JEFFCARSONFeal Like.. 7 6440 35 35 TIMMOGRAW/Grown Men Don Cry 4550
26 34 TIMMCGRAW/ANrY Al The Time 6834 72 YEARWOODA L, 6550 39 34 JAMIEONEALMWHen | Think About. 7548 5520 25 34 MARTINAMCERIDEAVNN S “x
36 31 LOMESTAATm Aveady 6231 22 24 ALANJACKSONWhere! Come From 6286 17 33 JACKSONWhare t Come From 7328 53% 29 34 CYNDITHOMSONWhat | Realy.. 4420
28 29 ALAN JACKSONWhere | Come From 5829 21 24 DAIDBALL/Riding With._ 6208 32 33 BUAKESHELTONAmn 7328 53% 2u YEARWOODA 4420
16 20 TIMMCGRAW/Grown Men Don'l Cry 5628 20 24 CHAIS| 6288 52 33 PHILVASSAR/Sa-Pack Summer 7326 5152 33 33 TAMMY COCHRAN/Angels Iy Waiting 4290
2 2 NCBRIDEWhen God Fearin'. 5226 23 23 REBAMCENTIRENMASurvivar 8026 7R URBANWhere 7326 5152 2 3 & inAmerics 4290
21 28 THOMSON/What | Real... 5025 21 23 MARTINAMCBRIOEMhen God Fearin'.. 6026 36 32 MARTINAMCBRIDEWhert God Fosrin'. no 4968 20 33 TOBYIEITHTM Just Taldn’. 4280
24 24 KEITHURBANMWere The Backdop.. as24 2 2 i 6026 R MCENTIRETmA! 7104 4968 3 31 4030
19 24 CAROLYN DAWN JOHNSON Compicaied s 29 23 TOBYKEMA'm.just Talin"_ €026 35 2  THOMSONWhat1 Realy... 8218 a4 27 29 REBAMCENTIRETMASurvivor a7
17 21 TRACE ADKINSTm Tryin® a1 18 20 TOBY KEMHA Wanra Takk.. 5240 22 27 STEVEHOLY/GoodMomeng 5994 4500 21 29 PHILVASSARSH-Pack 770
20 21 SONSOF THE DESERTAWhat I Oio Ripht 422 32 20 LONESTART Aready There 5240 17 26 ADKINSTm Ty 5172 418 26 26 U Me 3380
18 20 PHILVASSAR/Six-Pack: 4020 22 20 CAROLYN DAWN JOHNSONComplcamd 5 25  TOBYKEIHIWanna Tak . 5550 2 15 25 JAMIE ONEALWNen [ Think Abour. 3250
19 19 JEFFCARSONReal Lile. 3819 19 19 JEFFCARSONRealLbe. 4978 19 24 KENHY CHESNEY/Don Happen Twice 5328 n 2021 MLCHAPN AUThis is Mz 27%0
19 19 REBAMCENTIRETmA! 3819 21 78 22 CYNDITHOMSONA Alveys Lied... 4884 4048 1120 JF Liks... 2600
14 18 TRAVIS TRITT/Love OTA Woman %18 19 19 TRACEADIONSAm Tryin' 4918 22 22 PHBLVASSARust Another Day._ 4884 % 14 20 TRICKPONY/On A Neght Likn This 2600
- 10 BRADPAISLEYMrapped Atund %18 16 19 BRADPAISLEYAVagped Around 4918 B0 ANDREWSMWho [ Am 4562 3496 15 20 TIMMCGRAW/Agry All The Time 2600
34 10 JAMIE O'NEALWhen | Think About. %18 35 19 JAMIE ONEALNen | Think About. 4978 19 21 TRAVISTRITT/Love OfAWoman 4562 312 14 19 J0DEE MESSINADowntime 2470
11 17 TRACY BVRDVJustLetMeBeln 17 13 97 MARKMCGUNN/TH(s APan 54 22 21 RASCALRATTS/This Everyday Love 4662 112 15 18 MARKMCGUMNN/Trafs APtan 2340
20 17 TOBY KEMHYou ShoudnY.. 17 9 16 TRAVIS TRITVLove OfA Woman a2 1419 TIMMCGRANMy Net Thirty Years i ;2 21 18 DAWN, 2340
21 17 MARKWILLSAoving Every Minute a7 1115 MARK Every M 390 e a1 N2 15 17 LEE ANNWOMACKA Hope You Dance 2210
2417 JODEE 7 13 15 TIMMCGRAW/Grown Men Don\ Cry 3%0 20 19 LEANNRIMESSul1DoLove You 3996 n28 5 18 BROCK Yes! 2080
18 16 KEITHURBANBUE For TheGrace... 216 9 14 BROOKS & DUNN/ARTNORIG. . 3668 0 18 TWAINT Holdin' On To... 3996 28 16 15 DDUE CHICKSCowbay Take Me Ay 1950
2 18 FLATTSWhils You Loved Me 216 14 13 KENNY CHESNEY/Don Happen Twice 3406 22 13 SARAEVANSBomToFy 3996 328 6 15  LEANNRIMES Need You 1950
15 16 SARAEVANS/ Could Not Ask._ 3216 12 13 GARYALLANANOf Me 406 20 18 LEEANNWOMACKA Hoge You Dance 3996 2944 13 15 BRAD PAISLEYMVragped Around 1950
15 15 PHILVASSARKS Anciher 215 12 13 ALANJACKSONWhSn Somsbody... 408 %17 3174 2044 %5 1 T 1820
6§ 14 TAMMYCOCHAAN/Angels InWakng w14 81 08 9 17 Mockyd 3 2578 24 14 SONS OF THE DESERT/What | Did Right 1820
19 14 1Am 2814 14 13 ANOYGRIGGSHow Coolls That 406 19 17 BRODKS & DUNWARY Nothing 3 2578 § 14 TRAVIS TRIT/AoveOl AWoman 1820
20 14 DIAMOND RIOYOne More Day 2814 12 12 CHELY WRIGHT Never Love You. N4 2 16 SARAEVANS/Sants & Angels 35652 2576 71 Way You Love Me 1820
16 14 BROOKS & DUNN/AIRNothing... 281 10 11 TRACY BYRDWustLetMeBein.. 2882 26 16 FATHHILL/Thers You'l Be 3852 2% 14 13 PHILVASSAR/ust Another Day. 16%0
14 14 JAMIEONEAUThere ks No Arizona 214 9 11 TRAVIS TRITTATS AGreat Day... 2882 1915 You Loved Me 330 2392 1712 ANDREWSMMo | Am 1560
13 13 213 1m 1 nmqml}\lmmqq a8 15 14 KENNY CHESNEY/ Lost it 9108 282 5 11 AUANJACKSONYhere | Come From 1430
14 13 ANDY GRIGGSHow Cool s That 213 - 11 WEEGMAMATRAWREGON TheRan 2882 16 14 DIAMOND RIO/One Mors 3108 2% 16 11 TRAVIS TRITTAtS AGroet Day. . 1430
17 13 TRAISTRITT/BestOf iventons 213 15 11 RASCALAATTSWHE un-m- 2882 15 13 TIMMCGRAN/Grown Men Don' Cry 2886 2208 16 13 MONTGOMERY GENTRY/She Coukin .. 140
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Format Stations Win, Place & Show

O Milwaukee programmers explain how their ACs are
winning the ratings race

ilwaukee this spring once again underscored its position as one of the leading markets
for stations under AC’s umbrella. Hot AC’s WMYX and WKTI and Lite AC WLTQ
MWW placed first, second and third, respectively, among women 25-54. This week the three
programmers responsible for that trifecta offer their perspectives on their stations, the competi-

tion and the market in general.

While perhaps not highly touted,
there are still a few good head-to-head
Hot AC battles out there. KBIG and
KYSR technically square off against
each other in the Los Angeles arena,
but their shared parent, Clear Chan-
nel, is always the victor. As a result
of WZZN/Chicago’s and WEIM/
Philadelphia’s (now WMWX) format
adjustments, competitive Hot AC sit-
uations now exist in those two top-
five markets, with WTMX and
WLCE fumishing the respective op-
position.

Boston’s WBMX and WQSX had
been engaged in a bit of a Hot AC
struggle until the latter stepped up its
highly pronounced rhythmic lean.
WVRV/St. Louis is coming off an
excellent spring book and meeting the
challenge of longtime Hot AC
KYKY.

Tampa (WMTX and WSSR), Den-
ver (KALC and KIMN), Cleveland
(WMVX and WQAL), Salt Lake City
(KBEE and KQMB) and Memphis
(WMBZ and WMC-FM) are a few
other top-50 markets with interesting
Hot AC races.

The Rumble In Milwaukee

But the rivalry between Milwau-
kee format players WMYX and
WKTI could be the most intense of
the lot. Former KQMB/Salt Lake City
programmer Bob Walker is right at
home with such things, and he suc-
ceeded longtime WKTI PD Danny
Clayton seven months ago.

“Milwaukee and Salt
Lake City are both very
competitive markets,” Walk-
er says. “But the lines seem |
to be more clearly drawn in
Salt Lake City — female sta-
tions are female stations.
Other than [market-domi-
nant Soft AC] KSFI, stations
fight for the best position,
see how it works and change
the following year. Some
male-leaning stations in Milwaukee,
however, can have good books
among females.”

Entering the fray with respect for
his competitors, Walker says,
“There’s no doubt that the other folks
in town do a very good job. WMYX
PD Brian Kelly knows what he’s do-
ing and is a Milwaukee guy. Thisisa

Bob Walker

great city and everything the Midwest
is supposed to be.

“While I haven’t yet met WLTQ
PD Stan Atkinson, Lite clearly gets a
big nighttime boost from Delilah.
WLTQ’s a good Soft AC and is defi-
nitely a big factor. WKTI also shares
quite a bit with Classic Hits WKLH.”

Draining Promeotions

Upon taking the "KTI job, Walk-
er’s philosophy was to approach it
with a sense of humor. “We pretty
much involve ourselves with every-
thing that goes on in this town,” he
explains. “We have a ‘Street Fleet,’
and we hit all the festivals. That
doesn’t mean that we just show up
and put up a few banners. We back
in our street studio and broadcast live
from many events. We send people
to do their shows from the zoo or to
Hawaii — in conjunction with the
movie Pear! Harbor. My best angle
is to get out, have some fun, and let
the listeners know it.”

Station personnel were out in full
force at Miller Park the day beforg the
Milwaukee Brewers’ new home sta-
dium had its grand opening. With the
help of some listeners, 'KTI conduct-
ed a “Big Flush,” which heiped test
the structure’s toilets. “Somebody had
to do it,” jokes Walker. “Up until then,
they hadn’t had so many simulta-
neous flushes.

“We were lucky that everything
worked and we didn’t need our boots.
— Lisa Letterman leads our fab-
ulous marketing and promo-
tion department, and we
made the presentation to do
this promotion on our own.
The idea came from some-
one in one of our staff meet-
ings.”

The Journal Broadcast
Group Hot AC’s big spring-
time push was its five-week-
long Beat the Bomb contest.
“How much fun is that?”
Walker asks. “It’s actually my all-time
favorite radio game. It’s so much fun
to listen to it on the air when the bomb
is spitting out money. You wonder
when people will stop and when
they’ll get greedy.”

It’s typical for WKTI’s Beat the
Bomb winner to walk away with a
cash prize in the low thousands, but

one lucky person this spring eamned
$7,000. “She was a great-sounding
winner, and she was very funny,” re-
calls Walker.

Even in these tight economic times,
KTl is very big on marketing. “It may
sound ridiculous, but this is basically
a standalone station,” Walker says.
“We’re in the same building as the
city’s No. 1 station {Talk WTMI-
AM], but we don’t do any cross-pro-
motion with them or with WTMIJ-
A

Once again this May "KTI took
6,000 families along for a weekend of
entertainment at the Wisconsin Dells.
“It’s proven to be awesome for the
station every year,” Walker says. “As
soon as people realized that [ worked
for the station, they started asking me
for Dells coupons. Just about every-
one at the park that weekend is from
Milwaukee, and they’re there on us.
It takes the entire month to give away
all the tickets. [ actually had to do the
contest to totally get it.”

Ratings Benchmark

In addition to finishing
first among women 25-54
this spring, Entercom Hot
AC WMYX (Mix) was also
dominant among females
18-34. Six-year PD Brian
Kelly attributes the station’s
best-ever ratings perfor-
mance to aggressive outside
marketing. That’s quite an
accomplishment for a station
that, in 1980, jettisoned Dis-
co to become AC.

It’s believed that WMYX was
among the first — if not the first —
station 1o adopt the Mix handle. “I’ve
always been told that marketing rais-
es the left side of the decimal and pro-
gramming raises the right,” Kelly
says. “We were supported by a strong
television campaign and were able to
significantly promote ourselves,
which is a big plus these days.”

Aware of — and reacting to — the
aforementioned major change at his
primary competitor, Kelly says,
“WKTI was in a state of transition
with anew PD [Bob Walker] coming
in. I always see it as a great opportu-
nity to put my foot on the gas when-
ever there’s a change in a competing
station’s programming department.

Brian Kelly

Calls W 18-34

WEZY 1.3 (No.12)
WKTI* 10.4 (No. 4)
wLTQ 4.4 (No.8)
WMYX* 15.1 (No. 1)

o Hot AC WEKTI s up 20%

12th.

What's Brewin’ In Milwaukee?

Saring Arbitron results among women 25-54 from market
Mo, 31 show Het AC and AC claiming the top three spots, Here
are mare facts and figures rom Milwaukse's Soring swesp.
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spnng improvamsnt, the Emarcom Hot AC vaulis from third o fist. Fal
and retains its fourth-place -ank. WLTQ
-1E32) shpe Irom siadh bo eighth eand WEZY (+117%) zooms from 1E6th to

W 25-54 W 3564
0.8(No.20) 05 (No.20)
10.1 (No.2) 6.7 (No. 6)

7.3 (No.3) 8.5 (No.2)
10.9 (No. 1) 7.4 (No. 4)

= Hot ACs WYX (+16%) and Jeuma) Broadeast Group's WITI (+2235)

repeat 55 woman 25-54 pacesetbars, and WLTQ -

although down 5%

from this time last yaar — inchas from fourth to third, Wish a 20% year-o-
year decina, WEZY falls from 16th to 20th.

= MeweTalki'Spona WTMJ-AM captures women 35-64 bragging nghts
trom last spring’s eader, Country WMIL Clear Channel Lite AC WLTO
[+10%) impeoves fram third 10 second, WMYX (+3%5) ks steady at No. 4,
WETI {«6%) moves trom 1Rk o sikih, and WEZY (-82%) turnbles from

17t b 20th,

Chances are they’ll make changes,
and it's up to us to not only maintain,
but also to make everything we're
doing sound even better, That’s exact-
ly what we did.”

Added Visibility

Comparing and contrasting the two _

Milwaukee Hot ACs, Kelly says,
“WMYX is probably a hair more cur-
rent-intensive. We wrap ourselves
around all the concerts that come to
town, even though they may not be
traditional AC or Hot AC acts. For the
people who go to these shows, we're
in their faces. We stepped up our vis-
ibility all over town and added a third
station van and can be at three places
simultaneously, which is pretty im-
pressive fora Hot AC.”

It may have been true several years
ago to state that WMY X was the more
music-oriented of the two Hot ACs and
that WKTT was more person-
ality-minded, but Kelly
doesn’t believe that’s neces-
sarily the case anymore. “Both
stations now have personali-
ties who’ve been in the mar-
ket a long time,” he says.
“IWMYX moming talents]
Dan & Jane are in their 10th
year here, while [WKTT wake-
up personalities] Reitman &
Mueller have been in the mar-
ket for 20 years.

*Both stations’ afternoon-drive tal-
ents have also been in Milwaukee a
long time. It was very obvious in
WKTI's own marketing that the sta-
tion quite recently came more toward
the music side and away from the
personality side. Their moming show
had always been part of their market-
ing plan, and we saw that go away.”

Kelly says that WKTI wasn’t on
television as much as WMYX this
spring. “That’s only perception on my
part, but [ believe they took their foot
off the gas in that area,” he explains.
“That’s very unusual for them, con-
sidering they own a television station.

“It’s very difficult to speculate on
why that happened, but it might have
been because they felt they didn’t
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have a clear message to send out.
Budgetary restrictions have affected
everyone in some way, shape or form.
Some stations chose to do less re-
search or less marketing. It all de-
pends on where you feel your sta-
tion’s strengths and weaknesses are.”

Famiiliar Calls

As it’s done year-round for the past
four years, Mix continued with its
very successful Cash Call promotion.
“It’s our signature contest, and we’ve
given away more than $250,000,”
boasts Kelly. “We can play it as many
as eight times a day or as few as four.”

Milwaukee’s conservative nature,
he opines, is a contributing factor in
the format’s overall strength in the
market. “Any genre of AC has a bet-
ter chance of sticking than would a
new CHR or Active Rock station,” he
says. “Particularly with Mix, people
might not know what they like, but
they like what they know.

“If a good song gets exposure on
WKTI, WLTQ or MTV, Mix will
wind up playing it. We play artists like
Train and Lifehouse, as well as The
Backstreet Boys, Shaggy, O-Town
and Shania Twain. As the months go
by, we adjust the product to our lis-
teners’ tastes.”

While WMY X and WLTQ appear
to compete for similar demos, the two
stations are completely different when
it comes to psychographics, Kelly
says. “There will always be a place in
a large market for a well-programmed
Lite AC, and WLTQ PD Stan Atkin-
son does a good job of filling that hole
here,” he explains. “But our focus and
goal has always been defeating
WKTI; you never want to look at
more than one or two competitors at
atime.”

Powerful Combo

WMYX'’s upper-demo female
strength can be traced to another
Kelly-programmed Entercom/Mil-
waukee station, CHR/Pop WXSS
(Kiss), which superserves younger
demos. “Either way, they’re goingto

Continued on Page 93
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LAST THIS . 2001 TOTAL 4= GROSS WEEKSON  TOTAL STATIONS/
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS IMPH(EO%S)IONS CHART ADDS
1 FAITH HILL There You'll Be (Warner Bros.) 2058  -80 261315 16 104/0
2 > MATCHBOX TWENTY If You're Gone (Lava/Atlantic) 2019 -3 247838 38 98/0
3 s DIDO Thankyou (Arista) 1975 41 227004 27 98/0
5 O ENYA Only Time (Reprise) 1836  +93 205446 31 1021
4 s LEE ANN WOMACK | Hope You Dance (MCA/Universal) 1812 122 230975 M1 104/0
6 s  BACKSTREET BOYS More Than That (Jive) 1606 -84 215324 20 99/0.
7 7 DIAMOND RIO OneMore Day (Arista) 1481 -187 139466 20 91/0
8 ¢ BBMAK Ghost Of You And Me (Hollywood) 1349 -20 136718 19 90/0
9 © UNCLE KRACKER Follow Me (Top Dog/Lava/Atlantic) 1311 +16 177248 19 73/2
10 @ N SYNC This | Promise You (Jive) ' 1282 +7 161985 47 99/0
12 @®  LIONEL RICHIE Angel (isiand/IDJMG) 1133 +15 165958 29  94/0
13 1 LEANN RIMES | Need You (Sparrow/Curb/Capitol) 1075 -19 123008 74 87/0
s  @® O-TOWN Al Or Nothing () 1022 +5 155447 11 8572
1 1 ERIC CLAPTON Believe In Life (Duck/Reprise) 1000 -243 105822 12 95/0
7 ® DON HENLEY Taking You Home {Warner Bros.) 992 411 112981 69 90/0
15 i JODEE MESSINA Burn (Curb) 990 .28 91137 14 90/2
Breaker v S CLUB 7 Never Had A Dream Come True (A&M/Interscope) 964 -60 162227 13 6472
2 @ ELTON JOHN | Want Love (Rocket/Universal) 797 +253 102061 2 985
bl @ MARIAH CAREY Never Too Far (Virgin) 781  +296 117431 5 71/4
19 @  JIM BRICKMAN Simple Things (Windham Hili) 175 469 75794 5 86/3
18 2 BBMAK Back Here (Hollywood) 695  -55 66991 54 78/0
@ »  TRAIN Drops Of Jupiter (Tell Me) (Columbia) 656 -13 86908 9 4800
2 @ HUEY LEWIS & THE NEWS Let Her Go And Start Over (Silvertone) 618 +25 68756 6 76/2
7 @ LONESTAR I'm Already There (BNA) 555 +279 76348 2 52/18
% = THE CORRS All The Love In The World (743/Lava/Atlantic) 37z -3 36246 7 551
» @ JESSICA ANDREWS Who | Am (DreamWorks) 369 412 64153 6 48/4
» @  JANET Someone To Call My Lover (Virgin) 250 413 32181 5 342
% »  NEIL DIAMOND You Are The Best Part Of Me (Columbia) 221 12 24166 5 42/4
E »  CHARLIE WILSON Without You (Major Hits) 199 -6 26956 5 3973
@  LEANN RIMES Soori (Curb) 149 136 29500 1 3177
105 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the
airplay week of Sunday 8/26-Saturday 9/1. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in totat plays,
the song being played on more stations is placed first. Breaker status is assigned to songs reaching 60% of reporting panel for the first time. Songs that
are down in plays for three consecutive weeks and below No.15 are moved to recurrent. Gross Impressions equals Average Quarter Hour Persons times
number of plays (times 100). Average Quarter Hour Persons used-herein with permission from The Arbitron Company (Copyright 2001, The Arbitron
Company).© 2001, R&R Inc.
New & Active
JOURNEY With Your Love (Columbia) SERAH I'm Not In Love (Great Northern)
Total Plays: 122, Total Stations: 20, Adds; 0 Total Plays: 45, Total Stations: 11, Adds: 1
BABYFACE What If (Arista) I JOHN WAITE Fly (Gold Circig)
Total Plays: 96, Total Stations: 22, Adds: 3 Total Plays: 41, Total Stations: 12, Adds: 1
JOHN MELLENCAMP Peaceful World (Columbia) ‘N SYNC Gone (Jive)
Total Plays: 84, Total Stations: 16, Adds: 3 Total Plays: 15, Total Stations: 12, Adds. 10
ALICIA KEYS Fallin’ (J)
Total Plays: 83, Total Stations: 13, Adds: 3
el — |

Most Added:-

www.rradds.com
ARTISTTITLE LABEL(S)
LONESTAR I'm Already There (BNA) 18
‘N SYNC Gone (Jive) 10
LEANN RIMES Soon (Curb)
ELTON JOHN | Want Love (Rocket/Universal)
MARIAH CAREY Never Too Far (Virgin)
JESSICA ANDREWS Who | Am (DreamWorks)
NEIL DIAMOND You Are The Best Part Of Me (Columbia)
EDWIN MCCAIN Write Me A Song (Lava/Atfantic)
JIM BRICKMAN Simple Things (Windham Hili)
CHARLIE WILSON Without You (Major Hits)
BABYFACE What If (Arista)
JOHN MELLENCAMP Peaceful World (Columbia)
ALICIA KEYS Fallin’ ()
MARC ANTHONY Tragedy (Columbia)

[ R R R R Gy} )

Most Increased

Plays TOTAL
ARTIST TITLE (ABEL(S! JNCPIE!.AEXSE
MARIAH CAREY Never Too Far (Virgin) +296
LONESTAR ['m Already There (BNA) +279
ELTON JOHN | Want Love (Rocket/Universal) +253

EDWIN MCCAIN | Could Not Ask For More (Lava/Atiantic) +148
LEANN RIMES Soon (Curb) +136
PHIL COLLINS You'll Be In My Heart (Hollywood) — +117
BACKSTREET BOYS Shape Of My Heart (Jive) +106
ENYA Only Time (Reprise) +93
JIM BRICKMAN Simple Things (Windham Hif!) +69

R. MARTIN F/C. AGUILERA Nobody Wants... (Cclumbia) +66

Breakers.

e —_—

~ NOW PLAYING ON 60% OF
__THE REPORTING PANEL

SCLUB7
Never Had A Dream Come True (A&M/Interscope)

TOTAL PLAYS/INCREASE ~ TOTAL STATIONS/ADDS CHART

964/-60 64/2 17

Most Added is the total number of new adds officially reported to R&R
by each reporting station. Songs unreported as adds do not count
toward overafl total stations playing a song. Most Increesed Plays lists
the songs with the greatest week-to-week increases in total plays.
Woeighted chert appears on R&R ONLINE MUSIC TRACKING.
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BY MEDIARASE™

Artist Title (Label)

FAITH HILL There You'll Be(Warner Bros.)

MATCHBOX TWENTY If You're Gone(Lava/Atlantic)
JOURNEY With Your Love(Columbia)

BBMAK Ghost Of You And Me(Hollywood)

LEE ANN WOMACK | Hope You Dance(MCA/Universal)
ELTON JOHN | Want Love(Rocket/Universal)

BBMAK Back Here(Hollywood)

DIAMOND RI0 One More Day(Arista)

TRAIN Drops Of Jupiter (Tell Me)(Columbia)
BACKSTREET BOYS More Than That(Jive)

LIONEL RICHIE Angel(/sland/IDJMG)

S CLUB 7 Never Had A Dream Come True (A&M/interscope)
NEIL DIAMOND You Are The Best Part Of Me(Columbia)
DON HENLEY Taking You Home(Warner Bros.)

ENYA Only Time(Reprise)

CORRS All The Love In The World(743/Lava/Atiantic)
HUEY LEWIS & THE NEWS Let Her Go And Start Over(Silvertone)
UNCLE KRACKER Follow Me(Top Dog/Lava/Atlantic)
LEANN RIMES | Need You(Sparrow/Curb/Capitol)

JIM BRICKMAN Simple Things(Windham Hill)

’N SYNC This | Promise You(Jive)

JESSICA ANDREWS Who | Am{DreamWorks)

ERIC CLAPTON Believe |n Life(Duck/Reprise)

HUEY LEWIS W/GWYNETH PALTROW Cruisin’(Hollywood)
0-TOWN All Or Nothing(J)

FREEDY JOHNSTON Love Grows(Elektra/EEG)

DIDO Thankyou(Arista)

JO DEE MESSINA Burn(Curb)

JANET Someone To Calt My Lover(Virgin)

MARIAH CAREY Never Too Far(Virgin)

LW Familiarity
4.01 4.00 97%
3.98 3.90 97%
3.87 - 41%
3.85 3.77 78%
3.85 3.91 97%
3.84 - 46%
3.80 3.75 85%
3.78 3.73 73%
3.76 3.67 4%
3.76 3.70 93%
3.75 3.78 92%
3.74 3.78 2%
3.73 3.75 56%
3.72 3.70 88%
3.68 3.73 83%
3.65 3.67 57%
3.64 3.64 54%
3.63 3.60 83%
3.62 3.72 97%
3.62 3 47%
3.62 3.62 98%
3.62 3.63 58%
3.59 3.50 66%
3.52 3.52 93%
3.50 3.60 79%
3.47 3.41 50%
3.44 3.43 89%
3.39 3.43 66%
3.15 3.21 65%
2.82 2.96 59%

America’s Best Testing AC Songs 12+ For The Week Ending 9/7/01.

Burn TD Familiarity Burn
25% 4.06 97% 25%
28% 4.08 96% 25%

2% 3.96 41% 3%
17% 3.86 80% 17%
39% 3.94 97% 37%

3% 3.87 47% 3%
25% 3.86 84% 25%
18% 3.85 76% 16%
22% 3.80 71% 19%
28% 3.91 93% 25%
26% 3.83 92% 23%
17% 3.83 69% 15%

8% 3.89 58% 8%
28% 3.89 87% 24%
27% 3.62 83% 30%

8% 3.64 59% 10%

6% 3.66 53% 6%
29% 3.83 80% 24%
39% 3.69 97% 38%

6% 3.60 46% 5%
45% 3.80 - 98% 40%
12% 3.62 55% 10%
10% 3.7 68% 10%
38% 3.67 95% 35%
25% 3.57 1% 23%
10% 3.52 53% M1%
1% 3.51 90% 42%
19% 3.35 66% 17%
22% 3.12 62% 19%
24% 2.68 58% 26%

Total sample size is 284 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much). Total familiarity represents the percentage
of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Sample composition is based on persons 12+,
TD = Target Demo (Persons 25-54). Persons are screened via the Internet. Once passed, they can take the music test based on their format/music preference. RateTheMusic.com results
are not meant to replace callout research. The results are intended to show opinions of participants on the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The
RTM system is available for local radio stations by calling 407/523-7272. RateTheMusic.com data is provided by Mediabase Research, A division of Premiere Radio Networks.

Format Stations
Continued from Page 91

fall into our bin,” Kelly says. “[ have
the luxury of being able 1o eyeball a sta-
tion that concentrates on women 18-
34 and one that concentrales on
women 25-54.

“The Hot AC beat the CHR/Pop
this time. so Mix was clearly blessed
with some great women 18-34 num-
bers. The trick is staying true to your
core and having the sceurity of know-
ing that if younger demos don’t come
0 WMYX, they'll probably go to
WXSS."

Kelly finds that the easiest way to
program the two facilities is having dif-
ferent statts totally dedicated to cach
station. I have separate asst. PDs,
promotion managers and sales statls,”
he explains. “Being able (o program
both stations is a huge treat for me, be-
cause Hot AC and CHR/Pop arc my
two favorite formats. They're two dif-
ferent products that appeal 1o difterent
demographics; I don’t feel that I'm fa-
voring one over the other.

“WMYX and WXSS have high-
profile moming shows and a lot of pro-
duction imaging and contesting. When
the Powerball jackpot reached $200
million. we sent oul both morning
shows to lwo differcnt parts of town to
hand out Powerball tickets.”

Female-Focused
WLTQ PD Stan Atkinson was dis-

appointed whien he first heard about his
slation’s spring performance. but he had
1o remind himself that he was being
given adult demos.
It’s not unusuval.
of course, for Lite
ACs like 'LTQ to
have soft adul
stats, but as Atkin-
"] son cxplains, “I
don’t really care
aboul what we do
with men: I'm 100%
focused on females.
Stan Atkinson When those num-
bers-started roll-

ing in. | was extremely happy.”

The pivotal part of WLTQ’s spring
promotion thrust was Clear Channel’s
$10.000-a-day collective contesl, but
the station also did its own trip give-
aways in the book’s third phase. *We
have good contests on the air 52 weeks
ayear.” Atkinson points out. “I always
want 10 have something exciting hap-
pening.”

Collective contests have received
their share of criticism, but Atkinson re-
marks, * You're oftering prizes that lis-
teners wouldn't normally be able 10
win. IU's the same thing as people go-
ing to McDonald’s to play their Mo-
nopoly game. We don’t hide the fact
that it’s a national prize, but it's been
great thal we've had local winners in
every contest.”

The station has also had a more ag-
gressive attitude on the street. “We still

have a way Lo go, but we’ve done more
this year than we ever have,” Atkinson
says. “It was a mistake that I didn’t im-
mediately kick-start things when I first
came here from [Soft AC WOOD-FM/
Grand Rapids).

“But we started seeing how Clear
Channel did business, and it was obvi-
ous to me that we needed to getout and
do more. We don’t have a big promo-
tion staff, but we can still get involved
with festivals and walkathons. That's
what we've done this year and what we
want (o do even more next year.”

It may be a bit early to quantify the
results of this approach, but Atkinson
thinks it’s at least a good start. “Since
we're a Lite AC, we're not as forefront
as some