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The Stars And Stripes Forever

Our frends at U.5. Tape & Label have provided a peel-off
flag *0:our mail subscribers so you can proudly display a
persanal sized version of Old Glory wherever yeu choose.

It's time for R&R’s annual tribute to Contemporary Hit
Radio. Tony Novia has assembled a marvelous collection
of figures from arbund the industry and connected their

” A ”/” & ” ﬂ,ﬂ ” ” '51 stories inta a chain that we call CHR: The Strongest Link.
A . : ' The special begins on Page 33.
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The Look of Love, the follow-up to Diana's multi-platinum GRAMMY® winning album When | Look In Your Eyes.
Froduced by Tommy LiPuma / Orchestra arranged and conducted by Claus Ogerman

Over 500,000 shipped. At radio now.

£xclusive management: Skl Feldman & Associates, Vancouver BC Canada / management@sifacom / www.sifacom / Official Labet Web Site: UltimateDianaKrall.com
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The newly recorded single from the , - 5
forthco_mmg Backstreet Boys hits aIBu =~

B&R CHA/POP DEBUT @) Breaker -~ <=
Maost Increased Plays :
Catch them on teur now! -
9/27 Calgary 10/10 Denver. CO

9/28  Edmontan 10/12- Phoenix, AZ

10/1 _Nancouver 10/13 Devore, CA

10/2 -Pertiand, OR 10/15 San Jose. CA :
10/4  Boise. (D 10/17 Bakersfield. cﬁ;;_ ‘
10/5  Salt Lake City. UT 10/19 Las Vegas CA <=
10/7 _ Albuquerque, NM 10/20  San Diego. CA

Exclusive Managament by The Firm, Los Angefes, CA
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management ¢ marketing ¢ sales

Several R&R editors address radio’s
ongoing recovery from the WTC/
Pentagon attacks of Sept. 11. It all beging
in our Management, Marketing & Sales
section, where workplace expert Linda
Madonna reminds us that our offices and
studios will experience higher stress
levels than we’re used to. Madonna
identifies the symptoms of workplace
stress and offers five ways to deal with it,
Our Sales & Marketing Editor, Pam Baker,
continues the coverage with a rundown of
radio's relief efforts. Elsewhere in the
issue, our Sound Decisions, News/Talk,
AC, Country and Adult Alternative
columns have related coverage.
Pages 9- 1"

TG T DOHGES T L IHE

As we mentioned on the front cover, R&R
proudly presents “CHR: The Strongest
Link.” Tony Novia nas outdone himself
again with a compelling special that you’l|
want to read cover-to-cover. We do ask
that you pay close attention to the great
article about the Arbitron Portable People
Meter. It will show you the many ways
you can take advantage of the meter’s
capabilities, which extend way beyond
those of the listening diary. .
Pages 33-81

IN THE NEWS

* NAB convention catch-up coverage
e Clear Channel gppoints regional VPs

¢ Hispanic Broadeasting fills regional
management posts
Page 3

CHR/POP
« ALICIA KEYS Failin’ (/)

CHR/RHYTHMIC

= JENNIFER LOPEZ 'm Real (Epic)

URBAN
« GINUWINE Differences (£pic)

URBAN AC

« MAXWELL Lifetime (Cotmbia)

COUNTRY
« CYNDI THOMSON What | Really Meant To Say (Capitol)

rL

* MATCHBOX TWENTY If You're Gone (Lava/Atlantic)

HOT AC
« TRAIN Drops Of Jupiter {Tell Me) (Columbia)

SMOOTH JAZZ
« LEE RITENOUR f/DAVE GRUSIN Get Up ....

ROCK . '
+ 0ZZY OSBOURNE Gets Me Through (Epic)

ACTIVE ROCK
« PUDDLE OF MUD@ Conwo!l (Flip/Geffen/interscope)

ALTERNATIVE
« NICKELBACK How You Remind Me (Roadrunner)

TRIPLE A

U2 Stuck in A Moment Ypu Can't Get ...

(GRP/YMG)

(/nte;rscope)
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By JEMREY YORKE
R&R WASHINGTON BUREAU CHIEF
yorke@rronline.com

Cleveland Wheeler is “‘stuck
in the *60s.” Wheeler sees him-
self as an “extranaut,” out in
space to retrieve for his audience
“the lost radio signals of 1969”
and bring them back.

He got a step closer to that
goal on Tuesday, when XM Sat-
ellite Radio launched its com-
mercial service in Dallas and
San Diego. The first song XM

SEPTEMBER 28, 2001
Dallas, S.D. Tune In To XM

subcribers heard on Wheeler’s
*60s channel was The Beatles’
“Revolution.”

The *60s channel is just one of
many “decade” channels that
XM is careful not to call Oldies,
because “you are living the de-
cade,” says Wheeler, who in-
tends to “use everything in the
*60s” and dig below the culture’s
and subculture’s surface to re-
create an era and a feeling. One

XM/See Page 22

Since the Sept. 11 tragedy, radio sta-
tions owned by the largest groups have
raised more than $35 million in cash. And
this figure doesn’t even begin to represent
the industry’s total fund-raising efforts.

In addition to collecting cash dona-
tions, stations have encouraged millions
of listeners to donate blood and supplies,
and the medium has provided valuable
news of the events, as well as disaster-re-
lated information.

Here is a list of the dozen top cash fund-
raisers from the last two weeks (this list does
not include Entravision, Infinity, Spanish
Broadcasting System or Willis, which did
not report their figures by press time).

Clear Channel $6,800,000
Citadel $5,700,000
Cox $4,000,000
ABC $2,200,000
Emmis $2,100,000
Saga $2,037,000
Entercom $2,000,000
Journal $1,958,000
Susquehanna $1,250,000
Radio One $1,200,000
Cumulus $1,100,000
Jefferson-Pilot $1,000,000

Complete list of broadcast groups and

their fund-raising efforts: Page 8.

Radio Industry Donatlons Exceed $35 Million

THE STARS OF SAN DIEGO — On Sept. 22 more than
72,000 KFMB-FM listeners gathered at Qualcomm Stadium
to participate in Star 100.7's Human Flag 2001. Posters of
the human flag are being sold for $5, with all proceeds ben-
efiting the American Red Cross Disaster Relief Fund.

N.Y.C. Stations Resurface

By Joe Howarp
R&R WASHINGTON BUREAU
Jhoward@rronline.com

Amid the panic and terror of Sept. 11, 2001, sev-
eral New York-area radio stations with transmitters
located on the north tower of the World Trade Cen-
ter suddenly went dark.

Spanish Broadcasting System’s WPAT-FM/New
York was off the air for nearly 60 hours, according
to Chief Engineer Michael Tacco, who would have
been at the WTC tower had he not been running late

STATIONS/See Page 22

Tragedy Reaches
Listeners Worldwide

Article Five of the North Atiantic
Treaty Organization’s mission
statement reads, “An attack against
one is an attack against ail” It
seems that a lot of broadcasters
around the globe also subscribe to
that line of thinking.

The horrific attacks against the
World Trade Center in New York and
the Pentagon in Washington, DC
sparked an intermational outcry that
reverberated from Danish villages
to the Australian outback to the Port
of Hong Kong and throughout Can-
ada.

WORLD/See Page 22

Fagot Joins M.L.S.
In SVP/Sales Post

Noted record executive John
Fagot has been appointed Sr.
Ll VP/Sales for
Music Infor-
mation Sys-
tems (www.
musicinfosys
tems.com).
Based in Los
Angeles,
Fagot reports
to Mediabase
President Rich
Meyer. In his
new position
Fagot will be responsible for all
sales aspects of M.1.S. and will
work closely with record labels
and other industry organizations
that use the system for evaluat-
ing airplay and other research.

Mediabase President Rich
Meyer remarked, “John brings

Fagot

99X’s Aspirational Marketing

By Jim KErr
R&R ALTERNATIVE EDITOR
Jimkerr@ rronline.com

WNNX (99X)/Atlanta
does so many things well that
it is easy to overlook the
times when it does some:hing
truly extraordinary. We look
at it or hear about it, nod our
heads and say, “Wow, that’s
another great 99X idea.”
Then we move on. But the
station’s current marketing
campaign has such vitality
and is so all-encompassing
and so (to use a word from
99X’s PD) empowering that
it may set a new standard for
radio marketing. The cam-
paign is based on the concept

Fram

Williams

of aspirational marketing, and
it has been two years in the
making.

The campaign, “I am 99X,”
seems simple enough on the
surface. It involves artists and
listeners simply identifying
themselves, then stating, “I

99X/See Page 147

99X Production Elements Available

A selection of audio procuction elements from WNNX/Atlanta’s “I
Am 99X" marketing campaign is available for review on R&R'’s Music
Meeting website. Registerad users can log onto Music Meeting at
www.rrmusicmeeting.com.

FAGOT/See Page 22

Ratings results from all Arbitron markets: www.rronline.com

wWwWw.americanradiohistorv.com

Outlook Dims For
Media Companies

By Kary DaLEY
R&R WASHINGTON BUREAU
kdaley@rronline.com

The terrorist attacks on New
York and Washington, DC led
advertisers to rethink upcoming
campaigns and caused several
media companies to revise their
financial guidelines based on lost
ad revenues. All of this has led
to skittishness on Wall Street, re-
sulting in revised guidance from
many financial analysts.

On Sept. 21 — and for the
second time in two weeks —
Robertson Stephens analyst
James Marsh weighed in with
lowered expectations for radio
groups, noting that economic
forecasts are “changing daily.”
He gave Clear Channel one of
the more drastic reductions, low-
ering Q3 revenue estimates from
-5% 10 -9% and BCF from -10%

OUTLOOK/See Page 22
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By~ - Mlchael Steele KIIS/Los Angeles
o ; :qu A

“I'heard ‘Wherever You Will Go’ and felt the same way that | felt
when | first heard Lifehouse... it’s just a one listen, no brainer

L) i - Rich Davis, WRVW/Nashville

“This song has all of the attributes of a Top 5 pop smash.” .

- Brian Burns, KRBZ/Kansas City

“This song continues to grow with every spin. It became a local A\ !
anthem when the Colorado Avalanche won the Stanley Cup, and L fl
now three months later it has taken on a life of its own! Hang

P L RO AT GREGEITR G EVRIE L ET s - Kozman, KALC/Denver

\._\

limmW/ THE FIRST SINGLE

EAMNO PALMERD

FROM TEIETR DERBUT ALRUM

FIANL® N

www.thecallingband.com ‘ SR

Produced by Marc Tanner ¢ Executive Producer: Ron Fair ® Mixed by Chris Lord-Alge ® Management: Brigette Barr and Stuart Sobel for Spivak Sobol Entertainment

The RCA Records Label is a unit of BMG Entertainment » Tmk(s) © Registered « Marca(s) Registrada(s) @ ® General Electric Co., USA * BMG logo is a trademark of BMG Music ® © 2001 BMG Entertainment
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R&R ¢ ISSUE NUMBER 1421

By JErrrEY YORKE & JOE HOWARD
R&R WASHINGTON BUREAU
newsroom@rronline.com

Editor’s note: R&R’s cover-
age of the NAB Radio Show,
which took place Sept. 5-7 in
New Orleans, had to be delaved
two weeks due to the tragic
events of Sept. 11.

Radio stations whose person-
alities dabble in tawdry and
shocking topics should start tap-
ing shows and be ready to turn
the tapes over if a listener com-
plains to the FCC. At least that’s
what FCC Commissioner Mich-
ael Copps would like to see, and
fellow commissioners Kathleen
Abernathy and Kevin Martin
agree. Broadcast indecency was
just one of the topics they dis-
cussed during the Sept. 7 FCC
Policymakers’ Breakfast at the

118%

KGO/Ban Francisco President/GM
Mickey Luckoff accepts the NAB
Marconi Award for Major-Market Sta-
tion of the Year.

NAB Radio Show in New Orleans.

Copps used his first official ap-
pearance before a large group of
broadeasrers to complain that there
is “not enough enforcement of the
indecency law.” He said there’s too

Indecency A Hot Topic At NAB Radio Show

® Commissioners recommend that stations keep tapes of shock jocks

much burden on complainants
to provide the FCC with record-
ings or transcripts of allegedly
offending material and said he’d
like to see radio stations record
programs and keep copies for a
while. “It’s not burdensome to
make a recording,” Copps told
R&R. “It’s good business, and
it won’t cost much.”

NAB Radio Board Chairman
and Federated Media Chairman
John Dille characterized the idea
as “something to think about”
and added that, given the “spir-
it in which it was proposed,” he
would be happy to give Copps’
suggestion some thought. But
he was uncertain about the bur-
den such action would place on
broadcasters large and small,
particularly small, and how

NAB/See Page 17

Extasy Adds Four
To Promotion Team

Extasy Records International
has bolstered its promotion depart-

Baker
ment by naming Eric Baker VP/
Alternative & Rock Promotion;
Steven Zap VP/Adult & Top 40
Promotion; Ritch Bloom Director/
National Promotion, West Coast

Clear Channel |
Radio has promot-
ed no fewer than
12 individuals to
Regional VP posi- [#
tions throughout
the company’s |
Northeast, Mid-At-
lantic and South-
east divisions. The

appointments are

which matches station coverage
with advertisers’ trade areas.

In the Northeast division, Jake
Karger has been upped to Re-
gional VP for the Boston Trad-
ing Area, which encompasses
the company’s stations through-
out Maine, New Hampshire,
Rhode Island and Massachu-

part of the compa- Rodriguez
n;{} geographic realignment,
h

Clear Channel Adds More RVPs

Demps

DiLoreto

setts, excluding Springfield,
MA. She previously served as
Exec. VP of the Boston market.

Meanwhile, Manuel Rod-
riguez — currently a Regional
Exec. VP for six markets — has
become Regional VP for the
New York Trading Area. He’ll

CLEAR CHANNEL/See Page 23
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Hispanic Broadcasting Corp.
] has given the following three com-
pany executives broadened region-
al duties:
« Mark Masepohl. GM of HBC'’s
. eight Houston stations and interim
manager of its three-station Dallas
group, adds oversight responsibili-
ties for the company’s 18 properties
' in San Antonio, McAllen and El
Paso. Masepohl joined HBC in Oc-

| HBC Establishes Three Regional Mgrs.

Before joining Hispanic Broad-
casting Masepohl was GSM for
KBME & KTRH/Houston under
AMFM Inc.

* Peter Moore, GM for HBC’s
KLNV & KLQV/San Diego, adds
stimilar duties at KHOT/Phoenix.
Moore once served as GSM of
XTRA-AM/San Diego for then-
operator Jacor.

e Ali Shepherd, GM of KSOL &

and Director/Triple A Promotion; 1ober 1998 as GSM for its Houston

cluster and rose to GM a year later.
s = e

HBC/See Page 22

EXTASY/See Page 23
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‘Arbitron People Meter Passes 2nd Test

By Ron Ra .
RER E%ﬂoﬁﬁ‘;'_%‘,ﬂ?; metro. It will be expanded to the en-

| ronr @ ryorline.com tire Philadelphia DMA next year.

Of note to radio, daily cume us-
age for radio gets a big boost by
way of the People Meter. Where-
as just 66% of diarykeepers record
radio listening on any given day,
80% of PPM users record radio
listening.

There are some shifts in radio lis-
tening by daypart. AQH listening
when measured by the PPM is |
10%-20% lower in morning drive |

R I A

Berry Set As KIRO & KNWX Station Mgr.

KGO-AM/San Francisco PD Ken
Berry has traded one market lead-
er for another, taking on the newly
created Station Manager post for
Entercom’s News/Talk KIRO-AM
& KNWX-AM/Seattle, effective
Oct. 15. In his new role Berry will
oversee all programming operations
for the two stations and report to En-
| tercom/Seattle VP/Market Manager
Steve Oshin. KIRO PD Kris Olinger
remains in her current post and will
work with Berry.

“Ken is known as someone who
will go the distance for the story,”
Oshin said. “He is incredibly pas-

R&R Charts Return

In the wake of the terrorist at-
tacks, R&R did not publish an issue | |
on Sept. 14, and the charts for that | |
week were not printed until the
Sept. 21 issue. This week's R&R
features charts for the Sept. 16-22
airplay cycle. A “Last Week” rank
does not appear on any monitored
chart. However, as a point of refer- ’

sionate about news and is known
for his ability to build great teams.
The combination of a great KIRO
staff and its years of success in Se-
attle partnered with Ken and his
successful years in San Francisco,
was too exciting an opportunity for
me to pass up. KIRO is now
poised to set the standard for the
format in the country.”

Berry added. “KIRO is one of
America’s great radio stations, and
Entercom is one of America’s great
radio companies. It’s an honor to

A new round of testing of the Ar-
bitron Portable People Meter has
confirmed what we learned about
the PFM in an earlier test: Televi-
ston and cable AQH usage levels
have risen, and radio AQH remains
essentially flat when compared to
current measurement methods.

Thes: second-round findings must
be gratifying to Arbitron staffers. be-

cause they show that the PPM is
understanding of the industry dur- | | y,6rkine as designed. The meter is
gl L hars I being tested in the Wilmington, DE

ence, the +/- plays information re-
flects the trend from the Sept. 3-15
airplay cycle. R&R and Mediabase
greatly appreciate th= support and

ARBITRON/See Page 15 | BERRY/See Page 16
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Radio Business

BIA White Paper: ‘Expect Continued Expansion’

L1 Says consolidation has role in increasing ad share

By Kary DaLey
R&R WASHINGTON BUREAU
kdalev@ rronline.com

Despite 2001’s weaker economy and slow advertising sales, a
new white paper released by BIA states that radio is much stron-
ger than it was five years ago and adds that the industry is poised

for future growth.

Some stats from the report: In 1995

the top 50 radio groups owned 9% of

all radio stations; in 2000 they owned

while in 2000 that figure had grown
1o 63%. What’s more, the top 10
groups bring in halt of radio’s rev-

BIA speculates that, by 2003, 50%
of all stations in Arbitron markets will
be part of local consolidated opera-
tions and that these “super radio
groups” should account for two-thirds
of all industry revenues. BIA expects
that radio groups will continue to
grow by acquiring singly owned or

Bloomberg

BUSINESS
BRIEFS

Veteran Broadcaster David Hicks Dies

icks Broadcasting President/CEO David Hicks died of cancer Sept.

19 in Petoskey, MI. He was 62. Hicks owned WRBR-FM/South Bend,
IN and was the longtime owner of WKFR/Kalamazoo, M!; he also once
served as GM of WCER/Charlotte, MI.

The NAB's Executive Committee, on behalf of the organization’s board
of directors, has adopted a resolution honoring Hicks for his 40-year broad-
cast career. Hicks was a former Vice Chairman of the NAB Radio Board
and Vice Chairman of the Radio Music License Committee.

Crisis Gives President Broad Powers Over Radio

28%. In 1995 the top 50 groups ac-
0 P groups ac reg Sidak, an American Enterprise Institute fellow (as is former FCC

enues while owning just 18% of all

counted for 44% of all radio revenue,  stations. BIA/See Page 8 e ; !
Commissioner Harold Furchtgott-Roth), said last week that President
s Z3 T s Bush has the authority to take over a radio station when the United States
officially declares war or a national emergency. Sidak said that during World
War [ the U.S. government confiscated a German-owned station suspected
atest a s rom a treet of transmitting sensitive information to the German military. But Sidak told
R&R that he does not believe that the applicable federal statute is written
Company Analyst Rating Target Price broadly enough to allow a president to take over a radio network; rather, he
said, it is geared toward single properties.
Clear Channel James Marsh, Robertson Stephens Strong buy $58
William Meyers, Lehman Brothers Strong bu N/A i
y gbuy RTNDA Wants Media Access To Combat,
Cox Radio James Marsh, Robertson Stephens Buy $23 Traffic F[lghts Airborne
William Meyers, Lehman Brothers Buy $23 arlier this week RTNDA President Barbara Cochran wrote to Defense
Secretary Donald Rumsfeld requesting that the media be given ac-
S James Marsh, Robertson Stephens ET) e cess to military action against the perpetrators of the Sept. 11 terrorist  «
Disney James Boyle, First Union Securities Strong buy $26 attacks. The letter said that the press hes “aresponsibility to keep the pub-
- lic informed about key government activities, which surely include critical
Emmis James Marsh, Robertson Stephens Buy $24 military actions” The letter also stated, “No news organization wants to be
William Meyers, Lehman Brothers Buy N/A responsible for putting U.S. flghnngAmen and women in harm’s way.” Cechrae
requested that Rumsteld open a dialogue with members of the media simi-
Harris Corp. Lawrence Harris, H.C. Wainwright Buy N/A lar to the one conducted by the Defense Department after the Guif War. At
- - - - that time Cochran, then the Washington, DC Bureau Chief for CBS News,
Hispanic Broadcasting James Marsh, Robertson Stephens Market perform $19 served on a committee that recommended nine principles of combat news
William Meyers, Lehman Brothers Buy N/A coverage, which were subsequently endorsed by the Defense Department
and adopted as Pentagon policy.
Jetferson-Pilot Alfred Capra, Putnam Lovell Securities Buy $36 Continued on Page 8
New York Times Michael Beebe, Goldman Sachs Market perform N/A
Mark Henderson, ABN Amro Buy N/A R&R stock Index
Radio One James Marsh, Robertson Stephens Buy $15 This weighted index consists of all publicly traded companies that derive
William Meyers, Lehman Brothers Buy N/A more than 5% of gross earnings from radio advertising.
Regent James Marsh, Robertson Stephens Buy $9 Change since 1
4 921/00 907/01* 921701 9/14/00 9/7/0t-9721/01* g
Salem James Marsh, Robertson Stephens Strong buy $27 Z
R&R Index 274.68 216.61 169.57 -38.2% -21.7%
SBS William Meyers, Lehman Brothers Strong buy N/A i
Dow Industrials 10,765.52  9840.84 823580 -234% -16.3%
Tribune Michael Beebe, Goldman Sachs Market perform N/A S&P 500 144905 1106.40 965.80 -333% -127%
Univision James Marsh, Robertson Stephens Buy $31 *Due to the national tragedy, all U.S. financial markets were closed from
Sept. 11-14.
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Ken Charles, Director of AM-Pma;gmm:ng, _L‘Iear Channel Houston KTRH
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t takes an AE te make a sale, but it

takes a PD to make an audience. And

to know your a{udience, you need PD
Advantage®—the only service that delivers
insight into critical programming issues
like P1 listening, where listeners go when
they leave a station, occasions of listening
and TSL per occasion.

Reach More P1s with Fewer Dollars

Did you know that on average you can
target just 12 percént of a Top 10 market's
zip codes and still reach 75 percent of a
CHR's P18-34 P1 listeners? And that the
audiences of many stations can be reached
by targeting less than 10 percent of the zip
codes? You will if you use PDA 3.0's Zip
Ciode Distribution report.

Find Out Where Your New Listeners
Are Coming From

The new Prior P1 report shows what
stations vou're stealing listeners from—
and which ones yop're losing them to.

Measure Your Branding Efforts

The new Diary ID report shows exactly how
listeners are identifying your station in
diaries. The information might surprise
you—and make you reconsider the way
you brand your station.

\udli

PDAdvanlage Version 3.0
- File Vlew Go  Utilties Help Cus&omer Service Hotline [24/7]1 -800-543-7300
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Main Menu
Diary Comments: What are diarykeepers writing about stations in my market?
How are my Vital Signs Trending and Comparing?
How do my Station's ¥ital Signs compare against other stations?
When I'm P1, who's P2?
When I'm P2, wha's P1?
How are my stations trending hour by hour?
How are my stations trending by specific age?
What age range accounts for most of a station's audience?
What does the Age Fange Graph look like?
How often do my listeners tune in and how long do they stay?

(B3

Includes
Three
New

How are my 100+ quarter hours diaries trending?

What are the residertial zips of my listeners?

What are the workplace zips of my listeners?

When listeners leave a station, what stations do they go t0?

R

What does my station's |n Tab distribution look like?

How do listeners identify my station?

What did my P1s listen to most six months ago?
o . s =

Reports!

More Customization, More Information!

Get PD Advantage Before Your Competition Does
If you don't have PD Advantage, odds are your competition soon will. To learn how the most powerful
information tool ever developed for programmers can help you program more effectively, contact Bob Michaels
at (972) 385-5357 ar visit www.arbitron.com/radio_stations/pdadvantage.htm.

©® %001 Arbitron Inc. PD Advanihge® is a registered mark of Arbitron Inc.

e Examine workplace zip code
information by location and

Set quarter-hour minimum for
many listening preference reports

(P1-P4+) daypart
Review preference listening by o Get station info with new
daypart "Format" butfon in selected

See weekly and monthly diary reports

return numbers for any station in
your market

www.arbitron.com
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DEAL OF THE WEE

2001 DEALSTO DATE @

Dollars to Date: $3,264,117,353

(Last Year: $24,928,949,133)

 Dollars This Quarter: $328,521,816

SRR —E——

© WHLO-AM/Akron, OH (Last Vear: $16,355,617,000)
$4.5 million
Stations Traded This Year: 849
(Last Year: 1,777)
|
| Stations Traded This Quarter: 208

(Last Year: 496)

Clear Channel Expands In Ohio

U1 Purchases Akron AM from Salem in $4.5 million deal

WHLO-AM/Akron

PRICE: $4.5 million
TERMS: Asset sale for cash
BUYER: Clear Channel Communi-
cations, headed by Radio CEO
Randy Michaels. Phone: 706-278-
5511. it owns 1,206 other stations,
includirig WTOU-AM & WKDD-FM/
Akron.

SELLER: Salem Communications
Corp., headed by President/CEO
Edward Atsinger ill. Phone: 805-
987-0400

FREQUENCY: 640 kHz

POWER: 5kw day/500 watts night
FORMAT: Christian Talk

Radio Business

TRANSACTIONS AT A GLANCE

All transaction information provided by
BIA's MEDIA Access Pro, Chantilly, VA.

® KCFA-FMW/Arnold, CA $900,000 i

® KBTU-FM/Carmel, KHIP-FM/Felton, KPIG-FM/Freedom,
KMBY-FM/Gonzales and KCDU-FM/Hollister
(Monterey-Salinas-Santa Cruz), CA Undisclosed

¢ WCCM-AM/Lawrence, MA $1.5 million

* WSKW-AM & WHQO-FM/Skowhegan (Augusta-
Waterville), ME $1.8 million

® WJRI-AM/Lenoir, NC Undisciosed

® WKGX-AM/Lenoir, NC Undisclosed

® WKVS-FM/Lenoir, NC Undisclosed

® KHND-AM/Harvey, ND $182,891

® WBUS-FM/Boalsburg (State College), PA $4 million

® WTZX-AM/Sparta, TN $85,000

3 T TR
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KCFA-FM/Arnold

PRICE: $900,000

TERMS: Assét sale for cash
BUYER: Nelson Gomez. Phone:
209-883-8760. He owns four other
stations. This represents Gomez's en-
try into the market.

SELLER: Northwestern College Ra-
dio Network, headed by Exec. VP
Wayne Pederson. Phone: 651-631-
5000

FREQUENCY: 106.1 MHz

| | POWER: 4kw at 840 feet

FORMAT: Contemporary Christian

' KBTU-FM/Carmel, KHIP-

| FM/Felton, KPIG-FM/
Freedom, KMBY-FM/
Gonzales and KCDU-

| FM/Hollister (Monterey-
Salinas-Santa Cruz)

PRICE: Undisclosed

TERMS: Unavailable
| BUYER: Mapleton Communica-

tions, headed by President Michael
| Menerey. Phone: 310-209-7333. it
| owns 13 other stations. This repre-
| sents its entry into these markets.
| SELLER: New Wave Broadcasting
i LP, headed by President Charlie
Cohn. Phone: 808-591-9369
FREQUENCY: 101.7 MHz; 93.7
MHz; 107.5 MHz; 104.3 MHz; 93.5
MHz
POWER: 2kw at 529 feet; 28 watts
at 1,230 feet; 5kw at 338 feet; 3kw at
509 feet; 110 watts at 2,297 feet
FORMAT: CHR/Rhythmic; Hot AC;
Triple A; Alternative; Hot AC
BROKER: Elliot Evers of Media
Venture Partners and Frank Higney
of Kalil & Co.
COMMENT: In a related deal,
Mapleton has agreed to a joint sales
agreement with Classical KBOQ-FM/

Carmel (Monterey-Salinas-Santa

WCCM-AM/Lawrence ‘

PRICE: $1.5 million

TERMS: Asset sale for cash

BUYER: Roman Catholic Arch-

bishop of Boston. No phone listed.

It owns no other stations.

SELLER: Costa-Eagle Radio Ven-

tures LP, licensee of Costa Commu-

nications Corp., headed by Presi-

dent Patrick Costa. Phone: 978-686-

9966

FREQUENCY: 800 kHz

POWER: 1kw |

FORMAT: Talk/Aduit Standards '
|
|

BROKER: Michael Bergner of
| Bergner & Co.

COMMENT: Costa-Eagle is retaining
the intellectual property and call iet-
ters for WCCM and will move the calls
and the station’s programming to an-
| other of its locally owned properties

; no later than the end of January 2002.
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WSKW-AM & WHQO-FM/
Skowhegan (Augusta-
Watervilie)

| PRICE: $1.8 million

¢ KIRT-AM/Mission (McAllen-Brownsville-Harlingen), TX

$1.05 million

® KCUA-FM/Coalville, UT $2.26 million
® KRAE-AM & KZCY-FM/Cheyenne, WY Undisclosed

TERMS: Asset sale for cash
BUYER: Clear Channel Communi-
cations, headed by Radio CEO
Randy Michaels. Phone: 706-278-
5511. It owns 1,206 other stations,
including WFAU-AM, WABK-FM,
WCME-FM, WIGY-FM, WKCG-FM &
WTOS-FM/Augusta-Waterville.
SELLER: Mountain Wireless,
headed by President Alan Ander-
son. Phone: 207-474-5171
FREQUENCY: 1160 kHz; 107.9 MHz
POWER: 10kw day/730 watts night;
6kw at 676 feet

FORMAT: Sports; CHR
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. WJRI-AM/Lenoir ,

PRICE: Undisclosed

TERMS: Unavailable

BUYER: McClatchey Broadcasting
Co., headed by President Billy
McClatchey. Phone: 704-344-8638.
It owns two other stations. This rep-
resents its entry into the market.
SELLER: WJRI Inc., headed by GM
Don Goodale. Phone: 828-754-5361

FREQUENCY: 1340 kHz
POWER: 1kw
FORMAT: Oldies

WKGX-AM/Lenoir

PRICE: Undisclosed

TERMS: Unavailable

BUYER: McClatchey Broadcast-
ing Co., headed by President Billy
McClatchey. Phone: 704-344-8638.
It owns two other stations. This rep-
resents its entry into the market.
SELLER: Furniture City Broadcast-
ers, headed by owner Rooster Bush.
Phone: 828-754-6650
FREQUENCY: 1080 kHz

POWER: 5kw

FORMAT: Americana

WKVS-FM/Lenoir

PRICE: Undisclosed

TERMS: Unavailable

BUYER: McClatchey Broadcast-
ing Co., headed by President Billy
McClatchey. Phone: 704-344-8638.

Continued on Page 8

i.e. america slulss

Doug Stephan's Good Day for adding
Nancy Skinner daily to his talk show!

[ €.

Hear Nancy (and Dougs) provocative views
on your station by calling

i.e. america at 9043977000

www.americanradiohistorv.com
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On 'I'our For ﬂ Cure

Honoring 2001 Children’s Choice Award Recipient

Hilary Rosen

President and CEO, Recording Industry Association of America

* Be a kid or bring a kid.
* Your All Access Pass to performances by some of today’s hottest acts.

* Autographs and photos with your favorite stars from music, film, TV and sports.
* Games, Prizes and Star-Studded Excitement.

* Fabulous Fun Food.

* Be a star or just hang with one.

Co-Chairs: Leé Bider, Barbara Cane,
Lou Mann. Mike Shalett

Special Performances by

RAaron Carter
Myra

Stacie Orrico
And Morel

Foe sponsovshtp or ticket information, p[ease call the Neil Bogact Memorial Fund at 310.358.4970

or visit our website
www.tjmartellfoundation.org

E : ’ BI%G EN“UAINMENT
THE NEIL BOGART MEMORIAL FéMD remalyensg s e : L
- A Divisicn Of The T.3. Martell Foundatiap for LJL Ma?ﬂiﬁ“ﬁ:{?ﬁ% =

www.americanradiohistorv.com
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Continued from Page 4

traditional combo operations and by
buying smaller groups — in the 30-
50-station range — located in other
markets. That strategy will diversify
groups’ properties on a regional basis
and protect their performance from
economic problems in any single area
of the country. The report also says
that the “super groups” will probably
expand into similar-sized markets in
other regions of the country rather than
entering larger or smaller markets
closer to their existing operations.

Radio Business

According to the report, the com-
bined joint selling efforts of consoli-,
dated operations have helped boost
radio’s advertising share past the 7% |
level, making it a real competitor in
the media marketplace. BIA argues
that further expansion will strengthen
the revenue potential of newly ac-
quired stations.

In addition to increased revenue,
the report claims that the growth of
“super groups” will lead to increased
listenership. While it forecasts in-
creases in all market sizes, the report
predicts that the largest growth will
be seen in small and midsized mar-
kets.

Transactions
Continued from Page 6 ‘

It owns two other stations. This rep-
resents its entry into the market.
SELLER: Foothills Broadcasting
Inc., headed by President John
Beall. Phone: 828-758-1033
FREQUENCY: 103.3 MHz
POWER: 1kw at 784 feet

FORMAT: Country

BROKER: George Reed of Media
Services Group |

|

I

KHND-AM/Harvey

PRICE: $182,891

TERMS: Asset sale for cash
BUYER:Walters Broadcasting Inc.,
headed by President Jeff Walters.
Phone: 701-324-4848. It owns no
other stations.

SELLER:Two Guys Broadcasting,
headed by President Dick Knaup.
Phone: 701-324-4848
FREQUENCY: 1470 kHz

POWER: 1kw day/161 watts night
FORMAT: Country

WBUS-FM/Boalsburg
(State College)

PRICE: $4 million

TERMS: Asset sale for cash
BUYER: Dame Broadcasting LLC,
headed by President J. Albert Dame.
Phone: 717-591-3000. It owns 13
other stations, including WBLF-AM,
WRSC-AM, WNCL-FM & WQWK-
FM/State College.

SELLER: Boalsburg Broadcasting
‘Co., headed by GM Rob Schmidt.
Phone: 814-237-9370
FREQUENCY: 93.7 MHz

POWER: 330 watts at 1,362 feet
FORMAT: Classic Rock
COMMENT: This transaction origi-
nally appeared in the Sept. 21, 2001
issue of R&R with an undisclosed
price.

WTZX-AM/Sparta

PRICE: $85,000

TERMS: Asset sale for cash
BUYER: Clear Channel Communi-
cations, headed by Radio CEO
Randy Michaels. Phone: 706-278-
5511. It owns 1,206 other stations.
This represents its entry into the

| BUYER: Iglesia del Pueblo Inc.,
| headed by President/Director Juande |

market.

SELLER: Commonwealth Broad- ‘
casting Corp., headed by President |
Steve Newberry. Phone: 270-659- }
2002

FREQUENCY: 860 kHz /

POWER: 1kw day/10 watts night
FORMAT: Oldies

L W@@ it §
KIRT-AM/Mission |
(McAllen-Brownsville-
Harlingen)

PRICE: $1.05 million
TERMS: Asset sale for cash

la Garza. Phone: 956-581-1900. It
owns no other stations.

SELLER: Gomez Group, headed by
President Edward Gomez. Phone:
956-686-1580

FREQUENCY: 1580 kHz

POWER: 1kw day/302 watts night
FORMAT: Regional Mexican

KCUA-FM/Coalville

PRICE: $2.26 million

TERMS: Asset sale for cash
BUYER: Millcreek Broadcasting
LLC, headed by President Bruce
Buzil. Phone: 312-204-0900. It owns
seven other stations. This represents
its entry-into the market.

SELLER: Community Wireless Park
City Inc., headed by President Blair
Feulner. Phone: 435-649-9004
FREQUENCY:92.5 MHz

POWER: 300 watts at 138 feet
FORMAT: Triple A

BROKER: Greg Merrill of Media
Services Group and Andrew
McClure of The Exline Co.

KRAE-AM & KZCY-FMW/
Cheyenne

PRICE: Undisclosed

TERMS: Unavailable

BUYER: Mountain States Radio
Inc., headed by President Victor
Michael. Phone: 307-778-9318. It
owns five other stations, including
KLDI-AM & KIMX-FM/Cheyenne.
SELLER: KRAE Inc., headed by
PresidentTom Bauman. Phone: 307-
635-9100

FREQUENCY: 1480 kHz; 104.9 MHz
POWER: 1kw day/65 watts night; 6kw
at sea level

FORMAT: Oldies/Sports; Alternative
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Continued from Page 4

The RTNDA has also asked the FAA to lift its ban, implemented after the Sept. 11 attacks, on flights by news
helicopters, saying the ban violates journalists’ First Amendment rights. Cochran complained that the FAA is singling
out aircraft used in news-reporting operations while permitting others, such as commercial passenger planes, to fly
without restriction. FAA Administrator Jane Garvey said at a Sept. 21 House Aviation Subcommittee hearing that the
agency will address that and other issues in the coming days.

In other news from the RTNDA, the cancellation of its annual convention, which had been set for Sept. 12, could
cost the group as much as $2 million — about half of its annual revenue. RTNDA officials are now working with
insurers to see how much of the loss can be recovered, but Cochran wrote in a letter to convention registrants, “We
are confident that the RTNDA will survive and continue its vital work on behalf of the entire industry:”

The RTNDA has also created the Lou Prato Scholarship, named for the veteran broadcaster and educator, who is
also an outgoing RTNDA board member. The fund will award a $1,000 grant to a deserving journalism student. For
more details, visit www.rtnda.org, and-click on “Awards & Scholarships.”

FCC Actions

CC Commissioner Michael Copps said he was “saddened and dismayed” after receiving hundreds

of complaints about the Sept. 14 Howard Stern Show, on which Stern sidekick Robin Quivers asked, *Are the
hookers finding that there is a drop-off in business?” after the World Trade Center attack three days before. A
show guest then suggested that prostitutes donate their services to firemen involved in the rescue, leading
Stern to reply, “l am calling on all hookers and strippers....” That was foliowed by a bit in which voices with mock
Arab accents said, *l would like to bomb your vagina with my power pack.” and similar remarks. Copps said,
“Most of Stern’s programming [at that time] seemed sensitive to the tragedy and supportive of encouraging a
positive reaction to the disaster we had experienced. So it was ail the more surprising that remarks were made,
from whatever motivation, that so crudely distorted and demeaned the essential nobility of what our peopie were
coming together to accomplish”

* The FCC has set comment deadlines for its review of the broadcast-newspaper cross-ownership rules: Initial com-
ments are due Dec. 3, and reply comments are due Jan. 7, 2002. The commission pointed out that when it first created
the rule prohibiting ownership of a broadcast station and a newspaper in the same market, there were only 7,500 radio
stations, fewer than 1,000 TV stations and about 1,700 newspapers. Today there are more than 12,000 radio stations
and 1,600 TV stations, but the number of newspapers has fallen below 1,500.The FCC is asking for comments on the
relevance these facts and the growth of other multimedia news outlets have for the cross-ownership rule.

* Rego Inc’s WGEZ-AM/Beloit, Wl has been fined $6,500 for failing to have EAS equipment installed, failure to
have a remote-control system in the main studio and for not maintaining a station log. Rego argued that it didn’t know
about the missing EAS equipment until it hired an operational manager, which it did just before an FCC inspection
uncovered the violations. It added that it had the EAS and remote-control equipment on order at that time. Further,
Rego owner Betsy Trimble argued that she had never owned a business before and refied on her station managers,
whom she ultimately fired, to run WGEZ. The FCC countered that Trimble’s inexperience as a broadcaster and
reliance on others were not grounds for reducing the fine, adding that it is a licensee’s responsibility to be familiar with
commission regulations.

* The FCC this week red-flagged Mapleton Communications’ proposed purchase of KAKT-FM, KBOY-FM, KCMX-
FM & KTMT-FM/Medford, OR and its acquisition of KYOS-AM & KABX-FM/Merced, CA over ad-revenue and market-
concentration concerns.

*The FCC has admonished noncommercial WFIX-FM/Florence, AL for airing advertisements. The FCC said that
WFIX aired several announcements that illicitly promoted contributors’ products, services or business, but the com-
mission acknowledged that station management was inexperienced in drafting underwriting statements and has
since tried to become more familiar with the guidelines. The FCC also told WFIX that, while there are no limits on how
long underwriting announcements can be, “the longer they take to identify their underwriters, the more likely they are
to be found promotional”’

* The FCC has launched “Bienvenidos,” a Spanish-language web page at http./www. fcc.gov/cib/consumerfacts/
spanish/spanish.html. The page provides Spanish-speaking consumers with access to more than 30 current FCC
bulletins and wilt be updated with future bulletins.

Furchtgott-Roth: Industry Handled Tragedies Well

ormer FCC Commissioner Harold Furchtgott-Roth said last week, “By and large, 1 think the industries regu-

lated by the FCC came out of last week’s attacks looking more and more robust,” adding that the broadcast
industry performed “quite well.” Now a visiting fellow with the American Enterprise Institute, Furchtgott-Roth noted
that other industries’ “substantial weaknesses” were revealed in the wake of the attacks. “It will take'a while for those
markets to recover,” he said, “but | think the uncertainty of what the future holds is far greater there than it is for the
communications industry.”

Growth For Women In Radio Ihrproves Slightly

ccording to the “2001 Gender Analysis Summary;” released this week by the Most Influential Women in Radio

group, the percentage of female GMs at stations in the top 100 markets has grown from 13% to 15% since last
year, but the percenfages have stalled for female sales managers (30%) and PDs (10%). Companies with large
numbers of stations have the most female managers, the survey found: At the 11 companies that own 30 or more
stations, 21% of the GMs are women; at the 39 groups that own 12 or more stations, it’s 18%. “Considering that more
than half of radio salespeople and nearly a third of radio sales managers are women,” group spokesperson and
Nassau Media Partners President Joan Gerberding said, “the fact that only 15% of [the top-100] stations have female
GMs confirms that there is still a glass ceiling in radio. And we continue to be extremely concerned that there is so little
opportunity for women in programming.”

Pattiz Nominated As U.C. Regent

C alifornia Governor Gray Davis has tapped Westwood One founder/Chairman Norm Pattiz to fill one of three
vacancies on the 26-member University of California Board of Regents. Board members are not paid for their
work, but the appointments are considered extremely prestigious. Also selected was Monica Lozano, President/
COO of Los Angeles daily newspaper La Opinion. California’s State Senate must confirm both nominations.

McClatchey Broadcasting Enters Radio Business

cClatchey Broadcasting is entering the radio business with its purchases of WJRI-AM, WKGX-AM and
WKVS-FM, allicensed to Lenoir, NC, in three separate deals. The company aims to acquire small- and midmarket
stations in the Southeast. McClatchey Broadcasting is not associated with McClatchy newspapers.
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® Coping with tragedy in the workplace, Page 12

® Randy Thomas lends her voice to America, Page 12
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“Learn from yesterday, live for today,
hope for tomorrow.”
-Anonymous

THE HEALING POWER OF RADIO

M Listeners reach out to help America

As word of the terrorist attacks
of Sept. 11 beganito spread, pro-
gramming depar_\rments atradio
stations around the country
jumped into high gear to pro-
vide news and information to
their listeners. Simultaneously,
| radio personnel behind the
scenes began the awesome task
of coordinating fund-raising
y efferts that haveresulted in the

raising of milligns of dollars
W for various rescue and relief
@ efforts.

By Pam Baker

Sales & Marketing Editor
pbaker@rronline.com

1t would be impossible to list
every station’s contributions, but below is a small
sample of radic-station charity events from around
the country. In these trying times, remember the
words Lee Greenwood shared through his music:
“I'm proud to be an American/Where at least 1
know I'm free/ And I won't forget the men who
died/Who gave that right to me/And I gladly
stand up next to you/And defend her still today/
"Cause there ain’t no doubt I love this land/God
bless the US.A”

Allentown: WCTO (Cat Country 96) distributed
thousands of American flags and helped raise more
than $115,000 for the American Red Cross.

Atlanta: On Sept. 19 Infinity’s WAOK & WVEE
teamed up for a 28-hour radiothon from Turner
Field. Following the broadcast, members of WVEE's
Frank Ski Morning Show, Mayor Bill Campbell and a
representative from the Atlanta Fire Department
flew to New York to present the Uniformed
Firefighters Association of New York with a check
for more than $140,000.

Birmingham: The Cox/Birmingham cluster —
WAGG-AM, WBHJ, WBHK, WODL, WR]JS, WRLR

<LLCS DAY OF HEALING

San Francisco Mayor Willie Brown proclaimed Sept. 23
Alice’s Now & Zen Day of Healing in San Francisco as
KLLC (Alice@97.3) hosted a benefit concert at Golden
Gate Park and raised more than $100,000 for the American
Red Cross. Listeners enjoyed an afterncon of spiritual
performances by Alanis Morissette, Melissa Etheridge,
Macy Gray and Shelby Lynne. Pictured are (t-r) KLLC PD
John Peake, Morissette and KLLC VP/GM 5teve Dinardo.

& WZZK — joined for Helping Heal America, a 27-hour
radiothon that generated more than $210,000 for the
United Way’s September 11th Fund.

Bozeman, MT: KOBB PD/morning personality
Dave Visscher ventured on a marathon radio fund-
raiser with the Bozeman Fire Department to collect
more than $75,000 in donations for the New York
Disaster Relief Fund.

Carnegie, PA: To demonstrate support for
America’s efforts against terrorism, Keymarket Com-
munications” Carnegie-area "Froggy” Country sta-

")

The Cumulus Broadcasting/Wilmington, NC cluster teamed
up with the United Way and local fire companies to raise
more than $28,000 for disaster relief. Pictured are area
children who became “mini firefighters” for the day as they
meet rescue workers and get a chance see firetrucks and EMS
equipment close up.

tions — WOGF, WOGG, WOGH & WOGI —
distributed more than 50,000 Froggy Flag bumper
stickers to their listeners. The red, white and blue
stickers feature the American flag and the words
“These Stripes Will Never Run.”

Champaign, IL: The Illini Radio Group — WIXY,
WKIO & WLRW — raised more than $250,0C0 for the
American Red Cross.

Chicago: WYLL-AM morning personality Roger
Plummer and afternoon host Kevin McCullough
teamed up with WZFS (106.7 The Fish) morning
personalities Johnny Stone and Stacey Austin to set up
donation drop-off locations. So far the stations have
collected more than $20,000 for the American Red
Cross.

Dallas-Ft. Worth: Clear Channel/ Dallas presented
America Stands Tall, a radio town hall meeting where
listeners were invited to call in to express their
thoughts and frustrations, as well as share their
personal stories about the horrific terrorist attacks.
KHKS morning personality Kidd Kraddick, KTRA
afternoon driver Mike Fisher, KDGE mormung host
Jagger, KDMX morning man Jeff Elliott. KEGL
morning talent Mikey and KZPS afternocner Jon
Dillon participated in the event, which was broadcast
out of KHKS's studios and simulcast on all six stations.

ABC Radio’s Dallas stations — KESN, KMEOQO,
KMKI, KSCS & WBAP — teamed up with KXAS-TV
for a drive-through fund-raiser at the Ballpark in
Arlington that raised more than $400,000. The group
also raised $300,000 at Grapevine Mills Mall by

RADIO RAISES $35 MILLION-PLUS

When itbecame evident after the events of Sept. 11 that
Americans were in trouble and needed help, broad-
casting companies, station clusters and regional grougs
joined to maximize their resources, experience and
manpower to c-eate some amazing fund-raising
efforts.

Radio stations across America have raised more than
$35 million in cash for disaster relief, and that figure onty
begins to represent radio’s total fund-raising efforts. In
addition to cash donations, stations have encouraged
millions of people fo donate blood and supplies and have
provided valuable news and information on disaster-
related programs.

R&R contacted 25 major broadcast groups for
estimated dollar amounts of cash donations collected as
of Sept. 25. A total of $34,782,000 was reported by the
combined groups. Entravision Communications, Span-
ish Broadcasting System and Willis Broadcasting were
unable to gather the information by R&R's press time,
and a spokesperson for Infinity said the company has
raised “millions” of dollars locally but refused to disclos2
a specific figure.

On behalf of the millions of Americans who wilt benefit
from your hard wcrk and generosity, thank you!

Total Cash Donation

Broadcast Group As Of Sept. 25
ABC $2,200,000
Barnstable 312,000
Beasley 850,000
Bonnevilie 470,000
Citadel 5,700,000
Clear Channel 6,800,000
Cox Radio 4,000,000
Cumulus 1,100,000
Emmis 2,100,000
Entercom 2,000,000
Entravision Unavailable
Forever 300,000
Greater Media 350,000
Hispanic Broadcasfing 240,000-
Infinity Unavailable
Jefferson-Pilot 1,000,000
Journal 1,958,000
Marathon 300,000
Radio One 1,200,000
Saga 2,037,000
Salem 500,000
Spanish Broadcasting Unavailable
Susquehanna 1,250,000
Willis Unavailable
Zimmer 115,000
Total $34,782,000

handing out 20,000 American flags donated by
Texas Motor Speedway.

Hispanic Broadcasting’s Dallas cluster — KESS-
AM, KDXX-AM & FM, KDXT, KHCK & KLNO —
has been conducting a campaign for the American
Red Cross in association with the Minyard, Car-
nival and Sack 'n Save food stores. The campaign
has raised more than $150,000 (and counting).

Entravision Communications’ KRVA-AM &
FM, KZMP-AM & FM & KRVF/Dallas have raised
more than $250,000 through fund-raising efforts at
Grapevine Mills and the Ballpark in Arlington.

The Susquehanna Radio Group’s Dallas cluster
of KKMR, KLIF, KPLX & KTCK has raised more

Continued on Page 10
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HEALING POWER OF RADIO

Continued from Page 9

than $250,000 for various disaster-relief charities.
On Sept. 22 KVIL held a benefit concert at the Piano
Balloon Festival featuring Richard Marx. The
station has also started the KVIL Family Fund,
which directs 100% of donations to agencies that
offer relief and support to the families of those who
fell in the terrorist attacks

hiR

for which all the stations suspended

their regular programming, was held at F

Qakland Mall in Troy, ML

Erie, PA: Ten local stations in Erie |

took off their competitive hats and
banded together for United We Stand, a

12-hour live broadcast from the Mil- §

creek Mall. The event generated more
than $100,000 for the American Red
Cross. The stations also created and sold
“United We Stand” T-shirts featuring
the American flag and the logos of all the
stations.

Fayetteville, NC: The Beasley Broad-
cast Group’s five Fayetteville stations —
WAZZ, WFLB, WKML, WUKS & WZFX

Members of the Cumulus/Wilmington, NC cluster hold an American flag
that was auctioned for $600 to benefit the United Way New York Firefighter
Relief Fund. Joining a fire-department spokesperson are (l-r) WGNI morning
co-host Kitty Fitzgibbon and midday personality Sheila Brothers, WKXS
afternoon driver L'Thanya Russ, Cumulus Promotion Director Flo Knight
and Marketing & Promotion Manager Dave Carroll, WGNI PD/afternoons
Mike Farrow, WMNX weekender Shay Boogie and WWQQ afternoon

Tp ORMAN LETS LOOSE

KIIS-FM/Los Angeles Rick Dees in the Morning sidekick

L ”

The Poorman took President’s Bush’s “wanted dead or alive”
message to the streets with the Osama PiRata. KIIS is
selling the $102 novelty item online and at events to
generate funds for the Clear Channel Worldwide Relief
Fund.

Detroit: On Wednesday, Sept. 12, WKRK
distributed 10,000 American flags during a noon-
7pm live broadcast from the station’s 97.1 FM Talk
Tank (an actual tank used in the Gulf War). The
listeners who stopped by donated more than
$20,000 for the American Red Cross.

Beginning on Sept. 21, Clear Channel/Detroit’s
WDEN-AM, WXDX-AM, WJLB, WKQI, WLLC,
WMXD & WNIC presented Detroit Radio for Relief,
an unprecedented 27-hour radiothon that raised
more than $750,000. The seven-station simulcast,

— raised more than $70,348 for the
American Red Cross Disaster Relief
Fund during an 11-hour United We Stand radiothon.

Honolulu: In addition to encouraging islanders to
donate blood and money to the American Red Cross,
KUCD morning show Hudson & Scotty B. is letting
listeners send New Yorkers the shirts off their backs as
part of a huge, inspirational ” Aloha Quilt.”

Houston: KRBE partnered with six local Kroger
grocery stores to collect donations for the American

A BIG BEAR HUG

West Palm Beach’s WLDI (Wild 95.5) collected more than
10,000 teddy bears for children affected by the terrorist
attacks, then drove the bears to the Salvation Army in New
York. While in New York Wild 95.5’s JoJo did a live broadcast
from the studios of Clear Channel sister WAXQ (Q-104.3).
Pictured (l-r) are Q-104.3's Mark “Cope” Coppola and Wild
95.5’s JoJo, Guido and Kate The Webmaster.

personality Brigitt Banks.

Red Cross. Their efforts raised more than $42,000.

Los Angeles: KFWB-AM, KNBC-TV and the
Pasadena Police and Fire Departments raised more
than $300,000 during a 12-hour fund-raising event
at the Rose Bowl in Pasadena, CA to benefit the
American Red Cross and the Salvation Army. On
the day after the attacks KFWB presented a special
Ask the Chief program during which listeners were
given the opportunity to speak with Los Angeles
Police Department Chief Bernard Parks.

In its new Million-Dollar Song of the Day
contest, Emmis Communications’ KZLA/Los
Angeles is matching its listeners’ winnings. Each
day the contest qualifies three listeners, who win
$100 each and are entered in a drawing for a chance
to win $1 million. A $100 matching donation is
made in each listener’s name to the American Red
Cross.

KTWV (The Wave) will be presenting A Wave
of Peace, a free concert featuring Al Jarreau, Patty
Austin, Brenda Russell and other great talent. The
event will be hosted by Wave morning personali-
ties Dave Koz and Pat Prescott, and attendees will

Continued on Next Page

Thank you radio, for giving every baby a ﬁghtmg chance to be born

healthy by joining in on the excitement of the 2001/2002
March of Dimes Achievement in Radio Awards®.

Atlanta, Baltimore, Boston, Chicago, Cleveland, Houston, Miami, A L.R, AWARDS

Milwaukee, Nashville, New York, Philadelphia, Phoenix, San DngO
St. Louis, Washington

Presented Nationally By: Ford Motor Company

March
of Dimes

Saving babies, together

Sponsored Nationally By:Arbitron, Katz Medla Group,
Metro Networks/Shadow and R&R

Co-Sponsored By: CURB Records, Interep, MCLeod USA
Miller Lite and Viejas Casino

Achievement In Radio

A Brogidcast Competition Célebrating
Extellence'in Radio to Benefit the :
March of Dimes Birth Defects Foundation

For more information, contact the A.I.R. Awards at: eschultz@modimes.org; or call: (3 1“2)596—4701.
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be asked to make donations to the American Red
Cross.

Minneapolis-St. Paul: Hubbard Broadcasting’s
KSTP-AM & FM teamed with local TV stations
KSTP and KSTC to raise more than $1.3 million for
the American Red Cross.

Monmouth-Ocean: The Nassau/Shore Group

) : o= T ¥ STUFF THE TRUCK

On Sept. 14 thousands of WINK/Harrisburg listeners helped fill 11 26-foot trucks and
three trailers with supplies for the rescue workers in New York City. Pictured are WINK

WYNY is planning WYNY Remembers: A Benefit
Concert for America’s Heroes and Victims, set for Nov.
2 at the Meadowlands.

Oklahoma City: No one understands the power of
community support better than the folks in Oklahoma
City, and Clear Channel’s KEBC, KJYO, KQSR, KTOK,
KTST, KXXY & WKY have partnered with Clear

Channel Outdoor to cre-
w ateaspecial billboard. The
billboard, set on a semi
trailer, will be signed by
members of the communi-
ty and community leaders
= and sent to New York.
Listeners were also en-
couraged to donate items
for the Salvation Army,
% and 14 trailers were filled
. in one day with supplies
~ that were then driven to
. the Salvation Army in
Spring Valley, N, about
20 miles northwest of
Manhattan.

Phoenix: On Sept. 21
KZON hosted Arizona for

staffers (i-r) intern Karen, Promotions Director Marisa Allen, interns Karen and Jerri,

afternoon host Bruce Bond, PD John O'l'ea, News Director John Paul Shaffer, intern Rob
and afternoon ca-host Stretch. Standing in back are AE Todd Matthews and intern Sparky;
kneeling are midday personality Hollywcod Heffelfinder and intern Mindy Muffin.

stations — WADB, WOBM-AM & FM, WBBO,
WIJLK & WOBM — are presenting aHands Across
the Jersey Shore event on Saturday, ct. 6. At noon
people will be asked to hold hands to create a
human chain on the beach and then participate ina
moment of silence to remember those lost. Listeners
are also being asked to make donations to the We
Care Shore Relief Fund.

Myrtle Beach, SC: Cumulus Broadcasting’s
WDAI, WJIXY, WSEA, WSYN & WYAK/Mpyrtle
Beach teamed with the Hard Rock Cafe to help raise
more than $26,000 for the AmericaniRed Cross.

Nashville: The day after the tragedies Clear
Channel/Nashville's WLAC, WNRQ, WRVW,
WSIX & WZTO held a memecrial vigil on
Centennial Park’s main lawn. RCA recording artist
Martina McBride sang the national anthem, and
Michael W. Smith, Sixpence None The Richer'’s
Leigh Nash and other artists performed a stirring
rendition of “Amazing Grace.”

New York: WOR is gearing up for an Oct. 8
Stand Up for America event, to be held at Bryant
Park and featuring political figures and celebrities.
The daylong fund-raiser will benefit the New York
Police & Fire Widows’ & Children’s Benefit Fund.
“This event will be our way of showing the world
that we, as New Yorkers and Americans, stand
together,” says WOR GM Bob Bruno.

New York Times Co. Classicl WQXR will
present WQXR Takes You to the Theater, an on-air
campaign set for Oct. 1-12 to ercourage New
Yorkers to support the city’s theater district.

Infinity’s syndicated Howard Stern has launched
The Howard Stern Show Relief Fund o raise money
for the families of police, fire, EMS znd other New
York City employees involved in the rescue efforts.
The national number for donations is 877-280-9200.

America, a patriotic sing-
along fund-raiser at the
Celebrity Theater, as part
: of Infinity/Phoenix’s Aid
America campaign. Listeners were invited to sing
along with patriotic songs that were broadcast live on
the radio, and the event was recorded for the annual

DETROIT RADIO ROCKS!
During Clear Channel/Detroit’s 27-hour radiothon, Backstreet
Boys members Kevin Richardson (1) and Brian Letttel (r) were
joined by the Detroit Pistons’” Jerry Stackhouse for an a
cappella version of “America the Beautiful.” WDFN-AM’s Wojo,
(bottom, with headphones) of the Stoney & Wojo Show,
handles the broadcast controls.

Zone Collectibles CD, with proceeds to benefit the
American Red Cross.

Pittsburgh: As part of the -Infinity Broadcasting
relief efforts, the company’s Pittsburgh cluster of
KDKA, WBZZ, WDSY & WZPT teamed with the
United Way to raise more than $177,000. At WBZZ’s
Sept. 21 B94 Summer Stretch Concert, there was an 11-
minute candlelight tribute to the victims of the terrorist

When listeners started calling in to Coty’s White show on
WR00/Jacksonville complaining that they couldn’t find
American flags, White rounded up local tattoo artists to
provide some listeners with permanent flags, with
proceeds benefiting the Clear Channel Worldwide Relief
Fund.

attacks, and concertgoers donated over $20,000 for
the American Red Cross. More than 16,000 listeners
attended the concert at the Post Gazette Pavilion
and heard performances by Smash Mouth, LFO, O-
Town, Jessica Simpson and Willa Ford.

Portland, OR: KUFO announced that its fifth
annual Paranormal Halloween Party will be a
benefit for the New York Firefighter 9-11 Disaster
Relief Fund. This year's event is being held at the
Crystal Ballroom and will feature Roadrunner
recording artists Nickelback.

Raleigh: Capitol Broadcasting’s local outlets,
including WRAL-FM, raised more than $463,775
for the American Red Cross.

Saginaw, ML “The Americans,” Canadian
newscaster Gordon Sinclair’s inspirational essay
about what makes America great, was recorded in
1973 by Detroit-area newscaster Bryon MacGregor.
Since America was hit by these tragedies, there has
been an overwhelming number of requests from
listeners who want to purchase the recording.
MacGregor's widow, Jo-Jo Shutty-MacGregor,
who is a traffic reporter on WSGW-AM/Saginaw,
has teamed with Barnes & Noble to offer a limited
number of copies for a donation of $17.99.

San Antonio: KTSA-AM came face to face with
its listeners during alive 12-hour broadcast in front
of the station that raised more than $30,000 for the
911 Relief Fund.

San Diego: On Sept. 22 KFMB (Star 100.7)
personalities rallied a crowd of more than 72,000 to
participate in Star 100.7's Human Flag 2001 at
Qualcomm Stadium. The response was so over-
whelming that the stadium parking lot was
overflowing, and many people had to be turned
away.

San Francisco: A portion of the price of each $25
ticket to KLLC’s Sept. 12 Alice@97.3 Now & Zen
Fest, featuring Alanis Morissette, Macy Gray,
Melissa Etheridge and Shelby Lynne, was donated
to the American Red Cross. Barenaked Ladies and
Stereophonics were forced to cancel their appear-
ances at the Golden Gate Park event, but both
bands generously made substantial donations to
the fund-raising effort.

Continued on Page 12
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. The recent tragic and
By Linda Madonna terrifying events that
shook our nation have left all of us changed in
some way. For those directly or indirectly affected
by this tragedy, resuming the normal flow of ev-
eryday life will require time and healing.

We all want to return to business as usual, but that
is difficult during the stressful times our country is
facing. For managers, the circumstanc-
es may be especially challenging. Man-
agement is faced with balancing the
work that must be done with the
healing that needs to take place before
their people can once again perform at |
their best. Remember that making spec- |
ial allowances to help your employees
cope with this situation in their own
ways will, in the long run, be in the best
interest of your company in the days
and weeks ahead.

This is a time to be especially sen-
sitive and compassionate toward your
employees’ needs. Everyone reacts to
stress and trauma in his or her own
way, but experts say that some of the more common
reactions include:

* Recurring thoughts or nightmares about the
event

* Difficulty sleeping or changes in appetite

* Anxiety or fear

* Depression or sadness

¢ Lack of energy

* Inability to concentrate or focus on a task

¢ Feelings of numbness or disconnection from
others

* Extreme concern for the safety of loved ones

Remember, too, that it is not uncommon for
emotional and physical reactions to appear hours,
days or even weeks after the event, so be alert to these
signs of stress in yourself and your co-workers in the
weeks ahead. When faced with events as tragic as the
recent terrorist attacks, many companies find that
they need the services of professionals to help their
employees get back on their feet. If your company has
an employee assistance program, now is the time to

COPING WITH TRAGEDY IN THE WORKPLACE

draw on it. If you don’t have an EAP, your company
might consider using such a program to help get
through this difficult period, The important point s, if
you or any of your employees experience the stress
symptoms listed above for a prolonged period or if the
symptoms are interfering with daily life, seek
professional help immediately.

Of course, just as important as professional help

during times like these is the support
that we give to each other. Whether or
not your workplace is typically
conducive to personal discussions,
now is the time to bend the rules a bit.
For your employees to be able to share
feelings about returning to work,
safety, the event itself or other issues
troubling them is essential to the
healing process. As a manager, you
can reach out to your co-workers ina
§ variety of ways:
_ ¢ Schedule a group lunch — even if
&8 it's “bring your own brown bag” —
around the conference table and
encourage discussion.

* Stop by a co-worker’s desk and
ask how he or she is doing.

* Be willing to share your own feelings.

* Never force anyone to talk; ask simple questions
and let the person take it from there.

* Listen.

The demands of business sometimes make it
difficult to allow the time needed for recovery from
trauma. However, people are the foundation of any
company. The time and effort that you put into seeing
your employees through this difficult period will be
well worth the investment in the brighter days ahead.

For more information on how an employee
assistance program can help your organization
recover from the recent tragic events, please call 888-
777-0052 or 212-557-8660, ext.12.

Linda Madonna, CSW, is Director of Corporate Family
Networks, a New York-based independent employee-
assistance provider specializing in the media and
advertising industries.

You'd recognize her voice as the
announcer for the Academy Awards or
the Emmys or the Hooked on Phonics
commercials. She’s Randy Thomas, an
accomplished voiceover talent who
started her career back in the '70s as one
of the first women on the airwaves in
Detroit. :

“Like everyone else in America, I've §
been deeply affected by this national
tragedy, and I want to help,” says
Thomas from her home in Sherman [
Oaks, CA. “I want to offer my voiceover §#
skills, free of charge, to radio stations [,
around the country for public service
announcements to support relief ef-
forts.”

LENDING HER VOICE TO AMERIBA

. Thomas has a home studio with
| ISDN capabilities and has offered to
voice any radio-station PSAs related to
fund-raising efforts associated with
the national tragedy. Stations that are
. interested in using her talents should
© contact her via e-mail at segway2
~ @uol.com and put “R&R PSA Request”
. in the subject line.

R&R praises and thanks Thomas for
. her generous offer to the radio
| community. In such trying times, it’s
nice to hear a comforting and familiar
voice to let us know that there’s hope
for the future and that we're all in this
together. =
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Seattle: Fisher Communications’ KOMO, KPLZ &
KVI collected more than $276,000 for the American Red
Cross’ relief efforts. In addition, the Seattle Radio Re-
lief Fund has raised over $179,000.

Stamford-Norwalk, CT: Cox Radio’s Connecticut
stations — WEFX, WNLK, WSTC & WKHL /Stamford-
Norwalk, CT and WPLR & WYBC/New Haven —
teamed up for an AmeriCares Connecticut Cares Radiothon
program and collected more than $850,000 for the Vic-
tims of the Terrorist Attack and the Heroes of the New
York City Police & Fire Department funds.

Trenton, NJ: Nassau Broadcasting’'s WHWH,
WJHR, WNJO, WPST & WTTM teamed with various
New Jersey and Pennsylvania firms and the Mercer
County, NJ government to ask listeners to donate such

‘I THE HEART OF TALK RADIO

KABC-AM/Los Angeles personalities (l-r) Gloria Allred, Larry
Elder and Mark Taylor joined staffers from the rest of the
ABC Radio/L.A. cluster for a disaster-relief drive at Dodger
Stadium. The event generated more than $1 million for the
American Red Cross.

items as saline solution, dust masks, towels, tarps,
blankets, work gloves, shovels, buckets, goggles and
clothing for rescue workers. The response was over-
whelming.

Washington, DC: On Sept. 21 the three ABC / Wash-
ington stations — WJZW, WMAL & WRQX — created
a drop-off zone at Tyson’s Corner Center, collecting
donations for the Salvation Army, the USO and the
American Red Cross. Their efforts raised more than
$102,000.

West Palm Beach: WLDI overnight personality JoJo
initiated a teddy-bear drive and collected more than
10,000 teddy bears for children affected by the trag-
edies. The bears will be distributed through the Salva-
tion Army.

Westchester and Poughkeepsie-Newburgh-
Middleton, NY: KeyBank and Pamal Broadcasting’s
WHUD & WLNA / Westchester and WBNR & WSPK /
Poughkeepsie-Newburgh-Middleton joined to set up
a fund to assist the American Red Cross Disaster Re-
lief Fund. KeyBank has made an initial contribution
of $20,000, and donations will be accepted through
Now. 1.

Wilmington, NC: The Cumulus/Wilmington clus-
ter of WAAV, WGNI, WKXS, WMNX & WWQQ teamed
with the United Way and local fire departments to raise
more than $28,000 for the New York Firefighters’ Re-
lief Fund. At the Cape Fear’s United Way Day event,
thousands of listeners turned out to see EMS equip-
ment and dozens of fire engines. The big “must-have”
item was a commemorative T-shirt designed by a local
firefighter.


www.americanradiohistory.com

"lll’ll"l"'l'lll‘ll

Arbitron, Edison Advise:

B Also say online audio needs hetter branding and promotion

“This regearch clearly
indicates that those
consumers who experi-
enced discontinued [radio-station]
streams are very upset and have
quickly found other alternatives.”
That’s one of the observations in
“Internet VII; The Intetnet and
Streaming — What Consumers Want Next,” the latest
in Arbitron and Edison Media Research’s series of
studies of streaming entertainment.; The report notes
fhat 55% of all online-radio listeners have sought
other ’Net audio since their favorite;stations went
offline, and 71% of the heaviest 'Net-radio users
have done s8. So, it recommends, “Traditional
broadcasters should resume streaming as quickly as
possible.”

By Brida Connolly

beonnolly @rronline.com

Fourteen percent of those who
listen to radio-station webcasts report
that at least one of the stations they
listen to has stopped streaming, the
study says. It continues, “Among
those who have listened to Internet augio in the last
month, that percentage climbs to 20%. The data indicate
that radio stations that stopped streaming essentially
drove their audiences to Internet-only audio sources” —
and, it notes, monthly TSL to Internet-anly streams is now
aqual to that ¢f radio-station webcasts.

Compelling Content Needed

But “Internet VII” also observes that even the heaviest
users of online audio don't use it all tha much. Weekly

Style But Little Substance On

Back in the early "80s Michael Jackson was famously
juick to realize the potential of music videas to enhance
an artist’s image (and sales), and some unforgettable
videos resulted. These cays the Internet is a new
promotional tool with great potential, just as videos were
back then. Sa how is Jackson’s official web presence, at
www.michaeljackson.com? In a word, qhsappomtlng

It's particularly so because the Flash 5 intro is terrific.
After a few disconcerting seconds of a blank screen, a
“receiver” appears. With modem-screech effects in the
background, a log-in (“Username: Michael”)} emerges,
followed by spooky scattered text mesgages, flickering by
too quickly to read. Then an exchangeis typed: “Is it
time?” “The wait is almost over.” “The time is now.”
Meanwhile, a map of Narth America materializes in the
background, and the map evolves into the graphic of
Jackson’s eye that serves as the cover of nis current
single. While all this is going on, red fights are blinking, a
wave monitor is rofling, and a digital display is cycling
through random numbers, stopping every few seconds on
“10-30-01” — the release date of Jacksor’s /nvincible.

The eye morphs into a montage of pictures of the
singer as “You Rock My World” plays. Then the montage
fades, and, finally, the homepage appears. The whole intro
takes a little less than a minute on a T1; and, with its
suggestions of underground doings and sacret communi-
ques, is exceptionally effective.

Scrolling in the main window leads to QuickTime, Real
and Windows Media streams of “You Rock My World,” all
of which load guickly and sound fine. There’s also a link to
a GetMusic centest to win Jackson’s sglo catalog and a

users spend just 3 1/2 hours per week with "Net audio,
and, though 52% of Americans with access to the knternet

have tried streaming audio or video, just 25% of those

people use it every month — and only

12% every week. So why do so few of

A RBITRON those who have tried streaming entertain-

ment use it regularly? The study’s authors

believe that the lack of attention-grabbing
programming that could spark online entertainment’s
growth — as, they write, / Love Lucy did for television and
CNN did for cable — is part of the problem, and they
recommend that webcasters provide “entertainment
content that is compelling enough to cause consumers to
‘get the streaming habit.”

Will Consumers Pay?

Maijor-label subscription services MusicNet and
pressplay are preparing to launch, but are consumers
willing to pay to hear music online?
Some are, says “Internet VII.”

edlson media research Twenty-seven percent of the anline-

audio listeners surveyed reparted

that they'd be “very interested” in a
subscription service that would et them hear their favorite
music on demand.

The study also notes that online entertainment is “still
in its infancy™: Fifty-six percent of the 'Net-radio users
surveyed said they began listening in the past year, and
only half of those people couid name even one online-
audio provider (with most naming Napster, Real or
Windows Media), making it clear that, as “Internet VII”
concludes, “Webcasters need to do a better job of
promoting their stations and channels.”

Jackson Website

“Subscribe” link, presumably for an e-mail list (it led to
nothing but error messages for me). A “Discography”
button leads to nifty animation, followed by album covers
and track lists, but no clips and no lyrics. The “News”
button simply leads back to the homepage. And that’s the
website.

The receiver design is good-looking but frustrating. On
one side is a little dial that looks as though it might lead
somewhere, but clicking just makes it chirp and move
randomly from side to side. There are also some nice
silver buttons that don't do anything at all. So what you'll
find at www.michaeljackson.com is a great design, but —
once you've streamed “You Rock My World” — almost no
content. It's all rather anticlimactic and a great deal less
than one might expect from an innovator like Michael
Jackson.

— Brida Connolly
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sring Back Streams’ [TEITTIELES

Napster Settles With Publishers, Songwriters

Napster has reached a preliminary agreement
with the National Music Publishers’ Associa-
tion and the Songwriters Guild of America to
license music for use on the online file-sharing
system’s upcoming subscription-based service.
The agreement calls for Napster to pay $26
million to music creators and copyright holders to
settle damages for past unauthorized use of
music, as well as an advance of $10 million
against future royalties, which will be calculated
based on terms of the 1992 Audio Home
Recording Act. The agreement must be approved
by the U.S. District Court, the plaintiffs in the
federal class action suit now pending against
Napster and the National Music Publishers’
Association’s board of directors, but, Napster
said, “The parties are optimistic that the
agreement will be approved.”

Record Listening For AP’s A// News Radio

AP Radio members using Associated Press’ A/l
News Radio programming on their websites
reported record listenership in the wake of the
Sept. 11 terrorist attacks. AOL reported serving
more than 35,000 simultaneous ANR streams, a
record for streaming-audio news from the com-
pany’s subscriber website. Radiostorm.com
reported more than 150,000 hours of All News
Radio listening for the week, and more than 8,300
people tuned in to ANR through Triangle-
RadioNews.com. ANR broke format the week of
the attacks to air 53 hours of continuous
coverage of the breaking events.

o

AR

£

T CYBERSPACE

Hot, new music-related World Wide Web sites, cool
cyberchats and other points of interest along the in-
formation superhlghway

R

* On Friday (9/28) get a double dose of country
greatness as Mark Chesnutt and Alan Jackson
chat backstage from the Grand Ole Opry.
Chesnutt's chat begins at 9pm ET, 6pm PT.
Jackson joins in at 9:30pm ET, 6:30pm PT (hfto.//
chat.yahoo.com).

+«The Toadies recently rocked Myrtle Beach,
SC's House of Blues. Catch their performance this
Tuesday (10/2) when HOB begins a 24-hour
webcast at 3pm ET, noon PT (www.hob.com).

* Country crooner Jim Lauderdale brought
some North Carolina flavor to Hollywood, CA'’s
House of Blues recently. A 24-hour audio webcast
of the show begins this Wednesday (10/3) at 3pm
ET, noon PT (www.hob.com).

* On Thursday (10/4) Artemis recording artist Jay
Farrar joins GetMusic's “E*coustic Sessions” for a
video interview and performance. Find out about his
new solo work, as well as his days in Uncle Tupelo
and Son Volt, at 6pm ET, 3pm PT (www.getmusic.
com).

—Frank Correia
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...And About That Banned Music

he outpouring of volunteerism, money, blood, materiel and food to I've worked at have had disaster procedures in special envelopes in the
aid in the recovery effort is a keen illustration of the upside of our ‘ studio for the air personalities to follow after an earthquake, a
banding together as a nation following these tragedies. Unfortunately, it transportation disaster or a major crime like the murders at Columbine

When I logged on to

Chicago, KFBK/Sacramento and WBT-AM & FM/ Artist Direct.com, BarnesandNoble.com, bolt Radio, bored.com, B&N Radio, CDNow.com, CONow Radio, ChoiceRadio.com, City Internet Radio, DMX Music, FreeClub.com, Gracenote.com, Groove Cycle,
Charlotte. You can reach him at david@netmusic

| countdown.com or by calling 800-396-6546.

WwonRadio, Kinetic Radio, MediAmazing, MSN-Chat, Music Choice, MusicMatch, Musicplex, PEEL Radio, Radio.Beonair. Com, Radiowave.com, Radio Free Cash.com, Radio Free Virgin, Radio Juntos, Radio
on bay 9., Rolling Stone.com, Skateboard.com, Spinner.com, the jamz.com, The RadioAMP Network, The WB Radio, UBL.com, www.com Radio. Data is weighted based on traffic reports by web traffic
monitor MediaMetrix. Charts are ranked with a 50/50 methodology of sales data and streaming/airplay data for the six reporting formats. © 2001 R&R Inc. © 2001 Online Today, Net Music Countdown.

N
didn't take long for scams and hoaxes to start appearing on the Internet High School. These special instructions include not only pulling from Q
www.tributetoheroes.org as well. But one “hoax” that was “debunked” wasn't really a hoax at all: the rotation music with potentially offensive lyrics and titles, but yanking t
on Sept. 21. | CXPCF‘CQ to the infamous “Clear Channel banned songs list” that was circulating. some spots and promos, as well as joining network or sister-station :
be part of a crush of online An initial list was being bandied about by PDs at Clear Channel news. ~
streamers trying to see stations, and one of the lists got loose. Then, just like a game of telephone, ‘ So, although some people wanted to turn the “banned songs” into §
what the 'Net version of the list was obviously added to along the way as it was covered by the a censorship issue, it was and continues to be an issue of common t
the multinetwork telethon mainstream press, and things got so bad that Clear Channel President/ sense, taste and having respect for your audience. Let your morning  “
might look like. There was €00 Mark Mays had to issue a press release about it. team know they can look up hoaxes on the 'Net at www snopes.com :
not a lot of on-air promo- But the facts remain: There is such a list at every radio station (or and www.vmyths.com. Q
tion of the webcast of the shoutd be}, and for good reason. Ever since I've been in radio, the stations — David Lawrence :
evening’s star-studded and Law’e’we — Ll e T - - — }
event, but the toll-free number and the website CHR P U b
itself were promoted. ; / op r an
The site was very plain and simple, oftering LW TW ARTISTCD/Title f LW TW ARTIST CO/Title
straightforward options to donate online, call the 2 1 STAIND Break The Cycle/“Awhile” 1 1 ALICIAKEYS Songs In A Minor/ “Fallin™
number or watch the webcast as it simulcast the 9 2 ALICIAKEYS Songs In A Minor/“Fallin™ — 2 AALIYAH Aaliyah/“Rock”
over-the-air program. | was amazed at the quali- 1 2 Sﬁigﬁg’g’lz “I?I|OW"F S tanding® 2 2 ﬁkayyzﬂgg::iﬂ; Elt‘jrna/g ‘Cor;t/ag;ous’l'
. , — . . . '0 Name Face/ “Hanging - . o More Drama/ “Family”
3:} Sa,wﬁ““fj(;h,af = :‘b“‘e r th“l comineen o 35 CITYHIGH ity Highy“Would” 95 MAXWELL Now“Lifetime”
anoo- broadcasl, who got the player up an 7 6 NELLY Country Grammar/“Ride" 4 & JENNIFERLOPEZJ Lo/ Real”
running within a day or so of finding out that the 8 7 'NSYNC Celebrity/“Gone" 17 JILLSCOTT Who Is Jifl Scott?/ “Way”
event had been set. 14 8 ENYAADay Without Rain/ “Time” 3 8 USHER8701/"Remind”
I bave a computer monitor right next to a tele- 6 9 JANET A/l For Youw “Someone” ‘ 7 9 ERICK SERMON What's The Worst That Could Happen/ “Music”
vision monitor in the studio, and both lead into 9 10 BLUCANTRELL SoB/u/ “Hit" 8 10 JAHEIM Justin Case/“Case”
my console. I was able to check the delay on the 11 11 DAVEMATTHEWS BAN[?‘Eveqday/“Space" 10 11 GINUWINE TneLife/“Diﬁerencss’l’
web signal (no more than 20 seconds: fairly ad- 12 12 JENNIFERLOPEZJ. Lo/ “Real . 15 12 BRIANMCKNIGHT Superhero/“Life”
: | : X 20 13 NELLYFURTADO ihoaNellyl/ “Light” 5 13 NELLY Country Grammer/ “Batter”
mirable, considering the load) and the quality of 13 14 GORILLAZ Gorifaz/“Clint" 12 14 LUTHERVANDROSS Luther Vandross/ “Take"
the sound. At 30X) kilobytes per second, the sound 16 15 TRAIN Drops Of Jupiter/“Drops” 6 15 MISSYELLIOTT Miss£... So Addictive/“Minute”
was almost indistinguishable from the cable 17 16 U2 All That You Can't Leave Behind/“Stuck” — 16 AFROMAN The Good Times/ "High”
sound | was getting off the television. No stut- 15 17 3 DOORS DOWN The Better Life/“Like” 16 17 EVE Scorpion/ “Blow”
tering (unless I opcned a new browser page) and — 18 O-TOWN O-Town/“Notlning" ‘ 14 18 MUSIQ Ajuswanaseing/“Love”
no real coloration added. I wasn’t sure if it was — 19 AFROMAN The Good Times/"High” 13 19 112 Partill/“Dance,” “Peaches”
. . . oo 19 2 INCUBUS Make Yourselt/*! Dnv8" 19 20 BABYFACE Face 2 Face/ “What"
great web audio or mediocre TV audio until Bil- = — =em _ —
ly Joel came on and sang “New York State of
Mind.” The clarity of the high notes on the pi- Count’y | Smooth Jazz
ano was astonishing. It was even passable at 56 LW TW ARTIST COfTitle ' LW TW ARTIST COMTitle
kbps, the other streaming option offered. 2 1 TOBYKEITH Pull My Chairn/“Talkin® 2 1 MARCANTOINE Cruisin/“Mas”
What really mattered, though, wasn't the qual- 1 2 BLAKESHELTON Biake Shefton/ “Austin” 4 2 BRIANCULBERTSON Nice And Slow/ “Get"
ity of the webcast or of the telecast or the fact that 3 3 DIXIECHICKS Fiy/ “Heartbreak” 1 3 EUGE GRDOVE Fuge Groove/ “Sneak”
the event ended up raising north of $150 million 10 4 CYNDITHOMSON My World/ “Meant” ‘ . 6 4 JEFF KASHIWA Another Door Opens/*“Around”
— much of which was corporate donations, but 11 5 CAROLYN DAWNJOH‘NS(')N Room W/th V/é.j’w/“Comphcated" 8 5 DAVEKOZ The Dance/"Bright” .
certainly an incredible result for just six hours on 4 6 TIMMCGRAW Set This Circus Qowq/ Angry 3 6 WAYMANTISDALE Face Toface/“Hlde )
. 8 7 BROOKS & DUNN Steers & Stripes/“America” 5 7 PIECES OF A DREAM Acquainted/ “Ready
the air. What mattered was that we could come 7 8 TRISHAYEARWOOD /nside Out/ “Loved" 7 8 RICHARDELLIOT Crust/“Crush”
together and decide that our mission was to en- 5 9 ALANJACKSON When Somebody Loves You/"Where” 9 9 STEVECOLE Between Us/“Start”
tertain (or stage-manage or promote or run cam- 12 10 KEITHURBAN Keith Urban/ “Blacktop” 13 10 RICKBRAUN Kisses In The Rain/“Use”
eras or stream audio), with no concern about 13 11 PHILVASSAR Phil Vassar/“Six” 10 11 RIPPINGTONS . jfe In The Tropics/ “Paradiso”
compensating anyone except the September 11th 14 12 RASCAL FLATTS RascalFlatts/ “While" 11 12 LEERITENOUR & DAVE GRUSIN Twist Of Marley/ “Stand”
Telethon Fund. 18 13 TRAVIS TRITT Down The Road / Go/“Woman” 12 13 SADE Lovers Rock/ “Sorrqw"
I asIaBnENnTE e o ThouRipE B hce il 9 14 JODEEMESSINA Burn/“Downtime” — 14 FATTBURGER 7.G./.F./“Evil" ‘
. i . ) i | 6 15 LEEANNWOMACK / Hope You Dance/“Call” 14 15 RUSS FREEMAN To Grover With Love/ “East”
project was set in motion, details had to be ham- 16 16 TAMMY COCHRAN Tammy Cochran/“Waiting” 15 16 JIMMY SOMMERS 360 Urban Groove/ "Groove”
mered out very quickly to secure the network 19 17 JEFFCARSON RealLife/“Real” 19 17 CRAIG CHAQUICO Panorama/ “Cate”
time and the guest artists. That meant getling ev- — 18 DIAMOND RIO One More Day/ " Summer” 16 18 ERIC MARIENTHAL Turn Up The Heat/ “Venice™
eryone connected and assigned tasks within one 17 19 CHRIS CAGLE Play /t Loud/ “Laredo” 17 19 FOUR B8O EAST Nocturnal/“Bumper”
day of the idea; the rest of the time would be = 2 JAMIEO’NEALShlver/“Shi\/ierl'”‘,’\__ngels" B — v20 URBAN KNIGHEgrﬁaﬂ(mghts/V/“Heel" B
spent on the preparation of the broadcast and |
webcast and the actual execution of the event. HOt AC } Altematlve
As a nation, we should rest easy knowing that LW TW ARTIST COfTitee LW TW ARTIST COfitle
our spirit is as strong as it has ever been and that 1 1 LIFEHOUSE No Name Face/“Hanging” 1 1 STAIND Break The Cycle/ “Awhile,” “Fade”
no force on earth can put 3 2 STAIND Break The Cycle/ “Awhile" 2 2 GORILLAZ Goriltaz/ “Clint”
a dent in that. As broad- Y 2 3 DAVEMATTHEWSBAND Fveryday/"Space” | 3 3 LINKIN PARK Hybrid Theory/“Crawling,” “End”
casters and webcasters, § 6 4 TRAIN Drops Of Jupiter/“Drops” 4 4 SUMA AliKiller No Fil/er{ “Lip" L .
we should take a great -v'm’;a § 5 5 3DOORS OOW,N The Be."ecL{fe/,,That‘ 6 5 WEEZER Weezer“(ZOQI)/"Hash, Island
deal of pride in our ria Lawronce ~ 8 6 ENYAADay W/thoutHa/n/_ Time ) ’ 5 6 TOOL Lateralus/“Schism ) .
. . g " ~ 7 7 FIVEFORFIGHTING America Town/ “Superman’ 8 7 ALIENANT FARM Anthology/“Smooth
work and the amazing clarity of thinking and fo- § 9 8 SUGARRAY SugarRay/*Over’ 7 8 BLINK-182 Take Off Your Pants And Jacket/ “Rock,” “Staying”
cus we put into getting the job done. It was cer- § 10 9 U2 Al That You Can't Leave Behind/“Moment” 9 9 CAKE Comfort Fagle/ “Short”
tainly there in the pixels, as well as on the small W 11 10 INCUBUS Make Yourself/ “Drive” 10 10 U2 All That You Can't Leave Behind/ “Moment”
screen. § 12 11 SMASHMOUTH Shrek/ “Believer” 11 11 DISTURBED Sickness/“Down”
~ 16 12 NELLY FURTAOO Whoa Nelly!/ “Light” — 12 SLIPKNOT jowa/ “Left"
( gy T I w1 § 13 13  MICHELLEBRANCH The Spirit/ “Everywhere” 15 13 AFROMAN 7he Good Times/“High”
David Lawrence is heard daily on more than 150 I § — 14 AFROCELTSOUND SYSTEM Volume 3: Further in Time/ “Falling” 13 14 LIMPBIZKIT Chocolate Starfish.../ “Boiler”
radio stations on his nationally syndicated shows: | N 14 15 EVE 6 Horrorscope/“Night” 19 15 PUDDLEOF MUDD Come Clean/“Control”
Online Tonight, a nightly high-tech and pop culture | N 15 16 MELISSA ETHERIDGE Skin/“Love” 14 16 NICKELBACK Silver Side Up/ “Remind”
talk show; the East Coast morning drive news slot for ‘ 17 17 JANET Al For You/ “Someone” 12 17 CRYSTALMETHOO Tweekend/“Name”
| CNET Radio and XM's Channel 130; and Net Music | 20 18 FUEL Something Like Humarv “Bad” 17 18 ADEMA Adema/“Giving”
’ len(dow"' the official countdown for music heard 18 19 BARENAKED LADIES Maroon/ “First” 20 19 DROWNING POOL Sinner/ “Bodies”
viathe Internet. He is based in Washington, DC and is ‘ 19 20 MATCHBOX TWENTY Mad Season/ “Gone” 16 20 311 from Chaos/“Wouldn't”
heard on hundreds of stations, including WGN/ : E-charts are based on weekly rankings of CD sales, downloads and streams of artists online compiled and tabulated difectly from the logfiles of reporting websites. Reporters include Alfy Radio, Amazor.com,
|
{
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—Metheny Named CC/
Cleveland Dir./Prog.

Kevin Metheny has been el-
evated to Director/Programming for
Clear Channel’s six-station Cleve-
land cluster, which consists of
News/Talk/Sports WTAM, CHR/
Pop WAKS, Country WGAR,
Oldies WMJI, Rock WMMS and
Hot AC WMVX. He was previ-
ously OM for WTAM, WMII &
WGAR and Exec. Director of the
Cleveland Browns Radio Network.

“If you’ve worked with Kevin,
you know why he got the promo-
tion,” remarked Clear Channel Ra-
dio VP & Market Manager Jim
Melizer. “In his new position Kevin
will work with our entire program
management team to make sure
that our Cleveland on-air product is
the best. Period. I’ve worked with
many great programmers during the
last 30 years. [Clear Channel Radio
CEO] Randy Michaels is the
brightest, and Kevin Metheny is
right up there next to him.”

Michaels joked, “Somebody go
figure out why Meltzer is sucking
up. Kevin has done it all and seen
it all in radio. He’s been in so many
markets that [ used to wonder if he
was in the witness-protection pro-
gram. He’s a pro, and 1 can assure
you that he will kick it up a level
in Cleveland.”

Metheny began his radio career
in 1970, at KWHP/Edmond, OK
once programmed WNBC/New
York and has worked at MTV and
VHI. In addition © WNBC, his
impressive radio resume also in-
cludes programming stops in San
Francisco, Philadelphia, Dallas, Se-
attle, San Diego, Minneapolis, St.
Louis, Pittsburgh, New Orleans,
Jacksonville, Oklahoma City and
Savannah, GA.

Doug Stephan

Doug Stephan’s Good Day

Oreman Strikes Gold As Sr. VP/Promo

50id Circle Entertainment
has tapped Alan Oreman as

about this new opportunity
and being part of the team

Sr. VP/Promotion for Gold of talented people that Rob
Circle Records. He isbased is assembling. It's all about
atthe company’s Los Ange- breaking some records,
les headquarters. and | feel we have the mu-

~ommenting on the ap-
poihtment, GCE President/
CEO Rob Dillman said,
“Atan is a great fit for our
label. His experience and
radio relationships are in-
credible, and the insight
and creativity he adds to
our efforts will prove to be very vaiu-
abe

Jreman said, “i am very excited

sic and the tenacity to do
just that”

Oreman began his mu-
sic-industry career in At-
lanta at Columbia Records,
where he served as Direc-
tor/Rock Promotion until
1990. He later joined
Geffen Records as head of Rock pro-
motion and was most recently VP/
Promotion for Almo Sounds.

Oreman

‘The End’ Arrives In Atlanta On WEGF

Radio One completed its move-in of WEGF/Macon, GA 1o Atlanta
on Sept. 20 and aired a continuous loop of Limp Bizkit’s “Rollin’ and
Alien |Ant Farm’s “Smooth Criminal” until midnight Sept. 21, when it
flipped the switch on “Atlanta’s Real Rock — 107.9 The End.” The song
that kicked off the new station was Godsmack’s “Awake.” Core artists
include Godsmack, Limp Bizkit, Incubus and Metallica. The station is
currenily running without jocks or commercials.

Radio One/Atlanta Production Director and WEGF interim PD Andrew
Safnaser remarked, “For now we are running a tight current-recurrent ro-
tation as we try to burn the format into listeners. We plan on adding ad-
ditional songs and elements to the station as the weeks progress. [ want
1o thank Radio One for allowing us the opportunity to do this.”

Consultant Alan Sneed said, “The response has been incredible. We
have aiready received calls from syndicated morning shows, companies
wanting to handle our marketing and former and current Rock jocks in
the market who want to get involved — plus every rock record rep under
the sun!” ‘

ary. Persons 12-17 register just a
7.4 total-week AQH rating using
the PPM, compared to a 9.7 with
the diary. On the other hand, the

Arbitron
Continued from Page 3

1999 from Emmis Broadcasting.

Donnelly Heads To WABG-AM/New York As GSM

im Donnelly has been named GSM for ABC Radio’s News/Talk WABC-

AM/New York. He comes from a similar post at Hispanic Broadcasting’s
crosstown WADO & WCAA. Before that he was LSM for WCBS-AM/New
York and spent more than a decade at the city's WLTW.

“We are thrilled to have Jim at WABC,” said station President/GM Tim
McCarthy. “His vast knowledge and experience in the radio industry make
Jim an enormous asset to lead our solid sales team at WABC”

WABC has also tapped Beth Haas as NSM. She joined the station in

and middays compared to diary
measurement, but PPM listening is
30%-90% higher in afternoons, eve-
nings and overnights. Television
and cable AQH are higher in all
dayparts.

Among demographics, radio lis-
tening among teens is even lower
with the PPM than it is with the di-

AQH ratings among 18-34 adults
are higher with the PPM (12.3) vs.
the diary (11.3). Listening among
35-54 adults is about the same with
both methodologies (10.3 for the
PPM, 10.7 with the diary), while
the AQH rating among 55+ adults
improves most with the PPM (9.1
vs. 8.0).

Alan Nathan
Battle Line with Alan Nathan

, |

g
|
il
g

Mcrning Show

After 13 years on the air it's
the mornng show with more
stations than anyons else.

Alan Nathan, the centrist with
taeth, advocates a more biting
aggressiveness. “Smart and
Fast, this show has a great

)

Blanquita Cullum
The BQ View

BQ has a lively mix of politics,
pop culture, personality and
listener call-ins with a
conservative edge.

edge” Tony Blankleg, McLaughlin

Group Panelist, NB

www.radioamerica.org

www.americanradiohistorv.com

Winslow Programs WOGL/Philadelphia

KLDE/Houston OM/PD
Dennis Winslow has been
named PD of Infinity’s
Oldies WOGL/Philadel-
phia. Winslow was named
KLDE’s PD in 1996 and
later assumed additional
duties as OM for Cox’s
Houston cluster, which in-
cludes Country KKBQ,
*80s KHPT and CHR/
Rhythmic KTHT. Wins-
low’s radio career includes
a 10-year stint at Oldies WFOX/
Atlanta and other stops in Tampa,
Orlando and Milwaukee.

“Dennis is the experienced pro-
grammer I’ve been looking for,”
WOGL VP/GM Sil Scaglione said.

)

Winslow

B “With an expertise in Old-
ies, I’m confident he is the
guy to take Oldies 98.1
where it needs to go.”

| Winslow said, “WOGL is
one of the heritage stations
| in the country, with a great
staff in a city with a tre-
mendous musical heritage.
I can’t think of a better or
more fun place to be. And
working for Sil Scaglione
and Infinity makes it even
more special.”

Talk WPHT/Philadelphia PD
Grace Blazer has been program-
ming WOGL on an interim basis
since longtime PD Scott Walker
exited in March.

Panton Picked As PD For KBFB/Dallas

Lance Panton, Regional VP/
Programming in charge of Radio
One’s Cleveland, St. Louis, Rich-
mond and Augusta, GA properties,
has added PD duties for Urban
KBFB/Dallas. Panton relinquishes
his PD post at WENZ/Cleveland.

Panton assumes duties previ-
ously held by Dion Summers, who
had shifted from the PD post at Ra-
dio One’s CHR/Rhythmic WERQ/
Baltimore. Summers will now re-
turn to "ERQ and assist in that
station’s efforts against Infinity’s
crosstown WXYV, which flipped

to CHR/Rhythmic earlier this
month, Radio One/Dallas VP/GM
George Laughlin told R&R.

Laughlin said that Radio One is
searching for Panton’s replacement
in Cleveland and that Panton will
relocate to *"BFB once his succes-
sor at WENZ is hired. “We don’t
want to leave one of our sister sta-
tions empty-handed,” Laughlin
said.

Before joining WENZ in Febru-
ary 2000 Panton served as Asst.
PD/MD of Radio One’s WDTJ/De-
troit.

Oliver North
Common Sense Radio with

Gary Nolan

The Gary Nolan Show

The equal opportunity
annoyer.

Oliver North

Conservative and compelling,
this international icon challenges
and entertains as no other can.

202.408.0944
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Ne wsbreakers

Pederson Becomes
NRB President/C00

Wayne Pederson has been
named President/COO of National
Religious Broadcasters, effective
Oct. 1. He succeeds Dr. E. Brandt
Gustavson, who died of cancer in
May.

Currently Exec. VP at North-
western Radio in St. Paul, Pederson
will relocate to NRB’s home office
in Manassas, VA by Jan. 1. “I'm
excited about the challenge and op-
portunity to shape Christian media
worldwide,” stated Pederson. “We
need to empower Christian media
to use emerging technology and
new formats to reach our post-
modern world.”

Pederson has spent his entire
career in Christian broadcasting,
beginning at KTIS-AM & FM/
Minneapolis while attending the
University of Minnesota. He later
earned a master’s degree in theol-
ogy from Free Lutheran Theologi-
cal Seminary in Minneapolis.

Pederson was elected to a three-
year term as NRB Chairman in Feb-
ruary 2000. In the transition he steps
down from that position, and First
Vice Chairman Glenn Plummer will
fill the post until a new election is
held during NRB’s annual conven-
tion in February of next year.

“Wayne is an outstanding
leader,” Plummer said. “‘His lead-
ership of NRB as Chairman has
been exemplary. I look forward to
working closely with Wayne. He
has great ideas and great vision for
NRB. Wayne is coming into this
position with the unanimous and
enthusiastic support of the NRB
board.”

Rising Rises To
Entercom/Wilkes
Barre Dir./Ops

| Jim Rising has
&l been elevated to
Director/Broad-
cast Operations for
Entercom’s Wil-
kes Barre cluster
and will oversee
8 all programming,
4 promotions,
i production and
H engineering for

News/Talk WGBI

& WILK, "80s
WBZH & WBZ], Country WGGY
and CHR/Pop WKRF & WKRZ.
He was previously PD for WBZH
& WBZJ.

“Mr. Rising has a long and dis-
tinguished career in radio broad-
casting and has the necessary skills
to be able to orchestrate, unite and
facilitate our people and our
brands,” said Entercom/Wilkes
Barre VP/Market Manager John
Burkavage.

Rising has spent 21 years in
Northeast Pennsylvania in such po-
sitions as morning host and PD for
WKRZ, WGGY and WBZH &
WBZJ, as well as other local radio
stations. He also helped put "’KRZ
on the air in 1980 for its original
owner.

Rising

| gional Promotion Rep and

During a breakfast panel at the Cornell Club recently, NYMRAD (New
York Market Radio) members explained to agency creative directors
“How Great Creative Sells Radio (And How Mediocre Creative Can Kill
1t).” Among those on hand (I-r) were WPAT & WSKQ/N.Y. VP/GM (and
NYMRAD chairman) Carey Davis; Biederman, Kelly, Krimstein & Part-
ners Chief Creative Officer Ken Krimstein; The Kaplan Thaler Group
Creative Director Jill Danenberg; Hill, Holliday, Connors & Cosmopu-
los SVP/Group Creative Director Marty Donohue; WBLS/N.Y. PD Vin-
ny Brown; and HHCC SVP/Group Creative Director Mark Nardi,

Barnes To ARTISlerect As Sr. Dir. /Hock

ARTISTdirect Records
has moved quickly to beef
up its promotion depart-
ment, naming Jimmy
Barnes Sr. Director/Rock
Promotion. Concurrently,
the label tapped Ann Car-
loss as West Coast Re-

Steve Walker as North
West Regional Promotion [
Rep. All three report to VP/
Promotion Dawn Hood.

*“We are very proud and fortunate
to have Jimmy, Steve and Ann on
the same team,” Hood said. “They
are all accomplished promotion
people who offer diverse experi-
ence and history, a passion for
working great music and the desire
to grow with an innovative and
unique music company.”

Barnes

Prior to joining ART-
ISTdirect Barnes helped
launch the rock department
| at the independent market-
ing and promotion com-
pany All Access Music
Group. Before that he was
National Director/Rock
i/ Promotion at Trauma Rec-
| ords. Bames has also been
Rock Editor at Hits and
head of Promotion at Epi-
taph Records. He started his
music-industry career in the
early 1990s in the Capitol Records
college-promotion department.

Carloss most recently worked in
the promotion department at Restless
Records. Walker joins ARTIS T-direct
after a 12-year stint with Virgin
Records, most recently as its Seattle-
based regional promotion rep.

R

Miller Named PD At WJZN/Memphis

Norm Miller has been tapped
as the first PD of Barnstable’s re-
cently launched Smooth Jazz
WJZN/Memphis. Miller was
most recently PD of Shamrock’s
Rock AC WZBA (The Bay)/Bal-
timore-York, PA.

Prior to launching The Bay Miller
established KCJZ/San Antonio as a
Smooth Jazz outlet. He’s also served
as Asst. PD of former AC WLTT/
Washington for CBS Radio.

Miller reports to Barnstable/
Memphis Radio Group President/
GM Tony Yoken. When asked why
he selected Miller to guide WJZN,
Yoken told R&R, “I looked not
just at Smooth Jazz programmers,

but also outside the format. I
looked for the best PD, who would
appreciate not only the incredible
opportunity with the Memphis sta-
tion but also working for a privately
held company like Barnstable.
“We got down to four or five very
successful PDs who had serious in-
terest in the job, and at the end of
the day there were some things that

stood out with Norm. His program- |

ming experience and major-market
experience were among those
things. He gets the format and
asked the right questions out on the
box. Norm also seemed to have a
good handle of how the business
works from a PD’s perspective.”

Berry

Continued from Page 3

be asked to lead such a great and
talented group of people. 1 can’t
wait to get to Seattle and get to
work!”

The News/Talk veteran has been

with ABC Radio’s KGO radio
since 1980. Over the course of his
more than two decades at the
News/Talker Berry has served as
News Director and, most recently,
PD. Prior to that he worked with
KRON-TV/San Francisco, KDKB/
Phoenix and The Arizona Republic.

www.americanradiohistorv.com

EXECUTIVE ACTION

Panebianco Directs Nassau Media Partners Sales

ichael Panebianco Jr. has risen from NSM to Director/Sales for

Nassau Media Partners, a division of Nassau Broadcasting Part-
ners. NMP identifies and executes new revenue-bearing projects and inte-
grates them into Nassau’s core radio business.

"Michael’'s extensive experience in advertising sales and his willingness
to think out of the box make him uniquely qualified to oversee the continued
growth of the various Nassau Media Partners projects,” NMP President
and NBP Exec. VP Joan Gerberding said.

Panebianco, who joined NBP in September 2000, previously worked in
ad sales at Comcast Cable in Brick, NJ.

Calabrese Runs Dlsney Records Worldwrde

The Buena Vista Music [
Group has promoted
Luigi-Theo Calabrese to
President of Walt Disney [§.
Records Worldwide and |'%
Disney Music Publishing.
Calabrese will relocate
from London to Los Ange-
les and report to Buena
Vista Music Group Chair-
man Bob Cavallo.

Cavallo said, “I con-
gratulate Luigi on his well-
deserved promotion. I am
confident that his vast industry ex-
perience, leadership and business
acumen will play a key role in the
continued growth and success of

L
;

Calabrese

Walt Dlsney Records World
wide.”
Calabrese previously was
h| Sr. VP/Walt Disney Rec-
ords Europe, Middle Eas
4| and Africa. Prior to joining
| Disney in March 2000 he
1 served as Chairman/CEC
of the label LTC/TriStar, ¢
joint venture distributed by
i Sony Music France. Cala-
brese has also held posi-
tions as VP for Europe,
Middle East and Africa at
Warner Home Video International—
and was President of both Warner
Music France and Warner Music
Italy.

Shamrock Hesets Baltrmore Austm Exees

KHHL (The Hill)/Austin PD
Hank Dole has transferred to a
similar post at Shamrock Commu-
nications’ Rock AC sister WZBA
(The Bay)/Baltimore-York, PA.
He replaces Norm Miller, who left
to program Barnstable Smooth Jazz
WIJZN/Memphis (see story, this
page). Dole had programmed Rock
AC KHHL since the station trans-
formed from Hot Talk in October
2000.

“It makes for a smooth transition
when you can promote from
within,” GM Jeff Laird told R&R.
“The music is about 90%-95% the
same on The Hill and The Bay.
We’re able to take someone with
about a year’s experience in the for-
mat who works for our company.
Senior management and I have
been very impressed with Hank.”

Succeeding Dole at The Hill is
Nolan Cruise, who spent seven

years at KKMJ/Austin — including
the last four as PD — and has been
doing mornings at The Hill since
early August. He maintains his
daily airshift. At the same time,
Bob McDeonald becomes KHHL'’s
GM. He succeeds Mark Stacey,
who departs the Rock AC to join a
family business.

“There’s a lot of opportunity in
a growth market like Austin for an
adult-based format like this,”
McDonald told R&R. “There’s
certainly a place for us, and we
look forward to making that happen
with The Hill. We believe we most
likely share audience with Clear
Channel’s Classic Rock KPEZ and
Infinity’s Soft AC KKMUJ. The clas-
sic AC music we play has female
appeal but isn’t so soft that it chases
away the men.”

SHAMROCK/See Page 22

MCA Taps Eason As Sr. Nat’l Dir./R&B

MCA Records has g
named Don Eason Sr. Na-
tional Director/R&B Pro-
motion. Based in Los An-
geles and reporting to VP/
R&B Promotion Benny
Pough, Eason will liaise |
with Urban radio and su- |
pervise the label’s field |
promotion staff.

“Don Eason is a living
legend in the promotion
universe,” Pough said.
“He’s had so much valu-
able experience with so many great

Eason

artists and records, and I
know he will bring all that
wisdom and instinct to
4 bear here at MCA. I'm
proud to call Don a friend
) and colleague, and I wel-
f-i| come him to the MCA
B family.”

i1 Eason began his music-
industry career at ABC
Records and subsequently
went on to serve as a pro-
motion executive for a host
of major labels. He joins
MCA from Qwest Records.
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Continued from Page 3

broadcasters large and small, par-
ticularly small, and how much fund-
ing it would require.

Several broadcasters are con-
cerned about what is on the airwaves
and back the FCC’s recent inde-
cency crackdown.

“Some of the confent that some of
these jocks think is funny — particu-
larly against women — is appalling
and needs to be addressed,” said
Nassau Media Paxhners President
Joan Gerberding. Gerberding, ap-
pearing on a group heads panel, said
she believes that indecent remarks set
a tone in the community that broad-
casters and society will regret.

Cumulus CEO Lew Dickey
agreed. noting that racy radia loses
its appeal after a while. He added,
“Frankly. I think the FCC has been
in the right.” Dickey told R&R that
PDs identify boundaries for talent.
“You can only catch talent after the
fact,” he said. “Then you talk to
them and make an example out of
them in a constructive way.”

But Clear Channel Exec. VP/CFO
Randall Mays stressed that “broad-
casters, and not the government”
should make the decisions on contro-
versial content.

The three-day convention attracted
5,227 attendees, down from the show

BirTHS

Syndicated tal< host Jason
Jarvis, wife Tam, son Colt Fisher
Jarvis, Sept. 7.

Musician Ben Harper, actress
Laura Dern, son Ellery Walker
Harper, Aug. 20.

CONDOLENCES

Gillian Krikorian, 35, wite of
KSPN/Los Angeles host Doug
Krikorian, Sept. 15.

Sports announcer Cawood
Leciford, 75, Sept. 5.

Newsbreakers

last year in San Francisco, which at-
tracted] 7,600. Many blamed the weak
econpmy for the decline. Infinity
dropped out of the NAB last spring,
while megagroup Clear Channel
scheduled a general managers’ meet-
ing i, Atlanta nearly concurrently with
NAB 2091 and was unable to resched-
ule when the conflict was discovered.

During the “Executive Super Ses-
sion,” Mays apologized for the
scheduling conflict. He told the panel
that if was “a mistake, and one that 1
can assure will never happen again.”
Mays said he had also apologized to
NAB President/CEO Eddie Fritts.
(Later, Fritts said he was “heartened”
by Mays’ public apology and his “re-
iterated endorsement of the NAB.”)

Asked for an outlook for the fu-
ture. Dickey’s five-year forecast was
that “three or four groups will run ra-
dio,” but he was reluctant to predict
which companies they would be. Ra-
dio One President/CEO Alfred
Liggms agreed with Dickey’s predic-
tion. “If you didn’t like what you saw
in the last five years.” Liggins said,
“stick around, and you really won’t
like what you see.”

Ezch panelist was asked what
theyd do differently knowing what
they know now. “I would have bought
every station 1 ever looked at.”
Liggins said, and Cox Radio’s Bob
Neil agreed: “I passed on deals that
I wouldn't pass on now, and I would
have| hired more salespeople.” But
Gerberding’s honesty may have spo-
ken for more in the hall: “T would
havebought Clear Channel stock.”

During his annual keynote address
Fritts encouraged broadcasters to let
Congress know how performance
royalty fees assessed to stations for
streaming music on the Internet
would adversely impact their busi-
ness. He said broadcasters pay
songwriters and music publishers
mos¢ than $300 million a year in
music-Ticensing fees and that new
and additional fees by music labels
are funreasonable and grossly un-
fair” He noted that broadcasters and

Artist/Tile Total Plays
’N SYNC Pop 79

" AARON CARTER Not Too Young, Not Too Old 76
KRYSTAL HARRIS Supergirl 76
LI ROMEO My Baby 75
3LW No More (Baby I'ma Do Right) 74
SMASH MOUTH I'm A Believer 73
DESTINY’S CHILD Survivor 72
AARON CARTER That's How | Beat Shaq 72
BAHA MEN Who Let The Dogs Out 36
DREAM STREET it Happens Every Time 34

| BAHA MEN Who Woke Snow White Up 34
NINE DAYS Absolutely (Story Of A Girl) 29
MYRA Miracles Happen 27
SMASH MOUTH All Star

| LIFEHOUSE Hanging By A Moment
DESTINY'S CHILD Jumpin Jumpin 2%
DREAM He Loves You Not
3LW Playas Gon' Play 25
SUGAR RAY When It's Over 25
A*TEENS Bouncing Off The Ceiling 24

Playlist for the week ending September 23.

|

labels have mutually benefited from
their long, ongoing relationship, but
said that “it could, sadly, be dis-
rupted.”

iBiquity President/CEO Robert
Struble reported that not only does
satellite technology work, but “it’s de-
livering solid coverage of high-qual-
ity digital sound, and early consumer
sales of satellite radios have been
strong.” iBiquity expects to go to
market by 2003, Struble reported.
Meanwhile, Harris Corp. says it plans
to launch IBOC digital-transmission
products at NAB 2002 in April.

Broadcasters Encouraged to
“Take A Chance!’

In a keynote address, famed man-
agement expert and author Tom Pe-
ters warned broadcasters of the pit-
falls of “me-tooism” and encouraged
risk-taking on a corporate level while
embracing the power of talent and
individualism. Those who minimize
risk. respect the chain of command,
support the boss and make budget
exhibit the characteristics of “also-
rans” and are “doomed to failure,”
Peters asserted. He offered a list of
radio notables — including Larry
King, Howard Stern and Rush
Limbaugh — who stumbled over
life’s hurdles but took enough
chances to find their niche.

Peters also encouraged manage-
ment to target more programming to
women and to recruit more women.
“We ain’t got enough womnen in
leadership,” he said. He believes
women build strong relationships
and bring in business and make the
majority of decisions about spend-
ing. Quoting trend-spotter Faith Pop-
corn, Peters noted, “Women do not
buy brands, they join them.”

Radio is also missing the boat on
baby booniers, Peters said. The post-
World War IT generation is approach-
ing retirement with more cash and
time than any previous generation, yet
only 5% of advertising is aimed at
them. “Targeting 18-44s is stupid, stu-
pid!” the 58-year-old Peters said.
“Not only do 55-plus adults have
money, we have all the money!”

Wilson Gets
National Radio Award

Citadel’s Larry Wilson accepied
the National Radio Award, the
NAB?’s highest radio honor. With 205
stations coast-to-coast, Wilson’s
group has come a long way: Citadel
was undercapitalized, he recalled,
and during his first NAB Radio
Show in New Orleans, he did not
have funds to rent office space in the
convention center to meet with cli-
ents. In fact, he did not have money
to pay the NAB registration for him-
self, so he met people at the Elvis
statue in the lobby of the New Or-
leans Hilton. “Just for old times
sake,” he said, “a couple of us still
meet over there.”

Clear Channel’s Country KNIX/
Phoenix won the NAB’s Marconi
Award for Legendary Station of the
Year. Station of the Year winners:
KGO/San Francisco (Major Market),
KOGO/San Diego (Large), WGY/AI-
bany (Medium) and WICO-FM/
Salisbury, MD (Small). Personality
winners: Rick Dees (Network/Syndi-
cated); Matt Siegel, WXKS-FM/Bos-
ton (Major); Bill Cunningham,
WLW/Cincinnati (Large); Mark Bell-
ing, WISN/Milwaukee (Medium);
and Brian Scott, KTWO/Casper, WY
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NATIONAL
RADIO
FORMATS
ABC RADIO NETWORKS
Phil Hall  872-991-8200

Hot AC

Steve Nichols
No Adds
StarStation

Peter Stewart
No Adds

Classic Rock

Chris Miller
No Adds

Touch

Ron Davis
No Adds

Doug Banks Morning Show

Gary Saunders
No Adds

Tom Joyner Morning Show

Vic Clemons
No Adds

ALTERNATIVE PROGRAMMING
Steve Knoll » 800-231-2818
Gary Knoll

Rock

AMERICAN Hi-FI Flavor Of The Weak
GODSMACK Bad Magick

JOHN MELLENCAMP Peaceful World
DAVE NAVARRO Hungry

Alternative

COLDPLAY Trouble
GODSMACK Bad Magick
SEVEN CHANNELS Breathe

Triple A

CRANBERRIES Analyse
SHELBY LYNNE Wall in Your Heart
JOHN MELLENCAMP Peaceful World

CHR

ALIEN ANT FARM Smooth Criminal
MICHAEL JACKSON You Rock My World
JESSICA SIMPSON A Little Bit

Mainstream AC

CALLING Wherever You Will Go
CRANBERRIES Analyse

JANET Someone To Cali My Lover
JOHN MELLENCAMP Peaceful World

Lite AC

JOHN MELLENCAMP Peaceful World
LEANN RIMES Soon
JOHN WAITE Fly

NAC

FOURPLAY Save Some Love For Me
B0OZ SCAGGS Payday

Christian AC

ANNOINTED You'll Never Thirst
MICHELLE TUMES Dream

uc
No Adds

JONES RADIO NETWORKS
Music Programming/Consulting
Ken Moultrie » 800-426-9082

Alternative

Teresa Cook
BUSH Speed Kills
HANDSOME DEVIL Makin’ Money

Active Rock

Steve Young/Craig Altmaier
CRAVING THEO Stomp

DAYS OF THE NEW Hang On To This
STONE TEMPLE PILOTS Hollywood Bitch

Heritage Rock

Steve Young/Craig Altmaier
STAIND Fade

STONE TEMPLE PILOTS Hollywood Bitct
U2 Stuck In A Moment You Can’t Get Out Of

Hot AC

Steve Young/Josh Hosler
JOHN MELLENCAMP Peaceful World
CHR

Steve Young/Josh Hosler
SUM 41 Fat Lip
TOYA | Do

Rhythmic CHR

Steve Young/Josh Hosler
AALIYAH Rock The Boat

JA RULE f/CASE Livin' it Up

’N SYNC Gone

Soft AC

Mike Bettelli
ELTON JOHN | Want Love
Mainstream AC

Mike Bettelli
ELTON JOHN | Want Love
LONESTAR I'm Already There

Delilah

Mike Bettelli

No Adds

Dave Wingert Show

Mike Bettelli
ELTON JOHN | Want Love

24 HOUR FORMATS
Jon Holiday = 303-784-8700

Adult Hit Radio

JJ McKay
EVE /GWEN STEFANI Let Me Blow Ya Mind
MICHAEL JACKSON You Rock My World

Rock Classics

Jon Holiday
No Adds

Adult Contemporary

Rick Brady
No Adds

RADIO ONE NETWORKS
970-949-3339

Choice AC

Yvonne Day
No Adds.

New Rock

Steve Leigh

AFROMAN Because | Got High
CREEPER LAGOON Wrecking Ball
EVERCLEAR Rock Star

INCUBUS | Wish You Were Here
TRANSMATIC Come

PETE YORN Life On A Chain

WESTWO0OD ONE RADIO NETWORKS
Charlie Cook » 661-294-9000
Bob Blackburn

Adult Rock & Roll

Jeff Gonzer

JOHN MELLENCAMP Peaceful World
02ZY OSBOURNE Gets Me Through
Soft AC

Andy Fuller

No Adds

Bright AC

Jim Hays
No Adds

(Small). Winners by format: AC,
WALK-FM/Nassau-Suffoik; Adult
Standards, WMMB/Melbourne. FL;
CHR, KIIS/Los Angeles; Classical,
WGMS/Washington; Country, KPLX/
Dallas; Smooth Jazz, WNWV/Cleve-
land; News/Talk/Sports, KKOB-AM/
Albuquerque; Oldies. KCMO-FM/
Kansas City; Religious, WMHK/Co-

lumbia, SC; Rock, WEBN/Cincin-
nati; Spanish, KLNO/Dallas; Urban,
KPRS/Kansas City.

R&R’s Pam Baker, Julie Gidlow,
Adam Jacobson, Ron Redrigues and
Steve Wonsiewicz contributed to the
coverage of this year’s NAB Radio
Show.
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#l MONDAY OCTOBER 8

Fire Prevention Day
1967/ Marxist revolutionary Che
Guevera is executed in Bolivia.
1992/ Microsoft announces that some
$9 million worth of allegedly
counterfeit Microsoft software
was seized by U.S. Marshals in
a series of September raids.
Born: Paul Hogan 1940, Jesse Jack-
son 1941, Chevy Chase 1943,
Sigourney Weaver 1949
_In Music History
1976/The Sex Pistols sign with EMI
Records. In December the label
drops them after the band
shocks the U.K. with their exple-
tive-laden appearance on
Thames TV's Today program.
1994/ The A Tribute to Elvis concert
airs on pay-per-view TV. Head-
liners include Carl Perkins, Iggy
Pop, U2, The Scorpions, Mel-
issa Etheridge, Tanya Tucker,
Chris Isaak and many more.
Born: Johnny Ramone 1948, Al
Jourgensen (Ministry) 1958, DJ
Q-Ball (Bloodhound Gang) 1974

TUESDAY, OCTOBER 9

Give Peace A Chance Day

1940/ Standing in London for over 300
years, St. Paul’s Cathedral is hit
by German bombs in a blitz that
destroys the cathedral’s altar.
The cathedral’s dome, however,
is left unscathed and becomes a
symbol of British resolve.

1967/ Doc Severinsen replaces Skitch
Henderson as musical director
of The Tonight Show Starring
Johnny Carson.

Born: Scott Bakula 1954

; 55?“‘3& Music History s»%

1973/Elvis and Priscilla Presley di-
vorce in Santa Monica, CA. Ms.
‘Prestey walks with $1.5 million,
$4,200 per month in alimony
and about 5% interest in two of
Elvis’ publishing companies.

1990/ Qver 1,000 radio stations na-
tionwide celebrate John Len-
non’s 50th birthday by playing
“Iimagine,” followed by a mes-
sage of hope from Yoko Gno.

.

Imagine all the people,
living life in peace.

Born: John Lennon 1940-1980, John
Entwistle (The Who) 1944, Pe-
ter Tosh 1944, Jackson Browne
1948, Polly Jean Harvey (PJ
Harvey) 1969, Sean Lennon
1975

WEDNESDAY, OCTOBER 10

1845/The U.S. Naval Academy opens
in Annapolis, MD.

1913/ The Panama Canal is completed.

1975/ Actor Richard Burton weds ac-
tress Elizabeth Taylor.

. 1985/0rson Welles, 70, dies in Holly-

: wood, CA after suffering a heart

attack. The same day, actor Yul

R

DA T

Brynner, 65, dies of lung cancer.
Born: Brett Favre 1969
In Music History

1965/The Supremes make their first
appearance on The Ed Sullivan
Show.

1970/ Pink Floyd release Atom Heart
Motherin the U K.

1979/1t's Fleetwood Mac Day in Los
Angeles. The band get their star
on the Hollywood Walk of Fame.

1986/ Hank Williams Jr. wins his sec-
ond straight Entertainer of the
Year CMA Award.

Born: David Lee Roth 1955, Tanya |

Tucker 1958, Mya 1979

THURSDAY, OCTOBER 11

National Sausage Pizza Day

1975/8Bill Clinton, 29, weds Hillary
Rodham, 27, in Fayetteville, AR.

1975/ Saturday Night Live debuts.
George Carlin is the first guest
host for the late-night comedy
show, which features an en-
semble cast of Chevy Chase,
John Belushi, Dan Aykroyd,
Gilda Radner, Jane Curtin and
the voice of Don Pardo.

1991/ Actor Redd Foxx, 68, dies in Los
Angeles following a heart attack.

Born: Joan Cusack 1962, Luke Perry
1966, Jane Krakowski 1966,
Michelle Trachtenberg 1985

e

~ InMusicHistory

1978/ Nancy Spungen, girlfriend of ex-
Sex Pistols bassist Sid Vicious, is
found dead in the couple’s apart-
ment of an apparent homicide.
Vicious is arrested, but he over-
doses on heroin before the trial.

1988/ Saxophonist Kenny G plays the
national anthem at game six of the
National League playoffs, Los
Angeles Dodgers vs. New York
Mets. Dodger infielder Steve Sax
comments, “It was the worst |
ever heard. | could have played it
better.”

Kenny G blows the
national anthem.

Born: MC Lyte 1971

FRIDAY, OCTOBER 12

National Bookkeeper's Day

1971/ Jesus Christ Superstar premieres
on Broadway. The controversial
musical runs for 720 shows and
spawns several hit songs.

1991/ Director Steven Spielberg weds
actress Kate Capshaw.

1999/ Basketball great Wilt Chamber-
lain, 63, dies of cardiac arrest in
Los Angeles.

Born: Hugh Jackman 1968, Kirk
Cameron 1970

4 ‘In Music History

1987/The Who announce that they’ll
come out of retirement. Bassist
John Entwistle tells the London
Daily Express, “It's better to be a
wealthy old rock star than a broke
old rock star.”

|

1995/The murder trial of Yolanda
Saldivar, accused of murdering
Tejano star Selena, begins.

1997/ John Denver, 53, dies when the
small plane he is piloting crash-
es into Monterey Bay, CA.

Born: Luciano Pavarotti 1935, Martie
Seidel (Dixie Chicks) 1969

SATURDAY, OCTOBER 13

1792/ 1n Washington, DC, the corner-
stone is laid for what becomes
known as The White House.

1974/Ed Sullivan, 73, dies in New
York City.

1984/ Rev. Jesse Jackson guest hosts
Saturday Night Live, appearing
in several of the show's skits.

| Born: Lenny Bruce 1925-1966, Mar-

garet Thatcher 1925, Chris
Carter 1956, Kelly Preston
1962, Nancy Kerrigan 1969

- InMusicHistory

1980/ Johnny Cash is elected to the
CMA Hall of Fame.

1985/B-52's guitarist Ricky Wilson,
32, dies of complications from
AIDS.

1993/ MTV deletes all fire references
from Beavis & Butthead after the
death of a 2-year-old Ohio girl.
The girl’s 5-year-old brother set
his bed on fire after hearing “fire
is cool” on B&B.

Beavis & Butthead under fire.

Born: Paul Simon 1941, Sammy
Hagar 1947, Marie Osmond
1959

Y, OCTOBER 14

— |

1947/Flying the Bell X-1 Rocket,
former fighter pilot Chuck
Yeager breaks the sound barrier
for the first time.

1954/ Featuring a cast of 25,000, the
Cecil B. DeMille epic The Ten

Commandments, starring
Charlton Heston, begins filming
in Egypt.

1968/ The first live telecast from space
is made as Apollo 7 astronauts
give a tour of their spacecraft
and show views through the
windows.

1987/1n Midland, TX a media frenzy
occurs when hundreds of res-
cuers come to the aid of 18-
month-old Jessica McClure,
who fell 22 feet into an aban-
doned well. She's rescued 58
hours later.

Born:Dr. C. Everett Koop 1916, Roger
Moore 1927, Ralph Lauren
1939

~ InMusicHistory

1977/Legendary crooner Bing
Crosby, 73, dies in Madrid,
Spain following a heart attack.

1996/ Madonna and Carlos Leon be-
come parents to daughter
Lourdes Maria Ciccone.

Born: Thomas Dolby 1958, Shaggy 2
Dope (Insane Clown Posse)
1974

— Frank Correia

www.americanradiohistorv.com

Hey, Macca! Got Milk?

Milk does a body good, but
apparently Paul McCartney

doesn't think so. According to Us
Weekly, he and the animal-rights
activist group People for the Ethi-
cal Treatment of Animals are
mounting a campaign to convince
British children not to drink milk
because it will make them “fat,
spotty [pimply] and flatulent” The
‘zine says that, during the cam-
paign, PETA is handing out
100,000 Pokemon-style cards to
kids that suggest, through cartoon
characters Chubby Charlie,
Spotty Sue and Windy Wendy,
that, if they drink milk, they can
expect all sorts of problems.

Life's been good to ex-Eagles
member Joe Walsh so far, but
Entertainment Weekly says that
“there’s gonna be some heartburn
tonight"! The "zine says Walsh will
perform at the opening ceremony
for the Spam Museum in Austin,
MN, alongside lunch-meat lumi-
naries like The Solid Senders and
The Spamettes.

Just in case you've been won-
dering whatever happened to sur-
viving Milli Vanilli member Fabrice
Morvan: The Starsays he's sing-
ing karaoke in a traveling shower
stall! The singer is back onstage
— sort of — emceeing a concert
tour called Malibu Run Shower
Palooza, in which fans jump in a
portable shower to beit out tunes.

Mick Jagger is finding out what
adrag it is getting old. Us Weekly
says that after he found out he
was British 'zine Saga's cover
boy, he got bent out of shape be-
cause he felt he was too young to
be profiled in a 'zine read by se-
nior citizens. The Star says he
also balked at the article, which
said that even though his face is
heavily creased, he has gray
roots in his dyed hair and his body
looks debilitated, he is still “taking
on challenges”

Madonna is also steamed, be-
cause, Us Weekly reports, a Cali-
fornia company is using her face
to sell condoms. The ’zine says
the condom box and individual
wrappers feature head shots
cropped from nude photos she
posed for in 1979, before she be-
came famous.

7 They're-Stylin’! —

“I don’t really check out
people’s asses,” Jennifer Lopez
tells Us Weekly. “That's why it's
such a phenomenon that people
feel like they can just check out
mine. Because I'm not really up in
it like that”"People applauds and
disses Lopez's style choices —
as well as those of Madonna,
Janet, Britney Spears and
Destiny’s Child — in its “Best

THERE BUT FOR THE GRACE
OF GOD ... — “God works in mys-
terious ways,” Kenny Chesney tells
the Star. He was scheduled to shoot
a video for his new single, “Tin
Man,” at the World Trade Center on
the day that the terrorist attacks oc-
curred, but the video shoot was
canceled at the last minute. ‘I'm cer-
tainly glad | wasn’t there,” he says.
‘But | feel terrible for all the families
who have been affected by this.”

and Worst Dressed 2001” issue.

Mariah Carey applauds and
disses her own style choices
through the years in Allure. De-
scribing the dress she wore to the
Grammy Awards in 1996, she
says, “This is called ‘a miserable
girl in a white dress who is living
the life of a person stuck in a place
called Sing Sing with a bunch of
psychos.” Regarding her hairstyle
during Divas Live 1998, she says,
“My hairdresser got a little carried
away with the fact that the show
was called Divas. When | wasn't
looking, he was just teasing my
hair like a madman. | looked on TV,
and | was like, ‘Who in the Sam Hill
is this?' That would be me.”

If Britney Spears can't decide
what to wear, she won't wear any-
thing — at least at home, anyway.
“I believe the body’s a beautiful
thing, and you shouldn't try to hide
yourself,” she tells the Globe. “But
there are mornings | wake up and
my butt feels fat”

Us Weekly reflects on her and
Justin Timberiake's relationship,
as well as other celebrity ro-
mances that blossomed in the
*2001 Summer of Love.” Did Jus-
tin “pop the question”™? The Star
thinks so.

Bjork describes her new album,
Vespertine, in Spin: “It's about not
speaking for days and daydream-
ing and it's snowing outside. It's
about zooming in and finding
heaven underneath your kitchen
table. Most people think that the
life they lead is boring and the
noises they hear every day are
ugly. But if you take those same
noises and make them into some-
thing magical and out of the ordi-
nary, | think that's brave.”

— Deborah Overman

Each week R&R sneaks a peek through the nation’s consumer mag-
azines in search of everything from the sublime to the ridiculous in
| music news. R&R has not verified any of these reports.
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72 miltion households 7% midion households l E L Ev l S lm F l LM s
Tom Calderone Peul Marszalek
VP/Programming VitMusic Programming Due to a delay, Nielsen Media Rasearch’s television ratings were not BOX OFFICE TOTA LS
Plays A l_l#D < available at press time. Nielsen TV ratings will return next week. September 21-23
o i BUSH The People That We Love —_— Title e dkend
n )i
PO.D E:;;c"g,mw COMING NEXT WEEK Distributor (S To Date)
— GINUWINE Uiferences 1 Hardball $8.05
JENNIFER LOPEZ I'm Real k<] MICHAEL JACKSON You Rock My World . Paramount ($19.28)
N IHONA ol i%fﬁ" dmg o Tube Tops 2 The Others $5.08
PUDDLE OF #UDD Contol i X-LARGE TNTs Come Together: A Night for Miramax * ($80.08)
OMX We Right Here ALIEN ANTFARM Smooth Criminal John Lennon's Words & Music is 3 The Glass House $4.40
R. KELLY Feelin On Your Box » ;#:ﬁ"fn"lf' g:’[:':vm“e slated to feature performances of Sony ($11.66)
FABOLOUS I/NATE DOGG Can'tDeny h %8 SUGAR REY When Ifs Over Lennon's work by Yolanda Adams 4 The Musketeer $3.54
P. DIDDY & THE FAMILY Bad Boys For Lie % WISEGUY3 Start The Commotion Marc Anthony, Dave Matthews Universal ($22.67)
MARY J. BLIGE Family Affair be) NéW Band, Nelly Furtado, The Isley 5 F'USF\’I" HOC” 2 ($21$536512;
FIVE FOR FIGHTING Superman (It's Not Easy) Brothers, Cyndi Lauper, Moby. ew Line !
ALL STAR TRIBUTE What's Going On 28 NELLY FURTADO Tum OF The Lign e b 5 by pR;ed n\g 6 Two Can Play That Game $3.21
WISEGUYS Start The Commotin 7 ENRIQUE ISLESIAS Hero Alanis Morissette, Lou a Serly ($18.18)
MISSY ELLIDTT OneMinute Man % LARGE Stone Temple P"°fs in a show ex * Tyrese, Showtime at the 7 Rat Race $2.94
NELLY FURTADD Tum Off The &ight % BARSNAKZD LADIES Faling For The First Time ecutive-produced by Lennon’s Apolio (check local listings for
. BLU CANTRELL Ht'Em Up Style (Oops!) widow, Yoko Ono (Tuesday, 10/2 i Paramount (851.52)
JANET Someone To Call My Lover % DESTINY'S CHILD Emotions 3 ' Vs ' time and channel). 8 Rock Star $2.93
MARIAH CAREY Never Too Far a | SYoRR S ity pm). WwB (815.12)
nt
DESTINY'S CHILD Emotion 2] JENMIFERLDPEZ 'm Real Erid 5738 Monday, 10/1 9 Jeepers Creepers . $2.77
JOHM MELLENCAMP Peaceful World rida ) MGM/UA ($33.56)
BUSRECRRSEEL & STEWIE NISKS Sorcarer v, « Elton John, David Let- 10 American Pie 2 $2.68
TRICK DAODY I'm AThug A U2 Sauck in AMoment You Can't Get Out OF terman. i I $130 65
GINUWINE Differences 3 MEDIUM niversa ( .65)
ELTON JOHN | Want Love 23 3DODRS DDWN Be Like That
MICHELLE BRANCH Everywhere Wednesday, 10/3
MACY GRAY Svieet Baby 2 CAKE ShottSkirvLong Jacket T -
MICHELLE BRANCH Everywhere 2 CRAIG DAID FillMe In « George Jones, David Let- Al figures in millions
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WEEZER Island In The Sun 2 R.E.M. Al The Way ToReno g ) Source: ACNielsen EDI
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