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\ “I love the way this sounds on the air. Already getting BIG PHONES.
AR This is gonna be huge!” — Michael Yo, Y100/Miami
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| THE LEADERS IN ADVANCED MUSIC SCHEDULING SOFTWARE FOR WINDOWS
Designed For Microsoft

Windows 95/98/ME/NT/2000/XP

e World’s first 32-bit Windows music scheduler

AT e Create a music schedule in one database and send it to
T S — RN, S others in the company. Each station then has the ability

- I e G 15 ' to merge user-defined portions of that schedule into their
e = e own schedule

Share songs from one central music database
 Import traffic logs
Reconcile from automation systems
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POWERGOLD® 2002 MUSIC LIBRARY

* Drag and drop songs from one category into another
¢ Drag and drop to create new clocks

« Unique violation point scaling ensures the best song is
always chosen

 Extremely easy creation of daily music automation files,
just click a button
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POWERGOLD® 2002 SCHEDULES

[ il
NG S — ’ el “With this many stations and so many users, we needed a music
oo go 4 = scheduling system that was versatile, flexible, and easy to learn.
e WCieu] o, ; Powergold® has fit in perfectly! Qur users find the program a breeze
o 1 to navigate and the Windows® platform a welcome, comfortable friend.
v Wovee i ‘ A Because of the solid Windows® platform, our users are able to
e ' A | customize each station’s database to meet their exact needs...
5 l;‘;;,::;"r 4 : seemingly unlimited #’s of rules, separation criteria, category
ris 1 % creations, and all handled in an interface that’s intuitive and logical.
i | Powergold® offers us limitless options with scheduling criteria and has
integrated with all of our other systems seamlessly. The reliability,
customer service, and support that the folks at Powergold® have
provided us have been exactly what any customer could ask for.”

—_

Dan Turner, Vice President, = ..... .

POWERGOLD® 2002 CLOCKS Programming Services @~ = "
S

Call us and we’ll make it EASY for you to switch. N
Sales: 1-800-870-0033 ¢ Support: 501-821-1123 ol

Download a free trial version at www.powergold.com ¢ email: info@powergold.com Windows 95/98/ME/NT/2000/XP
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WHY DON'T THEY BUY?

How can you convince consumers to
purchase a product they know little
about? One way is to include a guarantee
of its performance. Whether it's a piece of
luggage, an electronic item or canned
food, sales of your clients’ products are
likely to rise if you guarantee their quality.
Dan 0’Day has three case studies in
product guarantees in R&R’s
Management, Marketing & Sales section.
This week we also offer Part Two of Dave
Van Dyke’s series on employee
motivation. Dave explains the differences
between “extrinsic” and “intrinsic”
motivation and why one of these forms is
significantly more effective than the other.
We also have another 60-Second
Copywriter tip, and Irwin Pollack offers
14 ways to encourage a client to make a
quicker decision.

D E

Pages 5-6

COUNTRY PROFILER

This week Lon Helton showcases Interep
research that highlights the high qualitative
standing of Country radio listeners. In
category after category, Country listeners
rank even with or exceed national
averages. You might be surprised at some
of the numbers.

Page 36

» (lear Channel names latest RVPPs: Bill
Minckler for Portland, OR; Bob Case in
Alaska and four Washington markets

* SESAC wins $1.2 million in suit
against Pittsburgh stations

* Mike McGann becomes OM of
WJAS & WPTT/Pittsburgh

« John Martin leaves Clear Channel
to form Converge Media

» Jack Purcell to head promotion
for Audium Records

Page 3

CHR/POP

= EMINEM Lose Yourself (Shady/Interscope)
CHR/RHYTHMIC

= MISSY ELLIOTT Work It (Gold Mind/Efektra/EEG)
URBAN

+ MISSY ELLIOTT Work It (Gold Mind/Elektra/EEG)
URBAN AC

= MUSIQ Dontchange (Def Soul/IDJMG)
COUNTRY

= RASCAL FLATTS These Days (Lyric Street)

AC

« FAITH HILL Cry (Warner Bros.)

HOT AC

« SANTANA f/M. BRANCH The Game Of Love (Arista)
SMOOTH JAIZ

» FOURPLAY Rollin' (Bluebird/RCA Victor)
ROCK

=3 DOORS DOWN When I'm Gone (Republic/Universal)
ACTIVE ROCK

= DISTURBED Prayer (Reprise)
ALTERNATIVE

« FOO FIGHTERS All My Life (Roswell/RCA)
TRIPLE A

= RED HOT CHILI PEPPERS Zephyr Song (Warner Bros.)

By Jerr GREEN
R&R EXECUTIVE EDITOR
Jgreen@radioandrecords.com

Posting back-to-back double-
digit monthly increases, radio
revenue advanced 13% in Octo-
ber 2002 compared to the same
month a year ago. Broadcasters
delivered the second-best month-
ly improvement of the year after
September’s blockbuster 17% in-
crease.

Infinity Shakes Up Executive Tier

B 0’Keefe joins company as EVP/Eastern Region; Ongaro, Woods
appointed regional SVPs; Pearlman, Figenshu, Bouloukos exit

By Abam Jacossox
R&R RADIO EDITOR
ajacobson@ radioandrecords.com

Infinity Broadcasting’s top brass returned
from the Thanksgiving holiday and shook up the
company’s regional management structure. On
Tuesday Infinity an-
nounced that Ken
O'Keefe. best known
for his stints as Pres-
ident/COO of Clear
Channel Radio and, |
before that. AMFM, |
has joined Infinity |
as Exec. VP/Eastern
Region.

At the same time,
two other former
AMFM executives
— Brian Ongaro and current Infinity Market
Manager/Phoenix Clancy Woods — have been
tapped as Sr. VPs for the Central and Western
Regions. respectively. Sr. VPs David Peariman,
Bill Figenshu and Don Bouloukos., who previ-
ously oversaw the majority of Infinity's radio
stations. are leaving the company to pursue
other opportunities.

O’Keefe, Ongaro and Woods report to Infin-
ity President/COO John Fullam. who will con-
tinue to oversee the company’s radio stations in
New York and Los Angeles. He said. “We are
very pleased to have these three talented radio
executives join us as we continue to seek to

%

O 'Keefe

Ongaro

grow the company and its share of the market.
Ken. Brian and Clancy have all distinguished
themselves as first-class radio operators. and |
look forward to working with them and seeing
their contributions. The appointments also mark
a reorganization of
the company’s re-
gional management
to achieve a more
\| cohesive geographic
¢ approach to running
the stations.”

O’'Keefe most re-
cently served as
President/CEO of
NewVen Partners, a
private media and
telecommunications
investment and consulting firm. He joined the
Clear Ckannel family in 2000. following that
company’s merger with AMFM. and joined
AMFM following the combination of Evergreen
Media and Chancellor Broadcasting.

O’Keefe served as Evergreen’s Exec. VP/Op-
erations from 1996-97 and was a founding part-
ner of Fyramid Communications. where he
served as Director/Finance & Acquisitions. Be-
fore entering the radio business O'Keefe served
as a VP and division head for Boston's State
Street Bank and Trust Co.

Woods

INFINITY/See Page 19

Hey, Ozzy ... Don’t Have A Cow, Man!

“The Prince of F%&king Darkness,” Ozzy Osbourne (1), showed his
wrath during an interview last month with WKQX/Chicago and na-
tionally syndicated morning man Mancow Muller. Ozzy discussed
the new season of MTV's hit show The Osbournes, which detuted
last week and will feature wife Sharon Osbourne’s battle against
colon cancer, more sibling rivalry between son Jack and daughter
Kelly and an episode in which 600 viewers will join Ozzy and Sharon

as they renew their wedding vows.

By Frank CoRREIA
R&R MUSIC EDITOR
feorreia@ radioandrecords.com

MCA Records President Jay
Boberg. Sr. VP/Promotion Craig
Lambert and Sr. VP/Urban Pro-
motion Benny Pough jointly an-
nounced Tuesday

promotion depart-
ment. MCA said

has redefined its

misston. placing greater empha-
sts on Crossover, Alternative and
Urban records and the promotion
staffs focusing on those formats.
As a result. responsibilities of
veteran promotion executives
have been broadened. and new
staffers in a variety of positions

www americanradiohistorv com
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October Radio Revenue Up 13%

B Second straight month of double-digit gains

The national sector continues
to show the most dramatic
growth. with a 23% advance
from October 2001 — the second
month in a row with national
gains of at least 20%. Local dol-
lars were up a robust 10%;, help-
ing October become the eighth
straight month of increases for
radio revenue.

On a year-to-date basis, radio

REVENUE/See Page 19

Adelstein Sworn
In As Fifth FGC
GCommissioner

By Jor Howarp
R&R WASHINGTON BUREAL
Jhoward@radioandrecords.com

All five scats on the FCC dais
are finally full. as Jonathan
Adelstein was sworn in on Tues-
day as the newest — and fifth —
FCC Commissioner.

Jonathan Adelstein (r) is joined by
his wife andson as he takes the oath
of office before FCC Chairman
Michael Powell.

Adelstein’s swearing-in ended
a long process that began on Feb.
8, when President Bush an-
ncunced his intention to nomi-
nate Adelstein to the post vacated
by Gloria Tristani. Wrangling be-
tween Sens. Tom Daschle — for
whom Adelstein was an aide —
and Sens. Trent Lott and John
McCain over a variety of other
nominations kept Adelstein in
limbo. But an impasse in the
battles led to a July Scnate hear-
ing on his candidacy. and he was
approved by the Senate on Nov.

ADELSTEIN/See Page 19

MCA Expands, Realigns Promo Dept.

B Greater emphasis an Crossover, Alt., Urban

and formats have joined the
MCA promotion team.

The department is realigned as
follows:

* Top 40: Greg Marella re-
mains in Los Angeles as VP/Pop
Promotion. reporting directly to

Lambert. Mark

a broad realign- Snider and Kenny
ment and expan- 1 Ornberg join as
sion of the label’s National Directors/

Pop Promotion. re-

U S ! CicorpoRraTIOR porting to Marella:

]
the department S A M ER | c A Snider is based in

New York. Orn-

berg in Minncapolis.
¢ Crossover: Amon Parker
and Charles Chavez are Na-
tional Directors/Crossover Pro-
motion. based in Los Angeles
and Houston. respectively.

MCA/See Page 19

Next week: 2002 year-end music charts
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New This Week At:

KPWR/Los Angeles KBFB/Dallas WFLY/Albany
WKYS/Washington D.C. WPWX/Chicago WKQI/Detroit
WHTA/Atlanda WLKT/Lexingion WZKF/Louisville
WOEN/Birmingham

Already On:

KXJM/Portland KQBT/Austin WHVZ/Norfolk
KTTB/Minneapolis KTHT/Houston WLLD/Tampa

KUUU/Salt Lake City KSFM/Sacramento  KPRR/EI Paso
KBMB/Sacramento WWKX/Providence  KVEG/Las Vegas

WKST/Pittshurgh KKFR/Phoenix XHTZ/San Diego
KYLD/San Francisco WHHH/Indianapolis WOWI/Norfolk
KHTS/San Diego KBBT/San Antonio  KKWD/Oklahoma City
WJHM/Orlando KGGI/Riverside KUBESeattle
WIZF/Cincinnati WJMN/Boston KQKS/Denver
WKFS/Cincinnati Mediabase Rhythmic: @) - @ +171

Rhythm Monitor: 18* - 17* Mediabase Pop:®'® +108
R&B Monitor: 34* - 33* Mediabase Urban: ) - €D +25
o

- "JOINT OF THE DAY M?
A = 06 & Power |2 - U mam
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Mayor Johnny Grant.

KMPC/L.A. Reunion Revives Fond Memories

A cadre of radio’s biggest legends gathered recently for a staff reunion of KMPC/Los Angeles sponsored by
LARadio.com. Hundreds of former employees and listeners traded anecdotes, including stories about KMPC’s
celebrated news department, the station’s history with the California Angels baseball team and its parade of
high-profile personalities. Panelists also paid tribute to the station’s longtime owner, Gene Autry, and two of
its morning men, Dick Whittinghill and Robert W. Morgan. Pictured are panelists (I-r) former KMPC late-night
host Johnny Magnus, evening personality Roger Carroll, News Director Bob Steinbrinck, afternoon star Gary
Owens, VP/GM Stan Spero, middayer Geoff Edwards and afternoon personality and honorary Hollywood

McGann Back In
Pittsburgh As OM
0f WJAS & WPTT

Broadcasting veteran Mike Mc-
Gann has been named to the new-
ly created OM position at Renda
Broadcasting's Adult Standards
WJAS and News/Talk WPTT in
Pittsburgh. The Steel City native
will also begin serving. on Dec. 9,
as the afternoon drive host on
WIJAS., hours that are currently
filled by Westwood One Adult
Standards syndicated hosts Chick
Watkins and Ed Brand.

The move marks a return to Pitts-
burgh for McGann. who spent near-
ly a decade as an air personality at

McGANN/See Page 8

Purcell To Head
Audium Promotion

Former Warner Bros./Nashville
Sr. VP/Promotion Jack Purcell has
joined Nashville-based Audium
Records and will head the label’s
promotion efforts. He succeeds Ger-
ry McDowell, who left the compa-
ny a few weeks ago. The appoint-
ment reunites Purcell with Audium
President Nick Hunter. who gave
Purcell his first job in the music in-
dustry more than 17 years ago.

“Being reunited with Nick takes
me back to the early days at WB,”
Purcell told R&R. “There’s an in-
describable camaraderie and cnergy
over here for each other and our art-
ists. Cornbine that with the music
I’ve been hearing over the last cou-
ple of days, and it’s going to be an
exciting 2003. I'm glad to be hav-
ing fun and to be back at work!”

Before his exit in July Purcell had
spent 17 years with WB. He started
in the label’s mailroom in 1985 and
joined the promotion department in
1987. He moved into secondary pro-
motion in 1987, then was elevated to
National Promotion Coordinator
and, later, National Director. He be-
came VP/Promotion in 1995 and
was upped to Sr. VP in 2000.

{ tin became President of |

Clear Channel has filled two
more Regional VP/Program-
ming slots, this time in the Pa-
cific Northwest.

Bill Minckler, PD for top-rat-
ed KKCW (K 103) and recently
launched KRV O (The River) in
Portland, OR, adds RVP/Program-
ming responsibilities for Clear
Channel’s Oregon properties.

A 34-year radio vet, Minckler
joined KKCW as PD in July
1987. He previously programmed
KNX-FM/Los Angeles during
its second incarnation as an
adult-leaning AOR and has also
served as PD of San Francisco’s
KYA and KSFO.

Meanwhile, KJR-FM/Seattle
PD Bob Case has been named
RVP/Programming for Clear
Channel’s Alaska properties and
its stations in the Washington
markets of Centralia, Spokane,
Tri-Cities and Yakima.

A Northwest radio veteran,

Minckler, Case To GG RVPPs

Case is perhaps best known for
his two stints as PD of KUBE/
Seattle. He has also served as
PD of KZZP/Phoenix, as well as
OM of WZGC/Atlanta during
its mid-1980s CHR period.

Minckler reports to Portland
Regional VP Ron Saito, while
Case reports to Washington/
Alaska Regional VP Gary Don-
ovan.

*“Both Bill and Bob are incred-
ibly gifted programmers,” Clear
Channel Sr. VP/Plains-Northwest
Jay Meyers said. “They’ve each
had the challenge of working
across multiple formats and have
individually excelled in their
markets. The RVPP position al-
lows programmers with experi-
ence and creativity 1o share those
resources across markets. Bob
and Bill have a great deal of both
and will be invaluable sounding
boards for our programming tal-
ent in the regions.”

CC’s Martin Launches Converge Media

John Martin has exited g
Clear Channel Radio Inter- :
active to launch Converge
Media, which Martin said [
will “deliver strategies that i
simplify the convergence
of radio broadcasters’ on- |
air and online assets.” Mar- % ¥

Ciear Channel’s Web Ser-
vices Group in February |

2000 and before that spent :

nine years as President of
Critical Mass Media.

“The relationship, experience and
results I've had with Clear Channel
— and especially Clear Channel
New Technologies CEO Randy
Michaels — over the last 11 years
have been nothing short of amaz-
ing,” Martin said. “Mark Mays, Ran-
dalt Mays, John Hogan and Randy
have been fantastic, providing me

one fabulous learning op-
portunity after another.
*Clear Channel gave me
the chance to build and inte-
grate online, on-air and con-
tent resources at the speed of
light. These combined expe-
riences of leading Critical
Mass Media and Clear
Channel Radio Interactive
inspired me to go back to my
entrepreneurial roots and cre-
ate Converge Media.
timing is perfect for Con-
verge Media. There has been very
little time for radio broadcasters to
focus on converging media strategies
and opportunities. Most of my col-
leagues have been faced with the
challenges of creating ever more ef-
ficient and profitable radio enterpris-
es. The next frontier is maximizing

MARTIN/See Page 8
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SESAC Wins $1.2 Mil. In Infringement
Lawsuit Against Pittshurgh Stations

By Briba Coxzorry
KR&R ASST. M:\N:\(EIN(E EDITOK
beonnol v @ radioandrecords.com

WPNT Inc.. now known as Steel
City Media. has been ordered by a
federal jury in Pittsburgh to pay
$1.2 million in damages for repeat-

| edly playing 31 songs by SESAC-
affiliated songwriters on its Pitts-
burgh-based AC WLT]J and Classic
Rock WRRK without a SESAC
license.

SESAC filed the copyright-in-

( fringement suit in 1998. alleging

that WPNT Inc. had let its license
lapse in 1989 but continued to play
the songs — including tracks by
Bob Dylan. Neil Diamond and
Mannheim Steamroller — through-
out the '90s. The jury agreed and
awarded per-song amounts ranging
from $1,000 to the legal maximum
of $150,000. depending on wheth-
er it belicved the infringement was
willful.

SESAC/See Page 8

A Class Of Masters

Elliot, Cole and Spitzer.

Radio-industry veterans Don Elliot and Harry Spitzer recently teamed
up to present a session on how to make effective spots as part of
industry vet Nancy Cole’s UCLA Extension class in Los Angeles. The
evening'’s topics of discussion ranged from brainstorming techniques
to defining “creativity” and the importance of frequently incorporating
slogans and jingles into spots. Seen here looking studious are (I-r)

wWWW . americanradiohistorv.com
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Radio Business

Ad Spending Up Almost
4% Year-To-Date

(] Pacings, stock performance suggest radio-sector strength

By Joi: Howarn
R&R WASHINGTON BUREALU
Jhoward@radioandrecords.com

A new forecast for the 2003 ad market, combined with recent
reports from Wall Street, indicate that the radio industry’s finan-
cial outlook for the weeks and months ahead may be rosy.

Driven by a 7% bhoost for network
radio. an 8% improvement for net-
work TV and a nearly 10% gain for
local newspapers. ad spending among
the 11 media measured by Nielsen
Monitor-Plus has improved 4% . from
$66.7 billion to $69.3 billion. through
the third quarter of 2002,

Nielsen Monitor-Plus spokes-
woman Karen Kratz Gyimesi told
R&R that network radio spending
Jumped from $431 million for the first
three quarters of 2001 to $462.5 mil-
lion through Q3 of this year. Spot ra-
dio has also improved. rising 2% year-
to-date. from $2.6 billion to $2.7 bil-
lion. Meanwhile, declines were seen
in ad spending for national newspa-
per and syndicated television, both
down about 9%, and the Internet.
which was off 1%.

“With three quarters under our belt.
the U.S. advertising economy is show-
ing signs of lite.” Nielsen Monitor-Plus
Managing Director Jeff King said.
“This bodes well for a stronger 2003.”

Another good sign for the coming
year arrived in the form of a recent re-
port issued by CIBC World Markets
analyst Jason Helfstein. who recently
powwowed with what he described as a
“large-market radio operator™ about late-
year pacings.

Helfstein said the company. which he
declined to identify. told him that its New
York pacings were up 8% for Novem-
ber and are up 16% in December: Los
Angeles pacings were ahead 7% last
month and are up 5% this month: and
Chicago pacings were ahead 7% in No-
vember and have risen a whopping 17%
for December.

Helfstein said that data is consistent
with his own recent channel checks in-
dicating that November was a slower
growth month than October (though
he nonetheless estimates improve-
ments in the low double-digit range in
large markets during that month) but
showing acceleration in December.
The pacing data he cited was compiled
by Miller Kaplan.

Merrill Lynch analyst Marc Nabi
is also bullish on large-market radio.
“In our view. the dominant large-
market radio operators should out-
perform their peers over the next 12
to I8 months.” he wrote in a recent
research note. Nabi credited the re-
covery in national ad spending,
which he predicts will propel indus-
try growth back to the mid- to high-
single-digit range.

Supporting that prediction. Nabi
pointed to a recent analysis completed
by another Merrill Lynch analyst that

SPENDING/See Page 8
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Feingold-McCain Law Loses First Battle

LT

Although he stopped short of ruling on the constitutionality of
the law, a federal judge in Hawaii dealt a blow o the recently
enacted — and controversial — campaign-finance reform law
spearheaded by Sens. Russ Feingold and John McCain. While
the death knell isn’t ringing just yet, the ruling could inspire more

challenges to the law.

U.S. District Judge Henry Kennedy
granted a temporary injunction that al-
lows a Hawaii anti-abortion group to air
commercials mentioning specitic can-
didates in the time leading up to the
state’s Nov. 30 and Jan. 4 special con-
gressional clection. In his decision,
Kennedy ruled that Hawaii Right to Life
is a qualitied nonprofit corporation as
detined by the law and therefore exempt
from the new ad restrictions.

That flies in the face of the Fed-
eral Election Commission’s defini-
tion of nonprofit. which prohibits a
range of interest groups from running
ads that identify candidates near elec-
tion times. Kennedy found the FEC
definition too narrow and ruled that
it wrongly excluded the pro-life
group. which has received only $50
in corporate donations. Hawaii Right
to Life attorney James Bopp said it

was “unbelicvable™ that his client,
with only $8.000 in annual income.
should have to argue its case in fed-
eral court.

FEC attorney Stephen Hersh-
kowitz, who believes Kennedy's rul-
ing is narrow and sets no precedent.
noted that other courts are currently
considering the law’s overall consti-
tutionality. “This is an ongoing de-
bate.” he said.

Hawaii is holding the special elec-
tion to fill the congressional seat va-
cated by the death of Rep. Patsy Mink
in September. It is the first election to
be conducted since the campaign-fi-
nance law was passed.

— Joe Howard

BUSINESS BRIEFS
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Disney Slashes 2002 Earnings As Feds Launch Investigation

alt Disney Co. has slashed its earnings from the figures it reported

Nov. 7. lowering its fiscal Q4 2002 profit from $222 million, or 11
cents per share, to $175 million, or 9 cents, and dropping its net income
for the fiscal year ended Sept. 30 by $47 million, or from 63 cents per
share to 60 cents. Disney also said it is cutting its Q1 2003 estimates by a
penny per share but maintaining its outliook for the full year. The revisions
were made following the disappointing box-office performance of Disney’s
just-released animated feature Treasure Planet.

The film’s poor opening is just the latest in a series of setbacks that
include slumping sales at Disney's theme parks, an outbreak of a flulike
iliness on one of its cruise ships and declining ratings at ABC-TV. At the
same time, Disney reported that the Securities & Exchange Commission
is investigating whether ties between Disney board members and their
relatives employed by the company may have compromised the direc-
tors’ independence.

Meanwhile, Disney has named former U.S. Senator George Mitchell
its “Presiding Director.” He will lead a new set of executive board meet-
ings, to be held at least twice per year without Chairman/CEO Michael
Eisner or other management representatives present. Disney has also
named former Seagram Co. Vice Chairman Robert Matschullat a new
independent director and chairman of its audit committee and said it plans
to cut the size of its board from 17 to between 12 and 15 directors.

After USRN Restraining Order,

United Talk Network Becomes Universal

t R&R’s press time on Tuesday, it appeared that United Talk Net-

work, barred by a restraining order from using a number of trademarks
that include the word United, had changed its name to Universal Talk Net-
work. The company’s official website, at www.unitedtalknetwork.com, now
leads to a homepage featuring the Universal name, and a new site has
been launched at www.universaitatknetwork.com. R&R reported last month
that legal representatives for United Stations Radio Networks had notified
just-launched UTN that it was infringing on USRN's trademarked name;
the restraining order followed USRN'’s court filing in that case. UTN repre-
sentatives were unavailable for comment at press time.

DC Council Unanimously Nixes Noncompetes

ashington, DC's City Council voted 13-0 Tuesday to prohibit District-
based companies from enforcing noncompete agreements with em-
ployees who are not retained after their contracts expire. The decision

R&R Stock Index

This weighted index consists of all publicly traded companies that de-
rive more than 5% of gross earnings from radio advertising.

Change Since
H2M 1122102 1127102 H2TI08 HI22001-11127/01
R&R Index 215.71 225.99 23474 9% +3%
Dow Industrials ~ 9829.42  8804.84 8931.68 -9% +1.4%
S&P 500 1140.20 930.55 938.87 -18% +1%

Transactions at a Glance will return next week

61% of
radio stations are drastically
under-performing in sales*

*but that probably doesn’t include you.

It's a great time to start your “do differently” plan
in sales no matter how well you're doing.

Special 2003 rates are in effect if you start NOW!

Mark Ross Enterprises, Inc. « 233 Needham Street « Radio Plaza/5th Floor « Newton, MA 02464
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Pollack
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The No. 1 Reason People
Don’t Buy From Your Glient

1 It's not any of the things you're thinking

By Dan 0'Day

uestion: You are advertising a product that everyone in your audience can afford. This prod-
uct will truly add greatly to the lives of everyone who uses it. It is fairly priced; in fact, it’s
a bargain. It’s completely safe. The commercials are easy to understand, they don’t offend
your listeners, and they clearly explain how your listeners will benefit from the product and how
and where the product can be purchased. You’ve aired the commercials often enough that every
listener has heard them repeatedly. But not everyone in your audience has purchased this won-

dertul product. Why not?

Answer: Because they
don’t believe you. Because
you have failed to convince
them that what you are saying
is true. Because they have
learned that many advertisers
tell less than the truth, the |
whole truth, and nothing but |
the truth. When you're selling
something — whether it’s an
advertising campaign to a
business or a product to acon-
sumer — you should do ev-
erything you can to make it casy forthe
consumer to believe you. One way to
do that: a strong guarantee.

Case Study No. 1:
Andiamo Luggage

Recently, 1 found myself needing
to purchase a new piece of carry-on
luggage for my laptop. The first thing
I did was check to see if Andiamo
makes what 1 need. Years ago |
bought a piece of luggage from An-
diamo and I"ve been very happy with
it. I've been even happier with the
litetime warranty: If ever anything
goes wrong with the bag, | ship it to
Andiamo, and they fix it at no charge.

Over the years 've had to send it
to them for minor repairs two or three
times — a broken zipper. a worn lin-
ing, cte. Not because it's a shoddy
product, but because that blue bag
has faithfully accompanicd me for
well over halfa million miles by now.

On cach occasion, 1 shipped the
bag to Andiamo and received it back,
fully repaired, just a few days later. |
love that company, and | urge R&R’s
subscribers to consider buying its
stufl if you need luggage. But Andi-
amo doesn’t have the kind of travel-
ing computer bag | need.

So. I looked at a fot of others. Fi-
nally, I settled on one that looked pret-
ty good. It had some nice features, and
Iliked the looks of it. And it came with
alifetime warranty. I was all ready to
purchase it when — being rather de-
tail-oriented in a matter like this — 1
took the time to read the fine print ol

Dan O’Day

I the warranty. Two points
I leaped out at me:

1. 1t said, “Lifetime War-
ranty (four years commer-
cial).” Iluh? What the heck
does that mean?

2. In order to have the bag
repaired. the customer is re-
quired to include with the
bag a copy of the original
receipt.

One phone call, one con-
versation with a very confused cus-
tomer-service rep and another
conversation with a better-informed
supervisor produced an explanation
of the “four years commercial™ line.
It means that if you work for an air-
line and use the bag virtually every
day, your warranty is good for only
four years. | don’t know whether
that’s fair, but I don*t work for an air-
line. so it wouldn't affect me.

But the second point still really
bothered me. Do you still have the
receipt for luggage you bought years
ago? It ] lose the receipt. | can’t get
this company to fix my bag (at least,
not without paying for the service).

Why do they need to sce the re-
ceipt? Do they really believe that
some dishonest soul is going to find
an old. discarded bag of theirs at the
local dump and insist that it be re-
paired?

I don’t know if'it’s their intention,
but it sounds like this company is de-
pending on “breakage™ to weasel out
of the commitment the warranty pur-
ports to make. They know a certain
(perhaps large) percentage of their
customers will not be able to find
their receipts when they need them
to get a free repair, and the company
won’t have to do the work.

Case Study No. 2: Sharper
Image Vs. Hammacher
Schlemmer

The following week 1 decided to
return the “talk on your cell phone via
your car radio” device | had pur-

chased several months earlier. It
sounded like a great idea; I think it’s
idiotic to allow people to drive while
using one hand to hold a phone up to
their ear, and 1 refuse to be one of
those people. But the first device
simply didn"t work, so I sent it back
for a replacement from the catalog
house I'd bought it from.

When the replacement arrived. it
worked — at first. But then, gradu-
ally, it worked less and less well.
When it reached the point where |
could hear the other person talking
but they couldn’t hear me, I gave up.

One of the things that motivated
me to risk the original purchase was
the lifetime warranty: “If at any time
you are dissatisfied with this product,
you may return it for a full refund.”
Only one problem: t couldn’t remem-
ber 11 1I°d purchased it from Sharper
Image or Hammacher Schlemmer.
I"ve purchased various electronic
devices from both companies over
the years.

First, 1 called Sharper Image. They
did have a record of my purchasing
some sort of cell-phone device dur-
ing the previous year. They couldn’t
tell me what it was; they just had the
product number and price. But it
sounded like the unsatisfactory car-
radio device. | explained that it had
stopped working and that | wanted
to return it for a refund.

“Certainly. sir. We'll send you a
certificate in the amount of your orig-
inal purchase, which you can apply
toward any future purchase.”

“Actually,” | said. “I’d rather have
the amount I paid refunded to my
credit card.”™

“I"'m sorry. sir. but we can’t do that.
You've had that article for over 60
days. and after 60 days all retunds are
issued in the form of merchandisce
certificates.”

“But that's not a retund.™ | object-
ed. “That’s a credit toward future
purchase. A refund is when you give
me my money back.”
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60-Second Copywriter
Where Is The Gamera?

Since your audience views radio in the mind’s eye, next
time you're producing a spot, ask yourself, “Where is the
camera?” What will be the audience’s point of view? In a
conversation between two peopie in a car, is the camera
to their left or to their right? Is it on the dashboard, facing
them? Is it between them, looking over their shoulders?

Put your microphone where the camera would be.

In addition to your script, draw a stage diagram that shows the blocking
for the actors and the sound effects: “The door opens to the right.
Footsteps are panned from right to center. Someone speaks, then moves
left; their voice and footsteps move alang with them. At the same time,
someone else is moving toward or away from the microphone.” Produce
in stereo for that rich, full-bodied flavor.

Radio is a visual medium. With the right planning, your commercial will
be rich with audio interest. The audience will be intrigued and tantalized —
and may even stay for the full 30 or 60 seconds!

By Jeffrey Hedquist

Jeffrey Hedquist has been asking “Where is the camera?” ever since
that chance meeting with Allen Funi so many years ago, but that's
another story. You can contact Jeffrey at Hedquist Producticns Inc.,
PO Box 1475, Fairfield, IA 52556. Phone: 641-472-6708; fax: 641-
472-6708; e-mail: jeffrey @ hedguist.com.

“That is our policy, sir.”

Some policy. They advertise “re-
fund” but deliver “merchandise cer-
tificate.”™ But my office manager
overheard the conversation and said
tome, “I could swear you bought that
from Hammacher Schlemmer. Why
don’t you call them. too, just to be
sure?”

So | called Hammacher Schlem-
mer. And. sure enough, they did have
a record of such a purchase — and
the record included the exact name
of the device. So 1 told them I want-
ed to return it for a refund. Guess
what Hammacher Schlemmer’s cus-
lomer-service representative said to
me: She said, “Certainly, sir. We'll
send you a UPS shipping label. Just
put the item in a box. put the label
on the outside, and UPS will deliver
it to us at our expense. When we re-
ceive it, we'll refund your original
purchase price to your credit card.”

In all fairness, | must say that in
the past 1've found the Sharper Im-
age to have excellent customer ser-
vice. But after this incident, Ham-
macher Schlemmer has become my
preferred purveyor of electronic gad-
gets.

Case Study No. 3:
Ralphs Supermarkets

That same week, | popped into my
local Ralphs supermarket to do some
quick shopping. As | raced down the
aisles, | noticed that Ralphs was
strongly promoting its own store
brands — trying to get people to pur-
chase its private-label brands of
canned foods rather than the more
expensive (but, for Ralphs, less prof-
itable) name brands.

Now: let’s say you own a super-
market and you want to entice peo-
ple to try your store brand instead of
a national brand. How would you
make it “sate™ for customers to risk

going with the unknown quality of
the private-label product? Probably
with a guarantee. What kind of guar-
antee? Probably: “If you're not com-
letely satisfied, just return it for a
prompt and courteous refund.”

Here's Ralphs® guarantee: “If
you're not satisfied, just let us know,
and we’ll give you the national brand
for free.” That really makes an im-
pact: it makes it much safer for the
customer to risk that purchase.

By the way, what does the cashier
say to you when you purchase gro-
cerics at your local supermarket?
Maybe, “How are you today?" Well,
when I got to the head of the check-
out line, the Ralphs cashier asked me,
“Did you find everything you need-
ed?”

| guarantee that was not an acci-
dent; she has been trained to ask that.
As it happened, | had found every-
thing | nceded. But from her ques-
tion, I knew that if | had answered
“No,” she would have asked what |
couldn’t find and sent someone to get
it for me.

Think about it! Ilow many times
have you left a store having pur-
chased less than you planned only
because you couldn’t find everything
you wanted? With that one simple
question, I guarantee Ralphs increas-
es the average individual order by a
significant margin.

Somebody at Ralphs really under-
stands marketing.

This column is excerpted from The
Dan O'Day Radio Advertising
Letter. For your free e-mail sub-
3cription, send your request to
danoday @danoday.com with “R&R
Ad Request” in the subject line of
your e-mail, or subscribe online at
www.danoday.com.
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| PART TWO OF A MULTI-PARY SERIES |

Informational Feedhack, Part Two

7 Intrinsic vs. extrinsic motivators: Which are you?

1 Wanl To Think | 0ver’

By Dave Van Dyke By Irwin Pollack

As a seller, what do you say when the prospective client
tries to end the meeting with the vague response “l want
to think it over™? Try these replies to help resolve the im-

n the first part of this series on informational feedback (R&R 11/8), I described how and
why employees respond to different types of feedback from management. Many readers felt

— that the key point I made was that “informative feedback is more likely to encourage em-
ployees to do better on their own because it gives them control over the feedback.”

To help you understand
and use informative feed-
back, let’s distinguish be-
tween intrinsic and extrinsic
motivation. Intrinsic moti-
vation wells up from with-
in, which means you don’t
have to supply it. When the
employee wants to accom-
plish and succeed and is ea-
ger to tackle the task for his
or her own reasons, you
don’t have to provide external mo-
tivation; you simply have to enable
the employee to act on his or her
own intrinsic motivation.

But when you have to push and
prod an employee with external mo-

Extrinsic
Motivations

+ Salary and bonus in-
centives

* Threats of punishment

* Rewards given by man-
agers

* Promotions for good
performance

« Prizes for the best em-
ployee suggestions

* Much of the positive
and negative feedback
managers give

tivation, that means the motivation
is originating with you, not the em-
ployee. If pleasing you is attached
to the important rewards, the em-
ployee may amplify the motivation
you provide and actually produce a
pretty good performance. But that
good work will continue only as
long as you keep providing the ini-
tial motivation and maintaining the
external threats and rewards.

That can be a very tiring and in-
efficient use of a manager’s time. By
this point you should realize that, to
get the best out of your employees,
the path of intrinsic motivation
serves best.

Dave Van Dyke

Why Intrinsic
Motivation Is Better

Opportunities to devel-
op, grow, accomplish and
succeed are what get em-
ployees onto the motiva-
tional path and awaken
Bl their intrinsic motivation.
In contrast, extrinsic moti-
vation must overcome the
employee’s resistance.

Because so many workplaces are
on the resistance path, many of our
preconceived notions about employ-
ee motivation and rewards are based
on the extrinsic motivation model.

Think about all the ways we are
accustomed to motivating employ-
ees extrinsically: salary and bonus
incentives, threats of punishment,
rewards from managers, promotions
for good performance (extrinsic be-
cause a manager decides who de-
serves to be promoted), prizes for
the best employee suggestions. In
fact, much of the positive and nega-
tive fcedback managers give is ex-
trinsic.

In short, almost all of our tradi-
tional incentives and rewards are ex-
trinsic, and therefore shallow,
motivations. They motivate by con-
trolling, when managers should be
awakening self-determination and
stimulating self-control.

Informative feedback is any feed-
back that tells the employee how he
or she is doing. It communicates in-
formation about performance. It can
be negative or positive, but it it’s
negative too often, it can be discour-
aging.

What’s Informative
Feedback?

Informative feedback, which tells
the employee how he or she is do-
ing, sounds simple and straightfor-
ward. You probably think you
already provide it. But much of the
feedback we give employees that is
intended to be informative is actu-
ally controlling. It contains informa-
tion, all right, but the information is
more about us than about them.

For example, it is very common
to end up giving feedback on how
you feel about the employee’s per-
formance. That adds you, an exter-
nal controller, into the equation.

*

Almost all of our
traditional incentives
and rewards are
extrinsic, and therefore
shallow, motivations.
They motivate by
controlling, when
managers should be
awakening self-
determination and
stimulating self-control.

T — . —

Feedback in the form of what you
think, how you feel or what you like
makes the employee more depen-
dent on your control, not less.

Informing someone about such
extrinsic issues is controlling. It’s
like the booklets they pass out to
new drivers — they’re full of infor-
mation, but all of it is about controls
over how people can drive.

Informative feedback is just about
the employee and the task. Period. No
you. No reward systems. No bonus
programs, with their statistics and tar-
gets. It’s just about the employee. TV
and radio spots for cars speak to one’s
intrinsic motivation to drive. Com-
pare them with that drivers” ed book-
let. Which is more compelling?
Which needs a vast system of law en-
forcement behind it?

Take this understanding from this
week’s article into your office envi-
ronment and observe yourself when
you motivate your employees.
You’ll begin to catch the difference
between the two types of motivation.
If you catch yourself controlling
your employees’ motivation, try to
change the manner in which you
approach them.

Next time. How to break the con-
trol habit.

www americanradiohistorv com

passe — hopefully, to everyone's advan-

tage.

1. lunderstand. You don't want to make a rash
decision. But level with me — what exactly is it that

you need to think about?

2.1 can see that. Tell me something — is it the

money?

3. What questions about our station have | not

answered for you?

4. Why? Is itme? Or the integrity of my station?
5. When | leave, you'll probably think of all the

Irwin Pollack

reasons notto buy. You'll think of all the negatives,
and | won't be here to address them. Let's talk about it now.
6. When can | have a definite yes or no? Why don’t | wait in the

lobby until you decide?

7. If someone told one of your salespeople that, what would you
suggest they tell the reluctant prospect?

8.1 know that you are as busy as | am. Let's decide now, save time
and have this decision out of your way.

9. All right. Let's think it over — together!

10. | understand. Please remember that | can only offer this
program until [deadline]. What are we missing?

11. You know, this is an important decision; you shouid think it
over. Here’'s my home number if you have any questions tonight.
Otherwise, {'ll call you in the morning.

12. I've given you the same presentation, and more than once.
What specifically — other than price — would it take to make it perfect

for you to say OK today?

13. You're not saying that just to get rid of me, are you?

14. Obviously, somewhere | have failed to completely explain this
program to you, because if | had, there would be nothing for you to
think over. What specific questions do you have?

Boston-based radio sales and management trainer Irwin Pollack
provides hands-on, results-crientad seminars and in-house consulting
for clusters and individual stations. He can be reached toll-free at
888-723-4650 or through his website at www.irwinpollack.com.

Pros On The Move

Clear Channel Communications promotes the following executives to
the newly created position of Regional VP/Sales, overseeing trading-
area sales, as well as business opportunities in entertainment,

outdoor, television and NTR:

s Pat Connor for the Rocky
Mountain region, including Col-
orado, Wyoming and part of
Nebraska. He will lead the sales
efforts of eight trading areas and
35 stations while continuing in
his role as CC/Denver Director/
Sales.

s Jack Foley for the Boston
trading area. Foley has been
Director/Sales for the four-
station Boston cluster for the
past four years and retains that
role.

*Bill Lenzen for Missouri,
Kansas and Springfieid, IL. He
retains Director/Sales duties for
the six-station St. Louis cluster.

¢ Catherine Meloy for the
Washington, DC-Baitimore re-
gion. She has been guiding all
sales operations in that trading
area since September 2001.
The region also includes Win-
chester, VA and Salisbury and
Frederick, MD.

* Jay Sterin for the Phila-
delphia trading area. He has
been overseeing all sales ef-
forts in the Philadelphia re-
gion for over a year as Re-
gional Director/Sales. Sterin
has been doubling as Direc-
tor/Synergy Sales for the Mid-
Atlantic region and continues
in that role.
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Legal Downloads And The Piracy Wars

[J Both were forced into rocky existence by Napster
— but they're getting better

By Brida Connolly

Assistant Managing Editor

N apster’s cat that walked by himself'is Roxio’s house pet now, but pretty much everybody else
—— in the music business is still cleaning up the mess kitty left behind.

Bigger, meaner peer-to-peers like
KaZaa and Music City make Napster
look almost tame in retrospect, and the
legal digital-music alternatives that
were prematurely forced to market are
still having trouble attracting subscrib-
ers. Meanwhile, the anti-piracy initia-
tives that the recording industry
launched in the post-Napster panic
have been less about education than
about lawsuits, threats and name-call-
ing. But, on both fronts, things are get-
ting a bit better.

What Roxio plans to do with Nap-
ster hasn’t been announced, but the
software manufacturer has also ob-
tained a distribution license from EMI,
and that looks like a sign that it’s mov-
ing into the digital-music business.
Roxio was, in fact, just one of nine
companies that acquired licenses from
EMI that, beginning this month, give
them the right to distribute the label
group’s songs in a format that can be
downloaded, burned to CD (up to three
times) and put on portable players.

EMI’s new licensees also include
label-backed services MusicNet and
pressplay; media distributor Alliance
Entertainment; FullAudio, which of-
fers digital music through Clear Chan-
nel station websites; and independent
service Listen.com.

Getting Legal

Additionally, MusicNet and press-
play at last both offer tracks from ail
five major label groups. MusicNet has
picked up rights from Warner Music
Group and BMG that let it offer CD
burns and transfers to portable play-
ers for the first time. Listen.com’s for-
merly streaming-only Rhapsody is
now offering direct CD burns of some
WMG and Universal tunes.

The flurry of activity in digital li-
censing in the past month could be
the beginning of the long-delayed ex-
pansion of rights and catalog that are
the only way legal systems will ever
be able to compete with the outlaw
P2Ps.

Still, almost nobody other than the
venerable (and extremely catalog-
challenged) EMusic is handing out
unprotected MP3s. The labels aren’t
that comfortable with digital music
yet. There’s still a hash of file formats
and security levels for consumers to
deal with, and, with KaZaa and its
brethren out there giving it away, just
about any drawback will be cited as
an excuse not to sign up with a paid
service.

However, Universal Music Group
just became the first major to offer a la

Infringement Suit Against P2Ps Goes To Court

The suit filed in October 2001 against KaZaa, Grokster and Stream-
Cast Networks (parent of Music City and the Morpheus peer-to-peer)
by the RIAA, the National Music Publishers’ Association and the Mo-
tion Picture Association of America went to court in Los Angeles Mon-
day as oral motions for summary judgment by both sides were heard by
U.S. District Judge Stephen Wilson. The plaintiffs allege that the P2Ps
are enabling massive copyright infringement, while the file-sharing net-
works maintain that they can’t monitor or be held responsible for how
their systems are used. Both sides asked the judge to rule in their favor
and end the case before it goes to trial, but Wilson declined to rule im-
mediately, saying he needs more time to look into the legal issues in-
volved — particularly whether KaZaa owner Sharman Networks, which
is based in Australia, can be sued in U.S. court. Wilson is hearing argu-
ments on that matter in a separate proceeding that began last month.

Judge Orders Madsler To Disconnect

Judge Marvin Aspen issued a temporary restraining order Tuesday
against Aimster, now known as Madster, ordering the company to stop
all file-trading immediately, because the plaintiff labels represented by the
RIAA are being caused irreparable harm by Madster’s ongoing copyright
infringement. Two weeks ago the RIAA asked that the company and its
founder, John Deep, be held in contempt for ignoring an Oct. 30 court
order to block iltegal file-trading. In the restraining order the judge ac-
knowledged that infringement is continuing and wrote, “Aimster immedi-
ately shall disable and disconnect any and all computers, including serv-
ers, used in connection with the website, server, hardware, software or
any other system or service controlled by Aimster.” It must also inform
all its Internet providers of the order and end all file-trading-refated Inter-
net access. The restraining order will be in effect through Dec. 22 or un-
til a further court order. A hearing on the contempt motion is scheduled
for Dec. 19.

carte, no-subscription-required dollar
downloads, putting 40,000-plus porta-
ble, burnable Liquid-formatted tracks
online at its retail partners’ websites.
All the labels should be doing that.
They should have started doing it in
1999, but they had — and have —
rights, licensing and technology issues
they have to handle first.

We’re not there yet. The burden-
some membership model isn’t going
anywhere, and the biggest names in
this small business, MusicNet and
pressplay, still feature those “tethered
downloads™ that nobody understands
and everybody hates. Those definitely
have to go away. But the legal digital-
media business is, rapidly and finally,
getting a lot better.

Anti-Piracy Gets On Track

One result of the recording indus-
try’s early anti-piracy efforts was, un-
fortunately, to turn the RIAA into one
of the most reviled names on the Inter-
net. It’s now widely considered de-
structive, hostile and litigious.

But the RIAA’s efforts, and those of
other cantent providers, have in recent
months become both subtler and more
sophisticated. The publicly announced
mass mailings to universities and cor-
porations about illegal file trading,
made in partnership with other indus-
try gronps, took a generally civil and
cooperative tone.

The MUSIC initiative launched by
the RIAA and a couple of dozen other
entertainment-industry groups has an
attractive website at www.musicunited.
org with a frank but never antagonis-
tic explanation of piracy’s destructive-
ness. And — a first — MUSIC has at-
tracted the public support of major-
name artists in all music genres.

It’s unfortunate, however, that
“Downloading is just like shoplifting
a CD” has become the standard anti-
piracy line. Though the end results are
about the same, it’s too easy an argu-
ment for hardened file-traders to an-
swer. If you steal a CD, its value is re-
moved from the marketplace, and the
retailer, artist, songwriter and label
aren’t going to get paid for it. There's
one less CD available to be sold; that’s
absolutely clear.

But if you steal a digital file, there
is — maybe — one less available buy-
er. Saying one pirated song equals one
unsold CD [ets the P2P defenders get
away with routinely accusing the re-
cording industry of inflating the finan-
cial damage being inflicted by file-
sharing.

And there’s really no need to call
what’s going on shoplifting. Calling it
what it is — piracy, illegal, incredibly
destructive and heartlessly unfair —
ought to be enough.
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& gracenote.

www.gracenote.com
charts @gracenote.com

If you play CDs on an Internet-connected computer, Gracenote prob-
ably knows about it. Every day Graceriote’s CDDB music-recognition
service supplies artist and track information to more than 1 million
people who play music through CDDB-enabled audio players; at the
same time, Gracenote coliects information about the music those people
are listening to. That data is then anorymously aggregated for Grace-
note’s charts. Below are last week’s 50 most played CDs.

DiGITAL TOP 50

LW TW ARTIST Album Title Weeks On
1 1 EMINEM The Eminem Show 29
2 2 SHANIA TWAIN Up! 2
5 3 VARIOUS ARTISTS 8 Mile 5
3 4 JAY-Z The Blueprint 2: The Gift & The Curse 3
4 5 U2The Best of 1990-2000 4
— 6 2PAC Better Dayz 1
7 7 NORAH JONES Come Away With Me 32
9 8 NELLY Nellyville 23
6 9 COLDPLAY ARush Of Blood To The Head 14
8 10 RED HOT CHILI PEPPERS By The Way 21
— 11 SYSTEM OF A DOWN Steal This Album 1
18 12 SYSTEM OF A DOWN Toxicity 65
16 13 ELVIS PRESLEY Elvis 30 #1 Hits 10
12 14 AVRIL LAVIGNE Let Go 25
11 15 THE ROLLING STONES Forty Licks 9
— 16 TIM MCGRAW And The Darcehall Doctors 1
10 17 AUDIOSLAVE AudioSlave 2
14 18 JOHN MAYER Room For Sauares 35
17 19 SANTANA Shaman
19 20 CHRISTINA AGUILERA Stripped
24 21 PINK Missundaztood 48
22 22 ENYA A Day Without Rain 9
— 23 JENNIFER LOPEZ This Is Me ... Then 1
15 24 NIRVANA Nirvana 5
25 25 ROBBIE WILLIAMS Escapaiogy 2
21 26 CREED Weathered 54
20 27 JUSTIN TIMBERLAKE Justified 4
— 28 JARULE The Last Temptation 1
— 29 MARIAH CAREY Merry Chiistmas 5
— 30 SHAKIRA Laundry Service 54
27 31 NICKELBACK Silver Side Up 64
33 32 ALICIA KEYS Songs In A Mincr 75
— 33 GEDRGE HARRISDN Brainwashed 1
28 34 JOSH GROBAN Josh Groban 22
34 35 LINKIN PARK Reanimation 18
29 36 JACK JOHNSON Brushfire Fairytales 25
35 37 CRAIG DAVID Slicker Than Your Average 3
37 38 ASHANT! Ashanti 35
— 39 VINCE GUARALDI TRIO A Charlie Brown Christmas 1
— 40 MOBY 18 20
— 41 VARIOUS ARTISTS Now That's What | Call Christmas! 5
23 42 PEARL JAM Riot Act 3
38 43 THE STROKES Is This It K3
32 44 PUDDLE OF MUDD Come Clean g2
31 45 PINK FLOYD Echoes (Tha Best Of Pink Floyd) 6
— 46 INDIA.ARIE Acoustic Sout 10
— 47 PAUL MCCARTNEY Back In The U.S. Live 2002 1
— 48 FAITH HILL Cry 6
— 49 MATCHBOX TWENTY More Than You Think You Are 1
39 50 TOOL Lateralus 74
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Newsbreakers

b narsma s 5

WAYF/West Palm
Beach Makes Way
For Cruz As PD

Donna Cruz has been named PD/
morning co-host at Christian CHR
WAYF (Way-FM)/West Palm
Beach. Cruz has worked in the radio
industry for more than 13 years, with
stints at stations ranging trom CHR

KTFM to Classic Rock KZEP, bothin |

San Antonio. She was most recently
Asst. PD at KSTP/Minneapolis.
“Many Christians who happen to

work in mainstream radio have been |

waiting for the right opportunity to
use their skills in Christian radio.”
WAYF Station Manager Mike West
told R&R. “As Christian radio con-
tinues to improve and mainstream

|
|

Gunn Elevated To OM At Archway Duo

Archway Broadcasting has shuffled the programming staft at its
two recently purchased Little Rock stations, CHR/Rhythmic KHTE
and Alternative KLEC. Peter Gunn. who had been PD/MD of the
duo. becomes OM for both stations and retains PD dutics at KHTE.
Replacing him as PD of KLEC is Marty Oehlhof, who also holds
on to his midday airshift.

Assisting Ochlhof will be new MD and Asst. Promotions Director
Adroq (a.k.a. Greggory Paul). Also at KLEC. moming hosts Corey
Deitz and Jay Hamilton have exited. They ve been replaced by after-
noon drive host Trent “Treetop” Tyler.

Back at KHTE. mghttimer Tony Terrell has been promoted to MD
and Sonta James has been elevated to Asst. Promotions Director.
Brooke Woods has been named Marketing Director of both stations.

Waters Rises To Chairman 0f CHUM Ltd.

im Waters has been promoted to Chairman of CHUM Ltd., the Cana-

dian company that owns CKWW-AM & CIMX-FM/Detroit and 26 other
radio stations. Waters was previously Exec. VP of the company, as well
as President of CHUM Radio, and succeeds Allan Waters, who steps
down after 48 years as CHUM Ltd.'s Chairman/President

Jay Switzer, currently President of CHUM Television, has been ap-
pointed to the board and will serve as President/CEO of CHUM Ltd. Jim
Waters and Switzer will continue to preside over the radio and television
divisions until those positions are filled. Meanwhile, CHUM Ltd. has
upped Ron Waters from Exec. VP to Vice Chairman. He succeeds Fred
Sherratt, who — along with Allan Waters — will remain on the board and
serve as a consultant to the company.

“I am very pleased that the stewardship of the company as a whole will
be in experienced and extremely capable hands,” Allan Waters said. “Jay
Switzer has been a tremendous force in the success of our organization,
and both Jim and Ron have been pivotal in the success of CHUM. The

‘Peck Named Arista Sr. Nat’| Dir./R&B

radio continues to go down a slip- time has come for them to take a greater role on the board of the company.”

pery path of immorality, I believe
we will see more Christians make
the change. We are thrilled to have
Donna join our dedicated and pas-
sionate staft here at Way-FM.”

Cruz told R&R, “Good radio
turns into great radio when creativ-
ity replaces blue humor and innu-
endo. We're still hip. we're fun, and
we still love to crank it up in the
control room when the latest rock-
ing tune is on. Even though it may
be more socially acceptable to be an
out-of-the-closet Christian in the last
couple of years, I'm here at Way-
FM to take the radio station to its
next level.”

SESAC

Continued from Page 3

SESAC Sr. VP/Licensing Pat Col-
lins said. “We're proud that the court
and the jurors in this case. having
heard all of the tacts. chose to send
the message that copyright infringe-
ment is a costly alternative to obtain-
ing the appropriate license.”

The performing-rights group.
which also reportedly plans to ask
the judge to order Steel City to pay
its attorney fees of more than
$500.000. said a blanket license
would have cost each WPNT-owned
station $5.000 per year.

~and report to Arista VP/ |

Record-promotion ex-
ccutive Gregory Peck has
been hired as Sr. National
Director/R&B Promotion
for Arista Records. He |
will be based in New York |

R&B Promotion Cecilia
McClendon. |
“Gregory will use his |
considerable ¢xperience as |
an industry veteran to direct
Arista’s urban promotion
field staff across the country in their
efforts to secure exposure and radio
airplay Jor all Arista and Arista joint-
venture artists,” Arista Exec. VP
Lionel Ridenour said. "His duties

. will include the development and co-

ordination of strategic promotion
campaigns for all new releases on

Peck .

behalf of those artists.”

i motion rep at Atlantic
i Records. He then gained in-
| dustry experience with Co-
lumbia Records. Elektra
4 Records. Island Records
| and PolyGram.
i In 1990 Peck founded and
| was CEO of Bahia Enter-
tainment. a label distributed
by BMG. He resumed his
promotion carcer with Qwest
Records and Warner Bros. Records.
He later co-founded the independent
promotion firm of Peck & Ander-
son, staying until he became head of’
black music at Jeff McClusky &
Associates. He has also been GM of
the firm NTR.

Martin
Continued from Page 3
the combination of assets. I am here
to serve the innovators that want (o
dramatically advance their online.
interactive and database marketing
results and reap the rewards of that
converged opportunity faster.
“Converge Media will intelli-
gently connect the dots in program-
ming. marketing, operations and
sales with on-air programming cle-
ments. web presence. loyal-listener

Y sm

clubs. e-mail. rewards. direct mar-
keting. rescarch, streaming. sales
solutions and much more.™

Martin was VP/GM of the former
KHY1 (Y95)/Dallas from 1990-91
and spent five years with CBS Ra-
dio Networks. serving as VP/Affili-
atc Relations and Midwest Sales
Manager. He also worked in Chi-
cago as GSM of WUSN under First
Media. LSM of RKO’s WFYR and
AE at ABC Radio’s WLS-AM &
FM & WDAL.

Peck began his music ca- |
reer in 1976, as a local pro- |

Spending

Continued from Page 4

said advertising budgets will rise an
average of 4% next ycar. although
Nabi noted that low-cost media will
benefit if companies are forced 10
reduce spending to meet budgets.
Ad prices may be firming up. and
recent results from a media-stock-
heavy mutual fund indicate that ra-
dio-company stock prices may also
be on the mend. The Fidelity Select
Multimedia Fund. which comprises
about 76% media stocks. as of Nov.
23 had rewarded investors with a
40% return since Oct. 9 — a gain
fund manager Brian Kennedy cred-
ited to fund participants Viacom and

Clear Channel Communications.

“With Viacom, you see a large na-
tional ad exposure. given their net-
work business.” Kennedy told CBS
MarketWatch. “With Clear Channel.
you see a lower national advertising
exposure but. still, a much larger ad-
vertising exposure as a whole.” He
also credited the recent gains to
broadcasters that are benefiting from
this year’s clections. where several
close races drove what Kennedy
called “the biggest political advertis-
ing spending we’ve ever seen.” He
continued. “What that did was cre-
ate an umbrella for the rest of the ad
market, which filtered down into the
radio group. That’s wherc we've
seen the most strength.™

McGann

Continued from Page 3

WTAE and WXKX between 1973-
82. His radio resume also includes
several stints as VP/GM at a num-
ber of Pennsylvania radio stations,
including WRKZ/Harrisburg, WEST
& WLEV/Allentown. WISR/Pitts-
burgh and WPRR/Altoona.

Nothing captu

Every weekend, Dave Stewart from
the hits and pop culture from the '8
NOW AVAILABL

Hot AC version
wy, Found Out About You, When |
oh Aah...Just a Lithe Bit, Ri

Viorid, |
1. Dhon't Wa

Retro Stars with Dave Sfewart is the
heard on great Hot ACs and CHRs f
e-mail us today and discover what

The Nineties Show

WWW.americanradiohistorv.com

McGann was most recently Re-
gional Manager for Tele-Media
Corp.. where he oversaw the man-
agement of WZEC-FM/Bennington,
VT and WBEC-AM & FM/Pitts-
field. MA. T am thrilled to come
home to Pittsburgh and to heritage
radio stations like WJAS and
WPTT.” he said.



www.americanradiohistory.com

National Music Formats

December 6, 2002 R&R ® 9

Music
CHOICE'

23 million homes
27,000 businesses
Available on digital cable and DirecTV
Adam Neiman e 646-459-3300

HIT LIST

Seth Neiman
JC CHASEZ Blowin' Me Up {With Her Love)

ROCK

Gary Susalis
NOISE THERAPY Get Up

ALTERNATIVE

Adam Neiman

THE RAVEONETTES Veronica Fever
SIGUR ROS Track 4

ZWAN Honestly

TODAY’S COUNTRY

Liz Opoka

BROOKS AND DUNN It Won't Be Christmas Without You
DEANA CARTER There's No Limit

ALAN JACKSDN Let It Be Christmas

TANYA TUCKER A Memory Like I'm Gonna Be

PROGRESSIVE

Liz Opoka

COLDPLAY Clocks

PATTY GRIFFIN Making Pies
SONDRE LERCHE Dead Passengers

Artist/Tile - Total Plays
AVRIL LAVIGNE Complicated 78
HILARY DUFF | Can't Wait 77
AARON CARTER America A O 74

KELLY CLARKSON A Moment Like This 73
LAS KETCHUP The Ketchup Song... 72
CHRISTINA MILIAN Call Me, Beep Me 72

PLAY Us Against The Worid 70
SIMON AND MILO Get A Clue 69
LMNT Juliet 69
JUMPS Beauty And The Beast 36
NICK CARTER Help Me 35
NO SECRETS That's What Girls Do 33
SUGAR RAY When It's Over 33
PINK Get The Party Started 32
HAMPTON THE HAMPSTER Sing A... 32
BAHA MEN Move It Like This 31
A*TEENS Floorfiller 31

A*TEENS Bouncing 0ff The Ceiling 30
VANESSA CARLTON A Thousand Miles 30
SMASH MOUTH I'm A Believer 28

Playlist for the
week ending Nov. 30.

866-MVTUNES

130 million moviegoers
21,000 movie theaters

WEST

1.TRANS-SIBERIAN DRCHESTRA Christmas...
2. MARIAH CAREY Through The Rain

3. MANNHEIM STEAMROLLER Fum, Fum. Fum
4. KIRK FRANKLIN He Reigns

5. NIRVANA You Know You're Right

MIDWEST

1. MARIAH CAREY Through The Rain

2. MANNHEIM STEAMROLLER Fum, Fum, Fum
3. NIRVANA You Know You're Right

4. T.A.T.U. All The Things She Said

5. SOUNDS DF BLACKNESS Don't Ever Give Up

SOUTHWEST

1. MARIAH CAREY Through The Rain

2. JOSH GRDBAN Jesus. Joy of Man's Desiring
3. KENNY G Auld Lang Syne

4. NIRVANA You Know You're Right

5. ROD STEWART These Foolish Things

NORTHEAST

1. MANNHEIM STEAMROLLER Fum. Fum, Fum
2. MARIAH CAREY Through The Rain

3. NIRVANA You Know You're Right

4. TA.T.U, All The Things She Said

5. TRANS-SIBERIAN DRCHESTRA Christmas. .

SOUTHEAST

1. MARIAH CAREY Through The Rain

2. MANNHEIM STEAMROLLER Fum, Fum, Fum
3. KENNY G Auld Lang Syne

4. TRANS-SIBERIAN ORCHESTRA Christmas..
5. RDO STEWART These Fooirsh Things

o
1 S srewure  Lori Parkerson
rALSICT -, " s 202-380-4425
PR =
10 million homes 180,000 businesses
Rick Gillette « 800-494-8863 BPM (XM81)

Blake Lawrence

DMX Fashion Retail Video KYLIE MINOGUE Come Into My World

David Mihail

The top music videos shown on DMX fash-
ion retail video, targeted at 18-34 adults.
EMINEM Lose Yourself

MISSY ELLIDTT Work It

INTERPOL PDA

CRAIG DAVID What's Your Flava?

NAS Made You Look

JENNIFER LOPEZ Jenny From The Block Raw (xmss)
KYLIE MINOGUE Come into My World .

SANTANA {/MICHELLE BRANCH The Game Of Love Leo G.

DONNAS Take It Off LIL' KIM /STYLES Get In Touch
OURS Leaves

SEV Same Old Song

JOHN REUBEN Doin’

JIMMY EAT WORLD A Praise Chorus
DEFAULT Live A Lie

EVE Satisfaction

The Heart (XM23)
Johnny Williams

HEATHER HEAOLEY Why Should | Cry
WHITNEY HOUSTDN You Light Up My Life
SHANIA TWAIN 1t Only Hurts When I'm Breathing

X Country (XM12)
Jessie Scott

RICHARD BUCKNER Impasse
ALISON KRAUSS & UNION STATION Live
BILL SHEFFIELD 1 Cent Candy

This section features this week’s new adds

on DMX MUSIC channels availabie via digi- XM Cafe {XM45)

tal cable and direct broadcast satellite. Bill Evans

CHR/POP MATCHBDX TWENTY More Than You Think
Jack Patterson

No Adds 200n20 (XM20)
CHR/RHYTHMIC JENNIFER LOPEZ Jenny From The Block
Mark Shands MISSY ELLIOTT Work It

SEAN PAUL Get Busy
JAY-Z Poppin’ Tags

JAY-Z Up All Night

JAIMIE LEE Dance With Me

SANTANA t/MICHELLE BRANCH The Game Cf Love
MADGNNA Die Another Day

EMINEM Lose Yourself

JUSTIN TIMBERLAKE Like | Like You

URBAN CAM'RON Hey Ma

Jack Patterson NO DOUBT {/LADY SAW Underneath It All

No Adds 0-TDWN These Are The Days

ALTERNATIVE PINK Family Portrait
Dave Sloan PUDDLE OF MUDD She Hates Me
ZWAN Honestly KELLY ROWLAND Stole
ROCK CHRISTINA AGUILERA Beautiful
. NELLY /KELLY ROWLAND Dilemma
g{fgjhvfft’ri %onde//o TLE Girl Talk
£
BRUCE SPRINGSTEEN Lonesome Day JOHN MAYER Your Body Is A Wonderland
THE EXIES My Goddess MATCHBOX TWENTY Discase
NIVEA Den't Mess With My Man

ADULT ALTERNATIVE

Stephanie Mondello

BADLY DRAWN BOY You Were Right
BONNIE RAITT Time Oi Our Lives
ANDY STOCHANSKY Stutter

BRUCE SPRINGSTEEN Lonesome Day

ADULT CONTEMPORARY

Jason Shiff
BON JOVI Misunderstood

CRAIG DAVID What's Your Flava?
AVRIL LAVIGNE Sk8er Boi

SEAN PAUL Gimme The Light

ANGIE MARTINEZ if | Could Go

EVE f/ALICIA KEYS Gangsta Lovin’
OAKENFOLD Starry Eyed Surprise
HODBASTANK Running Away
LIFEHOUSE Spin

MICHELLE BRANCH Goodbye To You

INTERNATIONAL HITS DANIEL BEDINGFIELD Gotta Get Thru This
Mark Shands JUSTIN TIMBERLAKE Cry Me A River

No Adds 0J SAMMY & YANOU Heaven
COUNTRY PINK Just Like A Pill

Leanne Flask KID ROCK I/SHERYL CROW Picture

No Adds KYLIE MINOGUE Come Into My World
DANCE GOOD CHARLOTTE Lifestyles Of The Rich...

JAY-Z #/BEYONCE '03 Bonnie & Clyde
NELLY Air Force Ones

LASGO Something

NORAH JONES Don’t Know Why

Danielle Ruysschaert
DALLAS SUPERSTARS Helium
FROU FROU Must Be Dreaming (Ruff & Jam Mix)

RAP/HIP-HOP AVRIL LAVIGNE I'm With You
Mark Shands MARIAH CAREY Through The Rain
2PAC Various Tracks SOLUNA Monday Mi Amor

SNOOP DOGG Yarious Tracks T.A.T.U. All The Things She Said

PRUSIAR

Avg. Gross
Pos. Artist (in 000s) .
Among this week's new tours

1 PAUL MCCARTNEY $2,070.2

2 BRUCE SPRINGSTEEN $1,195.2

3 JIMMY BUFFETT $1,089.9 ANTHRAX

4 THE WHO $984.0 CROWN ROYAL LYRICIST

5 AEROSMITH $886.6 LOUNGE

6 GEORGE STRAIT $846.3 GEORGE STRAIT

7 NEIL DIAMOND $823.2

JACKSON BROWNE

8 CHER $817.2

9 SANTANA $4738 SANTANS

10 RUSH $4395 USHER

11 CREED $432.8 '

12 LENNY KRAVITZ $418.3 The CONCERT PULSE is courtesy of
13 TOM PETTY $410.3 Polistar. a publication of Promoters’

On-Line Listings. 800-344-7383;

14 LUTHER VANDROSS $348.4 California 209-271-7900.

15 TONY HAWK $329.8

ALTERNATIVE PROGRAMMING

Gary Knoll « 800-231-2818

Rock

BON JOVI Bounce
LINKIN PARK My Dsmbr
ZED Starlight

ZWAN Honestly

Alternative

ALL AMERICAN REJECTS Swing Swing
COLDPLAY Clocks

RED HOT CHILI PEPPERS Can't Stcp
ZWAN Honestly

CHR
3 DOORS DOWN When I'm Gone
CREED Don't Stop Dancing

Lite AC

REGIE HAMM Babes

NORAH JONES Come Away With Me
ROD STEWART These Foolish Thirgs

NAC
NESTOR TORRES Watermelon Man

Christian AC
BIG DADDY WEAVE Audience Of One
MICHAEL W. SMITH Lord Have Mercy

uc
B2K £/P. DIDDY Bump, Bump. Bumnp
R. KELLY (gnition

Country

TRACY BYRD Lately

MARTINA MCBRIDE Concrete Angel
RANDY TRAVIS Three Woodzn Crosses

RADIO
_NETWORKS.

Music Programming/Consulting
Ken Mouitrie « 800-426-3082

Alternative

Steve Young/Kristopher Jones

RED HOT CHIL) PEPPERS Can't Stop
IWAN Honestly

Active Rock

Steve Young/Kristopher Jones

PACIFIER Bullitproo*
SOCIALBURN Down

Heritage Rock

Steve Young/Kristopher Jones
GEORGE HARRISON Stuck Insidz A Cloud

GOV'T MULE Drwvin' Rain

Hot AC
Steve Young/Josh Hosler

TDR!I AMOS A Sorta Fairy Tale
KID ROCK {/SHERYL CROW Ficture
REQ HOT CHILI PEPPERS Can't Stop

CHR
Steve Young/Josh Hosler

DIXIE CHICKS La’ndslide
JAY-Z {/BEYONCE '03 Bonnie & Clyde
LASGO Something

Rhythmic CHR
Steve Young/Josh Hosler

BUSTA RHYMES Make It Clap
BLU CANTRELL Breathe

LL COOL J /AMERIE Paradise
TRINA {/LUOACRIS B R Right

Soft AC
Mike Bettelli/Teresa Cook
JOSH GROBAN O Holy Night

Mainstream AC
Mike Bettelli/Teresa Cook
MANNHEIM STEAMROLLER Faeries

Delilah
Mike Bettelli
JOSH GROBAN O Holy Night

STEVE TYRELL Santa Clause Is Coming To Town

w

Dave Wingert Show
Mike Bettelli/Teresa Cook

JOSH GROBAN O Holy Night
MANNHKEIM STEAMROLLER Faeries

Mainstream Country
Ray Randall/Hank Aaron

VINCE GILL Next Big Thing
JOE NICHOLS Brokenheartsville

New Country
Hank Aaron
CHRIS CAGLE What A Beautiful Day

Lia
Ken Moultrie/Hank Aaron

TRACE ADKINS Chrome
LONESTAR Unusually Unusual

RN B E % =4 &2

24 HOUR FORMATS
Jon Holiday « 303-784-8700

Adult Hit Radio
JJ McKay

0-TOWN These Are The Days
TLC Girl Talk

US COUNTRY
Peany Mitchell
C. DANIELS #/T.TRITT Southern Boy

GREAT AMERICAN COUNTRY

Jim Murphy« 303-784-8700

4 RUNNER What Child !s This

BROOKS & DUNN it Wouldn't Be Christnras Without You
OAK RIDGE BDYS The Most Inconvenint Christmas
BRAD PAISLEY | Wish You'd Stay

DOLLY PARTON Heilo God

Charlie Cook « 661-294-9000

Bright AC
Jim Hays
CHRISTINA AGUILERA Beautifut

Mainstream Country
David Felker

DIXIE CHICKS Travelin” Soldier
ALAN JACKSON Let It Be Christmas

Young & Elder
David Felker

DIXIE CHICKS Travelin’ Soldier
VINCE GILL Next Big Thing
ALAN JACKSON Let It Be Christmas

W R

RIS e

‘Eﬁr" g 3 i e

D e T WORKSS |

After Midnite
DIXIE CHICKS Long Time Gone
PHIL VASSAR American Child

WAITT RADIO NETWDRKS

Alternative
Chris Reeves « 402-952-7600

ALL AMERICAN REJECTS Swing Swing
PEARL JAM Save You
ZWAN Honestly

Country
Jim West

BROOKS & DUNN it Wouldn't Be Christmas Without You
ALAN JACKSON Let It Be Christas
LEE ANN WOMACK The Season For Romance

wwWw americanradiohistorv com
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72 miltion househaids

75, miltion honsehalds

EVE Satisfaction

HOOBASTANK Remember Me

STONE SOUR Bother

LIFEHOUSE Spin

B2K AND P. DIOOY Bump. Bump, Bump
AMERIE Talkin' To Me

CAM’RON Hey Ma

USED The Taste Of Ink

TRINA f/LUDACRIS B R Right

Tom Calderone Paul Marszalek
VP/Programming VP/Music Programming
Pilays ADDS
TLC Gitl Talk 16 no new adds
MISSY ELLIOTT Work It 15
Plays

SNOOP DOGG From Tha Chuuuch To Da Palace 14
FOO FIGHTERS All My Life 13 SANTANA f/MICHELLE BRANCH Game Of Love 25
JENNIFER LOPEZ Jenny From The Block 13 MADONNA Die Another Day 24
SEAN PAUL Gimme The Light 12 NO DOUBT f/LADY SAW Underneath It Al 24
KELLY DSBOURNE Shut Up 12 PINK Family Portrait 24
EMINEM Lose Yourself il SHANIA TWAIN I'm Gonna Getcha Good! 23
CLIPSE When The Last Time... 10 MATCHBOX TWENTY Disease 19
JAY-Z [/BEYONCE ‘03 Bonnie & Clyde 10 JENNIFER LOPEZ Jenny From The Block 18
MARIAH CAREY Through The Rain 10 TLC Girl Talk 18
COMMON {/MARY J. BLIGE Come Close ToMe 10 DAVE MATTHEWS BAND Grey Street 17
PUDOLE OF MUDD She Hates Me 9 AVRIL LAVIGNE !'m With You 17
DONNAS Take It Off 8 JOHN MAYER Your Body Is A Wonderland 16
MAOONNA Die Another Day 7 RED HOT CHILI PEPPERS Zephyr Song 16
GOOD CHARLDTTE Lifestyles Of The Rich & Famous 7 BON JOVI Misunderstood 16
NORAH JONES Don't Know Why 7 ADAM SANDLER The Chanukah Song (Part 3) 16
KORN Alone | Break 7 TORI AMOS A Sorta Fairytale 15
AUDIOSLAVE Cochise 7 DIXIE CHICKS Landslide 15
NIVEA Don’t Mess With My Man 7 MARIAH CAREY Through The Rain 14
QUEENS OF THE STONE AGE No One Knows 7 FAITH HILL Cry 14
PINK Family Portrait 6 CREED Don't Stop Dancing 14
FAT JOE Crush Tomght 6 KELLY ROWLAND Stole 14
JOHN MAYER Your Body Is A Wonderland 6 JOHN RZEZNIK I'm Still Here (Jim's Theme) 11
NAS Made You Look 6 UNCLE KRACKER In A Little While 10
SUM 41 Still Waiting 6 PAUL SIMON Father And Daughter 10
SANTANA /MICHELLE BRANCH Game Ot Love 5 WHITNEY HOUSTON One Of Those Days ]
JOHN RZEZNIK I'm Still Here 5 BRUCE SPRINGSTEEN Lonesome Day 8
VINES Outtathaway 5 ROLLING STONES Don't Stop 8
ADAM SANDLER The Chanukah Song (Part 3) 5 LIFEHOUSE Spin 8
O-TOWN These Are The Days 5 PUDDLE OF MUDD She Hates Me 7
CHRISTINA AGUILERA Dirrty 4 WALLFLOWERS When You're On Top 3
BUSTA RHYMES Make It Clap 4 3 DODRS DOWN When I'm Gone 3
CHEVELLE The Red 4 SNOOP DOGG From Tha Chuuuch To Da Palace 2
RED HOT CHILI PEPPERS Zephyr Song 4 COMMON /MARY J. BLIGE Come Close ToMe 2
TAPRDOT Poem 4 CRAIG DAVID What's Your Flava? 2
BRUCE SPRINGSTEEN Lonesome Day 4 MISSY ELLIDTT Work It 2
SIMPLE PLAN I'd Do Anything 4 SAMMY HAGAR Things've Changed 2
ERICK SERMON (/REDMAN React 4 TONI BRAXTON f/LOON Hit The Freeway 2
BABY f/P. DIDDY Do That 4 HEATHER HEADLEY He Is 2
KELLY ROWLAND Stole 3 COUNTING CROWS f/V. CARLTON Big Yeliow Taxi 2
NIRVANA You Know You're Right 3 AUDIOSLAVE Cochise 2
SALIVA Always 3 LL COOL J Luv U Better 2
ERYKAH BADU /COMMON Love Of My Life 3 DANA GLOVER Thinking Over

3

3

2

2

2

2

2

2

2

Video piaylist for the week ending Nov. 30.

David Cohn

General Manager —2

EMINEM Lose Yourself

FOD FIGHTERS All My Life

MISSY ELLIOTT Work It

CLIPSE When The Last Time...

EVE Satisfaction

QUEENS OF THE STONE AGE No Dne Knows
NAS Made You Look

JAY-Z {/BEYONCE '03 Bonnie & Clyde
COMMON {/MARY J. BLIGE Come Close To Me
SNODP DOGG From Tha Chuuuch To Da Palace
OK GD Get Qver tt

50 CENT Wanksta

ROOTS Break You Off

VINES Outtathaway

KORN Alone | Break

SUM 41 Stifl Waiting

NIRVANA You Know You're Right
AUDIOSLAVE Cochise

JAHEIM Fabulous

TALIB KWELI t/BILAL Waitin’ For The BJ
SEAN PAUL Gimme The Light

GODD CHARLOTTE Lifestyles 0f The Rich & Famous
SALIVA Always

STREETS Let's Push Things Forward

3 DDDRS DOWN When I'm Gone

Video playlist for the week of Nov. 25-Dec. 1

QUEENS OF THE STONE AGE No One Knows
ERYKAH BAOU f/COMMON Love Of My Life
FOD FIGHTERS All My Life

STEVE EARLE Jerusalem

Video airplay for Dec. 9-15.

36 million househalds

Cindy Mahmoud
VP/Music Programming
& Entertainment

VIDEQ PLAYLIST

“ e o

MUSIQ Dontchange

JA RULE t/BOBBY BROWN Thug Lovin'
CLIPSE When The Last Time

SEAN PAUL Gimme The Light

JAY-Z {/BEYONCE ‘03 Bonnie & Clyde
NELLY Air Force Ones

EMINEM Lose Yourself

JAHEIM Fabulous

B2K AND P. DIDDY Bump, Bump, Bump
ERYKAH BADU 1/COMMON Love Of My Life

RAP CITY TOP 10

EMINEM Lose Yourself

FIELO MOB Sick Of Being Lonely

JA RULE 1/BOBBY BROWN Thug Lovin’
LL COOL J f/AMERIE Paradise

ERICK SERMON React

BABY {/P. DIDDY Do That

BENZIND Rock The Party

BUSTA RHYMES Make It Clap

NELLY Air Force Ones

EVE Satisfaction

Vigeo playtist for the week ending Dec. 8.

(M1

COUNTRY MUSIC TELEVISION

56.8 miflion households
Brian Philips, Sr. VP/GM
Chris Parr, VP/Music & Talent

| ADDS

MARTINA MCBRIDE Concrete Angel
ALAN JACKSON Let it Be Christmas
BRDOKS & DUNN It Won't Be Christmas Without You

| TOP 20

RASCAL FLATTS These Days

TOBY KEITH Who's Your Daddy?

SHANIA TWAIN I'm Gonna Getcha Goog!
NICKEL CREEK This Side

FAITH HILL Cry

EMERSON ORIVE Fall Into Me

DIXIE CHICKS Landslide

GEORGE STRAIT She'll Leave You With A Smile
TRAVIS TRITT Strong Enough To Be Your Man
CLEDUS T. JUDD It's A Great Day To Be A Guy
TERRI CLARK | just Wanna Be Mad

LEANN RIMES Lifte Goes On

STEVE AZAR Waitin' On Joe

JENNIFER HANSON Beautiful Goodbye
REBECCA LYNN HOWARD Forgive

BRUCE SPRINGSTEEN Lonesome Day
AARDN LINES You Can't Hide Beautiful

KEITH URBAN Somebody Like You

TRACE ADKINS Chrome

JOE NICHOLS Brokenheartsville

| HEAVY

DIXIE CHICKS Landslide

FAITH HILL Cry

GEDRGE STRAIT She'll Leave You With A Smite
KEITH URBAN Somebody Like You

NICKEL CREEK This Side

RASCAL FLATTS These Days

SHANIA TWAIN I'm Gonna Getcha Goog!

TOBY KEITH Who's Your Daddy

| HOT SHOTS

BRUCE SPRINGSTEEN Lonesome Day
CRDSS CANADIAN RAGWEED 17
MARTINA MCBRIDE Concrete Angel
TIM MCGRAW She’s My Kind Of Rain

Heavy rotation songs receive 28 plays per week.
Hot Shots receive 21 plays per week.

Information current as of Nov. 25.

GREAT

A " AMERICAN
. COUNTRY

Jim Murphy, VP/Programming
19 miflion households

| ADDS

BROOKS & DUNN It Won't Be Christmas Without You

BRAD PAISLEY | Wish You'd Stay

DOLLY PARTON Hello God

0AK RIDGE BOYS The Most Inconvenient Christmas
4 RUNNER What Child Is This?

[ TOP 10

TOBY KEITH Who's Your Daddy

SHANIA TWAIN I'm Gonna Getcha Good

KEITH URBAN Somebody Like You

FAITH HILL Cry

TIM MCGRAW She's My Kind Of Rain

TRACE ADKINS Chrome

TERRI CLARK ! Just Wanna Be Mad

GEORGE STRAIT She'll Leave You With A Smile

RASCAL FLATTS These Days

MARK WILLS Nineteen Somethin'
Information current as of Nov. 25.
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TOP TEN SHOWS Nov. 25-Dec. 1
Total Audisnce Adults
(105.5 milfion housaholds) 2554
1 Everybody Loves Raymond 1 Everybody Loves Raymond
2 CSI: Miami 2 CSI: Miami
3 NFL Monday Night Football 3 NFL Monday Night Football
(Philadelphia vs. e s
San Francisco) San Francisco)
. 4 Still Standing
4 Movie 5 Frasier
(The Christmas Shoes) 6 Law& Order
5 Still Standing 7 The Simpsons
6 Law & Order 8 Law & Order: Criminal Intent
7 JAG 9 CSI(Thursday, 9pm)
8 The Simpsons (tie) King Of Queens
9 CSl(Thursday, 9pm) (tie) Law & Order: Special
10 King Of Queens Victims Unit (Friday, 10pm)
Source: Nielsen Media Research
COMING NEXT WEEK

Tube Tops
Destiny’s Child, Thelma Hous-
ton, India.Arie, Brian McKnight,
Take 6, The Temptations and
Stevie Wonder perform on USA's
A Motown Christmas (Sunday, 12/
8, 8pm ET/PT).

Friday, 12/6

 Peter Gabriel, The Tonight
Show With Jay Leno (NBC, check
local fistings for time).

¢ Eve and The Violent Femmes,
Late Night With Conan O'Brien
(NBC, check local listings for time).

* Snoop Dogg, Late Late Show
With Craig Kilbom (CBS, check lo-
cal listings for time).

¢ Daniel Bedingfield, Last Call
With Carson Daly (NBC, check lo-
cal listings for time).

* Rod Stewart, The Wayne
Brady Show (check local listings for
time and channel).

Saturday, 12/7
*Sum 41, Mad TV (FOX, 11pm
ET/PT).
*Norah Jones, Saturday Night
Live (NBC, 11:30pm ET/PT).
. Sunday, 12/8
¢ Destiny’s Child and LeAnn
Rimes perform on the Hollywood
Christmas Spectacular (NBC, 7pm
ET/PT).
Monday, 12/9
* The Vines, Jay Leno.

¢ Jennifer Lopez and Sum 41,
Late Show With David Letterman
(CBS, check local listings for time).

* And You Will Know Us By The
Trail Of Dead, Conan O'Brien.

*The Flaming Lips, Craig Kil-
bom.

* Jo Dee Messina, Wayne Brady.

Tuesday, 1210

* An Evening With The Dixie
Chicks airs on NBC (8pm ET/PT).

* Melissa Etheridge and Jennifer
Lopez, Live With Regis & Kelly
(check local listings for time and
channel).

* Counting Crows, Jay Leno.

* Ryan Adams, David Lefterman.

* Sheryl Crow, Conan O'Brien.

* Alanis Morissette, Craig Kilborn.

* Busta Rhymes, Carson Daly.

* Mario, Wayne Brady.

Wednesday, 12711

¢ Justin Timberlake, Regis &
Kelly.

 John Rzeznik, Jay Leno.

* Bruce Springsteen & The E
Street Band, Conan O'Brien.

* Chris Robinson, Carson Daly.

* Missy Elliott, Wayne Brady.

" Thursday, 12/12
* The Wallflowers, Jay Leno.
¢ Brian Setzer, Conan O'Brien.
*The Roots f/Cody Chestnutt,
Carson Daly.

— Julie Gidlow

FILMS

BOX OFFICE TOTALS

Nov. 25-Dec. 1

Title Distributor

Die Another Day (MGM/UA)

Treasure Planet (Buena Vista)"
Eight Crazy Nights (Sony)”
Friday After Next (New Line)
Solaris (FOX)

8 Mile (Universal)

The Ring (DreamWorks)

© BN AR WN =~

10 Wes Craven Presents: They (Miramax)”

Harry Potter & The Chamber Of Secrets (WB)

The Santa Clause 2 (Buena Vista)

$ Weekend $ To Date
$32.11 $200.15
$31.01 $101.37
$12.13 $113.58
$12.08 $16.59
$9.43 $14.04
$7.36 $25.04
$6.75 $9.41
$5.75 $107.39
$5.26 $119.78
$5.14 $7.55

*First week in release. All figures in
millions. Source: ACNielsen EDI

COMING ATTRACTIONS: This
week’s openers include Empire,
starring John Leguizamo and re-
cording artists Fat Joe and Treach.
The film's Motown soundtrack
sports 702's “1 Still Love You,” Mobb
Deep’s “Between White Lines,”
DMX's “Fame,” India.Arie’s “Slow
Down” and Jon Secada’s “My Life
Through the Spirit in Your Eyes.”

B

Cuts by Rachel, fron Clad, Angel
Lopez and others complete the ST.
Now playing is Treasure Planet,
whose Walt Disney soundtrack con-
tains original music by John
Rzeznik, including “I'm Still Here
(Jim's Theme),” as well as BB Mak’s
“Always Know Where You Are.”

— Julie Gidlow
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apeterson@radioandrecords.com

News/Talk/Sports

Should You Syndicate Yourself?

| How to develop your own branded, turnkey network

U’s a phrase that nearly every PD and manager has heard and one that a lot of talk hosts utter
sooner or later: I want a syndication deal.” In the pre-consolidation days of the radio busi-
— ness, a host with an itch for the national spotlight could often get things off the ground himself.
There were also numerous one-man syndicators out there who were willing to take on the project

of affiliating and selling your program. But times have changed.

“Right now radio groups that
don’t have network divisions are
becoming somewhat leery of in-
vesting their signals in a
syndicated talent owned
by a competing station
group,” says Mark Mas-
ters, CEO of Oregon-
based Talk Radio Net-
work. “They’re standing
back and saying, ‘If I in-
vest in my competitor’s tal-
ent and that talent does
well, they might pull it
away from me and give it
back to my competition. The time
and effort F've invested in promot-
ing that talent will all go to my com-
petitor.”

For that reason, Masters says,
companices are recognizing the need
to have their own syndication divi-
sions in order to retain and recruit
top air talent. “But the question is,
how?”" he says. “If you go out and
try to build a syndication division
from the ground up, it’s just too ex-
pensive.”

Based on that premise, Masters
has launched Talk Radio Syndica-
tion Services. The objective of the

Mark Masters

new company is to have groups
subcontract their network divisions,
which Masters and his staff will
: then manage under the

% croups’ brand names. The
divisions can then act as re-
cruiting tools for cfforts
that can he as small as in-
tracompany syndication or
as large as syndication to
other groups.

I recently spoke to Mas-
ters about why he believes
this dea’ 1s good for sta-
tions, good for talents and
good for radio.

R&R: What's the basic idea he-
hind Tulk Racio Svadication Services?

MM: In 1988 only about 5% of’

AM Talk stations aired syndicated
shows. By 1996 that was up to over
50%, and today the figure is some-
where around 75% or more. There
are a lot of goad reasons for that.
Stations not only get access to qual-
ity talent, they can also eliminate
talent and show-crew costs.

Plus, if stations give that 25%-
30% of their inventory that is regu-
larly going unsold to a syndicator,

they are taking that unsold invento-
ry — that they were probably using
to bonus advertisers anyway — and
turning it into new available talent
dollars to give them access to supe-
rior-quality talent.

—

“In the consolidated
radio business, the best
talents know that, in
most cases, they are
either going to be
syndicated or be
replaced by
syndication.”

A S T

In the consolidated radio business,
the best talents know that. in most
cases, they are either going to be syn-
dicated or be replaced by syndica-
tion. What we do is offer companies
a way to help them retain their best

D B 0 B S D S L SR e
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“In the end our objective is simple: We want
to provide stations and companies with a
way to retain the talent they want while also
giving the talent a chance at the future he or
she wants.”

—

talent and give a career path to that
talent that most radio broadcasters
cannot do on their own.

R&R: /s it safe to say that anoth-
er division of your company. TRN.
ulso benefits from the partnership?

MM: We're not owned by a ra-
dio-station group. Our goal is to
help broadcasters retain and recruit
talent and also to offer them access
to syndicated talent from our other
division, Talk Radio Network, that
won't be taken away from them and
moved to an O&O, because of our
loyalty policy. We want to be the
syndicated-radio content provider
equivalent of Switzerland.

R&R: What's the benefit of ow-
sourcing a network division? As a sta-
tion or group, why not do it yourself?

MM: One good reason to out-
souree is that talent needs to have a
chance to succeed, and the “nag
factor™ trom talent that is not being
syndicated properly is so enormous,
most management doesn’t have
time to deal with it. It causes what
1 call management brain drain. and
that’s costly to a station.

It takes a lot of difterent and
unique skill sets to successtully syn-
dicate programming. Anybody can
buy or set up an uplink or get on
StarGuide -— that’s not all that hard
to do. What is hard is knowing how
to position a show for success, get-
ting it on the right kinds of incuba-

tor stations, building a success sto-
ry and organically building a show’s
long-term success. You have to
manage the future of a talent phase
by phase. Executives at most radio
groups don’t have the time to focus
on that.

R&R: From your perspective,
whai constitutes a syndicatable al-
ent?

MM: What | look for is a talent
with a unique audience. Let's say
your station has a three share overall,
and this talent is getting a five in his
daypart. He’s outperforming the lead-
in show by a 1.5 share, and the show
after him melts away. That’s a show
with a unique audience — there’s
something going on there. And it
there’s competition across the street,
there’s even more going on. For what-
ever reason, people are making an
appointment to listen to this show.

R&R: Give us an example of
how the process works.

MM: Let's say you have a talent
who is doing well, and vou know
that he is likely going to be recruit-
ed by a group that can ofier the po-
tential of syndication and a lot more
money. With an intracompany syn-
dication of, let’s say, five stations,
even though none of you has
$£500,000 for a host, maybe cach
station does have $100,000.

Continued on Page 12
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R&R News/Talk Industry Achievement
Awards Nominations

t’s time to once again honor News/Talk radio’s best players with our R&R News/Talk Indus-
try Achievement Awards. The 2003 trophies will be handed out during the R&R Talk Radio
= Seminar, to be held March 6-8, 2003, at the Marina Beach Marriott in Los Angeles. This is
your chance to recognize excellence by nominating those stations and individuals whom you
believe exemplify the best of our format.

Below, you will find a nomina-
tion ballot and the official rules gov-
erning the nominating process for
all awards. Winners will be an-
nounced next March in six catego-
ries, including:

* News/Talk Executive of the
Year: Anyone who serves in a man-
agement, sales or programming ca-
pacity at the radio group or network
level is eligible.

+ News/Talk GM of the Year:
This category covers anyone who
serves as GM of one or more sta-
tions at the local level.

* News/Talk Programmer of
the Year: This category covers any-
one who has primary responsibility
for programming one or more Talk
stations at the local level.

+ News/Talk Station of the Year:
Covers any Talk-formatted station,
including News, Talk and News/Talk.

* National Talk Personality of
the Year: Any talk host who is syn-
dicated on multiple stations in mul-
tiple cities by a syndicator or net-
work is eligible.

* Local Talk Personality of the
Year: This category covers any talk
host who hosts a show on any sin-
gle local radio station or who is si-
mulcast on a single-market group of
stations.

Only original copies of the nom-
ination ballot that are received by
U.S. mail will be accepted for con-
sideration by the R&R awards
nomination committee. Absolutely
no faxed forms or photocopies will
be accepted. You are not required to
make nominations in all categories.
Deadline for receipt of all nomina-
tions is Dec. 19, 2002. No nomina-
tion ballots will be accepted after
that date.

Finalist ballots will be mailed to
all R&R News/Talk subscribers in
conjunction with R&R’s Jan. 24,
2003 issue. Only those who have
active R&R News/Talk/Sports sub-
scriptions in good standing will be
eligible to participate in the final
voting process. Questions about
R &R’s News/Talk Industry Achieve-
ment Awards should be directed to
apeterson@radioandrecords.com or
858-486-7559.

TALK BACK TD R&R!

Do you have questions,
comments or feedback regarding
this column or other issues?
Call me at 858-486-7559
or e-mail
alpeterson@rronline.com,
fax: 858-486-7232

Should You Syndicate....

Continued from Page 11

With an intracompany syndica-
tion there are no network minutes,
so for the talent budget you already
have, you’re not losing any minutes.
The talent does have to agree to do
a certain number of commercial
reads for all five stations. What you
create is a five-station incubator
group to grow the show. If a syndi-
cated show isn’t grown properly
and in the right way and your flag-
ship gets unique audience but the
other stations don’t, you're dead.

*

“We want to be the
syndicated-radio content
provider equivalent of
Switzerland.”

e ——

OK, you have retained your tal-
ent by giving him more money and
giving him a career-path option.
You can also tell the talent that if he
exceeds the existing daypart num-
bers on the four other stations by
40% for four books in one year, he
will be qualified for a national syn-
dication effort.

Then the talent goes out there

from Day One with five different
market stories to tell. He’s not just
a talent who is put on an uplink one
day and told, “OK, now you’re syn-
dicated,” and then, in the next few
months or a year, there’s no real
growth, and the show and the talent
are over. We think our approach is
a way to cultivate talent careers in
a very cautious way within your com-
pany.

R&R: Define the mission of Tulk
Radio Syndication Services.

MM: Syndicators should look at
stations as long-term partners in a
daypart, and you shouldn’t screw
your partner. You let them know that
if they invest their signal in your
product, you are going to protect
them. We’re going to build your sta-
tion group a network division under
your brand name, and we’re going to
help you retain your best talent.

R&R: What's something like this
going to cost a station?

MM: An intracompany syndi-
cation would have a minimal cost
— probably just a management
fee. Or it might be something like
a full-blown partnership between
us. We take each situation on a
case-by-case basis. In the end, our
objective is simple: We want to
provide stations and companies
with a way to retain the talent they
want while also giving the talent a
chance at the future he or she
wants.

r—

Here’s your chance to celebrate excellence in the News/Talk industry! Nominate your favorite News/Talk radio
stations as well as News/Talk radio and industry professionals for R&R’s annual News/Talk Radio Industry
Achievement Awards. Your nominations will help our awards committee determine final nominations for each
category. The final results will be announced at R&R’s Talk Radio Seminar 2003, March 6-8.

Here is the nomination process:

1. Nominations should be based on the highest standards of industry excellence and professionalism.
2. Any commercial, U.S.-licensed News/Talk station, regardless of market size or Arbitron status, is eligible

for nomination.

3. Nominees must have been employed at the company for which they were nominated during calendar year

2002.

ok

You can nominate yourself, your co-workers and your station.
Only one form per person will be accepted. Copies are not acceptable. You must indicate your name and

affiliation on the nomination form. All responses will remain confidential.

6. You do NOT have to make nominations in every category.

R&R 2003 NEWS/TALK INDUSTRY ACHIEVEMENT AWARDS NOMINATION FORM

NEWS/TALK EXECUTIVE OF THE YEAR:

COMPLETE THE FOLLOWING

TO VALIDATE BALLOT (required):

(programming, sales or management at the group or network level)

NEWS/TALK STATION OF THE YEAR:

NEWS/TALK GENERAL MANAGER OF THE YEAR:

NEWS/TALK PROGRAMMER OF THE YEAR:

NATIONAL TALK HOST OF THE YEAR:

LOCAL TALK HOST OF THE YEAR:

I
I
I
I
I
I
I
I
I
I
I
I
I 7. Deadline: December 19, 2002.
I
I
I
I
I
I
I
I
I
I
L

Your Name

Station/Affiliation

K A0 SEMIAR

Please mail to:

R&R NEWS/TALK
INDUSTRY AWARDS NOMINATIONS

Name: Station/Company:
Station: Market:

Name: Station/Market:
Name: Station/Company:
Name: Network/Syndicator:
Name: Station/Market:

10100 Santa Monica Blvd., 3rd Floor
Los Angeles, CA 30067-4004

www americanradiohistorvy com
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If a 1/2 hour
program could hel
your listeners wit

their problems,
would you air it?

How abouvt if it was
FREE?

THE TRUTH AT FULL DOLUME

www.realtimeradio.net

Issues > Anger, drugs, sex, peer
pressure with comments
recorded live “on the sireet.”

4-5 mainstream/modern
rock tracks that reflect the
angst, attitude & issues of
your listeners.

Music >

Solutions > Directions. Where to go

for help. 24/7 toll free hot
line & website supported
Help Links.

TECH Info

> 26:30 with :24 promos
> 4-5 songs per 1/2 hour
> CD or Satellite

Markets
‘4CI-EARED'
Also Airs On
American Forces =

I, Radio Network

CALL FOR
CD DEMO!

Satellite Feed Available

Dave Koch at 719.536.9000 x101
or kochd@westarmediagroup.com

Gotham Gasps Over Golden Billboard

ratuitous nudity: It's good for America.

This week Leslie Gold, the morning co-

host at Clear Channel Classic Rocker
WAXQ/New York known to legions of fans as
“The RadioChick,” certainly increased her
exposure in the Big Apple with a racy new
outdoor campaign. There was one slight
problem, however: “Clear Channel Outdoor
turned down the campaign; they've deemed it
inappropriate,” says WAXQ Marketing Director
Paul Miraldi. The ad, shown here as an added

bonus, shows a topless Gold with what appears
to be an African-American man's hands cupping
her breasts from behind. It appears with the
slogan “She’s Quite a Handful.” Miraldi man-
aged to get the billboard up the old-fashioned
way: “We were able to get an independent
outdoor company to put up one board along the
Brooklyn-Queens Expressway.” Needless to
say, the resulting press coverage has been
ridiculous. Look at us — we fell for it! Miraldi,
who closely supervised Gold's photo shoot, tells
ST, “Let's just say I've got the ‘breast’ job ever!”

You know your station’s promotion has
reached critical mass when one of your employ-
ees spends Thanksgiving at a police station.
WIHT (Hot 99.5)/Washington once again pole-
vaulted over the boundaries of good taste for its
latest promotion, “Show Your Ass for a Boarding
Pass.” Hot morning guy Mark Kaye explains
how it works: “Take a picture of your bare ass in
front of a local monument or
historic site and send it to us.
The best ass wins a trip to the
‘Baham-ASS.” (Get it?) Hot
stuntman Teapot Tim officially
kicked off the contest by
photographing his own
buttocks in the aptly named
Virginia town of Manassas.
Tim carefully maneuvered
himself in front of a city sign
so that the last two letters of Manassas were
obscured. “He dropped his drawers and flashed
his rump. Snap! The deed was done,” boasts
Kaye. “The newly configured sign read ‘Wel-
come to the City of Manass' — punctuated by
two large butt cheeks.” On Thanksgiving Eve
Tim discovered that there was a warrant out for
his arrest for the stunt. After turning himself in to
Manassas police, he was photographed,
fingerprinted and scored a date for an upcoming

—_—
o

Tim's first body-
cavity search

court appearance. He was then free to go, so
fong as he stayed in Virginia. Sadly, WIHT is
located in Maryland.

} Lone Star Salute <
To Wolfman Jack

Nearly 40 years after he left 250,000-watt
blowtorch XERF, located across the border
from Del Rio, TX, and seven years after his
death from a heart attack, Wolfman Jack is
coming back to Del Rio. The San Antonio
Express-News reports that plans are proceed-
ing for a $130,000 bronze statue of the Wolf-
man to be unveiled at a downtown intersection
on March 15, 2003. That will be followed by the
opening of a Wolfman Jack museum and a
proposed music festival. “He mtroduced himself
as Bob Smith, and he Ft
wanted to know who the
owner of XERF was,”
recalls lawyer Arturo
Gonzalez, 94, who sold
advertising in the U.S. for
the station, which was
based in nearby Ciudad
Acufa, Mexico. “l said, ‘What can you do?’ and
he said, ‘I'm a radio announcer, and | can sell
whatever you have to sell.” He was on the radio
station that same night, selling baby chicks —
100 for $2.98.”

.i!:ﬁ

Wolfmaﬁ Jack

Late word to the ST Phun Phone has
Jamillah Muhammad, PD of Clear Channel
Urban WKKV/Milwaukee, transferring to the PD
chair at co-owned WMXD/Detroit. The move
will come in February.

Eighteen months after moving from CHR/
Rhythmic to CHR/Pop, Hispanic Broadcasting’s
recently acquired KKSS/Albuquerque returns
to CHR/Rhythmic as “Kiss 97.3, the new home
for hip-hop & R&B” under PD Tom “Jammer”
Naylor. The move once again puts Kiss square-
ly in the face of American General Media’s
KYLZ. Crash & Alley remain in mornings, while
Jammer moves his airshift from afternoons to
middays. Night jock Johnnie V. is now doing
afternoons, and prodigal son Doughboy
returns from KKXX/Bakersfield for nights.

After 10 years with the Network Magazine
Group, President Gerry Cagle says he'll leave
the company, effective Jan. 1.

KSTJ & KKLZ/Las Vegas OM/PD Ken
Carson exits the Beasley '80s-Classic Rock
combo.

Continued on Next Page
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Mudbone Manages
His Anger

Eric Davis, a.k.a. WMRQ/Hartford's
Mudbone, has filed a lawsuit against Marlin
Broadcasting, owner of crosstown rival WCCC,
and 'CCC GM Boyd Arnold, PD Michael Picozzi
and air personality Michael “Kidd” DesFosses
over a Dec. 9, 2000 incident at an Anger
Management Tour performance at the Hartford
Civic Center. The Hartford Courant reports that,
during the event, Davis set up a tent inside the
venue as part of a station promotion for the
concert. Davis, who is African-American, alleges
that DesFosses tried to collapse his tent and
then used a racial slur. Several weeks after the
show, Davis asked WCCC for an on-air apology
and a $1,000 donation in his name to the
Hartford Boys & Girls Club, but Davis’ lawyer
says 'CCC refused, thus leading to the lawsuit.

Westwood One’s Radio Factor With Bill
O’Reilly takes the noon-2pm slot on KLIF/
Dallas. The program previously aired in the
market on crosstown KRLD on a tape-delayed
basis in the overnight hours.

Entercom FM Talker KQBZ (The Buzz)/
Seattle is loudly touting plans to cebut a new
“mystery” morning show next Aprii. VP/OM
Clark Ryan says market vet John Maynard
and a super-secret co-host have both inked
long-term deals to serve in the morning,
beginning April 18, 2003. A company PR piece
about the pending morning team said (caution:
blatant radio hyperbole ahead), “With ‘?’ and
Maynard in the morning and Tom Leykis in the
afternoon, The Buzz will soon become the buzz
of Seattle radio!” However, our intrepid ST
reporters found a graphic on the website for
former KZOK afternoon duo Robin & Maynard
that simply says “April 18, 2003,” which leads
us to believe that Maynard’s co-host-to-be will
be none other than longtime partner Robin
Erickson.

VoiceHunter.com handles voice talent and
consults and manages morning shows through-
out the U.S. Parent company Goods Entertain-
ment is now diversifying by going into the
syndication side of the business. Goods
Entertainment President (and radio vet) Adam
Goodman is now spreading the love with his
inaugural syndication project — The Ace & TJ
Morning Show. The show, based at WNKS/
Charlotte, is currently on the air in six markets.
For more information, call him at 800-867-9532.

After eight years pumping out some of the
industry’s most outrageously creative promos,
KFl/Los Angeles production whiz and station
voice Don Elliot is going solo.

Longtime KZZU/Spokane PD/morning co-
host Ken Hopkins sheds his PD duties. Brew
Michaels, Director/Programming for parent
Morgan Murphy’s four-station cluster, will now
oversee KZZU'’s programming.

MC Serch, best known for his work with
seminal rap group 3rd Bass and, later, for a
stint on the label side, now makes the next
logical move — to radio. Serch is the new
morning co-host at Clear Channel Urban
WJLB/Detroit, teaming up with CoCo and
Foolish.

After almost 10 years with WY SP/Philadel-
phia, MD Nancy Palumbo crosses the street to

+ David Nathan gets VP/Pop Promotion nod at
Universal Records.

+ Bob Moody made VP/Programming at Regent
Communications.

* Rick Porter picked as Sr. VP/Market Manag-
er of Radio One/Dayton.

* Howard Mazer upped to GM of Radio One/

Baltimore.

* John Roberts boosted to VP/Programming at
Clear Channel.

* Mark Edwards elevated to VP/Programming
for WLIT/Chicago.

* ABC Radio Networks says it will move Doug
Banks to mornings in March 1998.

v

» Stephen Morris advances to President of Ar-
bitron.

* Chuck Field promoted to OM at KSFM/Sac-
ramento.

« Bill May named PD of WRNO/New Orleans.

v

*Sony purchases the CBS &7
Records Group. '
* Peg Kelly ascends to VP/GM
of WNBC/New York. &
+ Gary Balaban becomes PD of ‘%% - -
WLTE/Minneapolis. [
* Sue Wilson accepts the PD
chair at WDOK/Cleveland.

)4

e Les Tracy tapped as PD of
KOME/San Jose.

* Big Ron O'Brien leaves WNBC/
| New York for afternoons at
34' KIIS/Los Angeles.

& |

et |

Big Ron O’Bnen v

* Joe Isgro advances to VP/
Pop Promotion at Motown Rec-
ords.

* Charlie Van Dyke promoled
to OM of KLIF/Dallas.

*Lee Arnold named PD of
WAAF/Worcester, MA.

A

Greater Media Classic Rocker WMGK as Asst.
PD/MD. She replaces Steve Richards, now PD
of Triple A WMPS/Memphis.

Peg Kelly

Finally, ST offers its sincere condolences to
the family and friends of industry vet Michael
Rose, who died Dec. 1 of a heart attack at age
52. Rose was John Gorman’s partner in Gorman
Media for many years and was aiso Research
Director for OmniAmerica. Rose, who also spent
many years on the label side, is the former
husband of WOMC/Detrcit Asst. PD/MD Lisa
Rodman. They have an 8-year-old daughter,
Abby

If you have Street Talk, call the R&R News Desk at 310-
788-1699, or e-mail streettalk @ radioandrecords.com

www americanradiohistorv com

Charfie Van Dyke I |

|

|

December 6, 2002 R&R ® 15

EVENTS

If no one can see your signs, do
they know who staged the event?
Make sure you claim ownership at
all your events with cost-effective,
disposable plastic banners.

e R B i S S B B N it IR ot i L RSN

1-800-231-6074

— We print your logo using up to
four spot colors.

— Perfect for concerts, events and
giveaways.

— Packaged on a roll and easy to
use.

— Up to 3' High and 6' Wide
— Weather-resistant

— Durable

PO. Box 750250 Houston,
~ Texas 77275-0250

Tel 71 3,507-4200
Fax 713/507-4295

ri@reefindustries.com
www. reefindustries.com

r‘h-"-..,* l\w

“v@.l

BANH'ERS



www.americanradiohistory.com

16 ® R&R December 6, 2002

1o @radioandrecards.com

S Disions

sk ol

o0 Gent Gashes In With ‘Wanksta’

Queens rapper is a street survivor, in more ways than one

uring his days as a boxer, Curtis Jackson took a few shots in the ring. On the streets of New
York, Jackson — better known as rapper 50 Cent — had a roller-coaster life in the late

’90s, including a failed record deal and a brush with death. Through street savvy, however,

he was able to climb back to the top and catch the eye of hip-hop’s hottest duo, Eminem and

Dr. Dre.

Nowadays 50 Cent is the hottest
act in the clubs, and he’s breaking
through at CHR/Rhythmic and Ur-
ban radio thanks to “Wanksta,” a hot
track that calls out rappers who use
the gangsta image for profit.

The artist, who was once dropped
by Columbia Records, was reported-
ly offered more than $1 million by
Eminem to sign with Shady Records
following a bidding war. 50 Cent
also has two tracks, “Wanksta” and
“Places to Go,” on the scorching 8
Mile soundtrack.

While the hype is heavy, 50 Cent
is no stranger to being the next big
thing. In 1999 the Columbia-affiliated
rap production team The Trackmas-
ters hooked up with the then-un-
known Queens rapper and recorded
“How to Rob,” wherein 50 Cent
bragged about sticking up well-
known artists like Timbaland and
Master P.

As the song caught fire, Track-
masters and 50 Cent teamed up for
Power of the Dollar, the young rap-
per’s debut for Columbia, which fea-
tured a breakthrough single with
Destiny’s Child called “Thug Love.”

But things took a drastic turn for
the worse when, in May of 2000, 50
Cent was shot several times while
sitting in a parked car with an ac-
quaintance in Queens. He was hit in
the legs and jaw. And, while Colum-
bia had already released “Thug
Love,” heavy bootiegging of 50
Cent’s album made the label recon-
sider its release. Power of the Dol-
lar was pulled trom the market, and
50 Cent was dropped.

Master Of Mix Tapes

What didn’t kill 50 Cent — figu-
ratively or literally — only made
him stronger. Following the soured
deal with Trackmasters/Columbia,
50 Cent and his clique, G-Unit, went
underground. Making a name for
himself on the mix-tape scene, 50
Cent also cut his own versions of the
hottest hip-hop tracks out at the time.

*He didn’t have any label repre-
sentation or anybody really pushing
him; it was just him and his crew,”
says lan Fletcher, who works rap

50 Cent

promotion and oversees the street
team at Interscope Records. “They
were just blitzing mix tapes and tak-
ing the hot records out and doing
their own versions.”

The buzz on 50 Cent became un-
deniable, particularly with the track
“Wanksta.” “The ‘Wanksta™record,
from the tail end of the summer all
the way until now, has been the big-
gest record in New York,” says
WQHT (Hot 97)/New York mixer
Mister Cee, who’s also a member of
Funkmaster Flex’s DJ crew, The Big
Dawg Pitbulls.

“This guy’s become a street phe-
nomenon here. From putting out his
own mix tapes to redoing other peo-
ple’s songs and kind of making them
a little bit better than the original ver-
sions, he’s been sweeping the streets
with the G-Unit buzz.

“As a DJ, I can’t even do a party
without doing a whole 50 Cent-G-
Unit set where I've gotta play at
least five to seven songs in a row
with his voice on them. It’s really
that crazy. I haven’t seen anything
like this, honestly, ever. Somebody
who’s got a buzz like this without an
album out is really ridiculous.”

History In The Making

Mister Cee has felt the buzz first-
hand. “On Oct. 11 we did his first
performance in New York, at Club
Speed, which 1 was a part of,” he
says. “It was a legendary pcrfor-
mance; it was history in there. It
rained that whole day, yet we had
about 1,500 people in the club and
3,000 people outside the club.

“That’s what you’re dealing with

when you’re dealing with 50 Cent
and G-Unit right now in New York.
The buzz is really crazy on them.
There’s nobody hotter. There’s no-
body else in the street even touching
what he’s doing right now.”

“When I went to New York about
a month ago, every car was playing
his mix tape,” Fletcher says. “Every
five minutes it was on both of the big
stations out there. In every club,
when the song comes on, they al-
most start fighting, ’cause it’s such
a big song. It’s crazy.”

Even more impressive to Cee is
that 50 Cent was able to create this
mix-tape buzz in the Big Apple. “It’s
unprecedented in New York,” he
says. “Sometimes you’ll hear about
an artist who broke on the mix-tape
circuit because he did a couple of
freestyles on different DJs” mix
tapes, but for an artist to make his
own mix tape and sell it, that’s some-
thing you hear about artists out West
or artists in the South doing.

“You never hear those types of

—

“As a DJ, I can't even do
a party without doing a
whole 50 Cent set. It's
that crazy. I haven't seen
anything like this,
honestly, ever.”

T

stories out of New York. For him to
do that is what’s catching every-
body’s eye. That’s what makes this
whole thing mind-boggling to every-
body.”

Big Apple, Big Deal

As Sinatra noted in “New York,
New York,” if you can make it there,
you can make it anywhere. But
spreading the 50 Cent vibe didn’t
come without work. “At first it was
a little slow everywhere outside of

www americanradiohistorvy com

| CRAZY FOR CRAZYTOWN |-

arante.

Columbia rap-rockers Crazytown swung by Club R&R to play some
tracks from their new album, Darkhorse, and share tattooing tips.
Pictured are (l-r) R&R’s Heidi Van Alstyne; Crazytown’s Bret “Epic”
Mazur; R&R’s Brooke Williams, Katy Stephan, Frank Correia, Paul
Colbert (kneeling) and Missy Haffley; Crazytown’s Seth “Shifty
Shellshock™ Binzer; R&R’s Al Machera; and Columbia’s Veronica Am-

the Northeast, because there was so
much hype behind it,” Fletcher says.

“Some mixers would say it was
OK, but I'd tel! them to keep listen-
ing. Outside of New York it wasn’t
an instant bang record. Those instant
bang records come and go so fast.

“With this record, we had to work
a little bit outside of the Northeast,
but it’s sticking now, which is the
sign of a good record. It’s starting to
take off everywhere else. Usually, on
a straight, grimy East Coast record
like this, L.A. is one of the last re-
gions to jump on it, but we have
L.A. radio and mixers all over this
record.”

“The song ‘Wanksta’ seemed to
have come out of nowhere,” says
Michael Saunders, PD at Urban
WWPR/New York. “One minute it
was a street hit, and, literally, the
next day it was on the air in New
York and the rest of the country.”

Cee is certain that ““Wanksta” will
spread nationwide. For the uninitiat-
ed, he has some advice: “Buy those
mix tapes, even if you have to buy
them on the street at a bootleg table,
so you can understand why every-
body in New York is talking about
this kid and why Eminem signed
him. Pick up those mix tapes, and
you’ll really understand what 50
Cent and the G-Unit are all about.”

Beating The Odds

Fletcher says everyone at the label
is excited about the 50 Cent album,
which will drop either in February or
March of 2003. A Dr. Dre-produced
track, “Up in the Club,” is a potential
next single. :

In terms of 50 Cent’s mix-tape
street marketing, Fletcher points
out that the rapper built his story
the right way. “The streets are
something you can’t go back to,”
he says. “You have to grab the
streets first, then you go after ra-
dio, then you go after the pop
crossover crowd. You can’t do it in

e

“I'm not surprised at the
hype that 50 Cent has
now. He's been grooming
himself for this.”

R —

any other direction. I'm not sur-
prised at the hype that he has now.
He’s been grooming himself for
this, so I think he’s ready.”

*50 Cent beat all the odds,” Cee
says. “He was with one of the best
production teams — not just in
hip-hop, but in music in general —
with The Trackmasters. The deal
fell through, and he was never able
to put out an album. He had a buzz
at one time with the *How to Rob’
record. Jay-Z dissed him on a
record, saying, ‘I’'m about a dollar/
What the fuck is 50 Cent?” When
Jay did that, it kind of killed 50’s
career a little bit.

“Then he gets into the trouble
where he’s shot and survives. So,
he beats all of those odds and
comes back and says, ‘All you
motherfuckers, take that!” This is a
kid who nobody thought could
come back from what he came
back from. It’s really an incredible
story.”

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Call me at 310-788-1658
or e-mail:
feorreia@radioandrecords.com
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VS Top 50 Albums

THE INDUSTRY’S NO. 1 RETAIL CHART December 6, 2002

Lw ™ ARTIST
1 1 SHANIA TWAIN

— 2 TIMMCGRAW

3 3 BMILE '

— 4 2PAC

2 5 Nowt 4

— 6 JENNIFER LOPEZ

— 7 PAUL MCCARTNEY

9 8  AVRIL LAVIGNE

— 9 SNOOP DOGG

16 10  FAITHHILL

10 11 EMINEM

12 12 CHRISTINA AGUILERA
23 13 ELVIS PRESLEY

— 14 SYSTEM OF ADOWN
4 15  JARULE

7 16 JAY-Z

13 17 SANTANA

14 18 DIXIE CHICKS

11 19 JUSTIN TIMBERLAKE
27 20 NELLY

8 21 MISSY ELLIOTT

5 22 MATCHBOX TWENTY
— 23 DRUHILL

— 24  ROOTS

18 25  NORAH JONES

24 26 U2

28 27 NIRVANA

— 28 BABY AKA THE #1 STUNNA
34 29  JOSH GROBAN

6 30  AUDIOSLAVE

17 31 ROD STEWART

— 32 suma

32 33 ROLLING STONES
25 34  TOBYKEITH

31 35  3DOORS DOWN

— 36 BARBRA STREISAND
29 37  ANDREABOCELLI
38 38  JOHN MAYER

35 39  RASCAL FLATTS

22 40  ELTONJOHN

26 4 TLC

39 42  GOOD CHARLOTTE
— 43 KELLY ROWLAND
— 44 BUSTARHYMES

41 45  PINK

40 46  KENNYG

46 47  ALANJACKSON

47 48  ALAN JACKSON

36 49  TONY BENNETT/K.D. LANG
— 50  BOBDYLAN

ALBUM
Tim Mcgraw & The Dancehall...
~ Soundtrack '

Better Dayz

Various
This Is Me Then

“Back Ih The U.S. Live 2002
Let Go
Paid Tha Cost To Be Da Boss
Cry

- Eminem Show

Stripped
30 #1 Hits
Steal This Album

~ Last Temptation
Blueprint Vol.2 :The Gift...
Shaman
Home

Justified
Nellyville
Under Construction
More Than You Think You Are
Dru World Order
Phrenology
Come Away With Me
Best Of 1990-2000
Nirvana
Birdman

Josh Groban

Audioslave
Great American Songbook
Does This Look Infected?
Forty Licks
Unleashed

Away From The Sun
Duets
Sentimento
Room For Squares
Melt
Greatest Hits 1970-2002
3d
Young & The Hopeless
Simply Deep
It Ain’t Safe No More
M!Ssundaztood
Wishes: A Holiday Album
Let It Be Christmas
Drive

What A Wonderful World
Bootleg Series Vol.5

LABEL

Mercury/IDJMG
Curb
Shady/interscope
Amaru/Tha Row/Interscope
urv

Epic

Capitol

Arista
Priority/Capitol
Warner Bros.
Shady/Aftermatty/Interscope
RCA

RCA
American/Columbia
Murder Inc./IDJMG -
Roc-A-Fella/IDIMG
Arista

Monument

Jive

Fo’ Reel/Universal
Gold Mind/Elektra/EEG
Atlantic

Def Soul/IDIMG
MCA

Blue Note/Virgin
Interscope
GefferInterscope
Cash Money/Universal
143/Reprise
Epic/Interscope

J

Island/IDJMG

Virgin

DreamWorks
Universal

Columbia

Philips
Aware/Columbia
Lyric Street

urv

Arista

Epic

Columbia

J

Arista

Arista

Arista

Arista

Columbia

Legacy

POWERINDEX CHANGE
633,359 - -26%
601,899 —
398,762 +45%
380,512 —
376,835 +21%
362,918 —
229,313 —
226,739 +97%
197,128 —
195,961 +126
183,421 © +680%
179,350 +66%
172,894 4153
167,573 —
167,221 -26%
148,732 -13%
141,889 +52%
140,492 +56%
138,480 +28%
132,054 +108
123,779 +2%
116,938 -36%
114,101 —
105,993 —
105,748 +39%
105,734 +61%
105,267 +70%
103,968 —

99,068 +72%
98,709 -42%
93,484 +21%
92,163 —
86,751 +45%
83,187 +29%
79,629 +32%
79,617 —
75,725 +24%
74,814 +80%
73,467 +39%
73,107 0%
69,126 +8%
65,043 +62%
62,412 —
61,448 —
61,152 +56%
58,894 +49%
52,919 +62%
51,758 +62%
51,572 +5%
51,188 —

© HITS Magazine Inc.

Feels Like Old Times!

Retailers this week are feeling friskier than
Condoleezza Rice with a missile launcher
aimed at Iraq. Sales
are rising faster than
Hugh Hefner after
a hit of Viagra.

But seriously,
folks, in the biggest
sales week of the
year by far, a total
of 28 albums —
count ‘em, 28! —
top the 100,000
mark. Leading the way is Mercury Nashville

Tim McGraw

Space Age biker chick Shania Twain, who
tops Curb’s Tim McGraw in a battle of coun-
try superstars as both smash through the
600.000 barrier.

McGraw s
one of five new-
comers to the top
10, which also in-
cludes Amaru/
Tha Row/Inter-
scope hip-hop
icon 2Pac (No. 4),
Epic’s Jennifer
Lopez (No. 6),
Capitol’s Paul ’
McCartney dou-
ble live CD (No.
7) and Priority/Capitol gangsta rapper Snoop
Dogg (No. 9).

2Pac

With the Shady/Interscope 8 Mile
soundtrack showing a healthy 45% increase at
No. 3 and UTV’s NOW! 11 boasting a 21% -
crease at No. 5, Doug Morris’ Universal Mu-
sic Group scores four of the top tive albums.
Rounding out the top 10 are Arista skate chan-
teuse Avril Lavigne (No. 8) with a whopping
97% increase and Warner Bros.” Faith Hill,
McGraw's better half, whose sales gain 126%,
thanks primarily to a pair of primetime TV spe-
cials featuring country’s first couple.

Other chart newcomers include American/
Columbia’s System Of A Down (No. 14), Def
SouVIDIJMG's Dru Hill (No. 23), MCA’s
Roots (No. 24), Cash Money/Universal’s
Baby a.k.a. The # 1 Stunna (No. 28), Island/
IDIMG’s Sum 41 (No. 32), Columbia’s Bar-
bra Streisand (No. 36), J’s Busta Rhymes
(No. 44) and Legacy/Columbia’s Bob Dylan,

with a double live album from 1975’s Rolling
Thunder Revue (No. 50).

Among the most impressive weekly in-
creases are RCA’s Elvis Presley, 23-13 and up
153% after a primetime TV special celebrat-
ing kis musical
legacy: Fo’
Reel/Univer-
sal’s Nelly, 27-
20 and wup
108%; Aware/
Cotumbia’s
John Mayer,
at No. 38 and
up 30%; 143/
Reprise’s Josh Groban, 34-29, up 72%; and
Geffen/Interscope’s Nirvana, No. 27, up 70%.
In all, 30 of the top 50 albums show increased
sales.

Jennifer Lopez

www americanradiohistorv com
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Last Chance

IU's finally December, and that
means it’s the last chance for la-
bels to release their priority titles
and the last chance for radio to in-
troduce new music to its listeners.
Here’s a look at what’s in store
for radio in the coming wecek.

Daniel Bedingfield got
through to his listeners with
“Gotta Get Thru This.” the title
track of his debut album, and now
he follows up this smash hit with
“James Dean (1 Wanna Know).”
The 22-year-old singer-songwrit-
er from London did most of the recording for the album in his bed-
room, using a computer and one microphone, and would visit the stu-
dio just to place the finishing touches. “James Dean” is Going for Adds
at Pop and Rhythmic.

Also Going for Adds at Pop and Rhythmic is DJ Sammy with his
latest, “Boys of Summer.” Earlier this year DJ Sammy hit hard with
his dance version of the Bryan Adams classic “Heaven.” He stays true
to his formula for success, this time remixing Don Henley’s “Boys
of Summer’ into a soon-to-be club favorite.

JC Chasez of N Sync fame introduces his debut solo effort,
“Blowin’ Mc Up (With Your Love),” to Pop and Rhythmic next week.
Produced by Dallas Austin, “Blowin” Me Up” is leatured in the up-
coming film Driunline, starring Nick Cannon of Nickelodeon’s The
Nick Cannon Show. The film arrives in theaters on Dec. 13, and
Chasez’s solo album is scheduled tor release next year,

The state of Virginia takes over the Rhythmic and Urban airwaves
as two of its own deliver the latest cuts from their respective albums.
Missy Elliott tcams up with Timbaland to produce “Gossip Folks,”
the second single from Under Construction. Joining Elliott on the
mike is none other than Ludacris. Malice and Pusha T, otherwise
r known as Clipse, enlist the aid of
Faith Evans for “Ma. | Don’t
Love Her.” Fellow Virginia na-
tives The Neptunes produced
“Ma,” which is the third single
@ from Clipse’s debut album, Lord
Willin’.

The Dixie Chicks are on the
move as they present “Travelin’
Soldier” to Country next week.
The Chicks’ television special.
Home — In Concert, will air on
NBC on Dec. 10, and on Dec. 13
VH1 will air an episode of
CMT’s Crossroads featuring The Dixie Chicks and James Taylor.

Jessica Andrews also goes for adds at Country, with “There’s More
to Me Than You.” the lead single from her forthcoming March 18
release, Now. The song was produced by Byron Gallimore. Now is
17-year-old Andrews’ third album.

Pearl Jam come to the rescue of Rock, Active Rock and Alterna-
tive as they present “Save You,” the followup to “I Am Mine.” Both
songs can be found on Pearl Jam’s latest release, Riot Act. The band
will be performing at Seattle’s 2
Key Arena on Dec. 8-9, and they
resume touring in February with
shows in Australia.

Christchurch, New Zealand
band Zed enter the Alternative
spotlight with “Starlight,” which |
will be featured as the end title
song of the Rob Schneider film
Hot Chick. Schneider also makes
an appearance in the video, play-
ing a janitor who switches plac-
es with vocalist Nathan King as
the result of a science experiment
gone wrong. “Starlight” was written by Rivers Cuomo of Weezer. Says
Cuomo, “I really like *Starlight.” but | was never happy with the way
Weezer performed it. I'm glad that Zed has finally done the song jus-
tice.”

Kim Richey is Going for Adds at Triple A with “The Circus Song
(Can’t Let Go),” and, like the circus, Richey has traveled a lot in her
life. Not only is she constantly touring, the singer-songwriter has also
lived in many places, including South America, Europe, Boston and
Colorado. Richey even dropped by the R&R offices in October to
perform cuts from her latest album, Rise, and we hope she counts that
visit as one of her favorite stops.

Daniel Bedingfield

“ P

Missy Elliott

Zed

— Mike Trias
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CHR/POP

CRAZY TOWN Drowning (Columbia)

DANIEL BEDINGFIELD James Dean (| Wanna Know)

(Island/IDJMG)
DJ SAMMY Boys Of Summer (Robbins)

JC CHASEZ Blowin’ Me Up (With Her Love) (Jive)

CHR/RHYTHMIC

CLIPSE f/FAITH EVANS Ma, | Don’t Love Her
(Star Trak/Arista)

DANIEL BEDINGFIELD James Dean (I Wanna
Know) (/sland/IDJMG)

DJ SAMMY Boys Of Summer (Robbins)

JC CHASEZ Blowin’ Me Up (With Her Love) (Jive)

KILLER MIKE Re-AKshon (Aquemini/Columbia)

MISSY ELLIOTT f/LUDACRIS Gossip Folks
(Gold Mind/Elektra/EEG)

NAPPY ROOTS Headz Up (Atlantic)

URBAN

CLIPSE /FAITH EVANS Ma, | Don’t Love Her
(Star Trak/Arista)

GANG STARR Skills (Virgin)
KILLER MIKE Re-AKshon (Aguemini/Columbia)

MISSY ELLIOTT f/LUDACRIS Gossip Folks
(Gold Mind/Elektra/EEG)

URBAN AC

JONATHAN BUTLER Back To Love (Warner Bros.)

TONI BRAXTON A Better Man (Arista)

COUNTRY

DIXIE CHICKS Travelin’ Soldier (Monument)

JESSICA ANDREWS There’s More To Me Than You
(DreamWorks)

TEBEY We Shook Hands (Man To Man) (BNA)

gmaffei@radioandrecords.com.
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AC

OPERATICA Shine (Seasonal Mix) (E-Magine)

HOT AC

BON JOVI Misunderstood (/sland/IDJMG)

BOWLING FOR SOUP Girl All The Bad Guys Want
(Silvertone/Jive)

DUNCAN SHEIK Half-Life (Atlantic)
FOO FIGHTERS All My Life (Roswel/RCA)

SMOOTH JAZZ

i,

PIECES OF A DREAM Love’s Silhouette (Heads Up)

ROCK

PEARL JAM Save You (Epic)

ACTIVE ROCK

PEARL JAM Save You (Epic)

ALTERNATIVE

PEARL JAM Save You (Epic)

SODIUM Alyssa Milano (Universal)
UNWRITTEN LAW Rest Of My Life (Lava)
ZED Starlight (Geffen/Interscope)

TRIPLE A

DUNCAN SHEIK Half-Life (Atfantic)

KIM RICHEY The Circus Song (Can't Let Go)
(Lost Highway/IDJMG)

NEIL FINN Human Kindness (Nettwerk)

VARIOUS ARTISTS Making Singtes, Drinking
Doubles (Bloodshot)

R&R’s Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds
is e-mailed each week to participating radio and record executives. For more info, contact Greg Maffei at
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FORMAT EDITORS

AC EDITOR KID KELLY « kkelly @radioandrecords.com

ALTERNATIVE EDITOR  JIM KERR * jimkerr @radioandrecords.com |

SR. VP/CHR EDITOR TONY NOVIA * tnovia @ radioandrecords.com

CHRISTIAN EDITOR  RICK WELKE ¢ rwelke @radioandrecords.com

CHR/RHYTHMIC EDITOR DONTAY THOMPSON « athompson @ radioandrecords.com
COUNTRY EDITOR LON HELTON ¢ iheiton @radioandrecords.com i
NEWS/TALK/SPORTS EDITOR AL PETERSON * apeterson@radioandrecords.com |
ROCK EDITOR CYNDEE MAXWELL * cmaxwell @ radioandrecords.com N
SMOOTH JAZZ EDITOR CAROL ARCHER ¢ carcher @ radioandrecords.com
SPANISH LANGUAGE EDITOR  JACKIE MADRIGAL * jmadrigal@radioandrecords.com ‘
STREET TALK DAILY EDITOR  KEVIN CARTER * kcarter@radioandrecords.com |
TRIPLE A EDITOR  JOHN SCHOENBERGER * jschoenberger@radioandrecords.com |
URBAN EDITOR KASHON POWELL « kpowell @radioandrecords.com

ASST. EDITOR  KEITH BERMAN « kberman@ radioandrecords.com |
ASST.EDITOR TANYA O’QUINN ¢ toquinn@radioandrecords.com ‘
ASST.EDITOR MARK BROWER » mbrower@radioandrecords.com 1
‘ ASST.EDITOR KATY STEPHAN « kstephan @radioandrecords.com l

MUSIC OPERATIONS

SR. VP/MUSIC OPERATIONS  KEVIN MCCABE ¢ kmccabe @ radicancrecords.com
DIRECTOR/CHARTS ANTHONY ACAMPORA * aacampora @ radioandrecords.com |
DIRECTOR/OPERATIONS AL MACHERA * amachera @ radioandrecords.com |
DIRECTOR/DIGITAL INITIATIVES GREG MAFFEI » gmaffei @ radioandrecords.com
CHARTS & MUSIC MANAGER ROB AGNOLETTI « ragnoletti@radioandrecords.com
PRODUCT & TECH SUPPORT MGR  JOSH BENNETT « jbennett@radioandrecords.com |
ASST. OPERATIONS MANAGER MICHAEL TRIAS * mtrias @ radioandrecords.com
PRODUCT MANAGER DIANE RAMOS ¢ dramos @radioandrecords.com
CHART COORDINATOR/SPANISH MARCELA GARCIA *» magarcia @ radioandrecords.com
BUREAUS

7900 Wisconsin Avenue #400 « Bethesda, MD 20814 « Tel {301) 951-9050 » Fax {301) 951-9051
ASSOCIATE EDITOR JOE HOWARD * jhoward@radioandrecords.com
1106 16" Avenue South » Nashville, TN 37212 « Tel (615) 244-3822 « Fax (615) 248-6655
BUREAU CHIEF  LON HELTON -+ thelfon @radioandrecords.com
ASSOCIATE EDITOR ANGELA KING * aking @ radioandrecords.com

CIRCULATION COORDINATOR  JIM HANSON ¢ jhanson @radioandrecords.com
CIRCULATION COORDINATOR  CRISTINA RUBIO « crubio @ radioandrecords.com
INFORMATION TECHNOLOGY

DIRECTOR SAEID IRVANI * sirvani@radioandrecords.com
LEAD DEVELOPER CECIL PHILLIPS ¢ cphillips @ radioandrecords.com
APPLICATION DEVELOPER HAMID IRVANI * hirvani @radioandrecords.com |
WEB DEVELOPER ABHNIT JOGLEKAR * ajoglekar @ radioandrecords.com |
WEB/APPLICATION DEVELOPER AMIT GUPTA « agupta @ radioandrecords.com
NETWORK ADMINISTRATOR DAVID PUCKETT « dpuckett@radioandrecords.com
SYSTEM ADMINISTRATOR  JOSE DE LEON « jdeleon @radioandrecords.com
DATABASE ADMINISTRATOR PUNEET PARASHAR * pparashar@radioandrecords.com |
TECHNICAL SUPPORT ANDREW CHIZOV * achizov@radioandrecords.com
”RODUCTION
DIRECTOR KENT THOMAS * kthomas @ radioandrecords.com
MANAGER ROGER ZUMWALT « rzumwalt@radioandrecords.com
GRAPHICS FRANK LOPEZ » flopez @radioandrecords.com
GRAPHICS DELIA RUBIO  drubio @radioandrecords.com

DIRECTOR GARY VAN DER STEUR * gvdstevr @ radioandrecords.com
DESIGN MIKE GARCIA * mgarcia @ radioandrecords.com

ELECTRONIC PUBS DESIGN CARL HARMON ¢ charmon@radicandrecords.com

DESIGN  TIM KUMMEROW « tkummerow @radioandrecords.com {

AD DESIGN MANAGER EULALAE C. NARIDO |l « bnarido @ radioandrecords.com
| DESIGN JEFF STEIMAN * jsteiman@radioandrecords.com |

ADVE RTISING

i DIRECTOR/SALES HENRY MOWRY * hmowry @radioandrecords.com ‘
ADVERTISING COORDINATOR  NANCY HOFF * nhoff @radioandrecords.com ‘
SALES REPRESENTATIVE PAUL COLBERT * pcolbert@radioandrecords.com
SALES REPRESENTATIVE MISSY HAFFLEY * mhaffley @ radioandrecords.com
SALES REPRESENTATIVE JESSICA HARRELL -+ jharrell@radioandrecords.com !
SALES REPRESENTATIVE LINDA JOHNSON ¢ jjohnson @ radioandrecords.com \
| SALES REPRESENTATIVE LISA LINARES s Jlinares @ radioandrecords.com
| SALES REPRESENTATIVE KAREN MUMAW « kmumaw @ radioandrecords.com '
SALES REPRESENTATIVE  KRISTY REEVES * kreeves @radioandrecords.com
SALES REPRESENTATIVE STEVE RESNIK ¢ sresnik @ radioandrecords.com |
| SALES REPRESENTATIVE  MICHELLE RICH » mrich @ radioandrecords.com
] SALES REPRESENTATIVE AMY SNYDER ¢ asnyder @ radioandrecords.com ‘

SALES REPRESENTATIVE BROOKE WILLIAMS « bwilliams @ radioandrecords.com
SALES ASSISTANT  KAT CARRIDO ¢ kcarrido @ radioandrecords.com |

| CHIEF FINANCIAL OFFICER JOE RAKAUSKAS -+ jrakauskas @ radioandrecords.com ‘
i ACCOUNTING MANAGER MARIA ABUIYSA » mabuiysa@ radioandrecords.com
ACCOUNTING SUPERVISOR MAGDA LIZARDO * miizardo @ radioandrecords.com i
| CREDIT AND COLLECTIONS WHITNEY MOLLAHAN * wmollahan@radioandrecords.com |
BILLING ADMINISTRATOR ERNESTINA RODRIGUEZ « erodriguez @ radioandrecords.com
BILLING ADMINISTRATOR  GLENDA VICTORES ¢ gvictores @ radioandrecords.com
ACCOUNTING ASSISTANT SUSANNA PEDRAZA ° spedraza @ radioandrecords.com
ADMINISTRATION
ERICA FARBER ¢ efarber@radioandrecords.com |
PAGE BEAVER ¢ pbeaver @radioandrecords.com
LISE DEARY * /deary @radioandrecords.com
JACQUELINE LENNON ¢ jlennon @ radioandrecords.com
TED KOZLOWSKI * tkoziowski @ radioandrecords.com
JUANITA NEWTON ¢ jnewton @ radioandrecords.com
ROB SPARAGO « rsparago @radicandrecords.com

PUBLISHER/CEO

OPERATIONS MANAGER

GENERAL COUNSEL/DIRECTOR HR
DIRECTOR OF CONVENTIONS
EXECUTIVE ASSISTANT

OFFICE ADMIN/RECEPTION
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MCA

Continued from Page 1

Marilyn LaCointre takes similar du-
ties. based in New York. All three will
report to a soon-to-be-named VP/
Crossover, who will be based in Los
Angeles and report to Lambert.

¢ Modern Rock: William Marion
joins as National Director/Modern
Rock. He is based in New York and
reports to VP/Modern Rock Lisa
Cristiano, who is based in Los An-
geles.

¢ Urban: Azim
Rashid and Don
Eason remain Sr.
Directors/Urban
Promotion. Dan
Smalls joins MCA
as National Direc-
tor/Lifestyle Mar-
keting. based in
New York. Troy
Marshall  be-
comes National
Director/Urban Promotion, based in
Los Angeles. while Derek Berrien
joins MCA as Urban Mid-Atlantic
Regional, Roxanne Arango joins as
North Carolina Regional, and
Romereo Hartfield comes aboard as
Field National/Southwest Promotion.
All report directly to Pough.

Cristiano

* Adult Formats: Dara Kravitz
will continue to handle the adult for-
mats, with the added responstbility of
promotion in the Northeast region.
She remains in New York and reports
to Lambert.

%
Lambert

Pough

* Video: Lisa Frank joins as VP/
Video Promotion. She is based in
New York and reports to Lambert.

“Today, with seismic shifts occur-
ring in music, MCA will stay ahead
of the curve by maximizing new op-
portunities in the Crossover, Alter-
native and Urban formats.” Boberg
said. “Craig Lambert and Benny
Pough have assembled a fantastic
new team to complement the in-
credible and richly varied MCA
Records roster.”

Lambert said. “A music company

Frank

Mar;}I;

is only as strong as its staff. and now
we have in place a team that can bring
home hit records in a wide variety of
genres and formats. The changes
we’re making strengthen us, particu-
larly in the Rhythmic Crossover and
Modern Rock formats. which are the
proven breeding grounds of Pop hits
in recent years. In the months ahead
MCA will strive to dominate these
markets, thanks in large part to this
gifted group of promotion protession-
als.”

Pough said, “The team we have
in place has the skill and determi-
nation to bring home all kinds of
records in all kinds of formats. From
the street-marketing foot soldiers to
the senior national staff, everyone
is working together for & common
goal.”

Infinity
Continued from Page 1

Ongaro, most recently President/
CEO for Texas Therapy Centers, is a
20-year broadcasting veteran who has
been an Exec. VP/Market Manager
tor AMFM and, previously, for Chan-
cellor Media. He spent 12 years as
GM of WOKY & WMIL/Milwaukee
and served as VP of Sundance Broad-
casting, where he began his career in
1981 as an AE.

Woods rises from the VP/Market
Manager post for Infinity’s KMLE,
KOOL & KZON/Phoenix. He previ-
ously held a similar post for AMFM’s
former eight-station Phoenix cluster
and has been VP for Nationwide Com-
munications and served as co-founder
and COO of the Radio Marketing
Group. Woods, who has also been GM
of WFOX/Atlanta and WHTZ/New
York under Shamrock Broadcasting,
began his career as Sales Manager for
KNSD/Phoenix.

Revenue
Continued from Page 1

revenue accelerated for the fourth
straight month, to its best position of
the year. registering ahead of 2001 by
5% overall. Local business is up 4%
for the January-October period, and
national dollars are 10% better than
in the first 10 months of last year.

With the exception of February. ra-
dio has experienced growth at both
the local and national levels every
month compared to 2001. RAB Presi-
dent/CEO Gary Fries reiterated the
positive outlook for the upcoming six
months, saying, “October’s revenue
gains have positioned radio for sus-
tained growth throughout this quarter
and next. Radio’s resiliency has been
amajor factor in the increases we’ve
seen so far this year. Radio is poised
to continue to outperform other me-
dia into 2003.”

wwWw americanradiohistorv com

| Adelstein

| Continued from Page 1

Listing radio, television, phone ser-
vices. cable and Internet as those ser-
vices that “'touch every American in the
most basic ways,” Adelstein said he
will work to ensure that “Americans
have the best possible communications
services by enhancing competition,
promoting universal access to all com-
munications services and efficiently
managing the public spectrum.”

Adelstein, whose term expires June
30,2003. is a Democrat. giving Com-
missioner Michael Copps — the lone
Democrat at the agency for more than
a year — a new ally at the FCC.

“We have a new commissioner of
outstanding ability and a commission
at full complement at last,” Copps
said, adding that Adelstein arrives as
the commission prepares for “one of
the most momentous years in the leng
history of the FCC.”

“Important votes that will dramati-
cally affect the telecommunications
and media landscapes will occur in

s
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| - Gontinued from Page 4

of existing contracts.
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the earliest.
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If the law is signed by Washington Mayor Anthony Williams and ap-
- proved by Congress, it will directly affect only ABC's WMAL, WJZW &
WRQX/Washington; Bonneville’s WTOP-AM & FM, WGMS, WWVZ &
WWZZ/Washington; and Howard University’s WHUR, all of which are
based in the District. However, all the region’s broadcasters, including
Maryland-based Radio One, may soon face legislation to ban after-con-
tract noncompetes. “We will introduce this bill in January in the Mary-
[0 land legislature,” AFTRA/Washington-Baltimore Exec. Director Pat
. O'Donnell told R&R. The union will then focus its efforts on enacting simi-
lar legislation in Virginia, although that's not expected until late 2003 at

the coming months,” Copps said. “On
many of these issues. we are at a true
crossroads. I am confident that our
chances of finding the road to take
have been significantly improved
with the arrival of Commissioner
Adelstein.”

Within hours of being sworn in,
Adelstein had named Lisa Zaina Sr.
Legal Adviser, as well as Wireline
Competition Advisor. Zaina comes to
the commission from Shenandoah
Telecommunications, where she
served as VP/Industry & Regulatory
Affairs and as Corporate Secretary.
He also named Sarah Whitesell in-
terim Media Legal Adviser. She has
been Assoc. Chief of the FCC Media
Bureau since June 2001,

Adelstein also appointed two more
interim legal advisers: Eric Einhorn
will handle wireline competition is-
sues, while Barry Ohlson will over-
see spectrum and international issues.
On his permanent staff, Adelstein ap-
pointed Kevin Venters Staff Assis-
tant and Katherine Lapin Confiden-
tial Assistant.

¥

came despite protests against the AFTRA-backed legislation from Ra-
dio One, Sinclair Broadcasting and the Maryland-DC-Delaware Broad-
casters Association. The council’s decision applies to contracts made,
extended or renewed after Jan. 1, 2003 and does not change the terms
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Going On The Record In 2002

[1 A look back at some of this year's more memorable quotes

s the paper of record for the radio and record industries, it’s always with great enthusiasm that
— I'make my way through all the issues of R&R each year in search of memorable quotes from
the colorful people who make up this great business.

From presidents of broadcast com-
panies to label executives, air talents
and consumers, vou'll find words
here that range from humorous to
thought-provoking and just about ev-
erything in-between. Some of the
year’s more unforgettable lines come
from label interns and two young chil-
dren who download music. They are
a sobering reminder of the dilemmas
that labels face in the year ahead.

“We are for sale, but only at 30-
and 60-second increments.” — Clarke
Brown, President, Jefferson-Pilot
Communications

“In grasping how to get a larger
market share, they forget that creative
content is king; they forget that that’s
what music is all about.” — Clive
Davis, Chairman, RCA Music Group

Clarke Brown Clive Davis

“I'm not going to spend $16 at
Tower Records on a CD that's got one
good song on it. All my friends are in
the same boat at college. You're not
going to get kids to spend $17 on a
CD; not when something’s there for
free.” — Alison Correll. summer la-
bel intern

“We did not invent the MP3 play -
er; Sony did. We do not make CD
burners, but Sony does. We arc not
vour enemy, so kicking the dog be-
cause you had a bad day doesn’t make
a hell of a lot of sense. Going to Con-
gress and complaining about radio
when you're the ones writing the
checks doesn’t make a hell of a lot of
sense.” — Randy Michaels. CIO,
Clear Channel New Technologies

“We have to build a better mouse-
trap.” — Ron Geslin, Sr. VP, RCA
Records

*l have been in the business and
love it from the radio side and consid-
er myself a radio person, but it’s very
clear that consolidation hurt this busi-
ness. When you have shared stations,
shared talent and quarter-to-quarter

Ron Geslin

Randy Michaels

cash-tlow goals, that puts pressure on
all of these guys, and it is impacting
the product out there.” — Jimmy de
Castro, President, AOL Interactive, at
R&R Convention 2002 (6/15/02)

“I"m looking for an opportunity to
run a company.” — Jimmy de Cas-
tro, after resigning as President of
AOL Interactive on Nov. 12, after an
eight-month stint

“I look at my 12-year-old, who was
a huge Backstreet Boys, "N Sync and
Britney Spears fan two years ago.
They are death now. My daughter is
no longer not interested in them. She
hasn’t found another group of stars at
that level to replace them in her tastes.
That’s what happens with Pop radio;
it goes through cyclical periods.

“Look at KIIS/Los Angeles. They
were a five-share radio station. They
are still a very good radio station to-
day, but theyv were really over the top
two years ago, because of that pop
wave. | don’t know when the next
wave will be, and 1 don’t know who
the artist will be, but there will be
one.” — Rick Cummings, President,
Emmis Radio

Jimmy De Castro Rick Cummings

“lohn lvey is very balanced, gets
the mechanics of moming shows, is
creative, understands promotions,
knows how to balance music, is fun
and is excellent at finding the center
of the room. He loves music, has great
ears and is excellent at coaching tal-
ent. He also has a high confidence

level and is solid as a rock.” — Roy
Laughlin, Regional VP. Clear Chan-
nel, on Ivev's success as PD of KIIS
& KYSR'Los Angeles and Regional
VP of Clear Channel/Los Angeles &
Riverside

“It's incumbent upon you to have
the best people that you possibly can
in every slot. If vou don™t, failure is
imminent.” — Jimmy Steal, Emmis
VP/Programming, KPWR & KZLA/
Los Angeles

“It’s not about competing against
others for me; it’s more about compet-
ing against ourselves on a station level
and against myself on a personal lev-
cl. I try to constantly achieve more
and do better than we have before.™
— Cadillac Jack McCartney, VP/
Programming, Clear Channel/Boston,
and PD of Boston's WIMN and
WXKS

Cadillac Jack
McCartney

Jimmy Steal

*I don't make stars, 1 discover
them.” — Lyor Cohen, Chairman/
CEO, Island Def Jam Music Group

“Shows like MTV's Crihs are hurt-
ing the music business. You see this
lavish life, and you're like, "They
don’t nced my money.” That’s why
people download.” — Hanif Cham-
bers, summer label intern

“I will always sing ballads, but |
will not be afraid to continue to do
new collaborations in hip-hop or
whatever musical genres 1 choose.
That’s my right as an artist. Anything
else would be boring as hell.” — Ma-
riah Carey

“My dad said, *This burning of

CDs is killing the record business,”
but 1 just burned a CD the other day.
If the record business wanted to stop
us. they should have done something
a while ago.” — Casey, age 9

“As an industry, we’ve been com-
placent for so many years that time
has passed by many of us. t's not be-
cause the consumer intended to hurt
us in any way as an industry; it’s be-

wWww.americanradiohistorv.com
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Mendelson.

Elektra recording artist Fabolous let the girls of WHHT/Syracuse know
that this was his party. Seen here (l-r) are WHHT PD Erin Bristol,
Fabolous, WHHT Promotion Director Sarah Lanieu and Elektra’s Erik

cause we like the way things were
done ycears ago. and we haven’t
changed. But we have to change, and
it's not too late.” — Antonio “L.A.”
Reid, President/CEO, Arista Records

*1 personally
won’t go into a
record store to
buy unless my |
computer breaks |
and the burner ‘i
breaks and | have
no other way of
getting a new
burner. ! think my
friends are proba-
bly the same
way.” — Chand-
ler, age 11

“There’s no such thing as "callout
using the Internet.” These are tools on
the level of the request line. Accurate
and actionable research is not an ex-
pense, it’s an investment.” — Caro-
lyn Gilbert, Exec. VP/GM, Clear
Channel’s Critical Mass Media

“I"'m a big fan of Internet music re-
search. | believe it’s the way all call-
out will be done in two years.” —
Guy Zapoleon, President/CEQ, Za-
poleon Media Strategies and

Antonio
“L.A.” Reid

Promosquad.com

*Clear Channel, afler a burst of ac-
quisitions. is taking a breather from
making more purchases.” — Randall
Mays, CFO. Clear Channel

Lyor Cohen Mariah Carey

“Ten parent companies control
two-thirds of both radio listeners and
revenue nationwide. Two companies
— Clear Channel and Viacom — con-
trot 42% of listeners and 45% of in-
dustry revenues. Four companies or
fewer control over 50% of national
listeners in 28 of 32 formats.

“In virtually every local market,
four or less firms control 70% of mar-

ket share or greater. The consolidation
of station management, coupled with
industry trends toward shorter playlists
and streamlined program decision-
making. means a very small number
of “gatekeepers’
control access to
the public air-
waves.” — The
Future of Music
Coalition study

“This report has
as much credibil-
ity as Miss Cleo.”
— Dennis Whar-
ton, spokesman,
National Associa-
tion of Broadcast-
ers, commenting on the Future of Mu-
sic Coalition study

“The study reflects the concerns |
have been hearing from independent
radio stations, concert promoters, art-
ists and consumers.” — Sen. Russ
Feingold, saving the points raised in
the Future of Music Coalition study
are the reason he introduced the
“Competition in Radio and Concert
Industries Act™ earlier this vear

=

Randall Mays

“In grasping how to get
a larger market share,
they forget that creative
content is king; they
forget that that's what
music is all about.”

Clive Davis

A T A R ST

“Nothing would give me greater
pleasure than to be able to bring one
of the leading U K. radio groups into
the Clear Channel family.” — Low-
ry Mays, CEO, Clear Channel

“There was a high level of energy
that was very intense — kind of like
when you walk on a carpet, and ev-
erything you touch, you get a shock
from il"” — Carol Morgan, tormer

Continued on Page 24
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ARTIST TITLE LABEL(S)

EMINEM Lose Yourself (Shady/Interscope)

JENNIFER LOPEZ Jenny From The Block (Epic)

NO DOUBT F/LADY SAW Underneatn It Aii (Interscope)
MISSY ELLIOTT Work It (Gold Mind/Elektra/EEG)

SANTANA F/MICHELLE BRANCH The Game Of Love (Arista)
CAM’RON Hey Ma (Roc-A-Fella/IDJMG)

CHRISTINA AGUILERA Beautiful (RCA)

AVRIL LAVIGNE Sk8er Boi (Arista)

PINK Family Portrait (Arista)

MADONNA Die Another Day (Maverick/WE)

JUSTIN TIMBERLAKE Like | Love You (Jive)

KELLY ROWLAND Stole (Columbia)

PUDDLE OF MUDD She Hates Me (Flaw!ess/Geffer/interscope)
NIVEA Don’t Mess With My Man (Jive)

CREED One Last Breath (Wind-up)

O-TOWN These Are The Days (J)

NELLY F/KELLY ROWLAND Dilemma (Fo' Reel/Universal)
ANGIE MARTINEZ If | Could Go (FastWestEEG)

DANIEL BEDINGFIELD Gotta Get Thru This (/sland/IDJMG)
JOHN MAYER Your Body Is A Wonderland (Aware/Columbia)
MATCHBOX TWENTY Disease (Atfantic)

AVRIL LAVIGNE I'm With You (Arista)

NELLY Air Force Ones (Fo’ Reel/Universal)

GOOD CHARLOTTE Lifestyles Of The Rich And... (Epic)

TLC Girl Talk (Arista)

SEAN PAUL Gimme The Light (VP/Atlantic)

LIFEHOUSE Spin (DreamWorks)

NAPPY ROOTS Po’ Folks (Atlantic)

KID ROCK W/SHERYL CROW Picture (Lava/Atlantic)

KELLY CLARKSON A Moment Like This (RCA)

CRAIG DAVID What's Your Flava? (Wildstar/Atlantic)

JAY-Z F/BEYONCE’ '03 Bonnie & Clyde (Roc-A-Fella/IDJMG)
CHRISTINA AGUILERA Dirrty (RCA)

DJ SAMMY & YANOU Heaven (Candlelight) (Robbins)
JUSTIN TIMBERLAKE Cry Me A River {Jive)

NORAH JONES Don’t Know Why (Blue Note/Virgin)
OAKENFOLD Starry Eyed Surprise (Maverick/Reprise)
SHAGGY Strength Of A Woman (MCA)

MARIAH CAREY Through The Rain (MonarC/IDJMG)

KYLIE MINOGUE Come Into My World (Capitol)

MICHELLE BRANCH Goodbye To You (Maverick/WB)
LASGO Something (Robbins)

JOHN RZEZNIK I'm Still Here (Jim's Theme) (Walt Disney/Hollywood)
LL COOL J Luv U Better (Def Jam/IDJMG)

UNCLE KRACKER In A Little While (Lava)

T.A.T.U. All The Things She Said (/nterscope)

STEREQ FUSE Everything (EOWind-up)

HOOBASTANK Running Away (/sland/IDJMG)

BIG TYMERS Oh Yeah (Cash Money/Universal)

ASHANTI Happy (Murder Inc./IDJMG)

TOTAL
PLAYS

9183
1730
7059
6374
5960
9525
5350
5177
9092
5063
4999
4508
4391
4367
4245
3628
3550
3378
3248
3041
2966
2854
2696
2536
2555
2302
2239
2090
1986
1976
1936
1892
1673
1572
1519
1510
1461
1448
1391
1332
1303
1244
1157
117
1080
1050
1005
1003

994

974

PLATS
-10
+659
-301
+459
-53
-480
+826
-1057
+275
-815
-615
+213
+538
+572
-140
+126
-493
-263
-253
+237
+50
+1146
+689
+639
-265
+282
+44
244
+332
-483
-577
+532
+96
+15
+838
+1
-547
+7
+180
+13
-239
+273
+28
+35
-199
+150
+93
-52
-181
-112

WPRESSI0NS
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1056019
839519
753920
780307
615459
940790
630352
516773
563981
467752
561441
467675
416237
460968
459015
388282
332349
346547
371809
301629
277111
369169
262667
244880
247071
249130
193748
199331
158511
228860
177447
202662
246357
162135
196984
164703
139429
187606
202610
171536
132380
253729
113741
102552
102436
72776

64163
143587

100454
94490

WEEKS ON  TOTAL STATIONS/
CHART ADDS

11

9
19
1
10
13

4
15
1

9
15
12

7

7
28

8
22
18
22
10

Ol o AN W

19

128/0
131/0
131/0
1772
133/0
113/0
12811
132/0
1311
133/0
129/0
128/0
126/2
1171
122/0
119/0
128/0
112/0
127/0
107/3
100/0
128/6
94/6
119/4
109/0
8713
92/0
76/0
7311
85/0
105/0
85112
1050
310
107/22
852
12200
80/0
1013
90/5
1110
41/
65/0
54/3
8170
76/6
30A
7200
5710
99/0

133 CHR/Pop reporters. Monitored airplay data supplied by Mediakase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay wesk
of 11/24-11/30. Bullets appear on songs gaining plays or remaining fiat fram previous week. If two scngs are tied in total plays, the song with the larger increase in plays
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officiaity reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-10-week
increases in totai plays. Gross Impressions equats Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herzin with
permission from the Arbitron Company (copyright 2002. The Arbitron Company). (C) 2002, R&R, Inc.
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ARTISTTITLE LABEL(S) ADDS
VANESSA CARLTON Pretty Baby (A&M/interscope) 64
B2K AND P. DADDY Eumg, Bump, Bump (Epic) 29
JUSTIN TIMBERLAKE Cry Me A River (Jive) 22
STONE SOUR Bother (Roadrunner/IDJMG) 22
JAY-Z F/BEYONCE’ *03 Bonnie... (Roc-A-Fella/iDIMG) 12
MARIO C'mor: (J) 12
KID ROCK W/SHERYL CROW Picture (Lava/Atiantic) 11
SIMPLE PLAN I'd Do Anything (Lava/Atlantic) 1
JC CHASEZ Blowin’ e Up (With Her Love) (Jive) 11
DIXIE CHICKS Landslide (Monument) 9
SMILEZ AND SOUTHSTAR Tell Me (ARTISTdirect) 8

MARIAH CAREY}
Fhroegh The raise

DEBUT 36* AT TOP 40 MAINSTREAM MONITOR
DEBUTE AT R&R CHR/POP

ON OVER 135°'POP STATIONS

ALBUM IN STORES NOW!
DEC. 10" DATELINE NBC &
DEC. 11™ TODAY SHOW

' .Mo,s’tf Increased

- Plays

TOTAL

PLAY
ARTIST TIILE LABEL(S) INCREASE
AVRIL LAVIGNE I'm With You (Arista) +1146
JUSTIN TIMBERLAKE Cry Me A River (Jive) +838
CHRISTINA AGUILERA Beautiful (RCA) +826
NELLY Air Force Qnes (Fc’ Reel/Universal) +689
JENNIFER LOPEZ Jenny From The Block (Epic) +659
GOOD CHARLOTTE Lifestyles Of The Rich And... (Egic) +639
NIVEA Dor't Mess With My Man (Jive) +572

PUDDLE OF MUDD She... (Flawless/Geffen/interscope) +538
JAY-Z F/BEYONCE’ '03 Bonnie... (Roc-A-FellaiDIMG)  +532
MISSY ELLIOTT Work It (Gold Mind/Elektra/EES) +459

 Most Played

Recurrents
ARTIST TITLE LAB‘L(:) TOTIAL PLAYS
AVRIL LAVIGNE Complicated (Arista) 2623

EVE F/ALICIA KEYS Gangsta... (Ruff Ryders/interscope) 2154 |
VANESSA CARLTON Ordinary Day (A&M/interscope) 2045

PINK Just Like A Pill (Arista) 1852
P. DIDDY F/GINUWINE | Need A Girl... (Bad Boy/Arista) 1567
DJ SAMNY & YANOU keaven (Robbins) 1510
OUR LADY PEACE Somewhere Qut There (Columbia) 1506
NELLY Hot In Herre (Fo’ Reel/Universal) 1491
C. KROEGER FiJ. SCOTT Hero (Roadrunner/Columbia/iDJMG) 1347
LINKIN PARK I The End (Warner Bros.) 1327
NICKELBACK How You Remind Me (Roadrunner/IDJMG) 1242
JIMMY EAT WCRLD The Middle (DreamWorks) 1197

R&R Station Playlists have moved to the web.
See all of our monitored reporters at
www.radioandrecords.com.

PORTABLE DISPLAYS

* HIGH-IMPACT GRAPHICS -

+ MAXIMUM PORTABILITY - 10-MINUTE SET-UP

DURABLE CONSTRUCTION

BROADCAST
PRODUCTS

iNCOR RATED

6528 CONSTITUTION DRIVE
FORT WAYNE, IN 46804 + USA
(219) 459-1286

1-800-433-8460
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' CHR/Pop Top 50 Indicator

" December 6, 2002 — . -
R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY  Most Added-
) ARTISTTITLE LABEL(S) ADDS
W st me e B ke wihe BRSSP | \aNEssh CARLTON ety Bty (daMimescope) 6
{1 SANTANAFIMICHELLEBRANCH The Game Of Lowe (Arsy) 2773 29 79841 10 sop | grouf oRERLEEDY Mol o L p
3 2 NODOUBT FALADY SAW Underneath It All (Interscope) 212 61 77093 18 4810 JAY-Z F/BEYONCE' 03 Bonnie... (Roc-A-Fella/IDIMG) 8
4 3 EMINEM Lose Yourself (Shady/Interscope) 2681 -11 75967 9 5110 KID ROCK W/SHERYL CROW Picture (Lava/Atlantic) 6
5 @ JENNIFER LOPEZ Jenny From The Block (Epic) 2656 4210 68645 7 49/ 3 DOORS DOWN When I'm Gone (Republic/Universal)
2 5  MADONNA Die Another Day (Maverick/WB) 2582 199 74397 8 490 :3';,{“&%‘3?; E\’lvi’t‘;p'Yg;”‘(‘/f;;:)”“p (Epic) ;
8 0 PINK Family Portrait (Arista) 2012 +162 57701 10 5010 GOOD CHARLOTTE Litestyles Of The Rich And... (Epic) 4
6 7 AVRIL LAVIGNE Sk8er Boi (Arista) 1927 -309 57549 14 4310 NELLY Air Force Ones (Fo’ Reel/Universal) 4
9 @ MATCHBOX TWENTY Disease (Atlantic) 1864  +83 53725 8 50/ | VONRAY Inside Out (Flektra/EEG) 4
14 @ CHRISTINA AGUILERA Beautiful (RCA) 1854  +310 558629 3 501 | LEANNRIMES Tic Toc (Curb) » 3
7 10 JUSTIN TIMBERLAKE Like | Love You (Jive) 1839 270 50548 13 420 :g;:”d,%[‘fsug‘;'l‘a‘ ;f;”u%v)wr'y BBINTENIGT]
13 @) KELLY ROWLAND Stole (Columbia) 1821 4210 50206 11 4B | x.ci & JOJO This Very Moment (MCA) 3
12 @ JOHN MAYER Your Body Is A Wonderland (Aware/Columbia) 1733 +79 47504 10 491 NIVEA Don't Mess With My Man (Jive) 2
15 @ PUDDLE OF MUDD She Hates Me (Flawless/Geffen/Interscope) ~ 1672 +200 46822 7  50/0 | MARIAH CAREY Through The Rain (MonarC/IDJMG) 2
11 @ CAMRON Hey Ma (Roc-A-Fella/|DJMG) 1672 5 45487 11 430 iE‘L‘[‘YP@L‘;LRﬁ's”g:eAT&B L'Q“I {‘f /‘;’rﬁf‘"”gc y 2
16 @ MISSYELLIOTT Work It (Gold Mind/Elektra/EEG) 1590 4148 43676 6 480 | coeeo port Siop Dnon (Wingug) 2
10 16 CREED One Last Breath (Wind-up) 1558  -138 43283 28 390
17 @ O-TOWN These Are The Days (J) 1345 +97 35748 7 410
21 @ LIFEHOUSE Spin (DreamWorks) 1208  +75 34048 12 4871
27 D KD ROCK W/SHERYL CROW Picture (Lava/Atiantic) 1168  +174 30194 & 456
26 @ NIVEA Don’t Mess With My Man (Jive) 1166 +148 35435 4 4272
19 21 DANIEL BEDINGFIELD Gotta Get Thru This (Island/IDJMG) 1150 A7 34863 21 330
18 22 NELLY F/KELLY ROWLAND Dilemma (Fo’ Ree/Universal) 1089 87 35079 20 30
29 @ AVRIL LAVIGNE I'm With You (Arista) 1080 4302 31097 2 494 | 3R
23 24 CRAIG DAVID What's Your Flava? (Wildstar/Atiantic) 1052 67 278 1 400 | mncrea.
20 25 ANGIE MARTINEZ If | Could Go (EastWest/FEG) 1021 138 29220 17 320 e _..Plays e
30 € GOOD CHARLOTTE Lifestyles Of The Rich And... (Epic) 933  +184 24809 3 44/4 o T
25 27 TLCGirl Talk (Arista) 914 131 25828 T 380 | semsroine s P
22 28  KELLY CLARKSON A Moment Like This (RCA) 809  -320 21557 11 282 | JUSTIN TIMBERLAKE Cry Me A River (Jve) +399
33 @ NELLY Air Force Ones (Fo’ Reel/Universal) I3 +129 17973 3 37/4 CHRISTINA AGUILERA Beautiful (RCA) +310
31 30  KYLIE MINOGUE Come Into My World (Capitol) 667 21 18512 4 28;p | AVRIL LAVIGNE 'm With You (Arista) +302
28 31 OAKENFOLD Starry Eyed Surprise (averick/Reprise) 576 -231 15513 15 21 | \CNMPERLOPEZ JennyFrom The Block (Epic) 210
i - ) KELLY ROWLAND Stole (Columbia) +210
38 € SEANPAUL Gimme The Light (VP/Atiantic) 560 +#54 16105 3 302 | pypDLE OF MUDD She.. (Flawless/GeffervInterscope) +209
36 33  UNCLE KRACKER In A Little While (Lava) 553 -4 15151 14 18/0 | GOOD CHARLOTTE Lifestyles Of The Rich And... (Epic) +184
43 € 3DOORS DOWN When 'm Gone (Republic/Universal) 528 +128 14378 2 3055 g::xﬂgamwgﬁrlfggw Picture (Lava/Atlantic) %2
. . | I} +
@ JusTIN TIMBERLAKE Cry Me A River (.ive) 515 309  14g62 1 39m1 | f A ST (Pre"y)Baby A -
41 @ T.A.T.U. All The Things She Said (/nterscope) 511 +46 13739 4 350 MISSY ELLIDTT Work It (Gold Mind/Flektra/FEG) +148
37 37  MARIAH CAREY Through The Rain (MonarC/IDJMG) 505 21 14037 8 3272 | NIVEA Don't Mess With My Man (Jive) +148
39 38 JOHNRZEZNIK I'm Still Here (Jim's Theme) (Walt Disney/Hollywood) 476 22 15720 6 251 NELLY Air Force Ones (Fo’ Reel/Universal) +129
35 39  MICHELLE BRANCH Goodbye To You (Maverick/WB) 474 102 14782 20 170 | 3DODRS DOWN When I'm Gone (Republic/Universal) +128
34 40 NAPPY ROOTS Po’ Folks (Atiantic) 124 1252 13 240 | oy LEREYONCE fﬁe%’a"y’:e&) Reasea D) el
40 41  RED HOT CHILI PEPPERS Zephyr Song (Warner Bros.) 444 33 12583 4 291 | |asGO Something (Robbins) 04
44 @ CANDY BUTCHERS You Belong To Me Now (RPM) 426  +27 12188 9 16/ | DIXIE CHICKS Landslide (Monument) +93
42 43 SHAGGY Strength Of A Woman (MCA) 413 7 11275 4 10 MATCHBOX TWENTY Disease (Atiantic) 48
50 @ JAY-Z F/BEYONCE' ‘03 Bonnie & Clyde (Roc-A-Fella/IDJMG) 409  +116 10883 2  29/8 | JOHNMAYER Your Body ls A Wonderand (AwareColumbiz) +79
46 @ CREED Don't Stob Danci Wind- 00 9 2% SDFIA LOELL U_topla (Curb) +16
PIrisi0paneingyiidup) gy ¥8 Iy 72| LIFEHOUSE Spin (DreamWorks) 415
47 @ NORAH JONES Don’'t Know Why (Blue Note/Virgin) 368 +42 8733 2 2213 SEV Same Old Song (Geffen/Interscope) +61
48 @ STEREO FUSE Everything (EO/Wind-up) 344 +20 8052 5 170 B2K AND P. DIDDY Bump, Bump, Bump (Epic) +56
@ SEvSame OId Song (Geffen/Interscope) 315 +61 9131 1 29/0 | SEANPAUL Gimme The Light (VP/Atiantic) +4
49 49 CHRISTINA AGUILERA Dirrty (RCA) 284 29 o3 12 1ip | KOl &JOJO This Very Moment (MCA) "
VONRAY Inside Out (Elektra/FEG) +50
@ LLCOOL J Luv U Better (Def Jam/IDJMG) 216 +18 7254 1 161 | |EANN RIMES Tic Toc (Curb) +48 |
53 CHR/Pop Indicator reports. Songs ranked by total plays for the airplay week of Sunday 11/24-Saturday 11/30. JEARTEL, Al ThEF g .She Sa.id {iteradiope) i
J © 2002, R&R Inc. CREED Don't Stop Dancing (Wind-up) +43
The R&R Annual Subscription Package Delivers The Most For Your Money
D 1] D
§325 SUESESE @mal SN 8
(5. Ony) 51 weeks of R&R PLUS 2 semi-annual R&R Directories
(9330 valve) (5150 valve) /
e-mail R&R at: Call R&R at: FAX Credit Card Payments To: Subscribe online: ®
moreinfo.radioandrecords.com 310-788-1625  310-203-8727  www.radioandrecords.com  The/vousteys Newsearee
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CHR/Pop Action

The two words to best describe the
B sound of 103-3 The Vibe right now

. would have to be “rock” and “rap.” We're
: getting a great reaction out of Life-
- house’s “Spin,” Puddle Of Mudd’s “She
| Hates Me” and Good Charlotte’s
“Lifestyles.” # On the other side, the

Kotter - phones are exploding for LL Cool J's
YB/Daytona Beach “Luv U Better” and Sean Paul's “Gim-
PO, Wy SR me the Light.” We’'re also getting phe-

SRR i
nomenal early reaction for 3 Doors

Down’'s “When I'm Gone” and the new one from
Kylie Minogue, “Come Into My World,” and
Simple Plan are starting to take off as well with
“I'd Do Anything.” There's also a big early buzz
on both The Dixie Chicks’ “Landslide” and
Vonray’s “Inside Out,” which | think is going to
be a huge song for the New Year. # Rounding out the playlist and further
diversifying the sound of the station are Aaliyah’s “Miss You,” which has had
a pretty good early run, and Sev’s “Same Old Song,” which is quickly becom-
ing a great phone story after less than a week of airplay for us and combines
both rock and rap. It doesn’t get any easier than that. It's a great sign that
CHR can end the year with a huge crop of really good music. Hopefully, the
coming year will be just as good!

earing the Most Added crown is Vanessa

Carlton, who gamners 64 adds for “Pretty
Baby” (A&NV/Interscope). Coming in second are
B2K and P. Diddy with 29 adds for their collabo-
ration, “Bump, Bump, Bump” (Epic). Tied for third
are Stone Sour’s “Bother” (Roadrunner/IDJMG)
and Justin Timberlake’s “Cry Me a River” (Jive),
each with 22 adds ... Last week’'s Most Added
track gains the most ground in the debut cat-
egory this week. Timberlake’s “Cry Me a River”
(Jive) debuts at No. 35* and lands at second on
the Most Increased Play list with a +838. Avril Lavigne’s “I'm With You” (Arista) is
top dog on the M.LP. list with a + 1,146, which hur's the teen from No. 33-22". And,
yes, she is the biggest chart mover ... There's a faur-way tie for second in the leaps
and bounds category. But wait! | must mention T.A.T.U., whose single “All the Things
She Said” (interscope) makes its debut at No. 46*. Meanwhile, Stereo Fuse’s “Ev-
erything” (EO/Wind-up) enters just below the young ladies at No. 47* ... Now, back
to the issue of biggest moves. With sight being the magic number, Lasgo’s “Some-
thing” (Robbins) jumps 50-42*; Jay-Z {/Beyoncé’s “03 Bonnie & Clyde” (Roc-A-
Fella/IDJIMG) shoots up 40-32*; Good Charlotte’s “Lifestyles of the Rich and Fa-
mous” (Epic) shines with its 32-24* status; and Nelly's “Air Force Ones” (Fo’ Reel/
Universal) styles at 31-23* ... Christina Aguilera gains a + 826 for “Beautiful” (RCA),
coming in third on the M.LP. list ... Speaking of photography, Kid Rock f/Sheryl
Crow'’s “Picture” (Lava/Atlantic) moves from 34-29* and gains +332, while Pink's
“Family Portrait” (Arista) scoots 10-9* and gains +275.

~ Tanya 0’ Quinn/Asst. Editor

e

e

artist: Stone Sour
LaseL: Roadrunner/IDJMG

By TANYA O’ QUINN / ASSISTANT EDITOR

have to admit that when | first began this re-

view, [ focused on biographical information.
because | am not too tamihar with Stone Sour.
It’s not because they aren’t hot. it’s simply be-
cause I wander from pop to R&B to rock to hip-
hop to AC-leaning tracks to hard-core rap. In the
course of my editorial duties, many bands get lost
in the shuffle. However, when I opened Stone
Sour’s debut single, “Bother.” and saw the lvr-
ics, I, being a lover of words, immediately put the
CD in the player. | had to see how these guys
delivered such an intense message. The answer:
very well. Stone Sour did not disappoint.

| think “astonished™ would best describe my
emotions upon hearing the first few notes of this
somewhat depressing, melancholy tune. Power-
ful lyrics are passionately and melodically ex-
pressed over guitar lines that intensify the an-
guish of such an emotional situation. Written by
Corey Taylor, best known as the singer for metal
band Slipknot, this song touches on the very ¢s-
sence of man. Dissecting humankind down to the
tiniest motecule, Taylor reaches far beyond the
soul (if there is such a place) to a realm where.
if it weren’t for negative emotion, the heart
wouldn’t feel at all.

Far from hope, the song’s protagonist seems
to be holding tightly to nothing. It’s like when
someone wants to die but doesn’t have the energy
to take his or her own life. They drift through life
on the back of hopelessness, holding onto the
coattails of desperation and reaching for the em-
brace of mortality. As if conversing with God, the

TELL US WHAT
YOU THINK!

Share your opinion
about this column — go to
www.rronline.com and click the
Message Boards button.

December 6, 2002 R&R @ 23

embattled spirit expresses its displeasure, to put
it mildly, with tife. Though consciously wanting
to die. subconsciously the spirit wants to live;
hence the contradictory chorus: “You don’t need
to bother/I don’t need to be/I'll keep slipping far-
ther/But once | hold on/l won’t let go till it
bleeds.” While the ego slowly drowns in an ocean
of pain, frustration and confusion, the spirit inter-
cedes with a life vest not filled with air, but with
hope, pride and faith.

Ten years in the making, Stone Sour are now
ready to share their music with the world. Con-
sisting of Taylor (vocals). Slipknot guitarist James
Root, Josh Rand (guitar). Shawn Economaki
(bass) and Joel Ekman (drums), Stone Sour came
together in 1992, when Taylor and Ekman formed
the band. Soon thereafter Economaki came
aboard. The trio began to play clubs with various
musicians filling in on guitar. Three years later
Root showed up for practice and got the slot per-
manently.

With wild musical abandon, Stone Sour didn’t
try to fit intc any genre; they simply delivered
their hard rock softened by melody with journeys
through emotional peaks and valleys. In 1997 the
thrill was gone, and the band broke up. Taylor and
Root found fame with Slipknot, but Taylor re-
vived Stone Sour after a meeting with Rand. The
pair spent about a year and a half ccllaborating.
The end result: Stone Sour. The original band-
members reunited and, after pondering a name
change, decided to stick with the group’s original
moniker. Ten vears after the fact, the group con-
tinue to do things their way, and now they have
the reans to bring it to the masses.

WKSC/Chicago WIOQ/Philadelphia WKQI/Detroit KBXX/Houston
WKFS/Cincinnati KHTS/San Diego KMEL/San Francisco KYLD/San Francisco
WPOW /Miami KZZP /Phoenix KKFR/Phoenix WKST/Pittsburgh

) A w— WFLZ/Tampa KKRZ/Portland KFMS/Las Vegas WFHN/Providence

WIHT/Washington D.C. KBBT/San Antonio Z90/San Diego KFMD/Denver WQZQ/Nashville

WBTS/ Atlanta KCHZ/Kansas City WNCI/Columbus KZHT/Salt Lake City KIKI/Honolulu
WAKS/Cleveland WKSS/Hartford KSLZ/St. Louis KSFM/Sacramento
KRQQ/Tucson KOHT /Tucson WPXY/Rochester WKGS/Rochester
KQKQ/Omaha KVEG/Las Vegas

Featured in the Upcoming Movie “Deliver Us From Eva” Starring LL Cool J

www.kciandjojo.com
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The next hit single and video
From the new album emotioxat
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Artist Title (Label)

EMINEM Lose Yourself (Shady/Interscope)
SANTANA F/MICHELLE BRANCH The Game Of Love (Arista)
PUDDLE OF MUDD She Hates Me (Flawless/Geffen/Interscope) 4.05

GOOD CHARLOTTE Lifestyles Of The Rich And Famous (£Epic)
KELLY CLARKSON A Moment Like This (RCA)

CHRISTINA AGUILERA Beautiful (RCA)

MATCHBOX TWENTY Disease (Atfantic)

LIFEHOUSE Spin (DreamWorks)

KELLY ROWLAND Stole (Columbia)

AVRIL LAVIGNE Complicated (Arista)

TLC Girl Talk (Arista)

AVRIL LAVIGNE Sk8erBoi (Arista)

NO DOUBT Underneath it All (Interscope)

JOHN MAYER Your Body Is A Wonderland (Aware/Columbia)
PINK Family Portrait (Arista)

O-TOWN These Are The Days (J)

DANIEL BEDINGFIELD Gotta Get Thru This (/sland/IDIJMG)
NELLY F/KELLY ROWLAND Diilemma (Fo' Reel/Universal)
NIVEA Don’'t Mess With My Man (Jive)

JENNIFER LOPEZ Jenny From The Block (Epic)

MISSY ELLIOTT Work It (Gold Mind/Elektra/EEG)

JUSTIN TIMBERLAKE Like | Love You (Jive)

CREED One Last Breath (Wind-up)

PAUL OAKENFOLD Starry Eyed Surprise (Maverick/Reprise)
VANESSA CARLTON Ordinary Day (A&M/Interscope)
NELLY Air Force Ones (Fo’ Reel/Universal)

CRAIG DAVID What's Your Flava (Wildstar/Atlantic)

America’s Best Testing CHR/Pop Songs 12+
For The Week Ending 12/6/02.

™

4.18
4.10

3.95
3.92
3.92
3.91
3.89
3.82
3.81
3.79
3.77
3.74
3.74
3.72
3.72
N
3.70
3.64
3.64
3.61
3.60
3.60
3.60
3.58
3.57
3.56

ANGIE MARTINEZ F/LIL’ MO & SACARIO {f | Could Go (EastWest/EEG)  3.54

MADONNA Die Another Day (Warner Bros.)
EVE F/ALICIA KEYS Gangsta Lovin’ (Ruff Ryders/Interscope)

3.47
3.40

LW Familiarity Burn

TD Familiarity Burn

414 96% 28% 4.21 91%
398 93% 21% 410 93%
3.5 80% 13% 3.98 78%

- 64% 10% 3.91 64%
3.87 97% 42% 3.86 97%
392 79% 1% 392 76%
3.92 70% 1% 396 713%
3.87 57% 9% 3.98 55%
385 78% 16% 3.68 17%
374 99% 60% 3.80 99%
3.76 76% 11% 3.84 12%
375 98% 48% 3.63 99%
3.73 98% 47% 3.87 99%
3.66 81% 19% 3.77 82%
3.80 90% 25% 3.68 89%
3.77 78% 16% 3.67 75%
371 89% 39% 371 88%
3.66 94% 54% 3N 94%
3.61 56% 15% 3.59 51%
3.64 93% 29% 3.49 93%
356 86% 28% 3.55 86%
356 96% 41% 3.7 95%
3.64 90% 44% 360 89%
3.63 7% 24% 370 1%
3.60 96% 46% 3.51 95%

- 51% 11% 3.45 48%
3.35 76% 19% 3.51 75%
3.63 75% 31% 364 74%
3.48 94% 3% 333 94%
348 91% 53% 3.M 91%

25%
25%
13%
10%
45%
12%
1%

%
19%
64%
1%
52%
42%
20%
27%
16%
1%
54%
14%
35%
28%
40%
45%
20%
51%
11%
20%
30%
37%
52%

Total sample size is 689 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much. 5=like very much). Total familiarity
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song.
Sample composition is based on persons 12+. TD = Target Demo (Females 18-34). Persons are screened via the Internet. Once passed they can take the music
test based on their format/music preference. RateTheMusic.com resuits are not meant to replace callout research. The results are intended to show opinions of
participants on the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system is available for local radio stations by calling
818/377-5300. RateTheMusic.com data is provided by Mediabase Research, A division of Premiere Radio Networks.

3 DOORS DOWN When I'm Gone (Republic/Universal)
Total Plays: 769, Total Stations: 50. Adds: 1

SIMPLE PLAN I'd Do Anything (Lava/Atlantic)
Total Plays: 716. Total Stations: 70, Adds: 11

DIXIE CHICKS Landslide (Monument)

Total Plays: 622, Total Stations: 55, Adds: 9

SEV Same Old Song (Geffen/interscope)
Total Plays: 542, Total Stations: 49, Adds: 6

ASHANTI Baby (Murder Inc./IDJMG)

Total Plays: 508, Total Stations: 15, Adds: 0

SOLUNA Monday Mi Amor (DreamWorks)
Total Plays: 488, Total Stations: 47, Adds: 5

B2K AND P. DIDDY Bump, Bump, Bump (Epic)
Total Plays: 485, Total Stations: 64, Adds: 29

VONRAY Inside Out (Elektra/EEG)

Total Plays: 477, Total Stations: 51, Adds: 6

K-Cl & J0JO This Very Moment (MCA)

Total Plays: 462, Total Stations: 45, Adds: 3

New& Active

AALIYAH Miss You (BlackGround/Universal)
Total Plays: 456, Total Stations: 42, Adds: 4

Songs ranked by total plays

%"

Going On The Record....

Continued from Page 20

wife of the legendary Robert W. Mor-
gan, on Top 40 powerhouse KHJ/Los
Angeles

“1 walk in, and he says, ‘Rob, suy
hello to Joe Kennedy and John
Kennedy Jr.” Speechless and shocked,
I shake therr hands as Daniel Glass an-
nounces lo them that | am the new star
intern and a future superstar ol'the in-
dustry.” Rob Stone, Cornerstone
Promotion

“Program directors get the oppor-
tunity to talk about their stations in in-
terviews like this. but sometimes our
statts don’t get the eredit they deserve.
As the PDCImay be leading the statl.

e i e s

“It's scary to think of
how temporary life is. As
soon as I begin to take
it for granted, please,
Lord, send someone over
here to kick my ass.”

—— .,

Elvis Duran

Nikki Nite

but we are a team.”™ — Nikki Nite.
PD. WEBC Greenwville, SC

“Our copy of the Girls Gone Wild
video was stolen out of our oftice
and that's not a joke.” Ace & TJ
mornmg drive talents, WNKS (Kiss
95.1)y/Charlotte: hosts, the syndicated
dce & T Show

“You should redouble your brain-
storming eltorts to figure out new
wavs 1o make commercials better and
reduce the number of commercials.”

Arbitron/Joint Communications
study, “What Women Want: Five Se-
crets 1o Better Ratings™

“Change is inevitable. Lead
change. T am a convert.” Randy
Michaels, CEO, Clear Chunnel Ra-
dio, at R&R Convention 2002 (6/14/
02)

*] am excited about the opportu-
nity to once again look out into the fu-
ture and help shape the way we will
adapt to it. [ enjoy the challenge and

stimufation of breaking new ground
and look torward to this newly creat-
ed position.™ Randy Michaels,
after being appointed CEO of Clear
Channcl New Technologies (7/23/02)

“I mct someone because of Sept.
1. All of this makes you appreciate
lite. [Us scary to think ot how tempo-
rary lhife 1s. As soon as | begin to take
1t for granted, please. Lord, send
someone over here to kick my ass.”

Elvis Duran. morning drive talent,
WHTY (/.100)/New York

Ace & TJ

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Call me at 310-788-1663
or e-mail:
tnovia@

radioandrecords.com

Arista recording artists Chilli and T-Boz share some “Girl Talk” with
Bert Weiss, host of The Bert Show on WWQ/Atlanta. Seen here (l-r)
are Bert Show Executive Producer Jeff Dauler, TLC member Chilli, Weiss,
TLC member T-Boz and Bert Show co-hosts Melissa Carter and Lindsay

Brien

| THE BERT SHOW GETS A LITTLE TLC "

PLEASE SEND YOUR PHOTOS

R&R wants your best snapshots (color or black & white).
Please include the names and titles of all pictured and send them to:

R&R, c/o Mike Davis:

10100 Santa Monica Bivd., 3rd Floor, Los Angeles, CA 30067

e-mail: mdavis @radioandrecords.com

www americanradiohistorv com


www.americanradiohistory.com

CHR/Pop Reporters

Stations and their adds listed alphabetically by market

Decembe- 6, 2002 R&R @ 25

WFLY/Albany, NY *
VP/Prog: Michael Morgan
PD: Donnie Michaels
MD: Ellan Rockwell
MARIQ “C'mon’
SMILEZ AND SOUTHSTAR “Tell”
VANESSA CARLTON “Pretty

WKKF/Albany, NY *
PD: Roh Dawes
EMINEM “We

KKSS/Albuquerque, NM *
PD: Tom Naylor
APD: Jeff “Crash™ Jacot
MD: Alley Faith

No Adds

KQiD/Alexandria, LA
PIJ Ron Roberts

VANESSA CARLTON “Pretty
15 AVBIL LAVIGNE “Wih™

7 JUSTIN TIMBERLAKE “Raver’
15 Unxm PARK Erlh

~35

DIXJE CHICKS Lar\osb
MY & YANOU “Heaven2”

§
% i
§

SOFIA LOELL "Utop™

WAEB/Allentown, PA *
PD: Laura St. James
MD: Mike Kolly

7" DIMIE CHICKS “Landsh

5 VANESSA CARLTON “Prmy

KPRF/Amarillo, TX

KD ROCK/SHEFWL CROW ‘ann
LASGD “Somett
MARIAR CAREY " n&alﬂ

KGOT/Anchorage, AK
PD: Bill Stewart
MD: Moe Rock

SEAN PAUL 'Lsm'
5 JUSTIN IMBERLAKE “River”

WKSZ/Applefon, Wt *
DM: Greg Gell
PD: Dazlnn Kane

Z SMILEZ AN DSD(J'I'HST
1 VANESSACARLTUN Prmy

WSTR/Atlanta, GA *

PD: Dan Bowen

MD: J.R. Ammons
SIMPLE PLAN "Amything™

WWWO0/Atlanta, GA *

OM/PD: Dylan Sprague

Dir./Prog.: Lestie Fram
JUSTIN TIMBERLAKE “Rner”

WAYV/AlIanm: City, N *

DIXIE CHICKS “Landshde™

WINY/Augusta. GA *
OM John Shomlrv
T.J. McKay

MD Drew You
IAY-Z FBEYONCE “Bonne:
VANESSA CARLTON “Prettv”

KHFl/Austin, TX *
PD: Jay Shannon
MD: Boggie,
+ TORIAMOS Sorta’
aowuue FOR B aar

WFMF/Baton Rouge, LA *
PD: Kevin Campbell
1 KIDROCKISHERYL CROW “Pcture”
V3 15 DOWN “Gone
MARIAH CAREY “Ram’

KQXY/Beaumont, TX *
0M: Jim Wast
PD: Brandin Shaw
APD: Patrick Sanders
mD:

7 MISSY ELLIOTT ot

2 e

VANESSA CARLTON “Pratty”

WXYK/Biloxi-Guitport, MS *
PD/APD: Kyle Curley
MD: Lucas

VARS8 Ton ey

B ANDP mm

WMRV/Binghamton, NY
OM: Jim Free

WOEN/Birmingham, AL *
OM: Doug Hamond

PD: Johnny Vincent
APD/MD: Madison

SMILEZ AND SOUTHSTAR “Tel”
TATU “Thags™

VANESSA TON “Pretty”
VONRAY “Insde™

KSAS/Boise, ID *
PD: Hoss Gri

1 LASGO 3
VANESSA CARLTON “Pretty”

KZMG/Boise, ID *
PD/MD: Beau Richards
APD: Scooter

L, P QOO Bumy”

VANESSA CAHLTON Premty
SOFIA LOELL " Wtopa™

WXKS/Boston, MA *

VP/Prog./PD: Cadillac Jack

i et ton
VANESSA CARLTON “Pretty

WKSE/Buffalo, NY *
P0: Dave Universal
MD: Brian B. Wilde

No Adds

WZKL/Camon DH*
JUSTIN TIMBERLAKE “River
DIXIE CHICKS “Landsice

NORAH JONES “Know”
KID ROCK/SHERYL CROW “Prcture”

WRZE/Cape Cod, MA
OM: Steve McVie

GOOD CHARLOTTE "Famious’
J\EJSTIN TSMBEFLAK[ “Rver”
LEANN R

VANESSA CARUON “Prefty

K2!A/Cedar Rapids, 1A
PD/MD: Eric Hanson
YANESSA CARLTON “Pretty

WSSX/Charleston, SC *
OM/PD: Mike Edwards
4 U ZEBEYONCE Bome”
DIXIE CHICKS “Lands|
VANESSA CARI TON Prel(y

WVSR/Charleston, WV
DM: Jett Whitehead
PD: Chris Carmichaet
MD: Apolio
NIVEA “Mar
STONE SOUR “Bother”
VANESSA CARLTON “Pretty

WNKS/Charlotte, NC *
OM/PD: john Reynalds
MD: Keli Reynods
2 KYLIE MINOGUE “Wora™
AVRIL LAVIGNE “Wah™
DiXiE CHICKS “Landshde™
SIMPLE PUAN “Anythig™

WIOU/Chattanoopa, TN *
PD: Tommy Chuck
APDMD: Tripper

2 szmm ot

1
STOK cA)lJR 'mner

WKSC/Chicago, IL *
PD: Rad Phillips

MO: Jeff Murray
B?K ANDP DIDDV “Bump”

KLRS/Chico, CA
PO/MO: Eric Brown
16 VANESSA CARLTON “Pretty
11 STACIA “Husth'

WKFS/Cincinnati, OH *
DM/PD: B.J. Haris
APD: “Action Jackson™
MD: Donna Decoster
AMANDA PEREZ
KELLY OSBOURNE “Shut

WAKS/Cleveland, GH *
PD: Dan Mason
APD/MD: Kasper

JC CHASEZ “Blowmn”™

SIMPLE PLAN “Aryting”
VANESSA CARLTON “Pretyy

KKMG/Cotorado Springs, CO *

OM: Bobby Irwin
PD: Scatty Valentine
2 ARILLAVGNE Wan
e Z)\DDY“Bump
YONRAY “Insy

WNOK/Columbia, SC *

0M: Jonathan Rush

PD: Brad Kell

APDMO: Keh lds
ST TIMBERLAKE Toe ™

VARE&SA CARLTDN “Prety’

WBFA/Lolumbus, GA

PD/MD: Wes Caroll

APD: Amanda Lister
ALEXANDA SLATE “Gulty”
%m Lomm

VMEW CARLTON 'me

WCGQ/Columbus, GA
PO/MD: Al Haynes

WNCI/Columbus, OH *
PD: Jimmy Steele
APD/MD: I
2 JUSTIN TIMBERLAKE “Fiver”
STONE SOUR “Bother”
VANESSA CARLTON “Pretty”

KHKS/Dallas-Ft. Worth, TX *

KRBV/Dallas-Ft. Worth, TX *
DM: Johin Cook
APD: Alex Valentine
MD: Bethany Pllh
% NORAH JONES *Know”
KYLIE MINOGUE “Worig™
SIMPLE PLAN "Amythung”

WDKF/Dayton, OH *
PO/MD: Matt Johnson
ZPAC Mamm

CLIPSE Lat
1SYSS "Rest”

WGTZ/Dayton, OH *
0M: J.D. Kunes
MD: Scott Sharp
JUSTIN TIMBERLAKE ner”
STONE SOUR “Bamer™

\;IVYB/Daylona Beach, FL *

JUSUN T!MBERLME “Rnet”

VANESSA CARLTON mw

KFMD/Denver-Boulder, CO *
PD: Jim Lawson
MD: Gerry Dixon
10 NELLY “Ones”
62K AND P DIDOY “Bump”
VANESSA CARLTON “Pretty”

KKDM/Des Moines, IA *
PD: Greg Chance
MO: Slm Jnman

5
JUSYW T\MBER;;A;E River'
IESSh CAPLIOH Pty

WDRQ/Detroit, M{ *
PD: Alex Tear
APD: Jay Towers
MD: Keith Cu
AALIYAH Miss
AVRIL LAVIGNE "Wen™
52K AND P DIDDY “Bump

WKQi/Detroit, Mi *
0M#0: Dom Theadore
JUSTIN TIMBERLAKE “River*
SMILEZ AND SOUTHSTAR el

WZND/Dothan, AL

PDMO: Scott Dwyer

APD: Kars
KID ROCK/SHERYL CROW “Pactur"
ADELAYDA “Tonght”

WLVY Elmira-Corning, NY
PD/MD: Mike Strobel
APD: Brian Stoll
16 VANESSA CARLTON “Pretty”
16 ASHANT! “Fooksh™
3000RS DOWN “Gone”

XHTO/E| Paso, TX *
PO/MD: Francisco Aguirre
NICK CARTER “Cry

SIMPLE PLAN “Arting™
VANESSA CARLTON “Prety

WRTS/Erie, PA
PD: Joft Hurley
APD/MD: Karen Black
5 VANESSA CARLTON “Presty”

KDUK/Eugene-Springfield, OR
PD: Valerie Steele
D: Steve Brown

8 éAY - F/BHDNCE‘ ‘Bomt
VAMESSA CARL TON “Prety”

WSTO/Evansville, IN
PD: Dr. Dave Michaels
8 DAVE MATTHEWS BAND "Gong™
JAY Z FBEYONCE “Borree”
KID ROCK}SHERVL CROW Pcture”
AND SOUTHSTAR “Tall
VANESSA CARLTON “Pretty’

KMCK/Fayetteville, AR
OM: Jay Phillips
PD: Brad Newman
5 KIDROCIUSHERYL CROW "Prcture”
g e
VONRAY “insde

KMXF/Fayetteville, AR
DM Tnm Travis

VANESSACARLTU‘I Fetty”
KELLY CLARKSON “Momert”
12 JUSTIN TIMBERLAKE e
12 REDHOTCHILL “Sery™

WQSM/Fayetteville, NC *
:g: Jason Adams

MD: Kid Carter

4 GOOD CHARLDWE “Famous”
'WANESSA CARLTON “2retly”
vnnRAv'lm

WWCK/Flint, Ml *
OM: John Slmmby
PD: Scott Free

6 Y2 F/BEYME “Bonnre’
VANESSA CARLTON “Pretty”

w.IMXIFInrunce SC
PD/MD:
14 ADAM HM'

NELLY “Ones”
VRNESSR LT Pretty”

1 PINK“Famiy”
KID ROCK/SHERYL CROW “Prture”

KSME/Ft. Collins, CO *
PD: David Car
MO: Jojo Tu h

T JAY-ZEREYONCE “Bome”

SHANIA TWAIN Tetcha®
VANESSA CARLTCN “Pretty”

WXKB/H Myevs-Naples FL*
PD: C
MO n
2 B2K AND P, DIODY “Bump™
'VANESSA CARLTON "Pretly”

KISR/Ft. Smith, AR
OM: Rick Hayes
PD: Fred Baker, Jr.
APD/MD: Mick Ryoer
10 SPARKS “Aercit”
m«n MR “Body”

VANESSA CAR; 'ON “Pretty™

KZBB/Ft. Smith, AR
APD/MD: Clnwwﬂsnn
APDAmaumg Todd Chase

WYKS/Gainesvilte-Ocala, FL *
PD/MD: Jeri Banta
APD: Mike Forte
2 LASGO "Someswng”
B2K AND P [1JDY “Bump
VANESSA CARLTON “Prefty”

WSNX/Grand Rapids, Ml *
PD: Jetl Andrews
APO/MD: Eric 0'Brien
17 STONE SQUR "Bother
mING FOR SOUP Bad™

WIXX/Green Bay, Wi *
OM: Dan Stone
PDMD: David Bums

No Adds

WKZ4/Greensboro, NC *
PD: Jett McHugh
APD: Terrie Knight

MD: Wendy Gatiin
STONE SOUR “Bother”
VANESSA CARLTON “Pretty

WERO/Greenville, NC *
PD: Gary Blake
APD/MO: Chris Marn

STEREQ FUSE “Everything”

WRHT/Greenville, NC *
OM/PD: Jon Reilly
APD: Greg Brady
MD: Blake Larson
3 B2K AND P DIDOY "Bump”
STONE SOUR "Bother”
VANESSA CARLTON “Pretty”

WFBC/Greenville, SC *
PD: Nikki Nite
MD: Tias

No Adds.

WHKF/Harrisburg, PA *
PD: Jason Barsky
VANESSA CARLTON “Pretty”

WKSS/Hartford, CT *
PD: Rick Vaughn

MD: Jojo Brooks

12 JAY-Z S/BEYONCE “Bonne”™

KRBE/Houston-Galveston, TX *

PD: Tracy Austin
APD/MD: Lestie Whittle
VANESSA CARLTON “Pretty’

WKEEHuntington, WV

PD: Jim Davis

APOMD: G"Xme“m
JUSTIN TWBERLAKE “Rver
VANESSA CARLTON “Pretty”

WEYPHuntsille, AL *

NN
3 DANIEL BEDINGFIELD "James'
SOLUNA “Monday’
STOME SOUR “Bother

WNQU/Indianapolis, IN *
DM: Greg Duniin
PD: David Edgar
APD: Chris Ot
MD: Doc Miller
5 NELLY ‘Ones”

WDBT/Jackson, MS *
PD/MD Jormhan Reed
APD: Adam Axe

mc

3ABY FP DIDD

J LOPEZF’LLCOULJ Have

WYOY/Jackson, MS *
PD: Nick Vance

APD: Jason Williams
MD: Kris Fisher

STONE SOUR “Bother”

WAPE/Jacksonville, FL *
OM/PD: Cat Thomas
APOMD: Tony Mann

JAY-Z FBEYONCE “Bonne
JUSTIN TIMBERLAKE “rver”

WFKS/Jacksonville, FL *
PO/MD: Bromt McXay

12 JAY-Z FABEYONCE “Bonre™

2 BXCAND P. DIDDY "Bump™
AALIYAH “Miss™

IR “Bother™
4 \I)NESSA(‘IRUDN “Pretty”

KCHZ/Kansas City, MO *

17 JUSTINTIMBEFILME “Rrver”
17 LLCooLY
3 PUOOLED or MUDO “Hates”
SEAN AL
THRSSA AT “Prety”

KMXV/Xansas City, MO *
0M/PD: Jon Zellner

APD: Ponch

MO: Jana Sutter

UAY-2 F/BEYONCE “Bonme™
NELLY “Ones”

nes’
JUSTIN TIMBERLAKE “Rrver™
MARIC “C'mon”
SEV " Same”

—wh

WWST/Xnoxville, TN *
(M: Jett Jamigan

PD: Rich Bailey

APD/MD: Scott Bohannon
MISSY ELLIOTT “Work™
SEAN PAUL "Light”

MARIAH CAREY “Ran™
KiD ROCK/SHERYL CROW “Pxtwe™

KSMB/Lalayette, LA *
PD: Bobby Nevosad
MD: Aaron Santini
19 TELEPOPNUSIK “Breathe
82K ANDF DIODY “Bump’
NELOARTR

STONE SOJR “Bother
VANESSA SARLTON “Prethy

WLAN/Lancaster, PA *
PD: Michael McCoy
APD: J.T. Bosth
MO: Holly Lot
DIXIE CHEXS “Landside
TU “fhy

A r
VANESSA CARLTON Presty

WHZZ/ ansing, MI *
PD/MD: Davs B. Goode
o Aads

KRRG/Laredo, TX

PD: Jerome S. Fletcher

MO: Monica Salazar
STONE 50UR “Bother
VANESEA CARLTON Petty

KFMS/Las Vegas, NV *
PD: Rik McNeil
MD: Pablo Sato

SIMPLE Anything
VANESSA CARLTON “Pretty’

WLKT/Lexington-Fayette, KY *

OM: Barry Fox
PD/MD: Eddie Rupp
JUSTIN TIMBERLAKE “Rrver”
IMPLE PLAN - )

gy
SMILEZ AND SOUTHETAR “Tel
VONRAY “Insice”
KFRX/Lincoln, NE

PD: Sonny Valentine
APD: Lasry Freaze
MD: AJ.
43 KELLY

AVRIL umme wm

NELLY
VANESSA CARLTON “Orey”

KLALLittle Rock, AR *
OM/PD: Randy Cain
APD: Ed Johnson

i
B2K AND P DDDY "Bump”
S SOUR “Bather”

JANESSA CAR TOH “Prety”
Nk RATER T :

KQARALittle Rock, AR *
DM/PD: Ken Wall
APD/MD: Kevin Cruise

4 STONE SOUR “Bater”

T CReED ‘DaﬂcmT
VANESSA CARLTCN “Pretty

KlS/Los Angeles, CA *
APO/MD: Julie Pilat
JAY-Z FBEYONCE "Bonme”
VANESSA CARLTON “Pretty”

WDJUX/Louisville, KY *
PD: Shane Collins

PRYMARY COLORZ
VANESSA CARLTON “Pretty
VONRAY “Insie”

WZKF/Louisville, KY *
PD: Chris Randol
82K ANDP DIDDY Bump”

SIMPLE PLAN “Anyting”
SMILEZ AND SGU'WS?QAR el

KZNAubbock, TX
Inferin PO/MD: K.dd Carson
g GOOD CHARLOTTE “Famous”
52 NP IODY o
JUSTIN TIMBERLAXE “Fver”
VANESSA CARTON “Pretty”

WMGB/Macon, GA
PD/MD: Derek Wright
No Adds

WZEEMadison, Wi *
PD: Tommy Bodean
MO. Laura

T RISTH TIMBERLAKE Roves”
JAY-Z FBEYCACE “Bomme”
VANESSA CARLTON Pretty”

WJYYIMamhe:tcr, NH
PD: Ha

STOME SOUR “Bother™
VANESSA CARLTON Pretty™

HEFMMcAlen-
DM: Billy Santiago
PD: Tony Forina
APD/MD: Jefl DeWitt
§  GOOD CHARLOTTE “famous™

2 JOHN MAYER “Booy”
B2KAND P DDY “Bump”

WAOA/Melbourne, FL *
OM: Ted Tumer
PO/MO: Larry Mckay

1 SHANIA TWAIN “Getcha™

WHY|/Miami, FL *
OM/PD: Rob Roberts
APD: Chris Marino

MD: Michael Yo

43 JUSTIN TIVBEHWE “River”

WXSS/Milwaukee, Wl *
PD: Brian Kelly
APD/MD: JoJo Martinez

No Adds

KDWB/Minneapolis, MN *
PD: Rab Morris
APD/MD: Derek Moran

1 DANIEL BEOINGFIELO “James”

MMIUTW

le, TX*

WABB/Moile, AL *
OM/PD: Jay Hastings
APD/MD: Pablo
3 MARIAH CAREY “Ran™
azx mn ® DIDOY “Bumd

Mofmy
STON SOUR
VANESSA LARLmN me

WBBD/Monmouth-Deean, NJ *
PO: Gregg Thumas

ON JOVI “Mesur
KID ROCK’SNERVL CRDW “Pcture”
VANESSA CARLTON “Pretty

WHHYMontgomery, AL
PD: Karen Rile
B2K AND P DIDDY “Bump’
MARIAH CAREY “Ram
VANESSA CARLTON “Prefty”

WVAQ/Morpantown, WV
Dir./Prog.: Lacy Neff
MD: Brian Mo

VANESSA CARLTON “Prety”

WWXM/Mane Beach, SC
Wally B.

|ﬂ LL COOt J m
OR SOUP “Bad”
\/ANESSA CARLTON "Pretty”

WQZ0Nashville, TN *
VP/Prog: Brian Krysz
0: Marto
T Gt B
ANGIE MARTINEZAELIS "Home™

LIL" ROMEC “True"
VANESSA CARLTON “Pretty”

\;IDHVW/NashviIIe TN®

1" G{X]DCNARIOTTE “Famous”
6 CREED "Danc:

WBLI/Nassau-Sufiolk, NY *
Interim PD: J J. Rlca
APDMD:
1 DANIELBEDINGFIELD “James
3 ANGIE MARTINEZKELIS “Home'
A0 0 DI “Bump”
K18 J0I0 “Momens™

WKCI/New Haven, CT *
PD: Danny Dcean
MD: Kuny Collins

o Adds

WOGN/New London, CT
PD: Kevin Patana
APDMD: Shawn Murphy
3DOORS DOWN “Gone™
IAY-Z FBEYONCE “Bonne
-1 & JOJO “Moment™
SHANIA TWAN “Getcho™
VANESSA CARLTON “Pretty”

e

WEZB/New Orleans, LA *
OM/PD: John Roberts
APO: Michael Bryan
MD: Stevie G
S JUSTINWMBERLAKF Rner”
VENESSA SHALTON “Pretry”

WHTZ/New York, NY *

VP/Prog.: Tom Paleman

MD: Paut “Cubby” Bryant
KELLY CLARKSOR Before

KBAT/Odessa-Midland, TX
P0: Leo Carg
MD: 0J Slo-Mation

826 AND P DIDDY “Bum

VANESSA CARLTON " Prmy

KCRS/Ddessa-Midland,TX
PD: Kidd Manning
28 JENIFER LOSEZ "yenmy
7 usao sm

CREE
vmfsmm'ﬂowmy

KJY0/Dklahoma City, DK *
PD: Mike Mc:
KELLY OSBOURNE "Snut

KOKQ/Omaha, NE *
PD: Tommy Austin
APD: Nevin Dane
" B2K ANO P DIDDY Bump”
JUSTIN TIMBERLAKE Firoer™
VANESSA CARLTON “Prety”

WXXL/Orlando, FL *
DMPD: Adam Cook
APD/MD: Pete DeGraft

4 ANGIE MARTINEZAKELIS “Home”

WPPY/Peona L

WI00/Philadelphia, PA *
PD: Todd Shannon
APD/MD: Marian Newsome
27 K CHASEZ “Blown”
1 MARID “C'mon”
DANIEL BEDINGFIELD " ames”™

WBZZPittsburgh, PA *
(A)l:d Keith C||a|n(

Mi
2 VANESSA CARLTON “Pretty”

7 4 LOPZEAL 000! Y
] I51Ss st
TAT UL, “Things™

WKST/Pittsburgh, PA *
PQ: Jason Kidd
APDMD: Dino Robitaille

1 BZKAND P DIDOY “Bump

1 JCCHASEZ "Blowm'
KYUE MINOGLE “Worl"
MARID “C mon”

WJBQ/Portiand, ME

PD: Tim Moore

MD: Rob Steele
KCl 10 “Moment

VANESSA CARLTON “Prefty

KKRZPortland, OR *
PD: Michael Hayes
) Adds

WERZ/Portsmouth, NH *
OM/PD: Mike O'Donnell
APD: Jay Ml:hae|s

MD Sarah Suiliva

(14 R{I} (/SNERVL CROW "Pture
KCl&

A ‘T‘mgs

32€ AND P XDDY *Bump
JANESSA SARLTON “Premy

TCRI AMOS “Sorta

WSPK/Poughkeepsie, NY

W'
VANESSA CARLTON "Prefty ™

WFHN/medence MA*
itz

vid Dura
1 ’ELEPDPMUSIK 'ane

R e 'Cry

WPRO/Providence, RI *
OM: Ron St Pierre
PO: Tony Bristol
APIMD:
1 KD BQONSHERM, ChOW Pt

VANESSA CARLTON “Pretry”

KBEA/Quad Cities, IA-IL *
PL/M0: Matl Wilkizms

VANESS CARLTON “Precty”

WHTS/Quad Cities, IA-IL *
DM/PD: Tony Waitekus
MD: Kevin Watker

T AVRIL LAVIGRE “With™

LL C00. J “Setter
VANESSA CARLTON Prety”

WDCG/Raleigh-Gurham, NC *

lenn
KID ROCK/SHERYL JRIW "Pecture™

WJJS/Roanoke-Lynchburg, VA *
on: Davm Lee Michaels

APO: Mel

Mongan
BZK AND P DIDY ’Bumv
K/SH YL CROW

VMESSA CAFUON “Pretty”

WXLK/Roanoke -Lynchburg, VA *

PD:

1

Kevin St
SMLH AND smmﬁm Tl
ONE SOUR

gm&ss« Ao Prety’

WKGS/Rochester, NY *
PO: Erick Anderson
MD: Don Vincent

ClPSE “Last’
JC (HASEZ "Blowm =
VAMESSA CARLTON Pty

WPXY/Rochester, NY *
DM/PD: Mike Danger
MD: Busta

AVRIL LAVISNE “Wath
DIXIE CHICKS “Landsice”

MARKD “C mon’
VENESSA GARL TOK “Presy

WZOK/Rockford, IL
PD: yoe Limardi
APD: Todd Chance
MD: Jenna West

JAY-Z FBEYONCE “Bernre”
VANESSA CARLTCN Pretty”

KDND/Sacramento, CA *

Station M,

r.: Steve Wead

APD He: Lee

2" VANESSACARLTON
BOWLING

FOISOUP

WI0G/Saginaw, MI *
PD: Mark Anderson
MD. Mason

B2K ANG P. DIDDY “Bump*
SCOTTY GUNTHER ‘Watiare™
s

VANESSS CARLTON "Pratty”

KSLZ/S! Louis, MO *

JC CHASEZ “Bwan™
J.LOPEZFAL COOL o “Have™

KUDD/SaH Lake City, UT *
DM/PD: Brian Michel
MD: Rob Discn

No Adcs

KZHT/Sait Lake City, UT *
PD: Jett McCartney
MC: Jagger,

No Ads

KTFM/San Antonio, TX *
PE: Mark T. Jacksan

DANIZL BEDINGFIELD "James”

KXXM/San Antonio, TX *

PO:

Krash Keil

MD: Radia Canales

2

NST\N TOM’!ER_M(E “Fiver

1 TA
BXARDP DI00v B

KHTS/San Diego, CA *
PD: Diana Laird
APM&D: Hitman Haze

KSLY/San Luis Dbrspo, CA
PD: Adam Burnes
MD: Craig Marshall
JAY . FBEYONCE “Somne
JUSTIN TIVSERLAKG “Rover

KSXY/Santa Rosa, CA *
PD: Crash Ke-ty
TE EPOPMUSIK “Breathe
GREGORY SCOTT “Spark
SWNE SR "Bother”

VARESSA CARLTON “Prety

WAEW/Savannah. GA
PC: Cruz
APD/MD: Rich Stevens
26 ATRIk LAVIGNE ‘With™
24 JUSTIN TMBERLAKE “Rrver”
1" CAEED Sataice”

WZAi/Savannah, GA
DM/PD: John Thomas
MD: Cylan
£ Do
YO 5o

7 FREYO)
SR Ao

KBKS/Seattle-Tacoma, WA *

PD: Wike Preston
MO: Martus D.
1 LASGD "Somethng”

1 VAMESSA CARLTON “Prefty”
DANIEL REDINGF ELDP“m!s'

KRUF/Shrevepert, LA *
PDMD: Chris Callaway
STONE SOUR “Bdther”

WNDV/South Bend, IN
DMPD: Casey Daniels
WD: A Can

TSON
K1) RDEK/SHERYL CROW ~Picture”

KZ2U/Spokane, WA *
OMPD: Brew Michaels
APL/MD: Casey Ghristogher
T JOHN MAYER Bady”
1 BISTIN TIMBERLAKE “River™
BIK AHD P DIRIOY “Bump”

KHYO/Springfield, MO
OMPD: Jave DeFranzo
& INESACARTON Pty
T VOMRAY “nswe™
T CDUNDNG CROWS “Taxi
1 STGNE SOUR "Bother”

WOBR/Springfield, IL
PL: Fi

3. KEELY ROWLANO "Stok”
* VANESSA CARLTON “Prety”
LEANN RINES “Tic”

GCD CHARL OTTE “Famotss™

WNTQ/Syracuse, NY *

QM/PD: Tom Mitchell

APDM: Jimmy Olsen
"Bother™

WWHT/Syracuse, NY *
AD: Erin Bristol
MD: Jett Wise
6 CLIPSE “Last”
4 CARISTINAGUILERA Beauttul’
VAHESSA CARLTON “Pretty

WHTF/Tallahassee, FL
1D/MO: Bnan D'Conner
49 AVAIL LAVGNE "Weh
3 STONE S04R "Bother™
1 PRYMARYCOLORZ “Onty

WFLZTampa, FL *
OM/PO: Jeff Kapugi
APD: Toby Knapp
MD: Stan Priest
5 PUDDLE CF MUDD Hates
3 500 CHARLOTTE Famous™
JC CHASEZ "Siownr™

‘WMG!/Terre Haute, IN
PD Steve Smith
MD: Matt Luscki

ng
1 E2K ANGP DIDDY “Bump”
1 VANESSs CARLTON “Pretty”
PR ORZ “Onky’
THICKE “Alone™

WVKS/Toledo, OH *
PD: Bill Michaeis
MD: Mark Andrews
5 ST TWEERLAKE “River”
BON JOU1 “Msurcer”

WKHOQ/Traverse City, M!
DM S)mm Sheldon

7 JAV -Z FIBEYONCE' “Bonnie™
T JUSTIR TIMBERLAKE “Rrver™

WPST/Trenton, NJ *
PD: Dave McKay
APD: Gabrielle Vaughn

9 VANES‘SACMLTON “Pretty’

XID ROCK SHERYL CRUW “Picture”
KYLIE MINOGUE “World

KROQ/Tucson, AZ *
OM/PD: Sleve King
APDMD: Ken Car
10 JUSTIN TIMBERLAKE "Heer
1 X CHASEZ “Blown
LASGO “Somethng
MARIO °C mon™
VANESSA CARLTON “Pretty”

KHTT/Tuisa, DK *
OM: Tod Tucker
PD: Carty Rush
APD: Matt The Brat
MD En: Tyler
2 DANIEI. BEDIN{?FIELD-'JW:S
BER -

AMI

JOE FAADAKISS “Gut™
LEANN FIMES “Tic™
VANESSA CARLTON “Pretty

KISX/Fyler-Longview, TX
PO: Lu

JAchYZ 'F.’BEYVONCE' “Bonne”
LIFENOUSE “Spe”

NELLY "Dnes’
VANESSA CARLTON “Pretty’

WSKS/Um:a Romre, NY
w Schankz

DANIEL BEMNGFIELD “James”
EMINEM "1

VANESSA WLTON Prefty”
VONRA

KWTX/Wato, TX
OM: Zack Owen
PD: Jay Charfes
APDMOD: John Oakes
1 VANESSA CARLTO "Pretty”

WIHT/Washingtcn, DC *
P: Jeft Wyatt

LLCOOLJ ‘Better™

LL CO0L J FAMERIE “Paracise”

WIFC/Wausau, Wl
PD: Chris Pickett
1 SEAN PAUL “Light

WLD|/West Palm Beach, FL *
PD: Jordan Walsh
APD: Dave Vayda

2 JOHN MAYER “Bady’
1 AVRILLAV!GNEB'W(N‘

KKRD/Wichita, KS *
PD: Jack Oliver
APD/MOD: Craig Hubbard

MARIO °C mon
VANESSA CARLTON “Pretty

WBHT/Wilkes Barre, PA *
PD: Mark McKay

2 JUSTIN TIMBEHLAKE “Rrer
2 LAS60 “Sometig”

WKRZ/Wilkes Barre, PA *
PD: Jerry Paddsn
MD: Ketty K

B2KAND P DODY “Bumy

STONE SOUR Bather®
VANESSA CARLTON “Pretty

WSTW/Wilmington, DE *
0M: Bob Mercer
PD: John Wilson
APD/MD: Mike Rossi
1 STONE SOUF “Bother
DIXIE CHICKS “Lantside™
SOLUNA "Mcnday”

KFFM/Yakima, WA

Interim PO/MD: Steve Rocha
CHRISTINA GUILERA “Beautitul
ERYKAH BAL U
JUSTIN TIMSERLAKE “Rrver™
NATE DOGG/EVE “Get”
TRINA FLULACRIS “Rght

WYCR/York, PA *

POD: Davy Crockett

MD: Sally Vicius

n vmzssuﬁu ‘Pmy
saumw i

o
PO/MD: Jerry Mac

CLIPSE "Last”

EVE Sats' N

Bown'
VANEW CARLTDN “Pretty”

.
4 [ ]
PO: Trout
Int. APDMD: Jay Kline
1 JAY-Z FREYONGE “Bonme”
VANESSA CARLTON “Pretty”™

*Monitored Reporters
186 Total Reporters

133 Total Monitored

53 Total Indicator

52 Current Indicator Playlists

Did Not Report, Playlist Frozen (1):

WWKZ/Tupelo, MS

Note: WJLQ/Pensacotia, FL moves
from CHR/Pop to Hot AC.
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The ‘BrainChild’
0f The Music Indus

[J For Chris Stokes, image is everything

__CHR/Rhythmic

he name Chris Stokes, a.k.a. BrainChild, may not be familiar to you, but the countless contri-
— butions he’s made and roles he’s played in the music industry will have you wondering how a
guy this young possesses so much talent and energy.

Not only does Stokes
have the good instincts and
ability that allow him to
cultivate talent, he’s also an
artist manager, stylist, mu-
sic producer and video
director. Oh, and did 1 men-
tion that he’s also directed
a feature hlm (House Par-
1y 4), serves as a senior |
executive at Interscope/
Geffen/A&M and is Chair-
man/CEO of the Ultimate
Group, a multifaceted entertainment
company that aims to take its talent
to the next level — the ultimate lev-
el?

Stokes was responsible for dis-
covering artists such as Brandy, IMx
(formerly Immature) and B2K. With
his all talent, experience and knowl-
edge, it would seem that Stokes is
in a position to do whatever he
wants. | recently spoke with him
about finding talent and the impor-
tance of developing and maintain-
ing an artist’s image, as well as his
plans for the future.

R&R: What prompred you to gei
into the music husiness?

CS: My mother was in the music
industry. Irene Carter-Stokes —
they call her “Mama Stokes™ — was

Chris Stokes

doing a lot of television
shows, like Good Times
and Sanford & Son and
things like that, which
made me want to be behind
the scenes, like a TV pro-
ducer. What really inspired
me to move forward and to
want to represent singing
acts was the group The
Boys [“Dial My Heart”],
when they were on Mo-
town. They made me want
to start a male group, because |
thought they were the cutest, dopi-
est boy group, and I felt they had a
good vibe.

I wanted to assemblc a group like
that, so [ put together Second Soul.
But Epic felt I was too young and
didn’t know what I was doing at the
time. Cheryl Dickerson decided to
take over the project, so | lost the
group. Then I put together Imma-
ture, who were signed by Virgin.
That didn’t work out. | took them to
MCA, and they signed them. ] did
an album for them that featured
“Never Lie,” which was a No. | sin-
gle. They blew up, and my career
began.

R&R:
career in music, what goals did you
set for yourself?

When you started your

Chris Stokes and Ketrina Askew (a.k.a. Taz), partners in the Ultimate
Group, recently surprised B2K's Omarion with a party and a Mercedes
Benz for his 18th birthday. Pictures here (l-r) are Askew, Omarion and
Stokes in front of Omarion’s new ride. I think I need to become part
of a boy band.

CS: | wanted to be the $400 mil-
lion or $500 million man. I’m on my
way. When | started out, what |
really wanted was to be like Berry
Gordy — to be successful and to
have hit groups. | wanted someone
to trust me enough to give me a pow-
erful position and give me the
opportunity to go out there and bring
new talent to the music industry.

e —————

“I like to make my
videos look bigger than
those of other video
directors. The other
directors put the money
in their pockets, and I
put all of it into the
video.”

T e N

R&R: You discovered some high-
Iy successful artists. When did vou
first realize that you had the ability
10 make artists into superstars?

CS: Artists have to already be
superstars within themselves.
There’s a scent they give off; | can
pick that up. Like Brandy — she
was a superstar with or without me.
She had a pretty voice, and her en-
crgy was so out there. She knew she
was going to be a superstar. She
used to tell me when | was working
with Immature, “You nced to work
with me, because I'm going to be
the biggest artist you've ¢ver had.™
She knew she was going to be a star,
and | knew she was going to be a
star.

B2K’s Omarion — | always
knew he would be a star. 1 used to
tetl his mom, even when he was
about 6 years old, that | would be
working with him and that he was
gonna be a star. e had energy. con-
fidence and an arrogance that
wasn't cocky. He is a kind, humble
guy, but he knows how to be arro-

www americanradiohistorv com
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Director’s List

Epic) (co-director)

e R s

Here’s a partial listing of Chris Stokes’ directing credits:
Feature Films
House Party 4: Down to the Last Minute (also co-Executive Producer)
' Music Videos

MARQUES HOUSTON That Girl (The Ultimate Group/Interscope)
B2K f/P. DIDDY Bump Bump Bump (The Ultimate Group/

IMX Beautiful (The Ultimate Group/New Line Records)
IMX Clap Your Hands (The Ultimate Group/New Line Records)
LSG Door #1 (Elektra Records)

BiZZY BONE Thugz Cry (Relativity Records)
IMMATURE Give Up The Ghost (MCA Records)
IMMATURE I'm Not A Fool (MCA Records)
IMMATURE | Don't Mind (MCA Records)
IMMATURE Feel The Funk (MCA Records)
IMMATURE Lover's Groove (Remix) (MCA Records)

SR R

gant when it comes to being a per-
former. That’s what it takes to be a
superstar, being able to turn it on
when you are in front of the camera
and off when you are not.

R&R: Was there a moment when
vyou realized that you had a talent
Jor discovering superstars?

CS: 1 realized ] had talent when
“Never Lie” went to No. I, because
I wrote and produced it.

R&R: What do you look for in a
superstar?

CS: | look for someone who has
a lot of confidence, who has a cer-
tain arrogance but still has a humble
spirit. Someone who can dance. A
really good-looking person who is
in shape.

R&R: How important is an art-
ists image?

CS: It's everything. An artist is
his or her image. Michael Jackson
was one of the biggest entertainers
ever, and it was all about image.
The style that you have and the way
you look is what makes people cling
to you. You have to have a hit song,
too. but image is really important.
For example, our new artist Needa-S
had been in training for a year and
a half before any record companies
saw her. She'd been dancing and
training and was grooming herself
to be like Janet Jackson. She had to
go through a lot to prepare herself.

R&R: Hhat kind of qualities do
you helieve an artist with a good
image should possess?

CS: Spirit and attitude.

R&R: f{ow did you get into di-
recting videos?

CS: Immature were really big,
and we had just finished one of their
albums. There wasn't a lot of mon-
cv left, and MCA asked me to direct
one of the videos. Since | had been
on so many scts, I gave it a shot.
That was 52 videos ago.

R&R: Since image is evervthing,
in vour opinion. directing those vid-
cos also got you involved in how the
artists "images were reflected through
video.

CS: 1 like to be a part of their
imaging. and [ like to make my vid-
eos look bigger than those of other
video directors. The other directors
put the money in their pockets, and

I put all of it into the video. ] want
the artist’s image to look right, and
no one can capture an artist the way
[ can.

R&R: How did directing videos
lead to directing House Party 4?

CS: After directing so many vid-
eos, | developed the desire to direct
a feature. So 1 did. Directing videos
involves a smaller budget and one-
day shoots. | wanted to do some-
thing bigger, to do a big project in-
stead of a three-minute video.

R&R: Tell us about your compa-
ny. the Ultimate Group.

—

“Artists have to already
be superstars within
themselves. There's a

scent they give off; I can
pick that up.”

T R SRR

CS: It’s an all-around entertain-
ment company. We produce movies
and videos and manage acts. We're
arecord label, we are a styling com-
pany, and we are an artist-develop-
ment company. Our main focus is
putting together acts for labels.

R&R:
and a key position at Interscope
Records. What else do vou want to
accomplish in your career?

CS: To be Steven Spiclberg. 1 ove
to direct. | like working at Inter-
scope, but | don’t know if that’s what
['want to do for the rest of my life.

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?
Call me at 310-788-1677 |
or e-mail: (
dthompson@ ‘

You have yvour company

radioandrecords.com
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J:F S : December 6 2002 TOTAL +/- GROSS WEEKS ON  TOTAL STATICNS/ =
WERK  WEEK  ARTIST TITLE LABEL(S) PLAYS s WPRESSONS ChAAT A0DS Most Added-
£ W; i 3 I}
11 MISSYELLIOTT Work It (Gold Mind/Elektra/EEG) 5340 00 804649 14 78/3 W aga s
2 2 EMINEM Lose Yourself (Shady/Interscope) 5325 21 133422 N 751 ARTISTTITLE LABELS) ADDS
4 € JAY-ZF/BEYONCE’'03 Bonnie & Clyde (Roc-A-Fella/iDJMG) 4291  +491 530382 8 7600 FAT JOE Al | Need ¢Terror Squad/Atiartic) 20
3 4 SEANPAUL Gimme The Light (VP/Atlantic) 3060 224 453428 13 70 h&xscomob : 5{)‘:"&%;5{233%2399’ Jam/IDJMG) }‘15
7 @  NELLY Air Force Ones (Fo’ Reel/Universal) } 3550 +369 411893 8 740 XZIBIT Symphony In X Major (Loud) 9
& G JENNIFER LOPEZ Jenny From The Block (Epic) 3347 +107 454282 9 69A NAAM BRIGADE What You Doin Wit Dat (ARTISTdirect) 7
5 7 LLCOOL J Luv U Better (Def Jam/IDJMG) 3291 -423 463859 15 740 SNODP DOGG From Tha... (Doggy Style/Priority/Capitol) 5
8 @ NIVEADon't Mess With My Man (Jive) 2898 4 411069 20 540 g‘:ﬂ’:{‘;m{g g‘gg;ﬁgﬁﬁuﬂd&e P i
q . e J
10 © CLIPSE When The.Last Time... (Star Trak/Arista) 2733 +65 438468 13 651 TONI BRAXTON Hit The Freeway (Arista) 4
15 @) 2PAC Thugz Mansion (Amaru/Death Row/Interscope) 2358 +488 306709 3 6671 K-CI & J0JO This \iery Moment (MCA) 4
13 11 ISYSS Single For The Rest Of My Life (Arista) 2289 -28 225788 15  55/0 JUSTIN TIMBERLAKE Cry Me A River (Jive} 4
9 12 CANYRON Hey Ma (Roc-A-Fella/{DJMG) 2223 481 257208 20  74/0 ?:%ISI%N\%% ffh;ﬂygéﬁggﬁafgflmfefiwhlf)(Mm) :
, . e LIDSE 10 Ve ;
19 () B2KAND P. DIDDY Bump, Bump, Bump (Epic) | 2148 +604 318828 4 7572 SOLANGE' FIN.0.R.E. Feelin’ You (Columbia) ;
14 O AMANDA PEREZ Angel (Powerhowse/Mad Chemistry) 2097 +186 175287 10  46/0 SWIZZ BEATZ Bigger Business (DreamWorks) 4
11 15 NELLY F/KELLY ROWLAND Dilemma (Fo’ Reel/Universal) 2014 353 257126 23 56/0 »
12 16 ASHANTI Baby (Murder Inc./IDJMG) 2010 -313 265175 25 610 - Most Increased
16 @)  EVE Satisfaction (Ruff Ryders/Interscope) 1958  +257 262389 6 661 o . Plays
17 @  AALIYAH Miss You (BlackGround/Universal) 1851  +179 265097 4 641 ‘ ‘ T
21 ) BABYF/P. DIDDY Do That... (Cash Money/Universal) 1754 4249 231188 6 692 | o N
20 @) SMILEZAND soum}smn Tell Me (ARTIS Tdirect) 1693  +151 140392 11 584 B2K AND P. DIDDY Burnp, Bump, Bump (E9ic) 604
26 @ JARULE Thug Lovin’ (Murder Inc./IDJVG) 1493 +184 207110 6 631 JAY-Z F/BEYONCE’ '03 Bonnie... (Roc-A-Fell/IDJMG)  +491
23 22 WG The Streets (Def Jam/IDJMG) 1398 -84 193686 12  37A 2PAC Thugz Mansion (Amaru/Death Row/Interscopa)  +488
29 €@ SNOOPDOGG From Tha Chuuuch... (Doggy Style/Priority/Capitol) 1286 +194 180153 6  59/5 | NELLY AirForce bnes (o' Resl/Universal) +369
25 24 XZBITMultiply (Loud/Columbia 1230 130 152604 14  34p | JENNIFERLOPEZFALCOOLJATIHave fEpc) 4309
, ply (Loud/Columbia) ' ' BLU CANTRELL Ereathe (Arista) +272
22 26 BIG TYMERS Oh Yeah (Cash Money/Universal) 1192 311 124141 17 5400 LL CDOL J F/AMERIE Paradise (Def Jam/IDJMG) ~ +252
27 27  ERICK SERMON F/REDMAN React (J) 1145 11 275846 11 570 gAgY F/P. DVDD"V Do That... (CashH Money/Universal) +§gg
30 @D TRINAF/LUDACRIS B R Right (Siip ¥ Slide/Atiantic) 1038 +134 104231 5 43;p | CHRISTINAAGUILERA Beautitl (RCA) *
34 @ CHRISTINA AGUILERA Beautiful (RCA) 1026  +205 131846 3 3773 .
35 @ BUSTARHYMES Make It Clap (J) 078 +168 172780 4 523 - New & Aclive
24 31 TLCGirl Talk (Arista) 961 -410 134070 10 590
32 €D ANGIE MARTINEZ F/KELIS Take You Home (Elektra/EEG) 892 +62 117552 5  48A DRU HILL | Should Be... (Def SoulDJMG)
3% € FIELD MOB Sick Of Being Lonely (MCA) 830 403 68722 8 327 | 1Ot Plays 484 TotalStations. 26, Aucs |
~ } « YING YANG TWINS By Myself (Koch)
§ @ WSy b o hem 7 g |Csshasimiadisb
dankKsta aay/Altermatn/interscope + . .
) Jus ‘ Me A River (Ji
39 € AMERIE Talkin' To Me (Rise/Columbia) 65 466 131361 7 411 | Tem e oG s e
38 €) MUSIQ Dontchange (Def Soul/IDJMG) 739 +27 125511 15 2000 LL COOL J FAMERIE Paradise (Def JamIDJNG)
42 @ MADONNA Die Another Day (Maverick/WB) 687 +49 70059 8 160 Total Plays: 460, Total Stations: 51, Adds: 16
48 € NAS Made You Look (Columbia) 639 +116 198582 2 3IIm TONI BRAXTON Hit The Freeway (Arista)
40 40  CHRISTINA AGUILERA Dirrty (RCA) 637 227 59471 13 19/ | Total Plays 446, Total Stations: 35, Adds. 4
[Debut> () WAYNE WONDER No Letting Go (VP) 627  +137 144311 1 2083 TRICFlf‘ Di\_gg! {hugSHQIidayzgSl/p W glfde/Aﬂanﬁc}
46 @  JAHEIM Fabulous (Divine Mil/WB) 622 484 128819 3 28/1 ;0(‘)‘"‘;':; L °J'o‘:a' ;‘a""h”s' : A“d(sm)
- I ... Nothin's Free
315 ﬁ SH:\[iiﬁTEIST Z/SA(.;E D/?;G W;;e Up (MCA) g;z +g:” 1:_8,[213; g ;%2 Total Plays: 330, Total Stations: 19, Adds: 1
AALI are lackGroun 4 S ) . o
04 BOYZ Tight Whips (New No Limit/Universal
49 @ BENZINO Rock The Party (Elektra/EEG) 500 471 153413 13 430 | oo e e e ey ersa)
47 @ TYRESE How You Gonna Act Like That (J) 574 +49 53426 2 38/3 K-Ci & J0JO This Very Moment (MCA)
44 47 EMINEM 8 Mile (Shady/Aftermath/Interscope) 567 -13 90044 2 121 Total Plays: 273, Total Stations: 31, Adds: 4
@  BLU CANTRELL Breathe (Arista) 553 4272 57093 1 38/3 | WESTSIDE CONNECTION It's The Holidaze (Hollywood)
43 49  JUSTIN TIMBERLAKE Like | Love You (Jive) 531 62 60230 15  26/6 | o Plays 264 Toal Stations. 23, Adds 1
@ R.KELLY Ignition (Jive) 519 +90 50175 1 2272
81 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay [ Songs ranked by total plays
k of 11/24-11/30. Bullet ini | ining fl i k. [ iedi | | l i ) . .
o e noe s oo S oy || WA Sallon Pl aro move 0 e b
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Piays lists the songs with the greatest week-to-week ' See all of our monitored reporters at
increases in total plays. _Gross Impressions equals Average Ouar_ter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with www.radioandracords.com.
permission from the Arbitron Company (copyright 2002, The Artitron Company). (C) 2002, R&R, Inc. {

“At Zimmer Radio group, Powergold has made our Program Directors’ lives so much

easier in regards to achieving the balance and flow we want in our music product, ]er Fﬂ Eﬁ [ f Y Sorns
on-air. Powergold’s features are flexible, user-friendly and the product supportis Jf § J iy Cr i B j xy gﬁg
v A E

awesome! I'm glad that Powergold is in our programming arsenal of weapons!”
— Tony Richards, Regional Director Of Operations/Zimmer Radio Group THE LEADERS IN ADVANCED MUSIC SCHEDULING SOFTWARE FOR WINDOWS

Microsoft
Windaws 95/98/MEMNT/2)00XP

Call us and we’ll make it EASY for you to switch.

Sales: 1-800-870-0033 e Support 501-821-1123
Download a free trlal version at www.powergold.com e email: info@powergold.com
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RANK ARTIST TITLE [ABEL
1 MISSY ELLIOTT Work It (Gold Mind/Elektra/EEG)
2 CLIPSE When The Last Time... (Star Trak/Arista)
3 JAY-Z f/BEYONCE '03 Bonnie & Clyde (Roc-A-Fella/IDJMG)
4 EMINEM Lose Yourself (Shady/Interscope)
5 NIVEA Don't Mess With My Man (Jive)
6 SEAN PAUL Gimme The Light (VP/Atlantic)
7 BABY {/P. DIDDY Do That (Cash Money/Universal)
8 LL COOL J Love You Better (Def Jam/IDJMG)
9 2PAC Thugz Mansion (Amaru/Tha Row/Interscope)
10 JENNIFER LOPEZ Jenny From The Block (Epic)
11 ERICK SERMON {/REDMAN React (J)
12 NAS Made You Look (Columbia)
13 NIVEA Don't Mess With My Man (Jive)
14 BUSTA RHYMES Make It Clap (J)
15 50 CENT Wanksta (Shady/Aftermath/Interscope)
16 BENZINO Rock The Party (Flektra/EEG)
17 B2K f/P. DIDDY Bump, Bump, Bump (Epic)
18 SNOPP DOGG From Tha Chuuuch To... (Doggy Style/Priority/Capitol)
19 XZIBIT Multiply (Loud/Columbia)
20 WC The Streets (Def Jam/IDJMG)
21 WAYNE WONDER No Letting Go (VP)
22 EVE Satisfaction (Ruff Ryders/Interscope)
23 BIG TYMERS 0Oh Yeah (Cash Money/Universal)
24 ERYKAH BADU t/COMMON Love Of My Life (Magic Johnson/MCA)
25 CAM’RON Hey Ma (Roc-A-Fella/IDJMG)
26 JA RULE #/B BROWN Thug Lovin" (Murder Inc./IDJMG)
27 FIELD MOB Sick Of Being Lonely (MCA)
28 BABY What Happened To That Boy? (Cash Money/Universal)
29 TLC Girl Talk (Arista)
30 TRINAB.R. Alright (Siip-N-Slide/Atlantic)

Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
Networks. Songs ranked by total plays for the airplay week of 11/24-11/30/02.
(C) 2002, R&R, Inc.
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NAS Made You Look (Columbia)

WAYNE WONDER No Letting Go (VP)

BUSTA RHYMES f/SEAN PAUL Make It Clap (Remix) (J)
XZIBIT {/DR. DRE Symphony In X Major (Loud/Columbia)
LL COOL J f/AMERIE Paradise (Def Jam/IDJMG)

DAMANI Move (Compound Entertainment)

The hottest record is Damani's “Move” (Com-
pound Entertainment). The beat is crazy, and it
fits a lot of joints out right now, BPM-wise. Also, —
a lot of other DJs are saying that the hook is crazy and the beat is insane. The
clubs go crazy for this joint. As soon as they hear the hook one time, they know
it, because it's so easy to remember. “Move your ass to the back of the line!”
Every time you put this record on, people start yelling. | can't befieve it. People |,
really get into this record. Definitely a reaction record. (Editor's Note: Be on the
lookout for Damani's “Move” remix with Clipse and Kardinal Offishal. Also, congrats

to Clinton Sparks, nominated for Best New Mixtape DJ. Best Skills on a Mixtape and Best Radio
Mixtape DJ at the Mixtape Awards in NYC.)

DJ Clinton Sparks, WBOT/Boston, WZMX/Hartford, Super Radio Syndication
®

Although Erick Sermon’s "Love 12" {J) is an album cut, this joint is one of those
tracks that you put on repeat and listen to over and over. Great album from
| beginning to end. That's something hard to find nowadays. Smilez &
| Southstar's'Tell Me" (ARTISTdirect) is blowing up everywhere. It's got a great
| sound. and | think this one is going to be huge in Houston. 'm also feeling Toni
Braxton and Loon on “Hit the Freeway” (Arista). Come on, it's Toni, it's a jam, and
he still [ooks hella good!

DJ Penetrate, KPTY/Houston

REAL WORLD IN VEGAS

Ahhh, it pays to be a jock in Sin City! Pictured here partying at the Palm Hotel in
Las Vegas, which is also the setting for MTV's Real World Las Vegas, are KVEG/Las
Vegas afternoon jock Jeff G and Real World cast member Arissa. Wonder what they
were doing?
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- John E. Kage
B, KQKS/Denver

Jennifer Lopez featuring LL Cool J's “All
I Have™ (Epic): Slam dunk! Smash.

Ja Rule featuring Ashanti’s “Mesmerize”
(Murder Inc./IDIMG): The winning formula,
Sounds like another Ja smash to me.

Angie Martinez featuring Kelis' “Take You
Home” (EastWest/EEG): Angie has carved out
her own unique style of hip-hop sound. The
hook is strong, and I think this has the poten-
tial to be bigger than her first single.

. Jesse Duran
PO, KGGI/Riverside

J.Lo featuring LL Cool J's “All [ Have™
Gonna be huge, like her booty!

LL Cool J featuring Amerie’s “Paradise™
(Def JanviDIMG): Gonna be a big year for LL.

Fat Joe's “All [ Need™ (Terror Squad/Atlar-
tic): Great-sounding record.

Chris Tyler
Asst. PO/MD, WJMN/Boston

Busta Rhymes featuring Mariah Carey’s
“I Know What You Want™ (J): [ think this is a
hit. Nice midtempo record.

Missy Elliott featuring Ludacris’ “Gossip
Folks™ (Gold Mind/Elektra/EEG): We finally
got serviced on this. It's *****¢ ridiculous!

J.Lo featuring LL Cool J's “All I Have™
We put this on as soon as we got the album. |
was like, “This has to be played immediately.”
1t’s second or third in requests, next to Wayne
Wonder’s “*No Letting Go.”

Mark Adams
VP/Programuting, Rose City Radio
& PD, KXJM/Portiand, OR
J.Lo featuring LL Cool J’s “All | Have™
Huge. It’s already pulling No. | phones; a gieat
cut from J.Lo’s CD.

This Week’s Hottest Music Picks

mix level. Cool cut.
Naam Brigade featuring
Juvenile’s “What You
Doin” Wit Dat™ (ARTIST-
direct): Hot in the mix.
Could be another “Back
That Azz Up” — | can see
this blowin® up.
BoomKat featuring DJ Quik’s “The
Wreckoning™ (DreamWorks): I've been a fan

- of'this for a long time. Killer track, with unusual

Solangé featuring N.O.R.E.’s “Feelin” You |

(Pt. 2)" (Columbia): Starting to feel this on a

and distinctive vocals.

LL Cool J featuring Amerie’s “Paradise™:
Another good LL cut.

50 Cent’s “Wanksta” (Shady/Aftermath/In-
terscope): The hottest street record we're play-
ing.

- Antdogg
PD, KKUU/Palm Springs, CA

Xzibit's “Choke Me, Spank Me™ (Loud/Co-
lumbia): Cuz I’'m a freak like C-Lo.

Justin Timberlake featuring Timbaland's
“Cry Me a River™ (Jive): Cuz he can sing and
the women like him.

J.Lo featuring LL Cool J's “All I Have
Cuz I love her ass phat!

Naam Brigade featuring Juvenile’s “What
You Doin® Wit Dat™: Cuz 1 £** my girl to it
every night. Holla!

Big Bear
Interim PD, KCAQ/Oxnard, CA
Mariah Carey featuring Westside Con-
nection’s “Irresistible (Remix)™ (MonarC/1D-
JMG): Deing the most right now! The synergy
is incredible. and people are noticing. Blowing

up on the phones, c-mail and fax — every-
where.

Common featuring Mary J. Bliges “Come |

Close to Me™ (MCA): A great song with an
even better video! There is no reason to be
afraid of it; we need music like this. Trust!
Xzibit’s “Symphony in X Major” (Loud/
Columbia): On-point like pins and needles. A
banger! And not just for the West Coast — cut
that s*** out! A heater that has been blowing
up mix show for us and is ready to graduate.

_Dana Cortez
PD/MD, KMRK/Midiand-0dessa, TX

Angie Martinez featuring Kelis’ “Take You
Home”: Funky and fresh. This girl has it!

Ervkah Badu featuring Common’s “Love
of My Life™ (MCA): What a great record! I'm
playing the screwed-up video edit, and my fe-
males are diggin® this track. Males appreciate
what the song’s about too. Hip-hop. baby!

Lil Jon & The Eastside Boyz featuring
Mystikal’s 1 Don’t Give a @#3$%!” (TVT):
Proving it's never too late to play a hit. Very
hard. very aggressive and very strong phones!

Jodo Gollins
“MD, KDES/Wichita

Justin Timberlake featuring Timbaland’s
“Cry Me a River™ One of the best tracks off
the Justified CD. You can also tell it’s a Tim-
baland track, and I'm feelin” this big time!

LL Cool J featuring Amerie’s “Paradise™:
Uncle L rockin® those bells again! He's letting
all the new-skoolers know that he’s the legend
Ten albums and still goin® on strong. Also pay-
ing homage to Keni Burke with the “Risin” to
the Top™ sample.

Nate Dogg featuring Eve’s “Get Up™ (Ele-
kira/EEG): I like the style that Nate’s been do-
ing for a while. [ also like the gospel breakdown
in the middle of the song.

Craig David featuring Sting’s “Risc &
Fall™ (Wildstar/Atlantic): This is one of those
sleeper records that will bite you before you
take a nibble. Craig and Sting’s voices blend
very well. Look out for this one.

- D Rock
PD, KBMB/Sacramento
Missy Elliott’s “Pussycat™ (Gold Mind/Ele-
ktra/EEG): This has been getting top five
phones cver since we put it on.

: #

Nate Dogg
Trick Daddy’s “Thug Holiday™ (Skip-N-Slide/

Atlantic). A good cut that’s more Southern-driven.

_Puerto Rico
WD, XOHY/Tucson ]

Nappy Roots’ “Headz Up™ (Atlantic): |
heard it, and I loved it. Dat’s some down-South
country, ish.

50 Cent’s “Wanksta™ Another one I'm fee-
lin". “*Wanksta™ is a hot one.

Nate Dogg featuring Eve’s “Get Up™: Nice
track from Nate and Fve puts the icing on —
it's ganzsta!

Joe featuring Jadakiss™ 1 Want a Girl Like
You™ (Jive): If's cool.

_Thea Mitchem
- PI/MD, WXYV/Baltimore
J.Lo featuring LL Cool J's “All | Have™
The song 1s a smash, using the Ronnie & De-
bra Laws hock from “Very Special.™ It’s an in-
stant phone getter.
R. Kelly's “Ignition™ (Jive): What can [ say?

| R. Kelly has done it again. It's the song every-

one hates to admit they love. Huge phones!

- Angel Garcia
PO, KWYL/Rens, NV
Busta Rhymes featuring Mariah Carey’s
“I Know What You Want™: This is a no-brain-
er. [t’s automatic. 1t’s the hottest joint on the
albun-.
Sean Paul’s “Punkic™ (VP/Atlantic): The
Spansish version is hot. A very impressive song.
J.Lo featuring LL Cool J's “All [ Have™
[’m amazed at this song! I guarantee it will im-
press everyone.
Li! Rob’s “Barely Gettin® By™ (Upstairs):
Blowing up.

B Digital, Clear, Consistent

B On-Time Delivery
Call Michael Pelaia (573)443-4155

Email: hooks@hooks.com hooksunlimited@compuserve.com www.hooks.com
200 OId 63 South, #103 Columbia, MO 65201-6081 FAX: (573)443-4016

B Custom Production - Callouts & Montages
B 50,000+ Song Library
B All Formats & International Titles
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- i .
”ﬂtﬂ”lﬂ”ﬂ.’ﬂﬁﬂﬂlll America’s Best Testing CHR/Rhythmic Songs 12+ 1
- W !II]’IAB\SE". For The Week Ending 12/6/02. 1

LW Familiarity Burn TD Familiarity Burn

Artist Title (Label)

EMINEM Lose Yourself (Shady/Interscope) 434 439 98% 26% 437 98% 26%
MNIVEA Don't Mess With My Man (Jive) 406 4.05 83% 16% 4.11 83% 15% aRTIST: Solangé ;
2 PAC Thugz Mansion (Amaru/Death Row/Interscope) 406 412 43% 4% 408 4% 3% LageL: Columbia
JAY-Z F/BEYONCE’ '03 Bonnie & Clyde (Roc-A-Fella/|DJMG) 405 412 83% 12% 4.08 83% 12% P T —— :
; . y !

KELLY ROWLAND Stole {Columbia) 4.04 - 88% 17% 4.07 88% 17% R
CLIPSE When The Last Time (Star Trak/Arista) 404 412 70% 13% 4.09 70% 13% | | Sixteen-year-old Solangé Knowles
MISSY ELLIOTT Work It (Gold Mind/Elektra/EEG) 403 407 97% 29% 404 97% 30% has already had a lifetime of ex-
NELLY Air Force Ones (Fo’ Reel/Universal) 401 410 78% 11% 4.06 78% 11% perience in the music business.
AALIYAH Miss You (Def Jam South/IDJMG) 400 3.83 58% 6% 4.00 55% 6% The Houston native has always
EVE Satisfaction (Ruff Ryders/Interscope) 308 385 63% 7% 394 62% 7% wanted to be a performer, and at
TLC Girl Talk (Arista) 3.94 400 91% 13% 3.92  92% 13% age 13 she became a dancer on tour WIth her sister Beyonces
CAM’RON Hey Ma (Roc-A-Fella/IDJMG) 393 394 95% 41% 4.02 96% 41% group, Destiny’s Child. The multitalented Solangé also wrote and
JA RULE F/BOBBY BROWN Thug Lovin' (Murder Inc./{DJMG) 393 393 67% 9% 3.96 67% 8% [ | Produced songs for DC member Kelly Rowlands debut album,
NELLY F/KELLY ROWLAND Dilemma (Fo’ Reel/Universal) 3.92 400 98% 51% 391 9g% 52% | | nouong rf“‘e Ly ttrr?Ck' S‘mply tﬁ’]eegz a”dctﬁame?, “?hw'g‘ ”‘g
JENNIFER LOPEZ Jenny From The Block (Epic) 3.92 3.99 97% 24% 3.94 97% 24% F”O 3"9_0”“ h.eh g”}e songlo he : 'f‘;jety annets the g
ASHANTI Baby (Murder Inc./IDJMG) 3.87 3.88 89% 29% 3.87 90% 28% ity OB UGS SElacl BN ARREAr g B vBlEs
B2K F/P DIDDY Bump, Bump, Bump (Epic) 3.87 388 61% 8% 3.88 62% 8% of Penny's cousin Chanel in an upcoming episode. To top it all

] ’ ) ; % 5 : off, she’s also making waves in the fashion world: Features on
BABY F/P. DIDDY Do That... (Cash Money/Universal) 3.83 3.86 50% 6% 3.87 49% 6% her sense of style have appeared in Teen People, Vogue, Seven-
LL COOL J Luv'U Better (Def Jam/IDJMG) 3.81 417 85% 25% 3.78 84% 26% teen, YM, Honey and J-14.
SMILEZ AND SQUTHSTAR Tell Me (ARTISTdirect) 381 370 46% 6% 3.8 43% 6% “Feelin’ You,” featuring N.O.R.E., is the lead single from
WC FEAT. SNOOP DOGG & NATE DOGG The Streets (Def Jam/IDJMG) 3.81 3.84 51% 8% 3.81 49% 8% Solangé’s debut CD, and it's just starting to hit radio. The video
BIG TYMERS Oh Yeah (Cash Money/Universal) 3.80 390 B80% 25% 3.85 79% 25% for “Feelin’ You" was directed by Sanna Hamri (Rowland’s
ERICK SERMON FT. REDMAN React (J) 3.79 4.01 55% 9% 3.85 54% 8% “Stole”), and Solangé herself came up with the treatment. She
ISYSS Single For The Rest Of My Life (Arista) 3.79 38 68% 13% 3.81 66% 13% says, “I knew that song would become something that really
LUDACRIS Move B***h (Def Jam South/IDJMG) 3.75 3.71 92% 38% -3.80 93% 39% represented me because of all the different influences, from Arabic

ERYKAH BADU F/COMMON Love Of My Life (Magic Johnson/,CA) 3.73 3.95 53% 11% 3.67 52% 12% to reggae tQ hip-hop. | really ‘wanted to show peop{e that I'm
XZIBIT Multiply (Loud/Columbia) 372 390 59% 12% 3.74 59% 13% more than just anpther R_&B singer and that man),/,thmgs make
SEAN PAUL Gimme The Light (VP/Atiantic) 370 3.75 83% 28% 3.69 83% 29% up my sound. This song is perfect to do just that.

10% | Solangé’s debut album, Solo Star, will arrive in stores early
next year, with production by Solangé, Beyoncé, Timbaiand, The
Neptunes, Damon Elliott, IMX, Rockwilder, Kandi Burruss (TLC)
and Linda Perry (Pink). The young artist admits, “I have to say it
was hard at first to hand over the creative control to someone
else because | really like producing my own vocals. But the songs
turned out great, and I'm really happy with the results.”

AMANDA PEREZ Angel (Powerhiouse/Mad Chemistry) 369 382 48% 10% 3.74 45%
SNOOP DOGG From The Church... (Doggy Style/Priority/Capitol) 3.53 - 56% 12% 3.52 55% 12%

Total sample size is 521 respondents. Tolal average favorabilily estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much). Total familiarity
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the
song. Sample composition is based on persons 12+. TD = Target Demo (Persons 12-24). Persons are screened via the Internet. Once passed. they can take the
music test based on their format/music prefarence. RateTheMusic.com resulits are not meant to replace callout research. The results are intended to show opinions
of participants on the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system is available for local radio stations by calling
818-377-5300. RateTheMusic.com data is provided by Mediabase Research, A division of Premiere Radio Networks.
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OLANG Y

TANK - LN!
XZIBIT “Major

KGGI/Riverside, CA *
PD: Jesse Ouran
APD/MD OD
00L J FI MEF\IE Pa adise
Bu‘TA RHYMES
FAT JOE “Need

KBMB/Sacramenta, CA *
PD: 0-Rock
APD/MD: I R.
14 TANK “Live’
504 BJVZ qum
FATJ
&¢ LANGE F NOQ E Cheehn

KSFM/Sacramenta, CA *
VP/Prog.: Maik Evans

PD. Byran Kenneﬂy

MO: Tony Tac:

74 MISSY ELLIOTT WK’

WOCQ;Salisbury, MD

P0: Wookis,
MO: Deelite
RLUCANTRELL “Breathe

KUUU/Salt Lake City, UT *
OM/PD: Brian Michsi
X2IBIT “Choke”

KBBT/San Antonio, TX *
PD: J.D. Gonzataz
APD: Danny 8
MD: Romea
No Adcs

XHTZ/San Diega, CA
PO. Dians Lairy
APD: Sonny Loco
MD: Slyed
No Adds

KMEL/San Francisco, CA *
VP/Prog.: Michael Martin
APDMD: JlmJlm An:hsr

FAT JOE "Need'

SWIZZ BEATZ ' Brgger

KYLD/San Francisca, CA *
VP{Prog.. Michael Martln
APD/MD: Jazzy Jim Archer
JUSTIN TIMBERLAKE “River”
K-C1 & .0J0 "Moment

MAS "Look
XZIBIT “Major

KWWV/San Luis Ohispa, CA
OM/PD. Cagle
APD/MD. Maxwell
JUSTIN TIMEERLAKE “Rive:
YRESE “Gonn;

KUBE/Seattle-Tacoma, WA *
OM: Shellle Hart
PD: Enc Powers
MO: Karan Wild
0L J HAMERH “Paradise

KBTT/Shrevepart, LA *
PD/MO: Quann Echais
No Azds

KYWL/Spokane, WA *
P0: Steve Kickilghter
MD: Chuck Wright
8 SMI LEZAN[ SOUTHSTAR “Te
3 504 BOYZ E

NAAM BRIGADE “What

KSPW/Springfield, MO

PO MO: Chers Cannon

r 0 “True"
PUDDLE OF MUDD “Hates
SOLANGE' F/N.O.R. E ‘Feelin”

KWIN/Stackion-Modesta, CA *
PO" Amanda King
BABY E/P DIDDY “That’
SWIZZ BEATZ “Bigger”
COMMON/MARY ] BLIGE “Close™
NAS “Look”

XZ1311 “Majo

WLLD/Tampa, FL *

PD: Orlando

APD: Scaniman

MD: Beata

9 FIELD MOB “Lonely

7 BLUC NTRELL Br(am
JUSTIN TIMBERLAKE “Rivar

KOHT/Tucson, AZ *
OM: Steve King
PO/APD. R Dub!
MD: Richard Villalobos
% B2KAND P DIDDY “Bump

KBLZ/Tyler-Langview. TX
PD:LT
Mo Mnn;ux ane
MER\E Paradise
ZIBIT "Ma

WPGC/Washington, OC *
VP{Prug 1Jay Stevens
MD: Sarah 0'Connor
17 TRINAF, LUDN RIS “Rignt’
4+ TYRESE "Sonna’

WMBX/West Palm Beach, FL *
PD/MD: Mark McCea
COMMO| N’MAR“J BLIGE Close

KDGS/Wichita, KS *

PD: Greg Willams

MD: Jo Jo Colllns

25 ERYKAH BADU FCOMMON “Lite”
18 SHADE oHE\.,T/NATF Wake
12 SMILEZ AND SOUTHSTAR ‘T

SHADE SHEIST/NATE. “Wake B )T(MFSE °°"m
XZIBIT “Maor” 2
* a
Monitored Reporters

91 Total Reporters

81 Total Monitored

10 Current Indicator Playlists
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Women In Charge

"1 A look at some female program directors

he music business is, without a doubt, a very male-dominated industry, and this is reflected in
—the prevalence of male PDs. But there are a few women that are making their marks in the
field. I recently had a chance to speak with some very knowledgeable and passionate female PDs.

WZAK/Cleveland PD Kim John-
son didn’t always want to be in radio.
She recalls walking by her high school
radio station, and something
grabbed her attention. “There
was a radio/TV class in my
high school that 1 took, and it
kind of sparked my interest in
the field,” she says.

*1 had planned on going to
one of the local broadcast cen-
ters for some classes, but my
teacher suggested | attend a
four-year college. So, I went to
Ohio University and majored
in radio/TV. My first job was
doing overnights at WIMO/
Cleveland.”

WIZF/Cincinnati PD Terri Thomas
also realized her love for radio early in
life. “*My high school had a 10-watt ra-
dio station, so I’ve been on the radio
since [ was 14 years old,” she says. I
started thinking about seriously pursu-
ing a career in the field when [ was of-
fered a job at a small Oldies station in
Massachusetts at age 15. At that point,
my interest in radio began growing.”

WUBT/Nashville PD Kiki “The
First Lady” Henson got her start in ra-
dio quite by accident. She never envi-
sioned herself being on the radio, but
she knew that she wanted to be in the
music industry. *'I couldn’t rap or sing,
but 1 wanted to be around hip-hop,” she
says.

“I used to do independent promo-
tions in St. Louis, so | knew all of the
DJs at KMJM. The station’s OM,
Chuck Atkins, was looking to make
some changes and wanted a female per-
sonality who was
very knowledge-
able about hip-hop
and lived the life-

style.

fl “The DJs recom-
mended me, but 1
wasn'’t interested in
the job the first time
they offered it to
me. The second
time, I accepted the
proposal and was
hired as co-host of
The Mad Flava Show with Doc Love,
who is now MD at WKKV/Milwau-
kee. ! was there for six years.”

A Job To Love

Working your way up the ladder to
PD is, for most radio people, the ulti-
mate achievement. And there are many
things to love about the job. Johnson

Kim Johnson

T_erri Thomas

says that having the opportunity to
share information with her hosts is one
of the things she enjoys most.

about our ratings, how to in-
crease TSL and what cume is
l{ all about,” she says. “It’s help-
ful for them to know these
things, because it helps them
understand their craft and do
their jobs better. Prior to be-
coming a PD, I didn't get that
kind of information.”

Thomas' greatest joys as a
PD are reaching the station’s
goals and seeing her ideas turn
out successfully, but her big-
gest excitement comes from working
with her on-air personalities. “] have a
fabulous staff, and ! really love help-
ing them,” she says. “They are young
and hungry, and I’m so proud of them.
People always comment on the family
atmosphere that we have here. Every-
one is so supportive.”

Henson’s favorite aspect of being a
PD is what she can to contribute to the
sound of the station. ' love being able
to bring a real diverse, multifaceted
type of programming to the station.
Hip-hop is universal, and 1 like being
able to put a universally balanced sta-
tion on the airwaves.”

The Downsides

As with any job where you’re the
person in charge, there are also down-
sides and big challenges to being a PD.
Thomas, who also serves as midday
personality on WIZF, hates being inter-
rupted while she’s on the air. “Keeping
the staff out of the studio while I'm on
the air has been my biggest problem,”
she says. “I love being on the air, and
a variety of issues can come up during
the midday shift.”

Johnson doesn’t really like the hu-
man-resources aspects of her position.
“My least favorite part of this job is
managing people,” she says. “It’s the
little things, like when a jock is broad-
casting dead air and he doesn’t know
it, so 1 have to call him up.

“Also, since | came up from the
ranks of my peers, it’s been a challenge
to get them to understand that I'm in
this position to help them and teach
them and that 1 need them to accept me.
It’s kind of tough, because I was an air
personality with them, and now I'm
their boss. I've learned to allow my ac-
tions to speak for me.”

Henson finds that being a PD can be
very stressful. “It’s so much more than

| love talking with the statt

just programming your station,” she

says. “You have to deal with the sales
staff, promotions and clients, and you
have tons of meetings. The biggest les-
son ['ve had to learn is patience.”

It’s About Passion

All of these ladies speak very pas-
sionately about their respective sta-
tions, with the kind of enthusiasm that
every GM loves their PD to have.
Thomas says. “WIZF is an 18-34 hip-
hop and RSZB station, but we have a lot
of listeners who are older than 34.

““I like to think of us as being one sta-
tion, one nation. We actually use a drop
on the air that savs ‘One station, one na-
tion, hip-hop and R&B for every gen-
eration.” Our station is full of energy. |
have jocks who have personality and can
relate to the lifestyle. We have fun.

—

“As a PD, your life
revolves around the
radio station, and you
have to be prepared to
give it your all.
Programming is not just
doing a log and an
airshift.”

R —

“People like to follow the radio sta-
tion. Listeners flock to wherever we
are. We have the kind of vibe that keeps
the community interested in what we’re
doing. We’re doing a good job of en-
tertaining them and getting them
through their day.”

Henson describes WUBT as featur-
ing the best ot both worlds. “It’s hip-
hop and R&B, but it’s balanced well,”
she says. “It's East Coast, West Coast
and down South mixed with great R&B
records.”

A Woman In A Man’s World

When a woman steps into the male-
dominated arena of programming a ra-
dio station, she is sometimes treated dif-
ferently because of her gender. “1 think
that — not just in this job, but in any job
— people often act differently toward
females when they're in management or
a position of power,” Johnson says.
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“Since I came up from the ranks of my peers,
it's been a challenge to get them to understand
that I'm in this position to help them and teach

them and that I need them to accept me.”

—

“When | first became PD, I noticed
a couple of changes in the way people
treated me. | would ask certain people
to look at something or do something
for me, and they wouldn’t take me se-
riously. That changed after
they realized that | meant busi-
ness and that 1 knew what |
was doing.” ;

Thomas shares a similar sto-
ry of becoming aware of a §
change in the way people per-
ceived her. “When | was com- &
ing up through the ranks, |
noticed it, but I was really fortu- §
nate to have some great mentors
who took me seriously,” she
says. “Without them, [ don’t
think that 1 would be where I am today:

“My first PD, Phillip David March.
really helped me lay the foundation for
my work and hone my craft. When
Hurricane Dave was PD here, he al-
ways made me feel like an equal. If §
had an idea or an opinion, he took it se-
riously. He's one of my biggest sup-
porters. It was never about me being a
woman and not being qualified. Dave
always told me that 1 could do whatever
I wanted to do and that he would give
me the tools to get there.™

Henson says, “In this position, you
sometimes have to be firm. It’s easier
for people to respect resolve when it’s
coming from a man because of the
myth that females are supposed to be
docile. When a woman makes a deci-
sion and sticks by it, people respond o
it a lot differently than if it was a guy
in the same situation.”

Must Be The Music

A major part of a PD’s job is mak-
ing sure that the music played on the
air is right for the station. Although
there can sometimes be many people
involved in the decisionmaking pro-
cess, the final and sole responsibility
for playing the right song rests on the
shoulders of the PD.

“My music meetings include my
Music Coordinator, Big Greg; my Mix
Show Coordinator, DJ Skills; and KG
Smooth, one of my jocks who has
shown a real interest in music,” says
Thomas. “The meetings are open to any-
one on the staff who wants to participate.

“Everyone’s opinion is important,
and I also believe in teaching my staff
about the process. | make sure that ev-
eryone understands how the music de-
cisions are being made; it gives them a
better understanding of radio. Some-
times we get so busy that we don’t take
the time to teach others. | had some
great teachers, so I think it’s my res»on-
sibility to be a teacher in return.”

Outside of holding weekly music

Kiki Henson

meetings with various members of the
staff, many radio stations today utilize
callout research. Through the years,
there have been those who have sung
the praises of research, but there are
also others who thirk it's un-
| necessary.

Hernson says, “Research is a
very important tool, and it's
great 10 have, but it should be
used in combination with your
gut teeling when deciding
whether to play a record. Since
| program hip-hop, ! can’t relv
solely on research. [ have to be
out in the clubs and see what’s
bangin’ in the streets. | watch
BET and MTV, and | read hip-
hop publicatiens. For your gut to be ac-

_curate, you have to be into the life-

style.” A

Thomas agrees that callout research
should be combined with other things.
“Callout is a factor,” she says. “It’s not
the be-all and end-all, but it is one of the
important aspects. | also take what’s hot
in the clubs and on the streets of Cincin-
nati into consideration, as well as what
people are buying in the record stores.

“I look at what’s happening in the
region as well. Every week | hold a
conference call with my company’s
PDs in the Midwest, and that discus-
sion is invaluable to me. And there’s
always my gut instinct. Basically, I try
to get as much information as | can to
make the best decision.”

Words Of Wisdom

With these women sitting in one of
the most sought-after positions in radio,
many people look to them for advice on
how to become a PD. “You must leam
as much as you can about the business
of radio,” Johnson says. “Learn about
all the aspects of the station — sales,
promotions, music, traffic, etc. Reach
out to PDs, and try to develop relation-
ships with them.”

“Make sure you spend time with a
programmer,” Henson says. “Try to
find out everything that the job entails
and the sacrifices that you have to
make. As a PD, your life revolves
around the radio station, and you have
to be prepared to give it your ail. Pro-
gramming is not just deing a log and
an airshift; there’s so much more to it
than that.”

“Find a mentor, more than one if
possible,”™ Thomas advises. “Learn to
be a good listener. Learn as much as
you can about every part of what makes
a radio station run. As much as | love
being a PD, [ also have a good under-
standing of how my department needs
to work with sales. Radio is a busi-
ness.”
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) LAS TOTAL - GROSS  WEEKS ON TOTALSTATIONS/ | #7. 7. = e /
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS IMPR(EOSOS)IONS CHART ADDS s * : MIOSE A » 2 * LA
1 MISSYELLIOTT Work It (Gold Mind/Elektra/EEG) 28 83 S0770 13 6ep | Wwwrradds.com
2 2 ERYKAH BADU F/COMMON Love Of My Life (Magic Johnson/MCA} 2995 -39 484730 17 630 | sanstrme Lases Roos
3 3 LLCOOLJ Luv U Better (Def Jam/IDJMG) 2583 -360 395992 17 670 | K-CI & JOJO This Very Moment (MCA) 38
4 O JAY-Z F/BEYONCE’ 03 Bonnie & Clyde (Roc-A-Fella/{DJMG) 2542  +28 338764 8 65/0 | FATJOE All | Need (Terror Squad/Atiantic) 29
6 5 SEAN PAUL Gimme The Light (VP/Atiantic) 215 49 374895 14 170 Etlggrlj\;fmg;"gmag ( V';g'nf)J ) 1g
: ’ : araaise (Uer yam,
7 @  NELLY Air Force Ones (FO’ Reel/Universal) 2331  +59 362674 9 62/0 50 CENT Wanksta (Shady/Aftermath/interscope) 6
5 7 MUSIQ Dontchange (Def Soul/IDJMG) 2253 -214 400154 18 65/0 NAPPY ROOTS Headz Up (Atlantic) 6
8 © EMINEM Lose Yourself (Shady/Interscope) 2049  +117 275742 7 521 SLUM VILLAGE F/ MS. JADE... Disco (Barak/Capitol) ]
11 @  JAHEIM Fabulous (Divine Mil/WB) 1824 +189 295172 10 5872 ﬂﬂ%ﬁﬂfgggﬁ I\R/X {V':igr |(LL0|fd¢ i) g
. . an Irl LIKe You (Jive,
12 @ R.KELLY Ignition (Jive) . | 1775 4245 265284 8 B4/ | Lol eaaey ) BLIGE Coms Close To Me wey  d
9 11 CLIPSE When The Last Time... (Star Trak/Arista) 1653  -81 228275 14 550 | NATE DOGG F/EVE Get Up (Elektra/EEG) 4
14 @ ERICK SERMON F/REDMAN React (J) 1589 +138 233646 10 59A1
21 (® B2K AND P. DIDDY Bump, Bump, Bump (Epic) 1546 +369 227116 4 651
18 @ JARULE Thug Lovin' (Murder inc./IDJMG) 1483 +174 184746 5 62/0
10 15 GINUWINE Stingy (Epic) 1453 -215 234139 24 58/0
13 16 ASHANTI Baby (Murder Inc./IDJMG) 1408 -116 188485 25 60/0
19 @ AMERIE Talkin’ To Me (Rise/Columbia) 1382 +85 207661 9 521 o
20 (@ DRUHILL I Should Be... (Def Sou/iDJMG) 1368 +153 219412 8 591 G LS o
27 @ 2PAC Thugz Mansion (Amaru/Death Row/Interscope) 1268 +305 176544 3 592 | .o o e
. , i B2K AND P. DIDDY Bump, Bump, Bump (Epic) +369
17 20 NELLY F/KELLY ROWLAND Dilemma (Fo’ Reel/Universal) 1252 -109 171524 21 121 2PAC Thugz Mansion (Amaru/Death Row/Interscope)  +305
16 21 TLCGirl Talk (Arista) 1224 -150 126601 9 5710 LL COOL J F/AMERIE Paradise (Def Jam/IDJMG) +285
26 @ AALIYAH Miss You (BlackGround/Universal) 1098 +130 220499 4 93 R. KELLY Ignition (Jive) +245
; ; 50 CENT Wanksta (Shady/Aftermath/interscope) +194
;2 8 IE;\IIJESTS;Usfzalyc:J‘oEns (Ruff ﬁl'{gtlars///;terscope) 1085 +1z: 135697 : 4510 JAHEIM Fabulous (Divine MilWB) 4189
RHNMESWakelGlapIE) i85 #65 {40060 6072 | Ja RULE Thug Lovin' (Murder Inc./I0MG) 74
25 @ BABYF/P. DIDDY Do That.. (Cash Money/Universal) 1065 +89 145628 5 521 NAS Made You Look (Columbia) +164
29 @ FIELD MOB Sick Of Being Lonely (MCA) 1047 +102 129722 9 301 DRU HILL | Should Be... (Def Soul/IDJMG) +153
32 @ SNOOPO0OGG From Tha Chuuuch... (Doggy Style/Priority/Capitol) 1005 +120 147538 5 52/ | ERICK SERMON F/REDMAN React (J) +138
30 @ TONI BRAXTON Hit The Freeway (Arista) 970 +52 152790 6 51/0
3 @  BENZINO Rock The Party (Elektra/EEG) 960 +59 139172 9 48/2
24 30  JENNIFER LOPEZ Jenny From The Block (Epic) 958  -35 116007 7 45/0
35 €D 50 CENT Wanksta (Shady/Aftermath/Interscope) 949 +194 128237 4 46/6 &
22 32 MARIO Braid My Hair (J) 850 -256 74077 12 54/0 _ .
35 @ TYRESE How You Gonna Act Like That (4) B4 02 104223 5 AIB | pynh ooger Busness (Dreamiorks
34 @ SMILEZ ANO SOUTHSTAR Tell Me (ART/STd/fECt) 818 +25 59987 5 4713 LIL FLIP The Way We Ball (Suckafree/Loud/Columbia)
33 35 CAM'RON Hey Ma (Roc-A-Fella/IDJMG) 732 -146 80497 16 43/0 Total Plays: 403, Total Stations: 27, Adds: 2
40 €@ TRICK DADOY Thug Holiday (Slip ‘N Slide/Atlantic) 720  +70 93937 3 38/1 TRINA F/LUDACRIS B R Right (Slip ‘N Slide/Atiantic)
38 €D WHITNEY HOUSTON One Of Those Days (Arista) 708 +46 101068 4 473 | ot Piays: 400, Total Stations: 30, Adds: 2
3 504 BOYZ Tight Whips (New No Limit/Universal
47 €  NAS Made You Look (Columbiz) 696 +164 133551 2 4gn | P ENZ Tonl Spmg e )
€@ LLCOOL J F/AMERIE Paradise (Def Jam/IDJMG) 647 +285 116384 1 548 RODTS Break You Off (VCA)
42 @ VIVIAN GREEN Emotional Rollercoaster (Columbia) 620 +32 88802 3 3472 Total Plays: 339, Total Stations: 27, Adds: 0
43 @ 0O0BIE F/LIL’ JON... Nothin’s Free (TVT) 614 +28 54902 3 240 WAYNE WONDER No Letting Go (VP)
46 @ COMMON F/MARY J. BLIGE Come Close To Me (MCA) 611 +71 104558 2 38/4 | Total Plays: 325, Total Stations: 8, Adds: 3
@® BLACKSTREET Deep (DreamiWorks) 530 490 79904 1 52/2 | FREEWAY What We Do (Roc-A-Fella/IDJMG)
37 44  FATJOE F/GINUWINE Crush Tonight (Terror Squad/Atlantic) 501 -177 56746 9 45/ | ol Plays: 324 Total Statons: 18, Adds.
i DEBORAH COX The Morning After (J)
gg % :::((TVJhma?ILT ZhYa(: (LZ:'p ) ::f ;;; :%:ﬁ 15 2?% Total Plays: 295, Total Stations: 33, Addg: 2
y | Love You (Fpi - ‘
@ LI JON & THE EASTSIDE BOYZ | Don't Give A @#$% (TVT) AT2 4B SBE25 1 2D | e e s O
@  TANK Let Me Live (BlackGround) 457  +16 44087 1 331 | gy cENA JOHNSON Guess What (Jive)
48 49  YING YANG TWINS By Myself (Koch) 455  -38 53899 15 29/0 | Totai Plays: 252, Total Stations: 12, Adds: 1
— @ PETEY PABLO Blow Your Whistle (Jive) 442 +20 41675 4 340 -
Songs ranked by total plays
69 Urban reporters. Monitored airplay datq supplied by Med_ia'base Research, aldivision of Premiere Radio Networks. Songs ranked by tqtal plays for .the airpla_y week gf
L2410, Sullts soea orsons g oy o emaiing o peius e 1o songe s ledn ol ply, e sorgwit e roer nrase v = | | RR Staton Playlists have moved fo the weh.
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases Seeall of our.momlored reporters at
in total plays. Gross impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from www.radioandrecords.com.

the Arbitron Company (copyright 2002, The Arbitron Company). (C) 2002, R&R, Inc.

Now get dependable, consistent CALLOUT from the most trusted name
in perceptual and music research, Edison Media Research.

' 3 Callout You Can Count On from Edison Media Research
=

Contact Lou Patrick (LPatrick@edisonresearch.com) or Larry Rosin (LRosin@edisonresearch.com) at 908.707.4707
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Slallons and I/;e/r adds listed a/p/labelmally by mar/rel

WAJZ/Albany, NY * KTCX/Beaumont, TX * WIZF/Cincinnati, OH *

PO/MD: Sugar Bear OM: Jim West PO/MO: Terri Thomas
APD: Marie Cristal PD/MD: Kim Stevens 23 COMMON/MARY J. BLIGE “Ciase”
1 JOE FAADAKISS "Gil" No Adds

COMMONMARY J. BLIGE "Close”

FAT JOE "Need"
NAPPY ROOTS “Headz”
NEXT “magine” i WENZ/Cleveland, OH *
RUSTY WATERS “Cormbread WJZD/Biloxi-Gulfport, MS * OM/PD: Hurricane Oave Smith
0M/PD: Rob Neal MD: Lexx Ali
MD: Tabari Daniels 40 LiL FLIP “Ball”

13 BENZINO “Party”
2 ¥-C1 & J0JO "Moment”
1 NAPPY ROOTS “Headz”

FAT JOE “Neeg”
K-Cl1 & JOJO "Moment”

XBCE/Alexandria, LA RUSTY WATERS “Cormbread”

PO: Gerod Stevens
APD/MD: Dell Banks
FAT JOE “Need"
RUSTY WATERS “Corbread”
SLUM VILLAGE Orsco™ WHXT/Columbia, SC *
PD: Chris Conniors
APD: Harold Banks
MO: Shanik Mincie
“AT JOE "Need"
K-Cl & JOJO "Moment”
RUSTY WATERS “Corntrzad”

WBOT/Boston, MA *
PD: Steve Goushy
APD: Lamar Robinson
MO: T. Clark

10 50 CENT "Wanksta”

KEDG/Alexandria, LA 1
4 LL COOL J F/AMERIE "Paradise

OM/PD: Jay Stevens
MD: Wade Hampton
FAT JOE “Need"
RUSTY WATERS “Carnbread”

WBLK/Butfalo, NY *
PO/MD: Skip Dillard
FAT JOE "Need”
£-Cl & JOJO “Moment’
RUSTY WATERS “Cornbread”
SLUM VILLAGE "Oisco
SYLEENA JOHNSON "What

WWDM/Cotumbia, SC *
PO/MD: Mike Love

APD: Vernessa Pendergrass
11 50 CENT “Wanksta"

10 Lt COOL J FFAMERIE “Paradise”
10 RUSTY WATERS “Corntreas”
K-C1 & JOJO “Moment
BLACKSTREET "Deep”

JOE F/JADAKISS “Girl

NATE 00GG F/EVE “Get”
SLUM VILLAGE “Oisco

WHTA/Atlanta, GA *
PD: Jerry Smokin' B
APD: Ryan Cameron
MD: Ramona Debraux
36 BABY F/P DIDDY “That
16 504 80YZ “Tight"
SMILEZ AND SOUTHSTAR “Tell”

[N

WWW1Z/Charleston, SC *

FAT JOE “Nesd”
OM/PD: Terry Base NAPPY ROOTS “Head:’
MD: Yonni 0'Donotiue XZIBIT “Major”

18 LL COOL J FAMERIE " Paradise” WESTSIOE CONNECT'ON " Holidaze™

14 50 CENT Wanksta'

12 JOE FIJADAKISS “Girl’

9 BLACKSTREET "Deep”

2 SLUM VILLAGE " Oisco™
FAT JOE “Need"
K-Ci 8 JOJO “Moment”
NAPPY ROOTS "Headz"
NATE DOGG FEVE “Get”

WVEE/Atlanta, GA *
OM/PD: Tony Brown
APO/MD: Tosha Love

13 BUSTA RHYMES “Clap”

5 WHITNEY HOUSTON “Those™ WFXE/Columbus, GA

PD: Michael Soul

14 K-CI & JOJO "Moment”™

5 RUSTY WATERS “Combread”
3 FAT JOE “Need'
WFXA/Augusta, GA *

OM/PD: Ron Thomas

APD: Mojo

6 LLCOOL J F/AMERIE “Paradise”
2 TRICK OADDY “Thug”

WPEG/Charlotte, NC *
PO: Terri Avery
APD/MD: Nate Quick

20 K-C! & JOJO "Moment”
FREEWAY "What"

WCKX/Columbus, OH *

P0: Paul Strong

MD: Warren Stevens

24 TYRESE “Gonna"

16 K-Cl & JOJO “Momert”

5 COMMONMARY J. BLIGE "Ciose”

WPRW/Augusta, GA * XZIBIT “Major”

PD: Tim Snell WJTT/Chattanooga, TN *
MO: Nighttrain PD: Keith Landecker
FAT JOE “Need” MD: Magic
OB Mo FAT JOE “Neer” KKDA/Dallas-Ft. Worth, TX *

WHITNEY HOUSTON “Those™ K-Cl & JOJO “Moment” PO/MD: Skip Cheatham

No Adds

WGC!/Chicago, IL *

DM/PD: Elroy Smith

APD/MD: Tittany Green
No Adds

WERQ/Baltimore, MD *

PD: Dion Summers

APD/MD: Neke Af Night

1 COMMONMARY J. BLIGE "Close

WROU/Dayton, 04 *
PD: Marco Simmons
MO: Theo Smith

K-C1 & JOJO "Momsznt”

WPWX/Chicago, IL *
PO: Jay Alan

MD: Traci Reynolds WOTJ/Detroit, Mi *
WEMX/Baton Rouge, LA 8 KCl& JOJOVPMomenl" PO: Lance Pation
POMD: Adrian Long 2 TYRESE ‘Gonn MD: Spudd

No Adds SMILEZ AND SOUTHSTAR “Teii” 23 50 CENT “Wanksta"

Reporters

W.JLB/Detroit. MI *

PD: KJ Holiday

APDMD: Kris Keliey
K-Cl & JOJO "Moment™
XZIBIT “Major”

WJJN/Dothan, AL

DM/PD: JR Wilson

MD: Jamar Wilson

30 EVE “Satis’

25 SEAN PAUL “Light”

25 TLC “Girl”

20 R KELLY “Igntion”

10 FAT JOE "Need"

10 K-Cl & JOJO "Mament”

10 RUSTY WATERS “Cornbread”
10 SOLANGE" /N O RE. “Fegfin®

WZFX/Fayetteville, NC *
PD: Jeff Anderson

APD: Garrett Davis

MD: Taylor Morgan

1 LL COOL J FFAMERIE “Paradise
NAS "Look”

WOZZ/Flint, M1 *
PD/MD: Chris Reynolds
No Adds

WTMG/Gainesville-Ocala, FL *
PD/MO: Qquincy
1 K-Cl & JOJC "Moment”

FAT JOE "Need”

RUSTY WATERS “Cornbread”

WIKS/Greenville, NC *
PO/MD: B.K. Kirkland

K-Cl & J0JO “Moment”

LL C0OL J FAMERIE “Paradise”

WJMZ/Greenvilte, SC *
PD/MD: Doug Davis
No Adds

WEUPMHuntsville, AL *
PO/MD: Steve Murry

K-C1 8 JOJO "Moment”
RUSTY WATERS "Cornbread”

WJMi/Jackson, MS *

DM/PD/MD: Stan Branson

8 K-Cl 8 JOJO "Moment”

6 RUSTY WATERS “Cornbread”
FAT JOE "Need"

WRJH/Jackson, MS *

PD: Steve Poston

MO: Lit Homie
FAT JOE “Need'
JOE FAJADAKISS “Gil”
K-Cl & JOJO "Moment”
RUSTY WATERS "Combread”
XZIBIT "Major”

W.JBT/Jacksonville, FL *

PD: Mike Williams

MD: G-Wiz

8 ERICK SERMON/REDMAN “React”
2 AALIVAH "Miss™

2 DRU HILL "Shouid”

KPRS/Kansas City, MO *
APD/MD: Myron Fears
No Adds

KIIZ/Xilleen-Temple, TX
PD/MD: Mychal Maguire
10 BLACKSTREET “Deep”

10 FAT JOE “Need"

10 JOE F/SADAKISS “Girl”

10 K-Cl & JOJO "Moment”
10 NEXT “Imagine”

KRRO/Lafayette, LA *

PDMD: John Kinnit

1 JOE FUADAKISS "Gir
FAT JOE “Need"
K-C} & JOJO “Moment”
NAPPY ROOTS "Headz"

WQHH/Lansing, Ml *

PO/MO: Brant Johnson

6 TRINA FLUDACRIS “Right
FAT JOE "Need
K-CI & JOJO "Moment’
RUSTY WATERS "Cornbread”

WBTF/Lexington-Fayetie, KY *
PD/MD: Jay Alexander

29 NELLYAKELLY ROWLANO “Dilemma”
28 AALIYAH “Miss™

15 K-Cl & JOJO " Moment”

KIPR/Little Rock, AR *
OM/PD/MD: Joe Booker
26 VIVIAN GREEN "Emotional”
14 TANK “Live”
10 BENZING “Party”
6 RUSTY WATERS ‘Cornbread”
5 K-l & JOJO "Moment”

FAT JOE "Need”

KRONIC FLO “Pull”

NATE DOGG F/EVE “Get"

KKBT/Los Angeles. CA *
PD: Rob Scomio

MD: Dorsey Fuller

10 S_UM VILLAGE "Drsco”
10 B2K ANO P OIDOY “Bump”
3 R KELLY “igniton”

WGZB/Louisville, KY *

PD: Mark Gunn

MD: Gerald Harrison
k-Ci & JOJO "Moment”
LL COOL J FAAMERIE "Paradise
NAPPY ROOTS “Headz”

WFXM/Macon. GA
OM/PD: Ralph Meachum

5 FAT JOE "Need”

5 RUSTY WATERS "Cornbread”

WIBB/Macon, GA

PD: Mike Williams

APD: Ava Biakk

24 BLACKSTREET "Deep”

20 1SYSS "Rest”

14 B2K AND P DIDOY “Bump”

11 2PAC “Mansion”

7 LL COOL J F/AMERIE “Paradise”

3 COMMON/MARY | BLIGE "Close™

3 NAPPY ROOTS “Headz”

WHRK/Memphis, TN *

OM/PD: Nate Beil

APD: Eiieen Collier

MD: Devin Steel

18 K-Cl & JOJQ “Moment

14 JAHEIM “Fabulous
RUSTY WATERS “Combread’
VIVIAN GREEN "Emotionai

WEDR/Miami. FL *
DM/PDMD: Cedric Hollywood
40 WAYNE WONDER “Letting”
30 AMERIE “Talkin'
2 RUSTY WATERS “Cornbread”
2 K-Cl & J0JC "Moment’
2 TALIB KWEL) F/BILAL "0J"
FAT JOE “Need"

WKKV/Milwaukee, W1 *

PO: Jamillah Muhammad
MD: Doc Love

2 NATE O0GG FEVE Get
FAT JOE "Need
K-Cl & JOJC "Moment”

WBLX/Mobile. AL *
PD/MD: Myronda Reuben
No Aods

WZKT/Montgomery, AL
PD: Danryl Elliott
MD: Michaei Long

9 BUSTA RHYMES "Clap”
K-Cl & J0JO “Moment"

WUBT/Nashville, TN
PO/MD: Kiki Henson
No Adds

KNOU/New Orleans, LA *

PD: Michael Knight

3 EMINEM “"Lose”

1 BUSTA RHYMES “Clap

1 SWIZZ BEATZ "Bigger
SNOOP DOGG "Palace”

WQUE/New Orleans, LA *
OM: Carla Baatner
PO: Angela Watson

AHEIM "Fabulous™

WELS/New York, NY *
PD: Vinny Brown

ML Deneen Womack
15 K-Cl & JOJO “Moment”

WWPR/New York, NY *
PU: Michael Saunders.
FAT JOE “Need"
JA RULE F/ASHANT! “Wesmerize”

WBHH/Norfolk, VA *
PD/MD: Heart Attack
4 FIELD MOB "Lovely’

FAT JOE "Need”

RUSTY WATERS “Combread”

WOWI/Norfolk, VA *
OM/PD: Daisy Davis
APD/MD: Michae! Mauzone

AALI¥A “Miss

FAT U "Need”

K-C) & JOJO “Moment

XVSP/Oklahoma City, 0K * |
OM/PD: Terry Monday
MD: Eddie Brasco
10 K-CI & JOJO “Moment
FAT JCE "Need”
RUSTY WATERS “Cornbread

WUSL/Philadelphia, PA *
PD: Glenn Cooper
MD: Coka Lani
AMD: Cosmic Kev
2 KLl & JOJO "Moment”
2PAC "Mansion”
FAT JOF "Nesd”
TYRESE “Gonna™

WAMO/Pittshurgh, PA *
Interim PO/MO: DJ Boogie
1 RLSTY WATERS * Cornbread”

OEBORAH COX "Atter”

FAT JOE “Need'

WAYNE WCNDER “Lstting”

WQOK/Raleigh-Durham, NC *
PD: Cy Young
MD: Sean Alexander

No Adds |

WBTJ/Richmond, VA *
PD: Aaron Maxwell
MD. Mike Street

Ne: Adds

i

fifha

WCD)XCRichmond, VA *
PD: Terry Foxx

MD: Reggie Baker

29 2PAC “Mansion”

22 LI FLIp " Ball"

WRHH/Richmond, VA *

PD: JD. Kunes

MD: Alvin “Big Nat” Smalls
No Adds

WDKX/Rochester. NY *
OM/D: Andre Marcel
MD: Kala 0'Neal
12 NORAH JONES “Know'
10 WAYKE WONDER "Letting’
2 K-l 8 JCJO "Moment”
XIBIT “Major”
S. UM VILLAGE “Disco’
FAT JOE “Need"

WTLZ/Saginaw, M| *
PD: Eugene Brown

1 1L CONL J HAMERIE “Paradise’

E-C. &J0JO "Moment”

KDXS/Shreveport, LA *
POMO: Quenn Echols
1 RUSTY WATERS "Cornbread”
FAT JOE "Need"
#-Cl & JOJO "Moment”

KmJJ/Streveponrt, LA *
PO Long Johm
MD: Kelli Dupree

No Adds

KATZ/St. Lomis, MO *
FD: Eric Mychaels
& 50 CENT "Wanksta”
FAT JOE “Need”
K-Cl & JOJO “Moment

WFUN/SY. Louis, MD *
PD: Mo'Shay

APD: Craig Black

MD: Koa Koa Thai

15 50 GENT “Wanksta”

4 K-Cl & J0JO "Mome:t"

WPHR/Syracuse, MY *

PD: Butch Charles

MD: Kenny Dees

7 %418 JOJD Moment”

3 SLUM VILLAGE "Dirco”
DEBORAH COX "Atter”
FAT JOE "Need”

WTMP/Tampa, FL

MD: Big Money Ced

19 K-CI & JOJO "Moment”

11 FAT JOE "Negd”

10 RUSTY WATERS “ornbread”

WJUC/Toledo, OK *

PD: Charlie Mack

MD: Nikki G.

31 K-C! & J0JO "Morent
RUSTY WATERS “Cornbread”
XZ)BIT Major”

FAT JOE "Need"

KJMM/Tulsa. OK *
OM: Bryan Robinson
PO: Terry Monday
APD/MD: Aaron Bernard
19 K-C} & JOJO “Mement
FAT JOE "Need”
RUSTY WATERS "Cornbread’

WESE/Tupelo, MS
PO/MO: Pamela Aniese
3 AALIYAH “Miss’

EVE "Satis”

JA RULE "Thug'

TYRESE “Gonne"

WKYS/Washington, DC *
PD: Oarryl Huckaby
MD: P-Stew
7 WHITNEY HOUSTON “Those”
5 SMILEZ AND SOUTHSTAR “Tell”
2 TRINA FLUDAGRIS "Right”

FAT JOE "Need”

*Monitored Regorters
80 Total Reporters

69 Total Monitored

11 Total Indicator

10 Current Indicator Playlists

Reported Frozen Playlist (1):
WEAS/Savannah, GA

Most Played Recurrents i

ARTIST TITLE LABEL(S)

AALIYAH | Care 4 U (BlackGround)

NAPPY ROOTS Po’ Folks (Atlantic)

LUDACRIS Move Bitch (Def Jam South/IDJMG)

N.0.R.E. Nothin’ (Def Jam/IDJMG)

EVE F/ALICIA KEYS Gangsta Lovin’ (Ruff Ryders/Interscope)
P. DIDDY F/GINUWINE | Need A Girl {Part Il) (Bad Boy/Arista)
NELLY Hot In Herre (Fo’ Reel/Universal)

USHER U Don't Have To Call (LaFace/Arista)

STYLES Goodtimes (Interscope)

ASHANTI Foolish (Murder Inc./IDJMG)

BIG TYMERS Still Fly (Cash Money/Universal)

MARIO Just A Friend 2002 (J)

WYCLEF JEAN Two Wrongs (Columbia)

mMusia Halfcrazy (Def Soul/IDJMG)

TRUTH HURTS F/RAKIM Addictive (Aftermath//nterscope)
AALIYAH Rock The Boat (BlackGround)

IRV GOTTI Down 4 U (Murder Inc./IDIMG)

JAHEIM Anythmg (Divine Milllwg)

CAM’RON Oh Boy (Roc-A-Fella/IDJMG)

AMERIE Why Don’t We Fall In Love (R/se/()o/umb/a)

TOTAL
PLAYS

1251
923
778
622
531
458
439
424
M7
400
393
362

356
351
K73
323
321
316
302
289

R. KELLY Ignition (Jive)
SEAN PAUL Gimme The Light (VP/Atlantic)
2PAC Thugz Mansion (Amaru/Death Row/Interscope)
AALIYAH Miss You (BlackGround/Universal)

'B2K AND P. DIDDY Bump, Bump, Bump (Epic)
NEXT Imaglne That (/)
COMMON F/MARY J. BLIGE Come Close To Me (MCA)
ISYSS Single For The Rest Of My Life (Ar/sta)
JOE F/JADAKISS | Want A Girl Like You _(J/ve)

Indlcator
Most Added®

FAT JOE All | Need (Terror Squad/Atlantic)

RUSTY WATERS Cornbread (Virgin)

K-Cl & JOJO This Very Moment (MCA)

EVE Satisfaction (Ruff Ryders/Interscope)

BLACKSTREET Deep (DreamWorks)

TLC Girl Talk (Arista)
“JA RULE Thug Lovin® (Muider Inc./IDJMG)

NAPPY ROOTS Headz Up (Atlantic)

TYRESE How You Gonna Act Like That (J)
 BUSTA RHYMES Make It Clap (J)

SLUM VILLAGE F/ MS. JADE..

. Disco (Barak/Capitol)

www americanradiohistorv com



www.americanradiohistory.com

34 ® ReR December 6, 2002

Urban/Urban AC Action

e F|rst Lady” |
enson g
PD, wuaT/Nashyi_}'gw o

Kiki “T

of “Breathe” by
it would work in

P

now, just waiting for his album to dro

5 % ® -

the Urban chart this week. Tank’s

street’'s “Deep” (DreamWorks) is at

No. 39* spot ... The biggest chart

els from 27-19* ..

debuted on the Urban AC chart this

up a notch, to 7* ...
and also slides up one spot, to 10%,
“Guess What" (Jive) from 13-11* ..

ank rolls in on his motorcycle, Lit Jon & The

Eastside Boyz are in a Yukon, Blackstreet
pull up in a black Escalade, and LL Cool J has
Amerie riding shotgun as all four acts debut on
“Let Me Live”
(Blackground) debuts at 48*, Jon's “I Don't
Give a @#$%" (TVT) enters at 47*, Black-

LU’s “Paradise” (Def Jam/IDJMG) seizes the

Deborah Cox’s “Morning After” (J), which rises from 29-23" ...
also-Most Added on the aduit side, with 10 new adds.

| must say that | really love DJ Kut's re-

mix of Jay-Z’'s “Me and My Girlfriend.” This
song is off the banger! He included Jay-Z,

Beyoncé, 2Pac and Toni Braxton, and | think
it's great that he put everybody in the song,
because some people were saying that it
was wrong of Jay-Z not to include 2Pac in
the original version. # | am anxiously
awaiting Method Man’s new album. He’s
my favorite male rapper. Lil' Kim is my fa-
vorite female rapper, and I'm waiting for
her to come out and mop the floor with
them. | love Lil" Kim. # | like the remix
Blu Cantrell and Sean Paul. | don't know if
the South too well, but | love it. Everybody’s

feeling the new Aaliyah (“Miss You.”), and | think Dru Hill’s
“l Should Be...
Dogg’s “From the Chuuuch to da Palace” is one of my fa-
vorite songs as well. I've always been a big Snoop Dogg
fan, even though | was born and raised in Brooklyn. | just
love his style, his flow and his voice. He's so smooth. | like that song a
lot. #® There is a lot of good music out there, but I'm in Method Man limbo right

"

is a great comeback song. # Snoop

p. Howevet, | do have to give props to Nelly

for the success of his second album and to Eve for holding it down.

»

43*, and

move is

made by Nas, whose “Made You Look” (Co-
lumbia) goes a glaring 47-38*. Tied for second are B2K & P. Diddy, whose
“Bump, Bump, Bump" (Epic) grooves from 21-23*, and 2Pac, whose “Thugz
Mansion” (Amaru/Death Row/Interscope) must be a mobile home, ‘cause it trav-
. Welcome back to Petey Pablo, who rejoins the chart at No.
50* with “Blow Your Whistle” (Jive) ...
seize the moment at Urban and grab 38 adds with “This Very Moment” (MCA).
Fat Joe comes in second with “Ali | Need” (Terror Squad/Atlantic) landing at 29,
and newcomer Rusty Waters comes in third with “Combread” (Virgin) ...

In the Most Added column, K-Ci & JoJo

No acts
week; however, Whitney Houston’s “One

-of Those Days” (Arista) tops the Most Increased with a +151 and gently slides
Jaheim’s “Fabuious” (Divine Mill’Wamer Bros.) gains 101

while a +87 elevates Syleena Johnson'’s
. The biggest chart move at Urban AC is by
K-Ci & JoJo are

— TYanya 0’ Quinn/Asst. Editor

ARTIST: Jaheim
tageL: Divine Mill/WB

By TANYA O°QUINN / ASSISTANT EDITOR

e @ e @ 4 % & & & @ o & ®

he song that made me realize this young

man was working with something [ needed
to vibe to was “Just In Case.” The realistic ap-
proach to mortality enveloped within the uncon-
ditional intensity of love made me raise both
Maybelline-enhanced eyebrows. This became
my jam. And then came “Anything.” The soul-
ful, romantic, powerful sounds of Jaheim can do
no wrong. Though there are some lyrics that |
haven’t been captivated by and some melodies
that haven’t been of much influence, the vocals
always do the job. His soulful sound is very ca-
pable of leading the melody, as well as tflawlessly
blending in with the romantic orchestration of the
groove.

“Fabulous,” the debut single from his second
album, Still Ghetto, didn’t seize my attention
right away. | heard the song, recognized the voice
and moved on. It was the message, which | hadn’t
paid much attention lo, that lefi me feeling un-
satistied. 1 guess because of the roughneck
Romeo’s distinctive vocal styling, I'm more
prone to like his romantic, sexual messages than
any others (or is that just the Viagara?). However,
one day [ was chillin’ on the couch and watch-
ing 106 & Park, and the video for “Fabulous”
came on. Seeing the beautiful faces of the future
tugged at my heart (and reminded me that my
clock hadn’t stopped ticking ... it was on
“snooze”). As the well-built, chocolate crooner
with the thug approach to fashion soulfully and
sentimentally sang of the African-American ex-
perience, I couldn’t help but vibe along with the
infectious melody, attempt to sing the encourag-
ing lyrics and wallow in the tender feeling of
compassion for those whose lives are mirrored in
this tale of surviving life.

From Ghetto Love to Still Ghetto, Jaheim is
from the streets and incorporates its harsh real-
ity in his music. “My music is all about my life,”
he explains. “I take my stories straight out of the
inner city, and my sound is about what’s happen-

ing on the street.” The mean streets of the projects
ot New Brunswick, NJ were his stage, and his
leading lady was his mother, Julie. Jaheim’s fa-
ther passed away while Jaheim was a toddler, so
his mom had to teach three young boys how to
be men. Though life was hard growing up in the
projects, the love of his mother and music added
pastel colors to the harsh tones ot black and white,
supplying an ounce of hope to a disheartening
situation and sharpening the focus of what soci-
ety would quickly label “a statistic.”

“Singing was my way out,” says Jaheim. “No
matter how hard life got, 1 could always make
myself and my mom feel better with a song. It was
our salvation.” When his mom passed away,
Jaheim felt like giving up. “When | lost my mom,
it felt like I’d lost everything,” he says. “1 didn’t
have the strength to go on pursuing my career, but
in the end | realized that it was what she would
have wanted.”

In 2001 his debut album, Gherro Love, was re-
leased. The first single, “Could It Be,” focused on
the emotional deception sometimes accompany-
ing the increase in income. The hit single com-
pared the concept of love to the power of the dol-
lar. This year’s release is introduced with the
single “Fabulous.” The song celebrates African-
American heritage, recognizes the challenges we
face and encourages us to victory over our many
adversities.

Still Ghetto contains more notable tunes than
the single; however, I don’t want to give y’all
more than you may be ready for. This is just the
beginning; this joint will be revisited very soon.

WVAZ/Chicago. I( *

PD: Elroy Smith

APD: Armando Rivera
No Adds

WALR/Atlanta, GA *
OM: Tradia Charmont
PD: Ron Davis

No Adas

W2AK/Cleveland, OH *
PD: Kim Johnson
No Adds

WWIN/Baltimore, MD *
VP/Prog.: Kathy Brown
PD: Tim Walts
MD: Keith Fisher
No Adds

WLXC/Columbia, SC *
Int. PD: Doug Williams
MD: Tre Taylor

BONEY JAMES “Heaven

K-C1 & J0JO "Morment
NORMAN BROWN FMOORE Feeling

KQXL/Baton Rouge, LA *
PD/MD: Mya Vernon
No Adds

WBHK/Birmingham, AL *
PD: Jay Dixon
MD: Danryl Johnson

No Adds

WAGH/Columbus, GA
PD: Rasheeda
MD: Ed Lewis

Ho Adds

WMGL/Charieston, SC *
PD: Terry Base
APD/MD: Beiinda Parker

K-CI & JOJ

bR Feeing KRNB/Daltas-Ft. Worth, TX *

DM/PD: Sam Weaver
MD: Rudy V
SYLEENA JOHNSON “What

WBAV/Chariotte, NC *
WHITNEY HOUSTON “Those

PD/MD: Terri Avery

BONEY JAMES “Heaven”
MARY MARY "Try™

WLOV/Chattanooga, TN *
PD/MD: Sam Terry
BLACK CORFEY PO ome
12 3010 M
NORAAN SROWN FMODRE “Fecing'
RUSSELL “Rich”

WMXD/Detroit, M( *

PO/APD: Dneil Stevens

MD: Sheila Littte
BLACKSTREET DeeD
K-Ci & JOJO "M

NORMAN BROWN F/MOORE “Feelng”

Urban AC Repa

\\u

Slatmns a/m’ their adds listed a/pllabellca//y by mar/rel

WUKS/Fayetteville, NC *
PO: Rod Cruise
APO: Garrett Davis
MD: Calvin Pee
4 DRUKILL "Shouid™

KMJK/Kansas City, MO *
PD: Greg Love
MD: Trey Michaels

BONEY JAMES ~Heaven
MARY MARY “Try”

WFLM/Ft, Pierce, FL * KNEK/Lafayette, LA *

PD/MO: Michael James PD/MD: John Kinnit

10 MARY MARY * T CRAIG DAVID “Personal”
KCig & J0JO "Moment™

JOJO
NORMAN BRUWN FIMOORE “feeling”

KVGS/Las Vegas, NV *
PD: Vic Clemons
MD: Adrian Wagers

@ VIVIAN GREEN “Emotonal

WOMG/Greensboro, NC *
PD: Alvin Stowe
No Agos

KMJQ/Houston-Galveston. TX *
PO: Cari Conner
MD: Sam Choice

No Adds

KOKY/Littie Rock, AR *
PD: Mark Dylan
MD: Jamal Quaries

No Adgs

WTLCAndianapolis, IN *
DM/PD: Brian Wallace
MD: Garth Adams

o Adds

KHHT/Los Angeles, CA *
PD: Michelle Santosuosso
No Agds

KJLH/Los Angeles, CA *

PD/MD: Andrae Russell

4 BONEYJAM\ § “Heaver™
BLACKSTREET *Deep”
CRAIG. DAVID "Personal
DEBORAH COX "After”

WKXI/Jackson, MS *
PD/MD: Slan Branson
BONEYJAMES Heaven

& JOJO "M
NORMAN BROWN F/MOORE Feeling

WS0LJacksonwille, FL * WRBV/Macon, GA

PD: Mike Williams PD/MD: Lisa Charles
APD/MD: K.J. 15 MARY MARY “Try’
No Asds S MIKE PHILLIPS "Special”

KJMS/Memphls TN WYLD/New Orleans, LA *

DM/PO: OM: Carla Boatner

APIJ/MIJ E||een Colher PO/APO/MD: Aaron "A.J." Apple
No Acds No Add

WHQT/Miami, FL *
PD: Derrick Brown

APO/MD: Karen Vaughn
33 CONYA DOSS “Starstup
21 KLY JOJO “Mament™

WRKS/New York, NY *
PD: Toya Beasley
MD: Julie Gustines

No Adds

WJMR/Milwaukee-Racine, Wl *
PD/MD: Lauri Jones

13 A KELLY “ignition’
10 K01 & J0JC "Moment”

WSVY/MNorfolk, VA *
PD/MD: Michael Mauzone.
MARY MARY Ty

WVKL/Norfolk, VA
DM: Oon London
PD/MD: DC

1 VIVIAN GREEN “Emanional’

WMCS/Milwaukee, Wi
DM: Steve Scott
PD/MD: Tyrene Jackson

5 CRAIG DAVID “Persona

5 K-CI& JOJO Moment

i WCFB/Orlando, FL *
WOLT/Mobile, AL * DM/PD: Steve Holbraok
PD: Steve Crumbley MD: Joe Davis
MD: Kathy Barlow Ko Adds

o Addis

WDAS/Philadelphia, PA *
Stn. Mgr./PD: Joe Tamburro
MD: Joann Gamble

No Aads

WQOK/MNashville, TN *
PD/MD: D.C.

No Adds

WYBC/New Haven, CT *

WKJSRichmond, VA *
PD/MD: Kevin Gardner
| LATTIMORE & MOORE “Loveable®”

WIMX/Toledo, OH ~
OM/PD: Rocky Love
MD: Denise Brooks
K-Cl & J0JO “Momer:
NORMAN BROWN FMOORE “Feeling”

WVBE/Roanoke-Lynchburg, VA *
PD: Walt Ford
4 MARY MARY "Try

BONEYJAMRESW}:J F/MOOR[ Fealing

ROSSL R eeine WHUR/Washington, OC *
POMD: Dava Dickinson

MARY M, %

N‘JRM/\N BROW FAOORE “Feehng™
KMJM/St. Louis, MO *
OM/PD: Chuck Atkins

No Aaas

WMM.J/Washingten, DC *
PD: Kathy Brown
MD: Mike Chase

No Adds

WLVH/Savannah, GA
PD: Gary Young
T JAHEIM “Fabuious”

*Monitored Reporters
48 Total Reporters

44 Total Monitored

4 Total Indicator

OM: Wayne Schimidt
PD: Juan Castilio
APD: Steven Richardson
MD: Doc-P

No Adds

WFXC/Raleigh-Durham, NC *
DM/PD: Cy Young
APD/MD: Jodi Berry

No Adds
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WEE  ARTIST TITLE LABEL(S) b pLAYS .Mp‘é‘(é§|%ns e T Mdos Most Added-
1 € MUSIQDontchange (Def Soul/IDJMG) 1277 +50 207628 15 410 www.rradds.com
2 2 GERALD LEVERT Funny (Elektra/FEG) 965 -124 151185 19 39/0 ARTISTTITLE LABEL(S) A0S
3 3 HEATHER HEADLEY He Is (RCA) 887 -31 118091 10 41/0 K-CI & JDJO This Vesy Moment (MCA) 1)
4 4 INDIA.ARIE Little Things (Motown) 790 -33 100633 14 39/0 | N. BROWN F/C. MOORE Feeling The Way (Warner Bros.) 9
6 © RUFF ENDZ Someone To Love You (Epic) 769 +40 126292 38 36/0 | BONEY JAMES heaven {W<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>