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MOVEMENT TO MOTIVATE

Wouldn't you like to know what motivates
your employees to work for you? Of
course you would, but getting to the
answer is a difficuit task. Management
consultant Dave Van Dyke this week offers
us the first in a series of columns on
feedback. Dave describes the different
kinds of feedback you can provide your
employees and details which types are
right for specific situations. Our
Management, Marketing & Sales section
also features a midbook checkup by John
Lund and an essay by Dan 0’Day on the
importance — or unimportance — of
including a phone number in your
SpoNsors’ commercials.
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AMERICANA THE BEAUTIFUL!

The stunning success of the O Brother,
Where Art Thou? soundtrack has
highlighted a genre of music that is finalty
attracting the attention from radio,
television and consumer publications that
it has long deserved. Americana music is
solidly on the radar of radio programmers,
record-store managers and live-music
bookers the world over, and you can learn
more about it in this 17-page special.
Pages 65-81

* Emmis loses appeal of $21,000
Mancow fine at WKQX/Chicago

= Christopher Gould becomes
Salem/Tampa GM
Page 3

CHR/POP

« NO DOUBT f/LADY SAW Underneath It All (/nterscope)

CHR/ARHYTHMIC
« MISSY ELLIOTT Work it (Elektra/E£G)

URBAN :
+LL COOL J Luv U Better (Def Jam/IDJMG) |

URBAN AC
= MUSIQ Dontchange (Def Soul/IDJMG)

COUNTRY
» KEITH URBAN Somebody Like You (Capitol)

AC
* PHIL COLLINS Can't Stop Loving You (Atlantic)

HOT AC

« AVRIL LAVIGNE Complicated (Arista)

SMOOTH JAZZ
» EUGE GROOVE Slam Dunk (Warner Bros.)

ROCK
+3 DOORS DOWN When I'm Gone (Republic/Universal)

ACTIVE ROCK
= DISTURBED Prayer {Reprise)

ALTERNATIVE

= NIRVANA You Know You're Right (Geffen/interscope)

TRIPLE A !

= U2 Electrical Storm (Interscope)

THE INDUSTRY’S NEWSPAPER

To Beat, Meet The Street

B Jor. Howarn
R&R WASHINGTON BUREAU
Jhoward@radioandrecords.com

{ Investors in ra-

l Radio Companies Continue

the sale of WBWB/Jackson-
ville — rose from $3.6 mil-
lion (4 cents per share) to
$17.8 million (18

-~ — = ]

dip-industry stocks
have reason to
cheer. as several

among them Cox
Radio, Entercom,
Westwood One
and Beasley — re-
parted Q3 earn-
ings that were
ahead of Wall

profit,

® Cox fre2 cash flow
climbs 75%.

| companies — |*®Enterccm ATCF
‘ hits record high.

* Radio One, Regent
swing from loss to

® HBC ne- income
rises 42%.

cents). Thomson
First Call analysts
had forecast eamn-
ings per share of
15 cents. Net rev-

13%.10 $112.5 mil-
lion; broadcast cash
tflow jumped 19%.
to $45.4 million:
and free cash tlow

Street estimates.
| Others. like Radio One
| and Regent, met Street fore-
casts, but none of the radio
companies that reported dur-
ing the latest wave of earnings
releases has missed analyst
estimates.

Cox handily beat Q3 esti-
mates, as net income — in-
cluding a $300.000 gain on

climbed 75%. to
$25.6 million.
Unapologetically conser-
vative in its forecasting. Cox
Radio predicts Q4 net revenue l
of approximately $108 mil-
lion, BCF of $42 million and
EPS of 15 cents. However,
that forecast sent company
stock down 8% on Oct. 30. a

EARNINGS/See Page 11 |

enue improved .

Big City To Put
Stations On The
Auction Block

By AnaM JacoBsON
R&R RADIO EDITOR
ajacobson@ radioandrecords.com

On Dec. 14, 1999, Big City
Radio fulfilled President/CEO
Charles Fernandez’s desire to
hear “'Feliz Navidad” on the
company’s Los Angeles-area
trimulcast by switching Alterna-
tive “Y-107" to Spanish Contem-
porary “Viva 107.1.” The format
flip of KLY Y/Arcadia, KSYY/
Fallbrook and KVYY/Oxnard,
CA would start a chain of events
that would eventually give the
company Spanish-language FMs
in Chicago and the New York
metropolitan area as well.

Now;, almost three years after
Big City’s big push into Spanish-
language radio. the broadcast
company’s stations may soon be
saying adios to their listeners.
On Monday Big City announced
that it has retained Jorgenson
Broadcast Brokerage to market
and auction off its 12 FM radio

stations.
BIG CITY/See Page 19
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Arbitron Shifts Gears On
PPM Tests In Philadelphia

W Twin-panel test may move to Hispanic market

By RoN RODRIGUES
R&R EDITOR-IN-CHIEF
ronr@ radioandrecords.com

The testing of Arbitron’s Portable People Meter may take another
turn in 2003. By the midpoint of next year the company may dis-
continue the use cf Philadelphia as a PPM test market in favor of a
market with a higher percentage of Hispanic listeners.

The announcement was made to
members of the Arbitron Advi-

sory Council. which met earlier
this week in Laguna Niguel.
CA. An e-mail summary of the

announcement was also distributed
10 Arbitron’s radio-station subscribers.

The company recently announced that it would conduct side-by- -
side tests of the PPM in Philadelphia in response to requests by ra-
dio-industry leaders. The purpose of the second test would be to vali-
date the first. However. Arbitron now says that it may conduct the
twin testing in a market with a large Hispanic population. Arbitron
has already agreed to conduct testing in a Hispanic market in response
to another radio-industry request. and it may or may not combine the

PPM/See Page 19

KIKK-FM/Houston Flips To Smooth Jazz

By CarOL ARCHER
R&R SMOOTH IAZZ EDITOK
carcher@ racdioandrecords.com

An era ended Monday when.
after almost three decades of
playing country music. KIKK-
FM/Houston flipped to Smooth
Jazz. With new

KILT-FM/Houston, will oversee
the launch of KHJZ. which is
currently running jockless. A PD
and air personalities will be hired
in the next two to four weeks, In-
finity/Houston Market Manager

and Houston Tex-

call letters KHJZ MM%] ans Radio Net-

and a new moni-
ker. *95.7 The
Wave,” the sta-
tion joins Infinity sisters KTWV/
Los Angeles. WVMV/Detroit,
KOAl/Dallas and WSJT/Tampa
as a Smooth Jazz property.

Jeff Garrison, who was re-
cently appointed OM of KIKK-
FM and co-owned Country

- P

work Manager
Laura Morris told
R&R.
“Obviously. we did a lot of re-
search,” Morris said. “"We defi-
nitely identified a hole in the
market, and Houston is one of
only two top 10 markets without

KIKK/See Page 19

By Fraxk CORREIA
R&R MUSIC EDITOR
feorreia@ radioandrecords.com

How do you buiid a label
into a rock-solid brand? If
you’re Roadrunner Records,
you build your foundation
with metal.

Formed two de-
cades ago by Amster-
dam native Cees Wes-
sels as a boutique label
whose most popular
artist was a face-paint- §
ing Euro-metal mae- |
stro by the name of
King Diamond. Road-
runner has slowly but
surely evolved from a
headbanging heavy-
weight to a mainstream mar-
ketplace contender with acts
like Nickelback. Slipknot and
Stone Sour. Rock fans over
the years have come to recog-
nize Roadrunner as nct just a
label, but a brand and a way
of life.

Nachsin

From Metal To Platinum

M The building and branding of Roadrunner Records

The last few
years for Roadrun-
ner have been a
coming of age in
more ways than
one. Jonas Nach-
sin joined the com-
pany in 1988 asa 4
marketing
director, then returned as
Sr. VP/GM in "96 follow-
ing a three-year stint with
{1 PolyGram/lsland. He was
upped to President of the
label in 2000.

After leaving RCA in
’97 10 head up Roadru-
nner’s promotion team
at commercial radio,
Dave Loncao’s vision
for the department began pay-
ing off big-time with Nickel-
back’s 2001 release Silver Side
Up. now a multi-Platinum
smash. And, of course. there
was the 200[ Island Def Jam
merger. wherein 1DJ paid an es-
timated $33 million for a 50%

= NEW MUSIC GU

interest in Roadrunner — a
deal that not only allowed
Roadrunner to remain a
standalone entity, but also
helped pop cross Nickelback
into the world while strength-
ening IDJ’s rock presence.
Talk about your win-win.

Now that the label has
been able to perform its own
kind of alchemy by turning
metal into Platinum with
several acts, Nachsin, Sr. VP/
Promotion Loncao and VP/
Promotion Mark Abram-
son look back on Roadrun-
ner’s story.

See Page 23

Same-day Arbitron results: www.radioandrecords.com
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S TEAZTHIS PROMOTION!
2, [/ THEE WIS

MISSY ELLIOTT IS GIVING AWAY THE CHANCE
TO WIN

AND SHE WANTS YOU AND YOUR RADIO STATION
TO HELP HER WORK IT!!

JUST SAY IT TO YOURSELF:
“[YOUR CALL LETTERS HERE] AND MISSY ELLIOTT
ARE GIVING YOU

Doesn’t that feel good?

will offer your listeners the chance to win up to
in a lottery style promotion, in support of

Additional prizes will include five $1,000 cash prizes, a signed Kangol hat worn by Missy
in the “Work It” video, signed Adidas sneakers worn by Missy in the “Work It” video,
25 signed CDs and 25 Missy Elliott CD catalogues.

will be promoted through a multi-million dollar nationwide marketing
campaign that includes TV, radio, print, outdoor and online media. The ads will urge
fans to send a text message from their wireless phone with the word “Missy” to 80808
or to win@missymobile.com from their two-way pager.

The promotion also will be backed by the website www.missymobile.com, which launched
November 1. The website features many free, fun applications for mobile devices, including
personalized M-Cards (text message cards), E-cards, the first ever hip-hop text language
dictionary, free text message sending and a viral “nickname” engine. The contest will
end on December 15.

ONE OF YOUR LISTENERS COULD BE A BIG WINNER!!
FOR DETAILS AND TO FIND OUT HOW YOU CAN JOIN THIS SPECTACULAR,
ONE-OF-A-KIND PROMOTION AND USE IT TO MOTIVATE AND EXCITE YOUR
LISTENERS, SEND US AN E-MAIL AT

DON’T BE DUMB LIKE UHH... DUHH... WORK IT!!

www.missymobile.com www.missy-elliott.com America Online Keyword: Missy Elliott

T
P www.elektra.com ©2002 Eiektra Entertainment Group Inc., Warner Music Group, An AOL Time Warner Company.



www.americanradiohistory.com

R&R * ISSUE NUMBER 1478

Gould Tapped As
Salem/Tampa GM

Christopher Gould has been
named GM for Salem’s WTBN &
WTWD/Tampa, which are now si-
mulcasting as “Tampa Bay’s Chris-
tian Talk
WTBN.” Gould
will be responsi-
ble for oversee-
ing all opera-
tions. including
advertising. pro-
gramming. mar-
keting and pro-
motions.

“As Salem’s
" Tampa-based

stations increase
their coverage in central Florida. we
are pleased to have someone with
Chris’ extensive experience in ad-
vertising and marketing to lead this
expansion,” said Salem Exec. VP
Joe Davis. to whom Gould reports.
“He has a proven track record for
producing results. and we have con-
fidence in his ability to do for Sa-
lem and the Tampa community
what he has done in other markets.”

Gould spent a decade in advertis-
ing sales and marketing for radio
stations in Boston and West Palm
Beach. He most recently served as
National Marketing Manager for
media-marketing firm Fairwest Di-
rect.

“Joining the Salem team is a real
honor,” Gould said. “I am excited
about the opportunity to bring my
experience to bear on the Tampa
Bay market. My first responsibility
will be to grow a larger audience
and create excellent response to our
clients in this important region of
the country. I am drawn to the great
reputation Salem enjoys in the in-
dustry and to utilizing my skills in
helping to build out Salem’s pres-
ence in the Tampa region.”

KDGE (The Edge)/Dallas’ Morning Edge was recently visited by Jack-
ass star Johnny Knoxviile, who spent two hours in the studio discuss-
ing politics, his new film and his co-star Steve-O’s bad bathing hab-
its Seen here — looking like the consummate professionals they are
~—are (I-r) Morning Edge co-host Jagger, Knoxville and Morning Edge
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co-hosts Slim Jim and Julie.

Emmis Loses Appeal 0f Mancow Fines
& WKQX must pay $21,000 for three broadcasts

' Emmis Communications must
| pay $21,000 in fines levied by the
FCC for three broadcasts of Man-
cow'’s Morning Madhouse
that have been dezmed in-
decent by the cormmission.

The broadcasts, which
aired on Emmis Aiternative |%
WKQX/Chicago on March |-
6 and 7 and May 17, 2001,
each received a $7,000
penalty from the FCC,
thanks to what the agency
called an ‘“‘unmistakable”
sexual meaning in discus-
sions that included talk
about sexual and excretory respons-
es to viewing pornography.

The FCC first proposed the fines
against Emmis in March 2002. At
the time Emmis responded by argu-
ing that what was transcribed from

audiotapes of the broadcasts sub-
mitted by the complainant was |
vague and not patently offensive
because it relied on innuen-
do. In addition to the dis-
i cussions of the viewing of
il pornography, the program,
i hosted by veteran air per-
1| sonality Mancow Muller,
1 also included talk of the ef-
fects on a female cast
member of a beverage con-
taining a sexual stimulant.
1 The FCC disagreed with
- Emmis’ arguments, saying
that the context in which |
the material was discussed made its
sexual meaning unmistakable. Em-
mis appealed — maintaining that
the material was not indecent

MANCOW/See Page 19

Ron Meyer.

The Neil Bogart Memorial Fund bestowed its Children’s Chcice Award on the Universal Amphitheatre and |
recording artist Britney Spears at the Bogart Tour for a Cure event Monday night in Universal City, CA. The
organization honored Spears for her strorig commitment to children’s issues and charitable giving while cel-
ebrating the Universal Amphitheatre’s 30th anniversary. Seen here posing for the camera are (I-r) House of
Biues Exec. VP/CFQO & Secretary Joe Kaczorowski, NBEMF President Lou Mann and co-founder Joyce Bogart |
Trabulus, Universal Music Group Chairman/CEQO Doug Morris, Spears, House of Blues Concerts President

Jay Marciano, Los Angeles Avengers ownz2r/CEQO Casey Wasserman and Universal Studios President/COO

www.americanradiohistorv.com
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Chancey Upped To Sony/Nashville EVP

Sony/Nashville Sr. VP/
A&R Blake Chancey has | ,
been promoted to Exec. VP '8
for the label group, which
includes Columbia. Epic.
Monument and Lucky
Dog. Chancey will contin-
ue his day-to-day A&R re-
sponsibilitics for artists
signed to those labels and
will expand his role in the
arenas of creative direction.
strategic planning and re-
lease-schedule timing.

“l am very pleased to make this
announcement, as [ have watched
Blake grow and develop into a ded-
icated leader with a keen ear and
eye for incredible talent.” said
Sony/Nashville President/CEO

Chancey

7 Allen Butler. to whom
k| Chancey reports.

Chancey assumes his new
post immediately. “Our
goal.” he said. “is 1o raise
the bar in country music by
signing great artists and
pairing them with great
songs and productions.
We're fortunate to have a
wondertul roster of artists
and one of the most talent-
ed staffs in Nashville.™

Chancey joined Sony/Nashville in
1994 as Sr. Director/A&R for Co-
lumbia. He co-produced the lirst
two Grammy-winning projects by
The Dixie Chicks and has worked
with a variety of artists. including

CHANCEY/See Page 11

Razor & Tie Welcomes Zieman As GM

Josh Zieman has been
recruited as GM for Razor
& Tie Entertainment. He
will report to label owners [
Craig Balsam and Clift
Chenfeld.

“We are taking major
steps to make Razor & Tie
a label that can effectively
market and sell on a nation-
al level yet maintain the
artist-friendly environment
of an indie label.” Balsam
and Chenfeld said in a joint state-
ment. “Josh is a pro who loves mu-
sic, who knows how to promote and

Zieman

market in a creative way,
and whom we expect will
lead Razor & Tie to great
success.”

{ Zieman has been VP/
| Product Marketing at Co-
; lumbia Records for four
years. He previously held a
similar position with Mer-
cury Records Group and
has been Director/Market-
ing & Video Promotion for
EMI and National Sales
Rerresentative for TVT Records.
He began his career at Side One
Marketing/Management.
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By Jor Howarn
R&R WASHINGTON BURE AL
Jhoward @ radioandrecords.com

- Radio Business

CEOs Speak Out About Arbitron',
IBOC And 0’Reilly

[ Chiefs of Radio One, HBC, WW1, Entercom and Regent share views

While most publicly traded companies host quarterly confer-
ence calls to discuss their earnings, those conversations frequently
turn to the aspects of their businesses that drive earnings, along
with the conditions in the industry and the economy that affected

financial results. During the latest round of calls, the leaders of

several leading radio companies shared their thoughts on the fu-
ture of the industry, including how their own companies will per-
form and how they believe the industry may react to new oppor-
tunities and challenges on the horizon.

Hispanic Broadcasting President/
CEO Mac Tichenor kicked oft his
company's Nov. | call by complain-
ing that Arbitron isn’t doing a good
Jjobof measuring listening to Spanish-
language radio. “Arbitron’s method-
ology does not ensure that its survey
sample reflects the population being
measured.” he said. adding that HBC

has had “significant concerns™ about
how the ratings company measures
Hispanic histeners for several years.
In the summer 2002 results for Los
Angeles and other cities. Tichenor
said. the “apparently inexplicable de-
cline in listening to Spanish-language
radio stations is. in fact. clearly ex-
plained when you pull back the cur-

tain and examine the characteristics of

the survey participants in those ratings
books.™

Tichenor said the alleged flaws in
Arbitron’s methods “have radically
affected the ratings in the country’s

largest media market and largest His-

panic city. That has given us new re-

solve to demand that Arbitron address

the problem.”

Back on Oct. 17 Arbitron President/
CEO Steve Morris explained that the
number of people using Spanish-tan-
guage radio in Los Angeles has been
flat for the last five rating periods
and that the dips seen in summer
2002 were driven by changes in lis-

tening to Urban and other stations that

CEO/See Page 6

WaII“I Street ﬁeacts To Radio One,Cox,
Entercom (3 Earnings

[} Forecasts, rating cut for Cox

While Wall Street had bullish words for Entercom Commu-
nications and Radio One after those companies reported Q3 eamn-
ings, analysts weren't as kind to Cox Radio, as one analyst cut
his rating on the company’s stock and another lowered his Q4

forecast.

Saying Radio One is “still going like
an Energizer Bunny.” Merrill Lynch
analyst Marc Nabi reiterated his “neu-
tral” rating on the company. While
Radio One exceeded its own forecasts
in Q3. some of its quarterly results
were slightly below Merrill Lynch's
estimates: nonctheless. Nabi main-
tained his Q4 forecast of $78 million
in revenue, up 16% from the same
period last year.

He said he believes Radio One’s
current valuation accounts for its “'in-
dustry-leading revenue growth and su-
perior BCF margins” — but added that
increased competition in the Urban

field means Radio One’s revenue
growth will begin to revert to the in-
dustry average.

Meanwhile, CIBC World Markets
analyst Jason Helfstein called Entercom
“the next leading radio consolidator™
and. in the wake of the company’s Q3
carnings. raised his price target on
Entercom stock from $53 to $54. “We
would be aggressive buyers of
Entercoin at the 545 level.” he said.
“Entercom is outperforming its peers
based on operating metrics. has the low-
est leverage among the S| billion-plus
market-cap companies and is likely to
continue to find acquisition targets.”

Helfsiein also praised Entercom for

having potentially the “cleanest™ story
among the radio firms he covers: It has

the lowest financial coverage. at 3 1/

2-times 2002 estimated EBITDA, and,
Helfstein said. it has "among the high-
est-quality operating management in
radio.”

Analysts had a less positive reac-
tion 1o quarterly financial news from
Cox Radio. At UBS Warburg. Cox’s
stock rating was lowered from “buy™
to “hold™ based on valuation and a
slowing outlook for 2003. Cox issued
what was considered to be conserva-
tive guidance last week, predicting Q4
net revenue of $108 million and earn-
ings per share of 15 cents.

At Merrill Lynch. Nabi shaved his
Q4 estimates for Cox, attributing the

ANALYST/See Page 6

BUSINESS BRIEFS

Rise In Same-Station Expenses A Good Sign For Radio

errill Lynch analyst Marc Nabi said this week that Entercom Com-

munications saw an estimated 10% increase in same-station ex-
penses in the third quarter, and that — along with increases in marketing
and promotional budgets at other operators as the industry’s fundamen-
tals improve — is a positive sign for radio. Nabi said, “We are not overly
concerned about the increasing expenses, since the radio industry must
return to investing in its stations to provide for future growth. We interpret
the new spending as a positive indication that radio operators perceive
the recovery to be strong and sustainable given current economic condi-
tions.”

Premiere Cancels Shows, Lays Off Staffers

Premiere Radio Networks will lay off 100 employees as it “retires” 15
shows and services, including long-form programs Rhythm Top 30
Countdown With Ellen K and Rockline, in December. The final install-
ments of American Top 40 Flashback: The '80s, Audio Timeline, Guestlink
Interview Service and Spotlight on Specials will air Dec. 31. Premiere will
also discontinue its Premiere Platinum Prep Service, the Girly Sheet Prep
Service and the Butchers, Beats and Breaks; Extreme Cuts; Fifth Floor;
Incredible Country; and Noise Generator production libraries by the end
of 2002. Premiere President/COO Kraig Kitchin said, “We deeply regret
the personal and professional dislocation of the people who staff and su-
pervise these programs and services.” He added that the cancellations
followed an evaluation of “the relevance of our products and services to
audiences and advertisers in order to remain competitive and profitable.”
Jim Cramer’s Real Money wilt also end its run on Premiere on Dec. 31,
but TheStreet.com Chairman/CEO Tom Clarke told R&R that the pro-
gram will continue and that TheStreet.com will find another syndicator or
syndicate the show itself.

Haywood Family Now Owns 6% Of XM

rivate investor George Haywood — an owner of e-mail security firm

Zix Corp. and financial advisor Ambase Corp. — and his wife and
mother now own about 5.6 million class A common shares of XM Satel-
lite Radio, according to an SEC filing released last week. George Haywood
owns most of the family's 6% stake in XM.

In other XM news, Eastbourne Capital Management has invested in
the satcaster and now holds 10 million common shares, an 11% stake.
Eastbourne is a large hedge fund money-management firm based in San
Rafael, CA.

R&R Stock Index

This weighted index consists of all publicly traded companies that de-
rive more than 5% of gross earnings from radio advertising.
Change Since

Hrim 25002 17102 1ol 10/25/02- 1111702

R&R Index 185.87 21748 208.07 +12% -4%
Dow Industrials ~ 9263.90  8443.99 8517.64 8% +0.9%
S&P 500 1084.10 897.65 900.96 -17% +0.4%

Today’s level of fierce competition demands that you prominently display your name every chance you get (location broadcasts, concerts, station spon-

sored autograph sessions, etc.). With theft, vandalism and loss, it becomes a costly proposition to continuously replace expensive signs and banners

costing hundreds of dollars.

Roll-A-Sign™ of fers a better way. You get up to four vibrant colors printed on durable, high quality 4 or 6 mil plastic film to display your logo and message
brilliantly for an economical price. Now you can afford to display a bright new sign at every public event. They even make great cost-effective promotional
give-aways. Just roll of f what you need and cut.

Durable banners for an affordable price.

UV stabilized plastic won't fade indoors or outdoors.

Simply FAX your logo and color separation information

for a free price quote.

©2000 Reef Industries, Inc

PLASTIC
BANNERS

www.americanradiohistorv.com

Reef Industries
9209 Almeda Genoa
Houston, Texas 77075

1800231607

p——
13-/ -~



www.americanradiohistory.com

November 8, 2002 R&R ® 5

Rado Busiss

TRANSACTIONS AT A GLANCE

All transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.

* WYLT-FM/Ft. Wayne and WEXI-FM/Huntington (Ft. Wayne), IN
£4 million

e WSRO-AM/Watertown (Boston), MA $1.8 million

o WZKR-FM/Decatur, MS $800,000

* WZFB-AM/Fair Bluff, NC $15.000

* WGPM-FM/Farmville and WCZI-FM/Washington
(Greenville-New Bern), NC $3 millicn

e KHND-AM/Harvey, ND $39,000

e WPAO-AM/Farrell, PA $350,000

¢ WRSS-AM/San Sebastian, PR $250,000

FCC ACTIONS

FCC Extends Ownership-Review Comment Deadline

R esponding to six requests seeking extra time for the public to submit comments on its ongoing review of media-
ownership rules, the FCC has moved the deadline for initial comments from Dec. 2, 2002 to Jan. 2, 2003 and
extended the reply comment deadline from Jan. 2, 2003 to Feb. 3, 2003. Media Bureau Chief Ken Ferree said the
extension will “further ensure a full and oper debate of the issues in the media-ownership proceeding.” Additionally,
the commission has made available more information about several of the 12 media studies it released on Oct. 1,
including information about the studies’ methodology and the underlying data and source material. Interested par-
ties can review the data sets in the FCC’s public reference room at the agency’s Washington, DC headquarters.

Copps Disappointed By 30-Day Deadline Extension

he last-minute addition of 30 days fails to even come close to solving the problem the FCC has created,” FCC

Commissioner Michael Copps said in a statement about the FCC’s decision to extend by 30 days the deadline
for comments in its ongoing media-ownership limits review. Six parties had requested extensions of from 90 to 210
days. Lamenting how those interested in commenting must sift through six separate proposed rule changes and 12
FCC studies, Copps said, “At stake in this proceeding are our core values of localism, diversity and competition.
With such important values at stake, we ought to give parties the time to provide detailed data.” Focusing on radio,
Copps asked, “What do the massive consolidation of the radio market and the current state of radio quality and
diversity telt us about what will happen if we eliminate our remaining rules? How much news and public affairs
programming were broadcast in the years immediately before and after elimination of FCC radio-ownership rules?
These are just a sampling of the issues that could be addressed by commenters if they have adequate time. We are
under no mandate to resolve these issues by a certain date. We must place making the right decision ahead of
% making a hasty decision.”

Abernathy Expects Challenges To New EED Rules

CC Commissioner Kathleen Abernathy toid reporters this week that she fully expects court challenges to the

new equal-opportunity rules created by the commission. “1 haven't seen anything we do here that doesn’t end
up in the courts,” she said. The latest rules were set to be released Nov. 7, and Abernathy believes they'll stand up:
“I think we've done a really good job of making a case around the rules that we are about to adopt.”

Abernathy also told reporters that the commission is “holding firm” to the spring target for its review of the media-
ownership rules, but joked, “We've got different people Ipoking up the definition of spring.” She said that she hopes
to see a final report on the rules by May and that the Media Bureau is at work on the review. About Commissioner
Michael Copps’ suggestion that field hearings be held in various markets to gather information, Abernathy said the
Media Bureau is weighing the idea, but she believes field hearings aren't critical to the rules review.

Cornbelt Fined $17,000 For EAS, Antenra Violations

he FCC has fined Cornbelt Broadcasting, licensee of WHOW-AM & FM/Clinton, IL, $17,000 for not having an

Full transactions listings, posted daily, can be found at
www.radioandrecords.com.

DEAL OF THE WEEK

o WTCF-FM/Carroliton; WCEN-FM/Hemlock;
and WSGW-AM, WGER-FM & WTLZ-FM/
Saginaw, MI
PRICE: $55.5 milkion
BUYER: NextMedia Group
SELLER: Wilks Broadcasting LLC
BROKER: Tony Rizzo and Joe Rapchak of Biackburn & Com-
pany.

COMMENT: In May Wilks agreed to sell these stations to
Cumulus for $55.5 million. That deal was later terminated
by the two parties.

2002 DEALS TO DATE
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operational EAS decoder and failing to enclose its AM antenna structure with a lockable fence or other barrier.
The FCC said Cornbelt never responded to the fine notice it was sent in June; the broadcaster was also cited for
failing to post an antenna-structure registration.

CEO

Continued from Page 4

appeal to the market’s English-lan-
guage listeners.

Arbitron has tentatively scheduled
a meeting with L.A.’s Spanish-lan-
guage broadcasters for mid-Novem-
ber to discuss the summer results.
Arbitron Sr. VP/Communications
Thom Mocarsky was unavailable for
comment on Tichenor’s remarks dur-
ing the conference call.

IBOC And AM Radio

While he targeted no one in particu-
lar. comments Radio One President/
CEO Alfred Liggins made about the
future of in-band. on-channel technol-
ogy may have ruftled some feathers,
especially among AM broadcasters.
During his company's Oct. 30 call,
Liggins predicted that, while IBOC
digital service will make a dramatic
improvement in the sound quality of
AM radio, he doesn’t think the
iBiquity technology will bring AM on
a par with FM. “I think it’s going to
get close to it,” he told investors, "but
it’s a perception issue.”

Liggins said that if AM sound qual-
ity reaches FM levels as FM reaches
CD-quality sound. CD-quality will
become the new standard. However,
he added. *'I do think having the in-
creased signal quality is something
that’s important, particularly given the
fact that satellite radio is out there.”

But, even as his company programs
five stations for XM Satellite Radio,
Liggins doesn’t think satellite radio
will have as dramatic an effect on ra-
dio as cable had on broadcast televi-
sion. Liggins joked that the only ma-

jor difference between what his sta-
tions air and what Radio One pro-
grams for XM is that the satcaster can
air unedited versions of the songs.

Westwood One’s Bill O’Reilly
likes to pepper his guests with tough,
challenging questions, and listeners
have reacted: The Radio Factor With
Bill O’Reilly has already attracted 300
affiliates. In faci, Westwood One
President/CEQ Joel Hollander said
he’s “busily trying to find another
O’Reilly”™ who can reproduce those
results.

“OReilly’s Radio Fuctor show has
been fantastic.” Hollander told inves-
tors during his company’s Oct. 31 con-
ference call. *“We broke even on that
show in September: we didn't project
it to make money until the first quar-
ter {of 2003]. We believe that show
will probably deliver for us an addi-
tional $3 million in cash flow next
year., so we're very excited about it.
It’s been very well-received.”

Hollander also dismissed rumors
that WW1 will lose partner CNN to a
merger with ABC News. “CNN loves
us.” he said. “Since I've been here.
weve taken them from 1,500 to 2,200
affiliates. We have a very good rela-
tionship with them, and we have a
long-term contract. Right now, Idon’t
think they'd want to make a move.
They have enough problems in their
other businesses that they don’t want
to mess around with the radio relation-
ship. They're totally integrated and
branded on radio.”

In fact, Hollander said he’s “pretty
excited” about his company’s pros-
pects for 2003. Although he cau-
tioned that “it’s a little early yet,” he
said that, as of now, things look good.

Hollander said Westwood One al-
ready has $42 million worth of busi-
ness booked for its traffic operations
for next year, compared to $25 mil-
lion at the same time last year.

On the network side, he said the
company already has $22 million on
the books, compared to $16 million
last year. "I feel pretty good about
that,” Hollander said, though he cau-
tioned that the possibility of a war
with Iraq, further economic troubles
and higher interest rates all threaten
to have a negative effect on the
cconomy next year. “But we know
two things.” he said. “We can con-
trol how many sales calls our sales-
people make. and we can control our
expenses. We will deliver our num-
bers moving forward.”

Regent, Entercom
Look To Buy

Both Regent Communications
and Entercom Communications
have expressed a desire to acquire
more stations, and both companies’
CEOs touched on that subject during
their conference calls.

While he provided no details, Re-
gent Chairman/CEO Terry Jacobs
hinted that his company may soon be

Dollars to Date:

Dollars This Quarter:

Stations Traded This Year:

Stations Traded This Quarter:

striking deals for assets that have
eluded the attention of other groups.
“There are some hidden assets that
have not been known to a lot of people
that will be revealed as we go forward
over the next number of months.” he
said. “Hopefully, we can talk over the
next several weeks about some of the
things we're working on.”

Jacaobs did offer some insight into
the type of deals Regent may be ex-
ploring. “We know how to maximize
our clusters and utilize certain assets
where they are more valuabk to some-
body else than they are to us.” he said.
[ think 1'd best leave it at that. There
are lots of opportunities.™

One long-rumored opportunity
that has so far failed to materialize is
ABC's sale of its radio stations. How-
ever, if the staticns ever do hit the
market, they may have a buyer in

$4,899,963,569

(Last Year: $3,860,861,228)

$121,910,500

(Last Year: $477,504,373)

686

(Last Year: 1,046)

89

(Last Year: 171)

Entercom. “Clearly. it would be
something we would take a look at,”
company President/CEO David
Field said. "We would be excited
about any opportunity among any of
the larger cr medium-sized radio
broadcasting companies that would
come to market.”

However, Field noted that the ru-
mor that the ABC Radio stable will
go on the block has been floating
around for some time and the stations
sl aren’t up for sale. “We'll believe
it i and when it happens.” he said.
noting that whether or not those sta-
tions come up for sale. Entercom is
committed to acquisitions. He said,
“We continug to be very focused on
that. Hopefully, as we’ve indicated,
some time in the next year or two
we’ll be able to materially increase
the size of this company.”

Analyst
Continued from Page 4
change to tougher comparisons cre-
ated when $1 million-$2 million in ad~
vertising was shifted from Q3 2001
to Q4 2001. However, he said, “Cur
new forecasts assume that 50% of
those dollars can be replaced.”
Nabi now predicts Q4 2002 revenue
for Cox of $112.3 miltion, down from

www.americanradiohistorv.com

$113.3 million, and BCF of $45.3 mil-
lion, down from $45.9 million. He
pointed out that his new estimates are
still above Cox’s guidance for Q4 and
noted that Cox “has a history of
underpromising and overdelivering.”
Nabi reiterated his “buy” rating on
Cox. which reported Q3 results higher
than his estimates and the company’s
own guidance.

UBS Warburg also cut its rating on
Hearst-Argyle, lowering that com-
pamy from “hold” to “reduce™ based
on Q3 results and a Q4 outlook that
wete considered nonrecurring due to
heavy political-ad spending during the
quarters. Hearst-Argyle owns WBAL
& WIYY/Baltimore.

-— Joe Howard & Adam Jacobson
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| PART ONE OF A MULTIPART SERIES |

Motivating With
Information Feedback

or this series on motivating employees, I’ve been asked what, specifically, motivates the
people who work for you. The answer to this is not easy, nor is there a broad-stroke response.
—_ Motivation takes many forms. Some methods can move an entire work force, but the most
effective are the personal or customized methods that use employees’ own experience to help push
them on to greater performance. While it is a manager’s duty to understand the employees well
enough to customize a motivation technique for each of them, there are some general rules we

can cover.

Drilling down through the levels
of motivation, the first process most
managers are familiar with is posi-
tive feedback. This motivation phi-
losophy advocates the use of a
foundation of positive, behavior-ori-
ented feedback in place of the typi-
cal approach, which is negative, and
which attacks the person rather than
the specific behavior. It also advo-
cates the use of clear, accurate, time-
ly feedback, delivered in ways that
encourage employees to think about
their performances and work on im-
proving them.

The shift from an emphasis on
negative, personal feedback to posi-
tive, impersonal feedback is a
healthy one and does much to build
employee motivation. It focuses at-
tention on what the employee must
do in order to improve his or her per-
formance, which is precisely where
the manager wants the focus to be.
And it helps managers accentuate the
positive to build and maintain the
emotional foundations of motivation.

Control Controlling
Feedback

But emphasizing positive feed-
back is just the first key shift to con-
sider as you explore your use of
feedback and increase its motiva-
tional power in your workforce. The
next major issue to consider is
whether you are using controlling or
informative feedback.

Just to make sure you have it clear
before we move forward on this sub-
ject, I intend to do my best to con-
vince you that you probably use too
much controlling feedback and need
to switch to informative feedback in
order to boost employee motivation.

Giving people information with
which to judge their own perfor-
mangces is far better than telling them
what to do. as the farmer who got
sick of people ignoring his “*No Tres-

*

It's not much fun to be a
“stoplight” supervisor at
work. As soon as you
turn your back, all hell
breaks loose.

R ——

passing” signs realized when he re-
placed them with a sign that read
“Don’t cross this field unless you can
do it in 9.9 seconds. The bull can do
itin 10.”

Controlling feedback tells people
what to do. It can be positive or neg-
ative. Informative feedback tells
them how they are doing. It can also
be positive or negative, but it works
much better.

To use an example that we are
well-accustomed to, a green light is
positive controlling feedback, while
a red light is negative controlling
feedback. Do red lights work? De-
pends what your expectations are.
Sure, they control people because of
the threat of law enforcement, and,
if conditions are crowded, the pos-
sibility of an accident for those who
run them. But is that the way you
want to motivate your employees at
work? Usually not.

Most managers use controlling
feedback in ways that are meant to
motivate employees to do better on
their own; instead, controlling feed-
back encourages employees to be
dependent upon the source of the
feedback.

Most people don’t get this point
100% when | first make it, because
it’s complex. Think about the stop-
light example again. Most people are
highly motivated to stop when the
light is red and to go when it is green.
They do just what that light tells them

By Dave Van Dyke

t0 99.999% of the time. Great moti-
vation, right? Wrong!

What happens when the power
goes down in your town and motor-
ists meet at a busy intersection? Has
the light trained them to alternate on
a 20-second cycle? Certainly not. It
doesn’t matter how many thousands
of times someone follows the traffic
light’s cycle; as soon as that light
stops working, they do whatever
they think they can get away with.
Their performance is, therefore,
100% dependent upon the stoplight.

Any manager would concede that
it’s not much fun to be a “stoplight”
supervisor. As soon as you turn your
back, all hell breaks loose, just like
at that busy intersection.

Employees do a better job to
please someone who has control
over rewards they want. As in the
case of an anonymous, impersonal
control like a stoplight, people do a
good job of complying with the con-
trol when — and only when — they
must in order to get what they want.

Teach How They’re Doing
Instead Of What To Do

Informative feedback, in contrast,
tells people how they are doing in-
stead of what to do. That’s a big dif-
ference. Informative feedback is
more likely to encourage them to do
better on their own because it gives
employees control over the feed-
back. This control comes from see-
ing that they can intluence the
feedback to make it more positive.
The information the supervisor pro-
vides helps the employee see the
links between personal behavior and
feedback.

When the employee can see what
happens based on information about
how he or she is doing, this encour-
ages a feeling of control over the re-
sults. This feeling of control gives
employees an casy pathway to mak-
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i 2. Help your staff understand it.

. 616-940-8309; or tim @goodratings.com.

Managing In Real Time

By Tim Moore

In his book Faster, James Gleick shines a light on a sin-
gular definition of our age: acceleration. We are making
haste. Our computers, our sex lives, our prayers and our
agendas all run faster than ever before. And the more we
fill our lives with technocratic time-saving devices and strat-
egies, the more rushed we feel.

We have become a quick-refiex, multitasking, channel-lipping,
fast-forwarding species, and this is truest of all in the radio busi-
ness. We don't completely understand it, and we're not aitogether
happy about it. Faster is a mirror held up to our times and a re-
minder of why our stations, our people and our listeners are all
moving inexorably apart.

Real time are words we use casually, but they have a twisty, if
cunningly simple, meaning. Real time doesn't just mean hurry up,
on the double, move it. We are in a time — and in a business —
where real time means the present becoming the past in front of
our eyes, again and again, instant by instant. We have online trad-
ing, immediate sports updates, real-time audio from Australia or
Akron, cash-fiow figures right now.

Not long ago, all time was real time, but real time is not a re-
dundancy, it's a retronym. Semanticists use the term “retronym”
for words that are made necessary when new technology is de-,

 veloped. (Snail mail, rétary phone and acbustic guitar are retro-

nyms.) A
The dilemma with all this acceleration ns that it is in dlrect con-
flict with the emotionally intense climate of radio. Radio, and the-
creative universe in general, weren’t meant for excessive accel-.
eration. Time-compacting has a limit when it comes to moming
shows, commercial production, station imaging and staff devel-
opment. _
You may be feeling this confhct in your multistation world. But”
remember, whatever real time is, the world wants it. We have to’ .
keep the human élement in balance with real-time dec:s;onmaking

and real-time action. .

Managing in real time means:

1. Adopt the reé'l;ti'me pbsture

; B

- 3. Keep humanity closely linked with the demands of “faster.
" 4. Stop longing for the good old days N

5. Live in the moment.

6. Don’t lot your, sense of acceleranon bllnd you to the present

Tim Moore is Managing Partner of Audience Development
Group, programming consultants to radio stations in multiple formats. ;
Reach him at 100 Grandville SW, Suite 602, Grand Rapids, MI 49503; ;.

ing themselves feel good. They feel
good when they do well; it gives
them a sense of accomplishment and
achievement. And they feel good
when they are rewarded for their ac-
complishments.

By performing better, they can
make the information about their
performance into better, more posi-
tive feedback. The information be-
comes the reward the employee
pursues. In short, with informative
teedback, employees do a better job
to please themselves by making the
information about their performance
better.

A star athlete does not perform to
please the coach or the fans. It's great
if they are pleased, but the athlete’s
main motivation is to win. And what

does “to win” really mean? It means
to improve your score in the game.
1t’s all about an informative feedback
system: the scoreboard. Therefore, to
make the next big step up the moti-
vation path you need to start think-
ing about providing scoreboards on
which employees can track their own
performance.

Next: Two kinds of motivation.

Dave Van Dyke is a former VP/GM
of KCBS-FM/Los Angeles and
currently advises GMs through his
company, Radio Mentor. Heis also
President/COO of finology, a Los
Angeles-based investment-bank-
ing firm with broadcast interests.
Reach him at 888-790-1102 or
dvd@radiomentor.com.
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What If The Target Audience
Doesn’t Get The Yellow Pages?

L1 As it turns out, it probably won’t make any difference

By Dan 0'Day

presented a radio-advertising seminar at this year’s NAB Convention, and an attendee stumped
— me with what seemed, at the time, to be a very tough question.

This attendee had sat patiently
through my ranting about foolish re-
tail advertisers that waste their time
giving their phone numbers in their
[ gl local radio com-
mercials. | said,
“For most local
{ retail advertisers.

commercial is a
complete waste
of time. That’s
because your lis-
teners have two
things at home
and in their offices: a telephone and
a phone book.”

This attendee explained, howev-
er, that his station serves a Hispanic
audience in a large American city.
Most of the station’s listeners do not
read English. Therefore, he ex-
plained. they cannot look up the
phone number of an advertiser in
their local telephone directory. There
is a Hispanic Yellow Pages available
in his city, but few members of his
audience use it.

“They can’t look up a local adv er-
tiser in the phone book,™ he said,
“because most of them can'’t read the
English phone book™ — which is au-
tomatically delivered as part of their
phone service — “and they don’t
know about the Hispanic Yellow
Pages. So what are we supposed to
do to make sure listeners can call the
advertisers?”

After much thought, [ said, “I"ve
never been asked that question be-
fore, and at the moment I don’t have
an answer. But if you’ll give me your
card after the seminar, | promise I'll
think about it and get back to you
with an answer.”

Perception changes with perspec-
tive. At the time, I thought | was do-
ing a very good job of presenting that
seminar. | was awake, alert, well-pre-
pared, feeling good. According to the
NAB, the reviews for that session
were very positive, Afterward, lots
of people approached me to say how
much they learned from it.

But, in hindsight, 1 realized the
horrible truth: I blew it. Because I al-
ready knew the answer. In fact, | had
shared the answer during the semi-
nar.

After pointing out that listeners
have telephone books, I added that
for most local retail businesses, the
listener has absolutely no desire to
call them. Why are they going to call,

Dan O’Day

say, a shoe store? To ask if it carries
shoes? Are they going to call the
bank to ask if it’s true that it offers a
free safe-deposit box with each new
account?

Here's how I should have an-
swered the question:

1. For most local retail advertis-
ers (which is what the seminar fo-
cused on), listeners don’t need to be
able to find the phone number, be-
cause they don’t want to call the
store.

2. The majonty of non-English-
speaking Hisparnic residents of a
large city are invariably concentrat-
ed in one or two specific neighbor-
hoods. (Remember, I’m not talking
about all or most Hispanics; I'm taik-
ing about Hispanics who live in large
American cities and who don’t speak
English.) Rather than advertise the
phone number of a retail establish-

—

For most local retail
advertisers, listeners
don't need to be able to
find the phone number
because they don't want
to call the store.

O —

ment in their area, tell the listeners
where the business is located: “on
Pico Boulevard, just west of Sepul-
veda” or “on Main Street, across
from the post office.”

Atthe NAB Convention I allowed
myself to be stymied by a question
that was founded on the fallacy that
it is important to get those phone
numbers to those Spanish-speaking
listeners. I should have repeated my
remarks about how wasteful phone
numbers are in most local retail com-
mercials,

Again, note the disclaimer “most
local retail commercials.™ If the “call
to action™ in the commercial — that
is, “Come to the store,” “Test-drive
the vehicle” or *Sign up for the de-
partment store’s guest registry” —
does not involve calling the adver-
tiser, forget about inctuding or refer-
ring to the phone number.

If. however, ta take advantage of
the call to action the listener must
call the advertiser (in which case it’s
literally a *“call” to action), then, of

course, you need to include the
phone number.

Educate Clients About
Radio Copy

Butityou're a copywriter and you
write a local spot that doesn’t include
a phone number, you’ll get yelled at
by the account executive. That’s be-
cause if your station or agency pro-
duces a local spot that doesn’t
include a phone number, the account
executive will get yelled at by the ad-
vertiser. Why? Because the phone
number is in the newspaper ad.
That’s where you need to educate the
advertiser:

“Well, of'course your phone num-
ber is in your newspaper ad. That’s
because they have to fill up all that
white space. So, they fill it up with
all kinds of factual information: your
phone number, address, business
hours. maybe even a map to your
store.

A newspaper ad is perfectly fine
tor giving cold, hard, factual infor-
mation. but it cannot do what a good
radio commercial can do: make peo-
ple want to buy your product. 1f
you're a restaurant, your newspaper
ad can reprint your menu. But a ra-
dio commercial can make people
hungry for your food! Now, if news-
papers could do that, don’t you think
they would? But they can’t — and
we can!

“Let us make your targeted con-
sumers want to come to your restau-
rant, and let the newspaper provide
them with any cold, hard, factual in-
formation they might want after
we’ve convinced them to become
customers.”

Listeners who don’t understand
English don’t read English-language
newspapers, but they do read Span-
ish-language papers, and most of
your advertisers who target Hispan-
ic people advertise in those papers.

Ultimate question: What will your
Spanish-speaking listeners do when,
for some reason, they do want to con-
tact a local business?

Ultimate answer: They’Il do what-
ever they usually do when they want
a local business’ phone number.
They’ll call directory assistance (a
city with a large Hispanic population
undoubtedly ofters bilingual directo-
ry assistance). They'll ask a friend
to look it up in their phone book.
Whatever it is they normally do is
what they will do then too.

One note regarding the Ilispanic
Yellow Pages: Not all Spanish-
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A newspaper ad is perfectly fire for giving
cold, hard, factual information, but it cannot do
what a good radio commercial can do: make
people want to buy your groduct.

T T T T

speaking businesses will be in that
directory. It's probably published not
by the local telephone company, but
by athird party. And even if it is pub-
lished by the phone company, it’s not
their “core” directory, the one that
lists virtually all businesses. (If some-
one has a business phone number in
your city, that business auzomatical-
ly receives a listing in the core di-
rectory.)

A Hidden Opportanity

That attendee also incidentally
identitied a potentially very profit-
able source of new on-air ad reve-
nue: He should be going to the
publishers of the Hispanic Yellow
Pages and selling them a massive,
long-term schedule:

“When you're looking for a Span-
ish-speaking husiness in your
neighborhood, you'll find it in the

—

Rather than advertise
the phone number of a
retail establishment in

their area, tell the
listeners where the
business is located.

R e S

Hispanic Yellow Pages. We'll send
you a free copy if you just give us a
call at this number: 555-8111. The
Hispanic Yellow Pages — where lo-
cal businesses speak your language.”

He should also encourage the His-
panic Yellow Pages to ofer co-op
advertising money for businesses
that advertise in the book and on the
radio station. Two examples:

|. The Hispanic Yellow Pages of-
fers to pay 5% of the cost of any
commercial schedule on the station
that includes the words “Look for us
in the Hispanic Yellow Pages!”

2. The Hispanic Yellow Pages of-
fers to pay 5% of the cost of any
commercial schedule on the station
that includes the words “Look for us
in the Hispanic Yellow Pages,” and
the station agrees to disccunt quali-

fying ads by another 5%. A local
company that advertises with both
the station and the phone book will
instantly save 10%.

By “qualitying ads,” | mean the
station may want to require some
minimum level of investment or
length of campaign. Or maybe not;
I"'m just making this up as I go along.

But such an arrangement would
make a lot cf sense to the publishers
of the Hispanic Yellow Pages. Al-
though they have distribution in the
city, they lack penetration. By the at-
tendee’s account, most of his Span-
1sh-speaking listeners do not have the
directory.

This combined campaign — one
promoting the Hispanic Yellow Pag-
es, the other encouraging other ad-
vertisers to promote the Hispanic
Yellow Pages — will increase both
awareness and penetration (assum-
ing that it’s easy for listeners to ob-
tain the Hispanic Yellow Pages).

So the Hispanic Yellow Pages es-
tablishes its brand with its advertis-
ing and offers an immediate-response
vehicle — the telephone number
for listeners to obtain the book. The
Hispanic Yellow Pages gets promot-
ed on-air by all those local advertis-
ers, greatly increasing its brand
awareness.

Advertisers targeting Spanish-
speaking Hispanics get a genuine dis-
count, so they save money on their
advertising or, even better, make their
ad budget go further. Because only
one station cffers this co-op program,
that station gets its “unfair share” of
each ad dollar spent by those busi-
nesses. Everybody wins. (Except its
competitors. Too bad. They should
have read this article.)

Oh, and did you notice that in this
case I’'m strongly suggesting that the
attendee give a phone number in the
spot for the Hispanic Yellow Pages?
That’s because the desired result of
such a campaign is to place as many
phone books as possible in Spanish-
speaking hemes. To do that, the sta-
tion needs to make it as easy as
possible for the target audience to get
the book. And the easiest way tor the
audience to get it should be by call-
ing a local or toll-free number to re-
quest a copy.

This column is excerpted from The Dan O'Day Radio Advertising
Letter. For your free eemail subscription, send your request to dano
day @danoday.com with “R&R Ad Request’ in the subject line, or
subscribe online at www.danoday.com. - )
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Midbhook Checkup: The
‘State Of The Station’ Repont

By John Lund

ou’re seven weeks into the fall Arbitron. How does the station sound? Is the marketing still
on target to reach your cume goal? Does your fall contesting sound as fresh and exciting as
—— it did in week one? Everyone has experienced the joy — or the shock — of receiving the
Arbitron advances a month or more after the rating period has ended, but how many program
directors can recall exactly what happened in the market, week to week, that affected the ratings?

Do your homework now,
while the rating period is
underway, by performing a
midbook evaluation of ev-
ery element of your station
and its marketing. Docu-
ment everything that is hap-
pening at the station and in
the market. Gathering this
information every week
throughout the ratings peri-
od will also sharpen your
awareness of your own pro-
gramming, resulting in more attention
to detail.

Your “State of the Station™ report
can be as detailed as you wish. Ideal-
ly, it should cover everything that
concerns the station: marketing,
changes in competitors’ programming
and every element that will affect the
fall ratings. The goal is to create a
comprehensive overview that will aid
in your analysis of the ratings when
they are released. Below are some of
the many questions you can consider
while creating your report.

Competitive Diagnostic

What is the competition doing with
its marketing, music, promotions and
contests, personalities, stopsets, talent
stunts and on-air positioning? What
are they doing this fall that’s differ-
ent from what they’ve done in previ-
ous books? How will what they do
affect your station? Knowing what
the competition does and when they
do it is the first strategic step in coun-
terprogramming their everv move.

Rating Goals & Trends

Where do you want to go this fall?
Where have you been? Your “State
of the Station” report should docu-
ment rating trends for your station and
its competition for dayparts, TSL and
cume, going back several books. Start
your trend reports now so you can
plug in the new numbers the day you
get them for fast comparison and
analysis. Note any changes reported

JohnLundis President of The L.und
Consuitants to Broadcast Manage-
ment and Lund Media Research, a
full-service multiformat radio con-
sulting and research firm in San
Francisco. For assistance plan-
ning your station's ratings strategy
or his Marketing & Promotion
Stylebook, call John Lund at 650-
692-7777. For a free copy of
Lund’s monthly newsletter, The
Lund Lefter, e-mail john@lundradio
| .comor www.lundraclio.com.

John Lund

by Arbitron in sample size,
census figures and demo-
graphics, counties surveyed,
8 cthnic weighting and compo-
sition, first-preference listen-
ing, cume duplication, diary
placement and return, TSL
and listening locations.

Music, Mornings &
Marketing

What’s your station's mu-
sic format and philosophy?
Describe how you research the mu-
sic tastes of listeners and how well the
station’s software rotates music. Pin-
point the demographic target of your
programming and how music is pro-
grammed in all dayparts. Objective-
ly list the strengths and weaknesses
of your music programming, and do
the same for your head-on competi-
tor.

Construct a playlist review for the
current month. Use your music soft-
ware to check on the most-played art-
ists and any rotation problems. Note
when changes in your music occurred
during the sweep, listing the dates
when changes and enhancements
were made.

Morning drive is the springboard
to daily listening. Compare your
morning show with your competi-
tors’. Describe stunting — which
stunts got the most press and gained
the most audience awareness?

Conduct weekly critiques of the
programming basics: frequent men-
tions of the station name, flow, enthu-
siasm, music relatability, cross-pro-
motion and recycling to other day-
parts, time restraints and in-person
appearances and remotes. Construct
a similar analysis of your competi-
tion’s programming.

Describe the marketing efforts of
vour station and its competition
through the fall sweep. If one of your
goals is to increase cume, how are
vou getting more people to tune in?
Are you using external advertising,
promotions or other methods? What
is your station’s promotional budget
for the year and for the three months
of the rating period? Evaluate the ef-
fectiveness of your advertising cam-
paign — and find out what your
competition is doing. Call ad agen-
cies, TV stations and outdoor compa-
nies to find out what your competitors
are spending.

What is the goal of your fall con-
testing? Do you want to create tune-
in? Expand TSL? Recycle listeners
into other dayparts? Is it working? Is

the contest simple enough to describe
in 20 seconds? What is your contest
budget? Does the contest sound as
exciting and enticing in week seven
as it did the day it went on? Are the
promos and liners updated at least
twice a week? Compare vour contest-
ing to that of your head-on competi-
tor.

List all marketing media your sta-
tion has used this fall — direct mail,
telemarketing, fax marketing, e-mail,
website marketing, TV, outdoor —
and evaluate its effectiveness. De-
scribe your signage at major event
facilities, like concert venues, sports
arenas and mass-transportation cen-
ters. Does your contest involve local
charities or an alliance with a com-
munity organization? Is the station’s
website frequently updated with con-
test information? Promotionally
speaking, who’s winning this book?

News & Special
Programming

Is news important to your station?
Objectively list the strengths and
weaknesses of your news program-
ming. List major news events that
may have prompted atypical listen-
ing, like tornados, hurricanes, floods,
blizzards, plane crashes or power out-
ages. How did your station handle
these events? Conduct an analysis of
how your competition handles news,
looking at their staff, delivery and
presentation, and compare their news
to vour station’s. And be aware that
sports, like news, often affects time
spent listening; for example, sporting
events bring in male listening on
weekends.

Listener Lifestyle

What kind of lifestyles do your lis-
teners have? Does your station serve
a resort community with a seasonal
audience? Do more listeners take
their vacations during certain parts of
year? Is there more or less listening
from one month to the next? If the
station targets teens, how does that
affect listening? Does the station's
audience include seasonal workers?
Has the area’s employment picture
changed? Is there a local military
base, and do you lose a large number
of listeners during a national military
eftort?

Community Involvement
& People Resources
What kind of public service pro-
motions are being conducted during
the book? Do these promotions help

www.americanradiohistorv.com
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week.

hear winners win.

runner-up prizes.

care of your P1s,

10 Ways To Create Promotions
& Enhance Contests

© Don't ciutter the air with too many promotions at once.
Showcase one promotion for listeners,

® In major contests, promote one big prize to capture the
imagination {and create tune-in} and many smaller prizes that
people have a better chance to win (and want to win).

© Be topical and timely when picking promotions for on-air
use. The premise for radio contests changes with current
events, fads and lifestyles. Create a promotion calendar to plan
all sales and programming promotions for an entire year.

© Take up acause, an event, a fundraiser or a “heartstrings”
campaign in which the station participates every year. Give
something back to the community.

© Plan ways to create favorable publicity for the station every

@ Create giveaways with guaranteed winners. People like to

@ Utilize contingency contests where the prize that's offered
is huge but there is a chance that no one wins (like Publisher's
Clearinghouse or a “hole in one” contest).

O Make those who lose the big prize feel good; award quality

© Consider celebrity endorsements and appearances to build
contest momentum and station awareness. Tap the record
companies and movie studios for stars. Get local celebrities, TV
news anchors and regional sports notables on the air.

@ Freshen contest liners and winners’ promos frequently.
Make the contest promos sound more exciting and enticing than
a national contest with a bigger prize. Keep adding new
elements and production sizzle to stimulate your audience.

Remember, your station operates within an intimate medium
and can generate strong brand loyalty. Stage promotions and
contests that reward long listening spans, and take very good

— John Lund

build a good public image? Do lis-
teners consider the station a jukebox,
or does it use community service to
enhance its image? Are PSAs cus-
tomized for the station to reflect the
local community and target demo-
graphic? Analyze your competition’s
efforts.

List any personnel changes, on-
and off-air, at your stations and at
competing stations. Is your station’s
aftirmative action program on target?
Do you use interns and trainees to the
fullest? Have you discussed your
employees’ needs and goals?

Commercial Practices &
Production Quality

What is the station’s commercial
load? List the commercial minutes
and unit maximums for the broadcast
week, and compare what you're do-
ing to your rivals’ approach. Note
your heaviest dayparts and hours and
vour lightest. Analyze the production
sound of your station and your com-
petition, and examine the quality and
quantity of station-produced promos
and commercials.

Technical Considerations

Analyze the sound of your station
compared with the competition. Note
nighttime directional-pattern chang-
es, hours off for maintenance (are
these really necessary during the
book?) and any technical problems.

Was Arbitron notified of any prob-
lems? Discuss modulation processing
and air quality for the station and your
competition. How do your station’s
remotes sound?

The Whole Picture

Analyze the radio programming in
your market. Describe any formats
your market doesn’t have and stations
that are doing a good or a poor job
with their formats. [f there’s a void in
the market, who might fill it? Who are
the best talents on the air in the mar-
ket? Do you have them? If you need
them, can you acquire them?

What station has the best news,
promotions and advertising, public
service, technical and support staffs?

Check the Arbitron website at
www.arbitron.com for the station in-
formation profiles filed by your sta-
tion and by your competitors.
Immediately file any changes or cor-
rections with Arbitron.

Look Ahead To 2003

For next vear, establish a monthly
reporting system. Document how
you're doing in these 10 critical ar-
eas of station success:

The Three M’s: Music, Momings
and Marketing

The Six P’s: Product, Positioning,
Production. Presentation, Promotion
and Presence

The Big C: Competition.
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K-LOVE Network
Site Spreads The Wort
jte Spreads The Wor gracenote
<P
_l Contemporary Christian stream is a new ‘Net-ratings leader www.gracencte.com
charts @gracenote.conr
By Brida Connolly
. . . If you play CDs on an Internet-connected computer, Gracenote prob-
Assistant Managmg Editor ably knows about it. Every day Gracenote’s CDDB music-recognition
service supplies artist and track information to more than 1 million
ducational Media Foundation’s Contemporary Christian K-LOVE Network made an im- people who play music through CDDE-enabled audio players; at the
pressive debut in the Arbitron Webcast Channel Ratings last month, rolling in at No. 2 with Z??I?S:Z:ﬁ; S {Sfiﬂg}ed[;?gfzZ;O;mni::;:nizz?; t:; grrtés::;g?z? gf:g:
—— a million hours streamed (behind only perennial leader Virgin Radio U.K.). The website at note’s charts. Below are last week’s 50 most played CDs.
www klove.com that’s serving all those streams is an inviting effort that’s neither innovative nor N
exotic, but admirably focused and consistent. D | G |TA|_ TO P 5 0

The K-LOVE site is designed  tually no buffering delay, through a The “Artist Links™ pages are im-
along the same lines as many other  plain-vanilla custom player — so  pressive, with thumbnail artist pic- LW TW ARTIST Aloum Title Weeks On
radio sites, with a top bar featuring  plain, in fact, that it offers no artist  tures and links to the official sites of 1 1 EMINEM Tke Eminem Show 25
artist pics and a single left-side navi-  or song information. well over 100 acts in every genre of — 2 VARIOUS ARTISTS 8 Mile 1
gation bar. Also like many radio sites, The free stream in eitker playerisa  Christian music. The Intemet is so tlu- )
navigation is still by way of new-in-  28kbps feed with reasonable sound  id that simple links pages can be very 2 3 ROLLING STONES Forty Licks 5
"99 mouseover drop-down menus. It's  quality, and those who make donations  tough to maintain, but whoever’s up- 3 4 MELLY Nellyvilie 19
not the newest, coolest thing, but it’s  to support the not-for-protit network  dating K-LOVE’s list is doing a fine 7 5 RED HOT CHILI PEPPERS By The Way 17
functional — and that’s a pretty good ~ —— there’s a link tor donation info on  job; | found only one link that wasn't 4 6 COLDPLAY A Rush Of Blood To The Head 10
description of the K-LOVE website  the plaver — can upgrade fo a 56k qumg in four pages 9f hstmfgs..()ne 5 7 NORAH JORES Come Away With Me 28
overall. stream. The enly really unfortunate  quibble: The thumbnails aren’t links,

With that in mind, K-LOVE does  choice was to take a cue from one of  and they should be. 10 8 SYSTEM OF A DOWN Toxicity 61
without a splash page and has no  Live365’s few iritating features and A good selection of full-length 8 9 SANTANA Shamar 2
Flash at all (the age of the Flash intro  have an “‘Are you sure?” box pop up  music videos is available as well, 6 10 AVRIL LAVIGNE Let Go 21
seems, blessedly, to be coming to an  every time the player is closed. though vou have to give K-LOVE — 11 MIRVANA Nirvana 1
end). The single bit of motion on the Along with the stream, the site’s  vour name and ZIP code to see them. .
blue-and-gold homepage is a banner  best content is nnder the “Music™ It all works pretty well, with quick B AU !
that rotates three photos and the  menu. The highlight here is the charts,  downloads and good picture quality, — 13 TORIAMOS Scarlet's Walk 1
words “K-Love Network, safe forthe  which include 30-second clips, lyrics ~ but you have to leave the player to 12 14 BEATLES One 94
entire family!” and "Buy™ links to Christianbook.  change videos — telling it, naturally, 13 15 JDHN MAYER Room For Squares 31

But the decision to keep it simple  com’s MusicForce retail site for al-  that, yes, you are sure — and the play- 11 16 ELVIS PRESLEY Elvis 30 #1 Hits 6
doesn’t mean that the site is techno-  most every song. The chart archive  er moves the volume back to the de- ) .
logically backward. The “Listen™  goes back a vear, and there’s a one-  fault level every time it’s closed. ARG SR AT GE G
link brings up bandwidth and plug-  page list of every song that’s ever “Music New & Reviews™ is a bi- 19 18 CREED Weathered 50
in checks, a quick audio check and  made the K-LOVE playiist. (Butthat  monthly magazine with interviews, 9 19 FDO FIGHTERS One By One 2
a choice of Windows Media or Real-  same “Are you sure?” box pops up  commentary and reviews. The current 14 20 ASHANTI Ashanti 31
Audio streams. The streams run  every time you close the player after  issue’s interview with 16-year-old 16 21 FAITHHILL Cry 3
smoothly on a Tl hookup with vir-  hearing a clip.) Forefront artist Stacie Orrico is bal- o

. anced and sensitive. but the dozen or 20 22 JACK JOHNSON Brushtire Fairytales 21
so record reviews are rather pedestri- 24 23  NICKELBACKX Silver Side Up 60
an, more inclined to description than 15 24 PINK Missundaztocd 44
to criticism and uniformly positive. A 18 25 LINKIN PARK Reanimation 14
one-year archive includes book and 33 26 PUDDLE OF MUDD Come Clean 48
movie reviews along with the music- ‘
] ] ] related material. — 27 JURASSIC 5 Power In Numbers 1
Study: Online Music Sales Falling Fast The “Concerts & Events® page is 27 28 PINK FLOYD Echoes (The Best Of Pink Floyd) 52
According to research company comScore Media Metrix, online music excellent; up-to-date to the minute 17 29 INCUBUS Moming View 32
§ales dipped 20% in the first half of this year, compared to a 7% dec?line and listing both concerts and worship 22 30 ALICIA KEYS Songs In A Minor 71
in music ship.rn.ents overall. Through Q3 2902, comScore’s anglysis of gatherings. Air talent bios and a (non- A ]
the online activity of 1.5 million representative Internet users shows on- ey 30 31 SHAKIRA Lzundry Service 51
line music sales of $545 million, down 25% from last year. ComScore . . - . 34 32 JOSH GROBAN Josh Groban 18
. g . ' . ) complete the “Music™ section.
gﬂrlbutes thfe decline in Iargfe part to CD-burning and file-trading, point- Righ “Music™ he plai 26 33 BECK Sea Change 6
ing to huge increases in traffic at peer-to-peer networks KaZaa and Mor- 2l under. US'F .are t, € plamn g
pheus over the past year. ar}l]d IO_thE-POIII(“[:gA\}EISI?’ pages. 29 34 STROKES Is This It 27
. . This 1s where K- takes prayer e
BMG Grants Bum mgms To Listen.com requests, asks tor listener support and 44 35 XZIBIT Man Vs .Mdcmne 3
Digital-media company Listen.com has added CD burs from the BMG details its evangelical mission in its — 36 SIGUR ROS Untitled 1
catalog to its Rhapsody service, which began offering burns from the “Statement of Belief.” EMF’s finan- 32 37 WARC KNOPFLER The Ragpicker's Dream 4
Warner and Universal Music Group catalogs last month. The direct-to- cial information pertaining to K- 28 38 LUDACRIS Word Of Mouf 49
disc burns — Rhapsody does not offer downloads — cost members $1 LOVE is here too .
per song, in addition to the $10 monthly subscription fee. BMG’s artist , S - . 23 3% MAIKURAKI Feiry Tale 2
roster includes Elvis Presley, Christian Aguilera, Brooks & Dunn and Out- UG5S a.lso T SR e 37 40 CELINE DION A New Day Has Come 2
Kast. Rhapsody remains the only online service that hcids streaming li- — the moming and afternoon show’s 40 41 BLINK-182 Take Off Your Pants & Jacket 7
censes from all five major label groups. There's no word at the moment pages are hidden here — with a -
concerming whether it is negotiating burn rights with Sony or EMI. bumper-sticker offer and the usual 36 42 SADE Lovers Rock 53
Judge Orders Madster To Adopt File-Swap Fillers lWﬂl(}pag;r and scree._;savsr i(;yn- — 43 OUEENS OF THE STONE AGE Songs for The Deal 1
U.S. District Judge Marvin Aspen last week ordered Madster cperator ,OZ ]S Kk T“S prgw o ‘ea ne 4144 ORIGINAL SOUNDTRACK Mouiin Rouge 53
AbovePeer to add filters and take other steps to prevent users from swap- an m > O,,OUtSl. € news sources, 35 45 DIXIE CHICKS Home 10
ping unauthorized music through the Madster peer-to-peer network. RIAA and “Extras hz?s LT a“fj 31 46 P 0.D. Satellite 46
President Cary Sherman applauded the judge’s decision, which was based contest rules. “. s all S‘a“d?fd stuff, ) .
on proposals submitted by the RIAA and various music publishers. As- well presented in an attractive, con- 48 47 INDIA.ARIE Acoustic Soul 9
pen's order came following a Sept. 4 ruling forcing Madster to immediate- sistent interface. But this site’s real 39 48 TOOL Laterdus Al
ly block all trading of copyrighted music. Madster and AbovePeer filed for strength is in the first-rate “Music” — 49 MUSIQ Juslisen 1
bankruptcy protection_in Marf:h, and in J.une a bankruptcy court judge pages, which are good enough to 45 50 MOBY 18 17
agreed to let the copyright-infringement suit against the P2P proceed. serve as a model for station sites in
any format.
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Robbin Becomes PD
At WGFX/Nashville

Rich Brother Robbin, a 39-year
radio-industry veteran. has accepted
the PD post at Citadel’s Classic Hits
WGFX/Nashville. Robbin rakes du-

r‘ lics previously held

by Dave Kelly,
who also serves as
PD of co-owned
Country WKDF/
Nashville. Kelly
will now focus his
etforts on "’KDF.

A wveteran air
talent and pro-
grammer, Robbin
has programmed
such legendary Top 40 stations as
KCBQ/San Diego and both KIQQ
(K100) and KTNQ (Ten-Q) in Los
Angeles during the 1970s. His first
big break came in 1967, when KISN/
Portland, OR hired him as an air per-
sonality.

In September 1983 Robbin be-
came PD of KCMO-I"M/Kansas
City. Two years later he left the sta-
tion to become a part-owner of
KEXX & KKPW/Tucson. Then, in
June 1993 he returned to San Diego

WGFX/See Next Page

Robbin

Ne ws_breakers |

Schenck Upped To WBUZ/Nashville PD

Russ Schenck has been named PD of Cromwel!’s Aiternative WBUZ/
Nashville. He replaces Brian Krysz, who has joined Archway Broad-
casting as VP/Programming & Marketing (see story. this page). Schenck
will retain his duties as WBUZ's MD and afternoon-drive air talent.

“The station’s been on an even keel for a while now,” Schenck told
R&R, “but we need to freshen things up. It's time for an evolution at the
station. Our mission is to reclaim the fact that we are the new-music
station. We’'re tired of the Top 40 station claiming it.”

Schenck’s first move was to replace the station voice. Voicing the
station starting this week will be Rich Van Slyke, out of Atlanta. “We are
also going to redo our imaging,” Schenck said.

Archway Appoints Krysz VP/Programming

Eastern Carolina Broadcast-
ing for $6.5 million. Arch-
way will also operate, pend-
mg FCC approval, eight
other properties in two
other, undisclosed markets.

“Brian’s experience in
programming and market-
ing will help this company
achieve its short-term goals
and lead to its long-term
success.” Archway Presi-
dent/CEO Al Vicente said.

Brian Krysz has joined
Archway Broadcasting §
‘ Group as VP/Programming
‘ & Marketing. He exits the
Cromwell Group, for which
he was VP/Programming
for the company’s WBUZ
& WQZQ/Nashville,

Krysz will oversce the
programming and market-
ing departments tfor Arch-
way’s newly formed station
group. In August the com-
pany announced it was purchasing
| four Greenville, NC stations from

3

Krysz

KRYSZ/See Next Page
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PD Advantage

The Pressure Is On for

Identify Your Best Opportunities for Growth with

Your GM wants results. You've got mounds of data—but no real benchmarks to
provide direction. You need a tool to make sense of it all and program smarter.
For the first time ever, you can now compare your station's performance against
the best stations in America—and identify your best opportunities for growth. And
you can only do it with the Top Performers report in the new PD Advantage® 4.0.

To find out how PD Advantage 4.0 can help you get your station on top, call your
Arbitron representative or send an e-mail to bob.michaels@arbitron.com or
gary.marince@arbitron.com.
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Bell Gets SVP Stripes At RLG/Nashville

CA Label Group/Nashville VP/A&R Renee Bell

has been promoted to Sr. VP and signed a new,
long-term deal with the three-label group, which in-
cludes RCA/Nashville, BNA and Arista/Nashville.

“Renee is simply the best A&R executive in coun- |

try music,” RLG Chairman Joe Galante said. “She
cares deeply about every part of the creative process,
from the songwriters to the producers to the artists.
Her passion, taste and vision have enabled all of our
artists to reach even greater levels of success. I'm
thrilled that we will be continuing our partnership and
friendship for many years to come.”

At RLG since 1995, Bell has been invoived in the
careers of Kenny Chesney, Martina McBride, Brooks

Bell

& Dunn, Tracy Byrd, Clay Walker and Sara Evans, among others. Prior to
joining RLG she worked in Capitol/Nashville’'s A&R department from 1993-
95 and before that was employed by MCA Records for nine years.

Chabin Ret;rns To Promax & m As Pres./CEQ

cademy of Television Arts & Sciences President
Jim Chabin has left the organization after a
three-year term to return as President/CEO of Promax

& BDA, the 4,200-member trade association for elec- §&

tronic-media promotion, marketing and design pro-
fessionals. He had served in 1992 as President/CEO
of the Broadcast Promotion & Marketing Executives
Association, during which time he initiated the trade
group’s name change to Promax in an effort to ex-
pand its focus beyond traditional broadcast.

Chabin succeeds Glynn Brailsford, who shifts to
the new role of Chief Creative Officer and will work
with Chabin and the Promax & BDA board on cre-
ative issues and initiatives connected to producing

the association’s worldwide events and creative programs.

One of Chabin's first initiatives is overseeing the expansion of the
association’s “Ratings Roadshow" one-day workshops in various mar-
kets. He will also oversee the development of the 2003 international

Promax & BDA conference, set for June 4-6 in Los Angeles.

Robhins Named CC/Charleston, SC RVPP

Jon Robbins. a 26-year veteran
once known as Jonah Cummings. has
been promoted from OM of Clear
Channel's Charleston, SC cluster to
Regional VP/Programming of the
company’s Charleston trading area.

Robbins will continue to oversee
the programming of Clear Channel’s
five O&Os in Charleston, as well as
WSSP-FM, which the company runs
via a joint sales agreement with Con-
cord Media. He will also oversce
Clear Channel’s six stations in Co-
lumbia, SC; seven in Augusta, GA;
and six in Savannah, GA.

Robbins reports to Regional VP

Alene Grevey, who said, “Jon is a
great motivator and a highly creative
force in our market. Spreading his
expertise to the broader trading re-
gion will show immediate results.
We’re fortunate to have the opportu-
nity to share his talent among the
region’s clusters.”

Robbins is a well-known AOR
programmer who has programimed
KEZE/Spokane, KISW/Seattle and
former Classic Rocker WCXR/
Washington, among others. He’s also
served as OM of KGON/Portland.
OR and GM of KMZZ & KRXX/
Minneapolis.

HBC Flips Albuquerque Duo To Spanish
| Rodriguez PD of KKRG & K0SZ; Walton to KIOT

Spanish-language radio took a gi-
ant leap forward in Albuquerque on
Nov. 1, when Hispanic Broadcasting
officially entered the market by clos-
ing on its $22.5 million acquisition
of Simmons Media’s KIOT, KKRG,
KKSS, KOSZ & KRQS. The com-
pany then immediately flipped
KKRG from Classic Country to Re-
gional Mexican as “La Jefa 101.3”
and moved KOSZ, which had been
Soft AC since mid-May and was pre-
viously Oldies KQEO, to Spanish
Contemporary as “Viva 101.7.7

The two new stations will be pro-

grammed by Adriana Rodriguez, a
longtime air personality and former
Asst. PD at HBC’s WOJO/Chicago
who most recently served as Callout
Supervisor of HBC subsidiary Mo-
mentum Research. Former KKRG
PD Jim Walton has taken PD duties
at Classic Rock KIOT. which changes
monikers from “Arrow” to “Coyote”
and welcomes former KOSZ PD/MD
Rick Andrews as MD.

Top HBC programmers, including
Los Angeles-based VP/Program-
ming David Gleason, are presently

ALBUQUERQUE/See Next Page
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National Radio

® JONES MEDIA NETWORKS names
Shania Twain its November Artist of the
Month for Lia and the 24-hour CD
Country and U.S. Country formats. For
more info, contact Katie Benson of
Great American Country, 303-784-
8378 or kbenson @jonescorp.com.

® NBG RADIO NETWORK extends its
syndication deal with the weekly, two-
hour No Depression Alt-Country Radio
Show through 2004.

Radio

® JOHN NEFF joins BIA Financial Net-
work as an AE. He was previously a
Sr. AE at Radio Business Report.

Industry

® UNIVERSAL MUSIC & VIDEO Dis-
TRIBUTION signs an agreement with
VI Music granting UMVD distribution
rights within the U.S. and Puerto Rico
for all of VI's upcoming releases.

Changes

News/Talk: Beginning Dec. 2, Busi-
ness TalkRadio welcomes Steve
Crowley for weekdays from 3-5pm ET
and extends /nvestor’s Edge With Gary
Kaltbaum to two hours daily, from 5-
7pmET.

National Radie: ProStar Entertain-
ment Group’s syndicated The Movie
Show signs a sales-representation
deal with the Da Silva Group.

Records: Arista Records names Kirk
Bonin Sr. Dir./Mainstream Sales &
Marketing ... J Records appoints Bill
Giardini Sr. Dir./Sales ... Trustkill
Records signs with RED Distribution.

Earnings
Continued from Page 1

reaction that may have incensed
company CEO Bob Neil, who be-
lieves actual results should be val-
ued more than guidance.

“I would like to think what mat-
ters is how a company actually per-
forms, not what it guides to.” he said
during a conference call held to dis-
cuss Cox’s Q3 earnings. Defending
his conservative guidance principles,
Neil said, *This company has prov-
en consistently that it outperforms
the conditions it’s dealt.”

He added that companies that
buckle to pressure to issue aggres-
sive guidance can ultimately find
themselves in dire straits: "Pushing
on the guidance can force manage-
ment to think short-term: for ex-
ample, cutting promotion dollars to
meet guidance because of some un-
foreseen circumstances. I hope that
over the past year — if we've
learned anything — it’s that sound
long-term fundamentals are the right
way o go. instead of goosing guid-
ance under pressure and losing your
flexibility to do what's right for the
business long-term.”

Radio One CFO Scott Royster
certainly feels good about his com-
pany’s long-term business, tefling in-
vestors that his company will enter
2003 **poised and ready to win.” He
was equally bullish about Radio
One’s Q3 results, even taking a shot
at Infinity when he said, *Our BCF
margins remained stratospheric and
— to correct Mr. Karmazin — ours
are obviously the highest in the in-
dustry.” Royster described his
company’s Q3 performance as
“solid, consistent and predictable.”

And predictable they were, as the
company’s earnings per share of 7
cents matched the estimate from
analysts polled by Thomson First
Call. Net income came in at $7.8
million, up from a loss of $15.1 mil-
lion (16 cents) in Q3 2001. Includ-
ing a preferred dividend. the com-
pany reported earnings of $12.8 mil-
lion (12 cents), compared to a loss
of $10.1 million (1! cents) a year
ago. Net broadcast revenue in-
creased 22%, 1o $80.5 million, while
EBITDA grew 24%, to $39.9 mil-
lion. BCF was up 25% to $43.1 mil-

CONDOLENCES

Singer and “King of Skiffle”
Lonnie Donegan, 71, Nov. 3,
Record producer and engi-
neer Tom Dowd. 77, Oct. 27.

lion; after-tax cash flow improved
77%. 1o $21.6 million (21 cents):
and free cash flow improved 87%,
to $19.1 million. On a same-station
basis, net revenue improved 13%,
and BCF jumped 20%.

Looking ahead, Radio One fore-
casts Q4 earnings per share of 9
cents- 10 cents, broadcast revenue of
$76.9 million, EBITDA of $34.2
million. BCF of $37.4 million and
ATCF per share of 16 cents.

“We achieved everything we said
we would and have little to say that
is bad,” Royster said. “Our outlook
is positive, and our management
team is solid.” However, he said that,
considering the uncertain economic
climate, consumer confidence that
has hit a 10-year low and the threat
of war, “it doesn’t pay to be aggres-
sive in this environment.”

For his company’s part, Entercom
President/CEO David Field said,
“Business remains strong. We are
experiencing healthy advertising de-
mand as advertisers are booking ear-
lier, and rates are firm and rising.”

Investors were likely very pleased
with the company’s Q3 results.
which handily beat Street estimates.
Q3 net income rose from $4.1 mil-
lion (9 cents) to $15.4 million (31
cents). Pro forma EPS, excluding the
effects of exiraordinary losses,
climbed from 23 cents to 34 cents;
Thomson First Call analysts had pre-
dicted an average of 27 cents. Q3 net
revenue improved 25%, to $106.7
million, while BCF grew 38%, to
$44.9 millior. ATCF reached a
record high of $29.6 million, up
23%. On a same-station basis, net
revenue rose 15%. and BCF climbed
22%.

Field said (G4 pacings are up in
the double-digit range and forecast
Q4 net revenue of $100 million-
$101 million, BCF of $45 million-
$46 million and ATCF per share of
60 cents. Revenue is expected to be
up 11% and BCF up 14% on a

Albuguerque

Continued from Page 10

in Albuquerque to assist Rodriguez
in the new stations’ launch, as well
as to help cluster GM Bruce Pollack
oversee the management transition
at KIOT, Smooth Jazz KRQS and
CHR/Pop KKSS.

Gleason told R&R that KOSZ

will offer “more of a pop soun but
with a rock edge.” Core artists in-
clude Shakira, Enrique lglesias and
La Ley. "It sounds kind cf like
KYSR/Los Angeles, but in Span-
ish.” he said. *We thought that.
given the demographic and lifestyle
issues of Albuquerque, this gives us
an avenue for doing something a
little more contemporary. Every jock
we are hiring here is 100% bilingual.

We accept plenty of English spots.
It is tailored to the market.”

While Albuquerque’s 12+ popula-
tion is 37% Hispanic, much of that
population represents second- and
third-generation residents who prefer
English-language media. Meanwhile,
KKRG will feature “a core Regional
Mexican sound with lots of nortefia
music” geared toward Spanish-domi-
nant radic listeners, Gleason said.

Krysz
Continued from Page 10
Krysz said. “This is the opportu-
nity of a lifetime. I have worked
years to be prepared for this oppor-
tunity. Plus, it’s a chance to work
with two great broadcasters and two
good friends — Vicente and Exec.
VP/Operations Chris Fleming.”

Krysz has been in charge of
WQZQ twice: He teok his mwost re-
cent post at Cromwell in May 1999
after departing in 1997 for a pro-
gramming role at Pamal Broad-
casting’s stations in upstate New
York. He initially joined Cromwell
a year carlier and heliped launch
'QZQ as a CHR/Pop station.

WGFX

Continued from Page 10

to take the programming reins of
KCBQ-AM & FM/San Diego.
which had been relaunched and were
designed to emulate the earlier ver-

sion of KCBQ-AM Robbin pro-
grammed 20 years before.

In the late 1990s Robbin was PD
of KWFM/Tucson. He later returned
to San Diego for a third time, for af-
ternoons at '80s KBZT/San Diego.

In related news. Pat Sullivan be-
comes CFO of Archway. Sullivan
previously held a similar post at At-
lanta-based energy information-ser-
vices company USIEnergy Inc.
L ____— i ]

Chancey

Continued from Page 3

' Mary Chapin Carpenter, Montgom-

ery Gentry, Charlie Robison, Billy
Gilman and Bruce Robison.

Prior to working at Sony/Nash-
ville, Chancey produced David
Ball's debut album. Thinkin' Prob-
lem, and the critically acclaimed Jim
Lauderdale project Whisper. He also
produced recordings by Waylon Jen-
nings and Joy Lynn White.

same-station basis. “"We are confi-
dent that we will continue to gain
significant market share next year.”
Field said.

More Q3 Results

* Regent improved from a net loss
of $1 million (3 cents) in Q3 2001 to
net income of $1.8 million (4 cents)
in Q3 2002, matching the estimate of
analysts polled by Thomson First
Call. Results from last Q3 included
$1.9 million in goodwill and other
expenses. Net revenue improved
33%. 10 $18.7 million, while BCF
grew 43%. 1o $6 million. Free cash
flow improved from $1.6 million (5
cents) to $3.6 million (8 cents). Same-
station revenue was up 8%, and BCF
climbed 20%.

For Q4, Regent forecasts revenue
of $21 million-$21.5 million, BCF
of $5.8 million-$6.1 million and
EPS of 3 cents-4 cents. Same-station
results are expected to be up 8.5%-
11% for revenue and 18%-20% for
BCF.

* Beasley topped by a penny the
consensus estimate of analysts
polied by Thomson First Call, re-
porting earnings per share of 6 cents
on net income of $1.5 million. Last
Q3 Beasley saw a net loss of $11.5
million (48 cents). Consolidated net
revenue was essentially flat at $28.8
million, while BCF improved 23%.
10 $9.5 million. EBITDA grew 22%,
to $8.2 million, and ATCF grew
39%. to $4.5 million (18 cents). On
a same-station basis, consolidated
net revenue rose 5%, and BCF in-
creased 27%.

“We are beginning to see more
confidence from our advertisers,”
Chairman/CEO George Beasley
said, “‘and we remain cautiously op-
timistic about our revenue and cash-
flow prospects in the fourth quarter.”
The company forecasts Q4 actual
revenue of $30.8 million, BCF of
$9.7 million and ATCF per share of
7 cents. On a same-station basis, rev-
enue is expected to grow 3%, and
BCF is forecast to remain flat.
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+ Hispanic Broadcasting’s Q3 net
income improved from S8.5 million
(8 cents) to $12 million (11 cents),
as net revenue grew 7%, to $70.2
million. EBITDA rose 8%. ta $23.4
million, and BCF increased 14%. to
$27.2 million. ATCF climbed 3%, to
$21.6 million; per share, ATCF rose
from 19 cents to 20 cents.

HBC's Q3 results included
$600.000 in expenses related to the
company’s merger with Univision.
Excluding those expenses, EBITDA
would have increased 10%, (0 $23.9
million; ATCF would have been ap-
proximately $22.3 million (20
cents): and net income would have
been $12.8 million (12 cents).

That means HBC beat the Street
by a penny. since Thomson First
Call analysts’ earnings-per-share es-
timate of !l cents did not factor in
the merger expenses. On a same-sta-
tion basis, net revenue increased 6%,
and BCF grew 13%.

* Attributing the gain to higher
advertising rates. better inventory
management and added inventory
from new programs, Westwoad One
reported net revenue grew 8%. (o
$133.8 million. Net income rezched
record levels for the company. im-
proving from $10.2 million (9 cents)
to $26.7 million (25 cents). The per-
share result beat by a penny the con-
sensus estimate of analysts polled by
Thomson First Call. Free cash flow
also reached record levels, improv-
ing 17%. to $28.9 million.

The company is bullish about Q4,
too. "“Our fourth quarter will be bet-
ter than the third quarter,” President/
CEO Joel Hollander told investors.
“I believe for Westwood and the en-
tire sector that business in the fourth
quarter will be good.” Further. the
company forecasts that it will meet
or exceed its guidance tor full-year
2002.

* While Interep posted a net loss
for Q3. it managed to narrow its
losses vs. a year ago. The company’s
net loss improved from $5.5 million
(62 cents) a year ago to $3 million

(31 centsy, while total revenue was
essentially flat at $22.2 million. That
compares to the $22.3 million seen
in Q3 2001, which included an ex-
tra week compared to this year's Q3.

Actual commission revenue, not
including contract-termination rev-
enue, improved 3%, to $22.2 mil-
lion, while EBITDA increased 66%.
to $4.4 million. Intercp anticipates
total 2002 radio commissions to be
in the $83 million-$84 million range.

* Fisher also posted narrowed
losses in QQ3, as the owner of 28 ra-
dio stations in Washington, Oregon
and Montana saw a Q3 2002 con-
solidated net loss of $918.000 (11
cents), compared to a Q3 2001 con-
solidated net loss of $3.67 million
(43 cents). The current-quarter im-
provements are largely based on the
$3.48 million sale of real estate lo-
cated on Seattle’s Lake Union: mi-
nus that sale and other one-time
charges, Fisher’s Q3 net loss would
have deepened to $4.83 million.
Revenue for Fisher's broadcasting
division rose 1%. to $32.8 million.

* Gaylord's media division.
which now consists solely of WSM-
AM & FM & WWTN/Nashville, re-
ported Q3 revenue was up 40%. to
$3.1 million, while EBITDA jumped
from $100.000 to $500.000. Media-
division cperating profit came out of
the red, from a loss of $57.000 in Q3
2001 to a gain of $293,000.

As a whole, the company reported
net income of $96.6 million ($2.86
per share), compared with a year-
earlier loss of $45.2 million ($1.35).
Excluding discontinued operations,
the company’s earmnings improved
from a loss of $25.2 million (75
cents) to a gain of $13 million (39
cents). Much of Gaylord’s gains
were seen in its hospitality division,
which saw a surge in revenue from
its recently opened Gaylord Palms
property in Kissimmee, FL, near
Walt Disney World.

Additinnal reporting by Adam
Jucobson.
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National Music Formats

Music
CHOICE'

23 million homes
27,000 businesses
Available on digital cable and DirecTV
Adam Neiman e 646-459-3300

HIT LIST

Seth Neiman

CHRISTINA AGUILERA Beautiful
DEFAULT Live A Lie

AVRIL LAVIGNE I'm With You

SHAGGY Strength Of A Woman

SHANIA TWAIN I'm Gonna Getcha Good!

R&B & HIP-HOP

Damon Williams

COMMON {/MARY J. BLIGE Come Close To Me
JA RULE {/BOBBY BROWN Thug Lovin’

R. KELLY Ignition

TYRESE How You Gonna Act Like That?

RAP

Damon Williams

DISTURBING THA PEACE N.S.EW.
DOGGY STYLE ALLSTARS Unfucwitable
JAY-Z Hovi Baby

LIL WAYNE Where You At

ROCK

Gary Susalis
CHEVELLE Send The Pain Below

ALTERNATIVE

Adam Neiman

CLINIC Come Into Our Room

FOO FIGHTERS All My Lite

LIARS Mr. Your On Fire Mr.

STROKE 9 Latest Disaster

THE SUN Rock Stop

TAKING BACK SUNDAY Great Romance Of The...

TODAY’S GOUNTRY

Liz Opoka

AARON TIPPIN If Her Lovin’ Don't Kill Me
DARRYL WORLEY Family Tree

PROGRESSIVE

Liz Opoka

JEFF BUCKLEY & GARY LUCAS She Is Free
PAUL SIMON Father And Daughter

SUSAN TEDESCHI Alone

LITE JAZZ

Gary Susalis

BRIAN BROMBERG Come On, Come Over
BWB Groovin'

KENNY G Paradise

JEFF LORBER PCH (Pacific Coast Highway)

866-MVTUNES

138 miflion meviegnere
21,0080 mawle theators

WEST

1. EMINEM Lose Yourself

2. MADDNNA Die Another Day

3. MARIAH CAREY Through The Rain
4. CDLDPLAY In My Place

5. TDNI BRAXTON Hit The Freeway

MIDWEST

1. EMINEM Lose Yourself

2. MADONNA Die Another Day

3. MARIAH CAREY Through The Rain

4. WHITNEY HOUSTON One Of Those Days
5. COLDPLAY In My Piace

SOUTHWEST

1. EMINEM Lose Yourself

2. MADONNA Die Another Day

3. COLOPLAY In My Place

4. MARIAH CAREY Through The Rain

5. WHITNEY HOUSTON One Of Those Days

NORTHEAST

1. EMINEM Lose Yourself

2. MADONNA Die Another Day

3. MARIAH CAREY Through The Rain

4. SNOOP DOGG From Da Chuuuch To Da Palace
5. WHITNEY HOUSTON One Of Those Days

SOUTHEAST
1. EMINEM Lose Yourself
2. MADONNA Die Another Day
3. MARIAH CAREY Through The Rain
4. COLDPLAY In My Place
5. TONI BRAXTON Hit The Freeway

10 million homes 180,000 businesses
Rick Gillette » 800-494-8863

DMX Specialty Retail
Kelly Peck

The hottest tracks at specialty retail, which
includes toy stores, home and office fur-
nishings, kitchen stores, cosmetics, shoe
stores, etc., targeted at 25-34 females.

LISA EKDAHL Now Or Never

PINK MARTINI Sympathique

LES NUBIANS Autor De Minuit

DE PHAZZ Sabbatical

ZUCO 103 Maracatu Atomico

RYAN ADAMS New York, New York

ZERQ 7 Destiny

STATE RIVER WIDENING Your Chance Ended There
GOTAN PROJECT Santa Maria (Del Buen Ayre)

THE AVALANCHES Since | Left You

This section features this week's new adds
on DMX MUSIC channels available via digi-
tal cable and direct broadcast satellite.

CHR/POP

Jack Patterson

KYLIE MINOGUE Come Into My World
T.A.T.U_All The Things She Said

CHR/RHYTHMIC
Mark Shands
AALIYAH Miss You
R. KELLY ignition

URBAN

Jack Patterson

WHITNEY HOUSTON One Of Those Days
ROOQTS Break You Off

ALTERNATIVE
Dave Sloan
SPARTA Air
N.E.R.D. Provider
COLDPLAY Clocks

ROCK

Stephanie Mondello

CHRIS ROBINSON Safe in The Arms Of Love
RUSH Sweet Miracle

KORN Alone | Break

ADULT ALTERNATIVE

Stephanie Mondeilo
RHETT MILLER Come Around

ADULT CONTEMPORARY

Jason Shiff
COUNTING CROWS {/VANESSACARLTON Big Yellow Taxi
DIXIE CHICKS Landslide

INTERNATIONAL HITS

Mark Shands
No Adds

COUNTRY

Leanne Flask
No Adds

DANGCE

Danielle Ruysschaert

BETH ORTON Anywhere (Photek Tekdub Remix)
JUSTIN TIMBERLAKE Like | Love You (Basement Jaxx Mix)
KYUE MINGGUE Come Into My World {Robbie Rivera’s ...)

RAP/HIP-HOP

Mark Shands
RUN-D.M.C. Various Tracks
GRAFH Soldier

EMINEM Love Me
EMINEM 8 Mile

50 CENT Places To Go
D12 Rap Game

JAY-Z 8 Miles And Runnin’
XZIBIT Spit Shine

NAS U Wanna Be Me
GANG STARR Battle
EMINEM Rabbit Run
XZIBIT What A Mess

OBIE TRICE Rap Name
EMINEM Stimulate

50 CENT 'Til | Collapse
JOE BEAST Gangsta
SHAUNTA California

SATELLITE
RADIO

()

Lori Parkerson » 202-380-4425
200n20 (XM20)

Kane

BIG TYMERS Oh Yeah

JOHN MAYER Your Body Is A Wonderland
NORAH JONES Don't Know Why

BPM (XM81)

Blake Lawrence

CASSIUS The Sound Of Violence
JAKATTA {/SEAL My Vision
MADELYNE Beautiful Child

MILK INC. Walk On Water

SUPREME BEINGS OF LEISURE Divine

The Boneyard (XM41)

Charlie Logan
CKY Flesh Into Gear
TRUST COMPANY Running From Me

The Loft (XM50)

Mike Marrone
TOR! AMOS A Sorta Fairytale

Raw (XM66)

Leo G
XZIBIT {/DR. DRE Symphony In X Major

Watercolors (XM71)
Trinity

DAVE KOZ Blackbird

X Gountry (XM12)

Jessie Scott

BILLY JOE SHAVER Freedom's Child

MARK DAVIO MANDERS Highs & Lows

RAMSAY MIDWOOD Shoot Out At The OK Chinese
WACO BROTHERS New Deal

XMLM (XM42)

Eddie Webb
OEMON HUNTER Demon Hunter
NAPALM DEATH Order Of The Leech

The Heart (XM23)

JIM BRICKMAN {/JANE KRAKOWSKI You
LINDA & CARL ANDERSON How In The World
JOSH GROBAN To Where You Are

NORAH JONES Don't Know Why

MARC ANTHONY | Need You

FAITH HILL Cry

HALL & OATES Do It For Love

VANESSA CARLTON A Thousand Miles
ANASTACIA You'll Never Be Along

KENNY G. f/CHANTE MOORE One More Time
KELLIE COFFEY When You Lie Next To Me
DIRTY VEGAS Days Go By

BRANDY Come A Little Closer

PHIL COLLINS Can't Stop Loving You

KELLY CLARKSON A Moment Like This
BOYZ Il MEN The Color Of Love

CHRIS JANZ Over You

LEE ANN WOMACK Something Worth Leaving Behind
JO DEE MESSINA /TIM MCGRAW Bring On The Rain
ALBERT CUMMINGS Beautiful Bride
TAMARA WALKER Angel Eyes

JONATHA BROOKE I'll Try

BENNY MARDONES | Want It All

BONNIE RAITT Wounded Heart

MICHAEL BOLTON Simply

MARC ANTHONY She Mends Me

ELTON JOHN Original Sin

STEVE HOLY Good Morning Beautiful
MAYSA Friendly Pressure

LEANN RIMES Life Goes On

VANESSA CARLTON Pretty Baby

LUTHER VANDROSS I'd Rather

HALL & OATES Heartbreak Time

SHELBY LYNNE Walt In Your Heart

DIXIE CHICKS Landslide

DIANA KRALL Just The Way You Are
NATALIE COLE & DIANA KRALL Better Than Anything
KENNY G. f/BRIAN MCKNIGHT Alf The Way
ENRIQUE IGLESIAS Hero

ROD STEWART The Way You Look Tonight
REGIE HAMM Babies

Artist/Tile Total Plays
HILARY DUFF | Can’t Wait 75
AVRIL LAVIGNE Complicated 74
AARON CARTER America A O 74
SIMON AND MILO Get A Clue 74
LMNT Juliet 73
PLAY Us Against The World 72
KELLY CLARKSON A Moment Like This 71
A*TEENS Floorfiller 70
CHRISTINA MILIAN Call Me, Beep Me 67
NICK CARTER Help Me 35
JUMPS5 Beauty And The Beast 34
NO SECRETS That's What Girls Do 34
SMASH MOUTH I'm A Believer 33
VANESSA CARLTON A Thousand Miles 32
AARON CARTER Summertime 32

BAHA MEN Who Let The Dogs Out? 30
NINE DAYS Absolutely (Story Of A Girl) 30
SUGAR RAY When It's Over 30
A*TEENS Bouncing Off The Ceiling 30
VANESSA CARLTON Ordinary Day 30

Playlist for the
week ending Nov. 2.
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Tom Joyner Morning Show

Vern Catron
ERYKAH BADU Love Of My Life

ALTERNATIVE PROGRAMMING
Gary Knoll » 800-231-2818

Rock
CRAZY TOWN Drowning
BRUCE SPRINGSTEEN Lonesome Day

Alternative
CRAZY TOWN Drowning
MUDVAYNE Not Falling

Triple A
DAVID GRAY The Other Side

CHR

KID ROCK {/SHERYL CROW Picture

RED HOT CHILI PEPPERS Zephyr Song
JOHN RZEZNIK I'm Still Here {Jim's Theme)
T.A.T.U. All The Things She Said

Mainstream AC

DIXIE CHICKS Landslide

KID ROCK {/SHERYL CROW Picture
WALLFLOWERS When You're On Top

Lite AC

MARC ANTHONY Everything You Do
QIXIE CHICKS Landslide

DJ SAMMY & YANOU Heaven

SHANIA TWAIN I'm Gonna Getcha Good!
PAUL SIMON Father & Daughter

NAC

JEFF LORBER Chopsticks
Christian AC

CHRIS TOMLIN Enough
uc

WHITNEY HOUSTON One of Those Days
LIL ROMED True Love
JENNIFER LOPEZ Jenny From The Block

Gountry
DEANA CARTER There's No Limit

BLAKE SHELTON The Baby
LEE ANN WOMACK Forever Everyday

Music Programming/Consulting
Ken Moultrie « 800-426-9082

Alternative

Steve Young/Kristopher Jones
TRANSPLANTS Diamonds & Guns

Hot AC

Steve Young/Josh Hosler
DANA GLOVER Thinking Over

CHR

Steve Young/Josh Hosler
CHRISTINA AGUILERA Beautiful
KIO ROCK /SHERYL CROW Picture

Rhythmic CHR

Steve Young/Josh Hosler
BABY {/P. DIDDY Do That

EVE Satisfaction

NELLY Air Force Ones

XZIBIT Muttiply

Soft AC

Mike Bettelli/Teresa Cook
DIXIE CHICKS Landslide

Mainstream AC

Mike Bettelli/Teresa Cook
SHANIA TWAIN I'm Gonna Getcha Good!

Mike Bettelli
HALL & OATES Do It For Love

Dave Wingert Show
Mike Bettelli/Teresa Cook
DIXIE CHICKS Landslide

Mainstream Gountry
Ray Randall/Hank Aaron
TRACE ADKINS Chrome

GARY ALLAN Man To Man

TRICK PONY On A Mission

New Country

Hank Aaron

GARY ALLAN Man To Man

JENNIFER HANSON Beautiful Goodbye
TRICK PONY On A Mission

Lia
Ken Moultrie/Hank Aaron
BRAD PAISLEY | Wish You'd Stay

24 HOUR FORMATS
Jon Holiday * 303-784-8700

Adult Hit Radio

JJ McKay
PINK Family Portrait
SIXPENCE NONE THE RICHER Breathe Your Name

Rock Classics

Adam Fendrich
GEORGE HARRISON Stuck Inside A Cloud

US COUNTRY

Penny Mitchell
VINCE GILL Next Big Thing

GREAT AMERICAN COUNTRY

Jim Murphy « 303-784-8700
TRINI TRIGGS I'm Only In It For The Love
MARK WILLS Nineteen Somethin’

:_HI"ESTWU_!'IH ONE
Charlie Cook » 661-294-9000

Adult Rock & Roll

Jeff Gonzer
ROBERT PLANT Last Time | Saw Her

Soft AC

Andy Fuller

MARIAH CAREY Through The Rain
KELLIE COFFEY At The End Of The Day

Bright AC

Jim Hays

DIXIE CHICKS Landslide
OANA GLOVER Thinking Over

Mainstream Gountry

David Felker
AARON LINES You Can't Hide Beautiful

Hot Country

Jim Hays

VINCE GILL Next Big Thing

AARON LINES You Can't Hide Beautiful

Young & Elder
David Felker
ANDY GRIGGS Practice Life

Country

John Glenn

TRACE ADKINS Chrome

GARY ALLAN Man To Man

RODNEY ATKINS My Old Man

LEE ANN WOMACK Forever Everyday

PLLISTAR

Avg. Gross
Pos. Artist (in 000s) Among this week's new tours
1 PAUL MCCARTNEY $2,132.7
2 DAVE MATTHEWS BAND $1,509.8
3 THE WHO $1,380.5 AIMEE MANN
4 BRUCE SPRINGSTEEN $1,224.1 GZA (GENUIS)
5 OQZZFEST 2002 958.2
i JACKSON BROWNE
6 AEROSMITH $950.5
7 GEORGE STRAIT $852.7 REEL BIG FiSH
U L VANESSA CARLTON
9 NEIL DIAMOND $808.6
10 CREED $514.6 WHITE FLAG
11 ANGER MANAGEMENT TOUR $494.7
12 TOM PETTY Lt The CONCERT PULSE is courtesy of
13 LENNY KRAVITZ $379.0 Poilistar, a publication of Promoters’
On-Line Listings, 800-344-7383;
IRELLALES $374.4 California 209-271-7900.
15 LUTHER VANDROSS $344.7
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72 million hoyseholds: |

75-million househokds

CAM’RON Hey Ma

NELLY f/KELLY ROWLAND Dlemma
KYLIE MINOGUE Come Into My World
MOS DEF Brown Sugar

ERICK SERMON {/REDMAN React

Tom Calderone Paul Marszalek
VP/Programming VF/Music Programmiag
rys | ADDS
EMINEM Lose Yourselt A WHITNEY HOUSTON One 01 Those Days
NIiRVANA You Know You're Right 22 RENMIFEROeE O PR
[
JUSTIN TIMBERLAKE Like | Love You 21 HAL L
PUDDLE OF MUDD She Hates Me 20 3 DOORS DOWN When I'i Gone
AVRIL LAVIGNE Sk8er Boi 18
. a Plays
SEAN PAUL Gimme The Light 16
MARIAH Through Th 1
CAREY Through The Ran . SANTANA /MICHELLE BRANCH Game Df Love 23
MISSY ELLIOTT Work It 15
NIVEA Don't Mess With My Man 15 CREED One Last Breath el
CHRISTINA AGUILERA Dirrty 14 NO DOUBT /LADY SAW Underneath It All 20
CLIPSE When The Last Time... 13 MADCNNA Dig Another Day 20
ASHANTI Baby 13 PINK Family Portrait 20
NO DOUBT f/LADY SAW Underneath It Al 12 ] )
_ , JOHN RZEZNIK I'm Still Here (Jim's Theme) 18
GOOD CHARLOTTE Lifestyles Of The Rich... 12
LL COOL J Luv U Better - MARIAH CAREY Through The Rain 17
AUDIOSLAVE Cochise 1 DIXIE CHICKS Landslide 17
SANTANA I/MICHELLE BRANCH Game Df Love 10 MATCHBOX TWENTY Disease 17
ALl i RED HOT CHILI PEPPERS Zephyr Song 16
MAOONNA O:e Another Day 10 )
KELLY CLARKSON A Moment Like This 10 SHANIRTWAINTIConnalGetthaGood) ild
KELLY ROWLAND Stole 10 JOHN MAYER Your Body Is A Wonder and 16
FOO FIGHTERS All My Life 9 U2 Electricai Storm 15
FAT JOE Crush Tonight 9 FAITH HILL Cry 15
BIG TYMERS Oh Yeah 8 _
NIRVANA You Know You're Right 15
SALIVA Always 7
OAKENFOLD Starry Eyed Surprise . JUSTIN TIMBERLAKE Like ! Love You 14
SIMPLE PLAN I'd Do Anything 6 KELLY CLARKSON A Moment Like This 13
STONE SOUR Bother 6 BON JOVI Everyday 10
: ?
CRAIG DAVID What's Your Flava? 6 UNCLE KRACKER In A Littie Wrile 9
JURASSIC 5 What's Golden? 6 ]
VINES Duftathaway 6 LIEEHOUSE S0 8
CHEVELLE The Red 6 CREED Don't Stop Dancing 8
TAPROOT Poem 5 COLDPLAY In My Place 8
DAL . WALLFLOWERS When You're On Top 7
BRUCE SPRINGSTEEN Lonesome Day 5 _
_ TORI AMOS A Sorta Fairytle 7
UNCLE KRACKER In A Little While 5
NICK CARTER Help Me p FOO FIGHTERS All My Life 6
WHITE STRIPES Dead Leaves & The Dirty Ground 4 CRAIG DAVID What's Your Flava 3
STROKES Someday 4 SIXPENCE NONE THE RICAER Breath Your Name 3
ICIANTILEARMyICutu e 4 DANA GLOVER Thinking Cier 3
MICHELLE BRANCH Goodbye To You 4 HEATHER HEADLEY
LIFEHOUSE Spin 4 s g
JOHN MAYER Your Body Is A Wonderland 4 ERYKAH BADU //COMMON Love Of My Lite 3
NAPPY ROOTS Po’ Folks 3 TONI BRAXTON t/LOON Hi The Freeway 3
RED HOT CHILI PEPPERS Zeshyr Song 3 AUDIOSLAVE Cochise 2
TORI A Sorta Fairytal 3
LLIEE PUDDLE OF MUOD She Hites Me 2
RIDDLIN’ KIDS | Feel Fine 3
SNOOP DOGG From Tha Chuuuch To. 3 L HOWEANDEEE .
SUM 41 Stilt Waiting 3 INDIA.ARIE Littte Things 1
FABDLDUS 1/JAGGED EDGE Trade It All Pt. 2 2 LL CDOL J Luv U Better 1
2
2
2
2
2

Video piaylist for the week ending Nov 2.

a1

David Cohn

General Manager _2

CLIPSE When The Last Time...

MISSY ELLIOTT Work it

EMINEM Lose Yourself

NIRVANA You Know You're Right

FOO FIGHTERS All My Life

LL COOL J Luv U Better

ERYKAH BADU {/COMMON Love Of My Life
OK GO Get Dver it

SEAN PAUL Gimme The Light

VINES Outtathaway

SNOOP DOGG From The Chuuuch To...
JURASSIC 5 What's Golden?
AUDIOSLAVE Cochise

FLOETRY Floetic

DAVID GRAY The Other Side

QUEENS OF THE STONE AGE No One Knows
STONE SOUR Bother

OBIE TRICE Rap Name

INTERPOL PDA

DISTILLERS City Of Angels

MS. JADE Ching Ching

CHEVELLE The Red

STROKES Someday

RED HOT CHiLI PEPPERS Zephyr Song
OUR LADY PEACE innocent

Video playlist for the week of Oct. 28-Nov. 3.

Video airlav for Nov. 11-17.

36 million housshalds

Cindy Mahmoud
VP/Music Programm:ng
& Entertainment

VIDEO PLAYLIST

MUSIQ Donichange

NAPPY ROOTS Po’ Folks

CLIPSE When The Last Time

SEAN PAUL Gimme The Light

MARI0 Braid My Hair

NELLY f/KELLY ROWLAND Dilemma
EMINEM Lose Yoursetf

BIG TYMERS Dh Yeah

ERYKAH BADU {/COMMON Love Of My Life
ASHANTI Baby

RAP CITY TOP 10

EMINEM Lose Yourself

FIELD MOB Sick Of Beirg Lonely

JA RULE 1/BOBBY BROWN Thug Lovin'
LL COOL J Luv U Better

ERICK SERMON {/REDMAN React
BABY {/P. DIDDY Do That

BENZINO Rock The Party

NELLY f/KELLY ROWLAND Cilemma
FAT JOE [/GINUWINE Ciush Tomight
EVE Satisfaction

Video praylist is frozen.

(M1

COUNYRY MUSIC TELEVISION

56.8 million households
Brian Philips. Sr. VP/GM
Chris Parr, YP/Music & Talent

| ADDS

AARON LINES You Can't Hide Beautiful

| TOP 20

KEITH URBAN Somebody Like You

DIXIE CHICKS Landslide

REBECCA LYNN HOWARD Forgive

NICKEL CREEK This Side

RASCAL FLATTS These Days

TRAVIS TRITT Strong Enough To Be Ycur Man
TOBY KEITH Who's Your Daddy?

EMERSON DRIVE Fall Into Me

SHANIA TWAIN I'm Gonna Getcha Good!
TAMMY COCHRAN Life Happened

RADNEY FOSTER Everyday Angel

GEORGE STRAIT She'll Leave You With A Smile
MONTGOMERY GENTRY My Town

FAITH HILL Cry

CLEDUS T. JUDD It's A Great Day To Be A Guy
MARTINA MCBRIDE Where Would You Be
JENNIFER HANSON Beautiful Goodbye

TERRI CLARK | Just Wanna Be Mad

WILLIE NELSON Maria (Shut Up And Kiss Me)
LEEANN RIMES Life Goes On

| HEAVY

DIXIE CHICKS Landslide

FAITH HILL Cry

KEITH URBAN Somebody Like You
MONTGOMERY GENTRY My Town

RASCAL FLATTS These Days

REBECCA LYNN HOWARD Forgive

TOBY KEITH Who's Your Daddy?

TRAVIS TRITT Strong Enough To Be Your Man

Television/Films

| HOT SHOTS

BRUCE SPRINGSTEEN Lonesome Day
LEEANN RIMES Life Goes On

SHANIA TWAIN I'm Gonna Getcha Good!
STEVE AZAR Waitin’ On Joe

Heavy rotation songs receive 28 plays per week
Hot Shots recerve 21 plays per week.

Information current as of Nov. 4.

H

i

H
H
1
H

Jim Murphy, VP/Programming
19 million households

| ADDS

MARK WILLS Nineteen Something
TRINI TRIGGS !'m Oniy in It For The Love

[ TOP 10

RASCAL FLATTS These Days
KE{TH URBAN Somebody Like You
SHANIA TWAIN I'm Gonna Getcha Good!
TRAVIS TRITT Strong Enough To Be Your Man
TOBY KEITH Who's Your Daddy?
FAITH HILL Cry
TRACE ADKINS Chrome
GEORGE STRAIT She'll Leave You With A Smile
MONTGOMERY GENTRY My Town
DIXIE CHICKS Landslide
information current as of Nov. 4.

WWW.americanradiohistorv.com
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SION

S R I

TOP TEN SHOWS Cict. 268-Nov. 3
Total Audience Adults :
(105.5 million households) 2554
1 Csi 1 Csi
2 Friends 2 ER. '
3 ER. 3 Friends
4 Law & Order 4 Scrubs
5 Everybody Loves Raymond (tie) Will & Grace
6 Survivor: Thailand 6 Law & Order
7 CSi: Miami 7 Survivor: Thailand
8 Scrubs 8 CSI: Miami
9 Will & Grace (tie) Everybody Loves Raymond
10 The Simpsons 10 Good Morning Miami

Source: Nielsen Media Research

COMING NEXT WEEK

Friday, 11/8

* Chevelle, Late Late Show With
Craig Kilbom (CBS, check local list-

ings for time).

* Blues Traveler, Late Night With
Conan O'Brien (NBC, check local

listings for time).

¢ India.Arie, Last Call With
Carson Daly (NBC, check locat list-

ings for time).

» Kelly Rowland, Craig Kilbom.
» New Found Gilory, Carson Daly.

Wednesday, 11/13

» Joe Cocker, Regis & Kelly.

» Counting Crows, The View.

* Tom Petty & The Heartbreak-
ers, Jay Leno.

* Mark Knopfler sits in with the
band on David Letterman.

* Ja Rule. Conan O'Brien.

Saturday, 11/9
* Eve, Saturday Night Live (NBC,

11:30pm ET/PT).

* Queen Latifah, Showtime at the
Apollo (check local listings for time

and channel).

* The Wallflowers, Carson Daly.

Thursday, 11/14
» Ashanti, Regis & Kelly.
» O-Town, The Caroline Rhea
Show (check local listings for time
and channef).

g
i

Monday, 11/11

* Harry Connick Jr. and O-

o Pearl Jam, David Letterman.
* Mark Knopfier, Conan O'Brien.
+ Justin Timberlake, Carson Daly.

Town, Live With Regis & Kelly

(check local listings for time and

channel).

* Kelly Rowland, The Tonight
Show With Jay Lena (NBC, check

local listings for time).
* Oasis, Conan O'Brien.

* Trust Company, Craig Kilbom.
* James Taylor, Carson Daly.

Tuesday, 11/12

* O-Town, The View (ABC, check

local listings for time).
* Bonnie Raitt, Jay Leno.

* Missy Elliott, Late Show With
David Letterman (CBS. check local

listings for time).

* The Other Ones, Conan OBriern.

N R T

FiILMSs
BOX OFFICE TOTALS
Nov. 1-3

Title Distributor $ Weekend $ To Date
1 The Santa Clause 2 (Buena Vista) $29.00 $29.00
2 The Ring (DreamWorks) $18.11 $64.54
3 1Spy (Sony)* $12.75 $12.75
4 Jackass: The Movie (Paramount) $12.72 $42.12
5 Ghost Ship (Wamer Bros.) $6.65 $21.34
6 My Big Fat Greek Wedding (IFC) $5.62 $185.24
7 Sweet Home Alabama (Buena Vista) $4.59 $113.44
8 Punch-Drunk Love (Sony) $4.00 $10.86
9 Red Dragon (Universal) $2.72 $89.04
10 Brown Sugar (FOX Searchlight) $1.67 $24 59

*First week in release. All figures in ¥
millions. Source: ACNieisen EDY

COMING ATTRACTIONS: Re-
cording artist Eminem stars in 8
Mile and contributes four songs to
the film's Shady/Interscope sound-
track: “Lose Yourself,” “Rabbit Run,”
the title cut and “Love Me,” which
features Obie Trice {who also per-
forms “Adrenaline Rush™ and 50
Cent (who aiso does “Places to Go”
and “Wanksta”). Also on the ST

T it T R AT i A1 iz

D12's “Rap Game,” Jay-Z & Free-
way’s “8 Miles and Runnin’,” Xzibit's
“Spit Shine,” Macy Gray’s “Time of
My Life,” Nas' “U Wanna Be Me,”
Rakim's “R.A.K.LM.,” Gang Starr's
“Battle,” Young Zee's “That's My
Nigga Fo' Real,” and “Wasting My
Time” by Boomkat (ak.a. Taryn
Manning).

— Julie Gidlow

B
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News/Talk/Sports

The ‘Hannitization’ 0f America

| After conquering radio, TV and print, what's next for Sean Hannity?

arely a year has passed since WABC/New York afternoon host Sean Hannity burst on to the
— national radio scene via his daily ABC Radio Networks syndicated show.

Today, Hannity is a
coast-to-coast radio success
story with a reported 200-
plus affiliates. In addition,
he’s a FOX News Channel
prime-time television star
and the author of a best-sell- s
ing book, Let Freedom
Ring: Winning the War of
Liberty Over Liberalism
(ReganBooks). Sporting
cover endorsements from
no less than Rush Limbaugh, Will-
1am Bennett, Newt Gingrich, Ben-
jamin Netanyahu and Dr. James
Dobson, Hannity’s passionate and
political book has become a runaway
success.

His nationwide Let Freedom Ring

Sean Hannity

tour over the past several
months has resulted Iin
events that look more like
rock concerts than an ap-
pearance by a book author.
In city after city hundreds,
and even thousands, of lis-
teners wait in line, often for
many hours, just to meet
Hannity and shake his
and.

The book, which Hanni-
ty’s publisher describes as “a survey
of the world — political, social and
cultural — as lHannity sees it,” was
a work in progress cven before the
cvents of Sept. 11, 2001. But in the
wake of those terrorist attacks, Ian-
nity says he felt compelled to get his

P —————— SR

“As it did with most Americans, 9/11 changed
me. I don't think most of us, before that day,
appreciated what we have. You didn't wake up
every single day and say, ‘We live in the land of
freedom and liberty.”

s Y

urgent call to arms out there, be-
cause, in his words, “We are en-
gaged in a war of ideas, and civiliza-
tion 1s at stake.”

R&R: When we talked last yvear.
you spoke about how vour national
radio career was coming 1ogether,
and now here you are, a best-selling
author 100. What's that recognition
been like for a radio guy?

SH: What’s really been exciting
and overwhelming are the crowds
that have been showing up on the
tour around the country that we’ve
been doing for the past few months.
Many of these events have been at
odd hours of the night, so | have
been truly amazed and gratified by
all the people who have come out.

It reminded me how insulated lite
can be when you are just going from
studio to studio, working and trying
to do good shows every day, like |
do. It’s been a great thing to be able
to get out there and connect with so
many people at these events. It’s
been a lot of work, but | have had a
lot of tun doing it.

R&R: What was it that vou felt
vou needed 10 say hevond the daily

Jorum of your radio and television

shows in the book?

| ONE MORE FOR THE TROPHY CASE

RTNDA.

At ceremonies held recently in New York City, CBS News’ Charles Osgood
() presented the Edward R. Murrow Award for Overall Excellence to
CBS News VP/Radio Harvey Nagler. It's the second year in a row that
CBS has received the award, which is handed out annually by the

SH: | actually started writing the
book before Sept. 11, before 1 even
had a contract with a publisher, and
a lot of those chapters made it into
the final book. I’d written chapters
on taxes, the environment, the polit-
ical and media wars, school vouch-
ers and things like that — all things
that are important issues to me. | had
an idea that | just wanted to gather
and get down the sorts of facts and
statistics that you don’t really have
time to develop on either a radio or
TV show and put them in book form.

Then 9/11 happenced, and the
whole focus of the book changed.
That’s when 1| wrote the first five
chapters on issues like defense, na-
tional security and mtelligence and
the C1A. | felt the need 1o speak out
about how what we are now dealing
with is no less than civilization in the
balance and to talk about what we,
as a country, need to do to combat
this threat to our entire way ot life.

R&R: What was it about the
events of 9/11 that so inspired you to
write?

SH: As it did with most Ameri-
cans, 9/11 changed me. I don’t think
most of us, before that day, appreci-
ated what we have. You didn’t wake
up every single day and say, “We live
in the land of freedom and liberty.”
But once that was threatened, we all
learned to appreciate it a lot nmore.

It sure made me sit up and remem-
ber that we are the exception in the
world, not the rule. | believe there
are those in our world who are deter-
mined to destroy our way of lite, and
we have the potential for huge ca-
lamities if’ we don’t preparc our-
selves for it.

I also believe that, in the political
sense, there are people who do not
understand the nature of that threat.
Those people are on the lelt, and
those people, politically, need to be
deteated.

After Sept. 11, as | was preparing
for my show cach day, a pattern be-
gan to emerge to me, and that is that
the modern Democratic party has

Continued on Page 17

Now on the
ABC Radio Networks

@RADI a NETWDRKS
america listens to abc

East: 212-735-1700 West: 972-991-9200

www.americanradiohistorv.com
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Petrple everywhere want to strengthen their character...
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=3 Bé b_étt._er moms, dads, sisters, brothers, sons, daughters.

las! Book.

' Thét’S?Why more and more peoplz tune into Dr. Laura.
That's why stations are experiencing such significant
growth as the Summer Book rolls out.

Get Better. Call Trevor Oliver.

818.377.5300
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DON’T MISS THE MOST
IMPORTANT ANNUAL EVENT
IN TALK RADIO!

“R&R’s Talk Radio Seminar is the most productive and
beneficial management and programmer’s event we attend in
any given year.” — Mickey Luckoff, Pres/GM and Jack
Swanson, OM KGO-KSFO/San Francisco

“I left with five pages of notes about things | will use to make
my station better. Maybe you should change the name of the
convention - it’s not just for talk stations.” — Jim Farley, VP
News/Programming, WTOP AM & FM/Washington, DC

_ q ) Vd

f ﬂ” ]) “TRS is still the most valuable thing | go to each year and

gt % i ¢ R&R works hard to make it so.” — Phil Boyce, OM/PD

’ " WABC/New York

“By far the best and most productive broadcast seminar
M A R I N A B E A C H M A R R I 0 T T available today. TRS has always attracted the industry’s best
L 0 S A N G E L E S c A and brightest.” — Ken Kohl, OM/KFBK-KSTE/Sacramento and
3

Clear Channel Regional Brand Mgr.

J Y/ ni SEMINAR FEES
_registration

BEFORE FEBRUARY 7, 2003 $399 There is a $50.00

FAX THIS FORM BACK TO 310-203-8450 FEBRUARY 8 - FEBRUARY 28, 2003 $450 e A
OR MAIL TO: Please print carefully Jr type in the form below. AFTER FEBRUARY 28, 2003 February 14, 2003
R&R Talk Radio Seminar 2003 Fuli payment must accompany registration ON-SITE REGISTRATION ONLY $500

P.O. Box 515408 form. Please include separate forms for each

Los Angeles, CA 90051-6708 registration. Photozopies are aceptable.

METHOD OF PAYMENT

PLEASE ENCLOSE SEPARATE FORMS FOR EACH INDIVIDUAL REGISTRATION

MAILING ADDRESS

Amount Enclosed: $

Name O visa O MasterCard O American Express [ oiscover O check

Account Number |

Title

Expiration Date
Call Letters/Company Name l J l J

Street Month  Date Signature

City { Print Cardholder Name Here

I:
|
|
|
|
|
I
|
|
: OR REGISTER ONLINE AT www.radioandrecords.com
|
|
|
|
|
|
l
|

Telephone # . R
Call the R&R Talk Radio Seminar 2003
>

- QUESTIONS? Hotline at 310-788-1696

registration , . e -z
reg — Thank you for requesting reservations at the _TYPEQFROOM || TALK RADIO SEMINAR RATE

Marina Beach Marriott. Our staff would like to take the opportunity to extend Single / Double $179/night
awarm welcome to you during your upcoming meet ng.

= To confirm your reservation, your arrival must be graranteed by charging two FOR HOTEL RESERVATIONS, PLEASE CALL:

nights deposit to a major credit card, or you may send payment by mail. Deposits 310-301-3000 or 800-228-9290
will be refunded only if reservation is cancelled at least 14 days prior to arrival. Or mail to:

* Reservations requested after February 10, 2003 or after the room block has been Marina Beach Marriott
filled are subject to availability and may not be available at the Seminar rate. 4100 Admiralty Way, Marina del Rey, CA 90292
 Check in time is 3:00 pm; check out time is 12noon. www.marriotthotels.com/laxmb (Group Code radrada)

—mme e e e e TS o S S S e
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The Hannitization....
Continued from Page 14

abandoned the tradition of Truman,
FDR and John F. Kennedy on the
important issue of national security.
It’s now the party where, back in
1983, Daschel, Gephardt and Gore
were voting for a nuclear freeze as
Reagan was standing up to the Evil
Empire, walking away from the ta-
ble at Reykjavik and challenging
Gorbachov to tear down the wall.

I’d never heard the media talking
about these things. How many peo-
ple know that 179 Democrats in the
House and 82% of them in the Sen-
ate voted against the Persian Gulf
War resolution in 1990? How many
people know that Democrats tried to
abolish the CIA in the 1990s?

All this information became avail-
able to me when | began doing re-
search in a post-9/11 world, and [ felt
compelled to get it on paper. That's
where the subtitle of the book —
Winning the War of Liberty Over
Liberalism — came from.

The struggle has to be won at
home first, especially if you believe,
as | do, that civilization is in the bal-
ance. We must destroy those who
think they are doing God's will when
they hijack airplanes and dive-bomb
them into buildings full of innocent
civilians, women and children.

R&R: Many people in this coun-
try don t see this as a war in the tra-
ditional sense, because the war on
terrorism doesn t look like wars do
in the movies.

SH: You are absolutely right, and
that is certainly part of the problem.
People in this country need to view
this as a real war and understand that
we are under attack. Look, we all
have pretty short memories. We've
all gone back to our normal routines
and schedules, and many Americans
have lost the focus that we had in the
days and weeks immediately follow-
ing 9/11.

I have not lost that focus or that
area of interest. I have been doing ra-
dio since 1987, and | have never be-
fore consistently wanted to talk about
issues surrounding one topic like this.
I do when it comes to this topic, be-
cause | think it is so important. Clear-
ly, the audience does, too, and the rat-
ings are there to back that up.

R&R: You are pretty tough on the
left. botlh on your show and in the
book. What's one of your biggest
beefs with the left when it comes to
the war on terrorism?

SH: The other day | had one of
the war protesters on, and | asked
him, “OK, so wtat if you're wrong,
and George W. Eush and Condolee-
za Rice and Colin Powell and Don
Rumsfeld are right, and Sadaam
does get a nuclear weapon. What
will that mean?” He started to talk
about Reagan, so 1 stopped him three
times and asked him to answer the
question, but he couldn’t.

The reason was that he hadn’t
thought past his position to that pos-
sibility. The obvious answer is,
“We're in big trouvble — we are dead.”
We’re either going to be blackmailed

e R e e e T | i

“We must destroy those who think they are doing
God’s will when they hijack airplanes and dive-bomb
them into buildings full of innocent civilians
including women and children.”

—

News/Talk/Sports

or this guy’s going to launch one of

these things. Their argument is, “He
doesn’t have the means to deliver
one.” Well, | don’t know about you,
but the last time | checked, our bor-
ders are wide open. Also, the last time
| checked, Sadaam is pretty friendly
with members of Al Qaeda.

It’s astonishing to me that they
don’t see that as even a possibility,
let alone a reality. It’s scary that they
don’t get it and that’s the point | was
trying to lay out in the book. The
new, modern left in this country
doesn’t get it on defense and intelli-

—

“I felt the need to speak
out about how what we
are now dealing with is
no less than civilization
in the balance and to
talk about what we, as a
country, need to do to
combat this threat to
our entire way of life.”

T T —

gence issues, and that is why they
must be defeated politically.

R&R: What has been the re-
sponse to Your views out there on the
road these past few months?

SH: It’s been pretty interesting to
watch the reaction wherever ['ve
gone to make an appearance or
when I’ve given a speech some-
where. When people hear these
things, there is almost a collective
gasp in the audience. Like, for ex-
ample, when | lay out the case
about immigration, where we went
from 3.4 million to 8.7 million im-
migrants during the Clinton years in
the '90s, yet we only have 300 bor-
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—

“I'm saying it is time for us to take a close look at
the left’s policies and beliefs, especially if we want
to ensure the safety and security and liberty and
freedom of our children and grandchildren.”

—

der agents tor 4,000 miles of border
with Canada.

Between the hours of midnight
and 8am, we often had nobody on
duty there, yet we have identified
some 60 Al Qaeda cells in Canada.
We are so wide open that the fact
that more incidents don’t happen is
almost a miracle, because we still
haven’t taken the proper steps to se-
cure our country that | believe we
definitely cculd and should take.

R&R: What do yvou hope the
reader will take away frem your
book?

SH: The book lays out a pretty
compelling case, and | have even
had some on the left who have read
it tell me that what | say has actu-
ally convinced them. | do praise
Democrats like Truman, FDR and
JFK on matters of defense. All three
of those men stood up to the agents
of evil in their respective times
without ambiguity and without wa-
vering. | am just saying to the Dem-
ocratic party, “What has happened
to your traditions? Why have you
abandoned the philosophy that en-
sures the safety and security of ev-
ery American?”

Some on the left say that all I do
is blame Clinton and Al Gore. but
that’s not so. I don’t blame them for
what happened on Sept. 11; | blame
those people who committed those
horrible atrccities. However, what |
am saying is that their policies were
reckless and wrongheaded, and they
have made us more susceptible and

vulnerable to attack. That is the case
| lay out in my bock, with a lot of
footnotes and examples to prove my
point.

I’'m saying it is time for us to take
a close look at the left’s policies and
beliefs, especially if we want to en-
sure the safety and security and lib-
erty and freedom of our children
and grandchildren. | believe it is
that serious; I really co. It is noth-
ing less than the future of our way
of life that we are fighting for. Just
one nuclear bomb in one American
city, and our way of life will be al-
tered forever.

R&R: There are many who have
suggested that the next career move
we Il see Is candidate Hannity. How
do vou feei about a potential future
in political life?

SH: | guess | have been pretty
dismissive whenever that question
has been asked of me, but. to be hon-
est, | have never really planned any-
thing that has happened to me in my
life; 1 have simply always pursued
my area of interest — which was
first radio, then TV and now writing
this book — and | have been very
blessed. | have had a lot of great
things happen to me.

Honestly, | don’t have a five-year
plan for Sean Hannity’s life. Your
destiny is really in God’s hands, as
far as I'm concerned. My honest an-
swer to that question is that [ love
what | am doing every day and that
if I could do this for the rest of my
life, 1 would be ecstatic.

Family friendly radio featuring travel, financial, health
and entertainment segments as well as MasterControl's
LifeHelps and Thought for the Week.

'/EEKLY PROGRAMS

O FOLLOWED BY

A i3

PROMO SPOT

O VOICE OUT 28:00

O COMPACT DISC
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Powerline
Adult Contemporary Music

| :60 Features

Count:;y Crossroads
ts

Country and Interviews

On Track

Contemporary Christian Music

The Baptist Hour

Contemporary Christian Music

Family, Health & Fitness

email: info@ FamilyNetRadio.com

FamifyNet

6350 West Freeway

Fort Worth, TX 76116-4511
800-266-1837

www. FamilyNetRadio.com



www.americanradiohistory.com

18 @ R&R November 8, 2002

Oldies/Classic Rock

e ® e s e e e e e s s e T e ® e B e e e e e B e e 2 s 2 e o @

Repetition Of Tunes
Leads To Tune-Out

[0 Classic Rock/Oldies special gets radio talking

That being said, here's a letter from
Pam Miller, Director/Radio Pro-
gramming & Operations for Dick
Clark Productions. Miller makes
some interesting points that we 'd like
1o share with you this week.

I have read your special with great
invested interest in the difficulties
faced by my colleagues in the Great
Fellowship of the Oldies Format. 1
opine as follows:

So. I see that Chicken Little has the
majority of you Oldies pundits on his
buddy list. The sky is falling, raining
thousands of gallons of bathwater and
hundreds of babies. Listeners are bail-
ing out of the Oldies format, but you
don’t know why, or you do know why,
or you think you do, or your consult-
ant thinks he does, or he doesn’t have
an idea in hell, and maybe you're just
going to bail out of the format because
you’re getting pressure from (cue the
angelic choir) “above.”

Play Different Music

Listen. Has it ever occurred to you
to consider why so many listeners are

By Adam Jacobson

R&R Radio Editor and Classic Rock Guy

hen publications get feedback from readers about something that s appeared in print,
it s usually about a mistake, a grave error or a libelous comment. We 're happy to
——— report that we 've received lots of great comments about the second-annual Classic
Rock/Oldies special (R&R 10/11).

*

Has it ever occurred to
you to consider why so
many listeners are
tuning out from what
once were their favorite
Oldies stations? Easy:
They are sick and tired
of the music they're
hearing.

—— L ——

tuning out from what once were their
favorite Oldies stations? Easy: They
are sick and tired of the music they're
hearing. They are burned out on the
records they hear over and over and
over again. The solution? Play differ-
ent inusic. But not what you're being
told to play.

Cartney and Griswold.

Boh And Tom And Paul

When Paul McCariney'’s concert tour recently rofled through Indianapo-
lis, WFBQ (Q95)/indy and Premiere-syndicated moming hosts Bob Kevio-
an and Tom Griswold were lucky enough to score an exclusive back-
stage interview with the legendary musician. During that interview Mc-
Cartney told the world that he's releasing a live CD and DVD this month
called Back in the U.S. 'FBQ did its part to instill American pride in those
in aftendance at the show by handing out thousands of signs that had
Old Glory on one side and “Q95 USA” on the other. The crowd held them
up as McCartney sang the song “Freedom,” and Paul later remarked to
Bob & Tom, “That was great! We didn’t know you were going to do that.
" Where did you get all of those flags from?” Thank WFBQ PD Mike Tho-
mas for arranging that promotion, Paull Seen here (I-r) are Kevioan, Mc-

S A

Forget conventional wisdom. There
appears to be much too much conven-
tion and very little wisdom in radio
these days — certainly at the corpo-
rate programming level. Too many
programmers have become like shop-
keepers who’ve lost track of the prod-
uct they're supposed to be selling.
Ask yourself if your passion for pro-
gramming has turned into fear — a
prime directive of maintaining the
stick price for someone with a plati-
num parachute.

When did you stop loving the mu-
sic and the people you play it for? For-
get testing. Forget familiarity. Listen-
ers — people — are flat-out sick of the
same stuff. You want to know how to
woo them back? It’s very simple: Find
out what they want to hear. And, to do
that, get back out on the street.

When was the last time you went
to a classic car show? Do you want to
know what the garage band there is
playing? A hint for you ge-
niuses: [t's not “Baby, Now
That I've Found You™ or an-
other poppy, post-Beatlema-
nia record. It's “Louie
Louie.” It's “Runaway.” It’s
just about anything by The
Beach Boys. Fun, upbeat
party music. In short: bitch-
in” records.

The Beatles era and be-
yond has its merit, but some-
how programmers have con-
vinced themselves that the
Holy Grail of TSL and cume lies past
1964. Adding 1970s-era tunes — a
sprinkling — makes sense, but it’s
about the groove. Yes, eliminating
certain 1950s records makes sense.
And eliminating the burnouts, no mat-
ter how familiar, is essential. But what
do you replace those burnouts with?

A Fearless Leap
Into The Deep

Go deeper into the catalog of Top
40 hits from Hall of Famers. They're
in the hall for a reason. More Spec-
tor. More Dritters. Del Shannon —
valid music from artists people want
to hear. Going deeper into the catalogs
of'top artists and groups isn't risky: it
makes major sense. because we're
talking about Top 40 hits.

The reason the Top 40 format
worked in the tirst place was that
records were 2:30 and programmers
had to play a lot of records. A whole
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Pam Miller

ience.

ey — pardon the pun.

sultant Rob Balon calls them).

_right to edit letters.

More Gomments On Our Special

Here's a note from KODJ/Salt Lake City PD/moming host
Dickie Shannon, who was featured in the Oct. 11 Classic
Rock/Oldies special, that clarifies his previous work exper-

What a cool piece that was! Thanks for such a nice article and
the kind words too. | just want you to know [wife and morning co-
host] Angel and | appreciate everything. | just have one correc-
tion: | programmed the former W-Lite in Cincinnati and then
crossed over to WWNK. | did mornings for all those years, and
you assumed | was PD. | was Asst. PD for a while, but my good
friend C.C. Mathews was actually the PD for “Wink” back then.

Love For *70s To Return In Force

Lastly, here's a note from Lee Chambers, a veteran programming as-
sistant at such stations as WPGC/Washington, WMZQ/Washington and
KYSHR/Los Angeles and for Westwood One’s '70s format.

| really enjoyed the format focus on Oldies in your Oct. 11
issue. You did a terrific job of assembling it! Your observation about
those who graduated from high school in 1977, as | did, now be-
ing 42 and in the middle of the money demo was right on the mon-

Is it any wonder that | (along with an increasing number of my
contemporaries) listen online every day to KJR-FM/Seattle instead
of to traditional '60s-based stations like KRTH/Los Angeles? KJR
is an Oldies station, or at least used like one, for the younger sib-
lings of the first-wave baby boomers (or “Brady boomers,” as con-

I'll go out on a limb here and predict that '70s-based, pop-driv-
en Top 40 stations {as opposed to rock-leaning Classic Hits or
Rhythmic Oldies stations) will eventually return in force in a few
years. And | wanna program one of them!

The views expressed in a letter to the editor are those of the writer
only. The writer is solely responsible for the content. R&R reserves the

lot of music got a whole lot of expo-
sure and became very familiar to my
generation (serving you since 1951).
Playing records that hit No. 15 or No.
20 on the charts isn’t such a scary thing
when you consider how
burned out people are on the
“hits” these days.

People want to hear cool
records — stuff that’s not
burned out. If you want to
play a Lovin® Spoonful
record, try “Darling Be Home
Soon” instead of “Day-
dream.” Choose “Round Ev-
ery Comner™ by Petula Clark
instead of “Downtown.” Or
play “Since [ Lost My Baby”
by The Temptations instead
of “My Girl.”

Your listeners — you and [ — are
bumed out, and we are not coming
back if all you can offer is the same
diet of “Unchained Melody,” “Brown
Eyed Girl” and “(Sittin’ on The) Dock
of the Bay.” Seriously, can you stand
listening to those songs one more
time? Neither can 1. Neither can your
neighbor.

Give ’Em What They Want

Do you want to know why people
are downloading so much music?
We're not giving them what they
want to hear on the radio. And. [ can
guarantee they're not downloading
“When a Man Loves a Woman.” “Mr.
Tambourine Man™ or “Satisfaction.”
Thev're downloading “Bhie Moon™
by The Marcels. “Wild Weekend™ by
The Rebels or “Twist and Shout™ by
The Isley Brothers (that one hit No. 17
in 1962).

Now, ['m not suggesting that sta-
tions use these records as core items;
they should use these records as re-
placements for those aforementioned
burnouts — and they are burmed out.
I promise you, no one is going to
mourn the loss of “Happy Together”
or “Do Wah Diddy Diddy.” Try “You
Baby™ instead. It’s fun and upbeat.
You want your listeners — your loyal
friends — back? Give 'em what they
want. They want bitchin’ records.

You honestly don’t know Oldies?
You're too young and didn’t grow
up with the music, or you’re arro-
gant and think you know what
you’re doing, or you're afraid for
your job, or you simply don’t care
anymore? You don’t get the same
high off the smell of the electronics
when you walk into the studio? Get
out of radio. Get out before you take
down the format.

Move over and let someone else do
the job — someone who knows the
music, the product you sell. Someone
who knows and cares and hasn’t been
inseminated by the same Chicken Lit-
tle gene pool. The same ol’, same ol’
isn’t working anymore. Time for new
thinking and bold, new action.

Are you scared? Well, pain is just
resistance to change. As Bob Dylan
said. “Your old road is rapidly aging/
Please get out of the new one if you
can’t lend your hand/For the times,
thev are a’changing.”

The views expressed in u letter to
the editor are those of the writer only.
The writer is solelv responsible for the
content. R&R reserves the right to
edit letrers.
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Big City

Continued from Page 1

Big City will use the proceeds from
any sale of its assets to immediately
pay the principal and interest on its
11.25% senior discount notes due
2008, which the company was unable
to complete by an extended deadline
of Oct. 15, thus defaulting on the pay-
ment. Any remaining proceeds from
the stations’ sale will be distributed to
Big City shareholders.

In addition to the L.A.-area Viva
trimulcast, Big City owns dance-inten-
sive CHR/Rhythmic WDEK. WKIE
& WKIF (Energy 92-7 and 5)/Chi-
cago; Spanish Contemporary WXXY
& WYXX (Viva 103.1)/Chicago; and
WWYY/Allentown, WWZY/Mon-
mouth-Ocean, WWXY/Riverhead,
NY and WYNY/Westchester — col-
lectively known as Tropical “Rumba
107.1.”

The sale of any of Big City’s 12 sta-
tions is subject to the approval of the
company’s board of directors and the
FCC. Should Big City fail to raise the
funds needed to pay the notes or fail to
liquidate its stations, the company said
it will consider “other strategic alterna-
tives’ that include filing for bankruptcy.

In an exclusive interview with
R&R. Mark Jorgenson said that Big
City's stations will go to “the highest-
quality cash bidder.” He said the sta-
tions will be offered to potential buy-
ers in a fairly open-ended manner and
that several large companies —
whether they be public or private —
should be interested in the stations.
While Big City’s assets may be sold
by market cluster or on an individual
basis, it will be up to the company’s.
board to approve every offer brought
to them by Jorgenson.

"1 will be very busy over the next
three to four weeks,” he said. “This
will definitely be resolved before the
first of next year.”

Interestingly, much of Jorgenson's
work as a broker has involved deals
in which Clear Channel was the
buyer. Furthermore, Jorgenson hap-
pens to be the owner of Conecord
Media, which owns 15 stations that
are operated by Clear Channel via
individual-station joint sales agree-
ments.

Jorgenson explains his relationship
with Clear Channel by saying,
“You're just seeing the fact that it's
an increasingly small fraternity of
companies out there and that some

folks end up doing business with
someone on a repetitive basis. With
the Big City stations being sold, the
fraternity is going to get smaller. My
job is to bring them a lot of proceeds.
and I don’t think that will be a prob-
lem. given the limited facility avail-
ability in New York, L.A. and Chi-
cago.”

Jorgenson also stressed that he
handled Big City’s sale of its former
Phoenix cluster to Hispanic Broad-
casting in September 2001 and was
also the broker who arranged for the
purchase by Big City predecessor Od-
yssey Communications of what’s now
the company’s L.A. cluster. And al-
though Jorgenson is a station owner,
don’t expect Concord to take any of
Big City’s stations. “That’s way out
of my league!” he told R&R.

Meanwhile, the general mood of
staffers at Big City’s L. A. stations re-
mains upbeat. Although no one would
speak on the record with R&R, one
employee said that the sale of KLY'Y,
KSYY & KVYY was being viewed
in a positive light and hoped that a
new owner would keep the trio’s
present format. Big City CFO -Paul
Thomson had not returned R&R’s
calls by press time.

PPM

Continued from Page 1

twin test and Hispanic test into a
single coordinated effort.

“With all the additional research that
will have preceded the deployment of
the twin panels. we are confident that
these panels will demonstrate the va-
lidity and utility of the Portable People
Meter once and for all,” the e-mail
memo stated. “Whether in Philadel-
phia or in another market, the twin
panels could well be the foundation on
which we build the first PPM market
in the commercial deployment of the

Portable People Meter in the United
States.”

The current Philadelphia PPM
panel. which has been in place for
about a year, will be dismantled at the
conclusion of the fall 2002 radic sur-
vey and November 2002 television
survey. Regardless of what market
Arbitron chooses to conduct the twin
tests in, the first half of the panel
would not begin until the midpoint of
2003. and the second half would be-
gin in 2004.

As for the first part of next year.
Arbitron has other testing to consider.
“After running the current ralings

panel in Philadelphia for close to a
year. it is time to move on to the next
stage of research and testing,” the
memo said. Some of those tests in-
clude a coincidental study that will in-
vestigate the early-moming use of the
PPM. Many broadcasters became
concerned about a significant drop in
average-quarter-hour listening in
morning drive when measured by the
PPM compared to the paper diary.

Arbitron is also launching an ini-
tiative to counter poor PPM response
rates. It will test the initiatives with
200 households or 450 radio listen-
ers.

KIKK

Continued from Page 1

a Smooth Jazz station.”” Boston is the
other top 10 market that does not house
a station that programs Smooth Jazz.

“There is an incredible ethnic di-
versity in the marketplace, and
smooth jazz is an active part of the
lifestyle here in concert performances
and music sales,” Morris continued.
“We were definitely looking for an
addition to our cluster that would in-
crease our ability to provide solutions
for our clients and extend their reach

into the community with consumers.
With a powerhouse Country station
[KILT-FM] and an incredibly vibrant
and growing Sports station [KILT-
AM]. Smooth Jazz’s ethnic and gen-
der balance is an ideal complement to
our group of stations.

“We’ve harnessed the wealth of
expertise and knowledge within our
company, working closely with
KTWV PD Chris Brodie, KOAI PD
Maxine Todd and WVMYV, as well as
Steve Rivers, to launch this station.”

Exiting KIKK-FM are air person-

alities Rick Lovett, Leslie T. Travis
and Tom *“Tubby” Lawler. Many of
KIKK-FM’s programming elements
have been moved to KILT-FM, in-
cluding what is now the KILT Texus
Roadhouse. featuring the music of
Texas artists Pat Green, Cory Mor-
row, Roger Creager and Jack Ingram,
among others. Also finding a new
home on KILT-FM is the former
KIKK 10 Man Jam. alive event that’s
set for Nov. 14.

Additional reporting by Lon Helton.

Mancow
Continued from Page 3

and that the May 2001 program con-
tained warnings about the content —
but to no avail.

“First, we disagree with Emmis’ as-
sertion that the sexual references con-
tained in the material broadcast on
March 6 and March 7, 2001 rely
solely on innuendo and are not ex-
plicit or graphic,” the commission
said in its latest ruling. “The material
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broadcast on March 6 contains sexual
innuendo. including references to oral
sex, genitalia, masturbation, ejacula-
tion and excretory activities. Contrary
to Emmis’ assertion, the sexual refer-
ences broadcast on March 6, 2001
were not fleeting.

“The material broadcast on March
7, which concerns the effect of a
sexual stimulant on a female cast
member and the reaction of others
present to her sexual response has a
sexual meaning that is unmistakable.”

The FCC also rejected Emmis’
contention that the March 2001
broadcasts were not presented to
“pander, titillate or shock.”

The FCC offered a similar expla-
nation in its arguments for fining
Emmis for topics discussed by Man-
cow in May 2001. That show featured
numerous sexual references during a
discussion among women in the Mad-
house’s “Lava Lamp Love Lounge.”
WKQX has until Dec. 1 to pay the
fines.
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Street Talk.

‘Evil’ FM Stirs Up San Francisco

or the past several weeks, the city of San

Francisco has been systematically

plastered with thousands of bumper
stickers referring to something called “Evil 105.”
Now it can be told: It turns out that the mysteri-
ous stickers are the handiwork of the evil
minions at Infinity Alternative KITS (Live 105)/
San Francisco. “We've been sending out our
street team, in plainclothes, to ‘picket’ the
station in about 20 different points around the
city,” PD Sean Demery
tells ST. “They handed out
the stickers and chanted,
‘The evil must be
stopped!” Naturally, the
phones erupted at Live
105 over the supposed
protests against the station. Then, for several
days leading up to and including Halloween, a
mysterious pirate station began to bleed into
Live 105’s regular programming. The “pirate
feed” alternated between some guy playing The
Ramones and ranting about how radio sucks
and two women who played Hall & Cates,
Journey and Lionel Richie records. “Now that is
evil,” Demery jokes. He adds that, to make the
supposed pirate broadcasts sound authentically
crappy, Live 105’s engineer ran everything
through an old tube amp and a $6 Radio Shack
microphone.

WQHT (Hot 97)/New York VP/Program-
ming Tracy Cloherty fills her station’s long-
vacant MD siot by hiring Ibrahim “E-Bro”
Jamile Darden. E-Bro is currently a member of
the Morning Playhouse at KXJM/Portland, OR,
and tells ST, “New York is where hip-hop
began, and I'm excited to become a New
Yorker.” The same quote was used by Hillary
Clinton to get elected senator in the Empire
State. Cloherty said of E-Bro, “} wish he would
hurry up and get here so | can take a f#@king
vacation!” E-Bro will get settled in Hot 97’s
Manhattan studios in January.

The week’s other big Hot 97 news involves
afternoon personality Angie Martinez, who
abruptly quit as the new judge for the second
season of FOX's American Idol. Martinez says
it became too uncomfortable for her “tc telt
someone else to give up on their dream,
especially when | realized that many of them
have supported my musical career.” The feisty
Tracy Cloherty comments, “l told her she
should have recommended me for the job — |
have no trouble telling people what [ really
think.”

WMVP (ESPN Radio 1000)/Chicago PD
Mitch Rosen resigns after seven years on the
job. He'll stay through mid-December and
assist GM Bob Snyder in finding a successor.

Put Your Money Where
Your Foot Is
Here’s a very interesting sidebar to this

week’s Page One item about
ﬁm wﬁ& the format flip of Infinity’s
' o 2

Country KIKK/Houston, which
is now Smooth Jazz KHJZ: ST
has in its possession a “Dear
KIKK Advertiser” |etter dated
July 26, 2001 from Infinity Sr.
VP Bill Figenshu (pictured) in

which he “personally guarantees” that KIKK
won’t change format on his watch. Figenshu
even goes so far as to state that if KIKK-FM
changes format, he’ll pay “each active advertis-
er $100,000.” There’s no word on whether Fig
is still in the country (no pun intended).

WNNX/Atlanta’s Morning X show was
suspended for one day on Nov. 4 after refusing
to pull the plug on Nov. 1’s inaugurai instali-
ment of the show’s $10,000 Dare contest,
which involved nudity. The contest commenced
despite a direct order from Susquehanna
President David Kennedy that prohibited the
trio from going through with it. He did not
elaborate on his reasons for canning the
contest. GM Mark Renier says he received a
call on Oct. 31 from Kennedy ‘His instructions
were very clear: Stop o TR
tomorrow morning’s
contest,” Renier said.
“He felt it did not
represent the positive
image of 99X or the
company.” The
message was relayed
to Morning X hosts
Barnes, Jimmy and Leslie (a.k.a. PD Leslie
Fram), but the trio chose to continue with the
contest — in defiance of Susquehanna’s top
dog. “I had no choice but to pull them off the air
for their insubordination,” Renier told ST.

The Morning X

Here’'s WNNX PD Leslie Fram’s take on
the Morning X story: “We didn't feel it was fair
to cancel something we had promoted for two
weeks, especially after it had been preap-
proved by upper management. The stunt in no
way jeopardized the license of the radio station.
| can’t mention what the stunt was, but nudity
was involved.” The hosts were back on the air
Tuesday morning, and the contestants in the
aborted Dare contest spilit the $10,000 prize.
Listener beware: The second Dare rolis Nov. 8.

} Dave Has A Face For Radio<

After offering a hearty “no
comment” last week, Infinity is
now proud to announce that
The Late Show With David
Letterman will be simulcast on
15 of its stations next week:
WNEW/New York, KLSX/Los
Angeles, WCKG/Chicago,
KKWV/San Francisco, WYSP/
Philadelphia, KYNG/Dallas,
WJFK/Washington, WZGC/
Atlanta, KAMX/Austin, KXOA/
Sacramento, WFNZ/Charlotte, KZON/Phoenix,

Continued on Page 22

Letterman

Rumbles

e Miss Jones (ex-WQHT/New York) takes
mornings at Radio One CHR/Rhythmic WPHV/
Philadelphia, starting Nov. 11.

» Janet G. exits the PD slot at WMXD {Mix
92.3)/Detroit.

« KEGL/Dallas inks Grego & Brian (ex-KLOL/
Houston) for mornings, replacing Mikey Esparza.

* KHTE & KLEC/Little Rock PD Larry LeBlanc
exits for a gig that we can't tell you about yet. MD
Peter Gunn is now interim PD for '"HTE & 'LEC.

www americanradiohistorv com
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4 COUNTRY CROSSROAD
4 MASTERCONTROL
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FamilyNet Radio produces
and syndicates quality
programs for your station
FREE as a public service
to your audience.

www.FamilyNetRadio.com
800.266.1837 or 817.570.1416
Info@FamilyNetRadio.com

Street Talk.

Continued from Page 21

WYUU/Tampa, WQSR/Baltimore and KVSR/
Fresno. We recommend you leave the comfort
of your nice warm bed and listen in your car out
in the garage.

Jessica Simpson and Nick Lachey
should fire their wedding planner: Their
reception at the posh Barton Creek Country
Club in Austin was overrun by radio geeks! It
turns out that Entercom held its programming
meetings at the highly regarded resort, and ST
got the scoop from WKSE/Buffalo PD Dave
Universal: “We were at the same hotel where
Jessica and Nick were having their wedding
reception. You should’ve seen Nick's face when
| told him there were about 100 PDs staying in
the same hotel. [VP/Programming] Pat Paxton
and | snuck into the reception hall after the
wedding and ate leftover wedding cake and
‘borrowed’ some wedding napkins, flowers and
candles as souvenirs!” At press time, it was not
known if the matrimonial goodies were award-
ed to any 'KSE listeners.

Mark your calendars: ABC Radio President
John Hare will be the “dis”™-honored guest at
the next Bayliss Radio Roast, set for March 13,
2003 at the Pierre Hotel in New York.

If you happened to catch NBC Nightly
News or ABC’s World News Tonight recently,
you probably saw a story about Saddam
Hussein granting amnesty to some political
prisoners in Irag. Upon closer examination of
the footage, which featured disheveled throngs
of men streaming from the prison, one of the
inmates was wearing a T-shirt that read “97.9
The Box” — the nickname of Radio One’s
KBXX/Houston! “How great was that!” PD
Tom Calococci tells ST. “l only hope the guy
had a diary.”

’ Harvey’s Out ‘
Of This World!

Venerable ABC Radio newsman and
commentator Paul Harvey expands his
audience by reaching beyond planet Earth: His
g daily broadcasts are now being
¢ uplinked to the International
Space Station. ABC News Radio
VP Chris Berry tells ST that
& NASA specifically requested that
Paul Harvey News be provided to
astronauts during extended stays
in space. By the way, Harvey will address his
earthbound fans in March at the R&R Talk
Radio Seminar in Los Angeles, where he will
receive a Lifetime Achievement Award.

Clear Channel is making waves with some
of its SoCal AMs. First, the company will merge
the operations of Sports XTRA/San Diego-
Tijuana and KXTA/Los Angeles. CC Director/
AM Operations and Programming Robin
Bertolucci tells ST that all programming will
originate from CC’s L.A. studios with the
exception of Lee “Hacksaw” Hamilton, who
will continue to do his afternoon show from San
Diego. Premiere’s Jim Rome Show will remain
part of the newly merged lineup. Other details
about the final on-air schedule, what the station
will be called and an exact date of implementa-
tion had not been announced as ST went to
press. Meanwhile, ST hears that CC’s KLAC/
L.A. will soon drop Talk and return to Adult
Standards. Expect the standards to debut
following a stint as Southern California’s
Christmas station.

WwWww._americanradiohistorv.com

* Bob Emery is tapped as GM of Salem/Mil-
waukee.

+ WBMX/Boston VP/Programming Greg Stras-
sell adds WODS duties.

>4

* Michael Powell, Gloria Tristani, Harold
Furchtgott-Roth and Chairman William Ken-
nard are sworn in as FCC Commissioners.

* George Jackson appointed President/CEO of
Motown Records.

* Pat Quigley advances tc President/CEO of
Capitol/Nashville.

» Jeff Kapugi named PD of KSLZ/St. Louis.

» Shotgun Tom Kelly recruited for afternoons
on KRTH/Los Angeles.

V

| *Mike Glickenhaus boosted to
Exec. VP/GM of XTRA-AM &
FM/San Diego.

4 * Bryan Switzer upped to VP/
Promotion at Atlantic/Nashville.
* NAC KOAIl/Dallas moves to
107.5 MHz, replacing AC
KCDU, as the station’s former

Mike 106.1 FM facility becomes CHR
Glickenhaus | HKs.

v

» Brad Hunt appointed VP/Promotion for Elek-
tra/Asylum.

» Suzy Mayzel tapped as PD of

KOIT-AM & FM/San Francisco. |

* Dave Van Dyke named PD of |

|

1

WODS/Boston.

e Tim Murphy named PD of |
KMPS-AM & FM/Seattle.

* Andy Schuon upped to Asst.
PD at KAZY/Denver.

N4

* Lenny Waronker advances to
President of Warner Bros.
Records.

* Bill Watson named PD of
KMPC/Los Angeles.

A4

Brad Hunt

* Bob Cole chosen as PD of KMEL/San Fran-

cisco.
+ Jim Duniap appointed PD of WIVY-FM/Jack-

sonville.

A y

ST sends its deepest condolences to the
family and friends of Doug Wilson, OM/PD/
morning talent at Oldies KEYI/Austin. Wilson
died on Nov. 3 at his home. He was 50.

Lastly, ST sends its congrats and best
wishes to Infinity VP/Programming Kevin
Weatherly and his wife, Epic Sr. Director/
Alternative Promotion Margie Weatherly, on the
birth of their second child. Son Walker arrived
on Nov. 1 and weighs in at 7 Ibs., 11 oz.

If you have Street Talk, call the R&R News Desk at 310-
788-1699, or e-mail streettalk @ radioandrecords.com
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rom Metal To Platinum

Continued from Page 1

The Early Years

“QOur goal was pretty simple at
that time; we were looking to ex-
pand the audience for King Dia-
mond through touring and market-
ing activity,” says Nachsin of Roa-
drunner during his first years.

“By marketing activity, I mean
everything from metal radio, press
and retail to doing in-stores and
basically anything we could come
up with to expand the audience for
that artist, as well as some of the
artists we were beginning to sign
at that time. From 88 to *92, we
had a bunch of signings and start-
ed to develop the backbone of the
label as a real entity. Our growth
was slow but steady. I think that
contributed very much to our over-
all heaith.”

Abramson, who left college to
work for Roadrunner, was also at
the label, working metal radio.
“I’ve seen the company go from
when it was seven people in a
room to where it is now,” he says.
“Roadrunner has always been a
company that, right tfrom the ear-
ly days, was built on artist devel-
opment at a street level. There
were years when we didn’t need
— or have the ability — to do
anything at radio. The foundation
of the artists that brought us to
where we are has always been a
solid one.”

“In those carly years we never
had a real sales explosion,” Nach-
sin recalls. “But what we did have
was a growing stable ot artists,
and our sales would increase ev-
ery year — 0% one year, 13%
the next, 15% the year after.

“What we also had going for us
was that, at any given time, we al-
ways had at least one flagship act
that was current and breaking in
the metal scene, whether it be
King Diamond, Sepultura, Type O
Negative, Coal Chamber, Fear
Factor, Slipknot and so on. Now,

Dave Loncao  Mark Abramson

of course, there’s Nickelback. The
bar has been raised higher and
higher, in terms of the commercial
success of one or several of the
artists we were working with.”

With no commercial radio pres-
ence, Roadrunner’s growth was
dependent on an intimate relation-
ship with retail. *“We tried innova-
tive marketing and aggressive
work in the retail sector,” Nashsin
says. “‘We always considered retail
our friends, and it was a great way
for a label like us, that wasn’t get-
ting mainstream
radio or video play
to get the support
we needed to start
breaking records.

“We used the
channcls that were
around at the time,
like metal rad.o and press and
touring, to augment that, to prove
that we could sell records and to
prove ourselves as an entity with-
out having those typical industry
tools.™

Roadrunner At Radio

Eventually, the label did grow
to the point where commercial ra-
dio was on the radar. Abramson,
then going by the nickname “Psy-
cho,” got the nod to lead the
charge, working projects like vam-
piric metallers Type O Negative,
industrial grinders Fear Factory
and grunge rockers Gruntruck.

“T was doing metal radio here,
and Cees came to me and said, ‘I
need someone to start calling com-
mercial radio, and you're it,”” he

—

“Our growth was slow but steady. I think that
contributed very much to our overall health.”

Jonas Nachsin
—

recalls. “Of course, my answer
was, ‘No f’in way!” He talked me
into it.

“At the time I had no knowl-
edge of or experience at commer-
cial radio. I was working at a la-
bel that didn’t exist in commercial
radio’s mind. Now, it’s easy to
look at bands like Slipknot and
Mudvayne on Active Rock radio,
but at the time people thought |
was out of my skull for asking
them to play this stuft.”

Abramson admits that Road-
runner’s first forays into the com-
mercial radio world were chal-
lenging, to say the least. I got rid
of the name Psycho, because that
was one of the obstacles I could
actually remove,” he says, laugh-
ing. Nonetheless, Type O Nega-
tive’s 1993 release Bloody Kisses
evenlually went Gold.

Abramson says, “The two-year
process of working Bloody Kiss-
es is still one of the highlights of

ROADRUNNER

R E C O R D S

my entire career and one of the
things I’'m most proud of in my
life, because it took so much work
and effort. I was basically on my
own, to a large degree. It was bru-
tally difficult, but it was well
worth it, because it established a
band, a label and my career all in
one shot.”

The department continued to
grow under Abramson until he
made the gut-wrenching decision
to leave Roadrunner in '97. “It
was difficult, because I grew up
here,” he admits. ““I didn’t leave
college to work in the music busi-
ness; | left college to go work at
Roadrunner. I've always been one
of those people who loved this
company.

“I had to leave because, up un-
til that point in my career, I was a
completely self-taught person. |
realized 1 nceded somebody to
teach me what I couldn’t figure
out cn my own. It was really dif-
ficult. I lett to work at The En-
clave for Valerie DeLong, who lit-
crally changed my life. But I al-
ways knew that the time would
come when 1'd come back.”

www.americanradiohistorv.com

Back In The Saddle

Spending "92-°95 at PolyGram/
Island, Nachsin rose trom Product
Manager to Sr. Director/Marketing.
The stint would prove invaluable
when he returned to Roadrunner in
96 as VP/Marketing. “It gave me
a tremendous amount of experi-
ence and a view of the real cam-
mercial world of the music busi-
ness,” he says.

“I got to work with a lot of ex-
citing artists, including being
product manager for the two
Quicksand albums that came out.
1 think if Quicksand came out to-
day, they’d be a Gold act upon re-
lease. I also worked on the Meat
Puppets album, their first and only
album that went Gold, and the first
two Cranberries albums.

“You can see by that list of art-
ists the diversity of experience |
got. 1 really got to see the way a
major record company works to-
gether to break bands. It was a tre-
mendous experi-
ence for me.”

Upon his re-
turn, Nachsin dis-
covered that all
was not right
at Roadrunner.
“Cees’ vision
had expanded a little bit into dif-
ferent areas. where we were doing
deals with labels that had nothing
to do with rock product,” he says.
“He was trying to expand the com-
pany in different ways that dicn’t
have anything to do with rock.

“For the most part, those ven-
tures were not successful. The
company had a rough year or two
in '96 and 97, and then we sat
back and realized we nceded to
get back to what this company is
great at, and that is signing and
promoting metal acts.

“The next year we had a good
year. We were very happy and for-
tunate to discover and develop a
new band from scratch, Coal Cham-
ber. They went from scanning 400
records their first week to going
Gold on that album without having
a hit at radio.

“Then we had the Fear Factory
record upon us. We had a radio staff
of a few regionals, and we were
working with the indies and getting
into that level of business, but we
realized that we needed to commit
ourselves completely to that game.

“When Dave Loncac came into
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the company, he had complete
freedom to hire his own staff and
put his vision on the company. Not
everything we touched worked,
but what I was most proud of was
that we allowed that side of the
company to grow even though we
weren’t necessarily seeing imme-
diate success there.”

The Loncao Long Shot

As VP/Promotion & Field De-
velopment at major-player RCA,
Loncao could only laugh when
Roadrunner’s then-President Derek
Shulman approached him about
joining Roadrunner. But, after sev-
eral meetings with Shuiman and
Nachsin, Loncao’s perspective
changed.

“You’'re kind of oblivious to
what’s going on at these little labels
and how they’re doing business
successfully,” Loncao says. “l had
no idea how many records they
were selling. Coal Chamber didn’t
get any airplay. yet they sold
500,000 records. Fear Factory
didn’t get any airplay, yet they sold
berween 300,000-600,000 records.
I can go on and on. | realized they
had been in business for 20 years,
so it’s obviously a formula that
works. | became intrigued.

“Something inside of me said,
“This is a great challenge, a small
shop.” I hadn’t been in a small
shop. I got really tired of the big
shop and the games that go on in-
side and the internal politics; there
were times when you didn’t think
you were on the same team with
some of the people inside of the
building. I got tired of that.

“I liked the fresh environment,
I could get involved in who we
sign, and it's my ballgame. I said,
‘It feels right, and I'm gonna go
do this.” Everybody told me | was
nuts. And now when I run into
people, they say, ‘God, you made
such a great, smart move!’”

One of Loncao’s smartest
moves was picking up a CD from
Shulman’s desk because of its dis-
turbing artwork. The unsigned act
being considered by Roadrunner
went by the name of Nickelback,
and the first song Loncao heard
was “Leader of Men.” ] said,
‘That’s it! That’s the one! Give me
that band, and I’ll come to work,””
Loncao says. The rest, as they say,
is history.

Continued on Page 25
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From Metal To Platinum
Continued from Page 23

Planes, Trains & “Cars”

Loncao joined the Roadrunner
team and promptly hit the road
with Fear Factory’s new single, a
cover of Gary Numan’s '80s
smash “Cars.” “The first day I got
here, I said hello, then goodbye —
I hit the road for three straight
weeks,” Loncao recalls.

“I went to a city a day all around
the country with this record, while
Joe Guzik stayed here and did the
Rock stations. They had no rela-
tionships with modern Rock, but
did, from years of working at oth-
er labels. 1 realized how hard it
was going to be, because even
though these guys were friends,
they’d see the label and say. ‘Road-
runner? You’ve got to be kidding
me.’ 1 told them they would have
to forget those images — ‘I’m
there now, and now it’s all gonna
change. Watch how it builds.””

With Loncao at the label, the
Roadrunner promotion department
grew substantially. Several RCA
staffers followed him over, includ-
ing Roadrunner’s current Sr. Di-
rector/Alternative Radio & Video
Promotion, Elias Chios. When
Guzik left his national promotion
post for Columbia Records, Lon-
cao knew that the perfect replace-
ment would be Abramson, who
was then working at TVT. Al-
though Abramson wanted to re-
turn, he had envisioned himseif in
Loncao’s position.

“Luckily, Dave and Jonas ‘re-
jected my no,’ to use their words,”
says Abramson. “1’m thankful for
that, because I'm thrilled to be
back here. | love being here. |
bleed Roadrunner red.”

For Nachsin, the promotion de-
partment’s development was a
worthwhile investment. *“We didn’t
let getting into serious radio pro-
motion and video production bank-
rupt the company, but we did invest
in that heavily,” he says.

“The beauty part happened when
we ended up with the band Slip-
knot and put out their debut record,
which was just an amazing exam-
ple of exactly everything I’ve said
— using the entire core of what
Roadrunner had been for all those
years.

“We used everything we had
learned to launch that creative
band in a creative way into the
marketplace, and they went Gold
in a heartbeat, based on the fresh
new energy that they were bring-
ing to the marketplace. They went
Gold on the strength of marketing,
and they went Platinum-plus on
the strength of promotions for the
song ‘Wait and Bleed.’

“That was a perfect example of
what Roadrunner could do and
what it could become by combin-
ing those two entities — working

the underground and our ability to
promote a credible artist in a cred-
ible, exciting and unique way.”

Given the company’s history of
breaking underdog acts, Nachsin
notes that his staft is confident
about working new Roadrunner
artists. “That vas evidenced most
strongly with the Nickelback cam-
paign,” he says.

“What most people don't know
is that Nickelback didn’t just hap-
pen out of ncwhere because of
‘How You Remind Me.” We worked
for two hard years promoting their
first album and spending a great
deal of time, 2nergy and money
promoting it. And that was born
out of our A&R department’s be-
lief in it and Dave Loncao’s and
his statf’s personal belief in it.”

e

“There were years when
we didn‘t need — or
have the ability — to do
anything at radio. The
foundation of the artists
that brought us to where
we are has always been a

solid one.”

L T—

“If you look at what we did with
Nickelback, right now they’re
close to five-times Platinum, with
huge radio suceess and three No. |
records,” Abramson says. “But it
took the first record of old-school
Roadrunner stick-to-itiveness and
touring the band’s asses off.”

Paint The Town Brown

Another key part of Roadrun-
ner’s presence in the rock and
metal communities is its dedicat-
ed street team, now numbering in
the thousands. It’s all led from the
company’s West Coast offices by
Ro “The Brown Satan” Kholi.

“He’s built himself a really for-
midable street team of kids who
are proud to be part of it,” Abram-
son says. “Roadrunner always had
a branding. People would buy a
record just because it was on Road-
runner. He’s built the same kind of
pride in the street team, where
they’re proud to be on the team.

“If he has to get rid of someone
for slacking, it’s almost like get-
ting fired from a job. We put that
team together around five years
ago. They do such a great job. He
has different levels — generals
and soldiers. They’re out there hit-
ting every show. When I’'m out
there traveling for radio, I'm al-
ways running into these kids.”

Sound Decisin -

Roadrunner artists from Fear
Factory to Slipknot have built tre-
mendous followings that started
with the street. “It’s immeasur-
able,” Loncao says of the street
team’s importance to Roadrunner.
“Now everybody has street teams,
but they can’t do it like we do it,
because of its depth and its lead-
er, Ro.”

The Merger

When news of the Island Def
Jam merger got out, Nachsin ad-
mits that there was a sense of pan-
ic among Roadrunner staffers. “To
be honest, any fears or anxiety
over the situation were very
quickly dispelled by the nature of
the personalities of the people we
ended up with at Island Def Jam,”
he says.

“They were amazing in their
ability to communicate their level
of commitment — not only to the
company in a corporate sort of
way, but their ability to communi-
cate to me and so many people
here that they believed in what we
were doing. They were thrilled to
be involved with us and didn’t
want to touch a thing.”

Nachsin notes that Island Def
Jam wasn’t just out to purchase a
logo, but alifestyle. “They bought
the company for the culture that
was here,” he says. “[IDJ Chair-
man/CEO] Lyor Cohen, in partic-
ular, through his years and years
developing the Def Jam brand,
knew implicitly what that meant.
He knew that buying a label was
about people power and not just
about a logo. They communicated
that very clearly to us, not only in
words, but in actions. You could
not wish for a more territic part-
nership.

“A year later in the process, it’s
only gotten better. As for Road-
runner, we didn’t lose a single
staff position during this transi-
tion. That is amazing. It was time
for us to make that step; it’s diffi-
cult for an independent label to
grow every year.”

“They were the partner that we
needed to get to the next level,”
says Loncao. “When | came here,
it was for three years, to try to
pull this off. After two years we
were well on our way to achiev-
ing the goals we were striving for.
When we got to the beginning of
the third year we realized that we
needed yet another partner, and
they’ve been terrific. It’s im-
proved our distribution. It’s cre-
ated a greater brain trust with
more talented people.”

Besides Roadrunner’s distribu-
tion switching from RED Distri-
bution to UMG, Loncao breaks
down the relationship into simple
terms. “How we co-exist is, we’re
Roadrunner, they’re IDIMG” he
says. “We operate differently;
we’re two different labels. We
don’t need them when we go out
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to Rock and modern Rock —
that’s obvious. But when we need
to go to Top 40, as with Nickel-
back, they help us.

“We break something through at
Rock and modern Rock, and it it
breaks big enough, like Nickel-
back, we pass that kall to them
and have both stafts work togeth-
er in the Pop world. We’ve passed
them Nickelback’s ‘How You Re-
mind Me’ and ‘Too Bad’ and the
Chad Kroeger/Josey Scott duet
‘Hero.” So the formula works.”

IIIIIIIIIII'.I.IIIIIIIIIII

“Everybody told me I
was nuts. And now
when I run into
people they say, ‘God,
you made such a
smart move!™

Dave Loncac

T —

Man With The Plan

As for the man who started the
whole thing, Nachsin notes that
Roadrunner Chairman Cees Wes-
sels is still very involved in the
company’s operations. “Cees
keeps a relatively low public pro-
file in the business, but his profile
in terms of his work ethic and the
amount of energy he pours into
this baby of his is astecunding,” he
says.

He’s the fingerprint of the com-
pany, but, at the same time, he’s
gracious and trusting enough to
give people like myself and some
others a great deal of latitude in
being able to make decisions for
the company.

“Also, your job description here
isn’t written in stone. The job be-
comes what you make of it. There
are a lot of people who start in
lower positions but climb to great-
er heights, depending on their lev-
el of ambition and talent. Cees is
ever-present; he isn’t off some-
where sailing on a yacht in the
Caribbean. He’s working all the
time. But, at the same time, he
leaves us to our work.”
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Now that the company has
evolved into a major-league play-
er, Nachsin says he won't lose the
rock focus that has gotten the
company where it is today. “We
are extremely happy to be operat-
ing within the niche that we are,”
he says. “First and foremost, we
always have to be a great compa-
ny for metal artists and the metal
community. That’s who we are,
and we’re not afraid to admit it.

“In addition to that, we also
have high aspirations to be a big
company, so we believe that we
can sign and promote anything
within the field of rock. Whether
it be more active rock-leaning or
more modern rock-leaning, we be-
lieve we can operate within that
field.

“I would say the biggest chal-
lenge for the label would be to
keep that character of our inner
core, regardless of whatever its
market appeal will be at the time.
Right now metal is in a little bit of
a lull, compared to a tew years
ago. The major labels have sort of
diluted the A&R pool.

“Everything goes in cycles, and
we think it’Il definitely come back
around, but in the meantime, we
never paid attention to market
trends anyway. We sign a band if
we think they are a great band.
The biggest challenge for us is to
prove to the community that we
can also break a band that’s more
modern rock-leaning initially.”

Faith In Rock

In the past few years Roadrunner’s
been able to raise more than a few
pierced eyebrows while raising its
own profile. The Roadrunner staff,
Nachsin notes, has always had a
strong belief in the company’s
metal mission. “The people who
work here always felt this could be
a major company,” he says. “We
just had to be really aggressive
and try to be a cutting-edge com-
pany in a lot of different ways,
whether it be A&R or marketing.

“From an A&R point of view,
even though we were always sign-
ing metal acts, the industry viewed
us as signing either bands that were
a cut above the rest or bands with
a cutting-edge type of sound.
We’ve always managed to seem
forward-thinking, and I think that’s
very important in developing a rep-
utation and growing a company.”
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NOISE TO POP

Canadian teenager crosses the border and crosses over
to success

A less “Complicated” version of Alanis Morissette? Fashionably combining
ties and T-shirts to create the latest mall trend? Whatever Avril Lavigne’s
formula for mass appeal, her music has certainly resonated with CHR/Pop
programmers and fans alike. Hailed as the “anti-Britney” by many a music
scribe, this guitar-playing teenager has had a hell of a year at radio, press
and retail with pop songs that bring a little more bite to the beat.

fl Before Lavigne busted out of the small
town of Napenee, Ontario to become a
household name in both the U.S. and
Canada, she fine-tuned her skills as a
young songwriter by singing at church and
at local and regional festivals. Former
Arista A&R executive Ken Krongard heard
d her talent and notified Arista President/
H CEO Antonio "L.A.” Reid, who was im-
| pressed enough to quickly sign the young
| talent. Just 16, Lavigne moved to New
York to work on her debut album, but the
vibe wasn't right, and she was concerned
about outside writers influencing her
style.

Flipping coasts, she found the jump-
start her creativity needed in Los Angeles, where she clicked with producer
and songwriter Clif Magness and up-and-coming production team The Matrix.
The sessions yielded the smash “Complicated” and several other tracks that
eventually made it to Let Go. When the album was ready in January, Arista
started playing it for key programmers. Starting off “Complicated” at Hot AC,
Arista successfully (to say the least) crossed it over to CHR/Pop, where it
enjoyed an eight-week run atop the chart thanks to support from heavies
like WHTZ (Z100)/New York, KIIS-FM/Los Angeles and all points between.

“The ongoing Avril Lavigne story has been so special to be a part of,” says
Arista Sr. VP Steve Bartels. "I knew we had a blockbuster on our hands when
I first heard the rough atbum, and there were so many potential single
choices. I didn't know how we’d choose the first — they were all that good.
Last December we went out after the Z100 concert with Avril in New York for
dinner, and I told her that there was no doubt in my mind that she would be
one of the headliners on that the stage the following year.”

Bartels’ enthusiasm has certainly been borne out the register, as Let Go
has recently been certified double Platinum. Following up “Complicated”
with the hit “Sk8er Boi,” Lavigne is now one of the most recognized and
sought-after talents in pop music, all before her 18th birthday.

Avril Lawgne

Rank ARTIST Title (Label)

AVRIL LAVIGNE Complicated (Arista)

VANESSA CARLTON A Thousand Miles (A&M/Interscope)
CALLING Wherever You Will Go (RCA)

PUDDLE OF MUDD Blurry (Flawless/Geffen/Interscope)
FAT JOE f/ASHANTI What's Luv? (Terror Squad/Atlantic)
ASHANTI Foolish (Murder Inc./IDIMG)

JIMMY EAT WORLD The Middle (DreamWorks)

DJ SAMMY & YANOU Heaven (Robbins)

DEFAULT Wasting My Time (TVT)

DANIEL BEDINGFIELD Gotta Get Thru This

k (Island/IDIMG)
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OTHING ‘FOOLISH" ABOUT
ASHANTI'S SUCCESS

Murder Incs princess of R&B becomes
queen of CHR/Rhythmic

It's said that behind every great man is a strong woman. Just ask Murder
Inc./IDIMG artist Ja Rule or Terror Squad/Atlantic rapper Fat Joe. When Ja
ruled the roost at Rhythmic with “Always on Time,” labelmate Ashanti was
right there by his side, providing a sexy sheen to his rough-edged vocals.
When Fat Joe crushed the competition with the No. 1 track “What’s Luv?”
Ashanti's smooth coos were the icing on the cake.

But neither Murder Inc. President Irv Gotti nor Ashanti herself were
willing to relegate her talent to the sidelines. Gotti and company built up a
massive buzz for the gifted Ashanti with the aforementioned smashes, and
when Murder Inc. rolled out Ashanti’s solo single, “Foolish,” the hottest
rising star at Rhythmic had a hot hit of her own. Before long Ashanti had
not one, but three hits in the top 10, as “Foolish” joined “Always on Time”
and “What's Luv?” at the top of the chart in late March and early April of
2002.

“Foolish” took on a life of its own and quickly climbed to the top of R&R’s
Rhythmic chart, where it stayed for an amazing 10 weeks before being dethroned
by Nelly's “Hot in Herre” in mid-June. Sales-wise, Ashanti’s self-titled album,
which was helmed by Gotti, blew the roof off retail, moving more than 500,000
copies in its first week and debutmg at No. 1 on the sales charts.

T TR D R o Timing was everything on this
adha project, says Island’s Marthe
Reynolds and Motti Shulman. “Radio
was very instrumental,” Shulman
says. “The guest spots helped set her
up and make her familiar to her
audience, then, when she came with
her own single and video for
‘Foolish, everyone was ready for that
smash. The timing was perfect with
the setup, from the guest appear-

§ ances to her single to the video to
her album going in stores —
everything clicked. She then went

and did radio shows and concerts everywhere and has not stopped moving

since.”

Besides her obvious musical skills, Ashanti’s a professionally trained dancer and
has also established herself as an actress with roles in Spike Lee’s Malcolm X and
Who's Da Man. You can also add writer to her resume, as fans will be able to read
all about Ashanti’s experiences in her book Foolish/Unfoolish when it hits stores
Nov. 13. Not that she'll need to fall back on those skills: Ashanti is double
Platinum, and a new album is in the works. Maybe a young male singer will be
fortunate enough to back her up next time out.

Ashanti

Rank ARTIST Title (Label)

ASHANTI Foolish (Murder Inc./IDIMG)

FAT JOE f/ASHANTI What's Luv? (Terror Squad/Atlantic)
BIG TYMERS Still Fly (Cash Money/Universal)

TWEET Oops (Oh My) (Gold Mind/Elektra/EEG)

TRUTH HURTS Addictive (Aftermath/Interscope)

IRV GOTTI PRESENTS... Down 4 U (Murder Inc./IDIMG)
NAPPY ROOTS Po’ Folks (Atlantic)

MARIO Just A Friend 2002 (J)

ASHANTI Happy (Murder Inc./IDIMG)

FAT JOE We Thuggin’ (Terror Squad/Atlantic) J

O oo ~NOWULT S W=

[
(=]

www.americanradiohistorv.com



www.americanradiohistory.com

weathered

THE TITLE TRACK FROM THE

6x PLATINUM ALBUM

T A

G R S
o e

Produced, E
Munagemen
Q000 W

cd & Mixed by John Rurzw 3 Bark Relse

deup Earcrtdment, log

ODERN ADD

Couldn’t Wait

WXRK
KXXR
WHJY
WCCC
KFRQ
KLAQ
KXFX
WCYY

KROQ
KCAL
WJRR

WPLA
KRTQ
WRUF
WRTT

WOTT

WBCN
KISS
WRZX
WCMF
WGRD
WYBB
WTKX

| B

)ATE Nov. |

KLOL
WLZR
KOMP
KATT
KEZO
KILO

KSYR

‘Tt Leveloping Career Artists’



www.americanradiohistory.com

28 ® R&R November 8, 2002

-

URBAN

URBAN AC

TWEET'S SWEET SONG
FOR URBAN

Rising star’s saucy single brings the heat to
radio and retail

With a provocative debut single that
played everywhere from the dance clubs
to the strip clubs, it was one hot year for
| Tweet. “Oops (Oh My)” tantalized
¥| programmers and listeners with its
FA carefree bedroom lyrics and smoking
production from the dynamic duo of
Timbaland and Missy Elliott. Its sound
made it a No. 1 track at Urban and
helped Tweet's debut album, Southern
Hummingbird, fly off the shelves at
retail.

" “It had that controversial feel to it,”
Tweet says Elektra Sr. VP/Urban Promotion
Richard Nash of the first single. “But it
was a great club track as well. It was one of those emotional tracks that
struck a chord, and music consumers were very passionate about it.”

In building the buzz on Tweet, Elektra started with the street. “We had
her at the Mix Show Power Summit at the end of September last year,” says
Nash. “We had a suite party where we played the new Tweet material, and we
had Missy Elliott come over and introduce her and talk about her as a new
artist to all of the mixers. We left CD burns with all of the mixers there, and
shortly thereafter we shipped vinyl. So, we had built up some mix-show
awareness. We wanted to develop an impression of this artist at mainstream
radio, and that’s how we started.

“We impacted ‘Oops’ in January of this year. We had a huge impact week,
and the record already had a spin base that was developing. The word of
mouth was starting to spread, and people were calling for the record. Then
mainstream radio was asking for the record. Once they added it, the record
took off fast. It was, at the time, one of our fastest-developing Urban
singles. ‘Oops’ was a No. 1 success, and the followup single, ‘Call Me, was
another top 10 success for Tweet.”

Besides great songs, Nash notes that Tweet has even more to offer. “We're
very fortunate,” he says. “I've worked with a lot of artists in my career, but
Tweet is one of those artists who's a complete, all-around artist. She has a
performance aspect about her — her vocal ability, her writing ability. She’s
able to go up onstage and pull that off. What you hear on the record, she
can actually perform live, which gives her that credibility as an all-around
artist. She’s been a pleasure and a joy to work with because you have all
that. She gives 110% all the time.”

Oh my!

Rank ARTIST Title (Label)
1 ASHANTI Foolish (Murder Inc./IDIMG)
TWEET Oops (Oh My) (Gold Mind/Elektra/EEG)
TRUTH HURTS Addictive (Aftermath/Interscope)
BIG TYMERS Still Fly (Cash Money/Universal)
FAT JOE f/ASHANTI What's Luv? (Terror Squad/Atlantic)
MARIO Just A Friend 2002 (J)
B2K Gots Ta Be (Epic)
AMERIE Why Don’t We Fall In Love (Columbia)
IRV GOTTI PRESENTS... Down 4 U (Murder Inc./IDIMG)
TWEET Call Me (Gold Mind/Elektra/EEG)
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GLENN LEWIS’
WONDER-FUL SOUND

Young artist references old soul for new hits

As a musician, there’s perhaps no greater feeling than having your musical
idol praise your work. Given that, Glenn Lewis was vindicated as an artist
regardless of his chart success when the legendary Stevie Wonder told him that
he was a fan. When Wonder heard Lewis’ single “Don’t You Forget It,” he invited
the young singer to his Los Angeles radio station, KILH, where Wonder not only
met with him, but even started singing
“Don’t You Forget It” to a dumb-
founded Lewis, who is not likely to
forget that moment.

He's also likely to remember 2002
as a great year at Urban AC radio
M8 thanks to the success of “Don’t You
Forget It,” which made quite the
impression as a top-five track. At
mainstream Urban the track was a
top-10 hit.

Lewis’ appeal was immediately
| apparent to Epic executives. “One of
the things we knew when we heard
§ | the record was that it was a legiti-
g { mate record — not just a legitimate
Glenn Lewis single, but a legitimate artist,”
explains Rodney Shealey, Epic Sr. VP/Urban Promotion, East Coast. “We knew
there was a bigger picture with him. We had that with Jill Scott as well,
prior to Glenn, so we knew there was a niche for him. It was just figuring
out how we were going to take it to radio.

"We didn’t force any radio on the record. We got it out way ahead of time
to let people start talking with each other about how good this particular
single was. We allowed it to naturally take on a life of its own. The buzz on
Glenn as an artist started becoming bigger than the records themselves. We
just followed that lead until we felt comfortable enough to go to Urban
radio. We took a record to radio among a bunch of hip-hop records in a
research-driven era, and I think we fared well. We went as high as top 10 at
Urban.”

As for Lewis’ next step, Shealey notes that he’s working on his next album.
“It’s similar, but it shows growth as an artist as well,” he says. “We need to
stay true to who he is as an artist. We think that people are sold on Glenn;
it’s just delivering the right record and getting the right kind of support from
radio. Radio needs to embrace this kind of music a little bit more than they
have. He's a superstar, not a superstar in the making. The masses need to
hear him.”

hi

Rank ARTIST Title (Label)

GLENN LEWIS Don't You Forget It (Epic)
REMY SHAND Take A Message (Motown)
ASHANTI Foolish (Murder Inc./IDIMG)
PROPHET JONES Cry Together (Motown)

SIR CHARLES JONES Is There Anybody Lonely?
(Mardi Gras)

RL Good Man (J)

SHARISSA Any Other Night (Motown)
LATHUN Fortunate (Motown)

JAGUAR WRIGHT The What If's (MCA)
10 JERZEE MONET Most High (DreamWorks)
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NO BULL BEHIND
STEINER’S SUCCESS

Star leaves the rodeo and rounds up
success at Country radio

In a music scene brimming with cowboys, Tommy Shane Steiner actually
walked the walk, growing up in a family full of rodeo entertainers. His great-
grandfather rode alongside legends like Pancho Villa and Annie Oakley and is
a member of the Cowboy Hall of Fame; his grandfather is also a Hall of Fame
member; his dad is a champion bull rider; and his brother is currently a
champion steer wrestler.

Given the family history, you'd think
they'd be disappointed when Tommy
chose songwriting over steer wrestling,
but Tommy’s father, Bobby, had a bit of
the music bug in him as well, having
recorded an album of his own on an
independent label back in 1974. As
Tommy worked on his performance on the
club circuit in his native Texas, his father
guided him with straightforward honesty.
Making a name for himself, Tommy won
the attention of RCA and eventually

signed a record deal.
|  Featuring heartfelt lyrics and vocal
contributions from Vince Gill, Steiner’s
lead single, “What If She’s an Angel,”
showed the strength of a Brahman bull at
Country radio, ascending into the top five
on R&R’s Country chart.

From the start, RCA knew it had something special with Steiner’s album,
Then Came the Night. “We started with a six-week promo tour, where we went
out and met radio,” explains Mike Wilson, VP/Promotion for RCA Label
Group/Nashville. “We felt so good about the album and the recorded music
that we didn’t ask him to play live as we went out and introduced him. We
just played ‘What If She’s an Angel, which people embraced. It seemed to
get instant phones, and we took it almost to the top of the charts. So, we
had a big hit right out of the chute, which helped launch the album.”

Besides the success of “Angel” at Country radio, Wilson notes that the
single has also been nominated for Single of the Year by the CCMA (Christian
Country Music Association). As for Steiner’s success this year, Wilson points
to a number of factors. “They chose good material and the producer, Jimmy
Ritchie, was fresh,” he says. “It was a great matchup. Tommy is one of the
hardest-working new artists I've come across. His heart is in this, and he’s a
pleasure to work with. I'm glad we've had early success with him, and we
look forward to a lot of hit records together.”

And that’s no bull.

Tommy Shane Steiner

Rank ARTIST Title (Label)

1  TOMMY SHANE STEINER What If She’s An Angel (RCA)
EMERSON DRIVE I Should Be Sleeping (DreamWorks)
JOE NICHOLS The Impossible (Universal South)
KELLIE COFFEY When You Lie Next To Me (BNA)
BRAD MARTIN Before I Knew Better (Epic)

KEVIN DENNEY That'’s Just Jessie (Lyric Street)
PINMONKEY Barbed Wire And Roses (BNA)
ANTHONY SMITH If It Ain't Country (Mercury)
SHANNON LAWSON Goodbye On A Bad Day (M(CA)
SIXWIRE Look At Me Now (Warner Bros.)
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Sultry singer goes Platinum
with jazz-influenced sound

Given the landscape of pop music, Norah Jones is the most unlikely
Platinum- sellmg artist of the year Blessed with both good looks and
incredible musical talent, Miss
Jones’ sultry voice and jazz-
influenced songs, particularly the
piano-driven ballad “Dont Know
b Why,” softly snuck her into the
B buzz bin alongside artists with
braying guitars and big beats.
Jones, however, needed nothing
flashy to garner a steadfast
following — she just let the music
do the talking.

While the fact that Jones is the
daughter of legendary sitar player
Ravi Shankar makes for good bio
material, it had nothing to do
with her current success. In fact,
Jones never knew her father growing up; she was raised in Texas sotely by
her mother. Nevertheless, Jones” musical interest and talent were evident,
as she took to her mother’s Billie Holiday and Bill Evans records while still
a child.

She really began following her musical instincts when she attended
Dallas’ Booker T. Washington High School for the Performing and Visual
Arts, where she won the Down Beat Student Music Awards for Best Jazz
Vocalist and Best Original Composition in 1996. The following year she
earned a second Best Jazz Vocalist Award. Following graduation, she
headed to the University of North Texas for two years, majoring in jazz
piano. Accepting an offer to sublet her friend's Greenwich Village apart-

Norah Jones

ment in New York, Jones spent the summer after her sophomore year in the

Big Apple. She wound up staying.

While she intended on returning to school, the New York club scene was
too much of a draw for her to resist. Performing reqularly with the funk-
fusion band Wax Poetic, Jones assembled her own band with guitarist Jesse
Harris, bassist Lee Alexander and drummer Dan Rieser. By 2000 the group
had recorded a series of demos for Blue Note Records and signed a deal with
the label.

Two years later her debut, Come Away With Me, would earn a rabid
following for the 22-year-cld singer. Helmed by legendary producer Arif
Mardin (Aretha Franklin, The Bee Gees, Dusty Springfield), Come Away With
Me showcased Jones’ talent with both original compositions and classics
like Hank Williams” “Cold Cold Heart” and J.D. Loudermilk’s “Turn Me On.”
At radio, the Harris-penned “Don’t Know Why” brought Jones to both
Smooth Jazz and Triple A audiences, reaching top 10 status at both
formats.

Rank ARTIST Title (Label)

NORAH JONES Don't Know Why (Blue Note/Virgin)
FISHBELLY BLACK Ven A Gozar (Rhythm & Groove/Q)
SHILTS Your Place Or Mine (Higher Octave)

MICHAEL MANSON Outer Drive (A440 Music Group)
BWB Groovin’ (Warner Bros.)

JOAN OSBORNE I'll Be Around (Compendia)
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JOSH GROBI(\TNA{._EARS IT up VANESSA CARLTON GOES

Star’s emotive voice gets listeners emotional TH E DISTA N C E

With all due respect to Barry Manilow, Josh Groban really writes the songs Young singer travels ‘A Thousand Miles’ to
that make the young girls cry. And the older women too. “To Where You Are,” multiformat hit
the ﬁrst mgl fom Groban’s eponymous debut, showcased the young Whether it's the Mickey Mouse Club or a local church choir, the pop stars
BN LRI singer’s emotive, operatic voice atop a of today get their start younger and younger. But Vanessa Carlton’s got them

slick combination of pop and classical
music. Soon, AC radio listeners of all
female demographics were calling, and
bawling, about Groban's beautiful voice.
F1 The single made a steady climb to the

all beat: She was weaned on classical tunes before she was even born.
Carlton’s mother, a piano teacher, made sure to perform classical pieces

(heavy on the Mozart) while she was pregnant with Vanessa. It obviously had

an effect: After a trip to Disneyland at age 2, Vanessa was able to pick out

g the melody to “It's a Small World” on the piano. By the time she was 8, she

j top of the AC charts, and the format had composed her first piano piece, and over the years she garnered musical

A had broken a new artist. influence from a variety of sources, from classical music to classic rock like
Groban’s road to the top was not Pink Floyd.

solely paved with tears of joy, however.
Rather, a series of choice events and
48 . 1| circumstances led him to his current
Josh Groban fame. Through his vocal coach, Groban
met famed producer-writer-arranger
David Foster. Not only did Groban wind up singing at Gray Davis” inaugura-
tion as Governor of California, he found himself standing in for Andrea
Bocelli at a Grammy rehearsal with Celine Dion. Not bad for a 17-year-old.
But Groban's star really soared when TV producer David Foster witnessed a
later performance and wrote a part specifically for Groban on the hit series
Ally McBeal. From there, the fan base swelled, and a slew of high-profile TV
appearances followed, including a 20/20 special, Entertainment Tonight,

As a teen, she turned her attention to ballet and was accepted into the
School of American Ballet at age 14. But the strict quidelines of ballet instruc-
- tion didn’t hold with her educational upbring-
:| ing, which favored experimentation over rules.
Soon she was back into music. At 17 she was
living in Hell’s Kitchen in New York and
4 working five days a week in lower Manhattan
| as a waitress. She'd travel back to her home-
town of Milford, PA on the weekends to return
to her piano and record her songs on a four-
track. Encouraged by her parents, she tested
4 those songs on the New York club circuit, and,

Today and many other shows. Today, Groban has a female-dominated fan Vanessa Carlton given her natural talent, wound up signing
legion of “Grobanites” following his every move. with A&M/Interscope.
“The marketing plan that was set up for this was really geared towards Flash forward to 2002. Carlton’s debut single, “A Thousand Miles,” garners

creat‘ing a comfort zone for the psyihograph that AC programs to,” says major attention for her accomplished vocals and piano playing, earning her

Reprise Sr. \‘/P./Promo Phil Costellf). I's nice to see a marketing campaign comparisons to Fiona Apple and Tori Amos. Rolling Stone lists Carlton among

come to fruition and match up with radio to such a large degree of success. To its Top 10 Artists to Watch for 2002; MTV picks up the video; her debut

that end, Reprise has sold a million six on the first phase of the campaign.” album, Be Not Nobody, wins critical acclaim; and “A Thousand Miles” be-
Although AC radio is not traditionally known for breaking acts, the format comes a long-distance runner at CHR/Pop, Hot AC and AC. The followup

is an integral part of the Groban story. “It shows that the format can really single, “Ordinary Day,” keeps Carlton in the spotlight as one of today’s most

affect the marketplace,” Costello says. “I don’t think they always feel that, promising talents.

and I don’t think the industry in general feels that. To be honest, the “With Vanessa, programmers became really attached to this song,”

industry on the whole thinks that AC radio is not where you should put your Interscope’s Scott Emerson says of “A Thousand Miles.” “A big plus was the
efforts and that it can’t break records, blah, blah, blah. We've proven that great piano in that song. I think people were really attracted to her playing
wrong twice, first with Enya, second with Josh. AC radio should reward and the uplifting pop sound of it. Lyrically, it just connected. All the pieces
themselves for taking a risk with Josh and having it pay off. They should were right on it.”
L G It's not like she had a head start or anything.

Rank ARTIST Title (Label) Rank ARTIST Title (Label)

1 FIVE FOR FIGHTING Superman (It's Not Easy) 1 CALLING Wherever You Will Go (RCA)

(Columbia) 2 VANESSA CARLTON A Thousand Miles

2 JOSH GROBAN To Where You Are (143/Reprise) (A&M/Interscope) .

3 VANESSA CARLTON A Thousand Miles (A&M/Interscope) 3 JIMMY EAT WORLD The Middle (DreamWorks)

4  CAROLYN DAWN JOHNSON So Complicated (Arista) 4 JOHN MAYER No Such Thing (Aware/Columbia)

5  JOHN MAYER No Such Thing (Aware/Columbia) 5  AVRIL LAVIGNE Complicated (Arista)

6 CALLING Wherever You Will Go (RCA) 6 PUDDLE OF MpDD Blur.ry (Flawless/Geffen/Interscope)

7 DARREN HAYES Insatiable (Columbia) 7 DEFAULT Wasting My Time (TVT)

8  NORAH JONES Don't Know Why (Blue Note/Virgin) 8  JACK JOHNSON Flake (Enjoy/Universal)

9  KELLIE COFFEY When You Lie Next To Me (BNA) 9  NORAH JONES Don't Know Why (Blue Note/Virgin)

Y
o

AVRIL LAVIGNE Complicated (Arista) 10  OUR LADY PEACE Somewhere Out There (Columbia)
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EARSHOT RING TRU
AT ROCK

Baby band breaks through with ‘Get Away’

Given the childhood of Earshot frontman Will Martin, there’s no mystery
behind the title or lyrics of the group’s breakthrough single, “Get Away.”
Early on, Martin’s stepdad, a session musician, relocated the family from a
small town in Kansas to the big city
of Los Angeles. Not a wealthy family,
they lived in the poorer parts of
town, where gang violence and
drive-by shootings were an everyday
occurrence. Growing up, long-haired
Will didn’t really fit in, and when his
parents bought him an electric
guitar for his 13th birthday, school
was quickly shoved aside for long
afternoons in his bedroom, learning
Metallica riffs.

His escape from everyday life would eventually turn into a full-time job,
albeit the best job any rock fan could have. After going through a bunch of
musicians, Martin found the perfect bandmates roughly two years ago in
drummer Dieter Hartmann and guitarists Mike Callahan and Scott Kohler.
They shared a vision of melodic vocals coupled with brooding atmospheres
reminiscent of Tool, and Earshot was born.

Signing with Warner Bros., Earshot releasad their debut album, Letting Go,
in May of 2002. However dark Martin’s lyrics or Earshot’s music, both Rock
formats embraced both “Get Away” and the followup single, “Not Afraid.”

“We went to radio initially in March, and we had stations adding the
record in mid-February,” Warner Bros. VP/Rack Formats Mike Rittberg says of
“Get Away.” “There were a lot of stations, everyone from KUFO/Portland, OR
to KUPD/Phoenix to WAAF/Boston — a laundry list of stations. We went in
and slugged it out and we had the band on the road touring pretty much
since December of 2001. They've toured with Hoobastank and on the Sno
Core Tour, and it's continued with some headlining dates of their own.”

Rittberg notes that Earshot’s mix of metal and melody is a perfect balance.
“They’re a straight-ahead rock band with a sound that’s very relatable,” he
says. “It’s not too heavy, and it's not a ballad either. The guys have worked
really hard and have done everything we've asked them to do with radio,
whether it's play shows or end up driving overnight to do an interview, etc.
They've put just as much work into it as we have.

“We've been very happy with radio. It's been incredibly supportive, and
we've been able to build a name-brand band at radio, where we've actually
gotten two songs played this year. We've scanned over 100,000 records, and
we’ve been able to build a great base. We're thrilled to death that we've
been able to establish a band.”

Earshot

Rank ARTIST Title (Label)

1 DEFAULT Wasting My Time (TVT)
TOMMY LEE Hold Me Down (M(A)
DEFAULT Deny (TVT)
COURSE OF NATURE Caught In The Sun (Lava/Atlantic)
EARSHOT Get Away (Warner Bros.)
HOOBASTANK Running Away {Island/IDIMG)
HOOBASTANK Crawling In The Dark (Island/IDIMG)
AUDIOVENT The Energy (Atlantic)

THEORY OF A DEADMAN Nothing Could Come...
(Roadrunner/IDIMG)

\10 TRUSTCOMPANY Downfall (Geffen/Interscope)
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DEFAULT WASTE NO TIME AT
ACTIVE ROCK

Canadian team takes the Gold with The Fallout

You have to spend money to make money, or so the saying goes. Appar-
ently, the father of Default vocalist Dallas Smith believed in that old adage:
When it was time for his son’s group to record their initial demos, he
generously pulled $20,000 from his own retirement account to fund them.
It's pretty safe to say that the fronted money covered both Christmas and
Dallas’ birthday for the next year.

The gambit definitely paid off, and
the group were able to pay Dallas’ dad
back in full thanks to the success of
their TVT debut, The Fallout. Given a
hand up from the Vancouver scene by
Nickelback frontman Chad Kroeger,
who produced their debut and penned
several songs with the group, Default
now have a Platinum record in their
homeland of Canada and have scored
B Gold in the States.

Default At radio, the lead single, “Wasting
My Time,” became a Rock staple with its straight-ahead sound and catchy
chorus, earning top-five status at Active Rock and a No. 1 position at Rock.
The followup, “Deny,” solidified the group’s presence at both Rock formats,
cracking the top 10 soon after “Wasting My Time” became a favorite recur-
rent.

“Good, straight-up rock records were proving to test and cume for all Rock
formats at the time we were handed the Default record, so the timing
couldn’t have been better,” says TVT Sr. Director/Prcmotion Kerry Marsico.
“Not only did [Sr. Director/Rock Promotion] Joanne Grand and I truly believe
in this artist and their entire album, but the band themselves were willing
and eager to do — and did — anything and everything we asked them to in
order for them to be successful at radio.”

The radio campaign for Default and TVT continues. “Right now, during our
third single campaign [for “Live a Lie”], and after a great run with ‘Wasting
My Time' and ‘Deny’, I'm nct surprised that Default are breakout artists at
Active Rock,” Marsico says. “But, believe it or not, Active Rock was the
format that took the most convincing and the longest time for ‘Wasting My
Time’ to connect with.

“Once it did, however, it did with a vengeance and went on to be a top
five single at the format. Sure enough, just as with modern, mainstream and
heritage Rock, we found that if Active stations would just be patient and
give ‘Wasting My Time’ about 300 spins witk quality dayparting, the callout
on it would start coming back in the top of all songs tested.”

With such a strong foothold at both radic and retail, Default certainly
won't have to rely on Dallas’ dad to fund the next record.

Rank ARTIST Title (Label)

DEFAULT Wasting My Time (TVT)

HOOBASTANK Crawling In The Dark (Island/IDIMG)

EARSHOT Get Away (Warner Bros.)

TRUSTCOMPANY Downfall (Geffen/Interscope)

TOMMY LEE Hold Me Down (M(A)

HOOBASTANK Running Away (Island/IDIMG)

DEFAULT Deny (TVT)

AUDIOVENT The Energy (Atlantic)

CHEVELLE The Red (Epic)

STONE SOUR Bother (Roadrunner/IDIMG) j

()

LoOoO~NOOTVLTMS™EWN

-t
o

www.americanradiohistorv.com


www.americanradiohistory.com

32 ® R&R November 8, 2002

-

H

~  ALTERNATIVE

RRR's 2002 BREAKTHROUGH AKILISIS

| )
TRIPLE A

HOOBASTANK NO LONGER
CRAWLING IN THE DARK

From Basketball Shorts to Alternative slam-dunk

Naming their band after a bizarre brand of gravy (or so one story goes),
So. Cal-based rockers Hoobastank moved from being a tasty topping to the
main dish at Alternative radio this year,
thanks to the melodic strains of “Crawling
in the Dark” and its successful followup,
“Running Away.” Furthermore, the group
now have some Platinum dinnerware to
serve up their next entree, as their self-

A title Island/IDIMG debut just topped the
1 million sales mark.

Consider it just desserts for a band who
worked their way up the right way, by
building a grass-roots following not only
in their home base, but worldwide.
Forming in the early "90s about 20
minutes north of Los Angeles in the suburb of Agoura Hills, the group —
vocalist Doug Robb, guitarist Dan Estrin, bassist Markku Lappalainen and
drummer Chris Hesse — took their sound worldwide in 1998 with their self-
released album, They Sure Don’t Make Basketball Shorts Like They Used To.

While the disc sold well locally, the magic of the Internet expanded the
group’s fan base to England, Israel, Russia and Brazil. Soon, Hoobastank had
sold all of their Basketball Shorts. Naturally, a story like that brings label
attention, and the hot prospect was a top draft pick for Island/IDIMG.
Nowadays, it’s hard not to picture Hoobastank racking up major points with
Alternative listeners.

“Radio has been a gigantic part of the development of this band, and their
patience was well rewarded,” says Island/IDIJMG VP Stu Bergen. “They stuck
with ‘Crawling in the Dark’ for a long time, the record came through, and it’s
still getting play as a recurrent at the format. They followed up with another
big single in ‘Running Away, and, in the process, built an important artist for
the future at the format.

“I give radio a lot of credit for investing in, supporting and bonding with
artists who were willing to give back every step of the way and to work to
form partnerships with radio stations and their audiences.”

Some plum touring opportunities also helped the cause. “I would be remiss
if I didn't tip our hat to our friends in Incubus, who supported Hoobastank
with some early touring opportunities,” Bergen says. “311 as well. Now
Hoobastank are out on their own sold-out headlining tour.”

Currently, Island/IDIMG is smack dab in the middle of the ‘Stank’s third
single, “Remember Me,” and the group are finishing up that headlining tour. The
group’s next album could arrive as soon as next year, and it's a safe bet that
radio will be eager for the group’s next offering. The rest, as they say, is gravy.

Hoobastank

Rank ARTIST Title (Label)

1 HOOBASTANK Crawling In The Dark (Island/IDIMG) 1  JACK JOHNSON Flake (Enjoy/Universal)

2  DEFAULT Wasting My Time (TVT) 2 JIMMY EAT WORLD The Middle (DreamWorks)

3  HOOBASTANK Running Away (Island/IDJMG) 3 NORAH JONES Don't Know Why (Blue Note/Virgin)

4  TRUSTCOMPANY Downfall (Geffen/Interscope) 4  CALLING Wherever You Will Go (RCA)

5  HIVES Hate To Say I Told You So 5 PUDDLE OF MUDD Blurry (Flawless/Geffen/Interscope)
(Buming Heart/Epitaph/Sire/Reprise) 6 CHUCK PROPHET Summertime Thang

6  STROKES Last Nite (RCA) (New West/Red Ink)

7  TRIK TURNER Friends + Family (RCA) 7 LUCE Good Day (Nettwerk)

8 EARSHOT Get Away (Warner Bros.) 8 DEFAULT Wasting My Time (TVT)

9  DEFAULT Deny (7VT) 9  HOWIE DAY Ghost (Epic)

\ 10  VINES Get Free (Capitol) 10 JACK JOHNSON Bubble Toes (Enjoy/Universal) )

MAKING WAVES AT TRIPLE A

Pro surfer Jack Johnson goes from the pipeline
to the mainstream

Let’s face it, most pro athletes should stay the hell away from recording
studios. Ever hear Olympian Carl Lewis’ rendition of “The Star-Spangled
Banner”? Chances are Shaquille O’'Neal of the Los Angeles Lakers isn't your
favorite rapper, and let’s just leave the Chicago Bears” “Superbowl Shuffle”
back where it belongs — 1986.

So, imagine everyone’s surprise when a pro surfer by the unassuming name
of Jack Johnson came along with a little song called “Flake” and an album’s
worth of songs that were actually good.

The Hawaiian native was a skilled surfer by the time he was 17, but he
was also cultivating other talents, including filmmaking and music. As a film
student at the University of California, Santa Barbara, he began writing
songs and, with the help of friends, produced a surf documentary called
Thicker Than Water that showcased both of his dry-land talents. A followup
flick, The September Sessions, earned even more praise, and soon G. Love &
Special Sauce took notice of Johnson’s work and included him on their 1999
B g track “Rodeo Clowns.”

: Johnson's four-track demo also caught
the attention of Ben Harper’s producer,
J.P. Plunier, who produced Johnson's
debut for Enjoy Records, Brushfire
Fairytales. The ripple effect from the pro
{ surfer-songwriter kept spreading, and soon
Johnson found himself in the Universal
| pipeline. From there, Triple A radio got
8 things flowing.

“Enjoy Records and Universal laid down
an amazing base, and Triple A radio is the reason that this artist has
scanned 820,000 units as of today,” says Suzanne Perl, National Director/
Rock Formats for Universal. “As I like to say, he’s a breath away from
Platinum. The first 100,000 to 200,000 units sold were based solely on Triple
A airplay and XTRA (91X)/San Diego — I can't leave them out.

“It's difficult for Triple A to embrace new, unknown artists because it's
such a heritage format, but they really identified with Jack and brought him
to their audience, and, obviously, the audience voted with their sales
dollars.”

In a year filled with hyperkinetic pop and loud metal, Johnson has quietly
grooved his way into the public consciousness. “The biggest thing about his
sound is that it’s easy, it's laid back,” says Perl. “His lyrics are fun and
playful. He doesn’t try to get too political on either side, and it connects
with everybody.

“The male and female audiences are both passionate, as well as both age
groups. You can see a 35-year-old female loving this, as well as an 18-year-
old male loving it. He has this kind of mass appeal in the best possible way.”

2o

Jack Johnson

Rank ARTIST Title (Label)
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W TW ARTIST ALBUM LABEL POWERINOEX CHANGE
— 1 SOUNDTRACK 8 Mile Shady/Interscope 746,386 o
— 2 CHRISTINA AGUILERA Stripped RCA 341,925 —
— 3 NIRVANA Nirvana Geffen/Interscope 243,964 —
— 4 RASCAL FLATTS Melt Lyric Street 171,000 —
1 5 SANTANA Shaman Arista 166,713 -43%
2 6 FAITH HILL Cry Warner Bros. 142,706 -26%
— 7 TORI AMOS Scarlet’s Walk Epic 109,733 =
8 8 EMINEM Eminem Show Aftermath/Interscope 102,186 +7%
7 9 AVRIL LAVIGNE Let Go Arista 95,429 2%
— 10 BONE THUGS-N-HARMONY Thug World Order Epic 92,298 —
6 11 DIXIE CHICKS Home Monument 87.457 -16%
5 12 ELVIS PRESLEY 30 #1 Hits RCA 85,727 -20%
10 13 NELLY Netlyville Fo’ Reel/Universal 77477 -5%
4 14 ROD STEWART Great American Songbook J 76,587 -33%
9 15 ROLLING STONES Forty Licks Virgin 75,060 -19%
— 16 NICK CARTER Now Or Never Jive 68,510 =
— 17 LIL JON & THE EASTSIDE BOYZ Kings Of Crunk wvr 66,835 —
3 18 FOO FIGHTERS One By One RCA 61,739 -48%
13 19 NORAH JONES Come Away With Me Blue Note/Virgin 61,734 -5%
— 20 VARIOUS Totally Hits Platinum 2002 WSsM 49,947 —
— SHAGGY - Lucky Day MCA 49,490 —
12 22 LLcOOLJ 10 Def Jam/IDJMG 47,001 -37%
11 23 KELLY ROWLAND Simply Deep Columbia 45,774 -43%
— 24 TANK One Man BlackGround/Universal 44,388 e
20 25 JOHN-MAYER Room For Squares Aware/Columbia 38,966 +5%
16 26 GOOD CHARLOTTE Young & The Hopeless Epic 38,277 -5%
17 27 DISTURBED Believe Reprise 37,039 7%
24 28 TOBY KEITH Unleashed Dreamworks 36,941 +6%
25 29 PINK M!Ssundaztood Arista 35,571 +3%
18 30 JOSH GROBAN Josh Groban 143/Reprise 35,509 ~10%
30 3 INDIA.ARIE Voyage To India Motown/Universal 31,697 0%
22 32 DIANA KRALL Live In Paris Verve/VMG 30,936 -14%
21 33 FLEETWOOD MAC Very Best Of Fleetwood Mac Reprise 29,932 ~19%
19 34 AMERICAN IDOL:GREATEST... Various RCA 29,871 -21%
31 3 ASHANTI Ashanti Murder Inc./IDJMG 29,282 -4%
— 36 STEVIE WONDER Definitive Collection Motown/Universal 28,670 =
33 37 CHEVELLE Wonder What's Next Epic 28,284 -6%
15 38 XZIBIT Man Vs Machine Loud/Columbia 27,960 ~31%
41 39 KENNY CHESNEY No Shoes, No Shirt, No Problem BNA 27,346 +16%
34 40 SOUNDTRACK Brown Sugar MCA 26,605 ~11%
26 4 BON Jovi ~ Bounce Island/IDJMG 25,930 -24%
37 42 PUDDLE OF MUDD Come Clean Flawless/Geffer/Interscope 25,914 -4%
27 43 CLIPSE Lord Willin’ Star Trak/Arista 25,018 “23%
— M TOO SHORT What's My Favorite Word Jive 23,474 —
39 45 VARIDUS Now Vol. 10 Epic 23,102 -10%
38 46 NO DOUBT Rock Steady Interscope 23,093 -12%
28 47 TRACY CHAPMAN Let It Rain Elektra/EEG 22,584 -30%
36 48 COLDPLAY Rush Of Blood To The Head Capitol 22,366 -20%
— 49 SIGUR ROS Sigur Ros MCA 21,446 —
29 50 TAPROOT Welcome Velvet Hammer/Atlantic 21,218 -34%

© HITS Magazine Inc.

Uil ALBUMS
8 Mile’s High

Hip-hop icon Eminem makes like the
Seventh Cavalry
for the record in-
dustry, charging
into the breach and |
saving the day
once again.

This time the
superstar rapper
pulls off his feat of
retail derring-do
with the soundtrack

Eminem

film,

to the semi-biopic § Mile (Shady/Inter-
scope/UMG Soundtracks), fueled by the
multiformat No. | “Lose Yourself” and set-
ting up an expected boto box oftice for the
opening g
wide Nov. 8. That
gives Slim Shady
two albums in the
top 10. with The
Eminem Show at 3
No.8ona 7% in-
crease n sales.
This
Em is joined in
the upper regions
of the charts by
five other newcomers:
Aguilera shimmies to No. 2 with the second

week

Christina Aguilera

RCA’s Christina

single from Stripped. “Beautitul,” breaking;
Nirvana’s greatest-hits collection on Geften/
Interscope bows at No. 3, as the single re-
mains No. | at Alternatne Lyric Street
country act Rascal Flatts hitch their horses
to the No. 4 post; Epic’s Tori Amos makes
her label bow at No. 7; and Ruthless/Epic’s
Bone Thugs-N-Harmony rap their way (o
aNo. 10 debut. Also in the top 10 are Arista’s
Santana (No. 5), Warner Bros.” Faith Hill
(No. 6) and Arista’s Avril Lavigne (No. 9).
Other chart debuts include Jive’s Nick
Carter (16), TVT's Lil Jon & The Eastside
Boyz (17), WSM’s Totally Hits 2002 More
Platinum (20), MCA’s Shaggy (21), Black-
ground/Universal’s Tank (24). Universal
International’s Stevie Wonder (36), Jive's
Too Short (44) and MCA’s Sigur Ros (49).

BNA’s Kenny Chesney shows a double-

digit 16%

increase in sales (41-39), while

others in the black include Columbia’s John

Mayer (+

5%), DreamWorks Nashville’s

Toby Keith (+6%) and Arista’s Pink

(+3%).

N e xt
week: It’s all
about  Jive
boy-band
alum Justin _,
Timberlake,
whose battle
with Eminem
tor the top
spot could go
down to the ™
wirc.

Nirvana
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Missing Aaliyah

It has been over a year since R&B superstar Aaliyah lost her life
in a plane crash in the Bahamas. Next week “Miss You.™ the first sin-
gle from her posthumous Dec. 10 release, I Care 4 U hits Pop. Rhyth-
mic. Urban and Urban AC airwaves. Portions of the proceeds from
the album will go to the Aaliyah
Memorial Fund. which donates to
the Revlon UCLA Women's Can-
cer Rescarch Program and Har-
lem's Sloan Ketiering Cancer
Center.

Christina Aguilera’s “Dirrty”
showed a brand-new — and con-
troversial — Christina. Now
Aguilera does an about-face as
she unveils “Beautiful.” the up- :
lifting ballad and sccond single
from her just-released album. Aaliyah
Stripped. Aguilera has been hit-
ting the television circuit lately. appearing on Late Night With David
Letterman last week and MTV's TRL and Comedy Central's The Daily
Show With Jon Stewart carlier this week. She also invades the maga-
zine stands, appearing on the cover of the current issue of YM and
the covers of Maxim and Blender in December. “Beautiful™” goes for
adds at Pop and Rhythmic next week.

Christina isn’t the only teen diva who is growing up. LeAnn Rimes
has emerged from the Christian and Country markets with a more ris-
que image, and next week she goes for adds with her provocative and
upbeat single “Tic Toc.™ This is the second single from her latest al-
bum, Tivisted Angel. and it's going straight to Pop.

Kelly Osbourne is growing up betore our eyes, as she and her
tamily star on The Osbournes. Now she's growing into her record-
ing carcer. as “Shut Up™ hits Pop radio. Fans will be ofiered a
sneak peak of the video this week on MTV's Catching Up With
the Oshournes. and the video
will officially premiere on the
network on Nov. 11, Osbourne’s
album will hit stores Nov. 26.
the same day the second scason
of The Oshournes will begin.

Country has a lot of heautiful
things to offer next week. includ-
ing Chris Cagle's “What a Beau-

4 ¢
- ‘:*‘4 titul Day.” This is the first single
3 -

1 e’

-

_

from Cagle’s upcoming Capitol
Records release. Cagle will be
touring primarily Midwestern
markets this month. Diamond
Rio also go for adds with *I Believe.” the latest from their CD Com-
pletelv. The band have been nominated for an impressive 12th con-
secutive time in the Vocal Group of the Year category at the CMA
Awards (CBS. Nov. 6). Lead vocalist Marty Roe is presenting an
award at the show this year. and later this month Diamond Rio will
pertform on Larry King Live.

Sparta breathe a little fresh air into Rock. Active Rock and Alter-
native as they present “Air.” This is the latest single from their CD
Wiretap Scars. When At The Drive-In broke up carly last year. vo-
calist-guitarist Jim Ward, guitarist Paul Hinojos and drummer Tony
Hajjar started Sparta and later added bassist Matt Miller to the mix.
Sparta won't have much time to B
take a breath for the rest of the
year: They’re currently on tour in
Europe, and on Dec. 12 they start
their U.S. dates in Seattle.

Coldplay are also in Europe
this month, building on their fan
base overseas. Not only are they
doing the regular tour dates. they
will also be featured on MTV
Europe this weekend as the net-
work presents a Coldplay Week-
end. The band have also been
nominated for several Top of the
Pops Awards, airing on Nov. 30 on BBC1. Here in the States, the band
will be releasing “Clocks™ to Alternative and Triple A stations.

Speaking of time, Dave Koz & Kenny Loggins skip the month of
November completely as they present “December Makes Me Feel This
Way" 10 AC radio next week. “December” can be found on the album
Dave Koz & Friends: A Smooth Jazz Christmas. The sixth annual A
Smooth Jazz Christmas Tour, with David Benoit, Rick Braun, Brenda
Russcll and Peter White, kicks off Nov. 29 in Incline Village. NV.

—

Kelly Osbourne

L

Dave Koz~
P ]

Dave Koz

— Mike Trias
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R&R's Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds
is e-mailed each week to participating radio and record executives. For more info, contact Greg Maffei at
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Week 0f 11/11/02

CHR/POP

AALIYAH Miss You (BlackGround/Universal)
CHRISTINA AGUILERA Beautiful (RCA)

CREED Don't Stop Dancing (Wind-Up)

KELLY OSBOURNE Shut Up (Epic)

LAURA PAUSINI Surrender (Atlantic)

LEANN RIMES Tic Toc (Curb)

LL COOL J Luv U Better (Def Jam/IDJMG)
NICK CARTER Do | Have To Cry For You (Jive)
SMILEZ & SOUTHSTAR Tell Me (ARTISTdirect)
SOLUNA Monday Mi Amor (DreamWorks)

CHR/RHYTHMIC

AALIYAH Miss You (BlackGround/Universal)
CHRISTINA AGUILERA Beautiful (RCA)
DIRTY That's Dirty (Universa)

FREEWAY What We Do (/sland/IDJMG)
NEXT Imagine That (J)

WESTSIDE CONNECTION It's The Holidaze
(Hollywood)

WYCLEF JEAN Pussy Cat (Remix) (Columbia)

URBAN

AALIYAH Miss You (BlackGround/Universal)
BONE THUGS ‘N HARMONY Money... (Epic)
DEBORAH COX The Morning After (J)

DIRTY That's Dirty (Universal)

FREEWAY What We Do (/sland/IDJMG)

GZA Knock Knock (MCA)

Q OF ESC 1/BUN B We Big Mane (Dee Money)
WESTSIDE CONNECTION It's The Holidaze
(Hollywood)

WYCLEF JEAN Pussy Cat (Remix) (Columbia)

URBAN AC

AALIYAH Miss You (BlackGround/Universal)
DEBORAH COX The Morning After (J)

COUNTRY

ALISON KRAUSS & UNION STATION New
Favorite (Rounder)

CHRIS CAGLE What A Beautiful Day (Capitol)
DIAMOND RIO | Believe (Arista)

DDUG STONE P.O.W. 369 (Audium)

JENAI Cool Me Down (Curb)

RANDY TRAVIS Three Wooden Crosses
(Word/Curb/WB)

gmaffei@radioandrecords.com.

www americanradiohistorv.com

AC

DAVE KOZ/KENNY LOGGINS

December Makes Me Feel This Way (Capitol)
LAURA PAUSINI Surrender (Atlantic)

REGIE HAMM Babies (Universal South)

HOT AC

COUNTING CROWS Big Yellow Taxi
(Geffer/Interscope)

CREED Don't Stop Dancing (Wind-up)
DAVE MATTHEWS BAND Grey Street (RCA)
LAURA PAUSINI Surrender (Atlantic)

SMOOTH JAZZ

GREG ADAMS 'Sup With That (Ripa/Blue Note)

ROCK

CREED Weathered (Wind-up)
SPARTA Air (DreamWorks)

ACTIVE ROCK

CREED Weathered (Wind-up)
SPARTA Air (DreamWorks)

ALTERNATIVE

BIF NAKED | Love Myself Today

(Her Royal Majesty’s Records)

COLDPLAY Clocks (Capitol)

CREED Weathered (Wind-up)

DAVE MATTHEWS BAND Grey Street (RCA)
SPARTA Air (DreamWorks)

TRIPLE A

BIG HEAD TODD & THE MONSTERS Julianna (Big)

COLDPLAY Clocks (Capitol)

PETER GABRIEL More Than This
(Geffen/Interscope)

REMY SHAND The Way | Feel (Motown)
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Stations and their adds listed alphabetically by market

WFLY/Albany, NY *
VP/Prog: Michael Morgan
PD: Donnie Michaels
MO: Ellen Rockwell

1 SV "Same’
CHRISTINA AGUILERA “Beautitul
KYLIE MINOGUE “World”
SIMPLE PLAN “Anthg”

WKKF/Albany, NY *
PD: Rob Dawes
3 ASHANTI!
3 JAYZF/BEVDNCE Bonme
PRYMARY COL
PUDGLE OF MUDD o

KKSS/AIbuquerque NMm*
PD: Tom Naylo
APD: Jott * rhash" Jacol

s .IMZF/BEYONCE “Bonn

KQID/Alexandria, LA
PD: Ron Roberts
SHANIA TWAIN ‘Getcha™
GOOD CHARLOTTE “Famous™
JOHN RZEZNIK ~Sttt*

WAEB/Allentown, PA*
PD: Lavra St. James
MD: Mike Kelt
5 KELLY ROWLAND "Stoe”
1 LIFEHOUSE *Spin”
THICKE ~Ajone

KPRF/Amarillo, TX
PD/MD: Marshal Blevins
31 NVEA "Man

1SYS5 Rest”

KGOT/Anchorage, AK
PD: Bill Stewart
#MD: Mae Rock
5 CHRISTINA AGULERA "Beautul™

WKSZ/AppIelon Wi
DM: Greg Gell
PD:Dayton Kane
APDMO: Hodji
5 NELLY “Ores
T CHISTAA AGULERA Beasnr
JAYZ FBEYONCE. Bomm

WSTR/Atlanta, GA *
PO: Dan Bowen
MD: J.R. Ammons

No Adds

WWWU0/Atlanta, GA *
OM/PD: Dylan Spmguu
Dll : Leslie Fram
CH \STINAAGUILERA'B&mnur
JOHN MAYER "Body”

WAYV/Atlantic City, NJ *
PO: Pau! Kelly
G000 CHARLOTTE Famaus

ik
ALEXANDRA SLATE “Guiy”
SHANIA TWAIN “Getcha™

WINY/Augusta, GA *
OM: John Shomby
PD: T.J. McKay
MD: Drew Young
No Adds

KHFI/Austin, TX *
PD: Jay Shannon
MD: Boogie,

5 CAMRON “Hey

WFMF/Baton Rouge, LA *
PD: Kevin Campbell
GOOD CHARLOTTE “Famous’
mm !:MNO_GUE “Word”

NELLY “Ones”

KQxXY/Beaumont, TX *
OM: Jim West

PD: Brandin Shaw

APD: Patrick Sanders
MD: JoJo

GOOD CHARLOTTE “Famous™
SHANIA TWAIN “Getcha”

WXYK/Biloxi-Gulfport, MS *
PD/APD: Kyie Curley
MD: Lucas

Z llCOOLJ BCIE'

CANDV SUTCHERS “Belong”™
SHANIA TWAIN “Getcha™

WMRV/Binghamton, NY

6 CHRISTINAAGUILERA “Beautu”
AVRIL

TS —

WQEN/Birmingham, AL *
DMm: Doug Hamond
PD. Juhn'riy Vmcenl

1 cnmsnmwuumw.mm\

TLne’
SPLE P Anything”

KSAS/Boise, 10 *
PD: Hoss Grigg
AELLY s
EAN PAUL “Light”
REDHOTcmLI “Song”
SIMPLE PLAN “&nytring
TATU "Things™

KZMG/Boise, 0 *
PDMD: Beau Richards
D: Scooter
PUBOLE OF MUDD "Hates™
CHR}ST}M AGUIIlRA "Beautrul’

NELLV Oﬂs“!F

WXKS/Boston, MA *
/Pm[? /PD: Cadlac Jack
David Corey

2 AL uvseue Wi
3 NNEl “Man”

NELLY “Ones”

SHANIA TWAIN “Getcha™

WKSE/Buffalo, MY *
PD: Dave Universat
MD: Brian B. Witde
7 FAITHHILL *Cry
2 1A500 Sametry
AVRIL LAVIGNE Wit
AIRVANA “Rght
SUDDLE OF MUDD “Hates'

W2ZKL/Canton, OH *
CHRISTINA AGU\LEF(A Bmumul
KYLIE M NOG
SEAN PAL
U00LE DF M DD “Hates'

WRZE/Cape Cod, MA

DM: Steve McVie

PD: Kevin Matthews

MD: Shane Blue
CHRISTINA AGUILERA “Beautiul
JAY 7 FBEYONCE “Bonne
CANDY BUTCHERS “Belong

KZIA/Cedar Rapids, IA
PD/MD: Eric Hanson
NELLY ‘Ones

WSSX/Charleston, SC *

OM/PD: Mike Edwards

8 NAPPY ROOTS “Folks™

6 MISSY ELLIOTT "work
TELEPOPMUSIK “Breathe

WVSR/Charleston, WV
OM: Jeff Whitehead
PD: Chris Carmichael
MO: Apatla
MAmm cmrv *Rain”
!
cumsnm provy LN

WNKS/Charlotte, NC *
OM/PD: John Reynolds
No Adds

WKXJ/Chattanooga, TN *
PD: Tommy Chuek
APD,MD: Tr
8 CHRISTINA AGU LERA ‘Beauttul
5 NAPPY ROOTS "olis™
JOHN RZEZNIK St

WKSC/Chicago, IL *
PD: Rod Phillips
MD: Jetf Murray
T SEANPAUL "Lig
GOOD CHARLOTTE *Famous”
KYLIE MINOGUE World™

KLRS/Chico, CA
PD/MO: Eric Brown

NELLY ‘Ores”

SHANIA TWAIR *Getcha”

K:Cl & JOU0 “Moment
CHRISTINA AGU LERA "Beautful”
TATU Thegs'

WKFS/Clncmnatl OH*
Om/PD:

am
APD: "Al:llun Jackson
MD: Donna Decoster
41" CHRISTINA AGUVLERA “Beautiur”
IPSE “Last

c_
=

WAKS/Cleveland, OH *
PD: Oan Mason

APD/MD: Kasper

30 CHR{STINEAVAGUMF\A Banmul

Banne”
NORAH JONES “Know
TATU “Thegs

KKMG/Colorado Springs, CO *
OM: Bobby Irwin
PE; Swny alenting

STEREO FUSE E

WNOK/Columbia, SC *
OM: Jonathan Rush
PD: Brad Ksllg
APDMD: Keli Reynolds
2 AVRIL LAVIGNE “Wen~
SIMPLE PLAN "Anything

WBFA/Columbus, GA

PDMD: Wes Carroil

APD: Amanda Lister
DEFALLT Lo

SNAMA WA “Getcha
SEAN PAUL " Light”

WCGQ/Columbus, GA
PDMD: Al Haynes
No Adds.

WNCI/Columbus, OH *
PD: Jimmy Steele
APDMD: Joe Kehly

CHAISTINA AGUILERA “Beauttul”

KHKS/Dallas-Ft. Worth, TX *
DM/PD: Brian Bridgman

1 NIVEA "Man”
DIXIE CHICKS “Lanasixe™

KRBV/Dallas-Ft. Worth, TX *
DM: John Cook
APD: Alex Valentine
7 MISSY ELLIOTT "Work
LASGO "Sametung”

PRYMARY COIOE “On’

WDKF/Dayton, OH *
PO/MD: Matt Johason
T AVRIL LAVIGNE With"

B2KF/P DIDDY “Bump”

WGTZ/Dayton, OH *
OM J.D. Kunes

WVYBIDaytona Beach, FL *

3 SEAN PAUL “Light"
N
IAH CAREY
iy bl
NELLY “Ones™

KFMD/Denver-Boulder, €O *

PD: Jim Lawsan
AR LAVGHE W
1 GIENT LEAP “Cuture
REDHOTCHDL\ ~Song’
TATU

KKDM/Des Moines, iA *

PD: Greg Chance

MD: Steve Jordan
CHRISTINA AGUILERA "Bt N
GOOJ CHARLOTTE Farmus’
HIVEA "Man™

WDRQ/Detroit, MI *
PD: Atex Tear
APD: Jay Towers
MD: Kaith Curry
16 KELLY “Ones
T LLCO0L " Bettr
O-TOWN “These:

WKQI/Detroit, M1 *
0M/PD: Dom Theodore
SIMILE PLAN “Anyviting,

WZND/Dothan, AL
PDMD: Scott Dwyer
APO: Karson

TLC “Girt
CANDY BUTCHERS "Seimg”

WLVY/Elmira-Corning, NY
PD/MD: Mike Strobsl
APD: Brian Stoll
5 KD ROCK/SHERYL Dlmﬂ “Prture’
4 GOCD CHARLOT
CHRISTINA AGUILEF‘A Seaytiul

XHTO/EI Pase, TX *
PDMD: Francvsno Aguirre
22 o;us

CHRlSTINA AGUILERA Beautili”

WRTS/Erie, PA

PD: Jetf Hurley

APD/MD: Karen Black
SEAN PAUL “Light”
TATU “Thngs’

KDUK/Eugene-Springfield, OR
PD: valerie Steele
M|6 MISSY ELHOTI Wk

iy
SHMGGV “Woman™
NELLY "Ones™

WSTO/Evansville, I

PD: Dr. Dave Michaels
NIVEA "Man”

KMCK/Fayenewlle AR
SHANIA TWAIN “Gexcha™
CHRISTINA AGUILERA Beautrul

KMXF/Fayetteville, AR
OM Tom Travis

D: ke D.
25 CHRISTINA AGUILERA “Beautui™

12 G0J0 CHARLOTTE “Farious’
12 NELLY "Ones”

WQSM/Fayenewlle NC*

AP
MD: Kid Carter
70 TOWN “These'
5 LIFEHOUSE “Spin”
3 PUDDLE OF MUDD “Hates”
1 KID ROCK/SRERYL SR “Ficture”
SHANIA TWAIN “Getche.

WWCK/Flint, M1 *
OM: John Shomby
PD: Scott Free
GCDﬂ cnmom “FamOUs

WJIMXFlorence, SC
PDMD Scotty G
MSSY ELLIOTT Work
FAULT “Lve'
SIMPLE PLAN “Arythagy
SHANIA TWAIN “Gelcha'

KVSR/Fresno, CA *
PD: Mike Yeager
38 CAMRON ey

KSME/Ft. Collins, £0 *

PD: David Camr

infenm MD: Jojo Tumiwaugh
600D CHARLOTTE F smous
RED HOT CHIL_~Sory”
TATU “Things™

WXKB/Ft. Myers-Naples, FL *
PO: Chris Cue
MD: Randy Sherwyn
1 LLODOL J “Better”
CHRISTINA AGUILER:: “Beasaul
COLDPLAY “Place”
NELLY “Ones”

KISR/Ft. Smith, AR
OM: Rick Hayes

PD: Fred Baker, Jr.
APD/MIJ MM Ryder

3 amly”
C%R(STINAMSU)IIR‘ ‘Beasttul
KID ROCK/SHERYL CAOW “T"cture
KTLIE MINOGUE “Woad"
MISSY ELLIOTT Wors™

KZBBJ/Ft. Smith, AR
APD/MD: Cindy Wilson
APDfimaging: Todd Chase
12 MISSY ELLIOTT "Wom"™
5 TATU Thgs'
MVEA “Man’

WYKS/GalneszI&Dcala FL*
PO/MD: Jerl Banta
APD: Mike Fort
g E"HRISTINAAGUILE% "Beattu
2 SIMPLE PLAN
1 MIVEA “Man” g

WSNX/Grand Rapids, Mi *
PD: Jafft Andrawes

WIXX/Green Bay, Wi *
OM: Dan Slone
PO/MD: David Bu
2 KIDROCK’SHERYLCRUW Picture
1 PINK “Famity”
SHANIA TWAIN “Getcha™

WKZL/Greensboro, NC *
PD: Jett McHugh
APD: Terrie Knight
MD: Wendy Gatiin
3 AVRILLAVIGNE Wit
OLE Mogue Workd™
SEAN

L Lt
SHANGA TWAIN “Getcia

WERO/Greenville, NC *
PD: Gary Blake
APDMD: Chris Mann
4 EMINEM Lose”
MARIA CAREY Fan

DEFALLT -Lve
JOHN RZEZNIK *ShiF

WRHT/Greenville, NC *
OM/PD: Jon Reilly
9 LLCOOL JBetter
T SHANIA TWAIN" Getoha
1 GIANT LEAP “Culture
GOOD CHARLOTTE “Famous
NELLY “Ones’

WFBC/Greenville, SC *
PD: Nikki Nite
MD: Tias
5 JUSTINTIMBERLAKE Rnver”
4 SEANPAU
4 GOODCHARLU EFamous

WHKFHarrisburg, PA *
PO Jason Ba
14 LIFEHOUSE “Spm”
MARIAH CAREY *Ran’
NELLY “Ores™
SIMPLE PLAN “Arythig
TATU Thigs™

WKSSMartford, CT *
PD: Rick Vaughn
0: Jojo Brooks
11 AVRIL LAVIGNE Wit
7 LLCOOL J"Beter
REDHOTCHILI Song’

KRBE/MHouston-Galveston, TX ~
PD: Tracy Austin
APD/MD: Leslie Whittle

CHRISTINA AGUILERA "Beautrtul

AVRIL LAVIGNE "With™

PUDOLE OF MUDD Hates.

WKEEHuntington, WV
PD: Jim Davis
APD/MD: Gary Miller
MISSY ELLIOTT “Work™
OEFAULT “Lue™
SHANIA TWAIN “Getcha”
KID ROCK/SHERYL CROW “Picture”

WZYPHuntsville, AL *
PD: Bill Wesl

hy
C VSTINAMSLHLERA “Beautful

BB ST Gt
TATY "Things™

WNOU/ndianapolis, IN *
OM: Greg Dunkin
PD: David Edgar
APD: Chris
MD: Doc Mlller
o .

WOBT/Jackson, MS *

PD/MD: Matt Johnson

APD: Adam Axe
£ SAMMY & YANCL “Heaven’
£ SAMMY & YANCL "Heaver 2
500D CHARLOTTE “Famouss

WYOY/Jackson, MS *
PD: Nick Vance
APD: Jason Williams

: Kns Fisher

4 NELLY "Ones’
SHANIA TWAIN "Getcha”

WAPE/Jacksonville, FL *
OM/PD: Cat Thomas

NELLY “Ones”

WFKS/Jacksonville, FL *

POMD: Brent McKay
MARIAH CAREY “Rain™

WAEZ/Johnson City, TN *
PD: J Patrix
MD: Izy Real
2 BOWUNG FOR SOUP "Bad”
SIMPL[ &T}lﬂhﬁ;\"
y
STONE SOUR “Bother "

HORAH JOKES " Know™

WGLU/Johnstown, PA

PD: Mitch Edwards

APD/MD: Jonathan Reed
O-TOWN “These

WKFR/Xalamazoo, M
PD: Woody Houston
MD: Nick Taylor

SHAN(A TWAIN “Getcha™

KCHZ/Kansas City MO *
DM/PD; Dave
CHRIST}QIAVAGUILERA “Beauttul”

PINK “Farmity”

KMXV/Xansas City, MO *
OMPD: Jon Zeliner

APD:

MD: Jana Sulter

Ml%V ELLIOW “Work”

PLAN "Aniing
CMISTWA AGUILERA “Beautdtur
JOW RZEZNIK st

WWST/Xnoxvilie, TN *
OM: Joft Jamigan
PD: Rich Baif
APD/MD: Scott n
1 CRAIG DAVID "Flava”

KSMB/Lafayette, LA *
PD: Bobby Novosad
MD: Aaron Santini

NIVEA “Man’
BIG TYMERS Yeah

WLANLancaster, PA *
PD: Michael McCoy
APD: J.T. Bosch
MD:N Love
1

IVEA"Man™
STERED FUSE “Everything

WH2ZZ/Lansing, MI *
PDMD: Dave B. Goode
o Adds

KRRGAaredo, TX
PDMD: Michael J. Lang
No Adds

KFMS/as Vegas, NV *
PO: Rik McNeil
MD: Pablo Sato
1 CHRISTINA AGUILERA *Beautiful
1 JOHN wwE “Bogy'

WLKTAexington-Fayette, KY *
OM: Barry Fox
PDMO: Eddie Rupp

GOOD CHARLOTTE “famous”~

NELLY “Ones

KFRX/Lincoln, NE
PD: Sonny Vatentine
APD: Larry Freeze
MD: A.J. Ryder
CHRISTIV AGUILERA Beatf”

GDOO CNARLUTTE "Famous’

KLALLittle Rock, AR *
DM/PD: Randy Cain
APD: Ed Johnson
MD Mnsy Tnylm
cnwsw\ AGUILERA Beaumm
CHARLOTTE “Fam
RED HOT CHLi Song

KQARL.ttle Rock, AR *

OM/PD: Ken Wall

APD/MD: Kevin Cruise
CHRISTINA AGUILERA “Beauttul”

KIIS/os Angeles, CA *
PD: John lvey

APDMD: Julie Pitat

G000 CHARLOTTE “Famous
AVRIL LAVIGNE ‘Weh"
DIXIE CHICKS "Landside”
NELLY “Ones

WOJX/Louisville, KY *
PO: Shane Collins
AI;D/MED Jlm Allen
Rt SONES “oow®
JOHN RZEZNIK “Sl”

WZKFAouisville, KY *
PO Chris Randolph
28 JUSTIN TIMBERLAKE “River
NELLY “Ores™

K2IIAubbock, TX
Imsnm POMD: Kldd Camn
0J SAMMY & YANDU "Heaven 2°

CHRISUNA ABUILEF\A Bea\mm
TATU NWS

WMGB/Macon, GA
PD/MD Devek wnqm
00 “Hates™
MISSV ELLK)TT Work™

GOOD CMARLOm “Famous’

WZEEMadison, W1 *
PD: Tommy Bodean
MD: Laurs Ford

u SEAN PAUIL "Lignt”

NIVEA “Man®
5 KUD RUCKSHERYL CROW “Peture”
HARLOTTE “Far

WJYYManchester, NH

NELLY “Ones
SHANIA TWAIN “Getcha™

HEFANCA lie, X *
Om: Blily Santiago
PD: Tony Forina
APDMD: Jeft DeWitt
2 NELLY Does”
PRYMARY COLORZ “Only”

WADAMelbourne, FL *
OM: Ted Tumer
PD/MD: Lamry Mc)
6 MSSYELLIOTT

NELLY “Ores™

WHYIMiami, FL *

SEAN PAUI
SHANIA TWAIN “Getcha”

WXSS/Milwaukee, W1 *
PD: Brian Keily
APDMD: JoJo Martinez
6 CHRISTINA AGUILERA “Beauntul
T NIVEA“Man”
SEAN PAUL

BINK “Famiy”
REDHOTCAILI Song™
Vi-3 “Eves”

KDWB/Minneapolis, MN *
PD: Rob Morris
APDMD: Derak Moran
4 JAY-Z FBEYONCE “Banne’
NELLY “Ones”

WABB/Mobile, AL *
OM/PD: Jay Hasti
A.PDMD:J:OYMO e
7 MISSY ELLIOTT “Work”
NELLY “Ones”
NORAH JONES “Know"

WBBO/Monmouth-Ocean, NJ *
PD: Gregg Thomas

4 JENNIFER LOPEZ Jenny

3 NELLY “Ones’

1 LASHO Something
1 SEANPAUL Lght

WVAQ/Morgantown, WV
Dir./Prog.: Lacy Neft
MD: Brian Mo

LY *Ones’
CHFESTINA AGUILERA “Beautrtul
AVRIL LAVIGNE "With'
TATU Things

WWXM/Myrtle Beach, SC
PO: Wally 8,
KID ROCK/SHERYL CROW “Picturz’
NELLY “Ones

SEAN PALL 'Lgnt
SHANIA TWAIN Getcha'

WQzZaMNashille, TN *
VP/Prog: Brian Krysz
PD: Mareo
53 NAPPY ROOTS “Folks’
2 JAY ZF/BEYONCE “Bonne
LL.COOL J “Better
TATU “Things

WRVW/Nashville, TN *
PD: Rick Davis
APD/MD: Tom Peace

ho tags

WBLI/Nassau-Suffolk, NY *
Interim PD: J J. Rice
APDMD: Al Levine

cnmsnm\ AGUILERA “Beautul”

WKCI/New Haven, CT *
PD: Danny Ocean

1 UF‘HOUSE‘SM
1 NAPPY ROOTS “Folks

WQGN/New London, CT
PD: Kevin Palana
APD/MD: Shawn Murphy
CHAISTINA AGUILERA “Beauttul
PAUL Light
LASGO “Somethng”

KY..IE MINOGUE ™
GREGORY SCOTT "Spark

WEZB/New Orieans, LA *
OM/PD: John Roberts
aPD Mlchgsl Bryan

e
!z .IA RULE Thug
Y "Ones

WHTZ/New York, NY *
VP/Prog.: Tom Puleman
MD: Paul “Cubby" B
13 CHRISTNA AGUJLE mwm
T ARIL LAV
KY.JE MIM)GUE Wom

KBAT/Odessa-Midland, TX
PO: Leo Caro
MD: DJ Slo-Motion

0-TOWN “These”

KCRS/Odessa Midland, TX
PD: Kidd M:
A C}-WSTINAAGUILERA “Beautrt”

KJY0/Oklahoma City, OK *
PD: Mike McCoy
MO: Joe Fri
2 CFRAIG DAVID “Fava’
DEFAULT “Lne”
GOOD CHARLOTTE “famous”
REDHOT CHILI “Song™

KQKQ/Omaha, NE *
PD: Tommy Austin
APD: Nevir Dane
10 NWEA “Man®
2 JCHN MAYER "Boay
00D CHARLOTTE “Famous

WXXUDrIando FL*

WJLOQ/Pensacoia, FL *
DM: Dan McClintock
PO: Jonathan Lund

HALL & OATES “Forever

XID ROCK/SHERYL CROW “Pitre

WPPY/Peoria, IL
PD: Mike Stechman
SANIA TWAIN “Getcha

TOWN “These
CHAISTINA AGUILERA “Beautrtal"
PRYMARY COLORZ “Ony™

W10GQ/Phitadelphia, PA *
PD: Todd Shannon
APD/MD: Marian

1 mmsnm»hutukrseamm

1 NIVEA “Man”
J%V Z F’BEVMCE Bonne

WBZZ/Pittsburgh, PA *
OM: Keith Clark

APD in Mill

cumsnm« AGUILERA “Beautrur

CHA\G DAWD “Flava”
AVRIL LAVIGNE “Wan’
JDHN MAYER “Body”

WKST/Pmshurgh PA*
D: Jason

APD/MD Dlnn anmllc

49 ASHANTI
00D CHARLOTTE *Famous™
PRYMARY COLORZ ‘Only”

WJBQ/Portiand, ME

" AVRIL LAVIGHE Wiy
CHRISTINA AGUILERA "Beautiu
0 Sometting”

KxHZIPoﬂIand, OR*

;‘ uﬁmuss
M RZEWK “Sor

WERZ/Portsmouth, NH *
OM/PD: Mike C'Donnelt
APD: Jay Michaels

CHRISTINA AGUILERA. Beautrtul’
LY Ones™

WSPK/Poughkeepsie, NY
el
5 falker

ME: Paulie Cruz

12 LLCOOL J "Better’
ALEXANDRA SLATE “Gesilty
JOHN RZEZNIK "Stll
CHRISTINA AGUILERA “Beautiul’

WFHN/Providence, MA *
PO: Jim Reiz

APD: Christine Fox

MD navnd Duran

Ines”
GHHISTINA AGUILERA “Beautiul
AY ZFBEYONCE “Bonne”
SMILEZ AND SQUTHSTAR “Tell
SHANIA TWAIN “Getcha

W2R0/Providence, Rl *
DM: Ron §t. Pierre
PO: Tony Bristol
APD/MD: Davey Morns
1 NIVEA ‘Man

TATU “Things™
SHAKIA TWAIN “Getem

KBEA/Quad Cities, IA-IL *
POM: Mat Wiiliams

MELLY “Ones”
EHRISTINA AGUILERA “Beautitul”™

¥ Gwn E_AP Cu«\n!
REDHOT CHiLl “Sony™

WHTS/Quad Cities, IA-IL *
DM/PD: Tony Waitekus
MD: Kevin Walker

1
: Punnf}omunn “Hates™
ER “Body”

YLIE MINOGUE “World™

WOCG/Raleigh-Durham, NC *
PD: Chris Edge
APDMD Andie Summers

AR LAGHE W

PUDDLE
VNRKSUNA AGUIL[RA 'E&umul

WRVQ/Richmond, VA *

PD: Billy Surl

MD: Jake Gienn

25 MISSYELLIOTT Work

17 SEAN PAUL "Light"
CRAIG DAVID “Peva™
L Gl

R

i
b

WJJS/Roanoke-Lynchburg, VA *
PD: Bavid Lee Michaels
APD: Melissa Morgan

2 cumsnm AGUILERA “Beautthul

5™
SeLe Pt
ALEXANDRA SLATE “Guity”

WXLK/Ranoke-Lynchburg, VA *
P3: Kevin Scott

1 NELLY ‘Ones’
DANIEL BEU\NG"IELD James’
JAY-Z FBEYONCE “Bonne

IMPLE
ALEXANDRA Smhmﬂy

WKGS/Rochester, NY *
PD: Erick Andarsun
MD: Don Vince)
" CHRISTINA MSUILERA “Beautitul”
SMILEZ AND SOUTHSTAR “Tell

WPXY/Rochester, NY *
UM/PD: Mike Danger
"\‘4 JAY-Z FBEYONCE *Bome

=
88
B
3
Mz
g
3
3
é’.

THICKE “Alone”
REDHOTEHILL Soag

WZOK/Rockford, IL
PD: Joe Limardi
APD: Todd Chance
MD: Jenna West
SHANIA TWAIN “Getcha
GOOD CHARLOTTE " Famaus™
LLY “Ores”

KOND/Sacramento, CA *

Station Mgr.: Steve Weed

APD: Heather Lee

MD: mssmm K.

ChASTIA AGUILERA Beauthur
IAH CAREY

DEFAIJLT “Live”

WIDG/Saginaw, MI *
PD: Mark Anderson
#D: Mason
6 NELLY “Ones
BOWLING FOR SOUP *Bag”
REDHOT CHILI “Song

KSLZ/St. Louis, MO *

PD: Mike Wheeler

APD: Boomer

D: Jill Devine
mzmsvcmcs “Bonng”

JUSTW UMBERLAKE “Rwver’

KUOD/Salt Lake City, UT
DMVPD: Brian Michel
MD. Rab Oison

cmmsw AGUKLERA “Beautiul

PUDDLE UF MUDO “Hates™
GY “Woman™
MARIAH CAREY “Ran”

KZHT/Salt Lake City, UT *
;% Jatt McCartney
8r,

K\D ROCK/SHERVL (RO Pcture”

1

KTFM/San Antonio, TX *
PD: Mark 7. Jackson
6 NELLY “Ones”
1 LASGO
AALTYAH "Mhess™
CHRISTINA AGUILERA "Beautiiu
e
SIMPLE PLAN “Anyting' oa!

KXXM/San Antonio, TX * WKHQ/Traverse City, M|

PD: Krash Kelly DM: Shawn Sheldon
MO: Nadia Canales PD: Ron Pritchacd
1 NORAH JONES™Know 5 SHANIA TWAIN ‘Gehha
1 LIFEHDUSE "Spn’ 5 ANGIE MARTINEZ “Could
1 TC Gl 5 GOGD CHARLOTEE Tamaws”
5 NELLY Ones'
3 XD RN CRow Peue

KHTS/San Diego, CA *

PD: Diana Lairg

APDMD: Hitman Haze

CHRISTINA AGILERA “Beautiul
Y “Ones

LL CO0L J"Beter”

NIVEA “Man”

WPST/Trenton, NJ *
PD: Dave McKay
APD: Gabrielle Yaugha
17 AVPILLAVIGNE Ve
5 SIMPLE PLAN “Anythirg”
NELLY "Ones’

KSLY/San Luis Obispo. CA KROO/Tucson, AZ *

arshall OM/PD: Steve King
CHRISTINA ACUIL ERA “Beastdul APDMD: Ken Carr
AVRIL LAVIGHE “With

NELLY "Ones.
SEAN PAUL Ligtt™

KSXY/Santa Rosa, CA *

PO: Crash Kely KHTT/Tulsa, OK *

T - PO: Cary s
ISTINA ACURL “Beartdul’ : Car
01 8 J0J0 “Momert” MD: Eric yﬁ,':s"
G0 ~Somaning 4 ASHANT ‘B2
SHANIA TWAIW “Getcha GOID CHAR_GTTE Famous
SEAN P/ L'Lg 3
AMMANDA PEREZ “Aagel
GRAND SKEEM 0u™”
WAEV/Savanmah GA
APD/MD Rich Stevens
CHRISTINA ACUILERA “Beattl WWKZ/Tupelo, MS
%\cﬂm - PD/MD: Rick Stavens
°H
KYLIE MINOGHE 'WOI‘H" E}?ff?é:& 'mhun'
SHAGGY “Wo arr”

WZAT/Savannah, GA ',‘,{f{ﬁ,"i; Longview, TX
DM/PD: John Thomas B O TOWN “Trese”
MD: Dylan TATU “Thigs’
15 GOOD CHARLDTTE “Famous”
CHRISTINA AGUILERA “Beautrtul
HELLY Ones”

WSKS/Utica-Rome, NY
DM/PD smw Schantz

KBKS/Seattle-Tacoma, WA * Bt
PD: Mike Preston ES\DS('JHLNA AGUILER “Buautitul
MD: Marcus D. GCOD CHAROTYE “Famaus”
17 CHRISTINA ASUILERA "Beautrul”
MARIAH CARI'Y "Rain”
R ChueRe o
KYUIE MINOGUE “Worig™ KWTXWaco, TX
OM: Zack Owen
PD: Jay Charles
APD/I’IIﬂD:S‘;Ighn ((’]alas
* ISSY ELLIOTT “Weork
KRUF/Shreveport, LA B

PD: Chris Callaway
MD: Betha
SHANIA TWAN ‘Getcha”

WIHT/Washington. DC *
PD: Jeft Wyatt
WNDV/South Bend, IN L] ﬂhggn

OM/PD: Casey Daniels la

MD: Bean Dsroln

CHRIS UIIIRA ‘Beautrtur
e WIFCMausau, Wi
PD: Chis Pickett
Nc Adds
KZZU/Spokane, WA *
OM: Brew Michaels

o e B stpher WLDIWest Paim Beach, FL *
1 SEANPAUL ‘Lgt” PD: Jordan Walsh
1 CHRISTINA AGUILERA “Beatul” APD Dm vma
vg cmrstwA Aeuun.\ Beauthy’
§ i “Rgrt”

KHTO/Springfield. MO
OM/PD: Dave DaFranzo
DIXIE CHICKS “Landshoe™
VGIANT LEAS “Culare”

KKRO/Wichita, KS *

LISA LOEB “Lnderdog
PD: Jack Oliver
APDMD; Craig Hubbard
1 NELLY "Ones”
WDBR/Springfield, IL
PO: Fi
3 NELLY “Ones "
JOFN RZEZNIK “SH" WBHT/Wilkes Barre, PA *
NIVEA“Man PO: Mark McKay
APDMD: AJ.
500D CHARLO TE “Famous™
Y 7 FBEYONSE “Bone”
WNTQ/Syracuse, NY *

OP%D: qum Mill]g;ell

Al D: Jimi n

R STAABGULERA et WKRZWilkes Barre, PA *
S8

PD: Jerry Padden

WD: Kelly K
CHRSTIA AOMLER “Beauth”
NORAH JONES 'Kt
WWHT/Syracuse, NY * Hs var
PD: Erin Bristol .
Ml) Jett Wise SHANIA TWAIN “Getcha
ASHANT! Bat
T o
I00P DOGE “Palace” WSTW/MWiimington, DE *
OM: Bob Mercar
PD: John Witson
APD/MD: Mike Rossi

WHTF/Tallahassee, FL
Pu/MD: Brian C"Conner
PUDDLE OF \UDD ‘Hates”
?‘XUE M(NOGUE “Workl”

{ICKE Aboe
5 SHANIATWNN “Gewcha”

1 KYLIE MINOGUE ~“Worid
G300 CHARLCTTE Famous”

1

=S

KFFM/Yakima, WA
Intzrim PD/MD: Steve Rocha
31 JARULE ‘Thug
7 %w DOLY “Trat"
WFLZ/Tampa, FL *
OM/PD: Jeff Kapugi
APD: Toby Knapp

MD:StanPredt WYCR/York, PA *
R YA COLOR Ok PO: Davy Crockett
2 JAY ZFBEYONCE “Booe MD: Sally Viciou:
* G000 CHARLETTE Famous™
MVEA Ve
TATU “Tungs’
WMG|/Terre Haute, IN SHANIA TWAIN “Getcha
PD: Steve Smith
MD Matt Luecting
NELLY “Ones .
vg gnﬂmsumm “Baauttul” [+ 1]
9 DEFAULT ne FOMD: Jorry Maz
9 GOOD CHARLOTTE “Famuus

WVKS/Totedo, OH * Wffﬂlmmm
PO: Bill Michaals PD:Trout _
MD: Mark Andrews Int. MZDM&S".’V Kline
¥ Mertie sow o reEe s
R SHANIA TWAIN “Beicha”

*Monitored Reporters
186 Total Reporters

134 Total Monitored

52 Total Indicator

Note: KIZS/Tulsa, OK moves from
CHR/Pop to Hot AC.
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Should Radio Download,
Bum And Play?

[0 Industry execs from radio and records offer their views

he question is simple: Do radio programmers have a responsibility to not play music that is
— available on the Internet but that has not yet been serviced to them? The answer, however, is

not so simple.

Labels contend that, in the best sit-
uations, they have a partnership with
radio and that before a station plays a
new song downloaded from the Inter-
net, the programmer should call the la-
bel, at the very least. The labels have
a range of concerns about download-
ed songs, ranging from the possibility
that a song of inferior quality might hit
the air to cases where the artist might
not be legally signed to the label.

Take No Prisoners

Radio programmers, for the most
part, have a take-no-prisoners attitude.
They point out that security is the la-
bel’s problem and feel that labels are
hopelessly out of date in terms of tech-
nology and delivery. Terrestrial radio
is also facing increased competition
from the Internet, satellite radio and
other forms of media, and program-
mers steadfastly refuse to concede their
new-music image.

—

“T will not let other
mediums use leaks
against us as a weapon.”

Jimmy Steal

e

With millions at stake for the labels
and recent leaks of material from al-
bums by Whitney louston, Santana,
Madonna, Eminem, Nirvana, Audio-
slave, Pearl Jam and U2 — to name a
few — the labels are getting tougher.
They are issuing cease-and-desist or-
ders to radio and, much to radio’s cha-
grin, working more with other forms of
media, like AOL’s First Listen (see
sidebar). ’

Not so fast, say radio programmers.
They like to remind labels that, even in
a market where CD sales are decreas-
ing, approximately 70% of people who
hear new music and go out to purchase
the album heard that song on the radio.
Therefore, the majority of music sales
can still be attributed to radio airplay.

For a better perspective on the issue
of whether radio should play new
songs that have not been serviced but

Lee Abrams

Jimmy Steal

that are available on the Internet, |
turned to a wide range of top program-
mers from all formats and a few key
label Sr. VPs for their views and opin-
ions.

Jimmy Steal
Regional VP, Emmis;
PD, KPWR (Power 106)/
Los Angeles

Whether a station should play unre-
leased tracks from the web before they
are sent to radio depends on the rela-
tionship the station has with the partic-
ular label in question. Stations look bad
when web listeners have songs before
the radio stations do. Radio program-
mets should be concerned that the In-
ternet — and not their radio station —
may become the place to go for new
music.

I made my concerns known way
back when Brandy was made avail-
able on AOL’s First Listen before it
went to radio. The song’s appearance
was not surprising, since Atlantic is
part of the AOL/Time Warner con-
glomerate. Clearly, the message they
are sending is that Internet play is
more important than radio airplay.
After the initial buzz is created by a
First Listen-type promotion, labels
must remember that they need radio
to make the multiple impressions that
drive Platinum sales.

The labels are behind in Internet sc-
curity and technology. Just look at how
theyve treated online downloading —
first fear, then denial, and now they are
finally trying to figure out the subscrip-
tion model. Is it radio’s fault they don’t
have a plan in place?

The Internet is competition for ra-
dio. If something is on the ’Net, the
label has obviously “allowed™ a leak,
and we cannot let other mediums use
this against us as a weapon.

Lee Abrams
Chief Programming Officer,
XM Satellite Radio

Radio should be as aggressive as it
can be to bring interesting music to
the public. It’s unfortunate that most
radio stations are only interested in
presenting established music. be-
cause, looking back to the musically
healthy "60s and *70s, radio stations
would do anything to find music first,
and that positively affected sales and
visibility.

It would do radio good to review
airchecks from those musically intense
years. Listen to how an AM radio sta-
tion presented a new English release in
1964 or how an FM station presented
an important rock release in 1974. That
is missing on the radio today, and it is
a wonderfully positive characteristic of
radio’s ability and potential to break
music.

I think radio should go for it and find
cool music wherever it can. The secu-
rity issue is up to the record companies.
If they have something amazing, it is up
to them to keep it undercover until they
are ready. Don’t blame radio for being
aggressive about music; such aggres-
sion is sorely lacking and should be
welcomed in all quarters.

Chris Edge

Joe Riccitelli

Chris Edge
PD, WDCG/Raleigh

I don’t understand why 1 should feel
obligated not to play a song because
the record company isn’t ready for me
to. That’s ridiculous.

1 don’t work for the artist or the
record company; [ work for my listen-
ers. The service they expect from me
is the delivery of music and, in the case
of CHR, that means new music.

If a fan is getting that music from
some other source, why should 1 fol-

www.americanradiohistorv.com

do you think?

now strikes us as a wise play.

Is Radio Getting Screwed
By AOL First Listen?

A fierce radio ally and never one to mince words, well-re-
spected consultant Fred Jacobs recently sent this e-mail
to his clients. While Jacobs services primarily Rock sta-
tions, is his message a wakeup call for all formats? What

Some of you may know that Capitol Records has cut one of those
AOL First Listen deals for George Harrison’s new single, “Stuck Inside :
a Cloud.” This means that approximately 35 million AOL subscribers now 4+
have access 10 this song — and you, technically, do not. Apparently, Cap-
ito! is planning on servicing radio on Tuesday or Wednesday of this week.

This may not bother you in the least. And you may hear the song
and decide that it's not to your fiking anyway. However, if this particular | =
song isn't a big issue, the next one very well couid be. i

We think there are many different options for you here, and we rec-
ommend you consider choosing one of these (or maybe more):

* We do not feel that we can or should (legally) send you the- MP3 of
the song. Tim Davis (Jacobs Media) has pulled it down, and, as you kriow, | *
it's a tricky procedure, but one your IT person can probably pull off. Please = | *
also realize that AOL has inserted “AOL Music First Listen” voiceovers
at two-points‘in the song. Obviously, this makes it more challenging for
radio. At any rate, downioad, burn and play at your own risk.

* Let Capitol and other labels know how you feel about this maneu-
ver. While it's true that a million or more AQOL subscribers will hear the
song in the next day or so, only radio will, in theory, play it for weeks  § =
and weeks. If Capitol and other labels don't place a value on your air- {7
play, that should teli you something about where things are headed. e

« Drop other Capitol product. We've never liked this option, because
listeners get screwed, and it creates divisive relationships with the label. =
We don’t recommend that you do this, but it is leverage nonetheless. !

* Don'’t play the song when it's officially serviced to your station. Of |
course, that's always an option you have.

* Do nothing. You may not feet this is a significant issue.

This isn't a good trend. Obviously, labels are i6oking for other op-
tions for breaking new music beyond the traditional (read: radio) outlets.
Reminding them of the power of your audience and our medium right

Reach Fred Jacobs at fredjacobs @ jacobsmedia.com.

low the record company’s agenda and
lose the new-music edge for my radio
station?

Joe Riceitelli
Sr. VP, Jive

If it is on the Internet, it is pretty
much fair game for radio stations, with
a few exceptions. It is up to the labels,
management, etc., to police how they
roll out their superstars or new artists
to all media.

As far as cease-and-desists are con-
cerned, my personal feelings are that
they are typically a waste of time. Your
relationship with the stations in ques-
tion should be strong enough to get a
song off the air.

The problem is the widening gap be-
tween the agendas of the content pro-
viders and radio. As a content provid-
er, it the Internet is the place to help
introduce, deliver and break new music,
we would be doing our artists a disser-
vice by not taking advantage of it.

Barry James
Station Manager,
WTMX/Chicago

Strictly from a radio perspective, a
radio station already pays an enormous
amount of money to ASCAP/BMI/
SESAC for the right to give an artist’s
work airplay at such a level that it
might become a commercial hit. With
the RIAA entering the scene regarding
web simulcasts of said music, the sta-
tion’s costs are further increased.

Radio’s competition isn’t simply
other stations; it’s also MP3s, webcast-
ers and — someday — satellite-deliv-
ered music. Recent studies of 18-22-

Ron Geslin

Barry James

year-olds show that radio is a tertiary *
medium for their music needs.

The atorementioned facts under- :
score the fact that, to be competitive, =
radio needs to take advantage of every
possible break, tool and strategy it can,
That means if my competitor and a
dozen webcasters have a new U2 song
before 1 do and play it before | do be-
cause I'm trying to wear a white hat
and call my label rep, I’'m shooting
myself in the foot.

If the labels don’t want leaks, they
should have ASCAP/BMI/SESAC and
the RIAA help fund a method by
which they could assure their artists
and their respective works would be
secure.

Ron Geslin
Sr. VP, RCA Records

I was recently involved in han-
dling one of the “leaks” you are re-
ferring to. It was, to say the least, a
night to remember. (Of course, these
things don’t happen during a work- ,
day — only when you are sleeping or
on weekends.)

Continued on Page 43 =
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» 5 CHR/Pop Top 50

=~ November 8, 2002

ARTIST TITLE LABEL(S)

NO DOUBT F/LADY SAW Underneath It All {interscope)
AVRIL LAVIGNE Sk8er Boi (Arista)

EMINEM Lose Yourself (Shady/Interscope)

JUSTIN TIMBERLAKE Like | Love You (Jive)

MADONNA Die Another Day (Maverick/WB)

NELLY F/KELLY ROWLAND Dilemma (Fo’ Reel/Universal)
KELLY CLARKSON A Moment Like This (RCA)

CAM’RON Hey Ma (Roc-A-Fella/IDJMG)

SANTANA F/MICHELLE BRANCH The Game Of Love (Arista)
CREED One Last Breath (Wind-up)

JENNIFER LOPEZ Jenny From The Block (Epic)

ANGIE MARTINEZ If | Could Go (EastWest/EEG)

DANIEL BEDINGFIELD Gotta Get Thru This (/sland/IDJMG)
OAKENFOLD Starry Eyed Surprise (Maverick/Reprise)

EVE F/ALICIA KEYS Gangsta Lovin’ (Ruff Ryders/Interscope)
AVRIL LAVIGNE Complicated (Arista)

PINK Family Portrait (Arista)

MISSY ELLIOTT Work It (Gold Mind/Elektra/EEG)

VANESSA CARLTON Ordinary Day (A&M/Interscope)

KELLY ROWLAND Stole {Columbia)

MICHELLE BRANCH Goodbye To You (Maverick/WWB)
MATCHBOX TWENTY Disease (Atlantic)

TLC Girl Talk (Arista)

P. DIDDY F/GINUWINE | Need A Girl (Part II) (Bad Boy/Arista)
O-TOWN These Are The Days (J)

UNCLE KRACKER In A Little While (Top Dog/Lava/Atiantic)
CRAIG DAVID What's Your Flava? (Wildstar/Atlantic)

NAPPY ROOTS Po’ Folks (Atlantic)

PUDDLE OF MUDD She Hates Me (Flawless/Geffen/Interscope)
JOHN MAYER Your Body Is A Wonderland (Aware/Columbia)
OUR LADY PEACE Somewhere Out There (Columbia)
CHRISTINA AGUILERA Dirrty (RCA)

ASHANTI Happy (Murder Inc./IDJMG)

LIFEHOUSE Spin (DreamWorks)

HOOBASTANK Running Away (/sland/|DJMG)

NIVEA Don’'t Mess With My Man (Jive)

EMINEM Cleanin’ Out My Closet (Shady/Aftermath/Interscope)
DJ SAMMY & YANOU Heaven (Candlelight) (Robbins)

BIG TYMERS Oh Yeah (Cash Money/Universal)

NORAH JONES Don't Know Why (Blue Note/Virgin)

SEAN PAUL Gimme The Light (VP/Atlantic)

KID ROCK W/SHERYL CROW Picture (Top Dog/Lava/Atlantic)
SHAGGY Strength Of A Woman (MCA)

LAS KETCHUP The Ketchup Song (Hey Hah) (Columbia)
MARIO Just A Friend 2002 (J)

TOTAL
PLAYS

8289
8026
8024
6236
6143
6143
5849
9692
5416
5344
5256
4738
4665
4560
4136
3966
3714
3543
3416
3273
2965
2672
2608
2393
2231
2155
2144
2116
2048
2045
2013
1846
1835
1809
1809
1798
1588
1413
1197
1116
1093
1091
1030
1020

966

JOHN RZEZNIK I'm Still Here (Jim’s Theme) (Walt Disney/Hollywood) 960

MARIAH CAREY Through The Rain (MonarC/IDJMG)

DAVE MATTHEWS BAND Where Are You Going (RCA)

THICKE When | Get You Alone (NuAmerica/Interscope)
FABOLOUS F/P. DIDDY & JAGGED.. Trade It All (Part I} (Epic)

932
893
888
809

T N
-44 914278 15 13300
-307 871832 11 1340
+992 942544 17 12I1
+98 658719 M 130/0
+369 598702 5 1330
-330 554670 18 12900
-548 607150 9 90/
+383 635728 9 1093
+372 592352 6 1340
-190 548379 24 1240
+572 570324 5 1291
-2 453117 14 1170
-322 553060 18 13000
+82 447716 12 13000
-536 391134 18 12700
-265 373280 25 1340
+398 374917 7 13083
+1010 367508 7 104/8
-795 336486 17 12500
+376 348754 8 1231
<125 361255 16 11900
+101 240064 5 10072
+391 270179 4 1083
-161 278133 18 10500
+428 259695 4 1154
103 1754711 11 96/0
+343 250089 4 1044
+205 226871 10  80/4
+#16 195121 3 1MAo
+306 199244 6 92/8
-33 253095 18  96/0
-205 249784 10 1240
-373 209869 15 11200
+247 147875 7  88/6
-308 231155 16 840
+490 165668 3 81
-372 165803 16  126/0
+274 168336 5 N
+193 106065 2 642
+169 110909 2 79/6
+328 129274 1 67715
+196 72127 2 345
+297 153868 1 7483
-117 141032 5 530
194 81264 20 1130
+117 76250 1 658
+106 121502 1 889
-76 73089 14 550
+110 65686 1 693
-156 109803 7 430

134 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 10/27-11/2. Bullets appear on songs gaining plays or remaining flat from previous week. if two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the totai number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week
increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with
permission from the Arbitron Company (copyright 2002, The Arbitron Company). (C) 2002, R&R, Inc.

Most Added.

www.rradds.com

ARTISTTITLE LABEL(S)

NELLY Air Force Ones (Fo' Reel/Universal) 47
CHRISTINA AGUILERA Beautiful (RCA) 42
GOOD CHARLOTTE Lifestyles Of The Rich And... (Epic) 22
NIVEA Don't Mess With My Man (Jive) 21
SHANIA TWAIN I'm Gonna Getcha Good! (Mercury) 18
SEAN PAUL Gimme The Light (VP/Atlantic) 15
SIMPLE PLAN I'd Do Anything (Lava/Atlantic) 15
JAY-Z F/BEYONCE' '03 Bonnie... (Roc-A-Fella/IDIMG) 14
AVRIL LAVIGNE I'm With You (Arista) 14

RED HOT CHILI PEPPERS Zephyr Song (Warner Bros) 11

MARIAH CAREY
’72?;%(7%14«'”

ToP S PHONES AT Y100/MIAMI
ON OVER 120 POP STATIONS

NEW AT:

KBKS/SEATTLE
KDND/SACRAMENTO

ALBUM IN STORES DECEMBER 3RD

L _
AT S

Most Increased

Plays

TOTAL

PLAY
ARTIST TITLE LABEL(S) INCREASE
MISSY ELLIOTT Work It (Gold Mind/Elekira/EEG) +1010
EMINEM Lose Yourself (Shady/Interscope) +992
CAM’RON Hey Ma (Roc-A-Fella/IDJMG) +583
JENNIFER LOPEZ Jenny From The Block (Epic) +572
CHRISTINA AGUILERA Beautiful (RCA) +518
NIVEA Don’t Mess With My Man (Jive) +490
O-TOWN These Are The Days (J) +428

PUDDLE OF MUDD She... (Flawless/Geffen/Interscope) +416

PINK Family Portrait (Arisfa) +398
TLC Girl Talk (Arista) +391
Most Played
Recurrents
ARTIST TITLE LABEL(S} TOTAL PLAYS
PINK Just Like A Pill (Arista) 2996
DJ SAMMY & YANOU Heaven (Robbins) 2074
NELLY Hot In Herre (Fo’ Reel/Universal) 1879

C. KROEGER F/J. SCOTT Hero (Roadrunner/Columbia/IDJMG) 1723
JOHN MAYER No Such Thing (Aware/Columbia) 1671
JIMMY EAT WORLD The Middle (DreamWorks) 1593
VANESSA CARLTON A Thousand Miles (A&M/Interscope) 1486
LINKIN PARK [n The End (Warner Bros.) 1429
FAT JOE F/ASHANTI What's Luv? (Terror Squad/Atlantic) 1324
NICKELBACK How You Remind Me (Roadrunner/IDJMG) 1267
DEFAULT Wasting My Time (TVT) 1198
PUDDLE OF MUDD Blurry (Flawless/Geffen/Interscope) 1115
PINK Don't Let Me Get Me (Arista) 1101
ASHANTI Foolish (Murder inc./IDJMG) 1074

R&R Station Playlists have moved to the web.
See all of our monitored reporters at
www.radioandrecords.com.
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@ Top 40 now!

“Tic Toc” written by Peter Amato, Gregg Pagani, Christina Rur bley
" Produced by Desmond. Child, Pete Amato, Gregg Paganl

FROM THE CURB ALBUM
CURB TRAC
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® EXCLUSIVE NATIONAL MUSIC BESEARCH ES TIMATES November 8 2002

CaLLout Americae song selection is based on the top 25 titles from the R&R CHR/Pop chart for the airplay week of October 13-October 19.

HEp = Hit Potential ®

ARTIST TITLE LABEL(S)

EMINEM Lose Yourself (Shady/Interscope)

H@ PUDDLE OF MUDD She Hates Me (Flawless/Geffen/Interscope)

AVRIL LAVIGNE Sk8er Boi (Arista)
AVRIL LAVIGNE Complicated (Arista)

HP) DIXIE CHICKS Landslide (Monument)

HOOBASTANK Running Away (/sfand/IDJMG)
MISSY ELLIOTT Work It (Gold Mind/Elektra/EEG)
PINK Family Portrait (Arista)

CREED One Last Breath (Wind-up)

HP) NAPPY ROOTS Po’ Folks (Aflantic)
HP) SEAN PAUL Gimme The Light (VP/Atiantic)

CAM'RON Hey Ma (Roc-A-Fella/IDJMG)

HP) NIVEA Don't Mess With My Man (Jive)

KELLY CLARKSGN A Moment Like This (RCA)
NELLY/KELLY ROWLAND Dilemma (Fo’ Reel/Universal)
SANTANA F/BRANCH The Game Of Love (Arista)

NO DOUBT F/LADY SAW Underneath It All (Interscope)
PINK Just Like A Pill (Arista)

VANESSA CARLTON Ordinary Day (A&M/Interscope)
MICHELLE BRANCH Goodbye To You (Maverick/WB)

DANIEL BEDINGFIELD Gotta Get Thru This (/sland/IDJMG)

ANGIE MARTINEZ If | Could Go (EastiWest/EEG)

EVE F/ALICIA KEYS Gangsta Lovin’ (Ruff Ryders/Interscope)
P. DIDDY F/GINUWINE | Need A Girl Pt. 2 (Bad Boy/Arista)

ASHANTI Happy (Murder Inc./IDJMG)

JUSTIN TIMBERLAKE Like | Love You (Jive)
JENNIFER LOPEZ Jenny From The Block (Epic)
CHRISTINA AGUILERA Dirrty (RCA)

OAKENFOLD Starry Eyed Surprise (Maverick/Reprise)

3.89
3.82
3.81
3.17
3.73
3N
3.68
3.65
3.64
3.62
3.62
3.58
3.58
3.57
3.55
3.53
3.50
3.46
3.45
3.44
3.43
3.36
3.32
3.31
3.30
3.27
3.26
3.24
3.00

3.65
3.65
3.63
3.70
3.4
3.73
3.64
3.67
3.57
3.29
3.53
3.36
3.24
3.4
3.34
3.45
3.25
3.01

3.95

3.84
3.76
3.81 3.77

3.66

3.79 3.56

3.82 3.69

3.90 3.83

3.64 3.62

3.78 3.77

3.64 3.61
3.67 3.51
3.48

3.58

3.60
3.56
3.49 3.0
3.68 3.55
3.5 3.51
3.49 354
3.39

3.28

3.49
3.55

3.33 3.29

70.0
71.2
65.6
50.0
67.2
44.4

T014; 4, Bugy

17.2

22.5
33.1
8.9

11.1
15.3
9.2

231
14.2
12.5
18.6
10.0
23.9
34.7
13.3
219
29.2
20.0
18.6
18.9
24.2
31.1
30.6
35.8
244
13.3
20.3
14.7

WOMEN WOMEN  WOMEN MID-
12-17 18-24  25-34| EAST SQUTH WEST WEST

3.89 3.78 3.89

4.12

4.28
4.08

3.93 3.97
3.57
3.90
3.92

3.67

3.7
3.26
3.47
3.60

3.62
3.94
3.89
3.53
314

3.79 3.98

4.06 3.67 3.57 3.85

3.77 3.95 3.46 3.81

3.73 3.57 3.88 3.89 3.87
3.80
3.64
3.86
3.39
3.47 3.61

3.13 3.61

3.80 3.71 3.49| 3.55 3.76

3.73 3.4

3.65

3.66 3.61
3.39

4.02 3.60
3.78 3.51
3.58

3.66

3.48 3.68

3.57 3.81| 347 3n4 4.02

3.56 3.94

3.98

3.46
3.68
3.60 3.65
3.54 3.89
3.59 3.51 3.65
3.72 3.81 3.33
334 3.3

3.60

3.58 3.57 3.77
3.78
3.63

3.75

3.43 3.32 3.45 3.63

3.38
3.49

3.64 3.28 3.73

3.42 3.54
3.74

3.40

3.45 3.52 3.34

3.49 | 3.87
3.70
3.47
3.46

3.46

3.65 3.59

3.50 3.34 3.69 3.40 342 3.47

3.47 3.34 3.57 359 3.22 355

3.4 354 335 3.40 3.33 3.60

3.59 3.46 3.46
3.43

3.35

3.32 3.32 3.37

3.49 333 3.47 358 342 3.20

3.2 331 3.65 3.34
339 3.28
324 353
331 321 3.40

323 3.42 3.1

3.22 3.27
3.32

3.36

3.29 353 3.27 3.16
3.39
3.4 3.32
3.32 3.51

2.98

3.27 324 324
3.36

2.97

3.05
3.29
3.43
3.30

3.43
3.05

3.40 3.17
3.12

2.93

3.34 278
3.4 291
3.08

3.29 3.58

3.05 2.75 293 298 3.15

CaLiLour AMERICAs

Hot Scores

By AxTHONY ACAMPORA

he same week that the soundtrack of
the movie & Afile sells a reported
700.000-plus. the first single from that
“lose Yourself™ (Shady/Inter-
scope), holds its ground at No. | on Call-
out America. The song ranks first with

mow e,

teens and second 18-24,

Puddle Of Mudd move back up to
second place with “She Hlates Mc™ (Flaw-
less/Getlen/Interscope). =
ond with teens and third 18-24.

We have tour debuts in the top 30 this
week: The top debut comes from The Dix-
ie Chicks, as “Landslide™ featuring Sher-

I ates™ ranks sece-

yl Crow (Monument/Columbia) ranks
fifth overall. The cover of the Fleetwood
Mae classic also ranks ninth with teens
and 10th 18-24 and debuts at No. I among
women 23-34.

Missy Elliott enters at No. 7 with
“Work It”™ (Gold Mind/Elektra/EEG).
“Work™ ranks ninth with teens. seventh
18-24 and sixth 25-34 — solid tor a song
alrcady No. 1 on the CHR/Rhythmic
chart.

Pink is oft'to a great start with “lFam-
iy Portrait™ (Arista). The fourth single
trom the Philky native’s Missunduztood
atbum debuts at No. 8 overall and fitth
with teens.

The finat song to debut is “Gimme the
[Light™ by Sean Paul (VP/Atlantic). which
enters in a tie for 10th place overall.
“Light™ is scoring big with women 23-34.
where it ranks third with a 3.77.

Other notable accomplishments this
wecek: Nivea ranks eighth with women 18-
24 (and a solid 12th overall) with “Don’t
Mess With My Man™ (Jive): Nappy Roots
rank ninth among women 18-24 and 25-
34 with “Po” Folks™ (Atlantic): and Norah
Jones remains just under 40% famibiarity
(the minimum to print). but “bBon’t Know
Why™ continues to test huge 25-34, rank-

ing sceond.

Total sample size is 350 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1=dislike very much, 5=like very much). Total familiarity represents the total percentage of
respondents who recognized the song. Total burn represents the percentage of respondents who said they were tired of hearing the song. Songs must reach 40% familiarity before they appear in print. Hit Potential (HP)
tracks represent songs that have yet to chart top 25 on R&R’s CHR/Pop chart. Sample composition is based on females aged 12-34, who respond favorably to a CHR/Pop musical montage in the following regions and
markets: EAST: Boston, New York, Philadelphia, Pittsburgh, Washington, DC. SOUTH: Atlanta, Dallas, Houston, Miami, Tampa. MIDWEST: Chicago, Cleveland, Detroit, Minneapolis, St. Louis. WEST: Denver, Los Angeles,
Portland, San Diego, Seattle.
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CHR/Pop Top 50 Indlcator

° November 8, 2002
R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY Most Added
LAST THIS . TOTAL vl- GROSS  WEEKSON TOTAL SATONS saSTIE e ADDS
WEEK WEEK ARTIST TITLE LABEL(S) PLAYS PLAYS IMPR(EO%?ONS CHART ADDS CHR|ST|NA AGU|LERA Beal.mf‘dl (HCA) 23
11 NODOUBT F/LADY SAW Underneath ! Al (Interscope) M2 A0 w2 W S| g e e et ey 15
2 2 AVRIL LAVIGNE Sk8er Boi (Arista) 2945 -80 84871 10 4910 GOOD CHARLOTTE Lifestyles Of The Rich And... (Epic) 11
8 @ MADONNA Die Another Day (Maverick/WB) 2422 4387 69416 4 51 | T.AT.U. Al The Things She Said (inferscope) 8
3 4 KELLY CLARKSON A Moment Like This (RCA) 2411 -88 65730 7 430 MISSY ELLIOTT Work It (Gold Mind/lektra/EEG) 7
4 @ JUSTIN TIMBERLAKE Like | Love You (Jive) 255 470 60661 9 48[ | NNYER Dont Mess Wil by e !
6 @ SANTANA F/MICHELLE BRANCH The Game Of Love (Arista) 2263 499 65033 6 S0 | vyl MINOGUE Come intc M(y)World (Capitol) 5
11 €@ EMINEM Lose Yourself (Shady/Interscope) 2240 +361 65481 5 50/0 K. ROCK W/S. CROW Picture (Top Dog/Lava/Atlantic) 5
7 8  CREED One Last Breath (Wind-up) 1984 64 57719 24 43D | JOHN RZEZNIK 'm Stil Here... (Walt Disney/Hollywood) 4
5 9 NELLY F/KELLY ROWLAND Dilemma (Fo’ Reel/Universal) 1907  -283 54289 16 41@ | SEAN PAUL Gimme The Light (V/Atiantic) 1
13 (D OAKENFOLD Starry Eyed Surpise (MaveriokReprise) 72 98 4e3 11 agn | oo LUt ) ;
10 11 DANIEL BEDINGFIELD Gotta Get Thru This (/sland/IDJMG) 1667 -270 49050 17 4210 SIMPLE PLAN I'd Do Anything (Lava/Atiantic) 3
17 @  JENNIFER LOPEZ Jenny From The Block (Epic) 1654  +191 43125 3 47 | PUDDLE OF MUDD She.. (Flawless/Geffen/interscope) 2
14 @ ANGIE MARTINEZ If | Could Go (FastWest/FEG) 1612 +42 49082 13 46A PRYMARY COLORZ If You... (Big 3/Beyond/Universal) 2
9 14  VANESSA CARLTON Ordinary Day (A& M/Interscope) 1587  -370 46531 17 43/ §2’ﬁ§$§3¥33%t3s0$§f§2?3§3 %Ae) — g
16 @ MATCHBOX TWENTY Disease (Atiantic) 1573 462 48215 4 508 | |pce0 Something (Robbins) ”
18 @  PINK Family Portrait (Arista) 1466  +228 42353 6 4671
20 P CAMRON Hey Ma (Roc-A-Fella/IDJMG) 1397  +305 42007 7 420
12 18 MICHELLE BRANCH Goodbye To You {Maverick/WB) 1347  -363 38836 16 370
23 (@ JOHN MAYER Your Body Is A Wonderiand (Aware/Columbia) 1246 +242 33975 6 4310
26 @ KELLY ROWLAND Stole (Columbia) 1170 +254 31833 7 440
15 21 EVE F/ALICIA KEYS Gangsta Lovin' (Ruff Ryders/Interscope) 1133 -387 31502 16 36/0
28 @ PUDDLE OF MUDD She Hates Me (Flawless/Geffen/Interscope) 1066 +268 30431 3 48/2
24 @D LIFEHOUSE Spin (DreamWorks) 1025  +56 28084 8 450 |
22 @ UNCLE KRACKER In A Little While (Top Dog/Lava/Atiantic) 1022 #3 28009 10 340 |-
29 @ TLCGir Talk (Arista) 933 4151 26718 3 4A | sy R
32 €@ CRAIG DAVID What's Your Flava? (Widstar/Atlantic) 863  +230 23479 3 40 ST T —
25 27  AVRIL LAVIGNE Complicated (Arista) 765  -167 23451 24 300 | sansrone e A |
27 28  DUR LADY PEACE Somewhere Out There (Columbia) 12 -111 20666 16 230 MADONNA Die Another Day (Maverick/WB) +387
33 @ NAPPYROOTS Po’ Folks (Atlantic) 697  +67 19887 9  33/0 | EMINEM Lose Yourself (Shady/nterscope) +361
35 €@ MISSY ELLIOTT Work It (Gold Mind/Elektra/EEG) 688 +184 17081 2 397 | CAMRON Hey Ma (Roc-A-fella/iDIMG) +305
34 @  O-TOWN These Are The Days (J) B30 +121 18773 3 335 | o eouiAN b ey Gefeninterscore) +258
[ ole {Columbia) +254
21 32  HOOBASTANK Running Away (IslandADJMG) 670 377 22042 18 2500 JOHN MAYER Your Body Is A Wondertand (Aware/Columibia) +242
31 33  ASHANTI Happy (Murder Inc./IDJMG) 502 -192 16203 14 1810 CRAIG DAVID What's Your Flava? (Wildstar/Atlantic)  +230
30 34  CHRISTINA AGUILERA Dirrty (RCA) 493 271 12049 8 180 | PINKFamily Portrait (Arista) | +228
37 @ THICKE When | Get You Alone (NuAmerica/Interscope) 472 444 13056 5  35/1 ﬁ'fl'f"zl‘l’?#:fh"l?"s'g;‘; "S@”‘j"’(‘;;'fe . ‘é‘j}”’é‘j” :g;g
4 €  MARIAH CAREY Through The Rain (MonarC//DJMG) 424 45T 12159 4 201 | NNiFER LOPEZ Jonmy From The Block (Epe) 4191
38 37  JOHN RZEZNIK I'm Still Here (Jim’s Theme) (Walt Disney/Hollywood) 390 2 11832 2 24/4 MISSY ELLIOTT Work It (Gold Mind/Elektra/EEG) +184
42 @ KID ROCK W/SHERYL CROW Picture {Top Dog/Lava/Atlantic) 377 +56 10282 2 205 RED HOT CHILI PEPPERS Zephyr Song (Warner Bros.) +171
€  RED HOT CHILI PEPPERS Zephyr Song (Warner Bros.) 376 +177 11260 1 210 Lﬁ%“}k r&%‘"’f’%_m N +}j;
@  KYLIE MINOGUE Come Into My World (Capito) 3T 4214 866 1 4B | CI(:R;LOETS'FE L'ifestyyes i §h’:"éich And.. (Ee) +128
390 41  DAVE MATTHEWS BAND Where Are You Going (RCA) 354 34 11300 14 100 | DTOWN Thess Are The Days (J 121
P SHAGGY Strength Of A Woman (MCA) 301 +68 7691 1 182 SANTANA FMICHELLE BRANCH The Game Of Love (Arista) +99
@® NIVEA Don't Mess With My Man (Jive) 281 +146 8911 1 18/7 gémlimg StarCr)y Eyego §lgprli/sg (Mavelriclf/f?eprise) +gg
45 @ CANDY BUTCHERS You Belong To Me Now (RPM) 278 9 6981 5 4z | Fal Ao O ((Cas he;m’;’yv/‘z/’;fvé i e
36 45  EMINEM Cleanin’ Out My Closet (Shady/Aftermath/Interscope) 278 -188 6784 14 130 JUSTIN TIMBERLAKE Like | Love You (Jive) +70
48 @ LAS KETCHUP The Ketchup Song (Hey Hah) (Columbia) 272 +24 5119 2 131 CHRISTINA AGUILERA Beautiful (RCA) +10
43 47  P.DIDDY F/GINUWINE | Need A Girl (Part Il) (Bad Boy/Arista) 270 46 6127 16 1200 | SHAGGY Strength Of A Woman (MCA) +68
@ T.A.T.U. Al The Things She Said (Interscope) 256 4200 7520 1 29/8 | NAPPY ROOTS Po’ Folks (Atlantic) +07
50 @ STEREO FUSE Everything (EO/Wind-up) 4 .0 6T 2 10 | S JOAH',’ILLi,'"“‘A'EBGTB?‘:\A';'Q(;‘,igtVa’j/A”a”””) e
@ NORAH JONES Don't Know Why (Blue Note/Virgin) 233 +64 5793 1 180 | NORAH JONES Don't Know Why (Blue Note/Virginj  +64
51 CHR/Pop Indicator reports. Songs ranked bé tg:)eg zgyle';y; Ff:)lrn tche airplay week of Sunday 10/27-Saturday 11/2. ;::;?:: %im?rgu%l; eTaﬁ: }g:itfr;;%narc /DIMG) :gg

The R&R Annual Subscription Package Delivers The Most For Yanr Money
5305 S UBSERIBER IS AVE
(LS. Only) 51 v;rg;!f’ilug)f R&R pPLUS 2 semi-am:gg‘l) ﬁﬁ)k Directories ,

e-mail R&R at: Call R&R at: FAX Credit Card Payments To: Subseribe online: ®
moreinfo.radioandrecords.com 310-788:1625 310-203-8727 www.radioandrecords.com v Inousey’s Newseaper
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s Amarillo, TX may not be the biggest mar-
; ket, but don’t get this city wrong: The
;’ people in Amarilio take their radio stations
. very seriously. Here at KPRF-FM, Power
E  98.7, we take the format we deliver seri-
. ously. One of the things | like most about
RO, . 2 this city is the variety in the flavor of the
Mﬂl’Shﬂ‘ Blevins | people)f We play evirything from rap to
PD/MD, KPRF_ (Power 98.7)/ s urban to pop and rock. & Currently, our
A“_“"““’ TX e strongest songs include “Lose Yourself”
' by Eminem, which seemed to blow up
. “”‘2“‘"" Yy p— ‘J g\r/]ec::ight and is now the strongest song
r phones. Other strong songs are
. P~ “Die Another Day” by Madonna, “Sk8er
LT Boi” by Avril Lavigne, “Jenny From the
Block” by Jennifer Lopez and “A Moment Like This” by American Idol winner
Kelly Clarkson. These are all strong songs that keep our phone lines lighting
up. # The new songs | feel are going to be good for this market are “Angel”
by Amanda Perez, 03 Bonnie & Clyde” by Jay-Z featuring Beyoncé and “Game
of Love” by Santana & Michelle Branch. We are getting lots of requests for these
songs already. # As long as there are talented artists releasing amazing
songs, CHR/Pop radio will have an excellent beginning to 2003!

elly’s “Air Force Ones” (Fo' Reel/Universal)

is the top entry on the Most Added list with
47. Following closely is Christina Aguilera’s
“Beautiful” (RCA) with 42 ... Epic’s Good Char-
lotte receive 22 nods for “Lifestyles of the Rich
and Famous” ... New to the chart are Sean
Paul's “Gimme the Light” (VP/Atlantic) at No. 41*,
Shaggy’s “Strength of a Woman” (MCA) at No.
43*, John Rzeznik’s “I'm Still Here...” (Walt
Disney/Hollywood) at No. 46*, Mariah Carey's
“Through the Rain” (Monarch/IDJMG) at No. 47* and Thicke’s “When | Get You
Alone” (NuAnvinterscope) at No. 49* ... Missy Elliott’s “Work It” (Gold Mind/Elektra/
EEG) is doing just that! The single gains the most increase in airplay this week
with a +1,010. Chart-wise, it moves 24-18" ... Though No Doubt’s “Undemeath it
All" (Interscope) holds on to No. 1 for the second week in a row, Eminem’s “Lose
Yourself’ (Shady/Aftermath/interscope) gains a +992 (coming in second on the M.L.P.
list). He’s coming in to the homestretch, with a possible No. 1 seven days away ...
it's a three-way tie for biggest chart move, as each artist moves up eight positions.
Kid Rock, along with Sheryl Crow, is photographed at No. 42* with “Picture” (Top
Dog/Lava/Atlantic); Norah Jones floats on perplexity in “Don’t Know Why” (Blue
Note/Virgin) at No. 40*; and at No. 25* is O-Town'’s “These Are the Days” (J), which
fills the boy band's free time with self-analysis and emotional reflections.

— Tanya 0’ Quinn/Asst. Editor

armist: Justin Guarini
waee: RCA

By TANYA O’ QUINN / ASSISTANT EDITOR

»»»»»»»»»»»»»»»»»»»»

You don’t have to know his name or his
voice; all you have to see is that thick,
curly mane siiiing atop his head, and you
know it’s Justin Guarini. The runner-up on
the American Idol television show has stolen
thousands of young hearts just on the basis of
his good looks. However, that’s not how he
got on the show. Randy Jackson, Paula Abdul
and Simon Cowell weren’t as focused on his
appearance as they were on his vocal ability.
But the millions of young females who tuned
in to the FOX television phenomenon may
have judged his overall performance on a little
more than his ability to carry a musical note.

Born in Columbus, GA, the 23-year-old
heartthrob has been singing since the age of
4, when he began his career with the Atlanta
Boys Choir. In high school he became a mem-
ber of an a cappella group called Midnight
Voices. His vocal skills received some fine-
tuning at Philadelphia’s University of Arts and
the School for Film & TV in New York City.
Though singing is in his blood, Guarini
needed a 9-to-3 job to pay the bills. While
working as a salesman for ADT security sys-
tems, he exercised his vocal cords and eamed
extra dough by moonlighting at Cutting Edge
Entertainment, a company that specializes in
singers and entertainers for weddings, bar
mitzvahs and other gatherings.

TELL US WHAT
YOU THINK!

Share your opinion
about this column — go to
www.rronline.com and click the
Message Boards button.

Justin Guarini (center, back row)

Guarini’s renditions of “*Who's Loving You
Now™ and "Get Here” were the tunes that
made the American Idol judges take notice of
him. There were times when it looked like he
wouldn’t maintain his place in the competition,
but his strong, impassioned performances
added to his vocal expressions. “Route 66™ and
“Let’s Stay Together” could have been two of
the songs that kept him afloat as he competed
against some very talented aspiring artists. His
hard work and dedication paid oft, as he made
it to the finals.

One of 10,000 led to one of 10. Ulti-
mately, his final position was No. 2, but
don’t cry for him, Argentina! This young
man has gone trom selling security systems
and performing at Cousin Scott’s bar
mitzvah to being signed to 19 Recordings
Limited, the production company that cre-
ated American Idol and will license Guarini’s
solo album to RCA Records in the U.S. And
you just may hear his vocals doing the tango
with those of American Idol winner Kelly
Clarkson on her debut album. It seems the
two have developed a close friendship, as
they both had to endure the strain and stress
of such a highly publicized televised compe-
tition. Guarini, along Clarkson and eight other
American Idol finalists, recently embarked on
a 27-city U.S. arena tour.

Shagqgy

“Strength Of A
from the album Lucky Day

In Stores Now!

On: KHTS/San Diego

WHTZ/New York WBLI/Nassau +317 BDS

KIIS/Los Angeles WFLZ/Tampa detections!! ~ Was on:
WI0Q/Philadelphia  KFMD/Denver etections:: Tonight Show
WIHT/Washington ~ WKST/Pittsburgh MTV Cribs
WXKS/Boston KKRZ/Portland Live with Regis & Kelly
KRBE/Houston WAKS/Cleveland : .
WKQI/Detroit WKFS/Cincinnati A S0aring, pop-reggae number..
WDROQ/Detroit nywxansas é:itv an unquestionable smash...”
WHYI/Miami KCHZ/Kansas City _ : o
KDWB/Minneapolis  and many more!! Entertainment Weekly [ i

M c A MQ www.shaggyonline.com www.mcarecords.com

VE it
SAMENICA
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 HateTheMusic.com

BY NEDLABASE”

Artist Title (Label)

AVRIL LAVIGNE Sk8erBoi (Arista)
KELLY ROWLAND Stole (Columbia)
PINK Just Like A Pill (Arista)

PINK Family Portrait (Arista)

0-TOWN These Are The Days {J)

TLC Girl Talk (Arista)

CREED One Last Breath (Wind-up)

NAPPY ROOTS Po’ Folks (Atlantic)
P.DIDDY F/GINUWINE | Need A Girl

SANTANA F/MICHELLE BRANCH The Game Of Love (Arista)
MICHELLE BRANCH Goodbye To You (Maverick/WB)
EMINEM Lose Yourself (Shady/interscope)

OUR LADY PEACE Somewhere Out There (Columbia)
KELLY CLARKSON A Moment Like This (RCA)
HOOBASTANK Running Away (/sland/IDJMG)

AVRIL LAVIGNE Complicated (Arista)

MATCHBOX TWENTY Disease (Atlantic)

DANIEL BEDINGFIELD Gotta Get Thru This (/sland/IDIMG)
NO DOUBT Underneath It All (Interscope)

NELLY F/KELLY ROWLAND Dilemma (Fo' Reel/Universal)

PAUL OAKENFOLD Starry Eyed Surprise (Maverick/Reprise)
VANESSA CARLTON Ordinary Day (A&M/Interscope)

UNCLE KRACKER In A Little While (Top Dog/Lava/Atlantic)

JUSTIN TIMBERLAKE Like | Love You (Jive)

ANGIE MARTINEZ F/LIL’ MO & SACGARIO If | Could Go (FastWest/EEG)
MADONNA Die Another Day (Warner Bros.)

EVE F/ALICIA KEYS Gangsta Lovin' (Ruff Ryders/interscope)
JENNIFER LOPEZ Jenny From The Block (Epic)

MISSY ELLIOTT Work It (Gold Mind/Elektra/EEG)

CAM'RON Hey Ma (Roc-A-Fella/IDJMG)

™wW

4.08
4.00
3.98
3.92
3.90
3.90
3.87
3.86
3.86
3.78
3.76
3.74
3.73
3.713
3.67
3.64
3.63
3.62
3.61
3.61
3.56
3.50
3.50
3.46
3.44
3.44
3.38
3.31
3.19

(Part 11} (Bad Boy/Arista) 3.10

America’s Best Testing CHR/Pop Songs 12+
For The Week Ending 11/8/02.

LW Familiarity Burn

TD Familiarity Bur

]
404 8% 11% 4.08 85% 12% £
402 92% 24% 4.04 93% 24% ”
3.84 90% 19% 413 91% 18%
3.89 76% 21% 3.89 75% 22%
397 95% 32% 3.94 96% 35% :
392 70% 17% 3.92 73% 18%
3.84 98% 55% 3.81 98% 60%
3.89 96% 37% 3.76 97% 42% |
3.70 57% 9% 4.03 55% 5%
3711 61% 10% 386 61% 9%
3.88 83% 29% 3.67 82% 32% %
3.75 85% 37% 3.79 96% 31% |
3.72 98% 51% 3.73 98% 52% :
3.714 80% 16% 3.68 80% 15%
- 5% 1% 371 50% 8% ¥
365 93% 51% 3.66 92% 50% g
- 50% 6% 3.65 51% 7%
3.62 66% 18% 3.55 64% 20% :
370 93% 39% 356 94% 41%
3.61 90% 38% 362 91% 39% :
3.60 65% 15% 3.65 64% 14%
3.45 94% 33% 3.61 95% 33%
3.61 67% 25% 3.59 69% 24% 2
3.57 79% 20% 3.32 82% 24%
343 91% 46% 3.45 92% 48%
348 70% 18% 335 T1% 21% £
343 67% 21% 356 65% 16%
340 M% 27% 338 11% 27%
- 53% 20% 317 51% 19%
313 91% 56% 3.18 90% 54%

Total sample size is 653 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much). Total familiarity
represents the percentage of respondents who recognized the song. Tetal burn represents the number of respondents who said they are tired of hearing the song.
Sample composition is based on persons 12+. TD = Target Demo (Fernales 18-34). Persons are screened via the Internet. Once passed, they can take the music
test based on their format/music preference. Rate TheMusic.com resuits are not meant to replace callout research. The results are intended to show opinions of
participants on the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system is available for local radio stations by calling
818/377-5300. RateTheMusic.com data is provided by Mediabase Fesearch, A division of Premiere Radio Networks.

New & Active

STEREO FUSE Everything (FO/Wind-up)
Total Plays: 741, Total Stations:; 52, Adds: 2

KYLIE MINOGUE Come Into My World (Capitol)
Total Plays: 70C, Total Stations: 73, Adds: 1C

GOOD CHARLOTTE Lifestyles Of The Rich And... (Epic)
Total Plays: 657, Total Stations: 84, Adds: 22

CHRISTINA AGUILERA Beautiful (RCA)
Total Plays: 611, Total Stations: 62, Adds: 42

RED HOT CHILI PEPPERS Zephyr Song (Warner Bros.)
Total Plays: 570, Total Stations: 50, Adds: 11

COLDPLAY In My Place (Capitol)
Total Plays: 467, Total Stations: 43, Adds: 1

ASHANTI Baty (Murder Inc./IDJMG)
Total Plays: 441, Total Stations: 14, Adds: 6

JAY-Z F/BEYOMCE' *03 Bonnie... (Roc-A-Fella/IDJMG)
Total Plays: 366, Total Stations: 30, Adds: 14

A S

i

LL COOL J Luv U Better (Def Janv/IDJMG)
Total Plays: 503, Total Stations: 32, Adds: 10

NELLY Air Force Ones (Fo' Reel/Universal)
Total Plays: 474, Total Stations: 66, Adds: 47

SR OV SR e

:

Songs ranked by total plays

5 e

Should Radio Download...?

Continued from Page 36

I received a call ataround 8pm from
adistraught PD) in a top 20 market who
informed me that the new Christina
Aguilera song “Dirrty” was on a Chris-
tina fan site somewhere in Spain or
something crazy like that and that the
competition knew about it and was
threatening to play it immediately. The
PD wanted us to be aware of it and was
concerned about protecting himsel and
the image of his station in the “you
heard it here first” game.

We had a responsibility to try to
contain what was happening. Our con-
cern was that the version on the web
was an inferior, early mix of the song.
We understood that by morning it
would be all over the radio.

]

“Your relationship with
the station in question
should be strong
enough to get a song
off the air.”

Joe Riccitelli
— —

Our choice was to let the inferior
copy go on the radio, send a million
cease-and-desist letters and piss peo-
ple off or let it go a week carlier. We
chose to go a week earlicr, service the
single and benetit from all the interest
over the leak.

Whether some malcontent in a fac-
tory goes home amd uploads sonmething
important just to screw with the sys-
tem or a track gets on the site of an
overzealous fan who got the record
from our international division, the
problenm is the sane, and chaos ensues.
What was to be a fair rollout for every-
body and a level playing field is now
compromised.

Take the case of the Eminem
project. The leaks were very disruptive
to the retail street date. That is when
the real dollars start getting lost.

[ don’t know what can be done
technically, since there are so many
stages when people get music before
we do. But 1 do know that you have to
plan for the eventuality that there will
be a leak. We have DG systems — dig-
ital satellite downloads — ready at a
moment’s notice and try to act swittly
with followup CD-Pros.

We have to build a better mousetrap.

Jon Zeliner
OM, KMXV & KSRC/Kansas
City; Top 40 Captain, Infinity

This has been a very difficult issue
for programmers, as our goal is, of
course, to break rausic to our listeners

.

Jon Zellner Steve Bartels

first. With technology moving so fast,
it would appear that many music lovers
are finding new music on the *Net rath-
er than on their favorite radio stations.

This challenge has expanded to the
world of movies as well. My nephew
usually has DVD copies of movies
even betore they hit theaters.

As for music, downloading has be-
come more and more of a problem for
radio and record labels. My opinion is
that if a radio station gets new music,
it should place a courtesy phone call
to the label and let them know;, but it’s
fair game at that point.

I understand that labels are losing
money if these releases aren’t available
for purchase when radio stations play
them; however, maybe the radio stations
could do the labels the service of not just
playing the song, but talking about when
it will be available in stores.

Unfortunately, we’re in a difficult
position, because we need labels on our
side, but we don’t want to miss the boat

WWW.americanradiohistorv.com

when it comes to breaking new music.
I think communication is key. It seems
that many labels have recently been
OK with radio stations playing new
music that isn’t available yet (e.g., Ma-
donna, Jennifer Lopez), but if we're 2o-
ing to survive this challenge together,
we owe 1t to the labels to talk about
release dates.

I also believe that the labels need
to do a better job ot getting consumers
back into the record stores (this would
fall on the retail division). What hap-
pened to in-stores? What happened to
buying commercials on radio talking
about new releases? It would seem that
creating events at record stores would
bring consumers back.

Steve Bartels
Sr. VP, Arista

This situation 1s an unfortunate
alarm bell for the entire music industry.
We need to develop new strategies to re-
tail our music, as the Internet is praving
impossible to police with any vigilance.
Records have always been leaked to ra-
dio over the years. The concern here is

that néw technological advances have
madu it so easy for potential buyers 1o
download music for free that it costs tu-
ture music-business growth and direct-
ly impacts what can flow back to radio
for promotional support.

These leaks and the speed of them
affect our promotion strategies, but we
are learning to cope with them and oth-
er new technologies. To see radio pro-
grammers take advantage of a leak
intentional or otherwise — and show
enthusiasm for new music and artists
18 always encouraging, but not as part
of a mere ratings-game dance.

I radio is a true partner with rec-
ords, programmers must undcerstand
that promotion and marketing plans are
developed to work to their benefit.
When radio jumps the gun, the record
companies cannot always provide the
immediate and necessary support such
as videos and other marketing-driven
initiatives. Our intention is to always
surround the station with the goodwill
and support it needs to bring home the
music. That will ultimately lead to good
radio and strong ratings.

Jimmy Steal:

Jon Zellner:
Steve Bartels:

The e-mail addresses for the execs consulted for this story are:
Jsteal @ power106.emmis.com

Lee Abrams: ‘ee abrams@xmradio.com
Chris Edge: chrisedge @clearchannel.com
Joe Riccitelli: joe.riccitelli @jiverecords.com
Barry James: bj@wtmx.com
Ron Geslin: ron.geslin@bmg.com

Jonz@infinitykc.com
steve.bartels@bmg.com
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~SOUNDTRACK
MOVIE OPENS NOVEMBER 22
ALBUM IN STORES NOVEMBER 19

IMPACTING RADIO NOW!

ALREADY SPINNING AT:

KPWR KBMB
KKBT KBBT
KYLD KBOS
KXJM KYLZ

~@=\ ADD @ RAP CITY Ice Cube hosting DFX
Debuting on 106 & Park Nov.21st on

hollywoodrecords.com
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.
Produced by Dallas Austin nox.évanoog
Mack 10 appears courtesy of Cash Money/Universal Records NEW LINF CINEMA RE RD
WC appears courtesy of Island/Def Jam lecords L AniH (e ey o
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| PART ONE OF A TWO-PART SERIES |

The Essentials 0f Breaking New Music

[0 Industry heavyweights give you the lowdown

hat are some of the essentials when it comes to breaking new music? When program-
mers get a new song from a major artist, many will immediately play it without thinking

twice. They do this because of the success they’ve had with that artist’s previous re-

leases. But what happens when you have a new artist with a new record?

Everything from the marketing and
development of an artist to radio and
video airplay determine if a record will
break through. For this special new
music theme issue, | reached out to two
respected individuals in the industry
who play important roles in breaking
new music and artists to get their takes
on the essentials.

On the radio end, | talked to Rose
City Radio VP/Programming Mark
Adams, who programs KXJM (Jam-
min’ 95.5)/Portland, OR, and on the
record end 1 spoke to Universal Rec-
ords VP/Pop & Crossover Promotions
Gary Marella.

Mark Adams
VP/Programming,
Rose City Radio

R&R: What special pro-
motions or marketing do you
execute al your station fo
help break new artists or
records?

MA: If we're really trying
to push something new, it’s
imperative to have creative,
entertaining promotions built
around that project, whether
it’s giving out Jennifer Lopez
perfume or clothing to help
promote “Jenny From the
Block” or multiplying prizes and tying
them into “Multiply” by Xzibit. [ feel
that type of creative marketing serves
a dual purpose: [t’s interesting and,
hopefully, entertaining for our listen-
ers, and we’re helping push and brand
music and artists, which, of course,
also benefits the labels.

R&R: What does it take for a radio
station to help a record company suc-
cessfully break a new artist or record?
Besides airplay. what else is required?

MA: In a word, commitment. |
think it’s about consistent airplay. It’s
tough to get a read on something if
you’re going to bury it in overnights.

R&R: How important is it to give
a new artists exposure in the streets —
Jor example, through clubs, promotion-
al ours and station visits?

MA: Everything helps. While no
amount of promotion is going to turn
a stiff into a hit, a strong promotional
effort can help a good song turn the
corner and go all the way.

Look at what Atlantic did for Nap-
py Roots or Columbia for Xzibit or

Mark Adams

Def Jam for WC. There are many oth-
er examples I could cite, but they all
amount to the label investing long-
term support in a project and working
to develop stories at radio.

None of those projects happened
quickly at Rhythmic. It took stations
having faith in the music and the labels
supporting that commitment promo-
tionally. I"d like to see less attention
paid to wasting record-label promo
dollars buying call letters for Tuesday
and more attention paid to working
with stations already playing the song.
That’s what’s good for the stations, and
that’s what sells records.

R&R: What is the most important
tool for exposing new artists: radio,
street marketing, video or other types
of marketing?

MA: That changes some-
what ot a record-to-record
basis, but if  had to pick one,
I’d stick with radio. Ideally,
radio is supposed to be a live
and local medium for your
market. When it’s done right,
music programmers have the
ability to get new records into
real rotation and stick with
them long enough to develop
a story for their market.

Not everything you’re
playing has to achieve a chart position
somewhere to justify airplay. That’s
tremendously old thinking. A hot al-
bum cut, hot remiixes and local artists
can and should be a part of the process.
Some of the best stations in the coun-
try are playing records that are not
“hits” by the traditional definition.

Look at Shade Shiest at KPWR
(Power 106) in Los Angeles. If you're
programming your station based upon
some arbitrary chart position, you might
not give that recard a listen. But for that
station’s audience, that song is a hit.

R&R: When breaking a new record,
what is the proper amount of spins it
needs in order to make it familiar?

MA: That varies station-to-station
and market-to-market, based upon rat-
ings, competitive makeup, etc. How-
ever, if | had to pick a number, I’d say
that you’re not going to get a solid read
on a callout story until you're at least
100-plus in real dayparts.

R&R: Do you believe that record
companies and radio are doing all they
can 1o get new music exposed?

MA: Of course not. There are far
too many people, both in records and
radio, who are not music people. If the
people working the music can’t legiti-
mately become excited about it, how
do they expect anyone else to? And if
you’re a programmer and all you know
how to do is look at a chart or exam-
ine a callout report, how can you ever
be on the leading edge of anything?

Radio and records should be about
passion, hecause music is about pas-
sion. I like to give records a shot
because they sound hot. Promo reps
have convinced me to take a shot on
something that | was reluctant to play
because they had strong passion for the
song or artist. Both radio and records,
when at their best, have a high quotient
of art to their respective makeups. At-
tempting to delineate everything down
to a bland science is not the way to ad-
dress the challenges both industries are
facing.

Gary Marella
VP/Pop & Crossover

Promotions, Universal
Records

R&R: Explain the pro-
cesses you go through to
successfully market a new
artist or record to radio.

GM: What we have been
trying recently — and which
we’ve been successful at —is
getting the video out there
first, believe it or not. Our
new-media department just
kicked in this year, which is
great. We’ve been doing con-
tinuous e-mail updates. We
have also started doing some commer-
cials. It’s minimal, but we have done
a couple of TV campaigns. Promo
tours work, latching new artists on to
major artists by having them open for
them on tours. Also, the setup time for
building a story at radio before the
record impacts is very important.

R&R: How important is it to get a
new-artist exposure in the streets
through promotional tours, station vis-
its and things like that?

GM: It’s crucial. With some of the
artists we have, if we don’t have street
credibility, the next step, which is mix
shows, is sometimes hard. To get mix-
ers started on a record without some
street credibility can be difficult. We’ll

www americanradiohistorv com
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LOOK AT THOSE PEARLY WHITES |
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The crew of Field Mob were all smiles during a recent promo stop in
the Bay Area to visit KMEL & KYLD,;San Francisco. Seen here (l-r) are
Field Mob member Kalage, MCA Recerds’ Amon Parker, Field Mob mem-
ber Boondox Blax and KMEL & KYLD Asst. PD/MD Jazzy Jim Archer.

leak B-sides in the clubs and on the
streets for credibility with mixers. The
Cash Money guys and the No Limit
guys tend to do this on their own. That,
in some cases, makes or breaks a
record or a project.

R&R: When promoting a new art-
ist or record. what are some of the
obstacles you face?

GM: The No. 1 thing is product
flow in the market. Trying to release a
new artist in the fourth quarter is bru-
tal. I notice that a lot of times 1oday
radio is giving some of these baby
projects six to seven weeks, and if they
don’t see research on them, they tend
to pull them right off it. This is a bad
thing.

Another obstacle we face is when
we have artists who don’t want to go
out and do things for radio. Some new
and upcoming artists don’t realize the
importance of getting out there and
getting the night exposure. They don’t
realize the time they have to put in in
the beginning. Also, if a company
doesn’t get the video out there soon
enough, that can be an obstacle that
may not allow the record to
break through.

R&R: What is the most
important tool for expcsing
new artists. radio, street mar-

marketing?

GM: Radio and video
work hand and hand; visual is
just as important as audio.

R&R: How long does it
take to successfully market a
new artist or record?

GM: Ten to 12 weeks. In those 10-
12 weeks, there is street exposure,
enough time to saturate the market
through various clubs and also possi-
ble video exposure prior to radio.

R&R: What other resources do vou
use to market hew artists?

GM: Our new-media department is
crucial, with the E-links, the video
links that we send out. The electronic
press kits that we send out are impor-
tant, and, sometimes, so is putting a
new artist out on a soundtrack before
they have their own single.

R&R: What is the future of record
promotion with radio stations and
record companies becoming more cor-
porate? Does that make grass-roots

keting. video or other types of

R D

“If we're really trying to
push something new, it's
imperative to have
creative, entertaining
promotions built around
that project.”

T e,

record promotion more essential for
the development of a new artist?

GM: With everything getting more
consolidated, it’s going to be more
about a cluster of statiors, which is
both good and bad. [ don’t see a lot of
stations that are able to jump out alone
on a record because they think it’s hot.
It’s more about getting their regional
manager’s approval on it and then the
VP/Programming’s approval.

Labels need to go back to grass-
roots promotion. The industry as a
whole has almost turned into a ma-
chine, where we are pumping out
records. If something doesn’t hit within
six or seven weeks, it’s like, turn it off
and move on to another record, which
is unfortunate. Grass-roots promotion
will give the artists more setup time.

Next week we will take a look at
breaking new music on a street level.
Join us as we pick the bruin of Eric
“E-One " Lobato. owner of Mad Pro-
motion & Marketing Worldwide. a
street-level promotions and inarketing
organization.

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Call me at 310-788-1677
or e-mail:
dthompson
@radioandrecords.com
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ARTIST TITLE LABEL(S)

MISSY ELLIOTT Work It (Gold Mind/Elektra/EEG)

EMINEM Lose Yourself (Shady/Interscope)

LL COOL J Luv U Better (Def Jam/IDJMG)

CAM’RON Hey Ma (Roc-A-Fella/IDJMG)

SEAN PAUL Gimme The Light (VP/Atlantic)

NELLY F/KELLY ROWLAND Dilemma (Fo’ Reel/Universal)
JENNIFER LOPEZ Jenny From The Block (Epic)

ASHANTI Baby (Murder Inc./IDJMG)

JAY-Z F/BEYONCE’ '03 Bonnie & Clyde (Roc-A-Fella/IDIMG)
NIVEA Don't Mess With My Man (Jive)

EVE F/ALICIA KEYS Gangsta Lovin' (Ruff Ryders/Interscope)
LUDACRIS Move Bitch (Def Jam South/IDJMG)

CLIPSE When The Last Time... (Star Trak/Arista)

{SYSS Single For The Rest Of My Life (Arista)

N.0.R.E. Nothin’ (Def Jam/IDJMG)

BIG TYMERS GOh Yeah (Cash Money/Universal)

NAPPY ROOTS Po’ Folks (Atiantic)

TLC Girl Talk (Arista)

NELLY Air Force Ones (Fo’ Reel/Universal)

FABOLOUS F/P. DIDDY & JAGGED.. Trade It All (Part I} (Epic)
STYLES Goodtimes (Interscape)

AMANDA PEREZ Angel (Powerhowse/Mad Chemistry)

WC The Streets (Def Jam/IDJMG)

ERICK SERMON F/REDMAN React (J)

SMILEZ AND SOUTHSTAR Tell Me (ARTISTdirect)

KELLY ROWLAND Stole (Columbia)

FAT JOE F/GINUWINE Crush Tonight (Terror Squad/Atiantic)
EMINEM Cleanin’ Out My Closet (Shady/Aftermatfv/Interscope)
XZIBIT Muttiply (Loud/Columbia)

BENZINO Rock The Party (Elektra/EEG)

BABY F/P. DIDDY Do That... (Cash Money/Universal)

EVE Satisfaction (Ruff Ryders/Interscope)

JUSTIN TIMBERLAKE Like | Love You (Jive)

CHRISTINA AGUILERA Dirrty (RCA)
SNOOP DOGG From Tha Chuuuch...
AALIYAH | Care 4 U (BlackGround)
MARIO Braid My Hair (J)

MUSIQ Dontchange (Def Soul/IDJMG)

ERYKAH BADU F/COMMON Love Of My Life (Magic Johnson/MCA)

FABOLOUS This Is My Party (Elektra/EEG)

AMERIE Talkin’ To Me (Rise/Columbia)

CRAIG DAVID What's Your Flava? (Wildstar/Atlantic)
FIELD MOB Sick Of Being Lonely (MCA)

YING YANG TWINS By Myself (Koch)

MADONNA Die Another Day (Maverick/WB)

JA RULE Thug Lovin’ (Murder Inc./IDJMG)

TRINA F/LUDACRIS B R Right (Slip ‘N Slide/Atlantic)
ANGIE MARTINEZ F/KELIS Take You Home (Elektra/EEG)
GINUWINE Stingy (Epic)

JAHEIM Fabulous (Divine Mill/WB)

(Doggy Style/Priority/Capitol)

TOTAL
PLAYS

9352
4850
3881
3847
3527
3348
3169
3116
2964
2520
2486
2321
2216
2113
1951
1915
1812
1596
1578
1553
1483
1370
1311
1295
1268
1233
1159
1119
1093
1082
1019
976
965
957
894
882
825
814
745
744
707
690
673
633
625
616
511
501
500
497

CHR/Rhythmic Top 50

+/ -
PLAYS

+108
+391
+374
-349
+343
-596
+127
-10
+589
+133
-332
-256
+199
+94
-132
218
-43
+1
+484
-393
-327
+139
+117
+84
+76
-107

-380
+169
-61
+168
+294
-189
-60
+211
-130
-166
+46
+126
+19
+1
-56
+29
-26
+17
+107
+62
+261
-62
+28

WPRESSONS
{o0)

739698
667355
994878
526768
479405
504609
394548
389270
408540
313237
369973
286246
394144
196237
238651
221491
231601
159818
171139
168239
199796
119138
197794
236995
101413
143117
176463
179071
174514
160965
117083
115707
129337

96334
129169
194786
115652
130600
135792

94561
112753

56467

45397

78527

83074
115347

67801

51169

66607

79835

WEEKS ON  TOTAL STATIONS/
CHART ADDS
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4
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1
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13
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5110
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13/29
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5110
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361
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92/3
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51/4
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23/2
2512
471
4472
38N
30/4
211
16/0
48/43
29117
35/2
2510
2800

81 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay
week of 10/27-11/2. Builets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in
plays is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most [ncreased Plays lists the songs with the greatest week-to-week
increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with
permission from the Arbitron Company (copyright 2002, The Arbitron Company). (C) 2002, R&R, Inc.

| Total Plays: 273, Total Stations: 12, Adds: 0

Most Added.-

~ www.rradds.com
ARTISTTITLE LABEL(S) ADDS
B2K F/P. DIDDY Bump, Bump, Bump (Epic) 46
JA RULE Thug Lovin' (Murder Inc./IDJMG) 43
NELLY Air Force Ones (Fo' Reel/Universal) 29
TRINA F/LUDACRIS B R Right (Slip ‘N Slide/Atlantic) 17
AALIYAH Miss You (BlackGround/Universal) 13

COMMON F/MARY J. BLIGE Come Close To Me (MCA) 9
BABY F/P. DIDDY Do That... (Cash Money/Universal) 7
EVE Satisfaction (Ruff Ryders/Interscope) 6
CHRISTINA AGUILERA Beautiful (RCA) 6
AMANDA PEREZ Angel (Powerhowse/Mad Chemistry) 5
LIL’ ROMEO True Love (New No Limit/Universal) 5
SHADE SHEIST F/NATE DOGG Wake Up (MCA) 5
50 CENT Wanksta (Track Masters/Columbia) 5
NAS Made You Look (Columbia) 5

Most Inci'eas_ed

Plays
) TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
JAY-Z F/BEYONCE' '03 Bonnie...(Roc-A-Fella/IDJMG)  +589
NELLY Air Force Ones (Fo’ Reel/Universal) +484

EMINEM Lose Yourself (Shady/Interscope) +391

AALIYAH Miss You (BlackGround/Universal) +383
LL COOL J Luv U Better (Def Jam/IDJMG) +374
SEAN PAUL Gimme The Light (VP/Atlantic) +343
EVE Satisfaction (Ruff Ryders/Interscope) +294

ANGIE MARTINEZ F/KELIS Take You Home (Elektra/EEG) +261
SNOOP DOGG From Tha... (Doggy Style/Priority/Capitol)  +211
CLIPSE When The Last Time... (Star Trak/Arista) +199

LIL' FLIP The Way We Ball (Suckafree/Loud/Columbia)
Total Plays: 464, Total Stations: 22, Adds: 1

BUSTA RHYMES Make It Clap ()
Total Plays: 448, Total Stations: 42, Adds: 4

0O0BIE F/LIL' JON... Nothin's Free (TVT)
Total Plays: 425, Total Stations: 22, Adds: 1

AALIYAH Miss You (BlackGround/Universal)
Total Plays: 383, Total Stations: 20, Adds: 13

TONI BRAXTON Hit The Freeway (Arista)
Total Plays: 376, Total Stations: 30, Adds: 3

504 BOYZ Tight Whips (New No Limit/Universal)
Total Plays: 342. Total Stations: 32, Adds: 0

LIL' ROB Barely Getting By (Upstarrs)
Total Plays: 307, Total Stations: 11, Adds: 0

SHADE SHE!ST F/NATE DOGG Wake Up (MCA)
Total Plays: 304, Total Stations: 20, Adds: 5

LIL' JON & THE EASTSIDE BOYZ | Don't Give A @#8% (TVT)

SHAGGY Strength Of A Woman (MCA)
Total Plays: 225, Total Stations: 12, Adds: 1

Songs ranked by total plays

R&R Station Playlists have moved to the web.
See all of our monitored reporters at
www.radioandrecords.com.

i ”If you are not on it, you are missing a hit

record!” -Doc Wynter, VP Urban Programming
- Clear Channel

| O’ﬁ'ﬁ“{:":s.‘i'é’-'."yz‘ “Nothin's Free” fon el

Jon & The Eastside Boyz Kings of Krunk LP |

Spreading to the Not Missing a Hit... WBHJ /Birmingham 34x
West Coast via WIBT/Jucksonville 73x ~ WIWL/Montgomery 34x
KYLD. KXJM. KDON WWBZ /Charleston 63x  WHHH /Indianapolis 25x

4 / 7 WCHH /Charlotte 53x and much more out of the |
KKXX, KYLZ (add) WXIS /Johnson City 53x South and Mid-Atlantic! “Vﬁ |

www americanradiohistorv com


www.americanradiohistory.com

K E " = TR A - =
GART . i = =l e L . . s = SEEE .‘,:-.'-"1.’*_ s Aore o
LS ¥ = IR 2
- ER e : STV R '_"b.':u"'.‘ . = i
RN IR T 0

T

""WHAT WEDOg

FEATURING JAY-Z & BE! NIE|S|GEI.

’%_ ;. FROM THE HIGHLY ANTICIPATED FORT‘I'-ICOMING ALBUM
“PHlLADELPHlA FREEW! W
COMING SOON
The N_e_itt Breakout Artist from Rocafelld[Records!
Alreadg.added at Hot 97
In the Eaix at: K'WR WCHH WHHH WZMX KCAQ} and more
Over 250 spins!

</

R E EDITED
V VERSION AiSD
AVA LABLE.

A /8
EXPLICIT CONTENI

www.parentalguide.org

, ROC-AZEENNA
COMBESYN s

i

RELELE,



www.americanradiohistory.com

No vember 8 2002

RANK ARTIST TITLE LABEL
1 MISSY ELLIOTT Work It (Gold Mina/Elektra/EEG)
2 LL COOL J Love You Better (Def Jam/IDJMG)
3 CLIPSE When The Last Time... (Arista)
4 SEAN PAUL Gimme The Light (VP)
5 EMINEM Lose Yourself (Shady/Aftermattyinterscope)
6 ERICK SERMON React (J)
7 LUDACRIS Move Bi**h (Def Jam South/IDJMG)
8 N.O.R.E. Nothin’ (Def Jam/IDJMG)
9 JENNIFER LOPEZ Jenny From The Block (Epic)
10 JAY-Z {/BEYONGE '03 Bonnie & Clyde (Roc-A-Fella/IDJMG)
11 BENZINO Rock The Party (Elektra/EEG)
12 XZIBIT Multiply (Loud/Columbia)
13 NIVEA Don't Mess With My Man (Jive)
14 CAM'RON Hey Ma (Roc-A-Fella/IDJMG)
15 WC The Streets (Def Jam/IDJMG)
16 BABY AKA DA #1 STUNNA f/P. DIDDY Do That (Cash Money/Universal)
17 SNOPP DOGG From Tha Chuuuch To... (Doggy Style/Priority/Capitol)
18 STYLES Goodtimes (Ruff Ryders/Interscope)
19 BIG TYMERS Oh Yeah (Cash Money/Universal)
20 FAT JOE t/GINUWINE Crush Tonight (Terror Squad/Atiantic)
21 EVEf/ALICIA KEYS Gangsta Lovin’ (Ruff Ryders/Interscope)
22 NELLY Air Force Ones (Fo’ Reel/Universal)
23 FABOLOUS F/P. DIDDY & JAGGED EDGE Trade It All Part Il (Elektra/EEG)
24 NAS Made You Look (Columbia)
25 EVE Satisfaction (Ruff Ryders/Interscope)
26 BUSTA RHYMES Make It Clap (J)
27 50 CENT Wanksta (Shady/Interscope)
28 NELLY f/KELLY ROWLAND Dilemma (Fo’ Reel/Universal)
29 ERYKAH BADU f/COMMON Love Of My Life (Magic Johnson/MCA)
30 WAYNE WONDER No Letting Go (VP)

Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio
Networks. Songs ranked by total plays for the airplay week of 10/20-10/26/02.
(C) 2002, R&R, Inc.

FREEWAY {/JAY-Z & BEANIE SIGEL What We Do (Roc-A-Fella/IDJMG)
MARIAH CAREY {/WESTSIDE CONNECTION irresistible (MonarC/IDJMG)
TRINA /LUDACRIS B R Right (Slip-N-Slide/Atlantic)

50 CENTS Wanksta (Shady/Interscope)

TALIB KWELI f/BILAL Waitin’ For The DJ (Rawkus/MCA)

EMINEM 8 Mile (Shady/Aftermathi/Interscope)

Damn! I'm feeling that new Mariah Carey and
Westside Connection. “Irresistible” (MonarC/IDMG)
is a real nice record. This is a really dope song. She =
really needed a record like this. Smilez & Southstar's “Tell Me”(ARTISTdirect) is a real
cool joint. I've been playing this on my Sunday-night show, and it may be one of those
records that will make regular rotation. There’s a new joint out by Tank with Jazze Pha
and Mannie Fresh called “Let Me Live” (BlackGround/Universal) that's really tight. 've
never really listened to anything by Tank, but this song is dope; it's actually a good R&B
record. | like “Flirt" (Def Jam/IDJMG) by WC and Case. This song is f**kin’ tight.

DJ Chonz, KQKS/Denver

’ ‘- “What We Do” (Roc-A-Fella/IDIMG) by Freeway is ridiculous — the beat is bangin’, it's
' straight heat, and | just love hearing it. It makes your head nod when it drops, and it's
1 big in the mix. Smilez & Southstars “Tell Me” (ART!STdirect) has been getting auto-
matic phones. Every time we play it, people call and ask about the title and artist. Plus,
{ the ladies love it. The video to “Love of My Life” by Erykah Badu sets the song off. This
4§ song is simply beautiful. If you love music, you're gonna feel this.

Fredrock, KCAQ/Ventura-Oxnard, CA

One joint that I'm feeling off the Xzibit album that you
can also check out on the Jech.Nition Mix, Vol. 3is
“Harder” (Loud/Columbia), featuring Golden State. -
“Thugz Mansion” by 2Pac is another joint I'm feeling. | just got it the other day, and all ’
that | have to say is, “2Pac stilt lives.” You can listen to this record, and it sounds like
he's alive. Another record I'm definitely feeling is “Irresistible” by Mariah Carey and
Westside Connection. We're banging that right now at KSEQ, and there’s a new Nate

Dogg out with Eve that was produced by DJ Quik called “Get Up” (Elektra/EEG) that's [==<i4
really hot. Be on the fookout for it.

Cyberkid, KSEQ/Fresno

TELL US WHAT
YOU THINK!

Share your opinion
about this column.
go to:
www.radioandrecords.com
and click the
Message Boards button.

The late Jam Master Jay (r) with DJ Fashen
from KKFR/Phoenix.

“At Zimmer Radio group, Powergold has made our Program Directors’ lives so much easier in regards to achieving
the balance and flow we want in our music product, on-air. Powergold’s features are flexible, user-friendly and the
product support is awesome! I’'m glad that Powergold is in our programming arsenal of weapons!”

— Tony Richards, Regional Director Of Operations/Zimmer Radio Group

Designed For Microsoft
Windows 95/98/ME/NT/2000/XP

THE LEADERS IN ADVANCED MUSIC SCHEDULING SOFTWARE FOR WINDOWS

Call us and we’ll make it EASY for you to switch.

Sales: 1-800-870-0033 e Support: 501-821-1123
Download a free trial version at www.powergold.com e email: info@powergold.com

www americanradiohistorv com



www.americanradiohistory.com

Mary K.
MD, WBHJ/Birmingham

Pastor Troy’s " You Can’t Pimp Me” (Univer-
sal): Been playing it for weeks. [t's huge on the
phones and in the clubs.

Benzino's “Rock the Party™ (Elektra/EEG):
No. | in requests!

Da Nutz
MD, KKFR/Phoenix

Ja Rule featuring Bobby Brown’s “Thug
Lovin’™ (Murder In¢/IDINMG): We are still big on
this record. We are hoping this will make noise
in Phaenix.

Clipse’s “When the Last Time™ (StarTrak
Arista): Congrats to Clipse, who hit Power Ro-
tation status. Just another shining example of a
street recor¢ making major noise on the radio.

Mariah Carey featuring Westside Connec-
tion’s “lrresistible” (MonarC/IDIMGy: Don't sleep
on this new Mariah joint: it’s crizy. Who would've
thougnt Mariah and Westside Connection?

Chris Tyler
MD, WJMN/Boston

Eminem’s 8 Mile™ (Shady/Afiermath/Inter-
scope): Real simple: Eminem does 1t again. A
smash!

This Week’s Hottest Music Picks

Clipse’s “When the Last
Time™: Good potential in
callout. I think this song will
be a power here at Jam’'n.

Angie Martinez featur-
ing Kelis’ “Take You [fome”
(LastWest/LEG): [t grew on
me quick. Good hook!

Tommy Del Rio
PD, KSEQ/Fresno

Angie Martinez featuring Kelis' “Takc You
Home ™ This has a catchy hook, and it just sounds
good!

Mariah Carey featuring Westside Connec-
tion’s “[rresistible™ | hate adnmitting when [ like
Mariah Carey records. but 1 like this!

Las Ketchup “The Ketchup Song” (Colum-
hia): This song is so crazy, it works. very hot in
our clubs and is a pertect fit for Hispanic-based
statiors.

Tvrese's “How You Gonna Act Like That?”
(J)): This will be a perfect ballad for tall.

Kevin Akitake
MD, KXME/Honolulu

Aalivah’s *Miss You" (BlackGround/Univer-
sal): Anything new to hold on to a lost artist
works for me.

Christina Aguilera’s “Beautitul” (RCA):
Great record. Great album. Bet they'll be at least
three smashes on Stipped.

B2K featuring P. Diddy’s “Bump Bump
Bump™ (Lpic): Putt produced and talks about
women and sex. | dig it!

56 Cent’s “Wanksta™ (Shady/Interscope): Oh
my! Total buzsz clip!

Tony Tecate
Asst. PD/MD, KSFM/Sacramento

Nelly's *Air Force Ones” (Fo” Reel/Universal):
This song will be as hot as the shoe. Lace vour-
self up with the single and a pair!

Christina Aguilera’s “Beautiful™: A little
mainstream sounding. but I'm taking a chance
and plaving a monster of' a hit.

Marie’s “C'mon™ (J): This caught my cars.
Let’s see if | can bring this one home.

Angie Martinez featuring Kelis' “Take You
Home™ The hook is a classic. plus mad catchy. |
can’t wait to find some room for this.

B2K featuring P. Diddy’s "Bump, Bump.
Bump™: Diddy can do no wrong, and B2K
complement the beat with their melodic

singing. | can hear the little girls now.
Lil Reb’s “Barely Getting Ey™ (Upstairs):

Yeah | know. But what vou dor’t know is that |

this got No. | phones and callout instantly and
had my listeners creaming in their pants for Lil
Rob!

J.B. King
MD, KLUC/Las Vegas
Aalivah’s “l Miss You™: Should be huge!
Eminem’s “Lose Yourself™ (Shady/Inter-
scope): This is going to fas: for us till 2003.
Missy Elliott’s “Funky Fresh™ (Gold Mind,
Elektra/EEG): Very hot.
Jay Michaels
PB, KXMG/Austin
Telepopmusik’s “Breathe™ (Capitol): Top 1€
requests this week, and we haver ™t even started
playing it — yet. This is @aing 1o be another le-
git record from a TV campaign.
Christina Aguilera’s “Beautiful’™: Top five re
quests. Hands down the best record 1"ve heard all
year. This could win her a second Grammy.

John E. Kage
MO, KQKS/Denver
Eve’s “Satsfaction” (Ruft Ryders/Interscope k:
Not a one-listen record, but once you get it, you
really get it. Airplay coming soon at KQKS.
Fabolous’ “This [s My Party " (Elektro/EEGE
Love this record. Debut callout lpoks great.
Eminem’s “8 Mile™: Ten l:nunem records in
| arow have gone to power at K& 1075, I’1l keep
| going back to that well unfil it’s dry.

[V (LR
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Raphael George
MD, WPHI/Philadelphia

Freeway featuring Jayv-Z & Beanie Sigel's
“What We Do™ (Island/IDIMG): 1 call this my
robbing bank song. 1171 ever had to rob a bank,
this is the song | would play to hype me up and
get me going. This song is hot.

R. Kelly’s “lgnition™ (Jive): | do like this

| record, but I have to admit that I was kind of sur-

prised at him putting out a record fike this with
evervthing he’s going through.

Big Sue
MD, KXHT/Memphis

Aalivah’s “Miss You™: [ think this is a for-sure
thing. I'm getting calls and e-mails for this record.

Lil Jon & The Eastside Boyz featuring Mys-
tikal's “We Don’t Give a F**k™ (TVT): This is
a no-brainer for everyone in the South. We got a
lot of support on this record. and it’s one we will
ne banging tor a while.

The 504 Bovz’s “Tight Whips™ (New Neo Lim-
ifUniversal): 1 personally don't like this. butit’s
one of those records that's so strong. you can't
help but play it. 1’s a big record in the South.

Muph Dawg
MD, WHZT/Greenville, NC

Justin Timberlake's “Cry Me a River” (Jive):
I love this. The song is bananas. When 1 first
heard it 1 was like “*Wouv. this 1s a smash!™

Smilez & Southstar’s “Tell Me™ (ARTISTdi-
rect): I'm feeling this one. We've been playing
this tor over a month now, and 1t’s starting 1o get
a better response.

FIRST SINGLE FROM THEIR NEW ALBUM

INSTORES 12/10

ADDS INCLUDE:

WJIMN  KYLD KMEL WPGC WPHI

KAKsS

WLLD KXJdM KSFM Z90 WJIHM WZMX
WWKX KTHT KQCH AND MANY MORE!!!!!

top 5 phones already @ WPGC & WPHI

/=
TRL VIDEO DEBUT 11/13 A‘= 106 & PARK BEBUT 11/11

MUSIC TELEVISION®

BUMP,BUMP,BUMP
PR D D l__l CED BY R KEI_I_Y Management: The Ultimate Groupa P. Diddy apfears f?unesg of Bad Boy Entertainment

#1 MOST ADDED THIS WE

WWW.B2KLOVESYOU.COM / WINW.EPICRECORDS.COM

“Epic” and R2g U.S. Pat. 3 Tm. Off. Marca Registraga./ C 2602 Sory Music Entertainment fnc.
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»J CHR/Rhythmic

® November 8, 2002

8 : ; 1] 3 3 e ,.i
RatelheMusic. ﬂﬂl]]  America’s Best restmg CHR/Rhythmic Songs 12+ :
BY MEDUBASE™ For The Week Ending 11/8/02.

ist Title (Labe.l) LW Familiarity Burn TD Familiarity Burn

4.47  96%
4.28
4.17

EMINEM Lose Yourself (Shady/Interscope) a4
NELLY Air Force Ones (Fo' Reel/Universal) 4.23
CAM’RON Hey Ma (Roc-A-Fella/IDJMG) 4.08 4.21
NELLY F/KELLY ROWLAND Dilemma (Fo' Reel/Universal) 4.07 412 98% 44% 4.08
ANGIE MARTINEZ F/LIL' MO & SACARID If | Could Go (EastiVest/EEG) 4.02 410 9% 32% 3.99 91% 34% e e s foe oo
EMINEM Cleanin’ Cut My Closet (Shady/Aftermath/Interscope) 400 3.96 99% 47% 4.01 99% 49% singer-songwmer Blu Cantrell
NAPPY ROOTS Po' Folks (Atfantic) 395 398 83% 21% 3.91 82% 20% is back on the scene with
FABOLOUS Trade It All Pt. 2 (Epic) 395 405 82% 21% 3.94 B81% 21% “Breathe,” the first cut off her
CLIPSE When The Last Time (Star Track/Arista) 395 3.96 66% 10% 3.99 65% 10% forthcoming sophomore album.
NIVEA Don't Mess With My Man (Jive) 393 398 T71% 12% 3.93 71% 12% Cantrell first burst onto the
KELLY ROWLAND Stole (Cofumbia) 392 387 7% 11% 3.95 75% 11% scene last year with her debut Gold LP, So Blu, featuring the
LL COOL J Luv U Better (Def Jam/IDJMG) 3.91 392 78% 15% 3.87 T1% 16% smash hit “Hit ’Em Up Style (Oops!).” Now “Breathe” is pre-
MISSY ELLIOTT Work It (Elektra/EEG) 3.9t 396 91% 19% 3.89 91% 20% paring to light up the charts as it goes for adds on Nov. 18.
JENNIFER LOPEZ Jenny From The Block (Epic) 388 393 85% 15% 3.92 85% 14% Early believers include WZMX/Hartford. The Hype Williams-
LUDACRIS Move B***h (Def Jam South/IDJMG) 3.88 3.84 95% 34% 392 95% 33% directed video was shot in Los Angeles three weeks ago and
N.O.R.E. Nothin’ (Def Jam/IDJMG) 3.87 395 80% 29% 3.86 79% 29% should be hitting video outlets as we speak.

JAY-Z F/BEYONCE’ 03 Bonnie & Clyde (Roc-A-Fella/IDJMG) 384 395 59% 8% 3.89 57% 8% Providence native Cantreli grew up in a musical family. Her
ASHANTI Baby (Murder Inc./IDJMG) 384 378 87% 24% 3.83 87% 24% mother was a jazz singer who often performed at clubs, tak-
BIG TYMERS Oh Yeah (Cash Money/Universal) 384 383 80% 20% 3.8 79% 19% ing her young daughters with her. Although Blu was supposed
WC FEAT. SNOOP DOGG & NATE DOGG The Streets (Def Jam/IDJMG) 3.84 1% 6% 381  40% 6% to sit tight in the backstage dressing room during shows, she
EVE F/ALICIA KEYS Gangsta Lovin’ (Ruff Ryders/Interscope) 3.83 99% 48% 3.77 98% 51% often was able to sneak to the stage to see her mother per-
FAT JOE F/GINUWINE Crush Tonight (Terror Squad/Atlantic) 3.82 5% 5% 3.81 54% 5% form, sparking her love for music.

SEAN PAUL Gimme The Light (VP/Atlantic) 3.80 % 20% 3.78 72% 21% Produced by Ivan Matias and Andrea Martin, “Breathe” uti-
TLC Girl Talk (Arista) 377 38 71% 8% 370 69% 9% lizes the beat from Dr. Dre’s “What's the Difference” and, in
STYLES Goodtimes (/nterscope) 3.77 385 71% 21% 3.75 70% 21% many ways, picks up where “Hit Em Up Style” left off. The
BENZINO Rock The Party (Elektra/EEG) 3.77 - 4%  T% 375 46% 1% midtempo, in-your-face track features Cantrell lyrically vent-
ISYSS Single For The Rest Of My Life (Arista) 3.76 3.69 56% 9% 378 54% 9% ing relationship woes and, at the same time, delivering sound
P.DIDDY F/GINUWINE | Need A Girl (Part 1) (Bad Boy/Arista) 370 3.74 98% H51% 3.72 98% 51% advice. “All we do is make up/And break up/Why don’t we
ERICK SERMON FT. REDMAN React (J) 3.52 - 40% 7% 354 35% 6% wake up/And see/When love hurts/lt won’t work/Maybe we
JUSTIN TIMBERLAKE Like | Love You (Jive) 345 345 96% 38% 3.45 96% 39% need some time alone/We need to let it breathe.”

Total sample size is 536 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much. 5=like very much). Total familiarity Says Gantrell about her art, “| think you can feel the pain

represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the J - ) [P P

song. Sample composition is based on persons 12+. TD = Target Demo (Persons 12-24). Persons are screened via the Internet. Once passed, they can take the I've eXpenenced S Its somethmg that alotof pe_ople

music test based on their format/music preference. Rate TheMusic.com results are not meant to replace callout research. The resuits are intended to show opinions can relate to. You can hear the hurt in my voice, and | think a
lot of people have gone through that kind of pain.”

445 96% 12%
53% 4%

94% 29%

1%
33% 4%

ARTIST: Blu Cantrell
94% 27% LABEL: Arista
98% 45% By MIKE TRIAS/ASSISTANT EDITOR

3.95
3.84
3.79

of participants on the Internet only. RateTheMusic is a registered trademark of Rate TheMusic.com. The RTM system is available for local radio stations by calling
818/377-5300. RateTheMusic.com data is provided by Mediabase Research, A division of Premiere Radio Networks.
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COMMON/MARY j BLIGE “Close”

WKTU/New York. NY *
VP/Ops : Frankie Bive
APO/MD. Jeft 7
ANASTACIA “Aiane”
DEBORAH COX "Lonety
KYLIE MINOGUE “Worid”
SHAGGY ‘Woman

WQHT/New York, NY *
PONP/Prog. Tracy Cloherty

MD: E-rg

21 JAY-2

16 LLCOOLJ!/AMERIE “Paradise”

WNVZ/MNoriolk, VA *
FO: Dan London
MO: Jay West

5 NELLY “Ones”

3 JARULE “ThAug'
CHRISTINA AGUILERA ~Beautiful™

ANGIE MARTINEZ/KELIS “Home™

KMRK/Odassa-Midiand, TX
POMO: Dana Corter
50 CENT “Wanksta™

KKWD/Dkiahoma City, 0X *
PO: Stove Ennm

'y BABVF/P 0iD0Y TM
82K £/P_DIDDY “Bumy

COMMON/MARY J. SLIGE “Close™

ANGIE MARTINEZ/KELIS “Home™

KOCHOmaha, NE *

PD: Erik Johmasn
1 BABY F/P. DIDDY “That”
B2K F/P. DIODY ~Bump™

34 1INA F/LUDACRIS “Rigm"”

6 E KANBADU F/COMMON “Life”
1 B2KF/P. DIDDY “Bumy

B?K F/P Dl D’ B\lm
BE ﬂy

SMILEZ AND SOUTHSTAR “Tait"

W_i-m CA*

12 JA RULE “Th uq
2 CRAG DAVID Fava”
1 NELLY “Or
B2K £P DIDDV Bumo™

KKUU/Palm Springs. CA

PD: Antdu,

57 FAB LOUS “Trade”

45 JARULE g’

45 AALIVAH M

35 B2KFP DIOOY ‘Buno
BABY FiP. 0IDDY "Thal

WPHI/Philadelphia. PA *
PD: Calby Calb

MD: Rlpnul Rﬂl Georpe:
36 JAR

26 BZK F/P D\uov Bump”

NAS “L
\0 SNOOPDOGG “Palace”

KKFR/Phoenix, AZ *
PD: Bruce SI. James
APD: Charlle Huero
MD: J Philla
MD Josy an

g

i Y and SoursTas e
4 NELLY “Ones’
COMMONNARY J BUGE “Close

KZ2P/Phoenix. AZ *
PD um Msnhu

D: Cord
|7 'HRIST\NA AGL” ERA “Beautifu!

2 NELLY “One:
AVANOA PeBEz “Angel
PINK “Famity

KUM/Portiand, OR *
Dir/Prog.: Mark Adams
APD: MIHD Devoe
MD: Alex:
3 AMANDA PEREZ “Angei"
AALIYAH “Miss’
BZK F/P D\DDY “Bump”

YRINA F/LUDACRIS “Right”
WPKF/Poughkeepsie, NY

PO: Jimi Jamm
APDlllﬂ Cl .d

CHRIFS,;INA AGUILERA Beiumul'

BLU CANTRELL Bruame

WWKX/Providence, RL *
PO:J. Lave

MD: Bradl

14 JA RU\.E “Thug™

4 BXKFP DlDDV Bump”
NELLY ~Ontes

oM: Plﬂ-h
III saih
BABY F/P. DIODV “That”

MAD RO “Matter”
TRINA FLUDACR!S “Right™

L NV*
nm Mﬂﬂ
TALIB KWELE

‘ Coml MONNARVJ BLIGE “Close™

NAAM SRIGADE
TRICK DADDY “Thug™
L CA*
P0: Jesse Doran
APOMD:
1 NELLY Ones™
1 BZKFP. DIDDY “Bump"
KBME/Sacramento, CA *
PO 0-Reck
APDMC: IR
EZKEP. DIDOY “Bume
MMONMARY J.

. BLIGE “Close™

NAAM B it
TRINA F/LUDACRIS “Right”

KSFM/Sacramesnto, CA *

YP/Prog.: Mark Evans

PD: Byron Kennedy

MO Tony Tecals

2% CHRISTINAAGUILERA “Beautful
82K 7/P BIDOY "B

WOCQ/3alisbury, MO
PD- Wookie,
MO: Deslits

BABY F/P DIDDY “That"

KUUU/Salt Lake City, UT *
OM/PO: Brian Mich
29 TRINA FILUDACAIS “Right”

KBBT/San Antonio, TX *
PD. J.D. Gonzalez
APD: Danny 8
MD- Romsg
No Adds

XHTZ/San Disgo, CA *
OM: Nancy Miller

PD Rick Thomas

APD. Sonny Loco

MD: swen

3 ¥ “One:
BZK F/F‘ ’\DDV BumD
JAY-Z F/BEYONCE' “Bonf
SHADE SHEIST/NATE Wake

KMEL/San Francisco, CA *
VP/Prog. Michael Martin
APD/MD Jazzy Jim Archer
15 AALIYAH "Miss™
3 g DIDDY *B:

COM N/MARYJ RSE i

JARULE “Thug"
KYLD/San Francisco, CA *
VP/Prog.. Michael mmn
APBMB anvJ

MANDA EREZ Anw

{

2 82K FIP DlDDY “Bump”
ARULE

KWV/Sln Luig Dbispo, CA
Cagle

A?DMO Mazwell

ELLY "Ones’

AMANDA PEREZ “Angel”

WHO DA Fum( Disco

JARULE °TI

AALIYAH Mlss
KUBE/Seattie-Tacoma, WA *
OM: Sheilie Hart
PO: Eric Ponfl

APDD: Jui
1 SNOOP DUGG

CNRISTINAAGUILERA ‘Beautrul”

ISYSS "Rest”
L LA
: Owemn
2 m\ms;/wmcals-a»qm'

EVE
T NELLY Ores
§2KF. BIDDY “Bump”

KYWL/Spokane, WA *

PO; Steva Kicklighter

MD: Chiuck Wright
AALIVAH "Mis:
52K DIDOY Bumc
JARULE "Thug"
TRICK DADDY “Thug

KSPW/Springfield, MO

PO/MD: Chris Cannon

1 DAKENFOLD “Eyed”
£VE Sats”

KWIN/Stockton-Modesta, CA *
PO: Amanda King
8 JARULE “Thug"

B2KF/P DIDDY “Bump™
K-CI & JOJO Momem
PRYMARY COLOR:
SHADE SHE\STINATE s
TRINA F/LUDACRIS “Right”

WLLOD/Sampa, FL *
P0: Ortando

APO: Seantman

MD: Beata

3 TYRESE - Gnnna

i5YSS "Res
B2KF/P. DVDDV “Bumg”

KOHT/Tucson, AZ *
OM Stave King
PD/APD: R Dubl
MOD: Richard Villsiobas

ats”
3 SHOOP DOGG “Paiace”
2 FIELD OB "Lonely”

2 TONIBRAXYON Freeway
NELLY “One:

wi

KBLZ/Tyter-Longview, TX
PO:LT.

MD: Marcus Love
17 NELLY “Ones™
50 CENT “Wanksta™
COMMON/MARY J. BLIGE "Close™
KHIA *Girl
ROOTS
TYLZ Bcdn)ﬂm

WPGC/Washington,
VP/Preq sy Stevans
WD: Sarsh o Consor

NAS “Le
|B B?KFIF DIDDV Bump”

mmmum,ﬂ-

YA e

59 TRINA F/LUDALRIS “Right”
17 WAYNE WONDER “Letting”
3 BABY /P, DIDDY “That"

KDGS/Wichita, XS *
PD: Grog Wiisms
M0: Jo Jo Collins
B2K £, DIDDY “Bumy”

7
5 JARULE “Thug
3 TYRESE “Gonna™

*Monitored Reporters

92 Total Reporters

81 Total Monitored

11 Total Indicator

www.americanradiohistorv.com
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WAJZ/Albany, NY *
PD/MD: Sugar Bear
APD: Marie Cristal

12 JARULE "Thug"

4 BXFP DIDD" "Bump”
4 EVE "Satis’

2 ANGIE MARTINEZAELIS "Home"

1 NELLY “Ones”
TANK “Live”

KBCE/Alexandria, LA
PO: Gerod Stevens
APDMO: Dell Banks

LIL ROMED “True”

TRINA FLUDACRIS "Right™

NEXT “Imagne”

KEDG/Alexandria, LA

DM/PD: Jay Stevens

MD: Warle Hampton
TRINA FLUDACRIS “Right”
NEXT “Imagine”

WHTA/Atlanta, GA *
PO: Jerry Smokin' B
APD: Ryan Cameron
MD: Ramona Debraux

55 NELLY “Ones™
JARULE “Thug"

WVEE/Atlanta, GA *
OM/PD: Tony Brown
APD/MD: Tosha Love
38 NELLY “Ones”
15 LI JON . "Give"
3 JA RULE "Thug"
B2K F/P. OIDCY “Bump”
TRINA FLUDACRIS "Right”

WFXA/Augusta, GA *
0M/PD: Ron Thomas
APD: Mojo
8 NELLY “Ones’
3 TANK "Live”
2 JARULE “Thug"

TRINA FLUDACRIS *Right’

WPRW/Augusta, GA *
PD: Tim Snell

MD: Nighttrain

15 NELLY “Ones”

11 JA RULE “Thug"

9 TANK "Live’

5 B2K F/P DIDCY “Bump”

COMMONMARY J. BLIGE "Close”

NEXT “imagire

WERQ/Baltimore, MD ¢
PO: Dion Summers
APD/MO: Neke At Night
23 NELLY “Ones™

18 B2K F/P.DIDDY "Bumg"
11 JA RULE "Thug”

1 BUSTA RHYMES “Clap”

WEMX/Baton Rouge, LA *
OM: James Alexander
PD/MD: Adrian Long
50 HELLY “Ones
36 A RULE “Thug"
9 BENZINO “Party”
7 TRINA F/LUBACRIS “Right”
4 SWIZZ BEATZ "Bigger
1 B2K F/P DIDDY *Bump”
NEXT “imagine”
TANK “Live”

KTCX/Beaumont, TX *

WJZ0/Biloxi-Gulfport, MS *
OM/PD: Rob Neal

MD: Tabari Daniels

12 NELLY "Ones’

7 TRINA FLUDACRIS “Right”

4 COMMON/MARY J. BLIGE “Close™

2 B2K F/P. DIDDY "Bump”
JARULE “Lite”
NEXT “Imagine”
SWIZZ BEATZ “Bigger”
TANK “Live"
JARULE "Thug"

WBDT/Boston, MA ¢

PD: Steve Gousby

APD: Lamar Robinson

MD: T. Clark

*3 BENZIND “Party”

2 JARULE ' Thug"

2 EMINEM " Lose"
NELLY “Ones”

WBLK/Buffalo, NY *
PD/MD: Skip Dillard

13 NELLY “Ones”

9 JARULE “Thug"

§ TRINA F/LUDACRIS “Right”
4 SWIZZ BEATZ “Bigger”

1 COMMONMARY J BLIGE "Close”

B2K F/P DIDDY "Bump’
NEXT “Imagine”

WWWZ/Charleston, SC *
OM/PO: Terry Base

MDO: Yonni 0’Donohue

26 NELLY "Ones”

8 TRINA F/LUDACRIS “Right”
5 B2« F/P DIDDY *Bump”

1 SWIZZ BEATZ "Bigger”

1 JARULE “Thug

COMMDN/MARY J. BLIGE “Clo™

WHITNEY HDUSTON “Thase
ANGIE MARTINEZKELIS “Home™
NEXT “Imagne”

TANK "Live”

WPEG/Chariotte, NC *
PD: Terri Avery

APD/MD: Nate Quick

46 NELLY "Dnes”

36 JARULE "Thug"

13 TRINA FLUDACRIS “Right”
4 SWIZZ BEATZ “Bigger”

1 82K F/P DIODY ‘Bump

WJTT/Chattanooga, TN *

PD: Keith Landecker

MO: Magic

10 TANK “Live

10 NELLY "Ones”

8 TRINA FALUDACRIS “Right”

3 B2K F/P DIDDY "Bump”

2 JARULE "Thug"
COMMONMARY J. BLIGE “Close’
NEXT “Imagine’

WGCl/Chicago, IL *

OM/PO: Elroy Smith

APD/MD: Tittany Green

17 AALIYAH "Miss”

1 B2K HP DIDDY "Bump”
50 CENT “Wanksta"
NELLY "Pimp"

WPWX/Chicago, IL *

PO: Jay Alan

MD: Traci Reynolds

23 NELLY “Ones”

15 COMMOMMARVJ BLIGE "Close”

WIZF/Cincinnati: DH *
PD/MD: Terri Thomas

24 NELLY “Ones”

12 JA RULE “Thug"

12 SMILEZ AND SO STHSKAR "Tell”

WEN2/Cleveland, 04 *
OM/PD: Hutricane Dave Smith
MO: Lexx Ali

45 NELLY "Ones”

3 JA RULE “Thug"

WHXT/Columbia, SC *
PD: Chris Connors
APD: Haroid Banls
MO: Shanik Mincie

25 NELLY "Ones”

16 JA RULE *Thug"

3 COMMONMARY J BI IGE "Close”

3 SWAZZ BEATZ "Eigger’

3 B2KF/P DIDDY ‘Burrn”
NEXT “Imaging”
TRINA FLUDACH S “Hight”

WWDM/Columbia, 5C *
PD/MD: Mike Love

APD: Vemessa Pendergrass
8 B2K £/P. DIDCY Bunm”

7 TARK “Live”

NELLY "Ones”

SWIZZ BEATZ “Eigger”
JARULE “Thug”

NEXT “imagire”

TRINA FLUDACRIS “Right”

e~

COMMON/MARY J. BLIGE “Close”

WFXE/Columbus, GA
PD: Michael Sout

17 JARULE “Thag"

15 TANK “Live”

14 B2K F/P. DIDDY “Bunp”

12 TRINA FLUDACRIS “Right
& NELLY “Dnes”

4 VIVIAN GREEN Emomonal”
3 COMMDNMAR " J. BLIGE “Close
3 LIl ROMEO "Tme’

2 NEXT “imagine”

WCKX/Columbus, OH *
PD: Paul Strong
MD: Warren Stevens
10 NELLY "Ones’
1 JARULE “Thug"
AMERIE “Talbin”

KKDA/Dallas-Fi. Warth, TX *
POMD: Skip Cheatham
52 NELLY "Ones”

WROU/Dayton, OH *
PD: Marco Simreons
MO: Theo Smith
36 NELLY "Ones”
3 AMERIE "Talkn "
2 ANGIE MARTINEZ/KFLIS “Home'
1 BZK F/P DIDDY "Bump”
NEXT Imagine”
TANK *Live”

WOTJ/Detroit, M| *

W.JLB/Detroit, MI ¢

PD: K Holiday

APD/MD: Kris Kelley

64 NELLY *Ones™
B2K F/P DIDDY “Bump”
COMMON/MARY . BLIGE "Close”
JA RULE “Thug"
NEXT “imagine”
SWIZZ BEATZ “Bigger”
TANK “Lrve"

WJJIN/Dethan, AL
OM/PD: JR Wilson

MO: Jamar Wilson

15 702 “Star”

15 TYRESE “Gonna"

15 K-CI & JOUD "Me’

5 TRINA FLUDACRIS “Right"
5 JAY-Z F/BEYONCE “Bonnie”
5 JARULE “Thug"

5 NELLY "Ones”

5 504 BOYZ "Tght"

WZFX/Fayetieville. NC *

PD: Jeft Anderson

APD: Garrett Oavis

MD: Taylor Morgan

3 NELLY “Ones’

1 JARULE “Thug"
B2K F/P DIDDY “Bump"
JAHEIM “Fabulous™

WOZZ/Flint, M} *
PDMD: Chris Reynolds
18 NELLY “Ones”

NEXT "imagine”

WTMG/Gainesville-Ocala, FL *

PD/MD: Qquincy

17 TANK "Live”

7 JARULE “Thug"

7 TRINA FLUDACRIS “Rignt”

4 B2K F/P.DIDDY “Bump’

3 NELLY “Dres”

2 COMMON/MARY J. BLIGE "Close”
DYSHON & SQUABBLE “Thug
NEXT “Imagine”

SWIZZ BEATZ “Bigger”

WIKS/Greenville, NC *
PO/MO: B.K. Kirkland
No Adds

WJIMZ/Greenville, SC *
POMOD: Doug Davis
6 TANK “Live"
2 NEXT “Imagine’
B2K #/P 0IDDY “Bump”
K-Cl & J0JO "Me”

WEUPHuntsvilie, AL *
PO/MD: Steve Murry
52 NELLY “QOnes”
40 COMMONMARY J. BLIGE "Close"
38 TRINA FLUDACRIS “Right
1 NEXT “imagine”

B2K F/P. DIDDY "Bump”

TANK “Live"

WJMI/Jackson, MS *
OM/PO/MD: Stan Branson

12 TRINA F/LUOACRIS Right
8 TANK
7 BKFP DIDDV ‘Bump”

WRJH/Jackson, MS *

PO: Steve Poston

MD: Lil Homie

2 NELLY “Ones”

2 TANK “Live”

1 TRINA FLUDAGRIS “Right”
82K £/P. DIDDY “Bump”
JARULE “Thug"

NEXT “Imagine”

WJBT/Jacksonyille, FL *
MD: G-Wiz

16 NELLY "Ones’

1 B2K F/P.DIDDY “Bump™

1 SWIZZ BEATZ “Bigger”

KPRS/Kansas City, MO *

APDMD: Myron Fears

32 NELLY “Ones”

5 TRINA FLUDACRIS "Right”

2 JARULE “Thug”

1 NEXT “Imagine”
B2K F/P. DIDDY “Bump”
COMMONMARY J. BLIGE “Close”

KIlZ/Xilleen-Temple, TX
PD/MD: Mychal Maguire

10 NAS Lok’

10 JARULE “Thug”

10 SWIZZ BEATZ "Bigger

10 COMMONMARY J BLIGE “Close’

KRRQ/Lafayette, LA *

OM: James Alexander

PD/MD: John Kinnit

37 NELLY “Dnes

18 JA RULE "Thug"

5 BENZIND "Farty’

3 SWI{ZZ BEATZ “Bigger”
B2K £/P. DIODY “Bump”
NEXT “imagine

TANK “Live”
TRINA FLUCACRIS “Right”

WQHH/Lansing, MI *

PD/MD: Brant Johnson

44 NELLY “Ones”

15 JA AULE “Thug’

8 TANK "Live’
B2K F/P. DIDDY “Bump”
COMMONMARY J. BLIGE “Clase”
NEXT “lmagine

WBTF/Lexington-Fayetie, KY ™

PD/MD: Jay Alexander

29 JARULE “Thug

27 NELLY “Ones

5 TANK "Live’

1 SWIZZ BEATZ "Bigger’

1 NEXT “Imagine”

1 COMMONMARY J. BLIGE “Close”
82K F/P. DIOOY "Bump”

KIPR/Little Rock, AR *
0M/PO/MD: Joe Booker
26 B2K /P DIDDY "Bump”
18 SWIZZ BEATZ "Bigger”
15 TRINA F/LUDACRIS “Right”
JARULE "Thug”
NELLY “Dnes”
NEXT "Imagine
TANK "Live”

WGZB/Louisville, KY *
PD: Mark Gunn
MD: Gerald Harrison
5 NELLY “Ores”
JARULE “Thug"
NEXT “Imagine™
TANK “Live”

WFXM/Macon, GA
OM/PD: Ralph Meachum

TRINA FLUDACRIS “Right”
NEXT “Imagine"
KHUJO GOODIE "South”

WIBB/Macon, GA

PD: Mike Williams

APD: Ava Blakk

20 DRU HILL “Shouig™
NAS “Laok”
TRINA FLUDACRIS “Right”
R. KELLY "Igntion”

WHRK/Memphis, TN *
DM/PD: Nate Bell
APD: Eiieen Collier
MD: Devin Stee
54 NELLY “Ones’
1 JARULE Thug

B2K F/P DIODY “Bump

CDMMON-MARY J. BLIGE “Close”

NEXT “Imagne
SWIZZ BEATZ "Bigger”
TANK “Lve

WEDR/Miami, FL *
OM/POMD: Cedric Hollywoad
33 JARULE “Thug"

20 TRINA FLUDACRIS “Reght

7 SWIZZ BEATZ “Bigger”

2 NELLY "Ones”

2 B2K F/ DIDDY “Bump

1 NEXT “Imagine”

WKKV/Milwaukee, W1 *
PD: Jamillah Muhammad
MO: Doc Love

11 TANK “Live”

5 NELLY “Dnes”

4 TRINA FLUDACRIS “Right”
2 JARULE "Thug"

2 B2K F/P DIODY “Bump’

1 SWiZZ BEATZ "Bigger”

COMMONMARY J. BLIGE “Close”

NEXT “Imagine”

WBLX/Modile, AL *
POMO: Myronda Reuben
3 NELLY "Ones”
2 B2K F.P. DIDDY "Bumg”
1 TANK “Lne”
1 JARULE “Thug”

NEXT "Imagine”

TRINA FLUDACRIS “Fight'

WUBT/Nashville, TN ¢

POMOD: Kiki Henson

74 NELLY "Ones”

6 TRINA FLUDACRIS "Fight”
B2K F/P DIDDY “Bump”
TANK “Live"

JARULE "Thug”

KNOU/New Orleans. LA *
PD: Michael Knight
2 JAY-Z FBEYONCE' “Bennig"
504 BOYZ “Tight™
BABY F/P DIDOY “Thai"
CAMP LO “How"
DRU HILL “Should"

WQUE/New Orleans. LA *

WBLS/New York, NY *
PD: Vinny Brown

MDO: Deneen Womack
S NEXT “Imagine”

WWPR/New York, NY *

PD: Michael Saunders

19 82K F/P DIDOY “Bump”

18 JA RULE “Thug"

1 SWIZZ BEATZ "Bigger
TANK "Live”

WBHH/Norfolk, VA
PD/MD: Heart Attack
5 TRINA FAUDACRIS “Right”
JA RULE ““hug”
NELLY "Dnes”

WOWINorfolk, VA
OM/PD: Daisy Davis
APD/MD: Michael Mauzone
72 JA RULE “Thug"
1 SWIZZ BEATZ “Bigger”
JOE BUDDEN “Focus™
NELLY “Ories”
NEXT “imagine”

KVSP/Oklahoma City, 0K *
OM/PD: Terry Monday
MD: Eddie Brasco
4 TANK “Live”
1 B2KF/F D DDY “Bump”
COMMON MARY J. BLIGE "Close”
JA RULE “Thug"
NELLY “Ones”
NEXT “Imagine”
SWIZZ BEATZ “Bigger”

WUSL/Pniladeiphia. PA *

PD: Glenn Cooper

MD: Coka Lani

AMD: Cosmic Kev

25 JARULE ‘Thug

2 NEXT
CU'AMJNMARVJ BLIGE "Close"
NELLY Ones

TANK
TRINA F/LU[)ACRIS “Right”

WAMO/Pitisburgh, PA ¢
Interim PO/MD: DJ Boagie
28 B2K F/P. DIDDY *Bump”
14 NELLY "Ones”
§ SWIZ BEATZ “Bigger”
4 TYRESE "Gonna"
3 JARULE “Thug
NEXT "Imagine”

WQOK/Raleigh-Durham, NC *
PO: Cy Yaung
MD: Sean Alexander
4 NELLY "Des”
2 JARULE “Thug”
BENZINO “Party”
WHITNEY HOUSTON “Those”
JAHEI “Fabulous™

WBTJ/Richmond, VA *
PD: Aaron Maxwell

MD: Mike Street

23 JARULE Thug”

14 NELLY “Ones

1 WHITHEY HOUSTON “Those”

WRHHRichmond, VA *
PD:J.D. Kunes
MD: Alvin “Big Nat" Smalis
JAAULE “Thg"
LIL ROMED “True”
NELLY “Cnes”

WOKX/Rochester, NY *

OM/PD: Andre Marcel

MO: Kala O'Neal

16 JA RULE “Thug"

2 NELLY "Ones”

2 NEXT “Imagine”
COMMOWMARY J BLIGE "Close
SWIZZ BEATZ "Bigger”

TANK “Live”
B2K F/P. DIODY “Bump”

WTLZ/Saginaw, MI *
PD: Eugene Brown

1 NELLY "Ongs”

1 JARULE “Thug™

WEAS/Savannah, GA
PD: Sam Nelson
MD: Jewel Carter
18 JA RULE “Thug"
12 NELLY “Ones”
E2K F/P. DIDDY “Bump”

KDKS/Shreveport, LA *
PD/MD: Quenn Echols
12 COMMCN/MARY J. BLIGE “Close’
B2ZK F/P. DIDDY “3ump”
JA RULE “Thug”
HELLY "Dnes”
NEXT “Imagine”
SWIZZ BEATZ “Bigget”
TANK “Live"
TRINA FLUDACRIS “Right”

KMJJ/Shreveport, LA
PD: Hozie Mack
MD: Kelli Dupree
17 TANK “Live”
TON{ BRAXTON “Freeway
EMINEM “Lose’
JARULE “Thug”
KELLY “Ones”
REXT “tmagine”
B2K F/P. DIDOY Bump"

KATZ/St. Louis, MO *

PD: Eric Mychaels

MD: DJ Wreik Dne,

40 NELLY "Ones”

19 TANK “Live’

1 TRINA F/LUDAGRIS *Right
B2K F/P DIDDY “Bumg”
NEXT “Tmagine”
COMMON/MARY J. BLIGE “Close”

WFUN/St. Lauis, MD *
PD: Mo’Shay

APD: Craip Black

MD: Koa Koa Thai

45 NELLY “Cnes"

6 JARULE “Thug"

WPHR/Syracuse, NY *
PO: Butch Charies
MD: Kenny Dees
15 NELLY “Dres”
7 SYLEENA JGHNSON “What"
7 CGMMON/MARY ). BLIGE *Close”
4 JARULE “Trug"
2 B2KFP DICDY “Bump”
MEXT “Imagine”

WTMP/Tamga, FL
PD: Brian Castle
MD: Big Mongy Ced
64 NELLY "Ones”

25 JARULE “Thuy"

15 COGNITO "6ig”

WJUC/Toledn, OH *

PD: Charlie Mack

MO: Nikki G.

13 TRINA F:LUDACRIS “Right”

2 JARULE Twg"
82K /P DICOY "Bump”
COMMON/MARY J_ BLIGE "Close”
HEXT "Imagine’
TANK “Lve

KJMM/Tulsa, OK *
OM: Bryan Rokinsen
PO: Terry Monday
APD/MD: Aaion Bernard
15 B2K /P DIBDY “Bump’
11 TANK "Live”

6 NEXT “Imaging”

1 SWIZZ BEATZ “Bigger”

1 JARULE "Tug”™

1 COMMON/MARY J. BLIGE “Close”
1 HELLY "Ones’

WESE/Tupelo. MS
PO/MD: Pamela Aniese
No Adds

WKYS/Washingtor, OC *

PD: Damyl Huckaby

ME: P-Stew

17 JARULE Fug

13 B2K F/P. DIJCY “Bump”
BABY F/P. CICDY “That"
NELLY *Ones

*Monitored Reporters

80 Total Reporters

69 Total Monitored

11 Total Indicator

10 Current Indicator Playlists

Reported Frozen Playlist (1):

e N e (e | B, oo WZHTMontgomery, AL
e e | SRR e | S ™ o L P B Note: KVGS/Las Vegas, NV moves
KX g ey A e X magie ® MOVIARY L BLGE Cose” | Sy e Bager Ak g from Urban to Urban AC.
§ Most Played Re__cun'ents Indicator
ARTIST TITLE LABEL(S) ;?E; Most Added@
LUDACRIS Move Bitch (Def Jam South/IDJMG) 1082 TRINA F/LUDACRIS B R Right (Slip ‘N Slide/Atiantic)
N.0.R.E. Nothin® (Def Jam/IDJMG) 900 JA RULE Thug Lovin’ (Murder Inc./IDJMG)
WYCLEF JEAN Two Wrongs (Colurbia) 684 NELLY Air Force Ones (Fo Reel/Universal)
NELLY Hot In Herre (Fo’ Reel/Universal) ) 634 NEXT Imagine That (J)
P. DIDDY F/GINUWINE | Need A Girl (Part It) (Bad Eoy/Arista) 608 LIL" ROMEO True Love (New No Limit/Universal)
MARIO Just A Friend 2002 (J) 431 B2K F/P. DIDDY Bump, Bump, Bump (Epic)
TRICK DADDY In Da Wind (Slip ‘N Stide/Atiantic) 466 COMMON F/MARY J. BLIGE Come Close To Me (MCA)
.MUS|Q Halfcrazy (Def Soul/IDJMG) 465 NAS Made You Look (Columbia)
IRV GOTTI Down 4 U (Murder Inc./IDJMG) 432 504 BOYZ Tight Whips (New No L/m/t/Un/versa/)
AMERIE Why Don't We Fall In Love (Rise/Columbia) 430 702 Star (Motown)
 USHER U Don't Have To Call (LaFace/Arista) 402 TYRESE How You Gonna Act Like That () ”
BIG TYMERS Still Fly (Cash Money/Universal) 398 JAY-Z F/BEYONCE’ 03 Bornie & Clyde (Roc-A-Fella/IDJVG)
RUFF ENDZ Someone To Love You (Epic) “ 395 K-Cl & J0JO It's Me (MCA) o ) »
CAM’RON Oh Boy (Roc-A-fella/IDJMG) 395 ' DRU HILL | Should Be... ’DefSou///DJMG) “
ASHANTI Foolish (Murder Inc./IDJMG) 393 VIVIAN GREEN Emotional Rollercoaster (Columbia)
CLIPSE Grindin’ (Star Trak/Arista) 385 COGNITO Big Bank (Poe Boy)
TRUTH HURTS F/RAKIM Addictive (Aftermath//n&erscope) 375 R. KELLY Ignition (Jive) v
ASHANTI Happy (Murder Inc./IDJMG) 365 TANK Let Me Live (B/ackGrd}/nd) ”
JAHEIM Anything (Divine Mill/WB) 342 KHUJO GOODIE How We Ride In Da South (/ndependent) i
AALIYAH Rock The Boat (BlackGround) 331 SWIZZ BEATZ Bigger Business (DreamWorks)
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ore Philly Soul

[J An interview with newcomer Vivian Green

Urban

few weeks ago | attended a showcase and was blown away by a young woman by the name
— of Vivian Green. The newest addition to Columbia Records’ already powerful roster, Green
is a 23-year-old Philadelphia native with the vocal strength of someone twice her age.

Green remembers showing interest
in music at a very young age. She
started taking piano lessons at the age
of 8, and by 11 she had started writ-
ing songs. When she was 13, she be-
came the fitth member of a girl group
called Younique. By 15, Green was
seriously pursuing a music carcer by
sending out demos and writing songs
for other artists.

Atonly 19 vears old. Green began
singing backup for fellow Philly na-
tive Jill Scott, a gig she obtained
through a friend. “Philly is kind of
small, and we all know each other on
the music scene,” Green says. “A
friend of mine asked me one day if' [
could sing backup for Jill because she
lost one of her singers.”

While touring with Scott, Green
reccived a phone call trom her manag-
er telling her that record executives
from Columbia wanted to meet her. A
few months later the deal was done. *'1
quit singing with Jill in August of
2001, and my deal was done in No-
vember of the same vear,” Green says.

e

“If anything is bothering
me before I get onstage,
by the time my set is
done, I'm feeling much
better. The stage is total
therapy for me.”

T ——

“My manager and 1 felt like Co-
lumbia was the best label for me. |
was so happy because | had accom-
plished my goal. My goal was to be
signed before the beginning of the
new year. | felt very blessed, be-
cause many times in the past I’ve
made plans, and theyv didn’t work
out like that.”

A Love Story

In talking about her debut album,
A Love Story, Green's enthusiasm
shines through. “This album is just
what the title says: It's a love story,”

Vivian Green

she says. “It’s about me being in a bad
relationship and the terrible things
that [ went through. It's about loving
myselfand finding love when | wasn’t
even looking.

“It's a very positive record and one
that 1 think evervone will be able to
relate to, because everyone goes
through these things. 1 wrote it hop-
ing that someone will be touched by
it. [ love it when people come up to
me after a show and tell me they can
relate to my songs: it makes me teel
so good. ! feel like 1"ve touched some-
one, like 1've helped someone.”

The songs on the album are, with-
out (uestion, very personal, such as
the lead single, “Emotional Roller-
coaster.”” “That song was born after a
night of crying myself to sleep,”
Green reveals. *1 was jogging in the
park the morning after to clear my
mind and put things in perspective. |
ran faster so | could get home and
record it on my little tape recorder.”

The entire album will have you
hooked, but the songs that stand out
on first listen are “Fanatic,” “Super-
woman” and “No Sittin” by the
Phone.” Of course, Green's sound
will draw many comparisons and sty-
listic labels, but when asked to de-
scribe 4 Love Story, Green points to
R&RB roots.

“It’s a lot of things to me,” she says.
*I"ve heard other people describe it as
neo-soul or even neo-soul with an
R&B twist. | simply say it's an R&B
record. | don't feel it's a neo-soul
record. It’s a combination of all the
things that | listened to growing up. |
didn’t set out to be in a specific genre
or to be put in a box. | know people

are going to do that anyway, but if |
had to, I would just sum it up as an
R&B record.™

Many Influences

Green's musical influences range
from soulful classics to hard-rocking
acts to her own family. “My mother
is my main influence,” she says. “She
used to sing to me all the time —— jazz,
spirituals, everything. She even made
up little songs to teach me things like
our address and how to spell my
name. She even made the books of the
Bible into a song.

“Around the house my mother
would listen to Ella Fitzgerald, Bar-
bra Streisand, Natalie Cole, Stevie
Wonder, Donny Hathaway and a lot
of Broadway music, so that’s what |
grew up listening to. When 1 was old
enough to start my own collection, |
was listening to Acrosmith, George
Michael, Tracy Chapman, Whitney
Houston, Aretha Franklin and Toni
Braxton. 1 love singers who can real-
ly move me.”

Green wrote 11 of 4 Love Storv's
|4 songs and co-wrote the other three
with a friend. When it was time to go
into the studio and get the album
done, Green was already a pro, thanks
to the many hours she spent in the stu-
dio perfecting her demo. Consequent-
ly, it took only a few short months to
complete the project.

“A lot of the songs were written
before [ got the deal.” Green says.
“Once we started, it took about four
months. Of course, | had worked in
the studio many times betore, but this
time it was wonderful, because |
didn’t have to do anything else. Be-
fore 1 was signed, | would have to
split my time between the studio and
paying gigs.”

As it is for most singers, the stage
is like a second home for Green. Her
vocal strengths were developed and
nurtured through years of performing
in front of live audiences. “1 feel at
home on the stage,” she says. “1 feel
very comfortable, probably more
comfortable than I would feel in some
other situation.

“When ['m up there, I’'m in a zone;
I'm very content. It anything is both-
ering me before | get onstage, by the
time my set is done, I'm teeling much
better. The stage is total therapy for

-

me.

www.americanradiohistorv.com

Could Def Jam Records President Kevin Liles be in deep thought about
the next hip-hop star?

COX VISITS COLUMBIA

Mitchell.

Deborah Cox recently stopped by WWDM/Columbia, SC. Seen here (l-r)
are J Records” AJ Savage; WWDM Promotions Director Jeni Winslow
and PD Mike Love, Cox and WWDM midday personality Lisa “Lisa Lisa”

—

“I love it when people
come up to me after a
show and tell me they
can relate to my
songs; it makes me
feel so good. I feel
like I've touched
someone, like I've
helped someone.”

I A —

The Sound Of Philly

Not only is Green a part of the ex-
tremely talented Columbia roster, she
is also another contributor to the great
sounds of Philadelphia. Some incred-
ible talents hailing from Philly include
Gamble and Huff, Teddy Pendergrass,
Will Smith, Jazzy Jett, Musiq, Jill
Scott, Jaguar Wright, The Roots and
Eve.

How does Green feel about being
a part of that incredible lineup? I
hadn’t even really thought a lot about
that,” she says. I don’t mean to
downplay it, because [ think we have
a musical spirit that comes over Philly
every 10 years or so. I just feel hap-
py that I’ve accomplished my goal.
All of the artists who come from here

are great. What can I say? To be an-
other one added to this list is awe-
some.”

Green worked at making her dream
come true for over 10 years. Getting
a record deal was a long and tedious
process, but she accomplished it
nonctheless. She has words of wis-
dom for those traveling down the
same road: “You must stay focused
and have your plans set before you
start out.

“In addition to that, vou should al-
ways have a plan B, and sometimes
even a plan C. Always have some-
thing to fall back on in case your ini-
tial plans don’t work. The entire time
that | was in the studio putting my
demo together, 1 was also out singing
atevery place that you could imagine
to make money and pay my bills.

“Some people have their minds so
set on being signed to a record com-
pany that they don’t do anything else
with their lives. You’ve got to be able
to survive. When | was singing at all
of those gigs, 1 was still motivated to
accomplish what [ set out to do. It’s
still so amazing to me that | actually
did it.”

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Call me at 310-788-1667
or e-mail:
kpowell@
radioandrecords.com
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v (Q single ppoduced by junius bervine for axis music group:

24* Urban Adult Monitor

Just Added @

WRKS/New York

WSOL/Jacksonville S
WSVY/Norfolk s P
KMJM/St. Louis '

Major Market Believers:

WBLS KJLH WGC! WWAZ KMEL  WUSL
KMJQ WMMJ WPGC WMXD WEDR WHQT
WWIN  WERQ WXYV  WIZF  KBMB KMIK

WIMR  WKKV  WBAV WTLC WYLD WQOK
WFXC KIMS  WHRK WDKX WCDX WIMZ
WIKS  WHXT WDLT WWWZ WEUP WTLZ

"We are 'Fanaticly’. 'Addicted’ to the 'Emot onal Rollercoaster
— Sarah O'Connor. APD:MD WPGC. Washington, DC

*tis truly amazing. emotional. music.... it i1s instantly reacting
at my station!”  — Thea Mitchem. PD WXYV. Balttmore

" feel I've witnessed the birth of a star...”
— Vinny Brown. PD WBLS/ New York

‘I would say she 1s the BOMB! Buiitis so much bigger and
more/special than that' Love her'”
— Carla Boatner. Operations Manager WQUE. WYLD - New Orfeans

n] columbjarecords.com  viviangreen.com
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WK WK ARTIST TITLE LABELI) PATS  pLATS IMPg?o%S?I%NS e agne Most Addedo
1 1 LLCOOL J Luv U Better (Def Jam/IDJMG) 3439  -40 558817 13 67/0 pagireRide-tan
2 @ MISSY “MISDEMEANOR” ELLIOTT Work It (Gold Mind/Elektra/EEG) 3352 +59 525801 9 68/0 | ,ensrome wascus 2005
3 3 MUSIQ Dontchange (Def Soul/IDJMG) 2663 -6 429566 14 65/0 | NELLY Air Force Ones (Fo’ Reel/Universal) 62
5 @) ERYKAH BADU F/COMMON Love Of My Life (Magic Johnson/MCA) 2528 +243 ~ 387345 13 6171 | JARULE Thug Lovin' (Murder inc /IDJMG) 57
6 @ SEAN PAUL Gimme The Light (VP/Atiantic) 2378 498 402175 10 170 :ﬁ';TF{P 0!00%8525% Bump, Bump (Epic) :;
. , . magine Tha
4 6  NELLY F/KELLY ROWLAND Dilemma (Fo’ Reel/Universal) 2205 274 328099 17 M|y ive e decksround) 3
7 7 ASHANTI Baby (Murder Inc./IDIMG) 21M -11 299350 21 61/0 | COMMON F/MARY J. BLIGE Come Close To Me (MC4) 27
8 8  GINUWINE Stingy (Epic) 1949 -218 329790 20 62/0 SWIZz BEATZ Bigger Business (DreamWorks) 26
16 €@ JAY-Z F/BEYONCE’ ‘03 Bonnie & Clyde (Roc-A-Fella/IDIMG) 1941 4501 280133 4 64/ ETSELNZ?NF[)/LFIKJDII:CTTSF? gngﬂ kg/}l;f'g)S//de/AﬂanﬂC) 23
. , 0C € rFd eKIr
13 @ CLIPSE When The Last Time... Star Trak/Arista) 1740 480 207228 10 550 | e koL TON One Of Those Days (Arists) p
11 @  MARIOBraid My Hair (J) 1697 0 209284 8  66/0 | ANGIE MARTINEZ F/KELIS Take You Home (Flekira/fEG) 3
9 12 AALIYAH!Care 4 U (BlackGround) 1660 -263 315500 19 80
10 13 NAPPY ROOTS Po’ Folks (Atlantic) 1534 -220 227699 21 5900
14 14 CAM'RON Hey Ma (Roc-A-Fella/IDJMG) 1404 202 171701 12 510 ,
17 @  TLCGirl Talk (Arista) 1306 499 154506 5  64/0 Most Increased
15 16  B2KWhy| Love You (Epic) 1387 178 191823 10  61/0 Plays
12 17 EVE F/ALICIA KEYS Gangsta Lovin’ (Ruff Ryders/Interscope) 1287 -366 172363 17 60/0 N —
23 @ NELLY Air Force Ones (Fo' Reel/Universal) 1286 +236 227688 5 6362 |, s Ju
19 (D ERICK SERMON F/REDMAN React (J) 1242 48 18704 6 590 | o on e
D o JAY-Z F/BEYONCE’ '03 Bonnie... (Roc-A-Fell/DJMG) +501
20 JAHEIM Fabulous (D/V/ne M////WB) 1237 +109 206003 6 56/2 AALIYAH Miss You (B/&CkGfUUnd/UniV@fsa/) +302
21 21 BIG TYMERS Oh Yeah (Cash Money/Universal) 993 -134 125019 13 51/0 EMINEM Lose Yourself (Shady/Interscops) +257
27 € AMERIE Talkin' To Me (Rise/Columbia) 961 +118 128984 5  51/2 | R.KELLY Ignition (Jive) . +255
34 @ EMINEM Lose Yourself (Shady/Interscope) 035 4257 127238 3 4p/2 | EAYKAH BADU FCOMMON Love... (Magic JohmsonMCA) +243
33 @  JENNIFER LOPEZ Jenny From The Block (Epic) 883 +154 100833 3 477 | NELLYAr Force Ones (Fo' Reel/Universa) o
y p & TONI BRAXTON Hit The Freeway (Arista) +204
24 25  STYLES Goodtimes (Interscope) 821 -716 113349 19 48/0 | WHITNEY HOUSTON One Of Those Days (Arista)  +201
22 26  FLOETRY Floetic (DreamWorks) 819 -232 107723 12 510 | EVE Satisfaction (Ruff Ryders/interscope) HT1
29 €@ FATJOE F/GINUWINE Crush Tonight (Terror Squad/Atiantic) 811 +46 90801 5  51/0 [ BLACKSTREET Deep (interscope) +166
32 € DRUHILL I Should Be... (Def Soul/IDJMG) 794 460 104522 4 58/
28 29  KELLY ROWLAND Stole (Columbia) 786 26 87647 7 5200
25 30  YING YANG TWINS By Myself (Koch) 753 130 80282 11 4110 New & Active
35 € FIELD MOB Sick Of Being Lonely (VMCA) 706 +36 63363 5 2400
31 32 INDIA.ARIE Little Things (Motown) 684 49 83071 8 4200 , o
, ISYSS Single For The Rest Of My Life (Arist
26 33 FABOLOUS F/P. DIDDY & JAGGED.. Trade It All (Part I1) (Epic) 676 179 100825 16 AT/ | Tout ke toul o 27 hasen
39 €@ BUSTARHYMES Make It Clap (J) 664 +71 84787 2 5971 | goBiE FALIL JON... Nothin's Free (TVT)
49 & TONIBRAXTON Hit The Freeway (Arista) 662 +204 96901 2 481 Total Plays: 405, Total Stations: 22, Adds: 0
— €D R.KELLY Ignition (Jive) 653 +255 90745 4 00 WHITNEY HOUSTON One Of Those Days (Arista)
38 € BENZINO Rock The Party (Elektra/EEG) 622 411 79213 5 40/4 | O Plays 388 Tota Statons. 43, Adds. 3 |
30 38  SYLEENAJOHNSON Tonight 'm Gonna Let Go (Jive) 615 -145 69685 8 450 | VIVIAN GREEN Emotional Rollercoaster (Columbia)
) Total Plays: 342, Total Stations: 31, Adds: 0
€@  EVE Satisfaction (Ruff Ryders/interscope) 583 +171 66922 1 46/2 RUFF ENDZ Wil You 8 Mine (Epi)
@ SNOOP DOGG From Tha Chuuuch... (Doggy Sty/e/Prior/'ty/Cap/'tol) 560 +147 81972 1 46/1 Total Plays: 307, Total Stations: 29, A'[()jds_‘ 0
@D  SMILEZ AND SOUTHSTAR Tell Me (ART/STdirect) 551 +117 40341 1 3971 | yaug kwELI F/BILAL Waiti’ For The DJ (Rawkus/MCA)
(P BABY F/P. DIDDY Do That... (Cash Money/Universal) 550 +135 64784 1 45/2 | Total Plays: 280, Total Stations: 18, Adds: 0
41 43 AVANT Don't Say No, Just Say Yes (Magic Johnson/MCA) 499 24 116873 16 2400 K-Cl & JOJO It's Me (MCA)
43 44 LIL’FLIP The Way We Ball (Suckafree/Loud/Columbia) 495 14 49406 12 30/p | 't Plays: 279, Total Stations: 30, Adds |
. ; TWEET Smoking Cigarettes (Gold Mind/Elektra/EEG)
% ?iLE(YOPABI\;O B(Ig\/N Yk(g” Wf:jl)s'[le (Jive) :gg :;: Zi?;g 1; g:;g Total Plays: 273, Total Stations: g?, Adds: 0
ne ivian ackaroun =
LIL’ JON & THE EASTSIDE BOYZ | Don't Give A @#$% (TVT,
42 47  HEATHER HEADLEY He Is (RCA) 468 -54 62550 7 3400 Total Plays: 260, Total Stations: 19, Adds;01n Ve mn
@ TYRESE How You Gonna Act Like That (J) 462 +157 66890 1 112 504 BOYZ Tight Whips (New No Limit/Universal)
@ JARULE Thug Lovin’ (Murder Inc./IDJMG) 460 +89 82419 1 58/57 | Total Plays: 255, Total Stations: 21, Adds: |
44 50 PASTOR TROY Are We Cuttin’ (Universal) 450 -51 59719 11 26/0 — ———
Songs ranked by total plays
69 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by tptal plays for_the airplqy week (_)f
10/27-11/2. Buliets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is R&R Station Playlists have moved to the web.

placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting :
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Piays lists the songs with the greatest week-to-week increases See all of Uur.mommred reporters at
in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from www.radioandrecords.com.

the Arbitron Company (copyright 2002, The Arbitron Company). (C) 2002, R&R, Inc.

R&B Monitor Debut #39
/ Rap Monitor 23*-20*
R&R Debut @

/WW; Addgd at 3= Q[2 K Jams

Audience over 11 Million
Catch Smilez & Southstar on the Beenie Man Tropical Storm 2K2 tour.

U LJ c LJ c 9 5 21U LJ o o < LJ

y \,‘
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PD, WOQK/Nashville

%Wm

Musig’s “Dontchange” and India.Arie’s
- “Little Things” are doing very well for us.
They are reacting better than any other
records we have on the station right now.
At the same time, Gerald Levert's “Funny”
and Angie Stone’s “More Than a Woman”
are two songs that people have really
grevitated toward. As far as requests,

though, it's India.Arie and Musiq. # As far as things com-

ing up in the future, we’re looking for Dave Hollister’s “Baby
Do Those Things” to do big things. Heather Headley's “He
Is” is really starting to take off. And, of course, “I Care 4 U”

by Aaliyah is performing well for us too.

# Down here we

play good music and treat our listeners well. We’re in the

middle of our fall promotion right now. We have the Million Dollar Bahama

Breezes contest, which is an all-expense-paid four-day, three-night trip to the

Bahama Breezes resort in Nassau. There’s a VIP reception where the win-

&

On the add tip, Nelly’s “Air Force Ores” (F¢’
Reel/Universal) heads the list, with 62
Sacond is Ja Rule featuring Bobby Brown's
(Murder Inc./IDJMG), with 57
and third are B2K featuring P. Diddy, who pick
up 47 for “Bump, Bump, Bump” (Edic) ...
Seven new acts bombard the mainstream
chart this week: Coming in at No. 49* are Ja

“Thug Lovin”

ner will have the opportunity to win a million dollars.

Rule and Brown, Tyrese’s “How You 3Sonna
Act Like That?” (J) enters at No. 48*, ar¢ making nois2 at No. 45* is Petey Pablo
with “Blow Your Whistie” (Jive). At No. 42" is 3aby featuring P. Diddy with “Do

That...”

(Cash Money/Universal), Smil2z & Satthstar assume the No. 41* spot

with “Tell Me” (ARTISTDirect), Snoop Lrogg is.at No. 40* with “From tha Chuuuch

to the Palace...”
interscope) makes its debut at No. 39 ...

(Priority/Dog/Capitol;,

and =we’s “Satisfaction” (Ruff Ryders/
On the Jrban AC chart, Whitney

Houston'’s “One of Those Days” {Arista) debuts at No. 21* (and receives the Most
Increased plays, with +170), and Tyrese’s “How You Gonna Act Like That?” comes
in at No. 29*. With half of Houston’s play incrase, Civine Mill/Warner Bros. ant-
ist Jaheim gets the second Most Increased roc with a +85 for “Fabulous.” ... it's
a close call for Most Added: Syleena Johnson's “Guess What” (Jive) is No. 1,

with 13, while Next's “Imagine That” (.) picks uo 12 new adds.

~ Tanya 0’ Quinn/Asst. Editor

DAMENTALLY

ARTIST: Common
raseL: MCA

By TANYA O QUINN / ASSISTANT EDITOR
Durin&y the time when gangsta rap svas begin-

ning to dominate the world of Iyrical ex-
pression, the lyricist formerly known gs Com-
mon Sense would not be swayed. He stayed true
to his spint and kept delivering his jazz-rap lyri-
cism to the masses. As the warm sizzle of
gangsta rap reached its boiling point, it seemed
that the politically conscious, thought-provok-
ing messages Common was trying to share
were being ignored. It’s not that the masses
didn’t care for the inspiration, encouragement
and enlightenment; it’s just that people needed
to be more aggressive, in a sense. They wanted
to yell, scream and, in some public way, dem-
onstrate their distrust of and anger and frustra-
tion with the police and others.

However, by the late *90s Common finally
began to receive the recognition he deserved as
a viable force in the world of rap. His creative
and profound style of rapping has survived the
gangsta rap explosion, and he is still an impor-
tant part of the hip-hop family. The Piscean has
remained true to the astrological dictates of his
sign: His sensitivity, profoundness, compassion
and adaptability are imparted throughout his
written works.

Lonnie Rashid Lynn was born on the south
side of Chicago, a place where the hip-hop
scene wasn’t really poppin’. Nonetheless, the
budding lyricist developed his skilis to the
point of winning The Source’s Unsigned Hype
contest. Under the moniker Common Sense, he
released his first album, Can [ Borrow a Doi-
lar?, which yielded the single “Take It EZ.”
With the release of two more singles, “Breaker
1/9” and “Soul by the Pound,” Lynn’s reputa-
tion in the hip-hop underground was estab-
lished. Two years later Resurrection hit the
streets. This was the joint that really showed
the industry and consumers alike how talented
the laid-back lyricist was. After being sued by

Common

S Y

a ska band with same moniker, Lynn shortened
his stage name to Common and relocated from
Chicago to Brooklyn.

One Day It'll All Make Sense was released in
1997. This joint focused on the fledgling resur-
gence of intelligent hip-hop and teatured such
prolific artists as Lauryn Hill, Q-Tip, Erykah
Badu, Cee-Lo and The Roots’ Black Thought. It
created an environment where Common was law.
Afier landing a deal with MCA, Common enlisted
The Roots® drummer ?uestlove as producer of
Like Water for Chocoliate. This 2000 release at-
tracted more attention than any of Commion’s pre-
vious albums and yielded the hits “Sixth Sense”
and “The Light.” Featured artists were Macy
Gray, MC Lyte, D’Angelo, Cee-Lo, Mas Def,
jazz trumpeter Roy Hargrove and Afro-beat star
Femi Kuti.

“Come Close to Me” is a fly love song that fea-
tures the soulful vocals of labelmate Mary J.
Blige. The request for babygirl to share her all,
even that which is not so appealing, is a gentle
spoken-word expression of genuine and uncon-
ditional love. Her presence in babyboy’s life is
greatly appreciated, and he just wants to give to
her what she has given him. As you listen to the
joint, clear your mind so your spirit can hear what
my fellow Piscean is trying to relay. [t’s a mes-
sage many females are dying to hear.

WALR/Atlanta, GA *
%ﬂ den l:havmom

8
3

WH!YNEV HCUSTON “Those™

HEATHER HEACLEY “He™

SYLEENA JOHNSON "What™
NEXT "Imaging”

WWIN/Baltimore, MD *
VP/Prog.. Kathy Brown
PD: Tim Watts
MD: Keith Fisher
WHITNEY HOUSTON ‘Those
BRIAN MCKNIGHT “Let”

KQXL/Baton Rouge, LA *
OM: James Alexander
PD/MD: Mya Vernon

NEXT “Imagine”

WBHK/Birmingham, AL *
PD: Jay Dixon
MD: Darryl Johnson

No Adds

WMGL/Charteston, SC *
PD: Terry Base
APD/MD: Belinda Parker

BRAXTON 83QTHERS “Say"
NICC! GILBERT "Story”
M TV “Looking’

'ERRY ST‘gELE “how"

WBAV/Charlotte, NC *
PD/MD: Terri Avery
SYLEENA JOHNSON “What"

caden -

Slalmns and I/;e/r adds //sled a/p/zabeﬂca//y by mar/(el

WLDV/Chattanooga, TN * WUKS/Fayenewlle NC*

PD/MD: Jimmy Rush PD: Rod Cruise
e Adas APD: Garralt Davis
MD: Calvin Pee
% Aes
WVAZ/Chicago, IL*
PD: Elroy Smith

APD: Armango Rivera
LLCOOL J “Mama”

WFLIWF:. Pierce, FL *
PD/MIs: Michael James
14 CYLEEWA JOHNSON "What"
NEXT magine”
BRAXTON BROTHERS “Say"
W2AK/Cleveland, DH *

PD: Kim Johnson
o Adds WOMG/Greenshoro, NC *
PD: Awin Stowe
0 Adris

WLXC/Columbia, SC *
Int. PD: Doug Williams
MD: Tre Taylor

NEXT “imagine”

KMJQHsuston-Galveston, TX *
PD: Carl Canner
MB: Sam i:hoice
TYLEINA JOHNSON “What™
WAGH/Columbus, GA
PD: Rasheeda
MD-Edages WILEimfianapolis, IN *
DM/PD: Brian Wallace
ME: Gartfr Addams
DAVEOLLISTER “Those™

NEXT 'Imagme'
BRAXTON BROTHERS “Say”

KRNB/Dallas-Ft. Worth, TX *
RO Ry e WKX/Jackson, MS *

No Adds PO/MO: Si2n Branson
NEXT' magine™

WMXD/Detroit, Mi *

APD: Dneil Stevens WSOL/.hcksonwlle FL*
MD: Sheila Little

Mo Adds »/Ivu:N GREEN “Emotonal

KMJK/Xansas City, MO *
PO: Greg Love
MD: Trey Michaels
11 SYLEENA JOHNSON “What"
4 SOUNDS OF BLACKNESS “Grve™
NEXT "Imagune”

KNEK/Lafayette, LA™
DM: James Alexander
PD/MD: John Kinnit

NEXT “Imagine”

KVGS/Las Vegas, NV *
PD: Vic Clemons
MD: Adrian Wagers
23 GERALD LEVERT “Funny”
1 INDIAARIE Litte”
10 DAVE HOLLISTER “Those”
WHITNEY HOUSTON “Those™
SYLEENA JOHNSON “What"

KOKYLittle Rock, AR *
PD: Mark Dylan
MD: Jamal Quarfes
1 NEXT “Imagmne’
BRAXTON gRDYHERS'Say'

KHHT/Los Angeles, CA *
PD: Michelle Santosuossn
No Adds

KJLHAos Angeles, CA *
PD/MD: Andrae Russell
SYLEENA JOHNSON Whar”

EXT
SUUND’SM? BLACKNESS “Grve™

WRBV/Macon, GA WYBCMew Haven, CT *

PD/MD: Lisa Charles DM: Wayse Schmidt
WHITNEY HOUSTOS “Those™ PD: Juan Castillo
BAAXTON BROTHERS “S2y" APD: Steven Richardsom
MD: Doc-P
No adds
K.IMS/Memphls TN*
DM/PD: K
APD/MD: Enean Eolllev WYLDNew Drleans; LA *
No Adds OM: Carla Boatner
PD/APD/MD: Aaron "A J." Apple
No Adcs

WHQT/Miami, FL*
PD: Derrick Brown
APD/MD: Karen Vaughn
30 SYLEENAJOHNSOR “What™

WRKS/New York, NY *

PD: Toya Beasley

MD: Julie Gustines

%: NE-I;%Y"KEKLYHOWLMD “Dilemma”
. N A IM ‘Fabulous
WJMR/Milwaukee-Racine, Wl * 7

PD/MD: Lauri Jones & SCEIOMNaON W

4 VIVIAN GREEN "Emodnnal”
13 BRIAN MCKNIGHT “Let” O ENpERoeny

WSVY/Norfolk, VA *

PD/MD: Michael Mauzone
VIVIAN GREEN “Emoti 13"
SYLEENA JOHNSON “Bihat”
SCLNDS OF BLACKNESS “Give

WMCSMilwaukee, W
OM: Steve Scott

PD/MD: Tyrene Jackson

5 TERRY STEELE “Now™

5 NEXT dmagoe
NICCI GILBERT *Story”

WVKUMarlolk, VA *

WDLT/Mobile, AL * OM: Don London
PD: Steve Crumbley POMD: DC
MD: Kathy Barlow No adds

No adds

WCF8/0rlanda, FL*

WOQOK/Nashville, TN * :
PO/MD: D.C ?a'ﬁf"&m""'“’”"

T SYLEENA JOHNSCN “What" No Adrss
NEXT “Imagine”

KMJM/St. Louis, MD *
DOM/PD: Chuck Attrins
e
7 WHITNEY HOUSTON nose”
NaAacs 7 JRHEIM Fabuo
SLERuR J0INSON Whar

WDAS/Philadelphia, PA *
Stn. Mgr./P0: Joe Tambu'ro
MD: Jozrm Gambie

WLVH/Savannah, GA

WFXC/Raleigh-Durham, NC * PD: Gary Young
D CL ot T e
y |l HI Y STON ™ ose”
" HEW Faodous” [l TYRE SERGonga

WIMX/Toledo. OH *
%/PB: l}u:y Love

WKJS/Richmond, VA * ; Deniss Brodks

PO/MD: Kevin Gardner

WHIINEY HOUSTON T A
i WHUR/Washington, DC *
PD/MD: David A. Dickinson

No Adds

WVBE/Roanoke-Lynchburg, VA" | yuwyWashington, 0C *

4 SYLEENA JOBNSON What PD: Kathy Brown
BRAXTON BROTHERS *Say” MD: Mike Chase
NEXT “Imagine” N Adds

*Monitored Reporters
48 Total Reporters

44 Total Monitored

4 Total Indicator

Note: KVGS/Las Vegas, NV moves
from Urban to Urban AC.
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WEEk WEx  ARTIST TITLE LABEL(S) POAYS PLATS nwg%s%us R TOTAL g oNS!
2 @ MusIQ Dontchange (Def Soul/IDJMG) 1068 +16 172206 11 41/
1 @ GERALD LEVERT Funny (Elektra/EEG) 1048 450 147917 15 3911
3 © RUFF ENDZ Someone To Love You (£pic) 977 +33 139683 34 36/0
5 o INDIA.ARIE Littie Things (Motown) 743 +40 90458 10 391
4 5 ANGIE STONE More Than A Woman (J) 701 -3 88652 11 37/0
7 0 HEATHER HEADLEY He Is (RCA) 644 +61 83973 6 38/1
8 © LUTHER VANDROSS I'd Rather (J) 603 +20 95257 42 35/0
6 8  JAHEIM Anything (Divine Mill/WB) 602 21 76494 47 33/0
14 0 ERYKAH BADU F/COMMON Love Of My Life (Magic Johnson/MCA) 523 +31 94354 8 20/0
12 @ MAXWELL Lifetime (Columbia) 510 +10 83799 70 33/0
11 11 AALIYAH [ Care 4 U (BlackGround) 903 -21 102427 8 12/0
9 12 MUSIQ Halfcrazy (Def Soul/IDJMG) 485 -45 96916 33 41/0
15 @ TANK One Man (BlackGround) 432 +22 54652 10 250
10 14 DONELL JONES You Know That | Love You (Untouchables/Arista) 421 -105 78731 33 33/0
13 15 BOYZ Il MEN/FAITH EVANS Relax Your Mind (Arista) 365 -106 %0117 12 34/0
18 () DAVE HOLLISTER Baby Do Those Things (Motown) 360 +58 41810 8 2572
16 @ GLENN JONES | Wonder Why (Peak) 360 +42 35163 9 24/0
23 @ JAHEIM Fabulous (Divine Mill/WB) 326 +85 44401 4 25/3
17 @ BRIAN MCKNIGHT Let Me Love You (Motown) 320 +16 44664 5 3072
24 e  VIVIAN GREEN Emotional Rollercoaster (Columbia) 292 +64 43071 2 31/4
@  WHITNEY HOUSTON One Of Those Days (Arista) 259 +170 97844 1 3055
20 22 NELLY F/KELLY ROWLAND Dilemma (Fo’ Reel/Universal) 249 -31 61585 4 4N
25 € DEBORAH COX Up & Down (In & Out) (J) 218 #2 20048 6 190
26 @ DRU HILL | Should Be... (Def Soul/IDJMG) 212 + 29584 2 2100
19 25  KEITH SWEAT One On One (Elektra/EEG) 212 -18 24942 18 22/0
21 26 AL JARREAU Secrets Of Love (GRP/VMG) 21 -37 10698 7 18/0
27 @ KENNY LATTIMORE/CHANTE’ MOORE Loveable... (Arista) 203 +15 22361 3 19/0
22 28  KIRK FRANKLIN Brighter Days (Gospo Centric/Jive) 196 -44 14361 19 210
@  TYRESE How You Gonna Act Like That (J) 176 +7T1 24380 1 16/0
29 30  WYCLEF JEAN Two Wrongs (Columbia) 170 -11 16427 13 12/0
44 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
10/27-11/2. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total piays, the song with the iarger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases
in total plays. Gross impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from
the Arbitron Company {copyright 2002, The Arbitron Company). (C) 2002, R&R, Inc.
New & Active
SYLEENA JOHNSON Guess What (Jive) NICCI GILBERT My Side Of The Story (MCA)
Total Plays: 131, Total Stations: 16, Adds: 13 Total Plays: 16, Total Stations: 4, Adds: 1
JEFF MAJORS Somebody Bigger (Music One) MUL-TY Looking For Love (SuperKali)
Total Plays: 118, Total Stations: 7, Adds: 0 | Total Plays: 14, Total Stations: 6, Adds: 1
KENNY G F/BRIAN MCKNIGHT All The Way (Arista) \ NEXT Imagine That (J)
Total Plays: 88, Total Stations: 12, Adds: 0 Total Plays: 1, Total Stations: 12, Adds: 12
SOUNDS OF BLACKNESS Don't You Ever Give Up (Sounds Of Blackness) ‘ BRAXTON BROTHERS What Did | Say (Peak)
Total Plays: 57, Total Stations: 10, Adds: 3 Total Plays: 0, Total Stations: 4, Adds: 4
Sungs ranked by total plays

Most Added.-

www.rradds.com

ARTISTTITLE LABEL(S)

SYLEENA JOHNSON Guess What (Jive) 13
NEXT Imagine That (J) 12
WHITNEY HOUSTON One Of Those Days (Arista) 5

VIVIAN GREEN Emotional Rollercoaster (Columbia) 4
BRAXTON BROTHERS What Did | Say (Peak) 4
JAHEIM Fabulous (Divine Mill/WB) 3
SOUNDS OF BLACKNESS Don't ... (Sounds Of Blackness) 3
BRIAN MCKNIGHT Let Me Love You (Motown) 2
DAVE HOLLISTER Baby Do Those Things (Motown) 2

Most Increased
Plays

PLAY

ARTIST TITLE LABEL(S) INCREASE

WHITNEY HOUSTON One Of Those Days (Arista) +170
JAHEIM Fabulous (Divine Mil/W8) +85
MUSIQ Dontchange (Def Soul/IDJMG) +76
TYRESE How You Gonna Act Like That (J) +71
PINK Get The Party Started (Arista) +66

VIVIAN GREEN Emotional Rollercoaster (Columbia) +64

HEATHER HEADLEY He Is (RCA) +61
DAVE HOLLISTER Baby Do Those Things (Motown) +58
GERALD LEVERT Funny (Elektra/EEG) +50
GLENN JONES | Wonder Why (Peak) +42
Most Played
Recurrents

TOTAL
ARTIST TITLE LABEL(S) PLAYS
MARY MARY In The Morning (Columbia) 386
JOE What If A Woman (Jive) 380
LUTHER VANDROSS Take You Cut (J) 370

GERALD LEVERT Made To Love Ya (EastWesVEEG) 3
YOLANDA ADAMS The Battle Is The Lords (Verity) 295

JILL SCOTT The Way (Hidden Beacl/Epic) 243
MAXWELL This Woman's Work (Columbia) 223
ASHANTI Foolish (Murder Inc./IDJMG) 205
ANGIE STONE Wish | Didn't Miss You (J) 193
YOLANDA ADAMS I'm Gonna Be Ready (Elektra/EEG) 189
GLENN LEWIS Don't You Forget It (Epic) 183
MUSIQ Love (Def Sout/iDIMG) 173
MICHAEL JACKSON Butterflies (Epic) 172
GINUWINE Differences (Epic) 169
ANGIE STONE Brotha (J) 164

R&R Station Playlists have moved to the web.
See all of our monitored reporters at
www.radioandrecords.com.

Custom manufacturers of

StickerseDecals*Statics -

Call us for all your Promotional Product needs
1.888.768.4259 « www.imagesinkusa.com ¢ e-mail: Inksales@imagesinkusa.com

www.americanradiohistorv.com
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The New-Music Crystal Ball

[ Programmers pick future hits from current releases

N ew music: Some programmers see it as a minefield and tiptoe through it, trying to not

For this new music theme issue, |
asked a number of PDs and MDs to
separate the minerals from the mines.
My charge to them: With a universe
of songs that includes those above No. 30
on the national charts, songs from
newcomers, tunes in R&R’s New &
Active or those Going for Adds in the
next few weeks, select three songs
they think will be hits in their mar-
kets and for their stations.

| said there was no need to predict
what will happen to those songs on
the national charts and that their se-
lections could range from songs
they’re playing right now and getting
good response to to songs they will
be adding soon that they really like
and think will do well in their mar-
kets. | also limited them to choosing
one “‘star” — [ was really looking for
gems that are relatively undiscovered
or that have been overlooked by pro-
grammers. Here are their picks.

Tommy Carrera
PD, KBQI/Albuquerque

Jennifer Hanson, “Beautiful
Goodbye™: This one may be a sur-
prise for us in Albuquerque. It’s got a
very “Shery| Crow™ sound, and I think
it may create a bridge with the female
listeners we share with our modern
AC station. Great hook.

Aaron Lines, “You Can’t Hide
Beautiful: Outstanding song. This is
one of those that always gets imme-
diate phones and curiosity calls. We
receive requests from many husbands
asking how to get a copy for their
wives. | wish every song we played
could invoke the kind of passion “You
Can’t Hide Beautiful” does.

Trick Pony, *“On a Mission”: This
is a “simple math” hit for us in the
making. Everything Trick Pony have
done with this sound has worked
before. They have a great “fun-ittude”
about them that works.

Jim Dorman
OM, KTOM/Monterey

Daryle Singletary, “I'd Love to
Lay You Down™: | didn’t want to add
this the first time I listened to it. My
first thought was that it sounded just
like the original, so if | was going to
play that song, why not play Conway
Twittv? But Daryle had just been to
the city for a concert, and my audi-
ence was very familiar with him. So |
started it out at five plays and got great
phones. Now in medium. it’s my most-
requested song. It’s a hit.

n

T

Stix Franklin Joe Kelly

Tanya Tucker, “A Memory Like
I’'m Gonna Be”: This is a smash. It’s
great to have her back, and this is vin-
tage Tanya. Nice to have a classic that
still runs great.

Sixwire, “Way Too Deep™: | wish
that more than some of the country
got these guys. This is my favorite
song on the albuni, and it sounds so
great on the air. Already getting phones
on this one.

Stix Frankiin
MD, KKCS/Colorado Springs

Steve Holy, “I’m Not Breakin’™:
This is doing very well for us here in
Colorado Springs, and it is consistent-
lv one of our most-requested songs. It
has such a great sound to it, and Steve's
music has alwavs done very well for
us even though it may not have done
quite so well on the national charts.
Another great thing about Steve Holy
is that he remembers the people who
play his music: He thanked KKCS
several times during his show at the
Colorado State Fair this year. You
can’t buy advertising like that.

Pinmonkey, “I Drove All Night™:
These guys are abselutely terrific. Their
CD debuted at Ne. 17 on the Sound-
scan chart, but they debuted at No. 8 in
Colorado Springs. There’s your passion
score right there: People are putting
down their hard-earned money to buy
the CD. They mix so many different in-
fluences into their music, and it comes
out sounding very hip and fun, but,
above all, very genuine.

Joe Nichols, “Brokenheartsville™:
This guy has got one of the best coun-
try CDs out there. Absolutely teriffic,
front to back, and stone country all
the way through. This song has such
a cool, honky-tonk feel to it, and you
can picture the song in your head. You
can imagine sitting at the bar with a
beer watching this whole song hap-
pen; that’s powerful stuft. Plus, it's a
cha-cha, which always seem to do
well here.

misstep; others view it as a gold mine and constantly search for nuggets.

Robynn Jaymes
Asst. PD/MD, WSLC/
Roanoke, VA

Blake Shelton, “The Baby”: This
is already huge. The calls are not just
from the “babies,” but the mamas too.
We had one very cool call from an
older brother. He said he used to pick
on his younger brother, and their
mama would step in and say, “Don’t
pick on my baby.”

Aaron Lines, “You Can’t Hide
Beautiful”: Another strong song. It’s
a good love song, delivered well. It
reminds me of Steve Holy’s “Good
Morning, Beautiful.” The guys and
the girls are going to call on this one.

Lee Ann Womack, “Forever Ev-
eryday”: Simple, eloquent, elegant
production — and such a wonderful
country voice.

Adam Jeffries
MD, KUZZ/Bakersfield

Joe Nichols, “Brokenhearts-
ville”: This guy is on fire. What a
=g wemy g great followup to

; { “The Impossi-
| ble.” We've only
|| been spinning it a
couple of weeks,
and listeners are
already wanting
to know who it is
and what the song
is. | think Joe
should do a live
version of this
song — a la Garth
Brooks — with a third verse using ““ass”
instead of “‘glass.” Hey, Toby did it, and
it worked. I see Joe as a major talent in
our format in the not-too-distant future.

Daryle Singletary, “I'd Love to
Lay You Down”’: Daryle nails the vo-
cals on this song. We played his first
single, “That’s Why | Sing This Way,”
and got tremendous local callout on
it. This tune is no different. It’s real
country, and it really resonates with
our listeners.

Pinmonkey, “I Drove All Night™:
Another group that | feel is going to
be a force in this format. 1 can’t get
their CD out of my truck. | listen to it
every day. “I Drove™ is a bit more ra-
dio-friendly for some stations than
“Barbed Wire & Roses™ was. Their
harmonies are awesome, and Chad
Jeffers™ lap steel guitar just kills me.
A perfect mix of old and new sounds
that is a much-needed fill to a huge
hole in country.

Adam Jeffries

www americanradiohistorv. com
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what happens.

[THE BIG SHOW

KNCI/Sacramento’s Pat and Tom showed up as extras on the TV show
Reba, starring Reba McEntire. Seen here on the set with Reba is Pat,
who plays a bartender and gets a ton of face time. Tom had a scene
where Reba talked to him. The episode airs Nov. 15, so tune in to see

Joe Nelly
PD/MD, WPUR/
Atlantic City, NJ

Joe Nichols, “Brokenhearts-
ville”: Huge phone reaction on this
one from the very beginning. | thought
his first song was huge; this one looks
like it’s going to be bigger.

Darryl Worley, “Family Tree™:
What a fun song. Again, burning up
the phones. We had Darryl here for
an acoustic show several weeks ago,
in front of about 200 people. 1 don’t
think I’ve seen so many people mes-
merized at one time. Every single per-
son there hung on to every lyric, ev-
ery note, every word. Darryl Worley
will be a superstar.

Anthony Smith, “John J. Blan-
chard”: That, and anything else he
releases. Phones have been great on
this guy. You talk about connecting to
an audience; this singer-songwriter
does, with everything on his album.

Travis Moon
Asst. PD/MD, KEEY/
Minneapolis

Cross Canadian Ragweed, “17”:
This is a song with meat to it. The
“Texas™ sound has created some chal-
lenges in gaining a consensus through-
out all of Country radio. This cculd
be an entry point for our listeners to
begin embracing a new sound that our
format could real-
ly use. There is
nothing formula
about this song.
It brings a very
relatable message
with a uniquely
fresh but accessi-
ble sound for
Country radio to
play for its listen-
ers. Our listeners
have responded
very well so far, and any time we can
give the format back some variety in
country style, we wrill benefit greatly.

Joe Nichols, “Brokenhearts-
ville™: A real good country song is one
filled with very memorable lyrics.
This song fits that definition easily. If
I had to start a brand-new playlist from
scratch, this song would be the first

Travis Moon

song | would build around. Lyrically,
it is classic and terrific. It’s got a sim-
ple and solid melody, and it is refresh-
ing to actually hear some great
instrumentation. Joe seems to be liv-
in’ the song too. It’s a little early, but
songs like this are normally not de-
nied being a hit. This one could be
timeless.

Blake Shelton, “The Baby”: This
song has all the vital ingredients that
make for a multiweek No. 1 song:
powerful melody, lvrics that hit you
right in the gut and an outright career
performance by Blake that fuels the
song’s emotion. After only one week,
we are getting a large number of re-
quests for this song. Songs like this
always run the risk of being written
or performed in a contrived way, but
not this one. This one is so real and
so well-performed that it’s starting to
impact our listeners in a very intense
way. Awards are won because of
songs like this, and Blake has given
country music a song that will add to
its great historical legacy.

Crash Poteet
PD/MD, KTST/Oklahoma City

Blake Shelton,
“The Baby”: An-
other great song
from Oklahoma’s
newest male star.
Heard this one
time and made
room for it on our
playlist. This will
rank up there
with “Austin.” He
sings it like he’s
lived it.

Cross Canadian Ragweed, “17”:
This is a band that has developed a
big following in Oklahoma and Tex-
as. At an in-store a manager told me
he couldn’t keep enough product on
hand from these guys. Since then I’ve
kept an ear on them, and [ believe they
have found a hit with *17.” Great pro-
duction and a new deal with Univer-
sal South will make these guys stars.

Kid Rock & Sheryl Crow, “Pic-
ture™: What can | say? As we ap-
proach 200 spins on this, it is hands-
down our most-requested song and

Crash Poteet

Continued on Page 62
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Independent Labels Work New Music

[J Charting their own promotion course

orking to break new artists and new music isn’t easy, no matter how big or small the label
behind the record is. But it can be particularly difficult without superstar leverage on your

a new way to gauge success.

In last week’s issue established la-
bel promotion executives described
their industry as the “incredible
shrinking business.” The same cannot
be said of smaller. more independent
labels that are working new music in
their own ways.

Think Bigger

Audium Records OM Gerrie
MecDowell believes that record pro-
motion is different at her label, be-
cause the focus is not just on the
charts. “There’s obviously pressure
when you try to go out and get adds
at mainstream radio,” she says. “Be-
cause we're small, we have to think
bigger. We have to take more of a
sales-promotion-marketing approach.
That’s how we think and operate. We
can’t be just promotion.”

*

“I love the
independent tag,
because it implies

you are flexible and
passionate and
creative.”

Nancy Tunick

T R ——

Dualtone co-President Dan Herring-
ton maintains that this more targeted
approach is the only thing that makes
sense for a label the size of Dualtone.
“From a radio standpoint, it can be
really expensive, based on the state of
the way things are,” he says.

“Big labels have bigger war chests
than we do at Dualtone or at any other
independent. We have to spend
money wisely. That puts us in a posi-
tion such that we can’t always play the
chart game that the majors are play-
ng.”

That chart game is a calculated risk,
according to Universal South Sr. VP/
Promotion Bryan Switzer, who ex-
plains, “You can spend as much
money as you want and end up with
high-priced promotion for a record
that peaks at No. 42 on the chart.

Dan Herrington  Bryan Switzer

“We certainly can play the same
monetary game. We can play in that
arena if we choose to, but I choose not
to open that can of worms.”

Instead, Switzer looks at big-pic-
ture issues. “it's not only *How do |
getmy airplay?’ but *What is my mar-
keting plan? What makes sense to
spend on this record?”” he says. *You
have to weigh the pros and cons. At
the end of the year, chart share is great.
but it’s not chart share that’s gonna
keep the lights on.”

VEFR National Dir./Promotion
Nancy Tunick says she’s embraced
the indie moniker for what it signities.
Il love the independent tag, because
itimplies you are tlexible and passion-
ate and creative.” she says.

Working The Music

Of course, doing promotional tic-
ins with radio is still necessary to
bring some new product to the mar-
ketplace. “We certainly don't turn
our back on mainstream radio,”
McDowell says. “Rhett Akins, Doug
Stone, Charlie Daniels and even
Confederate Railroad — we do
work them at mainstream radio.
We're like everybody else: We
bloody our heads up against the wall
every day.”

For Herrington, working new mu-
sic to radio is a matter of knowing who
his friends arc. “There are some sta-
tions that are more friendly to this
music,” he says. “We're tinding the
guys who are into it. and we make sure
they take it seriously and that they
know we'll do what we can to support
that airplay.™

Tunick says that what sometimes
works best is to “build a foundation
underneath our acts, not just going to
major markets, but market by market.”
She continues, “Some elements of

roster. Despite that, labels like Audium, Dualtone, VFR and Universal South are finding

Americana make a terrific living go-
ing market to market. We're applying
a lot of what they do to mainstream
country,

“They know how to utilize the
press in every market to build a core
fan following on a market-by-market
basis. You build a career. If you throw
each song out, you create hits. That’s
great for the publishing, but not so
great for record companies.”™

Skirting The Costs

Switzer, who was able to score a
No. | record with newcomer Joe
Nichols™ “The Impossible.™ says that
such ctfort proves that good songs will
succeed even if they don’t have radio
promotions attached to them.

“We shipped a great record,”
Switzer says. 'l think the promotion
costs for Joe Nichols were less than
for any other record shipped to radio
this year. | can’t guarantee that, but |
don’t doubt that it’s probably true,
knowing how little | had to do to get
that record played and what kinds of
promotions are going on out there
right now. We did nothing of that sort
for Joe Nichols.™

—

“Based on the
financial landscape,
we feel like we spend
money smarter.”

Dan Herrington

T T

Switzer believes his label simply
cuts through the clutter by finding, as
he puts it, “the music and artists that
arc obvious.”

In support of “The Impossible,” the
label simply shipped the record.
Nichols didn’t even do a full radio
tour. “Each regional might have got
him for a week.” Switzer says. “He’s
been to a few stations. These stations
were already playing the record for
some time. It was not a massive radio
tour, and none of that came prior to
the release of the record.”

www americanradiohistorv.com

MARTINA'S HALLOWEEN PARTY

Martina McBride (r) recently hosted a Halloween costume party for the
children of Safe Haven, a family shelter in Nashville. McBride raised funds
for the shelter as a part of her Make a Difference Day commitment.

R&R Nashville Bureau Chief Lon Helton presents a plaque to Univer-
sal South and artist Joe Nichols for their recent No. 1 success with
“The Impossible.” Seen here (l-r) are Universal South’s Bryan Switzer,
Helton, Nichols, songwriter Lee Thomas Miller and BMI exec David
Preston.

Herrington is in the same situation,
trying to keep costs in check while still
promoting Radney Foster’s current
cut, “Everyday Angel.” The label re-
cently sent about S0 radio stations
boxes of Krispy Kreme donuts to help
PDs “keep their strength up,” because
the label is on the record “for the long
haul.”

Herrington says, “We got a great
response to that. [t was a way to thank
everybody who is supporting us on
the record, it's not real costly. and it
gets every body talking about it. Based
on the financial landscape, we feel like
we spend money smarter.”

Superstar Swagger

With a tighter hold on promotion
dollars and a sharper eye on the
cost-to-benetit ratio, upstart labels
agree that the biggest detriment to
their business is the lack of super-
star leverage on their rosters. Tunick
says that’s probably the biggest ob-
stacle her tabel faces. “The fact is,
we don’t have a Shania or Tim
McGraw or Faith Hill right now to
incorporate into how we promote
our newer artists,” she says.

McDowell agrees: “*We don’t have
aTim Mc¢Graw or a Shania Twain. We
have some great artists, but we don’t
have a superstar, and that’s frustrating,
because that’s leverage. We try to
maintain the fact that *Hey! It’s great
music!” is really what it’s about.”

“What we have to rely on is just a

'—

“At the end of the year,
chart share is great,
but it's not chart share
that's gonna keep the
lights on.”

Bryan Switzer

RS (ST LTI

great record,” savs Switzer. 1 don’t
have superstar artists to draw on; |
don’t get the opportunity to use that
leverage. That’s really the only place
where we take it on the chin.”

Herrington also says that having
fewer bodies on staff can make it dif-
ficult to beat out the majors when it
comes to playlist space as well. He
explains, "By not having a big re-
gional promotion staff, one of the
things you're fighting is negative pro-
motion — people saving, ‘It looks like
this record might be over. Take that
one oftf and add mine.” We're trying
to combat that.

“We're not throwing in the towel.
I don’t think we go into it thinking that
we have to compete against these guys
to do this. We go out and do the best
we can and reach the public any way
we can.”
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' » ¥ Country Top 50

® November 8, 2002

WK WK ARTIST TITLE LABELIS PONTS  RONTS  mMS  elvs o Olappe S @ Most Addéaa
{1 KEITHURBAN Somebody Like You (Capitol) 17437 -340 6003 -04 20 15000 B A b e
2 @ DIXIECHICKS Landslide (Monument) 15454  +844 5334 +337 11 15000 | sansrrue wseus e
4 ©  RASCAL FLATTS These Days (Lyric Street) 14686 +1090 5319 4429 21 150/0 | yiNCE GILL Next Big Thing (MCA) 55
3 @ ALANJACKSON Work In Progress (Arista) 14184  +103 5186 435 21 149/0 | BLAKE SHELTON The Baby (Warmer Bros) 46
5 © MONTGOMERY GENTRY My Town (Columbia) 13717 +250 4965 +140 23  150/0 | DEANA CARTER There's No Limit (Arista) 15
6 @ GEORGE STRAIT She'll Leave You With A Smile (VCA) 12960 +449 4548 4216 11 150/0 g:::‘svf"‘f,tm@a}‘\3;’?””' %ay (Ciﬁ”"f }g
9 @ TOBYKEITHWho's Your Daddy? (DresmWorks) 1251 +1050 4445 +435 15 100 | JorncHOLS Brokemenite e St 10
i 8  MARTINA MCBRIDE Where Would You Be (RCA) 11568  -007 4169 -342 28  149/0 | PINMONKEY | Drove All Night (BiA) 9
10 © SHANIATWAIN I'm Gonna Getcha Good! (Mercury) 11529 +433 3975 +151 5  145/0 | MARKWILLS 19 Somethin' (Mercury) 8
11 ) TIMMCGRAW Red Ragtop (Curb) 10873  +377 3817 179 9 145/ | TRACYBYRD Lately (Bzen Dreamin’ Bout..) (RCA) 8
8 11 PHILVASSAR American Child (Arista) 0914 2309 3559 -805 29 14/ | KEVINDENNEYIUNGo Away (Lywc Street ]
12 12 REBECCA LYNN HOWARD Forgive (VCA) 9118  -147 3388 -23 26 1490
13 @ EMERSON DRIVE Fall Into Me (DreamMorks) 8616 +579 3131 +245 18  145/3
14 @ TERRICLARK | Just Wanna Be Mad {Mercury) 8287 +592 2948 +227 12 1393 | = R oo
15 (B BROOKS & DUNN Every River (Arista) 7891 4235 2846 +73 10 1450 Most ’ma
16 D TRAVIS TRITT Strong Enough To Be Your Man (Columbia) 7812 +359 3030 +144 17 1441 | POilttS e
17 @ KENNY CHESNEY A Lot Of Things Different (BNA) 7370 4500 2678 +185 10 143/ ’ : S : romaL
15 ) MARKWILLS 19 Somethin’ (Mercury) 7211 #1141 2547 4409 7 141/8 | anmst e wasens NOREASE
18 TAMMY COCHRAN Life Happened (Fprc) 6663 +68 2527  +9 23  142/0 | BLAKE SHELTON The Baby (Wamer Bros,) 1374
20 @ BRADPAISLEY | Wish You'd Stay (4rista) 6256 +693 2321 4232 12 1312 | MARKWILLS 19 Somethin' (Mercury) 1141
23 @ AARONLINES You Can't Hide Beautiful (RCA) 5675 4722 1915 4276 13 1313 ?335‘&#:&}? T“gse Dgyzg%”‘bsﬁ'eefv)v ) *}ggg
21 @  JOHNMICHAEL MONTGOMERY TilNcthing... (Wamer Bros) 5450 +47 2135 410 16 1357 | puof sl ies (o B (omamilons v
22 @ LONESTAR Unusually Unusual (BN£) 5192  +207 1946 +78 11 13072 AARDM LINES You Can't Hide Beautiful (RCA) +122
25 @ GARY ALLAN Man To Man (MCA) 4465 +684 1673 +259 7 1315 BRAD PAISLEY [ Wish You'd Stay (Arista) +693
24 @ CAROLYN DAWN JOHNSON Cne Day Closer To You (Arista) 3930  +64 1582 +11 16 1171 | GARYALLAN ManTo Man (MCA! +684
26 @ KELLIE COFFEY At The End O The Day (BUA) 3774 4200 1421 +98 14 1200 BEE’;:'ACCL:;TKEL%VX@”QS ma(‘j‘%ff”’w s
27 @ TRICKPONY On A Mission (H2E/WE) 3510 +228 1396 +100 10  112/4
31 @ TRACE ADKINS Chrome (Capitol) 3026 +458 1197 +149 7 101/
28 % STEVE HOLY I'm Not Breakin' (Curb) 3012 +327 1189 +87 10  104/4
29 STEVE AZAR Waitin' On Joe (Mercusy) 2750  +87 1117  +41 15 10973 : ,

Breaker €)  BLAKE SHELTON The Baby (Warner Bros.) 2669 +1374 772 +345 3 91/46 Most ‘pl;rcreased
30 € JENNIFER HANSON Beautiful Goodtye (Capitol) 2610  +6 1046 +17 13 1013 | ays :
32 €D ANDY GRIGGS Practice Life (RCA) 1987 +256 790 +68 8 955 ey
34 € DARRYLWORLEY Family Tree (DreamWorks) 1870 4493 746 4198 5 8410 | sanst e waseis INCREASE
33 €@ TANYATUCKER A Memory Like I'm Genna Be (Tuckertime/Capito/)1780  +285 607 +96 9  56/2 TOBY KEITH Who's Your Daddy? (DreamWorks) +435
37 €D DEANACARTER There's No Limit (Arista) 1662 +588 621 +254 3 83/15 | RASCAL FLATTS These Days (Lyric Street) +429
42 €@ JOENICHOLS Brokenheartsville (Umversal South) 1372 +469 448 +182 3 54/10 B’“&’L‘E‘g&ﬁ;ﬂ?ﬁg‘g‘gg (%:,fgg,’ygm ) o
36 € ANTHONY SMITH John J. Blanchard (Mercury) 1305 +53 500 +31 6 97 DIXIE CHICKS Landslide (Monument) +337
41 €@ RODNEY ATKINS My Old Man (Curb) 1217 +252 510  +81 7 685 | AAROM LINES You Can't Hide Beautifui (RCA) +276
39 ) TOMMY SHANE STEINER What We're Gonna Do About It (RCA) 1129 +81 414 +51 5  47/2 | GARY ALLAN Van To Man (MCA} +259
40 @ DARYLE SINGLETARY I'd Love To Lay You Down (Audium) 1101  +75 391 +20 7 4073 | DEANACARTER There's No Limif (Arista) +254
38 42 AARONTIPPIN If Her Lovin’ Don't Kill e (Lyric Street) 1051 -6 384 15 9 45p | CMERSONDRIVE Fal into M (DreamWorks) +245

BRAD >AISLEY | Wish You'd Stay (Arista) +232

45 (® LEEANNWOMACK Forever Everyday (VCA) 930 +175 420 +54 3 66/6
43 (D KIDROCK W/SHERYL CROW Picture (Top Dog/Lava/Atiantic) 901 A 31 4 6 o

@  VINCE GILL Next Big Thing (MCA) 854 +481 243 +140 1  56/55 ) -
46 @ NEALMCCOY The Luckiest Man In The World (Warner Bros.) 803 494 334 427 6 512 Breakers.
49 (D BRAD MARTIN Rub Me The Right Way (Epic) 714 +194 332 478 4 5011 =
48 @ CRAIG MORGAN Almost Home (Broken Bow) 651 +124 304 +57 3 452 BLAKE SHELTON
47 @ MARKCHESNUTT | Want My Baby Eack (Columbia) 639 +12 324 +13 3 515 The Baby (Warner Bros.)

@  KEVIN DENNEY Itll Go Away (Lyric Stréet) 631 +200 204 +112 1 507 AGIR0dS = ETEs o3

150 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week of Songs ranked hy total plays

10/27-1_1/2 Bullers appear on songs gaini‘ng in points or remaining flat from previous week. {f two songs are tied in _total points, the song with the Iarg_er_ increase in points is

By 20 foporing taion Songe snreportsd oS Ats 10 ot Cout sl 0l amions i Song Hos Incsses Poms 1t he snge i ot restos v, | | RR Station Playlists have moved to the web.

week increases in total points. Breaker status is awarded to songs reported by 60% of the panel for the first time. Station Weight = AQH Persons + (Market rank X 10) divided See all of our monitored reporters at

by 4180. Gross Impressions equals Average Quarter Hour Parsons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from the www.radioandrecords.com.

Arbitron Company (copyright 2002, The Arbitron Company). (C) 2002, R&R, Inc.

SONGWRITER/ARTIST SONG OF THE YEAR SONG OF THE YEAR PUBLISI{ER OF THE YEAR SONGWRITER
OF THE YEAR Ain't Nothing ‘Bout You I'm Already There EMI Music Publishing OF THE YEAR
Publishers: Memphisto Music / Publishers: Josh Nick Music / Swear
Universal Music Publishing Group fo it Muslc_ / Zomba Enterprises

|

2002 COUNTRY MusIC

AWARD WINNERS ALAN S ; i : ;
JACKSON RIVERS "% _ FRANK . LA i )
; RUTHERFORD g FRS " MYERS "OVERTON DARRELL SCOTT
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www.americanradiohistory.com

R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY

LAST
WEEK

B O NN W,

12
11
13
14
17
16

18
20
10
15

—_
O

WES ARTIST TTLE LABEL(S) PN eowts b elvs  Caar oo
&) RASCAL FLATTS These Days (Lyric Street) 3521 +158 2776 +112 2 75/0
©  DIXIE CHICKS Landslide (Monument) 3361 +80 2671 468 12 7500
© MONTGOMERY GENTRY My Town (Columbia) 3350 +10 2632 +12 23 750
4 ALAN JACKSON Work In Progress (Arista) 3324 -20 2604 -21 22 740
@ TOBY KEITH Wha's Your Daddy? (DreamWorks) 3273 +200 2574 +143 14 750
@ GEORGE STRAIT She'll Leave You With A Smile (MCA) 3240 +152 2555 +111 12 7500
7 KEITH URBAN Somebody Like You (Capitol) 3205 103 2519 -76 21 7410
© TIMMCGRAW Red Ragtop (Curb) 2715 +127 2156 +110 10 750
©  SHANIA TWAIN I'm Gonna Getcha Good! (Mercury) 2478 +130 1971 +120 5 750
10 REBECCA LYNN HOWARD Forgive (MCA) 2411 13 1975 22 29 750
@ TRAVIS TRITT Strong Enough To Be Your Man (Columbia) 2243 +21 1747 +21 18 7100
@ BROOKS & DUNN Every River (Arista) 2210 +79 1743 +61 12 730
@ EMERSON DRIVE Fall Into Me (DreamWorks) 2183 +170 1754 +139 20 73/0
@ KENNY CHESNEY A Lot Of Things Different (BNA) 2163 +123 1723 +84 10 73/1
15 MARTINA MCBRIDE Where Would You Be (RCA) 2067 -573 1609 -454 30  58/0
@ JOHN MICHAEL MONTGOMERY ‘Til Nothing... (Warner Bros.) 2064 +55 1634 +35 18  73/0
@ TERRICLARK | Just Wanna Be Mad (Mercury) 2028 +107 1600 +75 11 680
18  PHIL VASSAR American Child (Arista) 1967 -581 1501 -480 27 590
19 TAMMY COCHRAN Life Happened (Epic) 1946 -104 1571 -66 24 670
@ BRAD PAISLEY | Wish You'd Stay (Arista) 1943 +10 1551 +6 15 730
@ MARK WILLS 19 Somethin’ (Mercury) 1935 4263 1521 +207 6 74/4
22 LONESTAR Unusually Unusual (BNA) 1700 11 1346 -1 12 740
@ TRICK PONY On A Mission (H2E/WB) 1470 +66. 1172 +43 12 630
@ GARY ALLAN Man To Man (MCA) 1453 +180 1178 +147 8 7272
25  CAROLYN DAWN JOHNSON One Day Closer To You (Arista) 1419 11 1157 23 14 65A
@ AARON LINES You Can't Hide Beautiful (RCA) 1264 +117 1013 +93 14 5973
@  KELLIE COFFEY At The End Of The Day (BNA) 1202 +84 963 +64 14  60/4
@D STEVE AZAR Waitin’ On Joe (Mercury) 1147 453 959 +47 17  56/0
@ DARRYL WORLEY Family Tree (DreamWorks) 971 499 780 472 6 583
€) TRACE ADKINS Chrome (Capitol) 950 +104 771 +86 7 52/4
€D JENNIFER HANSON Beautiful Goodbye (Capitol) 929 +35 767 +34 12 5473
€@ ANDY GRIGGS Practice Life (RCA) 819  +78 682 +53 9 482
€  STEVE HOLY I'm Not Breakin (Curb) 749 +16 596 +17 10 451
€  LEE ANN WOMACK Forever Everyday (MCA) 638 +56 532 +40 4  46/4
€  JOE NICHOLS Brokenheartsville (Universal South) 533 +263 438 +206 3 4414
36  TANYA TUCKER A Memory Like I'm Gonna Be (Tuckertime/Capitol) 492 -23 414 15 9 300
€@ ANTHONY SMITH John J. Blanchard (Mercury) 491 478 406 +68 6 324
€  BLAKE SHELTON The Baby (Warer Bros.) 466 +280 374 4221 2 4726
€D DEANA CARTER There’s No Limit (Arista) 445 +241 354 +187 3 413
@ DARYLE SINGLETARY I'd Love To Lay You Down (Audium) a1 -1 M -3 7 30°2
@® NEAL MCCOY The Luckiest Man In The World (Warner Bros.) 401 +37 309 +23 6 30A
(@ BRAD MARTIN Rub Me The Right Way (Epic) 358 493 296 +63 5 253
@  VINCE GILL Next Big Thing (MCA) 338 +238 279 +184 1 3118
@ TOMMY SHANE STEINER What We're Gonna Do About It (RCA) ~ 262  +49 213 +38 4  22/4
@  KEVIN DENNEY It'll Go Away (Lyric Street) 245 +108 198 +77 1 22/
@@ TRACY BYRD Lately (Been Dreamin’ Bout...) (RCA) 231 +134 195 +121 1 2019
47  AARON TIPPIN !f Her Lovin’ Don't Kill Me (Lyric Street) 226 -314 203 -247 11 14/0
@ RODNEY ATKINS My Old Man (Curb) 212 412 158 +13 4 153
@ MARK CHESNUTT | Want My Baby Back (Columbia) 202 40 158 -2 5 153
@ CRAIG MORGAN Almost Home (Broken Bow) 178 +40 149 +23 3 1072

75 Country Indicator reports. Songs ranked by total plays for the airplay week of Sunday 10/27-Saturday 11/2.
© 2002, R&R Inc.

Most Added-
ARTIST TITLE LABEL(S ADDS
BLAKE SHELTON The Baby (Warner Bros.) 26
VINCE GILL Next Big Thing (MCA) 18
JOE NICHOLS Brokenheartsville (Universal South) 14
DEANA CARTER There’s No Limit (Arista) 13
TRACY BYRD Lately (Been Dreamin’ Bout...) (RCA) 9

DARON NORWOOD In God We Trust (H2E/Lofton Creek) 6
MICHAEL PETERSON Lesson In Goodbye (Monument) 5
CHRIS CAGLE What A Beautiful Day (Capito/) 5
DIAMOND RIO | Believe (Arista) 5
MARK WILLS 19 Somethin’ (Mercury) 4
KELLIE COFFEY At The End Of The Day (BNA) 4
TRACE ADKINS Chrome (Capitol) 4
LEE ANN WOMACK Forever Everyday (MCA) 4
ANTHONY SMITH John J. Blanchard (Mercury) 4
KEVIN DENNEY It'll Go Away (Lyric Street) 4
TOMMY SHANE STEINER What We're Gonna Do...(RCA) 4
PINMONKEY | Drove All Night (BNA) 4
AARON LINES You Can't Hide Beautiful (RCA) 3
DARRYL WORLEY Family Tree (DreamlWorks) 3
JENNIFER HANSON Beautiful Goodbye (Capitol) 3

Most Increased

Points

