
NEVvSSTAND PRICE $6.50 

No. 1 Movie, No. 1 Song 
Following in the footsteps of the year's No. 1 movie, 

Spider -Man, Chad Kroeger & Josey Scott's "Hero" (from 

the hit film's 

soundtrack) is No. 1 on 

the Rock and 

Alternative charts this 

week. The Roadrunner/ 

Columbia/IDJMG song 

is also roaring up 

R &R's CHR/Pop, Hot 

AC and Active Rock 

charts. 

JUNE 7, 2002 

Lowry Mays Speaks Out On Payola 
The Clear Channel Chairman /CEO 

threw his support behind 

legislation designed to curb 

payola to radio stations. Mays 

also told investors at this week's 

Deutsche Banc conference that 

his radio and concert divisions 

treat artists fairly, despite 

accusations that CC radio 

curtails airplay on artists who 

don't tour with its entertainment 

division. Full story, next page. 
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BBMAK and HOLLYWOOD RECORDS 

Invite YOU to Win THE 

BRAND NEW 2002 MINI COOPER! 

Listen to the hot new BBMAK single 

"OUT OF MY HEART (INTO YOUR HEAD)" 

If you hear the sound of a car horn beeping, 

you will qualify for our OUT OF MY HEART, 

INTO YOUR MINI COOPER Game to 

win a BRAND NEW 2002 MINI COOPER! 

Be sure to listen NOW to see if you are 

one of our 50 qualifiers. 

NO PURCHASE NECESSARY. VOID WHERE PROHIBITED GAME ENDS JULIE 30. 2002. OPEN ONLY TO RADIO 

STATION EMPLOYEES AT TOP 40 MAINSBEAM AND HOT AC RADIO 18 OR OLDER IN THE 50 STATES OR D.C. 

QUALIFIERS WLL BE ENTERED IN TO A PANDOM CFAWING TO BE HELL JUNE 30.2002.IF YOUR CD HAS 

THE QUALIFYING BEE', PLEASE CALL 813 560 -7420. FOR FULL RULES WRITE TO:HOLLYWOOD RECORDS, 

530 S. BUENA VISTA ST.. BURBANK, CA 91521, OF 30 TO WEB SITE ATwww.bbmakfan.comlmles 

ON YOUR DESK NOW! IMPACTING JUNE 25! 

HOLLYWOOD 
www.hollywoodrecords.com RECORDS 
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management marketing : sales 

Arbitron's Portable People Meter will be in 

live measurement in less than a year! If 

your People Meter IQ needs improvement, 
we've got the answer! Countdown to the 
People Meter is a brand -new feature in 

R &R. Each week Arbitron's experts will 
tackle important questions that you, our 
readers, are asking. Look for the first 
installment on Page 14, in our 
Management, Marketing & Sales section. 
By the way, you'll also find great articles 
there from sales trainer Irwin Pollack, 
consultant Dave Van Dyke and marketer 
Steve Stockman. And our GM Spotlight 
honoree this week is Renda/Pittsburgh GM 
Larry Weiss. 

Pages 11 -16 

GOODNESS IN GREENVILLE 
R &R's two CHR Editors zoomed in on the 
Greenville, SC market to spotlight two 
stations. CHR/Pop Editor Tony Novia spent 
quality time with Nikki Nite, PD of heritage 
CHR/Pop WFBC for the past four years. 
The station hangs in there despite intense 
competition from CHR/Rhythmic rival 
WHZT. The PD of that station - Fisher - 
spoke with CHR/Rhythmic Editor Dontay 
Thompson about WHZT's emerging 
success in the market. 

Pages 37, 44 

IN THE NEWS 

Maurice Tunick appointed VP/ 
Programming at WOR/New York 

Maria Elena Nava, Harold Austin take 
PD posts at Hispanic Radio/Los Angeles 

John Candelaria named OM/PD of 
KBFB & KTXQ/Dallas 

THIS a 
Page 3 

WEEK 
CHR/POP 

VISNESSA CARLTON A Thousand Miles (ABA11nterscope) 

CHR/RHYTHMIC 
AWHANTI Foolish (Murder InclDel Jam/IDJMG) 

URBAN 

TRUTH HURTS MAKIN Addictive (Aftermatulnterscope) 

URBAN AC 

JaIIEIM Anything (Divine MiIUWB) 

CCUNTRY 
A_AN JACKSON Drive (For Daddy Gene) (Arista) 

AC 

C SINE DION A New Day lias Come (Epic) 

HET AC 

S-ERYL CROW Soak Jp The Sun (A&M/Interscope) 

SMOOTH JAZZ 

JIFF GOLUB Cut The Cake (GRPNMG) 

ROCK 

KBOEGER 8 SCOTT Hero (Roadrun.nenColumbiafWJMG) 

ACTIVE ROCK 

G ] DSMACK I Stand A one (Reputlic Universal) 

ALTERNATIVE 

IetOEGER 8 SCOTT Roo (ReadrunnenColumbialDJMG) 

TRIPLE A 

SHERYL CROW Soak Jp The Sun (ABM/Interscope) 

:v ww.rí7dioand/elolds.con? 

JUNE 7, 2002 

R &R '02: A Learning Experience 
Convention sets `Mentors' panel, Jacobs summit 

It's about a topic we don't hear 
much about these days: learning. 
It's also about mentoring and about 
the people who teach us the lessons 
that make us who we are. It's the 
June 14 "Lessons We Have Learned: 
The Mentors Panel" at R &R Convention 2002, and it will gather some 
of the brightest minds of the Active Rock and Alternative formats to 
discuss how they got where they are and how you can get where you 
want to be. 

Participants include WLZR/Milwaukee PD Keith Hastings. KRXQ/ 

CONVENTION /See Page 19 

Viacom, Entercom Look For Buys As CC Takes A Breather 
Groups present at Deutsche Bank Media 2002 Conference 

BY JOL. li AVARI 
R &R WASHINGTON BUREAU 
jhowa rd @ radioand records. com 

Radio executives trying to keep 
investors happy converged on the 
Deutsche Bank Media 2002 confer- 
ence in New York City to discuss 
their companies' current operations 
and plans for the future. Leaders 
from most of the major radio com- 
panies were on hand to plead their 
cases. 

Departing from the company's his- 
torical modus operandi, Clear Channel 
CFO Randall Mays announced that his 
company isn't looking at any radio ac- 
quisitions at the moment. "Right now 

Mays: Clear Channel 

Supports Payola Bill 
Turning his attention to two hot issues 

his company is grappling with, Clear 
Channel Chairman/CEO Lowry Mays 
spoke out on proposed new legislation 
for the old problem o' payola and ad- 
dressed head -on the nagging allega- 
tions that his company uses strong -arm 
tactics in its concert- promotion busi- 
ness. 

Mays told investors at the Deutsche 
Bank Media 2002 Co-sference that he 
supports Sen. Russ Feingold's inten- 
tion to introduce legislation to help 

PAYOLA/See Page 19 

L. Mays Karmazin Field 

there's none that we're contemplating," 
Mays said, just days after the FCC 
cleared Clear Channel's takeover of the 
Ackerley Group (see story, right). 

That was in direct contrast to what 
the Viacom and Entercom speakers had 
to say. In fact, Viacom President/COO 
Mel Karmazin said his company is not 
interested in making any acquisitions 
in the newspaper or cable businesses 
but would be interested in picking up 
new assets in core areas like broad- 
casting if the opportunities showed 
promise for rapid growth. Karmazin 
also hopes his company will be able to 
take advantage of further broadcast de- 
regulation if the FCC loosens its media - 
ownership limits. 

Entercom CEO David Field, mean- 
while, told investors that he expects his 
company to acquire another radio group 
within two years. He wasn't more spe- 

cific on what acquisitions he's consid- 
ering, but he said that Entercom expects 

CONFERENCE /See Page 19 

FCC Approves Ackerley 
Deal: Will CC Divest? 
By Mows ZIEGLER 
BAR WASHINGTON BURL AU 
mziegler@radioandrecords.com 

The FCC has approved 
Clear Channel's $800 million 
merger with the Ackerley 
Group on the condition that 
Clear Channel sell either four 
radio stations or one TV sta- 
tion in Utica, NY - where the 
deal gives the company 10 ra- 
dio stations - and e ther two 
radio stations or one TV sta- 
tion in Binghamton, NY. Clear 
Channel must also divest one radio or TV station 
in each of three cities: Rochester, NY; Santa Mar- 
ia, CA; and Syracuse NY. 

The FCC also granted a 12 -month waiver of its 

ownership limits to alcw Clear Channel enough time 
to find buyers for the stations. The grant came after 
Clear Channel provided a declaration from BIA Fi- 

nancial Network VP Mark Fratrik stating that lenders 
are less willing to provide loans for TV- station pur- 
chases due to high unemployment, low consumer 
spending and forecasts that atumaround in the TV 
ad market in the next six to 12 months is unlikely. 

But the waiver drew protests from FCC Commis- 
sioner Michael Copps. "Congress and the commis- 
sion set those [ownership] Folks to ensure diversity 
in those markets," he said. "I do not see where a 
waiver of those limits serves the public interest." 

Meanwhile, Clear Channel CFO Randall Mays 
is hoping the compary won't even need the waiv- 
er. 'We may never have to divest those stations," 

ACKERLEY/See Page 19 

R. Mays 

REBUTTAL 

Arbitron Clears 
Up Some Cloudy 
PPM Perceptions 
BY BOB PATINEN 
VP/RISFARCH STANDARDS & PRACTICES 

Richard Harker's analysis 
"Pitfalls of the People Meter ?" 
in the May 31 edition of R &R 

`Countdown to the People 
Meter' debuts: Page 14 

brings to light some interesting 
and thought -provoking ques- 
tions. But before they can be 

addressed, I must correct a few 
factual errors in the article. 
Harker errs in his statements 

PPM /See Page 26 

KHHT/L.A.'s Sinbad: Undercover Brother? 
Or Ronald McDonald? Sinbad, morning man at Clear Channel's Urban AC KHHT (Hot 92.3)/Los 
Angeles, gets the funk out with a red afro and a new billboard campaign. The Sinbad & Friends 
show, which debuted in February, airs weekdays 6 -9am and features co -host Michelle Visage. 

The R &R website is now at www. radioandrecords. com! 
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the follow -up to the #1 international smash single 

"ccr't got you out of my hocc 
from her album Fever. 

Already On Over 80 Stations Including: 

WKTU WKIE KRBV KRBE 

WKQI WDRQ WHY! KBKS 

KHTS WBLI KFMD WKST 

KXJM KDND KTFM KZHT 
WPRO WFHN WXXL WPYO 

KFMS WKZL WQZQ WEZB 

WKSS KSEQ KKXX KDGS 

www.kylie.corn hollywaodandvine. corn 

Produced by Richard 'Be Stanford and Julian Gallagher 

Management: Terry Blarney Management 

g 2002 EMI Records Ltd. 
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Candelaria Joins 
Radio One /Dallas 
In OM /PD Position 

John "Candyman" Candelaria 
has been named OM/PD for Radio 
One's Urban KBFB and Urban AC 

KTXQ in Dallas, 
effective June 
12. He was most 
recently OM for 
Clear Channel's 
El Paso cluster, 
as well as PD for 
the company's 
CHR/Rhythmic 
KPRR in that 
market. 
"I think this is 

a great opportu- 
nity to work with some wonderful 
people," Candelaria told R &R. 
"I'm ready for this. I've been 
waiting for an opportunity like 
this for 12 years. I believe that 
there's a lot of potential for those 
stations, and it's all in how you 
maximize it. 
"I look forward to working with 

GM George Laughlin. The first 
thing I want to do is get in there, 
learn the market and get out in the 
city. The people will tell you what 
they want. I want to talk to the peo- 
ple who live the lifestyle." 

Candelaria started his career as a 

club DJ doing mobile gigs in Albu- 
querque. After a few years he 
moved to El Paso to work at non- 
commercial KANW. Following 
more radio work in and around El 
Paso, he was hired at KPRR, where 
he spent 12 years. 

Candelaria 

Medina Rises To 

KZZP /Phoenix PD 
Clear Channel has promoted 

KOHT & KRQQ/Tucson PD Mark 
Medina to a similar position at 
CHR/Rhythmic KZZP/Phoenix. 
Medina has also served as MD of 
KKFR/Phoenix and Asst. PD /night- 
timer at KRQQ. 
"I have to give major props to 

Tom Calococci, who left this radio 
station in great shape," Medina told 
R&R. "KZZP just beat KKFR in 
the latest trend. The entire staff of 
KZZP is poised to win, and I am 
very excited about that. My goal is 
to follow the plan Sr. VP/Program- 
ming Steve Smith and OM Alan 
Sledge have created for the station 
and grow it. 

"We want to be the dominant, rel- 
evant rhythm station in Phoenix. 
We already have a great morning 
show in place with Kid and Rubin. 
Supersnake, who does afternoons, is 
a market legend. I will continue to 
give them the tools they need to 
grow and win. 

MEDINA/See Page 19 

Tunick To Program WOR/N.Y. 
Maurice Tunick has 

been named VP /Program- 
ming at Buckley Radio 
Talker WOR/New York. 
Tunick, who served most 
recently as Exec. Produc- 
er for TV's Sally Jessy 
Raphael Show, succeeds 
John Mainelli, who exited 
the WOR PD post just six 
weeks after replacing 
David Bernstein in that 
chair. 

"Maurice has great affection for 
WOR, as well as genuine appreci- 
ation of its history," said VP /GM Bob 
Bruno, to whom Tunick reports. "He 
has a realistic understanding of the 
challenges we face today. I expect 
good things from him." 

Tunick previously worked as VP/ 

Tunick 

Talk Programming for 
ABC Radio Networks. Be- 

fore that he was Director/ 
Programming for NBC 
Radio, where he created 
TalkNet and helped launch 
the careers of Sally Jessy 
Raphael, Bruce Williams, 
Tom Snyder and Dr. Ruth 
Westheimer. 

The appointment marks 
a return to WOR for Tu- 
nick, who worked at the 

station in the 1970s as a producer 
for The Bob Grant Show. "I am 
proud to once again be a member 
of WOR family," Tunick said. "Talk 
radio has always been my first 
love, and WOR is a quintessential 
station, with its array of great hosts 
and rich legacy." 

KJR -FM Returns To Seattle 
Airing `Super Hits of the '60s and '70s' 

Rhythmic Oldies KBTB /Seattle, 
which Clear Channel is acquiring 
from Ackerley in a deal that re- 
ceived FCC approval last week (see 
story, Page 1), on May 31 changed 
presentations to "Super Hits of the 
'60s and '70s" as KJR -FM. The 
station stunted with callout hooks 
the day before as "Quick 96." 

The KJR calls were synonymous 
with Top 40 radio in Seattle 
through the '60s and '70s and 
were last used on 95.7 MHz in the 
'90s, when that frequency aired a 

'70s pop music format. At the new 
KJR, Bob Case stays on as PD. 
Ackerley /Seattle GM Michelle 
Grosenick is also overseeing KJR - 
FM's rebirth. 

"KBTB was a good, solid station 
with a lot of passionate listeners, but 

it wasn't performing well ratings- or 
revenuewise," Grosenick told 
R &R. "KJR had been part of Seat- 
tle for many years, and many peo- 
ple knew the brand. Even the jingles 
were very popular in this market. 
Our research supported a broader 
reach of '60s and '70s sounds." 

Bachman -Turner Overdrive's 
1974 hit "You Ain't Seen Nothin' 
Yet" served as the reborn KJR -FM's 
first song, and tracks by Billy Joel, 
The Beatles, Chicago, Loggins & 
Messina, Gerry Rafferty, Badfrnger, 
Rolling Stones and Orleans made 
up the first music sweep. That was 
followed by John Cougar Mellen - 
camp's "Jack & Diane." 

When asked about the appearance 

KJR -FM/See Page 19 

Nava Moves To KLVE/Los Angeles As PD 

HBC's Austin assumes KSCA programming post 

Maria Elena Nava, who began 
her career at Spanish AC KLVE 
(K- Love)/Los Angeles in 1984 as 

a traffic reporter and receptionist, 
returns to the Hispanic Broadcast- 
ing station as PD. She most recent- 
ly spent five years at the program- 
ming helm of Regional Mexican 
sister KSCA (La Nueva 101.9)/Los 
Angeles, a post now being assumed 
by HBC/L.A. OM Harold Austin. 
Nava replaces Carlos Alvarez, who 
will concentrate on his K -Love af- 
ternoon shift. 

When asked about her return to 
KLVE, Nava told R &R, "It's a 

great opportunity, because I've 
been at La Nueva for a little over 
five years now. Coming back to 
K -Love is exciting and a chal- 

Nava Austin 

lenge, and I love a challenge." 
Nava added that she plans to re- 

turn KLVE to more of a traditional 
ballad- driven format, which the sta- 
tion had success with before adding 
pop titles in the last year. "While it 

HBC /See Page 18 
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Schmidt Stars As New WSSR/Tampa PD 
Rick Schmidt, PD of 

Clear Channel's Active 
Rock WXTB (98 Rock)/ 
Tampa, has added PD du- 
ties at Hot AC sister WSSR 
(Star 95- 7)/Tampa. He 
fills the vacancy created 
when Scott Chase departed 
last December. 
"Rick has done such a 

great job with our Rock 
property, it's time we take 
unfair advantage of his 
talents and spread him over to yet 

Schmidt 

another one of our radio 
stations," Regional VP/ 
Market Manager Dave 
Reinhart said. "We think 
he's just the right person 
to take Star 95 -7 back to 
prominence." 
Schmidt is a l4 -year 

radio veteran. His back- 
ground includes program- 
ming WPLA/Jacksonville 
and WXSR/fallahassee. 

SCHMIDT /See Page 19 

Radio Disney Ups Colaco To Pres. /GM 
J.P. Coleco, who has handled the 

overall management of ABC Ra- 
dio's Radio Disney Children's for- 
mat as VP /GM since September 
1999, has been promoted to the 
newly created President/GM post. 
He will continue to oversee the do- 
mestic operations of Radio Disney, 
presently heard on 46 owned -and- 
operated and affiliate stations. Co- 
laco will also oversee the network's 

overseas distribution, which in- 
cludes a Radio Disney affiliate in 
Japan and a Spanish -language ver- 
sion of Radio Disney airing in Ar- 
gentina. 

Colaco reports to ABC Radio Di- 
vision President John Hare, who 
commented, "J -P.'s keen business 
instincts, impressive leadership 

COLACO/See Page 19 
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FCC Satellite Rules 
Could Arrive This Summer 
Br Muu.iE. ZIEGLER 
R &R WASHINGTON BUREAU 
mziegler@radinandwords.com 

In a May 30 meeting with reporters, FCC Commissioner 
Kathleen Abernathy told R &R that the FCC may release its 
official rules for satellite radio as soon as the end of the summer. 
She said, however, that the commission is allowing time for Sirius 
Satellite Radio and XM Satellite Radio to work out agreements 
with wireless service providers, which contend that the satcasters' 
terrestrial repeaters may interfere with wireless service. Abernathy 
said the commission is prepared to move forward if agreements 
can't be reached. 

Regarding a letter sent recently by 
Congressmen Billy Tauzin and Gene 
Green to FCC Chairman Michael 
Powell seeking a study of XM's re- 
peater network, Abernathy said she 

had not seen the letter and didn't know 
if the request would delay the rules. 
She noted that finalizing the regula- 
tions is important to the growth of sat- 

ellite radio because the lack of guide- 
lines and the resulting uncertainty 
impose costs on both XM and Sirius. 

Abernathy said her priorities as a 

regulator are to trust markets. exercis- 
ing regulatory restraint and letting 

competition operate, and to educate 

consumers and facilitate interaction 
among private entities. She said, 
"Twenty years ago the federally regu- 
lated providers were a fairly discrete 
group. Today that landscape is vastly 
different. Our regulatory role should 
reflect that." 

The commissioner also said input 
from members of Congress is impor- 
tant because it goes into "the whole 
mix of serving the public interest." 
But she added that such input is 
not the same as changing a statute 
and said the FCC looks to decisions 

made by the whole of Congress for 
guidance., 

For their part, XM and Sirius hope 
to solve their problems with the wire- 
less industry without FCC intervention. 
"We're making positive progress," XM 
VP /Corporate Affairs Chance Patterson 
told Reuters, saying that XM and Sirius 
are working with BellSouth, AT &T, 
Verizon and others to tailor the repeat- 

ers to address any interference con- 
cerns. 

A source told Reuters that the power 
levels of the repeaters could make or 
break the agreement: The wireless car- 
riers argue that power of more than 2kw 
could overwhelm their services. but the 

satcasters have said a power level be- 

low 40kw may affect their signals. 
Patterson said, "We're hopeful that. at 

the end of the day, this will wrap up 
with a situation where all the parties can 

move forward without interference." 

R &R Assoc. Editor Joe Howard 
contributed to this report. 

Groups Say Broadcasters Slacking Off On EEO 
BY JOE HOWARD 
R&R WASHINGTON BUREAU 
jhmranl @ rrrnJine. coin 

Describing its findings as a "dramatic and disgusting smok- 
ing gun," the Minority Media & Telecommunications Coun- 
cil told the FCC that 42% of the 837 listings for broadcast job 
openings it reviewed did not label the employer as an equal op- 
portunity employer. 

In its second round of comments on why we need a strong new EEO rule 
the FCC's latest EEO rules proposal. the now." the group wrote. 
MMTC said that when rules were in ef- The NAB argued in its comment 
feet. employers historically tagged job that the FCC does not have the author - 
postings with "EOE" or some other no- ity to enact EEO rules. The lobbying 
tice to denote compliance. The MMTC group wrote that the commission - joined by 48 other organizations in based its "alleged authority" on a de- 
filing reply comments in the FCC's on- sire to prevent discrimination in the 
going EEO rule proceeding - said that, broadcasting industry, but, the NAB 
in the absence of EEO rules, many said. the commission failed to point 
broadcasters have removed their repte- to any evidence, statistical or other - 
sentations to the public that all are wel- wise, sufficient to demonstrate the 
come to apply and be considered equally. existence of any such discrimination 
'"his highly disturbing trend illustrates or homogeneity." 

The NAB also warned, "The com- 
mission should take great care not to 
adopt unduly rigid or burdensome 
rules that may only serve to raise the 
legal bar the commission faces." 

American Women in Radio & 
Television supports the FCC's adop- 
tion of new EEO rules to prevent what 
the group argued is the "cold. hard re- 

ality revealed in readily available 
broadcast -industry employment statis- 
tics." The AWRT wrote, "That reality 
is that women remain substantially 
underrepresented in the broadcast in- 
dustry, especially in management po- 
sitions." Finally, the group added, 
"These present -day circumstances 
provide the very compelling facts and 
underlying logic for an FCC regula- 
tory scheme" 

BUSINESS BRIEFS 
Entercom Stations Quit Streaming 

There are a lot of different reasons that were stopping streaming now," 
Entercom Communications Director /Internet Operations Amy Van 

Hook told R &R on May 31, a day before all 101 Entercom stations dropped 
their StreamAudio -powered web simulcasts. "Many have to do with costs, 
and there are also the legalities involved. We have to look at what kind of 

return on investment we're getting. We understand webcasting is a long- 
term venture, but right now it doesn't add up to a smart decision for 
Entercom." The move came just three weeks before the June 20 announce- 
ment of final webcast performance royalties by the Library of Congress. 
Would a lower royalty rate be enough for Entercom to bring back its streams? 
"Maybe not that by itself," Van Hook said. "There are other issues as well. 
With the Digital Millennium Copyright Act, there are restrictions cn how you 
have to program your online stream (to qualify for the statutory license]. 
We'd also have to see significant changes in those areas." 

Radio One, NAB Push To limit Satellite Repeaters 
I n an informal letter to the FCC, Radio One lent its backing to an NAB - 

led proposal asking the FCC to prohibit XM Satellite Radio and Sirius 
Satellite Radio from providing localized programming via their networks 
of terrestrial repeaters. Radio One, which programs five channels for XM, 
said it supports the development of a terrestrial repeater network but is 

concerned that the extensive networks could be used to compete against 
AM and FM stations. The FCC is currently crafting rules for permitted 
uses of the repeaters. 

Arbitron, Nielsen Hope For PPM Joint Venture In Q4 
Arbitron and Nielsen Media Research now hope to begin their Por- 
table People Meter joint venture in Q4. Arbitron had anticipated reach- 

ing an agreement with Nielsen in mid -2002, but, Arbitron President/CEO 
Steve Morris said, "It's clear that both our companies need additional time 
to consider whether to establish the proposed venture." Arbitron VP/Com- 
munications Thom Mocarsky told R &R that, without Nielsen's support, 
the local- market PPM rollout will not be possible. Furthermore, he said, 

the cooperation of radio and broadcast and cable TV operators will be 
needed to ensure the launch. "If radio wanted to pony up the full check 
and pay for the PPM rollout, it would. But it isn't something [the industry] is 

able to do and nothing that we expect it to do," Mocarsky said. Addition- 
ally, Arbitron will soon begin releasing reports designed to help the indus- 
tries involved understand the differences between current Nielsen and 
Arbitron estimates and the PPM. Arbitron called the reports "essential to 
our ongoing discussions with Nielsen regarding the formation of the joint 
venture." 

R &R Stock Index 
This weighted index consists of all publicly traded companies that de- 

rive more than 5% of gross eamings from radio advertising. 
Change Since 

5/32N1 5/24/02 501/02 5/24/01 .424/02- 5/.1/07 

R &R Index 271.32 270.25 267.22 -1.5% -1.1% 

Dow Industrials 10,911.94 10,104.26 9925.25 -9% -1.7% 

S&P 500 1255.82 1083.82 1067.14 -15% -1.5% 

Yom 
,avertisi doll ars 

odaÿs level of fierce competition demands that you prominently display your name every chance you get (location broadcasts, concerts, station sport- 
sored autograph sessions, etc.). With theft, vandalism and loss, it becomes a costly proposition to continuously replace expensive signs and banners 

costing hundreds of dollars. 

Roll- A- Signn"' offers a better way. You get up to four vibrant colors printed on durable, high quality 4 or 6 mil plastic film to display your logo and massage 
brilliantly for an economical price. Now you can afford to display o bright new sign at every public évent. They even make great cost -effective promotional 
give -aways. Just roll off what you need and cut. 

Durable banners for an affordable price. 

UV stabilized plastic won't fade indoors or outdoors. 

Simply FAX your logo and color separation information 
for a free price quote. 

02000 Reef Industries, Inc. 

PLASTIC 
BANNERS 

Reef Industries 
9209 Almeda Genoa 

Houston, Texas 77075 

www.americanradiohistory.com

www.americanradiohistory.com


Íthout 
ume 

Coleman's New FACT with TSL Max" 
Solves Radio's Biggest Programming Issue 

THE PROBLEM 

Most radio stations already know that library music testing is 

essential if they want to stay on top of the music tastes of their 
audience. But, as many have discovered, music testing has the 

potential to backfire to hurt rather than help the ratings. How? 
"Hyper focus" is most often the culprit. You know the symptoms. 
You drill down on your P1 listeners to the point that you get a 

library that is overly focused. The station sounds exactly like what 
your P1 s want, but you've ignored the Cume. It's fine if you have 
no competition, but when you do, watch out. 

With any level of competition "hyper focus" feeds on itself driving 
the station in a downward spiral. P1 focus backfires. At first your 

Cume erodes. Then you get so narrow that your TSL falls apart. 
Modern AC, Hot AC, Rhythmic CHR, Country, Alternative - every 
format has fallen victim. In the search for TSL, stations who over 
focus lose the balance between maximizing Cume and TSL. 

Some stations do the opposite. Their test is too broad. Cume 
oriented or "montage" screened studies yield a list of songs that are 
liked in the market, but is too broad for "reining in" or "focusing" 
the sound of the station. 

You get people to Cume the station only to find that you've 
produced a TSL nightmare. Without TSL, radio stations simply 
cannot achieve strong ratings. 

THE SOLUTION 

FACT with TSL Max is a 

revolutionary, patent -pending way of 
measuring your audience's music tastes. 

FACT with TSL Max is the first and 
only library music testing method that 
identifies the exact songs that drive Cume 
and those that drive TSL. Now you can 
find those Cume songs that simply would not test in the "hyper 
focused" old approach to music testing. 

FACT with TSL Max is the only library testing method that 
ensures that your station will not sacrifice Cume for TSL or TSL for 
Cume. FACT with TSL Max provides powerful insight that yields 
music optimally balanced for both Cume and TSL delivery. 

Maximize. TSI, without killing your Cume. 
Learn more about FACT with TSL Max from (left 
to right) Warren Kurtzman, John Mönninghoff, 
Jon Coleman and Chris Ackerman at 
(919) 571 -0000 or info @Colemanlnsights.com. 

W W W. C O L E M A N I N S I G H T S. C O M 

Proven Strategic Insight 
from Coleman 
FACT with TSL Max also includes 
the proven Fit and Compatibility 
measures made famous by 
Coleman's original FACT music 
testing methodology. Fit and 

Compatibility are the best way to focus your music mix on songs 
listeners expect on your station and songs compatible with your 
Core sound. 

All of these tools, plus our state -of- the -art pcFACT software, allow 
Coleman to give you the extra insight you need to win. 

COLEMAN 
MUSIC. TRENDS. BRANDING. 

RESEARCH TRIANGLE PARK Los ANGELES HAMBURG 
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DEAL OF THE WEEK 

WYYX-FM/Bonifay, WILN -FM/ 
Panama City, WPCF -AM & 
WQJM - FM/Panama City Beach 
and WY00 -FM /Springfield 
(Panama City), FL 

$5.25 million 

2002 DEALS TO DATE 
Dollars to Date: $818,476,787 

(Last Year $3.863,725,728) 

Dollars This Quarter: $429,708,062 
(Last Year $315,436,435) 

Stations Traded This Year: 322 
(Last Year 1.052) 

Stations Traded This Quarter: 166 
(Last Year 151) 

Styles' Next Cluster In Florida's Panhandle 
Buys NextMedia quintet in $5.25 million deal, 

Cumulus buys FM north of Lexington, KY 

TRANSACTIONS AT A GLANCE 
All transaction information provided by 
B/A's MEDIA Access Pro, Chantilly, VA. 

KVMA-FM/Magnolia, AR $1.75 million 

WIBQ-AM/Sarasota, FL $450.000 

WREB-FM/Greencastle and WSKT-FM/Spencer, IN $1.16 million 

WCYN-FM/Cynthiana. KY S770,000 

WROX-AM/Clarksdale, MS S246,000 

KDLR-AM & KDVL-FM/Devils Lake, ND $820.000 

WJTN-AM & WWSE-FM/Jamestown, NY S5.05 million 

WNCC-AM/Barnesboro and WRDD-AM/Ebensburg 

(Johnstown), PA $320.000 

KFYN-AM/Bonham, TX $50,000 

KRQX-AM & KYCX-FM/Mexia, TX $121,000 

TERMS: Cumulus has obtained an 
option to purchase KVMA for $1.75 
million. The company has been pay- 
ing Columbia Broadcasting $2,000 
per month for this option since Janu- 
ary 2002, and the option payments 
are being applied against the pur- 
chase price. 
BUYER: Cumulus Broadcasting 
Inc.. headed by President/CEO Lew 
Dickey Jr. Phone: 404 -949 -0700. It 

owns 257 other stations. This repre- 
sents its entry into the market. 
SELLER: Columbia Broadcasting 
Co.. headed by President Ken 
Sibley. Phone: 870- 234 -1079 
FREQUENCY: 107.9 MHz 
POWER: 100kw at 351 feet 
FORMAT: AC 

WREB- FM/Greencastle 
and WSKT- FM/Spencer 
PRICE: 51.16 million 
TERMS: Asset sale for cash 
BUYER: Mid -America Radio Group, 
headed by President David Keister. 
Phone: 765- 349 -1485. It owns 12 

other stations. This represents its 
entry into the market. 
SELLER: The Original Company 
Inc., headed by President Mark 
Lange. Phone: 812 -882 -6060 
FREQUENCY: 94.3 MHz: 92.7 MHz 
POWER: 3kw at 161 feet: 1kw at 479 
feet 
FORMAT: Country; Country 
COMMENT: WREB is being pur- 
chased for S838,900, while WSKT is 

being acquired for $321,100. 

by President Anna Ruth Anderson. 
Phone; 859-234-1400 
FREQUENCY: 102.3 MHz 
POWER: 2kw at 400 feet 
FORMAT: Country 

SELLER: Dakota Rose Broadcast- 
ing. headed by Presideit Dale Alwin. 
Phone: 701 -662 -2161 
FREQUENCY: 1240 kHz; 102.5MHz 
POWER: 1kw. 100kw at 469 feet 
FORMAT: Country; AC 

Florida 

WYYX- FM/Bonifay, 
WILN- FM/Panama City, 
WPCF -AM & WQJM -FM/ 
Panama City Beach and 
WYOO- FM/Springfield 
(Panama City) 
PRICE: S5.25 million 
TERMS: Asset sale for cash 
BUYER: Styles Broadcasting. 
headed by CEO Kim Styles. Phone: 
850 -234 -8388. It owns three other 
stations. This represents its entry into 
the market. 
SELLER: NextMedia Group, 
headed by President/co -COO Skip 
Weller. Phone: 303 -694 -9118 
FREQUENCY: 97.7 MHz; 105.9 
MHz; 1290 kHz: 100.1 MHz: 101.1 
MHz 
POWER: 100kw at 830 feet; 50kw at 
384 feet: 270 watts day /1 kw night; 
8kw at 410 feet: 25kw at 236 feet 
FORMAT: Rock: CHR /Pop; Reli- 
gious: Soft AC; News/Talk 

WROX- AM/Clarksdale 
PRICE: $246.000 
TERMS: Asset sale for cash 
BUYER: Jason Konarz. Phone: 
314- 631 -5315. He owns one other 
station. This represents Konarz's en- 
try into the market. 
SELLER: Delta Radio Inc. of Mis- 
sissippi, headed by President Larry 
Fuss. Phone: 662 -846 -0929 
FREQUENCY: 1450 kHz 
POWER: 1kw 
FORMAT: Blues 

WJTN -AM & WWSE -FM/ 
Jamestown 
PRICE: $5.05 million 
TERMS: Asset sale for cash. The sta- 
tions are being sold to Media One 
Group for $3.35 million cash and a 
promissory note worth $1.5 million. 
The deal also includes a $200.000 
consulting agreement. 
BUYER: Media One Group LLC. 
headed by Managing Member James 
Embrescia. Phone: 216 -292 -8113. It 

owns no other stations. 
SELLER: Goldman Group. headed 
by President Michael Goldman. 
Phone; 716-487-1151 
FREQUENCY: 1240 kHz; 93.3 MHz 
POWER: 500 watts cay /1kw night; 
27kw at 643 feet 
FORMAT: Full Service; AC 
BROKER: Ray Rosenblum 
COMMENT: This transaction was 
originally reported in the May 24 issue 

Continued on Page 19 

WIBQ -AM/Sarasota 
PRICE: S450,000 
TERMS: Asset sale for cash 
BUYER: Nova Broadcasting Co. No 
phone listed. It owns no other stations. 
SELLER: Alliance Broadcasting 
Group, headed by President/Direc- 
tor Joseph Newman. Phone: 317- 
844 -7502 
FREQUENCY: 1220 kHz 
POWER: 1kw day /41 watts night 
FORMAT: News/Talk 

Kenfüc 

WCYN- FM/Cynthiana 
PRICE: S770.000 
TERMS: Asset sale for cash 
BUYER: Cumulus Broadcasting Inc., 

headed by President /CEO Lew 
Dickey Jr. Phone: 404 -949 -0700. It 

owns 256 other stations. This repre- 
sents its entry into the market. 
SELLER: WCYN Radio Inc., headed 

KDLR -AM & KDVL -FM/ 
Devils Lake 
PRICE: S820.000 
TERMS: Asset sale for cash 
BUYER: Double Z Broadcasting 
Group. headed by President/GM 
Kurt Teigen. Phone: 701- 662 -7563. 
It owns one other station, KZZY -FM/ 
Devils Lake, ND. 

KVMA- FM/Magnolia 
PRICE: $1.75 million 

For gods sake 
answer the Pb 

A listener is calling. 
RadioVoodoo is magic telephone and web technology that answers all your listener calls. 

It turns the calls into demographic data and audio files you can use instantly: to know your 
audience better, to sell your advertisers more spots, and to improve your programming. 
All without bending an elbow. 

0 n ei 
It's the coolest tool in radio. rad i ovoodoo 
Contact Liz Laud at liz @radiovoodoo.com or call 800.798.5663 for a demonstration. 

Deypert 24 Hour 
Personalities Formats News a Talk 

Music 
Programming 
& Consulting Prep 

L JONES RADIO NETWORKS N6 TWCIRKS 
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CMT 
FLAME`vVORTHY 

V I D E C M U S I C 
AWARnS 

CMT is proud to honor 

T E IRlE C ICKS i 
with the very first Flameworthy Video Visionary Award 

Celebrate the DIXIE CHICKS' extraordinary achievement 
on the Flameworthy Video Music Awards. 

LIVE WEDNESDAY, JUNE 12TH 
9PM /ET 6PM /PT ON CMT country music televisio ~: 
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AN EXCLUSIVE 

AFTERNOON 

05 
WITH 

IiN'S 
*** 
;r v. 

1! Jl 
uMILIO 

CLIVE 
DAVIS 
*INTHE* 

MORNING 

*RADIO:* 
STATE OF THE 
*INDUSTRY* 
FEATURING 

CLARKE 
BROWN 
President, 

Jefferson -Pilot 
Ratio Division 

RICK 
CUMMINGS 

President, 
Emmis Radio 

DE CASTRO MICHAELS 
President CEO, 

AOl Interactive Clear Channel Radio 

Q WEDNESDAY: JUNE 12, 2002 
12:00 - 6:OOPM 
Registration Opens 

: 4:00 - 6:00PM 
R &R Exclusive! 
The Ultimate Record Buyer Study Il 

6:00 - 8:00PM 
AWRT Genii Radio Awards Show 

® THURSDAY: JUNE 13, 2002 

9:30AM - 12:00PM 
Jacobs Media Private Client Meetings 

12:15-1:45PM 
Alternative & Active Rock Awards Lunch 

: 2:00 - 5:30PM 
R &R /Jacobs Media Rock Summit 

4:00 - 5:30PM 
CHR /RHYTHMIC 
The Big Ass Music Meeting 

: 6:00 - 8:00PM 
Opening Cocktail Party 

9:00 - 11:00PM 
Club R &R 

,< ;) 

10:00PM - Midnight 
National Music Marketing Hospitality Suite 

® FRIDAY: JUNE 14, 2002 

9:00 -11:00AM 
GENERAL SESSION 

> Clive Davis In The Morning 

> Radio: State Of The Industry 

> R &R National Industry 
Achievement Awards 

: concurrent sessions: 
11 :3OAM -1:OOPM 

> ALTERNATIVE 
4th Annual Rate -A- Record 

> SMOOTH JAZZ 
Ratings, The Golden Egg 

> HOT AC 
Trailblazers: Breaking Today's 
Hot AC Barriers 

1,18R convention 2002 Agenda Subject To Charge 

e FRIDAY: JUNE 14, 2002 (Continued) 

concurrent sessions: 
1:15 - 2:45PM 

> SMOOTH JAZZ AWARDS LUNCH 

> ALTERNATIVE/ACTIVE ROCK 
Lessons Learned: The Mentors Panel 

3:30 - 5:00PM 

> CHR /POP 
Meet CHR's 15 Most Important People 

> URBAN 
The Future Of The Urban World 

> ROCK/ACTIVE ROCK 
2nd Annual Rate -A- Record, Rate -A -Wine 

> AC 
How To Connect With Women 

5:00 - 6:30PM 
GENERAL SESSION 
An Exclusive Afternoon with 
Aerosmith's Steven Tyler and Tom Hamilton 

5:00 - 7:00PM 
Reprise's Rockaholics Anonymous 

6:30 - 7:30PM 
R &R Pop Awards Show 

7:30 - 10:30PM 
R &R Rhythmic Awards Show 

® SATURDAY: JUNE 15, 2002 
10:00 - 11:15AM 
Arbitron's PPM: True Life Stories 

concurrent sessions: 
11:30ÁM - 1:00PM 

> MULTI -FORMAT 
Cluster Mentality: Programming Multiple 
Formats Without Losing Your Sanity 

> SMOOTH JAZZ 
Rate -A- Record, Rate -A -Wine 

1:15 - 2:45PM 

> SMOOTH JAZZ 
Will The Circle Be Unbroken? 

> ROCK/ACTIVE ROCK 
The Artists Panel 
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KR convention: 2002 
* The Beverly Hilton Hotel * Beverly Hills, California * 

June 13 -1 

reistration 
® information: 

ONLINE registration at: www.rronline.com 
FAX this Corm to: (310) 203 -8450 

O registration fees: 
REGISTRATION FEE includes admission to aff sessions. welted party and hespitehty events- 

- Y . x* ̂ t. .,, . '.. ." % nr.nos 

: HOTLINE: (310) 788 -1696 
MAIL to: 

R &R CONVENTION 2002 
PO BOX 515408 
Los Angeles, CA 90051 -6708 
Please print carefully or type in the form below. Full payment must accompany 
registration form. Please include a separate form for each registration. Photocopies 
are acceptable. Registrations are non -transferable. 

® mailing address: 

Name 

Title 

Call Letters /Company Name Format 

Street 

City State Zip 

Telephone a Faxa 

E-mail 

MERV GRIFFIN'S 

- ; .>;;:-,?4r4-r,,1_,-.R,<,.r,.:- 
Q 3 OR MORE* MAY 4 - JUNE 7, 2002 $450 EACH 

Q SINGLE MAY 4 - JUNE 7, 2002 $475 EACH 

Q EXTRA THURSDAY COCKTAIL TICKETS $85 EACH 

Q ON -SITE REGISTRATION AFTER JUNE 7, 2002 : $550 EACH 

All 3 Attendee Names Must Be Submitted Together 

In addition. . if you work in the Alternative, Active Rock or Smooth Jazz formats 
you may choose to attend one of the following lunches. PLEASE CHECK ONE ONLY!!! - ALTERNATIVE & ACTIVE ROCK (Thursday) - SMOOTH JAZZ (Friday) 

Your lunch selection Is FINAL. Seating will be limited and ticket 
holders will gain entrance on a first -come, first -served basis ONLY! 

P you do not select a lunch, you will not receive a lunch ticket! 

® method of payment : 

Amount Enclosed' S 

Visa MasterCard AMEX Discover Check O 

Account Number Exp. Date 

Print Cardholder's Name 

Cardholder's Signature 

CANCELLATION POLICY: All cancellations must be submitted in writing. 
A full refund less a $100.00 administrative fee will be issued atter the convention 
if notification is received on or before May 3, 2002. Cancellations received 
between May 4 -17, 2002 will be subject to a $150.00 administrative 'ee. 
No refund will be issued for cancellations after May 17, 2002 or for "no shows" 

TYPE OF ROOM 

SINGLE'DOUBLE 

CABAN' "NO 

CONVF 

E SUITES 

0 

00 

$350.00 and up 

$800,00 and up 

Visit Our Website at www.radioandrecords.com 
For Other Hotel Recommendations 

Tell them it's the Radio & Records Convention. 
Please do not call R &R for hotel reservations.Thank you. 

To confirm your reservation, your arrival must be 

guaranteed by charging two nights deposit to a major 
credit card, or you may send payment by mail. 

Deposits will be refunded only if reservation is 

cancelled by May 24, 2002. 
Reservations requested after May 24, 2002 or after 

the room block has been filled are subject to availability 

and may not be available at the convention rate. 

Check in time is 3:00 pm; check out time is 12 noon. 

Mailing Address: The Beverly Hilton Hotel 
9876 Wilshire Boulevard, Beverly Hills, CA 90210 

www.americanradiohistory.com

www.americanradiohistory.com


Radio Promotes. Radio Provides. 

Radio hasPO wer. 

The NAB Racio Show Keynote 
Friday. September 13 

Bill O'Reilly 
Host, The Radic Factor with Bill O'Reilly 

gOX 
NEWS 

NAB National Radio Award Recipient 
Radio Luncheon 
Saturday, September 14 

Dick Ferguson 
Vice President.Co -000. Cox Radio. Inc. 

September 12 -14, 2002 Seattle, WA 
Washington State Convention and Trade Center 

The power of new ideas. The power of cutting -edge sales 

strategies. The power of making the right contacts at exactly 

the right time This is the _egree of power that we've harnessed 

for you this September at The NAE Radio Show. 

See You in Seattle! 

Special 2 -for -1 NAB Member Registration Offer! 
Find out more by visiting www.nab.org/conventions /radioshow / 
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 Renda's Larry White in the GM Spotlight, Page 12 

Portable People Meter Countdown, Page 14 

Steve Stockman on staging a great radio experience, Page 16 

"Use your gifts faithfully, and they shall be 
enlarged; practice what you know, and you shalt 

attain to higher knowledge." - Matthew Arnold 

R&R11 

MOTIVATION IN YOUR WORKPLACE 
Motivate employees with genuine interest and commitment -based leadership 

By Dave Van Dyke 
Motivation. It is a word we 
use often in our manage- 
ment careers. But how 

much do you really know 
about motivation in your 
workplace? Do you go into 
the office each day with eyes 
wide open, looking for signs 
of high motivation - and 
motivation problems? Or do 
you wait for problems to 
show themselves? By then it's 
too late, in most cases, to re- 
spond in time to recover from 
the negative energies that 
have been generated among 
your staff. 

Motivation is not simply high or low; there is a full 
range of situations on the motivation curve. Therefore, 
if you wish to truly understand motivation, you must 
consider the full range of situations in which people are 
highly motivated. 

High motivation is common where there is either 
great opportunity or great threat. People rise to either 
occasion but, between these extremes, are typically less 
motivated. hi either case, the strongest motivation 
comes from within, whether it is based on the desire to 
succeed or simply the desire to survive. 

TIE MOTIVATION CURVE 

Below are some stops along the motivation curve. If 
you've been in this business for any length of time, 
you've probably experienced them all. 

Survival situations: These are the do- or-die sce- 
narios. You're in a work situation you truly enjoy and 
have passion for. Then, suddenly, you find your job or 
even the existence of the company on the line. You are 
faced with the most extreme unfavorable motivation, 
and you'd do just about anything to see things return to 
normal. 

Emergencies: On the road to the pure survival 
situation, emergencies can flare up that strike a survival 
chord. The events of Sept. 11, 2001 were as critical a time 
as there has ever been for us in the broadcasting 
business. Everything we knew was suddenly in 
question, and Americans were unified. No matter the 
workplace, events like this can rejuvenate one's work 
ethic. No matter how unmotivated you may have been 
before the emergency, the switch has been thrown, and 
you fmd yourself doing the best you can. 

Sweatshops: When hard work just doesn't do it for 
you or your employer, you're in a sweatshop. The 
mood in the workplace becomes hopelessly negative 
because most employees can't see a way out of a 
situation in which work ethic and work effort no longer 
matter. The employer no longer recognizes the em- 
ployees' efforts, and whatever concern the employer 
may have had for employees has dissipated to near 
zero. 

In a sweatshop, all the employer is concerned about 
is how much work can be done and how little can be 
spent on labor. Employees work out of fear of losing 
the ability to pay their bills. In many ways, this is the 
lowest depth to which motivation can sink. It in- 
evitably shortens the work life of employees, who 
expend so much energy in fear that they can't sustain 
their motivation for long. 

Downsizing workplaces: This is the spot on the 
motivation curve these days for many businesses, 
including radio. Shrinking work forces mean doubling 
or even tripling of duties and responsibilities for those 

THE MOTIVATION CURVE 
UNFAVORABLE EMPLOYEE MOTIVATION 

Survival 
Situations 

Emergencies 

Sweatshops 

FAVORABLE 

i 
Opportunities 

Commitment -Based 
Leadership 

Entrepreneurship 

Normal Workplaces 

Downsizing Workplaces 

who remain. This point on the motivation curve is the 
lowest for a reason: Employees see little point in 
performing at their best when they are being taken 
advantage of. 

Most employees understand the concept of cost - 
cutting in tough times. The problem here is that the 
shrinking workplace often means employees get little or 
no positive feedback. The employer or manager is all too 
often overworked or has been dumped on by his or her 
own supervisors, and the managers share the feeling of 
helplessness the employees feel. It takes courage for 
managers to positively motivate a staff when they 
themselves feel unappreciated. 

COMMITMENT -BASED LEADERSHIP 

Normal workplaces provide a small taste of oppor- 
tunistic motivation, and a normal workplace with a 
strong manager or coach can thrive and produce. But 
the normal workplace is not typically considered by 
employees to be particularly motivating. Aside from the 
occasional cash bonus or pat on the back, most 
managers have never been trained to motivate with 
anything other than empty "motivational carrots." 

With certain kinds of employees, these carrots work 
fine for a time. However, the key to long -term 
motivation is having the manager spend enough time 
with his people so he or she understands what pushes 
the employees' buttons. Don't ask employees what 
motivates them. This is counterproductive. The simple 
event of asking diminishes the perception of interest by 
the employee. 

It takes work and time to understand your staff well 
enough to know what motivates each and every one of 
them. Leadership styles are specific ways of interacting 
with your employees. It's obvious to any intelligent man- 
ager that you can't treat your people the same way all 
the time. And you can't treat different people identically, 
even at the same moment in time. Different people have 
different needs. 

Commitment -based leadership is based on a model 
for how people reach peak performance. Workplaces 
where management subscribes to this model are 
bristling with motivation because the managers portray 
peak performance as resting on a foundation of high 
commitment, combined with a solid superstructure of 
competence. Commitment and competence - but 
commitment first, or high competence will never be 
pursued and acquired. Employees find these environ- 

ments inspiring. (When was the last time you felt 
inspired ?) Commitment -based leaders are very much 
into the coaching aspect of their jobs, relying on their 
interpersonal skills and understanding of employee 
needs and motives. 

Commitment -based leadership seeks to build 
genuine commitment based on a strong motivation to 
perform. My dictionary gives two distinct meanings 
for the word commitment: 1) an agreement or pledge to 
do something in the future and 2) the state of being 
emotionally compelled. It is this second meaning of 
commitment that is most compelling and durable in the 
workplace. 

When employees feel compelled by their own 
emotional and intellectual commitment, you'll see 
high and lasting levels of commitment to the work at 
hand. That's the objective of commitment -based 
leadership, and it should be the objective of every 
manager. You don't get someone to give a task his or 
her best attempt by tricking the person into making a 
verbal or written commitment to do so. You stimulate 
that level of motivation only by generating real, 
durable, emotional commitment to the work. 

Unfortunately, there are no magic motivators that 
can consistently create sustained high -level motiva- 
tion among your employees. But people will be 
motivated by compelling opportunities. When you 
align your supervisory goals with employee oppor- 
tunities to succeed, you can achieve exceptional levels 
of motivation. It's truly simple: When employees see 
the opportunity to succeed, and they have the ability 
to pursue that opportunity, they have the motivation 
to succeed. 

This relationship between opportunity and 
motivation is key, and the streetwise manager knows 
he or she must tap into employees' self- motivation by 
giving them opportunities to succeed. 

Next week: more about the mechanics of motivation and a 
Q &A to test how motivated your employees are. 

Dave Van Dyke Is a former VP /GM of KCBS - FM/Los 

Angeles and currently advises GMs through his corn - 

pany, Radio Mentor Inc. He is also PresidenVCOO of 
finology, a Los Angeles -based investment banking firm 
with broadcast interests. 
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LARRY WEISS 
GM of WPTT -AM, WJAS -AM & 

WSHH -FM /Pittsburgh (Renda) 

Back in his home state, this GM works hard to preserve local radio 
Larry Weiss, who manages Renda's three Pitts- 
burgh stations, had management on his mind early 
on. He became a GM in Florida at age 28 and was 
one of the early cluster GMs during a 12 -year run in 
Youngstown, OH in the '80s and '90s. Larry grad- 
uated from Allegheny College, and he epitomizes 
the work ethic of the Allegheny region while also 
reflecting the sensibilities his college is known for: a 

capacity for lifelong learning, the ability to manage, 
responsible citizenship and values. Larry is also 
happy to be home again in his beloved western 
Pennsylvania after stops in Michigan, Florida, 
Oklahoma and Massachusetts. Congratulations! 

I decided to enter the world of broadcasting 
because.... 

"Radio always held a fascination for me, 
especially as a youngster growing up in the New 
York area in the late '50s and '60s, when Top 40 was 
born and in its heyday. Of course, New York radio 
was very exciting to listen to. I was blessed to work 
in it on the career side." 
First job in broadcasting: 

"I got an overnight shift right after college 
locally at [Full Service] WMGW and [Beautiful 
Music] WZPR /Meadville, PA in 1976 at minimum 
wage: $2.25 an hour. I was ecstatic." 

Did you think your career would involve so many 
changes? 

"When I started, I had no master plan for the 
twists and turns that ended up taking place. I did 
have the goal and desire to be a manager, and that 
was something I was able to accomplish. I realized, 
as I think a lot of people have in this business, that - particularly when you're working for a com- 
pany that has groups of stations - invariably, your 
opportunities come, but with relocation as part of 
the deal." 
What have you learned from working in so many 
different situations? 

"It's nice, because each company has its own 
character and culture, and it's been helpful for me 
to see a number of different styles and ways of 
doing business. In some respects, I've been able to 
take the good from each of those situations and 
apply it." 

The most challenging aspect of being a GM is.... 
"I'm sure it's the same for me as it is for virtually 

everyone else: developing the property on the 
revenue side. We're doing well revenuewise, but 
there's certainly room for us to grow in terms of 
both ratings and revenue. You can never have too 
much." 
Who are your mentors? 

"There are two gentlemen from Regional who 
helped me get my career going: VP /Operations Ed 
Bernstein, from whom I learned the notion of doing 
things calmly and quietly, and Joe Dobosh, a 
longtime broadcaster and GM himself, who taught 
me many valuable lessons, including the impor- 
tance of having the right people." 

What do you look for in good employees? 
"The sense of passion and pride that they bring 

to their jobs. Those are two very important qua- 
lifies. You need to look for people who are at least 
somewhat competitive and will do whatever is 
necessary to achieve a successful result. You need 
the kind of people who aren't looking at the clock 
and who think that being out at a remote on a 
Saturday morning for four hours filling up 
balloons or handing out bumper stickers is 
absolutely the most exciting place on earth to be." 

How would you describe your management style? 
"In general, I think people would characterize 

me as a facilitator manager, as opposed to a dic- 
tatorial manager. I try to hire great people, and, 
hopefully, we have an environment where they 
can develop their own skill sets. All managers in 
this day and age are certainly responsible for 
making sure the department heads working 
under them are constantly challenged to do better 
and trained to do better." 

How are you able to compete so successfully 
against clusters owned by Clear Channel and 
Infinity? 

"It certainly is challenging. On the program- 
ming side, we've been successful with all three 
stations because we have an owner who rec- 
ognizes the value of localism and local program- 
ming to generate stations an audience will 
respond to. WJAS morning man Jack Bogut and 
Bill Cardille in middays are both legends here, 
and on WPTT we still have a lineup of locally 
based talk show hosts during the day. 

"On WSHH we've done a lot of work in the last 
six months researching our product to make sure it 
is targeted specifically to what's going on here. 
We're not being forced to air syndicated pro- 
gramming because of a parent corporation some- 
where that owns the tights and wants to clear the 
market. And we're not forced to import airshifts by 
voicetracking, which would detract from the local 
element we are trying so hard to capitalize on." 

If I weren't in the radio business, I'd probably be.... 

"More than likely, teaching American history, 
which was something in my mind early on as a 
possible career. However, my father advised me 
that being a teacher would be fine if I wanted to 
starve; that was actually one of the few pieces of 
advice I took seriously from him. But if you asked 
salespeople who have sat in on the sales meetings 
I've conducted for years, they'd tell you I'm a 
teacher at heart." 
You'd be surprised to know that.... 

"I don't have much of an ego. While I get a lot 
of satisfaction out of the job and position I have, I 

don't think any of it comes from the desire to 
glorify my own position or myself at all." 
Do you have a favorite website? 

"I check out several news and industry sites 
daily. Roy Williams has a great Wizard of Ads site 
at www.wizardofads.com." 

The GM Spotlight is selected by your nominations. Acknowledge the GM who made a difference in your career! 
E -mail nominations to jgreen t& radioandrecords.com. 

JUNE PROMOTIONAL CALENDAR 

Adopt a Shelter Cat Month 

Cancer From the Sun Month 

Child Vision Awareness Month 

Children's Awareness Month 

Dairy Month 

Fireworks Safety Month 

Gay and Lesbian Pride Month 

International Men's Month 

National Iced Tea Month 

National Rivers Month 

National Rose Month 

National Safety Month 

National Trails Day 

Sports America Kids Month 

Perennial Gardening Month 

Turkey Lovers' Month 

School's out for summer break 

Student Safety Month 

Vision Research Month 

1 -7 International Volunteers Week 

1 -7 Special Education Week 

1 -7 Stepparents' Week 

1 -9 National Fishing Week 

2 -8 National Headache Awareness Week 

2 -8 National Hug Holiday Week 

3 -10 National Homeowners Week 

5 -12 Black Single Parents Week 

8 Belmont Stakes 

9 Abused Women and Children's Awareness Day 

9 -15 National Flag Week 

10 -16 Meet a Mate Week 

10 -16 National Little League Baseball Week 

10 -16 National Men's Health Week 

14 Family History Day 

14 Flag Day 

14 -16 Dollars Against Diabetes Day 

15 Join Hands Day 

16 Family Awareness Day 

16 Father's Day 

16 -22 National Forgiveness Week 

18 National Splurge Day 

21 Baby Boomers Recognition Day 

21 Summer begins 

21 Take Your Dog to Work Day 

23 America's Kids Day 

23 Let It Go Day 

23 -30 Amateur Radio Week 

24 -28 Take Your Pet to Work Week 

27 Decide to Be Married Day 

27 National HIV Testing Day 

28 -July 5 National Prevention of Eye Injuries Awareness Week 

30 -July 6 Special Recognition Week 
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Conclave 2002 -The Learning Conference 

* Friends of the Conclave tuition, just $374. Tuition expires 7/1/02 
Foe details, call 952 -927 -4487 or visit ww'N.ttreconckaie.com 

These organizations are proud partners of the 2002 Conclave: 
All Access, Arbitron, RUS Radio, CRS, First MediaWorks, McGathy 
Promotions, Mediabase 24/7, Premiere Radio Networks, The 360 
Musk Group, and Tray Research. 

CONCLAVE 2002: RADIO RISING! 

AGENDA* 
WEDNESDAY, July 24, 2002 
KDWBNariety Children's Golf Tourney 

THURSDAY, July 25, 2002 
Registration Opens 

Silent Auction Opens 

ALL ACCESS PRESENTS CONCLAVE COLLEGE 

Creating Powerful Radio with Geller Media - Valerie Geller 

Show Prep Green Room with RCS' Toni Zarecki 

MAKING YOUR NUMBERS: Internet startegies for Ratings and Revenue 

with First MediaWorks' Mike Fisher, RAIN's Kurt Hanson. and 

radioparadise.com's Bill Goldsmith 

NAGOYA KELP AND SEAFOOD CONCERN, IN ASSOCIATION WITH KYOTO STEEL, 

OSAKA ELECTRONICS PARTNERSHIP, AND DEATH ROW RECORDS PRESENT 

TOMMY TAKASAKI'S SUPER HAPPY FUN SHOW, WITH SPECIAL GUEST HOST 

PAIGE NIENABER. 

SO YOU WANNA BE THE GM? with Emmis' Rick Cummings. Susquehanna's Dan 

Halyburton. and Clear Channel's John Gehron & Lee Clear 

THE 360 MUSIC GROUP PRESENTS THE ADULT RADIO UPRISING @ THE FINE LINE 

FRIDAY, July 26, 2002 
Friends of Bill W. 

CareerTRAK 101 

Concurrent Format Symposiums 

A QUESTION OF BALANCE: The Top 40 Sympsium 

CRS PRESENTS - OH ANSWERS, WHERE ART THOU ?: The Country Symposium 

A BLAST FROM THE PRESENT/The Retro Symposium with Consultant 

Chris Elliott 

OUT OF CONTROL? THE MORNING SHOW SPEAKS! 

Don Anthony rides herd on Bob & Sheri, Steve & DC, and T -Man 

GREAT FUNA BRIEF HISTORY OF THE MUSIC BUSINESS - Stan Cornyn 

Arbitron Presents Arbitron's PPM vs. The Diary: Station -By- Station Results - with 

Arbitron's Bob Michaels 

CRS PRESENTS: THE ART OF STORYTELLING with Paul Johnson! 

ARE THE BUCKS PASSING YOU? - Dr. Jon Najarian 

YEAH. BUT ITS ALREADY BEEN SOLD /Living With Sales Without Giving Away The 

Store - Rhody Bosley 

Concurrent Format Symposiums 

MAKING YOUR STATION LEGENDARY: The Rock Format Symposium 

HOW HARD CAN THIS THING GET ?: The Adult Contemporary Symposium 

TALK AIN'T CHEAP. ITS PRICELESS: The News/Talk Symposium with Greg Moceri 

CareerTRAK 201 

MCGATHY PROMOTIONS PRESENTS THE ROCK RADIO UPRISING AT THE QUEST 

THE COUNTRY RADIO UPRISING AT THE FINE LINE 

SATURDAY, July 27, 2002 
Friends of Bill W. 

CareerTRAK 301 

Concurrent Format Symposims 

The Contemporary Christian Symposium 

The Hispanic Format Symposium 

CAPTURING LIFESTYLES: The Alternative Symposium 

TOMORROW'S BEST JOBS & BUSINESS OPPORTUNITIES: The Internet Is Radio's 

Future with RAIN's Kurt Hanson 

THE NATIONALLY SYNDICATED PHIL HENDRIE KEYNOTE: "Finding Your Voice. Even 

Though Your PS Is A Loser' 

MAKING LOCAL MAGIC - Phil Hall and Kipper McGee 

CRS PRESENTS 90 GREAT IDEAS IN 90 MINUTES: The CRS Session! 

DO SOMETHING ABOUT IT! /MEDIA ACTIVISM - Danny Schechter 

R- E- S- P- E -C -T! The Rhythmic T40/Xover Symposium 

THE TRIPLE A ROUNDTABLE with Tom Tueher and Friends 

CareerTRAK 401 

BDS RADIO PRESENTS THE DOME RUN! 

THE 360 MUSIC GROUP PRESENTS THE SATURDAY MUSIC UPRISING AT THE 

FINE LINE 

SUNDAY, July 28, 2002 
ARBITRON PRESENTS THE GETAWAY BRUNCH 

'Agenda is subject to change without notice. 
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THE ABC'S OF SALES OBJECTIONS 
By Irwin Pollack People often dread hearing 

any fussing, griping, grum- 
bling, complaints, criticisms, 
negative comparisons, excuses or 
other general reasons someone 
doesn't want to buy. In sales, all 
such reactions are referred to as 
one of three things. 

1. An objection. This is an excuse 
from someone who doesn't want to 
buy that can be overcome. For ex- 

ample, "I can't afford it." 
2. A condition. This is a valid reason someone won't 

buy that you cannot overcome. For example, "The IRS 

just froze our accounts. I can't do it now unless you'll 
extend my payments until June 2007." 

3. A stall. This is an ongoing extension of the deci- 

sion. For example, "Let me think about it. Call me next 
week" - for 13 weeks in a row. 

WHY PEOPLE OBJECT 

Now that we understand what objections are, we 
need to discuss why people object. Next time your 
manager or team leader asks, "Did you get the order ?" 

and the answer is not yet yes, remember that there are 
many reasons people object. When you don't get the 
business, ask yourself which of these applies. 

Time and work pressure. The customer might feel 

you have a great station or product but can't slow down 
long enough to focus on the details. To address this, 

design, then practice, drill and rehearse a results - 
oriented script that gets you to the decisionmaker faster 
and takes less of that person's time. 

Complacency. The customer says, "We're happy 
with what we have now." Push these prospects out of 
their comfort level, hold their hands and walk them up 
to the next step in business. Ask, "As we get closer to 

2003, what steps have you or your company taken to 
become more efficient ?" 

Your price is more than the customer can pay. They 
love it, but they don't have the funds to buy it. You can 
reply to this by putting more of your presentation's 
focus on value and moving the conversation away from 
price. Break costs down to the ridiculous. An investment 
in WVUU is not $2,500 a month, it's $577 a week or $82 

a day. Remind the prospect, "For the cost of a big bus- 
iness dinner, you can eat your competition for lunch." 

Your price isn't being measured against value. The 

prospect knows that your price is a bit high compared to 
others but hasn't compared the value of your product to 
those of your competitors. Push five or 10 unique 
advantages of using you rather than your competitors. 

The prospect has had a bad experience with radio 
in the past. Ask, "Have you ever had a bad meal at a 

restaurant? Did you ever go out to eat again ?" 

Fear of criticism. Even a marketing director 
might fear co-workers will laugh at them or the boss 
might yell at them for agreeing to go with something 
different from "what we've always done." Show 
these prospects how they can look like a hero to the 
boss. 

An honest lack of need for advertising or market- 

ing. For these prospects, design a "10 Reasons to Ad- 
vertise" list. Make this the No. 1 sales tool you use on the 
phone and with clients face to face. 

The prospect is not qualified. This was a poor 
selection of prospect -a guy who sells flowers on a cart 
on a street comer may not be as qualified as the new 
four -unit florist chain in town. Design a "scorecard" on 
which you assign points to prospects to evaluate their 
likelihood to buy. 

Objections, conditions and stalls are the everyday 
challenges and problems salespeople are hired to 
overcome. To report, "The client said X," or, "She said 
this is why they won't buy," is simply not sufficient. Our 
job is to overcome those hesitations and get the prospect 
to buy. 

GENERAL RULES FOR HANDLING OBJECTIONS 

1. Listen to the entire objection before responding. 
Nobody wants to hear, "Yeah, but...," and it will only 
make it appear that you're getting defensive. What your 
client has to say is more important than your reply. 

2. Paraphrase or repeat the objection. Show the 
prospect you understand, then show them that you're 
on their side. 

3. Find the real problem. Get to the root of the matter. 
What your reluctant prospect says may not be the truth. 
(Yes, buyers can be liars.) In your social life, do you 
believe that the real issue is that someone has to wash her 
hair? Or is the real issue that she doesn't want to spend 
time with you? 

4. The actual smoke -out. This is the process of going 
back and forth between the prospect's logic and yours 
and between what they say and what's real (which is 

what you want them to believe). 
5. Get new information. When you have enough 

information in your favor, you'll be in the position, like 
an airline pilot, to bring the sale in for a nice, smooth 
landing. 

WHEN ALL ELSE FAILS..,. 

1. Seem confused. This will get you a much more 
direct answer. 

2. Emphasize the cash flow generated by your station, 
and move the conversation away from cost. 

3. Start talking successes. Success stories must be 
recorded. We cannot let them go out into the ozone, 
never to be heard again. Get letters from decisionmakers 
in a variety of categories with specific facts and figures. 

4. Use the "Feel, Felt, Found" technique. Offer em- 
pathy, then a success story. "I know how you feel. Others 
have felt the same way. After they signed up with our 
station, here's what they found." 

5. Throw the decision in the prospect's lap. If you're 
talking to the true decisionmaker, they are probably 
successful and love helping others. Ask, "If you were in 
my shoes, and you wanted another happy customer 
with the station, what would you do ?" 

Radio sales and management trainer Irwin Pollack 

(www.irwinpollack.com) conducts on -site seminars and 

in -house training. He can be reached at 888 -723 -4650 

or irwin @irwin pollack.com. 

Countdown 
To The 

People Meter 
THE PEOPLE METER IS ON THE WAY 

Arbitron's Portable People Meter 
goes live in 2003! This series is 
designed to answer your ques- 
tions and address your concerns 
about this exciting new method of 
ratings measurement. The first 
few weeks will cover the basics on 
exactly what setting up and using 
the PPM system entails for radio 
stations and for panelists. 

Q: What are the end -user components of the 
Portable People Meter, and what setup is required of 
the household? 

A: Every person age 6 and older in each panel 
household receives an individual Portable People 
Meter and his or her own meter recharger unit, and 
each household receives a household collector unit. 
Each person simply plugs the recharger into a 
standard electrical outlet in their bedroom, while 
the household collector unit plugs into an electrical 
outlet and a phone jack anywhere in the house. The 
collector unit downloads the information from all 
the PPMs docked in the rechargers and uses the 
phone line to transmit the combined data back to 
Arbitron. The system easily integrates into a regular 
telephone setup. 

Together the PPM units function like a local area 
network. They communicate through each 
household's existing wiring, so panelists don't have 
to install special wiring or additional connections. 
The PPM system is plug- and -play, and it arrives with 
simple written and illustrated instructions. 

Panelists can also call Arbitron's Panel Relations 
Group for telephone -based support. The Panel 
Relations Group has already worked with 6 -year- 
olds, senior citizens and harried business -executive 
panelists who easily set up their families' meters. 
Arbitron has found that most panelists install their 
equipment within a day or two of receiving it and 
find the process easy to complete. 

Q: What equipment do radio stations use? 
A: Each station has two pieces of equipment: 
1. A PPM encoder, which inserts the station's 

unique PPM code into the station's audio. 
2. A PPM encoder monitor, which monitors the 

on -air signal to ensure the code is being properly 
broadcast. 

Station engineers requested that Arbitron 
develop the encoder monitor so they can be sure 
their stations are continuously sending out the 
encoded signal. The monitor automatically alerts the 
engineer or the person on the air if the encoder 
stops working. 

Arbitron has been encoding radio stations in 
Baltimore without interruption since 1997, so there 
are no major concerns about the encoder's reliabil- 
ity, but, of course, it is vital that the stations 
themselves be able to verify that their codes are 
continuously being broadcast. 

Have a question about Arbitron's Portable People 
Meter ?E- mailJefGreen atjgreen @radioandreoords.com. 
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T.J. Martell Foundation 
for Leukemia, Cancer 

and AIDS Research 
FOUNDED BY THE MUSIC INDUSTRY 
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Ashanti and Musiq 

Special Guests include 
Robert Townsend, 

Jaared and Marcus Johnson 

i 
HILTON NEW YORK 

1335 Avenue of the Americas 
- . L 

Tuesday, June 1 1 , 2002 

A CURE WOULD BE MUSIC TO OUR EARS. 

For tickets or more information 
please contact the Foundation at (212) 833 -5444 

www.TJManellFoundation.org 

3J 2002 Sony Music Entertainment Inc. 
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management marketing sales 

WELCOME TO THE RADIO EXPERIENCE 
Elf you still think you're selling a hot music mix, you're in trouble. 

By Steve Stockman 
There are two super- 
markets in my neigh- 

borhood. Ralphs is a big, 
shiny store, open 24 hours, 
with tons of selection and 
low prices - that is, if you 
carry a club card. I fre- 
quently forget to carry mine, 
so I pay more for things I 
need than other people do, 
which really pisses me off. 
And, because Ralphs is so 
big, I can never find any- 
thing. The employees fre- 
quently can't, either. There 
are never enough checkout 
lines open, and the wait is 
always too long. Every time 

I leave Ralphs, I'm angry about something I've ex- 
perienced. 

Gelson's isn't as big as Ralphs, the selection is smaller, 
and it's more expensive. It doses at 10pm. But if I can't 
find something, an employee walks me to where it is and 
cheerfully hands it to me. The checkout lines are never 
long. If a checkout person's line is empty, he or she will 
step to the end of the counter and look for customers to 
help. Gelson's has wood-fired stoves in the back making 
pizzas to order and a great deli counter. Every afternoon 
from 4 -6:30, a guy in a white chef's hat cuts roast beef, 
turkey and ham slices that I can take home and feed the 
kids. When I leave Gelson's, I'm in a good mood. 

As you may have guessed, I always go to Gelson's 
first - even though it's more expensive. The reason? 
My experience at Gelson's is better. Do I mind paying 
more for my groceries? Not at all. I pay nine dollars to be 
entertained by a two-hour movie experience. What's a 
couple of bucks extra to have a pleasant 45- minute 
shopping experience? Others must feel the way I do, 
because Gelson's is one of the most profitable grocery 
chains in America. 

Welcome to the experience economy. 

THE EXPERIENCE ECONOMY 

According to Jim Gilmore and Joseph Pine II in their 
August 1998 Harvard Business Review article, we live in a 
world where excellent goods (like a great assortment of 
groceries) and services (like low prices) are not enough 
to make you a leader in your market. You need to 
provide an experience people remember and want to 
repeat. 

What does this mean for radio? It means that if you 
still think your station's selling a hot music mix, you're 
in trouble. The fact is, there's nothing unique or com- 
pelling about music. Listeners can get the mix they want 
on the Internet, via satellite or at a music store - without 
commercial interruptions. What's more, any music mix 
you think of can be copied by your competitors almost 
instantly. 

Songs are goods - commodities -just like groceries 
in a grocery store. Similarly, features like "More 
variety," "10 in a row" and "Traffic every 10 minutes" 
are services. They're convenient, appealing ways you 
sell your goods, just like "low prices" and "open 24 
hours" are in the grocery industry. The problem for 
radio and grocery stores is that everyone in the industry 
has the same or similar- sounding services, and the 
audience or customer knows it. These services no longer 
give either business a competitive advantage. 

So how do you win customers and market share in an 
environment in which you're no longer competing with 
goods and services? You make your radio station 
greater than the sum of its parts. 

Marketers must use goods and services to, in Gilmore 
and Pine's terms, stage an experience for the customer. 
Gelson's creates a package of goods and services that are 
"staged" - woven together and themed - around an 
experiential promise to the customer. Gelson's stores 
promise to save you time. They deliver on this promise in 
every aspect of your experience. When customers hear 
Gelson's slogan, it makes sense, because it sums up their 
experience at the store: "We take the time so you don't 
have to." 

CREATE THE EXPERIENCE 

Creating a truly memorable experience is an art, and art 
is a combination of talent and hard work. Think of the 
creativity that goes into your favorite experiences: a great 
movie, a spectacular restaurant, a memorable theme park 
or an engaging retail environment. It ain't easy. 

Whether you consider yourself an artist or not, you need 
to start thinking like one to win. Here are some steps to help 
you turn your radio station into a memorable experience. 

Learn about your target's experiential needs. Knowing 
which duster listeners fit into isn't enough in the experience 
economy. Dispense with cookie -cutter research and find 
new ways to take a good, hard look at your target listeners' 
world. How and when does your target listen to 
entertainment? Do they use their iPods while they mow the 
lawn? Do they listen to satellite- delivered music during 
Sunday brunch or tune in to webcasts at the office? 

Why do they use radio? To feel linked to their peers? For 
background music at work? To pass the time during rush 
hour? To get news? What experiences do the listeners have 
with your station? What are their frustrations? What do 
they love about it? Do they trust you? Do they understand 
what you're trying to do? 

Crystallize your experiential promise. Now that you 
know your target listeners better, what experience can you 
provide that will meet their real needs? Careful here; most 
of us in radio are conditioned to think that all listeners need 
is the right mix of music. To get past that mental barrier, the 
first step is to try to think like the target audience. "What 
experience do I want to have that radio might be able to 
provide ?" 

Here are some possible answers: 

Pick me up and make me feel good 

Relax me 

Move me to sing along 

Wake me up and energize me 

Make me feel like I did in high school 

Pump me 

Chill me out 

Make me feel sexy 

Make me laugh 

Make me think 
Make me feel like dancing 

Shock me 

Affirm me 

Include me 

Empower me 

Flip those desired experiences around to the radio 
station's point of view, and they become your 
experiential promise to your listeners. Here's a promise 
from a major- market morning show launching this 
summer: "We will share truths about ourselves with 
you, be real with you, make you laugh and boost your 
spirits." 

STAGE YOUR PROMISE 

Got your experiential promise? Now stage your station 
around that promise and make your listeners' experience 
powerful enough that they'll be dying to tell their friends 
about you. Do a complete, top-down re- examination of 

your station, looking for every opportunity to deliver a 
better experience. 

Think about the customer experience first, then 
about features and benefits. Take a look at everything 
you do in terms of the situation in which it will be 
consumed. Gelson's thinks about "rush home and feed 
the kids," not "meat." Will the experience your station 
offers be different if you think about "romantic time for 
two" instead of "playing love songs" or "driving home 
in rush hour" rather than "four in a row "? 

Identify positive and negative cues, and get rid of 
the negative ones. What are you doing now that sup- 
ports your theme? What are you doing that detracts? 
Do your contests enhance your experience, or are they 
just add -ons? Do your jocks relate to listeners in a way 
that supports your experiential promise? Does all your 
on -air marketing tie in to the same theme? 

Use surprise, intrigue and, at times, provocation to 
stage your experience. Twenty years ago, then -con- 
sultant (now XM guru) Lee Abrams coached his AOR 
clients: "Surprise them. Just throw on an album side 
once in a while." What is your radio station doing to 
avoid becoming audio wallpaper? 

Be obsessive about the details. When you give away 
tickets, do you make your time -starved listener pick 
them up at the station, or do you trade with a messenger 
service to deliver them? The first is an inconvenience, 
the second an example of staging an experience. 

Strive for holistic experiences that dazzle the senses, 
appeal to the heart and challenge the intellect. Staging 
WMXJ /Miami's experiential promise to "Reconnect 
you to memories, music and friends," PD Bob Hamilton 
created an on -air contest tied in to the station's "Sing 
Along Wrong" TV campaign. Listeners called with 
stories (and to demonstrate) how they sang the wrong 
lyrics to their favorite oldies. 

Apply imagination to your marketing. Once you've 
made sure every moment of your on -air programming 
is staged to maximize the station experience, it's time to 
start marketing. The first, most overlooked place to 
market your own air. Use promos, liners, atmospherics 
and air talent to reinforce what the audience is hearing 
and help them remember the experience. 

Off -air, learn to intrigue your audience. "We play 
music from X, Y and Z" isn't an experience. Seduce list- 
eners with a sample of the attitude, emotion, personality, 
entertainment and music - the artistic combination - 
that is the experience of listening to your station. 

Throw out the old rules when you're marketing an 
experience. That's what WDRV (The Drive) /Chicago 
did when it decided to create a TV campaign that was 
the essence of the station experience. The result a spot 
that has the logo in it only once, for a few seconds at the 
end, doesn't talk about the artists the station plays, 
doesn't tell people to listen and has only one word of 
spoken copy other than the station's name. 

"We didn't want it to look like a typical spot that 
promised the world and delivered nothing," says Drive 
VP /Programming Greg Solk. The campaign makes the 
audience feel like they've experienced the station in 30 

seconds. It intrigues them and makes them want more, 
and it works. Nine months after launch, The Drive was 
No. 1 in its target, men 25-54, and this past winter it was 
No. 3 among all adults 25-54. 

Steve Stockman is President of Custom Productions, 

a Santa Monica, CA -based company that creates 
marketing strategies and television campaigns for 

entertainment -based clients. Reach him at 310 -393- 

4144 or steve@customproductions.tv. 
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The Death 
Of The CD 

At last week's Emerging Artists & Technol- 
ogy in Music Conference in Las Vegas, Miles 
Copeland, the man who 
brought you Sting and 

IRS Records and who is 

now the CEO of Ark2 1. 

save a stirring eulogy to 

the compact disc. He 
said, "The CD is dead." 

A fairly provocative 
and disturbing statement 

from a man whose ca- 
reer has been spent on David Lawrence 
the bleeding edge of the 

punk movement and the British reinvasion and 

reinvention of the '80s. He's predicting the re- 

definition of the very technology we use to lis- 
ten to music. 

It's easy to spout off about a revolution here. 

a death there, the birth of a new industry over 
here, but goading the audience wasn't Cope - 

land's goal. He was not just trying to shock or 
get headlines. He was throwing his hands up 
and declaring that, sooner or later, the major 
labels need to embrace the fact that, because 
of the 'Net, their beloved five -inch plastic disc 
is no longer necessary. Their relationships with 
their artist rosters have to change if they want 

to continue to make money. 

"You're going to have to become true part- 
ners with your labels," he told the assembled 

unsigned bands, who were all hungry for any 
guidance they could get about acquiring a re- 

cording contract. "But you will have an advan- 
tage: You're hungry and agile. and the major 
labels will have to get that way if they want 

to succeed. They'll have to be willing to give 
away the music and push other parts of your 
careers - the concerts. the merchandising, the 
Internet revenues - and then share in the 

monetary success on the back end." 
Copeland also outlines the guerilla tactics 

the 'Net is making possible, such as building 
a regional, national or worldwide following 
through websites, mailing lists and live perfor- 
mances streamed online. He described how he 

takes artists who may not have backing bands 

and combines them with full bands who open 

shows, then act as the single artists' band for 
a tour, and he explained how those combina- 
tions can take advantage of both artists' Inter- 
net followings. 

But Copeland's most powerful message was 

about removing impediments. "You think 
you're committed now. 

that you'd be willing 
to sacrifice everything 
for your music. but 
you're probably not," 
he warned. "You sign someone. and they say 

they'll do anything necessary, they'll go any- 
where. But then you find out this one's got a 

baby, that one won't double up in a hotel room, 
and this one doesn't do computers. You must 
be ready to do anything, anytime, anywhere to 
get ahead. You must be 'Net- savvy. You must 
be willing to move with the technology. And 
if that means giving away MP3 files online be- 

cause CDs are dead and then making your 
money playing live and selling T- shirts, that's 
what you have to do." 

David Lawrence is heard daily on more than 150 radio stations 

on his nationally syncicated shows: Online To- night. a nightly 

high -tech and pop culture talk show: the East Coast morning 

dove news slot for CNET Radio and XM's Channel 130: and Net 

Music Countdown, the official countdown tar music heard via 

the Internet. He is based in Washington, DC and is heard on 

hundreds of stations including WGN/Chicago, KFBKiSacra- 

mento and WBT -AM & FM/Charlotte. You can reach him at 

david®netmusic countdown.com or by calling 600- 396 -6546. 
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CHR/Pop Urban 
LW TW 

1 1 - 2 

ARTIST CDTitle 

ASHANTI Ashanti "FOOlish" 

EMINEM The Eminem Show/ "Without" 

LWTW 

1 1 

2 2 

ARTIST CDnide 

ASHANTI Foolish/ Foolish" 

ALICIA KEYS Songs In A Minor/ "How" 

5 3 PINK Missundaztood/ "Don't" - 3 EMINEM The Eminem Show/"Without" 

4 4 SHERYL CROW C'mon. C'mon/ "Sun" 3 4 MARY J. BLIGE No More Dramar"Rainy" 

2 5 VANESSA CARLTON Be Not Nobody/ "Miles" 6 5 JENNIFER LOPEZ J. Lo/"Funny," "Alright" 

3 6 NICKELBACK SilverSide Up/ "Bad" 4 6 LUDACRIS Word Of Mout "Saturday. - "Move' 

7 7 SHAKIRA Laundry Service/ "Clothes" 7 7 ANGIE STONE Mahogany Soul/ "Wish" 

10 8 JA RULE Pain Is Love/ "Time" 9 8 FAITH EVANS Faithfully/ "Love" 

11 9 CELINE DION A New Day Has Come/"Day' 8 9 USHER 870 //"Call" 

8 10 PUDDLE OF MUDO Come Clean/"Blurry' 11 10 ANN NESBY Put It On Paper/ "Paper' 

6 11 LUDACRIS Word 01 Mou // "Roll." "Saturday" 15 11 JA RULE Pain Is Love/"Down" 

11 12 NO DOUBT Rock Steady / "Hella" 10 12 JAHEIM Ghetto Love/ "Anything" 

14 13 FAT JOE J.O.S.E. / "Luv" 13 13 GLENN LEWIS World Outside My Window /"Forget" 

13 14 CRAIG DAVID Born To Do Ir/Vaticine" 12 14 JAY -Z Blueprint "Song" - 15 CHAD KROEGER Spider-Man/"Hero" 14 15 JOE Better Days/ "Woman" 

19 16 JENNIFER LOPEZ J. La' Funny," "Alright" 5 16 'N SYNC Celebrity/ "Girlfriend" 

17 17 LINKIN PARK Hybrid Theory/ "End" - 17 MUSIO Jusliser' "Halfcrary" 

16 18 ENRIQUE IGLESIAS Escape/"Escape' 19 18 LUTHER VANDROSS Luther Vandross/ "Rather" 

20 19 MICHELLE BRANCH The Spirit Room/"Wanted" 17 19 MR. CHEEKS John P. Kelly/lights" 

12 20 G00 GOO DOLLS Guttedbwer/ "Gone" 18 20 MAXWELL Now.' "Work" 

Country 
LWTW ARTIST CDTIIe 

1 1 ALAN JACKSON Drive/"Drive 

2 2 KENNY CHESNEY No Shoes, No Shir.J "Young," "Stud" 

3 3 BRAD PAISLEY Part II/"Miss" 

6 4 GEORGE STRAIT The Road Less Traveled/" Living" 

5 5 EMERSON DRIVE Emerson Drive/-Sleeping" 

7 6 TRAVIS TRITT Down The Road I Go /"Modern" 

9 7 CAROLYN DAWN JOHNSON Room With View/ -Want" 

8 8 TOBY KEITH Pull My Chain/ "List" 

4 9 TOMMY SHANE STEINER Then Came The Night "Ange. 

10 10 RASCAL FLATTS Rascal Flatts "Movin"' 

14 11 TRICK PONY Trick Pony/ "Just" 

11 12 STEVE AZAR Waitin' On Joe/"Don't" 

13 13 KELLIE COFFEY When You Lie Next To Me /"Lie" 

15 14 KEVIN DENNEY Kevin Denney / "Jessie' 

12 15 LONESTAR Im Already There/ "Day" 

17 16 TAMMY COCHRAN Tammy Cochran/"Cry" 

16 17 WILLIE NELSON The Great Divide /"Mendocino' - 18 BROOKS & DUNN Steers 8 Stripes/"Heart" - 19 TRACY BYRD Ten Rounds/"Ten" 

19 20 GARY ALLAN Alright Guy / "One" 

LW TW 

1 1 

2 2 

3 3 

7 4 

5 5 

6 6 

4 7 

9 8 

8 9 - 10 

11 11 - 12 

10 13 

12 14 

13 15 

16 16 

14 17 

17 18 

- 19 

15 20 

Hot AC 

Smooth Jazz 
LWTW ARTIST CD/Title 

1 1 CELINE DION A New Day Has Come/"Day" 

2 2 MORAN JONES Come Away With Me/ "Why 

3 3 ENVA A Day Without Rainr-Time" 

15 4 BRIAN CULBERTSON NiceAndSlow/ "About: "Without 

4 5 ALICIA KEYS Songs In A Minor/ Fallin " 

7 6 KIM WATERS From The Heart/'Dawn," "House" 

6 7 CRAIG CHAOUICO Shadow& Light/iuminosa" 

5 8 RICHARD ELLIOT Crush/ "Shotgun" 

8 9 ALFONSO BLACKWELL Reflections/ "Shuffle" 

10 10 DAVID BENOIT Fuzzy Logic/"Snap" 

11 11 CHRIS BOTTI Night Sessions/"Through" 

12 12 STEVE COLE Between Us/"Into" 

14 13 WAYMAN TISDALE Face To Face/ "Hide" 

13 14 JOYCE COOLING Third Wish/"Daddy-0" 

1515 PIECES OF A DREAM Acquainted Kdh The Nghl/VTisior 

- 16 BRAXTON BROTHERS Both Sides/ "Whenever" 

18 17 PAUL TAYLOR hypnotic/ "Hypnotic" 

19 18 RUSS FREEMAN To Grover With Love/ "East" 

17 19 JEFF GOLUB DOItAgain "Cake" 

- 20 RICK BRAUN Kisses In The Rain/'Night" "Use" 

Alternative 
ARTIST CD/Title LWTW ARTIST CD/Tide 

VANESSA CARLTON Be Not Nobody / "Miles" 3 1 PUDDLE OF MUDO Come Clean "Blurry," "Drift" 

SHERYL CROW C'mon, C'mon/"Soak" 2 2 SYSTEM OF A DOWN Toxicity/ "Toxicity" 

ALANIS MORISSETTE Under Rug Swept/"Hands" 1 3 NICKELBACK Silver Side Up/"Bad" 

MICHELLE BRANCH The Spirit Room/"Wanted" 7 4 CHAD KROEGER Spider-Man/"Hero" 

LINKIN PARK Hybrid Theory/ "End" 4 5 STAIND Break The Cycle/ "You. "Epiphany" 

NICKELBACK Silver Side Up/"Remind" 11 6 WEEZER Maladroit "Dope" 

GOO GOD DOLLS Guttedlower/ "Gone" 5 7 LINKIN PARK Hybrid Theory/ "End." "Papercut" 

PUDDLE OF MUDO Come Clean/ "Blurry" 8 BLINK -182 Take Off Your Pants And Jacket "FKsr 

CELINE DION ANew Day Has Come/ "Day" 6 9 JIMMY EAT WORLD Bleed._ /"Middle." "Sweetness' 

AVRIL LAVIGNE Let Gn"Complicated" 9 10 P.O.D. Satellite/-Youth," "Boom" 

JOHN MAYER Room For Squares'"Such" 13 11 HIVES Veni Vidi Vicious/hate" 

CHAD KROEGER Spider- Man/ "Hero" 10 12 H006ASTANK Hoobastank/ "Crawling. "Running" 

CREED Weathered/ "Sacrifice" 15 13 SUM 41 Spider -Man/"About' 

SHAKIRA Laundry Service/ "Clothes" 14 14 UNWRITTEN LAW Elva/ "Red" 

PINK Missundaztood/- Party. - "Get" 12 15 KORN Untouchables' "Slay" 

DISHWALLA Opaline/ "Somewhere' 16 16 JACK JOHNSON Brushfire Fairytales/ "Flake" 

SENSE FIELD Roswell/ "Save" 18 17 WHITE STRIPES White Blood Cells'Fell' 

NO DOUBT Fock Steady / "Baby." "Hella' 19 18 311 From Chaos/Amber" 

JACK JOHNSON Brushfire Fairytales/hake" 17 19 G00SMACK The Scorpion King/ "Alone" 

JIMMY EAT WORLD &leed American/"Middle" 20 DASHBOARD... The Places You Have..] "Screaming- 

E -charts are based on weekly rankings of CD sales, downloads and streams of artists online 
compiled and tabulated directly from the logfiles of reporting websites. Reporters include 
Amazon.com, AT &T.net, B &N Radio, BarnesandNoble.com (Frozen), BellSouth Radio, bolt Radio, 

CDNow.com, ChoiceRadio.com, Denver 93.3 Radio, DMX Music, Gracenote.com, iWonRadio, 

Launch.yahoo.com, MusicMatch, Music Choice, Radio.Beonair.Com, Radio Free Virgin, RealOne, 

Spinner.com, The RadioAMP Network, The Digital Music Network/DMN.com, and Voice Of 

America -Music Mix - Music Mix. Voice Of America -Music Mix is weighted based on traffic 
reports by web traffic monitor MediaMetrix. Charts are ranked with a 50/50 methodology of 

sales data and streaming /airplay data for the six reporting formats. © 2002 R &R Inc. © 2002 

Online Today. Net Music Countdown. 

Ah. 

41110 
gracenote. 

Hugo Cole 

General Manager /Data Services 

1vww.gracenote.com 

charts @gracenote.com 

Gracenote has well over 1 million unique daily 

users of the CDDB Music Recognition Service. 

Each time a consumer inserts an audio CD into 

a computer with a CDDB -enabled Internet con- 

nection, track information for that CD is dis- 

played on the user's computer or device, and 

the data is anonymously aggregated by CDDB. 

Here are the 50- most -played CDs last week: 

DIGITAL TOP SO" 
LW TW ART ST Album Title 

EMINEM The Eminem Show 

LIN IN PARK Hybrid Theory 

SYSTEM OF A DOWN Toxicity 

MOBY 18 

ASHANTI Ashanti 

NICKELBACK Silver Side Up 

BEATLES One 

CREED Weathered 

CELINE DION A New Day Has Come 

ALICIA KEYS Songs In A Minor 

SHAKIRA Laundry Service 

U2 All That You Can't Leave Behind 

ORIGINAL SOUNDTRACK Spider -Man 

ENYAA Day Without Rain 

MR. CHILDREN It's A Wonderful World 

JOHN MAYER Room For Squares 

BOX CAR RACER Box Car Racer 

BLINK -182 Take Off Your Pants 8 Jacket 

PUDDLE OF MUDO Come Clean 

LIMP BIZKIT Chocolate Starfish And... 

P.O.D. Satellite 

PINK Missundaztood 

LUDACRIS Word 01 Mouf 

DAVE MATTHEWS BAND Everyday 

NORAH JONES Come Away With Me 

STAMO Break The Cycle 

NO DOUBT Rock Steady 

USHER 8701 

JA RULE Pain Is Love 

ORIGINAL SOUNDTRACK Moulin Rouge 

LENNY KRAVITZ Greatest Hits 

CRAIG DAVID Born To Do It 

JIMMY EAT WORLD Bleed American 

1 1 

2 2 

4 3 

3 4 

5 5 

6 6 

10 7 

14 8 

7 9 

8 10 

13 11 

16 12 

9 13 

12 14 

- 15 

19 16 

25 17 

15 18 

21 19 

24 20 

11 21 

22 22 

20 23 

39 24 

17 25 

26 26 

38 27 

23 28 

33 29 

32 30 

31 31 

43 32 

- 33 

28 34 

29 35 

41 36 

36 37 

42 38 

35 39 

40 40 

- 41 

18 42 

- 43 

34 44 

30 45 

- 46 

- 47 

50 48 

47 49 

- 50 

Weeks On 

3 

79 

39 

3 

9 

38 

72 

28 

10 

49 

29 

85 

5 

65 

2 

9 

2 

51 

26 

86 

24 

22 

27 

62 

6 

54 

16 

34 

35 

31 

86 

25 

2 

PINK FLOYD Echoes (The Best Of Pink Floyd) 30 

ORIGINAL SOUNDTRACK O Brother... 

ENRIQUE IGLESIAS Escape 

JENNIFER LOPEZ J. Lo 

TOOL Lateralus 

KYLIE MINOGUE Fever 

BRITNEY SPEARS Britney 

COLOPLAY Parachutes 

VARIOUS ARTISTS Now That's What... 

MADONNA Music 

KAZUMASA ODA My Best 

WEEZER Maladroit 

SADE Lover's Rock 

LIFEHOUSE No Name Face 

SHERYL CROW C'mon C'mon 

INCUBUS Morning View 

GORILLAZ Gorrillaz 

25 

22 

47 

50 

14 

30 

29 

11 

81 

3 

3 

38 

21 

7 

24 

41 
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Island Appoints 
Chiappetta For 

Modern Rock Promo 
Christine Chiappetta has been 

named Sr. Director/Modern Rock 
Promotion for 
Island Records. 
She will work 
from Los Ange- 
les and report to 
Sr. VP /Promo- 
tion Ken Lane. 

"Christine is a 
perfect addition 
to the Island mod- 
ern rock team," 
Lane said. "She 

Chlappetta is a highly re- 
spected promotion executive on the 
rise and brings with her endless en- 
thusiasm and determination to break 
new artists. We are thrilled to wel- 
come her to our family." 

Chiappetta will focus on develop- 
ing Island's artists at the modern 
rock formats and will work along- 
side VP/Modem Rock Promotion 
Howie Miura. Chiappetta most re- 
cently spent three years as National 
Director/Modem Rock Promotion 
at Columbia Records. 

HBC 
Continued from Page 3 

will feature less pop and more love 
songs, it will still be international in 
its approach," Nava said, referring to 
K -Love's approach of playing artists 
from Mexico and other countries. 

Nava's entire career has been 
spent within what's now HBC's 
L.A. cluster. Shortly after starting at 
KLVE she became the sidekick to 
then- KTNQ/LA. morning host Hum- 
berto Luna. At the time KTNQ and 
KLVE were owned by the Cecil 
Heftel -led H &G Communications. 
She rose to PD ofKLVEin 1995 and 
shifted to KSCA in 1997, following 
Heftel's merger with Tichenor Media 
Systems, which created Hispanic 
Broadcasting. 

Austin began his career as a mu- 
sic coordinator at KMEL/San Fran- 

Under The Microscope 

Gold Circle Entertainment recently signed Las Vegas -based rock 
group Magna -Fi to its Gold Circle Records label. The group's debut 
CD, Burn Out the Stars, was produced by Paul Lani (Red Hot Chili 
Peppers, U2, David Bowie) and will be in stores July 16. The band's 
first single, "Where Did We Go Wrong ?" has been released to radio 
stations nationwide. Seen here at the signing are (1 -r) Magna -Fi mem- 
bers CJ Szuter and Rob Kley, Gold Circle Records CEO /President 
Rob Dillman and VP /A &R Mike Sikkas and bandmembers Mike Szuter 
and Charlie Smaldino. 

Kelly Now WGFX & WKDF/Nashville OM/PD 

'GFX becomes ` Rockin' Hits of the '80s and '70s' 

WKDF /Nashville PD 
Dave Kelly has been pro- 
moted to OM for the Cita- 
del Country outlet and sis- 
ter WGFX/Nashville, 
which flipped from Classic 
Hits to "Rockin' Hits of the 
'80s and '70s" on May 31. 
Kelly will also serve as PD 
for both stations. WGFX 
had been without a PD 
since Kidd Redd's depar- 
ture a few weeks ago. 

Kelly told R &R, "WKDF's staff 
is the best, and the station is sound- 
ing great. With it really rockin', I'm 
excited about having a chance to re- 
visit my early Rock radio days and 
have some fun with WGFX." 

Kelly spent 14 months as R &R's 

Ke Hy 

Music Meeting Marketing 
Director before becoming 
WKDF's PD in May 2001. 
Prior to his stint at R &R 
Kelly spent almost five 
years as PD of WSIX/ 
Nashville. Before moving 
to Music City he was PD 
of WKCN /Columbus, GA. 

Meanwhile, fom erWLfPI 
Philadelphia Asst. PD/ 
MD /middayer Kenny 
Walker assumes those po- 

sitions at WGFX, which also taps 
former WOCL/Orlando morning 
talent Joe Nasty for afternoon 
drive. Rick and Bubba will con- 
tinue in mornings at 'GFX. A new 
night personality will be named 
soon. 

cisco and entered L.A. radio as 
KKBT's PD in 1996. He later 
moved to crosstown KIBB to over- 
see its transition to Rhythmic Old- 

ies KCMG (Mega 100), then re- 
turned to KKBT as PD in May 
1999. He joined HBC/L.A. as OM 
in May 2000. 

EXECUTIVE ACTION 

Jones Media Networks Gives Murphy VP Stripes 

Jones Media Networks Director/Integrated Country Media Jim Murphy 
has been promoted to VP /Integrated Country Media. In addition to 

overseeing all programming decisions for the three 
Jones Radio Networks 24 -hour Country formats, 
Murphy will manage cross -platform utilization of coun- 
try music content for all JMN entities, including cable 
music -video outlet Great American Country and 
website CountryStars.com. Murphy will also act as 
the company's ambassador to the Nashville record- 
ing industry and oversee artist relations. 

"Jim has done an outstanding job fostering the 
growth and integration of our country media proper- 
ties," JMN President Jeffrey Wayne commented. "Un- 
der his leadership our Country radio networks, GAC 
and CountryStars.com have enjoyed unprecedented Murphy 
growth." 

A 26 -year industry veteran, Murphy joined Jones in 1994 as OM of the 
24 -hour "U.S. Country" radio format. He was also the founding Director/ 
Programming for GAC. His Country radio background includes program- 
ming posts at ABC Radio's Real Country Network, WBCSBoston (now 
WKLB), KFKF/Kansas City and WOKQ/Portsmouth, NH. 

"My eight years with Jones have been an incredible period of growth, 
starting with radio, then launching GAC and, most recently, adding re- 
sponsibilities with our Internet business," Murphy told R &R. "I'm thrilled 
by this promotion and grateful for the opportunity to work with [Jones 
International President/CEOand JMN Chairman] Glenn Jones, Jeff Wayne 
and the other members of our team in growing JMN into the leading inde- 

pendent country media company." 

Michaels Returns To Radio As KXMG PD 

After taking a break 
from radio and moving to 
Los Angeles, former KRBE/ 
Houston PD Jay Michaels 
has packed his bags and 
headed back to Texas, this 
time as PD of CHR/Rhyth- 
mic KXMG (Mega 933)/ 
Austin. 

"I've been waiting for 
the right opportunity to get 
back into radio, and this 

so it," Michaels told 
R &R. KXMG, which is owned by 
LBJ -S, flipped from Country 
KLNC in September 2001 and now 
plays such titles as Dirty Vegas' 

m 'Days Go By," DJ Samy's "Heav- 
en," Erika's "Relations" and No 

Mich heels 

Doubt's "Bella Good.- 
"The station reminds me of 

the classic Energy [KNRJ] 
in Houston," Michaels said 
"I truly believe that this for- 
mat is going to be big. We're 
playing all the big records. 
just like WPYM/Miami and 
WKTU/New York - ex- 
cept with a Texas vibe. 
We're already ahead of 
Clear Channel's CHR/Pop 
KHFI in the last book 18 -34. 

and Mega already has a full staff, ex- 
cept for mornings; that search will 
begin soon. Right now I'm concen- 
trating on the music, production and 
imaging and getting us out as much 
as possible." 

Get Offc, ttie F&t% Floor 
The production library for the imaging master 

7 "Since day one, Fif`- Floor ;. been one of my 
secret weapons. Please don't let anyone else 
know about your wonderful libraries." 

- Ski Herrero 
Head Chef, KLOS -FM Los Angeles 

FIFTH FLO ORTM 
PRODUCTION MUSIC LIBRARY 

For More Information, Call 800.280.1994 

PREiviiEREPRODUCrION PRErv,iEREPRODUCTION PREMiERERRODUCTION PRErv'iEREPRODUCTION PREiv,iEREPRODUCTION 

www.americanradiohistory.com

www.americanradiohistory.com


Ne wsbreakers June 7, 2002 R &R 19 

Conference 
Continued from Page 1 

there will be a considerable amount 
of consolidation among the top 20 
revenue -generating radio groups. 

The conversations we are having 
now are perhaps more interesting than 
they have been at any time in that re- 
gard," he said. "Frankly, I would be 

disappointed if Entercom did not end 
up acquiring at least one other corn - 
pany of scale sometime during the 
next year or two." 

While the concert business is caus- 
ing headaches for Clear Channel. that 
doesn't seem to be scaring Entercom 
away from it. Entercom Exec. VP/ 
CFO Steve Fisher told attendees his 
company thinks the concert industry is 

a nice complement to radio. We hap- 

pen to believe that there is validity to 
the notion that there are synergies be- 

tween the radio business and the con- 
cert- promotion business," he said, 
though he cautioned that it's too early 
to determine whether buying into the 

business would benefit the company. 
Fisher said that any investment would 
be small, not to exceed what the company 
would pay for a single radio station. 

Last month R &R reported that Enter- 

corn was a contender to buy House of 

Blues Concerts, and on that issue 
Fisher said that any interest in HOB 
would be only for the concert side of 
the business, not the restaurants or 
bars. 

Carrying on a mission he's pro- 
moted before, Cumulus CEO Lew 
Dickey told investors that newspapers 
are "getting away with murder" by 
commanding more than their fair 
share of local advertising dollars - 
money he believes could be scooped 

up by radio. He's especially focused 
on wearing away at newspapers in 
some of Cumulus' medium -sized mar- 

kets - Shreveport, LA; Tallahassee, 
FL; and Youngstown, OH - where 

newspapers pull up to 50% of the 
region's advertising. 

"These aren't little towns, they're 
small cities," Dickey said. "These are 

wonderful little businesses with a 

huge chunk of the local revenue pie 
sitting with the newspaper." Dickey 
believes that, as his company contin- 
ues honing its skills as an operator, its 

station clusters could be poised to 
compete with the newspapers. "Now, 
for the first time - in an organized 
fashion - we can go after that money," 
he said. 

While he may want their money, 
XM Chairman Gary Parsons directed 

Medina 
Continued from Page 3 

"I am excited to be given the op- 
portunity to work hand -in -hand with 
Steve Smith; he is somebody I have 

always looked up to in radio. The 
management team of Regional VPJD 
Freeman, VP /GM/Market Manager 
Susan Madigan and Alan Sledge are 

winners, and I am honored to join 
their team." 

Medina's other experience includes 
stints as Asst. PD/MD /morning driver 
at KHTN/Modesto, CA; MD /night- 
timer at KWIN /Stockton, CA; and 
swing talent at KHQT /San Jose. He 
began his career as a nighttimer at 

KHTN. 

Convention 
Continued from Page 1 

Sacramento Station Manager Curtiss 
Johnson, Susquehanna Atlanta Direc- 
tor /Programming Leslie Fram and 
CMT/MTV GM and former WNNX/ 
Atlanta PD Brian Philips. 

Moderating will be Pollack Media 
President Jeff Pollack, who this week 
shares his view of radio's position in 
the current multimedia landscape in 

an eye -opening and no-holds -barred 

interview with Alternative Editor Jim 
Kerr on Page 82. 

Meanwhile, we're pleased to wel- 
come the seventh annual Jacobs Me- 
dia Rock Summit to R &R Conven- 
tion 2002 on June 13. Think of it as 

an intensive workout for your mind. 
Key issues will be tackled head -on, 
and ideas you can implement when 
you get home are the name of the 
game. See Cyndee Maxwell's Rock 
column on Page 74 for a complete 
agenda. 

Coleco 
Continued from Page 3 

style and steadfast sales and audience 

focus have become instrumental to 
Radio Disney's growth and popular- 
ity in a relatively short time. This pro- 
motion recognizes J.P.'s many ac- 

complishments for the network, as 

well as his own continuing profes- 

sional success within the ABC Radio 
division and Walt Disney Co." 

Coleco joined Radio Disney as 

Asst. GM in 1998 after a stint at the 

consulting firm McKinsey & Co., 
where he focused on entertainment 
and high -tech firms. He began his ca- 

reer in new -business development at 

Disney and helped launch Canadian 
outlets of the Disney Store. 

Schmidt 
Continued from Page 3 

"My goal is to strengthen WSSR 
and give it a unique brand identity 
here in Tampa Bay," Schmidt said. 
"My wish is to take what has previ- 
ously been accomplished two levels 

upward. I'm also excited to be able to 
talk to some of the people I haven't 
talked to in a while and do some of 
the things that we could not do with 
98 Rock. Besides, since WSSR is a 

female -based Pop/Altemative station, 
this is a great opportunity to get in 
touch with my female side again." 

KJR-FM 
Continued from Page 3 

of '80s titles on KJR -FM's playlist, 
Grosenick said, 'Them is a sound that 

is associated with the '60s and '70s. 

and, regardless of the year that a record 

was releacrd, there is a certain sound 

that just fits. Like Oldies stations that 

started out calling themselves '60s sta- 

tions but were actually playing some 

'50s and some early '70s tunes, we are 

taking the same philosophy in adding 
in '80s records that match the overall 
sound of the station." Crosstown Old- 
ies KBSG and Classic Rock KZOK 
are considered KJR -FM's biggest com- 

petitors, Grosenick said. 

investors to listen rust and invest later. 

"Don't buy the stock until you've 
bought the product," he said. "Go buy 
the radio, listen to it for a while, then 

get into the stock." Parsons described 
this form of company research as "the 
cheapest due diligence you will ever 
do," referring to the approximate 
$300 cost of a satellite -ready receiver. 
"It's actually the most enjoyable due 
diligence in a company you will ever 
do," he boasted. 

Parsons was equally bullish on 
how his company is being run, espe- 

cially regarding its subscriber -growth 
potential. "Could we make bigger [sub- 

scriber] numbers and spend a lot more 
dollars? Absolutely," he said. "Are we 
going to? No." Parsons said the corn- 
pany likes its current path, feels good 
about its current subscriber estimates 
and is confident about how it's man- 
aging expenses. 

"We're going to ensure that we hit 
our numbers and do what we promise 
Wall Street. but do it in a responsible 
manner so that we're not just throwing 
dollars at the problem, trying to make 

sure that we hit the numbers," he said. 

While XM rival Sirius isn't slated 
to launch nationwide until July 1, 

Chairman/CEO Joe Clayton believes 
that his company already has XM beat 

when it comes to one component: mu- 
sic. "We are convinced that commer- 
cial -free music is our most important 
attribute," he said. Clayton rattled off 
findings from studies conducted for 
Sirius by the Yankee Group and 
Knowledge Networks that state that ri- 
val XM's music stations run more than 

six minutes of commercials per hour, 
while commercial radio stations aver- 
age 16-20 minutes of ads per hour. 

"Over 25 % -30% of the time you get 

no music at all [on terrestrial radio]," 
Clayton said. "We believe that's not ac- 

cx,ptable to a lot of customers." Clayton 
also bragged that all of his company's 
60 music channels are originally pro- 

grammed. While XM offers 71 music 
channels. some of them are rebroad- 
casts of terrestrial stations. 

Radio One programs some of XM's 
stations, but that company's President/ 

CEO, Alfred Liggins, steered clear of 
satellite radio in favor of boasting that 

his company's Urban -focused terrestrial 

radio stations enjoy an advantage over 
companies that target the growing His- 
panic demographic. Liggins said that 

African -American per capita income 

increased 58% from 1980 -2000. while 
Hispanic income growth during that 

time was around 27%. Liggins said the 

income growth among African Ameri- 
cans makes them attractive consumers 
for advertisers. "When we go out to ad- 

vertisers, we really play up the whole 
buying -power story," he said. "At the 

end of the day, what counts is whether 
or not you can drive consumers to re- 

tail locations." 

Christian- targeted Salem serves a 

niche market, and CEO Ed Atsinger 
believes advertisers trying to reach the 

market had precious few options be- 

fore Salem came along. 'There are all 

sorts of accounts out there that want to 
reach this audience that have not had 

the ability to reach it nationally," he 

said. "If you wanted to reach the con- 
servative Christian community nation- 
ally, there was no way to do it." 

He noted that direct mail and na- 
tional magazine advertising were the 

best options before Salem launched its 

nationwide radio network but says 
those outlets probably only generate 
7% -8% penetration of the audience. "It 
is now possible to place a single order 
with our rep firm, buy our network and 

get a national footprint on a very cost - 

effective basis," he said. 

Beasley President Bruce Beasley 
told investors there is room for their 
money to grow if they choose to in- 
vest in his company. He pointed out 
that over 405E of the company's sta- 

tion portfolio is in development, of- 
fering "tremendous upside potential." 
He noted that Beasley has been suc- 
cessful in increasing productivity at 

underperforming stations in several 
markets, including Los Angeles, 
Cleveland and Ft. Myers, FL. 

-R &R's Julie Gidlow and Mollie 
Ziegler contributed to this repon. 

Ackerley 
Continued from Page 1 

he told investors this week at the 
Deutsche Bank Media 2002 Con- 
ference in New York City. Mays said 
he hopes the FCC will either elimi- 
nate its "voice test" standard for 
how many independent media own- 
ers should exist in a market or at 
least broaden the 'voice" definition 
to include more than just radio, TV 
and newspapers. 

Still, while Mays is hopeful that the 

FCC will complete its review of me- 
dia- ownership limits before Clear 
Channel is forced to sell, he noted 
that the commission has "not moved 
very timely on anything in the past, 
so I don't have a tremendous 
amount of comfort there " If Clear 
Channel does have to sell, Mays 
says that the Ackerley TV stations 
have a high tax basis, which makes 
them a likely target for divestiture. 

-R &R's Joe Howard contributed 
to this report. 

Payola 
Continued from Page 1 

curtail payola. "[Payola] has been 
a problem within the radio industry 
for many years," he said. "It's an ab- 
erration of the record companies 
that pay independent promoters big 
dollars for getting records played, 
and it has - in certain instances - created some unfavorable as- 
pects of money and other benefits 
going to the people who are respon- 
sible for playing it." 

However, Mays said he believes 
some of the allegations - espe- 
cially those against his company- 

have been geared toward building 
support for the bill. "Clearly, as we 
get larger, we're much more vis- 
ible," he said. 'These are just things 
we have to deal with, and I think 
we're dealing with them in a very 
positive way. They, too, shall pass." 

Responding to a question about 
allegations that Clear Channel 
pressures artists to tour with its en- 
tertainment division by threatening 
to cut back airplay of their music 
on Clear Channel radio stations, 
Mays insisted that his company isn't 
"anti- artist," adding, 'What's good 
for the artist is good for us." 

Mays said that, while some in the 

record industry may think that his 
company has grown too big, he 
believes the company's size can 
afford the recording industry better 
efficiency and more services. With- 
out naming names, Mays said that 
after one female recording artist 
claimed airplay of her music had 
declined when she decided not to 
book her tour through Clear Chan- 
nel Entertainment, a report from the 
company's independent audience - 
research firm indicated that airplay 
of her songs increased on Clear 
Channel stations during her tour. 

- Joe Howard 

Transactions 
Continued from Page 6 

of R &R with a value of $5.9 million. The 
value of this deal has since been 
changed, based on information filed with 
the FCC and released on May 31. 

WNCC- AM/Barnesboro 
and WRDD -AM/ 
Ebensburg (Johnstown) 
PRICE: $320,000 
TERMS: Asset sale for cash 
BUYER: Cambria Radiowerks Inc., 
headed by President Michael Mc- 
Kendree. No phone listed. It owns no 
other stations. 

SELLER: Vernal Enterprises . 
headed by President Larry Schren- 
gocost. Phone: 724- 543 -1380 
FREQUENCY: 950 kHz; 1580 kHz 
POWER: 500 watts; 1kw day /4 watts 
night 
FORMAT: Oldies; Oldies 

KFYN- AM/Bonham 
PRICE: $50,000 
TERMS: Asset sale for cash 
BUYER: Bonham Broadcasting, 
headed by President Roy Floyd. 
Phone: 903- 583 -3151. It owns no other 
stations. 
SELLER: Witko Broadcasting LLC, 
headed by President Dick Wilkowskl. 
Phone: 903 -657 -4528 

FREQUENCY: 1420 kHz 
POWER: 250 watts day /148 watts night 
FORMAT: Country Oldies 

KRQX -AM & KYCX -FM/ 
Mexia 
PRICE: $121,000 
TERMS: Asset sale for cash 
BUYER: MJ Communications Inc., 
headed by President/Director Susan 
Cholopisa. Phone: 254 -562 -5328. It 

owns no other stations. 
SELLER: Groveton Broadcasting 
Group, headed by Station Manager 
Susan Cholopisa. Phone: 254 -562- 
5328 
FREQUENCY: 1590 kHz; 104.9 MHz 
POWER: 500 watts day /128 watts 
night; 2kw at 351 feet 
FORMAT: Country; Country 
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>1 C SATELLITE / 

Lori Parkerson 202 -380 -4425 
20on20 (XM20) 
Kane 
AVRIL LAVIGNE Complicated 

CREED One Last Breath 

DJ SAMMY 8 YANOU Heaven 

JOHN MAYER No Such Thing 

KELLY OSBOURNE Papa Don't Preach 

BPM (XM81) 

Blake Lawrence 
DJ ENCORE Walking In The Sky 

SHAKEDOWN At Night 

TALL PAUL Precious Heart 

Real Jazz (XM70) 

Maxx Myrick 
ANNA -LISA Shades Of Blue 

BRIAN BROMBERG Wood 
CURTIS STIGERS Secret Wood 

EDDIE PALMIERI La Perfecta II 

JOEY DEFRANCESCO The Philadelphia. 
LAVERNE BUTLER A Foolish Thing To Do 

PATTI AUSTIN For Ella 

PETER ELDRIDGE Stranger In Town 

REBECCA MARTIN Middlehope 

RUSSELL GUNN Blue On The D.L. 

TOM HARELL Live At The Village... 

The Boneyard (XM41) 

Charlie Logan 
AEROSMITH Lite 

ANDY TIMMONS Beautiful. Strange 

BRAND NEW SIN My World 

The Heart (XM23) 

Johnny Williams 
No Adds 

The Lott (XM50) 

Mike Marrone 
No Adds 

Watercolors (XM71) 

Steve Stiles 
JULIA FORDHAM Concrete Love 

NORMAN BROWN Just Chillin 

XM Cafe (XM45) 

Bill Evans 
BETH ORTON Daybreaker 

VIDA BLUE ilUa Blue 

XMLM (XM42) 

Eddie Webb 
No Adds 

X Country (XM12) 

Jessie Scott 
VARIOUS ARTISTS Sharp Dressed Men 

JIM LAUDERDALE Hummingbirds 

CHUCK PROPHET No Other Love 

MATT POWELL Ten Gallon Heart 

FLATLANDERS Now Again 

DAVE ALVIN I/GUILTY MEN Out In. 

OAVID ZOLLO The Big Night 

DJANGO WALKER Down The Road 

DAVID BAERWALD Her Comes The New... 

FLORENCE DORE Perfect City 

JOHN COWAN Always Take Me Back 

CARY HUDSON The Phoenix 

TODD SNIDER New Connection 
JAY BENNETT 8 EDWARD B The Palace At... 
DUB MILLER Post Country 
HAYSEED DIXIE Hillbilly Tribute To... 
JASON 8 SCORCHERS Wildfires 8 Misfires 

GARY STIER The Albatross 

TIFT MERRITT Bramble Rose 

LOS LOBOS Good Morning Arlan 
HAYES CARLL Flowers & Liquor 

JACK INGRAM Electrc 
WADE BOWEN f/WEST 84 Try Not To Hot, 

JM0 million moviegoers 
15.000 movie theaters 

1. AALIYAH More Than A Woman 
2. MARIO Just A Friend 

3. OUTKAST Land 01A Million Drums 
4. BOYZ II MEN The Color Of Love 

5. COUNTING CROWS American Girls 

MIDWEST 
1. MARIO Just A Friend 

2. JOSH GROBAN To Where You Are 

3. DJ ROGERS JR. Lonely Gin 

4. COUNTING CROWS American Girls 

5. ABEENA Ran 

SOUTHWEST 
1. AALIYAH More Than A Woman 
2. JOSH GROBAN To Where You Are 

3. LMNT Juliet 
4. MARIO Just A Friend 

5. OUTKAST Land Of A Million Drums 

NORTHEAST 
1. MARIO Just A Friend 

2. JOSH GROBAN To Where You Are 
3. COUNTING CROWS American Girls 
4. BOYZ II MEN The Color Of Love 

5. AALIYAH More Than A Woman 

SOUTHEAST 
1. JOSH GROBAN To Where You Are 

2. MARIO Just A Friend 

3. AALIYAH More Than A Woman 

4. COUNTING CROWS American Girls 

5. OUTKAST Land Of A Million Drums 

Music 
CHOICE' 

23 million homes 
27, 000 businesses 

Available on digital cable and DirecTV 

Adam Neiman 646- 459 -3300 
HIT LIST 

Seth Neiman 
AEROSMITH Girls Of Summer 
B2K Gets Ta Be 

CHUMBWAMBA Dont Try This At Home 
DROPLINE Fly Away From Here 

KELLY OSBOURNE Papa Don't Preach 

RUBYHORSE Sparkle 

SOFT ROCK 

Seth Neiman 
BARRY MANILOW They Dance 
BRYAN ADAMS Here I Am 

ELTON JOHN Original Sin 
GARTH BROOKS When You Come Back... 
JOHN MAYER No Such Thing 
MICHAEL DAMIAN Shadows In The Night 
TAMARA WALKER Angel Eyes 

STEELY Simple Girl 
VAN MORRISON Steal My Heart Away 

NEW RELEASES 

Seth Neiman 
AEROSMITH Girls Of Summer 
ALANIS MORISSETTE Precious Illusions 
ASHANTI Happy 

B2K Gots Ta Be 

BIG TYMERS Still Fly 

C. KROEGER ILL SCOTT Hero 

CHUMBAWAMBA Don't Try This At Home 

COUNTING CROWS American Girls 
CUSTOM Beat Me 

DJ ENCORE Walking In The Sky 
DROPLINE Fly Away From Here 

EMINEM What You Say 

GINUWINE Stingy 
KELLY OSBOURNE Papa Don't Preach 

KORN Here To Stay 
TOMMY LEE Hold Me Down 
LINKIN PARK Runaway 

OZZY OSBOURNE Dreamer 

OUR LADY PEACE Somewhere Out There 

P.DIDDY f /GINUWINE I Need A Girl (Pt. 2) 

PUDDLE OF MUDO Drift 8 Die 

RUBYHORSE Sparkle 

SEVEN AND THE SUN Walk With Me 

WILL SMITH Black Suits Camin' 

R &B HITS 

Damon Williams 
MARIO Just A Friend 

SHARISSA INUSTA RHYMES No Half Steppin' 

RAP 

Damon Williams 
CAM'RON f /JAY -Z Welcome To New York ON 

N.O.R.E. Nothl 
SLUM VILLAGE Tainted 

BODY AND SOUL 

Damon Williams 
GLENN LEWIS Its Not Fair 

WYCLEF JEAN f /CLAUDETTE ORTIZ Two Wrongs 

ROCK 

Adam Neiman 
No Adds 

ALTERNATIVE 

Adam Neiman 
No Adds 

TODAY'S COUNTRY 

Liz Opoka 
CHRIS CAGLE Country By The Grace Of God 

JEFFREY STEELE Good To Go 

PROGRESSIVE 

Liz Opoka 
MAIA SHARP Willing To Burn 
DAVE MATTHEWS BAND Where Are You Going 

LITE JAll 
Gary Susalis 

JOE MCBRIDE Keepin' It Real 

STEVE OLIVER Positive a Energy 

Artist/Tile Total Plays 

LIL BOW WOW Take Ya Home 75 
PLUS ONE Going Crary 75 

BALIA MEN Move It Like This 74 

CHRISTINA MILIAN Call Me, Beep Me73 
BRITNEY SPEARS Overprotected 73 

'N SYNC Pop 70 

PINK Get The Party Started 69 
LMNT Juliet 68 
BAHA MEN Who Let The Dogs Out 65 
VANESSA CARLTON A Thousand... 37 
MICHELLE BRANCH Everywhere 34 
AARON CARTER I'm All About You 33 
DREAM STREET They Don't... 33 
DESTINY'S CHILD Survivor 32 
DREAM STREET It Happens Every... 31 

JUMPS God Bless The USA 30 
NINE DAYS Absolutely (Story...) 30 
LIL' ROMEO My Baby 29 
PINK Most Girls 29 

PLAY I'm Gonna Make You Love Me 28 

y:4, Playlist for the 

week ending June 1. 

D 
M 

10 million homes 180,000 businesses 

Rick Gillette 800- 494 -8863 

BMX Specialty Retail 
Kelly Peck 

The hottest tracks at specialty retail, which 
includes toy stores, home and office Iumish- 
ings, kitchen stores, Cosmetics, shoe stores, 

etc., targeted at 25 -54 females. 

SHAKATAK Sunshine 

THE V.I.P. CLUB Time Out 

KIDJO (NAVE MATTHEWS Iwoya 

KYLIE MINOGUE Love At First Sight 

NINA PALLOT Alien 

TIMO MAAS 1/FINLEY OUAYE Caravan 

TREY ANASTASIO Alive Again 

ED HARCOURT She Fell Into My Arms 

OE PHAZZ Something Special 

LA TAVERNE DU LAC Magic Single Barrel 

NINA SIMONE See -Line Woman (Masters At Work Remá) 

This section features this week's new adds 

on DMX MUSIC channels available via digi- 
tal cable and direct broadcast satellite. 

CHR/POP 

Jack Patterson 
AEROSMITH Girls Of Summer 

AVRIL LAVIGNE Complicated 

CHR/RHYTHMIC 

Mark Shands 
EMINEM My Dad's Gone Crary 

EMINEM Hailie s Song 

EMINEM Square Dance 

EMINEM Business 

CEE -LO Gettin Grown 

URBAN 

Jack Patterson 
CEE -LO Destin Grown 

B RICH Whoa Now 

EMINEM Without Me 

ALTERNATIVE 

Dave Sloan 
THURSDAY Cross Out The Eyes 

REEL BIG FISH Where Have You Beer, 

ROCK 

Stephanie Mondello 
RED HOT CHILI PEPPERS By The Way 

12 STONES Broken 

ADULT ALTERNATIVE 

Stephanie Mondello 
ALANIS MORISSETTE Precious Illusions 

NATALIE IMBRUGLIA Beauty On The Fire 

MEREDITH BROOKS Shine 

ADULT CONTEMPORARY 

Jason Shiff 
ALANIS MORISSETTE Precious Illusions 

NATALIE IMBRUGLIA Beauty On The Fire 

AVRIL LAVIGNE Complicated 

INTERNATIONAL HITS 

Mark Shands 
JANITA Firefly 

ASHANTI Foolish 

COUNTRY 

Leanne Flask 
TIM MCGRAW Unbroken 

LEE ANN WOMACK Something Worth Leaving Behind 

DANCE 

Danielle Ruysschaert 
ALY -US Follow Me (Remixes) 

CHER The Muscs No Good Wdhout You (Warren Clark M à) 

NO DOUBT Hella Good (Roger's Release Yourself Mix) 

VARIOUS ARTISTS DarxyTenruglé Presenà BadsTO Basks 

BALLIGOMINO Purify (Fade's Pure Rem() 

RAP /HIP -HOP 

Mark Shands 
EMINEM Soldier 

EMINEM When The Music Stops 

EMINEM Superman 

EMINEM Ill I Collapse 

EMINEM My Dad's Gone Crazy 

THAT CALVARY Trick 4 Me 

LYRIKAL ETHERIANS Lyrikal Wordsmyth 

LYRIKAL ETHERIANS Mad At The Moon 

RADIO NETWORKS 

Hot AC 

Steve Nichols 
C. KROEGER I /J. SCOTT Hero 

StarStation 

Peter Stewart 
BRYAN ADAMS Here I Am 

Tom Joyner Morning Show 

Vern Catron 
ALICIA KEYS How Come You Dont Call Me 

Country Coast Ta Coast 

Kris Wilson 
PHIL VASSAR American Child 

ALTERNATIVE PROGRAMMING 
Gary Knoll 800- 231 -2818 

Rock 

DEADSY The Key To Grammercy Park 

EPIDEMIC Walk Away 

JIMMY EAT WORLD Sweetness 

RED HOT CHILI PEPPERS By The Way 

Alternative 

JERRY CANTRELL Anger Rising 

GOLDFINGER Open Your Eyes 

TRUST COMPANY Downfall 

Triple A 

ALANIS MORISSETTE Precious Illusions 

CHR 

MARC ANTHONY I've Got You 

CALLING Adrienne 

CREED One Last Breath 

ENRIQUE IGLESIAS Dont Turn Ott The Lights 

AVRIL LAVIGNE Complicated 

Mainstream AC 

MOBY We Are All Made Of Stars 

ALANIS MORISSETTE Precious Illusions 

Lite AC 

MICHELLE BRANCH All You Wanted 

ELTON JOHN Original Sin 

BARRY MANILOW They Dance 

JOHN MAYER No Such Thing 

NAC 

GERALD ALBRIGHT Ain't No Stoppin' 

JONATHAN BUTLER Wake Up 

JULIA FORDHAM f/INDIA.ARIE Concrete Love 

Christian AC 

NICOLE C. MULLIN Come Unto Me 

UC 

AMERIE Why Don't We Fall In Love 

SCARFACE Guess Who's Back 

Country 

RODNEY ATKINS Sing Along 

DIXIE CHICKS Long Time Gone 

SHEDAISY Mine All Mine 

,) 
JONES 

Music Programming/Consulting 
Ken Moultrie 800 -426 -9082 

Alternative 

Steve Young /Kristopher Jones 
ADEMA Freaking Out 

NEW FOUND GLORY My Friends Over You 

RED HOT CHILI PEPPERS By The Way 

Active Rock 

Steve Young /Kristopher Jones 
ADEMA Freaking Out 

TRUST COMPANY Downfall 

Heritage Rock 

Steve Young /Kristopher Jones 
BAD COMPANY Joe Fabulous 

COURSE OF NATURE Wall Of Shame 

KID ROCK You Never Met A_. 

CHR 

Steve Young /Josh Hosler 
PINK Just Like A Pill 

SOLUNA For All Time 

Rhythmic CHR 

Steve Young /Josh Hasler 
LADY MAY Round Up 

P. DIDDY f /GINUWINE... I Need A Girl iPt.2 

Soft AC 

Mike Bettelli 
JENNIFER LOPEZ Alive 

Mainstream AC 

Mike Bettelli 
VANESSA CARLTON A Thousand Miles 

Delilah 

Mike Bettelli 
BRYAN ADAMS Here I Am 

Dave Wingert Show 

Mike Bettelli 
VANESSA CARLTON A Thousand Miles 

Mainstream Country 

Ray Randall /Hank Aaron 
GARTH BROOKS Thicker Than Blood 

BLAKE SHELTON or Red 

New Country 

Hank Aaron 
TRACE ADKINS Help Me Understand 

SIXWIRE Look At Me Now 

24 HOUR FORMATS 
Jon Holiday 303 -784 -8760 

Adult Hit Radio 

JJ McKay 
CRAIG DAVID Walking Away 

ENYA Wild Child 

C. KROEGER f /J. SCOTT Hero 

Rock Classics 

Adam Fendrich 
ROBERT PLANT Darkness. Darkness 

Adult Contemporary 

Rick Brady 
VANESSA CARLTON A Thousand Miles 

CD COUNTRY 

Rick Morgan 
GARTH BROOKS Thicker Than Blood 

J. MICHAEL HARTER Hard Call To Make 

MONTGOMERY GENTRY My Town 

JAMES OTTO The Ball 

GREAT AMERICAN COUNTRY 

Jim Murphy 303 -784 -8700 
CHRIS CAGLE Country By The Grace Of God 

DIAMOND RIO Beautiful Mess 

JO DEE MESSINA Dare To Dream 

LEE ANN WOMACK Something Worth Leaning Behind 

WESTWOOD ONE' 

Charlie Cook 661 -294 -9000 

Adult Rock & Roll 

Jeff Gonzer 
RUSH Secret Touch 

Soft AC 

Andy Fuller 
ENRIQUE IGLESIAS Escape 

HALL 8 OATES Do It For Love 

Mainstream Country 

David Felker 
GARTH BROOKS Thicker Than Blood 

BLAKE SHELTON OF Red 

Hot Country 

Jim Hays 
BLAKE SHELTON Cl Red 

Young & Elder 

David Felker 
GARTH BROOKS Thicker Than Blood 

BRAD MARTIN Before I Knew Better 

WAITT RADIO NETWORKS 

Alternative 

Chris Reeves 970- 949 -3339 
ASH Burn Baby Burn 

RED HOT CHILI PEPPERS By The Way 

VINES Get Free 
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1972 /Five men are arrested for break- 

ing intc the Democratic National 

Committee's headquarters in the 

Watergate Hotel in Washington, 

DC. The Watergate scandal later 

leads to President Richard Nix - 

on's resignation. 

1994 /After a dramatic chase down a 

Los Argeles freeway, O.J. Simp- 

son is arrested and charged with 

the murders of h s ex -wife. Ni- 

cole Brown Simpson. and her 

friend Ronald Goldman. 

Born: Joe Piscopo 1951, Greg Kinnear 

1963, Jason Patric 1966 

In Music History 

1980 /Led Zeppelin begin their final 
European tour. 

1990/LaToya Jackson returns from an 

Italian concert tour battered and 

beaten. Her husband and man- 

ager, Jack Gordon. attributes the 

injuries to a kidnap attempt. 

1994/Jon Secada dislocates his snoul- 

der when he falls into a hole in 

Chicago's Soldiers Field. He sings 

at the opening of the World Cup 

with only his head visible. 

Born: Barry Manilow 1946. George 

Clinton 1947. Jello Biafra 1958 

DATEBOOK 

It's the world's first 3 -D puzzle! 

1949 /NASCAR stages its first big race, 

the Grand Nationals, which are 

held at the fairgrounds in Char- 

lotte. The Grand Nationals later 

evolve into the Winston Cup Series. 

Born: Kathleen Turner 1954, Robin 

Tunney 1972 

In Music History 

1978 /Following her alcohol -related no- 

show for a concert two days ear- 

lier, Grace Slick quits Jefferson 

Starship. Marty Balin takes lead 

vocal duties for the next concert, 

but the rest of the tour is canceled. 

1988 /East Berlin police use cattle prods 

to repel more than 3,000 people 

gathering at the Berlin Wall to 

hear Michael Jackson perform- 

ing 200 yards away, in West Ger- 

many. 

Born: Nick Drake 1948 -1974. Paula 

Abdul 1962 

1964 /The first trans -Pacific telephone 

connection becomes active as a 

line from Oahu to Japan is linked 

with cables running to Hawaii 

from the U.S. mairland, Canada 

and Australia. The Oahu -Japan 

cable costs $80 million to con- 

struct. 

1983 /Sally Ride becomes the first 
American woman to travel into 

space. 

Ride. Sally Ride. 

Born: Roger Ebert 1942, Carol Kane 

1952, Isabella Rossellini 1952, 

Sandy Alomar Jr. 1966 

In Music History 

1977 /Sex Pistols members Johnny 

Rotten and Paul Cook are stab- 

bed and beaten in the parking lot 

of a London pub. 

1995 /Notorious B.I.G., a.k.a. Christo- 

pher Wallace, is arrested in 

Camden, NJ on charges of rob- 

bery and aggravated assault. 

Born: Paul McCartney 1942. Alison 
Moyet 1961 

WEDNESDAY, JUNE 19 

1885/The Statue of Liberty arrives in 

New York Harbor. A gift from 
France, it is shipped in more 

than 200 packing crates and 

takes more than a year to as- 

semble. 

1947 /Organized -crime boss Benjamin 

"Bugsy" Siegel is killed at his 

mistress' house by an assassin. 

1977 /The Alaskan Pipeline opens, send- 

ing oil through a four -foot-wide 

steel pipe from Prudhoe Bay to 

the port of Valdez, 799 miles 

away. 

Born: Olympia Dukakis 1931, Bob Vila 

1946, Nicole Kidman 1967 

In Music History 

1973/The famous television series 

American Bandstand celebrates 

its 20th anniversary on the air. 

1986/HBO tapes the Prince's Trust Con- 

cert in London, featuring perfor- 

mances by Eric Clayton, Phil Col- 

lins. Elton John, Mark Knopfler, 

Tina Turner. Rod Stewart and 

Howard Jones, who interrupts his 

recording session in New York 

City to attend. It is the first of the 

annual shows to be recorded for 

an American audience. 

Born: Brian Wilson (The Beach Boys) 

1942, Lionel Richie 1949, Cyndi 

Lauper 1953, Michael Anthony 

(Van Halen) 1955, John Taylor 

(Duran Duran) 1960 

FRIDAY, JUNE 21 

1964 /Three civil rights activists disap- 

pear while investigating a church 

burning in Neshoba County, MS. 

Michael Schwerner, Andrew 
Goodman and James Chaney, 
members of the Congress on Ra- 

cial Equality, are killed by the Ku 

Klux Klan and buried in an earthen 

dam, sparking an investigation by 

the FBI. The event proves to be 

the final impetus Congress needs 

to pass the 1964 Civil Rights Act 

and also inspires the movie Mis- 

sissippi Burning. 

1982 /John Hinckley, who attempted to 

assassinate President Ronald 
Reagan in March of 1981, is found 

not guilty by reason of insanity. 

Born: Robert Pastorelli 1954, Jim 
Breuer 1967, Eric "Mancow" Mul- 

ler 1969, Juliette Lewis 1973 

In Music History 

/948/CBS announces it will begin 

mass -producing 331/3 RPM al- 

bums. 

1989/The Who begin their 25th -anni- 

versary reunion tour, at Glens 

Falls Civic Center in Upstate New 

York. The 40 -song show lasts 

three hours, during which Pete 

Townshend mostly strums an 

acoustic guitar to save his dam- 

aged hearing. Simon Phillips 
plays drums. 

Born: Ray Davies (The Kinks) 1944, 

Nils Lofgren 1951, Joey Kramer 

(Aerosmith) 1956 

SATURDAY, JUNE 22 

1937 /Joe Louis defeats Jim Braddock 

in an eight -round bout, making 

Louis the first African -American 

heavyweight champion. 

1969 /Actress Judy Garland dies from 

an overdose of sleeping pills at 

age 47. 

Born: Ed Bradley 1941, Meryl Streep 

1949, Tim Russ 1956. Amy Bren- 

neman 1964, Carson Daly 1973 

In Music History 

1990 /Billy Joel plays New York's Yan- 

kee Stadium in the venue's first - 
ever rock concert. 

He's in a New York state of mind. 

/995/CBS news anchor Dan Rather 

joins R.E.M. onstage in New 

York during the band's sound - 

check to perform "What's the 

Frequency, Kenneth ?" -a song 

based on the line uttered by 

a man who mugged Rather in 

1986. The performance is filmed 

for David Letterman's show. 

Born: Kris Kristofterson 1936, Todd 

Rundgren 1948, Dicky Barrett 
(Mighty Mighty Bosstones) 1964 

SUNDAY, JUNE 23 

1992 /Mob boss John Gotti, nick- 
named "The Teflon Don" due to 

the state's inability to convict 

him despite several trials in the 

1980s, is found guilty of 14 

counts of conspiracy to commit 

murder and racketeering. He is 

sentenced to life in prison. 

Born: Bob Fosse 1927 -1987, Frances 

McDormand 1957 

In Music History 

1848 /Antoine Joseph Sax is granted 

a patent for the saxophone. 

1987 /London Medical College turns 

down Michael Jackson's $1 mil- 

lion bid to buy remains of Jo- 

seph Merrick, also known as 

"The Elephant Man." 

Born: Adam Faith 1940, Glenn Danzig 

1955, Steve Shelley (Sonic 
Youth) 1962 - Keith Berman 

17 line scene 
XM & Sirius: Phat Sats? 

Entertainment Weekly has its 

eye on the sky with a feature 
on XM and Sirius. The magazine 
talks to executives and show 
hosts from both companies about 
their frustrations with terrestrial 
radio and their vision of radio's 
future. Artists also weigh in on 
radio's current state, and EW 
gets quotes from Sir Elton John, 
Burt Bacharach, Ludacris, 
Matchbox Twenty's Rob Thomas 
and Everclear's Art Alexakis. 

"I'm for diversity and not hav- 
ing everything coagulated into 
one corporate monster," says 
Bonnie Raitt. "The same thing 
that's going on in Washington is 

happening in radio, and we ought 
to break it open." 

Even former Doors keyboardist 
Ray Manzarek, who now does in- 

terviews for Sirius, is tiring of 
hearing the same of Doors songs 
on radio: "We've got 65 songs in 

the canon, for God's sake. Could 
we hear 'Shaman's Blues' ?" 
Manzarek also explains why he 
believes in satellite radio over 
terrestrial signals. "I'm in Los An- 
geles! I want to have my cup of 
coffee, and I want to hear some 
electronica. Why can't I hear it? 
What's the problem? Here's the 
commercial, folks: You can hear 
it on Sirius. That's why I'm here, 
man." 

Lick It Up! 
Ozzy's branched out to TV, 

and Ted Nugent is writing cook- 
books, so natural salesman -Kiss 
bassist Gene Simmons now re- 
alizes his dream of launching his 
own magazine (no, it's not porn). 
The premiere issue of Gene 
Simmons Tongue is now on 
newsstands, giving you the sala- 
cious details on Tommy Lee and 
Baywatch beauty Donna D'Errico 
and any number of advertise- 
ments for Kiss dolls, comic books, 
CDs and, of course, condoms. 

Simmons also plays music jour- 
nalist, doing a candid interview 
with Limp Bizkit's Fred Durst. 
Durst reveals that he's a "renais- 
sance man" who really wants to 

be a movie director. "I liked mov- 
ies that were good. I knew that 
and said, 'How can I fuckin' direct 
a video? If I direct a video, some- 
one will let me direct a movie! You 

know what I'll do? I'll put together 
a band and get a record deal. 
That's going to be easy.' I didn't 
even think about it." 

Grohl With It- _ 

Foo Fighters leader Dave 
Grohl is so excited to be playing 
and touring with Queens Of The 
Stone Age that he's postponed 
all things Foo. "The album is 
mind -blowing," he says of QOT- 
SA's upcoming Songs for the 
Deaf. "I get to play drums again 
for one of the greatest bands out 
there ... I really don't care when 

CONFESSIONAL'S CONFES- 
SIONS - "I don't want to say I'm 
completely jaded, but I'm way more 
aware of the triteness of [the mu- 
sic industry] and how unimportant 
it is, and it has just made me put 
more emphasis on these kids that 
come to the shows. I've always put 
a tremendous emphasis on them, 
because at the end of the day, 
they're the only people that are im- 
portant" - Christopher Ender 
Carrabba, better known as Dash- 
board Confessional, is all about the 
fans. (Alternative Press) 

the Foo Fighters record is coming 
out. But when it does, I know it will 
be the best thing we've ever 
done." 

As for new Foo, he says, "There's 

a New Wave feel to those songs. 
Sometimes the best riffs aren't 
riffs from Black Sabbath - they're 
from the B- 52's." (Rolling Stone) 

Blink And You'll 
Miss 'Em 

Blink -182's Tom DeLonge and 
Travis Barker talk to Alternative 
Press about their side project, 
Box Car Racer, which focuses on 
much more serious issues than 
the potty humor of Blink -182. "Ob- 
viously, our first couple of shows 
were loaded with Blink fans," 
Barker notes. "We walked out, 
and people were screaming for 
me and Tom, and it's like 'Whoa! 
This is not about that!' There's no 
dick jokes. There's no fuck -a -dog 
jokes. We're just playing music. 
Nothing's gonna be funny, and, 
hopefully, you'll enjoy it anyway." 

"What I hope for is that every- 
body in the world would connect 
a little bit more to their spiritual 
side," says DeLonge, all serious 
and stuff. "That's 80% of what I'm 
all about. The other 20% is diar- 
rhea talk." 

Poops, She Did 
It Again! 

Who says that Britney Spears 
and Justin Timberlake's rela- 
tionship is in the trapper? Well, 
The Globe, for one. Before break- 
ing up, Spears spent $50,000 for 
two custom -made toilet seats 
trimmed in 14 karat gold with pic- 
tures of Timberlake on the lid. 
After the split, she couldn't bear 
to look at them and stashed the 
seats in a closet. But now that 
love has resurfaced, the toilet lids 
are back in place. 

- Frank Correia 

Each week R &R sneaks a peek through the nation's consumer mag- 
azines in search of everything from the sublime to the ridiculous in 
music news. R &R has not verified any of these reports. 
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22 R &R June 7. 2002 Television/Films 
72 million households 

Tom Calderone 

VP /Programming 

Plays 

EMINEM Without Me 

NAS 

MARY J. BLIGE f /JA RULE Rainy Dayz 

JENNIFER LOPEZ I/NAS l'm Gonna Be Alright 

CHAD KROEGER [MOSEY SCOTT Hero 

BUSTA RHYMES I/P. DIDDY... Pass The Counmisier 

PUDDLE OF MUDD Drift Ds 
NO DOUBT Halla Good 

JA RULE I /CHARLI BALTIMORE Down Ass Chick 

TRUTH HURTS Addictive 

KORN Here To Stay 

PAPA ROACH She Loves Me Not 

P. DIDDY I/GINUWINE... I Need A Girl (Pt. 2) 

CAM'RON f /JUELZ SANTANA Oh Boy 

LUDACRIS Saturdays (00h...) 

WHITE STRIPES Fell In Love With A Girl 

ALICIA KEYS How Come You Don't Call Me 

BRANDY Full Moon 

MUSIO Halfcrazy 

P. BIDDY INSHER & LOON I Need A Girl (Pt. 1) 

P.0.0. Boom 

JOHN MAYER No S4ch Thing 

OUARASHI Stick 'Em Up 

TWEET Call Me 

TRUST COMPANY Downfall 

BIG TYMERS Still Fly 

PING YANG TWINS Say I Yi Yi 

KHIA My Neck. My Back... 

CREED Ore Last Breath 

DIRTY VEGAS Days Go By 

BOX CAR RACER I Feel So 

PAULINA RUBIO Don't Say Goodbye 

INCUBUS Warning 

AVRIL LAVIGNE Complicated 

WEEZER Dope Nose 

MOBY We Are All Made 01 Stars 

B2K Gots Ta Be 

TENACIOUS D Tribute 

G00 GOO DOLLS Here Is Gone 

HOOBASTANK Running Away 

CRAIG DAVID Walking Away 

AVANT Makin' Good Love 

NAUGHTY BY NATURE 1BLW Feels Good 

311 Amber 

DEADSY Key To Grammercy Park 

DASHBOARD CONFESSIONAL Screaming Infidelilies 

LAURYN HILL Just Like Water 

N.E.R.D. Rock Star 

UNWRITTEN LAW Seeiri Red 

USHER U Don't Have To Call 

COLD Gone Away 

SHERYL CROW Soak Up The Sun 

VANESSA CARLTON A Thousand Miles 

JIMMY EAT WORLD Sweetness 

NEW FOUND GLORY My Friends Over You 

STROKES Hard To Explain 

ASHANTI Foolish 

NAPPY ROOTS Awnaw 

'MX ,-s :-mI 
MARIO Just A Friend 

BRITNEY SPEARS Overprotected 

ABANDONED POOLS Remedy 

CALLING Adrienne 

DEFAULT Deny 

IRV GOTTI PRESENTS... Down 4 U 

ENRIQUE IGLESIAS Escape 

INJECTED Faithless 

PUDDLE OF MUDD Control 

THICKE When I Get You Alone 

24 

24 

23 

23 

22 

21 

17 

17 

17 

16 

15 

15 

15 

14 

13 

13 

13 

13 

12 

12 

12 

11 

1 

1 

Video playlist for the week ending June 1. 

55 million households 

Peter Cohen. 

VP, Programming 

Rap Adds 
No Adds 

Pop Adds 
No Adds 

Urban Adds 
No Ados 

Rhythmic Adds 
No Adds 

Rock Adds 
No Adds 

Adds for the week of June 10. 

75 million households 

Paul Marszalek 

VP/Music Programming 

ADDS 

KYLIE MINOGUE Love At First Sight 

KELLY OSBOURNE Papa Don't Preach 

OUR LADY PEACE Somewhere Out There 

Plays 

JIMMY EAT WORLD The Middle 

SHERYL CROW Soak Up The San 

NO DOUBT Hella Good 

PINK Don't Let Me Get Me 

CHAD KROEGER fIJOSEY SCOTT Hero 

NICKELBACK Too Bad 

G00 BOO DOLLS Here Is Gone 

CREED One Last Breath 

CELINE DION A New Day Has Come 

MOBY We Are All Made Of Stars 

WILL SMITH Black Suits Comm'.. . 

ALANIS MORISSETTE Precious Illusions 

VANESSA CARLTON A Thousand Miles 

TOMMY LEE Hold Me Down 

DEFAULT Wasting My Time 

MARC ANTHONY I've Got You 

ANASTACIA One Day In Your Lite 

THE CORRS IBONO When The Stars Go Blue 

JOHN MAYER No Such Thing 

COUNTING CROWS American Girls 

MARY J. BLIGE IIJA RULE Rainy Dayz 

DIRTY VEGAS Days Go By 

COURSE OF NATURE Caught In The Sun 

SHAKIRA Underneath Your Clothes 

LENNY KRAVITZ Stillness 0f Heart 

BRANDY Full Moon 

CALLING Adrienne 

FIVE FOR FIGHTING 1 /JOHN ONORASIK Easy... 

NORAH JONES Don't Know Why 

MUSID Hadcrazy 

CRAIG DAVID Walking Away 

BRYAN ADAMS Here I Am 

USHER U Don't Have To Call 

AALIYAH More Than A Woman 

ASHANTI Foolish 

311 Amber 

RAPHAEL SAADIO IB'ANGELO Be Here 

BOYZ II MEN The Color Of Love 

WYCLEF JEAN I/CLAUDETTE ORTIZ Two Wrongs 

REMY SHAND Rocksteady 

Video airplay lor June 10 -16 

36 million households 

Cindy Mahmoud 
VP./Music Programming 

& Entertainment 

VIDEO PLAYLIST 
MARY J. BLIGE I /JA RULE Rainy Dayz 

TWEET Call Me 

CAM'RON i /JUELZ SANTANA Oh Boy 

JA RULE i /CHARLI BALTIMORE Down Ass Chick 

NELLY Hot In Herre 

BRANDY Full Moon 
AVANT Makin Good Love 

BIG TYMERS Still Fly 

ASHANTI Foolish 

MUSIO Halfcrazy 

RAP CITY 
BIG TYMERS SIJI Fly 

N.O.R.E. Nothin' 

LUDACRIS f/MYST!KAL 8 I -20 Move Bitch 

CAM'RDN i /JUELZ SANTANA Oh Boy 

B RICH Whoa Nov/ 

CLIPSE Grindin' 

JO f /P. DIDDY, MURPHY LEE... Welcome To Atlanta 

CHIA My Neck. My Back... 
NELLY Hot In Herre 

EMINEM Without Me 

Video playlist for the week ending June 9. 

STYLES i/PHAROAHE MUNCH The Life 

NAS One Mac 

EMINEM Without Me 

BUSTA RHYMES f/P. DIDDY... Pass The Courvoisier 

CAM'RON I /JUELZ SANTANA Oh Boy 

HIVES Hate To Say I Told You So 

LUDACRIS Saturday (0oh...) 

MUSIO Halfcrazy 

NORAH JONES Don't Know Why 

MOBY We Are A I Made 01 Stars 

JOHN MAYER No Such Thing 

TRUTH HURTS tIHAKIM Addictive 

KORN Here To Stay 

MARY J. BLIGE CIJA RULE Rainy Dayz 

ALICIA KEYS How Come You Don't Call Me? 

ZERO 7 Destiny 

WHITE STRIPES Fell In Love With A Got 

David Cohn 

General Manager 

INCUBUS Warning 

RAPHAEL SAAOIO CB'ANGELO Be Here 

311 Amber 

NO DOUBT Hella Good 

THURSDAY Cross Out The Eyes 

NAPPY ROOTS Awmaw 

ANGIE STONE Wish I Didn't Miss You 

BOX CAR RACER I Feel So 

Video playlist is frozen. 

C 
COUNTRY MUSIC ISION 

568 million households 

Brian Philips. Sr VP /GM 

Chris Parr, VP/Music & Talent 

ADDS 
CHRIS CAGLE Country By The Grace Of God 

LEE ANN WOMACK Something Worth Leaving Behind 

ALISON KRAUSS Sitting At The Window Of My Room 

TOP 20 
WILLIE NELSON f /LEE ANN WOMACK Mendocino... 

EMERSON DRIVE I Should Be Sleeping 

BRAD PAISLEY I'm Gonna Miss Her 

GARY ALLAN The One 

DARRYL WORLEY I Miss My Friend 

ALAN JACKSON Drive (For Daddy Gene) 

ALISON KRAUSS INNION STATION Let Me Touch You.. 

TRACE ADKINS Help Me Understand 

TIM MCGRAW Angel Bay 

BROOKS 8 DUNN My Heart Is Lost To You 

TRAVIS TRITT Modern Day Bonnie 8 Clyde 

KENNY CHESNEY The Good Stuff 

TOMMY SHANE STEINER What If She's An Angel 

PATTY LOVELESS If TRAVIS TRITT Out Of Control... 

STEVE AZAR I Don't Have To Be Me ('Til Monday) 

MONTGOMERY GENTRY Didn't I 

LONESTAR Not A Day Goes By 

TRICK PONY Just What I Do 

KELLIE COFFEY When You Lie Next To Me 

TOBY KEITH My List 

HEAVY 
ALAN JACKSON Drive (For Daddy Gene) 

BRAD PAISLEY I'm Gonna Miss Her 

BROOKS 8 DUNN My Heart Is Lost To You 

DARRYL WORLEY I Miss My Friend 

EMERSON DRIVE I Should Be Sleeping 

GARY ALLAN The One 

KENNY CHESNEY The Good Stuff 

WILLIE NELSON ffLEE ANN WOMACK Mendocino_. 

HOT SHOTS 

ALISON KRAUSS Sitting At The Window Of My Room 

CYNDI THOMSON I'm Gone 

DIAMONO RIO Beautiful Mess 

LEE ANN WOMACK Something Worth Leaving Behind 

PHIL VASSAR American Child 

Heavy rotation songs receive 28 plays per week. 

Hot Shots receive 21 plays per week. 

Information current as of June 4 

1 

GREAT 
w 

* * : AMERICAN 

.c... COUNTRY . COUNTRY 

19 million households 

ADDS 
CHRIS CAGLE Country By The Grace Of God 

DIAMOND RIO Beautiful Mess 

JO DEE MESSINA Dare To Dream 

LEE ANN WOMACK Something Worth Leaving Behind 

TOP 10 
ALAN JACKSON Drive For Daddy Gene) 

BRAD PAISLEY I'm Gonna Miss Her 

KENNY CHESNEY The Good Stuff 

TRICK PONY Just What I Do 

ANDY GRIGGS Tonight I Wanna Be Your Man 

BLAKE SHELTON Or Red 

GARY ALLAN The One 

RHONDA VINCENT I'm Not Over You 

DARRYL WORLEY I Miss My Friend 

LONESTAR Not A Day Goes By 

Information current as of June 7. 

TELEVISION 
TOP TEN SHOWS May 27 -June 2 

Total Audience 
(105.5 million households) 

Adults 
18-34 

1 NBA Playoff (Sunday) 1 NBA Playoff (Sunday) 

(Lakers vs. Kings) (Lakers vs. Kings) 

2 CSI 2 NBA Playoff (Friday) 

3 NBA Playoff (Friday) 
3 

(Lakers vs. Kings) 
NBA Playoff (Tuesday) 

(Lakers vs. Kings) (Lakers vs. Kings) 
4 NBA Playoff (Tuesday) 4 NBA Playoff (Wednesday) 

(Lakers vs. Kings) (Lakers vs. Kings) 
5 Everybody Loves Raymond 5 Friends 

(Monday, 9pm) 6 Simpson 

6 Becker (Monday, 9:30pm) 7 CSI 

7 Miss Universe Pageant 
(tie) Will & Grace 

9 Everybody Loves Raymond 
8 60 Minutes (Monday. 9pm) 
9 Friends (tie) Miss Universe Pageant 

10 Primetime Thursday (tie) Mole II: The Next Betrayal 

Source: Nielsen Media Research 

COMING NEXT WEEK 

Tube Tops 
Eric Clapton, Phil Collins, Ray 

Davies. Elton John, Paul McCart- 
ney and Queen perform from 
Buckingham Palace in England 
when VH1 presents The Queen's 
Jubilee: Party at the Palace. West- 
wood One is offering the radio si- 

mulcast (Sunday. 6/9. 9pm ET /PT). 

Friday, 6/7 
No Doubt. The Tonight Show 

With Jay Leno (NBC, check local 
listings for time). 

John Pizzarelli, Late Nignt With 

Conan O'Brien (NBC, check local 
listings for time). 

Big Tymers. Last Call With 
Carson Daly (NBC. check local list- 

ings for time). 

Saturday, 6/8 
OutKast. Saturday Night Live 

(NBC, check local listings for time). 
India.Arie. Showtime at the 

Apollo (check local listings for time 
and channel). 

Monday, 6/10 
Ralph Stanley. Jay Leno. 

David Bowie, Late Show With 

David Letterman (CBS, check local 

listings for time). 

Luna. Late Late Show With 
Craig Kilbom (CBS. check local list- 

ings for time). 

John Mayer. Carson Daly. 

Tuesday, 6/11 
Madonna is profiled or A &E's 

Biography (8pm ET /PT). 

KYSR /L.A. afternoon driver 
Ryan Seacrest co -hosts FOX's 
American Idol: The Search tor a Su- 
perstar. for which Paula Abdul 
serves as a judge (8:30pm ET /PT). 

Paul Westerberg. Jay Deno. 

New Found Glory. Conan 
O'Brien. 

Graham Parker. Craig Kilbom. 
The Hives. Carson Daly. 

Wednesday, 6/12 
Dirty Vegas. Jay Leno. 
Alicia Keys. David Letterman. 
Mos Def and Quarashi. Carson 

Daly. 

Thursday, 6/13 
The Strokes. Jay Lenc. 
The Hives, Conan O'Brien. 
Ben Folds. Carson Da'y. 

-Julie Gidlow 

FILMS 
BOX OFFICE TOTALS 

May 31 -June 2 

Title Distributor S Weekend S To Date 

1 The Sum Of All Fears (Paramount) S31.17 S31.17 
2 Star Wars: Attack Of The Clones (FOX) $21.00 S232.32 
3 Spider -Man (Sony) S14.31 S353.82 
4 Undercover Brother (Universal)' 512.03 $12.03 
5 Spirit: Stallion Of The Cimarron (DreamWorks) $11.30 S38.75 
6 Insomnia (WB) $9.94 S41.61 
7 Enough (Sony) $6.80 $27.14 

8 About ABoy (Universal) $4.12 S27.84 
9 Unfaithful (FOX) $2.94 $45.67 

10 The New Guy (Sony) S1.41 S26.81 

'First week in release. All figures in millions. Source: ACNielsen ED! 

COMING ATTRACTIONS: This 
week's openers include Bad Com- 
pany. starring Anthony Hopkins. The 
film's Hollywood soundtrack contains 
cuts by Ali f /St. Lunatics. D12 & 

Gorillaz firerry Hall. Supervision f/ 
Blind Gotti and Jaheim f/Duganz. as 

well as OutKast. Dub Pistols. Next, 
Jagged Edge, Blu Cantrell, Pretty 
Willie, Rama Duke, Tricky, Ko -La 
and Trevor Rabin. 

Also opening this week is The Di- 
vine Secrets of the Ya -Ya Sisterhood. 
starring Ashley Judd. The film's DMZ/ 
Columbia soundtrack, produced by T 

Bone Burnett, includes three Cajun 
tunes from Ann Savoy and three 
blues cuts by Jimmy Reed. along with 

vintage songs by Blind Uncle 
Gaspard and Slim Haroo. Macy 
Gray covers "I Want to Be Your 
Mother's Son -in -Law," Taj Mahal per- 
forms "Keeping Out of Mischief Now." 

and Tony Bennett contributes his ren- 

dition of "If Yesterday Could Only Be 

Tomorrow." Also on the ST: songs by 
Bob Dylan. Lauryn Hill. Ray Charles. 
Alison Krauss. Mahalia Jackson. 
Bob Schneider and Richard & Linda 
Thompson. - Julie Gidlow 
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News/Talk/Sports 
AL PETERSON 
alpetersor @rodioandrecords. corn 

PART TWO OF A TWO -PART SERIES 

More Winter 2002 Ailiitron Observations 
Comments and observations from News /Talk executives 

Last week we offered a collection of comments on the results of the winter Arbitron from a 

cross -section of News/Talk programmers and other executives. This week we present Part - Two of our winter 2002 Arbitron observations, featuring comments from more program- 
mers, consultants and other Talk radio executives about what the winter results say - or don't say - about the state of the format. 

Darryl Parks 
WLW /Cincinnati 

No question, News/Talkers got a 

bump in the fall. But even with the 

decrease in numbers from fall 2001 to 
winter 2002, WLW is up from winter 
to winter 12+ (8.7 -9.4) and with 
adults 25 -54 (8.3 -9.6). That is what 
stations need to look at. 

We have not backed off the 9/11 

story, but we have adjusted. I'm 
amazed at the stations that have 
backed off. As distasteful as this may 

sound, 9/11 is a marketing angle for 
News/Talk stations. This is a no-brain- 
er: Market your station and wrap your- 
self in the flag. WLW's lead story, 24/ 

7, is still the "War on Terror," as we 

TALK BACK TO R &R! 

Do you have questions, 

comments or feedback regarding this 

column or other issues? 

Call me at 858-486-7559 or e-mall 
alpeterson@radloandrecords.com, 

fax: 858486 -7232 

call it. And we are still wrapping our- 

selves in the flag, doing "Stand united 
with America" -type stuff. Stations 
should not back off on this. 

If you really want to know how 
News/Talkers can win in future books, 

ask yourself, "How many are really 
targeted at a 40- year-old guy ?" You 

can count them on one hand. Most sta- 

tions tend to skew old and older. The 

most disenfranchised listener in radio 

today is the 40 -year-old male. How 
many Classic Rock, Triple A or Rock 

stations appeal to them? I would sug- 

gest, very few. My advice is to be hip, 
be a companion, talk a 40- year-old's 
language and entertain him. Promote 

and recycle and constantly tell listen- 

ers what is coming up. 

Mary June Rose 

WGN /Chicago 

Let's use TV as an analogy for 
News and News/Talk radio. When a 

major news story breaks, CNN's 
viewership goes through the roof. 
When the news has subsided, folks 
return to their regular programs. Ra- 

dio is much the same. Yes, 1 believe 
that, in the winter book, things were 
just getting back to normal. 

However, I do believe there is one 

difference: A lot of music listeners 
came over to our stations for the first 
time and now have us on their presets. 

They want to be prepared in the event 

of another crisis, and now they know 
where to go. But, unless something 
big happens, they won't be coming 
over and giving us as much TSL as 

they did in the fall. 

Ken Kohl 
KFBK & KSTE /Sacramento 

It may be backlash, or it may be 

that escape to simpler times we keep 

hearing about. Radio news is not 
mashed potatoes and gravy these 

days. We're red -hot chili peppers, and 

some folks have had enough and are 

looking for comfort food. As the pres- 

ident has been telling us since last 

October, this is an expandable and 

contractable war. As News/Talkers, 
we must be able to adjust according- 
ly as interest wanes and then increas- 

1. ?on? R&R 23 

Inside The Winter 
Numbers For Sports/Talk 
Noted Sports radio consultant Rick Scott crunched the win- 
ter '01 Arbitron numbers for some 38 major Sports/Talkers 
across the country and came up with the following snapshots. 

The average 12 -plus full -week share for Sports stations was 1.8, 

flat from the fall. The largest 12 -plus share was a 3.4. 
With men 25 -54, the average full -week share was up a tenth from 

fall, 4.1 vs. 4.0. The strongest single- station number in the demo was 
an 8.6, which was up from fall. 

In adults 25 -54, the average full -week share of the stations tracked 
was flat at a 2.3, with 4.8 the high share in the demo. 

With men 25 -54, TSL ranged from a high of 11 hours, 35 minutes 
to a low of four hours, 37 minutes. 

Of the 38 stations, eight stations achieved a No. 1 ranking with men 
25 -54 within individual dayparts. No stations ranked No. 1 with the 12+ 

audience in any daypart. 
Twenty-three of the 38 stations ranked in the top five with men 25- 

54 in at least one daypart. With men 25 -54, four stations ranked No. 1 

in pm drive, four stations were No. 1 in midday, and one station was No. 
1 in am drive. No stations were No. 1 at night or on weekends. Thirty of 
the 38 stations ranked in the top 10 in at least one daypart with the male 
25 -54 demo. 

Five stations ranked in the top 10 in all four major weekday dayparts: 
am drive, midday, pm drive and evenings. 

Quick Trends For Sports Radio, Fall '01 
To Winter '01 (6am -mid., Monday- Sunday) 

Demo 
12+ 
25-54 men 
25-54 adults 

Demo 
12+ 
25-54 men 
25-54 adults 

Avg. Share 
Fall '01 

1.8 
4.0 
2.3 

Fall 
TSL 
5:51 

7:04 
6:08 

Avg. Share 
Wi'01 

10 
4.1 

2.3 

Winter 
TSL 
6:11 

7:22 
6:46 

Reach Rick Scott of Rick Scott and Associates /Seattle at 
scott@sportsradio.com or 425- 709 -3232. 

es. The war itself has been put on 

hold as ancient enemies fight it out in 

the Mideast - again. Consequently, 

interest in the details of the war may 
be on hold too. 

However, there is a core audience 

that still wants all the depth and de- 

tail they can find on the ongoing mil- 
itary efforts. Even during a lull, good 

programmers and marketers continue 
to take ownership of the position: 

"When America goes to Baghdad, re- 

member, depend on us for the story." 
That should be our message. 

Is the drop -off simply a return to 
normal listening levels that existed pri- 
or to the fall "9/11 book" and nothing 
more?! think it is. Most of the stations 

that have gone down, even substantial- 

ly, are still flat or up in the year-to-year 

Continued on Page 24 
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More Winter Arbitron.... 
Continued from Page 23 

numbers. But the bottom line for for- 

mat executives to remember is that you 
had better hope that your News or Talk 

stations are well -programmed, well - 
imaged and well -marketed, because, 
between Election 2000 and post -9/l I, 

we have enjoyed cume infusions pre- 
viously only dreamed about. 

How do you hold listeners? Be- 
come more important. Break out of 
being a utility and make a connection. 
Help Americans understand that you 
care as much as they do. They'll 
come back when they see smoke on 

the horizon, taillights ahead or high 
wind whipping through the neighbor- 
hood - or the next time you make a 
big story important to them. 

Michael Packer 
Packer TalkRadio 

Pundits should be required to sub- 

mit their analyses of radio ratings to 

someone who knows how to read an 
Arbitron before running around yell- 
ing that the sky is filling. Sure, when 
comparing fall 2001 numbers to win- 
ter 2002, there was an average 11% 

drop for both News/Talk and News 
radio in 12+ AQH shares. What that 
proves is just how much people de- 
pend on the immediacy of radio when 
a major event takes place. The occa- 
sional listener will tune back to mu- 
sic when his or her appetite for informa- 

tion fades, so the numbers naturally 
drop back to the level supported by 
the loyal core. 

What the pundits don't understand 
is that you track the performance of a 

radio station by comparing winter to 
winter, spring to spring, etc., which is 

more of an apples -to-apples relation- 
ship. So what do we find when we do 
it right? From winter '0I to winter 
'02, News /Talk and Talk stations 
dropped an average of 4.7 %. About 
half were up, and half were down. 
That's pretty normal 

Just look at some of the success sto- 
ries: KGO /San Francisco, up 6.3% 
(6.3 -6.7); WBZ/Boston, up 13.6% 
(8.1-9.2); WJR/Detroit, up 10% (6.0- 

6.6); and KIRO /Seattle, up 24% (5.0- 
6.2). That's an average 13% gain for 
stations that have the resources to com- 

bine a strong news and talk image. 
Does that look like a format in trouble? 

Also look at the major gains, win- 
ter to winter, by stations with a strong 
talk image, like WASC/New York, up 
24% (2.9 -3.6), and KFI/Los Angeles, 
up 29% (3.1 -4.0). News/Talk stations 
that have a strong news image and 
talk about the hottest news events are 
the leaders and will continue to be. 

Similarly, the News stations in the 
top 10 markets were also off 11% af- 

ter 9/11. But look at their gains from 
winter '01 to winter '02.On average, 
they are up 3.4 %. So, while many 
newspapers and other media may 
wish that News and Talk formats 
would fade away, it will not happen. 
It didn't happen after the Gulf War, 

after the Clinton- Lewinsky scandal or 
after Election 2000, and it will not 
happen after 9/11. Why? Because the 

dust never settles. People want the 

"A lot of music listeners came over to our stations 

for the first time after 9/11 and now have us on 

their presets. They want to be prepared in the event 

of another crisis, and now they know where to go." 

Mary June Rose¡ 

information now, not after the ink has 
dried and it's been delivered on your 
lawn. The value of radio's immedia- 
cy continues. 

Gavin Spittle 
KXNT /Las Vegas 

The worst thing any station can do 
is panic at the results of the winter 
book. Sure, most of us received a 

spike after Sept. II, and now we are 
seeing the aftereffects of that spike. If 
CHR is hot because of the latest mu- 
sic acts and then goes cold, do we say 
that the CHR format is fading? Of 
course not. News/Talk stations are 
simply leveling off after a historical- 
ly high book. 

I don't think it's the burnout factor 
as much as that the "curiosity" cume 
and share we received in the fall is no 
longer looking for as much informa- 
tion. If the listener is burned out, it's 
because we didn't do a good enough 
job of keeping things fresh. Like a 

good stock - or, in Vegas terms, a 

good slot machine - occasionally, 
you take a hit. But News/Talk will, 
slowly but surely, move right back to 

the front of the pack. 

Cliff Albert 
KOGO /San Diego 

The events of 9/11 were unprece- 
dented, and so, too, were the resulting 
ratings ups and downs from fall to 
winter. Think of it as snow days, times 
10. When they need us, they come. 
While listeners may not be spending as 

much time with News/Talk stations 
now as they did in the fall, I think we 
have secured an increased number of 
listeners who now know about the lo- 

cal News/falk station and who likely 
wouldn't have without Sept. 11. The 
next time the big story breaks, they'll 
know who to turn to and will probably 

do so more quickly. 

Doug Kellett 
WWTN -FM /Nashville 

WWTN is an issues Talk and 
Sports/Talk hybrid. Our listenership is 

up 90% from the spring of last year, 

2 . 

"As distasteful as this may sound, 9/11 is a 

marketing angle for News/Talk stations. This is 

a no- brainer: Market your station and wrap 

yourself in the flag." 
Darryl Parks 

and we widened the gap with our 
Clear Channel competitor in the mar- 
ket [WLAC] considerably after Sept. 
11. Personally, I believe those who 
think Talk should have been exclu- 
sively about terrorism or who gravi- 
tated to the "News Radio" approach 
missed the chance to grow listeners. 
Our listeners know that if the issue of 
terrorism is the No. 1 topic of con- 
cern, we'll be on it. Meanwhile, they 
also know that we'll be on the pulse 
of the rest of life too. 

While at R&R's Talk Radio Sem- 
inar earlier this year, I heard some 
panelists talk about how they took lo- 

cal hosts off the air in favor of major - 
market hosts, apparently because the 
Sept. I1 issue was too important to be 

left to local guys in small markets. I 

totally disagree. As a guy who has 
hosted Talk radio in a smaller market, 
I know the connection that a host can 
have in that market. In reality, people 
in that small market would rather hear 

the reassuring voice of the person 
they know than some slick host they 
don't know. 

Holland Cooke 
McVay Media Alliance 

Say what you will about how News/ 
Talk stations' numbers have been wob- 

bling, but I'm sure glad I don't work 
with music FMs. They're totally 
screwed, and that's not an opinion. At 
NAB2002 in Las Vegas, visionary 
Netscape co-founder Marc Andreesen 
did some simple math at his "New 
Media Keynote" session that is a jar- 
ring wakeup call to music stations. 

Andreesen observed, "If you go on 
www.gateway.com and buy the cheap- 

est PC they sell, it's a $600 PC with a 

20- gigabyte hard drive that will store 

about 400 hours of music as MP3 files. 

So, on the cheapest PC you can buy, 

you can put all your music on it, which 
is exactly what people are doing." 
That's today. Next year you can expect 
that $600 PC will store 800 hours of 
music, the rough equivalent of 800 
CDs. In five years it'll be able to store 
what approaches every piece of music 
commercially available. 

In his NAB2002 opening address, 
NAB President/CEO Ecdie Fritts 
crowed, "iBiquity is on the cusp of 
delivering in -band, on- channel digital 
radio that will upgrade the sound of 
local AM stations to the quality of to- 
day's FM stations and improve FM 
sound clarity to CD quality." Unfor- 
tunately, FM may have run out of 
programming by then. Right now it's 
so commercial -cluttered (including 
spots for KM Satellite Radio) that it's 
chasing music listeners to new -media 
jukeboxes, as Andreesen described. 

And FM Talk remains largely an 
oxymoron for two reasons. First, 
bankers don't like experiments, and, 
in bankers' minds, AM equals talk, 
FM equals music. Second is owner- 
ship limits: The biggest cluster an 
owner can have is eight stations in 

one market, only five of which can be 
FMs. Until someone comes up with a 
fourth sure -fire AM format, what 
owner (with bankers breathing down 
his neck) is going to put an "AM for- 

mat" on an FM? 

Source. Atlanta Arbnron. Winter 02. 25 -54. AOH, exact times: 
subject to emaabons Canted ?borain. 
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Beck 1.4 #21 
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PPM 

Continued from Page 1 

about the focus ofArbitron's discus- 
sions, the statistical reliability of 
panel measurement and the specific 
capabilities of the Portable People 
Meter itself. 

Harker leads off his discussion 
with the statement, "Up to this point, 
the technology of the PPM has been 
the focus of all discussion." Arbitron 
has repeatedly stressed that the PPM 
technology is only one part of the 
overall PPM research plan and that, 
to succeed, we must pay careful at- 
tention to the "human factors" - 
compliance and how representative 
the panels are. This has been a huge 
part of our decadelong R &D efforts, 
and we have shared details on this 
with everyone since 1994. We estab- 
lished the following research ques- 
tions when we opened the Wilming- 
ton, DE market trial last year: 

Will the broadcasters encode? 
Will the technology work as 

planned? 
Can we recruit a representative 

panel? 
Will they wear the meters? 
Do the ratings make sense? 

In all our presentations about the 
Wilmington and Philadelphia market 
trials, we've discussed all these is- 
sues and maintained that all are 
equally important to the success and 
credibility of the project. We have 
never seen the PPM as just an exer- 
cise in applied technology. 

Harker also states,' There is no sta- 
tistical support in favor of reducing 
the number of participants in a report 
based on a change of methodology. 
Reliability is a function of sample 
size. The smaller the sample, the less 
reliable the ratings." I'm afraid that 
Harker is mistaken. The reliability of 
audience ratings - or any other sur- 
vey estimate, for that matter - is a 
function of the statistical efficiency 
of the sampling and data- collection 
methods used, not just sample size. 
The reference section at the back of 
the Arbitron Radio Market Report 
explains this fact in some detail. 

Statistical efficiency expresses the 
effective sample base value relative 
to the actual sample size (in -tab). 
When the same sample is measured 
over a longer period of time, the sta- 
tistical efficiency of the estimates 
goes up. For example, the statistical 
efficiencies for average- quarter -hour 
audience estimates improve as the 
number of quarter -hours in the re- 
porting period increases. 

That's why radio ratings based on 
a one -week diary are inherently more 
reliable than ratings based on a one- 
day diary or interview. It is why rat- 
ings for the full -week daypart - 
Monday-Sunday, 6am- midnight, with 
504 quarter -hours measured - are 
more reliable and show less bounce 
than ratings for a narrow daypart, such 
as Monday -Friday, 3 -7pm, with 80 
quarter -hours measured. 

The statistical benefits of "re- 
peated measures," or longitudinal 
measurement, are very well under- 
stood by survey statisticians. The 
impact of repeated measures on the 
actual reliability of television and 
radio ratings was documented in two 

rigorous statistical studies funded by 
Arbitron, "Replication" (1974) and 

, "Replication Ir (1982). 
These studies demonstrate that the 

statistical efficiency of both radio and 
TV ratings improves sharply as the 
length of time that people are mea- 
sured goes up. With the radio diary, 
for example, ratings for the full week 
are more than twice as reliable as rat- 
ings for afternöon drive - even 
though the basic in -tab sample size 
is exactly the same for both. 

With the PPM and all other elec- 
tronic metering systems presently 
used to measure television audiences 
in the U.S. and around the world, the 
sample -size requirements are smaller 
than those for weekly diaries because 
the same people are measured longer. 
The statistical efficiency of a meter 
sample in place over many months is 

far greater than the statistical effi- 
ciency of samples that change weekly. 

Our statistical research to date with 
the PPM indicates that one PPM is 

worth roughly three diaries in terms 
of statistical efficiency. However, we 
expect to make the PPM panels at 
least half as large as the current one- 
week quarterly diary samples in the 
converted markets. Under this plan 
there would actually be a net increase 
in the statistical power of the PPM 
samples relative to the current diary 
samples - something most users 
would agree is a good thing. 

Making research samples bigger 
than they need to be to deliver ad- 
equate reliability is wasteful - and 
somebody has to pay for that waste. 
We don't think wasteful spending is 
what the radio industry wants or 
needs when it comes to the PPM. The 
best solution, we believe, is to use 
scientific facts to properly size the 
PPM panels to provide excellent re- 
liability in radio ratings at the most 
affordable price. 

In his discussion regarding the 
relative decline in morning -drive es- 
timates reported by the Portable 
People Meter vs. the Arbitron diary, 
Harker states, "The little ratings in- 
formation that Arbitron has released 
suggests that PPMs record fewer 
morning listeners than participants 
record in their Arbitron diaries." This 
is not true. Morning -drive cume rat- 
ings are actually higher with the PPM 
than in the diary. 

For the Philadelphia metro in April 
2002, the PPM showed a 12+ cume 
rating of 83.4% (Monday -Friday, 6- 

l0am) vs. 77.6% in the diary for win- 
ter 2002. On weekends the cume gain 
was even larger for 6 -10am: 52.6% 
with the PPM vs. 39.9% with the di- 
ary. While it is true that the PPM 
shows a lower AQH rating than the 
diary for persons 12+ in morning 
drive, the difference is explained by 
lower TSL, not fewer listeners. 

This finding - combined with the 
median undocking time of 7:08am, 
Monday -Friday, and the fact that the 
PPM picks up any audible encoded 
radio even while in the dock - gives 
us confidence in the validity of the 
PPM data in morning drive. We be- 
lieve there is clear evidence that some 
diary entries are rounded to the hour 
or half -hour, and this factor can eas- 
ily explain differences in TSL be- 

tween what the diary can collect and 
what a passive electronic device can 
collect. 

Harker further states, "We suspect 
that at least some participants began 
listening to the radio (perhaps in bed) 
before activating their PPM; so some 
morning listening went unrecorded." 
We agree that some people listen to 
radio (or watch TV) while in bed, 
both when rising and when retiring. 
That's why we instruct panelists to 
put the PPM recharging unit next to 
their beds. 

Harker errs in his assumption that 
the PPM does not track listening 
while it is in the dock and that remov- 
ing the device from the docking sta- 
tion somehow "activates" the meter. 
The Portable People Meter is always 
on. Whether in the base station or out 
of the base station, the PPM is listen- 
ing for and collecting station identi- 
fication codes. 

Harker also cites a median undock- 
ing time of 8:12am from the 1999 
Manchester, England test to bolster his 
argument about "missed" listening in 

morning drive. In 2002, in Philadel- 
phia, the median undocking time is 

7:08am, and we saw similar undock- 
ing times throughout 2001 in the 
Wilmington phase of the PPM trial. 

Harker also states, "For some rea- 
son, Arbitron did not release Mon- 
day- Friday data. " Actually, we have. 
In a press release issued on April 15, 

2002, which is on our website (www. 
arbitron.com), Arbitron reviewed 
Monday -Friday diary and PPM esti- 
mates for morning and afternoon 
drive, midday and evening. We have 
also reviewed more detailed data in 
many presentations at conventions, 
seminars and presentations to broad - 
cast groups. 

At the end of his article Harker 
states, " Arbitron will undoubtedly of- 
fer products similar to the old me- 
chanical diaries, but looking at the 
processed data will not provide 
broadcasters the same wealth of in- 
formation that looking at the diaries 
does now." While our plans have cer- 
tainly not been finalized for what 
level of specific information our cli- 
ents will want from the PPM data- 
base, we have already assembled 
many prototype programming re- 
ports that would not be possible with 
the diary service, and we have shared 
these at public and broadcast -group 
meetings over the past year. 

These reports include using the 
single -source benefit of the PPM to 
examine specific radio- station audi- 
ence habits for broadcast and cable 
television. Our Music Tester proto- 
type (featured in R &R in September 
2001) is another example of the 
wealth of information that can be 
gleaned from the PPM. 

It is important to remember that, as 
we examine the results of the Phila- 
delphia test this year, we should be 
looking for new ways to use this data 
for radio programmers. New program- 
ming prototype reports are in the 
works, based on what we are seeing 
from Philadelphia. Yes, some of the 
present services with the diary service 
may not be available with PPM data. 
But it is because we are moving to 

better ways to present and use the data 
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DAVID PUCKETT dpuckettOradioandrecords.com 
MARJON SHABANPOUR mshaban. rOradioandrecords.com 

PRODUCTION 

KENT THOMAS kthomaseradioandrecords.ccm 
ROGER ZUMWALT rogerOradioandrecords.com 
FRANK LOPEZ flopezOradioandrecords.com 
DELIA RUBIO drubioOradioandrecords.com 
DESIGN 

GARY VAN DER STEUR vdsleurOradioandre.ords.com 
MIKE GARCIA mgarcia Oradioandrecords.com 
CARL HARMON cklesign@radmandrecords.com 
nM KUMMEROW kummerowOradioandrecords.com 
EULALAE C. NARIDO II bnaridoOradioandrecords.com 
JEFF STEIMAN voodooOradioendreco,ds.com 
ADVERTISING 

HENRY MOWRY hmowryOradloandrecords.com 
NANCY HOFF nhoff radioandrecords.com 
PAUL COLBERT pcolberteradioandrecords.com 
MISSY HAFFLEY mhadleyeradioandrecords.com 
JESSICA HARRELL jessica Oradioandrecordscon, 
KAREN MUMAW kmumawOradioandrecords.com 
KRISTY REEVES kreeves Oradioendrecords.com 
STEVE RESNIK sresnikeradioandrecords.com 
MICHELLE RICH mrich Oradioandrecords.com 
ROBERT TAYLOR rtaylorOradioandrecords corn 

BROOKE WILLIAMS bwilliams Oradioandreccrds.com 

ACCOUNTING 

JOE RAKAUSKAS jrakauskas Oradioandreco,ds corn 

MARIA ABUIYSA mania Oradioandrecords.co, 
MAGDA LIZARDO magda Oradioandrecords.com 
WHITNEY MOLLAHAN whitneyOradioandrecards.com 
ERNESTINA RODRIGUEZ erodriguezOradioandrecords.com 
GLENDA VICTORES Venda eradioandrecoras.com 
SUSANNA PEDRAZA spedraza Ora tlioandrecords.com 

ADMINISTRATION 

PUBLISHER/CEO 

OPERATIONS MANAGER 

LEGAL COUNSEL 

DIRECTOR OF CONVENTIONS 
DIRECTOR HUMAN RESOURCES 

EXECUTIVE ASSISTANT 

EXECUTIVE ASSISTANT 

RECEPTIONIST 

MAILROOM 

ERICA FARBER efarber@radioandrecords. ccm 
PAGE BEAVER pboavereradioandrecords.com 
LISE DEARY liseOradioandrecords.com 
JACQUELINE LENNON IennonOradioandrecords.com 
LIZ GARRETT Iganetteradioandrecords.com 
TED KOZLOWSKI tkozloweradioandrecords corn 

KAT CARRIDO kcarndoeradioandrecords.com 
JUANITA NEWTON ¡newton Oradioandrecords.com 
ROB SPARAGO rsparagoOradioandrecords.com 

A Perry Capital Corporation 
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There's Only One Scotty Brink 
'His depth of experience is astonishing' 
By Bob Shannon 

Once upon a time in Philadelphia. 
"Don L. Brink was on my clock radio, and I'd 

go to sleep every night listening to him," says 
Elaine Konrad. "WIBG was the world." 

Konrad was 14 then. She remembers week- 
end record hops, Danny And The Juniors and 
Bobby Darin. And she remembers WIBG disc 
jockey Don L. Brink, not yet 20 himself, onstage 
between two roaring turntables. "Me and my 
friend Elizabeth used to pose in front of him," 
she says. "We'd throw our hair around and try 
to catch his eye." 

Did he notice? 
"He was like a surveillance camera, taking it 

all in," Konrad recalls. She says she took Brink 
home one night. What she means is that she left 
one night with an autographed 8x10. 

She taped it to her vanity. 
And he almost never knew. 

THE WAKEUP CALL 

You don't know this: Scotty 
Brink has a voice and sang from 
an early age. He once opened for 
Bobby Sherman in Chicago and 
got better reviews than the teen 
idol. 

In 1955, at 13, he auditioned for 
a radio job he didn't get, but that 
didn't stall his engines. He 
started a combo - Don Brink 
And The Stardusters. He sang 
and blew trumpet and, for a 
while, believe it or not, thought 
about becoming a minister. "It 
was kind of my main goal until I 

got into radio," he says. 
Three years later Brink audi- 

tioned at his hometown station, 
WWPA/Williamsport, PA again. 
"Green as I was, a wonderful 
guy named John Archer gave me 
my first radio job," he says. 
"Weekends. Playing Mantovani." 

Brink gave himself 10 years to get to the 
majors. In 1960 he graduated from high school. 
"It was time to set out on the road and seek my 
fortune," he says. He signed on for the morning 
show at WLSV /Wellsville, NY, but that only 
lasted about a month. He was 18, you see, and 
had gotten his first taste of night life. "The PD 
woke me up about 9am and said, 'You're never 
gonna make it in this business, - Brink recalls. 

He was embarrassed. "But the nice thing 
about still being a teenager was, I could just 
pack up my life in my little Opel and drive to 
the next town," he says. Next stop was WTKO/ 
Ithaca, NY, and then it was off to New London, 
CT. "I wanted a summer by the ocean," he says, 
"so I had one." 

Then came WSBA /York, PA. "I'd been there 
about three months when I got a call from 
WIBG /Philadelphia," Brink says. By then he 
was 19, had given up on being a man of the 
cloth and decided it was time to commit. 

"Roy Schwartz, the OM at WIBG, had driven 
to Baltimore to listen to someone he was 
thinking about hiring," says Brink. On the drive 
back to Philly, Schwartz heard Brink sign on. 
He pulled over to the side of the road to hear 
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more. "As soon as I got off, he called me," Brink 
says. The next morning, Brink was on WIBG's 
doorstep. Schwartz, Brink says, was surprised to 
see that he was so young, but he got the job 
anyway and stayed at WIBG for four years. 

He grew up there, honed his act and became 
The All Night Fink. "That was a Joe Niagra- 
ism," Brink explains. "I love Joe, and he promot- 
ed me a lot. As a matter of fact, Schwartz recut 
my jingle so it said, 'You're just a fink with Don 
L. Brink." 

Did he ever refer to himself as a fink? "Never," 
he says. "Never in my life. And if you call me 
that, I won't like you." 

BEAM ME UP, DON 

In 1965, afternoons at KYW /Cleveland 
opened up when Jim Stagg left for Chicago. "It 
was my first afternoon drive gig," says Brink. 
"Unfortunately, it was a brief stop, because - 

and this is convoluted - there was 
an NBC -Westinghouse swap thing 
that happened. Long story short, I 
was the last afternoon guy KYW 
ever had. Fortunately, at that point 
I lucked into KHJ." 

October 1965. Boss Radio KHJ/ 
Los Angeles had been on the air for 
about six months. As you may 
recall, the station already had a 
Don, two Johnnys and a very oral 
Robert. So, when Ron Jacobs called 
Brink about coming to Los Angeles, 
his first name was an issue. 

"Don't know where it came 
from, but we decided on the name 
Scotty," Brink recalls. "It made a 
good jingle." 

Dream job. America's hippest 
radio station. Brink was 24, had 
friends in L.A. and was making 
new ones. Boss Radio forever! 
Then the Army called. "Talk 

about a dramatic change," Brink says. "I went 
from being a pampered little disc jockey to being 
a private in the Army." 

Like many who went to Vietnam, Brink 
doesn't talk about it. Let's leave it at this: He was 
there 13 months and played a part in getting 
rock 'n' roll to the troops, but it was never easy. 
"I think Vietnam was valuable to my life," he 
says. And that's all he says. 

When he got out of the Army, he went back to 
KHJ, right? Wrong! 

BY ANY OTHER NAME 

The law was specific: Vets got their jobs back. 
But Brink didn't think that was fair. When he 
turned in his resignation at KHJ, he told Jacobs 
that he didn't want someone to lose a job just 
because "some poor guy came back from Nam." 

RKO did have a slot for him, though, at WOR- 
FM /New York. But he wasn't going to be Scotty 
Brink; he was going to be JJ Jordan. "Bill Drake 
liked that name," Brink says. "I wanted to work 
with Sebastian Stone in New York, so I did it. 
Hated the name though." 

When KHJ called Brink back four months 
later, the name became a bone of contention. 
Brink recalls, "I remember telling Bill Watson, 
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Scotty Brink 

Drake's right -hand man, 'If you want Scotty 
Brink back at KHJ, I'm coming. Otherwise, JJ 

Jordan can stay in New York." 
Brink returned to KHJ in 1968 to do 9pm to 

midnight and stayed for two years. Then, in the 
spring of 1970, sensing that he'd gone as far as 
he could in L.A., he made a move to WCFL/ 
Chicago, where he did afternoon drive and beat 
his direct competitor, WLS's Larry Lujack. 
"Shortly thereafter, I got pitched by WLS," Brink 
says. "Lujack moved to mornings, and I went 
over to do afternoons." 

He'd just turned 29, had been in radio for 13 
years and had already played in New York, L.A. 
and Chicago. What was a boy to do but program 
a rock 'n' roll station? After a short stint at KJR/ 
Seattle, where he fell in love with the Pacific 
Northwest, Brink decided to do just that. 

THE VOICE OF CHANGE 

The '70s were about turmoil. 
Brink did some experimenting at KELP /El 

Paso and then, in the spring of 1972, took his 
ideas to WRKO /Boston. "The very first song I 

added was 'Stairway to Heaven,' which had 
never been played on a major AM station," he 
says. 

Brink had a mission: better music for radio 
and hipper ideas. "But my method was to 
approach it in a very subtle way, always trying 
to meet the mainstream," he says. Like many 
programmers caught between AM and FM, 
Brink's ideas were challenged, but, more often 
than not, he prevailed. That doesn't mean, 
however, that times were easy, and when Bob 
Pittman called in 1977, Brink decided that being 
talent might be more rewarding than being 
management. 

Pittman teamed him with comedian -actor 
Richard Belzer to do mornings at WNBC /New 
York. "I really enjoyed the partnership," says 
Belzer. "We got into a groove together and had a 
great time." 

DÉJÀ VU ALL OVER AGAIN 

Come the '80s, Brink spent time in Nashville, 
running a recording studio and occasionally 
adding his voice to radio. By the '90s he was 
programming again, in San Diego; Portland, OR; 
and Dallas. Most recently, he handled the 
corporate programming for Seattle -based New 
Northwest Broadcasters. "His depth of experi- 
ence is astonishing," says KXDD /Yakima, WA's 
Dewey Boynton. "Seldom did we face anything 
he hadn't dealt with before." 

By the way, remember Elaine Konrad? 
In 1989 she lived in San Diego. One night her 

phone rang. On the line was a voice she'd heard 
before, but she had trouble placing it. "Auntie 
Elaine ?" said the voice. "It's Scotty Brink calling. 
Your niece gave me your number." 

Two years later Elaine Konrad married Brink. 
Today, just weeks after their 10th wedding 
anniversary, she still remembers what it feels 
like to have a crush on somebody. 

"There's only one Don L. Brink," she says. 
You can reach reach Brink at scottybrink@attbi.com. 

Bob Shannon can be reached at 
bob@shannonworks.com. 
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Street Talk. 

Brother, Can You Spare $17 Mil? 
Two years ago Cindy Pierce, former 
sidekick to WCMF /Rochester, NY 
morning mouth Brother Wease, filed a 

lawsuit against the host alleging sexual harass- 
ment and the unfair denial of raises. That case 
was settled out of court. Now Pierce is revisiting 
the territory: Last week she filed a 
$17 million suit against Wease, 
whose legal name is Alan Levin. 
WCMF VP /GM Kevin Legrett was 
also named in the suit, as were 
Wease sidekick Thomas Mulet, 
producer Joseph Tantello and 
former 'CMF PD Richard McKen- 
zie. The suit states that Wease 
and Mulet made "disparaging and 
defamatory comments" about 
Pierce on the air, referring to her "child and her 
birth, her husband, and her 'emotional prob- 
lems' to a broad listening audience." According 
to the Democrat and Chronicle, Pierce is 

accusing Wease of breaching the confidentiality 
agreement the two signed in June 2000. 

Brother 
Wease 

Is Emmis preparing to turn up the heat in 

Laker -land? Chairman /CEO Jeff Smulyan told 
the Los Angeles Business Journal that his 
company, owner of L.A.'s KPWR (Power 106) 
and KZLA, is looking to own five FM stations in 

the market. With Infinity charged with divesting 
one or more of its L.A. properties to comply with 
the FCC, Smulyan said he'd be glad to buy any 
of that company's local FMs. Adding fuel to the 
fire, Smulyan also announced that Emmis would 
spin off its TV group later this year to appease 
its investors, who want to focus on radio, an 
industry with higher cash -flow ratios. "Right 
now, Wall Street loves radio and hates televi- 
sion," he told the newspaper. 

Eddie & JoBo Kissin' The 
Competition? 

According to Chicago Sun -Times columnist 
Robert Feder, Clear Channel's WKSC (Kiss 
103.5) /Chicago is about to get a little more live. 
Feder writes, "After 18 months of relying on 
prerecorded voicetracks from out -of -town 
'cyberjocks,' Kiss 103.5 plans to hire its own 
personalities to host mornings and middays." 
He then quotes Clear Channel /Chicago VP /GM 
and corporate Regional VP John Gehron as 
saying, "Voicetrack- 
ing was a fast way to 
get the station up 
and running and on 
the air. We'd prefer 
to be live and local." 
Gehron also adds 
that he and PD Rod 
Phillips hope to 
have all local voices 
on the air by this 
summer. 

In what may turn out to be a related story, 
longtime WBBM -FM (B96) /Chicago morning 
hosts Eddie & JoBo (a.k.a. Ed Volkman and 
Joe Bohannon) have been yanked off the air 
(and the B96 website) as a result of an alleged 
contract dispute. The duo's deal expires at the 
end of the year. Meanwhile, the Sun -Times 
stired it up again by reporting that E &J are 
being heavily courted by Gehron and Co. 
across the street. "We would love to have them 
at our radio station," Gehron told the tabloid. 
"We are definitely interested in making them an 

Eddie & JoBo In happier 
times, with Gloria Estefan. 

offer." For now, B96 afternoon personality 
Roxanne Steele will handle mornings 

In other news involving Infinity and sticky 
situations with its air talent, both the Don & Mike 
and Opie & Anthony programs returned from 
four days' worth of best -of shows May 31 after 
Don Geronimo and Mike O'Meara were ground- 
ed for a few days and O &A were inexplicably 
absent from their show. While ST was told that 
the hosts were suspended from their respective 
shows, O &A said on -air upon their return that 
they hadn't been suspended and that `amity 
emergencies - including the death of Opie's 
grandmother - are what really kept the WNEW/ 
N.Y. -based duo off the air. WNEW PD Jeremy 
Coleman even went on the air to insist that they 
hadn't been suspended. Meanwhile, Don & Mike 
didn't address their suspension directly, but they 
did air a music -heavy show featuring such 
selections as Neil Sedaka's "Bad Blood," The 
O'Jays' "Backstabbers," Ugly Kid Joe's "I Hate 
Everything About You" and No Doubt's "Don't 
Speak." The final song on Friday's show? 
"Already Gone" by The Eagles. We wonder what 
that might mean. 

Gary Bryan, a veteran programrrer and 
morning host known for stints at New York's 
WHTZ (Z100) and WPLJ, KJR- 
FM /Seattle and KKRZ/Portland, 
OR, takes over morning drive at 
Infinity's Oldies KRTH (K -Earth 
101) /Los Angeles, starting June 
10. KRTH PD Jay Coffey tells ST 
that morning co -hosts Joni Caryl 
and Frazer Smith are expected to 
remain part of the morning show, 
while Jim Carson will shift to the 
1 -4pm shift. Carson's move 
comes following the recent departure of long- 
time L.A. air talent Johnny Hayes, whose 
contract was not renewed. 

Gary Bryan 

Philly radio fixture John DeBella last heard 
one year ago on WYSP, takes the morning shift 
at Greater Media Classic Rocker WMGK/ 
Philadelphia, starting June 10. DeBella was 
best -known for having been the market's 

Continued on Page 30 

Rumbles 
WWCK/Flint, MI hires Scott Free as PD. 

He was previously PD /afternoons at WQSM/ 
Fayetteville, NC. 

Brian Michel departs the PD post at sub- 
urban Denver's KXUU (U102), which covers Ft. 

Collins and Boulder, for OM /PD duties at CHR/ 
Pop KUDD (Power 107.9) and CHR/Rhythmic 
KUUU (U92) /Salt Lake City. He's also doing af- 
ternoons on U92. 

Bristol Broadcasting Corporate PD Gary 
Blake segues to NextMedia as PD of CHR /Pop 
WERO /Greenville, NC. He's replaced by Scott 
Summers, most recently Creative Services Di- 

rector for WBTS /Atlanta. Summers will now 
oversee WAEZ /Johnson City, TN; WVSR/ 
Charleston, SC; and WDDJ /Paducah, KY. 

Alternative WPLY (Y- 100) /Philly hires 
former WHFS /Washington morning co -host 
Gina Crash as co- host/estrogen reservoir for 
The Preston & Steve Morning Show. Crash re- 
places Marilyn Russell, who's now a part-timer 
and spending more time with her family. 
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Street Talk..> 

Continued from Page 28 

Zookeeper during a long stint at WMMR /Philly 
in the 1980s. 

The Milwaukee Journal- Sentinel's Tim 
Cuprisin reports that Chris Moreau has exited 
the OM slot at Rock WLUM /Milwaukee, as well 
as the PD chair at crosstown Smooth Jazz 
sister WJZI. 

Stripper Mom Slammed 
Following On Air Debut 

Just two days into Christina Silvas' 
fledgling radio career, the Sacramento media 
buzzards began to circle. ST told you last week 
that Silvas had been hired by KDND /Sacra- 
mento as an additional component of its 
morning show following her daughter's expul- 
sion from a Christian school -a decision the 
school's directors made when they learned of 
Mommy's profession. The Sacramento Bee 
published a piece that featured an unnamed 
source from a rival station telling Silvas, "Don't 
quit your night job!" KDND PD Steve Weed told 
the Bee, in Silvas' defense, "You can't imagine 
how bad I sounded after just two days on the 
air." Silvas' publicity -packed hire didn't sit too 
well with Capitol Public Radio parttimer Elena 
Corral, who told the Bee that she applied for 
the sidekick gig that eventually went to Silvas. 
"I was told I didn't have enough radio experi- 
ence," Corral complained. "But that no- radio- 
experience, I'm- struggling, it's- the -only -job -I- 
can -get, single- mother stripper got the job 
without applying." To which Weed replied, 
"Experience and personality are just some of 
the many factors that are considered in a hiring 
decision. It's not our policy to discuss why one 
person may have been chosen over another." 
Meanwhile, it seems Silvas' KDND salary may 
not be enough to take care of her daughter's 
tuition for 2002 -03: She's posed nude for 
Playboy.com, which has put together a pack- 
age called "Stripped of Her Faith." 

KUCD (Star 101.9) /Honolulu Promotions 
Director /morning stuntboy Fernando "The 
Love Machine" Pacheco is leaving the station 
to become a rock star! Pacheco and his ska 
punk band, Go Jimmy Go, are hitting the road 
and joining the Warped Tour. "We love to lose 
people that way," Star PD Jamie Hyatt tells ST. 
"We just hope that Fernando will remember us - and not stiff us when we ask him to play a 

free station show!" Christine Yasuma, Promo- 
tions Asst. at AC sister KSSK -AM & FM, adds 
Promotions Director stripes at Star. 

WNNK (Wink 104) /Harrisburg is losing 
another veteran. On June 21 morning co -host 
Tim Burns will air his farewell as he retires 
from the biz. Burns joined Wink 104 in January 
1985. Sue Campbell will continue in her role 
as co -host as Denny Logan replaces Burns. 

A tribute website to the former WKNR 
(Keener 13) /Detroit, which rocked the Motor 
City from 1963 -72, is now available to 'Net 
browsers. The site, www.keener13.com, 
features vintage airchecks, playlists and other 
geek -friendly slabs of Keener lore. It's being 
maintained by former Clear Channel /Detroit VP 
Steve Schram and industry vet Scott Wester- 
man. 

Finally, our thoughts and prayers go out to 
Christian radio vet Kip Johns, formerly of 
KCMS (Spirit 105.3) /Seattle, who suffered the 
loss of his wife and two of his three children on 
June 1. Johns and family were en route from 
his parents' home in Idaho to his new job at the 
K -Love Radio Network in Sacramento when 
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Kashon Powell 

Kevin Malone made Region- 
al Director for Cumulus. 

Clear Channel/Tampa ups 
Brad Hardin to Director /FM 
Programming. 

Kashon Powell promoted to 
PD of KBXX/Houston. 

Giant/Nashville names Doug Johnson Pres- 
ident and John Burns Exec. VP. 

Tom Evered elevated to VP /GM of Blue Note 
Records. 
Jim Meltzer moves to WTAM & WLTF /Cleve- 
land as VP /GM. 
Dennis Frawley upped to GM of KEGL/Dal- 
las. 
Brian Burns becomes Director /Programming 
Operations for SFX Broadcasting /Raleigh. 

Greg Batusic promoted to President of the 
Westwood One Network Radio Division. 
Rick Jackson Whitt appointed VP /GM of 
WBT -AM & FM /Charlotte. 
Bill Bungeroth picked as GM of WPNT /Chi- 
cago. 
John McCrae accepts the PD chair at KSD/ 
St. Louis. 

Bruce Hinton elevated to Exec. 
VP /GM of MCA/Nashville. 
Jay Phillips picked as OM of 
KXXY -AM & FM /Oklahoma City. 

Bruce Hinton 
Bob Biernacki promoted to VP/ 
GM of WOR /New York. 
Zemira Jones recruited as GM of WLYT/ 
Cleveland. 
Clayt Kaufman upped to WCCO /Minneapo- 
lis Station Manager. 
Jack Swanson boosted to Director /Program- 
ming Operations of KGO -AM & FM /San Fran- 
cisco. 
Howie Castle set as PD of WDVE/Pittsburgh. 

Bitch Bloom 

Charlie Kendall appointed PD 
of KWST /Los Angeles. 

Ritch Bloom named East 
Coast Promotion Coordinator for 
Lifesong Records. 
Tim Kelly joins WRKO/Boston 

for afternoons. I 
another driver apparently fell asleep at the 
wheel and hit Johns' minivan head -on, killing his 
wife, Suzanne, 7- year -old son, Ty, and 20- 
month -old daughter, Ashley. Johns and 13 -year- 
old son Mike remain hospitalized in stable 
condition. Washington state troopers say one 
occupant of the other car fled and could face 
vehicular homicide charges. 

If you have Street Talk, call the R &R News Desk at 310- 
788 -1699, or e -mail streettalk @radioandrecords.com 
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STEVE WONSIEWICZ 
swonz@raciioandrecords.com 

A Catch -22 for Online Services 
Consumers balk at paying more for online services 

Arecent report by the Internet and new -technology research firm Jupiter Media Metrix that 
reveals that over two-thirds of U.S. consumers don't want to pay for any services on the 
web shows just how difficult it's going to be for record companies to peddle their music - 

subscription offerings. 

What's especially troubling is that 
instant messaging and file- sharing 
capabilities - among the most pop- 
ular on the web - were singled out 
in the study as services for which con- 
sumers don't want to shell out their 
hard -earned dollars. The new study, 
"Paid Consumer Services: Assessing 
Market Opportunities," indicates that 
consumer resistance to paying for ad- 
ditional online services (69 %) is 
about on par with their unwillingness 
to pay for additional content (63 %). 
It also notes that "there were no no- 
table attitude variations by gender, 
age, income or online tenure." 

The findings don't bode well for 
the record industry, which has invest- 
ed millions in its online music sub- 
scription services. Even AOL Time 
Warner CEO Richard Parsons admit- 

ted in an early May story in the Wall 

Street Journal that the online music 
service with which his company is 

partnered, MusicNet, needs to be sig- 
nificantly revamped. 

The Chinese Menu Approach 

That said, there already exist scores 
of different studies that indicate vary- 
ing degrees of demand for paid -for 
online -music services. Indeed, Jupiter 
has been among the most bullish of 
companies when it comes to predict- 
ing a robust future for music -sub- 
scription services - but only once all 

the kinks are ironed out. As it stands 
now, however, none of the current of- 
ferings come close to being the cure- 
all for the music business. 

As Jupiter Research VP /Sr. Analyst 
David Card noted in his company's 

report, "Jupiter's latest research indi- 
cates that there is no obvious killer - 
app online service that consumers 
would pay for. Companies should 
bundle online services and price them 
at less than $30 dollars per year. 
When transitioning from free to fee, 
service aggregators must solicit ear- 
ly consumer feedback and promote 
packages aggressively with e- mail." 

The record industry may gasp at 
the low price point, but it's an indi- 
cation of just how difficult it is going 
to be to convince consumers to pay 
more for at -home entertainment. 

To get a handle on just how expen- 
sive home entertainment and communi- 
cations has become over the past decade, 

I collected and analyzed data from vari- 

ous research companies and industry 
trade groups. Here's what I found: 

Media Spending Snapshot 
(SS per household per month) 

1992 2001 

Reg. Phone 60 80 
Cellular 4 46 
Cable 16 34 
Home Video 11 20 
Books 11 14 

Music 8 11 

Internet 1 10 
Newspapers 8 9 

Magazines 7 8 

Movies 4 7 

Video Games 2 5 

TOTAL 132 244 

According to my calculations, the 
average U.S. household has seen its 

monthly entertainment and communi- 
cations bill jump 88% from 1992- 
2001, with average increases of 7% 
annually. In comparison, average 
monthly personal income, according 
to the U.S. Bureau of Economic Anal- 
ysis, climbed 55% yearly during the 
same period, an average rise of 5 %. 

The average household last year 
forked over $244 per month (vs. 
$130 in 1992) for telephone and ca- 
ble or satellite TV service, home vid- 
eo, computer games, newspaper and 
magazine subscriptions, Internet ser- 
vice, trips to the movie theater, 
books and, yes, recorded music. And 
that's on the conservative side, be- 
cause it includes nonsubscribers to 
various media and communications 

services, including some of the fast- 
est- growing, such as video games, 
Internet access and subscriber fees 
for personal digital assistant hookups 
to the web. 

Jupiter believes that the best way 
for any paid- content service to thrive 
is by being bundled with other servic- 
es, a move that "could prove more at- 
tractive than separate offerings. But, 
to date, no portal or ISP has experi- 
mented with a Chinese menu ap- 
proach." 

The report adds, "There doesn't 
seem to be much price elasticity. 
Companies should be more attentive 
to sticker shock, as best -practice 
analysis suggests that $ I a month to 
$10 a month appears to be the pre- 
ferred range, with a sweet spot at 
$30 a year or less." 

How America Spends Its Media & Communications Dollars 
(in millions) 

Music Cable /Sat. TV Movies Home Video Video Games Internet Service Newspapers Magazines Books Regular Phone Cellular Phone 

Year Total Total Total Total Total Total Total Total Total Total Total 

1992 9,024 18,356 4,871 12,898 n/a 702 9,543 8,064 13,014 69,216 4,1C3 
1993 10,047 20,985 5,154 13,967 n/a 858 9,566 8,346 13,861 71,500 5,338 
1994 12,068 21,361 5,396 15,013 n/a 1,034 9,820 8,584 14,923 75,723 7,374 
1995 12,320 24,296 5,494 15,529 3,200 1,833 10,107 8,684 15,367 78,035 10,190 
1996 12,534 27,252 5,912 16,863 3,700 2,888 10,364 9,165 15,851 82,990 14,089 
1997 12,237 30,344 6,366 16,970 4,400 4,600 10,466 9,334 15,930 87,678 17,093 
1998 13,724 33,169 6,949 18,508 5,500 6,149 10,678 9,923 16,827 91,210 23,470 
1999 14,585 36,427 7,448 19,316 6,100 9,396 10,863 9,936 18,091 94,738 34,272 
2000 14,323 39,640 7,660 22,453 6,000 11,613 10,962 9,974 17,808 98,528 47,883 
2001 13,740 42,925 8,410 24,906 6,350 13,200 11,250 10,164 18,153 101,976 58,609 

% Increase 52% 134% 73% 93% 98% 1,780% 18% 26% 39% 47% 1,328% 
Avg. Annual Increase 5% 10% 6% 8% 12% 39% 2% 3% 4% 4% 34% 

Monthly Media & Communications Expenditures Per Household 
(in dollars) 

Music Cable /Sat. TV Movies Home Video Video Games Internet Service Newspapers Magazines Books Regular Phone Cellular Phone 

Year Total Total Total Total Total Total Total Total Total Total Total 

1992 8 16 4 11 n/a 1 8 7 11 60 4 
1993 9 18 4 12 n/a 1 8 7 12 62 5 

1994 10 18 5 13 n/a 1 8 7 13 65 6 

1995 10 20 5 13 3 2 9 7 13 66 9 

1996 10 23 5 14 3 2 9 8 13 69 12 
1997 10 25 5 14 4 4 9 8 13 72 14 
1998 11 27 6 15 4 5 9 8 14 74 19 
1999 12 29 6 15 5 8 9 8 15 76 27 
2000 11 34 7 20 5 10 9 8 14 78 38 
2001 11 34 7 20 5 10 9 8 14 80 46 

% Increase 38% 112% 56% 75% 86% 1,601% 7% 14% 26% 33% 1,192% 
Avg. Annual Increase 4% 9% 5% 6% 11% 37% 1% 1% 3% 3% 33% 

www.americanradiohistory.com

www.americanradiohistory.com


featuring ELECTRONIC PROMOTION KITS (EPKS) 

t ßs...e .mr..m.t dmm+ .! -- J J 

T mw áI TMa..ar...r 

GONG FCR ADDS GOES 0OR f}Y! 

.. cmins* rrr e...... tn<.40. a....> clta 
,r-y+.a an... st+I aPro a er taw o 
',OEM u.wu..W [anmit Pw.aa I.Ir 

AMY . i. ntsuaa.['+..Nrt- NIL ea 
04F.»-, f!M rn,st . roi wipe, a. 

camo,,..iramen_,: 0,n++r.m 

,uM.e.eaytmt wOw 600. am, 

t- ` ..,. 
w 

RIM órw fr. MY. ,... a IhY 1, i002 

pivAnToAr raw 
rf 

pec 

...t acre. Rill ta 

...ma.e.. 
M1.R. N. Pema. Mn 

AM rra.Maq,Y 
deal*** .bat a 

oratnam.ato 
aI ran m..rt ten law 

unwritten law 
"Seely -.. 

QJ-, C ,s 
ovec o` o ò gp Vibrant Artist G 5 3 

<; ,(ir-r gUtO, eaNred oeo ,, 
/rs etA atic Audio Load 5 .e 

°icyQ,;to r°mOtionalInformation ady\o°e , 
L Co 

nal 'Audio, Video, E-Cards, A 6 od.e e pFo 
bto7 

T° et t nfOrrnation And E-mail LinkO ec Ca \ee 
R&R 

Monitored And Indicator RadO 
PCOg 

For More Information Please Contact: Greg Maffei (310) 788 -1656 gmaffei @rronline.com 
For Country & Christian Please Contact: Jessica Harrell (615) 244 -8822 jharrell @rronline.com 

www.americanradiohistory.com

www.americanradiohistory.com


34 

Oft ,i Top 50 Albums 
THE INDUSTRY'S NO. 1 RETAIL CHART June 7, 2002 

LW TW ARTIST ALBUM LABEL POWERINDEX CHANGE 

1 1 EMINEM Eminem Show Shady /Aftermath/lnterscope 1,394,530 +348 

2 2 P.DIDOY We Invented The Remix Bad Boy /Arista 104,549 -19% 

5 3 ASHANTI Ashanti Murder Inc. /Def Jam/IDJMG 84,539 +6% 
3 4 MARC ANTHONY Mended Columbia 71,172 -38% 

6 5 CELINE DION A New Day Has Come Epic 68,432 -12% 

7 6 SHERYL CROW C'mon, C'mon A &M /lnterscope 68,181 -8% 

10 7 KENNY CHESNEY No Shoes, No Shirt, No Problem BNA 64,169 -8% 
8 8 VARIOUS Now Vol.9 un/ 63,111 -13% 

14 9 SOUNDTRACK Spider -Man Roadrunner /Columbia/IDJMG 60,825 -3% 

4 10 CAM'RON Come Home With Me Roc- A- Fella/IDJMG 60,809 -38% 

13 11 BIG TYMERS Hood Rich Cash Money /Universal 58,689 -7% 

12 12 MUSIQ Juslisen Def Soul /IDJMG 53,761 -21% 

17 13 SHAKIRA Laundry Service Epic 51,767 +5% 

9 14 MOBY 18 V2 49,596 -31% 

15 15 VARIOUS Off The Hook Columbia 49,278 -19% 
18 16 PINK M!Ssundaztood Arista 48,719 +1% 

19 17 JOSH GROBAN Josh Groban 143 /Reprise 47,482 +3% 

24 18 NORAH JONES Come Away With Me Blue Note 46,690 +13% 

22 19 SOUNDTRACK 0 Brother, Where Art Thou? Lost Highway /IDJMG 44,396 -1% 

27 20 JOHN MAYER Room For Squares Aware /Columbia 43,417 +9% 

20 21 ALAN JACKSON Drive Arista 39,986 -13% 

16 22 WEEZER Maladroit Geffen /lnterscope 39,753 -31% 

26 23 VANESSA CARLTON Be Not Nobody A &M /lnterscope 38,794 -4% 

21 24 LAURYN HILL MTV Unplugged No. 2.0 Columbia 38,698 -16% 

11 25 BOX CAR RACER Box Car Racer MCA 34,412 -50% 

33 26 PUDDLE OF MUDD Come Clean Flawless /Geffen /lnterscope 33,577 -5% 

32 27 NO DOUBT Rock Steady lnterscope 33,432 -7% 

30 28 LUDACRIS Word Of Mouf Def Jam South /IDJMG 32,107 -13% 

34 29 LINKIN PARK Hybrid Theory Warner Bros. 31,900 -9% 

38 30 NICKELBACK Silver Side Up Roadrunner /IDJMG 31,627 -4% 

40 31 BRANDY Full Moon Atlantic 31,469 +3% 

42 32 JIMMY EAT WORLD Jimmy Eat World DreamWorks 30,449 +9% 

35 33 JENNIFER LOPEZ J To Tha L- 0!:The Remixes Epic 29,276 -12% 

36 34 MICHELLE BRANCH Spirit Room Maverick/WB 28,353 -15% 

41 35 ENRIQUE IGLESIAS Escape lnterscope 27,832 -6% 

25 36 RUSH Vapor Trails Anthem /Atlantic 27,533 -33% 

23 37 BARRY MANILOW Ultimate Manilow Arista 27,374 -38% - 38 SOUNDTRACK Spirit:Stallion Of The Cimarro lnterscope 26,611 

31 39 SOUNDTRACK Star Wars Episode li:Attack... Sony Classical /Columbia 26,524 -27% 

39 40 SYSTEM OF A DOWN Toxicity American /Columbia 26,495 -17% 

45 41 MARY J. BLIG[ No More Drama MCA 26,273 +5% 

28 42 NAPPY ROOTS Watermelon, Chicken & Gritz Atlantic 25,246 -34% 

43 TWEET Southern Hummingbird Gold Mind/Elektra/EEG 24,135 

44 ALICIA KEYS Songs In A Minor J 24,060 

48 45 USHER 8701 Arista 23,491 -2% - 46 CREED Weathered Wind -up 23,272 

44 47 B2K B2K Epic 23,213 -9% 

49 48 JACK JOHNSON Brushfire Fairytales Enjoy /Universal 22,834 -1% 

47 49 JA RULE Pain Is Love Murder Inc. /Def Jam /IDJMG 22,522 -8% 

46 50 P.O.D. Satellite Atlantic 21,230 -13% 

© HITS Magazine Inc. 

ALBUMS 

Eminem Shows The Way 
It was the worst week for bootleggers since 
Prohibition ended. More pirates walked the 
plank than in Peter 
Pan. 

Despite all the 
prerelease hassles, 
Eminem did more 
than Show up for his 
first full week on re- 
tail shelves. The AI- 
termath/Interscope 
rap superstar avoided 
having his brand -new 
release get caught in 

Eminem 

the 'Net, with second -week sales of 1.4 mil- 
lion and a chart victory of Laker -like propor- 
tions over his closest competitor, P. Diddy 
(Bad Boy /Arista). 

For those of you counting, that gives Mar- 
shall plenty of reason to be mellow. In fact, 
he's made in the Shady, with a combined 1.7 
million for The Eminem Show's first I O days 
on the streets - comparing favorably to the 
1.8 million in debut -week sales The Marshall 
Mathers LP, his previous album, did upon its 
release in May 2000. 

From a radio standpoint, the "Without 
Me" single is a bona fide multiformat smash, 
racking up spins more quickly and in greater 
numbers than any of Em's previous radio 
tracks. 

The increased traffic in the record stores 
brought in the all- important adult demograph- 
ic along with the kids. A &M/Interscope art- 

ist Sheryl Crow 
continues steady at 
No. 6, thanks in 
large part to a well - 
publicized perfor- 
mance at the ground 
zero memorial in 
New York last week- 
end, along with that 
ubiquitous Ameri- 
can Express corn - 
mercial featuring 
her hit single "Soak Up the Sun." 

Rounding out the top five are Murder Inc./ 
IDJMG's Ashanti (No. 3), Columbia/CRG's 
Marc Anthony (No. 4) and Epic's Celine 
Dion (No. 6). 

Meanwhile, still climbing the upscale -mar- 
ket ladder are the season's prom king and 
queen: Blue Note's Norah Jones, who jumps 

Norah Jones 

24 -18 on sales 
of 46,700, rep- 
resenting her 
biggest sales 
week yet, and 
Aware /Co- 
lumbia/CRG's 
John Mayer 
(27 -20), whose Jimmy Eat World 

"No Such Thing" single is closing quickly at 
Top 40. Jones and Mayer ignited via touring 
and word of mouth long before radio came to 
the party. 

Also gaining momentum are DreamWorks' 
Jimmy Eat World, whose growing sales are 
the result of an escalating radio story. 

Next week look for Totally Hits 2002 and 
new releases from Lil' Romeo, DJ Quik, 
Donell Jones and newcomers Avril Lavigne 
and Dirty Vegas. 
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Going For Adds 
June 7, 2002 

All -Star E -Mail 
So the Stanley Cup finals are set, the World Cup is in play, and 

basketball fans will watch the L.A. Lakers battle the New Jersey 

Nets for the NBA title. For programmers and label execs, R &R's 
new Going For Adds interactive e-mail is a slam -dunk. Each 

week. the GFA e-mail gives a format -by- format rundown on 

which all -stars and rookie talent 

are impacting in your arena. 

Here are a few highlights to 

look and listen for during the 

week of June 10. 

After being sidelined for a 

few sears while focusing on 

family issues, pop superstar and 

Canadian songbird Celine 
Dion is back in the game. TV 
specials and massive press wel- 
comed the singer back into the 

spotlight, and she continues to 

shine with her latest from A New Day Has Come, "I'm Alive,' 
which officially goes for adds at Pop and Hot AC. She will also 

appear at KIIS/Los Angeles' massive Wango Tango concert on 

June 15, the same weekend as R &R's illustrious convention. 
Also appearing at Wango Tango is Latin superstar Marc An- 

thony, who impacts AC with his latest, "I've Got You." This is 

the first single from his second English album, Mended. And, like 
Celine, Anthony will also star in his own TV special, which will 
air this July on CBS. 

What a season Pink has been having! "Get This Party Start- 

ed" kicked things into high gear for the colorful singer, and "Don't 
Let Me Get Me" continued her 

hot streak. Now, get ready for 
another dose of Pink as her 

third single from Missunda.-.- 

rood, "Like a Pill," officially 
impacts Pop. With such a string 

of hits, it's no wonder you can 

see her on MTV and magazine 

covers and in Bally's Fitness 

ads everywhere. 

Speaking of fitness, Urban 

and Urban AC better get ready 

to sweat with the return of Keith 
Sweat. "What Is It" is classic Keith and the first single from his 

upcoming eighth album. Also at Urban, keep your eyes on Rapha- 
el Saadiq's "Faithful." With a resume that includes Tony! 'lúni! 
Tone! and Lucy Pearl, Saadiq certainly has the talent to shine at 

the format. 

At Country, Garth Brooks goes for adds on "Thicker Than 
Blood," the third single from the triple- Platinum Scarecrow. Talk 
about a no-brainer - Garth is 

counuy. And don't forget about 

the multitalented Dwight 
Yoakam. Anybody who's seen 

Panic Room witnessed Yoakam 

portraying an ugly thug named 

Raoul. Now he's "Sitting Pret- 

ty" with his latest number. 

Alternative has seen the 
breakout success of under- 
ground acts like The White 
Stripes and The Hives. Could 
Thursday be next? After mak- 

ing an impression in the hardcore underground with the Victory- 
released album Full Collapse, the group are now ready to take 

things to the next level. "Cross Out the Eyes" is creating a buzz 
over at M2. Keep your eyes, and ears, open for this new act. 

Also impacting Alternative are Reel Big Fish, who made a 

splash a few years back with infectious ska -pop like "Sell Out." 
Well, hese fishes are ready to swim back into the mainstream with 
"Where Have You Been ?" which recently propelled them to the 

top of the Alternative Specialty chart. Naturally, with so many fish 
in the sea, it's impossible to list every add in this column. For a 

compete rundown of all the action, check your inbox for R &R's 
Going For Adds e-mail. 
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i V?GoingrovAdds 

Marc Anthony 

Pink 

Thursday 

- Frank Correia 

Week Of 6 -10 -02 

CELINE DION I'm Alive (Epic) 

DIANA KING Summer Breezin' (Maverick/WB) 

PINK Just Like A Pill (Arista) 

CHR/RHYTHMIC 

DIANA KING Summer Breezin' (Maverick/WB) 

HER SANITY f/LOX Xclusive (Motown) 

IRV 60111 PRESENTS Down 4 U 

(Murder lnc./Def Jam/IDJMG) 

YASMEEN Blue Jeans (MCA) 

URBAN 

IRV GOTTI PRESENTS Down 4 U 

(Murder Inc. /Del Jam /IDJMG) 

P.DIDDY f /GINUWINE I Need A Girl Pt. Il 

(Bad Boy /Arista) 

RAPHAEL SAADIQ Faithful (Pookie/Universal) 

THA' RAYNE Rock Wit Me (Arista) 

YASMEEN Blue Jeans (MCA) 

URBAN AC 

STREETWISE f/KIM WATERS Rock The Boat 

( Shanachie, 

COUNTRY 

DWIGHT YOAKAM Sitting Pretty (Warner Bros.) 

GARTH BROOKS Thicker Than Blood (Capitol) 

JAMES OTTO The Ball (Mercury) 

MONTGOMERY GENTRY My Town (Columbia) 

NOTHIN' FANCY Once Upon A Road (Pinecastia) 

AC \ 
MARC ANTHONY I've Got You (Columbia) 

HOT AC 

BONNIE RAITT I Can't Help You Now (Capitol) 

CELINE DION I'm Alive (Epic) 

STRETCH PRINCESS Freakshow (Wind -up) 

SMOOTH JAZZ 

CHUCK LOEB Sarao (Shanachie) 

OTTMAR LIEBERT In The Arms Of Love (Higher 

Octave) 

ROCK 

BAGMEN What It's All About (Thirtieth Century) 

HIVES Hate To Say I Told You So 

(Burning Heart/Epitaph/Sire/Reprise) 

MAD AT GRAVITY Walk Away (ART/STdirect) 

RUSH Secret Touch (Anthem /Atlantic) 

SINCH Something More (Roadrunner /IDJMG) 

ACTIVE ROCK 

BAGMEN What Its All About (Thirtieth Century) 

HIVES Hate To Say I Told You So 

(Burning Heart/Epitaph/Sire/Reprise) 

MAD AT GRAVITY Walk Away (ART/STdirect) 

RUSH Secret Touch (Anthem /Atlantic) 

SINCH Something More (Roadrunner /IDJMG) 

ALTERNATIVE 

REEL BIG FISH Where Have You Been? 

(Mojo /Jive) 

SINCH Something More (Roadrunner /IDJMG) 

THURSDAY Cross Out The Eyes (MCA) 

TRIPLE A 

ABRA MOORE First Date (J) 

ED HARCOURT Apple Of My Eye (Capitol) 

EELS Fresh Feeling (Dream Works) 

GARRISON STARR 5 Minutes 

(Back PorchNirgin) 

HOWIE DAY Ghost (Epic) 

JERRY JOSEPH & THE JACKMORONS The 

Kind Of Place (Terminus) 

R &R's Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds 
is e- mailed each week to participating radio and record executives. For more info, contact Greg Maffei at 
gmaffei®radioandrecords. corn. 
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WARNING: this may cause addiction 

or 

Z100/New York 
WXKS/Boston 

KRQQ/Tucson 

WPRO/Providence 
WKFS/Cincinnati 
and MORE! 

IIMClosing Out - 6/11 

KIIS/Los Angeles 
WNOU/Indianapolis 
Y100/Miami 
WXXL/Orlando 
WDRO/Detroit 

"A" Rotation 
IIIfrom her double platinum plus album m!ssundaztood 

management: LS Management, Inc/RD Worldwide Management 3V 

pinkspage.com arista.com 

AllUSTA- L. 04 trrq eraelarror 

Headlining Tour now! 
Opening for Lenny Kravitz all Summer! 

Album 3x Platinum (Still ranked Top 20) 

Covers of YM, Teen People, and Spin 
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TONY NOVIA 
tr. ovia@ radioandrecords. com 

Nine's Lìght Shines Bright 
WFBC PD stays the course in Greenville, SC 

One thing that amazes me every time I speak to Nikki Nite is that she is still in Greenville, 
SC - not that there's anything wrong with that, as Jerry Seinfeld would say. Nite is PD for 

CHR/Pop WFBC and '80s simulcast WOLI & WOLT, and her reasons for staying in the 

market are noble: She is a consistent winner in a very competitive market, and she wants to grow 
with her parent company, Entercom. 

A few minutes 

into a conversation 

with Nite, you be- 

gin to realize how 

sharp, smart, con- 

fident and, at the 

same time, humble 

she is. Nite and the 

staff at WFBC 
deal with a South- 

ern market in 
which Country 
and Urban are extremely strong, and 

they have also successfully weathered 

Aie sign -on of a new CHR/Rhythmic 
station - Cox's crosstown WHZT - 
whose PD, Fisher, made his mark this 
year by vaulting his station 1.3 -6.4. 
(You can read CHR/Rhythmic Editor 
Dontay Thompson's interview with 
Fisher on Page 44.) 

When you speak with and inter- 
view as many people as 1 have dur- 
ing m} eight -year tenure at R &R, 
you can almost instantly identify the 

programmers who have been proper- 
ly trained and mentored. Nite falls 
into that category. 

Nite fell in love with radio early on 

and - much to her parents' chagrin - decided to attend broadcasting 
school. She then worked her way up 

through the programming ranks, pay - 

hhg dues at such stations as WYKS/ 
Gainesville, FL; WVNA /Florence, 
AL; WZYP /Huntsville, AL; and 
WWXM/Myrtle Beach, SC. In Au- 
gust she will have been at WFBC for 
four years. 

Nikki Nite 

R &R: Greenville, SC is market 
No. 60. The population is almost 
800.009. The African -American pop- 
ulation is 174E of drat, and country 
music is huge. How do you pick pop 
mrrcir lire horn' nrurkel.' 

NN: We're a mainstream CHR sta- 

tion that targets women 18 -34, so ev- 

erything goes through that filter. You 
have to know what your target audi- 

ence considers to be hit music and 

then give it to them. Because it is the 

South, rock music does really well. 
There's a coalition of rhythmic mu- 
sic that does well, too, because the 

South has a history of having that 
kind of sound. When you're in a mar- 

ket for an extended period of time, 
you learn that market, and it becomes 

easier to make decisions about what's 

going to work and what's not. 

R &R: As a Pop station, do you 
have to be especially careful with 
rhythmic music? 

NN: We're careful in the sense that 

we only want to play what's main- 
stream. There's a group of rhythmic 
artists out there who have broken the 

mainstream, and my job at a CHR 
station isn't to make the hits, but to 

give people the hits. Once someone 
like Ja Rule or Nelly becomes main- 
stream, I have no qualms about play- 
ing that artist at IOam. If it researches 

across demographics and my audi- 
ence has told me that they want to 
hear it all day, we play it. We are 

more careful about stepping out on 

music that's not really mainstream. 
R &R: Across the street. CHR/ 

Rhythmic WHZT has moved f vm a 1.3 

12+ in the winter 2001 Arbitran to a 

6.4 in the hvinter 2002 Arbitran. That 

compared to your 6.1. Has WHZT 
made you a better radio station? 

NN: Any time you get competition, 
it makes you more focused and makes 

your radio station better. There is less 

room for error. Our jocks are tighter, 

and our promotions and music are 

more focused. New competition 
makes you look at your product in a 

"Good program directors constantly try to improve 

their weaknesses, and they should do that whether 

they have a direct competitor or not." 

new light and say, "Hey, where are my 

weaknesses?" Good program directors 

constantly try to improve their weak- 

nesses, and they should do that wheth- 

er they have a direct competitor or not. 

From a sales standpoint, WHZT 
hasn't really affected us. The audi- 
ence they go after is a little bit differ- 
ent from the audience that we target. 

In the market ratings there seems to 

be room for both stations, because, 

while 'HZT had a good book, 'FBC 
also posted ratings increases and 

ranked No. 1 among persons 18 -34 

and persons 18 -24. 

R &R: While under attack from a 

new Rhythmic competitor, you 
stayed the Pop course. and it paid 
off Where did you learn this pro- 

granming discipline, which many 
PDs don't have? 

NN: We really have stayed the 
course. It wasn't difficult to do, be- 

cause I've been trained that way 
since the beginning. I've been fortu- 
nate to have had some really good 
mentors during my career. Listeners 
expect consistency from your prod- 
uct. Until they indicate that what 
they've always expected isn't what 
they want anymore, you really 
shouldn't change it. 

We've always been a mainstream 
CHR and have always played rhyth- 
mic, rap, pop and rock music. We've 
been focused on playing the hits in 

each one of those genres of music be- 

cause that's what our listeners expect. 

We don't step out on a limb and 

play a lot of stuff that's real edgy rock 
or extremely hip- hop- oriented be- 

cause we have specialists in town 
who do that. WTPT does that on the 

rock end, and WHZT does that on the 

hip -hop end. When those records be- 

come the mainstream, we play them. 

It seems to have worked for us all 
along, so we continue to do that. 

R &R: In addition to WFBC, you 

The star of the FOX -TV show Dark Angel, Jessica Alba, hit Los Angeles 

morning drive on KITS to promote the Dark Angel original soundtrack 

on Artemis Records. Joining Alba were co -star Valarie Rae Miller and 

old -school rapper MC Lyte, who is featured on the soundtrack. Seen 

here are (l -r) Artemis' Anita Dominguez, KII5's Ellen K, Miller, Alba 

and MC Lyte. 

program the WOLI & WOLT '80s si- 
mulcast. What are your thoughts on 

the '80s format? 
NN: Music from the '80s appeals 

to a very narrow demographic. Some 

music transcends time, and there's a 

lot of music that doesn't. There were 

a lot of one -hit wonders during the 

'80s. Because of that, there is a nov- 
elty aspect to the format, but I believe 
there are ways to grow it into broad- 
er demos. 

I don't think '80s, in its purest form, 

was meant to be long -tenu. But I think 
the people who learn how to grow the 

format into something beyond just 
'80s and maintain the core 25 -34 au- 

dience they've gained will be able to 

survive with it. 
R &R: With the core of WOLI & 

WOLT being 25 -34, doesn't that also 
touch the core of what you are pro- 
gramming on WFBC? 

NN: It's a very delicate balancing 
act. We do share some of the 'FBC 
audience with the '80s station, but 
they really are two completely differ- 
ent products. As a PD with more than 

one radio station, you have to do 
what's right for each station and let 

the numbers fall where they may. 

R &R: Do you voicetrack any day - 
parts? 

NN: Not on WFBC. On the '80s 
simulcast we do. I believe personali- 
ties are very important. That's what 
gives a face to your station. If your 
talent is really communicating one - 

on -one with your target audience, it 

makes the difference. You can't beat 

the feel of a live show. It's all part of 
what's between the songs. 

R &R: As a woman 18 -34, you are 
the demo. Does that give you an ad- 
vantage? 

NN: I think so. I obviously hang 

around a lot of women 18 -34, and I 
live the lifestyle. 

R &R: What type ofpromotions on 

'FBC move the needle? 

NN: Cash always moves the nee- 

dle. I also believe in contests that lis- 
teners can play along with. There's a 

huge percentage of your audience 
that won't ever play a contest, so 

you've got to make it entertaining for 
everyone. One of the best promotions 
we've ever done was the Power B 

Lottery. That was a great, fun cash 

giveaway that was simple. It was top- 
ical and in the headlines in the paper 

every single day, so it made a lot of 
noise. 

R &R: Are you using database 
marketing? 

NN: We use our e-mail database 

quite a bit. It's the wave of the future. 

We send messages as needed. We 

don't want to bombard our listeners 
with a bunch of junk mail. 

R &R: I know you hold your staff 
in high esteem. 

NN: Program directors get the op- 

portunity to talk about their stations 

in interviews like this, but sometimes 

our staffs don't get the credit they de- 

serve. As the PD, I may be leading 
the staff, but we are a team. They 
make the station successful. You 
can't succeed on your own. So I 

would like to give a shout -out to my 
staff. Holla! 

R &R: What's next for you? 
NN: I want to grow with Enter- 

corn. This is a great company. It 
sounds totally kiss -ass, but 1 really 
mean it. 

You can reach Nikki Nite at nuite@ 
entercom.com. 

"Listeners expect consistency from your 

product. Until they indicate that what they've 

always expected isn't what they want anymore, 

you really shouldn't change it." 

www.americanradiohistory.com

www.americanradiohistory.com


38 

Ca!lout America .. 

EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES June 7, 2002 
CALLOUT AMERICAS song selection is basec on the top 25 titles from the P&R CHR /Pop chart or the airplay week of May 13 -19. 

HP *= Hit Potential ® 

ARTIST TITLE LABEL(S) 

CHR/POP 
x 

é 

ir 
DEMOGRAPHICS REGIONS TOTAL AVERAGE 

FAVOFMII I-Y ESTIMATE (1 -5) 

TW LW 3W 4W 
WOMEN 

12 -17 
WOMEN 

18 -24 

WOMEN 

25 -34 
MID- 

EAST SOUTH WEST WEST 

LINKIN PARK In The End (Warner Bros.) 3.82 3.70 3.84 3.85 78.4 26.2 3.93 3.79 3.71 3.83 3.87 3.70 3.88 

VANESSA CARLTON A Thousand Miles (A &M /lnterscope) 3.82 3.80 3.79 3.75 72.1 20.0 3.92 3.87 3.63 3.74 3.84 3.74 3.96 

HP* AALIYAH More Than A Woman (BlackGround) 3.77 3.57 3.69 3.61 48.3 11.8 3.92 3.64 3.60 3.80 3.89 3.71 3.68 

NELLY Hot In Herre (Fo'Reel /Universal) 3.76 3.72 3.58 59.9 13.7 4.03 3.54 3.47 3.62 3.83 3.80 3.79 

FAT JOE F /ASHANTI What's Luv? (Terror Squad /Atlantic) 3.75 3.66 3.65 3.60 72.8 22.1 4.16 3.51 3.44 3.86 3.76 3.66 3.71 

MICHELLE BRANCH All You Wanted (Maverick/WB) 3.75 3.85 3.78 3.83 71.9 19.2 4.22 3.49 3.40 3.49 3.89 3.73 3.86 

JIMMY EAT WORLD The Middle (DreamWorks) 3.71 3.82 3.67 3.94 71.4 19.7 4.01 3.41 3.64 3.54 3.74 3.77 3.76 

PINK Dont Let Me Get Me (Arista) 3.70 3.52 3.63 3.72 70.4 19.0 3.96 3.55 3.49 3.34 3.94 3.80 3.66 

HP* NICKELBACK Too Bad (Roadrunner'IDJMG) 3.67 3.65 3.69 3.75 58.4 9.9 3.92 3.56 3.48 149 3.85 3.75 3.56 

EMINEM Without Me (ShadyAftermath lnterscope) 3.66 3.62 3.72 64.2 16.8 3.90 3.59 3.28 3.51 3.36 3.89 3.93 

SHAKIRA Underneath Your... (Epic) 3.64 3.74 3.58 3.57 3.54 3.80 3.63 3.56 

ASHANTI Foolish (Murder lnc. /DefJam /IDJMG) 3.60 3.64 3.58 3.58 68.5 24.5 3.89 3.52 3.19 3.51 3.60 3.70 3.57 

JENNIFER LOPEZ F/NAS I'm Gonna Be Alright (Epic) 3.57 3.48 - - 47.8 8.7 3.86 3.57 2.95 3.63 3.52 3.53 3.62 

PUDDLE OF MUDD Blurry (Flawless /Geffen /lnterscope) 3.56 3.67 3.66 3.83 73.1 22.1 3.66 3.48 3.52 3.48 3.75 3.58 3.42 

ENRIQUE IGLESIAS Escape (lnterscope) 3.55 3.48 3.28 3.35 60.3 18.3 3.67 3.58 3.29 3.62 3.48 3.72 3.36 

CALLING Wherever You Will Go (RCA) 3.54 3.61 3.55 3.60 81.3 24.3 3.57 3.42 3.63 3.42 3.57 3.55 3.61 

DEFAULT Wasting My Time (7VT) 3.53 3.65 3.45 3.49 3.33 3.75 3.45 3.56 

'N SYNC Girlfriend (Jive) 3.51 3.46 3.29 3.38 67.8 27.4 3.62 3.49 3.35 3.59 3.43 3.69 3.38 

CRAIG DAVID Walking Away (Wildstar /Atlantic) 3.49 - - - 41.1 9.9 3.59 3.41 3.40 3.48 3.47 3.62 3.33 

JENNIFER LOPEZ Ain't It Funny (Epic) 3.48 3.41 3.41 3.55 73.3 26.9 3.54 3.44 3.42 3.34 3.66 3.55 3.29 

USHER U Don't Have To Call (LaFace /Arista) 3.48 3.39 3.41 3.49 58.2 22.4 3.72 3.40 3.11 3.44 3.38 3.52 3.62 

B2K Uh Huh (Epic) 3.47 3.45 3.44 3.50 58.2 17.8 3.81 3.43 2.66 3.53 3.45 3.54 3.35 

P. DIDDY... I Need A Girl (Bad Boy /Arista) 3.45 3.41 3.58 3.58 59.9 21.6 3.89 3.38 2.71 3.37 3.43 3.44 3.57 

NO DOUBT Hella Good (lnterscope) 3.38 3.24 3.49 3.46 67.5 20.0 3.37 3.29 3.49 3.26 3.29 3.43 3.54 

GOO G00 DOLLS Here Is Gone (Warner Bros.) 3.36 3.41 3.41 3.45 65.4 18.8 3.41 3.54 3.13 3.21 3.38 3.24 3.61 

DIRTY VEGAS Days Go By (Capitol) 3.18 65.9 18.5 3.09 3.17 3.32 3.08 3.11 3.19 3.36 

KYLIE MINOGUE Can't Get You... (Capitol) 3.05 3.10 3.15 3.28 72.4 31.0 2.91 3.11 3.19 3.01 3.09 3.00 3.11 

CALLOW" AMERICA' 

Hot Scores 
B1 AxrHO,vï ACA. IPORA 

There's a tie atop Callout Ameri- 
ca this week as Vanessa Carl - 

ton's "A Thousand Miles" (A &MM- 
terscope) ties Linkin Park's "In the 
End" (Warner Bros.) for No. 1. Both 
songs post a 3.82 total favorability 
score. In addition, their demo scores 
nearly mirror one another, with Linkin 
Park ranking sixth with teens, second 
18 -24 and first 25 -34. Meanwhile, Car- 
lton ranks seventh among 12 -17s, fast 
with women 18 -24 and third 25 -34. 

Aaliyah's "More Than a Woman" 
(BlackGround/Virgin) climbs to No. 
3 with a 3.77 score. "Woman" ties 
Carlton for seventh in teens, ranks 
third among women I8 -24 and pulls 
in a fifth -ranked 3.60 with women 25- 
34. 

It's another big week for Nelly's 
"Hot in Herre" (Fo' ReelUniversal). 
The song ranks fourth overall with a 

3.76 and scores in all three demos, 
coming in third with teens, 10th with 
women 18 -24 and I I th among worn - 
en 25 -34. 

Jimmy Eat World rank seventh 
this week with "The Middle" (Dream - 
Works). The band ranks fourth with 
teens and a solid second among worn - 
en 25 -34. This multiformat hit has 
now gone top 10 at CHR/Pop, Alter- 
native, Hot AC and Triple A. 

Nickelback come in ninth this 
week with "Too Bad" (Roadrunner/ 
IDJMG). The track ranks seventh 
with teens and eighth with women 18- 

24. 
Eminem scores a top 10 finish for 

"Without Me" (Shady/Aftermath/In- 
terscope). It takes the No. 10 rank 
with teens and an impressive fourth - 
place finish among women 18 -24. 

Other key demo scores: Jennifer 
Lopez ranks seventh I8 -24 with "I'm 
Gonna Be Alright" (Epic), while No 
Doubt are eighth among women 25- 
34 with "Hella Good" (Inter scope). 

Total sample size is 400 respondents with a +/-5 margin of error. Total average favorabiliry estimates are based on a scale of 1 -5 (1 = dislike very much, 5 = like very much). Total familiarity represents the percentage of 

respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs must reach 40% familiarity before they appear in print. Hit Potential (HP) 
represents songs that have yet to chart in the top 25 on R&R's CHR/Pop chart. Sample composition is based on females aged 12 -34, who responded favorably to a CHR/Pop musical montage in the following regions and 

markets: EAST: Boston, Nassau -Suffolk, New York, Philadelphia, Pittsburgh, Providènce, Washington, DC. SOUTH: Atlanta, Dallas, Houston, Miani, San Antonio, Tampa. MIDWEST: Chicago, Cincinnati, Cleveland, Colum- 

bus, Detroit, Kansas City, Milwaukee, Minneapolis, St. Louis. WEST: Denver, Los Angeles, Portland, Sacramento, Salt Lake City, San Diego, San Francisco, Seattle. © 2002, R &R Inc. 

19:9., eifear lli Ger the Viwet et Men[ 

As the radio industry changes, you need to change with it. ' 

If you're a pr gmmmeç the Radio Advertising Bureau now offers you the o ortunity to increase you- knowledge of the business and your value 

to your statiol. With your Certified Radio Marketing Consultant Programme's Accreditation (CRMC-PA), you'll combine your expertise in 
Programming-with the vital, career -building knowledge of Sales. 

To get a free :opy of the CRMC -PA on CD -ROM, watch for it arriving on yw- desk soon. call the Radio Advertising Bureau 
at 1-800-232-3131 or lag on at http: / /www.rab.com. 

Get the credit you deserve. Get certified! 
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LAST 
WEEK 

THIS 

WEEK ARTIST TITLE LABEL(S) 
TOTAL 
PLAYS 

rl- 
PLAYS 

GROSS 
IMPRESSIONS 

WEEKS ON 
CHART 

TOTAL STATIONS 

ADDS 

1 1 VANESSA CARLTON A Thousand Miles (A &M /Interscope) 8283 -149 924942 16 130/0 

2 2 ASHANTI Foolish (Murder lnc. /DefJam /IDJMG) 7698 -504 857437 12 130/0 

7 Q P. DIDDY FLASHER & LOON I Need A Girl (Part One) (Bad Boy /Arista) 7025 +384 871083 10 122/0 

3 4 FAT JOE F /ASHANTI What's Luv? (Terror Squad/Atlantic) 6983 -192 805704 14 120/0 

6 O NO DOUBT Hella Good (Interscope) 6923 +175 703194 10 132/0 

4 6 PINK Don't Let Me Get Me (Arista) 6658 -492 688223 17 132/0 

9 Q EMINEM Without Me (Shady /Aftermath /Interscope) 6499 +711 757278 5 127i2 

5 8 MICHELLE BRANCH All You Wanted (Maverick/WB) 6455 -356 746237 21 129/0 

10 Q JIMMY EAT WORLD The Middle (Dream Works) 6202 +584 758974 12 130/0 

11 NELLY Hot In Herre (Fo'Reel /Universal) 5807 +533 655642 7 123/3 

8 11 SHAKIRA Underneath Your Clothes (Epic) 5624 -800 586243 16 129/0 

13 ® DEFAULT Wasting My Time (TVT) 5074 +180 549994 15 121/0 

17 ® DIRTY VEGAS Days Go By (Capitol) 5002 +970 555320 7 130/4 

12 14 PUDDLE OF MUDD Blurry (Flawless /Geffen /Interscope) 4804 -192 521325 20 130/0 

16 ® JENNIFER LOPEZ FINAS I'm Gonna Be Alright (Epic) 4523 +422 517029 7 128/1 

14 16 LINKIN PARK In The End (Warner Bros.) 3955 -208 418318 25 110/0 

21 GI C. KROEGER F /J. SCOTT Hero (Roadrunner /Columbia/IDJMG) 3851 +854 410233 4 122/4 

18 18 JENNIFER LOPEZ Ain't It Funny (Epic) 3649 -233 388401 22 129/0 

19 o CRAIG DAVID Walking Away (Wildstar /Atlantic) 3588 +338 374229 9 121/4 

15 20 USHER U Dont Have To Call (LaFace /Arista) 3406 -742 352354 11 120/0 

22 ® AALIYAH More Than A Woman (BlackGroundNirgin) 3398 +528 391013 7 111/5 

24 e SHERYL CROW Soak Up The Sun (A &M /Interscope) 2936 +247 266594 12 112/6 

29 e WILL SMITH Black Suits Comin' (Nod Ya...) (Columbia) 2541 +278 264270 4 117/3 

27 PAULINA RUBIO Don't Say Goodbye (Universal) 2536 +167 301232 8 112/5 

25 25 NICKELBACK Too Bad (Roadrunner /IDJMG) 2518 -62 205783 10 112/0 

33 AVRIL LAVIGNE Complicated (Arista) 2399 +739 309212 3 119/17 

31 ® MARY J. BLIGE Rainy Dayz (MCA) 2238 +389 241384 6 95/7 

28 28 ENRIQUE IGLESIAS Escape (Interscope) 2119 -211 322138 18 123/0 

26 29 G00 GOO DOLLS Here Is Gone (Warner Bros.) 2095 -484 207804 12 115/0 

32 e BRANDY Full Moon (Atlantic) 2057 +288 217818 5 92/7 

30 31 B2K Lh Huh (Epic) 1854 -397 194430 12 109/0 

34 SOLUNA For All Time (Dream Works) 1645 +124 124005 8 95/14 

35 e CALLING Adrienne (RCA) 1620 +135 180637 6 80/4 

37 ED COURSE OF NATURE Caught In The Sun (Lava/Atlantic) 1525 +148 119071 8 69/0 

43 e KELLY OSBOURNE Papa Don't Preach (Epic) 1477 +529 236715 2 85/11 

45 m DJ SAMMY & YANOU Heaven (Robbins) 1396 +502 354355 2 69/22 

39 ® JOHN MAYER No Such Thing (Aware /Columbia) 1348 +192 138095 3 76/8 

38 CREED One Last Breath (Wind -up) 1315 +144 93199 2 75/4 

40 m MARC ANTHONY I've Got You (Columbia) 1290 +151 144047 5 85/2 

36 40 INDIA.ARIE Video (Motown /Universal) 1273 -110 136173 15 107/0 

44 ANASTACIA One Day In Your Life (Epic) 1113 +191 112988 3 93/9 

/Debut> m ENRIQUE IGLESIAS Don't Turn Off The Lights (Interscope) 941 +485 83938 1 79/7 

41 43 BUSTA RHYMES Pass The Courvoisier (Part II) (J) 913 -162 100008 6 67/0 

50 SEVEN AND THE SUN Walk With Me (Atlantic) 816 +190 56649 2 66/9 

47 45 LUDACRIS Saturday (0ooh! O000h!) (Dei Jam South /IDJMG) 659 -159 65420 4 46/0 
Debu 0 Al Caught In The Middle (Columbia) 657 +58 56435 1 49/2 

/Deba m NAPPY ROOTS Awnaw (Atlantic) 653 +100 54378 1 42/2 

48 48 LUDACRIS Roll Out (My Business) (DefJam South /IDJMG) 652 -15 43711 19 52/0 

42 49 TWEET Oops (Oh My) (Gold Mind /Elektra/EEG) 649 -341 52614 13 108/0 

46 50 CELINE DION A New Day Has Come (Epic) 648 -211 102294 15 97/0 

132 CF R /Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
of 5/2E -6/1. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 
reporti 1g station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest weer -to -week 
increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with 
permission tram the Arbitron Company (copyright 2002, The Arbitron Company). (C) 2002. R &R, Inc. 

Most Added® 
www.rradds.com 

ARTISTTITLE LABEL(SI ADDS 

B2K Dots Ta Be (Epic) 36 

DJ SAMMY & YANOU Heaven (Robbins) 22 

KYLIE MINOGUE Love At First Sight (Capitol) 21 

AVRIL LAVIGNE Complicated (Arista) 17 

SOLUNA For All Time (Dream Works) 14 

PINK Just Like A Pill (Arista) 14 

OUR LADY PEACE Somewhere Out There (Columbia) 14 

ALANIS MORISSETTE Precious... (Maverick/Reprise) 14 

MARIO Just A Friend (J) 13 

KELLY OSBOURNE Papa Don't Preach (Epic) 11 

KHIA My Neck. My Back (Lick It) (Dirty Down/Artemis) 11 

rub horte 
"sparkle" 

Over 450 Pop spins already! 
Adult Top 40 Monitor: 25*! 
Modern Adult Monitor: 26*! 

New at: KTFM & WNKS! . 
THE ISLAND 

v,cMu/iwrGROUP 

Most Increased 
Plays 

ARTIST TTn E LABEL S 

DIRTY VEGAS Days Go By (Capitol) 

C. KROEGER F /J. SCOTT Hero (Roadrunner /Columbia/IDJMG) 

AVRIL LAVIGNE Complicated (Arista) 

EMINEM Without Me (Shady /Attermath/Interscope) 

JIMMY EAT WORLD The Middle (Dream Works) 

NELLY Hot In Herre (Fo' Reel /Universal) 

KELLY OSBOURNE Papa Don't Preach (Epic) 

AALIYAH More Than A Woman (BlackGroundNirgin) 

DJ SAMMY & YANOU Heaven (Robbins) 

ENRIQUE IGLESIAS Don't Turn Off... (Interscope) 

TOTAL 

PLAY 

/CREASE 

+970 

+854 

+739 

+711 

+584 

+533 

+529 

+528 

+502 

+485 

Most Played 
Recurrents 

ARTIST - .ABEL. m TOTAL PLAYS 

CALLING Wherever You Will Go (RCA) 3120 

NICKELBACK How You Remind Me (Roadrunner /IDJMG) 2671 

'N SYNC Girlfriend (Jive) 2583 

KYLIE MINOGUE Can't Get You Out Of My Head (Capitol) 2101 

MARY J. BLIGE Family Affair (MCA) 2025 

JA RULE F/ASHANTI Always... (Murder lnclDefJamADJMG) 1687 

CRAIG DAVID 7 Days (Wildstar /Atlantic) 1609 

PINK Get The Party Started (Arista) 1494 

USHER U Got It Bad (LaFace/Arista) 1410 

CREED My Sacrifice (Wind -up) 1361 

SHAKIRA Whenever Wherever (Epic) 1298 

TOYA I Do (Arista) 1294 

NO DOUBT Hey Baby (Interscope) 1152 

R &R Station Playlists have moved to the web. 
See all of our monitored reporters at 

www.radioandrecords.com. 

Con emporary Christian music program with 
artist interviews hosted by Dave Ticker. 

WEEKLY PROGRAMS 
FREE! 
FOLLOWED BY A :24 PROMO SPOT 
VOICE OUT 28:00 
COMPACT DISC 

C J_,2,_11...,_11.2-: 

Powerline 
Adult Contemporary Music 

.. 

0. 

` MasterControl 
Magazine Style Format 

, 
'A 

Country Crossroads 
Country Fins and Interviews 

The Baptist Hour 
Contemporary Christian Music 

:60 Features 
Family. Health & Fitness 

FafflÌlyNet 
6350 West Freeway 

Fort Worth, TX 76116 -4511 

800 -266 -1837 
www.FantilyNetRadio.com 

email: info @FamilyNetRadio.com 
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R &R'S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY 
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ARTIST 
TOTAL 
PLAYS 

.I - 
'LAYS 

GROSS 
IMPRESSIONS 

100) 

WEEKS ON 

CHART 

TOTAL STATIONS' 
ADDS 

VANESSA CARLTON A Thousand Miles (A &M /Interscope) 2945 +44 87127 15 51/0 

ASHANTI Foolish (Murder Inc. /Del Jam /IDJMG) 2852 -67 83007 10 51/0 

NO DOUBT Hella Good (Interscope) 2716 +47 78912 9 52/0 

JIMMY EAT WORLD The Middle (Dream Works) 2407 +172 73153 12 51/0 

MICHELLE BRANCH All You Wanted (Maverick/WB) 2302 -258 67487 20 47/0 

PINK Don't Let Me Get Me (Arista) 2298 -182 64602 15 47/0 

P. DIDDY F /USHER & LOON I Need A Girl... (Bad Boy /Arista) 2169 +207 62951 8 48/0 

SHAKIRA Underneath Your Clothes (Epic) 2029 -285 55066 14 44/0 

DEFAULT Wasting My Time (TVT) 1940 -6 56482 15 47/0 

EMINEM W thout Me (Shady /Aftermath /Interscope) 1805 +213 52642 4 47/1 

SHERYL CROW Soak Up The Sun (A &M/Interscope) 1726 +67 49000 12 50/0 

CRAIG DAVID Walking Away (Wildstar /Atlantic) 1705 +164 50943 8 51/1 

PUDDLE OF MUDD Blurry (Fla wless/Geffen/Interscope) 1663 -154 47409 20 43/0 

FAT JOE F /ASHANTI What's Luv? (Terror Squad /Atlantic) 1571 -355 43367 14 41/0 

NELLY Hot In Herre (Fo' Reel /Universal) 1503 +178 45681 5 48/1 

C. KROEGER F /J. SCOTT Hero (Roadrunner /Columbia/IDJMG) 1458 +234 40896 3 48/0 

DIRTY VEGAS Days Go By (Capitol) 1406 +368 41535 4 48/4 

NICKELBACK Too Bad (Roadrunner /IDJMG) 1371 -88 37415 9 47/1 

USHER U Don't Have To Call (LaFace /Arista) 1361 -226 40414 11 38/0 

JENNIFER LOPEZ F/NAS I'm Gonna Be Alright (Epic) 1254 +131 34771 5 46/4 

GOO GOO DOLLS Here Is Gone (Warner Bros.) 1124 -470 35723 11 33/0 

AALIYAH More Than A Woman (BlackGroundNirgin) 1093 +124 33344 4 41/2 

WILL SMITH Black Suits Comin' (Nod Ya...) (Columbia) 1071 +217 30630 2 44/2 

LINKIN PARK In The End (Warner Bros.) 931 -110 26333 23 32/0 

SOLUNA For All Time (Dream Works) 926 +74 29366 12 47/0 

PAULINA RUBIO Don't Say Goodbye (Universal) 924 +113 27655 6 37/2 

CREED One Last Breath (Wind -up) 908 +142 27275 2 46/1 

CALLING Adrienne (RCA) 898 +57 23966 6 43/1 

AVRIL LAVIGNE Complicated (Arista) 810 +355 25522 2 43/8 

JOHN MAYER No Such Thing (Aware /Columbia) 747 +184 21971 3 33/3 

ENRIQUE IGLESIAS Escape (Interscope) 704 -108 21331 17 29/0 

ENRIQUE IGLESIAS Don't Turn Off The Lights (Interscope) 700 +282 22055 2 44/1 

COURSE OF NATURE Caught In The Sun (Lava/Atlantic) 629 -4 18526 8 34/0 

BRANDY Full Moon (Atlantic) 600 +70 15686 5 39/5 

JENNIFER LOPEZ Ain't It Funny (Epic) 556 -221 14511 23 23/0 

MARY J. BLIGE Rainy Dayz (MCA) 553 +102 13193 6 31/3 

MARC ANTHONY rye Got You (Columbia) 538 +38 18017 5 32/1 

SEVEN AND THE SUN Walk With Me (Atlantic) 478 +137 14195 2 36/4 

UNWRITTEN LAW Seein' Red (Interscope) 467 +103 13379 2 40/3 

DJ SAMMY & YANOU Heaven (Robbins) 379 +111 15182 2 20/7 

KELLY OSBOURNE Papa Don't Preach (Epic) 371 +234 9854 1 30/8 

KACI Just An Old Boyfriend (Curb) 355 +8 10326 5 29/3 

B2K Uh Huh (Epic) 297 -148 6737 9 15/0 

TRIK TURNER Friends + Family (RCA) 266 -25 5719 2 17/0 

ANASTACIA One Day In Your Life (Epic) 265 +63 7169 1 17/3 

RUBYHORSE Sparkle (Island /IDJMG) 254 +9 6580 2 20/0 

INDIA.ARIE Video (Motown /Universal) 243 -152 8059 14 9/0 

KYLIE MINOGUE Love At First Sight (Capitol) 239 +159 8922 1 25/12 

DROPLINE Fly Away From Here (...Day) (143 /Reprise) 219 -7 6394 2 17/2 

LUDACRIS Saturday (0ooh! O000h!) (Def Jam South/IDJMG) 184 -104 5268 5 13/0 

52 CHR /Pop Indicator reports. Songs ranked by total plays for the airplay week of Sunday 5/26- Saturday 6/1. 
©2002, R &R Inc. 

Most Added, 
ARTIST TITLE LABEL(S) ADDS 

M2M Don't (Atlantic) 14 

KYLIE MINOGUE Love At First Sight (Capitol) 12 

KOSHEEN Hungry (Kinetic) 10 

ALANIS MORISSETTE Precious... (Maverick/Reprise) 10 

SOFIA LOELL Right Up Your Face (Curb) 9 

AVRIL LAVIGNE Complicated (Arista) 8 

KELLY OSBOURNE Papa Don't Preach (Epic) 8 

DJ SAMMY & YANOU Heaven (Robbins) 7 

OUR LADY PEACE Somewhere Out There (Columbia) 7 

PINK Just Like A Pill (Arista) 7 

AEROSMITH Girls Of Summer (Columbia) 6 

BRANDY Full Moon (Atlantic) 5 

DIRTY VEGAS Days Go By (Capitol) 4 

JENNIFER LOPEZ FINAS I'm Gonna Be Alright (Epic) 4 

SEVEN AND THE SUN Walk With Me (Atlantic) 4 

MARIO Just A Friend (J) 4 

UNWRITTEN LAW Seein' Red (Interscope) 3 

JOHN MAYER No Such Thing (Aware/Columbia) 3 

MARY J. BLIGE Rainy Dayz (MCA) 3 

KACI Just An Old Boyfriend (Curb) 3 

Most Increased 
Plays 

ARTIST TITLE LABEL(S) 

DIRTY VEGAS Days Go By (Capitol) 

AVRIL LAVIGNE Complicated (Arista) 

ENRIQUE IGLESIAS Don't Turn Off... (Interscope) 

C. KROEGER F /J. SCOTT Hero (Rcedrunner/ColumbialIDJMG) 

KELLY OSBOURNE Papa Don't Preach (Epic) 

WILL SMITH Black Suits Comin'... (Columbia) 

EMINEM Without Me (Shady/Aftermath/Interscope) 

P. OIDDY FLASHER & LOON I Need A Gid... (Bad Boy /Arista) 

JOHN MAYER No Such Thing ( Aware/Columbia) 

NELLY Hot In Herre (Fo' Reel/Universal) 

JIMMY EAT WORLD The Middle (Dream Works) 

CRAIG DAVID Walking Away (Wildstar /Atlantic) 

KYLIE MINOGUE Love At First Sight (Capitol) 

CREED One Last Breath (Wind -up) 

SEVEN AND THE SUN Walk With Me (Atlantic) 

JENNIFER LOPEZ FINAS I'm Gonna Be Alright (Epic) 

AEROSMITH Girls Of Summer (Columbia) 

AALIYAH More Than A Woman (BlackGroundNirgin) 

PAULINA RUBIO Don't Say Goodbye (Universal) 

DJ SAMMY & YANOU Heaven (Robbins) 

UNWRITTEN LAW Seeirì Red (Interscope) 

MARY J. BLIGE Rainy Dayz (MCA) 

SOLUNA For All Time (Dream Works) 

BRANDY Full Moon (Atlantic) 

SHERYL CROW Soak Up The Sun (A &M/lnterscope) 

ANASTACIA One Day In Your Life (Epic) 

SHAKIRA Whenever Wherever (Epic) 

PINK Just Like A Pill (Arista) 

CALLING Adrienne (RCA) 

ANGIE MARTINEZ If I Could Go (EastWest/EEG) 

TOTAL 
PLAY 

INCREASE 

+368 

+355 

+282 

+234 

+234 

+217 

+213 

+207 

+184 

+178 

+172 

+164 

+159 

+142 

+137 

+131 

+129 

+124 

+113 

+111 

+103 

+102 

+74 

+70 

+67 

+63 

+62 

+59 

+57 

+48 

BAD /08 RECORDS INC 
Includes year -end charts for all R &R formats from w 

fi r 
Jtiii 

1974 through 2001! Call (310) 788 -1637, 
1 i., is - j Re vi ` 

or email `jbennett @rronline. com" 
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111M==.MI.IIMMI=11 

www.americanradiohistory.com

www.americanradiohistory.com


CHR /Pop Action June 7, 2002 R &R 41 

Megan Murphay 
MD. WMRV (Star 105 -7)I 

Binghamton, NY 

acts" who a 

will take ov 

see soon. 

Welcome to Binghamton -a tiny version 

of New York City, without all the people, and, 

er, surrounding cities! Thanks to our 
"isolation" in Central New York, songs that 

may burn fast nationally have a tendency 

to warm up and stick around longer here. 

The absolute key to Star 105 -7 is balance. 

Despite the urge to play "everything Ja 

Rule," we've got to listen to the women in 

the Southern Tier who enjoy rocking with 

Pink (including her new one) and Chad Kroeger and who 

aren't entirely tired of Linkin Park yet. a We're getting in- 

stant vibes and great phones from pop hits by Avril Lavigne, 

Will Smith and Jimmy Eat World. Ashanti's "Foolish" is still 

solid as a power here, and it will soon be well -balanced 

when hits like Nickelback's "Too Bad" and Default's "Wast- 

ing My Time" work into that category. t' CHR is quite po- 

larized, making rockers and rappers fight with the "track 

re trying to tour this summer. I'm excited to see what musical genre 

er CHR next. Or will good old pop come back and prevail? We'll 

anessa Carlton had quite the journey with 

A Thousand Miles," and she continues to 

cool her heels this week at No. 1 while Ashanti's 
"Foolish" maintains the No. 2 slot. However, P. 

Diddy's ''I Need a Girl (Pt. 1)" is coming in for 
ti-e kill. Featuring Usher and Loon. Diddy's 
soulmate -search song moves from 7 -3' with a 

+384 ... Three new acts grace the Pop chart: 
Nappy Roots with "Awnaw" (Atlantic) at No. 

4", Al with "Caught in the Middle" (Columbia) 
at No. 46', and Enrique Iglesias with "Don't Turn Off the Lights" (Interscope) at 

ND. 42' ... In the '80s cover battle, the biggest chart move is made by DJ Sammy 
& Yanou's "Heaven" (Robbins), which bolts from 45 -36 ". Kelly Osbourne's "Papa 
DDn't Preach" (Epic) makes the second biggest leap, moving from 43 -35' ... Arista s 

Airil Lavigne jumps from 33 -26' with "Complicated," which also claims the third 
Most Increased Plays spot with a +739 ... Also making nice chart moves are Seven 
And The Sun's "Walk With Me "(Atlantic), which moves from 50 -44', and Will 
Smith's "Black Suits Comin'..." (Columbia), which rises from 29 -23' ... With a 970 - 

spin increase, Dirty Vegas' "Days Go By (Capitol) was the song played most of- 

ten this week. Chad Kroeger f /Josey Scott's "Hero" (Roadrunner /Columbia/ 
IDJMG) comes in second with an 854 -play increase. Eminem's "Without Me" 

(Shady /Aftermath /Interscope) picks up 711 spins, and Jimmy Eat World see a 

584 -spin increase with "The Middle" (DreamWorks). - Tanya IT Quinn /Asst. Editor 

ARTIST: Anastacia 

LABEL: Daylight/Epic 

By TANYA O'QUINN /ASSISTANT EDITOR 

an someone please tell me how to easily 

and painlessly remove egg yolk from my 

eyelashes while still retaining as many strands 

of hair as possible? The incredible singer with 
the distinctive vocal styling who is featured this 
week was spotlighted in this section four weeks 

ago. No, I am not strapped for artists to spot- 

light. No, she is not a relative (though some 

folks say we share the same physique). And, no, 

1 don't do drugs (OK, maybe I've gone too far 
with the last statement). The On The Rise fea- 

ture for May IO spotlighted Anastacia's first 
album, Not That Kind. Perhaps I meant to re- 

view her old project on the eve of the new one 

to remind folks of the remarkable gift she pos- 

sesses. Or maybe I wanted to do a two -part 
piece, where the review of her first joint could 
lead into a review of her second record, Freak 

ofNature. Or maybe, just maybe, I was so hyp- 
notized by the songs of that first project that I 

couldn't break away long enough to focus on 

the second. Regardless, if ever there were an 

artist who deserved two issues' worth of atten- 

tion, it would be this lady. Ladies and gentle- 

men, back for a second performance, Daylight/ 
Epic recording artist Anastacia. 

With 42 Platinum album awards in over a 

dozen countries and over 10 million in world- 
wide sales, it's no wonder people are going 
crazy for this diva. The vocally gifted singer is 

a toddler in the music business (she made her 

debut merely two years ago). Just as a big, dark 
cloud looms over the city during a thunder- 
storm, Anastacia entered the industry when we 

needed a cleansing and rained huge drops of 
true vocal talent for us to bask in. A former 
dancer and receptionist, she's gone on to win the 

Best New International Artist award at the 2001 

World Music Awards and Best Pop Artist at the 

2001 MTV Europe Music Awards. She has also 

Anastacia 

picked up two Brit Award nominations. As life's 
unpredictability and practical jokes take their toll 
on all of us, we see Anastacia is the one having 
the last laugh. Just two years in the game, she 

has two Platinum -selling albums, the second 

coming close to hitting the triple- Platinum mark 
after only three months in release. 

For Freak of Nature, producers from Ana - 
stacia's first album returned to the studio to crank 

out more dynamic tracks. Ric Wake, Sam 

Watters (of Color Me Badd) and Louis Biancan- 
iello realized the musical chemistry they shared 

with the singer. Wake produced the title track, 
while Watters and Biancaniello produced and 

co -wrote the lead single, "One Day in Your 
Life." "One Day" is a dancy ballad about love 

creeping up on someone who has gone to some 

effort to evade it. The energetic, uptempo track 
is accompanied by Anastacia's strong, controlled 
and dominating vocals, which give credence to 

the self -assured lyrics of the emotionally em- 

powered heroine. Though it's easy to get lost in 

the singing - Anastacia's vocals command at- 

tention - I think I'm hearing a hint of the 

"Fame" melody at the end of the track (I could 
be wrong). 

Not to take away from the producers, but the 

God -given talent that Anastacia expresses her- 

self with is melodic enough to complement the 

best of tracks, and she could even aid those that 

may be rhythmically challenged. Talk about 
choices: This lady does have the option of sing- 
ing a cappella. 

WHERE THE STARS VISIT YOUR SHOW DAILY! 

www.phatdrops. corn 
by Gene Harris, Jr. 702.396.2325 

The internet's Best Value for finished production 
and station or DJ websites 

Phat station imaging at a fraction of the usual cost 
Free mp3 downloads of great bits, ready to air 
Order customized DJ drops, spots and promos 

36 hour turnaround on special orders 
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CHR/Pop 
June 7, 2002 

BatelóeMasic.com 
Ill 1111111 

America's Best Testing CHR /Pop Songs 12+ 
For The Week Ending 6/7/02. 

Artist Title (Label) TW LW Familiarity Burn TD Familiarity Burn 

MICHELLE BRANCH All You Wanted (Mavericki'B) 4.13 4.13 94% 31% 4.17 97% 32% 

JIMMY EAT WORLD The Middle(DreamWorks) 4.13 4.07 83 % 17% 4.13 83% 17% 

CHAD KROEGER F /JOSEY SCOTT Hero (Roadrunner /Columbia / 1DJMG) 4.11 3.97 61% 7% 4.17 62% 7% 

VANESSA CARLTON A Thousand Miles (A &M /Interscope) 4.10 4.03 95% 33% 4.12 96% 34% 

LINKIN PARK In The End(Wamer Bros.) 4.07 4.03 96% 46% 4.16 96% 43% 

AVRIL LAVIGNE Complicated(Arista) 4.04 53% 6% 4.11 54% 5% 

PINK Don't Let Me Get Me(Arista) 4.02 4.02 97% 39% 3.99 98% 42% 

EMINEM Without Me(Shady /Aftermath /Interscope) 3.99 3.82 90% 18 % 4.11 92% 17 % 

NICKELBACK Too Bad (Roadrunner /IDJMG) 3.96 3.93 76% 17% 4.08 79% 16% 

NO DOUBT Hella Good (Interscope) 3.94 3.86 89% 24% 4.01 91% 26% 

NELLY Hot In Herre(Fo'Reel/Universal) 3.92 3.69 79% 16% 3.92 78% 15% 

CALLING Wherever You Will Go(RCA) 3.92 3.87 95% 45% 4.04 96% 43% 

DEFAULT Wasting MyTime(TVT) 3.91 3.94 79% 23% 4.06 81% 20% 

PUDDLE OF MUDD Blurry (Fiawless/Geften /Interscope) 3.90 3.86 90% 36% 3.97 91% 37% 

CRAIG DAVID Walking Away(Wildstar /Atlantic) 3.88 4.01 71% 12% 4.01 75% 12% 

JENNIFER LOPEZ FEATURING NAS I'm Gonna Be Alright(Epic) 3.85 3.82 76% 13% 3.94 79% 11% 

G00 GOO DOLLS Here Is Gone(WarnerBros.) 3.83 3.78 82% 20% 4.03 85% 14% 

FAT JOE F /ASHANTI What's Luv ?(Terror Squad /Atlantic) 3.80 3.70 91% 40% 3.89 91% 39% 

JENNIFER LOPEZ Ain't It Funny(Epic) 3.79 3.78 96% 43% 3.94 95% 40% 

P. DIDDY F/ USHER & LOON I Need A Girl (Part I)(Bad Boy /Arista) 3.77 3.69 87% 30% 3.80 88% 29% 

ENRIQUE IGLESIAS Escape (Interscope) 3.75 3.75 94% 39% 3.82 96% 390/0 

AALIYAH More Than A Woman (BlackGround/Virgin) 3.74 3.87 75% 20 % 3.80 79% 20% 

DIRTY VEGAS Days Go By(Capitol) 3.71 3.88 58% 14% 3.70 59% 15% 

ASHANTI Foolish (Murder InclDefJam /IDJMG) 3.69 3.64 87% 36% 3.74 90% 37% 

PAULINA RUBIO Don't Say Goodbye(Universal) 3.63 3.63 40% 7% 3.60 43% 6% 

SHERYL CROW Soak Up The Sun (A &M /Interscope) 3.63 3.61 83% 23% 3.63 85% 26% 

'N SYNC Girlfriend(Jive) 3.62 3.66 98 % 48% 3.79 98% 43% 

USHER U Don't Have To Call (Arista) 3.61 3.59 86% 31% 3.71 88% 30 % 

SHAKIRA Underneath Your Clothes(Epic) 3.55 3.61 96% 46% 3.62 97% 48% 

KYLIE MINOGUE Can't Get You Out Of My Head (Capitol) 3.32 3.36 97% 58% 3.31 98% 59% 

Total sample size is 755 respondents. Total average lavorability estimates are based on a scale of 1 -5. (1= dislike very much, 5 =like 

very much). Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number 

of respondents who said they are tired of hearing the song. Sample composition is based on persons 12 +. TO = Target Demo (Females 

18 -34). Persons are screened via the Internet. Once passed, they can take the music test based on their format/music preference. 

RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the 

Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system is available for local radio stations 

by calling 818/377 -5300. RateTheMusic.com data is provided by Mediabase Research, A division of Premiere Radio Networks. 

New & Active 
UNWRITTEN LAW Seein' Red (Interscope) 
Total Plays: 622, Total Stations: 54, Adds: B 

TRUTH HURTS F/RAKIM Addictive (Aftermath/Interscope) 

Total Plays: 536, Total Stations: 29, Adds: 7 

KYLIE MINOGUE Love At First Sight (Capitol) 

Total Plays: 505, Total Stations: 72, Adds: 21 

PINK Just Like A Pill (Arista) 

Total Plays: 474, Total Stations: 22, Adds: 14 

DROPLINE Fly Away From Here (...Day) (143 /Reprise) 
Total Plays: 467, Total Stations: 48, Adds: 1 

RUBYHORSE Sparkle (Island/IDJMG) 
Total Plays: 465, Total Stations: 42, Adds: 3 

CAM'RON Oh Boy (Roc- A- Fella/IDJMG) 

Total Plays: 442, Total Stations: 31, Adds: 10 

MOBY We Are All Made Of Stars (V2) 

Total Plays: 406, Total Stations: 34, Adds: 1 

KACI Just An Old Boyfriend (Curb) 
Total Plays: 346, Total Stations: 35, Adds: 2 

AEROSMITH Girls Of Summer (Columbia) 
Total Plays: 334, Total Stations: 41, Adds: 9 

Songs ranked by total plays 

PLEASE SEND 
YOUR PHOTOS 

R &R wants your best snapshots 
(color or black & white). 

Please include the names and titles 
of all pictured and send them to: 

R &R c/o Mike Davis: 
10100 Santa Monica Blvd., 3rd Floor 
Los Angeles, CA 90067 

Reprise recording artist Alanis Morissette hangs out backstage with Sean "Hollywood" 
Hamilton, host of the nationally syndicated Hollywood Hamilton's Weekend Top 30. Pictured 

here are (t -r) show producer Michelle Parisi, Morissette and Hamilton. 

The Ladies of Soluna try as hard as they can to mack on some goofy radio guys. Pictured 

here are (l -r) Soluna's America, WKSC /Chicago MD Jeff "Smash" Murray, Soluna's 'T," WAKS/ 

Cleveland Asst. PD /MD Kasper, Soluna's Aurora, WAKS PD Dan Mason and Soluna's Jessica. 
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Stall= and their adds listed alphabetically by market 

WFLY/Albany, NY 
VP Prog: Michael Morgan 
PO Donnie Michaels 
MD Ellen Rock. 

, .. .. 
. 

KKSS/Albuquerque, NM 
PO. Tom Naylor 
APO Jan ''Crash' Ja cot 
Ma Alley Faeh 

. 

... r.. 

K010/Alesandna, LA 
Pa Ron Roberts 
Ma Trinity Scott 

.. . 

. 

. ir 

. , 

.. ,. 

WAEB/lUlenlown, PA 

Pa Brian Check 
APa Laura St James 
Ma Mike Kelly 

.. , .. 

KGOT/An AK chorage, 
PO Bill Stewart 
MO Moe Rock 

-':,;.;.-..,-;:. 

WKSZ/APPletn° WI 
PC Dayton sane 
ICI 1W1 MaMne 

. -, 

WSTR/Allanta, GA 
PC Dan Bowen 
MO J R .mons 

WVAVO/Allanta, GA 
OM: Dylan 
Dir./Prog. Leslie Pram 
PM: Ed Lambert 

WAYV/Allantic City, NJ ' 
Pa Paul Kelly 

WZNY/Augusla. GA 
OM:John ShomM 

McKay 
Malay Cnte 

I AWA, , 
7 . I LWRIE Cr,,,,...0.. 
i 'ADP Strs 

KHFVfoJetin, DI 
PO: Joy Shannon 
MO Johnnie Blaze 

WFMF/Baton Rouge, LA ' 
PO/MI) Flash Phillips 

KOXY/Beaumen... TX 
DM. Jim West 
Po Brandin Shaw 
APD: Patrick Sanders 
MO JOIO 

WXYK/BilosiGultaort, MS 
Pa Darren Kies 
AMMO Kyle Curley 

" '' 

WMRV/Binghamton, NY 
OM: M Bros* 
Pa Glen Rimer 
APO Mart Spenser 

ri-v ' 

WOEN/Birrningham, AL ' 
PD Johnny Liman! 
MO Madison Reeves 

KSAS/Boise. 10 

PD Hess Gnag 
API) MD Ern Owns ' -- 

..... --. ... - - 

KIMG/Boise, 10 ' 
P O M R &bards 

APD Scooter II 

..: 

., 

WXKS/Boston. MA 
VP Pion PO Cadillac Jack 
APB MD Kid David Cwey 

...... ,.. ' . 

WXSE/Burfalo, NY 

PD Dave Universal 
MD Bnan B. Wilde 

WRZE/Cape Cod, MA 
OM Steve Mc Vie 
PO Kevin Matthews 
MO Shane Blue 

.. .. . . ..- 
... r... ' ... ..,.. 

KZIACedar Rapids. IA 
PO MD Ent Hanson 

WSSX/Charleslon. SC ' 
OMPO: Mike Edwards 
MO Ali &Connell 

.,., . . 

rr. - - i.... 

WVSR/Charleston, WV 
OM: Jeff Whitehead 
PO Chris Carmichael 

pyxo , ri. WAWA SO" m., mar 
11.14,Ne 
.41.filitS WillWrill -mule 
0.1./.13Y WWI ',of 
IIWON-Fur 

WNKS/Charlone, NC ' 
OMPO Jahn Reminds 
MO Joy ce McCo sk 

- - 

_ 

WKXJ/Chattanooga, TN 
PO: Tommy Chuck 
APOIA0 Tripper 

iii - 

WKSC/Chicago, IL 

Pa Rod Phillips 
MD Jeff Murray 

KLRS/Chice, CA 
PLIMO: Eric Barn 

WI.Wi OW/. Ii.s., 
W V Dant 

nr e 

.i../.., WitIII-E -,eccss 

WKFS/Cincinnali, OH 
PO: B.J. Hams 
APO: 'Action Jadmon" 
MO Donna 0,0.e, 

.- m 

.... 

WAKS/Cleve land, OH 
Pa Dan Mason 
APONO: same. 

KKMG/Colora do Springs, CO By in OMPLI. obb Irw 
MO Rob ewe 

.....: i '', ''':, . '.,:iriir ''''. 

WNOK/Columbi a. SC 
OM: Jonathon Rush 
PO: d Kelly 001 

Kali Ransalds 

WBFAtalumbus, GA 
PORAO Wes Carroll 
APO amanita Lister 

iows L. sSEYTE 'Frs.. 

WCGO/Columbut, GA 
ewmti: Al Nape 

[KW Iner ,,,,,,,,,,,,, 
sisossam-snmwr 

WNCl/Columbus, OH 
PD. Jimmy Steele 
APOND Jae Kelly 

KKPN/Corpus Christi. TX 
PD. Jason Hillery 
MD Derek Lee 

We low 
.,..,,esce. 
inesurthiS-irrai 
muss mammal 'mewls. 
wanner awn.' 

XHKS/Dallas-Ft. Worth. TX 
ONSPO. Todd Shannon 
MD Oave Morales 

KRBV/DallasFt. Worth. TX 
OM John Cook 

APO Ale, Valentine 
.... ......,. .. 

WOKFMayton. OH 
PD.MD Dmo Rcbrailm 

... 

WGTIllayton OH 
OM J 0 Mines 
MD Soon Sharp 

.... .. . 

YillYB/Daylona Beach, FL 
PD Kotler 

KFMO/DenverBoulder, CO ' 
Pa Jim Lawson 
Ma Chris Pickett 

':::.'S.....l,'it''". 

KKOM/Des Moines, IA 
Pa. Greg Chance 
MO: Slave Jordan 

F., : i LESAS:rz 
J.ka i. ,c. 

WDROJOelroiL MI 
PO: Alex Tear 
APO: Jay Tower& 
ma Keith Cony 

- . , . , 

WM:II/Detroit, MI 
PO: Dom Theodore 

APDMO J. lore 

WLVY/Elmira-Coming. NY 
P011110: Mike Strobel 
APO: Brian Stoll 

WRTS/Erie, PA 
PO Beth Mn McBride 
Ma Karen Black 

; - s-,,LAs. ,... 
SY, 

,..i.,,,W. 
....C.!, :JO An Snxlyns 

KOUIVEugeneSpringlield, OR 
PD Valerie Steele 
MD: Steve Brown 

WSTO/Evansville, IN 

PO: Ou Dave Michaels 
APO/SID: Cal Michaels 

' ::-; :'-°, , 

:.,,..--. ..'' 

KMCK/Fayetleville, AR 
Po Brad Newman 

KMXF/Fayetleville, AR 

k. . I 

WOSayeneville, NC FA/F 
PO: Scott Free 

APO: Susanna James 
Ma KM Carter 

YAVC linL MI K/F 
OM John Shomby 
PO. Ben Oannis 

..., .. .. , 

.. , ..... - . ..... 
. 

WJMX/Florence, SC 

POND Scotty G 

., ... . , .., ,. 

KSMEJFI. Collins, CO ' 
PO/MO: Band Can , F. 

WXKB/Ft. Myers-Naples, FL 
PO: Chris Cue 
PAO. Randy &lento 

sh 

KIBB/Fl. Smith. AR 
APO/MO: Cindy Wilson 
nnbinsagylv Todd Chase 

. 

... . 

WYKS/Gainesville-Ocala. FL 
POIMO Jen Banta 
APO. Mike forte 

. 

. 

. 

WSNX/Grand Rapids, MI ' 
Pa Jan Andrews 
APOIMD: WIC O'Brien 

WIMGreen Bay. WI ' 
PO Dan Stone 
MO Dust Bums 

-- ,.. - 

- 

WKIL/Greensbore. NC ' 
Pa Jett McHugh 
API) Tenn Kmght 
MO Wendy Gatlin 

WERO/Greenville, NC ' 
PO. Rob Carpenter 

..,,,, 

WRHTIGreenville. NC ' 
0111Y0- Jon Reilly 
AMMO Gina Gray 

. .... 
.. _ 

WFBC/Greenville. SC ' 
Pa Nadir Nile 
Ma an 

i LW, DOW .14.,. Dr.- 

WHI(F/Hanisburg, PA ' 
PO: Jason Barsky 
li yn.,...M.311s,-,. 
t b/s Wm- 

amtnERS 'Pk' 

WKSS/HartIord. CT 

PO: Rick Vaughn 
MO: Mike McGowan 

- 

KRBE/HoustonGalveston, TX 
PO: Tracy Malin 
APDMO: Leal, Whisie 

WKEEAlunlington, WV 
Pa. Jim Davis 
APORAO: Gary Miller 

,,,,,,, ,,, 7.,- 

WZYP/Huntsville, AL 
PO: Bill West 
NO Mk 

kin E. mr,Sr.. -,, , 
WNOLI/Indianapolis, IN 

OM Greg Dunkin 
PO David Edgar 
APO: Chns Ott 

MO Occ Miller 

WOBT/Jachen, MS 
PO/Ma Mall Johnson 
VON:ion /a 

inni.,-, , ..nni- 

WYOY/..ackson, MS 
Pa Nick Vance 
APO Jason Williams 
ma Kris Faber 

sinLiF n 
-. ill, .1 Bl.,. P.v.. 

WAPE/Jacksonville, FL ' 
OM/PO: Cat Thomas 
APOMD Tom Mann 

.- - 

WFKS/Jacksonville. FL ' 
POW) Brent McKm 
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52 Total Indicator 
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Reported Frozen Playlist (1): 
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Did Not Report, Playlist Frozen (2): 
KPRF/Amarillo, TX 
WWKZ/Tupelo, MS 
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Fisher Is Top Dawg In Greenville 
WHZT's young PD shines 

oday we're constantly reminded of the shortage of great talent left in radio. With the lack of 
_ top air talents and GMs having a hard time finding the next superstar to program their stations, 
it often makes a person wonder what state the industry will be in 10 years from now. 

But since I've been put in 

this position at R &R, I've 
been talking to more pro- 
grammers than ever before, 
and I've learned that there 
are some young, bright, 
hard -working programmers 
out there who are winning. 
These same up -and- coming 
professionals will someday 
be doing what every young 
programmer wants to do: 
programming in a top 10 

market. Fisher, who programs WHZT/ 
Greenville, SC, falls into this category. 

Fisher got his start at an early age - 
11 years old, to be exact! Because of his 

age, no one would give him a shot in the 

beginning. After his constant calls to 

WBLI/Long Island, however, one of the 

staff members there suggested he try col- 

lege radio. He took that advice and got 
his first industry job, at the State Univer- 
sity ofNew York's WUSB/Stony Brook 

Fisher started interning at WBLI at 

the age of 14 and eventually worked 
his way up to board op and fill -in host 

for the night show. At 18, he left 'BLI 
and spent time at other stations, includ- 
ing WALK/Long Island and WKCl/ 
New Haven. Then it was on to New 
York, where he did some shifts at 
WPLJ. He then headed for crosstown 

WABC -AM to be Rush Limbaugh's 
national backup engineer. 

The multitalented Fisher even 
worked in television, doing pilots and 

commercials and working for a local 
news channel in Long Island. But his 

passion for radio eventually brought 
him back to WBLI as full -time night 
jock, working for PD J.J. Rice. 

"When I left 'BUJ in April 2001 to 
come here to WHZT, I was middays 
and Asst. MD," says Fisher. "The way 

I got to be PD at WHZT was that J.J. 

Rice became Top 40 Format Coordi- 
nator for Cox Radio, and I started 
assisting him in projects. Rice, our 
chief engineer from Atlanta and my- 
self helped with the sign -on of KTHT 
in Houston, and we programmed it 
until the PD came in. Then, when 
WHZT flipped formats, I got in- 
volved and became PD." 

In a market where the Country and 
Urban formats dominate, Fisher has 

taken new Rhythmic WHZT from a 

1.3 to a 6.4 12 +. I recently had a 

chance to talk to this young superstar 

about his success in Greenville. 

Fis 

R &R: Before the station became 

her 

WHIT, it was a difjrerent for- 
mat, right? 

Fisher: The station was 

WPEK, and it was a Talk sta- 

tion. That was before Cox 
bought it in 2001 -I believe 
they bought it in late January. 

We flipped it for a month, 
stunting as an adult CHR, 
playing things like Matchbox 
Twenty, Dave Matthews and 

Barenaked Ladies. On April 
1, 2001, we flipped to what is 

now WHZT, the new Hot 98.1. 

R &R: You guys have a highly com- 

petitive market in Greenville, with 
WHZT and the Pop and Urban stations 
all getting great numbers. Explain the 

differences in the people you target and 
how you've generated such great num- 
bers for WHZT. 

Fisher: The Urban station is our 
Sister station WJMZ, and they're just 
monstrous. They do really well in the 

ratings. Their target is African -Amer- 
ican, and ours isn't; we target 
Caucasians or others. Our job is to 
protect our sister station and make 

sure that we don't take their listeners 
and that other stations don't take their 
listeners. 

Our main competition is WFBC, 
which is a mainstream CHR/Pop sta- 

tion. It has been around forever. It 
hasn't been doing its current format 
forever, but it's the only Pop station in 
town. Before us, WFBC was where 
you went for everything. Everybody 
knows who they are. That's what you 
get with a heritage radio station, and 
that's understandable. In the winter 
book, we beat WFBC 12 +. We were 

excited about that. We're doing a lot 
better than we expected. 

The market is a combo, Greenville - 

Spartanburg. Greenville and Spartan- 

burg curve out, 30 or 40 miles away 
from each other. It's funny, because our 
towers are located on the South Caro- 

lina- Georgia border, and Spartanburg 
is at the border of North Carolina, so 

we don't cover Spartanburg as much as 

we would like. But, even with the de- 

ficient signal, we're doing pretty well 
and are very excited about it. 

R &R: What is the market makeup? 
What is the biggest ethnic group in 
Greenville? 

Fisher: Spartanburg has a little 
more of a minority audience than 
Greenville proper. The market total is 

just over a million people, among all 

the counties involved, so we've got a 

nice diverse market. Again, it's where 

you are. Obviously, it's more Cauca- 

sian, but we have a nice mix, and it's 
a great area. It's exactly between Char- 
lotte and Atlanta. It's a good mix of 
people and different musical tastes. 

R &R: Speaking of the music, you 
mentioned before that you protect 
WJMZ How similar is the music on 
WHZT and WJMZ? If there are simi- 
larities, what kinds of things do you do 
to set yourself apart? 

Fisher: WJMZ is an Urban station. 
They're more inclined to play the 
downtempo songs. We're not; I try to 

purposely steer away from that. They 
don't ignore the hits. They'll play a 

Cam'ron or an Ashanti all day, but 
they'll pick up the pace at night. They 
basically turn into a Rhythmic station 
at night, which is what Urban stations 
typically do. 

We do not do anything that would 
specifically target African Americans. 
They celebrate Black History Month. 
We don't. Our main target is basical- 
ly 12 -24 non -African- American. 

R &R: WHZT has a 6.4, WFBC has 

a 6.1, and WJMZ has an 8.7 share in 
the market. That's huge! 

Fisher: Yeah, our cume is fifth 
overall in the market. Before we 
came on the air, people were not set 

off, but they were kind of not inter- 
ested in the market anymore. When 
you have one station of one format 
and one station of another format and 

one station of another format, it's 
boring, because you know what's 
coming up. You have no variety. So 

a lot of listeners either tuned out the 
market and went to Charlotte and 
Atlanta or just bought CD players. 

What we did was actually bring 
more listeners back into the market 
who were already there but just 
hadn't been listening. That's why we 

get a 6.4 and the Pop station gets a 

6.1 - we're not taking a lot from 
them. We have brought in more lis- 
teners than there were before we got 
here. 

R &R: You currently hold down the 
afternoon shirt at WHZT. Does being 
on the air help you program better? 

Fisher: Being on the air definite- 
ly helps. I might give a liner to the 

promotions director to put into the 
system for the jock to read, and I'm 
on the air reading it and going, "This 
doesn't work." It might be weeks be- 

fore a PD who isn't on the air hears 

something like that. 

Bananas! That's what I think of "I Need a Girl (Pt. 2)." I guess 
when P. Diddy said, "I told you we won't stop," he wasn't 
lying. He's been hitting the road and doing radio shows left 
and right. He just put out a hot remix album as well, and 
he's been going through the process of revamping his Bad 
Boy Entertainment label. Last week "I Need a Girl (Pt. 2)" 
made its debut on the Rhythmic top 50. Watch for this song 
to continue to grow, just like "I Need a Girl (Pt. 1y did. 

Are you looking for some hot new records to play in rotation besides 
numerous cuts off the new Eminem album? There are other records out 
there that have programmers and mixers alike buzzing. There's already 
a buzz at radio on the new 3LW track, "I Do," which features Loon - 
who is also featured on parts one and two of "I Need a Girl." You want 
to talk about a hot, fun summer record? "I Do" is the perfect record to 
put into rotation. 

Can somebody answer a question for me? How come "Twerk It Our 
by Usher isn't getting worked at radio yet? That song is one of the tight- 
est songs on the 8701 album, and I think Eric Powers and Julie Pilat at 
KUBE/Seattle would agree with me. 

Universal delivers radio a hot joint from Cash Money's Lil Wayne, 
"Way of Life." The sound and production on this record are far frcm the 
typical Cash Money sound, and, along with the success of The Big 
Tymers' "Still Fly," this shows that Cash Money means business and is 

continuing to evolve as a record label. 
With Cam'ron's "Oh Boy" fast approaching the No. 1 position on the 

chart and the continued support from radio for the Musiq project, the peo- 
ple at Island/Def Jam are proving they can deliver hit after hit after hit. 

With N.O.R.E.'s "Nothing" getting a huge buzz at mix shows and on the 
club level, something tells me the folks at Def Jam will score agait with 

this track. 
Since we're talking about records that are huge in clubs and mix 

shows, how dope is Clipse's "Grindin "'? I've seen firsthand the reaction 
this record gets at any club you play it at. Also, the staff at ARTISTdirect 
has a hot record in Smilez & Southstar's 'Who Wants This'?" I don't know 
where these cats came from, but they are definitely talented, and this 
song is catchy as hell! 

Gotta give props to the people at J Records for their development of 
the very young and talented Mario. His "Just a Friend" continues to gain 
chart movement, and the video was added to MTV not too long ago. Also, 

I have to shout out to the people at Elektra for doing a fabulous job on 
Angie Martinez's if I Could Go," which is the new record creating the 
biggest buzz at radio. Another record on Elektra you need to be on the 
lookout for is Knoctumal's "Muzik." It's a hot record that your mixers will 
be bugging you about for airplay, so don't sleep. Holla! 

It's also really good because you 
hear what people are requesting. You 
see the reactions. We have a unique 
station, in that we've all been in the 

same studio for the past year. In fact, 
right now, going on behind me is the 

construction of our new studios and 
offices. 

R &R: What are your programming 
philosophies? 

Fisher: If the staff is not behind 
you, you're not going to have a good 

product. If the staff doesn't enjoy 
coming to work each day, you're not 

going to have a good product at all. I 
don't yell at the staff. I'm not the one 
who closes the door. I point out the 

problem. When I call on the hotline, 
it's not a big deal. It's not like we have 

a relationship where, if the hotline 
rings, you freak out. Most likely, if 
I'm calling the hotline, it's just to B.S. 

If you yell at your staff, they're not 

going to want to come to work. They 
won't respect you. 

I'm 23, so I'm just as much a part 

of the team as anybody at this radio 
station. Program Director is only a ti- 
de. We all go drinking together. We go 

to Wal -Mart at 11:30 at night togeth- 

er. We're more family than staff. My 
programming philosophy is respecting 

your staff, making sure they enjoy 
what they're doing and realizing that 

radio is a relationship with records, and 

vice versa. A PD who doesn't speak to 

his or her reps is B.S. 

My MD, Murph Dawg, and I don't 
believe in call times. When Murph and 

I call our reps back - or anybody in 
the business - we do everything to- 
gether in the studio. We don't have a 

music call time. If a rep calls before 
2pm, I'll talk to them. It's a complete 
relationship, because if you don't call 
them back, why should the record 
company do anything for you? 

R &R: Who would you like to give 
props to for helping you in your ca- 
reer? 

Fisher: J.J. Rice is top -of -mind. My 
opportunities within Cox Radio are 

mostly due to him. Bob Neil, the Pres- 

ident of the company. Kim Guthrie is 

the GM of WBLI and also one of the 

Regional VPs of the company. Bill Ter- 

ry, who used to be PD of WBLI and 

who's now working for WALK in 
Long Island. Mike Larkin, who used to 

be the Asst. PD/MD of WBLI and is 

now in the promotional business out- 

side radio. 
There are a lot of people who have 

helped me out along the way. I always 

try to learn as much as I can from ev- 

erybody. There are so many people I've 
learned bits and pieces from here and 

there. To thank them all is impossible. 
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RAU ARTIST - LABEL 

1 CAM'RON Oh Boy (Roc- A- Fella/IDJMG) 

2 TRUTH HURTS f/RAKIM Addictive (Aftermath /lnterscope) 
3 ASHANTI Foolish (Murder Inc/Del Jam/IDJMG) 

4 BIG TYMERS Still Fly (Cash Money /Universal) 

5 NELLY Hot In Herre (Fo' Reel /Universal) 

6 N.O.R.E. Nothin' (Def Jam/IDJMG) 

7 EMINEM Without Me (Shady /Aftermath /lnterscope) 

8 P. DIDDY t /GINUWINE I Need A Girl (Part 2) (Bad Boy /Arista) 

9 FAT JOE f /ASHANTI What's Luv (Terror Squad /Atlantic) 

10 BUSTA RHYMES Pass The Courvoisier (J) 

11 P. DIDDY f/USHER & LOON I Need A Girl (Part 1) (Bad Boy /Arista) 

12 JERMAINE DUPRI f/LUDACRIS Welcome To Atlanta (So So Def /Columbia) 

13 USHER U Don't Have To Call (LaFace /Arista) 

14 CLIPSE Grindin' (Star Trak/Arista) 

15 BEANIE SIGEL f /FREEWAY Roc The Mic (Roc -A- Fella/IDJMG) 

16 SCAR FACE Guess Who's Back (DefJam South /IDJMG) 

17 YING YANG TWINS Say I Yi Yi (Koch) 

18 NAS One Mic (Columbia) 

19 MARIO Just A Friend (J) 

20 LUDACRIS Saturday (Oooh! Oooh!) (DefJam South /IDJMG) 

21 JA RULE Down A" Chick (Murder lnc. /DefJam /IDJMG) 

22 JENNIFER LOPEZ f/NAS I'm Gonna Be Alright (Epic) 

23 STYLES Goodtimes (Def Jam/IDJMG) 

24 ISYSS t /JADAKISS Day + Night (Arista) 

25 AMERIE Why Don't We Fall In Love (Rise /Columbia) 
26 E -40 Automatic (Jive) 

27 ANGIE MARTINEZ If I Could Go (EastWest/EEG) 

28 ASHANTI Happy (Murder lnc. /DefJam /IDJMG) 
29 DJ QUIK Trouble (Bungalo) 

30 BRANDY Full Moon (Atlantic) 

Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio 
Networks. Songs ranked by total plays for the airplay week of 5/19/02- 5/25/02. 
(C) 2002. R&R, Inc. 

p}ÍAflJI\ 
P. DIDDY & GINUWINE... I Need A Girl (Pt. 2) (Bad Boy /Arista) 

N.O.R.E. Nothin' (Def Jam/IDJMG) 

LIL' WAYNE Way Of Life (Cash Money /Universal) 

ANGIE MARTINEZ F/LIL' MO & SACARIO If I Could Go (Elektra/EEG) 

STYLES P. Good Times (lnterscope) 

CLIPSE Grindin' (Star Trak /Arista) 

By far the hottest record out right now is N.O.R.E's "Nothin" (Def Jam /IDJMG) - this record makes me want to "'! And Angie Martinez with Lil' Mo & 

Sacar!o comes tight on If I Could Go" (Elektra/EEG). Her last record I didn't 

even want to touch because it was so wack, but this record does it for me. 

DJ Echo 

CORNERSTONE 
K Sly 

Knoc'turnal's "Muzik" (L.A. Confidential/Elektra/EEG) is 

my joint! It has the crazy rock sound. Don't sleep on 

this, because it will come back and bite you in the ass when it blows up. 

Another personal favorite of mine is the Shade Sheist and Timbaland, "Money 

Owner" (Baby Ree/MCA). You can't sleep on the Timbaland track either, be- 

cause it'll come back and bite you in the ass. When you check out the video, 

don't blink, or else you'll miss me, because I pop up at the end. N.O.R.E.'s 

"Nothin" (Def Jam/IDJMG) is a hot record, and all I have to say about this 

one is "The Neptunes." Last but not least is P. Diddy & Ginuwine's "I Need a 

Girl (Pt. 2)" (Bad Boy /Arista). Puffy does it again with this one. 

DJ Echo, KPWR /Los Angeles 

K Sly 

To me, N.O.R.E.'s "Nothin" is it. You can never lose with The Neptunes and 

N.O.R.E. together. It all started with "Superthug," and they have been a killa 

combo since then. I can honestly say I thought Clipse's "Grindin "' (Arista) 

was a weird record, but now I've seen people in the clubs and kids out in 

Virginia as young as 12 years old requesting this, and I have to give props to 

this record. 

KSEQ 

Lonnie B. WCDX/Richmond 

Lonnie B. 

Don't let the fact that you're so sick of Ja Rule that you want to smash some- 

thing affect your judgment in playing "Down 4 U" (Murder Inc. /Def Jam /IDJMG) 

off the Iry Gotti Presents the Murder Inc. Family album. This is a smash! The 

Big Tymers' "Still Fly" (Cash Money /Universal) took me a minute to see, but 

now I'm sold! Cash Money is still fly! Bling -bling whodi! 

Jo Jo Lopez. KSED/Fresno 

J natural duck 

A$1.95 iioo Ix minimum) 

J 80o-786-80u 
L www.resultsmarketing.com 

www.americanradiohistory.com

www.americanradiohistory.com


46 Flu CHR /Rhythmic Top 50 
June 7, zuO2 

Wm 
WEEK WEEK ARTIST - '_E LABEL(S) 

1 

4 

3 

2 

6 

5 

8 
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9 

13 

11 

10 

12 

15 

17 

16 

14 

19 

20 

18 

21 

24 

23 

27 

28 

25 

26 

44 

31 

30 

29 

33 

32 

41 

35 

37 

36 

48 

34 

38 

39 

46 

45 

(Debut> 

40 

42 

¡Debut> 

/Debut> 

50 

¡Debut> 

1 ASHANTI Foolish (Murder lnc. /DefJam /IDJMG) 

Q NELLY Hot In Herre (Fo'Reel /Universal) 

Q EMINEM Without Me (Shady /Aftermath /Interscope) 

4 P. DIDDY FLASHER & LOON I Need A Girl... (Bad Boy /Arista) 

Q TRUTH HURTS F/RAKIM Addictive (Aftermath/Interscope) 

6 FAT JOE F /ASHANTI What's Luv? (Terror Squad /Atlantic) 

Q CAM'RON Oh Boy (Roc- A- Fella/IDJMG) 

8 USHER U Don't Have To Call (LaFace/Arista) 

Q JA RULE Down Ass Chick (Murder lnc. /DefJam/IDJMG) 

m BIG TYMERS Still Fly (Cash Money /Universal) 

e JENNIFER LOPEZ FINAS I'm Gonna Be Alright (Epic) 

12 MARY J. BLIGE Rainy Dayz (MCA) 

13 BUSTA RHYMES Pass The Courvoisier (Part II) (J) 

BRANDY Full Moon (Atlantic) 

® AVANT Makin' Good Love (Magic Johnson/MCA) 

16 NAUGHTY BY NATURE F/3LW Feels Good (Don't Worry...) (TVT) 

17 LUDACRIS Saturday (0ooh! O000h!) (DefJam South/IDJMG) 

e YING YANG TWINS Say I Yi Yi (Koch) 

19 KHIA My Neck, My Back (Lick It) (Dirty Down/Artemis) 

20 J. DUPRI F/LUDACRIS Welcome To Atlanta (So So Def /Columbia) 

21 NAPPY ROOTS Awnaw (Atlantic) 

e TWEET Call Me (Gold Mind/Elektra/EEG) 

a MUSIQ Halfcrazy (DefSoul/IDJMG) 

MARIO Just A Friend (J) 

e 82K Gots Ta Be (Epic) 

26 NAS One Mic (Columbia) 

27 TWEET Oops (0h My) (Gold Mind/Elektra/EEG) 

a) P. DIDDY F /GINUWINE I Need A Girl (Part II) (Bad Boy /Arista) 

e DIRTY VEGAS Days Go By (Capitol) 

30 'N SYNC Girlfriend (Jive) 

31 B2K Uh Huh (Epic) e ISYSS F /JADAKISS Day + Night (Arista) 

33 RAYVON My Bad (MCA) 

LUDACRIS Move Bitch (Def Jam South/IDJMG) 

e ASHANTI Happy (Murder Inc/Del Jam/IDJMG) 

ED BEANIE SIGEL & FREEWAY Roc The Mic (Roc- A- Fella/IDJMG) 

WILL SMITH Black Suits Comin' (Nod Ya...) (Columbia) e ANGIE MARTINEZ If I Could Go (EastWest/EEG) 

39 FAITH EVANS I Love You (Bad Boy /Arista) 

AMERIE Why Don't We Fall In Love (Rise /Columbia) 

a SCARFACE Guess Who's Back? (DefJam South/IDJMG) 

N.O.R.E. Nothin' (Def Jam/IDJMG) 

e CLIPSE Grindin' (StarTrak/Arista) 

LADY MAY FBLU CANTRELL Round Up (Arista) 

45 JAHEIM Anything (Divine MÍII/WB) 

m NO DOUBT Hella Good (Interscope) 

WYCLEF JEAN Two Wrongs (Columbia) 

e IRV GOTTI Down 4 U (Murder lnc. /DefJam /IDJMG) 

SMILEZ AND SOUTHSTAR Who Wants This? (ARTISTdirect) 

E -40 Automatic (Sick Wid' It/Jive) 

. 
.l- 

PUYS 
GROSS 

IMPRESSIONS 

(00) 

WEEKS ON 

CHART 

TOTAL STATIONS 
ADDS Most Added 

www.rradds.com 
4784 -197 706402 19 78/0 

4475 +321 565978 7 76/2 ARTIST TITLE LABEL(S) ADDS 

4289 +100 543823 6 73/0 NAPPY ROOTS Po' Folks (Atlantic) 35 

4242 -479 605849 15 79/0 N.O.R.E. Nothin' (DerJam/IDJMG) 25 

THICKE When I Get You Alone (NuAmerica/Interscope) 23 
3777 +144 552098 10 77/1 

ANGIE MARTINEZ If I Could Go (EastWest/EEG) 13 

3487 -178 562897 20 76/0 KNOC-TURN'AL Muzik (LA Confidential /Elektra/EEG) 13 

3323 +481 528557 9 76/3 LIL 80W WOW ND & FABULOUS Basketball (So So Del/Columbia) 13 

2993 -210 403082 19 77/0 B2K Gots Ta Be (Epic) 6 

2827 +87 421851 10 66 /0 
E -40 Automatic (Sick Wid' IUJive) 6 

RL Good Man (J) 6 

2738 +408 353386 8 71/1 LIL' WAYNE Way Of Life (Cash Money/Universal) 6 

2551 +75 321767 9 64/0 

2307 -347 323445 13 69/0 

2181 -192 382693 15 68/0 

2144 +80 235731 9 71/1 

2030 +147 249015 12 62/1 Most Increased 
1908 -83 158769 14 61/0 Plays 
1883 -232 217451 17 66/0 TOTAL 

1836 +74 197506 12 55/1 
PLAY 

ARTIST -,'LE LABE(S) IiCREASE 

1746 -14 170185 10 62/1 P. DIDDY F /GINUWINE I Need A Girl... (Bad Boy /Arista) +650 

1667 -104 204101 27 59/0 CAM'RON Oh Boy (Roc- A- Fella/IDJMG) +481 

1554 -194 145893 17 61/0 
BIG TYMERS Still Fly (Cash Money /Universal) +408 

NELLY Hot In Herre (Fo'Reel/Universal) +321 
1531 +120 159724 6 67/2 ANGIE MARTINEZ If I Could Go (EastWesUEEG) +291 

1512 +65 191723 11 51/2 LADY MAY F/BLU CANTRELL Round Up (Arista) +279 

1390 +225 171462 6 60/4 MARIO Just A Friend (J) +225 

1262 +148 141826 7 61/6 
LUDACRIS Move Bitch (Del Jam South/IDJMG) +198 

JENE Get Into Something (Motown) +188 
1235 -163 229174 11 55/0 N.O.R.E. Nothin' (DelJam/IDJMG) +185 

1171 -150 128089 20 68/0 

1105 +650 212873 2 7/4 

1056 +96 173434 7 33/2 

907 -54 113335 17 45/0 New & Active 
852 -163 129332 14 38/0 

788 +18 73450 8 39/1 DJ QUIK Trouble (Bungalo) 

774 -66 71987 7 37/2 Total Plays: 466, Total Stations: 19, Adds: 1 

767 +198 88119 2 34/1 B RICH Whoa Now (Atlantic) 
Total Plays: 418, Total Stations: 23, Adds: 1 

748 +37 152518 4 8/0 

735 +86 151634 18 33/0 
OUTKAST Land Of A Million Drums (Lava/Atlantic) 
Total Plays: 391, Total Stations: 36, Adds: 3 

705 +6 61419 3 38/0 
JENE Get Into Something (Motown) 

700 +291 129362 2 49/13 Total Plays: 388, Total Stations: 30, Adds: 2 

699 -60 105985 18 49/0 LOVHER How It's Gonna Be (Del Sou1/IDJMG) 

698 +78 127401 3 42/2 Total Plays: 245, Total Stations: 27, Adds: 1 

669 +59 93359 4 35/1 LIL' WAYNE Way Of Life (Cash Money/Universal) 

621 +185 206336 2 28/25 
Total Plays: 222, Total Stations: 9, Adds: 6 

591 +144 140023 2 22/3 ARCHIE We Ready (MCA) 
Total Plays: 203, Total Stations: 10, Adds: 2 

562 +279 51508 1 47/2 

543 -58 96328 17 22/0 
JERZEE MONET Most High (Dream Works) 
Total Plays: 187, Total Stations: 20, Adds: 3 

514 +33 42593 4 21/0 
RUFF ENDZ Someone To Love You (Epic) 

513 +136 46454 1 36/3 Total Plays: 182, Total Stations: 9, Adds:1 

492 +158 144871 1 4/0 SNOOP DOGG Undercova Funk (Give Up...) (Hollywood) 

483 +95 29051 2 42/4 Total Plays: 178, Total Stations: 16, Adds: 0 

466 +127 61117 1 24/6 
Songs ranked by total plays 

80 CHR /Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay 
week of 5/26 -6/1. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays 
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 
increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with 
permission from the Arbitron Company (copyright 2002, The Arbitron Company). (C) 2002, R &R, Inc. 

R &R Station Playlists have moved to the we]. 
See all of our monitored reporters at 

www.radioandrecords.com. 

Are you endorsing Body Solutions? 

cBedy$oIutìoniYOU SHOULD BE! 
For more information please call: (210) 477 -4745 
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48 R &R June 7, 2002 CHR/Rhythmic Action 

This Week's Hottest Mus 

Beata 
NID, WLLDRampa 

Rated R's "Here Ta Nite" (Independent): 
He's a local artist, and this week he came in No.1 

in the phones after only a week in regular rota- 
tion. Sick calls for this record. 

Big Tymers' "Still Fly" (Cash Money/Uni- 
versal): This is No. 2 in callout for us. 

N.O.R.E.'s ̀ Nothin" (DefJam/IDJMG): It's 
in the mix, and it's starting to warm up. 

Angie Martinez featuring LW Mo & Sac- 
ario's "If I Could Go" (Elektra/EEG): Great 
sound - this definitely has the summer vibe. 

Jene's "Get Into Something" (Motown): This 
record is going to be huge! Motown seems very 
excited about this girl, and, from what I hear, her 
album is loaded with hits. 

fill Merv. 
KOKEI'Sgleew 

P. biddy & Ginuwine featuring Loon, 
Mario Winans & Tammy Ruggeri's "I Need 
a Girl (Pt. 2)" (Bad Boy /Arista): This gets tons of 
calls from the right people, and it came in third 
in requests before we even started playing it. 

Eminem's "Business" (Aftermath/Inter - 
scope): This is by Em and Dre. This song is ba- 
nanas. Every song on Eminem's CD is a hit. 

Usher's "Twork It Out" (LaFace /Arista): 
With little airplay, it already has early callout 
that looks good. It's an Eric Powers pick! 

Picana 
Asst PWMD, KISWBIkSrshold 

Eminem's "Cleaning Out My Closet" (Shady/ 
Aftermath/Interscope): This is quickly becom- 
ing our No. I- requested record. 

Jerzee Monet featuring DMX's "Most 
High" (DreamWorks): Loved the original, love 
the added touch of DMX - this is just a great 
record. 

Shade Sheist featuring Timbaland's "Mon- 
ey Owners" (Baby Ree/MCA): We're heating 

¡C 

this up in the mix. A funky - 
ass record. 

J.D. Gonzalez 
PD, KBBTISan Antonio 

Angie Martinez featur- 
ing Lil' Mo & Sacario's 
"If 1 Could Go ": t like it a 

lot. I know it is already starting in Miami. An- 
gie has history here in San Antonio from her last 
hit single. 

Ludacris' "Move B***h" (Def Jam South/ 
IDJMG): This is a home run! Out of the park. 

B2K's "Gots to Be" (Epic): This is still get- 

ting good phones. Feels right. 
Khia's "My Neck, My Back (Lick It)" (Dirty 

Down/Artemis): No. I phones. 
Cam'ron's "Oh Boy" (Roc-A-Fella/ID - 

JMG): No. 2 phones. Tight with Khia. 
Tweet's "Call Me" (Elektra/EEG): We just 

added this, and it should be hot. 

Wyclef Jean featuring Claudette's "Two 
Wrongs" (Columbia): I'm surprised at the re- 
sponse this record has gotten. 

Raphael Saadiq's "Faithful" (Universal): 
This is a hot R &B record. 

.te 
Jene's "Get Into Something ": This is a hot 

party joint! Hot in the mix and big phone re- 

sponse. 
P. Diddy & Ginuwine featuring Loon, 

Mario Winans & Tammy Ruggeri's "I Need a 
Girl (Pt. 2) ": I love it! Top IO phones. 

Angie Martinez featuring Lil' Mo & Sac - 
ario's "If I Could Go ": This is good for the Ve- 

gas market. It's slowly growing. 

Trick Daddy featuring Big Boi & Cee -Lo's 
"In the Wind" (Slip -N -Slide /Atlantic): This is 

top five phones after one week. 
N.O.R.E.'s "Nothin ": The Neptunes are at 

it again. A mix show fave! 
Eminem featuring Bailie Jade's "My Dad- 

dy's Gone Crazy" (Shady /Aftermath /Inter- 
scope): A great hook - this is one to watch. 

Mark Adams 
PD, KXJM/Portland, OR 

Eminem's "Cleaning Out My Closet ": This 
is the track from the 8 Mile trailer. No. 1 phones 
for over a week now - it's hot! 

Angie Martinez featuring Ld' Mo & Sac - 
ario's "If I Could Go ": We beat this up in the 
mix over Memorial Day, and it's blowing up 
for us. 

Yasmeen's "Blue Jeans" (MCA): Put your 
ear to this. Big female phones from the start, and 
it's developing as a full -time record. 

P. Diddy & Ginuwine featuring Loon, 
Mario Winans & Tammy Ruggeri's "I Need 
a Girl (Pt. 2) ": This is happening on the club lev- 

el and already pulling phone stories. 

Chris Tyler 
MD, WJMNIBOstion 

Eminem's "Hailie's Song" (Shady /After- 
math/Interscope): We're getting really good 
phones on this. It's in the "Battle of the Beats" 
now and winning. 

Angie Martinez featuring Lii' Mo & Sac - 
ario's "If I Could Go ": This record sounds great 
in our mix show. I think it's gonna be something. 

Jene's "Phenomenal Woman" (Motown) and 
Nivea's "Don't Mess With My Man" (Jive): 
Watch out for these records. They're very fe- 

male- friendly, mass- appeal songs. 

Bo Matthews 
PD, WBTT/FL Myers 

Clipse's "Grindin "' (Star Trak/Arista): Who 
cares if there's no radio hook? A hit is a hit. 

N.O.R.E.'s "Nothin "': This has an awesome 
beat; it sounds great in the mix. 

Smiles & Southstar's "Who Wants This" 
(ARTISTdirect): This is something new Dakari 
produced these guys, and his beats are slammin'. 

I WO Daryl 
SC 

Big Tymers' "Still Fly ": This record is fire! 

People are calling it the "Gilligan k Island song" 
because of the hook. 

Beanie Man featuring Kim's "Friends" (Vir- 
gin): This is a one -listen record. 

Cam'ron featuring Jay -Z's "Welcome to 
N.Y.C." (Roc- A- Fella/IDJMG): Programmers 
need to realize that this is the record. This will 
be huge for Cam'ron. 

..;._ ;Wet POI, TX 

NB Ryders featuring Nu Flava's "Girl (Re- 
mix)" (Upstairs): This is a great female record - da remix! 

Mario's "Just a Friend" (J): This song took 
a minute, but it's definitely acquiring a place in 

our KMRK listeners' hearts. 
Angie Martinez featuring Lil' Mo & Sac - 

ario's "If I Could Go ": The beat is hot and the 
girl can flow. 'Nuff said! 

Lil' Wayne's "Way of Life" (Cash Money/ 
Universal): This song will be a big hit for us. 

Ali's "Breathe In, Breathe Out" (Universal): 
This record is doing well for us. 

Q: Who threw the hottest R &R 

Rhythmic Awards Party in 2000 

and 2001...and who's gonna do 

it AGAIN IN 2002? 

A. 5u.090u10J41 ueu[ne 

Join us for the 3rd Annual lawman 
and R&R Rhythmic Awards Party 

on Friday June 14th at 
7:30pm in the Ballroom of the 

Beverly Hilton! 

L A W IVI A N 
P R O M O T I O N S 

THE Rhythm Independent 
www.lawmanpromotions.com 

(415)665-7992 
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June 7, 2002 

AateheMusie.dui 
k1 NFIIt181SF" 

America's Best Testing CHR /Rhythmic Songs 12+ 
For The Week Ending 6/7/02. 

Artist Title (Label) TW LW Familiarity Burn TD Familiarity Burn 

EMINEM Without Me(Shady /Aftermath /Interscope) 4.30 4.18 96% 13°% 4.35 97% 13% 

NELLY Hot In Herre(Fo'Reel /Universal) 4.22 4.29 92% 15% 4.28 93% 14% 

JENNIFER LOPEZ FEATURING NAS I'm Gonna Be Alright(Epic) 4.16 4.12 87% 10% 4.17 86% 9% 
FAT JOE F /ASHANTI What's Luv ?(Terror Squad /Atlantic) 4.16 4.21 98% 39°% 4.13 98% 40% 

ASHANTI Foolish (Murder Inc./Del Jam/IDJMG) 4.10 4.20 96% 37% 4.06 96% 39% 

JA RULE... Down A°° Chick(Murderinc /DefJam /IDJMG) 4.07 4.07 77% 15% 4.16 76% 15% 

CAM'RON Oh Boy(Roc- A- Fella/Jive/IDJMG) 3.98 3.94 63 °% 13% 4.08 61% 12% 

BUSTA RHYMES F/P. DIDDY & PHARRELL Pass The Courvoisier (Part II)(J) 3.96 3.99 86% 22% 3.96 85% 23% 

MARY J. BLIGE Rainy Dayz(MCA) 3.96 4.01 91% 22% 3.95 91% 22% 

DIRTY VEGAS Days Go By(Capitol) 3.94 55% 10% -1ï86 53°/- -10°r 
P. DIDDY FLASHER & LOON I Need A Girl (Part I)(Bad Boy /Arista) 3.94 4.05 97% 36% 3.93 97% 36% 
AALIYAH More Than A Woman (BlackGround/Virgin) 3.93 4.02 92% 31% 3.93 92°/o 30% 
LUDACRIS Saturday (Oooh Oooh!)(DefJam South/IDJMG) 3.92 3.97 87% 27°% 3.95 87% 27% 

NAUGHTY BY NATURE F/3LW Feels Good (Don't Worry)(TVT) 3.88 3.97 70% 11% 3.90 69% 10% 

B2K Uh Huh(Epic) 3.86 3.98 84% 22% 3.84 84% 23% 

JERMAINE OUPRI & LUDACRIS Welcome To Atlanta(So So Def /Columbia) 3.86 3.87 87% 29% 3.89 87% 29% 

MUSIO Half Crazy(Def Soul/IDJMG) 3.79 3.97 49% 10 °% 3.78 47% 10% 
AVANT Makin' Good Love(MagicJohnson/MCA) 3.79 3.86 57% 13% 3.86 53% 12% 
USHER U Don't Have To Call(LaFace/Avista) 3.79 3.94 95% 39 °% 3.76 96 °/o, 39% 
NAPPY ROOTS Awnaw(Atlantic) 3.78 3.71 67% 14% 3.87 64% 13% 

BIG TYMERS Still Fly(Cash Money/Universal) 3.78 3.69 46% 8% 3.86 450/0 7% 

B2K Gots Ta Be(Epic) 3.75 3.81 590/0 12% 3.75 60 °% 11% 

TRUTH HURTS F/RAKIM Addictive(Aftermath/lnterscope) 3.71 3.75 61% 14% 3.74 59% 15% 

NAS One Mic(Columbia) 3.69 3.71 76% 210% 3.73 77% 20% 

BRANDY Full Moon(Atlantic) 3.68 3.82 81% 19% 3.67 80% 19% 

TWEET Call Me(Gold Mind/Elektra/EEG) 3.56 3.53 50% 11 °% 3.56 480% 10% 

PING YANG TWINS Say I YiVi (Koch ) 3.53 3.53 64% 18% 3.63 64% 17% 

TWEET Oops (Oh My)(Gold Mind/Elektra/EEG) 3.43 3.48 96% 47 °% 3.42 96 °% 48% 

'N SYNC Girlfriend (Jive) 3.39 3.46 98% 55% 3.35 98% 55% 
KHIA My Neck, My Back(Artemis) 3.26 3.36 61% 19 °% 3.28 58% 18% 

Total sample size is 499 respondents. Total average lavorability estimates are based on a scale of 1- 5.(1 = dislike very much, 5 =like very much). Total familiarity 
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the 
song. Sample composition is based on persons 12 +. TV = Target Demo (Females 18 -34). Persons are screened via the Internet. Once passed, they can take the 
music test based on their format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions 
of participants on the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTMsystem is available for local radio stations by calling 
818/377 -5300. RaleTheMusic.com dala is provided by Mediabase Research, A division of Premiere Radio Networks. 
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ARTIST: N.O.R.E. 
LABEL: Def Jam/IDJMG 
By NIU TRIAS /ASSISTANT EDITOR 

NO.R.E.'s "Nothin "' is somethin' 

else. The joint officially de- 

buted at radio this week, but sta- 
tions around the country have 

been playing it for weeks, giving 
the Neptunes -produced track 
much love in the mix. 

Queens, NY native Victor Santiago actually got his start while 

serving jail time as a teenager. Locked up for attempted murder, 
Santiago became known for emulating Panama's Gen. Manuel 
Noriega and keeping a Noriega biography - thus picking up his 

previous moniker, Noreaga. It was in jail that he met Kiam 

"Capone" Holley in bible class, and the two took to penning lyr- 
ics and trading verses. After getting out of jail, Capone -N- Noreaga 

released their '97 debut album on Tommy Boy, The War Report, 

which has since attained legendary status in the rap community. 
Santiago's solo career took off with "Superthug, " from his 1998 

solo debut, N.O.R.E. (the title stands for N* ** 's On the Run Eat- 

ing.) But after that, things took a turn for the worse. His followup 

album, Melvin Flynt da Hustle, failed to meet expectations, and 

CNN's second album, The Reunion, suffered the same fate. A less - 

than- amicable break with Tommy Boy ensued, but as soon as 

N.O.R.E. and Capone announced their departure from the label, 

Def Jam stepped in and offered the pair a new label home. 

N.O.R.E. is now set to release God's Favorite on June 25. His 

third solo effort features production by The Neptunes, Swizz 
Beat, Iry Gotti and SPK, among others. N.O.R.E. himself is keep- 

ing busy this summer: A promotional tour for God's Favorite is 

scheduled for June 19 -July 3, and a new Capone -N- Noreaga 

album is in the works. "If Destiny's Child didn't take the title 

Survivor, I would have used that for the album," N.O.R.E. says. 

"I've been through hell and back." 
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50 R&R June 7, 2002 Urban 
KASHON POWELL 
kpowell @radioandrecords. com 

WGCI's 11th Annual Music Seminar 
r May event attracts more than 1,500 aspiring talents 

Abig "Congrats!" goes out to Elroy Smith, PD of WGCI -FM /Chicago, for another successful _ Music Seminar. The 1 lth annual event, held May 18, attracted 1,500 aspiring singers, song- 
writers and producers. 

This year's event included a series of workshops, 
performances and a special luncheon featuring Def 
Jam founder Russell Simmons as keynote speaker. 
Some of the hottest recording stars, producers and in- 
dustry executives served as panelists for the six 
workshops. Among those taking part: J Records' Ty- 

rese, Murder Inc. /Def Jam hip -hop princess Ashan- 
ti, Arista's Donell Jones, megaproducer and Murder 
Inc. CEC Iry Gotti, Columbia Records VP /Promo- 
tions Lisa Ellis and more. The hip -hop workshop, 
hosted by Sean "P. Diddy" Combs, was the most -at- 
tended event. 

HIP -hOP REIGNS 

Here are the hip -hop artist showcase winners, Hall Of Fame. Universal Records 

sponsored the hip -hop artist showcase. 

Gospel artist showcase winners 
Reggie Royal and Judah pose with 
WGCI -AM PD Sandra Robinson (r). 
ACTS Records sponsored the gospel 

showcase. 

WGCI -FM PD /OM Elroy Smith (l) so- 

cializes wth Motown recording art- 
ist India.Arie. 

1106 AND'GCI 

WGCI -FM /Chicago PD /OM Elroy Smith 

(1) poses with Free, host of BETS 106 

& Park, at the station's 11th annual 
Music Seminar. 

111.1"' 
r 

SPREADING THE WORD -rr 

Gospel artists Daniel Weatherspoon (I) and Helen Baylor speak during the 
Music Seminar's gospel workshop. 

SHOWIN' LOVE 

R &B artist showcase winner Simbryt 
Whittincton (l) shines with WGCl/ 

Chicago evening personality Mike 

Love. Universal Records sponsored 
the R &B showcase. 

More than 1,500 attendees enjoyed 

the events at WGCI's 11th annual 
Music Seminar. 

TYRESE SERENADES 

J Records' Tyrese performs during the 
seminar luncheon. 

Source magazine's Dave Mays (t) and 

Bad Boy Entertainment's Sean "P. 

Diddy" Combs host the Music Semi- 

nar's hip -hop workshop. 

Seen here are (l -r) Def Jam's Kevin Liles, WGCI Asst. PD /MD Carla Boatner 
and VP /Marketing Angela Fleming, Def Jam /Murder Inc. act Ashanti, WGCI's 

Elroy Smith, Def Jam /Def Soul head Russell Simmons and Murder Ines Iry 
Getti, enjoying the moment at WGCI's Music Seminar. 

WGCI -FM overnighter First Lady (r) 

takes time out to hang with Motown 

recording artist Dave Hollister. 

TALK BACK TO R &R! 

Do you have questions, comments 

or feedback regard'ng this column 

or other issues? 

Call me at 310 -788 -1667 
or e- n-ail: 

kpowell@radioandrecords.com 

Or post your comments now. Go 

to www.radioandrecords.com and 
click on Message Boards. 

TYRESE DROPS THE INFO 

J Records recording artist fyrese 
gives insight and advice during the 
11th annual Music Seminar's R &B 

workshop. 

ELROY AND THE HIP -HOP PRINCESS', 

WGCI PD /OM Elroy Smith (II presents 
Def Jam /Murder Inc. recording artist 
Ashanti ovth the WGCI R83 Recog- 

nition Award. In the background is 

Def Jam /Def Soul's Russell Simmons. 
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WDKX - "Kirk has picked up where he left off, this record will be another gospel favorite that 
can be played on all day parts! You don't want to miss the boat on this one. " - Kala O'Neal 

WDAS - "The title lends itself to inspiration. I like it, he has energy, tempo and 
he is sticking to what he does best. " - Joe Gamble MD 

KTCX - "It's truly a feel good song and it sounds good on the radio. 
This single should work in all demos!!!" - Chris Clay PD 

WRJH - "I'm feeling the Kirk, it has a DC go go feel. It's a great sound change for Kirk, 
I think it will do well. " - LiL Homie MD 

KRNB - "It's different, I like it, listeners are calling wanting to know where 
to buy that version of Brighter Day!!" - Stormy, Platinum Praise Jock 

WHUR - "I think this song has a great message. " - Dave Dickinson PD 

WMXD - "It's another big one from Kirk Franklin. It's a solid record!" - Jant G 

WJMR Jamming 98.3 - "Listening to "Brighter Day" reminds me of the first time 
I heard Stomp! WOW!!!" - Lorrie Jones PD 

WOSL - "I love the single, I love the album. Tremendous buzz on this single!" - KJ 

WTMG - "I like this record, real gospel music!" - Quincy 

From the 
new release: 

IN STORES NOW 

WRITTEN & PRODUCED BY 

KIRK FRANKLIN 
for FoYo Soul Productions 

CO- PRODUCED BY 

SANCHEZ HARLEY 
for Chez Musical 

ALREADY IN 
ROTATION AT: 

KIPR WQHH 
KJMM WTMG 

KPRS KOKY 

KRRQ WHUR 

KVSP WVBE 

WBTF WMGL 
WDKX WKXI 

WEMX WLXC 

WEUP KRNB 

WJMI KQXL 

WJTT WFXM 

WJUC KAN 

WJZD 

SAUL 
FO YO 
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Ici-) Urban Top 50 
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ARTIST TIRE LABELISI 
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13 14 

21 

17 

16 17 
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15 19 

20 20 

18 21 

28 

25 

26 

23 25 

29 

22 27 

30 ® 
24 29 

32 

31 ® 
27 32 

34 ® 
33 Q 
36 

39 

45 m 
/Debut> 

38 39 

41 40 

35 41 

46 

47 

48 

42 45 

43 46 

40 47 

37 48 

44 49 

/Debut> ®i 

TOTAL 
PLAYS 

- 
PLAYS 

GROSS WEEKS ON TOTAL STATIONS/ 
IMPRlSeSIONS CHART ADDS 

TRUTH HURTS F/RAKIM Addictive (Aftermath/Interscope) 2815 +187 508562 8 60/0 

CAM'RON Oh Boy (Roc- A- Fella/IDJMG) 2614 +158 465909 8 59/0 

MUSIO Halfcrazy (DefSoul /IDJMG) 2613 -58 446702 16 65/0 

ASHANTI Foolish (Murder lnc. /DefJam/IDJMG) 2416 -212 420446 17 65/0 

BIG TYMERS Still Fly (Cash Money /Universal) 2288 +138 353188 11 59/0 

P. DIDDY FLASHER & LOON I Need A Girl (Part One) (Bad Boy /Arista) 2208 -310 404906 14 61/0 

USHER U Don't Have To Call (LaFace/Arista) 2000 -132 375307 20 62/0 

B2K Gots Ta Be (Epic) 1934 +57 305372 11 60/0 

MARY J. BLIGE Rainy Dayz (MCA) 1877 -225 296094 13 61/0 

BRANDY Full Moon (Atlantic) 1816 +69 295491 9 57/0 

NELLY Hot In Herre (Fo'ReeIUniversal) 1799 +218 288921 6 63/2 

BUSTA RHYMES Pass The Courvoisier (Part II) (J) 1733 -80 309318 15 62/0 

AVANT Makin' Good Love (Magic Johnson/MCA) 1733 -180 275528 19 57/0 

JA RULE Down Ass Chick (Murder Inc/Lief Jam/IDJMG) 1500 -93 269526 9 57/1 

TWEET Call Me (Gold Mind/Elektra/EEG) 1458 +286 234518 6 59/0 

DONELL JONES You Know That I Love You (Untouchables/Arista) 1440 +12 234911 11 55/2 

JAHEIM Anything (Divine Mi/UWB) 1432 -6 274040 28 57/0 

RUFF ENDZ Someone To Love You (Epic) 1390 +70 242345 17 56/0 

YING YANG TWINS Say I Yi Yi (Koch) 1308 -147 176407 14 52/0 

NAS One Mic (Columbia) 1255 -64 199743 12 44/0 

FAT JOE F /ASHANTI What's Luv? (Terror Squad /Atlantic) 1176 -172 189340 17 60/0 

LUDACRIS Move Bitch (DefJam South/IDJMG) 1025 +232 167759 4 55/1 

EMINEM Without Me (Shady /Afterm ath/Interscope) 992 +55 130809 4 53/0 

SCARFACE Guess Who's Back? (DefJam South/IDJMG) 961 +85 158191 5 55/2 

TWEET Oops (Oh My) (Gold Mind/Elektra/EEG) 956 -32 156427 20 63/0 

AMERIE Why Don't We Fall In Love (Rise/Columbia) 924 +226 182604 3 54/10 

NAPPY ROOTS Awnaw (Atlantic) 86f -275 122186 18 58/0 

CLIPSE Grindin' (Star Trak/Arista) 854 +168 149298 3 50/4 

JOE What If A Woman (Jive) 845 -94 151023 14 47/0 

MARIO Just A Friend (J) 800 +147 101063 5 45/2 

JENNIFER LOPEZ FINAS I'm Gonna Be Alright (Epic) 757 +82 112213 6 44/1 

NAUGHTY BY NATURE F/3LW Feels Good (Don't Worry...) (TVT) 751 -74 97151 10 45/0 

KHIA My Neck, My Back (Lick It) (Dirty Down/Artemis) 739 +93 87882 5 34/9 

B RICH Whoa Now (Atlantic) 692 +40 68435 5 44/0 

BEANIE SIGEL & FREEWAY Roc The Mic (Roc -A- Fella/IDJMG) 638 +8 129713 19 43/0 

JAY -Z Song Cry (Roc -A- Fella/IDJMG) 600 +21 86400 5 5/1 

JERZEE MONET Most High (Dream Works) 591 +91 70106 4 38/0 

P. DIDDY F /GINUWINE I Need A Girl (Part II) (Bad Boy /Arista) 573 +381 115480 1 0/0 

AALIYAH More Than A Woman (BlackGround) 570 -50 100172 20 29/0 

ISYSS F /JADAKISS Day + Night (Arista) 544 -17 74392 7 34/2 

ANGIE STONE Wish I Didn't Miss You (J) 526 -112 73160 12 34/0 

DAVE HOLLISTER Keep Lovin' You (MCA) 525 +65 54022 2 39/0 

RL Good Man (J) 522 +66 84162 3 44/2 

ASHANTI Happy (Murder Inc/Lief Jam/IDJMG) 518 +94 117754 2 0/0 

LUDACRIS Saturday (0ooh! O000h!) (DefJam South /IDJMG) 494 -60 87769 17 49/0 

LIL' ROMEO 2 Way (No Limit/Soulja/Universal) 488 -19 54981 3 34/0 

BOYZ II MEN The Color Of Love (Arista) 476 -96 59653 7 41/0 

ALICIA KEYS How Come You Don't Call Me (J) 474 -149 74922 11 34/0 

MAXWELL This Woman's Work (Columbia) 463 -40 66988 18 36/0 

KEKE WYATT I Don't Wanna (MCA) 429 +68 47800 1 36/0 

66 Urban reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
5/26 -6/1. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed 
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to-week increases 
in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from 
the Arbitron Company (copyright 2002. The Arbitron Company). (C) 2002. R &R, Inc. 

Most Added® 
www.rradds.com 

ARTIST TIT.: . ADDS 

NAPPY ROOTS Po' Folks (Atlantic) 45 

N.O.R.E. Nothin' (DefJam/IDJMG) 41 

NIVEA Don't Mess With My Man (Jive) 28 

AZ I'm Back (Motown) 27 

AMERIE Why Don't We Fall In Love (Rise/Columbia) 10 

ANGIE MARTINEZ If I Could Go (EastWeSUEEG) 10 

ARCHIE We Ready (MCA) 9 

KHIA My Neck. My Back (Lick It) (Dirty Down/Artemis) 9 

MARY MARY In The Morning (Columbia) 8 

Most Increased 
Plays 

ARTIST TITLE LABE_ 

TOTAL 

PLAY 

INCREASE 

P. DIDDY F /GINUWINE I Need A Girl... (Bad Boy /Arista) +381 

TWEET Call Me (Gold Mind/Elektra/EEG) +286 

LUDACRIS Move Bitch (DefJam South/IDJMG) +232 

AMERIE Why Don't We Fall In Love (Rise/Columbia) +226 

NELLY Hot In Herre (Fo' Reel/Universal) +218 

TRUTH HURTS FIRAKIM Addictive (Aftermathrinterscope) +187 

CLIPSE Grindin' (Star Trak/Arista) +168 

CAM'RON Oh Boy (Roc -A- Fella/IDJMG) +158 

MARIO Just A Friend (J) +147 

BIG TYMERS Still Fly (Cash Money /Universal) +138 

New & Active 
WYCLEF JEAN Two Wrongs (Columbia) 
Total Plays: 425, Total Stations: 36, Adds: 4 

SHARISSA No Half Steppin' (Motown) 
Total Plays: 406, Total Stations: 33, Adds: 0 

N.O.R.E. Nothin' (Def Jam/IDJMG) 
Total Plays: 400, Total Stations: 44, Adds: 41 

WILL SMITH Black Suits Comin' (Nod Ya...) (Columbia) 
Total Plays: 391, Total Stations: 43, Adds: 1 

LOVHER How It's Gonna Be (Def Soul/IDJMG) 
Total Plays: 376, Total Stations: 30, Adds: 1 

ARCHIE We Ready (MCA) 
Total Plays: 364, Total Stations: 34, Adds: 9 

SWIZZ BEATZ F/BOUNTY KILLER Guilty (Dream Worts) 
Total Plays: 296. Total Stations: 36. Adds: 0 

SMILEZ AND SOUTHSTAR Who Wants This? 

(ARTISTdirect) 
Total Plays: 282, Total Stations: 36, Adds: 1 

MYSTIKAL Tarantula (Jive) 
Total Plays: 282, Total Stations: 25, Adds: 0 

ME'SHELL NDEGEOCELLO Pocketbook (MaverickA4B) 
Total Plays: 237, Total Stations: 23, Adds: 2 

Songs ranked by total plays 

R &R Station Playlists have moved to the IAeb. 

See all of our monitored reporters at 

www.radioandrecords.com. 

"7 remember we were in the studio and Q -Tip came in 
and played the Slum tape and I was just floored! I 
haven't felt like that about music since...I can't 

the new album TRINITY (PAST, PRESENT, FUTURE) remember." - D'ANGELO 

featuring the hit single "TAINTED" "A sanctuary of satisfied soldiers. In order to understand 
you have to be at that level" - ANGIE STONE tim q , 

In Stores August 13th RJBARAK SLUM VILLAGE 
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Stations and their adds listed alphabetically by market 
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WAJZ /Alhany. NY' 
POMD:Sugar Bear 

APD: Marie Distal 

... 
.. . .., 

KBCE!Ale%antlria.LA 
PD Kenny Smoov nY 

MD:flJ Polk 

- - 

- 

KEDG /A evandria, LA 

OM:PO. Jay Stevens 

MD. Wade Hampton 

WHTA/AIIaRIa, GA' 
PO. Smokm B 

APO. Ryan Cameron 

MO' Ramona Debraux 

. 
,µ 

COTS -;e:.; 

WVEE /Atlanta, GA' 
PO: Tony Brown 
MO: TOSha Lore 

WFXNAugusta, GA' 
OMPO. on Thomas 

:. .... 

WPRW /Augusta. GA' 
PO. Tim Snell 

MD.Nohnain 

" - 

WEM7L/BalDn Rouge, LA 

OMJarnesAleaander 
PO. MO Adrian Long 

`' "' 
: 

-1 . 

KTCX /Beaumcnl. TX' 
OM: Jim West 

PD/MD: Chris Clay 

121OA'8d" 
ARCHIE- Ready- 

A2 'BMI' 
ANGIEMARTINE2-CAUq- 
NAPPY ROOTS -Pales- 

MESIeLrauamLOwamm- 
NASA SAW 
OUTKAST 'Land" 
WY MARY -Mom nq 

WJZDR3110 %i Gu 1pod, M$' 
PO:flob Neal 

MO: Talon Daniels 

... 

WBOT /805tOn, MA' 
PD. Steve Gousby 

APD:LamarRobinson 
MO'. T. Clark 

' - 

IT,CL'F JEAN Ydcys 

WBLK/BuIlalo. NY 

?BRAD: Skip Dills 
:A ?ORE 'Nato' 
3 NAPPY ROOTS ïeb' 
t MIIA'Bad' 

AZ'Bad' 
NMA-Mar 

WWWZ /Cy On, SC' 
OM/PD: Terry Base 

MD: YOnni O'Donohue .. 

WPEG /Charlotte, NC' 
PO: Avery 

MO:Nate Quid 

.- 

- 

WJTT /Chattanooga, TN' 
PO. Keith landetker 
MO Magic 

N 

..'. '. .. _.. 

WCCIIChicago, IL' 
oM;PO:EIroySmith 

". 
..'.ü...- Green 

... 

WPWX /Chicago. IL' 
PD: Jay Alan 

MD' Traci Reynolds 

'. -: :'- 
.., _ .. 

WIZF /Cincinnati. OH' 
PD: Hurricane Dave 

APDRAD: Terri Thomas 

" , 

WENZ /Cleveland. DH' 
PD: Sam Sylk 

31 JA ROE Oa., 
2NORE'N°A°` 

NAPPY ROOTS 'FOG" 

WHXT /DO Umhla, $D' 
PO' Chris Conner 

MO: Bill Black 
15 PASTOR TROY Versa 

15 NORE.'Nome' 
B AZ%re 
3 NAPPY ROOTS lees' 

WWDM /Columbia, SC' 
PDRAD: Mike Love 

APO:Vemessa Pendergrass 

5 NOR: s -,. 

2 m Aaon 
2 aATOR TROY Versa" 

KIRK FWINNIN 
NAPPY 

WFXE /Columhus, GA 

PD: Michael Soul 

- 

NA Es, 
3 NAPPY R 

3 none "N`m'" 

WCKX /COlumbuS, OH' 
PD: Paul Strong 

MD: Warren Stevens 

- 

KBFB,/Dallas -Fl. Worth. TX' 

'.. -.,. 

KKDWDallas -Ft. Worth. TX' 
POND Skip Cheatham 

WROU /Dayton, OH' 
PO: Ma. S'mmons 
MD: Theo Smith 

KIRK RAons- Çogha- 
NAPPY Rams Fob" 
SMILE; ':C SCl1T161M- Wants- 

WDTJ /Oelroit. MI' 
VP/Prog.: Lance Patton 

OM:Monica Stan 

POND: Spudd :, -. -: .a.-,,,n 

- - 

WJLB/Detroit, MI 
Holiday pp.pxold 

APOeMD:Kris keuey 
13 N0 RE"Neni'" 
2 AZ -Bad" 
t ISYSS Ft-oTry' 

NAPPY ROOTS sda- 

WJJN /Dothan. AL 

PORAD: Tony Blank 

10 NAPPY ROOTS Son 

WZFX/Fayetteville, NC 

PO:flod CNUSe 

APO: Carrel Davis 

MD: Taylor Moan 

"._ -" 

WOZZ/Flinl, MI' 
PDRAD: Chris Reynolds 

B AZ 'Bad- 
NAPPY ROOTS -Mks: 

WTMGGaacsville-0ala, FL' 
PO/MO: annoy 

... 
3 CEE cn:n 

i NAPPY ROOTS -lea 
AZ lack" 
NO RE'Near- 
NIVEA Wan" 

WIKS /Greenville, NC 

PO/MO:B.K.KIddam 

3 NORE "Komñ 

WJMZ /Greenville, SC ' 

Doug Davis PO/MO 

WEUP/Huntsville, AL 
PO MO Steve Murry 

' '- 
'.:.. 

WJMZ /Jackson. MS ' 
PO/MO'. Stan Branson 

I loam 
MSS-Coffee HAPPY 

NAPPY ROOTS "Polo' 

Reporters 
WRJH /Jackson, MS' 
PO:Steve Poston 

MD:Lil HOmie 

14 N00.E'HOW 
3 &ROD( AM THE BIII'Mammon' 
2 ANGIE MARTINEZ -Caul" 

NAPPY ROOTS -Fobs' 
NSA leaf 

KPRS/KansasCity,MO 
PD: Sam Weaver 

APO/MO: Myron rears 
SAPPY ROOTS Iola: 

2 NOR E. "Noon" 
IANGIE MAIETIMZ -Caws' 
1 AZ lack" 

NA'rAeP 

KIIZ/Killeen- Temple, TX 

PORRO: Mychal Maguire 

W KS TYMERS 5y 
16 ANGLE/ JEAN 'Wys- 
10 SLUM VILLAGE 'Tamed' 

NAPPY ROOTS 'Fobs' 
AE9flLNaHiA810znomd 

KANO/Lafayette, LA 
OM: yur 
P5140: Bannon Peeian 

I WON G'I,ad( 
1 AMERIEiar 

NNFA'rkn- 
NAPPY ROOTS "Fora- 
AZ TAO: 

WOHH/Lansing, MI' 
PDRAD:Bram Johnson 

aBacd 

1 A2'Bad" 
NOR F.- Ammo -' 

NAPPY ROOTS "Fob' 
MIODA"Mar, 

KVGS/Las Vegas. NV' 
PO: Vic Clemons 

MO: Adrian Wagers 

3 C 

2 EC ARrACE Less 
EJO"ANomelc" 
NOR E Not, 

WBTFAJDdrejurfayetle KY 

PD/MD: Jay Alexander 

- 
-= -"- 
'a "a^ 

KIPR/LíNle Rock, AR' 
OM/POTAD:Joe Booker 
_. ,,__ -__. ._ 

- -- .. 
-. 

-,.; 

KKBT/LOS Angeles, CA' 
PD: Rob Scorpio 

MD: lELeyFuller 
I o JENIFER LOPE"Knes 
5 

PRESENTS 

nl" 

2 IRV GOTTI PRESEMS. -Do+m' 

WGZB /Louisville, KY' 
PD: Mark Gunn 

MO: Gerald Harrison 

12 SCMFACE -Guss' 
3 MARY MARY-MOmnp' 
t MARI0-Ford- 

NAPPY RCOTS ïobs' 

WFXM/Meeon, GA 

POND: Derek Barger 

n6 TpICK DADDY 'A. -: 

30 ASHANTI'1tp :, 
19 TI Tope' 
16 A118rtAe" 
6 PAST0RTROy'versa_' 

NAPPY RUNS -Foie 
CONYA CC%Tortt 

WIBB/Maeen,GA 
PD: Mike Williams 
APO: Aa BI M& 

34EMOACRISlame' 
23 EMIMM Ile" 

M 

ROOTS O'b 

WHRK/Memphis. TN' 
pp: Nate Bell 

APO:Eileen Collier 
MO: Devin Steel 

5 NNEA'Va, 
AMERIE-falr 
.Il B31V WOWFJO 'Basatoe 

WEDR/Miami FL 

Hollywood Yw OMRDrtAO CedreB 
.z;:13 rA.., ry Co. O! neore Grown' 
9 SORE ISM, 
2 AZ -Bad' 

ISYSS F'JADAMSS Try' 
DONELLJONES'Know' 
NAPPY ROOTS -Foes. 
NIIEA "Man. 

WKKV /Milwaukee, WI' 
pD:Jamillah Muhammad 

MD: Doc Love 

.. s 

WBLX /Mobile, AL' 
PO/MD: MynMa Reuben 
h AAGRIE -Res:, 
%MARY MARY M,.r 

3 AZ "Bad' 
2NORE -Nome 
2 NHIA -Bad- 

1 Mee MARTINEZ"W..] 
LADY MAY 

ROOTS 3 

ROSA'Mai 

WZHT /Montgomery, AL 
PO: Darryl Mott 
MD: Michael Long 

EAS ,4 
DIVN'OL 

.: 

GAVE HOL 3'E= .:. 

WOOK/Nashville, TN 

PO: Kevin Pon 
APD: Bruce Lowe 

5 ARO :ERWj 
NAPPY ROOTS leis" 

WOVE /New Orleans, LA 
Om: Carla Roamer 

PO An eta Watson g 

`A`C,: 'an' 

WBLS/New York, NY 

PO: Vinery Brown 
MD' Deneen Womack 

2 CuPSE a 

2 WYCLEF JEAN - Y,.-., 

WBHHMortolk,VA 
PO/MO:Had Attack 

40 N0 RE -NOOw'- 

1a AZ -Bad- 
loos' 2 NAPPY ROOTS 

NATURE -(row- 

WOWI/Narlolk, VA 

OM/PD: Daisy Davis 

APOdMO: Michael Mauzone 

21 HORS *Mo- 
7 AN6IE MARTINEZ'Coed" 
1 NAPPY ROOTS loft' 

KVSP /Oklahoma City, OK' 
PO. Terry Monday 

AM D:EtlOie BßStO 

.. 

WPHIIPhiladel his. PA' p 

PD: Luscious Ice 

MD . Ra hael "Ral George 

_.:: 

WUSL/Philadelphia, PA 

PD:GIene Cooper 

APO: Colby Tyner 

MO: Coda Tani 

:. .0 - a,, 
` 

WAMORaittsburgh, PA' 
Interim PDT): DJ Boogie 

- 

WOOKAtalexj-Ourham, NC' 
PO: Cy Young 

MO'. Sean gleunder 

.. ... 

WCOX.RIchmond, VA' 
<A,': 

,AR^ 

S'r"r- 
HAPPY ROOTS -Fora 

WDKX/Rochester, NY' 
pD: altlre Marcel 

MD: KA O'Neal 

1 NDHE No.n- 
THREE PIECE "Ooh' 
MARY MARY'Maneq' 
NAPPY ROOTS'r 
TANK Toe 

WTLZ/Saginaw, MI' 
PD: Eugene Brown 

.. _,-, 

-.. .. 

WEAS/Savannah. GA 

P0: Sam Nelson 

MD: Jewel Cade, 

IA NHA-Bad 
NOR' "Aar., 

s Ma, 

AZ B 

KOKS/Shrevepon, LA 

MAD: Queen Echols 

E 

MS JADE 

ROrte B 

AZ ' 

- 

ARCHIE-a 

LAOV MAY -Round' 

.MOTSF00s 
+° YP00T5 -Poll¢ 

KMJJ/Shreve art, LA' P 

PO: Michael Tee 

MD: KeIIi Dupree 

2e KH.A -Bea 
18 ACHE-Ry- 
B MARVMnAV -Mmuq- 

ORE Totem- 
NAPPY ROOTS ea 
NIVTA'Alan 

KATZ/SI. Louis. MO 

PD: Eric Mychaels 

WFUh /SI. Louis, MO' 
PO: MOShay 

APO: Cup Black 

MD: KO Kea Thai 

1,AY. -:Song- 
3 I0eA8aü- 

&AOAutoN[' 

WPHF/Syracuse,NY 
Pe: SuChpWIO 
MO: Kenny Dees 

NORE'NMI1n" 
it ME9flLNIH 1D Tafsoi 

AZiad- 

WTMP/Tampa, FL 

Interim PD: Big Money Ced 

Interim MD: Exg Storm 

-_ -_ 
- 

ro 
L 

WJUColedo, OH ' 

PO. Chalie Mack 

'° Ch Kai re 

- 

.. - 

KJMMTuIsa, OK 

Pa Terry Monday 

APO.. Acton Bernard 

. 

..-d: 

WESErTupelO. MS 
PORAD: Pamela Aniene 

n'A` 

WKYS,Washington. DC' 
PD: Daryl Sew udahy 

-"_'' .: - --" 
*Monitored Reporters 
77 Total Reporters 

66 Total Monitored e. 
- 

11 Total Indicator 

Most Played Recurrents 
ARTIST TITLE LABEL ¡S, 

TOTAL 
PLAYS 

FAITH EVANS I Love You (Bad Boy /Arista) 820 

MR. CHEEKS Lights, Camera, Action (Universal) 721 

KEKE WYATT Nothing In This World (MCA) 608 

JENNIFER LOPEZ Ain't It Funny (Epic) 596 

JERMAINE DUPRI F /LUDACRIS Welcome To Atlanta (So So Def /Columbia) 556 

AALIYAH Rock The Boat (BlackGround) 440 

JA RULE F /ASHANTI Always On Time (Murder lnc. /DefJam /IDJMG) 424 

GLENN LEWIS Don't You Forget It (Epic) 371 

BRANDY What About Us? (Atlantic) 358 

MICHAEL JACKSON Butterflies (Epic) 341 

USHER U Got It Bad (LaFace /Arista) 336 

MYSTIKAL Bouncin' Back (Bumpin' Me...) (Jive) 313 

FAT JOE We Thuggin' (Terror Squad /Atlantic) 311 

MARY J. BLIGE Family Affair (MCA) 290 

JAGGED EDGE Where The Party At (So So Def /Columbia) 261 

GINUWINE Differences (Epic) 260 

MISSY "MISDEMEANOR" ELLIOTT Take Away (Gold Mind /EastWest/EEG) 252 

OUTKAST The Whole World (LaFace /Arista) 239 

SHARISSA Any Other Night (Motown) 231 

ALICIA KEYS A Woman's Worth (J) 220 

JENNIFER LOPEZ I'm Real (Epic) 215 

Indicator 

Most Added® 
NAPPY ROOTS Po' Folks (Atlantic) 

NIVEA Don't Mess With My Man (Jive) 

N.O.R.E. Nothin' (DefJam /IDJMG) 

LUDACRIS Move Bitch (DefJam South/IDJMG) 

MARIO Just A Friend (J) 

AZ I'm Back (Motown) 

E -40 Automatic (Sick Wid' It/Jive) 

PASTOR TROY Vice Versa (Universal) 

BIG TYMERS Still Fly (Cash Money /Universal) 

OUTKAST Land Of A Million Drums (Lava/Atlantic) 

TWEET Call Me (Gold Mind /Elektra/EEG) 

EMINEM Without Me (Shady /Aftermath /lnterscope) 

ME'SHELL NDEGEOCELLO Pocketbook (MavericI/WB) 

DAVE HOLLISTER Keep Lovin' You (MCA) 

KIM SCOTT Talk It Out (The Chipher) 

KHIA My Neck, My Back (Lick It) (Dirty Down /Artemis) 

WYCLEF JEAN Two Wrongs (Columbia) 

BLACK COFFEY Hard To Get (Motown) 

MARY MARY In The Morning (Columbia) 

CONYA DOSS Coffee (Nu Mecca/Orpheus) 
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54 R &R June 7, 2002 Urban /Urban AC Action 

With 

Terry Monday 
PD,KJMM/rulsa and 

KVSP- AMIOklahoma City 

"The What If's" by Jaguar Wright is a 

good song, and Jerzee Monet's "Most 
High" was an instant phoner - and that's 
the version without DMX. From what I was 
told, not many mainstream Urban stations 
are playing Will Downing's "Cool Water," 
but I think that song is nice. Amerie's 
"Why Don't We Fall in Love" is worthy of 
attention. Oh, Mario! When I first 
heard the song, I was like, "Oh, hell no! 

I'm putting this in right now!" So I did. 
Then, when I saw the video, I put the song in heavy rota- 

tion. This cut is a nice, cool, clean, fun song. "Just a Friend" is 

definitely one of my choice cuts. And, speaking of Mario, I think 
teen groups are really hot right about now. ay "Hot in Herre" by 

Nelly is the cut. I listened to it over and over from Tulsa to Okla- 
homa City. That's a 2 1/2-hour drive. Nelly is standing his ground 
in regards to his style. This is a great song to lead off his highly 

anticipated album. s It's good to have Me'Shell Ndegocello back. I like 
"Pocketbook." And Glenn Lewis' "It's Not Fair" is another song that's good, 
but the video is real nice. 

Truth Hurts and Rakim conquer the No. 1 

spot this week. With a total of 2,815 plays, 
the single "Addictive" rests for maybe seven 
days: Roc- A- Fella/Def Jam /IDJMG rapper 
Cam'ron moves 5 -2* with "Oh Boy." Cam'ron 
and his protege Juetz Santana just may knock 
Truth Hurts and Rakim off their musical throne 
... The Big Tymers enter the elite top five with 

"Still Fly" (Cash Money /Universal). The duo 
scoot 6 -5` with +138 plays ... MCA's KeKe 
Wyatt debuts this week at 50 with "I Don't Wanna," and R Diddy intensifies his 

search for a mate, but this time Ginuwine jumps on board. "I Need a Girl (Pt. 2)" 

(Bad Boy /Arista) debuts at 38* and gains the most plays, +381, for the week ... 

Though she didn't gain the most plays, the biggest chart move goes to 
DreamWorks artist Jerzee Monet. The former chef and hairstylist moves 45 -37 ", 

which elevates "Most High" that much closer to the top 20 ... Across the street 
and around the corner are the adults. On the Urban AC chart, DJ Rodgers Jr. 
is the only artist to debut: "Lonely Girl" enters at 29 ... "I'd Rather" (J) by Luther 
Vandross is pushed to No. 2 as Divine Mill/WB artist Jaheim's "Anything" as- 

sumes the top slot and just happens to be Most Increased with +98. Second Most 

Increased is Mary Mary's "In the Morning" (Columbia), which moves from 30 to 

24* with +85, and Epic's Ruff Endz come in third with "Someone to Love You," 
which moves 14-11* with +71. 

- Tanya °'Quinn, Assistant Editor 

P H U N'I D A M E N T A L L Y 

ARTIST: Archie Eversole 

LABEL: MCA 

By TANYA O'QUINN /ASSISTANT EDITOR 

We ready for y'alI!" exclaims the Atlanta - 
based rapper known as Archie Ever - 

sole. "We Ready," the debut single from 
Eversole's forthcoming album Ride Wit Me 
Dirty South Style, features Bubba Sparxxx and 

alerts the industry' to the newest lyrical soldier 
to enter the rap battleground. 

"I'm not trying to sound like I'm cocky about 

my rapping," says Eversole, who explains that 

"We Ready" was recorded some time ago. With 
his 18th birthday quickly approaching, the 

young and observant rapper confesses, "What 
you hear on this album isn't even the tip of the 

iceberg. It's not even an ice cube." Though born 

in Germany, Eversole grew up in the College 
Park -Riverdale area of Atlanta. The son of mili- 
tary parents (his dad was in the Navy, and his 

mom was in the Army), he came into adulthood 
rather quickly. "Me and my parents didn't get 

along," he says. "They let me go at a young age. 

I was wild. Though the parental bond wasn't 
there, the sibling bond was. He and his broth- 
ers shared a love of music. While Eversole liked 

to sing, his brothers liked to rhyme. One day in 

the studio his brothers encouraged him to try his 

hand at rhyming. When Eversole picked up the 

mike and spit some lyrics, a new rapper was 

born. "I rapped one time and found out that I 

knew how to do it," he says. From that point on, 

lyrical battles became a regular pastime. 

After perfecting the art of freestyling, 
Eversole was in the studio recording his demo. 

Also in the studio was one of Atlanta's top pro- 
ducers, Mason "Phat Boy" Hall, CEO of Phat 

Boy Records. Hall overheard Eversole rhyming 
and was so impressed, he offered him a deal. 

"He was young and he could rap his ass off," 
says Hall. "He can do all types of styles. That's 
what caught me. The man can sing, rap, what- 

ever it takes, and he's trunk." 
As a signed artist, Eversole wasted no time. 

Archie Eversole 

He was on a mission -a lyrical one - to share 
with the world and all those who would listen 
his gift of rhyme. The hard -working rhymer got 

right into the studio and contributed his vocal 
talent to labelmate MGD's debut album, Ever- 
lasting Yay. His performance on "Tig Ole Bitties 
With the Ass to Match" made the hip -top com- 
munity aware of a new voice. While Eversole 
was working on his own project, legal matters 

came into play. An eight -month jail stint pre- 
vented the rapper from finishing his album but 
gave him the time and solitude to write many of 
the songs contained on his joint. He recalls, 
"When I was in there locked up, I called Mase 
[Mason] every week, and Mase told me, `Dawg, 
when you get out, we going straight to the stu- 

dio. It's gonna go down. "' 
Produced by Break Bread Productions, Phat 

Boy Records' in -house production team, Ride 
Wit Me Dirty South Style showcases Eversole's 

impressive rapping ability. And though he's 
young in age, he's mature in talent and ready to 

give the old heads of rap a run for their money. 

Urban AC Reporters 

WALWAWnta, GA 

ON: Wt. Clowned 
PO: Am GMs 

No Adda 

WWIWBaMmere, MD 

WNmg,: K2* Lim e 
PO: mit Wags 

M0: helm Reber 

WILL DOWNING 'Cost' 

KOXLARaton Rage, LA 

OM: James Menddar 
POAAD: Nye Vernon 

15 YOLANDA ADAMS 'Ready- 
TAKE 6'Streets- 

WBHKIBIrmingham, AL 

PO: Jay Olson 

MD: Daryl Jehsm 
20 ASHANTI-Fndlrsh" 
A BOYZIIMEN -Cgbr' 

WMGLJChaHeMon, SC 

PO: Terry 8m 
MOMO. Benna Mk 

DARIIIS RUCKER NMU' 

MAY/Charlotte, NC 

MAD Teks Airy 
1 KIRK FRANKLIN 'Brghter" 

WYCLEF JEAN 'Wrongs' 
DARIUS ROCKER We' 
TAKE 6'Streets 

WVAZ,Chlogo, IL 

PO: Elroy Smith 

APO: Armando Rivera 

BELLE EJONES 'Now 
BONEY JAMES FIDANE IM "Rde' 

WIAIOrAeyelaM, DH 

PP Km Jblwm 
No Adds 

WLXCA:eIumBM, SC' 
kt PO: Dam MWw 
MM Tra War 

10 DMLIUSRUOERWm' 
JERZEE &1 ' 

WAGHA:MUmIa,GA 
PO Rahn* 
MD: Ed Lewis 

TAXE óSaw' 
BRANDY iur 

KHNBATallss-R. WORN, IX 
PO M Prya 
MD:AUe/V' 

DAVE BOLLISTER'Loviri- 

WDMINhkof, MI 

VPAmm.: Lap Palm 
WPM Memo Sir 
APO: gib -Lady B- Grey 

MD: Sunk Anderson 

REMY SHWD 'Message .. 

Stations and their adds 

wMZD/DetmD, MI 

PD: Janet G. 

APO: OMil Stew 

MO: Sheila Lire 
No Adds 

WUKSIFryetlMlle, NC 

PO: KM Oise 
ILPo: Conti Dads 

NG: WM Pa 
1 DONELLJDNES'MpW' 

BELLE HJDIES'Plow' 

WFLMIFL Reme, FL 

MAO: WWI ins 
1 MARY MARY YAomkrf 

THE 6 -*sets' 
KIRK FRANKLIN Sriglar 

WOMGrCFeeaGOro, NC 

PRAM. Mare 
2 KIRK FRANKLIN SrphMf 

KM GPI006tafGelastOO, TX 

PR Carl COMM 

MO: Sam Choice 

No Adds 

WTLCAndianapolis, IN 

MAYO. Brim Walla 
MD: WM Maw 

1 Riff ENDZ-Someone- 

WKRUJ,d ul, MS 

PDMD: San BMW 
CONYA DOSS "Cglee" 
JE RZEE MONET-Hgn' 
DARIUS RUCKER War 
TATE 6'Snxts' 

WSDUheóomllls. FL 

PD: Run Alm 
AMMO: ILL 

No Adds 

KOKYILtlBe ROrt, AR 

PO: NM DOM 

MO:.hmM Dada 
17 .EAZff AImIET'IeAJY 

TAKE 6 Stras' 
MAIDS KUCIEA Wld' 

KHHTAa Angela, CA 

PO: ABdMM Sweetness. 

No Adds 

KJLHAna MOWS. CA 

POMR qm WYSsen 

TAKE 65beels' 

WRBVIMatm, GA 

POND: Use Charles 

TAKE 6'Streea' 

listed alphabetically by market 

KIMSMemphis, TN 

PO: Nate all 
MD: Eileen Namial 

No Acids 

WNOT/Mlaml, FL 

PD: Demo Brown 

AMMO: Mien Vaghr 
15 BLACK COFFEY'Hare 
8 CJ ROGERS. JR. -Leo*" 

WJMNTAIhmukee- Racine, W1 

PGMG: Iahe Jonc 
BOMY. WAES RUMEN -Ride' 

wMCSJMIIweukee, WI 
Olt Shea ésa 
POAIR. Amoeba= 

5 JAGINR WRIGHT'es' 
5 BRANDY -Fur 

WOLLMOHN, AL 

PO SMW Merlin 
MR. Kay BMwr 

18 SIR C WALE6 JONES "Loney' 
4 MARY MARY 'Morning" 
1 GLENN LEWIS 'Fate 

TAKE 6 "Strack' 

WYBCMM Han, CT 

OM Ways Seim* 
PO: Jam Cano 
APO: Stevan Nkheraen 

NM DdcP 
No Adds 

WYLDMew Orleans, LA' 
OM/PO: Marvin Bankston 

APD1d0: Aaron -A. J." Appleber 

No AOds 

WRKSMew York, NY 

PO: Top Beesley 

MO: Julie Geslnes 

No Adds 

WSVYModolk, VA 

PDIMD: Michael Marra 
No Adds 

MIVIILMoRolk. VA 

POMO: DC 

No Adds 

WCFB,@lando, Fl, 
PO: SMa IMIMOa 

MD: Ja Dais 
No Adds 

WAS/Philadelphia, PA' 
Sm. *FPO: Joe Tamquce 

M0: Jam Gamble 

8 RUFF ENDZ'SorMme' 

WFXCAUIeigh-Ourlsem, NC' 
OMAO: Cy Yount 

APOMD: Jodi Nay 
No Ada 

WKJSIRichmond, VA' 
PORTO: Kevin Kolas 

2 YOLANDA ADAMS 'Ready 

WVBEM Wnonelynchburg, VA 

PO: Wet Ford 

omit.* RUCKER Wad' 
TAKE 6 "Streets' 

KMJMSl. Louis, MO' 
OM/PO: Chick Mira 
MO'. man Aasrry 

Nn Adds 

WLVWSennnah, GA 

PO: Gar Howl 
8 BOYZIIMEN -CobY' 
8 REMYSHANDTksage' 
7 DAVE ROLL ISTER -Loon ' 

WIMXrrdledo, OH' 
DMPD. Rocky Line 

MD: Denise Broca 
2 KIRK FRBMG.Rd Bilker' 

BRANDY 'Fur 
TAKE 6'Strees' 
SYYCLEF JEAN Wmrps 

WHUPoWasMnglon, DC 

POMO: David A. DkJdesm 
1 DARIUSRUCKERVAC 

WYCLEF JEAN Wroogs 

WMMIWashington, OC' 
VPIProg.RO: May Brewr 

MD: Mahe Chace 

AND: James Pak 

1 MARV MARY -Mom no' 

*Monitored Reporters 
45 Total Reporters 

40 Total Monitored 

4 Current Indicator Reporters 

www.americanradiohistory.com
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Wé=a '= ARTiST ' 'LE LABEL(S) 

3 O 
1 2 

2 © 
4 4 

5 5 

6 

8 p 
7 8 

10 9 

9 10 

14 al 
11 ® 
12 ® 
13 1= 

15 ® 
16 M 
17 

19 18 

21 19 

18 20 

22 

24 ® 
23 22 

30 

25 ® 
27 2E 

28 27 

26 28 

Debut> 29 

29 30 

JAHEIM Anything (Divine MiIUWB) 

LUTHER VANDROSS I'd Rather (J) 

JOE What If A Woman (Jive) 

ANGIE STONE Wish I Didn't Miss You (J) 

MUSIO Halfcrazy (DefSoul/IDJMG) 

REMY SHAND Take A Message (Motown) 

ANN NESBY F,'AL GREEN Put It On Paper (Universal) 

GLENN LEWIS Don't You Forget It (Epic) 

FAITH EVANS I Love You (Bad Boy /Arista) 

MAXWELL Lifetime (Columbia) 

RUFF ENDZ Someone To Love You (Epic) 

MAXWELL This Woman's Work (Columbia) 

BOYZ II MEN The Color Of Love (Arista) 

DONELL JONES You Know That I Love You (Untouchables/Arista) 

YOLANDA ADAMS I'm Gonna Be Ready (Elektra/EEG) 

ASHANTI Foolish (Murder lncDefJam/IDJMG) 

REGINA BELLE F/GLENN JONES From Now On (Peak) 

ALICIA KEYS How Come You Don't Call Me (J) 

YOLANDA ADAMS The Battle Is The Lords (Verity) 

USHER U Dont Have To Call (LaFace/Arista) 

WILL DOWNING Cool Water (GRPNMG) 

SIR CHARLES JONES Is There Anybody Lonely... (Independent) 

DAVE HOLLISTER Keep Lovin' You (MCA) 

MARY MARY In The Morning (Columbia) 

RL Good Man (J) 

JAGUAR WRIGHT The What If's (MCA) 

AVANT Maki a' Good Love (Magic Johnson/MCA) 

BRIAN MCKNIGHT What's It Gonna Be (Motown) 

DJ ROGERS JR. Lonely Girl (Motown) 

LATHUN Fortunate (Motown) 

TOTAL 
PLAYS PLAYS 

GROSS 
IMPRESSIONS 

WEEKS ON TOTAL STATIONS 
CHART NODS 

905 +98 128466 25 30/0 

901 -26 140990 20 38/0 

869 +44 148636 13 33/0 

745 -33 117717 13 38/0 

679 -47 113673 11 36/0 

663 +24 104304 18 37/1 

619 +26 78588 20 27/0 

580 -30 94578 30 34/0 

562 -2 112405 21 26/0 

529 -43 100520 48 36/0 

510 +71 96367 12 26/2 

510 +12 87488 20 36/0 

478 +8 75653 8 32/1 

439 -1 76971 11 28/1 

436 +34 60765 6 33/2 

400 +34 94712 9 13/1 

375 +17 43158 10 26/2 

289 -31 46419 12 23/0 

284 -11 51137 7 20/0 

282 -40 64078 8 6/0 

239 +1 31754 9 19/1 

218 +6 18697 6 13/1 

215 -3 34298 4 18/1 

213 +85 41425 2 23/3 

197 +3 26625 3 19/0 

172 -20 18312 7 13/0 

166 -9 25597 11 13/0 

154 -39 18901 15 21/0 

122 -1 14095 1 13/1 

120 -11 15127 13 12/0 

40 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
5/26 -6/1. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed 
first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week increases 
in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Ouaner Hour Persons used herein with permission from 
the Arbitron Company (copyright 2002, The Arbitran Company). (C) 2002. RAR Inc 

New & Active 
TONY TERRY In The Shower (Golden Boy) 
Total Plays: 105, Total Stations: 10, Adds: 0 

BONEY JAMES F /JAHEIM Ride (Warner Bros.) 
Total Plays: 99, Total Stations: 16, Adds: 2 

B2K Gots Ta Be (Epic) 
Total Plays: 90, Total Stations: 7, Adds: 0 

GLENN LEWIS It's Not Fair (Epic) 
Total Plays: 88, Total Stations: 14, Adds: 1 

KIRK FRANKLIN Brighter Days (Gospo Centridlnterscope) 
Total Plays: 87, Total Stations: 13, Adds: 4 

BRANDY Full Moon (Atlantic) 
Total Plays: 79, Total Stations: 10, Adds: 1 

JERZEE MONET Most High (Dream Works) 
Total Plays: 71, Total Stations: 7, Adds: 3 

COOLY'S HOT BOX It's Alright (Higher Octave) 
Total Plays: 55, Total Stations: 6, Adds: 0 

MAURICE J Hatin' On Us (Phoenix/Orpheus) 
Total Plays: 54, Total Stations: 5, Adds: 0 

ABENAA Rain (Nkunim) 
Total Plays: 45, Total Stations: 5, Adds: 0 

Songs ranked by total plays 

55 

Most Added. 
www.rradds.com 

ARTIST TITLE LABEL(S) ADDS 

TAKE 6 Takin' It To The Streets (Warner Bros.) 9 

DARIUS RUCKER Wild One (Hidden Beach/Epic) 7 

KIRK FRANKLIN Brighter... (Gospo Centric/Interscope) 4 

MARY MARY In The Morning (Columbia) 3 

JERZEE MONET Most High (DreamWorks) 3 

WYCLEF JEAN Two Wrongs (Columbia) 3 

YOLANDA ADAMS I'm Gonna Be Ready (Elektra/EEG) 2 

REGINA BELLE F /GLENN JONES From Now On (Peak) 2 

RUFF ENDZ Someone To Love You (Epic) 2 

BONEY JAMES F /JAHEIM Ride (Warner Bros.) 2 

Most Increased 
Plays 

ARTIST TITLE LABEL(S) 

JAHEIM Anything (Divine Mill/NB) 

MARY MARY In The Morning (Columbia) 

RUFF ENDZ Someone To Love You (Epic) 

KEKE WYATT Nothing In This World (MCA) 

KIRK FRANKLIN Brighter... (Gospo Centric/lnterscope) 

CHARLIE WILSON Without You (Major Hits) 

ERICK SERMON Music (J) 

JOE What If A Woman (Jive) 

RAY -J Wait A Minute (Atlantic) 

TONY TERRY In The Shower (Golden Boy) 

TOTAL 
PLAY 

INCREASE 

+98 

+85 

+71 

+53 

+49 

+44 

+44 

+44 

+44 

+43 

Most Played 
Recurrents 

TOTAL 

ARTIST TITLE LABELS) PLAYS 

MICHAEL JACKSON Butterflies (Epic) 375 

LUTHER VANDROSS Take You Out (J) 373 

JILL SCOTT The Way (Hidden Beach/Epic) 323 

GERALD LEVERT What Makes... ( EastWest/EEG) 318 

ANGIE STONE Brotha (J) 303 

GERALD LEVERT Made To Love Ya (EastWest/EEG) 299 

KEKE WYATT Nothing In This World (MCA) 299 

ALICIA KEYS A Woman's Worth (J) 296 

USHER U Got It Bad (LaFace/Arista) 275 

DONNIE MCCLURKIN We Fall Down (Verity) 220 

MUSIO Love (Def Soul/IDJMG) 220 

GINUWINE Differences (Epic) 217 

JAHEIM Just In Case (Divine Mi1UWB) 207 

YOLANDA ADAMS Open My Heart (Elektra/EEG) 205 

JILL SCOTT He Loves Me (Hidden Beach/Epic) 195 

R &R Station Playlists have moved to the web. 
See all of our monitored reporters at 

www.radioandrecords.com. 

MO NI TORED STATION PLAYLISTS 
NOW AVAILABLE ONLINE AT OUR NEW ADDRESS: 

www.radioandrecords.com 

RR 
www.americanradiohistory.com
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Country 

Who Plays The Most Music? 
The real deal on the number of tunes played at Country radio 

Which stations really play the most music? Which stations have more titles than the Library 
of Congress, and which stations are tighter than most stations' marketing budgets? How 

much music is being played in drivetimes? We've got the answers right here. 

Throughout the course of R &R's 
relationship with Mediabase 24/7, 
I've written a number of features that 

delve into the realities of Country ra- 

dio airplay. This week's column was 

inspired by a recent piece by CHR 
Editor Tony Novia (R &R 5/3) that 
dissected CHR's airplay proclivities. 
Following his lead, we'll try to answer 
some of the burning musical questions 

as we analyze music played by the 

150 R &R Country reporters, as mon- 
itored by Mediabase 24/7, during the 

week of May 20. 

Morning Comparisons 

Rather than rehash the figures you 
see in the accompanying boxes, I 

thought I'd take a look at the station 

lists by daypart and point out what 
some of the format's more prominent 
stations are doing while also noting 
surprises where they exist. 

A top and bottom IO listing for 
morning drive airplay can be seen in 

the box on this page. It shows that the 

most records played between 6 -10am 
was 365. But here's how many rec- 

ords were played during a few of the 

more high -profile Country morning 
programs (as a reminder, airplay to- 
tals are for a seven -day week, so 

you'll have to factor that in as you 
look at the spins): WPOCBaltimore's 
Laurie De Young, 223; WSOC /Char- 
lotte's Jeff Roper, 228; WUSN /Chi- 
cago's Big John Howell & Trish 
Biondo, 301; KZLA/Los Angeles' 
Peter Tilden Morning Show, 234; 
WNOE/New Orleans' Eddie Ed- 
wards, 261; KSON /San Diego's Tony 
& Kris, 267; KMPS /Seattle's Ichabod 

Caine, 226; and WQYK /Tampa's 
Skip Mahaffey, 264. 

Here are some intracity battles. At- 
lanta: WKHX's Moby, 270; WYAY's 
Rhubarb Jones, 267. Dallas: KSCS's 
Terry Dorsey, 224; KPLX's Bobby 
Mitchell, 265. Nashville: WKDF's 
Carl R. Mayfield, 209; WSIX's Gerry 
House, 238; WSM -FM's Bill Whyte, 
264. Phoenix: KNIX's Tim & Willy, 
245; KMLE's Ben & Brian, 244. 

Midday Report 

Middays is when most Country 
outlets crank up the of "Music Ma- 
chine," kickin' off the 12 -in -a -row 

sweeps. Note that the most midday 
plays, 522, were at WSLC/Roanoke, 
VA. The fewest, 302, were on WDAF/ 
Kansas City. Here's how some of this 
format's top -rated stations compare: 

KASE/Austin, 452; WPOC/Balti- 
more, 429; WUSY /Chattanooga, TN, 
390; KYGO/Denver, 473; WDRM/ 
Huntsville, AL, 451; WFMS/lndia- 
napolis, 401; WIVK/Knoxville, 409; 
WAMZ/Louisville, 444; WMIL/Mil- 
waukee, 471; WWKA/Orlando, 463; 
WDSY /Pittsburgh, 460; WCTK/ 
Providence, 471; KFRG/Riverside, 
428; KNCUSacramento, 398; WIL/St. 
Louis, 466. 

Hits Heard Headin' Home 

Before getting to afternoons, here's an 

interesting daypart comparison: Of the 

four dayparts compared in the box 
below, the biggest spread from most 
to least songs played in our seven -day 

test period is in morning drive, with 
369 being the most and 107 being the 

least, a difference of 262 songs. 

The smallest spread among the four 
dayparts analyzed came during after- 
noon drive, with the top end at 409 

Country Radio Libraries: 
All Songs And Currents 
Here's a look at those Country stations that air the most 
and fewest unique titles. Both total library titles and cur- 
rents are taken into account. 

Most Unique Titles 
Calls/City Total Music Library 

1. KSOP /Salt Lake City 1,580 
2. WYAY /Atlanta 970 

1. 

2. 

Calls/City Currents 
KSOP/Salt Lake City 76 
KTOM/Monterey 70 

3. WDAF /Kansas City 944 3. WSM-FM/Nashville 66 
4. KAYDBeaumont, TX 804 4. KBUL/Reno, NV 65 
5. WQYK/Tampa 786 5. WCAT/Harrisburg 64 
6. KSSN/Little Rock 779 (tie) KXKT/Omaha 64 
7. WXTU /Philadelphia 778 7. WITULansing, MI 63 
8. KRMD /Shreveport, LA 757 (tie) KNCl/Sacramento 63 
9. KVOO/Tulsa 729 9. KIXZ/Spokane 62 

10. WSIX/Nashville 725 (tie) WQYK/Tampa 62 

Fewest Unique Titles 
Calls/City Total Library Calls/City Currents 

1. WMSI /Jackson, MS 368 1. KKAT /Salt Lake City 35 
2. KATM/Modesto, CA 363 (tie) KXXY /Oklahoma City 35 

(tie) KFDI/Wichita 363 (tie) WESC /Greenville, SC 35 
4. KASE/Austin 353 4. WKNNBiloxi, MS 34 
5. KMLE/Phoenix 340 5. KPLX/Dallas 32 
6. WKNNBiloxi, MS 327 6. KSD /St. Louis 30 
7. KIKK/Houston 314 (tie) WQDR/Raleigh 30 
8. KUBUSaIt Lake City 310 (tie) WCMS/Norfolk 30 
9. KSD /St. Louis 298 9. WYAY /Atlanta 27 

10. Walk/Jacksonville 278 10. KKBQ/Houston 22 

songs and the low end at 260 tracks 

-a difference of only 149 records. 

Middays had 522 songs at the high- 
est level and 302 songs at the lowest 
level, a spread of 220, while evenings 
offered fairly similar results, with 530 

songs at the highest level and 290 
songs at the lowest level, for a spread 

of 240 songs. 

Here's a comparison for afternoon 
drive offerings among stations not on 

the top and bottom IO list: KUZZ/ 
Bakersfield, 367; WKNN/Biloxi, MS, 
364; WYRKBuffalo, 325; WUSN/ 
Chicago, 326; WGAR/Cleveland, 
310; WTQR /Greensboro, 335; 
WSSL/Greenville, SC, 364; WAMZ/ 
Louisville, 364; KWNR/Las Vegas, 

342; KSSN/Little Rock, 354; WGKX/ 
Memphis, 364; KEEY/Minneapolis, 
352; and WBBS /Syracuse, 368. 

Intracity battles can be seen as fol- 
lows. Albuquerque: KBQI, 344; 
KRST, 374. Cincinnati: WUBE, 308; 
WYGY, 368. Columbus, OH: WCOL, 
350; WHOK, 260. Dallas: KPLX, 
338; KSCS, 341. Harrisburg: WCAT, 
356; WRBT, 355. Houston: KIKK, 
348; KILT, 290; KKBQ, 387. Kansas 

City: KBEQ, 353; KFKF, 285; 
WDAF, 264. Nashville: WKDF, 323; 
WSIX, 349; WSM -FM, 321. St. Lou- 
is: KSD, 358; WIL, 346. San Anto- 
nio: KAJA, 371; KCYY, 385. 

Continued on Page 61 

Who Plays The Most (And The Least) Music 
Here's an analysis of how many songs (not unique titles, but the gross number of tunes) were played on Country stations during our seven -day test period and 
in the various dayparts during that period. 

Most Music 
Weekly Mornings Middays Afternoons Evenings 

1. WSLC/Roanoke (2,517) WSLC (369) WSLC (522) WBCT (409) WSLC (530) 
2. KSOP- FM/Salt Lake City (2,379) KSOP (352) KKAT (390) WSLC (408) WGNE (526) 
3. KRTY /San Jose (2,306) WYGY /Cincinnati (337) KSOP (490) KSOP (398) KJUG (505) 
4. KRYS/Corpus Christi, TX (2,302) KSSN/Little Rock (326) KXKS (487) WGNE (394) KRTY (501) 
5. WYGY /Cincinnati (2,299) KXKS /Shreveport, LA (322) KKBQ/Houston (486) KKBQ (387) KSOP (501) 
6. KKAT /Salt Lake City (2,296) KIKK/Houston (321) KCYY/San Antonio (486) KKAT (386) WCAT/Harrisburg (498) 
7. WGNE/Daytona Beach (2,276) WKNN /Biloxi, MS (321) WKXC/Augusta, GA (480) WKXC (386) KRST/Albuquerque (497) 
8. KJUGNisalia, CA (2,268) KRYS/Corpus Christi, TX (320) WBCT/Grand Rapids (479) KCYY (385) KKAT (494) 
9. WKXC /Augusta, GA (2,263) WQHK/Ft. Wayne, IN (319) WRBT/Harrisburg (479) KXKC/Lafayette, LA (380) KHEY/EI Paso (492) 

10. WLLR/Quad Cities, IA -IL (2,250) KKAT /Salt Lake City (317) WNKT/Charleston (479) KRYS (380) WYUU/Tampa (489) 

Least Music 

Weekly Mornings Mlddays Afternoons Evenings 
141. KILT -FM /Houston (1,792) KDRK/Spokane (199) KUAD/Ft. Collins, CO (389) KUBUSaIt Lake City (301) WIOV/Lancaster, PA (342) 

142. WFMS/Indianapolis (1,780) KFDI (196) WBUULexington, KY (388) WUSY /Chattanooga, TN (300) WKMUFayetteville, NC (334) 

143. WGNA/Albany, NY (1,768) KVOO/Tulsa (192) KILT (386) KSOP /Salt Lake City (398) WCMS/Norfolk (298) 

144. KNCI /Sacramento (1760) WOKQ/Portsmouth, NH (192) KVOO (385) KILT (290) WUSN/Chicago (333) 

145. WCOS/Columbia, SC (1,753) WHOK (190) WCOS (368) KVOO (290) WVLK/Lexington, KY (331) 

146. KFKF/Kansas City (1,708) KNCI (189) WCMS (368) KFKF (285) WGTY/York, PA (330) 

147. WSOC /Charfotte (1,687) KSD/St. Louis (180) WYAY/Atlanta (357) WCOS /Columbia, SC(266) WESC/Greenville, SC (327) 

148. WHOK/Columbus, OH (1,641) WNKT/Charleston, SC (165) KFDI (327) WDAF/Kansas City (264) WSOC (323) 
149. KFDI/Wichita (1,562) WGNA (158) WHOK (326) KFDI (263) WYAY (319) 
150. WDAF/Kansas City (1,499) WDAF (103) WDAF (302) WHOK (260) WCOS (308) 

www.americanradiohistory.com
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Fan Fair 2002 
There's no shortage of action for country's most devoted 

When Dennis Morgan and Kye Fleming wrote Barbara Mandrell's 1981 hit "I Was Coun- 
try When Country Wasn't Cool," they weren't talking about the weather in Tennessee 
during the middle ofJune. But the temperature won't deter country music's most devoted 

fans when Nashville rolls out the red carpet during the 31st annual Fan Fair. 

OK, so the red carpets are in short 

supply and usually reserved for the art- 
ists, who all look bigger than life to 
anyone who has never seen a country 
star up close. Of course, those who 
haven't seen the stars up close have 

sever shopped at Virginia's Market, 
one of only two convenience stores that 

are actually convenient to Music Row. 

Where else are you going to buy a pack 
of cigarettes and a bottle of Yoo-Hoo 
on your way to the studio or an impor- 
tant business meeting? 

The studios still operate during Fan 

Fair, but others in the music industry 
devote their attention to what is always 
a grueling week for artists, labels, man- 

agement and just about anyone who 

didn't actually buy a Fan Fair ticket. 

The Price Of Admission 

Adult ticket prices range from $100- 
$145, with discounts offered to chil- 
dren 18 and younger. The different 
prices reflect the various seating areas 

at Adelphia Coliseum, where some of 
country music's biggest stars will per- 
form when Fan Fair takes place June 
13 -16. Additionally, all of the four -day 
tickets include admittance to a series 

of smaller concerts at Riverfront Park. 

Most important to fans, the tickets also 

provide access to the Nashville Conven- 
tion Center, where artists big and small 

will be sitting in booths to sign autographs 

and participate in "grip- and -grins" or 
"shake- and- howdys," as some folks in 
the business refer to meet -and -greets. 

When the evening concerts at 

Adelphia Coliseum finish, more enter- 

tainment is on tap at nightspots 
throughout downtown Nashville as 

part of Fan Fair After Hours. Nashville 
club owners reported that business 
boomed once Fan Fair moved from the 

Tennessee State Fairgrounds to down- 
town a few years ago. 

A list of Fan Fair concerts appears 

elsewhere on this page, but there are a 

lot of other activities surrounding Fan 

Fair. Here's a day- by-day look at some 

of them. 

Tuesday, June 11 

Fan Fair registration doesn't begin 

until the following morning, but the 
week gets an unofficial kickoff with 
several events, including the Grand Ole 

Opry's Tuesday -night series of con- 

certs. The show begins at 7pm at the 

Grand Ole Opry House. 
Fan Fair is 31 years old, but the In- 

ternational Fan Club Organization is 

presenting its 35th anniversary concert. 

The 7:30pm show at the Ryman Audi- 
torium will feature Jamie O'Neal, Andy 
Griggs, David Ball, John Berry, Jeff 
Carson, The Clark Family Experience, 
Linda Davis, Ty Herndon, Billy 
Hoffman, Gary Morris, Tommy Shane 

Steiner, Joe Stampley, Tony Stampley 
and Brent Woodall. 

Wedmnesday, June 12 

The first annual CMT Flameworthy 
Video Music Awards show takes place 

O C UN T R Y 

VL4SHBACK 
OYI: flH AGO 

No. I: "Don't Happen Twice " - Kenny Chesney 

OYEfiAS RGO 

No. I: "It's Your Love" -Tim McGraw /Faith Hill @ YERAS RGO 

No. I: "Sacred Ground" - McBride & The Ride 

15 Yr:RH S GO 
J No. I: "Forever And Ever, Amen'- Randy Travis (third week) 

QY ERHS J OO 

No. I: "Finally " -T.G. Sheppard (second week) 
2[ VI J HS RGO 

No. I : "Luckenbach,Texas"- Waylon Jennings (second week) 

at Gaylord Entertainment Center. Ac- 
tress Kathy Najimy (Sister Act. Ver- 

onica's Closet) hosts the show, where 

artists will receive awards based on fan 

votes in 12 categories. Airing live at 

9pm ET on CMT, the show will fea- 

ture performances by Alan Jackson, 
Toby Keith, Alison Krauss & Union 
Station, Martina McBride, Kenny 
Chesney, Sara Evans and Brooks & 
Dunn. 

Following the awards show, many 

fans will be walking up the hill to the 

Ryman Auditorium for Marty Stuart's 

Late Night Jam with Travis Tritt, Mont- 
gomery Gentry and other surprise 
guests. 

Thursday, June 13 

Country artists will be displaying 
their athletic abilities - or lack thereof 
-during the 12th annual City of Hope 

Celebrity Softball Challenge, set for 
Ipm at Greer Stadium. This year's 
game will feature Vince Gill, Gary 
Allan, Phil Vassar, Cyndi Thompson, 
Lonestar, Sons Of The Desert, Chris 
Cagle, Blake Shelton, Andy Griggs, 
Diamond Rio, Tommy Shane Steiner, 

Mark Wills, Ty Hemdon, Clay Walker, 
Linda Davis, Billy Dean, Cledus T. 

Judd and others. 

The night owls will be flying around 

the Grand Ole Opry House for the an- 

nual Grand Ole Opry Superstar Spec- 

tacular, a three -hour show that begins 
at I I pm. Already confirmed to perform 
are Vince Gill, Phil Vassar, The Oak 
Ridge Boys, Diamond Rio, Bill Ander- 
son, Steve Wanner, Porter Wagoner 
and Andy Griggs. The concert benefits 
the Opry Trust Fund, which assists 

members of the country-music commu- 
nity in times of need. 

Friday, June 14 

Celebrity golf tournaments are a 

common way for country artists to have 

fun while raising money for charities, 
but Andy Griggs is taking a different 
approach by hosting the first -ever Fan 

Fair Celebrity Archery Shootout. The 
2:30pm event takes place in a vacant 

lot at Adelphia Coliseum. Among the 

straight shooters (well, we hope they 

are) participating are Tracy Byrd, Jeff 
Carson, Gary Chapman, Greg Cook of 
Ricochet, Gary Levox of Rascal Flatta, 

Gary Morris, Brad Paisley, Blake 
Shelton, Rusty Tabor, Neil Thrasher 
and Darryl Worley. 

The Friday Night Opry takes place 

as usual at 7:30pm. The final talent 

, 

Fan Fair Concerts Feature 
Heavyweights 
Fan Fair provides country fans with the opportunity to meet and spend time 
with their favorite country artists, but the event's biggest draw is the star 
power of its concerts. An impressive series of daytime shows will take 
place at Riverfront Park, near the banks of the Cumberland River. The 
evening concerts' lineups reflect the fact that labels share the same record 
distribution companies. They are presented each night at Adelphia 
Coliseum, home of the Tennessee Titans. 

Here's a look at what Fan Fair attendees will be experiencing this year. 

Thursday, June 13 
Riverfront Park Stages 

10am- 12:30pm: Country Kick Start Show with Sherrié Austin, The 
Bellamy Brothers, Chad Brock, Jeff Carson and Shenandoah Hosted by 
Andy Andrews. 

12:30 -3pm: Totally Country Show with David Ball, The Oak Ridge 
Boys, Eddy Raven and Billy Yates. 

3 -5pm: Bluegrass Show with The Gibson Brothers, Doyle Lawson & 

Quicksilver, Lonesome River Band, Nashville Bluegrass Band and The 
Whites. Presented by the International Bluegrass Music Association. 
Adelphia Coliseum 

6:30 -11pm: RCA Label Group Show with Brooks & Dunn, George 
Jones, Diamond Rio, Kellie Coffey, Brad Paisley, Sara Evans, Kenny 
Chesney, Martina McBride and Alan Jackson Hosted by American 
Country Countdown's Bob Kingsley. 

Friday, June 14 
Riverfront Park Stages 

10- 11:30am: Country Brunch Show with J. Michael Harter, Joanie 
Keller, McBride & The Ride and Tim Rushlow. 

11:30am- 1:30pm: RCA Label Group Show with Kellie Coffey, Brett 
James, Tommy Shane Steiner and performances by co-hosts Tracy Byrd 
and Andy Griggs. 

1:30 -3pm: Country Standard Time Show with Ronnie McDowell, T. 

Graham Brown and Gene Watson. Hosted by Charlie Monk. 
3- 5:30pm: Best of Texas Show with Sonny Burgess, Deryl Dodd, 

Radney Foster, The Great Divide, Hal Ketchum, Leslie Satcher and Dale 
Watson. Hosted by Killer Beaz. 
Adelphia Coliseum 

6:30 -11pm: Sony Music/Nashville Show with BlackHawk, Mark 
Chesnutt, Tammy Cochran, Billy Ray Cyrus, The Derailers, Joe Diffie, Ty 
Hemdon, Little Big Town, Brad Martin, Michael Peterson and Pam Tillis. 

Saturday, June 15 
Riverfront Park Stages 

10:OOam- 1:OOpm: Power Country Show with Eddie Bayers & The 
Players (Paul Franklin, John Hobbs, Brent Mason and Michael Rhodes), 
Lane Brody, Johnny Lee, Delbert McClinton, Craig Morgan, Trini Triggs 
and Lee Roy Parnell. Hosted by WSIX/Nashville's Devon O'Day. 

1 -3pm: Indie Spirit Show with Len Doolin, David Frizzell, Billy Hoffman, 
Michael Mason and Joe Stampley and a performance by host Kacey 
Jones. 

3.6pm: Billy Block's Western Beat Show with The Bastard Sons Of 
Johnny Cash, Jill Block, Rodney Crowell, Jubal Foster and Walt Wilkins. 
Hosted by Billy Block. 
Adelphia Coliseum 

6:30 -11 pm: WEA/EMI show featuring Trace Adkins, Steve Holy, Tracy 
Lawrence, Neal McCoy, Jo Dee Messina, John Michael Montgomery, 
Blake Shelton, Cyndi Thomson and Keith Urban. 

Sunday, June 16 
Riverfront Park Stages 

Noon- 2:15pm: Sunday In The South with Earl Thomas Conley, The 
Fox Brothers, Dan Seals and Wayne Warner. 

2:15- 5:30pm: UMVD show with Steve Azar, Eric Heatherly, The Marie 
Sisters, Tiff Merritt, James Otto, Anthony Smith, Sons Of The Desert and 
Darryl Worley. 
Adelphia Coliseum 

6:30- 10:30pm: UMVD show with Pat Green, Toby Keith, Jamie 
O'Neal, Rascal Flatts, Earl Scruggs, SHeDAISY and Lee Ann Womack. 

lineup is never determined until days 
before the show, but Mark Wills is 

scheduled to play at all evening shows 
on Friday and Saturday. 

Saturday, June 15 

The Grand Ole Opry is presenting 
three shows on the Saturday of Fan 

Fair, including an additional 3pm mati- 
nee at the Opry's former home, the 
Ryman Auditorium. The Opry's regu- 
lar perfomumces take place at 6:30 and 
9:30pm. Set to perform are Tammy 
Cochran, Andy Griggs, Darryl Worley 
and - at the 6:30 show only - Dia- 
mond Rio. 

For the second consecutive year the 

Wildhorse Saloon hosts an event billed 
as the NBC Daytime Fan Fair After 
Hours Party. Cast members from the 

NBC -TV soap operas Days of Our 
Lives and Passions will entertain and 

answer questions from the audience. It 
begins at 11 pm. 

Sunday, June 16 

Martina McBride's eighth annual 
celebrity auction begins at I lam in the 

plaza between the Country Music Hall 
of Fame and the Hilton Hotel. The 
auction's proceeds benefit the YWCA 
of Nashville and Middle Tennessee. 
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,, Country Top 50 Zak, .,d June 7, 2002 
-AST 

',LEEK 

TPIS 

AEEi ARTIST . -"=. 
TOTAL 
POINTS 

4. 
POINTS 

TOTAL 

PLAYS 
4. 

PLAYS 

WEEKS ON 

CHART 

TOTAL STATIONS/ 
ADDS 

1 1 ALAN JACKSON Drive (For Daddy Gene) (Arista) 16913 -175 5877 -112 20 150/0 

2 0 GEORGE STRAIT Living And Living Well (MCA) 16480 +371 5784 +150 17 150/0 

3 3 STEVE AZAR I Don't Have To Be (Till...) (Mercury) 14711 -928 5176 -438 34 147/0 

5 0 BRAD PAISLEY I'm Gonna Miss Her (Fishin') (Arista) 14545 +570 5166 +93 15 150/0 

4 5 EMERSON DRIVE I Should Be Sleeping (DreamWorks) 14210 -103 5100 -27 28 149/0 

7 0 LONESTAR Not A Day Goes By (BNA) 12333 +687 4565 +218 20 146/0 

8 0 CAROLYN DAWN JOHNSON I Don't Want You To Go (Arista) 10958 +392 4133 +127 24 145/1 

9 0 GARY ALLAN The One (MCA) 10885 +643 3736 +144 21 148/0 

10 0 BROOKS & DUNN My Heart Is Lost To You (Arista) 10050 +688 3544 +240 10 150/2 

11 0 KELLIE COFFEY When You Lie Next To Me (BNA) 9364 +308 3508 +128 23 145/2 

15 0 KENNY CHESNEY The Good Stuff (BNA) 9115 +1582 3162 +617 7 145/2 

12 a DARRYL WORLEY I Miss My Friend (DreamWorks) 8534 +307 3076 +88 13 145/2 

14 0 ANDY GRIGGS Tonight I Wanna Be Your Man (RCA) 8176 +441 3104 +159 20 147/0 

13 0 TRICK PONY Just What I Do (H2E/WB) 8086 +87 3127 +41 21 147/0 

17 0 TOBY KEITH Courtesy Of The Red, White... (DreamWorks) 7996 +1748 2751 +714 4 135/12 

16 0 TRACE ADKINS Help Me Understand (Capitol) 6907 +494 2640 +165 16 141/1 

19 a TRACY BYRD Ten Rounds With Jose Cuervo (RCA) 6739 +576 2349 +164 10 127/2 

18 0 SARA EVANS I Keep Looking (RCA) 6526 +307 2511 +90 14 133/1 

Breaker 0 DIXIE CHICKS Long Time Gone (Monument) 6024 +3044 1726 +912 2 118/55 

21 a MARK CHESNUTT She Was (Columbia) 5417 +143 1952 +68 19 128/4 

22 ® BRAD MARTIN Before I Knew Better (Epic) 5389 +386 2157 +108 18 129/1 

24 a BLAKE SHELTON 01' Red (Warner Bros.) 5293 +414 1894 +142 11 120/2 

23 a JOE NICHOLS The Impossible (Universal South) 5255 +331 1967 +157 12 116/4 

25 0 DIAMOND RIO Beautiful Mess (Arista) 4442 +118 1571 +71 8 104/4 

26 a SHANNON LAWSON Goodbye On A Bad Day (MCA) 3997 +42 1616 +7 18 122/1 

27 m PHIL VASSAR American Child (Arista) 3797 +713 1343 +260 7 103/10 

Breaker a TIM MCGRAW Unbroken (Curb) 3296 +1934 1100 +657 3 102/36 

29 a PINMONKEY Barbed Wire And Roses (BNA) 3294 +373 1156 +167 10 102/3 

30 a MARTINA MCBRIDE Where Would You Be (RCA) 2952 +180 1170 +93 6 111/10 

32 m CYNDI THOMSON I'm Gone (Capitol) 2675 +157 1030 +47 8 98/1 

31 a LITTLE BIG TOWN Don't Waste My Time (Monument) 2654 +74 1001 +3 14 101/6 

33 a BRETT JAMES Chasin' Amy (Arista) 2632 +126 1068 +46 11 94/1 

37 ® JO DEE MESSINA Dare To Dream (Curb) 2395 +522 1003 +202 5 88/3 

34 0 LEE ANN WOMACK Something Worth Leaving Behind (MCA) 2183 +43 766 +57 3 80/18 

36 ® SIXWIRE Look At Me Now (Warner Bros.) 2082 +116 737 +48 7 85/6 

38 0 ANTHONY SMITH If That Ain't Country (Mercury) 1835 +204 776 +85 8 78/2 

35 37 HOMETOWN NEWS Minivan (VFR) 1770 -233 709 -74 13 65/1 

39 m CHRIS CAGLE Country By The Grace Of God (Capitol) 1511 +21 591 +9 6 74/5 

41 m REBECCA LYNN HOWARD Forgive (MCA) 1482 +157 535 +23 4 66/8 

45 a SHEDAISY Mine All Mine (Lyric Street) 1366 +296 534 +96 4 66/11 

44 a CLARK FAMILY EXPERIENCE Going Away (Curb) 1263 +96 520 +41 6 68/2 

42 m MARCEL Country Rock Star (Mercury) 1195 -124 408 +8 5 40/3 

43 43 MARIE SISTERS Real Bad Mood (Republic) 1122 -159 350 -53 7 47/0 

48 0 RODNEY ATKINS Sing Along (Curb) 966 +219 377 +88 3 55/4 

jDebut> ® MONTGOMERY GENTRY My Town (Columbia) 900 +470 286 +141 1 15/6 

47 46 AARON TIPPIN I'll Take Love Over Money (Lyric Street) 870 -35 388 -22 6 38/0 

50 a BRIAN BURNS I've Been Everywhere (In...) (Independent) 847 +322 93 +36 2 1/0 

49 a JEFFREY STEELE Good To Go (Monument) 730 +97 289 +36 3 41/2 

¡Debut> (D BLACKHAWK One Night In New Orleans (Columbia) 662 +449 297 +178 1 28/7 

¡Debut> ®i TAMMY COCHRAN Life Happened (Epic) 642 +248 202 +77 1 40/16 

150 Country -eporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week of 
5/26 -6/1. Bulets appear on songs gaining in points or remaining flat from previous week. If two songs are tied in total points, the song with the larger increase in points is 

placed first. Songs below No. 1 and down in points for three consecutive weeks are moved to recurrent. Most Added is the total number of new adds officially reported to R8R 
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points lists the songs with the greatest week -to- 
week increases in total points. Breaker status is awarded to songs reported by 60% of the panel for the first time. Station Weight = AOH Persons + (Market rank X 10) divided 
by 4180. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from the 
Arbitron Company (copyright 2002, The Arbitron Company). (C) 2002, RBR, Inc. 

1. c tL"7=f, 

Most Added® 
www.rradds.com 

ARTIST TITLE LABELS) ADDS 

DIXIE CHICKS Long Time Gone (Monument) 55 

TIM MCGRAW Unbroken (Curb) 36 

LEE ANN WOMACK Something Worth... (MCA) 18 

TAMMY COCHRAN Life Happened (Epic) 16 

ALABAMA I'm In The Mood (RCA) 13 

TOBY KEITH Courtesy Of The Red... (DreamWorks) 12 

ERIC HEATHERLY The Last Man... (DreamWorks) 12 

SHEDAISY Mine All Mine (Lyric Street) 11 

GARTH BROOKS Thicker Than Blood (Capitol) 11 

MARTINA MCBRIDE Where Would You Be (RCA) 10 

PHIL VASSAR American Child (Arista) 10 

KEVIN DENNEY Cadillac Tears (Lyric Street) 10 

Most Increased 
Points 

ARTIST TITLE LABEL(S) 

POINT 
INCREASE 

DIXIE CHICKS Long Time Gone (Monument) +3044 

TIM MCGRAW Unbroken (Curb) +1934 

TOBY KEITH Courtesy Of The Red... ( DreamWorks) +1748 

KENNY CHESNEY The Good Stuff (BNA) +1582 

PHIL VASSAR American Child (Arista) +713 

BROOKS & DUNN My Heart Is Lost To You (Arista) +688 

LONESTAR Not A Day Goes By (BNA) +687 

GARY ALLAN The One (MCA) +643 

PHIL VASSAR Words Are Your Wheels (Arista) +598 

TRACY BYRD Ten Rounds With Jose Cuervo (RCA) +576 

Most Increased 
Plays 

TOTAL 
PLAY 

ARTIST TITLE LABEL(S) INCREASE 

DIXIE CHICKS Long Time Gone (Monument) +912 

TOBY KEITH Courtesy Of The Red, White... (DreamWorks) +714 

TIM MCGRAW Unbroken (Curb) +657 

KENNY CHESNEY The Good Stuff (BNA) +617 

PHIL VASSAR American Child (Arista) +260 

BROOKS & DUNN My Heart Is Lost To You (Arista) +240 

LONESTAR Not A Day Goes By (BNA) +218 

PHIL VASSAR Words Are Your Wheels (Arista) +211 

JO DEE MESSINA Dare To Dream (Curb) +202 

BLACKHAWK One Night In New Orleans (Columbia) +178 

PINMONKEY Barbed Wire And Roses (BNA) +167 

Breakers. 
DIXIE CHICKS 

Long Time Gone (Monument) 
55 Adds Moves 28 -19 

TIM MCGRAW 
Unbroken (Curb) 

36 Adds Moves 40 -27 

Songs ranked by total plays 

R &R Station Playlists have moved to the web. 
See all of our monitored reporters at 

www.radiaandrecords.com. 

Are you endorsing Body Solutions? 

Bodv$olutuisi YOU SHOULD BE! 
For more information please call: (210) 477 -4745 
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Country Top 50 Indicator 59 

June 7, 2002 
R &R'S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY 

LAST THIS 

WEEK WEEK 
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¡Debut> a) 
49 

¡Debut> (D 
ILebut> ®i 

ARTIST TITLE LABEL(S) 

GEORGE STRAIT Living And Living Well (MCA) 

BRAD PAISLEY I'm Gonna Miss Her (Fishin') (Arista) 

EMERSON DRIVE I Should Be Sleeping (DreamWorks) 

LONESTAR Not A Day Goes By (BNA) 

ALAN JACKSON Drive (For Daddy Gene) (Arista) 

STEVE AZAR I Don't Have To Be (Till...) (Mercury) 

GARY ALLAN The One (MCA) 

CAROLYN DAWN JOHNSON I Don't Want You To Go (Arista) 

BROOKS & DUNN My Heart Is Lost To You (Arista) 

TRICK PONY Just What I Do (H2E/WB) 

DARRYL WORLEY I Miss My Friend (DreamWorks) 

ANDY GRIGGS Tonight I Wanna Be Your Man (RCA) 

KELLIE COFFEY When You Lie Next To Me (BNA) 

KENNY CHESNEY The Good Stuff (BNA) 

TRACE ADKINS Help Me Understand (Capitol) 

SARA EVANS I Keep Looking (RCA) 

TOBY KEITH Courtesy Of The Red, White... (DreamWorks) 

TRACY BYRD Ten Rounds With Jose Cuervo (RCA) 

JOE NICHOLS The Impossible (Universal South) 

SHANNON LAWSON Goodbye On A Bad Day (MCA) 

BLAKE SHELTON 01' Red (Warner Bros.) 

BRAD MARTIN Before I Knew Better (Epic) 

MARK CHESNUTT She Was (Columbia) 

DIAMOND RIO Beautiful Mess (Arista) 

PHIL VASSAR American Child (Arista) 

MARTINA MCBRIDE Where Would You Be (RCA) 

JO DEE MESSINA Dare To Dream (Curb) 

CYNDI THOMSON I'm Gone (Capitol) 

PINMONKEY Barbed Wire And Roses (BNA) 

AARON TIPPIN I'll Take Love Over Money (Lyric Street) 

CHRIS CAGLE Country By The Grace Of God (Capitol) 

DIXIE CHICKS Long Time Gone (Monument) 

TIM MCGRAW Unbroken (Curb) 

ANTHONY SMITH If That Ain't Country (Mercury) 

BRETT JAMES Chasin' Amy (Arista) 

LEE ANN WOMACK Something Worth Leaving Behind (MCA) 

LITTLE BIG TOWN Don't Waste My Time (Monument) 

HOMETOWN NEWS Minivan (VFR) 

REBECCA LYNN HOWARD Forgive (MCA) 

SIXWIRE Look At Me Now (Warner Bros.) 

SHEDAISY Mine All Mine (Lyric Street) 

MARCEL Country Rock Star (Mercury) 

J. MICHAEL HARTER Hard Call To Make (Broken Bow) 

RODNEY ATKINS Sing Along (Curb) 

MARIE SISTERS Real Bad Mood (Republic) 

RHETT AKINS Highway Sunrise (Audium) 

KEVIN DENNEY Cadillac Tears (Lyric Street) 

CLARK FAMILY EXPERIENCE Going Away (Curb) 

TAMMY COCHRAN Life Happened (Epic) 

JEFFREY STEELE Good To Go (Monument) 

TOTAL .). TOTAL .l. WEEKS ON TOTAL STATIONS) 

POINTS POINTS PLAYS PLAYS CHART ADDS 

3592 -2 2828 -2 17 75/0 

3434 +44 2722 +31 16 75/1 

3240 -5 2537 -7 32 71/0 

3221 +122 2541 +90 22 73/0 

3210 -204 2519 -156 19 73/0 

3157 -276 2447 -233 34 71/0 

2885 +102 2293 +79 22 74/0 

2832 +60 2201 +61 26 70/0 

2703 +229 2134 +172 9 75/0 

2594 +46 2070 +40 23 74/0 

2486 +141 1950 +111 12 75/1 

2406 +72 1902 +52 21 75/0 

2399 +116 1911 +85 25 71/0 

2213 +172 1752 +143 6 75/1 

2188 +84 1750 +59 18 73/1 

2110 +105 1660 +97 16 73/1 

2058 +351 1589 +271 4 72/2 

2032 +80 1622 +76 11 73/0 

1642 +179 1277 +123 12 64/2 

1628 +2 1327 -18 20 68/0 

1610 +42 1257 +43 10 67/2 

1596 +130 1230 +98 18 61/0 

1522 +180 1207 +134 20 65/1 

1427 +118 1103 +82 9 61/4 

1245 +73 985 +57 5 66/3 

1180 +72 970 +60 6 66/3 

1175 +40 933 +14 6 63/2 

1059 +2 854 +4 8 60/2 

1045 +88 853 +74 7 55/0 

967 -27 721 -8 8 43/0 

951 +105 768 +71 6 59/4 

932 +690 805 +604 2 58/36 

835 +536 657 +443 3 61/32 

783 +30 660 +15 9 49/2 

744 -50 586 -43 10 45/0 

742 +183 607 +150 3 58/14 

719 +58 571 +47 14 41/1 

678 +1 546 +3 12 39/1 

638 +79 527 +60 5 42/2 

513 +33 425 +19 5 36/1 

510 +68 431 +52 2 40/0 

362 +31 311 +28 4 30/0 

354 +66 294 +50 4 26/1 

298 +45 252 +45 2 22/3 

280 -24 221 -12 7 18/0 

219 +5 187 +2 4 13/0 

212 +105 182 +88 1 17/2 

204 +20 175 +16 2 18/0 

172 +55 149 +52 1 20/8 

159 +5 134 +2 1 12/0 

74 Country Indicator reports. Songs ranked by total plays for the airplay week of Sunday 5 /26- Saturday 6/1. 
© 2002, R &R Inc. 

Most Added. 
ARTIST - -_2 LABELS) ADDS 

DIXIE CHICKS Long Time Gone (Monument) 36 

TIM MCGRAW Unbroken (Curb) 32 

LEE ANN WOMACK Something Worth... (MCA) 14 

TAMMY COCHRAN Life Happened (Epic) 8 

GARTH BROOKS Thicker Than Blood (Capitol) 7 

DIAMOND RIO Beautiful Mess (Arista) 4 

CHRIS CAGLE Country By The Grace Of God (Capitol) 4 

MONTGOMERY GENTRY My Town (Columbia) 4 

ERIC HEATHERLY The Last Man Committed (DreamWorks) 4 

MARTINA MCBRIDE Where Would You Be (RCA) 3 

PHIL VASSAR American Child (Arista) 3 

RODNEY ATKINS Sing Along (Curb) 3 

ALABAMA I'm In The Mood (RCA) 3 

RICKY SKAGGS Half Way Home Cafe (Skagg Family) 3 

TOBY KEITH Courtesy Of The Red, White... (DreamWorks) 2 

BLAKE SHELTON 01' Red (Warner Bros.) 2 

JOE NICHOLS The Impossible (Universal South) 2 

JO DEE MESSINA Dare To Dream (Curb) 2 

CYNDI THOMSON I'm Gone (Capitol) 2 

ANTHONY SMITH If That Ain't Country (Mercury) 2 

Most Increased 
Points 

ARTIST TITLE LABELIS) 

DIXIE CHICKS Long Time Gone (Monument) 

TIM MCGRAW Unbroken (Curb) 

TOBY KEITH Courtesy Of The Red... (DreamWorks) 

BROOKS & DUNN My Heart Is Lost To You (Arista) 

LEE ANN WOMACK Something Worth... (MCA) 

MARK CHESNUTT She Was (Columbia) 

JOE NICHOLS The Impossible (Universal South) 

KENNY CHESNEY The Good Stuff (BNA) 

DARRYL WORLEY I Miss My Friend (DreamWorks) 

BRAD MARTIN Before I Knew Better (Epic) 

POINT 

INCREASE 

+690 

+536 

+351 

+229 

+183 

+180 

+179 

+172 

+141 

+130 

Most Increased 
Plays 

ARTIST TITLE LABEL(S) 

DIXIE CHICKS Long Time Gone (Monument) 

TIM MCGRAW Unbroken (Curb) 

TOBY KEITH Courtesy Of The Red... (DreamWorks) 

BROOKS & DUNN My Heart Is Lost To You (Arista) 

LEE ANN WOMACK Something Worth...(MCA) 

KENNY CHESNEY The Good Stuff (BNA) 

MARK CHESNUTT She Was (Columbia) 

JOE NICHOLS The Impossible (Universal South) 

DARRYL WORLEY I Miss My Friend (DreamWorks) 

BRAD MARTIN Before I Knew Better (Epic) 

SARA EVANS I Keep Looking (RCA) 

LONESTAR Not A Day Goes By (BNA) 

KEVIN DENNEY Cadillac Tears (Lyric Street) 

KELLIE COFFEY When You Lie Next To Me (BNA) 

DIAMOND RIO Beautiful Mess (Arista) 

GARY ALLAN The One (MCA) 

TRACY BYRD Ten Rounds With Jose Cuervo (RCA) 

PINMONKEY Barbed Wire And Roses (BNA) 

TOTAL 

PLAY 

INCREASE 

+604 

+443 

+271 

+172 

+150 

+143 

+134 

+123 

+111 

+98 

+97 

+90 

+88 

+85 

+82 

+79 

+76 

+74 

MONITHED STATION RAUB KJ? 
NOW AVAILABLE ONLINE AT OUR NEW ADDRESS: 

www.radioandrecords.com 
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Bullseye Country Ca/ /out. 
EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES June 7, 2002 

BULLSEYE® song selection is based on th e top 35 titles from :h R &R Country chart for the airplay week of May 6 -12. 

ARTIST T['- _.cue: LIKE A LOT 

TOTAL 

Pot ITIVE NEUTRAL FAMILIARITY DISLIKE EJFN 

GEORGE STRAIT Living And Living Well (MCA) 36.5% 76.0% 18.0% 99.5% 3.3% 2.3% 

ALAN JACKSON Drive (For Daddy Gene) (Arista) 37.5% 73.3% 19.3% 93.8% 3.8% 2.5% 

BRAD PAISLEY I'm Gonna Miss Her (Arista) 37.0% 70.8% 21.0% 97.5% 3.8% 2.00/0 

TOMMY SHANE STEINER What If She's An Angel (RCA) 34.5% 69.8 ° /° 19.5% 98.8% 5.8% 3.8% 

STEVE AZAR I Don't Have To Be Me... (Mercury) 31.0% 69.0 ° /° 21.0% 97.8% 4.8% 3.0% 

LONESTAR Not A Day Goes By (RNA) 31.0% 68.3 % 22.3% 98.5% 5.0°0 3.0% 

EMERSON DRIVE I Should Be Sleeping (Dream Works) 31.8% 67.8 ° /° 22.8% 99.3% 4.8% 4.0°/o 

MARK CHESNUTT She Was (Columbia) 22.8% 67.8°iß 23.0% 97.3% 5.0% 1.5°/o 

GARY ALLAN The Ore (MCA) 24.0% 65.8 °i° 22.5% 95.5% 5.0% 2.3% 

CAROLYN DAWN JOHNSON I Don't Want You TD Go (Arista) 28.8% 64.3 % 25.3% 98.5% 6.3°ró 2.8% 

TRACY BYRD Ten Rounds With Jose Cuervo (RCA) 25.5% 63.5% 27.8% 95.5% 3.8% 0.5% 

DARRYL WORLEY I Miss My Friend (Dream Works) 22.3% 63.3 °% 28.0% 97.0% 4.0% 1.8°o 

TRACE ADKINS Help Me Understand (Capitol) 24.3% 62.3 ° /° 27.0% 96.3% 6.0% 1.0% 

KELLIE COFFEY When You Lie Next To Me (BNA) 26.5% 60.3 °i° 26.5% 97.0% 8.8°ró 1.5% 

TRICK POSY Just What I Do (Warner Bros.) 24.0% 59.5 °i° 27.5% 96.0% 7.0% 4.0% 

ANDY GRIGGS Tonight I Wanna Be Your Man (RCA) 25.8% 58.8 °r° 29.3% 96.3% 6.8°ió 1.5% 

MARTINA MCBRIDE Where Would You Be (RCA) 22.3% 58.5 °r° 29.5% 95.8% 7.3% 0.5% 

BLAKE SHELTON 01' Red (Warner Bros.) 26.8% 58.0% 22.8% 92.0% 10.5% 0.8°i0 

BRAD MARTIN Before I Knew Better (Epic) 20.3% 57.5°ío 28.8% 93.8% 6.0% 1.5% 

SARA EVA.NS I Keep Looking (RCA) 20.0% 55.8% 29.5% 94.0% 6.0°ró 2.8°ró 

KENNY CHESNEY The Good Stuff (BNA) 22.3% 55.5% 30.3% 92.5% 5.8% 1.0% 

BROOKS & DUNN My Heart Is Lost To You (Arista) 21.8% 54.8% 30.0% 93.8% 7.3% 1.8°i0 

TOBY KEITH Courtesy Of The Red White And Blue (Dreamworks) 24.0% 54.5% ' 9.5% 82.0% 6.0% 2.0% 

SIXWIRE _ook at Me Now (Warner Bros.) 18.0% 54.3% 28.0% .0% 4.5% 1.3°0 

JOE NICHOLS The Impossible (Universal /South Republic) 19.3% 53.8% 27.0% 92.0% 8.5% 2.8% 

SHANNON LAWSON Goodbye On A Bad Day (MCA) 16.8% 52.8% 35.0% 95.5% 6.3% 

DIAMOND RIO Beautiful Mess (Arista) 16.3% 52.8% 32.3% 90.3% 4.5% 3.8°0 

PINMONKEY Barbed Wire And Roses (BNA) 19.5% 52.0% 28.0% 92.3% 11.3% 1.0°0 

BRETT JAMES Chasin' Amy (Arista) 17.0% 52.0% 34.3% 95.8% 8.3% 1.3% 

PHIL VASSAR American Child (Arista) 16.8% 49.5% 23.8% 84.0% 5.3% 0.5% 

CYNDI THOMSON I'm Gone (Capitol) 17.0% 48.8% 33.8% g5.0% 9.B% 2.8% 

LITTLE BIG TOWN Don't Waste My Time (Monument) 16.3% 48.0% 34.3% g1.5% 7.0% 2.3% 

HOMETOWN NEWS Minivan (VFR) 14.3% 43.8% 32.5% E6.0% 9.0% 0.840 

LEE ANN WOMACK Something Worth Leaving Behind (MCA) 10.5% 43.5% 20.5% 75.0% 9.5% 1.5% 

SHEDAISY Mine All Mine (Unspecified) 14.5% 41.5% 36.0% 6.5% 8.5°0 0.54'° 

ullsye 
ALLOUT 

password of the Week: Hodges 
Question of the Week: Did you 

watch the Academy of Country Mu- 
sic Awards on television recently? On 

a scale of I to 5 - with I meaning 
you didn't like it at all and 5 mean- 

ing you liked it a lot - how would 
you rate the show? 

Total 
Yes, I watched: 49% 
Positives (4 & 5): 74% 
Neutral (3): 15% 

Negatives (1 & 2): 11% 

PI 
Yes, I watched: 51% 
Positives (4 & 5): 73% 
Neutral (3): 14% 

Negatives (1 & 2): 13% 

P2 

Yes, I watched: 46% 
Positives (4 & 5): 71% 
Neutral (3): 19% 

Negatives (1 & 2): 10% 

Male 
Yes, I watched: 50% 
Positives (4 & 5): 73% 
Neutral (3): 15% 

Negatives (1 & 2): 12% 

Female 
Yes, I watched: 48% 
Positives (4 & 5): 76% 
Neutral (3): 15% 

Negatives (1 & 2): 9% 

25-34 

Yes, I watched: 48% 
Positives (4 & 5): 73% 

Neutral (3): 20% 
Negatives (I & 2): 7% 

35-44 
Yes, I watched: 49% 
Positives (4 & 5): 75% 

Neutral (3): 10% 

Negatives (I & 2): 15% 

Total sample size is 400 persons weekly with a +1- 5% margin of error. Storing is done each week using live interviewers conducting the interview with each respondent. Scores are: a) l Like I A Lot, In Fact It's One Of My Favorites b) I Like 

It c) It's Okay..Just So -So d) I Doit Like It e) I'm Tired Of Hearing It Or The Radio i) I Don't Recognize It. To be included i the weekly callout songs must enter the top 40 positions on R &R' Country airplay chart. The sample is composed 
of40025 -54 year -old persons who identify Country as their favorite music and who listen daily to competitive country radio in the sample markets. The sample is 50 %male/female ... 1 /3 "each in he 25-34, 35-44, and 45 -54 demos. The sample 

is balanced by region, and markets within that region. Bullseye Callout is conducted in these regions and markets. Market selection is determined by Bullseye. NORTHEAST: Washington, DC., Harrisburg, PA., Providence, Rochester, NY., 

Springfield, MA., Hartford, Portland, ME., Portsmouth, NH. SOUTHEAST: Charlotte, Atlanta, Tampa, Nashville, Chattanooga, Mobile, AL., Charleston, SC., Jackson, MS., MIDWEST: Milwaukee, Cincinnati, Cleveland, Kansas City, Lansing, 

Ml., Ft Wayne, IN., Rockford, IL., Indianapolis. SOUTHWEST: Dallas -Ft. Worth, Tucson, Albuquerque, Oklahoma City, Houstcn -Galveston, Phoenix, Lafayette LA., San Antonio. WEST: Portland, OR.. Salt Lake City, Fresno, Bakersfielt, Spokane. 

WA., Rive-side -San Bernardino, Boise, Denver, Monterey -Salinas. 02002 R &R Inc. © 2002 Bullseye Marketing Research Inc. 

Country Crossroads 
Top country hits and artist interviews 
along with Grammy, winner Bill Mack's 
comments about living. 

WEEKLY PROGRAMS 

FREE 

FOLLOWED BY A :24 PROMO SPOT 

VOI 

COMPACT DISC 

CUT 28:00 

.3-_ J AJ 1J!-1 _;- 
Powerline 
Adult Contemporary Music 

MasterControl 
Magazine Style Format 

On Track 
Contemporary Christian Music 

The Baptist Hour 
Christian Music with Teaching 

:60 Features 
Family. Health & Fitness 

faiflìlyNet 
6350 West Freeway 

Fort Worth, TX 76116 -4511 

800 -266 -1837 
www.FamilyNetRadlo.com 

email: info @FamilyNetRadlo.com 
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usic.cam' 
B11IFOtt0.tSE" 

America's Best Testing Country Songs 12+ 
For The Week Ending 6/7/02. 

Artist Title (Label) TW LW Familiarity Burn TD Familiarity Burn 

TOBY KEITH My List(DreamWorks) 4.34 4.37 99°-° 22 ° -ó 4.16 98 °.° 330. 

ALAN JACKSON Drive (For Daddy Gene)(Arista) 4.32 4.26 100% 24% 4.20 99% 30% 

KENNY CHESNEY The Good Stuff(BNA) 4.32 4.19 85% 8% 4.38 85% 6% 

TOBY KEITH Courtesy Of The Red... (Dream Works) 4.28 4.26 82% 9% 4.34 80% 7% 

TRACE ADKINS Help Me Understand (Capitol) 4.27 4.19 79% 5% 4.10 78% 9% 

GEORGE STRAIT Living And Living Well(MCA) 4.26 4.17 98% 21% 4.11 97% 24% 

KENNY CHESNEY YOung(BNA) 4.26 4.21 97% 29% 4.30 97% 28% 

GARY ALLAN The One(MCA) 4.24 4.20 90% 13% 4.21 90% 13% 

MARK CHESNUTT She Was (Columbia) 4.22 4.15 71% 4% 4.16 72% 5% 

TRACY BYRD Ten Rounds With Jose Cuervo(RCA) 4.21 4.14 89% 10% 4.24 86°'° 8% 

BRAD PAISLEY I'm Gonna Miss Her... (Arista) 4.20 4.08 100% 25% 4.12 98% 26% 

STEVE AZAR I Don't Have To Be... (Mercury) 4.19 4.19 97% 26% 4.14 97% 26% 

TRICK PONY Just What I Do(H2E,WB) 4.19 4.10 97% 20 % 4.13 96% 22% 

JOE NICHOLS The Impossible(Universal South) 4.16 4.00 63% 5% 4.14 63% 6% 

DIAMOND RIO Beautiful Mess(Arista) 4.15 4.13 55% 3% 4.07 58% 5% 

LONESTAR Not A Day Goes By(BNA) 4.13 4.03 96% 24 3.97 97% 28% 

ANDY GRIGGS Tonight I Wanna Be Your Man(RCA) 4.11 4.12 90% 14°/o 3.99 89% 16% 

EMERSON DRIVE ...Be Sleeping(DreamWorks) 4.09 4.15 97% 27% 4.01 97% 29% 

BRAD MARTIN Before I Knew Better(Epic) 4.08 4.05 71% 8% 4.04 71% 9% 

DARRYL WORLEY I Miss My Friend(DreamWorks) 4.08 4.09 90% 16/ 4.07 89% 15% 

BROOKS & DUNN My Heart Is Lost To You(Arista) 4.08 4.07 88% 13% 4.03 86% 13% 

MARTINA MCBRIDE Where Would You Be(RCA) 4.08 - 71% 8% 4.05 70% 7% 

CAROLYN DAWN JOHNSON I Don't Want... (Arista) 4.07 4.06 94% 24% 4.04 94% 26% 

TOMMY SHANE STEINER What If She's... (RCA) 4.07 4.14 98% 30% 3.98 98 %/ 32% 

SARA EVANS I Keep Looking(RCA) 4.06 4.01 84% 9% 4.15 83% 8% 

KELLIE COFFEY When You Lie Next To Me(BNA) 4.05 4.06 87% 18% 3.87 88% 22% 

BLAKE SHELTON OF Red(Wamer Bros.) 4.00 3.91 77% 13% 3.94 77% 13% 

PHIL VASSAR American Child(Arista) 3.90 - 56% 7% 3.97 59% 7% 

SHANNON LAWSON Goodbye On A Bad Day(MCA) 3.79 3.87 73% 14% 3.78 75% 14% 

Total sample size is 549 respondents. Total average favorability estimates are based on a scale of 1 -5. (1= dislike 
very much, 5 =like very much). Total familiarity represents the percentage of respondents who recognized the 
song. Total burn represents the number of respondents who said they are tired of hearing the song. Sample 
composition is based on persons 12 +. TD = Target Demo (Males 18 -34). Persons are screened via the Internet. 
Once passed, they can take the music test based on their format/music preference. RateTheMusic.com results are 
not meant to replace callout research. The results are intended to show opinions of participants on the Internet only. 
RateTheMusic is a registered trademark of RateTheMusic.com. The RIM system is available for local radio 
stations by calling 818/377 -5300. RateTheMusic.com data is provided by Mediabase Research, A division of 
Premiere Radio Networks. 

Who Plays The Most Music? 
Continued from Page 56 

Who Owns The Night? 

Five stations played more than 500 songs in the 

evening slot, and only one station played fewer than 
300 songs. Comparisons among stations is a bit 
more difficult in this daypart because a greater num- 

ber of syndicated personalities can be found on the 

air. Without a score card, it's hard to tell whether a 

station is live and local or whether it's airing a na- 

tional personality who is yielding the spins on the 

stations you're comparing. 
Regardless, we'll forge ahead with some compari- 

sons: WQMX /Akron, 468; WKLB /Boston, 443; 
KSKS /Fresno, 482; WFMS /Indianapolis, 349; 
WXBQ /Johnson City, 464; KTEX/McAllen, TX, 
389; WLLR/Quad Cities, 1A-1L, 476; WBEE/Roch- 
ester, NY, 406; and KRMD /Shreveport, LA, 476. 

Total Plays, Total Library 

Perhaps the most fascinating station -to- station 
comparisons come when looking at the total num- 
ber of plays in the week and at the number of unique 
titles played. 

It's hard to fathom that, in one week, one station 
could play 1,018 more songs than another station. 
That's a difference of more than 140 songs a day! 

But that's indeed the case, with WSLC /Roanoke, 
VA's 2,517 songs in a week and WDAF /Kansas 
City's 1,499 songs. 

Here are the number of plays at a variety of lead- 

ing Country stations: KKBQ /Houston, 2,207; 
KKCS /Colorado Springs, 2,159; KASE /Austin, 
2,135; KIIM/Tucson, 2,123; WDRM/Huntsville, AL, 
2,077; KPLX/Dallas, 2,053; KUPL/Portland, OR, 
2,028; WXTU/Philadelphia, 1,987; KEEY/Minne- 
apolis, 1,985; WUSN /Chicago, 1,927; KZLA/Los 
Angeles, 1,895; WPOC /Baltimore, 1,840; and 
WBUL/Lexington, KY, 1,802. 

Just as astonishing is the spread among unique 
songs being played on various stations. The differ- 
ence between KSOP /Salt Lake City's 1,580 differ- 
ent titles and WQIK/Jacksonville's 278 unique tracks 

is an amazing 1,302 songs. (Who says all Country 
stations sound alike ?) KSOP is, however, an aber- 

ration among Country stations. No. 2 on the list is 

WYAY /Atlanta, with a total of 970 different titles. 
Here's a look at other leading stations and the 

number of different titles being played on them: 
KHAYNentura, CA, 697; WDSY/Pittsburgh, 683; 

WUSY /Chattanooga, TN, 626; KWNR/Las Vegas, 

607; WMZQ/Washington, 542; WCOL/Columbus, 
OH, 505; WRNS /Greenville, NC, 485; KFRG/Riv- 
erside, 483; WKCQ /Saginaw, MI, 407; WYCD/De- 
troit, 401; and KIZN/Boise, ID, 381. 

The hew Artist 6allery 
Hometown News 
Wheels (VFR) 

I lometown News - the duo of Scott Whitehead and Ron 

Kingery - have enjoyed a solid ride with their debut 
single, "Minivan," which stands at No. 37 after 13 weeks 
on the R &R Country top 50. "Minivan" serves as a meta- 

phor for those who can identify with making the transition 
from single life to the responsibility of raising a family. It's 
the kind of positive message that surfaces throughout 

Wheels, the debut album from Hometown News. Kingery says, "We have criteria we 

use for songs that we either create ourselves or get from other people. We call it the 

'grandma test.' We came to an agreement that we wouldn't ever sing or write a song 

that would embarrass our grandparents." Whitehead and Kingery have songwriting 
credits on six of the album's I I tracks. Wheels also includes a cover of "Stuck in the 

Middle With You," the '70s pop hit for Stealers Wheel. 

Marie Sisters 
Marie Sisters (Republic/Universal) 
the Marie Sisters, Chaz and Kessie, were introduced to 

Country radio with their current single, "Real Bad Mood." 
With the release of their debut album, Kessie says, 
'There's not really a word to describe our music. We're 
in between country and pop, with a little edge. It's fresh 

and different, and that's the challenge we took on." Chaz 

adds, "We're real proud of the album. It has a big sound 
to it - not overproduced, but it's different in that, although it's a duo, it's a full sound. 

It's really cool." Nashville producer Max T. Barnes produced eight of the 12 tracks; 
other tracks were produced by Richard Marx, Guy Roche and the New York team of 
Sheppard and Kenny Gioia. Roche, known for his work with Christina Aguilera, 'N 
Sync, Celine Dion and Cher, produced "Bring It on Back," by Nashville songwriter 
Jason Sellers. 

Various Artists 
Inside Traxx (Warner Bros. /Curb) 
Most of the 14 tracks on Inside Traxx are previously re- 
leased, but the Warner Bros. -Curb joint project is a strong 
compilation aimed at NASCAR fans. The CD is just one 
part of a three -part promotion that also includes a Win- 
ston Cup concert series and collectible die -cast cars. In- 
side Traxx features Jo Dee Messina's current single, 
"Dare to Dream," Sawyer Brown's recent "Can You Hear 

Me Now" and two upcoming singles - Dwight Yoakam's "Sitting Pretty" and Neal 

McCoy's "What If." The remainder of the CD features previously released material 
from several familiar names, including Travis Tritt, Tim McGraw, Trini Triggs, Anita 
Cochran and John Michael Montgomery. 

KSON has been championing Chris 
Cagle since he came out on Virgin/ 
Nashville. "Country by the Grace of 
God" is something we've been want- 
ing to play since Day One, and we're 
very excited to have it on the air now. 
The song is one of the best anthems 

Greg Frey for our format to come along since 

Asst, PD MD, KSDNISan Diego Garth Brooks' "Ain't Goin' Down ('1911 

the Sun Comes Up)." "Country by 
the Grace of God" is fast, raucous and fun, 

and it's a direct shot at the soul of the 18 -34 Country lifegroup. Oh, and 
it kicks ass. What's not to like? 

New & Active 
KEVIN DENNEY Cadillac Tears (Lyric Street) 
Total Plays: 251, Total Stations: 32, Adds: 10 

J. MICHAEL HARTER Hard Call To Make (Broken Bow) 
Total Plays: 175. Total Stations: 32, Adds: 1 

RHETT AKINS Highway Sunrise (Audium) 
Total Plays: 168. Total Stations: 25, Adds: 1 

ALABAMA I'm In The Mood (RCA) 
Total Plays: 165, Total Stations: 13, Adds: 13 

Songs ranked by total points. 
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62 R &R June 7, 2002 Country Reporters 
Stations and their adds listed alphabetically by market 

KEAN/Abilene. TX 

PORAD: Rudy Fernandez 
s DIXIE CHICKS' Gone- 

WOMX/Alwn, OH 

OMNORAD. Kenn Mason 

TDBY .T-1 -n 

WGNNAIbarry. NY 

P0. Buzz Brindle 

MD: Bill Earley 
DX5C . - 

KBOI /Albuqueryue. NM' 
PD: Tommy Cariera 

MD: Sammy Croise 
rIARAK 
nMM CF :- 

MARCEL Sa 

KIIST /Albuquergue. NM 

Po: John Richards 
1 DIXIE CH 

LEE 

G? -. 

IEEavxv,.w, 5t-' - > ç' 
lexantlna, LA 

PD ;MD:Steve Casey 
_xEC ,2 5, 

WCTO /Allentown. PA' 
PO: Chuck Geiger 

APO/MD Bobby KngM 
B !. - 

KGNC /Amarillo, TX 

PD: ins Butler 

APORAD Patrick Clark 

- 

WWWW /Ann Arbor. MI 

P0: Barry l 

MO Torn Baker 

x:E 

K- -- 

WNCY /Appleton, WI- 
OM. Jeff McCarthy 
PD: Ran Shannon Randy 

MD: Macy Braun 
, TAMMY COCHRAN 'LC( 
I R,ICtALVrNiuw°A7 Ta7rc 

WKSF /Asheville, NC 

OM/PD: Jeff Davis 

MD' Ahoy Woods 
:, A:,< 

" 

WNHX/Allanla, GA' 
OM/PD: Dene Hallam 

MD: Johnny Gay 
3 TOBY KEITH "Red" 
1 JOE NICHOLS ornreSume- 

WYAY /Atlanta, GA ' 
OM' Dene Hallam 

PD: Steve Mitchell 

MD: Johnny Gray ay 
1 BROOKS a DUNN lost- 

WPUR/Allanhc City, NJ 

PoRAD: Joe Kelly ry 
A GARTH BROOKS -sICm- 
2 AUBAAA-Mood 

ERIC HEATHERLY Crmmnm 

WKXCIAnguzla, GA' 
OMPD: "T" Gen bV 
AP&MROTaylor 

GARTH TH BROOKS -BIxo- 
TAMMY COCHRAN ".dé 
KEVIN DENNev-ueaac 

KASE/Anstin TX' 
PO: Jason Kane 

M0: Bob Pickett 
16 TIM Mw- OW. -.;,r 

KUZZJBakersAeld, CA 
PO: Evan BndWell 

MO: Ham Jeunes 
T TOBY KENT 'Red 

TAMMY COCHRAN lie 

WPoC/BattirmMD 
MD'. Michael J. Foci 

- - `- -- 

WTGEJBaton Rouge. LA 
PO: Dave Michaels 
53 TIM MCcRAV sTnose 

WYNNyBaton Rouge. LA' 
PO: Paul On 

APORAD: Andin James 
va Adds 

WNWNRJattleCreek,Ml 

MO: PbTOReilly 
Cr !xli NNHA 

z 21LNH;EUwA1 
2 TIM MCGRAW u b.Woñ 

KAYD/Beaomonl. TX' 
OMIPO: Jim West 

APDRAO Jay Bernard 
-_ . -., ,: -. 

WJLSRkckley, WV 
PD: Bill O'Brien 

MD: David Willis 
re LEE ANN WOMACK -Somme: - q 
,i HMET "Unbroken- 

HOMETOWN NEWS mnw 

e WLffilced-GeAbgt, MS 

PO: Kipp Gregguy 
M0: DeMa Lee 
2 3-1.1 r,I,G= N', -.. 
e DX: Cr;iE"G:"+- 

WHWK/Binghamton. NY 

PO/APO/AO:Ed Walker 
10 TIM MCGRAW'UnMee- 
10 DIXIE CHICKS ont- 
10 ERIC HEATHERLY -Co--, : 

WZZIGBirmingham. AL' 
PORAa Rick Shockley 

.. -1 

WPSK81acl¢hurg,VA 
POND: Douglas _ _ = 

WBWNYBIaominglon, IL 

PO, Den Westhoff 

MD: Ruck Stevens 

,,, 
' 

WHKX/Bluefieltl. WV 

POND: Bill Brock 

.EE '.'. .: 1t-. SwgnvN' 

¿ ;" . - 

OM: Rich Summers 

NM.RichSumm 

PDRAD: Spencer Burke 
: 

WKLB/BOStnn, MA 

PD Mike Brophey 

APoRAO Ginny Rogers 

- '-' 
- -.1 

KAGG/Bryan, TX 

P0: Chuck Baker 

M0: Kevin O'Connor ,, -: :., . 

Wilk/Buffalo. NY' 
PO: John Paul 

APO/MD: Chris Keyzer 
' =ACV BYRD 'm 
PHI VASSAR'Cala 

K HANICedarflapids, IA 

PO: Jeff Winfield 

MD' Dawn Jolxmn 
5 TIM MCGRAW-Unbroken- 

LEE ANN WOMACK- SWething 
3 DIME CHICKS -DeM 

WIXY/Champaign, IL 

PoRAD: R.W. Smith 
Zr PIXIE CHICKS Gone- 
12 TOBY KEITH "Red 

6 BLAKE SHELTON het' 
6 DIAMOND RIO 'Mess- 

LEE ANN WOMACK-SOmemxq' 

WEZL/Charleslow SC 
PD:T.J. Phillips 

MO Gary Griffin 
S :CA Sr r. 
SEE K en.nq 

WNKT/Charleston, SC 

P0: Lloyd Fob 

MO: Mutlttap 

1 0.°d MY- KEVIx DFNNEV -Wax- 

WISE/Charleston, WV 

O5 MONTGOMERY had 
h3 

JO 

MESSI GENTRY Town" 
13 JO DEE MESSINA Van' 
ID BRAD PAISLEY "Mas- 

WKKT/Charlotte. NC' 
PD: Kevin King 

MO: Keith Todd 

-^:^ :' ._ 

WSOC/Chadode. NC' 
OMPD: Jeff Roper 

MD: Rick McCracken 

"a "S CAGLE Lan ̂ r 
iA41MrCDCHRANtik- 
BEE ANN WOMACIrSOmumrq" 

WUSY/Chananuoga, TN - 

PO: Clay Hunnicutt 

MO Bill Poindexter 

1 

'' ° . ' ' ' 
WUSN/Chiago, IL 
PO: Justin Case 

MO. Tricia BioMO 

. 
WUBE/Cmcinnati. OH 

OMPDn0:mClosson 
MD: Duke Hamilton 

r-ACEADKO -Lori 

PO Jay Phillips 

D 
Dawn Michaels 

- 
ONE: Dawn ,Oro ls 

'0 CYNDITFOMSON Gon( 
vmEB TORN Vane 

WGARNIeveland. OH 

PO Meg Stevens 
MO Chuck Collier 

- .,. 
-' 

KCCY/Coloado Springs, CO 

PO/MO:Tmns Daily 
1 LITTLE BIG TCNN' woos 

BOON A;MONSMye0' 
DAMESI GBETWV 
DAME SNG.ETARr slop' 

KKCSColorado Springs, CO 

PO: Shannon Slone 

Ma SAX FnNdin 
A ALISON MUSS 'buds' 

WCOS/Columbia, SC 

OMNO: Ron Brooks 

MD: Glen Garrett 

-_ . - 

WCOLColumbus. OH 

PO: John Crenshaw 

MD:Dan E. Lae 
a TOBY KEPI 'Re 
3 DIAMOND mO'Mess- 
2 PHIL VASSAF'Cme 
1 DIME CHICKS -Gone- 

WHDK/Columbus, OH 

PD: Charley Lake 

MO: George Wolf 
CLARK FAMILY "G nn 

TAMMY COCHRAN 'LTC 
SHEDASY'MVH 

EFFREV STEELE-G000- 
TEE ANN WOMACK 'Something' 

WGSOJCodaville, IN 
PO: Bator Harrison 

MD: Stewart Janes 
DIXIE CRICKS -tone' 
TIM MCGRAW'Urmmken' 

glySyggrp Chrtdi, TX' 
PD: Clayton Agen 

MO:Cac4rsLou 

E -Was, 
. N , : .- 

- 

NPLXAIallas-FI Worth, TX' 
PD: Paul Williams 
APO Smokey Rivers 

MO :Cody AI y an 

6 

` 
>c:er- 

KSCSNallas- FLWorth. TX' 
PD' Dean James 

APDMO: Chris Huff - 
- "-' 

WGNENaytona Beach. FL 

PORRD: Bill Kamer 
1 olxle Gnlus -rare 

KO: OU1der,C0' 
PD: Joel Burke 

MO Tad Sventlsen 
GARTH RROCKS. 

G:JASY Nine" 

KHNI/Des Moines, IA' 
PD: Jack O'Brien 

APORAO: Jim Olsen 
DIXIE CHICKS cet- 
TIM MCGRAW " ;nc'ceee 

WYCONdait. MI 

PO: Mac Daniels 

APO/AID: Ron CIia5lan 
2ì DOME CeMCKS -Gon- 
3 TIM MCGRAW'Unbrpkeé 
1 KENNY CHESNEY-Gom- 

SET JAMES -Arc 

WDJR/Dothan. AL 

PoRAO.Dodd Sommers 
20 oxE CHICKS "Gone- 

, e.e MCGRAWUrb.oker" 

PO m h. 

PO: Bishop 

MD: Pat PUdalte 
_ 

2a FMRRR VJORLEATrmd 
ALABAMA'Mocd' 
GARTH BROOKS 

au Claire, WI 

PD: George House 

MO: AM Wilson 
10 TAMMY COCHRAx'LAe' 

7 RICKY SKAGGS Tare' 
5 RODNEY ATKIN$ 

GARTH BROOKS -Blood' 

KHEY/EO Paso, TX' 
PO/MD: Mx Malibu 

A DAMONO R0'Mess- 
1 MARTINA MCBRIDE whore' 
1 BtACKw1Wr,'Nw01dd' 

TAMMY COCHRAN-LW 
DIXIE CHICKS 'Gone" 
ANMONY SMITH 

WRSFyflinbeth City, NC 

PORAU Ra Gill 
12JMi HAATEA'Ulr 
12 LEE MNN WOMACK SmrcmkN' 

W TA/E ie, PA 

PO: Fred Horton 
25 DIXIE CHICKS'Gone 
15 TIM MCGRAW'Unbmkm- 
5 AODNEr ATANS Imp 

°ßi4 . 

PD: Jim Davis 

MD: MetlJanrs 
DIXIE CH1CS-Gone- 
TAMMY COCHRAN Me 

WNDOIEvensville, IN 

MD: K.C. Todd 

PD: 

ANN 
'Blood' 

GMT, RVOKS'Blodmemirg' 
- 

HOMETOWN NEWS ormes- 

KVOXhargo. NO 

PO: Eric Heyer 

MD:Scott Winston 
35 DiXTT OHICKS'Gone 
A TAMMY COCHRAN 'LW 
2 DAVID xwL MeneOCo 

WKMUFayetteville, NC' 
POAAD: Ant/ 

2 PHIL MSAROA'D 
'o 
REBECCA 

NHONAaré 
P[aAUM3NOWA9Tm4e" 

KAFF/Flagsaff. AZ 

PD: Chris Halstead 

MD: Hugh James 
3 GARS BROOKS -Bene' 

WFBE/FIint. MI' 
PD,MD: Chip Miller 

-r 

x - 

^ C-',:.: 

WXFL/Florence, Al_ 

PDRAD Gary Murdock 
'X. CP ^KÇ'STTe 

KUAO/Ft. Collins, CO ' 
PD: Mark Callaghan 

Gary MD: BXDCCa 
DIXIE CHICKS -Gone' 
"IM MCGRAw 'Unbroken 
FxMONIWO ACC 
LEE ANN woMACK Smnnnry 

WCKT/FI. Myers, FL 

PD: Kerry Babb 

Ma Me Logan 
a DOGE KEITH-?ed 
2 DIME Pile* 'Owe 

KfNRN DExxEr- Cad'MC' 
DAVID NAIL -Mempna" 
LEE ANN wawa- Somemnp 

WWGFVFt. Myers, F1' 
PD Serte 

MO Steve Han 
SHEDASY r, 

WYZB/FI. Wallon Beach, FL 

PO Laura Hussey 

MOCadillac Jack 
J DIX' CHCKS one 

AMO, -R, 'riss 

WOHK/Ft. Wayne, IN 

OM/PO Dean McNeil 

APo,MD: Mate Allen 
In Adds 

NSNSIFresno, CA' 
Pa Mike Peterson 

M0: Steve Montgomery 
No Anon 

WBCT/Gand 
Montgomery 

MI' 
OM/PD: Doug Montgomery 

MO Dave Taff 
x C' 's G:' e 

kI 6D:NAh-lie 
MICHAEL "AFTER 0e 

:LASS o... - 

WTOR)Creensboro. NC 

MO. Angie Ward 
'!o A.;s 

WRNS/Greenville, NC' 
PD: Wayne Carlyle 

APO: Mike Farl eY 

MO:Boon,er Lee 
- ALABAMA-Mpod' 
p DIXIE CHICKS 'Gone' 
1 TIM MCGRAW-Unbrokeñ 

WESC/Tireenville, SC 
OMPD: Bryce Logan 

AFORAD: John Landrum 
1C COME 

Sc 

P0: Bruce Logan 

pPoRAO: Ka Layton 
v, xos 

WAYLHagerstown, MO 

PORAO: Dennis Hughes 
21 TMMCGRACPA% Life. 
15 TAMMY CAI, i.S- l° 
15 aCr!lEY a'K',S -5's 

WRBTManteburg, PA' 
PD: Shelly Easton 

MO Joey Dean 

- 

.. ,. 

ALLA 

WCATManisburg, PA' 
PD Sam McGuire 

MO: Dandelion, 
- 

3 " - 
:' 

-" -f - ' 
- 

WWYZNamord. CT' 
PO -Jay MorsOs5 

MD'. Jay Thomas 

- - 

. 

OKKthMaxvCahemn TX' 
Group O'. Darien Dans p 

APDMD'Jon Trepane 
x ü Cacé 

SAO MARTIN 'Beer' 

KATRhnndan- CaMStnn, TX 
Group PD'. Darren Davis 

APDMD:John Tapane 
J O'xILC ,CKS Gone 
1 

1 JCE MOOLS'Lwoa 
1 MOAPNtMC&LiOE `,nln' 

KI®OAM 
Crain 

7X' 
PO: Michael CNW 
MD: Christi lCrai 
2i UALLYN DaNJXyeRwYYf 
21 KENNY CHESrEY'Good' 
13 DARRYL WORLEYFridd' 

WTCRMuntington, KY 

PO'. Chuck Black 

M0: "Dave Poole 
- 

Gone- 

WDfl MAtuntsville, AL' 
DM/PO: Wes McShay 

APO: Stuart Langston 

MD: Dan 
10 PHIL VASSAR -Cnbd- 

REBECULFiN HOWARD 5o9.e 

WE/AS/Indianapolis, IN 

PO Bob Richards 

Cannon 

4 
e % 

, 

WMSI /Jac son, MS 

PD: Rick 

Haze MD: Van Haze 
r. -ss 

aclaonnlle FL' 
MD: JOAN Scott 

No kids 

WR00 /Jacksonville. FL 

MD:Oúie Jones 
cion 

WXBO/JOhnson City. TN 

PoRAO: Bill HagY 
18 MONTGOMERY GENTRY -TOVm 

10 JO DEE MES51ru-D.T. 

WM17JJOhnstown PA 

PD: Steve Walker 

M0: Las Mosby 
_ CHICKS 'Gone' 
'r k' RAW- unwaen' 

-` - .AASSAP'Cnm 

KIXO/Jopbn, MO 

PM Cody Carlson 
2A DIXIE CH.Cü e 
u LTT BM Via 

KBEO/Kansas City, MO 
pp: Mike Kennedy 

MD: McEntire 
cXh Cr s C -= 

KFKF/Kansas Ciry, MO' 
PO: Dale Carter 

APD/MO To Stenos nY 
2 m% CH.CK. "Gone- 

ALABAMA Mood 
CHRIS UG 

rPDM oE' -o n 

sXWIRE r,oN 

WDAFATansas Ciry, MO 
PD/MD: Ted Camer .` 
WIVN/Knoxville TN 

OMR'D Michael Hammond 

MD: Colleen Mdair 
a DIX :E Cdr -KS 'Gare' 
3 MARI nA mcBRDE vm e 

IOCKCAaayetle. LA' 
PD: Renee Pruett 
MD: San Riley 
1a DICE GON 
2 MCSR -Mrx' 
2 TIM MCGRAW "Unm >en 
1 BLAKE SHELTON'Rer 

KMOL/aayette, LA' 
PO: Mike James 

APO Woody B. 

MD: TD Smph 
a BY KETH 

Fed 
MCGRAW Intro:on- 

WHOA/Lafayette, IN 

PoAO: Charlie Harrigan 
5 MCCRAw K'GENTRY: 
5 MOr1rGW' ?GENTRV -Toyed 

DOME:BCC'Gone - 
- 

WPCVAakeland, F1' 
OM: Steve Howard 

MO Dave Wright 

MO: VASSar 
n. > ., V;SSA= - r 

xE C.,Ca x,. 

WIOV Lancaser, PA 
PD: Jim Radler 

MD:MSry COrtngM 
AABAh :: ^ 
G:ME CM'CiS -:-_ 
ERIC HEATH -< -- 
TIM MCGRAW-u Mal; - 

DAVID NAIL- Cremona 
SNARE 
LEE avNVrvMAtK SOmemKy- 

WlMansing. Ml' 
PO: Jay J. McLae 

MD: Chris Tyler 
- Y '. at-'TOwn' 

E 

KWNR tas Vegas. NV' 
OMPD. John Marks 

MD: Brooks O'Brian 
No a:m 

PM Larry Blakeney 

MD :AAytori Scott 
owe CHICKS In,, 
TIM MCGAAW UnEroken 

MARK CHESNUTTShe" 

YVBLARnan9OFHPaYeIte KY 

PoRAO Ric 

2 

WN.KtenandcwFa/ette. KY 

PoRAO. Brian Landrum 

2 

KZKXRinC01n. NE 

PD: Brian Jennings 

MD: Caryl TOmer 

KSSN/Lille Rock, AR' 
PoRAO: Bill Dotson 

No'Adds 

KZLALos Angeles, CA 

OM/PD: R.J. Curtis 

APDRAD: Tam Campas 
GARTH BROOKS B' 

MARTINAMGfio 'W-e 

WAMZ/LOUisvllle, KY 

PO: Coyote Calhoun 

MD:Nightrain Lane 

',o Adds 

KILL/Lubbock, TX 

PD Jay Richards 

MD Nei Yates ry 
' TIM M GR4 

BA'ca,rvn ALLA. 

WOEN/MacoD. GA 

Gerry Pa Ge Marshall 

APDRAD: Laura Starling 

',c Adds 

WWOMRAadÍSOn, WI' 
PD: Mark Gantin 
MD: Mel McKenzie 

N,es 

KWIMason City, IA 

MAO: Ti. Sleeks 

- 
r ñr MICGGRRAW Timm der: 

DIXIE CHICKS 

KTEX/McAllen, TX' 
PD Jon, 
MO: Patches 

^fir _ _ 

NRWOIMedIOrd. OR 

PD Larry Neal 

MD. Scott Schuler 
g C %IE CHICKS 

1 MCGRAW e' 

- TAti'r OCH "r 
AVMGNY.A s "r' 

WGKXRAemphis, TN' 
P0: Greg MoangO 

MD: Mark Billingsley 
MARK C SNUBS. 
MAO vif C 1r:é 
PM MCGRAWCnoms,. 

WOKKRvlentlian MS 

PDIMD:Saly Ray 

KERN CErh- caa.nr 

WKISlMiami, FL 

Po: Bob Barnett 

APO. R.J. McCoy 

M0: Darlene Evens 
2 KE`: c ! r - 

2 SkEDas 
s v 

MART rA:r.BR'.Dl 1Y ̂ re 

WMIL/Mihraukee, Wl 
BIRO: Kent' Wolfe 

APO: Snail Dolphin 

MO Mirth Morgan 
2 TIM MCGRAW'Unbroken' 

KEEYAAinnea Olii. MN' P 

WARD: Gregg Svedberg 
APoAD: Travis MOOn 

W ü -Bw' 

WKSJAAObile, AL' 
PO/MD: Bill Black 

APO: Steve Kelley 
GARTH BRx0S'Bead 
OI %'; CH:- KB -rn=. 

KATM/TAodesto. CA 

Po: Randy Black 
APO: O.J. Walker 
MO: Joe Roberts 

6 DIXIE CHICKS Go, 
ERIC HEATHERLY Taunted- 
KEVIN DeNNEY Ypaé 

KJLO/Monme, LA 

PD/MD: Mika Btelarwp 
TIM MCGRAW-Unbmin' 
GARTH BROOKS - - 
ERIC HEATHERLY tornmmee3 
TAMMY COCHRAN "tee" 
LEE Ara; WOMeCX'somanmp- 

KTOMAppde Cp ' 
OM Doi Kay NNW, 
5 DIxIECHICKS Gone' 
5 TIM, MCGRAW V bmran' 

- 
.:. v-adAC' 

vane so em'rM" 

WLWIRAnntgomery, AL 

Po:BiIIJo es 

MO: Oadea Dixon 

_ r, 
7 sSAi 

WGTR/Myrtle Beach, SC 

PD: Johns Walker 

MD Joey Dav 
,[ 

`r 

Kelly e. TN' 
PD: Dave Kelly 

MD Eddie Fen ,_^s 

WSIXMashville TN 

PO: Mike Moore 

APDRAD: B lly Greenwood 
TAMMY 000oPAS :e 

WSMMashville, TN 
OM: Kyle Cantrell 

PD: Kevin O'Neal 

APO:Fank Seres 
13 TIM MCGRAW 'Unbroken- 

1 LEE AMI WonAACK Something' 
TAMMY =SAN 1ieN Tile- 
DAVID NAIL°Memprt' 

WCTYMew London, CT 

PO/MD: Jimmy lehn 

_..., 

WNOE/New Orleans. LA 

PO: Les Acree 

MD. Casey Carter 
DsE CH s ._ .; 

WCMSModalk VA' 
OMR'OMD: Randy Brooks 

r x o- 

- :< 

^ - 

WGHMortolk, VA' 
OMR'ORAO: Handy Brooks 
15 0 ME Ca CKS Gni 

R:BEx1 ANHlas ,C -nip, 
-0AR`A 

John 

esses- Midland. TX 

P0: John Hoesch 

MO: Dan Travis 
X.E. C. - 

C -- - -s': ." 

PO L/Smith City, OK' 
PD. L.J. Smith 

APOMO'. Cash 
: ;. '. 

; , 

KXXY/Oklahoma City, OK 
PO'. L.J. Smite 

AFORAD: Bill Reetl 
RLE g, ; -C ! - 

PHIL VASSAR Cn'M- 

IKT/Omaha, NE 

PD: Torn Goodwin 

MO: JOhn_Gienn 
_ 

e 
, r 

an 0, 

PD Len Shackelford 

MD: Shadow Stevens 
i BAKE SNLTC -Tied 

MARitA h CB -i 
"" 

KHAYIOmard CA 

PO/MO: Mark Hill 
D1XECH. KS -Oct-. 
S!%WIRE tivl 

KPLMAàIm Springs, CA 

PO: Al Gordon 

APD/Ma KO James 
czR Cr Ci; *= Sr, 

WPpp/Panama City. FL 

PO. Bill Young 

ma Shane Colla 
-.- _. -- 

WXBM/Pensacola, FL 
PoRAO: Lynn Weil 

, ': "hICGRAV: -- >_- 
1 AZN A-M 

WXCLJPeorM, IL 

POND:Dan Demntly 
21 OIAE CHICKS I. 
16 TAMMY COCHRA4'IAé 

WXNAïiladelpha, PA 

Po: BOb McKay 

APoAAI: Crees oxk 
DIME CHICKS 

e PINMONKEr Roses 

2 
ALABna'A -ho os 

RFSAü`N HDNAW TOye- 
,a'Xi.PAW-UnbrFC" 

KMLE/Phcenix, AZ' 
P0: Jeff Lamson 
AP&MU: Chris loss 
a SHEDAS'"hU1r 

KNIJOPhoenix, AZ' 
P0: George King 

MO: Gwen Foster 
%Adds 

WDSY/PÍtlshurgh, PA' 
OMNO: Keith Clark 
Apgmo,stompicAards 

a JOE xKxDLS -ImFOmbk` 
1 CHRIS CAGLE-County' 
1 DIXIE CHICKS"Gone- 

WPORIPodland, ME 

PO: Rick Jordan 

MD: GIOd Made 
a KENNY OiESxEV GOOd- 

TIM MCGMW'unhokeñ 

NUPL/POrtlantl, OR 

OM: Lee Rogers 

PD: Cary Rolle 

MO: flick Taylor 
E. r K _ ,- . 

KWU/Portland, OR' 
PD. Ken Boesen 

A' -..c Craig eo.LOawood 

",.0 =eno 

WOKOA'onsmouth. NH 

PO: Mate Jennings 

APOMD: Dan Lonnie 
-:_:; 

WCTKRerovidence. RI 

PD: Rick Everett 

MD: Sam Stevens 
,W TOBY KEITH -Rea 
2 GARTH BROOKS 'BMW 
1 0M MCGRAW'UebralW 
h Dine CHICKS'Gone 
1 RODNEV AIKIN$.skq' 

WLLRIOuad Mies, tA-IL 
Ks Jim O'Hara 
RIO: Ron Evers 

5 MARK CHESNUTSK' 

WOORRIaIekJ-Durham, NC , 

PO Lisa McKay 

MD'. Morgan Thomas 
- 

.. . .. 

KOUT/Rapid City, SD 

PDRAD: Mark Houston 
4 . 

' - - 

KBUNieno NV 
OMPO: Tom Jordan 

APO RAO:Chockfleeva 
'.: ;:_; 

WJon 
Tice 

mond, VA 

Pa Jim i 
'm ACCS 

KFRGAtiverside, CA' 
OM/PD: Ray Massie 

MD Don Jeffrey .... A -, ^_.. 
.;; 

! - ,__, - 

a 
PD'. Brett Sharp 

MO: Robin James - aP'> ̂ - 

B.nc4KSTI':qm-` 
ANTHONY SAAITH cow, - 

LEE ANl vAM10(SwrcMN' 

WYY4Nxrdela dhag.A 
PO: Chois O'Kelley 

OVIN DENNEY "CadeMC' 

WBEEAIaslMder, NY 

OM Dave Symonds 

PDRAO Coyote Collins 

- 
3AvK < 

I - 
sc 

KNCVSarrementO CA' 
DIr/Pro9' Mark Evan 
APDRAO Jennifer Wood 

... -. 

, - - 

-- - 

WNCO/Sagmaw. Ml' 
OMPD' Rick Walker 

rie Sias 

TOGO/Salisbury, MD 

PD: EJ Foss 

nD iM rACGRAw -Jneme -, 

KSD/SI. Louis, MO 
MO: Mark Langston 

8 BROOKS a DUNN -Lost" 
hMWRTINA MCORIDE 1NL.e 

MIA. Louis, MO' 
PO: Riss Schell 

APMAD: Demy Montana 
3 ALABAMA -Moo 

-Mood- 2 AIABe.IA'Mwd" 
2 PHIL VASSAR'Ch'd- 
2 DIXIE CHICKS'Gone 

KCATßaff Lake Ciry, UT 

P0: Eddie Haskell 

APO: Silty Williams 
MO:Jim Mickelson 

MARK CHESNJR-SM' 

NSOP/$aIf Lake City, UT' 
PO: Don Hilton 

A8 

MONTGOMERY 

GET 
e 

BROOKS 

Own" 

6 GARTH GAATH BROOKS 'Abed- 
2 BLACKM A 

HOMETOWN -N m 

HOMETOWN NEYS- kmnzn- 
DAVID NAIL M .pea 

KUBL/Saft Lake Ciry, UT 
OMPD: Ed Hill 

MD: Pal Garrett 
S DIXIE CHICKS Luné 

GAR!, BROOKS Baod- 
FPO HEATHERLV "Comm tr.' 

KGKL/San Angelo, TX 

PRAO: David H011ebeke 

DW,G, YOAKAM "Pretti 
BILLY HFFMAN Atnkté 
TOI.MY WM STE'AER Vxeé 

ALABAMA Moos 
RICK' SKAGGS 'Cafe 
TRACTORS'Rea r/- 

IWAISan Antonio, TX' 
OMR9: Keith Montgomery 

AFORAD: Jennie James 

i 
TIM 

ciñúé c é á.P 
1 RODNEY ATKnS'any" 

MARCEL-Sai 
TAA %COOSIAH -Lse 

KCYYISan Antonio, TX 
OM/PD: Steve Giuttari 

.A:ds 

K$MI, Nrsan Diego, GA 

OM/PD: John Dimick 

APO/MD: Greg Frey 
,, A,,, 

KRTYBan Jose, CA' 
PD/MD: Julie Stevens 

APD Nate Deaan 
,2 

-z 'S C.^ `c'B 

KKJG/San Luis Obispo. CA p' 
PD: Donna James 

MD: C.J. Greene 
CYNDI THOMSON 'Gore' 
JAMES 070 'Barr 

KRAZ/Sara Barbara. CA 

MAID: Rick Barker 
24 DIXIE CHICKS'Gmle' 
8 ERIC HEATHERLY "Committee 

KSNI/Santa Maria. CA 

PO/MO: Tim Brown 

- lei, 

WCTO/Saasota FL 

POMO. Mark Wilson 

'', _ 

-: -_ 

. -` ' 

WJCL/Saannah, GA 

Kigali Bill West 
Ils. n.,,GRArn;rc aven 

,fEA'MkMMADC O 

KIVPSSea1rTamla, WA' 
Pa Be Brenner 

MOTO Thomas m 
L^ ': A m ", :. 

a Ke.'! CEU' ;'k:' : 
KRMO/Shreve ort, LA' P 

OM/PD: Greg Cole 

MD James Anthony 

NXKS/Shrevepart.U' 
OM: Gary McCay 

PDR1D' Rua Winston 
- -- ^- 

KSUXRìioux City, IA 

PD Bob Rounds 

MO. Tony Michaels : = 

WBtt/South Bend. IN 

PO. Tom Oakes 

APO MD: Lisa KOS 

'' ` -; 
KDRK/Spokane. WA 

WARD: Ray Edwards 

APoMO: Tony TroatO 

-"V'''''''''''AN -Ldé -- EAT81LrMxnud' 
SS.ADiNIQVEO'FOge 

KIXZSpokane, WA' 
OM: Scott Rusk 

PDRAO: Paul Neumann 
2 BCC iEATIEPly Tmnmf' 

'. M'XIN. mrRY -o.Ar O, lO' 

WPM/Springfield, MA 
MDJessia Tyler 

=a'n4ATFERLYUnnmT 
iCAL11N1QMKCTape- 

WFMB/SDringfield, IL 

FO'. Dave Shepel 

MD: John Spaulding 
Dz. C- :rKS'Gc-e 

KM/Springfield, MO 

OMND: Bad Hansen 

MD: Chris Cannon 
I D r E : 

- 0 K E 0,,K_ -se .e 

WBBS/Syacuse. NY' 
OMR'O: Rich Lauber 

MD: Skip Clark 
SIXW1RE -kiwi 

WTT'TerraCruise ee, FL 

P0: Terry Cruise 

MD: Woody Hayes 
a TOBY KEITH 

DARN ESNGsETPAY "5. 1t'- 

WOYK/Tam a FL' P 

OM. Eric Logan 

Po: Beecher Marlin 

APDRAD: Jay RObens 

:: A9.s 

WYUU/Tampa, FL 
PO: Eric Logan 

MO'Jay ROhers 

4, "on, 

WTHI/Teme Haute, IN 

OMPO Barry Kent 

MO: Parry Marry 

a _ 

WIBW/Topeka. KS 

PO: Trey Cooler 

MO. Patti Cheek 
._,... 

WTCM/Traverse City. MI 

aN41LPoAE4R/a Dart-Pun 

'E - +Vr^T arnenno 

tee 

'.0 
'^ P. .. n. 

KIIM/Tucson, Ai 
PO: Boa Jackson 
MO John Collins 

- 

ALLA 

KVOD/Tulsa ON 
OM. Moon Mullins 

APOAAO Scott Woodson 
O= AK; "' - 

WWZD/Tupelo. MS 

PO: Brian Driver 

APDRAD: Paul stone 
ti s '^ `= 

NNUE(iyler -Lon gview, TX 

PURA D. Larry Kert 

`. 

: - 

WFRGRNia -Rune. NY 

OM Don Cnsli 
PDRAD Mad Amnon ; " , -- 

-. - -- 

KJUGN salis CA' 
PDMO Dave Dariels 
- 

..:-- 
-- 
- 

WACO,Waco, TY 

PO: DM: Zack Owen 

ACC MD Jennifer Allen 

,..A, - :-c:n'ry. 

WMZONJashington, DC 
OM/PD: Jeff Wyatt 
APO/MO:Jon Arbon/ 

MMASSAR nikl- i 
_ NIL VASSAR u,11d" 

2 LITRE Be rere Vesle 

WDEZAVausau. MW 

PD: Loue 

MD: T.K. Michae6 
No Acs 

W I R I V W e M Palm Peach, FL' 
PD: MACK Mahal 
APORAD:J.R. Jacison 

` -u" 
WOVKMrheeli, WV 

PO/MO: Jimmy Elliott 

.r, A'ar Cco.nytel `'r - 

KFDIAVchits, KS' 
PO Beverlee Bannigan 
APoMD'Pat Jan a 

-,_ - C,S 

KZSNAVichia, NS' 
OM/PD: Jack Oliver 

APO. Tracy Garrett 

MD: Dan Holiday 
ils Ivres 

B enta Falls, TX 

pOMD: Brent Warner 
PIXIE CHICü';a1e- 

WGGYAViIkes Bane, PA' 
PO: Mike Klinik 

Ma Jaymie Gorton 
Ne aras 

WWOORMkminglon, NC 

PORAD: Ron Gras 
< L ANNwOW.ut Somemmp' 

TT RAW'Unbroken- 
x .:ALAI. Gone' 

10(00/Yakima, WA 

PORAD: Dewey Boynton 
u.AVEGr,E;_Na,uC' 

"'!'v =AN indroke+ 

WGTY/YOk, PA 

01A/PD: John Pellegrini 

APO/MD Bad Austin 

MD Tom Jadso- 

PD. Dave Dae Ska 
MD Tim Robers 

* ,. 

Monitored Reporters < 

225 Total Reporters 

150 Total Monitored 

' 75 Total Indicator 
72 Current Indicator Playlists 

Did Not Report. Playlist Frozen (3): 

KBRJ /Anchorage, AK 
KKIX/Fayetteville. AR 
WXXO/Rockford, IL 

www.americanradiohistory.com

www.americanradiohistory.com


Adult Contemporary 

ç:. KID KELLY 
kkelly@radioondrecords. com 

Spirit Comes To Life Wich Song 
An exclusive interview with Bryan Adams 

Spirit: Stallion of the Cimarron opened Memorial Day weekend, and if you haven't taken 
the family to see it yet, allow me to give you a brief rundown. The film follows the adven- 

tures of a wild and rambunctious mustang stallion named Spirit, who journeys through 

the untamed American frontier, encounters man for the first time and develops a strong friend- 

ship with a young Native American. Spirit also falls in love with a beautiful mare and becomes 

one of the greatest unsung heroes of the Old West. 

Although the film is narrated by 

Matt Damon, it's unlike many other 
animated films, as the lead character, 

Spirit, does not speak. Therefore, 
Bryan Adams was brought on board 

to create the evocative, emotional 
songs that move the film along. In 

doing so, he also plays a key role as 

a musical storyteller. 
Adams is no stranger to film -mu- 

sic success, with soundtrack hits like 
"(Everything I Do) I Do It for You 

(from Robin Hood: Prince of 
Thieves)," "Have You Ever Really 
Loved a Woman ?" (from Don Juan 
DeMarco) and "I've Finally Found 
Someone" (from The Mirror Has 
Two Faces). However, his work on 

Spirit was unlike anything he'd ex- 
perienced before. The challenge was 

to write and perform all the songs 
for the film and soundtrack while 
providing the voice of Spirit through 
music. 

R &R: Tell us how you got in- 
volved in the Spirit project. Who 

reached out to you? 

"It's nice to have a film 
that is so rich, in the 

sense that people will 
come out of it feeling 

good about what they 

have just seen." 

BA: I got a call one day from Jef- 
frey Katzenberg at DreamWorks, 
saying that he wanted to talk to me 

about being the voice of this char- 
acter. I thought it was interesting, al- 
though I had never done narration 
before. We met up, we talked, and, 
before you know it, we were in a 

meeting with Hans Zimmer in July. 
By September I had the first song 
done, "I'll Always Return," and then 

it was just like fitting the pieces of 
a puzzle together, trying to make the 

story move along. 
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The soundtrack to Spirit: Stallion of 
the Cimarron features original songs 

by Bryan Adams and music composed 

by Hans Zimmer. 

R &R: What was the meeting with 
Katzenberg like? 

BA: Jeffrey's a superb character. 
Spirit is his story. No one really 
knows that it's his idea. I went to 
what I thought was an audition, ex- 
pecting to see a line of people out 
the door with lunch bags, and there 
was no one there except Jeffrey. 
When I asked where everybody 
was, he said, "You're it, baby! You 

are our man. We've listened to tapes, 

we've listened to your voice - you 
are our guy." 

R &R: Tell us about the film's 
narration. 

BA: Originally, I was going to be 

the narrator for the film. I had actu- 

ally voiced it before they decided to 
have Man Damon narrate it. I spoke 
to Matt at the end of the day, and he 

said it was really annoying, because 
he had to copy my voice exactly, 
and I'm not even an actor. 

R &R: Tell us more about how the 
film was made. 

BA: It's basically a combination 
of regular animation, like The Lion 
King, and Shrek -like animation. It's 
computer -generated, so it's a com- 
bination of2D, which is two- dimen- 
sional, and computer graphics. It is 

the most complex animated film 
ever made. Wait till you see the 
things like the water and when these 

creatures jump into the water. It's 
amazing. 

R &R: Did they create the movie 
around your songs, or vice versa? 

BA: They'd been working on this 

film for four years before I even 
stepped in. When I came in, the pic- 
ture was virtually assembled, but 
they didn't have the sound or the 
music or anything to move the pic- 
ture along. They had amazing ani- 
mation and sound effects, but no 

soul. They needed something to 

keep the story moving, to tell the 

story and to give it the required 
emotion. 

R &R: So you essentially looked 
at the film and wrote songs to tell 
the story? 

BA: Every now and then I'd write 
a song for a certain scene, and ev- 
ery now and then I'd write a song 

that wasn't. I was just trying differ- 
ent things. Some of those things 
worked, and some of them didn't. 
I'm the storyteller, along with Hans 

Zimmer. 
R &R: The scene with "Here I 

Am" is a pivotal part of the movie. 
Tell us about that. 

NARRATION CAN BE FUN 

Here, Matt Damon provides the narra- 

tion for Spirit: Stallion of the Cimarron. 

BA: Its the scene when the horse, 

Spirit, first appears in the movie. 
Spirit is born into this Wild West - 

type frontier. It's hard to say if the 

scene's the most pivotal, because 
there are a few pivotal parts of the 

film, such as when Spirit finds him- 
self and finds his inner strength, 
where he becomes defiant and kicks 
people off his back. He has a spirit 
that will not be broken. No one is 

going to ride this horse. No one is 

going to tell this horse what to do. 
A lot of people can relate to that "no 
one is going to tell me what to do" 
sort of thing. 
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Sheryl Crow makes a surprise "visit" to WVRV (The River) /St. Louis. 

Seen here in a private music meeting discussing her rise to No. 1 are 

(l -r) WVRV MD David J, Crow and WVRV GM John Kiowski and Opera- 

tions Director Mark "Hey Now" Edwards. 

E Ir!!:l t# r '' I f é e a w 

$ 
,..¡,vi+:: 

jÁtlNtt.r,,, , 
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HOW MANY COOL GUYS ARE IN THIS PIC? 

Seen here trying to figure it out are (L -r) Hollywood Records Sr. Direc- 

tor /Adult Format Promotions Nick Bedding, R &R Hot AC /AC Editor Kid 

Kelly, Hollywood Recording Artist Sheila Nicholls and East Coast VP/ 
Promotion Tony Smith. 

It's also about freedom and about 
someone finding their individual- 
ism. It's an interesting time for a 

movie with this theme to be out, es- 

pecially after last year and all the 

events here in New York. I think that 
people take freedom for granted. It's 
also nice to have a film that is so 

rich, in the sense that people will 
come out of it feeling good about 
what they have just seen. 

R &R: How many songs did you 
have to write for the Spirit sound- 
track? 

BA: I've never quite figured it 
out, but I'll look at my file right now 
and tell you how many files I have 

and how many different lyrics I've 
written for this film. This ought to 
be interesting; I've never actually 
looked at this before. OK, 41 differ- 
ent versions of songs. 

R &R: Do you have any little rit- 
uals you perform to get ready to 
write music? 

BA: Only when I'm first singing. 
I have to get into a certain head - 
space. Honestly, you've got to close 
the door, unplug the phone and sit 
there and work. 

R &R: Tell us about the unique 
collaboration between you, Jimmy 
Jam and Terry Lewis. "Here I Am" 
is not the type of song they're typi- 
cally known to produce. 

BA: They did such a fantastic 
job making the single. I had a con- 
versation with Jimmy and said, 
"You know, if you are going to do 
anything for this song, imagine it 

THE SPIRIT OF SPIRIT 

Here's Bryan Adams at work on an 

other musical piece of the puzzle for 
DreamWorks Pictures' Spirit: Stallion 
of the Cimarron. 

as the opening song for an evening. 
Just imagine if you were going to 
introduce a band, this would be the 
first song of the night. Just imag- 
ine it that way." He said, "Great, 
great, I love that idea." Because 
how often are you going to make 
"Here I Am" work? That was my 
directive to him, and he came out 
with this great track. 

TALK BACK TO R &R! 

Do you have questions, comments 

or feedback regarding this column 

or other issues? 

Call me at 201-836-9333 
or e-mail: 

kkelly@radioandrecords.com 

www.americanradiohistory.com
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L 
! AC Top 30 

June 7, 2002 
A 

AH{ ARTIST TITLE LABEL(S) 

1 1 

2 2 

3 3 

4 

8 © 
6 Q 
5 p 
7 8 

9 p 
10 in 
11 in 
13 ® 
12 13 

15 in 
14 15 

18 in 
16 al 
1/ in 
19 in 
25 M 
21 ® 
24 ® 
22 23 

20 24 

23 25 

27 in 
¡Debut> 

28 

26 29 

¡Debut> 

CELINE DION A New Day Has Come (Epic) 

FIVE FOR FIGHTING Superman (It's Not Easy) (Aware /Columbia) 

ENRIQUE IGLESIAS Hero (Interscope) 

MARC ANTHONY I Need You (Columbia) 

JOSH GROBAN To Where You Are (143 /Reprise) 

MICHAEL BOLTON Only A Woman Like You (Jive) 

JO DEE MESSINA W/TIM MCGRAW Bring On The Rain (Curb) 

LONESTAR I'n Already There (BNA) 

MATCHBOX TWENTY If You're Gone (Lava/Atlantic) 

ENYA Wild Child (Reprise) 

TRAIN Drops Of Jupiter (Tell Me) (Columbia) 

BONNIE RAITT I Can't Help You Now (Capitol) 

CAROLYN DAWN JOHNSON So Complicated (Arista) 

LUTHER VANDROSS I'd Rather (J) 

ALL -4 -ONE & JIM BRICKMAN Beautiful As U (AMC) 

DARYL HALL & JOHN OATES Do It For Love (BMG /Heritage) 

VANESSA CARLTON A Thousand Miles (A &M /lnterscope) 

BRYAN ADAMS Here I Am (A &M /Interscope) 

JENNIFER LOPEZ Alive (Epic) 

SHERYL CROW Soak Up The Sun (A &M /Interscope) 

BOYZ II MEN The Color Of Love (Arista) 

ENRIQUE IGLESIAS Escape (Interscope) 

CALLING Wherever You Will Go (RCA) 

PAUL MCCARTNEY Your Loving Flame (Capitol) 

MARILYN SCOTT Don't Let Love Get Away (Prana) 

JOHN MAYER No Such Thing (Aware /Columbia) 

ELTON JOHN Original Sin (Rocket/Universal) 

GARTH BROOKS When You Come Back To Me Again (Capitol) 

ELTON JOHN This Train Don't Stop There... (Rocket/Universal) 

BARRY MANILOW They Dance! (Concord) 

TOTAL I - GROSS WEEKS ON TOTAL STATIONS 
PLAYS PLAYS IMPRESSIONS CHART ADOS 

(00) 

2565 -133 335361 17 120/0 

2520 -74 342286 29 118/1 

2259 -3 297481 33 119/0 

2229 +110 296866 16 114/0 

1795 +145 223220 10 110/3 

1751 +28 223231 14 111/1 

1739 +4 186407 17 105/0 

1665 -12 232215 39 107/0 

1548 +11 190520 75 109/0 

1475 +36 161210 15 99/1 

1318 +14 210688 46 86/1 

1214 +64 118515 11 103/0 

1041 -121 98739 12 95/2 

958 +247 165340 11 78/1 

868 -5 91780 11 83/1 

753 +280 73255 3 85/11 

734 +129 127501 6 55/6 

639 +163 90694 2 87/12 

477 +49 48976 4 63/5 

394 +99 53685 4 33/7 

391 +34 40057 6 55/1 

350 +32 99346 5 24/3 

318 -15 91308 8 21/4 

316 -97 32784 9 60 /0 

250 -73 22409 13 50/0 

229 +44 17468 2 29/5 

205 +72 60753 1 34/3 

183 +22 14106 2 35/2 

151 -97 23255 19 28/0 

145 +46 11874 1 29/3 

120 AC reporters. Monitored airplay data supplied by Medíabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 

5/26 -6/1. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. 

Songs between No. 11 and No. 15 are moved to recurrent after 50 weeks. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number 

of new adds officially reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the 

songs with the greatest week -to-week increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour 

Persons used herein with permission from the Arbitron Company (copyright 2002. The Arbitron Company). (C) 2002. R &R. Inc. 

New & Active 
MICHELLE BRANCH All You Wanted (Maverick/WB) 
Total Plays: 134. Total Stations: 12, Adds: 5 

TAMARA WALKER Angel Eyes (Curb) 
Total Plays 122. Total Stations: 31, Adds: 7 

MICHAEL DAMIAN Shadows In The Night (Modern Voices/WeirBros.) 
Total Plays: 120. Total Stations: 26, Adds: 4 

VAN MORRISON Steal My Heart Away (Universal) 
Total Plays: 97, Total Stations: 18, Adds: 1 

STEELY Simple Girl (NFE) 
Total Plays: 91, Total Stations: 19, Adds: 2 

LINDA EDER F /CARL ANDERSON How In The World (Atlantic) 
Total Plays: 65. Total Stations: 19. Adds: 5 

PET SHOP BOYS Home And Dry (Sanctuary/SRG) 
Total Plays: 38, Total Stations: 14, Adds: 7 

KATHY MATTEA They Are The Roses (Narada) 
Total Plays: 2, Total Stations: 17, Adds: 17 

Songs ranked by total plays 

Most Added® 
www.rradds.com 

ARTIST "' _E LABELS) 

KATHY MATTEA They Are The Roses (Narada) 

BRYAN ADAMS Here I Am (A &M /Interscope) 

D. HALL & J. OATES Do It For Love (BMG/Heritage) 

SHERYL CROW Soak Up The Sun (A &M /Interscope) 

TAMARA WALKER Angel Eyes (Curb) 

PET SHOP BOYS Home And Dry (Sanctuary/SRG) 

VANESSA CARLTON A Thousand Miles (A &M/Interscope) 

JENNIFER LOPEZ Alive (Epic) 

JOHN MAYER No Such Thing (Aware/Columbia) 

L. EDER F /C. ANDERSON How In The World (Atlantic) 

MICHELLE BRANCH All You Wanted (Maverick/WB) 

CELINE DION 1'm Alive (Epic) 

ADDS 

17 

12 

11 

7 

7 

7 

6 

5 

5 

5 

5 

5 

Most Increased 
Plays 

TOTAL 
PLAY 

ARTIST TLE LABELS, INCREASE 

D. HALL & J. OATES Do It For Love (BMG/Heritage) +280 

LUTHER VANDROSS I'd Rather (J) +247 

BRYAN ADAMS Here I Am (A &M/Interscope) +163 

JOSH GROBAN To Where You Are (143/Reprise) +145 

VANESSA CARLTON A Thousand Miles (A &M Interscope) +129 

LIONEL RICHIE Angel (Island/IDJMG) +122 

MARC ANTHONY I Need You (Columbia) +110 

SHERYL CROW Soak Up The Sun (A &M/Interscope) +99 

'N SYNC This I Promise You (Jive) +98 

R. MARTIN F /C. AGUILERA Nobody Wants... (Columbia) +93 

Most Played 
Recurrents 

TOTAL 
ARTIST TITLE LABEL(S) PLAYS 

LEE ANN WOMACK I Hope You Dance (MCA/Universal) 1523 

ENYA Only lime (Reprise) 1458 

DIDO Thankyou (Arista) 1193 

SAVAGE GARDEN I Knew I Loved You (Columbia) 951 

'N SYNC This I Promise You (Jive) 914 

FAITH HILL There You'll Be (Warner Bros.) 887 

0 -TOWN All Or Nothing (J) 835 

FAITH HILL The Way You Love Me (Warner Bros.) 814 

H. LEWIS & G. PALTROW Cruisin' (Hollywood) 813 

UNCLE KRACKER Follow Me (Top Dog/Lava/Atlantic, 801 

DIAMOND RIO One More Day (Arista) 764 

LEANN RIMES I Need You (Curb) 752 

CELINE DION That's The Way It Is (Epic) 674 

R &R Station Playlists have moved to the web. 
See all of our monitored reporters at 

www.radioandrecords.com. 

Barry Manilow 
New Single "They Dance!" 

R &R AC Chart Debut 
New Adds: 

WDOK /Cleveland WJYE /Buffalo WSPA /Greenville 

Early Believers: 
WKJY KOSI WLTQ 
WRMM WYSF WHUD 
KWAV WBBE WSUY 
WFMK KXLT KJSN 

KKMJ WLMG WEAT WOBM 
WYJB KSSK KVLY KMXZ 

KISC KXLY WLRQ WGYL 
KVKI WMJY and more 

Manilow USA Tour Part 2!! 
6/14 Denver 
6/16 Kansas City 

6/21 San Diego 
6/22 Tucson 
6/23 Irvine 
6/27 Salt Lake City 

6/29, 6/30 Phoenix 
7/5 Dallas 
7/6 San Antonio 
7/7 Houston 
7/11 Indianapolis 
7/12 Nashville 

7/13 Birmingham 
7/19 Boston 
7/20 Canandaigua 
7/21 Saratoga Springs 
7/25 New Haven 
7/26, 7/27 Philadelphia 
7/28 Portsmouth 
7/31, 8/1 Jones Beach 
8/2, 8/3, 8/4 Holmdel 

CONCORD RECORDS INC. Rebecca Risman 310/385 -4127 rebeccar @concordrecords.com On Tour Now! 
www.americanradiohistory.com
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Think of everything you love about Bonnie Raitt. 

Now get ready to hear it again. 

RONNI E RAITT 
! C a n ' t H e l p Y o u N o w 
T h e f i r s t s i n g l e f r o m h e r much-anticipated a l b u m S I L V E R L I N I N G 

IMPACTING HOT AC JUNE 10 
R &R AC 

Top 15 AC Monitor 
Continued Strong Album Sales! 

On Tour All Summer 
t't.A.iced by Bonn e Raitt. Mitchel' Ft-Doll and -chid 31ake Management: Ron Stone .uic Kathy Kane for Gold Mountain Entertainment; 

CO2002 Capitol-F.ecords. Inc. Sonn.ì:_LLCUm ho±!y oodand ne.com 

www.americanradiohistory.com
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r AC 
June 7, 2002 

RatelleMosic.com° 
Rt 114JII:1RISE° 

America's Best Testing AC Songs 12+ 
For The Week Ending 6/7/02. 

Artist Title (Label) TW LW Familiarity Burn TD Familiarity Burn 

JOSH GROBAN To Where You Are(143 /Reprise) 4.13 4.15 67% 8% 4.17 71% 8% 

CELINE DION A New Day Has Come(Epic) 4.08 4.22 95% 23% 4.06 95% 24% 

MATCHBOX TWENTY If You're Gone(Lava/Atlantic) 4.06 4.07 97% 34% 4.13 96% 33% 

BRYAN ADAMS Here I Am(A &M /Interscope) 4.03 52% 4% 4.10 52% 3% 

LONESTAR I'm Already There(BNA) 4.02 4.06 97% 31% 4.16 97% 27% 

FIVE FOR FIGHTING Superman (It's Not Easy)(Aware/Columbia) 3.94 4.00 96% 33% 4.00 95% 31% 

CALLING Wherever You Will Go(RCA) 3.94 3.91 75% 16% 4.03 750/0 12% 

ENRIQUE IGLESIAS Escape (Interscope) 3.91 3.88 73% 16% 3.98 70% 13% 

LEE ANN WOMACK I Hope You Dance(Universal) 3.89 3.99 98% 46% 3.99 99% 46% 

MARC ANTHONY I Need You (Columbia) 3.89 3.93 90% 20% 3.97 92% 18% 

LUTHER VANDROSS I'd Rather(J) 3.88 3.80 65% 11% 3.95 66% 10% 

VANESSA CARLTON A Thousand Miles(A &M /Interscope) 3.87 3.83 65% 14% 3.87 59% 9% 

HALL & OATES Do It For Love(BMG/Heritage) 3.87 3.86 49% 7% 3.86 52% 7 % 

ENRIQUE IGLESIAS Hero(Interscope) 3.84 3.91 97% 38% 3.96 96% 33% 

SHERYL CROW Soak Up The Sun(A &M /Interscope) 3.77 3.73 74% 14% 3.76 71 % 14% 

TRAIN Drops Of Jupiter (Tell Me)(Columbia) 3.74 3.76 93% 38% 3.79 92% 36% 

ENYA Only Time (Reprise) 3.74 3.92 94% 40% 3.68 94% 41% 

ELTON JOHN Original Sin(RocketUniversal) 3.73 42% 6% 3.76 41% 6% 

GARTH BROOKS When You Come Back To Me Again(Capitol) 3.73 47% 8% 3.81 47% 7% 

MICHAEL BOLTON Only A Woman Like You (Jive) 3.70 3.75 81% 20% 3.88 82% 17% 

ALL -4 -ONE Beautiful As U(AMC) 3.69 3.67 61% 12% 3.78 63% 10% 

JO DEE MESSINA Bring On The Rain(Curb) 3.68 3.81 80% 22% 3.70 80% 20% 

ELTON JOHN This Train Don't Stop There Anymore(Rocket/Universal) 3.66 3.68 86% 22% 3.68 86% 21% 

CORRS Would You Be Happier(143 /Lava/Atlantic) 3.64 3.69 52% 10% 3.60 52 % 9% 

BOYZ II MEN The Color Of Love(Arista) 3.63 3.56 56% 11% 3.65 60% 12% 

CAROLYN DAWN JOHNSON Complicated(Arista) 3.55 3.69 59% 16% 3.57 61% 16% 

BONNIE RAITT I Can't Help You Now(Capitol) 3.54 3.60 60% 12% 3.61 59% 10% 

ENYA Wild Child(Reprise) 3.43 3.59 85% 32% 3.45 85% 32% 

JENNIFER LOPEZ Alive(Epic) 3.38 3.42 51% 12% 3.44 49% 9% 

PAUL MCCARTNEY Your Loving Flame(Capitol) 3.38 3.33 63% 16% 3.38 66% 16% 

Total sample size is 332 respondents. Total average lavorability estimates are Lased on a scale of 1 -5. (1= dislike very much, 5 =like very much). Total familiarity 
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the 

song. Sample composition is based on persons 12 +. TO = Target Demo (Females 25 -54). Persons are screened via the Internet. Once passed, they can take the 
music test based on their format/music preference. RateTheMusic.com results are not meant to replace cahoot research. The results are intended to show opinions 
of participants on the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RIM system is available for local radio stations by calling 
818/377 -5300. RateTheMusic. com data is provided by Mediabase Research. A division of Premiere Radio Networks. 

indicator 
Most Added© 

BRYAN ADAMS Here I Am (A &M/lnterscope) 

JOHN MAYER No Such Thing (Aware/Columbia) 

ELTON JOHN Original Sin (Rocket/Universal) 

KATHY MATTEA They Are The Roses (Narada) 

JOSH GROBAN To Where You Are (143 /Reprise) 

JO DEE MESSINA Bring On The Rain (Curb) 

MICHAEL BOLTON Only A Woman Like You (Jive) 

DARYL HALL & JOHN OATES Do It For Love (BMG/Heritage) 

ENYA Wild Child (Reprise) 

CALLING Wherever You Will Go (RCA) 

LUTHER VANDROSS I'd Rather (J) 

MICHELLE BRANCH All You Wanted (Maverick/W6) 

TAMARA WALKER Angel Eyes (Curb) 

GARTH BROOKS When You Come Back To Me Again (Capitol) 

DAVE MATTHEWS BAND Where Are You Going (RCA) 

AVRIL LAVIGNE Complicated (Arista) 

PLEASE SEND 
YOUR PHOTOS 

R &R wants your best snapshots 
(color or black & white). 

Please include the names and titles of all 
pictured and send them to: 

R &R c/o Mike Davis: 
10100 Santa Monica Blvd., 3rd Floor 
Los Angeles, CA 90067 
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With 

Stan Phillips 
PD, VMS/Wilkes-Barre 

The Calling's "Wherever You Will Go" is 

huge for us. It defines what the radio sta- 

tion is all about right now. It has the rock 

sound this market desires, but it's not too 

over -the -edge. Five For Fighting's "Super- 

man (It's Not Easy)" continues to be really 

strong for us. We still receive calls asking 

"What song was that ?" about it. We 

are playing the acoustic version of Nickelback's "How You Re- 

mind Me," and it's testing extremely well. It's an undeniable 

hit. Sugar Ray's "When It's Over," Matchbox Twenty's "If 

You're Gone" and Enya's "Only Time" are three songs that 

just won't go away. v "A Thousand Miles," from former North- 

east Pennsylvania resident Vanessa Carlton, seems to be 

doing well for us. It sounds really good on the air, and, since 

she's originally from the area, it's kind of cool to play it. Even though we 

lean to the rock side of the spectrum, LeAnn Rimes' "Can't Fight the Moon- 

light" is doing well for us. It adds summertime tempo and texture to our 9am- 

5pm workday and balances out our playlist. 

Dave Matthews Band's "Where Are You 

Going" (RCA) makes another big step up 

the chart, advancing four positions, to No. 16 

... Kroeger & Scott's "Hero" (Roadrunner /Co- 

lumbia/IDJMG) continues to make Spider -Man 

leaps and moves 21 -18* ... Creed's "One Last 

Breath" (Wind -up) moves 29 -27` ... The top 

five remain relatively steady, with Jimmy Eat World's "The Middle" moving 5- 

4* ... Debuting: Moby's "We Are All Made of Stars" (V2) ... At AC, Josh Groban 

cracks the top five with "To Where You Are" (143 /Reprise), which moves 8 -5* 

... Hall & Oates' "Do It for Love" (BMG /Heritage) moves 18 -16*, up 280 plays 

... Luther Vandross' "I'd Rather" (J) is up 247 plays ... Debuting: Elton John's 

"Original Sin" (Rocket/Universal) and Barry Manilow's "They Dancel" (Con- 

cord) ... Sheryl Crow's "Soak Up the Sun" (A &M /Interscope) is No. 1 at Hot 

AC and moves 25 -20* at AC. 

-Kid Kelly, AC/Hot AC Editor 

ARTIST: Natalie Imbruglia 

LABEL: RCA 

By KID KELLY /AC -HOT AC EDITOR 

Natalie Jane Imbruglia was born on Feb. 

4, 1975. She grew up in the coastal Aus- 

tralia to of Berkleyvale, just outside Sydney. 

At the age of 2 she began to dance, and at 

age 13 she became interested in singing and 
asked her parents to allow her to take voice 

lessons. At the urging of her school's music 

teacher, Natalie's request was granted. 
When Natalie was 15, she moved to Sydney 

to attend acting school, and at 16 she received 

a big break (if you want to call it that). After 
agreeing to dye her hair black to better re- 

semble a Hawaiian teen, she got the part of the 

Pineapple Princess in a Japanese chewing - 
gum commercial. Natalie went on to tape three 
more commercials before trying out for a two - 
week role in an Australian TV soap opera, 
Neighbours, which was also popular in Eu- 

rope. She nailed the role of Beth, a character 
who quickly became extremely popular, and 
ended up playing the role for two years instead 

of the two weeks she'd signed up for. 

By 1994, at age 19, Natalie had had enough 
of life as a soap star and moved to London, 
where she eventually started writing songs. 
Though she'd never really written songs be- 

fore and wasn't sure she'd be taken seriously 

TELL US WHAT 
YOU THINK! 

Share your opinion 
about this column - go to 

www.radioandrecords.com and 
click the Message Boards button. 

twit 

Natalie lmbruglia 

she knew in her heart that was what she had 

to do. 

At this pivotal point in her life Natalie met 

Anne Barret, who would eventually become 
her manager. After the two became fast friends, 

they spent the six months putting together a 

demo. A bit of scouting, and Natalie was 
quickly signed to RCA, where she's remained 
ever since. 

Natalie's first release, "Tom," rose quickly 
up the charts. In the singer's opinion, that was 
because "Tom" appeals to people of a variety 
of backgrounds. Natalie's latest LP, White Lil- 

ies Island, has that same appeal, and so did the 
first single from the album, "Wrong Impres- 
sion." The rest of the tunes on the LP, from 
"Hurricane" to "Sunlight," are also 100% 
Natalie. 

In case you're curious about what this suc- 

cessful- songwriter can be found doing now that 

she's achieved her place in TV and recording 
history: You can find her at home, avoiding the 

glam and the spotlight, preferring to drink cof- 
fee, write letters to friends and enjoy the peace 
and quiet. And why not? When you've arrived, 
there's no need to keep proving it. 

I N T R O D U C I N G 
ECHO - FREE 
M O N I T O R I N G 
EVERYWHERE 

WE SLASHED THE DELAY 
TO KEEP TALENT HAPPY 
WHEREVER THEY ARE. 

NEW PUNCH AND PRESENCE 
MAKE THE BEST SOUNDING 
PROCESSOR EVEN BETTER. 

ORBAN OPTIMOD FM 8400 y 2.0 
ALREADY OWN 8400? UPGRADE FOR FREE FROM FTP.ORBAN.COM 

Orban /CRL Systems, Inc. 1 1525 S. Alvarado St. I San Leandro CA 94577 USA 
Tel: 1.510.351.3500 I Fax: 1.510.351.0500 I email: custserv@orban.com I web: www.orban.com 

www.americanradiohistory.com

www.americanradiohistory.com


68 

j7FotAC Top 40 
June 7, 2002 

°IEEEK 

1 0 
2 2 

3 0 
5 

4 5 

6 6 

8 7 

7 8 

9 0 
15 0 
10 11 

11 12 

12 13 

14 14 

13 15 

20 

17 

21 0 
19 0 
18 20 

16 21 

23 ® 
22 23 

26 

24 25 

25 26 

29 

27 28 

30 

28 m 
31 ® 
34 

33 33 

36 

32 35 

35 36 

(Debut) ® 
39 

40 m 
38 40 

ARTIST TITLE LABELIS. 

SHERYL CROW Soak Up The Sun (A &M /Interscope) 

CALLING Wherever You Will Go (RCA) 

VANESSA CARLTON A Thousand Miles (A &M /Interscope) 

JIMMY EAT WORLD The Middle (DreamWorks) 

GOO GOO DOLLS Here Is Gone (Warner Bros.) 

NICKELBACK How You Remind Me (Roadrunner /IDJMG) 

PUDDLE OF MUDD Blurry (Fla wless/Geffen/Interscope) 

MICHELLE BRANCH All You Wanted (Maverick/WB) 

JOHN MAYER No Such Thing (Aware /Columbia) 

AVRIL LAVIGNE Complicated (Arista) 

TRAIN Drops Of Jupiter (Tell Me) (Columbia) 

ALANIS MORISSETTE Hands Clean (Maverick/Reprise) 

JEWEL Standing Still (Atlantic) 

DEFAULT Wasting My Time (TVT) 

CREED My Sacrifice (Wind -up) 

DAVE MATTHEWS BAND Where Are You Going (RCA) 

NO DOUBT Hella Good (Interscope) 

C. KROEGER F /J. SCOTT Hero (Roadrunner /Columbia/IDJMG) 

PINK Don't Let Me Get Me (Arista) 

FIVE FOR FIGHTING Easy Tonight (Aware /Columbia) 

LINKIN PARK In The End (Warner Bros.) 

CALLING Adrienne (RCA) 

SHAKIRA Underneath Your Clothes (Epic) 

THE CORRS When The Stars Go Blue (143 /Lava/Atlantic) 

RUBYHORSE Sparkle (Island/IDJMG) 

LENNY KRAVITZ Stillness Of Heart (Virgin) 

CREED One Last Breath (Wind -up) 

DISHWALLA Somewhere In The Middle (Immergent) 

DROPLINE Fly Away From Here (...Day) (143 /Reprise) 

NICKELBACK Too Bad (Roadrunner /IDJMG) 

JACK JOHNSON Flake (Enjoy /Universal) 

ENRIQUE IGLESIAS Escape (Interscope) 

MEREDITH BROOKS Shine (Gold Circle) 

COUNTING CROWS American Girls (Geffer,Jlnterscope) 

CELINE DION A New Day Has Come (Epic) 

COURSE OF NATURE Caught In The Sun (Lava/Atlantic) 

MOBY We Are All Made Of Stars (V2) 

FAMILIAR 48 The Question (MCA) 

ABANDONED POOLS Remedy (Extacy) 

KYLIE MINOGUE Can't Get You Out Of My Head (Capitol) 
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1125 

1104 

955 
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GROSS 
IMPRESSIONS 

(DO, 

358791 

318046 

304712 

289483 

283289 

247470 

240374 

251264 

235624 

188903 

169173 

180775 

161692 

161643 

136862 

156312 

127143 

131042 

87078 

106694 

83995 

92132 

65016 

101760 

81442 

74421 

57966 

48943 

64711 

40660 

79080 

64335 

41746 

72120 

49571 

28529 

52932 

33026 

34529 

24011 

WEEKS ON 

CHART 

15 

37 

14 

12 

13 

31 

19 

21 

16 

8 

65 

21 

33 

15 

30 

3 

6 

4 

7 

12 

17 

6 

5 

5 

5 

11 

2 

4 

3 

4 

4 

4 

4 

2 

15 

3 

1 

2 

2 

12 

TOTAL STATIONS 
ADDS 

87/0 

88/0 

86/0 

81/1 

84/0 

78/0 

73/0 

79/0 

86/0 

79/10 

83/0 

70/0 

73/0 

54/0 

72/0 

74/3 

48/1 

67/11 

31/0 

66/0 

32/0 

64/0 

44/0 

58/5 

54/1 

45/0 

50/8 

41/1 

53/3 

28/0 

36/2 

14/2 

40/0 

38/5 

31/0 

22/0 

32/3 

29/0 

27/3 

23/0 

Most Added® 
www.rradds.com 

ARTIST" ' - - ADDS 

C. KROEGER F /J. SCOTT Hero (Roadrunner /Columbia/IDJMG) 11 

ALANIS MORISSETTE Precious Illusions (MavericWReprise) 11 

AVRIL LAVIGNE Complicated (Arista) 10 

REMY ZERO Perfect Memory (I'll...) (Elektra/EEG) 10 

CREED One Last Breath (Wind -up) 8 

SHEILA NICHOLLS Faith (EssexgirUHollywood) 7 

OUR LADY PEACE Somewhere Out There (Columbia) 7 

DIRTY VEGAS Days Go By (Capitol) 6 

THE CORRS When The Stars Go Blue (143/Lava/Atlantic) 5 

COUNTING CROWS American Girls (Geffen/lnterscope) 5 

Most Increased 
Plays 

TOTAL 

PLAY 
ARTIST ' .;BEL(S( INCREASE 

DAVE MATTHEWS BAND Where Are You Going (RCA) +275 

C. KROEGER F /J. SCOTT Hero (Rcladmnner,Columbi,4DJMG) +259 

ALANIS MORISSETTE Precous Illusions (Maverick/Reprise) +158 

NO DOUBT Hella Good (Interscope) +155 

CREED One Last Breath (Wind -up) +152 

DIRTY VEGAS Days Go By (Capitol) +140 

JIMMY EAT WORLD The Middle (DreamWorks) +133 

AVRIL LAVIGNE Complicated (Arista) +110 

MOBY We Are All Made Of Stars (V2) +109 

DROPLINE Fly Away From Here (...Day) (143 /Reprise) +98 

Most Played 
Recurrents 

TOTAL 

ARTIST TITLE LABEL(S) PLAYS 

LIFEHOUSE Hanging By A Moment (DreamWorks) 1445 

FIVE FOR FIGHTING Superman... (Aware/Columbia) 1433 

STAIND Its Been Awhile (Flip/Elektra/EEG) 993 

PINK Get The Party Started (Arista) 954 

DAVE MATTHEWS BAND The Space Between (RCA) 906 

DIDO Thankyou (Arista) 904 

3 DOORS DOWN Be Like That (Republic/Universal) 902 

SUGAR RAY When It's Over (Lava/Atlantic) 826 

UNCLE KRACKER Follow Me (Top Dog/Lava/Atlantic) 825 

INCUBUS Drive (Immortal/Epic) 782 

MATCHBOX TWENTY If You're Gone (Lava/Atlantic) 773 

ENYA Only Time (Reprise) 750 

U2 Beautiful Day (Interscope) 745 

NELLY FURTADO I'm Like A Bird (DreamWorks) 726 

SMASH MOUTH I'm A Believer (Interscope) 718 

89 Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
5/26-6/1. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed 

first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to RBA by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to-week increases 
in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from 
the Arbitron Company (copyright 2002. The Arbitron Company). (C) 2002, R8 R. Inc. 

R &R Station Playlists have moved to the web. 
See all of our monitored reporters at 

www.radioandrecords.com. 

OWN YOUR EVENTS 
if no one can see your signs, do they know who staged the event? Make sure you claim 

ownership at all your events with cost -effective, disposable plastic banners. 

1 -800- 231 -6074 

-We print your logo using up to four spot colors. - Perfect for concerts, events and giveaways. - Packaged on a roll and easy to use. 

-Up to 3' High and 6' Wide - Weather- resistant - Durable 

P.O. Box 750250 Houston, Texas 77275 -0250 r 

Tel 713/507 -4200 Fax 713/5074295 
S r 

riPreefindustries. corn www. reefindustries. cor i 
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VARISTAR 98òn 

1st Week of rota 
23 Spins'. 

Top 10 phones! 

Most Added! 
New This Week! 

WTH1X - Chicago WVRV - St. Louis WWMX - Baltimore WTIC - Hartford 
KCDU - Monterey KLLY - Bakersfield WMXL - Lexington 

Already On 

KYSR - Los Angeles WPTE - Norfolk WKZN - New Orleans 

WRMF - West Palm Beach WVTI - Grand Rapids WJLK - Monmouth 

And many more quality stations! 
)I 

#1 Requested on 
`"r ' 1j OVEN FRESH 

muchmus c use 

Performed "FAITH" On The Late Show With Craig Kilborne June 4th 

"Sheila delivers a unique, alternative, accessible song with Faith, it was the female record with the right edge we've peen looking for!" 
- Mary Ellen Kachinske / Program Manager - WTMX 

Produced by Glen Ballard 
HOLLYWOOD 
RECORDS )1OO Hollywood Records. Inc. 

..,..n.........K. .. 
shcllanicholls.cow 

essex9lrl.cow 
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(ïiflThMllsic. Cilm 
Ill 11FIII11ltil 

America's Best Testing Hot AC Songs 12+ 
For The Week Ending 6/7/02. 

Artist Title (Label) TW LW Familiarity Burn ID Familiarity Burn 

JIMMY EAT WORLD The Middle(Dream Works) 4.26 4.24 90% 23% 4.26 88% 23% 

CHAD KROEGER F /JOSEY SCOTT Hero (Roadrunner /Columbia /IDJMG) 4.16 4.18 69% 10% 4.21 69% 8% 

DEFAULT Wasting My Time(TVT) 4.14 4.02 87% 24% 4.23 87% 22% 

GOO GOO DOLLS Here Is Gone(WarnerBros.) 4.12 4.17 88% 17% 4.16 87% 19/ 
JOHN MAYER No Such Thing(A ware/Columbia) 4.11 3.98 67 % 13% 4.12 700/ 12 % 

NICKELBACK Too Bad (Roadrunner /IDJMG) 4.10 4.03 83% 18 % 4.21 83% 15% 

CALLING Wherever You Will Go(RCA) 4.08 4.00 96 % 44% 4.17 96% 44 % 

VANESSA CARLTON A Thousand Miles (A &M /Interscope) 4.07 4.02 87% 26% 4.06 88/ 29% 

LIFEHOUSE Hanging By A Moment(DreamWorks) 4.07 3.98 98 % 51 % 4.09 99% 54% 

MICHELLE BRANCH All You Wanted (Maverick/WB) 4.06 4.05 89% 26% 4.00 87% 29% 

AVRIL LAVIGNE Complicated(Arista) 4.03 4.03 59 % 7% 4.11 59% 5% 

THE CALLING Adrienne(RCA) 3.99 3.89 64% 9% 4.04 60% 7% 

LINKIN PARK In The End (Warner Bros.) 3.98 3.95 95% 48% 4.08 94% 46% 

NICKELBACK How You Remind Me(Roadrunner / IDJMG) 3.97 3.84 98% 55% 4.10 98% 54°/o 

PUDDLE OF MUDD Blurry (Flawless /Geffen /Interscope) 3.93 3.92 94% 42 3.99 94°/o 42 % 

DAVE MATTHEWS BAND Where Are You Going(RCA) 3.90 3.95 61% 10% 3.94 67°/o 10 % 

TRAIN Drops Of Jupiter (Tell Me)(Columbia) 3.88 3.78 97% 56% 3.97 97% 57% 

FIVE FOR FIGHTING Superman (It's Not Easy)(Aware /Columbia) 3.78 3.67 95% 51% 3.70 96% 53% 

PINK Don't Let Me Get Me(Arista) 3.76 3.72 88% 34% 3.84 86% 30% 

CREED One Last Breath(Wind -up) 3.75 59% 13% 3.67 61°/o 15% 

DISHWALLA Somewhere In The Middle(Immergent) 3.74 3.74 43% 6% 3.84 47% 6% 

FIVE FOR FIGHTING Easy Tonight(A ware/Columbia) 3.72 3.76 66% 18% 3.76 64% 16% 

CREED My Sacrifice (Wind-up) 3.65 3.53 99% 55 3.54 99% 58% 

SHERYL CROW Soak Up The Sun(A &M /Interscope) 3.65 3.64 88% 28% 3.60 90% 31% 

ALANIS MORISSETTE Hands Clean (Maverick/Reprise) 3.62 3.56 91% 35% 3.70 91% 31% 

NO DOUBT Hella Good (Interscope) 3.57 3.62 83% 29% 3.76 84 % 25 % 

JEWEL Standing Still(Atlantic) 3.55 3.48 91% 46% 3.64 91% 42% 

CORRS F/ BONO When The Stars Go Blue(143 /Lava/Atlantic) 3.54 44% 8% 3.68 43% 6% 

LENNY KRAVITZ Stillness Of Heart(Virgin) 3.40 3.35 73 % 23% 3.54 72% 19% 

SHAKIRA Underneath Your Clothes(Epic) 3.27 3.30 87% 41% 3.32 86% 38% 

Total sample size is 669 respondents. Total averagefavorability estimates are based on a scale of 1 -5. (1= dislike very much, 5 =like very much). Total familiarity 
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the 

song. Sample composition is based on persons 12.. TO = Target Demo (Females 18 -34). Persons are screened via the Internet. Once passed, they can take the 
music test based on their format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions 
of participants on the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system is available for local radio stations by calling 
4818/377 -5300. RateTheMusic.com data is provided by Mediabase Research, A division of Premiere Radio Networks. 

Indicator 
Most Added® 

ALANIS MORISSETTE Precious Illusions (Maverick/Peprise) 

COUNTING CROWS American Girls (Gellen/Interscope) 

REMY ZERO Perfect Memory (I'll...) (Elektra/EEG) 

AVRIL LAVIGNE Complicated (Arista) 

AURORA Dreaming (Groovilicious/Strictly Rhythm) 

CUBIC FEET In My Room (Meteor) 

DIRTY VEGAS Days Go By (Capitol) 

New & Active 
DIRTY VEGAS Days Go By (Capitol) 
Total Plays: 318. Total Stations: 17. Adds: 6 

UNWRITTEN LAW Seein' Red (Interscope) 
Total Plays: 279, Total Stations: 18, Adds: 1 

ALANIS MORISSETTE Precious Illusions (Maverick Reprise) 
Total Plays: 277, Total Stations: 34. Adds: 11 

SEVEN AND THE SUN Walk With Me (Atlantic) 
Total Plays: 257, Total Stations: 26, Adds: 3 

311 Amber (Volcano) 
Total Plays: 189. Total Stations: 18, Adds: 3 

ZOO STORY Star (3:33 Music Group) 
Total Plays: 152, Total Stations: 19, Adds: 2 

AEROSMITH Girls Of Summer (Columbia) 
Total Plays: 138, Total Stations: 15, Adds: 2 

OUR LADY PEACE Somewhere Out There (Columbia) 
Total Plays: 137, Total Stations: 16, Adds: 7 

CAROLYN DAWN JOHNSON So Complicated (Arista) 
Total Plays: 117, Total Stations: 14, Adds: 3 

AURORA UK Dreaming (Groovilicious /Strictly Rhythm) 
Total Plays: 117, Total Stations: 14, Adds: 1 

Songs ranked by total plays 
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CAROL ARCHER 
archer @rad ioandrecords. com 

Stand Up To the Competition 
A few suggestions for reprioritizing resources 

By Paul Goldstein, 

VP /Programming, KKSF /San Francisco 

hills went down my spine in 1972 when I first heard Jack McCoy's famous "Last Contest" 
promos on KCBQ. The contest blew out one -third of San Diego's phone lines when the 
"secret number" was announced. All the elements of KCBQ sang, creating a style and 

personality that penetrated the mass consciousness. All the money the station invested in its prod- 
uct came sparkling through the speakers, and KCBQ had enormous impact on people's lives. 

Radio was integral to peo- 
ple's lives then, but today, at 

a time when radio listening is 

declining, our industry is 

turning away from the very 
ingredients responsible for 
growing and sustaining it: 
programming creativity, in- 
novation and research. 

Radio -industry analyst 
Jim Duncan says that radio- 
listening levels in the 1990s Paul 
declined by 12 %, a figure he 

described as "historically, a huge de- 

crease." But if you think 12% is huge, 

you haven't seen anything yet. We 

may soon lose listeners at a faster rate 

than ever to a variety of compelling 
attractions that are chipping away at 

the time people spend kith radio. 

Increased Competition 

One key factor should be cause for 
immediate concern: New technology 
is spreading at an ever -increasing rate. 

Broadcast Architecture VP /Program- 
ming Rad Messick and I discussed 
this recently, and he pointed out that 

it took 20 years for the price of VCRs 
to fall below $100 but less than three 

years for DVD players to drop to that 

same price. How long will it take for 
the price of satellite radio receivers to 

range to a nge that the masses can af- 
ford? 

More than 100,000 people have 
subscribed to XM Satellite Radio. 
And, while there are copyright issues 

with Internet radio, they will eventu- 
ally be ironed out. How long will it 
take for Internet radio to reach auto- 
mobiles? It's proliferating in offices 
and workplaces where DSL and oth- 
er high -speed connections abound, 
enabling better quality for large num- 
bers of new listeners. 

Cell phones, which will become 
another source of music distribution 
and are already a distraction from ra- 

dio listening, and portable MP3 play- 
ers, which didn't exist on a mass scale 

just a few years ago, are everywhere 
today. 

And new technologies aren't the 
only things vying for our listeners. 
While commercial radio saw a big lis- 
tening decline from 1989 to 1998, 

according to Duncan, public 
radio's average quarter -hour 

audience more than doubled. 

The biggest gains for public 
radio came from Smooth 
Jazz stations: The level of 
sharing increased to 27% 
from 1995 to 1999. 

The way our success is 

measured by Arbitron will 
also change dramatically 

Goldstein with the rollout of the Porta- 

ble People Meter. As con- 
sultant Mike McVay said in the May 
17 issue of R &R, "Everything will 
have to sound good, and the station 
will have to be the best it can be." 

Proactive Solutions 

So what's new in the radio business 

as this increased competition erodes 

our time spent listening? We've in- 
creased spotloads, decreased mar- 
keting and research budgets and made 

significant staff cuts. Unless these cuts 

are reversed, radio will continue to 
experience a rapid and precipitous 
decline in market share. 

Our most important resource is 

people, when it comes to generating 
new, original ideas for content. We 

also need powerful marketing to stay 

top -of -mind and to bring in new lis- 
teners to replace the ones we'll lose 

to churn and frequent research to 
make sure we're staying in touch with 
and responding to our listeners. 

It will be argued that these chang- 

es aren't hurting the product, but 
that's not the point. In the face of ad- 

versity from outside our industry, 
shouldn't we be building more value 

into the product of our radio stations? 
Knowing that today's upper man- 

agement is focused on short-term 
quarterly revenues and that we may 

not get the above- mentioned resourc- 

es, we must consider what we, the 

programmers, marketers, air talent 
and management of Smooth Jazz ra- 

dio stations, can do proactively, right 
now. Here are some ideas. 

Form marketing partnerships. In 

the face of marketing cutbacks, we 
need to find other ways to get our call 
letters in front of tens of thousands of 
people. This can be accomplished via 

creative marketing partnerships with 
retailers that have abundant locations. 
Tasteful, attractive point -of- purchase 

displays in Starbucks are an example 

of the type of POP displays we can 

build. We'd drive traffic to these 
stores by selling our station's sampler 

CD, offering trip -a -day contest regis- 
tration, etc. 

At KKSF, we joined forces with the 

San Francisco Chronicle and Exam- 
iner for an annual deal that put us in 

both papers, including full -color large 

ads eight times a week, in exchange 

for a very fair amount of airtime. 

We've increased 

spotloads, decreased 

marketing and research 

budgets and made 

significant staff cuts. 

Unless these cuts are 

reversed, radio will 
continue to see a rapid 

and precipitous decline 

in market share. 

Get free TV coverage. Many 
Smooth Jazz stations put on yearly free 

concerts. We need to build a compo- 
nent into these events that will 
guarantee that the nightly news cam- 

eras show up. To what charity is your 
station connected? Insist that it have a 

major star show up at the event. If you 

plan far enough in advance, this should 

be doable, especially in major markets. 

This is another area where we and 

our colleagues at record labels can 

work more closely together. If we 
have a relationship with a local TV 
station's magazine show, when a char- 

ismatic artist is in town for a show, we 

might have the TV station conduct the 

artist interview in our banner- draped, 

logo-painted studios. 

WJJZ /Philadelphia MD Joe Proke collected white rocks on the beach on 

the big island of Hawaii, loaded them into his rental car and drove up 
to the Lava-covered slopes of Kailauwea to create this unusual form of 
outdoor marketing. 

Premiere new music to increase 
on -air excitement. Former AOR con- 

sultant and current XM Radio Chief 
Programming Officer Lee Abrams 
used to recommend that the AOR sta- 

tions he consulted premiere new 
music. We should do the same thing, 
using promos to build tune -in and ex- 

citement. Why not announce the pre- 

mieres from bigger -name artists to 
appropriate local press? How about 
getting the artist to voice a short pro- 

mo (less than IO seconds) inviting 
listeners to tune in for the premiere? 

Whether it's regular or occasional 
premieres, the result will be a height- 
ened perception that your station is 

important. Premieres lend an element 
of unpredictability that can give sta- 

tions an added spark and help create 

forward momentum. If we don't get 

excited about new music, how will 
our audience? 

Develop stronger partnerships 
with labels in order to build super- 
stars. On -air, we do a good job of 
bragging about our artists. We need to 

continue to make them sound like the 

most important people on earth. To 

build superstars, we might enter a 

joint venture with record labels to 
generate local and national press. 

When we hired Ramsey Lewis to 
host the morning show at WNUA/ 
Chicago, he was a GRP artist (he still 
is). Together, WNUA and GRP hired 
a powerful public relations firm that 

generated a wealth of local Chicago 
and national press. WNUA's sales 

department made full use of the one- 
sheets and videos that resulted from 
this campaign. Would it make sense 

to form a coalition of Smooth Jazz sta- 

tions and record labels to hire a PR 

firm to get our artists and call letters 
in the press on a regular basis? 

Many of us have full -color e-mail 
newsletters. While labels are doing a 

much better job of getting Vanity Fair - 
quality photos of their artists, we need 

more. The more we put stunningly 
attractive artist photos in front of our 
listeners, the better chance we have to 

make artists unique to Smooth Jazz 

more important to our listeners. 

Improve the quality of commer- 
cials. While I've heard some ex- 

traordinary locally produced commer- 

cials, too often this element, which 
accounts for almost 25% of our pro- 
gramming, is at best uninspired and at 

worst offensive or abrasive. As an in- 

dustry, we can and must do better. 
Commercials on Smooth Jazz radio 
should sound like an elegant film 
looks. We should be as proud of the 

commercials we air as we are of our 
music and air talent. 

In response to the television indus- 
try's growing concern with digital 
video recorders, which allow viewers 
to easily edit out commercials, one 
savvy product manager for Best Buy 
suggested, `It's going to force us to 

put advertisements out there that peo- 
ple are actually going to choose to 
watch." One simple tactic that can 

have great impact is less copy. 

When you want to make a point to 

your friend, child, wife or husband, do 

you talk fast and try to jam in as many 
thoughts as possible, or do you slow 
down, choose your words carefully 
and take your time in a relaxed way? 

Consider establishing a maximum 
number of words for spots. 

Fight hard to secure marketing 
dollars. Generate a chart for your GM 
that shows the correlation between 
marketing and ratings, illustrating 
that, when you marketed, ratings went 

up, and when you didn't, they went 
down. Ask which would be worse: 
revenues lost in Q4 due to lower 
spring ratings from marketing cut- 
backs in Q2 or spending money in Q2 
to ensure solid ratings in the spring 
book. Enlist your GM as an ally in- 
stead of thinking of him as the person 
who delivers bad news about your 
budgets. 

Get a piece of the sales training 
budget for motivational seminars 
for air talent. Listeners can feel the 

difference between air talent who are 

engaged and inspired and those who 
are lackluster. In the same way that 
GSMs, while themselves responsible 
for motivating their staffs, have the 

resource of sales training experts and 

motivational speakers, so should PDs 

for their airstaffs. I'd love to have a 

legendary producer like Chuck B lore 

address my staff. 
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Most Increased 
Plays 

ART ST- ADDS 

NORMAN BROWN Just Chillin (Warner Bros.) 13 

GERALD ALBRIGHT Ain't No Stoppin' (GRPNMG) 8 

SPECIAL EFX Cruise Control (Shanachie) 5 

LARRY CARLTON Morning Magic (Warner Bros.) 4 

JOE MCBRIDE Woke Up This Morning (Heads Up) 3 

JONATHAN BUTLER Wake Up (Warner Bros.) 3 

SADE Somebody Already Broke My... (Epic) 3 

EDGE GROOVE Slam Dunk (Warner Bros.) 3 

STEVE OLIVER High Noon (Native Language) 3 

ARTIST TITLE LABEL(S) 

TOTAL 

PLAY 
INCREASE 

LARRY CARLTON Morning Magic (Warner Bros.) +95 

JOE MCBRIDE Woke Up This Morning (Heads Up) +80 

SPECIAL EFX Cruise Control (Shanachie) +73 

GERALD ALBRIGHT Ain't No Stoppin' (GRPNMG) +71 

LUTHER VANDROSS I'd Rather (J) +47 

ALFONZO BLACKWELL Funky Shuffle (Shanachie) +42 

BONEY JAMES RPM (Warner Bros.) +38 

JOE SAMPLE X Marks The Spot (PRA/GRPNMG) +38 

JONATHAN BUTLER Wake Up (Warner Bros.) +37 

PETER WHITE Bueno Funk (Columbia) +36 

Most Played 
Recurrents 

Most Added® 
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EL 
LAST THIS 

Smooth Jazz Top 30 
e June 7, 2002 

ARTIST TITLE LABEL ¡S, 
TOTAL 
PLAYS 

IOO) 

I- GROSS WEEKS ON TOTAL STATIONS/ 
PLAYS IMPRESSIONS CHART ADDS 

1 1 JEFF GOLUB Cut The Cake (GRPNMG) 863 -23 126738 16 41/0 

2 2 JIMMY SOMMERS Lowdown (Higher Octave) 783 -47 108155 19 38/0 

3 0 PETER WHITE Bueno Funk (Columbia) 765 +36 116647 12 40/0 

4 0 CRAIG CHAQUICO Luminosa (Higher Octave) 717 +28 104365 8 40/0 

5 0 ALFONZO BLACKWELL Funky Shuffle (Shanachie) 671 +42 96929 23 35/0 

7 0 BONEY JAMES RPM (Warner Bros.) 619 +38 94553 9 39/0 

8 0 NORAH JONES Don't Know Why (Blue Note) 574 +4 61322 7 37/1 

9 8 PIECES OF A DREAM Night Vision (Heads Up) 514 -27 78002 25 30/0 

6 9 DAVID BENOIT Snap! (GRPNMG) 495 -105 56986 21 32/0 

14 m JOYCE COOLING Daddy-0 (GRPNMG) 485 +35 62989 10 38/0 

11 0 BOZ SCAGGS Miss Riddle (Virgin) 475 +10 39606 14 30/0 

12 ® CELINE DION A New Day Has Come (Epic) 467 +2 54110 15 30/0 

13 ® STEVE COLE So Into You (Atlantic) 463 +8 81455 12 38/0 

16 0 JOE SAMPLE X Marks The Spot (PRA/GRPNMG) 443 +38 61027 4 38/1 

10 15 GREGG KARUKAS Night Shift (N- Coded) 419 -62 43738 27 27/0 

15 16 RICHARD ELLIOT Shotgun (GRPNMG) 413 -20 63518 13 32/0 

17 m DOWN TO THE BONE Electra Glide (GRPNMG) 396 +4 68954 6 36/2 

18 0 BRAXTON BROTHERS Whenever I See You (Peak) 390 +8 59540 9 36/0 

19 0 KIM WATERS In The House (Shanachie) 359 +4 68581 5 33/2 

20 0 BRIAN CULBERTSON Without Your Love (Warner Bros.) 345 +12 44052 4 36/2 

22 ® DAVID LANZ That Smile (Decca) 282 +11 27942 12 24/0 

24 ® KEVIN TONEY Passion Dance (Shanachie) 259 +10 42660 12 22/0 

27 ® LARRY CARLTON Morning Magic (Warner Bros.) 252 +95 43902 2 28/4 

25 m ENYA Only Time (Reprise) 227 +4 16139 14 15/0 

23 25 KIRK WHALUM I Try (Warner Bros.) 221 -41 18924 19 19/0 

30 m SPECIAL EFX Cruise Control (Shanachie) 214 +73 32550 2 25/5 

26 ® CHRIS BOTTI Through An Open Window (Columbia) 205 +15 20713 7 21/2 

29 m DIANA KRALL S'Wonderful (VerveNMG) 162 +14 6760 2 10/0 

'Debut> Ie LUTHER VANDROSS I'd Rather (J) 151 +47 21213 1 12/2 

28 30 ACOUSTIC ALCHEMY Tuff Puzzle (Higher Octave) 138 -12 7057 2 16/2 

42 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of 5/26 -6/1. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are 

tied in total plays. the song with the most stations is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds 

officially reported to R&R by each report ng station. Most Increased Plays lists the songs with the greatest week -to -week increases in total plays. Gross Impressions equals Average 

Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from the Arbitron Company (copyright 2002, The Arbitron 

Company). (C) 2002. R &R, Inc. 

New & Active 
JOE MCBRIDE Woke Up This Morning (Heads Up) 
Total Plays: 131. Total Stations: 16, Adds: 3 

SHILTS Your Place Or Mine (Higher Octave) 
Total Plays: 130, Total Stations: 10, Adds: 0 

GREG ADAMS Roadhouse (Ripa) 
Total Plays: 120, Total Stations: 11, Adds: 2 

3RD FORCE I Believe In You (Higher Octave) 
Total Plays: 118, Total Stations: 15, Adds: 1 

WILL DOWNING I Can't Help It (GRPNMG) 
Total Plays: 116, Total Stations: 8, Adds: 1 

SADE Somebody Already Broke My... (Epic) 
Total Plays: 106, Total Stations: 10, Adds: 3 

WARREN HILL September Morning (Narada) 
Total Plays: 103, Total Stations: 9, Adds: 0 

GERALD ALBRIGHT Ain't No Stoppin' (GRPNMG) 
Total Plays: 102, Total Stations: 20, Adds: 8 

REMY SHAND Take A Message (Motown) 
Total Plays: 93. Total Stations: 7, Adds: 0 

PAUL HARDCASTLE Desire (Trippin "n Rhythm) 
Total Plays: 83. Total Stations: 9, Adds: 0 

Songs ranked by total plays 

ARTIST "- _ LASEL(S) 

TOTAL 

PLAYS 

MARC ANTOINE On The Strip (GRPNMG) 276 

ERIC MARIENTHAL Lefty's Lounge (Peak) 245 

SADE Lovers Rock (Epic) 166 

CHUCK LOEB Pocket Change (Shanachie) 160 

LARRY CARLTON Deep Into It (Warner Bros.) 142 

KEN NAVARRO So Fine (Shanachie) 122 

L. RITENOUR W/G. ALBRIGHT Jammin' (GRPNMG) 100 

DIANA KRALL The Look Of Love (VerveNMG) 92 

JEFF LORBER Ain't Nobody (Samson/Gold Circle) 80 

STING Fragile (A &M/Interscope) 76 

GERALD VEASLEY Do I Do (Heads Up) 76 

SPYRO GYRA Feelin' Fine (Heads Up) 75 

BRIAN CULBERTSON All About You (Atlantic/WB) 62 

PETER WHITE Turn It Out (Columbia) 61 

JOYCE COOLING Mm -Mm Good (GRPNMG) 51 

CHRIS BOTTI Streets Ahead (Columbia) 50 

KIM WATERS Until Dawn (Shanachie) 49 

WAYMAN TISDALE Can't Hide Love (Atlantic) 48 

DIDO Thankyou (Arista) 47 

ALICIA KEYS Fallin' (J) 44 

FATTBURGER Evil Ways (Shanachie) 41 

HILiSBiRO 

www. hillszz. corn 

D-04.. River 
FEATURING Everette Harp 

IMPACT DATE: 

JUNE 17TH 
NATIONAL PROMOTION: 

Ashton Consulting Jack Ashton 805.564.8335 ahstonconsults @aol.com 

Hillsboro Jazz Kyle Quigley 615.383.5535 ext.136 kyleq @hillsboro.com 
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Well, here I am, going on the record to say I 

just fell in love with Norah Jones - again. 
Check out Norah's vocal on the Charlie Hunter 

track More Than This," just released by Blue 
Note on a two -disc compilation titled Chill Out. 
It perfectly showcases the unique beauty and 

V th ¡, distinctive textures of Norah's voice on a won - 
derful tune written by Bryan Ferry, and it's 

Rob Singleton $ even got a little more oomph than Norah's 
own CD. Yes, we're already playing "Don't 
Know Why," but this track goes on the air 
immediately. a "Wake Up" is the name of 

the new Jonathan Butler single, and it's also what I'd like to say to 
the Smooth Jazz programmers who haven't yet been captivated by 
Jonathan's enormous talent. Wake up! Now that his new label, 
Warner Bros., has teamed him with superproducer Paul Brown, 
he'll hopefully get the Smooth Jazz airplay his talent deserves. "Wake 
Up" is a perfect blend of Paul Brown's format ears and Jonathan's 
great guitar playing, with a dash of African roots thrown in for 
spice. f, Somebody alert the jazz police: Joe McBride has ordered 

up a hit from The Sopranos! Joe's new instrumental version of the Sopranos theme, 
"Woke Up This Morning," will definitely have you tapping with the rhythm (unless you'd 
prefer to be swimming with the fishes). For a fun addition to your morning show, check 
out Joe's vocal version. I know it's getting harder and harder to break a new artist 
in this format, but check out the Stanley B release "All for Love." He's a very talented 
keyboard artist whose youthful energy and contemporary feel remind me of Brian 
Culbertson, but with a different melodic flavor. We're playing a semivocal, "Don't I Know 
You," which features the voice of Anita Pointer. For an instrumental, try "This Is B." 

Asst. PD/MD, KJZY/ 

Santa Rosa, CA 

Jeff Golub holds the top slot yet again, with air- 
play on 100% of the panel. "Cut the Cake" (GRP/ 

VMG) has BO more plays than the track that follows 
at No. 2 , Jimmy Sommers' "Lowdown" (Higher Oc- 
tave). The rest of the top five - indeed, most of the 
chart - shows little movement, which makes the ex- 

ceptions even more notable ... Boney James' 
"RPM" (Warner Bros.) bumps 7.6', and Norah 
Jones' "Don't Know Why" (Blue Note) edges up 8- 
7", but Joyce Cooling's "Daddy -O" (GRPNMG) 
gains four positions, rising 14.10'. The week's Most 
Increased track, with a 95 -play gain, Larry Carlton's "Morning Magic" (blamer Bros.), eams 
a four -point jump, 27 -23' ... The season is definitely heating up as the first day of summer 
nears, but Norman Brown is "Just Chillin "' (Warner Bros.) on the elegant debut track from 
his forthcoming album of the same name. Thirteen reporters - including WNUA/Chicago, 
KOAI/Dallas, WJJZJPhiladelphia, WLVE/Miami, WJZZJANanta and KIFM /San Diego - 
welcome Brown's delectable refreshment, which qualifies the track as No. 1 Most Added 
... Gerald Albright claims No. 2 Most Added as "Ain't No Stoppinm ( GRPNMG) earns 
eight new adds, such as WNWV /Cleveland and KCIY/Kansas City, and gains 71 plays ... 
Among a number of enticing new releases, be sure to check out Julia Fordham's duet 
with India.Arie, "Concrete Love" (Vanguard). We are very proud that Fordham will kick off 
the Smooth Jazz festivities at R &R Convention 2002 with her performance at the June 14 

session "Ratings: The Golden Egg." Hillsboro artist Mark Douthh will play the following 
day at "Rate -a- Record, Rate -a- Wine," plus we have a surprise or two in the works. 

- Carol Archer, Smooth Jazz Editor 

Reporters 
Stations and their adds listed alphabetically by market 

WZMR /Albany, NY 
PO: Tim Durkee 
MD: Pele Logan 

KRQS /Albuquerque, NM 
PO: Paul Lavoie 
MD: Jeff Young 

Alds 

KNIK/Anchorage, AK 
OM: Aaron Wallender 
PO: J.J. Michaels 
MO: Jennifer Summers 

WJZZ/Atlanta, GA 
PO/MD: Nick Francis 

KSMJ/Bakersfield, CA 
PO/MO: Chris Townshend 

CPU 'Be eve 

WNUA/Chicago, IL 
PO: Bob Beaks 
APO /MD: Carl Anderson 

WNWV/Cleveland, OH 
PD /MO: Bernie Kimble 

WJZA/Columbus, OH 
OM /PD /MD: Bill Harman 
APD: Gary Wolter 

KOAI/Dallas -R. Worth, TX 
PO: Maxine Todd 

APO/MD: Bret Michael 

KJCD/Denver- Boulder, CO 
PD/MD: Steve Williams 

V r. P .r'PS nu' 

KVJZ/Des Moines, IA 
PD: Mike Blakemore 
MD: Becky Taylor 

WVMV/Detroit, MI 
PD: Tom Sleeker 
MD: Sandy Kovach 

KüIZ/Eugene, OR 
PO: Chris Crowley 

1"5'+r.se" 
COVA 7, ,: aave -,:.cr 
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w,m: 
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KEZUFresno, CA 
PD/MD: J. Weidenheimer 

WYJZAndianapolis, IN 

PD /MO: Carl Frye 

KCIY/Kansas City, MO 
P0: Mark Edwards 
MO: Michelle Chase 

KTWV/Los Angeles, CA 
PD: Chris Brodie 
APD /M0: Ralph Stewart 

WJZN/Memphis. TN 
PD: Norm Miller 

WLVE/Miami, FL 
PD'. Rich McMillan 

WJZI/Milwaukee. WI 
Interim PO'. Steve Scott 

KSBR/Mission Viejo, CA 

OM. PD: Terry Wedel 

MO. Logan Parris 

KRVR/Modesto. CA 

PO'. Jam Bryan 
MD. Doug Wulff 

WOCDMew York, NY 
OM: John Mullen 
PD/MD: Charley Connolly 

WJCD/Nodolk, VA 
MO: Larry Hollowell 

WLOQ/Orlando, FL 
Po: Dave Kash 
M0: Patricia James 

10,,MAA BROWN 

WJJZ/Philadelphia, PA 

OM: Anne Gress 
PO: Michael Toni 

Joe Proke 

KYOTIPhoenis, AZ 
PD: Shaun Holly 

APO /MD: Greg Morgan 

KJZSATeno, NV 
PO: Jay Davis 

WJZV/Aichmond, VA 

OM /PD: Tommy Fleming 

OGEGR00vS-5.:- 
r'DE-Dorawc' 

KSSJ/Sacramento, CA 

PD: Lee Hanson 
APO: Ken Jones 

WSSM/St. Louis, MO 
OM'. Mark Edwards 
PD'. David Myers 

KBZN/Salt Lake City, UT 
PO /MD: Rob Riesen 

KIFM/San Diego, CA 

PO'. Mike Vasque: 
APD,MO: Kelly Cole 

KKSF/San Francisco. CA 

PD. Paul Goldstein 
APD MO Samantha Wiedmann 

KMGQ/Santa Barbara, CA 

PD: Mark De Anda 
APOMD. Steve Bauer 

KJZY /Santa Rosa, CA 
PO- Gordan Zlat 
APD MD. Rob Singleton 

KWJZ/Seattle- Tacoma. WA 
PO: Carol Handley 

MO: Dianna Rose 

WEIB /Springfield, MA 

PD Ben Casey 
too Darrel Cutting 

WSIT/Tampa, FL 

OM /PD: Ross Block 
M0: Kathy Curtis 

WJZW/Washington, DC 

PO /MD: Kenny King 

JRN /(Jones NAC)/National 
PD: Steve Hibbard 
MD: Cheri Marquart 

42 Total Reporters 

41 Current Playlists 

Did Not Report, Playlist Frozen (1): 
KOASe as Vegas. NV 

OURPLAY 
Fourplay will be "Rollin" on 

June 17! 

CD on your desk now 

Contact: Dave Einstein RCA Victor Group (212)930 -4485 or 
All That Jazz (310)395 -6995 bluebird RCAVICTOR 

=ISM 
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CYNDEE MAXWELL 
max @radioandrecords. corn 

R &R Convention 2001 
A rocker's primer to the big event 

Multiple radio formats, exclusive record -company studies, Clive Davis, Steven Tyler and 
a whole lotta wine - it's almost too much to fathom. But R &R Convention 2002 prom 
ises to be another spectacular gathering of some of the industry's brightest people, collec- 

tively united to foster a stronger radio and recording community. And, in the case of the R &R 
Jacobs Media Rock Summit, guest speakers from outside our industry will share their knowledge 
as well (see the sidebar for more details). 

While we've managed to schedule 

Rock and Alternative format sessions 

at separate times for those who wish 
to attend both, I'd still encourage you 
to review the entire R&R Convention 
agenda. The format editors here al- 
ways deliver amazing star power and 

surprises. Nevertheless, for those who 
want a down -and -dirty cheat sheet, 

here are the Rock "must see" conven- 

tion events for this year. 

Wednesday, June 12 

I 2-6pm - Registration opens. 

Sponsored by Parade magazine. 

4-6pm - "R&R Exclusive: The 

Ultimate Record Buyer Study II." 
Sponsored by MIS, Mediabase and 

Premiere Radio Networks. Presented 

by Edison Media Research's Larry 
Rosin and Jayne Charneski. 

What is on the minds of America's 
music consumers? Artist loyalty, 
downloading, video impact and other 

hot -button issues will be examined at 

this exclusive session commissioned 
by R &R for Convention 2002. Last 

year's research identified The Red Hot 
Chili Peppers as the hottest group on 

the radio. With their next album not too 

far off, will the band hold on to that 

honor? R &R and Edison Media prom- 

ise to deliver a results -based session of 
critical information for both record 
company and radio executives. 

6-8pm - The AWRT Genii Ra- 

dio Awards Show, featuring a perfor- 
mance by Sophie B. Hawkins. 

All convention attendees are wel- 
come to attend this legendary awards 

show commemorating women who 
excel in the radio business. This 
year's honoree is Edie Hilliard, Pres- 

ident/C00 ofJones Radio Networks. 
Off -site events include a perfor- 

mance by Marah at the Troubador 

Thursday, June 13 

9:30am -12pm - Jacobs Media 
Private Client Meetings (see sidebar). 

12:15- 1:45pm -R &R Industry 
Achievement Awards Lunch for Ac- 
tive Rock and Alternative. 

A lunch ticket is required for ad- 

mission. Sponsored by Locomotive 
Music, this lunch party features a per- 

formance by Medication and the hi- 
larious emceeing of RCA's Bill Burrs 
and DreamWorks' Matt Smith. 

2- 5:30pm -R &R Jacobs Media 

Rock Summit (see sidebar). 

RRconvention:2002 

6-8pm - Opening Cocktail Party. 

A celebration of Southern California 
radio at the Aqua Star Pool & Grifi s 
Restaurant. 

9 -11pm - Club R &R perfor- 
mance by The Violent Femmes, spon- 

sored by Rhino Records. 

Off -site events include a Univer- 
sal Records party, a Wind -up show- 

case with Seether at the Whisky and 

a Volcano showcase with (hed) pe at 

the Key Club. 

Friday, June 14 

9-11 am - General session, spon- 

sored by McClusky & Associates: 
"Radio: State of the Industry," mod- 
erated by R&R Publisher /CEO Erica 
Farber. Panelists include Jefferson -Pi- 
lot President Clarke Brown, Emmis 
President Rick Cummings, AOL In- 
teractive President Jim de Castro and 

Clear Channel Radio CEO Randy 
Michaels. 

The R &R National Industry 
Achievement Awards will also be pre- 

sented. 

"Clive Davis in the Morning!" fea- 

turing performances by J Records art- 

ists Mario and Monica. 
11:30am -Ipm - Alternative: 

"Fourth Annual Rate -a- Record. "* 
Sponsored by Atlantic Records. 

I:15- 2:45pm - Alternative Be. 

Active Rock: "Lessons Learned - 
The Mentors Panel." A mentor has 

long been identified as an esteemed 

educator or counselor who bestows his 

or her education and experience upon 

a worthy, aspiring student, often re- 

ferred to as the novice or protégé. The 

overwhelming positive feedback about 

recent R &R Rock and Alternative col- 

umns on this topic underscored the 

value of mentors in our industry. It 
takes extra time and effort to guide, 

teach and advise others, and not every- 

one has the heart for mentoring. This 

panel will explore the vital role of men- 

tors in our industry. 

Moderated by Pollack Media 
Group's Jeff Pollack. Panelists in- 
clude WNNX /Atlanta PD Leslie 
Fram, WLZR/Milwaukee PD Keith 
Hastings, KRXQ /Sacramento Station 

Manager Curtiss Johnson and CMT/ 
MTV's Brian Philips (formerly of 
WNNX/Atlanta). 

3:30 -5pm - Rock/Active Rock: 
"Second Annual Rate -a- Record *, 
Rate -a- Wine," featuring the wines of 
Del Dotto Vineyards. 

It's back by popular demand! We 

will be alternating between listening 
to and rating new music and tasting 
and rating the fabulous wines of Napa 

Valley's Del Dotto Vineyards. Once 
again, we'll use Broadcast Architec- 
ture's MixMaster ratings device to 

help us keep track of the scores. Del 
Dotto Wine Educator Ryan Waugh 
will present six different wines. Sign 

up for the Del Dotto mailing list or 

purchase your favorite wine after the 

session and have it shipped to your 
home or office. 

Wine sponsor panelists include 
Roadrunner's Mark Abramson, Elek- 
tra's George Cappellini, Volcano's 
Warren Christensen, DreamWorks' 
Laura Curtin, Reprise's Raymond 
McGlamery and Warner Brothers' 
Mike Rittberg. Radio panelists in- 
clude WCPR/Biloxi, MS's Mitch Cry; 
KIOZ/San Diego Asst. PD/MD Sha- 

non Leder; and WXTB/Tampa PD 
Rick Schmidt. 

The R &R Industry Achievement 
Awards in Rock will also be present- 

ed. 

5- 6:30pm - General Session: 
"An Afternoon With Aerosmith's 
Steven Tyler." 

5-7pm - Reprise's "Rockaholics 
Anonymous." A I 2-track program 
featuring new music from Disturbed 
and Filter. 

7 -l0pm - National Music Mar- 
keting Hospitality Suite, Oakhurst 
Room, West Lobby Level. 

Off -site events include a show- 
case with Kevin Martin (formerly of 
Candlebox) and Magna -Fi at the Vi- 
per Room. 

Saturday, June 15 

10- 11:15am - "Arbitron's PPM 

vs. the Diary: Station -by- Station Re- 

sults." 

Continued on Page 77 

Jacobs Media Rock Summit 
For the seventh consecutive year, Jacobs Media will host 
its Rock Summit in coordination with the R &R Con- 
vention. The daylong event will be held on Thursday, June 
13, at the Beverly Hilton Hotel in Los Angeles. 

While the Summit was originally intended for Alternative PDs, the 
scope and quality of the sessions has expanded over the years to tar- 
get issues facing all Rock formats and managers - GMs, corporate ex- 
ecutives and promotion directors in Altemative and Active, mainstream 
and Classic Rock. 

As with last year, the morning sessions are reserved for Jacobs 
Media clients only. A laminated ID 
badge will be required for admission. 
Attendees can obtain a badge either rep 

by contacting Jacobs Media directly RI O CK 
or by visiting the 2002 Rock Summit 

9 U M M 

section of its website. The afternoon 12101012' 
sessions will be open to all R &R Con- 
vention attendees. 

The Jacobs Media Rock Summit earned its highly respected reputa- 
tion because of its consistent focus on delivering the highest quality 
speakers and presentations for attendees. While industry budgets are 
tight and convention attendance is closely scrutinized, if you can only at- 
tend one conference this year, this one promises to afford you the most 
bang for your buck. 

The 2002 Rock Summit is a "must go" event because it's the only op- 
portunity for programmers, managers, group heads and executives to 
gather and discuss the challenges and opportunities that lie ahead. Ja- 
cobs Media points out that we don't ask you to attend the Summit to 

socialize; the mission is to tackle key industry issues head -on and to 
make sure that, when your plane lands back in your home market, you've 
got actionable ideas that you can quickly implement to improve your sta- 
tion's ratings, brand and reverue positions. 

Summit Agenda 

9:30- 10:30am: Edison Media Research. Jayne Charneski will be 
sharing specific data for Rock and Alternative formats from the compa- 
ny's upcoming "2002 Record Buyer's Study." 

10:30- 11:30am: Joel Spainhour of eShots. eShots is an exciting new 
e -mail database company that uses digital photography and a little "fan- 
tasy" to quickly grow a station's e-mail database. Many stations' data- 
bases have either stalled or are growing by only a few hundred people 
at a time. eShots is revolutionary concept that provides clients with the 
opportunity to grow their databases by thousands in just a few days. For 
stations that sponsor music festivals, concerts and other events that are 
heavily attended by Pl s, this is the perfect application for utilizing the 
power of station fans to recruit thousands of new customers. 

11:30am- 12:15pm: Ben McConnell, Wabash & Lake. Wabash & Lake 
is a Chicago-based marketing company that consults major corpo-ations 
like Campbell's Soup, Eli Lilly and Procter & Gamble. It has developed 
programs that will enable radio companies to rapidly and cost -effectively 
ramp up the size of their database with unique promotional approaches. 

The company calls this "evangelist marketing" - using existing data- 

bases to bring more members into the fold - and the concepts will be 

featured in McConnell's upcoming book, Creating Customer Evangelists: 
How Loyal Customers Become a Volunteer Sales Force. As stations have 
grown their databases, many are still at a loss as to use them effective- 
ly, which is why this private client session will be so valuable. Refer to 

Jim Kerr's May 10, 2002 Alternative column in R &R for more insight. 
12:15- 1:45pm: The Second Annual R &R Alternative and Active Rock 

Awards Luncheon. Luncheon tickets are required. 
2 -3pm: Andrew Hill, author of Be Quick but Don't Hurry. Hill is a 

former basketball player who was part of the UCLA championship teams 
in the '60s. He is also a former programming head of CBS Television 
and produced hits like Dr. Quinn: Medicine Woman and Walker: Texas 

Ranger. After several years apart from legendary UCLA coach John 
Wooden, Hill reconnected with him and wrote a book about the lessons 
he learned from his mentor. He will share these lessons with our group 
and apply them to our industry. Check out the May 10, 2002 Rock col- 
umn in R &R for more information. 

3-4pm: Executive Roundtable. Leading executives from our industry dis- 

cuss the major challenges facing radio today. Panelists including Emmis 
Communications' Rick Cummings, Journal Broadcast Group's Car Gard- 
ner, Entercom's Deborah Kane and R &R Publisher /CEO Erica Farber. 

4:00- 4:45pm: Chris Ackerman, Coleman Research, Rock and Alter- 
native findings from Coleman's new FACT with TSL Max music -testing 

approach will be revealed, focusing on the similarities and differences in 

music preferences between the Active Rock and Alternative formals. This 

will be a significant presentation for radio programmers, as well as record 

companies. 
4:45- 5:30pm: Scott Musgrave, Arbitron, As the results of the first Por- 

table People Meter test become available, Arbitron will share how the 
testing is progressing and discuss what the PPM is and, more impor- 

tantly, how the radio programming landscape will be altered when it is 

rolled out in the coming years. 

Agenda subject to change. 
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mrid r wrqL a,rLJ 91LIIT Produced by Steve Eve its Mixed by Rich W 11 Management John Reese and Paul Gomez 
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19 New Early Adds 
WQBK KFRQ KLPX W 

Already On & Spltning Early At 
WRIF WLZR WLZX WRUF A4ZR and over 20 more 

LOCOBA2OOKA Tour starting in Milwauk /Summerfest 6/27 
IN 

é July 16 .f 

Contact Jimmy Dames at M TISTdirect Records 3231634 -4010 
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WEEK WEEK ARTIST TITLE L4BEL(S 

3 0 CHAD KROEGER F /JOSEY SCOTT Hero (Roadrunner /Columbia/IDJMG)734 

1 2 PUDDLE OF MUDD Blurry (Flawless/Geffen/Interscope) 706 

2 3 NICKELBACK Too Bad (Roadrunner /IDJMG) 693 

4 4 TOMMY LEE Hold Me Down (MCA) 661 

6 0 CREED One Last Breath (Wind -up) 621 

5 6 RUSH One Little Victory (Anthem /Atlantic) 555 

9 0 PUDDLE OF MUDD Drift & Die (Flawless/Geffen/Interscope) 554 

7 8 GODSMACK I Stand Alone (Republic /Universal) 528 

8 0 DEFAULT Wasting My Time (TVT) 489 

10 0 STAIND For You (Flip/Elektra/EEG) 458 

11 0 JERRY CANTRELL Anger Rising (Roadrunner /IDJMG) 433 

12 0 DEFAULT Deny (TVT) 403 

13 13 NICKELBACK How You Remind Me (Roadrunner /IDJMG) 377 

16 0 AEROSMITH Girls Of Summer (Columbia) 338 

14 15 LINKIN PARK In The End (Warner Bros.) 333 

¡Debut> 0 RED HOT CHILI PEPPERS By The Way (Warner Bros.) 327 

18 m PAPA ROACH She Loves Me Not (DreamWorks) 291 

15 18 KORN Here To Stay (Immortal /Epic) 285 

17 ROB ZOMBIE Never Gonna Stop (The Red...) (Geffen/Interscope) 275 

19 20 EARSHOT Get Away (Warner Bros.) 233 

22 0 STAIND Epiphany (Flip /Elektra/EEG) 216 

23 ® HOOBASTANK Running Away (Island /IDJMG) 214 

20 23 SYSTEM OF A DOWN Toxicity (American/Columbia) 201 

28 m COURSE OF NATURE Wall Of Shame (Lava/Atlantic) 195 

27 0 KID ROCK You Never Met A Motherf "er... (Top Dog / Lava/Atlantic) 194 

26 0 AUDIOVENTThe Energy (Atlantic) 193 

30 0 TOOL Parabola (Volcano) 184 

25 28 INCUBUS Warning (Immortal/Epic) 182 

24 29 G00 G00 DOLLS Here Is Gone (Warner Bros.) 162 

29 30 P.O.D. Boom (Atlantic) 161 

Rock Top 30 
June 7, 2002 

TOTAL 
PLAYS 

, I - GROSS WEEKS ON TOTAL STATIONS/ 
PLAYS IMPRESSIONS CHART ADDS 

(00) 

+30 63154 7 39/0 

-84 66143 31 37/0 

-16 62177 27 32/0 

-19 51961 12 36/0 

+41 51901 8 36/0 

-42 42479 9 34/0 

+71 50244 7 33/0 

-10 48661 18 27/0 

0 50970 38 34/0 

+12 45726 23 24/0 

+25 38549 7 32/1 

+7 37022 9 32/3 

-16 40751 45 36/0 

+65 31137 2 28/4 

-8 31758 35 23/0 

+327 38942 1 34/15 

+31 20191 3 26/0 

-23 21284 11 22/0 

+2 17964 19 15/0 

-8 16372 9 22/0 

+17 16868 5 22/1 

+16 15631 4 21/2 

-6 15319 7 11/0 

+22 13341 2 22/1 

+19 17494 3 18/3 

+9 15889 4 22/2 

+21 14255 6 19/1 

-11 11926 4 23/1 

-33 14262 12 10/0 

-5 11894 2 13/1 

40 Rock reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
5/26.6/1. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed 
first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week increases 
in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from 
the Arbitran Company (copyright 2002. The Arbitron Company). (C) 2002, R &R, Inc. 

New & Active 
TRUST COMPANY Downfall (Interscope) 
Total Plays: 146. Total Stations: 17, Adds:1 

BAD COMPANY Joe Fabulous (Sanctuary/SRG) 
Total Plays: 145, Total Stations: 13, Adds: 0 

GREENWHEEL Shelter (Island /IDJMG) 
Total Plays: 94, Total Stations: 15, Adds:1 

CLARKS Hey You (Razor & Tie) 
Total Plays: 92, Total Stations: 12. Adds: 2 

UNION UNDERGROUND Across The Nation (Portrait/Columbia) 
Total Plays: 91. Total Stations: 9. Adds: 0 

JIMMY EAT WORLD The Middle (DreamWorks) 
Total Plays: 91, Total Stations: 4, Adds: 0 

OUR LADY PEACE Somewhere Out There (Columbia) 
Total Plays: 89. Total Stations: 13, Adds:1 

3RD STRIKE No Light (Hollywood) 
Total Plays: 84, Total Stations: 10, Adds:1 

SWITCHED Inside (ImmortaWirgin) 
Total Plays: 75, Total Stations: 7, Adds: 1 

MEDICATION Inside (Locomotive) 
Total Plays: 72, Total Stations: 9. Adds: 0 

Songs ranked by total plays 

Most Added® 
www.rradds.corn 

ARTIST :ABEL:S, ADDS 

ROBERT PLANT Darkness. Darkness (Universal) 21 

RED HOT CHILI PEPPERS By The Way (Warner Bros.) 15 

SYSTEM OF A DOWN Aerials (American/Columbia) 9 

AEROSMITH Girls Of Summer (Columbia) 4 

EPIDEMIC Walk Away (Elektra/EEG) 4 

DEFAULT Deny (TVT) 3 

KID ROCK You Never Met A... (Top Dog/Lava/Atlartic) 3 

MAD AT GRAVITY Walk Away (ARTISTdirect) 3 

RUSH Secret Touch (Atlantic) 3 

Most Increased 
Plays 

ARTIST TITLE LABEL(S) 

TOTAL 
PLAY 

INCREASE 

RED HOT CHILI PEPPERS By The Way (Warner Bros.) +327 

PUDDLE OF MUDO Drift... (Flawless/Geffen /Interscope) +71 

AEROSMITH Girls Of Summer (Columbia) +65 

CREED One Last Breath (Wind -up) +41 

ROBERT PLANT Darkness, Darkness (Universal) +36 

PAPA ROACH She Loves Me Not (DreamWorks) +31 

C. KROEGER F /J. SCOTT Hero (Roadrunner /Columbia/1DJMG) +30 

JERRY CANTRELL Arger Rising (Roadrunner /IDJMG) +25 

ADEMA Freaking Out (Arista) +24 

EPIDEMIC Walk Away (Elektra/EEG) +23 

COURSE OF NATURE Wall Of Shame (Lava/Atlantic) +22 

BAD COMPANY Joe Fabulous (Sanctuary/SRG) +22 

VINES Get Free (Capitol) +22 

Most Played 
Recurrents 

ARTIST TITLE LABEL(S) 
TOTAL 
PLAYS 

CREED My Sacrifice (Wind -up) 293 

STAIND It's Been Awhile (Flip/Elektra/EEG) 269 

PUDDLE OF MUDD Control (Flawless/GeffeMnterscope) 218 

PRIMUS W /OZZY N.I.3. (Divine/Priority) 186 

3 DOORS DOWN Kryptonite (Republic/Universal) 181 

DISTURBED Down With The Sickness (Giant/Reprise) 180 

FUEL Hemorrhage (In My Hands) (Epic) 178 

INCUBUS I Wish You Were Here (Immortal/Epic) 165 

3 DOORS DOWN Loser (Republic/Universal) 157 

COURSE OF NATURE Caught In The Sun (Lava/Atlantic) 139 

GODSMACK Awake ( Republic/Universal) 137 

OZZY OSBOURNE Get Me Through (Epic) 136 

LINKIN PARK One Step Closer (Warner Bros.) 131 

R &R Station Playlists have moved to the web. 
See all of our monitored reporters at 

www.radioandrecords.com. 

Need it fast? No problem. 
Custom Production - Callouts & Montages 

Digital, Clear, Consistent 

- 60,000+ Song Library 

All Formats & International Titles 

On -Time Delivery 

GoIdDisc and HitDiscs 

H&KS 
U N L I M I T E D 

The World's Premier Music Hook Service 

Email: hooks@hooks.com 
www.hooks.com 

FAX: (573)443 -4016 

200 Old 63 South, #103 

Columbia, MO 65201 -6081 

For The Best Auditorium 
Test Hook Tapes 

Bernie Grice 
(573)443-4155 
IN MIN 

www.americanradiohistory.com

www.americanradiohistory.com
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Reporters 
WONE /Akron, 0H' 

PD. TK OGrdy 
APD Tim Daugherty 

KZRR /Albuquerque, NM' 
OrPrag Bill May 
PD: Phil Mahoney 
MO. Rab Brothers 

KZMZ/Alexandria, LA 
PD: Terri Maoung 
MO Pa Clod 

RED h01 CHID WI, 
9AI1D1PIONnl 

WZZO /Allentown, PA 
PD: Robinlee 
MD: Ketjl Moyer 

2 ROBERT RANT -aloness 
I INCUBUS -Warnrg 

KWHUAnchorage. AK 
PD Zany Snider 
MD'. Kathy Mitchell 

WAPUApplelan, WI' 
PV. One Cagaro 

DrMO Cramer 

KLBJ /Austin, TX ' 
OM': Jet. Caed 
MO: lors Lowe 

4 ROBERT PtA01 'Daami 

KIOCBeaumont, TX 
DlrProg: Debbie Wylb 
POND:MkeOayM 

k C PD(, Ikver' 

WKGBiBinghamton, NY 
PO: Jim Fris 
MD Y. Bond 

3140 STRIKE 141" 
MOMENT ilnlQf 

WBUF/Buffalo. NY 
FD Jahn Paul 

4 RED HOT CHI "Way 

1 KID RODL'bw( 

WROK/Canton, OH 
POND ToddDarnMrd 

9 RED JT Crn, 'M1Yry 

2 DEHULT"Dery- 

2 TOOLAraEW' 
I SYSTEM OFADDAII'kW 

EPIDEMIC WK 

WPXCICaIb Cod, MA 
OPk Slew Okra 
PO: Starer Tommie 

18 REO MOT C11111 "Way' 
5 SYSTEMDFADOVM -ioarty' 

WYBB/Charleston, SC 
PORTO: Mike Allen 

I.DA'J'Ai. "lc; 
PCRERI RANI DaDkess 

..CT 99 II laya, 

WKLC/Charleston, WV 
POMD: Mike Rppepon 

RCBEPT P,A',9 Oca' SS 

SYSTEM OF A 0151 Ara' 
SICH "Mme' 

WEBN/Cincinnati, OH 
OM Scott Reinhan 
PO Michel waiter 
MD Rick The Dude" Vae 

MIRK/Columbus, GA 
OM. Brian Waters 

2 31111 STRING -Low 
MROSMITH 'Summer 

ADEl1A "RMVUO 

KNCN/Corpus Christi, TX 
PO : Pauls NewNl 
MD: Monte MaaMM 

3 RED HOT DIU "NW 
1 SYSTEM CF A oDATyleak' 

EPIDEMIC Wk' 

WTUE /Dayton, OH' 
PO Tony Thee 
APO1.10. John BesMY 

RED 'Mf 

KLAOIFI Paso, TX 
PD: lbIM Mr. Marrry 
MONO: arem Gares 

S REO HOT CHILI. 'Way' 
ERDEF.IIC Vati 
JIMNW EAI WORLD "SNCI 
ROBERT PLANT 'CAVA - 
SYSTEMDAOOWNleafs 

WPHD/Elmira- Coming, NY 
GM: George NMIM 
MO: Jr, WWI 

MAD AT GRANT' 'Any" 
JIMMY EAT WORLD -Sate' 
30 SECONDS 2 MARS tatane 
SKr Was" 
waVaR Wolf 

KLOLAIouston. TX 
WPC : Vince R. lards 
MD Steve F105 

WRTT/Huntsville, AL 
OM. Rob Hader 
POTAD: JIrrNO Wood 
I SYSTEM DI A DOWN 'Was 

LMD AT GRAVITY 'Apr 
ROBERT RANT 'Darken 

WRKR/Kalamazoo, MI 
PD: Mike McRelly 
APO/MD: Jay Deacon 

ROBER, RANT -Car...11esi 

RED HOT CHILI 'Wa¡ 
SNCB 'Moi 

WFFX/Louisville, KY 
dA: Mkha LM 
interim MO. Frenk Webb 

Pk TURNER :e 

WOBZMtacon, GA 
MD. Senna Scott 

KFRO/McAllen, TX' 
PO. Ake Duran 
MO'. Keith West 

WCLG/Morgantown, WV 
PD: JeX Miller 
MD: Dave Murdock 

RED HOT CHILI Way' 
A7EMA"Rtakrg' 
JONPOINT-Sgrs- 
ROBERT PJwT'DaMess- 
OCR 0410V PIACI 'Them' 

SYSTEM OF A DOWN "Arab' 
ERDEMnC Wk' 

WDHAMIorristown, NJ 
POAMD: Telle Cari 

9 ROBEP' RM:I Jahres,' 
t ERDEI) C -C,aa 

WR LAO, PEACE'Pen 

WBAB/Nassau- Suffolk, NY 
PD: John Olsen 
MD: Jahn Perse 

3 ROBERT RANI 'Daruless 

WPLRMew Haven, CT 
PO: Jon Green 
MD: Pin Lanky 

ROBERT RA': 

KFZX/Odessa- Midland, TX 
POW. Steve Driscoll 

RED HOT CHILI Se 
VIES Irte' 
ER DE MC WY 
LOLLIPOP LUST KILL "OSease" 

MARAN 'Akai 

KATT/Oklahoma City, OK 
OM. Chrs Baker 
1.10 Jake Daniels 

KEZO/Omaha, NE 
POMO. Bruce Palesi 

KCLB/Palm Springs, CA 
PD1A0. rish Lacy 

WRRX/Pensacola, FL' 
OIWPD: Dan McClintock 

22 REO HOT CHILI Way 
I DEPAt.T 'parti 
1 SW:'O!EC''mde 

CI A D:.1A'hras' 

WWCT/Peoria, IL 
PD: Jame Markley 
MD: Debbie Humer 

DEADLY -Pay' 

$INCH 'Mot 
RYING TIGERS -1W' 
1111MY EAT WORLD Sew 

WMMR/Philadelphia, PA 
PD: Sam nlklnan 
APaTFD: Ken LPMo 

ROMPT RAM Oarmess 

KOKB/Phoenix, AZ 
PO: Joe Bonbiene 
MD: Dock Elks 

P;B;R' PJJ,T 'Darkness' 

WHEB/PBrlsmomh, NH 
POND. Nie Jalees 

WHJY/Providence, RI' 
PO Joe Bevllaryua 
APO: Dote Palmer 
MD: John Lanmw 

16 RED HOT CHIC. -Way' 
13 OFROSMIM -Sommer' 

1 JERRY CANTRELL 'A'gr 
6 3RD STRIO Lyr 
6 POD loon' 

3 CCUPSE Di Wt'UPE- S'are' 

WBBB/Raleigh-Ourham, NC' 
0M' Andy Meyer 

WRXURichmond, VA 
PD JdlnLassman 

r.lo CaseyK,ako,K. 

KCAL/Riverside. CA' 
PD Steve Hoffman 
1.10 1.1J Alatthrnx 

WtìtViR leLyndhxq, VA' 
MD. SW Krunmen 
I HEADSTRONG 'Harder" 
I LOUDERMILK 'Mies' 
1 SYSTEM OF A GOWN "Aeas 

ROBERT RANT Talons- 
RUSH 'Tcork 
1, STONES -M'o e 

WCMF/Rochester, NY' 
PO'. John McCrae 
MD: Dave Kane 

a, se= 
1 :M , EAT 1'.3400Ineet- 
ROBERT RANi'CMAmess- 

WXRX/Roeldom, IL 
PORCi Jis te,. 

SSTEM Of A DOWN 'Awls" 

KBER/Salt Lake City, UT 
OM: Bruce Jahn 
PO: Kelly Nenner 
APOMUS Helen Powers 

KSJO/San Francisco, CA 
OM: Gary ScnxnyRna 
MD. lend Tyler 

aFRCSU'r S -Tie. 

KZOZ/San Luis Obispo, CA 
PO. Donna James 
MO. Jordan Black 

19 AARCN 9E1'IS Bv. 

KXFXBanta Rosa, CA 
PO. Don Ranson 
MO. Reward Freele 

ali OS:' -E Pt. 

KXUS/Springfield. MO 
PD'. Tony Maneo 
MD. IAark AAClan 

WAUX/Syracuse, NY' 
POND: Bob O'Dell 
APO: Daca FlMlrs 

JOE BONAMASSI VnorMni 
5,3151/ OF A 00N11 »ea,' 

WIOT/Toledo. OH 
OM. Cary Pall 

PDPAD Dave Rossi 

3 CKAc-: Ce- 
2 RED HOT CHILI Va, 
I AEPOSMOH Sumo" 

WKLT/Traverse City, MI 
PORAO'. Terri Ray 

KLPX/Tucson, AZ 
POF10. Joas Humer 
APO. Chita 

KMOD/Tulsa, OK' 
POND Rob Hun 

WMZKWausau. WI 
PDMo lack Summers 

WROR/Wilmington, NC 
OM. Jens, Stevens 
APOMo Gregg Stepp 

KATS/Yakima. WA 
OM. Sor. Hams 

10 AUC :.ïF 
LO.c.PCP ,,,Si KILL 36,z5e 

WNCD/Youngstawn, OH 
PO Chrls Pa:nck 

*Monitored Reporters 
60 Total Reporters 

40 Total Monitored 

20 Total Indicator 

R &R Convention 2002 
Continued from Page 74 

Arbitron VP /Radio Programming Services 
Bob Michaels will reveal the Philadelphia results 

in this first public presentation. Radio stations 

have been eagerly waiting for the results of the 

Portable People Meter, and R &R Convention at- 

tendees will receive an exclusive, first -ever 
sneak peek at station -by- station comparisons of 
the PPM vs. the diary. 

I I :30am- I pm - Multiformat panel: "Clus- 
ter Mentality - How to Program Multiple Sta- 

tions Without Losing Your Sanity." 
It's a new world order in radio. Life-in a post - 

consolidation world means fewer people are do- 

ing more. The luxury of one PD programming only 
one station is largely gone. Today, overseeing two, 
three or more stations is the rule rather than the 

exception. Come hear several of the industry's most 

noteworthy PDs who are doing just that compare 

notes on how they've been able to adapt (or not) 
to the rapidly changing radio landscape. 

Co-moderated by R &R Street Talk Daily Edi- 
tor Kevin Carter and Radio Computing Services' 
Tom Zarecki. Panelists include KXJM & KXU 
Portland, OR's Mark Adams; KYLD & KMEU 
San Francisco's Michael Martin; and Emmis/Los 
Angeles VP/Programming Jimmy Steal. 

- 

Aÿ16 /ktr . 

Butch Walker 

I : I 5-2:45pm - Rock/Active Rock: "The 
Artists Panel." 

Without the artists, there would bé no music 

on the radio. But all too often artists are treated 

like a commodity. They have many spokespeo- 

ple - from labels to managers to booking agents - who play vital roles in their careers, but what 

would they want to say on their own behalf? This 
panel will strive to bridge the gap between artists 

and radio. Topics will include how the artists view 
promotions and radio-station competition, their 

thoughts about radio interviews and other insights 

from their own unique per- 

spective. 

Moderated by United Sta- 

tions Radio Networks Exec. 

Producer /Rock Program- 
ming & hardDrive Produc- 

er Rosy Myzal. Panelists in- 
clude David Draiman of Dis- 

turbed, Tommy Lee, and 
Butch Walker, formerly of 
Marvelous 3, now a produc- 
er and solo artist. Tommy Lee 

Disturbed 

"Rate -a- Record " is a service mark of Dick 

Clark Productions. 
Agenda subject to change. 

The seventh annual KISS/San Antonio Dog Classic was held recently. Godsmack's Tommy 

Stewart joined the cause, swinging it for charity. The event benefits the Animal Friends 

Humane Society and KISS Kids, a Christmas gift program for underprivileged children. Seen 

here (l -r) are The Promotion Department's Kenny Ryback, Stewart and KISS PD Kevin Vargas. 

We Have A New Address 
And we're pretty darned excited about it too. For one thing, we didn't have 
to pack any boxes. More important, it's a move that benefits you, our es- 
teemed readers. R &R has launched our brand -new website, and we have 
a new URL to boot. It's www.radioandrecords.com. Among the new fea- 
tures on the site are the top 40 tracks of all R &R monitored reporters. 

R &R's current Internet home, wwwrronline.com, will continue to be 
accessible for a limited time, but you should reset your bookmarks as soon 
as you visit our new site in order to ensure that you don't miss a thing. 

There's another change concurrent with this one, and that's our e-mail 
addresses. My new e -mail address is max@radioandrecords.com. We 
welcome your input on our improvements. 

www.americanradiohistory.com

www.americanradiohistory.com
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June 7, 2002 
ARTIST TITLE LABEL(S) 

TOTAL 
PUYS 

1- 
MAYS 

GROSS 

IMPRESSIONS 

loti 

WEEKS ON 
CHART 

TOTAL STATIONS 

ADDS 

GODSMACK I Stand Alone (Republic /Universal) 1820 -33 167712 18 54/0 

PUDDLE OF MUDD Drift & Die (Fla wless/Geffen/Interscope) 1652 +111 139564 10 56/0 

KORN Here To Stay (Immortal/Epic) 1648 +51 136684 12 56/0 

C. KROEGER F /J. SCOTT Hero (Roadrunner /Columbia/IDJMG) 1460 +48 127502 7 52/0 

SYSTEM OF A DOWN Toxicity (American/Columbia) 1424 +13 109949 22 53/0 

EARSHOT Get Away (Warner Bros.) 1337 +66 107807 15 56/0 

TOMMY LEE Hold Me Down (MCA) 1162 -1 101138 13 50/0 

STAIND For You (Flip/Elektra/EEG) 1096 -75 104087 24 53/0 

PAPA ROACH She Loves Me Not (Dream Works) 1071 +73 87800 5 54/1 

JERRY CANTRELL Anger Rising (Roadrunner /IDJMG) 1027 +56 90553 9 53/0 

CREED One Last Breath (Wind -up) 970 +3 79445 9 48/0 

TOOL Parabola (Volcano) 906 +69 75687 10 55/0 

P.O.D. Boom (Atlantic) 888 +42 66624 8 51/1 

NICKELBACK Too Bad (Roadrunner /IDJMG) 866 -77 62534 27 47/0 

RED HOT CHILI PEPPERS By The Way (Warner Bros.) 833 +833 74410 1 54/11 

DEFAULT Deny (TVT) 812 +24 59419 10 47/2 

3RD STRIKE No Light (Hollywood) 786 +34 59052 12 50/0 

PUDDLE OF MUDD Blurry (Fla wless/Geffen/Interscope) 764 -26 58790 33 52/0 

HOOBASTANK Running Away (Island /IDJMG) 737 +10 57435 9 49/0 

LINKIN PARK In The End (Warner Bros.) 733 -6 59994 39 54/0 

AUDIOVENTThe Energy (Atlantic) 590 +10 44578 6 51/1 

STAIND Epiphany (Flip/Elektra/EEG) 589 +27 52002 7 44/1 

SWITCHED Inside (ImmortalNirgin) 580 +43 46748 10 48/2 

UNION UNDERGROUND Across The Nation (Portrait/Columbia) 524 +24 43805 6 46/1 

TRUST COMPANY Downfall (Interscope) 510 +64 45703 5 51/4 

INCUBUS Warning (Immortal/Epic) 507 +15 44137 8 36/0 

DROWNING POOL Tear Away (Wind -up) 413 -59 39128 17 32/0 

ADEMA Freaking Out (Arista) 389 +92 28833 3 37/3 

FLAW Whole (Republic /Universal) 366 +21 32142 12 38/0 

OUR LADY PEACE Somewhere Out There (Columbia) 358 +32 26057 8 27/2 

COLD Gone Away (Flip /Geffen/Interscope) 302 -26 25270 9 30/0 

KID ROCK You Never Met A Mothert "er... (Top Dog /Lava/Atlantic) 271 -2 32526 5 26/1 

SYSTEM OF A DOWN Aerials (American/Columbia) 262 +72 20949 2 36/25 

LINKIN PARK Runaway (Warner Bros.) 256 +13 31155 11 11/1 

NONPOINT Your Signs (MCA) 244 +59 18681 2 27/4 

RUSH One Little Victory (Anthem /Atlantic) 222 -46 23611 8 16/0 

JIMMY EAT WORLD The Middle (Dream Works) 213 -8 13576 19 13/0 

AEROSMITH Girls Of Summer (Columbia) 208 +38 12337 2 15/0 

DEADSY The Key To Grammercy Park (Elementree/DreamWorks) 203 +9 13163 4 18/0 

HEADSTRONG Swing Harder (RCA) 202 +46 15209 2 24/0 

COURSE OF NATURE Wall Of Shame (Lava/Atlantic) 199 +17 11708 3 21/0 

SOIL Breaking Me Down (J) 188 +31 11368 2 24/3 

DRY CELL Body Crumbles (Warner Bros.) 184 +60 13955 1 26/1 

MEDICATION Inside (Locomotive) 170 +11 12608 4 18/0 

12 STONES Broken (Wind -up) 166 -16 9838 9 18/0 

AARON LEWIS Black (Label/Elektra/EEG) 160 -18 14416 3 5/0 

UNWRITTEN LAW Seein' Red (Interscope) 158 -9 9088 4 5/0 

APEX THEORY Apossibly (Can You Please...) (Dream Works) 157 +8 8997 3 19/1 

GREENWHEEL Shelter (Island/IDJMG) 154 -27 11903 4 17/0 

SEVENDUST Live Again (TVT) 122 -44 9448 15 12/0 

56 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere R 

of 5/26 -6/1. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are 
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most 
increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays 

adio Networks. Songs ranked by total plays for the airplay week 
tied in total plays, the song with the larger increase in plays is 

total number of new adds officially reported to R &R by each 

Increased Plays lists the songs with the greatest week -to -week 
(times 100). Average Quarter Hour Persons used herein with 

permission from the Arbitron Company (copyright 2002, The Arbitron Company). (C) 2002, R&R, Inc. 

4V 
Most Added® 

www.rradds.com 

ARTIST TITLE LABEL(S) ADDS 

SYSTEM OF A DOWN Aerials (American/Columbia) 25 

SINCH Something More (Roadrunner /IDJMG) 17 

EPIDEMIC Walk Away (ElektraEG) 13 

RED HOT CHILI PEPPERS By The Way (Warner Bros.) 11 

VINES Get Free (Capitol) 11 

CHEVELLE The Red (Epic) 7 

HIVES Hate To Say I Told... (Burning/Epitaph/Sire/Reprise) 5 

MAD AT GRAVITY Walk Away (ARTISTdirect) 5 

TRUST COMPANY Downfall (Interscope) 4 

NONPOINT Your Signs (MCA) 4 

FLAW "Whole" 
Top CI Active Rock 

SALES UP 35% 
Scanning over 10,000 a week 
WAAF WLZR KXXR KUFO KEGL 
KUPD WNOR WCCC WJJO and more 

On Ozzfest beginning 7/6 

RePubt,-) RECORDS 

Most Increased 
Plays 

ARTIST TITLE LAEL,S: 

RED HOT CHILI PEPPERS By The Way (Warner Bros.) 

PUDDLE OF MUDD Drift ... (Flawless/Geften/lnterscope) 

ADEMA Freaking Out (Arista) 

PAPA ROACH She Loves Me Not (Dream Works) 

SYSTEM OF A DOWN Aerials ( American/Columbia) 

TOOL Schism (Volcano) 

TOOL Parabola (Volcano) 

EARSHOT Get Away (Warner Bros.) 

TRUST COMPANY Downfall (Interscope) 

DRY CELL Body Crumbles (Warner Bros.) 

NONPOINT Your Signs (MCA) 

TOTAL 

PLAY 

INCREASE 

+833 

+111 

+92 

+73 

+72 

+71 

+69 

+66 

+64 

+60 

+59 

Most Played 
Recurrents 

TOTAL 
ARTIST " " E LABEL(S) PLAYS 

DISTURBED Down With The Sickness (GiantReprise) 728 

ROB ZOMBIE Never Gonna Stop... (Geffen/Interscope) 702 

P.O.D. Youth Of The Nation (Atlantic) 652 

DEFAULT Wasting My Time (71/1) 596 

HOOBASTANK Crawling In The Dark (ISland/IDJMG) 556 

LINKIN PARK Crawling (Warner Bros.) 503 

SYSTEM OF A DOWN Chop Suey ( American/Columbia) 495 

TOOL Schism (Volcano) 486 

P.O.D. Alive (Atlantic) 476 

PUDDLE OF MUDD Control (flawless/Geffen/Interscope) 462 

LINKIN PARK One Step Closer (Warner Bros.) 456 

R &R Station Playlists have moved to the web 
See all of our monitored reporters at 

www.radioandrecords.com. 

Fs "Get Free" 
Already On: 
WAAF KIOZ KXXR KUFO WRIF WZTA WLUM KCAL WKLQ 
WQXA KAZR WRQC WXQR KRTQ WCHZ KTUX WQBK KHTQ 7/16 
+ many others 8/19 

Conan 0' Brien 
Late Night with David Letterman 

BZ 
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Active Rock 
June 7, 2002 

BafelneMusic.cQm 
III IIEBI.tItLSE'" 

79 

America's Best Testing Active Rock Songs 12+ 
For The Week Ending 6/7/02. 

Artist Title (Label) TW LW Familiarity Burn TD Familiarity Burn 

DISTURBED Down With The Sickness(GianUReprise) 4.06 3.98 97% 42% 3.96 98% 46% 

GODSMACK I Stand Alone (Republic /Universal) 4.06 4.12 98% 31% 4.02 99% 32% 

TOOL Parabola(Vo /cano) 4.06 4.06 79% 14% 4.04 85% 1fi/ 
SYSTEM OF A DOWN Toxicity(American /Columbia) 3.99 4.05 95% 32% 3.97 96% 33% 

KORN Here To Stay(lmmortal /Epic) 3.92 4.03 90% 19% 3.92 89% 19% 

CHAD KROEGER F/ JOSEY SCOTT Hero (Roadrunner /Columbia /IDJMG) 3.90 3.83 88% 21% 3.73 89 % 25% 

UNION UNDERGROUND Across The Nation (Portrait/Columbia) 3.89 3.88 540/o 8% 3.86 58% 8% 

JERRY CANTRELL Anger Rising(Roadrunner /IDJMG) 3.89 3.96 67% 9% 3.95 74% 11% 

EARSHOT Get Away(Warner Bros.) 3.87 3.88 69% 14% 3.74 75% 17% 

STAIND For You (Flip /Elektra/EEG) 3.85 3.85 950/ 35% 3.69 96% 39% 

DROWNING POOL Tear Away(Wind -up) 3.84 3.85 83% 23% 3.72 88 % 27% 

STAIND Epiphany(F'ip /Elektra/EEG) 3.81 3.80 82% 20% 3.62 85°% 25% 

PUDDLE OF MUDD Drift & Die(Flawless/Geffen/Interscope) 3.78 3.76 89% 22% 3.68 92°% 24% 

ROB ZOMBIE Never Gonna Stop (The Red, Red Kroovy)(Gelfen/lnterscope) 3.76 3.89 92% 33% 3.75 94% 34% 

PUDDLE OF MUDD Blurry(Flawless /Geffenllnterscope) 3.75 3.75 98°% 51°/0 3.66 99% 52% 
LINKIN PARK In The End(Warner Bros.) 3.74 3.78 99% 55% 3.61 99 °/D 59% 

HOOBASTANK Crawling In The Dark(Island/IDJMG) 3.73 3.75 940/o 42 °/D 3.64 97% 46% 

NICKELBACK Too Bad (Roadrunner /IDJMG) 3.72 3.72 970/ 45% 3.66 99% 45% 

ADEMA Freaking Out(Arista) 3.66 53% 90/0 3.50 57% 13% 

DEFAULT Deny(TVT) 3.60 3.55 68% 17% 3.43 73 % 21% 

SWITCHED Inside(ImmortalNirgin) 3.60 42% 7% 3.51 46% 9% 

INCUBUS Warning (Immortal/Epic) 3.58 3.61 81% 23% 3.41 82% 27% 

DEFAULT Wasting MyTime(TVT) 3.55 3.59 94% 49% 3.44 95% 54% 
PAPA ROACH She Loves Me Not(DreamWorks) 3.48 3.56 71% 15% 3.32 73% 19% 

P.O.D. Youth Of The Nation (Atlantic) 3.47 3.48 98% 54% 3.39 99% 59% 
TOMMY LEE Hold Me Down (MCA) 3.46 3.46 75% 21% 3.47 81% 21% 
3RD STRIKE No Light(Hollywood) 3.46 3.41 55 °/D 14% 3.29 58% 18% 

P.O.D. Boom (Atlantic) 3.39 3.42 83% 24% 3.41 84% 26% 

CREED One Last Breath(Wind -up) 3.33 3.31 84% 31% 3.20 88% 34% 

Total sample size is 702 respondents. Total average favorability estimates are based on a scale of 1 -5. (1= dislike very much, 5 =like very much). 

Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who 

said they are tired of hearing the song. Sample composition is based on persons 12 +. TD = Target Demo (Females 18 -34). Persons are 

screened via the Internet. Once passed, they can take the music test based on their format/music preference. RateTheMusic.com results are not 

meant to replace callout research. The results are intended to show opinions of participants on the Internet only. RateTheMusic is a registered 

trademark of RateTheMusic.com. The RTM system is available for local radio stations by calling 407/523 -7272. RateTheMusic.com data 

is provided by Mediabase Research, A division of Premiere Radio Networks. 

New & Active 
WHITE STRIPES Fell In Love With A Girl (Third ManN2) 
Total Plays: 95, Total Stations: 8, Adds: 0 

VINES Get Free (Capitol) 
Total Plays: 81, Total Stations: 20, Adds: 11 

KITTIE In Winter (Artemis) 
Total Plays: 67, Total Stations: 7, Adds: 0 

JIMMY EAT WORLD Sweetness (Dream Works) 
Total Plays: 66, Total Stations: 7, Adds: 3 

A Nothing (Mammoth/Hollywood) 
Total Plays: 64. Total Stations: 12, Adds: 2 

MUSHROOMHEAD Along The Way (Republic/Universal) 
Total Plays: 53, Total Stations: 7, Adds: 1 

EPIDEMIC Walk Away ( Elektra/EEG) 
Total Plays: 30, Total Stations: 17, Adds: 13 

HIVES Hate To Say I... (Burning /Epitaph/Sire/Reprise) 
Total Plays: 30, Total Stations: 8, Adds: 5 

MAD AT GRAVITY Walk Away (ARTISTdirect) 
Total Plays: 22, Total Stations: 8, Adds: 5 

SINCH Something More (Roadrunner /IDJMG) 
Total Plays: 18, Total Stations: 18, Adds: 17 

Songs ranked by total plays 

Indicator 
Most Added. 

SYSTEM OF A DOWN Aerials (American /Columbia) 

EPIDEMIC Walk Away (Elektra/EEG) 

RED HOT CHILI PEPPERS By The Way (Warner Bros.) 

VINES Get Free (Capitol) 

MAD AT GRAVITY Walk Away (ARTISTdirect) 

SINCH Something More (Roadrunner /IDJMG) 

ADEMA Freaking Out (Arista) 

JIMMY EAT WORLD Sweetness (Dream Works) 

MAGNA -FI Where Did We Go Wrong? (Gold Circle) 
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urth 

Mark Feurie 
PD, WKLQIGrand Rapids 

I'm not an angry young man anymore, 

but, as far as aggressive music goes, the 

new Headstrong is a really good record. 

I've listened to the whole thing several 

times, and I think that it is really well - 

produced. We are trying to bring them 

into the market for a show. If they can pull 

it off live the way they do it on the record, this band could really 

take off. "Adrianna" was a good song, and "Swing Harder" is 

good, but the track that really hooked me was "Do What You 

Feel Like." If you're pissed off, listen to Headstrong! 

The unprecedented 15- consecutive -week 

reign of Godsmack's "I Stand Alone" on 

RateTheMusic.com was toppled by Dis- 

turbed's "Down With the Sickness" this week 

... Any time the subject of recombining the 

Rock and Active Rock panels into one comes 

up, a week like this comes along to remind 

us of the vast differences between the two 

sides. It also underscores the need for each perspective. Look at those adds - 25 for System Of A Down at Active, 21 for Robert Plant at Rock. The two 

roads diverge even further from there: 17 adds for Sinch at Active, 15 for Red 

Hot Chili Peppers at Rock; 13 for Epidemic at Active, nine for System Of A 

Down at Rock; 11 adds each for Red Hot Chili Peppers and The Vines at 

Active, four each for Aerosmith and Epidemic at Rock. It seems clear that, 

for the time being anyway, the two sides of the format continue to play to dif- 

ferent targets ... Finally, it's time for one of my fays, Chevelle, to start getting 

airplay on their brand -new track, "The Red." With a project this good, I don't 

know how bands, managers and labels can sit around and wait for the whole 

retail and marketing picture to fall into place before they can officially work the 

music to radio. This record is crazy good. It makes me mourn my old radio sta- 

tion all over again, because I know we'd be hammering it. In the words of Woody 

Guthrie, "Music has to be more than good. It has to be good for something." 

IMHO, Chevelle fit that description perfectly ... Greenwheel have been slated 

to open for Marah next Wednesday night at the Troubador in Los Angeles, get- 

ting the R &R Convention off to a rocking start ... Check out what KXXR/Min- 

neapolis MD Pablo had to say recently: "No doubt in my mind, Switched were 

easily one of the best bands at 93- XFEST! They kicked that ass front to back. 

I'm looking forward to seeing and hearing more from Switched in the future! 

93X loves Switched!" ... Medication are hitting the road with Coal Chamber 

and American Head Charge. MAX PIX: SEETHER "Fine Again" (Wind -up) 

- Cyndee Maxwell, Active Rock/Rock Editor 

Record Of The Week 
Artist: Lollipop Lust Kill 
Title: My So Called Knife 
Label: Artemis 

The world may never know how many licks it takes to get in- 

side a Tootsie pop, but the guys in Lollipop Lust Kill know the 

kind of licks it takes to get inside the heads of goth -metal fans. 

On their Artemis debut, My So Called Knife, the group slice 'n' dice their way through 

the scene with the devotion of a Mansonite let loose in a Hot Topic. Instead of rap 

ranting, this Lollipop guild carouse their way down the yellow brick road with a de- 

mented, ghoulish group of songs like "Knee Deep in the Dead" and "Like a Disease." 

There's even a vamped -out cover of Depeche Mode's "Personal Jesus." How about 

a little fire, scarecrow? - Frank Correia 

ARTIST: Epidemic 

LABEL: Elektra/EEG 
By FRANK CORREIA /ROCK SPECIALTY EDITOR 

It takes a certain amount of balls to go by a 

single name, especially if you're a singer in 

a rock band. On the one hand, you could be 

world- famous musician -politician Bono. Or 
you could be Falco. Despite the 50/50 shot at 

coolness, Boris, lead singer for new Elektra act 

Epidemic, opted for the singular moniker. 
Luckily, he's got a competent voice and band 

to back it up. 

And if Boris ever runs out of angst, he's got 
plenty of worldly experience to draw upon for 
songwriting inspiration. Born in Holland, he 

first got into the whole music scene with a band 

called Frozen Sun, which garnered a little heat 

in Europe before going supernova. After that 

false start, the singer- songwriter decided to 

decorate his passport with stamps from 
Southeast Asia, North Africa and Central 
America. As many musicians do, he eventually 
landed in Los Angeles, working odd jobs, 
crashing on friend's couches and taking the 

occasional car nap. 

After involving himself with another band 

that didn't take off, Boris finally found what he 

was looking for with drummer Tim Ganard, 

bassist Jimmy McDaniel and guitarist Bruce 

Allan. He instantly clicked with the three 

musicians, who had previously worked together 

in various bands. Originally called American 

Epidemic 

Murder, the group hit the L.A. scene. After a 

year's worth of gigging and various demos, the 

Murder boys signed with Elektra, appropriately 
enough, just before Halloween 2001. 

With the events of9 /I 1, a name change was 

in the cards, and Epidemic were unleashed. And, 
as the name suggests, the band deliver an 

infectious brand of melodic rock for fans who 

value substance over sheen. The radio -friendly 
lead single, "Walk Away," should be a nice 
introduction for listeners as it delivers a muscular 

chorus without the pro -wrestler attitude. The 

punchy guitars and solid bass line of "Catalyst" 
make the song a definite highlight and a potential 
followup single, while "Generic the Norm" 
draws the listener in with riptide guitar lines that 

show the band's desire to stand out from the 

crowd. The group also let their sensitive side 

show with tracks like "Disconnected," which 
sounds Fuel on higher octane. 

Time will tell if Epidemic spreads and Boris 
becomes a rock -star icon along the lines of Bono 

or Sting. As long as he stays away from covering 
"Der Kommissar" or "Rock Me Amadeus," he 

and his band should do just fine. 

20 Specialty Artists Widrop 
June 7, 2002 

1. SUPERJOINT RITUAL (Sanctuary/SRG) "It Takes No Guts," "Ozena" 

2. KILLSWITCH ENGAGE (Roadrunner /IDJMG) "Numbered Days," "Just Barely..." 

3. SKINLAB (Century Media) "Come Get It," "Disturbing The Art..." 

4. BRAND NEW SIN (Now Or Never) "Broken Soul," "SPP" 

5. LOLLIPOP LUST KILL (Artemis) "Like A Disease," "Father" 

6. DANZIG (Spitfire) "Wicked Pussycat," "Black Mass" 

7. HATEBREED (Universal) "I Will Be Heard," "Perseverance" 

8. WWF FORCEABLE ENTRY (Smackdown/Columbia) "Across The Nation," 

9. CANDIRIA (Lakeshore) "Peel The Strip...," "Faction" 

10. COAL CHAMBER (Roadrunner / IOJMG) "Fiend," "Alienate Me" 

11. EARTHTONE 9 (Abstract) "Grind And Click," "Off Kilter" 

12. OTEP (Capitol) "Blood Pigs," "Battle Ready" 

13. SPEEDEALER (Palm) "All The Things...," "Leave Me Alone" 

14. DOWN (Elektra/EEG) "Beautifully Depressed," "The Seed" 

15. AUDIOVENT (Atlantic) "The Energy" 

16. MEDICATION (Locomotive) "Inside," "Something New" 

17. STEP KINGS (Fantastic Plastic) "Nucleus," "3 The Hard Way" 

18. SOILWORK (Nuclear Blast) "Follow The Hollow," "Natural Born Chaos" 

19. MOTORHEAD (Sanctuary/SRG) "Shut Your Mouth," "Voices From The Wa" 

20. SWITCHED (ImmortalNirgin) "Inside," "Anymore" 

Ranked by total number of shows reporting the artist, with titles 
listed in order of most airplay. 
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WHERE 10 WE GO WRONG 
P From the forthcoming album 

BURN OUT THE STARS 

New This Week!! 
KDGE KWOD WNOR KRQC KKND KLEC 
WYBB KTUX WARQ WXSR KIBZ WZZi 
WJSE KXNA WKLT WRBR WPHD 

Strong Phones KXTE Vegas! 
Produced and mixed by Paul bill 

Except "Where Did WE Go Wrong" mixed by Mark Trombino 

wwwtoldtirde.rom www.magna -fi.tom 
2001 Gold:rtle Records, Gold little Entertainment Int., 

52D 3roadway Suite 650, Santa Moni:a. CA 90401 
Gold Circe 
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JIM KERR 
jimkerr @radioandrecords. corn 

A Creative Crisis 
Jeff Pollack on the radio medium in a multimedia landscape 

Pollack Media Group President Jeff Pollack is connected. He is one of the few people 
working in radio who can also say that he's truly a media consultant. He works with 
television, movies, the Internet, record companies and magazines. This gives him a 

unique point of view in looking at entertainment media. In the following interview he offers 
his thoughts on radio's position in the increasingly varied and complex multimedia landscape. 

R &R: What's the major 
challenge that radio is facing 
in the context oftodays many 
media choices? 

JP: Radio is facing a cre- 
ative crisis like never before, 
and it is going to have a ma- 
jor slump unless we reorga- 
nize our priorities. Everyone 
is aware of the increased 
spotloads, decreased listener 
choices from terrestrial radio, 
fewer local morning shows, 
group contesting, cutbacks in resourc- 
es, jobs being eliminated, voicetrack- 
ing, etc. - all of which translate into 
a less valued listening experience for 
the consumers. 

R&R: But has the audience really 
noticed? 

JP: The audience is more aware than 
ever of what happens behind the scenes. 
With the media attention on even small 
aspects of radio and the music business, 
there aren't a lot of secrets. If you've 
been to a focus group lately, you know 
how aware the listeners are of every- 
thing. So, trying to make the audience 
believe that the station they're listening 
to is as compelling as the original live 

and local product is a very hard sell. 

That's why, against the backdrop of the 
new competition coming every day, lis- 

teners - especially younger demos - 
will wander even more than they are 
now. 

There is a mountain of information 
that is often conflicting as to the cur- 
rent health of the radio industry from 
a listener's point of view. However, 
we cannot get away from the fact that 
TSL continues to drop due to a num- 
ber of factors. Most important, it is 

happening because a lot of companies 
have moved away from a product ori- 
entation, resulting in too many aver- 
age- sounding stations. In today's 
competitive media landscape this isn't 
going to do the job. 

A lot of broadcasters may have felt 

that, with less competition in radio, 
there wasn't really the need to reach as 
high simply because "Where is the lis- 

tener going to go, if not to my station?" 
Well, where they're going is to the 
countless other choices for leisure time. 

For example, I was at the Electron- 
ic Entertainment Expo last week, 
which showcases the new video 

Jeff 

games, and it was like at- 
tending a music convention. 
This industry is now a billion 
dollars bigger than the film 
industry, and if you think 
that TSG - time spent gam- 
ing - isn't taking audience 
from a lot of I 2-34 stations, 
you're not paying attention. 
It is impossible to listen to 
the radio while gaming, and 

Pollack there are increasing amounts 
of new leisure activities that 

are incompatible with simultaneous 
radio listening. 

R &R: On the other hand, the ear- 
ly Arbitron Portable People Meter 
results are showing that more people 
use radio than the diary method led 
us to believe. 

JP: Although the early results of 
Arbitron's Portable People Meter 
studies indicate that radio's cume lis- 

tening levels are higher than the dia- 
ry method indicates, radio still faces 
increasing competition from other 
media, and not just the Internet. Digi- 
tal cable TV, specialty newspapers and 
magazines, video, text messaging on 
cell phones and more are competing 
for our listeners' time and attention. 
People have a finite amount of time 
to consume media, but the number of 
choices continues to increase rapidly. 

R &R: We would see that kind of 
effect most sharply in TSL numbers, 

which are dropping, especially among 
younger listeners. 

.W: With regard to younger listeners, 

radio is becoming less relevant to young 
people, but so is every other medium. 
The first problem is the increasing num- 
ber of media choices. The second prob- 
lem is that radio has not done a good 
job of targeting young listeners. No one 
wants to talk about formats that attract 

teens; it's tough enough to get some op- 
erators to agree on formats that target 

I 8-34s. As you know, if it's not 25 -54- 

based, it's a tough sell, in every respect. 

There is already a problem with 
today's I 8-34s, but the real trouble is 

the next generation and the preteens. 
I give a lot of credit to ABC for creat- 
ing Radio Disney as a way to get kids 
interested in listening to the radio. The 
question is, what's next? What do the 
young teens listen to if none of the 
radio stations program to them? We 

run the risk of breaking the habit, sirn- 
ilar to how irrelevant baseball has be- 
come to today's I 8-34-year-old audi- 
ence. 

R&R: Is that a problem that can 

be solved? Radio doesn i seem to want 
to address it. 

JP: There is only one solution to 
stopping the younger base from erod- 
ing, and that is to overdeliver, in terms 
of product. Currently, a majority of 
stations are underdelivering because 
they are not paying enough attention 
to their audience, and this is taking its 

toll. If we are to continue to build or 

sustain brands that will attract the kind 
of loyalty that can weather this kind 
of competition, we need to outperform 
ourselves creatively and overdeliver, 
in terms of what the audience expects. 

R&R: Let's talk about some spe- 

cific media choices. Satellite radio is 

now a reality. How do you think that 
Sirius and XM intend to win over lis- 
teners from traditional radio? 

JP: The primary focus has been in- 

car listening. The problem for these 
services is that they have two benefits 
to sell to the consumer: fewer commer- 
cials and selection. Obviously, lack of 
commercials is an attractive option, but 
it's offset by the monthly subscription 
fee. And not all the channels on either 
service are commercial -free. 

Actually, this is where terrestrial ra- 

dio could be most vulnerable. As I men- 
tioned earlier, the huge spotloads on ter- 

restrial radio are already creating prob- 
lems with reduced TSL. If terrestrial ra- 

dio continues to have enormous spot - 
loads and clutter, the satellite providers 
may have a greater opportunity than 
they would have had just a few years 

ago. Of course, the satellite providers 
will also have to contend with their re- 
ception problems in urban areas. 

The second benefit, selection, is what 

satellite providers have chosen to hang 
their hats on. Multiple channels of vari- 
ous music types and other programming 

are the key benefit to many users. How- 
ever, by definition, this means niche for- 

mats. How big an audience can you 
build by selling tiny niches? 

Also, Sirius and XM have the prob- 
lem of not being able to offer radio stars. 

Until they are able to acquire the rights 
to shows by people like Howard Stem, 

Mancow, Rush Limbaugh, Jim Rome, 

MORE THAN JUST RADIO 

Years ago then -WNNX (99X) /Atlanta PD Brian Philips told me that one 

of the keys to 99X's success was that it was so much more than just a 

radio station: It was a magazine, a feature-rich website, a concert se- 

ries and more. I was reminded of this recently when WPLA /Jackson- 
ville sent me some photos of winners of a contest that was never ac- 

tually promoted on the air. The contest was for a private acoustic per- 

formance from the band Cold and was solely promoted through the 
station's database. The response was overwhelming and proved, once 

again, that radio is more than just what comes out of the speakers. 

Opie & Anthony and others, they won't 
be able to compete with terrestrial sta- 

tions that offer these programs. 

And, of course, the key difficulty 
will be convincing enough people that 

they should pay for something that has 

always been received for free. 

R&R: What about the Internet? The 

Internet's threat to the record industry 
is well -documented. Do you think it is 

a threat to the radio industry? 
JP: The Internet's threat to the mu- 

sic industry is that it provides an alter- 
nate, non -revenue -producing method 
of delivering the music industry's con- 
tent. It's not the same thing with radio. 
but anything that gives listeners new 
options to sample music will ultimate- 
ly have an impact on radio listening. 
Still, while file- sharing is a significant 
problem in terms of raw numbers, there 
are even larger numbers of people who 
don't know how to do it or who don't 
care to go to all the trouble. 

R &R: What about streaming? 

JP: The jury is still out on stream- 
ing. We should find out in a couple of 
weeks how the streaming royalties con- 
troversy will play out. With an appro- 
priate settlement, music radio stations 
will resume streaming their audio over 
the Internet, which will make many 
Internet -only radio stations less unique. 
I understand why the labels and the 
RIAA have issues with fire downloads, 
but they are hurting themselves with 
the absurd fee proposal they are expect- 
ing radio to embrace. 

We don't need to stream to survive, 
but it's a nice option. However, if an 
emerging artist needs every kind of 
exposure, the record companies' forc- 
ing radio to discontinue streaming 
eliminates a major opportunity for new 
music to be heard. This is not clear 
thinking on the record companies' part. 
What we could offer the labels in re- 
turn for an appropriate rate is that we 
add technology to identify every artist 
and song that we are streaming. 

The bottom line is that if a very fa- 

vorable rate is not forthcoming, we 
should just get out of the business of 
streaming. In any event, the numbers 
for Internet radio - both Internet - 
only and terrestrial stations that are 
streaming - are very low. The most 
listened -to station each month has a 
reach comparable to a small -market 
U.S. radio station. 

R &R: Television has had to deal 
with alternate content via cable for 
some time now. What kind of lessons 

can TV teach radio as radio faces a 

future of broadband Internet stations 
and satellite radio? 

JP: There is far more innovation in 

TV than in radio. Shows like Survivor, 
24, The Osbournes, etc., are creating 
excitement and great word of mouth. 
Radio has to make things happen on a 
local and national level that returns the 
focus to radio. TV and radio are fun- 
damentally different, in that the brand 
in TV is the show, not the network car- 
rying it. In radio, the branc has almost 
always been the individual station, al- 
though, with syndication and voice - 
tracking, individual distiictions are 
becoming less and less obvious. Still, 
the important thing for radio is to make 
sure that it maintains its local presence 
and maintains a strong local brand. 

R &R: The future appears to be 
moving toward a true multimedia 
world where content brands achieve 
success and are identified across 
manyforms ofmedia. Today, this kind 
of success is best seen with Oprah 
Winfrey and Martha Stewart, who 
have made successful forays into TV, 

magazines, the Internet and books, 

among other areas. Where does radio 
fit into this type of environment? 

JP: Radio, by definition, is a lo- 
cal brand, so I'm not convinced that 
cross -media strategies wi I ultimate- 
ly be successful. Traditional market- 
ing theory holds that the more you 
extend your brand into other media, 
the more watered -down the brand 
can become. What's going on now is 

that people are betting that there is 

such a strong need for content that it's 
worth watering down the brand in 

order to extend it into fragmented 
markets. Ultimately, I believe that 
new brands will emerge to dominate 
in each medium. 

That doesn't mean that radio can't 
have a presence on the Internet. We 

view websites as an essential part of 
the marketing and promotion of the 
radio station. In fact, there's an expec- 
tation now that any business will have 
a website to provide at least a mini- 
mal amount of information about that 
business, just as everyone expects to 
find any and all businesses in the 
phone book. 
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Alternative Top 50 
June 7, 2002 

ARTIST TITLE LABEL(SI 
TOTAL 
PLAYS 

1- 
PLAYS 

GROSS 
IMPRESSIONS 

CD 

WEEKS ON 

CHART 

TOTAL STATIONS 
ADDS 

CHAD KROEGER F /JOSEY SCOTT Hero (Roadrunner /Columbia/IDJMG)2521 +244 267733 7 71/0 

UNWRITTEN LAW Seein' Red (Interscope) 2116 -173 204493 21 71/0 

KORN Here To Stay (Immortal /Epic) 2101 +34 250616 12 71/0 

PUDDLE OF MUDD Drift & Die (Flawless /Geffen /Interscope) 2066 +116 188107 11 72/0 

STAIND For You (Flip / Elektra/EEG) 2052 +17 201311 23 70/0 

SYSTEM OF A DOWN Toxicity (American/Columbia) 1926 -64 215925 22 63/0 

HOOBASTANK Running Away (Island /IDJMG) 1875 +77 187686 10 74/0 

OUR LADY PEACE Somewhere Out There (Columbia) 1795 +45 169779 9 69/1 

PAPA ROACH She Loves Me Not (DreamWorks) 1776 +118 204148 5 73/1 

INCUBUS Warning (Immortal /Epic) 1715 +127 193373 8 73/2 

JIMMY EAT WORLD The Middle (DreamWorks) 1709 -131 197225 29 66 /0 

P.O.D. Boom (Atlantic) 1585 +99 175478 9 69/0 

RED HOT CHILI PEPPERS By The Way (Warner Bros.) 1493 +1493 211259 1 76/14 

BOX CAR RACER I Feel So (MCA) 1485 +204 170701 6 67/2 

HOOBASTANK Crawling In The Dark (Island /IDJMG) 1440 -134 158153 32 69/0 

PUDDLE OF MUDD Blurry (Flawless/Geffen/Interscope) 1363 -68 149943 32 72/0 

311 Amber (Volcano) 1292 -29 119231 16 53/1 

NICKELBACK Too Bad (Roadrunner /IDJMG) 1161 -149 102809 24 56/0 

EARSHOT Get Away (Warner Bros.) 1156 +30 106035 12 57/1 

JIMMY EAT WORLD Sweetness (DreamWorks) 1138 +222 144841 6 60/8 

CREED One Last Breath (Wind -up) 1116 +44 103232 7 56/0 

GODSMACK I Stand Alone (Republic /Universal) 1113 -22 118188 18 42/0 

HIVES Hate To Say I Told You So (Burning /Epitaph /Sire /Reprise) 1108 +197 149329 5 61/1 

DEFAULT Deny (TVT) 1038 +65 86490 9 55/3 

DAVE MATTHEWS BAND Where Are You Going (RCA) 945 +154 101363 3 53/0 

EMINEM Without Me (Shady /Aftermath /Interscope) 938 +116 133462 5 41/1 

WHITE STRIPES Fell In Love With A Girl (Third ManN2) 921 -141 146297 14 56/0 

STROKES Hard To Explain (RCA) 920 +34 114185 8 50/0 

TRUST COMPANY Downfall (Interscope) 919 +210 107665 3 58/2 

AUDIOVENT The Energy (Atlantic) 882 +98 66411 5 59/2 

STAIND Epiphany (Flip /Elektra/EEG) 841 +76 103244 6 53/0 

LINKIN PARK Papercut (Warner Bros.) 756 +21 115210 19 16 /0 

JACK JOHNSON Flake (Enjoy /Universal) 747 0 85051 16 34/1 

WEEZER Dope Nose (Geffen/Interscope) 737 -232 63429 13 53/0 

3RD STRIKE No Light (Hollywood) 708 +61 75185 9 43/0 

TOOL Parabola (Volcano) 679 -115 49612 9 50/0 

VINES Get Free (Capitol) 666 +241 108319 2 62/7 

DASHBOARD CONFESSIONAL Screaming Infidelities (Vagrant) 600 -145 57898 13 39/0 

SYSTEM OF A DOWN Aerials (American/Columbia) 583 +194 108823 2 54/24 

GOLDFINGER Open Your Eyes (Mojo /Jive) 527 +37 47012 2 41/4 

OUARASHI Stick 'Em Up (Time Bomb /Columbia) 514 -197 51270 13 52/0 

JERRY CANTRELL Anger Rising (Roadrunner /IDJMG) 482 +1 36436 3 36/1 

ROB ZOMBIE Never Gonna Stop (The Red...) (Geffen /Interscope) 421 -76 70084 18 29/0 

ADEMA Freaking Out (Arista) 418 +202 29927 1 37/6 

MOBY We Are All Made Of Stars (V2) 404 -182 53640 9 36/0 

LINKIN PARK Runaway (Warner Bros.) 401 +64 75088 2 8/0 

DROWNING POOL Tear Away (Wind -up) 389 -35 36350 15 23/0 

GOO GOO DOLLS Here Is Gone (Warner Bros.) 382 -71 31065 12 22/0 

SUGARCULT Bouncing Off The Walls (Ultimatum /Artemis) 378 -112 40779 15 22/0 

RIDDLIN' KIDS I Feel Fine (Aware /Columbia) 366 +54 31587 1 29/2 

76 Alternative reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
of 5/26 -6/1. Bullets appear on songs gaining plays or remaining flat from previous week. It two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 
increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with 
permission from the Arbitron Company (copyright 2002, The Arbitron Company). (C) 2002. R &R. Inc. 
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Most Added© 
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ARTIST TITLE LABEL(S) ADDS 

SYSTEM OF A DOWN Aerials (American/Columbia) 24 

TRIK TURNER Sacrifice (RCA) 23 

RED HOT CHILI PEPPERS By The Way (Warner Bros.) 14 

NEW FOUND GLORY My Friends Over You (MCA) 9 

PRODIGY Baby's Got A Temper (Maverick/WB) 9 

JIMMY EAT WORLD Sweetness (DreamWorks) 8 

KORN Thoughtless (Immortal/Epic) 8 

VINES Get Free (Capitol) 7 

OASIS Stop Crying Your Heart Out (Epic) 7 

MAGNA -FI Where Did We Go Wrong? (Gold Circle) 7 

bastank 
"Running Away" 
Top 10 Alternative! 

R &R Alternative:Q -O 
Modern Rock BDS: 

... 111 7* 6* 

412 THE ISLAND DEE JAM 
C 

MUSIC GROUP 
A UNIVERSAL MUSI COMPANY ISLAM) 

Most Increased 
Plays 

TOTAL 

PLAY 

ARTST PAasE 

RED HOT CHILI PEPPERS By The Way (Warner Bros.) +1493 

C. KROEGER F /J. SCOTT Hero (Roadmnner/Columbia/IDJMG) +244 

VINES Get Free (Capitol) +241 

JIMMY EAT WORLD Sweetness (DreamWorks) +222 

TRUST COMPANY Downfall (Interscope) +210 

BOX CAR RACER I Feel So (MCA) +204 

ADEMA Freaking Out (Arista) +202 

HIVES Hate To Say I... (Burning/Epitaph/Sire/Reprise) +197 

SYSTEM OF A DOWN Aerials (American /Columbia) +194 

DAVE MATTHEWS BAND Where Are You Going (RCA) +154 

INCUBUS Warning (Immortal/Epic) +127 

Most Played 
Recurrents 

TOTAL 
ARTIST -I LE LABELISI PLAYS 

LINKIN PARK In The End (Warner Bros.) 1214 

P.O.D. Youth Of The Nation (Atlantic) 1003 

DEFAULT Wasting My Time (M) 943 

INCUBUS I Wish You Were Here (Immortal/Epic) 932 

BLINK -182 First Date (MCA) 899 

P.O.D. Alive (Atlantic) 741 

SYSTEM OF A DOWN Chop Suey (American /Columbia) 704 

DISTURBED Down With The Sickness (Giant/Reprise) 673 

NICKELBACK How You Remind Me (Roadrunner /IDJMG) 654 

PUDDLE OF MUDD Control (Flawless/Geffen/lnterscope) 624 

LINKIN PARK Crawling (Warner Bros.) 616 

TOOL Schism (Volcano) 615 

INCUBUS Nice To Know You (ImmortaUEpic) 597 

R &R Station Playlists have moved to the web. 
See all of our monitored reporters at 

www.radioandrecords.com. 

012 
39x 

( #3 most played) 

6/10 

Carson Daly Taping 

6/13 

Conan O'Brien Taping 

R &R Alternative: 9J - e 1108x ( +197)! Modern BDS: 27'- 23* 1220x ( +196x)! 

Heavy Phones and Great Early Call -out! #2 audience increase, 9.3 million +28 %! 

KR00 -39x ( #2) 91X -40x ( #1) KITS -46x ( #1) WHFS -44x ( #3) WROX -36x ( #3) $2 Con ert repeats 

Over 70,000 scanned to date 10,613 this week, 115* on the Top 200 6/3 @9pm, 6 /5 @6pm, 

#3 Heatseeker, #2 Alt New Artist Album Tower Records sales up 50 °/D chain wide this week! 6/7 @11am, 6/9 @lam, 

THE NEW SINGLE FROM THE ALBUM 

VENI VIDI VICIOUS. 

BIZ 

113PE" 
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Chris Ripley 
MD, K)CTE/Las Vegas 

I'm still in amazement that nobody has 

picked up on Nonpoint's song "Your Sign." 

In less than four weeks it has become, far 

and away, our most requested song. 

And you call yourselves Alternative 

stations. Magna -Fi's song "Where Did 

We Go Wrong" is a close second. They are from 

Vegas, but it's still a great song. Be on the 

lookout for another Vegas band, Clockwise, on 

RCA. You'll be blown away when you see them live. 

There are chart debuts and then there are 

chart debt-ts. The Red Hot Chili Peppers 

debut on the chart at a spectacular No. 13. 

By the way, the Red Hots close out the panel 

in week two, the first band to close the en- 

tire panel in a long time ... The top of the 

chart looks very active, with some huge re- 

cent releases parking themselves there for the long haul, in- 

cluding Papa Roach's "She Loves Me Not," Hoobastank's "Running Away," 

Puddle Of Mudd's "Drift & Die" and the sleeper hit Our Lady Peace's "Some- 

where Out There' ... The race for Most Added honors was a tight one this week, 

with System Of A Down's "Aerials" squeaking out a victory with 24 adds. Trik 

Turner was a hair behind with a similarly rocking 23 adds for "Sacrifice" ... Keep 

your ears open for Gold Circle's new act Magna -Fi. They're getting some strong 

response at KXTE/Las Vegas, and "Where Did We Go Wrong" is a very strong 

song. It pulls in seven adds this week ... Prodigy grab 12 stations in their first 

week (including nine new adds) with the very cool, the very hip and the very. 

well, Prodigy -sounding "Baby's Got a Temper" ... One of the bands making con- 

sistent noise is 12 Stones. Wind -Up is in for the long haul with this group. and 

they continue tc gain new supporters every week, especially with their nice sales 

story ... Finally, New Found Glory have almost half the panel on "My Friends 

Over You," as tie song hits the Most Added column with nine adds. RECORD 

OF THE WEEK: Sinch "Something More" - Jim Kerr, Alternative Editor 

coming 
RIGHT p 

ARTIST: New Found Glory 

LABEL: Drive -Thru/MCA 

By KATY STEPHAN /ALTERNATIVE SPECIALTY EDITOR 

Remember that John Cusack movie where 
a bunch of pathetic guys are hanging out 

at a gas station on a Friday night, and Cusack 

is jonesing for some chick who just dumped 
him, and his loser friends are giving him crappy 

advice, and he finally says, "1f you know so 

much about women, how come you're hanging 

around the Gas 'N Sip on a Friday night with 
no dates ?" Pause. And they reply. "By choice. 

Totally by choice, man." Remember that? 

Well, those guys now have a theme song. It's 
called "My Friends Over You," and it's brought 
to you by those chart- topping, Warp-Tour-head- 

lining, teen-heart-throbbing Florida boys you 
know and love, New Found Glory. 

OK. So their glory's not exactly new any- 
more, considering that "Hit or Miss" spent 
longer on the Alternative chart than most 
kids spend in college. But New Found Glory 
still know how to fill three minutes with a 

whole day's worth of pop -punk. And they're 
back with a new album and a buttload of 
hooky tunes. 

I'm not sure if "buttload" is a fully sanc- 

tioned word for a respectable publication such 

as this one, but what the hell! School's out! It's 
summer! No more pencils, no more books, and 

all that. 

In fact, this leads me back to my original 
point: your listeners. My programming friends, 
those Oxy 10 -using P I s of yours are about to 
spend countless summer nights whiling away 

their time in the parking lot of the Gas 'N Sip, 

pretending they're choosing to be with their 
lame -ass friends instead of with one of those hot 

girls who just came home from cheerleading 
camp. Yep, those boys will be learning the 

words to "My Friends Over You" with a zeal 

New Found Glory 

that, if applied to a Shakespeare sonnet or 
"Stopping by Woods on a Snowy Evening," 
would make every high school English teacher 
in America weep with joy. 

And don't get me started on the girls. They're 
basking in a whole different level of New 
Found Glory. Even chicks who have never 
passed a spelling test can dash off names like 
Pundik, Grushka and Bolooki (NFG singer, 
bass player and drummer) with honor -student 
accuracy and absolutely no pencil -chewing. Of 
course, now that it's summer, they're probably 
not printing the guys' names on their binders; 
they're carving them right into their own flesh. 

Not for nothing did the band call their debut EP 

It's All About the Girls. (Oh, about that EP? The 
entire pressing sold out before the and was 

even signed.) 

Now, don't get me wrong. I mean no disre- 
spect to your listeners. But let's face it - they're 
teenagers. And being a teenager is about sum- 

mer. It's about rock 'n' roll. It's about that brief 
time in your life when you'd choose your 
friends over everything. Plus, you can't get laid, 

so you might as well front that you're choos- 

ing your friends. 

I'm not saying your listeners have no brains, 

I'm just saying "My Friends Over You" is a no- 

brainer. It reached Most Added status before it 
even went for adds - what more could you 
want? Eternal youth? No thanks. 

_. 

"BABY'S GOT A TEMPER" 

MAVERICK 
(1) 

MOST ADDED This Week! 

Including: 
KTCL WPBZ 
KNXX KLEC 
WJSE KFSD 

KPOI 
WZZI 
WOXY 

WKRL 
KSYR 
KAHA 

Debut #1 Specialty Radio across the board! 

Video in production! 
Enhanced commercial single in stores July 2nd 

prodigy.maverick.com 

Produced by Liam Howlett, Keith Flint and 011ie J. 
Management: Mike Champion 
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Alternative 
June 7, 2002 

(kThMusic. 1:llm 
Itl 1IFI1111t18F'" 

America's Best Testing Alternative Songs 
12+ For The Week Ending 6/7/02. 

Artist Title (Label) TW LW Familiarity Burn TD Familiarity Burn 

JIMMY EAT WORLD The Middle(DreamWorks) 4.10 4.13 95 38% 4.14 96°-° 38% 

JIMMY EAT WORLD Sweetness(DreamWorks) 4.05 - 56% 7% 4.08 56% 6% 

INCUBUS Warning ( Immortal /Epic) 4.04 4.02 83% 17% 4.00 86% 19% 

HOOBASTANK Crawling In The Dark(lsland /IDJMG) 4.03 4.12 94% 40% 3.98 96% 43% 

HOOBASTANK Running Away(Island /IDJMG) 4.03 4.14 81% 12% 3.98 85% 14% 

C. KROEGER... Hero (Roadrunner /Columbia/IDJMG) 4.01 4.06 85% 18% 3.95 89% 21% 

UNWRITTEN LAW Seeid Red(Interscope) 4.01 4.03 83% 22% 3.96 84% 24% 

DEFAULT Wasting My Time(TVT) 3.91 3.87 95% 44% 3.90 97% 45% 

BOX CAR RACER I Feel So(MCA) 3.90 3.85 61% 9% 3.77 64% 10% 

STAIND For You(Flip/Elektra/EEG) 3.88 3.98 86% 30% 3.83 93% 35% 

EARSHOT Get Away(Warner Bros.) 3.88 3.86 50% 7% 3.82 56% 9% 

OUR LADY PEACE Somewhere OutThere(Columbia ) 3.87 4.03 60% 9% 3.90 68% 11% 

PUDDLE... Blurry(Flawless /Geffen /Interscope) 3.86 3.97 98% 51% 3.93 98% 49% 

SYSTEM OF A DOWN Toxicity(American /Columbia) 3.86 3.92 94% 36% 3.76 95% 40% 

NICKELBACK Too Bad(Roadrunner /IDJMG) 3.84 3.86 95% 45% 3.86 97% 46% 

PUDDLE... Drift & Die(Flawless /Geffen /Interscope) 3.81 3.88 80% 18% 3.81 84% 20% 

KORN Here To Stay(Immortal /Epic) 3.81 3.92 82% 14% 3.79 85% 15% 

311 Amber(Volcano) 3.79 3.61 75% 17% 3.80 80% 15% 

DEFAULT Deny(TVT) 3.77 3.80 60% 9% 3.73 65% 12% 

GODSMACK I Stand Alone(Republic/Universal) 3.74 3.88 89% 30% 3.70 92% 32% 

PAPA ROACH She Loves Me Not(DreamWorks) 3.74 3.62 66% 10% 3.56 68% 12% 

BLINK -182 First Date(MCA) 3.69 3.77 95% 38% 3.56 95% 41% 

P.O.D. Youth Of The Nation(Atlantic) 3.68 3.73 98% 54% 3.70 98% 53% 

WEEZER Dope Nose(Gel%n /lnterscope) 3.67 3.75 75% 18% 3.63 81% 19% 

P.0.0. Boom(Atlantic) 3.61 3.61 83% 21% 3.62 85% 21 % 

WHITE STRIPES Fell In Love With A Girl(V2) 3.55 3.61 70% 21% 3.56 75% 23% 

HIVES Hate To Say... (Burning/Epitah/Sire /Reprise) 3.47 - 41% 10% 3.39 46% 11% 

STROKES Hard To Explain(RCA) 3.40 3.48 51% 14% 3.33 56% 15% 

CREED One Last Breath(Wind -up) 3.33 3.39 77% 26% 3.27 84% 29% 

DAVE MATTHEWS BAND Where Are You Going(RCA) 3.19 - 56% 17% 3.27 61% 17% 

Total sample size is 756 respondents. Total average favorability estimates are based on a scale of 1 -5. (1= dislike 

very much. 5 =like very much). Total familiarity represents the percentage of respondents who recognized the 

song. Total burn represents the number of respondents who said they are tired of hearing the song. Sample 

composition is based on persons 12 +. TD = Target Demo (Males 18 -34). Persons are screened via the Internet. 

Once passed, they can take the music test based on their format/music preference. RateTheMusic. com results are 

not meant to replace ca llout research. The results are intended to show opinions of participants on the Internet only. 

RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system is available for local radio 

stations by calling 818/377-5300. RateTheMusic.com data is provided by Mediabase Research, A division of 

Premiere Radio Networks. 
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Top 20 Specialty Artists 

1. REEL BIG FISH (Mojo /Jive) "Where Have You Been" 

2. GET UP KIDS (Vagrant) "Overdue" 

3. PRODIGY (Maverick) "Baby's Got a Temper" 

4. MARS VOLTA (GSL) "Concertina" 

5. DJ SHADOW (MCA) "You Can't Go Home Again" 

6. LOUDERMILK (DreamWorks) "Estrogen Oxygen..." 

7. MATTHEW (Rykodisc) "Everybody Down" 

8. PIEBALD (Big Wheel Recreation) "American Hearts" 

9. NO USE FOR A NAME (Fat Wreck Chords) "Dumb Reminders" 

10. GLASSJAW (Warner Bros.) "Cosmopolitan Blood Loss" 

11. FLAMING LIPS ( Warner Bros.) "Do You Realize" 

12. OAKENFOLD (Maverick/Reprise) "Ready Steady Go" 

13. A (Mammoth /Hollywood) "Nothing" 

14. NEW FOUND GLORY (Drive -Thru /MCA) "My Friends Over You" 

15. DOVES (Capiton "There Goes The Fear" 

16. VINES (Capiton "Get Free" 

17. CHEMICAL BROTHERS (Astralwerks) "The Test" 

18. ASH (Kinetic) "Burn Baby Burn" 

19. NAPPY ROOTS 1/ MARCOS OF P.O.D. (Atlantic) "Awnaw" 

20. SINCH (Roadrunner) "Something More" 

Ranked by total number of shows reporting artist. 

Record Of The Week 

Record of the Week 
Artist: DRESSY BESSY 
Label: KINDERCORE 

Dressy Bessy are a squish -your- toes -in- the -mud, let -the- 
ice- cream- drip- down -your -chin, nothing-is- going- to -get- 
those- grass- stains -out kind of band. Jolly, yes. Squeaky 
clean. no. On their new release, Sound Go Round Tammy Ealom's defi- 
antly out -of -tune vocals would make Johnny Rotten proud. And guitarist John 
Hill (Apples In Stereo) could out -jangle Jack White any day of the week. The 
production is planted firmly in the '60s - plenty of tambourine, fuzzy vintage 
guitar, you know. Organ. Happy -go -lucky backup vocals of the "sha sha" and "la 
la" variety. ' Sound Go Round is a romp. It's a lark. Its a mud pie. Hey, you're 
supposed to play music right? Now go play. - Katy Stephan, Alternative Specialty Editor 

MUSIC TESTING & CALLOUT 
Faster 
Less Expensive 
Smarter 

Call Edison today to learn about how our efficient 
methods lead to better, more reliable results. 

edison media research 
908-707-4707 / e-mail lrosin@edisonresearch.com / www.edisonresearch.com 

www.americanradiohistory.com
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86 RsR Alternative 
Stations and their adds listed alphabetically by market 
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MD: Mirk Lindsey 
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AUOImEm Inn( 
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re Mt 
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WWCD/Columbus, OH 
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WFS/Washington, DC 
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Note: WñZZ/LE'.XingÍOn, KY moves 
from Alternative to Active Rock. 

Get ready for the "Whole" picture 

FLAW 
"Whole" 

Top ®i Active Rock 

Scanning over 
10,000 a week 

Already on: 

KTEG WLRS WARQ 
& more 

UNIVERSAL 
Pr <OROS q4211b 

New & Active 
NEW FOUND GLORY My Friends Over You (MCA) 
Total Plays: 343, Total Stations: 34, Adds: 9 

CUSTOM Beat Me (ARTISTdirect) 
Total Plays: 263, Total Stations: 25, Adds: 2 

APEX THEORY Apossibly (Can You Please...) (DreamWorks) 
Total Plays: 245, Total Stations: 26, Adds: 3 

N.E.R.D. Rock Star (Virgin) 
Total Plays: 245, Total Stations: 22, Adds: 2 

BUTCH WALKER My Way (Hifr/Arista) 
Total Plays: 221, Total Stations: 22, Adds: 2 

ASH Burn Baby Bum (Kinetic) 
Total Plays: 206, Total Stations: 26, Adds: 5 

COURSE OF NATURE Wall Of Shame (Lava/Atlantic) 
Total Plays: 180, Total Stations: 16, Adds: 0 

HOME TOWN HERO Eighteen (Maverick/Reprise) 
Total Plays: 175, Total Stations: 19, Adds: 5 

12 STONES Broken (Wind -up) 
Total Plays: 158, Total Stations: 11, Adds: 2 

KID ROCK You Never Met A... (Top Dog/Lava/Atlantic) 
Total Plays: 151, Total Stations: 10, Adds: 0 

Songs ranked by total plays 

Indicator 
Most Added® 

RED HOT CHILI PEPPERS By The Way (Warner Bros.) 

JIMMY EAT WORLD Sweetness (DreamWorks) 

SYSTEM OF A DOWN Aerials (American/Columbra) 

OASIS Stop Crying Your Heart Out (Epic) 

MAGNA -FI Where Did We Go Wrong? (Gold Circle) 

TRUST COMPANY Downfall (Interscope) 

311 Amber (Volcano) 

CUSTOM Beat Me ( ARTISTdirect) 

HIVES Hate To Say I...(Burning/Epitaph/Sire Reprise) 

ADEMA Freaking Out (Arista) 

RIDDLIN' KIDS I Feel Fine (Aware/Columbia) 

MARAH Float Away (E- Squared/Artemis) 

PAUL OAKENFOLD Ready... (Maverick/Reprise) 

N.E.R.D. Rock Star (Virgin) 

NEW FOUND GLORY My Friends Over You (MCA) 

CHEMICAL BROTHERS... The Test (Astrahverks/Virgin) 

CHEVELLE The Red (Epic) 

HOME TOWN HERO Eighteen (Maverick/Reprise) 

KORN Thoughtless (Immortal /Epic) 

REEL BIG FISH Where Have You Been? (Mojo /Jive) 

www.americanradiohistory.com
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JOHN SCHOENBERGER 
jschoen berger@rad ioand reco rds. com 

PART TWO OF A THREE -PART SERIES 

Triple A June 7, 2002 R &R 87 

The Power Of Mentors 
More memories of those who made a difference 

Last week's column began our series on mentors. The idea is to give folks a chance to write a 
_ paragraph or two about the people who have influenced them most during their careers. Here's 
the second batch. 

Mark Abuzzahab 

WNCS /Burlington, \ l' 
There are a lot of people I've 

learned from in my radio career. Mary 
Lucia at KREV (REV 105)/Minne- 
apolis taught me that, during inter- 
views, when in doubt, ask the more 
random question. In the end the band 
will have a lot more respect for you if 
you do. I owe a lot of my on -air de- 
livery to her, too, as well as to BT at 

KTCZ (Cities 97)/Minneapolis, who 
helped get me get into radio many 
years ago. 

My programming mentor is Lau- 
ren MacLeash, also at Cities 97. She 
spent a lot of time on her music logs, 
showing me that was important. Far 
more impressive was that they always 
timed out perfectly. l still don't know 
how she did that. Try as I might, my 
logs are never perfectly timed. 

Seal Coakley 

Songlines Ltd. 
I've been fortunate to have had 

great mentors in my career. My first 
two bosses in the music industry, 
Reen Nalli and Doug Moms at Atco 
Records, taught me how to promote. 
That little label did more with less 
than any place I've seen since. Doug's 
mantra was that records break local- 
ly and that often it's stations in the 
hinterland that find the hits. From him 
I learned to respect radio stations and 
programmers everywhere. Reen was 
a great promoter, and it was her pas- 
sion and belief that brought INXS to 
the label, which would affect my ca- 
reer IO years later, when I went to 
work with them. 

Next were Don lenner and Clive 
Davis at Arista. From Clive I learned 
how to listen to a record carefully 
enough to hear if the ingredients add- 
ed up to a hit. His passion for music 
combined with his anticipation of 
mainstream tastes has turned out the 
highest batting average in the history 
of the music business. I'm grateful that 

I was in his school for seven years. 
But the guy who had the greatest 

effect on me was Don lenner. His self - 
assurance was infectious and his at- 
tention to detail unparalleled. I 

learned to know my shit before I 

opened my mouth and to not be satis- 
fied with No. 11, No. 6 or No. 2. Most 

important, he showed me how to have 
fun even in the middle of battle. He'd 
lie down in the middle of the road for 
one of his team, and because of that 
they rose up and became bigger than 
the sum of their parts. 

Michele Clark 

Michele Clark Promotions 
I would have to say that I have two 

mentors: Jerry Lembo and Linda Fed- 
er. When I was just 21 years old, Jer- 
ry used to let me sit in his office in 
New York - where he was the local 
for Columbia Records at the time - 
and watch him promote records. He 
taught me some fundamental rules of 
promotion that I still live by:Always 
do what you say you'll do; wait on 
hold for as long as it takes; it's your 
job to know your stations inside and 
out; and never kill a relationship over 
one record. When I worked my first 
record to radio, Jerry coached me ev- 
ery step of the way. I couldn't have 
done any of it without his support and 
guidance. 

And then, a year or so later, I start- 
ed working with Linda Feder, who, 
at the time, was VP/Promotion at Rhi- 
no. Shortly thereafter she became VP/ 
Promotion at Private Music. I was a 
Smooth Jazz -NAC indie at the time. 
Linda fine -tuned my promotion skills. 
She taught me how to have great din- 
ners, how to dress, how to take care 
of my stations, how to be creative and 
to always work and play hard. She 
showed me how to love my work. She 
is one of the most outstanding pro- 
motion people I have ever known and 
one of my dearest friends to this day. 

NHsfao Creel 

WKOC/Norfolk 
Lauren MacLeash vastly improved 

the quality of my life by giving me a 

weekend gig at WKOC eight years 
ago. I stayed on at WKOC and even- 
tually took over the midday show, 
Lauren's former daypait Regrettably, 
I had the privilege of working with 
her for just a handful of months be- 
fore she moved on to KTCZ/Minne- 
apolis to become a famous Triple A 

programmer. 
A year or so after her departure 

from Norfolk, Lauren was quoted in 

Glamour magazine (a publication that 
I enjoyed very much at the time), giv- 

ing expert advice on how to snag a 
hard -to-snag job. I recall feeling very 
smug about having passed Lauren's 
muster. 

Ira Gordon 

KBAC /Santa Fe, NM 

I have three 
mentors: Kerr Kohl, 

who was the first 
PD I worked for, 
at KFM L/Den- 
ver. He treated 
his DJs like hu- 
man beings and 
not cogs in a ma- 
chine. I then joined 
KBCO /Boulder 
in 1984, just in 

time for its ride to the top of the Ar- 
bitron ratings in Denver. Although 
I had been a PD before joining the 
airstaff, I've always credited the 
dual management of John Bradley 
and Dennis Constantine for making 
me a better PD later in my career. 
They balanced the art of radio with 
commerce and took risks, yet were 
never too hip for the room. They 
showed me you could straddle the 
line between creativity and basic 
radio tenets and be successful. 

Ira Gordon 

Damon Grossman 

Curb 
It's impossible to narrow it down 

to one mentor. I have learned so much 
from everyone I've worked with. 
Gina brillo discovered me working 
as a temp with Randy Miller at MCA 
in the marketing department and 
brought me into promotion. From her 
I learned that there are some adds that 
seem very difficult to achieve, but 
there are ways to get them. 

Gary Spivack at TAG Records 
gave me my start in Triple A by grad- 
ually giving me responsibility. I start- 
ed by calling the noncomm stations 
and then got my first R &R reporter, 
KBXR/Columbia, MO. Gary often 
said, `It's an evolution, not a revolu- 
tion." From him I learned not to dwell 
on the problem, but to look for the 
solution. 

From Jack Satter at Silvertone I 

learned not to get too tangled up in 

the anxiety of it all. I learned to look 

at what the bottom line was. Jack 
would say, "At the end of the day... " 

"I've always credited John Bradley and Dennis 

Constantine for making me a better PD later in 

my career. They balanced the art of radio with 

commerce and took risks, yet were never too hip 

for the room." 

Ira Gordon 

and then fill in the blank with what 
was really going on and what we real- 
ly needed to accomplish. 

Finally, from Bob Catania, my cur- 
rent boss at Curb and former boss at 

Geffen, I've learned to develop rela- 
tionships based on mutual understand- 
ing. Bob shows me the value of taking 
care of people over the long term. 

Dm INsrrell 

Red Ink 
There are many who have influ- 

enced my life, but none quite like 
John Lennon. When I met him the first 
time, we just clicked. I had unearthed 
some Beatles tapes that 1 couldn't 
identify, so he let me play them for 
him. When it was over, he was so 
touched, he gave me his Beatle'But- 
cher Cover" (the most popular rare 
record of all time). 

After that experience I befriended 
him and spent many, many private 
moments with him at his home or in 

the Record Plant. He taught me about 
love, truth, music, spirituality, being 
fab and, most important, the fact that 
the people you meet on the way up, 
you're gonna meet on the way down. 

No artist I ever worked with could 
compare to how hard John used to 
work. John was a true renaissance 
man: awriter, artist, musician and one 
funny Liverpudlian! 

Remember: All you need is love, 
give peace a chance, and imagine! 

Harry Reynolds 

KTHX/Reno, NV 

My first mentor still has a big in- 
fluence on my life: Daniel Cook. He 
was the PD at KGLR/Reno when we 
first met. We were getting ready to 
play a charity basketball game against 
them, and I walked up to him after 
the scrimmage and told him I was in- 

terested in radio. He told nie to come 
in and start interning. 

After years of working together we 
then worked at competing stations. 
For the last few years we've been 
back together at KTHX. Daniel is 

now our record- setting Sales Manag- 
er. Without him taking the time to 
groom a new, and extremely raw, tal- 
ent, I doubt I would be in radio today. 

I also owe a huge debt of gratitude 
to Andy Schoun, Bruce Van Dyke and 
April Clark. Andy was the catalyst for 
me being able to actually make some 
money in this business, Bruce made 
it possible for me to have fun with 
music again, and April (my GM at 

KTHX) gives me the tools I need to 
have continued success. 

Bruce Warren 

WXPN /Philadelphia 
My first mentor, 

and the guy who 
first brought me 
in to 'XPN, was 
Mike Morrison. I 

learned a lot from 
Mike. Still do. I 

learned that "im- 
mediate honesty" 
with industry 
people was the 
most important 

thing and to take and return as many 
phone calls from people in the busi- 
ness as 1 can. I guess it was a rela- 
tionship- building karma thing that I 

learned. My sense of what I hear and 
how I hear it also came from sitting 
next to him for years, listening to him 
talk about why certain records 
worked and others didn't, how to 
schedule music and how to seize op- 
portunities. 

My other main mentor would be 
David Dye, whom 1 work with at 
'XPN. David, as host of World Cafe, 
pretty much signed off on me as one 
of the founding co-producers of the 
show. If David had said no, I would 
not be where I am. I grew up listening 
to David in Philly, and he was one of 
my few radio heroes. The fact that I 

get to work so closely with him is com- 
pletely mind -blowing, and we have a 
deep mutual respect for each other. 

Kevin Welch 

KINK/Portland, OR 
Dave Richards is one of the most 

helpful people I've ever worked for. It 

was after working for him at KZOK/ 
Seattle that I was inspired to get into 
programming. Dave worked with his 
staff by treating them with dignity; lis- 
tening to their thoughts, ideas and con- 
cerns; and then actually acting on 
them. He surrounded himself with pro- 
fessionals whom he respected for their 
experience and contributions. 

I have never worked for a more 
well -oiled machine than KZOK in the 
years I was there. Dave kept a posi- 
tive attitude and shielded his staff 
from the crap that is so pervasive in 

the biz. Though my philosophy is the 
culmination of almost 20 years in the 
industry, Dave Richards has had the 
biggest impact on me and my ap- 
proach to the business. 

Bruce Warren 
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çfjTripIe A Top 30 
June 7, 2002 

.E + r. EEd ARTIST "LE .ABEL 5, 

i Q SHERYL CROW Soak Up The Sun (A &M /Interscope) 

2 0 JACK JOHNSON Flake (Enjoy /Universal) 

4 0 DAVE MATTHEWS BAND Where Are You Going (RCA) 

3 4 GOO GOO DOLLS Here Is Gone (Warner Bros.) 

5 0 COUNTING CROWS American Girls (Ge/fen/lnterscope) 

6 0 JIMMY EAT WORLD The Middle (DreamWorks) 

7 7 LENNY KRAVITZ Stillness Of Heart (Virgin) 

10 0 JOHN MAYER No Such Thing (Aware /Columbia) 

9 9 U2 In A Little While (Interscope) 

12 PETE YORN Strange Condition (Columbia) 

13 m MOBY We Are All Made Of Stars (V2) 

15 ® TREY ANASTASIO Alive Again (Elektra/EEG) 

8 13 BONNIE RAITT Can't Help You Now (Capitol) 

14 NORAH JONES Don't Know Why (Blue Note) 

16 15 ELVIS COSTELLO Tear Off Your Own Head... (lsland/IDJMG) 

18 0 DISHWALLA Somewhere In The Middle (Immergent) 

19 PUDDLE OF MUDD Blurry (Flawless/Geffen /Interscope) 

17 18 THE CORRS When The Stars Go Blue (143 /Lava/Atlantic) 

21 0 ALANIS MORISSETTE Hands Clean (Maverick/Reprise) 

24 DEFAULT Wasting My Time (TVT) 
¡Debut> C. KROEGER F /J. SCOTT Hero (Roadrunner /Columbia/IDJMG) 
¡Debut> ® LUCE Good Day (Nettwerk) - ® SHANNON MCNALLY Now That I Know (Capitol) 

23 24 VAN MORRISON Hey Mr. DJ (Universal) 

22 NEIL YOUNG Differently (Reprise) 25 

'Debut> ZERO 7 Destiny (Quango /Palm) 

27 27 LOS LOBOS Hearts Of Stone (Mammoth) 
IDebut> CHRIS ISAAK One Day (Reprise) 

26 WILCO Heavy Metal Drummer (Nonesuch) 
¡Debut> (1.19) NO DOUBT Hella Good (Interscope) 

TOTAL I - GROSS WEEKS ON TOTAL STATIONS/ 
PLAYS PLAYS IMPRESSIONS CHART ADDS 

M1 

638 +1 44970 15 25/0 

607 +1 46779 16 27/0 

596 +75 40751 3 25/0 

553 -21 32972 12 23/0 

512 +35 39799 4 27/0 

499 +36 34243 12 17/0 

383 -29 23767 16 24/0 

314 +6 21386 40 22/0 

297 -27 22997 21 21/0 

278 +13 24085 23 21/0 

277 +16 18608 8 22/0 

269 +26 18743 7 20/1 

268 -79 17388 15 20/0 

261 +9 25135 5 17/1 

236 -7 16143 12 19/0 

227 +5 10294 10 16/0 

224 +11 6621 15 8/0 

224 -19 13808 7 17/0 

210 +4 8112 20 14/0 

189 +13 5678 16 9/0 

185 +57 5210 1 6/0 

180 +37 8520 1 14/0 

157 +17 8968 2 14/1 

156 -24 9870 6 13/0 

153 -34 9675 11 15/0 

152 +12 11633 1 14/0 

152 -1 7829 3 12/1 

143 +40 13645 1 16/3 

142 -14 6758 2 14/0 

139 +23 4240 1 6/0 

27 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
5/26 -6/1. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed 
first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week increases 
in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from 
the Arbitron Company (copyright 2002, The Arbitron Company). (C) 2002, R&R, Inc. 

New & Active 
DROPLINE Fly Away From Here (...Day) (143 /Reprise) 
Total Plays: 137, Total Stations: 13, Adds: 1 

RUBYHORSE Sparkle (Island /IDJMG) 
Total Plays: 117. Total Stations: 11, Adds: 1 

INDIGO GIRLS Become You (Epic) 
Total Plays: 116, Total Stations: 14, Adds: 1 

NEIL FINN Driving Me Mad (Nettwerk) 
Total Plays: 106. Total Stations: 11, Adds: 1 

CHUCK PROPHET Summertime Thing (New West/Red Ink) 
Total Plays: 104, Total Stations: 12, Adds: 1 

MAIA SHARP Willing To Burn (Concord) 
Total Plays: 100. Total Stations: ii, Adds: 0 

JOHN MAYER Your Body Is A Wonderland (Aware /Columbia) 
Total Plays: 96, Total Stations: 14, Adds: 12 

BRYAN FERRY Goddess Of Love (Virgin) 
Total Plays: 90, Total Stations: 11, Adds: 1 

MARAH Float Away (E- Squared/Artemis) 
Total Plays: 82, Total Stations: 13, Adds: 2 

TRAVIS Flowers In The Window (Epic) 
Total Plays: 76, Total Stations: 8, Adds: 0 

Songs ranked by total plays 

Most Added® 
www.rradds.com 

ARTIST - _'.__. S ADDS 

JOHN MAYER Your Body Is A... (Aware/Columbia) 12 

ROBERT PLANT Darkness, Darkness (Universal) 11 

ALANIS MORISSETTE Precious Illusions (Maverick/Reprise) 5 

RED HOT CHILI PEPPERS By The Way (Warner Bros.,' 4 

COCO MONTOYA Something About You (Alligator) 4 

CHRIS ISAAK One Day (Reprise) 3 

MARAH Float Away (E- Squared /Artemis) 2 

JULIA FORDHAM F/INDIA.ARIE Concrete Love (Vanguard) 2 

Most Increased 
Plays 

TOTAL 
PLAY 

ARTIST TITLE LABEL(S) NCREASE 

DAVE MATTHEWS BAND Where Are You Going (RCA; +75 

RED HOT CHILI PEPPERS By The Way (Warner Bros.) +64 

C. KROEGER F /J. SCOTT Hero (Roadrunner/Columbia/IDJM.G) +57 

CHRIS ISAAK One Day (Reprise) +40 

INDIGO GIRLS Become You (Epic) +37 

LUCE Good Day (Nettwerk) +37 

DROPLINE Fly Away From Here (...Day) (143 /Reprise) +37 

JIMMY EAT WORLD The Middle (DreamWorks) +36 

COUNTING CROWS American Girls (Geffen/Interscope) +35 

OASIS Stop Crying Your Heart Out (Epic) +32 

CHUCK PROPHET Summertime Thing (New West/Red Ink) +30 

Most Played 
Recurrents 

ARTIST TITLE LABELS/ 
TOTAL 
PLAYS 

CHRIS ISAAK Let Me Down Easy (Reprise) 235 

EDDIE VEDDER You've Got To Hide Your... (V2) 202 

CALLING Wherever You Will Go (RCA) 189 

TRAIN Drops Of Jupiter (Tell Me) (Columbia) 184 

LIFEHOUSE Hanging By A Moment (DreamWorks) 177 

DAVE MATTHEWS BAND Everyday (RCA) 152 

DAVID GRAY Babylon (ATO/RCA) 141 

NICKELBACK How You Remind Me (Roadrunner /IDJMG)140 

INCUBUS Drive (Immortal/Epic) 132 

FIVE FOR FIGHTING Easy Tonight (Aware/Columbia) 131 

AFRO -CELT... F/P. GABRIEL When... (Real WoddNirgin)130 

FIVE FOR FIGHTING Superman... (Aware/Columbia) 126 

PETE YORN Life On A Chain (Columbia) 125 

JOHN MELLENCAMP Peaceful World (Columbia) 121 

WEEZER Island In The Sun (Geffen/Interscope) 116 

U2 Stuck In A Moment... (Interscope) 115 

R &R Station Playlists have moved to the web. 
See all of our monitored reporters at 

www.radioandrecords.com. 

GRAND PRIZE WINNER 2001 JOHN LENNON SONGWRITING CONTEST 

"ILLUSION'S CARNIVAL" 
AT RADIO NOW ! 

S! 

Already Spinning At: WGDR WDPS WPKN KTOO KMUD 
2 0 0 2 SUMMER /FALL TOUR 
06/08 Tulsa. OK Tulsa Pride Festival 07/10 Harrison Flot Springs, BC World Fest 

06 /09 Tulsa, OK John H. Williams Theatre 

06/15 Cleveland, OH Pride Festival 

06/19 Los Angeles, CA Knitting Factory 

06/20 Los Angeles, CA Pershing Square 

06120 Santa Barbara. CA Bogarts 

06/21 West Hollywood. CA The Cat Club 

06/22 West Hollywood, CA LA Pride 

06125 Fairfax, CA 19 Broadway 

07/03 Bellingham. WA Stuart's Coffeehouse 

07/06 Seattle. WA St. Clouds 

07/07 Seattle. WA ToST 

07/16 Asheville, NC Malaprops 

07/18 Asheville, NC The Grey Eagle 

07119 Chapel Hill, NC The Cave 

07/20 Chadotte, NC The Evening Muse 

07124 Greenville, SC Coffee Underground 

08114 Walhalla, MI Michigan Womyn's Festival 

08/17.19 Provincetown, MA Vixen 

08/20 Northampton, MA Are & Water 

09/14 Bar Harbor, ME Carmen Veranda 

09/21 Ithaca. NY June's Cate 

FOR INFO CONTACT: 
MARGO WENTZIEN / 877.878.7243 
M P R E S S M A R G O@ A O L. C O M 
w w w. r a c h a e I s a g e. c o m 

"a strong voice that rings with 
passion, anger, hope and glcry." 

-THE BOSTON GLOSS 

"sexy, self -possessed and 
impressive...honest and strong" 

-PERFORMING SONGWRITER 
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J AA, Triple A Top 30 Indicator 89 

L June 7, 2002 
Most Added 

WEEK .. f. ARTIST TITLE LABEL(S) TPUYS PLAYS IMPRESSIONS 
WEEKS 

loo) 

STA TOTA 

ADDSTIONS 

ARTIST TITLE LABEL(S/ ADDS 

1 0 TREY ANASTASIO Alive Again (Elektra/EEG) 307 +7 7252 11 20/0 ROBERT PLANT Darkness, Darkness (Universal) 9 

3 0 SHERYL CROW Soak Up The Sun (A &M /Interscope) 284 +15 5486 17 19/0 JOHN MAYER Your Body Is A... (Aware/Columbia) B 

2 3 BONNIE RAITT I Can't Help You Now (Capitol) 283 -6 7084 16 18/0 
OASIS Stop Crying Your Heart Out (Epic) 4 

JULIA FORDHAM F/INDIA.ARIE Concrete Love (Vanguard) 4 

4 0 NEIL YOUNG Differently (Reprise) 271 +17 7307 13 20/0 
COCO MONTOYA Something About You (Alligator) 4 

9 0 DAVE MATTHEWS BAND Where Are You Going (RCA) 249 +33 5022 3 18/2 ALANIS MORISSETTE Precious Illusions (Maverick/Reprise) 3 

7 0 COUNTING CROWS American Girls (Geffen/Interscope) 236 +15 4965 3 18/0 DAVE MATTHEWS BAND Where Are You Going (RCA) 2 

6 0 JACK JOHNSON Flake (Enjoy /Universal) 226 +3 6011 18 14/0 JACK INGRAM What Makes You Say (Lucky Dog/Columbia) 2 

10 0 WILCO Heavy Metal Drummer (Nonesuch) 221 +7 6908 11 18/0 
RED HOT CHILI PEPPERS By The Way (Warner Bros.) 2 

ROMAN CANDLE You Don't Belong In This World (Outlook) 2 

5 9 ELVIS COSTELLO Tear Off Your Own Head... (Island /IDJMG) 220 -11 7485 14 18/0 

11 0 MOBY We Are All Made Of Stars (V2) 216 +6 6858 10 17/0 Most Increased 
12 0 LOS LOBOS Hearts Of Stone (Mammoth) 213 +13 6281 7 18/0 Plays 
13 0 MAIA SHARP Willing To Burn (Concord) 205 +7 5551 8 21/0 

8 13 VAN MORRISON Hey Mr. DJ (Universal) 199 -22 6379 7 18/0 PLAY 

20 0 CHUCK PROPHET Summertime Thing (New West/Red Ink) 183 +19 6144 5 16/1 
ARTIST 

IRLLS 

NCRE 

Become You (Epic) +663 INDIGO GIRLS 
15 0 PATTY GRIFFIN Rain (ATO) 182 +9 7331 11 16/0 BRYAN FERRY Goddess Of Love (Virgin) +51 

14 16 MARK KNOPFLER He's The Man (Warner Bros.) 173 -1 3758 5 18/0 CHRIS ISAAK One Day (Reprise) +47 

21 íD NORAH JONES Don't Know Why (Blue Note) 172 +14 5454 10 13/0 OASIS Stop Crying Your Heart Out (Epic) +42 

CD INDIGO GIRLS Become You (Epic) 162 +63 5434 1 17/1 
JOHN MAYER Your Body Is A... (Aware/Columbia) +37 Debut> 
DAVE MATTHEWS BAND Where Are You Going (RCA) +33 

30 0 BRYAN FERRY Goddess Of Love (Virgin) 157 +51 4571 2 17/1 ALANIS MORISSETTE Precious Illusions (Maverick/Reprise) +33 

19 20 SHANNON MCNALLY Now That I Know (Capitol) 157 -10 3387 13 15/0 DAVID BOWIE Slow Burn (Columbia) +25 

18 21 GOO GOO DOLLS Here Is Gone (Warner Bros.) 157 -11 2128 13 9/0 PHIL LESH Night Of A Thousand Stars (Columbia) +24 

23 a JEB LOY NICHOLS They Don't Know (Rykodisc) 149 +2 5390 10 16/0 RED HOT CHILI PEPPERS By The Way (Warner Bros.) +24 

25 ® RUSTED ROOT Welcome To My Party (Island /IDJMG) 142 +2 3710 8 14/0 
DAVID BAERWALD Compassion (Lost Highway/OW +22 

ROBERT PLANT Darkness, Darkness (Universal) +22 

24 24 THE CORRS When The Stars Go Blue (143 /Lava/Atlantic) 141 -1 2211 5 12/0 DOVES There Goes The Fear (Capitol) +21 

27 ® NEIL FINN Driving Me Mad (Nettwerk) 138 +7 4177 3 18/1 CHUCK PROPHET Summertime... (New West/Red Ink) +19 

16 26 NATALIE MERCHANT Build A Levee (Elektra/EEG) 138 -35 2071 17 12/0 NEIL YOUNG Differently (Reprise) +17 

22 27 ANGELIQUE KIDJO lwoya (Columbia) 136 -19 4890 3 16/1 
MIDNIGHT OIL Lurit¡a Way (Liquid 8) +17 

CHRIS ISAAK One Day (Reprise) 129 +47 4560 1 13/0 
JANAH Leavened Heart (I Tumble Down) (Rattlesby) +16 

JACK INGRAM What Makes You Say (Lucky Dog/Columbia) +16 
Debur 

28 a LUCE Good Day (Nettwerk) 129 +2 3098 3 14/1 SHERYL CROW Soak Up The Sun (A &M/Interscope) +15 

17 30 GOMEZ Detroit Swing 66 (HuWirgin) 120 -49 5377 6 11/0 COUNTING CROWS American Girls (Geften/Interscope) +15 

1 GIANT LEAP Braided Hair (Palm Pictures) +15 

21 Triple A Indicator Reports. Songs ranked by total plays for the airplay week of Sunday 5/26 -Saturday 6/1. TRAVIS Flowers In The Window (Epic) +15 

© 2002. R&R Inc. JOSH JOPLIN GROUP Camera One (Artemis) +15 
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KTCZ/Minneapolis, MN 
PD: Lauren MacLeash 
APO/MD: Mike Wolf 
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KINK/Portland, OR 

PD: Dennis Constantine 
MD: Kevin Welch 
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MD: Roger r Merrell 
= '- ++" 

KTHXIRena. NV 

PD: Harry Reynolds 
MD: Dave Herold 
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PD/MD. Dona Shaieh 
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KOTR/San Luis Obispo. CA 

PD: Drew Ross 
MD: Greg Phifer 
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GM/PD Gordon 
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PD: Brad Hockmeyer 
APO /MD. Michael Dean 
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P0: Bill Hawker 
MD: Pam Long 
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KMTT/SeaKle Tacoma.WA' 
GM/PC: Chris Mays 
APD /MD' Shawn Stewart 
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KAEP/Spokane. WA 

PD: Tim Cotter 
MD: Kati Bushman 

- -- 
.: 

WRNXiD: 
Davis 

MA 

GM /PD: Tom Dav 

MO: Donnie Moorhause 

National 
Programming 

Added This Week . 
"""' /°' - 

Of Cafe 
; - - -- - -- 

Ali Castelinni 215- 898 -6677 

breaker BETH ORTON Da breaker Day 

CAPITOL K Island Row 

LAURA MINOR Salesman's Girl 

MULL HISTORICAL SOCIETY Loss 

ROBERT PLANT Dreamland 

VARIOUS ARTISTS Devine Secrets of the Ya -Ya Sisterhood 

i w. 

irintR tits Acoustic Cafe 

Rob Reinhart 734 -761 -2043 

BRYAN FERRY Don't Think Twice, It's Alright 

PLEASE SEND YOUR PHOTOS 

R &R wants your best snapshots y p 
(color or black & white). 

Please include the names and titles of all 
pictured and send them to 

R &R c/o Mike Davis: 
70100 Santa Monica Blvd., 3rd Floor Los 
Angeles, CA 90067 

v 48 Total Reporters a 
Monitored Reporters 

c 
27 Total Monitored 

21 Total Indicator 

Note: KXST /San Diego, CA changes 
call letters to KPRI. 
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"Hearts of Stone" is prime Los Lobos, 

reminiscent of Kiko-era form. It shows off 

the best of what this band have to offer: 

heart, soul and passion. We tend to be 

most excited by the new discovery, but far 

more precious is the band that endures 

and sustains its follower's affection. A 

shocking 10 years since Kiko's release 

and 24 since they began, Los Lobos still amaze. WDST's 

playlist, having been dominated by singer- songwriters and 

straight -ahead rockers of late, immediately benefited from the 

addition of the groove happy "Hearts of Stone." When rock 

meets soul this seamlessly, it works wonders on the airwaves. 

The new album, Good Morning Aztlan, is deep and more di- 

rect than its predecessors This Time and Colossal Head. I'm sure Los Lo- 

bos will play a substantial part in 'DST's summer soundtrack. 

It was quite a first week for the new John 

Mayer song (No. 1 Most Added monitored 

and No. 2 Most Added indicator) and Robert 

Plant (No. 1 Most Added indicator and No. 2 

Most Added monitored) with 20 total adds 

each ... Coco Montoya comes in with eight 

total stations, and Julia Fordham f/ 

India.Arie has a total of six adds ... Alanis 

Morissette, Oasis, Red Hot Chili Peppers. Chris Isaak and Marah close 

some important holes ... On the Triple A monitored airplay chart, Sheryl Crow 

holds at 1' for the fifth week, Jack Johnson stays at 2 *, Dave Matthews Band 

move up to 3', Countinc Crows remain at 5 *, Jimmy Eat World are 6* again, 

and John Mayer ( "No Such Thing ") goes 10 * -8* ... Moby and Trey Anastasio 

are headed for the top 10 at 11* and 12 *, respectively ... Norah Jones is 14 *, 

Dishwalla go 16 * -14 *, Puddle Of Mudd move 19 * -17 *, and Default crack the 

top 20 at 20* ... Kroeger & Scott, Luce, Shannon McNally, Zero 7, Chris 

Isaak aid No Doubt debut ... On the indicator chart, Anastasio holds at 1 *, 

Crow moves 3 * -2 *, Neil Young holds at 4 *, and DMB jump 9 * -5* ... Chuck 

Prophet leaps 20' -14 *, Jones climbs 21"-17", Bryan Ferry catapults 30 * -19 *, 

and Neil Finn goes 27 * -25* ... Indigo Girls and Isaak debut. 

- John Schoenberger, Triple A Editor 

OF THE WEEK 

ARTIST: Gomez 

LABEL: HutNirgin 
By JOHN SCHOENBERGER /TRIPLE A EDITOR 

Hailing from just outside of Liverpool, En- 
gland, Gomez first burst onto the music 

scene with I998's Bring It On. At a time when 
bands such as Oasis and The Verve were all the 

rage, Gomez's more organic, rock -based ap- 

proach was refreshing. The album was so well - 
received that it ended up winning England's 
coveted Mercury Music Prize for Album of the 

Year in 1998. The following year the band - 
Ben Ottewell (vocals, guitar), Tom Gray (vo- 
cals, guitar, keys), Paul Blackburn (bass, guitar), 
011y Peacock (drums) and Ian Ball (vocals, gui- 
tar, harmonica) - released their sophomore ef- 
fort, Liquid Skin, which confirmed that the cre- 

ative, honest and somewhat unorthodox ap- 

proach they had established on their debut still 
had plenty of room to grow. 

In addition to the great press and radio air- 
play the band received on these projects, they 

also had the good fortune to have two of their 
songs used on commercials. Their cover of The 
Beatles' "Getting Better" was used in a commer- 

cial for Philips, and "Revolutionary Kind" was 

the soundtrack for a Sol Cervesa beer ad. This 
helped keep the band in good financial stand- 

ing as their career developed. 

The quintet return with In Our Gun, which 
follows 2000's compilation of rarities and B- 
sides, Abandoned Shopping Trolly Hotline. On 

it, we find the lads expanding their musical pal- 
ette considerably without losing the core sound 

that makes Gomez so distinctive. This time 
around there are more keyboards, synthesized 
sounds and even drum loops, yet the heart of 
their music is still rootsy and progressive. They 

also invited some outside musicians to contrib- 
ute to the project, including Danny Thompson 
on bass, Rob Charles and Tony Looby on sax, 

Dajon Everett on percussion and Claire Fellows 
for programming. 

Gomez 

As with their previous efforts, Gomez pro- 
duced In Our Gun themselves. This time they 
took a break from their busy touring schedule to 

work on material and to afford themselves the 
luxury of an extended window to record the al- 

bum, which they did, mostly, in a large manor 
home. According to the band, they aren't look- 
ing to duplicate another band's sound, which is 

why many bands choose particular producers. 
Knowing what sound they want, Gomez prefer 
to have complete control in that area. 

The beauty of In Our Gun's 13 songs is that, 

while each track is unique, they still flow to- 
gether well. There's a frantic edginess to most 

of them, which the band says stems from the 

unease and tension that pervade much of the 
world today, yet one still feels satisfied after 
tracking through the entire disc. Whether it's 
more rousing numbers such as "Shot Shot," "De- 
troit Swing 66," "Rex Kramer" and "In Our 
Gun" or more mellow pieces like "Even Song," 
"Miles End" and "Sound of Sounds." each song 

has the depth and character to make the listener 
want to come back for more. 

Perhaps one of the most enigmatic things about 

the band is their name. But the story behind it isn't 
all that mysterious. During one of :heir early 
shows, before they really had a permanent name, 

they had a friend named Gomez coming by to 
visit them. They put a note on their dressing room 

door with his name on it. Everyone assumed that 

was the band's name, and it stuck. 

719 shows played in 3 years 

294 shows played this year (Almost all Sold Out) 

30,000 albums sold prior to Epic Records release 

On Tour with Sheryl Crow all summer 

Epic is pleased to annouce the release of the hypnotic 

emotionally charged first single 

from HOWIE DAY 
Going for adds this week 

already #5 requests at KCRW! EPIC 
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RICK WELKE 
rwelke@radioandrecords. corn 

PART TWO OF A TWO-PART SERIES 

TobyMac: A Reality Check 
Gotee Records CEO gets real with the industry 

Toby McKeehan, a.k.a. tobyMac, has been around Contemporary Christian music since his 
days in college and has witnessed quite a bit of change in it over the last decade. McKeehan's 
hopes and dreams for the format are vast and encompassing, stretching beyond the success 

he has had as a member of do Talk and through the launch of Gotee Records. He's also concerned 
about the lack of urban music at Christian radio. 

McKeehan is well -aware that 
Gotee is not like other labels. The art- 
ists it represents need special atten- 
tion, especially when it comes to the 
ins and outs of radio promotion. "We 
had to recognize that we aren't going 
to give radio the latest Michael W. 

Smith single," McKeehan says. "We 
are constantly educating and trying to 
massage a change in radio. Some- 
times we are banging our heads 
against the wall; other times you re- 
alize that we just moved an inch in the 
right direction. When that happens, 
there is reason to celebrate." 

One of the things McKeehan is try- 
ing to change is the notion that main- 

stream pop music, especially urban - 
flavored pop music, won't work at 
Christian radio in most markets. That's 
what programmers tell Gotee staffers on 

a regular basis. But McKeehan is un- 

yielding in his desire to help radio rec- 
ognize the need to bend a bit when it 

comes to popular trends. 
"There is definitely a problem when 

it comes to R &B music at Contempo- 
rary Christian," he says. "But I refuse 
to put up a wall. I will help build a 
bridge in that regard. I will continue to 

"Helping to establish 

artists and build careers 

should be the most 

important thing we do. 

It's important to the 

industry and to people's 

lives." 

beg, borrow and plead when it conies 

to urban music in Christian circles. We 
will do whatever is necessary to let 

people know that there are Christian 
fans who would love R &B music on 

their local radio station. Many people 
enjoy that style of music, and we now 

have it at our fingertips. We simply 
have to realize that there is a desire for 
it out there in the Christian-radio listen- 

ing audience." 

tobyMac 

Industry Improvements 
One area in which the industry has 

improved, McKeehan says, is in the 
quality of its product. "Christian 
records sound better," he says. "That's 
a very good thing. Our artists are bet- 
ter than they were five or 10 years 
ago. We have better minds at the top 
of our system than we did 10 years 
ago. However, there is a feeding 
frenzy going on right now, with labels 
signing new artists at a fast rate. When 
you do that, the art suffers slightly. 

"We need to be pickier, to take our 
time in developing new acts and to 
commit to every act we sign. With 
money comes the spaghetti theory: 
Throw it against the wall, and if it 

sticks, that's great; if it doesn't, drop 
the act. That is sad. Helping to estab- 
lish artists and build careers should be 
the most important thing we do. It's 
important to the industry and to 
people's lives." 

Of course, setting the bar higher 
can be difficult for an independent la- 

bel, especially in the world of dollars 
and sense. "As a small label, we can't 
afford to be wrong," McKeehan says. 
"We have to be committed to the art- 
ist and his or her career. You have to 
build on an artist's first project. For 
example, Grits sold 30,000 units with 
their debut record. They then sold 
over 50,000 copies of their sopho- 
more album. Their last record sold 
100,000 units. 

"That's simply called work. That's 
the band working hard, the label 
working hard, and everyone working 
to grow an artist's ability to sustain a 

career. I'm as proud of that as I am of 
some of the Gold records that we have 
hanging on the wall." 

Staying Focused 

When asked what he would say to 
different segments ofthc industry on the 

topic of Contemporary Christian artists, 

McKeehan keeps it short and to the 
point: "Stay focused on your art and 
stop complaining about your label." 

For his message to radio, Mc- 
Keehan digs deep and shares some 
eye- opening concepts. "Continue to 
stretch yourselves and to introduce 
people to new forms of music," he 
says. "Take them slightly out of 
their cultural comfort zones. Intro- 
duce them to what is being made 
available to you. I know you're 
there for the people, but those same 
people who buy a Newsboys record 
are walking across the mall and pur- 
chasing the new Destiny's Child 

"We will do whatever is 

necessary to let people 

know that there are 

Christian fans who would 

love R &B music on their 

local radio station." 

disc. That's because they aren't 
hearing what is available to them in 

Christian circles on their local radio 
station. 

"If I look at the most -played songs 
on the mainstream CHR/Pop station 
in my market, 70% of them are urban - 

flavored tunes. If I look at the Chris- 
tian pop station in the same market, 
only one song is urban -flavored. We 
have a problem. Somebody is holding 
something back. 

"The root of the problem is where 
our industry comes from. l've heard 
the information from whatever re- 
search stations are doing, and l've met 
with some of these people face to face. 
I simply can't believe in their research. 
There is no way that I can agree with 
it. It makes no sense. The mainstream 
stations do research in the same mar- 

ket. How can it differ so drastically? 

First lime Answers 
While talking with Toby McKeehan, otherwise known as 
tobyMac of dc Talk, I decided to go back to the band's be- 
ginnings and ask McKeehan about certain milestones in 

the band's history. 
R &R: What did you feel when you signed your first recording con- 

tract? 
TM: Extreme anticipation for what tomorrow was going to hold. We 

were naive, wide -eyed and dreaming big. Then we were presented with 
the opportunity to open for a big -name band at the time, DeGarmo & 

Key. It was definitely next -level stuff for us. 

R &R: How did you react when you first heard one of your songs on 
the radio? 

TM: It took a while before that happened. Christian radio didn't em- 
brace us right off the bat. I do remember the first time "Between You and 
Me" was played on Casey Kasem's American Top 40. Michael Tait and I 

called each other on our cell phones, screaming about it. It was one Sun- 
day on our way to church. It was almost disbelief for us. It tripped us 

out. We truly thought we had made it when we heard it on the count- 
down shows. 

R &R: How did it feel to headline your first tour? 
TM: A bit stressful, but, at the same time, exciting. I'm a bit of a per- 

fectionist, so it was challenging. We wanted the show to make people 
experience different modes of passion - some of intense energy and 
others that were more intimate. We wanted to strip away the stage and 
make it more of a party. 

R &R: What does the next year hold for dc Talk? 
TM: We'll all be doing the solo tour deal this spring and into the sum- 

mer, separate and on our own. The pén then is to sit down during the 
fourth quarter of this year and make plans to record a new dc Talk stu- 

dio project. 

CHRISTIAN FORMAT ROOM OPEN 

The brand -new Christian -music format room has opened on the R &R 
website at www.radioandrecords.com. It features news, message boards, 
charts and links to other Christian -music -related websites. Spread the 
word. The site will be updated regularly and will expand over the next 
several weeks. 

"What it says to me is, if you're 
testing people and doing research 
and you're not playing urban mu- 
sic at all, how can that be a fair pro- 
cess? We have to take people 
somewhere. They can't get there if 
we don't provide the means for 
them to get there. If we're not will- 
ing to test this type of music, they 
aren't going to acquire a taste for 
it. Pop fans are pop fans, and they 
want music that's seasoned across 
the board." 

To people at Christian rock and 
rhythmic formats, McKeehan says, 
"You need to encourage people who 
love urban and rock to press on. We 
need to hope and pray for further 
growth. Both of these formats repre- 
sent where people are and what they 
truly want." 

To the industry at large, he says, 
"Be more committed to the artists. 
Focus on building careers rather than 
finding hit songs. Let hits grow out of 
commitment to careers." 

SPARROW RECORDS INTRODUCES 

AARON SPIRO 
"SING" 

"WHAT A GIFT IT IS TO WORK WITH 

SUCH AN INSPIRED AND D STINCTIVE 
SINGER AS AARON SPIRO" 

- Charlie Peacock /Producer 

ON YOUR DESK, GOING FOR ADOS JUNE 28TH 
For information, contact Rob Poznanski at Sparrow Label Group 

(800) 347 -4777 or email at rpoznanski@sparrowrecords.com 

Nlir no hype. just hits. w 
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Point To Point Records Joins New label Pack 
By Lizza Connor 
lconnor @ccmcom.com 

J 
oining the collection of nascent labels that has 
sprung up since the first of the year - including 
Doxology, Creative Trust Workshop, Gravity and 

Elevate - is Nashville -based Point to Point Records, 
founded by former Newsong member Leonard 
Ahlstrom. Point to Point will focus on artist 
development and serve as a path to major -label deals, 
says Ahlstrom. 

Concerning what some may view 
as the already- crowded arena of 
Christian labels, Ahlstrom says he 
noticed a need for the artists' train- 
ing ground that he can provide with 
Point to Point. "The big Christian 
labels often don't have time to de- 
velop an artist at this level," he says. 
"This is really a grass -roots thing. 
Point to Point will position the art- 
ists in a place where, through prod- 

uct sales, radio play and distribution, 
they will gain national exposure." 

Point to Point, funded solely by 
Ahlstrom and his wife, Rebecca, 
also includes a publishing company 
of the same name and has a distri- 
bution agreement with secondary 
distribution outlet Central South. 
The Nashvillebased Central South 
distributed Donna VanLiere's book 
The Christmas Shoes, based on the 

Newsong hit of the same name. 
Three artists make up the present 

Point to Point roster: sister duo 
Everafter, Orlando -based gospel 
worship leader Martha Mtmizzi and 
16- year-old country singer Ciera 
Lynn. Though Ahlstrom's 20 -plus 
years of experience has been prima- 
rily in the Christian market, he says 
he will not limit his label's roster to 
Contemporary Christian artists. 
"[All our artists] are believers and 
feel called to impact the world, but 
not necessarily through the Chris- 
tian market," he says. 

The primary goal of Point to 
Point, Ahlstrom says, is mentoring. 
He notes, "Through the years, I've 
acquired enough information to of- 
fer new artists some pointers - do's 
and don'ts and developmental skills 
that will help them become the corn- 

modities the majors are looking for. 

A lot of young artists don't realize 
the pitfalls because they haven't 
been groomed at that level." 

Ahlstrom differentiates his compa- 
ny from other new labels, saying, "It 
looks like a record company, but it's 
really a steppingstone to a record 
company." In fact, he hesitates to 
characterize Point to Point as a label 

per se but says its distribution pack- 
age offers artists benefits resembling 
those of a label deal. Promotional op- 
portunities for Point to Point artists in- 
clude radio, retail and publicity ex- 
posure. Most promotion is being han- 
dled at present by independent firms. 

Ahlstrom will serve primarily as 
head of A &R and marketing for 
Point to Point, and he has enlisted 
the help of Rebecca and daughter 
Megan Ahlstrom, as well as inde- 

pendent publicist Janet Bozeman 
and Erika Jones and Kyle Fenton for 
Gospel and AC radio promotions, 
respectively. 

The first projects to be released on 
Point to Point will be Listen by 
Everafter and Say the Name by Mu- 
nizzi, both produced by Ahlstrom 
and slated to hit the streets in early 
July. "Listen," the first single from 
Everafter, shipped to radio in mid - 
May, and singles from Munizzi will 
be shipped to Gospel radio in corn- 
ing weeks. 

Talk back to CM 

Do you have questions, 
comments or feedback -egarding 

this column or other ssues? 

E -mail: 
lconnor @ccmcom.com 

FaeFroM Partners With Tyndale For Left BeIiintICD 
In an effort to tap the audience that has purchased 

more than 50 million Jerry Jenkins and Tim - LaHaye- penned Left Behind books, ForeFront 
Records has partnered with Tyndale House Publishers 
to create and market a CD companion to the 10th work 
in the end -times series, The Remnant. Titled Left 
Behind Worship: God Is With Us, the CD will be 
released simultaneously with The Remnant on July 2. 

The I I -song multiartist project, 
produced by ForeFront interim head 
of A &R Charlie Peacock and Sonic - 
flood founder Duane Larring, con- 
tains worship staples like "God of 
Wonders," sung by ForeFront's 
Rebecca St. James, "We Fall Down" 
by Sparrow Records' Chris Tomlin 
and "Jesus Blood" by Sparrow's De- 
lirious. New tracks include "The 
Only Light We Need," performed by 
Peacock and dc Talk's Michael Tait, 
"Amazing Grace" by The Normals' 
Andrew Osenga and "Worthy" by 

Sparrow's Aaron Spiro. 
Left Behind Worship: God Is With 

Us, which will retail at about 
$13.99, was designed to mirror its 

literary counterpart in theme, Fore- 
Front Sr. Manager/Marketing Rach- 
el Beavers tells Tria CCM UPDATE. 

Both the book and the CD are de- 
signed to offer an overarching hope 
for eternity. Beavers says, "We were 
looking for songs that would work 
in a worship setting, that were look- 
ing at what heaven is about and that 

show how God is present with us 
through our everyday lives. The 
songs on Left Behind Worship lead 
you to that." 

Having crafted albums like The 
Prayer ofJabez and Secrets of the 
Dew from Bruce Wilkinson's best- 
selling books, ForeFront is not new 
to projects pairing CDs and books. 
In fact, ForeFront attempted a simi- 
lar Left Behind series matchup with 
the album People Get Ready, which 
has scanned just over 55,000 copies 
since its November 1998 release. 
According to Beavers, People Get 
Ready correlated only loosely with 
the fourth Left Behind release, Soul 
Harvest, and wasn't offered to retail- 
ers until six months after the book 
was on stores shelves. 

Beavers says, "We feel like we 
missed the sales boat with People 
Get Ready because we didn't have a 

dual street date for those products. I 

don't think Left Behind buyers even 
knew our CD existed, and, with a ti- 
tle like People Get Ready, the two 

didn't tie together. This time the CD 
screams Left Behind series with the 
name, and it ties in with the theme of 
all the Left Behind books." 

To heighten consumer awareness 
this time around, ForeFront and Tyn- 
dale have collaborated on cross -mar- 
keting efforts at radio and retail and 
are encouraging retailers to position 
the products together in both music 
and book departments. As an added 
incentive, the companies are offering 
a "Share Eternity With Someone" 
presale campaign in which any con- 
sumer who orders the CD before its 

street date receives a free copy of the 
first Left Behind release to pass 
along to a friend. 

Many retailers have already be- 
gun their campaigns, targeting previ- 
ous series buyers. Berean Stores is 

sending postcards to previous Left 
Behind purchasers, the Parable 
Group is offering presale initiatives 
in its fall catalog, and LifeWay 
Christian Stores is placing CD cou- 
pons in Left Behind books. On the 
general -market side, Target will ad- 
vertise Left Behind Worship: God Is 
With Us in its Sunday circular, 
which reaches 50 million homes, on 
June 30, and Wal-Mart, Borders and 
Media Play plan to package the CD 
and book together in counter top- 
pers, endcaps and other displays in 
their music and book sections. 

While Beavers declines to com- 
ment on sales projections for the 

CD, she says ForeFront is hoping 
to "capture a lot of the book buyers 
who never even thought about buy- 
ing a CD." Since the series debuted 
in 1995, three Left Behind books - 
Desecration, The Mark and The In- 
dwelling - have debuted at No. 1 

on the New York Times best -seller 
list. The books are the fastest -sell- 
ing adult series ever and the all- 

time best -selling Christian novels. 
The Remnant will be priced at 
$24.99. 

ForeFront plans to service its first 
single from the project, Jill Phillips' 
"Forever and Ever," to AC radio in 

July. Plans are in the works for two 
additional ForeFront -Tyndale House 
Left Behind projects. - Line Connor 

Sparrow Records artists The Newsboys were recently honored for their 
unprecedented radio success with the first single from their March 26 

release, Thrive. It Is You" held the No. 1 position for 12 consecutive 
weeks at Christian CHR. Pictured are (back row, l -r) The Newsboys' Jeff 
Frankenstein, Peter Furler and Duncan Phillips, Sparrow Records' Rob 

Poznanski, (front, l -r) Sparrow VP/National Promotion Grant Hubbard 

and bandmembers Phil Joel and Jody Davis. 

Earlier this week The Newsboys announced tourmates for their fall 
Thrive Tour. Zoegirl (Sparrow), Superchick (Inpop) and By The Tree 

(Fervent) will accompany the 'Boys on the tour, which will be spon- 
sored by tour partners First Company Management, JAM Productions 

and H2O Booking Agency. Dates and markets will be announced in 
coming weeks. 
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CHR Top 30 Rock Top 30 
LAST 

WEEK ARTIST TITLE LABEL(S) 
TOTAL 
PLAYS 

f 

PLAYS 
WEEKS ON 

CHART 
LAST 

WEEK 
THIS 

WEEK ARTIST TITLE LABEL(S) 
TOTAL 
PLAYS 

! - 
PLAYS 

WEEKS ON 

CHART 

1 io PAUL COLMAN TRIO Turn (Essential) 1058 +32 10 1 1 PILLAR Fireproof (Flicker) 415 -13 14 

2 AUDIO ADRENALINE Rejoice (Forefront) 965 +31 12 2 2 PAX217 Tonight (Forefront) 368 -4 9 

3 0 THIRD DAY Its Alright (Essential) 864 +24 12 3 0 P.O.D. Boom (Atlantic) 363 +16 7 

4 JEFF DEVO I et It Flow (Gotee) 799 +7 11 4 4 SKILLET Earth Invasion (Ardent) 341 -5 10 

5 GINNY OWENS I Am (Rocketown) 774 +15 16 7 0 NEWSBOYS John Woo (Sparrow) 308 +12 10 

7 0 NEWSBOYS It Is You (Sparrow) 672 0 23 6 6 THIRD DAY Get On (Essential) 282 -31 14 

8 7 STACIE ORRICO Bounce Back (Forefront) 632 -2 12 5 7 FIVE IRON FRENZY Spartan (5 Minute Walk) 282 -64 14 

10 0 TAIT Bonded (Forefront) 632 +37 10 8 0 EAST WEST She Cries (Floodgate) 266 +7 14 

11 Q JENNIFER KNAPP Say Won't You Say (Gotee) 616 +47 9 9 0 TOBY MAC What's Goin' Down (Forefront) 251 +8 B 

6 10 SKILLET One Real Thing (Ardent) 610 -83 17 10 10 SEVENTH DAY SLUMBER My Struggle (Mercy Street) 206 -27 17 

9 11 RACHAEL LAMPA Savior Song (Word) 571 -54 15 28 41) 12 STONES Broken (Wind -up) 205 +89 2 

12 e BEBO NORMAN Holy Is Your Name (Essential) 552 +18 9 12 12 G.S. MEGAPHONE Prodigal Dad (Spindust) 197 -4 8 

16 e OUT OF EDEN Day Like Today (Gotee) 520 +41 6 11 13 THOUSAND FOOT KRUTCH Supafly (OGE) 197 -10 17 

13 ZOE GIRL Here And Now (Sparrow) 517 +26 7 16 0 TAIT Bonded (Forefront) 188 +7 5 

19 e ALL TOGETHER SEPARATE We Know (Ardent) 454 +19 6 18 e LIFEHOUSE Breathing (Dream Works) 175 +5 19 

17 16 PAUL ALAN Leaving Lonely (Aluminum) 443 -15 15 14 16 COMMON CHILDREN Celebrity Virtue (Galaxy 21) 174 -10 10 

14 17 NATALIE LARUE, T -BONE & DJ MAJ King... (Flicker) 439 -50 18 15 17 RELIENT K Those Words Are Not Enough (Gotee) 169 -13 18 

26 e DAILY PLANET Flying Blind (Reunion) 408 +58 3 23 e ESO Sad Mary (Bettie Rocket) 169 +22 5 

15 19 STEVEN CURTIS CHAPMAN See The Glory (Sparrow) 404 -79 21 13 19 ALL TOGETHER SEPARATE We Know (Ardent) 166 -19 11 

18 20 BY THE TREE Invade My Soul (Fervent) 375 -65 17 20 e KEVIN MAX You (Forefront) 162 +2 5 

21 21 MERCY ME I Can Only Imagine (INO) 371 -17 20 IDebu > ® BENJAMIN GATE Do What You Say (Forefront) 157 +56 1 

25 e TOBY MAC Irene (Forefront) 365 +14 2 19 22 AUDIO ADRENALINE Rejoice (Forefront) 156 -9 6 

20 23 REBECCA ST. JAMES Breathe (Forefront) 361 -54 23 26 ® PLANET SHAKERS Shake the Planet (Crowne) 142 +19 3 

22 24 FREDDIE COLLOCA Savior My Savior (One Voice) 358 -22 6 17 24 SUPERCHICK Holy Moment (lnpop) 140 -31 9 

23 25 TRUE VIBE You Are The Way (Essential) 350 -28 20 22 25 BUCK ENTERPRISES The Return (Galaxy21) 136 -18 8 

!Debut> SALVADOR Breathing Life (Word) 342 +133 1 24 26 CHOIR Shiny Floor (Galaxy21) 136 -2 6 

27 ® CAEDMON'S CALL Before There Was Time (Essential) 337 +10 19 29 ® LIKE DAVID Suffer To Reach (Bettie Rocket) 128 +20 3 

24 2E LIFEHOUSE Breathing (Dream Works) 333 -21 21 !Debut> e LADS International Mystery Man (Cross Driven) 119 +39 1 

28 29 RELIENT K For The Moments I Feel Faint (Gotee) 317 -6 7 27 29 SHILOH Shackles (Accidental Sirens) 112 -9 5 

loebut> m JARS OF CLAY Fly (Essential) 307 +155 1 21 30 SLINGSHOT 57 Everyday (Independent) 110 -46 13 

30 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 5/26- Saturday 6/1. 
©2002 Radio & Records. 

46 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 5/26 -Saturday 6/1. 
©2002 Radio & Records. 

March 
or gimes 

Saving babies, together 

Thank you radio, for giving every baby a fighting chance to be born 
healthy by joining in on the excitement of the 2001/2002 
March of Dimes Achievement in Radio Awards ®. 

Atlanta, Baltimore, Boston, Chicago, Cleveland, Houston, Miami, A.I.R. AWARDS 

Milwaukee, Nashville, New York, Philadelphia, Phoenix, San Diego, 
St. Louis, Washington 

Presented Nationally By: Ford Motor Company 

Sponsored Nationally By: Arbitron, Katz Media Group, 
Metro Networks /Shadow and R &R 

Co- Sponsored By: CURB Records, Interep, McLeod USA, 
Miller Lite and Viejas Casino 

Achievemert Irr Radio 

.4 tirnadrna Conn,r.,trtm Crlrhmnny 

r_ a rrura, ,,, eah nr Het, the 

Ian It ,Ar 6,r,.., r{Lth rommtio 

For more information, contact the A.I.R. Awards at: eschultz@modimes.org; or call: (312)596 -4701. 
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UT,' Christian 
June 7, 2002 

AC Top 30 
:AST 

ARTIST TITLE LABEL(S) 
TOTAL 
PLAYS 

1- 
PLAYS 

WEEKS ON 
CHART 

1 o MARK SCHULTZ Back In His Arms Again (Word) 1732 +2 15 

2 © THIRD DAY It's Alright (Essential) 1604 +39 13 

3 4HIM Surrender !Word) 1599 +150 13 

5 Q STEVEN CURTIS CHAPMAN Magnificent... (Sparrow) 1422 +110 7 

4 5 GINNY OWENS I Am (Rocketown) 1351 -24 18 

9 lO VOICES OF HOPE In God We Trust (Sparrow) 1305 +103 8 

8 0 FREDDIE COLLOCA Savior My Savior (One Voice) 1246 +19 11 

12 Q FFH Fly Away (Essential) 1072 +135 6 

7 9 RACHAEL LAMPA No Greater Love (Word) 1067 -215 18 

11 I BEBO NORMAN Holy Is Your Name (Essential) 1057 +65 12 

13 I NATALIE GRANT What Other Man (Curb) 1044 +138 13 

6 12 POINT OF GRACE You Will Never Walk Alone (Word) 1033 -279 17 

14 ® ZOE GIRL Here And Now (Sparrow) 933 +76 10 

10 14 BROTHER'S KEEPER Take Me To The Cross (Ardent) 883 -124 18 

16 0 SALVADOR Breathing Life (Word) 854 +49 5 

15 I NEWSONG Wide Open (Reunion) 838 +25 10 

22 0 AUDIO ADRENALINE Ccean Floor (Forefront) 697 +149 3 

20 JENNIFER KNAPP Say Won't You Say (Gotee) 667 +70 9 

18 19 WATERMARK Constant (Rocketown) 626 -48 12 

24 G SONICFL000 Write Your Name Upon My Heart (INO) 603 +82 7 

17 21 AVALON I Don't Want To Go (Sparrow) 547 -171 21 

25 AMY GRANT The River's Gonna Keep On Rolling (Word) 542 +32 3 

19 23 NEWSBOYS It Is You (Sparrow) 514 -115 23 

26 JACI VELASDUEZ In Green Pastures (Creative Trust) 477 +23 4 

27 SHAUN GROVES Move Me (Rocketown) 476 +30 2 

30 26 REBECCA ST. JAMES Song Of Love (Forefront) 429 +43 2 

KATINAS Rejoice (Gotee) 426 +72 1 loeaur) 

28 28 MERCY ME I Can Only Imagine (INO) 419 -21 32 

23 29 CAEDMON'S CALL Before There Was Time (Essential) 407 -134 23 

29 30 NICOLE C. MULLEN Talk About It (Word) 394 -28 18 

54 AC reporters. Songs ranked by total plays for the airplay week of Sunday 5/26- Saturday 6/1. 
© 2002 Radio & Records. 

/nspo Top 20 
LAST THIS 

WEEK WEEK ARTIST TITLE LABELS) 
TOTAL 
PLAYS 

. 1- WEEKS ON 
PLAYS CHART 

1 MARK SCHULTZ Back In His Arms Again (Word) 265 

2 4HIM Surrender (Word) 253 

3 JACI VELASDUEZ In Green Pastures (Creative Trust) 212 

GINNY OWENS I Am (Rocketown) 190 - 1 

5 POINT OF GRACE You Will Never Walk Alone (Word) 189 

6 NEWSONG Wide Open (Reunion) 174 

7 STEVE GREEN The Pleasures Of The King (Sparrow) 162 

8 STEVEN CURTIS CHAPMAN Magnificent... (Sparrow) 159 

9 BROTHER'S KEEPER Take Me To The Cross (Ardent) 153 

10 MICHAEL CARD Scribbling In The Sand (M2.0) 152 

11 JOHN TESH The Heart Of Worship (Garden City) 128 

12 RACHAEL LAMPA No Greater Love (Word) 128 

13 MARTINS Lord Most High (Spring Hill) 115 

14 GO FISH You're My Little Girl (lnpop) 107 

15 MATTHEW WARD Wherever Love... (Discovery House) 106 

16 WATERMARK Constant (Rocketown) 104 

17 JASON INGRAM Restore Me (INO) 92 

18 BOB CARLISLE You're Beautiful (Diadem) 88 

19 VOICES OF HOPE In God We Trust (Sparrow) 81 

20 WES KING There Is A God (Word) 80 

46 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 5/26- Saturday 6/1. 
© 2002 Radio & Records. 

Rhythmic Specialty Programming 
RANK ARTIST '.TLE LABEL(S) 

1 JOHN REUBEN Hindsight (Gotee) 

2 ILL HARMONICS Take Two (Uprok) 

3 TOBY MAC Irene (Forefront) 

4 DJ MAJ f /DJ FORM 7 Factors (Gotee) 

5 KATINAS Dance (Gotee) 

6 STACIE ORRICO Bounce Back (Forefront) 

7 JAVEN Never Give Up On Love (Crowne) 

8 NATALIE LARUE, T -BONE & DJ MM King Of My Life (Flicker) 

9 ELLE ROC Significance (BRx2) 

10 WOODY ROCK Believer (Gospo Centric) 

s 
C- 
o 

A C R a di o 
Hove you come home to the best 

new sound of the year? 

"Coming Home" from GER:EI 

"'Coming Home' is an out -of -the -box add here at KXOJ! 
Gersh is a true Adult Contemporary artist and has the history 

to show for it. He's really got something to say and 
I'm confident my audience wants to hear it." 

5 Fill I 

Bob Thornton - KXOJ/Tulsa, OK 
"Coming home" 
Going for immediate add, 
AC Radio Promotions: Kyle Fenton 615.333.7934 Chris Hauser 675.834.4226 
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ALREADY MAKING WAVES IN HOUSTON, LOS ANGELES, SEATTLE, TULSA... 

"Ocean Floor" - talk about an uplifting reminder in times of struggle! 
These guys really encourage me. I love this type of hip ballad from 
a band hat, of its core, is typically too progressive for AC. This one 
is a great fit for our playlist. 

Our listeners love this song. Its by far one of the best AC recordings 
Audio Adrenaline has done. Sounds great in our music mix! 

A cork -popper! A song that lifts the burden of sin and lifts you toward 
Christ. Combined with a magnetic remixed track, this is the early smash 
of the summer! 

._r 111 Llli +Vil 1'Jfl "Jff } r(V'17111 J111 L'!L!r %''- l'JIl'JI i!7Jiu (J1u:1) 

God tosses our forgiven sins in the seo of forgetfulness. We need 
o message like that, especially when it's packaged in smooth sound 
and production. "Ocean Floor" is making waves for us! 

FOR PROMOf1ON5 -ONT 
OR KENT CCLEY wT KCOLEY FOR 

ACTS CIIP.'R FRIDAY, JULY 5 

SEE THE "OCEAN FLOOR" VIDEO AT CHRISTIANITYTODAY.COMIMUSIC 

www.oudioa.com 
www.forefrontrecords.com 
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96 R&R Jun, 7, 70C4 Opportunities 
OPENINGS 

EAST 

Account Executive 
Arbitron Outdoor 

(New York) 

Join our Team and 
Join a Leader! 

Sell and service Arbitron Outdoor to 
outdoor media companies 

Requirements: 
Bachelors' degree in communications or related fields 

3 -4 years media sales experience 

Approximately three weeks/month travel is required 

Great Benefits including medial. dental. vision. work/family 

resources. stock purchase. tuition assistance. and an excellent 

match on our 401(k) 

Email your resume to salesiobs @arbiwn.tom. 
fax to 410- 312 -8607 

4ARBITRON 
outdoor 

f FORTUNE' 2002 
100 BEST COMPANIES TO WORK FOR 

EOE 

Check us out at www.arbitron.com 
for more information. 

SOUTH 

Looking to make your 
mark in radio? 

Do you have something to say 
that motivates callers? You could 
be the newest STAR at the 
MidSouth's premiere Talker 
WVNN Huntsville. Peter Thiele 
(256) 216 -0101 or 
peter@wvnn.com. EOE 

Rare opening at the top 
rated AC station in beau- 
tiful East Texas. Good 
pay, good benefits and 
local ownership. T&R: 
Dave Moreland, KOOI, 
402 S. Ragsdale, Jack- 
sonville, TX 75 766. EOE 

OPENINGS 

MIDWEST 

Director of Affiliate Sales 

Waitt Radio Networks seeks 
leader to build affiliate sales team 
plus handle regional territory. Pre- 
vious network sales/management 
required. Must relocate to 
Omaha, NE headquarters. High 
income potential + benefits. 
Apply at www.waittmedia.com 
preferred or email resume to: 
Ken Fearnow, 
kfearnow@wrnonline.com, EOE. 

Afternoon Drive /Promotions. Very active 
schedule with appearances and production. Mail 

package to: Allan James, WZWZ P.O. Box 2208, 
Kokomo, IN 46904. EOE (06/07) 

WEST 

KBLX, San Francisco, has a 
Morning News /Personality 
opening. Can you deliver a seri- 
ous news story with credibility 
and still deliver a punch line? 
We're looking for a battle tested 
team player with a winning at- 
titude to join our top rated 
Morning Show. Please forward 
samples of your work ASAP to 
KbrownCa?kblx.com or Kevin 
Brown c/o KBLX - 55 
Hawthorne Street, Suite 900, 
San Francisco, CA 94105. No 
Phone Calls Please! KBLX is an 
Equal Opportunity employer. 

www.radioandrecords.com 

POSITIONS SOUGHT 

POSITIONS SOUGHT 

MARK MOSELEY 

The most versatile man in radio 
with 16 years ratings success as 
comedic morning co -host at 
POWER 96, Miami, now shop- 
ping for a major market morn- 
ing team to be a contributor. My 
promo and commercial produc- 
tion work are as stellar as my on- 
air abilities. Have own ISDN stu- 
dio. Clean, hard -working, ex- 
tremely talented, yet with a man- 
ageable ego- a dream employee! 
Already a psuedo -celebrity 
(check my resume at internet- 
moviedatabase.com), just mov- 
ing to L.A. to further radio, film, 
TV career, for this one- in- a -mil- 
lion opportunity, 
contact me: 954 -882 -8222. 
Or 
DISNEYMUSHU @HOTMAIL.COM. 

PBP/Sales Dl Footballeasketball. JOE: 1-888- 327 -4996. (06/07) 

Bill Elliott Hot new format available. 3DSJ Request & Dedica- 
tion Radio. Listen: www.3DSJcom BILL ELLIOTT: 813 -20- 
7102 Dillelliott@3DS1.com. (06/07) 

Attention San Diego Programmers: Platinum pipes & person. 
ally plus! KCBO'er & Planeteer seeking next upbeat gig. AMY: 
760-744-4771 Amy09100a01.com. (06/07) 

Rookie broadcaster a few months out of school, ready to take 
on the world. Excellent news reads, writing, knowledge of popu- 
lar music, trained for voice -overs & board ops. E -mall: 
MWShapiro8277 @aol.com or 248- 357 -7016. (06/07) 

CHR personality major market skills: killer phones, energy, 
plugged into pop culture, and fulltime CHR experience. Swing in 
large market; seeking the chance to do my show fu /time. Email: 
OnDáAir@aotcom. (06/07) 

Not dead yet and grateful.30.xyear radio vet with Oldies/Classic 
Rock background (hey I've been known to play Sinatra too). 
Mornings? Email: tincleierrv©elvis.com. (6/07) 

Decision makers: Experienced. energetic (insert whatever 
metaphor fits your needs here) AT is actively searching for gig 
that otters a challenge! Relocate? Sure! DAVE: 813- 265 -8212. 
(06,07) 

RADIO & RECORDS 
10100 Santa Monica Blvd., Third Floor. Los Angeles, CA 90067 

R &R is published weekly. except the week of December 25. Subscriptions are available for $325.00 per year (plus applicable sales tax) m the 

United States, 5320.00 in Canada and Mexico, and 549500 overseas (U.S. lands only) from Radio & Records Inc.. at 10100 Santa Monica 

Blvd., 5th Floor, Los Angeles, California 90067. Annual subscription plan ind.rdes the weeky newspaper plus two R&R Directories issues and 

other special publications. Refunds are prorated based on the actual value of issue received prior to cancellation. Nonrefundable quarterly rates 

available. All reasonable care taken but no responsibility assumed for unsolicited material. R &R reserves all rights in material accepted for 

publication. All letters addressed to R&R or as Editors will be assumed intended for publication reproduction and may therefore be used for this 

purpose. Letters may be edited for space and clarity and may appear in the electronic versions of R &R. The writer assumes all liability regarding 

the content of the letter and its publication in R &R. Nothing may be reproduced in whole or in part without written permission from the 

Publisher. 

O Radio & Records. Inc. 2002. 

POSTMASTER: Send address changes to R &R. 10100 Santa Monica Blvd.. Third Floor, Los Angeles, California 90067. 

POSITIONS SOUGHT 

POSITIONS SOUGHT 

Play by -Play & Sales D1 Football. Basketball and 
Baseball. Contact: ROB GREGORY 302559 -8021 or 
raregory ®udel edu. (06/07) 

Indiana Classic Country AT. 15 years radio experienced. Cool 
Edit/ saw pro. Contact Dave Lee : martineabcscom. (06/07) 

R &R Opportunities Advertising 

1x 2x 
$150 /inch $125 /inch 

Rates are per week (maximum 35 word per inch in- 
cluding heading). Includes generic border. If logo, 
custom border or larger heading are requi-ed, add 1/ 

2 inch ($60 for 1x, $50 for 2x). In addition, all ads ap- 
pear on R &R's vrebsite. (vim radioandrec3rds.eom). 

Blind Box: add $50 

The R &R address and your box number adds 12 

words to your ad. Regular Opportunities rates ap- 
ply to Blind Box ads, but a $50 service charge is 

added for shipping and handling. 

Positions Sought: $50 /inch 
Individuals seeking employment may rur ads in the 
Positions Sought section at the specal rate of 
$50 /inch. 

Payable In Advance 

Opportunities Advertising orders must be typewrit- 
ten on company /station letterhead and accompa- 

nied by advance payment. Ads are accepted by fax: 

(310- 203 -8450) or mail. Visa, MC, AmEx or Dis- 

cover card accepted. Include card numoer, name 

as it appears on credit card, expiration date and 

phone number. Blind box responses are sent to ad- 

vertisers every Friday by first -class mail 

Deadline 

To appear in the following week's issue, your ad 

must be received by Thursday noon (PDT) eight 

days prior to issue date. Address all ads to:R &R 

Opportunities, 10100 Santa Monica Blvd., Third 
. Floor, Los Angeles, CA 90067. 

R &R Opportunities 
Free Advertising 

Radio & Records provides tree (20 words maxi- 
mum) listings to radio stations ON A SPACE AVAIL- 

ABLE BASIS in Opportunities. Free listings of the 

same length are also available to individuals seek- 

ing work in the industry under Positions Sought. 

Deadline 

To appear in the following week's issue. your ad must 

be received by Thursday noon (PST), eignt days prior 
to issue date. Free Opportunities listings should be type- 

written or printed on 8 1/2' X 11' compary/station let- 

terhead and are accepted only by mail or fax: 310 -203- 

8727. Only free positions sought ads are accepted by 

e-mail to: kmumawdradioandrecords .co,nAddress all 

20 -word ads to R &R Free Opportunities. 10100 Santa 

Monica Blvd., Third Floor, Los Angeles. CA 90067. 

TIM INDUSTRY'S NEWSPAPER 

The most comprehensive and up -to- the -minute coverage of radio business news...at a special VIP package rate! 

R &R's Industry VIP Package 
R &R: The Industry's Newspaper R &R Today: The Industry's Leading Daily Fax 

R &R's Today's News The R &R Directory 
E -mail updates of breaking stories The most comprehensive resource guide available 

SAVE OVER 30%! R &R'S INDUSTRY VIP PACKAGE IS $4190_0 
(Regular rate $601.50) 

U. S. Only 

e-mail R&R al: 

moreinfo@rroniine.com 

Call R &R at: 

310.788.1625 
FAX Credit Card Payments To: 

310.203.8727 
Subscribe online: 

www.rronline.com 
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Marketplace JU ne 7 2002 R&R 97 

AIR CHECKS 

-AUDIO & VIDEO AIRCHECKS - 
CURRENT .264, KHKStKidd Kradick. KRTH'Shotgun Tom Kelly. KFMB-FM/Jen 8 

Jer. WFLZ/roby Knapp.WKDF /Becca. S10 cassette. $13 CD. 

CURRENT 4263, B95Eddie 8 JoBo. KITS /Jalo Wright. WFLLCarson. WIHT/ Mark 8 

Chns. KLUV/Chuc.< Brinkman. WEZB /Cheryl Welby. 510 cassette 

PERSONALITY PLUS *PP-172 KRBEJSam Malone, KKBT/Steve Harvey, WSTR/Steve 8 

V cki. KLOL/Wanon 8 Johnson. Cassette S10. CD 513. 

.PERSONALITY PLUS EPP -171 WPLJ/Scon 8 Todd. WTMX/Enc 8 Kathy. WTORI Bg 

Paul 8 Aunt Eloise. WXTB/Bubba The Love Sponge. Cassette 510 

.PERSONALITY PUB #PP -170 WYUU/Mason Dixon 8 Bill Connolly. WJMK/John 

Landecker. WEGWTim, Bev 8 Bad Dog. WKYS/Russ Parr 8 Olivia Fox. S10. 

. ALL COUNTRY ECY -119 WOYK. WRBO. KWNR. KZLA. 510.00 

. AI I AC /AC-97 KOST, KMYI. KKLT, KALC. WLTW. 510.00 

T ALL,LCHR ECHR -89 KHTS. WKTU. KOKS. KR8V. KHKS. $1000 

PROFILE E5460 HOUSTON! UC CHR AC AOR Gold Ctry 51000 

. PROFILE ES -461 LOS ANGELES! CHR AC AOR Gold Cory UC . 510.00 

PROMO VAULTEPRdß, promo samples - at formats. all market sizes. Cassette. 512.50. 

SWEEPER VAULT.5V- 34_Ssaeeger 8 Legal ID samples. at lormats. Cassette. $12.50. 

.CHN -31 (CHR NIGHTS) .EO -24 (All Oldies) .MR -9 (AL.ROrk) 4F -27 (ALL FEMALEI. 

.JO 1 IRHY OLDIES) .T-8 (TALK) at 510.00 each 

CLASSIC C -256 WCFL Rembered 1966 -76! Previously used airchcek, including Dick 

Biondi. Larry Lulack. Big Ron O' Brien. Barney Pip. Ron Britain 8 many more! $13.50 

VIDEQ_89, Tampa; WFLZ/Carson. WSSWJen 8 Jen. Jacksonville's WAPE/Hoyle 

Dempsey 8 Zoo. Dalas' KHKS/Domino. Houston's KRBE/Atom Smasher. Greensboro's 

WMOX'Jack Armstrong. 2 killer hours on VHS $30. DVD copy $40. 

Tapes marked with + 'nay be ordered on CD for S3 additional 

www.california aircheck. com 

=CALIFORNIA AIRCHECK 
Box 4408 - San Diego, CA 92164 - (619) 460 -6104 

VO /CEO VER SERVICES 

BOLD! NOT OLD! 

voiceoveramericarcom 
888. 415288.8701 ISDN & MP3 inet delivery 

MARK DRISCOL 

www.markdriscoll.com 

1- 310 -229 -8970 

MUSIC REFERENCE 

Need Songs for father's Day? 
New! 5th Edition Green Book Of Songs By Subject: 
The Thematic Guide To Popular Music 

1,569 jam -packed pages 

86,000 listings 
35,000 songs 

I ,800 subjects 
All music formats 
100 years of music 

Order via R &R: Save 20% and get free UPS shipping!* ( *on U.S. orders)" 
Discounted price: $51.96 softcover /$63.96 hardcover 
(CA residents add sales tax) 

Charge by phone: 310.788.1621 or send a check to: 
R &R, 10100 Santa Monica Blvd., 3rd Floor, L.A., CA 90067 

MARKETPLACE 
ADVERTISING 

Payable in advance. Order must be typewritten and ac- 

companied by payment. Visa/MC /AMEx/Discover ac- 

cepted. One inch minimum, additional space up to six 

inches available in incre- 

ments of one -inch. 
Rates for R&R market- 

place (per inch): 

Marketplace 
(310) 553-4330 
Fax: (310) 203 -8450 
e -mail: kmumaw @radioandrecords.com 

1 time $95.00 
6 insertions 90.00 

13 insertions 85.00 
26 insertions 75.00 
51 insertions 70.00 

VO /CEO VER SERVICES 

!OE CIPRIANO 
P R O M O S 

AMERICA'S NUMBER 1 VOICE 
the voice of FOX, CBS and The Grammys 

Call Us. 

(877)- 473 -7643 

www.joecipriano.com 

www.radioandrecords.com 

VO/CEOVER SERVICES 

SAM O'NEIL 
"THE VOICE HEARD ABOVE THE REST'S 

DRY VOICE 

OR 

FULLY PRODUCED 

1-877-4-YOURVO 
(877-496-8786) 

EXCEPTIONAL VOICE IMAGERY 
(800) 231 -6100 kriserikstevens.com 

l'raice 

Imaging 

Promos 
Liners 

IDs 

BOB KANE 
PRO VOICE TALENT 

1// 

Formais 

(866) 252 - KANE ffordable 
www.BobKane.net 

SMALL SPACE WORKS 

You JUST READ THIS 

MARKETPLACE 310- 553 -4330 

Ready To Meet At The R&R Convention 
GET the boom, the bang the sizzle, 

the passion, the big the happy, 

the fast....THE VOICE OF 

MARK DRISCOLL 
SONIC BOOM 

MARK DRISCOLL.COM 

Mark McKay Media 
Proud to welcome 

KFRC /San Francisco 
as a new client 

PHONE DEMO: 913 -345 -2381 
FAX 345 -2351 
WEB DEMO: mckaymedia.net 

AFFORDABLE! 
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The Back Pages. 
Monitored Airplay Overview: June 7, 2002 

CHR/POP 
LW TIN 

1 1 VANESSA CARLTON A Thousand Miles (A &M /lnterscope) 
2 2 ASHANTI Foolish (Murder Inc/Vet Jam/!DJMG) 
7 0 P. DIDDYFNSHER &LOON I NeedAGirl (PartOne)(BadBoy/Arista) 

3 4 FAT JOE F /ASHANTI What's Luv? (Terror Squad/Atlantic) 
6 0 NO DOUBT Hella Good (lnterscope) 
4 6 PINK Don't Let Me Get Me (Arista) 
9 o EMINEM Without Me (Shady /A ftermath/Interscope) 

5 8 MICHELLE BRANCH All You Wanted (Maverick WB) 

10 ' JIMMY EAT WORLD The Middle (Dream Works) 
11 NELLY Hot In Herre (Fo'Reel/Universal) 
8 11 SHAKIRA Underneath Your Clothes (Epic) 
13 8 DEFAULT Wasting My Time (TVT) 
17 DIRTY VEGAS Days Go By (Capitol) 
12 14 PUDDLE OF MUDD Blurry (Flawless/GefteMnterscope) 
16 ® JENNIFER LOPEZ FINAS I'm Gonna Be Alright (Epic) 
14 16 LINKIN PARK In The End (Warner Bros.) 
21 ID C. KROEGER F /J. SCOTT Hero (Roadrunner/ColumbiaJIDJMG) 
18 18 JENNIFER LOPEZ Ain't It Funny (Epic) 
19 0 CRAIG DAVID Walking Away (Wildstar/Atlantic) 
15 20 USHER U Don't Have To Call (LaFace/Arista) 
22 AALIYAH More Than A Woman (BlackGroundNirgin) 
24 SHERYL CROW Soak Up The Sun (A &MMterscope) 
29 WILL SMITH Black Suits Comm n' (Nod Ya...) (Columbia) 
27 PAULINA RUBIO Don't Say Goodbye (Universal) 
25 25 NICKELBACK Too Bad (Roadrunner /IDJMG) 
33 AVRIL LAVIGNE Complicated (Arista) 
31 MARY J. BLIGE Rainy Dayz (MCA) 

28 28 ENRIQUE IGLESIAS Escape (lnterscope) 
26 29 G00 G00 DOLLS Here Is Gone (Warner Bros.) 
32 m BRANDY Full Moon (Atlantic) 

#1 MOST ADDED 
B2K Dots Ta Be (Epic) 

#1 MOST INCREASED PLAYS 
DIRTY VEGAS Days Go By (Capitol) 

TOP 5 NEW & ACTIVE 
UNWRITTEN LAW Seein Red (lnterscope) 

TRUTH HURTS F/RAKIM Addictive (Aftermath /lnterscope) 

KYLIE MINOGUE Love At First Sight (Capitol) 

PINK Just Like A Pill (Arista) 

DROPLINE Fly Away From Here (...Day) (143 /Reprise) 

CHR/POP begins on Page 37. 

AC 
LW 1W 

1 1 CELINE DION A New Day Has Come (Epic) 
2 2 FIVE FOR FIGHTING Superman (It's Not Easy) (Aware/Columbia) 
3 3 ENRIQUE IGLESIAS Hero (lnterscope) 
4 , MARC ANTHONY I Need You (Columbia) 
8 JOSH GROBAN To Where You Are (143/Reprise) 
6 MICHAEL BOLTON Only A Woman Like You (Jive) 
5 JO DEE MESSINA Bring On The Rain (Curb) 
7 8 LONESTAR I'm Already There (BNA) 
9 MATCHBOX TWENTY If You're Gone (Lava/Atlantic) 
10 I ENYA Wild Child (Reprise) 
11 TRAIN Drops Of Jupiter (Tell Me) (Columbia) 
13 BONNIE RAITT I Can't Help You Now (Capitol) 
12 13 CAROLYN DAWN JOHNSON So Complicated (Arista) 
15 0 LUTHER VANDROSS I'd Rather (J) 
14 15 ALL -4 -ONE & JIM BRICKMAN Beautiful As U (AMC) 
18 DARYL HALL & JOHN OATES Do It For Love (BMG/Heritage) 
16 VANESSA CARLTON A Thousand Miles (A &M/Interscope) 
17 , BRYAN ADAMS Here I Am (A &M/Interscope) 
19 ' JENNIFER LOPEZ Alive (Epic) 

25 I SHERYL CROW Soak Up The Sun (A &M/Interscope) 
21 BOYZ II MEN The Color Of Love (Arista) 
24 ENRIQUE IGLESIAS Escape (lnterscope) 
22 23 CALLING Wherever You Will Go (RCA) 
20 24 PAUL MCCARTNEY Your Loving Flame (Capitol) 
23 25 MARILYN SCOTT Don't Let Love Get Away (Prana) 

27 JOHN MAYER No Such Thing (Aware/Columbia) 
ELTON JOHN Original Sin (Rocket/Universal) 

28 GARTH BROOKS When You Come Back To Me Again (Capitol) 
26 29 ELTON JOHN This Train Don't Stop There... (Rocket/Universal) - m BARRY MANILOW They Dance! (Concord) 

#1 MOST ADDED 
KATHY MATTEA They Are The Roses (Narada) 

#1 MOST INCREASED PLAYS 
DARYL HALL & JOHN OATES Do It For Love (MG/Heritage) 

TOP 5 NEW & ACTIVE 
MICHELLE BRANCH All You Wanted (Maverick/WS) 

TAMARA WALKER Angel Eyes (Curb) 

MICHAEL DAMIAN Shadows In The Night (Modem Voices/WeirBros.) 

VAN MORRISON Steal My Heart Away (Universal) 

STEELY Simple Girl (NEE) 

AC begins on Page 63. 

CHR/RHYTHMIC 
LW TIN 

1 1 ASHANTI Foolish (Murder Inc./Det Jam /IDJMG) 
4 NELLY Hot In Herre (Fo' Reel/Universal) 
3 EMINEM Without Me (Shady /A ftermath/Interscope) 

2 4 P. DIDDYFNSHER& LOON I Need A Gid (Part One)(Bad Boy/Arista) 

6 0 TRUTH HURTS F/RAKIM Addictive (Aftermath/Interscope) 

5 6 FAT JOE F /ASHANTI What's Luv? (Terror Squad/Atlantic) 
8 0 CAM'RON Oh Boy (Roc- A- Fella/IDJMG) 

7 8 USHER U Don't Have To Call ( LaFace/Arista) 

9 JA RULE Down Ass Chick (Murder Inc./Det Jam/IDJMG) 
13 I BIG TYMERS Still Fly (Cash Money/Universal) 
11 JENNIFER LOPEZ FINAS I'm Gonna Be Alright (Epic) 
10 12 MARY J. BLIGE Rainy Dayz (MCA) 
12 13 BUSTA RHYMES Pass The Courvoisier (Part II) (J) 

15 ' BRANDY Full Moon (Atlantic) 
17 AVANT Makin' Good Love (Magic Johnson/MCA) 
16 16 NAUGHTY BY NATURE FI3LW Feels Good (Don't Worry...) (TV7 

14 17 LUDACRIS Saturday (Oooh! O000h!) (Del Jam South/IDJMG) 
19 0 YING YANG TWINS Say I Yi Yi (Koch) 
20 19 KHIA My Neck, My Back (Lick It) (Dirty Down/Artemis) 
18 20 J. DUPRI F/LUDACRIS Welcome... (So So Det/Columbia) 
21 21 NAPPY ROOTS Awnaw (Atlantic) 
24 TWEET Call Me (Gold Mind/Elelra/EEG) 
23 MUSIO Halfcrazy (VetSoul/IDJMG) 
27 MARIO Just A Friend (J) 
28 B2K Gots Ta Be (Epic) 

25 26 NAS One Mic (Columbia) 
26 27 TWEET Oops (Oh My) (Gold Mind/Elektra/EEG) 
44 

8 
P. DIDDY F/GINUWINE I Need A Girl (Part II) (Bad Boy /Arista) 

31 DIRTY VEGAS Days Go By (Capitol) 
30 30 'N SYNC Girlfriend (Jive) 

#1 MOST ADDED 
NAPPY ROOTS Po' Folks (Atlantic) 

#1 MOST INCREASED PLAYS 
P. DIDDY F/GINUWINE I Need A Girl (Part II) (Bad Boy /Arista) 

TOP 5 NEW & ACTIVE 
DJ QUIK Trouble (Bungalo) 

B RICH Whoa Now (Atlantic) 

OUTKAST Land Of A Million Drums (Lava/Atlantic) 

JENE Get Into Something (Motown) 

LOVHER How It's Gonna Be (Del Soul /IDJMG) 

CHR/RHYTHMIC begins on Page 44. 

HOT AC 
LW Tw 

1 0 SHERYL CROW Soak Up The Sun (A &M /lnterscope) 
2 2 CALLING Wherever You Will Go (RCA) 

3 © VANESSA CARLTON A Thousand Miles (A &M/Interscope) 
5 o JIMMY EAT WORLD The Middle (Dream Works) 
4 5 G00 G00 DOLLS Here Is Gone (Warner Bros.) 
6 6 NICKELBACK How You Remind Me (Roadrunner /IDJMG) 
8 7 PUDDLE OF MUDD Blurry (Flawless/Geffen/lnterscope) 
7 8 MICHELLE BRANCH All You Wanted (Maverick/141B) 

9 

8 
JOHN MAYER No Such Thing ( Aware/Columbia) 

15 I AVRIL LAVIGNE Complicated (Arista) 
10 11 TRAIN Drops Of Jupiter (Tell Me) (Columbia) 
11 12 ALANIS MORISSETTE Hands Clean (Maverick/Reprise) 
12 13 JEWEL Standing Still (Atlantic) 
14 14 DEFAULT Wasting My Time (WI) 
13 15 CREED My Sacrifice (Wind -up) 
20 DAVE MATTHEWS BAND Where Are You Going (RCA) 

17 NO DOUBT Hella Good (lnterscope) 
21 C. KROEGER F /J. SCOTT Hero (Roadrunner /ColumbiaJIDJMG) 
19 PINK Don't Let Me Get Me (Arista) 
18 20 FIVE FOR FIGHTING Easy Tonight (Aware/Columbia) 
16 21 LINKIN PARK In The End (Warner Bros.) 
23 a CALLING Adrienne (RCA) 
22 23 SHAKIRA Underneath Your Clothes (Epic) 

26 m THE CORRS When The Stars Go Blue (143 /Lava/Atlantic) 
24 25 RUBYHORSE Sparkle (Island/IDJMG) 
25 26 LENNY KRAVITZ Stillness Of Heart (Virgin) 
29 0 CREED One Last Breath (Wind -up) 
27 28 DISHWALLA Somewhere In The Middle (Immergent) 
30 

8 
DROPLINE Fly Away From Here (...Day) (143/Reprise) 

28 I NICKELBACK Too Bad (Roadrunner /IDJMG) 

#1 MOST ADDED 
CHAD KROEGER F /JOSEY SCOTT Hero (Roadrunner /Columbia/IDJMG) 

#1 MOST INCREASED PLAYS 
DAVE MATTHEWS BAND Whe e Are You Going (RCA) 

TOP 5 NEW & ACTIVE 
DIRTY VEGAS Days Go By (Capitol) 

UNWRITTEN LAW Seein' Red (lnterscope) 

ALANIS MORISSETTE Precious Illusions ( Maverick/Reprise) 

SEVEN AND THE SUN Walk With Me (Atlantic) 

311 Amber (Volcano) 

AC begins on Page 63. 

URBAN 
LW TW 

2 TRUTH HURTS F/RAKIM Addictive (Aftermath/Interscope) 

5 CAM'RON Oh Boy (Roc- A- Fella/IDJMG) 
1 3 MUSIO Halfcrazy (Det Soul/IDJMG) 

3 4 ASHANTI Foolish (Murder Inc./Def Jam/IDJMG) 
6 0 BIG TYMERS Still Fly (Cash Money /Universal) 
4 6 P. DIDDYFNSHER & LOON I Need A Girl (Part One) (BadBoy /Arista) 
7 7 USHER U Don't Have To Call (LaFace /Arista) 
10 0 B2K Gots Ta Be (Epic) 

8 9 MARY J. BLIGE Rainy Dayz (MCA) 
12 8 BRANDY Full Moon (Atlantic) 
14 NELLY Hot In Herre (Fo' Reel/Universal) 
11 12 BUSTA RHYMES Pass The Courvoisier (Part II) ,J) 
9 13 AVANT Makin' Good Love (Magic Johnson/MCA) 
13 14 JA RULE Down Ass Chick (Murder Inc/Det Jam IDJMG) 

, 

21 TWEET Call Me (Gold Mind/Elektra/EEG) 
17 DONELLJONES You Know That I Love You (Untouchables/Arista) 
16 17 JAHEIM Anything (Divine Mlll/WB) 
19 0 RUFF ENOZ Someone To Love You (Epic) 

15 19 YING YANG TWINS Say I Yi Yi (Koch) 
20 20 NAS One Mic (Columbia) 
18 21 FAT JOE F /ASHANTI What's Luv? (Terror Squad/Atlantic) 
28 LUDACRIS Move Bitch (DefJam South/IDJMG) 
25 EMINEM Without Me (Shady /Aftermath/Interscope) 
26 SCARFACE Guess Who's Back? (Def Jam South/DJMG) 
23 25 TWEET Oops (Oh My) (Gold Mind/Elektra/EEG) 
29 m AMERIE Why Don't We Fall In Love (Rise/Columbia) 
22 27 NAPPY ROOTS Awnaw (Atlantic) 
30 m CLIPSE Grindin' (Star Trak/Arista) 

24 29 JOE What If A Woman (Jive) 

32 0 MARIO Just A Friend (J) 

#1 MOST ADDED 
NAPPY ROOTS Po' Folks (Atlantic) 

#1 MOST INCREASED PLAYS 
P. DIDDY F /GINUWINE I Need A Girl (Part II) (Bad Boy /Arista) 

TOP 5 NEW & ACTIVE 
WYCLEF JEAN Two Wrongs (Columbia) 

SHARISSA No Half Steppin' (Motown) 

N.O.R.E. Nothin' (Del Jam /IDJMG) 

WILL SMITH Black Suits Comin' (Nod Ya...)Black Suits... (Columbia) 

LOVHER How It's Gonna Be (Del South/DJMG) 

URBAN begins on Page 50. 
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C. KROEGER F /J. SCOTT Hero (Roadrunner /Columbia/IDJMG) 
PUDDLE OF MUDD Blurry (Flawless/Geffen/lnterscope) 
NICKELBACK Too Bad (Roadrunner /IDJMG) 
TOMMY LEE Hold Me Down (MCA) 
CREED One Last Breath (Wind -up) 
RUSH One Little Victory (Anthem /Atlantic) 
PUDDLE OF MUDD Dritt & Die (Fla wless/Geften/Interscope) 
GODSMACK I Stand Alone (Republic/Universall 
DEFAULT Wasting My Time (TVT) 

STAIND For You (Flip/Elektra/EEG) 
JERRY CANTRELL Anger Rising (RoadrunnerfDJMG) 
DEFAULT Deny (T1/1) 

NICKELBACK How You Remind Me (Roadrunner /IDJMG) 
AEROSMITH Girls Of Summer (Columbia) 
LINKIN PARK In The End (Warner Bros.) 
RED HOT CHILI PEPPERS By The Way (Warner Bros.) 
PAPA ROACH She Loves Me Not (Dream Works) 
KORN Here To Stay ( Immortal/Epic) 
ROB ZOMBIE Never Gonna Stop (The Red...) (Geffen/Interscope) 
EARSHOT Get Away (Warner Bros.) 
STAIND Epiphany (Flip/Elektra/EEG) 

HOOBASTANK Running Away (Island/IDJMG) 
SYSTEM OF A DOWN Toxicity (American/Columbia) 
COURSE OF NATURE Wall Of Shame ( Lava/Atántic) 
KID ROCK You Never Met A Motherf"er... (Top Dog/Lava/Agantic) 

AUDIOVENT The Energy (Atlantic) 
TOOL Parabola (Volcano) 
INCUBUS Warning (Immortal/Epic) 
G00 G00 DOLLS Here Is Gone (Warner Bros.) 
P.O.D. Boom (Atlantic) 

#1 MOST ADDED 
ROBERT PLANT Darkness. Darkness (Universal) 

#1 MOST INCREASED PLAYS 
RED HOT CHILI PEPPERS By The Way (Warner Bros.) 

TOP 5 NEW & ACTIVE 
TRUST COMPANY Downfall (lnterscope) 

BAD COMPANY Joe Fabulous (Sanctuary/SRG) 

GREENWHEEL Shelter (Island /IDJMG) 

CLARKS Hey You (Razor & Tie) 

UNION UNDERGROUND Across The Nation (Portrait/Columbia) 

ROCK begins on Page 74. 

w 
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i URBAN AC 
LW 1W 

3 0 JAHEIM Anything (Divine MÍII/WB) 
1 2 LUTHER VANDROSS I'd Rather (J) 

2 0 JOE What If A Woman (Jive) 
4 4 ANGIE STONE Wish I Didn't Miss You (J) 

5 5 MUSID Halfcrazy (Del Soul /IDJMG) 
6 REMY SHAND Take A Message (Motown) 
8 O ANN NESBY F /AL GREEN Put It On Paper (Universal) 
7 8 GLENN LEWIS Don't You Forget It (Epic) 

10 9 FAITH EVANS I Love You (Bad Boy /Arista) 
9 10 MAXWELL Lifetime (Columbia) 

14 RUFF ENDZ Someone To Love You (Epic) 
11 MAXWELL This Woman's Work (Columbia) 
12 BOYZ II MEN The Color Of Love (Arista) 
13 14 DONELL JONES You Know That I Love You (Untouchables/Arista) 
15 YOLANDA ADAMS I'm Gonna Be Ready ( Elektra/EEG) 

16 ASHANTI Foolish (Murder lnc. /DefJam /IDJMG) 
17 REGINA BELLE F/GLENN JONES From Now On (Peak) 
19 18 ALICIA KEYS How Come You Don't Call Me (J) 

21 19 YOLANDA ADAMS The Battle Is The Lords (Verity) 
18 20 USHER U Don't Have To Call (LaFace/Arista) 
22 8 WILL DOWNING Cool Water (GRPNMG) 
24 ® SIR CHARLES JONES Is There Anybody Lonely... (Independent) 
23 23 DAVE HOLLISTER Keep Lovin' You (MCA) 
30 MARY MARY In The Morning (Columbia) 
25 RL Good Man (J) 
27 26 JAGUAR WRIGHT The What If's (MCA) 
28 27 AVANT Makin' Good Love (Magic Johnson/MCA) 
26 28 BRIAN MCKNIGHT What's It Gonna Be (Motown) - 29 DJ ROGERS JR. Lonely Girl (Motown) 
29 30 LATHUN Fortunate (Motown) 

#1 MOST ADDED 
TAKE 6 Takin' It To The Streets (Warner Bros.) 

#1 MOST INCREASED PLAYS 
JAHEIM Anything (Divine Mill/WB) 

TOP 5 NEW & ACTIVE 
TONY TERRY In The Shower (Golden Boy) 

BONEY JAMES F /JAHEIM Ride (Warner Bros.) 

82K Gots Ta Be (Epic) 

GLENN LEWIS Its Not Fair (Epic) 

KIRK FRANKLIN Brighter Days (Gospo Centridlnterscope) 

URBAN begins on Page 50. 

ACTIVE ROCK 
LW TW 

1 1 GODSMACK I Stand Alone (Republic/Universal) 
3 PUDDLE OF MUDD Drift & Die (Flawless/Geffen/Interscope) 

2 KORN Here To Stay (immortal/Epic) 
4 C. KROEGER F /J. SCOTT Hero (Roadrunner /Columbia/IDJMG) 
5 SYSTEM OF A DOWN Toxicity (American /Columbia) 
6 EARSHOT Get Away (Warner Bros.) 
8 7 TOMMY LEE Hold Me Down (MCA) 
7 8 STAIND =or You (Flip / Elektra/EEG) 

9 ' PAPA ROACH She Loves Me Not (Dream Works) 
10 JERRY CANTRELL Anger Rising (Roadrunner /IDJMG) 
11 CREED One Last Breath (Wind -up) 
15 TOOL Parabola (Volcano) 
14 P.O.D. Boom (Atlantic) 
12 14 NICKELBACK Too Bad (Roadrunner /IDJMG) 

RED HOT CHILI PEPPERS By The Way (Warner Bros.) 
17 DEFAULT Deny (TVT) 

18 3RD STRIKE No Light (Hollywood) 
16 18 PUDDLE OF MUDD Blurry (Flawless/Geffen/Interscope) 

21 0 HOOBASTANK Running Away (Island /IDJMG) 
20 20 LINKIN PARK In The End (Warner Bros.) 
22 AUDIOVENT The Energy (Atlantic) 
23 STAIND Epiphany (Flip/Elektra/EEG) 
24 SWITCHED Inside (ImmortalNirgin) 
25 UNION UNDERGROUND Across The Nation (Portrait/Columbia) 
28 TRUST COMPANY Downfall (lnterscope) 
26 INCUBUS Warning (Immortal/Epic) 
27 27 DROWNING POOL Tear Away (Wind -up) 
32 : 

ADEMA Freaking Out (Arista) 
29 FLAW Whole (Republic./Universal) 

31 r OUR LADY PEACE Somewhere Out There (Columbia) 

#1 MOST ADDED 
SYSTEM OF A DOWN Aerials (American/Columbia) 

#1 MOST INCREASED PLAYS 
RED HOT CHILI PEPPERS By The Way (Warner Bros.) 

TOP 5 NEW & ACTIVE 
WHITE STRIPES Fell In Love With A Girl (Third ManN2) 

VINES Get Free (Capitol) 

KITTIE In Winter (Artemis) 

JIMMY EAT WORLD Sweetness (Dream Works) 

A Nothing (Mammoth /Hollywood) 

ROCK begins on Page 74. 

The Back Pages 
Monitored Airplay Overview: June 7, 2002 

COUNTRY 
LW T'N 

1 1 ALAN JACKSON Drive (For Daddy Gene) (Arista) 
2 0 GEORGE STRAIT Living And Living Well (MCA) 

3 3 STEVE AZAR I Don't Have To Be (Till...) (Mercury) 
5 0 BRAD PAISLEY I'm Gonna Miss Her (Fishin') (Arista) 
4 5 EMERSON DRIVE I Should Be Sleeping (Dream Works) 

7 LONESTAR Not A Day Goes By (BNA) 

8 CAROLYN DAWN JOHNSON I Don't Want You To Go (Arista) 
9 GARY ALLAN The One (MCA) 
10 BROOKS & DUNN My Heart Is Lost To You (Arista) 
11 KELLIE COFFEY When You Lie Next To Me (BNA) 
15 KENNY CHESNEY The Good Stuff (BNA) 

12 DARRYL WORLEY I Miss My Friend (DreamV /orks) 
14 ANDY GRIGGS Tonight I Wanna Be Your Man (RCA) 

13 TRICK PONY Just What I Do (H2E/WB) 
17 TOBY KEITH Courtesy Of The Red, White... (Dream Works) 
16 TRACE ADKINS Help Me Understand (Capitol) 

19 TRACY BYRD Ten Rounds With Jose Cuervo (RCA) 
18 SARA EVANS Keep Looking (RCA) 

28 DIXIE CHICKS Long Time Gone (Monument) 
21 MARK CHESNUTT She Was (Columbia) 
22 BRAD MARTIN Before I Knew Better (Epic) 

24 BLAKE SHELTON DI' Red (Warner Bros.) 
23 JOE NICHOLS The Impossible (Universal South) 
25 DIAMOND RIO Beautiful Mess (Arista) 
26 SHANNON LAWSON Goodbye On A Bad Day (MCA) 
27 PHIL VASSAR American Child (Arista) 
40 TIM MCGRAW Unbroken (Curb) 
29 PINMONKEY Barbed Wire And Roses (BNA) 

30 MARTINA MCBRIDE Where Would You Be (RCA) 

32 CYNDI THOMSON I'm Gone (Capitol) 
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#1 MOST ADDED 
DIXIE CHICKS Long Time Gone (Monument) 

#1 MOST INCREASED PLAYS 
DIXIE CHICKS Long Time Gone ( Monument) 

TOP 5 NEW & ACTIVE 
KEVIN DENNEY Cadillac Tears (Lyric Street) 

J. MICHAEL HARTER Hard Call To Make (Broken Bow) 

RHETT AKINS Highway Sunrise (Audium) 

ALABAMA I'm In The Mood (RCA) 

DARYLE SINGLETARY That's Why I Sing This Way ( Audium) 

COUNTRY begins on Page 56. 

ALTERNATIVE 
Lw TW 

i o C. KROEGER F /J. SCOTT Hero (Roadrunner /Cotumbia/IDJMG) 
2 2 UNWRITTEN LAW Seein' Red (lnterscope) 
3 KORN Here To Stay ( Immortal/Epic) 
6 PUDDLE OF MUDD Drift & Die (Fla wless/Geffen/Interscope) 
4 STAIND For You (Flip /Elektra/EEG) 

5 6 SYSTEM OF A DOWN Toxicity (American /Columbia) 
8 HOOBASTANK Running Away (Island /IDJMG) 
9 : OUR LADY PEACE Somewhere Out There (Columbia) 
10 ' PAPA ROACH She Loves Me Not (Dream Works) 
11 INCUBUS Warning ( Immortal/Epic) 
7 11 JIMMY EAT WORLD The Middle (Dream Works) 

13 P.O.D. Boom (Atlantic) 
RED HOT CHILI PEPPERS By The Way (Warner Bros.) 

17 BOX CAR RACER I Feel So (MCA) 
12 15 HOOBASTANK Crawling In The Dark (Island/IDJMG) 
14 16 PUDDLE OF MUDD Blurry (Flawless/Geffen /lnterscope) 
15 17 311 Amber (Volcano) 
16 18 NICKELBACK Too Bad (Roadrunner /IDJMG) 
19 

Q 

EARSHOT Get Away (Warner Bros.) 

26 u JIMMY EAT WORLD Sweetness (Dream Works) 

21 CREED One Last Breath (Wind -up) 
18 22 GODSMACK I Stand Alone ( Republic/Universal) 
27 HIVES Hate To Say I Told You So (Buming/Epitaph/Sire/Reprise) 
24 DEFAULT Deny (TVT) 

31 DAVE MATTHEWS BAND Where Are You Going (RCA) 

29 EMINEM Without Me (Shady /Aftermath /lnterscope) 
22 27 WHITE STRIPES Fell In Love With A Girl (Third ManN2) 
28 STROKES Hard To Explain (RCA) 

38 ' TRUST COMPANY Downfall (lnterscope) 

32 1 AUDIOVENT The Energy (Atlantic) 

#1 MOST ADDED 
SYSTEM OF A DOWN Aerials (An, ican/Columbia) 

#1 MOST INCREASED PLAYS 
RED HOT CHILI PEPPERS By The Way (Warner Bros.) 

TOP 5 NEW & ACTIVE 
NEW FOUND GLORY My Friends Over You (MCA) 

CUSTOM Beat Me (ARTISTdirect) 

APEX THEORY Apossibly (Can You Please...) (Dream Works) 

N.E.R.D. Rock Star (Virgin) 

BUTCH WALKER My Way (HiFi/Arista) 

ALTERNATIVE begins on Page 82. 
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JEFF GOLUB Cut The Cake (GRPNMG) 
JIMMY SOMMERS Lowdown (Higher Octave) 
PETER WHITE Bueno Funk (Columbia) 
CRAIG CHAOUICO Luminosa (Higher Octave) 
ALFONZO BLACKWELL Funky Shuffle (Shanachie) 
BONEY JAMES RPM (Warner Bros.) 
NORAH JONES Don't Know Why (Blue Note) 
PIECES OF A DREAM Night Vision (Heads Up) 

9 DAVID BENOIT Snap! (GRPNMG) 
JOYCE COOLING Daddy -0 (GRPNMG) 
BOZ SCAGGS Miss Riddle (Virgin) 
CELINE DION A New Day Has Come (Epic) 

STEVE COLE So Into You (Atlantic) 
JOE SAMPLE X Marks The Spot (PRA/GRPNMG) 
GREGG KARUKAS Night Shift (N- Coded) 
RICHARD ELLIOT Shotgun (GRPNMG) 
DOWN TO THE BONE Electra Glide (GRPNMG) 
BRAXTON BROTHERS Whenever I See You (Peak) 
KIM WATERS In The House (Shanachie) 
BRIAN CULBERTSON Without Your Love (Warner Bros.) 
DAVID LANZ That Smile (Decca) 
KEVIN TONEY Passion Dance (Shanachie) 
LARRY CARLTON Morning Magic (Warner Bros.) 
ENYA Only Time (Reprise) 
KIRK WHALUM I Try (Warner Bros.) 
SPECIAL EFX Cruise Control (Shanachie) 

CHRIS BOTTI Through An Open Window (Columbia) 
DIANA KRALL S'Wonderful (VerveNMG) 
LUTHER VANDROSS I'd Rather (J) 
ACOUSTIC ALCHEMY Tuff Puzzle (Higher Octave) 

i 

15 
16 
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#1 MOST ADDED 
NORMAN BROWN Just Chiflin' (Warner Bros.) 

#1 MOST INCREASED PLAYS 
LARRY CARLTON Morning Magic (Warner Bros.) 

TOP 5 NEW & ACTIVE 
JOE MCBRIDE Woke Up This Morning (Heads Up) 

SHILTS Your Place Or Mine (Higher Octave) 

GREG ADAMS Roadhouse (Ripa) 

3RD FORCE I Believe In You (Higher Octave) 

WILL DOWNING I Can't Help It (GRPNMG) 

Smooth Jazz begins on Page 71. 
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SHERYL CROW Soak Up The Sun (A &M/Interscope) 
JACK JOHNSON Flake (Enjoy/Universal) 
DAVE MATTHEWS BAND Where Are You Going (RCA) 

GOO GOO DOLLS Here Is Gone (Warner Bros.) 
COUNTING CROWS American Girls (Geffen /lnterscope) 
JIMMY EAT WORLD The Middle (Dream Works) 

LENNY KRAVITZ Stillness Of Heart (Virgin) 
JOHN MAYER No Such Thing (Aware/Columbia) 
U2 In A Little While (lnterscope) 
PETE PORN Strange Condition (Columbia) 
MOBY We Are All Made Of Stars (V2) 
TREY ANASTASIO Alive Again ( Elektra/EEG) 
BONNIE RAITT I Can't Help You Now (Capitol) 

NORAH JONES Don't Know Why (Blue Note) 
ELVIS COSTELLO Tear Off Your Own Head... (Island /IDJMG) 
DISHWALLA Somewhere In The Middle (Immergent) 
PUDDLE OF MUDD Blurry (Fla v,less/GeffeMnterscope) 
THE CORRS When The Stars Go Blue (143 /Lava/Atlantic) 
ALANIS MORISSETTE Hands Clean (Maverick/Reprise) 
DEFAULT Wasting My Time (TVT) 
C. KROEGER F /J. SCOTT Hero (Roadrunner /Columbia/IDJMG) 
LUCE Good Day (Nettwerk) 
SHANNON MCNALLY Now That I Know (Capitol) 
VAN MORRISON Hey Mr. DJ (Universal) 
NEIL YOUNG Differently (Reprise) 
ZERO 7 Destiny (Quango /Palm) 
LOS LOBOS Hearts Of Stone (Mammoth) 
CHRIS ISAAK One Day (Reprise) 
WILCO Heavy Metal Drummer (Nonesuch) 
NO DOUBT Hella Good (lnterscope) 

#1 MOST ADDED 
JOHN MAYER Your 3ody Is A Wonderland (Aware /Columbia) 

#1 MOST INCREASED PLAYS 
DAVE MATTHEWS BAND Where Are You Going (RCA) 

TOP 5 NEW & ACTIVE 
DROPLINE Fly Away From Here (...Day) (143/Reprise) 

RUBYHORSE Sparkle (lsland/IDJMG) 

INDIGO GIRLS Become You (Epic) 

NEIL FINN Driving Me Mad ( Nettwerk) 

CHUCK PROPHET Summertime Thing (New West/Red Ink) 

TRIPLE A begins on Page 87. 
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s broadcasting becomes more of a 
business, one executive who has 
successfully made the transition from the 
financial side to operations is Chesley 
Maddox -Dorsey. She is President and COO 

of Access.1 Communications, formerly 
Unity Broadcasting. The company owns 
and operates 10 radio stations located in 
New York, Texas and Louisiana and co- 
owns and operates the American Urban 
Radio Network. 

Maddox -Dorsey previously worked on 
mergers, acquisitions and raising capital 

for media and entertainment clients. In January of 1999 
she was given the opportunity to join Accessi and hasn't 
looked back since. She leads by example and listens to 
people whom she feels are more knowledgeable than her. 
She likes to hire the best and brightest and derives real 
joy from working with people who amaze her. 

Getting into the business: T got into the business 
on the finance side, doing banking in Cleveland with 
Ameritus Corp., which was one of the larger banks in the 
country. It wanted to finance industries that were 
considered stable and yet were also growth industries, 
which is a bit of an oxymoron. At that time the three 
areas that came up were high -tech, communications and 
health care. I got involved with communications. Unlike 
most broadcasters, who started at 3 years old with a 
microphone in their hands, I looked at :t more from the 
business side than the creative side." 

Moving into operations: "I was fortunate, living in 
Cleveland, because you had companies like Mabite 
Communications and MetroPlex Communications. There 
were a host of good broadcasters. I moved to the 
operations side while working at MetroPlea, before we 
sold those stations to Clear Channel? 

Joining Access.1: "I got there by working on the 
financial side again, working with Sidney Small, the 
Chairman. We decided that we could grow his company, 
and he gave me the opportunity to do that. He owned 
WWRL -AM/New York and a 49% interest in American 
Urban Radio Network. We've since expanded by buying 
the stations we now own." 

Mission of the company: "Our mission is to grow 
our broadcast operations in such a way that we can 
leverage our network and syndication operations. We're 
looking to grow across formats and markets with a 
primary focus in the Southeastern part of the United 
States. We like having good -sized clusters." 

The name Access.1: "We used to be called Unity 
Broadcasting. When we came to the end of the '90s and 
asked ourselves how we wanted to be remembered in the 
next millennium, we thought that what was most 
important for us to have as a company was access to 
everything - money, opportunities, great people. That's 
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CHESLEY MADDOX- DORSEY 
President /C00, Access.1 Communications 

why we named the company Access." 
Structure of the company: "It's pretty unique. We 

have a management committee that has five people. It 
oversees the long-term operations of the company on a 

day -to -day basis. It works by consensus. We're a true 
democracy. We're forced to be by circumstances." 

Biggest challenges: "Finding opportunities that we 

can develop and grow with. We're very fortunate to have 
a great management pool. One of the things that 
consolidation has done is make available better people to 
work with. Technology allows us to access great 
resources. We can work with people who don't have to be 
in the same market but can still listen in, monitor 
stations and offer all the wisdom and vision you get from 
being 30,000 feet up in the air, as opposed to being right 
on site. This allows for better product, which allows for a 

broader listener base, which allows for better ratings and 
better opportunities to make money. 

"We've had good improvement in the things that are 
important to us. Diversity of the talent pool is not an 
issue for us. The issue, from our standpoint, is finding a 
range of opportunities, different markets, to be able to 
focus on and grow in. IYs not impossible, but it takes a 
while. Everything seems to take a little bit longer than 
you would expect it to, and Fm an impatient person." 

On business this year: "Last year was tough by 
virtue of a lot of different things - the economy, 9/11. 
Also, we were doing some format adjustments and 
tinkering. This year we've seen some of our long -term 
goals pay off, and we're excited about it." 

State of the industry: "It's improving. It's taking 
some of the original fundamentals of radio that I was 
taught and making them better. The outlook for radio 
is very bright. Programmers are getting more creative 
when they're allowed to. We've got a better talent pool 
than we had years ago. You're able to take that talent 
pool and spread it around the country via networks 
and syndication, which you couldn't do, except on a 
time -delay basis, 20 years ago. We're able to adjust for 
regions, times and dayparts in a way that you couldn't 
before. 

"You're able to develop creative formats and creative 
product and use them to help your stations. That's an 
advantage. I know there are some disadvantages to 
modern technology and where radio is today with 
consolidation, but I'm an optimistic person; I look at how 
consolidation helps the listeners and our customers." 

Challenges of purchasing stations today: 'Ten years 
ago you had a very small group of people to talk to. If they 
weren't interested in financing you, you weren't going to 
get the deal done. Now you have a multitude of sources of 
money, both on the debt and equity sides. You can find 
differences of opinion as to whether you should do a deal 
or not. I still see plenty of opportunities. I always think 
that differences are good in people and products. 

"Certain aspects are more complicated, but others are 
easier. There's more money available to people once they 
reach a certain level or size of company. It's tougher for 
someone who wants his or her own station. I shed a tear 
for that. There are plenty of good operational people I've 
met who are on the beach right now. They should have 
their own stations." 

What keeps her up at night "Some of the 
standardization of radio. The formulaic, cookie -cutter 
approach is most disturbing. What keeps me in it is the 
creative side. The creative forces are hemmed in a little 
too tightly by the economic forces. Given some of the 
overconsolidation in the industry, we're a little out of 
balance on that. The listeners are the push -pull. They'll 
demand the return of that creativity, and we'll have to 
listen to them. That's what we're here for." 

Something about her company that might 
surprise our readers: "We're a company that has a 

By Erica Farber 

strong belief in the power of diversity. By that I mean 
that the chairman of the company is African American 
and the president is African American, but we have a 
strong commitment to diversity in format. It's our 
mantra. We believe in the American Way. We can prosper 
most by having the best of both worlds in the true 
American sense. Clear Channel has been fabulous in 
teaching us how to mix formats in the same building. 
Black owners and operators don't just have to operate 
black stations? 

Career highlight "Helping individual managers who 
had entrepreneurial vision realize their dreams. I worked 
with great guys like Carl Hirsch and Bob Norman, Walt 
Tibursky - all kinds of people who are currently in very 
senior positions in the industry. They went on and 
became entrepreneurs. Now, of course, they've all 
consolidated into other companies, but they did realize 
their vision, and Fm glad that I was able to help them do 
so. It was a very exciting time." 

Career disappointment I'm a lemonade type of 
person. I do wish that, in the late '80s and early '90s, the 
finance community had had more vision and faith in the 
broadcasting industry, that they didn't sort of shut the 
industry down like they did in that era. It's not a 
personal disappointment. Other companies took that as 
an opportunity and ran with it." 

Most influential individual: "I can't think of one 
manager I have met, good or bad, from whom I haven't 
learned something. I learned how not to do things. I 

wake up every day trying to figure out what I can learn. 
Once you stop learning, you might as well fold up the 
tent." 

Giving back to the business: "The John Bayliss 
Scholarship Foundation. That's my way of giving back. 
We, as broadcasters, have had a great chance to do a lot 
of things in the last 10 years, but unless we get that 
fresh talent in and in position so that we are working for 
them in 10 years, we're going to be preaching to the 
choir. We need new, fresh ideas and people." 

Favorite radio format "It's really diverse. Fm a big 
rock fan. I love R &B. My husband's a jazz musician, so I 

listen to jazz, and he's also a classical musician, so I 

listen to classical. My grandmother, being from Texas, 
was a country fanatic, so I grew up listening to a lot of 
country." 

Favorite television show: "I end up watching 
Sagwa, The Chinese Siamese Cat with my daughter. By the 
time I get home, I don't get a chance to watch 
television." 

Favorite book: "One of my favorite authors is a guy 
I went to college with, James McBride. He wrote The Color 
of Water and a book about World War II in northern Italy, 
Miracle of St. Anna." 

Favorite movie: "The Secret of Santa Vittoria, an 
Anthony Quinn movie from 100 years ago." 

Favorite artist: "My husband, Leon Lee Dorsey. He 
plays bass." 

Favorite restaurant "The restaurant at the Villa 
D'este in Lake Como, Italy." 

Beverage of choice: "Carrot juice." 
Hobbies: "Jogging. I've done two marathons. 

Anything health- oriented. Tennis, swimming, anything 
outdoors." 

E -mail address: "cmaddoxdorsey @accesl.org." 
Advice for broadcasters: "Stop, take your time, and 

smell the coffee. They should listen to the client base, 
the consumers and all the people around them to make 
sure that they have the freshest and best product 
available so that we can continue to compete in a world 
of overactive, overdemanding people with lots and lots of 
options. If we don't listen to them and continue to try to 
develop the best product that we can develcp, our 
business is not going to be effective." 
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He Comes From Outer Space 

CURIOUSLY ENOUGH, HE'S LANDED IN AN AD 

ABOUT COPYRIGHT LAW. 

The miniature alien you see above is the proud pcssessioi of 

Allee Willis, vintage toy enthusiast. So if you're a broadcaster, 

why should ycu want to read about an ndividual like Al lee 

Willis, let alone her tin collectibles? Becaise Allee is a major 
supplier of content to your business: she's a songwriter. 

At BMI, our job is to manage the songwriter relationship for you. 

Every year, we license billions of public performances of 

musical works from songwriters, ccmposers and publishers. 

Operating on a non -profit- making basis. we distribute the 

fees we receive ''rom broadcasters as royalties to Allee and 

hundreds of thousands like her. Tasks that mould otherwise 
have to be performed by you. 

Now, we have no doubt you'd enioi doing business with 
someone as creative as Allee. The question is: do you really 

have the time to do business with 300,000 different Alleys? 

Managing the songwriter relationship.' B1 

® 2002 BMI is a registered tradenark of Broadcast Music. Inc. 

Ia 
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1/ 
from the album 
"From Chaos" 

"Amber" is a multi-format smash!! 
Alternative Top 40 Modern AC Hot AC AAA Active Rock 

Medium Rotation Custom Rotation In Medium Rotation 
MUSIC FIRST 

"Amber' has turned out to be one of the biggest 311 hits on WBCN, and there have been many." - Steven Strick WBCN/Boston 401 Plays 

"`Amber' is one of our best researching records of the year." - John O'Connell WPBZ/West Palm Beach 616 Plays 

"Amber' sounds great on KPNT. It continues to research better and better each week. 
In St. Louis we can't go wrong with 311." - Tommy Mattem KPNT /St. Louis 351 Plays 

Early Top 40 Adds This Week: 
KXXM /San Antonio 

WRHT /Greenville WXYK /Biloxi 

Modern AC BDS Debut 39* 

Adds This Week: 
WPTE /Norfolk CKEY /Buffalo 

KLLY WRFY KAIS 

Sales up 20% this week to 7,500 
Increased sales 17 weeks in a row! 

Real sales at full price! 

Sprite 

Liquid Mix Tour 

starts in August 

wl Jay -Z 
low ' 

WBCN/Boston 
KTCL/Denver 
WOCL/Orlando 
KUCD/Honolulu 
WARQ/Columbia 

Real records have staying power 
19 weeks at Alternative Radio AddCThis Week: 

KROQ 

401x 
480x 
557x 
657x 
470x 

Total Spins Tell The Story: 
KEDJ /Phoenix 727x 91X /San Diego 
KXRK /Salt Lake City 402x WEND /Charlotte 
WPBZ/W. Palm Beach 616x WDYL /Richmond 
KPOI /Honolulu 558x KFRR /Fresno 
WAVF /Charleston 658x WWVV /Savannah 

542x 
420x 
371x 
354x 
565x 

KPNT /St. Louis 
WROX /Norfolk 
WHRL /Albany 
KNXX /Baton Rouge 

WCYY /Portland 

351x 
439x 
393x 
390x 
435x 

Believe it, it's a HIT! 
www.311music.com 

Adam Raspier Management 
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