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Nickelback Top 2002 Pop Chart

Roadrunner/IDJM3’s Nickelback capture the top spot on J , y
R&R’s year-end CHR/Pop chart for 2002. Their “How You / y y
Remind Me” also ' ' A

ranked in the top two of EDOQ

this year at Rock and
’/ The Top 100 Of 2002!

Hot AC. On top of that,
Here they are! The ty-ranked scngs in all of R&R's

® the quartet had hits at
Rock, Active Rock and

- Alternative with “Too
‘ ; Bad” and “Never ”4”/”

& Again.” :
gain www.radioandrecords.com

major music formats are compited n th s spacizl year-

”ﬂ’”lﬂ," end issue Also rcluced: the sorge in ese-y for nat that
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landed in the top 13 ¢n our weekly char s.
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#1 COUNTRY ARTIST
(MVP OVERALL & MALE)

#1 MOST-PLAYED SONG
OF 2002: “MY LIST”

#&3 COUNTRY LABEL OF THE YEAR
MOST #1 COUNTRY SINGLES oF THE YEAR i
UMVD'S #1 AIRPLAY LABEL ]
IN NASHVILLE !!!! o

#1 Evervwhere this weel TOBY KEITH “WHO’S YOUR DADDY?"!!
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. Finally... The Dla with o
*  Burn\Butic

Now, there’s a solution: Moyes
Research has designed and

* developed a new state-of-the-
. art wireless digital Dial

. system that's a real break-

* through. It not only captures

' second-by-second

- scoring using the
- usual rotary dial, |

' - but also can measure

| bum and even

. unfamiliarity using special

. buttons. And the respondent's
. feelings are measured the right
| way...one question at a time.

~ Digital Dial Music Testing - with
live listeners in an auditorium
setting — works well because
you see the raw feelings of
your listeners for each song you
test, each “Station Pod” you
play. You get a second-by-
second readout in real time and
“The Analyst™” software shows
you the results in easy-to-r
easy-to-manipulate form. The
Dial methodology makes for a
fast turnaround test with solid
data. That's why it's a lot of
good programmers’ preferred
music test.

: @ of this one
' @amiﬁar

" One company has this: Moyes
Research. We have worldwide
exclusive rights to the system
and we'd be happy to make it
available to you. And you
don't have to do your
perceptual studies with us to be able to

There’s only one problem.
Smart programmers have
wanted to measure “Burn” of
the songs they test. They know
that, as much as a listenermay
“like” a song, that person may be;

hearing it. PDs need to know whi rchase a music t t (but, if you want to...
those are, so they won't inadvert - at's OK too). ) 1s. We'll talk through
their TSL by ove 4l your needs, answ ‘questiongyou have,
now, the dial syste ~ and give you an \ f' F'your next
out there can music test.

. 604-9390

. o 2 b
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GUT OF CONTROL

In Part Three of Dave Van Dyke’s series on
Informational Feedback, Dave points out
some subtle but telling ways that you exert
control over the people you supervise. You
might be surprised by how seemingly
innocuous statements can be poorly
received by your staff. This week’s
Management, Marketing & Sales section
also features a first-quarter promotional-
events calendar and another in our 60-
Second Copywriter series.
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Pages 9-10

YEAR-END CHARTS!

Find out how your 2002 favorites rank in
R&R’s annual year-end chart compilations
for all the major music formats. Here’s
where you can find them:

CHR/Pop: Page 28
CHR/Rhythmic: Page 40
Urban, Urban AC: Page 49
Country: Page 57
AC, Hot AC: Page 70
Smooth Jazz: Page 81
Active Rock, Rock: Page 87
Alternative: Page 97
Triple A: Page 104
Christian formats: Page 110

Spanish-Language formats: Page 116

* Promotion legend Moe Preskell
mourned

* WEA Corp. announces reorganization,
headquarters move

* D. Scott Karnedy becomes SVP
& Dir/Nat’l Sales for Infinity
* WOR, RCS partner for music stream
Page 3

(THIS #] WEEK

CHR/POP

« EMINEM Lose Yourself (Shady/Interscope)
CHR/RHYTHMIC

« EMINEM Lose Yourself (Shady/interscope) 1
URBAN ;
* MISSY ELLIOTT Wok It (Gold Mind/Elektra/EEG)

URBAN AC

» MUSIQ Dontchange (Def Soul/IDIMG)
COUNTRY

* TOBY KEITH Who's Your Daddy? (DreamWorks)
AC

* SANTANA /M. BRANCH The Game Of Love (Arista)

HOT AC

THE INDUSTRY’S NEWSPAPER
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BY Al PETERSON
R&R NEWS/TALK/SPORTS EDITOR
apeterson @ radioandrecords.com

TRS 2003 on Friday,

IDJMG Surges To Top Label Status

B Ranks No. 1 at Urban, Rhythmic, Rock, Active Rock

By Frank Corkiia
R&R MUSIC EDITOR
teorreia@ radioandrecords.com

In more ways than one,
strength in numbers has pro-
petled Island Def Jam Mu-
sic Group to the top this
year. IDIMG nearly doubles
its chart share from last year, .
to 10.1% trom 5.8%, becom-
ing the leading label overall
for 2002.

“I can honestly say that
2002 has been one of the best
years of my career,” says Def
Jam/Def Soul President
Kevin Liles. “Our artists and
ventures continue to make us
look smart. At Def Jam, we
break artists, build brands and
cultivate careers, and, with-
out a doubt, our team is the
best in the business.

“As our industry continues
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to suffer from piracy, down-

ABC Radio Networks talk host Sean Hannity
has been added to the lineup at R&R’s Talk Radio
Seminar, to be held March 6-8, 2003 in Los Ange-
les. Hannity will be the featured lunch speaker at
March 7.

Hannity, who was named News/Talk Personality
of the Year in 2001 by R&R readers. hosts the na-
tionally syndicated Sean Hannity Show, which §

HANNITY/See Page 14
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Hannity To Speak At TRS 2003

B Talk Radio Seminar set for March 6-8 in L.A.

Hannity

Forecasters Agree:
Radio’s Recovery
‘Real, Sustainable’

B Execs face investors
at media conferences

By Jor Howakn
R&R WASHINGTON BUREAU
Jhoward@ radioandreconds.com

NEW YORK — Investors with a
bone to pick — or a compliment
1o share — with the management
of some of radio’s top operators
got their chance at this year’s
Credit Suisse First Boston and
UBS Warburg media confer-
ences, both of which took place
here Dec. 9-12. While shuttling
between the two events may
have some investors wary of ever
setting foot in another N.Y.C.
taxi, the panelists made the trips
worthwhile by sharing valuable
insight into the future of their
comipanies and the industry over-
all.

As he does every year, Univer-

loading and the swapping of

music, it's up to us to pro-
mote our culture. We would

be doing such a disservice if

we were 1o just put out rec-
ords, promote records. have
impact dates and not care
about the artists and protect-

ing their rights. So, in celebration
of the No. Is, I congratulate ev-
eryone. but, to our industry as a
whole, wake up — we have so
much more to do.”

“What an unbelievable honor
to be crowned R&R’s No. 1 la-
bel of the year,” IDJMG Sr. VP/

Promotion Ken Lane says.
“Holla back — Jay-Z taught
me that. [ can’t believe that [
just celebrated three years
here. I am so proud of the
hard work and dedication of

See Page 23

sal-McCann Director/Research
Robert Coen kicked off the UBS
Warburg show, and he came
bearing good news: Network and
spot radio ad spending improved
10% in 2002, to $4.03 billion.
That’s up from $3.67 billion in
2001 and stands in stark contrast

RECOVERY/See Page 4

COLUMBIA, MD — During its radio consult-
ants’ fly-in held here on Dec. 6, Arbitron ex-
ecutives made a commitment to improving
their venerable diary system while trumpeting
some striking results from the company’s Por-
table People Meter testing.

Focusing on the diary service, Arbitron VP/
Domestic Radio Research Ed Cohen said that

* SANTANA /M. BRANCH The Game Oi Love (Arista)

SMOOTH JAZ |
< RICHARD ELLIOT Q1. (GRPVMG)

ROCK
+3 DOORS 00WN When I'm Gone (Republic/Universal)
ACTIVE ROCK

« OISTURBED Prayer (Reprise)

« FOO FIGHTERS Ail My Lite (Roswell/ACA)

TRIPLE A A |
1 RED HOT CHILI PEPPERS Zephyr Song (Warner Bros.)

KYW Glitch Leads Arbitron
To Extend Philly PPM Test

A giitch in the Portable People Meter encoder
at Infinity's News KYW-AM/Philadelphia has led
Arbitron to extend its PPM data comparisons
in the market through March 2003.

Technicians found the problem in late October
during a routine upgrade of encoding equipment
at KYW. The technicians discovered that audio
input into the station’s PPM encoder wasn't set
to the appropriate level. Although the problem
was remedied Nov. 13, the encoder’s perfor-
mance during the spring, summer and early

PPM/See Page 14

Arbitron Commits To ‘Sustaining, improving’ Diary

while return rates are at a 20-year high, response
rates are at a 20-year low. He laid partial blame
for the decline on increased telemarketing, which
has driven down consumer interest in taking tele-
phone surveys, but he also attributed the dip to
privacy devices. such as caller ID, that allow
people to screen calls. “There’s a general lack of
desire.” he said. “‘People just don’t have as much
interest.” (See related story, right.)

However, Cohen drove home the point that
Arbitron is committed to sustaining and im-
proving the diary system and said the company
is hiring “more and better people” to work on
it. Among the methods Arbitron is considering
to expand the diary system is recruiting new
participants by calling their cell phones. In fact,
the company is planning a cell-phone-sample
summit, in partnership with Nielsen, for early
next year, around mid-February.

It’s also considering making a significant in-
crease to the premiums it pays respondents.
Cohen said that. in an effort to increase response
rates for black and Hispanic diarykeepers, the

ARBITRON/See Page 27

Arbitron Survey
Response Rates
Cratered In 2002

Response rates to Arbitron’s sum-
mer 2002 survey in the dozen largest
markets fell dramatically compared to
the same period in 2001. The response
rate in these markets was 27.5%, down
from 30.5% in summer 2001. The infor-
mation was provided by Research Di-
rector inc.

Response rates are traditionally low-
erin the larger markets, but the 12 mar- |
kets surveyed by Research Director
account for 36% of the country’s popu-
lation. None of the 12 markets had a
response rate of over 30%. After peak-
ing in the mid-1990s, Arbitron response
rates have steadily declined.

Response rates comprise consent
and retumn rates. Consent is the per-
centage of a designated sample that
agrees to participate in the survey, while

RESPONSE/See Page 27

_ Next week: The top news stories of 2002
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Music-Promotion
‘Godfather’ Moe
Preskell Dies

Moe Preskell, 2 music-industry
fixture who had served in promo-
tion since 1945, died peacefully in
his sleep Dec. 7
at his Miami
home following
a long iliness.
He was 90.

Preskell. known
to many as “The
Godfather™ for
his enduring role
as a record pro-
moter, entered
the business after
meeting Lou Le-
vy. a well-known personal manag-
er to the top artists of the "40s. Over
the years Preskell developed rela-
tionships with multiple generations
of radio-station programmers and
managers.

Although the business changed
greatly from when Preskell entered
it, he continued to serve as a pro-
moter until illness forced him to
slow down. In a 1999 R&R Pub-
lisher’s Profile interview, Preskell
noted that he never chose to retire
because he enjoyed speaking to
people. “I enjoy trying to promote
a record and hoping we can really
break a record to No. 1. Although,
the No. | records today, I don’t
think you'll remember tomorrow.”

A man of strong opinions, Preskell
in his later years lamented how to-
day’s biggest stars were not the
same class of musician that Ameri-
cans once heard. “The Sammy
Cahns. Harry Jameses — you name
’em — those are great musicians,”
he said.

“The music was so fantastic. You
remember the lyrics. You don’t re-
member the lyrics today. especially
with many of the so-called rap
records ... Today it’s callout. in-outs,
you name it. It's a very difficult
time.” Preskell even criticized the

Preskell

don’t see an artist or performer like
Tony Bennett perform without a tie.”

PRESKELL/See Page 6

R&R Holiday
Schedule

R&R’s Los Angeles, Nashville
and Washington DC offices will
adopt the following schedules
over the holidays:

* The offices will be ciosed
Wednesday, Dec. 25 for Christ-
mas and Wednesday, Jan. 1 for
New Year’s.

* R&R will not publish a Dec. 27
issue. The deadline for the follow-
ing issue, dated Jan. 3, is Mon-
day, Dec. 30.

* R&R’s daily fax publications
will adopt a special holiday sched-
ule: R&R TODAY will not be pub-
lished from Dec. 24-27 and from
Dec. 31-Jan. 2; STREET TALK
DAILY will suspend publication
from Dec. 23-Jan. 3.

Look for news updates through-
out the holidays via R&R's web-
site at www.radioandrecords.com.

fashions of today’s artists: “You | Uerr X SIS G s

Katz Gets Greater

Katz Media Group recently became the exclusive rep for Greater Media’s
radio stations, and the companies held a party at New York’s Man- ‘
hattan Club to celebrate the deal. Seen here having a grand old time
are (I-r) Christal Radio President Tucker Flood, Katz Media Group
CEQ Stu Olds, Greater Media President/CEQ Peter Smyth, Katz Ra-
dio Group President Steve Shaw, Greater Media SVP/Regional GM
Rick Feinblatt and Katz Radio President Mark Gray. |

WEA To Restructure, Move East

WEA Corp., the distribution arm
of Warner Music Group. announced
plans to reshape itself in response to
changing music-consumption pat-
terns and will move to New York,
alongside its parent company.

Among the changes: WEA will
shrink its 10 branch offices to four
regional offices, with locations in
Adanta. Los Angeles, Minneapolis
and New York; it will employ new
marketing programs involving mer-
chandising. college reps and event
promotions; a “lifestyles” staff will

be created to address nontradition-
al customer bases: and WEA will
place a greater emphasis on digital
distribution.

As a result of the restructuring,
some 50 positions will be relocat-
ed to New York. and a number of |
staffers holding those positions will
be offered the opportunity to move.
All employees will be offered job-
placement assistance within and
outside AOL Time Warner.

WEA/See Page 14

Karnedy New Sales SVP For Infinity

D. Scott Karnedy has
joined Infinity Broadcast-
ing to take the newly created
post of Sr. VP/Director of
National Sales. overseeing
the group’s national sales
operations and initiatives
and working with Infinity’s
185 stations on their na-

Karnedy will also work
with Interep. the compa-
ny’s rep firm. He is based
in New York and reports to Infinity
President/COO John Fullam.

“We are very excited 10 be wel-

' coming D. to our national sales

Karnedy

g lcam, and we are confident
that he will help us grow
our share of national adver-
tising dollars,” Fullam said.

*D. is an extraordinary
sales executive with an im-
peccable track record, and
we look forward to seeing
his contributions.”

An 18-year media veter-
an, Karnedy was most re-
cently VP/Sales for AOL
Time Warner, overseeing
two sales divisions in New York.
Prior to that he was VP of AMFM,

KARNEDY/See Page 6

Listening For A Good Cause

The T.J. Martell Foundation, which raises money to research treat-
ments for AIDS, leukemia and cancer, held its ninth annual Wine and
Music Aficionado Dinner last month at the Harold Pratt House in New
York. The event, one of many given year-round by the foundation,
brought in more than $133,000. Seen here smiling for the camera are
(I-r) auctioneers Joe Smith and Ann Colgin, T.J. Martell Foundation
Chairman Tony Martell and event hosts Daniele and Terry Ellis.
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WOR/New York, RCS Partner
For Music Wehcast

By Briba ConnolLy
R&R ASST. MANAGING EDITOR
beonnolly@ radioandrecords.com

Buckley Broadcasting’s Talk
WOR/New York has been stream-
ing its signal on the Internet for
years, but on Monday it debuted
something a little different: The sta-
tion has partnered with RCS to cre-
ate a subscription Internet-only mu-
sic channel called “The Best of Ev-
erything.” The new webcast is an
cclectic, highly customizable. com-
mercial-free stream aimed directly
at WOR's target adult demo.

WOR listeners who sign up at
wwiewor?7 [0.com or www.thebestof
evervthing.net pay $5 a month (af-
ter a 48-hour free trial) for a diverse
blend of adult-leaning pop program-
ming. The Best of Everything is
powered by RCS’s iSelector tech-
nology and streams through a sleek.
branded version of the same iSelec-
tor player RCS has made available
to radio stations for some time.

Offering. among other things,
Smooth Jazz. *70s pop hits, some
softer Triple A artists, vintage R&B
and light classical, The Best of Ev-
erything is prone to wild shifts in
tone — as well as the occasional
delightful surprise, such as a Frank
Sinatra-Bing Crosby duet on Guys
& Dolls’ “Fugue for Tinhorns.” Dr.
Hook into Judy Garland is a pretty
typical segue for this stream.

If The Best of Everything supplics
more than the average number of
train wrecks. the effect is intention-
al. As the webcast’s name suggests,
variety is a large part of its appeal.
The channel’s homepage boasts.
“The Best of Everything changes
direction with virtually every song!
Listeners love the element of sur-
prise (‘What's coming next?") and
the overall easy-on-the-ears presen-
tation.”

Make It Your Own

But the principal purpose of the
wide range of music is to let users
sample a huge music library before
they begin to adjust the program-
ming to suit their own tastes. Licens-
es from all five major label groups
let The Best of Everything offer the
kind of interactivity and customiza-
tion that aren’t available to stream-
ers working under statutory licenses,
and WOR and RCS mean to take
full advantage of them.

Using buttons on the player, sub-
scribers can direct iSelector to play
artists or songs more often, less of-
ten or not at all, while a ban func-
tion lets a particular song or artist
be blocked from the stream for 30
days. If a subscriber regrets a hasty
ban, clicking on the “Unban” but-
ton will display all currently out-
lawed artists and allow the listener

WOR/See Page 12
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Radio Business

FCC Sets Field Hearing On Ownership-Rule Review

By AbaM JacoBsoN
R&R RADIO EDITOR
ajacobson @ radioandrecords.com

Last month R&R reported that FCC Commissioner Michael
Copps planned to go solo and hold field hearings on the agency’s
media-ownership rules without the backing of FCC Chairman
Michael Powell or the other commissioners. But on Dec. 4, the
rest of the FCC signed on to the project.

Copps wanted field hearings be-
cause he believes in the importance
of outside voices to the overall me-
dia-ownership review. and now the
full commission will join him at a
public session in Richmond in Feb-
ruary 2003.

In making the announcement,
Powell said the hearing will provide
an additional opportunity to solicit
public opinion about media-owner-
ship issues in a midsized market. The
new forum, he pointed out. will
supplement both the media hearing
held by the FCC in October 2001 and
the extensive record the agency has
accumulated on the subject of the
ownership rules.

Powell added, however. that “'severe
budget constraints and a commitment
not to further delay completion of the
review" are paramount considerations in
conducting the hearing and in the choice
of venue; Richmond is located about two
hours south of Washington. DC.

Shortly after Powell’s announce-
ment. Copps called the Richmond
meeting a step in the right direction but
added. "I remain convinced that we
need to have other hearings in diverse
venues (o flesh out the record needed
for this single most important decision
the commission will make next year. |
don’t believe there is any substitute for
getting out and talking with America
about this critical decision.”

Copps hopes additional hearings will
be held in other cities, which would
mean, he said, “listening not just to one
community, but giving Midwestern and
West Coast Americans access to the
FCC.” He said that, although he under-
stands the budget constraints, *On an
issue of such profound importance, we
just have to find a way to hear from
more folks outside the Capital Beltway.
I am looking for that way. and I am
determined to find it.”

Current FCC rules prevent a single
corporation from dominating a local
TV market, from extensive cross-own-
ership within a community. from
merging any two of the major TV net-
works and trom reaching more than
35% of all U.S. television households
with owned-and-operated stations. It
is widely expected that the FCC will
abolish its cross-ownership rules in
early 2003. All of the agency’s own-
ership rules are presently under review.

Recovery
Continued from Page 1

to the 2002 forecast he gave at last
year’s conference. when he predicted
spending would actually decline 1%.

Meanwhile, 2002 local radio ad
spending improved 5%, to $14.91 bil-
lion — double the 2.5% growth he
forecast a year ago. Looking into 2003.
Coen predicted network and spot ra-
dio ad spending will improve 5%. to
$4.24 billion, and local radio ad spend-
ing will jump 6%, to $15.73 billion.

Interep CEO Ralph Guild had simi-
larly good news for the UBS crowd.
reporting figures that he said prove
radio’s financial recovery is “real and
sustainable.” While he said that last
year’s ad decline was the worst he’d
ever seen, he believes this year’s re-
bound proves that the 2001 downturn
was an anomaly.

Guild estimated that radio revenue
for 2002 will be up 6%-8% — placing
radio revenue slightly over $19 billion
and in a position to surpass 2000’s
record-setting figures. In fact. markets

one-25 are set to post revenue gains of

3%-5%, and markets 36-50 are pre-
dicted to jump from 20%-25%. Driven
by national radio growth of 11%-13%

and local growth of 4%-6%, radio
revenue’s estimated growth should out-
perform the general ad market. which
is expected to be up 2%-3%.

For 2003, Guild said QI national
radio pacings are up 20% and that pre-
liminary estimates for next year are for
5%-7% local growth and 8%-12%
national growth, placing total radio
advertising ahead another 6%-89% for
the year.

CC Excited To Be Ad-
Dependent

Amid all the talk of the advertising
market. Clear Channel Chairman/
CEO Lowry Mays told the UBS
crowd that he’s excited that his com-
pany is advertising-dependent. In fact,
he said that despite the drastic ad-
spending downturn of 2001, “there is
no business model that is more attrac-
tive than outdoor and radio.”

Mays added that he’s so confident
in his company’s stable of businesses
that he has no plans to expand into
businesses in which Clear Channel
isn’t already involved. “There is no
better place to reinvest our free cash
flow than in our own clusters. whether
in radio or outdoor,” he said.

As for Clear Channel’s entertain-
ment division, Mays dispelled rumors
that the company is thinking of sell-
ing it: "While it’s a small part of our
business now, we are committed to
growing the division. | think it will be
our fastest-growing division.” Ad-
dressing his company’s overall out-
look. Mays said. **We are going to gen-
erate the kind of return that everyone
in this room s going to be happy with.”

Karmazin Ready To Lay
Rumors To Rest

Those in the lunchroom over at the
CSFB conference were treated to a
characteristically outspoken appear-
ance by Viacom President/COO Mel
Karmazin, who steered head-on into
the rumors that he may be leaving the
company.

“Whichever way it goes, let’s get it
over with.” he said. stressing that he
believes too much s being made of
his future with the company. *‘1 almost
resent the notion of what I'll be doing
in 2004. For whatever reason. a lot of
focus has been on me. | hate that. There
has been so much noise, | think it
would be smart to put it away.”

But Karmazin insisted that he’s in
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Salem Expects To Meet Q4 Targets

alem Communications said last week that it is on track to meet its
Q4 broadcast-revenue and eamings targets. For stations owned longer
than a year, the company expects a revenue-growth percentage in the
midteens and net broadcast revenue of $40 million-$40.5 million, com-
pared to $36.1 million a year ago. It expects Q4 earnings to be 5-6 cents
per share, compared to 4 cents in 2001, and predicts free cash flow of 25-

27 cents per share.

In other Salem news, SunTrust Robinson Humphrey’s Jonathan Jacoby
on Tuesday lowered the broadcaster’s stock to “underweight” from “equal
weight,” saying that concerns over Salem’s narrowing revenue, rising
expenses and high leverage mean that it no longer merits a premium

valuation.

High Rock Capital A Beasley Owner

According to an SEC filing made Dec. 3, the High Rock Capital in-

vestment group was a beneficial owner of 802,200 class A shares of
Beasley Broadcasting, a 10.8% stake, as of Sept. 30. High Rock, based
in Boston, is led by President David Diamond.

Continued on Page 6

R&R Stock Index

This weighted index consists of all publicly traded companies that de-
rive more than 5% of gross earnings from radio advertising.

12/6/01

172702

Change Since

12/6/02 12/6/01  11727/02- 12/6/02

R&R Index 229.18 234.74 220.17 -3% -6%
Dow Industrials  10,099.14 8931.68 8645.77 -14% -3%
S&P 500 1167.10 938.87 91223 2% -3%

no hurry to leave: “The issue for me is
whether or not | can add more value
to Viacom and have a lot of fun. Right
now [ believe I have value, and I am
having fun. If I stay, so be it. If not,
there’s extraordinary talent at Via-
com.”

Having noted that he shepherded
the merger of Infinity and Viacom be-
cause he thought “these two compa-
nies belong together.” Karmazin said
he’s mindful of the fact that his depar-
ture may be unpopular with stockhold-
ers. "l don’t want to disappoint our in-
vestors,” he said.

No International Expansion
For Cumulus
Dismissing the notion that his com-

pany would venture outside the bound-
aries of the U.S., Cumulus CEO Lew

Dickey told the crowd at the UBS con-
ference, “There are still an awful lot
of frontiers here domestically. There’s
still so much wood to chop in this
country, we don’t want to expend a lot
of energy on [international expan-
sion].”

As for recent acquisitions Cumulus
has made, Dickey said the company
plans to close on its $30 million deal
for WFTW-AM, WKSM-FM, WNC V-
FM, WYZB-FM & WZNS-FM/Ft.
Walton Beach, FL on Jan. 2 and said
that if Culmulus can’t find a compan-
ion for its Houston outlet, KRWP —
which he says will lose $1 million this
year — it will look to sell or swap out
the station.

RECOVERY/See Page 6
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Today’s level of fierce competition demands that you prominently display your name every chance you get (location broadcasts, concerts, station spon-
sored autograph sessions, etc.). With theft, vandalism and loss, it becomes a costly proposition to continuously replace expensive signs and banners

costing hundreds of dollars.

Roll-A-Sign™

Durable banners for an affordable price.

UV stabilized plastic won't fade indoors or outdoors.

Simply FAX your logo and color separation information

for a free price quote.

©2000 Reef Industries, Inc

PLASTIC
BANNERS

www.americanradiohistorv.com

offers a better way. You get up to four vibrant colors printed on durable, high quality 4 or 6 mil plastic film to display your logo and message
brilliantly for an economical price. Now you can afford to display a bright new sign at every public event. They even make great cost-effective promotional
give-aways. Just roll off what you need and cut.

Reef Industries
9209 Almeda Genoa
Houston, Texas 77075



www.americanradiohistory.com

Experience. Stability. Vision.

On and off the air, it's clear to see who's having fun
in Houston! As the anchors of 104 KRBE's Morning Show,
Sam & Maria share a special chemistry that really clicks
with listeners. That's one element of their success. Another
is the support they get from Susquehanna Radio Corp.
“They give us the resources we need to do the job right,”
says Sam. “We have great facilities, a great support staff,

and promotion people who bring it all together.”

After nearly 10 years

on the air, this dynamic
duo is looking forward
to many more. In Sam's
words, “We're happy.

We love coming to work
here!” Without missing a
beat, Maria adds, “It's a

great place to work. I'd

recommend it to anybody!”

Make a Sound Career Choice!
With operations in major markets across the USA,

Susquehanna Radio Corp. offers a number of radio
career opportunities. For more information call our

Human Resources Department at (717) 852-2132.

pr OUSQUEHANNA
“R/\D 1O CORP.

A subsidiary of Susquehanna Pfaltzgraff Co.

Sam Malone
& Maria Todd

Morning Show Hosts
104 KRBE, Houston

140 East Market Street # York, PA 17401
(717) 852-2132 8 Fax (717)771-1436

Susquehanna Radio Corp. is an Equal Employment Opportunity Employer.

an ESOP Company, and maintains a Drug-Free Work Environment.

-
a
S
=
2
=
e
S,
Ty
Q
2
By
@
2
)

www americanradiohistorv. com



www.americanradiohistory.com

6 ® RaR December 13, 2002

Recovery
Continued from Page 4

Beasley Envisions *Third
Player’ In Radio

Echoing sentiments heard at the
Kagan Radio Seminar carlier this year.
George Beasley believes several smaller
companies will come together during
another wave of consolidation and com-
pete with the largest radio groups. In fact,
the Beasley CEO predicted the new
player will fit in sizewise somewhere
between the two largest radio compa-
nies. Clear Channel and Infinity.

But Beasley said at the CSFB con-
ference that he doesn’t think further de-
regulation from the FCC will drive the
next consolidation wave, nor does he be-
lieve further loosening of federal regu-
lations for radio ownership is in the off-
ing. 1 don’t know how much deregula-
tion we'll see in the future.” he said. “but
I do not betieve it is imminent.”

As for his own company’s acquisi-
tion strategy. he said Beasley is fo-
cused more on asset swaps than asset
purchases. Noticeably absent from his
comments Tuesday was any mention
of Beasley's being acquired by another
company — something he has said in
the past the company would consider.

Regent ‘Uncovered Surprises’
In Brill Deal

The top management of Regent
Communications told the UBS crowd

__Radio Business

TRANSACTIONS AT A GLANCE

All transaction information provided by
BIA's MEDIA Access Pro, Chantilly, VA.
¢ KXRE-AM/Manitou Springs (Colorado Springs) and

that they were pleasantly surprised
with what they found after taking over
the 12 stations Regent spent $62 mil-
lion to purchase from Brill Media.

“They had better people assets than
we had expected.” Regent Presicent/
COO Bill Stakelin said of the hank-
rupt broadcaster. Chaimman/CEQ Termy
Jacobs agreed and said that as Decem
ber wears on he is more optimistic
about how the Brill stations will per-
form.

Shedding more light on how the
deal came together. Jacobs said Regent
partnered with the company bidding
separately on Brill's publishing assets
— 21 st Century Newspapers — at the
request of the bankruptcy court. Brill
was partnering with Cumulus to bid
jointly on the broadcast and publish-
ing assets. but, given that Brill was
bankrupt. Cumulus had to bear the
brunt of bidding on both businesses.
Plus. 21st Century bid so aggressively
on the publishing assets — and got
them for $46 million — that the Re-
gent/21st Century team ultimately
won the overall bidding.

“We rode their coattails,” Stakelin
joked.

Salem Stepping Back
From Acquisitions

Discussing his company’s slow-
down in the acquisition market, Salem
CEO Ed Atsinger told the CSFB

crowd, "We've made a deliberate de-
cision to absorb our plate of new prop-
hile oppor-
tunities in the top 25 markets where
Salem keeps its focus are dwindling,
its buying slowdown is driven by the
desire to take its “still underdeveloped™
set of stations and build them up.

“Increasingly. stations in the top 25
marhets are beachfront property.” he
siand. “There are still opportunities, but
they are a challenge. There is a high.
high level of demand.”

Saga Operates TV Like Radio

Explaining that “We are broadcast-
ers in radio. with a small interest in
television.” Saga CEO Ed Christian
told the CSFB conference that. while
his company does dabble in television
ownership, it follows its radio operat-
ing principles in running its TV busi-
ness. He added that Saga only buys
TV stations in markets where it
wouldn’t want radio — and only en-
tertains deals for TV stations that of-
fer potential for growth.

“But we are not publishers.” Chris-
tian added. referring to the company’s
ill-fated publishing venture. which he
said only cost the company $100.000.

erties.” ,‘\i\£||gc|' said that w

Nextweck: presentations from Enunis,
Emercom, Radio One, Sirius and XM.
Hispanic Broadeasting, SBS and
Entravision discuss the clhallenges fuc-
ing Spanish-lunguage radio.

AARBITRON

S

Trading Area

Break Free from Standard Metros with
Presentations That Include up to 1,000 Counties

National and regional advertisers are your biggest opportunity to grow
revenue. Maximi$er® Plus helps you break free from the limitations of
Metro, TSA and DMA?® boundaries and lock in large campaign dollars

www. ArhilronRadie com

For the first time ever, you can:

¢ Build presentations that match your client's
unique trading area

To find out how you can grow your national and
regional advertising, contact your Arbitron
account representative

¢ Combine multiple markets, counties and stations into ‘
a single sales presentation

A\ D

¢ Profit from the full power of your group's audience,

Ma.ximiSer" Plus

National Regional Database

Naximu$er® s a registered trademark of Arbitron lne DMAT (s o registercd servace inark of
Nielsen Media Research, Inc . and s used pursuant to a license from Nielsen Media Research. Inc

www.americanradiohistorv.com

KAVA-AM/Pueblo, CO $350,000

¢ KBNG-FM/Ridgway, CO $300,000
* WPBI-AM/Delray Beach and WJBW-AM/Jupiter
(West Palm Beach), FL $1.55 million
¢ KBYO-FM & AM/Tallulah, LA $450,000
® WGFP-AM/Webster, MA Undisclosed
® WOHT-FM/Grenada, MS $110,000
® WPDQ-FM/Freehold Township (Monmouth-Ocean), NJ

$875,000

* WGIX-FM/Gouverneur and WSLB-AM & WPAC-FM/

Ogdensburg, NY $1.45 million

® WAAK-AM/Dallas (Gastonia), NC $415,000
¢ KPGM-AM/Pawhuska, OK $130,000
e WVCC-FM/Linesville, PA $330,000
° WJJF-AM/Hope Valley, Rl $585,500
¢ WRIT-AM/Bamberg-Denmark, SC $112,500
* WJKM-AM/Hartsville, TN $160,000
® KSOS-AM & KXOL-AM/Brigham City
(Salt Lake City-Ogden), UT $925,000
o KAZZ-FM/Deer Park (Spokane), WA $1 million

Full transactions listings, posted daily, can be found at

www.radioandrecords.com.

DEAL OF THE WEEK

* KVNA-FM/Flagstaff (Flagstaff-Prescott), AZ

PRICE: $4.65 million
TERMS: Asset sale for cash

BUYER: 3 Points Media LLC, headed by Manager Bruce

Buzil

SELLER: Seeger, Guest & Fort, headed by President Ed

Seeger

2002 DEALS TO DATE

Dollars to Date:

Dollars This Quarter:

Stations Traded This Year:

Stations Traded This Quarter:

$5,163,705,204

(Last Year: $3,861,111,228)

$366,451,135

(Last Year: $477,629,373)

773

(Last Year: 1,045)

167

(Last Year: 170)

BUSINESS BRIEFS

Continued from Page 4

Delorenzo Named Entravision EVP/CFO

ohn DelLorenzo has been named Entravision Communications

Exec. VP/CFO. He is a former Exec. VP/CFO of Paxson Communi-
cations and was most recently a media investment-banking consultant.
Delorenzo will succeed Jeannette Tully, who plans to retire from
Entravision at the end of this year. Before joining Paxson DelLorenzo
owned residential real estate company Trenwest Development. He has
also served as Exec. VP/CFO of Act IIl Communications.

Preskell
Continued from Page 3

Preskell noted that his favorite song
was “Somewhere My Love.” from the
film Dr. Zhivago. and that his favorite
drink was a VO Presbyterian. He could
also be found at his favorite restaurant,

Joe’s Stone Crab in Miami Beach.

Funeral services for Preskell were
held Tuesday at Levitt-Weinstein Me-
morial Chapel in Aventura, FL. He is
survived by his wife. Sophie, and two
children. who request that no flowers
be sent.

Karnedy

Continued from Page 3

where he served as Director/Sales for
six of its New York City stations. He

previously worked as VP/National
Sales for 13 Knight Communications
stations in Boston. having started his
radio career as an AE at Infinity’s
WBCN/Boston.
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You CaN THANK A Toe Tappine WarTrEss For Your Jos

1950: Hot summer winds blew across the Nebraska plains.
Todd Storz owned KOWH. He was fascinated by a busy waitress.

Her customers played the same songs all day on the jukebox.
At the end of her shift, she dropped nickels to hear the same songs.
Her favorites played over and over.

Her nickel.
Storz thought: "Let's play favorite songs all day on KOWH. Over and over."
"Top 40" began that day in Omaha.

Your success starts with programming. It always has. Claim your legacy.
Discover how Sabo Media builds the value of your franchise.

Ask us what's next. Call CEO Walter Sabo, Harry Valentine, Ed Seisdedos,
Steve Blatter, Peggy Belden, Tom Tradup or John Ford.

www.sabomedia.com. 212-681-8181.

Go to our website now and sign up for the free “‘What’s Next’
super-news letter. Discover the hot trends.

SABOMEDIA

Ask us what's next.

www.americanradiohistorv.com
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If you’re a professional Radio salesperson,

become a premier solutions provider at RAB2003. i

If you’re a manager or sales manager,

invest in your people to help them become not just good, but great.

If you’re an NTR, promotions, or creative specialist,

get the ideas you need to get better results for your clients and your stations.

If you'’re in the business of Radio sales, get jazzed at RAB2003, the Radio Sales,
Marketing, and Leadersnip Conference, January 30th-February 2nd at the Hyatt
Regency New Orleans. There’s no better time and place to network with Radio’s best.

You come. You learn. You make money. Period.

- Call now to register: (800) 917-4269, or visit www.rab2003.com to preview the
. dgenda, learn about the Big Easy, download a registration form, or register online.

Get jazzed about your sales, your confidence,
and your career at RAB2003.

TR
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[ PART THREE OF A MULTIPART SERIES |

Management

AR

Informational Feedback, Part Three

"] How to break the control habit

By Dave Van Dyke

n commitment-based leadership training, trainers teach managers how to break the “control
habit.” And it is a habit, which is why we don’t even recognize that we’re using controlling
B feedback most of the time. For example, trainers teach managers to recognize the hidden con-
trols in a statement like, “If you keep making such quick progress toward your goal, you’ll be in
line for an excellent performance evaluation next month.”

What are the controls in this state-
ment? First, the supervisor express-
es an opinion about the ;=
employee’s progress, rather |
than just making objective |
information available. When-
ever possible, give informa-
tion to employees, not opin-
ions.

Next, the manager em-
phasizes his or her control
over the employee’s perfor-
mance evaluation. That’s a
powerful external threat. It
would be better to explain how the
good work helps the company or
benefits a client or fits into the de-
partment’s goals. Those are informa-
tive messages.

*

Depersonalize feedback
so it's about the
behavior and not the
employee and you'll get
much further down the
motivation path.

G T

This employee is receiving very
positive feedback, so the supervisor
no doubt thinks the message is high-
ly motivational and supportive. Do
you see why it isn’t? The controlling
nature of this feedback makes the
employee’s performance increasing-
ly dependent upon the supervisor’s
presence and persistence. Bad move
if you don’t want to have to carry
your employees up the hill whenev-
er you need peak performance. That’s
not a manager’s job.

So, if that’s the wrong approach,
what’s the right one? Here’s how to

DaveVan Dyke

translate that last statement from its
current controlling form to an infor-
- mational version: *"You’re
making excellent progress
toward that goal — faster
than most.” This informs
the employee of his or her
progress relative to co-
workers.

Or "Did you see that
d your progress scores |ac-
cording to a standard, ob-
jective measurement| are
way above average for
someone with your experience?”
That teaches the employee to be in-
formed about his or her progress
compared to a benchmark.

Stay In The Background

Such statements tocus attention on
the performance, keeping the super-
visor in the background. You are
purely being informative. This ap-
proach encourages the employee to
focus on the performance and not
you or your outside control.

Much of the teedback untrained
managers give is about the employ-
ecs themselves. These managers use
statements with the word you: “You
messed up.” Depersonalize teedback
so it’s about the behavior and not the
employee and you'll get much fur-
ther down the motivation path.

Get to the next level by practicing
the use of ‘it statements.” “It,” in this
case, is the performance itself. It
statements talk about how the task is
going, not about how the person is
doing or how you feel about how the
person is doing. It statements are
based on objective data about the
task and bring that data to the atten-
tion of the person performing the
task. They answer the question
“How’s it going?” in place of the
question “How are you doing?”

Understanding Rewards
And Incentives

One of the most common discus-
sions | have with general managers
about motivation is about the chal-

*

Much of the feedback
untrained managers give
is about the employees

themselves.

L w——

lenge of rewards and incentives. I've
been emphasizing motivation over
rewards in these articles because the
real challenge, after all, is to motivate
employees, not reward them. Most
managers find it far easier to solve
the problem of finding a suitable re-
ward for great performance than to
solve the problem of not having any
great performances to reward.

Rewards do have their place in
your management toolbox. Rewards
are also feedback and can be either
highly effective or entirely ineffec-
tive. In some cases, they can even
have a negative effect. And now that
you have more information about
feedback than most managers do,
you are in a great position to gain
some real insight into how to use re-
wards more effectively.

You must first understand that all
true rewards are feedback. They are
simply another form, not different in
the basics from personal one-on-one
comments, notes of thanks or a sta-
tistical process. Can you name any
reward that is nor a form of feed-
back?

Let’s look at prizes or trophies.
Prizes and trophies are common
forms of feedback in many business-
es, but radio sales is famous for them.
They’re obviously a symbol that has
some power, because they represent
honor and recognition. But recogni-
tion and honor for what? For doing
whatever they recognize. Most sales
this month, quarter or year. Most new
clients. Highest rates. Highest-rated

WwWWwW.americanradiohistorv.com
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Let Go To Get Better Results

The setting is a toy factory’s production line in the 1950s.
It is staffed by women who sit at workbenches and paint
dolis. It has a fancy new production {ine on which a con-
veyor belt carries dolls past at a carefully caiculated “op-
timal rate.” The women are supposed to take an unpaint-
ed doll off a hook, paint it, then put it on the next free hook.
Modern engineering at its best! Except the women hated
the new system, and their productivity was very low. The
majority of hooks arrived empty at the far end of the con-
veyor belt, and management decided to call in a consult-

ant to find out what was wrong.

The consultant convinced the foreman to talk to the women. The
foreman learned that the women feit the room was too hot and wanted
fans. Management was sure fans were not going to heip but
eventually decided to give the suggestion a try anyway. And production
went up.

But it was still not optimal, and so the consultant continued to push
management toward a dialogue with the workers. Out of one of the
meetings came the employee suggestion that the workers be allowed
to control the speed of the conveyorbelt. Again, the management was
sure the idea was crazy, but, with the consultant's encouragement, let
them give it a try.

As soon as the women gained control over the speed of the
production line, their morale and productivity went through the roof.
They ran the belt slow at some times of day, faster at others, working
in a rhythm that suited them best. And soon their productivity was so
high that management became upset, complaining that the women
were eaming higher bonuses than other workers in the factory and
that they were producing too much output for other departments to
handle.

This case started with management’s concern that the employees
were not sufficiently motivated. By the end of the process, manage-
ment felt that the employees were too motivated. Rather than adopt
similar practices throughout the plant, management decided to fix the
perceived problem of overproduction by reverting to a fixed-speed
belt. But you can’t turn back the hands of time. The women on the doll
line had tasted something finer and were no longer willing to put up
with the oid conditions. Most of them quit within a few months, and the
department reverted to its earlier poor performance.

The Command-And-Control Culture

This tale illustrates the ups and downs of trying to switch from
managing on the resistance path to managing on the motivation path.
it also happens to be a classic in the literature of participation, one of
the first proofs that giving people more input and control is good for
their motivation and performance. in this case, participation did boost
performance — but it was rejected anyway when it clashed with a
prevailing command-and-control culture.

In the end, you can achieve high motivation and performance
when you loosen the controls and listen to your people. But once
you've given them a chance to walk the motivation path, they will no
longer accept the resistance path as passively as they did when they
knew nothing better. If you are sincere about building motivation, go
for it. But don’t change your mind midstream, or things may be worse
than before.

You have to choose whether you want to preserve the option of a
coercive style of supervision. Which may explain why the striking
success this case iflustrated more than 40 years ago has yet to be fully
taken advantage of in most workplaces. Many managers have a very
hard time letting go of the old ways, even when the evidence that other
alternatives are better is crystai-clear.

— Dave Van Dyke

daypart. Whatever the reward recog-
nizes is performance-based, and so
the reward is a form of performance
feedback.

Areward is simply positive perfor-
mance feedback. Nothing more or
less.

These are the essential principles
of a good reward program:

1. Rewards should provide posi-
tive feedback to everyone.

2. Rewards should provide feed-
back about performance, not people.

3. Rewards should provide attain-
able, timely and accurate feedback.

4. Rewards should provide infor-
mative feedback.

Next time: How to implement
these principles.

Dave Van Dyke is a former VP/
GM of KCBS-FM/Los Angeles
andcurrently advises GMs through
his company, RadioMentor. He is
also President/COQ of finology, a
Los Angeles-basad investment
banking firm with broadcast
interests. Reach him at 888-
790-1102 or dvd@radiomentor.
com. '
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| PART ONE OF A SERIES |

2003 Promotional Galendar: January-March

To help your promotion and sales departments get a head start on the new year, this week we begin a clip 'n’
save series with all the special days and weeks of 2003, courtesy of the RAB.

" January

Book Blitz Month

Bread Machine Baking Month

Celebration of Life Month

Coffee Gourmet International Month

Family-Fit Lifestyle Month

Image Improvement Month

International Creativity Month

International Life Balance Month

International Quality of Life Month

National Be On Purpose Month

National Clean Up Your Computer Month

National Eye Care Month

National Glaucoma Awareness Month

National Hot Tea Month

National Mentoring Month

National Personal Self-Defense
Awareness Month

National Poverty in America Awareness
Month

National Reaching Your Potential Month

National Thyroid Awareness Month

Oatmeal Month

1 New Year's Day

1 Universal Hour of Peace

1-7  Diet Resolution Week

1-7  Lose Weight, Feel Great Week

1-7  New Year's Resolution Week

4 Trivia Day

5-11  Women’s Self-Empowerment
Week

6 Organize Your Home Day

6-10 National Graves’ Disease
Awareness Week

6-10  National Thank Your Customers
Week

6-12  Someday We'll Laugh About This
Week

7 First U.S. commercial bank opens
(1782)

8 - Elvis Presley’s birthday (1935)

International Thank You Days

Home Office Safety and Security

Week

13 First radio broadcast (1910)

13 National Clean Off Your Desk Day

Man Watchers Week

15 Martin Luther King Jr.’s birthday
(1929)

15 First Super Bowl (1967)

15 Humanitarian Day

16 Religious Freedom Day

16 Get to Know Your Customer Day

16-20 Sundance Film Festival

17 Professional Golf Assn. of
America founded (1916)

18 Lewis and Clark expedition 200th
anniversary

19 World Religion Day

19-25 Healthy Weight Week

19-25 Hunt for Happiness Week

19-25 National Creative Frugality Week

19-25 National Nurse Anesthetists Week

20 Martin Luther King Jr. Day

20-26 National Handwriting Analysis
Week

21 National Hugging Day

22 Celebration of Life Day

22 National Compliment Day

23 Women’s Healthy Weight Day

26 Super Bowl XXXVII (San Diego)

26-Feb. 1  Catholic School Week

27 Bubble Wrap Appreciation Day

27 Thomas Crapper Day

27-31 National Take Back Your Time
Week

28 National Speak Up and Succeed
Day

29 National Puzzle Day
3 Fun at Work Day

February

Age-Related Macular Degeneration/Low
Vision Awareness Month

American Heart Month

Bake for Family Fun Month

International Boost Self-Esteem Month

International Expect Success Month

Marfan Syndrome Awareness Month

National African-American History Month

National Bird Feeding Month

National Caffeine Addiction Awareness
Month

National Cherry Month

National Children’s Dental Health Month

National Hot Breakfast Month

National Sign Up for Summer Camp
Month

National Single and Searching Month

National Snack Food Month

National Weddings Month

Plant the Seeds of Greatness Month

Return Shopping Carts to the

Supermarket Month

Wise Health Consumer Month

1 Chinese New Year

1 National Freedom Day

1 Women’s Heart Health Day

2 Groundhog Day

2 Diabetes Sunday

2-8  Children’s Authors & lllustrators
Week

3 Endangered Species Act
anniversary (1973)

3 Halfway point of winter

3-7  National School Counseling Week

3-8  National Consumer Protection
Week

4 Dump Your Significant Jerk Day

National Girls and Women in

Sports Day

Weatherpersons Day

Pay a Compliment Day

National Fall Awareness Day

Wave All Your Fingers at Your

Neighbors Day

8 Boy Scouts of America founded
(1910)

8 Laugh and Grow Rich Day

9 Diabetes Sunday

9-15 Celebration of Love Week

9-15 Heart Failure Awareness Week

9-15 International Flirting Week

10-14 Cardiac Rehabilitation Week

10-16 Live to Give Week

10-16 National Child Passenger Safety
Awareness Week

11 Satisfied Staying Single Day

12 Abraham Lincoln’s birthday

12 Lost Penny Day

14 Congenital Heart Defect
Awareness Day

14 National Have a Heart Day

14 Race Relations Day

14 Valentine’s Day

14-21 National Condom Week

15 National | Want Butterscotch Day

15 Susan B. Anthony Day

16 Diabetes Sunday

o

~N~ oL

one strong, simple idea.

strong feeling from the spot.

VN

60-Second Copywritar

The Power Of Simplicity

If you throw three balls at someone, they'll drop them all. But if you throw them one ball,
they’re more likely to catch it. Want your potential customers to catch the ball? Give them

By Jeffrey Hedquist

How? Try writing your commercial as a 10-second spot. This forces you to condense the elements of the
commercial into one big idea. Then expand itinto a 30- or 60-second story that resonates with the audience,
with a compelling opening, middle and close.

Advertisers often try o include too much information or sell too many items in one commercial. With radio,
it's important to have a single powerful, emotional image that touches people so they come away with one

This technique will give your writing focus and will enable your spots to break through the clutter. Rather
than attempt something complex, it’s often better to do something simple and do it well.

| Jeffrey Hedquist has given up trying to simplify his tife. He's just going to simplify his commercials. Youcan
contact Jeffrey at Hedquist Productions Inc., P.O. Box 1475, Fairfield, 1A 52556. Phone: 641-472-6708;
fax: 641-472-7400; e-mail jeffrey@hedquist.com.

www.americanradiohistorv.com

16-22
16-22
16-23

Internationat Friendship Week
National Engineers Week
National Future Farmers of
America Week

17 Presidents Day

21-23 Second Honeymoon Weekend
22 George Washington’s birthday
22-28 Jewish Heritage Week

23 Diabetes Sunday

24-28 Read Me Week

25 Spay Day US.A.

March

American Red Cross Month

Help Someone See Month

International Listening Awareness Month

Irish-American Heritage Month

Mental Retardation Awareness Month

Music in Our Schools Month

National Athletic Training Month

National Chronic Fatigue Syndrome
Awareness Month

National Craft Month

National Collision Awareness Month

National Colorectal Cancer Awareness
Month

National Eye Donor Month

National Frozen Food Month

National Kidney Month

National Lawnmower Tuneup Month

National Nutrition Month

National On-Hold Month

National Professional Social Work Month

National Talk With Your Child About Sex
Month

National Umbrella Month

National Women’s History Month

Optimism Month

Poison Prevention Awareness Month

Rosacea Awareness Month

Save Your Vision Month

School spring breaks

Workplace Eye Health and Safety Month

Youth Art Month

1 Babysitter Safety Day

1 National Pig Day

1 Peace Corps founded (1961)

1-7  National Write a Letter of

Appreciation Week
1-7  Return Borrowed Books Week

2 Read Across America Day

2-8  National Pancake Week

2-8  National Procrastination Week

2-8  Save Your Vision Week

3 | Want to Be Happy Day

3 National Anthem Day

3-7  National Cheerleading Week

3-7  National School Breakfast Week

4 International Pancake Day
Hug a Gl Day

4 Mardi Gras

4 Peace Corps Day

5 Ash Wednesday

5 Stop Bad Service Day

7 National Salespersons Day

8 Genealogy Day

8 International Working Women's
Day

9 Barbie debuts (1959)

9 Panic Day

Girl Scout Week

10 Telephone invented (1862)

11 National Organize Your Home
Office Day

13 Good Samaritan Involvement Day

15 The Ides of March

National Agriculture Week

National Poison Prevention Week

National Spring Fever Week

17 Act Happy Day

17 New Moms Awareness Day

17 St. Patrick's Day

Pulmonary Rehabilitation Week

18 Forgive Mom and Dad Day

20 Great American Meat-Out

20 National Agriculture Day

20 National Common Courtesy Day

20 Proposal Day

20 Spring begins

21 Single Parents Day

22 International Goof-Off Day

22 World Day for Water

National Cleaning Week

24 World Tuberculosis Day

Anonymous Giving Week

25 American Diabetes Alert Day

25 Pecan Day

29 National Mom-and-Pop Business
Owners Day

31-April 6 National Sleep Awareness

Week

Pros On The Move

* Ernie Caldemone has been
named GSM for RadioWorks Clas-
sic Rock-CHR combo WKHY &
WXXB-FM/Lafayette, IN. He brings
to the post more than 20 years of
experience in Indiana radio man-
agement, having been VP/GM at
WKKG & WCSI/Columbus and
WMDH-AM & FM/Muncie.

s Larry Julius takes the newly
created post of Director/Sales for
Clear Channel/Maine, overseeing
the region’s 21 stations. His radio-
sales career spans more than 20
years, including executive positions
with Interep, McGavren-Guild, Light-
ningcast, John Blair Co. and Infinity
Broadcasting.

+ Kathy Kennedy rises to GSM
for Salem Communications Con-
temporary Christian WZFS (The

Fish)/Chicago. She has been GSM
for co-owned Christian Talk & Teach-
ing WYLL-AM for the past 3 1/2
years and will continue to oversee
sales at that station.

* Dixie McKee succeeds Mike
Knar as Cumulus Media/Beaumont-
Port Arthur, TX Market Manager.
Knar recently took similar duties for
Cumulus’ Houston stations.

» Jeff Morton exits as Clear Chan-
nel/Muskegon, MI Market Manager
to become Director/Sales for Citadel
Communications’ Grand Rapids clus-
ter.

* Mi-Rhee Vanderwall moves up
from LSM to GSM at Cumulus/
Kalamazoo, MI, overseeing sales
for WRKR-FM, WKFR-FM & WKMI-
FM.
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Dan O’Day invites you to attend the 11th annual

HOW TO CRITIQUE & COACH
RADIO TALENT

TIME MANAGEMENT FOR PDs

YOUR ON-AIR STATION POSITIONING:
Everything You're Doing Is Wrong!

R~

RANDY MICHAELS Nick MICHAELS

THE EVER-CHANGING ROLLER
COASTER RIDE OF RADIO:

How To Enjoy The Ride Without
Being Thrown Off

THE COMPLETE GUIDE TO GREAT
RADIO PROMOTIONS & CONTESTS

‘ Gl BUILDING THE WORLD’S GREATEST
Dan O’Day LARRY RoOSIN PROMOTION FOR YOUR STATION

SPECIAL FRIDAY LUNCHEON
PERFORMANCE by BMI
songwriting legend LAMONT
DoziERr, of the Holland-
Dozier-Holland team re-
sponsible for such Motown
classics as “Baby Love,”
“Where Did Our Love Go,”
“Baby I Need Your Loving,”
“You Can’t Hurry Love,” rs Co-sponsored by

“Reach Out, I'll Be There,” LAMONDOZIER BNII BMI continues to lead

INSTANT STATION POSITIONING

DECISION THEORY FOR PDs:
How To Make Consistently
Better Decisions

“How Sweet It Is (To Be the way in its support

Loved By You),” “Stop! In The Name of Love,” “Love Is of the radio industry

Like An Itching In My Heart,” “Heat Wave,” “Nowhere to by sponsoring the performance

Run,” “Bernadette,” and “It’s The Same Old Song.” of LAMoNT DOZIER at PD GRAD
SCHOOL 2003. BMI is proud to
help program directors continue
their career development.

Complete info & online registration:
www.danoday.com/pdgrad

DUE TO SPACE LIMITATIONS { irrz 1.1 [~ “z:) TO 100 ATTENDEES.

www.americanradiohistorv.com
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Partner For Music Webcast gracenote
Continued from Page 3 to hear another kind of programming.  broadband connections, with only www.gracenote.com
; Indeed, Buckley President Ri.ck shprt tyuﬁ’eriryg delays at startup. Buf}- charts @gracenote.com
to lift the block on some or all of Buckley said The Best of Everything  ering is consistently slow after a song
them. . . is “a natural con.1plem‘ent to the.pow- is sklpped. but that was .the only If you play CDs on an Internet-connected computer, Gracenote prob-
The player also includes the listen-  erful programming of talk and infor-  streaming problem I found in several ably knows about it. Every day Gracenote's CDDB music-recognition
er-favorite “Skip™ button that most  mation on WOR Radio and the WOR  hours of listening. service supplies artist and track information to more than 1 million
webcasters no longer offer, as wellas  Radio Network nationwide. We recog- The iSelector player is small and people who ptay music through CDDB-enabled audio players; at the
another nifty little customization fea-  nize that our listeners enjoy music, too, ~ attractive, with the usual set of cas- same time, Gracenote collects information about the music those people
ture: a “Play deep cuts™ button. Giv-  and we’re proud of this new one-of-a-  sette-player-style buttons on the left are listening to. That data is then anonymously aggregated for Grace-
ing subscribers the opportunity to  kind format we've created for them.”  and the add, subtract and ban buttons note’s charts. Below are last week's 50 most played CDs.
hear more than just the singles from Right now there’s an option to in-  on the right. The “Unban” button is a
their favorite artists is a particularly  clude holiday music in the regular  bit oddly placed, off by itself on the “
nice idea from a webcaster dedicated  Best of Everything stream, as well as  left side of the player and away from
to variety. an all-holiday version that appears to  the other music-rotation controls. The
What WOR and RCS have creat-  be just as diverse as its mainstream  bottom third of the player is taken up LW TW ARTIST Album Title Weeks On
ed is essentially an Intemet-only “side  counterpart. by unobtrusive rotating banners, with 1 1 EMINEM The Eminem Show 20
channel” of the type that has long . . a pair of arrow buttons to let users .
been talked about — but rarely tried LIRS NI scroll through the ads. 32 VARIOUS ARTISTS 8 Mile .
— as a strategy to keep listeners with The Best of Everything’s sound The album art that appears in the 4 3 JAY-ZThe Biueprint 2: The Gift & The Curse
a station brand even when they want  quality is excellenton both dialupand  center of the player is nicely in 2 4 SHANIA TWAIN Up!
synch with the stream (on a surpris- 7 5 NORAH JONES Come Away With Me 33
. ing number of players, it isn’t), and 6 6 2PAC Better Dayz 2
B clicking on the art brings up an
es' m Eve"mlng samnle Hn“r RCS-nTunes CD store. The Best of O U LU s L ) 0
Fridav’ Dec. 6, 6=3o_7=3opm ET Everylhing‘s promolional material 9 8 COLDPLAY A Rush Of Blood To The Head 15
' points out that every featured CD 10 9 RED HOT CHILI PEPPERS By The Way 22
FRANK SINATRA/BING CROSBY Fugue For Tinhorns can be purchased from the player, 8 10 NELLY Neliyville 94
SADE Smooath Operator but there isn’t anything on the play-
16 11 TIM MCGRAW And The Dancehall Doctors
LETTERMEN Put Your Head on My Shoulder er itself to indicate that. That may be )
BRENDA LEE All Aione Am | something WOR and RCS should 11 12 SYSTEM OF A DOWN Steal This Album
ABBA | Have a Dream consider changing: peop]e who are 14 13 AVRIL LAVIGNE Let GO 26
GOGt GRANT The Wayward Wind new to streaming audio may not re- 13 14 ELVIS PRESLEY Elvis 30 #1 Hits "
GENE KRUPA Opus One alize that they need to click the art 12 15 SYSTEM OF A DOWN Toxici
oxici 66
CULTURE CLUB Do You Really Want To Hurt Me to buy an album. A LT Cr:y ie B o 9
ANN HAMPTON CALLAWAY Easy To Love There are other customizable sub- Jnarie Srown Lhrisimas
JAZZ STEPPERS A-L-J scription streams out there, but this 20 17 MARIAH CAREY Merry Christmas 6
JAMES INGRAM & PATTI AUSTIN How Do You Keep the Music Playing is the first attempt by a major-mar- 15 18 THE ROLLING STONES Forty Licks 10
KEELY SMITH This Love Of Mine ket broadcast station to launch a 41 19 VARIOUS ARTISTS Now That's What | Call Christmas! 6
L A0 LT paid, targeted webcast. The Best of 18 20 JOHN MAYER Room For Squares 36
MELISSA MANCHESTER Walk On 8y Everything is an entertaining web- 21 MANNHEIM STEAMROLLER Chri Extraordinaire 1
HARRY CONNICK JR. Way Down Yonder in New Orleans cast with unique adult appeal; it°1l be - ristmas Extraordinaire
MARY CHAPIN CARPENTER Stones In The Road interesting to see if it can attract 3 22 JOSH GROBAN Josh Groban 23
AMBROSIA Biggest Part Of Me enough listeners from WOR to stay — 23 MARIAH CAREY Charmbracelet 1
around a while. 17 24 AUDIOSLAVE Audioslave 3
19 25 SANTANA Shaman 7
— 26 CELINE DION These Are Special Times 5
24 27 NIRVANA Nirvana 6
23 28 JENNIFER LOPEZ This Is Me ... Then 2
21 29 PINK Missundaztood 49
28 30 JA RULE The Last Temptation 2
25 31 ROBBIE WILLIAMS Escapology 3
President Signs Small Webcasters’ Bill — 32 HARRY CONNICK JR. When My Heart Finds Christmas 1
President Bush has signed into law the Small Webcasters Settiement Act that passed the House and Senate 26 33 CREED Weathered 95
unanimously last month. The SWSA gives small webcasters a new chance to negotiate performance royalties — 34 MANNHEIM STEAMROLLER A Fresh Aire Christmas 1
with SoundExchange, which under the law hag the rig.ht. to negotiate on behalf of all .copyrighl. owners, .not justl its 27 35 JUSTIN TIMBERLAKE Justified 5
own members. Rates of 8%-12% of revenue with a minimum of $2,000 a year were included in an earlier version .
of the law, and SoundExchange planned to offer those rates to streamers in the new negotiations. Sound- — 36 TRANS-SIBERIAN ORCHESTRA Christmas Eve 1
Exchange and qualifying webcasters have until Dec. 15 to come up with an agreement. | — 37 MANNHEIM STEAMROLLER Christmas 1
Liquid Audio Distributes Cash, To Be Dissolved — 38 °N SYNC Home For Christmas 5
The board of Liquid Audio last week unanimously approved a distribution of $2.50 per share to stockholders of 36 39 JACK JOHNSON Brushfire Fairytales 26
record as of Dec. 10 and agreed to dissolve the company. The technology developer and distributor is still oper- — 40 MANNHEIM STEAMROLLER Christmas In The Aire 1
ating for now, but plans for liquidation are in the works. The battle over the future of Liquid began when it an- . . i
nounced plans to merge with Alliance Entertainment in June. Two groups of dissident shareholders, led by MM — 41 KENNY G Miracles: The Holiday Album 5
Companies and Steel Partners, first made separate offers to buy Liquid outright, then sought control of the board. 30 42 SHAKIRA Laundry Service 55
They gained control in October, blocked the Alliance merger and are now cashing out Liquid's remaining assets. 35 43 LINKIN PARK Reanimation 19
Pressplay Added To Gateway PCs 43 44 THE STROKES Is This It 32
The Gateway Music Vault system, powered by pressplay, will now be shipped with all new Gateway consumer — 45 KENNY G Faith: A Holiday Album 1
PCs. Computer buyers will be offered a choice of a free three-day trial of Music Vault, a 30-day free trial with a PINK Echoes (The Best Of Pink Flovd 57
150-song “Genre Pack” of preloaded music files and 10 permanent “portable” downloads, or a “Mega Pack” 2,000- L . ( LU
song music sampler with a 90-day free subscription and 20 portable downloads. All the packs include unlimited 44 47 PUDDLE OF MUDD Come Clean 53
free streaming of pressplay’s music catalog. The offer is designed to et consumers try the service without having 47 48 PAUL MCCARTNEY Back In The U.S. Live 2002 2
to spend hours downloading songs; pressplay points out that the 8.5-gigabyte Mega Pack would take weeks to 31 49  NICKELBACK Silver Side Up 65
download over a dialup connection. Like all nonportable pressplay downloads, the Gateway Vault songs are teth-
ered to the user’s subscription and become inaccessible when the subscription expires. 50 50 TOOL Lateralus 75

www americanradiohistorv. com
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DON’T MISS THE MOST
IMPORTANT ANNUAL EVENT
IN TALK RADIO!

“R&R’s Talk Radio Seminar is the most praductive and
beneficial management and programmer’s event we attend in
any given year.” — Mickey Luckoff, Pres/GM and Jack
Swanson, OM KGO-KSFO/San Francisco

“I left with five pages of notes about things | will use to make
my station better. Maybe you should change the name of the
convention - it's not just for talk stations.” — Jim Farley, VP
News/Programming, WTOP AM & FM/Waskington, DC

“TRS is still the most valuable thing | go to each year and
R&R works hard to make it so.” — Phil Boyce, OM/PD
WABC/New York

o0

MARINA BEACH MARRIOTT
LOS ANGELES, CA

“By far the best and most productive broadcast seminar
available today. TRS has always attracted the industry’s best
and brightest.” — Ken Kohl, OM/KFBK-KSTE/Sacramento and
Clear Channel Regional Brand Mgr.

SEMINAR FEES

BEFORE FEBRUARY 7, 2003 $399

FEBRUARY 8 - FEBRUARY 28, 2003 $450

AFTER FEBRUARY 28, 2003
ON-SITE REGISTRATION ONLY

registration
There is a $50.00
cancellation fee.
Mo refunds after
February 14, 2003

FAX THIS FORM BACK TO 31 0-203-8450
OR MAIL TO:

R&R Talk Radio Seminar 2003
P.O. Box 515408

Los Angeks, CA 90051-6708

OR REGISTER ONLINE AT www.radioandrecords.com
MAILING ACD3ESS

Please print carefuily or type in the form below.
-ull payment must accompany registration
form. Please include separate farms for each
registrat on. Photocopies are acceptable.

$500

METHOD OF PAYMENT

PLEASE ENCLOSE SEPARATE FORMS FOR EACH INDIVIDUA . REGISTRATION

Amount Enciosed: $_____

D Visa

D MasterCard D American Express D Discover D Check

Name

g,Leglsjra'tnon

Title

Call Letters/Czrmpszny Name

Street

Account Number |

Expiration Date

Month  Date Signature

City

Telephone #

Print Cardhoider Name Here

Call the R&R Talk Radio Seminar 2003

QUESTIONS? |/ iiine at 310.788-1696

awarm welcame to you during your upcoming meeting.

e To confiem your reservation, your arrival must be guarante3d by charging two
nights dzpcsit to a mejor credit card, or you may send payment by mail. Deposits
will be refur ded only i~ reservation is cancelled at least 14 days prior to arrival.

* Reservatizns requested after February 10, 2003 or after the room block has been
filled are suaject to availability and may not be available at the Seminar rate.

* Check in 1im2 is 3:00 pm; check out time is 12noon.

Thank you for requesting reservations at the
Marina Beach Marriott. Our staff would like to take the opportunity to extend

TYPE OF ROOM TALK RADIO SEMINAR RATE

Single / Double $179/night

FOR HOTEL RESERVATIONS, PLEASE CALL:
310-301-3000 or 800-228-9290

Or mail to:

Marina Beach Marriott

4100 Admiralty Way, Marina del Rey, CA 90292
www.marriotthotels.com/laxmb (Groug Code radrada)
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‘Radio Tricolor’
Debuts In Vegas

Entravision’s KRRN/Las Vegas
on Dec. 4 flipped to Regional Mexi-
can as “Radio Tricolor,” targeting
adults 25+ with such artists as
Vicente Ferndndez, Alejandro
Fernandez, Juan Gabriel and Los
Tigres del Norte. The move comes
a week after the company moved its
Spanish Contemporary “Super
Estrella” format from KRRN at
105.1 to KRCY/Las Vegas at 92.7.

KRRN played a continuous loop
of Jose Feliciano’s “Feliz Navidad”
for the week prior to Radio
Tricolor’s debut. The KRRN call let-
ters are expected to make the move
1o join Super Estrella at 92.7 in the
future.

“Entravision Radio is committed
to providing its listeners with the
Spanish-language music they want,”
KRRN GM Gary Horky said. “As a
result of increasingly strong listener
demand for the music featured on our
Radio Tricolor format, we made the
decision to introduce it to the Las Ve-
gas market, one of the fastest-grow-
ing Hispanic markets in the U.S.”

After the launch of Radio Tricolor
on KRRN, Entravision awarded
$1,000 to the 105th caller.

* EventTape®

* BunchaBanners™

* FlashBags™

* BumperStickers

 Ponchaos |
StadiumCups \_
KeyTags

" PPM

Newsbreakers

Continued from Page 1
part of the fall 2002 ratings periods may have been inhibited by the low
encoder input levels.

The decision to extend PPM testing in Philadelphia through March 28,
2003 not only allows Arbitron to determine if KYW's out-of-spec encoder
affected the spring and summer 2002 results, it also gives Arbitron the
opportunity to compare the entire winter 2003 survey period, as well as
Nielsen’s local TV results for January, February and March 2003. Arbitron
also asked four other radio stations to slightly increase their encoders’
audio input levels but noted that these stations were providing sufficient
audio input and that the performance of their encoders was not inhibited.

Arbitron VP/Technology Ron Kolessar stressed that the diminished PPM
encoder input levels at KYW in no way represent a flaw in PPM technol-
ogy. but he noted that the glitch proves that Arbitron needs to refine its
installation specifications and its procedures for verifying that encoders
have been properly installed. “We are also improving the design of our in-
station monitoring equipment to allow it to analyze more completely the
quality of the encoded signal,” Kolessar said.

Arbitron President/U.S. Media Owen Chariebois added that the Phila-
delphia trial's extension will have no impact on the company’s 2003 PPM-

Clear Channel/Toledo Ups Michaels To OM

ill Michaels, an 11-year veteran of WVKS/Toledo who was named

PD of the Clear Channel CHR/Pop station in 1999, has been pro-
moted to OM for that station, as well as the five others Clear Channei
owns in the market: WCWA, WIOT, WPFX-FM, WRVF and WSPD. He
succeeds Andy Stuart, now a Regional VP for Clear Channel.

“Bil’'s dedication, commitment and passion for radio have been evident
from Day One,” Stuart said. “| have watched him develop into a tremen-
dous professional. He's taken on difficult assignments and performed them
well, and | am certain that he will be as successful in his new role.”

Michaels said, “This is a great opportunity and one that will be a career
highlight. We have terrific radio properties in Toledo, with four of the top
six stations in the market. Our programming talent in the cluster is obvi-
ously strong, and I'm looking forward to helping the PDs and GMs move
the needle even further.”

LR

development schedule.

— Adam Jacobson

WEA

Continued from Page 3

“When WEA was formed in
1971, it was a paradigm for ail mu-
sic-distribution companies, based on
its unique structure and its approach
to distributing music,” WEA CEO
Jim Caparro said.

“However, significant changes in
the industry require us to reposition

the organization to take advantage of
the rapidly evolving market and ap-
proach the business of distributing
and marketing music and related
product with fresh eyes. While the
restructuring necessitates some pain-
ful changes, these are crucial in
strengthening the organization and
enabling us to continue to uphold
WEA’s long-standing tradition of
excellence.”

| affairs and physical distri-

Gavin Named GO0 At EMI

Former Zomba Record
Group Exec. VP Ivan
Gavin has been recruited |4
as COO of EMI Recorded
Music North America.
His duties will include
oversight of the company's
day-to-day business opera-
tions, including human re-
sources, business affairs,
shared services, industry

Gavin

N. America

the mechanics of the music
business better than any ex-
ecutive today and will play
an important part in helping
me realize the full potential
of our new structure. I will
look to Ivan to assume op-
erational leadership so I can
focus on the creative side of
the business.

“He is a solid addition to
the organization as a top

o

L "ZP

N— ‘-,! I
‘e
KTIGR THE TIGER

ytion Drive * Fort Wayne, Indiana 46804
J) 436-6739 - www.firstflash.com

$00-21 FLASH

v

4-800-213-5274 DUASTIO
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bution.

Gavin will work with EMI’s Capi-
tol, Capitol Nashville, Virgin, CMG,
Angel/Blue Note and Castalian la-
bels, as well as with EMI Recorded
Music Canada. He will also oversee
the Higher Octave and Narada la-
bels. He’ll report to EMI Recorded
Music Vice Chairman/EMI Re-
corded Music North America CEO
David Munns.

Munns said of Gavin, “He is a
great professional who knows about

manager and leader who
will run the business day to day and
inject contro! and discipline into our
North American operations.”

Gavin said, “I have great respect
for Alain Levy and David Munns,
true music executives who are
among the best in the business, hav-
ing re-created an organization that is
not only equipped to deal with
change. but that has the guts to re-
invent the way the music industry
does business.”

Hannity

Continued from Page 1

reaches an estimated 10 million lis-
teners weekly. He is also the co-host

© | of FOX News Channel's highly suc-

cessful Hannity and Colmes, a
nightly discussion of the issues of
the day between the proudly conser-
vative talker and his left-leaning
counterpart, Alan Colmes.

Interestingly, R&R inadvertently
played a significant role in the
launch of Hannity’s meteoric career
in Talk radio. Following a stint in
college radio — where the Univer-
sity of California at Santa Barbara’s
liberal-minded establishment was
not particularly enthusiastic about
the young radio host. who sang the
praises of then-President Ronald
Reagan -— Hannity placed a *“Posi-
tions Sought” ad in R&R. Billing
himself as “‘the most-talked-about
college radio host in America,” the
brash young talker was offered his
first commercial radio gig by the
smart management of WVNN/
Huntsville, AL. The rest, as they say,
is history.

Next. Hannity moved to WGST/
Atlanta, where his success in the
Peach Tree City soon attracted the
attention of WABC/New York and
the FOX News Channel. In 1996
FOX’s Roger Ailes asked Hannity to

move to New York, where Hannity
became part of the new lineup at the
fledgling FOX cable news outlet.

In 1997 Hannity joined ABC
Radio’s News/Talk flagship, WABC/
New York, where his program
quickly became the Big Apple’s
most popular News/Talk afternoon
radio show.

Hannity’s energy, charisma and
audience following soon attracted
the attention of ABC Radio Network
brass, who launched the New York
City native into national syndication
in 2001. Today Hannity's daily pro-
gram is heard on more than 200 sta-
tions nationwide.

Not content with success on radio
and TV, this year the multimedia-
minded Hannity authored the best-
selling book Let Freedom Ring:
Winning the War of Liberty Over
Liberalism. His book tour attracted
thousands of fans, who lined up at
bookstores all across America to
meet and shake hands with the
popular Talk radio host.

R&R’s Talk Radio Seminar will
be held March 6-8, 2003 at the Ma-
rina Beach Marriott in Marina Del
Rey, CA. Save now on early-bird
registration by logging on to wwwu:
radioandrecords.com, then clicking
on “Conventions/Summits” for fast,
easy and secure online registration.
Or fill out the registration form on
Page 13 of this issue.
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Music
CHOICE'

23 million homes
27,000 businesses
Available on digital cable and DirecTV
Adam Neiman  646-459-3300

HIT LIST

Seth Neiman
3 DOORS DOWN When I'm Gone
JAY-Z t/BEYONCE '03 Bonnie & Clyde

SOFT ROCK

Seth Neiman

CHRISTINA AGUILERA Beautiful
CELINE DION At Last

DIXIE CHICKS Landslide

PAUL SIMON Father And Daughter

R&B & HIP-HOP

Damon Williams

B2K AND P. DIDDY Bump, Bump, Bump
FAT JOE All | Need

FLOETRY Say Yes

ROOTS Break You Off

RAP

Damon Williams
2PAC Still Ballin®

BABY Heads Up

BUSTA RHYMES Turn It Up
JAY-Z Guns And Roses

ROCK

Gary Susalis

CLOSURE Whatever Made You
CRAZY TOWN Drowning
FROM ZERO Fleeting Glimpse
MUDVAYNE Not Fallinj
SILVERTIOE Maryjane

ZWAN Honestly

ALTERNATIVE

Adam Neiman

FROU FROU Let Go

INTERPOL NYC

REUNION SHOW Art Of Nothing

* TODAY'S COUNTRY

Liz Opoka
MARTINA MCBRIDE Concrete Angel

PROGRESSIVE

Liz Opoka

JOSEPH ARTHUR Dear Lord

NORAH JONES ['ve Got To See You Again
SOUNDTRACK OF OUR LIVES Sister Surround

SMOOTH JAZZ

Gary Susalis

GERALD ALBRIGHT Ain’t No Stoppin’
GATO BARBIERI El Chico

LAKE EFFECT 10% More

LEE RITENOUR Module 105

866-MVTUNES

130 million moviegoers
21,000 mavie theaters

WEST

1. MARIAH CAREY Through The Rain

2. T.A.T.U. All The Things She Said

3. SOUNDS DF BLACXNESS Don't Ever Give Up
4. NIRVANA You Know You're Right

5. TIM MCGRAW Red Rag Top

MIDWEST

10million homes 180,000 businesses
Rick Gillette » 800-494-8863

DMX Fashion Retail Video

David Mihail

The top music videos shown on DMX fash-
ion retail video, targeted at 18-34 adults.
EMINEM Lose Yourseif

MISSY ELLIOTT Work It

INTERPOL PDA

CRAIG DAVID What's Your Flava?

NAS Made You Look

JENNIFER LOPEZ Jenny From The Block

KYLIE MINOGUE Come Into My World

SANTANA t/MICHELLE BRANCH The Game Of Love
DONNAS Take it Off

OURS Leaves

SEV Same 0Old Song

JOHN REUBEN Doin’

JIMMY EAT WORLD A Praise Chorus

DEFAULT Live A Lie
EVE Satisfaction
This section features this week's new adds
on DMX MUSIC channels avaitable via digi-
tal cable and direct broadcast satellite.

CHR/POP

Jack Patterson
No Adds
CHR/RHYTHMIC
Mark Shands
SEAN PAUL Get Busy
JAY-Z Poppin’ Tags
JAY-Z Up Al Night
JAIMIE LEE Dance With Me
URBAN

Jack Patterson
No Adds
ALTERNATIVE
Dave Sloan
ZWAN Honestly
ROCK

Stephanie Mondello

CREED Weathered

BRUCE SPRINGSTEEN Lonesome Day
THE EXIES My Goddess

ADULT ALTERNATIVE

Stephanie Mondello
BADLY ORAWN BOY You Were Right
BONNIE RAITT Time Of Qur Lives
ANDY STOCHANSKY Stutter

BRUCE SPRINGSTEEN Lonesome Day
ADULT CONTEMPORARY
Jason Shiff

BON JOVI Misunderstood
INTERNATIONAL HITS
Mark Shands

No Adds

COUNTRY

Leanne Flask

No Adds

DANCE

Danielle Ruysschaert

OALLAS SUPERSTARS Helium

FROU FROU Must Be Dreaming (Ruff & Jam Mix)
RAP/HIP-HOP

Mark Shands
2PAC Various Tracks
SNOOP DOGG Various Tracks

Playlist is frozen

1. MARIAH CAREY Through The Rain

2. NIRVANA You Know You're Right

3. REBECCA LYNN HOWARD Forgive

4. MANNHEIM STEAMROLLER Fum, Fum, Fum
5. JOSH GROBAN Jesus, Joy of Man's Desiring

SOUTHWEST

1. MARIAH CAREY Through The Rain
2. NIRVANA You Know You're Right

3. KENNY G Auld Lang Syne

4. TA.T.U. All The Things She Said

5. ROD STEWART These Foolish Things

NORTHEAST

1. MARIAH CAREY Through The Rain

2. NIRVANA You Know You're Right

3. SOUNDS OF BLACKNESS Oon't Ever Give Up
4.T.A.T.U. All The Things She Sard

5. TRANS SIBERIAN ORCHESTRA Christmas...

SOUTHEAST

1. MARIAH CAREY Through The Rain

2. MANNHEIM STEAMROLLER Fum, Fum, Fum
3. KENNY G Auld Lang Syne

4. REBECCA LYNN HOWARO Forgive

5. ROO STEWART These Foolish Things

Artist/Tile Total Plays
AVRIL LAVIGNE Complicated 76
HILARY OUFF | Can't Wait 73

LAS KETCHUP The Ketchup Song ... 73
KELLY CLARKSON A Moment Like This 72

AARON CARTER America A O Al
CHRISTINA MILIAN Call Me, Beep Me 71
PLAY Us Against The World Al
SIMON ANO MILO Get A Clue 70
LMNT Juliet 69
A*TEENS Floorfiller 34

VANESSA CARLTON A Thousand Miles 34
HAMPTON THE HAMPSTER Sing A ... 33

JUMPS5 Beauty And The Beast 31
NO SECRETS That's What Girls Do 31
SUGAR RAY When It's Over 30
PINK Get The Party Started 30
BAHA MEN Move It Like This 29
A*TEENS Bouncing Off The Ceiling 29
SMASH MOUTH I'm A Believer 28

BAHA MEN Who Let The Dogs Out? 28

Playlist for the
week ending Dec. 7.

—

WA areure Lori Parkerson
—~ » 202-380-4425

~

Real Jazz (XM70)

Maxx Myrick

ELIANE ELIAS Kissed By Nature
CHARLES LLOYD Lift Every Voice
KERMIT RUFFINS Big Easy

VA The Classical Jazz Quartet

XM Cafe (XM45)

Bill Evans
PHISH Round Room

BPM (XM81)

MADONNA Die Another Day

JEWEL Serve The Ego

LASZLO PANAFLEX Dance To The Music
KYLIE MINOGUE Come Into My World
SUPERCHUMBO irresistable
NARCOTIC THRUST Save From Harm
MADELYNE Beautiful Child

LASGO Alone

JAKATTA {/SEAL My Vision

INTENSO PROJECT Luv Da Sunshine
TELEPOPMUSIK Breathe

SICILIANS L'ltaliano

OSCAR G & RALPH FALCON Dark Beat
FAITH TRENT Body

RISING STAR Touch Me

SINEAD O'CONNOR Troy

ANDY HUNTER Amazing
SUNSCREEM VS. PUSH Please Save Me
MILK INC. Walk On Water

FERRY CORSTEN Punk

CONJURE ONE Sleep

OUT OF GRACE Obscure

IAN VAN DAHL Reason

PARADISE Rising Sun

OARK MONKS {/MIM tnsane

ATB You're Not Alone

OAKENFOLD Starry Eyed Surprise
WHO OA FUNK Shiny Disco Balls
LAYO ANO BUSHWACKA Love Story
LAMYA Empires

LAURA PAUSINI Surrender

TIM DELUXE It Just Won't Do

110 At The End

BODOMKAT The Wreckoning

WIDE LIFE | Don't Want You
CASSIUS The Sound Ot Violence
COOLER KIDS All Around The World
CYNDI LAUPER Shine

THICK DICK/LATANZE WATERS Insatiable
DANIEL BEDINGFIELO James Dean
ROYKSOPP Poor Leno

RAVEN MAIZE Fascinated

GLORIA GAYNOR | Never Knew
ALIVE {/0.D. KLEIN Alive

PRIUSIAR

CONCERT PULSE

Avg. Gross

Pos. Artist (in 000s)
1 PAUL MCCARTNEY $2,198.9
2 BRUCE SPRINGSTEEN $1,127.9
3 THE WHO $984.0
4 GEORGE STRAIT $846.3
5 NEIL DIAMOND $823.2
6 CHER $789.9
7 AEROSMITH $754.7
8 SHAKIRA $689.5
9 CREED $422.7
10 RUSH $4145
11 TOM PETTY $381.8
12 LUTHER VANDROSS $362.6
13 ALAN JACKSON $339.6
14 NO DOUBT $325.2
15 TONY HAWK $319.2

Among this week's new tours

ANTHRAX
CROW
AVRIL LAVIGNE
CHRIS CAGLE
ELTON JOHN & BILLY JOEL
THE ROLLING STONES
VINCE GILL
YANNI

The CONCERT PULSE is courtesy of
Polistar, a publication of Promoters’
On-Line Listings, 800-344-7383;
California 209-271-7900.

@RADI O NETWORKS

Phil Hall» 972-991-9200

StarStation

Peter Stewart
DIXIE CHICKS Landslide

Country Coast To Coast

Kris Wilson
DIXIE CHICKS Long Time Gone

ALTERNATIVE PROGRAMMING
Gary Knoll+ 800-231-2818

Rock
OEF LEPPARD Four Letter Word
VONRAY Inside Out

Alternative
CINDER Soul Creation

Triple A

STEVE EARLE Jerusalem

PETER GABRIEL More Than This
SOUNDTRACK OF OUR LIVES Sister Surround

CHR
VANESSA CARLTON Pretty Baby
0-TOWN These Are The Days

NAC
PIECES OF A DREAM Turning It Up

Christian AC
PHIL JOEL 1 Adore You

uc
COMMON f/MARY J. BLIGE Come Close To Me

Country

TAMMY COCHRAN Love Won't Let Me
SHANIA TWAIN Up!

KEITH URBAN Raining On Sunday

JOMES
RADID

Music Programming/Consulting
Ken Moultrie « 800-426-9082

Alternative

Steve Young/Kristopher Jones
SOCIALBURN Down

Active Rock

Steve Young/Kristopher Jones
SUM 41 Still Waiting

ZWAN Honestly

Heritage Rock

Steve Young/Kristopher Jones
OEF LEPPARO Four Letter Word
RED HOT CHILI PEPPERS Zephyr Song

CHR

Steve Young/Josh Hosler
3 DOORS DOWN When I'm Gone
VANESSA CARLTON Pretty Baby
KYLIE MINOGUE Come Into My World
SIMPLE PLAN I'd Do Anything
T.A.T.U. All The Things She Said

Rhythmic CHR

Steve Young/Josh Hosler
J. LOPEZ t/1L COOL J All | Have
SHADE SHEIST Wake Up

Soft AC

Mike Bettelli/Teresa Cook
BARRY MANILOW River

Mainstream AC

Mike Bettelli/Teresa Cook
STEVE TYRELL Santa Claus Is Coming To Town

Mike Bettelli
ASELIN DEBISON The Gift

Dave Wingert Show

Mike Bettelli/Teresa Cook
STEVE TYRELL Santa Claus Is Coming To Town

Mainstream Country

Ray Randall/Hank Aaron
SHANIA TWAIN Up!

New Country

Hank Aaron
JOE NICHOLS Brokenheartsville
SHANIA TWAIN Up!

Lia
Ken Moultrie/Hank Aaron
JENNIFER HANSON Beautiful Goodby=

24 HOUR FORMATS
Jon Holiday  303-784-8700

Adult Hit Radio

JJ McKay

CHRISTINA AGUILERA Beautiful

RED HOT CHILI PEPPERS Zephyr Song
SHANIA TWAIN I'm Gonna Getcha Good!

US COUNTRY

Penny Mitchell
DIXIE CHICKS Travelin’ Soldier
ALAN JACKSON That'd Be Alright

GREAT AMERICAN COUNTRY

Jim Murphy « 303-784-8700
CROSS CANADIAN RAGWEED 17
OAK RIDGE BOYS Winter Wondertand

(WESTWOOD ONE]

Charlie Cook ® 661-294-2000

Bright AC

Jim Hays
DAVE MATTHEWS BAND Grey Street
ROB THOMAS A New York Christmas

Mainstream Gountry

David Felker
SHANIA TWAIN Up!
KEITH URBAN Raining On Sunday

Hot Country

Jim Hays

DIXIE CHICKS Travelin’ Soldier
JENNIFER HANSON Beautiful Goodbye

Young & Elder

David Felker
SHANIA TWAIN Up!

= A= =

~}
EHED ANETWORKS |

After Midnite

VINCE GILL Next Big Thing
JOE NICHOLS Brokenheartsville

/niA '

WAITT RADIO NETWORKS

Alternative

Chris Reeves ¢ 402-952-7600
RED HOT CHILI PEPPERS Can't Stop

www americanradiohistorv com
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72 million households

Television/Films

75 million households

Tom Calderone Paul Marszalek
VP/Programming VP/Music Programming
Plays ADDS
JAY-Z /BEYONCE 03 Bonnie & Clyde 38 AALIYAH Miss You
JENNIFER LOPEZ Jenny From The Block 37 AT CLITERA e e
EMINEM Lose Yourself 35
e . DAVID GRAY The Other Stde
SNDOP DDGG From Tha Chuuuch To.. 30 Plays
BUSTA RHYMES Make 't Clap %
AVRIL LAVIGNE I'm With You 25 SHANIA TWAIN I'm Gonna Getcha Good! 23
JOHN MAYER Your Body Is A Wonderland 22 SANTANA //MICHELLE BRANCH Game Ot Love 22
CHRISTINA AGUILERA Beautiful 21 MADONNA Die Another Day .
SUM 41 Stll Waiting 20
e pe ND DDUBT f/LADY SAW Underneath It All 22
BABY 1/P. DIDDY Do That 17 PINK Family Portrait 22
MARIAH CAREY Through The Rain 16 RED HQT CHILI PEPPERS Zephyr Song 16
AUDIOSLAVE Cochise 16 ADAM SANDLER The Chanukah Song (Part3) 16
NAS Made You Look 16 MATCHBDX TWENTY Disease 15
B2K AND P. DIDDY Bump, Bump, Bump 16 TLC Gurl Talk 15
FOO FIGHTERS All My Life 15 ) )
QUEENS OF THE STONE AGE No One Knows 15 a0 E
SEAN PAUL Gimme The Light 19 KELLY ROWLAND Stole 1
NORAH JDNES Don't Know Why 14 JENNIFER LOPEZ Jenny From The Block 14
KELLY DSBOURNE Shut Uip 13 DAVE MATTHEWS BAND Grey Street 14
DONNAS Take it Off 13 AVRIL LAVIGNE I'm With You 14
21’&;;;2:;:62" S’?"TV_‘“L"Q 13 JDHN MAYER Your Body Is A Wonderland 14
a ime...
GODD CHARLDTTE Lifestyles Of The Rich. 12 EALIE R Sy ik
KORN Alone | Break 11 TORI AMOS A Sorta Fairytale 14
PINK Family Portrait 11 DIXIE CHICKS Landslide 14
D-TOWN These Are The Days 11 MARIAH CAREY Through The Rain 14
VINES Outtathaway " FAITH HILL Cry 14
JA RULE {/BOBBY BROWN Thug Lovin' 1 PAUL SIMON Fatner And Daughter 10
JUSTIN TIMBERLAKE Cry Me A River 1 . .
COMMON 1/MARY J. BLIGE Come Close ToMe 10 COULLHIL LS IS, .
PUDDLE OF MUDD She Hates Me 10 BRUCE SPRINGSTEEN Lonesome Day 8
SANTANA {/MICHELLE BRANCH Game Of Love 10 UNCLE KRACKER In A Little While 7
EVE Satisfaction 10 WHITNEY HOUSTON One Of Those Days 7
NIVEA Don't Mess With My Man 9 ROLLING STONES Don't Stop 7
CHEVELLE The Red LIFEHOUSE Spin 7
BRUCE SPRINGSTEEN Lonesome Da
TAPROOT Posr t PUDDLE OF MUDD She Hates Me 7
AT TR MISSY ELLIDTT Work it 4
SALIVA Always TONI BRAXTON f/LOON Hit The Freeway 3
3 DODRS DOWN When I'm Gone COUNTING CROWS f/V. CARLTON Big Yetiow Taar 3
AMERIE Talkin" To Me AUDIOSLAVE Cochise 3
ELF::;‘;?:::EE‘ILERA ooy LL COOL J Luv U Better 3
s .

NIRVANA You Know You're Right SAMMY HAGAR Things've Changed 2
USED The Taste 01 Ink ERYKAH BADU {/COMMON Love Of My Life 2
MATCHBOX TWENTY Disease CRAIG DAVID What's Your Flava 2
MADONNA Die Another Day HEATHER HEADLEY He Is 1
ERICK SERMON f/REDMAN React OANA GLOVER Thinking Over t
ERYKAH BAOU HCOMMON Love 01 My Life QUEENS OF THE STONE AGE No One Knows 1

STONE SOUR Bother

TONI BRAXTON /LODN Hit The Freeway
HOOBASTANK Remember Me

TRINA #/LUDACRIS B R Right
BREAKING BENJAMIN Polyamorous
ADAM SANOLER The Chanukah Song (Part 3)
RED HOT CHILI PEPPERS Zephyr Song
50 CENT Wanksta

702 Star

AALIYAH Miss You

DRU HILL | Shoutd Be...

JAHEIM Fabulous

KYLIE MINOGUE Come Into My World
NEW FOUND GLORY Head On Collision

Video playlist for the week ending Dec. 7.

David Cohn

General Manager 2

EMINEM Lose Yourself

MISSY ELLIOTT Work [t

FOO FIGHTERS All My Life

QUEENS OF THE STONE AGE No One Knows
50 CENT Wanksta

SNODP DDGG From Tha Chuuuch ..

VINES Outtathaway

AUDIDSLAVE Cochise

OK GO Get Dver !t

EVE Satisfaction

NAS Made You Look

USED The Taste Of Ink

COMMON 1/MARY J. BLIGE Come Close To Me
GOODD CHARLDTTE Lifestyies Of The Rich...
JAY-Z /BEYONCE '03 Bonne & Clyde

SUM 41 Stiit Waiting

COLDPLAY Clocks

DONNAS Take It Off

JAHEIM Fabulous

SALIVA Always

CLIPSE When The Last Time...

ROOTS Break You Dff

KORN Aione | Break

NIRVANA You Know You're Right
CHEVELLE The Red

Video playiist for the week of Dec. 2-8.

MO MM RN R NN RD N G G b B0l OTW ) ~ GO GO 00 GO o oo

FDO FIGHTERS All My Life

WALLFLOWERS When You're On Top

3 DDORS DOWN When I'm Gone

SNOOP DOGG From Tha Chuuuch To Da Paiace
COMMON {/MARY J. BLIGE Come Ciose To Me
STEVE EARLE Jerusalem

Video airplay for Dec. 16-22.

36 miftion households

Cindy Mahmoud
VP/Music Programming
& Entertainment

VIDEO PLAYLIST

MUSIQ Dontchange

JA RULE /BOBBY BROWN Thug Lovin’
DRU HILL { Should Be

SEAN PAUL Gimme The Light

JAY-Z {/BEYONCE "03 Bonnie & Clyde
NELLY Air Force Ones

EMINEM Lose Yourself

JAHEIM Fabuious

B2K AND P. DIDDY Bump, Bump. Bump
ERYKAH BADU f/COMMON Love Of My Life

RAP CITY TOP 10

EMINEM Lose Yourself

FIELD MDB Sick Of Being Lonely
JARULE /BDBBY BROWN Thug Lovin’
LL CODL J t/AMERIE Paradise

ERICK SERMDN React

BABY {/P. DIDDY Do That

2PAC 1/NAS Thugz Mansion

BUSTA RHYMES Make It Clap

NELLY Air Force Ones

EVE Satisfaction

Video playlist for the week ending Dec. 15

(M1

COUNTRY MUSIC TELEVISION

65 9 miftion households
Brian Philips. Sr VP/GM
Chris Pasr. VP/Music & Talent

| ADDS

No Adds

| TOP 20

TDBY KEITH Who's Your Daddy?

SHANIA TWAIN I'm Gonna Getcha Good!
FAITH HILL Cry

RASCAL FLATTS These Days

EMERSON DRIVE Fall Into Me

GEDRGE STRAIT She'll Leave You With A Smile
NICKEL CREEK This Side

CLEDUS T. JUDD It's A Great Day To Be A Guy
TERRI CLARK | Just Wanna Be Mad

DIXIE CHICKS Landslide

STEVE AZAR Waitin' On Joe

LEEANN RIMES Life Goes On

JENNIFER HANSON Beautiful Goodbye
BRUCE SPRINGSTEEN Lonesome Day

AARON LINES You Can't Hrde Beautiful
TRAVIS TRITT Strong Enough To Be Your Man
TRACE ADKINS Chrome

JOE NICHOLS Brokenheartswille

TIM MCGRAW She's My Kind Of Ratn

MARK WILLS 19 Somethin’

| HEAVY

DIXIE CHICKS Landside

EMERSDN DRIVE Fall into Me

FAITH HILL Cry

GEORGE STRAIT She'll Leave You With A Smile
KEITH URBAN Somebody Ltke You

RASCAL FLATTS These Days

SHANIA TWAIN I'm Gonna Getcha Good!

TOBY KEITH Who's Your Daddy?

| HOT SHOTS

BRUCE SPRINGSTEEN Lonesome Day
MARK WILLS Nineteen Somethin
MARTINA MCBRIDE Concrete Angel
TIM MCGRAW She's My Kind Of Rain

Heavy rotation songs receive 28 plays per week.
Hot Shots receive 21 plays per week.

information current as of Dec. 9.
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Jim Murphy. VP/Programming
19 mitlion households

| ADDS

CROSS CANADIAN RAGWEED 17
0AK RIDGE BOYS Winter Wonderland

| TOP 10

TOBY KEITH Who's Your Daddy?

TIM MCGRAW She's My Kind Of Rain

KEITH URBAN Somebody Like You

FAITH HILL Cry

SHANIA TWAIN I'm Gonna Getcha Good!
MARK WILLS Nineteen Somethin’

GEORGE STRAIT She'll Leave You With A Smile
TRACE ADKINS Chrome

TERRI CLARK | Just Wanna Be Mad

DEXIE CHICKS Landslide

Information current as of Dec. 9

www.americanradiohistorv.com

"TELEVISION

TOP TEN SHOWS December 2-8
Total Audience Adults
(105.5 million households) 25-54
1 CSI 1 CSI
2 Friends 2 ER
3 ER. 3 Friends
4 Survivor: Thailand 4 Will & Grace
5 Primetime Special Edition 5 Primetime Special Edition
(Wednesday) (Wednesday)
6 Scrubs 6 Survivor: Thailand
7 Will & Grace 7 Scrubs
8 NFL Monday Night Football 8 NFL Monday Night Football
(New York Jets vs. Oakland) (New York Jets vs. Oakland)
9 Law & Order: 9 Good Morning Miami
Special Victims Unit 10 Law & Order:
10 Law & Order Special Victims Unit
Source: Nielsen Media Research
COMING NEXT WEEK

Friday, 12/13

* Britney Spears lends her voice
to the character of Donner on the
animated special Robbie the Rein-
deer (CBS, 9pm ET/PT).

s Jennifer Lopez, The View
(ABC, check local listings for time).

* Carly Simon, Live With Regis &
Kelly (check local listings for time
and channel).

* Prince, The Tonight Show With
Jay Leno (NBC, check local listings
for time).

*David Gray, Late Show With
David Lefterman (CBS, check local
listings for time).

*Tony Bennett and k.d. lang,
Late Night With Conan O'Brien
(NBC, check local listings for time).

¢ Taproot and Tori Amos, Last
Call With Carson Daly (NBC, check
local tistings for time).

* Carly Simon, The Caroline Rhea
Show (check local listings for time
and channel).

Saturday, 12/14

* Puddle Of Mudd, Mad TV
(FOX, 11pm ET/PT).

* Phish, Saturday Night Live
(NBC, 11:30pm ET/PT).

Sunday, 12/15

* Ashanti portrays Dionne War-
wick and sings “Walk on By” on
NBC’s American Dreams (8pm ET/

PT).

BOX OFFICE TOTAL

Monday, 12/16

¢ Jamia Nash, Jay Leno.

s Coldplay, David Letterman.

* The Wallflowers, Late Late
Show With Craig Kilborn (CBS,
check local listings for time).

¢ Lil Kim and Wyclef Jean, Car-
son Daly.

wiesday, 1247

* Mariah Carey, The View.

* Lee Ann Womack, Jay Leno.

* Los Strait Jackets, Conan
O'Brien.

* Sparta, Carson Daly.

Wednesday, 12/18

¢ Ozzy Osbourne is interviewed
by Barbara Walters as she counts
down The 10 Most Fascinating
People of 2002 (ABC, 9pm ET/PT).

* Phantom Planet, Jay Leno.

* Greg Adams sits in with the
band on David Letterman.

* Dave Matthews Band, Conan
O’Brien.

* Sheryl Crow, Carson Daly.

- Thursday, 1219

* Brian Setzer Orchestra, Jay
Leno.

* Phish, David Letterman.

* John Mayer, Conan O'Brien.

* Tori Amos, Craig Kilbom.

* Sum 41, Carson Daly.

— Julie Gidlow

FILMS

Dec. 6-8
Title Distributor $ Weekend $ To Date
1 Die Another Day (MGM/UA) $12.84 $120.20
2 Analyze That (WB)* $11.03 $11.03
3 Harry Potter & The Chamber Of Secrets (WB) $10.08 $213.97
4 Empire (Universal)* $6.28 $6.28
5 Treasure Planet (Buena Vista) $5.54 $23.65
6 The Santa Clause 2 (Buena Vista) $5.32 $120.14
7 Eight Crazy Nights (Sony) $4.85 $20.04
8 Friday After Next (New Line) $2.80 $29.11
9 8 Mile (Universal) $2.54 $111.17
10 The Ring (DreamWorks) $2.51 $123.31

“First week in release. All figures in
millions. Source: ACNielsen ED/

COMING ATTRACTIONS: This
week's openers include Maid in
Manhattan, starring recording artist
Jennifer Lopez and Ralph Fiennes.
Look sharp for an on-screen perfor-
mance by Glenn Lewis of “Fall
Again,” which appears on the film’s
Epic soundtrack along with songs
by Norah Jones, Res and Eva
Cassidy.

The Hot Chick, starring Rob
Schneider, features recording artist
Michelle Branch in a supporting

SRS SR B R (e S e S e

role and carries a Hollywood
soundtrack with cuts by No Secrets,
Len, Custom, Groove Armada and
more.

Rounding out this week's openers
is Drumline, starring Nick Cannon.
The film’s Jive soundtrack sports
tunes by Cannon, as well as JC
Chasez, Alicia Keys, Monica,
Nappy Roots, Petey Pablo and
Trick Daddy, among others.

— Julie Gidlow
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Are You Ready For The Next Crisis?

AL PETERSON

P )

v 800

apeterson@radioandrecords.com

As war looms, stations must prepare for crisis coverage

nspectors are swarming over Iraq, North Korea admits it has nuclear weapons, India and Paki-
stan are pointing missiles at one another, Israchis and Palestinians are trading attacks almost
— daily, and even the highest officials in the U.S. government say that Americans should expect
another terrorist attack on U.S. soil in the weeks and months ahead. Does anyone really doubt that

News/Talk radio will need to move to crisis mode any day now?

With that thought in mind. this week
we review a panel from an RTNDA
session at the recent NAB Radio
Show. where CBS News Radio VP
Harvey Nagler moderated a group of
News/Talk professionals that consist-
ed of KSL-AM/Salt Lake Citv VP
Radio News & Programming Rod
Arquette; Entercom Director of
News/Talk/Sports Programming Ken
Beck; and McVav Media News/Talk
speciahist Holland Cooke.

Nagler began by noting that,
while the terrorist attacks ol 9/11
should have moved every company
in America to develop a crisis plan.
many stilt have not done so. A new
report by consulting firm KPMG
says that nearly halt of the compa-
nies that responded to a survey have
no crisis plan in place. even though
most sav they think they should have
one.” he said.

“Additionally, from talking with
some of the people in this room be-
tore 1oday’s panel, 1’d have to sav
that, unfortunately, | think that, de-
spite all that we learned just over a
year ago, there's still a lack of crisis
planning today. even at many radio
stations.”

Ask Questions Now

Tossing the first question to Ar-
quette, Nagler asked. “Where do vou
start in preparing vour station and
newsroom for crisis coverage?”

Arquette quipped. “First. we prayv to
God and hope that we're nght!” He
became more serious as he continued,
posing a series of his own questions to
the audience of broadcasters. “How
many of you have planned for what
vou will do when war with fraq breaks
out, because | think it is safe to assume
that will happen?” he asked.

“How prepared is your newsroom?
Have vou actually sat down and said.
*When this happens. here is what we

will have to do™? Are vour talk hosts
and reporters ready with panetists and
experts in the community who can be
called upon for insight into various
crisis situations?

“Do you know who will be the
right contacts in vour state. ¢ity and
county governments? It is very im-
portant to know ahcad of time who
the night person to contact is in order
to get the information that vour stu-
tion’s listeners will need to know in
the event of a crisis.”

Preparing For Many
Contingencies

Arquette emphasized that a war

in Irag or another terrorist attack

—

“When you spend years developing a relationship
with your listeners, telling them, ‘Trust us; we're
here, and we'll tell you what happens next, your on-
air people cannot afford to dabble in speculation.”
Holland Cooke |

*

Rose (kneeling, front row center).

Westwood One syndicated talk host G. Gordon Liddy recently took his
“Stacked and Packed” calendar models on the road to Atlanta for a
visit with affiliate WALR. Surrounded by the models are Liddy (stand-
ing, back row center) and WALR Operations Manager and host Mike

are not the only crises that stations
necd to prepare for. He said, “You
need to have a clear plan about what
your people are going to do in the
¢vent of a tornado touching down
or any other severe weather emer-
gency.

“Do your newspeople and talk
hosts know what the plans are should
large areas of vour city need to be
evacuated? Have vou invited the
lcaders of vour community — police.
fire and emergency services — to
come in and speak with you about
how they will handle a crisis situation
and how they will communicate with
cach other?

“Are vour people plugged in to
that communication system, and
what can vour station can do to help
officials get critical information out
(o the public during such an event?
What will vou do if vour station’s
building is damaged and vou are un-
able to broadcast from your main
studios?

“ls vour remote equipment ready
10 be on the move and on the air in
a matter of minutes? These are all

questions you need to ask vourselves
in advance. not once a crisis is un-
derway.”

Put It In Writing

Arquette also advocated putting
vour plan in writing so evervone can
easily access the information in the
event of a crisis. “*Start a binder with
different sections.” he suggested. ““La-
bel them with headers hke plane
crash. toxic leak. gas leak. major fire,
major evacuation. etc. Then include
instructions, along with the names
and numbers of who 1o contact for
information.

“Be sure 10 note who at vour sta-
tion will be responsible for gathering
specific information so that everyone
knows their job. If people leave the
station, be sure to update the book so
you always know you have someone
plugged in to that slot who will follow
through and get the information you
and listeners will need.”

Asked how he feels about using
live callers to assist with coverage

Continued on Page 18

Now on the
ABC Radio Networks

O RADIO NETWORKS
america listens to abc

East: 212-735-1700 West: 972-991-9200

www.americanradiohistorv.com
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Are You Ready?

Continued from Page 17

during a breaking news event, Ar-
quette responded that he sometimes
finds it valuable. “Let’s say, for exam-
ple, that you have a major weather
event moving through your area, like
a wicked rainstorm, tornado or snow-
storm,” he said.

“Callers can be a great resource by
telling you how it is impacting their
lives, so we will often take those calls
and ask the listeners specific ques-
tions, like what they are seeing or
hearing right now, etc. Getting the
community involved betore | can get
a reporter out to the scene can be
great. There are a lot of eyeballs out
there that can help us in a sijtuation
like that.”

Experience Counts

Beck added that, while he is also in
favor of using listeners in such situa-
tions, he has some reservations about
it. He said, “I love the technique, but
I don’t love it unless the talent on our
end of the phone call at the radio sta-
tion is experienced at handling a sit-
uation like that.

“Air personalities need to know
that certain things a caller might say
or claim just are not likely to be true,
and it takes a degree of expertise to
handle listeners who are offering an-
ecdotal information during a live
phone call. If a talent is inexperi-
enced, they may simply put everything
and everyone on the air without any
filter, and that can be disastrous.”

When Nagler asked how he would
decide whether to take a caller live
who says he or she is witnessing an
event, Beck replied, “I will put them
on the air with a talent | trust. An
experienced host who knows the
town and neighborhoods is better
able to separate fact from fiction, so
to speak.

“I’m also comfortable doing it if a
veteran newsperson can join a less
experienced talent to help them filter
the information for listeners. Callers
are going to be who they are; they’re

going to tell you what thev see and
what they think they see. so about
half of what they will report is likely
to be wrong — that’s just human na-
ture.

“It you have a talent with some
experience who can remain calm and
help the callers work through the de-
tails by asking the right questions,
callers can be a great information tool
for your station. But you simply can-
not aftord to put unfiltered listener
input out there on the air as truth.”

The Consultant’s View

Next up, McVay Media News/Talk
specialist Ilolland Cooke told those
assembled, “When it comes to crisis
coverage, my advice is to not be sur-
prised when we need it this time. We
were all stunned and shocked on 9/11,
and most of us had done little to pre-
pare for such an event. But it we can’t
see War with Iraq coniing, then shame

on us, because it is not a matter of if

it happens, it’s when it happens.”

Cooke then described some of the
things he has posted in “The War
Room,” a section he has developed
on his website (www.fiollundcooke.
cont) that details what he thinks every
department in a radio station needs to
do now to prepare for war coverage.

“Right now, are you giving the im-
pression to listeners that your station
is the one to turn to — the button to
push — when the stuft hits the fan?”
he asked. “The News/Talk stations
that will spike in the ratings again
when something happens will be
those that are currently training listen-
ers to use them as their information
source.

“Also, ask yourself how ready you
are to instantly switch to crisis cover-
age. Do you have a plan in place so
people who need to sleep at the sta-
tion can actually do so? Do you have
enough coffee available? Is your
staffing in place, and can you quick-
ly call in your A’ team if a crisis oc-
curs overnight or on a weekend —— as
it often does? If Dan Rather can inter-
rupt his weekend, your weekday tal-
ents can too.”

Be Upfront, Don’t Speculate

Along with crisis-prep tips for man-
agement and programming, Cooke
also suggested that sales departments
should have plans in place in case of
war too. “After Sept. |1, many stations
went commercial-free for days,” he
recalled. “With the bencfit of that ex-
perience, are you ready to drop, then
make good on, spots again?

“Are you upfront with advertisers
about that potential situation? Some
smart stations that dropped spots kept
sponsors’ names on the air in ways
similar to the underwriter credits you
see on PBS or NPR by saying things
like, ‘Instead of running our regular
commercial break, Fred's Fumiture is
giving 60 seconds back to you so
WVUU can continue our coverage.”

Finally, Cooke cautioned against
doing something he said he heard far
too often in the wake of the attacks of
Sept. 11, 2001. He said, “As I was
driving through New York on Sept.
12, 2001, 1 heard something on a ra-
dio station that I hope you won’t hear
on your stations during the next cri-
sis, and that is speculation.

“When it comes down to avoiding
dead air during crisis coverage, 1’11
vote for repetition over speculation
anytime. Repeat what has happened,
because people are always cycling in
and out, and, hopetully, you have pre-
disposed thent to the idea of instant
gratification by telling them to tune to
your station when they need to know
what’s going on.

“When you spend years develop-
ing a relationship with your listeners,
telling them, “Trust us, we’re here,
and we’ll tell you what happens next,’
your on-air people cannot atford to
dabble in speculation.”

TALK BACK TO R&R!

Do you have questions,
comments or feedback regarding this
column or other issues?

Call me at 858-486-7559 or e-mail
apeterson@radioandrecords.com,
fax: 858-486-7232

Should Your Station Have
An Executive Producer?

In a recent newsletter to his clients, Sports radio consult-
ant Rick Scott made a strong argument for having a des-
ignated executive producer as part of your station’s staff.
And while Scott was speaking specifically about Sports/Talk
stations, his advice is on target for any Talk-based format.

An executive producer is a critical parnt of any Sports radio station’s
operation. The executive producer is like an air-traffic controller in many
ways, directing the flow of the content and events on
the station on a daily — if not hourly — basis. He or
she plays a role very similar to that of a music direc-
tor on a music station.

Many stations do not have the luxury of being able
to hire an executive producer, so that role must be
filled by someone in programming — often the PD.
Regardless of who it is, each station must have an
¥ executive producer.

5 rs important to have a central person responsible
for directing the station’s content and its flow. Other-
wise, the result is similar to a music station allowing its personalities to
bring their own records and CDs from home.

Sure, if you have elite, exceptional talent on your station, you might
be able to get away with not having an executive producer. However,
those personalities are few and far between, and even good talent need
support and direction.

The Elements And Qualities

What are the elements that an executive producer encompasses?
First, and most important, is knowing what the hottest topics and issues
of the day are. The second most important aspect is understanding how
to use those stories and issues to generate the passion and emotion that
create compelling radio.

With this background, he, along with the individual producers, maps
out a game plan to approach each topic, which is where a truly talented
executive producer shines. He knows which angles to use on the issues
based on the strengths and weaknesses of each personality and their
producers.

There are many qualities a good executive producer should display,
but three are essential. First, he should be able to dig and come up with
special stories that add to the entertainment value of the station. Sec-
ond, he should be creative when developing angles for a story, since
creativity in radio is like the difference between watching TV in color vs.
black and white.

The third quality is an understanding of the target audience — not
just the demographic definition, but who they really are and what it is
that motivates and intrigues them and captures their interest. A solid ex-
ecutive producer knows how to hit listeners’ “hot buttons™ when devel-
oping different angles for stories and issues.

A strong executive producer creates a positive impact on your sta-
tion.

You can reach Rick Scott at 425-709-3232, rscott @ sportsradio.com or
www.sportsradio.com.

Rick Scott

Americalive - It's all that matters overnight.

Americalive powers your station overnight with award winning talker Ernie Brown. He’s live with
listener calls, live with news, and alive with insight and perspective. Midnight to 8 am ET.
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™

Music
Programming Research
& Consulting & Prep

N.%Tulk e 53
| |
| JONES | L JONES RADIO NETWORKS

RADIO
_NETWORKS.

24 Hour
Formats

e news « talk -

. o

overnight

jonesradio.com

www.americanradiohistorv.com


www.americanradiohistory.com

T = |
o T ‘":\N »\\“ v N O B
~uitl B o y L e - owent o md
i " e » R e
— - = e
~ e | _4;.\ e =5
N N ey = -
. i e g P - e T S
~ B r e, P
e - y \
.| o { v
) P~ — T S
+ C | ' S N .
o oy " | T
el - rm—
F P -
crmerrs:

People everywhere want to strengthen their character...

g L T i

3 £ vz L GO . BN { oy o]
» ) § 1 o i B o on il
i . s
& 3 S £
a Vo

Be bgtter moms, dads, sisters, brothers, sons, daughters.

That's why more and more people tune into Dr. Laura.

K=o

Hﬁ‘, e

That's why stations are experiencing such significant

growth as the Summer Book rolls out.

Get Better. Call Trevor Oliver.

WENaCt Tiitis Mbnday Friday, MSA, Adunis 25-58%GgneiBass ve Jasificok 3 -

- 818.377.5300

- Actilebre 8P 182 5.8

it 2

www.americanradiohistorv.com


www.americanradiohistory.com

20 ® RsR December 13, 2002

Oldies

Package The Product Properly

[0 Don't get stuck in

an Oldies rut

by Lee Chambers

ee Chambers is Multimedia Services Manager for ABC's cluster of stations in Los Angeles:
KABC, KIDS, KLOS and KSPN. He spent 10 years working on and off the air at three
—— Westwood One 24-hour satellite formats: the Oldies Channel, the '70s Channel and
Groovin’ Oldies. His background in Oldies also includes hosting The Time Machine on the old
WNBC-AM/New York. He can presently be heard every weekend on KOLA/Riverside and op-
erates his own web-design company, Web Works 100.

With increasing numbers
of traditional Oldies stations
slowly incorporating addi-
tional '70s titles into their
mixes, now might be the
time to revisit the *70s fad
from the not-so-distant past
and re-examine the ramifica-
tions of adding 1970s titles
as they apply to Oldies today.

Ever wonder why so few
*70s stations survived? The
reasons were manifold. But,
to a significant degree, "70s stations
were unsuccessful because they were
boring, bland and blasé music boxes
with no real compelling listener val-
ues beyond the music base. Their in-
herent predictability ultimately caught
up with them once the novelty wore
off, which generally occurred about a
year into airing the format.

Suffering from the “we’re not new
anymore” syndrome and not having
established any heritage value, the
*70s stations failed to invent ways to
continually repackage themselves to
offset the fatigue of playing the same
old titles. The lesson for traditional
Oldies stations here is the critical need
to constantly make the product appear
different, even if only superficially.

The Power Of Packaging

How powerful is packaging when
it comes to making the old seem new?
Look no further than The Beatles’ /
CD. Was there anything appreciably
different about that compilation, in
terms of its content, from those that
had been released previously? No.
Just more of the same old thing. Yet
it appeared to be new and, as such,
debuted at No. | on the sales charts
and went multi-Platinum.

This technique was merely the lat-
est repackaging ploy with Beatles
product, something that began in the
*70s, when the band’s previously re-
leased material was reissued. Titles
and packages ran the gamut, from
Rock & Roll Music, Love Songs and
Reel Music to the ubiquitous “red”
and “blue” collections. The recently
released Elvis 30 #1 Hits and The
Rolling Stones’ 40 Licks are enjoying
a similar degree of success for the
same reason.

Playing old records on the radio
isn’t enough. It’s also about repackag-
ing the product. Pop music without
the accompanying pop packaging is
like nowheresville, daddy-o! Seven-
ties stations by and large failed to cap-
italize on a vital component inherent in

o
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Lee Chambers

traditional Oldies stations’
| packaging: fun! There’s an
electricity or aura of excite-
I ment associated with the mu-
sic of the core Oldies audi-
ence’s youth that sparks the
{ flame of the format.

Call it razzle-dazzle, show-
biz pizzazz or whatever, it
adds up to a bigger-than-life
— quality wherein a station be-
comes greater than the sum
of its parts. No format has
done this better than Top 40 and its
modem-day descendant, traditional
Oldies. Today’s gold-based contem-
porary formats need to invoke that
same vibrancy in their presentations.

The Same Old Rut

Too many Oldies stations are con-
tent just playing old records on the
radio. The notion of innovative re-
packaging completely eludes them. Is
it any wonder, then, that the stations
come off sounding like bland, gener-
ic retreads of the past, like a jukebox-
stuck in a rut with the same old tired
tunes?

—

Metaphorically minded
stations use their
imaging to establish
emotional connections
with their listeners,
which helps them cut
through and stand apart
from the pack.

e —

Every oldies-based format, re-
gardless of era and genre, has one in-
herent weakness: fatigue. Overfamil-
iarity of titles through overexposure
has killed more than one station. No
matter how often the library is test-
ed, the most difficult task facing Old-
ies stations — and gold formats in
general — is the constant battle of
fighting fatigue when it comes to
their libraries.

Occasionally, the Oldies format
benefits from a rarity, such as a “new”
Beatles tune or the Elvis Vs. JXL re-

mix of “A Little Less Conversation.”
These, however, are few and far be-
tween. With no new current records to
inject some degree of novelty, Oldies
stations must take advantage of inno-
vative repackaging techniques to off-
set fatigue and combat the core’s per-
ception that there’s never anything
new, from a musical standpoint, on
such stations.

Creating the illusion of depth in
their libraries helps Oldies stations
alleviate the burn and the associated
“ho-hum” reaction when the same
song is heard for the 6,193rd time.
And when it comes to repackaging,
two excellent examples come to mind.
Oldies programmers can learn a les-
son from their counterparts in the
record-reissue and television-rerun
syndication industries.

Good Examples

Rhino Records has long been king
when it comes to finding seemingly
endless ways to utilize the same
songs. It is not uncommon to find a
given song on half a dozen or more
different thematic compilation discs.

For example, Thelma Houston’s
“Don’t Leave Me This Way"” has ap-
peared, at various times, on discs de-
voted to Motown artists, first-time
hits, Grammy winners, 1977 hits,
movie music, one-hit wonders and
No. I songs.

Gold-based formats can do the
same thing by creating benchmark
features or specials capitalizing on
topical events, such as previous
Grammy winners, or specials that are
thematic in nature, like No. | hits.

One of the greatest pop-culture
influences in recent years has been
MTV. Since it debuted, MTV has
been perceived as hip, cool and rel-
evant. This attitude was primarily
the result of its often self-deprecat-
ing yet humorous on-air imaging.
The widespread influence of MTV
on advertising and promotion is per-
haps best illustrated — as it applies
to gold-based stations — by the
Nick at Nite model.

Nickelodeon’s packaging of its li-
brary of vintage TV programs is noth-
ing less than superb. Viewer receptiv-
ity to repeated viewings of various
rerun episodes is far lower than for
repeated listening to songs in gold-
formatted libraries, yet viewers return
time and again to watch these shows,
due in part to Nick at Nite’s (and TV
Land’s) promos and teasers featuring
deliberately out-of-context footage or

WWwW.americanradiohistorv.com
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STRANGE DAYS AT K-EARTH 101

When staffers at Infinity’s KRTH (K-Earth)/Los Angeles look back on
2002 and the year’s highlights, they'll no doubt remember a fantastic
in-studio appearance by Ray Manzarek, a founding member of and key-
board player for The Doors. Manzarek visited K-Earth morning host Gary
Bryan and sidekick Lisa Stanley on Aug. 8. He took time out to play
some chords for the fans and sign the K-Earth keyboard.

elements that, in some way, call atten-
tion to an absurdity associated with a
given show.

These promos create a bond of rec-
ognition, commonality and shared
experience with viewers who lived
during the era when these episodes
first aired on network TV, and this is
precisely what Oldies stations must do
with their core audiences.

—

No matter how often the
library is tested, the
most difficult task
facing Oldies stations —
and gold formats in
general — is the
constant battle of
fighting fatigue when it
comes to their libraries.

R —

Nickelodeon’s programs would
usually be thought of as nothing more
than tired old reruns. But because
they’re packaged in a way that creates
the illusion that they’re more appeal-
ing than they really are, people con-
tinue to watch them.

Positive Associations

Gold formats in general, and espe-
cially Oldies stations, can accom-
plish the same goal by taking advan-
tage of positive associations with the
music of their core’s coming-of-age
years. A sweeper like, “Admit it,
here’s a song you saved up your al-
lowance to buy!” reminds listeners of
a positive experience from the good
old days.

Brief memory joggers such as “Re-
member when singles cost 39 cents
and albums were $2.997” capture the
essence of the era by pulling the nos-
talgic heartstrings of the core who use
gold stations, at least on some level,
as a temporary means of escape from
the demands of everyday life and all
its problems (especially magnified in
the post-9/11 era).

The imaging needs of gold-orient-
ed formats are far greater than those of
current-based formats. Unlike AC and
other adult-leaning current formats that
have new product added weekly to
freshen up their sound, Oldies stations
constantly fight the battie of fatigue
due to recycling the same tunes over
and over, ad infinitum.

To combat this, the only real alter-
native for Oldies stations is creative
packaging. Innovative repackaging
through on-air imaging is a potent
weapon against the inherent predict-
ability that has crushed other gold-
based formats in the past.

Employ Visual Imagery

When WHTZ (Z100)/New York
first came on the air, it didn’t say,
“From the top of the Empire State
Building™; it said, “From the top of
the gorilla building,” to capitalize on
the picture in everyone’s mind of
King Kong in all his glory. Good im-
aging is a matter of painting a picture
in the listener’s mind. With no actual
pictures to benefit from, radio must
fully utilize each listener’s imagina-
tion, providing a vastly more person-
al image that is unique to each indi-
vidual.

Metaphorically minded stations use
their imaging to establish emotional
connections with their listeners,
which helps them cut through and
stand apart from the pack. 1t’s one
thing to say, “We play the greatest hits
of all time,” but a far better way of
conveying the same thought would
be, “Just a good as the 45s you used
to buy with your allowance, without
all the scratches ... without all the
scratches ... without all the scratches.
[Insert record-needle sound effect
here.] OK, almost as good. [Put call
letters here].”

Suffice to say, gold-based program-
mers face challenges in the presenta-
tion of their product that programmers
at current-driven formats do not. Fur-
ther compounding these challenges is
the reality of never losing focus on the
necessity of keeping their stations
sounding topical and “now.” A deli-
cate balancing act between mixing
retro elements with modern material
is the paradigm in packaging Oldies
stations today.

You can reach Lee Chambers at
largelee@prodigy.net or 661-252-
9627.
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y the time you read this, it'll be official.

As ST went to press Tuesday evening,

some of the the i’s still needed to be
dotted and a few of the t’s still needed to be
crossed; however, it's believed that veteran
consultant, programmer and
station owner Barry Mayo has
been selected to oversee Emmis’
New York cluster. The move puts
Mayo in charge of Smooth Jazz
WQCD (CD 101.9), CHR/Rhyth-
mic WQHT (Hot 97) and Urban
WRKS (98.7 Kiss FM) — a
station Mayo’s very familiar with.
Mayo joined WRKS’s predecessor, WXLO (99X),
as Asst. PD in 1981, after stints at WGCI/
Chicago and WMAK/Nashville. After 99X flipped
to Urban as Kiss, he rose to PD and, later, VP/
GM. Mayo exited WRKS in 1988 to become
President of Broadcasting Partners Inc. Mayo
replaces 17-year Emmis/N.Y. veteran Judy Ellis,
who recently announced her intention to step
down as SVP and New York Market Manager
when her contract ends on Feb. 28, 2003.

Barry Mao

In another late-breaking development,
DeFran’s back! In the latest in a series of
changes at Greater Media AC WMWX/Philadei-
phia, programming vet Gerry DeFrancesco
has been hired as PD. DeFrancesco had
previously been OM of WIOQ & WLCE/Phila-
delphia and had handied WLCE’s day-to-day
programming. He replaces Chris Ebbott, who
exits.

RadioChick Erection
Squelched By Boss

In last week’s exciting episode of ST, we
told you about Clear Channel Outdoor’s refusal
to run WAXQ/New York’s heavily hyped
RadioChick billboards featuring topless host
Leslie Gold. WAXQ managed to get another
company to erect one of the boards on the
Brooklyn-Queens Expressway, but just days
later CC VP Andy Rosen ordered that the
board be taken down. His decision caused Gold
to erupt — on air. After making her peace with
the board’s perding removal — and to com-
memorate its short but tumultuous lifespan —
Gold drove out to the billboard’s location
following her Dec. 6 show. She stopped in the
middle of the BQE and, while horns honked
loudly (possibly in support?), hopped out and
took some souvenir photos in front of the board.

Over at co-owned AC WLTW/New York,
rather than reflexively jump on the all-Christmas
music bandwagon like many of its AC counter-
parts, WLTW gave its listeners a choice this
year as to when the station should make the
move to all-Yuletide, all the time. “We’ve seen a
phenomenal response to Christmas music in
other markets, but New York is different,” Clear
Channel VP/AC Programming Jim Ryan says.
“When you’re programming the company’s
largest station in terms of profit, we felt the
smart move was to let our listeners decide —
and they told us that Dec. 20 at 5pm would be
good for them. That decision gives WLTW more
precious weeks of playing currents, which the
labels are grateful for.

WAPE/Jacksonville morning institution
Hoyle Dempsey is leaving The :
Big Ape Morning Zoo on Dec. 19
after 30 years of waking up
Northeast Florida. He will not be
replaced, says PD Cat Thomas.
“The Big Ape Morning Zoo will
remain intact, with Steve Sutton |
taking over the main chair,” he

Hoyle Dempsey,
tells ST. Eden Kendall, Amadeus back in the day
and Ashley King remain as co-

hosts.

Bonneville AC WNND/Chicago drops its
“Windy 100” slogan and currents and becomes
the home for “Hits of the '80s & '90s” — some-
thing the whole office can agree on ... even the
boss!

} One Greaat New 4 ‘

Holaday CD

Clear Channel AC WPCH/Atlanta just
released a holiday charity CD with all proceeds
benefiting Literacy Action Inc., a nonprofit group
that aims to help wipe EPEACK HOLIDAY ELASHCS VO I
out illiteracy. There was § wa*. RIS e
just one minor problem
with the WPCH CD:
The printer misspelled
“illiteracy” on the CD's
insert booklet, and it
appeared as “iliteracy.”
Reprinting all of the
booklets would have
taken an extra eight business days, so, after
consulting with the charity, both parties agreed
to distribute the 10,000 now-“special collector’s
edition” CDs as is. In a nod to WKRP in Cincin-
nati character Arthur Carlson following the
ficticious station’s Turkey Drop debacle, WPCH
VP/GM Pat McDonnell uttered these immortal
words: “After six years in college, as God is my
witness, | thought illiteracy had three i’'s.”

WPCH's corrected CD cover

An intramural brouhaha erupted in Dallas on
Dec. 6 when KRBV/Dallas morning stunt boy
Big Gay Steven (may not be his birth name)
attempted to crash Kidd Kraddick’s morning
show at crosstown Clear Channel rival KHKS.
KRBV morning guy The Fitz told listeners that
Steven would show up at KHKS and challenge
Kraddick sidekick Big Al Mack to a charity
boxing match. That's when the fun began. While
attempting to penetrate the enemy’s perimeter,
Steven and accomplice Niblette were reportedly
accosted by Kraddick staffers and security
personnel who attempted to prevent them from
gaining access to the building. According to
Premiere Radio Networks spokesmodel Amir
Forester, who handles Kidd’s national press,
The Kidd Kraddick in the Morning Show was
holding a fashion show outside of its studio to

Continued on Page 22

Rumbles

* Clear Channel/McAllen VP/Market Manager
Danny Fletcher adds similar duties for CC’s
six-station Corpus Christi, TX cluster. He replac-
es Kent Cooper, now Market Manager for CC/
Tucson.
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Fam|lyNet

WidNeMNIIE the
QUALITY of
Public Service
PROGRAMMING
One Program
at a Time!

4 POWERLINE

4 COUNTRY CROSSROAD
4 MASTERCONTROL

4 ON TRACK

4 STRENGTH FOR LIVING

4 AT A GLANCE

4 A COUNTRY CHRISTMAS

FamilyNet Radio produces
and syndicates quality
programs for your station
FREE as a public service
to your audience.

www.FamilyNetRadio.com
800.266.1837 or 817.570.1416
Info@FamilyNetRadio.com
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OWN YOUR

EVENTS

If no .'01_78 can see your signs, do
they know who staged the event?

Make sure you claim ownership at

all your events with cost-effective,

disposable plastic banners.

1-800-231-6074

— We print your logo using up to

four spot colors.

— Perfect for concerts, events and

giveaways.

— Packaged on a roll and easy to

use.

— Up to 3’ High and 6’ Wide

— Weather-resistant

— Durable

PO. Box 750250 Houston,
Texas 7 7275-0250
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Continued from Page 21

raise money for Kraddick’s charity, Kidd's
Kids, which benefits chronically and terminally
ill children. Talk about your awkward timing.
According to The Fitz, B.G. Steven claims he
was injured during the fracas and now plans to
file assault charges. Meanwhile, in some semi-
related news, WIOQ/Philadelphia midday
talent Fernando Ventura heads to KHKS as
Asst. PD/MD and midday host.

And now ST presents an exciting new

| feature called Fun With Contracts. Topping

this week’s big legal deals is the one that
involves former Infinity President Dan Mason.
He’s signed on to consult Host Communica-

| tions and will use his broadcasting background

to help the company form new radio partner-
ships. Meanwhile, after six years as co-host of
the syndicated Russ Parr Morning Show,
Olivia Fox exits. Fox and Radio One couldn’t

| come to terms on a new contract. Over in

Fairfax, VA, WJFK/Washington-based after-
noon bad boys Don & Mike sign on for
another five years with syndicator Westwood
One. They also hold an option to extend the
deal by two years. And then there is WKLS (96

' Rock)/Atlanta afternooner Christopher Rude,

who exits the Clear Channel station after
contract talks broke down. Midday talent Tim
Rhodes will cover Rude’s former shift.

KMOX-AM/St. Louis and dismissed
personality Charles Jaco have reached a
settlement over the dispute surrounding Jaco’s
Nov. 18 termination. However, according to
the stern-but-fair press release, “KMOX has
not and will not reinstate Mr. Jaco, as the
station and Infinity Broadcasting maintain that
his dismissal was warranted.” Ouch.

After running back and forth between
Philadelphia and Chicago since last March,
Tim Sabean will now concentrate his efforts
on his primary OM gig at Infinity Active Rocker
WYSP/Philadelphia. Look for Rock 'n’ Talk
outlet WCKG/Chicago to hire a fuli-time PD
soon. Until then, Sabean will continue to

- oversee both stations.

| WTIC-AM/Hartford and had
- the highest ratings of any

A Connecticut Legend
Passes Away

Bob Steele, who spent
more than 50 years at

morning show in America
for many of those years,
died Dec. 6 at age 91.
Steele started at the station
on Oct. 1, 1936, making
$35 a week.

Bob Steele,
circa 1982

KRNB/Dallas morning host Steve Woods
died Dec. 8 of an apparent heart attack. He
was 51. Woods enjoyed a 32-year career that
included stints at legendary Los Angeles
Urbans KDAY and KJLH. Woods had been at
KRNB since its September 1996 sign-on.
Morning co-host Hollywood Henderson,
newsman Jack Hines and singer Vesta
Williams will hold down the fort until a
replacement is named.

Minnesota radio vet Al Tedesco, who
founded the stations that later became KDWB-
AM and KTCZ-FM/Minneapolis, died Dec. 4 of
an apparent heart attack. He was 77.
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* Doug Kiel ascends to CEQO of Journal Broad-
casting.

e John Rose picked as Exec. VP for EMI
Group.

* KIIS-FM/Los Angeles PD John Ivey adds du-
ties at KYSR.

* Sean Phillips chosen as PD of WBTS/Atlan-

* Bill Sommers set as President/GM of ABC/
Los Angeles.

» Tim Dukes advances to Director/FM Program-
ming for Jacor/San Diego.

* Ken Johnson joins WXTU/Philadelphia as
PD.

* Rick Gillette tapped as PD of WKQI/Detroit.

A4

* Randy Bongarten becomes [’
President/GM of WNCN/New |
York.

* Ardie Gregory elevated to VP/
GM of WWMX/Baltimore.

» Buzz Knight crowned PD of |
WZLX/Boston.

Randy
Bongarten

¢ Jim Taszarek returns as KTAR
& KKLT/Phoenix GM.
* Ted Stecker named OM at WBAP & KSCS/

Dallas. v

« Jim Haviland appointed GM
of WABC/New York.

« Bill Phippen tapped to be GM
of WWSH/Philadelphia.

* Dennis Reed promoted to PD
at WEEP/Pittsburgh.

* Robert Murphy signs a deal
to do mornings at WKQX/Chi-
cago.

N4

* EMI America Records formed
with Jim Mazza as President/
COO.

* WBCN/Boston hires Oedipus
to do a weekly four-hour review
of punk rock music.

| Jim Mazza l

Consuitant Andy Bloom, best known for his
stints as PD of KLSX/Los Angeles and WYSP/
Philadelphia, exits Jacobs Media.

.

Robert Murphy

New York radio vet Geronimo is named
Program Manager for Sirius Satellite Radio,
where he will be involved with several formats,
including the Sirius Dance Hits channel.

ST hears rumblings that Rockline host Bob
Coburn is in talks to acquire the show from
Premiere Radio Networks. No official word yet,
but will this be a done deal by the end of the
year?

If you have Street Talk, call the R&R News Desk at 310-
788-1699, or e-mail streettalk @radioandrecords.com
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Sound Declslons

IDJMG Surges To Top Label Status

Continued from Page 1

and the best promotion staff in the
business.”

Johnnie Walker, Def Jam/Def
Soul’s Sr. VP/R&B Promotion, says,
“It’s always an awesome feeling be-
ing on top. What’s even more awe-
some is the realization of how you
got there. Our No. | status is due to
great planning and execution. It’s
also due to an ab-
solutely great
staff, from Sr.
VP/A&R Tina
Davis to Murder
Inc. CEO/Presi-
dent Irv Gotti to
‘Big Prez’ Kevin
Liles to the in-
dustry’s most
dangerous pro-
motions team,
Def Jam/Det Soul R&B promotions.
Our third year on top feels really
great. Wow, what a true blessing.”

Besides maintaining its No. | rank
at Urban and moving up to the top
slot at Rhythmic, IDJMG jumps into
the top slots at both Active Rock and
Rock, two formats where it wasn’t
even a top-10 ranker last year.

A Shot In The Arm

During the summer IDIMG ex-
panded its impressive family of la-
bels when it paid an estimated $33
million for a 50% interest in hard-
rock-oriented Roadrunner Records.
Roadrunner’s rock-savvy staff gave
IDJMG a shot in the arm at the Rock
formats, and IDIMG opened the
gate to the pop world. To say it
worked out well would be an under-
statement.

The MVP award goes to Chad
Kroeger and his group, Nickelback.
The group’s “How You Remind
Me™ is the crossover story of the
year, having grown from the Rock
formats to become CHR/Pop’s No.
1 song for 2002.

Kroeger’s Midas touch extends to
projects outside his own band, in-
cluding his duet with Saliva’s Josey
Scott, “Hero,” from the Spider-Man
soundtrack, and his production and
A&R work with TVT rockers De-
fault and Roadrunner’s Theory Of A
Deadman.

Besides “How You Remind Me,”
IDJMG hit the Pop chart with red-
hot newcomer Ashanti, Daniel Bed-
ingfield and Ja Rule. The company
nearly doubled its share at Pop, to
10.1% from 5.8%, and moves up
from sixth place.

Other Formats, Other Hits
The Murder Inc. family solidified

Ken Lane

IDJMG’s No. | presence at Rhyth-
mic, where Ashanti takes the top spot
with “Foolish.” Another track featur-
ing Ashanti, Ja Rule’s “Always on
Time,” claims the No. 5 spot, while
Roc-A-Fella’s Cam’Ron scores the
No. 11 slot with “Oh Boy.” *
Ashanti also helps IDJMG remain
No. | at Urban, where “Foolish” is
No. 2 for the year. Right behind
Ashanti is Def Soul artist Musiq

Johnnie Walker

Kevin Liles

with “*Halfcrazy.” “Oh Boy” lands at
No. 8, and “Always on Time” rests
at No. 10. Although IDJIMG may
have lost some ground at Urban AC,
Musiq did the talking, as “Halfcra-
zy" landed at No. 6 there.

IDIMG makes a huge jump at
Hot AC, moving in rank from 14th
to sixth with a 6.9% piece of the pie.
The jump comes largely from the
No. 2 finish of “*How You Remind

—

“What an unbelievable
honor to be crowned
R&R’s No. 1 label of the
year. I am so proud of
the hard work and
dedication of all our
artists and the best
promotion staff in the
business.”

- ————

Me™ at the format.
No. 10 there.

Not surprisingly, Roadrunner
flexed its muscle most impressively
at Rock and Active Rock. On the
year-end charts Nickelback’s “Too
Bad” finishes at No. 2 at Rock and
No. 5 at Active. Tracks from
Hoobastank, Stone Sour and former
Alice In Chains axeman Jerry
Cantrell, among others, allow ID-
IJMG to claim commanding shares at
the formats: 17.3% at Rock and
14.5% at Active.

IDJMG also made a big jump at

“Hero” lands at

Alternative, finishing second by
nearly doubling its share to 11.4%
from 5.4%. Hoobastank are the he-
roes here, landing at No. 2 with
“Crawling in the Dark” and No. 9
with “Running Away.”

IDJMG also leaps at Triple A,
doubling its share to 7.2% and mov-
ing from No. 10 to No. 4 in rank,
thanks to tracks by Nickelback,
Ryan Adams and Lost Highway la-
belmate William Topley.

The Scoop on ’Scope

Interscope/Geffen/A&M may
come in second again this year, but
the formidable group increases its
overall chart share from 7.1% to
9.6%. It takes the top slot at Pop
with a 15% share, thanks to hits
from Vanessa Carlton, Puddle Of
Mudd, No Doubt and Eminem. At
Urban, dynamic duos Truth Hurts
f/Rakim and Eve f/Alicia Keys
helped propel the label into the top
10 with a 5.2% share.

The company’s biggest leap took
place in the AC arena, thanks to the
success of Enrique Iglesias’ *“Hero,”
AC’s No. | song for the year. Last
year Interscope/Geften/A&M didn’t
finish in the top 10 at AC; this year
it’s at No. 2. It also nearly doubles
its share (7.4%-15.5%) at Hot AC,
where Sheryl Crow’s “Soak Up the
Sun” and Vanessa Carlton’s “A
Thousand Miles™ land at No. 3 and
No. 4, respectively.

At Rock, Puddle Of Mudd not
only capture the top spot with “Blur-
ry,” they also place three other hits
in the top 30 songs of the year: “Drift
& Die” (No. 9), “Control” (No. 13)
and “She Hates Me” (No. 26). Inter-
scope/Getfen/A&M’s share at Rock
increases impressively, to 12.7%
{from 8.6%. The Mudd men also bol-
ster the company’s presence at Ac-
tive Rock, where it remains ranked
at No. 2 but increases its share to
11.9% from 10.8%.

Not surprisingly, Interscope/Get-
ten/A&M remains locked at No. 1 at
Alternative, where “Blurry” takes
the top spot. Puddle Of Mudd’s oth-
er three singles also place in the top
50 at Alternative for the year. The
company also ranks No. 1 at Triple
A, where Shery! Crow’s “Soak Up
the Sun” lands at No. 2.

Arista Advances

Last year Arista tied with Epic for
the No. 3 spot. This year the compa-
ny is alone in third place, increasing
its overall share by one point, to
7.3%. The company moves up to
No. 2 from No. 3 at Pop and increas-
es its share to 13.9% from 9.8%,
thanks the combined girl power of
Avril Lavigne and Pink.
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Lavigne’s ubiquitous “Complicat-
ed” lands at No. 3 for the year, while
Pink’s “Don’t Let Me Get Me” is at
No. 7. Pink also landed two other
songs in the top 20: “Get the Party
Started” (No. 11) and “Just Like a
Pill” (No. 20).

Despite slipping from the top spot
at Rhythmic, Arista maintains a
strong presence there with three top
10 songs for the year, P. Diddy’s “
Need a Girl (Parts 1 and 2)” and
Usher’s U Don’t Have to Call.”

RLG’s Arista/Nashville unit con-
tinues to be a powerhouse at Coun-
try with artists like Alan Jackson,
Phil Vassar, Brad Paisley and Brooks
& Dunn. The company ended
MCA’s 10-year reign as top Country
label last year and holds on to No. |
this year. Jackson’s “Drive (For
Daddy Gene)” is the No. 2 song at
the format for 2002. It should be
noted that R&R does not include
Arista/Nashville’s chart share in the
grand total for Arista.

Arista remains at No. 2 at Urban
and claims the top song of the year
there, Usher’s “U Don’t Have to
Call.” While the company slips in
rank at Urban AC (to No. 3 from No.
2), it increases its overall chart share
to 11.3% from 9.6%, thanks to hits
from Usher, Faith Evans, Boyz I1
Men and Babyface.

Arista advances at Hot AC (10-8)

and increases its share (4.7%-6.6%),

thanks to Lavigne's “*Complicated,”

which claims the No. S spot for the

year. Over at AC, Dido’s “Thank-

you™ ranks No. 8 for the year.
Epic Shifts

While Epic slips from third to
fourth overall in this year’s rankings,
its share is up to 6.5% trom 6.3%,
and it also increased its shares at
Pop, Rhythmic, Active Rock and
both Urban and Urban AC.

Epic establishes a top 10 presence
at Smooth Jazz and Triple A (3.2%
and 4.9%, respectively) and makes
a big gain at AC, entering the top 10
at No. 5 with a 6.5% share, thanks
to Celine Dion’s No. 3 ranking with
“A New Day Has Come.”

It’s all about J.Lo in the pop realm,
as Jennifer Lopez’s “Ain’t It Funny™
comes in at No. 6 at both Pop and
Rhythmic. Crossover sensation Sha-
kira also helps the cause at Pop.

At Urban AC, Ruff Endz land
smoothly at No. 4 with “Someone to
Love You” while both Michael Jack-
son and Glenn Lewis place in the top
10 with “Butterflies” and “Don’t
You Forget It,” at No. 7 and No. &,
respectively.

Incubus, Korn, newcomers
Chevelle and everyone’s favorite fa-
ther, Ozzy Osbourne, maintain Epic’s

Continued on Page 27
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THE INDUSTRY’S NO. 1 RETAIL CHART

25  KENNY CHESNEY No Shoes, No Shirt, No Problem
(BNA)

26 TOBY KEITH Unleashed (DreamWorks)

27 JOHN MAYER Room For Squares (Aware/Columbia)
28 CHRISTINA AGUILERA Stripped (RCA)

29 BRUCE SPRINGSTEEN The Rising (Columbia)

30 SANTANA Shaman (Arista)

31 SHERYL CROW c¢’'mon, c’'mon (A&M/Interscope)
32 ENRIQUE Escape (Interscope)

33  DAVE MATTHEWS BAND Busted Stuff (RCA)

34 USHER 8701 (Arista)

35 SYSTEM OF A DOWN Toxicity (American/Columbia)

EMINEM Eminem Show (Aftermath/Interscope)
NELLY Nellyville (Fo’ Reel/Universal)

AVRIL LAVIGNE Let Go (Arista)

8 MILE Soundtrack (Shady/Interscope)

DIXIE CHICKS Home (Monument)

1
2
3
4
5

17  JOSH GROBAN Josh Groban (143/Reprise)

18  ELVIS PRESLEY 30 #1 Hits (RCA)

19  NO DOUBT Rock Steady (/nterscope)

20  NICKELBACK Silver Side Up (Roadrunner/IDJMG)
21 FAITH HILL Cry (Warner Bros.)

22 LUDACRIS Word Of Mouf (Def Jam South/IDJMG)

23 PUDDLE OF MUDD Come Clean
(Flawless/Geffen/Interscope)

24 TIM MCGRAW Tim McGraw & The Dancehall...
{(Curb)

36 JARULE Pain Is Love (Murder Inc./IDJMG)

37 ALICIA KEYS Songs In A Minor (/)

38 NOWVOL. 10 Various (Epic)

39 ENYA Day Without Rain (Reprise)

40 P.0.D. Satellite (Atlantic)

41  JENNIFER LOPEZ J To Tha L-O!:The Remixes (Epic)
42 ROLLING STONESForty Licks (Virgin)

43 MARY J. BLIGE No More Drama (MCA)

44 P.DIDDY We Invented The Remix (Bad Boy/Arista)

45 RED HOT CHILI PEPPERS By The Way
(Warner Bros.)

46  BRITNEY SPEARS Britney (Jive)
: 47 JAY-Z Blueprint Vol.2 The Gift... (Roc-A-Fella/IDJMG)
G e T %, 48 VARIOUS Now Vol.8 (Virgin)

© Avril Lavigne 49 JUSTIN TIMBERLAKE Justified (Jive)

50 LINKIN PARK Reanimation (Warner Bros.)

6 PINK M!ssundaztood (Arista)

7 SHANIA TWAIN Up (Mercury/IDJMG)
8 ASHANTI Ashanti (Murder inc./IDJMG)
9 ALAN JACKSON Drive (Arista)

0 CREED Weathered (Wind-up)

1

0 BROTHER, WHERE ART THOU? Sounditrack
(Lost Highway/IDJMG)

12  CELINE DION A New Day Has Come (Epic)
13 NOW VOL.9 Various (UTV)

14 LINKIN PARK Hybrid Theory (Warner Bros.)
15 SHAKIRA Laundry Service (Epic)

16 NORAH JONES Come Away With Me
(Blue Note/Virgin)

Callout You Can Count On

from Edison Media Research

Now get dependable, consistent CALLOUT from the
most trusted name in perceptual and music research,
Edison Media Research.

Contact Lou Patrick (LPatrick@edisonresearch.com) or Larry Rosin (LRosin@edisonresearch.com) at 908.707.4707

www americanradiohistorv com
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w W ARTIST ALBUM LABEL POWERINDEX CHANGE
1 1 - SHANIA TWAIN Upt Mercury/IDIMG . 321,974 48% -

2 2 TIM MCGRAW Tim McGraw & The Dancehall... Curb 248,843 -59%
— 3 - MARIAH CAREY Charmbracelet Monarc/IDIMG 238,639 -

5 4 NOW 11 Various urv 220,828 -41%

3 5  8MILE Soundtrack Shady/Interscope 219,066 -45%

8 6 AVRIL LAVIGNE Let Go Arista 183,873 -19%

] 7 - JENNIFER LOPEZ This Is Me Then Epic 165,818 54%

4 8 2PAC Better Dayz Amaru/Tha Row/Interscope 145,098 -62%
18 9  DIXIE CHICKS Home Monument/Columbia 135,788 3%
29 10 JOSH GROBAN Josh Groban 143/Reprise 135,764 +37%
13 M ELVIS PRESLEY 30 #1 Hits RCA 134,270 22%
12 12 CHRISTINA AGUILERA Stripped RCA 127,028 -29%
10 13 FAITH HILL Cry Warner Bros. 126,708 -35%
19 14 JUSTIN TIMBERLAKE Justified Jive 124,502 -10%
11 15 EMINEM Eminem Show Aftermath/interscope 118,598 -35%

7 16 PAUL MCCARTNEY Back In The U.S. Live 2002 Capitol 114,629 -50%
25 17 NORAH JONES Come Away With Me Blue Note/Virgin 112,740 +1%
— 18 VARIOUS Now That's What | Call Xmas urv 102,163 —_
15 19 - JARULE Last Temptation Murder Inc./IDJMG 96,110 -43%
16 20 JAY-Z Blueprint Vol.2 :The Gift... Roc-A-Fella/IDIMG 95,126 -36%
21 A MISSY ELLIOTT Under Construction Gold Mind/Elektra/EEG 94,800 23%
20 22 NELLY Nellyville Fo’ Reel/Universal 94,143 -29%
17 23 . SANTANA Shaman Arista 90,433 -36%
14 24 SYSTEM OF A DOWN Steal This Album American/Columbia 87,377 -48%
37 25 - ANDREA BOCELLI Sentimento Philips 83,159 +10% -
31 26 ROD STEWART Great American Songbook J 82,845 -11%
40 27 ELTON JOHN Greatest Hits 1970-2002 urv 81,967 +#12%
22 28 MATCHBOX TWENTY More Than You Think You Are Atlantic 81,705 -30%
— 29 JOSH GROBAN Josh Groban in Concert 143/Reprise 81,699 —
33 30 ROLLING STONES Forty Licks Virgin 79,677 -8%
47 8t ALAN JACKSON Let It Be Christmas Arista 76,142 4%
34 32 TOBY KEITH Unleashed . DreamWorks 74,141 -11%
46 33  KENNYG Wishes: A Holiday Album Arista 73,063 +28%
26 34 u2 Best Of 1990-2000 Interscope 72,910 -31%
27 35 _  NIRVANA © Nirvana Geffen/Interscope 72,723 31%

9 36 SNOOP DOGG Paid Tha Cost To Be Da Boss Priority/Capitol 70,897 -64%
30 37  AUDIOSLAVE Audioslave Epic/interscope 69,172 ~30%
39 38 RASCAL FLATTS Melt Lyric Street 68,126 1%
38 39 . JOHN MAYER Room For Squares Aware/Columbia 66,309 -11%
45 40 PINK M!Ssundaztood Arista 64,885 +6%
— 41 : MANNHEIM STEAMROLLER Christmas Extraordinaire American Gramaphone 60,428 -
42 42 GOOD CHARLOTTE Young & The Hopeless Epic 59,993 -8%
35 43 3DOORS DOWN Away From The Sun Universal 54,131 2%
48 44 ALAN JACKSON Drive Arista 53,874 +1%
36 45 BARBRA STREISAND Duets Columbia 51,617 -35%
49 46 TONY BENNETT/K.D. LANG What A Wonderful World Columbia 50,272 -3%
-~ 47 KENNY CHESNEY No Shoes, No Shirt, No Problem BNA 48,348 -
— 48 MICHELLE BRANCH Spirit Room Maverick/WB 47,191 —_

32 49  Suma1 Does This Look Infected?  Island/IDJMG 42,402 54%
— 50 FLEETWOOD MAC Very Best Of Fleetwood Mac Reprise 40,362 —_

© HITS Magazine Inc.

VEBRLBUINIS | st ras oo st T | o o o s Arsta warerkin Aveil | a8 N 9y and Tv-proplled popers snger dush

Ei e blitz that had her featured on Oprah and Date- | Lavigne, who, like fellow newcomer Norah Jones | Groban (143/Reprise), who’s No. 10 after vault-

Ma“'ah chams line NBC on successive days, just as the album | (Blue Note/Virgin) ing ]9.spots on a 37% sales jump. Only Arista

. was hitting stores. That Matt Lauer sure can sell | — whoo’s at No. .] 7 Nashville country §tar AlanoJa'ckson’s Christmas

Consumers Again e i e e i e i 118 4% s, shove

It’s official: Mariah Carey has the monkey,
along with the Glir-
ter, oft her back. %
Charmbracelet
(MonarC/IDJMG),
the once-troubled di- i\ :
va's firstalbum inher %
new imprint deal
with Lyor Cohen’s
powerhouse Island
Def Jam Music
Group, makes an im-
pressive No. 3 bow

i
=

W |

Mariah Carey

sted only by a
pair of country
blockbusters:
Shania Twain
(Mercury
Nashville), No.
| for the third
consecutive
week, and No. 2
Tim McGraw (Curb), who edges out Mariah by
10,000. Rounding out the top five are the 11th
edition of the ever-popular NOW! series (UTV)
and Shady/Interscope’s soundtrack to the Em-

Shania Twain

Energizer Bunny, "
keeps going and go- 8
ing and going. Jones
will almost certain-
ly benefit on next
week’s chart from
her sensational Sut-
urday Night Live
appearance. Look for Avril and Norah on the list
of nominees for the Best New Artist Grammy next
month.

Behind Avril are Jennifer Lopez (Epic), No.
7 in her second week; 2Pac (Amaru/Tha Row/

Norah Jones

Other double-digit increases are registered by
Philips’ Andrea Bocelli (37-25, +10%), UTV’s
Elton John best-of (40-27, +12%) and Arista sax-
man Kenny G’s holiday offering (46-33, +24%).

Chart newcomers include UTV’s NOW!
That s What I Call Xmas (No. 18), Groban’s new
concert album-DVD on 143/Reprise (No. 29) and
American Gramaphone Christmas perennials
Mannheim Steamroller (No. 41).

Next week: We'll see how Arista diva Whit-
ney Houston fares with her just-released Just
Whitney.

wWwWw . americanradiohistorv.com
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Season’s Greetings

"Twas the night before Christmas, and all through R&R. not a
creatlure was stirring, not even a Going for Adds page.

Here it is, the last of the ti-
tles that are Going for Adds in
the year 2002. Going for Adds |
is taking a two-week hiatus and
will return in the 1/3/03 issue of |
R&R.

Need something to keep you
warm while we're away? Try |
some soup — Bowling For |
Soup, that is. Bowling For §
Soup go for adds at Pop with
“Girl All the Bad Guys Want,”
the latest from their current al-
bum, Drunk Enough to Dance. “Drunk Enough to Dance is like
when you go to a wedding and 50% of the people are so sloshed
that they’re dancing, but those are the people who shouldn’t even
be on the dance floor and usually aren’t,” says frontman Jaret Von
Erich. “If you see any one of us dancing, then we are just drunk
enough.”

Shakira is also Going for Adds at Pop, with “The One,” the
fourth single from her CD Laundry Service. Shakira’s Tour of the
Mongoose is in hibernation this month, but fear not: It will re-
sume starting Jan. 18 in Chicago.

Third Eye Blind are ready to rush into 2003 with “Faster,” the
lead single from their forthcoming release, Crystal Baller. The
band will be ringing in the new year on Dick Clark’s Rockin' New
Year’s Eve on Dec. 31, where they will perform three songs:
“Jumper,” “Faster” and “‘Blinded,” another song from their upcom-
ing CD. “Faster” hits Alternative radio next week.

Disturbed go for adds at Rock, Active Rock and Alternative
with “Remember,” the second single from their album Believe.
The Ghost of Christmas Past (or maybe just their conscience)
haunts Disturbed as they travel from their dressing room to the
stage in the video for “Remember,” as people and occurrences trig-
ger memories of sacrifices made on the way to success.

Looks like The Wallflowers aren’t just standing around, wait-
ing for the new year to arrive. The band will be performing on
MTV's Live From the Rock & Roll Hall of Fame on Dec. 11, The
Tonight Show With Jay Leno on Dec. 12, GQ's Men of the Year
s Awards on Dec. 14 on NBC and
| The Late Late Show With Craig
Kilborn on Dec. 17. They are
also Going for Adds at Triple A
with “How Good It Can Get”
next week.

Alan Jackson delivers
“That’d Be Alright” to Country
next week, and 2003 may be
| more than all right for Jackson.
| He has been nominated as Fa-

vorite Male Musical Performer

at the 29th Annual People’s

Choice Awards, airing Jan. 12
on CBS, and he is also contending for Favorite Male Artist and
Favorite Album, for Drive, at the American Music Awards, airing
Jan. 13 on ABC. There’s even more going on at Country next
week, as Aaron Tippin is joined by wife Thea for “Love Like
There's No Tomorrow,” Jeff
Bates presents “The Love
Song.” and Wynn Varble goes
for adds with “It’s the Holi-
days.”

Finally, Rhythmic and Ur-
ban programmers have a cou-
ple of songs to choose from
next week. New No Limit art-
ist Choppa goes for adds with
“Choppa Style,” which is cur-
rently blowing up the airwaves Ja Rule
in Texas. Ja Rule teams up
with Ashanti once again for “Mesmerize,” the latest single from
his album The Last Temptation. The video for “Mesmerize” will
reportedly be a take on the theme park scene from Grease, with
Ja Rule reprising the role of John Travolta’s character and As-
hanti taking the place of Olivia Newton-John.

fptes oy

Bowling For Soup

Alan Jackson

— Mike Trias

Week Of 12/16/02

CHR/POP AC

|
|
|

BOWLING FOR SOUP Girl All The Bad Guys Want No adds
(Silvertone/Jive) $
SHAKIRA The One (Epic) I v | =
HOT AC E
CHR/RHYTHMIC - Noadds S
~
-~
~
CHOPPA Choppa Style (New No Limit/Universal) 2% SMOGTH JAZZ §
JA RULE f/ASHANTI Mesmerize (Murder Inc./ =
IDIMG) No adds
URBAN PR o ROCK

CHOPPA Choppa Style (New No Limit/Universal) DISTURBED Remember (Reprise)
JA RULE f/ASHANTI Mesmerize

(Murder Inc./IDJMG) | ACTIVE ROCK
URBAN AC DISTURBED Remember (Reprise)

iemogs - AUTERNATIVE

COUNTRY i DISTURBED Remember (Reprise)
THIRD EYE BLIND Faster (Flektra/EEG)
AARON TIPPIN #/THEA TIPPIN Love Like There’s
No Tomorrow (Lyric Street)

ALAN JACKSON That'd Be Alright (Arista)

JEFF BATES The Love Song (RCA) WALLFLOWERS How Good It Can Get
WYNN VARBLE It's The Holidays (Columbia) (Interscope)

O IRIPLEA

NI

R&R’s Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds
is e-mailed each week to participating radio and record executives. For more info, contact Greg Maffei at
gmaffei@radioandrecords.com.

Going For Adds
will retumn in the
January 3, 2003

issue of R&R.

Have a safe and happy

Sugar Hill recording artists Nickel Creek recently dropped by the studios of holiday season.
R&R subscriber 3C Radio/Continuous Cool Country in Glasgow, Scotland.
The band recorded three live tracks and an interview with morning man Pat
Geary for a 3C one-hour special. 3C broadcasts to 10 million adults in Scot-
land, Northern Ireland and the north of England. Seen here (l-r) are Nickel
Creek’s Chris Thile and Sean Watkins, Geary and Nickel Creek’s Sara Watkins.
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presence at Active Rock. Rock and
Alternative. At Alternative, Incubus
land at No. 10 with "I Wish You Were
Here.”

Columbia’s System Of Success

Although Columbia isn’t the top
overall label for the first time in four
years, the legendary label had a huge
breakout year for System Of A Down.
At Alternative, SOAD help Colum-
bia increase its share to 8.4% from
6.7%. with three songs in the top 20.
At Active Rock. the label may have
dropped from fifth to seventh in rank,
but it increases its share. thanks again
to SOAD.

Columbia makes an impressive
gain, from ninth to fifth, at Urban AC.
where Maxwell's “Lifetime™ is No. 2
for the year. The label’s share at the
format climbs to 7.4% from 4.8%.

The label retains its No. | status at
AC., increasing its share to 14.7%.
thanks to Five For Fighting’s “Super-
man (It’s Not Easy).” which is at No.
2 for the year, and Marc Anthony's **[
Need You,” which places at No. 9.

The label is up in share but down
in rank at Hot AC. where newcomer
John Mayer makes his biggest impact,
with a No. 7 finish for "No Such
Thing.” Train’s “Drops of Jupiter”
and Five For Fighting’s “Super-
man...” are right behind Mayer. at No.
8 and No. 10, respectively. Mean-
while, Columbia makes a jump into
Smooth Jazz's top 10, thanks to art-
ists like Peter White and Chris Botti.

The Rest Of The Best

Rhythmic is phat for Atlantic.
thanks to Fat Joe. “What's Luv?" fea-
turing Ashanti earns the No. 2 spot at

the format for 2002. Fat Joe's **We
Thuggin™” also helps the cause, while
the critically acclaimed Nappy Roots
make their presence known. Both
help Atlantic increase its Urban share
to 7.1% from 5.4%. making it a top
five label at the format.

P.O.D. rule the Rock formats, with
“Youth of the Nation™ at No. 6 for the
year at Alternative and No. 8 at Ac-
tive Rock. The group’s other hits,
“Alive” and “Boom,” help Atlantic
gain share at Alternative. Active Rock
and Rock.

Warner Bros. moves up in overall
rank and share thanks to artists like
The Goo Goo Dolls, breakout new-
comer Michelle Branch, The Red Hot
Chili Peppers and the enduring Linkin
Park, whose crossover hit “In the

e

“In celebration of the No.
1s, I congratulate everyone,
but, to our industry as a
whole, wake up — we have
so much more to do.”

I T

End’ earns the No. 2 spot at Pop. No.
3 at Active Rock. No. 4 at Alterna-
tive and No. 7 at Rock.

The label also remains No. 2 in
Smooth Jazz but makes a big gain in
share. to 20.9% from 11.6%. thanks
to artists like Larry Carlton, Norman
Brown and Boney James.

Universal makes nice gains at
Rhythmic and Urban, thanks to
Nelly’s “Hot in Herre™ and his duet
with Kelly Rowland of Destiny’s
Child, “Dilemma.” Cash Money’s

Big Tymers also score big for Univer-
sal, as “Still Fly” comes in at No. 10
at Rhythmic and No. 13 at Urban. Mr.
Cheeks earns top 10 status at Urban
this year, landing at No. 9 with
“Lights. Camera. Action.”

At Triple A, Universal scores the
No. | song of the year with Jack
Johnson's “Flake.” one of this year’s
most impressive breakthroughs for a
new artist. Universal also scores the
No. I song of the year at Active Rock.
where Godsmack’s 1 Stand Alone™
stands atop the year-end chart.

Like Universal. DreamWorks also
drops overall but scores a No. 1 song.
Toby Keith's “My List™ earns the top
spot at Country, and Darryl Worley
and Emerson Drive help drive
DreamWorks up to a 9.6% share and
No. 3 rank at the format.

Jimmy Eat World are also strong
performers for the label: “The
Middle™ is No. 18 at Pop. No. 7 at
Triple A. No. 6 at Hot AC and No. 3
at Alternative, where the group’s
“Sweetness” also ranks No. 15. At
Hot AC, Litehouse finished at No. 12
for the year with "Hanging by a Mo-
ment.” which was driven mainly by
recurrent airplay. Last year “Hang-
ing...” was the No. 3 most-played
song at Hot AC.

Rounding out the top 10 overall la-
bels this year is Capitol. which moves
up from 14 and increases its share to
3.1% from 2.7%. Kylie Minogue’s
huge comeback single. “Can’t Get
You Out of My Head.” lands at No.
17 on the 2002 Pop chart. Chris
Cagle’s “1 Breathe In. 1 Breathe Out”
earns No. 13 at Country for the year,
and Coldplay help Capitol increase its
rank (8-5) and share (4.7%-6.4%) at
Triple A with two songs in the
format’s year-end top 20.

Arbitron
Continued from Page 1

company is considering paying $10
per person for households whose fam-
ily members complete and return their
diaries. At $10 per person. Cohen ac-
knowledged that the program could
get expensive and said that’s why
it’s only in limited implementation
focused on just the top 10 markets. He
said this incentive was used in the fall
2002 survey.

Cohen also said the company is
considering offering a $10 premium
to respondents who are contacted via
their cell phones.

Meanwhile, the company talked
up some recent highlights from its
ongoing Philadelphia PPM tests.
National Radio Sales Manager John
Snyder showed the crowd some of
the striking differences in measure-
ment between the PPM and diary
systems.

Among them were the vast shifts
in listening to Howard Stern on
WYSP. In particular, while the PPM
demonstrated that listening was
lower than reported by diary respon-
dents when Stern was on vacation,
it was higher than reported by diary
respondents during Stern’s live
shows on Sept. 11 and 12.

The same was true for Sports WIP-
AM, which showed a marked dispar-
ity between the two methods for mea-

www americanradiohistorv com

suring listenership to Philadelphia
T6ers basketball games. Specifically,
the PPM demonstrated much higher
levels than the diary. The PPM also
found that WIP had a boost in listen-
ing on Mondays and Tuesdays during
football season.

Snyder said that while the diary
does a good job of measuring the big
picture, the PPM can give radio day-
by-day information. putting radio on
alevel playing field with TV. “*For the
first time, radio has access to the same
type of information as TV.” he said.

Study: Higher TSL In Mexico

Separately, Arbitron last week re-
vealed a recent study demonstrating that
radio listeners in Mexico spend more
time listening than their American coun-
terparts. Media users in the central
Mexican city of Guadalajara spend an
average of 52% of their weekday me-
dia time with radio, compared to 44%
for all consumers in the U.S.

The time spent listening results for
Guadalajara mirror those seen in
Mexico City, suggesting that Mexi-
cans spend a higher proportion of time
listening to radio than their U.S. coun-
terparts.

In Guadalajara, people used radio
more than TV (47%). newspapers
(1%) and magazines (less than 1%).
The strongest listening came between
10am-noon, when consumers spent

67% of their media time with radio.

Among the study’s other findings:
At-work listening is enormously
popular, with 57% of workers having
access to a radio and 92% of those
workers listening while on the job. On
average, daily TSL in Guadalajara
comes in at more than four hours.

The findings are based on an
Arbitron study conducted between
Nov. 16 and Dec. 12, 1998 of 1.202
persons over the age of 12 in metro-
politan Guadalajara.

By Joe Howard, with additional re-
porting by Adam Jacobson.

Response

Continued from Page 1

return is the percentage of diary-
keepers who send back a usable
diary. The biggest decline has
been with consent rates, which fell
11.5%. Research Director’s Char-
lie Sislen pointed out that with the
expansion of caller iD and call-
blocking services, all survey com-
panies are having trouble getting
through to consumers.

The response-rate plunge
spurred the Arbitron Advisory
Council to call on Arbitron to focus
on response-rate issues. More
data on this issue is available at
www.researchdirectorinc.com.

— Ron Rodrigues
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Over The Top For Interscope/
Geffen/A&M At Pop

[0 A look at the labels’ chart performance for 2002

hat do you get when you mix incredible vision from your leader, Jimmy lovine, with
great A&R and hits from Vanessa Carlton, Puddle Of Mudd, No Doubt, Eminem, Enrique
Iglesias and Sheryl Crow and a talented promotion department led by Brenda Romano,

Chris Lopes, Mark Neiter and Don Coddington? The answer is a new R&R year-end Pop

label champion.

Universal Music Group’s Inter-
scope/Geffen/A&M has a lot of cele-
brating to do this holiday season. On
the 2001 R&R year-end Pop label-
performance chart, Interscope/Geffen/
A&M ranked second behind Colum-
bia with 10.8% chart share.

In 2002 Interscope/Geffen/A&M
win the gold medal, surging to a com-
manding 15.0% chart share. It also
performed well across many other for-
mats: The group is ranked second
overall and at AC, Rock and Active
Rock. It is first at Hot AC, Alternative
and Triple A.

Interscope/Geffen/A&M songs
occupied 15 spots on this year’s top
100 R&R CHR/Pop tracks of 2002
chart. They were Vanessa Carlton’s
“Ordinary Day” and “A Thousand
Miles”; City High’s “Caramel”"; Sher-
yl Crow’s “Soak Up the Sun”; Em-
inem’s “Cleanin’ Qut My Closet,”
“Without Me” and “Lose Yourselt”
(Shady/A ftermath/Interscope); Eve f/

Alicia Keys’ “Gangsta Lovin’ (Ruff

Ryders/Interscope); Enrique Iglesias’
“Escape” and “Hero”; No Doubt’s
“Hella Good,” “Hey Baby™ and “Un-
derneath It All” (featuring Lady Saw);
and Puddle Of Mudd’s “Blurry” and
“She Hates Me” (Flawless/Geffen/In-
terscope).

A dozen Interscope/Geffen/A&M
songs achieved top 10 status on the
Pop chart over the year, while nine hit
the top five and five took the No. 1
chart position at some point. Those
chart-toppers were Vanessa Carlton’s
“A Thousand Miles,” Eminem’s
“Without Me” and “Lose Yourselt”
and No Doubt’s “Hey Baby™ and
“Undemeath It AlL.”

Commenting on their success this
year, Interscope/Geffen/A&M exec-
utives Brenda Romano, Chris Lopes,
Mark Neiter and Don Coddington
continue to let their artists and mu-
sic take the spotlight. In a collective
statement, they said, “We’re very
honored to be the Pop Label of the
Year. We’re also very fortunate to be
able to work with artists who make
great music and with a staff who al-
ways give it their all.”

e )

Arista Records jumped
into double digits as
its year-end CHR/Pop
label share exploded
from 9.8% in 2001 to

13.9% this year.

L

Bringing Home The Bacon

Under the guidance of Sr. VP Steve
Bartels, VPs Joe Reichling and Jeff
Backer, Sr. Director Margaret Ann
Ronayne and its entire pop promotion
staff, Arista Records jumped into dou-
ble digits as its CHR/Pop label share
exploded from 9.8% in 2001 to 13.9%
this year. It took second but was
knocking on the No. 1 door.

Many artists brought home the ba-
con for Arista this year, including
Avril Lavigne, who had two No. |
songs, “Complicated” and “Sk8er
Boi.” P. Diddy f/Usher & Loon’s “|
Need a Girl, Part 1" (Bad Boy/Aris-
ta) peaked at No. 3, and P. Diddy /
Ginuwine’s “l Need a Girl, Part 2” hit
No. 9 on the Pop chart.

Pink scored four — count "em, four
— top 10 Pop songs this year. “Don’t
Let Me Get Me” stayed at No. | for
four weeks, “Just Like a Pill” and *“Get
the Party Started” peaked at No. 2,
and the top 10 hit “Family Portrait”
helped make Pink a household name
in 2002.

Usher has been a consistent chart
performer for Arista, and his show-
ing in 2002 kept up that tradition. “U
Got It Bad” (LaFace/Arista) went all
the way to No. 1, and “U Don’t Have
to Call” was another top 15 hit for the
artist. In the fourth quarter Arista un-
leashed its big guns with Santana f/
Michelle Branch’s “The Game of
Love,” which is currently No. 5 on
the Pop chart.

IDJMG Scores Big

The hit factory known as the Island
Def Jam Music Group showed the
largest increase of any label by far in
the top 10 of R&R’s 2002 CHR/Pop
chart-share tally. As the pop genre re-
built itself in 2001, IDJMG didn’t
place in the top 10. This year, how-
ever, it’s quite a different story for
Chairman Lyor Cohen, Sr. VP Ken
Lane, VPs Erik Olesen and Mike
Easterlin and the IDJMG pop promo
team, as their label jumps to No. 3 in
chart share with 11.2% — and the
good news does not stop there.

IDJIMG placed No. 1 in overall
R&R chart share for 2002 and is the
only label in double digits at all R&R
formats, scoring a 10.1% combined
chart share. It was also on top at CHR/
Rhythmic when it came to chart share,
with 19.5%, which is almost double
the No. 2 label’s percentage.

One of IDIMG’s 2002 highlights
was the No. 1 Pop song of the year,
Nickelback’s “How You Remind Me”
(Roadrunner/IDIMG). “How You
Remind Me” spent eight weeks at
No. I and was on the R&R CHR/Pop
chart for 20 weeks.

Ashanti’s “Foolish™ (Murder Inc./
IDJIMG) peaked at No. 2, and her
song “Happy” was another top 15
track for this up-and-coming super-
star. Daniel Bedingfield's “Gotta Get
Thru This” (Island/IDJMG) surprised
a lot of people, rising to No. 3 on the
Pop chart and becoming the No. 34
Pop song of the year.

Chad Kroeger f/Josey Scott’s “Hero”
(Roadrunner/Columbia/IDIMG)
peaked at No. 2 in 2002, and what a
year it was for Ja Rule: His song “Liv-
in” It Up” hit the top 10, while Ja Rule
f/Ashanti’s “Always on Time” (Mur-
der Inc./IDJMG) was a top five Pop
hit.

An Epic Performance

Epic’s Pop chart share rose almost
a full point from 2001 to 2002, mov-
ing 7.8% to 8.7% under Sr. VP Joel
Klaiman, VPs Tommy Nappi and Jeff
Bardin and the Epic Pop promo staff.
Epic ranks fourth overall in chart
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Methodology

The R&R chart year is 50 weeks of Mediabase-monitored airplay of R&R
CHR/Pop reporters. This year it ran from Dec. 7, 2001 through Nov. 29,
2002. R&R methodology allows for all current and recurrent plays to be
included in the total plays for each song.

share across all formats, including
Pop. The label was a powerhouse
across the board, ranking second at
Urban AC and third at Urban, Alter-
native, Active Rock and Rock. It was
also fifth at AC and CHR/Rhythmic.

Ginuwine’s “‘Differences” also tuel-
ed the label’s Pop airplay rocket this
year, as did Jennifer Lopez, who
scored two top 10 tracks: “I’'m Gon-
na Be Alright” (featuring Nas) and
“I’m Real.”

'—

Interscope/Geffen/
A&M win the gold
medal, surging to a
commanding 15.0%
share of this year's
Pop chart.

R —

J.Lo. also hit home runs with “Jen-
ny From the Block,” which peaked at
No. 3, and “Ain’t It Funny,” which
took the No. 1 spot for two weeks this
year. Latin crossover Shakira struck
Pop pay dirt in 2002, with “Under-
neath Your Clothes™ and “Whenever
Wherever” both achieving top five
status on the R&R CHR/Pop chart in
2002.

Rounding out the top five for CHR/
Pop chart share is Atlantic, led by
Exec. VP Andrea Ganis, Sr. VP
Danny Buch and VPs Bob Clark,
Pamela Jouan, Mark Fritzges and
Kim Stephens.

The Atlantic promo staff kept busy
with the top five Pop hit “7 Days”
(Wildstar/Atlantic) from British im-
port Craig David and Fat Joe f/Ashan-
ti’s “What’s Luv?” (Terror Squad/At-
lantic), which went all the way to No.
3 and ranks 14th on the top 100 CHR/
Pop tracks of 2002.

On that same chart Atlantic also
places with Craig David’s “Walking
Away” (No. 52), Jewel’s “Standing
Still” (No. 78), Brandy’s “What About
Us” (No. 81), P.O.D.’s “Youth of the
Nation” (No. 89) and Brandy’s “Full
Moon” (No. 98). At other formats, At-
lantic also performed admirably, plac-
ing No. 4 at AC and Rock and No. 5
at Pop, Urban and Active Rock.

Solid Pop Performances

It was a solid pop year for Sr. VPs
Tom Biery and John Boulos, VPs
Dale Connone and Felicia Swerling
and the other fine folks at Warner
Bros. The label jumps from 13th on
the 2001 CHR/Pop label-performance
chart to the No. 6 position in 2002
with a 5.6% share.

It was a year to remember, with the
breakout of Michelle Branch, who
peaked at No. 2 with “All You Want-
ed” and No. 12 with “Goodbye to
You.” The Goo Goo Dolls also had a
top 10 track, “Here Is Gone™.

Linkin Park had a No. 1 song for
six weeks, “In the End,” which is the
No. 2 song of the year on the R&R
top 100 CHR/Pop tracks of 2002.
Congratulations to the label for also
pulling in top five label-performance
honors at Active Rock (No. 4), Alter-
native (No. 5) and Hot AC (No. 5).

RCA jumps from a No. 15 show-
ing on last year’s CHR/Pop label-per-
formance chart to 10th this year with

Continued on Page 38
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New This Week At:

B-96/Chicago KOKQ/Omaha
KDWB/Minneapolis WCIL/Carbondale
WBLI/Long Island WBLS/New York
WAKS/Cleveland WZFX/Fayetteville

Already On:

Mediabase Rhythmic: - @
Rhythm Monitor: 18* - 17* Mediabase Pop: @- @
R&B Monitor: 34* - 33* Mediabase Urhan: €)- €
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EMINEM Lose Yourself (Shady/Interscope)
AVRIL LAVIGNE Complicated (Arista)
LINKIN PARK In The End (Warner Bros.)

NICKELBACK How You Remind Me
(Roadrunner/IDJMG)

AVRIL LAVIGNE Sk8er Boi (Arista)
PUDDLE OF MUDD Blurry
(Flawless/Geffen/Interscope)
EMINEM Cleanin’ Out My Closet
(Shady/Aftermathinterscope)
PUDDLE OF MUDD She Hates Me
(Flawless/Geffen/Interscope)

NELLY f/KELLY ROWLAND Dilemma
(Fo' Reel/Universal)

s . 5
R B e

. Linkin Park
DIXIE CHICKS Landslide (Monument)

MICHELLE BRANCH All You Wanted
(Maverick/WB)

ALAN JACKSON Where Were You When... (Arista)
JIMMY EAT WORLD The Middle (DreamWorks)
NICKELBACK Too Bad (Roadrunner/IDJMG)

VANESSA CARLTON A Thousand Miles
(A&M/interscope)

LL COOL J Luv U Better (Def Jam/IDJMG)
CALLING Wherever You Will Go (RCA)
CITY HIGH Caramel (/nterscope)

NIVEA Don't Mess With My Man (Jive)
USHER U Got It Bad (Laface/Arista)

PINK Don't Let Me Get Me (Arista)

NELLY Hot In Herre (Fo' Reel/Universal)
HOOBASTANK Running Away (/sland/IDJMG)
R. KELLY The World's Greatest (Jive)
PINK Just Like A Pill (Arista)

CREED My Sacrifice (Wind-up)

KROEGER & SCOTT Hero
(Roadrunner/Columbia/IDJMG)

EMINEM Without You
(Shady/Aftermath/Interscope)

KELLY CLARKSON A Moment Like This (RCA)

FAT JOE #/ASHANTI What's Luv?
(Terror Squad/Atlantic)

3.94
3.87
3.85

3.83
3.77

3.73

3.73

3.72

3.72

3.72

3N
3N
3N
3.70

3.69
3.69
3.69
3.68
3.68
3.67
3.66
3.66
3.65
3.64
3.64
3.64

3.63

3.63
3.63

3.62

much, 5 = like very much).
© 2002, R&R Inc.

R&R’s exclusive Callout America year-end overview is based on an
average scale of all weeks tested, a minimum of four weeks from
December 7, 2001 through November 29, 2002. Songs ranked by total
average favorbility estimates based on a 1-5 scale (1 = dislike very

Callout America.

o i SR, X
_Avril Lavigne

N.0.R.E. Nothin' (Def Jam/IDJMG)

OUR LADY PEACE Somewhere Qut There
(Columbia)

CREED One Last Breath (Wind-up)
CAM’RON Hey Ma (Roc-A-Fella/IDJMG)
BUSTA RHYMES Break Ya Neck (J)
PINK Family Portrait (Arista)

JA RULE #/ASHANTI Always On Time
(Murder Inc./IDJMG)

NO DOUBT f/LADY SAW Underneath It All
(Interscope)

DEFAULT Wasting My Time (TVT)

NAPPY ROOTS Po’ Folks (Aflantic)

AALIYAH More Than A Woman (BlackGround)
MISSY ELLIOTT Work It (Gold Mind/Elektra/EEG)

FABOLOUS Young'n (Holla Back)
(Desert Storm/Elektra/EEG)

ASHANTI Foolish (Murder Inc./IDJMG)
P.0.D. Youth Of A Nation (Atfantic)

MICHELLE BRANCH Goodbye To You
(Maverick/WB)

NAUGHTY BY NATURE 1/3LW Feels Good (TV7)

LUDACRIS Roll Out (My Business)
(Def Jam South/IDJMG)

SHAKIRA Underneath Your Clothes (Epic)
SEAN PAUL Gimme The Light (VP/Atlantic)
LEANN RIMES Can't Fight The Moonlight (Curb)

IRV GOTTI PRESENTS... Down 4 U
(Murder inc./IDIMG)

JENNIFER LOPEZ Ain't It Funny (Epic)
NELLY #1 (Fo’ Reel/Universal)

P. DIDDY f/USHER & LOON | Need A Girl
(Bad Boy/Arista)

P. DIDDY f/ GINUWINE | Need A Girl Part 2
(Bad Boy/Arista)

JOHN MAYER No Such Thing (Aware/Columbia)
OUTKAST The Whole World (LaFace/Arista)
ALICIA KEYS A Woman's Worth (J)

ANGIE MARTINEZ If | Could Go (EastWest/EEG)

VANESSA CARLTON Ordinary Day
(A&M/interscope)

A b

. Kelly Clarkson
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3.61

3.61
3.61
3.60
3.60
3.60

3.99

3.59
3.58
3.58
3.57
3.57

3.57
3.56
3.56

3.95
3.55

3.55
3.95
3.55
3.54

3.54
3.54
3.54

3.53

3.53
3.53
3.52
3.52
3.92

3.51

INDIA.ARIE Video ( Motown) 3.51
CRAIG DAVID 7 Days (Wildstar/Atlantic) 3.51
ASHANTI Happy (Murder Inc./IDJMG) 3.50
‘N SYNC Girlfriend (Jive) 3.50
EVE /ALICIA KEYS Gangsta Lovin’

(Ruff Ryders/Interscope) 3.50
USHER U Don’t Have To Call (LaFace/Arista) 3.50
MARIO Just A Friend 2002 (J) 3.50
B2K Uh Huh (Epic) 3.48
JENNIFER LOPEZ Jenny From The Block (Epic) 3.47
GINUWINE Differences (Epic) 3.47

SHAKIRA Wherever Whenever (Epic) 3.47

DANIEL BEDINGFIELD Gotta Get Thru This

(Island/IDJMG) 3.46
JENNIFER LOPEZ f/NAS I'm Gonna Be Alright

(Epic) 3.45
ENRIQUE IGLESIAS Escape (/nterscope) 3.45
JEWEL Standing Still (Atlantic) 3.45
TOYA | Do (Arista) 3.43
DJ SAMMY & YANOU Heaven (Robbins) 3.43
NO DOUBT Hey Baby (/nterscope) 3.43
MARY J. BLIGE Rainy Dayz (MCA) 3.43
GO0 GOO DOLLS Here Is Gone (Warner Bros.) 3.42
CRAIG DAVID Walking Away (Wildstar/Atlantic) 3N
SANTANA f/MICHELLE BRANCH The Game Of Love
(Arista) N
ENRIQUE IGLESIAS Hero (/nterscope) 3.40
MARY J. BLIGE Family Affair (MCA) 3.40
PINK Get The Party Started (Arista) 3.40
JUSTIN TIMBERLAKE Like | Love You (Jive) 3.39
MARY J. BLIGE No More Drama (MCA) 3.37
BRANDY Full Moon (Atlantic) 3.36
SHAKIRA Objection (Tango) (Epic) 3.34
SHERYL CROW Soak Up The Sun

(A&M/Interscope) 3.32
NO DOUBT Hella Good (/nterscope) 3.31
CAM’RON Oh Boy (Roc-A-Fella/IDIMG) 3.28
BRANDY What About Us? (Atlantic) 3.28
CHRISTINA AGUILERA Dirrty (RCA) 3.26
BBMAK Out Of My Heart (Into Your...)

(Hollywood) 3.24
ALANIS MORISSETTE Hands Clean

(Maverick/Reprise) 3.22

KYLIE MINOGUE Can't Get You Out Of My Head
(Capitol)

KYLIE MINOGUE Love At First Sight (Capitol)
DIRTY VEGAS Days Go By (Capitol)

TWEET Oops (Oh My) (Gold Mind/Elektra/EEG)
110 Rapture (Tastes So Sweet) (Universal)
BRITNEY SPEARS I'm Not A Girl... (Jive)
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NICKELBACK How You Remind Me
(Roadrunner/IDJMG)

LINKIN PARK In The End (Warner Bros.)
AVRIL LAVIGNE Complicated (Arista)
CALLING Wherever You Will Go (RCA)

VANESSA CARLTON A Thousand Miles
(A&Minterscope)

JENNIFER LOPEZ Ain't It Funny (Epic)
PINK Don't Let Me Get Me (Arista)
MICHELLE BRANCH All You Wanted (Maverick/WB)

PUDDLE OF MUDD Blurry
Flawless/Geffer/Interscope)

10  NELLY Hot In Herre (Fo’ Reel/Universal)

AW N

w o ~N D

B "

11 PINK Get The Party Started (Arista)
12 USHER U Got It Bad (LaFace/Arista)
13 MARY J. BLIGE Family Affair (MCA)

14  FAT JOE F/ASHANTI What's Luv?
(Terror Squad/Atlantic)

15 NELLY F/KELLY ROWLAND Dilemma
(Fo’ Reel/Universal)

16 KYLIE MINOGUE Can’t Get You Out Of My Head
(Capitol)

17  ASHANTI Foolish (Murder Inc./IDJMG)

18  JIMMY EAT WORLD The Middle (DreamWorks)

19  NO DOUBT Hey Baby (/nterscope)

20 PINK Just Like A Pill (Arista)

21 CHAD KROEGER F/JOSEY SCOTT Hero
(Roadrunner/Columbia/IDJMG)

22 CRAIG DAVID 7 Days (Wildstar/Atlantic)

23 EMINEM Without Me (Shady/Aftermath/Interscope)
24 SHAKIRA Wnenever Wherever (Epic)

25 CREED My Sacrifice (Wind-up)

26 NO DOUBT Hella Good (/nterscope)

27  SHAKIRA Underneath Your Clothes (Epic)

28 ‘N SYNC Girlfriend (Jive)

29 CREED Cne Last Breath (Wind-up)

R&R’s exclusive Top 100 of 2002 charts are based the total number
of plays received by each artist, title, and label for the issues dated
ke December 7, 2001 through November 29, 2002.

"T> Monitored data provided by Mediabase 24/7, a
/65 division of Premiere Radio Networks, Inc.
(7

© 2002, R&R Inc.

30 DJ SAMMY & YANOU Heaven (Robbins)

31 JA RULE F/ASHANTI Always On Time
(Murder Inc./IDIMG)

32 JENNIFER LOPEZ F/NAS I'm Gonna Be Alright (Epic)

33 P.DIDDY F/USHER & LOON | Need A Girl (Part
One) (Bad Boy/Arista)

34  DANIEL BEDINGFIELD Gotta Get Thru This
(Islanc/IDJMG)

Michelle Branch

35 DEFAULT Wasting My Time (TVT)
36 LEANN RIMES Can't Fight The Moonlight (Curb)

37 NO DOUBT F/LADY SAW Underneath It All
(Interscope)

38 ENRIQUE IGLESIAS Escape (/nferscope)
39 TOYAI Do (Arista)

40 EVE F/ALICIA KEYS Gangsta Lovin’
(Ruff Ryders/Interscope)

41  AVRIL LAVIGNE Sk8er Boi (Arista)

42 DIRTY VEGAS Days Go By (Capitol)

43  JOHN MAYER No Such Thing (Aware/Columbia)

44 JA RULE Livin' It Up (Murder Inc./IDJMG)

45 ENRIQUE IGLESIAS Hero (Interscope)

46  NELLY FURTADO Turn Off The Light (DreamWorks)
47 VANESSACARLTON Ordinary Day (A&M/Interscope)
48 SHERYL CROW Soak Up The Sun (A&M/interscope)
49  JUSTIN TIMBERLAKE Like | Love You (Jive)

50 CITY HIGH Caramel (/nferscope)

51 MARIO Just A Friend 2002 (J)

52 CRAIG DAVID Walking Away (Wildstar/Atlantic)

53 EMINEM Cleanin’ Out My Closet
(Shady/Aftermath/Interscope)

54 JENNIFER LOPEZ I'm Real (Epic)

55 P.DIDDY F/GINUWINE | Need A Girl {Part Il)
(Bad Boy/Arista)

56  STAIND It's Been Awhile (Flip/Elektra/EEG)
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57
58
59

60
61
62
63
64
65
66
67
68
69
70

n
72

73

74

75
76

17
78
79
80
81
82
83
84
85
86
87
88
89
90
91
92
93
94
95
96
97
98
99
100

EMINEM Lose Yourself (Shady/Interscope)
ANGIE MARTINEZ If | Could Go (FastWest/EEG)

MICHELLE BRANCH Goodbye To You
(Maverick/\WB)

ALICIA KEYS Fallin’ (J)

KYLIE MINOGUE Love At First Sight (Capitol)

GOO GOO DOLLS Here Is Gone (Warner Bros.)
NELLY #1 (Priority/Capitol)

BLU CANTRELL Hit ‘Em Up Style (Qops!) (Arista)
KELLY CLARKSON A Moment Like This (RCA)
USHER U Don't Have To Call (LaFace/Arista)
ASHANTI Happy (Murder Inc./IDJMG)

‘N SYNC Gone (Jive)

OUR LADY PEACE Somewhere Out There (Columbia)

FIVE FOR FIGHTING Superman (It's Not Easy)
(Aware/Columbia)

CAM’RON Hey Ma (Roc-A-Fella/IDJMG)

ALANIS MORISSETTE Hands Clean
(Maverick/Reprise)

OAKENFOLD Starry Eyed Surprise
(Maverick/Reprise)

i.‘:\.:'

Eminem

SANTANA F/MICHELLE BRANCH The Game Of Love
(Arista)

MADONNA Die Another Day (Maverick/WB)

LUDACRIS Roll Out (My Business)
(Def Jam South/IDJMG)

SOLUNA For All Time (DreamWorks)
JEWEL Standing Still (Atlantic)

B2K Uh Huh (Epic)

GINUWINE Differences (Epic)
BRANDY What About Us? (Atlantic)
JENNIFER LOPEZ Jenny From The Block (Epic)
INDIA.ARIE Video (Motown)

MARY J. BLIGE No More Drama (MCA)
DESTINY’S CHILD Emotion (Columbia)
NICKELBACK Too Bad (Roadrunner/IDJMG)
HOOBASTANK Running Away (/sland/IDJMG)
110 Rapture (Tastes So Sweet) (Universal)
P.0.D. Youth Of The Nation (Atlantic)

SHAKIRA Objection (Tango) (Epic)

AALIYAH More Than A Woman (BlackGround)
OUTKAST The Whole World (LaFace/Arista)
ALICIA KEYS A Woman's Worth (J)

TWEET Qops (Ch My) (Gold Mind/Elektra/EEG)
CHRISTINA AGUILERA Dirrty (RCA)

IRV GOTTI Down 4 U (Murder Inc./IDJMG)

R. KELLY The World's Greatest (/nterscope/Jive)
BRANDY Full Moon (Atlantic)

PINK Family Portrait (Arista)

KELLY ROWLAND Stole (Columbia)
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Weeks Year-
Peak Peak On End
Position  Date Chart Rank
45
CHRISTINA AGUILERA Beautiful (RCA) ..........ooooeeeeeeeeeeeeereeeeeeeeeee 1 11/29 3 =
CHRISTINA AGUILERA f/REDMAN Dirrty (RCA) ..o 14 101 13 95
ASHANTI Foolish (Murder inc/IDIMG) ...........ooeevoveevoeeeceeeeeeiree e 2 517 21 17
ASHANTI Happy (Murder Inc./IDIMG) ...........ooooieeeeeeeeeeeeeeeeee s 12 10/4 18 67
=
DANIEL BEDINGFIELD Gotta Get Thru This (Island/IDJMG) ...........cc......... 3 9/13 21 34
MARY J. BLIGE Family Affair (MCA) ...t 0 (1) 1271 13 13
MICHELLE BRANCH All You Wanted (MaverickWB) ..., 2 5/3 28 8
MICHELLE BRANCH Goodbye To You (Maverick/WB) ...........ccceeevcveeeeenenns 12 101 19 59
CALLING Wherever YOUWIll GO (RCA) ..o 2/15 24 4
CAM’RON Hey Ma (Roc-A-Fella/IDIMG) ..o 1115 12 Al
VANESSA CARLTON Ordinary Day (A&M/Interscope) ............ 10/18 20 47
VANESSA CARLTON A Thousand Miles (A&M/interscope) .. 5/24 28 5
CITY HIGH Caramel (/nfersCODE) ............ooooveeeeioeeeteeeeeeeeeeeeeeeeeeeee e 1/25 16 50
KELLY CLARKSON A Moment Like This (BCA) ..........oocoveoeeeeeereeeeeeeeeeceren. 4 10/25 12 65
CREED My Sacrifice (Wind-up) .................. 1/25 17 25
CREED One Last Breath (Wind-up) 9/20 27 29
SHERYL CROW Soak Up The Sun (A&M/IMerscope) .........ooveeveerereere... 15 719 20 48
D
CRAIG DAVID 7 Days (WildStar/AHantic) ................oooovvceieeoseeiieeeeeeennn. 5 2/22 18 22
DEFAULT Wasting My Time (TVT) 517 20 35
DESTINY’S CHILD Emotion (COmDbIa) .............oocoovoioveoeseeceeeceieee 9 1277 8 85
P. DIDDY F/GINUWINE | Need A Girl (Part Il) (Bad Boy/Arista) ...................... 9 9/20 20 55
P. DIDDY F/USHER & LOON | Need A Girl (Part One) (Bad Boy/Arista)........... 3 6/7 21 33
DIRTY VEGAS Days GO By (Capitol) .........c..oouviieieoeeceeeeeeereeoetoeeesesrees 7 5 20 42
DJ SAMMY & YANOU Heaven (RODDINS) ...........oc.ocovereeeeeeeeesseseeseeseeeess 4 8/16 20 30
MISSY “MISDEMEANOR™ ELLIOTT Work It (Gold Mind/Elektra/EEG) ........... 7 11729 10 —
EMINEM Cleanin’ Out My Closet (Shady/Aftermatt/interscopey .................... 7 8/30 19 53
EMINEM Without Me (Shady/Aftermath/Interscope) ...............c............ "1 X)) 6/28 20 23
EMINEM Lose Yourself (Shady/Interscope) ..............coooveveveneeeecnn. 0 (3) 11115 10 57
EVE F/ALICIA KEYS Gangsta Lovin' (Ruff Ryders/Interscope) ...................... 2 10/4 20 40
F
FAT JOE F/ASHANTI What's Luv? (Terror Squad/Atiantic) ...............ccc........ 3 5/3 24 14
FIVE FOR FIGHTING Superman (It's Not Easy) (Aware/Columbia) ................ 15 1277 4 70
NELLY FURTADO Turn Off The Light (DreamWOorks) ...........coccocoovovveeevreccncn. 5 1277 6 46
L€
GINUWINE Differences (EDIC) ..........oovvemeeeeeeeeeeeeceeeeeeeeeeeecs s 14 1M 13 80
GO0 GOO DOLLS Here Is Gone (Warner Bros.) .........ccoeeeceeeeeeeeeeevve, 14 53 19 62
|
ENRIQUE IGLESIAS ESCApe (/MErSCOPE) .......veveeveeeieieeteeeeereeeeeeeeeseseeeneen 7 412 20 38
ENRIQUE IGLESIAS Hero (INersCope) .............ooooveeeeeeeeeeeeeeeeseseiesoeseseseas 3 1277 8 45

Weeks

Year-

Peak Peak On End
Position  Date Chart Rank
L X
JA RULE Livin' 1t Up (Murder Inc./IDIMG) ..o 8 1M 13 M
JA RULE F/ASHANTI Always On Time (Murder inc/ADIMG) ........................ 5 3/15 20 3
JIMMY EAT WORLD The Middle (DreamWorks) ............ccccocoooeoeoeoeoreen, 4 6/28 25 18
K
ALICIA KEYS Fallin’ () .o 12 1277 3 60
CHAD KROEGER F/JOSEY SCOTT Hero (Roadrunner/Columbia/iDJMG) ....... 2 8/2 20 21
|
AVRIL LAVIGNE SK8Er BOi (AFISt8) . oooeo s oo Q@ 1w u #n
AVRIL LAVIGNE Complicated (AriSta) ... Q@® 119 28 3
LINKIN PARK In The End (Warner Bros.) ... O © 31 26 2
JENNIFER LOPEZ 1'M Real (EDIC) ..o 7 121 5 54
JENNIFER LOPEZ Jenny From The BIOCK (EDIC) ........veoeeeeeeeeeeeeeeeeeeeeeerenn 3 11729 8 82
JENNIFER LOPEZ Ain't It Funny (Epic) oo Q@ a2 22 6
JENNIFER LOPEZ F/NAS {'m Gonna Be Alright (EDic) ...........occoovvoveerennann. 7 712 21 32
L,/ |
MADONNA Die Another Day (MaVerick’WB) ...........cccoceeoeeceeeeeeeceroreeeeen, 4 11115 8 75
MARIO Just A Friend 2002 (J)........oovorvoroeeeeeeeeeeeieeeeeet et 6 8/30 20 51
ANGIE MARTINEZ If | Could Go (EastWest/EEG) ... 11 17 58
JOHN MAYER No Such Thing (Aware/Columbia)...............ccccoeoovvevcrivonennn. 9 8/16 20 43
KYLIE MINOGUE Love At First Sight (Capitol) ............c.coveveeeeeeeeeeesra, 1 8/23 18 61
KYLIE MINOGUE Can't Get You Out Of My Head (Capitol) .............ccoc.o...... 3 3/22 20 16
N
NELLY Hot In Herre (Fo’ Reel/Universal) ..............cccccoovovvevevceeriann. 7/5 22 10
NELLY #1 (Priority/Capitol) .........c..ocoumeoeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeer e 2n 13 63
NELLY F/KELLY ROWLAND Dilemma (Fo’ Reel/Universal) ................... 9/13 21 15
NICKELBACK How You Remind Me (Roadrunner/IDJMG) .... 12/14 20 1
NO DOUBT Hella GOOd (IMEISCOPE) ..........eeeeeeeeeeeereeeereseeeeeeeeeeeeeereeeee 6/21 20 26
NO DOUBT Hey Baby (InerSCoDe)...........ccooevoeeeoeeieeeeeeeeeeeen, 2/22 17 19
NO DOUBT F/LADY SAW Underneath It All (Interscope) 111 18 37
N SYNC Girlfriend (JIVE) ...t 4/5 20 28
NSYNC GONE (JIVE) ..o 1277 5 68
o
OAKENFOLD Starry Eyed Surprise (Maverick/REDpriSe) .............ooveveevenenne. 14 11/8 15 73
P
PINK Don’t Let Me Get Me (AriSta) ...........ocoovveeeeeieeeeeee e, 0 (4) 4/26 23 7
PINK Just LiKe A Pill (AriSta) .......cc.ovoveeeeeeereeeeeeeee oot 2 8/9 21 20
PINK Family Portrait (Arista).... L1000 11729 10 99
PINK Get The Party Started (AfiS1a) ........oooveeeeecieeoeeeteeeeeeeeeeeeee e 2 12/ 14 1
PUDDLE OF MUDD Blurry (Flawless/Geffen/Interscope) ............cocooovvune.... 4 4/19 26 9
PUDDLE OF MUDD She Hates Me (Flawless/Geffen/interscope) .... .15 11/29 6 —
R
LEANN RIMES Can’t Fight The Moonlight (Curb) ...........cocovvoovioeeii 9 3/8 18 36
KELLY ROWLAND Stole (COMMDIA) ........c.oooeeeeeeeeeeeeeeeeeee e, 13 11/29 11 100
=3
SANTANA F/MICHELLE BRANCH The Game Of Love (Arista) ..........ccocov..... 5 11/29 9 74
SHAKIRA Underneath Your Clothes (EDiC) .......c..cccvurverveeereceeeceeeeeeeciens 5 5/10 20 27
SHAKIRA Whenever WHerever (EDic) ............ccoooooerevvrmrereeeciceciroeeesennn 4 1/18 13 24
JUSTIN TIMBERLAKE Like | LOVE YOU (JWVE) ......o.oeeoeeeeeeeev e, 4 11/8 14 49
o ! .

TOYA T DO (AFISEA) ...ttt 6 1271 10 39
TWEET Oops (Oh My) (Gold Mind/EIeKtra/EEG) ...........cooooooveeirieeeineane 15 573 13 94
.

USHER U Don't Have To Call (LaFace/Arista) 517 16 66
USHER U Got It Bad (LaFace/AriSta) ...........c.cocooooooeeeveeeeeeeeeeeeeeeeieernen 118 16 12

www.americanradiohistorv.com
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°EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES December 13, 2002

CaLout Americae Song selection is based on the top 25 titles from the R&R CHR/Pop chart for the airplay week of November 11-17.

CHR/POP

HE) = Hit Potential ® TOTAL AVERAGE

TN DRABILITY L51IMATE (-4 & s | WOMEN WOMEN WOMEN
ARTIST TITLE LABEL(S) ™ 2W 3w 4w 5 g 12-17 18-24 25-34
EMINEM Lose Yourself (Shady/interscope) 396 4.00 414 400 82.6 248439 4.00 3.34 |4.09
CHRISTINA AGUILERA Beautiful (RCA) 385 — — — 536 85 |[412 370 3.47 (31N

HE) DIXIE CHICKS Landsiide (Monument) '3.74 365 3.76 3.74 58.4 114|357 3.58 - 4.01 |3.58 -
JENNIFER LOPEZ Jenny From The Block (Epic) 370 3.65 355 3.48 71.8 20.2 {394 3.37 3.64 [3.98
PUDDLE OF MUDD She Hates Me (Flawfess/Geffer/Interscope)  3.69 - 3.68 3.5 3.59 58.4 13.1 }3.78. 3.91 3.31 )3.76
PINK Family Portrait (Arista) 368 3.73 351 346 53.6 11.7 385 3.47 3.52 |3.79
" KELLY ROWLAND Stole (Columbia) 3.66 375 390 3.64 458 838 [398 3.33 3.35 |3.56
AVRIL LAVIGNE Complicated (Arista) 364 3.67 365 359 855 37.0 (3.91 3.25 3.62 |3.84
TLE Girl Talk (Arista) 363 335 353 — 444 97 {392 349 3.12 {3.70
JOHN MAYER Your Body Is A Wonderland (Aware/Columbia) 362 — — - 48.7 14.0 | 3.63 3.54 3.67 |3.76

HE) 3AY-Z F/BEYONCE' 03 Bonnie & Clyde (Roc-A-Fella/DJMG) 3.6t 372 3.57 359 50.1 145|371 3.68 3.17 |3.58
NIVEA Don't Mess With My Man (Jive) 3.61 374 3.77 3.67 530 11.4|3.87 3.40 3.24 |3.47
'CREED One Last Breath (Wind-up) 3.60. 353 3.53 3.75 724 258375 333 362|363

Hl’ FAITH HILL Cry (Warner Bros.) 360 — — — 59.5 12.5|3.59 3.67 3.56 |3.71
MISSY ELLIOTT Work It (Gold Mind/Elektra/EEG) 3.58 3.48 359 3.54 641 26.83.75 3.44 338 [3.79

HEp 1L COOL J Luv U Better (Def Jam/IDJMG) 3.57 3.58 3.62 3.67 40.7 123 |3.59 3.62 3.41 |3.78
NO DOUBT F/LADY SAW Undemeath It All (Interscope) 3.53 3.55 355 3.39 78.1 28.8|354 3.48 3.56 |3.68
SEAN PAUL Gimme The Light (VP/Atlantic) 353 3.61 357 340 57.3 17.7 |3.72 3.57 3.00 |3.53
AVRIL LAVIGNE Sk8er Boi (Arista) 351 354 363 353 744 291 |3.84 3.14 3.33 [3.76
KELLY CLARKSON A Moment Like This (RCA) 351 3.50 3.48 3.61 77.8 30.8 |3.79 3.34 3.32 [3.38
NORAH JONES Don’t Know Why (Blue Note/Virgin) 349 352 — — 47.0 1141317 3.43 3.92 {3.37
SANTANA F/MICHELLE BRANCH The Game Of Love (Arists) ~ 3.49 3.47 3.35 3.27 66.1 199|365 3.13 3.58 [3.69
NELLY/KELLY ROWLAND Dilemma (Fo’ Reel/Universal) 348 355 362 358 76.6 37.0|3.50 3.47 3.46 |3.56
JUSTIN TIMBERLAKE Like | Love You (Jive) 345 331 3.46 328 66.7 24.8{3.48 347 3.34 [3.35
ANGIE MARTINEZ If | Could Go (EastWest/EEG) 3.44 357 3.43 3.41 621 208 [3.64 3.35 3.10 [3.64
CAM’RON Hey Ma (Roc-A-Fella/IDJMG) 344 354 346 355 66.4 251|357 337 3.25 |3.66
MATCHBOX TWENTY Disease (Atlantic) 341 330 — ~ 416 9.4 |3.40 340 3.43 [3.41
DANIEL BEDINGFIELD Gotta Get Thru This (/sland/IDJMG) 336 3.33 3.26 3.21 61.8 259 343 322 3.40 353
MADONNA Die Another Day (Maverick/WB) 318 3.21 3.25 3.21 59.8 219338 277 3.24 |3.45

'3.95

3.89

391

3.75

3.54

in
3.70
3.68
3.68
3.44
3.8
3.713

3.17

3.60
3.78
N
3.44
3.76

361

3.58
3.45
3.20
3.63
3.48
3.55
3.56
KR 3|
3.39
k¥4

13,63

F DCMOGRAPHICS AEGIONS

MID-
EAST SOUTH WEST WEST

3.87 3.93

4.00 3.81
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3.34
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CaLLour AMERICA®

Hot Scores

By ANTHONY ACAMPORA

hings are going just “Beautiful” for

Christina Aguilera (RCA). Along
with her move into the top five on R&R’s
CHR/Pop chart, her latest single debuts at
No. 2 on Callout America this week. It
ranks second with women 18-24 and third
with women 25-34.

Dixie Chicks (Monument/Columbia)
climb to third overall. The trio rank sev-
enth with women 18-24 and take first
place by a “Landslide™ with women 25-
34.

Jennifer Lopez moves up to fourth
with *Jenny From the Block™ (Epic).
“Block™ is fourth with teens and women
25-34.

That’s Puddle Of Mudd sitting at No.
5 with “She Hates Me” (Flawless/Geffen/
Interscope). “She™ ranks 10th with teens
and a solid second with women 18-24.

Kelly Rowland remains a strong
tester on Callout America as “Stole” (Co-
lumbia) comes in eighth overall and third
with teens.

Two songs debut this week with im-
pressive demo scores: “Your Body Is a
Wonderland” by John Mayer (Columbia)
ranks ninth with women 18-24 and a sol-
id third among women 25-34.

Meanwhile, superstar Faith Hill, who
has topped R&R’s AC chart for several
weeks, debuts in fifth place with women
18-24 and cighth 25-34 with *Cry™ (Warn-
er Bros.). Hill’s recent TV special also
scored big for NBC.

Norah Jones still has one of the best
testing songs among women 25-34. This
week “Don’t Know Why™ (Blue Note/Vir-
gin) ranks second behind the Chicks.

Other key demo scores: *'03 Bonnie
& Clyde™ by Jay-Z f/Beyonce comes in
fourth 18-24. while “Luy U Better” by LL
Cool J (Def JanIDIJMG) ranks sixth in
the cell.

This is the last Callout America sur-
vey of 2002. We wish you all a safe and
happy holiday season.

Total sample size is 350 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1=dislike very much, 5=like very much). Total familiarity represents the total percentage of
respondents wha recognized the song. Tota! burn represents the percentage of respondents who said they were tired of hearing the song. Songs must reach 40% famifiarity before they appear in print. Hit Potential (HP)
tracks represent songs that have yet to chart top 25 on R&R's CHR/Pop chart. Sample composition is based on females aged 12-34, who respond favorably to a CHR/Pop musical montage in the following regions and
markets: EAST: Boston, New York, Philadelphia, Pittsburgh, Washington, DC. SOUTH: Atlanta, Dallas, Houston, Miami, Tampa. MIDWEST: Chicago, Cleveland, Detrait, Minneapolis, St. Louis. WEST: Denver, Los Angeles,

Portland, San Diego, Seattle.

C€ Custom Productlon Callouts & Montages )
Cé Dlgltal Clear Cons:stent )

<€ AII Formats & Internatlonal Titles )

é on—Tlme Dellvery ) H KS

UNLI MITED

| Foaturing: r

The World’s Premier Music Hook Service

Email: hooks@hooks.com
www.hooks.com
FAX: (573)443-4016

200 OId 63 South, #103
Columbia, MO 65201-6081

N\

For The Best Auditorium
Test Hook Tapes

Michael Pelaia
(573)443-4155
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ARTIST TITLE LABEL(S)

EMINEM Lose Yourself (Shady/Interscope)

JENNIFER LOPEZ Jenny From The Block (Epic)

MISSY ELLIOTT Work It (Gold Mind/Elektra/EEG)

NO DOUBT F/LADY SAW Underneath It All (Interscope)
CHRISTINA AGUILERA Beautiful (RCA)

PINK Family Portrait (Arista)

SANTANA F/MICHELLE BRANCH The Game Of Love (Arista)
CAM’RON Hey Ma (Roc-A-Fella/IDJMG)

PUDDLE OF MUDD She Hates Me (Flawless/Geffen/Interscope)
KELLY ROWLAND Stole (Columbia)

NIVEA Don't Mess With My Man (Jive)

AVRIL LAVIGNE Sk8er Boi (Arista)

JUSTIN TIMBERLAKE Like | Love You (Jive)

MADONNA Die Another Day (Maverick/WB)

CREED One Last Breath (Wind-up)

0-TOWN These Are The Days (J)

AVRIL LAVIGNE I'm With You (Arista)

JOHN MAYER Your Body Is A Wonderland (Aware/Columbia)
NELLY Air Force Ones (Fo' Reel/Universal)

NELLY F/KELLY ROWLAND Dilemma (Fo’ Reel/Universal)
ANGIE MARTINEZ If | Could Go (EastWest/FFG)

GOOD CHARLOTTE Lifestyles Of The Rich And... (Epic)
MATCHBOX TWENTY Disease (Atlantic)

JUSTIN TIMBERLAKE Cry Me A River (Jive)

JAY-Z F/BEYONCE' ‘03 Bonnie & Clyde (Roc-A-Fella/IDJMG)
LIFEHOUSE Spin (DreamWorks)

KID ROCK W/SHERYL CROW Picture (Lava/Atiantic)

SEAN PAUL Gimme The Light (VP/Atiantic)

TLC Girl Talk (Arista)

CHRISTINA AGUILERA Dirrty (RCA)

NAPPY ROQTS Po’ Folks (Atlantic)

MARIAH CAREY Through The Rain (MonarC/IDJMG)

KELLY CLARKSON A Moment Like This (RCA)

KYLIE MINOGUE Come Into My World (Capitol)

NORAH JONES Don't Know Why (Blue Note/Virgin)

DJ SAMMY & YANOU Heaven (Candielight) (Robbins)
LASGO Something (Robbins)

T.A.T.U. Al The Things She Said (/nterscope)

SHAGGY Strength Of A Woman (MCA)

CRAIG DAVID What's Your Flava? (Wildstar/Atlantic)
OAKENFOLD Starry Eyed Surprise (Maverick/Reprise)

LL COOL J Luv U Better (Def Jam/IDJMG)

JOHN RZEZNIK I'm Still Here (Jim's Theme) (Walt Disney/Hollywood)
STEREO FUSE Everything (EO/Wind-up)

UNCLE KRACKER In A Little While (Lava)

B2K AND P. DIDDY Bump, Bump, Bump (Epic)

3 DOORS DOWN When I'm Gone (Republic/Universal)
SIMPLE PLAN I'd Do Anything (Lava/Atiantic)

DIXIE CHICKS Landslide (Monument)

EMINEM Cleanin’ Out My Closet (Shady/Aftermattv/Interscope)

TOTAL
PLAYS

9018
8047
6598
6458
6193
9483
9437
9051
4767
4696
4672
4404
4313
4249
3864
3684
3670
3275
3254
3181
3107
3106
2831
2794
2430
2320
2313
2295
1868
1695
1673
1552
1538
1499
1448
1408
1368
1265
1146
1132
1104
1046
1018

985

980

929

915

868

865

843

TS
-82
+357
+277
-578
+851
+395
-508
-457
+378
+209
+380
-769
-685
-787
-381
+62
+820
+234
+642
-3
-242
+501
-135
+1275
+620
+81
+327
+32
-687
+23
-7
+164
-438
+173
-62
-164
+137
+215
-302
-804
-357
-18
-139
-20
-100
+472
+146
+152
+243
-67

e
1040726
878530
798073
670548
719907
616933
956327
468763
446323
480989
485407
431180
457598
392760
367448
378341
467870
331905
337432
293697
313765
314372
266304
333108
264581
190924
179844
245978
175311
237336
152048
220192
165854
189566
150308
138429
269030
89830
127938
102084
103465
93071
88507
60937
94592
92650
60661
76211
96455
82982

WEEKS ON  TOTAL STATIONS/
CHART ADDS

12
10
12
20

5
12
11
14

8
13

8
16
16
10
29

9

1

23
19
9
10
2
q
12
7
6
9
15
15
6
14
5
7
10

19

127/0
1311
1171
130/0
129/2
1311
132/0
112/0
1271
1281
122/6
128/0
1270
1320
122/0
118/0
12972
110/2
99/6
127/0
111/0
123/4
100/0
120M
9177
931
80/8
871
108/0
101/0
75/0
105/5
85/0
92/3
86/1
3/0
47/6
84/9
80/0
101/0
116/0
9210
63/0
503
7300
86/23
57/6
7911
615
7410

132 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 12/1-12/7. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week
increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with
permission from the Arbitron Company (copyright 2002, The Arbitron Company). (C) 2002, R&R, Inc.

Most Added-

www.rradds.com

ARTISTTITLE LABEL(S) ADDS
JENNIFER LOPEZ F/LL COOL J All | Have (Epic) 88
JC CHASEZ Blowin’ Me Up (With Her Love) (Jive) 35
DANIEL BEDINGFIELD James Dean... (/sland/IDJMG) 26
B2K AND P. DIDDY Bump, Bump. Bump (Epic) 23
VANESSA CARLTON Pretty Baby (A&M/Interscope) 22
CLIPSE When The Last Time... (Star Trak/Arista) 20
DJ SAMMY & YANOU Boys Of Summer (Robbins) 12
JUSTIN TIMBERLAKE Cry Me A River (Jive) 11
SIMPLE PLAN I'd Do Anything (Lava/Atlantic) 1
T.AT.U. All The Things She Said (/nterscope) 9
MARIO C'mon (J)

]
KID ROCK W/SHERYL CROW Picture (Lava/Atiantic) 8
STONE SOUR Bother (Roadrunner/IDJMG) 8

MARIAH CARLY

’721;77/% 1a0se
36+-30* ToP 40 MAINSTREAM MONITOR
@-€D r&ar cHR/POP

ON OVER 140 POP STATIONS

ALBUM IN STORES NOW!
NEwW AT: KFMD & KTFM!
()

Most Increased

Plays
TOTAL
PLAY
ARTIST TITLE LABFL(S) INCREASE
JUSTIN TIMBERLAKE Cry Me A River (Jive) +1275
CHRISTINA AGUILERA Beautiful (RCA) +851
AVRIL LAVIGNE I'm With You (Arista) +820
NELLY Air Force Ones (Fo’ Reel/Universal) +642

JAY-Z F/BEYONCE' '03 Bonnie... (Roc-A-Fella/IDJMG)  +620
GOOO CHARLOTTE Lifestyles Of The Rich And... (Epic) ~ +351
VANESSA CARLTON Pretty Baby (A&M/Interscope) — +337

B2K AND P. DIDDY Bump, Bump, Bump (Epic) +472
PINK Family Portrait (Arista) +395
NIVEA Don't Mess With My Man (Jive) +380
Most Played
Recurrents
ARTIST TITLE LABEL(S) TOTAL PLAYS
DANIEL BEDINGFIELD Gotta Get Thru This (Island/iDIMG) 2875
AVRIL LAVIGNE Complicated (Arista) 2340

EVE F/ALICIA KEYS Gangsta... (Ruff Ryders/Interscope) 1830
VANESSA CARLTON Ordinary Day (A&M/Interscope) 1761

PINK Just Like A Pill (Arista) 1721
NELLY Hot In Herre (Fo’ Reel/Universal) 1496
DJ SAMMY & YANOU Heaven (Robbins) 1487

P. DIDDY F/GINUWINE | Need A Girl... (Bad Boy/Arista) 1424
OUR LADY PEACE Somewnhere Out There (Columbia) 1372
LINKIN PARK In The End (Warner Bros.) 1278

R&R Station Playlists have moved to the web.
See all of our monitored reporters at
www.radioandrecords.com.

“This is the biggest testing record with
adult females at WKSE - TOTAL SMASH!!¥
- Dave Universal/WKSE

AC #1‘ in R&R and Monitor

25 million
_in audience!

Sales:

15-7* in SoundScan this week
230,115 units scanned!

Just Certified 2x Platinum in 6 weeks!

Top 5 Phortes: KFMB, WKDD

Top 5 Callout: KVIL, WMC, WKSE, WIXX, WKRZ
TOP 10 Callout: WWMX, WASH, WZPT, KSTP, KFMB

12/21 - Re-airing “When the Lights Go Down"”
Thanksgiving Special on NBC

R&R Hot AC: @ Monitor Adult Top 40: 23*  Monitor Modern Adult: 37*

www.americanradiohistorv.com
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THE MOMENT HAS ARRIVED.

~ ALREABY ON:

* WKSC/Chicago Wi0aQ/Philadelphia
KBXX/Houston WKFS/Gincinnati
KMEL/San Francisco KYLD/San Francisco
KZZP/Phoenix KKFR/Phoenix

WFLZ/Tampa KKRZ/Portiand
WFHN/Providence  KBBT/San Antonio
3 KFMD/C enver
KCHZ/Kansas City
KZHT/Salt Lake City

WAKS/Clevelani

o .
WKQU/T etroTf
KHTS/San Diego S
WPOW ‘Miami
WKST/Pittsburgh
KFMS/Las Vegas
Z90/San Diego

wazaMashville
WNCI/Columbus
KiKi/Henolulu

WKSSHartford

KSFM/Sacramen
KOHT/TugSon
* WPXY/Rochester WKGS Rdghest!
KQKQ/Omaha KVEG/_as Yeg:
Jw‘/\ﬂashingh? D.C. WBTS,AtL

KSLZ/S:. Louis
.KRQQ/Rucson

REQUESTING AT:
WKST, WWHT,
WKSS, KRQQ,

WDKF

S

"T'his Very Moment’

T Next Hitr SINGLE & VIDEO

Froyx THE New ALBUM
e TN,

EMOTIONAL.
T ERCAPTI D

) Fearurep IN T Upcoming Movie
DeLiver Us From Eva™ Starring LL Cool ]

www. kciandjojo.com  #ave  wwwmearecords.com
£2002 MCA Records

www.americanradiohistorv.com
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36

CHR/Pop Top 50 Indicator

December 13, 2002

R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY .
LAST THIS TOTAL 4] - GROSS WEEKS ON  TOTAL STATIONS! ARTETIIEE=ABELD) '
WEEK  WEEK  ARTIST TITLE LABEL(S) PLAYS PLAIS  WPRESSONS CHART ADDS B2K AND P. DIDDY Bump, Bump, Bump (Epic) 13
. JENNIFER LOPEZ FALL COOL J Ali | Have (Epic) 13
4 € JENNIFER LOPEZ Jenny From The Block (Epic) | 2198 4142 72546 8 490 | LaNiel BEDINGFIELD James Dean.. (Sand/DMG) 11
1 2 SANTANA F/MICHELLE BRANCH The Game Of Love (Arista) 2723 50 787371 1 50/0 STONE SOUR Bother (Roadrunner/{DJMG) ]
3 3 EMINEM Lose Yourself (Shady/Interscope) 2664 17 75551 10 511 VANESSA CARLTON Pretty Baby (A&M/interscope) 8
2 4 NO DOUBT FALADY SAW Underneath It All (/nterscope) 2572 -140 71332 19 480 | JAY-ZF/BEYONCE' ‘03 Bonnie... (Roc-A-fella/DJMG) 8
6 @ PINKFamily Portrait (Arista) 2215 4203 64997 11 500 %iﬁﬂggg‘g}gﬁ(ggbﬂ”ﬁwm P, !
5 7 MADONNA Die Another Day (Maverick/WB) 2189 -393 63187 9 46/0 3 DOORS DOWN When I'm Gone (Republic/Universal) 6
11 @ KELLY ROWLAND Stole (Columbia) 1853  +32 53042 12 4800 | TA.T.U.AIlThe Things She Said (Interscope) 5
13 €@ PUDDLE OF MUDD She Hates Me (Flawless/Geffen/Interscope) ~ 1828 +156 51663 8 51/ :ﬁ;;{é‘mf dOSeSA( F Ohﬁee’/f”’;jﬁ’) . :
12 Q) JOHNMAYER Your Body Is AWonderiand (Aware/Columbia) 1781 458 51689 11 5071 | SLEPLAN me*’nmgy}g;,gn(,;; o ) )
15 @) MISSY ELLIOTT Work It (Gold Mind/Elektra/FEG) 174 4142 46471 T 491 | MO Cmon () 4
14 12 CAN'RON Hey Ma (Roc-A-Fella/IDJMG) 1648 24 43313 12 420 | GOOD CHARLOTTE Lifestyles Of The Rich And... (Epic) 3
10 13 JUSTIN TIMBERLAKE Like | Love You (Jive) 1614 225 44598 14 410 SEAN PAUL Gimme The Light (VF/Atiantic) 3
8 14  MATCHBOX TWENTY Disease (Atiantic) 1612 -252 47964 9 460 ggi‘l‘:‘E;é’LsLEUEtZ;f*(‘g‘uib()f"/w’”"'”") :
7 15  AVRIL LAVIGNE Sk8er Boi (Arista) 1598 -329 46189 15 111 VONRAY Inside Out (Elektra/EEG) 3

16 16  CREED One Last Breath (Wind-up) 1495 63 38712 29 390

19 @ KID ROCK W/SHERYL CROW Picture (Lava/Atlantic) 1445 4277 37388 7 46A

17 @ O-TOWN These Are The Days (J) 1403  +58 36750 8  42M

23 AVRIL LAVIGNE I'm With You (Arista) 1380  +310 40546 3 512

20 @ NIVEADon't Mess With My Man (Jive) 1341 +175 40074 5 442

18 @ LIFEHOUSE Spin (DreamWorks) 1228  +20 35440 13 470

26 @ GOOD CHARLOTTE Lifestyles Of The Rich And... (Epic) 1154  +221 30220 4 413
22 23 NELLY F/KELLY ROWLAND Dilemma (Fo’ Reel/Universal) 1004 85 30845 21 3N | Ee . a s HEr e
35 @ JUSTIN TIMBERLAKE Cry Me A River (Jive) 905 4300 24621 2 450 - Most Increased
25 25 ANGIEMARTINEZ If | Could Go (FastWest/FEG) 878  -43 25050 18 30 & ;Plﬁays“ AR
29 €@ NELLY Air Force Ones (Fo’ Reel/Universal) 876  +135 21958 4 41/ o S =
24 27  CRAIG DAVID What's Your Flava? (Wildstar/Atlantic) 726 -326 18918 8 290 | aemstime weess INCREASE
34 @ 3DOORS DOWN When I'm Gone (Republic/Universal) 647 +119 18124 2 35/6 VANESSA CARLTON Pretty Baby (A&M/Interscope)  +393
27 29 TLC Girl Talk (Arista) 646 268 18336 8  26/0 | JUSTIN TIMBERLAKE Cry Me A River (ive) +390
30 30 KYLIE MINOGUE Come Into My World (Capitol) 633 34 18225 5 302 f“'l'::m‘ol éﬁE“:FE'm?““f“L ( ,Rf/‘) +§;‘;
4 @ JAY-ZFBEYONCE 03 Bomnie & Clyce (Roc-A-Fela/DJMG) 603 +194 16370 2 318 | \reondweeen WLOUERS e o7
28 32 KELLY CLARKSON A Moment Like This (RCA) 603 206 16873 12 20 G0OD CHARLOTTE Lifestyles Of The Rich And... (Epic) +221
37 €D MARIAH CAREY Through The Rain (MonarC/IDJMG) 585  +80 15256 8 320 | PINK Family Portrait (Arista) +203
36 @ T.AT.U. Al The Things She Said (/nterscope) 579 +68 15033 5 405 | JAY-ZF/BEYONCE' ‘03 Bonnie... (Roc-A-Fella/IDJMG) +194
32 @ SEAN PAUL Gimme The Light (VP/Atiantic) 577 A7 AT 4 xp | MVEAD masgnws“r:‘e""y(m/ e ifhand 5
@ VANESSA CARLTON Pretty Baby (A&M//ﬂfEfSCOpE) 556 +393 15550 1 47/8 MISSY ELLIOTT Work It (Gold Mind/Flektra/EEG) +142
42 @ CANDY BUTCHERS You Belong To Me Now (RPM) 465 +39 13212 10 17A JENNIFER LOPEZ Jenny From The Block (Epic) +142
33 38 UNCLE KRACKER In A Little While (Lava) 457 95 14309 15 150 | NELLY Air Force Ones (Fo’ ReelUniversal) +135
45 € CREED Don't Stop Dancing (Wind-up) 446 61 11656 2 250 gT[;’(;‘;Rsso[l)': “?;m (le?adgf""ﬂ/f’?w"/’g? o +}f§
31 40  OAKENFOLD Starry Eyed Surprise (Maverick/Reprise) B A5 1T 16 180 | g i e ('gp,gm“ L
38 41  JOHN RZEZNIK I'm Sl Here (Jim's Theme) (Walt Disney/Hollywood) 428 48 15363 7 210 | |aSG0 Something (Robbins) +91
46 (P NORAH JONES Don't Know Why (Blue Note/Virgin) 404 +36 10153 3 232 | MARIAH CAREY Through The Rain (MonarC/iIDJMG)  +80
47 @ STEREO FUSE Everything (EO/Wind-up) 370 +26 8506 6 203 SIMPLE PLAN 1'd Do Anything (Lava/Atlantic) +12
48 @ SEVSame OId Song (Geffen/Interscope) 350 435 1161 2 30M ‘T";\“;":]Y K;f;‘.’:e‘}fm(gffgjgiﬁ) terscope) :gg
41 45 REDHOT CHILI PEPPERS Zephyr Song (Warner Bros.) 346 98 10440 5 210 | coeen nont Stop Dancing (Wind-up) 61
40 46  NAPPY ROOTS Po’ Folks (Atlantic) 328 -136 9099 14 1910 JOHN MAYER Your Body Is A Wonderiand (AwareColumbia) +58
@ LEANN RIMES Tic Toc (Curb) 316 +43 9645 1 251 0-TOWN These Are The Days (J) +58
@  SOLUNA Monday Mi Amor (DreamWorks) 304 +43 8597 1 27/2 | SOLUNAMonday Mi Amgf I(JDfeamWOfks) +:33
@  LASGO Something (Robbins) 203 491 0765 1 g7 [N AMESTo T F‘)”(v)wm FETE ok
@  DIXIE CHICKS Landslide (Monument) 287 +1 6328 1 2072 DIXIE CHICKS Landslide (Monument) +41
53 CHR/Pop Indicator reports. Songs ranked tg tzcgglzplgés Rfcljrr\ (t:]e airplay week of Sunday 12/1-Saturday 12/7. gﬁ:DI‘YAleJTgEHAE&SSYO%I esver:g?g gl?t h#ﬁe’:‘;) \I(VC(()Z%[& ) :gg

The R&R Annual Subscription Package Delivers The Most For Your Money
v D D
$325 : L5 @l
(05, Only) 51 weeks of R&R PLUS 2 semi-annual R&R Directories
(9330 valve) (150 valve)
e-mail R&R at: Call R&R at: FAX Credit Card Payments To: Subscribe online: ®
moreinfo.radioandrecords.com 310-788-1625  310-203-8727  www.radioandrecords.com T /wousters Newsearer

www americanradiohistorv com


www.americanradiohistory.com

CHR/Pop Action

December 13, 2002 R&R @ 37

Fayetteville is a very diverse city. We
are adjacent to Ft. Bragg, which has the
largest military population of any instal-
lation in the world. Inevitably, thousands
- of soldiers from all over the world (and
' their families) settle down in the commu-
: _ nity after their tour is over. When they
FaV‘*“g}gﬁ%&@% do, they add their own unique economic

and cultural perspectives to our
community. # Knowing this, it's not at all surprising
that recently our top-testing songs were Eminem’s
“Lose Yourself” and The Dixie Chicks’ “Landslide.” For
Q98 to be successful we're not simply “mainstream,”
we must actually “be the stream.” # Our hot phone songs are “Picture” from
Kid Rock; the new Avril Lavigne track, “I'm With You”; J.Lo’s “Jenny From the
Block”; and Matchbox Twenty’s “Disease.” The song that tops my list as a se-
cret weapon is John Rzeznik's “'m Still Here.” Another great secret-weapon
song is Norah Jones’ “Don’t Know Why.” CHR is healthy with some strong prod-
uct right now. The question is, “Are you playing the hits?”

J ennifer Lopez features LL Cool J on “Alf |
Have” (Zpic) and gives Pop radio something
to embrace — tightly. She amasses 88 adds,
more than double the No. 2 Most Added track,
JC Chasez's “Blowin’ Me Up...” (Jive), wrich
pulls in 35 adds ... The Dixie Chicks enter the
chart at 50* with “Landslide” (Monument) and
Simple Plan are a step above at 49* with “I'd
Do Anythirg” (Lava/Atlantic). At 48* are 3
Doors Down with “When 'm Gone” (Republic/Universal), and debuting at 47* are
B2K And P. Diddy with “Bump, Bump, Bump” (Epic) ... Justin Timberlake fakes
Most Increased Plays with a +1275 for “Cry Me a River” (Jive) and also makes the
biggest chart move, 35-24*. Christina Aguilera’s “Beautiful” (RCA) comes in sec-
ond with a +351, and Avril Lavigne completes the trio with a +820 for “I'm With You”
(Arista) ... TA.T.U.’s “All the Things She Said” (Interscope) moves from 46-38" and
increases in spins by a +215 ... Although they gain in plays, Jennifer Lopez’s “Jenny
From the Block” (Epic) and O-Town'’s “These Are the Days” (J) remain locked at 2*
and 24*, respectively ... The only artist to increase in plays but regress on the chart
is Sean Paul. “Gimme the Light” (VP/Atlarttic) gains +32 but falls from 26-28" ...
Lasgo’s “Something” (Robbins) jumps 42-37*, while Stereo Fuse’s “Everything” is

down 20 spins, yet moves up 47-44, .
— Tanya 0’ Quinn/Asst. Editer

armisT: JC Chasez
LaeL: Jive

ooooo

9N Syne releases another one on us as JC
Chasez hits with “Blowin® Me Up
(With ller Love)™ from the Drum Line sound-
track. KIIS/Los Angeles, WKTU/New York,
WFLZ/Tampa and WIOQ/Philadelphia are

just a few of the stations sharing Chasez’s ex-

plosive appeal with their listeners. Hmmm, is
it an identity thing with these guys? Justin
Timberlake's Justificd recently hit the stores,
and now Chasez has plans to release his solo
effort next year. Whereas Timberlake rode the
waves of the Michael Jackson-mania with
“Like I Love You,” Chasez comes out just as
dramatically. but with a totally difterent vibe.

“Blowin” Me Up (With Her Love)” is a
rhythmic explosion of a very diverse kind. The
track is too wild to be trapped in one genre.
Produced by Dallas Austin, this joint takes the
listener on a ride that is not soon to be forgot-
ten, and JC's vocals don’t shy away from the
arrogance of the track. He keeps right in step
(and tone) with the dictates ot the rhythm,
even taking the lead at times, as if daring the
beat to follow along.

Emerging trom Orlando, FL, Chasez got his
musical start way before the development of
‘N Sync in '96. He starred in the Disney
Channel’s The Mickey Mouse Club with Jus-

TELL US WHAT
YOU THINK!

Share your opinion
about this column — go to
www.rronline.com and click the
Message Boards button.
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tin Timberlake, Britney Spears, Christina
Aguilera and Felicin’s Keri Russell. When
both he and Timberlake relocated to Nashville,
they were able to work on solo projects while
sharing the same vocal coach and songwriters.

After befriending Chris Kirkpatrick and
Joey Fatone, Timberlake and Chasez formed
a band. With James Lance Bass completing the
puzzle, *N Sync was born. The five young men
went on to become pop superstars and make a
hell of an impression with the release of their
second album. In the spring of 2000 ‘N Sync
broke sales records with No Strings Attached,
which sold close to 2.5 million copies in its
first week of release.

Although the quintet are friends as well as
bandmates, Chasez, like Timberlake, felt the
need to spread his wings and experience life
{rom the perspective of an individual. Talk
about a first impression — Chasez comes on
extremely strong and makes you forget that
he’s part of a group. Either reinvention has
taken place or the magnetism of Chasez was
diluted by the presence of Timberlake, Fatone,
Kirkpatrick and Bass when the crew performed
and recorded. Of course, as a solo artist you
are vulnerable and bare to the public — you
don’t have partners to hide flaws and take the
spotlight off you. Chasez, however, wears his
independence quite well.

Showcase Your Brand. Anywhere on the Planet.

Get the word out anywhere with rugged,
weather-proof Banners On A Roll®. These plastic
banners work where other signage won't. They
keep promoting your brand — no matter what!
Give us a call today and let us help

you stand out at your next event.

1-800-786-7411

www.bhannersonaroil.com

www americanradiohistorv com
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Artist Title (Label)

LIFEHOUSE Spin (DreamWorks)
AVRIL LAVIGNE Sk8erBoi (Arista)

PINK Family Portrait (Arista)

0-TOWN These Are The Days (J)

TLC Girl Talk (Arista)

CREED Cne Last Breath (Wind-up)

NAPPY ROOTS Po’ Folks (Atlantic)

EMINEM Lose Yourself (Shady/Interscope)

SANTANA F/MICHELLE BRANCH The Game Of Love (Arista)
AVRIL LAVIGNE 'm With You (Arista)

PUDDLE OF MUDD She Hates Me (Flawless/Geffen/Interscope)
MATCHBOX TWENTY Disease (Atlantic)

CHRISTINA AGUILERA Beautiful (RCA)

AVRIL LAVIGNE Complicated (Arista)

KELLY CLARKSON A Moment Like This (RCA)
GOOD CHARLOTTE Lifestyles Of The Rich And Famous (£pic)
KELLY ROWLAND Stole (Columbia)

NELLY F/KELLY ROWLAND Dilemma (Fo’ Reel/Universal)
NO DOUBT Underneath It All (/nterscope)
DANIEL BEDINGFIELD Gotta Get Thru This (/sland/IDJMG)

NIVEA Don’t Mess With My Man (Jive)
JOHN MAYER Your Body Is A Wonderland (Aware/Columbia)

JENNIFER LOPEZ Jenny From The Block (Epic)

MADONNA Die Another Day (Warner Bros.)

ANGIE MARTINEZ F/LIL’ MO & SACARIO If | Could Go (EastWest/EEG)
JUSTIN TIMBERLAKE Like | Love You (Jive)

MISSY ELLIOTT Work It (Gold Mind/Elektra/EEG)

NELLY Air Force Ones (Fo’ Reel/Universal)

CAM’RON Hey Ma (Roc-A-Fella/IDJMG)

SEAN PAUL Gimme The Light (VF/Atlantic)

W

4.13
412
4.05
3.95
3.94
3.92
3.88
3.88
3.82
3.82
3.82
3.81
3.76
3.75
3.73
3.72
3.70
3.70
3.69
3.68
3.66
3.62
3.58
3.58
3.55
3.53
3.43
3.42
3.19
3.05

LW - Familiarity Burn

America’s Best Testing CHR/Pop Songs 12+
For The Week Ending 12/13/02.

TD Familiarity Burn

418 96% 32% 4.28 96%
410 94% 22% 411 93%

- 12% 8% 404 T70%
405 83% 17% 412 83%
391 79% 11% 4.00 82%
392 83% 14% 3.89 82%
3.81 99% 56% 393 98%
3.89 60% 9% 3.96 58%
3.77 98% 46% 3.86  98%
3.92 97% 45% 3.75 98%
395 69% 13% 3.76 67%
3.82 79% 16% 3.65 78%
372 91% 25% 3.83 91%
3.70 94% 49% 3.83 93%
3.74 97% 46% 3.83 98%
3.711 86% 37% 3.77 88%
3.72 81% 15% 3.81 81%
3.64 59% 14% 3.79 57%
3.714 82% 23% 3713 82%
3.7 76% 14% 3.713  11%
364 9% 28% 355 94%
3.60 89% 42% 366 88%
3.47 93% 30% 3.52 9%
354 76% 30% 365 78%
3.60 95% 43% 3.61 95%
3.61 87% 33% 366 87%
3.57 57% 15% 3.66 52%
3.3 82% 38% 3.48 82%
332 59% 25% 3.37 58%

- 60% 26% 3.12 61%

New & Active

SEV Same Old Song (Geffen/Interscope)
Total Plays: 666, Total Stations: 52, Adds: 3

Total sample size is 711 respondents. Total average favarabilily estimates are based on a scale of 1-5 (1=dislike very much, 5=like very much). Total familiarity
represents the percentage of respondents who recognized the song. Tolal burn represents the number of respondents who said they are tired of hearing the song.
Sample composition is based on persons 12+. TD = Target Demo (Females 18-34). Persons are screened via the Internet. Once passed. they can take the music -
test based on their format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of
participants on the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system is available for local radio stations by calling
818/377-5300. RateTheMusic.com data is provided by Mediabase Research, A division of Premiere Radio Networks.

31%
22% VANESSA CARLTON Pretty Baby (A&M/interscope)
7% Total Plays: 643, Total Stations: 85, Adds: 22
14%
1% 4
15% JENNIFER LOPEZ F/LL COOL J All | Have (Epic)
57% Total Plays: 607, Total Stations: 96, Adds: 88
8%
S K-C1 & JOJO This Very Moment (MCA)
110/" Total Plays: 591, Total Stations: 54, Adds: 5
18%
25% SOLUNA Monday Mi Amor (DreamWorks)
50% Total Plays: 582, Total Stations: 52, Adds: 4
47%
37% )
13% VONRAY Inside Out (Elektra/EEG)
12% Total Plays: 546, Total Stations: 55, Adds: 4
23% | |
12% | | SMILEZ AND SOUTHSTAR Tell Me (ARTISTdirect)
i}é * Total Plays: 531, Total Stations: 42, Adds: 4
33%
28% CREED Don't Stop Dancing (Wind-up)
42% : Total Plays: 486, Total Stations: 36, Adds: 6
29% :
e AALIYAH Wiss You (BlackGround/Universal)
5 40/" Total Plays: 482, Total Stations: 45, Adds: 5
26% |
NICK CARTER Do | Have To Cry For You (Jive)
Total Plays: 472, Total Stations: 40, Adds: 3
Songs ranked by total plays
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Over The Top....

Continued from Page 28

a 3.5% share. Sr. VP Ron Geslin, VI’
L:ric Murphy and the RCA promotion
field stalf made a star out of {meri-
can ldol winner Kelly Clarkson, who
peaked at No. 4 on the Pop chart this
year with “A Moment Like This.”
The Calling’s “Wherever You Will
Go” went to No. 6, while Christina
Aguilera had a top 15 hit with
“Dirrty.” Her song “Beautiful” is cur-
rently on its way to the top five.
Solid Standings

In 2002 Universal Records ranked
seventh in CHR/Pop label perfor-
mance, with a 4.5% chart share. Sr. VP
Val Dclong, along with VPs Gary
Marella, David Nathan and Dave
Reynolds, had two No. | tracks from
the pride of St. Louis — Nelly.

“Hot in Herre” (I'o” Reel/Univer-
sal) was ranked No. | for two weeks
and 1s the 10th biggest Pop track of
2002. “Dilemma” sat on top of the
Pop chart for five weeks and ranks
15th on the top 100 CHR/Pop tracks
of 2002 ratings. Universal also ranked
a solid third at both CHR/Rhythmic
and Urban in the Label of the Year
standings.

Once again, Jive, led by Sr. VP Joe
Riccitelli, VP Denise George and the
Jive promotion team, got into the top
10 this year on the Pop label-perfor-

mance chart, jumping from ninth to
eighth with a 4.0% — quite an accom-
plishment against the big guns.

"N Sync were back in 2002 with
two more hits: “Girltriend,” which
peaked at No. 5, and “Gone,” which
proved itself to be another top 15 hit
for the group. On the R&R top 100
CHR/Pop tracks ot 2002, Jive plants
“Girlfriend” at No. 28, Justin Timber-
lake’s solo song “Like | Love You™ at
No. 49 and the group’s “Gone™ at No.
68.

New Artists Make Good

Showings

In 2002 Columbia Records Exec.
VP Charlie Walk, St. VP Lee Leipsner,
VPs Todd Glassman and the Colum-
bia Pop ficld staft set their sights on

*

On the independent
label front, one of this
year's truly great stories
comes from Robbins
Entertainment.

*

breaking new artists, which they did.

Iive For Fighting’s “Superman
(1’s Not kasy)” (Aware/Columbia) hit
the top 15. John Mayver, one of the
most talked-about new artists ot the
year, broke onto the Pop chart with
“No Such Thing” (Aware/Columbia),
which peaked at No. 11, and “Your
Body Is a Wonderland” continues to
rise. Destiny’s Child member Kelly
Rowland’s solo etfort “Stole™ also
went top 10, while Destiny’s Child
produced another top 10 hit with
“Emotion.”

Sr. VP Shanna Fischer, VP Lori
Holder-Anderson and the rest of the
Wind-up staft had another huge year,
with two hits from Creed, “My Sacri-
fice™ and “One Last Breath,” which
hit No. 25 and 29, respeetively. on the
year-end Pop chart.

Onver at ) Records, where Exce.
VP Richard Palmese, VP Steve Kline
and Sr. Director/Promotion Mike Ber-
gin are at the helm, artist development
has always been key — and this year
was no exception, as Mario went top
10 with “Just a Friend 2002.”

On the independent label front,
one of this year’s truly great stories
comes trom Robbins Entertainment.
“Heaven” by DJ Sammy & Yanou
went all the way to the top five. As
the original version wound down, pro-
mo veteran Frank Murray worked a
second, ballad version, which chart-
ed at Pop as well.

www americanradiohistorv com

LATE NIGHT WITH DAVE & LISA

R&R Sales Representative Lisa Linares hangs out with her buddy, RCA
recording artist Dave Matthews, backstage at a recent L.A. concert.

PLEASE SEND YOUR PHOTOS

R&R wants your best snapshots (color or black & white).
Please include the names and titles of all pictured and send them to:

R&R, c/o Mike Davis:
10100 Santa Monica Bivd., 3rd Floor, [.os Angeles, CA 90067

e-mail: mdavis @radioandrecords.com
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CHR/Pop Reporters

December 13, 2002 R&R ® 39

Stations and their adds listed alphabetically by market

WFLY/Albany, NY *
VP/Prog: Michael Margan
PD: Donnie Michaels
MD: Ellen Rockwell
15 KID ROCK'SHERYL CROW “Pcture”
2 CLIPSE “Last”

1 AMBER “Anyvay
1 J LOPEZ FAL COOL J *Have™

WKKF/Albany, NY *
PD: Rob Dawes

T SEVSame”
T LPzAL00L Y
KID ROCK/SHERYL CROW *Pitue”

KQID/Alexandria, LA
PD: Rg:‘ Roberts
17 SIMPLE PLAN “Anything’
1o STONE SO
11 VONRAY “Inscie”

WAEB/Allentown, PA *
PD: Laura St. James
MD: Mike Kelly

No Adds

KPRF/Amarillo, TX
PD/MD Malsnal Blevms

L
27 Bk AND P DIUUV “Bump”
€ ADAM SANDLER “Chanukah™
CANDY BUTCHERS “Belong ™

KGOT/Anchorage, AK

PD: Bill Stewart

MD: Moa Rock

B2K AND P DIDDY “Bump

KDROCKSHERYL et
R “Baiher”

VANESSA CARLTON “Pretty

WKSZ/Appleton, W1 *
OM: Greg Gell
PD:Dayton Kane
APDMD: Hodji

J LOPHF/L\ COOLJ “Have'
A

CREED mmm"‘g

WSTR/Atlanta, GA *
PD: Dan Bowen
MD: J.R. Ammans

1 PINK “Famiy”

WWWO0/Atlanta, GA *
DM/PD: Dylan §, muue

lePm% eslia
HASEZ “Blowm

2
1 Mg Z WEVONCE “Bonne”

WAYV/Atlantic City, NJ *
PD: Paul Kell

" DANIEL BEDINGFIELD “James”
J LOPEZ FALL COOL J “Have”

WZNY/Augusta, GA *
OM: dohn Shomby
PD: T.J. McKay
MD: Drew Young
J LOPEZ FALCOOL J*Have
TATU “Things’

KHFl/Austin, TX *
PD: .Iay Shannon
MO: Boagie,
CREFD “Dancing
JC CHASEZ “Blown™

WFMF/Baton Rouge, LA *
P1): Kevin Camphell
2 B2KAND P DIDDY “Bumgp™
J LOPEZ FAL COOL J *Have
VANESSA CARLTON “Pretty
UNA "Monday'

KQXY/Beaumont, TX *
OM: Jim West

PD: Brandin Shaw

APD: Patrick Sanders
MD: JoJo

BZK ANDP DIDDY "Bump’
LOPEZ FALL COOL J “Have™
STONE SOUR “Bother™

WXYK/Biloxi-Gulfport, MS *
PO/APD: Kyle Curiey
MD: Lucas

1 J LOPEZ FAL COOL J “Have'
DANIEL BEDINGFIELD “ ames
D SAMMY & YANOU “Summer”
JC CHASEZ "Biow*

WMRV/Binghamton, NY
OM: Jim Free
POMOD: Glen Turner
10 J LOPEZ FALLCOOLJ"Have
82K AND P TIEDY “Bump”

WQENBirmingham, AL *

OM: Dotg Hamond

PD: Johnny Vincent

APD/MD: Madison Reeves
DANIEL BEDINGFIELD "James™
J'LOPEZ FAL COOL J Have

KSAS/Boise, ID *
PD: Hoss Grigg
JAV 4 FrﬁEVUNCE ‘Bunme

JC CHAS
B?K AND P D\DDV Bump”
MARIC "C'mon’

KZMG/Boise, ID *
PO/MD: Beau Richards
APD: Sc B

* Famous’
KVLIE MINOGUE “Workd™

J LOPEZFALL COOL J "Have™
MARIQ *C mor™

JC CHASEZ “Blownn"

o

WXKS/Boston, MA ~
VP/Prag./PD: Cadillac Jack
APDMD: Kid David Corey
1" KID ROCK/SHERYL mow Pt
82K AND P DIDDY “Bumy
BZEBEONCE Banne
TGHEED ChoL S e

WKSE/Buffalo, NY *

PD: Dave Universal

MD: Brian B. Wilde
6 CHAISTINA AGUILERA “Beautrul™
2 JOMN MAYER “Bocy”

TAT
VANESSA EA'KTON “Pretty’

WZKL/Canton, OH *
MD: Lisa Dillgn

1 MARIAH CAREY "Ram
VANESSA CARLTON “Pretty”

WRZE/Cape Cod, MA
OM: Steve McVie

PO: Kevin Matthews
MO: Srnnu Blue

DAMEL EEDiNGF\ELD ‘James"
DIXIE CHICKS “Laf
JC CHASEZ Blawm

KZIA/Cedar Rapids, |A
PD/MD: Eric Hanson
NIVEA “Mar'
NORAH JONES " Koow"
STONE SOUR “Bother™

WSSX/Charleston, SC *

EZKANDP D!DDY Bumb

ity BDNF LD s
STERED FUSE “Evertting”

WVSR/Charleston, WV
DM: Jetf Whitehead
PD: Chris Carmichael
MD: Apoll
DANEL BEONGAELD “sames
LASGD “Samething”
A T

WNKS/Charlotte, NC *
OM/PD: Jahn Reynolds
MD: Keli Reynolds

1 NIVEA "Man®

WIKX(J/Chattanooga, TN *
PD: Tommy Chuck
APD/MD TI'IDW

MARIAH CAREY *Ran
J LOPEZ F/LL CODLJ “Have”

WKSC/Chicago, IL *
PD: Rod Pmlllps

.leﬂ urmy
3
J LUPHF/LL 000L J “Have"

KLHS/Dhico, CA

PDMD: Eric B
DANIEL BEDINGFIELD “James”
J LOPHF/LL CDOLJ “Have'

MARIO
SNOOP DOGG “Palace”

WKFS/Cincinnati, OH *
DM/PD; B.J. Harris
APD: “Action Jackson”
MD: Donna r
38 J LOPEZ FAL COOL J Have"
'ANGIE MARTINEZKELIS "Home™

WAKS/Cleveland, OH *
PD: Dan Mason
APD/MD: Kasper

3 LASGO Something

CLIPSE “Last
SMILEZ AND SOUTHSTAR “Ted

KKMG/Colorado Springs, CO *
OM: Bobby I vwm
PD: Scotty Valent
1 CNRISTINAAGU‘LERA “Beautrtul”
DANIEL BEDINGFIELD James™
DJ SAMMY & YANOU “Summer”
J LOPEZ F/LL COOL § Have™

WNOK/Columbia, SC *
OM: Jonathan Rush
PD: Brad KsIIK
APD/I'?D Keli Reynolds

lo Adds

WBFA/Columbus, GA
PD/MD: Wes Carroll
APD: Amanda Lister
DANIEL BEDINGFIELD “James
J LOPEZ FALL COOL J “Have™

MARIQ “C'mon”
TELEPOPMUSIK “Breathe™

WCGOICqumhus GA
PDIMD Al H
CHRISTINA AGU\LERA ‘Beautrful”
AVRIL LAVIGNE “With'
PUBOLE OF MUDD “Hates”
SIMPLE PLAN “Anything”
STEREQ FUSE "Everythg”
VONRAY “Inside
B2K AND P DIDDY “Bump™
TATU “Things™
LASGO “Something”

HANT! “F
STONE SOUR “Botner™

voomouuSBYR

WNCI/Columbus, OH *
PO: Jimmy Sleele
APD/MD Jne Kelly

1 B?K ANDP DIDDY Bumy
1 3DOORS DOWN_ Gone
LEANN RIMES "Te™

KHKS/Dallas-Ft. Worth, TX *
OM/PD: Brian Bridgman
APD/MD: Femando Ventura
J LOPEZ FAL COOL J *Have"
“Cmon”

KRBV/Dallas-Ft. Worth, TX *
DM: John Coak
APD: Alex Valentine
: Bethany Parks
1 DIXGE CHICKS “Landside
J LOPEZ FALL COOL J “Have”

WDKF/Dayton, OH *
PD/MD: Matt Johnson
5 BABY FP DIDDY Trat”
HASEZ " Blown™
TATU “Thngs”

WGTZ/Dayton, OH *
OM: J.D. Kunes
MD: Scott Sharp
4 MISSY ELLIOTT “Work™
VANESSA CARLTON “Pretty

WVYB/Daytona Beach, FL *
PD: Kotter
f’i ny SAMMV !- VANOU “Surmmer”
DAMIEL BEDIMGFIELD ~James™

TELEPOPMUSIK “Breathe”

KFMD/Denver-Boulder, CO *
PD: Jim Lawson

MD Gerry Oixan

) LOPEZ FALL GOOL J "Have

STAED Fiet “Everyhing”

CREED “Dancing’
SEV "Same”
TELEPOPMUSIK “Breathe’

KKDM/Des Moines, IA *
PD: Greg Chance
MD: Steve Jordan

No Adas

WDRQ/Detroit, MI *
PD: Alex Tear
APD: Jay Towers
MD: Keith Cul
2 il LOPEZ FAL COOL J “Have™
DU SAMMY & YANCU “Summer”
JCCHASEZ "Biown™

WKQIDetroit, MI *

£ CNBIZ “Blown™

WZND/Dothan, AL
PDMD: Scott Dwyer
APD: Ka

B2K AND P DIDDY “Bump™
JUSTIN TIMBERLAKE “Rever
KYLIE MINOGUE “Works™
TATY “Things™

WLVY/Eimira-Corning, NY
PD/MD Mlsl;: ISlmbeI

LASGO “Somethng
12 DlXiECHlCKS Landslne
9 SIMPLE PLAN “Arythng
826 0P D03y "

XHTO/EI Paso, TX *
PDMD: Francisto Aguime
04 SAMMY § YANOL “Summer”
J LOPEZ FAL 000U J "Have”

WRTS/Erie, PA

PD: Jeff Hurley

APD/MD: Karen Black
No Adds

KDUK/Eugene-Springfield, OR
PD: Valerie Steele

06
DANIEL BEDINGFIELD “James™

WSTO/Evansville, IN
PD: Dr. Dave Mlchaesls

3 DDORS DOWN
STONE SOUR "Bother™

KMCK/Fayetteville, AR

OM: Jay Phillips

PD: Brad Newman

10 SEAN PAUL "Lght
82K AND P DIDDY “Bump”
DAN\EL asumensm James,

BEYONCE “Bonne”

JLOPEZFLLCOOLJ Have

KMXF/FayeﬂewIIe AR
OM: Tom Travis
APD/ML: lke D.

22 JC CHASEZ “Bloyan

12 JAY 7 FREVONCE “Bonne

WQSM/Fayetteville, NC *
PD: Jason Adams
APD: Susanna James
MO: Kid Carter
9 NIVEA"Man'
1 DANJEL BEDINGFIELD “James”
J LOPEZ FALLCOOL J “Have”

WWCHK/Flint, M1+
OM: John Shoemby
PD: Scott Free

1 B2KANDP DIDDY “Bump”

WJMX/FIorence SC
[

D: Seotty
JUSTIN TMBERLAKE "Frver”

KVSR/Fresno, CA *
PD: Mike Yeager
BOWLING FOR SOUP 'Bad”

KSME/Ft. Collins, CO *
PO: David Car
MD: Jo;n Tnmbeauuh

DMIIEL EEDINGF\ELD "Jim

TELEPOPMUSIK Bmame

WXKB/Ft. Myers-Naples, FL *
PD: Chris Cue
MD: Randy She

J LDPEZ FL CO0L J “Have”™

LASGO “Samething”

KISR/Ft. Smith, AR
DM: Rick Hayes
PO: Fred Baker, Jr.

i M "
n GEEGDRV SCOTT "Spark'

BE TOUN
RIC SANDLER "Rubes”

KZBB/Ft. Smith, AR

APDMD: Cindy Wilson

APU/lmamr Todd Chase
SRR JONES oo

5 ey

o TIMEERLAKE Rw'_

G0OO
AVRIL LAV}GNE “Wah"
SOLUNA “Monday™

WYKS/Gainesville-Ocala, FL *

JC CHASEZ “Blow

DANIEL BEDINGFIELD ~James™
J LOPEZFAL COOL J “Have™
MARIO “C mon™

WSNX/Grand Rapids, MI *
PD: Jeit Andrews
APO/MD: Enc ('Brien
23 CLIPSE “Last
2 J LOPEZ FAL COOL J "Have
CREED “Dancing

WIXX/Green Bay, WI *
OM: Dan Stane
PU/MD Davln Bums

[
5 vmsssacmmu Prety
3 oy

1 C
DANEL BEONGPELD s

WKZL/Greenshoro, NC *
PD: Jeti McHugh
APD: Terrie Kmqm
MD: Wendy Gatiin
J LOPEZFALCO0L J"Have™

WERD/Greenville, NC *
PD: Gary Blake
APD/MD cnns Mann

§ KELLY nowuwu 5 S

1"
-
VANESSA CARLTON “Prety

WRHT/Greenville, NC *
OM/PD: don Reilly

APD: Greg Brady

MD Blake Lamn

DANIEL BEDIMGFIELD “ames'
J LOPEZ FAL COOL J Have™

WFBC/Greenville, SC *
PO: Niki Nits
MD: Tias
MARID‘Crmn
11 CLIPSE “Last
JLOPEZFAL COOL 4 Howe”
NELLY “Ones’
TATU “Things’

tmw

WHKF/Hamshurg PA*
PD: asnn rsky

J LOPH FALCOOL )" Have™

WKSSHartford, CT *

PD: Rick Vaughn

MD: Jojo Brooks

16 J LOPEZFAL COOL J"Have”
T JC CHASEZ “Blown”

CUPSE Last”
DANIEL BEDINGFIELD ~Jarmes
VONRAY “inside”

KRBE/Houston-Galveston, TX *
PO: Tracy Austin
APD/MD Leslie Whittle
WINEM b

ie”
SR oo s e

KO ROCK/SHERYL CROW “Piture’
SIMPLE PLAN “Arthing”

TATU Thigs™

WKEEHuntington, WV

PD: Jim Davis

APD/MD: Gary Miller
DANEL BEDINGFIELD "Jomes”
00D G T
SIMPLE PLAN “Anything™
STONE SOUR” Bother
TATU “Things’

WZYPMuntsville, AL *
PD: Bitl West
MD: M

LOPEZ FAL COOL J "Have™
DIXIE CHICKS Lam)shﬂe

WNOUAndianapolis, IN *
OM: Greg Dunkin
PD: Oavid Edgar
APD: Chris Oft
MD: Doc Milter
5 JUSTIN TIMBERLAKE “River

WDBT/Jackson, MS *
POMO: Jonathan Reed
APD: Adam Axe

G CHASE? “Blown

LLCOOL ! FIAMERIE "Paradise”

SIMPLE PLAN "Anvthing”

WYOY/Jackson, MS *
PO: Nick Vance

APD: Jason Witliams
MO: Kris Fisher

DANIEL BEDINGFIELD “James'
JAY 7 FBEYONCE “Bonrie”
JLOPEZFILL COOL J"Have:

WAPE/Jacksonville, FL *
OM/PD: Cat Thomas
APD/MD: Tony Mann

No Adds

WFKS/facksonville, FL *
PD/MD: Brent McKay
T AVRIL LAVIGNE “With
DAWIEL BEDINGFIELD "James
1 LOPEZ FLL COOL J *Have”

WAEZlJohnson City, TN *

MD lzzy e
N VANESSA CARLTON “Pretty

NIVEA “Man
Z JUSYIN TIMBERLAKE “River”
LEANN RIMES “Tic"

WGLU/dohnstown, PA
PD: Mitch Edwards
APD/MD: Jonathan Reed
NELLY “Ores”
STONE SOUR “Bother
VANESSA CARLTON “Pratty”

WKFR/Kalamazoo, M
PD: Woody Houston
MD: Nick Taylor

Mo Adds

KCHZ/Kansas Clty MO *
Dave Johnso
BKANDP DiDDY - Bnmv

JC CHASEZ "Blown™
4 LOPEZ FAL COOL J “Have”

KMXV/Kansas City, MO *
OM/PD: Jon Zeliner
APD: Ponch
MD: Jana Sutter
S NIVER“Man
R s

WWST/Xnoxvitle, TN *
OM: Jett Jarmigan
PO: Rich Bailey
APD/MD: Scott Bohannon
5 JUSTIN TIMBERLAKE “River

KSMB/Lafayette, LA *
PD: Babby Navosad
MD: l;a&nPrLlESaLr‘r\l':m

1l

1 JLOPEZF/LLCWWMW

MARIQ *C mon™

WLAN/Lancaster, PA *
PD: Michael McCoy
APD: J.T. Besch
MD: Holly Love
82K AND P DIDDY “Bump”
J LOPEZFAL COOL | “Have”
LEANN RIMES “Tc ™
STONE SOUR “Bother™

WHZZA ansing, MI *
PDMD: Dawe B. Goode
4 DR L0PE2 s
1 JUSTIN TIMBERLAKE “Fier
VANESSA CARLTON “Fretty

KRRG/Laredo, TX
PD: Jerome S. Fletcher

J
DN‘éIEL BEDINGFELD * James’
“Blown™

KFM$S/Las Vegas, NV *
PD: Rik McNeil

MD: Pablo Sato

53 LOPEZFAL CO0LJ Haw

WLKT/Lexingion Fayette, KY *

OM: aa
PDMD: Eddie Rupp
J LOPEZFAL coom JHave”

KFRX/Lincoln, NE
PD: Sonny Valentine
APD: Larry Freeze

: AL Ryder
JAY-MEVDNCE “Bonnie”

KLALALittle Rock, AR *
DM/PD: Randy Cain
APD: £d Johnson
MD: Sydney Taylor
H JCCHASE "Blown
H AL COOL J* Have”
DAMEL BEDINGFIELD James”
K-} & JOJO "Moment™

KOARALittle Rock, AR *
OM/PD: Ken wall
APD/MD: Kevin Cruise

1 JUSTIA TWRERLAKE Buer

B2K AND P DIDDY BIIIV\D
J LOPEZ FALL COOLJ “Have

KIIS/Los Angeles, CA *
APD/MOD: Julie Pilat
J LOPEZ FAL COOL J "Have'
TATY Thngs™

WDJX/Louisville, KY *
PD: Shana Collins

LEANN RIMES “Tic
MARIQ "C'mon”

WZKF/Louisville, KY *

PD: Chris Randolph

39 J LOPEZFAL COOLJ Have”
DANIEL BEDINGFIELD *James
JC CHASEZ " Blowan

KZIlLubbock, TX
Interim PO/MD: Kidd Carson

5 AALIYAH "Miss
5 SMILEZ AND SOUTHSTAR “Tel

WZEEMadison, W1 *
PO: Tommy Bodean
MD: Lavra
5 ORI AMOS ~Sorta”
2 TATU “Thngs”
B2K ANO P 0IODY “Bump”
J LOPEZ FAL COOL J "Have"

W.JYY/Manchester, NH

1 JAV iz F@EVONCE Bm\me
DAMEL BEDINGF\ELD ‘Jamcs
SEAN PAUL "Light™

KBFMMcAlier-Brownsville, TX *
DM: Billv Santiago
Tony Forina
APD/MD Jeti Dewitt
TELEPOPMUSIK “Breathe
UFENOUS "S

FAEPER L o
SOLUNA “Monday”

WAOA/Melbourne, FL *
DM: Ted Tumer
PD/MD: Larry McKay
B2K ANDP DIDDY ‘Bump”
VANESSA CARLTON “Pretty”

WHY{/Miami, FL *
DM/PD: Rob Roberts
APD: Chris Marino
MD: Michael Yo
T KDROKSHERYL cnoav;/ Pcture”

CLIPS
J LDP.Z FAL COOL J "Have™
TELEPOPMUSIK “Breatne’

WXSS/Milwaukee, Wi *
PD: Brian Kelly
APDMD:.IoJo Mam‘nu

2 SMOOP DOGG “Palace”

2 CLIPSE “Last
LAURA PALISINI ~Surrender”

KDWB/Minneapolis, MN *
PD: Rob Morvis
APO/MD: Derek Moran
12 EMINEM Wi
1 KID ROCK/SHERYL CROW “Peture”
L LOPIIAL CO0L Tine”

SMILH AND sommia “Tail"

WABB/Mobile, AL *
OM/PD: Jay Hastings
APO/MO: Pabla
10 DAMEL BEDINGFIELD *James
3 JUSTIN TIMBERLAKE “Rver”
J LOPEZ FAL COOL J "Have

WBB0/Monmouth-Ocean, NJ *
PD: Gregg Thamas

AALIYAH “Miss™
JAY-Z FBEYONCE “Bonne’
NIVEA "Man"

CRAZY TOWN “Drowning”
DANIEL BEDINGFIELD *James”

WHHY/Montgomery, AL
PD: Karen Rite
No Adds.

WVAQ/Morgantown, WV
Dir./Prog.: Lacy Neff
MD: Brian Mo

CRAZY TOWN 'memng'
DANIEL BEDINGFIELD ", 3
J LOPEZ FALL COOL J “Have™
MARIQ “C'mon™

WWXM/Myrtle Beach, SC
PD: Waly B.
B2K AND P DIDDY “Bumg’
J LOPEZ F’LLCOOLJ sze
STONE SOUR “Botner”
3 DOORS DOWN "Gone™

WQZQ/Nashvllle ™*

|5 J LUPEIFFLLCOOLJ “Have”
9 AALIYAH "Miss™
1 CLIPSE Last’

WHVWINasthIe TN*

PD:
5 JIJSTW TIMBERLAKE “Rner”

WBLIMNassau-Suffolk, NY *
Interim PO: J.J. Rice
APDMD: Al Levine
21 TELEPOPMIUSIK “Breathe”
DIKE CHIKS "ancsie

J LOPEZ FALL COOL
SMILEZ AND SOUTHSTAR ’leil

WKCI/New Haven, CT *
PD: Danny Dcean

VANESSA CARLTON “Prefty”

WOGN/New London, CT
PD: Kevin Palana
APD/MD: Shawn Murphy

7 J LOPEZFLLCOOL J “Have

WEZB/New Orleans, LA *
DM/PD: John Roberis
APD: Michael Bryan
MD: Stevie G
T GOOD GHARLOTTE “Famous”
1 J LOPEZ FALL COOL " Have

WHTZ/New York, NY *
VP/Prog.: Tom Poleman
MD: Paul "Cunw Bryant
4 JC CHASEZ “Hown™
LLOPETTL COOL e
PLAN “Amythir

VANESSA CARLTON ™ wﬂw

KBAT/Odessa-Midland, TX
PD: Leo Caro
MD: DJ Slo-Motion
IAY-Z FBEYONCE “Bonne™
 LOPEZ FALL COOL ) “Have

KCRS/Odessa-Midland, TX
PD: Kidd Manning
No Adds

KJY0/Oklahoma City, OK *
PD: Mike McCay
3 JLOPEZFAL COOL J “Have
2 JUSTIN TIMBERLAKE “River™
STONE SOUR “Bather”

KQKQ/Omaha, NE *

PD: Tommy Austin

APD: Nevin Dane

MO: Lucas
J LOPEZ FAL [
smmmnsoumsw “Tell*

WXXL/Grlando, FL *

DM/PD: Adam Cook

APDMD: Pete DeGral

3 KID ROCKSHERYL CROW Prcture
HASEZ “Biown™

1
VANESSA CARLTON “Pretty

WPPY/Peoria, IL
PD: Mike Stechman
VANESSA CARLTON Pretty

WI0Q/Philadelphia, PA *
PD: Todd Shannon
APDMD Manan Newsome

1 £ Last”
DJSAMMV& YANOU ‘Summer
J LOPEZ FAL COOL J “Have™
SIMPLE PLAN * Amything”

WBZZPitishurgh, PA *
OM: Keith Clark
APD: Ryan Mill

8
4 STUNESOUR “Bother”

WKST/Pmshurgh PA*
PD: Jason Kidd
APD/MD Dmo Robilale
LOPEZ FAL COOL J "Have’
? 5Ln‘rzfssfskfymuou‘m’
VONRAY “insde”

WJBQ/Portland, ME
PD: Tim Moore
MD: Roh Sleels

JAY-Z FIBEYONCE “Bonne
J LOPHF/LL COOLJ "Have™

KKRZ/Portland, OR *
PD: Michael H
3 B2KANDP DIDDY “Bump”

1 JLLOPEZ FAL COOL J “Have"
VANESSA CARLTON “Pretty”

WERZ/Portsmouth, NH *
OM/PD: Mike D'Donnell
APD: Jay Michaeis
MD: Sarah Sullivan

4 JAY-Z FBEYONCE “Bonne’

AALIYAH "Miss'
J LOPEZ FALL COOL J “Have

WSPK/Poughkeepsie, NY
PD: Scatty Mac
APD: Skyy Walker
MD: Paulie Cruz
10 NELLY “Ones”

BON JOW “Mrsunder”
J LOPEZ FLL COOL J "Have ™

WFHN/Providence, MA *
PD: Jim Reitz

APD: Christine Fox

MD Dawd Dunn .

ol
DANIEL BED{NGFIELD “James”
VANESSA CARLTON "Pretty”

WPRO/Providence, RI
DM: Ron St. Pierra
PD: Tony Bristol
APD/MD Davey Morris
9 BKANDP DIODY Bumy”

J LOPH FAL CO'gL J "Have”
ST(ME SOUR ‘BDM

KBEA/Quad Cities, IA-IL *
PDMD Man wulums

ANDP
1 DANIEL BEDINGFIELD James
OfXIE CHICKS “Landslile’
J LOPEZ FLL COOL J "Have'

WHTS/Quad Cities, IA-IL *
DM/PO: Tony Waitelus
MD: Kevin Walker
1 J LOPEZFALL COOL J “Have
1 DU SAMMY & YANOU “Summer™
STONE SOUR “Bother

WOCG/RaIelgh -Durham, NC *
PD: Chvis Edge
APD/MD Andie Summers
3D0DRS DOWN “Gone”
hezr F/VBW%E “Bonne’
I
ST TIMBERLAKE Aver
§ Anything”

IMPLE PLAN *

WRVORichmond, VA *

B2K AND P DIDDY “Bump”
MARIAH CAREY “Ran*

SIMPLE PLAN “Anything
VARESSA CARLTON “Pretty”

W.JS/Roanoke-Lynchburg, VA *
PD: David Lee Michaeis
APD: mlma organ

lown
J LOPEZ FALL COOL § “Have”
LEANN RIMES “Tic”

WXLK/Roanoke-Lynchturg, VA *
PD: Kevin Scott
3 CLIPSE tast”

CHASEZ "Biowin
J LOPETFAL COOL J Have'

WKGS/Rochester, NY *
PD: Erick Anderson
MD: Don Vincent
2 JLOPEZFAL COOL J Have™
DANIEL BEDINGFIELD ~James

WPXY/Rochester, NY *
OM/PO: Mike Oanger
MD: Busta

B2K AND © DIDDY “Bump”

iowin’
J LOPEZFAL CTOL J Have™

WZOK/Rockford, IL
PD: Joe Limardi
APD: Todd Chance
MD: Jenna West
B2K AND P DICDY “Bump

KDND/Sacramento, CA *
Station Mgr.: Steve Weed
APO: Heather Lee
MD: Christopher K.
§ BKADP DODY Sump
5 JC CHASEZ "Blowr

WI0G/Saginaw, MI *
PD: Mark Anderson

MD: Mason

K CHASEZ “Bigwn

J LOPEZ FAL COOL J "Have™
DANIEL BEDINGFIELD “James
MARID *C man”

KSLZ/St. Louis, MO *
PD: Mike Wheeler
APD: Boomer
MD: Jill Devine

No ASt

KUDD/Salt Lake City, UT *
OM/PD: Brian Michel
: Rob Dison
S DOWN “Gone’
DIXIE CHICKS "Landshce”
KID ROCK/SHERYL CROW ‘Prcture”
“Somethung”

NELLY “Ones”
NICK CARTER "Cry”

KZHT/Salt Lake City, UT *
PD: Jeft McCariney
MD: Jagg
11 TELEPOPMUSIK “Breathe”
104 LOPEZ F/LLCOOLJ'HM
1 JCCHASEZ "B

KTFM/San Antonio, TX *
PU Mark T. Jackson
B2K AND P DIDOY “Bump”
AVRIL LAVIGNE “With”

1AH CAREY "Rasn”
BDWUNG FOR SOUP “Bad”
STONE SOUR “Bother”

ed

KXXM/San Antonio, TX *

DANIEL BEDINGFIELD James™
VANESSA CARLTON “Pretty”

KHTS/San Diego, CA *

PD: Diana Laird

APD/MD Hitman Haze
PUDDLE OF MUDD “Hates™

ASHANT) “Baby

CLIPSE “Last

RS DOWN “Gone’
DJ SAMMY & YANOU Summev
J LOPEZ FAL COOL J"Have

KSLY/San Luis Obispo, CA
PD: Adam Bumnes
WD Cralq Marshall

VANESSA CARUDN “Pretty

KSXY/Santa Rosa, CA *
PD: Crash Kelly
1 DAMIEL BEDINGFIELD "James™
1 JC CHASEZ “Biowin™
D SAMMY & YANOU “Summer
J LOPEZ FAL COOL J “Have"
MARID *C mon™

WAEV/Savannah, GA
APD/MD: Rich Stevens
AALIYAH "Miss”

JAY-Z FBEYONCE “Bomne™
3000RS DOWN “Gone”

NIVEA "Man®
KVLIE MVNOGUE “World"

wermaie

B?KAND P DIDDY " Eump
J %ﬂ FAL COOL J

VANESSA cﬁs ToN “Prety”

WZAT/Savannah, GA
OM/PD: John Thomas
MD: Dylan
13 0L SAMMY & YANOU “Heaver”
B2KAND P DIDDY “Bump”

KBKS/Seattle-Tacoma, WA *
PD: Mike Preston

MD: Marcus D.

P L conL s

KRUF/Shrevepon, LA *

AICK
VANESSACARLTZN *Pretty

WNOV/South Bend, IN
DM/PD: Casey Daniels
MD: AJ Carson

3D00RS DOWN “Gone”

SOLUNA W
VANESSA CARLTON “Pretty”

KZZU/Spokane, WA *

OM/PD: Brew Michaels
APDMD: Casey Christopher
17 J LOPEZ FALL COOL J "Have

SIMPLE PLAN "Arythig”

KHTO/Springfield, MO

OM/PD: Dave DeFranza
BON JOV “Misunder”
BOWLING FOR SOUP "Bad”
EMINEM "Lose™

WDBR/Springfield, IL
PD: Fu
AW SMDLER Clﬁnuuh
SOFIA LOELL. UtDDG

WNTQ/Syracuse, NY *

OM/PD: Tom Mitchell

APDMD: Jimmy Olsen
CREED ‘Dancmqt'
VANESSA CARLTON * Pretty
NICK CARTER “Cry”

WWHT/Syracuse, NY *
PD: Erin anlol
MD: Jett

1 ANGIE MARTINEZ/KELIS Home™
SEV “Same”

WHTF/Tallahassee, FL
PDMD: Brian 0'Conner
49 JUSTIN TIMBERLAKE “Rrer”
3DOCRS DOWN “Gone”
% Ak A s “Summer”
2 SISTER HAZEL “Metake

WFLZ/Tampa, FL *
OM/PD: Jeff Kapugi
APO: Tol Knapp
MD: Stan

19 msmwsvmou “Summer”
2 CUPSE Last”
JLOPEZFILL COOL J *Have

WMGI/Terre Haute, N
PD: Steve Smith
MD: Matt Luscking
13 STONE SOUR “Bother
3 LOPEZFALL COOL J Hace
LASGO Sometnig”

WVKS/Toledo, OH *
PD: Bill Michaels

MD: Mark Andrews
JOHUMATER Booy
CRAZY TOWN Trownngt
DANIEL BEDINGFIELD “Jaimes

oo S

WKHMraverse City, MI
M: Shawn Sheldon
PD Ron Pritchard

TATU Thngs'

YANESS CARL ToN Pty
SEAN PAUL“Lght"
STERED FUSE “Ererptong”
1560 "Somethng

rinanen €

WPST/Trenton, N4 =
PD: Dave McKay
APD: Gabnelle Vaughn

1 JCCHASEZ “Biown

KROQ/Tucson, AZ *
OM/PD: Stave King
APDMOD: Ken Carr
3K AND P DIDDY “Bumg”
SLIPSE “Last’
DU SAMMY & YANOU “Summer”
3 LOPEZ FAL COOL J Hawe”

KHTT/Tulsa, OK *

DM: Tod Tucker

PD: Carty Rush

APD: Matt The Brat

MDO: Eric Tyler

1 J LOPEZFAL COOL J "Have”

CLIPSE “Last
JC CHASEZ "Blownn”™

WWIKZ/Tupelo, MS
PO/MD: Rick Stevens
12 CHASTIYE ACULERA ‘Bt

0
4 VANESSA CARLTON “Pretty”

KISX/Tyler-Longview, TX
: Lucky La

0: iy
4" JUSTIN TINBERLAKE “Rver”
DANIEL BEINGFIELD "James™
0 SAMMY & YANOU "Sumimer
C CHASEZ “Biown'™

STEREQ FLSE " Everything™

WSKS/Utica-Rome, NY
DM/PO: Stew Schantz
1 EMMM “Song”

AMBER “Ayway
B2K AND P DIDDY “Bump™
LLOPT R L0 ) rne

“mon”
SOFIA LOECL "Vtopia™

KWTX/Wace, TX

DM: Zack Owen

D: Jay Charles
APDMO: John Oakes

1 GOOD CHAALOTTE Famous®
! JLISTWNTIMBERLT}{E “Roves
1

NI “Utopia”

WIHTIWashmgmn [

MD Alnlu Dee
45 ENINEM
u OPES oL s vave

WIFC/Wausau, W
PD: Chrs Pickatt
No Adds

WLDI/West Palm Beach, FL *
PD: Jordan Walsh
APD: Dava Vayda

11 J LOPEZFLL COOL J *Have™

3 GOOD CHARLOTTE * Famous

T G CHASEZ “Blown

KKRD/Wichita, KS *
PD: Jack Oliver
APDMD: Craig Hubbard

J LOPEZ FLL COOL . “Have”

WBHTWilkes Barre, PA *

) LOPEZ FLL COOL J “Have”

WKRZ/Wilkes Barve, PA *
PD: Jerry Padden
MD: Kell K

“Have"

J L L CO0LJ
KYLIE MINDGUE “World™

WSTW/MWilmington, DE *
OM: Bob Mercer
PD: John Wilson
APDMD: Mike Rossi
VANESSA JARLTON “Pretty”

KFFM/Yakima, WA

PD/MD: Steve Rochia
BUSTA RHYMES "Clap
FIELD MDA "Lonely”
JG CHASE. “Blowmn

WYCR/York, PA *

PD: Davy Crockett

MD: Sally vic ous
DANIEL BEDINGFIELD *James”
J LOPEZ AL COOL J *Have™

WK Younsowen- Wammn, OH *
PD/MD: Jerry Mac
SIMPLE PLAN “Anything
SNOOP DOGG *Palace™
SOLUNA"Monday

WHOT/ Warren, OH *
PD: Trout

Int. APO/MD: Jay Kline
szx P 0 Dlgov “Bump”

JHave’
VONRAV ~nside

*Monitored Reporters
185 Total Reporters

132 Total Monitored

53 Total Indicator
52 Current Indicator Playlists

Did Not Report, Playlist Frozen (1):
WMGB/Macon, GA

Note: KKSS/Albuquerque, NM
moves from CHR/Pop to CHR/

Rhythmic.

WWwW.americanradiohistorv.com
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Island Def Jam Music Group
Wears The Crown At Rhythmic

O Arista and Universal take second and third for
Rhythmic label chart share

t’s no surprise that Murder Inc./IDJMG recording artist Ashanti is No. I on the CHR/
Rhythmic year-end chart, but the label entity also managed to place first in label share,
— outpacing Arista, which was overall champ in 2001.

With artists such as Ja Rule,
Cam’ron, Ludacris and Ashanti
dominating the charts, the incredi-
ble promotion staff at IDJIMG
delivered the hits in 2002.

It was definitely a big year for
Murder Inc./IDJMG newcomer Ash-
anti. Not only is she featured on two
songs in the year-end top 10 this
year, she also had the No. 1 CHR/
Rhythmic track, “Foolish.” Ashanti
managed to appear on a total of sev-
en songs in the CHR/Rhythmic top
50 of 2002: “Foolish,” “Happy,”
“Baby,” Fat Joe’s “What’s Luv,” Ja
Rule’s “Always on Time” and
“Down Ass Chick” and Irv Gotti’s
“Down 4 U.”

Adding to IDJMG’s dominance
this year was the success of Def Jam
South, one of the company’s many
labels. Ludacris, the main artist on
Def Jam South, has a presence of
his own on this year’s CHR/Rhyth-
mic chart, with a total of three songs
in the year-end top 40: “Roll Out,”
“Move Bitch” and “Saturday
(Qooh, Oooh).” Other IDIMG art-
ists appearing in the Rhythmic top
50 of 2002 were N.O.R.E. and LL
Cool J.

Success Stories

Coming in second to IDJIMG in
Rhythmic chart share was Arista.
With strong singles from R&B su-
perstar Usher and the resurgence of
P. Diddy and his Bad Boy imprint,
Arista certainly had its share of hits
at the Rhythmic format. Out of the
top 10 Rhythmic tracks of 2002,
Arista held down the No. 7 position
with P. Diddy f/Usher & Loon’s ** |
Need a Girl (Part 1),” No. 8 with
Usher’s “U Don’t Have to Call” and
No. 9 with P. Diddy f/Ginuwine’s “1
Need a Girl (Part 2),” giving Diddy
two top 10 singles this year.

In addition to Usher’s success
with “U Don’t Have to Call,” his “U
Got It Bad” came in at No. 12 on the
year-end chart. With Grammy-win-
ners QutKast releasing “The Whole
World” and sparking interest in their
greatest-hits CD, Arista continued
to make its presence known at the
top of the charts in 2002. Isyss,
Clipse, Faith Evans, Pink and 112
were some of the other Arista artists
who had singles in the year-end top
100 at CHR/Rhythmic this year.

Radio was waiting for the first sin-
gle from Nelly’s highly anticipated

o
¥

§'BENZINO AT CLUB R&R |-
During a recent visit to R&R, Elektra Records recording artist Benzino
got a chance to meet the staff. Seen here are (back, l-r) Elektra’s
Lucy Barragan; R&R CHR/Rhythmic Editor Dontay Thompson;
Benzino; R&R’s Missy Haffley and Kat Carrido; DJ Jeff 2Timez; R&R’s
Brooke Williams, Mike Trias and (front, l-r) Paul Colbert; and Elektra’s
Earl Jackson.

sophomore album, Nellyville, and
when “Hot in Herre™ was released,
it became a top 10 hit at Pop and
reached the No. 3 position on the
year-end Rhythmic chart. Then, just
when you thought Nelly was a done
deal, out comes “Dilemma,” featur-
ing Kelly Rowland, which is No. 4
on the year-end CHR/Rhythmic
chart.

And what about the surprise hit
of the year from Universal? How
ghetto-fabulous was The Big Tymers’
“Still Fly”? I got to admit I liked it,
but never in my wildest dreams did
I think it would be as huge at Rhyth-
mic as it was. It’s at No. 10 on the
year-end chart, and the group’s “Oh
Yeah™ is at No. 63. The Big Tymers
also played a significant role in Uni-
versal’s third-place Rhythmic chart-
share finish this year. Other Univer-
sal acts with tracks on the year-end
chart were Mr. Cheeks (“Lights,
Camera, Action,” No. 43), Amanda
Perez (“Never,” No. 54) and Juve-
nile (“From Her Mamma,” No. 96).

The Eminem Show

The success that Interscope had
this year at Rhythmic is due in part
to the tremendous amount of airplay
it received for its standout artist,
Eminem. The controversy surround-
ing Eminem over the past few years
had radio playing two and some-
times three cuts from his third
album, The Eminem Show, at the
same time. “Without Me” and
“Cleanin’ Qut My Closet” are at
Nos. 20 and 26, respectively, on the
year-end chart.

Then, just when you thought
Eminem was done, his debut film,
8 Mile, comes out, along with a
hot soundtrack that led to more ra-
dio hits from Mr. Shady. “Lose
Yourself,” the first single from
that soundtrack, got massive air-
play in a very short time, making
it No. 47 on the year-end Rhyth-
mic chart.

And was Interscope done? Hell,
no! Blond bombshell Eve released
her album this year, and its first sin-
gle, “Gangsta Lovin’,” received so

www americanradiohistorv com
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much airplay at Rhythmic, it made
the year-end chart at No. 13. New-
comer Truth Hurts made her debut
with the very hot, infectious single
“Addictive,” and radio was quick-
ly addicted to this track, produced
by DJ Quik. A lot of us hip-hop-
heads were happy to hear Rakim
spit on this, and it came in [5th on
the year-end chart.

Epic delivered its share of hits to
the Rhythmic format. Although peo-
ple still hate on J.Lo’s vocal ability,
it seemed that whenever a J.Lo track
was released this year, radio banged
the hell out of it. This diva had four
songs in the year-end top 100:
“Ain’t It Funny,” “’'m Gonna Be
Alright,” “I’'m Real” and “Jenny
From the Block.”

All The Hits

Atlantic delivered a sizable num-
ber of top records at Rhythmic in
the year 2002. With the success of
Brandy, Nappy Roots, Sean Paul
and Fat Joe’s “What’s Luv?” which
was No. 2 on the year-end chart,
Atlantic came in sixth in Rhythmic
chart share.

Elektra Entertainment Group made
an impact at Rhythmic as well. The

sexy single from Tweet, “Oops (Oh
My),” was No. 16 on the year-end
chart. And how off the chain is Mis-
sy Elliott? In a short time, Missy’s
“Work It” made its way to No. 27.

Columbia came in eighth in chart
share, thanks to Jermaine Dupri’s
“Welcome to Atlanta,” which landed
at No. 14 for the year, and artists
Amerie, Mobb Deep and Wyclef
Jean.

J Records was ninth overall in chart
share. Mario’s “Just a Friend” led the
way, winding up at No. 24 on the
year-end chart. Busta Rhymes also
made an appearance, with “Pass the
Courvoisier” and “Break Ya Neck” at
Nos. 29 and 34, respectively.

MCA, No. 10 in chart share, had
Mary J. Blige’s hot Dr. Dre-produced
“Family Affair” at No. 31 and “Rainy
Dayz” at No. 36 on the year-end
chart.

TVT led the way for independent
labels, with Naughty By Nature’s
“Feels Good” coming in at No. 52.
Artemis made an appearance in the
top 100, with Khia’s “My Neck, My
Back (Lick it)” at No. 53, and Koch
showed up with The Ying Yang
Twins’ “Say 1 Yi Yi,” which ended
up at No. 61.

WHAT A HANG!

On a recent visit to Los Angeles WLLD/Tampa MD Beata went out on
the town with Def Jam’s Motti Shulman, Interscope’s Brian Gray and
Epic's Mike Liberman. Seen here are (l-r) Shulman, Gray, Beata and
Liberman. What is Liberman doing? I have no clue!
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57 FAITH EVANS | Love You (Bad Boy/Arista)
58 PETEY PABLO Raise Up (Jive)

59 BRANDY Full Moon (Atlantic)

60 ALICIA KEYS A Woman’s Worth (J)

61 YING YANG TWINS Say | YiYi (Koch)

62 STYLES Goodtimes (Interscope)

63 BIG TYMERS Oh Yeah (Cash Money/Universal)
64  PINK Get The Party Started (Arista)

65 JENNIFER LOPEZ I'm Real (Epic)

66 NELLY #1 (Priority/Capitol)

67 CRAIG DAVID 7 Days (Wildstar/Atlantic)

68 MOBB DEEP F/112 Hey Luv (Anything)
(Loud/Columbia)

69 JA RULE Livin' It Up (Murder Inc./IDJMG)
70 AMERIE Why Don't We Fall in Love (Rise/Columbia)

1 ASHANTI Foolish (Murder Inc./IDJMG)

2 FAT JOE F/ASHANTI What's Luv?
(Terror Squad/Atlantic)

3 NELLY Hot In Herre (Fo’ Reel/Universal)

i 26 EMINEM Cleanin’ Out My Closet . o TTI0TF .
4 F‘,%%%E%;gwm"” 2l (Shady Afre.math/Inerseony) 71 TRICK DADDY In Da Wind (Sip N Side/Ateantic)
5 JA RULE F/ASHANTI Always On Time 27 MISSY “MISDEMEANOR” ELLIOTT Work It 72 NELLY FURTADO Turn Off The Light (DreamWorks)
(Murder Inc./IDJMG) (Gold Mind/Elektra/EEG) :
6 JENNIFER LOPEZ Ain't It Funny (Epic) 28  DUTKAST The Whole World (LaFace/Arista)
7 P.DIDDY F/USHER & LOON | Need A Girl (Part 29 BUSTA RHYMES Pass The Courvoisier (Part Il) (J)
One) (Bad Boy/Arista) 30 ANGIE MARTINEZ if | Could Go (EastWest/EEG)
8 USHER U Don't Have To Call (Laface/Arista) 31 MARY J. BLIGE Family Affair (MCA)
9 P. DIDDY F/GINUWINE | Need A Girl (Part 11) 32  LUDACRIS Saturday (Oooh! Ooooh!)
(Bad Boy/Arista) (Def Jam South/IDJMG)
10 BIG TYMERS Still Fly (Cash Money/Universal) 33 FAT JOE We Thuggin’ (Terror Squad/Atlantic)

34 BUSTA RHYMES Break Ya Neck (J)

3%  AALIYAH More Than A Woman (BlackGround)
36 MARY J. BLIGE Rainy Dayz (MCA)

37  JA RULE Down Ass Chick (Murder Inc./IDJMG)

38 FABOLOUS Young'n (Holla Back)
Desert Storm/Elektra/EEG)

39 GINUWINE Differences (Epic)
489  AVANT Makin’ Good Love (Magic Johnson/MCA) )
41  AALIYAH Rock The Boat (BlackGround)
42  ASHANTI Baby (Murder Inc./IDJMG) S
43 MR. CHEEKS Lights, Camera, Action (Universal) 73 112 Dance With Me (Bad Boy/Arista)

44  CITY HIGH Caramel (/nterscope) 74  MUSIQ Halfcrazy (Def Soul/IDJMG)
45 NAPPY ROOTS Po’ Folks (Atlantic) 75 FABOLOUS F/NATE DOGG Can't Deny It
46  NAPPY ROOTS Awnaw (Atiantic) (Desert StomVElektra/tEG)
47  EMINEM Lose Yourself (Shady/Interscope) 76 B2K Gots Ta Be (Epic)
48 FABOLOUS F/P. DIDDY & JAGGED... Trade It Al 77 KYLIE MINOGUE Can't Get You Out Of My Head
iPart ) (Epic) (Capitol)
49 LLCOOL J Luv U Better (Def Jam/IDIMG) 78  B2K Uh Huh (Epic)
‘ irlfri i 79  CLIPSE Grindin’ (Star Trak/Arista
11 CAM’RON Oh Boy (Roc-A-Fella/IDJMG) 58 "N SYNC Girifriend (Jive) findin’ (Star Trai/Arista) .
. 51 BRANDY What About Us? (Atlantic) 80 MYSTIKAL Bouncin’ Back (Bumpin’ Me...) (Jive)
12 USHER U Got It Bad (LaFace/Arista) ,
) 52 NAUGHTY BY NATURE F/3LW Feels Good (Don't 81 TWEET Call Me (Gold Mind/Elektra/EEG)
13 EVE F/ALICIA KEYS Gangsta Lovin ,
Ruff Ryders/Interscape) Worry...) (TVT) 82 NO DOUBT Hey Baby (/nterscope)
14 JERMAINE DUPRI F/LUDACRIS Welcome To 53 KHIA My Neck, My 'BaCk (Lle It) 83 CLIPSE When The Last Time... (Staf Tfak/AfISta)
Atlanta (So So Def/Columbia) (Dirty Down/Artemis) 84  JENNIFER LOPEZ Jenny From The Block (Epic)
15 TRUTH HURTS F/RAKIM Addictive S WL 2B e ) 85 MARY J. BLIGE No More Drama (MCA)
(Aftermath/Interscope) 55  NIVEA Don't Mess With My Man (Jive) 86 BEANIE SIGEL & FREEWAY Roc The Mic

16 TWEET Oops (Oh My) (Gold Mind/Elektra/EEG) 56 SEAN PAUL Gimme The Light (VP/Atlantic) (Roc-A-Fella/IDJMG)
17 IRV GOTTI Down 4 U (Murder Inc./IDJMG) » : 87 3LW | Do (Wanna Get Close To You) (Epic)
18 N.O.R.E. Nothin' (Def Jam/IDJMG) 88 DANIEL BEDINGFIELD Gotta Get Thru This

19 LUDACRIS Roll Out (My Business) (Island/IDIMG)
(Def Jam South/IDJMG) 89 ISYSS Single For The Rest Of My Life (Arista)

20  EMINEM Without Me (Shady/Aftermath/Interscope) 90 ‘N SYNC Gone (Jive)

21 CAM’RON Hey Ma (Roc-A-Fella/IDJMG) 91  WYCLEF JEAN Two Wrongs (Columbia)
22 JENNIFER LOPEZ F/NAS I'm Gonna Be Alright (Epic) 92 JAHEIM Anything (Divine Mill/WB)

23 LUDACRIS Move Bitch (Def Jam South/IDJMG) 93  JAY-Z F/BEYONCE’ '03 Bonnie & Clyde
* 24 MARIO Just A Friend 2002 (J) (Roc-A-Fella/IDJMG)

25  ASHANTI Happy (Murder Inc./IDJMG) 94 NAS One Mic (Columbia)
95 NB RIDAZ F/ANGELINA Runaway (Upstairs)

96 JUVENILE From Her Mamma (Mamma Got...)
(Cash Money/Universal)

97 BEENIE MAN F/JANET Feel it Boy (Virgin)

98 KEKE WYATT Nothing In This World (MCA)

99 GLENN LEWIS Don't You Forget It (Epic)
100 DIRTY VEGAS Days Go By (Capitol)

R&R's exclusive Top 100 of 2002 charts are based the total number of
plays received by each artist, title, and fabel for the issues dated
wpewt  December 7, 2001 through November 23, 2002.

4/ of Premiere Radio Networks, inc.
4 © 2002, R&R Inc.
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Weeks Year-
Peak Peak On End
Position  Date Chart Rank
|
ISYSS Single For The Rest Of My Life (AfiSta) ........ccoovvevveinevvcceiniiciinn 12 1115 14 89
-5
JA RULE Livin’ It Up (Murder InCADIMG) ..o 4 1277 4 69
JA RULE Down Ass Chick (Murder InC./IDIMG) ..o 9 5/31 20 37
JA RULE F/ASHANTI Always On Time (Murder Inc./IDIMG) ................ "1 X)) i 19 5
JANET Son Of A Gun (I Betcha...) (Virgin) ... 14 12114 7 —_
JAY-Z Girls, Girls, Girls (ROC-A-FENAIDIMG) ............ccoovvoerriecrcrccne 1 1277 5 ==
JAY-Z F/BEYONCE’ '03 Bonnie & Clyde (Roc-A-Fella/iIDIMG) ....................... 4 11/29 7 93
ALICIA KEYS AWoman’s WOrth (J) ..o 8 21 13 60
LL COOL J Luv U Better (Def JAM/IDIMG) .....coovevvveeirreicccrisccre 3 11/8 14 49
JENNIFER LOPEZ Jenny From The BIOCK (EDiC) .......ccoveueureeiiciiirce. 6 11/29 8 84
Weeks  Year- JENNIFER LOPEZ I'm Real (EDiC) .....cuvveeeeeeeieieeee 0.“.13 1277 3 65
Peak  Peak  On  End JENNIFER LOPEZ Ain't It Funny (EDiC) ..vovvvvvvvvvevee. (2 3 2 6
Position  Date  Chart  Rank | ;ENNIFER LOPEZ F/NAS I'm Gonna Be AINiGNt (EDIC) c..coocooreererre 8 621 20 22
a LUDACRIS Move Bitch (Def Jam SOUth/IDIMG) ........co.oeooeveenenencreivicne. 5 10/11 27 23
e LUDACRIS Saturday (Oooh! Qoooh!) (Def Jam South/IDIMG)....................... 5 53 20 32
LUDACRIS Roll Out (My Business) (Def Jam South/IDIMG) ............c...c...... 3 1/25 17 19
AALIYAH More Than A Woman (BlackGround) 4/26 20 35
AALIYAH Rock The Boat (BlackGround) 12/21 10 41
AMERIE Why Don’t We Fall In Love (Rise/Columbia)... 8/23 19 70
ASHANTI Baby (Murder Inc./IDIMG) ...........coooveee.. 10/18 24 42 .
g MARIO Just A Friend 2002 (J)......cooveeeieient e 8/2 21 24
ASHANTI Foolish (Murder Inc./IDIMG) ..........ooovevevvenvnrnnrienne, 4 28 1
ASHANTI Happy (gwurder /nc//DJMG)) 8;2 29 25 ANGIE MARTINEZ If | Could Go (EastWest/EEG) ... 9/27 22 30
AVANT Makin’ Good Love (Magic JohnsonMCA) ... 12 628 20 40 MR. CHEEKS Lights, Camera, ACHON (UMVErSal) ........c.cocivsicvsse 5 28 15 43
""" MYSTIKAL Bouncin’ Back (Bumpin' Me...) (Jive) ......cccoonvevrevrnornrnccc 13 1/25 17 80
B N
BEENIE MAN F/JANET Feel 1t Boy (Virgin) ..........ccoovvvvveeeeciomnirreveeersssrrenneinns 816 12 97 NAPPY ROOTS PO’ FOIKS (AHANC) ...vv.cooorereecvvcrasrecericcosseeececisssesee v 15 1011 23 45
BIG TYMERS Oh Yeah (Cash Money/Universal) ... . 10/11 16 63 NAPPY ROOTS AWnaw (AHAntic) ..............ccooovovovveeieieeeniecricrecneccincncis 13 517 21 46
BIG TYMERS Still Fly (Cash Money/Umiversal) ............ooweeeeeeeeeeeveoeeeerereereanes % 24 10 NAUGHTY BY NATURE F/3LW Feels Good (Don't Worry...) (TVT) . 524 17 52
MARY J. BLIGE Family Affair (MCA) ........ovoveeeeeeeeooeeeceeeeeeeeo e 1277 7 3 NELLY Air Force Ones (FO’ REEI/UNIVErSal) ............ooovvvvevvvciiiiireiiccnne 11/29 7 -
MARY J. BLIGE Rainy Dayz (MCA) ... 4/26 20 36 NELLY Hot In Herre (FO' Reel/UNIVErsal) ............ccocuvemeeveneececeiicnc "1 X)) 6/14 25 3
BRANDY Full Moon (Atiantic) ........... 6/14 20 59 NELLY #1 (Priority/Capitol) ............cccccoooerieoinioiieieenieeeeeee e 3 1277 6 66
BRANDY What About Us? (Atlantic) 2122 17 51 NELLY F/KELLY ROWLAND Ditemma (Fo’ Hee//Un/versa/) .@ (o) 8/9 22 4
NIVEA Don’t Mess With My Man (Jive) ...... JOS SO USUOURRTOROINE 8§ 11729 19 55
NO DOUBT Hey Baby (interscope)....... ... 13 2115 13 82
N.0.R.E. Nothin’ (Def Jam/IDJMG) ..ot 4 9/6 26 18
N SYNC GIrlfTIENG (JIVE) ce.voeoeeeeee e 9 329 20 50
CAM’RON Hey Ma (Roc-A-Fella/IDIMG) ..ot 2 1M 19 21
CAM'RON Oh Boy (ROC-A-FEH/NDIMG) .....ovroeeoeeoeeeeever 2 62 21 M L ® ]
CITY HIGH Carame!l (JMEISCOPE) ........coeoeeeveveeeeieeeeeesereereeievaeresneseeensaeenens 4 1M 8 44
CLIPSE When The Last Time... (Star Trak/AfiSta) .......cooocovvnnniriviinnennen 10 1129 12 83 112 Dance With Me (Bad BOY/ATISIA) .......coovooeevvoeeeeeeeeveeessseee s 12 1277 6 73
OUTKAST The Whole World (LaFACe/AriSta) ............o..coeeeeeieriieeicene 4 2/22 19 28
D
— o .
CRAIG DAVID 7 Days (WildStar/AHantC) .............ccocooveeioiineeciieiicecnne 14 12/21 13 67 . . .
P. DIDDY F/GINUWINE | Need A Girl (Part 1) (Bad Boy/Arista) ........... 0 ) 82 22 9 SEAN PAUL Glmme The nght (VPAHANKC) ... 3 11/22 12 56
. : PETEY PABLO RaiSe Up (JIVB) ......coeveeeeeee s 7 127 5 58
P. DIDDY F/USHER & LOON | Need A Girl (Part One) (Bad Boy/Arista) .......... 2 5/10 21 7 AMANDA PEREZ Never (Universal) 15 315 20 54
JERMAINE DUPRI FLUDACRIS Welcome To Atlanta (So So Def/Columbia) . 7 3/22 25 14 AMANDA PEREZ Angel (Powerhowse/Mad Chemistry)... 14 1129 g _
PINK Get The Party Started (AfiS1a) .....ocoveveeireenrinisnirieeeeiciinsiencneaiens 8 1/25 14 64
=
MISSY “MISDEMEANOR” ELLIOTT Work It (Gold Mind/Elektra/EEG) .. 0 (7) 10118 13 27
EMINEM LoSe YOUTSEIf (SAAGY/IMEISCOPE) +..vvvveeoeeeoeooeeeoeeeeeereeeveere e 2 1A 10 47 BUSTA RHYMES Break Ya Neck (J) RPN 5 118 14 34
EMINEM Without Me (Shady/Aftermath/Interscope) ................. ‘ .3 524 20 20 BUSTA RHYMES Pass The Courvoisier (Part ) () ..o.....ccoovvvveiiiiiiriisnn 6 53 2 29
EMINEM Cleanin’ Out My Closet (Shady/Aftermath/Interscope) .. .. 3 9/6 20 26
FAITH EVANS | Love You (Bad Boy/Arista) ............cccoevvvvvevenn. ... 8 412 20 57 g ..... f—
EVE F/ALICIA KEYS Gangsta Lovin’ (Ruff Ryders/Interscope) ...................... 2 8/30 21 13
TRUTH HURTS F/RAKIM Addictive (Aftermath/Interscope) ... 5 6/7 20 15
= TWEET Oops (Oh My) (Gold Mind/Elektra/EEG) .................... 45 20 16
- 2PAC Thugz Mansion (Amaru/Death Row/Interscope) 11/29 2 —
FABOLOUS Young'n (Holla Back) (Desert Storm/EIKtTa/EEG) ................ 9 222 18 38 v
FABOLOUS F/P. DIDDY & JAGGED.. Trade It All (Part Il) (Epic). .1 10M 20 48
FAT JOE We Thuggin' (Terror Squad/Atiantc) ......... S -8 AN 18 33| YGHER U Got 1t Bad (LAFACE/ATISIE) .o QOp 127 1w 12
FARTA g s LN AL T s @ 315 21 2\ ySHER U Don't Have To Call (LAFACE/ATISIA) ..ot 4 45 2 8
NELLY FURTADO Turn Off The Light (DreamWorks) ............cccccovivvvcvcnnnn 6 12/1 11 72
!
G
YING YANG TWINS Say | Yi Yi (KOCH) ..o 15 6/14 20 61
GINUWINE DifferenCeS (EDIC) ......coovoveeeeeeeeeeeeee et 2 1277 7 39
IRV GOTTI PRESENTS THE INC. Down 4 U (Murder Inc./IDJIMG) ................. 3 7/26 20 17
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Played dates to follow! KMEL KXHT WBHJ KNDA KZFM WWBZ KWIN KISV WWPR S

LAST THIS i December 13’ 2002 TOTAL vl GROSS WEEKSON TOTALSTATIONS | : =
WEEK  WEEK  ARTIST TITLE LABEL(S) PLAYS s weResSors cwar  aoos “ - Most A‘fde’d0
2 1 EMINEM Lose Yourself (Shady/Interscape) 537 51 732130 12 760 | Wi readte.com
1 2 MISSY ELLIOTT Work It (Gold Mind/Elektra/EEG) 5164  -229 750188 15 790 | ammsrime e ADDS
3 €@ JAY-ZF/BEYONCE '03 Bonnie & Clyde (Roc-A-Fella/IDJMG) 4613 4240 561032 9  77/0 | MISSY ELLIOTT Gossip Folks (Gold Mind/Elekira/EEG) 65
5 @ NELLY Air Force Ones (Fo’ Reel/Universal) 3990  +356 460881 9 7500 :5’:}:};:“0'60';% FG”UCO‘}HJ ’?“ Vavey(Enc) gg
4 5  SEANPAULGimme The Light (VP/Atiantic) ST 222 M62T 8 T8O | st P EANS e | bor (S Trs) 11
6 6  JENNIFER LOPEZ Jenny From The Block (Epic) 3174 -213 428843 10 70/0 | BUSTA RHYMES Make It Clap (/) 8
8 7 NIVEADon't Mess With My Man (Jive) 2903 70 423587 21 550 | NAS Made You Lok (Columbia) 7
9 @ CLIPSE When The Last Time... (Star Trak/Arista) 2873 +105 429637 14 661 | WAYNE W°"°$: No Letting GS‘/’ ( ‘(A’/’)S/‘ p g
10 @ 2PACThugz Mansion (Amaru/Death Row/Interscope) 245 a1 amest 4 e | o g
7 10 LLCOOLJ Luv U Better (Def Jam/IDJMG) 271 513 382694 16 74/0 | AALIYAH Miss You (BlackGround/Universal) 5
13 Q B2K AND P. DIDDY Bump, Bump, Bump (Epic) 2734 +958 390018 5 76/0 AMERIE Talkin' To Me (Rise/Columbia) 5
11 12 I1SYSS Single For The Rest Of My Life (Arista) 2249 114 219803 16  53/0 | TYRESEHow You Gonna Act Like That (J) 5
14 @ AMANDA PEREZ Angel (Powerhowse/Mad Chemistry) 2204 474 109248 11 470 |0 g,'n':'an?JL)AKE Cry Me A River (Jive) :
17 @ EVE Satisfaction (Ruff Ryders/Interscope) 2135 +148 260902 7 681
18 @ AALIYAH Miss You (BlackGround/Universal) 2067 +212 288098 5 705 e 1]
12 16  CAM'RON Hey Ma (Roc-A-Fella/|DJMG) 2041 199 232370 21 7400 Most Increased
20 () SMILEZ AND SOUTHSTAR Tell Me (ART/STdirect) 1850  +149 158451 12 6OA Plays
19 GD BABY F/P. DIDDY Do That... (Cash Money/Universal) 1823 +69 234262 7 69/1 TOTAL
15 19 NELLY F/KELLY ROWLAND Dilemma (Fo’ Reel/Universal) 1801 241 234976 24 570 | wemst e wee oo
16 20  ASHANTIBaby (Murder Inc./IDJMG) 1744 -331 235463 26 610 | B2KANDP. DIDDY Bump, Bump, Bump (Epic) +558
21 @ JARULE Thug Lovin' (Murder inc./IDJMG) 1543 49 213163 7  63/1 | 2PAC Thugz Mansion (Amaru/Death Row/interscope)  +441
20 22 WC TheStreets (Def Jam/IDJVIG) 1243 20 201361 13 370 | JENNIFERLOPEZFALCOOL JANI Have (Epic) i
e ] NELLY Air Force Ones (Fo’ Reel/Universal) +356
23 @ SNOOP DOGG From Tha Chuuuch... (Doggy Style/Priority/Capito/) 1368 +82 195285 7 61/2 JA RULE F/ASHANTI Mesmerize (Murder Inc./IDJMG) +316
25 €@ ERYKAH BADU F/COMMON Love Of My Life (Magic Johnson/MCA) 1216 +16 256955 7 32/0 | LLCOOLJF/AMERIE Paradise (Def Jam/IDJMG)  +302
29 @ CHRISTINA AGUILERA Beautiful (RCA) 1187 +153 146611 4 370 | JAY-ZF/BEYONCE' 03 Bonnie... (Roc-A-Fella/iDJMG) +240
30 @ BUSTARHYMES Make It Cap (J 1116 +126 177256 5  60/8 mfﬁYAEL&'IQPYSSS;ZCF;};‘; U(fg}gn"j”v’gﬁf”’a/&@) :g}g
24 27  XZIBIT Multiply (Loud/Columbia) 1101 144 137119 15 300 | \a7E DOGG FIEVE Get Up (Eekia/fEs) 189
28 € TRINA F/LUDACRIS B R Right (Siip ‘N Slide/Atlantic) 1099 +8 104919 6 442
26 29  BIG TYMERS Oh Yeah (Cash Money/Universal) 1037  -156 108833 18  53/0 Bk 5 L
32 €  ANGIE MARTINEZ F/KELIS Take You Home (Elektra/EEG) 05 453 125794 6 491 New & Active
27 31 ERICK SERMON F/REDMAN React () 910  -235 230580 12 53/0 ‘
33 €D FIELD MOB Sick Of Being Lonely (MCA) 846 +16 7569 9 331 | DRUHILLI Should Be... (Def SoulIDJMG)
35 @ 50 CENT Wanksta (Shady/Aftermath/Interscope) 830 471 200376 3 27/ | 1Ot Plays 573 Total Statons. 28, Adds.3
€  JENNIFER LOPEZ F/LL COOL J All | Have (Epic) 795  +360 89626 1  52/50 %tLa',F;ggs'ngg'VTOGt;“Si?a%gVS,(%Psgggg)o
€D LLCOOL J F/AMERIE Paradise (Def Jam/IDJMG) 762 +302 144213 1 48/ TRICK 0 'nnv’ Fhua Hold ' é/, /v S
3 36 AMERIE Talkin' To Me (Rise/Columbia) 756 9 3B B A3 | om0 1 SleAtantc)
41 @ WAYNE WONDER No Letting Go (VP) 713 +86 144081 2 28/6 MISSY ELLIOTT Gossip Folks (Gold Mind/Elektra/EEG)
39 &  NAS Made You Look (Columbia) 712 +13 209542 3 an Total Plays: 459, Total Stations: 66, Adds: 65
31 39 TLCGirl Talk (Arista) 712 -249 109487 11 49/0 | NATE DOGG F/EVE Get Up (Flektra/EEG)
37 40  MUSIQ Dontchange (Def Soul/IDJMG) 704 -35 134562 16 2011 Total Plays: 358, Total Stations: 33, Adds: 3
48 (@) BLUCANTRELL Breathe (Arista) 669  +111 63255 2 380 COMMON F/MARY J. BLIGE Come Close To Me (MCA)
46 @  TYRESE How You Gonna Act Like That (J) 668  +01 65553 3 41 | " Py 348 TolalStatons 25 Auds ¢
42 @ JAHEIM Fabulous (Divine Mill WB) 659 437 124719 4 o@p | KOS 0BT e Momen (M
43 @ SHADE SHEIST F/NATE DOGG Wake Up (MCA) 657 5 BB 3 2B | o coMNECTION Ifs The Holdeze (Holinood)
34 45  KELLY ROWLAND Stole (Columbia) 649 -143 81257 13 350 Total Plays: 273, Total Stations: 24, Adds: 2
47 @ EMINEM 8 Mile (Shady/Aftermath/Interscope) 618 +9 81296 3 12/0 TELEPOPMUSIK Breathe (Capitol)
50 @ R. KELLY Ignition (Jive) 609 +90 89151 2 2473 Total Plays: 244, Total Stations: 9, Adds: 3
[Debut> (@)  JUSTIN TIMBERLAKE Cry Me A River (Jive) 605 +141 71050 1 315 | MARIO Cmon ()
[Debut> @  JARULE F/ASHANTI Mesmerize (Murder Inc./IDJMG) 600  +316 112284 1 473 otal 1242, [0S AT AP AR
38 50 MADONNA Die Another Day (Maverick/WB) 582  -132 57581 9 16/0
] ) - - ] = ) - ) Songs ranked by total plays
82 CHR/RhythmlE reporters. Monitored airplay qata supplied by Mgmabase Research, a division of Premiere Ra_dm_Networks Songs rankeq by total plays for the airplay
S alced 1. Sangs Delow No. 20 are moved 1 Tacutrent ftes 20 wadks o e chan. Mos: AQded s e 01l number Of e adds ofioal repond 16 RER by R&R Station Playlists have moved to the web.
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week | | See all of our monitored reporters at
increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with www.radioandrecords.com.
permission from the Arbitron Company (copyright 2002, The Arbitron Company). (C) 2002, R&R, Inc.
:TETV;/AJ%nneapolis R&B/H'Ip HOp Monitor 21*-16* AIRPOWER!!! TOP 5 PHONES CONTINUE
WHHH/Indianapolis #3 GREATEST GAINER + 426 @ WIMX KDGS
0 s e 1 - @
. KHTN/Modesto #3 MOST INCREASED AIRPLAY!!!! + 287 SCANNED IN 2 WEEKS! ™!
E SHO“LD BB | WWPR/New York #2 callout after 200 spins!! AUDIENCE 33 Million &
. TOUR BEGINS TOP 5 CALLOUT CONTINUES @ KKXX WZMX WXYV WERQ WPGC KDGS  OVER 2700 DETECTTMIONS---
Most IN FEBRUARY... Spins DOUBLE This Week at: et 1 soud Fm
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RANK ARTIST TITLE (ABEL
1 MISSY ELLIOTT Work It (Gold Mind/Elektra/EEG)
2 CLIPSE When The Last Time... (Star Trak/Arista)
3 JAY-Z /BEYONCE '03 Bonnie & Clyde (Roc-A-Fella/IDJMG)
4 EMINEM Lose Yourself (Shady/Interscope)
5 2PAC Thugz Mansion (Amaru/Tha Row/Interscope)
6 NELLY Air Force Ones (Fo’ Reel/Universal)
7 SEAN PAUL Gimme The Light (VP/Atlantic)
8 B2K f/P. DIDDY Bump, Bump, Bump (Epic)
9 BABY f/P. DIDDY Do That (Cash Money/Universal)
10 NAS Made You Look (Columbia)
11 SNOPP DOGG From Tha Chuuuch To Da Palace (Doggy Style/Priority/Capitol)
12 JENNIFER LOPEZ Jenny From The Block (Epic)
13 BUSTA RHYMES Make It Clap (J)
14 NIVEA Don't Mess With My Man (Jive)
15 50 CENT Wanksta (Shady/Aftermath/Interscope)
16 ERICK SERMON f/REDMAN React (J)
17 LL COOL J Luv U Better (Def Jam/IDJMG)
18 BENZINO Rock The Party (Elektra/EEG)
19 EVE Satisfaction (Ruff Ryders/Interscope)
20 WC The Streets (Def Jam/IDJIMG)
21 JA RULE 1/B. BROWN Thug Lovin’ (Murder Inc./IDIMG)
22 XZIBIT Multiply (Loud/Columbia)
23 WAYNE WONDER No Letting Go (VP)
24 LL COOL J t/AMERIE Paradise (Def Jam/IDJMG)
25 FIELD MOB Sick Of Being Lonely (MCA)
26 SMILEZ & SOUTHSTAR Tell Me (ARTISTdirect)
27 ANGIE MARTINEZ f/KELIS Take You Home (EastWest/EEG)
28 ERYKAH BADU f/COMMON Love Of My Life (Magic Johnson/MCA)
29 BABY What Happened To That Boy? (Cash Money/Universal)
30 FREEWAY f/JAY-Z & B. SIGEL What We Do (Roc-A-Fella/IDJMG)

Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio
Networks. Songs ranked by total plays for the airplay week of 12/1-12/7/02.
(C) 2002, R&R, Inc.
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MISSY ELLIOTT f/LUDACRIS Gossip Folks (Gold Mind/Elektra/EEG)
NAS Made You Look (Columbia)

BUSTA RHYMES f/SEAN PAUL Make It Clap (Remix) (J)

NELLY Air Force Ones (Fo' Reel/Universal)

XZIBIT f/DR. DRE Symphony In X Major (Loud/Columbia)

WAYNE WONDER No Letting Go (VP)

Right off the presses with his new album, Ja Rule strikes again with Ashanti on
“Mesmerize” (Murder Inc./tDJMG). This record is hot! Another record | think is
hot is B2K and P. Diddy's “Bump, Bump, Bump” (Epic). It's like “Fiesta” by R.
Kelly meets P Diddy's “I Need a Girl, Pt. 2." Also, Sean Paul makes Blu Cantreli's
“Breathe (Remix)" (Arista) hit. LL Cool J's “Paradise” (Def Jam/IDIMG), with §
Amerie, is like “Luv U Better” all over again!

= mate banger. I've been playing the remix with 50
Cent, and every night in the club | have to play it at least two or three times. You play
it, and people come back asking you to play it again! When | first heard Jay-Z's “The
Watcher, Pt. 2" (Roc-A-Fella/IDIJMG), | lost my mind! From the beat to Jay-Z's
delivery, everything about this song is tight. Jay-Z killed this record! Truth Hurts, Dr.

— . Dre and Rakim all sound good on it, making it a personal favorite of mine. I'm
definitely gonna continue to blow this record up. Check out my mix tape. Since I'm from Detroit, it's
called The 7 Mile Atbum. Eminem did 8 Mile, and now I'm doing 7 Mile. | took some of the cats who
were in the movie and had them freestyle on it. If you want to check it out, hit me up at 313-475-8627
or two-way me at 877-222-9721@skytel.com. DJ Babe

an entire semi was filled with toys. After four days of braving the weather and
enduring the noise of trains passing constantly on the railroad tracks beneath the
billboard, R-Dub managed to gather more then 17,000 toys. Seen here are (L-r)
WKQX/Chicago PD Tim Richards and R-Dub.

i
|
‘ Recently, KOHT/Tucson held a toy drive in which PD R-Dub lived on a billboard untit
1
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December 13, 2062 R&R ® 45

Wayne Wonder's “No Letting Go™ (VP):
This is tight!

Nappy Roots’ “Headz Up” (Atlantic): I'm
feeling this one.

Missy Elliott featuring Ludacris’ “Gossip
Folks” (Gold Mind/Elektra/EEG): I like this one.

Jay Love
D, WiRM/Orlando

Trick Daddy’s “Thug Holiday” (Atlantic):
This is getting big-time phones. It’s No. |
phones right now.

Trill The Playa featuring Ying Yang Twins’
“Grey Goose™ (Independent): First week out this
got No. 5 phones. It's an anthem. It kills it in the
club.

Missy Elliott featuring Beyonce’s “Noth-
ing Out There for Me™ (Gold Mind/Elektra/
EEG): Great album cut.

Mark Medina
PD. KZZP/Phoenix .
Daniel Bedingfield's “James Dean (I Wan-

na Know)” (Island/IDJMG): This has a lot of

energy. It could be the next big dance song for
KISS.

Cam’ron’s “Daydreaming”™ (Roc-A-Fella/
IDIMG): Wasn 't sure at first, but after lots of lis-
tens, I think this has as much female appeal as
his other two.

Missy Elliott featuring Ludacris’™ “Gossip
Folks™ We own Missy in Phoenix, and this will
be another big ene for us.

Nappy Roots® “Headz Up”
good club vibe.

T.A.T.U.’s “All the Things She Said” (Inter-
scope): Good solid pop record; could be a great
balance record for us.

- T.Gray
Mﬂ KBXX/Houston

Wayne Wonder's “No Letting Go”
s**!

: Hot record —

: The

Smilez & Southstar’s
“Tell Me” (ARTISTdirect):
This has grown on me a lot!
Right now it’s in mix show,
but it could open up even-
tually.

~Jay Michaels
* PD, KXM&/Austin

Foggy's “Come Into My Dreams” (Robbins):
A unique, hooky dance record that will be the
next big one 1o cross over.

Justin Timberlake featuring Timbaland’s
“Cry Me a River” (Jive): This is really starting
to react.

Missy Elliott featuring Ludacris’ “Gossip
Folks™: Great followup. This CD has tons of
hits. Mega loves Missy.

Missy Elllott featunng Ludacris’ “Gossip
Folks™: Missy and Timbo have always been on
that futuristic tip, and this one’s no exception —
mixed with an ol” skool feel.

Blu Cantrell featuring Sean Paul’s
“Breathe™ (Arista): Sean Paul adds a nice touch
to this.

il Becker
CKEY/Buttalo

Justin Timberlake featuring Timbaland's
“Cry Me a River™: All of your audience can re-
late to breaking up with Britney Spears. We’ve
all been there before: We date Britney for a
while, then she goes and has sex with our cho-
reographer. One hundred percent relatable. Brit,
vou little heartbreaking slut!

Ja Rule featuring Ashanti’s “Mesmerize”
{Murder Inc./IDIMG): Don’t know if the collab-
oration of these two will ever do much, but it’s
still a nice song.

Missy Elliott featuring Ludacris’ “Gossip
Folks™: Missy lost all that weight, so support
her and bang her hot-ass new song! Go, Mis-
sy! You’ve inspired me to stop being a lazy fat-
ass.

Ja Rule featurmg Ashann s “Mesmerized™
A bona fide hit.

Busta Rhymes featuring Mariah Carey &
The Flipmode Squad’s “l Know What You
Want” (Flipmode/J): This is a hit!

Nas’ “Made You Look” (Columbia): The hot-
test street record out, from a great album. Be on
the lookout for his next single, “l1 Can.”

Jennifer Lopez featuring LL Cool J’s “All
1 Have™ (Epic): Another bona fide hit. It's a
smash!

Tommy Del Ri

Jennifer Lopez featuring LL Cool J’s “All
1 Have™: The Debra Laws sample is huge to our
Hispanic core. It’s perfect for us.

Knightowl’s “In Love With a Gangsta” (Si-
lent Giant): This is something my street kids
found. They brought it to our music meeting
saying, “This is Fresno!” and now it's No. 1
phones.

Ja Rule featuring Ashanti’s “Mesmerized™:
Do we need another Ja Rule and Ashanti record?
Yes! This is a hit and already top 10 phones.

B2K featuring P. Diddy’s “Bump, Bump,
Bump™ (Epic): I'm starting to come around on
this. Sounds good.

. Bighl
MD, WLYD/Green Bay, WI

Mariah Carey featuring Jay-Z & Free-
way's “You Got Me™ (MonarC/IDIMG): This
is a track off the album that I was feelin®, and

let me tell va, the ladies out here are lovin® it!
Trina featuring Ludacris” *B R Right”
(Slip-N-Slide/Atlantic): Trina is just nasty, but
she’s making the phones ring oft the hook for

I this joint with Luda.

Naam Brigade featuring Juvenile's “What
You Doin” Wit Dat™ (ARTISTdirect): Fourteen-
day “Battle of the New Jamz" champion.

Whooping on everyone. This record keeps the
floor in the clubs packed.

** PO/MB, KMRK/Midiand, TX

Trina featuring Ludacris’ “B R Right™: This
one is so hot. Trina goes off on this s**1, and
Ludacris just adds more to the song. The club
goes crazy when you play it, and it sounds great
in your ride.

Jaheim’s “Fabulous™ (Divine Mill/Warner
Bros.): I know a lot of people may be skeptical
about this record, especially if you are in a
smaller market. Maybe you think your audience
won’t relate. They will! This is top 10 phones,
and your upper demo will appreciate this pow-
erful record.

Steve Kicklighter
= M8, KYWLfSpokane

Tyrese's “Signs of Love™ (J): Hot song! Ty-
rese has a very good R&B atbum out that his
fans will love.

LL Cool J featuring Amerie’s “Paradise”
(Def Jam/IDIMG): This has been in power for
us for over four weeks now.

Amanda Perez’s “Angel” (Chembros/Power-
howse): Huge for us.

Murph Dawg
MD, WHZV/Greenville, SC

Jay-Z featuring Lenny Kravitz's “Guns &
Roses™ (Roc-A-Fella/IDIMG): | love this,
hands-down. It's going to be phenomenal.

Sean Paul’s “Like Glue™ (VP/Atlantic): He
came off on this song.

Wayne Wonder's “No Letting Go™: This
could be big. For me and Fisher to like a reg-
gae song on first listen is huge.

Missy Elliott featuring Ludacris™ “Gossip
Folks™: Another no-brainer from Missy.

WKTU KPWR B96

Early Callout: Top 5 at KOKS & KXJMIlL

WJMN KYLD KBFB KGGI
KBBT KUBE KTHT KSFM WHHH KLUC WWKX and many more

R s

S »»&m ERER

36* Debut +253x @ Rhythm Monltor @ Debut + 369x @ R&R Mediabase Rhythm
Most Added This Week! Over 50 Adds, Including:

WXYV KKFR Z90

ﬂ‘lrﬂady #1 Phanes at KOKS, K](JM anli KZZP!!!
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» 5 CHR/Rhythmic

America’s Best Testing CHR/Rhythmic Songs 12+
For The Week Ending 12/13/02.

Artist Title (Label) LW Familiarity Bumn TD Famitiarity Burn

EMINEM Lose Yourself (Shady/Interscope) 427 434 98% 32% 430 98% 32%
JAY-Z F/BEYONCE’ *03 Bonnie & Clyde (Roc-A-Fella/IDJMG) 418 405 86% 11% 424 B87% 1%
NIVEA Don’t Mess With My Man (Jive) 415 406 85% 20% 4.17 84% 19%
AALIYAH Miss You (BlackGround/Universal) 4.04 4.00 61% 7% 406 58% 7%

ArTisT: Clipse
LABEL: Star Trak/Arista
By MIKE TRIAS/ASSISTANT EDITOR
NELLY Air Force Ones (Fo” Reel/Universal) 4902 4061 83% 13% 4.03 83% 13% : S B
TRINA F/LUDACRIS B R Right (Slip ‘N Slide/Atlantic) 4.02 - A% 6% 4.17 45% 5% Brothers Malice and Pusha T, oth-
EVE Satisfaction (Ruff Ryders/Interscope) 3.99 398 67% 7% 398 66% 6% erwise known as Clipse, wrote
MISSY ELLIOTT Work It (Gold Mind/Elektra/EEG) 399 403 98% 32% 395 98% 33% their names in the annals of hip-
NELLY F/KELLY ROWLAND Dilemma (Fo’ Reel/Universal) 3.97 3.82 98% 51% 3.95 98% 52% hop this year, much as their pro- ™ -
TLC Girl Talk (Arista) 396 394 91% 15% 3.95 92% 15% ducers, The Neptunes, did a few years back. After the dl:l‘O hlt ha’r(,j,
CLIPSE When The Last Time (Star Trak/Arista) 3.96 4.06 71% 17% 4,02 70% 17% | | Withtherawsound O“he'fdeb“‘TfSIafIfak/A”S‘a5'”9'& Grindirt,
JENNIFER LOPEZ Jenny From The Block (Epic) 3.94 392 97% 28% 3.96 98% 28% g‘ﬁg /f;r':ovr:“pr "p}’he“ thigplarst limz F’“"‘h" “‘efmp 7t0 OT”hR.&lRts
2 PAC Thugz Mansion (Amaru/Death Row/Interscope) 3.93 406 50% 6% 4.01 48% 5% biiecchareals [ETAs-alif=shORla Die, THEYdD
; est cut, “Ma. | Don’t Love Her,” just arrived at radio fast week and
SMILEZ AND SOUTHSTAR Tell Me (ART/STdirect) 3.89 3.81 49% 10% 3.99  46% 8% | | gouiq help Clipse continue to grow in 2003,
CAM’RON Hey Ma (Roc-A-Fella/IDJMG) 3.88 3.93 97% 44% 3.96 97% 43% Bomvin|Bronx, Y, Generand Terrence Thorntommoyed o/
LL COOL J Luv U Better (Def Jam/IDJMG) 386 3.81 85% 25% 3.80 85% 28% ginia in the ’80s, where they met up-and-coming producer (and
JA RULE F/BOBBY BROWN Thug Lovin’ (Murder Inc./IDJMG) 384 393 70% 10% 3.90 70% 9% soon-to-be-Neptune) Pharrell Williams. Together with partner Chad
BABY F/P. DIDDY Do That... (Cash Money/Universal) 3.82 3.83 56% 9% 3.88 53% 7% Hugo, Williams helped Clipse land a deal at Elektra. where they
ASHANT! Baby (Murder Inc./IDJMG) 3.81 3.87 90% 30% 3.84 90% 29% released the buzz-heavy single “The Funeral.”
B2K F/P. DIDDY Bump, Bump, Bump (Fpic) 3.77 3.87 68% 11% 3.80 68% 10% | | Afterparting ways with Elektra, the duo continued to push for-
LUDACRIS Move B***h (Def Jam South/IDJMG) 3.77 375 92% 43% 3.80 93% 43% ward, and 2002 has definitely been their landmark year. Not only
BIG TYMERS Oh Yeah (Cash Money/Universal) 373 3.80 80% 29% 3.79 79% 29% ?;Vrgetg‘fﬁ ;e'gzzgg;“Ci:ndrgsr“ctij'?(;‘:“A“é‘;""v:rvs’g’g,é Ef‘:gsvvjefeg;
WC FEAT. SNOOP DOGG & NATE DOGG The Streets (Def Jam/IDJMG) 3.73  3.81  51% 9% 3.77 49% 9% basketball shoes and appeared as quests on other artists’ tracks,
ERICK SERMDN FT. REDMAN Reagt (J) 3.72 379 55% 11% 3.75 54% 10% including Justin Timberlake's current nit “Like | Love You.”
ISYSS Single For The Rest Of My Life (Arista) 372 3.79 68% 14% 3.78 67% 13% e D G UBe: HET™Te ST OpiTEe PO ROt
XZIBIT Multiply (LOUd/CO/Umb/a) 3.69 3.72 58% 13% 3.72 59% 14% ing funky chords rhythmically delivered to give the cut a playful
SEAN PAUL Gimme The Light (VF/Atlantic) 368 3.70 83% 31% 3.68 82% 32% feel. Of course, the playfulness can also be attributed to the video-
AMANDA PEREZ Angel (Powerhouse/Mad Chemistry) 365 3.69 48% 11% 3.7 45% 9% game-like sounds that complement Faith Evans’ voice on the hook.
ERYKAH BADU F/COMMON Love Of My Life (Magic Johnson/MCA) 3.62 3.73 58% 11% 3.58 56% 12%
SNOOP DOGG From The Church... (Doggy Style/Priority/Capitol) 3.60 353 60% 14% 3.60 59% 13%

The track aptly lends itself to lyrics in which the brothers deny

rumors of fooling around, explaining to their loved ones that people
Total sample size is 519 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much). Total familiarity are just jealous of ,\N,h?t“they have togethe(. ] .
represents the percentage of respondents who recognized the song. Tolal burn represents the number of respondents who said they are tired of hearing the As for Lord Willin", “The album runs like a movie about Vir-
song. Sample composition is based on persons 12+. TD = Target Demo (Persons 12-24). Persons are screened via the Internet. Once passed, they can take the ginia,” explains Williams. “These cats have been quietly waiting
music test based on their format/music preference. RateTheMusic.com resuits are not meant to replace callout reseaich. The results are intended to show opinions for along time, and now the timing is right for their unique Virgin-
of participants on the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system is available for local radio stations by calling ’
818-377-5300. RateTheMusic.com data is provided by Mediabase Research, A division of Premiere Radio Networks.

ian perspective to be heard.”
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8 NAPPYROOTS "Headz™

KHTEttle Rock, AR *
In\srlm POMD: Peter Gunn

7
J. LOPEZ FLL COOL J "Have’
NAPPY ROOTS "Headz”

KPWR/Los Angeles, CA *

VP/Prog: Jimmy Steat

MD: E-Man

17 MISSY ELLIOTT “Gossip’

13 CLIPSE F/FAITH EVANS “Md
3 J LOPEZF/LL COOL J “Have'

WBLO/Louisville, KY *
PD: Mark Gunn
MO Gerald Harnsan

TRICK DADDY “Thug

KXHT/Memphis, TN *
OM: Lustious tee

PD: Baogaloa

26 DAU HILL “Sho:

WAYNE WONDER mea
CHOPPA “Choy

ce”
J LOPEZ F/LL COOL } "Have
DISTURBING THA PEACE “N S.EW.
MISSY ELLIOTT "Gossip™

WPOW/Miami, FL *

PO: Xid Curry

APO: Tony The Tiger

MD Eddie Mix

63 MISSY ELLIOTT “Gossip”
CLIPSE F/FAITH EVANS “Ma™
TYRESE “Gonna”

WPYMMiami, FL *
PO/MD. Phit Michaels

3 DANIEL BEDINGFIELD “James”
KTTBIaneapolls MN *

PD: Dusty Ha
2 BUSTA NYMES “Clap™
AALIY)

i

DRU HILL S
MISSYELUDTT Goss;a

KHTN/Modesto, CA *
0M/PD: Rene Roberts.
APD: Dryw Stone
13 L LOPEZFAL COOL.} Have
4 MISSY ELLIOTT “Gos!

NAPPY ROQTS " Neanl

KBTUIMomemy -Salinas, CA *
PO: Klnny

LOPEZ F/LL COOL J “Have™
TYRESE “Gon

KDON/Monterey-Salinas, CA *
PD. Denmis Martinez
MD: Alex Carililo

F4T JOE “Need”

MISSY ELLIOTT “Goss

NAPPY RGOTS HHJZ

XZIBIT “Major

WJIWZMontgomery, AL
PD/MD Al lrving

TRICK DADDY
‘5 KILLER MIKE ReAKshOn
15 MISSY ELLIOTT "Gossip”
10 WAYNE WL)NDER Letling’

[,
o
=
53
RTs
&
ﬁ

“Disco
J.LOPEZ FILL COOL J "Have
FAT JOE “Neet

WKTU/New York, NY *
VP/Ops : Frankie Bius
APDIMO: Jett 2.
16 GSCAR G “Dark
J LOPEZ F/LL COOL J “Have,
USTIN TIMBERLAKE “River”

WOQHT/New York, NY *
PDNP/Pvau Tracy Cloherty

MO: E-

11 JA*ULE fASHANTl “Mesmerize”
14 R KELLY “ignttion

WNVZ/Nortolk, VA *

PO: Don London

MD: Jay West

5 MISSY ELLIOTT “Gossip
J.LOPEZFALL COOL J “Have

KMRK/Odessa-Midland, TX
PD/MD. Dana Corlez

7 MISSY ELLIOTT “Gossip”

5  SHADE SHEIST/NATE .. “Wake

1 1-1O KONNECTION "Texas

KKWO/Okiahama City, OK *
PO: Sleve English
WD Cisco Kidd

MISSY ELLIOTT “Gossip

KQCH/Omaha, NE *
PD. Erik Johnson
MISSY ELLIOTT "Gossip’

WJHM/Orlande, FL *
2D: Stevie DeMann
APD: Keith Memoly
"D J:y Love
1 2PAC Man
MlSstmon “Gossip”

WPYO/Orlando, FL *

PD: Stave Barsl

MO: Jili Strada
DANIEL BEDINGFIELD “James”
MISSY ELLIOTT “Gossip”

KCAQ/Oxnard-Ventura, CA *
APD: Bi Baar
5 SLUMV\LLAGE “Disco”

ve"
2 MISSY ELLIOTT “Gossip”
) b(‘)PEZ FiLL COOL J "Have'

KKUU/Palm Springs, CA
PD: Antdog
27 4 LOPEZ FALL COOL J “Have™
27 MISSY ELLIOTT Gassb
25 SWIZZ BEATZ “Bigger
BLACKSTREET “Deep”
K-C1 & JOJO “Moment™
KAONIC FLO “Puli™
NAPPY ROOTS "Headz"

WPHI/Philadelphia, PA *
PD: Colby Calb

MD: Rephael “Ratt” Geol

20 COMMON/MARY J GUGE “Close”
1 MISSY ELLIOTT “Gossip”

KKFR/Phoenix. AZ *

PD; Bruce St. James

APD' Chariie Husro

MD. J Philta

MD Joey Boy

13 GLIPSE F/FAITH EVANS “Ma
LOPEZ F/LL COOL J "Have

4 MISSY ELLIOTT Gossio

KZZP/Phoenix. AZ *
PD' Mark Medina
MO: Corina

[ “Neeg'
LAURA PAUSIN “Surrender
TELEPOPMUSIK “Breathe”
TYRESE "Gonna

KXJM/Portland, OR *
Our/Prog.: Mark Adams

APD: Manp Devoe

MO Alexa

39 LOPEZ F/LL COOL J "Have

MISSY ELLIOTT “Gossip
WPKF/Poughkeepsie, NY

PC: Jiml Jamm

APD/MD. C.J. Mcintyre

30 J LOPEZF/LL COQL J "Have
15 MISSY ELLIOTT “Gossip”
DMX X

SAS "Look”
WWIX/Providence, RI *
PC:J. Love
MD: Bradley Ryan

6 J LOPEZFLL COOL J "Have
3 MISSY ELUUU ’Gassm"

KILLER MIKE “A}

SOLANGE' F/N 0 RE Fee
KWNZ/Reno, NV *

PO: 8ih Sl:ﬂu!z
MD. Matt Sm
8 MISSY ELLIOTT “Gossip
1 o+ LOPEZ FILL CDOLJ “Have

NAPPY ROOTS “Heac

ELACKSTREU Deea

NAS "Lt
KWYUReno NV *
PO/MO: Angel Garcia
30 J.LOPEZFAL COOL 4 "Have”
24 TRICK DADDY

2 MISSY ELUOTT Gussln

KRONIC FLO “Pull”

NAPPY ROOTS “Headz”
KGGI/Riverside, CA *
PO; jpssa Duran
APDI/MD: 0DM
18 J. LOPEZ F/LL COOL J “Have™

3 MISSY ELLIOTT “Gossip™
KBMB/Sacramento, CA *
PD D-Hocﬁ

21 .I LOPEZ F/LL COOL J "Have”
13 MISSY ELLIOTT “Gossip™
7 S0 CENT “Wanksta™
CLIPSE F/FAITH EVANS “Ma"
KSFM/Sacramento, CA *
VP/Prog.: Mark Evans
PD: Byron: Kennedy
MD: Tany Tecals
J. LOPEZ F/LL COOL J “Have”
WHITNEY HOUSTON “Those™
WO0CQ/salisbury, MO
PD: Wookie,
MO: Deellis
J. LOPEZ F/LL COQL J "Have”
LL COOL J F/AMERIE “Paradise”
KUUU/Salt Lake City, UT *
GM/PD: Brian Michel
16 MISSY ELLIOTT “Gossip”
KBBT/San Antonio, TX *
PD: J.D. Gonzalez
APD, mnny B
MO: A
30 J LOPEZ F/LL COOLJ “Have"

AALIY
\ MlsstLUOTT “Gossip”

XHTZ/San Biego, CA *
PD: Diana Lalrd
APD: Sonny Loco

MO Siyed
33 S LOPF7 F" L COOL J "Hav
4 wssv ELUOTT “Gos

ANGIE MART!NEZ/KELIS Home:
NAPPY ROQTS “Heads™

KMEL/San Francisco, CA *

VP/Prog  Michael Martln

APD/MD: Jazzy Jim Archer

26 JARULE F/ASHANT! “Mesmerize’
ANS “Ma

NAAM BR GADE "What"

KYLD/San Frangisco, CA *
VP/Prog.: Michael Martin
APD/MO- Jarzy Jim Arches

35 JARULE F/ASHANT! * Masmeme'
15 MISSY ELLIOTT "Gos: ssip’

9 J LOPEZ F/LL COOL J “Have’

KWWV/San Luis Obispo, CA
OM/PO: Cagle
APD/MD: Maxwah

o JARULE F/ASHANT! “Mesmerize

C\ \PSE F/FA[TH EVANS "Ma
T "Gossip”
WAYNE WONDER “Letiing’

KUBE/Seattle-Tacoma, WA *
OM: Shellle Hart
PD. Enc Powsrs.
MQ: Karen Wild
41 L0 PEZF L COOL J "Have
4 EVE "Satis
i MISSY ELLIOTT “Gossip™
BUSTA HHYMES “Clap’
JUSTIN TIMBERLAKE “River

KBTT/Shreveport, LA *
POMD: Quenn Echols
No Adds

KYWL/Spokane, WA *
PD: Steve Nicklighter

MJ: Chuck Wright

3% ) LOPEZ /LL GOOL J “Have"

AT JO
MISSY ELLIOW “Gossip™
NAPPY ROOTS “Headz™

KSPW/Springfield. MO
PO/MG. Chris Cannon
Ko Adds

KWiN/Stockton-Modesto. CA *
PO Amanda King
1 J LOPEZ t L COOL J "Have

MISSY ELLIOTT uusswp

NAPPY ROOTS “Hea

PRINCE “Can

R. KELLY “Ignifion

BUSTA RHYMES “Clap

WLLD/Tampa, FL *
PD" Driandn
APD: Scantman
MO Bula
8
2 5OCENT janksta
MISSY ELL (lW GusS‘D

KDHT/Tucson, AZ *
OM: Steve King
PD/APD: R Dubl
MD: Richard Villaiobos
3 BUSTA RHYMES "Ciap
1 TRINA F/LUDACRIS Rq ht
J.LOPEZ F/LL COOL J “Have

KBLZ/Tyler-Longview, TX
;%'LMTIIWS_!.DVB

LANGE' FIN.C.RE “Feehn
J YOPEIF L COOL J "Have

WPGC/Washington, DC *

VP/Prog Jay Stevens

MD Sarah 0'Connor

15 R KELLY "Ignition

9 COMMONMARY ) BLIGE "Close
MISSY ELLIOTT “Gossip”

WMBX/West Palm Beach, FL *
PD'MD: Mark McCra)
21 MSsY ELLIDTT "Gossip™
4 CLIPSE F/FMTF‘ EVANS Ma
TYRESE “Gon

KDGS/WIchna. KS *
PO Greg Wilftams
MD: jo Jo Colling
4 MISSYELLICTT Gnssm
1 TRINA FLUDACRIS “Right’
COMMON, MARY . ELI f “Close
J LOPEZ F/LL COCL J “Have™

*Monitored Reporters
92 Total Reporters

82 Total Monitored

10 Total Indicator

9 Current Indicator Playlists

Did Not Report, Playlist Frozen (1):
KFAT/Anchorage, AK

Note: KKSS/Albuquerque, NM moves from
CHR/Pop to CHR/Rhythmic.

www americanradiohistorv.com


www.americanradiohistory.com
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WAJZ/Albany, NY *
POMO: Sugar Bear
APD: Marie Cristal

7 J.LOPEZ FAL COOL J “Have"

6 MISSY ELLIOTT “Gossip’
1 CLIPSE F/FATH EVANS “ia”
GANG STARR “Skills™

SOLANGE FN.ORE "Felin”

KBCE/Alexandria, LA

APD/MD: Dell Banks

4 NAPPY ROCTS “Headz"
GANG STARR “Skills"

KEDG/Alexandria, LA
OM/PD: Jay Stevens

MD: Wade Hampton

15 MARCO POLO “Hoftywoed™
5 GANG STARR "Skilks”

WHTA/Atlanta, GA *
PO: Jerry Smokin' B
APD: Ryan Cameran
MD: Ramona Debraux

3 NAS "Look™
1 KIZZY ROCK “Twurk”
MISSY ELLIOTT “Gosstp™

WVEE/Atlanta, GA *

OM/PO: Tony Brown

APD/MD: Tosha Love
No Adds

WFXA/Augusta, GA *
DM/PD: Ron Thomas
APD: Mojo

13 SLUM VILLAGE "Disca”

3 RUSTY WATERS “Cornbread”

2 K-C1 8 J0JO "Moment”

WPRW/Augusta, GA *
PO Tim Srell
MO: Nighttrain
13 MISSY ELLIOTT “Gossip

1 J LOPEZ FALL COOL J “Have"

CLIPSE F/FAITH EVANS “Ma™

SOLANGE' F/N.O.R.E. “Feelin™

SLUM VILLAGE “Disco™

WERQ/Baltimore, MO *
PD: Dion Summers
APD/MD: Neke At Night

1 J LOPEZ FLL COOL J "Have"

CLIPSE F/FAITH EVANS “Ma"

WEMX/Baton Rouge, LA *
DM: Don Gosselin

POMO: Adrian Long

17 MISSY ELLIOTT "Gossig™

2 JOE FIADAKISS “Girl"

2 RUSTY WATERS “Combread™

1 FAT JOE "Need™
1 NAPPY ROQTS "Headz"

4 LOPEZ FALL COOL J "Have™

K-Cl & J0JO "Moment”

SOLANGE' F/N QR E. “Feelin™

KTCX/Beaumont, TX *

OM: Jim West

PO/MD: Kim Stevens
J LOPEZ F/LL COOL J “Have"
K-Cl & JOJO "Moment”
MISSY ELLIOTT “Gossip”
FAT JOE "Need"

WJZ0/Biloxi-Gulfport, MS *

OM/PD: Rob Neal

MO: Tabari Daniels

5 MISSY ELLIOTT "Gossip”

3 CLIPSE F/FAITH EVANS “Ma”
GANG STARR “Skills"
J. LOPEZ FALL COOL J “Have™
SOLANGE F/N.O.RE. “Feelin™

WBDT/Boston, MA *
PO: Steve Goushy
APD: Lamar Robinson
MD:T. Clark

16 BABY F/P. OIDDY "That"
11 50 CENT "Wanksta”

1 BLACKSTREET Deep"

WBLK/Butfalo, NY *

POMOD: Skip Diltard

1 SOLANGE' FN.ORE “Fegiin™
CLIPSE F/FAITH EVANS "Ma”

DISTURBING THA PEACE "N.SEW™

GANG STARR “Skilis”
J, LOPEZ FALL COOL J “Have”
MISSY ELLIOTT “Gossip"

WWWZ/Charleston, SC *
OM/PD: Terry Base

MO: Yonni 0’ Donohue

28 MISSY ELLIOTT “Gossip"

2 DISTURBING THA PEACE "N.SEW.

CLIPSE F/FAITH EVANS "Ma™
J LOPEZ FALL COOL J "Have"
SOLANGE' FNORE “Feglin™

WPEG/Charlotte, NC*

PO: Terri Avery

APD/MD: Nate Quick

6 CLIPSE FFAITH EVANS "Ma"
J LOPEZ FALL COOL J "Have"
MISSY ELLIOTT "Gossip"
SOLANGE FN.ORE “Feelin™

WJTT/Chattanooga, TN *
PO: Keith Landecker
MO: Magic

2 DISTURBING THA PEACE "N SEW."

1 SOLANGE' FN.ORE “Feeln™
DIRTY SOLL "Ghetto”
GANG STARR “Skills™
J LOPEZ FALL COOL J “Have"
MISSY ELLIOTT “Gossip”
CLIPSE F/FAITH EVANS “Ma™

WGCl/Chicage, IL*
DM/PO: Elroy Smith
APD/MD: Tiffany Green
16 JUSTIN TIMBERLAKE “River”
THREE PIECE "Season”
FIELD MOB “Lonety"
TRUE ENUFF “Bizzness”
MISSY ELLIOTT *Pussycat™

Stations and their adds listed alphabetically by market

WPWX/Chicago, IL *
PO: Jay Alan
MD: Traci Reynolds
6 MISSY E_LIOTT ‘Gossip™
3 FIELD MOB “Lonety”
FAT JOE “Need”
GANG STARR “Skills”
J LOPEZ FALL COOL J “Have"

WIZF/Cincinnati, OH *
PO/MO: Teri Thomas

9 J LOPEZ FAL COOL J “Have"
8 MISSY ELLIDTT "Gossip”

5 K-Cl & JOJO "Moment”

WENZ/Cleveland, OH *
DM/PO: Hurricane Dave Smith
MD: Lexx Ali

3 J LOPEZ FALL COOL J “Have"

2 COMMOA/MARY J BLIGE "Close”

MISSY ELLIOTT “Gossip”

WHXT/Columbia, SC *
PO: Chris Connors
APD: Harold Banks
MO: Shanik Mincie
J LOPEZ FALL COOL J "Have"
MISSY ELLIOTT “Gosstp™

WWOM/Columbia, SC *

PO/MD: Mike Love

APD: Vemnessa Pendergrass

6 WAYNE WONDER "Letting”

3+ GANG STARR “Skills™

1 CLIPSE FAITH EVANS "Ma™
J LOPEZ FALL COOL J "Have™
MISSY ELLIOTT "Gossip"
SOLANGE' FN.OR £ “Feghn™

WFXE/Columbus, GA

PD: Michael Soul

7 KILLER MIKE "ReAKshon"

5 MISSY ELLIOTT "Gossip™

4 CLIPSE ~/FAITH EVANS “Ma"
3 J.LOPEZ FAL COOL J "Have"
3 GANG STARR "Skills™

WCKX/Columbus, DH *
PO: Paul Strang

MD: Warren Stevens

21 BLU CANTRELL "Breathe”

3 J. LOPEZ FALL COOL J “Have"
2 MISSY ELLIOTT "Gossip™

KKDA/Dallas-Ft. Worth, TX *
PD/MD: Skip Cheatham

39 JAHEIM “Fabulous”

12 J LOPEZ FALL COOL J "Have”

9 DRU HILL “Shoutd”

8 NAS "Look”

1 MISSY ELLIOTT “Gossip”

1 K-Cl & .00 "Moment™

WROU/Dayton, OH *
PD: Marco Simmons
MD: Theo Smith

No Adds

WOTJ/Detroit, MI *

PD: Lance Patton

MO: Spudd

1 MISSY ELLIOTT “Gossip”

1) LOPEZ FALL COOL J “Have"
CLIPSE FFA(TH EVANS “Ma”

WJLB/Detroit, MI *

PD: KJ Holiday

APDMO: Kris Kelley

1 CLIPSE F/FAITH EVANS "Ma"
GANG STARR “Skills”
MISSY ELLIOTT “Gossip”

W.JJN/Dothan, AL
DM/PD: JR Wilson

MO: Jamar Wilson

10 GANG STARR “Skills”

5 CLIPSE F/FAITH EVANS "Ma™
5 MISSY ELLIOTT “Gossip”

WZFX/Fayetteville, NC *

PO: Jeft Anderson

APD: Garrett Davis

MD: Taylor Morgan

12 SMILEZ AND SOUTHSTAR "Tell”
TYRESE “Gonna™

WOZZ/Flint, MI *

POMOD: Chris Reynolds
¥-C1 & JOJO “Moment"
J LOPEZ F/LL COOL & "Have"

WTMG/Gainesville-Dcala, FL *

POMO: Qquincy

6 SOLANGE FN.O.RE “Feelin”

5 CLIPSE FFAITH EVANS "Ma”

1 MISSY ELLIOTT "Gossip”

1) LOPEZ FALL CODL J “Have”
GANG STARR “Skils"

WIKS/Greenville, NC *
PD/MD: B.K. Kirkland
No Adds

WJIMZ/Greenville, SC *

PO/MOD: Doug Davis

1 K-Cl & J0JO “"Moment"

1 J LOPEZ FALL COOL J "Have"
SOLANGE' F/N.O R E. “Feelin™

WEUPMHuntsville, AL *
POMOD: Steve Murry
4 MISSY ELLIOTT “Gossip"
1 GANG STARR “Skills”

WJMI/Jacksen, MS *
DM/PO/MD: Stan Branson
CLIPSE F/FAITH EVANS "Mg"

DISTURBING THA PEACE "NSEW™

GANG STARR “Skills™

J LOPEZ AL COOL J "Have"
MISSY ELLIOTT “Gossip”
SOLANGE' F/N.0 R.E. “Fegiin™

WRJH/Jackson, MS *
PD: Steve Poston
MO: Lil Homie
CLIPSE F/FAITH EVANS “Ma”

GANG STARR “Skilis”
J. LOPEZ FALL COOL J “Have”
MISSY ELLIOTT “Gossip”

W.JBT/Jacksonville, FL *

PO: Mike Williams

MD: G-Wiz

5 FIELD MOB “Lonely”

4 WAYNE WONDER "Letting”

3 EMINEM "Lose”

1 TRICK 0ADDY “Thug”
BLACKSTREET “Deep”
J. LOPEZ FALL CODL J "Have”

KPRS/Kansas City, MD *

APDMD: Myron Fears

6 CLIPSE F/FAITH EVANS "Ma"

6 VIVIAN GREEN “Emotionat”

4 K-Cl & J0JO “Moment”

2 WHITNEY HOUSTON “Those”
J.LOPEZ FALL COOL J "Have"
MISSY ELLIOTT “Gossip”

KIiZ/Killgen-Temple, TX
PD/MD: Mychal Maguire

17 OOBIE FALIL' JON.. “Free”

15 CLIPSE F/FAITH EVANS "Ma"
15 MISSY ELLIOTT “Gossip"

13 DMX X"

10 RUSTY WATERS "Cornbread”

KRRO/Lafayette, LA *

POMO: John Kinnit

12 MISSY ELLIOTT "Gossip”

8 J LOPEZ FALL COOL J "Have”

1 CLIPSE F/FAITH EVANS "Ma™
DIRTY “Oirty”

SOLANGE' FN O RE. "Feelin™

WQHH/Lansing, M} *

POMO: Brant Johnson

22 MISSY ELLIOTT “Gossp”

9 CLIPSE FFAITH EVANS "Ma"
GANG STARR “Skills”
J. LOPEZ FALL COOL J "Have"
SOLANGE' FN.ORE “Feglin™

WBTF/Lexingten-Fayette, KY *
PD/MD: Jay Alexander

21 ) LOPEZ FALL COOL J “Have"

8 MISSY ELLIOTT “Gossip”

KIPR/Little Rock, AR *
OM/PO/MO: Joe Booker

GANG STARR "Skills™
J.LOPEZ FAL GOOL J "Have”
MISSY ELLIOTT “Gossip”
SOLANGE' PN O.RE “Feelin™

KKBT/Los Angeles, CA *
PD: Rob Scorpie

MO: Dorsey Fuller

17 CLIPSE FIFAITH EVANS "Ma"
5 GANG STARR “Skifs"

1 DRU HILL "Shoukt"

DISTURBING THA PEACE "N.SEW"

DISTURBING THA PEACE "NSEW."

DISTURBING THA PEACE "NSEW"

WGZB/Louisville, KY *
PO: Mark Gunn
MD: Geratd Harrison
8 R KELLY "lgntion”
1 MISSY ELLIOTT “Gossip”
J LOPEZ £/LL CODL J "Have”

WFXM/Macon, GA
OM/PO: Ralph Meachum
6 GANG STARR “Skis"

WiBB/Macon, GA
PD: Mike Williams
APD: Ava Blakk

No Adds

WHRK/Memphis, TN *

DM/PD: Nate Bell

APD: Eileen Collier

MD: Devin Steel
J LOPEZ FALL COOL J "Have”
MISSY ELLIOTT “Gassip”™
SOLANGE' FN O RE “Feein™

WEDRMiami, FL *
DM/PD/MD: Cedric Hollywood
32 MISSY ELLIOTT "Gossip”
3 GANG STARR "Skils™
J LOPEZ FALL CDOL J "Have”
SOLANGE FN.ORE “Feeln™

WKKV/Milwaukee, W1 *
PO: Jamillah Muhammad
MD: Doc Love
J LOPEZ FALL COOL J “Have”
MISSY ELLIOTT “Gossip”

WBLX/Mobile, AL *

POMD: Myronda Reuben

5 MISSY ELLIOTT “Gossip”

2 CLIPSE F/FAITH EVANS "Ma"
FAT JOE “Need”
J. LOPEZ FALL COOL J "Have"
K-Cl & JOJO "Moment”

WZHT/Montgomery, AL

PD: Darryl Elliott

MD: Michael Long

13 LL COOL J FAMERIE “Paradise”
MISSY ELLIOTT “Gossip”
RUSTY WATERS “Cornbread”
SOLANGE FN.O.RE “Feglin™
J, LOPEZ F/LL COOL J "Have”

WUBT/Nashville, TN *
POMOD: Kiki Heason
30 BABY F/P. DIODY “That"
J. LOPEZ FALL COOL J “Have”
MISSY ELLIOTT “Gossip"

KNDU/New Drleans, LA *

PD: Michael Knight

1 MISSY ELLIOTT “Gossip”
CLIPSE FIFAITH EVANS “Ma”

DISTURBING THA PEACE “NSEW."

GANG STARR "Skills”
J LOPEZ F/LL COOL J *Have”
MISSY ELLIOTT “Peaple”

WQUE/New Drleans, LA *

DM: Carla Boatner

PO: Angela Watson

8 FIELD MOB “Lonely”
CLIPSE FIFAITH EVANS “Ma"
J LOPEZ FALL COOL J "Have"
MISSY ELLIOTT “Gossip™
NAS "Look”
TYRESE “Gonna"

WBLS/New York, NY *

PD: Vinny Brown

MO: Deneen Womack

3 J, LOPEZ FALL COOL J “Have"
MISSY ELLIOTT “Gossip”
SMILEZ AND SOUTHSTAR "Teli”

WWPR/New York, NY *

PD: Michael Saunders

2 MISSY ELLIOTT “Gossip”

2 J.LOPEZ FALL COOL J “Have™
CLIPSE “Cot"

WBHH/Norlolk, VA *
POMO: Heart Attack

28 GANG STARR "Skils”

21 MISSY ELLIOTT “Gossip”

5 CLIPSE FFAITH EVANS "Ma"

WOWI/Nortolk, VA *
DM/Pi}; Daisy Davis
APD/MD: Michae! Mauzone
1 CLIPSE F/FAITH EVANS "Ma™
GANG STARR “Skills™
J LOPEZ FALL COOL J *Have™
MISSY ELLIOTT "Gossip”

KVSP/Oklahoma City, DK *

DM/PO: Terry Monday

MO: Eddie Brasco

1 MISSY ELLIOTT “Gossip”
CLIPSE F/FAITH EVANS "Ma”

DISTURBING THA PEACE "N.SEW."

GANG STARR "Skills"
J LOPEZ FALL COOL J Have”

WUSL/Philadelphia, PA *

PO: Glenn Cooper

MD: Coka Lani

AMD: Cosmic Kev

6 JA RULE F/ASHANTI “Mesmerize”

2 CLIPSE F/FAITH EVANS "Ma”

1 J LOPEZ FAL COOL J “"Have"
MISSY ELLIOTT “Gossip”

WAMD/Pittsburgh, PA *
Inlerim PO/MD: DJ Boogie
31 ). LOPEZ FAL COOL J "Have”
5 GANG STARR "Skils"
K-CI & JOJO "Moment”
MISSY ELLIOTT “Gossip”
VIVIAN GREEN *Emotional”

WQDK/Raleigh-Durham, NC *
PO: Cy Young
MD: Sean Alexander
2 K-Cl & J0J0 "Moment”
J LOPEZ FALL CODL J *Have"
NEXT “jmagine”
TYRESE “Gonna"

WBTJMRichmond, VA *
PD: Aaron Maxwell
MD: Mike Street

MISSY ELLIOTT “Gossip”

WCDX/Richmond, VA *
PO: Terry Foxx
MO: Reggie Baker

6 BENZINO “Party”
NEXT “imagine”

WRHH/Richmond, VA *
PO: J.D. Kunes
MD: Alvin “Big Nat” Smalis

ERYKAH BADU F/COMMON “Lre”

FIELD MOB “Lonely”
MISSY ELLIOTT "Gossip”

WOKX/Rochester, NY *

DM/P): Andre Marcel

MD: Kala 0"Neal

11 CLIPSE FFAITH EVANS "Ma"

2 J LOPEZ FALL 00O J “Have"
MISSY ELLIOTT *Gossip”

WTLZ/Saginaw, Ml *
PD: Eugene Brown
MISSY ELLIOTT "Gossip”

WEAS/Savannah, GA
PO: Sam Nelson
MO: Jewel Carter
33 AALIYAH “Miss”
MISSY ELLIOTT “Gossip”
K-Cl & JOJC “Moment”

KOKS/Shreveport, LA *

POMO: Guenn Echols

3 SNDOP DOGG “Palace”

1 BLU CANTRELL “Breathe”
GANG STARR “Skills™
J LOPEZ FALL COOL J “Have”
MISSY ELLIOTT “Gosstp™
SOLANGE' FN.ORE “Feelin™

KMJJ/Shreveport, LA *

PD: Long John

9 SEAN PAUL "Light”

1 LIt JON... “Gre”
CLIPSE F/FA(TH EVANS “Ma"
FAT JOE "Need"
J LOPEZ FALL COOL J *Have"
K-CI & JOJO “Moment”
MISSY ELLIOTT “Gossip”

KATZ/St. Louis, MD *
PD: Eric Mychaels
MISSY ELLIOTT "Gossip™

WFUN/St. Louis, MO *

PO: Mo'Shay

APD: Craig Biack

MO: Koz Koa Thai

36 32K AND P DIDDY “Bump”
MISSY ELLIOTT "Gossig”
SYLEENA JOHNSON “What"

WPHR/Syracuse, NY *
PD: Butch Charles
ME: Kenny Dees

No Adds

WTMP/Tampa, FL
MO: Big Maney Ced
15 GANG STARR “Skils™
14 2PAC "Mansion”

WJUC/Toledo, DH *

PD: Charlie Mack

MD: Nikki .

1 GANG STARR "Skills”
CLIPSE FFAITH EVANS "Ma"
J. LOPEZ FALL COCL J "Have"
MISSY ELLIOTT "Gossip”
SOLANGE FN O RE. “Feelin”
DISTURBING THA PEACE “N.SEW”
COMMCNMARY ¢ BLIGE “Close”

KIMM/Tulsa, DK *

OM: Bryan Robinson

PD: Terry Monday

APD/MD: Aaron Bernard

1 MISSY ELLIOTT “Gossip”
CLIPSE FFAITH EVANS “Ma”
<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>