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Listen to the hot new BBMAK single
“OUT OF MY HEART (INTO YOUR HEAD)”

If you hear the sound of a car horn beeping,

you will qualify for our OUT OF MY HEART,
INTO YOUR MINI COOPER Game to
win a BRAND NEW 2002 MINI COOPER!

Be sure to listen NGW to see if you are
one of our 50 qualifiers.

NO PURCHASE NECESSARY. VOID WHERZ PROHIBITED GAME ENDS JUNE 30, 2002. OPEN ONLY TO RADIO
STATION EMPLOYEES AT TOP 40 MAINSTREAM AN HOT AC RADIO 18 GR OLOER IN THE 50 STATES OR D.C.
QUALIFIERS Wi L BE ENTERED IN TO A FANOOM CFAWING TO BE HELT JUNE 30, 2002.IF YOUR CD HAS
THE QUALIFYING BEE> PLEASE CALL 813 560-742@. FOR FULL RULES WRITE TO:HOLLYWOOD FECORDS,
530 S. BUENA VISTA ST., BURBANK, CA 91521, OF 30 TO WEB SITE AT wav. bbmakfan.com/rules

ON YOUR DESK NOW! IMPACTING JUNE 23!

HOLLYWOQOD
www.hollywoodrecords.com RECORDS
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management ¢ marketing ¢ sales

Arbitron’s Portable People Meter will be in
live measurement in less than a year! If
your People Meter 1Q needs improvement,
we've got the answer! Countdown to the
People Meter is a brand-new feature in
R&R. Each week Arbitron’s experts will
tackle important questions that you, our
readers, are asking. Look for the first
installment on Page 14, in our
Management, Marketing & Sales section.
By the way, you'll also find great articles
there from sales trainer Irwin Pollack,
consuitant Dave Van Dyke and marketer
Steve Stockman. And our GM Spotlight
honoree this week is Renda/Pittsburgh GM
Larry Weiss.

Pages 11-16

GOODNESS IN GREENVILLE

R&R'’s two CHR Editors zoomed in on the
Greenville, SC market to spotlight two
stations. CHR/Pop Editor Tony Novia spent
Juality time with Nikki Nite, PD of heritage
CHR/Pop WFBC for the past four years.
The station hangs in there despite intense
competition from CHR/Rhythmic rival
'WHZT. The PD of that station — Fisher —
spoke with CHR/Rhythmic Editor Dontay
Thompson about WHZT's emerging
success in the market.

Pages 37, 44

= Maurice Tunick appointed VP/
Programming at WOR/New York

» Maria Elena Nava, Harold Austin take
PD posts at Hispanic Radio/Los Angeles

» John Candelaria named OM/PD of
KBFB & KTXQ/Dallas

Page 3

| THis #] WEEK

CHR/POP

« VANESSA CARLTON A Thousand Miles (A&MTnterscope)

CHR/RHYTHMIC
« ASHANTI Foolish (Mwder inc./Def Jam/IDJMG)

URBAN
=« TRUTH HURTS 1/RAKIM Addictive (Aftermathyinterscope}

URBAN AC

» JaHEIM Anything (Divine Mill/W8)
CCUNTRY

+ A_AN JACKSON Drive (For Daddy Gene) (Arista}

AC
+ C:LINE DION A New Day Has Come (Epic}

HCT AC

« SHERYL CROW Soak Jp The Sun (A&M/interscope}
SMOOTH JAZZ

« JEFF GOLUB Cut The Cake (GRPAVMG)
RGCK
= KROEGER & SCOTT Hero (Roadrunner/Columbia/'DJMG)
ACTIVE ROCK
= GJDSMACK | Stand A one (Reputlic/Universal)
ALTERNATIVE

* KROEGER & SCOTT Hzro (Roadrunner/ColumbialDIMG)

THIPLE A
+ SHERYL CROW Soak Jp The Sun {A&M/Interscops)

"JUNE 7, 2002

R&R °02: A Learning Experience
| Convention sets ‘Mentors’ panel, Jacobs summit

It’s about a topic we don’t hear
much about these days: learning. mm
It’s also about mentoring and about
the people who teach us the lessons

‘ w
June 14 “Lessons We Have Leamed: N :

that make us who we are. It's the

The Mentors Panel” at R&R Convention 2002, and it will gather some
of the brightest minds of the Active Rock and Aliernative formats to
discuss how they got where they are and how you can get where you

THE INDUSTRY'S NEWSPAPER

www.radioandrecords.com

want to be.

Participants include WLZR/Milwaukee PD Keith Hastings, KRXQ/
CONVENTION/See Page 19

By Joe Howarn
R&R WASHINGTON KUREAU
Jjhoward@ radioandrecords.com

Radio executives trying to keep
investors happy converged on the
Deutsche Bank Media 2002 confer-
ence in New York City to discuss
their companies’ current operations
and plans for the future. Leaders
from most of the major radio com-
panies were on hand to plead their
cases.

Departing from the company’s his-
torical modus operandi, Clear Channel
CFO Randall Mays announced that his
company isn’t looking at any radio ac-
quisitions at the moment. “Right now

. Mays

Mays: Clear Channel
Supports Payola Bill

Tuming his attention to two hot issues
his company is grappling with, Clear
Channel Chairman/CEO Lowry Mays
spoke out on proposed new legislation
for the old problem o payola and ad-
dressed head-on the nagging allega-
tions that his company uses strong-arm
tactics in its concert-promotion busi-
ness.

Mays told investors at the Deutsche
Bank Media 2002 Conference that he
supports Sen. Russ Feingold’s inten-
tion to introduce lecislation to help

PAYOLA/See Page 19

W Groups present at Deutsche Bank Media 2002 Conference

Karmazin Field

there’s none that we’re contemplating,”
Mays said, just days after the FCC
cleared Clear Channel’s takeover of the
Ackerley Group (see story, right).

That was in direct contrast to what
the Viacom and Entercom speakers had
to say. In fact, Viacom President/COO
Mel Karmazin said his company is not
interested in making any acquisitions
in the newspaper or cable businesses
but would be interested in picking up
new assets in core areas like broad-
casting if the opportunities showed
promise for rapid growth. Karmazin
also hopes his company will be able to
take advantage of further broadcast de-
regulation if the FCC loosens its media-
ownership limits.

Entercom CEO David Field, mean-
while, told investors that he expects his
company to acquire another radio group
within two years. He wasn’t more spe-
cific on what acquisitions he’s consid-
ering, but he said that Entercom expects

CONFERENCE/See Page 19

Viacom, Entercom Look For Buys As CC Takes A Breather

FCC Approves Ackerley
Deal: Will CC Divest?

By MoLLE ZIEGLER
R&R WASHINGTON BUREAU
mziegler@ radioandrecords.com

The FCC has approved
Ciear Channel's $8C0 million
merger with the Ackerley
Group on the condition that
Clear Channel sell either four
radio stations or one TV sta-
tion in Utica, NY — where the
deal gives the company 10 ra-
dio stations — and e ther two
radio stations or one TV sta-
tion in Binghamton, NY. Clear
Channel must also divest one radio or TV station
in each of three cities: Rochester, NY; Santa Mar-
ia, CA,; and Syracuse, NY.

The FCC also gramted a 12-month waiver of its
ownership limits to aticw Clear Channel enough time
tofind buyers for the stations. The grant came after
Clear Channel provided a deciaration from BIA Fi-
nancial Network VP Mark Fratrik stating that lenders
are less willing to provide loans for TV-station pur-
chases due to high unemployment, low consumer
spending and forecasts thata tumaround in the TV
ad market in the next six to 12 months is unlikely.

But the waiver drew protests from FCC Commis-
sloner Michael Copps. “Congress and the commis-
sion set those [ownership] limits to ensure diversity
in those markets,” he said. “I do not see where a
waiver of those limits serves the public interest.”

Meanwhile, Clear Channel CFO Randall Mays
is hoping the compary won't even need the waiv-
er. “We may never have to divest those stations,”

ACKERLEY/See Page 19
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R. Mays

REBUTTAL

Arbitron Clears
Up Some Cloudy
PPM Perceptions

By Bos ParchEN
VP/RESEARCH STANDARDS & PRACTICES
ARBITRON INC.

Richard Harker’s analysis
“Pitfalls of the People Meter?”
in the May 31 edition of R&R

‘Countdown to the People
Meter' debuts: Page 14

brings to light some interesting
and thought-provoking ques-
tions. But before they can be
addressed, I must correct a few
factual errors in the article.
Harker errs in his statements

PPM/See Page 26

KHHT/L.A.’s Sinbad: Undercover Brother?

Or Ronald McDonald? Sinbad, moming man at Clear Channel's Urban AC KHHT (Hot 92.3)/Los
Angeles, gets the funk out with a red afro and a new billboard campaign. The Sinbad & Friends
show, which debuted in February, airs weekdays 6-9am and features co-host Michelle Visage.

The R&R website is now at www.radi

www americanradiohistorv com
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the follovv-up":ro the #1 international smash single E
‘car't get you out of my head,”

from her album Fever.

Already On Over 80 Stations Including:
WKTU WKIE KRBV KRBE
WKQl WDRQ WHYlI KBKS
KHTS WBLI KFMD WKST
KXJM KDND KTFM KZHT
WPRO WFHN WXXL WPYO
KFMS WKZL WQzZQ WEZB
WKSS KSEQ KKXX KDGS

www.kylie.com hollywoodonavine.com
Produced by Richard 'Bitf Stannard and Julion Gattagher
Management: Terry Blomey Management

Coctol.

£2002 EMI Recards Lid.
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Candelaria Joins
Radio One/Dallas
In OM/PD Position

John “Candyman” Candelaria
has been named OM/PD for Radio

One’s Urban KBFB and Urban AC |

KTXQ in Dallas.
eftective June
12. He was most
recently OM for
Clear Channel's
El Paso cluster,
as well as PD for
the company’s
CHR/Rhythmic
KPRR in that
market.

“I think this 1s
a great opportu-
nity to work with some wonderful
people,” Candelaria told R&R.
“I’m ready for this. I’ve been
waiting for an opportunity like
this for 12 years. | believe that
there’s a lot of potential for those
stations, and it’s all in how you
maximize it.

“1 look forward to working with
GM George Laughlin. The first

Candelaria

Maurice Tunick has
been named VP/Program-
ming at Buckley Radio
Talker WOR/New York. |
Tunick, who served most
recently as Exec. Produc-
er for TV's Sally Jessy
Raphael Show, succeeds
John Mainelli, who exited
the WOR PD post just six
weeks after replacing
David Bernstein in that
chair.

“Maurice has great affection for
WOR, as well as genuine appreci-
ation of its history,” said VP/GM Bob
Bruno, to whom Tunick reports. “He
has a realistic understanding of the
challenges we face today. | expect
good things from him.”

Tunick previously worked as VP/

Tunick To Program WOR/N.Y.

Tunick

y Talk Programming for
ABC Radio Networks. Be-
fore that he was Director/
Programming for NBC
Radio, where he created
TalkNet and helped launch
the careers of Sally Jessy
Raphael, Bruce Williams,
Tom Snyder and Dr. Ruth
Westheimer.

The appointment marks
" a return to WOR for Tu-

nick, who worked at the
station in the 1970s as a producer
for The Bob Grant Show. “| am
proud to once again be a member
of WOR family,” Tunick said. “Talk
radio has always been my first
love, and WOR is a quintessential
station, with its array of great hosts
and-rich legacy.”

'KJR-FM Returns To Seattle

M Airing ‘Super Hits of the *60s and °70s’

thing 1 want to do is get in there. |

learn the market and get out in the |

city. The people will tell you what |

they want. I want to talk to the peo-
ple who live the lifestyle.”

Candelania started his career as a
club DJ doing mobile gigs in Albu-
querque. After a few years he
moved to El Paso to work at non-
commercial KANW. Following
more radio work in and around El
Paso, he was hired at KPRR, where
he spent 12 years.

Medina Rises To
KZZP/Phoenix PD

Clear Channel has promoted |
KOHT & KRQQ/Tucson PD Mark |

Medina to a similar position at

CHR/Rhythmic KZZP/Phoenix. |

Medina has also served as MD of
KKFR/Phoenix and Asst. PD/night-
timer at KRQQ.

'l have to give major props 1o
Tom Calococci. who left this radio
station in great shape.” Medina told
R&R. “KZZP just beat KKFR in
the latest trend. The entire staft of
KZZP is poised to win. and I am
very excited about that. My goal is
to follow the plan Sr. VP/Program-
ming Steve Smith and OM Alan
Sledge have created for the station
and grow it.

“We want to be the dominani, rel-
evant rhythm station in Phoenix.
We already have a great morning
show in place with Kid and Rubin.
Supersnake, who does afternoons. is
a market legend. I will continue to
give them the tools they need to
grow and win.

MEDINA/See Page 19

Rhythmic Oldies KBTB/Seattle,
which Clear Channel is acquiring
from Ackerley in a deal that re-
ceived FCC approval last week {see
story, Page 1), on May 31 changed
presentations to “Super Hits of the
'60s and '70s” as KJR-FM. The
station stunted with callout hooks
the day before as “Quick 96.”

The KIJR calls were synonymous
with Top 40 radio in Seattle
through the 60s and ’70s and
were last used on 95.7 MHz in the
’90s. when that frequency aired a
*70s pop music format. At the new
KIR, Bob Case stays on as PD.
Ackerley/Seattle GM Michelle
Grosenick is also overseeing KIR-
FM’s rebirth.

“KBTB was a good, solid station
with a lot of passionate listeners, but

it wasn’t performing well ratings- or
revenuewise,” Grosenick told
R&R. “KJR had been part of Seat-

tle for many years, and many peo- |

ple knew the brand. Even the jingles
were very popular in this market.
Our research supported a broader
reach of *60s and *70s sounds.”

Bachman-Turner Overdrive’s
1974 hit “You Ain’t Seen Nothin’
Yet” served as the rebom KJIR-FM’s
first song, and tracks by Billy Joel,
The Beatles, Chicago, Loggins &
Messina, Gerry Rafferty, Badfinger,
Rolling Stones and Orleans made
up the first music sweep. That was
followed by John Cougar Mellen-
camp’s “Jack & Diane.”

When asked about the appearance

KJR-FM/See Page 19

Nava Moves To KLVE/Los Angeles As PD
I HBC’s Austin assumes KSCA programming post

Maria Elena Nava, who began
her career at Spanish AC KLVE
(K-Love)/Los Angeles in 1984 as
a traffic reporter and receptionist,
returns to the Hispanic Broadcast-
ing station as PD. She most recent-
ly spent five years al the program-
ming helm of Regional Mexican
sister KSCA (La Nueva 101.9)/Los
Angeles, a post now being assumed
by HBC/L..A. OM Harold Austin.
Nava replaces Carlos Alvarez. who
will concentrate on his K-Love af-
ternoon shift.

When asked about her return to
KLVE, Nava told R&R. “Il’s a
great opportunity, because I've
been at La Nueva for a little over
five years now. Coming back to
K-Love is exciting and a chal-

KOW TO REACH US

Austin

Nava

lenge, and [ love a challenge.”
Nava added that she plans to re-
tum KLVE to more of a traditional
ballad-driven format, which the sta-
tion had success with before adding
pop titles in the last year. “While it

HBC/See Page 18
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Schmidt Stars As New WSSR/Tampa PD

Rick Schmidt, PD of
Clear Channel’s Active
Rock WXTB (98 Rock)/

another one of our radio
stations,” Regional VP/
Market Manager Dave

Tampa, has added PD du- : Reinhart said. “We think
| ties at Hot AC sister WSSR I he's just the right person
(Star 95-7)/ Tampa. He to take Star 95-7 back to
fills the vacancy created ¥ - promirence.”
| when Scott Chase departed | Schmidt is a 14-year
last December. radio veteran. His back-
“Rick has done such a ground includes program-
great job with our Rock ming WPLA/Jacksonville
property, it’s time we take Schmidt and WXSR/Tallahassee.

unfair advantage of his
talents and spread him over to yct

SCHMIDT/See Page 19

i

" Radlo Dlsney Ups colaco To Pres /GM

J.P. Colaco, who has handled the
overall management of ABC Ra-
dio’s Radio Disney Children’s for-
mat as VP/GM since September
1999, has been promoted to the
newly created President/GM post.
He will continue to oversee the do-
mestic operations of Radio Disney,
presently heard on 46 owned-and-
operated and affiliate stations. Co-
laco will also oversee the network’s

N3

RADIO & RECORDS INC./ 10100 SANTAMONICA BLVD., THIRD FLOOR, LOS ANGELES, CA 90067

overseas distribution, which in-
cludes a Radio Disney affiliate in
Japan and a Spznish-language ver-
sion of Radio Disney airing in Ar-
gentina.

Colaco reports 1o ABC Radio Di-
vision President John Hare, who
commented, “J.P."s keen business
instincts, impressive leadership

COLACO/See Page 19
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FCC Satellite Rules
Gould Arrive This Summer

By MoLLE ZIEGLER
R&R WASHINGTON BUREAU
mziegler@radioandrecords.com

In a May 30 meeting with reporters, FCC Commissioner
Kathleen Abernathy told R&R that the FCC may release its
official rules for satellite radio as soon as the end of the summer.
She said, however. that the commission is allowing time for Sirius
Satellite Radio and XM Satellite Radio to work out agreements
with wireless service providers, which contend that the satcasters’
terrestrial repeaters may interfere with wireless service. Abernathy
said the commission is prepared to move forward if agreements

can’t be reached.

Regarding a letter sent recently by
Congressmen Billy Tauzin and Gene
Green to FCC Chairman Michael
Powell seeking a study of XM'’s re-
peater network, Abernathy said she
had not seen the letter and didn’t know
if the request would delay the rules.
She noted that finalizing the regula-
tions is important to the growth of sat-
ellite radio because the lack of guide-
lines and the resulting uncertainty
impose costs on both XM and Sirius.

Abernathy said her priorities as a
regulator are to trust markets, exercis-
ing regulatory restraint and letting

competition operate, and 1o educate
consumers and facilitate interaction
among private entities. She said.
“Twenty years ago the federally regu-
lated providers were a fairly discrete
group. Today that landscape is vastly
different. Our regulatory role should
reflect that.”

The commissioner also said input
from members of Congress is impor-
1ant because it goes into “the whole
mix of serving the public interest.”
But she added that such input is
not the same as changing a statute
and said the FCC looks to decisions

made by the whole of Congress for
guidance._

For their part, XM and Sirius hope
to solve their problems with the wire-
less industry without FCC intervention.
*“We’re making positive progress.” XM
VP/Corporate Affairs Chance Patterson
told Reuters. saying that XM and Sirius
are working with BellSouth. AT&T,
Verizon and others to tailor the repeat-
ers to address any interference con-
cerns.

A source told Reuters that the power
levels of the repeaters could make or
break the agreement: The wireless car-
riers argue that power of more than 2kw
could overwhelm their services, but the
satcasters have said a power level be-
low 40kw may affect their signals.
Pauerson said. “We’re hopeful that. at
the end of the day, this will wrap up
with a situation where all the parties can
move forward without interference.”

R&R Assoc. Editor Joe Howard
contributed to this report.

Groups Say Broadcasters Slacking Off On EEO

By Jo Howarp
R&R WASHINGTON BUREAU
Jjhoward@ rroniine.com

Describing its findings as a “dramatic and disgusting smok-
ing gun,” the Minority Media & Telecommunications Coun-
cil told the FCC that 42% of the 837 listings for broadcast job
openings it reviewed did not label the employer as an equal op-

portunity employer.

In its second round of comments on
the FCC's latest EEO rules proposal. the
MMTC said that when rules were in ef-
fect. employers historically tagged job
postings with "EOE" or some other no-
tice to denote compliance. The MMTC
— joined by 48 other organizations in
filing reply comments in the FCC’s on-
going EEO rule proceeding — said that,
in the absence of EEO rules. many
broadcasters have removed their repre-
sentations to the public that all are wel-
come toapply and be considered equally.
“This highly disturbing trend iliustrates

why we need a strong new EEO rule
now.” the group wrote.

The NAB argued in its comment
that the FCC does not have the author-
ity to enact EEO rules. The lobbying
group wrote that the commission
based its “alleged authority” on a de-
sire to prevent discrimination in the
broadcasting industry, but, the NAB
said, the commission failed 10 point
to “any evidence, statistical or other-
wise, sufficient to demonstrate the
existence of any such discrimination
or homogeneity.”

The NAB also warned, “The com-
mission should take great care not to
adopt unduly rigid or burdensome
rules that may only serve to raise ihe
legal bar the commission faces.”

American Women in Radio &
Television supports the FCC'’s adop-
tion of new EEO rules to prevent what
the group argued is the “cold, hard re-
ality revealed in readily available
broadcast-industry employment statis-
tics.” The AWRT wrote. “That reality
is that women remain substantially
underrepresented in the broadcast in-
dustry, especially in management po-
sitions.” Finally, the group added,
“These present-day circumstances
provide the very compelling facts and
underlying logic for an FCC regula-
tory scheme.”

BUSINESS BRIEFS

Entercom Stations Quit Streaming

here are a lot of different reasons that we're stopping streaming now,”

Entercom Communications Director/Internet Operations Amy Van
Hook told R&R on May 31, a day before all 101 Entercom stations dropped
their StreamAudio-powered web simuicasts. “Many have to do with costs,
and there are also the legalities involved. We have to look at what kind of
retum on investment we're getting. We understand webcasling is a long-
term venture, but right now it doesn’t add up to a smart decision for
Entercom.” The move came just three weeks before the June 20 announce-
ment of final webcast performance royalties by the Library of Congress.
Would a lower royalty rate be enough for Entercom to bring back its streams?
“Maybe not that by itself,” Van Hook said. “There are other issuas as well.
With the Digital Millennium Copyright Act, there are restrictions cn how you
have to program your online stream [to qualify for the statutory license].
We'd also have to see significant changes in those areas.”

Radio One, NAB Push To limit Satellite Repeaters

n an informal letter to the FCC, Radio One lent its backing to an NAB-

led proposal asking the FCC to prohibit XM Satellite Radio and Sirius
Satellite Radio from providing localized programming via their networks
of terrestrial repeaters. Radio One, which programs five channels for XM,
said it supports the development of a terrestrial repeater network but is
concerned that the extensive networks could be used to compete against
AM and FM stations. The FCC is currently crafting rules for permitted
uses of the repeaters.

Arbitron, Nielsen Hope For PPM Joint Venture In Q4

Arbitron and Nielsen Media Research now hope to begin their Por-
table People Meter joint venture in Q4. Arbitron had anticipated reach-
ing an agreement with Nielsen in mid-2002, but, Arbitron President/CEO
Steve Morris said, “It's clear that both our companies need additional time
to consider whether to establish the proposed venture " Arbltron VP/Com-
munications Thom Mocarsky told R&R that, without Nielsen’s support,
the local-market PPM rollout will not be possible. Furthermore, he said,
the cooperation of radio and broadcast and cabie TV operalors will be
needed to ensure the launch. “If radio wanted to pony up the full check
and pay for the PPM roliout, it would. But it isn't something [the industry] is
able to do and nothing that we expect it fo do,” Mocarsky said. Addition-
ally, Arbitron will soon begin releasing reports designed to helg the indus-
tries involved understand the differences between current Nielsen and
Arbitron estimates and the PPM. Arbitron called the reports “essential to
our ongoing discussions with Nielsen regarding the formation of the joint
venture.”

R&R Stock Index

This weighted index consists of all publicly traded companies that de-
rive more than 5% of gross earnings from radio advertising.
Change Since

S/3101 572402 5731102 $/24/01  5124/02-5/31/02

R&R Index 271.32 270.25 267.22 1.5% -11%
Dow Industrials  10,911.94 10,104.26 9925.25 -9% -1.7%
S&P 500 125582 1083.82 1067.14  -15% -1.5%

costing hundreds of dollars.

for a free price quote.

©2000 Reef Industries. Inc.

Durable banners for an affordable price.
UV stabilized plastic won't fade indoors or outdoors.

Simply FAX your logo and color separation information

PLASTIC
BANNERS

www americanradiohictorv com

o/

THE ARRO

Today's level of fierce competition demands that you prominently display your name every chance you get (location broadeasts, concerts, station spon-
sored autograph sessions, etc.). With theft, vandalism and loss, it becomes a costly proposition to continuously replace expensive signs and banners

Roll-A-Sign™ of fers a better way. You get up to four vibrant colors printed on durable, high quality 4 or 6 mil plastic film to display your logo and mzssage
brilliantly for an economical price. Now you can afford to display a bright new sign at every public event. They even make great cost-effective promotional
give-aways. Just roll off what you need and cut.

Reef Industries
9209 Almeda Genoa
Houston, Texas 77075
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Maximize TSL Without
Killing Your Cume

Coleman’s New FACT with TSL Max"

Solves Radio’s Biggest Programming Issue

THE PROBLEM

Most radio stations already know that library music festing is
essential if they want fo stay on top of the music tastes of their
audience. But, as many have discovered, music festing has the
potential to backfire ~ to hurt rather than help the ratings. How?
“Hyper focus” is most often the culprit. You know the symptoms.
You drill down on your P1 listeners to the point that you get a
library that is overly focused. The station sounds exactly like what
your P1s want, but you've ignored the Cume. It's fine if you have
no competition, but when you do, watch out.

With any level of competition “hyper focus” feeds on itself driving
the station in a downward spiral. P1 focus backfires. At first your

Cume erodes. Then you get so narrow that your TSL falls apart.
Modern AC, Hot AC, Rhythmic CHR, Country, Alternative — every
format has fallen victim. In the search for TSL, stations who over
focus lose the balance between maximizing Cume and TSL.

Some stations do the opposite. Their test is too broad. Cume
oriented or “montage” screened studies yield a list of songs that are
liked in the market, but is too broad for “reining in” or “focusing”
the sound of the station.

You get people to Cume the station only to find that you've
produced a TSL nightmare. Without TSL, radio stations simply
cannot achieve strong ratings.

* FACT with TSL Max is a
revolutionary, patent-pending way of
measuring your audience’s music tastes.

» FACT with TSL Max is the first and
only library music testing method that
identifies the exact songs that drive Cume
and those that drive TSL. Now you can
find those Cume songs that simply would not test in the “hyper
focused” old approach to music testing.

» FACT with TSL Max is the only library festing method that
ensures that your station will not sacrifice Cume for TSL or TSL for
Cume. FACT with TSL Max provides powerful insight that yields
music optimally balanced for both Cume and TSL delivery.

Maximize TSL without killing your Cume.

Learn more about FACT with TSL Max from (left
to right) Warren Kurtzman, John Ménninghoff,
Jon Coleman and Chris Ackerman at

(919) 571-0000 or info@Colemanlnsights.com

WWW.COLEMANINSIGHTS.COM

FACT S

Proven Strategic Insight
from Coleman

FACT with TSL Max also includes
the proven Fit and Compatibility
measures made famous by
Coleman’s original FACT music
testing methodology. Fit and
Compaitibility are the best way to focus your music mix on songs
listeners expect on your station and songs compatible with your
Core sound.

All of these tools, plus our state-of-the-art pcFACT software, allow
Coleman to give you the exira insight you need to win.

COLEMAN

MusiC. TRENDS. BRANDING.

RESEARCH TRIANGLE PARK  LOS ANGELES HAMBURG

www americanradiohietorv com
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DEAL OF THE WEEK |

' Dollars to Date:

WYYX-FM/Bonifay, WILN-FM/

Panama City, WPCF-AM &

$818,476,787

(Last Year: $3,863,725,728)

Dollars This Quarter: $429,708,062

wwm,mm c’ty Beach (Last Year: $315,436,435)
and WY0O-FM/Springfield Stations Traded This Year: 322
(Panama City), FL (Last Year: 1,052)
e Stations Traded This Quarter: 166

(Last Year: 151)

Styles’ Next Gluster In Florida’s Panhandle

O Buys NextMedia quintet in $5.25 million deal;
Cumulus buys FM north of Lexington, KY

Florida

WYYX-FM/Bonifay,
WILN-FM/Panama City,
WPCF-AM & WQJM-FMW/
Panama City Beach and
WYOO-FM/Springfield
(Panama City)

PRICE: $5.25 million

TERMS: Asset sale for cash
BUYER: Styles Broadcasting,
headed by CEO Kim Styles. Phone:
850-234-8388. It owns three other
stations. This represents its entry into
the market.

SELLER: NextMedia Group,
headed by President/co-COO Skip
Weller. Phone: 303-694-9118
FREQUENCY: 97.7 MHz; 105.9
MHz; 1290 kHz; 100.1 MHz; 1011
MHz

POWER: 100kw at 830 feet; SOkw at
384 feet; 270 watts day/1kw night;
8kw at 410 feet; 25kw at 236 feet
FORMAT: Rock; CHR/Pop; Reli-
gious; Soft AC; News/Talk

KVMA-FM/Magnolia
PRICE: $1.75 million

| TERMS: Cumulus has obtained an
option to purchase KVMA for $1.75

million. The company has been pay- |

ing Columbia Broadcasting $2,000
per month for this option since Janu-
ary 2002, and the option payments
are being applied against the pur-
chase price.

BUYER: Cumulus Broadcasting
Inc., headed by President/CEO Lew
Dickey Jr. Phone: 404-949-0700. It
owns 257 other stations. This repre-
sents its entry into the market.
SELLER: Columbia Broadcasting
Co., headed by President Ken
Sibley. Phone: 870-234-1079
FREQUENCY: 107.9 MHz
POWER: 100kw at 351 feet
FORMAT: AC

-

WIBQ-AM/Sarasota
PRICE: $450,000

TERMS: Asset sale for cash
BUYER: Nova Broadcasting Co. No
phone listed. ltowns no other stations.
SELLER: Alliance Broadcasting
Group, headed by President/Direc-
tor Joseph Newman. Phone: 317-
844-7502

FREQUENCY: 1220 kHz

POWER: 1kw day/41 watts night
FORMAT: News/Talk

5

WREB-FM/Greencastle
and WSKT-FM/Spencer
PRICE: $1.16 million

| TERMS: Asset sale for cash

BUYER: Mid-America Radio Group,
headed by President David Keister.
Phone: 765-349-1485. it owns 12
other stations. This represents its
entry into the market.

SELLER: The Original Company
Inc., headed by President Mark
Lange. Phone: 812-882-6060
FREQUENCY: 94.3 MHz; 92.7 MHz
POWER: 3kw at 161 feet; 1kw at 479
feet

FORMAT: Country; Country
COMMENT: WREB is being pur-

chased for $838,900, while WSKT is |

being acquired for $321,100.

WCYN-FM/Cynthiana

PRICE: $770,000

TERMS: Asset sale for cash
BUYER: Cumulus Broadcasting Inc.,
headed by President/CEO Lew
Dickey Jr. Phone: 404-949-0700. It
owns 256 other stations. This repre-
sents its entry into the market.

SELLER: WCYN Radio Inc., headed

TRANSACTIONS AT A GLANCE

All transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.

® KVMA-FM/Magnolia, AR $1.75 million

* WIBQ-AM/Sarasota, FL $450,000

* WREB-FM/Greencastie and WSKT-FM/Spencer, IN $1.16 million
® WCYN-FM/Cynthiana, KY $770,000

® WROX-AM/Clarksdale, MS $246,000

® KDLR-AM & KDVL-FM/Devils Lake, ND $820,000

® WJTN-AM & WWSE-FM/Jamestown, NY $5.05 million

® WNCC-AM/Barnesboro and WRDD-AM/Ebensburg

(Johnstown), PA $320,000

® KFYN-AM/Bonham, TX $50,000

® KRQX-AM & KYCX-FM/Mexia, TX $121,000

by President Anna Ruth Anderson. |

Phone: 859-234-1400
FREQUENCY: 102.3 MHz
POWER: 2kw at 400 feet

| FORMAT: Country

WROX-AM/Clarksdale
PRICE: $246,000

TERMS: Asset sale for cash
BUYER: Jason Konarz. Phone:
314-631-5315. He owns one other
station. This represents Konarz's en-
try into the market.

SELLER: Delta Radio Inc. of Mis-
sissippi, headed by President Larry
Fuss. Phone: 662-846-0929
FREQUENCY: 1450 kHz

POWER: 1kw

FORMAT: Blues

= X 1
| { |
| |

| KDLR-AM & KDVL-FM/
| Devils Lake

PRICE: $820,000
TERMS: Asset sale for cash
| BUYER: Double Z Broadcasting
Group, headed by President/GM
Kurt Teigen. Phone: 701-662-7563.
| Itowns one other station, KZZY-FM/
Devils Lake, ND.

SELLER: Dakota Rose Broadcast-
ing, headed by President Dale Alwin.
Phone: 701-662-2161
FREQUENCY: 1240 kHz; 102.5 MHz
POWER: 1kw; 100kw at 469 feet
FORMAT: Country; AC

WJTN-AM & WWSE-FW/
Jamestown

PRICE: $5.05 million

TERMS: Asset sale for cash. The sta-
tions are being sold to Media One
Group for $3.35 million cash and a
promissory note worth $1.5 million.
The deal also includes a $200,000
consulting agreement.

BUYER: Media One Group LLC,
headed by Managing Member James
Embrescia. Phone: 216-292-8113. It
owns no other stations.

SELLER: Goldman Group, headed
by President Michael Goldman.
Phone: 716-487-1151
FREQUENCY: 1240 k-iz; 93.3 MHz
POWER: 500 watts cay/1kw night;
27kw at 643 feet

FORMAT: Full Service; AC
BROKER: Ray Rosenblum
COMMENT: This transaction was
originally reported in the May 24 issue

Continued on Page 19

A listener is calling.

Deypart
Personalities

RadioVoodoo is magic telephone and web technology that answers all your listener calls.

It turns the calls into demographic data and audio files you can use instantly: to know your
audience better, to sell your advertisers more spots, and to improve your programming.
All without bending an elbow.

estecmeseamrde. FAAIOV00000

Contact Liz Laud at liz@radiovoodoo.com or call 800.798.5663 for a demonstration.

Music
24 Hour Progremming
Formats News & Talk & Consutting

T
|
|
Rsssarch i
|
|

L

JONES RADIO NETWORKS

L

RADIO
NETWORKS .
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CMT

FLAMEWORTHY
VIDEO MUSIC
AWARDS

CMT is proud to honor

THE DIKIE CHICKS

with the very first Flameworthy Video Visionary Award

Celebrate the DIXIE CHICKS' extraordinary achievement
on the Flameworthy Video Music Awards.

LIVE WEDNESDAY, JUNE 12TH :—a z h |
QPM/ET | SpM/pT DN CMT country music tekevision
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GENERAL SESSIONS

& ¥ |
AN EXCLUSIVE
AFTERNOON

WITH

AERDSMITH'S

* INTHE *
MORNING

«RADIO:~
STATE OF THE
» INDUSTRY

CLARKE  _ RICK
EROWN OUMMINGS
Prosident, President,

JetfersonsPilot Emmls Radio

Radio Divislon

~JIM RANDY
DECASTRO  MICHAELS

ADL |n|erao|\vq

Clear Ghannel Radla

© WEDNESDAY: JUNE 12, 2002

2» 12:00 - 6:00pPm
Registration Opens

.
X

4:00 - 6:00Pm
R&R Exclusive!
The Ultimate Record Buyer Study ||

* 6:00- 8:00pPm
AWRT Genii Radio Awards Show

© THURSDAY: JUNE 13, 2002

i+ 9:30am - 12:00Pm
Jacobs Media Private Client Meetings

12:15 - 1:45pm
Alternative & Active Rock Awards Lunch

"!

2:00 - 5:30pm
R&R/Jacobs Media Rock Summit

4:00 - 5:30pm
:* CHR/RHYTHMIC
The Big Ass Music Meeting

6:00 - 8:00pPm
Opening Cocktail Party

9:00 - 11:00pm
Club R&R

10:00pm - Midnight

e
L)

Nztional Music Marketing Hospitality Suite

© FRIDAY: JUNE 14, 2002

9:00 - 11:00am

GENERAL SESSION

> Clive Davis In The Morning
> Radio: State Of The Industry

> R&R National Industry
Achievement Awards

Ay

:» concurrent sesslons:
11:30am - 1:00pm

> ALTERNATIVE
4th Annual Rate-A-Record

> SMOOTH JAZZ
Ratings, The Golden Egg

> HOT AC

Trailblazers: Breaking Today's
Hot AC Barriers

R&R zonvantion:2002 Agenda Subject To Change:

www americanradiohistorv com

© FRIDAY: JUNE 14, 2002 Gontinued)

:» concurrent sessions:
1:15 - 2:45pm
> SMOOTH JAZZ AWARDS LUNCH

> ALTERNATIVE/ACTIVE ROCK
Lessons Learned: The Mentors Panel

3:30 - 5:00Pm
> CHR/POP

Meet CHR’s 15 Most Important People
> URBAN

The Future Of The Urban World

> ROCK/ACTIVE ROCK
2nd Annual Rate-A-Record, Rate-A-Wine

> AC
How To Connect With Women

2+ 5:00 - 6:30Pm
GENERAL SESSION
An Exclusive Afternoon with

Aerosmith’s Steven Tyler and Tom Hamilton

:¢ 5:00 - 7:00pm
Reprise’'s Rockaholics Anonymous

** 6:30 - 7:30pm
R&R Pop Awards Show

2o 7:30 - 10:30pm
R&R Rhythmic Awards Show

© SATURDAY: JUNE 15, 2002

¢s 10:00 - 11:15am
Arbitron’s PPM: True Life Stories

:» concurrent sessions:
11:30am - 1:00pm
> MULTI-FORMAT

Cluster Mentality: Programming Muitiple
Formats Without Losing Your Sanity

> SMOOTH JAZZ
Rate-A-Record, Rate-A- Wme
1:15 - 2:45pm

> SMOOTH JAZZ
Will The Circle Be Unbroken?

> ROCK/ACTIVE ROCK
The Artists Panel
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RR convention: 2002

* The Beverly Hilton Hotel & Beverly Hills, California %

June13-15

reglstratlon

sration at: WW W ommé
FAX thls form to: (310) 203'8450

L J
i+ HOTLINE: (310) 788 1696 O 3 OR MORE® MAY 4 - JUNE 7, 2002 %« $450 EACH
Ld
¢+ MAIL to:
SINGLE MAY 4 - JUNE 7, 2002 *. $475 EACH
R&R CONVENTION 2002 O : :
PO BOX 515408 (O EXTRA THURSDAY COCKTAIL TICKETS 3¢ $85 EACH
Los Angeles, CA 90051-6708
g ’ (O ON-SITE REGISTRATION AFTER JUNE 7, 2002 . $550 EACH
Please print carefully or type in the form betow. Full payment must accompany  AS 3 Attendee Names Must Be Submitted Together
registration form. Please include a separate form for each registration. Photocopies
Regi ions are non-transt
e " In addition. . if you work in the Alternative, Active Rock or Smooth Jazz formats
you may choose to attend one of the following lunches. PLEASE CHECK ONE ONLYI!
—— ALTERNATIVE & ACTIVE ROCK (Thursday) SMOOTH JAZZ (Friday)
Your lunch selectlon is FINAL. Seating will be limited and ticket
e holders will gain entrance on a first-come, first-served basis ONLY!
0 malllng add ress: if you do not select a lunch, you will not receive a lunch ticket!

Name © method of payment:

Titie
A t Er $
Call Letters/Company Name Format Visa O MasterCard O AMEX O Discover O Check O
Street
Account Number Exp. Date
City State  Zip
Print Cardholder’s Name
Telephone # Fax#
Cardholder's Signature
E-mail CANCELLATION POLICY: All cancellations must be submitted in writing.

A full refund less a $100.00 administrative fee will be issued after the convention
if notification is received on or before May 3, 2002. Cancellations received
between May 4-17, 2002 will be subject to a $150.00 administrative fee.

No refund will be issued for cancellations after May 17, 2002 or for “no shows.”

otel: |

MERYV GRIFFIN'S ' Tell them it’s the Radio & Records Convention.
Please do not call R&R for hotel reservations. Thank you.

2+ To confirm your reservation, your arrival must be
guaranteed by charging two nights deposit to a major
credit card, or you may send payment by mail.

- Deposits will be refunded only if reservation is

cancelled by May 24, 2002.

{ Reservations requested after May 24, 2002 or after

= " $350.00and u up the room block has peen filled are subje_cl 1o availability

- e and may not be available at the convention rate.

s SE SUITES - 55700’00 and up Check in time is 3:00 pm; check out time is 12 noon.

TYPE OF ROOM
SINGLE/DOUBLE
CABAN St

Visit Our Website at www.radloandre_cords.com Mailing Address: The Beverly Hilton Hotel
For Other Hotel Recommendations 9876 Wilshire Boulevard, Beverly Hills, CA 90210

wwWw americanradiohistorvy com
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98.1KKFM

September 12-14, 2002 - Seattle, WA

Washington State Convention and Trade Center

Th= power of new ideas. The power of cutting-edge sales

S strategies. The power of meking the right contacts at exactly
The NAB Racio show Keynote the right time. This is the cegree of power that we’ve harnessed
Friday. September 13 for you this September at The NAE Radio Show.

Bill 0’ Reilly
Host, The Radic Factor with Bill O'Reitly

See You in Seattle!
[ wesTwoD one]) Z"E%I

NAB National Radio Award Recipient IQ'.'.'.'.

Radio Luncheon Sedoor ok
Saturday, September 14

Dick Ferguson

Vice President:Co-C00, Cox Radio, Inc. ®

WWW ATTIECTICATITACHONISIOn 9188
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= Renda's Larry White in the GM Spotlight, Page 12

# Portable People Meter Countdown, Page 14

= Steve Stockman on staging a great radio experience, Page 16

management - marketing

June 7, 2002 ReR © 11

“Use your gifts faithfully, and they shall be
enlarged; practice what you know, and you shall

attain to higher knowledge.”

— Matthew Arnold

MOTIVATION IN YOUR WORKPLACE

W Motivate employees with genuine interest and commitment-based leadership

Motivation. It is a word we

use often in our manage-

ment careers. But how
much do you really know
about metivation in your
workplace? Do you go into
the office each day with eyes
wide open, looking for signs
of high motivation — and
motivation problems? Or do
you wait for problems to
show themselves? By then it’s
too late, in most cases, to re-
spond in time to recover from
the negative energies that
d have been generated among
your staff.

Motivation is not simply high or low; there is a full
range of situations on the motivation curve. Therefore,
if you wish to truly understand motivation, you must
consider the full range of situations in which peopleare
highly motivated.

High motivation is common where there is either
great opportunity or great threat. People rise to either
occasion but, between these extremes, are typically less
motivated. In either case, the strongest motivation
comes from within, whether it is based on the desire to
succeed or simply the desire to survive.

THE MOTIVATION CURVE

Below are some stops along the motivation curve. if
you've been in this business for any length of time,
you've probably experienced them all.

Survival situations: These are the do-or-die sce-
narios. You're in a work situation you truly enjoy and
have passion for. Then, suddenly, you find your job or
even the existence of the company on the line. You are
faced with the most extreme unfavorable motivation,
and you’d dojust about anything to see things return to
normal.

Emergencies: On the road to the pure survival
situation, emergencies can flare up that strike a survival
chord. The events of Sept. 11, 2001 were as critical a time
as there has ever been for us in the broadcasting
business. Everything we knew was suddenly in
question, and Americans were unified. No matter the
workplace, events like this can rejuvenate one’s work
ethic. No matter how unmotivated you may have been
before the emergency, the switch has been thrown, and
you find yourself doing the best you can.

Sweatshops: When hard work just doesn’t do it for
you or your employer, you're in a sweatshop. The
mood in the workplace becomes hopelessly negative
because most employees can’t see a way out of a
situation in which work ethicand work effortno longer
matter. The employer no longer recognizes the em-
ployees’ efforts, and whatever concern the employer
may have had for employees has dissipated to near
zero.

In a sweatshop, all the employer is concerned about
is how much work can be done and how little can be
spent on labor. Employees work out of fear of losing
the ability to pay their bills. In many ways, this is the
lowest depth to which motivation can sink. It in-
evitably shortens the work life of employees, who
expend so much energy in fear that they can’t sustain
their motivation for long.

Downsizing workplaces: This is the spot on the
motivation curve these days for many businesses,
including radio. Shrinking work forces mean doubling
or even tripling of duties and responsibilities for those

By Dave Van Dyke

VAN DYKE

UNFAYORABLE

Survival
Situations

Emergencies

X,

Sweatshops

THE MOTIVATION CURVE

EMPLOYEE MOTTVATION

Downsizing Workplaces

FAVORABLE
’
Opportunities

Commitment-Based
Leadership
Entrepreneurship

Normal Workplaces

who remain. This point on the motivation curve is the
lowest for a reason: Employees see little point in
performing at their best when they are being taken
advantage of.

Most employees understand the concept of cost-
cutting in tough times. The problem here is that the
shrinking workplace often means employees get little or
no positive feedback. Theemployer or manageris all too
often overworked or has been dumped on by his or her
own supervisors, and the managers share the feeling of
helplessness the employees feel. It takes courage for
managers to positively motivate a staff when they
themselves feel unappreciated.

COMMITMENT-BASED LEADERSHIP

Normal workplaces provide a small taste of oppor-
tunistic motivation, and a normal workplace with a
strong manager or coach can thrive and produce. But
the normal workplace is not typically considered by
employees tobe particularly motivating. Aside from the
occasional cash bonus or pat on the back, most
managers have never been trained to motivate with
anything other than empty “motivational carrots.”

With certain kinds of employees, these carrots work
fine for a time. However, the key to long-term
motivation is having the manager spend enough time
with his people so he or she understands what pushes
the employees’ buttons. Don’t ask employees what
motivates them. This is counterproductive. The simple
event of asking diminishes the perception of interest by
the employee.

It takes work and time to understand your staff well
enough to know what motivates each and every one of
them. Leadership styles are specific ways of interacting
with your employees. It's obvious to any intelligent man-
ager that you can’t treat your people the same way all
the time. And you can't treat different people identically,
even at the same moment in time. Different people have
different needs.

Commitment-based leadership is based on a model
for how people reach peak performance. Workplaces
where management subscribes to this model are
bristling with motivation because the managers portray
peak performance as resting on a foundation of high
commitment, combined with a solid superstructure of
competence. Commitment and competence — but
commitment first, or high competence will never be
pursued and acquired. Employees find these environ-

ments inspiring. (When was the last time you felt
inspired?) Commitment-based leaders are very much
into the coaching aspect of their jobs, relying on their
interpersonal skills and understanding of employee
needs and motives.

Commitment-based leadership seeks to build
genuine commitment based on a strong motivation to
perform. My dictionary gives two distinct meanings
for the word commitment: 1) an agreement or pledge to
do something in the future and 2) the state of being
emotionally compelled. It is this second meaning of
commitment thatis most compelling and durablein the
workplace.

When employees feel compelied by their own
emotional and intellectual commitment, you'll see
high and lasting levels of commitment to the work at
hand. That’s the objective of commitment-based
leadership, and it should be the objective of every
manager. You don’t get someone to give a task his or
her best attempt by tricking the person into making a
verbal or written commitment to do so. You stimulate
that level of motivation only by generating real,
durable, emotional commitment to the work.

Unfortunately, there are no magic motivators that
can consistently create sustained high-level motiva-
tion among your employees. But people will be
motivated by compelling opportunities. When you
align your supervisory goals with employee oppor-
tunities to succeed, you can achieve exceptional levels
of motivation. It’s truly simple: When employees see
the opportunity to succeed, and they have the ability
to pursue that opportunity, they have the motivation
to succeed.

This relationship between opportunity and
motivation is key, and the streetwise manager knows
he or she must tap into employees’ self-motivation by
giving them opportunities to succeed.

Next week: more about the mechanics of motivation and a
QG&A to test how motivated your employees are.

Dave Van Dyke-is a former VP/GM of KCBS-FM/Los
Angeles and currently advises GMs through his com-
pany, Radio Mentor Inc. He is also President/COO of
finology, a Los Angeles-based investment banking firm
with broadcast interests.

www americanradiohistorv com
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Larry Weiss, who manages Renda’s three Pitts-
burgh stations, had management on his mind early
on. He became a GM in Florida at age 28 and was
one of the early cluster GMs during a 12-year run in
Youngstown, OH in the ‘80s and ‘90s. Larry grad-
uated from Allegheny College, and he epitomizes
the work ethic of the Allegheny region while also
reflecting the sensibilities his college is known for: a
capacity for lifelong learning, the ability to manage,
responsible citizenship and values. Larry is also
happy to be home again in his beloved western
Pennsylvania after stops in Michigan, Florida,
Oklahoma and Massachusetts. Congratulations!

I decided to enter the world of broadcasting
because....

“Radio always held a fascination for me,
especially as a youngster growing up in the New
York area in the late ‘50s and ‘60s, when Top 40 was
born and in its heyday. Of course, New York radio
was very exciting to listen to. [ was blessed to work
in it on the career side.”

First job in broadcasting:

“L got an overnight shift right after college
locally at [Full Service] WMGW and [Beautiful
Music] WZPR/Meadyville, PA in 1976 at minimum
wage: $2.25 an hour. I was ecstatic.”

Did you think your career would involve so many
changes?

“When I started, [ had no master plan for the
twists and turns that ended up taking place. I did
have the goal and desire to be a manager, and that
was something I was able to accomplish. [ realized,
as I think a lot of people have in this business, that

particularly when you’re working for a com-
pany that has groups of stations — invariably, your
opportunities come, but with relocation as part of
the deal.”

What have you learned from working in so many
different situations?

“It's nice, because each company has its own
character and culture, and it’s been helpful for me
to see a number of different styles and ways of
doing business. In some respects, I've been able to
take the good from each of those situations and
apply it.”

The most challenging aspect of being a GM is....

“I'msureit’s the same for me as it is for virtually
everyone else: developing the property on the
revenue side. We're doing well revenuewise, but
there’s certainly room for us to grow in terms of
both ratings and revenue. You can never have too
much.”

Who are your mentors?

“There are two gentlemen from Regional who
helped me get my career going: VP/Operations Ed
Bernstein, from whom [ learned the notion of doing
things calmly and quietly, and Joe Dobosh, a
longtime broadcaster and GM himself, who taught
me many valuable lessons, including the impor-
tance of having the right people.”

o

LARRY WEISS

GM of WPTT-AM, WJAS-AM &
WSHH-FM/Pittsburgh (Renda)

Back in his home state, this GM works hard to preserve local radio

What do you look for in good employees?

“The sense of passion and pride that they bring
to their jobs. Those are two very important qua-
lities. You need to look for people who are at least
somewhat competitive and will do whatever is
necessary to achieve a successful result. You need
the kind of people who aren’t looking at the clock
and who think that being out at a remote on a
Saturday morning for four hours filling up
balloons or handing out bumper stickers is
absolutely the most exciting place on earth to be.”
How would you describe your management style?

“In general, I think people would characterize
me as a facilitator manager, as opposed to a dic-
tatorial manager. I try to hire great people, and,
hopefully, we have an environment where they
can develop their own skill sets. All managers in
this day and age are certainly responsible for
making sure the department heads working
under them are constantly challenged to do better
and trained to do better.”

How are you able to compete so successfully
against clusters owned by Clear Channel and
Infinity?

“It certainly is challenging. On the program-
ming side, we've been successful with all three
stations because we have an owner who rec-
ognizes the value of localism and local program-
ming to generate stations an audience will
respond to. WJAS morning man Jack Bogut and
Bill Cardille in middays are both legends here,
and on WPTT we still have a lineup of locally
based talk show hosts during the day.

“On WSHH we’ve done a lot of work in the last
six months researching our product to make sure it
is targeted specifically to what’s going on here.
We're not being forced to air syndicated pro-
gramming because of a parent corporation some-
where that owns the rights and wants to clear the
market. And we're not forced to import airshifts by
voicetracking, which would detract from the local
element we are tr}_ling so hard to capitalize on.”
IfIweren't in the radio business, I'd probably be....

“More than likely, teaching American history,
which was something in my mind early on as a
possible career. However, my father advised me
that being a teacher would be fine if I wanted to
starve; that was actually one of the few pieces of
advice [ took seriously from him. But if you asked
salespeople who have sat in on the sales meetings
I've conducted for years, they’d tell you I'm a
teacher at heart.”

You'd be surprised to know that....

“I don’t have much of an ego. While I get a lot
of satisfaction out of the job and position I have, I
don’t think any of it comes from the desire to
glorify my own position or myself at all.”

Do you have a favorite website?

“I check out several news and industry sites
daily. Roy Williams has a great Wizard of Ads site
at www.wizardofads.com.”

The GM Spotiight is selected by your nominations. Acknowledge the GM who made a difference in your career!
E-mail nominations to jgreen @ radicandrecords.com.

J
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JUNE PROMOTIONAL CALENDAR

Adopt a Shelter Cat Month
Cancer From the Sun Month
Child Vision Awareness Month
Children’s Awareness Month
Dairy Month

Fireworks Safety Month

Gay and Lesbian Pride Month
International Men’s Month
National Iced Tea Month
National Rivers Month
National Rose Month
National Safety Month
National Trails Day

Sports America Kids Month
Perennial Gardening Month
Turkey Lovers’ Month

School’s out for summer break
Student Safety Month
Vision Research Month

1-7
1-7
1-7
1-9
2-8
2-8
3-10
5-12
8

9
9-15
10-16
10-16
10-16
14

14
14-16
15

16

16
16-22
18

21

21

21

23

23
23-30
24-28
27

27
28-July 5
30-July 6

International Volunteers Week
Special Education Week
Stepparents’ Week

National Fishing Week

National Headache Awareness Week
National Hug Holiday Week

National Homeowners Week

Black Single Parents Week

Belmont Stakes

Abused Women and Children’s Awareness Day
Mational Flag Week

Meet a Mate Week

National Little League Baseball Week
National Men's Health Week

Family History Day

Flag Day

Dollars Against Diabetes Day

Join Hands Day

Family Awareness Day

Father’s Day

National Forgiveness Week

National Splurge Day

Baby Boomers Recognition Day
Summer begins

Take Your Dog to Work Day
America’s Kids Day

Let It Go Day

Amateur Radio Week

Take Your Pet to Work Week

Decide to Be Married Day

National HIV Testing Day

National Prevention of Eye Injuries Awareness Week
Special Recognition Week


www.americanradiohistory.com

the Learning Conference
Recharge!

Refresh!
Renew!

Con ﬁ:’!‘e’?"’
7

oncgave 2002-The Learninfg pfex;nce

* Friends of the Cenclave Buition, just $374. Tuition expires 7/1/02
For details, call 9529274487 or visit www.theconclave.com

These organizations are proud partners of the 2002 Conclave:

All Azcess, Arbitron, BDXS Radio, CRS, First MediaWorks, McGathy
Promotions, Mediabase 24/7, Premiere Radio Networks, The 360
Music Group, and Troy Research. ' \

CONCLAVE 2002: RADIO RISING!

AGENDA*

WEDNESDAY, July 24, 2002
KDWB/Variety Children’s Golf Tourney

THURSDAY, July 25, 2002

Registration Opens

Silent Auction Opens

ALL ACCESS PRESENTS CONCLAVE COLLEGE

Creating Powerful Radio with Geller Media - Valerie Geller

Show Prep Green Room with RCS' Tom Zarecki

MAKING YOUR NUMBERS: Inlernet startegies for Ratings and Revenue
with First MediaWorks’ Mike Fisher, RAIN’s Kurt Hanson, and
radioparadise.com’s Bill Goldsmith

NAGOYA KELP AND SEAFOOD CONCERN, IN ASSOCIATION WITH KYOTO STEEL,
OSAKA ELECTRONICS PARTNERSHIP, AND DEATH ROW RECORDS PRESENT
TOMMY TAKASAKI'S SUPER HAPPY FUN SHOW, WITH SPECIAL GUEST HOST
PAIGE NIENABER.

SO YOU WANNA BE THE GM? with Emmis’ Rick Cummings, Susquehanna’s Dan
Halyburton, and Clear Channel’s John Gehron & Lee Clear

THE 360 MUSIC GROUP PRESENTS THE ADULT RADIO UPRISING @ THE FINE LINE

FRIDAY, July 26, 2002

Friends of Bill W.

CareerTRAK 101 '

Concurrent Format Sympositms

A QUESTION OF BALANCE: The Top 40 Sympsium

CRS PRESENTS - OH ANSWERS, WHERE ART THOU?: The Country Symposium

A BLAST FROM THE PRESENT/The Retro Symposium with Consultant
Chris Edliott

OUT OF CONTROL? THE MORNING SHOW SPEAKS!
Don Anthony rides herd on Bob & Sheri, Steve & DC, and T-Man

GREAT FUN-A BRIEF HISTORY OF THE MUSIC BUSINESS - Stan Cornyn

Arhitron Presents Arbitron’s PPM vs. The Diary; Station-By-Station Results~ with
Arhitron’s Bob Michaels

CRS PRESENTS: THE ART OF STORYTELLING with Paul Johnson!

ARE THE BUCKS PASSING YOU? - Dr. Jon Najarian

YEAH, BUT IT'S ALREADY BEEN SOLD/Living With Sales Without Giving Away The
Store - Rhody Bosley

Concurrent Format Symposiums

MAKING YOUR STATION LEGENDARY: The Rock Format Symposium

HOW HARD CAN THIS THING GET?: The Adult Contemporary Sympasium

TALK AIN'T CHEAP, IT'S PRICELESS: The News/Talk Symposium with Greg Moceri

CareerTRAK 201

MCGATHY PROMOTIONS PRESENTS THE ROCK RADIO UPRISING AT THE QUEST

THE COUNTRY RADIO UPRISING AT THE FINE LINE

SATURDAY, July 27, 2002

Friends of Bill W.

CareerTRAK 301

Concurrent Format Symposims

The Contemporary Christian Symposium

The Hispanic Format Symposium

CAPTURING LIFESTYLES: The Alternative Symposium

TOMORROW'S BEST JOBS & BUSINESS OPPORTUNITIES: The Internet Is Radio's
Future with RAIN's Kuri Hanson

THE NATIONALLY SYNDICATED PHIL HENDRIE KEYNOTE: “Finding Your Voice, Even
Though Your PS Is A Loser"

MAKING LOCAL MAGIC - Phil Hall and Kipper McGee

CRS PRESENTS 90 GREAT IDEAS IN 90 MINUTES: The CRS Session!

DO SOMETHING ABOUT IT!/MEDIA ACTIVISM - Danny Schechter

R-E-S-P-E-C-T! The Rhythmic T40/Xover Symposium

THE TRIPLE A ROUNDTABLE with Tom Tueber and Friends

CareerTRAK 41

BDS RADIO PRESENTS THE DOME RUN!

THE 360 MUSIC GROUP PRESENTS THE SATURDAY MUSIC UPRISING AT THE
FINE LINE

SUNDAY, July 28, 2002
ARBITRON PRESENTS THE GETAWAY BRUNCH
*Agenda is subject o change without notice.

www americanradiohistorv com
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THE ABC’S OF SALES OBJECTIONS

By Irwin Pollack People o.ften dl.'e?d hearing

any fussing, griping, grum-
bling, complaints, criticisms,
negative comparisons, excuses or
other general reasons someone
doesn’t want to buy. In sales, all
such reactions are referred to as
one of three things.

1. An objection. This is an excuse
from someone who doesn’t want to
buy that can be overcome. For ex-
ample, “I can't afford it.”

2. A condition. This is a valid reason someone won't
buy that you cannot overcome. For example, “The IRS
just froze our accounts. I can’t do it now unless you’ll
extend my payments until June 2007.”

3. A stall. This is an ongoing extension of the deci-
sion. For example, “Let me think about it. Call me next
week” — for 13 weeks in a row.

WHY PEOPLE OBJECT

Now that we understand what objections are, we
need to discuss why people object. Next time your
manager or team leader asks, “Did you get the order?”
and the answer is not yet yes, remember that there are
many reasons people object. When you don't get the
business, ask yourself which of these applies.

¢ Time and work pressure. The customer might feel
you have a great station or product but can’t slow down
long enough to focus on the details. To address this,
design, then practice, drill and rehearse a results-
oriented script that gets you to the decisionmaker faster
and takes less of that person’s time.

* Complacency. The customer says, “We’re happy
with what we have now.” Push these prospects out of
their comfort level, hold their hands and walk them up
to the next step in business. Ask, “As we get closer to
2003, what steps have you or your company taken to
become more efficient?”

* Your price is more than the customer can pay. They
love it, but they don’t have the funds to buy it. You can
reply to this by putting more of your presentation’s
focus on value and moving the conversation away from
price. Break costs down to the ridiculous. An investment
in WVUU is not $2,500 a month, it’s $577 a week or $82
a day. Remind the prospect, “For the cost of a big bus-
iness dinner, you can eat your competition for lunch.”

* Your price isn't being measured against value. The
prospect knows that your price is abit high compared to
others but hasn’t compared the value of your product to
those of your competitors. Push five or 10 unique
advantages of using you rather than your competitors.

* The prospect has had a bad experience with radio
in the past. Ask, “Have you ever had a bad meal at a
restaurant? Did you ever go out to eat again?”

® Fear of criticism. Even a marketing director
might fear co-workers will laugh at them or the boss
might yell at them for agreeing to go with something
different from “what we’ve always done.” Show
these prospects how they can look like a hero to the
boss.

* An honest lack of need for advertising or market-

ing. For these prospects, design a “10 Reasons to Ad-
vertise” list. Make this the No. 1 sales tool you use on the
phone and with clients face to face.

*» The prospect is not qualified. This was a poor
selection of prospect — a guy who sells flowers on a cart
on a street corner may not be as qualified as the new
four-unit florist chain in town. Design a “scorecard” on
which you assign points to prospects to evaluate their
likelihood to buy.

Objections, conditions and stalls are the everyday
challenges and problems salespeople are hired to
overcome. To report, “The client said X,” or, “She said
this is why they won’tbuy,” is simply not sufficient. Our
job is to overcome those hesitations and get the prospect
to buy.

GENERAL RULES FOR HANDLING OBJECTIONS

1. Listen to the entire objection before responding.
Nobody wants to hear, “Yeah, but...,” and it will only
make it appear that you're getting defensive. What your
client has to say is more important than your reply.

2. Paraphrase or repeat the objection. Show the
prospect you understand, then show them that you're
on their side.

3. Find the real problem. Get to the root of the matter.
What your reluctant prospect says may not be the truth.
(Yes, buyers can be liars.) In your social life, do you
believe that the real issue is that someone has to wash her
hair? Or is the real issue that she doesn’t want to spend
time with you?

4. The actual smoke-out. This is the process of going
back and forth between the prospect’s logic and yours
and between what they say and what'’s real (which is
what you want them to believe).

5. Get new information. When you have enough
information in your favor, you'll be in the position, like
an airline pilot, to bring the sale in for a nice, smooth
landing.

WHEN ALL ELSE FAILS....

1. Seem confused. This will get you a much more
direct answer.

2.Emphasize the cash flow generated by your station,
and move the conversation away from cost.

3. Start talking successes. Success stories must be
recorded. We cannot let them go out into the ozone,
never tobe heard again. Get letters from decisionmakers
in a variety of categories with specific facts and figures.

4. Use the “Feel, Felt, Found” technique. Offer em-
pathy, then asuccess story. “Iknow how you feel. Others
have felt the same way. After they signed up with our
station, here’s what they found.”

5. Throw the decision in the prospect’s lap. If you're
talking to the true decisionmaker, they are probably
successful and love helping others. Ask, “If you were in
my shoes, and you wanted another happy customer
with the station, what would you do?”

Radio sakes and management traimer Irwin Pollack
{wwn.inimpollack. com) conducts on-site seminars and
in-howse training. He can be reached at 888-723-4650
of inwin @ invin pallack com,

-

Countdown /)
To The

People Mete

THE PEOPLE METER IS ON THE WAY

Arbitron’s Portable People Meter
goes live in 2003! This series is
designed to answer your ques-
tions and address your concerns
about this exciting new method of
ratings measurement. The first
few weeks will cover the basics on
exactly what setting up and using
the PPM system entails for radio
stations and for panelists.

Q: What are the end-user components of the
Portable People Meter, and what setup is required of
the household?

A: Every person age 6 and older in each panel
household receives an individual Portable People
Meter and his or her own meter recharger unit, and
each household receives a household collector unit.
Each person simply plugs the recharger into a
standard electrical outlet in their bedroom, while
the household collector unit plugs into an electrical
outlet and a phone jack anywhere in the house. The
collector unit downloads the information from all
the PPMs docked in the rechargers and uses the
phone line to transmit the combined data back to
Arbitron. The system easily integrates into a regular
telephone setup.

Together the PPM units function like a local area
network. They communicate through each
household’s existing wiring, so panelists don't have
to install special wiring or additional connections.
The PPM system is plug-and-play, and it arrives with
simple written and illustrated instructions.

Panelists can also call Arbitron’s Panel Relations
Group for telephone-based support. The Panel
Relations Group has already worked with 6-vear-
olds, senior citizens and harried business-executive
panelists who easily set up their families’ meters.
Arbitron has found that most panelists instzll their
equipment within a day or two of receiving it and
find the process easy to complete.

Q: What equipment do radio stations use?

A: Each station has two pieces of equipment:

1. A PPM encoder, which inserts the station’s
unique PPM code into the station’s audio.

2. A PPM encoder monitor, which monitors the
on-air signal to ensure the code is being properly
broadcast.

Station engineers requested that Arbitron
develop the encoder monitor so they can be sure
their stations are continuously sending out the
encoded signal. The monitor automatically alerts the
engineer or the person on the air if the encoder
stops working.

Arbitron has been encoding radio stations in
Baltimore without interruption since 1997, so there
are no major concems about the encoder’s reliabil-
ity, but, of course, it is vital that the stations
themselves be able to verify that their codes are
continuously being broadcast.

Have a question about Arbitron’s Portable People
Meter? E-mail Jeff Green at jgreen@radioandrecords.com.

www.americanradiohistorv.com
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WELCOME T0 THE RADIO EXPERIENGE

CUIf you still think you're selling a hot music mix, you're in trouble.

There are two super-
By Steve Stockman markets in my neigh-
borhood. Ralphs is a big,
shiny store, open 24 hours,
with tons of selection and
low prices — that is, if you
carry a club card. I fre-
quently forget to carry mine,
so I pay more for things I
need than other people do,
which really pisses me off.
And, because Ralphs is so
big, I can never find any-
thing. The employees fre-
quently can't, either. There
are never enough checkout
lines open, and the wait is
always too long. Every time
I leave Ralphs, I'm angry about something I've ex-
perienced.

Gelson'sisn't as big as Ralphs, the selection is smaller,
and it's more expensive. It closes at 10pm. But if I can’t
find something, an employee walks me to where itis and
cheerfully hands it to me. The checkout lines are never
long. If a checkout person’s line is empty, he or she will
step to the end of the counter and look for customers to
help. Gelson’s has wood-fired stoves in the back making
pizzas to order and a great deli counter. Every afternoon
from 4-6:30, a guy in a white chef’s hat cuts roast beef,
turkey and ham slices that I can take home and feed the
kids. When I leave Gelson's, I'm in a good mood.

As you may have guessed, I always go to Gelson’s
first — even though it’s more expensive. The reason?
My experience at Gelson'’s is better. Do I mind paying
more for my groceries? Not at all. I pay nine dollars tobe
entertained by a two-hour movie experience. What's a
couple of bucks extra to have a pleasant 45-minute
shopping experience? Others must feel the way [ do,
because Gelson's is one of the most profitable grocery
chains in America.

Welcome to the experience economy.

THE EXPERIENCE ECONOMY

According to Jim Gilmore and Joseph Pine Il in their
August 1998 Harvard Business Review article, we liveina
world where excellent goods (like a great assortment of
groceries) and services (like low prices) are not enough
to make you a leader in your market. You need to
provide an experience people remember and want to
repeat.

What does this mean for radio? It means that if you
still think your station’s selling a hot music mix, you're
in trouble. The fact is, there’s nothing unique or com-
pelling about music. Listeners can get the mix they want
on the Internet, via satellite or at a music store — without
commercial interruptions. What’s more, any music mix
you think of can be copied by your competitors almost
instantly.

Songs are goods —commaodities —just like groceries
in a grocery store. Similarly, features like “More
variety,” “10 in a row” and “Traffic every 10 minutes”
are services. They’re convenient, appealing ways you
sell your goods, just like “low prices” and “open 24
hours” are in the grocery industry. The problem for
radio and grocery stores is that everyone in the industry
has the same or similar-sounding services, and the
audience or customer knows it. These services no longer
give either business a competitive advantage.

So how do you win customers and marketshareinan
environment in which you’re no longer competing with
goods and services? You make your radio station
greater than the sum of its parts.

STEVE
STOCKMAN

Marketers must use goods and services to, in Gilmore
and Pine’s terms, stage an experience for the customer.
Gelson's creates a package of goods and services that are
“staged” — woven together and themed — around an
experiential promise to the customer. Gelson’s stores
promise to save you time. They deliver on this promise in
every aspect of your experience. When customers hear
Gelson'’s slogan, it makes sense, because it sums up their
experience at the store: “We take the time so you don’t
have to.”

CREATE THE EXPERIENCE

Creating a truly memorable experience is an art, and art
is a combination of talent and hard work. Think of the
creativity that goes into your favorite experiences: a great
movie, a spectacular restaurant, a memorable theme park
or an engaging retail environment. It ain’t easy.

Whether you consider yourself an artist or not, you need
to start thinking like one to win. Here are some steps to help
you turn your radio station into a memorable experience.

Learn about your target’s experiential needs. Knowing
which cluster listeners fit intoisn’t enough in the experience
economy. Dispense with cookie-cutter research and find
new ways to take a good, hard look at your target listeners’
world. How and when does your target listen to
entertainment? Do they use their iPods while they mow the
lawn? Do they listen to satellite-delivered music during
Sunday brunch or tune in to webcasts at the office?

Why do they use radio? To feel linked to their peers? For
background music at work? To pass the time during rush
hour? To get news? What experiences do the listeners have
with your station? What are their frustrations? What do
they love about it? Do they trust you? Do they understand
what you're trying to do?

Crystallize your experiential promise. Now that you
know your target listeners better, what experience can you
provide that will meet their real needs? Careful here; most
of us in radio are conditioned to think that all listeners need
is the right mix of music. To get past that mental barrier, the
first step is to try to think like the target audience. “What
experience do I want to have that radio might be able to
provide?”

Here are some possible answers:

* Pick me up and make me feel good

* Relax me

* Move me to sing along

* Wake'me up and energize me

* Make me feel like | did in high school

® Pump me

* Chill me out

» Make me feel sexy

* Make me laugh

* Make me think

 Make me feel like dancing

* Shock me

o Affirm me

® Inciude me

® Empower me

Flip those desired experiences around to the radio
station’s point of view, and they become your
experiential promise to your listeners. Here's a promise
from a major-market morning show launching this
summer: “We will share truths about ourselves with
you, be real with you, make you laugh and boost your
spirits.”

STAGE YOUR PROMISE

Got your experiential promise? Now stage your station

around that promise and make your listeners’ experience

powerful enough that they’ll be dying to tell their friends
about you. Do a complete, top-down re-examination of

your station, looking for every opportunity to deliver a
better experience.

Think about the customer experience first, then
about features and benefits. Take a look at everything
you do in terms of the situation in which it will be
consumed. Gelson'’s thinks about “rush home and feed
the kids,” not “meat.” Will the experience your station
offers be different if you think about “romantic time for
two” instead of “playing love songs” or “driving home
in rush hour” rather than “four in a row”?

Identify positive and negative cues, and get rid of
the negative ones. What are you doing now that sup-
ports your theme? What are you doing that detracts?
Do your contests enhance your experience, or are they
just add-ons? Do your jocks relate to listeners in a way
that supports your experiential promise? Does all your
on-air marketing tie in to the same theme?

Use surprise, intrigue and, at times, provocation to
stage your experience. Twenty years ago, then-con-
sultant (now XM guru) Lee Abrams coached his AOR
clients: “Surprise them. Just throw on an album side
once in a while.” What is your radio station doing to
avoid becoming audio wallpaper?

Be obsessive about the details. When you give away
tickets, do you make your time-starved listener pick
themn up at the station, or do you trade with amessenger
service to deliver them? The first is an inconvenience,
the second an example of staging an experience.

Strive for holistic experiences that dazzle the senses,
appeal to the heart and challenge the intellect. Staging
WMX]/Miami’s experiential promise to “Reconnect
you to memories, music and friends,” PD Bob Hamilton
created an on-air contest tied in to the station’s “Sing
Along Wrong” TV campaign. Listeners called with
stories (and to demonstrate) how they sang the wrong
lyrics to their favorite oldies.

Apply imagination to your marketing. Once you've
made sure every moment of your on-air programming
is staged to maximize the station experience, it’s time to
start marketing. The first, most overlooked place to
market: your own air. Use promos, liners, atmospherics
and air talent to reinforce what the audience is hearing
and help them remember the experience.

Off-air, learn to intrigue your audience. “We play
music from X, Y and Z” isn’t an experience. Seduce list-
eners witha sample of the attitude, emotion, personality,
entertainment and music — the artistic combination —
that is the experience of listening to your station.

Throw out the old rules when you‘re marketing an
experience. That’s what WDRV (The Drive)/Chicago
did when it decided to create a TV campaign that was
the essence of the station experience. The result: a spot
that has the logo in it only once, for a few seconds at the
end, doesn’t talk about the artists the staticn plays,
doesn’t tell people to listen and has only one word of
spoken copy other than the station’s name.

“We didn’t want it to look like a typical spot that
promised the world and delivered nothing,” says Drive
VP/Programming Greg Solk. The campaign makes the
audience feel like they've experienced the station in 30
seconds. It intrigues them and makes them want more,
and it works. Nine months after launch, The Drive was
No.1inits target, men 25-54, and this past winter it was
No. 3 among all adults 25-54.

Steve Stockman is President of Custom Productions,
a Santa Monica, CA-based company that creates
marketing strategies and television campaigns for
entertainment-based clients. Reach him at 310-393-
4144 or steve @ customproductions.tv.
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a death there. 1'hc birth of a new lndllS.ll')’ over 17 17 LINKIN PARK Hybrid Theory/*End" — 17 MUSIO Jusiisen/“Haltcrazy™ 1 1 EMINEM The Eminem Show 3
here, but goading the audience wasn't Cope- 16 18 ENRIOUE IGLESIAS Escape/“Escape” 19 18 LUTHER VANDROSS Luther Vandross/ “Rather” 3195 TREHIFARK b raT -
land’s goal. He was not just trying to shock or 20 19 MICHELLE BRANCH The Spirit Room/“Wanted” 17 19 MR. CHEEKS John P. Kelfy/ “Lights” Hybrid Theory
get headlines. He was throwing his hands up 12 20 GDOQ GDD DOLLS Gutterfiower/ “Gone” 18 20 MAXWELL Now/ “Work™ 4 3 SYSTEM OF A DOWN Toxicity 39
and declaring thal. sooner or later, the major 3 4 MOBY18 3
labels need to embrace the fact that. hecause - B - = g . 5 5 ASHANTI Ashanti 9
of the "Net. their beloved five-inch plastic dise -
of the cir be ive-inch plastic disc Coun tr 6 6 NICKELBACK Siiver Side Up 38
is no longer necessary. Their relationships with
their artist rosters have 1o change if they want Tl e T e e 107 BEATLES One n
- itle itle
. ‘ : 14 8 CREED Weathered 28
L 11 ALAN JACKSON Drive/*Drive” 1 1 CELINE DION A New Day Has Come/“Day” Sy
Y°‘f re going to h"*_}’“‘ to become true part- 2 2 KENNY CHESNEY No Shoes, No Shirt./“Young, *Stutf” | 2 2 NORAH JONES Come Away With Me/"Why" 7 9 CELINE DION A New Day Has Come 10
hars with your labels.” he told the assembled 3 3 BRAD PAISLEY Part /i/“Miss 3 3 ENYAA Day Without Rain/“Time" 8 10 ALICIA KEYS Songs In A Minor 4
unsigned bands. who were all hungry for any 6 4 GEORGE STRAIT Tha Road Less Traveled/ “Living” 16 4  BRIAN CULBERTSON Nice And Siow/ *About.” “Without” 13 11 SHAKIRA Laundry Servi 29
guidance they could get about acquiring a re- 5 5 EMERSON DRIVE Emerson Drive/*Sleeping” 4 5 ALICIA KEYS Songs fn A Minor/Faiin™ AKIRACaUndry serice
cording contract. “But you will have an advan- 7 6 TRAVIS TRITT Down The Road | Go/ “Modern” 7 6 KIM WATERS From The Heart/“Dawn,” “House™ 16 12 U2 All That You Can't Leave Behind 85
lage: You're hungry and agile. and the major 9 ; CAROLYN ?‘A:’N"OHNSO_N Houm WtRA View/"Want" 6 ; C“rf“ﬁ c::ﬂﬂ';m :”""of’sa L iioEs 9 13 DRIGINAL SOUNDTRACK Spider-Man 5
labels will have 10 get that way if they want 8 TOBY KEITH Pull My Chain/ “List § RICHARD ELLIOT Crushy “Shotgun )
. oe e S 4 9 TOMMY SHANE STEINER Then Came The Night/“Angel” 8 9 ALFONSO BLACKWELL Reflections/* Shuifle” 12 14 ENYAA Day Without Rain 65
to succeed. They'll have 1o be willing to give T e )
) the music and ouch oiher BArS of yoTL 10 10 RASCAL FLATTS Aascal Flatts/“Movin 10 10 DAVID BENOIT Fuzzy Logic/“Snap — 15 MR. CHILDREN It's A Wonderful World H
away P BALIS ol fyor 14 11 TRICK PONY Trick Pony/"Just’ 11 11 CHRIS BOTTI Night Sessions/“Through” 19 16 JOMN MAYER Room For Squares 5
careers — the concerts, the merchandising, the 1112 STEVE AZAR Waitin' On Joe/"Don't 1212 STEVE COLE Between Us/“Into”

Internet revenues — and then share in the 13 13 KELLIE COFFEY When You Lie Next To Me/“Lie” 1413 WAYMAN TISDALE Face To Face/“Hide” 25 17 BDX CAR RACER Box Car Racer 2
mo(r:lclllry success on the hack end.” 15 14 KEVIN OENNEY Kevin Denney/ "Jessie” 13 14 JOYCE COOLING Third Wisty/“Daddy-0" 15 18 BLINK-182 Take Off Yous Pants & Jacket 51

opeland also outlines the guerilla tactics 12 15 LONESTAR /'m Already There/“Day" 15 15 PIECES OF A DREAM Acquainted Alth The Night/ “Vision”

opela oloutlingyihe SUSKTakiact el T T LU T 21 19 PUDDLE OF MUDD Come Ciean %
the “Net is making possible, such as building 17 16 TAMMY COCHRAN Tammy Cochran/*Cry” — 16 BRAXTON BROTHERS Both Sides/ “Wnenever
a regional, national or worldwide following 16 17 WILLIE NELSON The GreatDlwfie/“Mendocino“ 18 17 PAULTAYLOR Hypnoﬂﬂ“ﬂyp.notic" 24 20 LIMP BIZKIT Chocolate Starfish And... 86
lhr()ugh websites, mailing lists and live perfor— — 18 BROOKS & DUNN Steers & Stripes/“Heart 19 18 RUSS FREEMAN To Grover With Love/“East 11 21 P.D.D. Sateliite 24
fances sirEamed online: e described how Tie — 19 TRACY BYRO Ten Rounds/“Ten" 1719 JEFF GOLUB Do it Again/ “Cake” )

i e 1920 GARY ALLAN Alright Guy/“One” — 20 RICK BRAUN Kisses In The Rain/*Night " “Use” 22 22 PINK Missundaztood 2
lakes Is S who may 'HOI A ave backing bands 20 23 LUDACRIS Word Of Mouf 27
and combines them with full bands who open - S — S— ——
shows, then act as the single artists” band for o 391 24wDAVEIMATTHENS BANG Everydsy 62
a tour. and he explained how those combina- Hot AC Altematlve 17 25 NORAH JONES Come Away With Me 6
tions can lake advantage of both artists’ Inter- 26 26 STAIND Break The Cycle 54
net followings. ) ) LWTW ARTIST COTitle | LWTW ARTIST CO/Title 38 27 NO DOUBT Rock Steady 16

But Copeland’s most powerful message was 1 1 VANESSA CARLTON Be Not Nobody/“Miles” 3 1 PUODLE OF MUDO Come Clean/ “Blurry,” “Drift”
about removing impediments. “You think 2 2 SHERYLCROW C'mon, C'mon/*Soak 2 2 SYSTEM OF A DOWN Toxicity “Toxicity” 23 28 USHER 8701 3
you're committed now. 33 AUANIS MORISSETTE Under Aug Sivep! “Hands” | 13 :::KELBACK Sitver Sio Up/"Bag" 33 29 JARULE Pain Is Love 35

that you'd be willin 7 4 MICHELLE BRANCH The Spirit Room/ "Wanted 7 4 IAO KROEGER Spider-Man/"Herc' 32 30 ORIGINAL SOUND . 1
8 sacyri ‘i & 5 5 LINKIN PARK Hybrid Theory/"End" 4 5 STAIND Break The Cycle/“You." “Epiphany” TAACK MoUmAo0ge 13
& -Tything 6 6 NICKELBACK Sitver Side Up/*Remind” 11 6 WEEZER Maladroit/ “Dope” 31 31 LENNY KRAVITZ Greatest Hits 86
tor ‘your MUStCs bl{l. 4 7 GOOGOO DOLLS Gutferfiower/“Gone” S 7 LINKIN PARK Hybrid Theory/ “End,” “Papercut” 43 32 CRAIG DAVID Born To Do it 2
you're probably not, 9 8 PUDDLE OF MUDD Come Clean/“Blurry” | 8 & BLNK-182 Take OF Your Pants And Jackey/ First i
he warned. “You sign someone. and they say 8 9 CELINE DION A New Day Has Come/*Day” § 9 JIMMY EAT WORLO Bleed.../“Middle.” “Sweetness” = LY RedtAmencan 4
they’1l do anything necessary, they'll go any- L — 10 AVRIL LAVIGNE Let Go/*Complicated” | 810 P.0.D. Satelite/“Youth.” “Boom™ 28 34 PINK FLOYD Echoes (The Best Of Pink Floyd) 30
where. But then you find oul this one’s got a § " :; éD:N MA;:EEROZIr{dFor;a:/ms/‘Such' :z :; HI[;I;S ZeTmNVidL Vlfzous/‘:/alg' - 29 35 ORIGINAL SOUNDTRACK O Brother... 25
baby. that one won't double up in a hotel room. N — HAD KROEGER Spider-Man/ “Hero™ HODBASTANK Hoobastank/*Crawling,” “Running™

. . o W tore kB ARbe 1 41 36 ENRIQUE IGLESIAS Escape 2
and this one doesn’t do computers. You must § 10 13 CREED Weathered/ Sagnhce 15 13 SUM 41 Spider-Man/ " About P
be ready to do anything, anytime. anywhere to § :; :; :rNA:IA:: La’;’;;’i:;,’:czyq?g'e; :; :: g:;v:T[EN Tgi’ﬁg;eﬁ S5437 JBINIFERICOREZTLS i
.  "Net-s: N issun P O srasiexgolay 42 38 TOOL Lateralus 50
f"" a!‘ﬁf’d You must h,"h Net-savvy. You must N 1676 DISHWALLA Opan"Somentee” 1616 JACK JOHNSON Brushiire Fairytales/“Flake” )

be willing 10 move with the technology. And N 44 47 sense LD Roswen“Save” 18 17 WHITE STRIPES white Blood Cells/*Fell 35 39 KYLIE MINOGUE Fever 14
if thal means giving away MP3 files "."]'ne be- § 17 18 NO OOUBT Rock Stezdy/“Baby,” “Hella” 19 18 319 From Chaos/“Amber” 40 4D BRITNEY SPEARS Britney 30
cause CDs are dead and then making your N — 19 JACK JOHNSON Brushfire Fairytales/ “Flake” 17 19 GODSMACK 7he Scorpion King/“Alone” i 5
money playing live and selling T-shirts. tha’s  \& 15 20 JIMMY EATWORLO Bleed American “Middle — 20 DASHBOARD... The Piaces You Have../*Screaming” = Ajrardchuteg] )
what you have to do.™ § 18 42 VARIOUS ARTISTS Now That's What... i
. N — 43 MADONNA Musi
: ) ) I ) ] § E-charts are based on weekly rankings of CD sales, downloads and streams of artists online oo g

D e e T compiled and tabulated directly from the logfiles of reporting websites. Reporters include 34 44 KAZUMASA ODA My Best 3
I Ctsipaenaly syoclead shows OuleIToort: alholty Amazon.com, AT&T.net, B&N Radio, BarnesandNoble.com (Frozen), BellSouth Radio, bolt Radio, 30 45 WEEZER Maladrott 3
| high-tech and pop culture talk show; the East Coast morning CDNow.com, ChoiceRadio.com, Denver 93.3 Radio, DMX Music, Gracenote.com, iWonRadio, )
| drive s ot for CNET Raioand s hannel 130;and e Launch.yahoo.com, MusicMatch, Music Choice, Radio.Beonair.Com, Radio Free Virgin, RealOne, =5 TGRS ADE[LvELS]AOGK 38
| Music Countdown. the official countdown for music heard via Spinner.com, The RadioAMP Network, The Digital Music Network/DMN.com, and Voice Of — 47 LIFEHOUSE No Name Face 21
the Intemet, He Is based in Washington. DC and is heard on America-Music Mix — Music Mix. Voice Of America-Music Mix is weighted based on traffic 50 48 SHERYL CROW C'mon C'mon 7
hundreds of stations. including WGN/Chicago, KFBK/Sacra- reports by web traffic monitor MediaMetrix. Charts are ranked with a 50/50 methodology of
mento and WBT-AM & FM/Charlotte. You €an reach him at sales data and streaming/airplay data for the six reporting formats. © 2002 R&R Inc. © 2002 47 49 INCUBUS Morning View 2
L david@netmusic courtdown.com o by calling 800-396-6546. Online Today, Net Music Countdown. — 50 GORILLAZ Gorrillaz 4
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Newsbreakers

T

Island Appoints
Chiappetta For
Modern Rock Promo

Christine Chiappetta has been
named Sr. Director/Modern Rock
Promotion for
Island Records.
She will work
from Los Ange-
les and report to
Sr. VP/Promo-
tion Ken Lane.

“Christine is a
perfect addition
to the Island mod-
ern rock team,”
Lane said. “She
is a highly re-
spected promotion executive on the

e
Chiappetta

rise and brings with her endless en- |

thusiasn: and determination to break
new artists. We are thrilled to wel-
come her to our family.”

Chiappetta will tocus on develop-
ing Island’s artists at the modern
rock formats and will work along-
side VP/Modern Rock Promotion
Howie Miura. Chiappetta most re-
cently spent three years as National
Director/Modern Rock Promotion
at Columbia Records.

HBC

Continued from Page 3

will feature less pop and more love
songs, it will still be international in
its approach,” Nava said, referring to
K-Love’s approach of playing artists
from Mexico and other countries.

Nava’s entire career has been
spent within what’s now HBC’s
L.A. cluster. Shortly after starting at
KLVE she became the sidekick to
then-KTNQ/L.A. moming host Hum-
berto Luna. At the time KTNQ and
KLVE were owned by the Cecil
Heftel-led H&G Communications.
She rose to PD of KLVE in 1995 and
shified to KSCA in 1997. following
Heftel’s merger with Tichenor Media
Systems, which created Hispanic
Broadcasting.

Austin began his career as a mu-
sic coordinator at KMEL/San Fran-

3 e B * |

Gold Circle Entertainment recently signed Las Vegas-based rock
group Magna-Fi to its Gold Circle Records label. The group's debut
CD, Burn Out the Stars, was produced by Paul Lani (Red Hot Chili
Peppers, U2, David Bowie) and will be in stores July 16. The band’s
first single, “Where Did We Go Wrong?” has been released to radio
stations nationwide. Seen here at the signing are (I-r) Magna-Fi mem-
bers CJ Szuter and Rob Kley, Gold Circle Records CEO/President
Rob Diliman and VP/A&R Mike Sikkas and bandmembers Mike Szuter
and Charlie Smaldino.

Kelly Now WGFX & WKDF/Nashville OM/PD |

O

"GFX becomes ‘Rockin’ Hits of the '80s and ’70s’

T R e i S R

Jones Media Networks Gives Murphy VP Stripes

lones Media Networks Director/Integrated Country Media Jim Murphy

has been promoted to VP/Integrated Country Media. In addition to
overseeing all programming decisions for the three
Jones Radio Networks 24-hour Country formats,
Murphy will manage cross-platform utilization of coun-
try music content for all JMN entities, including cable
music-video outlet Great American Country and
website CountryStars.com. Murphy will also act as
the company's ambassador to the Nashville record-
ing industry and oversee artist relations.

"Jim has done an outstanding job fostering the
growth and integration of our country media proper-
ties,” JMN President Jeffrey Wayne commented. “Un-
der his leadership our Country radio networks, GAC
and CountryStars.com have enjoyed unprecedented
growth.”

A 26-year industry veteran, Murphy joined Jones in 1994 as OM of the
24-hour “U.S. Country” radio format. He was also the founding Director/
Programming for GAC. His Country radio background includes program-
ming posts at ABC Radio’s Real Country Network, WBCS/Boston (now
WKLB), KFKF/Kansas City and WOKQ/Portsmouth, NH.

“My eight years with Jones have been an incredible period of growth,
starting with radio, then launching GAC and, most recently, adding re-
sponsibilities with our Internet business,” Murphy told R&R. “I'm thrilled
by this promotion and grateful for the opportunity to work with [Jones
Intemational President/CEO and JMN Chairman] Glenn Jones, Jeff Wayne
and the other members of our team in growing JMN into the leading inde-

Murphy

= s

WKDF/Nashville PD
Dave Kelly has been pro-
moted to OM for the Cita-
del Country outlet and sis-
ter WGFX/Nashville,
which flipped from Classic
Hits to “Rockin’ Hits of the
*80s and *70s” on May 31.
Kelly will also serve as PD
for both stations. WGFX

| had been without a PD
l since Kidd Redd’s depar-
ture a few weeks ago.

Kelly told R&R, “WKDF's staff
is the best, and the station is sound-
ing great. With it really rockin’, I'm
excited about having a chance to re-
visit my early Rock radio days and
have some fun with WGFX.”

Kelly spent 14 months as R&R’s

Kelly

Music Meeting Marketing
% | Director before becoming

{ WKDF's PD in May 2001. |
Prior to his stint at R&R |
Kelly spent almost five
years as PD of WSIX/
Nashville. Before moving
o Music City he was PD |
of WKCN/Columbus, GA.

Meanwhile, former WLCE/
Philadelphia Asst. PD/
MD/middayer Kenny |
Walker assumes those po-
sitions at WGFX, which also taps
former WOCL/Orlando morning
talent Joe Nasty for afternoon
drive. Rick and Bubba will con-
tinue in mornings at 'GFX. A new
night personality will be named
soon.

cisco and entered L.A. radio as
KKBT’s PD in 1996. He later
moved to crosstown KIBB to over-
see its transition to Rhythmic Old-

ies KCMG (Mega 100), then re-
turned to KKBT as PD in May
1999. He joined HBC/L.A. as OM
in May 2000.

‘ Houston PD Jay Michaels

| headed back to Texas, this

pendent country media company.”

Michaels Returns To Radio As KXMG PD

After taking a break
from radio and moving to
Los Angeles, former KRBE/

has packed his bags and

time as PD of CHR/Rhyth-
mic KXMG .(Mega 93.3)/
Austin.

“I’ve been waiting for
the right opportunity to get
back into radio. and this
was so it,” Michaels told
R&R. KXMG, which is owned by
LBJ-S, flipped from Country
KLNC in September 2001 and now
plays such titles as Dirty Vegas’
“Days Go By.” DJ Sammy’s*‘Heav-
en,” Erika’s “Relations” and No

Micf-raels

Doubt’s “Hella Good.”

*The station reminds me of
the classic Energy [KNRJ]
in Houston.” Michaels said.
“I truly believe tl.at this for-
mat is going to be big. We're
playing all the big records,
just like WPYM/Miami and
WKTU/New York — ex-
cept with a Texas vibe.
We're already ahead of
Clear Channel’s CHR/Pop
KHFT in the last book 18-34.
and Mega already has a full staff. ex-
cept for momings: that search will
begin soon. Right now I'm concen-
trating on the music. production and
imaging and getting us out as much
as possible.”

Get OFf on the Frifth Floor

FIFTH-FLO OR™

The production library for the imaging master
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PREMIEREPRODUCTION
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“Since day one, Fifth Floor’s been one of my

secret weapons. Please don’t let anyone else
know about your wonderful libraries.”

— Sty Herrera
Head Chef, KLOS-FM Los Angeles
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Conference
Continued from Page 1

there will be a considerable amount
of consolidation among the 1op 20
revenue-generating radio groups.

“The conversations we are having
now are perhaps more interesting than
they have been at any time in that re-
gard,” he said. “Frankly. I would be
disappointed if Entercom did not end
up acquiring at least one other com-
pany of scale sometime during the
next year or lwo.’

While the concert business is caus-
ing headaches for Clear Channel. that
doesn’t seem to be scaring Entercom
away from it. Entercom Exec. VP/
CFO Sieve Fisher told atiendees his
company thinks the concert industry is
a nice complement to radio. “"We hap-
pen to believe that there is validity to
the notion that there are synergies be-
tween the radio business and the con-
cert-promotion business,” he said.
though he cautioned that it’s 100 early
10 determine whether buying into the
business would benefit the company.
Fisher said that any investment would
be small, not to exceed what the company
would pay for a single radio station.

Last month R&R reported that Enter-
com was a contender to buy House of

T

Ne wsbreakers |

Blues Concerts, and on that issue
Fisher said that any interest in HOB
would be only for the concert side of
the business. not the restaurants or
bars.

Carrying on a mission he’s pro-
moted before, Cumulus CEO Lew
Dickey told investors that newspapers
are “‘getling away with murder” by
commanding more than their fair
share of local advertising dollars —
money he believes could be scooped
up by radio. He's especially focused
on wearing away al newspapers in
some of Cumulus” medium-sized mar-
kets — Shreveport, LA; Tallahassce.
FL; and Youngstown, OH — where
newspapers pull up to 50% of the
region’s advertising.

“These aren’t little towns. they’re
small cities,” Dickey said. *These are
wonderful little businesses with a
huge chunk of the local revenue pie
sitting with the newspaper.” Dickey
believes that. as his company contin-
ues honing its skills as an operator, its
station clusters could be poised to
compete with the newspapers. “Now.
for the first time — in an organized
fashion — we can go after that money,”
he said.

While he may want their money,
XM Chairman Gary Parsons directed

Medina
Continued from Page 3

“1 am excited to be given the op-
portunity to work hand-in-hand with
Steve Smith: he is somebody | have
always looked up to in radio. The
management ieam of Regional VP JD
Freeman. VP/GM/Market Manager
Susan Madigan and Alan Sledge are

winners. and 1 am honored to join
their team.”

Medina’s other experience includes
stints as Asst. PD/MD/morming driver
at KHTN/Modesio. CA; MD/night-
timer at KWIN/Stockton. CA; and
swing talent at KHQT/San Jose. He
began his career as a nighttimer at
KHTN.

Convention
Continued from Page 1

Sacramento Siation Manager Curtiss
Johnson. Susquehanna Atlanta Direc-
tor/Programming Leslie Fram and
CMT/MTV GM and former WNNX/
Atlanta PD Brian Philips.
Moderating will be Pollack Media
President Jeff Pollack, who this week
shares his view of radio’s position in
the current multimedia landscape in
an eye-opening and no-holds-barred

interview with Alternative Editor Jim
Kerr on Page 82.

Meanwhile, we're pleased to wel-
come the seventh annual Jacobs Me-
dia Rock Summit to R&R Conven-
tion 2002 on June 13. Think of it as
an intensive workout for your mind.
Key issues will be tackled head-on.
and ideas you can implement when
you get home are the name of the
game. See Cyndee Maxwell's Rock
column on Page 74 for a complete
agenda.

———— -

Colaco
Continued from Page 3

slyle and steadfast sales and audience
focus have become instrumental to
Rzadio Disney’s growth and popular-
ity in a relatively short time. This pro-
motion recognizes J.P.’s many ac-
complishments for the network, as
well as his own continuing profes-

—
sional success within the ABC Radio
division and Walt Disney Co.”
Colaco joined Radio Disney as
Asst. GM in 1998 atter a stint at the
consulting firm McKinsey & Co.,
where he focused on entertainment
and high-tech firms. He began his ca-
reer in new-business development at
Disney and helped launch Canadian
outlets of the Disney Store.

Schmidt
Conlinued from Page 3
"My goal is 1o strengthen WSSR
and give it a unique brand identity
here in Tampa Bay.” Schmidt said.
“My wish is 10 take what has previ-
ously been accomplished wo levels

upward. I'm also excited to be able to
talk 1o some of the people I haven't
talked to in a while and do some of
the things that we could not do with
98 Rock. Besides, since WSSR is a
female-based Pop/Alternative station.
this is a great opportunity o get in
touch with my female side again.”

investors to listen first and invest later.
“Don’t buy the stock until you've
bought the product,” he said. “Go buy
the radio. listen to it for a while, then
get into the stock.” Parsons described
this form of company research as “the
cheapest due diligence you will ever
do,” referring to the approximate
$300 cost of a satellite-ready receiver.
“It’s actually the most enjoyable due
diligence in a company you will ever
do,” he boasted.

Parsons was equally bullish on
how his company is being run. espe-
cially regarding its subscriber-growth
potential. “Could we make bigger [sub-
scriber] numbers and spend a lot more
dollars? Absolutely.” he said. “Are we
going t0? No.” Parsons said the com-
pany likes its current path, feels good
about its current subscriber estimates
and is confident about how it’s man-
aging expenses.

“We're going lo ensure that we hit
our numbers and do what we promise
Wall Street. but do it in a responsible
manner so that we e not just throwing
dollars at the problem. trying to make
sure that we hit the numbers.” he said.

While XM rival Sirjus isn’t slated
to launch nationwide umtil july I,
Chairman/CEO Joe Clayion believes
that his company already has XM beat
when it comes to one component: mu-
sic. “We are convinced that commer-
cial-frec music is our most important
attribute,” he said. Clayton rattled off
findings from studies conducted for
Sirius by the Yankee Group and
Knowledge Networks that state that ri-
val XM’s music stations run more than
six minutes of commercials per hour,
while commercial radio stations aver-
age 16-20 minutes of ads per hour.

“Over 25%-30% of the time you get
no music at all {on terrestrial radio},”
Clayton said. “We befieve that's not ac-

ceplable to a lot of customers.” Clayton
also bragged that all of his conpany’s
60 music channels are originally pro-
grammed. While XM offers 71 music
channels. some of them are rebroad-
casts of terrestrial stations.

Radio One programs some of XM’s
stations, but that company’s President/
CEO, Alfred Liggins. steered clear of
satellite radio in favor of boasting that
his company’s Urban-focused terrestrial
radio stations enjoy an advantage over
companies that target the growing His-
panic demographic. Liggins said that
African-American per capita income
increased 58% trom 1980-2000. while
Hispanic income growth during that
time was around 27%. Liggins said the
income growth among African Ameri-
cans makes them aftractive consumers
for advertisers. “When we go out 10 ad-
vertisers. we really play up the whole
buying-power story,” he said. “At the
end of the day. what counts is whether
Or not you can drive consumers (o re-
tail locations.”

Christian-targeted Salem serves a
niche market, and CEO Ed Atsinger
believes advertisers trying to reach the
market had precious few options be-
fore Salem came along. “There are all

R S

sorts of accounts out there that want to
reach this audience that have not had
the ability to reach it nationally.” he
said. “If you wanted 10 reach the con-
servative Christian community nation-
ally. there was no way to do it.”

He noted that direct mail and na-
tional magazine advertising were the
best options before Salem launched its
nationwide radio network but says
those outlets probably only generaic
7%-8% penetration of the audience. “Tt
is now possible 1o place a single order
with our rep firm, buy our network and
get a national footprint on a very cost-
effective basis,” he said.

Beasley President Bruce Beasley
told investors there is room for their
money to grow if they choose to in-
vest in his company. He pointed out
that over 40% of the companys sta-
tion portfolio is in development. of-
fering “tremendous upside potential.”
He noted that Beasley has been suc-
cessful in increasing productivity at
underperforming stations in several
markets, including Los Angeles.
Cleveland and Ft. Myers, FL.

— R&R’s Julie Gidlow and Mollie
Ziegler contributed 1o this report.

Ackerley

Continued from Page 1

he told investors this week at the
Deutsche Bank Media 2002 Con-
ference in New York City. Mays said
he hopes the FCC will either elimi-
nate its “voice test” standard for
how many independent media own-
ers should exist in a market or at
least broaden the *voice” definition
to include more than just radio, TV
and newspapers.

Still, while Mays is hopeful that the

FCC will complete its review of me-
dia-ownership limits before Clear
Channel is forced to sell, he noted
that the commission has “not moved
very timely on anything in the past, I
so | don't have a tremendous
amount of comfort there.” If Clear
Channel does have to sell, Mays
says that the Ackerley TV stations
have a high tax basis, which makes
them a likely target for divestiture.

— R&R's Joe Howard contributed
to this report.

Payola

Continued from Page 1

‘ curtail payola. “[Payola) has been
a problem within the radio industry
for many years,” he said. “lt's an ab-
erration of the record companies
that pay independent promoters big
dollars for getting records played,
and it has — in certain instances
— created some unfavorable as-
pects of money and other benefits
going to the people who are respon-
sible for playing it.”

However, Mays said he believes
some of the allegations — espe-
cially those against his company —

have been geared toward bullding
support for the bill. “Clearly, as we
get larger, we're much more vis-
ible,” he said. “These are just things
we have to deal with, and | think
we're dealing with them in a very
positive way. They, too, shall pass.”

Responding to a question about
allegations that Clear Channet
pressures artists to tour with its en-
tertainment division by threatening
to cut back airplay of their music
on Clear Channel radio stations,
Mays insisted that his company Isn't
“anti-artist,” adding, “What's good
for the artist Is good for us.”

Mays said that, while some in the

record industry may think that his
company has grown too big, he
belleves the company's size can
afford the recording industry better
efficiency and more services. With-
out naming names, Mays said that
after one female recording artist
claimed alrplay of her music had
declined when she decided not to
book her tour through Clear Chan-
nel Entertainment, a report from the
company's independent audience-
research firm indicated that afrplay
of her songs increased on Clear
Channel stations during her tour.

— Joe Howard

Transactions
Continued from Page 6

of R&R with a value of $5.9 million. The
value of this deal has since been
changed, based on information filed with
the FCC and released on May 31.

| l

KJR-FM

Continued from Page 3

of "80s titles on KJR-FM’s playlist,
Grosenick said. *“There is a sound that
is associated with the *60s and “70s.
and, regardless of the year that a record
was released. there is a certain sound
that just fits. Like Oldies stations that

started out calling themselves "60s sta-
tions but were actually playing some
*50s and some early “70s tunes. we are
taking the same philosophy in adding
in *80s records that match the overall
sound of the station.” Crosstown Old-
ies KBSG and Classic Rock KZOK
are considered KJR-FM's biggest com-
petitors, Grosenick said.

WNCC-AM/Barnesboro
and WRDD-AM/
Ebensburg (Johnstown)

PRICE: $320,000
TERMS: Asset sale for cash

BUYER: Cambria Radiowerks Inc.,

headed by President Michael Mc-
Kendree. No phone listed. It owns no
other stations.

SELLER: Vernal Enterprises,
headed by President Larry Schren-
gocost. Phone: 724-543-1380
FREQUENCY: 950 kHz; 1580 kHz

POWER: 500 watts; 1kw day/4 watts |

night
FORMAT: Oldies; Oldies

| s ]

KFYN-AM/Bonham

PRICE: $50,000

TERMS: Asset sale for cash
BUYER: Bonham Broadcasting,
headed by President Roy Floyd.
Phone: 903-583-3151. It owns no other
stations.

SELLER: Witko Broadcasting LLC,
headed by President Dick Wilkowski.
Phone: 903-657-4528

www americanradiohistorv com

FREQUENCY: 1420 kHz
POWER: 250 watts day/148 watts night
FORMAT: Country Oldies

KRQX-AM & KYCX-FM/
Mexia

PRICE: $121,000

TERMS: Asset sale for cash

BUYER: MJ Communications Inc.,
headed by President/Director Susan
Cholopisa. Phone: 254-562-5328. It
owns no other stations.

SELLER: Groveton Broadcasting
Group, headed by Station Manager
Susan Cholopisa. Phone: 254-562-
5328

FREQUENCY: 1590 kHz; 104.9 MHz
POWER: 500 watts day/128 watts
night; 2kw at 351 feet

| FORMAT: Country; Country
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3. DUTKAST Land Of A Milion Drums
4. BOYZ Il MEN The Color Of Love
§. COUNTING CROWS American Girls

MIDWEST

1. MARIO Just A Friend

2. JOSH GROBAN To Where You Are
3, 0J ROGERS JR. Lonely Girl

4. COUNTING CROWS American Girls
5. ABEENA Rain

SOUTHWEST

1. AALIYAH More Than A Woman

2. JOSH GROBAN To Where You Are
3. LMNT Juliet

4. MARIO Just A Friend

§. OUTKAST Land Of A Million Orums

NORTHEAST

1. MARIO Just A Friend

2. JOSH GROBAN To Where You Are
3. COUNTING CROWS American Girls
4. BOYZ Il MEN The Color Of Love

§. AALIYAH More Than A Woman

SOUTHEAST

1. JOSH GROBAN To Where You Are
2. MARIO Just A Friend

3. AALIYAH More Than A Woman

4. COUNTING CROWS American Girls
§, OUTKAST Land Of A Milbon Drums

Artist/Tile Total Plays
LIL BOW WOW Take Ya Home 7=
PLUS ONE Going Crazy s
BAHA MEN Move it Like This 4

CHRISTINA MILIAN Call Me, Beep Me 73
BRITNEY SPEARS Overprotected 73

'N SYNC Pop i
PINK Get The Party Started ]
LMNT Juliet 1]

BAHA MEN Who Let The Dogs Out &5
VANESSA CARLTON A Thousand... 37
MICHELLE BRANCH Everywhere 3
AARON CARTER I'm Al About You 33

DREAM STREET They Don't... 3
DESTINY'S CHILD Survivor az
DREAM STREET It Happens Every... 11
JUMPS God Bless The USA an
NINE DAYS Absolutely (Story...) n
LIL' ROMEO My Baby 29
PINK Most Girls 2
PLAY I'm Gonna Make You Love Me H

Playlist for the

week ending June 1

TIM MCGRAW Unbroken
LEE ANN WOMACK Something Worth Leaving Behind

DANCE

Danielle Ruysschaert

ALY-US Follow Me (Remixes)

CHER i You (Wa

NO DDUBT Hella Good (Roger's Release Yourself Mix)
VARIOUS ARTISTS Danny Tennagha Presents Back To Basics
BALLIGAMINO Purity (Fade’s Pure Remix)

RAPHIP-HOP

Mark Shands

EMINEM Soldier

EMINEM When The Music Stops
EMINEM Superman

EMINEM Til | Collapse

EMINEM My Dad's Gone Crazy

THAT CALVARY Trick 4 Me

LYRIKAL ETHERIANS Lyrikal Wordsmyth
LYRIKAL ETHERIANS Mad At The Moon

Ken Moultrie » 800-426-9082

Alternative

Steve Young/Kristopher Jones
ADEMA Freaking Out

NEW FOUND GLDRY My Friends Over You
REO HOT CHILI PEPPERS By The Way

Active Rock

Steve Young/Kristopher Jones
ADEMA Freaking Out
TRUST COMPANY Downfall

Heritage Rock

Steve Young/Kristopher Jones
BAD COMPANY Joe Fabulous

COURSE OF NATURE Wall Of Shame

KID ROCK You Never Met A...

CHR

Steve Young/Josh Hosler
PINK Just Like A Pill
SOLUNA For All Time

Mainstream Country

David Felker
GARTH BRODKS Thicker Than Biood
BLAKE SHELTON OF Red

Hot Country
Jim Hays
BLAKE SHELTON OF' Red

Young & Eider

David Felker
GARTH BROOKS Thicker Than Blood
BRAD MARTIN Before | Knew Better

WAITT RADIO NETWORKS

Alternative

Chris Reeves * 970-949-3339
ASH Burn Baby Bum

RED HOT CHIL) PEPPERS By The Way
VINES Get Free

www americanradiohistorvy com
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MONDAY, JUME 17

1972/ Five men are arrested for break-
ing into the Democratic National
Committee's headquarters in the
Watergate Hotel in Washington,
DC. The Watergate scandal later
leads to President Richard Nix-
on's resignation.

1994/ After a dramatic chase down a
Los Angeles freeway, D.J. Simp-
son is arrested and charged with
the murders of his ex-wife, Ni-
cole Brown Simpson, and her
friend Ronald Goldman.

Born: Joe Piscopo 1951, Greg Kinnear
1963, Jason Patric 1966

In Muzic Hizlory

1980/ Led Zeppelin begin their final
European tour.

1990/ LaToya Jackson returns from an
Italian concert tour battered and
beaten. Her husband and man-
ager, Jack Gordon, attributes the
injuries to a kidnap attempt.

1994/Jon Secada dislocates his shoul-
der when he falls into a hole in
Chicago’s Soldiers Field. He sings
at the opening of the World Cup
with only his head visible.

Born: Barry Manilow 1946, George
Clinton 1947, Jello Biafra 1958

TUESDAY, JUME 18

1964/ The first trans-Pacific telephone
connection becomes active as a
line from Oahu to Japan is linked
with cables running to Hawaii
from the U.S. mainland, Canada
and Australia. The Oahu-Japan
cable costs $80 million to con-
struct.

1983/ 8ally Ride becomes the first
American woman to travel into

space.

Ride, Sally Ride.

Born: Roger Ebert 1942, Carol Kane
1952, 1sabella Rossellini 1952,
Sandy Alomar Jr. 1966

Im Mlusic History

1977/ Sex Pistols members Johnny
Rotten and Paul Cook are stab-
bed and beaten in the parking lot
of a London pub.

1995/ Notorious B.1.G., a.k.a. Christo-
pher Wallace, is arrested in
Camden, NJ on charges of rob-
bery and aggravated assautt.

Born: Paul McCartney 1942, Alison
Moyet 1961

WEDMESDAY, JUNE 19

1885/ The Statue of Liberty arrives in
New York Harbor. A gift from
France, it is shipped in more
than 200 packing crates and
takes more than a year to as-
semble.

it's the world's first 3-D puzzle!

1949/ NASCAR stages its first big race,

the Grand Nationals, which are
held at the fairgrounds in Char-
lotte. The Grand Nationals later
evolve into the Winston Cup Series.

Born: Kathleen Turner 1954, Robin
Tunney 1972

In Missic History

1978/ Following her alcohol-related no- |

show for a concert two days ear-
lier, Grace Slick quits Jefferson
Starship. Marty Balin takes lead
vocal duties for the next concert,
but the rest of the tour is canceled.

1988/ East Berlin police use cattle prods
to repel more than 3,000 people
gathering at the Berlin Wall to
hear Michael Jackson perform-
ing 200 yards away, in West Ger-
many.

Born: Nick Drake 1948-1974, Paula
Abdul 1962

THURSDAY, JUNE 20

1947/ Organized-crime boss Benjamin
“Bugsy” Siegel is killed at his
mistress’ house by an assassin.

1977/The Alaskan Pipeline opens, send-
ing oil through a four-foot-wide
steel pipe from Prudhoe Bay to
the port of Valdez, 799 miles
away.

Born: Dlympia Dukakis 1931, Bob Vila
1946, Nicole Kidman 1967

In Music History
1973/The famous television series

Show Prep
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not guilty by reason of insanity.
Born: Robert Pastorelli 1954, Jim

Breuer 1967, Eric “Mancow” Mul-

ler 1969, Juliette Lewis 1973

In Music Histary

1948/ CBS announces it will begin
mass-producing 33 1/3 RPM al-
bums.

1989/ The Who begin their 25th-anni-
versary reunion tour, at Glens
Falls Civic Center in Upstate New
York. The 40-song show [asts
three hours, during which Pete
Townshend mostly strums an
acoustic guitar to save his dam-
aged hearing. Simon Phillips
plays drums.

Born: Ray Davies (The Kinks) 1944,
Niis Lofgren 1951, Joey Kramer
(Aerosmith) 1956

SATURDAY, JUNE 22

1937/ Joe Louis defeats Jim Braddock
in an eight-round bout, making
Louis the first African-American
heavyweight champion.

1969/ Actress Judy Garland dies from
an overdose of sleeping pills at
age 47.

Born: Ed Bradley 1941, Meryl Streep
1949, Tim Russ 1956, Amy Bren-
neman 1964, Carson Daly 1973

In Music Hislary
1990/Billy Joel plays New York's Yan-
kee Stadium in the venue's first-
ever rock concert.

al

He's in a New York state of mind.

American Bandstand celebrates |

its 20th anniversary on the air.

1986/ HBO tapes the Prince’s Trust Con-
cert in London, featuring perfor-
mances by Eric Clapton, Phil Col-
lins, Elton John, Mark Knopfler,
Tina Turner, Rod Stewart and
Howard Jones, who interrupts his
recording session in New York
City to attend. It is the first of the
annual shows to be recorded for
an American audience.

Born: Brian Wilson (The Beach Boys)
1942, Lionel Richie 1949, Cyndi
Lauper 1953, Michael Anthony
(Van Halen) 1955, John Taylor
{(Duran Duran) 1960

FRIDAY, JUNE 21

1964/ Three civil rights activists disap- |

pear while investigating a church
burning in Neshoba County, MS.
Michael Schwerner, Andrew
Goodman and James Chaney,
members of the Congress on Ra-
cial Equality, are killed by the Ku
Kiux Klan and buried in an earthen
dam, sparking an investigation by
the FBI. The event proves to be
the final impetus Congress needs
to pass the 1964 Civil Rights Act
and also inspires the movie Mis-
sissippi Burning.

1982/ John Hinckley, who attempted to
assassinate President Ronald
Reagan in March of 1981, is found

1995/CBS news anchor Dan Rather
joins R.E.M. onstage in New
York during the band's sound-
check to perform “What's the
Frequency, Kenneth?” — a song
based on the line uttered by
a man who mugged Rather in
1986. The performance is filmed
for David Letterman’s show.

Born: Kris Kristofferson 1936, Todd
Rundgren 1948, Dicky Barrett
(Mighty Mighty Bosstones) 1964

[l SUNDAY, JUNE 23

1992/Mob boss John Gotti, nick-
named “The Teflon Don” due to
the state’s inability to convict
him despite several trials in the
1980s, is found guilty of 14
counts of conspiracy to commit
murder and racketeering. He is
sentenced to life in prison.

Born: Bob Fosse 1927-1987, Frances
McDormand 1957

I Music History

1848/ Antoine Joseph Sax is granted
a patent for the saxophone.

1987/London Medical College turns
down Michael Jackson's $1 mil-
lion bid to buy remains of Jo-

' seph Merrick, also known as
“The Elephant Man.”

Born: Adam Faith 1940, Glenn Danzig
1955, Steve Shelley (Sonic

Youth) 1962
uth) — Keith Berman

www americanradiohistorv com
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XM & Sirius: Phat Sats?

Entenainmem Weekly has its
eye on the sky with a feature
on XM and Sirius. The magazine
talks to executives and show
hosts from both companies about
their frustrations with terrestrial
radio and their vision of radio’s
future. Artists also weigh in on
radio’s current state, and EW
gets quotes from Sir Elton John,
Burt Bacharach, Ludacris,
Matchbox Twenty's Rob Thomas
and Everclear’s Art Alexakis.

“I'm for diversity and not hav-
ing everything coagulated into
one corporate monster,” says
Bonnie Raitt. “The same thing
that's going on in Washington is
happening in radio, and we ought
to break it open.”

Even former Doors keyboardist
Ray Manzarek, who now does in-
terviews for Sirius, is tiring of
hearing the same ol’ Doors songs
on radio: “We've got 65 songs in
the canon, for God’s sake. Could
we hear ‘Shaman’'s Blues'?”
Manzarek also explains why he
believes in satellite radio over
terrestrial signals. “'m in Los An-
geles! | want to have my cup of
coffee, and | want to hear some
electronica. Why can't | hear it?
What's the problem? Here's the
commercial, folks: You can hear
it on Sirius. That's why I'm here,

" Lick It Up!

Ozzy's branched out to TV,
and Ted Nugent is writing cook-
books, so natural salesman-Kiss
bassist Gene Simmons now re-
alizes his dream of launching his
own magazine (no, it's not porn).
The premiere issue of Gene
Simmons Tongue is now on
newsstands, giving you the sala-
cious details on Tommy Lee and
Baywatch beauty Donna D’Errico
and any number of advertise-
ments for Kiss dolls, comic books,
CDs and, of course, condoms.

Simmons also plays music jour-
nalist, doing a candid interview
with Limp Bizkit's Fred Durst.
Durst reveals that he's a “renais-
sance man” who really wants to
be a movie director. “| liked mov-
ies that were good. | knew that
and said, ‘How can | fuckin’ direct
a video? If | direct a video, some-
one will let me direct a movie! You
know what I'll do? I'll put together
a band and get a record deal.
That's going to be easy.’ | didn't
even think about it.”

__Grohl With It

Foo Fighters leader Dave
Grohl is so excited to be playing
and touring with Queens Of The
Stone Age that he’s postponed
all things Foo. “The album is
mind-blowing,” he says of QOT-
SA’s upcoming Songs for the
Deaf. “| get to play drums again
for one of the greatest bands out
there ... | really don’t care when

CONFESSIONAL'S CONFES-
SIONS — “I don't want to say I'm
completely jaded, but I'm way more
aware of the triteness of [the mu-
sic industry] and how unimportant
it is, and it has just made me put
more emphasis on these kids that
come to the shows. I've always put
a tremendous emphasis on them,
because at the end of the day,
they're the only people that are im-
portant® — Christopher Ender
Carrabba, better known as Dash-
board Confessional, is all about the
fans. (Alternative Press)

the Foo Fighters record is coming
out. But when it does, | know it will
be the best thing we've ever
done.”

As for new Foo, he says, “There's
a New Wave feel to those songs.
Sometimes the best riffs aren't
riffs from Black Sabbath — they're
from the B-52's.” (Rolling Stone)

Blink And You'll
Miss 'Em

Blink-182's Tom DelLonge and
Travis Barker talk to Alternative
Press about their side project,
Box Car Racer, which focuses on
much more serious issues than
the potty humor of Blink-182. “Ob-
viously, our first couple of shows
were loaded with Blink fans,”
Barker notes. “We walked out,
and people were screaming for
me and Tom, and it's like ‘Whoa!
This is not about that!’ There’s no
dick jokes. There's no fuck-a-dog
jokes. We're just playing music.
Nothing’s gonna be funny, and,
hopefully, you'll enjoy it anyway.”

“What | hope for is that every-
body in the world would connect
a little bit more to their spiritual
side,” says DelLonge, all serious
and stuff. “That's 80% of what I'm
all about. The other 20% is diar-
rhea talk.”

Poops, She Did
It l!.galu! e

Who says that Britney Spears
and Justin Timberlake's rela-
tionship is in the crapper? Well,
The Globe, for one. Before break-
ing up, Spears spent $50,000 for
two custom-made toilet seats
trimmed in 14 karat gold with pic-
tures of Timberlake on the fid.
After the split, she couldn’t bear
to look at them and stashed the
seats in a closet. But now that
love has resurfaced, the toilet lids
are back in place.

— Frank Correia

Each week RE&R snaaks a peek hirowgh the nation s consumar mag-
azings in search of everyihing from e subiime fo the Adiculous
musie news. RE&R has nal verified any of fesa raports
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Television/Films _

72 million households 75 million households TE LEVIS' 0 Ni
Tom Calderone Paul Marszalek .
VP/Programming VP/Music Programming TOP TEN SHOWS May 27-June 2
rays | ADDS = Total Audience Adults
si¢ illi
EMINERTROLTME 28 KYLIE MINOGUE Love At First Sight SR sk (185.5 gyiionfipyweisgids) 1558
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::;ﬁ“guﬁs"E" & LDON | Need A Gir (7. 1) ]g WILL SMITH Black Suits Comln’. 18 GARY ALLAN The One 9 Friends (tie) Miss Universe Pageant
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ro\:égscnmwk 'Em Up :g VANESSA CARLTON A Thousand Miles 18 ALAN JACKSON Drive {For Daddy Gene) Source: Nielsen Media Research
all Me 1
THGSTIGOMPANY Doiarial ol | LLLHEAERIL L ALISON KRAUSS HUNIDN STATION Let Me Touch You.
BIG TYMERS il Fiy g | DERAULTWasting My Time g TRACE ADKINS Help Me Understand COMING NEXT WEEK
YING YANG TWINS Say | Yi Yi 9 MARC ANTHONY I've Got You 17
) TIM MCGRAW Angel Boy
KHIA My Neck, My Back.. 9 ANASTACIA One Day In Your Life 16 BRDDKS & DUNN My Heart Is Lost To Yo
CREED One Last Beeath 9 | THECORRS /BOND When The Stars GoBlue 16 A Tube Tops David Letterman (CBS, check local
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el kﬁ:‘:&z'iffy“ § | smaNoY Funoon B TRICK PONY Just What | Do wood One is offering the radio si- -,y 5004 is profiled on ARE's
CRAIG DAVID Walking Avay 6 CALLING Adrienne 7 KELLIE COFFEY When You Lie Next To Me muicast (Sunday, 6/8, 9pm ET/PT). Biography (8pm ET/PT).
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NEW FOUND GLORY My Friends Over You 3 BOYZ 11 MEN The Color Of Love KENNY CHESNEY The Good Stuff ings for time) 7 %
STROKES Hard To Explain 3 WYCLEF JEAN f/CLAUDETTE DRTIZ Two Wrongs 1 WILLIE NELSON I/LEE ANN WOMACK Mendocing. g ® Wednesday, 6[1 2
ASHANTI Fooiish 2 REMY SHAND Rocksteady 1
NAPPY RDDTS Avras 2 L HOT SHOTS Saturday, 6/8 + Dirty Vegas, Jay Leno.
L i Vo oy (OTeM 1! +QutKast, Saturday Night Live ~ * Alicia Keys, David Letterman.
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m . " a
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DEFAULT Deny 2 DIAMOND RID Beautiful Miess Apolio {check local listings for time Thursday, 6/13
IRV GOTTE PRESENTS.... Down 4 U 2 36 million households ANN W i ing Behi and channel). i
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PUDDLE OF W30 G 2| venusi progemming SRR Monday, 6/10 « The Hives, Conan O'Brien.
& Entertainment * Ben Folds, Carson Daly.
THICKE When | Get You Alone 2 Heavy rotation songs receive 28 plays per week * Ralph Stanley, Jay Leno. b
Video playlst for the veek ending June 1. VIDEO PLAYLIST Hot Shots receive 21 plays per week. *» David Bowie, Late Show With — Julie Gidlow
MARY ). BLIGE /JA RULE Rainy Dayz
TWEET Call Me information current as of June 4.
CAMRON FJJUELZ SANTANA Oh Boy F ‘ M S
55 miltion households JA RULE /CHARLI BALTIMORE Down Ass Chick :
NELLY Hot In Herre
Peter Cohen, BRANDY Full Moon
V/Programming AVANT Makin Good Love o BOX OFFICE TOTALS
BIG TYMERS Still Fiy \ i May 31-June 2
Rap Adds ASHANTI Foolish Wi ay 31-J
on MUSIQ Hatfcrazy : 1 P \ Title Distributor $Weekend  $ To Date
Pop Adds AMLNIUA 1 The Sum Of All Fears (Paramount)* $31.17 $31.17
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Rock Adds T ke CHRIS CAGLE Country By The Grace 01 God 9 Untaithful (FOX) $294 4567
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LEE ANN WOMACK Something Worth Leaving Behind
COMING ATTRACTIONS: This  Bone Burnett, includes trree Cajun
STYLES /PHARDAHE MDONCH The Life | I TOP 10 week’s openers include Baq Com-  tunes from Apn Savoy and three
L‘I:ISN?I‘: wch am ALAN JACKSDN Drive (For Daddy Gene) pany. Hst;lalmng(;x/)\(:nhonydtHo‘;pkklns. The bluis cuts by Jlmrr;y Reeld. alor&g wvlth
thout Me " . film's Hol soundtrack contains ~ vintage songs Blind Uncle
BUSTA RHYMES f/P. DIDDY... Pass The Counvossier Oavid Cotn — Ns /- BRAD PAISLEY (m Gonna Miss Her L : g 9210
4 General Manager cuts by Ali f/St. Lunatics, D12 & Gaspard and Slim Harpo. Macy
CAM'RON I/JUELZ SANTANA Oh Boy KENNY CHESNEY The Good Stuff f i L
HIVES Hate To Say | Told You So POY JISTHTALT O Gorillaz f/Terry Hall, Supervision f/  Gray covers “| Want tc Be Your
LUDACRIS Saturday (Ooh..) [RIK oS el Blind Gotti and Jaheim tDuganz,as  Mother's Son-in-Law,” Taj Mahal per-
MUSIQ Hatferazy INCUBUS Warning ARDH{CRIGCS|IoA DA {iWannalBelYouray well as OutKast, Dub Pistols, Next, forms “Keeping Out of Mischief Now,”
NDRAH JONES Don't Know Why RAPHAEL SAADIO /D' ANGELD Be Here BLAKE SHELTON OI' Red Jagged Edge, Blu Cantrell, Prefty  and Tony Bennett contribues his ren-
MOBY We Are A| Made Ot Stars 311 Amber GARY ALLAN The O g i i -
JDHN MAYER No Such Thing ND DOUBT Hella Good e Une Willie, Rama Duke, Tricky, Ko-La  dition of *If Yesterday Could Only Be
TRUTH HURTS 1/RAKIM Addictive THURSDAY Cross Out The Eyes RHONDA VINCENT 'm Not Over You and Trevor Rabin. Tomorrow.” Also on the ST: songs by
KDRN Here To Stay NAPPY ROOTS Avmav DARRYL WORLEY [ Miss My Friend Also opening this week is The Di-  Bob Dylan, Lauryn Hill, Ray Charles,
MARY J. BLIGE /JA RULE Rainy Dayz ANGIE STONE Wish | Didnt Miss You ’ o F i ’ A
ALICIA KEYS How Come You Don't Call Me? BOX CAR RACER | Feel So LONESTAR Not A Day Goes By vine Secrets of the Ya-Ya 5’5“9’”0""" Alison Krauss, Mahalia Jackson,
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WHITE STRIPES Fell In Love With A Gir Video piaytist is frozen. Information current as of June 7. Columbia soundtrack, producedby T Thompson. — Julie Gidlow
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[PART TWO OF A TWO-PART SERIES

More Winter 2002 Arhitron Ohservations

[J Comments and observations from News/Talk executives

Inside The Winter
Numbers For Sports/Talk

Noted Sports radio consultant Rick Scoft crunched the win-
ter ‘01 Arbitron numbers for some 38 major Sports/Talkers
across the country and came up with the following snapshots.

* The average 12-plus full-week share for Sports stations was 1.8,
flat from the fall. The largest 12-plus share was a 3.4.

* With men 25-54, the average full-week share was up a tenth from
fall, 4.1 vs. 4.0. The strongest single-station number in the demo was
an 8.6, which was up from fall.

« In adults 25-54, the average full-week share of the stations tracked
was flat at a 2.3, with 4.8 the high share in the demo. )

* With men 25-54, TSL ranged from a high of 11 hours, 35 minutes
1o a low of four hours, 37 minutes.

* Of the 38 stations, eight stations achieved a No. 1 ranking with men
25-54 within individual dayparts. No stations ranked No. 1 with the 12+
audience in any daypart.

» Twenty-three of the 38 stations ranked in the top five with men 25-
54 in at least one daypant. With men 25-54, four stations ranked No. 1
in pm drive, four stations were No. 1 in midday, and one station was No.
1in am drive. No stations were No. 1 at night or on weekends. Thirty of
the 38 stations ranked in the top 10 in at least one daypart with the male

ast week we offered a collection of comments on the results of the winter Arbitron from a

cross-section of News/Talk programmers and other executives. This week we present Part
—— Two of our winter 2002 Arbitron observations, featuring comments from more program-
mers, consultants and other Talk radio executives about what the winter results say — or don’t say
— about the state of the format.

Darryl Parks
WLW/Cincinnati

No question, News/Talkers got a
bump in the fall. But even with the
decrease in numbers from fall 2001 to
winter 2002, WLW is up from winter
to winter 12+ (8.7-9.4) and with
adults 25-54 (8.3-9.6). That is what
stations need to look at.

We have not backed off the 9/11
story, but we have adjusted. I’'m
arazed at the stations that have
backed off. As distasteful as this may
sound, 9/11 is a marketing angle for
News/Talk stations. This is a no-brain-
er. Market your station and wrap your-
self in the flag. WLW?’s lead story, 24/
7, is still the “War on Terror,” as we

TALK BACK TO R&R!

Do you have questions,
comments or feeddack regarding this

column or other issues?
Call me at 858-486-7559 or e-mail
alpeterson@radioandrecords.com,
fax: 858-486-7232

call it. And we are still wrapping our-
selves in the flag, doing “Stand united
with America”-type stuff. Stations
should not back off on this.

If you really want to know how
News/Talkers can win in future books,
ask yourself, “How many are really
targeted at a 40-year-old guy?” You
can count them on one hand. Most sta-
tions tend to skew oid and older. The
most disenfranchised listener in radio
today is the 40-year-old male. How
many Classic Rock, Triple A or Rock
stations appeal to them? I would sug-
gest, very few. My advice is to be hip,
be a companion, talk a 40-year-old’s
language and entertain him. Promote
and recycle and constantly tell listen-
ers what is coming up.

Mary June Rose
WGN/Chicago

Let’s use TV as an analogy for
News and News/Talk radio. When a
major news story breaks, CNN’s
viewership goes through the roof.
When the news has subsided, fotks
return to their regular programs. Ra-

dio is much the same. Yes, [ believe
that, in the winter book, things were
just getting back to normal.

However, | do believe there is one
difference: A lot of music listeners
came over to our stations for the first
time and now have us on their presets.
They want to be prepared in the event
of another crisis, and now they know
where to go. But, unless something
big happens, they won’t be coming
over and giving us as much TSL as
they did in the fall.

Ken Kohl
KFBK & KSTE/Sacramento

It may be backlash, or it may be
that escape to simpler times we.keep
hearing about. Radio news is not
mashed potatoes and gravy these
days. We’re red-hot chili peppers, and
some folks have had enough and are
looking for comfort food. As the pres-
ident has been telling us since last
October, this is an expandable and
contractable war. As News/Talkers,
we must be able to adjust according-
ly as interest wanes and then increas-

25-54 demo.

* Five stations ranked in the top 10 In all four major weekday dayparts:
am drive, midday, pm drive and evenings.

Quick Trends For Sports Radio, Fall 01
To Winter '01 (6am-mid., Monday-Sunday)

Avg. Share Avg. Share

Demo Fali '01 Wi ‘01
12+ 1.8 18
25-54 men 4.0 41
25-54 adults B3 23
Fall Winter

Demo TSL TSL
12+ 5:51 6:11
25-54 men 7.04 7:22
25-54-adults 6:08 6:46

Reach Rick Scott of Rick Scott and Associates/Seattle at
scott@sportsradio.com or 425-709-3232.

es. The war itself has been put on
hold as ancient enemies fight it out in
the Mideast — again. Consequently,
interest in the details of the war may
be on hold too.

However, there is a core audience
that still wants all the depth and de-
tail they can find on the ongoing mil-
itary efforts. Even during a lull, good
programmers and marketers continue
to take ownership of the position:

“When America goes to Baghdad, re-
member, depend on us for the story.”
That should be our message.

Is the drop-off simply a retum to
normal listening levels that existed pri-
or to the fall “9/11 book” and nothing
more? 1 think it is. Most of the stations
that have gone down, even substantial-
ly, are still flat or up in the year-to-year

Continued on Page 24
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More Winter Arbitron....
Continued from Page 23

numbers. But the bottom line for for-
mat executives to remember is that you
had better hopé that your News or Talk
stations are well-programmed, well-
imaged and well-marketed, because,
between Election 2000 and post-9/11,
we have enjoyed cume infusions pre-
viously only dreamed about.

How do you hold listeners? Be-
come more important. Break out of
being a utility and make a connection.
Help Americans understand that you
care as much as they do. They’ll
come back when they see smoke on
the horizon, taillights ahead or high
wind whipping through the neighbor-
hood — or the next time you make a
big story important to them.

Michael Packer
- Packer TalkRadio

Pundits should be required to sub-
mit their analyses of radio ratings to
someone who knows how to read an
Arbitron before running around yell-
ing that the sky is falling. Sure, when
comparing fall 2001 numbers to win-
ter 2002, there was an average 11%
drop for both News/Talk and News
radio in 12+ AQH shares. What that
proves is just how much people de-
pend on the immediacy of radio when
a major event takes place. The occa-
sional listener will tune back to mu-
sic when his or her appetite for informa-
tion fades, so the numbers naturally
drop back to the level supported by
the loyal core.

What the pundits don’t understand
is that you track the performance of a
radio station by comparing winter to
winter, spring to spring, etc., which is
more of an apples-to-apples relation-
ship. So what do we find when we do
it right? From winter ’01 to winter
’02, News/Talk and Talk stations
dropped an average of 4.7%. About
half were up, and half were down.
That’s pretty normal.

Just look at some of the success sto-
ries: KGO/San Francisco, up 6.3%
(6.3-6.7); WBZ/Boston, up 13.6%
(8.1-9.2); WIR/Detroit, up 10% (6.0-
6.6); and KIRO/Seattle, up 24% (5.0-
6.2). That’s an average 13% gain for
stations that have the resources to com-
bine a strong news and talk image.
Does that look like a format in trouble?

Also look at the ntajor gains, win-
ter to winter, by stations with a strong
talk image, like WABC/New York, up
24% (2.9-3.6), and KF1/Los Angeles,
up 29% (3.1-4.0). News/Talk stations
that have a strong news image and
talk about the hottest news events are
the leaders and will continue to be.

Similarly, the News stations in the
top 10 markets were also off 11% af-
ter 9/11. But look at their gains from
winter "01 to winter *02. On average,
they are up 3.4%. So, while many
newspapers and other media may
wish that News and Talk formats
would fade away, it will not happen.
It didn’t happen after the Gulf War,
after the Clinton-Lewinsky scandal or
after Election 2000. and it will not
happen after 9/11. Why? Because the
dust never settles. People want the

—

“A lot of music listeners came over to our stations
for the first time after 9/11 and now have us on
their presets. They want to be prepared in the event
of another crisis, and now they know where to go.”

information now, not after the ink has '—

dried and it’s been delivered on your
lawn. The value of radio’s immedia-
cy continues.

Gavin Spittle
KXNT/Las Vegas

The worst thing any station can do
is panic at the results of the winter
book. Sure, most of us received a
spike after Sept. 11, and now we are
seeing the aftereffects of that spike. If
CHR is hot because of the latest mu-
sic acts and then goes cold, do we say
that the CHR format is fading? Of
course not. News/Talk stations are
simply leveling off after a historical-
ly high book.

‘I don’t think it’s the burnout factor
as much as that the “curiosity” cume
and share we received in the fall is no
longer looking for as much informa-
tion. If the listener is burned out, it’s
because we didn’t do a good enough
job of keeping things fresh. Like a
good stock — or, in Vegas terms, a
good slot machine — occasionally,
you take a hit. But News/Talk will,
slowly but surely, move right back to
the front of the pack.

CIliff Albert
KOGO/San Diego

The events of 9/11 were unprece-
dented, and so, too, were the resulting
ratings ups and downs from fall to
winter. Think of it as snow days, times
10. When they need us, they come.
While listeners may not be spending as
much time with News/Talk stations
now as they did in the fall, I think we
have secured an increased number of
listeners who now know about the lo-

cal News/Talk station and who likely ™~

wouldn’t have without Sept. I1. The
next time the big story breaks, they’ll
know who to turn to and will probably
do so more quickly.

Doug Kellett
WWTN-FM/Nashville

WWTN is an issues Talk and
Sports/Talk hybrid. Our listenership is
up 90% from the spring of last year,

H »

“As distasteful as this may sound, 9/11 is a
marketing angle for News/Talk stations. This is
" a no-brainer: Market your station and wrap

yourself in the flag.”

Daﬁl Parks
B i ot S e Ly s Y

and we widened the gap with our
Clear Channel competitor in the mar-
ket [WLAC] considerably after Sept.
11. Personally, I believe those who
think Talk should have been exclu-
sively about terrorism or who gravi-
tated to the “News Radio” approach
missed the chance to grow listeners.
Our listeners know that if the issue of
terrorism is the No. 1 topic of con-
cemn, we’ll be on it. Meanwhile, they
also know that we’ll be on the pulse
of the rest of life too.

While at R&R’s Talk Radio Sem-
inar earlier this year, I heard some
panelists talk about how they took lo-
cal hosts off the air in favor of major-
market hosts, apparently because the
Sept. 11 issue was too important to be
left to local guys in small markets. 1
totally disagree. As a guy who has
hosted Talk radio in a smaller market,
1 know the connection that a host can
have in that market. In reality, people
in that small market would rather hear
the reassuring voice of the petson
they know than some slick host they
don’t know.

Holland Cooke
McVay Media Alliance
Say what you will about how News/
Talk stations’ numbers have been wob- *
bling, but I'm sure glad 1 don’t work %
with music FMs. They’re totally
screwed, and that’s not an opinion. At »
NAB2002 in Las Vegas, visionary é
Netscape co-founder Marc Andreesen¥
did some simple math at his “New

* Media Keynote” session that is a jar-

ring wakeup call to music stations.

S
st m k]

Andreesen observed, “If you go on
www.gateway.com and buy the cheap-
est PC they sell, it’s a $600 PC with a
20-gigabyte hard drive that will store
about 400 hours of music as MP3 files.
So, on the cheapest PC you can buy,
you can put all your music on it, which
is exactly what people are doing.”
That’s foday. Next year you can expect
that $600 PC will store 800 hours of
music, the rough equivalent of 800
CDs. In five years it’ll be able to store
what approaches every piece of music
commercially available.

In his NAB2002 opening address,
NAB President/CEO Ecdie Fritts
crowed, “iBiquity is on the cusp of
delivering in-band, on-channel digital
radio that will upgrade the sound of
local AM stations to the quality of to-
day’s FM stations and improve FM
sound clarity to CD quality.” Unfor-
tunately, FM may have run out of
programming by then. Right now it’s
so commercial-cluttered (including
spots for XM Satellite Radio) that it’s
chasing music listeners to new-media
jukeboxes, as Andreesen described.

And FM Talk remains largely an
oxymoron for two reasons. First,
bankers don’t like experiments, and,
in bankers’ minds, AM equals talk,
FM equals music. Second is owner-
ship limits: The biggest cluster an
owner can have is eight stations in
one market, only five of which can be
FMs. Until someone comes up with a
fourth sure-fire AM format, what
owner (with bankers breathing down
his neck) is going to put an *“AM for-
mat” on an FM?

%

Source: Atiinta Arbitron, Winter 02. 25-54, AQH, exact times:
subject to imitations printed therein.
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PPM

Continued from Page 1

about the focus of Arbitron’s discus-
sions, the statistical reliability of
panel measurement and the specific
capabilities of the Portable People
Meter itself.

Harker leads off his discussion
with the statement, “Up to this point,
the technology of the PPM has been
the focus of all discussion.” Arbitron
has repeatedly stressed that the PPM
technology is only one part of the
overall PPM research plan and that,
to succeed, we must pay careful at-
tention to the “human factors” —
compliance and how representative
the panels are. This has been a huge
part of our decadelong R&D efforts,
and we have shared details on this
witheveryone since 1994. We estab-
lished the following research ques-
tions when we opened the Wilming-
ton, DE market trial last year:

* Will the broadcasters encode?

* Will the technology work as
planned?

« Can we recruit a representative
panel?

* Will they wear the meters?

* Do the ratings make sense?

In all our presentations about the
Wilmington and Philadelphia market
trials, we’ve discussed all these is-
sues and maintained that all are
equally important to the success and
credibility of the project. We have
never seen the PPM as just an exer-
cise in applied technology.

Harker also states, “There is no sta-
tistical support in favor of reducing
the number of participants in a report
based on a change of methodology.
Reliability is a function of sample
size. The smaller the sample, the less
reliable the ratings.” I'm afraid that
Harker is mistaken. The reliability of
audience ratings — or any other sur-
vey estimate, for that matter — is a
function of the statistical efficiency
of the sampling and data-collection
methods used, not just sample size.
The reference section at the back of
the Arbitron Radio Market Report
explains this fact in some detail.

Statistical efficiency expresses the
effective sample base value relative
to the actual sample size (in-tab).
When the same sample is measured
over a longer period of time, the sta-
tistical efficiency of the estimates
goes up. For example, the statistical
efficiencies for average-quarter-hour
audience estimates improve as the
number of quarter-hours in the re-
porting period increases.

That’s why radio ratings based on
a one-week diary are inherently more
reliable than ratings based on a one-
day diary or interview. It is why rat-
ings for the full-week daypart —
Monday-Sunday, 6am-midnight, with
504 quarter-hours measured — are
more reliable and show less bounce
than ratings for anarrow daypart, such
as Monday-Friday, 3-7pm, with 80
quarter-hours measured.

The statistical benefits of “re-
peated measures,” or longitudinal
measurement, are very well under-
stood by survey statisticians. The
impact of repeated measures on the
actual reliability of television and
radio ratings was documented in two

rigorous statistical studies funded by
Arbitron, “Replication” (1974) and

“Replication II” (1982).

These studies demonstrate that the
statistical efficiency of both radio and
TV ratings improves sharply as the
length of time that people are mea-
sured goes up. With the radio diary,
for example, ratings for the full week
are more than twice as reliable as rat-
ings for afternoon drive — even
though the basic in-tab sample size
is exactly the same for both.

With the PPM and all other elec-
tronic metering systems presently
used to measure television audiences
in the U.S. and around the world, the
sample-size requirements are smaller
than those for weekly diaries because
the same people are measured longer.
The statistical efficiency of a meter
sample in place over many months is
far greater than the statistical effi-
ciency of samples that change weekly.

Our statistical research to date with
the PPM indicates that one PPM is
worth roughly three diaries in terms
of statistical efficiency. However, we
expect to make the PPM panels at
least half as large as the current one-
week quarterly diary samples in the
converted markets. Under this plan
there would actually be a net increase
in the statistical power of the PPM
samples relative to the current diary
samples — something most users
would agree is a good thing.

Making research samples bigger
than they need to be to deliver ad-
equate reliability is wasteful — and
somebody has to pay for that waste.
We don’t think wasteful spending is
what the radio industry wants or
needs when it comes to the PPM. The
best solution, we believe, is to use
scientific facts to properly size the
PPM panels to provide excellent re-
liability in radio ratings at the most
affordable price.

In his discussion regarding the
relative decline in morning-drive es-
timates reported by the Portable
People Meter vs. the Arbitron diary,
Harker states, *“The little ratings in-
formation that Arbitron has released
suggests that PPMs record fewer
morning listeners than participants
record in their Arbitron diaries.” This
is not true. Morning-drive cume rat-
ings are actually higher with the PPM
than in the diary.

For the Philadelphia metro in April
2002, the PPM showed a 12+ cume
rating of 83.4% (Monday-Friday, 6-
10am) vs. 77.6% in the diary for win-
ter 2002. On weekends the cume gain
was even larger for 6-10am: 52.6%
with the PPM vs. 39.9% with the di-
ary. While it is true that the PPM
shows a lower AQH rating than the
diary for persons 12+ in morning
drive, the difference is explained by
lower TSL, not fewer listeners.

This finding — combined with the
median undocking time of 7:08am,
Monday-Friday, and the fact that the
PPM picks up any audible encoded
radio even while in the dock — gives
us confidence in the validity of the
PPM data in morning drive. We be-
lieve thereis clear evidence that some
diary entries are rounded to the hour
or half-hour, and this factor can eas-
ily explain differences in TSL be-
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tween what the diary can collect and
what a passive electronic device can
collect.

Harker further states, “We suspect
that at least some participants began
listening to the radio (perhaps in bed)
before activating their PPM; so some
morning listening went unrecorded.”
We agree that some people listen to
radio (or watch TV) while in bed,
both when rising and when retiring.
That's why we instruct panelists to
put the PPM recharging unit next to
their beds.

Harker errs in his assumption that
the PPM does not track listening
while it is in the dock and that remov-
ing the device from the docking sta-
tion somehow “activates” the meter.
The Portable People Meter is always
on. Whether in the base station or out
of the base station, the PPM is listen-
ing for and collecting station identi-
fication codes.

Harker also cites a median undock-
ing time of 8:12am from the 1999
Manchester, England test to bolster his
argument about “missed” listening in
morning drive. In 2002, in Philadel-
phia, the median undocking time is
7:08am, and we saw similar undock-
ing times throughout 2001 in the
Wilmington phase of the PPM trial.

Harker also states, “For some rea-
son, Arbitron did not release Mon-
day-Friday data.” Actually, we have.
In a press release issued on April 15,
2002, which is on our website (www.
arbitron.com), Arbitron reviewed
Monday-Friday diary and PPM esti-
mates for morning and afternoon
drive, midday and evening. We have
also reviewed more detailed data in
many presentations at conventions,
seminars and presentations to broad-
cast groups.

At the end of his article Harker
states, ““Arbitron will undoubtedly of-
fer products similar to the old me-
chanical diaries, but looking at the
processed data will not provide
broadcasters the same wealth of in-
formation that looking at the diaries
does now.” While our plans have cer-
tainly not been finalized for what
level of specific information our cli-
ents will want from the PPM data-
base, we have already assembled
many prototype programming re-
ports that would not be possible with
the diary service, and we have shared
these at public and broadcast-group
meetings over the past year.

These reports include using the
single-source benefit of the PPM to
examine specific radio-station audi-
ence habits for broadcast and cable
television. Our Music Tester proto-
type (featured in R&R in September
2001) is another example of the
wealth of information that can be
gleaned from the PPM.

Itis important to remember that, as
we examine the results of the Phila-
delphia test this year, we should be
looking for new ways to use this data
for radio programmers. New program-
ming prototype reports are in the
works, based on what we are seeing
from Philadelphia. Yes, some of the
present services with the diary service
may not be available with PPM data.
But it is because we are moving to
better ways to present and use the data.
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There’s Only One Scatty Brink

‘His depth of experience is astonishing’

By Bob Shannon

Once upon a time in Philadelphia.

“Don L. Brink was on my clock radio, and I'd
go to sleep every night listening to him,” says
Elaine Konrad. “WIBG was the world.”

Konrad was 14 then. She remembers week-
end record hops, Danny And The Juniors and
Bobby Darin. And she remembers WIBG disc
jockey Don L. Brink, not yet 20 himself, onstage
between two roaring turntables. “Me and my
friend Elizabeth used to pose in front of him,”
she says. “We’d throw our hair around and try
to catch his eye.”

Did he notice?

“He was like a surveillance camera, taking it
all in,” Konrad recalls. She says she took Brink
home one night. What she means is that she left
one night with an autographed 8x10.

She taped it to her vanity.

And he almost never knew.

THE WAKEUP CALL

You don’t know this: Scotty
Brink has a voice and sang from
an early age. He once opened for
Bobby Sherman in Chicago and
got better reviews than the teen
idol.

more. “As soon as I got off, he called me,” Brink
says. The next morning, Brink was on WIBG's
doorstep. Schwartz, Brink says, was surprised to
see that he was so young, but he got the job
anyway and stayed at WIBG for four years.

He grew up there, honed his act and became
The All Night Fink. “That was a Joe Niagra-
ism,” Brink explains. “I love Joe, and he promot-
ed me a lot. As a matter of fact, Schwartz recut
my jingle so it said, “You're just a fink with Don
L. Brink.””

Did he ever refer to himself as a fink? “Never,”
he says. “Never in my life. And if you call me
that, [ won't like you.”

BEAM ME UP, DON

In 1965, afternoons at KYW /Cleveland
opened up when Jim Stagg left for Chicago. "It
was my first afternoon drive gig,” says Brink.
"Unfortunately, it was a brief stop, because —
and this is convoluted — there was

an NBC-Westinghouse swap thing

that happened. Long story short, |

was the last afternoon guy KYW
ever had. Fortunately, at that point
1 lucked into KH]J.”

In 1955, at 13, he auditioned for
a radio job he didn’t get, but that
didn’t stall his engines. He
started a combo — Don Brink
And The Stardusters. He sang
and blew trumpet and, for a
while, believe it or not, thought
about becoming a minister. "It
was kind of my main goal until 1
got into radio,” he says.

Three years later Brink audi-
tioned at his hometown station,
WWPA /Williamsport, PA again.
“Green as [ was, a wonderful
guy named John Archer gave me
my first radio job,” he says.
“Weekends. Playing Mantovani.”

Brink gave himself 10 years to get to the
majors. In 1960 he graduated from high school.
“It was time to set out on the road and seek my
fortune,” he says. He signed on for the morning
show at WLSV/Wellsville, NY, but that only
lasted about a month. He was 18, you see, and
had gotten his first taste of night life. “The PD
woke me up about 9am and said, “You're never
gonna make it in this business,”” Brink recalls.

He was embarrassed. “But the nice thing
about still being a teenager was, 1 could just
pack up my life in my little Opel and drive to
the next town,” he says. Next stop was WTKO/
Ithaca, NY, and then it was off to New London,
CT. “I wanted a summer by the ocean,” he says,
“so I had one.”

Then came WSBA /York, PA. “I'd been there
about three months when I got a call from
WIBG/Philadelphia,” Brink says. By then he
was 19, had given up on being a man of the
cloth and decided it was time to commit.

"Roy Schwartz, the OM at WIBG, had driven
to Baltimore to listen to someone he was
thinking about hiring,” says Brink. On the drive
back to Philly, Schwartz heard Brink sign on.
He pulled over to the side of the road to hear

RIS SCOTTY BRINK ENDS TQUR DAY THE
BHONIGHT NIGHILY
BIG 93

T MUSIC WAY, & TO
ON THE

Scotty Brink

October 1965. Boss Radio KHJ/
Los Angeles had been on the air for
about six months. As you may
recall, the station already had a
Don, two Johnnys and a very oral
Robert. So, when Ron Jacobs called
Brink about coming to Los Angeles,

his first name was an issue.

”Don’t know where it came
from, but we decided on the name
Scotty,” Brink recalls. “It made a
good jingle.”

Dream job. America’s hippest
radio station. Brink was 24, had
friends in L.A. and was making
new ones. Boss Radio forever!
Then the Army called. “Talk

about a dramatic change,” Brink says. “I went
from being a pampered little disc jockey to being
a private in the Army.”

Like many who went to Vietnam, Brink
doesn’t talk about it. Let’s leave it at this: He was
there 13 months and played a part in getting
rock ‘'n’ roll to the troops, but it was never easy.
“1 think Vietnam was valuable to my life,” he
says. And that’s all he says.

When he got out of the Army, he went back to
KHJ, right? Wrong!

BY ANY OTHER NAME

The law was specific: Vets got their jobs back.
But Brink didn’t think that was fair. When he
turned in his resignation at KH]J, he told Jacobs
that he didn’t want someone to lose a job just
because “some poor guy came back from Nam.”

RKO did have a slot for him, though, at WOR-
FM/New York. But he wasn’t going to be Scotty
Brink; he was going to be J] Jordan. “Bill Drake
liked that name,” Brink says. I wanted to work
with Sebastian Stone in New York, so [ did it.
Hated the name though.”

When KH] called Brink back four months
later, the name became a bone of contention.
Brink recalls, “I remember telling Bill Watson,
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Drake’s right-hand man, ‘If you want Scotty
Brink back at KHJ, I'm coming. Otherwise, JJ
Jordan can stay in New York.””

Brink returned to KHJ in 1968 to do 9pm to
midnight and stayed for two years. Then, in the
spring of 1970, sensing that he’d gone as far as
he could in L.A., he made a move to WCFL/
Chicago, where he did afternoon drive and beat
his direct competitor, WLS's Larry Lujack.
“Shortly thereafter, I got pitched by WLS,” Brink
says. “Lujack moved to mornings, and 1 went
over to do afternoons.”

He’d just turned 29, had been in radio for 13
years and had already played in New York, L.A.
and Chicago. What was a boy to do but program
a rock ‘'n’ roll station? After a short stint at KJR/
Seattle, where he fell in love with the Pacific
Northwest, Brink decided to do just that.

THE VOICE OF CHANGE

The ‘70s were about turmoil.

Brink did some experimenting at KELP/El
Paso and then, in the spring of 1972, took his
ideas to WRKO/Boston. “The very first song I
added was ‘Stairway to Heaven,” which had
never been played on a major AM station,” he
says.

Brink had a mission: better music for radio
and hipper ideas. “But my method was to
approach it in a very subtle way, always trying
to meet the mainstream,” he says. Like many
programmers caught between AM and FM,
Brink’s ideas were challenged, but, more often
than not, he prevailed. That doesn’t mean,
however, that times were easy, and when Bob
Pittman called in 1977, Brink decided that being
talent might be more rewarding than being
management.

Pittman teamed him with comedian-actor
Richard Belzer to do mornings at WNBC/New
York. “I really enjoyed the partnership,” says
Belzer. “We got into a groove together and had a
great time.”

DEJA VU ALL OVER AGAIN

Come the '80s, Brink spent time in Nashville,
running a recording studio and occasionally
adding his voice to radio. By the '90s he was
programming again, in San Diego; Portland, OR;
and Dallas. Most recently, he handled the
corporate programming for Seattle-based New
Northwest Broadcasters. “His depth of experi-
ence is astonishing,” says KXDD/Yakima, WA's
Dewey Boynton. “Seldom did we face anything
he hadn’t dealt with before.”

By the way, remember Elaine Konrad?

In 1989 she lived in San Diego. One night her
phone rang. On the line was a voice she’d heard
before, but she had trouble placing it. “Auntie
Elaine?” said the voice. “It’s Scotty Brink calling.
Your niece gave me your number.”

Two years later Elaine Konrad married Brink.
Today, just weeks after their 10th wedding
anniversary, she still remembers what it feels
like to have a crush on somebody.

“There’s only one Don L. Brink,” she says.

You can reach reach Brink at scottybrink@attbi.com.

Bob Shannon can be reached at
bob@shannonworks.com.
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Street Talk.

Brother,

wo years ago Cindy Pierce, former

sidekick to WCMF/Rochester, NY

morning mouth Brother Wease, filed a
lawsuit against the host alleging sexual harass-
ment and the unfair denial of raises. That case
was settled out of court. Now Pierce is revisiting
the territory: Last week she filed a
$17 million suit against Wease,
whose legal name is Alan Levin.
WCMF VP/GM Kevin Legrett was
also named in the suit, as were
Wease sidekick Thomas Mulet,
producer Joseph Tantello and
former '"CMF PD Richard McKen-
zie. The suit states that Wease
and Mulet made “disparaging and
defamatory comments” about
Pierce on the air, referring to her “child and her

Brother
Wease

| birth, her husband, and her ‘emotional prob-

lems’ to a broad listening audience.” According
to the Democrat and Chronicle, Pierce is
accusing Wease of breaching the confidentiality
agreement the two signed in June 2000.

Is Emmis preparing to turn up the heat in
Laker-land? Chairman/CEO Jeff Smulyan told

| the Los Angeles Business Journal that his

company, owner of L.A.'s KPWR (Power 106)
and KZLA, is looking to own five FM stations in
the market. With Infinity charged with divesting
one or more of its L.A. properties to comply with
the FCC, Smulyan said he’d be glad to buy any
of that company’s local FMs. Adding fuel to the
fire, Smulyan also announced that Emmis would
spin off its TV group later this year to appease
its investors, who want to focus on radio, an
industry with higher cash-flow ratios. “Right
now, Wall Street loves radio and hates televi-
sion,” he told the newspaper.

o

}Eddlo & JoBo Kissin’ The

According to Chicago Sun-Times columnist
Robert Feder, Clear Channel's WKSC (Kiss
Feder writes, “After 18 months of relying on
prerecorded voicetracks from out-of-town
personalities to host mornings and middays.”
He then quotes Clear Channel/Chicago VP/GM
saying, “Voicetrack-
ing was a fast way to F ¥
and running and on i e
the air. We'd prefer -
Gehron also adds |
that he and PD Rod

. Eddie & JoBo in happier

have all local voices  times, with Gloria Estefan.
on the air by this

In what may turn out to be a related story,
longtime WBBM-FM (B96)/Chicago morning
Joe Bohannon) have been yanked off the air
(and the B96 website) as a result of an alleged
end of the year. Meanwhile, the Sun-Times
stired it up again by reporting that E&J are
across the street. “We would /ove to have them
at our radio station,” Gehron told the tabloid.

Competition?
103.5)/Chicago is about to get a little more live.
‘cyberjocks,’ Kiss 103.5 plans to hire its own
and corporate Regional VP John Gehron as
get the station up
to be live and focal.” |
Phillips hope to
summer.
hosts Eddie & JoBo (a.k.a. Ed Volkman and
contract dispute. The duo’s deal expires at the
being heavily courted by Gehron and Co.

“We are definitely interested in making them an

www americanradiohistorv com

offer.” For now, B96 afternoon personality
Roxanne Steele will handle mornings

In other news involving Infinity and sticky
situations with its air talent, both the Gon & Mike
and Opie & Anthony programs returned from
four days’ worth of best-of shows May 31 after
Don Geronimo and Mike O’Meara were ground-
ed for a few days and O&A were inexplicably
absent from their show. While ST was told that
the hosts were suspended from their respective
shows, O&A said on-air upon their return that
they hadn’t been suspended and that family
emergencies — including the death of Opie’s
grandmother — are what really kept the WNEW/
N.Y.-based duo off the air. WNEW PD Jeremy
Coleman even went on the air to insist that they
hadn’t been suspended. Meanwhile, Don & Mike
didn't address their suspension directly, but they
did air a music-heavy show featuring such
selections as Neil Sedaka’s “Bad Blood,” The
O’Jays’ “Backstabbers,” Ugly Kid Joe's “| Hate
Everything About You” and No Doubt's “Don't
Speak.” The final song on Friday’s show?
“Already Gone” by The Eagles. We wonder what
that might mean.

Gary Bryan, a veteran programmer and
morning host known for stints at New York's
WHTZ (Z100) and WPLJ, KJR-
FM/Seattie and KKRZ/Portland,
OR, takes over morning drive at
Infinity's Oldies KRTH (K-Earth
101)/Los Angeles, starting June
10. KRTH PD Jay Coffey tells ST
that morning co-hosts Joni Caryl
and Frazer Smith are expected to
remain part of the morning show,
while Jim Carson will shift to the
1-4pm shift. Carson’s move
comes following the recent departure of long-
time L.A. air talent Johnny Hayes, whose
contract was not renewed.

Gary Bryan

Philly radio fixture John DeBella, last heard
one year ago on WYSP, takes the morning shift
at Greater Media Classic Rocker WMGK/
Philadelphia, starting June 10. DeBella was
best-known for having been the markeat's

Continued on Page 30

Rumbles

= WWCHFlint, M1 hires Scott Fres as PD
Hie was previously Pvatierncons at WOSM/
Fayetleville, NG,

= Brian Michel departs the PD posl al sub-
urban Denver's KXUU (U102}, which covers F
Coflins and Boulder, for OM/PD duties at CHR/
Pop KUDD {Powsr 107.8) and CHRRhythmic
KUUU (e Sakt Lake City. He's aleo doing af-
ternoons on LI92,

= Bristol Broadcasting Corporate FD Gary
Blake segues fo MNextMedia as PD of CHR'Pap
WERO/Greenville, NC, He's replaced by Scolt
Bummers, mosl recently Creative Sarvices Di-
rector for WBTS/Atlanta. Summers will now
overses WAEZ/Johnson City, TH: WWSR/
Chareston, SC; and WDD/Paducah, KY.

= Alternative WELY (Y-100)/Fhilly hires
former WHFS/Washington moeming co-host
Gina Crash as co-hosl/esirogen reservosr los
The Praston & Sleve Morming Strow. Crash re-
places Marilyn Russall, who's now i parl-timer
and spanding more tima with her family.
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Continued from Page 28

Zookeeper during a long stint at WMMR/Philly
in the 1980s.

The Milwaukee Journal-Sentinel’s Tim
Cuprisin reports that Chris Moreau has exited
| the OM slot at Rock WLUM/Milwaukee, as well
as the PD chair at crosstown Smooth Jazz
| sister WJZI.

Stripper Mom Slammed
Following On-Air Debut

Just two days into Christina Silvas’
fledgling radio career, the Sacramento media
buzzards began to circle. ST told you last week
that Silvas had been hired by KDND/Sacra-
mento as an additional component of its
morning show following her daughter’s expul-
sion from a Christian school — a decision the
school's directors made when they learned of
Mommy’s profession. The Sacramento Bee
published a piece that featured an unnamed
source from a rival station teliing Silvas, “Don't
quit your night job!” KDND PD Steve Weed told
the Bee, in Silvas’ defense, “You can’t imagine
how bad | sounded after just two days on the
air.” Silvas’ publicity-packed hire didn't sit too
well with Capitol Public Radio parttimer Elena
Corral, who told the Bee that she applied for
the sidekick gig that eventually went to Silvas.
“I was told | didn’t have enough radio experi-
| ence,” Corral complained. “But that no-radio-

experience, I'm-struggling, it's-the-only-job-I-
| can-get, single-mother stripper got the job
without applying.” To which Weed replied,
“Experience and personality are just some of
the many factors that are considered in a hiring
decision. It's not our policy to discuss why one
| person may have been chosen over another.”
Meanwhile, it seems Silvas’ KDND salary may
not be enough to take care of her daughter’s
tuition for 2002-03: She's posed nude for
Playboy.com, which has put together a pack-
age called “Stripped of Her Faith.”

KUCD (Star 101.9)/Honolulu Promotions
Director/morning stuntboy Fernando “The
Love Machine” Pacheco is leaving the station
to become a rock start Pacheco and his ska
punk band, Go Jimmy Go, are hitting the road
and joining the Warped Tour. “We love to lose
people that way,” Star PD Jamie Hyatt tells ST.
“We just hope that Fernando will remember us
— and not stiff us when we ask him to play a
free station show!” Christine Yasuma, Promo-
tions Asst. at AC sister KSSK-AM & FM, adds
Promotions Director stripes at Star.

WNNK (Wink 104)/Harrisburg is losing
another veteran. On June 21 morning co-host
Tim Burns will air his farewell as he retires

| from the biz. Burns joined Wink 104 in January
| 1985. Sue Campbell will continue in her role
as co-host as Denny Logan replaces Burns.

A tribute website to the former WKNR
(Keener 13)/Detroit, which rocked the Motor
City from 1963-72, is now available to 'Net
browsers. The site, wiw.keener13. com,
features vintage airchecks, playlists and other
geek-friendly slabs of Keener lore. It's being

' maintained by former Clear Channel/Detroit VP
| Steve Schram’and industry vet Scott Wester-
| man.

’ Finally, our thoughts and prayers go out to
Christian radio vet Kip Johns, formerly of
KCMS (Spirit 105.3)/Seattle, who suffered the
loss of his wife and two of his three children on
June 1. Johns and family were en route from
his parents’ home in Idaho to his new job at the
K-Love Radio Network in Sacramento when
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» Kevin Malone made Region-
al Director for Cumulus.

* Clear Channel/Tampa ups
Brad Hardin to Director/FM
Programming.

* Kashon Powell promoted to
PD of KBXX/Houston.

Kashon Powell v

* Giant/Nashville names Doug Johnson Pres-
ident and John Burns Exec. VP.

* Tom Evered elevated to VP/GM of Blue Note
Records.

*Jim Meltzer moves to WTAM & WLTF/Cleve-
land as VP/GM.

* Dennis Frawley upped to GM of KEGL/Dal-
las.

* Brian Burns becomes Director/Programming
Operations for SFX Broadcasting/Raleigh.

4

» Greg Batusic promoted to President of the
Westwood One Network Radio Division.

* Rick Jackson Whitt appointed VP/GM of
WBT-AM & FM/Charlotte.

« Bill Bungeroth picked as GM of WPNT/Chi-
cago.

*John McCrae accepts the PD chair at KSD/

St. Louis.
E 7 .s . \
e e

* Bruce Hinton elevated to Exec. ’: i
VP/GM of MCA/Nashville. =]y
¢ Jay Phillips picked as OM of faps

KXXY-AM & FM/Oklahoma Clty =
"N

Bruce Hinton

+ Bob Biernacki promoted to VP/

GM of WOR/New York.

$Zemira Jones recruited as GM of WLYT/
Cleveland.

= Clayt Kaufman upped to WCCO/Minneapo-
lis Station Manager.

«Jack Swanson boosted to Director/Program-
ming Operations of KGO-AM & FM/San Fran-
cisco.

* Howie Castle set as PD of WDVE/Pittsburgh.

N4

* Charlie Kendall appointed PD
of KWST/Los Angeles.

* Ritch Bloom named East
Coast Promotion Coordinator for
Lifesong Records.

* Tim Kelly joins WRKO/Boston

“ for afternoons.
another driver apparently fell asleep at the
wheel and hit Johns’ minivan head-on, killing his
wife, Suzanne, 7-year-old son, Ty, and 20-
month-old daughter, Ashley. Johns and 13-year-
old son Mike remain hospitalized in stable
condition. Washington state troopers say one
occupant of the other car fled and could face
vehicular homicide charges.

Ritch Bloom

A

If you have Street Talk, call the R&R News [tesk at 310-
788-1699, or e-mail streettalk @ radioandrecords.com
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"precious illusions”

the follow up to the top 5 hit "hands clean"
from the platinum cd under rug swept

One of the Most Added at CHR/Pop!
#1 Most Added @ Hot AC/Modern AC 2 weeks in a row!

KIIS WXKS WSTR WKCI WPLJ 1

KSTE WBMX KPLZ KRSK WTIC o .
KEZR WZYP WRHT KSXY WABB New Rotation
WXYK WFLY WCIL WZEE WIOG
WERZ WBFA KKPN WVSR WAEZ
WZKL WINK KURB KBBY KCDA
...many more
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i Media Spending Snapshet |

A Gatch-22 For Online Services

] Consumers balk at paying more for online services

recent report by the Internet and new-technology research firm Jupiter Media Metrix that
reveals that over two-thirds of U.S. consumers don’t want to pay for any services on the

subscription offerings.

What’s especially troubling is that
instant messaging and file-sharing
capabilities — among the most pop-
ular on the web — were singled out
in the study as services for which con-
sumers don’t want to shell out their
hard-earned dollars. The new study,
“Paid Consumer Services: Assessing
Market Opportunities,” indicates that
consumer resistance to paying tor ad-
ditional online services (69%) is
about on par with their unwillingness
to pay for additional content (63%).
It also notes that “there were no no-
table attitude variations by gender,
age, income or online tenure.”

The findings don’t bode well for
the record industry, which has invest-
ed millions in its online music sub-
scription services. Even AOL Time
Wamer CEO Richard Parsons admit-

ted in an early May story in the Wall
Street Journal that the online- music
service with which his company is
partnered, MusicNet, needs to be sig-
nificantly revamped.

The Chinese Menu Approach

That said, there already exist scores
of different studies that indicate vary-
ing degrees of demand for paid-for
online-music services. Indeed, Jupiter
has been among the most bullish of
companies when it comes to predict-
ing a robust future for music-sub-
scription services — but only once all
the kinks are ironed out. As it stands
now, however, none of the current of-
ferings come close to being the cure-
all for the music business.

As Jupiter Research VP/Sr. Analyst
David Card noted in his company’s

web shows just how difficult it’s going to be for record companies to peddle their music-

report, “Jupiter’s latest research indi-
cates that there is no obvious killer-
app online service that consumers
would pay for. Companies should
bundle online services and price them
at less than $30 dollars per year.
When transitioning from free to fee,
service aggregators must solicit ear-
ly consumer feedback and promote
packages aggressively with e-mail.”

The record industry may gasp at
the low price point, but it’s an indi-
cation of just how difficult it is going
to be to convince consumers to pay
more for at-home entertainment.

To get a handle on just how expen-
sive home entertainment and communi-
cations has become over the past decade,
I collected and analyzed data from vari-
ous research companies and industry
trade groups. Here’s what [ found:

($% per household per month)

1992 2001

Reg. Phone 60 80

Cellular 4 46

Cable 16 34

Home Video 11 20

Books 11 14

Music 8 1 \

Internet 1 10

Newspapers 8 9

Magazines 7 8

Movies 4 7

Video Games 2 5 I
TOTAL 132 244 l

According to my calculations, the
average U.S. household has seen its
monthly entertainment and communi-
cations bill jump 88% from 1992-
2001, with average increases of 7%
annually. In comparison, average
monthly personal income, according
to the U S. Bureau of Economic Anal-
ysis, climbed 55% yearly during the
same period, an average rise of 5%.

The average household last year
forked over $244 per month (vs.
$130 in 1992) for telephone and ca-
ble or satellite TV service, home vid-
€0, computer games, newspaper and
magazine subscriptions, Internet ser-
vice, trips to the movie theater,
books and, ves, recorded music. And
that’s on the conservative side, be-
cause it includes nonsubscribers to
various media and communications

services, including some of the fast-
est-growing, such as video games,
Internet access and subscriber fees
for personal digital assistant hookups
to the web.

Jupiter believes that the best way
for any paid-content service to thrive
is by being bundled with other servic-
es, a move that “could prove more at-
tractive than separate offerings. But,
to date, no portal or ISP has experi-
mented with a Chinese menu ap-
proach.”

The report adds, “There doesn’t
seem to be much price elasticity.
Companies should be more attentive
to sticker shock, as best-practice
analysis suggests that $1 a month to
$10 a month appears to be the pre-
ferred range, with a sweet spot at
$30 a year or less.”

How America Spends Its Media & Communications Dollars

(in millions)
Music Cabte/Sat. TV Movies Home Video Video Games  Internet Service Newspapers Magazines Boaks Regular Phone  Cellular Phone

Year Total Total Total Total Total Total Total Total Total Total Total
1992 9,024 18,356 4,871 12,898 n/a 702 9,543 8,064 13,014 69,216 4,1C3 ;
1993 10,047 20,985 5,154 13,967 n/a 858 9,566 8,346 13,861 71,500 5,338 |
1994 12,068 21,361 5,396 15,013 n/a 1,034 9,820 8,584 14,923 75,723 7,374
1995 12,320 24,296 5,494 15,529 3,200 1,833 10,107 8,684 15,367 78,035 10,180
1996 12,534 27,252 5,912 16,863 3,700 2,888 10,364 9,165 15,851 82,990 14,089
1997 12,237 30,344 6,366 16,970 4,400 4,600 10,466 9,334 15,930 87,678 17,0€3
1998 13,724 33,169 6,949 18,508 5,500 6,149 10,678 9,923 16,827 91,210 23,470
1999 14,585 36,427 7,448 19,316 6,100 9,396 10,863 9,936 18,091 94,738 34,272
2000 14,323 39,640 7,660 22,453 6,000 11,613 10,962 9,974 17,808 98,528 47.8€3
2001 13,740 42,925 8,410 24,906 6,350 13,200 11,250 10,164 18,153 101,976 58,609

% Increase 52% 134% 73% 93% 98% 1,780% 18% 26% 39% 47% 1,328%

Avg. Annual Increase 5% 10% 6% 8% 12% 39% 2% 3% 4% 4% 34%

(in dohars)
Music Cable/Sat. TV Movies Home Video Video Games  Internet Service Newspapers Mapazines Books Regular Phone  Cellular Phone

Year Total Total Total Total Total Total Total Total Total Total Totel
1992 8 16 4 1 n/a 1 8 4 1 60 4
1993 9 18 4 12 n/a 1 8 i 12 62 5
1994 10 18 5 13 n/a 1 8 7 13 65 6
1995 10 20 5 13 3 2 9 7 13 66 g9
1996 10 23 5 14 3 2 9 8 13 69 12
1997 10 25 5 14 4 4 9 8 13 72 14
1998 1 27 6 15 4 5 9 8 14 74 19
1999 12 29 6 5, 5 8 9 8 15 76 27
2000 1 34 7 20 5 10 9 8 14 78 38
2001 11 34 7 20 5 10 9 8 14 80 46

% tncrease 38% 112% 56% 75% 86% 1,601% 7% 14% 26% 33% 1,192%

Avg. Annual Increase 4% 9% 5% 6% 1% 37% 1% 1% 3% 3% 33%
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Hl ?‘S Top__50 Albums

s = o= e s T K T
THE INDUS TR Y’S NO. 1 RETAIL CHAR T June 7 2002
W Tw ARTIST ALBUM LABEL POWERINDEX CHANGE
1 1 EMINEM Eminem Show Shady/Aftermath/interscope 1,394,530 +348
2 2 P.DIDDY We Invented The Remix Bad Boy/Arista 104,549 -19%
5 3 ASHANTI Ashanti Murder inc./Def Jam/IDJMG 84,539 +6%
3 4 MARC ANTHONY Mended Columbia 71,172 -38%
6 5 CELINE DION A New Day Has Come Epic 68,432 =12%
7 6 SHERYL CROW C’'mon, C'mon A&M/Interscope 68,181 -8%
10 7 KENNY CHESNEY No.Shoes, No Shirt, No Problem BNA 64,169 8%
8 8 VARIOUS Now Vol.9 urv 63,111 -13%
14 ] SOUNDTRACK Spider-Man Roadrunner/Columbia/IDJMG 60,825 -3%
4 10 CAM'RON Come Home With Me Roc-A-Fella/IDJMG 60,809 -38%
13 1 BIG TYMERS Hood Rich Cash Money/Universal 58,689 7%
12 12 MusIa Juslisen Def Soul/IDIMG 53,761 21%
17 13 SHAKIRA Laundry Service Epic 51,767 +5%
9 14 MOBY 18 V2 49,596 -31%
15 15 VARIOUS Off The Hook Columbia 49,278 -19%
18 16 PINK M!Ssundaztood Arista 48,719 +1%
19 17 JOSH GROBAN Josh Groban 143/Reprise 47,482 +3%
24 18 NORAH JONES Come Away With Me Biue Note 46,690 +13%
2 19 SOUNDTRACK 0 Brother, Where Art Thou? Lost Highway/IDJMG 44,396 1%
27 20 JOHN MAYER Room For Squares Aware/Columbia 43,417 +9%
20 2t ALAN JACKSON Drive Arista 39,986 *13%
6 22 WEEZER Maladroit Geffen/Interscope 39,753 -31%
26 23 VANESSA CARLTON Be Not Nobody A&M/interscope 38,794 -4%
21 24 LAURYN HILL MTV Unplugged No. 2.0 Columbia 38,698 -16%
11 25 BOX CAR RACER Box Car Racer MCA 34,412 -50%
33 26 PUDDLE OF MUDD Come Clean Flawless/Geffen/Interscope 33,577 -5%
32 27 NO DOUBT Rock Steady Interscope 33,432 7%
30 28 LUDACRIS Word Of Mouf Def Jam South/IDJIMG 32,107 -13%
34 29 LINKIN PARK Hybrid Theory Warner Bros. 31,900 -9%
38 30 NICKELBACK Silver Side Up Roadrunner/lIDIMG 31,627 -4%
40 3t BRANDY Fult Moon Atlantic 31,469 +3%
42 32 JIMMY EAT WORLD Jimmy Eat World DreamWorks 30,449 +9%
35 33 JENNIFER LOPEZ J To Tha L-0!:The Remixes Epic 29,276 -12%
36 34 MICHELLE BRANCH Spirit Room Maverick/WB 28,353 -15%
41 35 ENRIQUE IGLESIAS Escape Interscope 271832 -6%
25 36 RUSH Vapor Trails Anthem/Atiantic 27,533 -33%
28 37 BARRY MANILOW Ultimate Maffilbw Arista 27,374 -38%
— 38 SOUNDTRACK Spirit:Stallion Of The Cimarro Interscope 26,611 Ze
SIRRTI39 SOUNDTRACK Star Wars Episode li:Attack... Sony Classical/Cojumbia 26,524 -27%
39 40 SYSTEM OF A DOWN Toxicity American/Columbia 26,495 17%
45 41 MARY J. BLIGE No More Drama MCA 26,273 +5%
28 42 NAPPY ROOTS Watermelon, Chicken & Gritz Atlantic 25,246 -34%
— 43 TWEET Southern Hummingbird Gold Mind/Elektra/FEG 24135 =
— 44 ALICIA KEYS Songs In A Minor J 24,060 —
48 45 USHER 8701 Arista 23,491 2%
— 46 CREED Weathered Wind-up 23,272 =
44 47 BZK B2K Epic 23,213 -9%
43 48 JACK JOHNSON Brushfire Fairytales Enjoy/Universal 22,834 -1%
47 49 JARULE Pain is Love Murder Inc./Def Jam/IDIMG 22,522 -8%
46 50 P.0.D. Satellite Atlantic 21,230 -13%

© HITS Magazine Inc.

o ALBUMS
Eminem Shows The Way

It was the worst week for bootleggers since
Prohibition ended. More pirates walked the
plank than in Perer
Pan.

Despite all the
prerelease hassles,
Eminem did more
than Show up for his
first full week on re-
tail shelves. The Af-
termath/Interscope
rap superstar avoided
having his brand-new
release get caught in

Eminem

the *Net, with second-week sales of 1.4 mil-
lion and a chart victory of Laker-like propor-
tions over his closest competitor, P. Diddy
(Bad Boy/Arista).

For those of you counting, that gives Mar-
shall plenty of reason to be mellow. In fact,
he’s made in the Shady, with a combined 1.7
million for The Eminem Show’s first 10 days
on the streets — comparing tavorably to the
1.8 million in debut-week sales The Marshall
Mathers LP, his previous album, did upon its
release in May 2000.

From a radio standpoint, the “Without
Me” single is a bona fide multiformat smash,
racking up spins more quickly and in greater
numbers than any of Em’s previous radio
tracks.

The increased traffic in the rccord stores
brought in the all-important adult demograph-
ic along with the kids. A&M/Interscope art-

ist Sheryl Crow
continues steady at
No. 6, thanks in
large part to a well-
publicized perfor-
mance at the ground
zero memorial in
New York last week-
end, along with that
ubiquitous Ameri-
can Express com-
mercial featuring
her hit single “Soak Up the Sun.”

Rounding out the top five are Murder Inc./
IDJMG’s Ashanti (No. 3), Columbia/CRG’s
Marc Anthony (No. 4) and Epic’s Celine
Dion (No. 6).

Meanwhile, still climbing the upscale-mar-
ket ladder are the season’s prom king and
queen: Blue Note’s Norah Jones, who jumps

Norah Jones

24-18 on sales
of 46,700, rep-
resenting her
biggest sales
week yet, and
Aware/Co-
lumbia/CRG’s
John Mayer
(27-20), wh):)se Jimmy Eat Werld

“No Such Thing” single is closing qJickly at
Top 40. Jones and Mayer ignited via touring
and word of mouth long before radio came to
the party.

Also gaining momentum are DreamWorks’
Jimmy Eat World, whose growing sales are
the result of an escalating radio story.

Next week look for Torally Hits 2002 and
new releases from Lil’ Romeo, DJ Quik,
Donell Jones and newcomers Avril Lavigne
and Dirty Vegas.
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All-Star E-Mail

So the Stanley Cup finals are set. the World Cup is in play, and
basketball fans will watch the L.A. Lakers battle the New Jersey
Nets for the NBA title. For programmers and label execs, R&R’s
new Going For Adds interactive e-mail is a slam-dunk. Each
week. the GFA e-mail gives a format-by-format rundown on
which all-stars and rookie talent
are irnpacting in your arena.
Here are a few highlights 1o
look and listen for during the
week of June 10.

After being sidelined for a
few years while focusing on
family issues, pop superstar and
Canadian songbird Celine
Dion is back in the game. TV
specials and massive press wel-
comed the singer back into the
spotlight. and she continues to
shine with her latest from A New Day Has Come, “I'm Alive.”
which officially goes for adds a1 Pop and Hot AC. She will also
appear at KIIS/Los Angeles’ massive Wango Tango concert on
June 15, the same weekend as R&R's illustrious convention.

Also appearing at Wango Tango is Latin superstar Marc An-
thony, who impacts AC with his latest. “I've Got You.” This is
the first single from his second English album, Mended. And, like
Celine, Anthony will aiso star in his own TV special, which will
air this July on CBS.

What a season Pink has been having! “Get This Party Start-
ed” kicked things into high gear for the colorful singer, and “Don’t
Let Me Get Me” continued her
hot streak. Now, get ready for
another dose of Pink as her
third single from Missundaz-
tood, “Like a Pill.” officially
impacts Pop. With such a string
of hits. it's no wonder you can
see her on MTV and magazine
covers and in Bally’s Fitness
ads everywhere.

Speaking of fitness, Urban
Pink and Urban AC better get ready
to sweat with the retum of Keith
Sweat. “What Is It is classic Keith and the first single from his
upcoming eighth album. Also at Urban. keep your eyes on Rapha-
el Saxzdiq’s “Faithful.” With a resume that inctudes Tony! Toni!
Tone! and Lucy Pearl. Saadiq certainly has the talent to shine at
the format.

At Country. Garth Brooks goes for adds on “Thicker Than
Blood.” the third single from the triple-Platinum Scarecrow. Tatk
about a no-brainer — Garth is
country. And don’t forget about
the nultitalented Dwight
Yoakam. Anybody who's seen
Panic Room witnessed Yoakam |2
portraying an ugly thug named &
Raoul. Now he’s “Sitting Pret-
ty™ with his latest number.

Alternative has seen the |
‘breakout success of under-
ground acts like The White ©
Stripes and The Hives. Could
Thursday be next? After mak-
ing an impression in the hardcore underground with the Victory-
releaszd album Full Collapse. the group are now ready to take
things to the next level. “Cross Out the Eyes” is creating a buzz
over at M2. Keep your eyes. and ears, open for this new act.

Also impacting Alternative are Reel Big Fish, who made a
splash a few years back with infectious ska-pop like “Sell Out.”
Well, ‘hese fishes are ready to swim back into the mainstream with
“Wherc Have You Been?” which recently propelled them to the
top of the Alternative Specialty chart. Naturally, with so many fish

Marc Anthony

Thursday

'Going Fo dds

i

0000000000000 000000

Week 0f 6-10-02

CHR/POP

CELINE DION I'm Alive (Epic)
DIANA KING Summer Breezin’ (Maverick/WB)
PINK Just Like A Pill (Arista)

CHR/RHYTHMIC

DIANA KING Summer Breezin' (Maverick/\VB)
HER SANITY {/LOX Xclusive (Motown)

IRV GOTTI PRESENTS Down 4 U

(Murder Inc./Def Jam/IDJMG)

YASMEEN Blue Jeans (MCA)

URBAN

IRV GOTTI PRESENTS Down 4 U

(Murder Inc./Def Jam/IDJMG)

P.DIDDY f/GINUWINE | Need A Girl Pt. Il
(Bad Boy/Arista)

RAPHAEL SAADIQ Faithful (Pookie/Universal)
THA’ RAYNE Rock Wit Me (Arista)

YASMEEN Blue Jeans (MCA)

URBAN AC

STREETWISE f/KIM WATERS Rock The Boat
(Shanachie)

COUNTRY

OWIGHT YOAKAM Sitting Pretty (Warner Bros.)
GARTH BROOKS Thicker Than Blood (Capitol)
JAMES 0TT0 The Ball (Mercury)

MONTGOMERY GENTRY My Town (Columbia)
NOTHIN’ FANCY Once Upon A Road (Pinecastle)

AC

MARC ANTHONY I've Got You (Columbia)

HOT AC

BONNIE RAITT | Can'’t Help You Now (Capitol)
CELINE DION I'm Alive (Epic)
STRETCH PRINCESS Freakshow (Wind-up)

SMOOTH JAZZ

CHUCK LOEB Sarao (Shanachie)
OTTMAR LIEBERT In The Arms Of Love (Higher
Octave)

ROCK

BAGMEN What It's All About (Thirtieth Century)
HIVES Hate To Say | Told You So

(Burning Heart/Epitaph/Sire/Reprise)

MAD AT GRAVITY Walk Away (ARTISTdirect)
RUSH Secret Touch (Anthem/Atlantic)
SINCH Something More (Roadrunner/IDJMG)

ACTIVE ROCK

BAGMEN What It's All About (Thirtieth Century)
HIVES Hate To Say | Told You So

(Burning Heart/Epitaph/Sire/Reprise)

MAD AT GRAVITY Walk Away (ARTISTdirect)
RUSH Secret Touch (Anthem/Atlantic)
SINCH Something More (Roadrunner/IDJMG)

ALTERNATIVE

REEL BIG FISH Where Have You Been?
(Mojo/Jive)

SINCH Something More (Roadrunner/IDJMG)
THURSOAY Cross Out The Eyes (MCA)

TRIPLE A

ABRA MOORE First Date (J)

ED HARCOURT Apple Of My Eye (Capitol)
EELS Fresh Feeling (DreamWorks)
GARRISON STARR 5 Minutes

(Back Porch/Virgin)

HOWIE DAY Ghost (Epic)

JERRY JOSEPH & THE JACKMORONS The
Kind Of Place (Terminus)

i,

in the sea. it’s impossible to list every add in this column. For a
comp ete rundown of all the action, check your inbox for R&R’s
Going. For Adds e-mail.

R&R's Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds
is e-mailed each week to participating radio and record executives. For more info, contact Greg Maffei at

gmaffei@radioandrecords.com.

— Frank Correia
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the follow up to her #1 hit

“don't let me get me”
Early Airplay at:

Z100/New York KIIS/Los Angeles
WXKS/Boston WNOU/Indianapolis
KRQQ/Tucson Y100/Miami
WPRO/Providence WXXL/Orlando
WKFS/Cincinnati  WDRQ/Detroit
and MORE'

Closmg Out - 6/11

m “A” Rotation

Headlining Tour now!

from her double platinum plus album missundaztood

e e e P TR MRS e Opening for Lenny Kravitz all Summer!
pinkspage.com arista.com ‘ : .
ARISTA. - -- A Album 3x Platinum (Still ranked Top 20)

Covers of YM, Teen People, and Spin

VWA aericanracionictorn com
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TONY NOVIA

Nite’s Light Shines Bright

1 WFBC PD stays the course in Greenville, SC

ne thing that amazes me every time I speak to Nikki Nite is that she is still in Greenville,
SC — not that there’s anything wrong with that, as Jerry Seinfeld would say. Nite is PD for

CHR/Pop WFBC and ’80s simulcast WOLI & WOLT, and her reasons for staying in the

market are noble: She is a consistent winner in a very competitive market, and she wants to grow
with her parent company, Entercom.

A few minutes
into a conversation
with Nite, you be-
gin to realize how
sharp, smart, con-
fident and, at the
same titne, humble
she is. Nite and the
staff at WFBC
deal with a South-
ern market in 2
which Country
and Urpan are extremely strong, and
they have also successfully weathered
the sign-on of a new CHR/Rhythmic
station — Cox's crosstown WHZT —
whose PD, Fisher, made his mark this
year by vaulting his station 1.3-6.4.
{You can read CHR/Rhythmic Editor
Dontay Thompson’s interview with
Fisher on Page 44.)

When you speak with and inter-
view as many people as | have dur-
ing my eight-year tenure at R&R,
vou can almost instantly identify the
programnmers who have been proper-
Iy trained and mentored. Nite falls
mto that category.

Nite fell in love with radio early on
and — much to her parents’ chagrin
— decided to attend broadcasting
school. She then worked her way up
through the programming ranks, pay-
ing dues at such stations as WYKS/
Gainesville, FL; WVNA/Florence,
AL; WZYP/Huntsville, AL: and
WWXM/Myrtle Beach, SC. In Au-
gust shz will have been at WFBC for
four years.

Nikki Nite

R&R: Greenville. SC is market
No. 6('. The population is almost
300.009. The Afi-ican-American pop-
wlation is 1726 of that, und country
music 1s huge. How do you pick pop
music jor your market?

NN: We’re a mainstream CHR sta-
tion that targets women 18-34, so ev-
erything goes through that filter. You
have to know what your target audi-
ence considers to be hit music and
then give it to them. Because it is the
South, rock music does really well.
There’s a coalition of rhythmic mu-
sic that does well, too, because the
South has a history of having that
kind of sound. When you’re in a mar-
ket for an extended period of time,
you learn that market, and it becomes
easier to make decisions about what’s
going to work and what’s not.

R&R: A4s a Pop station, do you
have to be especially careful with
rhythmic music?

NN: We're careful in the sense that
we only want to play what’s main-
stream. There’s a group of rhythmic
artists out there who have broken the
mainstream, and my job at a CHR
station isn’t to make the hits, but to
give people the hits. Once someone
like Ja Rule or Nelly becomes main-
stream, | have no qualms about play-
ing that artist at [0am. Ifit researches
across demographics and my audi-
ence has told me that they want to
hear it all day, we play it. We are
more careful about stepping out on
music that’s not really mainstream.

R&R: Across the street. CHR/
Rhythmic WHZT has moved from u 1.3
12+ in the winter 2001 Arbitron to a
6.4 in the winter 2002 Arbitron. That s
compared to your 6.1. Has WHZT
made you a better radio station?

NN: Any time you get competition,
it makes you more focused and makes
your radio station better. There is less
room for error. Our jocks are tighter,
and our promotions and music are
more focused. New competition
makes you look at your product in a

P e S e e i L

“Good program directors constantly try to improve
their weaknesses, and they should do that whether
they have a direct competitor or not.”

T P g i g R s S T

new light and say, “Hey, where are my
weaknesses?”” Good program directors
constantly try to improve their weak-
nesses, and they should do that wheth-
er they have a direct competitor or not.

From a sales standpoint, WHZT
hasn’t really affected us. The audi-
ence they go after is a little bit differ-
ent from the audience that we target.
In the market ratings there seems to
be room for both stations, because,
while "HZT had a good book, 'FBC
also posted ratings increases and
ranked No. | among persons 18-34
and persons 18-24.

R&R: While under attack from u
new Rhythmic competitor, you
stayed the Pop course. and it paid
off. Where did you learn this pro-

B=93.7.

gramming discipline, which many
PDs don't have?

NN: We really have stayed the
course. It wasn’t difficult to do, be-
cause I've been trained that way
since the beginning. 1’ve been fortu-
nate to have had some really good
mentors during my career. Listeners
expect consistency from your prod-
uct. Until they indicate that what
they’ve always expected isn’t what
they want anymore, you really
shouldn’t change it.

We’ve always been a mainstream
CHR and have always played rhyth-
mic, rap, pop and rock music. We’ve
been focused on playing the hits in
each one of those genres of music be-
cause that’s what our listeners expect.

We don'’t step out on a limb and
play a lot of stuff that's real edgy rock
or extremely hip-hop-oriented be-
cause we have specialists in town
who do that. WTPT does that on the
rock end, and WHZT does that on the
hip-hop end. When those records be-
come the mainstream, we play them.
It seems to have worked for us all
along, so we continue to do that.

R&R: In addition to WFBC, you

June 7, 2002 R&R © 37

The star of the FOX-TV show Dark Angel, Jessica Alba, hit Los Angeles
morning drive on KIIS to promote the Dark Angel original soundtrack
on Artemis Records. Joining Alba were co-star Valarie Rae Miller and
old-school rapper MC Lyte, who is featured on the soundtrack. Seen
here are (l-r) Artemis’ Anita Dominguez, KIIS's Ellen K, Miller, Alba
and MC Lyte.

program the WOLI & WOLT '80s si-
mulcast. What are your thoughts on
the '80s format?

NN: Music from the "80s appeals
to a very narrow demographic. Some
music transcends time, and there’s a
lot of music that doesn’t. There were
a lot of one-hit wonders during the
*80s. Because of that, there is a nov-
elty aspect to the format, but | believe
there are ways to grow it into broad-
er demos.

[ don’t think "80s, in its purest form,
was meant to be long-term. But | think
the people who learn how to grow the
format into something beyond just
*80s and maintain the core 25-34 au-
dience they’ve gained will be able to
survive with it.

R&R: With the core of WOLI &
WOLT being 25-34, doesn t that also
touch the core of what you are pro-
gramming on WFBC?

NN: It’s a very delicate balancing
act. We do share some of the "FBC
audience with the '80s station, but
they really are two completely differ-
ent products. As a PD with more than
one radio station, you have to do
what’s right for each station and let
the numbers fall where they may.

R&R: Do you voicetrack any day-
parts?

NN: Not on WFBC. On the "80s
simulcast we do. [ believe personali-
ties are very important. That’s what
gives a face to your station. If your
talent is really communicating one-
on-one with your target audience, it
makes the difference. You can’t beat
the feel of a live show. It’s all part of
what’s between the songs.

R&R: As a woman 18-34, you ure
the demo. Does that give you an ud-
vantage?

NN: ] think so. | obviously hang
around a lot of women 18-34, and |
live the lifestyle.

R&R: What type of promotions on
'FBC move the needle?

NN: Cash always moves the nee-
dle. 1 also believe in contests that lis-
teners can play along with. There’s a
huge percentage of your audience
that won’t ever play a contest, so
you’ve got to make it entertaining for
everyone. One ofthe best promotions
we’ve ever done was the Power B
Lottery. That was a great, fun cash
giveaway that was simple. It was top-
ical and in the headlines in the paper
every single day, so it made a lot of
noise.

R&R: Are you using database
marketing?

NN: We use our e-mail database
quite a bit. It’s the wave of the future.
We send messages as needed. We
don’t want to bombard our listeners
with a bunch of junk mail.

R&R: / know you hold your staff
in high esteem.

NN: Program directors get the op-
portunity to talk about their stations
in interviews like this, but sometimes
our staffs don’t get the credit they de-
serve. As the PD, [ may be leading
the staff, but we are a team. They
make the station successful. You
can’t succeed on your own. So |
would like to give a shout-out to my
staff. Holla!

R&R: What 5 next for you?

NN: [ want to grow with Enter-
com. This is a great company. It
sounds totally kiss-ass, but | really
mean it.

You can reach Nikki Nite at nnite@
entercom.com.

T

“Listeners expect consistency from your
product. Until they indicate that what they've
always expected isn't what they want anymore,
you really shouldn’t change it.”
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Callout Amerlca®

EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES June 7, 2002
CaLLout Americae song selection is based on the top 25 titles from the R&R CHR/Pop chart for the airplay week of May 13-19.

&5
) ) C HR/P oP H CaLrour AmerICA
HEp = Hit Potential @ TOTAL AVERAGE FRRF N DEVOGRAPHICS REGIONS Hot S
FAVOFABILITY ESTIMATE (1-5) F L WOMEN WOMEN WOMEN MID- Q . cores
ARTIST TITLE LABEL(S} ™ W 3w 4w §  F 1217 1824 2534 | EAST SOUTH WEST WEST B AN oNEACINORE
LINKIN PARK In The End (Warner Bros.) 382 3.70 3.84 385 784 2621393 379 371 {38 387 370 3.88 here’s a tie atop Callout Ameri-

VANESSA CARLTON A Thousand Miles (A&M/nterscope) 382 3.80 3.79 375 721 20.0 392 3.87 3.63 |3.74 3.84 3.74 3.96 mn,scffﬂlfm":::ﬁdam;asﬁealﬁmj

AALIYAH M 77 13 ; ] 3 1. ) ' 1 1 3. ; ; terscope) ties Linkin Park’s “In the
H@ AALIYAH More Than A Woman (BlackGround) 3.77 357 3.69 3.61 483 11.8)3.92 3.64 3.60 |[3.80 3.89 3.711 3.68 End” (Wamer Bros.) for No. I. Both
NELLY Hot In Herre (Fo’ Reel/Universal) 3.76 372 358 — 599 13.7[4.03 3.54 3.47 (362 3.83 3.80 3.79 | songs post a 3.82 total favorability
score. In addition, their demo scores
FAT JOE F/ASHANTI What's Luv? (Terror Squad/Atlantic) 3.75 366 365 3.60 728 221416 3.51 3.44 |386 376 3.66 3.71 nearly mirror one another, with Linkin
Park ranking sixth with teens, second
MICHELLE BRANCH All You Wanted (Maverick/W¥B) 3.76 3.85 3.78 3.83 71.9 192422 349 340 |349 383 3.73 3.86 18-24 and first 25-34. Meanw hile, Car-
. - : g Iton ranks seventh among 12-17s, first
JIMMY EAT WORLD The Middle (DreamWorks) 3.71 382 367 394 714 197 }401 341 3.64 |3.54 374 3.77 3.76 with women 18-24 and third 25-34.
. ; - Aaliyah’s “More Than a Woman”
PINK Don't Let Me Get Me {Arista) 3.70 352 3.63 3.72 704 19.0{3.96 355 3.49 {3.34 3.94 3.80 3.66 (BlackGround/Virgin) climbs to No.
Hlb NICKELBACK Too Bad (Roadrunner/IDJMG) 3.67 365 369 3.75 58.4 09 [3.92 356 3.48 [349 3.85 375 3.56 | 3 with a 3.77 score. “Woman” ties
Carlton for seventh in teens, ranks
EMINEM Without Me (Shady/Aftermath/interscope) 3.66 362 372 — 64.2 16.8 [ 3.90 3.59 3.28 |3.51 3.36 383 3.93 third anong women 18-24 and pulls
L in a fifth-ranked 3.60 with women 25-
SHAKIRA Underneath Yaour... {Epic) 3.64 362 346 365 736 2241374 358 357 {354 3.80 3.63 356 34.
A . It’s another big week for Nelly's
ASHANTI Foolish (Murder Inc./Def Jam/IDJMG) 360 364 358 358 685 245383 352 3.19 [3.51 3.60 3.70 3.57 “Hot in Herre” (Fo’ Reel/Universal).
JENNIFER LOPEZ F/NAS I'm Gonna Be Alright (Epic) 357 348 — — 478 87 |3.86 357 295 |363 352 353 352 | 1hesongranks fourth overall with a
. : 3.76 and scores in all three demos,
PUDDLE OF MUDD Blurvy (Flawless/Geffen/Interscope) 356 367 3.66 3.83 731 221|366 348 352 (348 375 358 342 | comingin third with teens, 10th with
women 18-24 and 11th among wom-
ENRIQUE IGLESIAS Escape (Interscope) 355 348 3.28 3.35 603 183|367 3.58 3.29 {362 348 372 336 en 25-34.
Jimmy Eat World rank seventh
CALLING Wherever You Will Go (RCA) 354 361 355 360 813 243|357 342 3.63 |3.42 357 355 3.61 this week with “The Middle™ (Dream-
: : s | Works). The band ranks fourth with
DEFAULT Wasting My Time (TVT) 353 354 360 359 707 204 [365 345 349 {333 375 345 356 | \cencanda solid second among wom-
) . ) A en 25-34. This multiformat hit has
N SYNC Girlfriend (Jive) 351 346 3.29 338 678 274362 349 335359 343 3.69 3.38 now gone top 10 at CHR/Pop, Alter-
CRAIG DAVIO Walking Away (Wildstar/Atlantic) 349 — — — 411 99 359 3.41 3.40 (348 3.47 362 3.33 | native, Hot ACand Triple A.
Nickelback come in ninth this
JENNIFER LOPEZ Ain't It Funny (Epic) 348 341 341 355 73.3 269 (354 3.44 3.42 |334 3.66 355 3.29 | week with “Too Bad” (Roadrunner/
= IDJMG). The track ranks seventh
USHER U Don't Have To Call (LaFace/Arista) 348 339 341 349 582 22.4(372 340 3.1 [3.44 338 352 962 | with teensand eighth with women 18-
| 24,
B2K Uh Huh (Epic) 3.47 345 344 350 582 17.8)3.81 343 266 [3.53 345 354 3.35 Eminem scores a top 10 finish for

“Without Me” (Shady/A ftermath/In-

P. BIDOY... | Need A Git}-(Bad Boy/Arista) 345 341 358 358 599 2161389 338 2.7 |3.37 343 344 3.57 ferscope). It takes the No, 10 reuk
NO DOUBT Hella Good (interscope) 338 324 3.49 346 675 20.0 337 3.29 3.49 {326 3.2 3.43 3.54 with teens and an impressive fourth-
g place finish among women 18-24.

GOO GOO DOLLS Here Is Gone (Warner Bros.) 336 341 341 345 654 18.8 341 354 313 |3.21 338 324 3.61 Other key demo scores: Jennifer
Lopez ranks seventh 18-24 with “I’'m
OIRTY VEGAS Days Go By (Capitol) 318 — — — 659 185|3.09 3.17 3.32 {3.08 3.11 3.19 3.36 Gonna Be Alright” (Epic), while No
P : : i Doubt are eighth among women 25-

KYLIE MINOGUE Can't Get You... (Capitol) 305 310 315 3.28 724 310291 311 319 [3.01 3.09 3.00 3.1 34 with “Hella Good” (Inte=scope).

Total sample size is 400 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1 = dislike very much, 5 = like very much). Total familiarity represents the percentage of
respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs must reach 40% familiarity before they appear in print. Hit Potential (HP)
represents songs that have yet to chart in the top 25 on R&R's CHR/Pop chart. Sample-composition is based on females aged 12-34, who responded favorably to a CHR/Pop musical montage in the following ragions and
markets: EAST: Boston, Nassau-Suffolk, New York, Philadelphia, Fittsburgh, Providence, Washington, DC. SOUTH: Atlanta, Dallas, Houston, Miami, San Antonio, Tampa. MIDWEST: Chicago, Cincinnati, Cleveland, Colum-
bus, Detroit, Kansas City, Milwaukee, Minneapolis, St. Louis. WEST: Denver, Los Angeles, Portland, Sacramento, Salt Lake City, San Diego, San Francisco, Seattle. © 2002, R&R Ine.
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23RS AL Far tha Prwer of Music

If you're a pragrammer, the Radio Advertising Bureau now offers you lhe oﬁ)ortumty to mcreae your knovrledge of the business and your value
to your station. With your Certified Radio Marketing Consultant Progranmw!s Accreditztion (CRMC PA), you'll combine your expertise in
Programmingewith the vital, career-buliding knowledge of Sales.

To get a free Zopy of the CRMC-PA on CD-RDM, watch for it arriving on you- dak saon, call the Radio Advertising Bureau
at 1-800-23233131 or leg on at http://www.rab.com.

Get the credit you deserve. Get certified!
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WK WK ARTST TITE LABELG) 445 sliis mpg(%%%%us it Most Added.
1 1 VANESSA CARLTON A Thousand Miles (A&M/interscape) 8283  -149 924942 16 1300 www.rradds.com
2 2 ASHANTI Foolish (Murder Inc./Def Jam/IDJMG) 7698 -504 857437 12 13010 [—— st
7 @ P.DIDDYF/USHER & LOON | Need A Girl (Part One) (Bad Boy/Arista) 7025 +384 871083 10 12200 | . Gois Ta B (Epi) 35
3 4 FAT JOE F/ASHANTI What's Luv? (Terror Squad/Atiantic) 6983 -192 805704 14 120/0 DJ SAMMY & YANOU Heaven (Robbins) 22
6 6 NO DOUBT Helia Good (/nterscope) 6923 #175 703194 10 1320 KYLIE MINOGUE Love At First Sight (Capitol} 21
4 6  PINK Don’t Let Me Get Me (Arista) 6658  -492 688223 17 13270 | AVRIL LAVIGNE Complicated (Arista) 17
9 @ EMINEM Without Me (Shady/Aftermativinterscope) 6498 4711 757218 5 121R ﬁ&ﬂu“s fﬁi’k‘:'fr',m"(ﬂ ‘;:;"W‘”ks) I
5 8 MICHELLE BRANCH All You Wanted (Maverick/WB) 6455 -356 746237 21 1290 OUR LADY PEACE Somewhere Out There (Columbia) 14
10 0 JIMMY EAT WORLD The Middle (DreamiWorks) 6202 +584 758974 12 13070 ALANIS MORISSETTE Precious... (Maverick/Reprise) 14
11 @  NELLY Hot In Herre (Fo’ Reel/Universal) 5807  +533 655642 7 1233 -| MARID JustAFriend () . 13
8 11 SHAKIRA Undemeath Your Clothes (Fpic) 5624  -800 586243 16 129/ zﬁ}m"/s’&g‘k’w g:&a(g"c"‘(‘n')"(e;ﬂ‘y(gg% - u
13 @  DEFAULT Wasting My Time (TVT) 5074  +180 549994 15 12170
17 @ DIRTY VEGAS Days Go By (Capitol) 5002 4970 555320 7 1304
12 14 PUDDLE OF MUDD Blurry (Flawless/Geffer/Interscope) 4804 -192 521325 20 13070 r U g O r f e
16 @ JENNIFER LOPEZ F/NAS I'm Gonna Be Alright (Epic) 4523 +422 517029 7 12811 usparkleu
14 16 LINKIN PARK In The End (Warner Bros.) 3955 -208 418318 25 110/0
21 D  C.KRDEGER F/J. SCOTT Hero (Roadrunner/Columbia//lDJMG) 3851  +854 410233 4 122/4 Over 450 Pop spins already!
18 18  JENNIFER LOPEZ Ain't It Funny (Epic) 3649 -233 388401 22 12910 Adult Top 40 Monigor: 25"1
19 D CRAIG DAVID Walking Away (Wildstar/Atiantic) 3588  +338 374229 9 12174 Modern Adult Monitor: 26™!
15 20 USHER U Don't Have To Call (LaFace/Arista) 3406 742 352354 11 12000 New at: KTFM & WNKSs!
22 @  AALIYAH More Than A Woman (BlackGround/Virgin) 3398 +528 391013 7 1B w
24 @ SHERYL CRDW Soak Up The Sun (A&M/interscope) 2936 +247 266594 12 112/6 M N AR T e e e
29 @  WILL SMITH Black Suits Comin' (Nod Ya...) (Columbia) 250 +278 264270 4 1113
27 € PAULINARUBIO Don't Say Goodbye (Universal) 2535 4167 301232 8 125 Most Increased
25 25  NICKELBACK Too Bad (Roadrunner/IDJMG) 2518 -62 205783 10 112/0 Plays
33 @ AVRIL LAVIGNE Complicated (Arista) 2399 +739 309212 3 119/17 o
3 @ MARY J. BLIGE Rainy Dayz (MCA) 2238 +389 241384 6 95/7 ) PLAY
RIQUE IGLESIAS Escape (/nferscope) 2119 211 322138 18 1230 | —
28 28 EN DIRTY VEGAS Days Go By (Capitol} +970
26 29  GOO GOO DOLLS Here Is Gone (Warner Bros.) 2095 -484 207804 12 115/0 | ¢ KROEGER F/J. SCOTT Hero (Roadrumne/Columbia/DIMG) +854
32 @ BRANDY Full Moon (Atfantic) 2057 +288 217818 5 92/7 AVRIL LAVIGNE Complicated (Arista) +739
30 31 B2KUh Huh (Epic) 1854 397 194430 12 109/0 | EMINEM Without Me (Shady/Aftermattvinterscope)  +111
: JIMMY EAT WORLD The Middle (DreamWorks) +584
34 @ SOLUNA For {-\II Time (DreamWorks) 1645 +124 124005 8 95/14 NELLY Hot In Herre (Fo’ ReelUniversal) +533
35 @ CALLING Adrienne (RCA) 1620 +135 180637 6 80/4 KELLY DSBOURNE Papa Don't Preach (£pic) +529
37 @ COURSE OF NATURE Caught In The Sun (Lava/Atlantic) 1525 +148 119071 8 69/0 AALIYAH More Than A Woman (BlackGround/Virgin) ~ +528
43 €D KELLY OSBOURNE Papa Don't Preach (Epic) 1477 4529 236715 2 85/11 | D SAMMY & YANOU Heaven (Robbins) +502
45 €D DJSAMMY & YANOU Heaven (Robbins) 1306 4502 354355 2 692z | ENRIQUEIGLESIAS Don't Tum Off.. (inferscope)  +485
39 @ JOHN MAYER No Such Thing (Aware/Columbia) 1348 +192 138095 3 76/8
38 @ CREED One Last Breath (Wind-up) 1315 +144 93199 2 75/4 %‘e’s’ Play ted
40 € MARCANTHONY I've Got You (Columbia) 1200 +151 144047 5 852 currents
36 40  INDIA.ARIE Video (Motown/Universal) 1273 110 136173 15 1070 ARTIST TILE LABEL(S) TOTAL PLAYS
44 (@ ANASTACIA One Day In Your Life (Epic) 1113 +191 112988 3 939 CALLING Wherever You Will Go (RCA) 3120
[Debut> (@)  ENRIQUE IGLESIAS Don't Turn Off The Lights (/nferscope) 941 4485 83038 1 797 "rjcs"fhg"gf”ﬂ‘;: dY("J‘;sz"“"d M (RASGEFORSRC) o
41 43 BUSTARHYMES Pass The Courvoisier (Part Il) (J) 913 162 100008 6 670 | yyiiE MINDGUE Cant Get You Out Of My Head (Gapio) 2101
50 @  SEVEN AND THE SUN Walk With Me (Atiantic) 816 +190 56649 2  66/3 | MARY J. BLIGE Family Afiair (MCA) 2025
47 45 LUDACRIS Saturday (Oooh! Ooooh!) (Def Jam South/IDJMG) 659 -159 65420 4 460 JARULE F/ASHANTI Abways... (Murder Inc./Def Jam/IDJMG) 1687
[Debat> @ A1 Caught In The Middle (Columbia) 657  +58 56435 1 492 'EFNA':%;AT‘":E angsysst a( ;‘g’é";ﬁ"‘rg’;’f”"ﬁ }igg
[Debut> (@  NAPPY ROOTS Awnaw (Atiantic) 653 4100 54378 1 422 | \guER U Got it Bad (Laracerista) 1440
48 48  LUDACRIS Roll Out (My Business) (Def Jam South/IDJMG) 652 -15 43711 19 52/0 CREED My Sacrifice (Wind-up) 1361
42 49  TWEET Oops (Oh My) (Gold Mind/Elektra/EEG) 649 -341 52614 13 10800 SgAKIHA Wgene\/)er Wherever (Epic) 1298
L g TOYA| Do (Arista, 1294
46 50  CELINE DION A New Day Has Come (Epic) 648 211 102294 15 9710 NO DOUBT Hey Baty (Interscope) 1152
132 CHR/Pop reporters. Monitored airplay data supplied by_Mediabase Research, a division of Premiere Raqio Networks. Songs ranked by totat plays (or the airplay week [ .
e St 10 08 . s i e e 007 5 | [ &R taion Plyliss have moved 1o he wep. |
reporti 1g station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week See all of our monitored reporters at |
increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with l www.radioandrecords.com. |
permission from the Arbitron Company (copyright 2002, The Arbitron Company). (C) 2002, R&R, Inc. )
STV R A U
= - Powerline .
Adult Contemporary Music
% - ; e — MasterControl [nm"yNE[
Contemporary Christian music program with o~ ., Magazine Style Forma:
artist interviews hosted by Dave Tucker. Ee | Country Crossroads 6350 West Freeway
- 1 ry Hits and Interviews
WEEKLY PROGRAMS Fort Worth, TX 76116-45il
FREE! The Baptist Hour
FOLLOWED BY A :24 PROMNO SPOT ; Contemporary Christian Music 800-266-1837
VOICE OUT 28:00 X~ :60 Features wiviv. FamilyNetRadio.com
COMPACT DISC s Family, Health & Fitness email: info@ FamilyNetRadio.com
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® June 7, 2002
R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY Most Added.
A THIS TOTAL +f- GROSS WEEKS ON  TOTAL STATIONSI SRISTITLE L LApELIS) A0S
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS IMPR(EOSO?lONS CART 00s M2M Don't (Atlantic) 14
2 € VANESSACARLTON A Thousand Miles (A&M/nterscope) 295 W4 8127 15 50 | kiR T Sigtt (Gapiol i
1 2 ASHANTI Foolish (Murder Inc./Def Jam/IDJMG) 2852 -67 83007 10 510 ALANIS MORISSETTE Precious... (Maverick/Reprise) 10
3 © NO DOUBT Hella Good (/nterscope) 2716 +47 78912 9 52/0 SOFIA LOELL Right Up Your Face (Curb) 9
7 @ JIMMY EAT WORLD The Middle (DreamWorks) 2407  +172 73153 12 510 | AVRIL LAVIGNE Complicated (Arist) 8
4 5 MICHELLE BRANCH All You Wanted (Maverick/WB) 2302  -258 67487 20 4700 gﬁLsL:MOP:\?‘L”c;‘SOPSP:EEV":n‘ (*,’?fj;;;’ns()fp’”) 3
5 6 PINK Don't Let Me Get Me (Afista) : ' 2298 -182 64602 15 4710 OUR LAOY PEACE Somewhere Out There (Columbia) 7
8 €© P.DIDDY F/USHER & LOON | Need A Girl... (Bad Boy/Arista) 2169 +207 62951 8 48/0 PINK Just Like A Pill (Arista) 7
6 8  SHAKIRA Undereath Your Clothes (Fpic) 2029  -285 55066 14 44/0 | AEROSMITH Girls Of Summer (Columbia) 6
9 9 DEFAULT Wasting My Time (TVT) 1940 -6 56482 15 470 g:*:TNYDJEEﬂ'S'\ﬂDOOH g‘ﬂgﬂf% . 3
) ays Go By (Capito
14 @ EMINEM without Me (Shady/Aftermattvinterscope) 1805 +213 52642 4 471 JENNIFER LOPEZ FNAS I'm Gonna Be Alright (£pic) 4
12 m SHERYL CROW Soak Up The Sun (A&M/Interscope) 1726 +67 49000 12 50/0 SEVEN AND THE SUN Walk With Me (Atlantic) 4
16 @ CRAIG DAVID Walking Away (Wildstar/Atlantic) 1705  +164 50943 8 511 | MARIO Just A Friend () 4
11 13 PUDDLE OF MUDD Blurry (Flawless/Geffer/Interscope) 1663  -154 47409 20  43[0 | UNWRITTEN LAW Seein' Red (lnterscope) 3
10 14 FATJOE F/ASHANTI What's Luv? (Terror Squad/Atiantic) 1571 -35 4337 14 410 #’A”R"Y T“gfl':;g‘g;ﬁ;“ng;”?ﬂ%a"’/ Z) g
18 @ NELLY Hot In Herre (Fo’ Reel/Universal) 1503 4178 45681 5 4870 | yxer juci an Oig Boyiriend (Curd) 3
19 @ C.KROEGER F/J. SCOTT Hero (Roadrunner/Columbia/iDJVMG) 1458 +234 40896 3 4800
22 @ DIRTY VEGAS Days Go By (Capitol) 1406 +368 41535 4 48/
17 18 NICKELBACK Too Bad (Roadrunner/IDJMG) 1371 88 37415 9 4
15 19 USHER U Don't Have To Call {LaFace/Arista) 1361 -226 408414 11 3800
20 €D JENNIFER LOPEZ F/NAS I'm Gonna Be Alright (Epic) 1254 +131 34711 5 46/
13 21 GOO GOO DOLLS Here Is Gone (Warner Bros.) 1124 470 35723 1 330
23 @ AALIYAH More Than A Woman (BlackGround/Virgin) 1093 +124 33344 4 4112
24 €  WILL SMITH Black Suits Comin’ (Nod Ya...) (Columbia) 1071 4217 30630 2 4R
21 24 LINKIN PARK In The End (Warner Bros.) 931 110 26333 23 320 Most Increased
25 €D SOLUNA For All Time (DreamWorks) 926 +74 29366 12 470 ; Plays
29 @  PAULINA RUBIO Don't Say Goodbye (Universal) 924 +113 27655 6 3772 =
31 @ CREED One Last Breath (Wind-up) 908 +142 27215 2 4B |, Ly
27 €@ CALLING Adrienne (RCA) 898 +57 23966 6 4371 | piary yeGAS Days Go By (Capito) +368
37 €@ AVRIL LAVIGNE Complicated (Arista) 810 +355 25522 2 438 | AVRIL LAVIGNE Complicated (Arista) +355
34 € JOHN MAYER No Such Thing (Aware/Columbia) 747 +184 21971 3 333 | ENRIQUE IGLESIAS Don't Turn Off. (Interscope) ~  +262
28 31 ENRIQUE IGLESIAS Escape (Interscope) 704 108 21331 17 294 ﬁ-E ﬁefgg*;gﬂﬂiiﬁgg‘:fg ggf:agf;';ﬁfffgg{cf;m’w@ +§§:
3 B +
40 €D  ENRIQUE IGLESIAS Don't Turn Off The Lights (/ntersgope) 700 +282 22055 2 44A WILL SMITH Black Suits Comin’.. (Columbia) 217
32 33 COURSE OF NATURE Caught In The Sun (Lava/Atlantic) 629 -4 18526 8 340 EMINEM Without Me (Shady/Aftermattv/interscope)  +213
35 €D BRANDY Full Moon (Atiantic) 600 470 15686 5 395 | P.DIDDY FAUSHER & LOON I Need A Gi. (Bad Boy/nsts) +207
30 35 JENNIFER LOPEZ Ain't It Funny (Epic) 556 221 14511 23 230 :ltétlmAYER HNo Su(an T;ingy lSAware/f)olumb/a) +1 g;
; ot In Herre (Fo' Reel/Universal +
38 € MARYJ.BLIGE Ra’lny Dayz (MCA) 553 4102 13193 6 31B | L R Tre Midd (Dreamiorks) i
36 @ MARC ANTHONY I've Got You (CO/Umbla) ) 538 +38 18017 5 321 CRAIG DAVID Walking Away (Wildstar/Atiantic) +164
44 €D  SEVEN AND THE SUN Walk With Me (Atiantic) 478 4137 14195 2 36/4 | KYLIE MINOGUE Love At First Sight (Capitol) +59
42 € UNWRITTEN LAW Seein’ Red (/nterscope) 467  +103 13379 2 403 CREED One Last Breath (Wind-up) _ +142
47 @ DJSAMMY & YANOU Heaven (Robbins) 3719 +111 15182 2 a7 fEEx::IFEA:lEJ;IEEZS;J/xAVga}!;Vgth MeB(AX]arqé:ﬁ{ - +}¥
s, . onna be Alll +
@  KELLY OSBOURNE Papa Don't Preach (Epic) I 2% 9854 1 30/8 AEROSMITH Girs Of Summer (Columbia) 12
43 @ KACIJustAn Oid Boyfriend (Curb) 355 +8 10326 5298 AALIYAH More Than A Woman (BlackGround/Virgin)  +124
39 43 B2K Uh Huh (Epic) 297 -148 6737 ] 1510 PAULINA RUBIO Don't Say Goodbye (Universal) +113
45 44 TRIK TURNER Friends + Family (RCA) 266 -25 5719 2 170 DJ SAMMY & YANOU Heaven (Robbins) +111
@  ANASTACIA One Day In Your Life (Epic) 265 463 7160 1 17 ‘h’nw'J”;[‘Iég‘a’aﬁfye'gam;’c’zj’“"”") =
48 @ RUBYHORSE Sparkle (Island/IDJMG) 254 49 6580 2 20 | Soiuna for All Time (Dreamorks) 4
41 47  INDIA.ARIE Video (Motown/Universal) 243 152 8058 14 90 BRANDY Full Moon (Atiantic) +10
@  KYLIE MINOGUE Love At First Sight (Capitof) 239 4158 8922 1 25/12 | SHERYL CROW Soak Up The Sun (A&M/interscope)  +67
50 49  DROPLINE Fly Away From Here {..Day) (143/Reprise) 219 7 634 2 IR éﬁﬁiﬁf‘@ r?enee Deayvi/"hf"fe“(fgpg"c) +gg
never rever +
46 50  LUDACRIS Saturday (Oooh! Ooooh!) (Def Jam South/IDJMG) 184 04 5268 5 B | o s =
52 CHR/Pop Inicator rports. Songs ranked by ttal ,p,l:?g; forthe aitplay week of Sunday §/26-Saturday 6/1. 2:%:5"3 A“;T’:;"E"Zel f(’:‘éﬁ)u I :3;

| R&R’s Year-End Chart Pack
NOW. AVAILABLE! i

Includes year-end charls for all R&R formals from ‘

1974 through 2001! Call (310) 788-1637,
ﬁw YGHI@/ '" Be WG or ema// /beﬂﬂetl@rf"(onzme com”
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Welcome to Binghamton — a tiny version
L of New York City, without all the people, and,
er, surrounding cities! Thanks to our
: “isolation” in Central New York, songs that
may burn fast nationally have a tendency
to warm up and stick around longer here.
The absolute key to Star 105-7 is balance.
Despite the urge to play “everything Ja
Rule,” we've got to listen to the women in
the Southern Tier who enjoy rocking with
Pink (including her new one) and Chad Kroeger and who
aren't entirely tired of Linkin Park yet. We're getting in-
stant vibes and great phones from pop hits by Avril Lavigne,
et Will Smith and Jimmy Eat World. Ashanti’s “Foolish” is still
g solid as a power here, and it will soon be well-balanced
I = | when hits like Nickelback's “Too Bad” and Default's “Wast-
L | ing My Time” work into that category. # CHR is quite po-
—] larized, making rockers and rappers fight with the “track
acts” who are trying to tour this summer. I'm excited to see what musical genre
will take over CHR next. Or will good old pop come back and prevail? We'll
see soon.

e an Murphay
M“I’J|, \A?MR\J (Star 105-7)/
Binghamton, NY

‘I anessa Carlton had quite the joumney with
“A Thousand Miles,” and she continues to
cool her heels this week at No. 1 while Ashanti's
“Foolish” maintains the No. 2 slot. However, P,
Diddy's “I Need a Girl (Pt. 1)" is coming in for
the kill. Featuring Usher and Loon, Diddy’s
soulmate-search song moves from 7-3* with a
+384 ... Three new acts grace the Pop chart:

Nappy Roots with “Awnaw” (Atlantic) at No.

47, A1 with “Caught in the Middle” (Columbia)

at No. 46°, and Enrique Iglesias with “Don’t Tum Off the Lights” {Interscope) at
No. 42* .. In the '80s cover battle, the biggest chart move is made by DJ Sammy
& Yanou’s “Heaven” (Robbins), which bolts from 45-36*. Kelly Osbourne’s “Papa
Don't Preach” (Epic) makes the second biggest leap, moving from 43-35" ... Arista’s
Avril Lavigne jumps from 33-26* with “Complicated,” which also claims the third
Most Increased Plays spot with a +739 ... Also making nice chart moves are Seven
And The Sun's “Walk With Me"(Atlantic), which moves from 50-44*, and Will
Smith’s “Black Suits Comin’...” {Columbia), which rises from 29-23* ... With a 970-
spin increase, Dirty Vegas' “Days Go By" (Capitol) was the song played most of-
ten this week. Chad Kroeger f/Josey Scott's “Hero” (Roadrunner/Columbia/
IDJMG) comes in second with an 854-play increase. Eminem’s “Without Me”
(Shady/Aftermath/Interscope) picks up 711 spins, and Jimmy Eat World see a

584-spin increase with “The Middle” (DreamWorks).
-— Tanya 0’ Quinn/Asst. Editor
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armisT: Anastacia
LaseL: Daylight/Epic

By TANYA O’ QUINN / ASSISTANT EDITOR

an someone please tell me how to easily

and painlessly remove egg yolk from iy
eyelashes while still retaining as many strands
of hair as possible? The incredible singer with
the distinctive vocal styling who is featured this
week was spotlighted in this section four weeks
ago. No, | am not strapped for artists 10 spot-
light. No, she is not a relative (though some
folks say we share the same physique). And, no.
1 don’t do drugs (OK, maybe I’ve gone too far
with the last statement). The On The Rise fea-
ture for May 10 spotlighted Anastacia’s first
album, Not That Kind. Perhaps | meant to re-
view her old project on the eve of the new one
to remind folks of the remarkable gift she pos-
sesses. Or maybe | wanted to do a two-part
piece, where the review of her first joint could
lead into a review of her second record, Freak
of Nature. Or maybe, just maybe, | was so hyp-
notized by the songs of that first project that [
couldn’t break away long enough to focus on
the second. Regardless, if ever there were an
artist who deserved two issues’ worth of atten-
tion, it would be this lady. Ladies and gentle-
men, back for a second performance, Daylight/
Epic recording artist Anastacia.

With 42 Platinum album awards in over a
dozen countries and over 10 million in world-
wide sales, it’s no wonder people arc going
crazy tor this diva. The vocally gifted singer is
a toddler in the music business (she made her
debut merely two years ago). Just as a big, dark
cloud looms over the city during a thunder-
storm, Anastacia entered the industry when we
needed a cleansing and rained huge drops of
true vocal talent for us to bask in. A former
dancer and receptionist, she’s gone on to win the
Best New Intemational Artist award at the 2001
World Music Awards and Best Pop Artist at the
2001 MTV Europe Music Awards. She has also

Anastacia

picked up two Brit Award nominations. As life’s
unpredictability and practical jokes take their toll
on all of us, we see Anastacia is the one having
the last laugh. Just two years in the game, she
has two Platinum-selling albums, the second
coming close to hitting the triple-Platinum mark
after only three months in release.

For Freak of Nature, producers from Ana-
stacia’s first album returned to the studio to crank
out more dynamic tracks. Ric Wake, Sam
Watters (of Color Me Badd) and Louis Biancan-
iello realized the musical chemistry they shared
with the singer. Wake produced the title track,
while Watters and Biancaniello produced and
co-wrote the lead single, “One Day in Your
Life.” “One Day” is a dancy ballad about love
creeping up on someone who has gone to some
effort to evade it. The energetic, uptempo track
is accompanied by Anastacia’s strong, controlled
and dominating vocals, which give credence to
the self-assured lyrics of the emotionally em-
powered heroine. Though it’s easy to get lost in
the singing — Anastacia’s vocals command at-
tention — [ think I’m hearing a hint of the
“Fame” melody at the end of the track (I could
be wrong).

Not to take away from the producers, but the
God-given talent that Anastacia expresses her-
self with is melodic enough to complement the
best of tracks, and she could even aid those that
may be rhythmically challenged. Talk about
choices: This lady does have the option of sing-
ing a cappella.

/

WHERE THE STARS VISIT YOUR SHOW DAILY!

~

www.phatdrops.com

by Gene Harris, |Jr. 702.396.2325)

o

The internet’s Best Value for finished production
and station or D] websites

Phat station imaging at a fraction of the usual cost
Free mp3 downloads of great bits, ready to air
Order customized D] drops, spots and promos

QSN NETWORK

We’re Everywhere You Are

36 hour turnaround on special orders
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RaleTheMusic.com

BY NIHARASE™

Antist Title (Labei)

MICHELLE BRANCH Al You Wanted (Maverick/WB) 413 413 94%
JIMMY EAT WORLD The Middle(DreamWorks) 413 407 83%
CHAD KROEGER F/JOSEY SCOTT Hero(Roadrunner/Columbia/iDJMG) 4.11 3.97  61%
VANESSA CARLTON A Thousand Miles (A&M/Interscope) 410 4.03 95%
LINKIN PARK In The End(Warner Bros.) 4.07 4.03 96%
AVRIL LAVIGNE Complicated (Arista) 4.04 - 53%
PINK Don't Let Me Get Me(Arista) 4.02 402 9%
EMINEM Without Me(Shady/Aftermath/interscope) 399 382 90%
NICKELBACK Too Bad(Roadrunner/|DJMG) 396 3.93 76%
NO DOUBT Hella Good (Interscope) 394 3.86 89%
NELLY Hot In Herre(Fo’ Reel/Universal) 3.92 369 79%
CALLING Wherever You Will Go(RCA) 392 3.87 95%
DEFAULT Wasting My Time(7VT) 391 3.94 79%
PUDOLE OF MUDD Blurry (Flawless/Geffen/Interscope) 390 3.8 90%
CRAIG DAVID Walking Away (Wildstar/Atlantic) 3.88 4.01 71%
JENNIFER LOPEZ FEATURING NAS I'm Gonna Be Alright(Epic) 3.85 3.82 76%
GDOD GOD DOLLS Here Is Gone(Warner Bros.) 3.83 378 82%
FAT JOE F/ASHANTI What's Luv?(Terror Squad/Atlantic) 380 3.70 91%
JENNIFER LDPEZ Ain't It Funny(£pic) 3.79 378 9%
P. DIDODY F/ USHER & LOON | Need A Girl (Part |)(Bad Boy/Arista) 3.77 3.69 87%
ENRIQUE IGLESIAS Escape(/nterscope) 3.75 3.75 94%
AALIYAH More Than A Woman (BlackGround/Virgin) 3.74 387 15%
DIRTY VEGAS Days Go By(Capitol) 3.71 3.8 58%
ASHANTI Foolish(Murder Inc./Def Jam/IDJMG) 369 364 871%
PAULINA RUBIO Don't Say Goodbye (Universal) 3.63 3.63 40%
SHERYL CROW Soak Up The Sun(A&M/Interscope) 3.63 3.61 83%
'N SYNC Girlfriend (Jive) 3.62 3.66 98%
USHER U Don't Have To Call(Arista) 3.61 359 86%
SHAKIRA Underneath Your Clothes(Epic) 355 3.61 96%
KYLIE MINOGUE Can't Get You Out Of My Head(Capitol) 332 336 97%

i :
America’s Best Testing CHR/Pop Songs 12+
‘For The Week Ending 6/7/02.

LW Familiarity Burn

31%
17%

70/0
33%
46%

6%
39%
18%
17%
24%
16%
45%
23%
36%
12%
13%
20%
40%
43%
30%
39%
20%
14%
36%

70/0
230/0

8%

31%
46%
58%

Total sample size is 755 respondents. Total average favarability estimates are based on a scale of 1-5. (1=dislike very much, 5=like
very much). Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number
of respondents who said they are tired of hearing the song. Sample composition is based on persons 12+. TD = Target Demo (Females
18-34). Persons are screened via the Internet. Once passed, they can take the music test based on their format/music preference.
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system is available for local radio stations
by calting 818/377-5300. RateTheMusic.com data is provided by Mediabase Research, A division of Premiere Radio Networks.

- New & Active r :
== UNWRITTEN LAW Seein’ Red (Interscope) H
TO Familiarity Burn Total Plays: 622, Total Stations: 54, Adds: 8
417 97% 32% TRUTH HURTS F/RAKIM Addictive (Aftermath/Interscope)
413 83% 17% Total Plays: 536, Total Stations: 29, Adds: 7
417 62% 7% . ) .
412 9% 34% KYLIE MINOGUE Love At First Sight (Capitol) :
= g g Total Plays: 505, Total Stations: 72, Adds: 21
4.16 96% 43%
411 58% 5% PINK Just Like A Pill (Arista)
3.99 98% 42% Total Plays: 474, Total Stations: 22, Adds: 14
i DROPLINE Fly Away From Here (..Day) (143/Reprise)
408 79% 16% Total Plays: 467, Total Stations: 48, Adds: 1
4.01 91% 26%
3.92 78% 15% RUBYHORSE Sparkle (/sland//IDJMG)
404 96% 43% Total Plays: 465, Total Stations: 42, Adds: 3
5 L G1eRag0% CAM’RON Oh Boy (Roc-A-Fella/IDJMG)
3.97  91% 37% Total Plays: 442, Total Stations: 31, Adds: 10
4.01 5% 12%
3.94 79% 11% MOBY We Are All Made Of Stars (VZ)
403 85% 14% Total Plays: 406, Total Stations: 34, Adds: 1
3.89  91% 39% KACI Just An Oid Boyfriend (Curb)
394 95% 40% Total Plays: 346, Total Stations: 35, Adds: 2
R e AEROSMITH Girls Of Summer (Columbia)
5 o TH Girls ummer (Columbia
AL N Total Plays: 334, Total Stations: 41, Adds: 9
3.80 79% 20% .
37 59% 15% Songs ranked by total plays l
3.74 90% 37% )
3.60 43% 6%
3.63 85% 26% PLEASE SEND
3.79 98% 43% YOUR PHOTOS
3.1 88% 30%
g:i 2;;" ;g;’ R&R wants your best snapshots
: ° ° (color or black & white).
Please include the names and titles
of all pictured and send them to:
R&R c/o Mike Davis:
10100 Santa Monica Blvd., 3rd Floor
Los Angeles, CA 90067

ALANIS AND HOLLYWOOD
Reprise recording artist Alanis Morissette hangs out backstage with Sean “Hollywood”
Hamilton, host of the nationally syndicated Hollywood Hamilton’s Weekend Top 30. Pictured
here are (l-r) show producer Michelle Parisi, Morissette and Hamilton.

The ladies of Soluna try as hard as they can to mack on some goofy radio guys. Pictured
here are (l-r) Soluna’s America, WKSC/Chicago MD Jeff “Smash” Murray, Soluna’s “T,” WAKS/
Cleveland Asst. PD/MD Kasper, Soluna’s Aurora, WAKS PD Dan Mason and Soluna's Jessica.
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Stations and their adds listed alphabetically by market
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Fisher Is Top Dawg In Greenville

O WHZT’s young PD shines

T oday we’re constantly reminded of the shortage of great talent left in radio. With the lack of
— top air talents and GMs having a hard time finding the next superstar to program their stations,
it often makes a person wonder what state the industry will be in 10 years from now.

But since I’ve been put in
this position at R&R, 1’ve
been talking to more pro-
grammers than ever before,
and I’ve learned that there
are some young, bright,
hard-working programmers
out there who are winning.
These same up-and-coming
professionals will someday
be doing what every young
programmer wants to do:
programming in a top 10
market. Fisher, who programs WHZT/
Greenville, SC, falls into this category.

Fisher got his start at an early age —
11 years old, to be exact! Because of his
age, no one would give him a shot in the
beginning. After his constant calls to
WBLI/Long Island, however, one of the
staff members there suggested he try col-
lege radio. He took that advice and got
his first industry job, at the State Univer-
sity of New York’s WUSB/Stony Brook.

Fisher started interning at WBLI at
the age of 14 and eventually worked
his way up to board op and fill-in host
for the night show. At 18, he left "BLI
and spent time at other stations, includ-
ing WALK/Long Island and WKCI/
New Haven. Then it was on to New
York, where he did some shifts at
WPLJ. He then headed for crosstown
WABC-AM to be Rush Limbaugh’s
national backup engineer.

The multitalented Fisher even
worked in television, doing pilots and
commercials and working for a local
news channel in Long Island. But his
passion for radio eventually brought
him back to WBLI as full-time night
jock, working for PD J.J. Rice.

“When I left 'BLI in April 2001 to
come here to WHZT, I was middays
and Asst. MD,” says Fisher. “The way
1 got to be PD at WHZT was that J.J.
Rice became Top 40 Format Coordi-
nator for Cox Radio, and I started
assisting him in projects. Rice, our
chief engineer from Atlanta and my-
self helped with the sign-on of KTHT
in Houston, and we programmed it
until the PD came in. Then, when
WHZT flipped formats, I got in-
volved and became PD.”

In a market where the Country and
Urban formats dominate, Fisher has
taken new Rhythmic WHZT from a
1.3 to a 6.4 12+, I recently had a
chance to talk to this young superstar
about his success in Greenville.

R&R: Before the station became

Fisher

WHZT., it was a different for-
mat, right?

Fisher: The station was
WPEK, and it was a Talk sta-
tion. That was before Cox
bought it in 2001 — I believe
they bought it in late January.
We flipped it for a month,
stunting as an adult CHR,
playing things like Matchbox
Twenty, Dave Matthews and
Barenaked Ladies. On April
1,2001, we flipped to what is
now WHZT, the new Hot 98.1.

R&R: You guys have a highly com-
petitive market in Greenville, with
WHZT and the Pop and Urban stations
all getting great numbers. Explain the
differences in the people you target and
how you 've generated such great num-
bers for WHZT.

Fisher: The Urban station is our
sister station WIMZ, and they’re just
monstrous. They do really well in the
ratings. Their target is African-Amer-
ican, and ours isn’t; we target
Caucasians or others. Our job is to
protect our sister station and make
sure that we don’t take their listeners
and that other stations don’t take their
listeners.

Our main competition is WFBC,
which is a mainstream CHR/Pop sta-
tion. It has been around forever. It
hasn’t been doing its current format
forever, but it’s the only Pop station in
town. Before us, WFBC was where
you went for everything. Everybody
knows who they are. That’s what you
get with a heritage radio station, and
that’s understandable. In the winter
book, we beat WFBC 12+, We were
excited about that. We’re doing a lot
better than we expected.

The market is a combo, Greenville-
Spartanburg. Greenville and Spartan-
burg curve out, 30 or 40 miles away
from each other. It’s funny, because our
towers are located on the South Caro-
lina-Georgia border, and Spartanburg
is at the border of North Carolina, so
we don’t cover Spartanburg as much as
we would like. But, even with the de-
ficient signal, we’re doing pretty well
and are very excited about it.

R&R: What is the market makeup?
What is the biggest ethnic group in
Greenville?

Fisher: Spartanburg has a little
more of a minority audience than
Greenville proper. The market total is
just over a million people, among all
the counties involved, so we’ve got a

nice diverse market. Again, it’s where
you are, Obviously, it’s more Cauca-
sian, but we have a nice mix, and it’s
a great area. It’s exactly between Char-
lotte and Atlanta. It’s a good mix of
people and different musical tastes.

R&R: Speaking of the music, you
mentioned before that you protect
WJIMZ. How similar is the music on
WHZT and WIMZ? If there are simi-
larities, what kinds of things do you do
to set yourself apart?

Fisher: WIMZ is an Urban station.
They’re more inclined to play the
downtempo songs. We’re not; I try to
purposely steer away from that, They
don’t ignore the hits. They’ll play a
Cam’ron or an Ashanti all day, but
they’ll pick up the pace at night. They
basically turn into a Rhythmic station
at night, which is what Urban stations
typically do.

We do not do anything that would
specifically target African Americans.
They celebrate Black History Month.
We don’t. Our main target is basical-
ly 12-24 non-African-American.

R&R: WHZT has a 6.4, WFBC has
a 6.1, and WIMZ has an 8.7 share in
the market. Thats huge!

Fisher: Yeah, our cume is fifth
overall in the market. Before we
came on the air, people were not set
off, but they were kind of not inter-
ested in the market anymore. When
you have one station of one format
and one station of another format and
one station of another format, it’s
boring, because you know what’s
coming up. You have no variety. So
a lot of listeners either tuned out the
market and went to Charlotte and
Atlanta or just bought CD players.

What we did was actually bring
more listeners back into the market
who were already there but just
hadn’t been listening. That’s why we
get a 6.4 and the Pop station gets a
6.1 — we’re not taking a lot from
them. We have brought in more lis-
teners than there were before we got
here.

R&R: You currently hold down the
afiernoon shift at WHZT. Does being
on the air help you program better?

Fisher: Being on the air definite-
ly helps. I might give a liner to the
promotions director to put into the
system for the jock to read, and I'm
on the air reading it and going, “This
doesn’t work.” It might be weeks be-
fore a PD who isn’t on the air hears
something like that.

Bananas! That's what | think of 4 Need a Girl (Pt. 2).” | guess
when P. Diddy said, “l told you we won't stop,” he wasn't
lying. He's been hitting the road and doing radio shows left
and right. He just put out a hot remix album as well, and
he's been going through the process of revamping his Bad
Boy Entertainment label. Last week “| Need a Girl (Pt. 2)°
made its debut on the Rhythmic top 50. Watch for this song
to continue to grow, just like “| Need a Girl (Pt. 1)” did.

Are you looking for some hot new records to play in rotation besides
numerous cuts off the new Eminem album? There are other records out
there that have programmers and mixers alike buzzing. There's aiready
a buzz at radio on the new 3LW track, “I Do,” which features Lcon —
who is also featured on parts one and two of “I Need a Girl.” You want
fo talk about a hot, fun summer record? “I Do" is the perfect record to
put into rotation.

Can somebody answer a question for me? How come “Twerk It Out”
by Usher isn't getting worked at radio yet? That song is one of the tight-
est songs on the 8707 album, and | think Eric Powers and Julie Pilat at
KUBE/Seattle would agree with me.

Universal delivers radio a hot joint from Cash Money's Lil Wayne,
“Way of Life.” The sound and production on this record are far from the
typical Cash Money sound, and, along with the success of The Big
Tymers' “Still Fly,” this shows that Cash Money means business and is
continuing to evolve as a record label.

With Cam'ron’s “Oh Boy” fast approaching the No. 1 position on the
chart and the continued support from radio for the Musiq project, the peo-
ple at Island/Def Jam are proving they can deliver hit after hit after hit.
With N.O.R.E.’s “Nothing" getting a huge buzz at mix shows and on the
club level, something tells me the folks at Def Jam will score again with
this track.

Since we're talking about records that are huge in clubs and mix
shows, how dope is Clipse’s “Grindin™? I've seen firsthand the reaction
this record gets at any club you play it at. Also, the staff at ARTISTdirect
has a hot record in Smilez & Southstar's “Who Wants This?" | don’t know
where these cats came from, but they are definitely talented, and this
song is catchy as hell!

Gotta give props to the people at J Records for their development of
the very young and talented Mario. His "Just a Friend" continues to gain
chart movement, and the video was added to MTV not too long ago. Also,
| have to shout out to the people at Elektra for doing a fabulous job on
Angie Martinez's “If | Could Go,” which is the new record creating the
biggest buzz at radio. Another record on Elektra you need to be on the
lookout for is Knoctumal's “Muzik.” It's a hot record that your mixers will

be bugging you about for airplay, so don't sleep. Holla!

It’s also really good because you
hear what people are requesting. You
see the reactions. We have a unique
station, in that we’ve all been in the
same studio for the past year. In fact,
right now, going on behind me is the
construction of our new studios and
offices.

R&R: What are your programniing
philosophies?

Fisher: If the staff is not behind
you, you’re not going to have a good
product. If the staff doesn’t enjoy
coming to work each day, you're not
going to have a good product at all. |
don’t yell at the staff. I'm not the one
who closes the door. I point out the
problem. When I call on the hotline,
it’s not a big deal. It’s not like we have
a relationship where, if the hotline
rings, you freak out. Most likely, if
I’m calling the hotline, it’s just to B.S.
If you yell at your staff, they’re not
going to want to come to work. They
won’t respect you.

I’'m 23, so I'm just as much a part
of the team as anybody at this radio
station. Program Director is only a ti-
tle. We all go drinking together. We go
to Wal-Mart at 11:30 at night togeth-
er. We’re more family than staff. My
programming philosophy is respecting
your staff, making sure they enjoy
what they’re doing and realizing that
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radio is a relationship with records, and
vice versa. A PD who doesn’t speak to
his or her reps is B.S.

My MD, Murph Dawg, and I don’t
believe in call times. When Murph and
I call our reps back — or anybody in
the business — we do everything to-
gether in the studio. We don’t have a
music call time. If a rep calls before
2pm, I’ll talk to them. It’s a complete
relationship, because if you don’t call
them back, why should the record
company do anything for you?

R&R: Who would you like to give
props to for helping you in your ca-
reer?

Fisher: J.J. Rice is top-of-mind. My
opportunities within Cox Radio are
mostly due to him. Bob Neil, the Pres-
ident of the company. Kim Guthrie is
the GM of WBLI and also one of the
Regional VPs of the company. Bill Ter-
ry, who used to be PD of WBLI and
who’s now working for WALK in
Long Island. Mike Larkin, who used to
be the Asst. PD/MD of WBLI and is
now in the promotional business out-
side radio.

There are a lot of people who have
helped me out along the way. I always
try to learn as much as I can from ev-
erybody. There are so many people I've
learned bits and pieces from here and
there. To thank them all is impossible.
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RANK ARTIST TITLE LABEL
1 CAM’RON Oh Boy (Roc-A-Fella/IDJMG)
TRUTH HURTS {/RAKIM Addictive (Aftermath/Interscope)
ASHANTI Foolish (Murder Inc./Def Jam/IDJMG)
BIG TYMERS Still Fly (Cash Money/Universal)
NELLY Hot In Herre (Fo’ Reel/Universal)
N.O.R.E. Nothin’ (Def Jam/IDJMG)
EMINEM Without Me (Shady/Aftermath/Interscope)
P. DIDDY {/GINUWINE | Need A Girl (Part 2) (Bad Boy/Arista)
9 FAT JOE f/ASHANTI What's Luv (Terror Squad/Atlantic)
10 BUSTA RHYMES Pass The Courvoisier (J)
11 P. DIDDY f/USHER & LOON | Need A Girl (Part 1) (Bad Boy/Arista)
12 JERMAINE DUPRI {/LUDACRIS Welcome To Atlanta (So So Def/Columbia)
13 USHER U Don't Have To Call (LaFace/Arista)
14 CLIPSE Grindin' (Star Trak/Arista)
15 BEANIE SIGEL {/FREEWAY Roc The Mic (Roc-A-Fella/IDJMG)
16 SCARFACE Guess Who's Back (Def Jam South/IDJMG)
17 YING YANG TWINS Say | YiYi (Koch)
18 NAS One Mic (Columbia)
19 MARIO Just A Friend (J)
20 LUDACRIS Saturday (Gooh! Qooh!) (Def Jam South/IDJMG)
21 JA RULE Down A** Chick (Murder Inc./Def Jam/IDJMG)
22 JENNIFER LOPEZ /NAS I'm Gonna Be Alright (Epic)
23 STYLES Goodtimes (Def Jam/IDJMG)
24 ISYSS f/JADAKISS Day + Night (Arista)
25 AMERIE Why Don't We Fall In Love (Rise/Columbia)
26 E-40 Automatic (Jive)
27 ANGIE MARTINEZ If | Could Go (FastiWest/EEG)
28 ASHANTI Happy (Murder Inc./Def Jam/IDJMG)
29 DJ QUIK Trouble (Bungalo)
30 BRANDY Full Moon (Atfantic)
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P. DIDDY & GINUWINE... | Need A Girl (Pt. 2) (Bad Boy/Arista)
N.0.R.E. Nothin’ (Def Jam/IDJMG)

LIL’ WAYNE Way Of Life (Cash Money/Universal)

ANGIE MARTINEZ F/LIL’ MO & SACARIOQ If | Could Go (Elektra/EEG)
STYLES P. Good Times (/nterscope)

CLIPSE Grindin’ (Star Trak/Arista)

By far the hottest record out right now is N.O.R.E's “Nothin™ {Def Jam/IDJMG)
— this record makes me want to ***! And Angie Martinez with Lil' Mo &
Sacario comes tight on “If | Could Go” (Elektra/EEG). Her last record | didn’t
even want to touch because it was so wack, but this record does it for me.

KSly |~
CORNERSTONE Y
SQuaDn
[ 4

Knoc'turnal's “Muzik” (L.A. Confidential/Elektra/EEG) is
my joint! It has the crazy rock sound. Don't sleep on
this, because it will come back and bite you in the ass when it blows up.
Anather personal favorite of mine is the Shade Sheist and Timbaland, “Money
Owner" {Baby Ree/MCA). You can't sleep on the Timbaland track either, be-
cause it'll come back and bite you in the ass. When you check out the video,
: don't blink, or else you'll miss me, because | pop up at the end. N.O.RE's
. “Nothin™ (Def Jam/IDJMG) is a hot record, and all | have to say about this
g one is “The Neptunes.” Last but not feast is P. Diddy & Ginuwine's “! Need a
bl & g . 7 Girl (PL2)" (Bad Boy/Arista). Puffy does it again with this one.

DJ Echo DJ Echo, KPWR/Los Angeles
e

To me, N.O.R.Es “Nothin™ is it. You can never lose with The Neptunes and
N.O.R.E. together. It all started with “Superthug,” and they have been a killa [
combo since then. | can honestly say | thought Clipse’s “Grindin™ (Arista) I
was a weird record, but now 've seen people in the clubs and kids out in
Virginia as young as 12 years old requesting this, and | have to give props to
this record.

Lonnie B, WCDX/Richmond

Lonnie B.

Don't let the fact that you're so sick of Ja Rule that you want to smash some-
| thing affect your judgmentin playing “Down 4 U (Murder Inc./Def Jam/IDJMG)
off the Irv Gotti Presents the Murder Inc. Family album. This is a smash! The
Big Tymers' “Still Fly” (Cash Money/Universal) took me a minute to see, but
now I'm sold! Cash Money is still fiy! Bling-bling whodi!

Jo Jo Lopez, KSEQ/Fresno
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WM aamst T LBELs) e s mpg?o%sjﬁms T e Most Added-
1 1 ASHANTI Foolish (Murder inc./Def Jam/IDJMG) 4784 197 706402 19 7800 P dasten
4 O NELLY Hot In Herre (Fo’ Reel/Universal) 4475 +321 565978 7 7612 ARTISTTITLE LABEL(S) ADDS
3 @ EMINEM Without Me (Shady/Aftermath/interscope) 4289  +100 543823 6 730 | NAPPYROOTS Po’ Folks (Atlantic) 35
2 4  P.DIDDY F/USHER & LOON | Need A Girl... (Bad Boy/Arista) 4242 -479 605849 15 790 | N.O-RE. Nothin' (Defdam/DJMG) 5
6 @ TRUTHHURTS FRAKIM Addictive (Aftermathvinterscope) 377 144 552008 10 77 | LICKEWheni Gel vou Alone (MuAmerica/iterscope) - 23
: ANGIE MARTINEZ If | Could Go (astWest/EEG) 13
5 6  FAT JOE F/ASHANTI What's Luv? (Terror Squacd/Atiantic) 3487 -178 562897 20  76/0 KNOC-TURN'AL Muzik (LA Confidential/Elektra/EEG) 13
8 © CAM’RON Oh Boy (Roc-A-Fella/IDJMG) 3323 +481 528557 9 7683 LIL BOW WOW FiJD & FABOLOUS Basketball (So So DefColurmtia) 13
78  USHERU Don't Have To Call (LaFace/Arista) 2003 210 403082 19 770 | BaKGosTaBe(fpic) §
. E-40 Automatic (Sick Wid” it/Jive) 6
9 @ JARULE Down Ass Chick (Murder inc./Def Jam/iDJMG) 2827 +87 42851 10 860 | peoiyen' ) §
13 @ BIG TYMERS Still Fly (Cash Money/Universal) 2738 +408 353386 g8 1A LIL’ WAYNE Way Of Life (Cash Money/Universal) 6
11 D JENNIFER LOPEZ F/NAS I'm Gonna Be Alright (Epic) 2551 475 321767 9 640
10 12 MARY J. BLIGE Rainy Dayz (MCA) 2307 347 323445 13 690
12 13 BUSTA RHYMES Pass The Courvoisier (Part ll) () 2181 192 382693 15  68/0
15 O BRANDY Full Moon (Atlantic) 2144 480 2373 9 TIA
17 @  AVANT Makin’ Good Love (Magic Johnson/MCA) 2030 +147 248015 12 6271 Most Increased
16 16 NAUGHTY BY NATURE F/3LW Feels Good (Don't Worry..) (TVT) 1908 -83 158769 14 6100 Plays
14 17 LUDACRIS Saturday (Oooh! Qoooh!) (Def Jam South/IDJMG) 1883 232 217451 17 6600 TOTAL
19 @  YING YANG TWINS Say | Yi Yi (Koch) 1836 +74 197506 12 55 | ammst e wes) nertase
20 19 KHIA My Neck, My Back (Lick 1ty (Dirty Down/Artemis) 1746 <14 170185 10 621 | P.DIDDY F/GINUWINE | Need A Girl.. (Bac Boy/Arista) +650
18 20 J. DUPRIF/LUDACRIS Welcome To Atlanta (So So Def/Columbia) 1667  -104 204101 27 590 | CAM'RON Oh Boy (Roc-A-Fell/IDJMG) +481
21 21 NAPPY ROOTS Awnaw (Atntic 1554 194 145883 17 61 | G TNERS i‘g:r’;"’({fasg e“;ﬁg"v’;/,‘é’a’;)”’”’) i
24 @ TWEET Call Me (Gold Mind/Elektra/EEG) 1531 +120 159724 6 &2 ANGIE MARTINEZ If | Could Go (EastWes/EEG) +291
23 @ MUSIQ Halfcrazy (Def SoutIDJMG) 1512 +65 191723 11 51/2 | LADY MAY F/BLU CANTRELL Round Up (Arist)  +279
271 @ MARIO just A Friend (J) 1300  +225 171462 6  60/4 | MARIOJustAFriend (J) +225
28 €D B2KGots TaBe (Epic) 1262 4148 141826 7 616 jé’ﬁé‘g’e‘t'fn’;’(‘)";g:‘gfr:‘m(é’j;j;’:wf";”'”’DJMG) i3
25 26 NAS One Mic (Columbia) 1235 -163 229174 11 5500 N.0.R.E. Nothin' (Def Jam/IDJMG) +185
26 27 TWEET Oops (Oh My) (Gold Mind/Elekira/EEG) 1171 150 128089 20 6870
44 €D P.DIDDY F/GINUWINE | Need A Girl (Part Il) (Bad Boy/Arista) 1105 4650 212873 2 7
31 @ DIRTY VEGAS Days Go By (Capitol) 1056 406 173434 7 33R e
30 30 ‘NSYNC Girlfriend (ive) 007 54 113335 17 45M New & Acltive
29 31 B2KUh Huh (Epic) 852  -163 129332 14 38
33 €D ISYSS F/JADAKISS Day + Night (Arista) 788 +18 73450 8 39/ { 0J QUIK Trouble (Bungalo)
32 33 RAYVON My Bad (MCA) 774 66 71987 7 3712 Total Plays: 466, Total Stations: 19, Adds: 1
41 €D LUDACRIS Move Bitch (Def Jam Soutt/IDJMG) 767  +198 88119 2 34 B RICH Whoa Now (Atiantic)
35 €@  ASHANTIHappy (Murder Inc./Def Jam/IDJMG) 48 437 152518 4 gp | s 418 Toul Siaons: 28 A ‘
37 € BEANIESIGEL & FREEWAY Roc ThelVic (Roc-Afel@/D/G) 735 486 151634 18 3sm | QURAST Gndur bl Dare (oaatants
36 € WILL SMITH Black Suits Comin’ (Nod Ya...) (Columbia) 705 6 61419 3 380 | e cneing (otown)
48 €D  ANGIE MARTINEZ If | Could Go (EastWest/EEG) 700 +291 129362 2 4913 | Towl Plays 388, Tolal Stations: 30, Adds: 2
34 39  FAITHEVANS | Love You (Bad Boy/Arista) 699 60 105985 18 490 LOVHER How It's Gonna Be (Def Soul/iDJMG)
38 @  AMERIE Why Don’t We Fall In Love (Rise/Columbia) 698 +18 127401 3 4R Total Plays: 245, Total Stations: 27, Adds: 1
39 @ SCARFACE Guess Who's Back? (Def Jam SouttvIDJMG) 669 450 93358 4 351 | LI WAYNE Way Of Life (Cash Money/Universal)
46 @ N.O.R.E. Nothin' (Def Jam/IDJMG) 621  +185 206336 2  28/25 | '°te/Pleys: 222 Total Stations. 9, Adds: 6
45 @  CLIPSE Grindin' (Star Trak/Arista) 501  +144 140023 2 22/3 | ARCHIE WeReady (MCA) ,
@  LADY MAY F/BLU CANTRELL Round Up (Arista) 562 4279 51508 1 A7 | oo/ 200 TomiStons 10 Adgs2
40 45 JAHEIM Anything (Divine Mil/W8) 543 58 96328 17 22M | e MO Mo o e ars)
42 @ NO DOUBT Hella Good (Interscape) ‘ 514 +33 42593 4 210 RUFF ENDZ Someone To Love You (Epic)
@  WYCLEF JEAN Two Wrongs (Columbia) 513  +136 46454 1 368 Total Plays: 182, Total Stations: 9, Adds: 1
@ 1RV GOTTI Down 4 U (Murder inc./Def Jam/IDJMG) 492  +158 144871 1 40 SNOOP DOGG Undercova Funk (Give Up...) (Hollywood)
50 @ SMILEZ AND SOUTHSTAR Who Wants This? (ARTISTdirect) 483 495 29051 2 42/4 | Total Plays: 178, Total Stations: 16, Adds: 0
@  E£-40 Automatic (Sick Wid' tiive) 466 4127 M7 1 246
Songs ranked by total plays
80 CHR/Rhythmic reporters. Monitored airplay data ied by M R , a division of Premiere Radio Networks. Songs ranked by total plays for the airplay
B i et SO0 ot o, 20 e e 1o féiﬁ?,ZL{iTtE}"éﬁgw"ﬁe‘k'£°o”n P ekl ughongp el I il s e gl et g R&R Station Playlists have moved to the we?.
reporting station. Songs unreported as adds do not count toward overall total stations piaying a song. Most Increased Plays lists the songs with the greatest week-to-week See all of our monitored reporters at
increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with www.radioandrecords.com.
permission from the Arbitron Company (copyright 2002, The Arbitron Company). (C) 2002, R&R, Inc.
a a
| Are you endorsing Body Solutions?
oty Solttions YOU SHOULD BE!
For more information please call: (210)477-4745
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this up in the mix. A funky-
ass record.

J.D. Gonzalez
PD, KBBY/San Antonio

——— Angie Martinez featur-
. . g ing Lil> Mo & Sacario’s
This Week’s Hottest Music “If 1 Could Go™ 1 like it a
Beala lot. I know it is already starting in Miami. An-

MD WLLD/Tampa gie has history here in San Antonio from her last

hit single.
|
Rated R’s “Here Ta Nite” (Independent): Ludacris’ “Move B***h” (Def Jam South/
He’s a local artist, and this week he came in No.1

IDIMG): This is a home run! Out of the park.
in the phones after only a week in regular rota- B2K's “Gots ta Be” (Epic): This is still get-
tion. Sick calls for this record.

ting good phones. Feels right.
Big Tymers’ “Still Fly” (Cash Money/Uni- Khia’s “My Neck, My Back (Lick It)” (Dirty
versal): This is No. 2 in callout for us.

Down/Artemis): No. | phones.

N.O.R.E.’s “Nothin” (Def JanvIDIMG): It’s Cam’ron’s “Oh Boy” (Roc-A-Fella/ID-
in the mix, and it’s starting to warm up. IJMG): No. 2 phones. Tight with Khia.

Angie Martinez featuring Lil’ Mo & Sac-
ario’s “If | Could Go” (Elektra/EEG): Great
sound — this definitely has the summer vibe.

Jene’s “Get Into Something” (Motown): This
record is going to be huge! Motown seems very
excited about this girl, and, from what 1 hear, her
album is loaded with hits.

added this, and it should be hot.

Kevin Akitake
‘MWD, KXME/Honclulu

Wyclef Jean featuring Claudette’s “Two
Wrongs” (Columbia): I’m surprised at the re-
sponse this record has gotten.

Raphael Saadiq’s “Faithful” (Universal):
This is a hot R&B record.

Sherita Saulshemy
~PD, KVEGA as Vegas

Eric Powers
PD, KUBE/Seattle

P. Diddy & Ginuwine featuring Loon,
Mario Winans & Tammy Ruggeri’s [ Need
a Girl (Pt. 2)” (Bad Boy/Arista): This gets tons of
calls from the right people, and it came in third
in requests before we even started playing it.

Eminem’s “Business™ (Aftermath/Inter-
scope): This is by Em and Dre. This song is ba-
nanas. Every song on Eminem's CD is a hit.

Usher’s “Twork It Out™ (LaFace/Arista):
With little airplay. it already has early callout
that looks good. It’s an Eric Powers pick!

Jene’s “Get Into Something”: This is a hot
party joint! Hot in the mix and big phone re-
sponse.

P. Diddy & Ginuwine featuring Loon,

Picazzo
Asst. PD/MD, KiSV/Bakerstield

Eminem’s “Cleaning Out My Closet” (Shady/
Aftermath/Interscope): This is quickly becom-
ing our No. l-requested record.

Jerzee Monet featuring DMX's “Most
High™ (DreamWorks): Loved the original, love
the added touch of DMX — this is just a great
record.

Shade Sheist featuring Timbaland’s “Mon-
ey Owners” (Baby Ree/MCA): We’re heating

| Mario Winans & Tammi Ruggeri’s “I Need a

Tweet’s “Call Me” (Elektra/EEG): We just

Girl (Pt. 2)": [ love it! Top 10 phones.

Angie Martinez featuring Lil’ Mo & Sac-
ario’s “If I Could Go™: This is good for the Ve-
gas market. It’s slowly growing.

Eddie Mix
MD, WPOW/Miami

Trick Daddy featuring Big Boi & Cee-Lo’s
“In the Wind” (Slip-N-Slide/Atlantic): This is
top five phones after one week.

N.O.R.E.’s “Nothin’”: The Neptunes are at
it again. A mix show fave!

Eminem featuring Hailie Jade’s “My Dad-
dy’s Gone Crazy” (Shady/Aftermath/Inter-
scope): A great hook — this is one to watch.

Mark Adams
PD,_KXJM/Portiand, OR.

Eminem’s “Cleaning Out My Closet™: This
is the track from the 8 Mile trailer. No. 1 phones
for over a week now — it’s hot!

Angie Martinez featuring Lil’ Mo & Sac-
ario’s “If I Could Go™: We beat this up in the
mix over Memorial Day, and it's blowing up
for us.

Yasmeen’s “Blue Jeans” (MCA): Put your

| eartothis. Big female phones from the start, and

it’s developing as a full-time record.

P. Diddy & Ginuwine featuring Loon,
Mario Winans & Tammy Ruggeri’s “] Need
aGirl (Pt. 2); This is happening on the club lev-
el and already pulling phone stories.

Chris Tyler
‘MD, WJIMN/Boston

Eminem’s “Hailie’s Song™ (Shady/A fier-
math/Interscope): We’re getting really good
phones on this. [t’s in the “Battle of the Beats”
now and winning.

Angie Martinez featuring Lil> Mo & Sac-
ario’s “If | Could Go™: This record sounds great
in our niix show. ! think it’s gonna be something.

Jene's “Phenomenal Woman™ (Motown) and
Nivea’s “Don’t Mess With My Man” (Jive):
Watch out for these records. They’re very fe-
male-friendly, mass-appeal songs.

Bo Matthews
PD, WBTT/FL. Myers

Clipse’s “Grindin™” (Star Trak/Arista): Who
cares if there’s no radio hook? A hit is a hit.

N.O.R.E.’s “Nothin™": This has an awesome
beat; it sounds great in the mix.

Smiles & Southstar’s “Who Wants This”
(ARTISTdirect): This is something new. Dakari
produced these guys, and his beats are slammin’.

Murph Dawg
D, WHZT/Greenville, SC.

Big Tymers® “Still Fly”: This record is fire!
People are calling it the “Gilligan s Island song”

| because of the hook.

Beanie Man featuring Kim’s “Friends” (Vir-
gin): This is a one-listen record.

Cam’ron featuring Jay-Z’s “Welcome to
N.Y.C.” (Roc-A-Fella/IDIMG): Programmers
need to realize that this is #/re record. This will
be huge for Cam’ron.

Dana Cortez
PD/MD, KMRK/Odessa, TX

NB Ryders featuring Nu Flava’s “Girl (Re-
mix)” (Upstairs): This is a great. female record

da remix!

Marie’s “Just a Friend” (J): This song took
aminute, but i’s definitely acquiring a place in
our KMRK listeners’ hearts.

Angie Martinez featuring Lil’ Mo & Sac-
ario’s “If I Could Go™: The beat is hot. and the
girl can flow. "Nuff said!

Liz Dixson
WO, WHEH/Indianapolis
Lil> Wayne’s “Way of Life” (Cash Money/
Universal): This song will be a big hit for us.
Ali’s “Breathe In, Breathe Out” (Universal):
This record is doing well for us.

(): Who threw the hottest R&R
Rhythmie Awards Party in 2000
and 2001...and who’s gonna do
it AGAIN IN 2002?

SUOIOWOL ] UBWME

Join us for the 3rd Annual Lawman
and R&R Rhythmic Awards Party
on Friday June 14th at
7:30pm in the Ballroom of the
Beverly Hilton!

L AV VI A N

P RO MOT

THE Rhythm Independent

www.lawmanpromotions.com

(415)665-7992
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4
(ﬁ;}!’/]ﬂ”{[,ﬂg ””I” America’s Best Testing CHR/Rhythmic Songs 12+ {
BY MEBLABASE™ For The Week Ending 6/7/02.
ist Title (Label) TW LW Familiarity Burn  TD Familiarity Burn
EMINEM Without Me (Shady/Aftermath/Interscope) 430 418 96% 13% 4.35 97% 13%
NELLY Hot In Herre(Fo’ Reel/Universai) 422 429 92% 15% 4.28 93% 14% ARTsT: N.O.R.E.
JENNIFER LOPEZ FEATURING NAS I'm Gonna Be Alright(Epic) 416 412 8% 10% 417 86% 9% LageL: Det Jamy/IDJMG
FAT JOE F/ASHANTI What's Luv?(Terror Squad/Atiantic) 416 421 98% 39% 413 98% 40% By MIKE TRIAS/ASSISTANT £DITOR
ASHANTI Foolish(Murder Inc./Def Jam/IDJMG) 410 420 96% 37% 4.06 96% 39% S L,
JA RULE... Down A** Chick(Murder inc./Def Jam/IDJMG) 407 407 7% 15% 416  76% 15% D.REs “Nothin” is somethin
CAM’RON Oh Boy(Roc-A-Fellailive/iDIMG) 398 3.94 ©63% 13% 4.08 61% 12% but:(:zet-r;'j‘ii {:::tw‘;fg:f';'l']‘t’ s‘:g:
BUSTA RHYMES F/P. DIDDY & PHARRELL Pass The Courvoisier (PartIl)(/) 3.96 3.99 86% 22% 3.96 8% 23% Tiors aronnalie ¢ oun’try e [
| MARY J. BLIGE Rainy Dayz(MCA) ) 396 4.01 91% 22% 395 91% 22% been playing it for weeks, giving
DIRTY VEGAS Days Go By(Capitol) 394 - 5% 10% 386 53% 10% the Neptunes-produced track
P. DIDDY F/USHER & LODN | Need A Girl (Part 1)(Bad Boy/Arista} 394 405 97% 36% 393 97% 36% much love in the mix.
AALIYAH More Than A Woman (BlackGround/Virgin) 393 402 92% 31% 393 92% 30% Queens, NY native Victor Santiago actually got his start while
LUDACRIS Saturday (Qooh Oooh!)(Def Jam South/IDJMG) 392 397 87% 27% 3.95 87% 21% serving jail time as a teenager. Locked up for attempted murder,
NAUGHTY BY NATURE F/3LW Feels Good (Don't Worry)(TVT) 388 3.97 70% 1% 3.90 69% 10% Santiago became known for emulating Panama’s Gen. Manuel
B2K Uh Huh(Epic) 3.86 3.98 84% 22% 3.84 84% 23% Noriega and keeping a Noriega biography — thus picking up his
JERMAINE DUPRI & LUDACRIS Welcome To Atlanta(So So Def/Columbia) 3.86 3.87 87% 29% 3.89 87% 29% previous moniker, Noreaga. It was in jail that he met Kiam
MUSIQ Half Crazy (Def Soul/IDJMG) 379 397 49% 10% 378 47% 10% “Capone” Holley in bible class, and the two took to penning lyr-
AVANT Makin’ Good Love(Magic Johnson/MCA) 3.79 3.8 57% 13% 3.86 53% 12% fcs and trading verses. After getting out ofjail, Capone-N-Noreaga
USHER U Don't Have To Call(LaFace/Arista) 379 394 95% 39% 3.76 96% 39% | | releasedtheir’97 debutalbum on Tommy Boy, The War Report,
NAPPY RODTS Awnaw (Atiantic) 378 371 67% 14% 3.87 64% 13% | | Whichhassinceatiained legendary status in the rap community.
BIG TYMERS Still Fly (Cash Money/Universal) 3.78 360 46% 8% 386 45% 7% Santiago's solo career took offwith “Supertiug,” from his 1998
; solo debut, N.O.R.E. (the title stands for N ** *s On the Run Eat-
B2K Gots Ta Be(Epic) 375 381 5% 12% 375 60% 11% ing.) But after that, things took a turn for the worse. His followup
ot [ 0, 0, 0, q ’ .
. TRUTH HUBTS F/HAK!M Addictive (Aftermath/interscape) 371 375 61% 14% 374 59% 15% album, Melvin Fiynt da Hustla, failed to meet expectations, and
| NAS One Mic(Columbia) 369 371 6% 21% 373 77% 20% CNN's second album, The Reunion, suffered the same fate. A less-
BRANDY Full Moon(Atiantic) 368 382 8% 19% 3.67 80% 19% than-amicable break with Tommy Boy ensued, but as soon as
' TWEET Call Me(Gold Vind/Elektra/EEG) 356 3.53 50% 11% 3.56 48% 10% N.O.RE. and Capone announced their departure from the label,
| YING YANG TWINS Say | Yi Yi(Koch) 353 3.53 64% 18% 3.63 64% 17% Def Jam stepped in and offered the pair a new label home. |
TWEET Qops (Oh My)(Gold Mind/Elektra/EEG) 343 3.48 96% 47% 342  96% 48% N.O.R.E. is now set to release God’s Favorite on June 25. His
’N SYNC Girlfriend (Jive) 339 346 98% 55% 335 98% 55% third solo effort features production by The Neptunes, Swizz |
KHIA My Neck, My Back(Artemis) 326 336 61% 19% 3.28 58% 18% | | _Beatbl— "Vt(ri]Pm ang SPK,;imong (:_fhflf?-t N-O-fR-E-GhlZ\S;i:'f 18 kerep-
—— - = N — ing busy this summer: A promotional tour for God’s Favorite is
Tepesents v pocentage o 6spondets i evaamiznd e wog. Toatna epresents v numer of tespordents wiho Sad ey ae fed of earng e | | ‘Scheduled for June 19-July 3, and a new Capane-N-Noreaga
song. Sample composition is based on persons 12+. TD = Target Demo (Females 18-34). Persons are screened via the Internet. Once passed, they can take the album is in the works. “If Destiny's Child didn't take the title
music test based on theit format/music preference. RateTheMusic.com resulls are not meant to replace callout research. The results are intended to show opinions Survivor, | would have used that for the album,” N.O.R.E. says.
of participants on the Intemet‘only. Rate TngMuslc_/f aJreg/fferJe‘d {radel’r‘rark of R:ate Tthqsw.com. Thg RTM s;{siem is available for local radio stations by calling “I've been through hell and back.’
818/377-5300. RateTheMusic.com data is p by , A division of Premiere Radio Networks. i
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WERQBaifimore. MO * otk o g g oy A o '::.'ﬁnﬁ. e S cana WA Yoo e
PO: Dior Summery THIC M: Sheil -
Lo T [ s e bR 7D Eric Pomers || EPuhcemy
ey LR KiHonolul, Guy Ao “ APOMD il Pt
WOHI DaviorigH 2 WG, P e ke bRl By KDGSMhGNla, KS
WXYV/Baltimare, MD * 2 WORE JOHT Memphis, TH * i e wai
#0: Thas Micham W";g T I G -+ o e CYoR A mendTd KBTI Shrevegort, LA * 0.1 ol
3 ANGIE MARTH 5 KKWD/Okdlatroma City, 0K * ichmono, VA © > " S AR
3 N uWW‘ 40..°B B2 Gty u #O: Steve Englist : PO: Darrel) Johnsan [ gD ’
o u W WD) Crco Kice MO: Big Na

WJNH/Balon Rouge. LA~

ICKE

B RS

WYCLEE JEAR “Wrongs
TSt e

#D: Rsady Chane KOKS/Denver-Boulder, CO - e
27 MAR PO Cai Colhing . WPOW/Mismi, FL maha. NE *
‘ " KXMEHonolulu. Hi 7 i
: Y kS PO:KC - oL s WaTYRichmond. VA *
1 Notre D: Kevin Absta WD Eacre s X Gors D Azron Marwell
2 NG VARTINEZ “Cous G MR “Cous ptact o D, Mie et *, .
y s o NAPPY RODTS “Fouey :g-oc ,g;;m,,m WIKMDrlanda, FL © 7 Monitored Reporters
D1z/0ps * John Roterts. —— -
’ arcar WeCODotan &L PO’ Sieme Debana KGGiiveside, A 93 Total Reporters
Interim PD/MD, S KxxHousion-Galveston, T * e T gocu o MOEL DN
WEBHBirmingham. AL * B ”'°°"W”‘“"‘* Nesdy £ Tem Caecc . -, A urm MEOOH
PO Mickey Johnson inneapolis, MN * i
AP0 sary ay o hos PO Ranay Jamis WPYO/Drando, FL” XBMB/Sacramento. CA © 80 Total Monitored
% W ™ P e < bt FTRae Do ™
s : Pati - i {REZ “Coule” Interim MO. JUI Sirada 2l un l.£ N
3 Ean . XPTY Houston-Galveston, TX 3
i m?"{am-m- o (el PO i s BABCATHONY Gar L g moc R g et 13 Total Indicator
A KCAQ/Dunard-Ventura, CA * [oativit e 12 Current Indicator Playlists
WIMNBost LEpb izl . UM, A oW Dan Gartle
P0. Bo Manhews KTIﬂMuuitm-Galmmn, ™ POMD Erlla Gorite KSFM/Sacramento, CA *

e/Prog /P0: i n-c e

L3 MaE

VP/Prog. Mark Evans

AP0 Qants Tron 4 ADRE Noma” ,t'u : :Jﬁguam W bl ol Did Not Repont, Playlist Frozen (1):
s b ik oy - e RS s e
3 Someteg” THICKE “Aione” RIS VARTINEZ Couc R Asois FomT THICKE “Aiorw” YASMEEN "Dhee”

WwWww americanradiohistorv com
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KASHON POWELL

WGCI’s 11th Annual Music Seminar

[ May event attracts more than 1,500 aspiring talents

big “Congrats!” goes out to Elroy Smith, PD of WGCI-FM/Chicago, for another successful
— Music Seminar. The 1 Ith annual event, held May 18, attracted 1,500 aspiring singers, song-

writers and producers.

This year’s event included a series of workshops,
performances and a special luncheon featuring Def
Jam founder Russell Simmons as keynote speaker.
Some of the hottest recording stars, producers and in-
dustry executives served as panelists for the six
workshops. Among those taking part: J Records” Ty-

106 AND ‘GCI ™

WGCI-FM/Chicago PD/OM Elroy Smith
(1) poses with Free, host of BET's 106
& Park, at the station’s 11th annual
Music Seminar.

YRESE SERENADES

J Records’ Tyrese performs during the
seminar luncheon.

—_———

rese, Murder Inc./Def Jam hip-hop princess Ashan-
ti, Arista’s Donell Jones, megaproducer and Murder
Inc. CEO Irv Gotti, Columbia Records VP/Promo-
tions Lisa Ellis and more. The hip-hop workshop,
hosted by Sean “P. Diddy” Combs, was the most-at-
tended event.

SPREADING THE WORD

Gospel artists Daniel Weatherspoon {l) and Helen Baylor speak during the

Music Seminar’s gaspel workshop.

- .9! .'.
| DADDY AND DAVE %
Source magazine’s Dave Mays (1) and
Bad Boy Entertainment’s Sean “P.
Diddy” Combs host the Music Semi-
nar’s hip-hop workshop.

WE ARE FAMILY |
Seen here are (l-r) Def Jam’s Kevin Liles, WGCI Asst. PD/MD Carla Boatner
and VP/Marketing Angela Fleming, Def Jam/Murder Inc. act Ashanti, WGCT's
Elroy Smith, Def Jam/Def Soul head Russell Simmons and Murder Inc’s Irv
Gotti, enjoying the moment at WGCI's Music Seminar.

| DAVE AND THE FIRST LADY |

WGCI-FM overnighter First Lady (r)
takes time out to hang with Motown
recording artist Dava Hollister.

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Call me at 310-788-1667
or e-mail:
kpowell @radioandrecords.com

Or post your comments now. Go
to www.radioandrecords.com and
click on Message Boards.

www americanradiohistorv com

HIP-HOP REIGNS —

Here are the hip-hop artist showcase winners, Hall. Of Fame. Univarsal Records

sponsored the hig-hop artist showcase.

| AND THE WINNER IS....

Gospel artist showcase winners
Reggie Royal and Judah pose with
WGCI-Ai4 PD Sandra Robinson (r).
ACTS Records spensored the gospel
showcase.

R&B artist showcase winner Simbry:
Whittington (1) shines with WGCI/
Chicago evening personality Mike
Love. Universal Records sponsored
the R&B showcase

FO

J Records recording artist Tyrese
gives ihsight and advice during the
11th annual Music Seminar's R&B
workshap.

'NOT YOLR AVERAGE 6IRL —

WGCI-FM PD/OM Elroy Smith (1) so-
cializes with Motown recording art-
ist India.Arie.

GETTIN' THE 411

Maore than 1,500 attendees enjoyed
the events at WG(I's 11th annual
Music Seminar.

[ELROY AND THE HIP-HOP PRINCESS|
WGCI PD/QM Elroy Smith (1) presents
Def Jam/Murdzr Inc. recording artist
Ashanti wth the WGCI R&3 Recog-
nition Award. In the bzckground is
Def Jam/Def Soul’s Russell Simmons.
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WDKX -"Kirk has picked up where he left off, this record will be another gospel favorite that
can be played on all day parts! You don't want to miss the boat on this one." - Kala O'Neal

WDAS - “The title lends itself to inspiration. | like it, he has energy, tempo and
he is sticking to what he does best." - joe Gamble MD

KTCX - “It's truly a feel good song and it sounds good on the radio.
This single should work in all demos!!!” - Chris Clay PD

WRIH - “I'm feeling the Kirk, it has a DC go go feel. It’s a great sound change for Kirk,
I think it will do well.” - LiL Homie MD

KRNB - “It’s different, | like it, listeners are calling wanting to know where
to buy that version of Brighter Day!” - Stormy, Platinum Praise Jock

WHUR - I think this song has a great message.” - Dave Dickinson PD
WMXD - “It's another big one from Kirk Franklin. It's a solid record!” - |ant G

W|MR Jamming 98.3 - “Listening to "Brighter Day" reminds me of the first time
1 heard Stomp! WOW!!I” - Lorrie lones PD

WOSL - “I love the single, | love the album. Tremendous buzz on this single!” - K|
ALREADY IN
ROTATION AT:
KIPR WQHH
KIMM  WTMG
KPRS KOKY
KRRQ WHUR
KVSP WVBE
WBTF  WMGL
WDKX  WKXI
WEMX WIXC
WEUP  KRNB
WML KQXL
WITT WFXM
wIUC KILH

WTMG - “I like this record, real gospel music!” - Quincy

From the
new release:

rebirth

KRk FRANKLIN §

WRITTEN & PRODUCED BY
KIRK FRANKLIN

for FoYo Soul Productions

CO-PRODUCED BY

SANCHEZ HARLEY
for Chez Musical

FQ YO
SOUL

GOSPO  ppobucTibus
CENTRIC

IN STORES NOW

www americanradiohistorv
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Most Added-

- www.rradds.com

ARTISTTITLE LABEL(S)

NAPPY ROOTS Po’ Folks (Atiantic) 45
N.0.R.E. Nothin' (Def Jam/IDJMG) 41
NIVEA Don't Mess With My Man (Jive) 28
AZ I'm Back (Motown) 27
AMERIE Why Don't We Fall In Love (Rise/Columbia) 10
ANGIE MARTINEZ If | Could Go (FastWest/EEG) 10
ARCHIE We Ready (MCA) 9
KHIA My Neck, My Back (Lick It} (Dirty Down/Artemis) 9
MARY MARY In The Morning (Columbia) 8

Most Increased
Plays !

PLAY

ARTIST TITLE LABEL(S) INCREASE

P. DIDDY F/GINUWINE | Need A Girl... (Bad Boy/Arista) +381

TWEET Call Me (Gold Mind/Elektra/EEG) +286
LUDACRIS Move Bitch (Def Jam Soutfv/IDJMG) +232
AMERIE Why Don't We Fall In Love (Rise/Columbia) ~ +226
NELLY Hot In Herre (Fo’ Reel/Universal) +218

TRUTH HURTS F/RAKIM Addictive (Aftermatfvinterscopg) +187

CLIPSE Grindin® (Star Trak/Arista) +168
CAM'RON Oh Boy (Roc-A-Feila/IDJMG) +158
MARIO Just A Friend (/) +147
BIG TYMERS Still Fly (Cash Money/Universal) +138

New & Active

WYCLEF JEAN Two Wrongs (Columbia)
Total Plays; 425, Total Stations: 36, Adds: 4

SHARISSA No Haif Steppin® (Motown)
Total Plays: 406, Total Stations: 33, Adds: 0

N.0.R.E. Nothin' (Def Jam/IDJMG)
Total Plays: 400, Total Stations: 44, Adds: 41

WILL SMITH Black Suits Comin’ (Nod Ya...) (Columbia)
Total Plays: 391, Total Stations: 43, Adds: 1

LOVHER How It's Gonna 8e (Def Soul/IDJMG)
Total Plays: 376, Total Stations: 30, Adds: 1

ARCHIE We Ready (MCA)
Total Plays: 364, Total Stations: 34, Adds: 9

SWIZZ BEATZ F/BOUNTY KILLER Guilty (DreamWor«s)
Total Plays: 296, Total Stations: 36, Adds: 0

SMILEZ AND SOUTHSTAR Who Wants This?
(ARTIS Tdirect)
Total Plays: 282, Totai Stations: 36, Adds: 1

MYSTIKAL Tarantula (Jive)
Total Plays: 282, Total Stations: 25, Adds: 0

ME’SHELL NDEGEOCELLD Pocketbook (Maverick/WB)
Total Plays: 237, Total Stations: 23, Adds: 2

Songs ranked by total plays

See all of our monitored reporters at
www.radioandrecords.com.

R&R Station Playlists have moved to the web.

WK Wi ARTIST TITLE LABEL(S) s el |Mpg?§)%$6us Ve s
2 @ TRUTHHURTS F/RAKIM Addictive (Aftermath/Interscope) 2815  +187 508562 8 60/0
) e CAM’RON Oh Boy (Roc-A-Fella/IDJMG) 2614  +158 465909 8 59/0
1 3 MUSIQ Halfcrazy (Def Soul/IDJMG) 2613 -58 446702 16 65/0
% 4 ASHANTI Foolish (Murder Inc./Def Jam/IDJMG) 2416 -212 420446 17 65/0
6 0 BIG TYMERS Still Fly (Cash Money/Universal) 2288 +138 353188 M1 59/0
4 6  P.DIDDY F/USHER & LOON I Need A Girl (Part One) (Bad Boy/Arista) 2208  -310 404906 14 61/0
7 7 USHER U Don't Have To Call (LaFace/Arista) 2000 -132 375307 20 62/0
10 @ B2KGots TaBe (Epic) 1934 457 305372 11 6000
8 9  MARY J. BLIGE Rainy Dayz (MCA) 1877 -225 296094 13 6110
12 ) BRANDY Full Moon (Atlantic) 1816  +69 295491 ] 57/0
14 @  NELLY Hot In Herre (Fo’ Ree/Universal) 1799  +218 288921 6 6372
11 12 BUSTA RHYMES Pass The Courvoisier (Part Il) {J) 1733 -80 309318 15 62/0
9 13 AVANT Makin’ Good Love (Magic Johnson/MCA) 1733 -180 275528 19 57/0
13 14 JA RULE Down Ass Chick (Murder Inc./Def Jam/IDJMG) 1500 -83 269526 L} 571
21 @ TWEET Call Me (Gold Mind/Elektra/EEG) 1458 4286 234518 6 59/0
17 ® DONELL JONES You Know That | Love You (Untouchables/Arista) 1440 +12 234911 11 55/2
16 17 JAHEIM Anything (Divine Mill/WB) 1432 -6 274040 28 57/0
19 ) RUFFENDZ Someone To Love You (Epic) 1380  +70 242345 17 56/0
15 19 YING YANG TWINS Say I Yi Yi (Koch) 1308 -147 176407 14 52/0
20 20 NAS One Mic (Columbia) 1255 -64 199743 12 44/0
18 21 FAT JOE F/ASHANTI What's Luv? (Terror Squad/Atlantic) 176 172 189340 17 60/0
28 @ LUDACRIS Move Bitch (Def Jam South/IDJMG) 1025 +232 167759 4 55/1
25 @  EMINEM Without Me (Shady/Aftermath/interscope) 992  +55 130809 4 53/0
26 @ SCARFACE Guess Wha's Back? (Def Jam South/IDJMG) 961 +85 158191 5 55/2
23 25  TWEET Qops (Oh My) (Gold Mind/Elektra/EEG) 956 -32° 156427 20 63/0
29 €  AMERIE Why Don't We Fall In Love (Rise/Columbia) 924 4226 182604 3 54110
22 27 NAPPY ROOTS Awnaw (Atlantic) 86 -275 122186 18 58/0
30 &  CLIPSE Grindin' (Star Trak/Arista) 854 +168 149298 3 50/4
24 29  JOE What If A Woman (Jive) 845 94 151023 14 47/0
32 @ MARIO Just A Friend (J) 800 +147 101063 5 45/2
31 @ JENNIFER LOPEZ F/NAS I'm Gonna Be Alright (Epic) 757 +82 112213 6 4411
27 32 NAUGHTY BY NATURE F/3LW Feels Good (Don't Worry...) (TVT) 751 -14 97151 10 45/0
34 @ KHIA My Neck, My Back (Lick It) (Dirty Down/Artemis) 739 493 87882 5 34/9
33 @ B RICH Whoa Now (Atlantic) 692 +40 68435 5 44/0
36 @ BEANIE SIGEL & FREEWAY Roc The Mic (Roc-A-Fella/IDJMG) 638 +#8 129713 19 43/0
39 € JAY-ZSong Cry (Roc-A-Fella/IDIMG) 600 +21 86400 5  5A
45 @ JERZEE MONET Most High (DreamWorks) 591 +91 70106 4 38/0
€ P. DIDDY F/GINUWINE | Need A Girl (Part Il) (Bad Boy/Arista) 573 +381 115480 1 0@
38 39  AALIYAH More Than A Woman (BlackGround) 570 -50 100172 20 29/
41 40  ISYSS F/JADAKISS Day + Night (Arista) 544 -17 74392 7 3472
35 41 ANGIE STONE Wish | Didn’t Miss You (J) 526 -112 73160 12 34/0
46 @ OAVE HOLLISTER Keep Lovin’ You (MCA) 525  +65 54022 2 39/0
47 @ RLGoodMan (J) 522  +66 84162 3 44f2
48 @D ASHANTI Happy (Murder inc./Def Jam/IDJMG) 518 +94 117754 2 OO
42 45  LUOACRIS Saturday (Oooh! Ooooh!) (Def Jam South/IDJMG) 494 -60 87769 17 49/0
43 46 LIL" ROMEOQ 2 Way (No Limit/Soulja/Universal) 488 -19 54981 3 34/0
40 47 BOYZ I MEN The Color Of Love (Arista) 476 -96 59653 41/0
37 48  ALICIA KEYS How Come You Don’t Call Me (J) 474 -149 74922 34/0
44 49 MAXWELL This Woman's Work (Columbia) 463 -40 66988 18 36/0
@  KEKE WYATT 1 Don't Wanna (MCA) 420 468 47800 1 360
66 Urban reportars. Monitored airpiay data supplied by Medi R , a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
5/26-6/1. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed
first. Songs below No. 20 are maved ta fecurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases
in total plays. Gross Impressions equals Average Quarter Hour Persans times number of plays (times 100). Average Quarter Hour Persons used herein with permission from
the Arbitron Company (copyright 2002, The Arbitron Company). (C) 2002, R&R, Inc.

1 g
the new album TRINITY (PAST, PRESENT, FUTURE) remember.” — D’ANGELO
featuring the hit single “TAINTED”  “A sanctuary of satisfied soldiers. In order to understand

N ou have to be at that level” — ANGIE STONE j -
_Gasc. [In Stores August 13th i

“I remember we were in the studio and Q-Tip came in
and played the Slum tape and | was just floored! |
haven’t felt like that about music since...l can’t

v

BARAK  siumiviuace

RECO

www americanradiohistorv com
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Stat/ans a/m’ their ao’o’s listed a/,a//abet/oa//y by mar/ret

WAJZ/Albany, NY *

KTCX/Beaumoni, TX *

WPWX/Chicago, IL *

Reporters

WDTJ/Detroit, MI *

WRJH/Jackson, MS *

WGZB/Louisville, KY *

WQQK/Nashville, TN *

WCDX/Richmond, VA *

WFUR/S1. Louis, MO *

PO/MD: Sugar B OM. Jim West PD: Jay Alan VP{Prog.: Lance Patton PD: Steve Poston PD: Mark Gunn PD: Kevin Foxx 4 AMERE “Far PD: Mcs_nav
APD: Mav;gg:stzal’ PDMIIJTCM:S Clay MD: Traci Reynolds UM:Mngniu Stam MO: Lit Homte MD: Gerald Ifamsqn APD: anf Lowe m\rmv Yoy’ ;?-KWIE B’%:la
15 ANGIE MARTINEZ “Could™ 12 KHIA "Back” 8 NORE. m PO/MD: Spudd 14 NORE. “Nothin™ . 2 S&;ﬂyfﬁ HVGU:ISS R H mngoag.m_ NAPPY ROQTS Fobe” : 'F oaA i
& AZD Anqns fean : i‘k"»‘.g MARTINEZ “Could™ 19 NORE, JT g i'nnéfecm%rm"ﬁ %Wm 3 :MNO “Frend” 3 ; ﬁ'&i?&’-
I mms mnnn “Coud™ . m mts “Foks™ RAPPY RCOTS “Fos™ £40 “Automatic™
HAPPY ROQTS “Foks™ ’
MESHELL HOEGEOCRLLD « | WDKXMRochester, NY *
NVEAMa o WJLB/Detroit, MI * WOUEMNew Drleans, LA | oy o bl
OUTKAST “Land” WIZF/Cincinnati, OH PD: KJ Holiday WEXMMacon, GA OM: Carla Boatner MD: Kala O'Neal
HARY MARY “Morming” PD: Huicane Dave : " acon, PD: Angela Watson : . WPHE/S: NY *
KBCE/Alexandria, LA ! APD/MD: Kris Kelley KPRS/Kansas City, MO PO/MO: Derek Harper : 1 NORE ot yracuse,
PO: Kenny Smoov APOMDTeir tiomas 13 NORE ater PO SamWeaver £ TAOKDADDY Wi = THREE PECE Qo™ PD: Buth Charles
MD. R.J. Polk I '4252&3‘.?%“%- 2 mmmss o APDMO: Myron Fears 30 ASHRT “Haopy” W A e MO: Kery Dees
S oo WUZD/Biloxi-Gulfporl, MS * | SHERE o WAPPY ROOTS ok 4 WP ROOTS ok 16 0 e bidlic e
3 NAPPY ROOTS s PD: Rob Neal § ANGIE WARTINEZ “Couks” & PASTOR TROY Versa™ WBLS/New York, NY * A Fac
3 €40 "Atomate MD: Tabari Daniets 1 AL Bak NAPPY RCOTS “Foks™ PD. Vinny Brown
RARE Nathn™ . NVEA ‘Mar CONYADOES FCafe MD: Deneen Womack I
HAPPY ROOTS “Foks™ WENZ/Cleveland, OH W.JJN/Oothan, AL 7 KORL “Noth™ WTLZ/Saginaw, MI *
HIVEA “Man” PD: Sam Sylk PO/MO: Tony Black iPSE “Gringin™ PO: Eugene Brawn
31 JA RULE “Dowr 0 Mm:;zma-;mv - WiBBM 0 z wvumemm\qs T KA Bk YI‘TMPF{ln'génp;, FL *
KEDG/Alexandria, LA i KIlZAilleen-Temple, TX acon, WRE T e PD:Big Maney
exandria, NAPRY ROOTS “Foks POMD: Mychal Maguire PO Mike Williams NAPPY ROOTS ~Foles Interim MO: Erig Storm
DM{PD:Jay Stevens. WBOT/Boston, MA * o W‘Hs Ty APD: Ava Blakk 40 LUDAZRIS “Move™
MD: Wade Hamplon PD: Steve Gousby WZFX/Fayetteville, NG * | 16 WYOLEF Jeay wionos 34 LUDACHIS “Move™ WBHH/Nortolk, VA * S T
WO T APD. Lamar Robitson ' Pty hae 10 SUUM VLLAGE Torta BEMNEN M POMD: Hearl Atack 2 AT They st”
ey MOD:T. Clark WHXT/Columbia, SC * APD: Gasredl Davis NAPPY ROOTS “oks™ MR BOOTSHFS 9 NORE o WEAS/Savannah, GA 26 AL Care
12 HORE, “Nethin™ PO: Chris Conner MD‘.IaaImMn Ll MESELL NDEGEDCELLO MAR0,Fpend AT Bk PD: Sam Nelson
© ANGIE MARTIREZ Couk™ MD: Bill Black iyl i L 2 NAPPY RODTS oks MD: Jewel Carter
WYCLEF JEAN Wrongs™ 15 PASTOR TROY “Versa™ CHIE ey WATURE Ko™ 18 KA Back
1SHOAE ol o 12 ORE “Notn™
KRRO/Lafayette, LA * WHRK/Memphis, TN 5 NVEA My WJUCToledo, OH *
WHTA/Atlanta, GA * 3 P o0 vk o, OM: James Alexander PD: Nate Bell e T PD: Chaxlie Mack
PO: Jemy Smokin' B WBLK/Butalo, NY * WOZZ/Flint, MI PO/MD: Datlene Prejean APD: Eileen Callier WOWI/Nortolk, VA * Pt MD: Nibki .
APD: Ryan Cameron 2DMD: Skip Dillard :uﬁne; E«Ms Reynolds : X‘MTR(;E .,F,s:- P:D’i'e;wxeel OM/PD. Daisy Davis 26 NIVE: Man™
Sl P RO ok WWOM,Columbia, SC* | e R ks WA weetr | § KR o
6 NORE. “Nothn KA “Back POMO: Mike Love NAPPY ROQTS “Folks’ UL BOW WOW FUD... Basketbal 7 ANGIE MARTINEZ "Couks™ , 3 NAPRY ROOTS “Foks™
3 KAPPY ROOTS ‘ot 2R APD. Vemessa Penderyrass 2B 1 KApPY ROOTS olks” KOKS/Shreveport, LA
HIVEA “Mar 5 NORE “Nothin™ POMD: Quenn Echnls
5 A B o 9 MS JADE
; E:%E)A?Tq“%gw . %Tmalmlbﬂah.ﬂ.' WO ) WEDR/Miami, FL * : £-40 " Automalc”
Versr” : Qquincy ansing, MI * OM/POMD: Cedric Hollywaod ity, 0K * S
G WWWZ/Charleston, SC * T e 3 CEEL0 “Growr POMD: Brant Johnson 12 ANGE mlfm’zm-wom!m ’ gz‘)lsl:n/e:alsr:sg;“ m 0.0 Al:ou:‘m%um gB'MTm;T ;losn:;ym(
WVEE/Alanta, GA OMPD: Tery Base 1 MAEROOTS s 4 0B 11 CEELD Brown’ AMD: Eddie rasco ANGE MARIINEZ “Coul APD: Azxon Bemard
PD: Tony Brown MO: Yonni 0'Donchue ey M.E N 1 AZ “Back” 9 NORE “Nothi™ 11 NIVEA e NAPPY ACQTS “Fois™ 20 NIVEE “ta
MD: Tosha Love 21 RORE o™ WEA Vo AR T . 2 A2"Back” HIVEA' 420 1 KORE
1o AeR -t NAPPY ROCTS “Fobs Mar DONELL JONES “Koow ORE et A
7 CLIPSE “Grndn™ NIVEA “Mar WFXE/Columbus, GA A NAPPY A0QTS “Foks’ ww ROOTS “Fols™
NIVEA “Man” KIRK FRANKLIN “Bnghter” PD: Mlchael Soul NVEA Wan” 5 KIM SCOTT “Ta™ QM 0T “Tak”
s "
3 MAPW ROOTS “Foks" 5;.1 #g:;ﬁ::pon' A
NORE “Notwn WIKS/Greenvllle, NC * KVGS/Las Vegas, NV * MO: Kelli Dupree
WPEG/Charlotte, NC * POMD: B.K. Kirkland PO: Vic Clemans WKKV/Milwaukee, Wi * WPHI/Philadelphia, PA* | 5. s g
WFXp/Augusta, GA * PO; Terri Avery 3 NORE ‘Noitia™ 10: Adrian Wagers PD: Jamillah Muhammatl PO: Lusciousce 18 ARCHIE “Reany’ WESE Tupeio, MS
OMPO:Ron Thamas e WEKX/Columbus, OH - ? Skt s MD: Dot Love MD: Raphael “Ralt” George 87 B AR i POMD: Pamela Aniese
“Momig” 25 PASTOR TAOY ~Versa g g : . Ko Ads R X
E m:'ﬁ'.ﬁ"" o=y 20 MORE. othe PD. Paul Strong £40 “Automale” 3 NORE Nothin NORE “Nothn™ %E—TE%:_S )
NAPPY ROOTS ok 11ULSOVONFA. st | MD:Wamen Sievens A S A Hapry S00TS ok =
K | 1 AMERIE “Fal . OUTKAST *Lang
2 NAPPY ROOTS Foks E \
1 SLUM VILLAGE “Tainted A !{].}'Irnl'/g:uegenrlxilsle. ¥ WBTFALexington-Fayette, KY * WUSL/Philadelphia, PA *
1 MS JADE “By” WILL SMTH “Suts- PD/MD: Jay Alexander PD:Glenn Caopes
WPRW/Augusta, GA - 17 HAPPY ROOTS “Foks” 0 i L APD: Colby Tyner KATZ/S1. Louis, MO * WKYS,Washington, DC *
oustey KBFB/Dallas-Ft. Worth, TX * 3 Asa WBLX/Mobile, AL MD: Coka Lani PD: Eric Mychagts PD: Dar-yl Huckaby
PO: Tim Snel‘l NAPPY ROOTS “Foks” NORE. Hothin’ PO/MD: Myranda Reuben 14 NORE. Nothan™ B AL “Man MD: P-Slew
MD: Nighttrain WJTT/Chattanooga, TN * NVERRT] 13 ARCHIE “Reaty” 2 &2 Ba 10 CLIPE “Gondn
3 :ghﬁiwmzmw PD: Keilh Landecker " ; gzﬂn‘;dmv Momag £407Cty WYCLEF JEAN “Wrtngs
RazPy ROOTS ok T, - KKDADallas 7t Worth, TX | WEUPMuntsullie, AL ™1y op ) iee ok, AR * 2 HORE o WAMO/Pitsburgh, PA *
HVEA tar 5 NAPPY ROOTS “Folks PO/MD: Skip Cheatham POMD: Steve Murry OMPOMD: Joe Booker Interim POMO: DJ Boagle
XM SCOTT “Tak L SOw om0, Ster | 8 LIRS Yoo AR T 2 NAPPY ROOTS ok : ANG‘I’E BTN Cout 7 AVERIE T N
NORE ot 3 o O e NIEA M AT PP RO o G ey Monitored Reporters
AL Man JHSO0T (o Jag S 77 Total Reporters
WEMX/Balon Rouge, LA * N
Qi Nesandis WGC/Chicago, 1L * WEQUHafto O WiMlackson, MS - | KKBT/Los Angeles, CA* | WZHT/Montgomery, AL | WOOKRaleghrOutam,hg+ | 66 Total Monitored
PO/MD: Adrian Long OMPD:Ercy Smith PD.| T;'WSS"“'“U"S POMD: Stan Branson P0: Rob Scorpio PD: Darryl Elliott PD: Cy Young
2 s APOMD: Tifany Green L L 3 WEA MD: Dorsey Fullr MO: Michael Long MD: Sean Alexander 11 Total Indicator
NAPPY ROOTS “Foks 3 HORE. “Hiothn pLidary g 1 HORE. “tiothn~ 10 DONELL JONES oo™ €40 Aomac” 6 HORE "ot
WON G “Insee 2 HELLY Hat" NAPPY ROCTS “Foks™ CONYA DOSS “Coftee’ 5 JENNIFER LOPEZ FNAS “Airght NIVEA “Mao’ = 4 AMEREFIl
A2 Back 2 MARIO “Frend” SMILEZ AHD SOUTHSTAR “Warts™ NAPPY ROOTS “Foks™ 2 iRV GOTT! PRESENTS. Do DAVE HOLLISTER Lown | HAPPY ROOTS “Foks
]
Most Played Recurrents IJ Indicator
TOTAL |
ARTIST TITLE LABEL(S) PLAYS
FAITH EVANS | Love You (Bad Boy/Arista) 820 Most Added-
MR. CHEEKS Lights, Camera, Action (Universal) 71 NAPPY ROOTS Po' Folks (Atlantic)
KEKE WYATT Nothing In This World (MCA) 608 NIVEA Don’t Mess With My Man (Jive)
JENNIFER LOPEZ Ain't It Funny (Epic) 596 N.0.R.E. Nothin' (Def Jam/IDJMG)
JERMAINE DUPRI F/LUDACRIS Welcome To Atlanta (So So Def/Columbia) 556 LUDACHIS Move Bitch (Def Jam South/IDJMG)
AALIYAH Rock The Boat (BlackGround) 440 MARIO Just A Friend (J)
JA RULE F/ASHANTI Always On Time (Murder inc./Def Jam/IDJMG) 424 AZ I'm Back (Motown)
GLENN LEWIS Don't You Forget it (£pic) n E-40 Automatic (Sick Wid" 1t/Jive)
BRANOY What About Us? (Atiantic) 358 PASTOR TROY Vice Versa (Universal)
MICHAEL JACKSON Butterflies (Epic) 341 BIG TYMERS Still Fly (Cash Money/Universal)
USHER U Got It Bad (LaFace/Arista) 336 OUTKAST Land Of A Million Drums (Lava/Atiantic)
MYSTIKAL Bouncin’ Back (Bumpin' Me...) (Jive) 313 TWEET Call Me (Gold Mind/Elektra/EEG)
FAT JOE We Thuggin’ (Terror Squad/Atlantic) 3N EMINEM Without Me (Shady/Aftermatf/Interscope)
MARY J. BLIGE Family Affair (MCA) 290 ME’SHELL NDEGEOCELLD Pocketbook (Maverick/WB)
JAGGED EOGE Where The Party At (So So Def/Columbia) 261 OAVE HOLLISTER Keep Lovin' You (MCA)
GINUWINE Differences (Epic) 260 KIM SCOTT Talk It Out (7he Chipher)
MISSY “MISOEMEANOR" ELLIOTT Take Away (Gold Mind/EastWest/EEG) 252 KHIA My Neck, My Back (Lick It) (Dirty Down/Artemis)
OUTKAST The Whole World (LaFace/Arista) 239 WYCLEF JEAN Two Wrongs (Columbia)
SHARISSA Any Other Night (Motown) 231 BLACK COFFEY Hard To Get (Motown)
ALICIA KEYS A Woman's Worth (J) 220 MARY MARY In The Morning (Columbia)
i JENNIFER LOPEZ I'm Real (Epic) 25 CONYA 00SS Coffee (N Mecca/Orpheus)
Snrs
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“The What If's” by Jaguar Wright is a
good song, and Jerzee Monet’s “Most
High” was an instant phoner — and that's
the version without DMX. From what | was
told, not many mainstream Urban stations
are playing Will Downing’s “Cool Water,”
but | think that song is nice. Amerie's
“Why Don't We Fall in Love” is worthy of
attention. Oh, Mario! When | first
heard the song, | was like, “Oh, hell no!
I'm putting this in right now!” So | did.
Then, when | saw the video, | put the song in heavy rota-

tion. This cut is a nice, cool, clean, fun song. “Just a Friend” is
definitely one of my choice cuts. And, speaking of Mario, | think
teen groups are really hot right about now. # “Hot in Herre" by

Nelly is the cut. | listened to it over and over from Tulsa to Okla-

homa City. That's a 2 1/2-hour drive. Nelly is standing his ground

1 in regards to his style. This is a great song to lead off his highly
anticipated album. # It's good to have Me’Shell Ndegocello back. 1 like

“Pocketbook.” And Glenn Lewis’ “It's Not Fair” is another song that's good,
but the video is real nice.

Terry Monday
PD,KJMM/Tulsa and
KVSP-AM/Okiahoma City

Truth Hurts and Rakim conquer the No. 1
spot this week. With a total of 2,815 plays,
the single “Addictive” rests for maybe seven
days: Roc-A-Fella/Def Jam/IDJMG rapper
Cam’ron moves 5-2* with “Oh Boy.” Cam’ron
and his protege Juelz Santana just may knock
Truth Hurts and Rakim off their musical throne
... The Big Tymers enter the elite top five with

“Still Fly” (Cash Money/Universal). The duo

scoot 6-5° with +138 plays ... MCA's KeKe

Wyatt debuts this week at 50 with “I Don’t Wanna,” and P. Diddy intensifies his
search for a mate, but this time Ginuwine jumps on board. “| Need a Girl (Pt. 2)"
(Bad Boy/Arista) debuts at 38* and gains the most plays, +381, for the week ...
Though she didn't gain the most plays, the biggest chart move goes to
DreamWorks artist Jerzee Monet. The former chef and hairstylist moves 45-37*,
which elevates “Most High” that much closer to the top 20 ... Across the street
and around the corner are the adults. On the Urban AC chart, DJ Rodgers Jr.
is the only artist to debut: “Lonely Girl” enters at 29 ... “I'd Rather” {J) by Luther
Vandross is pushed to No. 2 as Divine Mil/WB artist Jaheim’s “Anything” as-
sumes the top slot and just happens to be Most Increased with +98. Second Most
Increased is Mary Mary’s “In the Morning” (Columbia), which moves from 30 to
24" with +85, and Epic’s Ruff Endz come in third with “Someone to Love You,”
which moves 14-11* with +71.

—- Tanya 0’Quinn, Assistant Editor

rban/Urban AC Action
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arTisT: Archie Eversole
LaseL: MCA

By TANYA O’QUINN /ASSISTANT EDITOR

e ready for y’all'” exclaims the Atlanta-

based rapper known as Archie Ever-
sole. “We Ready,” the debut single from
Eversole’s forthcoming album Ride Wir Me
Dirty South Style, features Bubba Sparxxx and
alerts the industry to the newest lyrical soldier
to enter the rap battleground.

“I’m not trying to sound like I’m cocky about
my rapping.” says Eversole, who explains that
“We Ready” was recorded some time ago. With
his 18th birthday quickly approaching, the
young and observant rapper confesses, “What
you hear on this album isn’t even the tip of the
iceberg. It’s not even an ice cube.” Though bom
in Germany, Eversole grew up in the College
Park-Riverdale area of Atlanta. The son of mili-
tary parents (his dad was in the Navy, and his
mom was in the Anny), he came into adulthood
rather quickly. “Me and my parents didn’t get
along,” he says. “They let me go at a young age.
I was wild. Though the parental bond wasn’t
there, the sibling bond was. He and his broth-
ers shared a love of music. While Eversole liked
1o sing, his brothers liked to rhyme. One day in
the studio his brothers encouraged him to try his
hand at thyming. When Eversole picked up the
mike and spit some lyrics, a new rapper was
born. “I rapped one time and found out that [
knew how to do it.” he says. From that point on,
lyrical battles became a regular pastime.

After perfecting the art of freestyling,
Eversole was in the studio recording his demo.
Also in the studio was one of Atlanta’s top pro-
ducers, Mason “Phat Boy” Hall, CEO of Phat
Boy Records. Hall overheard Eversole rhyming
and was so impressed, he offered him a deal.
“He was young and he could rap his ass off,”
says Hall. “He can do all types of styles. That's
what caught me. The man can sing, rap, what-
ever it takes, and he’s crunk.”

As a signed artist, Eversole wasted no time.

Archie Eversole

He was on a mission — a lyrical one — to share
with the world and all those who would fisten
his gift of thyme. The hard-working rhymer got
right into the studio and contributed his vocal
talent to labelmate MGD's debut album, Ever-
lasting Yay. His performance on “Tig Ole Bitties
With the Ass to Match” made the hip-Fop com-
munity aware of a new voice. While Eversole
was working on his own project, legal matters
came into play. An eight-month jail stint pre-
vented the rapper from finishing his album but
gave him the time and solitude to write many of
the songs contained on his joint. He recalls,
“When | was in there locked up, [ called Mase
[Mason] every week, and Mase told me, ‘Dawg,
when you get out, we going straight 1o the stu-
dio. It’s gonna go down.””

Produced by Break Bread Productions, Phat
Boy Records’ in-house production team, Ride
Wit Me Dirty South Style showcases Eversole’s
impressive rapping ability. And though he’s
young in age, he’s mature in talent and ready to
give the old heads of rap a run for their money.

Urban AC Reporters
Stations and their adds listed alphabetically by market

WALR/Alanta, GA *
OM: Tradia Charmont
PD: Fon Davis

WWIN/Baltimore, MD *
VPAProg.: Kathy Brown
PD: Tim Watts
MD: Xelth Fisher
WILL DOWNING ~Cool™

KOXL/Baton Rouge, LA *
OM: James Alexander
PD/MD: Mya Vemon
15 YOLANDA ADAMS “Ready™
TAKE 6 "Streets™

WBHK/Birmingham, AL *
PD: Jay Dixon
MD: Damyl Johason
20 ASHANT! “Foolish™
4 BOYZ Il MEN “Color”

WMGL/Charfeston, SC *

PO Terry Base

APD/MD: Belinda Parker
DARIUS RUCKER “Wild™

WBAV/Charlotle, NC *
POMD: Terr Avery
1 KIRK FRANKLIN “Brghter™
WYCLEF JEAN “Wrongs™
DARIUS RUCKER “Wild™
TAKE 6 Streets”

WVAZ/Chicago. IL *
PO: Elroy Smith
APD: Armand Rivera
BELLE F/JONES "Now™
BONEY JAMES F/JAHEIM ~Ride™

WZAK/Cleveland. OH *
PD: Kim Johnson
No Adds

WLXC/Columbia, SC *
int, PD: Doug Willlams
MD: Tra Taylor
10 DARIUS RUCKER “Wild™
JERZEE MONET "High™

WAGH/Columbus, GA
PD: Rasheeda
MD: Ed Lewis
TAKE 6 “Streets™
BRANDY “Ful”

KANB/Dallas-Ft, Worth, TX *
PD: Al Payne
MD: Rudy V"

OAVE HOLLISTER "Lown™

WDMK/Detroit, M) *
VP/Prog.: Lance Pation
OMAO; Monica Starr
APD: Benita “Laty B Gray
MD: Sunmty Anderson

REMY SHAND “Message”™

WMXD/Detroit, M| *
PD: Janet G.
APD; Oneit Stevens
MD: Sheita Little

No Agds

WUKS/Fayetteville, NC *
PD: Rod Cruise
APD: Garrefl Davis
MD: Caivin Pee
1 DONELL JONES “Know"™
BELLE FAJONES "Now™

WFLM/1. Pierce, FL *
PD/MD: Michae! fames
1 MARY MARY “Moming™

TAKE 6 “Streets™
KIRK FRANKLIN “Brighter”

WOMG/Greensboro, NC *
PD: Avin Stowe
2 KIRK FRANKLIN “Brighter”

PD: Carl Conner
MO: Sam Choice
No Adds

WTLCAndianapolis, IN *
DM/PD: Brian Wallace
MD: Garth Adams

1 RUFF ENDZ ~Someone™

KMJQ/Houston-Galveston, TX ®

WKXI/Jackson, M§ *

PO/MD: Stan Branson
CONYA DOSS ~Coffee”
JERZEE MONET “High™
DARIUS RUCKER “Wild"
TAKE & “Streets™

WSOL/Jacksonville, FL *
PD: Russ Alten
APDMD: K.

No Agds

KDKYALittle Rock. AR *
PD: Mark Dytan

MD: Jamai Quarles

17 JERZEE MONET “High™

TAKE 6 ~Streets™
DARIUS RUCKER “Wild™

KHHT/Los Angetes, CA *
PD: Michelle Santosuosso
No Adds

KJLH/Los Angeles. CA *
PO/MD: Ciitt Winston
TAKE 6 “Streets™

WRBV/Macon, GA
POMD; Lisa Charles
TAKE 6 “Streets”

KIMSMemphis, TN *

PO: Nate Bell

MD. Eileen Nathaniel
No Asds

WwHOTMiami, FL
PD: Derick Brown
APDMD: Karen Vaugtn
15 BLACK “Hard™
8 0J ROGERS. JR. "Lorely™

WIMRMilwaukee-Racine, Wl *
POMD: Lauri Jones

BONEY JAMES F/JAHEIM “Rige™

WMCS/Milwaukee, Wi
OM: Steve Scott
PD/MD: Tyrene Jackson
§ JAGUAR WRIGHT “If's”
§ BRANDY "Ful”

WOLT/Mobile, AL *

PD:; Steve Crumbley

MD: Kathy Bariow
18 SIR CHARLES JONES “Loney™
4 MARY MARY "Morning™
1 GLENNLEWIS “Far®

WYBC/New Haven, CT ¢
OM: Wayne Schmidt
PD: Juan Castitio
APD: Steven Richardson
WD Boc-P

No Adds

WYLD/New Drieans, LA *

DMPD: Marvin Hankston

APDMD: Aaron “AJ." Appleber
No Adds

WRKS/New York, NY *
PD: Toya Beasley
MO: Julie Gustines.

No Adds

WSVY/Norfolk, VA *
PO/MD: Michael Mawzone
No Asds

WVKL/Nortolk, VA *
POMD: DC
No Adds

WCFB/Driando. FL *
PD: Steve Holbwook
MD: Joe Davis

No Adas

WDAS/Philadeiphia, PA *
Stn. Mgr./PD: Joe Tamburra
MD: Joann Gambte

8 RUFF ENDZ “Someone™

WFXC/Raleigh-Durham, NC *
DM/PD: Cy Young
APDMO: Jodi Bemry

No Adds

WKIS/Richmond, VA * WIMX/Toleco, OH *

POMD: Kevin Xotax OM/PD: Rocky Love
2 YOLANOA ADAMS Ready” MD: Dentse Brooks
2 KIRK FRANKLIN “Brishter™
BRANDY “Full”

WVBE/Roanoke-Lynchburg, VA * TAKE 6 “Streets™
PD: wait Ford WYCLEF JEAN “Wroogs™

DARIUS RUCKER "Wild™

TAKE & “Streets™

WHUR/Washington, DC *

KMJM'SL. Louis, MD * POMD: David A. Dickinson
OM/PO: Chuck Abdns 1 DARIUS RUCKER “Wild”
MO: Brian Anthorry WYCLEF JEAN “Wroags™

Na Adds

WMMLI/Washington, DT *
VP/Prog./PD: Kathy Browr
MD: Mike Chase
AMD: James Pair

1 MARY MARY "Mom ng”

WLVHSavannah, GA
PD: Gary Young
8 80YZ h MEN “Color”

8 AEMY SHAND "Message”
7 DAVE HOLLISTER “Lovin™

*Monitored Reporters
45 Total Reporters

40 Total Monitored

4 Current Indicator Reporters
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I»¥» 7 Urban AC Top 30 Y
CUC Batebostrvidels S R S ' Y moivered By
\l;:\- June 7, 2002 s

E ARTIST TITLE LABEL(S) hons sLkvs mpﬁ%%sfx%us hr AL Most Added.-
3 o JAHEIM Anything (Divine Mill/WB) 905 +98 128466 25 30/0 www.rradds.com
1 2 LUTHER VANDROSS I'd Rather (J) 901 -26 140990 20 3810 AATISTTITLE LABEL(S) ADOS
2 ©  JOE What If A Woman (Jive) 869 +44 148636 13 33/0 | TAKE 6 Takin' It To The Streets (Warner Bros.) 9
4 4 ANGIE STONE Wish | Didn’t Miss You (J} 745 33 1m7T 13 38/0 DARIUS RUCKER Wild One (Hidden Beach/Epic) 7
5 5  MUSIQ Halfcrazy (Def Soul/iDIMG) 679 47 113673 N 36/0 KIRK FRANKLIN Brighter..: (Gospo Cef{ffif//ﬂfefswpe) 4
6 @ REMY SHAND Take A Message (Motown) 663  +24 104304 18 3N m‘;‘émgw L“é?”ﬁ?ﬁ"%ﬁﬁ?ﬁ”;@ﬁfé ) g
8 ©  ANN NESBY F/AL GREEN Put It On Paper (Universal) 619 +26 78588 20 270 WYCLEF JEAN Two Wrongs (Columbia) 3
7 8  GLENN LEWIS Don't You Forget It (Epic) 580 -30 94578 30 3400 | yOLANDA ADAMS I'm Gonna Be Ready (ElektraPEG) 2
10 9 FAITH EVANS | Love You (Bad Boy/Arista) 562 2 112405 21 26/0 REGINA BELLE F/GLENN JONES From Now On (Peak) 2
9 10 MAXWELL Lifetime (Columbia) 529 -43 100520 48 36/0 | RUFF ENDZ Someone To Love You (Epic) 2
14 @ RUFFENDZ Someone To Love You (Fpic) 510 +71 96367 12 26/2 | BONEY JAMES FUAHEIM Ride (Warner Bros.) 2
1" @ MAXWELL This Woman's Work (Columbia) 510 +12 87488 20 36/0 Most Increased
12 @ BOYZ |l MEN The Color Of Love (Arista) 478 +8 75653 8 321 Plavs
13 14 DONELL JONES You Know That | Love You (Untouchables/Arista) 439 -1 76971 N 281 y
15 @ YOLANDA ADAMS I'm Gonna Be Ready (Elektra/EEG) 436 +34 60765 6 332 ToTL
16 @ ASHANTI Foolish (Murder Inc./Def Jam/IDJMG) 400 +34 94712 9 131 ARTST TIME UBELS) INCREASE
17 @ REGINA BELLE F/GLENN JONES From Now On (Peak) 375 +17 43158 10 26/2 | JAHEIM Anything (Divine Ml”/WB) ) +38
19 18  ALICIA KEYS How Come You Don't Call Me (J) 280 31 46419 12 2300 m: E“ﬂﬁ?s?mlii??é"iﬂie(iﬁﬁ"’}é’,’,’i') :gf
21 19 YOLANDA ADAMS The Battle Is The Lorgs (Verity) 284 11 51137 17 20/0 KEKE WYATT Nothing In This World (CA) 53
18 20 USHER U Don't Have To Call (LaFaCe/Af/sta) 282 -40 64078 8 6/0 KIRK FRANKLIN Brighter.. (Gospo Centric/interscope)  +49
22 @ WILL DOWNING Cool Water (GRP/VMG) 239 +1 31754 9 191 CHARLIE WILSON Without You (Major Hits) +44
24 @D  SIR CHARLES JONES Is There Anybody Lonely... (Independent) 218 +6 18697 6 1371 | ERICK SERMON Music (/) +44
23 23 DAVE HOLLISTER Keep Lovin’ You (MCA) 215 3 34208 4 181 ;05 WC;P” mm:an ,ff,””f, +::
30 @ MARY MARY In The Momning (Columbia) 23 85 4u2s 2 mp | RALlELMne thoj,’;r’"()solden . -
25 @ RL Good Man (J) 197 +3 26625 3 19/0
27 26 JAGUAR WRIGHT The What If's (MCA) 172 20 18312 7 130 Most Played
28 27  AVANT Makin’ Good Love (Magic Johnson/MCA) 166 -9 25597 1 13/0 Recurrents
26 28  BRIAN MCKNIGHT What's It Gonna Be (Motown) 154 -39 18901 15 2110
[Debut> 29  DJ ROGERS JR. Lonely Girl (Motown) 122 -1 14095 1 134 ARTIST TTLE LAGEL(S) o
29 30  LATHUN Fortunate (Motown) 120 -1 15127 13 12/0 MICHAEL JACKSON Butterfiles (pic) 375
40 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the alrplay week of LUTHER VANDROSS Tak? You Out (J) 373
5/26-2'1, Bul;etl: aplsean; gnasOngs gadinting plays o:’ r(:tmai;(i)ng fla; tr::lntgrev:gu:: ‘;\VAE:':' : dt;v% s_ont%s a'n: tlied in ;otal)?lays, ":l!ed soor;?_ \-_:il"h the I:r?(: ligc;?;ebin playhs::p%lzc_ﬁd JILL SCOTT The Way (Hidden BeacfvEpic) 323
S below No. re moved to recurren er weeks € Cl . S ed Is the total number 0t new S Icially re| e eacl {
gg:lt;on?ggngs unreported as addsvdo not count lov?ard overall total stations playing a song. Most Incr(aeased Plays lists thae songs wilhylhepgrealest week-toy-week increaseg GERALD LEVERT What Makes. . (anweSt/EEG) 318
in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from ANGIE STONE Brotha ) 303
the Arbitron Company (copyright 2002, The Arbitron Company). (C) 2002, R&R, Inc. GERALD LEVERT Made To Love Ya (EastWestEEG) 299
E KEKE WYATT Nothing [n This World (MCA) 299
New & Active ALICIA KEYS A woman's Worth () 29
USHER U Got It Bad (LaFace/Arista) 215
TONY TERRY In The Shower (Goiden Boy) BRANDY Full Moon (Atfantic) DDNNIE MCCLURKIN We Fall Down (Verity) 220
Total Plays: 105, Total Stations: 10, Adds: 0 Total Plays: 79, Total Stations: 10, Adds: 1 MUSIQ Love (Def SouliDJMG) 220
BONEY JAMES F/JAHEIM Ride (Warner Bros.) JERZEE MONET Most High (DreamWorks) GINUWINE Differences (Epic) 217
Total Plays: 99, Total Stations: 16, Adds: 2 Total Plays: 71, Total Stations: 7, Adds: 3 iy 2
; 4 Y ; JAHEIM Just In Case (Divine Mill/WB) 207
B2K Gots Ta Be (Epic) | COOLY’S HOT BOX It's Alright (Higher Octave) YOLANDA ADAMS Open My Heart (Elektra/EEG 205
Total Plays: 90, Total Stations: 7, Adds: 0 Total Piays: 55, Total Stations: 6, Adds: 0 penivy . eart (Elekir ; )
GLENN LEWIS It Not Fair (Epic) | MAURICE J Hatin' On Us (Phoenix/Orpheus) el e L
Total Plays: 88, Total Stations: 14, Adds: 1 Total Plays: 54, Total Stations: 5, Adds: 0
KIRK FRANKLIN Brighter Days (Gospo Centric/Interscope) ABENAA Rain (Mkunim) l R&R Station Playlists have moved to the web.
Total Plays: 87, Total Stations: 13, Adds: 4 Total Plays: 45, Total Stations: 5, Adds: 0 See all of our monitored reporters at
= — e e | www.radioandrecords.com.
Songs ranked by total plays
NOW AVAILABLE ONLINE AT OUR NEW ADDRESS:
d i d d
www.ragioanarecoras.com
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LON HELTON

Who Plays The Most Music?

[ The real deal on the number of tunes played at Country radio

hich stations rea/ly play the most music? Which stations have more tities than the Library
—— of Congress, and which stations are tighter than most stations” marketing budgets? How
much music is being played in drivetimes? We’ve got the answers right here.

Throughout the course of R&R’s
relationship with Mediabase 24/7,
ve written a number of features that
delve into the realities of Country ra-
dio airplay. This week’s column was
inspired by a recent piece by CHR
Editor Tony Novia (R&R 5/3) that
dissected CHR’s airplay proclivities.
Following his lead, we’ll try to answer
some of the burning musical questions
as we analyze music played by the
150 R&R Country reporters, as mon-
itored by Mediabase 24/7, during the
week of May 20.

Morning Comparisons

Rather than rehash the figures you
see in the accompanying boxes, |
thought 1'd take a look at the station
lists by daypart and point out what
some of the format’s more prominent
stations are doing while also noting
surprises where they exist.

A top and bottom 10 listing for
morning drive airplay can be seen in
the box on this page. It shows that the
most records played between 6-10am
was 365. But here’s how many rec-
ords were plaved during a few of the

more high-profile Country moming
programs (as a reminder, airplay to-
tals are for a seven-day week, so
you’ll have to factor that in as you
look at the spins): WPOC/Baltimore’s
Laurie De Young, 223; WSOC/Char-
lotte’s Jeff Roper, 228; WUSN/Chi-
cago’s Big John Howell & Trish
Biondo, 301; KZLA/Los Angeles’
Peter Tilden Morning Show, 234;
WNOE/New Orleans’ Eddie Ed-
wards, 26 1; KSON/San Diego’s Tony
& Kris, 267; KMPS/Seattle’s Ichabod
Caine, 226; and WQYK/Tampa’s
Skip Mahaftey. 264.

Here are some intracity battles. At-
lanta: WKHX’s Moby, 270; WYAY's
Rhubarb Jones, 267. Dallas: KSCS’s
Terry Dorsey, 224; KPLX’s Bobby
Mitchell, 265. Nashville: WKDF’s
Carl P. Mayfield, 209: WSIX’s Gerry
House, 238; WSM-FM’s Bill Whyte.
264. Phoenix: KNIX's Tim & Willy,
245; KMLE’s Ben & Brian, 244.

Midday Report

Middays is when most Country
outlets crank up the ol’ “Music Ma-
chine,” kickin® off the [2-in-a-row

sweeps. Note that the most midday
plays, 522, were at WSLC/Roanoke,
VA. The fewest, 302, were on WDAF/
Kansas City. Here’s how some of this
format’s top-rated stations compare:

KASE/Austin. 452; WPOC/Balti-
more, 429: WUSY/Chattanooga, TN,
390; KYGO/Denver, 473; WDRM/
Huntsville, AL, 451; WFMS$/India-
napolis, 401; WIVK/Knoxville, 409;
WAMZ/Louisville, 444; WMIL/Mil-
waukee, 471; WWKA/Orlando, 463;
WDSY/Pittsburgh, 460, WCTK,
Providence, 471, KFRG/Riverside,
428; KNCI/Sacramento, 398; WIL/St.
Louis, 466.

Hits Heard Headin’ Home

Before getting to afternoons, here’s an
interesting daypart comparison: Of the
four dayparts compared in the box
below, the biggest spread from most
to least songs played in our seven-day
test period is in morning drive, with
369 being the most and 107 being the
least. a difference of 262 songs.

The smallest spread among the four
dayparts analyzed came during after-
noon drive, with the top end at 409

rents are taken into account.

Calis/City Total Music Library
1. KSOP/Salt Lake City 1,580
2. WYAY/Atlanta 970
3. WDAF/Kansas City 944
4. KAYD/Beaumont, TX 804
5. WQYK/Tampa 786
6. KSSNiLittle Rock 779
7. WXTU/Philadelphia 778
8. KRMD/Shreveport, LA 757
9. KVOOfTulsa 729
10. WSIX/Nashville 725
Calis/City Total Library
1. WMSiMackson, MS 368
2. KATM/Modesto, CA 363
(tie} KFDI/Wichita 363
4. KASE/Austin 353
5. KMLE/Phoenix 340
6. WKNN/Biloxi, MS 327
7. KIKK/Houston 314
8. KUBL/Salt Lake City 310
9. KSD/St. Louis 298
10. WQIKMacksonville 278

Gountry Radio Libraries:
All Songs And Currents

Here’s a look at those Country stations that air the most
and fewest unique titles. Both total library titles and cur-

Most Unique Titles

Fewest Unique Titles

Calls/City Currents

1. KSOP/Salt Lake City 76

2. KTOM/Monterey 70

3. WSM-FM/Nashville 66

4. KBUL/Reno, NV 65

5, WCAT/Marrisburg B4

(tie} KXKT/Omaha 64
7. WiTU/Lansing, Mi 63

(tie} KNCl/Sacramento 63
9. KIXZ/Spokane 62

{tle) WQYK/Tampa 62

Calis/City Currents
1. KKAT/SaltLake City 35
(tie} KXXY/Oklahoma City 35

(tie} WESC/Greenville, SC 35
4. WKNN/Biloxi, MS 34
5. KPLX/Dallas 32
6. KSD/St. Louis 30

(tie) WQDR/Raleigh 30

(tie) WCMS/Norfolk 30
9. WYAY/Atlanta 27
10. KKBQ/Houston 22

songs and the low end at 260 tracks
— a difference of only 149 recotds.
Middays had 522 songs at the high-
est level and 302 songs at the lowest
level, a spread of 220, while evenings
offered fairly similar results, with 530
songs at the highest level and 290
songs at the lowest level, for a spread
of 240 songs.

Here’s a comparison for afternoon
drive offerings among stations not on
the top and bottom 10 list: KUZZ/
Bakersfield, 367, WKNN/Biloxi, MS,
364; WYRK/Buffalo, 325; WUSN/
Chicago, 326; WGAR/Cleveland,
310; WTQR/Greensboro, 335;
WSSL/Greenville, SC. 364; WAMZ/
Louisville, 364; KWNR/Las Vegas,

342; KSSN/Little Rock. 354; WGKX/
Memphis, 364; KEEY/Minneapolis,
352; and WBBS/Syracuse, 368.

Intracity battles can be seen as fol-
lows. Albuquerque: KBQI, 344;
KRST, 374. Cincinnati: WUBE, 308;
WYGY, 368. Columbus, OH: WCOL,
350; WHOK, 260. Dallas: KPLX,
338; KSCS, 341. Harrisburg: WCAT,
356; WRBT, 355. Houston: KIKK,
348; KILT, 290; KKBQ, 387. Kansas
City: KBEQ, 353; KFKF, 285,
WDATF, 264. Nashville: WKDF, 323;
WSIX, 349; WSM-FM, 321. St. Lou-
is: KSD, 358; WIL, 346. San Anto-
nio: KAJA, 371; KCYY, 38S.

Continued on Page 61

Who Plays The Most (And The Least) Music

Here's an analysis of how many songs (not unique titles, but the gross number of tunes) were played on Country stations during our seven-day test period and
in the various dayparts during that period.

Most Music

Weekiy

WSLC/Roanoke (2,517)
KSOP-FM/Salt Lake City (2,379)
KRTY/San Jose (2,306)
KRYS/Corpus Christi, TX (2,302)
WYGY/Cincinnati (2,299)
KKAT/Salt Lake City (2,296)
WGNE/Daytona Beach (2,276)
KJUG/Visalia, CA (2,268)
WKXC/Augusta, GA (2,263)

. WLLR/Quad Cities, IA-IL (2,250)

CQOUE®NDIOHLN 2
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Weekiy
. KILT-FM/Houston (1,792)
. WFMS/Indianapolis (1,780)
. WGNA/Albany, NY (1,768)
. KNCI/Sacramento (1760)
. WCOS/Columbia, SC (1,753)
. KFKF/Kansas City (1,708)
. WSOC/Charlotte (1,687)
. WHOK/Columbus, OH (1,641)
. KFDI/Wichita (1,562)
. WDAF/Kansas City (1,499)

Mornings

WSLC (369)

KSOP (352)
WYGY/Cincinnati (337)
KSSN/Little Rock (326}
KXKS/Shreveport, LA (322)
KIKK/Houston {321}
WHKNN/Biloxi, MS (321)
KRYS/Corpus Christi, TX (320)
WQHK/Ft. wayne, IN (319)
KKAT/Salt Lake City (317)

Mornings

KDRK/Spokane (199)

KFDI (196)

KVOO/Tulsa (192)
WOKQ/Portsmouth, NH (192)
WHOK (190)

KNCI (189)

KSD/St. Louis {180)
WNKT/Charleston, SC (165)
WGNA (158)

WDAF (103)

Middays Afternoons
WSLC (522) WBCT (409)
KKAT (390) WSLC (408)
KSOP (490} KSOP (398)
KXKS (487) WGNE (394)
KKBQ/Houston (486) KKBQ (387)
KCYY/San Antonio (486) KKAT (386)
WHKXC/Augusta, GA (480) WKXC (386)
WBCT/Grand Rapids (479) KCYY (385)
WRBT/Harrisburg (479) KXKC/Lafayette, LA (380)
WNKT/Charleston (479) KRYS (380)

Least Music

Middays Afternoons

KUAD/Ft. Collins, CO (389) KUBL/Salt Lake City (301)
WBUU/Lexington, KY (388) WUSY/Chattanooga, TN (300)
KILT (386) KSOP/Salt Lake City (398)
KVOO (385) KILT (290)

WCOS (368) KVOO (290)

WCMS (368) KFKF (285)

WYAY/Atlanta (357) WCOS/Columbia, SC(266)
KFDI (327) WDAF/Kansas City (264)
WHOK (326) KFDI (263)

WDAF (302) WHOK (260)

Evenings

WSLC (530)

WGNE (526)

KJUG (505)

KRTY (501)

KSOP (501)
WCAT/Harrisburg (498)
KRST/Albuquerque (497)
KKAT (494}

KHEY/EI Paso (492)
WYUU/Mampa (489)

Evenings

WIOV/Lancaster, PA (342)
WKMLU/Fayetteville, NC (334)
WCMS/Norfolk (298)
WUSN/Chicago (333)
WVLK/Lexington, KY (331)
WGTY/York, PA (330)
WESC/Greenville, SC (327)
WSOC (323)

WYAY (319)

WCOS (308)

AL =S S
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Fan Fair 2002

1 There’s no shortage of action for country’s most devoted

hen Dennis Morgan and Kye Fleming wrote Barbara Mandrell’s 1981 hit “I Was Coun-
try When Country Wasn’t Cool,” they weren’t talking about the weather in Tennessee

during the middle of June. But the temperature won’t deter country music’s most devoted

ans when Nashville rolls out the red carpet during the 31st annual Fan Fair.

OK, so the red carpets are in short
supply and usually reserved for the art-
ists, who all look bigger than lite to
anvone who las never seen a country
star up close. Ot course, those who
haven’t seen the stars up close have
never shopped at Virginia's Market,
one of only two convenience stores that
are actually convenient 10 Music Row.
Where else arc you going to buy a pack
of cigarettes and a bottle of Yoo-Hoo
on your way to the studio or an impor-
tant business meeting?

The studios still operate during Fan
Fair, but others in the music industry
devote their attention to what is always
a grueling week for artists, labels, man-
agement and just about anyone who
didn’t actually buy a Fan Fair ticket.

The Price Of Admission

Adult ticket prices range from $100-
$145, with discounts oflered to chil-
dren 18 and younger. The ditferent
prices reflect the various seating arcas
at Adelphia Coliseum, where some of’
country music’s biggest stars will per-
form when Fan Fair takes place June
13-16. Additionally, all of the four-day
tickets include admittance to a series
of smaller concerts at Riverfront Park.

Most important to fans, the tickets also
provide access to the Nashville Conven-
tion Center. where artists big and small
will be sitting in booths to sign autographs
and participate in “grip-and-grins™ or
“shake-and-howdys,” as some tolks in
the business refer 1o meet-and-greets.

When the evening concerts at
Adelphia Coliseum finish, more enter-
tainment is on tap at nightspots
throughout downtown Nashville as
part of Fan Fair Atter Hours. Nashville
club owners reported that business
boomed once Fan Fair moved from the
Tennessee State Fairgrounds to down-
town a few years ago.

A list of Fan Fair concerts appears
elsewhere on this page, but there are a
lot of other activities surrounding Fan
Fair. Here’s a day-by-day look at some
of them.

Tuesday, June 11

Fan Fair registration doesn't begin
until the following morning, but the
week gets an unofticial kickoff with
several events, including the Grand Ole
Opry’s Tuesday-night series of con-
certs. The show begins at 7pm at the
Grand Ole Opry House.

Fan Fair is 31 years old, but the In-
ternational Fan Club Organization is
presenting its 35th anniversary concert.
The 7:30pm show at the Ryman Audi-
torium will feature Jamie O’Neal, Andy

Griggs. David Ball, John Berry, Jefl

Carson, The Clark Family Experience,
Linda Davis, Ty Herndon, Billy
Hoftinan, Gary Morris, Tommy Shane
Steiner, Joe Stamipley, Tony Stampley
and Brent Woodall.

Wedmnesday, June 12

The first annual CMT Flameworthy
Video Music Awards show takes place

- T

FLASHBACK

@ YEAR AGO

* No. I: “Don’t Happen Twice” — Kenny Chesney

@ YEARS AGO

* No. I: “it’s Your Love” — Tim McGraw/Faith Hill

YEARS AGO

* No. I: “Sacred Ground” — McBride & The Ride

YEARS ACO

* No. I: “Forever And Ever, Amen" — Randy Travis (third week)

* No. I: “Finally” — T.G. Sheppard (second week)
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* No. I: “Luckenbach,Texas” — Waylon Jennings (second week)

at Gaylord Entertainment Center. Ac-
tress Kathy Najimy (Sister Act. Ver-
onica’s Closet) hosts the show, where
artists will receive awards based on fan
votes in 12 categories. Airing live at
9pm ET on CMT, the show will fea-
ture performances by Alan Jackson,
Toby Keith, Alison Krauss & Union
Station, Martina McBride, Kenny
Chesney, Sara Evans and Brooks &
Dunn.

Following the awards show, many
fans will be walking up the hill 1o the
Ryman Auditorium for Marty Stuart’s
Late Night Jam with Travis Tritt, Mont-
gomery Gentry and other surprise
guests.

Thursday, June 13

Country artists will be displaying
their athletic abilities — or lack thereof

-during the 12th annual City of Hope
Celebrity Softball Challenge, set for
Ipm at Greer Stadium. This year’s
game will feature Vince Gill, Gary
Allan, Phil Vassar, Cyndi Thompson,
Lonestar, Sons Of The Desert, Chris
Cagle, Blake Shelton, Andy Griggs,
Diamond Rio, Tommy Shane Steiner,
Mark Wills, Ty Herndon, Clay Walker,
Linda Davis, Billy Dean, Cledus T.
Judd and others.

The night owls will be lying around
the Grand Ole Opry House for the an-
nual Grand Ole Opry Superstar Spec-
tacular, a three-hour show that begins
at 11pm. Already confirmed to perform
are Vince Gill, Phil Vassar, The Oak
Ridge Boys, Diamond Rio, Bill Ander-
son, Steve Wariner, Porter Wagoner
and Andy Griggs. The concert benefits
the Opry Trust Fund, which assists
members of the country-music commu-
nity in times ot need.

Friday, June 14

Celebrity golf tournaments are a
common way for country artists to have
fun while raising money for charities,
but Andy Griggs is taking a different
approach by hosting the first-ever Fan
Fair Celebrity Archery Shootout. The
2:30pm event takes place in a vacant
lot at Adelphia Coliseum. Among the
straight shooters (well, we hope they
are) participating are Tracy Byrd, Jeff
Carson, Gary Chapman, Greg Cook of
Ricochet, Gary Levox of Rascal Flatts,
Gary Morris, Brad Paisley, Blake
Shelton, Rusty Tabor, Nei! Thrasher
and Darryl Worley.

The Friday Night Opry takes place

as usual at 7:30pm. The final talent

= %

Fan Fair Concerts Feature
Heavyweights

Fan Fair provides country fans with the opportunity to meet and spend time
with their favorite country artists, but the event's biggest draw is the star
power of its concerts. An impressive series of daytime shows will take
place at Riverfront Park, near the banks of the Cumberland River. The
evening concerts' lineups reflect the fact thatlabels share the same record
distribution companies. They are presented each night at Adelphia
Coliseum, home of the Tennessee Titans.

Here's alook at what Fan Fair attendees will be experiencing this year.

Thursday, June 13

Riverfront Park Stages

10am-12:30pm: Country Kick Start Show with Sherri¢ Austin, The
Bellamy Brothers, Chad Brock, Jeff Carson and Shenandoah. Hosted by
Andy Andrews.

12:30-3pm: Totally Country Show with David Ball, The Oak Ridge
Boys, Eddy Raven and Billy Yates.

3-5pm: Bluegrass Show with The Gibson Brothers, Doyle Lawson &
Quicksilver, Lonesome River Band, Nashville Bluegrass Band and The
Whites. Presented by the International Bluegrass Music Association.
Adelphia Coliseum

6:30-11pm: RCA Label Group Show with Brooks & Dunn, George
Jones, Diamond Rio, Kellie Coffey, Brad Paisley, Sara Evans, Kenny
Chesney, Martina McBride and Alan Jackson. Hosted by American
Country Countdown's Bob Kingsiey.

Friday, June 14

Riverfront Park Stages

10-11:30am: Country Brunch Show with J. Michael Harter, Joanie
Keller, McBride & The Ride and Tim Rushlow.

11:30am-1:30pm: RCA Label Group Show with Kellie Coffey, Brett
James, Tommy Shane Steiner and performances by co-hosts Tracy Byrd
and Andy Griggs.

1:30-3pm: Country Standard Time Show with Ronnie McDowell, T.
Graham Brown and Gene Watson. Hosted by Charlie Monk.

3-5:30pm: Best of Texas Show with Sonny Burgess, Deryl Dodd,
Radney Foster, The Great Divide, Hal Ketchum, Leslie Satcher and Dale
Watson. Hosted by Killer Beaz.
Adelphia Coliseum

6:30-11pm: Sony Music/Nashville Show with BlackHawk, Mark
Chesnutt, Tammy Cochran, Billy Ray Cyrus, The Derailers, Joe Diffie, Ty
Herndon, Little Big Town, Brad Martin, Michael Peterson and Pam Tillis.

Saturday, June 15

Riverfront Park Stages

10:00am-1:00pm: Power Country Show with Eddie Bayers & The
Players (Paul Franklin, John Hobbs, Brent Mason and Michael Rhodes),
Lane Brody, Johnny Lee, Delbert McClinton, Craig Morgan, Trini Triggs
and Lee Roy Parnell. Hosted by WSIX/Nashville’s Devon O'Day.

1-3pm: Indie Spirit Show with Len Doolin, David Frizzell, Billy Hoffman,
Michael Mason and Joe Stampley and a performance by host Kacey
Jones.

3-6pm: Billy Block’s Western Beat Show with The Bastard Sons Of
Johnny Cash, Jill Block, Rodney Crowell, Jubal Foster and Walt Witkins.
Hosted by Billy Block.
Adelphia Coliseum

6:30-11pm: WEA/EMI show featuring Trace Adkins, Steve Holy, Tracy
Lawrence, Neal McCoy, Jo Dee Messina, John Michael Montgomery,
Blake Shelton, Cyndi Thomson and Keith Urban.

Sunday, June 16

Riverfront Park Stages

Noon-2:15pm: Sunday In The South with Earl Thomas Conley, The
Fox Brothers, Dan Seals and Wayne Warner.

2:15-5:30pm: UMVD show with Steve Azar, Eric Heatherly, The Marie
Sisters, Tift Merritt, James Otto, Anthony Smith, Sons Of The Desert and
Darryl Worley.
Adelphia Coliseum

6:30-10:30pm: UMVD show with Pat Green, Toby Keith, Jamie
O'Neal, Rascal Flatts, Earl Scruggs, SHeDAISY and Lee Ann Womack.

lineup is never determined until days
before the show, but Mark Wills is
scheduled to play at all evening shows
on Friday and Saturday.

Saturday, June 15

The Grand Ole Opry is presenting
three shows on the Saturday of Fan
Fair, including an additional 3pm mati-
nee at the Opry’s former home, the
Ryman Auditorium. The Opry’s regu-
lar performances take place at 6:30 and
9:30pm. Set to perform are Tammy
Cochran, Andy Griggs, Darryl Worley
and — at the 6:30 show only — Dia-
mond Rio.

For the second consecutive year the
Wildhorse Saloon hosts an event billed
as the NBC Daytime Fan Fair After
Hours Party. Cast members from the
NBC-TV soap operas Days of Our
Lives and Passions will entertain and
answer questions from the audience. It
begins at | 1pm.

Sunday, June 16

Martina McBride’s eighth annual
celebrity auction begins at | 1am in the
plaza between the Country Music Hall
of Fame and the Hilton Hotel. The
auction’s proceeds benefit the YWCA
of Nashville and Middle Tennessee.
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Country Top 50
"¢ June 7, 2002
e ) S N I NS Most Added.-
11 ALANJACKSON Drive (For Daddy Gene) (Arista) 16913 175 5677 112 20 1500 e ade- oo
2 @ GEORGE STRAIT Living And Living Well (MCA) 16480 4371 5784 4150 17 150 | sansrome ceses P
3 3 STEVE AZAR | Don't Have To Be (Till...) (Mercury) 14711 -928 5176 -438 34 1470 | pixiE CHICKS Long Time Gone (Monument) 55
5 @ BRADPAISLEY I'm Gonna Miss Her (Fishin’) (Arista) 14545 +570 5166 +93 15  150/0 | TIM MCGRAW Unbroken (Curb) 36
4 5 EMERSON DRIVE | Should Be Sleeping (DreamWorks) 14210 103 5100 -27 28 14970 | LEE ANN WOMACK Something Worth... (MCA) 18
7 @ LONESTAR Not A Day Goes By (BNA) 12333 +687 4565 +218 20 1460 m’mg‘}c”f“‘;‘ L';; ”apng;" (Epic) }6
8 @ CAROLYNDAWNJOHNSON | Don'tWantYouToGo (Arsiz) 10968 +392 4133 +127 24 S | gt nRRIRSE) o 0 8
8 © GARY ALLAN The One (MCA) 10885 +643 3736 +144 21 14800 | ERIC HEATHERLY The Last Man... (DreamWorks) 12
10 @ BROOKS & DUNN My Heart Is Lost To You (Arista) 10050 +688 3544 +240 10  150/2 | SHEDAISY Mine All Mine (Lyric Street) 1
11 @)  KELLIE COFFEY When You Lie Next To Me (BNA) 9364 +308 3508 +128 23  145/2 | GARTHBROOKS Thicker Than Blood (Capitol) n
15 @  KENNY CHESNEY The Good Stuff (BVA) 9115 +1582 3162 +617 7 14572 mmgsﬂmﬁi:;’,']‘ec’:l:’:"(:',‘fsg“ Be (RCA) .
12 @ DARRYL WORLEY I Miss My Friend (DreamWorks) 8534 +307 3076 +B8 13 145/2 | keyN DENNEY Cagilac Tears (Lyric Street 10
14 {® ANDY GRIGGS Tonight{ Wanna Be Your Man (RCA) 8176 +441 3104 +158 20 1470
13 ) TRICKPONY Just What | Do (H2EMB) 8086  +87 3127 +41 21 1470 Most Increased
17 (® TOBYKEITH Courtesy Of The Red, White... (DreamWorks) 7996 +1748 2751 +714 4 135M2 Points
16 @ TRACE ADKINS Help Me Understand (Capitol) 6907 +494 2640 +165 16  141A i
19 D  TRACY BYRD Ten Rounds With Jose Cuervo (RCA) 6730 4576 2349 4164 10 12712 | ensr rme e honr
3 @ SARA EVANS | Keep Looking (RCA) 6526 4307 2511 490 14 A33A | i euiens) oo i one onument o
Breaxer ) DIXIE CHICKS Long Time Gone (Monument) 6024 +3044 1726 4912 2 11855 | iy MCGRAW Unbroken (Curt) 934
21 @ MARK CHESNUTT She Was (Columbia) 5417 +143 1952 +68 19  128/4 | TOBY KEITH Courtesy Of The Red... (DreamWWorks)  +1748
22 € BRAD MARTIN Before | Knew Better (Epic) 5389 4386 2157 +108 18 120/ | KENNY CHESNEY The Good Stuff (BNA) +1582
24 @) BLAKE SHELTON OF Red (Warner Bros.) 5203 4414 1894 4142 11 12072 | PHIL VASSAR American Child (Arista) _ i
23 @ JOENICHDLS The impossible (Universal South) 5255 4331 1067 157 12 116/ | TOOKS & DUNN MyHeartis Lost Tovou (Arista]  +688
LONESTAR Not A Day Goes By (BNA) +687
25 &  DIAMOND RIO Beautiful Mess (Arista) 4442 118 1571 +71 8  104/4 | GARY ALLAN The One (MCA) +643
26 @  SHANNDN LAWSON Goodbye On A Bad Day (MCA) 3997  +42 1616 +7 18 122/1 | PHIL VASSAR Words Are Your Wheels (Arista) +598
27 €@ PHIL VASSAR American Child (Arista) 3797 +713 1343 +260 7 103410 | TRACY BYRD Ten Rounds With Jose Cuerva (RCA)  +576
Breaker @)  TIM MCGRAW Unbroken (Curb) 3206 +1934 1100 +657 3  102/36 .
29 € PINMONKEY Barbed Wire And Roses (BVA) 3204 +373 1156 +167 10 10273 Most Increased
30 €@ MARTINA MCBRIDE Where Would You Be (RCA) 2052 +180 1170 +93 6  111A0 . Plays ’
32 @ CYNDI THOMSON I'm Gone (Capitol) 2675 +157 1030 +47 8 9871
31 € LITTLE BIG TOWN Don't Waste My Time (Monument) 2654  +74 1001  +3 14 1016 ToTL
33 €D BRETT JAMES Chasin’ Amy (Arista) 2632 +126 1068  +46 11  Q4f | ARTSTTTE ueels SREASE
37 €@ JODEE MESSINA Dare To Dream (Curb) 2395 +522 1003 +202 5  88/3 | DIXIE CHICKS Long Time Gone (Monument) +912
34 €D  LEEANN WOMACK Something Worth Leaving Behind (MCA) 2183  +43 766 457 3  80/18 | TOBY KEITH Courtesy Of The Red, White... (Dreamifiorks) +714
36 @  SIXWIRE Lok At Me Now (Warner Bros.) 2002 +116 737 +48 7  g5p | o MEGRAW Unbroken (Curo) =
: KENNY CHESNEY The Gaod Stuff (BNA) 617
38 €  ANTHONY SMITH If That Ain’t Country (Mercury) 1835 +204 776 +85 8 782 PHIL VASSAR American Child (Arista) +260
35 37  HOMETOWN NEWS Minivan (VFR) 1770 -233 709 -74 13 651 BROOKS & DUNN My Heart Is Lost To You (Arista) ~ +240
39 € CHRIS CAGLE Country By The Grace Of God (Capitol) 1511 +21 591 49 6  74/5 | LONESTAR NotADay Goes By (BNA) +218
41 @ REBECCA LYNN HOWARD Forgive (MCA) 1482 +157 535 423 4  66/8 5’3';E‘g‘;ig:Im’g’:ré‘;eo"gr‘;’a‘r’n"“(‘gﬁbSA”S"’) :g;;
45 @ SHEDAISY Mine All Mine (Lyric Sffeef) 1366  +296 534 +96 4 66/11 BLACKHAWK One Night In New Orleans (Columbia) ~ +178
44 @ CLARK FAMILY EXPERIENCE Going Away (Curb) 1263 496 520 +41 6 6872 | PINMONKEY Barbed Wire And Roses (BNA) +167
42 (@ MARCEL Country Rock Star (Mercury) 1195 124 408 +8 5 4073
43 43 MARIE SISTERS Real Bad Mood (Republic) 1122 158 350 53 7 470 Breakers.
48 € RODNEY ATKINS Sing Along (Curb) 966 +219 377 +88 3 554
@ MONTGOMERY GENTRY My Town (Columbia) 900 +470 286 +141 1 156 DIXIE CHICKS
47 46 AARON TIPPIN I' Take Love Over Money (Lyric Street) 870 35 388 -22 6 380 Long Time Gone (Monument)
50 €D BRIAN BURNS I've Been Everywhere (In...) (Independent) 847  +322 8 +36 2 110 55 Adds * Moves 28-19
49 @ JEFFREY STEELE Good To Go (Monument) 730 +97 289 436 3 412 TIM MCGRAW
@  BLACKHAWK One Night In New Orleans (Columbia) 662 +449 297 +178 1 287 Unbroken (Curb)
@ TAMMY COCHRAN Life Happened (£pic) 642 +248 202 +77 1 40116 36 Adds » Moves 40-27
150 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airpiay week of Songs ranked by total plays
5/26»6/1. Builets appear on songs gaininq in points or remaining flat_ from previous week. If two songs are tied In tptal points, the song with the Iarge_ar_increase in paints is
oot s b ettt o0 b ATl e bl Ml e el ol LI
week increases in total points. Breaker status is awarded to songs reported by 50% of the panel for the first time. Station Weight = AQH Persons + (Market rank X 10) divided ee all of our monitored reporters at
by 4180. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from the www.radioandrecords.com.
Arbitron Company (copyright 2002, The Arbitron Company). (C) 2002, R&R, Inc.
1
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Are you endorsing Body Solutions?
YOU SHOULD BE!
For more information please call: (210)477-4745

www americanradiohistorv com


www.americanradiohistory.com

<?§;N COuntry Top 50 Indlcator 59

———, R [ ¢ e % A Cas = ¥R |
B jne 7, 7, 2002
R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY Most Added.-
T N ——— B s B e VR e MO OO
o L i ‘M Iy
f 1 GEORGE STRAIT Living And Living Well (MCA) BR 2 WB 2 AT TS0 | fesene ot orment "
4 © BRAD PAISLEY I'm Gonna Miss Her (Fishin’) (Arista) 3434 4 2722 31 16 751 LEE ANN WOMACK Something Worth... (MCA) 14
5 3 EMERSON DRIVE | Should Be Sieeping (DreamWorks) 3240 5 2537 -7 32 NN TAMMY COCHRAN Life Happened (Epic) 8
6 @ LONESTAR Not A Day Goes By (BNA) 3221 +122 2541 +90 22 73/0 | GARTH BROOKS Thicker Than Blood (Capitol) 7
35 ALAN JACKSON Drive (For Daddy Gene) (Arista) 3210 -204 2519 -156 19 730 ‘c’LARTS‘”;‘A’G“L'E“g:j;‘:;"gg"?;z L - — j
2 6 STEVE AZAR | Don't Have To Be (Tl”) (MefCUly) 3157 -276 2447 -233 34 710 MONTGOMERY GENTRY My Town (Columbia) 4
7 @ GARYALLAN The One (MCA) 2885 +102 2203 +79 22 740 | ERIC HEATHERLY The Last Man Commitied (Dreamiorks) 4
8§ @ CAROLYN DAWN JOHNSON | Don't Want You To Go (Arista) 2832 +60 2201 461 26  70/0 | MARTINA MCBRIDE Where Would You Be (RCA) 3
11 €@ BROOKS & DUNN My Heart Is Lost To You (Arista) 2703 4229 2134 4172 9 750 ’;g'ﬂt ‘é‘;sm ,f?;{fa';,f,ﬂ"d‘ g‘";'a) g
9 D TRICK PONY Just What | Do (H2EWB) 2504 446 2070 +40 23 740 ARl S
5 ‘ ALABAMA ['m In The Mood (RCA) 3
12 D DARRYL WORLEY | Miss My Friend (DreamWorks) 2486 +141 1950 +111 12 751 RICKY SKAGGS Half Way Home Cafe (Skagg Family) 3
13 ® ANOY GRIGGS Tonight | Wanna Be Your Man (RCA) 2406 +72 1902 452 21 75/0 TOBY KEITH Courtesy Of The Red, White... (DreamWorks) 2
14 @ KELLIE COFFEY When You Lie Next To Me (BNA) 2399 +116 1911 +85 25 710 BLAKE SHELTON OI" Red (Warner Bros ) 2
16 @  KENNY CHESNEY The Good Stuff (BNA) 213 4172 1752 +143 6 751 jgfu’éf;gg&"‘f[;21‘8’°T5§'g'fea{n“1’"{'gj’fg)’ Sa) :
15 @ TRACE ADKINS Help Me Understand (Capitol) 2188 +84 1750  +59 18 31 CYNDI THOMSON 'm Gone (Capitol) 2
177 @ SARAEVANS | Keep Looking (RCA) 2110 +105 1660 +97 16 7371 | ANTHONY SMITH If That Ain't Country (Wercury) 2
19 @ TOBY KEITH Courtesy Of The Red, White... (DreamWorks) 2058 +351 1580 +2M1 4 TR
18 (D TRACY BYROD Ten Rounds With Jose Cuervo (RCA) 2032 +80 1622 +76 11 731
23 @ JOENICHOLS The Impossible (Universal South) 1642 4179 1277 4123 12 642 Most Increased
20 @) SHANNON LAWSON Goodbye On A Bad.Day (MCA) 1628 +2 1327 -18 20 6800 Points
21 @ BLAKE SHELTON OF Red (Wamner Bros.) 1610 +42 1257 +43 10 6IR PONT
22 @ BRAD MARTIN Before | Knew Better (Epic) 1506 +130 1230 +98 18 61 | U HEpERE
24 €D MARK CHESNUTT She Was (Columbia) 1522 +180 1207 +134 20 65 DIXIE CHICKS Long Time Gone (Monument) +690
25 @ DIAMOND RIO Beautiful Mess (Arista) 1427 +118 1103 +82 9  61/4 | TIMMCGRAW Unbroken (Curb) +536
26 @ PHIL VASSAR American Child (Arista) 1245 473 985 457 5 66/ | TOBY KEITH Courtesy Of The Red... (DreamWorks) 4351
28 @) MARTINA MCBRIDE Where Would You Be (RCA) 1180 +72 970 +60 6 663 | PAOOKS ag;’n';';ygo':ne:&?gﬁr;" Y?A‘jm(f;;’“"’) ot
27 @ JO DEE MESSINA Dare To Dream‘(Curb) 1175 +0 933 +14 6 63/2 MARK CHESNUTT She Was (Columbia) +180
29 @ CYNDITHOMSON I'm Gone (Capitol) 1059 42 854 4 8 602 JOE NICHOLS The Impossible (Universal South) +179
31 @ PINMONKEY Barbed Wire And Roses (BNA) 1045 +88 853 +74 7 550 | KENNY CHESNEY The Good Stuff (BNA) 72
30 30 AARON TIPPIN I'll Take Love Over Money (Lyric Street) 967 27 721 -8 8 430 | DARRYLWORLEY| M'ISS My Friend (DreamWorks)  +141
33 @ CHRIS CAGLE Country By The Grace Of God (Capitol) 1 4105 6 1 & bon | BRARMARINIBetore | KW Beher o) 4
47 @ DIXIE CHICKS Long Time Gone (Monument) 932 +690 805 +604 2 5836
44 € TIMMCGRAW Unbroken (Curb) 835 4536 657 +443 3 61732 Most Increased
35 €@  ANTHONY SMITH If That Aint Country (Mercury) 783 430 660 +15 9 40P Plays
34 35 BRETTJAMES Chasin’ Amy (Arista) 744 50 586 -43 10 4500 ?
38 € LEEANN WOMACK Something Worth Leaving Behind (MCA) 742 +183 607 +150 3  58/14 Tom
37 €@ LITTLE BIG TOWN Don't Waste My Time (Monument) 719 +58 5711 #47 14 41A ARTIST TITLE LABEL(S) INCREASE
36 €@ HOMETOWN NEWS Minivan (VFR) 678 +1 546 +3 12 3971 | DIXIE CHICKS Long Time Gone (Morument) +604
39 €@ REBECCA LYNN HOWARD Forgive (MCA) 638 +79 527 460 5 422 1'333"33?3“@ ”“bmkgff' {g‘”") +443
40 @ SIXWIRE Look At Me Now (Warner Bros.) 513 433 425 #4195 361 | poooisa DU?,“,? W Heart Tstgs'{ T(f,’ ?;’TZZZ@Z& :f;;
4 @  SHEDAISY Mine All Mine (Lyric Street) 510 +68 431 452 2 400 LEE ANN WOMACK Something Worth...(MCA) +150
42 @ MARCEL Country Rock Star (Mercury) 362 +31 311 +28 4  30/0 | KENNY CHESNEY The Good Stuff (BNA) 4143
45 @ J. MICHAEL BARTER Hard Call To Make (Broken Bow) 354 +66 294 450 4 26M MARK CHESNUTT She Was (Columbia) +134
46 @ RODNEY ATKINS Sing Along (Curb) 28 5 22 45 2 2B | ENTHOS e I”Rj’.‘éii'ﬁ% fé’r’l’f(';f; i g P
43 45 MARIE SISTERS Real Bad Mood (Repubiic) 280 24 221 127 180 | gpap MARTIN Before | Knew Better (Epic T
48 @  RHETT AKINS Highway Sunrise (Audium) 219 45 187 42 4 1300 | SARAEVANS | Keep Looking (RCA) +97
@  KEVIN DENNEY Cadillac Tears (Lyric Street) 212 +105 182 +88 1 112 LONESTAR Not A Day Goes By (BVA) +90
49 @  CLARK FAMILY EXPERIENCE Going Away (Curb) 204 +20 175 +16 2 180 | KEVIN DENNEY Cadillac Tears (Lyric Street) +88
@  TAMMY COCHRAN Life Happened (Epic) 172 485 149 452 1 208 | pont CIEEYMhen v Le (’ffrfs‘;; ielesey o2
@ JEFFREY STEELE Good To Go (Monument) 159 +5 134 +2 1 1210 GARY ALLAN The One (MCA) +79
TRACY BYRD i
74 Country Indicator reports. Songs ranked bé gg’%lzg?lg);s Fﬁ:\ g'\e airplay week of Sunday 5/26-Saturday 6/1. PINI& Y Bzigeiowesxgh%‘;z %7\/21/;) (RCA) :;g
NOW AVAILABLE ONLINE AT OUR NEW ADDRESS: M
a
www.radioandrecords.com "
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EXCLUSI VE NATIONAL MUSIC BESEABCH ESTIMATES June 7, 2002

BuLLseve song selection is based on the top 35 titles from th2 R&R Country chart for the airplay week of May 6-12.

ARTIST Title (Label) LIKE ALOT Pégm\'/E
GEORGE STRAIT Living And Living Well (MCA) 36.5%  76.0%
ALAN JACKSON Drive (For Daddy Gene) (Arista) 375%  73.3%
BRAD PAISLEY I'm Gonna Miss Her (Arista) 371.0%  70.8%
TOMMY SHANE STEINER What If She’s An Angal (RCA) 345%  69.8%
STEVE AZAR | Don't Have To Be-Me... (Mercury) 31.0%  69.0%
LONESTAR Not A Day Goes By (BNA) 31.0%  68.3%
EMERSON DRIVE | Should Be Sleeping (DreamWorks) 31.8%  67.8%
MARK CHESNUTT She Was (Columbia) 22.8% 61.8%
GARY ALLAN The One (MCA) 24.0%  65.8%
CARDLYN DAWN JOHNSON ! Don’t Want You To Go (Arista) 28.8%  64.3%
TRACY BYRD Ten Rounds With Jose Cuervo (RCA) 25.5%  63.5%
DARRYL WORLEY | Miss My Friend (DreamWorks) 22.3%  63.3%
TRACE ADKINS Help Me Understand (Capitol) 24.3% 62.3%
KELLIE COFFEY When You Lie Next To Me (BNA) 26.5%  60.3%
TRICK PDNY Just What | Do (Warner Bros.) 24.0% 59.5%
ANDY GRIGGS Tonight | Wanna Be Your Man (RCA) 25.8%  58.8%
MARTINA MCBRIDE Where Would You Be (RCA) 22.3%  58.5%
BLAKE SHELTON O Red (Warner Bros.) 26.8% 58.0%
BRAD MARTIN Before | Knew Better (Epic) 20.3%  51.5%
SARA EVANS | Keep Looking (RCA) 20.0%  55.8%
KENNY CHESNEY The Good Stuff (BNA) 22.3%  55.5%
BROOKS & DUNN My Heart Is Lost To You (Arista) 21.8%  54.8%
TOBY KEITH Courtesy Of The Red White And Blue (Dreamworks) 24.0%  54.5%
SIXWIRE Look at Me Now (Warner Bros.) 18.0%  54.3%
JOE NICHOLS The Impossible (Universal/South Republic) 19.3%  53.8%
SHANNON LAWSON Goodbye On A Bad Day (MCA) 16.8%  52.8%
DIAMOND RIO Beautiful Mess (Arista) 16.3%  52.8%
PINMONKEY Barbed Wire And Roses (BNA) 19.5%  52.0%
BRETT JAMES Chasin’ Amy (Arista) 17.0%  52.0%
PHIL VASSAR American Child (Arista) 16.8% 49.5%
CYNDI THOMSON 'm Gone (Capitol) 17.0%  48.8%
LITTLE BIG TOWN Don’t Waste My Time (Monument) 16.3%  43.0%
HOMETOWN NEWS Minivan (VFR) 14.3%  43.8%
LEE ANN WOMACK Something Worth Leaving Behind (MCA) 10.5%  43.5%
SHEDAISY Mine All Mine (Unspecified) 14.5% 415%

NEUTRAL
18.0%

19.3%
21.0%
19.5%
21.0%
22.3%
22.8%
23.0%
22.5%
25.3%
27.8%
28.0%
27.0%
26.5%
27.5%
29.3%
29.5%
22.8%
28.8%
29.5%
30.3%
30.0%
19.5%
28.0%
27.0%
35.0%
32.3%
28.0%
34.3%
28.8%
33.8%
34.3%
32.5%
20.5%
36.0%

FAMILIARITY DISLIKE
995%  3.3%
93.8%  3.8%
975%  3.8%

98.8%  5.8%
97.8%  4.8%
98.5%  5.0%

99.3%  4.8%
97.3%  5.0%
95.5% 5.0%
98.5% 6.3%
9%5% 3.8%
97.0%  4.0%
96.3% 6.0%
97.0%  8.8%
98.0%  7.0%
9.3%  6.8%
%5.8% 1.3%
2.0% 10.5%
BI%  6.0%
94.0% 6.0%
©5%  58%
B.8%  7.3%
#2.0%  6.0%
88.0%  4.5%
©o%  8.5%
9%55%  6.3%
90.3%  4.5%
923% 11.3%
95.8% = 8.3%
4.0%  53%
5.0% 9.8%
€1.5%  7.0%
£6.0% 9.0%
75.0% 9.5%
€6.5% 8.5%

BURN

2.3%
2.5%
2.0%
3.8%
3.0%
3.0%
4.0%
1.5%
2.3%
2.8%
0.5%
1.8%
1.0%
1.5%
4.0%
1.5%
0.5%
0.8%
1.5%
2.8%
1.0%
1.8%
2.0%
1.3%
2.8%
1.5%
2.8%
1.0%
1.3%
0.5%
2.8%
2.3%
0.8%
1.5%
0.5%

Qullse eye
ALLOUT™

assword of the Week: Hodges
Question of the Week: Did you

watch the Academy of Courtry Mu-

sic Awards on television recently? On

ascale of 1 to 5 — with | meaning

you didn’t like it at all and 5 mean-

ing you liked it a lot — how would

you rate the show?

Total

Yes, 1 watched: 49%

Positives (4 & 5): 74%

Neutral (3): 15%

Negatives (1 & 2): 11%

P1

Yes, | watched: 51%

Positives (4 & 5): 73%

Neutral (3): 14%

Negatives (1 & 2): 13%

P2

Yes, | watched: 46%

Positives (4 & 5): 71%

Neutral (3): 19%

Negatives (1 & 2): 10%

Male

Yes, [ watched: 50%

Positives (4 & 5): 73%

Neutral (3): 15%

Negatives (1 & 2): 12%

Female

Yes, [ watched: 48%

Positives (4 & 3): 76%

Neutral (3): 15%

Negatives (1 & 2): 9%

25-34

Yes, | watched: 48%

Positives (4 & 5): 73%

Neutral (3): 20%

Negatives (1 & 2): 7%

35-44

Yes, | watched: 49%

Positives (4 & 5): 75%

Neutral (3): 10%

Negatives (1 & 2): 15%

WA Riverside-San Bernardino, Boise, Denver, Monterey-Salinas. © 2002 R&R Inc. © 2002 Buliseye Marketing Research Inc.

Total sample size is 400 persons weekly with a +/- 5% margin of error. Szoring is done each week using live interviewers conducting the interview with each respondent. Scores are: a} ! Like It A Lot, In Fact It's One Of My Favorites b} I Like
It ¢} It's Okay..Just So-So d} [ Don't Like It e} I'm Tired Of Hearing It Or: The Radio f} 1 Don't Recognize It . To be included in the weekly callout songs must enter the top 40 positiors on R&R's Country airplay chart. The sample is composed
of 400 25-54 year-old persons who identity Country as their favorite music and who listen daily to competitive country radie in the sample markets. The samole is 50% male/female ... 1/3% each in the 25-34, 35-44, and 45-54 demos. The sample
is balanced by region, and markets within that region. Bullseye Callout is conducted in these regions and markets. Market selection is determined by Bullseye. NORTHEAST: Washington, DC., Harrisburg, PA., Providence, Rochester, NY.,
Springfield, MA., Hartford, Portland, ME., Porismouth, NH. SOUTHEAST: Charlotte, Atianta, Tampa, Nashville, Chattanooga, Mobile, AL., Charlestor, SC., Jackson, MS., MIDWEST: anaukee Cincinnati, Cleveland Kansas City, Lansing,
M., Ft Wayne, IN., Rockford, IL., Ind|anapoI|s SOUTHWEST: Dallas-Ft. Worth, Tucson, Albuquerque, Oklahoma City, Housten- Galvesmn Proenlx Lafayette LA., SanAntomo WEST: Portland, OR., Salt Lake City, Fresno, Bakersfielc, Spokane,

Top country hits and artist interviews
along with Grammy, winner Bill Mack’s
comments about living.

° WEEKLY PROGRAMS
e FREE!
. FOLEéVT/ED BY A :24 PROMO SPOT
® VOICE ourt 28:00

e COMPACT DISC

www americanradiohistorvy com

WLS0 GVEILABLE:

Powerline
Adult Contemporary Music

MasterControl
Magazine Style Format

On Track

Contemporary Christian Music

The Baptist Hour

Christian Music with Teaching

:60 Features
Family, Health & Fitness

FamilyNet

6350 West Freeway

Fort Worth, TX 76116-4511
800-266-1837
www.FamilyNetRadio.com
email: info@FamilyNetRedio.com
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Hﬂfﬂ”’ﬂ”llﬂl:’.ﬂﬂﬂr America’s Best Testing Country Songs 12+
BY MEDUBASE™ For The Week Ending 6/7/02.
st Titte (Lab TW LW Familiarity Burn TD Familiarity Burn o
TOBY KEITH My List(DreamWorks) 434 437 9%% 22% 416 98%  33% Hometown News
ALAN JACKSON Drive (For Daddy Gene)(Arista) 4.32 4.26 100%  24%  4.20 9%  30% Wheels (VFR)
KENNY CHESNEY The Good Stuff(BNA) 432 419  85% 8% 4.38 85% 6% Hometown News — the duo ot Scott Whitehead and Ron
Kingery — have enjoyed a solid ride with their debut
0y 10, 0, 70 By -
TOBY KEITH Courtesy Of The Red. . (DreamWorks) 4.28  4.26 82% 9% 4.34  80% % single, “Minivan,” which stands at No, 37 after 13 weeks
TRACE ADKINS Help Me Understand (Capitol) 4.27 419 79% 5% 4.10  78% 9% on the R&R Country top 50. “Minivan™ serves as a meta-
GEORGE STRAIT Living And Living Well(MCA) 4.26 417  98% 21% a1 97%  24% phor for those who can identify with making the transition
KENNY CHESNEY Young (BNA) 426 421 9% 2% 430 97%  28% Jupeile 18t teresp Onsi 1o raEhagra Gl e
the kind of positive message that surfaces throughout
GARY ALLAN The One (MCA) 424 420 90% 13% 421 90%  13% Wheels, the debut album from Hometown News. Kingery says, “We have criteria we
MARK CHESNUTT She Was (Columbia) 422 415 1% 4% 416 72% 5% use for songs that we either create ourselves or get from other people. We call it the
TRACY BYRD Ten Rounds With Jose Cuervo(ACA) 4.21 414 89%  10% 424 86% 8% grandma test.” We came to an agrcemen: lhalch wouldn’t ever sing or write a §qng
) that would embarrass our grandparents.” Whitehead and Kingery have songwriting
BRAD PAISLEY I'm Gonna Miss Her... (Arista) 4.20  4.08 100%  25% 412 98%  26% credits on six of the album’s 11 tracks. Wheels also includes a cover of “Stuck in the
STEVE AZAR | Don't Have To Be... (Mercury) 419 419 97%  26% 414 97%  26% Middle With You,” the "70s pop hit for Stealers Wheel.
TRICK PONY Just What | Do(H2E/WB) 419 4.10 97% 20% 413  96% 22% . .
JOE NICHOLS The Impossible(Universal South) 4,16 4.00  63% 5%  4.14 63% 6% Marie Sisters
DIAMOND RID Beautitul Mess (Arista) 415 413 5% 3% 407 58% 5% Marie Sisters (Republic/Universal)
LONESTAR Not A Day Goes By (BNA) 413 403 96% 24% 397 9T%  28% i St S i R ey (e e
. = o o Country radio with their current single, “Real Bad Mood.
ANDY GRIGGS Toright | Wanna Be Your Man(AC4) 4.11 412 90%  14%  3.99 8%%  16% Witl fhe release of fheit. debui album, Kessic says,
EMERSON DRIVE .. Be Sleeping(DreamWorks) 4.08  4.15 97%  27% 401 97% 29% “There's not really a word to describe our music. We're
BRAD MARTIN Before | Knew Better(Fpic) ~ 4.08 4.05 T1% 8%  4.04 T1% 9% 1o s Il G gt HR T oo A
. . . . = and difterent, and that’s the challenge we took on.” Chaz
DARRYL WORLEY | Miss My Friend (DreamWorks) 4.08  4.09 90% 16% 4.07 8% 15% adds, “We're real proud of the album. It has a big sound
BROOKS & DUNN My Heart Is Lost To You(Arista) 4.08 4.07 88%  13% 4.03 B86% 13% to it — not overproduced, but it’s different in that, although it’s a duo, it’s a full sound.
MARTINA MCBRIDE Where Would You Be(RCA) 4.08 1% 8% 4.05 70% 7% it’s really cool.” Nashville produ‘cer Max T. Barnes produced eight of the |2 tracks;
\ . s . 2 other tracks were produced by Richard Marx, Guy Roche and the New York team of
CAROLYN OAWN JOHNSON | Don't Want... (Arista) 4.07  4.06  94%  24% 4.04 94%  26% Sheppard and Kenny Gioia. Roche, known for his work with Christina Aguilera, 'N
TOMMY SHANE STEINER What If She's... (RCA) 4.07 414 98%  30% 3.98 98%  32% Sync, Celine Dion and Cher, produced “Bring It on Back,” by Nashville songwriter
SARA EVANS | Keep Looking (ACA) 4.06 4.01 84% 9% 415 B83%  B% Jason Sellers.
KELLIE COFFEY When You Lie Next To Me(BNA) 4.05  4.06 87% 18% 3.87 B88% 22% various ArtiStS
BLAKE SHELTON OV Red(Warner Bros.) 4.00 3.91 T1% 13% 394 7% 13% 3
PHIL VASSAR American Child (Arist: 3.90 56% 1% 3.97 959% 1% 'ns'de Tra (Wamer Bros'/curb)
RIS H(ADES) : ? ° ’ = . Most of the 14 tracks on /nside Traxx are previously re-
SHANNON LAWSON Goodbye On A Bad Day(MCA) 3.79 3.87 73% 14%  3.78 75%  14% leased, but the Warner Bros.-Curb joint project is a strong
compilation aimed at NASCAR fans. The CD is just one
part of a three-part promotion that also includes a Win-
Total sample size is 549 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike ston Cup concert series and collectible die-cast cars. /n-
very much, 5=like very much). Total familiarity represents the percentage of respondents who recognized the sille Traun feafres Jo Dee Messinats currend Sinele,
song. Total burn represents the number of respondents who said they are tired of hearing the song. Sample o v g 8 e e [ ol
composition is based on persons 12+. TD = Target Demo (Males 18-34). Persons are screened via the Internet. ~ "Dareto Dfeam; Sawyer Brown s recent Can You Hear
Once passed, they can take the music test based on their format/music preference. RateTheMusic.com results are Me Now” and two upcoming singles — Dwight Yoakam’s “Sitting Pretty” and Neal
notmeant to replace cal/out research The results are intended to show opinions of participants on the Internet only. MeCoy’s “What If.” The remainder of the CD features previously released material
RateTheMusic is a ed ! k of RateTheMusic.com. The RTM system is available for local radio from several familiar names, including Travis Tritt, Tim McGraw, Trini Triggs, Anita
stations by calling 818/377 5300. RareTheMusm com data is provided by Mediabase Research, A division of Cochran and Jahin Michdel Morigoniers
Premiere Radio Networks. oehran, gomery.

Who Plays The Most Music?

Continued from Page 56

Who Owns The Night?

Five stations played more than 500 songs in the
evening slot, and only one station played fewer than
300 songs. Comparisons among stations is a bit
more difficult in this daypart because a greater num-
ber of syndicated personalities can be found on the
air. Without a score card, it’s hard 1o tell whether a
station is live and local or whether it’s airing a na-
tional personality who is vielding the spins on the
stations you’re comparing.

Regardless, we'll forge ahead with some compari-
sons: WQMX/Akron, 468; WKLB/Boston, 443;
KSKS/Fresno, 482: WFMS/Indianapolis, 349;
WXBQ/Johnson City, 464; KTEX/McAllen, TX,
389; WLLR/Quad Cities, |A-IL, 476; WBEE/Roch-
ester, NY, 406; and KRMD/Shreveport, LA, 476.

Total Plays, Total Library

Perhaps the most fascinating station-to-station
comparisons come when looking at the total num-
ber of plays in the week and at the number of unique
titles played.

1t’s hard to fathom that, in one week, one station
could play 1,018 more songs than another station.
That’s a difference of more than 140 songs a day!

But that’s indeed the case, with WSLC/Roanoke,
VA's 2,517 songs in a week and WDAF/Kansas
City’s 1,499 songs.

Here are the number of plays at a variety of lead-
ing Country stations: KKBQ/Houston, 2,207;
KKCS/Colorado Springs, 2,159; KASE/Austin,
2,135; KIIM/Tucson, 2,123; WDRM/Huntsville, AL,
2,077, KPLX/Dallas, 2,053; KUPL/Portland, OR,
2,028; WXTU/Philadelphia, 1.987; KEEY/Minne-
apolis, 1,985; WUSN/Chicago, 1,927; KZLA/Los
Angeles, 1,895; WPOC/Baltimore, 1,840; and
WBUL/Lexington. KY, 1,802.

Just as astonishing is the spread among unique
songs being played on various stations. The dit¥er-
ence between KSOP/Salt Lake City’s 1,580 differ-
ent titles and WQIK/Jacksonville’s 278 unique tracks
is an amazing 1,302 songs. (Who says all Country
stations sound alike?) KSOP is, however, an aber-
ration among Country stations. No. 2 on the list is
WYAY/Allanta, with a total of 970 different titles.

Here’s a Jook at other leading stations and the
number of different titles being played on them:
KHAY/Ventura, CA, 697; WDSY/Pittsburgh, 683;
WUSY/Chattanooga, TN, 626, KWNR/Las Vegas,
607; WMZQ/Washington, 542, WCOL/Columbus,
OH, 505; WRNS/Greenville, NC, 485; KFRG/Riv-
erside, 483; WKCQ/Saginaw, M1, 407, WYCD/De-
troit, 401; and KIZN/Boise, 1D, 381.

KSON has been championing Chris
Cagle since he came out on Virgin/
Nashville. “Country by the Grace of
God" is something we’ve been want-
© ing to play since Day One, and we're
very excited to have it on the air now.
The song is one of the best anthems
for our format to come along since
Garth Brooks' “Ain't Goin’ Down ('Til
the Sun Comes Up).” “Country by

Greg Frey
Assl PD MO, KSON/San menu
the Grace of God” is fast, raucous and fun,

and it's a direct shot at the soul of the 18-34 Country lifegroup. Oh, and
it kicks ass. What's not to like?

i

New & Active

KEVIN DENNEY Cadillac Tears (Lyric Street)

Total Plays: 251, Total Stations: 32, Adds: 10

J. MICHAEL HARTER Hard Call To Make (Broken Bow)
Total Plays: 175, Total Stations: 32, Adds: 1

RHETT AKINS Highway Sunrise (Audium)

Total Plays: 168, Total Stations: 25, Adds: 1

ALABAMA I'm In The Mood (RCA)
Total Plays: 165, Total Stations: 13, Adds: 13

Songs ranked by total points.

www americanradiohictorv com
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Country Reporters

Stations and their adds listed alphabetically by market

WGNA/AIbany, NY *
PD: Buzz Brindle
MO: Bl Eartey

23 DIXIE CHICKS "Gone™

KBOVAtbuquergue, NM *

PD: Tommy Carrera

MD: Sammy Cruise
NAAA Noof”

gmmm-
ARCEL “Sar”

KRST/Athuquerqus, NM *
PD: John Richards
1 DOGE CHICXS "Gone™
MCGRAW “Untroken
LEE A WONACK “Someing”
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. | weouColombus, OH «
WZZK/Birmingham, AL : . WXFLFlorenca, AL
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2 TRACE ADKINS “Melo™ Group PO: Darren Davis
.| wxooEvansvitie, L. Jha Tapdae
WG locinat, 04 | ool § Tl e
: = iy’
i Pis o X Tt | B
28 DOGE CHICKS Gone”™ GATH BROOKS Blood™
TR | e Ny
PO: Michael Cruise
WGAR/Cleveland, O+ | KVOX/Fargo, NO : Chist Brooks
PD: Meg Stevens ﬁﬁu‘f‘“& 2 N MBI
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KFKF/ansas City, MD *
PD: Oale Carter
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WDAF/Kansas City, MO *
POMD: Ted Cramer
3 SHANHON LAWSON

WIVK/Xnoxville, TN *

KZLAALos Angeles, CA *
OM/PD: R.J. Curtis

'WCTY/New London, CT
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WNOENew Orieans, LA *
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MO: Casey Carter

1 DOOE CHICKS “Gone™
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100CY/Oktahoma Cily, 0K *
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POAMD: Mark Hil
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PD: Al Gordon

APD/MO: Kery Sames
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KFRG/Riverside, CA *
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Dir./Prog. Mark Evans

KSOP/Salt Lake City, UT *
PD: Don Hil
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KSON/San Diego, CA *

OM/PD: Joho Dimick

APD/MD: Greg Frey
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KRTY/San Jose, CA *
PO/MD: Julie Stevens
APD: Nate Deaton

12 DOJE CHICKS "Gone™
KKJG/San Luis Obispo, CA
PO: Donna James

MD:£.J. Greena

THOMSON "Gone™
JAMES OTT0 “Bal”

KRAZ/Santa Barara, CA
PO/MD: Rick Barkee

24 DOOE CHICKS “Gons™

8 ERIC HEATHERLY Commited”

WYUU/Tampa, FL *
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No Adds:

WTH|/Terre Haute, N

WIBW/Tapeka, KS
PD; Trey Cooler
MD: Patti Cheek

No Adds.

WTCM/Traverse City, MI

nﬂmmm
18 LR R

10 HHJMWW
10 BAEEA, Wood™

10 O DR Cone

OM: Moon Mullias

WFRG/Utica-Rame, NY
OM: Don Cristi
PDAMD: Mati Ralaman
13 REBECALNNHONND Tohe
12 SXWIRE “Now”

DOGE CHOKS “Gone™

T MOGRAW < vvier”

KJUGNisalia, CA *

KLURMWichita Falls, TX
PD/MD: Breni Wirner

1 DOCE CHICKS "Sons™
WGGY/Wilkes Barre, PA *

PD: Mike Krinik
MD: Jaymie Gorcon
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WWQQ/Wilmington, NC

WGTY/York, P *
OM/PD: John Pellegrini
APD/MO: Brad Austin

*Monitored Reporters
225 Total Reporters

150 Total Monitored

75 Total Indicator
72 Current Indicator Playlists

Did Not Report, Playlist Frozen (3):
KBRJ/Anchorage, AK
KKIX/Fayetteville, AR
WXXQ/Rockford, IL
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KID KELLY

kkelly@redioandrecerds, con

Spirit Gomes To Life With Song

O An exclusive interview with Bryan Adams

pirit: Stallion of the Cimarron opened Memorial Day weekend, and if you haven’t taken
the family to see it yet, allow me to give you a brief rundown. The film follows the adven-

tures of a wild and rambunctious mustang stallion named Spirit, who journeys through

the untamed American frontier, encounters man for the first time and develops a strong friend-
ship with a young Native American. Spirit also falls in love with a beautiful mare and becomes
one of the greatest unsung heroes of the Old West.

Although the film is narrated by
Matt Damon, it's unlike many other
animated films, as the lead character,
Spirit, does not speak. Therefore,
Bryan Adams was brought on board
to create the evocative, emotional
songs that move the film along. In
doing so, he also plays a key role as
a musical storyteller.

Adams is no stranger to film-mu-
sic success, with soundtrack hits like
“(Everything |1 Do) 1 Do It for You
(from Robin Hood: Prince of
Thieves),” “Have You Ever Really
Loved a Woman?” (from Don Juan
DeMarco) and “1’ve Finally Found
Someone” (from The Mirror Has
Two Faces). However, his work on
Spirit was unlike anything he’d ex-
perienced before. The challenge was
to write and perform all the songs
for the film and soundtrack while
providing the voice of Spirit through
music.

R&R: Tell us how you got in-
volved in the Spirit project. Who
reached out 1o you?

Sl e~ e e

“It's nice to have a film
that is so rich, in the
sense that people will
come out of it feeling
good about what they

have just seen.”

S e e

BA: [ got a call one day from Jef-
frey Katzenberg at DreamWorks,
saying that he wanted to talk to me
about being the voice of this char-
acter. | thought it was interesting, al-
though I had never done narration
before. We met up, we talked, and,
before you know it, we were in a
meeting with Hans Zimmer in July.
By September | had the first song
done, “I°'11 Always Return,” and then
it was just like fitting the pieces of
a puzzle together, trying to make the
story move along.

EESPIRIT

s
e Toumna
SPIRITED SOUNDTRACK
The soundtrack to Spirit: Stallion of
the Cimarron features original songs
by Bryan Adams and music composed
by Hans Zimmer.

R&R: What was the meeling with
Katzenberg like?

BA: Jeffrey’s a superb character.
Spirit is his story. No one really
knows that it’s his idea. | went to
what [ thought was an audition, ex-
pecting to see a line of people out
the door with lunch bags, and there
was no one there except Jeffrey.
When | asked where everybody
was, he said, “You’re it, baby! You
are our man, We’ve listened to tapes,
we’ve listened to your voice — you
are our guy.”

R&R: Tell us about the film's
narration.

BA: Originally, I was going to be
the narrator for the film. | had actu-
ally voiced it before they decided to
have Matt Damon narrate it. I spoke
to Matt at the end of the day, and he
said it was really annoying, because
he had to copy my voice exactly,
and I’m not even an actor.

R&R: Tell us more about how the
Sfilm was made.

BA: It’s basically a combination
of regular animation, like The Lion
King, and Shrek-like animation. 1t’s
computer-generated, so it's a com-
bination of 2D, which is two-dimen-
sional, and computer graphics. It is
the most complex animated film
ever made. Wait till you see the
things like the water and when these
creatures jump into the water. It's
amazing.

R&R: Did they create the movie
around your songs, or vice versa?

BA: They’d been working on this

film for four years before | even
stepped in. When [ came in, the pic-
ture was virtually assembled, but
they didn’t have the sound or the
music or anything to move the pic-
ture along. They had amazing ani-
mation and sound effects, but no
soul. They needed something to
keep the story moving, to tell the
story and to give it the required
emotion.

R&R: So you essentially looked
at the film and wrote songs to tell
the story?

BA: Every now and then I’d write
a song for a certain scene, and ev-
ery now and then I’d write a song
that wasn’t. | was just trying differ-
ent things. Some of those things
worked, and some of them didn’t.
I’m the storyteller, along with Hans
Zimmer.

R&R: The scene with “Here |
Am” is a pivotal part of the movie.
Tell us about that.

NARRATION CAN BE FUN

Here, Matt Damon provides the narra-
tion for Spirit: Stallion of the Cimarron.

BA: 1t’s the scene when the horse,
Spirit, first appears in the movie.
Spirit is born into this Wild West-
type frontier. It’s hard to say if the
scene’s the most pivotal, because
there are a few pivotal parts of the
film, such as when Spirit finds him-
self and finds his inner strength,
where he becomes defiant and kicks
people off his back. He has a spirit
that will not be broken. No one is
going to ride this horse. No one is
going to tell this horse what to do.
A lot of people can relate to that “no
one is going to tell me what to do”
sort of thing.
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Sheryl Crow makes a surprise “visit” to WVRV (The River)/St. Louis.
Seen here in a private music meeting discussing her rise to No. 1 are
(L-r) WVRV MD David J, Crow and WVRV GM John Kiowski and Opera-
tions Director Mark “Hey Now” Edwards.

HOW MANY COOL GUYS ARE IN THIS PIC? |————
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Promotion Tony Smith.

Seen here trying to figure it out are (l-r) Hollywood Records Sr. Direc-
tor/Adult Format Promotions Nick Bedding, R&R Hot AC/AC Editor Kid
Kelly, Hollywood Recording Artist Sheila Nicholls and East Coast VP/

It’s also about freedom and about
someone finding their individual-
ism. It’s an interesting time for a
movie with this theme to be out, es-
pecially after last year and all the
events here in New York. I think that
people take freedom for granted. It’s
also nice to have a film that is so
rich, in the sense that people will
come out of it feeling good about
what they have just seen.

R&R: How many songs did you
have to write for the Spirit sound-
track?

BA: I’ve never quite figured it
out, but I'll look at my file right now
and tell you how many files I have
and how many different lyrics I've
written for this film. This ought to
be interesting; I’ve never actually
looked at this before. OK, 41 differ-
ent versions of songs.

R&R: Do you have any little rit-
uals you perform to get ready to
write music?

BA: Only when I’m first singing.
I have to get into a certain head-
space. Honestly, you’ve got to close
the door, unplug the phone and sit
there and work.

R&R: Tell us about the unique
collaboration between you, Jimmy
Jam and Terry Lewis. “Here I Am”
is not the type of song they 're typi-
cally known 1o produce.

BA: They did such a fantastic
job making the single. I had a con-
versation with Jimmy and said,
“You know, if you are going to do
anything for this song, imagine it

s
THE SPIRIT OF SPIRIT

Here’s Bryan Adams at work on an-
other musical piece of the puzzle for
DreamWorks Pictures’ Spirit: Stallion
of the Cimarron.

as the opening song for an evening.
Just imagine if you were going to
introduce a band, this would be the
first song of the night. Just imag-
ine it that way.” He said, “Great,
great. | love that idea.” Because
how often are you going to make
“Here 1 Am” work? That was my
directive to him, and he came out
with this great track.

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Call me at 201-836-9333
or e-mail:
kkelly@radioandrecords.com
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W W ARTIST TMLE LABEL(S) i oLivs mv%%sn%us e TS Most Added.-
4
1 1 CELINEDION A New Day Has Come (Epic) 2565  -133 335361 17 1200 Y nspmdds.com
2 2 FIVE FOR FIGHTING Superman (It's Not Easy) (Aware/Columbia) 2520 <74 342286 29 1181 | amwsrime waseus) ADDS
3 3 ENRIQUE IGLESIAS Hero (/nterscope) 2259 -3 207481 33  119/0 | KATHY MATTEA They Are The Roses (Narada) 17
4 @ MARCANTHONY | Need You (Columbia) 220 410 206866 16 114p | DRTAN ADANS e o gﬂff’gé’e’fm‘gffemge) x
8 © J0SH GROBAN To Where You Are ((43/Repr/s§) 1795 +145 223220 10 1103 | gueqy, CROW Soak Up The Sun (A&M/nterscope) 7
6 @ MICHAEL BOLTON Only A Woman Like You (Jive) 1751 +28 223231 14 1111 | TAMARA WALKER Angel Eyes (Curb) 7
5 @ JODEE MESSINA W/TIM MCGRAW Bring On The Rain (Curb) 1738 +4 186407 17 105/0 | PET SHOP BOYS Home And Dry (Sanctuary/SRG) 7
7 8  LONESTAR I'm Already There (BNVA) 1665 12 232215 39 10770 VANESSA CAHLTON‘A Thou_sand Miles (A&M/interscope) 6
9 @ MATCHBOX TWENTY If You're Gone (Lava/Atiantic) 1548 +11 190520 75 1090 jf':{"'FNEl:Ytgthz Q"Vg ﬁf’”’ e Colmbi 5
10 @ ENYAWid Child (Reprise) 1475 436 161210 15 g [(OpMINR Tt T e o ;j)ﬂam/.c) :
" @ TRAIN Drops Of Jupiter (Tell Me) (Columbia) 1318 +14 210688 46 861 lViICHEI.I.E BRANCH All You Wanted (Maverick/WB) 5
13 (B BONNIE RAITT | Can’t Help You Now (Capitol) 1214 +64 118515 11 10300 | CELINE DION I'm Alive (Epic) 5
12 13 CAROLYN DAWN JOHNSON So Complicated (Arista) 1041 -121 98739 12 95/2 -
15 @ LUTHER VANDROSS I'd Rather (J) 958  +247 165340 11 78/ Most Increased
14 15  ALL-4-ONE & JIM BRICKMAN Beautiful As U (AMC) 868 -5 01780 11 83 Plays
18 @ DARYLHALL & JOHN ATES Do It For Love (BMG/Heritage) 753 4280 73255 3 8511 s
16 @ VANESSA CARLTON A Thousand Miles (A&M/Interscope) 734 4129 127501 6 85/ | ,ansr tme e L
17 @ BRYAN ADAMS Here | Am (A&M/Interscope) 639 +163 90694 2 87A2 | D. HALL & J. OATES Do It For Love (BMG/Heritage) ~ +280
19 @ JENNIFER LOPEZ Alive (Epic) 477 +49 48976 4 63/5 LUTHER VANDROSS I'd Rather () +247
25 @ SHERYL CROW Soak Up The Sun (A&M/Interscope) 304 409 53685 4  33/7 | BRYAN ADAMS Here | Am (A&M/nterscope) +163
21 @  BOYZIIMEN The Color Of Love (Arista) 31 43 4057 6 55 | JDSHCAOBANTodee tou m{e]:(aﬁ%grsmpe; e
24 €D ENRIQUE IGLESIAS Escapg (Interscope) 350 +32 99346 5 2433 | | |ONEL RICHIE Angel (Isiand/IDJMG) 122
22 23 CALLING Wherever You Will Go (RCA) 318 -15 91308 8 21/4 | MARC ANTHONY | Need You (Columbia) +110
20 24 PAUL MCCARTNEY Your Loving Flame (Capitol) 316 97 32784 9 60/0 SHERYL CROW Soak Up The Sun (A&M/Interscope) ~ +99
23 25  MARILYN SCOTT Don't Let Love Get Away (Prana) 250 73 22409 13 50/0 | ‘N SYNC This | Promise You (Jive) - +98
27 € JOHN MAYER No Such Thing (Aware/Columbia) 229 +44 17468 2 295 | R MARTINFC. AGUILERA Nobody Wants... (Columbie) +93
@ ELTON JOHN Original Sin (Rocket/Universal) 205 +72 60753 1 3473 :
28 @ GARTH BROOKS When You Come Back To Me Again (Capitol) 183 422 14106 2 352 Most Played
26 29  ELTON JOHN This Train Don't Stop There... (Rocket/Universal) 151 -97 23255 19 28/0 Becurrents
€ BARRY MANILOW They Dance! (Concord) 145 .46 11874 1 293 -
ARTISTTITLE LABEL(S) PLAYS
C ! i i ppli diabase R , a divi f Premiere Radio N S d lays for the airpl f 7
213/2206-%/1 r eB‘:J(:gfsrsappear on sonag';pglaa}i/nidnaglaplays or renEZining flat from zsr:\a’irg:s vaveill‘:.lsl:ol:‘u: sor:;:"aer;elie: ?rllotmaelt\;;llg;‘;s, meo:g:grml;]em: Iyqrtgéili:cfeyassel)i:\ lplzy?:g :racvzgefli(r;. LEE ANN WOMACK | pre You Dance (MCA/UHWersa,) 1523
Songs between No. 11 and No. 15 are moved to recurrent after 50 weeks. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number | ENYA Only Time (Reprise) 1458
of new adds officially reported to R&R py each reponing station. Songs unreppned as adds do not count toward overall lo}al stations playing a song. Most Increased Plays lists the | DIDO Thankyou (Arista) 1193
song 1 et vt s g o s ol e Ourer o s ot ofplr e 10) s ustr Hour | SpUAGE GARDEN | Knew | Loved You (Colimbic) 961
‘N SYNC This | Promise You (Jive) 914
New & Active FAITH HILL There You'll Be (Warner Bros.) 887
0-TOWN All Or Nothing (J) 835
; ; ; FAITH HILL The Way You Love Me (Warner Bros.) 814
MICHELLE BRANCH All You Wanted (Maverick/W8 STEELY Simple Girl (NFE) -
Total Plays: 134, Totat Stations: 12, Adds: 5( ) Total Plays: 91, Total Stations: 19, Adds: 2 H. LEWIS & G. PALTHOWMCrUIsm (HOZ}’W(;%)/ . m
TAMARA WALKER Angel Eyes (Curb) LINDA EDER F/CARL ANDERSON How In The World (Atiantic) gmg#gﬁ%amg‘g D:y(ZZs?;g Bt =
Total Plays: 122, Total Stations: 31, Adds: 7 Total Plays: 65, Total Stations: 19, Adds: 5 LEANN RIMES | Need You (Curb) 752
MICHAEL DAMIAN Shadows In The Night (Modern Voices/Weir Bros.) | PET SHDP BOYS Home And Dry (Sanctuary/SRG) CELINE DION That's The Way It Is (Epic) 674
Total Plays: 120, Total Stations: 26, Adds: 4 Total Plays: 38, Total Stations: 14, Adds: 7
VAN MORRISON Steal My Heart Away (Universal) KATHY MATTEA They Are The Roses (Narada) R&R Station Playlists have moved to the web.
Total Plays: 97, Total Stations: 18, Adds: 4 Total Plays: 2, Total Stations: 17, Adds: 17 See all of our monitored reporters at
IS . = i —— — - — www.radioandrecords.com.
Songs ranked by total plays
B M i I
New S 'yl “They D /”
ew oingié ey vance: ~.
S = 5
Manilow USA Tour Part 2!! 2
R&R AC Chart Debut @ 6/14 Denver 7A3 Birmingham ‘
6/16 Kansas City 7/19 Boston :
New Adds: 6/21 San Diego 7/20 Canandaigua ¥
H 6/22 Tuecson 7/21 Saratoga Springs
WDOK/Cleveland WJYE/Buffalo WSPA/Greenville g2 = D E
. A 6/27 Salt Lake City 7/26, 7/27 Philadelphia 1
Early Believers: 6/29, 6/30 Phoenix  7/28 Portsmouth b
allas h ones Beac
WKJY KOSI WLTQ KKMJ WLMG WEAT WOBM 75 Dpall 7/31, 8/1 Jones Beach

WRMM WYSF WHUD WYJB KSSK KVLY KMXZ 7/6 San Antonio 8/2, 8/3, 8/4 Holmdel
KWAV WBBE WSUY KISC KXLY WLRQ WGYL 7/7 Houston

7/11 Indianapolis
WFMK KXLT KJSN KVKI WMJY and more 2 Nas'hvme

. I
CONCORD RECORDS INC. Rebecca Risman 310/385-4127 rebeccar@concordrecords.com on Tour Now'
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Think of everything you love about Bonnie Raitt.

Now get ready to hear it again.

B()NNIE RAITH

C an ’ t Help Y o u N o w

The ngle from h u ipatéd album SILVER LINING

" IMPACTING HOT AC JUNE 10

R&RACH

Top 15 AC Monitor

Continued Strong Album Sales!
On Tour All Summer
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RaleTheMusi.com

BY MEDIABASE™

Artist Title (Label)

JOSH GROBAN To Where You Are(143/Reprise)
CELINE DION A New Day Has Come (Epic)
MATCHBOX TWENTY If You're Gone (Lava/Atlantic)
BRYAN ADAMS Here | Am(A&M/Interscope)
LONESTAR I'm Already There(BNA)

FIVE FOR FIGHTING Superman (It's Not Easy) (Aware/Columbia)

CALLING Wherever You Will Go(RCA)

ENRIQUE IGLESIAS Escape(interscope)

LEE ANN WOMACK | Hope You Dance (Universal)

MARC ANTHONY | Need You(Columbia)

LUTHER VANDROSS 'd Rather(J)

VANESSA CARLTON A Thousand Miles(A&M/Interscope)
HALL & OATES Do It For Love(BMG/Heritage)

ENRIQUE IGLESIAS Hero(/nterscope)

SHERYL CROW Soak Up The Sun{A&M/interscope)
TRAIN Drops Of Jupiter (Tell Me}(Columbia)

ENYA Only Time(Reprise)

ELTON JOHN Original Sin(Rocket/Universal)

GARTH BROOKS When You Come Back To Me Again{Capitol)
MICHAEL BOLTON Only A Woman Like You(Jive)
ALL-4-ONE Beautiful As U(AMC)

JO DEE MESSINA Bring On The Rain(Curb)

ELTON JOHN This Train Don't Stop There Anymore(Rocket/Universal)

CORRS Would You Be Happier(743/Lava/Atlantic)
BOYZ It MEN The Color Of Love(Arista)
CAROLYN DAWN JOHNSON Complicated (Arista)
BONNIE RAITT | Can’t Help You Now(Capitol)
ENYA Wild Child(Reprise)

JENNIFER LOPEZ Alive (Epic)

PAUL MCCARTNEY Your Loving Flame(Capitol)

Indicator
Most Added-

BRYAN ADAMS Here | Am (A& M/interscope)

JOHN MAYER No Such Thing (Aware/Columbia)

ELTON JOHN Original Sin (Rocket/Universal)

KATHY MATTEA They Are The Roses (Narada)

JOSH GROBAN To Where You Are (143/Reprise)

JO DEE MESSINA Bring On The Rain (Curb)

MICHAEL BOLTON Only A Woman Like You (Jive)

DARYL HALL & JOHN OATES Do It For Love (BMG/Heritage)
ENYA Wild Child (Reprise)

CALLING Wherever You Will Go (RCA)

LUTHER VANDROSS I'd Rather (J)

MICHELLE BRANCH All You Wanted (Maverick/W8) !
TAMARA WALKER Angel Eyes (Curb)

GARTH BROOKS When You Come Back To Me Again (Capitol)
DAVE MATTHEWS BAND Where Are You Going (RCA)
AVRIL LAVIGNE Complicated (Arista)

Total sample size is 332 respondents. Toelal average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much). Total familiarity
represents the percentage of respondents who recognized the song. Tolal burn represents the number of respondents who said they are tired of hearing the
song. Sample composition is based on persons 12+. TD = Target Demo (Females 25-54). Persons are screened via the Internet. Once passed, they can take the
music test based on their format/music preference. Rate TheMusic.com results are not meant to replace caflout research. The results are intended 1o Show 0pinions

of participants on the Internet only. RateTheMusic is a registered

PLEASE SEND
YOUR PHOTOS

R&R wants your best snapshots
(color or black & white).

Please include the names and titles of all
pictured and send them to:

818/377-5300. RateTheMusic.com dala is provided by M

America’s Best Testing AC Songs 12+
For The Week Ending 6/7/02.
LW Familiarity Burn TD Familiarity Burn
413 415 67% 8% 417 M% 8%
408 422 95% 23% 4.06 95% 24%
4.06 4.07 97% 34% 413 96% 33%
4.03 - 52% 4% 410 52% 3%
4.02 4.06 97% 31% 416 97% 27%
3.94 400 96% 33% 400 95% 31%
3.94 391 75% 16% 4.03 75% 12%
3.91 388 73% 16% 3.98 70% 13%
3.89 3.99 98% 46% 3.99 99% 46%
3.89 393 90% 20% 3.97 92% 18%
388 380 65% 11% 3.95 66% 10%
3.87 3.83 65% 14% 3.87 59% 9%
TT387 386 49% 7% 386 52% T%
3.84 391 97% 38% 3.96 96% 33%
377 373 1% 14% 3.76  711% 14%
3.74 376 93% 38% 3.719  92% 36%
374 392 9% 40% 368 94% 41%
3.73 - 42% 6% 3.76 41% 6%
3.73 - 47% 8% 381 47% 7%
376 3.75 81% 20% 3.88 82% 17%
369 367 61% 12% 3.78 63% 10%
368 381 80% 22% 370 80% 20%
3.66 3.68 86% 22% 3.68 86% 21%
3.64 369 52% 10% 360 52% 9%
3.63 3.56 56% 11% 3.656 606% 12%
355 3.69 59% 16% 357 61% 16%
354 3.60 60% 12% 361 59% 10%
343 359 8% 32% 3.45 85% 32%
338 342 51% 12% 3.44 49% 9%
338 333 63% 16% 3.38 66% 16%
k of RateTheMusic.com. The RTM system is availabie for focal radio stations by calling
h, A division of Premiere Radio Networks.

R&R c/o0 Mike Davis:
10100 Santa Monica Bivd., 3rd Floor
Los Angeles, CA 90067
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The Calling’s “Wherever You Will Go” is

- huge for us. It defines what the radio sta-

| tion is all about right now. It has the rock
' sound this market desires, but it's not too
' over-the-edge. # Five For Fighting's “Super-
man (It's Not Easy)” continues to be really
strong for us. We still receive calls asking
“What song was that?” about it. ¢ We
are playing the acoustic version of Nickelback’s “How You Re-
mind Me,” and it's testing extremely well. It's an undeniable
hit. ® Sugar Ray’s “When It's Over,” Matchbox Twenty’s “If
You're Gone” and Enya’s “Only Time” are three songs that
| justwon'tgoaway. @ “AThousand Miles,” from former North-
N east Pennsylvania resident Vanessa Carlton, seems to be

~ doing well for us. It sounds really good on the air, and, since
she’s originally from the area, it's kind of cool to play it. @ Even though we
lean to the rock side of the spectrum, LeAnn Rimes’ “Can’t Fight the Moon-
light" is doing well for us. It adds summertime tempo and texture to our 9am-
5pm workday and balances out our playlist.

ave Matthews Band's “Where Are You
D Going” (RCA) makes another big step up
the chart, advancing four positions, to No. 16
... Kroeger & Scott's “Hero” (Roadrunner/Co-
lumbia/IDJMG) continues to make Spider-Man
leaps and moves 21-18* ... Creed's “One Last
Breath” (Wind-up) moves 29-27* ... The top
five remain relatively steady, with Jimmy Eat World's “The Middle” moving 5-
4" ... Debuting: Moby'’s “We Are All Made of Stars” (V2) ... AtAC, Josh Groban
cracks the top five with “To Where You Are” (1 113/Reprise), which moves 8-5*
... Hall & Qates’ “Do It for Love” (BMG/Heritage) moves 18-16*, up 280 plays
... Luther Vandross' “I'd Rather” (J) is up 247 plays ... Debuting: Elton John's
“Original Sin" (Rocket/Universal) and Barry Manilow's “They Dance!” (Con-
cord) ... Sheryl Crow's “Soak Up the Sun” (A&M/Interscope) is No. 1 at Hot
AC and moves 25-20* at AC.
-— Kid Kelly, AC/Mot AC Editor

artist

armist: Natalie Imbruglia
LaseL: RCA

By KID KELLY/AC-HOT AC EDITOR

atalie Jane Imbruglia was bom on Feb.
4, 1975. She grew up in the coastal Aus-
tralia town of Berkleyvale, just outside Sydney.

At the age of 2 she began to dance, and at
age 13 she became interested in singing and
asked her parents to allow her to take voice
lessons. At the urging of her school’s music
teacher, Natalie’s request was granted.

When Natalie was 15, she moved to Sydney
toattend acting school, and at 16 she reccived
a big break (if you want to call it that). After
agreeing to dye her hair black to better re-
semble a [lawaiian teen, she got the part of the
Pineapple Princess in a Japanese chewing-
gum commercial. Natalie went on to tape three
more commercials before trying out for a two-
week role in an Australian TV soap opera,
Neighbours, which was also popular in Eu-
rope. She nailed the role of Beth, a character
who quickly became extremely popular, and
ended up playing the role for two years instead
of the two weeks she’d signed up for.

By 1994, at age 19, Natalie had had enough
of'life as a soap star and moved to London,
where she eventually started writing songs.
Though she’d never really written songs be-
tore and wasn’t sure she’d be taken seriously,

TELL US WHAT
YOU THINK!

Share your opinion
about this column — go to
www.radioandrecords.com and
click the Message Boards button.

June 7, 2002 R&R ® 67

R e

Natalie Imbruglia

she knew in her heart that was what she had
to do.

At this pivotal point in her life Natalie met
Anne Barret, who would eventually become
her manager. After the two became fast friends,
they spent the six months putting together a
demo. A bit of scouting, and Natalie was
quickly signed to RCA, where she’s remained
ever since.

Natalie’s first release, “Tom,” rose quickly
up the charts. In the singer’s opinion, that was
because “Tom™ appeals to people of a variety
of backgrounds. Natalie’s latest LP, White Lil-
ies Island, has that same appeal, and so did the
first single from the album, “Wrong Impres-
sion.” The rest of the tunes on the LP. from
“Hurricane” to “Sunlight,” are also 100%
Natalie.

In case you’re curious about what this suc-
cessful-songwriter can be found doing now that
she’s achieved her place in TV and recording
history: You can find her at home, avoiding the
glam and the spotlight, preferring to drink cof-
fee, write letters to friends and enjoy the peace
and quiet. And why not? When you’ve arrived,
there’s no need to keep proving it.

S

INTRODUCING
ECHO . R E=
MONITORING
EVERYWHERE

v 2.0

WE SILASHED THE DELAY
TO KEEP TALENT HAPPY
WHEREVER THEY ARE.

NEW PUNCH AND PRESENCE
MAKE THE BEST SOUNDING
PROCESSOR EVEN BETTER.

.
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ALREADY OWN 84007 UPGRADE FOR FREE FROM FTP.ORBAN.COM

Orban/CRL Systems, Inc. | 1525 S. Alvarado St. | San Leandro CA 94577 USA
Tel: 1.510.351.3500 | Fax: 1.510.351.0500 | email: custserv@orban.com | web: www.orban.com
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WEEK  ARTIST TITLE LABEL(S) ] PATs mpg?o%sl%us o Most Added-
1 @ SHERYL CROW Soak Up The Sun (A&M/Interscape) 3573 +B4 358791 15 80 g gn
2 2 CALLING Wherever You Will Go (RCA) 3064 93 318046 37 880 | anmstume wseus _ 008
3 @ VANESSA CARLTON A Thousand Miles (A&M/Interscape) 3011 +39 304712 14 86N ﬁénf’sﬁgﬂﬁgsgﬁ’f g (R‘I’a"".’””"’/c"’””"?’”’m”‘?) "
5 @ JIMMYEAT WORLD The Middle (Dreamorks) 228 4133 2898 12 B | prnL LNt soraices gy o )
4 5 GO0 GOO DOLLS Here Is Gone (Warner Bros.) 2742 -125 283289 13 84/0 | REMY ZERO Perfect Memory (I'll..) (Flektra/FEG) 10
6 6  NICKELBACK How You Remind Me (Roadrunner/iDJMG) 2507 -84 247470 31  78/0 | CREED One Last Breath (Wind-up) 8
8 7 PUDDLE OF MUDD Blurry (Flawless/Geffer/interscope) 2047 36 240374 19 73/ | SHEILA NICHOLLS Faith (Essexgir/Hollywood)
7 8 MICHELLE BRANCH All You Wanted (Maverick/WB) 2867 M5 251264 21 790 | DonARY :SE“DZEY Ssgg‘gwr‘fc’:p%})me'e PR o
g ©  JOHN MAYER No Such Thing (Aware/Columbia) 2302 +63 235624 16 86/0 | THE CORRS When The Styars Go Blue (143/Lava/Atiantic) 5
15 @ AVRIL LAVIGNE Complicated (Arista) 1716 +110 188903 8  79A0 | COUNTING CROWS American Girls (Geffen/Interscope) 5
10 11 TRAIN Drops Of Jupiter (Tell Me) (Columbia) 1715 -86 169173 65 830
11 12 ALANIS MORISSETTE Hands Clean (Maverick/Reprise) 1662 -119 180775 21 700 Most Increased
12 13 JEWEL Standing Still (Atlantic) 1616 -102 161692 33 730 Plays
14 14 DEFAULT Wasting My Time (TVT) 1600 47 161643 15 540 ToTL
13 15  CREED My Sacrifice (Wind-up) 1563  -111 136862 30 720 | ammst mme wase ICREASE
20 D DAVE MATTHEWS BAND Where Are You Going (RCA) 1350 275 156312 3 74/3 | DAVEMATTHEWS BAND Where Are You Going (RCA) +275
17 @ NO DOUBT Hella Good (/nterscope) 1339 4155 127143 6  4spy | G KROEGER ik SCOTT Hero (RoadumerCobmbiaOuMG) +259
20 @ C.KROEGER Fl. SCOTT Hero (Roadrunner/Columbia/OJMG) 1310 4258 131082 & 67711 | honoust oo immseenyy o ored o8
19 @ PINK Don't Let Me Get Me (Arista) 1149 +32 87078 7 3170 | CREED One Last Breath (Wind-up) +152
18 20  FIVE FOR FIGHTING Easy Tonight (Aware/Columbia) 1125 -45 106694 12 66/0 | DIRTY VEGAS Days Go By (Capitol) +140
16 21 LINKIN PARK In The End (Warner Bros.) 1104  -154 83885 17 320 imﬁﬂ GV;‘E’*‘CLO?HT:;’:’LE"(Z(S‘ZS&WWO'kS) : fg
23 @ CALLING Adrienne (RCA) ‘ 955 .20 82182 6 B0 | e e S 12 o
22 23 SHAKIRA Underneath Your Clothes (Epic) 840 5 65016 5 4470 | DROPLINE Fiy Avay From Here (.Day) (143/Reprisel  +98
26 @ THE CORRS When The Stars Go Blue (143/Lava/Atlantic) 883 +30 101760 5 585
24 25 RUBYHORSE Sparkle (isiand/IDJMG) 882 7 81442 5 541 Most Played
25 26  LENNY KRAVITZ Stillness Of Heart (Virgin) 813 58 74421 1 4500 Recurrents
29 @ CREED One Last Breath (Wind-up) 791 4152 57966 2 508 —
27 28  DISHWALLA Somewhere In The Middle (immergent) 703 -16 48943 4 411 | anmsT TTLE LAgELS) PLAYS
30 é®  DROPLINE Fly Away From Here (...Day) (143/Reprise) 687 +98 64711 3 53/3 | LIFEHOUSE Hanging By A Moment (DreamWorks) 1445
28 @ NICKELBACK Too Bad (Roadrunner/IDJMG) 659 0 40660 4  28p | FIVE FOR FIGHTING Supermen... (Aware/Columbia) 1433
31 @  JACK JOHNSON Flake (Enjoy/Universal) B0 81 79080 4 3pp | N0 e e e -
34 € ENRIQUE IGLESIAS Escape (Interscope) 511 +14 64335 4 14/2 | DAVE MATTHEWS BAND The Space Between (RCA) 906
33 33 MEREDITH BROOKS Shine (Gold Circle) 501 33 41746 4 4000 | DIDO Thankyou (Arista) 904
36 €D COUNTING CROWS American Girls (Geffen/Interscope) 500 +80 72120 2 385 | 3DOORS DOWN Be Like That (Republic/Universal) 902
32 35 CELINE DION A New Day Has Come (Epic) 2 57 agmt 15 3p | SR E;:c\:{gre«anlfome( ?igjﬁﬁ‘jﬁ’g&m — g§§
35 36 COURSE OF NATURE Caught In The Sun (Lava/Atiantic) 463 A5 28529 3 2200 | eugus Drive (ImmortalEnic 782
€  MOBY We Are All Made Of Stars (V2) 428 +109 52932 1 323 | MATCHBOX TWENTY If You're Gone (Lavaidtiantic) 773
39 €D FAMILIAR 48 The Question (MCA) 396 435 3326 2 290 IEJP;YBA Ong thBne ((I'?efrise) ; ;ig
¢ 378 51 34529 2 27 eautifut Day (Interscope,
gg % :sﬁlbénlg::q%:;flg%;i? gge\?gu(gﬁao};)r\/ly Head (Capitol) 331 -37 24011 12 23//3 L~ FLEPOR [ip ke SEIRS OGS, 128
SMASH MOUTH i'm A Believer (Interscope) 718
89 Hot AC reporters. Monitored airplay data d by i R , a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
T Sags Do e "rﬁivgeﬂ"t'c??e"c'ﬁﬁeﬁ{ atter '36"32?&5’35"152?'#2“2 P il s et o e S e Pl D SRt M Med R
statlon. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases ee all of uur_mumlpred repurters at
in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from www.radioandrecords.com.
the Arbitron Company (copyright 2002, The Arbitron Company). (C) 2002, R&R, Inc.

OWN YOUR EVENTS

If no one can see your signs, do they know who staged the event? Make sure you claim
ownership at all your events with cost-effective, disposable plastic banners.

— We print your_logo using up to four spot colors.
% '\ — Perfect for concerts, events and giveaways.

i fﬁf“q"“sj‘E‘?‘ TC — Packaged on a roll and easy to use.

oz 3 — Up to 3’ High and 6’ Wide

— Weather-resistant

— Durable

P.O. Box 750250 Houston, Texas 77275-0250 .4 cirN
Tel 713/507-4200 Fax 713/507-4295 e NN
1'8 O 0'2 3 1'6 D 74 ri@reefinduéries. com  www. reefindtétries. com s '\\{s‘]
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Most Added!
New This Week!
WTMX - Chicago WVRYV - St. Louis WWMX - Baltimore  WTIC - Hartford
KCDU - Monterey KLLY — Bakersfield WMXL — Lexington
Already On
KYSR - Los Angeles WPTE — Norfolk WKZN — New Orieans
WRMF - West Paim Beach WVTI - Grand Rapids WJLK - Monmouth
And many more quality stations!
Al
#1 Requested on &J OVEN FRESH

muchmusic usa

Pertormed “FAITH” On The Late Show With Craig Kilborne June 4th

“Sheila delivers a unigue, alternative, accessible song with Faith, it was the female record with the right edge we’ve aeen looking fort"
- Mary Ellen Kachinske / Program Manager - WTMX

Prodveced by Clen Rallard

2ReXGT g

A HOLLYWOOD

Hemm:'@} RECORDS D002 Hollywood Records. Inc. shellanlcholls.com
—_— essexglri.com
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¢ June 7, 2002

(ﬁi{g , ”EM IISI” ﬂﬂll’ America’s Best Testing Hot AC Songs 12+ lndica tor
BY MEBLARASE™ For The Week Ending 6/7/02.
Artist Title (Label) LW Familiarity Burn  TO Familiarity Burn Most . Added@, )
ALAN!S MORISSETTE Precious lllusions (Mavenck/Fepnsq)
CHAD KROEGER FUOSEY SCOTT Moo RosdummeCobmbiDME) 415 418 690 10 421 oy 1o | | CCUMTINGCROWS Amacan it Gerninirscos
ero{roaarunner/Cowmoi - : (] (] « o o i
DEFAULT Wasting My Time(TVT) 414 402 7% 20% 423 87% 229 | | REMYZERO Perfect Memory (1) (Elektra/EEG)
GOO GOO DOLLS Here Is Gone(Warner Bros.} 412 417 88% 17% 4.16  87% 19% AVRIL LAVIGNE Complicated (Arista)
JOHN MAYER No Such Thing(Aware/Columbia) 411 398 67% 13% 412 70% 12% AURORA Dreaming (Groovilicious/Strictly Rhythm)
NICKELBACK Too Bad (Roadrunner/IDJMG) 410 4.03 83% 18% 421 83% 15%
Cl FEET In M
CALLING Wherever You Will Go(RCA) 408 4.00 96% A% 417 96% 44% S EEL In' 3 oo, (Mefgor)
VANESSA CARLTON A Thousand Miles(A&M/interscape) 407 402 8% 26% 4.06 B88% 29% DIRTY VEGAS Days Go By (Capitol)
LIFEHOUSE Hanging By A Moment(DreamWorks) 4.07 398 98% 51% 4.09 099% 54%
MICHELLE BRANCH All You Wanted (Maverick/WB) 406 4.05 89% 26% 4.00 87% 29% T —
AVRIL LAVIGNE Complicated(Arista) 4.03 4.03 59% 7% 411 53% 5% -
THE CALLING Adrienne (RCA) 399 3.89 64% 9% 404 §0% 7% New & Active
LINKIN PARK In The End(Wamer Bros.) 398 3.95 95% 48%  4.08 94% 46%
NICKELBACK How You Remind Me(Roadrunner/IDJMG) 3.97 384 98% 55% 410 98% 54% DIRTY VEGAS Days Go By (Capitol)
PUDDLE OF MUDD Blurry(Flawless/Geffen/Interscope) 393 392 9% 42% 399 94% 42% Total Plays: 318, Total Stations: 17, Adds: 6
DAVE MATTHEWS BAND Where Are You Going(RCA) 390 395 61% 10% 394 67% 10% UNWRITTEN LAW Seein’ Red (/nterscope)
TRAIN Drops Of Jupiter (Tell Me){Columbia) 388 378 97% 56% 3.97 97% 57% Total Plays: 279, Total Stations: 18, Adds: 1 .
FIVE FOR FIGHTING Superman (It's Not Easy){Aware/Columbia) 3.78 367 95% 51% 3.70 96% 53% ALANIS MORISSETTE Precious lllusions (Maverick/Reprise)
PINK Don't Let Me Get Me(Arista) 3.76 3.72 88% 34% 3.84 86% 30% Total Plays: 277, Total Stations: ?4. Adds: 11 )
CREED One Last Breath(Wind-up) 3.75 - 59% 13% 3.67 61% 15% SEVEN AND THE SUN Walk With Me (Atlantic) ;
DISHWALLA Somewhere In The Middle(/mmergent) 374 374 4% 6% 384 4% 6% i Total Piays: 257, Total Stations: 26, Adds: 3 :
FIVE FOR FIGHTING Easy Tonight(Aware/Columbia) 372 376 66% 18% 376 64% 16% | | 311 Amber (Volcano) }
CREED My Sacrifice(Wind-up) 3.65 353 99% 55% 3.54 99% 58% Total Plays: 189, Total Stations: 18, Adds: 3
SHERYL CROW Soak Up The Sun{A&M/interscope) 365 364 88% 28% 360 90% 31% 200 STORY Star (3:33 Music Group) :
ALANIS MORISSETTE Hands Clean (Vaverick/Reprise) 362 356 %% 3I5% 370 9% 31% Total Plays: 152, Total Stations: 19, Adds: 2
NO DOUBT Hella Good (interscape) 3.57 362 83% 29% 3.76 84% 25% AEROSMITH Girls Of Summer (Columbia)
JEWEL Standing Still (Atiantic) 355 348 91% 46% 3.64 91% 42% Total Plays: 138, Total Stations: 15, Adds: 2
CORRS F/ BONO When The Stars Go Blue(743/L ava/Atiantic) 3.54 - 4% 8% 368 43% 6% OUR LADY PEACE Somewhere Out There (Columbia)
LENNY KRAVITZ Stillness Of Heart(Virgin) 340 335 7% 23% 3.4 72% 19% Total Plays: 137, Total Stations: 16, Adds: 7 '
SHAKIRA Underneath Your Clothes (Epic) 327 330 8% 41% 3.32 86% 38% | | CAROLYN DAWN JOHNSON So Complicated (Arista)
Total sample size is 669 respondents. Tolal average favorability estimates are based on a scale of 1-5. {1=dislike very much, 5=like very much). Total famitiarity Total Plays: 117, Tota] Stations: 1'4_' Adds; 3 |
0 the p of dents who recognized the song. Total butn represents the number of respondents who said they are tired of hearing the AURORA UK Dreaming (Groovilicious/Strictly Rhythm)
song. Sample composition is based on persons 12+. TD = Target Demo (Females 18-34). Persons are screened via the Internet. Once passed, they can take the Total Plays: 117, Total Stations: 14, Adds: i
music test based on their format/music preference. Rate TheMusic.com results are not meant to replace caflout research. The results are intended to Show opinions - '
of participants on the internet only. RateTheMusicisa legAsfe/ed flademalk of RateTheMusic.com. The RTM system is available for locaf radio stations by calling i Songs ranked by total plays
4818/377-5300. RateT ic.com data is provided by , A division of Premiere Radio Networks. - - |
Reporters
WKDD/Akron, OH * WTSS/BuﬂaIn NY* WOALTleveland, O * WKMX/Dothan, AL WTICHartford, CT City, 0K * WSNE/Providence, Rl WVRV/SE. Louis, MO * WSSR/Tamga, FL
PD: Keith Kennedy PD: Allan Fee OMMO:; Phil Thomas PD: Steve Salhany PD: Chris Taylor OM: Chris Baker PD: Bill Hess. OM/PD: Mark Edwards Jetf
MD: Ly Kelly MD Roh Luas MO Rebecca Wilde ‘SEVEN AND THE SUN-Waik' APDMD:Jeannine Jersey MO Tonl St James PDMD: Ray Kalusa MD. Gary Trust MD: David J PO: Rick Schr
1 COUNTING CROWS “Amercan’ ? Mil LAVIGNE Oﬁmp‘m KROEGER & SOOTT "Hero™ MULT? L ookin™ ABANDOKED 18 KROEGER & SCOTT Hero” ‘No Adds AEROSMITH ~Syrmme SHEILA NICHOLLS Fath™ APD: Kurt Schreiner
CREED ‘Baat” LNE DION A5 THE CORRS Ble” ALANTS MOAISSETTE “Precous” 1 ABANDONED POOLS “Remed DIRTY VEGAS ays” MD: Kristy Kaight
ZERD “Pertect DAYVE MATTHEWS BAND “Going' SHELANICHOLLS “Fath’ JACK “Hake 200 STORY S’ Ko
WNKLEImira, NY - KSR2/Omaha, NE * KQMB/Salt Lake City, UT *
et .“&5%‘:5"“.:,‘;"," KVUU Colorado Sprngs, 00| by e o KM ousion Cleston T ) . TG T n WRALRaleigh-Durkam, NC* | BB e WU o, OH
COUNTING CROWS “Amencar® 1 CREED PD: Kevin WMYXMitwaukee, Wi WROEGER & SCOTT “Hero' OM/PD: Joe Wade Formicols APDMO. J.J. Riley OM: Tim
700 STORY “Str” ALANS MORISSETTE *Precous” | APDYMD: Andy Carfisie 3 mo(m 5 SCOTT “Herg™ PD: Brian Kelly WD: Jim Kelly DISHVALLA “Mede™ PD: Ron an
e e Oy || G e e,
KPEKRbere, Wi e oKD, AL m— WAL LATGHE Carstae
B e Bdnons elLiage Col o | WENS ndianapolis, N - w’lﬁm WRFYReading. PA © R e,
s Jam\ey Bareras MD,;&,,“M ST wmmﬁeu" e Pratete OM: Leigpion Peck AVRLL LAIGHE “Cormplcan” ‘;"ﬁ.‘&g‘ﬁ:‘;{ ”&ﬂm KZPTfTucson, AZ*
10 Robin Cole Dreaming’ NoRads . Sa%en HE PO Carey Edorcs
oo COUNTING CROWS “Amercan” HoAdds QUALADY PEACE e APOMD: Lesle Lois
WMT/Cedar Rapids, 1A ::'j"":c%'};/m WINKFL Myers. FL* —— ?ﬂgmg&“‘“- CA* ?"g‘%m‘”‘"' KLLC/San Francisco, CA * tohey
COTHG AR s KDMKDalss . o, X odis "D “’Yl‘,'n":,% WSS | oA R e iy oo
WALGCharleston, SC n » | RS ] MO-Gaa vty XEZR/San Jose, CA* 4 DAVE MATIVEWS B30 Tomg”
s, I ' i né "om“mm’ ;@E{ﬁm‘)" szarosciy 5+ El?;c%gz/ﬁuaaflp::a.n ;x%m e Eg ;.A,"b ﬁmﬂ s
MD: Clay Culver : d ' . nny i o
! E‘sﬂvc‘:yﬁ.ﬁ% TR WDAQDanbury,CT LS ort M :PJ%M%G;E% Oceas, JiF [ o Hi - gwwwﬁgwﬁzgﬁc
i _ SRR R PO G o s, | § SR
KLLY/Bakersfietd, CA* WLNK/Chariotle, NC * o o %&ﬁggﬂm 002 WHWXPhiladelphia, PA* e -se | 15 AYRLLMIGHE ™ r;vr:mv'
: €.4. Tyler OM: Tom Jackson OUR LADY PEACE “There” m‘mm
'}"?‘-‘E_;‘"";"' Ao heaShupe) KMXB/Las Vegas, NV * CELNE Do re” WRMFAWes! Pam Beach, FL°
Bty | WODemcmes | AR et e wa dcean. 1 * XiigReno, KisamaRosa.Cac | R EMLMS,
MDWSE’" — :‘;b’,"“ﬁ% s, o DD 0 FM RPOMD: G Henderson KMXP;Phoenix, AZ * 1B et combs Ko Adds ——
1 ol . e L i s h°
i Pashs i . g o s €
;% vansamwon S é?;g';’(,%ﬁ:‘w I &Lcm!nver -Boulder, 00 ¢ R chmﬁﬁnmm ol KCDU/Momerey -Satinas, CA * Eg@:%i:a,wr gpgmﬁg:k;y it
& - o = R D: Alisa ° i
WIE% “Breath ‘ %ﬂ'&%"{?ﬁ’:—"’“ :g[’!"' : o WVWEmM Raplus M so(lumlwusm D:éumoou m %%"N:wﬂ mfj-:.::éi’.‘ﬂ.’,‘" 4 SRR B
WLTB/Binghamton, NY | WKRQ/Cincinmati, 0 * 2 m;gu:gnwa :gﬂﬂ/l.nidﬂ;e Rock, AR * Koo mﬁ%;r\ﬂgeld.m‘ WD e ,&,3';",:,'3"
B Dot 7 :é‘or%é‘n“‘m‘f;‘: S Do fowide 60 | AP0 &t Aoy WIGNNew Oreans, LA® | WMGXPortant, ME | wyoRRochester, Ny - e R Uit ot
KATRSTE os| WO 2’5”“@&'&3’&”@'.;"5 HOGreersor, N B | | Bt B, B S
R A R |,
K;ﬁ"‘&“‘,fq"g"“ CA* WPLINew York, NY * Monitored Reporters
e | domnorenokt | GOSN w & oS ity KRSkPortand, OR xzrzmum:gﬂ ’ 99 Total Reporters
PDI.h:uom Ranrahan uomsmnm | (\I"Dm‘;m&"&': E%F%?Zu:c:?%% R LADY PEACE Trere "‘;Diéevé’ff’f_n - an%‘.'tr\[w‘sgn::f . APDA.;anM‘:mwws _ G E
- nats AANS URSSETE Poms | 89 Total Monitored i
0! " . . .
VRTHR BB | e o | E'é'.}%“f:':l%@ WHNKarishury. PA oo WPTENoroll, VA © Pt sam I MWIERLI, 10 Total Indicator
o MO: Jay Hi MD: Ann Dols | MD Den,.y ._(,9,,\ Y OURLADY PEAC I PD: Steve tckay APDIND. Greg Hev
|
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Stand Up To The Competition

O A few suggestions for reprioritizing resources

C

By Paul Goldstein,

VP/Programming, KKSF/San Francisco

hills went down my spine in 1972 when I first heard Jack McCoy’s famous “Last Contest”
promos on KCBQ. The contest blew out one-third of San Diego’s phone lines when the
“secret number” was announced. All the elements of KCBQ sang, creating a style and

personality that penetrated the mass consciousness. All the money the station invested in its prod-
uct came sparkling through the speakers, and KCBQ had enormous impact on people’s lives.

Radio was integral to peo-
ple’s lives then, but today, at
atime when radio listening is
declining, our industry is
turning away from the very
ingredients responsible for
growing and sustaining it: |
programming creativity, in-
novation and research.

Radio-industry analyst
Jim Duncan says that radio-
listening levels in the 1990s
declined by 12%, a figure he
described as “historically, a huge de-
crease.” But if you think 12% is huge,
you haven’t seen anything yet. We
may soon lose listeners at a faster rate
than ever to a variety of compelling
attractions that are chipping away at
the time people spend with radio.

Increased Competition

One key factor should be cause for
immediate concern: New technology
is spreading at an ever-increasing rate.
Broadcast Architecture VP/Program-
ming Rad Messick and | discussed
this recently, and he pointed out that
it took 20 years for the price of VCRs
to fall below $100 but less than threc
years for DVD players to drop to that
same price. How long will it take for
the price of satellite radio receivers to
dip to a range that the masses can af-
ford?

More than 100,000 people have
subscribed to XM Satellite Radio.
And, while there are copyright issues
with Internet radio, they will eventu-
ally be ironed out. How long will it
take for Internet radio to reach auto-
mobiles? It’s proliferating in offices
and workplaces where DSL and oth-
er high-speed connections abound,
enabling better quality for large num-
bers of new listeners.

Cell phones, which will become
another source of music distribution
and are already a distraction from ra-
dio listening, and portable MP3 play-
ers, which didn’t exist on a mass scale
just a few years ago, are everywhere
today.

And new technologies aren’t the
only things vying for our listeners.
While commercial radio saw a big lis-
tening decline from 1989 to 1998,

Paul Goldstein

according to Duncan, public
radio’s average quarter-hour
audience more than doubled.
The biggest gains for public
radio came from Smooth
Jazz stations: The level of
sharing increased to 27%
from 1995 to 1999.

The way our success is
measured by Arbitron will
also change dramatically
with the rollout of the Porta-
ble People Meter. As con-
sultant Mike McVay said in the May
17 issue of R&R, “Everything will
have to sound good, and the station
will have to be the best it can be.”

Proactive Solutions

So what’s new in the radio business
as this increased competition erodes
our time spent listening? We've in-
creased spotloads, decreased mar-
keting and research budgets and made
significant staff cuts. Unless these cuts
are reversed, radio will continue to
experience a rapid and precipitous
decline in market share.

Our most important resource is
people, when it comes to generating
new, original ideas for content. We
also need powerful marketing to stay
top-of-mind and to bring in new lis-
teners to replace the ones we’ll lose
to churn and frequent research to
make sure we're staying in touch with
and responding to our listeners.

It will be argued that these chang-
es aren’t hurting the product, but
that’s not the point. In the face of ad-
versity from outside our industry,
shouldn’t we be building more value
into the product of our radio stations?

Knowing that today’s upper man-
agement is focused on short-term
quarterly revenues and that we may
not get the above-mentioned resourc-
es, we must consider what we, the
programmers, marketers, air talent
and management of Smooth Jazz ra-
dio stations, can do proactively, right
now. Here are some ideas.

Form marketing partnerships. In
the face of marketing cutbacks, we
need to find other ways to get our call
letters in front of tens of thousands of
people. This can be accomplished via

creative marketing partnerships with
retailers that have abundant locations.
Tasteful, attractive point-of-purchase
displays in Starbucks are an example
of the type of POP displays we can
build. We’d drive traffic to these
stores by selling our station’s sampler
CD, offering trip-a-day contest regis-
tration, etc.

At KKSF, we joined forces with the
San Francisco Chronicle and Exam-
iner for an annual deal that put us in
both papers, including full-color large
ads eight times a week, in exchange
for a very fair amount of airtime.

T —

We've increased
spotloads, decreased
marketing and research
budgets and made
significant staff cuts.
Unless these cuts are
reversed, radio will
continue to see a rapid
and precipitous decline
in market share.

s e s

Get free TV coverage. Many
Smooth Jazz stations put on yearly free
concerts. We need to build a compo-
nent into these events that will
guarantee that the nightly news cam-
eras show up. To what charity is your
station connected? Insist that it have a
major star show up at the event. If you
plan far enough in advance, this should
be doable, especially in major markets.

This is another area where we and
our colleagues at record labels can
work more closely together. If we
have a relationship with a local TV
station’s magazine show, when a char-
ismatic artist is in town for a show, we
might have the TV station conduct the
artist interview in our banner-draped,
logo-painted studios.
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outdoor marketing.

WJJZ/Philadelphia MD Joe Proke collected white rocks on the beach on
the big island of Hawaii, loaded them into his rental car and drove up
to the lava-covered slopes of Kailauwea to create this unusual form of

Premiere new music to increase
on-air excitement. Former AOR con-
sultant and current XM Radio Chief
Programming Officer Lee Abrams
used to recommend that the AOR sta-
tions he consulted premiere new
music. We should do the same thing,
using promos to build tune-in and ex-
citement. Why not announce the pre-
mieres from bigger-name artists to
appropriate local press? How about
getting the artist to voice a short pro-
mo (less than 10 seconds) inviting
listeners to tune in for the premiere?

Whether it’s regular or occasional
premieres, the result will be a height-
ened perception that your station is
important. Premieres lend an element
of unpredictability that can give sta-
tions an added spark and help create
forward momentum. If we don’t get
excited about new music, how will
our audience?

Develop stronger partnerships
with labels in order to build super-
stars, On-air, we do a good job of
bragging about our artists. We need to
continue to make them sound like the
most important people on earth. To
build superstars, we might enter a
joint venture with record labels to
generate local and national press.

When we hired Ramsey Lewis to
host the moming show at WNUA/
Chicago, he was a GRP artist (he still
is). Together, WNUA and GRP hired
a powerful public relations firm that
generated a wealth of local Chicago
and national press. WNUA's sales
department made full use of the one-
sheets and videos that resulted from
this campaign, Would it make sense
to form a coalition of Smooth Jazz sta-
tions and record labels to hire a PR
firm to get our artists and call letters
in the press on a regular basis?

Many of us have full-color e-mail
newsletters. While labels are doing a
much better job of getting Vanity Fair-
quality photos of their artists, we need
more. The more we put stunningly
attractive artist photos in front of our
listeners, the better chance we have to
make artists unique to Smooth Jazz
more important to our listeners.

Improve the quality of commer-
cials. While 1’ve heard some ex-
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traordinary locally produced commer-
cials, too often this element, which
accounts for almost 25% of our pro-
gramming, is at best uninspired and at
worst offensive or abrasive. As an in-
dustry, we can and must do better.
Commercials on Smooth Jazz radio
should sound like an elegant film
looks. We should be as proud of the
commercials we air as we are of our
music and air talent.

In response to the television indus-
try’s growing concern with digital
video recorders, which allow viewers
to easily edit out commercials, one
savvy product manager for Best Buy
suggested, “It’s going to force us to
put advertisements out there that peo-
ple are actually going to choose to
watch.” One simple tactic that can
have great impact is less copy.

When you want to make a point to
your friend, child, wife or husband, do
you talk fast and try to jam in as many
thoughts as possible, or do you slow
down, choose your words carefully
and take your time in a relaxed way?
Consider establishing a maximum
number of words for spots.

Fight hard to secure marketing
dollars. Generate a chart for your GM
that shows the correlation between
marketing and ratings, illustrating
that, when you marketed, ratings went
up, and when you didn't, they went
down. Ask which would be worse:
revenues lost in Q4 due to lower
spring ratings from marketing cut-
backs in Q2 or spending money in Q2
to ensure solid ratings in the spring
book. Enlist your GM as an ally in-
stead of thinking of him as the person
who delivers bad news about your
budgets.

Get a piece of the sales training
budget for motivational seminars
for air talent. Listeners can feel the
difference between air talent who are
engaged and inspired and those who
are lackluster. In the same way that
GSMs, while themselves responsible
for motivating their staffs, have the
resource of sales training experts and
motivational speakers, so should PDs
for their airstaffs. 1’d love to have a
legendary producer like Chuck Blore
address my staff.
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Smooth Jazz Top 30
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WEK  WE ARTIST TME LABEL(S) e PLaTs mvﬁ?ﬂ%ﬁ%ns RERRT T SReoRs | Most Added.
1 1 JEFF GOLUB Cut The Cake (GRP/VMG) 863 23 126738 16 41/0 T . "
2 2 JIMMY SOMMERS Lowdown (Higher Octave) 783 47 108155 19 380 | hnorie SRS » i
. NORMAN BROWN Just Chillin’ (Warner Bros.) 13
3 @ PETER WHITE Bueno Funk (Columbia) 765 +36 116647 12 400 | GERa(D ALBRIGHT Ain't No Stoppin’ (GRPVMG) 8
4 @ CRAIG CHAQUICO Luminosa (Higher Octave) 7 +28 104365 8 40/0 | SPECIAL EFX Cruise Control (Shanachie) 5
5 @ ALFONZO BLACKWELL Funky Shuffle (Shanachie) 671 +42 96929 23 350 | LARRY CARLTON Morning Magic (Warner Bros.) 4
7 @ BONEY JAMES RPM (Warner Bros.) 619 +38 94553 9 390 | JOE MCBRIDE Woke Up This Morning (Heads Up) 3
8 @ NORAH JONES Don't Know Why (Blue Note) 574 A4 61322 7 31 ;ﬂgﬁ‘::n?eﬁﬂJ; img:es?opkgvhvna;ne;f%&) g
9 8  PIECES OF A DREAM Night Vision (Heads Up) 514 27 78002 25 300 | pyce GROOVE Sem Dunk (Warner Bros) 3
6 9 DAVID BENOIT Snap! (GRP/VMG) 495 -105 56986 21 32/0 | STEVE OLIVER High Noon (Native Language) 3
14 @ JOYCE COOLING Daddy-0 (GRPVMG) 485 +35 62989 10 38/0 "
11 @ BOZSCAGGS Miss Riddle (Virgin) 475 10 39606 14 300 Most Increased
12 @  CELINE DION A New Day Has Come (Epic) 467 +2 54110 15 300 : Plays
13  STEVE COLE So Into You (Atiantic) 463 8 81455 12 380 =
16 @ JOESAMPLE X Marks The Spot (PRA/GRP/VMG) 43 438 61027 4 3B | ener me wers LAY
10 15 GREGG KARUKAS Night Shift (N-Coded) 419 -62 43738 27 2710 LARRY CARLTON Morning Magic (Warner Bros.) +95
15 16 RICHARD ELLIOT Shotgun (GRP/VMG) 413 -20 63518 13 320 JOE MCBRIDE Woke Up This Morning (Heads Up) +80
17 @ DOWN TO THE BONE Electra Glide (GRPVMG) 396 4 68954 6 362 | SPECIALERX Cruise Control (Shanachie) +73
18 @ BRAXTON BROTHERS Whenever | See You (Peak) 390 8 59540 9  35m | GERALDALBRIGHT Ain'tNo Stoppin’ (GRPAMG)  +T1
1 o) H . 35 o LUTHER VANDROSS I'd Rather (.) +47
9 KIM WATERS In The House (Shanachie) 9 68581 5 332 | s FONZO BLACKWELL Funky Shuffe (Shanachie) ~ +42
20 @) BRIAN CULBERTSON Without Your Love (Warner Bros.) 345 +12 44052 4 36/2 | BONEY JAMES RPM (Warmer Bros.) +38
22 @ DAVID LANZ That Smile (Decca) 282 +11 27942 12 24/0 | JOE SAMPLE X Marks The Spot (PRA/GRPVMG)  +38
24 @ KEVIN TONEY Passion Dance (Shanachie) 259 +10 42660 12 22/0 | JONATHAN BUTLER Wake Up (Warner Bros.) +37
27 @ LARRY CARLTON Morning Magic (Warner Bros.) 252 405 43002 2 28/ | PETER WHITE Bueno Funk (Columbia) +36
25 @ ENYAOnly Time (Reprise) 227 4 16139 14 150
23 25  KIRK WHALUM | Try (Warner Bros.) 221 -41 18924 19 190 %Ost Pla‘yte d
30 @ SPECIAL EFX Cruise Control (Shanachie) 214 473 3550 2 256 ecurrents
26 @ CHRIS BOTTI Through An Open Window (Columbia) 205 +15 20713 i 212 nsT THTLE LASELLS Ton
29 € DIANA KRALL S'Wonderful (Verve/VMG) 162 +14 660 2 100 | - » ?
@  LUTHER VANDROSS I'd Rather () 151 47 21213 1 12 E“F:gcm‘;’gg:"ﬁgf I:;yss"[% u(fg’zp ’{‘;243% Zg
28 30 ACOUSTIC ALCHEMY Tuff Puzzle (Higher Octave) 138 12 7057 2 162 | a0k Lovers Rock (Enic) 166
42 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of 5/26-6/1. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are S\.I}lij F?Y( ES:ETZ%CT:{ Chla r:geh(Syflznachlg) S :gg
tied in total plays. the song with the most stations is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds e.ep nto It N mer Bros.)
officlaly reported to R&R by each reporting station. Most Increased Plays lists the songs with the greatest week-to-week increases i totat plays. Gross Impressions equals Average KEN NAVARRO So Fine (Shanachie) 122
8uaﬂer Hourc P;ros(n]);s ;wsl number of plays (times 100). Average Quarter Hour Persons used herein with permission from the Arbitron Company (copyright 2002, The Arbitron | |, RITENDUR W/G. ALBRIGHT Jammin’ (GRP/VYMG! 100
ompany);(€) 2002 F5Rylnc. DIANA KRALL The Look Of Love (Verve/VMG) )
- JEFF LORBER Ain't Nobody (Samson/Goid Circle) 80
New & Active STING Fragile (A&M/nterscope) 7
JOE MCBRIDE Woke Up This Morning (Heads Up) SADE Somebody Already Broke My... (Epic) GE"ALUGVEASLEY, Boge /fl""’;“u”") ;g
Total Plays: 131, Total Stations: 16, Adds: 3 | Total Piays: 106, Total Stations: 10, Adds: 3 g;}{:nocu\m ;i;’g‘NF;\fl‘leA(b :li \5(0 p?A”amic/WB) -
SHILTS Your Place Or Mine (Higher Octave) WARREN HiLL September Morning (Varada u
Total Plays: 130, Total Stations: 1{). Adds: 0 Total Plays: 103, Total Stations: 9, Adds: 0 ) PETER WHITE Turn It Out (Columbia) 61
GREG ADAMS Roadhouse (Ripa) | GERALD ALBRIGHT Ain't No Stoppin’ (GRPVMG) JOYCE COOLING Mm-Mm Good (GRP/VMG) 51
Total Plays: 120, Total Stations: 11, Adds: 2 | Total Plays: 102, Total Stations: 20, Adds: 8 CHRIS BOTTI Streets Ahead (Columbia) 50
3RD FORCE | Believe In You (Higher Octave) | REMY SHAND Take A Message (Motown) KIM WATERS Until Dawn (Shanachie) 49
Total Plays: 118, Totat Stations: 15, Adds: 1 Totat Plays: 93, Total Stations: 7, Adds: 0 WAYMAN TISDALE Can't Hide Love (Atiantic) 48
WILL DOWNING | Can't Help It (GRPVMG) | PAUL HARDCASTLE Desire (Trippin’ ‘n Rhythm) 0I00 Thankyou (Arista) 4
Total Plays: 116, Total Stations: 8, Adds: 1 Total Plays: 83, Total Stations: 9, Adds: 0 ALICIA KEYS Fallin’ () 44
= s;‘g‘s ranm — — FATTBURGER Evil Ways (Shanachie) 41
®
’
| t
NATIONAL PROMOTION:
HILLSBOR Ashton Consulting ® Jack Ashton ® 805.564.8335 e ahstonconsults@aol.com
= Hillsboro Jazz ® Kyle Quigley ® 615.383.5535 ext.136 ® kyleq@hillsboro.com
www. hilisborojazz.com
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Smoo th Jazz Actlon

June 7, 2002 R&R @ 73

Well, here | am, going on the record to say |
just fell in love with Norah Jones — again.
Check out Norah's vocal on the Charlie Hunter
track “More Than This,” just released by Blue
Note on a two-disc compilation titled Chill Out.
It perfectly showcases the unique beauty and
distinctive textures of Norah's voice on a won-
derful tune written by Bryan Ferry, and it's
even got a little more comph than Norah’s
own CD. Yes, we're already playing "Don’t
Know Why,” but this track goes on the air
immediately. “Wake Up’ is the name of
the new Jonathan Butler single, and it's also what I'd like to say to
the Smooth Jazz programmers who haven't yet been captivated by
Jonathan's enormous talent. Wake up! Now that his new label,
Warner Bros., has teamed him with superproducer Paul Brown,
he'll hopefully get the Smooth Jazz airplay his talent deserves. “Wake

Rob Singleton
Asst. PO/MD, KJZY/
ganta Rosa, CA

Up” is a perfect blend of Paul Brown's format ears and Jonathan's

spice. Somebody alert the jazz police: Joe McBride has ordered
up a hit from The Sopranos! Joe's new instrumental version of the Sopranos theme,
“Woke Up This Morning,” will definitely have you tapping with the rhythm (unless you'd |
prefer to be swimming with the fishes). For a fun addition to your morning show, check
out Joe's vocal version. | know it's getting harder and harder to break a new artist
in this format, but check out the Stanley B release “All for Love.” He's a very talented |
keyboard artist whose youthful energy and contemporary feel remind me of Brian
Culbertson, but with a different melodic flavor. We're playing a semivocal, “Don't | Know
You,"” which features the voice of Anita Pointer. For an instrumental, try “This Is B." |

J eff Golub holds the top slot yet again, with air- §
play on 100% of the panel. “Cut the Cake” (GRP/
VMG) has 80 more plays than the track that follows
atNo. 2, Jimmy Sommers’ “Lowdown” (Higher Oc-
tave). The rest of the top five — indeed, most of the
chart — shows little movement, which makes the ex-
ceptions even more notable ... Boney James’
“RPM” (Warner Bros.) bumps 7-6", and Norah

Jones’ “Don’t Know Why” (Blue Note) edges up 8-

7", but Joyce Cooling’s “Daddy-O" (GRP/VMG)

gains four positions, rising 14-10°. The week's Most

Increased track, with a 95-play gain, Larry Cariton’s “Moming Magic” (Wamer Bros.), eams
a four-point jump, 27-23" ... The season is definitely heating up as the first day of summer
nears, but Norman Brown is “Just Chillin™ (Wamer Bros.) on the elegant debut track from
his forthcoming album of the same name. Thirteen reporters — including WNUA/Chicago,
KOAIl/Dallas, WJJZ/Philadelphia, WLVE/Miami, WJZZ/Atlanta and KiFM/San Diego —
welcome Brown’s delectable refreshment, which qualifies the track as No. 1 Most Added
.. Gerald Albright claims No. 2 Most Added as “Ain't No Stoppln™ (GRPVMG) eams
eight new adds, such as WNWV/Cleveland and KCiY/Kansas City, and gains 71 plays ..
Among a number of enticing new releases, be sure to check out Julia Fordham’s duet
with India Arie, “Concrete Love" (Vanguard). We are very proud that Fordham will kick off
the Smooth Jazz festivities at R&R Convention 2002 with her performance at the June 14
session “Ratings: The Golden Egg.” Hilisboro artist Mark Douthit will play the following
day at “Rate-a-Record, Rate-a-Wine,” plus we have a surprise or two in the works.

Smooth Jazz

— Carol Archer, Smooth Jazx Editor

great guitar playing, with a dash of African roots thrown in for ‘

Reporters

B E

Stations and their adds listed alphabetically by market

WZMR/Albany, NY
PD: Tim Durkee
MD: Pete Logan

KROS/Albuguerque, NM
POD: Paul Lavoie
MD: Jetl Young

KNiK/Anchorage, AK
DM: Aaron Wallender
PD:J.J. Michaels

MD: Jenniter Summers

WJZZ/Atlanta, GA
PD/MD: Nick Francis

KSMJ/Bakersfield, CA
PO/MD: Chris Townshend

WNUA/Chicago, IL
P0: Bob Kaake
APO/MD: Carl Anderson

WNWV/Cleveland, OH
PO/MD: Bernie Kimble

WJZA/Columbus, OH
DM/POAAD: Bill Harman
APD: Gary Walter

LARRY CARLTON “Mag ¢

KOA(/Dallas-Ft. Worth, TX
PD: Maxine Todd
APD/MD: Brel Mlchael

KJCD/Denver-Boulder, CD
POIMD: Steve Williams

KVJZ/Des Moines, 1A
PO: Mike Blakemore
MO: Becky Tator

WVMV/Detroit, MI

PD: Tom Sleeker

MD: Sandy Kovach
No Ages

KUJZEugene, OR
PO: Chris meley

KN WATERS “Hoy

DOWNTG 1oE 808 G
SR GBERTSON “Yinous

CHAIS BO)
i ameron “Mage
ACOUSTIC ALCHEMY ~Puzzie’
SPECUAL EFX “Contror®

KEZL/Fresno, CA
PD/MD J wmdennaimer

[ttt “Stzppen

WYJZAndianapolis, IN

PO/MD: Car! Frye
LUTHER VANDROSS “Parmer”

KCIY/Kansas City, MO
PD: Mark Edwards
MD: Michelle Chase

KTWV/Los Angeles, CA

POD: Chris Brodie

APD/MD: Ralph Stewart
DOWN TO THE BONE “Ghoe’

CHUCK LOES “Sara

WJZN/Memphis, TN
PD: Norm Mllier
GERALD ALBRIGHT “Stappn
MARK DOUTHIT “Shame

WLVE/Miami, FL
PD: Rich McMillan

4 s

WJZIMilwaukee, Wi
Interim PD: Steve Scott
PR o

ALD ALBAIGHT Stoppin

KSBR/Mission Viejo, CA
0M/PD: Terry Wedel
Mq: L»ggrap ?anis

NORMAN BROWN “Jusr
KRVR/Modesto, CA
PD: Jim Bryan
MD: Doug Wulit

WILL DOWNING ~Heip’

VICTOR FIELDS “War

WQCD/MNew York, NY
OM: Jahn Mullen
PD/M_D: pp‘allﬂ qunally

WJCOMNorfolk, VA
MD: Larry Hollowell
= e

WLOQ/OrIandu FL

Mn alnm James
\

1AL EFX “Controi®
'NORMAN BROWN “Just™

WUJZPhiladelphia, PA
OM: Anne Gress
POD: Michael Tozzi

MD: Joe Prake
NOAMAN BROWN “Just

KYOT/Phoenix, AZ

PD: Shaun Holly

APD/MD: Greg Margan
18 NORAN JORES “Know™

KJzS/MReno, NV
PO: Jay Davis

12 GREG ADAMS “Roagnouse™
JOF SAMPLE “Marks™

WJZV/Richmond, VA
OM/PD: Tommy Fieming
0

EUGE GROOVE “Stam”
BONA F0E “Dorado™
JONATHAX BUTLER “Wake™

KSSJ/Sacramento, CA
PD: Lee Hanson
APD: Ken Jones

mencx

WSSM/St. Louis, MO
OM: Mark Edwards
PD: David Myers

PO

KBZN/Salt Lake City, UT
PO/MD: Rob Riesen

%o Ades

KIFM/San Diego, CA
PD: Mike Vasquez
APD/MD: Kelly Cole

KKSF/San Francisco, CA

PO: Paul Goldstein

APD/MD: Samantha Wtedmann
s

KMGQ/Santa Barbara, CA
PD: Mark De Anda
APD/MD: Steve Baver

XM WATERS “House

s

KJzY/Santa Rosa, CA

PD: Gordon Zlol

APD/MD: Rob Singleton
2 ,;M..’x;. BUTLER Wake™

KWJZ/Seattle-Tacoma, WA
PD: Carot Handley
M0:0idnnalRose

WEIB/Springfield, MA
PD: Ben Casey
MD: Darrel Cutting

'NORMAN BROWS .us

WSJT/Tampa, FL
DM/PD: Ross Block
MD: Kathy Curtis

o Adgds

WJZW/Washington, DC
PD/MD: Kenny King
BRIAN CULBERTSON “Withaul”
NORMAN BROWN “Just™

JRN/(Jones NAC)/MNationat
PO: Steve Hibhard

MD: Cheri Marquart
SOUL BALLET Wart™

42 Total Reporters
41 Current Playlists

Did Not Report, Playlist Frozen (1):
KOAS/Las Vegas, NV

Fourplay will be “Rollin’” on

June 17!

CD on your desk now

Contact: Dave Einstein RCA Victor Group (212)930-4485 or
All That Jazz (310)395-6995

bluebird

RCAVICTOR
W crour |

www americanradiohistorv com
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R&R Gonvention 2002

= R e e e
CYNDEE MAXWELL

max i@ radipandrecards, com

1 A rocker’s primer to the big event

ultiple radio formats, exclusive record-company studies, Clive Davis, Steven Tyler and
a whole lotta wine — it’s almost too much to fathom. But R&R Convention 2002 prom
ises to be another spectacular gathering of some of the industry’s brightest people, collec-
tively united to foster a stronger radio and recording community. And, in the case of the R&R
Jacobs Media Rock Summit, guest speakers from outside our industry will share their knowledge
as well (see the sidebar for more details).

While we've managed to schedule
Rock and Alternative format sessions
at separate times for those who wish
to attend both, 1’d still encourage you
to review the entire R&R Convention
agenda. The format editors here al-
ways deliver amazing star power and
surprises. Nevertheless, for those who
want a down-and-dirty cheat sheet,
here are the Rock “must see” conven-
tion events for this year.

Wednesday, June 12

* 12-6pm — Registration opens.
Sponsored by Parade magazine.

* 4-6pm — “R&R Exclusive: The
Ultimate Record Buyer Study 11.”
Sponsored by MIS, Mediabase and
Premiere Radio Networks. Presented
by Edison Media Research’s Larry
Rosin and Jayne Charneski.

What is on the minds of America’s
music consumers? Artist loyalty,
downloading, video impact and other
hot-button issues will be examined at
this exclusive session commissioned
by R&R for Convention 2002. Last
year’s research identified The Red Hot
Chili Peppers as the hottest group on
the radio. With their next album not too
far off, will the band hold on to that
honor? R&R and Edison Media prom-
ise to deliver a results-based session of
critical information for both record
company and radio executives.

* 6-8pm — The AWRT Genii Ra-
dio Awards Show, featuring a perfor-
mance by Sophie B. Hawkins.

All convention attendees are wel-
come to attend this legendary awards
show commemorating women who
excel in the radio business. This
year’s honoree is Edie Hilliard, Pres-
ident’/COO of Jones Radio Networks.

« Off-site events include a perfor-
mance by Marah at the Troubador

Thursday, June 13

*9:30am-12pm — Jacobs Media
Private Client Meetings (see sidebar).

* 12:15-1:45pm — R&R Industry
Achievement Awards Lunch for Ac-
tive Rock and Alternative.

A lunch ticket is required for ad-
mission. Sponsored by Locomotive
Music, this lunch party features a per-
formance by Medication and the hi-
larious emceeing of RCA’s Bill Burrs
and DreamWorks’ Matt Smith.

* 2-5:30pm — R&R Jacobs Media
Rock Summit (see sidebar).

« 6-8pm — Opening Cocktail Party.
A celebration of Southern Califomia
radio at the Aqua Star Pool & Griff’s
Restaurant.

*9-11pm — Club R&R perfor-
mance by The Violent Femmes, spon-
sored by Rhino Records.

 Off-site events include a Univer-
sal Records party, a Wind-up show-
case with Seether at the Whisky and
a Volcano showcase with (hed) pe at
the Key Club.

Friday, June 14

* 9-11am — General session, spon-
sored by McClusky & Associates:
“Radio: State of the Industry,” mod-
erated by R&R Publisher/CEO Erica
Farber. Panelists include Jefferson-Pi-
lot President Clarke Brown, Emmis
President Rick Cummings, AOL In-
teractive President Jim de Castro and
Clear Channel Radio CEO Randy
Michaels.

The R&R National Industry
Achievement Awards will also be pre-
sented.

“Clive Davis in the Moming!” fea-
turing performances by J Records art-
ists Mario and Monica.

* 11:30am-1pm — Alternative:
“Fourth Annual Rate-a-Record.”*
Sponsored by Atlantic Records.

* 1:15-2:45pm — Alternative &
Active Rock: “Lessons Learned —
The Mentors Panel.” A mentor has
long been identified as an esteemed
educator or counselor who bestows his
or her education and experience upon
a worthy, aspiring student, often re-
ferred to as the novice or protégé. The
overwhelming positive feedback about
recent R&R Rock and Alternative col-
umns on this topic underscored the
value of mentors in our industry. It
takes extra time and effort to guide,
teach and advise others, and not every-
one has the heart for mentoring. This
panel will explore the vital role of men-
tors in our industry.

www.americanradiohistorv.com

Moderated by Pollack Media
Group’s Jeff Pollack. Panelists in-
clude WNNX/Atlanta PD Leslie
Fram, WLZR/Milwaukee PD Keith
Hastings, KRX(Q/Sacramento Station
Manager Curtiss Johnson and CMT/
MTV’s Brian Philips (formerly of
WNNX/Atlanta).

* 3:30-5pm — Rock/Active Rock:
“Second Annual Rate-a-Record®,
Rate-a-Wine,” featuring the wines of
Del Dotto Vineyards.

It’s back by popular demand! We
will be alternating between listening
to and rating new music and tasting
and rating the fabulous wines of Napa
Valley’s Del Dotto Vineyards. Once
again, we’ll use Broadcast Architec-
ture’s MixMaster ratings device to
help us keep track of the scores. Del
Dotto Wine Educator Ryan Waugh
will present six different wines. Sign
up for the Del Dotto mailing list or
purchase your favorite wine after the
session and have it shipped to your
home or office.

Wine sponsor panelists include
Roadrunner’s Mark Abramson, Elek-
tra’s George Cappellini, Volcano’s
Warren Christensen, DreamWorks’
Laura Curtin, Reprise’s Raymond
McGlamery and Wamer Brothers’
Mike Rittberg. Radio panelists in-
clude WCPR/Biloxi, MS’s Mitch Cry;
KI10Z/San Diego Asst. PD/MD Sha-
non Leder; and WXTB/Tampa PD
Rick Schmidt.

The R&R Industry Achievement
Awards in Rock will also be present-
ed.

*5-6:30pm — General Session:
“An Afternoon With Aerosmith’s
Steven Tyler.”

* 5-7pm — Reprise’s “Rockaholics
Anonymous.” A 12-track program
featuring new music from Disturbed
and Filter.

 7-10pm — National Music Mar-
keting Hospitality Suite, Oakhurst
Room, West Lobby Level.

 Off-site events include a show-
case with Kevin Martin (formerly of
Candlebox) and Magna-Fi at the Vi-
per Room.

Saturday, June 15

¢ 10-11:15am — “Arbitron’s PPM
vs. the Diary: Station-by-Station Re-
sults.”

Continued on Page 77

Jacohs Media Rock Summit

For the seventh consecutive year, Jacobs Media will host
its Rock Summit in coordination with the R&R Con-
vention. The daylong event will be held on Thursday, June
13, at the Beverly Hilton Hotel in Los Angeles.

While the Summit was originally intended for Alternative PDs, the
scope and quality of the sessions has expanded over the years to tar-
get issues facing all Rock formats and managers — GMs, corporate ex-
ecutives and promotion directors in Alternative and Active, mainstream
and Classic Rock.

As with last year, the morning sessions are reserved for Jacobs
Media clients only. A laminated ID
badge will be required for admission.
Aftendees can obtain a badge either
by contacting Jacobs Media directly
or by visiting the 2002 Rock Summit
section of its website. The afternoon
sessions will be open to all R&R Con-
vention attendees.

The Jacobs Media Rock Summit eared its highly respected reputa-
tion because of its consistent focus on delivering the highest quality
speakers and presentations for attendees. While industry budgets are
tight and convention attendance is closely scrutinized, if you can cnly at-
tend one conference this year, this one promises to afford you the most
bang for your buck.

The 2002 Rock Summit is a “must go” event because it's the only op-
portunity for programmers, managers, group heads and executives to
gather and discuss the challenges and opportunities that lie ahead. Ja-
cobs Media points out that we don't ask you to attend the Summit to
socialize; the mission is to tackle key industry issues head-on and to
make sure that, when your plane lands back in your home market, you've
got actionable ideas that you can quickly implement to improve your sta-
tion's ratings, brand and revenue positions.

jocebs me

Summit Agenda

* 9:30-10:30am: Edison Media Research. Jayne Chameski will be
sharing specific data for Rock and Alternative formats from the compa-
ny's upcoming “2002 Record Buyer’s Study.”

* 10:30-11:30am: Joel Spainhour of eShots. eShots is an exciting new
e-mail database company that uses digital photography and a little “fan-
tasy” to quickly grow a station’s e-mail database. Many stations’ data-
bases have either stalled or are growing by only a few hundred people
at a time. eShots is revolutionary concept that provides clients with the
opportunity to grow their databases by thousands in just a few days. For
stations that sponsor music festivals, concerts and other events that are
heavily attended by P1s, this is the perfect application for utilizing the
power of station fans to recruit thousands of new customers.

» 11:30am-12:15pm: Ben McConneli, Wabash & Lake. Wabash & Lake
is a Chicago-based marketing company that consults major corporations
like Campbeil's Soup, Eli Lilly and Procter & Gamble. it has devaloped
programs that will enable radio companies to rapidly and cost-effectively
ramp up the size of their database with unique promotional approaches.

The company calls this “evangelist marketing” — using existing data-
bases to bring more members into the fold — and the concepts will be
featured in McConnell's upcoming book, Creating Customer Evangelists:
How Loyal Customers Become a Volunteer Sales Force. As stations have
grown their databases, rmany are still at a loss as to use them effective-
ly, which is why this private client session will be so valuable. Refer to
Jim Kerr's May 10, 2002 Altemative column in R&R for more insight.

* 12:15-1:45pm: The Second Annual R&R Altemative and Active Rock
Awards Luncheon. Luncheon tickets are required.

* 2-3pm: Andrew Hill, author of Be Quick but Don’t Hurry. Hill is a
former basketball player who was part of the UCLA championship teams
in the '60s. He is also a former programming head of CBS Television
and produced hits like Dr. Quinn: Medicine Woman and Walker: Texas
Ranger. After several years apart from legendary UCLA coach John
Wooden, Hill reconnected with him and wrote a book about the lessons
he leamed from his mentor. He will share these lessons with our group
and apply them to our industry. Check out the May 10, 2002 Rock col-
umn in R&R for more information.

*» 3-4pm: Executive Roundtable. Leading executives from our industry dis-
cuss the major challenges facing radio foday. Panelists including Emmis
Communications’ Rick Cummings, Joumal Broadcast Group’s Car Gard-
ner, Entercom’s Deborah Kane and R&R Publisher/CEO Erica Farber.

* 4:00-4:45pm: Chris Ackerman, Coleman Research. Rock and Alter-
native findings from Coleman’s new FACT with TSL Max music-testing
approach will be revealed, focusing on the similarities and differences in
music preferences between the Active Rock and Altemative formais. This
will be a significant presentation for radio programmers, as well as record
companies.

* 4:45-5:30pm: Scott Musgrave, Arbitron. As the results of the first Por-
table People Meter test become available, Arbitron will share how the
testing is progressing and discuss what the PPM is and, more impor-
tantly, how the radio programming landscape will be altered when it is
roiled out in the coming years.

" Agenda subject to change.
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LAS THIS ) June 7’ 2002 TOTAL 4/ GROSS WEEKS ON TOTAL STATIONS/
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS IMFR(E&?IONS CHART A00S

3 @  CHAD KROEGER FAJOSEY SCOTT Hero (Roadrunner/Columbia/{DJMG) 734 +30 63154 7 380
1 2 PUDDLE OF MUDD Blurry (Flawless/Geffer/Interscope) 706 -84 66143 31 310
2 3 NICKELBACK Yoo Bad (Roadrunner/IDJMG) 693  -16 62177 21 3200
4 4 TOMMY LEE Hold Me Down (MCA) 661  -19 51961 12 36/0
6 ©  CREED One Last Breath (Wind-up) 621 441 51901 8§ 360
5 6  RUSH One Littie Victory (Anthemv/Atlantic) 555  -42 42479 9 340
9 €© PUDDLE OF MUDD Drift & Die (Flawless/Geffen/Interscope) 554 471 50244 7 330
7 8  GODSMACK | Stand Alone (Republic/Universal) 528 -10 48661 18 2700
8 ©  DEFAULT Wasting My Time (TV7) 489 0 50870 38 340
10 )  STAIND For You (Flip/Elektra/EEG) 458 412 45726 23 2400
ik @ JERRY CANTRELL Anger Rising (Roadrunner/IDJMG) 433 425 38549 7 324
12 DEFAULT Deny (TVT) 403 47 37022 9 323
13 13 NICKELBACK How You Remind Me (Roadrunner/IDJMG) 3717 -16 40751 45  36/0
16 @ AEROSMITH Girls Of Summer (Columbia) 338 +65° 31137 2 284
14 15 LINKIN PARK In The End (Warner Bros.) 333 -8 31758 35 230

® RED HOT CHILI PEPPERS By The Way (Warner Bros.) 3271 +321 38942 1 3415
18 () PAPA ROACH She Loves Me Not (DreamWorks) 201 +31 20191 3 260
15 18  KORN Here To Stay (/fmmortal/Epic) 285 23 21284 N 2200
17 @ ROB ZOMBIE Never Gonna Stop (The Red...) (Geffer/interscope) 275 +2 17964 19 150
19 20  EARSHOT Get Away (Warner Bros.) 233 -8 16372 9 22/
22 € STAIND Epiphany (Flip/Elektra/EEG) 216 +17 16868 5 221
23 €D HOOBASTANK Running Away (/sland/iDJMG) 214 416 15631 4 212
20 23 SYSTEM OF A DOWN Toxicity (American/Columbia) 20 -6 15319 7 110
28 @ COURSE OF NATURE Wall Of Shame (Lava/Atiantic) 195 +22 13341 2 21
27 @D KIDROCK You Never Met A Mothert**er... (Top Dog/Lava/Atiantic) 194 +19 17494 3 183
26 @ AUDIOVENT The Energy (Atlantic) 193 49 15889 4 2272
30 @ TOOL Parabola (Volcano) 184  +21 14255 6§ 197
25 28  INCUBUS Warning (/fmmortal/Epic) 182 -1 11926 4 231
24 29  GOO GOO DOLLS Here is Gone (Warner Bros.) 162 -33 14262 12 1000
29 30 P.0.D. Boom (Atlantic) 161 5 11884 2 13

40 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
5/26-6/1. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed
first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
statfon. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases
in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from
the Arbitron Gompany (copyright 2002, The Arbitron Company). (C) 2002, R&R, inc.

New & Active

JIMMY EAT WORLD The Middle (DreamWorks)

Total Plays: 91, Total Stations: 4, Adds: 0

OUR LADY PEACE Somewhere Out There (Columbia)
Total Plays: 89, Total Stations: 13, Adds: 1

3RD STRIKE No Light (Hollywood)

Total Plays: 84, Total Stations: 10, Adds: 1

SWITCHED Inside (/mmortai/Virgin)

Total Plays: 75, Total Stations: 7, Adds: 1

MEDICATION Inside (Locomotive)

Total Plays: 72, Total Stations: 9, Adds: 0

TRUST COMPANY Downfall (/nterscope)

Total Plays: 146, Total Stations: 17, Adds: 1

BAD COMPANY Joe Fabulous (Sanctuary/SRG)

Total Prays: 145, Total Stations: 13, Adds: 0

GREENWHEEL Shelter (/sland/IDJMG)

Total Plays: 94, Total Stations: 15, Adds: 1

CLARKS Hey You (Razor & Tie)

Totai Plays: 92, Total Stations: 12, Adds: 2

UNION UNDERGROUND Across The Nation (Portrait/Columbia)
Total Plays: 91, Total Stations: 9, Adds: 0

Songs ranked by total plays

Most Added.-

www.rradds.com

ADDS

ARTISTTITLE LABEL(S)
ROBERT PLANT Darkness, Darkness (Universal) 21
RED HOT CHILI PEPPERS By The Way (Warner Bros.} 15
SYSTEM OF A DOWN Aerials (American/Columbia)
AEROSMITH Girls Of Summer (Columbia)

EPIDEMIC Walk Away (Flekira/EEG)

OEFAULT Deny (TVT)

KID ROCK You Never Met A... (Top Dog/Lava/Atiantic)
MAD AT GRAVITY Walk Away (ARTISTdirect)

RUSH Secret Touch (Atlantic)

Most Increased
Plays

w

LW W W A

TOTAL

PLAY
ARTIST TITLE LABEL(S) INCREASE
RED HOT CHILI PEPPERS By The Way (Warner Bros.) +327
PUDDLE OF MUDD Dritt... (Flawless/Geffen/interscope) +T1

AEROSMITH Girls Of Summer (Columbia} +65
CREED One Last Breath (Wind-up) +41
ROBERT PLANT Darkness, Darkness (Universal) +36
PAPA ROACH She Loves Me Not (DreamWorks) +31

C. KROEGER F/J. SCOTT Hero (Roaarunner/Columbiz/IDJMG) +30

JERRY CANTRELL Anger Rising (Roadrunner/[DJMG)  +25
ADEMA Freaking Out (Arista) +24
EPIDEMIC Walk Away (Elektra/EEG) +23
COURSE OF NATURE Wall Of Shame (Lava/Atlantic) — +22
BAD COMPANY Joe Fabulous (Sanctuary/SRG) 422
VINES Get Free (Capitol) 422
Most Played
Recurrents

TOTAL
ARTIST TITLE LABEL(S} PLAYS
CREED My Sacrifice (Wind-up) 293
STAIND It's Been Awhile (Flip/Elektra/EEG) 269

PUDDLE OF MUDD Control (Flawless/Geffen/Interscope) 218
PRIMUS W/0ZZY N.1.3. (Divine/Priority) 186
3 00ORS DOWN Kryptonite (Republic/Universal) 181
DISTURBED Down With The Sickness (Gian/Reprise) 180
FUEL Hemorrhage (in My Hands) (Epic) 178
INCUBUS | Wish You Were Here (Immortal/Epic) 165
3 DOORS DOWN Loser (Republic/Universal) 157

COURSE OF NATURE Caught in The Sun (Lava/Atiantic) 139

GODSMACK Awake (Republic/Universal) 137
077Y OSBOURNE Gets Me Through (Epic) 136
LINKIN PARK One Steo Closer (Wamer Bros.) 131

R&R Station Playlists have moved to the web.
See all of our monitored reporters at
www.radioandrecords.com.

Need it fast? No problem.

> Custom Production = Callouts & Montages

> Digital, Clear, Consistent

> 60,000+ Song Library

> All Formats & International Titles

UNLIMITED
e e
The World’s Premier Music Hook Service

> On-Time Delivery

W GoldDiscs and HitDiscs |

wwWw americanradiohistorv com

Email: hooks @hooks.com
www.hooks.com
FAX: (573)443-4016

200 OId 63 South, #103
Columbia, MO 65201-6081

For The Best Auditorium
Test Hook Tapes

Bernie Grice
(573)443-4155



www.americanradiohistory.com

June 7, 2002 R&R ® 77

WONE/Akron, OH * WKGB/Binghamton, NY

PD: TK. O'Grady PD:Jim Free
APD: Tien Daugherty MD: Tim Boland
13 ROBERT PLANT “Darness™ 3RO STRIKE “Light”
CUARKS ALIDIOVENT “Energy”
RUSH *Touch”

WBUF/Buftalo, NY *
PD: John Paut

4 REDHOTCHILL. “Wey™
Dir : Bl May e
pmmmg 1 KID ROCK Never
MD: Rob Brothers
tio Adds WRQK/Cantan, OH *
PGMD: Todd Downerd
oL
- L v
KE;VIYZ/AIexanﬂna, LA Lt .
eryiffapning 1 SYSTEM 0F A DOWN “Aerats™
MD: Pt Clowd woaic wel
RED HOT CHILL Wiy™
STAND “Epiphany™

WPXC/Cape Cod, MA

WZZO/Allentown, PA * OM: Steve McVie

PD: Suzanne Tonalre

PD: Re

M?J ﬂml';« 18 AED HOT CHILL “Way™

2 ROBERT PLANT -Darkness’ 5 SYSTEM OF A DOWN “Tonicly™
1 INCUBUS Warning™
KWHL/Anchorage, AK WYBB/Charleston, SC *
PO: Larry Soider L POMD: Mike Alien

MO: Katny Mitchell MAD AT GRAATY “Auzy”

No Adds MAGNA-Fl “Wrong

ROBEAT PLANT “Darkness™
AED HOT GHILY. Way”

WAPL/Appleton, Wi *

PO: Joe Calgaro
WKLC/Charleston, WV
2 ROBEAT PLANT “Cavess” POMD: Mike Rappaport
HOOBASTANK “Runriog’ ROBERT PLANT “Darkness”
RED HOT CHILL. Wy SYSTEM OF A DOWN “eras
SINCH “More”
KLBJ/Austin, TX *
OM: Jef! Carrol o "
MD: Loris Lowe WEBN/Cincinnati, OH ~
4 ROBEAT PUNT Datess™ OM: Scott Relnhart
RUSH *Touch™ PO: Michael Walter
SAUCER “Beiong™ MO: Rick “The Dude™ Vaske

TRUST COMPANY “Dowrtal”
KIOC/Beaumont, TX *

DirProg: Debole Wyide

PDMD: Mike Davis WVRK/Columbus, GA

3 KO ROCK “Never”, OM: Brian Waters

3 HOOBASTANK “Running” 2 3AD STRIKE “Light

1 RED HOT CHILL Way* AEROSMITH “Summer”
ROBERT PLANT “Darkness” ADEMA Freakng”

Reporters

KNCN/Corpus Christi, TX * waBZ/Macon, GA
PD: Paula Newell MD: Sarina Scott
MO: Mone o Ages.

3 AEDHOT CHILL “Way"
1 SYSTEM OF A DOVAN “Aerials’

EPIDEMIC “Wak™ KFRQ/McAlten, TX *
PD: Alex Duran
WTUE/Daylon, OH * T

PD: Tony Tiford
APDAMD: John Beautieu

17 ROBERT PLANT “Darkness WCLG/Morgantown, WV
MARAH “Away”

"y’ " PD: Jett Miller
AED HOT CHLL. “Way MO: Dave Murdock
e
4 ADEMA “Freaking”
KLAO/EI Pase, TX * 3 NONPOINT 'S‘ﬁs‘
PD; Magic Mike Ramsey 2 ROBERT PLANT "Dariness™
APOMO: Glenn Garza 1 QUR LADY PEACE “There”
§ REDHOT CHILL “Way" 1 SYSTEM OF A DOVA “Aerals™
WG “Wal EPDEMIC “Wak™

JIMMY EAT WORLD “Sweet”
ROBERT PLANT “Cariness™

SYSTEM OF A DOVAN “Aerels™ WOHAMorristown, NJ *

‘ POMO: Terrie Carr
WPHD/Eimira-Coming, NY 9 ROBEAT PLANT “Darkness”
G Hars 1 EPDEMIC “Wak’
MD: Jay Wulft OUR LADY PEACE “There”
MAD AT GRAVITY ‘)Agy
JIMMY EAT WORLY Sweet™
0 SECONDS 2 MARS “Capricom” WBAB/Nassau-Suffolk, NY *
SINCH “Naxe™ PO: John Ofsen
MAGNA-FI “Wrong™ MD: John Parise

3 ROBERT PLANT "Darkness™
KLOLMouston, TX *
OMPD: Vince Richards
MO Steve Flx

No Adds

WPLR/New Haven, CT *
PD: John Gritfin

MD; Pam Landry

ROBERT PLANT Daripess”

WRTTMuntsvitle, AL *
‘OM: Rob Harder

POMD: Jimbo Wood

1 SYSTEM OF A DOWN “Aerals”

KFZX/Odessa-Midland, TX
POMD: Steve Driscoll

MAD AT GRAVITY “Away” sIEHDE;nTTv:"L oy
ROBERT PLANT “Bariqess™ EPIDEMIC “‘Walk™
LOLLIPOP LUST KILL “Desease”
WRKR/Kalamazog, MI MARAH "oy
PD: Mike McKelly
m;fw KATT/Oklahoma City, OK *

OM: Ctris Baker
MD: Jake Daniels
8 ROBERT PLANT “Darimess”

RED HOT CHIL. “Viay™
SIMCH "More™

WTFX/Louisville, KY *
OM: Michael Lee
Interim MD: Frank Webb
TRIK TURNER “Sacrfce™

KEZD/Omaha, NE *
PDMD: Bruce Patrick
No Adds

‘KCLB/Palm Springs, CA
POMO. Tish Lacy
ROBEAT PLANT “Daroess’
IC ik~
FLYING TIGERS “Hel™
MAD AT GRAVITY “Auay’

WRRX/Pensacola, FL *
OMPD: Dan McClintock
22 RED HOT O Way
1 DEFALLT "Deny”
1 SWITCHED Trsige”
SYSTEM OF A DOWN “Asrals™

WWCT/Peoria, IL
PD: Jamse Maridey
MD: Debbie Hunter
DEADSY "Park”
SINCH “More™
FLYING TIGERS “Hel”
JIMMY EAT WORLD “Sweet”

WMMR/Philadelphia, PA *
PD: Sam Milkman
APOMD: Ken Zipeto
ROBERT PLANT “Darkpess”

KOKB/Phoenix, AZ *
Bonadonna

MD: Dock Ellis
ROBERT PLANT “Daioess”

WHEB/Portsmouth, NH *
POMO. Alex James
VINES “Free”

WHJY/Providence, Rl *
PD: Joe Bevilacqua
APD: Doug Palmiert
MD: John Laurenti

6 PO.D “Boom™
3 COURSE OF NATURE “Stame™

WBBB/Raleigh-Durham, NC *
om:
AUDIOVENT “Energy”
KD ROCK Never”

9 RED HOT CHLL. Way
7 ROBERT PLANT Dwkl!:ss

KCALiverside, CA *
PD: Steve Hoffman
MD: MJ Matthews
ADEWA “Freakong”

a*
MD: Heidl Krummert

1 HEADSTRONG “Harder™

1 LOUDERMILK “Aches™

RUSH “Toueh™
12 STONES "Broken™

WCMF/Rochester, NY *
PD: John McCrae
MD: Dave Kane
DOKKEN ~Suniss
JIMMEY EAT WORLD “Sweet”
AOBERT PLANT -Darness™

| WXRX/Rocklord, IL

POMO: Jim Stone.
SYSTEM OF A DOV “Aerals™

KBER/Salt Lake City, UT *
OM: Bruce Jones.
PO: Kelly Hammer
APOMD: Heten Powers
No Adds

KSJO/San Francisco, CA *
OM: Gary Schoenwetter
MO: Zakic Tyter
AEAOSMITH “Sammer™
COLOR RED “Throat™
AOBERT PLANT “Darkress™
SYSTEN OF A DOWN “Aeraks”

KZD2/San Luis Obispo, CA

“hvay
10 JIMMY EAT WORLD WM™
10 SINCH “More”

KXFX/Santa Rosa, CA *
PO: Don Harrison
MD: Howard Freele
12 RED HOT GHILL “Viay
2 SYSTEM OF A DOWN “Aeriaks™
CHEVELLE “Red”
FLYING TIGERS “Hel™
GREENWHEEL Shete”
HVES Hate”

KXUS/Springfield, MO
PD: Tony Matieo
MD: Mark McClsin
AEROSMITH “Summer™
PUDOLE OF MUDD “Drit”

WAQX/Syracuse, NY *
POMD: Bob O'Del
APD: Dave Frisina

JOE BONAMASSA “Unbroken™

SYSTEM OF A DOWN “eras”

WIDT/Toledo, DH *

1 AEROSMITH “Summer™

WKLT/Traverse City, MI
POMO: Terr! Ray

KLPX/Tucson, AZ *
POMD: Jonas Hunter
APD: Chita
2 RED HOT R Way'

MAD AT GRAVITY “Ana/
NONPOINT “Sgns®

KMOD/Tulsa, OK *
POMD: Rob Hurt

CLARKS “Hey*
ROBEAT PLANT “Darkhess™

WMZKMWausau, Wl

POMD: Nick Summers

RED HOT CHILL. “Way™
HEADSTRONG “Harder

WRQR/Witmington, NC
OM: John Stevens
APDAD: Gregq Stepp
RED HOT CHRL “Way

KATS/Yakima, WA
OM: Ron Harris
17 REQ HOT CHIL. Wy

10 NT
LOLLIPOP LISST I0LL “Drsease’

WNCD/Youngstown, OH *

9 REDHOT CHIL! . Way™ *
ROBERT PLANT “Darkness” PD: Chris Patrick
SINCH More” ROBERT PLANT “Darkiess”
MAGNA-FI Wrong™ RED HOT CHILL. Way”
*, 4
Monitored Reporters

60 Total Reporters

40 Total Monitored

20 Total Indicator

R&R Convention 2002

Continued from Page 74

Arbitron VP/Radio Programming Services
Bob Michaels will reveal the Philadelphia results
in this first public presentation. Radio stations
have been eagerly waiting for the results of the
Portable People Meter, and R&R Convention at-
tendees will receive an exclusive, first-ever

sncak peek at station-by-station comparisons of

the PPM vs. the diary.

« t1:30am-1 pm — Multiformat panel: “Clus-
ter Mentality — How to Program Multiple Sta-
tions Without Losing Your Sanity.”

It’s a new world order in radio. Life-in a post-
consolidation world means fewer people are do-
ing more. The luxury of one PD programming only
one station is largely gone. Today, overseeing two,
three or miore stations is the rule rather than the
exception. Come hear several of the industry 's most
noteworthy PDs who are doing just that compare
notes on how they’ve been able to adapt (or not)
to the rapidly changing radio landscape.

Co-moderated by R&R Street Talk Daily Edi-
tor Kevin Carter and Radio Computing Services’
Tom Zarecki. Panelists include KXJM & KXL/
Portland, OR’s Mark Adams; KYLD & KMEL/
San Francisco’s Michael Martin; and Emmis/Los
Angeles VP/Programming Jimmy Steal.

Butch Walker

« 1:15-2:45pm — Rock/Active Rock: “The
Artists Panel.”

Without the artists, there would be no music
on the radio. But all 100 often artists are treated
like a commodity. They have many spokespeo-
ple — from labels to managers to booking agents
— who play vital roles in their careers, but what
would they want to say on their own behalf? This
panel will strive to bridge the gap between artists
and radio. Topics will include how the artists view
promotions and radio-station competition, their
thoughts about radio interviews and other insights
from their own unique per-
spective.

Moderated by United Sta-
tions Radio Networks Exec.
Producer/Rock Program-
ming & hardDrive Produc-
er Roxy Myzal. Panelists in-
clude David Draiman of Dis-
turbed, Tommy Lee, and
Butch Walker. formerly of
Marvelous 3. now a produc-
er and solo artist.

. Disturbed

* “Rate-a-Record” is a service mark of Dick
Clark Productions.
Agenda subject 1o change.

PAR FOR THE COURSE

The seventh annual KISS/San Antonio Dog Classic was held recently. Godsmack’s Tommy
Stewart joined the cause, swinging it for charity. The event benefits the Animal Friends
Humane Society and KISS Kids, a Christmas gift program for underprivileged children. Seen
here (l-r) are The Promotion Department’s Kenny Ryback, Stewart and KISS PD Kevin Vargas.

We Have A New Address

And we're pretty darned excited about it too. For one thing, we didn’t have
to pack any boxes. More important, it's a move that benefits you, our es-
teemed readers. R&R has launched our brand-new website, and we have
a new URL to boot. It's www.radioandrecords.com. Among the new fea-
tures on the site are the top 40 tracks of all R&R monitored reporters.
R&R's current Internet home, www.rronline.com, will continue to be
accessible for a limited time, but you should reset your bookmarks as soon
as you visit our new site in order to ensure that you don’t miss a thing.
There's another change concurrent with this one, and that's our e-mail
addresses. My new e-mail address is max@radioandrecords.com. We
welcome your input on our improvements.

wwWwW americanradiohistorv com
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. 0
Powered By |2

W oo ammsT TITE LABEL(S) i skis mvg%%s?sons e TOAL SOk MO st A dded® !
1 1 GODSMACK | Stand Alone (Republic/Universal) 1820 -33 167712 18 940 ° www.rradds.com :
3 © PUDDLE OF MUDD Drift & Die (Flawless/Geffen/Interscope) 1652 +111 139564 10 56/0 e ol
2 ©  KORN Here To Stay (I/mmortal/Epic) 1648 +51 136684 12 5600 ' 4 . -
; SYSTEM OF A DOWN Aerials (American/Columbia) 25
4 o C KROEGER F/J. SCOTT Hero (ROEdenan/CO/Umbla/lDJMG) 1460 +48 127502 7 5210 SINCH Something More (Roadrunner/{DJMG) 17
5 6 SYSTEM OF A DOWN Toxicity (American/Columbia) 1424 +13 109949 22 530 EPIDEMIC Walk Away (Flektra/EEG) 13
6 0 EARSHOT Get Away (Warner Bros.) 1337 +66 107807 15 56/0 RED HOT CHILI PEPPERS By The Way (Warner Bros) 11
7 TOMMY LEE Me. N VINES Get Free (Capitol] 1
I G SRt ARG W6 75 owm o s |CEELETeR 7
or You (Flip/Elektra/EEG) - 4 /| HIVES Hate To Say | Told... (Burning/Epitaph/Sire/Reprise) 5
9 © PAPA ROACH She Loves Me Not (DreamWorks) 1071 +13 87800 5 541 MAD AT GRAVITY Walk Away (ARTISTdirect) 5
10 @ JERRY CANTRELL Anger Rising (Roadrunner/IDJMG) 1027 +56 90553 ] 53/0 TRUST CUMPANYIDOWHTBN (Interscope) 4
11 @ CREED One Last Breath (Wind-up) 970 #3 79445 9 4gp | NONPOINT Your Signs (MCA) 4
15 @ TOOL Parabola (Volcano) 906 +69 75687 10 5500
14 @ P.0.D. Boom (Atlantic) 888 42 66624 8 S5 F L Aw “Whol e”
12 14 NICKELBACK Too Bad (Roadrunner/IDJMG) 866 17 62534 27 470
@®  REDHOT CHILI PEPPERS By The Way (Warner Bros.) 833 4833 74410 1 5411 Top @ Active Rock
17 @ DEFAULT Deny (TVT) 812 +24 59419 10 4172 . SALES UP 35%
18 (@ 3RD STRIKE No Light (Hollywood) 786 434 50052 12 500 Scanning over 10,000 a week
16 18 PUDDLE OF MUDD Blurry (Flawless/Geffen/Interscope) 764 26 58790 33 5200 WAAF WLZR KXXR KUFO KEGL
21 @ HOOBASTANK Running Away (island/IDJMG) 737 +10 57435 9 490 KUPD WNOR WCCC WJJO andmore
20 20 LINKIN PARK InThe End (Warner Bros.) 733 .6 59994 33 5470 On Ozzfest beginning 7/6
22 @ AUDIOVENT The Energy (Atlantic) 590 +10 44578 6 517 NIVERS Al
23 @ STAIND Epiphany (Flip/Elektra/EEG) 589  +27 52002 7 . 44A1
24 @ SWITCHED Inside (/mmortal/Virgin) 580 +3 46748 10 4872 .
25 @ UNION UNDERGROUND Across The Nation (Portrait/Columbia) 524 +24 43805 6 461 Most Increased
28 @ TRUST COMPANY Downfall (Interscope) 510 +64 45703 5 514 i Plays
26 € INCUBUS Warning (Immortal/Epic) 507  +15 44137 8 360 AELEE —
27 27  DROWNING POOL Tear Away (Wind-up) 413 -99 39128 17 3210 T M?};E
32 @  ADEMA Freaking Out (Arista) 389 492 28833 3 3TB | peryor oy PEPPERS By The Way (Wamer Bros) +833
29 @ FLAW Whole (Republic/Universal) 366 +21 32142 12 380 PUDDLE DF MUDD Drift .. (Flawless/Geffervinterscops) +111
31 € OURLADY PEACE Somewhere Out There (Columbia) 358 +32 26057 8 22 ADEMA Freaking Out (Arista) +92
30 31  COLD Gone Away (Flip/Geffen/interscope) 302 26 25270 9 300 2?2?5’3’3‘2'13:?3&%”? MT NZ‘ (Df?a%‘;fksi _ +;3
33 32 KIDROCK You Never Met A Motherf*“er... (Top Dog/Lava/Atiantic) 271 2 asss 5 26n | rort it b OB s (mercancaums) 2t
38 € - SYSTEM OF A DOWN Aerials (American/Columbia) 262 +72 20849 2 36/25 | T00L Parabola (Voicano) +69
35 @ LINKIN PARK Runaway (Warner Bros.) 256 +13 31155 1 1A EARSHOT Get Away (Wamer Bros.) +66
39 € NONPOINT Your Signs (MCA) 244 +59 18681 2 214 mSBTEEE';:&Ng EO:’IT:'} M(/’gr';eficggg) +gg
. . N A J rum ., +
34 36  RUSH One Little Victory (Anthem/Atlantic) 222 46 23611 8 160 NONPOINT Your Signs (MCA) +59
36 37 JIMMY EAT WORLD The Middle (DreamWorks) 213 -8 13576 19 1310
45 @ AEROSMITH Girls Of Summer (Columbia) 208 +38 12337 2 150 Sp=c
37 @ DEADSY The Key To Grammercy Park (Elementree/DreamWorks) 203 +9 13163 4 180 %os’ Played
50 @ HEADSTRONG Swing Harder (RCA) 22 46 15200 2 240 ecurrents
40 @ COURSE OF NATURE Wall Of Shame (Lava/Atlantic) 199 +17 11708 3 210 TOTAL
®  DRY CELL Body Crumbles (Warner Bros) 184 460 13955 1 261 | ogoomalE Never Gonna Stop. (Gefeninerscops) 702
48 @  MEDICATION Inside (Locomotive) 170 +11 12608 4 180 P.0.D. Youth Of The Nation (Atiantic) 652
41 45 12 STONES Broken (Wind-up) 166 -16 9838 9 18/0 DEFAULT Wasting My Time (TVT) 596
43 46  AARON LEWIS Black (Label/Elekra/EEG) 160 48 14416 3 50 HOOBASTANK Crawling In The Dark (Island/IDJMG) 656
46 47  UNWRITTEN LAW Seein’ Red (Interscope) 158 9 9088 4 50 | LINKINPARK Crawing (Warner Bros,) o
) [z SYSTEM OF A DQWN Chop Suey (American/Colurnbia) 495
- @ APEX THEORY Apossibly (Can You Please...) (DreamWorks) 157 +8 8997 3 191 TOOL Schism (Voicano) 486
42 49  GREENWHEEL Shelter (/sland/IDJMG) 154 21 11903 4 1710 P.0.D. Alive (Atlantic) 476
47 50  SEVENDUST Live Again (TVT) 122 44 0448 15 12/0 PUDDLE OF MUDD Control (Flawless/Geffer/Interscope) 462
LINKIN PARK One Step Closer (Warner Bros.) 456
56 Actlve Rock reporters. Monitored airpla_y data supplied by iabase R i h, a division of Premiere Raqio Networks. Songs ranked py total plays !or the ai(play weqk
127 ull et sngs e sy o e Lt o s vk o songs e o o, e et e e st 195 | [ &R Station Playtss nave movedto e web.
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week See all of our monitored reporters at
increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with www.radioandrecords.com. |
permission from the Arbitron Company (copyright 2002, The Arbitron Company). (C) 2002, R&R, Inc.

Already On: o
WAAF KIOZ KXXR KUFO WRIF WZTA WLUM KCAL WKLQ |BZ & e |
WQXA KAZR WRQC WXQR KRTQ WCHZ KTUX WQBK KHTQ 7/16 Conan 0’ Brien ============
+ many others 8/19  Late Night with David Letterman

wwWw americanradiohistorv com
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WA ctlve Rock — 79

”ﬂm, ”HMIISI” ﬂ”,_” D ) America’s Best Testing Active Rock Songs 12+ New & Active

[} ’\IBII!MSE - For The Week Ending 6/7/02.

WHITE STRIPES Fell In Love With A Girl (Third Man/V2)

Artist Title (Label) ] LW Familiarity Bum  TD Familiarity Burn Total Plays: 95, Total Stations: 8, Adds: 0
DISTURBED Down With The Sickness (Giant/Reprise) 406 398 9% 42% 396 98% 46% ¥(:t':|5§|f? g;eero(: glals’{g‘t’gns e
GODSMACK | Stand Alone(Republic/Universal) 406 412 98% 31% 4.02 99% 32% '| ¥s. N : o ’
TOOL Parabola(Volcano) 406 406 79% 14% 404 85% 16% KITTIE In Winter (Artemis) '
SYSTEM OF A DOWN Toxicity (American/Columbia) 399 405 95% 32% 3.97 96% 33% Total Plays: 67, Total Stations: 7, Adds: 0
KORN Here To Stay(immortal/Epic) 392 403 90% 19% 3.92 89% 19% | JIMMY EAT WORLD Sweetness (DreamWorks)
CHAD KROEGER F/ JOSEY SCOTT Hero(Roadrunner/Columbia/iDJMG) 3.90 3.83 88% 21% 3.73  89% 25% | Total Plays: 66, Total Stations: 7, Adds: 3 ]
UNION UNDERGROUND Across The Nation(Portrait/Columbia) 389 388 54% 8% 3.86 58% 8% A Nothing (Mammoth/Hollywood) i
JERRY CANTRELL Anger Rising (Roadrunner/IDJMG) 389 396 67% 9% 395 74% 11% | . [Total Plays: 64, Total Stations: 12, Adds: 2 f
EARSHOT Get Away(Warner Bros.) 387 388 69% 14% 374 75% 17% i MUSHROOMHEAD Along The Way (Republic/Universal)
STAIND For You(Flip/Flektra/EEG) 385 38 95% 35% 3.60 96% 39% Total Plays: 53, Total Stations: 7, Adds: 1 g
DROWNING POOL Tear Away (Wind-up) 384 38 83% 23% 372 88% 27% i EPIDEMIC Walk Away (Elektra/EEG)
STAIND Epiphany (Flip/Elektra/EEG) 381 380 82% 20% 3.62 8% 25% Total Plays: 30, Total Stations: 17, Adds: 13
PUDDLE OF MUDD Drift & Die(Flawless/Geffen/Interscope) 378 376 8%% 22% 3.68 92% 24% HIVES Hate Yo Say |... (Burning/Epitaphy/Sire/Reprise)
ROB ZOMBIE Never Gonna Stop (The Red, Red Kroowy)(Geffer/Interscope) 3.76  3.89  92% 33% 3.75 94% 34% Tota! Plays: 30, Total Stations: 8, Adds: 5
PUDDLE OF MUDD Blurry(Flawless/Geffen/Interscope) 375 375 98% 51% 3.66 99% 52% I MAD AT GRAVITY Walk Away (ARTISTdirect)
LINKIN PARK !n The End (Warneér Bros.) 374 378 99% 55% 3.61 99% 59% Total Plays: 22, Total Stations: 8, Adds: 5
HOOBASTANK Crawling In The Dark(/sland/IDJMG) 373 375 94% 42% 3.64 97% 46% SINCH Something More (Roadfunnef//DJMG)
NICKELBACK Too Bad(Roadrunner/IDJMG) 372 372 97% 45% 3.66 99% 45% Total Plays: 18, Total Stations: 18, Adds: 17
ADEMA Freaking Out(Arista) 3.66 - 53% 9% 350 57% 13% ;
DEFAULT Deny(TVT) 360 355 68% 17% 3.43 73% 21% Songs ranked hy total plays
SWITCHED Inside(/mmortal/Virgin) 3.60 - 42% 7% 351 6% 9% N o
INCUBUS Warning(/mmortal/Epic) 358 361 81% 23% 3.41 82% 27%
DEFAULT Wasting My Time(7VT) 3.55 359 94% 49% 3.44 95% 54% Indicator
PAPA ROACH She Loves Me Not(DreamWorks) 348 356 71% 15% 332 73% 19%
P.0.D. Youth Of The Nation(Atiantic) 3.47 348 98% 54% 339 99% 59%
TOMMY LEE Hold Me Down(MCA) 346 346 75% 21% 347 81% 21% Most Added-
3RD STRIKE No Light(Hollywood) 346 341 55% 14% 3.29 58% 18% SYSTEM OF A DOWN Aerials (American/Columbia)
P.0.D. Boom (Atlantic) ' 3.39 342 83% 24% 341 84% 26% EPIDEMIC Walk Away (Elektra/EEG)
CREED One Last Breath(Wind-up) 333 331 84% 31% 320 88% 34% RED HOT CHILI PEPPERS By The Way (Warner Bros.)
Total sample size is 702 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much). VINES Get Free (Capitol)
Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who MAD AT GRAVITY Walk Away (ARTISTdirect)
said they are tired of hearing the song. Sample composition is based on persons 12+. TD = Target Demo (Females 18-34). Persons are SINCH Something More (Roadrunner/IDJMG)
screened via the Internet. Once passed, they can take the music test based on their format/music preference. Rate TheMusic.com results are not ADEMA Freaking Out {Arista)
meant to replace callout research. The results are intended to show opinions of participants on the Internet only. RateTheMusic is a registered
trademark of RateTheMusic.com. The RTM system is available for local radio stations by calling 407/523-7272. RateTheMusic.com data Ll =0l WORLD_ itzalii (DreamWarks:)
is provided by Mediabase Research, A division of Premiere Radio Networks. MAGNA-FI Where Did We Go Wrong? (Gold Circle)
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I'm not an angry young man anymore,
but, as far as aggressive music goes, the
new Headstrong is a really good record.

I've listened to the whole thing several

times, and | think that it is really well-

Mark Feune
PD, WKLQ/Grand Rapids produced. ® We are trying to bring them
into the market for a show. If they can pull
} it off live the way they do it on the record, this band could really
take off. “Adrianna” was a good song, and “Swing Harder” is
good, but the track that really hooked me was “Do What You

Feel Like."

If you're pissed off, listen to Headstrong!

Actlve Rock/ﬂock

The unprecedented 15-consecutive-week
reign of Godsmack’s “| Stand Alone” on
RateTheMusic.com was toppled by Dis-
turbed's “Down With the Sickness” this week
.. Any time the subject of recombining the

Rock and Active Rock panels into one comes

up, a week like this comes along to remind

us of the vast differences between the two

sides. It also underscores the need for each perspective. Look at those adds
— 25 for System Of A Down at Active, 21 for Robert Plant at Rock. The two
roads diverge even further from there: 17 adds for Sinch at Active, 15 for Red
Hot Chili Peppers at Rock; 13 for Epidemic at Active, nine for System Of A
Down at Rock; 11 adds each for Red Hot Chili Peppers and The Vines at
Active, four each for Aerosmith and Epidemic at Rock. It seems clear that,
for the time being anyway, the two sides of the format continue to play to dif-
ferent targets ... Finally, it's time for one of my favs, Chevelle, to start getting
airplay on their brand-new track, “The Red.” With a project this good, | don't
know how bands, managers and labels can sit around and wait for the whole
retail and marketing picture to fall into place before they can officially work the
music to radio. This record is crazy good. It makes me mourn my old radio sta-
tion all over again, because | know we'd be hammering it. In the words of Woody
Guthrie, “Music has to be more than good. It has to be good for something.”
IMHO, Chevelle fit that description perfectly ... Greenwheel have been slated
to open for Marah next Wednesday night at the Troubador in Los Angeles, get-
ting the R&R Convention off to a rocking start ... Check out what KXXR/Min-
neapolis MD Pabio had to say recently: “No doubt in my mind, Switched were
easily one of the best bands at 93-XFEST! They kicked that ass front to back.
I'm looking forward to seeing and hearing more from Switched in the future!
93X loves Switched!” ... Medication are hitting the road with Coal Chamber
and American Head Charge. MAX PIX: SEETHER “Fine Again” (Wind-up)

— Cyndee Maxwell, Active Rock/Rock Editor

Record Of The Week

Artist: Lollipop Lust Kill
Title: My So Called Knife
Label: Artemis

The world may never know how many licks it takes to get in- |
side a Tootsie pop, but the guys in Lollipop Lust Kill know the
kind of licks it takes to get inside the heads of goth-metal fans.
On their Artemis debut, My So Called Knife, the group slice 'n’ dice their way through
the scene with the devotion of a Mansonite let loose in a Hot Topic. Instead of rap
ranting, this Lollipop guild carouse their way down the yellow brick road with a de-
mented, ghoulish group of songs like “Knee Deep in the Dead” and “Like a Disease.”
There's even a vamped-out cover of Depeche Mode’s “Personal Jesus.” How about
a little fire, scarecrow!?

— Frank Correia

e e B

Actlve Rock Actlon

4
&
4
|

armist: Epidemic
Lasec: Elektra/EEG

8y FRANK CORREIA /ROCK SPECIALTY EDITOR

Il takes a certain amount of balls to go by a
single name, especially if you’re asinger in
a rock band. On the one hand, you could be
world-famous musician-politician Bono. Or
you could be Falco. Despite the 50/50 shot at
coolness, Boris, lead singer for new Elektra act
Epidemic, opted for the singuiar moniker.
Luckily, he’s got a competent voice and band
to back it up.

And if Boris ever runs out of angst, he’s got
plenty of worldly experience to draw upon for
songwriting inspiration. Born in Holland, he
first got into the whole music scene with aband
called Frozen Sun, which gamered a little heat
in Europe before going supernova. After that
false start. the singer-songwriter decided to
decorate his passport with stamps from
Southeast Asia, North Africa and Central
America. As many musicians do, he eventually
landed in Los Angeles, working odd jobs,
crashing on friend’s couches and taking the
occasional car nap.

After involving himself with another band
that didn’t take off, Boris finally found what he
was looking for with drummer Tim Ganard,
bassist Jimmy McDaniel and guitarist Bruce
Allan. He instantly clicked with the three
musicians, who had previously worked together
in various bands. Originally called American

Epidemic

Murder, the group hit the L.A. scene. After a
year’s worth of gigging and various demos, the
Murder boys signed with Elektra, appropriately
enough, just before Halloween 2001.

With the events of 9/11, a name change was
in the cards, and Epidemic were unleashed. And,
as the name suggests, the band deliver an
infectious brand of melodic rock for fans who
value substance over sheen. The radio-friendly
lead single, “Walk Away,” should be a nice
introduction for listeners as it delivers a muscular
chorus without the pro-wrestler attitude. The
punchy guitars and solid bass fine of ' Catalyst”
make the song a definite highlight and a potential
followup single, while “Generic the Norm™
draws the listener in with riptide guitar lines that
show the band’s desire to stand out from the
crowd. The group also let their sensitive side
show with tracks like “Disconnected,” which
sounds Fuel on higher octane.

Time will tell if Epidemic spreads and Boris
becomes a rock-star icon along the lines of Bono
or Sting. As long as he stays away from covering
“Der Kommissar” or “Rock Me Amadeus,” he
and his band should do just fine.

June 7, 2002
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15. AUDIOVENT (Atlantic) “The Energy”

Ranked by total ber of sh

SUPERJOINT RITUAL (Sanctuary/SRG) “It Takes No Guts,” “Ozena”
KILLSWITCH ENGAGE (Roadrunner/IDJMG) “Numbered Days,” “Just Barely...”
SKINLAB (Century Media) “Come Get 1t,” “Disturbing The Art...”

BRAND NEW SIN (Now Or Never) “Broken Soul,” “SPP”

LOLLIPOP LUST KILL (Artemis) “Like A Disease,” “Father”

DANZIG (Spitfire) “Wicked Pussycat,” “Black Mass”

HATEBREED (Universal) “| Will Be Heard,” “Perseverance”

WWF FORCEABLE ENTRY (Smackdown/Colurmbia) “Across The Nation,”
9. CANDIRIA (Lakeshore) “Peel The Strip...,” “Faction”

10. COAL CHAMBER (Roadrunner/IDJMG) “Fiend,” “Alienate Me”

11. EARTHTONE 9 (Abstract) “Grind And Click,” “Off Kilter”

12. OTEP (Capitol) “Blood Pigs,” “Battle Ready”

13. SPEEDEALER (Paim) “All The Things...,” “Leave Me Alone”

14. DOWN (Elektra/EEG) “Beautifully Depressed,” “The Seed”

16. MEDICATION (Locomotive) “Inside,” “Something New”

17. STEP KINGS (Fantastic Plastic) “Nucleus,” “3 The Hard Way”

18. SOILWORK (Nuclear Blast) “Follow The Hollow,” “Natural Born Chaos”

19. MOTORHEAD (Sanctuary/SRG) “Shut Your Mouth,” “Voices From The War”
20. SWITCHED (/mmortal/Virgin) “Inside,” “Anymore”

listed in order of most airplay.

reporting the artist, with titles
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From the farthcoming album
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A Creative Crisis

1 Jeff Pollack on the radio medium in a multimedia landscape

Alterntl ve

ollack Media Group President Jeff Pollack is connected. He is one of the few people
working in radio who can also say that he’s truly a media consultant. He works with

television, movies, the Internet, record companies and magazines. This gives him a

unique point of view in looking at entertainment media. In the following interview he offers
his thoughts on radio’s position in the increasingly varied and complex multimedia landscape.

R&R: What's the major
challenge that radio is facing
in the context of today s many
media choices?

JP: Radio is facing a cre-
ative crisis like never before,
and it is going to have a ma-
Jjor slump unless we reorga-
nize our priorities. Everyone
is aware of the increased
spotloads, decreased listener
choices from terrestrial radio,
fewer local moming shows,
group contesting, cutbacks in resourc-
es, jobs being eliminated, voicetrack-
ing, etc. — all of which translate into
a less valued listening experience for
the consumers.

R&R: But has the audience really
noticed?

JP: The audience is more aware than
ever of what happens behind the scenes.
With the media attention on even small
aspects of radio and the music business,
there aren’t a lot of secrets. If you've
been to a focus group lately, you know
how aware the listeners are of every-
thing. So, trying to make the audience
believe that the station theyre listening
to is as compelling as the original live
and local product is a very hard sell.
That’s why, against the backdrop of the
new competition coming every day, lis-
teners — especially younger demos —
will wander even more than they are
now.

There is a mountain of information
that is often conflicting as to the cur-
rent health of the radio industry from
a listener’s point of view. However,
we cannot get away from the fact that
TSL continues to drop due to a num-
ber of factors. Most important, it is
happening because a lot of companies
have moved away from a product ori-
entation, resulting in too many aver-
age-sounding stations. In today’s
competitive media landscape this isn’t
going to do the job.

A lot of broadcasters may have felt
that, with less competition in radio,
there wasn’t really the need to reach as
high simply because “Where is the lis-
tener going to go, if not to my station?”
Well, where they’re going is to the
countless other choices for leisure time.

For example, I was at the Electron-
ic Entertainment Expo last week,
which showcases the new video

Jeff Pollack

games, and it was like at-
tending a music convention.
This industry is now a billion
dollars bigger than the film
industry, and if you think
that TSG — time spent gam-
ing — isn’t taking audience
from a lot of 12-34 stations,
you’re not paying attention.
It is impossible to listen to
the radio while gaming, and
there are increasing amounts
of new leisure activities that
are incompatible with simultaneous
radio listening.

R&R: On the other hand, the ear-
Iy Arbitron Portable People Meter
results are showing that more people
use radio than the diary method led
us to believe.

JP: Although the early results of
Arbitron’s Portable People Meter
studies indicate that radio’s cume lis-
tening levels are higher than the dia-
ry method indicates, radio still faces
increasing competition from other
media, and not just the Internet. Digi-
tal cable TV, specialty newspapers and
magazines, video, text messaging on
cell phones and more are competing
for our listeners’ time and attention.
People have a finite amount of time
to consume media, but the number of
choices continues to increase rapidly.

R&R: We would see that kind of
effect most sharply in TSL numbers,
which are dropping, especially among
younger listeners.

JP: With regard to younger listeners,
radio is becoming less relevant to young
people, but so is every other medium.
The first problem is the increasing num-
ber of media choices. The second prob-
lem is that radio has not done a good
job oftargeting young listeners. No one
wants to talk about formats that attract
teens; it’s tough enough to get some op-
erators to agree on formats that target
18-34s. As you know, if it’s not 25-54-
based, it’s a tough sell, in every respect.

There is already a problem with
today’s 18-34s, but the real trouble is
the next generation and the preteens.
I give a lot of credit to ABC for creat-
ing Radio Disney as a way to get kids
interested in listening to the radio. The
question is, what’s next? What do the
young teens listen to if none of the
radio stations program to them? We

www americanradiohistorv com

run the risk of breaking the habit, sim-
ilar to how irrelevant baseball has be-
come to today’s 18-34-year-old audi-
ence.

R&R: Is that a problem that can
be solved? Radio doesn t seem to want
to address it.

JP: There is only one solution to
stopping the younger base from erod-
ing, and that is to overdeliver, in terms
of product. Currently, a majority of
stations are underdelivering because
they are not paying enough attention
to their audience, and this is taking its
toll. If we are to continue to build or
sustain brands that will attract the kind
of loyalty that can weather this kind
of competition, we need to outperform
ourselves creatively and overdeliver,
in terms of what the audience expects.

R&R: Let’s talk about some spe-
cific media choices. Satellite radio is
now a reality. How do you think that
Sirius and XM intend to win over lis-
teners from traditional radio?

JP: The primary focus has been in-
car listening. The problem for these
services is that they have two benefits
to sell to the consumer: fewer commer-
cials and selection. Obviously, lack of
commercials is an attractive option, but
it’s offset by the monthly subscription
fee. And not all the channels on either
service are commercial-free.

Actually, this is where terrestrial ra-
dio could bemost vulnerable. As I men-
tioned earlier, the huge spotloads on ter-
restrial radio are already creating prob-
lems with reduced TSL. If terrestrial ra-
dio continues to have enormous spot-
loads and clutter, the satellite providers
may have a greater opportunity than
they would have had just a few years
ago. Of course, the satellite providers
will also have to contend with their re-
ception problems in urban areas.

The second benefit, selection, is what
satellite providers have chosen to hang
their hats on. Multiple channels of vari-
ousmusic types and other programming
are the key benefit to many users. How-
ever, by definition, this means niche for-
mats. How big an audience can you
build by selling tiny niches?

Also, Sirius and XM have the prob-
lem of not being able to offer radio stars.
Until they are able to acquire the rights
to shows by people like Howard Stem,
Mancow, Rush Limbaugh, Jim Rome,

MORE THAN JUST RADIO |

Years ago then-WNNX (99X)/Atlanta PD Brian Philips told me that one
of the keys to 99X's success was that it was so much more than just a
radio station: It was a magazine, a feature-rich website, a concert se-
ries and more. I was reminded of this recently when WPLA/Jackson-
ville sent me some photos of winners of a contest that was never ac-
tually promoted on the air. The contest was for a private acoustic per-
formance from the band Cold and was solely promoted through the
station’s database. The response was overwhelming and proved, once
again, that radio is more than just what comes out of the speakers.

Opie & Anthony and others, they won’t
be able to compete with terrestrial sta-
tions that offer these programs.

And, of course, the key difficulty
will be convincing enough people that
they should pay for something that has
always been received for free.

R&R: What about the Internet? The
Internet 5 threat 1o the record industry
is well-documented. Do you think it is
a threat to the radio industry?

JP: The Internet’s threat to the mu-
sic industry is that it provides an alter-
nate, non-revenue-producing method
of delivering the music industry’s con-
tent. [t’s not the same thing with radio,
but anything that gives listeners new
options to sample music will ultimate-
ly have an impact on radio listening.
Still, while file-sharing is a significant
problem in terms of raw numbers, there
are even larger numbers of people who
don’t know how to do it or who don’t
care to go to all the trouble.

R&R: What about streaming?

JP: The jury is still out on stream-
ing. We should find out in a couple of
weeks how the streaming royalties con-
troversy will play out. With an appro-
priate settlement, music radio stations
will resume streaming their audio over
the Intemet, which will make many
Internet-only radio stations less unique.
I understand why the labels and the
RIAA have issues with free downloads,
but they are hurting themselves with
the absurd fee proposal they are expect-
ing radio to embrace.

We don’t need to stream to survive,
but it’s a nice option. However, if an
emerging artist needs every kind of
exposure, the record companies” forc-
ing radio to discontinue streaming
eliminates a major opportunity for new
music to be heard. This is not clear
thinking on the record companies’ part.
What we could offer the labels in re-
tum for an appropriate rate is that we
add technology to identify every artist
and song that we are streaming.

The bottom line is that if a very fa-
vorable rate is not forthcoming, we
should just get out of the business of
streaming. In any event, the numbers
for Internet radio — both Internet-
only and terrestrial stations that are
streaming — are very low. The most
listened-to station each month has a
reach comparable to a small-market
U.S. radio station.

R&R: Television has had to deal
with alternate content via cable for
some time now. What kind of lessons
can TV teach radio as radio faces a
Sfuture of broadband Internet
and satellite radio?

JP: There is far more irnovation in
TV than in radio. Shows like Survivor,
24, The Osbournes, etc., are creating
excitement and great word of mouth.
Radio has to make things happen on a
local and national level that returns the
focus to radio. TV and radio are fun-
damentally different, in that the brand
in TV is the show, not the network car-
rying it. In radio, the branc has almost
always been the individua! station, al-
though, with syndication and voice-
tracking, individual distinctions are
becoming less and less obvious. Still,
the important thing for radio is to make
sure that it maintains its local presence
and maintains a strong local brand.

R&R: The future appears to be
moving toward a true raultimedia
world where content brards achieve
success and are identified across
many forms of media. Today, this kind
of success is best seen with Oprah
Winfrey and Martha Stewart, who
have made successful forays into TV,
magazines, the Internet and books,
among other areas. Where does radio
fit into this type of environment?

JP: Radio, by definition, is a lo-
cal brand, so I’'m not convinced that
cross-media strategies wil ultimate-
ly be successful. Traditional market-
ing theory holds that the more you
extend your brand into other media,
the more watered-down the brand
can become. What's going on now is
that people are betting that there is
such a strong need for content that it’s
worth watering down the brand in
order to extend it into fragmented
markets. Ultimately, I believe that
new brands will emerge to dominate
in each medium.

That doesn’t mean that radio can’t
have a presence on the Intemet. We
view websites as an essentia! part of
the marketing and promotion of the
radio station. In fact, there’s an expec-
tation now that any business will have
a website to provide at least a mini-
mal amount of informatior about that
business, just as everyone expects to
find any and all businesses in the
phone book.
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it »5'5"55« ARTIST TITLE LABEL(S) Eﬂ% sLivs |upg%%s?l%us "Eﬁ'ﬁ?«? 4 WLA%TS? -
1 € CHAD KROEGER F/JOSEY SCOTT Hero (Roadrunner/Columbia/lDJMG)2521  +244 267733 7 MNP
2 2 UNWRITTEN LAW Seein’ Red (/nterscope) 2116 -173 204493 21 710
3 ©  KORN Here To Stay (/mmortal/Epic) 2101 +34 250616 12 7100
6 o PUDDLE OF MUDD Drift & Die (Flawless/Gerfen/Interscope) 2066 +116 188107 11 72/0
4 ©  STAIND For You (Flip/Elektra/EEG) 2052 +17 201311 23 7000
5 6  SYSTEM OF A DDWN Toxicity (American/Columbia) 1926 -64 215925 22 6300
8 € HODBASTANK Running Away (/sland/IDJMG) 1875 +77 187686 10  74/0
9 © OUR LADY PEACE Somewhere Out There (Columbia) 1795 +45 169779 69/1
10 € PAPAROACH She Loves Me Not (DreamVorks) 1776 +118 204148 5 13
1 @ INCUBUS Warning (/mmortal/Epic) 1715 +127 193373 8 732
i 11 JIMMY EAT WORLD The Middle (DreamWorks) 1709 131 197225 29 66/0
13 @ P.0.D. Boom (Atlantic) 1585 +89 175478 9 690
[Debut> () RED HOT CHILI PEPPERS By The Way (Warner Bros.) 1493 +1493 211259 1 76114
17 ) BOXCARRACER | Feel So (MCA) 1485 +204 170701 6 672
12 15 HOOBASTANK Crawling In The Dark (/sland/|{DJMG) 1440 134 158153 32 690
14 16 PUDDLE OF MUDD Blurry (Flawless/Geffer/Interscope) 1363 -68 149943 32 7200
15 17 311 Amber (Volcano) 1292 29 119231 16 531
16 18 NICKELBACK Too Bad (Roadrunner/IDJMG) 1161 -149 102809 24 56/0
19 @ EARSHOT Get Away (Warner Bros.) 1156 +30 106035 12 577
26 €@ JIMMY EAT WORLD Sweetness (DreamWWorks) 1138 +222 144841 6 60/8
21 @  CREED One Last Breath (Wind-up) 1116 +44 103232 7 560
18 22 GODSMACK i Stand Alone (Republic/Universal) 1113 22 118188 18 420
27 @ HIVES Hate To Say | Told You So (Burning/Epitaph/Sire/Reprise) 1108 +197 149328 5 617
24 @ DEFAULT Deny (TVT) 1038 +65 86490 9 553
31 @ DAVE MATTHEWS BAND Where Are You Going (RCA) 945 +154 101363 3 530
29 @  EMINEM Without Me (Shady/Aftermath/Interscope) 938 +116 133462 5 411
22 27 WHITE STRIPES Fell In Love With A Girl (Third Man/V2) 921 <141 146297 14 56/0
28 @ STROKES Hard To Explain (RCA) 920 +34 114185 8 500
38 € TRUST COMPANY Downfall (Interscope) 919 +210 107665 3 582
32 €D AUDIOVENT The Energy (Atiantic) 882 +98 66411 5 592
33 @) STAIND Epiphany (Flip/Elektra/EEG) 841 +76 103244 6 530
36 €D  LINKIN PARK Papercut (Warner Bros.) 756 +21 115210 19 160
34 €D JACK JOHNSON Flake (Enjoy/Universal) 747 0 85051 16 34/
25 34  WEEZER Dope Nose (Geffen/Interscope) 737 232 63429 13 530
39 €D 3RDSTRIKE No Light (Hollywood) 708 +61 75185 9 430
30 36  TOOL Parabola (Volcano) 679 115 49612 9 500
47 €D  VINES Get Free (Capitol) 666 +241 108319 2 6217
35 38  DASHBOARD CONFESSIONAL Screaming Infidelities (Vagrant) 600 -145 57898 13 390
49 € SYSTEM OF A DOWN Aerials (American/Columbia) 583 +194 108823 2 54/24
43 @ GOLOFINGER Open Your Eyes (Mojo/Jive) 527 +37 47012 2 414
37 41 QUARASH! Stick ‘Em Up (Time Bomb/Columbia) 514 -197 51270 13 5200
45 @ JERRY CANTRELL Anger Rising (Roadrunner/\DJMG) 482 +1 36436 3 361
42 43  ROB ZOMBIE Never Gonna Stop (The Red...} (Geffen/Interscope) a1 -76 70084 18 290
@  AOEMA Freaking Out (Arista) 418 4202 29927 1 316
40 45  MOBY We Are All Made Of Stars (V2) 404 -182 53640 9 360
— @ LINKIN PARK Runaway (Wamer Bros.) 401 +64 75088 2 80
48 47  OROWNING POOL Tear Away (Wind-up) 389 -35 36350 15 2300
46 48  GOO GOO OOLLS Here Is Gone (Warner Bros.) 382 -1 31065 12 2200
44 49  SUGARCULT Bouncing Off The Walls (Ultimatum/Artemis) 378 -112 40779 15 2200
@  RIOOLIN' KIOS | Feel Fine (Aware/Columb/a) 366 +54 31587 1 2972

76 Alternative reporters. Monitored airplay data ied by M R a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 5/26-6/1. Bullets appear on songs galning plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 20 are maved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week
increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with
permission from the Arbitron Company {copyright 2002, The Arbitron Company). (C) 2002, R&R, inc.

Most Added-

www.rradds.com

ARTISTTITLE LABEL(S)
SYSTEM OF A DOWN Aerials (American/Columbia) 24

TRIK TURNER Sacrifice (RCA) 23
RED HOT CHILI PEPPERS By The Way (Warner Bros.) 14
NEW FOUND GLORY My Friends Over You (MCA) 9

PRODIGY Baby's Got A Temper (Maverick/W8) 9
JIMMY EAT WORLD Sweetness (DreamWorks) 8
KORN Thoughtless (fmmortal/Epic) 8
VINES Get Free (Capitol) 7
DASIS Stop Crying Your Heart Out (Epic) 7
MAGNA-FI Where Did We Go Wrong? (Go/d Circle) T

hcobastank

“Running Away”
Top 10 Alternative!

R&R Alternative: €) - @

Modern Rock BDS:
E 7*- 6*

9]2 THE ISLAND DEF JAM MUSIC GROUP
A UNIVERSAL MUSIC COMPANY

Most Increased
Plays

PLAY
ARTIST TITLE LABEL(S) INCREASE

RED HOT CHILI PEPPERS By The Way (Warner Bros.) +1493
C. KROEGER F/J. SCOTT Hero (RoadrunnerColumbia/iDIMG)  +244

VINES Get Free (Capitol) +241
JIMMY EAT WORLD Sweetness (Dreami//orks) +222
TRUST COMPANY Downfall (Interscope) +210
BOX CAR RACER | Feel So (MCA) +204
ADEMA Freaking Out (Arista) +202
HIVES Hate To Say I... (Burning/Epitaph/Sire/Reprise)  +197
SYSTEM OF A DDWN Aerials (American/Columbia) ~ +194
DAVE MATTHEWS BAND Where Are You Going (RCA} +154
INCUBUS Warning (fmmortal/Epic) +127
Most Played
Recurrents

TOTAL
ARTIST TITLE LABEL(S) PLAYS
LINKIN PARK In The End (Warner Bros.) 1214
P.0.D. Youth Of The Nation (Atiantic) 1003
DEFAULT Wasting My Time (TVT) 943
INCUBUS | Wish You Were Here (/mmortal/Epic) 932
BLINK-182 First Date (MCA) 899
P.0.D. Alive (Atlantic) IL

SYSTEM OF A DOWN Chop Suey (American/Columbia) 704
DISTURBED Down With The Sickness (Giant/Reprise) 673
NICKELBACK How You Remind Me (Roadrunner/IDJMG) 654
PUDDLE OF MUDD Control (Fawlgss/Geffen/Interscope) 624

LINKIN PARK Crawting (Warmer Bros.) 616
TOOL Schism (Volcano) 615
INCUBUS Nice To Know You (/fmmortal/Epic) 597

R&R Station Playlists have moved to the web. 1
See all of our monitored reporiers at
www.radioandrecords.com. 1

Heavy Phones and Great Early Call-out!

Q2 888 8

R&R Alternative: ) - €%) 1108x (+197)! Modern BDS: 27*- 23* 1220x (+196x)!
#2 audience increase, 9.3 million +28%!

Q|2

30x KROQ-30x (#2) 91X-40x (#1) KITS-46x (#1) WHFS-44x (#3) WROX-36x (#3) $2 Concert repeats
oSl Over 70,000 scanned to date 10,613 this week, 115* on the Top 200 6/3@9pm, 6/5@6pm,
610 #3 Heatseeker, #2 Alt New Artist Album  Tower Records sales up 50% chain wide this week! 6/7@11am, 6/9@tam,
e THE NEW SINGLE FROM THE ALBUM
Conan 0'Brien Taping MENI VIDI ¥IGIOUS.

NRp—

O B i (EMMQ

< Group, An ACH Time Wornar Compan
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I'm still in amazement that nobody has
picked up on Nonpoint's song “Your Sign.”
In less than four weeks it has become, far

. and away, our most requested song.

Chris Ripley
MD, KXTE/Las Vegas
L. stations. # Magna-Fi's song “Where Did

And you call yourselves Alternative

We Go Wrong” is a close second. They are from

Vegas, but it's still a great song. ® Be on the

X

RCA. You'll be blown away when you see them live.

Alternatlve

-
remte radio

lookout for another Vegas band, Clockwise, on

There are chart debuts and then there are
chart debuts. The Red Hot Chili Peppers
debut on the chart at a spectacular No. 13.

By the way, the Red Hots close out the panel
in week two, the first band to close the en-
The top of the
chart looks very active, with some huge re-

tire panel in a fong time ...

cent releases parking themselves there for the long haul, in-

cluding Papa Roach’s “She Loves Me Not," Hoobastank’s “Running Away,”
Puddie Of Mudd’s “Drift & Die” and the sleeper hit Qur Lady Peace's “Some-
where Out There” ... The race for Most Added honors was a tight one this week,
with System Of A Down'’s “Aerials” squeaking out a victory with 24 adds. Trik
Turner was a hair behind with a similarly rocking 23 adds for “Sacrifice” ... Keep
your ears open for Gold Circle’s new act Magna-Fi. They're getting some strong
response at KXTE/Las Vegas, and “Where Did We Go Wrong” is a very strong
song. It pulls in seven adds this week ... Prodigy grab 12 stations in their first
week (including nine new adds) with the very cool, the very hip and the very,
well, Prodigy-sounding “Baby’s Got a Temper” ... One of the bands making con-
sistent noise Is 12 Stones. Wind-Up is in for the long haul with this group, and
they continue tc gain new supporters every week, especially with their nice sales
story ... Finally, New Found Glory have almost half the panel on “My Friends
Over You,” as the song hits the Most Added column with nine adds. RECORD

OF THE WEEK: Sinch “Something More”
— Jim Kerr, Alternative Editor

clomi
RIGH
arist: New Found Glory
tAgeL: Drive-Thru/MCA

By KATY STEPHAN/ALTERNATIVE SPECIALTY EDITOR

Remember that John Cusack movie where
a bunch of pathetic guys are hanging out
at a gas station on a Friday night, and Cusack
is jonesing for some chick who just dumped
him, and his loser friends are giving him crappy
advice, and he finally says, “If you know so
much about women, how come you’re hanging
around the Gas "N Sip on a Friday night with
no dates?” Pause. And they reply. “By choice.
Totally by choice, man.” Remember that?

Well, those guys now have a theme song. [t’s
called “My Friends Over You,™ and it’s brought
to you by those chart-topping, Warp-Tour-head-
lining, teen-heart-throbbing Florida boys you
know and love, New Found Glory.

OK. So their glory’s not exactly new any-
more, considering that “Hit or Miss™ spent
longer on the Alternative chart than most
kids spend in college. But New Found Glory
still know how to fill three minutes with a
whole day’s worth of pop-punk. And they re
back with a new album and a buttload of
hooky tunes.

I’m not sure if “buttload” is a fully sanc-
tioned word for a respectable publication such
as this one, but what the hell! School’s out! it’s
summer! No more pencils, no more books, and
all that.

In fact, this leads me back to my original
point: your listeners. My programming friends,
those Oxy 10-using Pls of yours are about to
spend countless summer nights whiling away
their time in the parking lot of the Gas *N Sip,
pretending they’re choosing to be with their
lame-ass friends instead of with one of those hot
girls who just came home from cheerleading
camp. Yep, those boys will be learning the
words to “My Friends Over You” with a zeal
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New Found Glory

that, if applied to a Shakespeare sonnet or
“Stopping by Woods on a Snowy Evening.”
would make every high school English teacher
in America weep with joy.

And don’t get me started on the girls. They're
basking in a whole different level of New
Found Glory. Even chicks who have never
passed a spelling test can dash off names like
Pundik, Grushka and Bolooki (NFG singer,
bass player and drummer) with honor-student
accuracy and absolutely no pencil-chawing. Of
course, now that it’s summer, they’re probably
not printing the guys’ names on their binders;
they’re carving them right into their own flesh.
Not for nothing did the band call their debut EP
It’s All About the Girls. (Oh, about that EP? The
entire pressing sold out before the band was
even signed.)

Now, don’t get me wrong. I mean no disre-
spect to your listeners. But let’s face it — they’re
teenagers. And being a teenager is about sum-
mer. [t’s about rock 'n’ roll. It’s about that brief
time in your life when you’d choose your
friends over everything. Plus, you can’t get laid,
so you might as well front that you’re choos-
ing your friends.

I’m not saying your listeners have no brains,
I’m just saying “My Friends Over You” is a no-
brainer. It reached Most Added status before it
even went for adds — what more could you
want? Eternal youth? No thanks.

ARG Q@

prodigy.maverick.com

MOST ADDED This Week!

Including:
KTCL wPBZ KPOI WKRL
KNXX KLEC WZZi KSYR
WJSE KFSD WOXY KAHA

Debut #1 Specialty Radio across the board!
Video in production!
Enhanced commercial single in stores July 2nd

Produced by Liam Howlett, Keith Flint and Ollie J.
Management: Mike Champion
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America’s Best Testing Alternative Songs
12+ For The Week Ending 6/7/02.

(lﬁlﬂllmﬂﬂm Com

B MEDEABASE™

TD Famitiarity Burn

Arlist Title (Label) TW LW Familiarity Burn

JIMMY EAT WORLD The Middle(DreamWorks) 4.10 413  95%  38% 414 9%  38%
JIMMY EAT WORLD Sweetness(OreamWorks)  4.05 - 56% 7% 4.08 56% 6%
INCUBUS Warning {immortal/Epic) 4.04 4.02 83% 17% 400 86% 19%
HOOBASTANK Crawling In The Dark(/sland/DJMG) 4.03 4.12  94%  40% 398 96%  43%
HOOBASTANK Running Away(/sland/IDJMG) 403 414 81% 12% 398 85%  14%
C. KROEGER... Hero(Roadrunner/Columbia/lDJMG) 4.01  4.06  85%  18% 395 8% 21%

UNWRITTEN LAW Seein’ Red(Interscope) 4.01 4.03 8% 22% 396 84%  24%
DEFAULT Wasting My Time(TVT) 3.91 387 95% 44% 390 97%  45%
BOX CAR RACER | Feel So(MCA) 3.90 385 61% 9% 377 64% 10%
STAIND For You(Flip/Elektra/EEG) 3.88 3.98 86% 30%  3.83 93%  35%
EARSHOT Get Away(Warner Bros.) 388 3.86 50% 7%  3.82 56% 9%

OUR LADY PEACE Somewhere Out There(Columbia) 3.87  4.03 60% 9% 3.90 68% 1%
PUDDLE... Blurry(Flawless/Getfen/Interscope) ~ 3.86  3.97 98% 51% 393 98% 49%
SYSTEM OF A DDWN Toxicity (American/Columbia) 3.86  3.92 94% 36% 376 95% 40%
NICKELBACK Too Bad(Roadrunner/IDJMG) 3.84 3.86 95% 45% 3.86 97% 46%
PUDDLE... Drift & Die(Flawless/Geffervinterscops) 3.81  3.88 80%  18% 3.81 84% 20%

KORN Here To Stay(/mmortai/Epic) 3.81 3.92 82% 14% 379 85% 15%
311 Amber(Volcano) 3.79  3.61 %% 11% 3.80 B80%  15%
DEFAULT Deny(TVT) 377 380 60% 9% 373 65% 12%

GODSMACK | Stand Alone(Republic/Universal)  3.74  3.88  89%  30% 370 92%  32%
PAPA RDACH She Loves Me Not(DreamWorks) 3.74 3.62 66°%  10% 3.56 68% 12%

BLINK-182 First Date(MCA) 369 3.77 95% 38% 3.56 95% 41%
P.0.D. Youth Of The Nation{Atiantic) 3.68 3.73 98% 54% 3.70 98% 53%
WEEZER Dope Nose(Geffer/Interscope) 367 375 75% 18% 3.63 B81% 19%
P.0.D. Boom(Atlantic) 3.61  3.61 83% 21% 3.62 85% 21%
WHITE STRIPES Fell In Love With A Girl(V2) 355 3.61 0% 21% 3.56 75% 23%
HIVES Hate To Say... (Burning/Epitah/Sire/Reprise) 3.47 - M1% 10% 339 46% 1%
STROKES Hard To Explain(RCA) 3.40 3.48 51% 14% 3.33  56% 15%
CREED One Last Breath(Wind-up) 3.33 339 7% 26% 327 84% 29%
DAVE MATTHEWS BAND Where Are You Going(RCA) 3.19 a 56% 17% 3.27 b1% 17%

Total sample size is 756 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike
very much, 5=like very much). Total familiarity represents the percentage of respondents who recognized the
song. Total burn répresents the number of respondents who said they are tired of hearing the song. Sample
composition is based on persons 12+. TD = Target Demo (Males 18-34). Persons are screened via the Internet.
Once passed, they can take the music test based on their format/music preference. RateTheMusic.com results are
notmeant to replace callout research. The results are intended to show opinions of participants on the Internet only.
RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system is available for local radio
stations by calling 818/377-5300. RateTheMusic.com data is provided by Mediabase Research, A division of
Premiere Radio Networks.

REEL BIG FISH (Mojo/Jive) “Where Have You Been”
GET UP KIDS (Vagran®) “Overdue”
PRODIGY (Maverick) “Baby’s Got a Temper”
MARS VOLTA (GSL) “Concertina”
DJ SHADOW (MCA) “You Can't Go Home Again”
LOUDERMILK ( DreamWorks) “Estrogen Oxygen...”
MATTHEW (Rykodisc) “Everybody Down”
PIEBALD (Big Wheel Recreation) “American Hearts”
NO USE FOR A NAME (Fat Wreck Chords) “Dumb Reminders”
. GLASSJAW (Warner Bros.) “Cosmopolitan Blood Loss”
. FLAMING LIPS (Warner Bros.) “Do You Realize”
. OAKENFOLD (Maverick/Reprise) “Ready Steady Go”
. A (Mammoth/Hollywood) “Nothing”
. NEW FOUND GLORY (Drive-Thru/MCA) “My Friends Over You”
. DOVES (Capitol) “There Goes The Fear”
16. VINES (Capitol) “Get Free”
17. CHEMICAL BROTHERS (Astralwerks) “The Test"
18. ASH (Kinetic) “Burn Baby Burn”
19. NAPPY ROOTS f/ MARCOS OF P.0.D. (Atlantic) “Awnaw”
20. SINCH (Roadrunner) “Something More”
Ranked by total number of shows reporting artist.
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Record Of The Week

Record of the Week
Artist: DRESSY BESSY
Label: KINDERCORE

Dressy Bessy are a squish-your-toes-in-the-mud, let-the-
ice-cream-drip-down-your-chin, nothing-is-going-to-get-
those-grass-stains-out kind of band. Jolly, yes. Squeaky ———
clean. no. @ On their new release, Sound Go Round, Tammy Ealom's defi-
antly out-of-tune vocals would make Johnny Rotten proud. And guitarist John
Hill (Apples in Stereo) could out-jangle Jack White any day of the week. @ The
production is planted firmly in the '60s — plenty of tambourine, fuzzy vintage
guitar, you know. Organ. Happy-go-lucky backup vocals of the “sha sha” and "la
la” variety. © Sound Go Round is a romp. It's a lark. It's a mud pie. Hey, you're
supposed to play music right? Now go play.

— Katy Stephan, Alternative Specialty Editor

v/ Faster

MUSIC TESTING & CALLOUT

v Less Expensive
v Smarter

Call Edison today to learn about how our efficient
methods lead to better, more reliable results.

=

edison media research

908-707-4707 / e-mail Irosin @edisonresearch.com / www.edisonresearch.com
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Stations and their adds listed alphabetically by market

Alternati ve

=

WHRL/Albany, NY *
OM/PD/APD/MD: Lisa Biello
ACEMA “Frealong”™
NEW FOUND GLORY “Over”

KTEG/Albuquerque, NM *
PD: Ellen Flaherty
MD: Adam 12
4 RED HOT CHILL. "Way"
1 SYSTEM OF A DOWN “Aerals
1 ADEMA “Freakng”
FLAW “Whole™

WNNX/Atlanta, GA *
PD: Leslie Fram

APOMD: Chris Williams

15 TRUST COMPANY “Downtall”
5 NEW FOUND GLORY “Over”

3 JIMMY EAT WORLD “Sweet”
1 SYSTEM 0% A DOWN "Aerals”

WJSE/Atlantic City, NJ *
PD: Al Paringlio

MD: Jasnn Ulanet

9 SYSTEM OF A DOWN “Aevals™
H REU HOTCH\LI ‘\wy

NEW FOUND GLORY D
PRODIGY “Temper™
TRIK TURNER “Sacrfice™

KROX/Austin, TX *
PD: Melody Lee
MD: Tobry Ryan

APEX THEORY ~Apossibly”

KNXX/Baton Rouge, LA *
PDMD: Randy Chase
APD: Bill Jackson
HOME TOWN HERQ “Eghteen
1S “Heart”

RED HOT CHILL.. "Way™
SWITCHED “Inside™

WRAX/Birmingham, AL *

PD: Susan Groves

APD: Hurricane Shane

MD: Mark Lindsey

3 SLVERCHAIR “View”
GOLDFINGER “Eyes™
SYSTEM OF A DOWN “Aercis
TAIK TURNER “Sacrce”

KQXR/Boise, 10 *
PD: Jacent Jackson
MD: Katlao

AUDIOVENT “Energy
VINES “Free”

WBCN/Boston, MA *

VP/Programming: Dedipus

APDMOD: Steven Strick
Ko Adds

WFNX/Boston, MA *
PD: Cze
APD/MD Kevin Mays
A “Hothing
KORN
TRIK TURNER m‘

WEDG/Bufalo, NY *
PD: Lenny Diana

MD: Ryan Patrick

2 JIMMY EAT WORLD “Sweet”
1 RIDOLIN KIOS “Feel”

CLARKS ey
TRUST COUPANY Downtal”

WAVF/Charlestan, SC *

PD: Greg Patrick

APDMD: Danny Villalobos

3 TRIK TURNER “Sacrifice™
VINES “Fres

WEND/Charlotte, NC *
PD: Jack Daniel

APDMD: Kristen Honeycutt

 RED HOT GHILL. Way'

1 SYSTEM OF A DOWN “Aerals”
1 JIMMY EAT WORLD “Sweet™

1 ADEMA “Freang™

1 VINES “Free”

WKQX/Chicago, L *
PD: Tim Richards
APDMD: Mary Shuminas
AMD: Nicole Chuminatio
CORNERSHOP “Rodky”
DEFAULT “Dery”
NEW FOUND GLORY “Over”
TRIK TURNER “Sacrtice™

W2ZN/Chicago, IL *
PO: Bill Gamble
APD: Steve Levy
MO: James VanOsdol
7 LLAWA Much
KORN “Thought”
08815 Heart”

WAQZ/Cincinnati, DH *
PD: Rick Jamie
APDMOD: Shaggy

No Adds

WXTM/Cleveland, DH *
PD: Kim Monroe
MD: Dom Nardella

No Adds

WARQ/Columbia, SC *
OMPOMOD: Gina Juliano

SVSTWOFADONN henels”
TRIK TURNER “Sacrifice”

WWCD/Columbus, OH *

PD: Andy Davis

MD: Jack Devess

7 WATERSHED “Myseir

4 OUR LADY PEACE “There”
OAVID BOWLE ~Burn”

KDGE/Daltas-Ft. Worth, TX *
PD: Duane Ocherty
APD/MD: Alan Ay
AUDIOVENT “Energy”
EMINEM “he™
INCUBUS 3
JACK JOHNSON “Rake”
NAGNAF “Wrong

WXEG/Dayton, DH *
PD: Steve Kramer
MD: Boomer
CHEVELLE "Red”
GOLDFINGER “Eyes”

KTCL/Denver-Boulder, CO *
PD. Mike 0'Connor

MD: Sabrina Saunders

16 PRODIGY “Temper™

CIMX/Detroil, M1 *

PD: Murray Brookshaw

APD: Vince Cannova

MD: Matt Franklin

1 SMNEY EAT WORLD “Swee”
ASH “Bum”

ICUBLS Waming™

OR
PD: Chnis Crowley
APDMD. St Allen

REDHOT CHILI.. “Way
JIMMY EAT WORLD “Sree
TRUST COMPANY “DowntzI”

KXNA/Fayetteville, ER
PD: Margat Smith
NAGNA-Fi “Wrong™

WJBX/Ft. Myers, FL ¢

PD: John Rozz

APD: Fitz Madrid

MO: Jeff 2die

1 TRIK TURNER “Sacrfice™
12 STONES “Broken™
JINBY EAT WORLD “Swee™

KFRR/Fresno, CA *

PD: Chris Squires

MD: Reverend

§ SYSTEM OF A DOWN “Aesiits™
APEX THEORY “Aoossily™
<R “Thought™

WGRO/Grand Rapids, Ml *
PO: Bobby Duncan
¥0: Michae! Grey

KEW FOUND GLCRY “Over

RED HOT CHILL. “Way™
SYSTEM OF A DOV/N "Aeris™
TRIK TURNER “Sacrfice”

WXNR/Greenville, NC *
PO Jetf Sanders

APD: Tumer Watson

3 SYSTEM OF A OCWN “Aerbs”

WEED/MHagerstown, MD
PO: Brad Hunter
APD: Dave Raberts

MARRH “Avay”
CHEMICAL BROTHERS . “Test”

WMRQOMartford, CT *

PD: Todd Thomas

MD: Chaz Kelly

1 JERRY CANTRELL “Anger
HOME TOWN HERQ “Egeen™
COREY TAYLOR ‘Bomer
TRIK TURNER “Sacrfioe™

KPOlHonolulu, HI *
PD: Kid Leo
MD: Fil Stash
HOME TOWN HERD “Exteen™
NEW FCUD GLORY “Over”
PRODIGY “Temper™
TRIK TURKER Sacrfioe™

KUCDMonolulu, Hi *
PD: Jamle Hyatt

MD: Ryan Sean

16 REEL BIG ASH "Hawe™

KTBZ Houston-Galveston, TX *
PO/MD: Steve Robison
APD: Eric Schmidt

TRIK TURNER “Sacrfice”

WRZX/Indianapolis, IN *
PD: Scotl Jameson
MD: Michael Young

No Adds.

WPLA/Jacksonville, FL *

PD: Scoft Petrbone

APD/MD: Chad Chumley
‘SYSTEM OF A DOV “Aerals™

WRZK/Johnson City, TN *
VP/Prog. Ops.: Mark €. McKinn
12 STOMES “Broken™
4SS Heart”
TRIK TURNER ~Sacrfice”™

WNFZ/Knoxville, TN *
PD: Dan Bozyk

APD/MD. Anthany Proffit!
AMD: Opie Hines

§ REDHOT CHILI. “Wey”

KFTE/Lafayette, (A *
PD: Rob Summers

MD: Scatt Perin

8 RED HIT CHILL.. “Wey”

WWDX/LansIng, MI * KKND/New Orleans, LA *
PD: Chiti Walker OMPO; Dave Stewart
MD: Kelly Brady MD: Sig
1 SYSTEM OF A DOWN “Aerals™ 1 SYSTEM OF A DOWN “Aerls™
VINES *Free” RAGNA-F "Wrong™
BUTCH WALKER “Way™
WXRK/New York, NY *
PD: Steve Kingston
KXTE/Las Vegas, NV MD: Mike Peer
PD: Dave Wellinglon 4 NERD. S
APD/MD: Chris Ripley 2 LINKIN PARK “Authorty”
No Adds 1 KOAH “Thougt”

KLEC/Little Rock, AR *
Dit./Prog.: Larry LeBlanc
MO: Peter Guan

) PRODIGY Temper TRIK TURNER “Sacrice™
2 APEX THEGRY “Apossity”
MAGRA-F “Wrong
NERD. “Sr” KORX/Odessa-Midland, TX
TRIK TURNER “Sacrfics™ PD: Michael Todd Mobley
14 HIVES Hate™
CHEVELLE “Red”
KRDQ/Los Angeles, CA+ | S XA

VP/Prog.: Kevin Weatherly

APD: Gene Sandbloom WJRR/Drlando, FL *
MO: Lisa Worden PD:Patlynch
6 KORN "Thought” MD: Dickerman
WEEZER “Fishin™ Mo Adds
EARSHOT “Get”
314 Amber”
WOCL/Orlando, FL *
PD; Alan Amith
WLRS/Loutsville, KY * APD/MD: Bohby Smith
Dit/Prog.: .0, Kunes GOLDENGERSBfes’
PD: Lance

MD: Kyle Meredith
SYSTEM OF A DOWN “Aerals™
TRIK TURNER “Sacrfice”

WMAD/Madison, Wl *
PD: Pat Frawley
MD: Amy Hudson

OASIS Heart

19 TRIK TURNER “Sactice™
ADEMA A Ty
WMFS/Memphis, TN *
PO: Rob Cressman DEF‘ULT “Desy”
MO: Mike Killabrew
Hores KZON/Phoenix, AZ *
OM/PD: Tim Maranville
KMBYMonlerey-Salinas, CA * APOMD: Kevin Mannion
OM/PD: Chris White 1 gﬁg%g}“ Way
APD: Opie Taylor BUTCH WALKER War®
21 RED HOT CHIL. Way™
RS
e e | WXDXPittsburgh, PA *
Wy PD: John Moschittz
MO: Vinnie
2 JIMMY EAT \WORLD Sweet”
2 VINES “Free”
WBUZ/MNashville, TN * 1 ADEMA “Freaking™
PO: Brian Krysz
N om0 WCYY/Portiand, ME
TRIK TURNER “Sacrifict™ PD: Hertt vy
MD: Brian James
8 Rg’m! CHILL. Wy
WRRV/Newburgh, NY u Ay
PD: Atrew Bors S o s

311 “Amber”
JIMMY EAT WORLD “Sweet™
RED HOT CHIL... “Way™

WPLY/Philadelphia, PA *

APD: Dead Air Dave
MD: Robin Nash

Reporters

WRODXNorolk, VA
PD: Michele Diamond
MO: Mike Powers

2 NEW FOUND GLORY “Over”
SYSTEM OF A DOWY “Aenals™

PD: Jim McGuinn
MD: Dan Fein
1 SYSTEM OF A DOWN “Agrals™

KEDJ/Phoenix, AZ *
PD: Nancy Stevens

ADEMA "
QAKENFOLD “Ready
HOME TOWH HERD “Exheen”

KNRK/Portiand, DR *

PD: Mark Hamilton

APOMD: Jayn
svsrmou DOWN “Aerzls”

TRIK TURN(R “Sacrfior”

WBRU/Providence, Rt *
PD: Tim Schiavelli

MD: Alicia Mutlin

1 JIMMY EAT WORLD “Sweet

KORN "Thowght”
TRIK TURNER “Sacrfice™

KRZOQ/Reno, NV *
PD: Wendy Rollins
MD: Matt Diablo

5 DASIS “Heart”

WDYL/Richmond, VA *
PD: Mike Murphy
MD: Keith Dakin

ASH Bum

RIDOLIN' KIDS “Feel”

TRIK TURER “Sacrice”

KCXX/Riverside, CA *
OM/PO: Kelli Clugue

MD: Daryl James

16 RED HOT CHILL. “Viy™

14 SYSTEM OF A DOWN “Aeras™

W
POMD: Don Walker
21 RED HAT CHILL. “Way

SYSTEM
TRIK TURNER ~Sacrfice™

WINERochester, NY *
OM/PD; Mike Danges
MD: Violet
3 DEFALAT “Deny”
1 VILES “Free”
0ASIS “Hean”

KWOD/Sacramenio, CA * |
PD: Ron Bunce
APD: Boomer

LD FIDELITY ALLSTARS “Prod™

KPNT/S1. Louis, MO *

PD: Tommy Matlem

APD: Jeft “Woody” Fite
No Ads

KXRK/Salt Lake City, UT *
VP/Ops. & Prog.: Mike Summers
APD/MD: Todd Noker

20 RED HOT CHILL. “Way"
12 SYSTEM OF A DOWH “Aenas”

XTRA/San Diego, CA *
PD; Bryan Schock

MD: Chris Muckley

21 RED HOT CHILL. “Way™

§ TELEPOPMUSIK "Breathe”

2 ASH "By

2 PRPAROACH "Loves™

KITS/San Francisco, CA *
PD: Sean Demery
MD: Aaron Axeisen

4 BOX CAR RACER “fesr
CORNERSHOP “Rocky™

KJEE/Sania Barbara, CA
GM/PD: Eddie Gutierrez
MD: Dakota

04SIS “Hear”

WWVV/Savannah, GA
POMD: B.J. Kinard

39 JMMY EA” WORLD “Sweet
29 CUSTOM Bear”

2 NERD S

TRIK TURNER “Sacrfice™
NEW FOUND GLORY “Over”

KNDD/Seattle-Tacoma, WA *
PD: Phil Manning
APD: Jim Kelfer
MO: Seth Resler
6 GOLDFINGER “Eyes™
1 KORN “Thaught”
WEEZER “Fishin™

KSYR/Shreveport, LA *
1 PRODIGY “Temper”

CUSTOM “Beat”

NEW FOURD GLORY “Orer

WKRL/Syracuse, NY *
OM/PD: Mimi Griswold
APD/MD: Abbie Weber

§ HOME TOWN HERO “Eghteen

TAIK TURNER Saerifics”

WXSR/Tallahassee, FL
PD: Steve King
MD: Meathead

MAGHAR “Wrong

WSUN/Tampa, FL *
OM: Chuck Bect
PO Shark

No Adds

KFMA/Tucson, AZ *
PD. John Michaz!

APD: Libtry Carsfensen
MD: Matt Spry

KMYZ/Tulsa, OK *

PD: Lynn Barstow

MD: Corbin Pierce

1 VANES “Free”
ADEMA “Frealang

WHFS/Washington, OC *

PD: Robert Benjamin

APD: Bob Waugh

MD: Pat Ferrise

23 SYSTEM OF A DOWN “Aerals™
JIMMY EAT WORLD “Sweet”

WWDB/Wasrmglon oc*
PD: Buddy Rize
MD: LeeAnn Cums

No Adds

WPBZWest Palm Beach, AL*
OM/PD: Joha 0'Connell

MD. Eric Kristensen

1 Pﬂomﬁv 'rem,-u

SVSTEMO«AIIWN “heras”

WBSX/Wilkes-Barre, PA *
PO: Chris Lloyd

APD: Jay Hurter

MD. Freddie

15 RED HOF CHILI. “Way™
1 SYSTEM OF A COWN “Aerials™
AARON LEWIS “Biack™

WSFM/Wilmingion, NC
PD: Knothead

18 RED HOT CHL, “Way™

4 RIDDUN KIDS Seel”

*Mon'nored Reporters

86 Total Reporters

76 Total Monitored

10 Total Indicator

Note: WXZZ/Lexington, KY moves
from Alternative to Active Rock.

Get ready for the “Whole” picture

FLAW
“Whole”

Top @ Active Rock

Scanning over
10,000 a week

Already on:

KTEG WLRS WARQ

RECORDS

& more

Rt

R

e

Total Plays: 343, Total Stations: 34, Adds: 9

s

CUSTOM Beat Me (ARTISTdirect)
Total Plays: 263, Total Stations: 25, Adds: 2

APEX THEORY Apossibly (Can You Please...) (DreamWorks)
Total Plays: 245, Total Stations: 26, Adds: 3

N.E:R.0. Rock Star (Virgin)
Total Plays: 245, Total Stations: 22, Adds: 2

BUTCH WALKER My Way (HiFi/Arista)
Total Plays: 221, Total Stations: 22, Adds: 2

ASH Burn Baby Burn (Kinetic)
Total Plays: 206, Total Stations: 26, Adds: 5

COURSE OF NATURE Wall Of Shame (Lava/Atlantic)
Total Plays: 180, Total Stations: 16, Adds: 0

HOME TOWN HERO Eighteen (Maverick/Reprise)
Total Plays: 175, Total Stations: 19, Adds: 5

12 STONES Broken (Wind-up)
Total Plays: 158, Total Stations: 11, Adds: 2

KID ROCK You Never Met A... (Top Dog/Lava/Atlantic)
Total Plays: 151, Total Stations: 10, Adds: 0

New & Active

NEW FOUNO GLORY My Friends Over You (MCA)

Songs ranked by total plays

Indicator

Most Added-
RED HOT CHILI PEPPERS By The Way (Warner Bros.)
JIMMY EAT WORLO Sweetness (DreamWorks)
SYSTEM OF A OOWN Aerials (American/Columbia)
DASIS Stop Crying Your Reart Out (Epic)
MAGNA-FI Where Did We Go Wrong? (Gold Circie)
TRUST COMPANY Downfall (/nterscope)
311 Amber (Volcano)
CUSTOM Beat Me (ART/STdirect)
HIVES Hate To Say |...(Burning/Epitaph/Sire Reprise)
ADEMA Freaking Out (Arista)
RIOOLIN' KIOS | Feel Fine (Aware/Cofumbia)
MARAH Float Away (E-Squared/Artemis)
PAUL DAKENFOLO Ready... (Maverick/Reprise)
N.E.R.0. Rock Star (Virgin)
'NEW FOUND GLORY My Friends Over You (MCA)
CHEMICAL BROTHERS... The Test (Astralwerks/Virgin)
CHEVELLE The Red (Epic)
HOME TOWN HERO Eighteen (Maverick/Reprise)
KORN Thoughtless (/mmortal/Epic) )
REEL BIG FISH Where Have You Been? (Mojo/Jive)

wwwW americanradiohistorvy com
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[PART TWO OF A THREE-PART SERIES |

The Power Of Mentors

[0 More memories of those who made a difference

ast week’s column began our series on mentors. The idea is to give folks a chance to write a
— paragraph or two about the people who have influenced them most during their careers. Here’s

the second batch.

Mark Ahuzzahab
WNCS/Burlington, VT

There are a lot of people I've
learned from in my radio career. Mary
Lucia at KREV (REV 105)Minne-
apolis taught me that, during inter-
views, when in doubt, ask the more
random question. In the end the band
will have a lot more respect for you if
you do. I owe a lot of my on-air de-
livery to her, too, as well as to BT at
KTCZ (Cities 97)/Minneapolis, who
helped get me get into radio many
years ago.

My programming mentor is Lau-
ren MacLeash, also at Cities 97. She
spent a lot of time on her music logs,
showing me that was important. Far
more impressive was that they always
timed out perfectly. [ still don’t know
how she did that. Try as | might, my
logs are never perfectly timed.

Sean Coakley

Songlines Ltd.

I’ve been fortunate to have had
great mentors in my career. My first
two bosses in the music industry,
Reen Nalli and Doug Morris at Atco
Records, taught me how to promote.
That little label did more with less
than any place |’ve seen since. Doug’s
mantra was that records break local-
ly and that often it’s stations in the
hinterland that find the hits. From him
1 learned to respect radio stations and
programmers everywhere. Reen was
a great promoter, and it was her pas-
sion and belief that brought INXS to
the label, which would affect my ca-
reer 10 years later, when [ went to
work with them.

Next were Don lenner and Clive
Davis at Arista. From Clive I leamed
how to listen to a record carefully
enough to hear if the ingredients add-
ed up to a hit. His passion for music
combined with his anticipation of
mainstream tastes has tumned out the
highest batting average in the history
ofthe music business. I'm grateful that
1 was in his school for seven years.

But the guy who had the greatest
effect on me was Don lenner. His self-
assurance was infectious and his at-
tention to detail unparalleled. I
learned to know my shit before [
opened my mouth and to not be satis-
fied with No. 11, No. 6 or No. 2. Most

important, he showed me how to have
fun even in the middle of battle. He’d,
lie down in the middle of the road for
one of his team, and because of that
they rose up and became bigger than
the sum of their parts.

Michele Clark

Michele Clark Promotions

I would have to say that I have two
mentors: Jerry Lembo and Linda Fed-
er. When | was just 21 years old, Jer-
ry used to let me sit in his office in
New York — where he was the local
for Columbia Records at the time —
and watch him promote records. He
taught me some fundamental rules of
promotion that I still live by: Always
do what you say you’ll do; wait on
hold for as long as it takes; it’s your
job to know your stations inside and
out; and never kill a relationship over
one record. When I worked my first
record to radio, Jerry coached me ev-
ery step of the way. I couldn’t have
done any of it without his support and
guidance.

And then, a year or so later, | start-
ed working with Linda Feder, who,
at the time, was VP/Promotion at Rhi-
no. Shortly thereafter she became VP/
Promotion at Private Music. | was a
Smooth Jazz-NAC indie at the time.
Linda fine-tuned my promotion skills.
She taught me how to have great din-
ners, how to dress, how to take care
of my stations, how to be creative and
to always work and play hard. She
showed me how to love my work. She
is one of the most outstanding pro-
motion people | have ever known and
one of my dearest friends to this day.

Nristen Croot

WKOC/Norfolk

Lauren MacLeash vastly improved
the quality of my life by giving me a
weekend gig at WKOC eight years
ago. | stayed on at WKOC and even-
tually took over the midday show,
Lauren’s former daypart. Regrettably,
I had the privilege of working with
her for just a handful of months be-
fore she moved on to KTCZ/Minne-
apolis to become a famous Triple A
programmer.

A year or so after her departure
from Norfolk, Lauren was quoted in
Glamour magazine (a publication that
I enjoyed very much at the time), giv-

www americanradiohistorv com

ing expert advice on how to snag a
hard-to-snag job. I recall feeling very
smug about having passed Lauren’s
muster.

Ira Gorden
KBAC/Santa Fe, NM

I have three
mentors: KenKohl,
who was the first
PD I worked for,
at KFML/Den-
ver. He treated
his DJs like hu-
man beings and
not cogs in a ma-
chine. Ithen joined
KBCO/Boulder
in 1984, just in
time for its ride to the top of the Ar-
bitron ratings in Denver. Although
1 had been a PD before joining the
airstaff, I’ve always credited the
dual management of John Bradley
and Dennis Constantine for making
me a better PD later in my career.
They balanced the art of radio with
commerce and took risks, yet were
never too hip for the room. They
showed me you could straddle the
line between creativity and basic
radio tenets and be successful.

fibamon Grossman (SIS
Curb

It’s impossible to narrow it down
to one mentor. | have learned so much
from everyone I’ve worked with.
Gina Iorillo discovered me working
as a temp with Randy Miller at MCA
in the marketing department and
brought me into promotion. From her
I learned that there are some adds that
seem very difficult to achieve, but
there are ways to get them.

Gary Spivack at TAG Records
gave me my start in Triple A by grad-
ually giving me responsibility. I start-
ed by calling the noncomm stations
and then got my first R&R reporter,
KBXR/Columbia, MO. Gary often
said, “It’s an evolution, not a revolu-
tion.” From him I learned not to dwetll
on the problem, but to look for the
solution.

From Jack Satter at Silvertone 1
learned not to get too tangled up in
the anxiety of it all. I leamed to look
at what the bottom line was. Jack
would say, “At the end of the day....”

Ira Gordon

T I TR T e A T T

“I've always credited John Bradley and Dennis
Constantine for making me a better PD later in
my career. They balanced the art of radio with
commerce and took risks, yet were never too hip
for the room.”

—

and then fill in the blank with what
was really going on and what we real-
ly needed to accomplish.

Finally, from Bob Catania, my cur-
rent boss at Curb and former boss at
Geffen, Ive learned to develop rela-
tionships based on mutual understand-
ing. Bob shows me the value of taking
care of people over the long term.

A ave Momell
Red Ink

There are many who have influ-
enced my life, but none quite like
John Lennon. When I met him the first
time, we just clicked. I had unearthed
some Beatles tapes that I couldn’t
identify, so he let me play them for
him. When it was over, he was so
touched, he gave me his Beatle “But-
cher Cover” (the most popular rare
record of all time).

After that experience I befriended
him and spent many, many private
moments with him at his home or in
the Record Plant. He taught me about
love, truth, music, spirituality, being
fab and, most important, the fact that
the people you meet on the way up,
you’re gonna meet on the way down.

No artist I ever worked with could
compare to how hard John used to
work. John was a true renaissance
man: a writer, artist, musician and one
funny Liverpudlian!

Remember: All you need is love,
give peace a chance, and imagine!

Harry Reynolds
KTHX/Reno, NV

My first mentor still has a big in-
fluence on my life: Daniel Cook. He
was the PD at KGLR/Reno when we
first met. We were getting ready to
play acharity basketball game against
them, and I walked up to him after
the scrimmage and told him | was in-
terested in radio. He told me to come
in and start interning.

After years of working together we
then worked at competing stations.
For the last few years we’ve been
back together at KTHX. Daniel is
now our record-setting Sales Manag-
er. Without him taking the time to
groom a new, and extremely raw, tal-
ent, I doubt [ would be in radio today.

1 also owe a huge debt of gratitude
to Andy Schoun, Bruce Van Dyke and
April Clark. Andy was the catalyst for
me being able to actually make some
money in this business, Bruce made
it possible for me to have fun with
music again, and April (my GM at

KTHX) gives me the tools I need to
have continued success.

Bruce Wamen

WXPN/Philadelphia

My first mentor,
and the guy who
first brought me
in to "XPN, was
Mike Morrison. |
learned a lot from
5| Mike. Still do. I

| learned that “im-
mediate honesty”
with industry
people was the
most important
thing and to take and retum as many
phone calls from people in the busi-
ness as I can. I guess it was a rela-
tionship-building karma thing that I
learned. My sense of what | hear and
how I hear it also came from sitting
next to him for years, listening to him
talk about why certain records
worked and others didn’t, how to
schedule music and how to seize op-
portunities.

My other main mentor would be
David Dye, whom | work with at
*XPN. David, as host of World Cafe,
pretty much signed off on me as one
of the founding co-producers of the
show. If David had said no, | would
not be where I am. I grew up listening
to David in Philly, and he was one of
my few radio heroes. The fact that |
get to work so closely with him is com-
pletely mind-blowing, and we have a
deep mutual respect for each other.

Kevin Welch
KINK/Portland, OR

Dave Richards is one of the most
helpful people I've ever worked for. It
was after working for him at KZOK/
Seattle that I was inspired to get into
programming. Dave worked with his
staff by treating them with dignity; lis-
tening to their thoughts, ideas and con-
cemns; and then actually acting on
them. He surrounded himself with pro-
fessionals whom he respected for their
experience and contributions.

I have never worked for a more
well-oiled machine than KZOK in the
years I was there. Dave kept a posi-
tive attitude and shielded his staff
from the crap that is so pervasive in
the biz. Though my philosophy is the
culmination of almost 20 years in the
industry, Dave Richards has had the
biggest impact on me and my ap-
proach to the business.

Bruce Warren
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WEEKS ON  TOTAL STATIONS/
CHART ADDS

250
2110
250
23/0
270
1710
240
2210
2110
2170
220
201
20/0
11
19/0
16/0

8/0
17/0
14/0

9/0

6/0
14/0
141
13/0
15/0
140
121
16/3
14/0

6/0

Most Added.-

www.rradds.com

ARTIST TiTLE LABEL(S) ADDS
JOHN MAYER Your Body Is A... (Aware/Columbia) 12
ROBERT PLANT Darkness, Darkness (Universal} 1
ALANIS MORISSETTE Precious Musions (Maverick/Reprise) 5
RED HOT CHILI PEPPERS By The Way (Warner Bros} 4
COCD MONTOYA Something About You (Aligator) 4
CHRIS ISAAK One Day (Reprise) 3

MARAH Float Away (E-Squared/Artemis)

2

W £k ARTIST TITLE LABEL(S) POME sLivs u.wﬁ%su%ns
1 @  SHERYL CROW Soak Up The Sun (A&M/Interscope) 638 +1 44970 15
2 ©  JACK JOHNSON Flake (Enjoy/Universal) 607 +1 46779 16
4 € DAVE MATTHEWS BAND Where Are You Going (RCA) 536 475 40751 3
8 4 GOO GOO DOLLS Here Is Gone (Warner Bros.) 553 -21 32972 12
5 © COUNTING CROWS American Girls (Geffervinterscope) 512 +35 39799 4
6 o JIMMY EAT WORLD The Middle (DreamWorks) 499 +36 34243 12
7 7 LENNY KRAVITZ Stillness Of Heart (Virgin) 383 -29 23767 16
10 @  JOHN MAYER No Such Thing (Aware/Columbia) 314 +0 21386 40
9 9 U2 In A Little While (Interscope) 297 -27 22997 2
12 D PETE YORN Strange Condition (Columbia) 218 +13 24085 23
13 @ MOBY We Are All Made Of Stars (V2) 21 +16 18608 8
15 @ TREY ANASTASIO Alive Again (Elektra/EEG) 269 +26 18743 7
8 13 BONNIE RAITT | Can't Help You Now (Capitol) 268 -19 17388 15
14 @ NORAH JONES Don't Know Why (Blue Note) 261 +9 25135 5
16 15 ELVIS COSTELLO Tear Oft Your Own Head... (/sland/IDJMG) 236 -7 16143 12
18 @ OISHWALLA Somewhere In The Middle (Immergent) 221 +5 10294 10
19 () PUDDLE OF MUOO Biurry (Flawless/Geffen/Interscope) 224 +11 6621 15
17 18 THE CORRS When The Stars Go Blue (143/Lava/Atlantic) 224 -19 13808 7
21 @  ALANIS MORISSETTE Hands Ciean (Maverick/Reprise) 210 + 8112 20
24 @) DEFAULT Wasting My Time (TVT) 189 +13 5678 16
@ C. KROEGER FAJ. SCOTT Hero (Roadrunner/Columbia/IDJMG) 185 +57 5210 1
@  LUCE Good Day (Nettwerk) 180 +37 8520 1
—_ €  SHANNON MCNALLY Now That | Know (Capitol) 157 +17 8968 2
23 24 VAN MORRISON Hey Mr. DJ (Universal) 156 -24 9870 6
22 25  NEIL YOUNG Differently (Reprise) 153 -34 9675 11
€ ZERO 7 Destiny (Quango/Paim) 152 2 11633 1
27 27  LOS LOBOS Hearts Of Stone (Mammoth) 152 -1 7829 3
€D  CHRIS ISAAK One Day (Reprise) 143 +40 13645 1
26 29 WILCO Heavy Metal Drummer (Nonesuch) 142 -14 6758 2
€D N0 DOUBT Hefla Good (Interscope) 139 +23 4240 1
27 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
5/26-6/1. Bullets appear on songs gaining plays 6r remaining flat from previous week. |f two songs are tied In total plays, the song with the larger increase in plays is placed
first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Piays lists the songs with the greatest week-to-week increases
in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from
the Arbitron Company (copyright 2002, The Arbitron Company). (C) 2002, R&R, Inc.
New & Active
DROPLINE Fly Away From Here {...Day) (143/Reprise) [ MAIA SHARP Willing To Burn (Concord)
Total Plays: 137, Total Stations: 13, Adds: 1 Total Plays: 100, Totat Stations: 11, Adds: 0
RUBYHORSE Sparkle (fsland/IDJMG) JOHN MAYER Your Body Is A Wondertand (Aware/Columbia)
Total Plays: 117, Total Stations: 11, Adds: 1 Totai Plays: 96, Total Stations: 14, Adds: 12
INDIGO GIRLS Become You (Epic) BRYAN FERRY Goddess Of Love (Virgin)
Total Plays: 116, Total Stations: 14, Adds: 1 Total Plays: 90, Total Stations: 11, Adds: 1
NEIL FINN Driving Me Mad (Nettwerk) MARAH Fioat Away (E-Squared/Artemis)
Total Plays: 106, Total Stations: 11, Adds: 1 Totat Plays: 82, Tota! Stations: 13, Adds: 2
CHUCK PROPHET Summertime Thing (New West/Red Ink) TRAVIS Flowers In The Window (Epic)
Total Plays: 104, Total Stations: 12, Adds: 1 Total Plays: 76, Total Stations: 8, Adds: 0
Songs ranked by tota! plays

JULIA FORDHAM F/INDIA.ARIE Concrete Love (Vanguard) 2

Most Increased
Plays

ARTIST TITLE LABEL(S)
DAVE MATTHEWS BAND Where Are You Going (RCA)  +75
RED HOT CHILI PEPPERS By The Way (Warner 8r0s.)  +64
C. KROEGER FAJ. SCOTT Hero (Roadrunner/Columbia/{DIVG) +57

CHRIS ISAAK One Day (Reprise) +40
INDIGO GIRLS Become You (Epic) +37
LUCE Good Day (Nettwerk) +37
DROPLINE Fly Away From Here (...Day) (143/Reprise)  +37
JIMMY EAT WORLD The Middle (DreamWorks) +36
COUNTING CROWS American Girls (Geffen/interscopa) +35
0AS!S Stop Crying Your Heart Out (Epic) +32

CHUCK PROPHET Summertime Thing (New West/Red Ink) +30

Most Played

Recurrents

TOTAL
ARTISTTITLE LABEL(S) PLAYS
CHRIS ISAAK Let Me Down Easy (Reprise) 235
EDDIE VEDDER You've Got To Hide Your... (V2) 202
CALLING Wherever You Will Go (RCA) 189
TRAIN Drops Of Jupiter {Tell Me) (Columbia) 184
LIFEHOUSE Hanging By A Moment (DreamWorks) 177
DAVE MATTHEWS BAND Everyday (RCA) 152
DAVID GRAY Babylon (ATO/RCA) 141
NICKELBACK How You Remind Me (Roadrunner/{DJAG) 140
INCUBUS Drive (Immortal/Epic) 132

FIVE FOR FIGHTING Easy Tonight (Aware/Columbia) 131
AFRO-CELT... F/P. GABRIEL When... (Real World/Virgin) 130
FIVE FOR FIGHTING Superman... (Aware/Columbia) 126

PETE YORN Life On A Chain (Columbia) 125
JOHN MELLENCAMP Peaceful Worid (Columbia) 121
WEEZER. Island In The Sun (Geffen/Interscope) 116
U2 Stuck In A Moment... (Interscope) 115

R&R Station Playlists have moved to the web.
See all of our monitored reporters at
www.radioandrecords.com.

Vo

GRAND PRIZE WINNER 2001 JOHN LENNON SONGWRITING CONTEST

06/08 Tuisa, OK Tuisa Pride Festival
06/09 Tulsa, 0K John H. Wiliiams Theatre
06/15 Cleveland, OH Pride Festival
06/19 Los Angeles, CA Knitting Factory
06/20 Los Angeles. CA Pershing Square
0620 Santa Barbara, CA Bogarts
06/21 West Hollywood. CA The Cat Club
06722 West Hoilywood, CA LA Pride
06725 Fairfax, CA 19 Broadway
07/03 Bellingham, WA Stuart's Cotfeehouse
07/06 Seaitle, WA St. Clouds
07/07 Seattle. ‘WA ToST

FOR INFO CONTACT:

MARGO WENTZIEN / 877.878.7243
MPRESSMARGO@AOL.COM
.rachaelsage

W W w

“ILLUSION’'S C ARNIVAL™
AT RADIO NOW | f

Already Spinning At: WGDR WDPS WPKN KTOO KMUD

2002 SUMMER/FALL TOUR
07110 Harrison Hot Springs, BC World Fest
07/16 Asheville, NC Malaprops

07/18 Asheville, NC The Grey Eagle

07/19 Chapel Hill, NC The Cave

07720 Charlotte, NC The Evening Muse
07124 Greenville, SC Coffee Undergrcund
08/14 Waihalla, Mi Michigan Womyn's Festival
08/17-19 Provincetown, MA Vixen

08/20 Nofthampton, MA Fire & Water
09/14 Bar Harbor, ME Carmen Veranda
09721 tthaca, NY Juna's Cale

s C OM

RACHAEBL SAGE

J1LUSI6N'S CARNIVAL

“a strong voice that rings with
passion, anger, hope and glcry”
-THE BOSTON GLOBE

“sexy, self-possessed and

impressive.. .honest and streng”
-PERFORMING SONGWRITER

¥,

Werg o Pocorda
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- Most Added-
THIS TOTAL 4= GROSS WEEKS?N TOTAL STAHONS
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS mpn(zoso?lous CHAR ARTISTTIILE LABELLS) ADDS
1 € TREY ANASTASIO Alive Again (Flektra/FEG) 307 +1 7252 11 2000 ROBERT PLANT Darkness, Darkness (Universal) 9
3 ©  SHERYL CROW Soak Up The Sun (A&M/Interscope) 284 +15 5486 17 19/0 | JOHN MAYER Your Body Is A... (Aware/Columbia) 8
2 3 BONNIERAITT | Can't Help You Now (Capitol) 283 § 7084 16 18/ | OASIS Stop Crying Your Heart Out (Epic) 4
) ] JULIA FORDHAM F/INDIA.ARIE Concrete Love (Vanguard) 4
4 o NEIL YOUNG Dlﬁerently (Repr/se) 21 +17 7307 13 20/0 €0CO MONTOYA Something About You (Alligator) 4
9 © DAVE MATTHEWS BAND Where Are You Going (RCA) 249 +33 5022 3 1872 ALANIS MORISSETTE Precious lllusions (Maverick/Reprise) 3
7 @ COUNTING CROWS American Girls (Geffen/Interscope) 236 +15 4965 3 18/0 DAVE MATTHEWS BAND Where Are You Gaing (RCA) 2
6 @ JACK JOHNSON Flake (Enjoy/Universal) 226 &8 6011 18 140 ;‘;%"}:gﬁ %ﬁ'ﬂﬂ“;l‘,x;“sess‘;"r“hfavyv a( ;"(flv"{; rggf’gr‘;’;”)"”"’) :
10 ©  WILCO Heavy Metal Drummer (Nonesuch) 221 +1 6908 11 18/0 ROMAN CANDLE You Don't Belong In This Warld (Outiook) 2
5 9 ELVIS COSTELLO Tear Off Your Own Head... (/sland/IDJMG) 220 -1 7485 14 18/0
11 @ MOBY We Are All Made Of Stars (V/2) 216 46 6858 10 170 Most Iincreased
12 D LOS LOBOS Hearts Of Stone (Mammoth) 213 +13 6281 7 18/0 Plays
13 @ MAIA SHARP Willing To Burn (Concord) 205 +7 5551 8 21/0
8 13 VAN MORRISON Hey Mr. DJ (Universal) 199 2 e 7 w0 | ZQ:L&‘SE
. 3 ART! T L{5) IN
20 @ CHUCK PROPHET Summenlme Thing (New West/Red Ink) 183 +19 6144 5 16A INDIGO GIRLS Become You (£pic) 63
15 @ PATIY GRIFFIN Rain (AT0) 182 +9 7331 1 16/0 BRYAN FERRY Goddess Of Love (Virgin) +51
14 16 MARK KNOPFLER He's The Man (Warner Bros.) 173 -1 3758 5 1810 CHRIS 1SAAK One Day (Reprise) +47
21 € NORAH JONES Don't Know Why (Blue Note) 172 +14 5454 10 13/0 %:LSIVSI:J&EW Y;udr Hleaz Ot(r/t1 (Ep:;)c iy +§$
: our Body Is A... (Aware/Lolumbia, +
Devut> @ INDIGO GIRLS Becore You (Epic) 162 463 5434 1 AT i MATTHEWS BAND Where Are You Going (AC4) +33
30 D BRYAN FERRY Goddess Of Love (Virgin) 157 +51 4571 2 17A ALANIS MORISSETTE Precious llusions (Maverick/Reprise) +33
19 20  SHANNON MCNALLY Now That | Know (Capitol) 157 -10 3387 13 15/0 DAVID BOWIE Slow Burn (Columbia) +25
18 21 GOO GOO DOLLS Here Is Gone (Warner Bros.) 157 -1 2128 13 90 PHIL LESH Night Of A Thousand Stars (Columbia) +24
, g RED HOT CHILI PEPPERS 8y The Way (Warner Bros.) +24
%) @ ED ROHENCHIL ey D;) it Knoy (Rygtiet) G 1:3 +§ :333 12 13/0 DAVID BAERWALD Compassion (Lost Highway/IDJMG) +22
25 @ RUSTEO ROOT Welcome To My Party (Island/IDJMG) + /0| ROBERT PLANT Darkness, Derkness (Universa)  +22
24 24 THE CORRS When The Stars Go Blue (743/Lava/Atlantic) 14 -1 2211 5 12/0 DOVES There Goes The Fear (Capitol) +21
27 ¢  NEIL FINN Driving Me Mad (Nettwerk) 138 +7 a77 3 18A CHUCK PROPHET Summertime... (New West/Red Ink) ~ +19
16 26  NATALIE MERCHANT Build A Levee (Elektra/EEG) 138 -35 2071 17 12/0 NEIL YOUNG Dlﬁe(eptly (REIZ(ISE) +17
22 27  ANGELIQUE KIDJO Iwoya (Columbia) 136 9 4890 3 161 | MOMGHT OlLLurt oy (Lo ) i
; eavened Heart (| Tumble Down) (Rattlesby) ~ +16
ebut> @)  CHRIS ISAAK One Day (Reprise) 120 47 4560 1 A3/0 | jack INGRAM What Makes You Say (Lucky Dog/Columbia) +16
28 @  LUCE Good Day (Nettwerk) 129 +2 3098 3 1411 SHERYL CROW Soak Up The Sun (A&M/interscope) ~ +15
17 30 GOMEZ Detroit Swing 66 (Hut/Virgin) 120 -49 5377 6 110 COUNTING CROWS American Girls (Geffen/Interscope) +15
1 GIANT LEAP Braided Hair (Palm Pictures) +15
21 Triple A Indicator Reports. Songs ranked by total plays for the airplay week of Sunday 5/26-Saturday 6/1. TRAVIS Flowers In The Window (Epic) +15
©2002, R&R Inc. JOSH JOPLIN GROUP Camera One (Artemis) +15
Reporters National
WAPS/Akron, OH WXRT/Chicago, IL * WMMM/Madison, Wi * ' WYEP/Pittsburgh, PA KDTR/San Luis Obispo, CA Programm'ng
: Bil PD: Norm Winer PD/MD: Tom Teuber PD: Rosemary Welsch PD: Drew Ross
APD/MD: John Farneda L AR o e APD/MD: Chris Griffin MD: Greg Phifer
3 e 2 COCOMOMTOYA Aot Hosods o E%ﬁ%“m Added This Week

KTZ0/Aluquerque, NM *
PD: Scoit Souhrada

MD: Don Kelley
ALANS MORISSETTE “Precous

KGSR/Auslin, TX *
PD: Jody Denberg
#MD: Susan Castle

§  ROBERT PLANT -Darkness
908 SCHRE1DER Works™

WRNR/Balimore, MD *
OM: Jon Peterson
PD: Alex Corlright
MO: Damian Einslein

BEIL RN D

JOHKLIAYER By
ROBERT PLANT Darkness™

KRVB/Baise, 10 *

OM/PD: Dan McColly
TREY ASASTASIO " Abve”
1051080 " Mearts”
‘ADBERT PLANT “Darkres

WBO0S/Bosion, MA *
PD: Chris Herrmann

APD/MD: Mlnhele Williams
9 JOMNMAYER'

WXRV/Boston, MA *
PD: Joanne Doody

MD: Dana Marshall
3 REDROTGEU Way
S RO Thog

T PLANT “Carhness

CKEY/Buitalo, NY *
0M/PD: Rob White
MD: Mike Blakely

WNCS/Burlington, VT
APD: Eric Thomas
MD: Mark Abuzzahab
8 JOAMAYER Boy”
PrLLESHA FRIENDS “Stars”
GREAT BIG SEA “Frencn”
WMVY/Cape Cod, MA
PD/MD Barhara Dacey

e recous
OASIS Heart”

WDDD/Chattanaoga. TN *

DM/PD/MD: Danny Rnwam
A} JII‘IIV(A‘\‘W.D'S

KBXR/Columbia, MO
POIMD: Lana Treaise
R Aoy

KBCO/Denver-Boulder, CO *

PD: Scoll Arbough
MD: Keefer
JOrN VAYER Body

WDOET/Delroil. MI

PD: Judy Adams
MD: Marlin Bandyke
AMD: Chuck Harn
NOGIGIRLS Beame”
; R PLANT “Dartness”
3

WVDD/Elizabeth City, NC
PD: mait Cooper
Ml] Tad Abbey i

WNCW/Greenville, SC
PD: Mark Keefe
API]/MD Klm Clark

cocuunmuu Mml

Lo 3 o AT
TIKRE)

WTTSAndianapolis, IN *
MD: Brad Holtz
BRYAK FERRY “Goddess
JOHNMAYER”
'ROBERT PLANT Daraness
WOKIKnoxvilie, TN *
PD: Shane Cox
MD: Sarah McClune

INDIGO GIALS “Become
CHALS ISAAC O™

KMTN/Jackson, WY
PDIMD Mark Flshman

R s e S

WFPK/Louisville, KY

PD: Dan Reed

APD: Stacy Dwen
SONICTNAN N
DAVE MATTHEWS BAND “Gang™
DATER By
TOMWAITS "Helr™
RQUAN CANOLE Worg”

KT8G/Kansas City, MD

PD: Jon Hart

MD: Bymn .Iunnson
0 JOMHMAVER

ANT LEAP “Bractes
TOROTANDA Corerete”

WMPS/Memphis, TN
PD/MD: Alexandra Inzer
AGELIQUE KIDJO “woya™
CMUCK PROPHET “Thng
KTCZMinneapolis, MN *
PD: Lauren MacLeash
APD/MD: Mike Wolf
3 JOMNMAYER “Booy”
WZEW/Moile, AL *
PO: Brian Harl
MD: Tim Hallmarks
o Ao

KPIG/Monterey, CA
PD/MD: taura Eilen Hopper
“Amencan”

ISAM
MONTOVA About

KTEE/Monterey, CA
OM/PD:Chris White

MD: Carl Widing
LN
B N DA e
JQNATHAN BUTLER "Wk
WRLI/Nashville, TN *
OM/PD: David Hall
APD/MD: Keith Coes
13 JOMKMAYER W
COREY MARAIS “Santors”
ALANIS MORISSETTE “Precoss

WFUV/New York, NY
PD: Chuck Singleton
MD: Rila Houston
AMD: Russ Borris
DAVID S0WE “Bun”
FORDHAN FANDIAARIE “Congrete”
KENREDYS Woon
WKOC/Nortolk, VA *
PD: Paul Shugrue
MD: Kristen Crool
B QNN oy
ﬂ-\ C'hx xMA “Lompassor

KCTY/Dmaha, NE *

PD: Max Bumgardner
MD Christopher Dean
JOMN MAYER B0y

TAS
W gy
RUBYHORS: ‘59
RED TG
NANW'IWL‘
WXPN/Phitadelphia, PA
PD: Bruce Warren
APD/MD: Heten Leichi
ROBERT m
DAVE PIRAER'
JACK GRAM l’ s
RED'S “Ran”

JOHN UAYER “Bad/”

WCLZ/Portland, ME
PD: Herh lvy

MD: Brian James

18 BAYANFERRY “Goodess
m‘;u wuwv'snmnnnq
A_FAM‘SMDUSSE\'H “Precous”
NELLFIML

KINK/Poriland, DR *
PO: Dennis Conslanline
MD: Kevin Welch

| ROBERT PLANT “Darkness

WDST/Poughkeepsie, NY
PO: Greg Gattine
APD: Christine Marlinez

MD: Roger Menell
4 OHNNAYER Booy’

KTHX/Reno, NV *
PD: Harry Reynolds

MD: Dave Herold
COCO MONTOYA Aot

KENZ/Salt Lake City, UT *
OM/PO: Bruce Jones
MD: Kari Bushman

OROPLIM
ALY KDR-\"S?E’“‘ “Precous’
CHILL. “Way™

KPRI/San Diego, CA *
PO/MD: Dnna Shaleh

3
H e e

KFDG/San Francisco, CA *
PD: Dave Benson
APD/MD: Haley Jones

NoAdxs

KBAC/Sznia Fe, NM

GfA/PD: Ira Gordon
13 oM MAYER B

UOKTOVA
TOWITLEAP Cutae
KTAO/Sania Fe, NM
PO: Brad Hockmeyer
API]/MI) Mlchael Oean
H gsnw&mm
COCI MINTOVA"Aco”
GG

KELLERWILLIAMS “Soeauar
JOWN MAYER “Boay
GOVTMALE

KRSH/Santa Rosa, CA *
PO: Bill Bowker
MD: Pam Long

LONESOML BO8"Th
Doiun e

COCONG:
u«sn wssms Pvmm
RQEERT

GM/PC: Chris Mays
APD/MD: Shawn Stewarl
JOHNAAYER Body
CHFIS ISAK “On’
KAEP/Spokane, WA *
PD: Tim Cotter
MD: Kari Bushman
ALAIS LIORISSETTE “Precous”
RECHOTCALL Wz
SULVERCHAR Ve
WRNX/Springfield, MA *
GM/PD: Tom Davis
MO: Donnie Moarhouse

O NGHTOVA “Aoour”

FORDHAM FIRDIA ARG “Concrete”

KMTT/Szattle-Tacoma, WA *

*Monitored Reporters
48 Total Reporters

27 Total Monitored

21 Total Indicator

Note: KXST/San Diego, CA changes
call letters to KPRI.

|< _,,,)‘,, World Cafe

Ali Castellnm 215-898-6677

BETH ORTON Daybreaker

CAPITOL X Island Row

LAURA MINOR Salesman’s Girl

MULL HISTORICAL SOCIETY Loss

ROBERT PLANT Dreamland

VARIOUS ARTISTS Devine Secrets of the Ya-Ya Sisterhood

S |

Rob Reinhart 734-761-2043
BRYAN FERRY Don't Think Twice, It's Alright

PLEASE SEND YOUR PHOTOS

R&R wants your best snapshots
(color or black & white).

Please include the names and titles of all
pictured and send them to:

R&R c/o Mike Davis:
10100 Santa Monica Bivd., 3rd Floor Los
Angeles, CA 90067

www americanradiohistorv com
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17'lple A Actlon

“Hearts of Stone” is prime Los Lobos,
- reminiscent of Kiko-era form. It shows off
the best of what this band have to offer:
hean, soul and passion. @ We tend to be
most excited by the new discovery, but far
5' more precious is the band that endures

enell
MD FUDST?Prm%‘hkeegyle NY'__! and sustains its follower’s affection. A

e shocking 10 years since Kiko's release
and 24 since they began, Los Lobos still amaze. & WDST’s

playlist, having been dominated by singer-songwriters and
straight-ahead rockers of late, immediately benefited from the
addition of the groove happy “Hearts of Stone.” When rock

meets soul this seamlessly, it works wonders on the airwaves.
The new album, Good Morning Aztlan, is deep and more di-
rect than its predecessors This Time and Colossal Head. I'm sure Los Lo-
bos will play a substantial part in 'DST’s summer soundtrack.

I t was quite a first week for the new John
Mayer song (No. 1 Most Added monitored
and No. 2 Most Added indicator) and Robert
Plant {(No. 1 Most Added indicator and No. 2
Most Added monitored) with 20 total adds
each ... Coco Montoya comes in with eight
total stations, and Julia Fordham f/
India.Arie has a total of six adds ... Alanis

Morissette, Oasis, Red Hot Chili Peppers, Chris Isaak and Marah close
On the Triple A monitored airplay chart, Sheryl Crow
holds at 1* for the fifth week, Jack Johnson stays at 2*, Dave Matthews Band
move up tc 3°, Counting Crows remain at 57, Jimmy Eat World are 6* again,
and John Mayer (“No Such Thing”) goes 10*-8" ...
are headed for the top 10 at 11" and 12*, respectively ... Norah Jones is 14*,
Dishwalla go 16*-14*, Puddte Of Mudd move 19*-17*, and Default crack the
top 20 at 20" ... Kroeger & Scott, Luce, Shannon McNally, Zero 7, Chris
Isaak and No Doubt debut ... On the indicator chart, Anastasio holds at 1%,
Crow movas 3*-2*, Neil Young holds at 4*, and DMB jump 9*-5* ... Chuck
Prophet leaps 20%-14*, Jones climbs 21*-17*, Bryan Ferry catapults 30*-19*,
and Neil Finn goes 27*-25* ... Indigo Girls and isaak debut.

some important holes ...

Moby and Trey Anastasio

— John Schoenberger, Triple A Editor

A Armist

agmist: Gomez
LaseL: Hut/Virgin

By JOHN SCHDENBERGER/TRIPLE A EDITOR

Hailing from just outside of Liverpool, En-
gland, Gomez first burst onto the music
scene with 1998’s Bring It On. At a time when
bands such as Oasis and The Verve were all the
rage, Gomez’s more organic, rock-based ap-
proach was refreshing. The album was so well-
received that it ended up winning England’s
coveted Mercury Music Prize for Album of the
Year in 1998. The following year the band —
Ben Ottewell (vocals, guitar), Tom Gray (vo-
cals, guitar, keys), Paul Blackbum (bass, guitar),
Olly Peacock (drums) and lan Ball (vocals, gui-
tar, harmonica) — released their sophomore ef-
fort, Liquid Skin, which confirmed that the cre-
ative, honest and somewhat unorthodox ap-
proach they had established on their debut still
had plenty of room to grow.

In addition to the great press and radio air-
play the band received on these projects, they
also had the good fortune to have two of their
songs used on commercials. Their cover of The
Beatles’ “Getting Better” was used in a commer-
cial for Philips, and “Revolutionary Kind” was
the soundtrack for a Sol Cervesa beer ad. This
helped keep the band in good financial stand-
ing as their career developed.

The quintet return with fn Our Gun, which
follows 2000’s compilation of rarities and B-
sides, Abandoned Shopping Trolly Hoiline. On
it, we find the lads expanding their musical pal-
ette considerably without losing the core sound
that makes Gomez so distinctive. This time
around there are more keyboards, synthesized
sounds and even drum loops, yet the heart of
their music is still rootsy and progressive. They
also invited some outside musicians to contrib-
ute to the project, including Danny Thompson
on bass, Rob Charles and Tony Looby on sax,
Dajon Everett on percussion and Claire Fellows
for programming.

Gomez

As with their previous efforts, Gomez pro-
duced In Our Gun themselves, This time they
took a break from their busy touring schedule to
work on material and to afford themselves the
luxury of an extended window to record the al-
bum, which they did, mostly, in a large manor
home. According to the band, they aren’t look-
ing to duplicate another band’s sound, which is
why many bands choose particular producers.
Knowing what sound they want. Gomez prefer
fo have complete control in that area.

The beauty of /nn Our Gun’s 13 songs is that,
while each track is unique, they still flow to-
gether well. There’s a frantic edginess to most
of them, which the band says stems from the
unease and tension that pervade much of the
world today, yet one still feels satistied after
tracking through the entire disc. Whether it’s
more rousing numbers such as “Shot Shot,” “De-
troit Swing 66,” “Rex Kramer” and “In Our
Gun” or more mellow pieces like “Even Song,”
“Miles End” and “Sound of Sounds,” each song
has the depth and character to make the listener
want to come back for more.

Perhaps one of the most enigmatic things about
the band is their name. But the story behind it isn’t
all that mysterious. During one of their early
shows, before they really had a permanent name,
they had a friend named Gomez coming by to
visit them. They put a note on their dressing room
door with his name on it. Everyone assumed that
was the band’s name, and it stuck.

719 shows played in3y years

- 294 shows s played this year (Almost all Sold Out)

30 OOO albums sold prior to Epic Records release

OnTourW|th Sheryl Crow all summer S

Epic is pleased to annouce the release of the hypnotlc
emot|ona||y charged first single

05 T HOWIE DAY

Going for adds this week ........ o
already #5 requests at KCRW! __ {ERISs

www americanradiohistorvy com
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RICK WELKE

rwelke@radioandrecords.com

| PART TWO OF A TWO-PART SERIES |

Christian

TohyMac: A Reality Check

[] Gotee Records CEO gets real with the industry

oby McKeehan, a k.a. tobyMac, has been around Contemporary Christian music since his
days in college and has witnessed quite a bit of change in it over the last decade. McKeehan’s

hopes and dreams for the format are vast and encompassing, stretching beyond the success

he has had as a member of dc Talk and through the launch of Gotee Records. He’s also concerned
about the lack of urban music at Christian radio.

McKeehan is well-aware that
Gotee is not like other labels. The art-
ists it represents need special atten-
tion, especially when it comes to the
ins and outs of radio promotion. “We
liad to recognize that we aren’t going
to give radio the latest Michael W.
Smith single,” McKeehan says. “We
are constantly educating and trying to
massage a change in radio. Some-
times we are banging our heads
against the wall; other times you re-
alize that we just moved an inch in the
right direction. When that happens,
there is reason to celebrate.”

One of the things McKeehan is try-
ing to change is the notion that main-
stream pop music, especially urban-
flavored pop music, won’t work at
Christian radio in most markets. That’s
what programmers tell Gotee staffers on
a regular basis. But McKechan is un-
yielding in his desire to help radio rec-
ognize the need to bend a bit when it
comes to popular trends.

“There is definitely a problem when
it comes to R&B music at Coniempo-
rary Christian,” he says. “But | refuse
1o put up a wall. I will help build a
bridge in that regard. | will continue to

B ]

“Helping to establish
artists and build careers
should be the most
important thing we do.
It's important to the
industry and to people’s
lives.”

e e

beg, borrow and plead when it comes
1o urban music in Christian circles. We
will do whatever is necessary to let
people know that there are Christian
fans who would love R&B music on
their local radio station. Many people
enjoy that style of music. and we now
have it at our fingertips. We simply
have 10 realize that there is a desire for
itout there in the Christian-radio listen-
ing audicnce.”

tobyMac

Industry Improvements

One area in which the industry has
improved, McKeehan says, is in the
quality of its product. “Christian
records sound better,” he says. “That’s
a very good thing. Our artists are bet-
ter than they were five or 10 years
ago. We have better minds at the top
of our system than we did 10 years
ago. However, there is a feeding
frenzy going on right now, with labels
signing new artists at a fast rate. When
you do that, the art suffers slightly.

“We need to be pickier, to take our
time in developing new acts and to
commiit to every act we sign. With
money comes the spaghetti theory:
Throw it against the wall, and if it
sticks, that’s great; it it doesn’t, drop
the act. That is sad. Helping to estab-
lish artists and build careers should be
the most important thing we do. It's
important to the industry and to
people’s lives.”

Of course, setting the bar higher
can be difficult for an independent la-
bel, especially in the world of dollars
and sense. “As asmall label, we can’t
afTord to be wrong,” McKeehan says.
“We have to be committed to the art-
ist and his or her career. You have to
build on an artist’s first project. For
example, Grits sold 30,000 units with
their debut record. They then sold
over 50,000 copies of their sopho-
more album. Their last record sold
100,000 units.

“That’s simply called work. That’s
the band working hard, the label
working hard, and everyone working
10 grow an artist’s ability to sustain a

career. I'm as proud of that as | am of

some of the Gold records that we have
hanging on the wall.”

Staying Focused

When asked what he would say to
different segments of the industry on the
topic of Contemporary Christian artists,
McKeehan keeps it short and to the
point: “Stay focused on your art and
stop complaining about your label.”

For his message to radio, Mc-
Keehan digs deep and shares some
eye-opening concepts. “Continue to
stretch yourselves and to introduce
people to new forms of music,” he
says. “Take them slightly out of
their cultural comfort zones. Intro-
duce them to what is being made
available to you. I know you're
there for the people, but those same
people who buy a Newsboys record
are walking across the mall and pur-
chasing the new Destiny’s Child

=g

“We will do whatever is
necessary to let people
know that there are
Christian fans who would
love R&B music on their
local radio station.”

e ey

disc. That’s because they aren’t
hearing what is available to them in
Christian circles on their local radio
station.

“If' look at the most-played songs
on the mainstream CHR/Pop station
in my market, 70% of them are urban-
flavored tunes. 11’1 look at the Chris-
tian pop station in the same market,
only one song is urban-flavored. We
have a problem. Somebody is holding
something back.

“The root of the problem is where
our industry comes from. 1’ve heard
the information from whatever re-
search stations are doing, and I’ve met
with some of these people face to face.
1 simply can’t believe in their research.
There is no way that [ can agree with
it. It makes no sense. The mainstream
stations do research in the same mar-
ket. How can it differ so drastically?
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* First Time Answers

White talking with Toby McKeehan, otherwise known as
tobyMac of dc Talk, | decided to go back to the band's be-
ginnings and ask McKeehan about certain milestones in
the band’s history.

R&R: What did you feel when you signed your first recording con-
tract?

TM: Extreme anticipation for what tomorrow was going to hold. We
were naive, wide-eyed and dreaming big. Then we were presented with
the opportunity to open for a big-name band at the time, DeGarmo &
Key. It was definitely next-level stuff for us.

R&R: How did you react when you first heard one of your songs on
the radio?

TM: It took a while before that happened. Christian radio didn't em-
brace us right off the bat. | do remember the first time “Between You and
Me" was played on Casey Kasem's American Top 40. Michael Tait and |
called each other on our cell phones, screaming about it. It was one Sun-
day on our way to church. It was almost disbelief for us. It tripped us
out. We truly thought we had made it.when we heard it on the count-
down shows.

R&R: How did it feel to headline your first tour?

TM: A bit stressful, but, at the same time, exciting. I’'m a bit of a per-
fectionist, so it was challenging. we wanted the show to make people
experience different modes of passion — some of intense energy and
others that were more intimate. We wanted to strip away the stage and
make it more of a party.

R&R: What does the next year hold for dc Talk?

T™: We'll all be doing the solo tour deal this spring and into the sum-
mer, separate and on our own. The pln then is to sit down during the
fourth quarter of this year and make plans to record a new dc Talk stu-
dio project.

CHRISTIAN FORMAT ROOM OPEN

The brand-new Christian-music format room has opened on the R&R
website at www.radioandrecords.com. It features news, message boards,
charts and links to other Christian-music-related websites. Spread the
word. The site will be updated regularly and will expand over the next
several weeks.

“What it says to me is, if you're
testing people and doing research
and you’re not playing urban mu-
sic at all, how can that be a fair pro-
cess? We have to take people
somewhere. They can’t get there if
we don’t provide the means for
thern to get there. If we're not will-
ing to test this type of music, they
aren’t going to acquire a taste for
it. Pop fans are pop fans, and they
want music that’s seasoned across
the board.”

To people at Christian rock and
rhythmic formats, McKeehan says,
“You need to encourage people who
love urban and rock to press on. We
need to hope and pray for further
growth. Both of these formats repre-
sent where people are and what they
truly want.”

To the industry at large, he says,
“Be more committed to the artists.
Focus on building careers rather than
finding hit songs. Let hits grow out of
commitment to careers.”

SPARROW RECORDS INTRODUCES

AARON SPIRO
“SING”

YWHAT A GIFT IT 1S TO WORK WITH

SUCH AN INSPIRED AND D STINCTIVE
SINGER AS AARON SPIRO”

- Charlie Peacock/Producer

ON YOUR DESK, GOING FOR apDs JUNE Z28TH

For information, contact Rob Poznanski at Sparrow Label Group
{800) 347-4777 or email at rpoznanski@sparrowrecords.com

* no hype. just hits.

www americanradiohistorv com
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Point To Point Records Joins New Lahel Pack

By Lizza Connor
Iconnor@ccmcom.com

oining the collection of nascent labels that has

sprung up since the first of the year — including
W Doxology, Creative Trust Workshop, Gravity and
Elevate — is Nashville-based Point to Point Records,
founded by former Newsong member Leonard
Ahlstrom. Point to Point will focus on artist
development and serve as a path to major-label deals,

says Ahlstrom.

Conceming what some may view
as the already-crowded arena of
Christian labels, Ahlstrom says he
noticed a need for the artists’ train-
ing ground that he can provide with
Point to Point. “The big Christian
labels often don’t have time to de-
velop an artist at this level,” he says.
“This is really a grass-roots thing.
Point to Point will position the art-
ists in a place where, through prod-

uct sales, radio play and distribution,
they will gain national exposure.”
Point to Point, funded solely by
Ahlstrom and his wife, Rebecca,
also includes a publishing company
of the same name and has a distri-
bution agreement with secondary
distribution outlet Central South.
The Nashvillebased Central South
distributed Donna VanLiere’s book
The Christmas Shoes, based on the

Newsong hit of the same name.

Three artists make up the present
Point to Point roster: sister duo
Everafter, Orlando-based gospel
worship leader Martha Munizzi and
16-year-old country singer Ciera
Lynn. Though Ahlstrom’s 20-plus
years of experience has been prima-
rily in the Christian market, he says
he will not limit his label’s roster to
Contemporary Christian artists.
“[All our artists] are believers and
feel called to impact the world, but
not necessarily through the Chris-
tian market,” he says.

The primary goal of Point to
Point, Ahlstrom says, is mentoring.
He notes, “Through the years, I've
acquired enough information to of-
fer new artists some pointers — do’s
and don’ts and developmental skills
that will help them become the com-

modities the majors are looking for.
A lot of young artists don’t realize
the pitfalls because they haven’t
been groomed at that level.”
Ahlstrom differentiates his compa-
ny from other new labels, saying, “It
looks like a record company, but it’s
really a steppingstone to a record
company.” In fact, he hesitates to
characterize Point to Point as a label
per se but says its distribution pack-
age offers artists benefits resembling
those of a label deal. Promotional op-
portunities for Point to Point artists in-
clude radio, retail and publicity ex-
posure. Most promotion is being han-
dled at present by independent firms.
Ahlstrom will serve primarily as
head of A&R and marketing for
Point to Point, and he has enlisted
the help of Rebecca and daughter
Megan Ahlstrom, as well as inde-

pendent publicist Janet Bozeman
and Erika Jones and Kyle Fenton for
Gospel and AC radio promotions,
respectively.

The first projects to be released on
Point to Point will be Listen by
Everafter and Say the Name by Mu-
nizzi, both produced by Ahistrom
and slated to hit the streets in early
July. “Listen,” the first single from
Everafter, shipped to radio in mid-
May, and singles from Munizzi will
be shipped to Gospel radio in com-
ing weeks.

Do you have questions,
comments or feedback -egarding
this column or other issues?
E-mail:

{connor @ccmcom.com

ForeFront Partners With Tyndale For Left Behind GD

n an effort to tap the audience that has purchased

more than 50 million Jerry Jenkins and Tim
— LaHaye-penned Left Behind books, ForeFront
Records has partnered with Tyndale House Publishers
to create and market a CD companion to the 10th work
in the end-times series, The Remnant. Titled Left
Behind Worship: God Is With Us, the CD will be
released simultaneously with The Remnant on July 2.

The 11-song multiartist project,
produced by ForeFront interim head
of A&R Charlie Peacock and Sonic-
flood founder Duane Larring, con-
tains worship staples like “God of
Wonders,” sung by ForeFront’s
Rebecca St. James, “We Fall Down”
by Sparrow Records’ Chris Tomlin
and “Jesus Blood” by Sparrow’s De-
lirious. New tracks include “The
Only Light We Need,” performed by
Peacock and dc Talk’s Michael Tait,
“Amazing Grace” by The Normals’
Andrew Osenga and “Worthy” by
Sparrow’s Aaron Spiro.

Left Behind Worship: God Is With
Us, which will retail at about
$13.99, was designed to mirror its
literary counterpart in theme, Fore-
Front Sr. Manager/Marketing Rach-
el Beavers tells TuE CCM UppaTe.
Both the book and the CD are de-
signed to offer an overarching hope
for eternity. Beavers says, “We were
looking for songs that would work
in a worship setting, that were look-
ing at what heaven is about and that

show how God is present with us
through our everyday lives. The
songs on Left Behind Worship lead
you to that.”

Having crafted albums like The
Prayer of Jabez and Secrets of the
View from Bruce Wilkinson’s best-
selling books, ForeFront is not new
to projects pairing CDs and books.
In fact, ForeFront attempted a simi-
lar Left Behind series matchup with
the album People Get Ready, which
has scanned just over 55,000 copies
since its November 1998 release.
According to Beavers, People Get
Ready correlated only loosely with
the fourth Left Behind release, Soul
Harvest, and wasn’t offered to retail-
ers until six months after the book
was on stores shelves.

Beavers says, “We feel like we
missed the sales boat with People
Get Ready because we didn’t have a
dual street date for those products. ]
don’t think Left Behind buyers even
knew our CD existed, and, with a ti-
tle like People Get Ready, the two

didn’t tie together. This time the CD
screams Left Behind series with the
name, and it ties in with the theme of
all the Left Behind books.”

To heighten consumer awareness
this time around, ForeFront and Tyn-
dale have collaborated on cross-mar-
keting efforts at radio and retail and
are encouraging retailers to position
the products together in both music
and book departments. As an added
incentive, the companies are offering
a “Share Eternity With Someone”
presale campaign in which any con-
sumer who orders the CD before its
street date receives a free copy of the
first Left Behind release to pass
along to a friend.

Many retailers have already be-
gun their campaigns, targeting previ-
ous series buyers. Berean Stores is
sending postcards to previous Leff
Behind purchasers, the Parable
Group is offering presale initiatives
in its fall catalog, and LifeWay
Christian Stores is placing CD cou-
pons in Left Behind books. On the
general-market side, Target will ad-
vertise Left Behind Worship: God Is
With Us in its Sunday circular,
which reaches 50 million homes, on
June 30, and Wal-Mart, Borders and
Media Play plan to package the CD
and book together in counter top-
pers, endcaps and other displays in
their music and book sections.

While Beavers declines to com-
ment on sales projections for the

CD, she says ForeFront is hoping
to “capture a lot of the book buyers
who never even thought about buy-
ing a CD.” Since the series debuted
in 1995, three Left Behind books —
Desecration, The Mark and The in-
dwelling — have debuted at No. |
on the New York Times best-seller
list. The books are the fastest-sell-
ing adult series ever and the all-

time best-selling Christian novels.
The Remnant will be priced at
$24.99.

ForeFront plans to service its first
single from the project, Jill Philtips’
“Forever and Ever,” to AC radio in
July. Plans are in the works for two
additional ForeFront-Tyniale House
Left Behind projects.

— Lizza Connor

coming weeks.

Sparrow Records artists The Newsboys were recently honored for their
unprecedented radio success with the first single from their March 26
release, Thrive. “It Is You" held the No. 1 position for 12 consecutive
weeks at Christian CHR. Pictured are (back row, l-r) The Newsboys’ Jeff
Frankenstein, Peter Furler and Duncan Phillips, Sparrow Records’ Rob
Poznanski, (front, l-r) Sparrow VP/National Promotion Grant Hubbard
and bandmembers Phil Joel and Jody Davis.

Earlier this week The Newsboys announced tourmates for their fall
Thrive Tour. Zoegirl (Sparrow), Superchick (Inpop) and By The Tree
(Fervent) will accompany the ‘Boys on the tour, which will be spon-
sored by tour partners First Company Management, JAM Productions
and H20 Booking Agency. Dates and markets will be announced in

www americanradiohistorv com
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CHR Top 30

ARTIST TITLE LABEL(S)

PAUL COLMAN TRIO Turn (Essential)

AUDIO ADRENALINE Rejoice (Forefront)
THIRD DAY It's Alright (Essential)

JEFF DEYO Let It Flow (Gotee)

GINNY OWENS | Am (Rocketown)
NEWSBOYS It Is You (Sparrow)

STACIE ORRICO Bounce Back (Forefront)
TAIT Bonded (Forefront)

JENNIFER KNAPP Say Won't You Say (Gotee)
SKILLET One Real Thing (Ardent)

RACHAEL LAMPA Savior Song (Word)

BEBO NORMAN Holy s Your Name (Essential)
OUT OF EDEN Day Like Today (Gotes)

ZO0E GIRL Here And Now (Sparrow)

ALL TOGETHER SEPARATE We Know (Ardent)
PAUL ALAN Leaving Lonely (Aluminum)
NATALIE LARUE, T-BONE & O MAIJ King... (Flicker)
DAILY PLANET Flying Blind (Reunion)

STEVEN CURTIS CHAPMAN See The Glory (Sparrow)

BY THE TREE Invade My Soul (Fervent)

MERCY ME | Can Only Imagine (/NO)

TOBY MAC Irene (Forefront)

REBECCA ST. JAMES Breathe (Forefront)
FREDDIE COLLOCA Savior My Savior (One Voice)
TRUE VIBE You Are The Way (Essential)
SALVADOR Breathing Life (Word)

CAEDMON'S CALL Before There Was Time (Essential)

LIFEHOUSE Breathing (DreamiVorks)
RELIENT K For The Moments | Feel Faint {Gotes)
JARS OF CLAY Fly (Essential)

TOTAL
PLAYS

1058
965
864
799
T4
672
632
632

616

610
M
552
520
517
454
443

408
404
375
n
365
361
358
350
342

333
317
307

4=
PLAYS

+32
+31
+24
+1

+15

+37
+47
-83
-54
+18

WEEKS ON
CHART

10
12
12
1
16
23
12
10

8
17
15

15
18

21
17
20
23

20

19
21

© 2002 Radio & Records.

30 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 5/26-Saturday 6/1.
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1 1
2
3 (3]
4 4
7 L5 ]
6 6
5 7
8 O
s O
10 10
28 (11]
12 12
1 13
16 14
18 (15
14 16
15 17
23 (18]
13 19
20 (20}
(1]
19 22
26 (23]
17 24
22 25
24 26
29 (27}
(28]
27 29
21 30

Rock Top 30

TOTAL
PLAYS

ARTIST TITLE LABEL(S}

PILLAR Fireproof (Flicker)

PAX217 Tonight (Forsfront)

P.0.D. Boom (Atiantic)

SKILLET Earth Invasfon (Ardent)
NEWSBOYS John Woo (Sparrow)

THIRD DAY Get On (Essential)

FIVE YRON FRENZY Spartan (5 Minute Walk)
EAST-WEST She Cries (Hd'&qgate)

TOBY MAC What's Goin' Down (Forefront)

SEVENTH DAY SLUMBER My Struggle (Mercy:Street)

12 STONES Broken (Wind-up)

{5.S. MEGAPHONE Prodigal Dad (Spindust)
THOUSANO FOOT KRUTCH Supaly (0GE)

TAIT Bonded (Forefront)

LIFEHOUSE Breathing (DreamWorks)

COMMON CHILOREN Celebrity Virtue (Galaxy 21)
RELIENT K Those Words Are Not Enough (Gotee)
S0 Sad Mary (Bettie Rocket)

ALL TOGETHER SEPARATE We Know (Ardent)
KEVIN.MAX You ({Forefront).

BENJAMIN GATE Do What You Say (Forefront)
AUDIO ADRENALINE Rejoice (Forafront)

PLANET SHAKERS Shake the Planet (Crowne)
SUPERCHICK Holy Moment (/npop)

BUCK ENTERPRISES The Return (Galaxy 21)
CHOIR Shiny Floor (Galaxy 21)

LIKE DAVID Suffer To Reach (Bettie Rocket)
LADS International Mystery Man (Cross Driven)
SHILOH Shackles {Accidental Sirens)
SLINGSHOT 57 Everyday (/ndependent)

45
368
363
341
308
282
282
266
251
206
205
197
197
188
175

74
169
169
166

157
156
142
140
136
136
128
119
112
110

41
PLAYS

-13
-4
+16
-5
+12
-3
-64
+7
+8
27
+89
-4
-10
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WEEKS ON
CHART

46 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 5/26-Saturday 6/1.

© 2002 Radio & Records.

March

of D

Saving babies, together

Thank you radio, for giving every baby a fighting chance to be born
healthy by joining in on the excitement of the 2001/2002
March of DifmesAchievement in Radio Awards®,

Atlanta, Baltimore, Boston, Chicago, Cleveland, Houston, Miami,

Milwaukee, Nashville, New York, Philadelphia, Phoenix, San Diego,
St. Louis, Washington

Presented Nationally By: Ford Motor Comparny

imes

Miller Lite and Viejas Casino

Sponsored Nationally By: Arbitron, Katz Media Group,
Metro Networks/Shadow and K&R

Co-Sponsored By: CURB Records, Interep?Nch/eod/USA,

Achievgiment In Radio

A.I.LR. AWARDS

d Broadcast Competition Celebratind
Excellence in Radio to Benefit the

March of Dimes Birth Defects Foundation

For more information, contact the A.L.LR. Awards at: eschultz@modirr};:s/.org; or call: (312)596-4701.
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T e s e e e e e e TR T " R
W B aRmsT TITLE LaseL) s eths TEar Wh WEBC ARTIST TITLE LABELS) Hs etas Moer
1 o MARK SCHULTZ Back In His Arms Again (Word) 1732 +2 15 - 1 MARK SCHULTZ Back In His Arms Again (Word) 265 = 1
2 ©  THIRD DAY It's Alright (Essential) 1604 +39 13 - 2 4HIM Surrender (Word) 253 = 1
3 €  4HIM Surrender (Word) 1599 +150 13 - 8 JACI VELASQUEZ In Green Pastures (Creative Trust) 212 — 1
5 o STEVEN CURTIS CHAPMAN Magnificent... (Sparrow) 1422 +110 7 — 4 GINNY OWENS | Am (Rocketown) 190 = 1
4 5 GINNY OWENS | Am (Rocketown). 1351 -24 18 = 5 POINT OF GRACE You Will Never Walk Alone (Word) 189 _ 1
9 ©  VOICES OF HOPE In God We Trust (Sparrow) 1305 +103 8 - 6  NEWSONG Wide Open (Reunion) 174 - 1
8 €©  FREODIE COLLOCA Savior My Savior (One Voice) 1246 +19 1 =, 7 STEVE GREEN The Pleasures Of The King (Sparrow) 162 — 1
12 0 . FFH Fly Away (Essential) 1072 +135 6 —— 8 STEVEN CURTIS CHAPMAN Magnificent... (Sparrow) 159 - 1
7 9 RACHAEL LAMPA No Greater Love (Word) 1067 -215 18 - 9 BROTHER'S KEEPER Take Me To The Cross (Ardent) 153 —_ 1
1 @  BEBD NORMAN Holy Is Your Name (Essential) 1057 +65 12 — 10 MICHAEL CARD Scribbling In The Sand (M2.0) 152 — 1
13 @  NATALIE GRANT What Other Man {Curb) 1044 +138 13 — 1 JOHN TESH The Heart Of Worship (Garden City) 128 — 1
6 12 POINT OF GRACE You Will Never Walk Alone (Word) 1033 279 17 — 12 RACHAEL LAMPA No Greater Love (Word) 128 — 1
14 @ Z0E GIRL Here And Now (Sparrow) 933 +76 10 — 13 MARTINS Lord Most High (Spring Hilf) 115 — 1
10 14  BROTHER'S KEEPER Take Me To The Cross (Ardent) 883 -124 18 = 14 GO FISH You're My Littie Girl {Inpop) 107 = 1
16 @  SALVADOR Breathing Life {Word) 854 +49 5 — 15 MATTHEW WARD Wherever Love... (Discovery House) 106 — 1
15 O  NEWSONG Wide Open (Reunion) 838 +25 10 = 16  WATERMARK Constant (Rocketown) 104 —_ 1
22 @  AUDID ADRENALINE Ocean Floor (Forefront) 697 +149 3 = 17 JASON INGRAM Restore Me (INO) 92 _ 1
20 @  JENNIFER KNAPP Say Won't You Say (Gotee) 667 +70 9 — 18  BOB CARLISLE You're Beavtiful (Diadem) 88 - 1
18 19 WATERMARK Constant (Rocketown) 626 -48 12 — 19 VOICES OF HOPE In God We Trust (Sparrow) 81 = 1
24 ¢  SONICFLOOD Write Your Name Upon My Heart (INO) 603 +82 7 — 200 WES KING There Is A God (Word) 80 = 1
17 21 AVALON | Don't Want To Go (Sparrow) 547 -1 21 = - B I

25 @)  AMY GRANT The River's Gonna Keep On Rolling (Word) 542 +32 3 46 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 5/26-Saturday 6/1.

© 2002 Radio & Records.
19 23 NEWSBOYS Itis You (Sparrow) 514 -115 23
26 @  JACI VELASQUEZ In Green Pastures (Creative Trust) 477 +23 4 ~ i -
Rhythmic Specialty Programming

27 @  SHAUN GROVES Move Me (Rocketown) 476 +30 2

30 26  REBECCAST. JAMES Song Of Love (Forefront) 29 43 2 L. Tt L0

- 1 JOHN REUBEN Hindsight (Gotee)

@  KATINAS Rejoice (Gotee) 426 +72 1 2 ILL HARMONICS Take Two (Uprok)

28 28 MERCY ME | Can Only Imagine (/NO) 419 21 32 3 TOBY MAC Irene (Forefront)

T = 3 g T 5 4 DJMAJ{/DJFORM 7 Factors (Gotes)

CAEDMON’S CALL Before There Was Time (Essential) 407 -134 3 5 KATINAS Dance (Gotee)
29 30 NICOLE C. MULLEN Talk About It (Word) 394 28 18 6  STACIE ORRICO Bounce Back (Forefront)
7 JAVEN Never Give Up On Love (Crowne)
8  NATALIE LARUE, T-BONE & DJ MAJ King Of My Life (Flicker)
54 AC reporters. Songs ranked by total plays for the airplay week of Sunday 5/26-Saturday 6/1. 9 ELLE ROC Significance (BRx2)
©2002/Radioi&iRecords! 10  WOODY ROCK Believer (Gospo Centric)
A C R a d i o
new sound of the year?
o0 ~ 9
Coming Home™ from GERSH

""Coming Home' is an out-of-the-box add here at KXOJ!
Gersh is a true Adult Contemporary artist and has the history
fo show for it. He's really got something to say and

I'm confident my audience wants to hear it.”

Bob Thornton - KXOJ/Tulsa, OK

“Coming Home"
Going for immediate adds
AC Radio Promotions: Kyle Fentop 615.333.1934 < Chris Hauser 615.834.4226

www americanradiohistorv com
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ALREADY MAKING WAVES IN HOUSTON LOS ANGELES, SEATTLE, TULSA. _'

“Ocean Floor” - talk about an uplifting reminder in times of struggle!
These guys really encourage me. | love this type of hip ballad from
a bond that, ot its coare, is typically too'progressive for AC. This one
is o great f fit for our ploylist.

oien B Mz Bliotur, Spidk (13,3 Sz ovila

Our listeners love this song. It's by fat one of the best AC recordings
Audio Adrenaline hos done. Sounds greot in our music mix!?
(& Sraseh M ﬁliaﬂj i e g kBl Avmaelte

A cork-popper! A song thot lifts the burden of sin ond lifts you toward
Christ. Combined with o magnetic remixed track, this is the eorly smash

of the summer!
. Hlning <‘ GRASTST IV 1) 62 ) e ﬂ"!ﬂﬁ?%@m

God tosses our forgiven sins in the seo of forgetfulness. We need
a messaJe libe that, especially when it's packaged in smooth sound
and production. "Ocean Floor" is making waves for us!

Sty ey ihosio Blvaainy SR H o

SEE THE "OCEAN FLOOR" VIDEO AT'CHRISTIANITYTODAY.COM/MUSIC

www.audioa.com
www.forefrontrecords.com

4
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Opportunities

OPENINGS

Account Executive

Arbitron Outdoor
(New York)

Join our Team and
Join a Leader!

Sell and service Arbitron Outdoor to
outdoor media companies

Requirements:

* Bachelors' degree in communications or related fields
« 3-4 years media sales experience
« Approximately three weeks/month travel is required

Great Benefits including: medical. dental, vision. work/family
resources. stock purchase. tuition assistance. and an excellent
match on our 401(k)

Email your resume to salesjobs@arbitron.com.
fax 0 410-312.8607

ARBITRON
+outdoor

FORTUNE' 2002
100 BEST OOMPAI;’IEES TO WORK FOR
E

Check us out at www.arbitron.com

for more information.

Sou

Looking to make your

mark in radio?

Do you have something to say
that motivates callers? You could
be the newest STAR at the
MidSouth’s premiere Talker
WVNN Huntsville. Peter Thiele
(256) 216-0101 or
peter@wvnn.com. EOE

Rare opening at the top
rated AC station in beau-
tiful East Texas. Good
pay, good benefits and
local ownership. T&R:
Dave Moreland, KOOI,
402 S. Ragsdale, Jack-
sonville, TX 75766. EOE

OPENINGS

Positions SoUuGHT

Posimions SOuGHT

MIDWEST

POSITIONS SOUGHT

POSITIONS SOUGHT

Director of Affiliate Sales

Waitt Radio Networks seeks
leader to build affiliate sales team
plus handle regional territory. Pre-
vious network sales/management
required. Must relocate to
Omaha, NE headquarters. High
income potential + benefits.
Apply at www.waittmedia.com
preferred or email resume to:
Ken Fearnow,

kfearnow @wrnonline.com, EOE.

MARK MOSELEY

Play-by-Play & Sales D1 Football, Basketball and
Baseball. Contact: ROB GREGORY 302-559-8021 or
rgregory @udet.edu. (06/07)

Indiana Classic Country AT. 15 years radio experienced. Cool
(06/0

Afternoon Drive/Promotions. Very active
schedule with appearances and production. Mail
package to: Allan James, WZWZ P.O. Box 2208,
Kokomo, IN 46904. EOE (06/07)

KBLX, San Francisco, has a
Morning News/Personality
opening. Can you deliver a seri-
ous news story with credibility
and still deliver a punch line?
We're looking for a battle tested
team plaver with a winning at-
titude to join our top rated
Morning Show. Please forward
samples of your work ASAP to
Kbrown@kbix.com or Kevin
Brown c/o KBLX - 55
Hawthorne Street, Suite 900,
San Francisco, CA 94105. No
Phone Calls Please! KBLX is an
Equal Opportunity employer.

The most versatile man in radio
with 16 years ratings success as
comedic morning co-host at
POWER 96, Miami, now shop-
ping for a major market morn-
ing team to be a contributor. My
promo and commercial produc-
tion work are as stellar as my on-
air abilities. Have own ISDN stu-
dio. Clean, hard-working, ex-
tremely talented, yet with a man-
ageable ego- a dream employee!
Already a psuedo-celebrity
(check my resume at internet-
moviedatabase.com), just mov-
ing to L.A. to further radio, film,
TV career, for this one-in-a-mil-
lion opportunity,

contact me: 954-882-8222.

Or
DISNEYMUSHU@HOTMAIL.COM.

PBP/Sales D1 Footbal/Basketbatl. JOE: 1-888-327-4936. (06/07)

BIIl Elliott Hot new format available. 3DSJ Request & Dedica-
tion Radio. Listen: www.3DSJ.com BILL ELLIOTT: 813-20-
7102, billeliott @3DSJ com. {06/07)

AttentiorfSan Diego Programmers: Platinum pipes & person-
ality plust KCBQ'er & Planeteer seeking next upbeat gig. AMY:
760-744-4771 Amy(0910@aol.com. (06/07)

Rookie broadcaster a tew months out of school, ready to take
onthe world. Excellent néws reads, writing, knowtedge of popu-
lar music, trained for voice-overs & board ops. E-mail:
MWShapiro8277 @ aol.com or 248-357-7016. (06/07)

CHR personality major market skills: kilier phones, energy,
plugged into pop culture, and fulltime CHR experience. Swing in
large market; seeking the chance to do'my show fuiitime. Email:
OnDaAir@aolcom. (06/07)

Not dead yet and grateful.30+year radio vet with Oldies/Classic
d (hey I've been known to play Sinatra t0o).

www.radioandrecords.com

RADID & RECDRDS

Mommgs” Email: uncleierry @elvis.com. {6/07)

Decision makers: Experienced, energetic (insert whatever
metaphor fits your needs here) AT is actively searching for gig
tha offers a chalienge! Relocate? Sure! DAVE: 813-265-8212.
(06/07)

10100 Santa Monica Bivd., Third Floor, Los Angeles, CA 90067

R&R s published weekly, except the week of December 25. Subscriptions are available for $325.00 per year (plus applicable sales tax) in the
United States, $320.00 in Canada and Mexico, and $495.00 overseas {U.S. funds only) from Radio & Records Inc., at 10100 Santa Monica
Bivd... 5th Flaor, Los Angeles, California 90067. Annual subscription plan Includes the vseekly newspaper plus tvo R&R Directories issues and
other speclal publications. Refunds are prorated based on the actual value of issue received prior to cancellation. Nonrefundable quarterly rates
available. All reasonable care taken but na responsibility assumed for unsolicited material. R&R reserves all rights in material accepted for
publication. All letters addressed to R&R or its Editors will be assumed intendad for publication reproduction and may therefore be used for this
purpose. Letters may be edited for space and clarity and may appear in the electronic versions of R&R. The writer assumes all liability regarding
the cantent of the letter and its publicatron in R&R Nothing may be reproduced in whote or in part without written permissien from the

Publisher,

© Radio & Records, Inc. 2002,
POSTMASTER: Send address changes to R&R, 10100 Santa Manica Bivd.. Third Floor, Los Angeles, California 90067.

Edit/ saw pro. Contact Dave Lee : madtin@abcs com. (06/07)

R&R Opportunities Advertising

1x 2x
$150/inch $125/inch

Rates are per week (maximum 35 word per inch in-
cluding heading). Includes generic bordar. If logo,
custom border or larger heading are requied, add 1/
2inch (860 for 1x, $50 for 2x). In addition, all ads ap-
pear on R&R's website. (www. radioandrecords.com).

Blind Box: add $50

The R&R address and your box number adds 12
words to your ad. Regular Opportunities rates ap-
ply to Blind Box ads, but a $50 service charge is
added for shipping and handling.

Positions Sought: $50/inch

Individuais seeking employment may run ads in the
Positions Sought section at the special rate of
$50/inch.

Payable In Advance

Opportunities Advertising orders must be typewrit-
ten on company/station letterhead and accompa-
nied by advance payment. Ads are accepted by fax:
(310-203-8450) or mail. Visa, MC, AmEx or Dis-
cover card accepted. Include card number, name
as it appears on credit Card, expiration date and
phone number. Blind box responses are sent to ad-
vertisers every Friday by first-class mail

To appear in the following week's Issue, your ad
must be received by Thursday noon (PDT) eight
days prior to issue date. Address all ads to:R&R
Opportunities, 10100 Santa Monica Bivd., Third
Floor, Los Angeles, CA 90067.

R&R Opportunities
Free Advertising

Radio & Records provides free (20 words maxis
mum) listings to radio stations ON A SPACE AVAIL-
ABLE BASIS in Opportunities. Free listings of the
same length are also available to indlviduals seek-
ing work in the industry under Positions Sought.

To appear In the following week's issue. your ad must
be received by Thursday noon (PST), eignt days prior
toissue date. Free Opportunities listings should be type-
written or printed on 8 1/2" X 11° compary/station let-
terhead and are accepted only by mail or fax: 310-203-
8727. Only iree positions sought ads are accepted by
e-mait to: kmumaw@radioandrecords.comAddress alt
20-word ads to R&R Free Opportunitles, 10100 Santa
Monica Bivd.. Third Floor. Los Angeles, GA 90067.

THE INDUSTRY'S NEWSPAPER

The Daily Digest Of The Radio Industry

¢ R&R: The Industry’s Newspaper
* R&R’s Today’s News

E-mail updates of breaking stories

* R&R Today: The Industry’s Leading Daily Fax

¢ The R&R Directory
The most comprehensive resource guide available

SAVE OVER 30%! R&R’S INDUSTRY VIP PACKAGE IS $41900

(Regular rate $601.50)

The most comprehensive and up-to-the-minute coverage of radio business news...at a special VIP package rate!

R&R’s Industry VIP Package

. e-mail R&R a'I:
moreinfo@rronline.com

Call R&R at:

310-788-1625

FAX Credit Card Payments To:

310-203-8727

Subscribe t_)nline:
www.rronline.com

www americanradiohistorv com
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AIR CHECKS

== AUDIO & VIDEO AIRCHECKS ===

+ CURRENT #264, KHKS/Kidd Kradick. KRTH/Shotgun Tom Keily. KFMB-FM/Jeff &
Jer, WFLZ/Toby Knapp,WKDF/Becca. $10 casseite. $13 CD.
+ CURRENT #263, BI5/Eddie & JoBa, KIIS/JoJo Wright, WFLZ/Carson, WIHT/ Mark &
Chris, KLUV/Chuex Brinkman. WEZB/Cheryl Welby. $10 cassette
+PERSONALITY PLUS #PP-172, KRBE/Sam Maione. KKBT/Steve Harvey, WSTR/Steve &
Vicki, KLOUWahton & Johnson. Cassette $10, CD $13.
+PERSONALITY PLUS #PP-171, WPLI/Scott & Todd, WTMX/Eric & Kathy, WTQR/ Big
Paul & Aunt Eloise. WXTB/Bubba The Love Sponge. Cassette $10
$PERSONAL ITY PLUS #PP-170, WYUUMason Oixon & Bill Connoity, WIMK/John
Landecker, WEGR/Tim. Bev & Bad Dog, WKYS/Russ Parr & Olivia Fox. $10.
+ ALL COUNTRY £CY-119, WQYK. WRBQ. KWNR. KZLA. $10.00
+Al #AC-97, KOST, KMYS, KKLT, KALC, WLTW. $10.00
+ALL CHR #CHR-89, KHTS. WKTU. KOKS. KRBV, KHKS. $10.00
+ PROFILE #5-460, HOUSTON! UC CHR AC AOR Gold Ctry $10.00
+ PROFILE #5-461, LOS ANGELES! CHR AC AOR Goid Ctry UC . $10.00
+ PROMO VAULT#PR-48, promo samples - ail formats. all market sizes. Cassette, $12.50.
+ SWEEPER VAULT #5v-34, Sweeper & Legal ID sampies. all formats. Cassette. $12.50.
+CHN-31 (CHR NIGHTS). +#0-24 () Oidies) +MR-9 (Alt Rock), +#F-27 (AL1 FEMALE),
+#J0-1 {RHY QLDIES:, +T- (TALK} ai $10.00 each
+ CLASSIC #C-256, WCFL Rembered 1966-76! Previously used airchcek. Including Dick
Biondi. Larry Lujack. Big Ron O' Brien, Barney Pig, Ron Britain & many more! $13.50
VIDEQ #89, Tampa's WFLZ/Carson. WSSR/Jett & Jen, Jacksonville’s WAPE/Hoyle
Dempsey & Zoo. Daftas’ KHKS/Domino, Houston’s KRBE/Atom Smasher. Greensboro's
WMQX/Jack Armstreng. 2 killer hours on VHS $30. OVD copy $40.

+ Tapes marked vath + may be ordered on CD for S3 additional

www.californiaaircheck.com
= CALIFORNIA AIRCHECK @@
Box 4408 - San Diego, CA 92164 - (619) 460-6104

VOICEOVER SERVICES

voiceoveramerica.com
888 7652019 415.388.6701 ISON & MF3 inet delivery

VORBEOVER
www.markdriscoll.com
L

1-310-229-8970

Need Songs For Father's Day?

- 1,569 jam-packed pages
« 86,000 listings

« 35,000 songs

« 1,800 subjects

« All music formats

= 100 years of music

(CA residents add sales tax)

MARKETPLACE
ADVERTISING

Payable in advance. Order must be typewritten and ac-
companied by payment. Visa/MC/AMEX/Discover ac-
cepted. One inch minimum, additional space up to six
inches available inincre-

ments of one-inch. 1 time $95.00
Rates for R&R market- 6 insertions 90.00
place {per inch): 13 insertions 85.00

26 insertions 75.00
Marketplace 51 insertions 70.00

(310) 553-4330
Fax: (310) 203-8450
e-mail: kmumaw@radioandrecords.com

New! 5th Edition Green Book Of Songs By Subject:
The Thematic Guide To Popular Music

Order via R&R: Save 20% and get free UPS shipping!™ (*on U.S. orders) ™
Discounted price: $51.96 softcover/$63.96 hardcover

GREEN
BOOK

SONGS
SUBJECT

Charge by phone: 310.788.1621 or send a check to:

R&R, 10100 Santa Monica Blvd., 3rd Floor, L.A.,CA 90067

VOICEOVER SERVIGES

105 CRAND

R O MO

AMERICA'S NUMBER 1 VOICE
the voice of FOX, CBS and The Grammys
Call Us.
(877)-473-7643

www.joecipriano.com

www.radioandrecords.com

www americanradiohistorv com
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Y0’ NEIL

OR
FULLY PRODUCED

DEMO: 1-877-4-YOURVO
www.samoneil.com R CYYLCTR: Y21 ]

DRY VOICE

(800) 231-6100 kriserikstevens.com |

'oice W
Imaging B 0 B K A “ E Format:

Promos _—m - 1|M Fast
Liners LERO VY 15 &
1Ds (866) 252 - KANE Affordable

www.BobKane.net

SMALL SPACE WORKS

YOU JUST READ THIS

MARKETPLACE 310-553-4330

| Ready To Meet At The R&R Convention
GET the boom, the bang the sizzle,
the passion, the big the happy,
the fast....THE VOICE OF

MARK DRISCOLL

SONIC BOOM
MARK DRISCOLL.COM

Mark McKay Media

DRY TRAX or

Proud to welcome

KFRC/San Francisco
as a new client

PHONE DEMO: 913-345-2381
FAX 345-2351
WEB DEMO: mckaymedia.net

PRODUCED
AFFORDABLE!
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The Back Pagas

wow

11 VANESSA CARLTON A Thousand Miles (A&M/Interscope)
2 2 ASHANTI Foolish (Murder Inc./Def Jam/IDJMG)

7 € P.DIDDYF/USHER & LOON |NeedAGir (Part One) (Bad Boy/Arista)
3 4 FAT JOE F/ASHANTI What's Luv? (Terror Squad/Atiantic)
6 @ NO DOUBT Hella Good (/nterscope)

4 6 PINK Don't Let Me Get Me (Arista)

9 @ EMINEM Without Me (Shady/Aftermath/interscope)

5 8 MICHELLE BRANCH All You Wanted (Maverick/W8)

0 JIMMY EAT WORLD The Middle (DreamWorks)

1 NELLY Hot In Herre (Fo' Reel/Universal)

SHAKIRA Underneath Your Clothes (Epic)

13 8 DEFAULT Wasting My Time (TVT)

17 DIRTY VEGAS Days Go By (Capitol)

12 14 PUDDLE OF MUDD Blurry (Flawless/Geffen/Interscope)
16 (B JENNIFER LOPEZ F/NAS I'm Gonna Be Alright (Epic)

14 16 LINKIN PARK In The End (Warner Bros.)

21 @ C.KROEGER F/J. SCOTT Hero (Roadrunner/Columbia/lDIMG)
18 18 JENNIFER LOPEZ Ain't it Funny (Epic)

19 @ CRAIG DAVID Walking Away (Wildstar/Atiantic)

15 20 USHER U Don't Have To Call (LaFace/Arista)

22 AALIYAH More Than A Woman (BlackGround/Virgin)

24 SHERYL CROW Soak Up The Sun (A& M/interscops)

29 WILL SMITH Black Suits Comin’ (Nod Ya...) (Columbia)
27 PAULINA RUBIO Don't Say Goodbye (Universal)

25 25 NICKELBACK Too Bad (Roadrunner/IDJMG)

33 AVRIL LAVIGNE Complicated (Arista)

31 MARY J. BLIGE Rainy Dayz (MCA)

28 28 ENRIQUE IGLESIAS Escape (/nferscope)

26 29 GOOD GOD DOLLS Here is Gone (Warner Bros.)

32 € BRANDY Full Moon (Atlantic)

B 1

RIS T e e

Monltored Anplay Overwew. June 7, 2002

CHR/RHYTHMIC

LUDACRIS Saturday (Oooh! Ooooh!) (Def Jam South/IDJMG)
YING YANG TWINS Say | Yi Yi (Koch)

KHIA My Neck, My Back (Lick It) (Dirty Down/Arternis)

18 20 J. DUPRI F/LUDACRIS Welcome... (So So Def/Columbia)

21 21 NAPPY ROOTS Awnaw (Atlantic)

24 TWEET Call Me (Go/d Mind/Elektra/EEG)

23 MUSIQ Halfcrazy (Def Soul/IDJMG)

27 MARIO Just A Friend (J)

28 B2K Gots Ta Be (Epic)

NAS One Mic (Columbia)

TWEET Oops (Oh My) (Goid Mind/Elektra/EEG)

44 P. DIDDY F/GINUWINE | Need A Girl (Part Il) (Bad Boy/Arista)
3 DIRTY VEGAS Days Go By (Capitol)

‘N SYNC Girlfriend (Jive)

W W
1 1 ASHANTI Foolish (Murder Inc./Def Jam/IDJMG)
4 NELLY Hot In Herre (Fo' Reel/Universal)
3 EMINEM Without Me (Shady/Aftermath/Interscope)
2 4 P.DIDDYF/USHER & LOON | Need AGirl (Part One) (Bad Boy/Arista)
6 € TRUTH HURTS F/RAKIM Addictive (AftermattyInterscope)
5 6 FAT JOE F/ASHANTI What's Luv? (Terror Squad/Atiantic)
8 @ CAM'RON Oh Boy (Roc-A-Fella/iDIMG)
7 8 USHER U Don't Have To Call (Laface/Arista)
9 JA RULE Down Ass Chick (Murder Inc./Def Jam/IDJMG)
13 BIG TYMERS Still Fly (Cash Money/Universal)
1 JENNIFER LOPEZ F/NAS I'm Gonna Be Alright (Epic)
10 12 MARY J. BLIGE Rainy Dayz (MCA)
12 13 BUSTA RHYMES Pass The Courvoisier (Part Il) (J)
15 8 BRANDY Full Moon (Atiantic)
17 AVANT Makin' Good Love (Magic Johnson/MCA)
16 16 NAUGHTY BY NATURE F/3LW Feels Good (Don't Worry...) (TVT)
17
(16}
19

Powered By

3l 1§ LEAT R S

URBAN

w W
2 TRUTH HURTS F/RAKIM Addictive (Aftermattvinterscope)
5 CAM’RON Oh Boy (Roc-A-Fella/IDJMG)

1 3 MUSIQ Halfcrazy (Def Soul/iDIMG)

3 4 ASHANTI Foolish (Murder Inc./Def Jam/IDJMG)

6 € BIG TYMERS Still Fly (Cash Money/Universal)

4 6 P.DIDDYF/USHER & LOON | NeedA Girl (Part One) (Bad Boy/Arista)
7 7 USHER U Don't Have To Call (LaFace/Arista)

10 € B2K Gots Ta Be (Epic)

8 9 MARY J. BLIGE Rainy Dayz (MCA)

12 8 BRANDY Full Moon (Atfantic)

14 NELLY Hot In Herre (Fo' Reel/Universal)

11 12 BUSTA RHYMES Pass The Courvoisier (Part i) (J)

9 13 AVANT Makin' Good Love (Magic Johnson/MCA)

13 14 JARULE Down Ass Chick (Murder Inc./Def Jam/DJMG)
21 8 TWEET Call Me (Gold Mind/Elektra/EEG)

17 DONELL JONES You Know That | Love You (Untouchables/Arista)
16 17 JAHEIM Anything (Divine Mill/W8)

19 (D RUFF ENDZ Someone To Love You (Epic)

15 19 YING YANG TWINS Say 1 Yi Yi (Koch)
20 20 NAS One Mic (Columbia)

18 21 FAT JOE F/ASHANTI What's Luv? (Terror Squad/Atiantic)
28 LUDACRIS Move Bitch (Def Jam South/IDJMG)
25 EMINEM Without Me (Shady/Aftermath/interscepe)
26 SCARFACE Guess Who's Back? (Def Jam Soutt/IDJMG)
TWEET Oops (Oh My) (Gold Mind/Elektra/EEG)
29 @ AMERIE Why Don't We Fall In Love (Rise/Columbia)
NAPPY ROOTS Awnaw (Atiantic)
30 @ CLIPSE Grindin' (Star Trak/Arista)
JOE What If A Woman (Jive)
32 €D MARIO Just A Friend ()

#1 MOST ADDED
B2K Gots Ta Be (Epic)
#1 MOST INCREASED PLAYS
DIRTY VEGAS Days Go By (Capitol)

TOP 5 NEW & ACTIVE
UNWRITTEN LAW Seein’ Red (/nterscope)
TRUTH HURTS F/RAKIM Addictive (Aftermattyinterscope)
KYLIE MINOGUE Love At First Sight {Capitol)
PINK Just Like A Pill (Arista)
OROPLINE Fly Away From Here (...Day) (143/Reprise)
CHR/POP begins on Pags 37.

CELINE OION A New Day Has Come (Epic)

FIVE FOR FIGHTING Superman (It's Not Easy) (Aware/Columbia)
ENRIQUE IGLESIAS Hero (/nterscope)

MARC ANTHONY | Need You (Columbia)

JOSH GROBAN To Where You Are (143/Reprise)

MICHAEL BOLTON Only A Woman Like You (Jive)

JO DEE MESSINA Bring On The Rain (Curb)

8 LONESTAR I'm Already There (BNA)

MATCHBOX TWENTY If You're Gone (Lava/Atiantic)

ENYA Wild Child (Reprise)

TRAIN Drops Of Jupiter (Tell Me) (Columbia)

BONNIE RAITT | Can't Help You Now (Capitol)

CAROLYN DAWN JOHNSON So Complicated (Arista)
LUTHER VANDROSS I'd Rather (J)

ALL-4-ONE & JIM BRICKMAN Beautiful As U (AMC)

18 DARYL HALL & JOHN OATES Do It For Love (BMG/Heritage)
16 VANESSA CARLTON A Thousand Miles (A& M/Interscope)
17 BRYAN ADAMS Here | Am (A&M/interscope)
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-
000000000« ~ - 2

-
rS
-
o

#1 MOST ADDED
NAPPY ROOTS Po’ Folks (Atiantic)

#1 MOST INCREASED PLAYS
P. DIDDY F/GINUWINE | Need A Girl (Part Il) (Bad Boy/Aristz)

TOP 5 NEW & ACTIVE
DJ QUIK Troubie (Bungalo)
B RICH Whoa Now (Atlantic)

OUTKAST Land Of A Million Orums (Lava/Atlantic)
JENE Get Into Something (Motown)
LOVHER How It's Gonna Be (Def SoulilDJMG)
CHR/RHYTHMIC begins on Page 44.

™w
€ SHERYL CROW Soak Up The Sun (A&M/interscope)
2 CALLING Wherever You Will Go (RCA)
8 VANESSA CARLTON A Thousand Miles (A&M/Interscope)
JIMMY EAT WORLD The Middle (DreamWorks)
5 GOO GOO DOLLS Here Is Gone (Warner Bros.)
6 NICKELBACK How You Remind Me (Roadrunner/IDJMG)
7 PUDDLE OF MUDD Blurry (Flawless/Geffen/Interscope)
8 MICHELLE BRANCH All You Wanted (Maverick/W8)
8 JOHN MAYER No Such Thing (Aware/Columbia)
AVRIL LAVIGNE Complicated (Arista)
11 TRAIN Orops Of Jupiter (Tell Me) (Columbia)
12 ALANIS MORISSETTE Hands Clean (Maverick/Reprise)
13 JEWEL Standing Still (Atiantic)
14 DEFAULT Wasting My Time (TV7)
15 CREED My Sacrifice (Wind-up)
) OAVE MATTHEWS BAND Where Are You Going (RCA)
ND DOUBT Hella Good (/nterscope)
) C.KROEGER F/J. SCOTT Hero (Roadrunner/Columbia/{DJMG)
&) PINK Don't Let Me Get Me (Arista)
20 FIVE FOR FIGHTING Easy Tonight (Aware/Columbia)
21 LINKIN PARK In The End (Warner Bros.)
@ CALLING Adrienne (RCA)
23 SHAKIRA Underneath Your Ciothes (Epic)
@ THE CORRS When The Stars Go Blue (143/Lava/Atlantic)
25 RUBYHORSE Sparkle (/siand/IDJMG)
26 LENNY KRAVITZ Stilness Of Heart (Virgin)
@ CREED One Last Breath (Wind-up)
28 DISHWALLA Somewhere In The Middle (/mmergent)
30 DROPLINE Fly Away From Here (...Day) (143/Reprise)
28 NICKELBACK Too Bad (Roadrunner/IDJMG)

RO RO PO RO RO RO MY 4 —b —& RO — ) —& —& — — — — =
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#1 MOST ADDED
NAPPY ROOTS Po’ Folks (Atiantic)

#1 MOST INCREASED PLAYS
P. DIDDY F/GINUWINE | Need A Girl (Part Il) (Bad Boy/Arista)

TOP 5 NEW & ACTIVE
WYCLEF JEAN Two Wrongs (Columbia)
SHARISSA No Half Steppin' (Motown)
N.O.R.E. Nothin' (Dsf Jam/IDJMG)
WILL SMITH Black Suits Comin’ (Nod Ya...)Black Suits... (Columbia)
LOVHER How it's Gonna Be (Def Soul/IDJMG)

URBAN begins on Page 50.

™

3 @ C.KROEGER F/J. SCOTT Hero (Roadrunner/Cokmbia/l{DJMG)
1 2 PUDDLE OF MUDD Blurry (Flawless/Geffer/Interscope)

2 3 NICKELBACK Too Bad (Roadrunner/1DJMG)

4 4 TOMMY LEE Hold Me Down (MCA)

6 @ CREED One Last Breath (Wind-up)
5

9

7

£

6 RUSH One Little Victory (Anthem/Atlantic)
@ PUDDLE OF MUDD Oritt & Die (Flawless/Geffen/Interscope)
8 GODSMACK | Stand Alone (Republic/Universal)
8 DEFAULT Wasting My Time (TVT)
10 STAIND For You (Flip/Elektra/EEG)
1 JERRY CANTRELL Anger Rising (Roadrunner/.DJMG)
12 DEFAULT Deny (TVT)
13 13 NICKELBACK How You Remind Me (Roadrunner/IDJMG)
16 ) AEROSMITH Giris Of Summer (Columbia)
14 15 LINKIN PARK In The End (Warner Bros.)
— RED HOT CHILI PEPPERS By The Way (Warner Bros.)
18 PAPA ROACH She Loves Me Not (DreamWorks)
15 18 KORN Here To Stay (/mmortal/Epic)
17 () ROBZOMBIENever Gonna Stop (The Red...) (Geffervinterscope)
19 20 EARSHOT Get Away (Warner Bros.)
22 STAIND Epiphany (Flip/Elektra/EEG)
23 HOOBASTANK Running Away (/sland/IDJMG)
20 23 SYSTEM OF A DOWN Toxicity (American/Columbia)
28 COURSE OF NATURE Wall Of Shame (Lava/Atiantic)
27 KID ROCK You Never Met A Motherf* *er... (Top Dog/Lava/Atlantic)
26 AUDIOVENT The Energy (Atiantic)
30 TOOL Parabola (Volcano)
25 28 INCUBUS Warning (f/mmortal/Epic)
24 29 GOO GOO DOLLS Here Is Gone (Warner Bros.)
29 30 P.D.D.Boom (Atiantic)

19 JENNIFER LOPEZ Alive (Epic)
25 SHERYL CROW Soak Up The Sun (A&M/interscope)
21 BOYZ Il MEN The Color Of Love (Arista)
24 ENRIQUE IGLESIAS Escape (/nterscope)
CALLING Wherever You Will Go (RCA)
PAUL MCCARTNEY Your Loving Flame (Capitol)
MARILYN SCOTT Don't Let Love Get Away (Prana)
27 JOHN MAYER No Such Thing (Aware/Columbia)
- ELTON JOHN Original Sin (Rocket/Universal)
28 GARTH BROOKS When You Come Back To Me Again (Capitol)
26 29 ELTON JOHN This Train Don't Stop There... (Rocket/Universal)
— @ BARRY MANILOW They Dance! (Concord)
#1 MOST ADDED
KATHY MATTEA They Are The Roses (Narada)
#1 MOST INCREASED PLAYS
DARYL HALL & JOHN DATES Do It For Love (BMG/Heritaga)
TOP 5 NEW & ACTIVE
MICHELLE BRANCH All You Wanted (Maverick/WB)
TAMARA WALKER Angel Eyes (Curt)
MICHAEL DAMIAN Shadows In The Night (Modern Voices/Weir Bros.)
VAN MORRISON Steal My Heart Away (Universal)
STEELY Simple Girl (VFE)

AC bagins on Pags 63.

#1 MOST ADDED
CHAD KROEGER FAJOSEY SCOTT Hero (HaadrimmesCioiuminafiimeG)
#1 MOST INCREASED PLAYS
DAVE MATTHEWS BAND Where Are You Going (RCA)

TOP 5 NEW & ACTIVE
DIRTY VEGAS Days Go By (Capitol)
UNWRITTEN LAW Seein’ Red (Interscops)
ALANIS MORISSETTE Precious lllusions (Maverick/Reprise)
SEVEN AND THE SUN Walk With Me (Atiantic)
311 Amber (Voicano)

AC bsgins on Pags 63.

#1 MOST ADDED
ROBERT PLANT Darkness, Darkness (Universal)
#1 MOST INCREASED PLAYS
RED HOT CHILI PEPPERS By The Way (Warner Bros.)

TOP 5 NEW & ACTIVE
TRUST COMPANY Downfall (/mterscope)
BAD COMPANY Joe Fabulous (Sanctuary/SRG)
GREENWHEEL Shelter (Isiand/IDJMG)
CLARKS Hey You (Razor & Tie)
UNION UNDERGROUND Across The Nation (Portrat/Columbia)

ROCK bsgins on Pags 74.

www americanradiohistorv.com
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The Back Pages.

URBAN AC

w ™

3 @ JAHEIM Anything (Divine Mill/WB)

1 2 LUTHER VANDROSS !'d Rather (J}

2 @ JOEWnhat If AWoman (Jive)

4 4 ANGIE STONE Wish | Didn't Miss You (J}
5 5 MUSIO Halfcrazy (Def Soul/IDJMG)

6 REMY SHAND Take A Message (Motown)}
8 ANN NESBY F/AL GREEN Put It On Paper (Universal}
7 8 GLENN LEWIS Don't You Forget It (Epic)
10 9 FAITH EVANS [ Love You (Bad Boy/Arista)
9 10 MAXWELL Lifetime (Columbia}

MAXWELL This Woman's Work (Columbia)

BOYZ Il MEN The Color Of Love (Arista}

DONELL JONES You Know That | Love You (Untouchables/Arista)
15 § YOLANDA ADAMS I'm Gonna Be Ready (Elektra/EEG)

14 g RUFF ENDZ Someone To Love You (Epic}
4

ASHANTI Foolish (Murder Inc./Def Jam/IDJMG)
REGINA BELLE F/GLENN JONES From Now On (Peak)
ALICIA KEYS How Come You Don't Call Me (J)

21 19 YOLANDA ADAMS The Battle Is The Lords (Verity)
USHER U Don't Have To Call (LaFace/Arista}

22 WILL DOWNING Cool Water (GRPVMG)

24 SIR CHARLES JONES Is There Anybody Lonely... (independent;
DAVE HOLLISTER Keep Lovin' You (MCA}

30 MARY MARY In The Morning (Columbia)

25 RL Good Man (J)

27 26 JAGUAR WRIGHT The What If's (MCA}

28 27 AVANT Makin' Good Love (Magic Johnson/MCA)
BRIAN MCKNIGHT What's It Gonna Be (Motown)

DJ ROGERS JR. Lonely Girl (Mofown)

LATHUN Fortunate (Motown)

#1 MOST ADDED
TAKE 6 Takin' It To The Streets (Warner Bros.)
#1 MOST INCREASED PLAYS
JAHEIM Anything (Divine MiliW8}
TOP 5 NEW & ACTIVE
TDNY TERRY In The Shower (Goiden Boy)
BONEY JAMES F/JAHEIM Ride (Warmer Bros.)
B2K Gots Ta Be (£pic)
GLENN LEWIS it's Not Fair (Epic}
KIRK FRANKLIN Brighter Days (Gospo Centric/interscope)
URBAN begins on Page 50.
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ACTIVE ROCK

g
2

1 GODSMACK | Stand Alone (Republic/Universal}

PUDOLE OF MUDOD Drift & Die (Flawless/Geffen/interscope)
KORN Here To Stay (/mmortal/Epic}

C. KROEGER F/J. SCOTT Hero (Roadrunner/Columbia/iDIMG)
SYSTEM OF A DOWN Toxicity (American/Coltumbia}
EARSHOT Get Away (Warner Bros.)

TOMMY LEE Hold Me Down (MCA)

STAIND For You (Flip/Elektra/EEG)

PAPA ROACH She Loves Me Not (DreamWorks)

JERRY CANTRELL Anger Rising (Roadrunner/IDJMG)
CREED One Last Breath (Wind-up)}

TOOL Parabola {Voicano}

P.0.D. Boom (Atlantic}

— s
EoLow

Y- -

86000000800~ 00000

12 NICKELBACK Too Bad (Roadrunner//DJMG)

- RED HOT CHILI PEPPERS By The Way (Warner Bros.}
17 DEFAULT Deny (TV7)

18 3RD STRIKE No Light (Hollywood)

16 PUDDLE OF MUDD Blurry (iHaviess Gettanintarscops)
21 HOOBASTANK Running Away (/sland/IDJMG)

20 LINKIN PARK In The End (Warner Bros.}

22 AUDIOQVENT The Energy (Atfantic}

23 STAIND Epiphany (Flip/Elektra/EEG)

24 SWITCHED Inside (/mmortaiVirgin}

25 UNION UNDERGROUND Across The Nation (Portrait/Columbia}
28 TRUST COMPANY Downfall {Interscope}

26 INCUBUS Warning (Immortal/Epic}

27 27 DROWNING POOL Tear Away (Wind-up}

32 € ADEMA Freaking Out (Arista)
29 @) FLAW Whole (Republic/Universal}
31 €) OUR LADY PEACE Somewhere Out There (Columbia)

#1 MOST ADDED
SYSTEM OF A DOWN Aerials (American/Columbia)
#1 MOST INCREASED PLAYS
RED HOT CHILI PEPPERS By The Way (Wamer Bros.}

TOP 5 NEW & ACTIVE
WHITE STRIPES Fell In Love With A Girl (Third Man/V2}
VINES Get Free (Capitol)
KITTIE In Winter {Artemis)
JIMMY EAT WORLD Sweetness (DreamWorks)
A Nothing (Mammoth/Hollywood}

ROCK begins on Page 74.

Monitored Airplay Overview: June 7, 2002 .

ALAN JACKSON Drive (For Daddy Gene) {Arista)

2 0 GEORGE STRAIT Living And Living Well (MCA)

3 3 STEVE AZAR ! Don't Have To Be (Till...) (Mercury)

5 ) BRAD PAISLEY I'm Gonna Miss Her (Fishin’) (Anista}

4 5 EMERSON DRIVE | Should Be Sleeping (DreamWorks)}

7 ) LONESTAR Not A Day Goes By (BNA)

8 CAROLYN DAWN JOHNSON | Don’t Want You To Go (Arista}

9 GARY ALLAN The One (MCA)

10 BROOKS & DUNN My Heart Is Lost To You (Arista}
1 KELLIE COFFEY When You Lie Next To Me (BNA)
15 KENNY CHESNEY The Good Stuff (BNA}

12 i) DARRYL WORLEY | Miss My Friend (DreamWWorks)
14 ANDY GRIGGS Tonight | Wanna Be Your Man {RCA)}
13 TRICK PONY Just What | Do (H2E/WB)

17 TOBY KEITH Courtesy Of The Red, White... (DreamWorks)
16 TRACE ADKINS Heip Me Understand (Capitol;

19 g TRACY BYRD Ten Rounds With Jose Cuervo (RCA)
18 R} SARA EVANS | Keep Looking (RCA)

28 DIXIE CHICKS Long Time Gone (Monument)

21 &) MARK CHESNUTT She Was (Columbia)

22 BRAD MARTIN Before | Knew Better (Epic)

24 k&l BLAKE SHELTON OI Red (Warner Bros.)

23 EE} JOE NICHOLS The Impossible (Universal South)

25 DIAMOND RIO Beautiful Mess (Arista)

26 FEE) SHANNON LAWSON Goodbye On A Bad Day (MCA}
27 3 PHIL VASSAR American Child (Arista)
40 EZ TIM MCGRAW Unbroken (Curb}

29 PINMONKEY Barbed Wire And Roses (BNA)
30 MARTINA MCBRIDE Where Would You Be (RCA}
32 &y CYNDI THOMSON I'm Gone (Capitol)

#1 MOST ADDED
DIXIE CHICKS Long Time Gone (Monument)

ol U £33 AU

TOP 5 NEW & ACTIVE
(EVIN DENNEY Cadillac Tears (Lyric Street)

J. MICHAEL HARTER Hard Call To Make (Broker: Bow)
RHETT AKINS Highway Sunrise (Audium}
ALABAMA |'m In The Mood (RCA}

DARYLE SINGLETARY That's Why | Sing This Way {Audium)}

COUNTRY begins on Page 56.

ALTERNATIVE

™
@ C. KROEGER F/J. SCOTT Hero (Roadrunner/Cotumbia/IDJMG)
2 UNWRITTEN LAW Seein’ Red (/nterscope}
KORN Here To Stay (Immortal/Epic)
PUDOLE OF MUDD Drift & Die {Flawless/Geffen/Interscope)
STAIND For You (Flip/Elektra/EEG)
6 SYSTEM OF A DOWN Toxicity (American/Columbia)
7
8
]
0
1

OUR LADY PEACE Somewhere Out There (Columbia}
PAPA ROACH She Loves Me Not (DreamWorks}
INCUBUS Warning (Immortal/Epic}

JIMMY EAT WORLD The Middle (DreamWorks)

P.0.0. Boom (Atiantic}

RED HOT CHIL! PEPPERS By The Way (Warner Bros.)
BOX CAR RACER I Feel So (MCA}

15 HOOBASTANK Crawling In The Dark (Island/IDJMG)
PUDDLE OF MUDD Blurry (Flawless/Geffen/interscope)
17 311 Amber (Volcano)

18 NICKELBACK Too Bad (Roadrunner/IDJMG)

EARSHOT Get Away (Warner Bros.}

JIMMY EAT WORLD Sweetness (DreamWorks}

21 CREED One Last Breath (Wind-up)

GODSMACK | Stand Alone (Republic/Universal}

27 HIVES Hate To Say | Told You So (Burning/Epitaph/Sire/Reprise)
24 DEFAULT Deny (TVT}

AN DAVE MATTHEWS BAND Where Are You Going (RCA}
29 EMINEM Without Me {Shady/Aftermath/interscope)

22 27 WHITE STRIPES Fell In Love With A Girl (Third Man/V2)
28 @) STROKES Hard To Explain (RCA)
TRUST COMPANY Downfall (Interscops)
AUDIOVENT The Energy (Atlantic)

#1 MOST ADDED
SYSTEM OF A DOWN Aerials {Anciican/Columbia}
#1 MOST INCREASED PLAYS
RED HOT CHIL! PEPPERS By The Way (Warner B:0s.)

TOP 5 NEW & ACTIVE
NEW FOUND GLORY My Friends Over You (MCA}
CUSTOM Beat Me (ARTISTdirect)
APEX THEORY Apossibly (Can You Piease...) (DreamWorks)
N.E.R.D. Rock Star (Virgin}
BUTCH WALKER My Way (HiFi/Arista}

i HOOBASTANK Running Away (/siand/IDJMG}

— gy

32 @

ALTERNATIVE begins on Page 82.

SMOOTH JAZZ

JEFF GOLUB Cut The Cake (GRPVMG)

JIMMY SOMMERS Lowdown (Higher Octava}
PETER WHITE Bueno Funk {Cofumbia)

CRAIG CHAQUICO Luminosa (Higher Octave)
ALFONZO BLACKWELL Funky Shuffle (Shanachie}
BONEY JAMES RPM (Warner Bros.)

NORAH JONES Don't Know Why (Biue Note)
PIECES OF A DREAM Night Vision (Heads Up)
DAVID BENOIT Snap! (GRPVMG)

DOV s WN =S E
GO0 ~ 00000 - =

14 JOYCE COOLING Daddy-0 (GRPAVMG)

1 BOZ SCAGGS Miss Riddle {Virgin}

12 CELINE DION A New Day Has Come (Epic)

13 STEVE COLE So Into You (Atlantic}

16 JOE SAMPLE X Marks The Spot (PRA/GRPVMG)

-
o
—
w

GREGG KARUKAS Night Shift (N-Coded)

RICHARD ELLIOT Shotgun {GRPAVMG)

[} DOWN TO THE BONE Electra Glide (GRPAVMG)

ik BRAXTON BROTHERS Whenever | See You (Peak}
KIM WATERS In The House (Shanachie}

Eil BRIAN CULBERTSON Without Your Love {Wamer Bros.}
DAVID LANZ That Smile (Decca)

f¥) KEVIN TONEY Passion Dance (Shanachie)

LARRY CARLTON Morning Magic (Warner Bros.}
ENYA Only Time (Reprise}

KIRK WHALUM I Try (Warner Bros.}

SPECIAL EFX Cruise Control (Shanachie}

CHRIS BOTTI Through An Open Window (Columbia)
DIANA KRALL S'Wonderful (Verve/VMG)

LUTHER VANDROSS I'd Rather (J}

28 30 ACOUSTIC ALCHEMY Tuff Puzzle (Higher Octava)

#1 MOST ADDED
NORMAN BROWN Just Chillin' (Warner Bros.)

#1 MOST INCREASED PLAYS
T e e

TOP 5 NEW & ACTIVE
OE MCBRIDE Woke Up This Morning (Heads Up)
SHILTS Your Place Or Mine (Higher Octave)
GREG ADAMS Roadhouse (Ripa}
3RD FORCE | Believe In You (Higher Octave}
WILL DOWNING | Can't Help It (GRPAVMG}

Smooth Jazz begins on Page 71.

TRIPLE A

W
g SHERYL CROW Soak Up The Sun (A&M/interscope)

0S.}

[
1
2 JACK JOHNSON Flake (Enjoy/Universal)

4 DAVE MATTHEWS BAND Where Are You Going {RCA}
3 4 GOO GDO DOLLS Here Is Gone (Warner Bros.)

5 COUNTING CROWS American Girls (Geffernv/interscops)
6 JIMMY EAT WORLD The Middie (DreamWorks}

7 7 LENNY KRAVITZ Stillness Of Heart (Virgin)

10 o JOHN MAYER No Such Thing (Aware/Columbia)

9 9 U2InA Little While (interscope)

12 PETE YORN Strange Condition (Cofumbia)
13 MOBY We Are All Made Of Stars (V2)
15 TREY ANASTASIO Alive Again (Elektra/EEG)

8 13 BONNIE RAITT | Can't Help You Now (Capitol)

14 () NORAH JONES Don't Know Why (Blue Note)

16 15 ELVIS COSTELLO Tear Off Your Own Head... (/siand/{DJMG)
18 OISHWALLA Somewhere In The Middle (Immergent}

19 PUDDLE OF MUDD Blurry (Fiaviess Gafandnisrazaps)

17 18 THE CORRS When The Stars Go Blue {743/Lava/Atlantic)

21 ALANIS MORISSETTE Hands Clean (Maverick/Reprise}

24 DEFAULT Wasting My Time (TVT}

— C. KROEGER F/J. SCOTT Hero (Roadrunner/Columbia/IDJMG)
— LUCE Good Day (Nettwerk}

— SHANNON MCNALLY Now That | Know (Capitoi}

23 24 VAN MORRISON Hey Mr. DJ (Universal)

22 25 NEIL YOUNG Differently (Reprise}

— @) ZERO 7 Destiny (Quanga/Paim)

27 27 LOS LOBOS Hearts Of Stone (Mammoth}

— @ CHRIS ISAAK One Day (Reprise)

26 29 WILCO Heavy Metal Drummer (Nonesuch)

— €D NO DOUBT Hella Good (/nterscope)

#1 MOST ADDED
JOHN MAYER Your Body Is A Wonderland (Aware/Columbia}
#1 MOST INCREASED PLAYS
DAVE MATTHEWS BAND Where Are You Going (RCA)}

TOP 5 NEW & ACTIVE
OROPLINE Fiy Away From Here {...Day) (143/Reprise)
RUBYHORSE Sparkle {/sland/IDJMG)
INDIGO GIRLS Become You (Epic}
NEIL FINN Driving Me Mad (Nettwerk}
CHUCK PROPHET Summertime Thing (New West/Red Ink)

TRIPLE A beglins on Page 87.

www americanradiohistorv com
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s broadcasting becomes more of a
business, one executive who has
successfully made the transition from the
financial side to operations is Chesley
Maddox-Dorsey. She is President and CO0
of Access.1 Communications, formerly
Unity Broadcasting. The company owns
and operates 10 radio stations located in
New York, Texas and Louisiana and co-
owns and operates the American Urban
Radio Network.
Maddox-Dorsey previously worked on
mergers, acquisitions ard raising capitat
for media and entertainment clients. In January of 1999
she was given the opportunity to join Access.1 and hasn't
looked back since. She leads by example and listens to
people whom she feels are more knowledgeable than her.
She likes to hire the best and brightest and derives real
joy from working with people who amaze her.

Getting into the business: “I got into the business
on the finance side, doing banking in Claveland with
Ameritus Corp., which was one of the larger banks in the
country. It wanted to finance industries that were
considered stable and yet were also growth industries,
which is a bit of an oxymoron. At that time the three
areas that came up were high-tech, corr munications and
health care. I got involved with communications. Unlike
most broadcasters, who started at 3 years old with a
microphone in their hands, I looked at it more from the
business side than the creative side.”

Moving into operations: “I was fortunate, living in
Cleveland, bécause you had companies tike Malrite
Communications and MetroPlex Communications. There
were a host of good broadcasters. I moved to the
operations side while working at MetroPlex, before we
sold those stations to Clear Channel.”

Joining Access.1: “1 got there by working on the
financial side again, working with Sidney Small, the
Chairman. We decided that we could grow his company,
and he gave me the opportunity to do that. He owned
WWRL-AM/New York and a 49% interest in American
Urban Radio Network. We've since expanded by buying
the stations we now own.”

Mission of the company: “Our mission is to grow
our broadcast operations in such a way that we can
leverage our network and syndication operations. We're
looking to grow across formats and markets with a
primary focus in the Southeastern part of the United
States. We like having good-sized clusters.”

The name Access.1: “We used to be called Unity
Broadcasting. When we came to the end of the "90s and
asked ourselves how we wanted to be remembered in the
next millennium, we thought that what was most
important for us to have as a company was access to
everything — money, opportunities, great people. That's

100 * R&R June 7, 2002

CHESLEY MADDOX-DORSEY

President/C00, Access.1 Communications

why we named the company Access.”

Structure of the company: “It’s pretty unique. We
have a management committee that has five people. It
oversees the long-term operations of the company on a
day-to-day basis. It works by consensus. We're a true
democracy. We're forced to be by circumstances.”

Biggest challenges: “Finding opportunities that we

can develop and grow with. We're very fortunate to have
a great management pool. One of the things that

consolidation has done is make available better people to

work with. Technology allows us to access great

resources. We can work with people who don't have to be

in the same market but can still listen in, monitor

stations and offer all the wisdom and vision you get from
being 30,000 feet up in the air, as opposed to being right
on site. This allows for better product, which allows for a
broader listener base, which allows for better ratings and

better opportunities to make money.

“We've had good improvement in the things that are

important to us. Diversity of the talent pool is not an
issue for us. The issue, from our standpoint, is finding a
1ange of opportunities, different markets, to be able to
focus on and grow in. ft’s not impossible, but it takes a
while. Everything seems to take a little bit longer than
you would expect it to, and I'm an impatient person.”

On business this year: “Last year was tough by
virtue of a lot of different things — the economy, 9/11.
Also, we were doing some format adjustments and
tinkering. This year we've seen some of our long-term
goals pay off, and we're excited about it.”

State of the industry: “It's improving. It's taking

some of the original fundamentals of radio that I was
taught and making them better. The outlook for radio
is very bright. Programmers are getting more creative

when they're allowed to. We've got a better talent pool

than we had years ago. You're able to take that talent
pool and spread it around the country via networks
and syndication, which you couldn’t do, except on a

time-delay basis, 20 years ago. We're able to adjust for
regions, times and dayparts in a way that you couldn’t

before.

“You're able to develop creative formats and creative

product and use them to help your stations. That's an
advantage. I know there are some disadvantages to
modern technology and where radio is today with

consolidation, but I'm an optimistic person; I look at how

consolidation helps the listeners and our customers.”

Challenges of purchasing stations today: “Ten years
ago you had a very small group of people to talk to. If they

weren't interested in financing you, you weren’t going to

get the deal done. Now you have a multitude of sources of

money, both on the debt and equity sides. You can find
differences of opinion as to whether you should do a deal
or not. I still see plenfy of opportunities. I always think
that differences are good in people and products.

“Certain aspect§ are more complicated, but others are

easier. There’s more money available to people once they
reach a certain level or size of company. It's tougher for

someone who wants his or her own station. I shed a tear
for that. There are plenty of good operational people I've

met who are on the beach right now. They should have
their own stations.”

What keeps her up at night: “Some of the
standardization of radio. The formulaic, cookie-cutter
approach is most disturbing. What keeps me in it is the
creative side. The creative forces are hemmed in a little
too tightly by the economic forces. Given some of the
overconsolidation in the industry, we're a little out of
balance on that. The listeners are the push-pull. Theyll
demand the return of that creativity, and well have to
listen to them. That's what we're here for.”

Something about her company that might
surprise our readers: “We're a company that has a

www americanradiohistorv com

strong belief in the power of diversity. By that I mean
that the chairman of the company is African American
and the president is African American, but we nhave a
strong commitment to diversity in format. It's our
mantra. We believe in the American Way. We czn prosper
most by having the best of both worlds in the true
American sense. Clear Channel has been fabulouns in
teaching us how to mix formats in the same building.
Black owners and operators don't just have to operate
black stations.”

Career highlight: "Helping individual managers who
had entrepreneurial vision realize their dreams, I worked
with great guys like Carl Hirsch and Bob Norman, Walt
Tibursky — all kinds of people who are currently in very
senior positions in the industry. They went on and
became entrepreneurs. Now, of course, they've all
consolidated into other companies, but they did realize
their vision, and I'm glad that I was able to help them do
so. It was a very exciting time.”

Career disappointment: "I'm a lemonade type of
person. I do wish that, in the late ‘80s and early "90s, the
finance community had had more vision and faith in the
broadcasting industry, that they didn't sort of shut the
industry down like they did in that era. It's not a
personal disappointment. Other companies took that as
an opportunity and ran with it.”

Most influential individual: “I can't think of one
manager I have met, good or bad, from whom I haven't
learned something. I leamed how not to do things. I
wake up every day trying to figure out what I can learn.
Once you stop learning, you might as well fold up the
tent.”

Giving back te the business: “The John Bayliss
Scholarship Foundation. That's my way of giving back.
We, as broadcasters, have had a great chance to do a lot
of things in the last 10 years, but unless we get that
fresh talent in and in position so that we are working for
them in 10 years, we're going to be preaching to the
choir. We need new, fresh ideas and people.”

Favorite radio format: “It’s really diverse. I'm a big
rock fan. I love R&B. My husband’s a jazz musician, so I
listen to jazz, and he’s also a classical musicien, so I
listen to classical. My grandmother, being from Texas,
was a country fanatic, so I grew up listening to a lot of
country.”

Favorite television show: “I end up watching
Sagwa, The Chinese Siamese Cat with my daughter. By the
time I get home, I don't get a chance to watch
television.”

Favorite book: “One of my favorite authors is a guy
Twent to college with, James McBride. He wrote The Color
of Water and a book about World War II in northern Italy,
Miracle of St. Anna.”

Favorite movie: “The Secret of Santa Vittoria, an
Anthony Quinn movie from 100 years ago.”

Favorite artist: "My husband, Leon Lee Dorsey. He
plays bass.”

Favorite restaurant: “The restaurant at the Villa
D'este in Lake Como, Italy.”

Beverage of choice: “Carrot juice.”

Hobbies: “Jogging. I've done two marathons.
Anything health-oriented. Tennis, swimming, anything
outdoors.”

E-mail address: “cmaddoxdorsey@access1.org.”

Advice for broadcasters: “Stop, take your time, and
smell the coffee. They should listen to the client base,
the consumers and all the people around them to make
sure that they have the freshest and best product
available so that we can continue to compete in a world
of overactive, overdemanding people with lots and lots of
options. If we don't listen to them and continue to try to
develop the best product that we can develcp, our
business is not going to be effective.”
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He Comes From Outer Space

L a7 r

CURIOUSLY ENOUGH, HE’S LANDED IN AN AD
ABOUT COPYRIGHT LAW.

The miniature alisn you see above is the proud pcssession of
Allee Willis, vintage toy enthusiast. Sa if you're a broadcaster,
why should ycu want to read about an ndividual like Allee
Willis, let alone her tin collectibles? Beca.ise Alles is a major
supptier of content to your business: she’s a songwriter.

At BMI, our job is to manage the songveriter relationship for vou.

Every year, we license billions of public performances of
musical works from songwriters, ccmiposers and publishars.
Operating on a non-profit-making basis. we distribute the
fees we receive from broadcasters as royalties to Allee and
hundreds of thousands like her. Tasks that ‘xouid othervsise
have to be performed by you.

Now, we have no doubt you'd enjoy doing business with
someone as creative as Allee. The question is: do you reallv
have the time to do business with 300,000 different Alle2s?

(]
Managing the songwriter relztionship.” BMl

© 2002 BMt is a registered tradenark of Broadcast Musie, g,
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from the album
“From Chaos”

i

“Amber” is a multi-format smash!!
Alternative e Top 40 ¢ Modern AC « Hot AC » AAA e Active Rock -

mMedium Rotation ﬂ Custom Rotation @l 2 Medium Rotation

lllllll RST

“‘Amber’ has turned out to be one of the biggest 311 hits on WBCN, and there have been many.”
— Steven Strick WBCN/Boston 401 Plays

“‘Amber’ is one of our best researching records of the year.”
— John 0°Connell WPBZ/West Palm Beach 616 Plays

“‘Amber’ sounds great on KPNT. It confinues to research beiter and better each week.
In St. Louis we can’t go wrong with 311.”
— Tommy Maitern KPNT/St. Louis 351 Plays

Early Top 40 Adds This Week:

KXXM/San Antonio
WRHT/Greenville WXYK/Biloxi

Modern AC BDS Debut 39*

Adds This Week:

WPTE/Norfolk CKEY/Buffalo
KLLY WRFY KQiS

Sales up 20% this week to 7,500

Increased sales 17 weeks in a row!
Real sales at full price!

Sprite i
Liquide“X Tour Rt:gl rec?(rds lelve sta¥|nng3\_fver Aducr'ﬁ-se""'
starts in August weeks at Alternative Radio K R:s Week:
w/ Jay-1 0Q
Total Spins Tell The Story:
WBCN/Boston 401x  KEDJ/Phoenix 727x  91X/SanDiego  642x  KPNT/St. Louis  351x
KTCL/Denver 480x  KXRK/SaltLake City ~402x  WEND/Chariotte 420x  WROX/Norfolk 439x
WOCL/Orlando 557x WPBZ/W. Palm Beach 616x- WDYL/Richmond 371x  WHRL/Albany 393x
KUCD/Monolulu 657x  KPOI/Honolulu 558x  KFRR/Fresng 354x  KNXX/Baton Rouge 390x -

WARGQ/Columbia 470x WAVF/Charleston 658x. WWVV/Savannah 565x  WCYY/Portland 435x

Believe it, it’s a HIT! i o AL
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