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murder inc.’s first lady of
r&b with her debut single

N L foolish

debut album in stores
april 9, 2002
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Crossover Monitor 27*-21* (+553) #1 GREATEST GAINER!  Already Over 32 Million in
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management ¢ marketing ¢ sales
According to the experts, there are signs of
recovery in the radio-industry economy. At
the recent RAB 2002 convention in Orlando,
RAB President/CEQ Gary Fries admitted that
business last year fell to depths nobody
could have imagined. But Fries said that
business in January 2002 was actually
higher than it was a year earlier, and there
are other signs that the radio industry could
be in decent shape this year. Our
Management, Marketing & Sales section
also features our annual Spring Ratings
Tuneup from consultant John Lund and our
GM Spotlight, which this week features a
manager of Olympic proportions, KSL/Salt

Lake City’s Chris Redgrave.

Pages 10-14
R&R '02 INDUSTRY ACHIEVEMENT
AWARD NOMINATIONS

Here’s your chance to nominate the best
and the brightest for a 2002 R&R Industry
Achievement Award. In this issue (and
only this issue) you'll find an official ballot
where you can suggest your favorite
station, GM, PD, MD, personality, label and
label exec. A second round of balloting will
occur in April; the winners will be
announced at R&R Convention 2002 in
Beverly Hiils, CA.

Page 40

RUSH LIMBAUGH SPEAKS UP!

As Talk radio executives from around the
world gather in Washington, DC for the
R&R Talk Radio Seminar, News/Talk/
Sports Editor Al Peterson put together
another great special documenting the
year in News/Talk radio. Anchoring this
year’s special is an interview with Rush
Limbaugh, who discusses at length his
comeback from total deafness. Al aiso has
profiles of Sean Hannity, Glenn Beck, Kevin
Straley and Ken and Daria Dolan.

Begins on Page 23

(THiS 1] WEEK |

CHR/POP
« NO DOUBT Hey Baby (/nterscope)

CHR/RHYTHMIC

« JA RULE Always On Time (Murder inc./Def Jam/IDJMG)

URBAN
« BRANDY What About Us? (Atiantic)

URBAN AC
« MICHAEL JACKSON Butterflies (Epic)

COUNTRY
« STEVE HOLY Good Morning Beautiful (Curb)

AC

« ENRIQUE IGLESIAS Hero (Interscope)

HOT AC
« CALLING Wherever You Will Ga (RCA)

SMOOTH JAZZ
< BRIAN CULBERTSON All About You (Atlantic)

ROCK

« CREED My Sacrifice (Wind-up)

ACTIVE ROCK

« PUDDLE OF MUDD Blurry (Flawless/Geffen/Interscope)

ALTERNATIVE
« PUDDLE OF MUDD Blurry (Flawless/Geffen/Interscope)

TRIPLE A
* ALANIS MORISSETTE Hands Clean (Maverick/Reprise)

THE INDUSTRY'S INEWSPAPER

By JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF
yorke @rronline.com

Sirius Satellite Radio had
originally expected to

service, audiophiles in

and Jackson,

subscribe to the 100-channel,

More than 14 months after

launch its much-ballyhooed €9

Houston; Den-
ver; Phoenix; SI R I u

FEBRUARY 22, 2002

Four Markets Get Sirius

Bl Ad campaign rolls out on terrestrial radio

digital-quality service for $12.95
per month.

Jackson, the market where

+ Sirius CEO Joe Clayton

\ / taunched DIRECTV 10

" years ago, hosted a VIP

\ kickoff gala with live

performances by Randy

Travis, Earl Scruggs, Tom T.

Hall, Tracy Lawrence and

MS got their first opponumty to Rhonda Vincent & The Rage.
SIRIUS/See Page 17
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Rush Limbaugh’s listeners have taken a keen
interest in the talk host following the Sept. 11,

2001 events and in their after-
‘, o
‘ &

math. The surge in listening is
particularly strong among
younger listeners. The research
— which also shows Lim-
baugh’s appeal to be stronger
than it was three years ago —
was conducted by Paragon Me-
dia Strategies.

Of the 379 people queried by
Paragon who said they listen to
Limbaugh regularly or occa-
sionally, a net 30% of listeners
said they listen more since the terrorist attacks of
Sept. 11. (Net gain is the percentage of those who
listen more minus the percentage of those who lis-
ten less.) Among listeners under 25, 52% said they
listen more.

When asked a similar question about listening
during the ongoing war on terrorism, a net 24%
of the panel said they listen to Limbaugh more,
with 44% of under-25s listening more.

Limbaugh’s battle to hear is widely known
among his listeners, but it has virtually no effect on
his appeal. Almost three out of four listeners were
aware of Limbaugh’s hearing problems, and 44%
said they have noticed some change in his speech.
But 95% of listeners said the issue will have no ef-
fect on their future listening.

To request the full report on Rush Limbaugh,
g0 to www.paragonmediastrategies.com.

Limbaugh

= Paragon Research update: Limbaugh’s appeal as strong as ever

Tracking Rush’s Appeal

In 1999 and again this year, Paragon Media Strate- :

gies asked Rush Limbaugh'’s listeners questions about
various aspects of his appeal. Percentages below are
those listeners who agreed with the statements.

o The Rush Limbaugh Radio Show still has the same
aggressive, political edge that it has always had.
2002: 84% 1999: 63%

* Rush Limbaugh is now part of the conservative
establishment rather than an independent outsider.
2002: 60% 1999: 49%

e The Rush Limbaugh Radio Show s the only
reason | listen to the radio station he’s on.
2002: 31% 1999: 21%

° The Rush Limbaugh Radio Show is less
entertaining than it was six months ago.

2002: 25% 1999: 22%

» i'm listening more to The Rush Limbaugh Radio
Show now than | was six months ago.
2002: 26%

o |'m listening less to The Rush Limbaugh Radio
Show now than | was six months ago.
2002: 34% 1999: 35%

Source: Paragon Media Strategies survey of 379 people in
2002 and 296 people in 1999 (ages 15-64) who said they
listen regularly or occasionally to Rush Limbaugh. The 2001
sample was composed of 53% men and 47% women.

1999: 18%

EXCLUSIVE RUSH LIMBAUGH INTERVIEW: SEE PAGE 24.

Revenue Drops As
- Groups Work To
Better Cash Flow

So far, without exception, the
titans of Radioland have sung a
tune to investors that goes some-
thing like this: “Our fourth-quar-
ter net revenue was down X per-
cent, and it’s really looking glum
out there. Our visibility is not
good right now, but we hope
things improve in the second half
of the year.” While there are
some variations on the reasons
revenue is down, the main theme
is the same: a soft advertising en-
vironment.

Infinity Broadcasting rev-
enue dropped 11% in Q4, to
$938 million, and 8% in 2001, to
$3.97 billion. Cash flow for In-
finity decreased 20% in Q4, to
$385 million, and 13% in 2001,
to $1.52 billion. But parent com-
pany Viacom beat Wall Street
estimates: It posted a Q4 net loss
of $42.5 million, or 2 cents per
share, compared to earnings of
$30.4 million, or 2 cents, in the
same period a year ago.

Excluding one-time gains and
charges, Viacom’s Q4 net loss
was 8 cents per share. First Call
analysts had predicted an 11-cent

EARNINGS/See Page 6
Universal Sb;lth | PART TWO OF A TWO-PART SERIES | Johnson Becoines
Sets Switzer As | Telecom Turns 6: Did The A
or. UI/TTOMOYON | pct Eliminate ‘The Little Guy'? | o oevoce

thelion@ rronline.com By Joe Howarp

Bryan Switzer has been
named Sr. VP/Promotion for
new Nashville-
based label
Universal
South. He was
formerly VP/
GM at Atlan-
tic/Nashville.

“We are
thrilled to have
someone with
Bryan’s expe-
rience, knowl-
edge and pas-
sion joining Universal South’s
senior management team,” said

Switzer

SWITZER/See Page 18 |

R&R WASHINGTON BUREAU
Jjhoward@ rronline.com

The Telecommunications
Act of 1996 led to an un-
bridled boom of consolidation
in the radio industry, driving
up the prices of
radio stations
and the stocks
of companies that own them.
Amid the economic flurry,
many believe that radio lost
some of its uniqueness and
that delivering a healthy bot-
tom line took precedence over
radio’s traditional focus on
serving communities.

While he stopped short of
calling the act bad for radio,

Entravision Radio President
Jeffrey Liberman said that
consolidation has put too
much control in the hands of
station owners and advertis-
ers. “Since station groups are

now able to sell
Court Orders FCC To Reconsider in clusters. this
TV Dwnership Cap: Page 4 s

vertiser to dominate the
amount of dollars in each
market,” he told R&R. Liber-
man also believes that larger
operators have the power to
dominate weaker competitors.
“Controlling multiple formats
has allowed operators to niche

TELECOM/See Page 49

Motown Records has ap-
pointed Michael Johnson Sr.
VP/Marketing
& Promotions.
Based in New
York and re-
porting to Mo-
town Presi-
dent/CEO Ke-
dar Massen-
burg, Johnson
will oversee
radio promo-
tion, as well as

M. Johnson

marketing and sales operations.
Massenburg said, “As a well-
respected music-industry veteran,
Michael’s wealth of knowledge

MOTOWN/See Page 17

Fall 2001 Arbitron results from all markets: www.rronline.com
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The Only Static You'll Get
Is From The Caller On Line 1

You may get a lot of noise from an opinionated caller, but

your show sounds crystal clear to the radio audience. That
is if you have a Gentner Broadcast Telephone System

from Harris.

Although the system'’s console looks like an ordinary
telephone your talk show host will see the difference
immediately. Not only is the

sound incredibly clean and Gentneﬁ

crisp, the system includes

two built-in digital
hybrids so you can
conference up to four
on-air callers
simultaneously. And each
one will be heard loud
and clear. Even Mr.
Cranky on line 1.

Which brings us to another important point.

Gentner Broadcast Telephone Systems have
multi-colored line indicators so your host knows who's
on the air, who's on hold, who is talking to the producer
and who has been screened. Plus, the host can screen calls
off the air while other callers are on the air. So if the guy

on line 1 isn't a good fit for today’s show — he’s history.

There’s much more to know, of course, including Gentner’s
6 or 12 telephone line capabilities, available software to
customize a system to your specific requirements, and

network solutions that let you connect multiple studios.

To learn all that a Gentner Broadcast Telephone System can

do for your operation, contact your local Harris representative.

next level solutions
SERVICE

SYSTEMS
AUTOMATION

TRANSMISSION

www,broadcast.harris.com ‘m’s
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Johnson Joins J
As VP/Urban Promo

J Records has tapped Cynthia
Johnson as VP/Urban Promotion.
Based in New
York, she reports
to Sr. VP/Urban
Promotion Ken
Wilson.

“It is my plea-
| sure to welcome
Cynthia to our
= promotion team,
= and I’m truly ex-
| cited to work

with her again,”

Wilson said.

“She has an excellent understand-
ing of this ever-changing promotion
game, and her extensive experience,
enthusiasm and dedication comple-
ment what J Records is all about.”

Johnson said, “I am extremely
happy to work with the exception-
ally talented people at J Records
and to contribute to the company’s
overall success. Ken Wilson is my
mentor and friend. I'm elated to
work with him again. Having him
on the J Records team assures our
success.

“] am also honored to have the op-
portunity to work with [J founder
and Chairman/CEO] Clive Davis,
whom I have admired for years, and
[Sr. VP/Black Music] Ron Gillyard,
who has the vision and ability to
make the dream a reality.”

Johnson was most recently Sr. VP/
Urban Promotion at Columbia
Records. She was also named R&R
Urban Promotion Executive of the
Year in 2000 and 2001.

Johnson

CC Takes ’80s To
The 'MAX In Atlanta

Clear Channel on Monday com-
p]eted its move-in and signal shift
of WYAV/Atlanta
from Bowdon,
GA by unveiling
a pop-based "80s
format as *105.3
WMAX.”

WYAI was pre-
viously Country
at 105.5 MHz,
serving a rural
area between At-
lanta and Anniston,
AL. The station
now boasts a class C signal that
covers most of the city; WYAI's
signal is weakest in the far northeast-
ern portions of the metropolitan area.

WYALI has already changed its
call letters to WMAX, which were-
formerly located on the newly
renamed WMGP/LaGrange, GA.
Core artists of the new "MAX
include Prince, John Cougar
Mellencamp and Bon Jovi. A PD

Dukes

WMAX/See Page 17

| Sports WXXA. Now he

Talkin’ ’Bout Freedom!

Paul McCartney recently sat down with MJI Broadcasting Sr. Direc-
tor/Rock Programming & Specials Sal Cirrincione for an extensive in-
terview about McCartney’s latest album, Driving Rain. The special was
a co-production between MJI and McCartney’s MPL Communications.

Emmis Exits Denver With KALC Sale
I Entercom buys Hot AG ‘Alice’ for $88 million

BY MoOLLIE ZIEGLER
R&R WASHINGTON BUREAU
mziegler@rronline.com

Emmis Communica- |}
tions sold its second Den- |
ver radio station in as
many days last week when
Entercom agreed to pay §
$88 million for KALC.
The deal came a day after
Entravision said it would
buy KXPK/Denver for
$47.5 million.

Entercom will assume control of
Hot AC KALC under a time-brokerage
agreement once the deal passes mus-
ter with the Department of Justice, ex-
pected sometime this quarter, and the
transaction should close in May.

On Feb. 1 Entercom took control
of three other Denver stations —
Tribune’s KEZW, KKHK & KOSI
— but the closing of that deal could

Smlyan

years, at Tribune’s option.
Entercom President/COO
| David Field calls KALC
“the perfect strategic com-
plement to the Tribune
properties.”

‘While selling its two stations
in Denver is a lucrative
prospect for Emmis — it’s
pocketing $135.5 million for
the pair — the company will
no longer have a presence in
market No. 23 and will have to live
without the $3.5 million in cash flow
the two stations are expected to gen-
erate this year.

But, referring to when he saw the
prices Entercom paid for Tribune’s
Denver outlets, Emmis Chairman/CEO
Jeff Smulyan said, “We realized-it made

EMMIS/See Page 17

be delayed by up to three |

clear channel Ups carls In Loulswlle

Kelly Carls has been named to
the newly created Director/Opera-
tions position for Clear
Channel/Louisville. Carls
rises from Director/AM
Operations, in which posi-
tion he oversaw News/Talk
WHAS, Talk WKJK and

oversees the entire cluster,
which also includes Coun-
try WAMZ, Classic Rock
WQMF, Rock WTFX,
Country WYBL and CHR/
Pop WZKEF.

“In an ongoing effort to better or-
ganize and streamline our operation,
I'am pleased to announce the promo-
tion of Kelly Carls,” Clear Channel
Regional VP/Market Manager Bill

Carls

Gentry said. “With heavy mandates
and deadlines, new and expanded
B acquisitions and responsi-
bilities and increasing re-
gional pressure, Kelly is the
logical choice to help us sort
it all out (so I don’t have to).
Kelly will be available to
assist our award-winning
PDs, to determine and coor-
dinate priorities with engi-
neering and to continue to
try to force his news prod-
uct on the FMs!”

Carls was previously OM
of WHAS and Regional PD for
Clear Channel’s News/Talk stations
in Kentucky (Louisville and Lex-
ington), Tennessee (Memphis) and
Shreveport, LA.
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SBS/L.A. Promotes Radlovic To VP/GM

As expected, KLAX (La |
Raza) & KXOL (El Soly
Los Angeles VP/Station
Manager Marko Radlovic
has been promoted to VP/
GM of the Spanish Broad-
casting System Regional
Mexican duo. Radlovic be-
came interim VP/GM of

con Jr., to whom Radlovic
reports. “His knowledge
of the L.A. marketplace is
a valuable asset as we con-
tinue to expand our share
{ of the nation’s largest His-
panic market. Marko’s
% combination of experience
and demonstrated leader-

the stations when Bob Vi- ship bode well for his abil-
sotcky, who had been VP/ ity to maximize our sales
GM since August 2001, ex- Radlovic potential in Los Angeles.”
ited at the end of January. Radlovic told R&R, “1

“I am pleased that Marko has ac-
cepted this increased responsibility,”
said SBS President/CEO Raul Alar-

want to thank Raul Alarcon Jr. and

RADLOVIC/See Page 17
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KKRZ/PortIand OR Appoints Hayes PD

Michael Hayes has been named
PD of Clear Channel’s CHR/Pop
KKRZ (Z100)/Portland, OR.
Hayes transfers from a similar post
at the company’s WKST/Pittsburgh.

“I grew up in the Pacific Northwest
and consider my move to Portland
and KKRZ a homecoming,” said
Hayes. “I still get an adrenaline rush
when I hear great radio. Radio is more
than just a job to me; it’s an art form.

“My other passion is music; I can’t

fathom anyone getting into the busi-
ness without a love and passion for
the music. KKRZ has long had a rep-
utation as being one of the premier
CHR stations in America, and it’s our
job to put Z100 back on top where
it belongs in the Portland market.”

Hayes is a 20-year programming
veteran, with stints at WIOQ/Phil-
adelphia, KBEQ/Houston, WZOU/
Boston and KQKS/Denver on his
resume.

G
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Also puts forward ‘consumer-friendly’ complaints system

By Jo Howarp
R&R WASHINGTON BUREAU
Jhoward@ rronline.com

In an effort to work around a Washington, DC Circuit Court
decision that interfered with its plans for spectrum auctions, the
FCC has proposed several solutions to the problem of commer-
cial and noncommercial operators sharing the same spectrum and
has asked for public comment on its proposals.

In July 2001 a DC federal appeals
court vacated an existing FCC rule and
said that noncommercial educational
rad1o broadcasters are exempt from
having to compete in auctions for
commercial broadcast frequencies.
That decision forced the FCC to come
up with a new policy for licensing
noncommercial stations on commer-
cial channels.

At the FCC’s Feb. 14 meeting the
Mass Media Bureau introduced a pro-
posal that it hopes will begin to resolve
the issue. The bureau proposed three
options: to limit noncom applicants to

the existing reserved noncommercial
frequencies, to permit noncoms to ac-
quire licenses for unreserved channels.
when no commercial entities apply or
to allow noncoms to reserve additional
channels.

However, the bureau stressed that
these are not the only options it will
consider and invited public comment
and additional ideas. Mass Media Bu-
reau Chief Roy Stewart said that, since
there is a large backlog of applications,
his bureau hopes to act quickly.

After the meeting FCC Chairman
Michael Powell said his agency is in a

“very difficult situation™ as it faces the
challenge of handling this issue and
admitted that he doesn’t feel strongly
about any one proposal. “We have to
explore all of those and many more
options to resolve what I believe was a
court decision in error,” he said.

Commissioner Michael Copps
added that the delay caused by the
court’s ruling “is harming our ability
to license new spectrum,” but he com-
mended the Mass Media Burcau for try-
ing to find a creative solution within
the narrow ruling.

Consumer-Friendly
Complaints
Also at the Feb. 14 meeting, the
FCC’s Consumer Information Bureau
proposed what it called “consumer-

FCC See Page 6

Court Orders FCC To Reconsider 0wnership Cap

By MOLLEE ZIEGLER
R&R WASHINGTON BUREAU CHIEF
mailroom@ rronline.com

AU.S. appeals court has rejected the FCC’s defense of its regu-
lations capping the national reach of broadcast owners at 35% of
the television audience and has sent the issue back to the commis-
sion for further consideration. Chief Judge Douglas Ginsburg wrote
on behalf of the three-judge panel that the FCC’s decision to retain
the rules was “arbitrary and capricious and contrary to law.”

Viacom, which owns the CBS and
UPN networks, joined FOX and NBC
in challenging the rule. Viacom and
FOX both have reach above the cap
imposed by FCC regulations, and
Viacom has been a vocal opponent of
the rule.

The larger television networks have
long argued that the regulation on na-
tional reach is outdated. Developed in
an era when three networks competed
for market control, the rule now restricts
seven broadcast networks in an increas-
ingly competitive environment that in-
cludes radio, cable, Internet and digital
broadcasting. Independent broadcast-
ers and affiliates have supported the
regulation, fearing that without it they
will lose bargaining power.

Viacom issued a statement on Tues-
day that said, “We are pleased with the
court’s ruling. It’s a great decision for
viewers. We believe strongly that the
FCC should eliminate its archaic re-
strictions on broadcast ownership —
rules that date back to the 1940s and
are clearly an anachronism in today’s
world of ever-expanding media
choices.”

NAB President/CEO.Edward Fritts
disagreed. He said, “The 35% televi-
sion ownership cap has been critically
important in preserving the network-
affiliate relationship that has made the
U.S. system of free, over-the-air
broadcasting the envy of the world.
This rule has been instrumental in pro-
moting localism and diversity. The

NAB will continue to build a solid
record to convince the FCC, Congress
and the courts to preserve the 35%
cap.” Viacom pulled its 35 CBS sta-
tions and 175 Infinity stations out of
the NAB last year over the issue.

The court on Tuesday also threw out
the FCC’s regulation prohibiting a
single entity from controlling cable
systems and broadcast stations in the
same market.

The FCC is required to review its
ownership rules every two years, and
in May 2000 the commission voted to
uphold both the ownership cap and the
broadcast-cable ownership ban. The
commission’s reasoning at the time was
that too little time had passed since it
increased the ownership cap from 25%;
that increase was enacted in 1998.

FCC Chairman Michael Powell,
who was an FCC commissioner at the
time, strongly opposed the 2000 deci-
sion, claiming that the FCC refused to
consider the new competitive land-
scape.

Business

BUSINESS BRIEFS
NAB: The Time Is Ripe For IBOC

I n comments filed in the FCC's in-band, on-channel digita!-broadcasting
proceeding, the NAB said, “IBOC technology is the radio industry’s
preferred route to a digital future,” and asked the commission to authorize
iBiquity’s technology for the service. The NAB pointed out that supporting
a “vibrant and vital terrestrial radio service” for the public and creating
digital opportunities for broadcasters have been policy goals for the FCC,
and it said that IBOC technology “has now proven out for the FM band
and is clearly the path to achieve these policy goals.” The NAB noted that
questions still exist about IBOC’s effect on terrestrial radio stations but
pointed out that iBiquity, NPR and the International Association of Audio
Information Services have tests underway to address those concerns.
The NAB also asked the FCC to announce what final steps will be neces-
sary to authorize digital radio transmissions.

Saga Pays $9 Million For New England Quartet
Saga Communications purchased Tele-Media Co.’'s WKNE-AM &

FM/Keene, NH and WKVT-AM & FM/Brattleboro, VT for $9 million in
a cash deal announced last week. The acquisition of WKNE-AM & FM
expands Saga's presence in New Hampshire, where it already owns
WFEA-AM, WQLL-FM & WZID-FM/Manchester. And, while WKVT-AM &
FM are Saga’s first stations in Vermont, the company owns four stations
in a nearby market: It has WHMP-AM, WHNP-AM, WAQY-FM & WLZX-
FM/Springfield, MA. Saga expects to close the deal in the second quarter.
Robert Maccini of Media Services Group represented Saga in the deal,
and Frank Boyile of Frank Boyle & Co. represented Tele-Media.

Millennium Completes $110M Press Deal

illennium Radio Group has completed its $110 million purchase of

Press Communications’ WBUD-AM & WKXW-FM/Trenton, NJ and
WBSS-FM/Atlantic City, NJ. The deal, announced in June 2001, was red-
flagged by the FCC over ad-revenue concerns. That holdup likely cen-
tered on Millennium’s acquisition of five Monmouth stations from Nassau
Broadcasting — a deal Millennium announced just five days after the
Press deal and that is still awaiting completion. Millennium also bought
three Atlantic City stations from Citadel.in March 2001.

Clear Channel Venture Buys Australian FM License

he Australian Radio Network, Clear Channel Communications’ joint-
venture with Australia’s APN News & Media and the U.K.’s DMG Radio

R&R Stock Index

This weighted index consists of all publicly traded companies that derive
more than 5% of gross earnings from radio advertising.

Change Since
21501 2/08/02 215102 21501 2/8/02-2/15/02
R&R Index 258.09 235.49 240.99 66% +2.3%
Dow Industrials 10,891.02 9744.24  9903.04 9% +1.6%
S&P 500 1326.61  1096.22 1104.18 -17% +0.7%

BLAKE §
LAWRENCE |8
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THE ISSUES, THE PEOPLE, THE TECHNOLOGY

Referred to by Advertising Age as the advertising industry’s soft-spoken visionary,
DDB Wor:dwide Communications Group Chairman, Keith Reinhard, thinks Radio
delivers more personal, more precise images than any other advertising medium.
He will first inspire you and then challenge you as he illustrates his keys of
advertising at The NAB Rzcio Luncheon, Tuesday, April 9. Dick Orkin, from
The Radio Ranch, will be inducted into the NAE Broadcasting Hall of Fame.

Sponsored by: ﬁ

ASCAP

WHERE MUSIC BEGINS

Keith Reinhard Dick Orkin
Chairman of DDB Worldwide The Badio Ranch
Communications Group, Inc. NAS Broadcasting Hall of Fame

This April, NAB2002 prom:ses to be a Show like no other — Jiving you the
opportunity to reenergize yourself, your team and your stations. Be sure to attend
the FCC Chairman’s Breakiast — Chairman Powell and ABC’s Sam Danaldson
go head-to-head discussing key radio and television issues.

Sponsored by: tl’CD
Capital

The Honorable

Michazl Powell

FCC Chairman

FCC Chairman’'s Breakfast

Sam Donaldson
ABC News
FCC Chairman’s Breakfast

Register by March 1 and save ug to $200 on
the Full Conference Package.
For more details, visit www.nab.org/conventions/nab2002

Broadcast

e NAB2002  www.nab.org/conventions/nab2002
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DEAL OF THE WEEK 2002 DEALS TO DATE TRANSACIONS AT A GNCE

e KALC-FM/Denver

| Dollars to Date:

$247,572,911 |

(Last Year: $3,860,191,556)

Dollars This Quarter: $247,572,911

(Denver-Boulder), CO

$88 million

Stations Traded This Year:

. Stations Traded This Quarter:

(Last Year: $2,202,699,600)

90

(Last Year: 1,054)

90

(Last Year: 343)

All transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.

® KIDI-FM/Guadalupe (Santa Maria) and
KTAP-AM/Santa Maria, CA $260,000

® KXPK-FM/Evergreen (Denver-Boulder), CO $47.5 million

® WMID-AM/Atlantic City, WMID-FM/Cape May, WGBZ-FM/
Cape May Court House, WTTH-FM/Margate City, WZBZ-
FM/Pleasantville and WBNJ-FM/Wildwood Crest
(Atlantic City-Cape May), NJ $13 million

® WYNT-FM/Upper Sandusky, OH $825,000

Emmis Exits Denver With Two Big Sales

Colorado

KALC-FM/Denver
(Denver-Boulder)

PRICE: $88 million
TERMS: Asset sale for cash ‘
BUYER: Entercom Communica-
tions, headed by President/COO
David Field. Phone: 610-660-5610.

It owns 98 other stations. This repre-
sents its entry into the market.
SELLER: Emmis Communica- |
tions, headed by President/CEO Jeff
Smulyan. Phone: 317-266-0100
FREQUENCY: 105.9 MHz
POWER: 100kw at 1,470 feet
FORMAT: Hot AC

Saga New England
Purchase

PRICE: $9.08 million
TERMS: Asset sale for cash

BUYER: Saga Communications
Inc., headed by President/CEO Ed
Christian. Phone: 313-886-7070. It

|

| owns 56 other stations. This repre-

sents its entry into the market.
SELLER: Tele-Media Broadcasting
Co., headed by VP/COQ Radio Ira
Rosenblatt. Phone: 603-889-1063
BROKER: Bob Maccini of Media
Services Group and Frank Boyle
of Frank Boyle & Co.

New Hampshire

WKNE-AM & FM/Keene

FREQUENCY: 1290 kHz; 103.7 MHz
POWER: 5kw; 12kw at 997 feet
FORMAT: News/Talk; AC

Vermont

WKVT-AM & FW/
Brattleboro

FREQUENCY: 1490 kHz; 92.7 MHz
POWER: 1kw ; 2kw at 610 feet
FORMAT: News/Talk; Classic Rock

| California

| KIDI-FM/Guadalupe

(Santa Maria) and KTAP-
AM/Santa Maria

| PRICE: $260,000

| TERMS: Emeraid Wave Media Presi-
dent George Ruiz is buying out part-
| ner Palma Ann Case’s shares in the
‘ company. Ruiz is purchasing 10,000
shares of common stock, valued at
| $26 per-share.
BUYER: Emerald Wave Media
President George Ruiz. Phone: 415-
598-9959. The company owns no
other stations.
SELLER: Emerald Wave Media
Secretary Palma Ann Case. Phone:
805-928-4334
FREQUENCY: 105.5 MHz; 1600 kHz
POWER: 350 watts at 1,342 feet; 470
watts
FORMAT: Regional Mexican; Re-
gional Mexican

l KXPK-FM/Evergreen
| (Denver-Boulder)

PRICE: $47.5 million
| TERMS: Asset sale for cash

Entercom captures ‘Alice’ for $88 million; Entravision to place ‘Radio Tri-Color’ on ‘The Peak’

SELLER: Emmis Communica-
tions, headed by President/CEO
Jeff Smulyan. Phone: 317-266-

| 0100

| BUYER: Entravision Communica- |

tions Co., headed by Chairman/CEO |
Walter Ulloa. Phone: 310-447-3870. |

| It owns 52 other stations, including |

KMXA-AM & KJMN-FM/Denver.

FREQUENCY: 96.5 MHz
POWER: 100kw at 1,528 feet
FORMAT: '80s

i
&3
3.
-
M
An

WMID-AM/Atlantic City,
WMID-FM/Cape May,
WGBZ-FM/Cape May
Court House, WTTH-FMW/
Margate City, WZBZ-FM/
Pleasantville and WBNJ-
FM/Wildwood Crest
(Atlantic City-Cape
May)

PRICE: $13 million

TERMS: Asset sale for cash
BUYER: Equity Communications
LP, headed by President/CEO Gary
Fisher. Phone: 609-484-8444. It owns
three other stations: WCMC-AM,
WAYV-FM & WZXL-FM/Atlantic City,
NJ.

SELLER: Margate Communica-
tions LP, headed by President

o0

Donald Brooks. Phone: 609-348-
4040
FREQUENCY: 1340 kHz; 102.3

| MHz; 105.5 MHz; 96.1 MHz; 99.3

MHz; 93.1 MHz

POWER: 890 watts; 3kw at 292 feet;
3kw at 295 feet; 3kw at 371 feet; 3kw
at 328 feet; 4kw at 217 feet
FORMAT: Adult Standards; Smooth
Jazz; CHR; Urban AC; CHR; Urban
AC

WYNT-FM/Upper
Sandusky

PRICE: $825,000

TERMS: Asset sale for cash
BUYER: Clear Channel Communi-
cations, headed by Radio CEO
Randy Michaels. Phone: 859-655-
2267. It owns 1,213 other stations.
This represents its entry into the mar-
ket.

SELLER: US Communications
Inc., headed by owner/President
Forrest Whitehead. Phone: 419-
294-4903

FREQUENCY: 95.9 MHz

POWER: 3kw at 299 feet
FORMAT: AC/Country

Earnings
Continued from Page 1

loss. For the full year, Viacom posted
anetloss of $223.5 million, or 13 cents,
compared to 2000’s loss of $816.1 mil-
lion, or 67 cents. Excluding one-time
gains and charges, Viacom had a loss
of 8 cents per share in 2001.

Viacom President/COO Mel
Karmazin, paraphrasing what he told
R&R last November that he feared
would happen, told an investor’s tele-

conference last week that advertisers
“beat up on radio sales guys.” Adver-
tisers wanted sales reps “to sell them
lower rates,” Karmazin told analysts,
trying to explain Infinity’s revenue
drop.

“It wasn’t that we saw one cancel-
lation of somebody who left radio be-
cause it was too expensive,” he said.
“If advertisers were genuinely con-
cerned about value, we would have
seen an awful lot of dollars shift from

Ownership
Continued from Page 4

friendly” procedures for filing infor-
mal complaints. Only the Common
Carrier Bureau now has a system in
place for informal complaints; the new
proposal calls for similar systems to
handle complaints filed by consumers
about any of the services regulated by
the FCC.

Commissioner Kathleen Abernathy
said a reworking of the FCC’s com-
plaint process is overdue. “We want
to send a message to consumers that

their voices will be heard, and we want
to tell businesses that infractions of
commission rules will not be toler-
ated,” she said. But Copps believes the
proposal comes up short. “l am con-
cerned that the procedures proposed
here may, in some cases, complicate
rather than simplify the complaint pro-
cess for consumers,” he said. “In cre-
ating a simplified consumer-com-
plaints process, we must not create
new bureaucratic hoops through which,
consumers must jump before their
complaints are addressed by this
agency.”

more expensive media like newspa-
pers into radio. It was more of a per-
ception that the advertising business
was soft, and if the advertising busi-
ness is soft, they still want to buy their
spots — but they want to buy them at a
lower rate. The sense is that the prices
are firming up because the dentand is
firming up.”

But Viacom had some good news for
investors too. The company acquired
KCAL-TV/Los Angeles for $650 mil-
lion cash, giving Viacom — which
owns and operates KCBS-TV in Los
Angeles — its eighth TV duopoly in
the country. It’s unclear if the company
will have to spin off one or more of its
L.A. radio stations to comply with FCC
market-ownership limits.

During the teleconference Viacom
Chairman/CEO Sumner Redstone set
out to soothe concerns that trouble was
brewing between himself and Karma-
zin. “Mel and I are getting along
great!” declared Redstone. ““Our man-
agement team, led by Mel, came
through with flying colors.” Redstone
added that Viacom’s future is “bright

| because of top management” and said

www americanradiohistorvy com

he and Karmazin are “totally in synch
and unequivocally committed” to
Viacom.

Cumulus Sees Tough
Comps In Q4

Cumulus Media’s Q4 net revenue
dropped 11%, to $50.8 million. On
Tuesday President/CEO Lew Dickey
said the drop was the result of a com-
bination of a very soft advertising en-
vironment and outstanding sales per-
formance in October and November
of 2000 that made the most recent fall
comparables more difficult to meet.

Broadcast cash flow dropped 3.5%,
to $16.6 million, while after-tax cash
flow improved from a loss of $1.6 mil-
lion, or 5 cents per share, to a gain of $1
million. or 3 cents. EBITDA jumped
14%, to $13.1 million, generally due to
the benefits from cost cuts made earlier
in the year, Dickey said. Cumulus’ per-
share loss widened from 32 cents to 48
cents. On a same-station basis, revenue
fell 10% and BCF increased 3%.

“It’s a pretty tough revenue envi-
ronment, and no one can tell for sure
when there will be an improvement,”

Dickey said. “We are focused on in-
creasing shares in each market.” Not
only that, he said, but “it’s a lot tougher
to put ad dollars on our books” because
of tighter advertiser guidelines adopted
by the company.

Two years ago Cumulus was rav-
aged by hard-to-collect debt. It has since
improved its profit margin dramatically
through better collections. Dickey said
that the company has worked hard to
cut costs and that costs are now in hand.
“We are holding our own,” he said,
“Cumulus has made a great deal of
progress in a relatively short time, and
we are poised for expansion.”

But Dickey noted that Cumulus will
be picky about its growth and will
choose deals that add to the bottom
line. The recent deals to acquire Au-
rora and Dickey Brothers outlets by
using Cumulus shares has helped
boost the company’s stock value and
eased its cash outlay. Dickey said the
addition of Aurora, expected to close
in late March, will add about $15 mil-
lion in BCF; the Dickey Brothers sta-
tions wilt kick in about $3.9 million.

Continued on page 18
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and the winner is....

We're moving to Merv Griffin’s

RR convention:

world-famous Beverly Hilton Hotel,
2 O 0 E located in Beverly Hills, California!

Home to * The Golden Globe Awards,

The Beverly Hilton Hotel

¢ Beverly Hills, California 3¢ * The ASCAP Pop Music Awards,

J u n e 1 3 = 1 5 * The Academy Awards Nominee Luncheon
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| for Personsﬂ 12+
Summer to Fall 2001

Committed, more than ever, to captivating audiences in need of
perspective, understanding and a touch of humor.

*Aqbitron Summer vs Fall 2001, MSA, ExactTimes ¢ M-F, Top 25 blarets |

EXCELLENCE IN BROADCASTING
NETWORK

For tnfom'atlcn CALL 212.445. 3923

- WwWwW americanradiohistorv com


www.americanradiohistory.com

10 © RzR rebruary 22, 2001

* Chris Redgrave in ihe GM Spotlight, Page 12
* Tune up for the spring book with John Lund, Page 13
* Pics and more from RAB2002, Page 14

“If you lose hope, you're just not looking
far enough ahead.”
— Joe Tye

management - marketing - sales

RAB’s Fries talks candidly about last year’s decline, shares optimism for 2002

At a press meeting during the

recent RAB2002 Sales, Manage-

ment & Leadership Conference
= in Orlando, RAB President/CEO
Y| Gary Fries shared his perspec-
| tive onseveral issues and trends
\| facing the radio industry.

of business out there,” noting that certain categories are
doing quite well. He continued, “Financial categories
have been good, as have telecommunications, although
not so much as three years ago. But that was when it was
extraordinary. [Television] entertainment — one of our
largest advertising categories — was pretty good last
year.”

The development of advertising subcategories also
offers new opportunities, Fries said. “We're finally
going to start seeing advertising for fuel-efficient autos
and personal transporters [scooters and similar

from your listenership and position in the communi-
ty, whether it be spot, national spot or NTR.” He
emphasized that these terms will not change the
revenue of the industry compared to previous years
and continued, “We've made some exclusions —
specifically, real estate and tower rentals — things
that are really business balance-sheet issues vs.
listener revenue. The other exception, which came up
because of 9/11, is pass-through of charity funds.
“At virtually every station NTR was probably
being reported as local revenue — and, maybe,

By Jeff Green

Executive Editor
Jjgreen@rroniine.com

i} Lookingback at his 2001 forecast
| for radio revenues in light of what
eventually became the first reve-

nue downturn in nine years, Fries
said, “None of us expect-
ed it to go where itended
up.Iremember mention-
ing a year ago that we
wereinavalley, but we could see the other side,
and the other side was around the end of June.
But when we got to July, it wasn’t the other
side, it was the Grand Canyon!”

Asked whether the recovery he predicted
for 2001 ever began, Fries replied, “Although
it was a lot slower than anybody had
anticipated, I felt very good about things in
August because 1 could see a steady re-
bounding taking place. We had started to firm up in
such categories as automobiles and financial institu-
tions. We were still wounded, but the bleeding had
stopped. But Sept. 11 broke that apart.”

But with 2001 on record as the second-best year in
radio-advertising history, Fries has good reason to feel
positive about the numbers and radio’s ad-revenue
future, and he predicts a 1%-2% gain in January 2002.
That would mark the first revenue increasein 13 months
and make radio the first medium to show growth since
late 2000. Fries said, “There are things about radio that
make it more resilient, the most important of which is
the fact that we are so strongly a local medium and have
the ability to create action faster than other media. The
local environment did not get hurt as badly as the
national.

“Remember that 2000 was absolutely phenomenal.
That's why we started the RAB Index of Radio Revenue
Pool Numbers [see box, right]. So you can see how 2000
actually related to a benchmark year. When you look at
the last three years in succession, you can see that the
radio industry has continued to grow and prosper. In 10
years our growthis 110%, so we don’t want tobreak our
focus and say, ‘Oh, my God, the business is going to hell
in a handbasket.””

Fries pointed out, “There is still a substantial amount

RADIO AD REVENUES BOX SCORE

2001 marked the radio industry’s first decline in ad |
revenue since 1991. But, despite the recession and the
tragedies of Sept. 11, it was still radio’s second-best
year on record.

JEFF
GREEN

|

% change from

Year Revenues® previous year l

2001 18.3 -7.4
2000 19.8 +11.9
1999 17.7 +14.9 !
1998 15.4 +11.6
1997 138 +11.3
1996 124 +7.8
1995 115 +85
1994 10.6 +11.6
1993 9.5 +9.2
1992 8.7 +1.2
1991 8.6 -2.3
*in bitlions
: Source: Radio Advertising Bureau, February 2002 &l

vehicles]. Health care interest in radio is very strong and
continues to grow — the general ‘well-being’

and prescription drugs.

category that also includes over-the-counter

sometimes, as national. We're going to go back and
recalculate so you don’t get skewed numbers, where
your local used to have NTR and now it doesn’t.

I can remember, a few
years ago, you would
never have considered
making a radio sales
call on your local hos-
pital, but in the past
few years that’s been
huge.

A SIP OF NEW LIQUOR
BUSINESS

Though Fries acknowledged
that, at $10 million-$12 million
per year, liquor advertising isn’ta
major income stream yet, he
predicted that when the liquor
industry releases “both barrels,”
it could eventually develop into
as much as a $100 million ad
business for radio, putting it on a
par with beer.

What's driving distillers to

Local Revenue

RAB INDEX OF RADIO REVENUE POOL NUMBERS

To put the intermediate and long-term growth of the radio industry into perspective,
the RAB has introduced the RAB Index of Radio Revenue Pool Numbers. The
index treats 1998 as a benchmark year, equating It to base year 100. The index
works similarly to the Consumer Price index, and information can be monitored
monthly. Local and national revenues are based on a pool of more than 100
markets as reported by the accounting firm of Miller, Kaplan, Arase & Co.

Dec. 2001 vs. Dec. 2000

All Markets -3%
Local Sales index 117.8
National Revenue
All Markets -15%
National Sales Index 101.4
Local & Nat'l Revenue
All Markets -6%
Combined Sales Index 113.9

YTD Jan.-Dec. 2001
vs. Jan.-Dec. 2000

Local Revenue Local Revenue

All Markets -4% All Markets -5%
Local Sales Index 123.9 —

National Revenue National Revenue

All Markets -19% All Markets -16%
National Sales Index 111.4 =

Local & Nat'l Revenue Local & Nat'l Revenue

All Markets -7% All Markets -7%

Combined Sales Index 122.0 —

Q4 2001 vs. Q4 2000

radio? Fries said, “There’s a real problem in the liquor
business. As the new generation converts from beer to
liquor, they’re buying the cheapest there is. So discount
liquor is becoming too popular [and interfering with the
sales of] a Smirnoff, Canadian Club or Jim Beam. Those
companies have too much invested in their brand
equity, and they can’t get it across anymore. They've
run all the magazines and billboards they're going to,
and they can’t get their lifestyle message across without
using broadcasting. That’s really where it’s at.”

The negative press television and radio broadcasters
have received in regard to accepting liquor advertising,
especially around the Olympics, has caused the beer
industry to become concerned that all radio and TV
alcohol advertising may be jeopardized. Fries said, “1
work pretty closely with the beer companies and have
seen their concern that the liquor industry will screw
them up, that there will be legislation that will take away
beer and wine on broadcast. There's fierce competition
between Miller and Anheuser-Busch; they know they
need brand equity and can’t get it through any other
media besides radio and television.”

The RAB does not have standards and practices with
respect to liquor advertising. “It’s really a decision of
[station licensing]; we don’t really have a position,”
Fries said. “There is a very definite moral code among
the beer, liquor and wine industries, and there are
special runs done by Arbitron that track ratings for
formats at 21-plus to ensure that advertisers are not
accused of targeting youth formats.”

NTR: NO MORE ‘DEER IN THE HEADLIGHTS'

Fries explained that the new reporting methods for a
station’s overall financial picture that take effect in 2002
will include “any revenue that is based on or comes

We're pulling NTR out of the comparatives; the
stations will report it and will show their last year’s
true NTR number vs. this year’s.”

Fries is optimistic about how much overall
business-NTR will account for in 2002 and is pleased
with the way radio pursued nontraditional revenue
during 2001. “Last year at this time I think this
industry was standing like deer in the headlights. A
lot of management people didn’t know where to go.
But as spot continued to struggle throughout the year,
management ratcheted up NTR to make their
numbers. I think you'll see a lot more NTR reported in
the first quarter and, probably, the second quarter of
this year than you saw last year.

“This is something I've spent a lot of time working

on with Wall Street. At first some of the reaction was,

‘I don’t want a radio station [giving numbers] that
aren’t broadcast revenues.’ I say, ‘Radio-station
revenues are the direct product of the station’s
relationship with a consumer group in the com-
munity, whether it be economic or programmatic.’
You're absolutely foolish not to use that relationship
with your listener to gain any sort of revenue that you
possibly can.”

That said, the pressures from Wall Street on
broadcasters concern Fries. “I'm worried that radio
has the chance of becoming more of a commodity and
losing its ability to adapt to and relate to its listeners,”
he said. “I want to make sure the radio industry
understands that the assets on the balance sheet are
not its fixed assets — buildings, land and towers —
but its listeners. Those assets are far more valuable.”

For The Record — In last week’s RAB2002 story,
Midwest Express Airlines was misidentified.

www americanradiohistorvy com



www.americanradiohistory.com

o
e i

i %n"—

THE WORLD IS CHANGING WHAT DO YOU NPINT IT TO BE?
: - T - éé‘_ g
| DO VUUR PRRT ﬁT A PARTV TD BENEFIT HOCK THE VOTE
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\Jo:.n ROCK THE VOT—E cmd MTV *to hronor the DAVE WNTTHENS BAND

and DESTI[W’S CHILD with the 9th Annuagl Patrick Lippert Awar*ds,
AARON SORKIN with the Rock the Na‘tlon Award and PAM HOROVITZ
with the Founders’ Award.

Hosted by GIDEON YAGO, MTV News Correspondent and SOLANGE,
Music World Entertalnment/Columblé Recording Ariist

special performances by NELLY FURTADO, GOO Gtm DOLLS
and GLENN LEWIS

7pm '
Tuesday, Februarg—26 2&82
House of Blues

8430 Sunset Boulevard

Los Angeles

ROCK THE VOTE is dedicated to protecting freedom of expression and
empowering young people to change their world. For more information
about the organization, visit www.rockthevote.org.

For tickets to the event, please call blue room events at (318) 491-1461.

Sponsored by new High Endurance sogp from 0ld Spice.

Featuring BT | rivcon | BE|2 ‘Hand Picked
artists from *nlz —

BZ suzzwoRTHY
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® An aspiring Olympian provides medalworthy inspiration

Her office overlooks the Winter Olympics Medals
Plaza, and Canadian-born Chris Redgrave per-
sonifies the Olympic spirit: She is team-oriented,
hard-working and dedicated to winning, and she
has a true sense of sportsmanship. Having climbed
the ladder at News/Talk powerhouse KSL/Salt
Lake City (the only station she has ever worked
for) from AE to Bonneville’s GSM of the Year in
1998 to, now, VP/GM, Redgrave brings dedica-
tion and a commitment to excellence to her station,
staff and company.

Whether she’s sledding head-first at 70 mph
down the Olympics skeleton track in a team-
building exercise or at home cooking up a new
recipe, Redgrave brings energy and enthusiasm to
everything and everyone. It's no wonder she was
nominated by so many colleagues for this week’s
GM Spotlight. Congratulations!

I decided to enter the world of broadcasting
because....

”A friend, Sue Wollman, was Sales Supervisor
here in 1989. I was in the restaurant business at a
company here in town, and she said to me, “You
need to be in radio.” There was a sales opening at
the time, and I trusted her. I was like a duck on
water. I started with the phone book; I had no sales
experience and definitely no radio experience.”

Career highlights:

“Over the years I've moved up from AE to
Local Sales Supervisor to LSM to GSM to VP/
GSM, and two years ago I was offered the VP / GM
position.”

The most challenging aspect of being a GM is....

“People come to work inherently wanting to do

a good job. It's our responsibility to acknowledge and
bring out their abilities and talents and to make sure
those skills are matched up with what we’re asking of
them in terms of job expectations. When you match
upemployees’ responsibilities to their job talents and
you watch them take off, there’s nothing more
rewarding. That, to me, is what it’s all about.

“Now I'm not going to sit here and tell you that all
49 people here are humming along at peak 10 and
couldn’tbe happier. We have some employees whom
we would like to grow and advance in other areas.
But because we don’t have other stations here to
move talent onward and upward, it’s a huge
challenge for me. We would love nothing more than
to give them those opportunities.”

KSL1I60

N EWSRADIOD

My most unforgettable moment at a radio station
was....

“Without a doubt, it was 9/11 and witnessing the
professionalism and sensitivity of the KSL staff.”

How did the events of Sept. 11, 2001 affect you?

“1 have to say I never thought 1 would ever
experience anything as devastating and heinous as
9/11.1had to consume the event through every news
medium possible just to grasp the magnitude of what
had taken place in this country. The effect that it has
had on me was a major reality check on how much [
had taken freedom for granted. The true resiliency of
the American people has been unbelievable.”

My favorite album of all time is....
“Years ago it was The Rolling Stones’ Sticky

VP/GM, KSL/Salt Lake City

CHRIS REDGRAVE

Bonneville |

Fingers, but now it's Susan
Tedeschi’s Just Won’t Buri.”

If 1 weren’'t in the radio
business, I'd probably....

“Own a restaurant. It's a
very tough business, but when you nail it, it's a
blast.”

I'm most proud of....

“There are several: | have a sister, Joey Robinson,
who works at the Children’s Hospital here. She’s a
clinical educator of nurses. I'm extremely proud of
her — she’s fought two bouts with cancer and
survived. She is a wonderful professional and
mother to my 15-year-old niece, Emily, who's a
greatkid. Of course, I'm very proud of my husband,
Jason, who really grounds me and is very sup-
portive. And I have to mention my staff, a really
dedicated group of professionals.”

One of my mentors was....

“I have several: My mom is no longer with us,
but she’s still my mentor now, as is my father. They
taught me my work ethic, value systems and the
importance of being honest and having integrity.
The true mentor in my life from a business
standpoint is Bonneville Salt Lake Group President
Richard Mecham. Bonneville CEO Bruce Reese and
COO Bob Johnson both do a wonderful job, and I've
had important ‘distant mentoring’ through them as
well.”

The best words of advice I ever received were....
“From my mom, Grace, who told me, “You can

do anything you set your mind to.””

You’'d be surprised to know that....

“I want to compete in the skeleton at the
Olympics!”

The GM Spotlight is selected by your nominations. Acknowledge the GM who made a difference in your career! E-mail nominations to jgreen @ rronline.com.

)

The Wall Street Jounal Makes Sense

“Radio i an industry thattouches peaple’s ives and makes a dfference, And when it comes o helping
helping make sense of business and money news, no ong does it better than The Wall Stregt Journal.

THE WALL STREET JOURNAL

Win new cume, longer TSL with money news from The Wall Street Journal. Call Nancy Abramson immediately at 914.244.0655

www.americanradiohistorv.com

— Jff Smulyan
Chairman, Emmis Communications
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THE EYES OF MARCH: YOUR SPRING RATINGS TUNEUP

Arbitron’s spring book begins
March 28, and every PD’s goal
is to attain the best possible
ratings. The 31 days of March
are crucial for planning and ex-
ecuting the strategies that will
have a positive influence on
your spring. Follow the day-
by-day checklist below to en-
hance your strategic planning.

By John Lund

FRIDAY, MARCH 1

U Thoroughly evaluate your fall
ratings. Review Arbitron software, the
mechanical diary, listener comments
and all pertinent ratings tracking data. You are the station’s
Arbitron expert.

O How much time do your P1 listeners spend with the station?
Create a strategy to get more P1s and to keep the core listening
longer.

O Review your most recent perceptual study to discover
opportunities and where change is needed.

() Aided by research and your personal evaluation, discuss your
conclusions with your consultants and the station GM. Consider
their recommendations, then plan your strategies.

SATURDAY-SUNDAY, MARCH 2-3

O Monitor the weekend programming on your station and air-
check the talents. Listen to the competition. What programming
qualities make your station unique and desirable?

) Compare your station’s website with those of its competitors.
Make yours the best in the market.

MONDAY, MARCH 4

() The book starts in less than four weeks. Evaluate your media
budget and finalize the creative.

O Order operational and promoticnal material — jingles, bumper
stickers, certificates, etc. — so everything arrives before the book
begins.

JOHN
LUND

TUESDAY, MARGH 5

O Consider your spring contest, keeping in mind what's hot,
timely and wanted by your listeners. Offer prizes in your big
contests that capture the imagination of your younger-thinking
core listeners. Award whatever is new and hard to get, whether it's
a car, video game, digital camera, wide-screen TV, leisure-time
activity or vacation destination, and consider the hot new TV show
and movie for your core.

O Meet with the station staff and-discuss your marketing mission
and tactics for spring. Get their input and consensus.

WEDNESDAY, MARCH 6

O Meet with the morning show talents. Qutline the show’s goals,
and develop a long-range strategy for features, community events,
stunts and advertising. Morning show stunts get the station
noticed and build star recognition. Pranks and stunts are to
morning personalities what hit movies are to actors.

Q Complete your music tesearch for spring. Implement the
results within two weeks to ensure that core listeners hear their
favorite songs with the correct repetition.

THURSDAY, MARCH 7

Q Confirm advertising and marketing schedules and placement
before the book begins. Create new marketing paths to expose the
station and inspire new cume to tune in.

0 Use your consultants as a resource for programming and
promotion ideas, talent training, morning show interactives and
stunts, and music and marketing.

FRIDAY, MARCH 8

O Meet with department heads to discuss the programming goals
that affect them. Identify and resolve potential conflicts now. Write
a sales promotion outline for spring that covers all the station’s
programming needs.

See your way to a great ratings sweep in 31 days

(3 Plan on-air events for every weekend in spring. Ask the sales
department for prizes.

3 Plan other appropriate weekend programming and obtain spon-
sorships and prizes from sales.

SATURDAY-SUNDRY, MARCH 9-10

() Conduct strategic planning this weekend. Design a marketing
planner for the station that includes contests, with official rules and a
contest history; advertising and media; and competitive programming.
For your strategic plan, consider ways to capitalize on your station’s
strengths to garner more cume and longer time spent listening.

O Write your strategic plan. Include a mission statement, demographic
goals, a listener profile, info on your competition and your own station’s
positioning and staffing. List anticipated major cume-building and TSL-
enhancing promotions and your station’s promotional strengths and
weaknesses. List local-market and national events, and note the
station’s activities and involvement.

MONDAY, MARCH 11

O Give your GM and consultants your marketing planner and your
strategic plan. Ask for their input on goals, budget and marketing.

Q) Consider ways to shape the singular stationality that sets the station
apart from its competition. Enhance the station’s passion, attitude and
enthusiasm.

O The “Three M's” are clearly the most important ingredients for
ratings: Music, mornings and marketing should be set.to win listeners
and conquer the competition.

TUESDAY, MARCH 12
O Create an.attention-getting April Fools’ Day stunt. Monday, April 1 is
the fifth day of the spring book.
O Tune up your music. Review your music software’s playlist, rules and
rotations.

WEDNESDAY, MARCH 13

O Plan your spring contests, using the marketing planner you created
last weekend.

O Have your contests’ rules approved by legal counsel. Print and post
the rules, and discuss them with your staff and receptionist. Contest info
should appear on your station’s website.

[ 8e sure everyone understands how the promotions work and when
they will run.

THURSDAY, MARCH 14

O The book starts in two weeks. Is everything set to roll?

O Consider public service promctions that include the airstaff and that
will be meaningful to your listeners.

[ Create and send press releases about contests, public service
involvement and major station activities.

FRIDAY, MARCH 15

O Meet with the GM to discuss corporate and management goals,
station sales promotions and budgets and what’s needed to ensure a
good book.

[ Develop new ways to make the station and its high-profile air talent
as visible as possible.

SATURDAY-SUNDAY, MARGH 16-17

O Scrutinize your weekend programming, features, syndication and
station sound.

O Monitor your competition for possible future employees for your
own station.

Q0 Be active and visible — Sunday is St. Patrick's Day!

MONDAY, MARCH 18

O Concentrate on inventive production. Create knockout promos that
showcase and image the station and make it stand apart from the
competition.

O Inventory the prize closet. Be sure you have everything you need to
get you through spring and summer: T-shirts, stickers, CDs, fast-food
certificates and morning show prizes.

O Get in touch with your record-label contacts and request giveaway
product for spring.

TUESDAY, MARGH 19
O Establish and post talent schedules for the spring book, including

Memorial Day weekend.

(3 Review engineering operations. Everything in every studio
must function properly. Meet with the chief engineer and discuss
signal quality, apparent loudness and processing.

O Update the station’s programming style guide. Outline talent
rules for formatics and basics, then send the guide to your
consultants for feedback. Carefully scrutinize on-air formatics,
and be sure your present sound reflects your written ptan.

() Check into a local hotel tonight.

WEDNESDAY, MARCH 20

O Spend the day at the hotel. Using a notebook, a laptop and
several radios, start at 5:30am and monitor the competition all
day. Unplug your phone and log all breaks, songs, music
rotations and listener benefits. Summarize the information and
your counterattack strategies for the GM and your consulants.
Revise your station’s strategic plan accordingly.

THURSDAY, MARCH 21

O The spring book starts in one week. Fine-tune your on-air
sound, production, promos and liners.

O Review commercial unit count by daypart and hour. Is it
competitive?

Q) Send airchecks to your consultants for their critique.

FRIDAY, MARCH 22

O Schedule and post notice of a staff meeting for March 27;
schedule a part-timer to cover the airtime.

Q) Discourage vacations during the spring book.

O Once again, check your station’s website and those of its
competitors. Is everything up date on your site? Is there any
content on a competitor’s site that tips you off about planned
contests, promotions or staff changes?

SATURDAY-SUNDAY, MARCH 23-24

O Listen attentively to Saturday midday; it's often the most
listened-to daypart in the week. Compare your programming to
your competitors’. What are they doing that you can counter?
Conduct an audit of your weekend air talent, and schedule
aircheck reviews with all the talent for next week.

O Attend your station remotes and those of its competitors.
Evaluate the visual and functional setup, the signage and the size
of the crowd. Are the talents’ formatics as tight as they are in the
studio? What creative listener incentives are awarded? Do your
station’s appearances represent the station well? Suggest
improvements, in writing, to the GM and sales manager.

O Plan to make your station more visible than your com-
petition’s every weekend throughout the book.

MONDAY, MARCH 25

O Update liners and promos at least twice a week. Check for
station sells, brevity and creativity.

O Researched gold music should be in place, and current and
recurrent music should be perfect. Send a backup music disc to
your consultants.

(1 Review airchecks with all talents today and discuss ways to
enhance their shows.

TUESDAY, MARCH 26

QO Analyze your competitors’ advertising and contest spending.
Be ready to track all competitive moves throughout the book.
Work closely with management to keep your station on course.
O Outline tomorrow’s staff meeting. Cover all topics, and be
ready to pump up the troops. Lead them into battle with your
spirited plan and positive attitude.

Continued on Page 14

John Lund is President of the Lund Consultants to Broadcast
Management and Lund Media Research, a full-service
multiformat radio consulting and research firm in San

Francisco. Contact Lund at 650-692-7777 or |
john@lundradio.com. Visit the Lund website at
| www.lundradio.com.
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SALES TRAINING TAKES CENTER STAGE AT RAB CONFAB

After more than 100 learning sessions, hands-on workshops and inspirational keynote addresses, the 1,400
delegates to the RAB2002 Sales, Management & Leadership Conference in Orlando Feb. 7-9 came away with
new contacts, training skills and notebooks full of valuable ideas for developing additional advertising rev-
enues for their stations and companies. In the weeks ahead R&R’s MMS section will provide more coverage of
sessions from this year’s popular conference.

DOWNLOAD COOKIES HERE [

Midwest Express Airlines Chairman/CEOQ Tim Hoeksema
shares several examples of excellence in customer
service during his RAB2002 luncheon keynote. To under-
score his points, he provided plenty of Midwest Express’
famous fresh-baked chocolate chip cookies for dessert!

SISTERS ARE DOING IT FOR RADIO

R&R Publisher/CEQ Erica Farber, Nassau Media Partners’ Joan
Gerberding (aiso the RAB's Conference Chair) and Southern California
Broadcasters Association’s Mary Beth Garber pause for pics after
the popular “Most Influential Women —— Strategies for Success,
Creating Tomorrow's Radio Leaders” session.

=
POLLAC
| PUT ON YOUR TRAINING WHEELS |

Consultant Irwin Pollack (right), seen here with panel moderator
and R&R Editor-in-Chief Ron. Rodrigues, offers some of his many
ideas for radio sales training programs. Other panelists for the
“Formalized Training Programs” session were RadioActive Sales
Development Services Frank Kulbertis and Luce Performance Group's
Sean Luce.

‘LUCE-ID’ THINKING

Luce Performance Group Head National Instructor Sean
Luce offers managers 10 motivational strategies to
direct AEs and hold them accountable at his “Leading
and Managing in a Changed World” session at RAB2002.

At the “Five Steps to Leadership” session, renowned
consultant, author and speaker Jason Jennings offers
insight on the differences between managers and leaders
and provides a list of key traits he believes are shared
by all great leaders.

%

[ YOU ARE NOT GETTING SLEEPY |

Commercial copywriting guru and R&R columnist Dan
0’Day demonstrates one of his simple yet powerful
methods of communicating during his “Hypnotic
Advertising” RAB session.

THE R&R CONVENTION IS MOVING!
R&R Convention 2002 will be held at Merv Griffin's
world-famous Beverly Hilton hotel in Beverly Hills, CA! |
Already home to the Golden Globe Awards, the ASCAP
Pop Music Awards and the Academy Awards Nominee
Luncheon, the Beverly Hilton will now host radio and
record industries’ premier event: the R&R Convention. it

happens June 13-15. Registration opens soon at
www.rronline.com.

this sign on the control room door: “Ratings in progress. Do not enter
until June 24.”

[ Today the station sounds terrific, and the next 12 weeks will be no
different. Every on-ait element sounds perfect: music, liners, contests
and air talent.

SPRING RATINGS TUNEUP

Continued from Page 13

WEDNESDAY, MARCH 27

O The staff meeting is today. Discuss ratings objectives, the
formatic elements covered in the station’s programming style guide
and all promotions, marketing, competitive moves and contests.
Q) Critique your marketing efforts. Ride the billboard locations, and
check your TV schedule, telemarketing and direct mail. Are you
getting what was promised and impacting new cume?

O The winter Arbitron ends today. Tomorrow, get ready to roll!

THURSDAY, MARCH 28
O D-Day (as in “Diaries begin day!"), the first day of the spring

Arbitron. The countdown has begun, with 84 days untit the end of
the book. Talent concentration is essential to performance, so place

FRIDAY, MARCH 29

O Second day of the spring book. Does the station sizzle with
excitement? Will it be promotionally active this week and every week this
spring?

O Atyour morning show meeting, invent ways to get the show to stand
out, be noticed and obtain word-of-mouth in the three months ahead.
Arrange stunts and personal appearances.

SATURDAY-SUNDAY, MARCH 30-31

O It’s the first weekend of the spring Arbitron sweep. Is your station
involved, active and the best-sounding in the market? How about

remotes and personal appearances?

O Evaluate your TV, outdoor, print and telemarketing media mix
in fight of your cume-building goals and the competitive
pressures of the weekend. Create new ways to increase cume
and strengthen time spent listening. And remember: Sunday is
Easter; Monday is April Fool's Day.

MONDAY, APRIL 1

O Execute your April Fool's Day morning show stunt, and create
a cume buzz that lasts throughout the month!

O The course is now set for your spring ratings sweep. Update
the station website and the on-air music at least once a week.
Frequently refresh liners and promos. Network with PDs at your
sister stations via the Internet, and get ideas-for new promotions
and programming ideas.

O3 If you use the checklist above and your own proegramming
abilities, you'll have a fantastic book ahead.

www americanradiohistorv com
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. London-based broadcast
By Brida Gonnolly stream Virgin Radio U.K.

beonnolly@rroniine.com leads once again in the

January Arbitron Webcast Channel Ratings and in
MeasureCast’s top 50 for the month. Arbitron reports
that the stream picked up listening again last month,
going from 874,300 aggregate tuning hours in Decem-
ber to 958,000 in January. That’s enough to keep Vir-
gin at No. 1, but it’s a considerable slowdown from
its November-December surge to 874,300 ATH from
360,600.

Virgin Radio did even better last month by Measure-
Cast’s reckoning, rising from December total time spent
listening of 739,651 hours to more than a million hours
in January. Arbitron’s ATH and MeasureCast’s TTSL are

equivalent; both represent time spent listening to all
streams served by a measured webcaster, 24 hours a
day, during a calendar month. Differences in methodolo-
gy, however, mean that streams monitored by both
systems often show considerably different results, with
MeasureCast's numbers generally running higher.

After a drop from November to December, multichan-
nel "Net-only MEDIAmazing moves up from No. 5 to No.
2 in Arbitron’s channel rankings for January. Classical
broadcast stream KING-FM/Seattle remains in the top
three at Arbitron, picking up 581,400 ATH in January, up
from 473,100 in December. MeasureCast credits KING-
FM with TTSL of 585,378 in January, up from 474,319
the month before and good for No. 4. KING remains the
highest-ranked U.S.-based broadcast stream in both sets
of measurements.

Arbitron Webcast Channel Ratings

Channel Format URL December ATH (Rank) January ATH
1 Virgin Radio U.K. Hot AC www. virginradio.co.uk 874,300 (1) 958,000
2 MEDIAmazing Multichannel  www.mediamazing.com 434,100 (3) 778,100
3 KING-FM/Seattle Classical www.king.org 473,100 (2) 581,400
4 WQXR-FM/New York Classical WWW.WQXT.com 391,600 (5) 384,200
5 KNAC.com Active Rock www.knac.com N/A 334,300
6  KPLU/Seattle Jazz www.kplu.org 222,100 (6) 281,200
7  Radio Margaritaville Classic Rock  www.radiomargaritaville.com 205,100 (7) 270,800
8  Ministry Of Sound Electronica www.ministryofsound.com 188,200 (8) 254,200
9  WEEI-AM/Boston Sports www. weer.com N/A 248,600
10  CFNY-FM/Toronto Alternative www.edge102.com 139,500 (10) 237,500

MeasureCast Webcast Ratings

Channel Format URL December TTSL (Rank} January TTSL
1 Virgin Radio UK. Hot AC www. virginradio.co.uk 739,651 (1) 1,061,430
2 JazFM Jazz www.jazzfm.com 682,224 (2) 1,043,490
3  MEDIAmazing Multichannel  www.mediamazing.com 466,349 (5) 812,164
4 KING-FM/Seattle Classical www.king.org 474,319 (4) 585,378
5 ESPN Radio Sports www.espnradio.com 348,073 (6) 560,131
6  WQXR-FM/New York Classical WWW.WQXT.Com 275,039 (7) 401,962
7  Radio Margaritaville Classic Rock www.radiomargaritaville.corm 210,915 (8) 277,620
8 3WK Undergroundradio  Alternative www.3wk.com 182,682 (9) 270,626
9 WFXZ-FM/Wilmington, NC Classic Rock  www.937thebone.com 112,421 (16) 263,577
10 WEEI-AM/Boston Sports www.weei.com N/A 258,903

Arbitron’s Webcast Network Ratings measure multichannel 'Net-onlys and streams that are operated by compa-
nies that own broadcast stations. Live365, with its thousands of listener-programmed streams, takes the No. 1 spot
with better than 5.7 million hours of lislening. Live365 has dominated the Arbitron network numbers since Septem-
ber, showing more than four times the listening of its nearest competitor in four of the past five months. But in
January ChainCast Networks/StreamAudio entered the arena, and it immediately becomes the first network other
than Live365 to top 2 million ATH in the Arbitron Webcast Network Ratings. Entercom, a StreamAudio partner, also
joins the Network Ratings for the first time, with 551,200 hours.

MeasureCast doesn’t produce a separate network ratings chart (nor does it measure Live365), but it reports that
the combined TTSL for affiliates of broadcast-stream aggregator WARP Radio was an impressive 2.87 million in
January. StreamAudio’s affiliates show a combined TTSL of 2.2 million hours on MeasureCast.

Arbitron Webcast Network Ratings

Network URL Programming Dec. ATH (Rank) Jan. ATH
1 Live365 www.live365.com Listener-formatted 3,847,300 (1) 5,702,600
2 ChainCast Networks/
StreamAudio www.Streamaudio.com Broadcast aggregator N/A 2,124,400
3 SMGPLC www.scottishmediagroup.com Broadcast network 874,300 (3) 1,336,100
4 Public Interactive www.publicinteractive.com  NPR affiliates 704,400 (4) 867,700
5 MEDIAmazing www.mediamazing.com Multichannel ‘Net-only 434,100 (6) 778,100
6 Classic Radio www.real.com Broadcast aggregator 473,100 (5) 581,400
7 Entercom Communications www.entercom.com Broadcast network N/A 551,200
8 Cablemusic Networks www.cablemusic.com Multichannel ‘Net-only 978,100 (2) 508,100
9 ABC Radio www.abcradio.com Broadcast network 243,200 (8) 389,000
10 New York Times www.nytimes.com Broadcast network 391,600 (7) 384,200

wwWwW americanradiohistorv com
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The January Wehcast Ratings Are In

M Virgin Radio U.K. still dominates, StreamAudio bursts onto Arbitron Network list

The Next-Best
Broadcast Streams

Below are the highest-ranking U.S.-based broadcast
streams below the top 10 among streams measured by
Arbitron and MeasureCast.

Arbitron Channel Ratings

Rank Station Format AQH
11 WFUV-FM/New York NPR 193,800
18  KCRW-FM/Santa Monica, CA  NPR 106,800
13 WBUR/Boston NPR 103,900
24  WNYC-FM/New York NPR 85,800
26  KGO-AM/San Francisco Talk 83,700
MeasureCast Ratings
Rank Station Format TTSL
11 KCRW-FM/Santa Monica, CA NPR 215,038
17  WSB-AM/Atlanta News/Talk 146,678
25 KDYA-AMNallejo, CA Gospel 85,565
26 KGO-AM/San Francisco Talk 84,880
27  WGTO-AM/Cassopolis, Ml Oldies 84,375

AT

NetRatings, Jupiter Call Off Merger

Internet audience-measurement company Net-
Ratings and 'Net research and measurement firm
Jupiter Media Metrix agreed to merge in October of
last year, butthe companies on Tuesday called off the
deal after Federal Trade Commission staffers told the
companies they would recommend that the com-
mission challenge the merger. According to the
companies' joint statement, the FTC had problems
specifically with the loan and security agreement
connected with the deal and rejected the companies’
proposed afternative loan structures. NetRatings
' CEO David Toth and Jupiter CEO Robert Becker both
expressed their disagreement with the FTC’s
conclusions. NetRatings’ agreement to buy the
portion of ACNielsen eRatings.com that it doesn't
already own was contingent on the Jupiter ac-
quisition; whether that deal will go forward has not yet
been decided.

LMiV Partners With ScreamingMedia

The Local Media Internet Venture is offering its
affiliate websites content customized by Scream-
ingMedia’s information-management technology. The
material, including USA Today news and features;
celebrity, entertainment and health news; and
technology and video game news, will be filtered to
match the interests of each affiliate site’s audience.
LMiV is the online-media venture founded by Emmis,
Entercom, Bonneville, Jefferson-Pilot and Corus En-
tertainment.
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NOW, Abo Ut Know What Listeners 5
H 2.
h t n Will — And Won’t —

Those Pate Pay For - Jracenote.

Three companies have now had their days in eb researcher Jupiter Media Metrix recently came out with a report that says that consumers refuse to pay
court, and each has asked a judge to grant it for greeting cards — if they are just bits. # We seem to have no problem with walking into a card store - : .

) Judge to g and plunking down a few bucks for what amounts to 5 or 6 cents’ worth of paper and ink, but online? Nota N Gracenote has well over 1‘ prltern Uligs 62l
rights (o one or another - chance. Jupiter examined the four biggest online greeting-card sites, and the results were pretty clear: Even : ly users of the CDDB Music Recognition Ser-
of the most basic con- | though online cards can be animated and custoemized and may even include audio, we don't really value them vice. Each time a consumer inserts an audio
cepts on the Internet enough to pay for them. # AmericanGreetings.com and BlueMountain.com (which used to dominate the e- : CD into a computer with a CDDB-enabled In-

o card space and which American Greetings now owns) saw a drop of about 7% in traffic in December of last year % ‘ ) ) )

InTouch, British Tele- — inamonth that is traditionally huge for electronic greets. The reason for the drop? Jupiter Media Metrix says : ternet connection, track information for that CD
com and SightSound it's because those sites charge for e-cards. # On the other hand, Yahoo! Greetings and HallmarkCards.com, w is displayed on the user's computer, and the
have had varying de- two sites that are completely free, saw their traffic rise by 78% from November to December. # Here's the : data is anonymously aggregated by CDDB.

5 two-part test | use to determine the real weight of online products: Would | miss it if it disappeared tomorrow? w Here are the 50-most-plaved CDs last week:
grees of success in en- Would | be willing to pay to keep it around? When it comes to e-cards, the answer to both questions is no. So : relace mostipay :
forcing their claims — keep those online greetings on your station website free if you want to keep listeners coming back. :
dubious to some — that B Lo i - D B - = — David Lawrence : “
they created or have the  David Lawrence : D I G I T A I- T 0 P 5 0
right to legally control CHR/POp Urban -
some of the very things that you and I might LWTW ARTIST COMTite CLwTW ARTIST COre
think no one would actually try to patent. On 1 1 NICKELBACK Sifver Side Up/“Remind” |1 1 ALICIAKEYS Songs In A Minor/“Worth" LW TW ARTIST Aibum Title Weeks On
the face of it, their claims seem more akin to 2 2 CREED Weathered/ “Sacrifice” 2 2 USHER 8701/“Bad,” “Call” ]

, : i 5 3 LINKIN PARK Hybrid Theory/“End” 4 3 AALIYAH Aafiyah/“Boat.” “Woman” 77 LINKIN PARK Hybrid Theory 83
trying to patent breathing or walking than a 3 4 SHAKIRA Laundry Service/“Whenever’ 11 4 LUDACRIS Word Of Mout/“Roll 2 2 CREED Weathered 12
product or business process. 4 5 USHER 8701/Bad” 5 5 JARULE Pain /s Love/ "Time" ; '

InTouch, which claims patent rights to the 8 6 NODOUBT Rock Steady/ “Baby” 3 6 MICHAEL JACKSON invincibile/ “Butterflies” 4 3 U2AIlThat You Can't Leave Behind 69

’ . p . g . i 6 7 PINK Missundaztood/“Party” 6 7 MARY J. BLIGE No More Drama/“Drama” 3 4 ENYAA Day Without Rain 49
concept of making a short clip of music avail- 7 8 ALICIAKEYS Songs /n A Minor/“Worth” 8 8 FAITH EVANS Faithtully/ “Love” y
able for download, has not only enforced its 10 9 JARULE Pain Is Love/ “Livin’,” “Time" 9 9 CRAIG DAVID Born To Do It/“7" 6 5 NICKELBACK Silver Side Up 22

\ai it h hed 1 ) he: ioh 9 10 ENRIQUEIGLESIAS Escape/“Hero” 7 10 BRIAN MCKNIGHT Superhero/ “Life” .
claim, 1t has pushed Internet heavyweight 1111 JEWEL This Way/ *Standing” 12 11 ANGIE STONE Mahogany Sou!/*Brotha” 5 6 ALICIAKEYS Songs In A Minor 33
Amazon.com to settle out of court for the 16 12 PUDDLE OF MUDD Come Clean/“Blurry” 13 12 JILL SCOTT Experience: Jill Scott/“Loves” 9 7 EMINEM Marshall Mathers LP 70
En OOt toTa et clins the 12 13 CALLING Camino Palmero/“Wherever” 15 13 NAS Stillmatic/“Got” A
Clgs it sell gielipsiifom 14 14 BRITNEY SPEARS Britney/“Girl” 20 14 ISLEY BROTHERS Flermal/ “Secret” 7 8 LIMPBIZKIT The Chocolate Starfish and... 70

SHLJSC S, 1915 P.0.D. Sateliite/  Alive" 16 15 MAXWELL Now/“Lifetime” !

British Telecom has gone to court in New 17 16 CRAIG DAVID Born To Do /7" 1816 JENNIFER LOPEZ J Lo/“Funny” 8 9 PINKFLOYD Echoes (The Best of Pink Floyd) 14

b . i 20 17 MARY J. BLIGE No More Drama/ “Family,” “Drama” — 17 MR. CHEEKS John P. Kelly/ “Lights” ici

pso)y, e}l hyperlinks. Yes, links. The 15 18 JENNIFER LOPEZ J. Lo/ “Funny” ' — 18 JOE Better Days/“Home"y ’ e . T'Oxmy z
things you click on to get from place to place 18 19 *N SYNC Celebrity/“Girlfriend” | — 19 -DUTKAST Big BoiAnd Dre Present...Outkast/ “Whole" 10 11 SHAKIRA Laundry Service 13
on the World Wide Web. In this case the judge —-720 LEAN\NRIMES Cﬁ/ote Ugly/“Fight” . —30 BUSTﬁRHYMES Genesis/jreak" - 11 12 STAIND Break The Cycle 38
heard the Iau;ihter from all corners and threw 12 13 BRITNEY SPEARS Britney 14
the case out of court. But BT is a huge compa- C t S th J

28 14 JENNIFER LOPEZ J-Lo 32
ny that combs through the thousands of patent oun ry moo azz
applications it files every year to mine them for LWTW ARTIST CO/Tite | LWTW ARTIST COTite 13 15 BLINK-182 Take Off Your Pants & Jacket 35
. i sy : : 1 1 ALANJACKSON When Somebody Loves You/*Where” 2 1 ALICIAKEYS Songs In A Minor/ “Fallin™ 15 16 NELLY Country Grammar 67
pEamETep R UESn R NISTRRIATEHITE Al 2 2 GARTH BROOKS Scarecrow/“Wrapped” 12 STING..All This Time/“Fragile” v
going back to court to appeal the decision. 3 3 GEORGE STRAIT The Road Less Traveled/"Run” ‘ 3 3 MARC ANTOINE Cruisin/"Strip” 17 17 PUDDLE OF MUDD Come Clean 10

Then there’s SightSound. It claims it owns the 6 4 BRAD PAISLEY Part I/ “Around” 9 4 BRIAN CULBERTSON Nice And Slow/“About”

il = Al N 4 5 TIMMCGRAW Set This Circus Down/“Cowboy” 12 5 RUSS FREEMAN To Grover With Love/“East” it W8 ICUDAGR) SWOTOIDHMEKF I
e s DR S St sRauaioxar 5 6 BROOKS & OUNN Steers & Stripes/ "Goodbye” |6 6 RICHARD ELLIOT Crush/“Crush’ 18 19 BEATLES One 56
video over the "Net for a fee. No particular com- 7 7 AARON TIPPIN Where The Stars And Stripes../ “Stripes” 4 7 DIANAKRALL The Look Of Love/ “Look” )
pression scheme, no particular style of connec- 12 8 STEVE HOLY Blue Moon/ “Morning™ § 8 JEFF LORBER Kickin f/“Nobody” 20 20 JARULE Pain Is Love 18

. . k . 9 9 LEE ANN WOMACK / Hope You Dance/ “Ring” l 13 9 KIM WATERS From The Heart/“Dawn” 29 21 P.0.D. Satellite 8
tion, just the concept of sending a file from one 13 10 CYNOI THOMSON.My World/ “Always” 10 10 RICK BRAUN Kisses /n The Rain/“Use” —
point to another for money. SightSound is su- 8 11 JO DEE MESSINA Burn/ “Bring” | 1511 ACOUSTIC ALCHEMY Aartt/“Wish" 23 22 DISTURBED The Sickness 27
. NPT B 10 12 WILLIE NELSON Great Divide/ “Mendocino” l 11 12 CHRIS BOTTI Night Sessions/"Streets”
ing CONOW for violating its patent and has got 16 13 TRAVIS TRITT Down The Road | Go/“Woman’ 8 13 BONEY JAMES Rice/ “See” 22 23 USHER 8701 18
ten a ruling against the online retailer. CDNOW 11 14 MARTINA MCBRIDE Greatest Hits/ “Blessed” 17 14 DAVID BENOIT Fuzzy Logic/ “Snap” 19 24 MICHAEL JACKSON Invincible 15
has said that, if it loses at trial, it will appeal on 14 15 TOBY KEITH Pull My Chain/ “List” 18 15 BONA FIDE The Poe House/“Charles”
th d ’l . ) b-p b 17 16 TRACY BYRD Ten Rounds/“Just” 16 16  EUGE GROOVE Fuge Groove/*Sneak” 24 25 DAVE MATTHEWS BAND Everyday 48

e grounds that the patent is overly broad. — 17 JEFF CARSON Aeal Life/“Real” 7 17 SAOE Lovers Rock/*Lovers” B I %

Is all this fair? Initially, common sense says 15 18 DIXIE CHICKS Fiy/“Dance” — 18 WAYMAN TISDALE Face To Face/ “Hide” yote Ugly
no, these patents are for things that we 18 19 BLAKE SHELTON Blake Sheiton/"All" J — 19 RIPPINGTONS Life /n The Tropics/“Carribbean” 25 27 LENNY KRAVITZ Greatest Hits 70

© Etegipm o g gk cifon 20 20 CHRIS CAGLE Play It Louc/ “Breathe” 20 20 LARRY CARLTON Deep into 1t/ Deep” !
granted every day. In the British Telecom case, o i} B I 37 28 SOUNDTRACK Moulin Rouge 14
Ted Nelson’s hypertext concepts of the late "40s | o 32 29 SOUNDTRACK O Brother, Where Art Thou? 9
. e 66 . ”»
and Bob Bemer’s escape” concept both predate Hot AC Altemat 've ol T T, 6
BT’s attempt to patent links. -

Interestingly, Amazon.com has found itself on LWTW ARTIST COrTitle ‘ LWTW ARTIST COTitle 2 31 NAS Stilmatic s

) ’ ’ 1 1 ENYA A Day Without Rain/ “Time” 1 1 LINKIN PARK Hybrid Theory/“End,” “Papercut” 3 32 SOUNDTRACK The Lord Of The Rings 7
both sides of the patent fence: It recently went 3 2 NICKELBACK Silver Side Up/“Remind” 2 2 CREED Weathered/“Sacrifice.” “Bullets”
after — and got — a patent on what it calls One- 2 3 CREED Weathered/" Sacrifice” ‘ 3 3 NICKELBACK Silver Side Up/“Bad,” “Remind” 35 33 CHEMICAL BROTHERS Come With Us 2

: A . 4 4 DAVE MATTHEWS BAND Everyday/ “Everyday” 5 4 PUDDLE OF MUDD Come Clean/“Blurry” g
Click ordering, which iy 5 5 NO DOUBT Rock Steady/"Baby" 4 5 P.0.0. Satelite/Youth® 21 34 ALAN JACKSON Drive ;i
lows consumers to avoid 8 6 JEWEL This Way/ “Standing” \ 7 6 STROKES /s This It/ “Last” 31 35 MADONNA Music 70
the ploddin rocess Y 9 7 STAIND Break The Cycle/“Awnhile" 6 7 INCUBUS Morning View/ “Nice,” “Wish" , )

f.p ] g p. P il omiborenae oo § 11 8 ALICIAKEYS Songs In A Minor/ “Fallin™ 8 8 STAIND Break The Cycle/*You* 27 36 N SYNC Celebrity 28
of filling out forms § 10 9 U2 Al That You Can't Leave Behind/“Stuck” 9 9 HOOBASTANK Hoobastank/ “Crawling” 3 37 INCUBUS Moming View 10
when they buy some- § 12 10 COLDPLAY Parachutes/“Trouble” 13 10 JIMMY EAT WORLD Bieed American/ “Middle”

: - 3 ' 13 11 FIVE FOR FIGHTING America Town/ “Superman” 10 11 SYSTEM OF A DOWN Toxicity/ “Toxicity,” “Chop” 36 38 3 DOORS DOWN Better Life 68
thing onhpe. InjseE .Amazon. sk a sofoihear § 7 12 ENRIQUE IGLESIAS Escape/“Hero” 14 12 DEFAULT The Fallout/ “Wasting”
for patenting something that is decidedly more § —13  PUDDLE OF MUDD Come Clean/ “Blurry” 16 13 OFFSPRING Orange County/"Defy” 42 3% TOOL Lateralus e
complex than the mere concept of transferring N\ 14 14 PINK Missundazstood/"Party” 12 14 BLINK-182 Take Off Your Pants And Jacket/ "First” 46 40 JAY-Z The Blueprint 29

fil - the *Net licki a link . N 15 15 INCUBUS Morning View/ “Wish” 15 15 ALIEN ANT FARM Anthology/ “Movies”
a file over the ‘Netor clicking on a link OF $im- W 16 15 caLLING Camiro Paimera/ Wherever" 1116 COLDPLAY Parachutes/ “Trouble” 39 41 GORILLAZ Gorilaz 33
ply clipping a hook from a song. N\ 1917 ALANIS MORISSETTE Under Rug Swep/ “Hands” 17 17 EDDIE VEDDER / Am Sam/“Hide” i ST %

- ) e - . - § 17 18 LEANN RIMES Coyote Ugly/ "Fight” — 18 ADEMA Adema/ “Way”

' 4 ) L Ny 2019 MICHELLE BRANCH The Spirit Room/"Wanted” | — 19 FOO FIGHTERS Orange County/ “One" 43 43 SUM 41 All Killer No Filler 9

David Lawrence is heard daity on more than 150 radio | § 18 20 RYAN ADAMS Gold/“New York™ 20 20 DISTURBED Sickness/“Game” '
| stations on his nationally syndicated shows: Online To- N 48 44 AALIYAH Aaliyah 16

night, a nightly high-tech and pop culture talk show; the E-charts are based on weekly rankings of CD sales, downloads and streams of artists online compiled and — 45 ENRIQUE IGLESIAS Hero 6

East Coast moming drive news slot for CNET Radio and tabulated directly from the logfiles of reporting websites. Reporters include AandE.com Radio, About — 46 CRAIG DAVID Born To Do It 15

XM’s Channel 130; and Net Music Countdown, the official gg?\‘io, Alfy Rcaﬂiq, énhazon.comc..ts%l\tl Ra?ioR, dBarrgzsanngablg.%t;rg, Bglnlf;?\;h BadEighr?I?r:L gggig. L .

. J x . ow.com, ChoiceRadio.com, City Internet Radio, Denver 93. i, usic, io, — 47 LDPLAY Parachutes

countgown (0r/Tesd e TN THeKTL i paged n Gracenote corn, iWonRadio, Lycos, MediAmazing, Music Choice, MusichMatch (Frozen), Radio.Beonair.Com,

Washington, DC and is heard on hundreds of stations, RadioCentral Network, Radio Free Virgin, RealOne, Scour Radio, Spinner.com, The RadioAMP Network, 50 48 PAPA ROACH Infest 59
| Including WGN/Chicago, KFBK/Sacramento and WBT-AM | and Voice Of America-Music Mix is weighted based on traffic reports by web traffic monitor MediaMet(ix. 47 43 "N SYNC No Strings Attached 60

& FM/Charlotte. You can reach him at david@netmusic Charts are ranked with a 50/50 methodology of sales data and streaming/airplay data for the six reporting

i ] : - © 2001 Online Today, Net Music Countdown. 1.1 Did It Again 4
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Vineyard, Hanrahan
To CC/Birmingham

Jimmy Vineyard has been
named VP/Market Manager for
Clear Channel/Birmingham, which
includes News/Talk WERC, Coun-
try WDXB, Oidies WENN, AC
WMJJ and CHR/Pop WQEM &
WQEN. He previously held a simi-
lar post for Entercom/Greenville, SC.

Vineyard told R&R, “I am very
excited to be rejoining Clear Chan-
nel and moving to Birmingham for
this opportunity.”

Vineyard worked in Birmingham |
in the late *80s for Dick Broad-
casting’s WZRR and the former
WVOK prior to their sale to Citadel.
He also managed WQEN and
WAAX in nearby Gadsden, AL,
which are now owned by Clear |
Channel. |

Vineyard spent most of his career
in Knoxville, holding on-air, produc-
tion, promotion and programming |
posts at legendary Country WIVK.

In related news, Tom Hanrahan
has been named OM for WDXB &
WMIJ. He was most recently OM/
PD for Clear Channel/Panama City,
FL, which includes Adult Standards
WZI1Z, Urban WEBZ, Soft AC
WESY, Country WPAP, Oldies
WPBH and Rock WPPT.

“Id like to thank Marc Chase and
everyone at Clear Channel for this
promotion,” Hanrahan told R&R.
“This company believes in promoting
its people, and when they say that.
they mean it. I'm anexample of it.

“Going back to Birmingham is a
lifelong dream of mine. This is a
tremendous opportunity, and Bir-
mingham is a fantastic, extremely
aggressive radio market. I'm look-
ing forward to working with GM

Marketing Mark Feldman.

Night Moves

Columbia Jazz executives recently met with Columbia recording art-
ists Chris Botti and Shawn Colvin at Los Angeles’ El Rey Theater dur-
ing the taping of Botti’s DIRECTV Freeview event. Pictured (I-r) are
Columbia Sr. VP/Jazz Jeff Jones, Colvin, Botti and Columbia VP/Jazz

Durney Join Entercom/ﬁreenville, SC

Tom Durney has been named
VP/Market Manager for Entercom/
Greenville, SC, which includes
WORD, WYRD, WSPA-AM &
FM, WFBC, WOLI & WOLT. He
succeeds Jimmy Vineyard. (See
story, this page.)

Durney joined Entercom in June
2001 as VP/Marketing Service in
Kansas City. Before that he was a
sales consultant and trainer for
Sconnix Communications, EZ
Communications and American
Radio Systems. He has also man-
aged stations for Broad Street

Jimmy Vineyard and Clear Channel/
Birmingham OM Doug Hammond.
Our cluster in Panama City has a
combined 47 share, and 1 hope to
bring some of that success (o the
great team already in place at Clear

Communications in Hartford and
New Orleans; Sconnix in India-
napotis; Capstar in Columbia, SC;
and Metromedia Broadcasting in
Denver and Washington, DC.

“I’'m very excited to have Tonrrun-
ning our Greenville cluster,” Enter-
com Regional VP Steve Godofsky
said. “His impressive knowledge. ex-
perience in the area and leadership
will definitely move the cluster
quickly forward. And it’s always grati-
fying to be able to promote from within
the ranks of Entercom. I’'m looking
forward to the parmership.”

Channel/Birmingham.”

Hanrahan worked in Birming-
ham in the early *90s at WMIJJ,
WZZK, WODL and the former
WKXX. He has also been PD at
WSTH/Columbus, GA.

Sirius
Continued from Page 1

Mississippi Lt. Gov. Amy Tuck and
Jackson Mayor Harvey Johnson Jr.
were also in the spotlight. Sirius
plans to roll out its service nation-
ally by Aug. 1, in the Southern mar-
kets first, followed by the northern
half of the U.S.

Sirius is using a different lure in
each market to snag subscribers. In
Jackson, customers are being of-
fered a 30-day money-back guaran-
tee if they later reject the service. In
Denver, subscribers get a $50 rebate
after activating the service, while a
no-frills $12.95 per month is the of-
fer in Houston. In Phoenix, sub-
scribers paying in advance for nine
months get an additional three

months free.

Terrestrial radio stations in all
four markets are airing 30-second
commercials for Sirius, but the
satcaster is mum on the terms of its
radio ad schedule. Sirius — which,
like rival XM Satellite Radio, has
backed away from discussing the
$100 million figure it once said it
would spend on its ad campaign —
intends to launch a heavy print cam-
paign coupled with a television and
movie-theater ad blitz.

Meanwhile, on the eve of Sirius’
launch, XM announced a joint mar-
keting pact with DIRECTV. XM
President/CEQO Hugh Panero and
DIRECTV President/COO Rox-
anne Austin said that, because satellite-
TV cuslomers “already understand
the advantages that come with sat-
ellite entertainment,” the two com-

panies are teaming to give those
customers ‘“‘value-added offers fror
XM

Ladenburg Thalmann satellite
analyst John Stone said of the deal
that XM has “mined the mother
lode,” noting that DIRECTV sub-
scribers “offer a nearly ideal demo-
graphic for distributing XM Radio.”

That deal may have been the
spark for renewed discussion inside
Sirius about whether it will cut a
marketing deal with a satellite-TV
operation. In the wake of the non-
exclusive XM marketing agree-
ment, there was chatter that Sirius
has had on-again, off-again discus-
sions with Denver-based Echostar
about marketing Sirius with
Echostar’s DISH network. Echostar
is awailing federal regulators’ ap-
proval to buy DIRECTV.

Motown
Continued from Page 1

and experience in marketing and
promoting records, coupled with his
solid relationships with radio pro-
grammers and the retail community,
further strengthen Motown’s posi-
tion as an industry leader. I'm really
pleased to have Michael join the
Motown family.”

Johnson said, “It fills me with
pride to join a label with such a rich
legacy, especially returning to the
label where I began my career. As

a record man who has been in the

trenches as well as the executive
suite, I look forward to providing
Kedar with the necessary support to
solidify Motown’s re-emergence as
the home of great artists and inno-
vative musical styles.”

Before joining Motown Johnson
was Sr. VP/R&B Promotion at
Arista Records. Prior to that he held
various local, regional and national
promotion posts at RCA Records,
Mercury Records, Wing Records,
EMI Records, CBS Records and
Warner Bros. Records.

Emmis
Continued from Page 3

more sense (o be sellers than buyers.”
He added that the company’s pri-

| mary focus right now is on reducing
debt and noted that these transactions |

— along with cost controls already
in place — *“have substantially
moved the company in that direc-
tion.” He also assured investors that
radio remains Indianapolis-based

Emmis’ “principal focus of growth.”
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ceeds Craig Powers at KMXN.

stays on for middays at KMXN.

KMXN/Anaheim-L.A. A ‘Super Cool’ Alternative

he Los Angeles metro got a new Alternative station on Feb. 15 as
Astor Broadcasting’s KMXN/Anaheim-L.A. flipped from Hot AC to
“Super Cool 94.3, Orange County’s independent Alternative station” un-
der co-owned KFSD/Oceanside-San Diego PD Mike Halloran. He. suc-

Halloran told R&R, “Art Astor likes the intelligent approach that we bring
to Alternative and.the way we are performing in the north county of San
Diego with KFSD. He sat down with [KFSD Asst. PD] Randy Dewitt and
me a year ago, and our plan was to eventually take over both stations and
simulcast them, depending on how things went at KFSD. With the perfor-
mance of KFSD, the time seemed right. But we decided not to simulcast
them because, at this point, we like the idea of keeping them focused
locally. We are going to keep them separate, and, if we can make it work
financially, then we will keep it this way.”

KMXN’s approach will be similar to KFSD’s “independent” Alternative
apptroach. “We’re just going to remove five or six bands that don’t need to
be played in Orange County that KROQ/Los Angeles covers,” said
Halloran. “We’'ll still play Rage Against The Machine and System Of A
Down, but | don’t see a need for us to play Metallica.”

Joining Halloran at the station are Dewitt and KFSD MD Ricky Sav-
age, both of whom will add similar duties at KMXN. Dewitt adds afternoon
hosting duties at KMXN to his current morning shift at KFSD; Savage
covers mormings in Anaheim and afternoons in Oceanside. Karen Kay

Savery GM, McKay PD At ‘QDR/Raleigh

Curtis Media Group’s Country WQDR/Raleigh has named Trip Savery
GM and Lisa McKay PD. Savery, who was previously NSM for Curtis’
Raleigh cluster, replaces Larry Gorick. McKay, who has been PD at WRVQ
and WMXB in Richmond, replaces Brant Curtiss.

“Trip began his radio career as a rookie salesman at WQDR nine years
ago,” Curtis Exec. VP Phil Zachary told R&R. “I can’t think of a person
more qualified or more deserving ot this opportunity than Trip.”

McKay, who starts her new job on March 11, will also take an airshift.
The move is part of a plan to eliminate the station’s voicetracked dayparts
and return "QDR to being live 24 hours a day. Zachary said of McKay,
“She has a tremendous knack for working with talent and staging big events
to create a station that’s bigger than any musical genre. That’s our goal

for WQDR.”

In related news, Clear Channel/Greensboro, NC NSM Adam Maisano
joins Curtis/Raleigh as NSM. Cumulus/Fayetteville, AR Business Man-
| ager Carmen Pomeroy moves to. Curtis in a similar capacity.

WMAX

Continued from Page 3

and airstaff for WMAX will be
hired shortly.

WMAX’s launch will be over-
seen by Tim Dukes, who rises to
Director/Programming for Clear
Channel’s Atlanta cluster. He will
continue in his role as PD for
WKLS/Atlanta and add oversight
duties for Classic Rock WMXYV,
News/Talk WGST and WPCH.

“Having seen the research from
other markets, as well as this one,

it seems that there is a big appeltite
for ’80s here,” Dukes told R&R.
“We identified it as an option, and
it continued to be one of the formats
1o go with until we decided what to
do with WYAL It’s the younger side
of [AC sister WPCH] and will be
more of a 25-44 product.”

WMAX’s biggest competitors
will be crosstown Hot AC WSB-
FM (B98.5) and adult-leaning
CHR/Pop WSTR (Star 94). The lat-
tér airs a Friday-night *80s program,
while B98.5 spent all of last week-
end airing “Totally *80s” special
programming.

Radlovic
Continued from Page 3

CFO Joseph Garcia for their sup-
port and confidence in my abilities.
I’m excited about my new position
with SBS/L.A. and am looking for-
ward to the growth and success of
KLAX and KXOL. My primary
goal and focus is to create value and
demand for our two radio stations
in Los Angeles.”

When asked about the most re-
cent performance of KLAX and
KXOL, both of which lost audience
in the fall Arbitron survey, Radlovic
said, “I think both of these stations

are still very young in terms of their
growth. We are commitied to
spending the marketing dollars nec-
essary to ensure that the ratings for
KLAX and KXOL are where they
need to be.”

Programming for La Raza and E!
Sol will continue to fall under the.
direct oversight of corporate Exec.
VP/Programming Bill Tanner and
National PD Pio Ferro.

Radlovic formerly served as Mar-
ket Manager for Cumulus’ stations
in Oxnard-Ventura, CA and Santa
Barbara, CA. Prior to that he spent
three years as VP/GM of KCMG/
Los Angeles and was GSM at
KPWR/L.A. from 1989-98.
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National Radio

| cHronicie |}

e EXCELSIOR NETWORK an- |

nounces that it will syndicate Rock the
Nation, a new four-hour weekend hard
rock program hosted by Eddie Trunk.
The show debuts March 23 and will be
available on a barter basis nationwide.
For more info, contact Stuart Green-
blatt at 646-254-9148.

o WESTWOOD ONE presents six two-
hour format-specific Grammy-nomina-
tion specials for the CHR/Pop, Alter-
native, Hot AC, Urban, Classic Rock
and Country formats. The shows will
air Feb. 22-24. For more info, contact
Abby McDorman at Westwood One,
212-641-2009 or amcdorman @ west
woodone.com.

o UNITED STATIONS announces this
year’s lineup of four two-hour Country
Giants programs, featuring Reba
McEntire, Tim McGraw, The Dixie
Chicks and Shania Twain; and one
four-part, eight-hour series called The
Best of the 21st Century Country (So
Far). The Country Giants shows will
begin airing nationally the second
weekend in February and will be avail-
able on CD on a market-exclusive,
barter basis through United Stations.
The Best of... series is scheduled to
air in October.

¢ JONES RADIO NETWORKS
launches the following new programs:
“Three Minutes With Nick Michaels,” a
weekday feature, and “The Hollywood
Reporter,” a daily entertainment report
available between 6am and 7pm in all
time zones. For more info, contact
Shawn Smith at JRN, 800-426-9082 or
shawn.smith @jrnseattle.com.

Earnings
Continued from Page 6

“We are certainly not opposed to
using our currency, which is part of
the whole reason for being a public
company to begin with — to use our
public currency to grow,” Dickey
said. “This is certainly a business
where you’ve got to grow or get out.
We would like to prudently build this
company over the next several quar-
ters.”

While Cumulus enjoyed a bump in
ad sales in January, it expects to take
a $700,000 hit in TV advertising on
its airwaves in February due to the
Olympic Games’ being held in the
U.S. “It’s easier for viewers to see live
competitions, and the other networks
felt it would be difficult to compete
against that for viewers,” Dickey re-
ported. “Hopefully, we will see a re-
bound in May during the [television
ratings] sweeps.” He said that Cumu-
lus did not budget for that and called
that a “mistake.” He added, “We did
not see [the Olympics loss] when we
were doing the budget last fall. It’s
very difficult, in this environment, to
make up that money.”

e Westwood One’s Q4 earnings
dipped 9%, to $16.3 million, or 15
cents per diluted share — ahead of
First Call analysts’ estimates by 2
cents. Free cash flow — often consid-
ered a good barometer of a broad-
caster’s health — was up 2%, o a
record $31.9 million, or 29 cents per
diluted share. Revenue dropped 12%,
to $136.7 million. A weak advertising
environment contributed to a 6% de-
crease in Q4 operating cash flow, to

CONDOLENCES

Broadcasting pioneer Glacus
Merriil, 96, Feb. 9.

Founder of WHHY-AM & FM/
Montgomery, AL, Bob Robinson,
78, Feb. 5.

e NBG RADIO NETWORK signs a \
contract with Brickman Concerts to pro-
vide sales representation and affiliate
clearance for the three-hour nationally
syndicated Your Weekend With Jim
Brickman. For more info, contact Gina
DeWitt at NBG Radio Network, 800-
572-4624, ext. 784 or gina @nbgradio.
com.

o REX BROADCASTING launches ’
Wrestling Observer With Dave Meltzer,
which will air Sundays from 10pm-1am
on more than 100 affiliates. For more
info, contact Ed James or Andy Morris
at646-495-4918.

@ SYNDICATED SOLUTIONS has ac-
quired affiliate-sales and ad-sales syn-
dication rights to Winning on Wall
Street, which will now air weekdays
from 6-8pm ET, with refeeds on week-
ends via ABC Satellite or ISDN. For
more info, contact Matthew Sullivan at
203-4431-0790.

Radio

¢ ROBERT PIERCE is promoted to
VP/Affiliate Relations at United Sta-
tions, where he has served as Dir./Af-
filiate Relations since 1995.

e MARC VANDERMEER becomes
play-by-play host for the Houston Tex-

$51.4 million. For the year, earnings
climbed 2%, to $43.2 million, or 38
cents per share. Operating cash flow
remained relatively flat, rising from
$165.6 million to $166 million. Free
cash flow increased 9%, to $104 mil-
lion, or 93 cents per diluted share.

Along with the weak ad market,
“Clear Channel defections™ also hurt
WW1’s bottom line, said Metro Net-
works/Shadow Broadcast Services
Exec. VP Shane Coppola. He pointed
out that the company lost between $8
million and $10 million in Clear
Channel revenue.

While Clear Channel dropped
plans late in the year to create its own
traffic-reporting service and looked to
WWI to renew contracts with Metro/
Shadow, WW 1 President/CEO Joel
Hollander said the terms were not the
same. “We'll give them the traffic, but
with less compensation,” he said.
“My first goal is to never be the ATM
machine. We don’t have to be in the
crazy comp business every day.”

Westwood One also worked hard
to replace lost business. Making up
for losses in the wake of the 2000 dot-
com advertising explosion, the 2000
Summer Olympics and the wild
spending of an economy going gang-
busters was difficult, but Hollander
said that the company did a good job.
Among the new advertisers signed on
by Westwood One: Autozone, South-
west Airlines, Verizon, Hewlett-
Packard, Body Solutions, Circuit City
and Krispy Kreme Donuts.

He said that advertisers began to
“curtail, delay or outright cancel” ad-
vertising schedules — especially in
the areas of travel, tourism and related

| were VP/Rock Promotion and South- |

ans at KILT (SportsRadio 610)/Hous- '
ton. Most recently he was the play-by-
play announcer for the Miami Hurri-
canes at WQAM/Miami.

Records

e CURT EDDY is named VP/Sales for
Hollywood Records. He was most re-
cently SVP/Field Sales & Marketing at
Universal Music and Video Distribution.

¢ DUTCH CRAM-
BLITT is named
VP/Sales at WEA. §
He was previ-
ously VP/Sales
at Hollywood Re-
cords.

Cramblitt

Industry

e SPARKPLUG MARKETING, a stra- r
tegic branding company specializing in
tour marketing, label consulting and
product and advertising placement, is
formed by Dave Dannheisser and Jarid
Neff. Dannheisser and Neff are both
formerly of Warner Bros., where they

east Regional Marketing Manager, re- '
spectively.

Products & Services

e KELLY MUSIC RESEARCH
launches Pop, AC and Country ver-
sions of its All-Market Callout service.
Access free callout data at www.
kellymusicresearch.com.

industries — immediately after Sept.
11, 2001, but “the decline in revenue
[for WW 1] was not as great as that of
our competitors.”

WW 1 said in its 2002 outlook that
it expects free cash flow to reach $112
million. Free cash flow per share
should increase about 15% this year,
and operating cash flow should be ap-
proximately $183 million. The com-
pany also expects to benefit from a
significantly decreased 2002 tax rate
and anticipates its full-year 2002 de-
preciation and amortization expense
to be about $12 million.

o DG Systems’ Q4 revenue soared
368%, to $17.3 million. EBITDA in-
creased to $2.5 million, compared to
negative EBITDA of $2 million in Q4
2000. For the year, DG’s revenue in-
creased 391%, to a record $70.7 mil-
lion. EBITDA rose to a record $10.9
million, compared to negative
EBITDA of $6.6 million in 2000. DG
Systems has more than 7,500 radio
stations in its network.

e Gaylord’s media segment re-
ported having had a “somewhat chal-
lenging” Q4. The company said its
media segment revenue dropped 9%,
to $5.9 million, as revenue declined
at the company’s three radio stations.
Overall, Gaylord’s net losses im-
proved 78% in Q4, to $23.1 million,
or 69 cents per share, and 69% for
2001, to $47.7 million, or $1.42.

o Fisher Communications, which
owns 28 radio stations in the North-
west U.S., posted a Q4 net loss of
$1.7 million, or 20 cents per share,
compired to net income of $7.8 mil-
lion, or 91 cents, in Q4 2000. Rev-
enue for the quarter fell 28%, to $42.3 |
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BUSINESS BRIEFS

Continued from Page 4

Australia, has purchased an FM license in the city of Perth at an Austra-
lian Broadcasting Authority auction for $25 million Australian. The group
already holds a radio license in Brisbane, Australia.

House Rejects Political-Ad Discount Requirement,

NAB Pleased

he U.S. House of Representatives voted 327-101 last week to re-
move from campaign finance-reform legislation a provision that would
have required broadcasters to sell political ads at a discount. The legisla-
tion had radio broadcasters concerned because it could have been

amended to include their medium.

NAB President/CEO Eddie Fritts welcomed the move, saying that the
original proposal would have done “serious damage” to local broadcast-

| & ers.

Gaylord Names Two To Board

aylord Entertainment has named Vanderbilt University Chancellor
Gordon Gee and Strategic Hotel Capital CEO Laurence Geller to
its board of directors. Howard Wood resigned from the Gaylord board in
January to pursue a new business venture, and members Joe Rodgers
and Craig Leipold have announced their intention to step down. First Ten-
nessee National Corp. Chairman/CEO Ralph Horn also recently joined

the company’s board.

Tribune Declares Quarterly Dividend

Tribune Co. has declared a regular quarterly dividend of 11 cents per
share on common stock, payable March 14 to stockholders of record

at the close of business on Feb. 28.

Dick Clark Productions Sells For $140 Million

M

edia superstar and radio veteran Dick Clark has sold all the out-
standing shares of Dick Clark Productions to an investment group

ted by Mosaic Media Group, Capital Communications COPQand TV exec
Jules Haimovitz. Shareholders will get $14.50 per share, while Clark will
get $12.50 each for an unspecified number of his shares. Dick Clark Pro-
ductions produces the American Music Awards, the Academy of Country
Music Awards, the Golden Globe Awards and Dick Clark’s New Year’s

Rockin’ Eve, among other programs.

million. For the year, Fisher saw a net
loss of $1.9 million, or 92 cents per
share, compared to income of $31.9
million, or $3.71, in 2000. Fisher said
that it has executed commitment let-
ters to refinance its credit facilities.
Once refinancing is complete. Fisher
expects to be out of default with its
lenders.

Analyst: 2% Radio Growth
In 2002

Salomon Smith Barney’s Niraj
Gupta liked what he heard at the
RAB’s Sales & Management Confer-
ence in Orlando earlier this month and
figured his estimates for radio were

“too conservative — something that
we have not seen in 18 months,” he
said.

Gupta, who had previously ex-
pected radio-industry growth to be
tlat to down 1%, raised that estimate
to 2% growth. He also raised his
2002 cash flow estimates for Clear
Channel from $1.9 billion to $2.16
billion; Cox Radio from $141 million
to $145 million; and Entravision from
$52 million to $57 million. Target
prices were also upped for Clear
Channel, from $53 to $60: Cox, from
$26 to $28; Emmis, from $14 to $23;
and Entravision, from $11 to $14.

Jeffrey Yorke

Switzer
Continued from Page 1

Tony Brown, a partner in Universal
South with Universal and Tim
Dubois. “He has a proven track record
in working with and developing the
careers of artists, and we are looking
forward to his immediate contribu-
tions.”

DuBois said, “When you combine
Bryan’s extensive background in the
record business with his success in
promotion and the key relationships
he already possesses, you have one
very gifted and effective executive.

We are all pleased to welcome him to
the Universal South family.”

Switzer said, “T am grateful to Tony
and Tim for this wonderful opportu-
nity. Having been part of a success-
tul start-up before, I know how grati-
fying it can be. To be able to do it
alongside a roster and staff that are the
best in the business is rare.”

Switzer joined Atlantic/Nashville
when it opened in 1990. He started as
a Regional Promotion Manager, was
later elevated to VP/Promotion and
ultimately became VP/GM.
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Lori Parkersone 202-380-4425

200n20 (XM20)

Kane

BRANOY What About Us?

VANESSA CARLTON A Thousand Miles
ENRIQUE IGLESIAS Escape
INDIA.ARIE Video

110 Rapture

MARY J. BLIGE No More Drama

BPM (XM81)

Blake Lawrence

DJ OISCIPLE t/M1A COX Caught Up

FELIX DA HOUSECAT Silver Screen Shower Scene

Real Jazz (XM70)
Maxx Myrick
TONY BENNETT Playing With My Friends

The Boneyard (XM41)
Charlie Logan

DEFAULT Sick And Tired
DEFAULT Deny

DROWNING POOL Tear Away
GODSMACK | Stand Alone
INJECTED Faithless

LENNY KRAVITZ Let’s Get High
SOIL Breaking Me Down

The Heart (XM23)
Johnny Williams

CELINE DION A New Day Has Come
DARREN HAYES Insatiable

DON HENLEY For My Wedding

The Loft (XM50)
Mike Marrone
No adds

Watercolors (XM71)
Steve Stiles

BONEY JAMES Heaven
DIANA KRALL S’ Wonderful

X Country (XM12)

Jessie Scott

BHLLY BRAGG & THE BLOKES England, Half
HONKY TONK CONFIDENTIAL Your Traiter Or Mine
CHRIS ISAAK Always Got Tonight

GARY STIER The Albatross

STAR ROOM BOYS This World

XM Cafe (XM45)

Bill Evans

BILLY BRAGG & THE BLOKES England, Half..
KASEY CHAMBERS Barricades & Brickwalls
CRACKER Forever

ARTHUR GOOFREY East Side Of Town
COLIN LINDEN Big Mouth

LISA LOEB.Cake & Pie

CHUCK E. WEISS 01d Souls & Wolt Tickets

XMLM (Xm23)
Edaie Webb
No adds

The Heart (XM23) Playlist
DIANA KRALL The Look Of Love
0-TOWN All Or Nothing

DIAMON R10 One More Day

ALICIA KEYS Faliin’

$ CLUB 7 Never Had A Dream Come True
CAROLE KING Loves Makes The World
LEE ANN WOMACK | Hope You Oance
BACKSTREET BOYS Drowning

SHELBY LYNNE Wall In Your Heart
ELTON JOHN | Want Love

MATCHBOX TWENTY If You're Gone
BBMAK Ghost Ot You & Me

MICHAEL JACKSON Butterfties
YOUNGSTOWN Grow Old With Me
LONESTAR I'm Already There

ENRIQUE IGLESIAS Hero

ROBBIE WILLIAMS/NICOLE KIDMAN Somethin'.
JOY ENRIQUEZ With This Love

JOSH GROBAN To Where You Are

JIM BRICKMAN !/ R.L. HOWARD... Simple Things
ALL-4-ONE Not Ready For Goodbye

LUIS FONS Imagine Me Without You
DIDO Thankyou

DON HENLEY For My Wedding

J. SIMPSON & M. ANTHONY There You Were
ENYA Only Time

LONESTAR Not A Day Goes By

FAITH HILL There You'll Be

BRIAN MCKNIGHT Stitl

DARREN HAYES Insatiabie

100 miition moviegoers
15,000 movie thealers

Movie Tunes plays current music in movie
theaters across the nation. Movie Tunes
then surveys maviegoers from five major
distribution areas of the country each
week. Respondents are sent a CD sam-
pler and asked to rate songs on a scale of
1-5. This data is gathered and published
by R&R.

TOP FIVE SONGS PER REGION

WEST

February 22, 2002 R&R @ 19

1. ENRIQUE IGLESIAS Escape

2. BRANDY What About Us?

3. JAHEIM Anything

4. RUFUS WAINWRIGHT Across The Universe
5. BONEY JAMES Ride

MIDWEST

1. BRANDY What About Us?

2. ENRIQUE IGLESIAS Escape

3. JAHEIM Anything

4. BONEY JAMES Ride

5. LENNY KRAVITZ Stillness Of Heart

SOUTHWEST

1. BRANDY What Abcut Us?

2. ENRIQUE IGLESIAS Escape

3. JAHEIM Anything

4. HOLLY WYNNETTE My Future Ex-Boyfriend
5, RUFUS WAINWRIGHT Across The Universe

NORTHEAST

1. ENRIQUE IGLESIAS Escape

2, BRANDY What Abcut Us?

3, JAHEIM Anything

4. RUFUS WAINWRIGHT Across The Universe
5, HOLLY WYNNETTE My Future Ex-Boyfriend

SOUTHEAST

1. ENRIQUE IGLESIAS Escape

2. BRANDY What About Us?

3. JAHEIM Anything

4. BONEY JAMES Ride

5. HOLLY WYNNETTE My Future Ex-Boyfriend

FEBRUARY PLAYUIST

AIMEE MANN/MICHAEL PENN Two 0f Us
BONEY JAMES Ride

BRANDY What About {Js?

0ON2 Give

ENRIQUE IGLESIAS Escape

HANK WILLIAMS I} Mississippi Mud
HOLLY WYNNETTE My Future Ex-Boyfriend
JAHEIM Anything

LENNY KRAVITZ Stiliness Of Heart

NANCY WILSON Save Your Love For Me
NATURAL Mediey

OUTERSTAR You Love It When It Rains
RICK BRAUN Your World

RUFUS WAINWRIGHT Across The Universe

10 million homes
180.000 businesses
Rick Gillette » 800-494-8863
DMX INFLIGHT
Jon Wheat

Selected tracks in the air on 31 airlines world-
wide

TRAVELING WILBURYS Handle With Care

KINKS A Rock 'N' Roll Fantasy

M’IONAM Capercaillie

LIZETA KALIMERI Diosmos Ke Kaneia

MARTIN TAYLOR Garden Of Dreams

PLAS JOHNSON & RED HOLLOWAY Serenade.
NO DOUBT Hellagood

ELBOW Asteep In The Back

KEKE WYATT | Don't Wanna

AVANT Makin’ Good Love

ILL NINO With You

GORILLAZ Rock The House

This section features this week's new adds
on DMX MUSIC channels avaliable via digi-
tal cabte and direct broadcast satellite.

CHR/POP

Jack Patterson

SHAKIRA Underneath Your Clothes
PINK Don't Let Me Get Me
CHR/RHYTHMIC

Mark Shands

YING YANG TWINS Say | Yi Yi
JESSICA MORENO You Better Be Good To Me
URBAN

Jack Patterson

RL Got Me A Model

LATHUN Fortunate

ALTERNATIVE

Dave Sloan

No adds

ROCK

Stephanie Mondello
3RD STRIKE No Light

ADULT ALTERNATIVE
Stephanie Monaelio
CONCRETE BLOND Roxy

RES They-Say Vision

ADULT CONTEMPORARY
Jason Shiff

VANESSA CARLTON A Thousand Mlles
SHERYL CROW Soak Up The Sun
LiSA LOEB Someone You Should Know
INTERNATIONAL HITS
Mark Shands

ENYA May It Be

ALIZEE Moi Lolita

COUNTRY

Leanne Flask

No adds

DANCE

Danielle Ruysschaert
LADYTRON Playglri

STAR PEOPLE Star People
MEOWAY Optical illusion

TA TA & BRANOO Let's Be Friends '/ut:f;("gh;?; s
TAE B0 Medley YING YANG TWINS Say | Yi Yi

METHOD MAN/REDMAN Part ||

KRS-ONE South Bronx 2002

KRS-ONE Come To The Temple
Artist/Tile Total Plays
LMNT Juliet 76
DREAM STREET | Say Yeah 76
DREAM STREET !t Happens Every 75
N SYNC Pop 74
AARON CARTER I'm All About You 74
AARON CARTER Leave It Up To Me 73
BACKSTREET BOYS Drowning 72
LIL' ROMEQ My Baby 68
JUMPS God Bless The U.S.A. 66
BRITNEY SPEARS I'm Not A Girl, 36
CHRISTINA MILIAN AM To PM 34
BACKSTREET BOYS Girlfriend 33
PINK Get The-Party Started 3
MICHELLE BRANCH Everywhere ki
NINE DAYS Absolutely (Story Of ...) 31
SMASH MOUTH All Star k)|
3LW No More (Baby I'ma Do Right) 30
SMASH MOUTH I'm A Believer 30
COREY f/LIL' ROMEO Hush Lil’ Lady 30
BAHA MEN Who Let The Dogs Out 28

@

Paylist for the week ending February 16.

@RADID NETWORKS

ABC RADIO NETWORKS
Phil Hall = 972-991-9200

Hot AC

Steve Nichols
MICHELLE BRANCH All You Wanted

StarStation

Peter Stewart
No adds

Classic Rock
Chris Miller
No adds
Touch

Ron Davis
No adds

Doug Banks Morning Show

Gary Saunders
No adds

Tom Joyner Morning Show

Vern Catron

GERALD LEVERT What Makes You Feel Good
Country Coast To Coast

Kris Wilson
LONESTAR Not A Day Goes By

ALTERNATIVE PROGRAMMING
Gary Knoll « 800-231-2818
Rock

DISHWALLA Somewhere In The Middle

FLAW Whole
TRAIN She’s On Fire

Alternative

311 Amber

GRAVITY KILLS One Thing
LENNY KRAVITZ Stillness Of Heart

Triple A
CRACKER Shine
LISA LOEB Someone You Should Know

CHR
PINK Don't Let Me Get Me
P.0.0. Youth Of The Nation

Mainstream AC
CELINE D10N A New Day Has Come

Lite AC
MARC ANTHONY | Need You
ENYA Wld Child

NAC
SHILTS Your Place Or Mine

Christian AC
ANNOINTED One Fine Day
POINT OF GRACE You Will Never Walk Alone

uc

RUFF ENOZ Someone To Love You
GINUWINE Tribute To A Woman
LATHUN Fortunate

Country
MARK CHESTNUTT She Was

)

RADIO
NETWORK .

Music Programming/Consulting
Ken Moultrie « 800-426-9082

Alternative
Steve Young/Kristopher Jones
No adds

Active Rock
Steve Young/Kristopher Jones
No adds

Heritage Rock

Steve Young/Kristopher Jones
No adds

Hot AC

Steve Young/Josh Hosler
No adds

CHR
No adds
Rhythmic CHR

Steve Young/Josh Hosler
No adds

Soft AC

Mike Bettelli
No adds

Mainstream AC

Mike Bettelli
No adds

Delilah

Mike Bettelli
No adds

Dave Wingert Show
Mike Bettelli

No adds

Mainstream Country

Ray Randall/Hank Aaron
STEVE AZAR | Don't Have To Be Me.
GEORGE STRAIT Living And Living Well

New Country

Hank Aaron
STEVE AZAR | Don't Have To Be Me.
GEORGE STRAIT Living And Living Well

Lia
Ken Moultrle/Hank Aaron

EMERSON ORIVE | Should Be Steeping
TRAVIS TRITT Modem Day Bonnie And Clyde

24 HOUR FORMATS
Jon Holiday = 303-784-8700

Adult Hit Radio

JJ McKay
DARREN HAYES Insatiable

Rock Classics

Adam Fendrich
No adds

Adult Contemporary

Rick Brady
ELTON JOHN This Train Don't Stop There.

CD COUNTRY

Rick Morgan
No adds

US COUNTRY

Penny Mitchell
ALAN JACKSON Drive (For Daddy Gene)
GEORGE STRAIT Living And Living Well

GREAT AMERICAN COUNTRY
Jim Murphy« 303-784-8700
GARY ALLAN The Dne

GENE WATSON The Man An’ Me And You

'WESTWOOD ONE

Charlie Cook » 661-294-9000

Adult Rock & Roll
Jeff Gonzer
MICK JAGGER Visions Of Paradise

Soft AC
Andy Fuller
ELTON JOHN This Train Don't Stop There

Bright AC

Jim Hays

CELINE DION A New Day Has Come
Mainstream Country

David Felker

CARDLYN DAWN JOHNSON | Don't Want You To Go
GEDRGE STRAIT Living And Living Well
TRAVIS TRITT Modern Day Bonnie And Clyde
Hot Country

Jim Hays

STEVE AZAR | Don't Have To Be Me

GEORGE STRAIT Living And Living Well
CHELY WRIGHT Jezebel

Young & Elder

David Felker
LONESTAR Not A Day Goes By

GEORGE STRAIT Living And Living Well
Vit § -—-‘—\ ol e}
=T 7= 1=
FPRADIO NETWORIKS

PREMIERE RADIO NETWORKS

After Midnite
KEVIN DENNEY That's Just Jesse

WAITT RADIO NETWORKS

Alternative

Chris Reeves * 970-949-3339
DOVETAIL JOINT Cool Your Head
JEREMIAH FREED Again

LOSTPROPHETS Shinobi Vs. Dragon Ninja
ROB ZOMBIE Never Gonna Stop
SEVENDUST Live Again

SUGARCULT Bouncing Otf The Walls
SYSTEM OF A DOWN Toxicity

THURSDAY Understanding

Country

Jim West

GARY ALLAN The One

KELLIE COFFEY When You Lie Next To Me
GEORGE STRAIT Living And Living Well

www americanradiohistorv com
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MONDAY, MARCH 4

1933/ At the height of the Great De-
pression, Franklin Delano
Roosevelt is inaugurated as the
32nd President of the United
States.

1952/ Actor and future U.S. Presjdent
Ronald Reagan marries actress
Nancy Davis.

1994/ Actor John Candy, 43, dies of a
heart attack while on location for
his new movie, Wagons East.

Born: Catherine 0'Hara 1954, Patsy
Kensit 1968
~ In Music History A

1966/ London newspaper The Evening
Standard publishes an interview
with Beatle John Lennon in
which he remarks, “We’re more
popular than Jesus Christ right
now.” The comment creates in-
ternational protest, and a series
of Beatles record-burnings are
held worldwide.

Cooler than Jesus?

1973/ Pink Floyd begin their Dark Side
of the Moon tour in Madison.

1989/ Tone Loc’s “Wild Thing” be-
comes the first single Jo go
double Platinum since “We Are
the World.”

1993/ Whitney Houston and Bobby

fensein the Tate-LaBianca murder
case. The album art is a mock-up
of a Life magazine cover photo of
Manson with the “f” taken out of
Life.

Charles (not Marilyn)
Manson releases album.

1976/ Fleetwood Mac release “Rhian-
non.”

1989/ Aerosmith’s Steven Tyler and wife
Theresa become parents to daugh-
ter Chelsea Ann.

1993/ Metallica sweep the Bay Area
Music Awards (a.k.a. The Bam-
mies), winning awards for Best
Group, Guitarist, Drummer and
Bassist. Neil Young’s Harvest
Moon wins Qutstanding Album,
and En Vogue are honored for
Outstanding Female Vocal & Ur-
ban Contemporary Group.

Born: David Gilmour (Pink Floyd) 1947

‘ THURSDAY, MARCH 7

Brown become parents to |

daughter Bobbi.

Born: Jason Newsted (ex-Metallica)
1963, Evan Dando (ex-Lemon-
heads) 1967

W TUESDAY, MARCH 5

:3

1982/ In Los Angeles, actor-comedian

John Belushi, 33, dies ofadrug |

overdose.

Born: Penn Jillette 1955, Jake Lloyd

1989
In Music History

1955/ Elvis Presley makes his first TV
appearance, on the regionally
telecast show Louisiana Hayride.

1963/ Country singer Patsy Cline, 30,
is killed in the crash of a single-
engine plane near Camden, TN.

1965/ The Yardbirds’ “For Your Love”
is released in the U.K. on EMI/
Columbia records. The song
will become a top 10 hit in both
the U.K. and the U.S.

1971/Badfinger begin their first U.S.
tour, in Toledo.

Born: Bill Ward (Black Sabbath) 1948,
Andy Gibb 1958-1988, John
Frusciante (Red Hot Chili Pep-
pers) 1970

WEDNESDAY, MARCH 6

1927/The German film Metropolis
opens in the U.S.

. Born: Rob Reiner 1947, Tom Arnold

1959, Shaquille 0’Neal 1972
In Music History

1970/ Charles Manson releases an al-
bum called Lie to finance his de-

1916/ Two German manufacturing firms
merge to form the Bavarian Air-
craft Works. The company later
branches out beyond aircraft en-
gines and renames itself Bavarian
Motor Works, or BMW for short.

1982/ Harris Glenn Milstead, a.k.a.
transvestite actor and cult icon
Divine, dies at the age of 42 of a
heart attack.

1999/ Acclaimed film director Stanley
Kubrick, 70, dies of natural causes
in England.

Born: Rachel Weisz 1970

in Music History

1969/ The Who release “Pinball Wiz-
ard,” their first selection from the
rock opera Tommy, in the U.K.

1983/ Willie Nelson receives a lifetime-
achievement award at the Song-
writers’ Hall of Fame dinner in
New York City.

1996/ Neil Diamond does his first in-
store-performance in 20 years, at
the Virgin Megastore in Los An-
geles.

FRIDAY, MARCH 8

1969/ The Pontiac Firebird Trans Am is
introduced.

1986/ The film Mask, starring Cher and
Eric Stolz, opens. Cher wins the
Best Actress prize at the Cannes
Film Festival for her role in the film.

1999/ Baseball great Joe DiMaggio, 84,
dies in Hollywood, FL of {ung can-
cer.

Born: Aidan Quinn 1959, Kathy Ireland
1963, Freddie Prinze Jr. 1976

In Music History

1970/ In Framingham, MA, Diana Ross
opens an 11-date cabaret engage-
ment, her first solo outing.

1973/Ron “Pigpen” McKernan, key-
boardist and vocalist of The
Grateful Dead, dies in his Madera,
CA apartment at the age of 27. A
heavy drinker, he had been under
the care of a doctor for cirrhosis.

Show Prep

"DATEBOOK

1991/L.L. Cool J makes his movie-
| acting debut playing an under-
cover cop in The Hard Way, with
| James Woods and Michael J.
| Fox
Born: Micky Dolenz (The Monkees)
1945, Gary Numan 1958,
Cheryl James (Salt-N-Pepa)
1964

SATURDAY, MARCH 9

1955/ Actor James Dean makes his
first major film appearance, in
East of Eden, for which he earns
an Academy Award nomination.

1996/ Actor-comedian George Burns,
100, passes away from natural
causes in New York City.

| Born: Emmanuel Lewis 1971

L in Music History

1961/ The Supremes release their first
45, 1 Want a Guy.”

1976/ Keith Moon, drummer for The
Who, collapses onstage at Bos-
ton Garden 10 minutes into a
show. The performance is im-
mediately rescheduled for April.

1987/U2 release The Joshua Tree.

1997/ Rapper Christopher Wallace,
a.k.a. Notorious B.I.G., is shot
to death in the passenger seat of
a GMC Suburban following a
Vibe magazine party in Los An-
geles.

R.I.P.B.l.G.

1918/ Warner Bros. releases its first
film, Four Years in Germany.
1964/ The first Ford Mustang is pro-
duced. It won’t be released to the
public for a little over a month.
1998/ Actor Lioyd Bridges, 85, dies in
Los Angeles of natural causes.
Born: Chuck Norris 1940, Sharon
Stone 1958, Christopher Titus
1966
In Music History

1972/ America’s debut album goes
Gold

1977/1n a ceremony in front of
Buckingham Palace, A&M signs
The Sex Pistols two months af-
ter EMI voided its contract with
the controversial punk group.
Nine days later, without having
released any Sex Pistols
records, A&M will follow EMI’s
lead and drop the band because
of their reputation.

1988/ Former teen heartthrob Andy
Gibb, 30, dies in a hospital of a
heart and stomach virus related
to drug use.

2000/ Country singer Vince Gill weds
pop gospel star Amy Grant in a
ceremony held outside of Nash-
ville.

Born: Tom Scholz (Boston) 1947, Jeff
Ament (Pear! Jam) 1963

— Frank Correia
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'rines

Celie

Girls’ Night Out At
The Grammys!

Both Us Weekly and TV Guide
provide female-friendly pre-
views of the Grammy Awards. “|
think I'm more song-writer than
pop mogul,” Song of the Year
nominee Nelly Furtado tells TV
Guide. “I'm just kind of a goofy
musician ... | am equally inspired
by Andy Warhol or Jack Kerouac
as | am by Prince.” Us Weekly
cleverly asks the singer of the
nominated “I'm Like a Bird” what
kind of bird she would be.
Furtado says a seagull, “because
it's a blue-collar kind of bird, a
scavenger on the beach, taking in
everything it sees.”

India.Arie tells UW that child-
hood in Atlanta wasn’t always
kind to her: “The kids were mali-
cious, telling me they hated me
because of the way | looked. |
had long braided hair, beli-bot-
toms and patchouli oil.” Arie also
explains her Gap ad appearance
to TV Guide: “For someone who
looks like me and sings about
what | sing about, to be on the
back cover of Vogue when
Britney Spears is on the front ...
if that’s not a candle in the dark-
ness, | don’t know what is.”

UW aiso looks at nominees
Faith Hill, Sade, Bjork and the
late Aaliyah, as well as the diva
quartet of Pink, Mya, Christina
Aguilera and Lil’ Kim. There
were no bruises from catfights
among the four ladies during the
filming of the video for their Mou-
lin Rouge extravaganza, “Lady
Marmalade.” “I got bruises from
being in a corset for 12 hours,”
says Mya. “And Christina’s boots
went up so high that she had
trouble balancing.”

_Bush-Whacker

“If you consider the fact that
punk rock often has a social con-
science, it's more called for now
than it has been since Ronald
Reagan,” Bad Religion’s Brett
Gurewitz tells Alternative Press.
“It will be used again as a platform
for criticizing our government, and
that’s the most important thing we
can do in a free society. In that
sense, | think George Bush Jr. will
be the best thing that’s happened
to punk in a long time.”

Plenty To Crow:Ab

Sheryl Crow is featured on the
cover of men’s magazine Stuff.
Despite the steamy photo spread,
she says she’s not interested in
following today’s pop-star trends:
“I'm not going to put out a high-
production X-rated commercial
video just to sell records. | think
it's good for your art to speak
louder than your image.”

Nor is she impressed with
awards shows: “With all the lip-
synching on those things, Milli
Vanilli should receive some kind of
lifetime-achievement award. The
performances all look like highly

UTTING THE ‘F’IN FAMILY — TV
Guide previews MTV’s upcoming
reality show The Osboumes, featur-
ing famed singer Ozzy and his fam-
ily. “We’re not the Partridge family,”
says wife Sharon. “We don't even
have dinner together.” Papa Os-
bourne was a little shocked upon
viewing the first tape, however: “It's
like 25 minutes of bleeps. it's like,
‘Good f—ing morning. How the f—
ing hell was your f—ing night's
sleep?’ We live in Beverly Hills, and
we sound like we should livé in a
f—ing trailer park.”

choreographed and pyrotechnic
porn. | also have a hard time ad-
dressing adults as P. Diddy or
Puffy with a straight face.”

Crow is also spotlighted in Us
Weekly's “Look Who's Turning
40" feature. “If | was one of those
ladies who was wearing tight de-
signer jeans and Candies high
heels, I'd freak out,” she says of
dressing to look younger. “ just
don’t feel my age. I'm just like ev-
erybody else. Everybody feels like
they're 22 inside.” Other rockers
hitting the big 4-Oh: Tommy Lee,
Jon Bon Jovi, Axl Rose and Red
Hot Chili Peppers’ Anthony Kie-
dis and Flea.

~ Flex Appeal -

Who needs Tae Bo blowhard
Billy Blanks when Men’s Health
brings you workout tips from the
Thin White Duke himself, David
Bowie? “Working out? Even
when I'm in a hurry, | never rush
anything,” he says. Rap impresa-
rio Russell Simmons and Naugh-
ty By Nature’s Treach also give
tips. Best of all, bald muscieman
Moby weighs in: “| joined a gym,
and for a while | was being quite
diligent. But of late I've been a
slob, drinking too much and eat-
ing too much and not exercising.
After the Trade Center attack, for
the first couple of weeks ali |
wanted to do was eat and drink
and have sex and watch TV and
read. Hopefully, things will get
back to normal.”

Forget about eating healthy
with Are You Hungry Tonight?
Elvis’ Favorite Recipes. Many of
The King's personal chefs contrib-
ute to the cookbook. But it's not
ali fried peanut butter-and-banana
sandwiches. Presley’s diet often
included string beans ... faced
with salt pork and sugar. (FHM)

— Frank Correia

Each week R&R sneaks a peek through the nation’s consumer mag-
azines in search of everything from the sublime to the ridiculous in
music news. R&R has not verified any of these reports.
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72 million housholds

Television/Films

75 million households

Torm Calderone Paul Marszatek
VP/Programming VPMusic Programming
rs | ADDS

OUTKAST The Whole World 38 JIMMY EAT WORLD The Middle
JERMAINE DUPRI {/LUDACRIS Welcome To Atlanta 37 CREED Bullets
LUDACRIS Roll Out (My Business) 33 HOOBASTANK Crawling in The Dark
PUDDLE OF MUDD Blurry 30 TWEET f/MISSY ELLIOTT Oops! (Oh My)
HOOBASTANK Crawling In The Dark 29
P.0.D. Youth Of The Nation 28 Plays
GENNIEERILOREZARIIER DY, 26 NICKELBACK How Yau Remind Me 24
LB ERIALIG 251 ND OOUBT #/BOUNTY KILLER Hey Baby 24
MYSTIKAL Bouncin' Back (Bumpin'....) 25 ALANIS MORISSETTE Hands Clean 21
LAY AT, 28| ALICIA KEYS A Womar's Worth 21
BLINK-182 First Date 2 CHER Song For The Lonely 2
MOBB DEEP Hey Luv (Anything) 23 TRAIN She's On Fire 21
X-ECUTIONERS It's Goin' Down 23 OAVE MATTHEWS BANO Everyday 20
FABOLOUS Young'n (Holla Back) 2 PUDDLE OF MUDD Blurry &
B SIOHISSE T EHanasiCRan 2 KYLIE MINOGUE Can't Get You Out Of My Head 18
LA AL a ENRIQUE IGLESIAS Escape 17
DEFAULT Wasting My Time 21 : 1
JIMMY EAT WORLO The Middle 20 JEWEL Standing Stil I

MARY J. BLIGE No More Orama 16
MARY J. BLIGE No More Orama 19
AN o = LENNY KRAVITZ Stllness Of Heart 14
BRITNEY SPEARS I'm Not A Girl, Not Yet A Woman 17 LN YU _ i
GLENN LEWIS Don't You Forget It 17 NATALIE IMBRUQFIA Wrong Impmssron 13
SYSTEM OF A DOWN Toxicity 16 MICK JAGGER Visions Of Paradise 13
N SYNC Girifriend 14 SHAKIRA Underneath Your Clothes 13
DMX UFAITH EVANS | Miss You 14 BRITNEY SPEARS I'm Not A Girl, Not Yet A Woman 12
STROKES Last Nite 14 ELTON JOHN This Train Don't Stop There Anymore 12
AALIYIAH More Than A Woman 14 CRAIG 0AVID 7 Days 9
VANESSA CARLTON A Thousand Miles 13 CHRIS ISAAK Let Me Down Easy 9
KYLIE MINOGUE Can't Get You Out Of My Head 13 BASEMENT JAXX Where's Your Head At? 8
FAITH EVANS | Love You 13 INDIA.ARIE Video 8
STAINO For You 12 LIFEHOUSE Breathing 7
FAT JOE H/ASHANTI What's Luv? 12 RUFUS WAINWRIGHT Across The Universe 7
ENRIQUE IGLESIAS Escape 11 NICKELBACK Too Bad 6
INCUBUS Nice To Know You 11 KID ROCK Lonely Road Of Faith 5
GORILLAZ 19-2000 11 RYAN ADAMS Answering Bell 2
SUM 41 Motivation 10 P.0.D. Alive 2
ELTON JOHN This Train Don't Stop There Anymore 10 SADE Paradise 1
OFFSPRING Defy You 9 BEN FOLOS Still Fighting It 1
PETEY PABLO | 9 BRANOY What About Us? 1
NICKELBACK Too Bad 9 REMY SHANO Take A Message 1
ROB ZOMBIE Never Gonna Stop 9 P.0.0. Youth Of The Nation b/
0ZZY OSBOURNE Dreamer 9 0ZZY 0SBOURNE Dseamer 1
MICHELLE BRANCH All You Wanted 9 GLENN LEWIS Don't You Forget it 1
MASTER P Ooohhhwee 8 AALIYAH More Than A Woman il
AOEMA The Way You Like It 8 INDIA.ARIE Ready For Love 1
UNWRITTEN LAW Seein’ Red 8 FAITH EVANS | Love You 1
KiD ROCK Lonely Road Of Faith 7 COURSE OF NATURE Caught In The Sun 1
GARBAGE Breaking Up The Girl 6 RES They-Say Vision 1
USHER U Don't Have To Call 5 LEANN RIMES Can‘t Fight The Moonfight 1
SHAKIRA Underneath Your Clothes 4
CALLING Wherever You Will Go 3 Video airpiay for February 25-March 3
B2K Uh Huh 3
ALICIA KEYS A Woman's Worth 2
FOO FIGHTERS The One 2
BACKSTREET BOYS Drowning 2
BEANIE SIGEL /FREEWAY Roc The Mic 2 SRS
P. DI0OY #/USHER & LOON | Need A Girl 2 Cindy Mahmoud
BRITNEY SPEARS From The Bottom Of. 2 VR LsIcRiodanming

Video piaylist for the week ending February 16.

55 miillon households

Peter Cohen,
VP/Programming

Rap Adds

No Adds

Pop Adds

No Adds

Urban Adds

No Adds

Rhythmic Adds

BASEMENT JAXX Where's Your Head At?
GORILLAZ 19-2000

Rock Adds

LENNY KRAVITZ Stillness Of Heart

Adds for the week of February 25.

& Entertainment

VIDEO PLAYLIST

JA RULE t/ASHANTI Always On Time

MR. CHEEKS Lights, Camera, Action

FAITH | Love You

OUTKAST The Whole World

MARY J. BLIGE No More Drama

MYSTIKAL Bouncin’ Back (Bumpin'...)

BRANDY What About Us?

MONTELL JORDAN You Must Have Been
JERMAINE DUPRI f/LUDACRIS-Welcome To Atlanta
KEKE WYATT f/AVANT Nothing {n This World

RAP CITY

JA RULE f/ASHANTI Always On Time

BUSTA RHYMES 1/P. DIDDY... Pass The Courvoisier
NAS U Got Ur Self A.

DMX f/FAITH EVANS | Miss You

FABDLOUS Young'n (Holla Back)

FAT JDE {/ASHANTI'What's Luv

MASTER P Ooohhhwee

MYSTIKAL Bouncin’ Back (Bumpin'...}

LUDACRIS Saturday (Oooh! Oooh!)

JERMAINE DUPRI {/LUDACRIS Welcome To Atlanta

Video playlist for the week ending february 24.

DMX {/FAITH EVANS | Miss You
MOBB DEEP Hey Luv (Anything)
GLENN LEWIS Don't You Forget It
DEFAULT Wasting My Time
STARSAILOR Good Souls
THURSDAY Understanding fn.

P.D.D. Youth Of The Nation
FABOLOUS Young'n {Holla Back)
INCUBUS Nice To Know You
UNWRITTEN LAW Seein’ Red

NAS Got Ur Seif A.

INOIA.ARIE Ready For Love
MYSTIKAL Bouncin’ Back {Bumpin’....)
X-ECUTIONERS It's Goin’ Down
FAITH | Love You

NICKELBACK Too Bad

BEANIE SIGEL f/FREEWAY Roc The Mic

David Cohn
General Manager —2
STAIND For You
CEE-LO Closet Freak
OFFSPRING Defy You
PUDDLE OF MUDD Blurry
REMY SHAND Take A Message
HOOBASTANK Crawling In The Dark

ALANIS MORISSETTE Hands Clean
SADE Paradise

Video piaylist is frozen.

(V1

COUNTRY MUSIC TELEVISION

56.8 miltion households
Brian Philips, Sr. VP/GM
Chris Parr, VP/Music & Talent

| ADDS |

CLINT BLACK Money Or Love
GARY ALLAN The One

| TOP 20 ]

TRISHA YEARWOOO Inside Out

MARTINA MCBRIDE Blessed

ALAN JACKSON Where Were You...

STEVE HOLY Good Morning Beautiful

MESSINA w/MCGRAW Bring On The Rain

EARL SCRUGGS Foggy Mountain Breakdown
RASCAL FLATTS I'm Movin' On

NICKEL LREEK A Lighthouse’s Tale

TRACY BYRO Just Let Me Be In Love

TIM MCGRAW The Cowboy In Me

CYNOI THOMSON | Always Liked That Best

CHELY WRIGHT Jezebel

KENNY CHESNEY Young

TOBY KEITH My List

SARA EVANS Saints & Angels

TRAVIS TRITT Modern Day Bonnie & Clyde

ALISON KRAUSS & UNION STATION Let Me Touch...
MERLE HAGGARD If You've Got The Money...
GARTH BROOKS Wrapped Up In.You

CAROLYN DAWN JOHNSON | Don't Want You To Go

| HEAVY |

ALAN JACKSON Where Were You...
MESSINA w/MCGRAW Bring On The Rain
KENNY CHESNEY Young

MARTINA MCBRIOE Blessed

RASCAL FLATTS I'm Movin' On

TIM MCGRAW The Cowboy In Me
TRISHA YEARWOOO Inside Out

| HOT SHOTS

OANNI LEIGH Sometimes

GARY ALLAN The One

SHANNON LAWSON Goodbye On A Bad Day
NELSON & WOMACK Mendocino County Line

Heavy rotation songs receive 28 plays per week.
Hot Shots receive 21 plays per week.

Information current as of February 19.
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14.3 million households

' ADDS |

GARY ALLAN The One
GENE WATSON The Man An' Me And You

| TOP 10 |

CHELY WRIGHT Jezebel

KENNY CHESNEY Young

TOBY KEITH My List

TIM MCGRAW The Cowboy In Me

CHRIS CAGLE | Breathe in, | Breathe Out
MARK MCGUINN She Doesn't Dance
BLACKHAWK Days Of America

MINDY MCCREADY Maybe, Maybe Not
CYNDI THOMSON | Atways Liked That Best

Information current as of February 22.

www.americanradiohistorv.com

““TELEVISION

February 22, 2002 R&R @ 21

Due to the Presidents Day holiday, Nielsen ratings were delayed and
not available at press time. Television ratings will retum next week.

COMING NEXT WEEK

Tube Tops

CBS’s telecast of the 44th annual
Grammy Awards is slated to feature
duets from Tony Bennett and Billy
Joel and Al Green and Brian
McKnight, along with a collabor-
ation on “Lady Marmalade” by
Christina Aguilera, Lil’ Kim, Pink
and Mya. Dave Matthews Band,
Destiny’s Child, Alan Jackson,
Alicia Keys, 'N Sync, Nelly, Out-
Kast, Train and U2 are also set to
perform on the three-hour show
(Wednesday, 2/27, 8pm ET/PT).

Friday, 2/22

 Country artists guest-star on WB
programs: Andy Griggs on Sabrina
(8pm ET/PT); Deana Carter on
Raising Dad (8:30pm ET/PT); and
Naomi Judd on Maybe It's Me
(9:30pm ET/PT).

* Goo Goo Dolls, The Tonight
Show With Jay Leno (NBC, check
local listings for time).

¢ Alanis Morissette, [ate Show
With David Letterman (CBS,
11:35pm ET/PT).

¢ Hoobastank, Last Call With
Carson Daly (NBC, 1:35am ET/PT).

Tuesday, 2/26

¢ Ryan Adams, Jay Leno.

* Garbage’s Shirley Manson,
Late Show With Craig Kitbom (CBS,
12:35am ET/PT).

India.Arie

Saturday, 2/23

¢ Insane Clown Posse and Mas-
ter P guest-star on FOX's Mad TV
(11pm ET/PT).

Sunday, 2/24

¢ Charlie Daniels and Vince Gill
lend their voices to the animated
King of the Hill (FOX, 7:30pm ET/
PT).

* Mary J. Blige, Behind the Mu-
sic (VH1, 8pm ET/PT).

Monday, 2/25

* Busta Rhymes and P. Diddy,
Jay Leno.

* India.Arie, Ludacris and
NARAS President Michael
Green, Politically Incorrect With
Bill Maher (ABC, check local list-
ings for time).

¢ Alanis Morissette, Carson
Daly.

Wednesday, 2/27

* Nora Jones, Jay Leno.
* Cher, David Letterman.

Thursday, 2/28

e Train, Jay Leno.
¢ Ice Cube, David Letterman.

— Julie Gidlow

FILMS

BOX OFFICE TOTALS
Feb. 15-18
Title Distributor $ Weekend $ To Date
1 John @ (New Line)* $23.61 $23.61
2 Crossroads (Paramount)* $17.01 $17.01
3 Return To Never Land (Buena Vista) $15.62 $15.62
4 Big Fat Liar (Universal) $11.42 $24.91
5 Collateral Damage (WB) $9.61 $29.08
6 A Beautiful Mind (Universal) $9.42 $125.69
7 Hart’s War (MGM)* $8.90 $8.90
8 Black Hawk Down (Sony) $7.25 $96.46
9 Super Troopers (FOX Searchlight)* $7.14 $7.14
10 Snow Dogs (Buena Vista) $6.70 $68.11

*First week in release. All figures in millions. Source: ACNielsen EDI

COMING ATTRACTIONS: Re-
cording artist Aaliyah, who was
killed in a plane crash in August
2001, stars in Queen of the Damned.
The film’s Warner Sunset/WB/
Reprise soundtrack contains
Static-X's “Cold,” as well as original
songs penned by Jonathan Davis
and Richard Gibbs and performed
by Marilyn Manson (“Redeemer”),
Static-X's Wayne Static (“Not
Meant for Me"), Disturbed’s David

Draiman (“Forsaken”), Orgy’s Jay
Gordon (“Slept So Long”)} and
Linkin Park's Chester Bennington
(“System”). Disturbed’s “Down
With the Sickness,” Papa Roach'’s
“Dead Cell,” Deftones’ “Change,”
Godhead’s “Penetrate,” Tricky’s
“Excess,” Earshot’s “Headstrong,”
Kidney Thieves’ “Before I'm
Dead” and Dry Cell's “Body
Crumbles” complete the ST.

— Julie Gidlow

s
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No one tackles the world of sports ar the world in general, like Keith Olbermenr. Now,
Olbermann continues the legacy of legendary saortscaster Howard Cosell as hosz 2f ABC
Radio Networks Speaking of Sports and Speaking of Everything.

Call Todd Fowler today at (972) 448-3302.

Telling it like it is. Twice a day.

@ﬁADID NETWORKS

ke[ BERMANN

SPEAKING OF SPORTS...
SPEAKING OF EVERYTHIHG
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IN THE
OF

September 11

our country
and our industry

ave more

than eve:r:

an ongoing

‘ Y
decreased

and a

economy.
The question

mind
seems to be

-

Al Peterson

% Even before Sept. 11 the radio business was more challenging than ever as we all tried to
adapt to new ways of doing things in a consolidated business environment and an already
slowing economy. But on that dark day last September fate stepped in and rewrote the rules
again — both the new ones that we were just beginning to understand and most of the old
ones. As advertisers pulled back on spending, bottom-line realities began to take their toll on
radio stations across the country, forcing layoffs and cutbacks in nearly évery sector. As we
continue to face a good deal of uncertainty in tgesé early weeks of 2002, is it any wonder
that many of us are asking, “What's next?” % Seeking some answers to that question, in this
issue we offer conversations with and®the insights of some of our format's best and brightest
m