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Goo Goo Dolls Fourplay

Warner Bros. recording artists The Goo Goc Dolls grab

MARCH 15, 2002
Annual Alternative Special

In conjunction with this week’s South By Southwest
extravaganza in Austin, R&R presents Origins: Alternative

2002 In this 50-page feature, R&R’s Jim Kerr addresses
the challenge of staying
fresh whiie, at the same
tine, marntaining
the elements that
made you, your
company or your
station successful. it all
begins on Paga 33.

with "Here Is Gone.”
The track was first in
boF| adds at ChR/Por,
, Alternative and Reck —
1 and it set “rie 1il-time
record for adcs at Hot
_+| AC. "Here" picked up
a total of 250 adds
overall.
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©® On major market tour now!
® Provisions, Fiction and Gear in stores 4/9.
® “| See Sound” alkeady on over 50 alternative stations.

\RIVIC

@ Exploding in the U.K.
® On tour with Spiritualized in April.
¢ Black Rebel Metorcycle Club album in stores now.
® _l_@i 2 Over 30D spins on first single “Punk Song.”
® Early adds on “Laove Burns” at WHFS, KPNT, 91X, WZZN.

N*E*R*D

® On Letterman 3/20, performing “Rock Star.”
® In Search Of... in stores now.
® Massive _I_‘1§'|2 exposure on first single “Lapdanee.”

@ “Williams is an alternative rock star waiting to happen.”
- % % % % Rolling Stone

BLADE II

® Movie opens 3/22 - the sequel to the cult classic.

® Album in stores 3/19 featuring the singles
“Child 0f The Wild West” featuring Cypress Hill & Roni Size
and “Gorillaz On My Mind” featuring Redman & Gorillaz.

® Cypress Hill & Roni Size performing “Child Of The Wild West”
3/29 on the Tonight Show with Jay Leno.

30 SECONDS
TO MARS

® On tour with Puddie Of Mudd now through May.
® Album in stores 6/18.
® First simgle “Capricorn” impacting in May.

CHE]

® On tour with Primer 55 now and The Warped Tour this summer.
® Breaking out in Cleveland, Sacramento and Boston radio.
® “Inside” impacting Active Rock now.

SECONDS
T0
MARS

www.virginrecords.com
©2002 Virgin Records America, Inc.
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Flipping your stakion’s format is perhaps
the most stressful thing you can do to
yourself, your staff and your advertisers
Yet there is a method by which you can
change formats and keep your customeis.
R&R’s Jeff Green got great stories from
managers at a variety of formats. They'll be
sure to inspire yau if you're readying a
format change of your own. Also this week
in our Management, Marketing & Sales
section: Should your station research its
own promotions? Susquehanna’s Michelle
England believes you should, and she
explains why. Anc in our GM Spotlight this
week: Lotus Communications/Tucson GM
Steve Groesbeck.

Pages 9-12

TEN STEPS TO MORE WOMEN!
With the spring beok looming, you might
be seeking more female listeners. R&R's
Tony Novia has 1C simple ways —
courtesy of Edisor Media Research and
Arbitron — to make your station more
attractive to women.

Page 83

IN THE NEWS

o Tony Banks named PD at WGME/Miami

* Brian Taylor takes
Salem/Denver GM post

e Max Dugan uppad to
Citadel ‘Format Lieutenant’

» Maria Brennan now
AWRT Exec. Director
Page 3

THIS #*] WEEK

CHR/POP
* LINKIN PARK In The End {Warner Bros.)

CHR/RHYTHMIC

« FAT JDE f/ASHANTI What's Luv? (Terror Squacd/Atlantic)

URBAN
« TWEET Oops (Oh My) (Geld Mind/Elektra/EEG)

URBAN AC
« ANN NESBY /AL GREEN Fut It On Paper (Universai)

COUNTRY :
* TIM MCGRAW The Cowboy In Me (Curb)

AC
« ENRIQUE IGLESIAS Hero (nterscope)

HOT AC
+ CALLING Wherever You Wil Go (RCA)

SMOOTH JAZZ
» CHUCK LJEB Pocket Chande (Shanachie)

ROCK
« DEFAULT Wasting My Time (TVT)

ACTIVE ROCK
* PUDDLE OF MUDD Blurry (Flawless/Geffer/Interscope)

ALTERNATIVE
* PUDDLE OF MUDD Blurry (Flawless/Geffen/Interscope)

TRIPLE A

* ALANIS MDRISSETTE Hands Clean (Maverick/Reprise) | ]

P —

THE INDUSTRY’S INEWSPAPER

www,rronfine.com

Ratings Improvements Help
Entravision Make The Grade

BY JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF
vorke @ rronline.com

Some Spanish-language groups
saw a boost in fall ratings after
Arbitron realigned its Hispanic
survey sample based on new

Meyers calted SBS — which
rose from a “C” in winter 2001,
a*“B” in spring 2001 and a “B+”
in summer 2001 — the most-im-
proved operator, because of its
sustained turnaround after cy-

census data. And
those groups earn-
ed high marks on
Lehman Brothers
media analyst Wil-

Report

; : G

ltam Mevers’ latest ‘ S
i & d Beasley

radio report card. Citadel

Standing at the
head of the fall

. Cox Radio
2001 class is Entra- Emmis
vision: It not only Entercom
made its debut on Entravision
the report card, | ispanic Br.
which was issued Infinity
Monday, it earned |  Radio One
Meyers’ only “A.” |  Saga
In his 47-page re- ‘

$BS
port, titled “The ! -
Original Ratings Report Card,
Volume [V,” Meyers says that
the group’s strong ratings turn-
around — ratings jumped 49%
— will position it to outperform
the broader industry, as well as
its Spanish-language peers, this
year.

Not too far behind is Spanish
Broadcasting System, which eamn-
ed the report card’s only “A-"

Latest Radio

Clear Channel

1 cling through previ-
ously soft ratings
books. Meyers said
|he anticipates
| continued ratings

Card

Squ FE‘" } strength at SBS in
g- p- | his spring 2002
B- B | analysis, especially
B+ B+ : given the upcoming
A B inclusion of new
B B acquisition KXOL/
— A Los Angeles.

C ¢ | Sull, Hispanic
B B | Broadcasting is
A B+ | having trouble rais-
B- B ing its grade. At a
B+ A | “C” average — the

———— lowest grade on the
report card — HBC sufters from
continued declining audience
share, Meyers said.

Radio One, which earned “A”
grades on the last two report cards
after acquiring a large chunk of
Clear Channel stations and then
significantly improving those sta-
tions’ ratings, slips to a “B+,” but

GRADE/See Page 22
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KIIS Retains Billing Cro-

M Stations’ bottom lines hurt by Sept. 11 events

By JoE Howarp
R&R WASHINGTON BUREAU
Jhoward@rronline.com

While Clear Channel’s power-
house CHR/Pop KIIS/Los Ange-
les managed to claim the top spot
on BIA Financial Network’s
annual list of the top 10-billing
radio stations for a second
straight year, it wasn’t immune to
the advertising downturn and
post-Sept. 11 drought that have
plagued the entire industry.

Rank Rank  Calls/Clly Est. Revs
01 00 (in miliions)
1 i KHS/AL.A. $61.3
2 4 WLTWNY. $56.3
3 2 WFAN/N.Y. $51.3
4 5 WINS/N.Y. $49.7
5 7 KROQ/L.A. $48.7
6 3 WXRKN.Y. $44.2
7 19 KYSR/LA. $43.9
8 11 KPWR/LA. $424
9 6 WHTZN.Y. $413

10 17  KOST/LL.A. $40.5

While the station’s $61.3 mil-
lion in revenues eamed it the No. 1
position by a wide margin, that
number was 6% less than the
$65.5 million the station pro-
duced in 2000. In fact, while
many of the stations from the
2000 top 10 list returned for
2001, several posted decreased
revenues.

BIA/See Page 15

Format Owner
GHR/Pop Clear Channel
AC Clear Channel
Sports Infinity

News Infinity
Alternative Infinity
Alternative Infinity

Hot AC Clear Channel
CHR/Rhythmic  Emmis
CHR/Pop Clear Channel
AC Clear Channel

Source; BlAfn

NAB Turns Up The Heat On Satcasters

The NAB filed its second FCC
brief in four days last week,
pressing the federal regulator to
force satellite-radio broadcasters
XM and Sirius to put in writing
that they will not use their sig-
nificant terrestrial repeater net-
works to offer local program-
ming.

In the March 8 ex parte filing
penned by NAB Sr. VP/General
Counsel Jack Goodman, the
broadcasters’ lobbying group ref-
erenced two news stories from
March 6: a Washington Post ar-
ticle that quoted an XM spokes-
man as saying, “We are a na-
tional radio service, and we have
no intention of broadcasting lo-
cally,” and an R&R ONLINE

A Golden Opportunity To Honor Radio One

Some 400 guests gathered at the Plaza Hotel in New York City on Feb. 25 for a gala reception given by the
Broadcasters’ Foundation to honor Radio One founder/Chairperson Cathy Hughes and her son, President/
CEOQ Alfred Liggins, with the 2002 Golden Mike Award. Pausing for a photo are (I-r) Broadcasters' Founda-
tion board member Gordon Hastings and his wife, Lynn; Music One harpist Jeff Majors; Hughes, Liggins;
Patricia McLaughlin and her husband, Broadcasters' Foundation Chairman Ed McLaughlin.

report that Philadelphia-based
Traffic Pulse Networks, a sup-
plier of local traftic information.
has been negotiating with both
XM and Sirius.

“To say the least, these two re-
ports are impossible to recon-
cile,” Goodman wrote. The NAB
wants the commission to require
that XM and Sirius “fully and
unequivocally” disclose how they
plan to use their repeaters in re-
lation to local programming —
and to do so before the FCC
adopts final repeater rules or ex-
tends from March 18’s expiration
the current special temporary au-
thority for the repeaters.

NAB/See Page 15

Arhitron Encodes
Six More Stations
For PPM Trial

Arbitron has encoded six
more radio stations for its Por-
table People Meter trial, currently
in its second phase in the Phila-
delphia DMA. Allentown sta-
tions WAEB. WCTO, WLEV
and WZZ0, along with WKXW/
Trenton, NJ and WRFY/Read-
ing, PA, are now broadcasting
with encoded audio signals,
bringing the total number of
Philadelphia-area participant ra-
dio stations to 44. Eight TV sta-
tions and 22 cable networks have
also encoded their signals for
PPM detection.

Arbitron has also recruited
more than 1,150 people out of a
planned 1.500 to be outfitted
with the pager-sized audience-
measurement device. Arbitron

ARBITRON/See Page 15

Winter Phase One Arbitrend results: www.rronline.com
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On Over 140 Stations:
WAKS WKSC WKQI KMXV KHTS WXKS
KZZP WPRO KLZR KBKS WFLZ WBZZ
KSLZ WIXX WSTR KZHT WDRQ WXXL
KKRZ WZEE WWWQ KXXM WNCI KKDM
and many more!

Currently Headlining U.S. Tour with Citizen Cope!
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Banks Appointed
Mega/Miami PD

Tony Banks has been named PD
at Clear Channel’s Rhythmic Old-
ies WMGE (Mega 103.5)/Miami.
Most recently
Asst. PD for
CHR/Pop sister
WHYI (Y-100)/
Miami, Banks
fills the vacancy
created when
WMGE PD Al
Chio opted to
concentrate on
his afternoon air-
shift and serve as
Asst. PD.

“] can’t say enough about the job
Al has done in the last couple of
years with Mega,” Clear Channel
Regional PD Rob Roberts said.
“The station is now consistently a
top 100 25-54 station and has avoid-
ed the Oldies drop-off. We're mak-
ing this shift to expand Mega’s pro-
gramming bench and continue to
grow the station. Tony’s program-
ming knowledge, combined with
Al’s longtime understanding of the
market, is going to make for an
even greater radio station.”

Banks' resume includes an eight-
year stint with ABC, tirst at WPRO/

BANKS/See Page 15

Banks

Taylor Tapped As
Salem/Denver GM

Salem Communications has promot-
ed Brian Taylor to GM of its Denver
radio-station cluster, which includes
“Word & Praise” KBJD-AM. conser-
vative News/Talk KNUS-AM and
Christian Talk KRKS-AM & FM.
Taylor had been serving as interim
manager for the cluster since No-
vember 2001.

“Brian has helped grow our Den-
ver operation since the day he
stepped in the door,” Salem VP/Op-

erations Rob Adair said. “Our great-

" est growth in the last year has oc-
curred since Brian has been interim
manager. He now takes the full
reins of leadership, and I couldn’t
be more pleased.”

Taylor said, “I’ve come 1o great-
ly appreciate the vision and support
of Salem leadership. I'm extreme-
ly encouraged about the progress
our team has made in the last 60
days. I am very excited about the

-~ potential revenue growth and mar-

ket share available for our local

cluster.”

Taylor said with Salem as GSM
last year. He is a 20-year broadcast
veteran with experience in program-
ming, 2ngineering and sales devel-
opment. having worked in Denver
as GM for LeSea Broadcasting and
Mortenson Broadcasting and as
OM for Summit Communications.

HOW TO REACH US RADIO & RECORDS INC./ 10100 SANTA MONICA BLVD., THIRD FLOOR, LOS ANGELES, CA 90067
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Making The Grammys ‘Elektric’

FElektra honored its Grammy winrers at the Warner Music Group post-
Grammy celebration at the Mondrian Hotel on Los Angeles’ Sunset
Strip. Among the partygoers were (I-r) AOL Time Warner co-COO Ri-
chard Parsons, Best Contemporary Soul Gospel Album Grammy win-
ner and Elektra recerding artist Yolanda Adams, Warner Music Groug
Chairman/CEQ Roger Ames anc Elektra Entertainment Group Chair-
mar/CEQ Sylvia Rhone.

LETTER TO THE EDITOR

Kudos to R&R Washington Bu-
reau Assoc. Editor Joe Howard on
a tho ucht-provoking analysis of
tte T2lecommunications Act of
139€ “®elecom Act Turns 6,” 2/15,
222 . 1 was heartening to read
com~ients attrioutec to New
Nortweast Broadcasters Presi-
dant van Braiker, who is to be
coma ended for his reminder to
b-oatzesters that it is a privilege
tc hcld a station license, even in
tris day of consolidation. Sadly,
tHis im.portant point seems lost on
ranv.

Acarr Thierer cf the Cato Insti-
tute adpears to oe one such per-
son. Despite his lofty job title in
tedec aImmunications, Mr. Thierer
seemingly has no knowledge of
the Corr municatiors Act of 1934,
wnicy crants broadcasters the
p-ivitzge to use, not ownership
over, te publicly owread airwaves
asd randates that they serve the
pablic irterest, ccnvenisnce and
necessiy. Toward that end, the
legislation seeks to ensure,
ttworgh ownership restrictions,
that a broadcaster cannot attain
undus concentration of control. |
ramind [Ar. Thierer that, although
updazed by later legislation, the
earlie’ Bw's publiz-interest re-
quirement was nor superseded by
the Telecommunications Act of
1496 bur, rather, remains in effect
today.

Mr Thierer would do well to fa-
m liarize himself witn said proviso
and, mo ‘eover, to avoid irrelevant
cempzrisons between broadcast-
ers ax ‘he manutacturers of au-

Amid Consolidation, Radio’s Public
Interest Role Should Not Be Forgotten

tomobiles and soda pop, which,
he intimates, are not unique from
one another. Well, Mr. Thierer,
while purveyors of cars and sug-
ar water use their own resources
to make and peddie their wares
(and, in doing so, are subject to
myriad govermmental regulations),
broadcasters, in contrast, use a
limited, publicly owned resource
— the airwaves — to deliver their
product. Should they not also be
subject to governmental over-
sight?

To assert, as Mr. Thierer does,
that broadcasting's public-interest
mandate is “arbitrary and unde-
fined" suggests a misunderstand-
ing of the radio and television in-
dustries. Moreover, he doesn’t do
any favors for the broadcasting in-
dustry through his belief that radio
is like any other business — a no-
tion that, arguably, is at the root of
many of radio’s troubles today.

(Consistent with his views,
should 'we expect Mr. Thierer and
others v/ho share his sentiments to
rally in support of greater unioniza-
tion of employees in radio? | sup-
pose sc, Iifit were true that radio is
no different from Ford or General
Motors. Better be careful, Mr. Thier-
er, for vour faulty analogy may lead
to the media behemoths getting
something they didn’t wish for.)

in analyzing the effects of the
Telecom Act, better to heed the
cautionary words of Senate Mi-
nority Leader Trent Lott, who la-
ments, “There may have been too

LETTER/See Page 15

310-788-7€25  310-203-8727
310-788-1699  310-203-9763
310-788-1675  310-553-4056

310-553-433¢  310-203-8450

moreirfo @ rronline.com
newsrocm @ rronline.com
jil@rronline.com

hmowry @ rronline.com

MARCH 15, 2002

NEWS & FEATURES

Radio Business
Business Briefs
Transactions

MMS

Internet News & Views 13
National Music Formats17

O o nb

Show Prep 18
"Zine Scene 18
National Video Charts 19

FORMATS
News/Tallk/Sports 20
Alternative Special 33
Alternative Chart 78

Alternative Action 79
Alternative RateTheMusic/

Specialty Show 80
CHR/Pop 83
CHR/Pop Chart 85
Pop Action 87
CHR/Pop RateTheMusic 88
CHR/Rhythmic 92
CHR/Rhythmic Chart 94
CHR/Rhythmic RateTheMusic 96
Rhythmic Action 97
Urban 98
Urban Chart 99
Urban Action 103
Urban AC Chart 104
Country 106
Nashville 108
Country Chart 110
Country Indicator 111
Country Callout 112

113
114

Country Action
Country RateTheMusic

The Back Pages 150

Legends 23
Street Talk 24 |
Sound Decisions 29 |
Music Meeting 31
Publisher’s Profile 152
Opportunities 148
Marketplace 149
& CHARTS

Adult Contemporary 116
AC Chart 120
AC RateTheMusic 121
AC/Hot AC Action 123
Hot AC Chart 124
Hot AC RateTheMusic 125
Smooth Jazz 127
Smooth Jazz Chart 128
Smooth Jazz Action 129
Rock 132
Rock Chart 134
Active Rock Chart 136
Active Rock RateTheMusic 137
Rock Action/

Rock Specialty Show 139
Triple A 140
Triple A Chart 141
Triple A Action 143
Christian 145
Christian Charts 146-147

Dugan Now Citadel Format Lieutenant

Max Dugan, who joined Classic
Rock KKFM/Colorado Springs as
PD eight months ago, after a six-
year programming tenure at KLOL/
Houston, has added the title of For-
mat Lieutenant for Citadel Broad-
casting’s Classic Rock properties.

While Dugan’s primary focus will
still be on KKFM, he will now
work with the individual PDs at
KBZU/Albuquerque; KHYT/Tuc-
son; KNHK/Reno, NV; KKGL/Boi-
se. ID; and KHKK/Modesto. CA on

a regular basis. He continues 1o re-
port to Format General John Hag-
er, PD of Citadel's WGRF/Buffalo.

“Citadel is a smart company, but
in this case they’ve lost their
minds,” Dugan joked. He then told
R&R, in a serious tone, ‘“We have
military titles here at Citadel, and
John is still in charge as a Format
General. But because Citadel has
22 Classic Rockers. it was just too

DUGAN/See Page 15

Brennan Becomes AWRT Exec. Director

American Women in Radio &
Television has elevated Maria Bren-
nan {rom VP/Communications to
Exec. Director. She replaces Jacci
Duncan, who recently became Exec.

| Director of the National Association

of Women Business Owners.
“Maria Brennan is a proven strat-
egist, relationship builder and lead-
er,” said Joan Gerberding, President
of AWRT and the AWRT Founda-
tion, as well as President of Nassau
Media Partners. “She brings to

AWRT a deep knowledge of our
industry and its participants. as well
as a proven vision about our future
direction.”

Brennan said, “Being named
Exec. Director of AWRT during
this, its 51st year of promoting
progress and creating change, is
both thrilling and professionally re-
warding. [ have had the privilege of
working with a superlative group

BRENNAN/See Page 15
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By Jor: Howakrn
R&R WASHINGTON BUREAU
Jhoward @ rronline.com

Change In The Air At The FCC

] Management changes and complaint proposal announced

FCC Chairman Michael Powell, who initiated a reorganiza-
tion of the agency soon after taking over its leadership, has just
over a week to wait before his ideas become reality on March 25.

As reported when the reorganiza-
tion was announced. the radio-regu-
tating Mass Media Burcau will be
merged into the Cable Bureau to torm
the Media Bureau, with former Cable
Chief Ken Ferree at the helm. Mass
Media Chiet Roy Stewart has been
assigned as Chief of the Office of
Broadcast License Policy. one of sev-
eral offices within the Media Bureau.
Also within the bureau is the Audio
Division. led by Chief Peter Doyle and
Deputy Chief Nina Shatran. A website
dedicated to keeping consumers in-
tormed about the commission’s re-
form ettorts is located at wivw: fec. gen/
fee_reform.

The reorganization has also given
rise to other changes at the commis-
sion. Deborah Klein has been named
to serve as Chiet of Statt and Special
Counsel tor the Media Bureau. She
previously served as Chief of the
Cable Bureau’s Consumer Protection
and Competition Division. Over in the
Entorcement Burcau. Kathleen
Costello has been named Asst. Burean
Chief. and the bureau’s Investigations
and Hearings Division taps Anthony
Dale as Asst. Division Chief and Hugh
Bovle as Chief Auditor.

Radio Could Get A Break In
New Complaint Process
Almost every radio station in the
United States may qualify for special
treatment under the FCC's proposed

informal complaint-tiling procedures.
resulting in less stringent requirements
lor responding to complaints.

Under the proposed procedure. the
FCC would send complaints directly
to broadcasters and require them to
respond to both the complainant and
the commission. But in the full text

FCC See Page 6

Name Title

Below is contact information for some key FCC officials in the
commission’s newly reorganized bureaus.

FCC Media Bureau

Telephone Room No.

Ken Ferree Chief

202-418-7200 3C-740

Deborah Klein Chief of Staff/Special Counsel 202-418-7200 3C-740

William Johnson Deputy Chief

202-418-7200 3C-740

Robert Ratcliffe Deputy Chief

202-418-7200 3C-740

Name Title

Office Of Broadcast License Policy

Telephone Room No.

Roy Stewart Chief

202-418-2600 2C-337

David Brown Sr. Legal Advisor

202-418-2600 2C-337

Audio Division

Name Title Telephone Room No.
Peter Doyle Chief 202-418-2700 2A-320
Nina Shafran Deputy Chief 202-418-2700 2A-320

FCC Budget Hearing Turns Contentious

What could have been just another mundane budget hearing
turned lively when FCC Chairman Michael Powell, visiting Capi-
tol Hill to request an additional $33 million in funding for the
commission, was challenged by Senate Appropriations Commit-
tee Chairman Ernest Hollings — not about the funding, but about
whether Powell is the right person for his job.

“1 think you'd be a wondertul ex-
ecutive vice president of a chamber
of commerce.” Hollings told Powell
at the March 7 hearing, “but not a

_

DATION

A%

chairman of a regulatory commission

at the government level.”” Hollings

questioned Powell point-blank about
whether he is satistied with govern-
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ment service, asking. “Are vou happy
in your job?" Powell's one-word re-
sponse: “Extremely.”

Hollings also criticized Powell for
tollowing market forces. saying, “All
you need do as Chairman of the FCC
is take care of the law that we pass.
You have just that responsibility. In-
stead, you seem to abandon that re-
sponsibility and assign it to the market.

BUDGET See Page 6
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BUSINESS BRIEFS
Analyst: Sirius Needs To Roll Out Faster

anders Morris Harris analyst Steve Mather told R&R that he believes

Sirius Satellite Radio needs to roll out its service faster — but he
added that it doesn’t appear likely that it will do so. Mather pointed out that
it took competitor XM Satellite Radio only seven weeks to complete its
nationwide rollout. Sirius, which began commercial service on Feb. 14, is
on pace to be coast-to-coast by July 31. In initiating coverage, the analyst
rates Sirius' stock as “hold,” a rating that reflects caution over the company's
technology and financing risks, including its need to have 200,000 sub-
scribers by the end of this year. Mather predicts the service will have
95,000 subscribers by year’s end. But he believes in the potential of sat-
eliite radio, noting that 80% of U.S. households pay for subscription TV.
“We believe this translates to radio.” he said.

Clear Channel Station-Parking Charges
Called Frivolous

Chase Radio Partners attorney Harry Martin described as “frivolous”
station-parking charges lodged by M&M Broadcasting against Clear
Channel Communications in a petition that, although it was never acted
on, was cited in a March 7 Wall Street Journal article about ongoing alie-
gations that Clear Channel uses front companies to run stations that it
doesn’t own. M&M asked the FCC to deny Clear Channel's proposed
purchase of KBRQ-FM/Waco, TX on the grounds that Clear Channei was
operating KBRQ illegally and that Chase Radio Partners, the owner ac-
cording to FCC records, had no authority over the station. The FCC never
had to act on the charges because the sale application was dismissed,
but Martin told R&R that Clear Channel had an LMA at the time to run the
station and that the arrangement was legai. M&M argued that KRBQ had
the same GM as Clear Channel's Waco cluster. but Martin said, "“That's
how an LMA works. You let the other guy run your business without ced-
ing control.” A story in the March 12 Los Angeles Times headlined “Clear
Channel Drawing Static” covered allegations by attorney Arthur Belendiuk,
who has filed petitions with the FCC against the KBRQ deal and opposing
the sale of WKKJ/Chillicothe, OH to Clear Channel by Secret Communi-
cations on the grounds that Concord Media, which has a joint sales agree-
ment with Secret for WKKJ. is a front for Clear Channel. Clear Channel
spokesperson Pam Taylor told the Times, “The FCC has reviewed every
one of our transactions, and we've abided by the rules. We just happen to
be really good at maximizing flexibility under the rules that are in place.’

Continued on Page 15

R&R Stock Index

This weighted index consists of all publicly traded companies that derive
more than 5% of gross earnings from radio adventising.

Change Since

K77 K 81 vt W102-8002
R&R Index 25187 240.04 257.66 22% 49%
Dow Industrials 10.572.49 10.368.86 10.858.05 -2.6% 2%
S&P 500 116431  1,131.78  1264.60 19%  29%

Creative
Media
Direct, Inc.

direct mail  telemarketing
e-mail }» outdoor » TV

www.cmdinc.net

1000 Belcher Rd. S., Ste. 10
Largo. FL 33771-3307 » (727) 536-9450
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JOI" Superadio's “Biggest Party on the Planet”
Open House Party, for our nationwide broadcast from the
awards dinner at the BillboardLive Building, 15C0 Ocean
Drive. Listen locally &n Miami's 97.3 THE COAST from 7 PM
- Midnight. Live guests include; Craig David, Darren Hayes,
(formerly of Savage Garden) and 11O performing their
worldwide dance anthem “Rapture”.

¥CheCk out Superadio's Billboard/Monitor-nominated
Kool Jam weekdays on Miami’s HOT 105 at 5 PM. Also, from
the world's largest mix show network, listen for Superadio’s
legendary Old Skool Mini Mixx, weekdays at 11 AM and
3 PM, Saturday at 8 PM, and Sunday at 2 PM.

Groove this weekend to Superadio’s Paul Oakenfold

Presents on the all-new PARTY 93.1, Sundays from 10 PM to °

midnight, mixed by the world's hottest dance/trance D). % P y

1.508.480.9g000 www.superadio.com

www americanradiohistorv com

John
Paul

Garabedian welcomes
Oakenfold to Miami.
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DEAL OF THE WEEK [ 2002 DEALS TO DATE

TRANSACTIONS AT A GLANCE

Dollars to Date: $345,109,484 All transaction information provided by
| (Last Year: $3,859,873,556) BIA’'s MEDIA Access Pro, Chantilly, VA.
|
Dollars This Quarter: $345,109,484 :
o WZKM-FM/Montgomery, WV Quarte LSt Year $;’!gg_f,9, 600 * KWKY-AM/Des Moines, IA $387,573
$5001000 Cod * WBOX-AM/Bogalusa and WBOX-FM/Varnado, LA

Stations Traded This Year: 121

(Last Year: 1,053)

Stations Traded This Quarter: 121

(Last Year: 343) °

KLOVE Expands In West Virginia | ="

| Revenue Up In A ‘Difficult Year’
O Educational Media Foundation buys FM from Mortenson in slow trading week For Radio Unica

W Salem expects consistent growth

$150,000
® KBCE-FM/Boyce (Alexandria), LA Undisclosed

Joaquin Blaya said, “Clearly, we | Q4 results. Fourth-quarter net in-
would have liked to deliver better | come was $1 million, or 4 cents per
growth for 2001.” He continued, | share, compared to a net loss of
“2001 was a difficult year for the | $3.6 million, or 15 cents, in Q4

dation, h.eaded by President Rich- BUYER: John and Debra Putbre- | FORMAT: Country; Country
ard Jenkins. Phone: 800-434-8400. se. Phone: 515-223-1150. They own ]

Itowns 49 other stations. This repre- | 4 other stations. |
e e lmarket SELLER: Charles and Ella Mae

R g 55@4 | TERMS: Stock sale forcash. Charles | ager Ben Strickland. No phone
bt R ‘ and Ella Mae Putbrese are selling | listed. It owns no other stations. By Mot LIE ZIEGLER and better net revenue as a resuit
i . : . R&R WASHINGTON BUREAU i
West Virginia 437.18 shares of common stock in | SELLER: Bogue Chitto Communi- mistegler@rronline.com of slashing costs to below 2000
| Putbrese Broadcasting to John and | cations Co., headed by President o _ levels.
WZKM-FM/Montgomery Debra Putbrese. The sellers are also | Tom McDaniel. Phone: 985-732- Radao Unica released its fourth-
PRICE: $500,000 ‘ donating 30.94 shares of common | 4288 ‘W quarter and year-end results o
TERMS: Asset sale for cash stock to charities in a separate trans- | FREQUENCY: 920 kHz; 92.9 MHz L L L alem Communications also re-
BUYER: Educational Media Foun- | ,.tion. POWER: 1kw: 3kw at 322 feet ment company Chairman/CEO leased its full-year 2001 and
|

. . . KBCE-FM/Bovyce industry and for Radio Unica. | 2000. Net broadcast revenue in-
aZL(L:E.RI-nZO:::::d" bzfgf;?::;t | Putbrese. Phone: 515-223-1150 (Alexandria) y However, in a climate where the | creased 3%, to $36.1 million, but
' | FREQUENCY: 1150 kHz total advertising industry was | broadcast cash flow decreased
Jack Mortenson. Phone: 859-245- | pOWER: 1kw PRICE: Undisclosed 9 9 il

1000 . . S:U bt down close to 10%, we are very | 22%, to $12.6 rmlhon, and broad-
FREQUENCY: 93.3 MHz FORMAT: Religious TERMS:Unavailable ) pleased to have outperformedthe | cast EBITDA dipped 31%, to $9.3
1 9. BUYER: Urban Radio Broadcast- market.” million. On a same-station basis,
POWER: 4kw at 397 feet ing LLC, headed by President Kevin Fourth-quarter revenue from | et broadcast revenue grew 10%
FORMAT: Gospel %ngﬁm TEEE ] | Wagner. Phone: 251-343-4900. It Radio Unica's radio-broadcasting | and BCF improved 14%. Salem's
B_':\'OKEF\': John Pierce of John S i ] | owns two other stations. This repre- business increased by 12% from | after-tax cash flow decreased
Pierce & Co. W sents its entry into the market. Q4 2000, to $8.4 million. The 18%, to $5.2 million, or 22 cents
BOX-AM/Bogalusa SELLER: Trinity Broadcasting EBITDA loss related to radio wid- | Per share. The company said rev-
_ and WBOX-FM/Varnado | corp., headed by President Allison ened by 150%, to $5.4 million. The | enue and BCF were hurt by the
- | | PRICE: $150,000 Randolph. Phone: 251-343-4900 company said the loss resuited | Sale of KALC/Denver, the Sept. 11
) TERMS: Asset sale for cash FREQUENCY: 102.3 MHz from Q4 cost adjustments related | terrorist attacks and the invest-

KWKY-AM/Des Moines | guyER: Best Country Broadcast- | POWER: 21kw at 289 feet to the carrying value of sports | Mments made in start-up stations.
PRICE: $387,573 ing LLC, headed by Member/Man- | FORMAT: Urban AC rights, the remaining costs of a tal- For the full year, net income felt

ent agreement, costs related to | from $10.1 miflion, or 43 cents, to
the termination of a San Diego | $4.4 million, or 19 cents. Netbroad-
LMA and bad debt. Net loss re- | castrevenuejumped 22%,to $134

FCC _ ply to complaints should be extended = Commissioner Kevin Martin stress- md;atger;:&z‘irx;u'sgym!;:ﬁ m;lillg:";;abcriam? gé,‘%fze;
Continued from Page 4 the case of small entities to avoid  ed the importance of protecting the million the in Q4 '00. Forthe com- | 13%, to $34 million; and overall | -
of the proposal, released Feb. 28, the  taxing their limited resources in time  privacy of those who file broadcast- pany overall, revenue increased | ATCF decreased 7%, to $17.8 mil-
commission said that the 12,209 ra- and money.” related complaints. He asked, “If we by 42%, to é1 0.6 million, in the lion, or 76 cents per share. Same-
dio stations defined as small busi- The commission also asked for forward consumers’ complaints to fourth quarter. Radio Unica’s | station net broadcasting revenue
nesses under the Regulatory Flex- comment on whether it should adopt  broadcasters, will we also have a EBITDA loss increassd by 138%, | improved 9% and BCF increased -
ibility Act, which considers the eco-  special procedures for certainservices, means of protecting the privacy of 10 $5.1 million. The netlossforQ4 | 10%.
nomic ramifications of new federal considering the differences among those consumers who do not want was $11.1 miltion, or 53 cents per Salem raised its 1 outlook
laws for small entities, may be al- complaint types. The FCCsaid, “Con-  their personal information re- share, compared to a net loss of | buoyed by same-station revenue'
lowed some flexibility. The last time ~ sumers who file complaints against vealed?” $10.1 million, or 48 cents, in Q4 growth of 11% in January and an
the FCC counted, in October 2001, common carriers often seek monetary Despite that concern, Martin be- '00. expected improvement of 12% for
there were 13,012 radio stations, in-  relief. Consumers who file complaints  lieves the time for revamping the | For the full year, Radio Unica’s | February. The company is now
cluding noncommercials, in the against broadcast licensees typically —commission’s complaint process has radio-related revenue was up by | projecting net broadcast revenue
United States. have asked the commission to exer- come. He particularly noted the fre- 6%, to $31.8 million. The radio- | of $34.5 million-$35 million and
While the RFA won’texemptradio ~ cise its discretion to take enforcement  quent criticism the agency takes for related EBITDA loss widened | broadcast cash flow of $9.5 million-
stations from being required to re- action such as a forfeiture or revoca-  placing too great a burden on listeners 68%, to $15.5 million. Net loss | $10million. EBITDA, including the
spond to informal complaints, the FCC  tion of license.” by requiring a tape or transcript of related to radio for 2001 was | company's nonbroadcast media
said, “We ask whether the time to re- While he supports the initiative, potentially indecent broadcasts. $43.2 miltion, up from $32.3 mil- | businesses, is forecast 1o range

lion in 2000. Overali, Radio | between $5.75 million and $6.25

Unica’s revenue increased by | million.

Bu dg et regulatory tools — including uses for  munications, technology, economics 25%, to $37.5 million. EBITDA Salem President/CEO Ed
) fostering competitive marketeconom-  and the law. The proposed budget also loss swelled 58%, to $14.7 million. | Atsinger credited strong perfor-
Continued from Page 4 ics — that will, overall, enhance con-  requests $9.8 million to fund retire- Net loss for the year was $42.6 | mance during February and info
You don’t care about these regula-  sumer welfare. I think that the law sees  ment costs, a response to the Bush milfion, or $2.04 per share, com- | this month for the new estimates,
tions.” The senator also condemned  that there are benefits in market eco-  administration’s proposal that federal pared to $32.3 million, or $1.563 | though he said there's still a bit of
Powell’s reported characterization of  nomics for the public interest.” agencies fund their own retirement per share, in '00. volatility because of the aconomy
the FCC’s public-interest mandate as Almost lost in the dispute was the  programs. Blaya believes that invest- | and continued nervousness since
an “empty vessel” and said protection  added funding Powell came to re- While the FCC’s approved fiscal ments made in programmingand | Sept. 11. “l think everybody in the
of the public interest is fundamental.  quest. Powell asked the Appropria- 2002 budget was $245 million, Powell branding have Radio Unica well- | industry has grappiad with visibil-
Powell responded to Hollings’ criti-  tions Committee for $278.1 million  said the agency will need a bare mini- positioned. He anticipates anim- | ity, even though people seem to
cism with, “I think that the public in-  in funding for the next fiscal year,in- mum of $268.3 million next year in proved Q1, a strong showing in | placing orders a litile bit later for
terest confers on the commission the  cluding $15 million for whathe called  order to meet its operational costs and, the upcoming winter Arbitron rat- | spot business. it seems to come,
duty and obligation to implement the  “critical programmatic initiatives” the  he said, to “‘continue the progress made ‘ings, increasad advertising as a | but it seems to come a little bit
statute where there are ambiguities commission must undertake to stay  during the past year.” " result of faviorabla census data | later” i
and to look for the mechanisms using  abreast of developments in telecom- —Joe Howard

www.americanradiohistorv.com
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THE ISSUES, THE PEOPLE, THE TECHNOLOGY

Referred to by Advertising Age as the advertising industry’s soft-spoken visionary,
DDB Worldwide Communicaticns Group Chairman, Keith Reinhard, thinks Radio
delivers more personal, more precise images than any other advertising medium.
He will first inspire you and then challenge you as he illust-ates his keys of
advertising at The NAB Radio Luncheon, Tuesday, April 9. Dick Orkim, from
The Radio Ranch, will be inducted into the NAB Broadcasting Hall of Fame.

Sponsored by: ﬁ

ASCAP

WHERE MUSC BESINS

Keith Reinhard Dick Orkin
Chairman of DDB Worldwide The Radio Ranch
Communications Group, Inc. NAB Brcadcasting Hall of Fame

This April, NAB2002 promises to be a Show like no other — giving you the
opportunity to reenergize yourself, your team and your stations. Be sure to attend
the FCC Chairman’s Breakfast — Chairman Powell and ABC's Sam Donaldson
go head-to-head discussing key radio and television issues.

Sponsored by: tqc O

Caprtal

The Honorable

Michael Powell

FCC Chairmen

FCC CThairmen’s Breakfast

Sam Donaldson
ABC Nevs
FCC Chairman’s Breakfast

Register by March 1 and save up to $200 on
the Full Conference Package.
For more details, visit www.nab.org/conventions/nab2002

N
Broadcast (—\%

e NAB2002 ° www.nab.org/conventions/nab2002
. N
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The Only Static You'll Get
~ Is From The Caller On Line1

You may get a lot of noise from an opinionated caller, but

your show sounds crystal clear to the radio audience. That
is if you have a Gentner Broadcast Telephone System

from Harris.

Although the system’s console looks like an ordinary
telephone your talk show host will see the difference
immediately. Not only is the
sound incredibly clean and Gentne,:
crisp, the system includes _ a
two built-in digital d
hybrids so you can

conference up to four

on-air callers
simultaneously. And each
one will be heard loud
and clear. Even Mr.
Cranky on line 1.

Which brings us to another important point.

Gentner Broadcast Telephone Systems have
multi-colored line indicators so your host knows who's
on the air, who's on hold, who is talking to the producer
and who has been screened. Plus, the host can screen calls
off the air while other callers are on the air. So if the guy

on line 1 isn't a good fit for today’s show — he’s history.

There’s much more to know, of course, including Gentner’s
6 or 12 telephone line capabilities, available software to
customize a system to your specific requirements, and

network solutions that let you connect multiple studios.

To learn all that a Gentner Broadcast Telephone System can

do for your operation, contact your local Harris representative.

next level solutions 3
SERVICE
SYSTEMS
AUTOMATION

TRANSMISSION

www.broadcast.harris.com ‘/ ’ u r‘ r‘s

o e ! com
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e -~ “you don't have to be afraid of r.:hange.”
Yuu don’t have to worry about what's being taken

away. Just look to see what's been added.”

— Jackie Greer

- Mi:helle Englﬂnd on researclring prumntmns, Page 11
» Rich Carr’s Radio Web 911, Page 12

management - marketing sales

| PART TWO OF A TWO-PART SERIES |

HOW TO FLIP THE FORMAT AND KEEP YOUR CUSTOMERS

W ‘Selling a New Format’ addresses listener and advertiser needs

By Jeff Green Four weeks ago (R&R 2/15) we

Executive Editor
Jjgreen@rronline.com

presented the insights of radio

sales executives on how they
gmm successfully dealt with format
i flips to News/Talk, Classic
Rock, Hot AC, Rock and Smooth
Jazz. In Part Two of our close-
up on selling a new format, we'll
look at stories of recent transi-
tions to Soft AC, ‘80s, CHR/Pop,
an Active Rock-Classic Rock
l tandem and Contemporary
Christian. You'll see that by
studying the interests of adver-
tisers and listeners, these rela-
tively new converts are already

seeing results.

BUILDING ‘A WALL OF WOMEN'

Thirteen months ago Emmis Communications made
what many regarded as a daring move with its Urban
WTLC/Indianapolis: It ditched the format, its fourth-
highest-billing market status and all of its accounts to
compete with three other AC stations in the market as
WYXB-FM (New B105.7), “Soft Rock for a Busy World.”
But the results speak for themselves: WYXB advanced
dramatically 12+, from a 1.6 debut in the winter 2001
book to a 4.7 in the spring, and it’s since continued
upward, to a 5.5 in the summer and a 5.6 in fall '01.

Emmls Director of Sales/Indianapolis ] Chapman,

T 5l who had been Sales Manager for
WTLC, adopted a less-is-more ap-
proach to match WYXB’s soft sound,
refusing to roll out a lot of suddenly
7 available inventory with lowball prices.
“It was not our objective to make it a
top five revenue station out of the
box,” he says. “We didn't offer $5
spots to folks. Instead, we went out
with very limited commercial loads.
We're still commercial-free between
8-10am, and, at most, are running 10

N
T

3 CHAPMAN

units. Some ’‘technical’ advertisers wanted to see
performance for a book or two; others knew what we’'d
done with WENS/Indianapolis and our success in other

markets and just went with us.” About using an
optimum effective scheduling approach to maximize
results, Chapman says, “The success has been so strong
that over the last few months B105.7 has been making
quantum revenue leaps.”

The spare spotload supported Emmis’ primary
strategy of occupying the “workplace station” position.
The payoff: placing third among 25-54s with strong at-
work listening and ranking No. 1 with women, edging
out longtime female leader Countrv WEMS.,

In conjunction with CHR WNOU and Hot AC
WENS, B105.7 supported Emmis’ abjective of building
what the company calls its “wall of women.”

In B105.7’s case, the new direction meant assembling
anew six-person sales team from within the cluster and
from local media, then launching the station on the fly.
Chapman says he feels fortunate to have attracted
strong sellers who believe in Emmis and in its mission
statement to “work at winning and win at work.”

WYXB invested a great deal of strategic thinking into
combining the listener experience with advertiser
expectations to create a compatible package that works
for programming and sales. Chapman says, “You've

got to get the buy-in internally. Everybody knows the
challenges radio is facing right now, whether it's heavy
repetition, air-personality interruptions or a lot of
commercial messages. PD Greg Duncan and [Emmis
President] Rick Cummings, who's had great success
launching new products, spent a lot of time building
something that would work for advertisers too.”

Not content to sit on his laurels, Chapman sup-
ported a recent effort to convene Emmis’ sales teams
from St. Louis, Chicago and Indianapolis to discuss
branding and efficiencies for their advertisers. “This
ongoing sales training enables us to sit down with
advertisersand say, 'Here is the right way touseradioas
a medium.” Tt's not a tactical thing, like handling ob-
jections; it's finding ways to make a difference in how
our advertisers grow their business. That’s the future of
radio.”

A CONTEMPORARY SPIN ON AN '80S FORMAT

Citadel Communications’ KKOB-FM/ Albuquerque
was a longtime Hot AC station, but cluster mapping
encouraged a shift to ‘80s 14 months ago. After 20-year
morning team John & The Bean barricaded themselves
in the control room for a couple of days until
management “agreed” to make the switch, KKOB-FM
battled head-on for almost a year with Simmons’ Santa
Fe-based KCHQ-FM, which finally, in early November
2001, flipped to Smooth Jazz.

KKOB-FM & KMGA-FM (Magic) Operations Di-
rector Kris Abrams says that, while the station has room

&= to grow, it is up 3.3-3.7 12+ (fall 2000 to
L | fall 2001), having improved gradually
to sixth 25-54, third 25-54 women and
tops in 25-54 female cume. “It works
together nicely in our cluster with
Magic, which is a mainstream AC that
has always done very well. The two
] make up a very dominant one-two
! punch with women 25-54.

“When we met with the sales staff
we explained to them the kind of
adults who have a passion for this
station. We have to treat the listeners
delicately. You can’t be nostalgic and say, ‘Hey,
remember when you heard this song for the first time?’
KKOB-FM is as 2002 as any station in the market; wejust
happen to play ‘80s music. For the most part we talk
about local events and current-day things. You really
need to be topical.”

Even though KKOB-FM recently ran a promotion
with FOX-TV's That '80s Show, Abrams emphasizes that
the station would be quick to do something with a
contemporary show, such as Friends or Frasier, or a
movie premiere. He says, “From a sales point of view,
we look at things that fit into the lifestyle of a 2002 adult.
If there was a massive country concert here, I'd probably
consider doing something with it. The things we tie into
from a sales point of view are those that are part of the
culture, such as movies and restaurants.”

USE THE TOOLS OF THE TRADE

When Clear Channel’s WUBT/Chicago shifted from
Rhythmic Oldies to CHR/Pop WKSC (Kiss 103) 14
months ago, newly arrived Station Manager/GSM
David Bevins took advantage of the extensive sales-
training program available through Clear Channel
University. He says, “They offer a lot, both online and
in-market, for the sellers. It’s a tremendous training
program.”

Bevins also worked closely with GSMs at co-
owned CHRs in other major markets. “There were
conversations with our stations in Boston, Los
Angeles and New York, looking at how they position
and sell their stations,” he says. “The experiences
they’ve had have been very valuable in conveying the
importance of being very creative, customer-focused
and solution-based on all our sales opportunities.
Clear Channel has a proven formula
for the Kiss format, and we're
confident it will pay off for us.”

A year later, how does Bevins
view the station’s progress? “The
staff has done a good job retaining
advertisers, seeding the accounts
and explaining our listeners’ life-
styles and buying power,” he says.
He believes that the increasing
familiarity of the format among
sellers is making a big difference.
He points out, “The buzz on the
street for this format is extremely important. We
sell beyond the numbers, using exciting sales
promotions, and a lot of the buying community is
starting to hear and understand the station.”

EUPHORIA IN PEORIA

After conducting extensive research, Regent
Broadcasting eased WIXO (99X)/Peoria, IL from
Alternative to Active Rock and WGLO/Peoria from
Rock to Classic Rock. The moves have made everyone
happy: WGLO improved from third to second in 25-
54 adults while remaining tops with men 25-54, and
99X has improved to third 18-34. Regent VP /Market
Manager Bill Hurley says, “The transition on ‘GLO
was very smooth from a sales point
of view. It was already leaning
toward men 25-54, and it still does.
We still have Bob & Tom in the
morning; we just got rid of a lot of
unknown music that was being
played.

" As for 99X, our competition was
telling everyone we were changing
format, which was not the case. So
we asked advertisers, "'Why did you
buy 99X in the first place?” They
said, “To reach 18-34s, especially men.” Well, that’s
exactly what we're still doing. A little reassurance is
all it took.”

Hurley’s task was easier than another formatic
move might have been because the sales team didn’t
require any new training in terms of the demo or
qualitative. However, Hurley notes, “There have
been questions by our sellers about what we're doing
musically. So our consultant Greg Gillespie came in to
talk with them about the shifts. Generally, the initial
burst of client questions all came within the first days,
when we started with an entire weekend of Metallica
A-to-Z.”

About sales promotions, Hurley says, “On 99X,
we're trying to do lifestyle promotions and street
marketing, obviously — pure attitude, smart-alecky
— it was that way before, and it’s even more so now.
We come across on the air as if we have no peers, and
that’s the way it should be.”

FISHING FOR CHRISTIAN LISTENERS

At Salem Communications’ year-old Contempo-
rary Christian outlet WZFS-FM (The Fish)/Chicago,
GM Dave Santrella brought more than 20 years of
mainstream-radio sales experience from crosstown
WMAQ and WBBM to the table. “The biggest chal-
lenge was finding the horses,” he says. “We had to
convince quality sales and management people from
general-market and more widely accepted stations to

L DAVID
BEVINS

Continued on Page 11

WwWWww.americanradiohistorv.com
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In honor of R&R’s Alternative special this week,
the GM Spotlight shines on Steve Groesbeck, GM
of Lotus Communications’ Arizona Lotus, which
includes Alternative stronghold KFMA-FM/Tuc-
son. But Steve’s management skills cross all
programming lines — he’s done just about every
format — and he’ll tell you that it doesn’t matter
what the format s, it all comes down to getting the
right people with the right skills in the right place.
Steve is known for allowing his talented team the
freedom to do what they do best, but they’d better
watch their backs — a prank may be right around
the corner! Congratulations!

I decided to enter the world of
broadcasting because....

“In 1984 Iwas buying media for
a university in Southern California,
and I saw what nice cars all my reps
drove. That was kind of what guided me into it —
in other words, the potential to earn a lot more than
I did as a buyer and planner.”

‘921 &

What was your first job in broadcasting?

“I talked my way into a sales job at KFBT-TV/
Las Vegas, a UHF station programming typical
independent fare — Perry Mason, Gunsinoke, B
movies, etc. [ talked my way into becoming Sales
Manager after 90 days. We were only billing
$10,000 a month, so that wasn't really a great
accomplishment. A year later I became the GM,
and [ worked there a little over four years. By the
time I left we were billing $250,000 a month.

“During my time in television I had no money
to market, so I created a couple of video programs
with [now-Clear Channel] KWNR-FM and [Lotus]
KOMP-FM. Through those relationships I got to
know Clear Channel/Las Vegas Market Manager

\—
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GM af Arizona Lotus: KTKT-AM, KCMT-FM, KFMA-FM & KLPX-
FM/Tucson (Lotus Communications)

B Successful group leadership is no trick for this GM

Mike Ginsburg and Lotus VP/Regional Manager
Tony Vonnici. Mike really talked me into going into
radio. 1 started at KWNR as NSM for three months,
was GSM for 18 months and then became GSM for
KWNR & KFMS-FM. After a couple of years Tony
had a GM position open for the Lotus/Reno, NV
cluster, so I ran five stations there for four years.
When the GM for the Lotus/Tucson stations retired
eight months ago, | got the opportunity to come back
to a warmer climate.

“I'love it down here. KFMA has a wonderfully
talented morning show. We're No. 1 18-34 by a large
margin, almost a 25 share. We do very well in male
demos — tied for first 18-49 with our sister
station KLPX —and are evenin the top
five 25-54.”

The most challenging aspect of being
a GM is....

“The multitasking we do on a daily
basis in a multistation environment. You're

dealing with a lot of different situations. You
put out a fire at one station, and one crops up at
another. It's a dynamic environment that changes
hour to hour.”

101.3

My most unforgettable moment at a radio station
was....

“Probably the first festival we did at Classic Rock
KOZZ/Reno, in 1994. It was a listener-appreciation
concert that we produced completely on our own,
presenting REO Speedwagon and America. It was
pretty exciting getting 10,000 of our listeners together
in one place. Since then the show has grown into an
outdoor festival with a six-band lineup.”

My most valuable mentor has been....

“Mike Ginsburg was probably the biggest in-
fluence on me. He taught me quite a bit about how to
manage people to get the most from them. He was

do with some of that planning time!

STEVE GROESBECK

always a very good leader as
well. Hopefully, I've picked
up some of that from him.”

If 1 weren’t in the radio busi-
ness, I'd probably be....

“You know, I'm not sure! After I finished my MBA,
I did the traditional marketing thing, including
product management. That was really boring.
Honestly, I can’t imagine doing anything else that
would be as much fun as radio.”

I'm most proud of.....

“The changes we’ve made in any market in
taking the stations from level A to level B. I like
seeing that growth, not only in ratings, but in
revenue.”

The best words of advice I ever received were....

“I've been given lots of different advice over the
years, but the best is probably to stay focused. I try
tospend my time while driving to work focusing on
what we want to accomplish that day. Usually I'm
here about an hour after most of the staff leaves,
which gives me some additional time to plan whatI
want to accomplish and where we're going. Plan-
ning time is critical.”

My favorite album of all time is....

“Meat Loaf’s Bat Out of Hell.”

You’d be surprised to know....

“How much of a practical joker I am. I do
perpetrate some of those. For example, one of our
two station trailers has woodpeckers attacking it,
and one of our employees has sworn he’s going to
kill them. Now that may not be politically correct,
but he’s had no success in doing it anyway. So the
other day I had one of our jocks leave him a taunting
message from Woody Woodpecker. This is what |

1

The GM Spotlight is selected by your nominations. Acknowledge the GM who made a difference in your career! E-mail nominations to jgreen @ rronline.com.
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RESEARCH A PROMOTION? WHAT A CONGEPT!

B Know what your audience wants before you spend time and effort

By Michelle England OX:<°You velaunched

into your third annual
Makeover of a Lifetime promotion, awarding lis-
teners the chance to have the plastic surgery of
their choice. You think it’s been tre-
mendously well-received in years past,
and it’s even gotten some local press.
But how will the recent global and lo-
cal changes — the war, the economy
and the mood of the public — influ-
ence the effectiveness of your market-
ing and promotion initiatives? Re-
search is always a key to a successful
marketing campaign, and it’s more nec-
essary than ever as we move ahead

—withour promotionplans these-days:

Because of the uncertainty in the air, it seems
everyone has felt a little uneasy about offering
recommendations for our stations’ plans of action this
year. Is there a new mind-set in America? If so, how
have the outlooks of our listeners changed? How will
they react now to our annual station promotions and
events? What new programs are we going to put in
place this year, and how will they be received? In
short, how are we going to market ourselves in 2002?

How do we know, when we plan a
huge birthday concert, that our P1s
or P2s really care that much about
going to concerts?

IS THIS ANY WAY TO RUN A RADIO STATION?

When we find a promotion or event we feel will
make a mark in the minds of our listeners, we often
launch into planning and executing it without even a
minimal amount of preliminary research. It is so
difficult, in tadio, to know what really determines the
ratings. When the book comes out, we end up gues-
sing what the successful and unsuccessful promotion
efforts were for ourselves and for our competitors.

But is this any way to run a radio station? How do
we know, when we plan a huge birthday concert, that
our Pls or P2s really care that much about going to
concerts? If a large percentage of our audience has
small children at home, maybe we’d be better off
giving away a hundred “date nights” for two.

The top reasons people will always listen to radio
are to hear music, news or entertaining talk. Thejocks,
promotions and added programming are there to
give personality to the station, and that personality
should match the desires of your target listeners. So, if
our stations are to remain favorites, we must know
what those desires are.

GET THE BEST OUT OF RESEARCH

1. Make sure promotions are considered in
station research. If your prograrrming department is
able to conduct any qualitative research throughout
the year, be sure the marketing and promotion
department’s interests are part of the analysis. That
will help your station’s marketing plans — and it will
give you more expertise when you speak with clients.

Typically, a perceptual study can give you some big-
picture information about your strongest supporters
and what benefits they are seeking from your station.

2. Consult the sales department. Most sales
managers budget annually for some
form of qualitative research data. Find
someone — perhaps your research
director or an account manager who's
great at reading the data — to help you
use the research to discover some of the
| key desires and interests of your
l audience. Whether it's “planning a ski
trip within the next six months” or
“drinks beer 12-plus times a week,” any
area in which your station indexes
strongly will be valuable as you for-
mulate your promotional calendar and
set your priorities.

3. Build some industry resources. Good partner
advertisers of the station are often willing to share
their latest research studies if you ask them. Many of
the large companies that advertise with your station
spend considerable money on research for their own
products, and they can offer some enlightening
information about your shared consumers. Addition-
ally, American Demographics and similar publications
are extremely valuable.

4. Study your target’s use of media other than
radio. What are their favorite magazines saying?
What's happening on their favorite TV shows? What
kinds of movies are they going to see? You can get alot
of this information on the Internet, sometimes for free
and sometimes for a small fee. My favorite online
resources are Hoover’s Online (www.hoovers.com), the
RAB website (www.rab.com), ad-industry site Brand-
week.com (www.brandweek.com) and R&R ONLINE
(www.rronline.com).1also use the websites of similarly
formatted radio stations.

Take some time to find the resources that you feel
comfortable with, and it won’t seem like an over-
whelming task to keep up with it all.

KNOW YOUR BEST LISTENERS

Ask yourself, “If someone asked me today to
describe my most dedicated listeners, what would I
say they’re like?” Obviously, the answer isn’t going to
be simply “women between the ages of 25 and 54.”
Whenever you launch a promotional campaign on the
air, whether it's a concert, a trip giveaway or a
birthday cash contest, make sure it's tightly targeted.
All your efforts should be hitting home with the
listeners you love most.

To make sure that happens, we must understand
those listeners as much as we possibly can, and that
means monitoring how the changes in the world and
the community are affecting them. Don’t continue to
do the “same old, same old” because it’s what feels
comfortable or because it has worked in the past.
Everything is changing all the time, and your fans will
appreciate you more if you listen and change with
them.

Michelle England is Director/Sales Promotion for
Susquehanna/Kansas City. She can be reached at
913-514-3143 or mengland @susqgkc.com.
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Continued from Page 9

come over here. It’s only been in the last few months that I've
felt better about the staff that we have in place.”

Not all those employees are of the Christian faith. “As a
public company, we can't discriminate, of course,” says
Santrella. “We have one Jewish salesperson and a couple of
people who are not practicing Christianity or any other
religion on a regular basis.”

in terms of imaging the audience for his sellers, Santrella
maintains that The Fish doesn’t want to be seen asa
“churchy” station. “We approach it the way we would an AC
station, using the positioning statement ‘Safe for the whole
family,” he says. “Our target is 25-49 women, and we've
created a model target family: The mother’s name is Laura.
The father is Mark, and he works at Motorola. They live in
Schaumburg, IL and have two kids, though this might be
Laura’s second marriage. They drive a burgundy minivan and
go to church, but not every Sunday.”

Concocting an imaginary family like this might amuse
some, but the fail 2001 book seemed to bear out The Fish’s
vision: Wlth a cume of just over 250,000, WZFS ranked 14th

in middays with 25-54 women, with a 2.3,
and 19th overall among 25-54 women,
-1 with 2 1.9. “We're getting closer to
| profitability,” says Santrella, who predicts
| that the station will have positive cash
1 flow at some point this year.
bk Asked how the agencies are treating The
Fish, Santrella acknowledges, “It's been
somewhat mixed. Every once in a while
DAVE you get an agency that's a little worried
about the Christian tack; you generally
hear the ‘Let’s see the numbers’ com-
ments. The great news is that we're starting to see ourselves
on more and more agency buys.”

Regarding the station’s sensitivities about commercial
presentations, the production team’s protocol is to be extra
careful. “Like every station, we listen to every commercial
before it goes on the air. But there are some that we can’t run,
and we’'ll ask the agency if there’s something we can do.
Otherwise, we’ll have to walk away from the business. One
advertiser was a TV station with a spot that opened with
[alluring voice] ‘Hot tub fun!’ OK, thatis not safe for the
whale family.”

Marketing for The Fish also requires special handling.
Santrella observes, “On one side is the church; the other side
is general-market radio. We have to be carefully balanced on
that rail. If we fall off on one side, we become a religious
station preaching to the choir. If we fall off the other side, we
become fike every other AC station in the market.

“Sales promotions are OK, but there are certain things
we’ll stay away from, like bar nights and typical sales
promotions that are based on greed or personal gain. An
example of what we do would be our Christmas Wishes,
where we fulfill the dreams of people in need, such as people
with cancer and young children or people who had no money
for gifts or a Christmas dinner. This past holiday season we
ran the promos four times a day, sold sponsorships and put
money aside from each one to fund the wishes, which were
read on the air. We brought people Christmas trees, food and
gifts.

“One woman wrote us that her lady neighbor had gotten a
divorce. The husband decided the family dog belonged to no
one and actually put it to sleep. So the 11-year-old daughter
now has no dad and no dog, and the mom can't afford
another dog. Our jocks went out and hand-delivered a puppy
to the girl on her birthday. This is radio that makes a
difference. The great news is that we can make a profit, be a
ratings winner, do all the things that business sensibility says
you must do to be successful and still fill a need in humanity,
to give something back.”
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management + marketing = sales

By Rich Carr The Internet is quickly estab-
lishing itself as a credible

news source, a dynamic
branding machine and a 24-
hour promotional power-
house for your radio station.
! But who would have thought

that the Internet could also

help you make money from
41 your unsold ad inventory?

Auctions and the Internet go
together like time, temp and
weather. Notonly
are online auctions deemed safeby Y.
much of the Internet-using public, "
they’re something that just about
everybody understands. We all
know the concept, the rules
and the end result of an auc-
tion. And here’s how an
online auction can work to
turn unsold inventory into cash.

First, develop a package with your
station’s unsold inventory for the sales force. The
station salespeople then hit the road and barter that
airtime for merchandise to be auctioned on your
station’s website. The bartered airtime is run-of-
station and can be defined however you see fit.

All the merchandise then goes into your online
auction, complete with photographs, descriptions, a

AUCTION YOUR UNSOLD INVENTORY

link to the merchant’s website and a minimum bid.
Promote the upcoming auction by putting up a
preview web page for a few weeks to generate
interest, and fortify that interest with heavy promo-
tion on the air.

Then, for a few select days — ratings periods are
prime for this — you open the auction to bidders for
four days, 24 hours a day. Then you simply watch in
real time as your unsold inventory is converted into
instant cash. You'll have used one of the available
auction services to set up electronic billing and
bidding, so bidders will notified via e-mail if they're
outbid so they can, if they choose, go back and bid

again. E-mails also go out to successful bidders.

Before the auction goes public,
loyal-listener club members can
be given the opportunity to
make instant buys without
having to bid competitively.

What once were numbers on
an avail sheet have been turned
into black ink on a P&L
statement. You have an im-
mense profit where there was no profit before. You
are a radio god!

Rich Carr is VP of Radio Web Network (www.radio
webnetwork.com), a radio-website sales, manage-
ment and promotional network headquartered in
Portland, OR. Carrcan be reached at 503-612-0517 or
rcarr@radiowebnetwork.com.

SRR

HIGHWAY OF HUNKS

Thanks to CHR/Pop WSTR-FM (Star 94)/Atlanta, single gals got to shop on Peachtree Road during morning rush hour —
for guys. The Mile of Men — 94 eligible bachelors — presented themselves to women, who called the station to
request, by number, their choices for dates. Phone lines were so jammed that many bachelorettes simply stopped their
cars in traffic and handed men business cards or jotted a phone number on the back of a placard. Listener Kelly Coyle
got a date with No. 16, Chris Stegall, a salesman who was selling himself. “I feel like a piece of meat,” Stegall said. “It's
great!”

www.americanradiohistorv.com

RADIO GETS RESULTS

SUCCESS STORIES FROM THE RAB

LOVE IS ON THE AIR

Spring is almost here, and couples are getting serious
about their plans for spring and summer weddings. One
[llinois radio station is helping them out with a daylong
event that brings business to advertisers while making
things a little simpler for harried brides- and grooms-to-be
— and giving the station a chance to be a warm and
cheerful part of the community.

Category: Bridal

Market: Carbondale, IL

Submitted by: WCIL/Carbondale

Client: Bridal Sunday at lllinois Center Mall

Situation: WCIL-FM/Carbondale, IL, recently hosted its
second annual Bridal Sunday at the lllinois Center Mall. The
event was created to provide a venue for future brides and
grooms to shop and plan for all their wedding-day needs at
one location.

Objective: In addition to assisting couples in organizing
their weddings, Bridal Sunday was intended to offer a
showcase for southern lllinois’ bridal industry and attract
more shoppers of all types to the lllinois Center Mall.

Campaign: WCIL put together an event that included more
than 30 bridal-related vendors, as well as many of the
lllinois Center Mall merchants. Vendor fees went toward a
schedule of ads on WCIL, while the lllinois Center ran an
equal number of commercials on WCIL sister station
WO0O0Z/Carbondale. WCIL also made numerous on-air
mentions of Bridal Sunday throughout the week leading up
to the event, and station personality John Riley broadcast
live from the mall on the day itself. The packed Bridal
Sunday agenda included a bridal fashion show and the
awarding of a grand-prize package that featured a wedding
gown and a honeymoon trip.

Results: On the day of the event the Illinois Center Mall was
packed with engaged couples, and the bridal fashion show
drew a standing-room-only crowd. Joyce Hope, owner of a
photography service, says her business booked two
weddings as a result of the show and has had several more
calls. Paul Hampton, another local photographer, says,
“The advance advertising must have worked, because we
had a wonderful turnout of people who were obviously in
the market for bridal services.”

——RABTO0LBOX———

More marketing information and resources from the RAB

Here you’ll find more marketing information and resources
from the RAB. For more information, call the RAB’s Member
Service HelpLine at 800-232-3131, or log on to RadioLink at
www.rab.com.

INSTANT BACKGROUND — BRIDAL

The average bride is 24 years old, and the average
groom is 28. (Society of American Florists, 2001)

Share of U.S. marriages by month (two-year average,
1999-2000): January, 5.9%; February, 6.4%; March, 6.9%;
April, 7.0%; May, 8.5%; June, 10.2%; July, 9.7%; August,
10.1%; September, 10.0%; October, 9.5%; November, 8.3%;
December, 7.5%. (U.S. Census Bureau, 2001)

A 2001 study by Bride’s magazine calculated the
average costs of the following wedding categories: reception,
$7,246; engagement ring, $2,982; photos and video, $1,263;
wedding rings, $1,060; bride’s dress, $790. (USA Today,
2001)
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Wehcasters Launch Grass-Roots

Efforts In Response To CARP Royalties

B Streamers begin organizing despite the fact that there’s no official

way to protest
By Brida Connolly

beonnolly@rronline.com

The U.S. Copyright Of-
fices’ Copyright Arbitra-
tion Royalty Panel’s pro-
posed webcast performance royalties of .07 cents
per performance for radio retransmissions and
.14 cents per performance for Internet-onlys
stunned many in the webcasting industry when
they were released last month. Though only par-
ties to the negotiations had any means to regis-
ter comments with the CARP — and their com-

willing to have a percentage-of-revenues alterna-
tive. The arbitrators didn't like it, so they rejected it
for their own reasons, which I think is probably
stepping beyond what they were, by law, allowed
to do.

R&R: Is there any point, as some protest websites are
recommending, in writing one’s congressman about
this?

KH: 1t couldn’t hurt if congressmen were
saying, “This is not what we intended.” If this ends

ment period has ended — grass-roots
efforts in the form of protest sites, pe-
titions and message boards have sprung
up all over the Internet. One of those |
efforts is being led by RAIN: Radio And
Internet Newsletter Publisher Kurt
Hanson, who has launched Save-
InterhetRadio.org (wwuw.saveinternet
radio.org), a place for webcasters and [§
interested parties to share their ideas [
and suggestions on possible responses
before the May 21 deadline for the U.S.
Copyright Office to accept, reject or re-
vise the CARP rates.

R&R: The Copyright Office is not hearing public
opinion on the CARP proposl. What do you think that
webcasters should do?

KH: Well, the Copyright Office is not officially
listening to public opinion. Thus, things like
sending them e-mail and signing petitions may
have no formal role in the process. On the other
hand, they are human beings, and they watch the
news and read newspapers and magazines, and,
certainly, any efforts webcasters can make to
sensitize them to the severity of the issue would be
an informal thing that couldn’t hurt.

R&R: Why do you think the rates apparently so
favor the record labels?

KH: 1 think the webcasters’ group in the CARP
hearings made a reasonable gamble that didn’t
work,

R&R: This is DIMA?

KH: Well, it's largely DIMA members, but it’s
not precisely DiMA. It's the webcasters who
participated in the hearings and jointly hired the
lawyers. In describing what they wanted as their
recommended royalty rate, they took the ASCAP,
BMI and SESAC royalty, which is a percentage of
revenues, and translated it into a dollar amount
per hour — or per song. That way, if webcasters
are really successful and make a lot of money, they
could pay the base price per song and keep all the
profit for themselves.

R&R: So this would be a better deal if they were
selling a lot of advertising.

KH: If they were insanely successful, it would
be a good deal. And the webcasters did not,
aggressively, in making that recommendation,
highlight that they also wanted there tobe a
percentage-of-revenues alternative. Had their
argument been successful and they’d gotten a
really low price per song, it might have been OK.
But the Copyright Office took that aspect of it, then
went with a really high price per song.

And then, the percentage-of-revenues option —
I think they rejected that inappropriately. They
were supposed to rule on what a willing buyer
and a willing seller would be willing to do, and the
record shows that both buyers and sellers were

up killing the industry in May, the next
% step will be an effort later this year,

% | hopefully, to amend the DMCA. That’s a
| congressional decision, so it might not
hurt to start that.

R&R: Do you have any problem with the
whole performance-royalties concept in the
DMCA?

7 KH: Yes. No one knew in October of
1998 how technology was going to evolve

d by 2002. If anything is killing record sales,

¥ it’s primarily, 1 assume, CD burning,
which I don't think was even envisioned
back in 1998, and, secondarily, things like
Napster, which weren’t envisioned either. The
rationale for Internet radio’s paying a performance
royalty is really, really weak, in retrospect, as we've
learned more about technology.

R&R: You mean the idea that users could make a
perfect digital copy of music that could take the place of a
purchased CD?

KH: Yes, the perfect-digital-copy issue. People
have not started grabbing streams and saving
them, so copies aren’t being made anyway. I
suppose in 1998 no one knew whether you could
“tape off the radio” from Internet radio or the
quality level at which webcasters were going to
stream. But now we have learned that, in fact,
people aren’t “taping off the radio” with Internet
radio. And even if they were, webcasting is
happening primarily at 20 kilobits per second —
Spinner.com runs 20 kbps mono streams. Most
webcasters are doing 32 kbps stereo streams. So a
copy would be a perfect copy of a low-quality
transmission. It's a misinterpretation of what digital
means to rationalize performance royalities.

R&R: So they were thinking of a stream more like a
digital file, like an MP3?

KH: Yes. Something that was a good enough
copy to actually replace or substitute for a CD
purchase.

R&R: If webcasters do end up with some sort of per-
performance payment, what would be fair? Is it possible
to be fair on that basis?

KH: In the early days of the development of the
industry it’s critical that a percentage-of-revenues
option exist. Otherwise, either the industry will die,
or royalties will create a barrier to entry and there
will be only five webcasters. Yahoo!, AOL and
Microsoft will always be able to afford to be
webcasters, and I guess the record labels could be
webcasters, but no one else will be able to afford to
do it. There ought to be a percentage of revenues.
Whether it ought to be similar to what ASCAP and
BMI get for royalties, that’s unclear. It's unclear
what an appropriate rate would be.

R&R: And it’s not even on the table at the moment.

KH: We do know that record companies were
asking for 15% of revenues, and certainly that
ought to be the high end. Webcasters had proposed
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Broadcasters Challenge CARP Royalties

Several major radio groups, including Clear Chan-
nel and Infinity, have filed a petition asking the
U.S. Copyright Office to reject or reduce the
performance royalties proposed by the Copyright
Arbitration Royalty Panel last month. In their
petition the groups call the CARP figures “arbitrary,
confiscatory and unreasonable” and say they will
drive broadcasters and webcasters off the 'Net.
The CARP rates — .07 cents per song for radio
rebroadcasts and .14 cents per song for Internet-
onlys, plus a 9% ephemeral-license fee —must be

- accepted, rejected or amended by the Copyright

- Office by May 21. The RIAA has also appealed the
proposed royalties on the grounds that they are
inappropriately low.

Clear Channel Joins Arbitron Webcast
Ratings; JazzFM Tops MeasureCast

Clear Channel Worldwide takes the No. 2 spot for
February with 3.5 million aggregate tuning hours in
its first appearance in Arbitron’s Webcast Net-
work Ratings. Live365 takes No. 1 for the sixth
consecutive month with 6.2 million hours. Measure-
Cast's February numbers have Clear Channel's
London-based JazzFM at No. 1 with total time
spent listening of 1.13 million hours. Virgin Radio
U.K. is the No. 2 stream, with TTSL of 1.09 million
hours. More on the Arbitron and MeasureCast
webcast ratings next week.

less than the 3% [rate paid to publishers] because of the
promotional value of webcasting to labels. I'm not sure
that logic makes perfect sense, because there’s promo-
tional value to publishers as well, which may be
reflected in that 3% rate.

R&R: The other thing that keeps coming up is the Yahoo!
deal, which was the only one considered by the CARP. The
other independently negotiated deals between webcasters and
the RIAA were all excluded from consideration for one reason
or another.

KH: 1t is just mind-bogglingly wrong to think that
the Yahoo deal should have any connection to anyone
else in the world. Yahoo spent $5 billion to buy
Broadcast.com, and it was trying to find a way to make
that investment work. There’s no one else in the world
who's going to have the same dynamic behind buying
rights that Yahoo would have.

R&R: Because of its sheer size or because of its invest-
ment?

KH: Because of its wildly unique circumstances. It
was trying to protect a $5 billion investment, so any
deal with the RIAA would have been chump change by
comparison.

R&R: This has been coming since the DMCA passed in
October of 1998, and most webcasters have launched since
then, knowing that someday the royalties would come due. Is
there any part of their outrage that is not justified?

KH: No. I suppose small webcasters could have tried
to participate in the CARP hearings, but it's very
expensive to do so. The cheapest route could have been
to join DiMA, but even that’s a $2,500 buy-in, which is
not inexpensive for webcasters. I think they had faith in
governmental processes coming up with a reasonable
solution. The webcasters had wanted 2% of revenues,
and the record companies wanted 15% of revenues, and
webcasters had rationally assumed that the decision
would be somewhere in that range.

R&R: So there was reason to be hopeful the rates would be
something webcasters could manage.

KH: Exactly.
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The First
Royalties
Casualty

A couple of weeks ago (R&R 3/1) I gave you
a mathematical analysis of what it would mean

to a successful online
streaming outlet to pay |
the Copyright Arbitration |
Royalty Panel's proposed
performance royalties to
record labels and record-
ing artists.

Those numbers, fright-
ening to some. have
claimed their first victim.
City Internet Radio, one
of the earliest streaming
services and a Ner Music Countdown reporter,
was already having difficulty finding consistent
success, and now it’s decided that this is all a bit
too much to swallow. Even before the ruling is
commented on. challenged, litigated and final-
ized, the City Internet Radio powers that be have
thrown in the towel and say they will cease
streaming as of next week.

This swift reaction from one streamer and the
chilling of other streaming initiatives show that
webcasters don't have any faith that the sum and
substance of the ruling will be any different af-
ter the comment period ends and the U.S. Copy-
right Oftice makes its decision. City’s situation
is unfortunate. but indicative of what almost ev-
ery other player in this space is thinking: Does
the math make any sense?

There’s really no upside 1o it. right? Hiwire
and others in the online spot-insertion space will
tell you that they can sell advertisers, but no one
is making a business of this yet. One company
that contacted me about handling ad-insertion for
the Net Music Countdown streams confided that
his company sold a grand total of a few hundred
thousand dollars for the entire year of 2001.
That’s all of its advertisers (a few dozen), all of
its clients (some major players), all year long.
Nothing at all to write home about, and the di-
sastrous effects of the terrorist attacks of Sept.
11,2001 didn’t help at all.

But are we jumping the gun? Are we heading
for the hills screaming before we find out if the
aliens are friendly? If the contentious history of
the RIAA with regard to anything online is any
indication, probably not. There are few companies
that can generate any serious cash from the low
streaming numbers that it will be affordable 1o de-
liver. But if those streams become more popular,
they’ll be hamstrung by higher royalties fees and
bandwidth costs. Is there
a point of diminishing
returns? We don’t have
enough information
yet to know.

Will streaming sites go offshore or under-
ground to stay alive? It’s possible. There are al-
ready rumblings about the online equivalent of
pirate radio stations, randomized IP addresses
and closed-circle, warez-type sites that move
from place to place and are available only to
those invited to partake.

Criminalizing the streaming space would be
a horrible end to what should have been a beau-
tiful relationship between the music industry and
online fans.

David Lawrence

BT BT COUNTROWS
avid Lawreacs.

David Lawrence is heard daity on more than 150 radio stations
on his nationally syndicated shows: Onfine To-night, a nightly
high-tech and pop cuiture talk show; the East Coast morning
drive news slot for CNET Radio and XM's Channel 130; and Nef ’
Music Countdown, the official countdown for music heard via |
the Internet. He is based in Washington, DC and is heard on

hundreds of stations, including WGN/Chicago, KFBK/Sacra- |
mento and WBT-AM & FM/Charlotte. You can reach him at

david@netmusic countdown.com or by calling 800-396-6546. |
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CHR/Pop Urban
LWTW ARTIST COrTitle l LWTW ARTIST COTitle
1 1 NICKELBACK Siiver Side Up/“Remind” 1 1 ALICIA KEYS Songs In A Minot/ “Worth”
3 2 LINKIN PARK Hybrid Theory/*End” [ 2 2 JENNIFER LOPEZ J Lo/ “Funny”
2 3 CREED Weathered/ “Sacrifice” I 3 3 LUDACRIS Word Of Mout/Saturday.” “Roll”
4 4 SHAKIRA Laundry Service/“Whenever,” “Clothes” 4 4 USHER 8701/“Call”
10 § JENNIFERLDPEZ J. Lo/“Funny” 6 5 MICHAEL JACKSON /nvincibite/ “Butterfiies”
5 6 USHER 8701/"Bad” 5 6 JARULE Painis Love/ “Time"
6 7 NODOUBT Rock Steady/“Baby” 8 7 AALIYAH Aaliyah/“Woman”
9 8 JARULE Pain is Love/*Time” 9 8 BRIAN MCKNIGHT Superhero/“Life”
7 9 ALICIA KEYS Songs in A Minor/ " Worth” 1 7 9 MARY J. BLIGE No More Drama/“Drama”
8 10 PINK Missundaztood/ “Party.” “Don’t" | — 10 ANGIE STONE Mahogany Soul/ “Brotha"
11 11 PUDDLE OF MUDD Come Clean/ "Blurry” — 11 JOE Better Days/“Home"
12 12 CRAIG DAVID Born To Do it/“7” 16 12 JAY-Z The Blueprint/ “ figga”
13 13 BRITNEY SPEARS Britney/ "Gin” 10 13 OMX The Great Depression/ “Miss”
16 14  ALANIS MORISSETTE Under Rug Swept/ “Hands” 11 14 BONEY JAMES Ride/“Inside”
18 15 ENRIQUE IGLESIAS Fscape/“Escape” 12 15 JILL SCOTT Experience: Jill Scott/ “Loves”
15 16 CALLING Camino Palmero/“Wherever” 13 16 GLENN LEWIS World Outside My Window/ “Forget”
— 17 P.0.0. Satellite/ “Youth” — 17 MAXWELL Now/“Work”
19 18 "N SYNC Celebrity/ “Girlfriend” 14 18 FAITH EVANS Faithfully/ “Love”
17 19 JEWEL This Way/ “Standing” — 19 JERMAINE OUPR Instructions/ “Welcome”
20 20 LEANN RIMES Coyote Ugly/ “Fight” — 20 NAS Stilimatic/ “Got”
LWTW ARTIST CD/Title LWTW ARTIST COTitle
1 1 ALAN JACKSON When Somebody Loves You/ *Drive" 1 1 ALICIAKEYS Songs In A Minor/“Fallin™
2 2 BROOKS & DUNN Steers & Stripes/~Goodbye” — 2 ENYA A Day Without Rain/"Time"
3 3 TIMMCGRAW Set This Circus Down/"Cowboy” 4 3 MARC ANTOINE Cruisin’/ “Strip"
8 4 STEVE HOLY Blue Moon/ “Morning” 5 4 BRIAN CULBERTSON Nice And Siow/ “About”
4 5 MARTINA MCBRIDE Greatest Hits/“Blessed” 6 5 RUSS FREEMAN To Grover With Love/“East"
5 6 LEE ANN WOMACK / Hope You Dance/ “Ring” 7 6 RICHARD ELLIOT Crush/“Crush”
9 7 DIXIE CHICKS Fiy/“Dance” 2 7 STING..A/ This Time/“Fragile"
7 8 JODEE MESSINA Burn/“Bring” 16 8 BONEY JAMES Ride/“See”
10 9 CYNDI THOMSON My Worlg/ “Always” 8 9 KIMWATERS From The Heart/ “Dawn’
11 10 BRAO PAISLEY Part // “Around” 3 10 OIANAKRALL The Look Of Love/ “Look”
13 11 JOE DIFFIE /n Another Worid/ “World” 9 11 CHRIS BOTTI Night Sessions/“Streets”
15 12 RASCAL FLATTS Rascal Flatts/“Movin™ 15 12 BONA FIDE The Poe House/ “Charles”
12 13 CHRIS CAGLE Play it Loud/ “Breathe” 13 13 LEE RITENDUR Twist Of Marley/ “Jammin™
14 14 GEORGE STRAIT The Road Less Traveled/Run® 11 14 RICK BRAUN Kisses /n The Rain/“Use”
20 15 TRAVIS TRITT Down The Road / Go/ “Modern” 18 15 PAUL TAYLOR Hypnotic/ “Hypnotic”
19 16 TOBY KEITH Pull My Chainy “List” 14 16 PETER WHITE Glow/“Turn”
18 17 CAROLYNDAWN JOHNSON Room With A View/ “Don't™ 10 17 DAVID BENOIT Fuzzy Logic/“Snap”
17 18 NICKEL CREEK Nicke! Cregk/“Lighthouse” 12 18 SADE Lovers Rock/“Lovers”
— 19 TRACY BYRD Ten Rounds/“Just” 20 19 WAYMAN TISDALE Face To Face/“Hide"
6 20 GARTH BROOKS Scarecrow/"Squeeze” — 20 LARRY CARLTON Deep into it/“Deep”
Hot AC Alternative
LWTW ARTIST COrTitle LWTW ARTIST CDrTitle
2 1 NICKELBACK Sifver Side Up/ “Remind” 1 1 NICKELBACK Silver Side Up/“Bad”
3 2 CREED Weathered/ “Sacrifice” 2 2 PUDDLE OF MUDD Come Clean/ Blurry”
4 3 PUODLE OF MUDD Come Clean/"Blurey” 4 3 LINKIN PARK Hybrid Theory/“End,” "Papercut”
5 4 NO DOUBT Rock Steady/ “Baby" 3 4 CREED Weathered/“Sacrifice,” “Bullets”
6 5 DAVE MATTHEWS BAND £veryday/ “Everyday” 5 5§ P.0.D. Satellite/ “Youth”
9 6 ALANIS MORISSETTE Under Rug Swept/“Hands" 6 6 STAIND Break The Cycle/“You"
11 7 ALICIAKEYS Songs In A Minor/ Fallin™ 7 7 STROKES /s This it/ “Last”
7 8 JEWEL This Way/“Standing” 9 8 BLINK-182 Take Off Your Pants And Jacket/ “First”
8 9 ENRIQUE IGLESIAS Escape/“Hero” 8 9 INCUBUS Morning View/ “Nice”
10 10 U2 Al That You Can’t Leave Behind/ “Stuck” 10 10 SYSTEM OF A DOWN Toxicity/ “Toxicity,” “Chop”
\‘ 12 11 LINKIN PARK Hybrid Theory/“End” 11 11 JIMMY EAT WORLD Bleed American/ “Middie”
§ 13 12 INCUBUS Morning View/ “Wish” 13 12 OEFAULT The Faflout/ “Wasting”
N — 13 SHAKIRA Laundry Service/ “Whenever” 14 13 EDOIE VEDDER / Am Sam/"Hide"
§ 14 14 PINK Missundaztood/ “Party” 15 14 SUM 41 Aff Killer No Fitlers "Motivation”
§ 15 15 CALLING Camino Paimero/“Wherever” 12 15 HOOBASTANK Hoobastank/ “Crawling”
N — 16 EDDIE VEDOER /Am Sam/ “Hide" 17 16 ADEMA Adema/“Way"
§ 16 17 MICHELLE BRANCH The Spirit Room/“Wanted” 16 17 OFFSPRING Orange County/“Defy”
§ 19 18 CHRIS ISAAK Always Got Tonight/ “Easy” 19 18 TODL Lateralus/ “Lateralus”
N 17 19 STAIND Break The Cycle/“Awhile” 20 19 DISTURBED Sickness/“Game”
§ — 20 CHER Living Proo#/“Lonely” — 20 FOO FIGHTERS Orange County/ “One”
N
N
N
N

E-charts are based on weekly rankings of CD sales, downloads and streams of artists online compiled

and tabulated directly from the logfiles of reporting websites. Reporters include AandE.com Radio,
About Radio, Alfy Radio, Amazon.com, B&N Radio, BarnesandNoble.com, BellSouth Radio, bolt
Radio, CDNow.com, ChoiceRadio.com, City Internet Radio, Denver 93.3 Radio, DMX Music,
Earthlink Radio, Gracenote.com, iWonRadio, Lycos, MediAmazing., Music Choice, MusicMatch
(Frozen), Radio.Beonair.Com, RadioCentral Network, Radio Free Virgin, RealOne, Scour Radio,
Spinner.com, The RadioAMP Network, and Voice Of America-Music Mix. Voice Of America-Music
Mix is weighted based on traffic reports by web traffic monitor MediaMetrix. Charts are ranked with
a50/50 methodology of sales data and streaming/airplay data for the six reporting formats. © 2002
R&R Inc. © 2002 Online Today, Net Music Countdown.
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General Manager/Data Services
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Gracenote has well over 1 million unique daily
users of the CDDB Music Recognition Service.
Each time a consumer inserts an audio CD into
acomputer with a CDDB-enabled Intemet con-
nection, track information for that CD is dis-
played on the user’'s computer or device, and
the data is anonymously aggregated by CDDB.
Here are the 50-most-played CDs last week:

DIGITAL ToP 50

LW TW ARTIST Album Title Weeks On
1 1 LINKIN PARK Hybrid Theory 67
4 2 ALICIA KEYS Songs In A Minor 37
2 3 U2 Al That You Can't Leave Behind 73
3 4 CREED Weathered 16
6 5 NICKELBACK Silver Side Up 26
5 6 ENYAA Day Without Rain 53
7 7 SOUNDTRACK O Brother, Where Art Thou? 13
8 8 SYSTEM OF A DOWN Toxicity 27
11 9 SHAKIRA Laundry Service 17
10 10 EMINEM Marshall Mathers LP 74
9 11 ALANIS MORISSETTE Under Rug Swept 2
12 12 LIMP BIZKIT Chocolate Starfish And.. 74
13 13 PUDDLE OF MUDD Come Clean 14
16 14 LUDACRIS Word Of Mouf 15

19 15 NELLY Country Grammar Il
15 16 BLINK-182 Take Off Your Pants & Jacket 39
14 17 BRITNEY SPEARS Britney 18
20 18 STAIND Break The Cycle 42

17 19 USHER 8701 22
21 20 JARULE Pain Is Love 23
24 21 PINK Missundaztood 10
18 22 PINK FLOYD Echoes (The Best of Pink Floyd) 18
23 23 BEATLES One 60
22 24 P.0.D. Satellite 12
25 25 DISTURBED The Sickness 31
27 26 DAVE MATTHEWS BAND Everyday 52
26 27 MICHAEL JACKSON Invincible 19
44 28 TOOL Lateralus 38
28 29 LENNY KRAVITZ Greatest Hits 74
31 30 SOUNDTRACK Moulin Rouge 19

43 31 N SYNC No Strings Attached 64

37 32 GORILLAZ Gorillaz 37
29 33 JENNIFER LOPEZ J-Lo 36
30 34 ENRIQUE IGLESIAS Hero 10
45 35 THE STROKES Is This It? 6
32 36 INCUBUS Morning View 15
38 37 KYLIE MINOGUE Fever 2
34 38 N SYNC Celebrity 33
— 39 MARY J. BLIGE No More Drama 3
42 40 3 DOORS DOWN Better Life 72
— 41 RADIOHEAD Kid A 21
33 42 SOUNDTRACK Coyote Ugly 44
40 43 MADONNA Music 74
47 44 SUM 41 Ali Killer No Filler 13
46 45 NELLY FURTADO Whoa, Nelly! 4
39 46 SADE Lover's Rock 32
— 47 PAPA ROACH Infest 62
41 48 SOUNDTRACK The Lord Of The Rings 1
— 49 NO DOUBT Rock Steady 11
35 50 COLDPLAY Parachutes 20
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NAB

Continued from Page 1

“If XM and Sirius in fact have no
plans to offer locally differentiated
service using their network of ter-
restrial repeaters, they should have
no objection to the commission bar-
ring them from using repeaters to
offer such a service,” Goodman
said.

The same day that the NAB filed
its brief, Whitney Radio President/
Editorial Director William O’Shaugh-
nessy sent a letter to the West-
chester, NY Planning & Zoning
Board, which is }:onsidering XM’s
application to construct terrestrial
repeaters. “I didn’t believe at the
time that XM had been forthcom-
ing with you or with the American
peorle about their ultimate objec-
tives, nor were they candid about
the gaps in their flawed so-called
‘satellite’ radio technology,* O’ Shaugh-
nessy wrote.

“XM has just patented a device
to enable local drop-ins. This is
clearly the ‘smoking gun’ in this
controversy and provides compel-
ling proof of what I've been telling
you all along about these folks. I'm
afraid they haven’t been at all can-
did in any of their dealings, and so
I once again respectfully urge cau-
tion.”

Meanwhile, an FCC official told
R&R that there is growing concern
within the commission that it is not
beinz told the truth by the satcas-
ters. He emphasized that the
commission’s immediate concern is
not that terrestrial broadcasters
could face new competition from
the 100-channel digital services, but
that the regulatory agency might be
“lied to.”

Sirius: Na Plans For
Local Programming
Adter news broke last week that
the NAB had discovered that XM
had been granted a patent for a pro-
cess that allows it to deliver specific
local programming through its re-
peater signals, Sirius spokeswoman
Mindy Kramer told R&R that
Sirius did not have plans to deliver
local broadcasts. *“Our position has
not changed, and we have no plans
to originate local programming
from our repeaters,” she said.
Sirius’ position mirrors what XM
has been telling reporters from its
inception: that it intends to use its
1,100 repeaters for nothing but fill-
ing in the satellite transmission gaps
in nationally programmed service,
and it has no plans to deliver local
programming.

— Jeftrey Yorke

Brennan
Continued from Page 3

AWRT leaders in the development
and implementation of an array of
exciting strategies that will enhance
the role and visibility of women in
electronic media. I look forward to
a continued collaboration that will
propzl AWRT toward an even more
robust future.”

In related news, American Wo-
men in Radio & Television taps
Kimberly McCoy as Manager/As-
sociztion Services and Sarah Clark
as Administrative Assistant.

Japanese smash singer-songwriter Hikaru Utada recently signed with
Island/IDJMG to put out her first English-language album. Utada’s
debut release, First Love, is Japan’s all-time top-selling album, and
the followup, Distance, is certified multi-Platinum. Present at the sign-
ing are (back row, I-r) Universal Music Group Chairman/CEQ Doug
Morris, Vivendi Universal Chairman/CEQ Jean Marie Messier, Island/
IDJMG President/CEO Lyor Cohen, Universal Music International
Chairman/CEQ Jorgen Larsen and U3 Music President Teruzane Uta-
da. In the front row (I-r) are Utada, U3 Music VP Junko Utada and
Def Jam Japan rep Riko Sakurai.

Letter

Continued from Page 3

much consolidation” (“Lott Says He's ‘Disturbed About The FCC,™ 3/1).
Simitarly, Sen. John McCain has derided the law’s resulting “megamerg-
ers.”

Ironically, a 1996 FCC summary of the legisiation’s intent is ludicrous
in retrospect. It states, “The goal of this new law is to let anyone enter
any communications business.” Clearly, the result has been the oppo-
site, to the detriment of radio and its listeners.

As nascent technology 80 years ago, radio was described by the
New Republic as being “under the control of men unfitted by training and
personality for posts of such importance.” Author and professor Susan J.
Douglas interprets, “These were businessmen ignorant of radio’s ‘proper
use’ and ‘indifferent as to whether it is used properly or not.” Resonating
foday, those words aptly describe 21st-century media conglomerates
that have been abetted by the Telecom Act and backed by an unfit mem-
ber of a certain Washington, DC “think tank.”

Michael Saffran

Media-relations specialist, Rochester Institute of Technology
Communications and media technology graduate student, Rochester
: institute of Technology,

Rochester, NY

L

Continued from Page 6

Jackson: NABOB Is The Best
Hope Against Consolidation

he Rev. Jesse Jackson told R&R last week that the National Asso-
ciation of Black-owned Broadcasters is the best hope of expanc-
¢ ing black and Hispanic ownership of broadcast properties. “Too few people
own too much media,” Jackson said on March 8 at NABOB's 18th annual
Communication Awards dinner in Washington, DC. The event recognized
Radio One Chairperson Cathy Hughes with a lifetime-achievement award,
while Janet Jackson was given Entertainer of the Year honors. Among
the other notable attendees were FCC Commissioner Michael Copps and
Inner City Broadcasting CEO Pierre Sutton. Sutton told R&R that busi-
ness is picking up, saying it's “not fast and furious, but it's good.”

FCC Actions

he FCC has extended its deadline on comments for proposed changes
to its radio local-ownership rules. Infinity, Ciear Channel and Hispanic
Broadcasting asked the commission for more time because injuries sus-
tained by the analyst they hired to conduct a diversity study have delayed

Continued on Page 16

WwWwWw.americanradiohistorv.com

Arbitron
Continued from Page 1

hopes to complete the outfitting of
its PPM devices by the end of the
month,

In other Arbitron news, the
company’s national-regional radio
database is due in early Q4. The
new service, offered through Max-
imiser/Media Professional Plus,
provides access to diarykeeper data
for the entire U.S., minus the limi-
tations of Metro, TSA or DMA lo-
cal-market boundaries.

The service comes following
Clear Channel’s contract renewal
with Arbitron. Clear Channel
pushed for the service, as it will
help the company sell its newly es-
tablished markets to trading areas.
The service will also assist stations
that have significant listening be-
yond their home markets to obtain
total audience-delivery data. The
database will become available to
all Arbitron subscribers following
the release of the spring 2002 rat-
ings and will be available during
each spring and fall.

“Any national. regional, state-
wide or local advertiser trade area
can be defined at a county level,
without the restrictions of traditional
market definitions,” said Arbitron
President/U.S. Media Service Owen
Charlebois. “The Maximiser/Media
Professional Plus service will show
how consumers use radio in the ge-

ography that matters most to the ad-
vertiser, the advertiser’s own trade
area.”

Meanwhile, Arbitron plans to in-
crease the sample size used for RA-
DAR network radio ratings by us-
ing its radio-diary database. The
company currently produces its net-
work radio ratings using a 12-
month. 12,000-person telephone
survey in combination with the in-
dustry-standard commercial clear-
ance system, but, effective with
RADAR 73 in June, it will transi-
tion to a method in which it will use
12,500 diaries in each of the most
current quarterly periods of the 12-
month RADAR survey. By the re-
lease of RADAR 76 in March 2003.
the reports will be based on an an-
nual sample of 50,000 radio diaries
— more than four times the current
sample.

“When we acquired RADAR in
July 2001, we said that we would
work with the networks, agencies
and advertisers to enhance the RA-
DAR service by taking advantage
of Arbitron’s enormous diary data-
base,” said Arbitron Exec. VP/
Worldwide Research David Lapov-
sky. “The new RADAR plan is the
outcome of months of careful con-
sultation with our customers. To-
gether we have devised the ideal
way to increase the reliability and
utility of RADAR through substan-
tially larger sample sizes while
maintaining the stability that the na-
tional radio industry values.”

BIA

Continued from Page 1

KIIS was followed by another
Clear Channel station, AC WLTW/
New York, which finished a distant
second with 2001 revenues of $56.3
million. Even though that figure is
7% below the station’s 2000 rev-
enue, 'LTW still moved up from
fourth to second.

Infinity stations held positions
three through six, as Sports WFAN/
New York — which was No. 1 from
1995-99 — dropped from second to
third with $51.3 million, a 21% de-
cline from 2000’s total. Fourth-
place WINS/New York’s revenue

declined 13%, to $49.7 million;
fifth-place Alternative KROQ/Los
Angeles matched its 2000 revenues
with $48.7 million; and Howard
Stern’s flagship, WXRK (K-Rock)/
New York, tumbled from third to
sixth as revenue declined 27%, to
$44.2 million.

Also of note: Clear Channel’s Hot
AC KYSR/Los Angeles skyrocketed
from 19th place in 2000 to grab the
seventh spot, with $43.9 million in
2001 revenue. Emmis’ CHR/Rhyth-
mic KPWR/Los Angeles not only
broke up the Clear Channel/Infinity
sweep by placing No. 8, it is also the
first Urban-oriented station ever to
make BIA’s top 10.

R e e |

Banks
Continued from Page 3

Providence (now owned by Cita-
del), and later at WPLJ/New York.
After a three-year tenure as PD of
CHR/Pop WKRZ/Wilkes Barre, he
was named PD/middayer at WHYT.

Banks said, “[Clear Channel Re-
gional VP/South Florida] Dave
Ross and Rob Roberts brought me

to Miami 2 1/2 years ago to get my
feet wet as an Asst. PD and even-
tually become PD of one of our sta-
tions. [I'm thrilled that they have
given me the opportunity to do just
that. I'll be working closely with
our programming team — [Clear
Channel VP/Programming] Marc
Chase, Rob Roberts and Al Chio —
10 turn up the heat at The Beat of
Miami, Mega 103.5.”

Dugan
Continued from Page 3

much for one person to oversee.
Plus. John is in Buffalo. and the six
Classic Rockers I've gained respon-
sibility for are in the West. So it just

| seems to make sense from a geo-

graphical standpoint.”

Dugan says his expanded duties
will include regular conference calls
at the general level. assistance of
major marketing and promotion
deals and music research and mar-
ket visits when appropriate.

Aside from KLOL. Dugan has
worked at the former WXZL/Balti-
more and had his first full-time ra-
dio job at WLAN/Lancaster. PA.
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National Radio

e MTV RADIO NETWORK presents
the one-hour Britney Spears: At the
Crossroads, to air March 29-31, dis-
tributed exclusively by Westwood One.
For more info, contact Abby McDorman
at Westwood One, 212-641-2009 or
amcdorman @westwoodone.com.

e MTV RADIO NETWORK airs the
one-hour Linkin Park: One Step Closer
March 29-31, distributed exclusively by
Westwood One. For more info, contact
Abby McDorman at Westwood One,
212-641-2009 or amcdorman@west
woodone.com.

e WESTWOOD ONE announces the
Country Sixpack 2002 series of spe-
cials: The Reba McEntire 25th Anni-
versary Special, to air May 25-27; The
Summer Concert Special, to air July
4-7, September 11 One-Year Tribute,
to air Aug. 31-Sept. 2; Tim McGraw and
Faith Hill at Home, to air Nov. 28-Dec.
1; Christmas Around the Country, to air
Dec. 21-25; and The Country Year in
Review, 10 air Dec. 28-Jan. 1. For more
info, contact Abby McDorman at West-
wood One, 212-641-2009 or amcdor
man @westwoodone.com.

® WESTWOOD ONE will air the three-
hour New Faces of Country Music
show, recorded during the 2002 Coun-
try Radio Seminar in Nashville, on Aprit
20-21. For more info, contact Abby
McDorman at Westwood One, 212-
641-2009 or amcdorman @westwood
one.com.

® ANNETTE FISHER joins AAA Enter-
tainment as GSM for stations in
Champaign, IL. She was most recently
GSM at Saga Communications.

® DON LESHNOCK is named Dir./Net-
work Sales for Sporting News Radio.
He was previously Nat'l. Dir/Market-
ing & Sales for Metro/Shadow Broad-
cast Group.

® JORGE PLASENCIA is named VP/
Corporate Communications & Market-
ing at Hispanic Broadcasting. He was
formerly VP/Marketing for Esteban
Enterprises.

® PAUL WALKER becomes OM for
Cumulus’ Eugene, OR cluster, over-
seeing KEHK, KNRQ, KSCR, KUGN,
KUJZ & KZEL. He formerly pro-
grammed crosstown KDUK.

| @« JERRY YOUNG joins WFFM &

WRXZ/Albany, GA as GM & GSM.

Records

® ARTISTDirect establishes an intema-
tional headquarters in London and an-
nounces the following appointments:

ROB MARKUS is named VP/Inter-
national. He was most recently Man-
aging Dir./U.K. Operations for DX3.

DAVE CRONEN is named Dir./Inter-
national. He was previously Dir./Inter-
national Marketing at Grand Royal.

TONY BERG is named A&R Execu-
tive for ARTISTDirect. He was most
recently EVP/A&R for Virgin Records.

¢ SUNNY HJOR-
THOL is appoint-
ed Dir./Interna-
tional for J Rec- @
ords. Hjorthol was
formerly Assoc.
Dir./International
for Jive Records.

Hjorthol

® Motown Records makes the follow-
ing announcements:

Scott

Nuckles

JAY SCOTT is appointed Mid-Atlan-
tic & Ohio Valley Regional Promotion
Manager. Most recently, he was an
exec. assistant at Arista Records.

TRAVIS NUCKLES is appointed
Southeast Regional Promotion Man-
ager. He was formerly Southeast re-
gional for Arista.

Newsbreakers

DAN SMALLS
is appointed North-
east Regional
Manager. He
was most recently
Northeast & Mid-
Atlantic regional
for Urban/Cross-
over Promotions
at Priority Rec- §

ords.
Smalls

e SONIA MUC-
| KLE is pro-
moted to SVP/
Publicity at Jive
Records. She
was most re-
cently VP/Pub-
licity.

Muckle

® TOM MACKAY is upped to VP/A&R
at Republic/Universal. He was previ-
ously Sr. Dir/A&R for the label.

o SHAWN MOSELEY is named Dir./
Regional Promotion & Marketing,
Southeast for Artemis Records. He was
previously Reg. Manager/Promotion
for the Island Def Jam Music Group.

® GEORGE VALDIVEZ is named VP/
Marketing for WEA Corp. He was most
recently the company’s Nat'l. Dir./Mar-
keting.

Industry
® ALEX COLETTI is named MTV2
Executive in Charge of Programming
& Production. He has produced the
MTV Music Video Awards show since

1999 and joined MTV in 1987 as Assoc.
Producer.

o THE T.J. MARTELL FOUNDATION
for Leukemia, Cancer and AIDS Re-
search adds five music-industry veter-
ans to its board of directors: Clear
Channel Entertainment Chairman/
CEO Brian Becker, Imago Recording
President Terry Ellis, Lava/Atlantic
Records SVP Jason Flom, Columbia
Records Group Chairman Don lenner
and Def Jam/Def Soul Chairman and
Rush Communications Chairman/CEO
Russell Simmons.

Changes

Alternative: Everclear’s Art Alexakis
hosts a weekly two-hour show, Black
Jack, on KNRK/Portland, OR, on
Sunday nights, beginning April 14.

CHR: Paul Miraldi adds Dir./Mar-
keting duties at WHTZ/New York.

News/Talk: Saturday Night With
Rustv Humphriey is added to the Talk
Radio Network lineup and will now
air from 8-11pm ET ... ABC Radio
Networks’ syndicated Sam Donald-
son Live In America has been added
to Dickey Broadcasting’s WALR-AM
& WCNN-AM/Atlanta ... WPHT
(The Big Talker)/Philadelphia adds
Giles und Moriarty. hosted by Nancy
Giles and Erin Moriarty. to its Sun-
day-afternoon lineup. airing from 1-
3pm ... Bob Sokoler renews his con-
tract as primary morning host for
WHAS-AM (84 WHAS) Louisville.

Sports: WWZN-AM (The Zone)/
Boston adds The Eddie Andleman
Show weekdays from noon-3pm and
taps former Red Sox player Jerry
Remy to join The McDonough Group
weekdays from 3-7pm.

National Radio: Westwood One ap-
points Lauren Mazzuca Dir./Adver-
tising Sales Marketing.

Radio: Journal Broadcast Group
names Anne Schepp Human Re-
sources Supervisor.

Records: Wind-up Entertainment and
BMG Distribution extend their U.S.
distribution agreement ... Warner Mu-
sic Group acquires three publishing
companies from Edel Music AG:
Dizzy Heights. Glissando and Mega-
songs ... Arista Records names Tye-
V Turman VP/A&R ... Robert
Perkins is named Sr. Dir/Manage-
ment Development for BMG. and Ric

Ocasek signs administration and syn-
chronization agreements with BMG
Songs ... Walt Disney Records pro-
motes Laura Rabney to Mgr./Pro-
motions and Damon Whiteside to
Exec. Dir./Marketing ... Kevin
Monahan is named Sr. Dir./Press &
Promotion, International for Elektra
Entertainment Group ... Gregory
Gibson is named Counsel for Sony
Music Entertainment. and Joy Gil-
bert is named Dir./Sony Music Direct
... Lost Highway Records taps Andy
Nelson as Nat'l. Dir./Sales & Field
Marketing ... MCA Records promotes
Eamon Sherlock to SVP/Interna-
tional ... Maria Ferrero is named Sr.
Dir./Media & Artist Relations at Me-
tropolis Records ... Motown Records
promotes Shanté Paige to VP/A&R
and appoints Shervah Edwards
Megr./Artist Development ... Bruce
Theriot is appointed Sr. Dir/Business
& Legal Affairs for Universal Music
Group, and Michael Sammis is pro-
moted to EVP/CFO for Universal
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the final report. The FCC agreed to the companies’ request, noting that
the public interest would be served by granting a two-week extension.
Comments are now due March 27, while reply comments are due April
24. This is the second time the deadlines have been extended.

* The FCC is finally sorting mail dating back to October of last year
that was held up due to the threat of anthrax contamination. The pack-
ages have been commercially cleansed and are now being distributed
throughout the agency. The commission expects delivery of all the back-
logged mail to be completed by March 29. Interim procedures introduced
in November 2001 for submission of commission filings, requiring docu-
ments to be filed by overnight delivery, fax, e-mail or hand-delivery to the
FCC's Capitol Heights, MD location, remain in effect.

Experts To Examine State Of Local News

D uring a joint “Super Session” at the RTNDA and NAB2002 conven-
tion on April 9 in Las Vegas, experts are set to discuss how shrinking
audiences, increased competition and budget cuts are affecting local ra-
dio and television news programs. The panel, which will include WTOP-
AM & FM/Washington VP/News & Programming Jim Farley, will be mod-
erated by MSNBC anchor John Seigenthaler.

Weening Era At Cumulus Ends

Former Cumulus Media Exec. Chairman Richard Weening's term as
a member of the company’s board of directors was set to end after
the company’s 2002 annual shareholders’ meeting in late April or early
May, but Cumulus said last week that Weening had retired as of March 1.
One of the founders of the nation’s second-largest radio group, Weening
was ousted from his Milwaukee-based office when Cumulus relocated to
Atlanta in July 2000 and Lew Dickey became Chairman/President/CEO
of the then-embattled company. Under Weening's control Cumulus stock
grew quickly, then plummeted. A slew of class-action lawsuits ensued,
accusing Cumulus and Weening of committing irregularities to push up
share value. The suits were dropped last year after a multimillion-dollar
settlement was reached.

Jacobs Joins Capital Title Group Board

egent CEO Terry Jacobs has joined the board of Capital Title Group.

Jacobs told R&R that he is an actuary by education and that before
founding the former Jacor Communications in 1979 he was in the insur-
ance business. Jacobs is also friends with Donald Head, the Chairman/
CEO of CTG, a regional title insurance and real estate services company
based in Phoenix.

GEA: IBOG Interference Goncerns Are Minor

I n comments filed with the FCC, the Consumer Electronics Associa-
tion said that, while limited interference might occur from in-band, on-
channel digital audio broadcasts to existing analog FM service, such in-
terference would not fit the FCC’s definition of “blanketing interference.”
The CEA recommended that the commission make certain that any inter-
ference problems that do crop up are promptly corrected. The association
also told the FCC that the adoption of a single technical standard will be
crucial if IBOC is to be as successful and ubiquitous in the marketplace
as analog FM technology.

NAB Announces Crystal Awards Finalists

he NAB has announced the 50 finalists for its Crystal Awards, which

recognize stations for their community service efforts. The 10 Crystal
Award winners will be announced at the Radio Luncheon at NAB2002 on
April 9 in Las Vegas. The luncheon will also feature DDB Worldwide Com-
munications Group Chairman Keith Reinhard as a speaker and the in-
duction of Radio Ranch President Dick Orkin into the NAB’s Broadcast-
ing Hall of Fame.

Analyst: Radio Audience Now Even With TV, Print

n what he described as a “major shift,” Wachovia Securities analyst

James Boyle said, “The local radio audiences are now often compa-
rable in size or reach to the previously much larger newspaper and TV
audience. We believe this has placed radio as a primary medium at the
front of the advertising, planning and buying phases, along with TV and
newspaper.”

BUSINESS BRIEFS

:

Music Publishing Group ... Broken
Bow Records’ administration and pro-
motion offices relocate to 209 10th
Avenue South, Suite 220, Nashville,
TN 37203; the address of the com-
pany’s A&R and production offices is
unchanged.

Industry: The Positioning Works

moves to 5126 Glenaire Drive.
Dublin. OH 43017. Its new phone
numbers are 614-798-8077 and 866-
RADIO25 ... MTV Networks names
Jama Bowen VP/Press at CMT:
Country Music Television and
CMT.com ... Team Clermont adds
public relations services and taps
Michelle Roche as Sr. Dir./Publicity.
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Leri Parkersons 202-380-4425
20¢n20 (XM20)

Kane

CELINE DION A New Day Has Come
GOR:LLAZ 19-2000 \

DARREN HAYES Insatiabls

BPM (XM81)

Blake Lawrence

29 PALMS Touch The Sky

LO FIDELITY ALL STARS 3leeping Faster
SMASH MOUTH Pacific Coast Party

Real Jazz (XM70)

Maxx Myrick

JANE BUNNETT Alma De Santiago
BILL CHARLAP Stardust

STEFDN HARRIS Black Action Figure
TONY MONACO TRIO Master Chops T

The Boneyard (XM41)

Charlie Logan
TOMMY LEE Hold Me Down

The Heart (XM23)

Jotmnny Williams
BRAMDY Come A Little Closer
ALICW KEYS How Come You Don't Call Me?

The Loft (XM50)

Mikz Marrone
BOB DYLAN Mississippi
BOB DYLAN Moonlight

Watercolors (XM71)

Steve Stiles

BRAXTON BROTHERS Whanever | See You
BRAXTON BROTHERS So Divine

BRAXTDN BROTHERS More Than You Know
RIPPINGTONS Are We There Yet?
RIPPINGTONS Welcome To The St. James
RIPPINGTONS She Like To Watch

WAYMAN TISDALE Lovepiay

WAYMAN TISDALE Brazill

X Ccuntry (XM12)

Jessie Scott

STEPHEN BRUTON Spirit World

TIM KREKEL Happy Town

GURF MORLIX Fishin' In The Muddy
TOWNMES VAN ZANT Texas Rain

VARICUS ARTISTS Brewec In Texas
VARIQUS ARTISTS This Is Where | Belong
Y'ALL Hey Y'all Soundtrack

XM Cafe (XM45)

Bill zvans

JOSH CLAYTON-FELT Spirit Touches Ground
ELVIS COSTELLO When | Was Cruel

TIM FINN Feeding The Gods

ROBBEN FORD Blue Moon

LOUISE GOFFIN Sometimes A Circle
DARDZN SMITH Sunflower

VARICUS ARTISTS Big Bad Love Soundtrack

XMLM (XM23)

Eddie Webb
HATEBREED Perserverance

Watercolors (XM71) Playlist
CHRIS ISAAK Always Got Tonight
VARIOUS ARTISTS | Am Sam Soundtrack
KASEY CHAMBERS Barricades & Brickwalls
JOHN MAYER Room For Squares
CRACEKER Forever

NORA'{ JONES Come Away With Me
SHERYL CROW C'mon. C'mon

BONNIE RAITY Sitver Lining

BILLY BRAGG England, Halt-English
MATTHEW JAY Draw

BIG HIAD TODD & THE MONSTERS Riviera
ROBEFT BRADLEY"S BLACKWATER.... New Ground
INDIGO GIRLS Become You

RYAN ADAMS Gold

BOB DYLAN Love/Theft

BLUES TRAVELER Bridge

CHRIS WHITLEY Rocket Hause

JOE HENRY Scar

SHELEY LYNNE Love, Shelty

LISA LDEB Cake & Pie

SHAWN COLVIN Whole New You

TORI AMOS Strange Little Girl

JEWEL This Way

LUCINDA WILLIAMS Essence

NATALIE MERCHANT Motherland

NATALIE IMBRUGLIA White Lilies tsland
NO. MiSSISSIPPI ALLSTARS 51 Phantom
CHUCK E. WEISS 01d Souls & Wolf Tickets
TEENAGE FANCLUB Howdy!

SUZAMNE VEGA Songs In Red & Grey

DR. JCHN Creole Moon

ARTHUR GODFREY East Side Of Town
HOPE 3ANDOVAL Bavarian Fruit Bread
RORY 3LOCK V'm Every Woman
GRANT-LEE PHILLIPS Mobiize

MACY GRAY The Id

STING All This Time

BEARS Car Caught Fire

SHANNON MCNALLY Jukebox Sparrows
STEREQPHONICS Just Enough Education To...
COLIN LINDEN Big Mouth

HEATHER NOVA South

CAKE Comfort Eagle

ALANIS. MORISSETTE Under Rug Swept
REMY YERO Golden Hum

TONY LEVIN Pieces Of The Sun

2ERO 7 Simple Things

CHEMICAL BROTHERS Comie With Us
w27

CLIVE GREGSON Comfort And Joy
INCREDBLE MOSES LEROY Electric Pocket Radio

100 million moviegoers
15,000 movie theaters

Mavie Tunes plays current music in movie
theaters across the nation. Movie Tunes
then surveys moviegoers from five major
distribution areas of the country each
week. Respondents are sent a CD sam-
pler and asked to rate songs on a scale of
1-5. This data is gathered and published
by R&R.

TOP FIVE SONGS PER REGION

WEST

Nainal sic Fi orts

March 15, 2002 R&R ® 17

1. LEANN RIMES Can't Fight The Moonlight
2. PUDDLE OF MUDO Blurry

3. GORILLAZ 19-2000

4. LENNY KRAVITZ Stillness Of Heart

5. M2M Everything

MIDWEST

1. LEANN RIMES Can't Fight Tre Moonlight
2. PUDDLE OF MUDD Blurry

3. GORILLAZ 19-2000

4. M2M Everything

5. LENNY KRAVITZ Stillness Of Heart

SOUTHWEST

1. LEANN RIMES Can't Fight The Moonlight
2. PUDDLE OF MUDD Blurry

3. CORILLAZ 19-2000

4. LENNY KRAVITZ Stillness Of Heart

5. JAHEIM Anything

NORTHEAST

1. PUDDLE OF MUDO Blurry

2. _EANN RIMES Can't Fight The Moonlight
3. GORILLAZ 19-2000

4. LENNY KRAVITZ Stiliness Of Heart

5. 'MX First Time

SOUTHEAST

1. _LEANN RIMES Can't Fignt The Moonlight
PUDDLE OF MUDD Blurry

LENNY KRAVITZ Stillness Of Heart
GORILLAZ 19-2000

BONNIE RAITT | Can't Hzlp You Now

o

MARCH PLAYLIST

ALL 4 ONE Beautiful As U

BILLY 1DOL White Wedding

BOWEY JAMES Ride

BOMNIE RAITT | Can't Help You Now
GORILLAZ 19-2000

HOLLY WYNETTE My Future Ex-Boytriend
IME. First Time

JAKEIM Anything

JIMMY SOMMERS Lowdown

LATHUN Fortunate

LEANN RIMES Can't Fight The Moonlight
LEKNY KRAVITZ Stillness of Heart

M2M Everything

MONTGOMERY GENTRY Didn't |
PUNDLE OF MUDD Biurry

SHARISSA Any Other Night

208 STORY Star

Artist/Tile Total Plays
AARON CARTER I'm Al About You 78
"N SYNC Girlfriend 77
LMNT Jutiet 76
LIL' ROMEO My Baby 76
DREAM STREET | Say Yeah 75

DREAM STREET !t Happens Every... 72
BRITNEY SPEARS I'm Not A Girl,... 71
"N SYNC Pop 71
AARON CARTER Leave It Up ToMe 70
MICHELLE BRANCH Everywhere 32
JUMPS Spinnin’ Around 31
CHRISTINA MILIAN AM To PM 29
SFIASH MOUTH 'm A Believer 29
NINE DAYS Absolutely (Story ...) 29
MANDY MQORE Cry . 29
PINK Get The Party Started 28
BAHA MEN Who Let The Dogs Out 27
AZRON CARTER Not Too Young ... 27
COREY f/LIL' ROMEO Hush LiI' Lady 26
JUMPS5 God Bless The U.S.A. 26

Paylist for the week
ending March §.

10 million homes
180,000 businesses
Rick Gillette » 800-494-8863

DMX Fashion Retail Video
David Mihail

The top music videos shown at fashion re-
tail, targeted at 18-34 adults.

TRIK TURNER Friends + Family

GARBAGE Breaking Up The Girl

110 Rapture (Tastes So Sweet)

TRAIN She's On Fire

KYLIE MINOGUE Can't Get You Out Of My Head
PHANTOM PLANET California

SIMPLE PLAN I'm Just A Kid

TRANSMATIC Come

LOUISE GOFFIN Sometimes A Circie

VANESSA CARLTON A Thousand Miles

SUPER FURRY ANIMALS It's Not The End Of ...
PETE YORN Strange Condition

This section features this week's new adds
on DMX MUSIC channels available via dig.-
tal cable and direct broadcast sateliite.

CHR/POP

Jack Patterson
TWEET Oops! (Oh My)
JIMMY EAT WORLD The Middle

CHR/RHYTHMIC

Mark Shands
GINUWINE Tribute To A Woman

URBAN

Jack Patterson

JIM CROW Holla At A Playa
TRUTH HURTS Addictive

ROCK Like AG

STYLES Gangstas & Gentlemen

ALTERNATIVE

Dave Sloan
No Adds

ROCK

Stephanie Mondello
BLACK LABEL SOCIETY Bleed For Me

ADULT ALTERNATIVE
Stephanie Mondello

GOO GOO DOLLS Here Is Gone
CRANBERRIES Time Is Ticking Out
DIVINE COMEOY Love What You Do
JOSH CLAYTON-FELT Building Atlantis

ADULT CONTEMPORARY

Jason Shiff
No Adds

INTERNATIONAL HITS
Mark Shands
WESTLIFE World Of Our Own
DB BOULEVARD Point Of View
S CLUB 7 You

A1 Caugnt In The Middle
JAKATTA So Lonely

COUNTRY

Leanne Flask
SARA EVANS | Keep Looking
JOANNA JANE'T Since I've Seen You Last

BANCE

Danielle Ruysschaert

ANGIE STONE | Wish | Oidn't Miss You

BEN WATT & JAY HANNAN Lazy Dog Volume 2
MSM I'm The Only One

SHANIA TWAIN It's Alnght

DARK GLOBE Autoerotic

GOLDTRIX t/ANDREA BROWN it's Love (Trippin’)
WAY OUT WEST Intensify

UTAH SAINTS Funky Music

RAP/HIP-HOP

Mark Shands
BUSTA RHYMES Pass The Courvoisier
QUOR Patential Ballers

@RADID NETWORKS

Phil Hall ® 972-991-9200

Hot AC

Steve Nichols

No Adds

StarStation

Peter Stewart

No Adds

Classic Rock

Chris Miller

No Adds

Touch

Ron Davis

INDIA.ARIE Simpie

Doug Banks Morning Show
Gary Saunders

No Adds

Tom Joyner Marning Show
Vern Catron

No Adds

Country Coast To Coast

Kris Wilson
No Adds

ALTERNATIVE PROGRAMMING
Gary Knoll » 800-231-2818

Rock

JOHNNY A. Oh Yeah
EARSHOT Get Away
SEVENDUST Live Again

Alternative

SEVENDUST Live Again
WHITE STRIPES Fell In Love With A Girl
PETE YORN Strange Condition

Triple A

BONNIE RAITT | Can't Help You Now
PETE YORN Strange Condition
CHR

DEFAULT Wasting My Time

KID ROCK Lonely Road Of Faith
Mainstream AC

PETE YORN Strange Condition

Lite AC

JONATHA BROOKE I'll Try

JEWEL Break Me

JIM WILSON #/STEPHEN BISHOP Donna Lynn
NAC

DAVIO MANN Above And Beyond

MARK WHITFIELO Summer Chil
Christian AC

4 HIM Surrender

GEOFF MOORE All | Want

SONICFLOOD Write Your Name Upon My Heart
uc

CEE-LO Closet Freak

LUDACRIS Saturday (Oooh! Oooh!)
MAXWELL This Woman's Work

Country
JOANNA JANE'T Since I've Seen You Last
LONESTAR Not A Day Goes By

o

Music Pragramminb/l:ansulting
Ken Moultrie ® 800-426-9082
Alternative

Steve Young/Kristopher Jones
CREED Stand (Here With Me)

DASHBOARD CONFESSIONAL Screaming Infidelities
WEEZER Dope Nose

Active Rock

Steve Young/Kristopher Jones
DAVID DRAIMAN Forsaken

Heritage Rock

Steve Young/Kristopher Jones
FAMILIAR 48 The Question

Hot AC

Steve Young/Josh Hosler
GO0 GOO DOLLS Here Is Gone
PUDDLE OF MUDD Blurry

CHR
GOO 60O DOLLS Here Is Gone
Rhythmic CHR

Steve Young/Josh Hosler
MARY J. BLIGE Rainy Dayz

| SoftAC

Mike Bettelli

MESSINA I/MCGRAW Bring On The Rain
Mainstream AC

Mike Bettelli

CHRIS ISAAK Let Me Down Easy
Belilah

Mike Bettelli
CARDLYN DAWN JOHNSON So Complicated
MESSINA {/MCGRAW Bring On The Rain

Dave Wingert Show

Mike Bettelli

CAROLYN DAWN JOHNSON So Complicated
Mainstream Country

Ray Randall/Hank Aaron

No Adds

New Gountry

Hank Aaron
BRAD PAISLEY I'm Gonna Miss Her
LITTLE BIG TOWN Don't Waste My Time

Lia
Ken Moultrie/Hank Aaron
GEORGE STRAIT Living And Living Well

24 HOUR FORMATS
‘ Jon Holiday ® 303-784-8700

Adult Hit Radio

JJ McKay
SHERYL CROW Soak Up The Sun

Rock Classics

Adam Fendrich
No Adds

Adult Contemporary

Rick Brady
No Adds

CD COUNTRY

Rick Morgan

HOMETOWN NEWS Minivan

JOE NICHOLS The Impossible

SOGGY BOTTOM BOYS i'm A Man Of Constant Sorrow
DARRYL WORLEY | Miss My Friend

US COUNTRY
Penny Mitchell
TRACY BYRD Ten Rounds With Jose Cuervo
HOMETOWN NEWS Minivan
DARRYL WORLEY | Miss My Friend

A e &

‘ GREAT AMERICAN COUNTRY

Jim Murphy * 303-784-8700
No Adds

Charlie Cook ® 661-294-9000

Adult Rock & Roll

Jeff Gonzer

No Adds

Soft AC

Andy Fuller

ALICIA KEYS Fallin’

Bright AC

Jim Hays

VANESSA CARLTON A Thousand Miles
GOO GOO DOLLS Here Is Gone
Mainstream Country
David Felker

KEVIN DENNEY That's Just Jessie
Hot Country

Jim Hays

BRAD PAISLEY I'm Gonna Miss Her
Young & Elder

David Felker
TRICK PONY Just What | Do

R WA T
i NETWORIKS |

" PREMIERE RADIO NETWORKS

After Midnite
No Adds

WAITT RADIO NETWORKS

Alternative

Chris Reeves ® 970-949-3339
No Adds

Country

Jim West
No Adds

wwWw americanradiohistorv com
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|l MONDAY, MARCH 25

1901/ Mercedes debuts its first cars at
the Week of Nice festival in Nice,
France.

1911/ The Triangle Shirtwaist Co.’s fac-
tory burns down in New York
City, killing 146 workers. It is
one of the worst industrial disas-
ters in American history.

1955/The U.S. Customs Department
seizes 520 U.K.-printed copies
of Allen Ginsherg's famous
counterculture book, Howl, on
the grounds that it is obscene.

Born: Gloria Steinem 1934, Sarah
Jessica Parker 1965

1967/The Who make their American

Easter rock 'n’ roll extravaganza.

1985/ Stevie Wonder dedicates his “I
Just Called to Say | Love You”
Grammy to Nelson Mandela
and is banned in South Africa.

1989/ Elvis Costello makes his first
guest appearance on Saturday
Night Live since being thrown
off the show in 1977.

¢ Born: Aretha Franklin 1942, Elton

John 1947, Jeff Healey 1966

M TUESDAY, MARCH 26

1885/ The Eastman Dry Plate and Film

Co. in Rochester, NY begins
manufacturing the first film for
movies.

1953/ Dr. Jonas Salk announces on a
national radio program that he
has developed a vaccine for po-
lio.

1989/ Boris Yeltsin is elected to the
Soviet Parliament.

Born: Leonard Nimoy 1931, Martin
Short 1950, Marcus Allen 1960,
Jennifer Grey 1960, Amy Smart
1976

1977/E vis Coslello releases h|s first
single, “Less Than Zero.”

1995/ Rapper Eazy-E (a.k.a. Eric
Wright) dies of complications
from AIDS. He discovered he
had the disease only three weeks
earlier.

1997/The National Enquirer gives
Michael Jackson’s Heal the
World Foundation $2 million in
return for exclusive rights to
photos of Jackson’s five-week-
old son, Prince.

~ Born: Diana Ross 1944, Steven Tyler

(Aerosmith) 1948, James lha
(ex-Smashing Pumpkins) 1968

WEDNESDAY, MARCH 27

1884/ The first long-distance phone
call is made, between branch
managers of the American Bell
Telephone Co. in Boston and
New York.

1923/ Robert Frost's poem “Stopping
By Woods on a Snowy Evening”
is published for the first time, in
The New Republic.

1958/ Nikita Khrushchev succeeds
Nikolai Bulganin as the U.S.S.R.’s
Premier, making him the first
man to hold the offices of Pre-
mier and First Secretary since

: Josef Stalin.
i Born: David Janssen 1931, Michael
: York 1942

. nMusic History

| 1969/Ringo Starr says The Bealles

will never play live again.
1987/U2 re-create The Beatles’ roof-
top concert while filming the

" 'stage debut at Murray Tne K's |

video for “Where the Streets Have
No Name” in Los Angeles. Police
close them down when down-
town traffic jams.

1988/ Qvernight teen starlet Tiffany is
classified as a runaway by the L.A.
County Sheriff’s office when she
moves out of her mother’s Nor-
walk apartment as part of an at-
tempt to become an emancipated
minor.

She’s not a little girl anymore.

\1964/ The Beatles break Elvis Pre

Born: Andrew Farriss (INXS) 1959,
Mariah Carey 1970

THURSDAY, MARCH 28

1939/ The three-year-long Spanish Civil
War ends as Gen. Francisco Fran-
co leads his troops against the
Republicans occupying Madrid,
who surrender.

1947/ Aftera 15-year run, the final episode
of the radio show Buck Rogers in
the 25th Century airs on the CBS
Radio Network.

1979/ The worst nuclear accidentin U.S.
history occurs as a reactor on
Three Mile Island in Pennsylvania
reaches 4,000 degrees — just
1,000 short of a core meltdown.
Water contaminated by radioac-
tivity is released throughout the
plant.

Born: Vince Vaughn 1970, Julia Stiles
1981

i e itry

y's
seven-year record for most
singles on Biillboard’s top 100
with their 10th single.

1976/ Genesis begin their first North
American tour with Phil Collins
as vocalist. It is their first outing
since Peter Gabriel left the group.

1988/ Casey Kasem announces that he
is leaving American Top 40 to do
a show for Westwood One.

1996/ Phil Collins announces he is feav-
ing Genesis to pursue a solo ca-
reer.

Born: Reba Mcintyre 1954,

FRIDAY, MARCH 29

1971/ Filming begins on The Godfather,
which goes on to win the 1972
Oscars for Best Actor, Best Screen-
play and Best Picture.

1973/ The last American troops leave
South Vietnam.

Born. Eric Idle 1943, Elle MacPherson
1963 Lucy Lawless 1968

1978/Dav1d Boww begms his first U S.
tour in two years with a concert
in San Diego.

2iggy Stardust rides again.

Show Prep

1985/Desperately Seeking Susan,
Madonna’s film debut, opens to
favorable reviews.

1990/ Record labels agree to begin
putting warning labels on CDs
with explicit or potentially offen-
sive lyrics.

Born: Vangelis 1943, Bobby Kimball
(Toto) 1947, Perry Farrell
(Jane’s Addiction, Porno For
Pyros) 1959

SATURDAY, MARCH 30

1962/ Jack Paar steps down as host of
The Tonight Show, a post he had
held since July 1957. Johnny
Carson takes over the show in
October 1962.

1981/ John Hinckley attempts to as-
sassinate President Ronald
Reagan outside a hotel in Wash-
ington, DC. Hinckley, who is later
deemed mentally unstable and
declared not guilty by reason of
insanity, is trying to impress ac-
tress Jodie Foster.

1986/ Legendary film star James
Cagney dies. His film career in-
cluded Shake Hands With the
Devil, Man of a Thousand Faces
and Ragtime.

Born: Warren Beatty 1937, Paul

» Relser1957 lan Zle‘ 1964

Zx umm

1960/T|p 0’Neill denounces rock 'n

roll.
1970/ Miles Davis releases Bitches
Brew.

1989/ Gladys Knight performs for the
first time without The Pips, at
Bally’s in Las Vegas.

Born: Eric Clapton 1945, Celine Dion
1968

SUNDAY, MARCH 31

1889/ The Eiffel Tower opens in Paris.
Gustave Eiffel, designer of the
tower that bears his name, also
engineered the Statue of Liberty.

1931/Famed football coach Knute
Rockne dies in a plane crash in
Kansas.

1993/Brandon Lee is killed acciden-
tally during filming of The Crow.

Born: Christopher Walken 1943, Al
Gore 1948, Rhea Periman
1948, Ewan McGregor 1971

1958/ Chuck Berry’s hit “Johnny B.
Goode” is released.

1982/ The Doobie Brothers announce
their breakup.

1995/ Latina pop star Selena, 23, is
fatally shot by her former per-
sonal assistant, Yolanda Sal-
dovar, who had been fired for
suspected embezzlement.

Born: Lefty Frizzell 1928, Herb Alpert
1935, Angus Young (AC/DC)
1955

He’s still young enough to
wear the schoolboy outfits.

— Keith Berman

SR

B

~_Back:Stahbers

'rinesc:

Spin’s Fab 40!

he only bands that matter” are

listed in Spin magazine's
“Top 40" feature. Jay-Z claims the
top spot, followed by Radiohead,
Eminem, U2 and System Of A
Down. Mr. Z explains why he
spits out albums so quickly: “I
don't write lyrics down, and | just
can't hold 16 songs in my mind.
Anything can happen. | trip and hit
my head, it's over.”

Other artists making the cut in-
clude Linkin Park (No. 7), The
Strokes (10), Alicia Keys (16),
Nelly Furtado (20), Slipknot (33)
and White Stripes (35). Maynard
James Keenan of Tool (15) main-
tains a sunny outlook on the cur-
rent scene: “Music today is so
empty and horrible that it's like the
end of the world is nearly here. I'm
sure the letters TRL are in some
way incorporated into a Nostra-
damus book of end-of-the-world
predictions.”

Meanwhile, Creed's Scott
Stapp compares his band (19) to
Led Zeppelin. “The first three al-
bums, they got bashed basically
from the entire media, and it
wasn't until their fourth album that
everybody accepted the fact that
Led Zeppelin were gonna be there
and be around,” he says. “We're
kind of starting to feel that way.”

Others aren’t so impressed
with Creed. “There's an anti-
scene right now, and we happen
to be the heaviest band in that
scene,” says Josh Homme of
No. 31-ranked Queens Of The
Stone Age. “If you like rock, but
you hate Creed and rap metal,
you need somewhere to go.”

e SaCKStrREt. .. .

Is one boy band about to bite
the dust? According to the Star,
The Backstreet Boys have tumed
into a bunch of back-stabbing jerks
who can barely stand to be in the
same room, let alone perform to-
gether. “it's crushed any hope of
mounting a comeback against
their biggest rivals, 'N Sync,” says
one source. “Even worse, it has
destroyed the key ‘buddy factor’
within the group. All they do now
is butt heads.”

“Isn’tit fronic?

Apparently, Madonna's daugh-
ter, Lourdes, is a Britney Spears
fanatic, and it's driving Mom crazy.
Madonna doesn’t have anything
against the teen pop tart, she's
just not certain that Spears is a
good role model for her daughter.
And, despite Lourdes’ pleas,
Madonna refuses to let her see
Spears’ PG-13-rated vehicle,
Crossroads (Star).

Speaking of Britney, Pink
gives her opinion of the star in
Teen People: “To me, she repre-
sents puppets on a string and lip-
synching. All the girls who came
out in the last couple of years, we
all got thrown into one bucket. |
don’t want people to throw me in
that bucket.”

THE MORNING AFTER — Incu-
bus are No. 28 in Spin’s “Top 40"
feature. Just how good was the ex-
perience of making their new al-
bum, Morning View ? ‘“We were just
on the verge of a musical orgasm
after we finished [Morning View),”
explains guitarist Mike Einziger.
“We felt like you'd feel after having
the best sexual experience of your
entire life. Exhausted but extremely
satisfied.”

In the cover story, Pink esti-
mates that her police record has
approximately 10 arrests, includ-
ing one for the botched theft of a
Showgirls video. “l think I'm ban-
ned from Blockbuster,” she says.
“I can't make it a Blockbuster
night.”

~ Goin’ To Jackson. =

Country star Alan Jackson
lands on the cover of Entertain-
ment Weekly, in which he talks
about his Sept. 11 tribute “Where
Were You (When The World
Stopped Turning).” “I'm just a
singer of simple songs, and |
didn’t premeditate anything,” he
says. “And | don't know the differ-
ence in lran and Irag. And some
people that aren’t real religious
probably don't want to hear it, and
that's all right. | didn’t sit down to
save the world or anything.”

The traditionalist also com-
ments on today’s Nashville: “if |
were a young artist today making
the same records, I'd have a hard
time getting a deal and getting air-
play. And my stuff's basically no
different from what Hank Williams
was doing in the '50s.”

_The Lo Down

It seems that Jennifer Lopez
and Ja Rule didn't just collaborate
on music. According to a Star
cover story, the rapper is claiming
to have had a wild romp with J.Lo.
He started bragging about it while
overseas to entertain the troops.
“Ja Rule said that we know how
to fix planes, but he knew how to
give J.Lo her own personal ‘tune-
up,”™ says an insider who was en-
tertained by Rule’s stories.

And if you think that stinks, the
National Enquirer reports that
J.Lo is launching her own fra-
grance. The singer plans to be-
come an entrepreneur, building a
$100 million business empire that
will include a restaurant and sev-
eral undisclosed ventures. No
word on whether the fragrance will
smell like Ja Rule.

— Frank Correia

Each week R&R sneaks a peek through the nation’s consumer mag-
azines in search of everything from the sublime to the ridiculous in
music news. R&R has not verified any of these reports.
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Is There Enough News
On Your Talk Station?

L] TRS panel discusses a changed need for news among listeners

t’s no secret that most local radio newsrooms have shrunk considerably in the last decade. The
trend toward outsourcing local news to services such as Metro Networks and Shadow Broad-
— cast Services, along with continued changes in newsroom technology and consolidation, have
all combined to reduce the need for — and, in some cases, even the commitment of — many
News/Talk stations to retain a continuous news presence.

At the recent R&R Talk Radio
Seminar a group of programmers who
have all been there when it comes to
serving on the front lines during
breaking news events over the years
gathered to address the question: “Is
there enough news on your Talk sta-
tion?”” The panel consisted of session
moderator Ken Kohl of KFBK &
KSTE/Sacramento and a brain trust
of News/Talk minds that included
KOGO/San Diego’s CIiff Albert,
ABC News/New York’s Chris Berry,
Citadel/Las Vegas® Brian Jennings,
Moceri Media’s Greg Moceri and
KGO & KSFO/San Francisco’s Jack
Swanson.

Give 'TEm What They Want

Kohl began the discussion by ask-
ing the panel if it really does take great
news to build a great Talk station. “In
some cases it does,” Swanson replied.
“But in other cases, depending on
what your position and competition is,
an increased news component could
actually be your enemy.”

Swanson then showed attendees

Ken Kohl Cliff Albert
what he called “a CT scan™ of the
San Francisco Arbitron ratings
both on and immediately following
Sept. 11, 2001. The ratings showed,
not surprisingly, that News KCBS
and News/Talk KGO led the pack
in the first hours and days just af-
ter the attacks.

As the week progressed, KGO —
with a News/Talk image that has
been solidly branded since the 1970s
— quickly retained its usual top
spot, but ABC Talker KSFO, previ-
ously ranked No. 2 in the market,
was nowhere to be tound on Sept. 12

or 13. “At this point in the analysis
somebody is bound to say, ‘You bet-
ter add some news to that radio sta-
tion,’” said Swanson. “But by Fri-
day, Sept. 14, KSFO was leading the
market, and by the 17th, 18th and
19th, KSFO won the week doing
Talk and very little news.

*So, as to the question of ‘Do you
need more news on your News/Talk
station?’ the answer is, ‘It depends.’
In the case of KGO, absolutely. But
at a station like KSFO — a station,
by the way, with no news department
— news would have actually hin-
dered us and gotten in the way of
what the audience really wanted
from the station.”

Kohl then asked the panelists if
they believed that stations with de-
pendable news images were giving
listeners enough of the sort of in-
depth coverage that is provided by
National Public Radio, whose affili-
ates experienced large audience gains
in the aftermath of Sept. 11.

Moceri replied, “Most of the re-
search I've seen doesn’t indicate that

More To Leam At TRS 2002

Last week | shared some of the feedback I'd received from
many who attended last month’s R&R Talk Radio Seminar
in Washington, DC in a column called “What | Learned at
TRS 2002.” Here are a few more comments that came in
after our deadline that | thought were worth sharing.

David Bemstein, Former PD, WOR/New York

TRS 2002 was a great experience. Nick Michaels
was truly inspiring. | wrote four promos while sitting
and listening. He understands the essence of the
listener’s mind. We all vie for that spot; he helped
us in the quest to get there. John Parikhal hit the [
mark. He nailed the way that we should be going |
about giving the listeners what they expect. Regard-
less of the style of the Talk format, his breakdown
of the kinds of listeners, what they want and the pre-
sentation they expect is advantageous to any pro-
grammer who is serious about pleasing his listen-
ers and watching his numbers grow. And the most important thing |
learned? Bring a stack of resumes, because, hey, you never know.

David
Bernstein

Kipper McGee, WDBO/Oriando

“In an overcommunicated world, a whisper becomes a roar.” This
Nick Michaels admonition is destined to become a classic, and it speaks
I — volumes about how our format can and should talk
| to our listeners in the early 21st century. John Parikhal
is always fantastic, but especially moving was his rev-
elation that he, personally, is viewed differently by air-
port security in our post 9/11 world. Someone whom
1 | would never look at with anything other than respect
| and admiration is looked upon with suspicion — in-
1 credibly sad.

Best line: WSB/Atlanta's Neal Boortz retort to
WABC/New York’s Curtis Sliwa’s comment about his
experiences “fighting in the street”: “Yeah, but | don't

see you having to do battle with Clear Channel every day!”

Most powerful moment: Wolf Blitzer receiving a cell phone call while
moderating the opening panel and learning that Wall Street Journal
reporter Daniel Pearl was dead.

Just a few of the many memorable moments. Thanks again for a
superb TRS.

Kipper
McGee

Peter Weisshach, Seattle-based talk host at-large

I learned that if you really want to know what's
working in Talk radio or what's on the horizon for the
format, the R&R Talk Radio Seminar is a must-at-
tend. It is a place | was able to hear the opinions of
the best managers, best program directors, best
marketers and best consultants under one roof. |
would absolutely tell anyone in Talk radio that TRS
is an investment in your career that is well worth
your time and money.

Peter
Weissbach

Are you endorsing Body Solutions?

YOU SHOULD BE!

For more information please call: (210)477-4745
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in-depth news is really what they
want from us. What they do want is
for us to tell them what they didn’t
know five minutes ago, especially in
the post Sept. 11 environment. |
think that event has redefined the
term ~breaking news’ for all of us.
When you say that, it better be be-
cause you are going to give them in-
formetion they didn’t have a few
minutzs earlier.

“I think we have done a good job
overall of providing listeners with the
news they want along with our talk
programming to provide a lot of con-
text. To me, it’s thé talk element on
our stations that more effectively pro-
vides that in-depth explanation and
opinicn, rather than expanded or in-
depth newscasts.”

News Outside Of Newscasts

KOGO’s Albert agreed with Mo-
ceri’s assessment, saying, “News is
not just something listeners get from
our newscasts. They get news in our
talk shows and even during commer-
cials. We, as programmers, like to
separate things neatly: Here’s the
news, here’s the talk, here’s the com-
mercials, the promos, etc.

“But, to most listeners it’s just
continuing ‘stuff” they hear coming
from their radio. In the end, what
they really want is to walk away
with something they didn’t have or
didn’t know when they first turned
on the station.”

Citadel’s Jennings says that since
most ¢f his company’s stations are in
small- and medium-sized markets,
they don’t have the luxury of being
narrowly defined. “We don’t have
the population in our markets to sup-
port a.1-News or all-Talk stations,”
he said.

“Generally, what 1 have found in
those kinds of markets is that the sta-
tion with the best news heritage and
image wins the war. | think that in the
days after Sept. 11 that basic premise
held true in big markets, small mar-
kets and everywhere in between.

“In markets where we were a
Johnnv-come-lately to the news busi-
ness, we did not generally win. In at
least two cases where we had defeat-
ed our competition in 25 out of the
last 27 books in 25-54 adults, we lost
to the station with the heritage news
image in the wake, of Sept. 11. So
count me as a huge believer in the
value of having a heritage news im-
age when it comes to winning in
times like these.”

Reinforce The Message

Moceri suggested that stations that
were positioned and marketed correct-
ly before Sept. 11 were the stations
that benefited most from the ratings

TALK BACK TO R&R!

Do you have questions,
comments or feedback regarding this
column or other issues?

Call me at 858-486-7559

or e-mail
alpeterson@rronline.com,
fax: 858-486-7232

Chris Berry Brian Jennings
surge the events of that day produced
for News/Talk. “The sharp people and
marketers out there in radio also saw
this as an opportunity to reinforce to
their audience what their station does,
how it does it and what it does really
well every day,” he said.

“Those stations were teaching new
cume and their regular audience how
to use the radio station then and how
they could use it for the rest of their
lives. | was particularly impressed to
hear AM News/Talk stations realizing
that there were new people who were
listening and saying, ‘If you're brand-
new to our radio station, here is what
we do every single day.”

ABC’s Berry agreed but added,
“You have to continue to reinforce
that message with additional news
— you can’t just say it. You have to
pay off on the promise. You have ad-
ditional cume, people who have nev-
er listened to News or News/Talk ra-
dio, that have come to the station,
and you have to continually train
them how to use it.

————

“The sharp people and
marketers out there in
radio also saw this as an
opportunity to reinforce
to their audience what
their station does, how
it does it and what it
does really well every

day.

e e

“You have to reinforce that not
only will you be there when some-
thing happens related to this partic-
ular story, but also when the big
snowstorm happens or when the hur-
ricane hits. Teach them that that’s
what you do and that you will be
there. Make sure they know you will
even interrupt the news to bring
thent the latest news.”

Jennings tagged on a sports analo-
gy, suggesting, “This has been kind of
like our format’s Super Bowl. The
proaof will be in the pudding, as they
say. We'll see whether we can retain
any of that new cume and turn it into
ratings down the line. Remember,
they're using our stations as a utility,
so live up to their expectations. When
they want information, even if there

isn’t any new information, you'll be
the station that has it.”

Terrorism Still Topic A?

While some media pundits have
suggested otherwise, most panelists
seemed to agree that the events of
Sept. 11 and the aftermath are still
Topic A at their radio stations and at
the network news level. “As the ques-
tion we have been exploring in many
of the workshops here asks, ‘What’s
next?”” Albert said.

“We are going to have more disas-
trous things happen, and we’re all
aware of that, even though most of
us like to suppress it as much as we
can. From both a news and talk
standpoint, | think it still needs to be
Topic A. We all tend to back off
when the story isn’t all that sexy at
the moment, but I don’t think we can
afford to do that with this story. We
need to consistently be there with
what we say we’re going to be there
with for our listeners.”

Swanson offered a concern that,
while recent events have shown the
importance of a radio station’s news-
room, current budgets for many of
them are still lacking. “Major corpo-
rations — airlines, the government,

News/Talk/Sports
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“We all tend to back off when the story isn't all that
sexy at the moment, but I don't think we can afford
to do that with 9/11-related news. We need to
consistently be there with what we say we're going
to be there with for our listeners.

even my own station’s building —
have beefed up security,” he said.
“Why? Because they all think that
somewhere, sometime, it’s going to
happen again.

“But | doubt that there is a radio
station in this room — even knowing
that this bad stuff is coming — that
has seen a significant increase in its
news budget. There aren’t that many
CFOs saying, ‘It’s going to happen
again, so we’re going to bump up
those news budgets by about 25%,
because when it does happen, we
want to do an even better job so we

Jack Swanson

Greg Moceri

can get more audience, more ratings
and more profit.” Somebody should
be saying that.”

GO WITH
WHO YOU

KNOW
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Grade

Continued from Page 1
Meyers pointed out that maintaining
the previous level of performance is
nearly impossible. At least a dozen
consecutive improved ratings books
help Cox Radio maintain a “B+.”

Emmis — which had three straight
*“A” marks — drops to “B” because of
several factors, including budget cuts
that lowered promotional spending,
which in turn affected ratings, and a
shift in listening from music-format-
ted stations to News/Talk outlets fol-
lowing the events of Sept. 11, 2001.

Also earning “B” grades are
Beasley. which jumped a full letter
grade on ratings improvement; Saga,
which rose from “B-"; and Infinity
and Entercom, which maintained
their marks from last quarter.

Clear Channel and Citadel main-
tain “B-"" grades due toratings perfor-
mance that was “modestly” below
their peer companies’. Regent and
Cumulus, both of which focus on
midsized to small markets, were not
graded.

Evidence For
Recovery Mounts

Optimism about an economic re-
covery was shared by Wall Street and
Radioland alike last week. Jefferies &
Co.’s Frederick Moran said there is
mounting evidence of a recovery,
pointing out that several broadcasters
have indicated that demand for adver-
tising has bottomed out and is now
starting to firm up. He noted that ra-
dio advertising in January had favor-
able comparisons to the year-ago term
and that March is on track to show
similar improvements. Further, he
said that February would have likely
shown an improvement were it not for
competition from the Olympics. He
upgraded Cox Radio, Cumulus and
Salem from “accumulate” to “buy™;
Beasley and Regent from “hold™ to
“buy”: and Viacom from “hold” to
“accumulate.” He also reiterated
Clear Channel’s “*buy’ rating.

But the recession has changed buy-
ing patterns, according to Robertson
Stephens media analyst James Marsh.
After surveying radio groups, Marsh
found that last-minute buying seems
to have become the norm, and that’s
been causing actual results to look
better than pacings from last year had
initially indicated. He said the pattern
is likely to continue in March, but
added that, as inventory sellouts be-
come tighter and rates gain traction,
advertisers will likely book spots fur-
ther in advance.

Marsh suspects that March could
be the first month of positive radio
growth since November 2000, adding
that business picked up considerably
in January following December
2001’s 6% decline. Most of the op-
erators he polled began March 70%-
75% sold out, compared to 60%-70%
during any month in 2001. Marsh
projects that ad revenues will be down
1% in January and 2% in February,
but up 2% in March.

After December’s decline Marsh
projected a 5% drop for Q1, but he’s
now encouraged by what he’s seeing.
And why wouldn’t he be? He's seen
that radio stocks are up 9% in Febru-
ary, compared to the 3% gain experi-
enced by the S&P 500. With funda-
mentals improving, Marsh said there

is an “attractive upside™ to such
groups as Clear Channel, Cumulus
and Salem; all three have earned his
“buy” rating. He also rates Regent
“strong buy.”

National Ad Spending
‘Turning The Corner’

Wachovia Securities analyst Jim
Boyle last week praised Radio One’s
national ad position and told R&R
that he had upped the group’s rating
from "buy” to “*strong buy” and its tar-
get price from $22 to $25, chiefly be-
cause of the group’s stronghold in
national advertising revenue: Radio
One gets about 30% of its revenue
from national spots, compared to an
average of 20% for other groups. That
puts it in a prime position to benefit
from a recovery.

Boyle also said Radio One has a
“pretty small bank group that under-
stands the company’s goals,” making
it easier for Radio One to adjust its
loan covenants when necessary.
Boyle noted that Radio One’s recent
Q1 guidance, which forecasts same-
station revenue growth in the mid-
single-digits, shows improved confi-
dence not seen from any of the major
radio broadcasters for several quar-
ters.

Boyle also believes that national ad
spending is “turning the corner.” He
said that after two months of hearing
anecdotal evidence that national ad
spending was heading up — after a
19% decline in 2001 — he now be-
lieves that the recovery is taking place
more quickly than previously antici-
pated. “Most, including ourselves, as-
sumed national would eventually
come back in the second half of 2002,
given a modest economic improve-
ment and extremely easy comps,” he
said. “But no one was predicting a
recovery toward positive growth as
early as Q1 on the heels of a 15% de-
cline in December 2001.”

Boyle said that large-market
groups, including Emmis, Cox Radio
and Hispanic Broadcasting. should be
big winners in what he called rapidly
improving national spending. But, on
the downside, Boyle believes there is
a “temporary cloud” over Clear Chan-
nel. He said the company’s lacklus-
ter Q4 financial results will likely
damage its share price in the near-
term. Still, Boyle says the company’s
“above-average clustered presence
and focus on fast-growing, large mar-
kets should continue to drive internal
growth.” He lowered his Q1 revenue
estimate for the company from $1.6
billion to $1.5 billion and his Q1
EBITDA forecast from $377 million
to $341 million.

Barrington Research media analyst
James Goss lowered Clear Channel’s
rating from “accumulate” to “‘market
perform” and said that reduced cash-
flow growth expectations — the re-
sult of a $90 million shortfall in Q4
— and the reorganization of employ-
ees present a “‘unique challenge.”
However, Goss agreed with Clear
Channel management that the ad re-
cession has reached bottom and that
if the company keeps expenses flat it
will halt margin erosion.

Morgan Stanley’s Michael Russell
was tougher on Clear Channel after
the company reported declining Q4
results. Russell said it’s perplexing
that Clear Channel would classify $80

million in costs tied to laying off
2,000 employees as a one-time charge
rather than a restructuring charge, but
he noted that the company’s auditors
may not have allowed the costs to be
considered as restructuring because
no formal restructuring plans were
ever in place. Russell only considers
$50 million of the costs to be one-time
and believes the other $30 million —
which included promotion expenses
and transit-contract guarantees — can
be considered “‘business as usual in a
tough economic environment.”

While Clear Channel managed to
narrowly beat Salomon Smith Barney
analyst Niraj Gupta’s revenue esti-
mate. its $348 million in reported
EBITDA was well below the $446
million forecast by Gupta. He low-
ered his target price on Clear Chan-
nel stock from $61 to $57 per share
but maintained a “buy” rating on the
issue. He let stand his 2002 earnings
per share estimate of 98 cents, which
he said is high but achievable.

“As expected, radio business is
turning,” Gupta said, adding that Q1
pacings are positive and cash flow is
tracking up 1%-3%.

AtMerrill Lynch, analysts Jessica
Reif Cohen and Keith Fawcett
maintained their forecast of a 10%
jump in EBITDA for Clear Chan-
nel, though they acknowledged that
they are “at the top end of consen-
sus and may need to reduce as the
year progresses.” They had esti-
mated Clear Channel would report
$451 million in Q4 pro forma
EBITDA.

Mixed Reaction To Viacom

At least one analyst believes that
both Clear Channel and Viacom are
“advantageously positioned.” UBS
Warburg’s Christopher Dixon in-
cludes the two companies among
those that have tightened their belts
and are now poised to see cash flow
improve as an anticipated economic
turnaround takes hold. He also cred-
its Viacom’s Q4 results, which were
in line with guidance, and write-
downs on sports-licensing fees at
FOX for setting the stage for im-
proved cash-flow margins.

Dixon also said that Entravision’s
strong Q4 performance affirms the
“fundamental strength of Hispanic
media in North America and that
segment’s ability to outpace other.
more established broadcasting ele-
ments.”

Some analysts, however, may be
losing faith in Viacom. ““The market
is assuming there will be smooth sail-
ing for the rest of the year, and 1 don’t
think that necessarily will happen,”
said Kaufman Brothers analyst Paul
Kim, who lowered his rating on
Viacom from “‘accumulate” to *hold.”
He cautioned that any economic
growth this year may be driven not by
ad spending, but by capital spending,
and he questioned whether ad spend-
ing will ever reach the levels it en-
joyed in the late 1990s.

Meanwhile, ABN Amro analyst
Spencer Wang lowered his Q1
EBITDA estimate for Viacom from
$1.2 billion to $1.1 billion, and A.G.
Edwards & Sons analyst Sharon Wil-
liams, who believes shares of the
company may be fully valued at cur-
rent levels, reduced her rating on
Viacom from “buy” to “hold.”
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The ABGs 0f Art Roberts

‘He defined big-city personality radio’

By Bob Shannon

Last June I spent several hours interviewing Art Roberts.
He never mentioned he'd had a stroke, so when he had
another one several weeks ago, like many, I was surprised.
When Roberts died March 6, radio lost a pathfinder. This is
his story.

Even with a degree, he didn’t think his
prospects were great. Not back ther,, in the
sweltering summer of 1953. Air conditioners
were so scarce that breathing was like
swallowing hot cotton candy, and he wasn’t
warming up to the idea that he'd have to
drive a truck to make a living.

I'm writing about Elvis Presley but could
just as easily be describing Art Roberts,
since, except for the city and couple of other
small differences, in 1953 their situations
were identical. Eighteen-year-old Elvis,
fresh out of high school, got behind the
wheel for Crown Electric in Memphis,
while Roberts, who'd just graduated from
Southeastern College in Hammond, LA,
accepted a job offer from Jackson Brewing
Company, a beer distributor in New Orleans — whick
didn't float his father’s boat.

“You went to college for four years, and you're going
to drive a trmuck?” his father asked, sarcastically.

Stop the tape. Hit rewind.

BACK IN THE DAY

Roberts grew up in New York City, but unlike other
New Yorkers I've written about, the city didn’t get into
his blood, and once he left, he wasn’t drawn back like a
moth to a flame. Radio was no attraction either. In fact,
he had no favorite announcer and didn’t particularly
like the pop music of the day. “1 listened to jazz,” he
says, “and loved country music.”

Roberts got his first taste of radic in college. “We had
ajob board,” he says, “and therc was a note that read
‘Part-time announcer needed.”” When no one else
applied, the job at WIHL/Hammond was his. In that
hot summer of 1953, he graduated and decided to
pursue a radio career.

“I sent tapes out but didn’t get one call-back,” he
recalls. “Nothing.” Discouraged, he got ready to truck
to New Orleans, but he wasn't jazzad about it.

“Then I got a call from Atlanta,” Roberts explains.
No, not Atlanta, GA — Atlanta, TX, a speck on the map
about an inch south of Texarkana.

“Half the money, but it sounded better than driving a
truck,” Roberts says.

His decision made, he headed to Texas. It was the
beginning of a journey that would ‘ead to KLIF/Dallas,

7 Art Roberts

WKBW/Buffalo and, then, back to the Midwest and 10
years at “The Big 89,” WLS/Chicago.

RHYTHM AND BLUES AND TYLER T00

Atlanta, TX was a one-horse town.

Roberts reported to work, and the PD sat him down
and said, “I want you to try to sound like
you're from around these parts.” Eager to
} please, Roberts slowed his New York pace
' to a crawling drawl.

“One day this guy walked into the
studio,” Roberts recalls.

“You know,” the stranger said, “We like
the music you're playing, but you're tryin’
awful hard to sound like you’re from around
here, and....” The stranger paused. “Look,
_everybody knows you're not.”

. In other words, that dog won’t hunt. “It
. really taught me a lesson about being
myself,” Roberts says. It was a lesson that
would serve him well.

In 1954 Roberts headed for KPBB/Tyler,
TX. The station was a mishmash, and, like
today, everything was about sales. Roberts recalls the
manager’s mantra: “If two squirrels want to mate on the
air, we'll broadcast it if you get a sponsor.”

Tyler was a stone’s throw from Dallas and KLIF, 1954
was the dawn of the rock age, and Roberts was
developing a taste for gospel and R&B. It paid off when
he got a call from Gordon McLendon.

“KLIF still had a rather loose format,” says Roberts.
So loose, in fact, that he’d walk into the studio at night
with box of blues records and play whatever he pleased.
“I always considered KLIF my master’s degree in radio.
McLendon was a flat-out genius, a master of illusion.”

THE FORMULA

By 1956 Elvis Presley had left truck driving behind, and
Roberts, like most of the McLendon jocks, was getting
offers to program. Stations owners, he says, knew that
McLendon had a formula, and they wanted it.

The road led to Shreveport, LA.

“The first thing I did there was throw a parade for
Elvis,” says Roberts. No, Elvis wasn't there; it was just a
parade for him. “What amazed me is how many people
believed they saw him,” Roberts chuckles.

Three months later he was off to Dayton to play R&B
at night and pick up extra cash doing record hops, but
the owner objected to the hops. “He would introduce
himself as ‘Ronald B. Woodyard, President,”” Roberts
says. “I used to think his last name was ‘President.””

In short order, the job in Dayton was over, and Roberts
went to Akron. It was there that he met soon-to-be legend

Dick Biondi and developed the contacts that would take
him to Buffalo and, ultimately, in October of 1960, Chicago.

THE WINDY CITY

WLS/Chicago was, and still is, owned by ABC. In
April of 1960 the format flipped to rock 'n’ roll. “Mort
Crowley was doing mornings, Jim Dunbar followed
him, Gene Taylor did afternoons, and from 9 to
midnight it was Dick Biondi,” explains Roberts.

In the beginning Roberts did middays. “My direction
was simple,” he says. Simple and, by today's stan-
dards, unheard of. “By the time you got to Chicago,
they figured you should know what you were doing.”
Roberts made up his own contests and played the
music he wanted in the order and rotations he wanted.
“That’s what made us sound different,” he says. “There
were no two of us on WLS who sounded alike.”

When Biondi left the station — “In "62 or '63,” recalls
Roberts — management moved Roberts to nights. “The
first night I told the kids I was going to do a different
show every night,” he says,

Fifty-thousand watts. Two-thirds of the nation.
Roberts did nights at WLS for five years, until 1968. “I
listened on the sky wave in Pennsylvania,” says former
WLS PD and current Infinity Sr. VP/Programming (and
this year’s R&R Group Executive of the Year) John
Gehron. “The things Art and WLS did shaped my
radio philosophies. Art captured the pulse of Chicago.”

“I did tons of hops and appearances,” says Roberts.
He was everywhere and seemingly connected to
everything. “Art crammed a ton of stuff into his
program and never sounded cluttered,” recalls XM Sr.
VP/Content & Programming Lee Abrams, who, as a
kid, was a fan. “He defined big-city personality radio.”

ART ON LINE

In 1970, after 10 years, Roberts left WLS and headed
to KNBR/San Francisco. But he was missed in Chicago,
and when WCFL made him an offer he couldn’t refuse,
he returned to the Windy City to do mornings and be
PD. “But it was the wrong time, the wrong place,” he
says. “You can never beat yourself.”

During the '70s, ‘80s and "90s Roberts programmed
and managed stations in suburban Chicago, Shreveport,
Dallas and San Antonio — to name a few. He consulted
radio like only he could and even started a trade
magazine, The Music Programmer’s Guide. “We did the
first research column,” he says.

“ Art's show was a theater of the mind masterpiece,”
savs Abrams. “He’ll be long remembered, appreciated
and loved by the industry and by the millions of Americans
he blew away with years of truly amazing radio.”

Bob Shannon can be reached at bob @
shannonworks.com.
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Radlo One Goes On The Record

he Los Angeles Times on March 7

published a blazing account of alleged

“under the table” promotion tactics
employed by labels at Urban stations, including
those operated by Radio One. Backed by strong
allegations from Radio One COO Mary Cathe-
rine Sneed, the article discussed the company’s
planned efforts to rid the Urban format of its
alleged promotion improprieties. Radio One’s
recent decision to employ New Jersey-based

| Ventura Media Group as an intermediary

between its Urban programmers and record
labels has resuited in strong debate and criti-
cism among executives on the front lines of
Urban radio and music. Sneed remarked to the
Times that Radio One intends to “clean up this
mess.” The RIAA’s Hilary Rosen strongly
denounced Sneed’s allegations.

Westwood One has finally signed a long-

. rumored deal with FOX News commentator Bill

O’Reilly. O'Reilly will host a daily syndicated
radio show, starting in early May. At press time
word had it his program would air
on KABC/Los Angeles directly
opposite Rush Limbaugh’s
Premiere-syndicated show on KFI/ |
L.A. It was unclear whom O'Reilly
would displace at KABC, as some
lineup shuffling was expected.
Meanwhile, it looks as if O'Reilly
will take over for veteran Gotham
talker Bob Grant at WOR/New York. Manage-
ment for WOR had not returned ST's call before
deadline; KABC execs did not wish to comment
on the matter. O’Reilly could also be headed to
the newly revamped KFMB-AM/San Diego.

Firmo Rossetti, a.k.a. KLYY (Viva 107.1)/
Los Angeles morning host Hector Rocksetti,
has pleaded not guilty to 24 sex-related charges
involving two teenage girls. ST told you last
week that Rossetti was charged on March 1 with
one count each of rape by force, committing a
lewd act with a child, sexual penetration by
force, forcible oral copulation and forcible
copulation. Nineteen other charges have been

| added, and 11 involve alleged conduct with a 15-

year-old girl but do not allege use of force. A
spokesperson from the District Attorney’s office
says that authorities learned about the second
victim when the girl’s relative heard about the
initial charges against Rossetti and came

forward.
Yo Stop Jammin’? ‘

Late in the day on March 8, as ST Central
was set to call it a week and watch some college
basketball, an intriguing e-mail arrived in the

Is WTJM Set

‘ good ol ST inbox. Someone, somewhere had

discovered a website, www.v1051.com, that
seemingly gave away Clear Channel's next big
format change: WTJM/New York — Clear
Channel’s gold-intensive Urban AC known as
“Jammin’ 105.1” — was set to reimage itself as
“V105.1." The site referred to the station as
“New York’s V105.1" and featured a background

| photo of the Brooklyn Bridge and lower Manhat-
| tan. When ST phoned WTJM's studio upon

|

| learning of the website, nighttimer Hollywood

knew nothing of a possible change at the
station. By March 11 the website had disap-

| peared. However, ST hears that a move is still in

the works for 'TJM and that one of Emmis’
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crosstown FMs is still a prime target. Could a
change come before the end of this week?

On a related note, there’s been much talk
this week that Sean “Hollywood” Hamilton is
thisclose to returning to mornings at Clear
Channel's WKTU/New York. Hamilton was the
wakeup host at the CHR/Rhythmic until March
1999, when he was fired for attempting to award
a Cancun vacation to his publicist’s husband.
Hamilton presently hosts two versions of the
Weekend Top 30 for NBG Radio Networks. He's
also done late-nights at crosstown WHTZ (Z100)
and evenings at KIIS/L.A.

Longtime R&R staffer Jeff Gelb becomes ,
Director/Label Sales & Service for
Mediabase, starting April 1. Gelb
will be responsible for the market-
ing and selling of MusicinfoSys-
tems — the web destination that
houses R&R ONLINE Music
Tracking. Gelb was most recently
Sales & Marketing Director in
R&R’s information services
division.

Jeff Gelb

Kevin Weiss, a.k.a. “K-Dub” of Infinity’s
CHR/Rhythmic WZMX/Hartford, has produced a
one-hour documentary on the behind-the-scenes
activities at the station called On Air: Inside the
Radio Business. The documentary features
interviews with some of the 'ZMX staff and
management, and Weiss tells the East Hartford
Gazette, “Anyone watching this will get a pretty
good idea of exactly how challenging this
business can be.” The film premiered at a local
theater on March 12, and a portion of the ticket
receipts benefited the local Make-a-Wish
Foundation. Weiss says he may also offer the
film to his alma mater, Eastern Connecticut State
University, so students can get a sense of what
may lie ahead at a professionally run radio
station.
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WQSX/Boston PD Ron Valeri departs the
Entercom Rhythmic Hot AC to become VP/COO |
of Paul Geary Management. Valeri will join PGM,

which represents such acts as Godsmack, on ,
April 1.

Sarasota’s WLS ‘
Gets ABC C&D

When Gull AM-FM Group Chairman/CEO
Carl Marcocci decided to make a change at
Adult Standards WUGL/Sarasota in mid-
February, he thought that tapping into the area’s
many retired Midwesterners would greatly assist
the launch of a News/Talker. WUGL's call letters
were changed to WLSS, and the station began
calling itself “WLS/Sarasota.” This week Marcoc-
ci received a cease-and-desist letter from ABC,
owners of WLS-AM & TV/Chicago, that asked

Continued on Page 26

Records

¢ Arista promotes Shannah Miller from Nat'l
Director/Rock Promo to Sr. Director/Rock Pro-
mo and hires former Warner Bros. exec Dave
Lombardi as Director/Rock Promo.

» Kinetic Records lures alternative promo vet
Sean Maxson as Head/Promo.
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Multi-Format Explosion!

#| Most Added at Pop, Hot AC,

Alternative, Rock,AAA
Over 350 stations first week

4/5 — “Tonight Sho
with Jay Leno
4/10 — Rosie O’Donnell

."’?"‘.

s
e 2

ADD

MUSIC FIRST

way, this is
only the beginning...

-he first single from their highly anticipated new album
SUTTERF LOWER produced ky Rob Cavallo and the Goo Goo Dolis

mixed by Tom Lord-Alge. management by Pat
'n Stores 4/9 Magnarella for Atlas/Third Rail Management
' Lgoogoodnlls.com  wbrcomigoogoodolls
AL KEYWORD: GOOD GOO DOLLS
===== 208 Yarner Br Warrser
WWW.americantadiohistorv.com
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Looking for the ultimate remote

vehicle? The CrowdCruiser™ combines

a Ford chassis with BPI's custom

designing to deliver a vehicle that your
listeners will look for and your staff will

love!

Create custom graphics that will get
noticed! We’ll build the interior to your
specs. Call for more information - this
vehicle can be completely customized
for you.

BROADCANI
PRODUCTS

INCORPORATED

T

1-800-433-8460
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Streetl Talk.

Continued from Page 24

| Gull to stop calling its Florida station “WLS.”
According to ABC, WLS is a registered service
mark. But Marcocci counters that there’s no
trademark registration in the state of Florida for
“WLS” and that, since the Chicago station never
| shows up in the Sarasota ratings, there should
be no problem with what his station is doing. He
tells ST, though, that if he chose not to honor

that WLSS is not affiliated with WLS/Chicago.
What's next for WLSS? Marcocci doesn't know,
although he admits he’s explored the use of the
calls WGNF and the slogan “WGN/Sarasota.”

Speaking of WLS, ST sends its condolenc-
es to the family and friends of legendary Windy
City jock Art Roberts, who died March 6
following a stroke. Roberts, whom friends and
| colleagues say was in his early 70s, had been
hospitalized since mid-February. Roberts spent
more than a decade in the 9pm-midnight slot at
WLS/Chicago, and R&R proudly offers an
encore presentation of Bob Shannon’s Legends
column from June 29, 2001 — which profiles
‘ Roberts — on Page 23 of this week’s issue.

ST also takes time out to remember
another Midwest radio veteran who recently
passed away, Jack Hood. Hood died March 8
of a heart attack at his Flint, Ml home at the age
of 60. His career began 35 years ago at WCEN/
Mt. Pleasant, M|, and he served as PD of WGN/
Chicago and WJR/Detroit.

WKQI/Detroit PD Dom Theodore adds
Brand Manager duties at Clear Channel CHR/
Pop sister WKST/Pittsburgh.

> Active Rock Battle
Set For Bakersfield

Bakersfield may be known for Buck Owens
and its Basque cuisine, but now it's getting
attention for landing a second Active Rocker in
the market! AGM's KCOO has dropped Oldies
to become “Real Rock 104.3,” and it's aimed
directly at Clear Channel’s crosstown KRAB.
AGM Director/FM Programming Bob Lewis is
overseeing KCOO's relaunch, and PD Rich
Brother Robbin exits.

Congrats to CMS President Wyatt Mag-
num, whom we’ll see grinning throughout R&R
Convention 2002, taking place June 13-15in

[ Beverly Hills, CA. He's the first-place winner in

" Promo Item 0’ The Week

The cool folks at Island Def Jam Music Group decid-

ed to spread the word about Greenwheel’s new (D,

Soma Holiday, and the act’s current single, “Shelter,”

by mailing us a six-pack of Miller Lite. After finish-
| ing off the tasty brew, one of ST Central’s finest hap-
pened to notice that the six-pack carton was actual-
ly an invite to Greenwheel’s April 11 show in St. Louis!
Kudos go out to IDIMG's Cathy Donovan for the fine
promo (although ST wonders if they'll send out a six-
pack of Bud Light along with an invite to a Green-
wheel show in Milwaukee).

the C&D from ABC, he'd need to state on the air

|
I
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* Gabe Hobbs boosted to VP/Programming,
News/Talk for Clear Channel.

* Geordie Gillespie gets VP/Promotion gig at
Virgin Records.

¢ Earnest James named VP/GM for Infinity/San
Francisco.

* Terry Arnold appointed Station Manager for
WJLB & WMXD/Detroit.

* Kurt Johnson joins KVIL/Dallas as PD.

od

* Allen Butler advances to Pres-
ident of Sony/Nashville.

* WNNX/Atlanta promotes Brian
Phillips to OM, Leslie Fram to
PD.

* Dan Bowen becomes PD of < 4
WSTR/Atlanta. A

* Mike Preston shuffles into
KBKS/Seattle’s PD post.

M4

* Group W appoints Kevin Smith WNEW-FM/
New York’s VP/GM; Buzz Van Houten be-
comes Station Manager at WLLZ/Detroit.

* Greg Tantum tapped as PD/Exec. Editor of
KFWB/Los Angeles.

* Dave Lange lands at WCKG/Chicago as PD.

N4

* Burt Staniar appointed Chairman/CEQ of
Group W.

* Sumner Redstone acquires Viacom Interna-
tional in $3.4 billion deal.

* Larry Crandall named PD of KOA/Denver.

N4

» Gregg Peterson picked as VP/
GM of WBBM-AM/Chicago.

* Famous Lost Words: “The time
everyone else is narrowcasting is
the time | want to be doing mass-
appeal radio on FM.” — Toney
Brooks, then-President of San-
dusky Radio.

N4

* Alan Goodman now GM for KXKX/Denver.

* Norm Winer wins KSAN/San Francisco's
morning slot.

* Bwana Johnny jumps into morning drive at

KIOA-AM & FM/Des Moines. ‘

A

R&R’s annual Grammy contest! Magnum scores
complimentary air fare, registration and hotel
accommodations at the luxurious Beverly Hilton
for his guessing prowess. Second-place winner
Dr. Gary Heller, Research Director at KNX/L.A,,
scores free registration and a room at the Hilton.
Our third-place winner, Westwood One “Hit
Country” afternoon host Zack Taylor, gets
complimentary registration for the convention.

Dan Bowen

Toney
Brooks

WCDX (Power 92)/Richmond PD/midday
host Lamonda Williams exits. Darrell Johnson,
PD of Radio One CHR/Rhythmic sister WRHH/
Richmond, assumes interim PD duties at Power,
while Radio One/Dayton OM J.D. Kunes
oversees the station for the time being.

If you have Street Talk, call the R&R News Desk
at 310-788-1699, or e-mail streettalk @ rronline.com
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and the winner 1s....

RR convention:

2002

The Beverly Hilton Hotel
% Beverly Hills, California v¢

June 13-15

We’re moving to Merv Griffin's

world-famous Beverly Hilton Hotel,

located in Beverty Hills, California!

Home to * The Golden Globe Awards,

* The ASCAP Pop Music Awards,

+ The Academy Awards Nominee Luncheon

And Now....

The Radio and Records Industries’ No. 1 Event!
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Fewer Hits, Longer-
Lasting Songs

Radio dramatically reduced rotation of top hits

over the past six years

here’s a good reason why label promotion chiefs are bemoaning the diffi-
culty of getting artists exposed at radio these days: The number of No. |
— songs at eight key formats plummeted by nearly a third over the past six
years, while the total number of songs reaching the top 15 declined by nearly 20%.

As if that wasn’t enough, radio has ex-
tended the shelf life of its biggest hits since
the mid-"90s. The average No. | song
stayed in the top spot 26% longer in 2001
than in 1996. Its time spent on the charts
increased, by 31%.

That's the gist of an analysis of data that
appeared in the past six editions of R&R’s
arnual year-end music issue. The numbers
were culled from the tables that featured all
th2 songs that entered the top 15 during the
period from 1996 to 2001. The study in-
cludes CHR/Pop, CHR/Rhythmic, Urban,
Urban AC, Hot AC, AC, Active Rock,
Rock, Alternative and Triple A.

The data for 2001 contains one fewer
wzek than prévious years because of the
events of Sept. 11, and the report includes
scme pre-Mediabase information. The num-
bers also reflect R&R’s chart year, which
means that figures concerning top-charting
songs released late in the calendar year were
allocated to the appropriate time frame,
which could impact the net average weeks
orn-chart.

That said, however, since each format is
treated the same way, the final tallies are a
good proxy for what’s going on in the ra-
dio landscape.

Triple A Editor John Schoenberger first
discussed top 15 trends at different formats
in an excellent column that appeared in the
Jan. 25 issue of R&R. John — with addi-
tional commentary from four Triple A pro-
grammers — explored the underlying com-
perisons of how Triple A measured up against
other formats.

This column takes that analysis one step
further by coniparing some of radio’s most
important formats in terms of sclling
records. Changes in music-programming
strategy havc played an integral role in how
programmers at the various formats have
acapted to competition over the past six
years. Nevertheless, the raw numbers high-
light the extent to which radio collectively
reduced the flbw of music to a mere trickle
last year compared to 1996.

Here are some of the highlights:

« CHR/Pop: Feasting on the surging de-
mand for hip-kop and rap from its younger
listeners and older demos’ seemingly insa-
tiable appetite for rock, CHR/Pop was the
only format that allowed more songs to en-

ter the upper rcaches of the chart. The for-
mat had 86 songs reach the top 15, the most
in the past five years. While the number of
No. | songs dipped from 14 in 2000 to 12
in 2001, that’s still well above the 10 songs
that hit the top of the chart in 1997,

«» Urban: Over the past five years Urban
has slammed the brakes on rotating hits. At
its recent peak in 1997, the format racked
up 128 top 15 songs, only to cut that by
30%, to 89, last year. During the same pe-
riod the number of No. 1 songs dropped
60%, from 38 to 15, The changes partly re-
flect the format’s willingness to hang on to
its hits longer, potentially reducing their
shelf life at Pop radio.

» Rock: Active Rock and Rock signifi-
cantly curtailed their willingness to spin
more music. The number of top 15 songs
at Active Rock dropped 27% from 1996 to
2001, while the number of No. 1s fell 50%.
Rock moved nearly in tandem, with the to-
tal number of top 15 songs decreasing 29%,
and No. 1 songs declining 47% during the
same period.

« Alternative: This format experienced a
similar shift. The number of top 15 songs
hit 99 in 1996, only to fall 28%, to 71, in
2001 — the lowest level of the past six
years. The number of No. s fared worse,
slumping 47% in 2001 (17 to 9). The aver-
age No. | song stayed on the charts 44%
longer in 2001 than in 1996.

Meanwhile, Triple A experienced less-dras-
tic changes. The number of top 15 songs
dipped 14% during the 1996-2001 period, while
No. 1 songs declined 38%, trom 16 to 10,

« AC: AC showed the least interest in
playing more hits, as the format experi-
enced the biggest drop in top 15 songs and
had the fewest No. 1 songs in 2001. Con-
versely, AC nearly doubled the life of its best
hits, with No. 1 songs averaging 43 weeks
on the charts in 2001 vs. 22 in 1996.

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?
e-mail me at:
swonz@rronline.com
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A History Of Hits

CHR/Pop 1996 1997 1998 1999 2000 2001 % chg.
No. Top 15 Songs 75 74 73 76 83 86 15%
No. 1 Songs 1 10 1 12 14 12 9%
Most Weeks At No. 1 12 9 11 7 10 9 -25%
Most Weeks On Chart 29 31 34 28 28 24 -17%
Total Weeks On Chart 257 232 242 270 281 239 -7%
Avg. Weeks On Chart 23 23 22 23 20 20 -15%
CHR/Rhythmic 1996 1997 1998 1999 2000 2001 %chg.
No. Top 15 Songs 79 79 73 72 70 76 -4%
No. 1 Songs 10 10 8 9 12 1 10%
Most Weeks At No. 1 14 13 12 13 10 10 -29%
Most Weeks On Chart 30 31 43 34 34 30 0%
Total Weeks On Chart 196 226 201 228 249 230 17%
Avg. Weeks On Chart 20 23 25 25 21 21 7%
Urban 1996 1997 1998 1999 2000 2001 % chg.
No. Top 15 Songs 108 128 122 102 98 89 -18%
No. 1 Songs 29 38 36 28 16 15 -48%
Most Weeks At No. 1 4 4 3 5 7 6 50%
Most Weeks On Chart 21 22 23 26 24 26 24%
Total Weeks On Chart 482 554 555 489 288 296 -39%
Avg. Weeks On Chart 17 15 15 17 18 20 19%
Urban AC 1996 1997 1998 1999 2000 2001 % chg.
No. Top 15 Songs 91 91 83 71 75 74 -19%
No. 1 Songs 14 16 12 10 9 10 -29%
Most Weeks At No. 1 8 8 9 14 12 10 25%
Most Weeks On Chart 30 44 33 44 31 31 3%
Total Weeks On Chart 272 318 229 238 201 232 -15%
Avg. Weeks On Chart 19 20 19 24 22 23 19%
AC 1996 1997 1998 1999 2000 2001 % chg.
No. Top 15 Songs 68 67 60 52 42 45 -34%
No. 1 Songs 7 15 10 8 5 6 -14%
Most Weeks At No. 1 17 7 11 19 16 15 -12%
Most Weeks On Chart 36 31 48 47 50 50 39%
Total Weeks On Chart 157 333 279 239 186 256  63%
Avg. Weeks On Chart 22 22 28 30 37 43 90%
Hot AC 1996 1997 1998 1999 2000 2001 % chg.
No. Top 15 Songs 62 59 61 59 58 49 -21%
No. 1 Songs 10 8 8 8 5 10 0%
Most Weeks At No. 1 12 9 15 11 16 10 -17%
Most Weeks On Chart 37 38 39 49 49 45 22%
Total Weeks On Chart 218 229 184 229 173 337 55%
Avg. Weeks On Chart 22 29 23 29 35 34 55%
Active Rock 1996 1997 1998 1999 2000 2001 % chg.
No. Top 15 Songs 97 90 82 75 70 71 -27%
No. 1 Songs 16 9 12 9 10 8 -50%
Most Weeks At No. 1 7 13 8 12 10 11 57%
Most Weeks On Chart 29 29 31 34 41 32 10%
Total Weeks On Chart 332 202 291 226 255 212 -36%
Avg. Weeks On Chart 21 22 24 25 26 27 28%
Rock 1996 1897 1998 1999 2000 2001 % chg.
No. Top 15 Songs 99 90 83 77 73 70 -29%
No. 1 Songs 15 13 12 7 7 8 -47%
Most Weeks At No. 1 8 7 14 15 12 20 150%
Most Weeks On Chart 32 37 40 34 46 48 50%
Total Weeks On Chart 287 298 260 158 204 232 -19%
Avg. Weeks On Chart 19 23 22 23 29 29 52%
Alternative 1996 1997 1998 1999 2000 2001 % chg.
No. Top 15 Songs 99 93 79 83 78 71 -28%
No. 1 Songs 17 12 12 6 8 9 -47%
Most Weeks At No. 1 5 10 10 16 1 16 220%
Most Weeks On Chart 25 28 36 37 36 35 40%
Total Weeks On Chart 293 235 272 131 188 224 -24%
Avg. Weeks On Chart 17 20 23 22 24 25 44%
Triple A 1996 1997 1998 1999 2000 2001 % chg.
No. Top 15 Songs 90 80 83 87 83 77 -14%
No. 1 Songs 16 10 12 10 1 10 -38%
Most Weeks At No. 1 6 1 8 13 12 10 67%
Most Weeks On Chart 23 26 26 26 31 38 65%
Total Weeks On Chart 264 185 219 153 212 209 21%
Avg. Weeks On Chart 17 19 18 15 19 21 27%
Total 1996 1997 1998 1999 2000 2001 % chg.
No. Top 15 Songs 868 851 799 754 730 708 -18%
No. 1 Songs 145 1441 133 107 97 99 -32%
Most Weeks At No. 1 93 91 101 125 116 117 26%
Most Weeks On Chart 292 317 353 359 370 359 23%
Total Weeks On Chart 2,758 2,812 2,732 2,361 2,237 2,467 -11%
Avg. Weeks On Chart 19 20 21 22 23 25 31%
Source: R&R

wwWw americanradiohistorv com
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Partying Hard With Andrew W.K.

The Federal Reserve has declared the recession to
be officially over. The stock market is heading back up.,
The unemployment rate dropped in February. Little
wonder, then, that a growing number of Alternative sta-
tions are embracing Andrew W.K.’s teel-good anthem
“Party Hard.”

The song, taken from Andrew W.K.’s Island/IDJMG
debut album, / Ger Wet, has been added at key Alterna-
tive stations such as WBCN and WFNX in Boston,
WZZN/Chicago, WXDX/Pittsburgh, WPLY/Philadel-
phia, WBRU/Providence, WROX/Norfolk, WXTM/
Cleveland, KROX/Austin, WMRQ/Hartford, WEND/
Charlotte and WPBZ/ s
West Palm Beach. A i
handful of influential
Active Rock stations
have also added the
song, including WZTA/
Miami, KXXR/Minne-
apolis and WLUM/Mil-
waukee.

Born in California
and raised in Detroit,
Andrew W.K. began
classical piano lessons at
the age of 4. However,
he gravitated to rock and was drumming tor various
metal and punk bands in the city by his teens.

At the age of 17 he started recording his own mate-
rial and moved to New York City after a year. Two
years later he released his own EP, Girls Own Juice,
and followed that up with another EP, Party Til You
Puke. at the age of 21. During that time he learned the
ins and outs of the Big Apple while performing as a
solo act, doing karaoke-type performances at coffee
shops and art galleries.

Even though Andrew W.K. was beginning to cause
a stir in the city by early 2000, Island/IDJMG VP/
A&R Lewis Largent had yet to pick up on the young
rocker. That soon changed. Largent, a former senior
MTYV programmer, recalls, “A friend of mine told me
all about him, how he was living in a Polish neigh-
borhood in the Bronx and performing his music at art
galleries and such. He sent me a tape soon after, and
when I heard it, | freaked. [ remember thinking, * This
is a sign trom above that | made the right choice to
get into A&R.””

Largent crossed his fingers in the hope that Andrew
W.XK. was the real deal. “It was very important to me
that he was committed to and passionate about his
music and had a vision for his art.” Largent says.
“When | met him, he exceeded those expectations by
along shot. | knew right then that | was put on this earth
to battle for this guy.”

A few months later Andrew W.K. was officially
signed to the Island/IDIMG roster, yet it wasn’t until last
August that / Get Wer was finally completed. “A big part
of that had to do with the fact that he specifically wanted
to work with one of the producers, Scott Humphrey, who
already was tied up with another project,” Largent says.
“We basically had to work around Scott’s schedule.”

The timing proved fortuitous. British weekly music
magazine NME picked up on Party Til You Puke last
summer, gave it rave reviews and put the rocker on its
cover. “Things just snowballed trom there,” Largent
says. “The media demanded him, and we seized the op-
portunity. It was a dream situation that allowed us to go
over to the U.K. and refine and perfect everything be-
fore we did it in the U.S.”

Istand/IDIMG VP/Promotion Stu Bergen recalls,
“Lewis played the record for me for the first time when

ol

w W.K.

(/I

all of that was going on in the U.K. We already had some
great things happening with our artists heading into the
fourth quarter, so when he said that he wanted to release
it in the UK. before the U.S., it made complete sense.
Plus, it allowed us to get everything in order at the be-
ginning of the new year.”

The UK. buzz — and the resulting U.S. press cover-
age in Spin. Rolling Stone. Vanity Fair. Blender and Gear
— also helped on the radio front. “Programmers read
those magazines and pick up on a lot of those acts, and
they know that a lot of their listeners do as well,” Bergen
says. “You never want to promote records in a vacuum.
It's always important that you have something going on.
The U.K. story and the U.S. press coverage definitely got
people talking.”

With the story building and the pipeline tull of other
acts, Island/IDJMG elected to wait until January to begin
working “Party Hard.” “We had already started setting up
Injected over the Christmas holiday, so we didn’t want to
start two records the same way,” Bergen says. “At the
same time, we had a lot going on with the press and
MTV2. Plus, we also knew we had a very reactive song,
and we wanted to tighten the airplay window between
setup and the ofticial add date.”

Going forward, Island/IDJMG plans to leverage the
press attention into additional airplay at Alternative and
Active Rock. “It’s all about a coalition of support at the
beginning and not making this all radio-driven,” Bergen
says. “And, as things progress, we’ll partner with radio
whenever we’re given the right opportunity.”

I Get Wer hits retail on March 26.

Ready For Takeofi
Ready For

Fans ot alt-tinged rock might want to take a close lis-
ten to Austin-based quartet Endochine, who are receiv-
ing support from hometown Active Rock KLBJ for their
new song “Discover.” KLBJ played the song four times
during the week of March 4 and has spun it 14 times since
Feb. 2, according to Mediabase.

The group — drummer-vocalist Darrell Moran, bass-
ist-guitarist-vocalist Steven Six, guitarist-vocalist Nathan
Harlan and guitarist-keyboardist-vocalist Casey
McPherson — have received critical acclaim in Austin
and the surrounding
region for their debut
album, i. which was
released last July and
includes “Discover.”

That coverage
caught the attention
ot Warner Bros. Rec-
ords, who offered the
group a demo deal.
The band, who still stay in touch with the label, opted
to remain independent in the hopes of landing a stan-
dard deal.

That dream might be closer to reality now, thanks to
the KLBJ support. Band manager Trever Hance com-
ments, “We’ve just started pushing the song in the region.
We’ve had a lot of support from the stations in the area,
but it has mostly been on the ‘locals only’ shows. But now,
with KLBI’s support and the video being featured on the
Austin Music Network, we want to start doing more at
radio. The band has been at this for nearly three years,
made a lot of friends and is looking for the best partner
when it comes to signing with a label.”

For more information, call Hance at 512-443-8974 or
e-mail him at thance@eemcs.com.

Endochine

— Steve Wonsiewicz

www americanradiohistorv com
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Reprise Treats
‘Passionate’ Young Fans

Reprise Records is casting a wide net on the World Wide
Web as it promotes Neil Young's new studio album, Are You
Passionate. From March 12 ;
to April 9 the label will offer |
selected Web surfers the op-
portunity to hear the entire
11-track album before its re-
lease date. Reprise will
qualify visitors to Internet ra-
dio stations, music sites and
Neil Young newsgroups, fan
and club websites for the
special preview. A download
of the album'’s first single, “Goin’ Home,” will also be made
available. Additionally, online retailers will offer audio stream-
ing of the album for anyone who preorders it. Young’s new al-
bum, which includes the 9/11 tribute song “Let’s Roll,” hits re-
tail stores on April 9.

Neil Young

Course, Nappy Roots On WB Tour

Atlantic Records has partnered with sister television network
The WB to debut WB on Tour, featuring hip-hop act Nappy
Roots and rock outfit Course Of Nature. The jaunt, which be-
gins April 1 in Los Angeles, will visit college campuses in 10
cities and will feature actors from a variety of WB shows. At-
lantic VP/Marketing & Product Development Lee Stimmel
notes, “Colleges often foster new trends in music. This tour is
an incredible opportunity to unite the assets of both Atlantic
and The WB, enabling us to offer a broad range of complemen-
tary promotional activities that will expose new talent to this
influential segment of the marketplace.”

RollingStone.com reports that multi-Platinum band Def
Leppard have nearly completed work on their 10th album,
which is slated for release later this year. Tentatively titled X,
the album features several producers, including Marti Fred-
eriksen, the duo of Andreas Carlsson and Per Aldeheim and
longtime Leppard producer Pete Woodruffe. According to
RollingStone.com, Def Leppard frontman Joe Elliott wrote a
post on the band's website saying that the new disc is going
to be an energetic record, complete with ballads, midtempo
songs and “fast rockers.” He added, “Right now, we’re into just
making a good rock record that appeals to more than just
someone with a Metallica T-shirt.”

This 'n’ that: ARTISTdirect Records has signed West Coast
rapper MC Phats Bossi, whose new album should hit retail
this summer. The company also partnered with producer Ross
Robinson (Korn, Limp Bizkit) to form the imprint | AM/
ARTISTdirect Records ... Roadrunner metal band Fear Fac-
tory have called it quits after nearly 12 years together ...
MTV.com reports that Beck has begun work on a new “acous-
tic-based alternative pop” album. No word on when the disc
will be released ... Atlantic/Velvet Hammer band TapRoot have
started recording their new album, which is expected to be re-
leased in late summer ... Phish guitarist Trey Anastasio be-
gins a 23-city tour May 21 ... Pink begins a national headlin-

ing tour May 2 in Phoenix.

CONCERT PULSE

Avg. Gross
Pos. Artist (in 000s) Among this week’s new tours:
1 U2 $1.493.0
2 NEIL DIAMOND $939.9
3 BRITNEY SPEARS $848.6 ALAN JACKSON
4 AEROSMITH $620.5
5 BARRY MANILOW $580.9 DEICAISOUE
6 CREED $565.6 MICHAEL MCDONALD
7 0zzY OSBOURNE $397.0
HUNK JUNKEEZ
8 AMY GRANT/VINCE GILL $3935 i
9 MANNHEIM STEAMROLLER $354.7 POISON
10 JERRY SEINFELD $334.6 TRISHA YEARWOOD
11 BOB DYLAN $270.4
12 LINKIN PARK $256.5
13 BARENAKED LADIES $221.9 | The CONCERT PULSE is courtesy of
Polistar. a publication of Promoters’
14 WEEZER $208.6 | On.-Line Listings. 800-344-7383;
15 KENNY CHESNEY $197.6 California 209-271-7900.
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Ants Marching

DreamWorks made a mountain out of an anthill with the major-
lakel debut from Alien Ant Farm. Not only did the group’s hip
cover of Michael Jackson’s “Smooth Criminal” help propel them
to Platinum status, the song picked up a Grammy nomination for
Best Hard Rock Performance and rekindied interest in the first sin-
gle, “Movies.” Now, with everyone dancing to Ant music, the group
drop their third single, “Attitude.” Get your “Attitude” adjustment
today at Alternative, Active Rock and Rock. Currently headlining
the SnoCore tour, the group will
team up with another popular
arachnid — Spiderman — when
they appear on the soundtrack
of the upcoming movie about
the superhero. The new track’s
title? “Bug Bites,” of course.

Down here in L.A. things al-
ways heat up a little sooner than

normal, weather-wise. In that
spirit. Music Meeting offers up
98 Degrees’ “Why (Are We
Still Friends)” from their up-
coming greatest-hits album, The Collection. Speaking of hot, have
you heard the Thunderpuss remix of Mary J. Blige’s “No More
Drama”? There’s a reason why WKTU/New York has this track
in power rotation. Find this great remix in Pop and Rhythmic. And
Arista delivers four times the heat with the new female quartet
Isyss. The ladies team up with Jadakiss 10 deliver “Day + Night”
to Urban and Rhythmic.

Over at Alternative, Gwen Stefani and No Doubt have had a
helluva run. The streak is sure to continue with the second single
from Rock Steadv, “‘Hella Good.” The title says it all. Meanwhile,
Remy Zero are building a nice little buzz for themselves with their
critically lauded album The
Golden Hum. “Save Me” is cur-
rently the theme song for the hit
TV series Smallville. The group
are ready 10 take to the sky with

Alien Ast Farm

their new single, “Pertfect Mem-
ory.” Fly on over 1o Alternative,
Active Rock and Rock to hear
what you've been missing.

When it comes to great song-
writzrs, Elvis Costello is one of
the most influential musicians
ever. Triple A radio knows this,
recently making his new track “Tear Off Your Own Head (It’s a
Doll Revolution)” the Most Added record at the format. Don’t tear
your hair out over what to play, head over to the Triple A section
and listen to Costello's latest. Elvis is in the building!

Another talented songwriter, Jewel, got her start at Triple A be-
fore breaking blg The Alaska native follows up “Standing Still”
with “Break Me.” Find this gem
from Jewel in Triple A, Pop and
Hot AC. Two other talented fe-
{ males grace us with new songs.
| V2's Heather Nova brings the
§ infecticus “Virus of the Mind”
" to Hot AC and Triple A. Arista
newcomer Avril Lavigne was
kind enough to swing by
R&R's L.A. offices recently to
play some new tracks. including
“Complicated.” Nothing com-
plicated about this song — it's
a hit’ Find it in the Hot AC and AC sections today.

Turning to the heavier side of things, DreamWorks rockers Pres-
sure 4-5 heat up the airwaves with their new track “Melt Me
Down.” It shouldn’t take long for programmers to warm up to this
one. Check it out in Active Rock, Rock and Alternative. Immor-
tal/Virgin act Switched are also ready to tumn PDs on to their heavy
yet melodic sound with “Inside.” Don’t be left on the outside when
it comes to new music; log on to www.rrmusicmeeting.com today.

Elvis Costello

Jew

— Frank Corrgia

1IN

0000000000600 0000000

Week 0f 3-18-02

CHR/POP

COREY Hush Lil' Lady (Motown/Universal)
COURSE OF NATURE Caught In The Sun (Lava/Atlantic)
ELTON JOHN This Train Don't Stop There Anymore
(Rocket/Universal)

GRAND SKEEM Baby Got Back (RCA)

JEWEL Break Me (Atlantic)

USHER U Don't Have To Call (LaFace/Arista)

CHR/RHYTHMIC

FUNDISHA Live The Life (So So Def/Columbia)
FUNKY GREEN DOGS You Got Me Burnin’ Up
(Twisted/MCA)

MS. JADE Feel The Girl (/nterscope)

R. KELLY & JAY-Z Get This Money
(Roc-A-Fella/Jive/IDIMG)

R. KELLY & JAY-Z Take You Home With Me. .
(Roc-A-Felia/Jive/IDJMG)

TRINA f/RICK ROSS Told Y’All (Slip 'N Slide/Atlantic)
WARREN G Ghetto Village (Universal)

URBAN

HAMPTONS My Jacket (BlackGround)

MS. JADE Feel The Girl (/nterscope)

R. KELLY & JAY-Z Get This Money
(Roc-A-Fella/Jive/IDIMG)

R. KELLY & JAY-Z Take You Home...
(Roc-A-Fella/Jive/IDIMG)

TRINA f/RICK ROSS Told Y'All (Slip ‘N Slide/Atiantic)
WARREN G Ghetto Village (Universal)

URBAN AC

DONELL JONES You Know That | Love You
(Untouchables/Arista)

COUNTRY

BRETT JAMES Chasin’ Amy (Arista)
CONFEDERATE RAILROAD

She Treats Her Body Like A Temple (Audium)
DARRYL WORLEY | Miss My Friend (DreamWorks)
GABBIE NOLAN Almost There (Republic)
HOMETOWN NEWS Minivan (VFR)

JOE DIFFIE This Pretender (Monument)

JOE NICHOLS The Impossible (Universal South)

AC

BONNIE RAITT | Can't Help You Now (Capitol)
JIMMY BUFFETT Savannah Fare You Well (Mailboat)
JOSH GROBAN To Where You Are (Warner Bros.)
THE CORRS Would You Be Happier? (143/Lava/Atiantic)

HOT AC

BONNIE RAITT | Can't Help You Now (Capitol)
CITIZEN COPE If There’s Love (DreamWorks)
COURSE OF NATURE Caught In The Sun (Atlantic)
JEWEL Break Me (Atlantic)

PHANTOM PLANET California (Daylight/Epic)
SOFIA LOELL Right Up Your Face (Curb)

SMOOTH JAZZ

JOYCE COOLING Daddy-0 (GRPVMG)
TONY BENNETT f/BILLY JOEL New York State Of
Mind (Columbia)

ROCK

ALIEN ANT FARM Attitude (New Noize/DreamWorks)
NEIL YOUNG Goin’ Home (Reprise)
STEVE EARLE Some Dreams (E-Squared/Artemis)

ACTIVE ROCK

ALIEN ANT FARM Attitude (New Noize/DreamWorks)

ALTERNATIVE

ALIEN ANT FARM Attitude (New Noize/DreamWorks)
CYPRESS HILL Child Of The West (Virgin)
DASHBOARD CONFESSIONAL Screaming Infidelities
(Vagrant)

ELBOW Newborn (V2)

FLICKERSTICK Coke (Epic)

HEADSTRONG Adriana (RCA)

REMY ZERO Perfect Memory (Elektra/EEG)

SEV Same Old Song (Geffen/Interscope)

TRIPLE A

CASSANDRA WILSON You Gotta Move

(Blue Note/Capitol)

COURSE OF NATURE Caught In The Sun
(Lava/Atlantic)

DAVID WILCOX Spin (W.AR.?)

DREW EMMITT Freedom Ride (Compass)
GOV'T MULE Soulshine (ATO/RCA)

IVAN NEVILLE Lost Ball (UpTop)

JEWEL Break Me (Atlantic)

JIMMY BUFFETT Savannah Fare You Well (Mailboat)
LUTHER WRIGHT & THE WRONGS Rebuild The Wall
(Back Porch/Virgin)

MICHELLE SHOCKED What Can | Say (Mighty Sound)
NEIL YOUNG Differently (Reprise)

SHANA MORRISON Smoke In Bed (Vanguard)
STEVE EARLE Some Dreams (E-Squared/Artemis)
SUPER FURRY ANIMALS ..Rings Around The
World (XL/Beggars Banquet)
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Going For Adds™ is based on information provided by record labels, which is subject to
change without notice. R&R’s Music Meeting is a secure and password-protected Inter- I‘“m .“m
net service auditioning and/or downloading current music. Each week songs are posted

online for participating radio programmers and record label executives. Not every title
appearing in Going For Adds is available on Music Meeting.

By

wwuw.rrmusicmeeting.com
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We ra‘re‘a format that looks to the future. We play contemporary music, which is to say music that

—

has recently been released, but the real power of our format is our ability to look to the future .

and predict what that next big thing wilt be. This ability to predict and take advantage of trends

- YT 3 X : ' .
requires a great deal of v{sion. For the second year in a row, however, I've decided to look to the past. .

\ : o . ‘
Last year it was a no-brainer. How coul T nqt celebrate the 10th anniversary of Nirvar"s Nevermind?
But why look to the past this year? And, speciﬁcal?y, why‘)ok at Be on'gins‘of so many things that we
take for granted today? The answer is that we do take things for gfanted, and that is not always a good
thing. There is a good reason for it though: When something becomes so reliable and so commonplace

-

that we take it for granted, it is one less thing that we have to worry about. It's one tess stress in our day.
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{n another sense, many of us are strugaling to create
things that peaple will erjoy and embrace so much
that they take them for grarted. In rado, there's
nothing better than having an audience that takes
vour station and its elements for granted — <o much
so that all they do is turr it on and listen. In this
circumstance, you are taking the stress out of their
day. Your staticn becomes a reliable friend.

This is extremely difficuit to accomplish. If it
weren't, truly breathtaking radio stations would be
much less raie. Simple things that we take for
granted can be very complicated and require a
iremendous amount of work. Just think of the path
that your greceries take frem the fields to the
supermarket; yat every tima you entei the store,
Jou have absoiutely no woiry that the apples will
Je in the preduce section. We want our listeners to
turn on the radio and heve absolutely no doubt
that their friand — your radio_station — will be
zhere when tney need it.

“or all the benefits that I mantioned above, there is a
«arge downside to taking things for granted — not so
much for the consumer (although there is a‘danger in
that too: Pictuse a consumer hapoily dialing up their
Internet ccnrection the day after their ISP has gone
sankrupt), but far those of us who create and
produce. When you take things fcr granted, you have
not only admitted to yourself that such things are
deneath your worry, you have also explicitly accepted
them as unchanging truths. I1 most cases, this is
fine, but there are certainly some things that we take
for granted that could us2 a [ittle more examination,
aspecially as times change.

Examining the things we take for grantad — that,
more than anything, is the theme of this special. And
[ can think of no better way of dding that than by
looking at existing truths, situations and scenarios
and examining how they developed inta things that
we no longer bather to think abcut. In other words,
axamining thair origins.

[ have to admit that the original idea behind this
special was that it would be simply ancther historical
look at our past, with the hope that looking at the
origins of things would teach us guite a bit about
how they are today. In the process of doing this I
realized that, ironically, in the midst of tumultuous
rhange, a reluctance to ask guestions (and,
subsequently, a tendency to take things for granted)
has become commonplace.

There are good, practical reasons for this. The first of
these is simply control. Ybu can’t change what you
ran‘t control. If corporate tells you that you are
going to voicetrack your night skift, thare is Little to
be gained by questioning the viability of that
decision or making it an issue. Another reason is that
there may be nd compelling raticnale for asking
guestions. Look at festival shows. They are now profit
centers for many stations, and the template has long
been established. Any mentien of changing the
venue, much {ess the format, would be met with
screams of anguish from management.

Why fix what ain't broke? — a phrase that is
strangely compelling in its compiete lack of vision.
It is the mantra of taking things for granted, and, in
its most negative light, & sure way of destroying any
enthusiasm for creativity. This is the bugaboo of
taking things for granted: You trade stability for
stagnation. In fact, the entir2 reason you take things
for granted is that you assume they won’t change.

There is one flaw in this assumption, however, and
that is that things always change. Even simple,
day-to-day processes aren't as stable as they appear
if you examine them through a long enough lense.
For example, we take it for granted that when we
hit the light switch, the light will go on, but every
so often we need to change that light bulb,

| The content of this special, more than any other I

Which brings me back to the past and cur origins.
In practical terms, if you L2arn hew th= things you
take for granted today ori¢inated and 2voived, you
can learn guite a bit abcut how they may

evolve in the future, or, perhaps more
importantly, you may decide that the
evolutionary path went off ina
direction that you aren’t too sure
about. Did you know that the
Alternative festival show cot its start
at an AM station in Phoenix? Don't care?
Well, did you alsc know that many of the pressures
you face in putting togetter more and mare NTR
festival shaws are th= sam= kinds of pressures
that led to the collapse of that seminel festival

10 years ago? It's a forgatren lesson in ar area
where change is resisted and the dotlars are —
that's right — taken for granted.

ity

Similarly, many program directors have a hard time
reconciling their programming with upward
demographic pressure fram the sales dapartment.
This battle is similar to those fought in the early
‘90s (althcugh, to be fair, the circumsiances are
much better today). Paul Jacobs knows this only
too well, and you will reac his thaughs an this
matter in the pages ahead of you. By the way, how
many of you know that on2 o the key moments in
this format's history was a decision made by the
Ford Motor Company? Paul knows, because he was
in the thick of it, and he'll tell you about that too.

How about something w2 take for grarted today:
the popularity of harder rack and its place as a
format staple. It wasn't always this way, and it
wasn't that long ago that pecple were dayparting
Papa Roach’s “Last Resort” after 7pm. In this
instance we see 2 wonderful example of one thing
that we used to take for granted — that hard rock
records only appeal to teens and need 1o be
dayparted into nights — being replaced with a
new thing that we now fate for grantec — that
harder rock is a compelling and vital part-of the
format. The interesting thing about this change is
that we can point to a single station as the
source. That station was KXTE/Las Vegas, and you'll
read about that in this special too.

Not to say that all the pages ahead are
thought-provoking. Soma are fun, some are
inspiring, and some are just cownright usaful. No
matter what they are, I sincerely hope you get as
much out of reading them as I did out of putting
them together. m .

Acknowledgments \

Just when I think that I've finally gotten the
systems in place for this yearly special issue to go
smoothly, I find all sorte cf ways to muck it up.
Luckily, the R&R staff is-always there 1o support
and help me. First among these is Maraging Editor
Richard Lange, who, as the point person hetween
me and the various peopte who work on this
special, has an especially difficult job. Thanks to
production, who always seem to outdc themselves.
Special thanks to Katy Stephan and the associate I
editors who work diligently behind the scznes in
Los Angeles. Of course, sales has once again done
an outstanding job of selling the spedal in
difficult financial times.

have done, is largely due to the efforts of others.
Thanks to all of them, especially Mike Heary, Paul |
Jacobs, the four tremendaus programmers who took
time out to remember Kavin Weatherly, all the
people who shared their mentors and their lessons
with all of us and, agairn, Katy Stephan, for her
wonderful interviews. .

Lastly, thanks to my three gizls, who put up with
the harsh reality that working from home means

that you never leave wark.
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The Origins Of Knowledge: Mentors
Whether it was one, two or many, people have affected
all of our careers. Here are some essays of appreciation
for some of them.

The Origins Of Kevin Weatherly
KROQ/Los Angeles PD Kevin Weatherly's former
bosses Guy Zapoleon, Steve Rivers, Garry Wall and
Keith Naftaly give us their opinions on how he
developed as a PD.

The Origins Of Alternative Radio Sales
Paul Jacobs has been scrapping it out with agencies

on the format's behalf for over 10 years. Here's the story
in his own words.

The Origins Of Knowledge: Learning
There are different paths to knowledge and expertise.
Here are some of the format’s leading professionals
describing their paths to the top.

The Long Road Ahead

Young band Moth tells us of their experiences at the dawn

of their major-label career.

Changing Expectations
Paragon Research presents research that illustrates just

which artists today's Alternative fan expects to hear on his

or her favorite station.

The 2002 Alternative E-Mail Directory

You wanted it. You asked for it. You need it. Here it is.

From First To Second Gear
Hoobastank discuss their quick rise in the world of
Alternative radio

The Origins Of X-treme Alternative
KXTE/Las Vegas launched the sound that conquered the
format. Former PD Mike Stern describes how it started.
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When | saw R&R Rock Editor
Cyndee Maxwell’s columns on
mentors (R&R 1/11, 1/18), |
immediately decided to steal
the idea. However, considering
the busy nature of the industry
today and the personalities in
the Alternative format, | didn’t
expect a ton of responses to
my request that people pay
tribute to their mentors. | felt
that the topic would resonate
just enough with people that I'd
receive enough replies to fill a
couple of pages of this special.
Boy, was | wrong.

The number of responses was overwhelm-
ing, and it quickly became clear to me that
people are still the most important part of
this industry. A mentor may have been the
first person to give us a shot, the person
who taught us the most, or the person who
made us feel the best. They may be bosses,
co-workers or simply friends. The one thing
they all have in common, though, is that
they touched us in important ways, ways
that helped use become better — whether
at our jobs or as people.

When the responses began to pour in, I
realized that the few pages I had budgeted
for this feature wouldn't be enough. As a
result, the design team dropped in sidebars
throughout the special highlighting one
mentor each. Think of it as a constant
reminder as you read the special that one
thing is more important than all the others:
people.

“Warren Christensen
' MP/Promotion, Volcano
Tt's an overwhelming task to look back
over the years and try to think about who
has provided the biggest lesson for your
professional career and life. So many people
contributed to who you are today and who
you will be tomorrow. For me, there are three
mentors who stand out, people who taught
me some very specific things that have had a
major impact on how I approach my job.

The first is Al Coury, who was the head
of promotion at Geffen when I started as a
local in San Francisco. The man had a
reputation as a tough and relentless
promotion man. It was like going to boot
camp when I started, but I learned how
determination, tenacity and a belief in your
records can move mountains. You have to
chase the right records. If you do, it is
shocking how successful the results can be.

Next is my stepfather, Dino Barbis, who
was an inspiration to all who knew him. He
spent years in this business, most recently
at Warner Bros. He injected fun and
inclusion into a business that can some-
times be too serious and that often
excludes many up-and-comers.

Finally, there is my current boss, Cliff

Burnstein, who is co-owner of Volcano
Records and Q Prime Management. He is a
legend in this business who has taught me
finesse and a big-picture approach, which
has allowed me jump to the next level. It is
still remarkable to me how the subtleties of
work and life can have such a huge impact
if you pay attention to them.

~Jacent Jackson

-PD, KQXR (The X)/Boise, ID

My girlfriend is studying the behavior
of Gen X managers for her master’s thesis,
which means I've been thinking about this
topic a lot lately. I'm 28, and in my fourth
year as PD here at The X. I wanted to
become the manager that I would have
liked to have had as a jock. A lot of what
you do is a composite of watching others
and learning from their successes and
mistakes. I knew I wouldn’t hotline jocks.
I knew I would have an open-door policy.
I knew I would try to lead by example.
But I can tell you that I wouldn't be half
the PD I am today without the guidance
and support of my OM, Dan McColly.

One major lesson I learned from Dan
was the value of having fun. In recent
years Clear Channel has been doing
“powerball” contesting, and at first it’s a
bit intimidating to hear the CHR/Pop
station doing “$100,000 Thursdays.”

What do you do? I watched the other CHR
outlet in the market try to “outbig” them
by giving away “thousands” of dollars on
Thursdays and then trying to explain on
the air that they were “local” dollars.

It was Dan who pointed out to me that
there aren’t many people who participate
in contests, and that contests should be
an excuse to have fun with your listeners.
So, instead of trying to be bigger than our
competition, we try to out-entertain them.

That's where the Big-Time Cash Call Hi-
Lo Thursday Money game came from. We
made it sound like it was the biggest
contest ever and gave away a total of
about $50. Dan has also shown me the
value of having a joke run on a few levels.
It was fun watching prize pigs call in and
guess outrageous amounts of money. It
was fun for listeners who don't play
contests, because they quickly figured out
that the contest was a goof. And it was
really funny for those who also cume the
CHR stations and figured out that we were
mocking the whole process. The Big Money
game was a more popular call-in feature
than our book promotion. From that I
learned that your radio station is only
limited by your imagination.

Dan has also been instrumental in
helping me develop my management style,
which is to hire the right people, encour-
age them to do their best, be honest and
fair in criticism, and trust them to do their
jobs. A career is always a work in progress,
and I think mine is off to a great start,
thanks in part to Dan McColly.

(‘Steve Leeds
\éeli(br VP/Promotion, Universal

T'm a lucky guy, because I had some
amazing mentors. While in college I was

ORIGINS OFf RNoWwJLedGe:
CORS

fortunate enough to intern for a true radio
legend, Murray The K. Working side by side
with him, I learned the ropes of the
entertainment business from a true pro.

After college I got lucky again, as I was
hired by Atlantic Records as the NY local. We
had the best roster in the business — Led
Zeppelin, Aretha Franklin, The Rolling Stones,
Bad Company, Eric Clapton. This was boot
camp, and I was coached by some of the true
legends of the day, such as Dick Kline, Jerry
Greenberg, Jerry Wexler, Tunc Erin, Vince
Faraci and Gunther Hauer. These were pros
who really shaped the music business.

I was also fortunate to work with a
small, upstart label, Big Tree, headed by a
guy named Doug Morris. After several years
I decided to leave Atlantic to become the
first album rock indie. I was a pioneer.
There were no rules, so I had to go it

“Cliff Burnstein is a
legend in this busi-
ness who has taught
me finesse and a
big-picture ap-
proach, which has
allowed me jump to
the next level.”

Warren Christensen

alone. You make it up as you go along. It
was one of the few times in my career
where there were no mentors.

After four years I decided to try my
skills in other areas, such as management,
A&R and publishing. Then I worked in
broadcast television, where Lee Masters
hired me at MTV. But I missed the day-to-
day business of records and radio. It's kind
of an addiction. Once you're out of the
mainstream of radio promotion, it’s hard to
get back in. I was fortunate to get a
second shot at promotion thanks to John
Barbis and Rick Dobbis.

Barbis believed there was a synergy
between video and Alternative radio and
that the combination could provide a solid
basis for breaking new acts. Thus was born
PLG. Barbis helped me hone my skills on a
daily basis and had me work alongside
veteran alternative indie Jack Isquith. We
had quite a run with U2, PJ Harvey, The
Meat Puppets, the La’s, Melissa Etheridge,
Tom Waits, Wonder Stuff, Van Morrison,
etc. Four years later I was presented with
an opportunity to rejoin Doug Morris by
Daniel Glass at Rising Tide Records. In a
very different way, Daniel also, served as a
mentor.

In retrospect, assimilating all these
influences over the years has provided me

wwWw americanradiohistorv com

with a very unique perspective that would
be impossible to duplicate. I consider
myself a very fortunate individual.

~“John O’Connell
+_PD, WPBZ/West Palm Beach

““Tn my 20-plus years of radio I have had
the honor and good fortune of working
with many of radio’s most talented and
influential people, such as Tom Calderone,
Paul Jacobs, Dave Beasing, Guy Zapoleon
and Steve Davis. I often tell myself that I
am a very lucky man to have been associ-
ated with such well-respected individuals.
But while all of them helped me to learn
more about radio, one man gave me the
confidence to express my creativity without
hesitation or regret. His name was Sunny
Joe White, and he may have been the
greatest Top 40 PD ever.

I first met Sunny in January of 1982 at
WXKS (Kiss 108)/Boston. In 1979 Sunny
had taken a suburban 25kw Beautiful Music
station, WWEL, and flipped it to a Disco
format. Within three years that station
became a Top 40 powerhouse, and it is still
one today. My first few encounters with
Sunny were casual — “"How do you do” and
“Who the heck are you?” But, as time went
on, this influential PD became a trusted
friend who took the time to ask a very
young man his opinions on creative
programming. In fact, he went so far as to
involve me in many brainstorming sessions
and to use some of my ideas in major
station promotions.

I wasn’t, by any means, the only young
person he asked, but he did value my
opinion, and that’s what I thought was
unusual. As time went on, I noticed that a
tot of his programming ways were unusual.
He spent a large amount of time fixated on
current trends. From movies to music to
fashion, cars and food, he seemed to know
exactly what was hip and what was not. His
programming reflected that hipness, and it
kept Kiss ahead of the pack.

What really struck me about him was his
inquisitive personality. Sunny loved to ask
questions. I think he did this not only
because he wanted to know more than the
average person, but also because he really
cared about people. One day while I was
sitting in his office, he asked me what I
wanted to do with my life. I spent a few
minutes trying to avoid the question, but
he asked me again, and I blurted out,
"Write for Saturday Night Live.”

I sat there, red in the face, totally
embarrassed, waiting for a big laugh, but it
never came. Instead he said, “Then that's
what you should do, and I think that you
can do it.” Oddly enough, that was a
turning point in my life. I never wrote for
Saturday Night Live, but I made writing a
major part of my career and my life. That
day I also learned a major lesson about
creativity, self-expression and how we
should never be afraid to voice our
opinions and ideas.

Five years ago Sunny passed away while
awaiting a heart transplant. True to form,

very few really knew of his illness. That, I
Continued on Page 39
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think, was because he was always asking
others how they were doing instead of
telling them how he was.

(F Mike O'Connor
< PR/KTCUDenver

In 1988 I flew to Norfolk for an
interview with Downs Broadcasting
Programming VP/WAFX PD Bob Chrysler.
Bob was a chain-smoking type-A adrenaline
junkie who drove way too fast, almost
killed me once in a twin-engine Cessna,
juggled at least two girlfriends that his ex-
wife didn't know about at any given
moment and had reportedly had a gunfight
with one of his jocks at a previous station.
Bob was also a genius. He had just flipped
a hopeless Country station to Classic Rock
and debuted with an 11.7 share.

Despite having held PD jobs at two
stations, I was pretty green when he
convinced me to go from Augusta, GA to
WXFX/Prattville, AL (not exactly a market
jump). The chance to learn from Bob was
the reason I moved to that hellhole of a
market. From Bob I learned that what
happens in between the records is as
important as the records you play: Dynamic
production, multiple voices, sound-on-sound
editing, cinematic drops, edited lyrical
hooks, comedy breakers and other examples
of “ear candy” were a big part of Bab’s
success.

I have since put heavy emphasis on
production and on hiring great imaging
talent in my career. An even more impor-
tant lessons All the dynamic production
elements, cantests and street promotion in
the world didn't matter if the details of the
programming weren't managed. Bob taught
me how to 'be anal-retentive about
Selector, the promotions calendar, the
placement of talk and production elements,
writing effective press releases and all the
other details that overwhelm on a daily
basis. The devil truly is in the details.

Bob hasilong since left the radio
business. He now (go figure) designs and
builds flight simulators for flight-training
schools. He is now happily remarried and
settled down. I appreciated learning
several tricks from his playbook before he
got out of the business.

There have been two people whom I feel
have played a role in me even beirg in this
business, and I know they have no idea I
feel this way. John DiMaio at RCA and
Geordie Gillespie at Virgin are two people
who, when I was PD at my college radio
station, WNHU-West Haven, CT, helped me
decide that I wanted to get into the
promotion side of the music industry.
These two guys showed me that, regardless
what size your market is or what kind of
station you are, every station is an
important part of breaking an artist.

At that time in Connecticut there was
no WMRQ/Hartford, and WNHU was the only
outlet for alternative music. When John or
Geordie had bands come to town — or
even play in New York City — they made
sure that this guy from a college station
was taken eare of. They treated me with
respect, and I will never forget it.

I have not had the chance to work with

these two men, so I have not learned from
them by working with them, but I truly
believe that if I had not met them while I
was in college, I might not be in this
business.

sth Resler
KNDD/Seattle

T've been extremely fortunate to have
worked for some of the best programmers in
the business: Allan Fee, Oedipus and, now,
Phil Manning. All of them have taught me a
great deal, and I still seek guidance from
them in everything I do. But there’s a
special place in my heart for my first (and
longest) PD, Tim Schiavelli. At WBRU/
Providence I rose from overnighter to am/
pm drive disc jockey to MD under Tim’s
guidance.

I learned all the radio basics from Tim,
whether it was how to find content for an
airshift or how to deal with record labels.
Most important, I learned to stand by the
people in whom you believe. More than once
I screwed up and Tim should have kicked me
out of the station. Instead, he always bailed
me out. He taught me patience and
forgiveness. (Fortunately, all my other PDs
have also had patience with my mistakes —
I've made quite a few.)

Of course, I can think of half a dozen
other people who could be writing an
homage to Tim. I'm just one in a long line of
graduates from Mr. Schiavelli’s Radio Farm in
Providence. In an era of consolidation that's
seeing very few companies develop new
talent, Tim’s taught some of the best. WBRU
alumni who were trained by him have worked
or are working at Alternative stations in
Philly; Boston; Seattle; St. Louis; Albany, NY;
Hartford; and Burlington, VT.

Tim doesn't seek out the spotlight. He
quietly does his thing and does it well. But
I think it's a testament to his abilities as a
PD that he's not only been extremely
successful with his own station, but he’s
atso responsible for so many other success
stories around the country. He’s certainly

gspornisible for mine.

i/ WSUN/Tampa

If I had to pick one person who defines
who I am today, I'd have to say it would be
Greg Mull, former PD at WXTB/Tampa. Greg
was PD there for eight years, until Jacor
came in at the end of '96. Greg was my
consultant at the station I programmed in
Ft. Myers. He was the kind of person you
never wanted to miss an opportunity to
learn from. You'd be sitting at a bar and
thinking, “Man, I've gotta take notes. This
stuff is great!” He taught me that with
knowledge comes confidence, yet learning
occurs daily.

I was just a geek first-time PD, and
many times Greg would acknowledge one of
my ideas by using it on his radio
station. Greg taught me to treat people
with respect, no matter if they're the
president of a label or an overnight jock in
market No. 250. I've learned on my own
over the years that we work in an industry
filled with insecure egomaniacs. Not unlike
high school, the popular kids rule, and the
geeks get pushed around.

Whether you're doing a morning show,
programming a station or developing

promotions for records, we put our ideas out
there to be welcomed or crushed. It's a tough
arena, and Greg taught me that everyone is
equal. Greg's final lesson to me was his
ability to break clean of this industry that we
hold to be so noble. The last time Greg and I
spoke, he was running an antique store in
Boone, NC. You rule, Greg.

rri Trahan
romotion, Ultimatum
I actually have two people who have

mentored me in my career. Randy Miller,
VP/Marketing at MCA at the time, gave me
my first real shot as a promotion executive.
He took a chance on me, pulling me out of
a struggling tiny label and giving me the
opportunity to run the alternative depart-

“More than once |
screwed up and Tim
Schiavelli should
have kicked me out
of the station. In-
stead, he always
bailed me out. He
taught me patience

and forgiveness.”
Seth Resler

ment at MCA. He involved me in all aspects
of artist development, from setting up a
single at radio to realizing that more
important than the add were the follow-
through and the marketing that surrounded
the airplay. Randy taught me that integ-
rity, a work ethic, character and getting
the job done were more important than
company politics and would lead to success
most every time.

Freddy DeMann, President and co-owner
of Maverick Retords at the time, hired me
from MCA and was the first real promotion
man who whipped me intg a frenzy and
drove me to get it done at radio. He taught
me to eat raw meat for breakfast. He

“showed me how to succeed in the face of

adwversity. Trust me, in the early days there
were a lot of suppressed giggles and all-out
hysterical laughter on the other end of the
line, because many viewed Maverick as
Madonna’s vanity label. The first Candlebox
album selling 3 million recozds proved that
wasn't the case, but it was an uphill battle
the entire way.

Freddy told me never to give up if you
think you have a hit record, and that it's
not the promotion person’s job to make it a
hit, it's their job to get it spun enough to
see if the record is a hit. Some of my
favorite Freddy quotes are “Get! It! Done!”
“Rotations! Rotations! Rotations!” and
“Get on a plane right now and make it
happen!” You knew it was a good day if
you found yourself choking on expensive
cigar smoke wafting from his office. At

WL americanradiohisterv. com.
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Maverick I experienced enough of that
secondhand smoke to know that I was
damn lucky to have learned from the best
tiue promotion man in the business.

ve Wellington
KXTE/Las Vegas

I have been very lucky to work with and
for some very talented people. Of the PDs
that were not out on the golf course or
boozing it up, a few come to mind. I thank
Mike Tinnes, who hired me as MD/midday
personality at WKLQ/Grand Rapids. Mike
taught me good Radio 101 basics and how
to search out hits or potential hits and
make them hits. Tommy “Mad Man”
Marshall was the guy who blazed new
ground at KNAC/Los Angeles and KIOZ/San
Diego. Tom showed me how to have
compassion and good people skills.

I think I owe the most to Doug Podell
at WRIF/Detroit. He is a true in-the-
trenches leader. He showed me how to win
at all costs and how to own the streets and
everything else. Anyone can play the same
records we play; it's what’s in between the
records that counts — every break, every
promotion. Stand up for what you've
earned and deserve. The kind of education
that I got from Doug is like that
MasterCard commercial: priceless.

I continue to learn every day. I read a
lot. You can never know too much. I watch,
listen and learn from great people within
Infinity, like Kevin Weatherly and Oedipus.
Kevin and Oedipus have fought and won
many battles and are masters at what they
do. I'm very fortunate.

e Loncao
P/Promotion, Roadrunner

While I was at Arista for three years,
Mike Bone taught me that you don’t have
to yell, scream and threaten to be a)
successful in this position and b) a
respected teacher and leader.

I acquired a great amount of knowledge
as a co-owner of New Avenues Music with my
partner, (raig Lambert. We taught ourselves
and we taught each other so much in the six
years of the company's existence.

In the six years that followed, while I was
at Mercury, David Leach taught me the
importance of camaraderie on the team, as
well as the value of loyalty and how to
respect it.

Managing John Mellencamp, I learned to
look at this business in an entirely different
way (from the other side of the fence, so to
speak). From John, I learned two other
things. First, I will forever be spoiled after
flying everywhere in a private jet. To this day
dealing with commercial flying feels not
much faster than jogging. Second, he taught
me that I caused his heart attack — well, he
tried to teach me that one, but I wasn't
buyin”in.

Butch Waugh at RCA taught me the
importance of the plan and that it is
never too early to devise it or revise it.
The man’s work ethic was amazing, and I
was lucky enough to watch it in motion
daily for five years.

And, recently, contrary to the belief of
many people in the business, I learned that
it is possible to have the most-played song

in the country for months at a time
Continued on Page 40
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working for Roadrunner — something I had
a hunch about all the while. Hey, it was
the plan.

- Kelli Cluque
PD, KCXX/Riverside-San Bernardino

My first big influence was Jerry Clifton.
I worked in the research department and
did weekends at KGGI/Riverside, where
Jerry was the consultant. There is no one
better at street presence than Jerry. He
taught me the mentality of being out in
the community and being part of the
lifestyle of our listening audience. While I
was working there as a teenager, it never
occurred to me that there was anything
else in my life but that radio station. He
knew how to breed passion in his station’s
employees. Everything was exciting.
Everything was important. He taught that
by example and by telling us stories of the
stations he had worked at before. All I
knew was that I wanted to be a part of
something that big — a radio station that
had everyone talking about it.

Later, while I was going to college, I
worked with Jerry while he was starting to
expand his consultancy. It was just Jerry
and me, working out of his house. At that
point I went through all of his old files to
retype (no computers then — ouch!) all of
his promotional ideas. To this day I refer
to these promotions: the Great Music
Test, Street Dances and Free Picnics,

Your Station Mascot and the Time Change
Weekend (you get your listeners to change
their clocks an hour early on the Friday
afternoon before everyone else does).
Jerry’s promotion checklist is the most
comprehensive list ever put together.
After four pages it ends with “Most
important of all, is it 100% honest?” This
is a good example of how he taught me to
have 100% fun at my radio station while
being a responsible person.

After college I went back to work for
KGGI, where Jerry was still the consultant.
My PD at the time didn't aircheck with me,
but when Jerry was in town, he made sure
my ass was there to aircheck with him. Jerry
was as hands-on as they come. I learned
that by observing his excellent demonstra-
tions in the early years of my career.

Probably the most influential person in
my radio life is Dana Jang, who is still my
mentor and who is the programming advisor
for KCXX. Dana has a great style of manag-
ing talent. Rather than call you out on
something, he will always ask a question.
“Gee, Kelli, what was that song you played
in the lunch blocks today?” Oops. There is
no way to get out of that without repri-
manding yourself. The greatest gift from
Dana was his lesson of continual improve-
ment: Always improve, grow and analyze.
“Ah, Kelli, what's up with that new morning
show benchmark?” Dana usually gives you
the opportunity to explain yourself before
he’ll tell you how you can improve, adjust,
amend or move on.

Through my years with Dana I've learned
to evaluate every decision to make sure it
aligns with the station’s mission. In
addition, Dana has always expressed his
passion for rock music, which is the reason
I got into radio in the first place. With all
of the analyzing, I always saw that music

passion was still a major priority. I also
observed that Dana was fair when dealing
with the record-label people. You may not
like his decision, but he'll always call you
back and give you a fair deal.

TI've strived to model myself after Dana.
One thing I could never emulate is his
ability to know every little fucking thing
that's going on in the industry. It's truly an
amazing talent that I think is a little bit,
well, unbelievable. He loves the business
so much that it's been contagious for me.

I spent one year in Texas working with
Lee Abrams. It was only one year, but it
sure made an impact on me. Lee teaches

“When Jerry Blair
hired me, | was a
student at NYU
working at Sony
and making $60 a
week. At 21, | was
naive and inexperi-
enced, but Jerry
believed in me and

gave me a shot.”
Shannah Miller

you to think out of the box on everything.
Never do the tried-and-true. You'll never
meet a programmer with a larger imagina-
tion. Sometimes I'll stop and think, “Lee
Abrams would think this was dull; I never
want to be dull.” His point was that you
always need to wow the listener. And, in
regard to music, Lee wants the station to
play the hits. There’s nothing wrong with
that. Survey says ... playing the hits equals
ratings.

Shannah Miller
Sr. Director/Rock & Alternative
Promotion, Arista

Of the many lessons I have learned in my
career thus far, there is one that remains
foremost in my mind. It is a lesson I learned
from two men whom I consider my mentors,
Jerry Blair and Steve Bartels. That lesson is
to invest in the future of others.

When Jerry Blair hired me, I was a
student at NYU working at Sony and making
$60 a week. At 21, I was naive and
inexperienced, but Jerry believed in me and
gave me a shot. He promoted me from
college rep to a local for Columbia. With his
vision and faith firmly supporting me, I took
my final exams and headed to Houston.

I came to the job with a passion for
music and a voracious appetite to succeed
and learn. However, I did not know how to
dissect BDS, nor did I know the politics of
working a PD or MD during a music
meeting. What I did have on my side was a

leader who offered me support and
guidance so I could develop into the
promotion executive he knew I had the
potential to be.

Recently, I had a similar experience.
When Steve Bartels reconstructed the
rock/alternative department at Arista, he
made sure I would be a big part of his
overall plan. Though I didn't have the
experience of running a department, he
believed that I had what it takes and
made me Sr. Director/Rock and Alternative
instead of taking the easy route and
hiring one of the many seasoned veterans
who interviewed for the position. Even
when it came down to hiring my counter-
part, he made it clear that he would be
hiring someone who would complement
me and not inhibit my growth as an
executive. He knew that if he just gave
me the shot, I would succeed and become
the leader he was looking for.

It takes a confident person to encour-
age the growth of the people you work
with for the sake of bettering the team
down the road. I am grateful that I have
had the honor and distinct pleasure of
working with Steve and Jerry, two men
whom I believe are visionaries. The way
they believed in my potential is something
I try to share with people whenever I get
the chance, because I firmly believe that
we have the power to shape and support
the future leaders of this industry.

Rick Lambert

Programming, XM Satellite Radio

In addition to saying who was the most
important mentoring influence for me, I
would also have to give a when and where.
From the late '60s through the early ‘70s,
50kw powerhouses were booming into my
hometown of Grand Rapids. I used to
listen for hours a day to the music, contests,
jingles and, foremost, awesome personali-
ties of these stations. It was the magic
that they put out day after day that made
me hunger to be part of radio — I was
surrounded by amazing creativity.

In Grand Rapids itself, I saw many strong
personalities come through on their way to
the big time, stopping at stations like WLAV
and WGRD. Later I came to know some of
these talented professionals as friends. They
let me, the inexperienced, dorky adolescent,
hang with them, participate and learn
through their experiences — which would
soon enough become my own. I still call
many friends today.

Mike Brouwer helped me land my first
weekend job, and I was moved to full-time
when he was fired. He just said, “Lesson
one: That's radio.” Lesson two came when
my friend and PD John Alan eventually
fired me, but he remained a close friend.
Two people I knew before whom I now
work with again here are creative genius
Dave Logan and music genius Bill Evans. I
was nurtured in a creative region by the
many strong, talented individuals who
passed through it. I was secretly mentored
by many.

Jerry Rubino

Programming, Sirius Satellite Radio
As T look back on my career so far,

considering that I've been on a few
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different sides of the fence, there are
certainly a handful of people I've learned
valuable lessons from.

On the record side — although it was a
brief period — John Sykes. I spent seven
months as alternative promo dude for
Chrysalis in 1991, which, in fact, were the
last seven months the label existed. John’s
positive attitude and smooth business
savvy were aids in welcoming me into a
corporate environment. Whether it was a
promo meeting, a marketing meeting or an
A&R meeting, I always knew I'd come out
of it learning a lot more about the business
and the daily operation of the corporate
structure.

Also in records, Bar/None’s head
honcho, Glenn Morrow. Watching a music
lover start and, successfully, to this day
run a cool indie label was a perfect way for
me to learn the ropes of the music
industry. I spent 1987-'89 as head of radio
promotion there. To be able to actually talk
music with a label head on a daily basis
made it so much more appealing and
relaxing. The fact that he and (co-owner at
the time) Tom Prendergast gave me the
opportunity to enter that side of the
business is something I'll always thank
them for. Believe it or not, I learned a lot
about the radio side of things by looking at
it from a record perspective.

In radio, Dennis Elsas was the voice
that got me interested in wanting to get
into radio as I entered college. Although
my parents were expecting me to spend
their hard-earned money to continue in the
accounting field, my love of music crossed
over into my interest in radio. Dennis was
a jock on WNEW-FM/New York. Although he
wasn't anything out of the ordinary as a
jock, his informative and friendly style was
one that remains in my memory to this
day. From the first day I heard him, I knew
I wanted to be in that studio for the rest
of my life.

While in college, and for nearly seven
years afterward, I worked at WPLJ/New
York, in the research and programming
departments. PLY’s PD during that time was
Larry Berger. At that point I knew nothing
about how a radio station ran and what it
took to get the station to the listener.
Larry’s leadership qualities and willingness
to talk when you had questions or ideas
was what I liked. But, for the most part,
just watching things go on around him
gave me many valuable lessons that I still
use to this day.

Lastly, Denis McNamara, although I
never worked for him. After WNEW-FM lost
its progressive edge and the DJs lost their
artistic freedom, I became attached to
WLIR/Long Island, NY. Denis was its PD in
the late '70s and through most of the ‘80s,
if my memory serves me correct. He created
a truly fun and adventurous radio station
that kept you listening for hours and hours
on end. He and his on-air staff knew the
music, and the music was fresh, different
and compelling. Taking chances by playing
unknown artist or imports was an everyday
thing. The station created a vibrant club
life, helped rejuvenate American record
labels and helped start a whole “new wave”
of artists. Need I say more about where my
head has been ever since?
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Learning from the best doesn’t guarantee that you will be the best — but it

sure helps

Many people know of Kevin
Weatherly’s accomplishments
as PD of KROQ/Los Angeles.
However, not too many people
know much about his program-
ming past or how he got to that
point. Perhaps they know that
he worked for some good PDs
or that he comes from a radio
family. But, in terms of the path
that he followed to radio knowl-
edge and programming excel-
lence, very few people know
the details, the stories, the
anecdotes or the lessons he

learned.

Four individuals certainly do know these
details, because they were the teachers, the
mentors, from whom Weatherly learned.

“After being in this
business for 27
years, and having
worked with Kevin
directly for two, I’d
have to rate him as
one of the two or
three hest ears

1]
ever.
Guy Zapoleon

They are the programmers he
worked for before he joined KROQ:
Guy Zapoleon at KZZP/Phoenix,
Garry Wall at KKLQ(Q106)/San
Diego, Steve Rivers at KIIS/Los
Angeles and Keith Naftaly at KMEL/
San Francisco. Weatherly is the
programmer he is today because of
the time he spent with these
individuals.

Weatherly's path was clearly
special — he learned from some of
the finest programmers of the past
20 years — but was he special?
Could others follow the same path
and achieve as much? Is such a
path of mentoring still open to
young programmers today? What
special lessons can a young
programmer learn from Weatherly’s
process of learning? The only way
to answer these questions is to tatk
with those who were with
Weatherly along the way, the same four
PDs mentioned above.

Below you will read personal comments,
anecdotes and reminiscences from each of
these programmers about Weatherly and
their time with him. The different
personalities of all four shine through as
they describe Kevin's brush with each of
their lives. From Zapoleon's admiration to
Garry Wall's hilarious roast, it's good radio
reading — heartfelt, educational and
ultimately entertaining.

Guy Zapoleon

When I first got to
KZZP in 1985, Kevin
was doing weekends
for me as Doug Kelly. I
decided I wanted to
create a strong full-
time callout research
department and began
interviewing. A
number of good
candidates applied.
Kevin impressed me with the fact that any
time I needed someone I could depend on
at KZZP remotes and for overnight airshifts
and promotion assistance, he was the first
to volunteer.

When we actually did the formal
interview for the job, I remember Kevin
telling me about himself, and T was struck
by the fact that he had helped his father
program KPIN in Casa Grande, AZ as a
teenager, a station his father owned. Kevin
also took it upon himself to go through
the Dale Carnegie school to learn social
and business skills.

I could see early on that he was a
driven young man who possessed some
incredible and as-yet-untapped talent.
Through working with his father and the
Dale Carnegie course, he learned the value
of people and interpersonal skills, which
would serve him well in building and
motivating teams to help him create great

radio. Needless to say, I hired Kevin as
Research Director for the paltry sum of
$13,000 a year.

After being in this business for 27 years,
and having worked with Kevin directly for
two, I'd have to rate him as one of the two
or three best ears ever. He quickly showed
his innate talent for finding hits.

While he initially got a reputation for
breaking rhythmic music when he was MD
at KZZP, MD at KMEL and PD at Q106, he
showed his versatility during that time by
winning the AIR competition a number of
years in a row. Then KROQ shocked
everyone by selecting him as PD. Of course,
Kevin showed that a great programmer is a
great programmer, and he has shown that
he is one of the best of all time by building
KROQ into one of the few great radio
stations left today.

Kevin always had a knack for finding
ways to expose new music on radio
stations, and he and I came up with a lot
of experimental shows to break new music
on KZZP. One of these was our Saturday
Night Party Patrol program, where we
experimented with rock and rhythmic party
music from clubs and Alternative radio.

Saturday Night Party Patrol was a wild,
unpredictable show where Kevin and Kent
Voss (later Kevin Ryder and Gene Baxter —
Kevin & Bean — would take over) would
take the KZZP van out on the road and
broadcast from nightclubs and private
parties. They'd look for the most outra-
geous men and women and take the live
mike anywhere they could find entertain-
ment. There were no boundaries, not even
the bedroom or the bathroom.

Since Kevin and Kent often became
part of the party, let’s just say I looked
the other way a lot and didn’t want to
know what happened inside the van. It
was wild, and I gave Kevin a lot of
freedom. Kevin was creating some of the
most compelling radio that I'd ever heard
during this show, and it made KZZP a truly
cutting-edge CHR.

Kevin has the rare ability to see gray
where others see black and white. While
KZZP was truly way ahead of the curve in
developing its music-research systems,
Kevin had the instincts to read beyond the
research and pick popular songs for hotter
rotation early. He also knew when to give a
song a few more weeks to develop even
when the initial weeks of research said it
wasn't a hit.

Kevin has mentored some amazing
talent, both in the programming and talent
ranks. He's built his existing morning team,
Kevin and Bean, into a great morning show
and night talent Stryker into one of the
best Alternative night talents in the country.
He developed current WIQQ (Q102)/
Philadelphia morning talent Chio The Hit
Man while programming Q106 in San Diego.

He also developed Michelle Santosuosso
— who's now at KKBT(Hot 92.3)/Los
Angeles — into an amazing programmer
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Keith Dakin
MD, WDYL/Richmond

‘i When | graduated from college, | was
probably the worst DJ of ali time. | had
no focus or skills and was desperate to
be the next Nik Carter. | got a job at a
small nonreporting Hot AC station in
Nashua, NH, doing overnights. The PD
atthe time, Jack Baldwin, realy took me
under his wing. He taught me ail the ins
and outs of radio, let me fill in for him
(afternoons) when he was out, took me
to record-label functions and eventually ‘
| convinced the higher-ups that | should
do mornings.

So, at 22, thanks to Jack, | went from
overnights to mornings (leap o' the
week). He then stood by me when the
consultant wanted my head and when it
was time to make the decision to leave
the station. Jack understood why | had
to go and supported me when no one
else did. Since | left, Jack has always
. been there for advice, references and
~guidance. He also throws one hell of a

Christmas party. ®
NG )

after he found her at a nightclub in
Phoenix and hired her to replace him as
Research Director at KZZP when he was
promoted to Music Director.

He used the same keen instincts that he
developed while doing Saturday Night Party
Patrol to push creative boundaries and,
while gently guiding them, allowed air
talent to have the freedom to create magic
on the air.

Kevin's ability to see potential greatness
in raw talent and music is one of his
greatest strengths. Very, very few people
have this gift of seeing diamonds in the
rough. Look at the talent he's nurtured at
KROQ alone. He was obsessed with keeping
KROQ one step ahead of any radio station
in L.A. He understood that a great radio
station doesn’t become great in a year. It
takes years and years of creating layers of
excellence in a radio station, and then you
must continue to nurture all aspects of that
station while refining and perfecting it
with new layers of excellence.

People learn from their mistakes, but I
honestly cant remember Kevin making
many. If he did, they were little ones. He
was always very open to criticism and to
new things and new ways of thinking. If he
made a mistake and he was criticized, he
realized that it wasn’t personal. We were
shaping his behavior, not his persona. He
admitted his mistakes openly, learned from
them and grew from them

Kevin was young, but he didnt have
many weaknesses even then. What he didn't

Continued on Page 44
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Most Added For A Second Week in A Row . . .

60 Total Stations including:

99X (Big Phones-Moved to all dayparts) KNDD KPNT KTBZ
WXTM (Top 5 Phones) DC101 Q101 WMFS (Top 5 Phones)
WZZN WFNX 89X WEND KEDJ WXDX WSUN WPBZ

Just confirmed Ozzfest!!!
On Snocore tour

www americanradiohictorv com


www.americanradiohistory.com

44 ® ReR March 15, 2002

———

Continued from Page 42

—_— e

e LB e S

The ORIGINS Of Revin WeatheRrLY

know, he hadn't been taught yet. He had
an openness to learning a new program
director’s way of doing things. He was
exposed to the best in our business and
learned something different from everyone
he worked with. His innate talent was
enhanced by his skills in every area of
radio programming and marketing.

Perhaps I shouldn’t have been surprised
by his ability to learn so quickly. He had
developed a lot of skills in his teens and
had business maturity because of the
background that I mentioned above.

One of the reasons that Kevin learned
so quickly was that he realized he could

“Particularly note-
worthy is how he
managed to ham-
hoozle four pretty
smart guys into
hiring him.”

Garry Wall

learn from everyone. He didn’t cop an
attitude because he was younger and
hipper than some of the other people at
KZZP. He realized that we can all learn
things from people younger or older than
ourselves. We can gain a key insight from
the janitor of the radio station or a random
person on the street.

Being open, being teachable, is a key
Kevin trait. Kevin had the advantage of
learning about research from the best early
in his career and bringing it into a format
that was never into traditional research —
Alternative. However, he learned early on
to use his instincts to see beyond the black
and white of research.

I learned as much from the way Kevin
lived his life as anything else. He was
open, honest, loving, giving and apprecia-
tive. He realized radio’s role in his life and
maintained the proper balance with his
wife, Margie’s, help. He would go about
every aspect of his job and every part of
his life joyously.

As hard as he worked, he always
realized that he needed to have a personal
life, recharge his batteries and have fun.
He set boundaries with the job and realized
that the business can be a very cruel
mistress. It won't love you back. Because
of his personal boundaries he has a truly
wonderful marriage with Margie as they
raise their little boy.

That kind of attitude couldn’t help but
serve him at the radio station. Kevin
always loved to laugh and had an off-the-
wall sense of humor. His ability to see
what was funny while being just one step
ahead of the masses helped him create and
image stations like KROQ.

God places the people in our lives whom
we need to help us grow and teach us our

key lessons. If we have our life in balance
and understand when we have an opportu-
nity to be mentored at a young enough
age, great things can happen. KZZP was a
great place to get your initial lessons in
radio. Because of GM Mickey Franko, the
organizational structure was a model for
any great radio station.

The systems and the incredible integrity
with which Mickey managed those systems
and the people filtered down to the rest of
us and inspired us all. KZZP was all about
honesty integrity and teamwork. People
were appreciated and celebrated for their
contributions, and everyone at the station
was sought after for their ideas on both
the programming and sales side.

Mickey hired the best people and
vendors, which led to one of Kevin's early
lessons in the fundamentals of research,
both music and perceptual, which is my
skill set. Both of us learned from the best
in the business, Jon Coleman. Even back
then it was clear that Kevin was special. I
watched his ability to predict hits and
interpret music research and listened to his
always insightful and carefully thought out
insights about KZZP.

I did everything possible to keep him at
KZZP. When he was offered the MD/Asst. PD
slot at KMEL, I told Mickey that Kevin was
going to be one of the truly great ones and
we needed to double his salary. But Mickey
wouldn’t budge. It was just time for Kevin
to leave. He needed the next challenge and
to learn different lessons from someone
else to become the great program director
that he’s become.

Kevin has had the privilege of working
with some of the all-time great program-
mers. Keith Naftaly, one of the best music
ears of all time, helped Kevin realize that if
you have great instincts, you need to
believe in them and not get stuck in black-
and-white research interpretations. He
worked with the legendary Steve Rivers at
KIIS, where Steve had built a truly great
radio station in all aspects. Garry Wall was
a brilliant manager and motivator. All
helped polish the skills and talent that
Kevin already possessed.

The chances for someone to be
mentored in the way Kevin was are a lot
slimmer today. The opportunities to grow
as a programmer at a radio station are a lot
fewer, since most radio stations are being
programmed from the top down by a
handful of people rather than as a beehive
of ideas and energy that are fed to the
decisionmakers. The entry-level positions
for a Kevin Weatherly are so limited.

I often wonder where someone like
Kevin would have started if there were no
part-time weekend DJ positions or no in-
house research department — those were
Kevin’s first two jobs at KZZP. Those jobs
allowed him to learn about programming
and personality for 18 months before he
graduated to Music Director.

In the state the business is in, creativ-
ity is stifled. Radio is not only less
attractive to people of Kevin's caliber, but
there are about 70% fewer jobs for them to
start their radio career in.

Keith Naftaly

I hired Kevin Weatherly as my MD
because I saw him stepping out early
on the right
records at KZZP.
Since KMEL was
winning with a
musically aggressive
style, I wanted
someone who shared

He was studying
under Guy Zapoleon,
whom I considered a
radio role model, so I knew that Kevin
would deliver.

Luckily, my instincts were right. Kevin
is an excellent strategist, very logical and
practical. He is a stellar technician,
keeping systems simple and executing
them with precision. He's also focused and
fiercely competitive and will fight hard for
the victory.

Though he was an outstanding MD,
Kevin’s interests went way beyond picking

“With all of the
awesome success
he’s enjoyed, |
think it’s particu-
larly noteworthy
that, throughout
the entire ride,
Kevin has remained
humble, down-to-
earth and genuinely
kind.”

Keith Naftaly

hits, record rep meetings and scheduling
music. We all knew that he was destined
for PD stardom.

San Francisco is a very unique market,
an open-minded, ethnically diverse,
cultural melting pot. Looking back, I think
Kevin came in thinking that a lot of his
KZZP winning elements and secret-weapon
records would apply to the Bay Area, which
wasn't necessarily the case. In hindsight,
he should have chilled for a minute to
really study the market before sharing his
programming strategies. He was just extra
excited. We both were.

I had just been promoted to PD by
Paulette Williams, and Kevin was taking
over my MD position. Here we were, two
kids, 22 and 23, with grown-up jobs in
market No. 4. Each of us was very head-
strong, and we tried to impress each other

Continued on Page 46
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. Greg Patrick

PD, WAVF (96Wave)/Charleston, WV

There are many people who shall
remain nameless whom | learned much
from — mainly, what not to do, which is
sometimes just as important. There is,
however, one person whom [ can definitely
point to as my mentor. His name is Brian
Philips. At first | learned from afar, by
paying attention to the direction he took
WNNX(99X)/Atlanta. He and his staff did
an amazing job with the music, imaging,
marketing and, most of all, branding.

Brian was hired to consult 36Wave, and
he was extremely influential in getting me
the job | now have here in the best city in
the world, Charleston, SC. Before | became
PD at 96Wave, | was always pretty good at
picking the right music and coming up with
decent promotions. Brian took me to
another level. He taught me to look at the
station as an entity that people want to
belong to, not just listen to.

Play music that makes sense for your
particular market; keep the imaging fresh
and interesting; develop ongoing themes
that promote the brand on-air (he sug-
gested calling our website at www.96
wave.com the “World Wide Wave” and our
new currents “Wavebreakers”); be huge
on the streets through sales-driven
promotions and, more importantly, pro-
gramming-driven promotions like con-
certs and shows; and treat your staff like
appreciated professionals.

Brian also suggested that we use a very
different-sounding voice talent for our
sweepers and positioners instead of the
popular and overused growling voice
talents — just another element to make us
stand out even more. All of these strategies
and lots of very hard work have allowed us
to transcend the Alternative label and
become the station in the market that
people tune in to hear the best music
presented in an interesting way, to find out
where to go and what to do, and to keep up
with the latest in local and national culture.
96Wave has once again become a power-
ful brand-name product that listeners and
advertisers want.

Most importantly, Brian has always been
supportive and positive even though he is
one of the busiest people | have ever known.
He is no longer our consultant now that he
has been hired away from Susquehanna
Radio to rejuvenate a national music tele-
vision network, but | constantly rely on the
advice he has given me in the past, and |
know that if | ever need him in the future, |
can pick up the phone. =

~ —
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3 RD STRIKE

THE FIRST SINGLE FROM 3RD STRIKE'S DEBUT ALBUM “LOST ANGEL”

KROQ 9x WAAF WZTA
WRZX  WIY¥%. WMRQ

WROX KKND ‘WJRR

WNFZ WBUZ KILO * WKRL
KAZR WJSE KRQC WPBZ
WWVV WRZK KHTQ  WTPT
WSFM WKQZ WFXH WCHZ

KLFX  WGBF

MABSIVE FIRST WEEK!

KTBZ KXXR Q101 KPN
WLZR KRXQ Wi

WMFS WEDG WLUM.
WBBB xWARG "WDHA  KPOI

KEDJ

WTFX
WRAT
WBSX
KZRQ
WZBH

NO LIGHT

R

KDOT WCYY WCPR

“~ WJXQ WRUF KQRX

KAHA  KiBZ KRQR
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Performing on ESPN’s Action Sports and Music Awards April 16, 2002!
Performing at World Ski & Snowboard Festival in Whistler April 19!
Featured in the ESPN/IMAX Film “Ultimate X”

FEATLREC IN THE TOUCHSTONE / ESPN IMAX FILM “ULTIMATE X"
FRODUCED BY MUDROZK. MIXED BY TOBY WRIGHT @ 2

MANAC EMENT: TIGHTEN 17 UP ENTERTAINMENT/STEWART TEGGART
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with our brilliant programming philosophies.
We were total geeks.

Kevin stepped up to the plate, opened
his mind and became a total team player.
His hunger to win and straightforward,
uncluttered programming tactics combined
with my creative quirkiness made us
unstoppable. Our first book together took
KMEL from a 3.9 to a 4.9. Our second book
was a 6.1. We were officially on fire.

In terms of programming elements,
Kevin was a natural. He comes from a radio
family. Radio is in his blood. His music
instincts and feel for formatics are
unparalleled. Mastering the intricacies and
bizarre nuances of the San Francisco Bay
Area was perhaps more challenging. I had
the benefit of growing up in the city.
Honestly, I'm not sure that Kevin and San
Francisco were a natural fit, though he
adapted brilliantly and totally kicked ass.

I'd like to think that thriving in a
trendsetting, cutting-edge environment like
KMEL helped give Kevin the confidence to
steer KROQ, the most innovative station in
the universe, to new levels of coolness and
ratings domination.

One thing I learned from Kevin was
something that I originally learned from
Steve Rivers when he was my PD at KMEL,
and that is “tight is right.” Kevin certainly
represented the “tight is right” programming
philosophy. Keep it simple, forward momen-
tum, one thought per break, bang the hits
and only the hits — that whole drill.

Even though I was technically his boss,
Kevin would remind me of the importance of
the basics. Left to my own devices, I might
let the jocks get too conversational or try to
break too much new music — programming
sins of that nature. I needed someone
sensible like Steve or Kevin to remind me
that “even though it’s been a power for 16
weeks, the audience still loves it.”

Kevin and I are both products of the
wisdom and experience of our mentors.
How lucky we were to have radio legends
like Steve, Guy, Gary, Scott Shannon, Steve
Kingston, Sunny Joe White and Dave Sholin
rooting for us and only a phone call away.
Having drive, charisma, common sense and
the gift of “great ears” was certainly a
major part of winning, but having instant
access to the sharpest minds in radio
history completed the puzzle.

And, no, I don’t believe that the notion
of mentorship is obsolete. Kevin has helped
guide a long list of promising young talent
to new heights. Personally, there’s nothing
more gratifying than impacting and
nurturing those ambitious kids whom you
feel have the goods to go the distance.

With all of the awesome success he's
enjoyed, I think it’s particularly noteworthy
that, throughout the entire ride, Kevin has
remained humble, down-to-earth and
genuinely kind. Kevin is really balanced,
and I've always admired that. For someone
who has always been so ambitious and
competitive, he has always made time for a
life outside of the station.

At KMEL Kevin would get to work early,
power through his workday with intensity
and concentration — no fooling around —
and then he'd leave at an absolutely decent
hour to spend quality time with Margie. His

family and friends back home always placed
high on his priority list. There’s a lesson in
there. Balance is important. It's taken me
all this time to appreciate what Kevin
already knew at 22.

Garry Wall

When Jim first sent
me his questions and I
was first asked to
share some "working
with Kevin” experi-
ences, many stories
came to mind — none
of which you will find
ﬁ ; here. A lot of people
i ‘& want to know what
Kevin's secrets are. Some have even
suggested that it's luck. Well, those folks
have obviously never seen him gamble.

Fact is, there are few, if any, secrets to
Kevin’s success. It really all boils down to
one thing: He’s damn good. But that's
boring. So, in lieu of being serious, I offer
some truth wrapped in exaggeration. See if
you can tell which is which.

When Kevin Weatherly worked for you,
did you think he had a great deal of
potential? What kind of things did he do
that led you to feel that way?

Probably the first time I recognized
Kevin’s true potential was when I returned
from an extended trip and discovered, to
my shock and surprise, that my office
furniture and personal belongings had been
moved to a closet in another building. In-
their place (and mine) were Kevin and his
stuff. What a brilliant start to a great
career. I am just glad to have done my
part.

Give me some examples of how Kevin
showed he was grasping what it took to be,
or proved his potential, as a talented
program director.

We all know that great program
directors never return phone calls. I can
tell you that even before the ratings
confirmed his greatness, his natural
instinct to blow people off was already
well-developed. In fact, 1 believe that
Kevin was the first legendary PD not to
read e-mail.

What kind of mistakes did he make, and
how did he handle them?

Kevin's biggest mistake while working
for me was not selling the second Porsche
and taking the cash instead. Thank God he
won a third time and had a chance to
correct it.

What were Kevin's biggest assets as he
developed his programming knowledge?

His biggest asset had to be organizing
and cataloging his numerous awards.

What were his biggest weaknesses?

I don't believe he has any weaknesses
— just ask him if you don’t believe me.

Did he learn rapidly and instinctively, or
did he need to work very hard at all of the
various programming elements?

I would say both. Kevin has always been
willing to put in four- or five-hour days,
plus two-hour lunches. Whatever it takes

What kind of things did he do that may
have surprised you in one so young?

He never picked up a check, and he

always wiped his own ass — although
I heard that now he has staff to help
him.

At what point did you realize that
he was destined for something special?

I remember it like it was yester-
day: The time Kevin proclaimed MC
Hammer to be the next Beatles. It still
sends chills down my spine.

Can you pass on some anecdotes that
describe how Kevin picked up important
programming knowledge that may be good
lessons for young programmers today?

I can't tell you about any specific
programming knowledge that he picked up,
but I could tell you about a whole slew of
interns.

Did you learn anything from Kevin?

I learned that chewing tobacco rots your
teeth and kills bugs too.

What elements of Kevin's personality were
important to his development as a PD?

I can't think of any right now. Could we
come back to that?

How important do you think what he
learned from you and the other fine PDs he
worked for was to his development as a PD?

Particularly noteworthy is how he
managed to bamboozle four pretty smart
guys into hiring him.

Steve Rivers

I knew Kevin had
star potential before I
hired him. I would
listen to him speak on
panels at conventions
and thought: This guy
is pretty smart. Then
he kept winning all
those damn cars for
having a set of golden
ears, so he was following a tradition set by
other music directors who have worked
with me, like Naftaly, Gene Sandbloom,
Jack Silver, Brian Bridgeman and Cadillac
Jack.

I also heard a lot about Kevin from
Zapoleon, and then when Keith Naftaly
hired him for KMEL, I made a mental note
to keep him in mind if I ever had the
chance to hire him.

Kevin's strength was his passion for all
kinds of music. He was very aggressive
and wanted to get this great music on the
radio, which is exactly the kind of
attitude you want from a creative,
passionate MD. I kept telling him, “A
funny thing happens when you are on this
side of the desk. When you are responsible
for the ratings, you'll be the one saying,
‘You know, let’s wait a week on that one.”

Kevin not only had a great ability to
ferret out hits early, he also knew what a
great station should sound like. He would
come to me with his observations about
KIIS when we worked together, and I
came to value his opinion. I was also
impressed with his ability to interface
with talent like Rick Dees, Magic Matt and
Hollywood Hamilton, and I sensed that
they respected his ability.

I knew Kevin was destined for great-
ness the day I tried to keep him from
going to San Diego to program Q106.
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Jeff Appleton
VP/Promotion, Razor & Tie

it's tough to name a single mentor
when you consider that | have worked
with some of the best in the business.
But, to narrow it down, | would say the
first person would be Lou Sicurezza,
who recently retired from Atlantic. Lou
hired me, trained me and — yes — tor-
tured me as a local promotion person.
My first year in promotions, he was on
the phone with me at least four times a
day. But because of that daily contact
and feedback, | was a better promotion
person.

| think that interaction is one of the
things thatis lacking these days. We are
hiring rookie promotion peopie and
then just throwing them out there with
no direction. More labels need to go
back to hiring a specific person to be in
charge of the field who can work with
them on day-to-day situations. it helps
the local person, because he doesn't
have to check in with 10 national
people, and it helps the nationals,
because they can funnel all the infor-
mation through one person.

So, Lou would be No. 1. Next would '
| be Danny Buch, who allowed me to do
| different things without ever being

afraid of my failing, and Andrea Ganis,

who listened to all my bitching and kept
| me focused and sane and was always
there to remind me that this was my
career, not my life. m

/

Nothing was going to keep him at KIIS.
He was determined to become a PD. I
respected that.

Kevin has the ability to get along with
people, and, because of his strength with
programming music and his analysis of
competitive situations, people respect him
as a leader. Plus, he’s so down to earth.
Beneath that “aww shucks” Arizona
cowboy persona lies a fierce competitor.

As far as the PDs he worked with, all
great programmers learn from people who
have influenced them. He’s been smart
enough to assemble all that knowledge
and use it to his advantage.

There is a lesson here for others: If you
truly want to become great at what you
do, you need to align yourself with people
you admire. Take notes on what has
worked for them and make an effort to
communicate with them in some fashion.
You have to follow your dream. Kevin did
and has kicked ass in Los Angeles. You
can do it, too, if you really want it. Just
never, ever give up.
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How we were finally able to sell this thing By Paul yacobs

As someone who has sold
Rock formats since the mid-
'70s, | thought I'd seen it all. |
remember when | was selling
WRIF/Detroit, and the advertis-
ers I'd call on pictured my
audience as long-haired,
stoned, war-protesting hippies
who lived in communes, had
no money to spend and lis-
tened to bands with funny
names like Led Zeppelin, Pink
Floyd and The Rolling Stones.
(Actually, they weren’t entirely
wrong.)

When I first started making sales
presentations on behalf of our Alternative
clients in the early "90s, it was like history

As | listen to our
stations today, I'm
consistently blown
away by the number
of car dealers, fi-
nancial institutions,
shopping malls and
other mainstream
clients who’ve
bought into the
message.

repeating itself. When we'd make
our pitch, the first thing clients’
talked about was that our
audience was a bunch of 15-year-
old slackers with baggy pants and
skateboards under their arms; the
pierced, tattooed, damaged
children of divorce who spent the
bulk of their waking hours
downloading porn from the
Internet. (Actually, they were
kind of right again!)

Over the past decade I've made
hundreds of sales calls, advertiser

and speeches to advertising
agencies, Chambers of Commerce
and ad clubs on behalf of
Alternative stations, the format in
general and this audience
specifically. My main thrust has been to
convince these media experts that their
image of the Alternative audience is
wrong.

My story is that this is a market they
must invest in if they want to reach new
customers and grow their market share,
and I've heard all the objections, excuses
and, frankly, irrational insanity that
advertisers rely on to justify rubber-
stamping the same media strategies year
after year while continuing to ride the
baby boomer target into its AARP years.

So, when R&R asked’me to write about
the origins and development of selling
Alternative radio and how it has evolved
over the past decade, I thought I would
share a few special moments that
symbolize how far the format has come.

Memorial Day Weekend
1992

This was the holiday weekend that
KEDG (The Edge)/Las Vegas signed on,
which soon became Jacobs Media’s first
Alternative success story. After working
through the night to get the station ready
for its noon debut, my brother Bill,
George Tobin, his son — and GM of The
Edge — Dax and the rest of the station
prepared for a presentation for the
advertising community.

At the end of our dog-and-pony show,
the format flip would take place. Bill,
George and Dax had the easy jobs: They
had to talk about how excited they were
about the new format (even though, as
with most station debuts, they had no
clue what to expect).

My job was a little more complex: I
had to stand in front of 250 media
“experts” and give them everything they
needed to know about the Alternative
audience while preparing them to part
with their dollars. Armed only with
Douglas Copeland’s Generation X and Karen
Ritchie’s Marketing to Generation X, 1
wasn't exactly an expert. But, since I'd
read both of these books, I was a few
pages ahead of everyone else in the room.

presentations, national sales trips

The presentation went fine. Nobody
had any idea what I was talking about, but
since we were giving away chips to the
casino where we held the luncheon, they
all stayed until the end, when we flipped
the format.

In retrospect, I can't really tell how
impactful this first client presentation
was, despite the fact that the station
went on to become a significant financial
success. I'd like to take all of the credit,
but maybe it was the 5.4 12+ share the
station pulled in its first full book that
generated the buzz.

The First
Alternative Summit

Seven years ago we came up with the
concept for the Alternative Summit (with
extraordinary help from format veteran
Max Tolkoff) as a way to bring this
immature format together while address-
ing the critical issues it was facing.

From Day One we knew that simply
having bands play accompanied by
nonstop partying would be self-defeating,
so our approach was to gather the
smartest people possible and make sure
that every attendee left the summit
smarter and full of actionable ideas to
take home. Some of those actionable ideas
were ways in which a programmer could
help his or her sales department do its job
better.

The first Alternative Summit proved
that individuals who worked in the format
(many for less than a year, at that point)
were hungry for information. Of the many
amazing things that happened at that first
event (Pierre Bouvard blew the room away
with qualitative information, and his
passion for the format was particularly
memorable), my strongest memory was the
panel of owners and group heads. Alterna-
tive was so insecure at that point in time
that we felt it would be compelling to
have the movers and shakers who owned
Alternative stations on display to talk
about why they believed in the format.
And in the era of 25-54-itis, how could we
not be insecure?

There were David Field from Entercom,
Tom Quinn from Americom and John
Gehron from American Radio Systems
doing their presentations, and the room
was riveted. It got really interesting when
we opened up the room for questions. The
best one I remember was from a 20-year-
old music director who asked them to
justify the 20-times multiples they were
paying for Alternative stations and how
they expected to see a return from their
investments. It was an in-depth, complex
question that tested the CEOs on the
panel.

While we expected questions that
centered on the level of promotion
budgets, we were struck by the intelli-
gence in that room. It stimulated us,

Continued on Page 50
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Scott Jameson
PD, WRZX (X103)/Indianapolis

| got fired from WGOR/Toledo, an AM
Religious station, while still in college.
This trailer, er, station ran canned tapes
featuring all kinds of crazy preachers
asking for money. Occasionally they
allowed us.to play music, so | thought it
would be cool to start jocking up gospel
records imitating my idol at the time,
Brother Bill Gable from CKLW/Windsor,
ON using “WGOR, God's Own Radio” as
my slogan ID. That behavior put them
over the edge and me out of work. It was
about that time that | decided | needed
some strong guidance in my about-to-be
radio career.

The initial help came from my first GM,

Nancy Reynolds. If you consider the '80s
the old days, she was what you would call
a tough broad. In an industry dominated
by men, Nancy was a fierce competitor — |
sharp, gutsy, brash and brilliant. She
taught me how to be relentless in pur-
suing goals and how everything was
competition, not just other radio stations.
She was the first manager who really
emphasized fun as a formula for winning.
We tried to change our call letters to
KMOB, “The Mob.” It would have been OK
in most markets, but we were in Las
Vegas. Certain individuals suggested that
we rescind our FCC filing.

Another important influence in my
programming career actually came froma
group of people. The idea exchange and
creative input of the PDs who made up the
Taft/Great American Group were tremen-
dous. | learned alot and shared some great
ideas with guys like Greg Gillispie, Bill
Pugh, Gene Romano, Marty Bender, Buzz
Knight and Michael Hughes. It was pretty
evident that we were very proud of our
individual radio stations, and the collective
brain trust made us all better PDs.

Frank Wood has been the most in-
spirational broadcaster in my career. |
met Frank in 1993, when consolidation
was just getting revved up. He had just
purchased WRZX to add to WFBQ in
Indianapolis. Together we unveiled X103,
our “science project,” an upstart Alterna-
tive station in America's heartland. Frank
taught me to take intelligent risks and to
make noise with your radio station in
clever ways. He was an interesting and
unique owner in an increasingly corpo-
rate industry. He related to the product
side better than anyone in his position,
and he taught me many lessons that | use

Qvery day as PD of WRZX. = /
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because it signaled that this format would
not only survive, but prosper because of
the quality of people working for Alterna-
tive stations, especially if their interac-
tions with the money men were any
example.

Jacobs Media has continued to sponsor
these summits over the past seven years,
and the level of attendees consistently
gets better, pushing us to create more
stimulating panels with cutting-edge

| start off every
sales meeting with
new clients with the
same given: that if
their ratings
doubled today, their
revenue wouldn’t
keep pace, because
the Alternative au-
dience has a lower
perceived value
than other formats.

guest speakers. Clearly, the spirit at that
first summit in '94 set the tone for what
has become a great annual Alternative
event.

The Frustrating Years Of
The Mid-'90s

During the next several years we had
to dig in to generate meaningful
revenue for our Alternative clients. At
first, the ratings couldn’t have been
better, thanks to our friends from
Nirvana, STP and Alice In Chains, along
with a developing group of young
program directors who brought their
magic to their stations. But the old
perceptions about the audience and the
allure (and safety) of the 25-54 buying
demo continued to keep revenue coming
in mostly from bars, beers, tattoo
parlors and other “low hanging fruit.”

As I traveled around the country, I
could see advertisers’ eyes glazing over as
I presented the “Generational Berlin Wall”
concept, created to show the audience not
from a demographic and cost-per-point
standpoint, but from a developing market
perspective. A few advertisers were
beginning to get it, but the process was
painfully slow.

But while I was frustrated by the
incremental progress, something was
happening below the surface that few

could see: the development of sales
managers and salespeople who understood
that selling Alternative successfully
required several more steps than working
in “easier” formats like AC, Country and
News/Talk. These were young professionals
who were not only energized by the
challenge, but who had the tools to
understand and communicate the concept
with conviction and passion.

These are people who today are
responsible for the improved power ratios
and profitability that Alternative stations
enjoy. Professionals like Doug Abernathy,
who was at KDGE (The Edge)/Dallas;
Jennifer Wisbey at KNDD (The End)/Seattle;
Matt White at WKQX(Q101)/Chicago; Fran
Marcone fram WXDX/Pittsburgh, and now at
WPBZ (The Buzz)/West Palm Beach;
Jennifer Mefford, who was at KMYZ (The
Edge)/Tulsa; Cathy Hentrich at KPNT (The
Point)/St. Louis; Don Tomasulo at WEDG
(The Edge)/Buffalo; and several others
who are primarily responsible for the
financial success of the Alternative
format. Without their commitment to
changing the perceptions of the ad
community, many of these stations
wouldn't have survived even with their
solid ratings.

The Ford Focus Explosion

I've witnessed several sales break-
throughs at the station level, where true
believers were corralting banks, car dealers
and even grocery stores. But the debut of
the Ford Focus symbolized a major
breakthrough for the format. Here was one
of the most conservative corporations in
America, with a median customer age of
47, deciding to invest $100 million to
market a car targeted at 19-year-olds. By
any measurement, this was a far cry from
the days when stations could only
generate used car dollars from local
dealerships.

As part of Ford’s mission to make this
project successful, I was brought in to
train clusters of Ford dealer groups in
their Eastern division. My role was to
educate these salespeople on how to
communicate with these new, young
customers. While I was excited to be in a
position to make an impact that could
help generate significant local revenue
for our Alternative clients, reality setin
during the first meeting. I realized that
the median age of a Ford salesperson was
53 years old and that their idea of
cutting-edge humor was Jackie Mason.

But Ford Focus opened the floodgates
by demonstrating the importance of the
youth market for companies desiring to
grow their business by reaching new
generations of customers. And, by their
investment, Ford reinforced the buying
power of this group, motivating corporate
America to follow suit.

As I listen to our stations today, I'm
consistently blown away by the number of
car dealers, financial institutions,
shopping malls and other mainstream
clients who've bought into the message. It
was the Focus that really got the hall ~~
rolling. k

Managing Perceptions

It always was, and will always be,
about managing perceptions. I start
off every sales meeting with new
clients with the same given: that if
their ratings doubled today, their
revenue wouldn't keep pace, because
the Alternative audience has a lower
perceived value than other formats.

I learned this at WRIF in the '70s, and I
see it today: The Alternative stations that
manage the perception of their audience
and build their value proposition are
financially successful, the ones that sit
and wait for things to happen ultimately
fail, and the stations that understand and
aggressively attack the negative percep-
tions wind up as superstars in their
companies.

Of course, it's easy for a consultant to
lay out the steps necessary to close
business, but it has to happen on the
street. Sometimes salespeople need to take
matters into their own hands to move the
needle. Several years ago I was out on a
sales call with a very attractive female
account executive. She asked me to meet

There’s always
room for passion,
innovation and
commitment when
selling Alternative
radio.

with the biggest car dealer in town because
she was getting nowhere with him.

We went to lunch with this guy, who
was right out of central casting: 50-
something, pot belly, pounding down the
cocktails — you get the picture.
Throughout my well-crafted pitch (which
was having zero impact on him) he
completely denigrated the station’s
audience, telling us that he'd refuse to
sell a car to a pierced, tattooed loser who
listened to our station.

By the end of the meal I realized that I
wasn’t being paid enough to put up with
this abuse. I turned to the AE, who had
become very quiet. I could tell she was as
pissed off as I was, and I asked her what
she thought. After a moment, she turned
to the ctient and asked with a sweet,
Southern accent, “Would you sell me a
car?” After leering at her, the car dealer
replied, “Darlin’, I'd sell you whatever you
wanted.” She then stood up, lifted her
blouse to reveal a pierced navel, then
pulled down the waistband of her skirt to
reveal a beautiful rose tattoo in a place
I'll leave to your imagination.

That just shaws that there’s always
room far passign, innovation and commit-
ment when selling Alternative radio. And,
by the way, we walked out of the restau-
rant with a large order.
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Lance Hale
PD, WLRS/Louisville

I've been extremely blessed to work
under some of the very best program-
mers in the country. Hurricane Shane
before he moved on to WRAX/Bir-
mingham. Shark before WSUN (97X)/
Tampa. Lee Daniels before WZTA(Zeta)/
Miami. John Rozz at WJBX (99X)/Ft.
Myers. | also have to give a nod to Alan
Sneed. They have all played a large part
in making me the programmer | am
today.

Hurricane and Shark gave me my
first opportunities on the airwaves of
Southwest Florida. John and Alan
have spent a great deal of time with
me over the past year and a half,
teaching me the intricacies of riding
that fine line between being the
coolest station in the market and
being a major revenue player by pro-
gramming to the masses.

Lee Daniels, though, made me want
to be a programmer. He showed me
how to have fun on the air. He taught
me how to fuse mechanics and per-
sonality. He taught me that the overall
sound of the station is far more
important than the individuals on the
| station. He basically showed me that
there’s more to it than just talking on
the radio and playing songs. | learned
how to be a good jock and to care ahout
the music | was playing, the imaging
between the songs, the features, the
promos, the contests — even the
commercials.

| learned how to be creative and
make the most of what you have. |
learned that all publicity is good
publicity. | learned that the competi-
tion is the competition. You need to
know they exist and be aware of what
they’re doing. Most important, |
learned that, when you are the person
in charge, you need to lead by
example. You need to believe in the
music. You need to live the lifestyle.
You need to be a good jock. You need
to make sure that evérything going on
the air makes that station better. Lee
did that for our station, and | only
hope that | can come close to that in

the future. Thanks, Lee. m

.
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If you’re with a station NOT owned by a

very large corporation, (a conglomerate
possibly moncpolizing the economy of our
industry), you might want to have a clear
idea on who your independent promoter is
also in bed with. Clearly, if this very large
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areas other than radio, chances are that your
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NATIONAL MUSIC MARKETING:
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A compendium of lessons learned

This is good stuff. | was a little
concerned how people would
respond when | put a request
out for lessons that people had
learned, but | wanted to do my
best to bring knowledge and
learning to the forefront of our
consciousness and hopefully
spread some wisdom at the
same time. Luckily, the re-
sponses were amazing, from
Mike O’Connor’s advanced
thesis on lessons you can
glean from diary reviews to Al
Parinello’s heartfelt apprecia-
tion of the best advice he ever

received.

Part of what makes this information
compelling is that no one talks about
learning anymore. Well, that's not true —
people may talk about it, but very few do
anything about facilitating it. I'm sure I'm
not the only person who has heard that
young programmers aren't given the
essential ingredient they need to improve
their art anymore: time. Teaching takes
time, learning takes time, and time appears
to be just too precious a commodity these
days.

Perhaps I'm being a bit cynical, but the
signs are out there. In this special the
difficulty of learning in the current radio
environment is mentioned more than a few
times. I wanted to do something about
that, and that led to the pages on this
subject that you now hold in your hand.
There are quite a few of them, and that’s by
design: I think it is that important.

The whole process of teaching and
learning about radio became top-of-mind
when I wrote a column about my own
experiences. I had the luxury of being able
to go from town to town to talk shop with
programmers about their stations. While
writing the piece, I wondered if anyone had
a similar experience: Do young programmers
still try to call “old pros” in the hopes of
receiving a shared bit of wisdom here, a bit
of knowledge there? With more centralized
programming and the unacceptable risks of
allowing someone to learn on the job, it
certainly appears that such things don't

“Everything
changed when |
began conscien-
tiously taking care
of the next guy.”

Al Parinello

happen much anymore.

So I thought I would make it happen. I
would compile a list of these stories. It
would be a jumble. It would be random.
Some stories might not make sense to
anyone but the teller; others would have
little to do with radio but would be
extremely educational nonetheless. In
short, I would present what professionals
in our industry feel were the important
lessons they learned and how they learned
them. It would be a small step, but a good
one. And I'm happy with how it turned
out.

I didn’t want to limit this to the radio
industry though. The record industry has
seen much consolidation, and promotion
departments no longer have the luxury of a
national promotion person whose sole job
is to nurture and oversee the herd of cats
that is a promotional field staff. In other
words, a key piece of promotional
education no longer exists at a lot of
companies.

That reminds me of the importance that
individuals play in learning. While the term
mentor implies a greater amount of day-to-
day instruction than most of us have
experienced, there can be no denying that
we learn from those around us. In this
sense, mentors (or those who lead us by
example) are still incredibly important.
This is amply illustrated by the tributes to
mentors that kicked off this special and
that are spread throughout it.

So, here are some lessons from
professionals young and old, important
lessons learned over years in the radio and
record industries. You may not learn
anything from the following pages
(although I bet you will), but if the
process of reading them inspires you to
share some knowledge or ask a question, it
will all be worthwhile.

Al Parinello
GM/PD, WJSE/Atlantic City, NJ

One of the most Py
difficult challenges for
any young married
man is to have a
serious personal
discussion with his
father-in law. That's
what [ decided to do |
one day in 1975. I had
married Anita only a
few years earlier and
felt uncomfortable discussing anything of
a personal nature with Frank Palermo, her
dad.

Frank was an impressive figure. It took
him over 40 years, but he built his father’s
wheelbarrow and seed store into a large
New Jersey supply business. Along the way
he proudly served in the Army, became an
attorney and enjoyed a secondary career as
a successful real estate investor and
developer. Everything he touched seemed
to effortlessly turn to gold. My floundering
career, on the other hand, left Anita and I
struggling to pay the bills.

At the predetermined time, we sat

down and talked. I asked him the money
question right away: “What would you
consider to be the most valuable philoso-
phy that has made you so successful?” I
waited for the obligatory “Work hard” and
“Stay clean” responses. What I heard,
however, became the foundation and
bedrock of my professional career: “Always
leave something on the table for the next
guy. Never take it all.” Wow! Those words
resonated in me.

I was with ABC-TV at the time, and my
job was to work on affiliate advertising
avails and to extract every dollar I could
from them. My boss was constantly telling
me to squeeze the affiliates and to get
tough if they didn't bend. This was clearly
contrary to Frank Palermo’s advice.

Everything changed when I began
conscientiously taking care of the next guy.
This philosophy is powerful in a twofold
way. First, the person you're dealing with
doesn’t feel pillaged after doing business
with you, and, more important, the next
guy becomes an ambassador of goodwill,
because he gets something from the
process. Everybody wins. I think this is a
lesson much needed in the radio business
today.

" I'm convinced that WJSE is the leading
Rock station in South Jersey because this is
a foundational philosophy of our company.
Thanks again, Dad.

Turner Watson
Asst. PD/MD,
WXNR/Greenville-New Bern, NC

One of the best
lessons I ever had was
seeing a well-done
presentation on
perceptual research
presented by the
Cumulus boys, Val
Garris and the Dickey
crew. It was amazing
to me. You do music
tests and a little
callout research, but perceptual research
can help so much with the little intan-
gibles. I learned (no, make that confirmed)
that we in programming sometimes need to
back up and see the big picture.

To put it in perspective, one of the
questions asked of the research subjects
was, “Who is your favorite morning show?”
Our guys, Bob & Tom, scored really well. So
did a couple of other local shows. But
there, among the top five favorite shows in
the market, was one that had been off the
air for more than a year. It blew my mind.
People actually didn't realize that this CHR
morning show wasn’t around anymore.

It made me think, “Hell, if they'll vote
for this guy in a research poll, what'll they
write in their diaries?” Perception is indeed
reality. This particular show had been on
for years in the market. After he was blown
out, the listeners still associated his former
station with him, and vice versa. That
lesson also made me think about how hard
it is to relaunch or completely flip formats.
Overcoming heritage can be a real bitch.

www americanradiohistorv com
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Margot Smith
PD, KXNA/Fayetteville, AR

[ can't name any one person who has
been my mentor in my programming
career. | tried — honest, | did! But to
single out one person when I've relied
on and learned from so many is an
almost impossible task. So many peo-
ple have given me sage guidance at just
the right time in my development as a
programmer. Dick Kernan believed in
the “smartass” and helped me board the
clue bus. Dickie Shannon started me on
my love-hate relationship with Selector.
Lorna Ozmon practically held my hand
through my first programming gig.

Val Garris taught me the ins and outs
of formatics and always gave me a lively
debate on music. Dave Popovich showed
me how to think critically about pro-
gramming. Alex Tear led by quiet ex-
ample. Allan Fee showed me what it
really meant to program a current-based
radio station. Greg Gillispie helped fine-
tune the lessons of Val and Allan. Tho-
mas Westfall taught me how to be more
creative in my thinking.

All these people, and more, were there
during the many transitional learning
phases in my career. Though some of the
‘relationships were not always smooth,
all of these people have left a part of
themselves and their radio voices on my
programmer’s “inner conscience,” which
I hear aimost every day. My knowing each
of these people has given. My program-
Qing depth and value. ® )

The opposite side of that coin was
proven in an article by Kevin Stapleford
that I read a few years ago. He talked
about seeing a station logo on the side of
a bus. The logo read “World Class Rock.”
On a whim, he decided to check out the
station and found that it was really sort of
mediocre. The problem wasn't the moniker
— that’s a big, ballsy-sounding slogan,
perfect for certain mainstream Rock
stations. The problem was that the
product didn’t match the branding
statement.

If you're going to claim to be “World
Class” then, by God, you'd better deliver.
(Remember, the Titanic was unsinkable —
whoops!) The points Kevin made were sort
of the flip side of what I had learned from
the Cumulus research. Perception is reality,
true, but backing up your branding
statement is invaluable in creating that
perception.

I've seen Hot AC stations brand
themselves as “Today’s Best Music” and end

Continued on Page 55
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“ATLANTA loves ‘California’!”
- Leslie Fram WNNX
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up getting swatted like flies when a true
CHR comes along and gives the kids what
they really want. Suddenly, the old AC
sounds ridiculous trying to present itself as
voung and hip.

Basically, if you use a statement like
“The Rock Station” or even “Extreme,” the

“l don’t think | ever
learned as much in
a radio station set-
ting as | did sitting
on top of a cement
picnic table, clip-
hoard, pen and CDs
in hand, listening to
David Garr while he
walked around look-
ing up at the stars
and talking radio.”

Michael Todd Mobley

music, imaging and personalities better
reflect that statement. That way, you can
really be extreme, instead of just talking
about it.

Jeff Appleton
VP/Promotion, Razor & Tie

We all like to talk
about how what we do
comes down to
relationships, but I
think we all have one
or two of those
situations that remind
us that is not just a
cliche. I have many
: examples, but two
that immediately come to mind invelve Al
Hofer, when he was at KSHE/St. Louis back
in the mid-'80s, and Doug Podell, after he
left WLLZ/Detroit and went to WNCX/
Cleveland.

Starting with KSHE, I was working the
AC/DC album Flick of the Switch. KSHE had
played everything from AC/DC, and I
thought I had an out of the box add, no
problem. Well, I called for the add, and it
wasn't there. I got on the phone with Al,
and he informed me that it was no mistake.
Rick Balis wasn’t digging the album. Vince
Faraci, my boss at Atlantic, hit the roof, and
I had to get to St. Louis ASAP.

The next day I was doing my best to
convince Al and Rick. Rick left the toom,
and I was standing there screaming at AL I
am not a screamer, but I just let fly with a
verbal assault. The whole station was
watching and hearing this. Al fired back.

After about 10 minutes, everything
stopped. We just looked at each other.
Then — why, T'lL never know — I said,
“Hey, you want to grab lunch?” Al said,
“Sure,” and off we went.

We didn't discuss AC/DC at lunch. We
talked about everything but. The record
was added the following week. I learned a
lot from that situation, but mostly it was
what we all talk about but often forget:
There's business, and there’s personal. You
have to learn how to handle both and know
the difference.

I worked Doug when I was a local in
Detroit and he was at WLLZ. Doug and I
established a good working relationship.
When he left to go to WNCX, a lot of label
people stopped calling him, and they
certainly didn’t service him with product,
because he was at a Classic Rock station. I
guess I was still too much of a newbie to
know that was standard operating proce-
dure. I kept sending Doug music. If I was
in Cleveland, I would call him and visit or
maybe go to lunch.

I just figured that he had helped me out
when he was in Detroit. He helped me
break some records. (And, yes, he also
helped ruin some of my weekends by
playing records weeks early — most of the
time before I had even heard them!) My
point is, I never thought much about it; I
was just doing my job.

When Doug went to WRIF/Detroit, I
called to congratulate him, and he thanked
me for being one of the few people who
continued to work with him while he was in
Cleveland. He also mentioned what I did to
other people. Because of this, any problem
that has ever come up between a label I
worked for and a station Doug worked for,
we have always been able to work out in a
mutually beneficial way. We both win.

I also want to say that I feel fortunate
that T am getting ready to celebrate my
20th year in promotions. My mom still wants
to know if I intend to do this for a while. I
have worked with some amazing people over
the years. Some of the best were Doug
Morris, Dave Glew, Polly Anthony and Chris
Blackwell. Geez, Phil Q was my local A&M
rep when I was in radio. I also had Barry
Lyons, John Sykes, Bruce Moser, Kevin
Sutter, Michael Plen and Marc Bensch as my
promotion people when I was programming.
I learned from all of them.

What is sad to see right now is that
there are some awfully good promotion
people out of work. Any one of them could
improve a label’s promotion department.
Don't overlook them. Don't forget them.
Reach out and make a phone call to them
or for them.

John O’Connell
PD, WPBZ/West Paim Beach
Radio is a very cruel s

business, but cruelty
can teach you lessons
that last a lifetime. In
July of 1993 I learned
one that I still reflect
on almost every day of
my life. I had been
working at WIMN/
Boston as a sidekick-
producer-sports guy on

the morning show. Earlier that year
the station had switched formats from
CHR/Pop to CHR/Rhythmic.

As usual, the management gave
everyone the speech where they say,
“Don’t worry. Everything’s going to
be fine.” Well, it wasn't. Less than
three months later I was unemployed.
When I asked why I was being let go, I
was given the other standard line: "We've
decided to take the show in another
direction.”

I'll never forget calling my wife at the
time and telling her that I had lost my job.
My head was spinning, and my stomach
was turning. Seven months earlier we had
had our second child, and now I had no
way to support my family. Panicked, my
wife called a friend of hers and asked if I
could work for him until I found a job.

Twenty-four hours earlier I was doing
what I loved. Now, I was up to my eyeballs
in grease, working as a rigger and driving a
truck. In short, riggers are guys who move
objects from as small as a couple hundred
pounds to things as large a 40 tons. The
minute I walked in, I knew it was not for
me, but it lasted much more than a
minute. It lasted 18 long, grueling months.

I found myself in places that most
people never see or want to see, from the
inside of incinerators, decrepit factories
and bank vaults to the tops of buildings
and warehouses. I spent endless hours
hauling, rigging, floating and moving
equipment that was never meant to be
moved. It's hard work. It does a number on
your body, and one wrong move can mean
serious injury or death.

As time went on, I became depressed. I
had exhausted what I believed to be every
possible way to get back into the business
that I loved, and nothing was going my
way. Sure, I had interviews, but most of
them were out of courtesy and never
amounted to much. A few led to part-time
work at dead-end stations. A few people
even told me that I was overqualified, if
there actually is such a thing. I felt like I
was going nowhere fast.

It was Thanksgiving 1994, and I was at
an all-time low. I am not embarrassed to
say that I was suicidal. Christmas was a
month away. I had a wife and two
beautiful children to support, and I was
feeling like a failure. I had been in radio
since I was 16 years old, and it was all I
knew or wanted to know. I had hit rock
bottom, or so I thought.

Then, out of the blue, I got a call from
a woman whom I still consider to be my
angel. Her name was Beverly Tilden, and
we had worked together a few years earlier
at WXKS (Kiss 108)/Boston. Bev had heard
from former Kiss 108 and WIMN (Jam’n)/
Boston PD Sunny Joe White that I was still
unemployed. She wanted to know if I was
interested in a producer’s job at American
Radio System’s WEEI (Sports Radio 850)/
Boston, where she was the Promotion
Director. She told me that it didn't pay
much, but it was a way back in. I jumped
at the chance. On Dec. 14, 1994, I was
hired full-time to produce sports talk. I
could finally throw away the rigger’s

www -americanradiohistorv com

March 15, 2002 R&R ® 55

\

Ttre Origins Of Kriowledge
Chris Reeves
PD, Waitt Radio Networks
It all started with those damn

morning announcements in high school.
Then it was time for me to move on
from high school to college life at the
University of Wisconsin, Oshkosh. 1 got
involved early with the college station,
WRST, and started classes with the one
and only Ben Jarman. It was Ben's laid-
back attitude that made radio fun. From
razor-blade splices to the cueing of
carts, Ben taught me all | needed to
know to make the jump to commercial
radio.

Atter a short time at WRST | found
out about a part-time opening at WAPL/
Appleton, W1. Long story short, | ended
up getting the gig thanks to PD Garrett
Hart, who believed in me.

While at WAPL, | continued going to
school and working part-time on week-
ends. | would have weekly airchecks with
Garrett, and | would hang out afterward
to talk with MD Bob Baron. | picked up
many things from Garrett, Bob and, of
course, Ben while attending classes.
Gaining the initial confidence in college
was key, but it was Garrett and Bob who
really worked with me and helped me
along the way.

| learned that interaction with the
community and the clients was a key to
success. Taking that extra step for
someocne went a long way. Preparation
was a must as well — for instance,
always being ready for your next break,
looking good while doing personal
appearances and always treating a
listener with respect. Be positive, have
fun, and get creative! (And, of course,
never eat or drink in the studio!) m

J

.

uniform and get creative again. For the
first time in a year and a half I was happy.

Most would think the story ends there,
but it doesn’t. One night, while roaming
the corridors of American Radio, I ran into
this really cute girl by the name of Amy
Doyle. She was the MD at WBMX (Mix
98.5)/Boston under Greg Strassell.

My job was to write and produce new
production for the sports talk shows at the
station down the hall. I was using mostly
alternative music at the time, and what
little we had was locked away in the music
library. Amy had the key, and after I had
borrowed it 30 times or so, we began to
talk about our passion for the music and
the lifestyle.

Continued on Page 56
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In February of 1994 Amy pulled me
aside and asked me if I wanted to become
involved in a project that she was working
on. She explained that Steve Dodge was
getting ready to possibly sign on an
Alternative station in South Florida. She
asked me if I had any interest in helping
her pitch for the job as PD. She told me

“The most credit
must go to the
people who have
worked for me.
They taught me,
as a manager,
that | really work
for them.”

Tim Maranville

that we needed to develop a game plan so
that she could approach Steve. We went to
work.

We sat on the floor of her Commonwealth
Avenue apartment and built the entire radio
station on a white, lined pad of paper. From
the name to the music to the initial
imaging, it was all there from the ground
up. We called it “The Buzz,” because, at the
time, there were no other stations with that
name and, to us, it was perfect.

A week later Amy met with Steve and
made the presentation. One month later she
got the go-ahead, and we began construc-
tion of the sign-on and the initial produc-
tion. We met at odd hours in a small, out-
of-the-way studio so that no one would
know what we were doing.

On July 3, 1995 we signed on WPBZ
(The Buzz) in West Palm Beach with Amy as
PD and me as Asst. PD and Production
Director. I was back in the game and having
the greatest time of my life. I was there
because I never gave up the fight. I could
have many times, but I didnt, and I thank
God for that every day, because I was close,
very close.

A year and a half later Amy moved to
Dallas to become PD of KKZN (The Zone),
and I became PD of The Buzz. One year later
I took over a second station, a Hot AC. My
dream had finally come true. I was where I
had always wanted to be, doing what I'd
always wanted to do.

While the story’s not short, the lesson
is: If you want something bad enough,
you can have it if you don’t give up the
fight. Radio is unforgiving. It doesn't
matter what you did last week or last
hour, it's what you're doing right now that
counts, and people remember that. The
other lesson is one that most people
forget: This business is very, very small.
Treat people with respect. If it wasn’t for
someone I had worked with years earlier, I
wouldn’t be here today.

Gary Spivack
VP/Alternative & Rock Promotion,
Capitol

I keep relearning the
same lesson. Promotion
101: Never refuse
airplay. Remember this
if a station — of any
format — wants to play
a song that may be a
little before your record
label’s timetable. Slots
on radio station
playlists are tighter than ever, and getting
new airplay should never be taken for
granted. If a station actually wants to play
something you are promoing or even about
to promote, make it work. You might not
get another chance.

Jack Daniel
PD, WEND/Charlotte
R T've learned so many
things from so many
people that it's hard to
cite one particular
event as a program-
ming revelation, but I
will do my best to give
credit where credit is
due. Since we all steal
it @ in this business, I'll
probably do so without realizing it.

I'd like to quote some phrases that have
always carried me when the mission gets a
little cloudy and explain what I interpreted
them to mean and how I have used them to
try to do my job.

People don't know what they like, they
like what they know: Keep your radio
station superfamiliar if you want to win.
People who call your radio station asking
you to broaden your playlist will only spell
your doom if you let them influence how
you rotate your big hit records. I've been
accused of keeping a fairly tight playlist
over my career, and every time I start to
second-guess myself, I think about this
phrase and credit it to the late Lee Michaels
of Burkhart, Abrams, Michaels, Douglas,
circa 1980, when I was Programming WR0Q/
Charlotte.

Variety is “Play my favorite songs over
and over again”: Variety is a perception of
the listener. Their favorite songs is their
variety. This has kept me from expanding
my list to try to give it variety. Well-
researched songs that play in rotations that
mirror their scores are always the best way
to move the needle. Cume-appeal is
essential, but you still have to balance,
especially in the Rock world. There is a need
for image tracks, but you have to fill in the
holes with records that can appeal to the P2
and P3 listeners in your audience, depend-
ing on the competitive situation that you're
in. I credit this to Don Benson, with whom I
worked in 1986.

The listeners pick the hits. A PD's job
is to pick the best stiffs: I've often
thought it was ludicrous to give a PD credit
for picking a hit. Through sales, phones and
research, the listeners pick the hits that will
rise on the charts in any given year. Having
said that, I know that a PD stepping out
early on a song, especially in an influential

situation, will put a song out there,
but, ultimately, the listeners, who
don't live in the world of knowing who
the PDs are, will determine a song’s
fate.

There is a small percentage of big
hits in a year in any given format. Go look
in your “trash” category and see how many
didn’t make it. Some of them are decent
songs, some aren't. Take a certain amount
of pride in the good songs you added that
didn't make it. It was and is a good part of
your station blend. I'll give Steve Rivers,
when we worked at Pyramid, the nod on
teaching me this.

Pete Rosenblum

VP/Promotion, Mammoth

: The biggest business
lesson I learned was at
the young age of 19,
while interning for
Larry Braverman at
Elektra. He was doing
marketing at the time.
I was at some new-
release party and, of
course, schmoozing
with all the assistants. One of them asked
me what I thought of Larry and how I liked
working for him. I answered that Larry was a
great guy, but that he had about a million
CDs in his office and had never offered me
one. (Remember, these were the days when
I was young, and seeing that huge amount
of CDs was like being a kid in a candy
store.)

A few days passed, and Larry called me
in and said, “Hey, kid, take whatever you
want,” pointing to a humongous stack of
CDs. My mouth dropped, and I immediately
moved in for the kill with plenty of empty
boxes in hand. I was so excited, I couldn’t
contain myself. On my way out of the
office, tons of CDs in tow, Larry stopped
me and said, “Don’t ever tell anyone that I
don't take care of you.” I never felt worse
in my entire life, and I learned at a very
young age one of the most important intra-
office rules: Don’t ever talk about someone
behind their back.

Mike O’Connor
PD, KTCL/Denver
Listeners are our

greatest teachers.

Arbitron asks them
what stations they
listen to and for how
long. It even asks for
their criticism and
comments. Everyone
in the industry should
il s spend a day in
Baltimore at Arbitron or, at the very least,
read the comments now available in PD
Advantage. Arbitron diarykeepers will teach
you a lot. I wish I had traveled there at
the beginning of my career.

Diarykeepers taught me that media
clutter makes them confused. They'll
attribute morning shows to the wrong
station. They'll get the call letters wrong or
forget to enter them altogether. People
keeping a diary report listening to 93.7
when they mean 97.3, or they'll write

wwaw americanradiohistorv: com
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Mike Murphy
PD, WDYL/Richmond

While most people in this business
will credit their first PD as their biggest
influence, | must credit several people.
| believe that experiences, whether
good or bad, {ead to shaping you both
as a person and a programmer. | have
to credit Al Severy first. He was the guy
who gave me my first job, at WLKZ/
Wolfeboro, NH. More important than a
chance, he pushed me to live right and
make wise choices. While this didn't
always work, his heart was in the right
place.

I couldn’t finish this without also
giving my thanks to JR Edwards, Sunny
Jo White, Dallas Kincaid, Lee Trapp and
Jody Drury. These are people who
believed in me when | didn't really
believe in myself. They stuck with me
through the mistakes and gave praise
during the successes. While every
person has impact, | learned the most
from these people. The way they handled
themselves professionally and person-
ally and how they impacted their com-
munities.

| almost forgot: | have to say a special
thanks to JR and his wife for letting me
stay at their house and use the laundry.
The early '90s were pretty lean times,
and I'll never forget their generosity.
Yeah, | drank all the beer. m )

“flipping stations” in the space that asks
for the call letters, or theyll cram six
stations into a listening span of 15
minutes, resulting in no credit for any
station. They'll report listening to stations
mostly by entering the frequency position
and only rarely refer to the station
nickname.

Had I known then what I know now, I
would never have let any production
element or on-air break run without
mentioning both frequency position and
call letters. I'd make the frequency position
the largest thing on the billboard. I'd make
sure that the morning show always gave
the station name and frequency position
every time they said their show name. I
would have made sure that all promos I ran
did so with enough frequency to get the
message across — at least a hundred
times. I would have limited the number of
thoughts on the radio station to one or
two, and I would have hammered them so
that my station could work its way out of
the maze of clutter in the listener’s mind.

Arbitron diarykeepers aren’t as close to
things as we think they are. I've found that

Continued on Page 58
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Relationships are the foundation on which
we have built our business.

These relationships continue to be the driving force
behind our success and the success of our radio stations.

The Jerry Brenner Group

Working hard for our clients is something we have never
taken for granted. In a business that has become
overly driven by the promise of dollar signs, we maintain
our belief that
Integrity
Credibility
Consistancy
And

Quality
Are what truly matters.
ALTERNATIVE MODERN ROCK

Jonathanlev  Taralnterland  MaxTolkofl  Kim Blackburn
CarterDahm  LaurenCubista  Stacey Thurman

233 Harvard Avenue Suite 11
Brookline, MA 02446
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it takes a while for them to notice format
changes, let alone small music adjustments
or DJ changes. The phase you add more
‘80s to the mix at your station is the phase
you'll see an Arbitron diary comment from
a P1 that says you don't play any '80s. Nine
months after you bring back a popular
morning show to the market, you'll read
several comments saying, “I wish someone
would bring Biff and Bob back.” I always
laugh at the person who wants to do a
perceptual after the new morning show has
been on for three months.

I've also learned that even when
Arbitron diarykeepers get it right, stations
can shoot themselves in the foot. For
example, stations that do not fill out their
station information packet, which makes it
easier for Arbitron to give credit. Michael
Eisner, are you listening? Disney stockhold-
ers take note: You've lost credit for three
consecutive books in Albuquerque because
the station did not submit “Radio Disney”
as its slogan ID. You lost quarter-hours in
Minneapolis for the same reason in the fall
2001 survey. I saw it in black and white:
Radio Disney written down, no credit
given. How many other Radio Disney
managers have failed to fill out a simple

“As a programmer,
you are part coach,
psychiatrist, par-
ent, Zen master and

friend.”
Mike Murphy

piece of paper, costing them potentially
millions in revenue as the result of reduced
market share. Lessons learned.

According to Arbitron diarykeepers,
normal listeners spend far less time with
their radio stations than we industry types
do. You are lucky if you get more than a
half-hour of reported listening on any one
occasion. You are even luckier if you get
more than two days of reported listening.
Without callout research at my disposal, I
tended to use my personal consumption —
or, worse yet, industry charts — as a guide
for moving music through the system.

Had I known early in my career how
normal people listen to the radio, I might
not have been so quick to put new music
into power and to put power songs into
recurrent and recurrents into rest. It wasn't
until I started looking at callout research
that I realized just how long it took for
normal listeners to become familiar with a
record. When a normal listener really liked
and wanted to hear a song, I had probably
taken it out of rotation for fear of it being
burned. Lessons learned.

Arbitron diarykeepers like to bitch and
complain a lot. I wish I had seen com-
ments about excessive talk earlier in my
career. I might have paid more attention

to the mechanics of my clock. I might not
have scheduled a liner about a car
giveaway adjacent to a long promo about
the very same contest. I might not have
allowed 45-second production elements to
run out of a six-minute stopset. I might
have paid more attention to DJ word
economy — making the point in 15
seconds. I might have paid more attention
to thought-stacking in a liner or promo.
Less is more, and more lessons learned.

Arbitron diarykeepers tell us that they
tend to listen to radio stations at the same
set times from one day to the next. I wish
I had mastered Selector music-scheduling
software earlier in my career. I might have
done a better job of making sure that both
new songs and old songs played in as many
different hours as possible before repeating
in the same hour. I wish I had been more
consistent in setting my station dayparts
and song dayparts. Defining morning drive
as 5-9am then dayparting a song for no 5-
8am play meant that when the song did
play in the daypart, it would always play
during the 9am hour.

Arbitron diarykeepers tell me that
satellite radio might work. Complaints
about commercials on traditional radio are
at eardrum-bursting level. Some express a
willingness to pay for commercial-free
music channels, others happily settle for
commercial-free Internet radio. We should
take our listeners’ comments seriously to
avoid the “woulda, shoulda, coulda” deja
vu we'll undoubtedly experience in the
future.

Lessons learned.

Lance Hale
PD, WLRS/Louisville

The most important lesson I learned?
That's easy. It was when Alan Sneed
became consultant of WIBX (99X)/Ft. Myers
and started making all of these subtle
changes. I questioned everything. I
thought that when someone called and
requested a deeper cut from their favorite
band, we should play it. I thought wrong. I
learned that you don’t program your
station for the 2% or so that calls in.
There's no future in it. I learned the
difference between a P1 and a P2 and how
to cater to both of them. My eyes have
been opened.

Mike Murphy
PD, WDYL/Richmond

When I was writing this, I was trying to
think of one particular situation that would
be beneficial to share. Several specific
events come to mind, but I would like to
speak in broader terms, if I can. Very
simply: Treat people the way you would
want to be treated.

As a programmer, you are part coach,
psychiatrist, parent, Zen master and friend.
Be the kind of programmer you've always
wanted to be. Do what you say you're
going to do. Treat your part-timers like
humans. They have goals and feelings
too. Make them pay their dues, but treat
them the way you wish you had been
treated during your early years. Be calm

and a problem-solver. Anyone can be

a raving lunatic or ego-head, but

how does that help your station win
any faster? Wouldn't you rather have

a staff that loved coming to work

every day? Granted, there are situations
that will require lunacy, but give your
jocks a platform to be creative and support
them — that's all they want.

I want to say only one thing about
dealing with record reps: They have a job
to do. While sometimes it can seem that
they are compassionless weasels with their
own agendas, maybe they feel the same
about us. Make sure they have a plan for
your station, and your life will be much
easier — well, maybe not yours. Now, let's
have a big hug.

Wendy Rollins
PD, KRZQ/Reno, NV

Due to the fact that
I have been a
programmer for less
than a year, I am still
learning as I go, but
there is one piece of
information that I
picked up as a jock
that still holds true.
When I was working in
Greenville, NC on a morning show, my co-
host, Tommy Collins, and I had mandatory
meetings every day with my PD, Jeff
Sanders. There were three words that Jeff
continually preached: Live the lifestyle. I try
to continually remind myself of this. What
are the listeners doing in their spare time?
What do they watch on television? What do
they care about?

I try to catch the late-night monologues
and read as much as I can, but I find that
eavesdropping does the trick. Listen to
what your demo is talking about in the
clubs and even at the grocery store. If you
know who they are, marketing and imaging
becomes much clearer. Research can only
tell you so much, especially when you don’t
have the budget. You have to make that
connection with your listeners every day, If
you just listen, they will tell everything.

Margot Smith

PD, KNXX/Fayetteville, AR

e When I started at
Alternative WGRD/
Grand Rapids in 1997,
I began as the MD and
had only previously
programmed an Oldies
and a Soft AC station.
For a former punk rock
chick from Detroit,
WGRD was more my
cup of tea, and I had no trouble relating to
either my listeners or the staff. After Allan
Fee left in August of that year, I put my
name in to become the next PD. In the
meantime, I was appointed interim PD.

At that time one-third of the very high-
profile morning show left, as well as our
consultant, our promotions director and
our GSM. It was chaos! But those who
remained were very loyal and very hard-
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Kallao
MD, KQXR/Boise, iD

I've held the MD title here for a little
over three months. I'm already ex-
hausted. The display of red, green and
black burned into the back of my retinas
thanks to Selector is the love tap that
welcomed me to the world of program-
ming. Considering that I'm colorblind,
it's especially difficult. However, a real
testament to my endurance would have
to be my present PD, Jacent Jackson,
whose constant requests for more
grunge music, grapes and wine and
demanding dedication to “fillin™" it up,
checking the oil and wiping the win-
dows have really led me to being the
outstanding MD that | am today.

in all seriousness, Jacent has been
one of the best mentors | could have
asked for. His compassion, understand-
ing and, most of all, honesty have given
me insight that | never thought possible.
Rather than say Jacent is a radio guy, |
think a finer compliment is that he's fun.
He’s fun to be around. He's a pal on the
air and in the office. He's a genuinely
entertaining person, who, like myself,
often wonders how we get away with
doing what we do for a living. However,
underneath that fun, lighthearted men-
tality is a guy who knows his stuff. It's
what makes him an excellent teacher:
the ability to explain programming
concepts while showing their relevance
in application.

Jacent's a fan of the perpetual under-
dog, and his ability to turn me into a music
director is an example of that. Just yester-
day, after a few difficult hours at work, he
asked meif | needed a hug. ! said, “No!" of
course. He hugged me anyway. That is

@ication. = /

working, and we managed to pull it all
together.

All the while I knew that my GM and
his boss did not think very highly of my
abilities. They made it clear to me that
their gut feeling was that I could not keep
WGRD growing the way Allan had, nor,
from there, lead the station to the top of
all the key demos. The way they presented
it to me, I half-believed them.

When they hired a young man with very
little programming experience to become
PD, I retreated into my MD corner, licking
my wounds and feeling like crap because I
had more than shown that I could do the
job — trends and extraps were up and

Continued on Page 61
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strong, we were getting a lot of press, the
station sounded tight, we were making
money, and everyone was working as one.

This person lasted about five weeks, and
they gave me the interim PD nod again. As
they conducted a very public search, I
swallowed my embarrassment, but never my
pride, and continued to guide WGRD
through another transition.

This time I wasn't going to be so
accommodating. I did something very
unlike me at the time: I asserted myself to
management. I set aside my idea that they
must know more than I did because their
suits were expensive, and I moved my
things from my cramped MD quarters into
the vacated PD office. I told my GM that I
would be happy to move them out for a
new PD, but, until then, since I was
interim PD for the second time, I needed
the tools that office had to do it right.

Finally, after what I jokingly called the
“anyone but Margot” four-week search for
the second time outside the building, the
GM came to me and made me an offer. I
was officially appointed PD of WGRD in late
January 1998 and remained there until my
resignation in July 1999.

It could have been merely a Pyrrhic
victory, but I can proudly say that my team
at WGRD continued to grow and the station
became not only a lifestyle leader in the
city, but a ratings leader as well, in all
three key demos. All well and good, you
say, but where’s the lesson?

This is the lesson: Never ever let
whether you get a job determine your
worth in the business. Or your worth,
period. It may sound easy now, because I
eventually got what I wanted and did very
well at it, but my pithy retelling of the
events cannot adequately convey my
exhaustion, frustration and confusion at
the situation I found myself in.

Management is not always right. Never
give up without a fight, and fight the battle
smart. Unorthodox is never bad, as long as
you don’t hust someone along the way. Risk
can be good. And if you become a manager,
or already are, never let anyone on your
staff feel they are second-best.

And never lose your sense of humor.

Kallao
MD, KQXR/Boise, ID

. I had just started
M interning at WKQX
(Q101)/Chicago. I was
- helping set up for a
5 2 performance for a
local band when a
college class came
through on a tour.
James VanOsdol,
currently MD at WZZN/
Chicago, who, at the time, was a week-
ender and local music host, was around the
studio prEpping for the band. The person
leading the tour introduced the students to
James, and after James gave a brief
rundown of his duties, a student asked the
guestion, “What does it take to get on the
air?”
James said something that I never
forgot. He said that a lot of people think

you need to go to college or broadcasting
school to run a board. He pointed at the
jock who was on the air and said, “See that
control board and those cart decks? It
takes 20 minutes to learn how to do that.
It takes someone who can communicate
with people to stand where the jock
stands. Read. Read magazines, read books,
learn anything about everything you can.”

1 was so floored by his comments to a
bunch of college kids who were probably in
some kind of broadcasting school. Essen-
tially, he was telling them, “You don't need
that.” He was so right. Four years later, in
a world of few CDs and no carts, it’s those
who can communicate and entertain who
excel in this industry. They are words that
I never forgot.

Scott Jameson
PD, WRZX (X-103)Indianapolis

I haven't learned
my greatest program-
ming lesson yet, and I
don't know if I'll ever
learn it. Radio is a
continuing journey
filled with curveballs.
ok I have, however,

; found some credos to
\\ live by that have
helped me considerably.

1. You missed a spot: I feel fortunate
that my first job in radio also included
cutting the grass at the tower site. Nothing
like hacking tall weeds to make you feel
like you're in radio. Such humble begin-
nings make you appreciate everything else.
They also help you teach younger people
on the way up. No matter how shitty their
shift or the 4am banner hangs, you've done
the same or worse. When your people know
that you're not speaking from some ivory
tower, but from honest experience, it will
show the next generation that hard work
and determination still carry a lot of
weight.

2. Money can’t buy you love: I took a
job once because the money was better
than I'd ever been offered before. It was
that classic struggle between greed and
knowing that the job really wasn’t for me. I
kept telling myself to look past it. I took
the job, hated it and had a GM who was
like Hitler on a bad day. It was a lesson
learned the hard way. All the money in the
world wouldn’t have made that gig any
better. It also taught me to do my
homework. If I would have done a bit of
research, I would have noticed that I was
about to be the sixth PD in a span of three
years. Dumbass.

3. Fore share: Back in the ‘60s, pro
golfer Gene Litler was on a tear and was
winning or finishing in the money tourna-
ment after tournament. A reporter asked
him what his secret was. Gene replied, “The
harder I practice, the luckier I get.” That
sentiment relates to radio programming
and ratings as well. As a PD, you have to
constantly reinvent your product and really
practice at getting better. The harder you
work at your craft, the better your product
and, hopefully, the luckier you become
when the ratings come out.

I've also learned that hard work and
making sure that your staff knows that
you put in the time and effort to
benefit everyone are key to respect.
I've worked for stations where you
hardly ever saw the PD.

4. Redheaded stepchild: Frank
Wood, who purchased X-103 about 10
years ago, taught me so many lessons
about using your station to draw attention
to yourself. He strongly believed that the
true magic of radio came out of a type-
writer. I learned to position WRZX using his
guidance, in terms of being unique and
odd. Whatever we did in the early phases
of X-103 was meant to help us cut through
the clutter of other media and to make our
new voice heard.

We always imaged ourselves as the little
guy. We took the underdog role when we
were on our way up, and we still do. Our
10th-anniversary imaging basically
ridicules who we are and what we've done:
"Celebrating 10 years of underachieving,
the redheaded stepchild of Clear Channel
Worldwide, WRZX/Indianapolis.”

5. Showtime: When Jim contacted me
about contributing to his feature on
lessons learned, the first thing that came
to my mind was event marketing. If you
buy into the idea that radio is just another
form of show business, this is the area of
radio that programmers can really use to
effectively brand their stations. X-103, like
many other stations, has been fortunate
enough to have strong events and festivals
that contribute significant NTR to the
station’s bottom line. Equally important,
however, are the loyalty and brand
awareness such events add to the percep-
tion of our call letters.

I've learned that doing quality events
for a fair price is the best way to hook up
with your active audience. We do four
annual benchmark events at X-103, along
with other, smaller functions that generate
cash, goodwill and call-letter retention. It's
like Fan Appreciation Day at the ballpark.
If you take care of your audience with big
events, they'll stick with the team.

Shark

PD, WSUN/Tampa
- ' & As far as the one
defining lesson I've
learned in my career,
there isn't just one. A
series of lessons (and
teachers) has brought
me to where I am
today. In chronologi-
cal order, here are just
some of them:

1989: Doug Gillen, GM of my first
station, teaches me the reality of a radio
station flipping formats — that sucked!

1992: Nick Allen, PD of WKTK/
Gainesville, teaches me the importance of
executing the basics on the air, day in and
day out.

1993: John Frost, OM of WJRR/Orlando,
says, “You can say anything on the radio
— once!” It's as simple as that.

1995: Tommy Kramer, the best coach of
talent in the world, teaches me that, while
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Pete Rosenblum
VP/Promotion, Mammoth

| learned from the best in the
business: Craig Lambert at EastWest,
Greg Thompson and Matt Pollack at
Elektra and Richard Paimese at Arista.
Each of them had his own way of leading,
managing and doing promotion, and |
really enjoyed working for ali of them.
Craig taught me to be aggressive and
persistent, Greg showed me how to
analyze airplay, Matt introduced metoa
lot of important people and taught me
how to have the most fun possible while
doing my job, and Richard and Clive
Davis at Arista showed me how to win
and to never settle for anything less than
Platinum records — and | never will. m

show prep is crucial, don't forget to
capture the “now” moment on the air.
Finally, a collection of programming
geniuses has taught me a million lessons
about the importance of knowing your
station and its role in your market.

Tim Maranville
PD, KZON/Phoenix
You asked me to

prop up that one
person who “did it” for
me and then present
some lessons. Unfortu-
nately, I've never been
structured that way, so
there is not one person
who would hold up to
the test you are
putting forward. My learning and motiva-
tion have come from many, and not all of
them in radio.

I grew up playing baseball, like many
children. I first heard the words “killer
instinct” from my Little League baseball
coach, Mr. Tom Purcell. He taught us to
win decisively, and we did. He also taught
us to be humble in victory.

Like most teenagers, I learned nothing
in high school, except how to drink
without my parents finding out. I've
forgotten who taught me that. In college,
here in Phoenix, Coach Frye taught us
discipline. I can still hear him shouting the
words, “Make every routine play and the
occasional spectacular one, and you will
always win,” as we were fielding our 160th
infield fungo. He was also right.

I started in radio at the age of 11 in Las
Vegas. The first thing I learned, besides
running a tight board, was that radio is
supposed to be fun. Mike McCarthy taught
me that. He also taught me how to cue
records (remember that?) and how to run a

Continued on Page 62


www.americanradiohistory.com

62 ® R&R March 15, 2002

Continued from Page 61

The ORIGINS Of RNoWJLedGe: LearNIiNG

tight board. Rick Denton, my second PD,
taught me to take chances on people, as
he took a chance by putting me on the air
at a very young age. I still think he was
right.

Dave Anthony taught me brevity and
word efficiency. Dave Van Stone taught
me to think outside the box and to laugh
as much as possible on the job. Guy
Zapoleon, my fifth PD, taught me music
clustering and how to listen to music. Craig
Parsons, my sixth PD, taught me local,
local, local and how to clean a transmitter
site. Jesse Bullet taught me to strive for
perfection. He always used to say, “Tim, we
fly F-16s. If we make a mistake, people
die.”

My first morning show partner, Rodney
Schumacher, helped me discover theater of
the mind. Todd Wallace and Jay Stone
helped me discover contesting, with the
Call Girl. Todd also introduced me to
callout research, as he did so many of us.
My second time around with Dave Van
Stone, he taught me that big-market radio
is just like small-market radio: “Salespeople
never make a fresh pot of coffee, and that
promotion must go on now!”

Those were my PDs. After that I was on
my own to learn from people like Randy
Rahe, who taught me how to sell in Fresno;
Rob Balon, who taught me all about
benchmarks, quality research and finding
the researcher’s motivation; Tom Watson,
who taught me competitive strategy and
frequency; Scott Shannon, whom I've never
met, but who taught me in an R&R article
to “learn how things work”; and Chuck
Artigue, who taught me “You can do it for
less ... no, less than that.” Chuck also
taught me fiscal responsibility and how to
make every single dollar count. Clancy
Woods has taught me to reinvent weekly
how we approach our jobs.

With all of that, the most credit must
go to the people who have worked for me.
They taught me, as a manager, that I really
work for them. I'm the guy with the
responsibility of enabling them to create
the product. People like Dave Pratt, Bill

“We all like to talk
about how what we
do comes down to
relationships, but |
think we all have
one or two of those
situations that re-
mind us that is not

just a cliche.”
Jeff Appleton

Gardner, Tim & Mark, Dave Smiley, Greg
Simms, Naryan Lewis, Jack Dean, Paul
Wells, Craig Hunt, Todd Walsh, Paul

“Never ever let
whether you get a
job determine your
worth in the busi-
ness. Or your worth,
period.”

Margot Smith

Peterson and many others have taught me
to respect them as artists, treat them with
dignity and be a good listener. It is a
book, rather than an article, that would
reveal the massive amount of discovery in
my career that came from team-member
feedback.

I know this looks like an Academy
Awards speech, only shorter. However, this
is how I have learned and how I continue
to learn. I feel very lucky to have had the
opportunity to learn from the fine people
mentioned and from all of those not
mentioned. Still, despite all of this
learning, ask any of my employees, and
they'll tell you, “He don’t know jack!”

Michael Todd Mobley
PD, KQRX/Odessa-Midland, TX

There are many
lessons I learned from
David Carr. Instead of
what those specific
things are, it's more
interesting to know
where I learned many
of them. Friday nights
I hosted a retro show
: from 10 to midnight. I
would end my afternoon shift at 7, and
David and I would drive to 0.C. Fisher Lake.
There was a place called Wink Hill. You
could see dozens of radio towers across the
area. It was a cool place to hang out that
the high schoolers had forgotten about.

We'd take a few beers. I'd grab my two
boxes of CDs, and we'd knock back a few
while I planned the show for that night.
We'd listen to the night guy and call to
give him hell whenever he screwed up a
break. It was during those times that David
would tell me stories of KVIL and Dallas
radio. Along with the war stories, he would
also tell me why things were done the way
they were. It was through those tales that
I picked up promotional ideas and learned
about formatics.

I could ask one question, and he would
answer for 20 minutes. Then he'd say
something like, “Sorry, I'm going on too
long.” The biggest lesson here is that,
when I would shut up and listen to what he
was saying, I would learn 10 things beyond

what my original question was. When
you find a PD who is willing to take
the time to not only show you how
things work, but also why they work
the way they do, that's when you've
tapped into a gold mine of informa-
tion.

I had been in radio for about 10 years
at that time. I don't think I ever learned as
much in a radio station setting as I did
sitting on top of a cement picnic table,
clipboard, pen and CDs in hand, listening
to David Carr while he walked around
looking up at the stars and talking radio.
The lessons don't always happen in a PD’s
office.

Dave Stewart
PD, KKND/New Orleans

Too many people
have influenced my
career over the years
to pick out one
mentor, but I will tell
you about the most
influential phone call I
ever received. In 1993
I was at Active Rock
WARQ/Columbia, SC. ;
Radio Equity partners had purchased the
station, and I was promoted from MD to
PD. I immediately began to lobby for a flip
to Alternative, which company CEO George
Sosson agreed to. We flipped about a
quarter of the way through a book, and,
since we didn't get trends, we didn’t have
any idea how we were doing until the day
the whole book came out.

Well, the station’s 12+ went 4.7-4.4,
and I was fairly suicidal. About two
minutes after I got the numbers, I was
paged throughout the building: "Dave
Stewart, George Sosson on line one.” I
wiped the cold sweat off my forehead and
picked up the phone. Before I could get
a word in, Mr. Sosson proceeded to heap
tons of praise on my efforts, citing his
recent visit to the market. He gushed
about how great the station sounded,
repeating over and over again his
confidence that the numbers would
come.

That phone call taught me everything I
needed to know about following through
on a game plan and giving your people the
support and freedom they need to execute
your vision. By the way, the next book
WARQ went 4.4-7.1.

“In a world of few
CDs and no carts,
it’s those who can
communicate and
entertain who excel
in this industry.”

Kallao
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Leslie Fram
PD, WNNX (99X)/Atlanta

| beligve that mentors surround us in our
daily lives. My first ones would be my mom
and dad, who tolerated my obsession with The
Beatles and accepted the fact that my first real
airshift at WABB was 3-6am. They understood
my passion for music and encouraged me to
pursue the wonderful world of radio.

At WABB/Mobile, owner and manager Bernie
Dittman, one of the premier radio pioneers,
gave me my first opportunity to spread my
wings. Through his actions | learned the mean-
ing of a true work ethic. He was the first to
arrive and the last to leave. As many of us who
began in smaller markets know, you don't
always have the luxury of budgets and, in
many cases, a promotions director, but Bernie
showed me that, through developing relation-
ships in the community and with business
colleagues, you can aiways get what you want.
Those early years proved to be invaluable not
only on a professional level, but on a personal
level as well.

Randy Lane was my first programming
mentor. Based on his gut, he took a leap of
faith on a young girt driven by her passion for
radio. To this day | will never deny a request for
advice or to [isten to a tape. To trust my own
instincts and not be afraid to break the rules
were the biggest lessons | learned through
Randy’s experience and insight.

That is the reason 1 trusted my instincts
about a waiter | talked to once a week who
constantly intrigued me with his musical
knowledge. His name was Lee Chesnut. | hired
him to work in the research department at
WABB. He eventually became MD and went on
to be MD at WPWR (Power 99)/Atlanta, PD at
WSTR (Star 94)/Atlanta and MD at VH1. He's
currently working in A&R at Universal.

| had the same feelings about Wiil Pen-
darvis. He called me on the request line one
day at WABB and said he wanted to be on the
radio. | asked him to meet me at a St. Patrick's
Day station promotion. To test his desire, |
asked him to dress in the station mascot suit
~— a Wabbit — and he did. After a successful
radio career — most recently deing after-
noons at WXRK (K-Rock)/New York — Will is
now doing A&R at ARTISTDirect. it was the
same scenario for Chris Williams — please
don’t leave for an A&R gig — and our night
talent, Fred Toettcher.

I was fortunate enough to observe and
absorb Randy's critique sessions, which led
me to understand how positive reinforcement
and selling someone’s strengths work to develop
great talent. It's been a tremendous too!l in
working with young and veteran staffs.

Other strong mentors include the late Bill
Phippen (GM, Power 99), who always came up
to me around 2 or 3pm and said, “Go home, it's
important to have a life,” and Mark Renier
(Market Manager, 99X and Q100) who has
guided my growth by helping me to set and
achieve goais, one of which recently came true:
the opportunity to oversee the programming of

Qwo amazing radio stations, 99X and Q100! m /
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An |nterv1ew with Brad Stenz of Virgin recording artists Moth By katy stephan

As | mentioned in my
introduction to this special,

we take a lot of things for
granted. One of the things that
we often fail to consider is the
often humble beginnings cf
our format’s stars. It shou’d be
noted that even those witk: the
brightest beginnings had ro
idea how their futures as
artists would progress.

In the follewing interview, R&R Associate
Editor Katy Stephan takes us into the mind
of Brad Stenz, from the band Moth — a
band that has been around for some Zme
but continues to live in a world of excite-
ment and retain the enthusiasm of youth.

Moth, as a band, is a great choice to
illustrate the mind-set of today artists in
the glare of the radio and record indus-
tries. Moth have been playing dives and
ctubs for 10 years, yet, in the world of the
radio and record industries, they are new.
We forget abaut the long road behind them
and only see the long road ahead.

As it is, na one knows what the fulure
will bring for Moth at this point, but we can
learn quite a bit by seeing what life is like
for them at the moment, before the
industry begins to take them for granted,
for good or bad.

Stephan mllerwewed Stenz at the end of
an intense press day.

R&R: You must be getting tired of
talking.

BS: No. Everybody's really nice.

R&R: Do you feel like you're repeating
yaurself all the time?

BS: I try not to.

R&R: How many interviews do you give on
an average day?

BS: In New York, in one day we did
something like 15. But on average it's only
about two a day.

i i

R&R: When you were growing up,
dreaming of being a rock star, did you
imagine you'd be on the phone answering
questions every day?

BS: I don't mind it at all.

R&R: I don't think that's what most
people fantasize about.

BS: I never dreamed of being a rock
star. I always dreamed of being in a Minor
Threat kind of band, driving around in a
van with holes in the floor. That was my
dream.

I just found myself so much more
involved with music. I was spending more
time in the music store than I was in high
school. The guitar salesman is the guy who
taught me how to tie a tie.

I didn't even actually graduate from
high school. I just dropped out and started
doing the band thing. I started booking our
tours.

R&R: What was your parents’ opinion of all
this?

BS: They freaked out. But they were
pretty supportive, because they saw how
involved I was in it. It was all-consuming.
They pretty much just had to get out of the
way.

R&R: How long were you doing the band
thing on your own before you started to feel
successful?

BS: We were doing it independently for
10 years. This is the only band I've ever
been in. It was always pretty consistent.
We were out there playing small clubs,
spending the night on people’s floors.

R&R: And you never got frustrated? Your
friends weren't starting to tell you to get a
job?

BS: No, I was so happy. I was so, 50
happy. I was just having the time of my life,
playing music, meeting people, traveling all
over the country. I was loving life.

R&R: How did you get signed?

BS: We finished recording our third
album, and this production company in
New York got a hold of it and really liked it
and wanted to kind of redo it. We didn’t
have a big budget or anything. He was

like, “This could be a great album.” So we
were like, "0K.” We hooked up with them
and redid the album.

R&R: At the time were you thinking,
"This is it"?

BS: I think we always expect the worst,
and then we're surprised by whatever
happens that isn't bad. But we were
excited, definitely. We got to go back and
do the album and make it sound the way
we really wanted to make it sound, spend
the right amount of time on it. We were
excited that we could really nurture the
project.

R&R: Is there one guy in particular who
really hooked you up?

BS: Mark Russell. At the studio that we
were working out of in Cincinnati, the guy
who was engineering the project said, "I
have a friend of a friend,” and he sent it to
Mark.

R&R: So after you reworked the album,
did you just get a phone call one day from
Virgin, or what?

BS: Yeah, that’s about as simple as it
was. Tony Berg just called me up one day.
He was like, “Hi. I'm Tony. I'm from
Virgin.”

R&R: Did you think it was one of your
friends trying to fake you out?

BS: We'd actually gotten phone calls in
the past. Capitol was interested. So was
Interscope. Over the years it was more like
we were waiting for the right opportunity,
not just any opportunity. I'd heard about
Tony Berg, and I'd heard about Virgin. All
the artists on the label are just incredible.
So, whatever plans he had to get me out
there, I was all about that. I wanted to
meet him as soon as possible.

R&R: When was this?
BS: This was in 1999,

R&R: What were you doing last year at
this time?

BS: I guess we had just finished
recording, and we were getting set to mix.

R&R: What was the biggest difference

Continued on Page 66
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Jack Daniel
PD, WEND/Charlotte

The people who taught me the most
about programming were the late Stan
Kaplan, who just passed away over
Christmas 2000, and his partner and
wife, Harriett “Sis” Kaplan (who still runs
the Charlotte Leader newspaper). They
came to Charlotte in the early '60s and
changed the face of radio here forever.

Their legendary WAYS-AM/Macon,
GAlaunched many careers and was the
station that | grew up listening to. They
also owned WAPE-AM/Jacksonville,
which fostered Jay Thomas, Greaseman
and many other legendary Top 40 jocks
of that era. Murphy In The Morning,
who later spent many years in Chicago,
came through Charlotte and worked for
Stan and Sis Kaplan.

When | finally went to work for them, it
was a dream come true. Stan taught that
“carny” applies to radio as much as it does
the circus. People come for the show. He
taught me to use music, words and FX to
make listeners feel the warm summer
breeze on their face instead of just hearing
about it. Since working for Stan {'ve
always tried to push my production
directors towards that end. Sell the sizzle
more than the steak, because, due to
uncontroliable circumstances, the steak
may not always be great, but sizzle is what
you tell people it is.

I've tried to make my radio stations
appear big as a result of Stan and Sis’
teachings. Over time the station becomes
to people what you tell them it is. Stan
taught me that any press is good, as
long as the newspaper or TV stations
get the call letters right. Stan was a
master of controversy and taught me to
milk it for all it's worth.

| saw him in the hospital about two
weeks before he died. He had followed
my career since I'd worked for him,
which was easy, because | never left
town. He said, “Kid, you’ve done good. |
taught you well.” That was best thing he
couid have said to me before his passing.
Corporate ownership may have changed
the business, but it's still sShow business.

Don't ever forget that. m

N
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between recording on your own, which you
did for years, and recording with Virgin?

BS: It was so different. Before,
everything relied on us. Is that track good?
OK, yes. Let’s go, let’s go, let's go. It was
like, let’s just record the band live in a
room, and we’ll bust out 12 songs in a half
hour.

This was a different process. We spent
a little bit of time in preproduction just
jamming and working the songs out. We
had a producer this time, which was
awesome. His name is Sean Beavin. The
first time I met him, we spent two days
just talking about music before we even
decided anything.

Once we got into the studio, it was all
work and no play. No hot tub. After we
finished recording everything, we took a
month off to sort of clear our ears. We
finished mixing in April, I think. Then we
spent a lot of time just fine-tuning the
band, playing around L.A. and making sure
everybody felt comfortable doing what they
were doing.

We were actually slated for a September
release, but after what happened, we
pushed it off to the first of this year.

R&R: When you were recording, was it
hard to make decisions with another person?

BS: In the beginning there was a lot of
trepidation. I was nervous about it, like,
“What's this guy going to do to our record,
man?” I think that's why we spent such a
long time just talking about music and
where we wanted to go with the album. By
the time we were all in the studio, we
completely trusted Sean, and he completely
trusted us. It was very relaxing. We would
record something, and I'd turn to him and
say, "Do you like that? Was that good?”

R&R: At what point did you bring in the
new rhythm section?

BS: That was a process that was going on
as we were working on the album. [Drum-
mer] Atom Willard was coming in and
hanging out with us as we were recording, so
we got to know him, and we all befriended
each other. As soon as we were done
recording, we had plans to get together and
jam with him, and it was instantaneous, right
from the git-go. We were like, “This f-ing
rocks.” That was a no-brainer.

Playing with [Replacements bassist]
Tommy Stinson was really cool. He was a
hero of mine. After we were done with the
album, he was like, “There’s a really good
friend of mine named Ted. If you want
anything close to what I do, he’s about the
closest you're going to get.” Ted came in
and just blew us away.

R&R: Was it hard to part with your former
bass player and drummer, or was that
something you always knew would have to
happen?

BS: We spent so much time doing what
we were doing that people came and went.
They were always old friends of mine from
Cincinnati. When it was time to make the
transition, it wasn’t that hard, because the
people we were with had only been with us
for about a year. They were wishing us
good luck and all that stuff.

R&R: So you and Bob were the two
founders.

“I never dreamed of
being a rock star.

| always dreamed of
being in a Minor
Threat kind of band,
driving around in a
van with holes in
the floor. That was
my dream.”

BS: Yeah, he joined in, like, 1994.

R&R: You used to tour in an old school
bus and book everything yourselves. Is
touring different now?

BS: They offered, in the beginning, to
hook us up with this and that, and we
were like, “"We don’t need it, and it
would be a waste of money. We can tune
our own guitars.” So the only guy we're
traveling with now is our tour manager,
Dylan.

We are in a tour bus, but it's from
1977. It used to be Alice Cooper’s tour
bus. His name was still on the scroll at
the front of the bus, so we put it on. On
the thing where it says “Private Coach” or
whatever, it says “Alice Cooper.”

R&R: How do the cities differ?

BS: I've played in most of the venues
before, so I know what we're in for. But
some of them are new. Every city differs
a little bit. You can tell what state you're
in, most of the time, by the people’s hair
and their accents and their apparel. Most
of the people who are coming out right
now are radio-, magazine- and record-
affiliated people. It's cool to play in
front of them.

R&R: Do you feel like a "new” band?

BS: No. It's funny, because when we
get to some of these clubs, I'll grab some
of the guys who are new to the group and
pull them over into the corner to show
them this old band photo that turned
yellow that’s still hanging up in the club.
I'm like, "Look at that, dude! That's me,
with the long hair, looking depressed.” I
think of us as a new unit, in a sense. But
it's going so fantastic. These guys not only
do the album justice, they take it so far
beyond that.

R&R: How much time do you spend
doing press and business stuff, and how
much time do you spend doing music?

BS: Eighty percent of my day is music.
From the time I wake up to the time I go
to bed, 80% is music. Any chance I get. I
brought my acoustic guitar with me, so
I'm either writing or talking about how
we're going to improve the show or
playing. In the small period of time that I

do get to talk to press or whatever, I
dig it. I think it's awesome.

R&R: Have you heard yourself on
the radio yet?

BS: Yeah! About a month ago. I
quit smoking four years ago, and
I've been smoking for a month now,
ever since it happened. Qur guitar
player had a cigarette, and I was like,
"Give me a fuckin’ cigarette!”

We were sleeping, and somebody
called and woke us up and said, “Turn on
KROQ right now!” So we're all fumbling
with the cheap-ass alarm-clock radio,
and when we finally got it in, it was just
like that scene from That Thing You Do.
Have you seen that movie? We're all
jumping around the room, screaming. It
was pretty cool.

R&R: What city do you consider your
home?

BS: Our home is Cincinnati. We've been
living in L.A. for over a year, but we're
just going to go back to Cincinnati. It's
cool. Qur friends and family are all there,
and that’s where we feel the most

“If you start looking
too far into the
future, you start
worrying ahout things
like record sales,

and then you start
changing your artistic
views and your
integrity as a kind of
compromise.”

comfortable. I feel like we have the most
privacy there, too, to be creative. I dont
know if that sounds cheesy.

R&R: What do you plan to be doing in
five years?

BS: I try not to project too far into the
future. I like to keep my eye on tour
dates and make sure that were working,
but if you start looking too far into the
future, you start worrying about things
like record sales, and then you start
changing your artistic views and your
integrity as a kind of compromise.

All of a sudden you find yourself doing
something just to maintain where you're
at. If we stop selling records or we start
or whatever, I really don't care. I can go
back to the old way of doing things. But
the last thing I want to have happen is
for us to be writing a song and saying,
“Let’s not put that bridge there because
people aren't going to get it.”
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Turner Watson
Asst. PD/MD
WXNR/Greenville-New Bern

| learned just about everything | know
about programming and the art and
business of radio from Mike “Sand-
man” Sanders. Mike and | both worked
for Tony Couch at WGBF (103GBF)/
Evansvilie, IN. When Tony took off,
Sandman got his PD sfripes. It was
great, because Sandman had all of these
greatideas. It was fun seeing him finally
implementing so many of them. And,
sometimes by trial and error, he began
forging a little 3,200-watt Active Rock
station into one of the best-sounding
radio stations in the Midwest, if not the
country.

Sandman was always (and remains
today) a “jock’s PD.” He's everybody's
pal, a big brother, the tough-but-lovable
sergeant to the grunts in the trenches
and the perfect emissary to the tie-
wearing officer class upstairs. One of
the most important lessons | ever
learned from him was one of the first:
restraint. Not only the “less is more”
philosophy so common in program-
ming (and usually true, by the way), but
he also taught me efficiency. He and
Greg Gillispie pounded that into my
head: Get out of the joke at the punch
line, don’t overexplain it; boring phon-
ers almost always begin with “Hey,
where you callin’ from?” and on and on.
By the time I took over the PD reins when
Sandman moved upstairs, | had a 36
share (men 18-34) in afternoon drive,
Bob and Tom were killing in mornings,
and the station had its best 12+
numbers ever.

Yes, we always had good consult-
ants. Gillispie, the vastly misunderstood
and underestimated Val Garris and Clear
Channet Brand Manager Mike Thomas
helped us see the forest for the trees and
understand the undeniable value of re-
search. But Mike Sanders has been
there through it all. He continues to
mold and coach new talent. He’s turning
Fatboy (who has some of the best ears
in the biz) into a first-rate Asst. PD/MD.
He's helping the sales staff make bank
during a recession. He’s overseeing the
rebuilding of a heritage Country station.
Most of all, he’s ieading and teaching.
And God bless him forit. =

J
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A custom study from Paragon Media Strategies
shows what listeners want ... and what they expect

When Paragon CEO Mike
Henry and | sat down to map
out our latest foray into the
changing tastes of the
American Alternative radio
fan, | really wanted to do
something that would not just
examine what people liked, but
what they expected. As / said
in my introduction to this
special, taking things for
granted can be a timesaver,
but it can also mislead you

over time.

I explained this to Mike, and he was
enthusiastic about putting together a study
that would examine listeners wants and
expectations. He also impressed upon me
the importance of updating some of the
important questions that we asked in the
past. When I read the results, I was glad he
did.

This is a big-picture study, and the
overall results are based on a sample larger
than most stations would want or need. The
overall sample was 393 self-identified

“Alternative Music” listeners between
the ages of 15 and 39, with a 60/40
male/female split. You will see later
that there are big differences between
the older and younger respondents;
first, however, let’s look at general
conclusions we can draw from the
overall sample.

Breaking Tastes Down

Perhaps the single biggest thing I
wanted to examine in the study was
how various sound clusters were being
handled by radio. In a sense, I wanted
to find out 1) If the listener expected to
hear this type of music on the radio and
then 2) If the listener wanted to hear this
type of music on the radio. It is not
uncommon for a station perceptual-
research study to reveal these kinds of
disparities, and that’s exactly what I
wanted to do on the format level.

The first thing Mike and I did was break
down a number of bands to represent
separate categories. In the study, Paragon
would be asking listeners to make
judgments based on groups of bands. As
radio professionals, we want to generalize
a bit at times to see the big picture, and
grouping bands into categories allows us
to make some general conclusions about
such sounds as “grunge,” “hip-hop” and
“punk.”

In a perceptual study, you would use
cluster analysis and other tools to create
categories unique to your station. In a
national survey, you don’t have the
resources of a national cluster analysis, and
thus you have to go with what experience
and common sense tell you. Here’s how the
categories were broken down and the bands
that were presented to the respondents.
Note that the category names are my own
and that only the band groupings were
presented to the respondents.

Table 1
Artists epo::twtgohear wa:ﬁ g)hf?ear Difference
Nirvana, Pearl Jam, Stone Temple Pilots 84 84 0
Creed, Fuel, Nickelback 84 81 -3
Rage Against The Machine, P.0.D., Korn 73 66 -7
Limp Bizkit, Kid Rock, Crazy Town n 61 -10
Cure, Depeche Mode, R.E.M. 68 70 2
Dave Matthews Band, Phish, Blues Traveler 67 70 3
Moby, Fathoy Slim, Chemical Brothers 64 62 -2
Coldplay, Travis, Oasis 61 61 0
Disturbed, System Of A Down, Drowning Pool 50 50 0
Ramones, The Clash, Sex Pistols 44 52 8

Those under age 25
have much broader
tastes than those
over 25. This hodes
well for a format that
has shown its ability
to turn on a dime
when it comes to
following a new mu-
sic trend while, at
the same time, being
inclusive of other
styles of music.

¢ Grunge: Nirvana, Pearl Jam, Stone
Temple Pilots

¢ Contemporary Rock: Creed, Fuel,
Nickelback

® Hip-Hop/Rock: Limp Bizkit, Kid Rock,
Crazy Town

¢ Classic Alternative: Cure, Depeche
Mode, R.EM.

® Roots Alternative: Dave Matthews
Band, Phish, Blues Traveler

* Electronica: Moby, Fatboy Slim,
Chemical Brothers

* Contemporary Brit Rock: Coldplay,
Travis, QOasis

¢ Alternative Hard Rock: Disturbed,
Drowning Pool, System Of A Down

® Punk: Ramones, Clash, Sex Pistols

* Political or “Statement” Hard Rock:
Rage Against The Machine, P.0.D., Korn

Generally, in a research study, I'll come
in with some preconceived idea of what to
expect and then read the results based on
my expectations. But in a perceptual study
like this, we really are discovering some-
thing new. I could say that I expect to see
that listeners don't expect to hear Roots
Alternative on the radio, but I don't really
know if they want it. So, let's look over the
results together from a position of
discovery.

Expectations And Appeal

A look at Table 1 illustrates the good
news: This format is meeting the expecta-
tion of its listeners. These expectations
aren’t necessarily easily met, either, since
Alternative Hard Rock isn’t very popular
(50% want to hear it), while the very
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Gary Spivack
VP/Promotion, Capitol

When | entered this business, | thought
| would be surrounded by people with
passion, guts and outstanding depths of
musical knowledge. | quickly found out
how wrong | was. | went searching (and
still do) for reasons and to fall in love
with the music business. These aré the
people (in no particular order) who have
helped.

Brad Hunt, who plucked me from a
drum stoot and thrust me into the world
of record promotion. Thank you for
showing me that it's OK to take shots
with people who may not have the
experience but who have the drive and
passion. | believe in that now more than
ever.

Del Williams, who was the first
national to visit my territory. We had a
little free time, so we went to a park in
San Francisco to play pickup basketball.
{ gave him an alley-oop in our first
game, and the rest s history. Thanks for
teaching me the “human being” aspect
of our jobs.

Kevin Weatherly, who continually
inspires me to go one step beyond, to
never rest on past victories and to always
look to better myself. It's interesting to
note that your mentors are sometimes
people with whom you start off on the
wrong foot (Steve Kingston also taught
me that). This was a case of that.

John Lennon, Kurt Cobain, Jane's
Addiction and Thom Yorke (to name a
few), who bring music alive with real-
ness, urgency and attitude. That is what
rock 'n’ roll is alf about and why | do

\what | do for a living. m /

similar Statement Hard Rock is popular
(66% want to hear it). There is only one
disparity of 10% or more, and that is in the
Hip-Hop/Rock category, where 71% of the
respondents expected to hear it, but only
61% wanted to hear it.

A quick look at the table also shows
where the format overserves the audience
(Contemporary Rock, Statement Hard Rock,
Hip-Hop/Rock and Electronica). All of these
categories showed expectation higher than
desire. As I mentioned above, however, the
differences aren't very great, with the
biggest disparity in the aforementioned
Hip-Hop/Rock.

While my goal was to track expecta-
tions, Table 1 also illustrates the appeal of
the various music categories. The incredible

Continued on Page 70
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staying power of the grunge movement is
once again illustrated. Eighty-four percent
of the respondents expected and wanted to
hear Grunge on their Alternative station.

I mentioned several years ago that
mass-appeal Contemporary Rock is the
engine that drives the Alternative format.
If the string of multiweek No. 1 songs in
the format that fit this description didn't
convince you, this data might. Right up
there with Grunge (which itself is simply an
older category of mass-appeal rock) is the
Contemporary Rock category, with 81% of
the sample saying they wanted to hear it
on the radio.

The 25-Year-Old Wall

Only two other categories received over
70% appeal scores: Classic Alternative and
Roots Alternative. This could be due to the
slightly older skew of the sample, however.
When you break down the results by
respondents over 25 years old and under 25
years old, you see some interesting and
quite dramatic differences.

This shouldn’t be surprising. You may
remember from an Edison Media presenta-
tion at the Jacobs Media/R&R Alternative &
Rock Summit that there is a major break in
tastes at the age of 25. This generation
gap is dramatically reinforced in this study.

Perhaps nowhere is this more evident
than in the Alternative Hard Rock
category. Appeal here for those over 25
was a dismat 37%, whilte for those under
25 it was 30 points higher, at 67%! As
may be expected, the reverse was true of
Punk: Almost 60% of those over 25
wanted to hear The Clash or The Sex
Pistols. Only 42% of those under 25 felt
the same way.

A quick glance at Graph 1 should also
illustrate a very fascinating result: Those
under age 25 have much broader tastes
than those over 25. Only Punk had an
appeal of under 50% for this demo. Every

other musical style scored over 60%. Young
listeners truly like a lot of sounds. This
bodes well for a format that has shown its
ability to turn on a dime when it comes to
following a new music trend while, at the
same time, being inclusive of other styles
of music.

This result also goes counter to the
tendency of radio today to separate its
sounds between stations in a cluster
environment, i.e., the Active Rock station

The incredible
staying power of the
grunge movement

Is once again
illustrated.

plays Disturbed and Rage Against The
Machine while the Alternative station plays
Fuel, Dave Matthews Band and Coldplay.
The Alternative station in these circum-
stances is playing music that the audience
under 25 wants, but it isn't playing all the
music these listeners want.

Let’s look at this with a little more
depth to illustrate the truly broad tastes
of the audience under 25. Three styles of
music scored over 75% in terms of
appeal: Contemporary Rock, Grunge and
Statement Rock. With the current
popularity of Nickelback and P.0.D. and
the persistent popularity of grunge, this
isn't surprising.

However, the next three groups in terms
of popularity are wildly different: Hip-Hop/
Rock (71%), Electronica (68%) and Roots
Alternative (67%). Alternative Hard Rock is
in there, too, with 67%. If there was any

illustration that the Alternative format
should concentrate on mass-appeal
hit songs no matter what the style of
music, this is it.

In contrast, over-25 listeners
have distinct tastes. They like
Grunge, Classic Alternative and Roots
Alternative. They also like Contemporary
Rock. All of these styles of music have
over 70% appeal. On the other hand, Hard
Rock appeal is at 36%, Hip-Hop/Rock is
slightly over 50%, and even the currently
popular P.0.D. don't hit 60%. In a sense,
over 25 listeners like the music that you
would expect those over 25 to like, while
those under 25 like almost all kinds of
music.

One last note: This also underscores
the importance of doing your own
perceptual test. The guidelines we see
here may be a good starting point, but
you can be sure that there are stations
within the format with an expectation/
appeal breakdown that looks nothing like
Table 1 or Graph 1.

Music Is Improving

One of the interesting questions that
Henry placed in the study a few years ago
was whether the quality of music has
improved or declined. It was always
interesting to me that every single year
since we started doing this the respon-
dents felt that music had gotten better.
This year is not only no different, the
attitudes of the listeners are also very
positive, both long and short term.

Paragon asked the respondents, “Within
the past four or five years, has the quality
of alternative music: 1) Improved 2)
Declined 3) Remained the same 4) Don't
know/unsure.” A rather startling 40% felt
that music had improved. A total of 32%
felt that the quality of music was about the
same, while 25% felt it was worse. When
72% of your listeners feel that the music

-
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Elias Chios
Sr. Director/Alternative Promotion,
Roadrunner

Dave Loncao is, hands down, my
mentor. This man constantly amazes
me. Not only is he a priceless font of
knowledge for me and anyone he is
around, he has also pretty much done it
all, interms of the different facets of our
industry. Every day (and | have been
working for him for over six years) |
learn something new. He has never
talked down to me. if | ever did anything
wrong or made a hasty decision, he
would sit me down and say, “OK, you
screwed up on this. What did you learn?
How are you gonna fix it?” Done. Next.
No bullshit.

He builds your confidence and never
knocks you down. No attitude with me
ever, no ego. He gives me amazing
insight and an alternative way of
looking at things without ever compro-
mising who | am or how | work. He
gave me my first job and my first
promotion, and he taught me every-
thing about being a smart promotion
man. | owe that man a great deal. | try
to repay him every day by doing the
absolute best job | can do. Oh, and

@by-sitﬁng his kids helps too. m

you are playing is better than or the same
as five years ago, you can definitely feel
good.

When we asked this question in 2000,
the response was 31% improved, 25%
declined and 41% the same. So, the
attitude was also positive back then, but
not nearly as positive as this year.

The results were similar when looking
over the past year, although there was a
much smaller perception of improvement.
When Paragon asked the same question as
above with the time frame of “the past
year,” the results looked like this: Twenty-
six percent of respondents felt that music
was better this year than last, 56% felt it
was the same, and 15% felt that it was
worse. So, again, there is a distinct
impression that music is better now than in
the past, although the perception is that
music has improved more over the past five
years than in the past year.

In an era of focus and increasingly
small niches, this study hints that you
can't quite take the old strategies for
granted. They have a lot of value, but
with a baby boomlet on the way and a
veritable wall of changing tastes and
attitudes around the age of 25, flexibility
may be the key strategy in the near
future. In terms of music and today’s
youth, you can’t take anything for
granted.
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30 31 ALIEN ANT FARM/Movies 2294 21 2  PO.D/Youth Of The Nation 3224 25 21 PUDDLE OF MUDD/Blurry 3360 23 LINKIN PARK/Papercut 2576 42 3t DEFAULTAWasting My Tine 2883
31 30 STROKES/Last Nite 2220 2§ 2% BLINK-182/Fnst Date 3100 2121 UNWRITTEN LAW/A tiess Model 3360 21 23 LOSTPROPHETS/Shinobi Vs 2576 34 30 STROKES/Last Nite 2790
29 29 1°0.DYouth Of The Nation 2146 2¢ 28 DASHBOARD. /Screaming 3100 21 208 311/¥it Be Here Awhile 3200 12 22 311/Amber 2464 26 30  NICKELBACK/How You Rerming Me 2790
25 29 LINKIN PARK/In The End 2146 24 24 TRIK TURNERfFriends + Family 2976 26 20 LINKIN PARK/In The End 3200 121 CUSTOMMey Mister 2352 28 30 ALIEN ANT FARM/Smooth Criminal 2790
27 20 ADEMAGiving in 2146 i 26 JACK JOHNSON/Flake 2976 17 19 TRIK TURNER/Friends + family 3040 1121 UNWRITTEN LAW/Seein’ Red 2352 2 28 SUMA1FalLip 2697
28 28 STAINDAor You 2072 2f 23 PODJ/AIve 2852 19 19 RADIOHEAD/ Might Be Wrong 3040 5 20 X-ECUTIONERS/Ifs Goin' Down 2240 34 28 DASHBOARD.. /Screaming 2604
28 21 SYSTEMOF A DOWN/Toxicity 1998 24 23 BENIOLDS/Sul Fightng It 2852 18 18 POD/Alive 2880 21 20 DISTURBED/The Game 2240 28 27 PUDDLE OF MUDD/Blurry 2511
22 25  DISTURBED Dowa With 1850 1 1¢  U2/Beautiful Day 2356 17 18 INCUBUS/I Wish You Were Here 2880 34 20 STROKES/LastNite 2240 23 21 PD.DJAIve 2511
29 24 PUDDLE OF MUDD/Conlioi 1776 18 ROGER CLYNE. /Sieep Like A Huby 2232 20 18 VINES/'m Only Sieeping 2880 23 17 PD DJAlive 1904 28 26 PUDDLE OF MUDD/Control 2418
25 24 INCUBUS/Nice To Know You 1776 17 (AMILIAR 48/The Question 2108 1917 HIVESHate To Say. 2720 0 16 ALIEN ANT FARM Movies 1792 32 25  SYSTEM OF A DOWN/Chop Suey 2325
24 23 COURSE OF NATURE/Caught in The Sun 1702 1117 INCUBUS/Onve 2108 13 17 SENSE FIELD/Save Yourself 2720 19 16 NICKELBACKHow You Remind Me 1792 25 25  BIINK-182/Stay Together For 2325
20 23 LINKIN PARK/Papercut 1702 35 17 STROKES/Last Nile 2108 13 16 ALIEN ANT FARMMovies 2560 10 15 MESH STL/Believe Me 1680 26 25  UNWHITTEN LAW/Seein’ Red 2325
21 23 X-ECUTIONERSAt's Goin’ Down 1702 10 17 TRAIN/Drops Of Jupiter 2108 14 16 WEEZER/Dope Nose 2560 9 14 BLINK-182/Stay Together For 1568 16 24 NICKELBACK/Too Bad 2232
18 19 ADEMA/The Way You Like It 1406 1. 16 NICKELBACK/How You Remind Me 1984 12 16 STAINDAade 2560 19 14 INCUBUS/ Wish You Were here 1568 19 24 MQOTH/ See Sound 2232
16 18 SIMPLE PLANA'M Jusl A Kid 1332 15 16 FUEL/Hemorinage. 1984 18 16 JACK JOHNSON/Fiake 2560 4 12 SEVENDUS/Live Again 1344 19 23 X-ECUTIONERS/It's Goin Down 2139
14 18 FU MANCHU/Squash That tty 1332 4715 (NCLBUS/I wish You Were Here 1860 12 16 LINKIN PARKMy December 2560 8 12 SYSTEM OF A DOWN/Chop Suey 1344 23 23 PHANTOM PLANET/California 2139
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WHRL/Albany, NY *

DM/PO/APD/MD: Lisa Bietlo PD: Greg Patrick PD: Steve Kramer PD: Todd Thomas Dir./Prog.: Larry LeBlanc PO: Sleve Kingston PO: Mark Hamitton PD: Bryan Schock OM: Chuck Beck
DASHBOARD... “Screaming APOMD: Danny Villalobos MO: Boomer MO: Chaz Kelly MO: Peter Gunn MD: Mike Peer APOMD: Jayn MD: Chris Mucldey PD: Shark
FLYING TIGERS "Maybe” 14 GOO GOD DOLLS “Here” No Adds 2 WEEZER "Nose” 3RD STRIKE "Light" 5 THURSDAY “Car” No Adds 2 STROKES “Explain” No Adds

GOO GOO DOLLS "Here”

giﬁ/‘“g“#“e"l“e' NM* | WEND/Charlotte, NC * PD: Mike 'Connor PO Michele Diamond PD: Tim Schiavell I;[I)Tfa/STaanrancism, CA* | Po: JohnMichael

: tllen Flahel - i . N : Mil : i i X aylar : Lil

QUARASHI "St:;lv“ :gnﬁgiﬂﬂn Honeycutt rgnolf::xlsr:: "ssang:‘ne's KPOl/Honolulu, HI * KROQ/Los .Angeles’ CA* 'gnw:ﬂEIZkEeHszm :ﬂIDGOA(;‘ glgﬂsggﬂgu Here” MD:AaymnyAxelsen MDN: m ]
2 EARSHOT “Get" onalulu, VP/Prog.. Kevin Weatherly 1 38D STRIKE "Lght” No Adds

WNNX/Atianta, GA *
PD: Leslie Fram

APDMD: Chris Williams LOSTPROPHETS " Shinobi” APD: Vince Cannova 3RD STRIKE "Light' M APD/MD: Scott Santord GM/PD: Eddie Gutiermez PD: Lynn Barstow
10 600 GOO DOLLS "Here” MD: Matt Franklin EARSHOTRGEt WLRS/Louisville, KY * ggﬁw&“ﬂ TMJgir::[:iléTx LOSTPROPHETS “Shinobi” MD: Dakota MD: Corbin Pierce
LSl ooty | IR | e | e
g . oo dUL | b ABANDONED LS 1 3
WKOX/Chicag, IL RS KTBZMouston-Galvesion, TX* | PD: Lance NO DOUBT “Hell SUGARCULT “Bawrcing” WHTE STRPES Te
RO-Tin RICIANS POMD: Steve Rodison MD: Kyle Meredith EARSHOTRGEl . , PHANTOM PLANET “Calfome
i y . APD/MD: Mary Shuminas 9 500 60O DOLLS “Here" 2 SKINNEE 'S “Growrr GOO GOO DOLLS "Here: WDYL/Richmond, VA * JACK JOHNSON “Posters”
WJSE/Atlantic City, NJ AMD: Nicole Chuminatto . 380 STRIKE “Light EARSHOT “Get” PD: Mike Murphy
PD: Al Parinello 3R STRIKE “Light" KNRO/Eene-Springfiekd, OR THURSDAY “Car” QUARASH, "Stick” MD: Keith Dakin ; J
MD: Jason Ulanet EARSHOT "Get” PO: Chris Crowley 6 SEV-Same” WWVV/Savannah, GA WHFS/Washington, DC
11 3RD STAIKE "Light" BENKELLER S APD/MD: Stu Allen WOCL/Orlando, FL * 2 SKINNEE JS “Grown POMD: Phil Comn PD: Rober Benjamin
BRML e : § LENNON ‘Brke’ WRZX/ndianapofis, IN* | wmao/Madison, Wl * PD: Alan Smith WHITESTRIPES “Fel iy W |10 LT
R 4 BRSO G PD:Scott Jamesan O Pty MD: Bobby Smith e B it
600600 DOLLS ‘Here” GO0 GOO DOLLS "Here MO: Michael Young : 1 UNWRITTEN LAW "Red’ 600 GOO DOLLS “Here” ISIWEEZER jhioss

NO DOUBT "Hella"
WEEZER “Nose”

: > 1d] PD: Margot Smith ] . MOTH "Sound” MD: Daryl James Lo : PD: Buddy Rizer
KROX/Austin, TX * 73 (ST G0O GOO DOLLS “Here” WPLAWacksenville, FL NOOOUBT ‘Hele 2 SLIPKNOT *Plague” :gﬂi':nmfe':?e",'g MD: LeeAnn Curtis
PD: Melady Lee 21 GO0 GOO DOLLS “Here” NO DOUST “Hella® PD: Scott Petibone PHANTOM PLANET “Caftornia ) ) ) WEEZER "Nose" AL i
MD: Toby Ryan SRALNSMOOSETEGThgS DISHWALLA "Midde' APOMD: Chad Churmley PETE YORN "Strange WPLY/Philadelphia, PA e S e EARSHOY “Get”
No Adds e QUARASHI “Stek” 12 G0O 60O DOLLS "Here” PO: Jim McGuinn f %‘g%mﬁ( _mﬂg, 600 GOO DOLLS “Here”
WMFS/Memphis, TN * ML, WIZIRoanoke-ynchibourg, VA | EARSHOT Ger

WAQZ/Cincinnati, OH * . WRZK/Johnson City, TN * | PO: Rob Cressman 1 WHITE STRIPES “Feir PO/MO: Don Walket
KNXX/Baton Rouge, LA * | pp: Rick Jami WJBX/FL. Myers, FL Kidohnson Gity, TN © | L e Klabrew 3R STRIKE "Light .
0 PO: Rick Jamie PD: John Rozz VP/Prog. Ops.: Mark E. McKinn i . WPBZWest Palm Beach, FL
POMD: Ranty Chase APDMD: Shaggy MD: Lance 2 SNNEE J'S “Growr™ L DASHBOARD. “Sceaming’ eS8 Pt U OM/PD: John O'Connell
APD: Bill Jackson 24 CREED “Stand” 2 SKINNEE JS “Grown” SRDLSTRIKERTIgTty 205 600 b0LLS Her 600 600 DDLLS 1o PO/MO: Craig Cooper MD: Eric Kristensen
3 EARSHOT “Ger 23 POD. "Boom” EASHOT 6et” LSghetey KEDJ/Phoenix, AZ * NO DOUBT “Hela" DROWNING POO. “Tear” g ersen
2 QUARASH “Sti” 23 PUDDLE OF MUDD “Drft” QUARASH! “Stick HOOBASTANK Runnt EDJ/Phoenix, SEVENDUST “Aegin® 3D STRIKE “Light
1 NO DOUBT “Hell” 17 LINKIN PARK “December” ose PD: Nancy Stevens
1 DASHBOARD . “Screaming” 7 WEEZER "Nose™ WXTW/FL. Wayne, IN * APD: Dead Air Dave
L ETE YO Srae e POMD: 4 Fabini WNFZ/Xnoxville, TN * KMBY s ca+ | M0:Robin Nash WKRL/Syracuse, NY *
500600 50LS er P e 1 600 GO0 DOLLS “Here” PD: Dan Bozyk i et S 2] E0B Caling” ! WINE/Rochester, NY OMPD: Mimi Griswold WBSX/Wilkes-Barre, PA *
3RD STRIKE "Light” APDMD: Anthony Profit o= 2f DESHBOARD St caming PD/MD: Mike Danger APOMO: Abiie Weber PD: Chis Lioyd
AR g AMD: Opie Hines APD: Opie Taylor WEAESSHT(;‘T'KFG;FM & WHITE STRIPES “Fell 1 GOO GOO DOLLS “Here" APD: Jay Hunter
DISHWALLA “Middie” 2 KID ROCK Fati" 1 GOB “Galing™ NO DOUST *Hell 5 GRAVITY KILLS “Thing" 3RD STRIKE “Light" MD: Freddie
WRAX/Birmingham AL* WXTM/Cleveland, OH * HOMELESS J "Fly" 3RD STRIKE "Light” SEVENDUST “Again” 4 EARSHOT “Get" EARSHOT “Get™ g
PD: SusanG ' - Ki ’ BREAKING POINT “Kind Agaln 1 GOD GOO DOLLS “Here” NO DOUBT “Het" 5 DAVID DRAIMAN “Forsaken™
: n Groves PD: Kim Monroe DAVID DRAIMAN “Forsaken” THURSDAY “Car” PRESSURE 4-5 "Melt” DASHBOARD... “Screaming”
APD: Hurricane Shane MD: Dom Nardella = KFTE/Lafayette, LA~ SEV“Same” 3RD STRIKE “Lght"
MD: Mark Lindsey o Adds g*m/ffse:l]ﬂy CA PD: Rob Summers STUDENT RICK “Faling” EARSHOT "G
DASHBOARD... "Screaming” - Lirs Squires - q .
0GOS e M- Reveread Tném?gﬁ o KWOD/Sacramento, CA* | WXSR/Tallahassee, FL
MOTH “Sound” o Adds vt o0s hemety” | WBUZ/Nashville, TN * bl P ! PD: Steve King’
ERXF WARQ/Columbia, SC * REVELLE e PD: Brian iy R GO R APD:Soomer MO Meatead WSFMWilmington, NC
KOXR/Boise, 10 OMPOMD: Gina Juliana o, ey, ||| BORZOMBEGNeve 2 3RD STRIKE “Lght 311 “Amber 19 NO DOUBT “Hela” FLYNGITGERS e PD: Knothead
PD: Jacent Jackson sl WGRD/Grand Rapids, MI ATTICUS FAULT “ars” i ANDREW WK Pty DISHWALLESMICE '+ 3D STRIKE “Loht"
MO: Kallao 3 3D STRIKE "Light" PD: Babby Duncan WWD! ina. M1 * e e 1 GOO 6OD DOLLS “Here” ggs?i%%nmgummg' SIMPLE PLAN X"
WHITE STRIPES “Feir 2 WHITE STRIPES "Fell 11 ADEMA "Like" X/Lansing, NO DOUBT “Hella” 3RD STRIKE “Light” -
2 SKINNEE J'S “Grown' PO: Chili Walker STROKES “xplin” ) . SLIPKNOT “Plague”
WBCN/Boston, MA * 500 G000 Sitie 1 GOOGOD DOLLS "Here” TENACIOUS D “Trbute" WXDX/Pittsburgh, PA GODSMACK -#lone”

VP/Programming: Dedipus

WAVF/Charleston, SC *

12 STONES "Broken”

1 FLYING TIGERS "Maybe”

1 SEVENDUST "Agann”

1 GOO GOO DOLLS "Here
2 SKINNEE J'S “Grown”

WZZN/Chicago, IL *
PO: Bill Gamble

APD: Steve Levy

MD: James VanQsdol

Stations and their adds listed alphabetically by market
Reporters

S

WXEG/Dayton, OH *

KTCL/Denver-Boulder, CO *

CIMX/Detrait, MI *
PO: Murray Brookshaw

KXNA/Fayetteville, AR

JACK JOHNSON “Fake”
WHITE STRIPES “Fell"

WMROQ/Hartford, CT *

1 GO0 GOO DOLLS "Here™
3RD STRIKE "Light”
GOB "Catling"
SEVENDUST "Again’

PD: Mahlon Moore

6 GOO GOO DOLLS "Here’
1 BUNK-182 “First”
2 SKINNEE J'S “Grown™

1 3RO STRIKE “Light”
1 12 STONES “Broken"

1 WHITE STRIPES “fell”

KLEC/Little Rock, AR *

DASHBOARD... “Screaming”
DISHWALLA “Midde"
SEVENDUST "Again”

APD: Gene Sandbloom
MD: Lisa Worden
No Adds

MO: Amy Hudson
6§ ALANIS MORISSETTE “Clean”
1 WHITE STRIPES “Fell

GO0 GOO DOLLS "Here™

WXRK/New York, NY *

WROX/Norfolk, VA *

2 SKINNEE J'S “Grown”
DROWNING POOL "Tear'

GOO GOO DOLLS “Here"
LINKIN PARK “Papercut
NO DOUBT "Helia"

9 60O GOO DOLLS “Here"

PO: John Moschitta

KNRK/Portland, OR *

WBRU/Providence, RI *

KRZ0Q/Reno, NV *
PD: Wendy Rollins

KCXX/Riverside, CA *
DM/PD: Kelli Clugue
APD: John DeSantis

HEADSTRONG “Adriana”

. 3117 i - Vinni PRESSURE 4-5 "Melt”
APOMD: Steven Sk WWCD/Columbus, O Ao WRDRY S UL
JACK JOHNSON “Flake” PD: Andy Davis DISHWALLA “Middle" WRRV/Newburgh, NY gmﬁ@mﬁ& el

X-ECUTIONERS “Goin™

9 G0O 60O DOLLS "Here” PD: Jeff Sanders BUSH *Infatable” KENT/SEyuuisaMOR *Monitored Reporters

WFNX/Boston, MA * AVALANCHES “Frontier” APD: Tumer Watson KXTE/Las Vegas, NV * NO DOUBT “Helia” PD: Tommy Mattern
PD: C; : BUSH “Inflatable” : Qe y i PETE YORN “Strange’ MD: Eric Schmidt 86 Total Reporters

: Lruze ", 2 SKINNEE J'S “Grown PD: Dave Wellington 00600 DOLLS Here” ) po
APDMD: Kevin Mays EARSHDT "Get' HEADSTRONG “Adrana™ APD/MD: Chris Ripley TR o WCYY/Portland, ME 3RD STRIKE “Light

st JOHN MAYER “Such WHITE STRIPES ‘Fel" s oo PO: Herb tvy .

MD: Brian James 76 Total Monitored

WEDG/Butfala, NY * KKNO/New Orleans, LA * | 8 UNKINPARK Paperc”

: jana WEEO/Hagerstown, MD WXZZAexington- KY* : ' 50O GOO DOLLS “Here” KXRK/Sait Lake City, UT * I
PD; Lenny Diana KDGE Dalias-FL Worth, TX* | PD: radHtor ington-Fayette, DMPD: Dave Stewart 500 C0.L0L Y, 10 Total Indicator

MD: Ryan Patrick

29 GOO GOO DOLLS "Here"

9§ 3RD STRIKE “Light

4 DISTURBED “Game’
PHANTOM PLANET “Calfornia”

MD: Jack Devoss

PD: Duane Doherty
APD/MD: Alan Ayo

4 PHANTOM PLANET "Calfomia®
3 GOO GOO DOLLS “Here"

WXNR/Greenville, NC *

APD: Dave Roberts
CONVOY “Caught”
MEST “Prayer”

GOO GOO DOLLS "Here”

PO: B.J. Kinard

MD: Suzy Boe

1 GO0 GOO DOLLS "Here”

1 FAMILIAR 48 "Question”
12 STONES "Broken"

PD: Andrew Boris

MD: Sig
5 EARSHOT “Get"
2 FLYING TIGERS “Maybe™
1 QUARASHI “Stick”
3RO STRIKE "Light"

NO DOUBT “Helia"
TENACIOUS D Tribute"
2 SKINNEE J'S “Grown’
3RD STRIKE "Light"
HEADSTRONG "Adnana

VP/Ops. & Prog.: Mike Summers
APD/MD: Todd Noker
27 NO OQUBT “Hella
6 DASHBOARD... “Screaming”
600 GOD DOLLS “Here"

XTRA/San Diego, CA *

1 FLYING TIGERS "Maybe”

KJEE/Santa Barbara, CA

KNDD/Seattie-Tacoma, WA *

WSUN/Tampa, FL *

KFMA/Tucson, AZ *

KMYZ/Tuisa, OK *

WWOC/Washington, DC *

STATIC-X Cold (Warner Bros.)

Total Plays: 357, Total Stations: 30, Adds: 0

MOTH | See Sound (Virgin)
Total Plays: 351, Total Stations: 35, Adds: 2

DAVID DRAIMAN Forsaken (Reprise)
Total Plays: 340, Total Stations: 28, Adds: 2

PUDDLE OF MUDD Drift & Die (Flawless/Geffen/Interscope)

Total Plays: 338, Total Stations: 12, Adds: 1

TENAGIQUS D Tribute (Epic)
Total Plays: 327, Total Stations: 22, Adds: 1

New & Aclive

EARSHOT Get Away (Warner Bros.)
Total Plays: 308, Total Stations: 47, Adds: 17

ANDREW W.K. Party Hard (/sland/IDJMG)

Total Plays: 280, Total Stations; 26, Adds: 2

CREED Stand Here With Me (Wind-up)
Total Plays: 264, Total Stations: 12, Adds: 1

GRAVITY KILLS One Thing (Sanctuary/SRG)

Total Plays: 209, Total Stations: 21, Adds: 1

GO0 GOO DOLLS Here Is Gone (Warner Bros.)

Total Plays: 181, Total Stations: 34, Adds: 34

R RGO

Songs ranked by total plays

R&R wants your best snapshots (color or black & white). Please include the names

PLEASE SEND YOUR PHOTOS

and titles of all pictured and send them to:
R&R, c/o Mike Davis:

Indicator

Most Added-

GOO GOO DOLLS Here Is Gone (Warner Bros.)

NO DOUBT Hella Good (/nterscope)

DISHWALLA Somewhere In The Middle (/mmergent)
PHANTOM PLANET California (Daylight/Epic)

EARSHOT Get Away (Warner Bros.)

3RD STRIKE No Light (Hollywood)

WEEZER Dope Nose (Geffen/Interscope)

SIMPLE PLAN I'm Just A Kid (Lava/Atlantic)

2 SKINNEE J°S Grown Up (Volcano)

PETE YORN Strange Condition (Columbia)
SUGARCULT Bouncing Off The Walls (Ultimatum/Artemis)
DASHBOARD CONFESSIONAL Screaming Infidelities (TV7)

LENNON Brake Of Your Car (Arista)
MEST Mother's Prayer (Maverick/WB)

QUARASHI Stick ‘Em Up (Time Bomb/Columbia)
WHITE STRIPES Fell In Love With A Girl (Third Man/V2)

FLYING TIGERS Maybe (Atiantic)
BUSH Inflatable (Atlantic)

10100 Santa Monica Bivd., 3rd Floor, Los Angeles, CA 90067

E-mail: mdavis @rronline.com

CONVOY Caught Up In You (Hybrid)
'LINKIN PARK Papercut (Warner Bros.)

»»»»» - nssnninsosgss sk -
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2002 alterNaTtivVe e-Moil JIReCTOoRY

Chris Lioyd, WBSX/Wilkes Barre
chris.lloyd@citcomm.com

Robbie Lioyd, Interscope
robbie. lloyd@umusic.com

Dave Lombardi, Arista
dave.lombardi@bmg.com

\-\7}
Brian MacDonald, Hollywood
brian.macdonald@disney.com

Phil Manning, KNDD/Seattle
pmanning@1077theend.com
Kevin Mannion, KZON/Phoenix
ktmannion@cbs.com

Tim Maranvilte, KZON/Phoenix
maranmute@qwest.net

Tommy Mattern, KPNT/St. Louis
tommy@stl.emmis.com

Kevin Mays, WFNX/Boston
kmays@fnxradio.com

lan McCain, KCPX/Salt Lake City
ianmccain@mercuryradio.net
Lynn McDonnell, The Label
Imcdonnell@firmentertainment.net
Bill McGathy, McGathy Promotions
mrboss@mcgathypromotions.com
Jim McGuinn, WPLY/Philadelphia
Jim@y100.com

Mark McKinney, WRZK/Johnson City
mark@wrzk.com

Meathead, WXSR/Tallahassee, FL
meathead@Cclearchannel.com

Kyle Meredith, WLRS/Louisvilie
kmeredith@radio-one.com

Kris Metzdorf, Atlantic
kstove@aol.com

John Michael, KFMA/Tucson
john@kfma.com

Shannah Miller, Arista
shannah.miller@bmg.com

Howie Miura, island/Def Jam
howie.miura@umusic.com
Michael Todd Mobley,
KQRX/0dessa-Midland, TX
todd9510@hotmail.com

Kim Monroe, WXTM/Cleveland
kmonroe@cbs.com

Rick Morrison, RCA
rick.morrison@bmge.como

John Moschitta, WXDX/Pittshburgh
johnmoschitta@clearchannel.com
Bruce Moser, Could Be Wild
records41@aol.com

Chris Muckley, XTRA/San Diego
chrismuckley@clearchannel.com
Julie Muncy, Warner Bros.
Jjulie.muncy@wbr.com

Mike Murphy, WDYL/Richmond
mike.murphy2@cox.com

Drew Murray, Sanctuary
drew.murray@sanctuarygroup.com

N

Dom Nardella, WXTM/Cleveland
nardboy@923xtreme.com

Robin Nash, KEDJ/Phoenix
robin@edge106.com

Bob Neumann, WWVV/Savannah, GA
baradio@aol.com

Todd Noker, KXRK/Salt Lake City
tedd@x36.com

0)

Van 0., Midwest Music
mmapromo@hotmail.com

' John 0’Connell, WPBZ/West Palm Beach

johnnysportsguy@aol.com

Mike 0’Connor, KTCL/Denver
mikeoconnor@clearchannel.com
Oedipus, WBCN/Boston
oedipus@wben.com

Chuck Oliner, Koch
chuck.oliner@kochint.com

7N
—{P)}
¥
~F
Al Parinello, WJSE/Atlantic City, NJ
alp@vwjse.com

Ryan Patrick, WEDG/Buffalo
ryan.patrick@citcomm.com

Greg Patrick, WAVF/Charleston

| gregpatrick@aol.com

Christine Pawlak, WBRU/Providence
apd@wbru.com

Mike Peer, WXRK/New York
peerm@hq.cbsradio.com

Scott Perrin, KFTE/Lafayette, LA
tard@weareradio.com

John Perrone, TVT
johnp@tvtrecords.com

Scott Petibone, WPLA/Jacksonville, FL
scottp@ccjax.com

Howard Petruziello, Virgin

howard petruziello@virgin-records.com
Binky Philips, Bink Inc.
binkinc@earthlink.net

Corbin Pierce, KMYZ/Tulsa
corbin@edgetulsa.com

Ron Poore, RCA
ron.poore@bmge.com

Mike Powers, WROX/Norfolk
mike@96xwrox.com

Anthony Proffitt, WNFZ/Knoxville
roach@sccradio.com

A,

¢ R M
Ronnie Raphael, SWAN
rjrswan@earthlink.net
Chris Reeves, Waitt Radio Networks
chris@radioonenetworks.com
Seth Resler, KNDD/Seattie
sresler@entercom.com
Reverend, KFRR/Fresno, CA
rev104@yahoo.com
Tim Richards, WKQX/Chicago
trichards@q101.emmis.com
Chris Ripley, KXTE/Las Vegas
chris@xtremeradio.com
Mike Rittberg, Warner Bros.
mike.rittberg@wbr.com

Buddy Rizer, WWDC/Washington

| rizerb@dc-radio.com

Steve Robison, KTBZ/Houston
steverobison@clearchannel.com

Wendy Rollins, KRZQ/Reno, NV
wendyrollins@powernet.net

Pete Rosenblum, Mammoth
pete.rosenlum@mammoth.com

| John Rozz, WJBX/Ft. Myers-Naples

Jjrozz@bbswfl.com
Jerry Rubino, Sirius Satellite Radio
jrubino@siriusradio.com

Toby Ryan, KROX/Austin
toby@krox.com

Kenny Ryback, The Promotion Dept.
kennemail@yahoo.com

% o
‘\/‘\\

N\
s

Gene Sandbloom, KROQ/Los Angeies
krogsgene@earthlink.net

Jeff Sanders, WXNR/Greenville
sanders500@aol.com

Scott Sanford, KRZQ/Reno, NV
tez@powernet.net

Jacqueline Saturn, Epic
jacqueline_saturn@sonymusic.com

Sabrina Saunders, KTCL/Denver
sabrina@ktcl.com

Tim Schiavelli, WBRU/Providence
wbruboy@aol.com

Eric Schmidt, KPNT/St. Louis
eric@stl.emmis.com

Bryan Schock, XTRA/San Diego
bschock@clearchannel.com

Bill Scull, Tri-State Promotions
wscull@tspromo.com

Shaggy, WAQZ/Cincinnati
jmnagel@cbs.com

Annie Shapiro, WBRU/Providence
md@wbru.com

Shark, WSUN/Tampa
shark@coxtampa.com

Mary Shuminas, WKQX/Chicago
mshuminas@q101.emmis.com

Todd Sievers, Reprise
todd.sievers@wbr.com

Sig, KKND/New Orleans
sig@clearchannel.com

Gaby Skolnek, Maverick
gaby.skolnek@maverick.com

Bonnie Slifkin, Atlantic
bonnie.slifkin@atlantic-recordings.com
Bobby Smith, WOCL/Orlando
orockbobby@hotmail.com

Margot Smith, KXNA/Fayetteville, AR
margot1049@yahoo.com

Alan Smith, WOCL/Orlando
aesmith@cbs.com

- Matt Smith, DreamWorks

msmith@dreamworksrecords.com
Jeff Sodikoff, Columbia

~ jeff_sodikoff@sonymusic.com

Pete Spasoff, Tri-State Promotions
pspasoff@tspromo.com

Jenni Sperendeo, Astralwerks

. jenni@astralwerks.com
. Gary Spivack, Capitol

gary.spivack@capitolrecords.com
Jack Springer, Teknicolour Marketing
jackspringerd8@hotmail.com
Spud, KITS/San Francisco
spud@live105.com

Michelle St. Clair, Immergent
mstclair@5point1.net

Kurt Steffek, Warner Bros.

kurt steffek@wbr.com

Nancy Stevens, KEDJ/Phoenix
nancy@theedge1039.com

Dave Stewart, KKND/New Orleans
davestewart@clearchannel.com
Steven Strick, WBCN/Boston
Steven@wbcn.com

- Rob Summers, KFTE/Lafayette, LA

rob.summers@weareradio.com
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. Mattie White, Mute

. Lisa Worden, KROQ/Los Angeles

: ross@dreamworksrecords.com
- Sean Ziebarth, Nitro

VSR Sa

Mike Summers, KXRK/Salt Lake City
mike@x96.com

Matt Surrena, Beyond
matts@lbank.com

3
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Jay Taylor, KITS/San Francisco
jtaylor@live105.com

Opie Taylor, KMBY/Monterey
kmbyopie@yahoo.com

Ted Taylor, 3:33

ted taylor@unistudios.com

Todd Thomas, WMRQ/Hartford
toddthomas@clearchannel.com
Alexa Tobin, WEQX/Albany
alexa@weqx.com

Sherri Trahan, Ultimatum
promogrri@ultimatummusic.com

o
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Jason Ulanet, WJSE/Atlantic City, NJ
julanet@wjse.com
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James VanQOsdol, WZZN/Chicago

james.d.vanosdol@abc.com

Danny Villalobos, WAVF/Charleston

dannyv96@hotmail.com

Vinnie, WXDX/Pittsburgh
vinnieferguson@clearchannel.com

Don Walker, WZZi/Roanoke-Lynchburg, VA
don@z101.net

Chili Walker, WWDX/Lansing, Mi
chili@92 1theedge.com

Turner Watson, WXNR/Greenville, NC
turner@wxnr.com

Bob Waugh, WHFS/Washington,Mi
stella991@whfs.com

Kevin Weatherly, KROQ/Los Angeles
kdweatherly@cbs.com

Abbie Weber, WKRL/Syracuse
abbie@krock.com

Dave Wellington, KXTE/Las Vegas
dave@xtremeradio.com

Chris White, KMBY/Monterey, CA
whitenorge@mindspring.com
Christina White, Epitaph
christina@epitaph.com

mattie@mute.com

Chris Williams, WNNX/Atlanta
cwilliams@99x.com

Del Williams, ARMS Division
armsdivision@earthlink.net

Kyle Wong, W
airbones5@aol.com

laworden@kroq.com

Christine Wrightsman, NFE
christine@nferecords.com
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Michael Young, WRZX/Indianapolis
moyo@wrzx.com

Ross Zapin, DreamWorks

seanboy@nitrorecords.com
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Stu Allen, KNRQ/Eugene-Springfield, OR
stu@nrq.com

John Allers, KCNL/San Francisco
jallers@channel1049.com

Jeff Appleton, Razor & Tie
jappleton@razorandtie.com

Aaron Axelsen, KITS/San Francisco
aaron@live105.com

Alan Ayo, KDGE/Dallas
ayo@kdge.com

®

Eric Baker, Extasy
ebaker@extasyrecords.com

Boomer Barhosa, KWOD/Sacramento
morningkwod@aol.com

Lynn Barstow, KMYZ/Tulsa
lawless@edgetulsa.com

Robert Benjamin, WHFS/Washington
cloaca@whfs.com

Sarah Berg, KCNL/San Francisco
sberg@ksjo.com

Lisa Biello, WHRL/Albany, NY
lisabiello@clearchannel.com

Suzy Boe, WXZZ/Lexington-Fayette, KY
suzy@z103.com

Boomer, WXEG/Dayton
boomer@wxeg.com

Andrew Boris, WRRV/Newburgh, NY
boris@wrrv.com

Dan Bozyk, WNFZ/Knoxville
bozyk@sccradio.com

Jerry Brenner, Jerry Brenner Group
jerry@jerrybrenner.com

Murray Brookshaw, CIMX/Detroit
murrayb@89xradio.com

Paul Brown, Redhat 22
redhat22@aol.com

Ron Bunce, KWOD/Sacramento
ron@kwod.com

Scott Burton, Jeff McClusky & Assoc.
scott@mapromo.com :

. Keith Dakin, WDYL/Richmond

. keith.dakin@cox.com

. Dakota, KJEE/Santa Barbara, CA
. dmdnin@aol.com

. Mike Danger, WZNE/Rochester
 mcdanger@cbs.com

; Jack Daniel, WEND/Charlotte
" jackdaniel@clearchannel.com

©

Vince Cannova, CIMX/Detroit
cannova@89xradio.com

Libby Carstenson, KFMA/Tucson
libby@kfma.com

Lorraine Caruso, Jive
lorraine.caruso@jiverecords.com
Randy Chase, KNXX/Baton Rouge
randy.chase@gbcradio.com

Elias Chios, Roadrunner
chios@roadrunnerrecords.com
Warren Christensen, Volcano
warren@zomba-la.com

Chad Chumley, WPLA/Jacksonville
chadc@ccjax.com

Kelli Clugue, KCXX/Riverside-San Bernardino
. fischtank@aol.com

Shanna Fischer, Wind-up

. sfischer@wind-upent.com

* Nan Fisher, Columbia

i nan_fisher@sonymusic.com

keluque@x1039.com
Phil Conn, WWVV/Savannah, GA
djjustphil@aol.com

Craig Cooper, KSYR/Shreveport, LA
craigcooper@|ouisiana.com

e

- Darren Eggleston, MCA
. darren.eggleston@umusic.com

" Tod Elmore, Wiley Music
- tod.elmore@wileymusic.com

. Brian Corona, ArtistDirect
‘' brian.corona@artistdirect.com

Patrick Cosgrave, WRRV/Newburgh, NY

. patrick@wrrv.com

" Rob Cressman, WMFS/Memphis

¢ reressman@wmfs.com

| Lisa Cristiano, MCA

. lisa.cristiano@umusic.com

. Chris Crowley, KNRQ/Eugene-Springfield, OR
. crowley@nrq.com

- Cruze, WFNX/Boston
cruze@fnxradio.com

. LeeAnn Curtis, WWDC/Washington
. curtisl@dc-radio.com

Andy Davis, WWCD/Columbus

. andyman@cd101.com
. Jeff Deane, National Music Marketing

jeff@natmusic.com

- Tommy Delaney, Mammoth

tommy.delaney@mammoth.com

© Jack DeVoss, WWCD/Columbus

jack@cd101.com
Michele Diamond, WROX/Norfolk

- micheled@96xwrox.com

Lenny Diana, WEDG/Buffalo
lenny.diana@citcomm.com

John DiMaio, RCA

i john.dimaio@bmge.com

* Duane Doherty, KDGE/Dallas
duanedoherty@clearchannel.com

. Greg Dorfman, Elekira
greg.dorfman@elektra.com

. Bobby Duncan, WGRD/Grand Rapids
. bobbyd@wgrd.com

/F{

J.J. Fabini, WXTW/Ft. Wayne, IN

ji@x1023.com
.~ Dan Fein, WPLY/Philadelphia
i danfein@y100.com

Pat Ferrise, WHFS/Washington
' cheetah@whfs.com

Mark Fischer, McGathy Promotions

Ellen Flaherty, KTEG/Albuquerque
ellenflaherty@clearchannel.com
Leslie Fram, WNNX/Atlanta
leslie@99x.com

Matt Franklin, CIMX/Detroit
phat@89xradio.com

Pat Frawley, WMAD/Madison
patfrawley@clearchannel.com

Freddie, WBSX/Wilkes Barre
freddie.fabbri@citcomm.com

e

Alan Galbraith, Wind-up
agalbraith@wind-upent.com

Bill Gamble, WZZN/Chicago
william.w.gamble@abc.com

Tom Gates, Nettwerk
gates@nettwerk.com

Geordie Gillespie, Virgin
geordie.gillespie@virgin-records.com
Rob Goldklang, Warner Bros.
rob.goldklang@wbr.com

Mark Gorlick, Beyond
markg@ibank.com

Mimi Griswold, WKRL/Syracuse
mimi@classicrock.com

Joey Grossman, National Music Marketing
grossman@natmusic.com

Susan Groves, WRAX/Birmingham
susan.groves@citcomm.com

Peter Gunn, KLEC/Little Rock
pgunn@ebcorp.net

Eddie Gutierez, KJEE/Santa Barbara, CA
kjee929@aol.com

d
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Joel Habbeshaw, Gold Circle
jhabbeshaw@gqoldcircle.com

Bobby Hacker, KCCQ/Des Moines
bobbyhacker@1051channelq.com
Lance Hale, WLRS/Louisville
lancerdyou@aol.com

Michael Halloran, KFSD/San Diego
halloran@att.net

Mark Hamilton, KNRK/Portland, OR
hamilton@knrk.com

Jo Hodge, Epic
jo_hodge@sonymusic.com

Kristen Honeycutt, WEND/Charlotte
kristenhoneycutt@clearchannel.com
Dawn Hood, ArtistDirect
dawn.hood@artistdirect.com

Amy Hudson, WMAD/Madison
amyhudson@clearchannel.com

2l

Michael Idlis, Idlis Communications
saturn5@webspan.net

Doug Ingold, V2
doug.ingold@v2music.com

Herb lvy, WCYY/Portland, ME
herb.ivy@citcomm.com

WW\WW americanradiohistorvy com
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i Jacent Jackson, KOXR/Boise, ID
. heyjacent@hotmail.com

" Daryl James, KCXX/Riverside-San Bernardino
! dirtyd@x1039.com

Brian James, WCYY/Portland, ME
bjames@wbim.com

Scott Jameson, WRZX/indianapolis
scottiameson@clearchannel.com
Rick Jamie, WAQZ/Cincinnati
riamie@cbs.com

Jayn, KNRK/Portland, OR
jayn@knrk.com

Gary Jay, TVT

. gary@tvtrecords.com

~ Gina Juliano, WARQ/Columbia, SC
. gfuliano@icbsc.com

- Kallao, KOXR/Boise, ID

kallao@journalbroadcastgroup.com
Chaz Kelly, WMRQ/Hartford

i chazkelly@clearchannel.com

Mike Killebrew, WMFS/Memphis
killabrew@hotmail.com

B.J. Kinard, WXZZ/Lexington-Fayette, KY

. bj.kinard@cumulus.com

. Steve King, WXSR/Tallahassee, FL
. steveking@clearchannel.com

Steve Kingston, WXRK/New York

- kingston92@aol.com

. Knothead, WSFM/Wilmington, NC
knothead@sea-comm.com

. Marc Kordelos, U.N.C.L.E.
marc@unclepromo.com

. Steve Kramer, WXEG/Dayton

© stevekramer@clearchannel.com

" Eric Kristenson, WPBZ/West Palm Beach
U eric@buzz103.com

. Brian Krysz, WBUZ/Nashville

. bkrysz@cromwellradio.com

" J.D. Kunes, WLRS/Louisville
jkunes@radio-one.com

. Doug Lagambina, Immortal

| douglagambina@immortalrecords.com
' Rick Lambert, XM Radio

. rick.lambert@xmradio.com

. Jennifer Lanchart, Beggars Banquet
. fenn@beggars.com

. Paul Langton, Palm
paul.langton@palmpictures.com

" Gregg Latterman, Aware

. gregg@awaremusic.com

" Larry LeBlanc, KLEC/Little Rock

i lleblanc@ebcorp.net

. Melody Lee, KROX/Austin

* melody@krox.com

: Howard Leon, Universal

. howard.leon@umusic.com

Mark Lindsey, WRAX/Birmingham

. mark.lindsey@citcomm.com

Continued on Page 74
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The ORIGINS Of X -TReMe

olLTeRrNative

KXTE/Las Vegas launched the sound that conquered the format

One of the things we take for
granted in this format today is
the overwhelming popularity of
hard rock. Stations that em-
brace the “X-treme” side of the
format are no longer rare and
no longer on the fringe. The
father of these stations, KXTE
(X-treme Radio)/Las Vegas, is
playing more of the Alternative
top 20 now than perhaps at any
time in its history, and therein

lies a tale.

KXTE signed on in the early days of radio
consolidation. It was one of the original
niche stations, whose viability as a
standalone (at that point in time) was
solely dependent upon its ability to defeat
powerhouse Alternative KEDG (The Edge)
and improve its cluster position as a result.
Its approach was revolutionary: A harder,
very contemparary Alternative approach.
The music was hip and the station was cool,
but it was undeniably aimed at the 18-24
crowd. This was an extremely aggressive and
extremely rare position for an Alternative

“What led us to do
this was that the
research was show-
ing that the biggest
cohesive chunk of
Howard’s audience,
which is over half,
goes to Alternative.”

station to take at the time.

Active Rock was in its very early
stages and powered by stations like
KBPI/Denver, WXTB/Tampa, KISW/
Seattle and a few others. Rock Radio
was still in the throes of moving into
a new position after grunge had
overwhelmed it.

This is noteworthy, because, in
that environment, KXTE was closer to
the rapidly evolving contemporary
approach of Alternative radio than
that of Rock radio. Even the Active
Rock stations already in existence
then were nowhere near as contem-
porary as KXTE. In fact, when KXTE
signed on, there wasn't any debate
whatsoever where the station
belonged: It was a younger version
of the Alternative wave that was
washing over America.

This is an important point, because,
over time, Rock radio got its house in
order, Active Rock became a force (in
many ways by stealing from the Alternative
playbook), and X-treme’s position came to
be described not as Alternative (although
the station still played no heritage rock or
active rock bands), but as being on the
fringe of surging Active Rock format.

This debate, which rages to this day,
hit its zenith at the famous Gavin panel
showdown between Alternative and Active
Rock programmers where KXTE architect
and PD Mike Stern was pulled over to the
Active Rock side of the panel. It was as
symbolic a moment as can be envisioned
in radio: Active Rock had successfully re-
defined its territory and was staking a
claim on the “X-treme” parcel of the
Alternative format.

Since then there has been a tug-of-war
over stations like KXTE: Are they young-
end focused Alternatives without the
musical heritage that would nudge them
into the Active Rock world? Or are they the
next generation of Active Rock, boldly
shedding their pasts in an attempt to
remain relevant?

As I mentioned earlier, there was no
question where KXTE stood when it signed
on: It was young and aggressive, but it
was Alternative. Which brings me back to
my original point: KXTE began life as an
Alternative station. The circumstances
were quite different back then, however,
and this sheds quite a bit of light on the
current Alternative-Active Rock argument.

In 1996 I interviewed Mike Stern about
the station, and my introduction to that
column speaks volumes about the competi-
tive situation at the time: “With little
fanfare, Las Vegas has become one of the
most interesting markets in the country for
Alternative. There are very few places
where one can see so many contemporary
competitive motifs at play. The Alternative
battle isn't just KXTE vs. KEDG, it's heritage
vs. upstart. It's a multistation monster vs.
a single station with monstrous numbers.
And, of course, it's Howard Stern vs. the
rest of the market.”

My 1996 interview with Stern
provides a wonderful snapshot of the
early days of X-treme the station and
X-treme the format. Here it is in its
entirety, a clear example of how some
things haven't always been as they seem.

R&R: Tell me about signing on KXTE and
the prospects of facing off against KEDG.

MS: This came to me while I was in
Dayton, and they said to me, “Can it be
done?” I told them that it could, but it was
not going to be easy. The thing that made
it easier for me to deal with is that we also
signed on a modern-leaning AC, KMXB (The
Mix), on the other side of The Edge.
Knowing that we had them in the squeeze
and that everybody had their role to play
made it much less intimidating than it
would have been if I had been going up
alone against a great Alternative station
with a seven share.

It also helps that I have Howard Stern

on in the morning. Howard brings people to -

this radio station every day, so, with that
alone, I've got a built-in cume that I can't
screw up as long as they like The Howard
Stern show.

R&R: Whose decision was it to keep Stern
on the station?

MS: When the American Radio Systems
guys were making the plans, they asked
whether I wanted to do it with Howard or
without Howard, and I told them that I
definitely wanted to use Howard. If we
were going to do this, I needed something
that I knew was going to draw people in.
Howard brings built-in cume.

R&R: Did you worry at all about Howard
translating to an Alternative audience?

MS: No. What led us to do this was that
the research was showing that the biggest
cohesive chunk of Howard's audience,
which is over half, goes to Alternative, so
taking the biggest chunk of Howard's
audience and reworking it to the rest of
the day was the best strategy for this radio
station.

R&R: You mentioned ARS signing on a
Modern AC as well. Was that all part of a
grand market strategy to own 18-34?

MS: Yes. This is a good example of how
to set up a full-market strategy. It not only
involves us and The Mix on each side of The
Edge, but also KLUC, which is the CHR/
Rhythmic that we own. The Mix falls into a
hole that we saw from the research, and it
also takes some shares from The Edge on
the adult side. That has enabled KLUC to
rise up and — from what it looks like —
become No. 1 18-34, due to the fact that
we and The Mix have brought The Edge
back down to earth. So, all across the
board, the stations are successful.

R&R: You came in with The Edge at a
seven share. What kind of short-term and
long-term goals did you have?

MS: We're coming up on six months on
the air, so our short-term goal is still
relevant, and that is adding a new music
image to what some people see as the
Howard Stern station. A lot of Alternative

www americanradiohistorvy com
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The Origins Of Knowledge

MENTORS

Stu Bergen
VP/Promotion, IDJMG

Due more to circumstances than by
design, | feel that | have benefited from the
influences of many rather than the teach-
ings of one. Over the last 13 or so years |
have had the good fortune to work
alongside of the best A & R and marketing
talent, the most clever managers and
incredible artists, all while interacting daily
with the best programming minds in the
country. They all are my mentors, as | try to
learn from all | encounter, even when what
I learn is what not to do.

With this in mind, my first employer,
Steve Gottlieb of TVT, offered me a crash
course in the business. Since everything
from A & R to distribution all happened in
one loft housing 20 people, TVT provided a
unique opportunity to witness alt aspects of
record labels while | concentrated on pro-
motion. Most of us were in our early 20s
and without experience. TVT skeptics argued
that Steve didn't hire experienced employees
because he didn't want to be chaflenged.
Looking back, our ignorance was our greatest
weapon.

Steve knew that we could never outspend
the majors, and we certainly didn’t have the
manpower to challenge them: Our promo-
tion staff fluctuated between two and four
people during my 2 1/2 years with the com-
pany. Had we been a bit more savvy, we
never even would have tried to work singles
to the commercial Rock and Top 40 formats
with three 23-year-old phone jockeys. We
rarely, if ever, had smashing success, but
each station add was a victory, one that
wouldn't have happened had we known a

\Iittle more. W /

stations have added Howard to the mix.
What a lot of stations haven't done — and
what I think is tougher — is to have
Howard on the air and add a new music
image behind him.

Our primary goal is to establish the new
music image of this radio station. This is a
station that has always been known as “the
Howard station.” They had done Classic
Rock here for a time, but, if you looked at
the research, people would say, “Oh, that’s
the Howard Stern station.” Adding a music
image so they will say, “They have Howard,
and they play Alternative” is the challenge.

That’s where the concept of X-treme
Radio comes in. The idea is that the whole
station is extreme: extreme music, an
extreme morning show, extreme promo-
tions. It's all part of the package, instead
of having two different stations, Howard
and music.

R&R: How has the music imaging viikask
out so far?

MS: We're coming up o
so far the music daypart
continuous growth.

R&R: Historically, it’



www.americanradiohistory.com

March 15, 2002 R&R ® 75

T e \,‘-

i

kS

==

T,

FROM FIRST TO Second GeoR

Dan Estrin from Hoobastank discusses the band’s rapid rise in the world of Alternative radio By Katy stephan

This is the second of this
special’s artist interviews, and
it finds a band that has tasted
success but is not yet blinking
in the glare of full-fledged
stardom. Hoobastank recently
returned from a wildly success-
ful European tour to find that
their first single was an un-
qualified hit at Alternative radio
and that they were pegged

for great things by their fans,

radio and label.

Hoobastank are now in a transitional
period between the hard but somewhat
normal life of struggling musicians and the
elevated expectations that come with rock
stardom. Being in such a position requires a
mind-set different from that of both bands
that haven't made it yet and bands that
have. In the following interview, R&R
Associate Editor Katy Stephan discusses the
rock ‘n’ roll lifestyle and recent success with
Hoobastank guitarist Dan Estrin.

R&R: Tell me about your schedule.

DE: We've been gone for about two
months, touring the East Coast and Europe.
We were with Incubus and 311 for a little
while. We only had four days off at home
between that and the U.S. tour, which
starts tonight. Actually, three days off. On
the fourth day we had to shoot a video.

R&R: Is that the longest you've worked
without a day off?

DE: We have days off when we're on the
road, but this is the longest we've gone
with no time at home. We had four days at
home, and now we're going to be gone for
11 weeks.

R&R: How different is your life now from
what it was before your record came out?

DE: It's a lot different. I travel a lot. I
basically live on a tour bus or in a hotel. I
wake up on the bus anywhere between noon
and two in the afternoon, depending on
what time I went to sleep the night before.
Then Doug and I will usually go to a radio
thing — do an acoustic performance and
meet some radio people. Then we'll come
back; do a soundcheck; hang out on the
bus, playing video games or watching TV;
and then have a show later on that night.

We flew today from L.A. to Seattle. We
had to wake up at about 5am. We got on
the plane at about 7:30, got to Seattle, got
picked up, came to the venue, dropped off
our bags, and then Doug and I went to a
radio station and did an acoustic perfor-
mance. We did five songs, and we just got
back. Later tonight we're going to play a
1i1-song set.

Lw do you keep in shape for all
? Do you ever feel totally

en I get home. It's
home two days ago, and
ing to hang out with my

girlfriend, and I can't even keep my eyes
open. I'm trying to talk to her, and
nothing’s making sense. I felt like I'd
taken a bunch of Nyquil and sleeping pills
or something. I just wanted to hang out
with her, and I felt like shit, because I
never really get to see her. In the time
that I do, I'm so tired that I don't even
want to go out; I just want to lie in bed.

R&R: How does she deal with that?

DE: She’s dealing with it right now, but
I don't know. We'll see if it changes. You
never know. Chris, our drummer, has been
with his girlfriend the longest, and his is
the most serious relationship, I would say.
From what I've heard, she gets really sad
that he’s gone. It's understandable.

R&R: Are you living the rock-star lifestyle
that you always dreamed about?

DE: When I was a little kid, I never
really fantasized about stuff that might
happen backstage or outside of the shows.
I wouldn’t even have known what to
expect. I just wanted to play in front of a
lot of people.

We really don't live the rock-star life. I
hardly even drink; it's pretty rare. I don't
smoke. A couple of the guys will have a
beer or get a little buzz, but we really aren’t
partying the way people might think.

R&R: Your Behind the Music is going to
be pretty boring.

DE: Definitely. Our Behind the Music is
going to have nothing to do with the
band. I mean, it will be about the four
bandmembers, but just about different
things. Seriously, in Europe we would play
every single show and then come back on
the bus, put our pajamas on and watch a
movie while eating Frosted Flakes. Our
crew would go out, and a bandmember or
two would go out with them every once in
a while, but for the most part we stayed in
every night.

A couple of the Incubus guys were
giving us shit because we weren't hanging
out. They were like, “You guys fucking

“l was at home two
days ago, and I'm
sitting there trying
to hang out with

my girlfriend, and |
can’t even keep my
eyes open. ’m try-
ing to talk to her
and nothing’s mak-
ing sense.”

never hang out!” I've never really liked
going out. In L.A. T never used to go out to
clubs or parties too much. There's one bar
in L.A. that I go to because I know
everybody there. It's like our Cheers. I go
there and enjoy it. But I've never gone out
to clubs, dancing and stuff. I'm not that
social of a person. I have a hard time going
out and holding conversations with people
I don't know. I would rather watch a movie
or relax.

R&R: Do you think your life reflects
people’s image of touring rock musicians?

DE: I don't think people understand
what we do. I get e-mails every day from
kids, and they have no idea. I really don't
want to sound like a jerk, but we get e-
mails from kids asking us if we can send
them autographed posters or CDs, and I
can't do that. I wish I could. If you come
to our show and you see me, I'll definitely
sign an autograph then, but I can’t go to
the post office and send stuff. I don't have
time; I'm so busy. I don't think kids
understand.

We were playing in Bakersfield with
Incubus, and we were walking down the
street with our tour manager past the crowd
that was standing in line waiting to get in.
We were going to a radio broadcast that was
right outside the club. This girl in line was
like, “Dan, Dan! Come here. Can you sign
this? Can you take a picture?” I'm like, "I
can't, but T'll be back. I gotta go! I gotta
go!”

Our tour manager was pulling me to go
do this, because we were late. I never saw
her again. She wrote me this e-mail saying,
“That sucked. You said you were going to
sign this thing, and you never made it.” I'm
sorry. I have to do these other things
sometimes. But I totally appreciate
everybody who's coming out and supporting
us.

R&R: I don't think people realize that
you don't even make your own schedule.

DE: We don't. We get e-mails asking real
simple questions like, “When are you
playing Chicago?” And I don‘t know! I don't
know when we're playing Chicago.
Honestly, I can’t possibly reply to every
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single e-mail like that to answer every
guestion. It gets frustrating. Eventually, I
guess I'm just going to take my e-mail
address off of the website.

R&R: Tell me about your experiences
doing radio stuff.

DE: [ enjoy doing those live radio
performances. ['ve always enjoyed doing
radio things. It's cool to meet those
people, and I enjoy it, because I know how
important it is. So far everybody we've met
has been really cool. We've met some really
cool people at the radio stations.

I like doing a coupte of songs acousti-
cally. It's totally different. I think that it
shows that we can do other things besides
just get up there onstage and jump
around and play distortion. And I used to
really enjoy flipping on the radio and
hearing bands that [ liked playing their
heavy songs acoustically. It was really
personal.

R&R: People in the industry consider
Hoobastank a new band. Do you consider
yourselves a new band?

DE: I consider us a new band as far as
the national scene goes. Our record has
only been out for three months. But we've
been together for seven years, so we're not
a new band. The four of us have been
writing music for this band for the last
seven years.

R&R: Do things feel the same between
you guys as they did before you had so
much success?

DE: Everything’s still pretty much the
same. We're with each other every single
day. This last time, when we got home, we
said goodbye at the airport, but we saw
each other two days later at the video
shoot. I didn’t see them the next day, but
I saw them today. We used to hang out all
the time because we were at home. We still
hang out all the time, but now we're on
the road.

R&R: Is there anything else you want to
say that I didn't ask you?

DE: Yeah. I really didn’t mean to sound
like a jerk before, about the fans and our
schedule and stuff. But if I did, can you
say that one of the other guys said it?
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Witk WeE ARTIST TITLE LABEL(S) PAS PLAYS mg?o%éf%us R tR Most A dded®
1 . PUDDLE OF MUDD Blurry (Flawless/Geffen/interscope) 2906 -86 324289 20 750 www.rradds.com
> @ P.0.D. Youth Of The Nation (Atfantic) 2869 +15 328468 12  76/0
. _ ARTISTTITLE LABEL(S) ADDS
: ©  HOOBASTANK Crawling In The Dark (/sland/IDJMG) 2584 +6 260143 20 750 | 5oo Goo DOLLS Here Is Gone (Warner Bros.) =
+ @ JIMMY EAT WORLD The Middle (DreamWorks) 2513 +62 292043 17 68/ | 3RD STRIKE No Light (Hollywood) 24
s DEFAULT Wasting My Time (TVT) 2330 -1 199126 25 680 | EARSHOT Get Away (Warner Bros) 17
©  STAIND For You (Flip/Flektra/EEG) 2329 446 235738 11 7200 | WHITESTRIPES Fg“ In Love With A Girl (Third Man/V2) 11
s+ LINKIN PARK In Tne End (Warner Bros) 260 66 229560 33 TS0 | oqNNE oS creen U (oo L
8 ©  NICKELBACK Too Bad (Roadrunner/IDJMG) 2069 +90 165726 12 1210 QUARASHI Stick ‘Em Up (Time Bomb/Columbia) 8
9 ©  BLINK-182 First Date (MCA) 1928 +34 191864 9 731 DASHBOARD CONFESSIONAL Screaming Infidelities (7V7) 8
w0 INCUBUS Nice To Know You (immortal/Epic) 1874 20 188147 13 73/0 | WEEZER Dope Nose (Geffenvinterscope) 7
2 @ TRIKTURNER Friends + Family (RCA) 1765  +118 169220 10 721 | SEVENDUSTLUeAgan (TV7)
w @  UNWRITTEN LAW Seein’ Red (nterscape) 1694  +188 192623 9 71/
@ INCUBUS | Wish You Were Here (ImmortalEpic) 1400 14 186424 20 7200 h@@bQSthk
18 @ SYSTEM OF A DOWN Toxicity (American/Columbia) 1470 +31 183585 10  66/0
7 @  X-ECUTIONERS It's Goin' Down (Loud/Colurbia) 1443 +38 165900 9 65/ “Running Away”
s % ADEMAThe Way You Like It (Arista) 1418 56 120091 15 641 Early Adds:
= STROKES Last Nite (RCA) 1371 376 175038 18 6200 KROQ WXRK KNDD
9 #  SYSTEM OF A DOWN Chop Suey (American/Columbia) 1168 21 160612 32 610 KXTE WMFS
21 @ GODSMACK | Stand Alone (Republic/Universal) 1158 +45 90440 6 631 s = .
s =  CUSTOM Hey Mister (ARTISTdirect) 1147 1 71617 17 540 Officially Going For Adds 4/1
2 @ ROB ZOMBIE Never Gonna Stop (The Red...) (Geffen/Interscope) 948 +24 93269 6  956/1 THe istano oer sam music croue SIARE
2 INJECTED Faithless (/sland//DJMG) 891 -3 50568 9 470
27 : COURSE OF NATURE Caught I The Sun (Lava/Atlantic 820 -1 49961 10 4000 Most Increased
% = CREED My Sacrifica (IVind-up) 816 64 72214 20 4900 Pl
2 OFFSPRING Defy You (Columbia) 788 204 106583 15 48/ ays
2 »  SUM 41 Motivation (Island/IDJMG) 752 -160 59227 9 5800 omL
&) @ 311 Amber (Volcaro) 673 +98 51988 4 4402 ARTIST TITLE LABEL(S) ACREASE
28 23 CREED Bullets (Wiad-up) 668 -140 44070 7 420 UNWRITTEN LAW Seein’ Red (/nterscope) +188
5 @ LOSTPROPHETS Shinobi Vis. Dragon Ninja (Columbia) 659 +81 58142 6 442 | QUARASHIStick Em Up (Time Bomb/Columbia) — +182
= @  SOMETHING CORFORATE If You C Jordan (Drive-Thru/MICA) 612 70 61031 6 3gp | OO0 GO0 DOLLS Herels Gone ,(\Vg"l’r’l”(%if,;;n - i
v €@  LINKIN PARK Papercut (Warner Bros.) 597 +62 121160 7 1511 | EARSHOT Get Away (Warner Bros.) +159
39 @  SEVENDUST Live Again (TVT) 572 +72 36824 2 425 WEEZER Dope Nose (Geffen/Interscope) +148
% = BAD RELIGION Sorrow (Epitaph) 555 -2 56225 11  30/0 | ANDREW W.K. Party Hard (Island/IDJMG) 121
w  u  ABANDONED POOLS Remedy (xtasy) 536 4 60085 5 4y | o TENER s 52%2 L PR S
2 3 TOOL Lateralus (Volcano) 536 -107 40930 17  28/0 311 Amber (Volcano) +98
w9 @  WHITE STRIPES Fell In Love With A Girl (Third Man/V2) 509  +178 123133 2 48/11
w @ DROWNING POOL Tear Away (Wind-up) 487 +68 34387 3 382 Most Played
% a APEXTHEORY Shhi... (Hope Diggy) (DreamWorks) 486 29 30474 7 441 Recurrenis
% s STARSAILOR Gooc Souls (Capitol) 466 92 40400 10 4100
a1 @ PHANTOM PLANET California (Daylight/Epic) 461 +21 51817 5 313 RO J— gl
@  WEEZER Dope Nose (Geffen/Interscope) 454  +148 99210 1177 NICKELBACK How You Remind Me (RoadrunnerIDJMG) 1107
%« FOO FIGHTERS The One (Columbia) 431 159 51973 12 28p@ | P.0.D.Alve (Atlantic) , 1020
®  REVEILLE Inside Out (Can You Feel...) (Flekira/EEG) 420 495 33091 1 3gn | DOTURBEDRown ih The Sckness (BanHepnse) 838
} ) ontrol (Flawless/Geffervinterscope) 812
@  QUARASHI Stick ‘Em Up (Time Bomb/Columbia) 420 +182 50082 1 458 TOOL Schism (Volcano) 789
48 @®  JACK JOHNSON Flzke (Enjoy/Universal) 396 +64 40533 4 372 WEEZER Hash Pipe (GeffervInterscope) 788
s @ LINKIN PARK My December (Warner Bros.) 391 +8 49303 4 9/ SUM 41 Fat Lip (Isiand/IDJMG) 743
s & LOCALH HalfLite (Pam Pictures) 379 5 B0 8 30| oz Dramlorks) o2
50 SUGARCULT Bouncing Off The Walls (Ultimatum/Artemis) 378 +47 23611 3 281 LINKIN PARK Crawling (Warner Bros.) 620
- @  PETE YORN Strange Condition (Columbia) 361 +40 51382 2 282 ALIEN ANT FARM Movies (New Noize/DreamWorks) 576
@  DASHBOARD CONFESSIONAL Screaming Infidelities (TV7) 358 +69 47819 1 26/8 | PAPAROACH Last Resort (DreamWorks) 964
76 Alternative reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the ;-l[l::.N}.[{]e{pggz:g:&%my(;?;/d;gkgggég) ggg
o e 1 1B o or S e B0 v e She 3w o v A eS| BLWKC1R2 Sy Toeler ForThe Kids () 45
foicially reported_ to R&R by each reporting sta_xion. Song_s unreported as adds do not_count toward overall totai stations playing asong. Most Increased P_Iays INCUBUS Drive (/mmorta//fpj(;) 469
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difficult to recycle Stern’s audience to other
dayparts. How successful have your efforts
been?

MS: It's still early. So far we've had the
spring book, which was only two months of
us out of three. Now we're waiting on the
summer book. We're off to a real good
start. I hear it a lot when I'm out on the
street. I'll talk to listeners and hear things
like, “T was a die-hard Howard fan who
would then turn to The Edge, but now I
don't need to do that.” I hear that a lot,
but what percentage of that is great P1

“This would not be
how | would have
approached this
had we not had the
overall market
strategy.”

audience and what percentage is reality, I
don’t know yet. As I said, we're focused on
defining our music image during Howard's
show. We're toying with different ideas of
how to do that more directly.

R&R: Are you doing any kind of forced-
listening promotions that will carry over
from Howard to other dayparts?

MS: We do forced-listening promotions,
and we promote them within Howard, but
what we haven't done yet is simply focus
on something like “Listen to Howard.
Listen to middays. Win.” We've been
promoting things along the lines of “Listen
all day for your chance to win.” The next
logical step is to set it up during Howard's
show and then just get them into the next
daypart to be rewarded.

R&R: So you would start building on
Howard's audience with middays and then
move on from there?

MS: Yes.

R&R: Have you thought about starting
with afternoon drive and making it a
drivetime to drivetime conversion?

MS: We have, but with Howard, there are
a couple of things to think about. He runs
until 11am some days. He's not your standard
6-10 morning show. His listeners are already
in the office, so I have a shot at them for the
day. They're not getting out of their car and
missing the tail end of the morning show to
turn on the AC station in the office.

R&R: How important is that first song
after Howard goes off the air?

MS: It's the first set that’s important,
and it’s really important. Believe me, I
drive my poor MD crazy with the "keep that
away from Howard” thing.

R&R: Do you have a whole special clock
in the post-Stern hour?

MS: Absolutely. Power gold, power gold,
power gold, A, power gold. That is the
crucial time, because if some of the first
couple songs are bad, they are gone. It will
have a big effect.

R&R: Have you done any perceptual stuff
on the transition from Stern to music? For
example, is it better to come out rocking or
to play something mellower?

MS: That is something I haven't done
that I ought to do. I've never lived in a
market with Howard before, and I've never
run a Howard station before, so the more I
deal with Howard, the more fascinated I
am with finding out that kind of stuff. It
makes sense to me that I roll out of
Howard with something like Pearl Jam’s
“Alive,” Nirvana’s “Smells Like Teen Spirit”
and three other hits that everybody is
going to like. But do I need a slower tempo
there? Does it matter if I play a current
there? I don't know. That would be an
interesting research project.

R&R: Are you doing any other cume-
building marketing?

MS: When we signed on, we ran a fairly
expensive TV campaign, which I think
helped a lot. Between Howard’s cume and
the TV campaign, our awareness grew
faster than that of other stations that I
have seen or been involved with.

R&R: I'm guessing that the TV campaign
focused more on music than on Howard
Stern.

MS: Absolutely. It had a Howard
mention in it, but it was focused on music.

R&R: With your current focus on carving
out a new music niche, how do you think
the audience differentiates between you and
The Edge?

MS: That's the other thing that we've
been working on defining. We rock harder
than they do, and it's less a function of
what we play that they don't than it is a
function of what they play that we don't.
They still play the poppier music. There are
still flashbacks. There’s still really light
R.E.M. or Sheryl Crow. We don't go into
those realms. We're a male-based radio
station because we are so focused on
Howard's audience.

R&R: Have you seen The Edge refocus
away from what you are doing to better
position itself in a different niche?

MS: Actually, it's going the other way
around. They've come our way to a good
degree. I wasn't in the market before, but,
from what I can tell, they weren't the Alice
In Chains radio station. They considered
that an AOR act and stayed away from it.
But now the pop quotient has come down
over there, which, in turn, will just open
up more room for our sister station, The
Mix. It's tough to tell whether it is going
to stay with us song for song or go back.
The Mix has come on real strong in the
ratings, so it remains to be seen.

R&R: It's difficult to claim a music
position when the competition across the
street is playing the same songs. What kind
of things have you done to differentiate
yourself?

MS: The narrower music focus has
helped us. We have a very well-defined set
of core artists here: Pearl Jam, Nirvana,
Smashing Pumpkins, Bush and two or three
others. You can pretty much pick them out.
We're very focused on them. We image
them. We take advantage of them. We do
whatever we can to tie into them.

We're very focused on certain
artists, and, in turn, we tell the
listeners that they don't have to put
up with X, Y and Z, which our research
shows that the guys don’t really like
that much anyhow. The Edge looks at
its research, which, I'm sure, is half and
half male/female, and says, “This is
obviously a big-testing record.” Well, it's
obvious which half is driving it.

R&R: Do you actually illustrate these
music differences on the air?

MS: Absolutely. "X-treme music ... not
X-treme music.”

R&R: You don’t mention call letters?

MS: No. I don’t think there’s any need,
and I've never liked how that type of thing
sounds anyway. It is a shot at them, but
it's as much as to define us as it is to take
a shot at them. We'll say stuff like, “This is
X-treme music,” and then, “This is not X-
treme music,” or, “This is music you will
hear after Howard,” and then, "This is
music you won't be subjected to after
Howard.” That's the focus of it. The idea is
to tell the listeners that they want to stay
here because we're going to be doing
exactly what they want all day.

R&R: You're talking about a fairly tight
demographic focus. Would it be correct to say
that you wouldn't be able to do thatin a
market the size of Las Vegas if you didn't have
the other stations that you own in town?

MS: Oh, yeah. This would not be how I
would have approached this had we not
had the overall market strategy. If I were
taking on The Edge all alone, I would have
a very different focus. But the team
strategy allows me to focus where I am
right now.

R&R: Many industry watchers are
concerned about the additional fiscal
pressures that stations will be under to
finance the acquisitions of their parent
companies, but it sounds to me like you may
have less sales pressure than if you were at
a company that owned only one station in
the market. Your GM doesn’t seem too
concerned over your 25+ numbers.

MS: That's exactly true. When deregula-
tion hit and companies started being able
to buy four or five stations in a market, it
really did change things. There’s no
corporate expectation that we'll not only
do well 18-34 males, but also pull down
some 25+ numbers. They told me to go in
and do exactly what I'm doing: focusing on
recycling Howard’s male 18-34 audience
and making it work.

R&R: What have been some of the
difficulties in dealing with a multistation
marketplace?

MS: We have four FMs: A Hot AC, a
Modern AC, a CHR/Rhythmic and us. The
other three are somewhat in the same
neighborhood. They may not be direct
competitors, but they're near each other.
As a result, they've had to pay a little
closer attention to make sure they're not
cannibalizing each other. On the other
hand, corporate has a lot of faith in what
we're doing and our ability to execute the
format, so sometimes they don’t pay as
much attention to us, and we have to wave
our hands and ask for help.
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The Origins Of Knowledge

MEeNTORS
Alan Smith
PD, WOCL/Orlando

“Uh ... hey, man ... it's Fol ... ger.”

One thing that drives me nuts about our
business is that we don't take time to
improve our people. So many people get the
daily message “You suck” instead of “You
could do this better.” It leads to great people
leaving our profession before they have the
opportunity to reach their full potential.
When you do find somebody who is willing
to spend the time to nudge {or kick) you into
the right direction, it's a privilege to work for
them. For me, it was Joel Folger.

Early in your career you will get most of
your direction from other jocks at the sta-
tion, the GSM, the GM, the engineer or
whoever wants to tell you what they think.
Many PDs simply don’t have the time to
work with young talent. It’s even worse if
you have any skills at all: If you're good, you
will be left alone. 1 do this today to many of
my people (if you don't hear from me, you’re
doing OK). Folger had three specific things
that helped my career, not just in radio, but
also in life.

1. Faith. In 1994 KDGE/Dallas was run-
ning Stephens and Pruitt from Houston in
morning drive. The radio station was up for
sale to Mormon-owned Bonneville Broad-
casting. S&P were not going to survive long
with Bonneville, considering the nasty
nature of the show. Folger showed faith in
my abilities by moving me to the morning
drive slot even though | had very little
experience at the job. We argued over the
move, as | had no confidence in myself to
make it work. {n a very nonpressuring way
he told me, “ need you to do this; you can do
it.” | bought in big-time.

2. Protection. As most young jocks do, |
made every mistake possible in the building.
Folger would find a way to teach me about
my mistake and show me the correct thing to
do. His style was to speak very little, yet say
very much. His insights on how to correct
mistakes allowed his staff to improve. His
protection aliowed us to make mistakes. The
combination is what made us professionals.

3. Ears. More than one conversation was
started by “Do you have a minute?” and
would turn into-an hour. Foiger was willing
to listen to his staff and their complaints,
ideas or desires. We had many talks about
finances, family, the job, spouses and the
future. He's got great ears.

Every PD and OM I've worked for has_ L
given me a major break. Lyman James Mark
Feather. Joel Folger. Duane Doherty. Jeff
Carrol. John Roberts. All of them are great
teachers, and | use their lessons every day.
With ali due respect to the names on the list,
Joel Folger is a standout. Probably because
| worked for him the longest, but also be-
cause | learned the most from him. Thanks,

Kloel ]
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Dota e N : : Top 20 Speclalty Artists
B I’” ”5[”,”””’ i ' B America’s Best Testing AlternativeSongs | J A 7@ 4 © ... .. ... .. .
By (Y 12+ For The Week Ending 3/15/02. T Qe L P LA i %’;ﬂ
e March 15, 2002
Artist Title (Zabel) ' LW Familiarity Burn. ~ TD Familiarity Burn 1. QUARASHI (Time Bomb/Columbia) “Stick ‘Em Up”
LINKIN PARK In The End(Warner Bros.) 430 430 99%  43% 4.27 100%  44% 2. WHITE STRIPES ( Third Man/V2) “Fell In Love...”
HOOBASTARK Crawling In The Dark(/slandiDJMG) 4.2 420 91%  19% 421 92%  19% 3. LOFIDELITY ALLSTARS (Skint/Columbia) “Sleeping Faster”
PUDDLE OF MUDD Blurry(Flawless/Geffeninterscope) 4.23  4.21  97%  28% 421 9%  30% 4. WEEZER (Geffen/interscope) “Dope Nose”
JIMMY EAT WORLD The Middie(Dreamiiiorks)  4.16 417  87%  18% 418 8% 1% 5. GORILLAZ (/mmortal/Virgin) “Gorillaz on my Mind"
DEFAULT Wasting My Time(7VT) 410 404 89% 25% 405 91%  26% 6. MOTH (Virgin) “I See Sound”
INCUBUS | Wish You Were Here(/mmoria/Epic) 4.08 412  97%  38% 409 98%  38% 7. EELS (DreamWorks) “Rotten World Blues”
ADEMA The Way You Like lt(Arista) 406 404  70% 12% 396 7% 13% 8. HIVES (Burning Heart/Epitaph) “Hate to Say | Told You So”
STAIND For You(Flip/Elektra/EEG) 404 406 90% 21% 403 92% 22% 9. ANDREW WK (/sland/IDJMG) “Party Hard”
NICKELBACK Too Bad(Haadrunner//DJlI/’G) 4.03 4.08 90% 19% 4.03 92% 19% 10 DEADSY (E/ementree/DreamWOrks) “The Key to Gramercy Parkn
INCUBUS Nize To Know You(/mmortal/Epic) 402 4.02 93% 24% 405 93% 26% 11. 3RD STRIKE (Ho//ywood) “No Light”
. UNWRITTEN LAW Seein’ Red (/nterscope) 402 400 50% 5% 405 51% 5% 12. RIALTO (Koch) “London Crawling”
OFFSPRING Defy You(Columbia) 401 395 90% 20% 39 91%  21% 13. SOUTH (Kinetic) “Paint The Silence”
COURSE OF HATURE Caught In The Sun (Lava/Atiantic) 4.00 - 39% 4% 3.92  40% 4% ’ . - . "
TR, ¢ - (n/ . )) s 940; , °/° ng o/° 350/" 14. BOB MOULD (United Musicians/Red) “SoundOnSound
op Suey (American/Golumbia) 3. L 4 . 4 6 ”
, — ) ° ) ) 15. REVEREND HORTON HEAT (Artemis) “Galaxy 500
P.0.D. Youth Of The Nation {Atlantic) 396 397 97% 3% 388 91% 36% " . Y
: 16. ...TRAIL OF DEAD (/nterscope) “Relative Ways
BLINK-182 First Date(MCA) 391 387 9% 21% 376 89%  25% 17 R.M.C. (Virain) “Love B .y
. B.RM.G. n m
FOO FIGHTERS The One(Columbia) 390 387 8% 18% 389 8%  19% B (Virgin) ovg u S“ .
X-ECUTIONERS It's Goin' Down(Loud/Coiumbia) 3.89 371  54% 9% 381 52% 8% 18, ONESIDEZERO (Maverick/WB) "Instead Laugh
P.0.D. AliveAtiantic) 388 391 97% 48% 383 98%  49% 19. HAVEN (/mporf) "Let It Live
NICKELBACK _Remind Me(Roadrunner/UJVG)  3.88 397  99%  59%  3.92 100%  59% 20. ZERO 7 (Quango/Palm) “Destiny
SYSTEM OF A DOWN Toxicity(American/Columbia) 3.86  3.86  84%  18% 3.86 86%  19% Ranked by total number of shows reporting artist.
GODSMACK | Stand Alone(Republic/Universal)  3.85 3.83  68%  11% 386 68% 12%
SUM 41 Motivation(lsiana/IDJMG) 382 373 79% 16% 373 8% 1%
311 Amber(Voicano) 3.7 - 43% 6% 373 45% 5%
ROB ZOMBIE Never Gonna Stop... (Geffernlérscape) 3.70 - 85% 13% 360 66%  15% ReCO I‘d O*‘ The Week
TRIK TURNER Friends And Family(RCA) 368 347  49%  12% 361 51%  14%
: - Artist: Rialto
CUSTOM Hey Mister(Artist Direct .66  3.57 49 13% .60 Y 149
7 . r(Artist Direct) 3 5 54% o 3.6 56% % LP: Night on Earth
STROKES Last Nite(RCA) 357 359 82% 32% 357 83% 3% Label: Koch
CREED BU”eIS(Wnd'UR) 33 340 69% 22% 3 M% 25% On Night on Earth, Rialto boldly go where modern rock
CREED My Sacrifice(Wind-up) 332 338 99%  65% 328 100%  66% hasn't been since its inception, when an army of slick Brits
Total sample sree is 774 respondents. Totad average favorability estimates are based on a scale of 1-5. (1=dislike with drum machines sent American hair metal bands
very much, 5=.ike very much). Total familiarity represents the percentage of respondents who recognized the packing. @ “London Crawling” layers a bristly, modern drum-and-bass loop
song. fufal {mrn represents the number df L’espondents who said they are tired of hearing the song. Sample with plenty of glossy synthesizers and vocals that drip with that particular dark,
composition /svbased on persons 1?+. 70 = Target Demo (Males 78.-34). Persons are screeneq via the Internet. Depeche Shop Twins quality of melancholy. ¢ Their modern-retro sound is
Once passed, they can take the music test based on their format/music preference. Rate TheMusic.com results are . . ! X ]
not meant to replace callout research. The results are intended to show opinions of participants on the Internet only. seductively familiar. By the end of the first chorus you and Rialto wil be, as
RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system is available for local radio the lyrics of “London Crawling” put it, “Just like lovers again, slipping between
atatlu.ns by cal'i ing 818/377-5300. RateTheMusic.com data is provided by Mediabase Research, A division of the sheets of dirty rain. — Katy Stephan, Alternative Specialty Editor
Premiere Radio Networks. )

1716: National Anthem
2002: World Party Anthem

An infectious Rock-Anthem
Beer Drinking Party Song hy

Impacting Alt Specialty and College on

800.647.1315 charts@radie.media.com
(email us your playlist each week)
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Alternative Action

Right now people are requesting Linkin

Park’s “My December,” X-ecutioners’ “It's

going down” and System Of A Down’s

T % “Toxicity.” ® Personally, Ym really into 2
A tevens |
L Nancy Stever © Skinnee J's' “Grown Up,” Bad Religion’s
| PD, KEDJ/Phoenix
| . “Sorrow” — actually, there are too many

to list. Lots of great songs out now. # There’s one thing

we're on that no one else is: Authority Zero — coming

soon on Lava.

ou know, for a minute there it looked like
Y this was going to be a slow music week,
but then the floodgates opened, and seven
songs ended up with double-digit adds. At the
top of the pile was the great new (and over-
due) song from The Goo Goo Dolls, “Here
Is Gone.” Thirty-four stations came out of the
box behind it ... Hollywood's 3rd Strike nail No. 2
Most Added with a rock-solid 24 adds for “No Light” ... As if that wasn’t enough,
more new music from new artists did great this week. Earshot's “Get Away”
pulls in 17 adds, while Quarashi’'s “Stick 'Em Up” and Dashboard
Confessional’s “Screaming....” both have great followup weeks and debut on
ife chart ... Hey, Volcano does it again! It pulls in double-digit adds for 2 Skinnee
J’s’ “Grown Up” this week, to bring the total to 22 stations so far ... It's “give
’em the benefit of the doubt” time, as No Doubt hit the format with “Helta Good.”
KROQ/Los Angeles and quite a few others are proving that you can rock hard
and play No Doubt. Throw this one on the air and let the listeners sort it out ...
The hunt for No. 1 looks interesting next week: P.O.D. are closing in behind
the slow-burning and totally relevant “Youth of the Nation,” while Puddie Of
Mudd are showing staying power behind the massive “Blurry” ... Some cool
buzz behind Lamb’s “Heaven” off the Six Feet Under soundtrack. Check this
one out ... Oh, one last thing: White Stripes’ “Fell in Love....” is for real.
RECORD OF THE WEEK: Alien Ant Farm “Attitude”

— Jim Kerr, Alternative Editor
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armist: White Stripes
LageL: Third Man/V2

By KATY STEPHAN/ALTERNATIVE SPECIALTY EDITOR

% ¥ = - 5

f his painting style, Picasso said, “It took

me 80 years 2o paint like a child.” Of his
band The White Stripes, Jack White has said,
“ trv to write songs from the perspective of an
8-year-old.” One of the above is an undisputed
creative genius, whose revolutionary artistic
vision shocked the hell out of the entire world.
The other was a painter.

OK, mavbe I'm giving in to White Stripes
Superlative Syndrome, but isn’t everybody?
Meg and Jack White are taking rock back to its
most primitive, infantile state and are quickly
becoming the most talked-about musical force
in years.

The White Stripes” raw, simple and under-
produced music would be retreshing even if it
didn’t emerge from a context of barely dressed
teens singing “l Love Rock 'n" Roll” while
draped with an eight-foot snake. They’re more
interested in making stripped-down, naked mu-
sic than in making music while stripping naked.

But context is everything. In the overpro-
duced, testostcrized rock market, what could be
more shocking than a band with only two mem-
bers — one of whom (Meg, on drums) is an
admittedly untrained beginner — that makes
raw, almost clumsy music with a sing-songy,
sitting-around-the-campfire appeal?

The trend pendulum is swinging hard, and it’s
aimed at Detroit. More specitically, a garage in
Detroit. While bands on the New York scene
reek of high fashion and hipsterism, bands from
Detroit tend to have the distinct odor of the
working class. Maybe it’s the MC5-Stooges tra-
dition, or maybe the feel of a city really does
influence the way people express themselves;
either way, The White Stripes are the Detroit-
iest band Detroit has ever produced.

But even within the realm of the garage, what
separate The White Stripes from everyone else

i

White Stripes
is not just that their sound is the grittiest, though
it is. And it's not that their approach is the sim-
plest, though it is. What makes The White
Stripes worthy of, for instance, a Picasso meta-
phor is that, although they are using the fewest
tools, they have the most to say.

Somehow The White Stripes manage to fit the
rich storytelling tradition of early American
blues, the colorful and often whimsical imagery
of children’s songs and the raw energy of early
purk rock into songs that appear to have noth-
ing to them but a flimsy, repetitive structure and
a thumpy beat.

Jack White explains the origin of the whole
White Stripes idea: “It revolved around this
childish idea, the ideas kids have — because
they are so much better than adult ideas, right?
We thought it would be a good stage aesthetic
to dress in the colors of the peppermint, so that
people would think like kids when they saw us.”

Listeners are indeed like kids — in a candy
store. This week “Fell in Love With a Girl” is No.
36 on the R&R Alternative chart, with a bullet;
last week it topped the Alternative specialty chart.
The buzz surrounding White Blood Cells has been
growing since the album was released — last July,
if you can believe it — and The White Stripes
phenomenon is getting bigger every day. But let’s
hope they never grow up.

The first single from [%@&W

ON OVER 70 ROCK AND MODERN STATIONS INCLUDING:

WAAF WMMR WIYY KIOZ WCCC KLOL KISS WMMS KEGL KQRC
WOXA WRAT WJRR KILO WBZX KDGE WRZX WEDG WAVF KROX

15,000 ALBUMS SOLD IN THREE WEEKS!

“Fu Manchu’s new CD, California Crossing is a hook-strewn, biker-rock gem that
can hold its own with ‘Back In Black’” — Chicago Tribune, February 8, 2002

ON TOUR NOW!
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Californiacrossing.com Fu-manchu.com
PRODUCED AND MIXED Y MATT HYDE WWWMAMSSTILCHR © & 7061 Masvneth Records, foc. Wammots Recerts, 0 Nedson SL NY. 37 1081} @SSRV D
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WXRK/New York
Infinity
(212)314-9230
KingstorvWoody/Peer
12+ Cume 2,463,300

ARTIST/TITLE

LINKIN PARK/Papercut
P.0.0./Youth Of The Nation
DISTURBED/Down With
STAIND/ or You

PUDDI E OF MUDD/Blurry
JIMMY | AT WORLD/The Middle
SYSTEM DF A DOWN/Toxicity
WHITE STRIPES/Fell In Love
UNWRITTEN LAW/Seein’ Red
CREED/Stand Here With Me
P0.D/Boom

SYSTEM OF A DOWN/Chop Suey
HOOBAS TANK/Crawiing in The Dark
INCUBUS/Nice To Know You
EDDIE VEDDER/You've Got To
OFFSPRING/Defy You

LINKIN PARK/Runaway

PUDDLE OF MUDD/Drift & Die
TOOL/Schism

ABANDONED POOLS/Reinedy
PO.D/Alive

STROKESHard To Explain
LINKIN PARK/in The End
BLINK-182/Stay Together For
NICKELBACK/How You Remind Me
BLINK-182/First Date

PUDDLE OF MUDD/Control
PAPA ROACH/Last flesort
WEEZERMash Pipe
GORILLAZ/CIint Eastwood

Gt {000)
50960
50960
50960
47138
45864
40768
38229
36945
34393
30576
29302
28028
26754
25480
25480
25480
25480
24206
24206
24206
24206
21658
21658
21658
20384
20384
19110
19110
17836
17836

KFOQ/Los Angeles
Indinity

Alternative Playlists

(323) 930-1067
weatherly/Sandbloom/Worden
2+ Cume 1,550,800

PLAYS

LW TW  ARTIST/TITLE

39 41 JIMMY EAT WORLD/The Micle
41 40 PO.DYoulh Of [he Nation

43 40  STROKES/Last Nie

37 39 PUDDLE OF MUDD/Blurry

31 37 SYSTEM OF A DOWN/Chop Suey
24 34 INGUBUS/I Wish You Were Here
15 33 LINKIN PARK/n [he End

) 23 30  WHITE STRIPES/Fell In Love

32 28 NODOUBTMella Good

25 27 x-ECUTIONERS/It's Goin' Down
23 27  WEEZER/Dope Nose

29 26  HOOBASTANK/Crawling In The Dark
26 25  HOOBASTANK/Running Away
29 23  LINKIN PARK/Papercut

21 22 SYSTEM OF A DOWN/Toxicity
21 22 OFFSPRING/Dely You

23 21 UNWRITTEN LAW/Seein’ Fed
26 19 COLDPLAY/Troubie

24 18 BAD RELIGIDN/Sorrow

1 18 PHANTOM PLANET/Calito:tiia
19 17 100L/Schism

17 17 ROBZOMBIEMNever Gonna Stop.
17 16 EDDIE VEDDER/You've Got To
17 16 PAPA ROACH/Last Kesort

20 16 JACK JOHNSON Fiake

14 15 POD/Alive

16 15  NICKELBACK/How You Remind Me
9 15 TRAVIS/Side

23 14 LINKIN PARK/My December

16 14 SENSE FIELD/Save Yoursell

61 {000)
38007
37080
37080
36153
34299
31518
30591
27810
25956
25029
25029
24102
23175
21321
20394
20394
19467
17613
16686
16686
1575%
145759
14832
14832
14832
13905
13905
13905
12978
12978

WKQX/Chicago

Emmis

(312) 527-8348 Q lol

Richards/Shuminas

12+ Cume 766,800
PLAYS
LW TW  ARTIST/TITLE GI (000}
41 44 INCUBUS/Nice To Know You 14344
45 44 JIMMY EAT WORLD/The Middle 14344
43 41 P.0.D/Youlh Of The Nation 13366
43 41 PUDDLE OF MUDD/Blurry 13366
34 38 STAINDfFor You 12388
26 37 WHITE STRIPES/Fell In Love.. 12062
24 37 BLINK-182fFirst Date 12062
38 32 NICKELBACK/Too Bad 10432
47 32 HOOBAS'ANK/Crawling in The Dark 10432
3 AN IRIK TURNER/Friends + Family 10106
30 30 LDCA! H/Hatf Lite 9780
30 27 UNWRITTEN | Aw/Seein' Red 8802
20 25  X-ECUTIONERS/It's Goin' Down 8150
38 24 311/Amber 7824
10 24  TENACIOUS DrTribute 7824
23 23 SOMETHING CORPORATE/If You C Jordan 7498
38 22 PHANTOM PLANET/California nn
20 22 MESIMother's Prayer 772
16 21 DEFAULTWasting My Time 6846

19 DASHBOARD.. /Screaming 6194

15 18 CREED/My Saciifice 5868
18 18 WEEZERMash Pipe 5868
18 18 LINKIN PARK/Papercul 5868
25 18 COURSE OF NATURF/Caughit In The Sun 5868
20 17 ABANDONED POOLS/Remedy 5542
16 17 DISTURBED Down With, 5542
19 17 PETE YORN/Strange Condition 5542
14 16 ALIEN ANT tARK/Movies 5216
13 16 POD/AINe 5216
18 16 SYSTEM OF A DOWN/Toxicity 5216

WZZN/Chicago

ABC .)

(312) 984-9923

Gamble/Levy.VanOsdol

12+ Cume §31,300 947 ZONE
PLAYS
Lw TW  ARTIST/TITLE Gl (000)
66 70  PUDDLE OF MUDD/Blutry 13160
36 64  HOOBASTANK/Crawling In The Dark 12032
64 62 PO D.Youtn Of The Naton 11656
39 54  STROKESAastNite 10152
42 50  SENSE FIELD/Save Yoursslf 9400
67 48  JIMMY EAT WORL [ The Middie 3024
66 45  LINKIN PARK/In The End 8460
32 43 STAIND/For You 8084
54 41 BLINK-182/Firs! Date 7708
33 33 CREED/Mv Sacrifice 6204
36 33 UNWRITTEN | AW/Seein’ Red 6204
25 33 JOHN MAYER/No Such Thing 6204
42 32 LINKIN PARK/Papercut 6016
35 32 NODOUBTMeha Good 6016
27 32 PETE YORN/Strange Condition 6018
30 31 INCUBUS/I Wish You Were Here 5828
41 30 TRIK TURNER/Friends + Famity 5640
30 30 WHITE STRIPES/Fell In Love 5640
33 29 CREED/Hde 5452
53 28 DEFAULTWasting My Time 5264
27 28  WEEZER/Dope Nose 5264

0 26  JACKJOHNSONFlake 1888
18 25  X-ECUTIDNERS/It's Gomn' Down 4700
10 23 SYSTEM OF A DOWN/Toxicity 1324

21 a 0ASIS/The Hindu Times 3948
21 a GOOGOO DOLLS/Here Is Gone 3948

19 19 NICKELBACKMow You Remind Me 3572
14 18 WELZERMash Pipe 3384
27 18  MESTMother's Prayer 3384
19 16 SUM41/FatLip 3008

KITS/San Francisco
infimity

(415) 402-6700
Taylor/Axelsen

12+ Cume 611,100

MARKET #4

ARTIST/TITLE

STROKES/Last Nite

JMMY FAT WORLD/The Middie
P.0.D./Youth Dt The Mation
PUDDLE OF MUDD/Blurry
INCUBUS/I Wisli You Were Here
DFFSPRING/Defy You
BLINK-182/First Date
WEEZER/Dope Nose
UNWRITTEN LAW/Seemn’ Red
TOOL/Schism

PAPA RDACH/Last Resort
STAINDAor You

X ECUTIONLRSAt's Goin' Down
SYSTEM OF A DOWN/Chop Suey
EDDIE VEDDER/You've Got To
DISTURBE D/Bown With
HOOBASTANK/Crawling fn The Dark
INCUBUS/Nice To Knaw You
SYSTEM OF A DOWN;Toxicity
PO D.Alve

STAIND/It's Been Awhile
NICKELBACK/How You Remind Me
PUDDLE OF MUDD/Cantrol
LINKIN PARK/Papercut

WHITE STRIPES/Fell o Lave
LINKIN PARK Crawling

ROB ZOMBIL/Never Gonna Stop
LINKIN PARK; in The End
LINKIN PARK/One Step Closer
NICKELBACK/Tog Bad

Gl {000}
11280
11280
10575
10105
9165
7755
7755

7285
7050
7050
6580
6110
6110
5640
5405
5405
4935
4935
4935
4700
4700
4465
4465
4230
3525
3525
3290
3055
3055
2585

KDGE/Dallas-Ft. Worth

Clear Channel
(972 770:7777
Doherty/Ayo
12+ Cume 465100 8€;
PLAYS
W TW  ARTIST/TITLE
2 61 DEFAULT/Wasting My Time
5¢ 81 JIMMY EAT WORLD/The Middie
56 50  PUDDLE OF MUDD/Blurry
4 46  LINKIN PARK/In The End
37 42 UNWRITTEN LAW/Seein’ Red
51 39 BLINK-182/Stay Together For.
3€ 36  COURSE OF NATURE/Caught In The Sun
27 35  NICKELBACK/Too Bad
38 34 TRIK TURNER/Fsiends + Famity
37 34  STAIND/For You
35 33 PO.D./Youth Of The Nation
23 33  DASHBOARD. /Screaming
31 29 LINKIN PARK/My December
24 28 INJECTED/Failhless
24 21 SOMETHING CORPORATE/I You C Jordan
20 25  COLDPLAY/Trouble
23 23 U2ltlevation
26 23 CUSTOMMHey Mister
21 23 CREEDMy Sacritice
23 22 WEEZER/Dope Nose
18 22 HOOBASTANK/Crawhng In The Dark
24 22 STARSAILOR/Good Souis
22 21 SUMA41/In Too Deep
22 21 3DOORS DOWN/Be Like That
23 19 U2/Beaulitul Day
23 19 ABANDONE 0 POOLS/Remedy
20 18 WEEZERMash Pipe
20 19 SUM41FatLip
20 18  NICKELBACKMow You Remind Me
18 17 {NCUBUS/ Wish You Were Here

61 {000]
9792
9792
9600
8832
8064
7488
6912
6720
6528
6528
6336
6336
5568
5376
5184
4800
4416
4416
4416
4224
4224
4224
4032
4032
3648
3648
3648
3648
3456
3264

e

W3LY/Philadelphia
Radio One

(610) 565-8900
McGuinn/Fein

12+ Cume 584,900

ARTIST/TITLE

PUDDLE OF MUDD/Blurry
JMMY EAT WORLD/The Middle
LINKIN PARK/In The End

PO 0./Youth Of The Nation
HOOBASTANK/Grawling In The Dark
DEFAULT/Wasting My Time
NICKELBACK/Too Bad
INCUBUS/Nice To Know You
INCUBUS/I Wish You Were Here
TRIK TURNER/Friends + Family
X-ECUTIONERS!It's Goin' Down
ALIEN ANT FARM/Movies
UNWRITTEN LAW/Seein’ Red
BLINK-182/First Date

FOQ FIGHTERS/The One
FAMILIAR 48/The Question
PUDDLE OF MUDD/Control
STAIND/Fade

SYSTEM OF A DOWN/Chop Suey
STAIND/For You

PHANTOM PLANET/California
SUM 41/Moivation

SYSTEM OF A DOWN/Toxicity
ADEMA/The Way You Like It
ROB ZOMBIE/Never Gonna Stop.
DASHBOARD ../Screaming.
DISTURBED/Down With
QUARASHI/Stick 'Em Up
STARSAILOR/Good Souls

PETE YORN/Strange Condition

Gl (000)
9540
9540
916
9116
8692
8056
/844
7844
7208
6784
6572
5936
5936
5724
5512
5512
5300
5088
5088
4240
4240
4028
3816
3816
3816
3604
3604
3604
3392
3392

WHFS/Washington, DC
Infinity

(301} 306-0991
Benjamin/Ferrise

12+ Cume 694,100

PLAYS

LW TW  ARTIST/TITLE Gt {000)
61 69  P0.D/Youth Of The Nation 17940
66 63  X-ECUTIDNERS/t's Goin' Down 16380
b5 68 SYSTEMOF A DOWN/Toxicity 15600
61 59  PUDDLE OF MUDD/Blurry 15340
60 58  LINKIN PARK/Runaway 15080
40 51 JIMMY EAT WORLD/The Middle 13260
45 46 a WEEZER/Dope Nose 11960
42 4 REVEILLE/Inside Out. 10660
58 48 STROKES!Last Nite 10400
32 4B TRIK TURNER/Friends « Family 10400
75 39 FOOFIGHTERS/The One 10140
28 39 HOOBASTANK/Crawling In The Dark 10140
30 35  (QUARASHI/Stick Em Up 9100
38 35 GOB/I Hear You Calling 9100
24 32 CREED/Stand Here With Me 8320
42 30 INCUBUS/Nige To Know You 7800
36 28 WHiTt STRIPES/Fell In Love 7540
9 28 LINKIN PARK/Papercut 7280
24 27 UNWRITTEN LAW/Seein’ Red 7020
22 25  BLINK-182/First Date 6500
24 25 DROWNING POOL/Tear Away 6500
27 25  INCUBUS/I Wish You Were Here 6500
27 23 STAIND/For You 5980
1119 PO.D/Alive 4940
21 19 SYSTEM Of A DOWN/Chup Suey 4940
19 18 ALIEN ANT FARM/Movies 4680
15 17 GODSMACK/I Stand Alone 4420
11 14 NICKELBACK/Toc Bad 3640
19 13 DEFAULT AWasting My Time 3380
14 11 ADEMA/The Way You Like It 2860

WFNX/Boston
Mce
(781) 595-6200
CruzeMays

12+ Cume 197,200

MARKET #8

KTBZHouston-Galveston
Clear Channel
(7131 968-1000
Robion

12+ Cume410,500

CIMX/Detroit
Chum Ltd.

(313) 961-6397
Brookshaw:Canova/Franklin
12+ Cume 419,760

This week’s biggest
“FLAKE”

WBCN

Jack Johnson
“Flake”

33*-30* BDS

Over 170,000
scanned

WNNX/Atlanta
Susquehanna
(404) 497-4828
Fram/Williams
12+ Cume 453 400

9«_9W

WBCN/Boston

Infinity

(617) 266-1111
Cedpus/Strick
12+ Cume 594,100 “

Lw

PLAYS

™

ARTIST/TITLE

TRIK TURNER/Friends + Farnity
STROKES/Last Nite

PUDDLE OF MUDO/Blurry

PO D./Youth Of The Nation
SYSTEM OF A DOWN/Toxicity
LINKIN PARK/In The End
GORILLAZ/19-2000

PEARL JAM/I Am A Patriot
EDOIE VEDDER/You've Got To
HOOBASTANK/Crawiing in The Dark
TOOL/Lateralus

INCUBUS/Nice To Know You
CUSTOMHey Mister

JIMMY EAT WORLD/Tha Middie
STAIND/For You

ADEMA/The Way You Like It
INCUBUS/I Wish You Were Here
DISTURBE D/Down With
BLINK-182/Stay Together For,
BAD RELIGION/Sorrow

LOCAL HMaf Life

ABANDONED POOL S/Remedy
UNWRITTEN LAW/Seein’ Red
NICKEL BACK/Too Bad
BLINK-182/First Date
TENACIOUS D/Tribute

SUM 41Motivation

PETE YORN/Strange Condition
SYSTEM OF A DOWN/Chop Stiey
311/Amber

1047 FM

61 (000)
10240
10240
9984
9984
8960
6400
6144
5888
5888
5888
5888
5632
5632
5632
5632
5632
5376
4864
4352
4096
4096
4096
3840
3840
3840
3840
3584
3584
3328
2560

KNDD/Seattle-Tacoma
Entercom

(206) 622-3251
Manning/Keiler/Resler
12+ Cume 336,200

THEend
L1077

PLAYS FLAYS PLAYS PLAYS PLAYS
LW TW  ARTIST/TITLE 61 (000) LW TW  ARTIST/TITLE Gl (000) LW TW  ARTIST/TITLE Gl (000} LW TW  ARTIST/TITLE 61 (000) LW YW ARTIST/TITLE 6! (000)
38 40 GODSMACK/ Stand Alone 3280 41 44 PUDDLE OF MUDD/Blutry 9064 33 40  CUSTOM/Hey Mister 7680 38 41 LINKIN PARK/In The End 10742 39 42 SYSTEM OF A DDWN/Toxicity 5502
37 40 HDDBASTANK/Crawling In The Dark 3280 41 42 DEFAULTMWasting My Time 9064 39 39 LINKIN PARK/My December 7488 38 39 PD.D /Youth Of The Nation 10218 38 41 TOOLAateralus 5371
33 39 STAIND/For You 3198 43 44 STAIND/For You 3064 20 38 WEEZER/Dope Nose 7296 40 39  DEFAULTMWasting My Time 10218 7 40 INCUBUS/Nice To Know You 5240
39 37 DEFAULTAWasting My Time 3034 10 4T ADEMA/Giving In 8446 35 37 BLINK-182Fitst Date 7104 30 38 INCUBUS/ Wish You Were Here 9956 42 40 HOOBASTANK/Grawling tn The Dark 5240
39 35 - SYSTEM OF A DOWN/Toxicity 2870 36 41 TANTRICMoutning 8446 40 37 PO D./Youth Of The Natien 7104 29 36  BLINK-182fFirst Date 9432 39 38  JIMMY EAT WORLD/The Middle 4978
20 33  DISTURBED/The Game 2706 39 40 PUDDLE OF MUID/Control 8240 33 36  SYSTEM OF A DDWN.Chop Suey 6912 40 36 PUDDLE OF MUDD-Blurry 9432 40 38 SIAIND/For You 4978
37 32  ILL NINDWhat Comes Around 2624 4] 3% INCUBUS/I Wish You Were Here 8034 39 35  SIAIND/For You 6720 30 34  NICKELBACK/Too Bad 8908 39 36 PUDDLE OF MUDD/Blurry 4716
25 27 PO DYouth Of The Nation 2214 37 38  LINKIN PARK/In The End 7828 35 35  FINGER ELEVEN/Bones And Joims 6720 38 30  ALIEN ANT FARM/Movies 7860 32 34 UNWRITTEN LAW/Seein' Red 4454
38 26  OFFSPRING/Defy You 2132 i1 35 NICKELBACK/Too Bad 7210 35 35 INCUBUS/Nice To Know You 6720 23 27 JIMMY EAT WORLD/The Middle 7074 30 31 DASHBOARD /Streaming 4061
28 26  PUDOLE DF MUDD/Blurry 2132 0 35 JIMMY EAT WORI D/The Middle 7210 - 30 OASIS/The Hindu Times 5760 21 27 UNWRITTEN LAW/Seein’ Red 7074 28 31 TRIK TURNER/Friends + Family 4061
21 23  SYSTEM OF A DOWN/Chiop Suey 1886 # 33  HODBASTANK/Crawling In The Dark 6798 26 29 CREED/Bullets 5568 28 24  CREED/Stand Here With Me 6288 29 30 CUSTOM/Hey Mister 3930
24 22 ROBZOMBIE/Never Gonna Stop 1804 4 26  STRDKES/Last Nite 5356 23 29 HOME TOWN HERD/Eighteen 5568 36 24  OFFSPRING/efy You 6288 7 28 WHITE STRIPES/Fell In Love. 3668
22 22 PODJ/Boom 1804 1 24  FDDFIGHTERS The One 4944 27 28 X-ECUTIONERS.1's Goin' Down 5376 23 23 INJECTED/aithless 6026 25 21 BLINK-182/Fust Date 3537
24 2¢  TOOUMateralus 1722 6 22 SALIVA/Your Disease 4532 26 26 GODSMACK/I Stand Alone 4992 18 22 SENSE FIELD/Save Yoursel! 5764 26 27 PO.D/Youth Of The Nation 3537
25 21 DROWNING POOL/Tear Away 1722 5 22 PO [} Youth Of The Nation 4532 23 25 SUMa/Motwvation 4800 18 21 3D00RS DOWN/Duck And Rurt 5502 24 26 POD/Alve 3406
18 21 PAPA ROACH/Lasi Resort 1722 4 20 BLINK-182/Fnst Date 4120 23 23 ALANIS MORISSETTE/Hands Clean 4116 23 21 SEVENDUST/Live Again 5502 24 25 WEEZER/Dope Nose 3275
21 21 ADEMA/The Way You Like It 1722 * 19 QFFSPRING/Oefy You 3914 31 23 DFFAULTMWasting My Time 416 14 21 FUEL/Hemoirhage. 5502 27 25  NICKELBACK/How You Remind Me 3275
2 20 PUDDLE DF MUDD/Drift & Die 1640 20 18  CREED/My Sacrifice 3708 22 23 SIMPLE PLAN/'m Just A Kid 4416 19 20 LOSTPROPHETS/Shinobi Vs. 5240 23 25  DEFAULT/Wasting My Time 3275
20 20 ALIEN ANT FARM/Movies 1640 M 17 BLINK-182/Stay Together For. 3502 24 22 DASHBOARD ./Screaming 4224 19 20 PHANTOM PLANET/California 5240 25 25  BLINK-182/Stay Together For 3275
17 19 DISTURBED/Down With 1558 ™ 17 SUM41/Motwation 3502 4 BIF NAKED'l Love Mysel! Today 4032 17 20 APEXTHEORY/Shhh. . (Hope Diggy) 5240 23 25  DISTURBED/Down With 3275
13 19 EARSHOU/Get Away 1558 5 16 POD/Alve 3296 23 21 WHITE STRIPES/Fell In Love 4032 16 20 NICKELBACK/How You Remind Me 5240 32 24  TENACIOUS D/Tribule 3144
16 19 LINKIN PARK/In The Frd 1558 #1015 CALLING/Wherever You Will Go 3090 21 20 ALIEN ANT FARM/Movies 3840 29 20 INCUBUS Nice To Know You 5240 24 23 LINKIN PARK/In The £nd 3013
14 18 CUSTOM/Hey Mister 1476 ™ 15 BUSH/The People That 3080 2 20 PUDDI £ OF MUDD/Blurry 3840 25 20 HOOBASIANK Crawhing in The Dark 5240 21 23 SYSTEM DF A DOWN;Chop Suey 3013
23 17 X-ECUTIONERS/It's Gon' Down 1394 =2 15 SUM 41/in Teo Deep 3090 21 19 JIMMY EAT WORLDYThe Middie 3648 19 20 PETE YORN/Strange Condition 5240 18 23 LINKIN PARK/Papercut 3013
16 17 WEEZERMash Pipg 1394 3 14 OLLANDER/Are You There? 2884 23 18 UNWRITTEN LAW/Seein’ Red 34586 17 19 PUDDLE OF MUDD/Control 4978 16 21 INCUBUS/ Wish You Were Here 2751
12 17 WHITE STRIPES/Fell in Love 1394 20 14 TANTRIC/Breakdown 2884 36 18  TRIK TURNER/Friends + Farmily 3456 20 19 3 DCORS DOWN/Loser 4978 13 19 THURSDAY/Understanding In. 2489
16 17 POD/AIve 1394 3 13 STAIND/Qutside 2678 20 47 HDOBASTANK/Crawling In The Dark 3264 16 19 STAIND/Fade 19/8 17 19 TOOL/Sclism 2489
19 16 UNWRITTEN LAW/Seein' Red 1312 i 13 FULL/Bad Day 2678 16 17 NICKELBACK/Too Bad 3264 18 18 STAIND/For You 4716 24 19 X-LCUTIONERS/1's Goin Down 2489
17 16 DAVID DRAIMAN/Forsaken 1312 7 13 LINKIN PARK/Graviling 2678 21 16 KID ROCK/Lonely Road Of Faith 3072 17 18  ROB ZOMBIE/MNever Gorna Stop 4718 8 18  DISTURBED/The Game 2358
22 16 LOSTPROPHETS/Shinobi Vs 1312 3 13 NICKELBACK/lfow You Remind Me 2678 15 a GO0 GOO DOLLSMere is Gone 2880 20 17 PO.D/Alve 4454 13 15 PUDDLE OF MUDD/Contrel 1965

[ Mamker#is | T4 | MARKET #19

KEDJ/Phoenix 20N /Phoenix XTRA/San Diego KPNT/St. Louis WSUN/Tampa

Big City ),. dnfinky Clear Channe! /] Emmis Cox

(480) 423-9255 { 1 ] 1602) 258-8181 {858) 292-2000 {314) 231-1087 P (727)577-7131

Stevens/Dead Air Dave/Nash iy ! e, Maran ritie/Mannion Schock/Muckley Mattern/Schmidt Shark

12+ Cume 179,200 12+ Cume 300,500 12+ Cume 391,900 12+ Cume 244,400 12+ Cume 1gg 500 OB KR g

PLAYS FLAYS PLAYS PLAYS PLAYS

LW TW  ARTIST/TITLE Gi (000) LA TW  ARTIST/TITLE G/ (000) LW TW  ARTIST/THTLE Gl (00D) LW TW  ARTIST/TITLE GI (000) LW TW  ARTIST/TITLE G/ (000)
54 80  TRIK TURNER/riends + Family 4440 4 42 NICKELBACK/Too Bad 5208 39 42 BADRELIGION/Sorrow 6720 27 4 PO D./Youth Gf The Nation 4592 50 54  BLINK-182First Date 5022
51 58  JIMMY EAT WORLD/The Middle 4292 Q40 JIMMY AT WORLD/The Middle 4960 39 42 WEEZER/Photograph 6720 36 35 DEFAULTWasting My Time 3920 52 52 STAINDTor You 4836
60 85  BLINK-18%First Date 4070 3% 38  PUDDLE OF MUDD/Control 4712 36 41 GREEN DAY/Poprocks & Coke 6560 40 35  SIAIND/For You 3920 52 52 HOOBASTANK/Crawling In The Dark 4836
54 85  PUDD!E OF MUDD/Iurry 4070 3236 DEFAULT/Wasting My Tune 1464 41 41 P.0.D./Youth Of 1tie Nation 6560 33 34 PUDDLE OF MUDD/Burry 3808 50 52 INCUBUS/ Wish You Were Here 1836
96 52 HOOBASTANK/Crawhng in The Dark 3848 47 36 PUDDLE OF MUDD/Blurry 1464 35 40 fOOFIGHTERS/The One 6400 26 N INCUBUS/Nice To Know You 3472 50 48 LINKIN PARKAR 1he End 4464
50 51 1INKIN PARK/My December 3774 3% 35  CREFD/Mv Sacritice 4340 42 39 STROKES/Last Nite 6240 28 3 JIMMY EAT WORL O/The Midtdle 3472 34 44 JIMMY EAT WORLD/The Middie 4092
50 49  INCUBUS/I Wish You Were Here 3626 39 35  LINKIN PARK/In The End 4340 41 32 JIMMY EAT WORLD/The #iddfe 5120 27 26 SYSTEM OF A DOWN/Toxicity 2912 52 44  P0.0/Youth Of The Nation 1092
32 37 CUSTOMMey Mister 2738 32 33 SENSE HIELD/Save Yoursell 4092 20 31 BLINK-182/Frrst Date 4960 25 25 HOOBASTANK/Crawling In The Dark 2800 30 43 SYSTEMOF A DOWN/Toxicity 3999
32 35 UNWRIDIEN LAW/Seein’ Red 2590 32 32 HOOBASTANK/Crawiing in The Dark 3968 24 25  INCUBUS/MNice To Kriow You 4000 35 25  LINKIN PARK/In The End 2800 39 39 LINKIN PARK/Papercut 3627
31 33 BADRELIGICN/Sorrow 2442 223 SuMm4i/FatLip 3844 22 25  STROKES/Someday 4000 12 25  ROB ZOMBIE/Never Gonna Stop 2800 30 34 INJECTED Taithless 3162
27 32 NICKELBACKMow You Remind Me 2368 30 30 TANTRICMourning 3720 21 24 JACK JOHNSON Middle Man 3840 25 24 BLINK-1B/First Date 2688 18 33 PUDDLE OF MUDD/Driit & Die 3069
3231 311/Amber 2294 3" 30 COURSE OF NATURE/Caught In The Sun 3720 2 23 (ENIX TX/Threesome 3680 12 23 PULDLE OF MUDD/Diift & Die 2576 31 82 TRIK TURNER/Friends + Family 2976
27 31 SYSTEM OF A DOWN/Chop Suey 2294 32 29 MICHELLE BRANCI/AIl You Wanted 3596 23 22 SIAIND/For You 3520 23 23 NICKELBACK/Too Bad 2576 22 31 ALIEN ANT FARM.Movies 2883
28 31 PO.DJ/Afive 2294 25 26 PETE YORN/Strange Condition 3224 23 22 331/Amber 3520 25 23 TRIKTURNER/Friends + Family 2576 28 31 QUARASHI/Stick Em Up 2883
30 31 ALIEN ANT FARM Movies 2294 27 26 PD.D/Youth Of The Nation 3224 25 21 PUDDLE OF MUDD Blurry 3360 20 23 LINKIN PARK/Papercut 2576 42 31 DEFAULTWasting My Time 2883
31 30  STROKES/astNie 2220 26 25 BLINK-182/First Date 3100 121 HNWRITTEN LAW/Actress, Model 3360 21 23 LOSTPROPHETS/Shinobi Vs. 2576 34 30 STROKES/LastNite 2790
29 29 PO.D/Youth O The Nation 2146 24 25  DASHBOARD /Screaming 3100 21 20 311/1' Be Here Awhile 3200 12 22 311/Amber 2464 26 30 NiCKELBACKMHow You Remind Me 2790
25 28 LINKIN PARK/In The End 2146 25 24 TRIK TURNER/Friends + Family 2976 26 20 LINKIN PARK/In The End 3200 [ral CUSTOM/Hey Mister 2352 28 30 ALIEN ANT FARM/Smooth Crimimal 2790
27 289  ADEMA/Gwing in 2146 16 24 JACK.JOHNSON 't lake 2976 17 18 TRIK [URNER/Frends + Family 3040 1421 UNWRITTEN LAW/Seein’ Red 2352 26 29 SUMA41Fallip 2697
28 28  STAINDfFor You 2072 28 23 POD/Awve 2852 19 19 RADIOHEAD/I Might Be Wrong 3040 25 20 X-ECUTIONERS/It's Goin' Down 2240 34 28  DASHBOARD. /Screaming 2604
28 27 SYSTEMOF A DOWN/Toxicity 1998 2623 BEN FOLDS/Still Fighting 1t 2852 18 18 FO.D/Alive 2880 21 20 DISTURBED/The Game 2240 28 27 PUDDLE OF MUDD/Blurry 2511
22 25  DISTURBED/Down With 1850 16- 18 U2/Beaunful Day 2356 17 18 INCUBUS/I Wish You Were Here 2880 3420 STROKI S/Last Nite 2240 23 21 POD/Alive 2511
29 24  PUDDLE OF MUDD/Control 1778 - |18 ROGER CLYNE. /Sleep Like A Baby 2232 2 18 VINES/I'm Only Sleeping 2880 23 17 PO.D/Alive 1904 28 26 PUDDLE OF MUDD/Contiol 2118
25 24 INGUBUS/MNice To Know You 1776 117 FAMILIAR 48/The Question 2108 19 17 HIVESHate To Say 2720 30 16 ALIEN ANT FARMMovies 1792 32 25 SYSTEMOF A DOWN/Chop Suey 2325
24 23 COURSE OF NATURE/Caught in The Sun 1702 16 17 INCUBUS/Dive 2108 13 17 SENSF fIELD/Save Yourself 2720 19 16 NICKEL BACK/How You Rermind Me 1792 25 25  BLINK-182/Stay Toyether For 2325
20 23 LINKIN PARK/Papercut 1702 32 17 STROKELS/Last Nite 2108 13 16 ALIEN ANT FARM Movies 2560 10 15 MESH STUBetieve Me 1680 26 25  UNWRITTEN LAW/Seein’ Red 2325
21 23 X-ECUTIONENS/It's Goin' Down 1702 17 17 TRAIN/Drops Of Jupites 2108 14 16 WEEZER Qope Nose 2560 9 14 BLINK-182/Stuy Togettier For 1568 16 24 NICKELBACK/Too 8ad 2232
18 13 ADEMA/The Way You Like It 1406 17 116 NICKELBACKAiow You Remind Me 1984 12 16 STAIND/Fade 2560 19 14 INCUBUS/I Wish You Were Here 1568 19 24 MOTH/ See Sound 2232
16 18  SIMPLE PLAN/A'M Just A Kid 1332 18 N6  FUEL’Hemoirhage 1984 18 16 JACK JOHNSON/Fiake 2560 4 12 SEVENDUST/Live Agam 1344 19 23 X-ECUTIONERS/IWs Goin' Down 2139
14 18 FUMANCHU/Squash That Fly 1332 17 15 INCUBUS/ Wish You Were Here 1860 12 16 LINKIN PARK/My Decerber 2560 8 12 SYSTEM OF A DOWN/Chop Suey 1344 23 23 PHANTOM PLANET/California 2139
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WHRL/Albany, NY *
DM/PD/APD/MD: Lisa Biello
DASHBOARD .. “Screaming
FLYING TIGERS “Maybe”
GOO GOO DOLLS "Here"

KTEG/Albuguergue, NM *
PO: Ellen Flaherty
QUARASHI “Stick”

WNNX/Atlanta, GA *
PO: Leslie Fram
APD/MD: Chris Williams
10 GO0 GOO DOLLS “Here”
2 NO OOUBT “Hella"

1 TRIK TURNER “Friends”

WJSE/Atlantic City, NJ *
PO: Al Parinello
MD: Jason Ulanet
11 3RD STRIKE "Light”
BRMC "Love”
BUSH “infiatable”
GOB “Calling”
G0O GOO DOLLS "Here™
NO DOUBT “Hella™
WEEZER "Nose"

KROX/Austin, TX *
PO: Melody Lee
MO: Toby Ryan

No Adds

KNXX/Baton Rouge, LA *
PD/MO: Randy Chase
APD: Bill Jackson
3 EARSHOT “Get"
2 QUARASHI “Stick”
1 NO DOUBT “Hellz’
1 DASHBOARD... "Screaming”
1 PETE YORN "Strange”
1 2 SKINNEE J'S "Grown”
600 GOD DOLLS "Here”

WRAX/Birmingham, AL *
PD: Susan Groves
APD: Humricane Shane
MD: Mark Lindsey
DASHBOARD... “Screaming”
500 GOO DOLLS “Here”
MOTH “Sound”

KOXR/Boise, 1D *
PO: Jacent Jackson
MO: Kallao

WHITE STRIPES “Fail”

WBCN/Boston, MA *
VP/Programming: Dedipus
APDMOD: Steven Strick

JACK JOHNSON “Flake™
X-ECUTIONERS “Gon™

WFNX/Boston, MA *
PO: Cruze
APD/MD: Kevin Mays

No Adds

WEDG/Buffalo, NY *

PO: Lenny Diana

MD: Ryan Patrick

29 GOO GOO DOLLS "Here”

9 3RD STRIKE "Light"

4 DISTURBED “Game
PHANTOM PLANET Caiitornia™

WAVF/Charleston, SC *
PD: Greg Patrick
APDMD: Danny Villalobos
14 GOO GOO DOLLS "Here™

12 STONES "Broken™

WEND/Charlotte, NC *
PO: Jack Daniet
APD/MD: Kristen Honeycutt
2 EARSHOT “Get”
1 FLYING TIGERS "Maybe’
1 SEVENDUST Again”
1 GO0 GOO OOLLS “Here”
2 SKINNEE 'S “Grown’
LOSTPROPHETS "Shinobr

WKQX/Chicago, IL *
PO: Tim Richards
APD/MD: Mary Shuminas
AMD: Nicale Chuminatto
3RD STRIKE “Light”
EARSHOT “Get’
BEN KWELLER “Wasted”
SIMPLE PLAN "Kid"

WZIN/Chicago, IL *

PO: Bill Gamble

APD: Sleve Levy

MD: James VanOsdol

21 OASIS "Hindu”

21 GOD GOO DOLLS "Here”

4 ALANIS MORISSETTE “Things”
3RD STRIKE "Light"

WAQZ/Cincinnati, OH *
PD: Rick Jamie
APDMD: Shaggy
24 CREED “Stand"
23 POD “Boom™
23 PUDDLE OF MUDD “Drtt”
17 LINKIN PARK “December”
7 WEEZER "Nose"
DEFAULT “Deny’
50D GDO DOLLS "Here"

WXTM/Cleveland, OH *
PD: Kim Monsoe
MD: Dom Nardella

No Adds

WARQ/Columbia, SC *
DM/PDMOD: Gina Juliane

5 EARSHOT “Get’

3 3AD STRIKE “Light"

2 WHITE STRIPES “Fell”

WWCD/Columbus, OH *
PD: Andy Davis
MO: Jack DeVoss
9 GOO GOO OOLLS "Here'
AVALANCHES “Frontier
BUSH “Inflatable”
EARSHOT *Get”
JOHN MAYER “Such”

KDGE/Dallas-R. Worth, TX *
PO: Duane Doherty
APO/MD: Alan Ayo

4 PHANTOM PLANET “Cairfornia™
3 GOO GOO DOLLS Here"

Stations and their adds listed alphabetically by market
Reporters V

WXEG/Dayton, OH *
PD: Steve Kramer
MO: Boomer

No Adds

KTCL/Denver-Boulder, CO *
PO: Mike D°Connor

MO: Sabrina Saunders

5 QUARASHI "Stick’

CIMX/Detroit, MI *

PO: Muray Brookshaw

APD: Vince Cannova

MO: Matt Franklin

15 GOO GOODULLS “Here"

1 QUARASHI “Stick”
EARSHOT “Get”

KNRQ/Eugena-Springfield, 0R
PO: Ctwris Crowley
APO/MD: Stu Allen
6 LENNON “Brake”
4 EARSHOT "Gt
600 GOO DOLLS "Here"

KXNA/Fayetteville, AR
PO; Margot Smith
GOO GOO DOLLS “Here”
NO DOUBT “Hella"
DISHWALLA "Middle™
QUARASHI "Stick”

WJBX/Ft. Myers, FL *
PD: Jotn Roz
MO: Lance

2 SKINNEE J'S “Grown™

WXTW/Ft. Wayne, IN *
PD/MD: LJ Fabini
1 GOD GO0 DOLLS “Here”
3RD STRIKE "Light"
BAMC. "Love"
DISHWALLA "Middie"
HOMELESS J *Fy”

KFRR/Fresno, CA *
PO: Chris Squires
MO: Reverend

No Ackds

WGRD/Grand Rapids, Mi *
PO: Babby Duncan
11 ADEMA “Like”

2 SKINNEE J'S "Grown"

600 GOO DOLLS "Here"

JACK JOHNSON “Flake"

WHITE STRIPES "Fell

WXNR/Greenville, NC *

PO: Jeff Sanders

APD: Tumer Watson
2 SKINNEE S “Grown”
HEADSTRDNG "Adrana”
WHITE STRIPES “Feii”

WEEO/Hagerstown, MD
PD: Brad Hunter
APD: Dave Roberts

CONVOY “Caught”

MEST "Prayer”

GO0 GOO DOLLS "Here’

WMRQ/Hartford, CT *
PD: Todd Thomas
MO: Chaz Kelly
2 WEEZER “Nose”
1 GOO GOO DOLLS “Here'
3R0 STRIKE “Light”
GOB "Calling”
SEVENDUST "Again”

KPOI/Honolulu, HI *
PD: Mahion Moore
6 500 GOO DOLLS "Here”
1 BLINK-182 “First”
2 SKINNEE J'S * Grown
3RO STRIKE “Light"
EARSHOT "Get*

KTBZHouston-Galveston, TX *
PO/MD: Steve Robison
9 GO GOO 0OLLS “Here"

3RD STRIKE "Light”

THURSDAY "Car”

WRZX/Indianapolis, IN *
PO: Scott Jamesan
MO: Michael Young

1 3RD STRIKE “Light"
112 STONES "Broken™

WPLA/Jacksonville, FL *
PD: Scott Petibone

APO/MD: Chad Chumley

12 GOD GOO DOLLS “Here”

WRZK/Johnson City, TN *
VP/Prog. Ops.: Mark E. McKinn
2 SKINNEE J'S “Grown"
3RO STRIKE “Light”
EARSHOT “Get"
QUARASHI “Stick"

WNFZXnoxviile, TN *
PD: Dan Bozyk

APO/MD: Anthony Proffitt
AMD: Opie Hines

2 KID ROCK “Faith"

KFTE/Lafayette, LA *
PD: Rob Summers
MO: Scott Perrin
1 EARSHOT “Get”
ABANDONED POOLS “Remedy”
REVEILLE "Inside”
RDB ZOMBIE “Never”

WWDX/Lansing, MI *
PD: Chili Walker
1 GO GOO DOLLS "Here”
1 WHITE STRIPES "fell”
311 "Amber”
APEX THEORY "Shhi:
DISHWALLA "Migdle”

KXTE/Las Vegas, NV *
PD: Dave Wellington
APD/MD: Chris Rigley

No Adds

WXZZAexington-Fayette, KY *
PO:B.J. Kinard
MO: Suzy Boe
1 GOO GOD DOLLS "Here"
1 FAMILIAR 48 "Question”
12 STONES “Broken™

KLEC/Little Rock, AR *
Dir./Prog.: Larry LeBlanc
MD: Peter Gunn
3RD STRIKE "Light”
QASHBOARD . “Screaming”
OISHWALLA “Middie”
SEVENDUST “Again”

KROQ/Los Angeles, CA *
VP/Prog.: Kevin Weatherly
APD: Gene Sandbloom
MO: Lisa Worden

No Adds

WLRS/Louisville, KY *
Dit/Prog.: J.D. Kunes
PO: Lance
MD: Kyle Meredith
2 SKINNEE J'S “Grown”
EARSHOT "Get"
QUARASHI "Stick"

WMAD/Madison, Wi *
PO: Pat Frawley
MO: Amy Hudson
6 ALANIS MORISSETTE "Clean”
1 WHITE STRIPES “Fel
G0O GOO DOLLS "Here’
MOTH “Sound”
NO DOUBT “Hella”
PHANTOM PLANET "California”
PETE YORN “Strange”

WMFS/Memphis, TN *

PD: Rob Cressman

MD: Mike Killabrew

1 3RD STRIKE “Light"
BREAKING POINT "Kind”
500 GOO DOLLS "Here"
HOOBASTANK “Running”
WEEZER “Nose"

KMBYMorderey-Salinas, CA *
DM/PO: Chris White
APD: Ogie Taylor
1 GOB “Caling”
3RD STRIKE “Light”
BREAKING POINT "Kind"
DAVID DRAIMAN “Forsaker”
SEV “Same”
STUDENT RICK *Fallng™

WBUZ/Nashville, TN *
PD: Brian Krysz
2 3RD STRIKE “Light”
ATTICUS FAULT “Mars"
BUSH "Infatable”
GOO GOO DOLLS "Here"
NO DOUBT “Hella"
STROKES “Bxplan”
TENACIOUS D *Tribute”

WRRV/Newburgh, NY
PO: Andrew Boris
BUSH “inflatable”
NO DOUBT “Hella™
PETE YORN “Strange”
GO0 GOO DOLLS "Here”
AVRIL LAVIGNE ‘Cemplicate™

KKND/New Orleans, LA *
OM/PD: Dave Stewart
MD: Sig
5 EARSHOT "Get”
2 FLYING TIGERS "Maybe”
1 QUARASHI “Stick
3RD STRIKE “Light"

WXRK/New York, NY *
PO: Steve Kingston

MO: Mike Peer

5 THURSDAY “Car”

WROX/MNorfolk, VA *
PD: Michele Diamond
MD: Mike Powers
2 WEEZER "Nose’
1 3R0 STRIKE "Light”
2 SKINNEE J'S ‘Grown”
DROWNING POOL “Tear”

KORX/0dessa-Midland, TX
PD/MD: Michael Todd Mobley
DISHWALLA “Midde”
NO DOUB “Helia”
EARSHOT "Get”
600 60O DOLLS “Here'

WOCL/Orlando, FL *

PO: Aian Smith

MO: Bobby Smith

1 UNWRITTEN LAW “Red”
GOO GOO DOLLS "Here"
LINKIN PARK “Papercut”
NO DOUBT “Hella"

WPLY/Philadeiphia, PA *
PD: Jim McGuinn
MO: Dan Fein

9 GOO GOO DOLLS “Here"
1 WHITE STRIPES "Fell”

KEDJ/Phoenix, AZ *
PD: Nancy Stevens
APD: Dead Air Dave

MD: Robin Nash

2 GOB “Calling”

2 OASHBOARD . "Screaming”
3RD STRIKE "Light"
EARSHOT “Get”

NO DOUBT “Helia™
SEVENOUST “Again’

KZON/Phoenix, AZ *

OM/PD: Tim Maranville

APDMD: Kevin Mannion

15 GOO GOO DOLLS “Here"
311 "Amber”

WXDX/Pittsburgh, PA *
PD: John Moschitia

MO: Vinnie

3 WHITE STRIPES "Fell

2 QUARASHI “Stick"

WCYY/Portiand, ME

PO: Herb vy

MD: Brian James

8 LINKIN PARK “Papercut”
GO0 GOO DOLLS “Here"
WEEZER "Nose"
NO DOUBT "Helia”
TENACIOUS O “Tribute"
2 SKINNEE J'S "Grown’
34D STRIKE "Light”
HEADSTRONG “Adriana”

KNRK/Portland, OR *
PD: Mark Hamilton
APD/MD: Jayn

No Adds

WBRU/Providence, RI *
PO: Tim Schiavelli

MD: Annie Shapiro

11 GOO GOO DOLLS “Here’

KRZO/Reno, NV *

PD: Wendy Rollins

APD/MD: Scott Sanford
LOSTPROPHETS "Shinobi™
SUGARCULT "Bouncing”

WDYL/Richmond, VA *
PO: Mike Murphy
MO: Keith Dakin
6 SEV“Same”
2 SKINNEE 'S "Grown”
WHITE STRIPES “Fell”

KCXX/Riverside, CA *
DM/PD: Kelli Clugue

APD: John DeSantis

MO: Daryl James

2 SLIPKNOT “Plague”
WEEZER "Nose"

WZZl/Roanoke-Lynchburg, VA *
PO/MD: Don Walker

3R0 STRIKE “Light"

BRMC "Love”

DASHBOARD. “Screaming”

G0O GOO DOLLS "Here”

N0 DOUBT "Hella™

SEVENDUST "Again”

WZNE/Rochester, NY *

PD/MD: Mike Danger

6 WHITE STRIPES “Fel”

5 GRAVITY KILLS “Thing"

4 EARSHOT “Get"

1 GOO GOO DOLLS “Here”
THURSDAY Car”

KWOD/Sacramento, CA *
PD: Ron Bunce
APD: Boomer

19 NO DOUBT “Hella"

& ANDREW WK “Party”

1 GOO GOO DOLLS “Here"
3AD STRIKE "Light"
SLIPKNOT “Plague”
GODSMACK “Aong”
HEADSTRONG “Adriana”
PRESSURE 45 “Mett"

KPNT/St. Louis, MO -
PD: Tommy Mattern
MO: Eric Schmidt

3RD STRIKE "Light

KXRK/Salt Lake City, UT *
VP/0ps. & Prog.: Mike Summers
APDMD: Todd Noker
27 NO DOUBT "Hella
6 DASHBOARD .. “Screaming”

GOO GOO DOLLS "Here"

XTRA/San Diego, CA *
PD: Bryan Schock

MO: Chris Muckiey

2 STROKES “Explain”

1 FLYING TIGERS "Maybe”

KITS/San Francisco, CA *
PO: Jay Taylor
MO: Aaron Axeisen

No Adds

KJEE/Santa Barbara, CA

GM/PD: Eddie Gutierrez

MO: Dakota

8 WHITE STRIPES “Fel”

1 DISHWALLA "Midde”
SUGARCULT "Bouncing”
PHANTOM PLANET “Caldornia”
JACK JOHNSON “Posters™

WWVV/Savannah, GA
PD/MO: Phit Conn
PHANTOM PLANET “California™
WEEZER "Nose”™
GOO GOO DOLLS “Here"

KNDD/Seattie-Tacoma, WA *

PD: Phil Manning

APD: Jim Keller

MO: Seth Resler

6 ALIEN CRIME... “Ozzy”

1 HOOBASTANK “Running”
EARSHOT “Get”

KSYR/Shreveport, LA *
PD/MD: Craig Cooper
DROWNING POOL “Tear”

WKRL/Syracuse, NY *
OM/PD: Mimi Griswold
APDMD: Abbie Weber
1 600 GOO DOLLS *Here”
3RD STRIKE “Light”
EARSHOT “Get
NO DOUBT “Hella™
PRESSURE 45 “Met"

WXSR/Tallahassee, FL
PD: Steve King'
MO: Meathead
RLYING TIGERS “Maybe™
DISHWALLA “Middie”
NO DOUBT *Hella"
DASHBOARD... “Screaming”

WSUN/Tampa, FL *
DM: Chuck Beck
PD: Shark

No Adds

KFMA/Tucson, AZ *

PD: John Michae!

MO: Libby Carstensen
No Adds

KMYZ/Tulsa, OK *

PD: Lynn Barstow

MD: Corbin Pierce

1 ANDREW WK “Party”
ABANOONEQ POOLS “Remedy”
WHITE STRIPES “fell”

WHFS/Washington, DC *
PD: Robert Benjamin

APD: Bob Waugh

MO: Pat Ferise

45 WEEZER “Nose”

WWDC/Washington, DC *
PD: Buddy Rizer i
MO: LeeAnn Curtis

1 SEV “Same”
EARSHOT "Get”
GOO GOO DOLLS “Here™

WPBZMWest Paim Beach, A *

3RD STRIKE “Light”

WBSX/Wilkes-Barre, PA *
PD: Chris Lioyd
APD: Jay Hunter
MD: Freddie
5 DAVID DRAIMAN “forsaken™
1 DASHBOARD... "Screaming”
3RO STRIKE “Light”
EARSHOT “Get"

WSFM/Wilmington, NC
PO: Knothead
4 380 STRIKE “Light"

SIMPLE PLAN *Kid™

*Monitored Reporters
86 Total Reporters

76 Total Monitored

10 Total Indicator

S

T N R S B O B

New & Aclive : § lndicator

STATIC-X Cold (Warner Bros.)

Total Plays: 357, Total Stations: 30, Adds: 0

MOTH | See Sound (Virgin)
Total Plays: 351, Total Stations: 35, Adds: 2

DAVID DRAIMAN Forsaken (Reprise)
Total Plays: 340, Total Stations: 28, Adds: 2

PUDDLE OF MUDD Dritt & Die (Flawless/Geffer/interscope)
Total Plays: 338, Total Stations: 12, Adds: 1

TENACIOUS D Tribute (Epic)
Total Plays: 327, Total Stations: 22, Adds: 1

EARSHOT Get Away (Warner Bros.)
Total Plays: 308, Total Stations: 47, Adds: 17

ANDREW W.K. Party Hard (/sland/IDJMG)
Total Plays: 280, Total Stations: 26, Adds: 2

CREED Stand Here With Me (Wind-up)
Total Plays: 264, Total Stations: 12, Adds: 1

GRAVITY KILLS One Thing (Sanctuary/SRG)
Total Plays: 209, Total Stations: 21, Adds: 1

GO0 GOO DOLLS Here Is Gone (Warner Bros.)
Total Plays: 181, Total Stations: 34, Adds: 34

Most Added.-
GOO GOO DOLLS Here Is Gone (Warner Bros.)
NO DOUBT Hella Good (/nterscope)
DISHWALLA Somewhere In The Middle (fmmergent)
PHANTOM PLANET California (Daylight/Epic)
EARSHOT Get Away (Warner Bros.)
3RD STRIKE No Light (Hollywood) ‘
WEEZER Dope Nose (Geffen/Interscope)
SIMPLE PLAN I'm Just A Kid (Lava/Atlantic)
2 SKINNEE J'S Grown Up (Volcano)
PETE YORN Strange Condition (Columbia)
SUGARCULT Bouncing Off The Walls (Ultimatum/Artemis)
DASHBOARD CONFESSIONAL Screaming Infidelities (TVT)
LENNON Brake Of Your Car (Arista)
MEST Mother's Prayer (Maverick/WB) v
QUARASHI Stick ‘Em Up (Time Bomb/Columbia) _
WHITE STRIPES Fell In Love With A Girl (Third Man/V2)
FLYING TIGERS Maybe (Atlantic)
BUSH Inflatable (Atiantic)
CONVOY Caught Up In You (Hybrid) 7
LINKIN PARK Papercut (Warner Bros.)

Songs ranked by total plays

PLEASE SEND YOUR PHOTOS

R&R wants your best snapshots (color or black & white). Please include the names
and titles of all pictured and send them to:

R&R, c/o Mike Davis:
10100 Santa Monica Blvd., 3rd Floor, Los Angeles, CA 90067

E-mail: mdavis @rronline.com
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Ten Ways To Increase Your Ratings

] Understanding women offers road map to success

s research budgets continue to be slashed, many CHR stations can no longer rely on percep-
tual research, auditorium tests and focus-group studies to map out a course of action. More

library music to contests.

Thankfully, the people at Arbitron
who really get radio have joined
forces with such excellent research
companies as Coleman Research and
Edison Media Research to help fili
the research and information void.

Arbitron has also developed and
maintains a very informative web-
site at www.arbitron.com, where
yDu can stay on the cutting edge
with such products as PD Advan-
tage, the upcoming Portable People
Meter and — an area that | person-
ally spend a lot of time with — free
studies and reports.

“What Women Want: Five Secrets
tc Better Ratings” was unveiled by
Arbitron in September 2001. Follow-
ing up that groundbreaking study, Ar-
bitron and Joint Communications re-
cently released a report that examines
what American women want from
CHR radio. As Arbitron writes,
“‘What Women Want From CHR Ra-
dio’ delivers a wealth of insights that
can help both sales executives and
program directors at CHR stations
better understand the lifestyles and
desires of their female listeners.”

The report focuses specifically on
1,060 18-to-54-year-old female Ar-
bitron diarykeepers who listen to
CHR. These women were asked
questions abow lifestyle, what they
love and hate about radio, their rea-
sons for tuning in or out and their
specific radio behaviors and needs.
The following are the top 10 things
you need to know about female CHR
listeners, along with some recom-
mendations based on the key find-
ings of the study.

1. Music Drives The Format

CHR has to be music-intensive to
be successful with female diarykeep-
ers. CHR women have a much high-
er than average interest in music.
Ninety-two percent strongly agree
that they listen for music they like,
and 85% say “lots of music” is very
important. Although they are very at-
tracted to new songs, female CHR lis-
teners also want to hear their favorite
older songs.

Recommendation: Music, music
and music. Music is the driving tune-
in factor for CHR women. They say
the most important thing is “songs I
like,” and they want lots of them.
Music research s crucial if you want
to satisfy these music-intensive listen-

ARBITRON

ers. Most of the time they are tuning
in for new music or the top 10 or 20
songs, but half of them want to hear
older favorites as well. In other words,
CHR is driven by new music, but it
satisfies by playing a mix of new and
plder songs.

2. Listeners Are
Overwhelmed By Commerclals

More than 75% of diarykeepers
surveyed say the main reason they
tune out of radio is too many commer-
cials. When asked what they hate
most about radio, 40% of CHR wom-
en said too many commercials — the
highest for any format.

Recommendation: Rethink spot-
Ioads. How do you handle commer-
cials at your station?

P

Fifty-six percent of all
CHR women strongly
agree that radio should
identify songs and
artists more than it
does now.

T

Spotloads are an enormous tune-
out factor for CHR women. Addition-
ally, more than half say they tune out
specifically because of irritating com-
mercials. Remember the value of
2ood creative. Remember that satel-
lite radio, with fewer or no commer-
cials, is here.

Don’t shrug off these findings.
Many programmers and managers
tend to fall back on an “it is what it
is” abdication of their responsibility to
their listeners. They know they have
to run commercials, so they just say,
“We’ll have to take what we can get.”
CHR female diarykeepers tell us that
vou should redouble your brainstorm-
ing efforts and figure out new ways to
make commercials better -— and to

and more stations, especially contemporary stations, are making gut calls on everything from

reduce how many you run. Compa-
nies that put time, energy and effort
into this area will reap big rewards.

3. Air Talent Should Be Funny

CHR listeners index higher than
listeners to almost every other format
in saying they want something that
makes them laugh or “funny DJs.”
However, they don’t want too much
talk — 32% strongly agree that air
talents talk too much, and more than
50% strongly agree that they’ll tune
out rude or cheesy announcers.

Recommendation: Work on the
laughs, muzzle the talk. CHR wom-
en really want to laugh. They are
stressed for time and worried about the
future, their health, their kids and their
safety -— more worried than the aver-
age woman who listens to radio.
Laughs help them release their tension.
In fact, they say their primary reason
for listening to radio is to relax. Work
closely with your announcers on hu-
mor. Brainstorm ways to make morn-
ing shows (along with other dayparts)
funny, but don’t force it. This group
will sniff out a phony in a minute.

Too much talk is a big negative
with CHR women. When the air tal-
ent talk, they should be funny, and
when they’re not funny, they should
be plugging listeners into important
information about what’s going on.
These listeners don’t think talk is that
important. They are much less inter-
ested in news than listeners to other
formats, and they’re much more inter-
ested in listening to music and having
it identified.

&. 1dentity The Songs

Fifty-six percent of all CHR wom-
en strongly agree that radio should
identify songs and artists more than
it does now. Pay special attention to
new songs, and remember that CHR
women are the most likely listeners
to think that the top 10 or 20 songs
are an important reason for tuning in
to radio.

5. Den’t Count On The Intemel

Forty-two percent of CHR’s female
listeners don’t use the Internet. That
may come as a surprise to CHR pro-
grammers who believe that most wom-
en, especially younger ones, use the
"Net. When CHR users do log on, they
use the web less than women who lis-
ten to other formats. You’re leaving out

wwWw americanradiohistorv com
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A COUPLE OF WISE GUYS

Wiser lead singer Jon Santos.

Members of the New York-based band Seven Wiser stopped by WLIR/
Long Island, NY to visit night jock Harlan Friedman and perform an
unplugged version of their new single, “Take Me as I Am.” Pictured
here (l-r) are Seven Wiser guitarist Drew Sbarra, Friedman and Seven

@ JOINT

COMMUNICATIONS

a huge portion of your audience if you
don’t connect with it by using some-
thing other than the Internet.

Recommendation: Don’t rely too
heavily on the *Net. Even though the
Internet can be a useful tool for your
listeners, many CHR diarykeepers
don’t go online. Among those who do,
the majority do so from home rather
than from work. If you’re using the
Internet as an at-work contest hook,
you are leaving out a lot of your au-
dience. Consider some of the old tech-
nologies, such as faxes and direct
mail, if you want to make sure that
everyone has a chance to connect
with your station. Direct mail should
probably be some form of postcard in
this anthrax-tense age.

6. Women Like To Win Things,
And They Like to Shop

Women who listen to CHR are just
as likely as others to agree with the
statement “I like to win things”: More
than 80% agree either strongly or
slightly. And 86% agree with “] like
to shop.” But very few, just 13%, have
listened to the radio specifically to
win something. When they did, they
were usually trying to win tickets to
a concert or another event.

1. Wemen Worry A Lot

Women who listen to CHR radio
are more likely than average to wor-
ry. They are also more likely than the
average diarykeeper to agree with
the statement “]1 get angry more of-
ten than I used to.” Their worry and
anger are driving forces when they
listen to CHR. Seventy-two percent
listen to CHR to relax, much higher
than the average among diarykeep-
ers, and 53% listen to reduce stress
— also much higher than the aver-
age. Make them feel good. Don’t add
to their stress.

Recommendation: Don’t worry,
be happy. CHR listeners have high
levels of anxiety about themselves
and about the future. In promotions,
when your air talent talk or when
you present yourself, don’t add to

their anxiety. Instead, help them re-
duce their stress. Remember that you
can’t order them to feel better. You
can’t talk at them, suggesting that
they just stop worrying. Instead, cre-
ate a radio station that lets them take
their minds off their worries, relax
and have fun listening.

Also, make sure the station is not
too “hyper,” although that flies in the
face of the common wisdom that has
generated a coast-to-coast batch of
CHR stations with loud, noisy pro-
duction and overexcited disc jock-
eys. This is worth thinking carefully
about. It suggests that CHR stations
might be able to do even better at
work and in the evenings than they
do right now.

8. Be Kid-Sensitive

Women who listen to CHR are no
different from other women who listen
to radio: They don’t want to hear ra-
dio that is inappropriate for kids. More
than 55% strongly agree that they’ll
tune out if the kids can’t (or shouldn’t)
listen. Among women 18-54 who lis-
ten to CHR, nearly 50% are under the
age of 29. Two-thirds are under the age
of 34. Most, 55%, have no kids.

Recommendation: Think about
how to make your station more kid-
friendly. This is a tough one, because
less than half of all female CHR listen-
ers have kids, but more than half feel
strongly that radio should be OK for
kids to listen to. In many cases the
younger CHR listeners have brothers
and sisters who ride in the car with
them. It’s well worth brainstorming this
at your station. Just keep in mind that if
amom is listening at a time of day when
she might be with kids, she will tum the
dial if she hears something offensive.
These diarykeepers might be a “canary
in the coal mine,” warmning radio to re-
think its community responsibilities.

9. Many Women Gontrol
Their Own Money

Women who listen to CHR are
much more likely to agree with the
statement “‘l make all the money deci-
sions in the household” than female lis-
teners to other formats: Over a third
strongly agree. If you advertise directly

Continued on Page 88
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Callout Amevrica.
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EXCLUSIVE NA TIONAL MusICc RESEA RCH ES TIMA TES March 1 5, 2002
CacLout Americae song selection is based on the top 25 titles from the R&R CHR/Pop chart for the airplay week of February 17-23.

2
=3
. . CHR/P oP CaLitour AMERICA
HF = Hit Potential SR  DEMOGRAPHICS REGIONS
TOTAL AVERAGE s 5
FAVORABILITY ESTIMATE (1-5) - <[ WOMEN WONEN WOMEN MID- H Ot Scor eS
ARTIST TITLE LABEL(S) W 5§ 5 12-17 18-24  25-34 | EAST SOUTH WEST WEST o m—
NICKELBACK How You Remind Me (Roadrunner/IDJMG) 392 3.81 396 3.91 848 256403 3.74 3.97 |396 4.15 3.78 3.83 he rock and alternative lean on
Callout America continues as
LINKIN PARK In The End (Warner Bros.) 385 4.00 400 3.8 826 234393 391 370 |3.73 3.96 3.82 3.89 songs from Nickelback (Roadrunner/
H@ ALAN JACKSON Where Were You... (Arista) 3.84 354 3.77 3.70 393 9.0 |3.78 3.91 3.82 |355 374 400 3.97 IDIMG), Linkin Park (Warner Bros.)
and Puddie Of Mudd (Flawless/Get-
PUDDLE OF MUDD Blurry (Flawless/Geffen/Interscope) 384 380 394 3.81 585 10.7|3.89 3.80 3.80 [3.66 4.28 3.72 3.76 fen/Interscope) take three of the top
CALLING Wherever You Will Go (RCA) 3.83 378 3.78 367 841 23.6|3.95 368 3.84 [3.89 3.88 3.83 3.75 four positions .
. ' Also performing well this week is
H@ DEFAULT Wasting My Time (TVT) 381 374 3.74 358 470 8.7 [3.90 3.74 3.76 [3.65 4.08 3.64 3.90 Default’s “Wasting My Time™ (TVT).
PINK Don't Let Me Get Me (Arista) 37 — - - 41.8 60 |4.03 3.48 367 [3.68 3.62 3.87 3.89 The song ranks eighth among teens,
. fourth 18-24 and sixth in the 25-34 cell.
I{Q JIMMY EAT WORLD The Middle (DreamWorks) 3.71 357 3.87 3.88 3938 7 72 |3.97 346 353 |3.74 382 3.35 3.88 Pink debuts at No. 7 with “Don’t
USHER U Got !t Bad (LaFace/Arista) 3711 355 3.77 3.70 833 -30.1]4.00 3.57 3.47 |3.62 3.64 3.8 3.70 Let Me Get Me™ (Arista). “Don’t” tests
) No. | with teens and a solid seventh in
m OUTKAST The Whole World (LaFace/Arista) 369 3.65 3.61 3.63 657 157|383 363 3.47 [3.76 3.65 3.71 3.63 the 25-34 cell out of the box.
H» FAT JOE F/ASHANT] What's Luv? (Terror Squad/Atlantic) 366 3.73 3.79 365 537 9.7 {3.95 358 3.21 |3.63 3.77 3.93 3.38 Alan Jackson’s chart-topping
i . Country hit “Where Were You (When
CREED My Sacrifice (Wind-up) 365 3.60 3.80 369 811 321|362 349 3.83 |3.66 3.73 3.60 3.63 The World Stopped Turning)” (Arista)
MICHELLE BRANCH All You Wanted (Maverick/WB) 3.63 — =5 =5 48.0. 10.9 {3.82 3.45 3.52 |3.61 3.79 3.52 3.62 moves up to No. 3 overall, posting a
? strong first-place ranking among wom-
H@ BUSTA RHYMES Break Ya Neck (J) 358 345 3.65 352 56.0 129 )3.67 3.50 3.51 [3.53 3.37 3.76 3.65 en 18-24 and placing fourth 25-34.
CITY HIGH Caramel (Interscope) 358 3.63 366 3.72 652 22.1]379 3.37 3.51 {3.57 3.61 -3.69 3.47 Jimmy Eat World grab another
- top 10 week with “The Middle”
INDIA.ARIE Video (Motown) 358 361 — — 46.5 10.2 {350 3.67 359 [3.78 3.19 3.76 3.51 (DreamWorks). The top five Alterna-
JA RULE F/ASHANTI Always On Time (Murder Inc./Def Jam/IDJMG) 3.58 3.71 3.66 3.59 80.6 29.1|3.84 3.54 3.24 |3.81 358 346 3.48 tive hit ranks fourth among teens.
. ) Fat Joe scores a top five ranking
JENNIFER LO?EZ Ain't It Funny (Epic) 356 3.60 3.72 360 796 244 )3.66 3.57 3.40 |3.53 3.65 3.64 3.42 with teens and a ninth-place perfor-
HQ FABOLOUS Young'n (Holla Back) (Desert StormvElektra/fEG)  3.53 3.41 3.63 3.58 60.0 124 |3.56 353 3.43 [3.59 3.59 3.42 3.51 mance among women 18-24 with
“What’s Luv?” (Terror Squad/Atlan-
LUDACRIS Roll Out... (Def Jam South/IDJMG) 3.53 359 3.66 359 669 19.2]3.71 3.52 3.13 |3.54 355 3.75 3.29 tic), his duet with Ashanti.
‘N SYNC Girifriend (Jive) 351 344 364 355 657 189 ]3.74 3.40 3.21 |3.38 3.68 3.58 3.42 Michelle Branch is this week’s
L . other debut, entering at No. 13 overall
NELLY #1 (Priority/Capitol) 350 3.28 362 351 699 261|352 345 3.55 {3.40 3.57 3.61 3.4 with “All You Wanted” (Maverick/
CRAIG DAVID 7 Days (Wildstar/Atiantic) 349 349 361 3.53 719 25.113.88 3.30 3.10 |3.50 3.48 3.74 3.23 WB).
. India.Arie rolls another top 10
SHAKIRA Whenever Wherever (Epic) 349 345 3.40 353 816 30.8|3.61 339 343 (352 351 333 3.61 ranking in the 18-24 demo for “Video”
MARY J. BLIGE No More Drama (MCA) 3.48 3.38 3.40 3.34 575 179 }3.45 3.52 3.45 |3.58 3.68 3.21 3.4 (Motown/Universal). The seven-time
- Grammy nominee ranks 14th overall.
LEANN RIMES Can't Fight... (Curb) 3.47 350 360 357 796 251 |3.64 3.38 3.35 |3.46 3.49 3.65 3.28 OutKast grab another week in the
BRANDY What About Us? (Atlantic) 342 — — — 657 199372 3.36 297 |3.39 3.37 3.50 3.42 Callout America top 10 with “The
, Whole World™ (LaFace/Arista). The
PINK Get The Party... (Arista) 3.40 338 353 343 896 386332 3.27 3.61 {3.36 3.38 3.42 3.43 song also ranks eighth among women
NO DOUBT Hey Baby (/nterscope) 339 362 3.49 3.46 856 383 )3.45 3.29 3.40 |3.60 3.36 3.19 3.39 18-24.
. . The Calling rank top 10 in three
MARY J. BLIGE Family Affair (MCA) 333 347 339 341 843 388|319 3.24 3.62 13.38 350 331 3.12 demos with “Wherever You Will Go™
KYLIE MINOGUE Can't Get You... (Capitol) 3.25 3.23 3.38 3.35 682 239327 3.090 341 |312 3.46 3.25 3.21 (RCA). “Wherever™ is fifth with teens,
) . sixth 18-24 and second 25-34.
ALANIS MORISSETTE Hands Clean (Maverick/Reprise) 324 322 320 — 58.0 16.413.06 3.17 350 12.89 3.69 3.03 3.43
Total sample size is 400 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1 = dislike very much, 5 = like very much). Total familiarity represents the percentage of
respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs must reach 40% familiarity before they appear in print. Hit Potential (HP)
represents songs that have yet to chart in the top 25 on R&R's CHR/Pop chart. Sample composition is based on females aged 12-34, who responded favorably to a CHR/Pop musical montage in the following regions and
markets: EAST: Boston, Nassau-Suffolk, New York, Philadelphia, Pittsburgh, Providence, Washington, DC. SOUTH: Atlanta, Dallas, Houston, Miami, San Antonio, Tampa. MIDWEST: Chicago, Cincinnati, Cleveland, Colum-
bus, Detroit, Kansas City, Milwaukee, Minneapolis, St. Louis. WEST: Denver, Los Angeles, Portland, Sacramento, Salt Lake City, San Diego, San Francisco, Seattle. © 2002, R&R Inc.
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» y CHR/Pop Top 50

= ° March 15, 2002

LAST THIS TOTAL +/- GROSS WEEKS ON  TOTAL STATIONS/ A i g
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS IMPR(EOSOSIONS CHART ADDS Most Added'a
i 1 LINKIN PARK In The End (Warner Bros.) 8821 -42 1071%00 13 108/0 www.rradds.com
5 © JENNIFER LOPEZ Ain't It Funny (Epic) 7748 +757 972862 10 1281
2 5 NICKELBACK How You Remind Me (Roadrunner/IDJMG) 7583  -431 932584 20  131/Q | AFTSTIMLE LSS 400
s+ @ KYLIE MINOGUE Ca't Get You Out Of My Head (Capitol) 7552 +410 867426 10 13200 ﬁﬂ%.ﬁ?&?é’hti%i’;';ﬁi“é O(magif gg Ovaj gg
s @ JARULE FIASHANTI Always On Tire (Murder inc.Def Jam/DJMG) 6790 +89 822439 11 1220 | syeavi cRow Soak Up The Sun (A&Minterscope) 28
8 CALLING Wherever You Will Go (RCA) 6406 -136 826712 21 124/0 | 98 DEGREES Why (Are We Still Friends) (Universal) 27
3 NO DOUBT Hey Baby (/nterscope) 6228 -1076 646548 17  131/0 | B2KUhHuh (Epic) N 19
;5 CRAIG DAVID 7 Days (Wildstar/Atiantic) 5970 667 643271 16 12800 ﬁ‘m 'éﬂmm'?Eisnfﬁﬂ.iaﬁafﬁﬁ’v"dorks | }2
%y i |
9 9 !.EANN RIMES‘Cant Flght The Moonlight (Curb) 5862 -200 754208 19 128/0 TWEET Oops (Oh My) (Gold Mind/Elektra/EEG) 12
v @ ‘NSYNCGirlfriend (Jive) 5469  +273 656253 9 1291 | ASHANTI Foolish (Murder inc./Def Jam/IDJMG) 12
1 ® PUDDLE OF MUDD 3lurry (Flawless/Geffern/Interscope) 5400 +606 593247 8  130/4 | FATJOE F/ASHANTI What's Luv? (Terror Squad/Atiantic) 11
10 i USHER U Got It Bad {LaFace/Arista) 5309 -588 572334 18 129A
15 ®  ENRIQUE IGLESIAS Escape (/nterscope) 4937 +499 570907 6 1310
18 O PINK Don’t Let Me Gat IMle (Arista) 4812  +1184 575357 5 130A
# s CREED My Sacrifice Wind-up) 4776 -485 558585 18 1250 g
13 1 PINK Get The Party Started (Arista) 4242 631 459790 20  132/0 7 f . h ” April 2nd!!!
2 &  MICHELLE BRANCH All You Wanted (Maverick/WB) 3700 +466 446892 9 125/4 OO I lS
17 19 MARY J. BLIGE Family Affair (MCA) 3563 -158 410736 25 125/0 i \ I
« @ 10 Rapture (Tastes So Sweet) (Universa) e R T R I O R&R Rhythmict 42 Most increased!
. 4* Crossover Monitor! #1 Greatest Gainer!
2 @  BRANDY What About Us? (Atfantic) 3526 +252 403817 8 1142 4* Rhythm Monitor!!
» @ ALANIS MORISSETTE Fands Clean (Maverick/Reprise) 3492 +67 370318 8 1170 Over 400 Pop spins already! -
19 22 MARY J. BLIGE No Kore Drama (MCA) 3467 -55 419098 9 122/0
27 & SHAKIRA Underneath Your Clothes (Epic) 2867 +179 388853 4 12271 _
w @ VANESSACARLTON A Thousand Miles (A&M/nterscope) 2620 4811 331938 4  125(0 Most Increased
% 2  CITYHIGH Caramel finterscope) 2730 -494 327801 17 1190 | Plays
% @ LUDACRIS Roll Qut {My Business) (Def Jam South/IDJMG) 2661 +318 252155 7 962 ' -
2% @ DARREN HAYES Insatiable (Columbia) . 2314 +125 230309 7 1051 AT B B S
3 @  OUTKAST The Whole World (LaFace/Arista) 2083 +296 238701 6 875 PINK Don't Let Me Get Me (Arista) +1184
3 € P.0.D. Youth Of The Nation (Atlantic) 1996 +352 223137 4 108/6 VANESSA CARLTON A Thousand... (A&MWinterscope) ~ +811
3 3 NATALIE IMBRUGLIA Wrong !mpression (RCA) 1884 -79 196326 8 89/0 SHAKIRA Underneat‘h Your Clothes _(EPIC) +179
» = JARULE Livin' It Up (Murder Inc./Def Jam/IDJMG) 1821 -206 212232 20 118% ;5’3;'{;3;35% gl'” gt ;:34”;8(/2’;’;: L *;g;
w s NELLY#1 (Priority/Capitol) 1785 247 153711 20 M50 | goeodUlS el o (Womer Brosy 1570
3 1 GORILLAZ 19-2000 ﬁVirg/n) 1670 -5 171450 7 920 ENRIQUE IGLESIAS Escape (/nterscope) +499
36 @ NELLY FURTADO ...On The Radio (Remember...) (DreamWorks) 1596 +17 143784 5 93A1 MICHELLE BRANCH All You Wanted (Maverick/WB) +466
% @ FABOLOUS Young'n (Holla Back) (Desert Storm/Elektra/EEG) 1587  +224 168237 6 752 méEE'TWg‘:G”gm GG‘GY‘;; %“T gglyk}:;%gapltol) *g;g
s 3w R KELLY The World's Greatest (Interscopeive) 1506 213 166154 12 92 biiCnyncoMindEiotatea) &
a1 @ TOYA No Matta What (Party All...) (Arista) 1399 +206 158102 4 8172 ‘ o
) @  DEFAULT Wasting My Time (TVT) 1378 +353 115780 3 72/8 Most Played
a @  FAT JOE F/ASHANTI What's Luv? (Terror Squad/Atlantic) 1260 +387 140683 2 65M Recurrents :
45 @ CELINE DION A New Day Has Come (Epic) 1164 +171 137644 3 811 ' :
% 2  BUSTA RHYMES Break Ya Neck (J) 1162 -37 105860 6 630 SHIIEHY TIERCEEES) TEREERs
s @ GLENN LEWIS Don" You Forget It (Epic) 1124  +110 105179 5 833 | TOYA!Do (Arista) i
i X . v NELLY FURTADO Turn Off The Light (DreamWorks) 1922
48 @ INDIA.ARIE Video (MOtOWﬂ/UHIVGfS&/) 950 +82 115818 3 80/7 STAIND It's Been Awhile (Flip/Elektra/EEG) 1735
50 @ DJENCORE | See Right Through To You (MCA) 824 +108 7907 4 474 LIFEHOUSE Hanging By A Moment (DreamWorks) 1641
@  RES They-Say Vision (MCA) 800  +311 97644 1 87 ALICI(I]\ KEYS Fallin' (J) 1553
i ! ; X ENRIQUE IGLESIAS Hero (Interscope) 141
iy GIRINEIDiirerencER(Epig 809 41 BN60 20 N0 e AN Let M. (Ruff Ryders/interscope) 1380
ebut> @ TWEET Oops (Oh My) (Gold Mind/Elektra/EEG) 06 4399 66790 1 6912 | el Standing Sl (Atiantic) v
44 s ALICIA KEYS A Woman's Worth (J) 694 -308 58636 14 109/0 JENNIFER LOPEZ I'm Real (Epic) 1224
49 50 BLINK-182 First Dats (MCA) 692 -128 71387 5 520 TRAIN Drops Of Jupiter (Tell Me) (Columbia) 1168
. ‘N SYNC Gone (Jive) 1133
132 CHR/Pop reporters. Monitored airptay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the | BLU CANTRELL Hit ‘Em Up Style (Qops!) (Arista) 1126
i f 3/3/02- . f int ining flat f Vi f ied i s i . ) ;
sy weer ) 902 S92 Buils gpea o sons g o temang o pevous week, s s s e rital v, e <10 1 5| NEFOR PGHTING Supan (15.) AvareCoimii) 1125
officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overail total stations playing a song. Most Increased Plays CRAIG DAVID Fill Me In (Wildstar/Atlantic) 1022
lists the songs with the greatest week-to-week increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times | 3 DOORS DOWN Be Like That (Hepub//'a/Un/'versa/) 1009
100). Average Quarter Hour Persons used herein with permission from the Arbitron Company (copyright 2002, The Arbitron Company). (C) 2002, R&R, Inc.
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: T : Powerline >
g i Adult Contemporary Music
g - - i MasterControl [am"yNE[
Contemporary Christian music pregram with 7 Magazine Style Format
artist interviews hosted by Dave Tucker. : Country Crossroads

6350 West Freeway
Fort Worth, TX 76116-4511

Country Hits and Interviews

WEEKLY PRCGGRAMS .
FREE! , § | The Baptist Hour
FOLLOWED BY A :24 PROMO SPOT : @ | Contemporary Christian Music 800-266-1837

VOICE OUT 28:00 B -60 Features www.FamilyNetRadio.com
COMPACT DISC Family, Health & Fitness email: info@ FamilyNetRadio.com
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R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY Most Added.-
LAST THIS TOTAL +/- GROSS WEEKSON  TOTAL STATIONS/ e ADES
WEEK WEEK ARTIST TITLE LABEL(S) PLAYS PLAYS IMPR(EOSO?IONS CHART ADDS GOO GOO DOLLS Here |S Gone (Warner BfOS.) 38
@ KYLIE MINOGUE Can't Get You Out Of My Head (Capitol) 3093  +134 96886 10 53/ 2: E’EE;E?S" Wnsyo(aﬁl\(rg W;“&ﬁ”é’nﬁ‘ﬁf/}ﬁtﬁffﬁiéﬁﬁ’ fg
2 > LINKIN PARK In The End (Warner Bros.) 2794 -54 89989 12 490 | LENNY KRAVITZ Stillness Of Heart (Virgin) 8
5 @ JENNIFER LOPEZ Ain't It Funny (Epic) 2711 +234 82626 12 510 | ALICIAKEYS How Come You Don't Call Me () 8
. + CALLING Wherever You Will Go (RCA) 2499 147 78065 22 480 | JEWEL Break Me (Atlantic) 7
.5 NODOUBT Hey Baby (Interscope) 263 292 72038 16 dgn | e AL Heaven Bems) o ’
5 NICKELBACK How You Remind Me (Roadrunner/IDJMG) 2358 108 76903 20 46/ | pEpauLT wasting My Time (TVT) 4
3 . CRAIG DAVID 7 Days (Wildstar/Atiantic) 2329 363 72196 16 500 | JIMMY EAT WORLD The Middle (DreamWorks) 4
s @ LEANNRIMES Can't Fight The Moonlight (Curb) 2278 +83 74370 19 5000 | OUTKAST The Whole World (Laface/Arista) 4
s @ JARULE F/ASHANTI Always On Time (Murder inc./Def Jam/iDJMG) 2217 +96 63675 11 5000 ‘F’%'J"()EE[;'/RQ‘H’X%VVV\?;;??S V‘?;”Tgrf gf’sc)ua i g
o @ PUDDLE OF MUDD Blurry (Fawless/Geffen/Interscope) 2087 +190 63925 9 SO | oot (men/fm',ve,sa,) a 2 :
1 @ ENRIQUE IGLESIAS Escape (Interscope) 1929 +151 60096 6 53/0 DJ ENCORE | See Right Through To You (MCA) 3
1 ® ‘N SYNC Girlfriend (Jive) 1864 +121 55954 8 510 PINK Don't Let Me Get Me (Arista) 2
2 @ ALANIS MORISSETTE Hands Clean (Maverick/Reprise) 1843 465 55727 8  51/0 | LUDACRIS Roll Qut.. (Def Jam South/IDJVG) 2
5w CREED My Sacrifice (Wind-up) 1606 78 52472 17 4200 ?&E‘éﬁ‘%ﬁ‘;@‘?&f '“f;ye)((%'gmgéfgm —-— g
14 5 USHER U Got It Bad (LaFace/Arista) 1558 -158 51029 18 41/0 TOYA No Matta What (Party All ) (Arista) ?
18 @ 110 Rapture (Tastes So Sweet) (Universal) 1553 +223 471134 6 521
% @ MICHELLE BRANCH All You Wanted (Maverick/WB) 1507  +92 48283 9 510
2 @ PINK Don't Let Me Get Me (Arista) 1396 +388 46152 4 4972
1 MARYJ. BLIGE No More Drama (MCA) 1277 21 M08 9 430
2 @ BRANDY What About Us? (Atantic) 1267  +78 38016 8  48/1
@  VANESSA CARLTON A Thousand Miles (A&M/Interscope) 1171 +395 38679 4 51/
w2 SHAKIRA Whenever Wherever (Epic) 1065  -202 31029 19 350
17 22 PINK Get The Party Started (Arista) 1046 -305 33556 20 35/0
2 @  NELLY FURTADO ...On The Radio (Remember...) (DreamWorks) 1018 +16 31348 7 45/0 Most Increased
@  SHAKIRA Underneath Your Clothes (Epic) 943 4241 28125 3 450 Plays
» = DARREN HAYES Insatiable (Columbia) 922 34 28784 8 43A omaL
2 NATALIE IMBRUGLIA Wrong Impression (RCA) 859 -190 26483 8 36/0 | ammstooie e INGREASE
30 @ P.0.D. Youth Of The Nation (Atlantic) 806 +114 25345 b a1 VANESSA CARLTON A Thousand Mites (A&Minterscope) +395
% @ LUDACRIS Roll Out (My Business) (Def Jam South/IDJMG) 776 +135 20825 7 382 | PINKDon'tletMeGetMe (Arist) +388
% m  MARY J. BLIGE Family Affair (MCA) 726 120 22355 23 2500 ;E’:\:‘(}’R';Rd‘;’(:;zngt't';”izi f’&”fﬁ: ((‘g’%”) +§2$
% @  DEFAULT Wasting My Time (TVT) 503 +173 19412 4 34 | joucen oper it Fum‘fy (Ej)/'c)p oo
33 % GORILLAZ 19-2000 (Virgin) 966 -39 16988 6 340 110 Rapture (Tastes So Sweet) (Universal) +223
2 33 CITY HIGH Caramel (/nterscope) 503 -257 14852 15 20/0 SHERYL CROW Soak Up The Sun (A&M/interscope) +192
3 11 R.KELLY The World's Greatest (/nterscope/Jive) 487 -189 14685 14 18/0 TWEET Qops (Oh My) (Gold Mind/Elektra/EEG)  +191
s @  OUTKAST The Whole World (LaFace/Arista) 437 442 10785 6  26/4 | PUDDLEOFMUDD Burry (Hawless/Geffervinterscope) +190
, . JIMMY EAT WORLD The Middle (DreamiVorks) +184
o @ FATJOE F/ASHANTI What's Luv? (Terror Squad/Atlantic) 423 491 1048 3 218 | Derauct wasting My Time (TV7) o
36 @ FABOLOUS Young'n (Holla Back) (Desert Storm/Elektra/EEG) 400 +1 11634 1 241 ENRIQUE IGLESIAS Escape (/nterscope) +151
39 €@ INDIA.ARIE Video (Motown/Universal) 373 +40 11644 3 2173 GO0 GOO DOLLS Here Is Gone (Warner Bros.) +136
% @  CELINE DION A New Day Has Come (Epic) 369 +31 12206 3 22/ LUDACRIS Roll Out... (Def Jam Soutt/IDJMG) +135
@  LENNY KRAVITZ Stillness Of Heart (Virgin) 334 +260 11058 1 3088 !‘J ‘S-'fN%'g."]?‘fnga(jfvget MeOlBNAOR (Gap iy *]gj
v @ TOYANoMatta What (Party All ) (Arista) 320 462 11708 4 212 | p0D vouth Of The Naton (Atanic) ja
@® SHERYL CROW Soak Up The Sun (A&M/Interscope) 326 +192 9760 1 40/28 | JARULE F/ASHANTI Always... (Murder Inc./Def JamvIDJMG)  +96
@® KID ROCK Lonely Road Of Faith (Top Dog/Lava/Atlantic) 311 +80 9648 1 22/0 MICHELLE BRANCH All You Wanted (Maverick/WB) +92
@ JIMMY EAT WORLD The Middle (DreamWorks) 308 +184 9882 1 30/4 | FATJOEF/ASHANTI What's Luv? (Terror Squac/Atiantic) +91
®  TWEET Oops (Oh My) (Gold Mind/Elektra/EEG) 206 4191 8574 1 2ap | [SAeT OOt (MU gﬁt’ et Jn"l’l’g;’t%";’g)) b
@ @ RES They-Say Vision (MCA) 292 +41 8745 Z 2571 | ipROCK Lonely Road Of Faith (Top Dog/lava/Atiantic) ~ +80
s @ AMANDA PEREZ Never (Universal) 291 #19 6519 10 10/0 | BRANDY What About Us? (Atiantic) 478
48 @  M2M Everything (Atlantic) 283 +22 8522 3 26/0 ALANIS MORISSETTE Hands Clean (Ma_verick/Heprise) +65
@®  SOLUNA For All Time (DreamWorks) 219 447 7396 1 302 ;mﬂ’\:g mtut?n\ﬁha} A;Zﬁ%g (:S’sfa) :gi
“ @ NELLY#1 (Priority/Capitol) 255 44 693 19 30| o OON e A Gl (Bad Boyvista)  +51
ALICIA KEYS Fallin’ (J) +50
53 CHR/Pop Indicator reports. Songs ranked@byZE)o(;gl %la&és Ifr?(; the airplay week of Sunday 3/3-Saturday 3/9. SOLUNA For All Time (DreamWorks) w47

R | R&R’s Year-End Chart Pack
| WO AVAILABILIEY

RADID & RECORDS, INC, Only

Includes year-end charts for all R&R formals from
1974 through 2001! Call (310) 788-1637,

_/ 5 " B 9 V ’ 3 W or email “jbennett@rronline.com”
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Tracks that are blowing up down here in

: _Lower Alabama include Amanda Perez’s

“Never,” which has huge phones in every
:: daypart. Women are it requesting like
crazy. The X-Ecutioners’ “It's Going Down”

% YV H ” i ht :
¢ Sean Mu:haels Knig * got instant reaction at night — kinda hot

' im PD/MD, WBCD ‘
\ "?28{:15 3)/Dothan, AL with the Linkin Park tie-in. DJ Encore’s *

See Right Through to You” is requesting
out of the mix show and packs a dance floor. Ashanti’s
“Foolish” i3 my “duh” record for the week. It works. Most-
requestec is Tweet’s “Oops (Oh My).” @ Tracks that
are gaining in airplay are Fat Joe & Ashanti’'s “What's

I Luv?” Aaliyah's “More Than a Woman” and Usher’s “U

" Don’t Have to Call.” My personal faves are Basement
Jaxx’s “Where’s Your Head At,” Gorillaz’s “19-2000,” Aaliyah’s “More Than a
Woman” and the whole No Doubt CD.

It was a busy add week, and Goo Goo Dolls
grab Most Added honors with “Here Is Gone”
(Warner Bros.). The song garners 96 adds in
its first week, including WHTZ/Mew York and
KlIS/Los Angeles ... Alicia Keys comes in a
solid second, with 65 adds for “How Come You
Don’t Call Me” (J) ... 98 Degrees also score a
solid add week for “Why (Are We Stili Friends)”
(Universal), with 27 stations ... Linkin Park re-

tain their tap position with “in thq End” (Warner Bros.), though Jennifer Lopez
struts her way up 5-2* with “Ain’t It Funny” (Epic) ... ‘N Sync are back in the top
10 with “Girifriend” (Jive), as they go 12-10" ... Michelle Branch scores a solid
Callout America debut for “All You Wanted” (Maverick/WB), plus a 22-17* chart
move ... Nice move for P.0.D., as “Youth of the Nation” (Atlantic) goes 35-30" ...
Fat Joe continues his positive move, as “What's Luv?” (Terror Squad/Atlantic)
vaults 47-40" ... Tweet's chart-topping Urban hit and top five Rhythmic tune “Oops
(Oh My)” {Gold Mind/Elektra/EEG) enters the Pop chart at 48" ... Vanessa
Carlton makes a 30-25" jump with “A Thousand Miles” (A&M/iInterscope) while
increasing more than 800 plays from a week ago.

— Anthony Acampora, Director/Charts

armist: GOO Goo Dolls
aseL: Warner Bros.

By TANYA O’QUINN /AS” T EDITOR

PRI 2 s 2 9 & < v s %

No matter how successful we were going
into this record, we all felt we were start-
ing from scratch, as if we were making a record
for the first time.” contesses Goo Goo Dolls’
vocalist-guitarist John Rzeznik. The band has
been together for 15 vears, and with the shared
mentality of all three members, we see why The
Goo Goo Dolls still manage to satisfy dichard
fans while earning the respect and love of new
ones. Though they have experimented with dif-
terent musical sounds and stvles of writing, on¢
thing the guys have never done, seemingly, is
disappoint. With their ears to the ground. bass-
ist-vocalist Robby Takac. Rzeznik and drummer
Mike Malinin treat their loyval fans to the best
material they can produce. “"Sure vou learn from
experience, but the important thing is to keep it
fresh, to stay alive to the possibilities and po-
tential of the music,” reveals Rzeznik.
Gutterflower is the latest project from The
Goo Goo Dolls. The guvs worked with an ar-
ray of vintage instruments while recording in
Hollywood. CA’s Capitol Records Studios.
“The place had a real vibe.” shares Rzeznik.
“l even put up some velvet drapes and a me-
morial bar in honor of Sinatra and all the oth-
ers who recorded there.” Using the old equip-
ment allowed the group to focus on their de-
sired sound, which they didn’t want “tainted™
by digital technology. Within tour months the
project was complete. According to Takac.
“The pressure was definitely on, but that
didn’t change our approach. We had an in-
credible team, especially Rob Cavallo, who
totally understands what we're about.” With
all the pieces accounted for, the trio set out
to turn that puzzle into a 3-D musical success.
The challenge: to create music that would
both build on and surpass the extraordinary

Goo Goo Dolls

accomplishments of their past efforts.

As far as the songwriting on Guiterflower is
concerned. Rzeznik and Takac reached into their
own spiritual depths, capturing the essence of
honesty by sprinkling bits of priceless emotion
throughout the album. *Our experiences over the
past three years have taught us to appreciate
friendship. love and lovalty — those basic hu-
man values,” says Rzeznik. “When we're writ-
ing about characters we've encountered and
scenes we've survived, it's that need for connec-
tion that comes through and that. hopetully. ev-
eryone can relate to that.”

Once the touring starts, the guys will be able
to see for themselves how relatable their lyrics
are. Although thev were careful not to stray too
far away from what made the group a house-
hold name, The Goo Goo Dolls dabble with
new sounds on the album. What's next for
Rzeznik, Takac and Malinin? Touring. and lots
of it. “This is one of my favorite times of the
whole process,” reveals Rzeznik. “The album
is finished. There’s nothing more you can do,
even if you wanted to. It's time to start think-
ing about stepping away from the studio onto
the stage and making the best experience we
can. We're ready.”

If no one can see your signs, do they know who staged the event? Make sure you claim
ownership at all your events with cost-effective, disposable plastic banners.

= We print your logo using up to four
spot colors. !

< Perfect for concerts, events and
giveaways.

< Packaged on a roll and easy to use.

= Up to 3' High and &' Wide

> Durable - _)/
= Weather-resistant 1 -

I T e i R

00-231-6074

P.0. Box 750250 Houston,
Texas 77275-0250
713/507-4200 713/507-4295 FAX

ri@reefindustries.com
www.reefindustries.com
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g y m> : Tt .
' ”ﬂ [g ’ /I HM II SI ”'””I” America’s Best Testing CHR/Pop Songs 12+ New & o ACti Ve
3 BY .“HIUB.»\SE" For The Week Ending 3/15/02. B B
Artist Title (Label) LW Familiarity Burn  TD Familiarity Burn GOO GOO DOLLS Here Is Gone (Warner Bros.)
Total Plays: 570, Total Stations: 96, Adds: 96
LINKIN PARK In The End(Warner Bros.) 431 430 93% 23% 4.3 96% 23%
PINK Don't Let Me Get Me(Arista) 420 412 70% 7% 412 69% 6% AARON CARTER I'm All About You (Jive)
CALLING Wherever You Will Go(RCA) 416 419 9% 29% 421 91% 26% Total Plays: 528, Total Stations: 54, Adds: 6
LEANN RIMES Can't Fight The Moonlight(Cgrb) 410 411 94% 27% 4.03 94% 29% JIMMY EAT WORLD The Middle (DreamWorks)
MICHELLE BRANCH All You Wanted (Maverick/WB) 406 4.1 79% 11%  3.96 78% 13% Total Plays: 456, Total Stations: 50, Adds: 14
PUDDLE OF MUDD Blurry (Flawless/Geffen/Interscope) 3.99 407 74% 15% 4.03 74% 13%
NICKELBACK How You Remind Me(Roadrunner//IDJMG) 396 3.98 96°% 46% 4.04 97% 43% TANTRIC Mourning (Maverick/Reprise) |
PINK Get The Party Started (4rista) 387 385 99% 50% 3.88 99% 53% | lotal Plays:405, Total Stations: 34, Adds: 1
VANESSA CARLTON A Thousand Miles (A&M/interscope 3.85 - 51% 8% 384 49% 8% | ) . .
JENNIFER LOPEZ Ain't It Funny (Epic) ( " 384 389 0% 25% 380 8% 25% | | CARAMENWove |t Like This (S-Curve/Capitol)
» _ . Total Plays: 386, Total Stations: 40, Adds: 2
CREED My Sacrifice (Wind-up) 383 38 97% 42% 383 9% 43%
ENRIQUE IGLESIAS Escape(/nterscope) 3.82 381 B80% 15% 382 81% 16% LENNY KRAVITZ Stillness Of Heart (Virgin) ,
SHAKIRA Whenever Wherever” (Epic) 3.81 378 96% 46% 3.77 9% 4T% Total Plays: 374, Total Stations: 63, Adds: 14
USHER U Got It Bad(LaFace/Arista) 3.76 3.79 94% 47% 3.81 96% 45% . ] \
CRAIG DAVID 7 Days Wildstar/Atlantic) 374 375 90% 36% 367 90% 37% ¥OE;UF',[|£§E§531 "ﬁofj'gtg?&”s.( é‘(’)”‘i\/ggé‘f”;b’a)
‘N SYNC Girlfriend(Jive) 3.72 364 95% 29% 3.77 9% 28% o S '
NATALIE IMBRUGLIA Wrong Impression (RCA) 372 311 57% 10% 3.61 56% 10% B2K Uh Huh (Epic)
NO DOUBT Hey Baby (/nterscope) 3.70 380 98% 49% 376 98% 49% Total Plays: 346, Total Stations: 35, Adds: 19
DARREN HAYES Insatiable(Columbia) 3.69 - A% 8% 313 4% 8%
KYLIE MINOGUE Can’t Get You Out Of My Head(Capitol) 367 3.81 87% 28% 3.61 88% 32% ASHANTI Foolish (Murder Inc./Def Jam/IDJMG)
CITY HIGH Caramel(/nterscope) 360 367 83% 35% 351 85% 37% Total Plays: 317, Total Stations: 28, Adds: 12
MARY J. BLIGE No More Drama(MCA) 360 343 90% 3% 3.57 92% 35% KID ROCK Lonely Road Of Faith (TOp DOg/LHVH/AﬂHnﬂC)
10 Rapture(Universal) 359 361 39% 10% 354 38% 11% Total Plays: 303, Total Stations: 21, Adds: 2
JA RULE Always On Time(Murder Inc./Def Jam/IDJMG) 358 367 89% 41% 368 89% 41%
ALANIS MORISSETTE Hands Clean(Maverick/Reprise) 353 349 83% 21% 350 82% 20% Songs ranked by total plays
SHAKIRA Underneath Your Clothes (Epic) 3.53 - 67% 14% 343 69% 16%
NELLY#1 (Priority/Capitol) 351 351 8% 38% 3.47 88% 39%
JA RULE Livin' It Up(Murder Inc./Def Jam/IDJMG) 346 356 92% 47% 350 9% 47%
BRANDY What About Us?(Atlantic) 342 348 82% 25% 342 82% 26%
LUDACRIS Roll Qut (My Business)(Def Jam South/IDJMG) 333 335 TM% 28% 337 173% 28% R&R wants your best snapshots
(color or black & white).
Total sample size is 924 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5=like
very much). Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number Please include the names and titles of
of respondents who said they are tired of hearing the song. Sample composition is based on persons 12+. TD = Target Demo (Females all pictured and send them to:
18-34). Persons are screened via the Internet. Once passed, they can take the music test based on their format/music preference.
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the R&R c/o Mike Davis:
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system is available for local radio stations 10100 Santa Monica Blvd., 3rd Floor,
by calling 818/377-5300. RateTheMusic.com data is provided by Mediabase Research, A division of Premiere Radio Networks. Los Angeles, CA 90067

Increase Your Ratings

Continued from Page 83

to CHR women, they can make a
decision about a purchase without
checking with anybody else.

Recommendation: Sell advertis-
ers on your listeners’ decisionmak-
ing ability. When you reach CHR
women, you reach their wallets. The
fact that more than a third make all
the financial decisions for their
households suggests that directly tar-
geted advertising that speaks to the
needs and emotions of these music-
loving, stressed women will have
even more impact than advertising in
other formats.

10. Contests Are Polarizing

On the average, female CHR di-
arykeepers are only slightly more
likely than the average diarykeeper
to agree with this statement: “[ like
to listen to contests with a chance to
win prizes.” About 25% strongly
agree that contests are “fun to listen

—

You should redouble your brainstorming efforts
and figure out new ways to make commercials
better —and to reduce how many you run.
Companies that put time, energy and effort into
this area will reap big rewards.

*

to even if 1 don’t play.” There is less
intense dislike of contests among
CHR diarykeepers than among oth-
er formats’ listeners, but the majori-
ty of “positives” are only lukewarm.

Even though about half of CHR
diarykeepers like to win things, not
many have actually listened to radio
in an attempt to win. This suggests
that contests should be carefully fo-
cused and should never get in the

way of music quantity.
Recommendation: Carefully
plan your contesting when tar-
geting female listeners. Contest-
ing can be a tune-out factor as well
a tune-in factor. Since almost 20%
of women want no contests, and
only 28% strongly agree that they
listen to CHR radio for a chance
to win prizes through contests,
make sure you are doing entertain-

www americanradiohistorv com

ing contests — if you are doing
them at all. Consider having no
contests as part of an overall “less
clutter” position, keeping in mind
that the further away a diary-
keeper gets from age 18, the less
mterested she is in contesting. If contests
are funny and entertaining — and
kept very brief — they have a
slightly higher likelihood of work-
ing with CHR listeners than with
listeners to most other formats. If
you do no contests at all, about
25% of your listeners might miss
them for the entertainment value.

A Final Recommendation:
Know Your Listeners’ Friends

CHR diarykeepers told us that the
best way to reach them was through
recommendations from friends.
Years ago many radio stations cre-
ated Tell a Friend contests, and then
the fad petered out. It’s clear that this
is worth thinking about again. How-
ever, when you ask listeners to try
to motivate their friends to listen, re-

member that they are pressured for
time, have very mixed feelings
about contests and like to keep
things simple.

Your brainstorming may even
turn up a way to motivate friends
without turning it into a contest. Get
to know the bonds of friendship that
connect your female listeners. Keep
in mind that, in this study, women
told us that one of their favorite
things is to shop. Their favorite TV
show is Friends. Study the dynam-
ics of friendship, apply a healthy
dose of creativity, and turn it into
stronger radio.

Source: Arbitron-Joint Communica-
tions study *What Women Want From
CHR Radio.” For more information on
this study, go to www. arbitron.com, or
contact Arbitron Manager/National
Radio Sales Laura Ivey at 443-259-
7598 or laura.ivey@arbitron.com.
Reach Joint Communications CEO
John Parikhal at 203-656-4680 or
parikhal@aol.com.
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WFLY/Albany, NY *
¥P/Prog: Michael Morgan
PD: Donnie Michaels
WD: Ellen RMMII

2

23 DJ SANIMY & YANOU “Heavn”
23 ) DUPRI FALUDACRIS “Weicame™
P DIDDY “Need”
B2K “Huh"
VANES 3A CARLTON "Mres™
MAXWELL “Worman's™
RES “Vsion”
1 MICHELLE BRANCH "Waret
ALICIA <EYS “Come™
USHER "Call

KQID/Alexandria, LA
PO/MD: Trinty Scot

600 60O DOLLS “Here”

WWAEB/Allentown, PA *

DEFAULT “Wastrg®
SHAKIRA “Undemeath™

¥GOT/Anchorage, AK
PD: Bill Stewart

D: Moe

5 G00GOODOLLS "Here”
5 TWEET Oops”

WKSZ/Appleton, Wi *
PD: Dayton Kane
MD: Joel Maiune
3 ALICWKEYS “Come”
3 ASHANT "Foolsh”
1 GO GO0 DOLLS "Here™
2K Hu
AARON CARTER “About™
SHERYL CROW "Soak”
LENNY KRAVITZ “Heart”

WSTR/Atlanta, GA *
RES “Vision”

WWW(/Atlanta, GA *
OM: Dylan

Dir./Prog.: Leslie Fram
MM Ed Lambert

No Adds

WAYV/Atlantic City, NJ*
PD: Paul Xel
33 SHEAYL CAOW “Soak”
5 600 600 DOLLS “Here”
98 DEGREES “Frends”
ALICIAKEYS “Come”

WINY/Augusta, GA *
BM: John Shomby

PD: T.J. McKay

MD Cruze

600 DOLLS “Here”

KHFI/Austin, TX *
PD: Jay Shaanon
MD: Johnnie Blaze

4 GOOGOO DOLLS “Here”
VANES'3A CARLTON "Mies™

WFMF/Baton Rouge, LA *
POMO: Flash Phll;lp:a

LENNY KRAVITZ “Heart’
ALICIA KEYS “Come™

KQXY/Beaumont, TX *
PD: Brandin Shaw
APD: Patrick Sanders
WD: Jodo
SHERYL CROW “Soal”
60O GO0 DOLLS "Here”

WXYK/Biloxi-Gulfport, MS *
PD: Darren Kies
APOMOD: kyle Curley

i}
GDO GAJO DOLLS “Here'
AUCIA KEYS Come”

WMFWIBmuhamlon NY
)M: Al Brock
Im!nm PD Marc Spense;

GOO GAQ DOLLS “Here™

WOEN/Birmingham, AL *
#D: Johnny Vincent

{AD: Madison Reeves

OUTKAST “Work”

0J ENCORE “Rght”
CELINE DION “Day”
ALICIA KEYS “Come™
B2K "Hun"

KSASIBonse D*

APD/MD T‘lm Ba\rs
T A S

KZMG/Boise, 1D *
PPD/MD: Beau Richards
APD: Scooter B
13 MADRD ‘Say
98 DEGREES “Friends™
EYRAGAIL “Heaven®

ALICIAKEYS “Come”

WXKS oston, MA“
DﬂIPD Cadillac Jaok

APDM fGd David Corey

27 coosoouous “Here”

6
AL\CIA KEVS “Come”

WKSE/Buffalo, NY *
PD: Dave Universal
MD: Brian 8. Wilde

ALICIAKEYS “Come™

WRZE/Cape Cod, MA
DM: Steve McVie
PD: Kevin Matthews
MD: Shane Blua
RES “Vision™
JIMMY EAT WORLD “Mude”

KZIA/Cedar Rapids, 1A
POMD: Eric Hansan
CELINE DION “Day”
LUDACRIS "Roll™
lERYL 4
GOO GOO DOLLS "Here™
X-ECUTIONERS “Gon "

WSSX/Charleston, SC *
DM/PD: Mike Edwards
MD: Ali 0'Connell
4 FABOLOUS “Young”
98 DEGREES “Frents”
SHERYL CROW “Soak”
00 GO0 DOLLS “Here”

ALICIA KEYS "Come™
X-ECUTIONERS "Gon™

WVSR/Charleston, WV

DM: Jeff Whitehead

PD Chris Carmichael
G00.GOO mus Hre”

\5 ALICIA

15 AOARRE ol

15 JEWEL “Brea
15 COURSEOFNATURE “Sun”

WNKS/Chariotte, NC *
DM/PD John Reynolds
D: Jason rmick
w 600 GOO DOLLS *Here™
T SHAGRA tdereat

ALIGIA “Come”
JIMMY EAT WDRlD “Middie”

WKX.IIChananooua, N*
PD: Tommy Chuck
APD/MD: Tnipper
1600500008 e
KEYS “Come™

WKSC/Chicago, IL *
PD: Rod Phillips
MD: Jeft Mu
98 DEGREES “Frends™
DEFAULT “Wasting™

KLRS/Chico, CA
POMD: Eric Brown
98 DEGREES "Frends’
G0 GO0 DOLLS "Here
SHERYL CROW “Soal”
B2K "Huh”
CUTTING EDGE Pnlne
EYRA GAIL
AR EAT WORLD e

WKFS/Cincinnati, OH *
PD: B.J. Harris

APD: “Ac‘llon Jackson”
MD: Do coster

4 sooeoonous “Hese”

LENNV KRAVHZ ‘Ne'aﬂ'

WAKS/Cleveland, OH *
PD: Dan Mason
APD/MD: Kasper
82K “Hut'”
JIMMY EAT WORLD “Mudie™
ALICIA KEYS "Come™

KKMGICoIomdo Springs, CO.*
DM
Imenm PI;/MD Rob Ryan

500600 DOuS Hm

WNOK/Columbia, SC *
OM: Jonathan Rush
PD: Brad Kelly
MD: Sue Tylel
T GO0 00 DOLLS “Here”
DEFAULT “Wasting™

WBFA/Columbus, GA
PD/MD: wes Carmll
APD: Amanda List

JIMMY EAT womu M’

G0 500 DOLLS

SHERYL CROW " Smx

93 DEGREES “Friends

0J ENCORE “Right™

B2K Huh®

WNCI/Columbus, OH *
PD: Jimmy Staele
APDMD: Jog Kelly
B rmoe FIASHANTI Ly
00 DOLLS "Here”
| St caow Soak”
1 ASHANTI “Fool

KKPN/Corpus Christi, TX
POMD: Chad Bannelt

KHKS/Dallas-Ft. Worth, T *
OM/PD: Todd Shannon
MD: Dave Morales
1 INDIA ARIE *Video™
1 NELLY FURTADO “Rado™
G00'GOO DOLLS “Here”
ALICIA KEYS “Come’
TWEET “Oops”

KRBV/Dallas-Ft. Worth, TX *
OM: John Cook
APD: Alex Vatentine

TNDIAARIE “Video™

ASHANTI “Foolsh”

GRAND SKEEM Back”

WDKF/Dayton, OH *
POMD: Dino Rehitallie
1 RES “Vison™
ALICIA KEYS “Come™
USHER "Call

WGTZ/Dayton, OH *
OM: J.D. Kunes
MD: Scatt Sharp
T JMAY EAT WORLD "Miode”
600 GOD DOLLS “Here”
LENNY KRAVTTZ "Heart™

WVYB/Daytona Beach, FL *
PO: Kotter

No Agds

KFMD/Denver-Boulder, CO *
PD: Jim Lawsan
MO: Cheis Pickett

BAHA MEN “Move"

AARON CARTER “Abaut”

CELINE DION “Tay”

600 60O DOLLS *Here”

KKDM/Des Moines, 1A *
PD Grag Chance

D: Steve Jordan

800S00 00LS Her”

ey 7y LD e
{CIA KEYS

WDRQ/Detroit, MI *
PD: Alex Tear
APD: Jay Towers
MD: Keith Cu
14 600 GOO DOLLS “Here"
1 VANESSA CARLTON “Mes™
ASHANTI “Fooish”

WKQI/Detroit, MI *
PD: Dom Thendm

P

1 FAT JOE F/ASNANTI Ly
BASEMENT JAXX “tiead"
GOOGOO DOLLS “Here”

GLENN LEWIS “Forget”

WBCO/Dothan, AL

Interim PD/MD: Sean K
MARY ) BLIGE “Ramy”
N0 DOUBT *Heila™

WLVY/Elmira-Coming, NY
PD/MD: Mike Strobel
APD: Brian Stoll
16 SHERYL CROW “Soak’
9 GOOGOQ DOLLS "Here™
AUC\AKEVS Come”
JEWEL

WRTS/Erie, PA

PD: Beth Ann McBride
MD: Karen Biack

7 G0G0DOULS et

L “Break”
SNER CROW “Soal
DEEP BLUE SWETHING Park”
EYRA GAIL "Heaven™

KOUK/Eugena Spnngﬂeld OR
PD: Valen; ele

00 GOG DOLLS Her!

WSTO/Evansville, IN
PD Dr. Dave Michaels
APDMD; Cat Michaels
9 SHERYL CROW "Soak'
600600 DOLLS “Here”
DJ SAMMY & YANOU “Heaveri™
EYRA GAIL "Heaven”

KMCK/Fayetteville, AR
PD: Brad Newman
APD/MD: Mike Chase

CELINE DION “Day”
FABOLOUS “Young'n™

KMXF/Fayetteville, AR
600 G0 DLLS “Here”

PINK "Don't’

SHERYL CROW “Soak”

[
5
5 LENNY KRAVITZ “Heart”
2 NICKELBACK “Too™

ES

WOSM/Fayetteville, NC *
PD: Scott Free
APD: Snsanna James
MO: Kid Cartel
T 60030000LLS e

WWCK/Flint, M1 *
OM: John Shomby
PD: Beau Daniels

60D GO0 DOLLS “Here”

WXKB/Ft. Myers-Naples, FL *
PD: Chris Cue
MD: Randy Sherwyn

98 DEGREES “Frentss

BAHA MEN “More”

MAXWELL “Woman s

RES Vison”

ALICIAKEYS “Come”

KISR/Ft. Smith, AR
OM: Rick Hayes

LENNY KRAVITZ “Heart”

KZBB/Ft. Smith, AR
APD/MD: Cindy Wilson
APDAmaglng: Todd Chase
3 SHERMLCRON Soak”

00 GOO DOLLS *t
FAT JOE F/ASHANN ‘Lw

WYKS/Gainesville-Ocala, FL *
PD/MD: Jeri Banta

: e
LENNY KRAVITZ “Heart™

QUTKAST "Workd'
FAT JOE F/ASHANT! “Luv™
JIMMY EAT WORLD “Middie”

Aw.mﬂsg

GDO GOO DOLLS *Here”
ALICIA KEYS “Come’
AARDN CARTER "About”

WSNX/Grand Rapids, Ml *
PD: Jeff Andrews
APOMD: Eric O'Brien
1 VANESSA CARLTON "Mes™
CELINE DION *Day’
ALICHA KEYS “Come’

WIX(/Green Bay, Wl *
PD: Dan Stone
MD: David Burns

16 GO0 GOO DOLLS * mm

5 LENNY KRAVITZ “Hear

5 INDIAARIE “Video™

1 SOLUNA “Time™

WKZL/Greensboro, NC *
PD: Jett McHugh
APD: Terrie Knight
MD: Wendy Gattin
15 USHER “Call”
1 C00G0000LLS e

b
LENNY KRAVHT “Heant”
NICKELBACK
NO DOUBT “He«a

WERO/Greenville, NC *

GOo Her
SHERYL CROW “Soak.

WRHT/Greenville, NC *
OM/PD: Jon Reilly
APDMD Gma Gray

2
96 DEGREES “Frends”
SHi “Soak’

WFBC/Greenville, SC *
PD: Nikid Nite
MD: Tras

B2 “Huh®
VANESSACARLYON “Mies™

DARREN HAVES lnsmahle
JIMMY EAT WORLD “Middie”
ALICIAKEYS "Come™

RES "Vision™

(RS-

WHKF/Harrisburg, PA *
PD: Jason Barsky
12 X-ECUTIONERS “Gon™
98 DEGREES “Frends”

B2 "Huh®
ALICIA KEYS “Come”

WNNK/Hanishurg. PA*
PD: John D'Dea
MD: Dmmy Lngan

QOOGOGDOLLS Her:

WKSS/Hartford, CT *
Intgrim PO/MD: Mike McGowan
1 VANESSACARLTON "Mies
1 CELINE DION “Day”

KRBEIHouslon-Galveslun ™*

RAYVON “2-Way

WKEEMuntington, WV
PD: Jim Davis
APD/MD: Gary Miller
GO0 GOO DOLLS “Here”
SHERYL CROW "Soak”

WZYPMHuntsville, AL *
PD: Bill West
MD: Al
15 98 DEGREES “Frenas
3 G00G0O DOLLS “Here”
1 POD Youm
SHERYL CROW “S0ak”

WNOU/indianapolis, IN *
OM: Greg Dundin
Pi: David Edgar
APD: Chris Dt
MD: Doc Miller
16 G00G00DCLLS Here”

WDBT/Jackson, MS *
POMO: Matt Johnson

B2K “Gots”
MICHELLE BRANCH “Wanted™

WYOY/Jackson, MS *
PD: Nick Vance

APD: Jason Williams
MD: Kris Fishar
X-ECUTIONERS “Gar
FABOLOUS Yourg'n"
va “Matta”

FAT JOE FASHANTI "Ly
GO0 GOO DOLLS “Here”
ALIGIA orme”
LENNY KRAVITZ “Heart”

WAPE/Jacksonville, FL *
OM/PD: Cat Thomas

MCKELBACK “Tog

WFKS/Jacksonville, FL *
PO/MD: Brant McK;
9 FATJOE FASHANT] "Liv"
1 TWEET ‘Oops”
INDIA ARIE “Viceo
ALICIAKEYS *Come™

WAEZ/Johnson City, TN *
PD: Gary Blake

INDIAARIE “Video
GOO GOO DOLLS “Here
JEWEL Break”

WGLU/Johnstown, PA

PD/MD: Mitch Edwards
600 600 DOLLS “Here”
DEFAULT ‘Wast

SNERYL CRUW “Soak”
98 DEGREES "Friends’

WKFR/KaIamamo, M

S thow s
i DEFAULT “Wastrg”
12 JEWEL ‘Break”

KCHZ/Xansas City, MO *
PD: Dave Jehnson
MD: Mika Austin

TWEET “Dops”

KMXV/Kansas Clty, MO*

15 GOO OODOLLS "Here™
ALICIAKEYS "Come™

WWST/Xnoxville, TN *
PD: Rich Bailey
MD: Scott Bohannon
1 500 GO0 DOLLS
OEFAULT “Wasting”
ALICIAKEYS "Come”

KSMB/Lafayette, LA *
PD: Bobby Novosad
MD: Aaron Santini

5 KIDROCK “Fath™

1 98 DEGREES “Fronds™

1 GOOGOODOLLS “Here

WLAN/Lancaster, PA *

1 GOO GO DOLLS “Here™

WHZZ/Lansing, MI *
PD/MD: Dave B. Goode
COURSE OF NATURE “Soe™
GOO DOLLS "Here™
JEWEL “Break”

KRRG/Laredo, TX

PD/MO: Michael J. Lang
2 SHERYL cnow Smk
15 OEFALLT "Wa
8 Aucmxsvs Duue
EYRAGAI

KFMS/Las Vegas, NV *
PD: Rik McNeil
MD: Scotty Valentine

9 TOYA Mate"

AARON CARTER “About™
ALICIA KEYS “Come”

WLKTLexington-Fayette, KY *
PO: Eddie Rupp
No Adds

KFRXALincoln, NE
PD: SnrmyVnInmma

KLALAttle Rock, AR *
PD: Randy Cain
APD: Ed Johnson
MD: Sydney Taylor
1 POD “Youth

_w\,

82223

BS28
g

00 GOO DOLLS “Here”

KQARALittie Rock, AR *
PD: Gary Robinsen
MD: Knvln lesa

VANESSA CARLY?N “Miles™

Lty
zren
BELE8sR

S

H

z

KilS/Los Angeles, CA *
PD: John lvey
APD/MD: Michae! Steele

19 60O GOO DOLLS “Here*

1 mmcom “Right”

L 'Break”
ALICIA KEYS “Come™

WDJX/ ouisville, KY *
PD: Shane Collins
APDMD: Jim Allen

2 S0000000US Her
T S DECREES

SNERYL CROW “Soak’
KD ROCK “Fath™

WZKF/Louisville, KY *
PD: Chris Randotph
22600600 DOLLS *Here”
FAT JOE FIASHANT) “Liv’
ALICIA KEYS “Come

KZlILubbock, TX

PD: Bobl Ramos

MD: Kidd Ca

%5y DUPR\ F/LUDACR\S"WBWW\&‘
SHERYL GROW “Soak™

WMGB/Macon, GA
PD/MD Darek Wi m
600 GO DOLLS ™

DJ ENCORE ™ um
SHERYL CROW ™ Saak”
CUTTING EDGE "Polce’

WZEE/Madison, Wl *
PD: Tommy Bodean
MD: Jonathon Reed

15 60D GOO DOLLS “Here'

WJYYManchester, NH
PD: Harry Kozlowski
Al;D/MD: AJ. Dukette

£
2
pat=]
§

HAF Wil ien-mwreille, TX
OM/PD: Billy Santiagn
WD: Jett DeWitt
3 P.OD “Youth
2 ALICIAKEYS Come™
ASHANT) “Foolsh™
TWEET “Oops™

WAOA/Melbourne, FL *
DM/PD: Mike Lowe
MO: Larry McKny

SHERYL CROW

200 850 DoLLS e

WHY|Miami, FL *
PD: Rob Roberts

: Michael Y
11 G0 GOO DOLLS “Here

WXSS/Milwaukee, Wi *
PD: Brian Kelly
I:DIMIJ JoJo Mlmnez

31 NIGKELBACK
8 MICHELLE BRAMIH “Wanted”

KDWB/Minneapolis, MN *
PD: Rob Morris
APD/MD: Derek Maran
INDIA ARIE “Vigeo™
CiA KEYS “Come”
LENNY KRAVITZ “Heart™

WABB/Mobile, AL *
OM/PD: Jay Hastings
APOMD: Pablo
H msnconz Rt
500 DOLLS “Here
S LR S
ALICIA KEYS “Come™

WBBO/Monmouth-Ocean, NJ *
PD: Gregg Thomas
MD: Kid Knight
15 GOOGOO DOLLS "Here™
1 ALICIAKEYS “Come”
SHERYL CROW Soak”
JIMMY EAT WORLD "Modie”

WHHY/Monluomery, AL
PD: Karen Rite
No Adds

WVAQIMomanmwn wv

SHERYL CROW "Soak™

WWXM/Myrile Beach, SC
PD: Wally B.
FAT JOE F/ASHANT “Liy"
600600 DOLS Here”

WQzZ0O/Nashville, TN *
VP/Prog: Brian Krysz
PD: Marco
S ALICIA KEYS "Come”
93 DEGREES “Frends™
B2K “Hun®
600 600 DOLLS “Here™

WRVW/Nashville, TN *
PO: Rich Davis

MD: Tom Peace

10 GOO GOQ DOLLS "Here™

2 QUTKAST “Worid"
ALICIAKEYS Come™

WBLiNassau-Suffolk, NY *
ImunmPD J.J. Rice

WKCI/New Haven, CT*
:mw Ocean

WQGN/New London, CT
PD: Kevin Palana
APD/MD: Shawn Murphy
21 DEFAULT “Wastng™
G0O GOO DOLLS “Here™
98 DEGREES “Frends™

ALICIA KEYS “Come™
DEEP BLUE SOMETHING “Park”

\:IDEZB/Naw Orleans, LA *

1 PUDDLE OF MUDD 'Bvurry
3 96 DEGREE

ALICIA KEYS "Come™

WHTZ/New York, NY *
VP/Prog.: Tom Poleman
MD: Paul “Cubby” Bryant
22 50O GO0 DOLLS “Here™
FAT JOE F/ASHANT| “Luv'
GLENK LEWS "Forget
ALICIA KEYS "Come”

KCRS/0dessa-Midland, TX
PD: John Shannon
APD: Knmy Redwine

10310 “Rapture’
1 CELINED\ON‘M
0 PINK DonY’

KJYO/0klahoma City, OK *
PD: Mike McCoy

MD: Joe Frid

CELINE DION ‘Day’

00 GOO DOLLS "Her
S‘EDEGREES Fmﬂds
SOLUN

KQOKQ/Omaha, NE *
PD: Tommy Austin
APO: Nevin Dane
GO0 GO0 DOLLS “Here
LENNY KRAVITZ Heart

WXXL/Orlando, FL *
OM/PD: Adam Cook
APDMD: Pote DaGraft
1 FAT JOE F/ASHANTI “Luy
1 GOOGOO DOLLS “Here”

WJLQ/Pensacola, FL
OM: Dan McClintock
PO: Jonathan Lund

% me-oom

H 0ULS “Here
Aucm ms “Come™

WPPY/Peoria, IL
PD: Miks Stechman
S OUTKAST “World”
5 98 DEGREES “Frends’
P00 Youth"

WI0Q/Philadelphia, PA *

PD: Brian Bridgman

APDH:ISIJ: M#iran Newsome
GOO GOO DOLLS “Here™
ALICIAKEYS “Come”

WBZZ/Pittsburgh, PA *
OM: Keith Clark
APD: Ryan Mill

9 AT FASHANT Loy

7 GOOGOO DOLLS “Here

WKST/Pittsburgh, PA *
PD: Jason Kidd

APDMOD: Trout

10" SHAKER Urcereat”

NTJ “Head”
AUCM KEYS "Come”
P DIDDY “Need”

WJBQ/Portiand, ME
PD: Tim Moore
MD: Rob Stesle
T OUTKAST ‘Workd"
600 GOO DOLLS “Here”
98 DEGREES " Friencs™
ALICIA KEYS “Come”

KKRZ/Portland, DR *
PD: Michael Hayes
No At

WERZ/Portsmouth, NH *
OM/PD: Mike O'Donnell
APD: Jay Michaets
MD: Sarah Sullivan

G0OGOD DOLLS “Here”

WPKF/Poughkeepsie, NY
PO: Jimi Jamm
45 P DIDDY “Need
42 MLIYAH “Woman®
DARREN HAYES "Insatiaive”

WSPK/Pnuuhkeepsre NY
M:

JIMMV EAT WURLD “Midde™

WFHN/Providence, MA *
PD: Jim Aeitz
APD: Christine Fox
MO: David Duran
3 B?K “Huh"
3 DJ SAMMY & YANOU “Heaven”
NCOLENCCLOD Fesor
93 DEGREES “Friencs™

WPRO/Providence, Rl *
PD: Tony Bristal
M0: Davey Morris
2 GOOGOODOLLS Here"
1 SHERYLCROW “Soak”
98 DEGREES "Frends”™
ALICIA KEYS "Come”

KBEA/Quad Cities, IA-IL *
PO/MO: Matt Williams
3 600 GOO DOLLS “Here”
ALICIAKEYS “Come™

WHTS/Quad Cities, IA-IL *
OM/PD: Tony Waitekus
MD: Kevin Waiker

GLENN LEWIS *Forget™

WOCG/Raleigh-Durham, NC *
PO: Chris Edge

APD: Keith Scott

MD: Andie Summers

20 USHER ‘Sat”

15 GOO GOQ DOLLS "Here™
JENNIFER LOPEZ “Funny”

N SYNC “Girtnend™
NICKELBACK “Too™

WRVO/Richmond, VA *
PD: Billy Surt
MD: Jaks Glena
12 POD “Yourn”
INDIAARIE “Video'
ASHANTI “Fooish™
DEFAULT “Wastng™
SHAKIRA "Ungerneatf

WJJS/Roanoke-Lynchbury, VA *
PD: David Lee Michaels
APD: Melissa Morgan
MD Rich Minor
9& DEGREES “Frends”
GOO DOLLS “Here”
HN(IRA "Undemeath”

B2K "Huh"
SHERYL CROW “Soak”

WHLKAranoke-Lymchig, VA *
PD: Kevin smm

98 g’
SHERYL CROW ‘Soak™

WKGS/Rochester, NY *

PO: Erick Anderson

MO: Don Vincent

1 MICHELLE BRANCH "Warted

VANESSA CARLTON *Mbes™
ALICIA KEYS “Come™
USHER “Call
P DIDDY “Nead

WPXY/Rochester, NY *

PDMD Mike Danger
P OIDDY . “Need”
l

E
=]
g
5

PUDDLE OF MUDG “Blumy”
X ECUTIONERS “Gon

WZOK/Rockord, IL
PD: Joe Limardi
APD: Todd Chanca
MD: Jenna West
OO 600 DOLLS  Here”
ALICIAKEYS “Come’

KDND;/Sacramento, CA *
Station Mgr.: Steve Weed
APD: Heather Lee
MD: Christopher K.

20 GOO GOO DOLLS ~Here™

WI0G/Saginaw, Ml *
PD: Mark Anderson
AFD/MD andun Edwards

COURSE OF MATURE “Sun”
JEWEL “Breai”

GOO GOO DOLLS “Here™
JIMMY EAT WORLD “Middle”
ALICIAKEYS “Come”™

KSLZ/St. Louis, MO *
PD: _Mike Wheeler

CELINE DION "Day"

KUDD/Salt Lake City, UT *
PD/MD: Rob Olson

TAKTRIC “Mouring®

KZHT/Salt Lake City, UT *
P: Jof McCartney
G GOODOLLS "Here”
SHERYL CROW “Soak™
LUW!S “Roll”

NT JAXX "Head"

ALJCIA KEYS “Come”

_uama
<

KXXM/San Antonio, TX *
P0: Krash Kelly
MD: Nadia Canales

SHERYL CROW "Soak”

GOO GOQ DOLLS “Here
X ECUTIONERS Gon™

KHTS/San Diego, CA *
PD: Diana Laird
APD: Rick Vaughn
MD: Hitman Haze
7" PUDDLE OF MUDD "Bluy
ALICIAKEYS “Come”
LENNY KRAVITZ “Heart”

KZQZ/San Francisco, CA *
PD: Allan Hotlen
MD: Ivan Trujitlo

3 BRANDY “About”

1 600600 DOLLS "Here”

KSLY/San Luis Obispo, CA
PD: Adam Bumes
MD: Craig Marshall
17 GOO GOO DOLLS “Here”
SHAKIRA “Underneath™

KSXY/Santa Rosa, CA *
PD Crash Kelly
600 GO DOLLS "Here”
ALICIA KEYS “Come™
98 DEGREES "Frends™
SHERYL CROW ~Soak”
JEWEL “Break™

'

WAEV/Savannah, GA
PD: Cruz -
APDMD: Chris Alan

TWEET
VANESSA CARLTON “Mes™
INDIAARIE “Video™

WZAT/Savannah, GA
OM/PD: John Thomas
MO: Dylan

600 G0O DOLLS "Here™

KBKS/SeanIe Tacoma WA*
PD: Mike
MD: Mln:usl]

KRUF/Shreveport, LA *
MD: Bethany Paris

3 600G0O DOLLS “Hare”
2 CELINE DION “Day
1 OUTKAST “World

WNDV/South Bend, IN
DM/PD Casey Damu|s
MD: Beau Derek
cmuw«ou Oy’

LUDAGRIS “Rall”
OUTKAST “Wum

GDﬂ soo OOuS Here"
KING KONGA "Something”™

o

KZZU/Spokane WA*

1 GOOGOO OOU.S “Here

WDBR/Springfield, IL
PO: David J

500 GOQ DOLLS "Here”
BRANDY ~About™

KHTO/Spnngﬁeld MO
DM/PD: sFranzo
SH‘EI;‘YLKCROYV “Soak”

98 DEGREES “Frends™
GDO GOO DOLLS “Here”

WNTQ/Syracuse, NY *
DM/PD: Tom Mitchell
APDMD: Jimmy Disen
13 GOO GOO DOLLS “Here"
SHERYL CROW "Soak™

WWHTlSymuse NY *
ALl EYS “Come™
X ECUTIONERS “Gon™

WHTF/Tallahassee, FL
PO/MO: Brian D'Conner

600 GOO DOLVLS ) VEH
SHERYL CROW "Soak”

WFLZ/Tampa, FL *
OM/PD: Jeff Kapugi
APD: Toby Knapp
MD: S\an riest

S "Here”

1 GO0 GOO DOLLS
1 DA ot
ASHANT! “Fooksh™

WMGI/Terre Haute, IN
PD: Steve Smith

MD Mait Luecki

\4 ?HERVL CROW "Soak”

11 GOO GOO DOLLS “Here™
EYRA GAIL "Heaven”

WVKS/Toledo, OH *
£D: Bill Michaels
MD: Mark Andrews

o Adds

WKHQ/Traverse City, Ml
OM: Shawn Sheldon
PO: Ron Pritchard
5 LENNY KRAVITZ “Heart”
SHERYL CROW "Scak™

\;lKPK/Tmerse City, Mi

Weaver
GOO GOO DOLLS “Here”
LENNY KRAVU’I "Heart”

WPST/Trenton, NJ *
PD: Dave McKay
APDMD C Puovm
10 mewwomm
snmvxcmmw

KRQO/Tucson, AZ *
PO: Mark Medina
APD/MD: Ken Carr
4 EDO GO DOLLS "Here’
3 TWEET “Dops”

3 ASHANTI “Fooksh™

KHTT/Tulsa, OK *
OM: Tod Tucker

PD: Rush
MD: Demrkck H

1 500 GOO DOLLS “Here"

ALICIAKEYS “Come”

KIZS/Tulsa, OK *
PD: C.C. Matthews
MD: Kim Gower

PETEY X
3 600 GOO DOLLS "Here”

SOLUNA “Time™

KISX/Tyler-Longview, TX
DM: Larry Kent
POMD: Josh Re

Ho Adds

WSKS/Uhu Rome NY
DMPD: Stew
600600 oous “Here"
P.DIDDY “Need

KWTXWaco, TX

WIHTIWashmglon nc*

MIJ Almu Dn
82K H
% Fboltormuoo Bury”

WIFC/Wausau, W
PD: Dum]r] Louslt
Tory

DO(L
LENNV KRAVITZ ’Hwt
INDIAARIE 'Vmo
SOLUNA T

WLO{/West Palm Beach, FL *
PD: Jordan Waish

5 DJENCORE “Right”

.3 YANESSA CARLYON "Mies”
* 600600 DOLLS “Here”
KKRO/chhlla KS*

1 TWEET “Oops”
ADCIAKEYS “Come™

WBHTWilkes Barre, PA *
PD: Mark McKay
APOMD: A,
3 “ARON CARTER "About’
B2K “Hun™

WKRZIW|lkes Barre, PA*

13' EO0C0000LS e
OW “Soak
A R EASuA Lo

WSTW/Wilmington, DE *
PD: John Wilson
APD/MD: Me Rossi
2 500 GOODOLLS “Here”
SHERYL CROW "Soak”
DEFALLT Wasting”

KFFM/Yakima, WA
PD: Dowritown Billy Brown
SHAKIRA “Undermeath™

3

SHERYL CROW “Soak™
_ENNY KRAVITZ "Heart”
3 ENCORE “Right

WYCR/ork, PA *
P{: Davy Crockeff
MD: Sally Vicious
27 SHERYL CROW “Soak’
13 300.GOO DOLLS "Here™
98 DEGREES “Friends™

JAKZ Youngstown-Warren, OH *
PDMJ Jorry Mac

ALICIAKEYS “Come™

WHOT/Youngstown-Warren, Ot *
Int.PO/APD/MD: Jay Kiine

2 GOOGOO DOLLS “Here”

2 ALICIAKEYS "Come™

*Monitored Reporters
185 Total Reporters

132 Total Monitored

53 Total Indicator
50 Current Indicator Playlists

Reported Frozen Playlist (2):
WJMX/Florence, SC
WWKZ/Tupelo, MS

Did Not Report, Playlist Frozen (1):
KPRF/Amarillo, TX

WwWwWWwW.americanradiohistorv.com
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WHTZ/New York

Clear Channe! [
(212) 239-2300

Poleman/Brvant

12+ Cume 3.401.200

PLAYS
LW TW  ARTIST/TITLE Gl (00D)
98 95 JENNIFER LOPEZ/Ain't It funny 140410
95 88 | INKIN PARK/tn The End 130064
88 85  LEANN RIMES/Can't Fight. 125630
87 82 JARULE F/ASHANTI/Always On Time 121196
86 82  NICKELBACKHow You Remind Me 121196
31 B0 N SYNC/Girltnend 88680
53 58  CALLING/Whetever You Will Go 85724
61 56  KYLIE MINDGUEACan't Get You 82/68
51 55  CHEED/My Sacrifice 81290
41 50 SHAKIRAWhenever Wherever 73900
36 43 MICHELLE BRANCH/AIl You Wanted 63554
35 43 MARY.J. BLIGE/No More Drama 63554
32 43 BRANDY/Whal Aboul Us? 63554
35 40 PINK/Don't Let Me Get Me 59120
16 40 PUDD!E OF MUDD/Blurry 59120
44 38 CITY HIGH Caramei 56164
40 38 FNRIQUE IGLESIAS/Escape 56164
40 36  STAIND/Outside 53208
36 3t jl0/Rapture (Tastes ) 45818
25 29 SHAKIRA/Underneath Your 42862
19 27 OUTKAST/Ttie Whole World 39906
50 27 FABOLOUS FNATE DDGG/Can't Deny it 39906
36 26  CRAIG DAVID/7 Days 38428
6 24 VANESSA CARLTON/A Thousand Miles 35472
2 22 DABUZZNetMe Love You 32516
22 a OO GOO DOLLS/Here Is Gone 32516
27 21 TOYA/No Matta What 31038
4 20 MARY J. BLIGE/Family Affair 29560
2 20 AN VAN DAHU/Castles in The Sky 29560
23 19 ALANIS MORISSE [Tt/Hands Clean 28082
16 16 DAVE MATTHEWS BAND: The Space Between 23648
51 16 NODOUBT/Hey Baby 23648
38 16 USHER/ Got it Bad 23648
- 15 DARUDE/Sandstorm 22170
13 13 DARREN HAYES/Insatiabie 19214
12 12 PO D/Youth Of The Nation 17736
13 12 LIFEHOUSEManging By A Moment 17736
10 10 FABOLOUSNoung'n (Holla Back) 14780
16 10 GORILLAZ/19-2000 14780
3 10 AMBER/Above The Clouds 14780

KIIS/Los Angeles

CHR/Pop Playlists

Clear Channel
(818) 845-1027
Ivey/Steele
12+ Cume 1,337,200
PLAYS
LW TW  ARTIST/TITLE
71 73 NICKELBACKHow You Hemmnd Me
58 68  JA RULE F/ASHANI I/Aways On Time
42 63 CALLING/Whesever You Wil Go
42 60 SHAKIRA/Underneath Your
76 59  LINKIN PARK/In The End
57 58 'NSYNC/Gitnend
78 51 LEANN RIMES.Can't Fight
57 56  CRAIG DAVID/7 Days
51 48 KLt MINOGUE/Can't Get You
39 47 JENNIFER LDPEZ/Ain't it Funny
74 46  USHER/UGot it Bad
34 42 PINK/Get The Party
32 42 MARY J. BLIGE/No More Diama
22 40 ENRIQUE IGLESIAS Fscape
38 33  NODOUBT/MHey Baby
53 3¢ JARULEAIn ItUp
22 34  ALANIS MORISSETIE/Hands Clean
30 31 110/Rapture (Tastes )
30 31 MICHELLE BRANCH/AIl You Wanted
30 30 PUODLE OF MUDD/Blurry
25 29 INDIA AR Video
27 28 CREED/My Sacritice
19 26 JEWEL/Stanging Still
25 25  PINK/Don't Let Me Get Me
34 24 SHAKIRAWhenever Wherever
20 21 PO.h/Youth Of The Nation
19 21 VANESSA CARLTON/A Thousand Miles
21 21 GORILLAZ/19-2000
28 20 MARYJ BUIGEA amily Affair
- 19 a GOO GOO DOLLS/Here Is Gone
12 19 JENNIFER LOPEZ/I'm Keal
17 19 ALIEN ANT FARM/Smooth Criminal
32 18 TOYAIOo
14 13 NATALIE IMBRUGLIA Wiong impression
11 18 BRITNEY SPEARS/Overprotected
18 17 LIFEHOUSEMHanging By A Moment
18 17 X-ECUTIONERS/It's Gon' Down
10 17 GLENN LEWIS/Do't You Forget It
14 16 DARREN HAYES/Insatiable
20 16 SHERYL CROW/Soak Up The Sun

61 (00D)
61028
56848
52668
50160
49324
48488
47652
46816
40128
39292
38456
35112
35112
33440
32604
28424
28424
25816
25916
25080
24244
23408
21736
20900
20064
17556
17556
17556
16720
15884
15884
15884
15884
15884
15048
14212
14212
14212
13376
13376

(312)

12+

WKSC/Chicago
Ciear Channel

Phillips/Murray

255-5100

Cume 873,200

ARTISTTITLE

JENNIFER LOPEZ/AIN't It Funny
LINKIN PARK/In The End
SHAKIRAWhenever Wherever
CRAIG DAYID/7 Days
CALLING/Wherever You Will Go
KYLIE MINOGUE /Can't Ges You
R.KELLY/The World's Greatest
‘N SYNC/Girlfriend
NICKELRACK/Aow You Remind Me
ENRIQUE IGLESIAS/Escape
CITY HIGH/Caramel

JA RULE F/ASHANTI/Always On Time
PUDDLE OF MUDD/Blurry
LEANN RIMES/Can't Fight
BRANDY. What About Us?
130/Rapiure (Tastes. )

NO DOUBT/Hey Baby

FAT JOE [VASHANTI/What's Luv?
LUDACRIS/Roll Out

NELLY f URTADO/Turn Off The Light
PINK/Get The Party.

PINK/Don1 Let Me Get he
10YA/I Oo

NELLY/#1

USHERA Gol It Badt

CREEIMy Sacritice

JARULEA VN It Up

MARY .} BLIGE/Family Affa

‘N SYNC/Gone

ENRIQUE IGLESIAS/Hero
OUTKAST/The Whole Woild

3 DOORS DOWN:Be Like That
O-1OWN/AIN Ot Nothing

BUSTA RHYMES/Break Ya Neck
MICHELLE BRANCH/AIl You Wanted
ALICIA KEYS/Fallin

CRAIG DAVID/Fill Mg In
AALIYAH/Try Again
FABOLOUS/Young'n {Holla Back}
P.0 D./Youth Of The Nahon

6l (000
30492
30492
30492
28644
24948
24640
20944
19404
19404
18172
17864
16324
16016
15400
14784
14168
13860
13860
13860
13244
12628
12628
11396
11396
10780
10780
9548
8932
8624
7700
7392
7392
7084
6468
4620
4004
3696
3696
3696
3388

15
15

45
13

KZQZ/San Francisco
Bonneville

(415) 957-0957
Hotlen/Trujillo

12+ Cume 792,500

ARTIST/TITLE

KYLIE MINOGUE/Can't Get You
CALLING/Wherever You Will Go
NICKEL BACK/How You Bemind Me
JANET/Son 01 A Gun.

LEANN RIMES/Can't Fight

MICHEL LE BRANCHL All You Wanted
PINK/Don't Let Me Get Me
VANLSSA CARLTON/A Thousand Mites
JENNIFER LOPEZ/Ain't it Funny
NATAL IE IMBRUGLIAWrong Impression
ALANIS MORISSETTE/Hands Clean
ENRIQUF 1GLESIAS/Escape
SHAKIRA Underneath Your

GRAIG OAVID/7 Days
SHAKIRA/Whenever Wherever
CELINE DION/A New Dy Has Come
MARY J BLIGE/Family Aftair

INDIA ARIEANdEO

PUDOLE OF MUDD/Blurry

LINKIN PARK/In The End

JIMMY EAT WORLD/The Midclle

NO DOUBT/Hey Baby

FIVE FOR FIGHTING/Superman (its. )
MARY ). BLIGE No More Drama
BLINK-182/First Date

PINK/Get The Party

JEWE L/Standing Stilt

IRAIN/Drops Of Juptier.

110/Rapture (Tastes. )
MAXWELL/This Woman's Work
LENNY KRAVITZ/Again

ALL STAR IRIBUTEAWhat's Going On
LIFLHOUSEHanging By A Moment
BAHA MENMove It Like This
LENNY KRAVITZ/Stillness Of Heait

3 DOORS DOWN/Kiyptonte
MATCHBOX TWENTY/Last Beautiful.
AARON CARTER/'m All About You
DARREN HAYES/Insatiable

NELLY FURTADO/Turn Off The Light

61 (000)
25317
22989
22698
18333
18042
18042
16878
15423
14841
14550
14259
13677
13677
13386
13386
13386
13095
13095
11640
9312
8730
8730
8730
8148
7275
6984
6693
6693
6402
5820
5820
5529
5238
5238
5238
4947
4656
2656
4656
4365

KHKS/Dallas-Ft. Worth
Clear Channef

{214) 891-3400
Shannon‘Morales

12+ Cume 725,600

ARTIST/TITLE

LINKIN PARK/R The End
JFNNIFER LOPEZ/Ain't It Furiny
CALLING/Wherever You Will Go
CREED/My Sacriice

NICKE! BACK/How You Remind Me
CRAIG DAVID/7 Days

JA RULE FZASHANTI/Always On Time
110/Rapture (Tastes...)

ND DOUBT/Hey Bahy

N SYNC/Girttriend

PINK/Get The Party

ENRIQUE IGLESIAS/Escape

KYLIE MINOGUE/Can't Get You
PINK/Don't Let Me Get Me
PUDDLE OF MUDD/Blurry

LEANN RIMES/Can't Fight

MARY ) BLIGE/No More Drama
SHAKIRAWhenever Wherever
USHER: U Gol It Bad

TOYNI Do

SHAKIRA Underneat Your.

CilY HIGH/Caramel

MARY J. BUIGE Tamity Affair

NELLY FURTADO/Turn O The Light
MICHELLE BRANCH/Evervwhere
MICHELLE BRANCH/A! You Wanted
JARULELwin 1t Up
ALICIA KEYS/Fallin’

INCUBUS.Drive

DESTINY'S CHILD/Emotion

L Irt HOUSEHanging By A Monient
LUBACRIS/Rab Out
3 DOORS DOWN.Be Like That
VANESSA CARLTON/A Thotisand Miles
FABOLOUS/Young'n (Holla Back)
BRANDY/What About Us?
JANET/AIl tor You
STAIND/It's Been Awhile
TOYA/No Matta What.
QUTKAST/The Whole World

61 (000)
24396
23754
21828
21186
20865
19902
18939
16692
16692
16050
15408
14445
14124
12514
12198
12198
12198
12198
11556
11235
10914
10914
10593
10593
8667
8025
7383
6420
6420
6099
5778
5778
5457
5136
4815
4815
4815
4815
4494
4494

KRBV/Dallas-Ft. Worth
Infinity

(214) 630-3011
Cook/Valentine

12+ Come 485.200

PLAYS
LW TW  ARTISTATITLE 61 {000)
59 87  KYLIE MINOGUE/Can't Get You 13920
85 84  LINKIN PARK/ The [nd 13440
73 78  CALLING/Wherever You Will Go 12480
46 74  CREEDMy Sacrifice 11840
80 72 NICKELBACKHow You Remind Me 11520
57 55 ‘NSYNC/Girltriend 8800
24 52 PUDDLE OF MUDD/Blurry 8320
47 51 10/Rapture {Tastes ..} 8160
53 50  JARULE F/ASHANT!/Always On Time 8000
81 50  NODOUBI/Mey Baby 8000
53 50 AMANDA PEREZNever 8000
78 50 SHAKIRAWhenever Wherever 8000
48 48 JENNIFER LOPEZ/AIn't It Funny 7680
43 45  PINK/Don't Let Me Get Me 7200
52 45  LEANN RIMES/Can't Fight 7200
34 39 STAIND/It's Been Awhile 6240
44 37 VANESSA CARLTON/A Thousand Miles 5920
4 33 JIMMY EAT WORLD/The Middie 5280
30 32 ENRIQUE IGLESIAS/Hero 5120
38 28 SHAKIRA/Underneath Your, 4480
43 27 AB/Most Beautiful Gir! 4320
25 22 LUDACRIS/Roll Out. 3520
16 26 NELLY/#t 3200
1119 ENRIQUE IGLESIAS/Escape 3040
1418 BRANDY/What About Us? 3040
19 19 NFLLY fURTADO/Turn OH The Light 3040
20 18 MARY J. BLIGE/Family Attair 2880
14 15 JAGGED EDGE/Where The Party At 2400
13 15 PO D Nouth 01 The Nation 2400
114 FABOLOUS/Young'n {Holla Back) 2240
13 13 NELLY/Ride Wit Me 2080
22 13 ALANIS MORISSE TTEMands Clean 2080
9 13 CHAZY TOWN/Butterity 2080
9 13 GORILLAZ/19-2000 2080
14 13 MISSY ELIIOTT/Get U Freak On 2080
17 12 DAFT PUNK/One More Time 1920
14 12 CITY HIGHMWhat Wouid You Do? 1920
11 12 NELLY/Country Granunar 1920
13 11 PINK/Gel The Party. 1760
12 1t ALIEN ANT FARM/Smooth Criminal 1760

WIDQ/Phitadelphi
Clear Channe!

(610) 667-8100
Bridgman/Newsome
12+ Cume 1,022,300

ARTIST/TITLE

KYLIE MINOGUE/Ga't Get You
JENNIFER LOPEZ/Ain't !t Funny

JA RULE F/ASHANTI/Always On Time
LINKIN PARK/In The End
PINK/Don't Let Me Get Me

‘N SYNC/Girttriend

ENRIQUE IGLESIAS/E scape
CALLING/Wherever You Will Go
LEANN RIMES/Can't Fight
PUDDLE Of MUDD/Biurry

CRAIG DAVID/7 Days

CITY HiGH/Caramel

NO DOUBT/Mey Baby
LIFEHOUSE/Breathing
SHAKIRA/Whenever Wherever
MICHELLE BRANCH/AIl You Wanted
USHER/U Got It Bad
SHAKIRA/Underneath Your

MARY J. BLIGE/No More Drama
NICKEL BACK1iow You Remind Me
MARY J BLIGE/Family Affair
110/Rapture {Tastes. )

TOYA/ Do

FABOLQUS/Young'n (Holla Back)
PINK/Get The Party.

FAT JOE F/ASHANTI/What's Luv?
FABOLOUS F/NATE DOGG/Can't Deny 1l
VANESSA CARLTON/A Thousand Miies
P.0.0 /Youth 01 The Nation

‘N SYNC/Gone

BRANDY/What About Us?

R. KELLY/The World's Greates!
DEFAULT/AWasting My Tune

JA RULE/Livin' it Up

MISSY ELLIOTT/One Minute Man
OQUTKAST/The Whole World
LUBACRIS/Roll Out...
DARUDE/Sandstorm

JAGGED EDGE/Where The Party At
LIFEHOUSE Hanging By A Moment

61 {B00)
45400
43584
40406
39498
29510
23154
21338
20430
19976
19522
19522
17706
14074
13166
12712
12258
12258
10896
10896
10442

9988
9988
9988
9534
9534
9080
9080
9080
8626
8626
8626
7718
6810
6810
5902
5902
5902
5902
5448
5448

WIHT/Washington, DC
Clear Channe!
(301) 468-9429
Wyatt/Dee

12+ Cume 385,400

ARTIST/TITLE

JENNIFER LOPL At it Funny
JARULE FASHANTI/Always On Time
LINKIN PARK/In The End

‘N SYNC/Girlfriend

CALLING/Wherever You Wili Go
LEANN RIMES/Can't Fight.
SHAKIRA/Whenever Wherever
FABOLOUS F/NATE DOGG/Can't Deny It
CRAIG DAVIO/7 Days
CITY HIGH/Carammel
KYLIE MINOGUE/Can't Get You
LUDACRIS/Roll Dut
NO DOUBT/Hey Baby
PINK/Don't Let Me Get Me
TOYA/No Matta What
ENRIQUE IGLESIAS/Escape
OUTKAST/The Whole World
NICKELBACK/How You Remind Me
R KELLY/The World's Greatest
MICHELLE BRANCH/AIl You Wanted
NELLY/#1
USHER/U Got It Bad
VANESSA CARLTON/A Thousand Miles
FABOLOUS/Young'n (Hola Back)
110/Rapture (Tastes . )
BRANDYMWhat About Us?
SHAKIRA Underneath Your
MARY ). BLIGE /Fammily Affair
MARY J. BLIGE/No More Drama

a B2K/Uh Huh
TOYA'i Do
CRAIG DAVID/Fll Me In
EVE F/GWEN STEFANI/Let Me Biow Ya Mind
MISSY ELLIOTT/Get Ut Freak On
‘N SYNC/Gone

a PUDDLE OF MUDD/Blurry
NELLY/Country Grammar
PINK/Get The Party...
NELLY FURTADO/Turn O The Light
MICHELLE HRANCH/Everywhiere

&l {000)
11592
10962
10458
9702
8946
8568
8190
7560
7308
7056
6930
6300
6174
5796
5418
5040
4788
4536
4536
4536
4158
4032
4032
3402
3402
3024
3024
2172
2772
2520
2520
2394
2268
2016
2016
1890
1638
1512
1512
1386

MARKET #8

WXKS/Boston

Clear Channe!

(781} 396-1430

McCartney/Corey - f

12+ Cume 881.400 10g¥tm
PLAYS
LW TW  ARTISTAITLE Gt {000)
79 85  LEANNRIMES/Can't Fight 32385
86 82  LINKIN PARK/In The End 31242
78 13 NICKELBACKMow You Remind Me 27813
80 69  CALLINGWherever You Wil Go 26289
60 61  KYLIE MINOGUE/Can't Get You .. 23241
56 58  JENNIFER LOPEZ/Ain't It Funny 22098
83 57  SHAKIRA/Whenever Wherever 21717
46 56  PINK/Don't t et Me Get Me 21336
36 50  NODOUBT/ey Baby 19050
55 43 JA RULE F/ASHANTI/Always On Time 18669
47 48 MICHELLE BRANCH/AIl You Wanted 18288
43 44 ENRIQUE IGLESIAS/Escape 16764
28 40  VANESSA CARLTON/A Thousand Miles 15240
39 39 ALANIS MORISSETTE/Hands Clean 14859
58 38  CRAIG DAVID/7 Days 14478
22 32 MARY J. BLIGE/No More Drama 12192

- 27 a GOOGOO DOLI SHere Is Gone 10287
26 26 SHAKIRA/Underneath Your 9906
33 26 PINK/Gel The Party. 9906
12 25  MARY J. BLIGE/Family Affair 9525
23 25  CREED/My Sacrifice 9525
32 24  MICHELLE BRANGH/Everywhere 9144
13 21 U2/Beautiful Day 8001
212 110/Rapture (Tastes .} 8001
19 20 DAVE MATTHEWS BAND/The Space Between 7620
20 20 DAFT PUNK/One More Time 7620
11 20 EVE 6/Here’s Jo The Night 7620
19 19 PUDDLE OF MUDD/Bluiry 7239
22 19 3DOORS DUWN Be Like That 7239
20 19 CRAZY TOWN/Buttertly 7239
14 18 DARREN HAYES/Insatiable 6858
21 18 LIFEHOUSEManging By A Moment 6858
18 17 JANEI/Someone To Call 6477
18 17 N SYNC/Girlfriend 6477
15 17 NELLY FURTADO/Turn Off The Light 6477
23 17 STAIND It's Been Awhile 6477
17 16 TRAIN/Drops Df Jupiter. 6096
11 16 CELINE DION/A New Day Has Come 6096
15 16 NELLY FURTADO/ .On The Radio. 6096
12 16 JENNIFER LOPEZ/Play 6096

KRBEMouston-G

Susquehanna

(713) 266-1000 %

Austin\Whittie %

12+ Cume 700.500 KR[%
PLAYS
LW TW  ARTIST/TITLE 51 {000}
73 75 LINKIN PARK/n The End 23475
78 75  LEANN RIMES/Can't Fight 23475
75 75 CALLING/Wherever You Will Go 23475
75 14 CREEDMy Sacrifice 23162
70 73 PINK/Get The Party 22849
74 73 NICKEI BACKHOw You Remind Me 22849
50 54  110/Rapiure (Tastes. .) 16902
52 54  SHAKIRA/Underneath Your 16902
32 53 MARY J. BLIGE/Family Aftair 16589
76 52 USHERL Got it Bad 16276
50 5t KYLIE MINDGUE/Can't Get You. 15963
50 51  JENNIFER LOPEZ/Ain't It Funny 15963
46 47 TOYAI Do 14711
41 45 PINK/Don't Let Me Gel Me 14085
35 40 NO DOUBT/Hey Baby 12520
51 36  DJ ENCORE/I See Right. 11268
33 32 VANESSA CARLTON/A Thousand Miies 10016
48 31 MARY J BLIGE/No More Drama 9703
34 30 SHAKIRA/Whenever Wherever 9390
27 2B JARULE F/ASHANTVAhvays On Time 8764
24 26 BRANDY/What Ahout Us? 8138
1/ 26  MICHELLE BRANCH/AIl You Wanited 8138
23 26 'NSYNC/Gane 8138
15 25  CRAIG DAVID/7 Days 7825
20 24 N SYNC/Girltriend 7512
25 24  STAIND/t's Been Awbile 7512
16 22  NATALIE IMBRUGLIAMWrOng Impression 6886
26 22 JENNIFER LOPEZ/I'm Real 6886
24 22 ENRIQUE IGLESINS/Escape 6886
14 21 REMY ZERO/Save Me 6573
18 21 SUGAR RAY/Ours 6573
22 21 FAT JOE t/ASHANTIWhat's Luv? 6573
14 20 DESTINY'S CHILD/Emotion 6260
10 18 PUDDLE OF MUDD/Blurry 5634
16 16 LUDACRIS/Rot Qul. 5008
18 15  ALANIS MORISSETTEHands Clean 1695
17 15 ENRIQUE IGLESIASHero 4695
13 13 INCUBUS/Drive 4069
12 11 K-Cl & JOJO/Crazy 3443
139 JANET/All For You 2817

WDRQ/Detrait WKQI/Detrait WSTR/Allanta = WWW0/Atlanta WHY|/Miami
ABC Clear Channel Jefterson-Pifot Susquehanna / 'W'V'}’WV“*/ Clear Channel
(313) 871-9300 {248) 967-3750 (404) 261-2970 (404) 266-0997 E{g (954) 862-2000
Tear/Towers/Curry Theodore/Love o Y. Bowen/Ammorns Dyvian/Fram/Lambert i e Roberts/Marino/Yo
12+ Cume 730,300 12+ Cume 706,500 Letrait 12+ Cume 579,300 12+ Cume 191,300 12+ Cume 530,100
PLAYS PLAYS PLAYS PLAYS PLAYS
LW TW  ARTIST/TITLE GI {000) W TW  ARTIST/IITLE G# (000) LW TW  ARTIST/MITLE G1 (000) LW TW  ARTIST/TITLE 61 (000) LW TW  ARTIST/TITLE Gi (000)
63 86 JENNIFERLOPEZ/Ain't It Funny 25542 75 8%  LINKIN PARK/In The End 22428 71 70 NiCKELBACK/How You Remind Me 17640 94 95  NODOUBTMey Baby 5890 81 85 JENNIFER LOPEZ/Ain't It Funny 19465
91 86  JARULE F/ASHANTI/Always On Time 25542 87 87  LEANNRIMES/Can't Fight 21924 68 69  CREED/My Sacrifice 17388 88 91 NICKELBACKHow You Remind Me 5642 79 B4  LINKIN PARK/In The End 19236
86 78 LINKIN PARK/In The End 23166 81 82  CALLINGAWherever You Will Go 20664 69 68  CALLING/Wherever You Will Go 17136 88 88  USHERA Got It Bad 5456 77 81  LEANN RIMES/Can't Fight 18549
52 78  KYLIE MINOGUE/Can't Get You . 23166 71 86 NICKELBACK/How You Remind Me 20160 66 67  FIVE FORFIGHTING/Superman (it's . } 16884 60 83  JENNIFERLOPEZ/Ain't It Funny 5146 76 80  NICKELBACK/How You Remnd Me 18320
86 78  CALLING/Wherever You Will Go 23166 67 61  CRAIG DAVID/7 Days 15372 66 66 3 DOORS DOWN/Be Like Ihat 16632 41 77 CALLING/Wherever You Will Go 4774 77 79  NODOUBT/Hey Baby 18081
53 62  FAT JOE FASHANTIAWhat's Luv? 18414 61 60  KYLIE MINOGUE/Can't Get You 15120 43 49 NODOUBTHey Baby 12348 94 75  JARULE F/ASHANTVAways On Time 4650 78 77  CALLING/Wherever You Will Go 17633
88 59 'NSYNG/Grltriend 17523 52 59  NODOUBT/Mey Baby 14868 45 47 LFO/Every Other Time 11844 67 65  CREEDMYy Sacrfice 4030 46 66  JA RULE FPASHANTI/Always On Time 15114
82 53 CRAIG DAVID/7 Days 1570 50 55  PINK/Get The Party... 13860 44 47 LENNY KRAVITZ/Dig In 11844 53 57 'NSYNC/Girltriend 3534 46 54 N SYNC/Girlinend 12366
55 49  PINK/Don't Let Me Get Me 14553 55 53  ENRIQUE IGLESIAS/Escape 13356 41 46 JEWEL/Standing Still 11592 45 55  KYLIE MINOGUE/Can't Get You. 3410 45 48 SHAKIRAUnderneath Your. 10992
41 43 BRANDY/What About Us? 14553 46 49  1I0/Rapture (Tastes. ) 12348 43 45  PINK/Get The Party. 11340 67 55  LINKIN PARK/In The End 3