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Metallica Return With 130 Angry Adds Al))
Metallica — considered by many to be the biggest i \
rock group in the world — win Most Added honors at / @ﬂ LI & )

Active Rock, Rock and Alternative this week with “St.
Anger,” the first track J -
;:—; fr T B Toat ETTRg ] Format Power Revealed

Etektra/EEG album of | This week R&R profiles the power ratios of 27

the same name. ' i % unigue formats in Miller, Kaplan, Arase & Co.’s

“Anger” picked up 130 second annual survey, covering over 1,200 stations.
'i acds across the tnree Where does your format fit in? Find out where the

formats on the day it ”l”/” & ”ﬂ’”lﬂls: real power is in radio today. The story begins on the
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. AMERICA FIGHTS BACK
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Majors Include:

KIIS, KLLC, WXKS, WBMX, WGSX
WKRQ@, WSTR, Y’IUQ KDND, KFMB,
waZQ, WKSS, WNKS::KKRZ KMXYV,
KFME, KIMN, WSNE “WPRO, KRQQ,
WEFLY, KXMG, KSill, XHTO KVUU,
WRMF, WBAM -+ MN\IY MORE...
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CC PITCHES ‘GONE FROM HOME’

Clear Channel Advantage’s OUTfront event
recently wooed Madison Avenue. with star
appearances and its “Gone From Home”
package of radio, outdoor, events and
interactive to draw dollars from TV and print.
It's all in this week's Management/Marketing/
Sales section. You'll also get insightful
commentary from Steve Stockman on the
importance of growing brand equity, John
tund's “10 Essential Elements to Solid
Programming,” Jefirey Hedquist's “60-
Second Copywriter” and Tim Meore's
\Weekly Motivator, which challenges you to
review your model of staff development.
Pages 9-11

SUMMIT PLANS

The eighth annual Jacobs Media Rock/
Alternative Summit is set for June 19 at R&R
Convention 2003 in Beverly Hills, CA. This
week Rock Editor Cyndee Maxwett and
Alternative Editor Max Tolkoff unveil the
ideas and concepts that will be discussed
this year as they interview consuitants Fred
Jacobs and Dave Beasing, respectively.
Pages 63, 70

NUMBER ONES

y ar
CHR/POP
« JUSTIN TIMBERLAKE Rock Your Body (vive)
CHR/RHYTHMIC
« 50 CENT 21 Questions (Shady/Aft
URBAN
« 50 CENT 21 Questions (Shady

URBAN AC
* FLOETRY Say Yes (DreamWorks)

COUNTRY
+TOBY KEITH Beer For My Horses (DreamWorks)

AC

cope)

« SANTANA /MICHELLE BRANCH The Game Of Love (Arista) |

HOT AC
« MATCHBOX TWENTY Unwell (Atiantic)

SMOOTH JAZZ
 KIM WATERS Waterfall (Shanachie}

ROCK
* AUDIOSLAVE Like A Stone {/nterscope/Epic)

ACTIVE ROCK
* AUDIOSLAVE Like A Stone (interscope/Epic)

ALTERNATIVE
* TRAPT Headstrong (Warner Bros.)

TRIPLE A
*J. JOHNSON The Horizon. .. (Moonshine Con./Universal)

CHRISTIAN AC
+ FFH You Found Me (Essentiai)

CHRISTIAN CHR
* THIRD DAY You Are So Good To Me (£ssential)

CHRISTIAN ROCK
* SUPERCHICK Hero (/npop)

CHRISTIAN INSPO
 SCOTT KRIPPAYNE Live To Worship (Spring Hill)

SPANISH CONTEMPORARY
< RICKY MARTIN Tal Vez (Sony Discos)

TEJANO

* INTOCABLE Muy A Tu Manera (EM/ Latin}

REGIONAL MEXICAN
* CONJUNTO PRIMAVERA Una Vez Mas (Fonovisa)

TROPICAL
< GILBEATO S. ROSA Si Te Digeron (Sony Discos}

-

THE INDUSTRY 'S NEWSPAPER
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MAY 30, 2003
Convention Agenda Complete

More than 50 sessions, events scheduled in L.A.

In three weeks R&R Convention 2003 will open at the Beverly
Hilton Hotel in Beverly Hills, CA. Attendees will have more than

50 options for pertinent panel dis-
cussions, keynote speeches and
entertainment events.

The 2003 confab, commemo-
rating the 30th anniversary of
R&R, will provide a balance of
informative sessions and enter-
tainment opportunities. The most
up-to-date agenda appears on
Page 7 of this week’s R&R and at

CONVENTION » See Page 13

_By Jeft Green
R&R Executive Editor
jgreen@radioandrecords.com

Riding the wave of im-
portant political and mili-
tary developments through-
out 2002, the News format
registered an impressive
1.70 power ratio to lead the

RRyxas

list of 27 formats tracked
throughout the year, ac-
cording to the accounting
firm of Miller, Kaplan,
Arase & Co. The latest find-
ings of this annual study re-
flect each format’s market
revenue share divided by
its average-market 12+ rat-
ings. The sample includes
1,286 stations participating
in MKA’s revenue reporting
in more than 100 continu-
ously measured Arbitron
markets.

Not surprisingly, News/
Talk and Talk also showed

ISSUE NUMBER 1506

News Format New Power-Ratio Leader

N/T, Talk also gain as stations firm up rates following fall 2001 ratings
2003 Power Ratios: Top 10 By Format
Rank  Format Power Revenue Audience

Ratio Share Share

1 News 1.70 474 278
2 HotAC 1.56 5.60 3.58
3 AC 1.50 8.05 5.37
3 Classic Rock 1.50 5.99 3.99
5  Rock 1.48 7.08 4.80
6 Spors 1.46 2.05 1.40
7  Triple A 1.39 3.97 2.85
8  News/Talk 1.32 6.91 5.22
9 Country 1.30 7.15 5.49
10  Classic Hits 1.27 3.61 2.85

Source: Miller, Kaplan, Arase & Co.

significant increases — as did
AC, which has improved from
a tie for sixth to third over the

Complete Chart: Page 13

past two years. While such top
performers as Hot AC and
Classic Rock maintained their
strength, other advancing mu-
sic formats included Triple A,

Soft AC, ‘80s, Oldies, Urban
AC and Smooth Jazz. Urban
AC became the 19th format
to achieve a 1.00 power ratio
or better, indicating that it is
now delivering revenue
equivalent to its market
share; in the previous year,
18 formats met that mark.

POWER RATIOS » See Page 13

Fight Over New
Media-Ownership
Rules Continues

By Adam Jacobson

R&R Radio Editor
ajacobson@radioandrecords.com

WASHINGTON — With Con-
gress in recess this week, all
eyes are on the FCC and its
highly anticipated June 2 vote
on new ownership rules that
could loosen restrictions for
media companies across the
us.

The past week has seen a
sudden rise in coverage of the
issue by mainstream media
outlets. The Washington Post's
Qutlook section on May 18 of-
fered a critical look at the use of
ISDN lines and voicetracking as
“what passes for local radio
these days.” On May 25 the
same section offered readers
examples of comments the FCC
has received.

An excerpt of Clear Chan-
nel’s 48-page comment: “Con-
sumers in the modern media
marketplace face an embarrass-
ment of riches in terms of the
choices available to them for

FCC i~ See Page 25

L.A. Stories: TwoTop Execs Exit

Kaye resigns from
CC’s KBIG & KOST 1

By Kevin Carter

R&RACEditor
kearter@radioandrecords.com

Veteran pro-
grammer Jhani (#
Kaye, who has
been involved
with heritage
AC powerhouse
KOST/Los An-
geles since its
launch 20 years
ago, announced
his resignation
on Tuesday as Director/AC
Programming for Clear Chan- l
nel’s award-winning combo of
KOST and Hot AC KBIG.

But is Kaye really leaving?
Although Kaye did tender his |
resignation and reportedly |
cleaned out his office over the
long holiday weekend, sources |

Kaye

KAYE  See Page 14 |

Infinity’s Pohlman set
to move to Italy in July

| By Carol Archer

RA&R Smooth Jazz Editor
carcher@radioandrecords.com

Infinity /Los
Angeles Sr. VP/
Market Manager
and KTWV (The
Wave)/Los An-
geles VP/GM
Tim Pohlman re-
signed on Tues- |
day. He plans to (B
move to Italy at
the end of July.

“This is a family decision,”
Pohlman told R&R. “A week
ago it wasn't even on our radar,
but then my wife, our two chil-
dren and I went to Italy, and we
fell in love with it. I am very
proud of what The Wave has
accomplished, for which I credit
its great staff throughout the
vears.”

POHLMAN » See Page 14

Pohiman
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By Lon Heiton
R&R Country Editor
Ihelton@radioandrecords.com

“It all started at a
3,000-watt FM station §
in Monmouth, IL
(pop. 10,000). I was
wrapping up my
usual  six-day-a-
week, 5pm-midnight
shift on a Beautiful
Music station when I
realized that the guy who
was supposed to come on at
12am to do six hours of
country music had not both-
ered to show up.

“1 immediately recognized
this to be a tremendous op-
portunity, since the all-night
jock was the only one who
was allowed to talk! So I gave

Twenty Years Of News,
Columns & Friendships

Reminiscences from two decades in Nashville

Helton

my first real live ID
and rolled right into
Red Simpson'’s ‘I'm a
Truck.” Next came
Tommy QOverstreet’s
‘Ann (Don’t Go
Runnin’),” and the
next thing I knew, I
was in Country ra-
dio!”

That paragraph
opened my very first
column in R&R — 20 years
ago this week. And just as I
would never have fathomed
that that fateful night in
Monmouth in 1971 would
lead to a career in Country
for a kid from the South Side
of Chicago, I certainly never
considered the possibility

See Page 44

Register for R&R Convention 2003 at www.radioandrecords.com.
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Michelle e

‘are you happy Nnow'¢"
the first single from the album h Ote | pape r

the highly anticipated foltow up 1o her double platinum debut, the spirit room.
album in stores june 24

Top 40 Monitor: De ut 30* 1905x (+1167) ; S s
On Tour with the Dixie Chicks all summer long!
R&R Pop: De ut € 1813x (+1174) e g 4 4

Adult Top 40 Monitor: 17* 1022x (+628) TV Appearances: )
Modern Adult Monitor: 15* 644x (+398) 6/20 - Good Morning America

] 6/27 - Regis & Kelly
R&R Hot AC: @ 1000x (+633) 7/18 - Good Morning America ﬂj 1

ramc et

Approaching 20 million in com ined audience 9/26 - Today Show ADD ADD

prodiced by john shanks mixzd by chris lord-alge management: jeff rabhan for th2 firm ] © 2002 maverick recording company

\ @ michellebranch.com michellebranch.net maverick.com
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Johnson Adds KWOD Duties

Entercom finally closes deal for Royce Alternative

Six years of struggles with Royce  Royce — is no longer involved with |

International Broadcasting concern-
ing the purchase of KWOD/ g
Sacramento finally ended [
May 20, when Entercom |
closed on its $25 million |
deal for the Alternative sta-
tion. As a result, Curtiss
Johnson — Station Man-
ager of Entercom/Sacra-
mento’s Active Rock KRXQ
and Classic Rock KSEG —
has added similar duties
for KWOD.

Entercom officially assumed con-
trol of KWOD at midnight on May
20, and at that time the station be-
gan broadcasting from the same fa-
cility as KRXQ and KSEG. That fa-
cility also houses CHR/Pop KDND
and Smooth Jazz KSS].

Longtime KWOD PD Ron Bunce
will continue in his position, but
KWOD GM Ed Stolz — whose
main job is as President/CEO of

Johnson

the station.

Entercom CEQ David
Field said, “With KWOD
joining our group, it will be
exciting to watch how our

this opportunity and pro-
vide an even greater listen-
ing experience for the
people of Sacramento.”
Entercom originally agreed
to acquire KWOD from
Royce in 1996, the same
year it bought KRXQ and KSEG.
However, Stolz claimed that only a
verbal agreement had been reached
between the two companies and re-
peatedly attempted to block the sale
of KWOD to Entercom over the
next six years. In June 2002 an offi-
cial filing for KWOD's transfer to
Entercom was made, but the filing
was dismissed after Stolz protested.

JOHNSON  See Page 14

DeCoster Official As WKFS PD

WKFS/Cincinnati interim PD
Donna DeCoster has been pro-
moted to PD of the CHR/Pop sta-
tion. She replaces B. Harris, who
is now PD for KALC/Denver.

“Donna has done a terrific job
over the past couple of years work-
ing hands-on in all areas of ‘Kiss’
programming,” Clear Channel Re-
gional Sr. VP/Programming Gene
Romano said. “She’s been a signifi-
cant part of WKFS’s success.”

WEBN, WKFS, WOFX & WVMX/
Cincinnati VP/GM Chuck Fredrick
said, “Donna has eammed this excit-
ing new opportunity with the fan-
tastic job she has done during her

three-year tenure at WKFS. We
have all the confidence in the world
that she will take us to another
level.”

DeCoster has been with WKFS for
three years as an on-air personality
and MD. She has been interim PD
for the last four months. “I am very
excited to be named PD of WKFS,”
she said. “It’s a great station, which
Thope to make even better.”

Scott Reinhart, OM of the Clear
Channel/Cincinnati FM cluster,
said, “You have to admit it just rolls
off the tongue: ‘Donna D. is PD." Of
course she got the gig — it
thymes.”

team is able to capitalize on |

i |

songwriter Carole Bayer Sager.

HE WRITES THE SONGS Tre Society of Singers honored Barry
Manilow with its 12th annual Ella Award at a ceremony last month in Beverly
Hills, CA. Named for its first recipient, Ella Fitzgerald, the Elia Award is given to
singers who contribute equally to the music world and to humanitarian causes
and the communily. Augmenting a concert by Manilow himself that night, many
singers — including Michael Feinstein, Dave Koz, Brian McKnight and Suzanne
Somers — took to the stage to perform some of Manilow's songs. Seen here
are (-r) SOS President/CEQ Jerry Sharell and Chairman Emeritus Ginny
Mancini, Manilow, J Records Chairman/CEQ Clive Davis and acclaimed

. ¢

Paul Stanley.

SPEAKING IN TONGUES kuis met Kiss as the legendary band took the
stage as the closing act of this year's edition of KIIS-FM/Los Angeles’ annual
Wango Tango blowout. The concert, which took place May 17 at the Rose Bow!
in Pasadena, CA, featured a star-studded lineup that included Sugar Ray,

Tyrese, Lisa Marie Presiey, Jennifer Love Hewitt, Santana (who teamed with |
Michelle Branch and Musiq), Craig David, Sting, Christina Aguilera, Nelly and ‘N l
Sync's JC Chasez. Seen here backstage are (I-r) Kiss' Ace Frehley and Gene
Simmons, KIIS morning host Rick Dees and bandmembers Peter Criss and

Logan Now WSM-FM PD !

Lee Logan, Operations
Director of Saga Communi-
cations’ Five Star Radio
Group and PD of Country
WVVR/Clarksville, TN, has
been named PD of WSM-
FM/Nashville. He succeeds
Kevin O'Neal, who exited
two months ago.

The appointment marks
a return to Music City for
Logan. Before moving to
Clarksville in April 2002, Logan
served as Exec. Director/Country

| Programming for MJI Broadcasting

in Nashville. Prior to that he was
VP/Programming of South Central
Communications, also based in
Nashville.

ogan

also been Regional PD for
Malrite Communications,
OM of KNEW & KSAN/
San Francisco and KFMY &
KDOT/Salt Lake City and
PD of KLAC/Los Angeles
and WUSN/Chicago.
Cumulus is in the process
of buying Country WSM-
FM from Gaylord. in March |
Cumulus said it would pay
$65 million for WSM-FM & |
WWTN/Nashville, and Gaylord
agreed to let Cumulus program and
market the duo; the transaction is
expected to close in early Q3. |
Gaylord continues to own WSM-
AM/Nashville, but Cumulus is
managing the station’s advertising

An industry veteran, Logan has  via a joint sales agreement.

LETTER TO THE EDITOR

WLS’s Meier Fires Back At Dahl

Several comments were made by WCKG/Chicago aftemoon personal-
ity Steve Dahl about former partner and current WLS/Chicago aftemoon
co-host Garry Meier in an interview that appeared in R&R's May 16 is-
sue. Meier took issue with some of those comments, and his response
appears below.

After reading your interview with Steve Dahl, ! find it necessary to intro-
duce some facts to counter the fictionalized accounting Steve gave of his
partnership and breakup with me. The statement “I'm sure a lot of it was
my fault, with me being a drunk and everything” comes just a few para-
graphs after Dahl says, “l don't think it was a problem within our partner-
ship” This is exactly the kind of duplicity | endured during our partner-
ship, depending on his alcohol-fueled mood swings. | guess when you're
numb to your surroundings it is hard to assess the significant damage
being done.

Steve pretends that the whole relationship fell apart in a day, conve-
niently forgetting all of the attempts made by myself and station manag-
ers to correct the situation. Steve's delusional take on why we were not
equal partners after aimost 15 years together is priceless. He claims he
handled all of our business and “was a more significant part of the show.”
Any outside business he may have pursued was to line his own pockets.
He also failed to mention that over a vast majority of the time we were
together, | performed the first half-hour of the show by myself untii he
could find his way into the building.

It should be noted that | approached him several times during the part-
nership to fix things and was always dismissed like some annoying
telemarketer. His assertion that my wife “absolutely hated [his] guts and

MEIER - See Page 14
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LeGrett Leads
Citadel/Buffalo
As Market Mgr.

After 12 years in Rochester, NY,
Kevin LeGrett is heading west to
Buffalo. LeGrett, who was most re-
cently Sr. VP/Market Manager for
Infinity’s Rochester cluster, will
now serve as Market Manager for
Citadel’s five-station cluster in the
Buffalo market: CKEY, WEDG,
WGRF, WHLD & WHTT. Addi-
tionally, LeGrett will take on a re-
gional management role for Citadel
and oversee its four Syracuse sta-
tions; its five stations in Bing-
hamton, NY; and WIII & WKRT/
Ithaca, NY.

When asked why he decided to
take the position, LeGrett told R&R,
"“The opportunity to work with the
great management team that
they’ve assembled there — includ-
ing [Chairman/CEO] Farid
Suleman, [COO] Judy Ellis and
[President] Bob Proffitt. They've
been nothing but successful, and
I'm really looking forward to the
opportunity to take Buffalo back to
the level it’s capable of reaching.

"It's a great opportunity. How do
you say no to an opportunity like
this? And I respected the heck out
of Farid when he was at Infinity, so
Tlook forward to working with him
again.”

LeGRETT - See Page 14
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Self-Assured Viacom
Struts Its Stuff

Company confident it can

outperform competitors

iacom’s top executives boasted of the company’s value
and its ability to perform ahead of its rivals at last week’s
annual shareholders meeting in New York. Chairman/CEO
Sumner Redstone even went so far as to say that Viacom will
outpace its competitors in both revenue and cash-flow
growth, though he also warned those holding Viacom stock
that the overall economic outlook may be gloomy.

“There are damned few better
investments than Viacom,” Red-
stone said. “We're in the right
businesses, and we will bring Vi-
acom to even greater heights.” He
noted that approximately 50% of
Viacom’s revenue comes from
advertising-related businesses
such as Infinity.

Meanwhile, President/COO
Mel Karmazin said Viacom’s top
brass is unhappy with the com-
pany’s stock price, which he said
was too low. On May 21, the day
of the meeting, Viacom shares
closed at $44.08. Viacom’s most
recent low point came March 12,

when the stock closed at $33.60.
By the closing bell on May 27, the
stock had rebounded to $46.17, its
highest level since Nov. 27, 2002.
Viacom’s 52-week high is $50.90.

The discussion at the share-
holders meet'ng also involved ru-
mors that Viacom may be a po-
tential buyer of Vivendi Univer-
sal. Neither Redstone nor Kar-
mazin would comment on those
reports, but both reiterated that
Viacom'’s growth will come in its
core TV, radio and outdoor busi-
nesses.

Shareholders also took time to
question when Viacom will offer

a dividend, to which Redstone re-
sponded, “As soon as tax relief is
granted in respect to the dividend,
our board will give very serious
consideration to dividends.”

The 90-minute session conclud-
ed with the approval by Viacom
shareholders of a new 18-member
board of directors that includes 11
independent members, compared
to 10 on the previous board. “The
changes to the board are to in-
crease the ratio of independent
directors and further our commit-
ment to good corporate gover-
nance,” Redstone said.

The three new directors are
former U.S. Secretary of Health,
Education and Welfare Joseph
Califano; former U S. Secretary of
Defense William Cohen; and
former Bear Stearns Chairman
Alan Greenberg.

— Adam Jacobson, with wire re-
ports

Univision Strikes Back
Against HBC-Deal Detractors

Spanish-language multimedia conglomerate Univision last
week launched an assault on those seeking the FCC’s rejec-

tion of the company’s merger

with Hispanic Broadcasting

Corp., placing an advertisement in a Capitol Hill tabloid that
it said was in response to “smear attacks” made by New York

State Senator Efrain Gonzalez

The ads, which appeared in Roll
Call, responded to what Univision
called false statements by Gonzalez,
who represents the Bronx in Alba-
ny. Ads sponsored by Gonzalez

Jr.

claimed that a merged Univision
and HBC will be bad for users of
Spanish-language radio and TV. In
its response, Univision said the in-
clusion of HBC’s radio holdings will

allow Univision to better compete
with “America’s giant media con-
glomerates.”

The Roll Call advertisements fol-
lowed lobbying efforts by Univision
and HBC on Capitol Hill attempt-
ing to build support for the merger.
Last week eight members of Con-
gress, including Sens. Edward
Kennedy and Bob Graham and Rep.
Maxine Waters, sent a letter to FCC

UNIVISION » See Page 8

BUSINESS BRIEFS

Analyst High On Sirius In New Coverage

Some people discount Sirius for being a year or so behind XM, but
we don’t,” Janco Partners’ April Horace said as she initiated cov-
erage on the satellite broadcaster this week with a “buy” rating and a
target price of $2.15 per share. She said investors should view Sirius’
ramp-up like that of EchoStar, the last entry into television’s satellite
race in 1996; EchoStar is now the dominant player in that arena. “We
think it's way too early in the race to say that Sirius won't be a con-
tender,” Horace said. Furthermore, she believes the company has mini-
mized its future financial risk, noting, “We believe Sirius now has an
adequate cushion to execute on its business plan and become free-
cash-flow-neutral to -positive by early 2005."

Saga Builds A Cluster In Columbus, OH

aga Communications has purchased Scantland Broadcasting's

Smooth Jazz WJZA/Lancaster, OH, a class A serving the east side
of Columbus, and simulcast partner WJZK/Richwood, OH, which cov-
ers Columbus’ northwestern suburbs. Saga already owns AC WSNY-
FM and Oldies WODB-FM in Columbus, the 35th-ranked market. Saga
President/CEO Ed Christian said he's very appreciative that Scantland
owner George Scantland chose Saga “to continue the tradition of
Smooth Jazz in Columbus” and called WJZA & WJZK highly comple-
mentary to Saga’s existing pair of FMs. Saga expects to close on the
deal, the terms of which were not disclosed, in Q3.

WRR Move Panned By Dallas GCity Council Members

Dallas City Council committee has expressed skepticism over a

city plan that would shift city-owned Classical WRR/Dallas from
101.1 MHz to KRNB/Dallas’ 105.7 FM, a move that would give WRR
extremely poor coverage of Dallas County. According to the Dallas
Morning News, council members said they'd even forgo the $60 mil-
lion that's been offered for WRR’s full-market signal to ensure that
all Dallas residents can receive the station. The full City Council will
discuss the WRR proposal at a June 4 meeting, and the committee
members said their comments will most likely be echoed at that meet-
ing. “The proposal is on life support,” council member Veletta Forsythe
Lill told the Morning News. The plan calls for KRNB to relocate to
93.3 FM, presently the home of KDBN/Dallas; KDBN would take over
WRR’s current signal. Under the plan WRR would be managed by
noncommercial KERA/Dallas.

R&R Stock Index

This weighted index consists of all publicly traded companies that
derive more than 5% of gross eamings from radio advertising.

Continued on Page 8

Change Since
512302 5116003 523003 502300 S/16/03-5123/03
R&R Index 263.58 216.55 210,63 -200% -2.7%
Dow Industrials 10,157.88  8,713.14 8,601.38 -153% -13%
S&P 500 1,086.02 920.27 93322 -141% +1.4%

*Jones Radio
Networks dearly
stands out! The
programming and
personalities have sold us!
Sales continue to increase
here ot KFLG. .. we ore
expecting our best quarter ever!”

Jolf Aen
KFLG-AM, Bellhaod Gity, AZ

; i} L
e
" Oarypa-e.

switch to Jones
24 Hour Formats

Enjoy the instant benefits of researched music, seasoned talent and localized content. You get
all that and  superior level of service and support from our team of radio professionals.
We deliver 24 Hour Format power 1o more stations than anyone eke.

Coll Pat Crocker 800.609.5663
or email betterservice@jonesradio.net
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EVERY DAY,
THOUSANDS OF
MUSIC VIDEOS
GO UNPLAYED.

‘““Help save the
music video.
Support FUSE.”

Sally Struthers,
international Famous Person

A New Music Television Network

A
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Don’t Miss The One Great Industry Event Of The Year!

|
by

WEDNESDAY, JUNE 18, 2003 | | FRIDAY, JUNE 20, 2003 [

FEATURING: | ey

" LE

KEYNOTE SPEAKER

Noon-6:00PM
Registration Opens

6:00-8:00PM
AWRT Genii Radio A—-W—Br
Awards Show

7:00-8:30PM
ALTERNATIVE/ROCK
Wine & Whine @ The Roxy

THURSDAY, JUNE 19, 2003

107tH MAYOR
OF NEW YORK CITY
FROM 1993-2001

1. 2.8.2.0.0.0.6.6 8.

) 4

GIULIANI

' 0 & 0 6 0 0.6 0

9:00-11:00AM —

LIFEbeat Breakfast =~ ma-=smea®

11:15AM-12:30PM
CONCURRENT SESSION

RESEARCH
The Ultimate Record Buyer Study Il

RHYTHMIC
Programming 101 - The Essentials

SMOOTH JAZZ
Managing Change:
They Keep Moving My Cheese!

TECHNOLOGY
Processing For Programmers:
Hold Your Listeners Hostage

Noon-1:30PM
Alternative & Active Rock
Anti-Awards Lunch

1:30-5:30PM
R&R/Jacobs Media
Rock Summit

2:15-3:45PM
CONCURRENT.SESSIONS

LATIN
Meet & Greet

MARKETING
How Marketing Influences Listeners

What you should know from a
nationwide listener survey

4:00-5:30PM
GENERAL SESSION
Three Decades of Record Ex2cutives

6:00-8:00PM
Opening Cocktail Party

Silent Auction - Lili Claire Foundation

wwwW americanradiohistorvy com

9:00-10:30AM
GENERAL SESSION
Radio: State Of The Industry

10:45AM-Noon
CONCURRENT SESSIONS

ALTERNATIVE
Anatomy Of A Music Meet ng

CHR/POP
State of Programming:
Executive Roundtable

COUNTRY
The Best Damn Country Panel Ever.
Period.

DIGITAL MEDIA
Pirates & Burning & Lawst its, Oh My!

MARKETING
How Marketing Influences Listeners

What you should know from a
nationwide listener survey

URBAN
The State Of The Format

Noon-1:45PM
GENERAL SESSION/LUNCHEON

2:00-3:30PM

INCURRENT.SESSIONS.

AC/HOT AC
Go Brand Yourself:
Making Your Station AttractiveTo Women

CHR/POP

LATIN
One-On-One With Julio rglesies, Jr.

ROCK/ACTIVE ROCK
The 3rd Annual
Rate-A-Record, Rate-A-Wine

RHYTHMIC

Radio Cares About Revenue,
Records Care About Sales,
Who Czres About The Music?

SMOOTH JAZZ
Sink, Swim or Soar

TECHNOLOGY
Making The Digital Trar sition:
What you need to know about HD radio.


www.americanradiohistory.com

| FRIDAY, JUNE 20, 2003 (contiusd)

4:00-5:30PM
GENERAL SESSION infoa’mation:
with Keynote Speaker

Rudolph W. Giuliani 2
107th Mayor of New York City

from 1993-2001

WEBSITE registration at:

> O
www.radioandrecords.com

P, o2 B

@ registration fees:

REGISTRATION FEE inciudes admission to all sessions, cocktail party and hospitality events.

*

—$39S-EAcH—

g 0

O BINGLEON-OR BEFOREMAY-G, 2003 ——£-— 5425 £ace

.......................................... . FAX mstomo:(310) 203-8450 o s
6:30-8:30PM :+ HOTLINE: (310) 788-1696 SINGLE MAY 10 - JUNE 13, 2003 5 EAC
R&R INDUSTRY ACHIEVEMENT AWARDS e MAIL to: O sn : ’ i
.......................................... R&R CONVENTION 2003 O EXTRA THURSDAY COCKTAIL TICKETS e* SB5EACH
9:00-Midnight PO BOX 515408 O ON-SITE REGISTRATION AFTER JUNE 13,2003 2+ $595 EACH

R&R AND LAWMAN PROMOTIONS Los Angeles, CA 90051-6708

RHYTHMIC PARTY

ROCK THE ROXY © mailing address:

Name=

[ SATURDAY, JUNE 21, 2003

Title

10:00-11:15AM

* Al 3 Attendee Names Must Be Submitted Together

© method of payment:

Amount Enciosed: $

viea(()  Mastercara(()  amex(D) Discover(D)

check()

Call Lettara/Company Name Format

GENERAL SESSION

Account Number

Exp. Date

Three Decades of Consultants/Researchers

Print Cardholder's Name

CANCELLATION POLICY: All cancellations must be submitted In writing.
Afull ratund less a $100.00 administrative fee will be issued after the convention
it notification is received on or before May 8, 2003. Cancellations received

between May 10-23, 2003 will be subject to a $150.00 administrative fee.

No retund will be issued for cancellations after May 23, 2003 or for no shows,

e Strest
Clty State Zp e Sl
11:30AM-1:00PM
_CONCURRENT SESSIONS TelephoReS e
AC/HOT AC et
Family Feud
ALTERNATIVE

Rate-A-Record

RESEARCH
Arbitron Update

URBAN
Radio Renegades

TYPE OF ROOM

CONVENTION RATES

SINGLE/DOUBLE

$179.00

CABANA ROOMS

$229.00

1:15-2:45PM
CONCURRENT SESSIONS.

JR. SUITES

$350.00 and up

PENTHOUSE SUITES

$800.00 and up

LATIN
Programming Sirategies
For Sganish Language Radio

SMOOTH JAZZ
Ra-e-A-Record, Rate-A-Wine
Tell them it's the Radio & Records Convention.

For RESERVATIONS, please call:

(310) 285-1307 or 1-800-HILTONS

www.beverlyhills.hilton.com

{Group Code: RRC}

Please @o not call R&R for hotel reservations. Thank you.

3:00-4:30
SMOOTH JAZZ FAMILY MEETING

+* To confirm your reservation, your arrival must be -
guaranteed by charging two nights deposit to a major
crecit card, or you may send payment by mail.

¢+ Deposits will be refunded only if reservation is 2

cancelled by May 30, 2003.

—

F -
} R&R Cenvention:2003 Agenda Subject To Change

www americanradiohistorvy com

Reservations requested after May 30, 2003 or after
the room block has been filled are subject to availability
and may not be available at the .convention rate.

Check in time is 3:00 pm; check out time is 12 noon.

Maiing Address: The Beverly Hilton Hotel 9876 Wilshire Boulevard, Beverly Hills, CA 90210
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RADIO BUSINESS

BUSINESS BRIEFS

Continued from Page 4

University Station Could Take Legal Action Against Pirate

Barry University's WXEL/Boynton Beach, FL has hired an attorney and is considering legal action against
a pirate radio station at 90.9 MHz, allegedly broaccasting from downtown Ft. Lauderdale, that is blocking
WXEL from reaching parts of Broward and Miami-Dade counties. WXEL has hired West Paim Beach attorney
Richard Zaretsky and is considering a civil lawsuit against the pirate, the South Florida Sun-Sentinel reported
last week. WXEL has also filed a compiaint with the FCC concerning the pirate. “WXEL believes the station is
being wronged civilly because the pirate has, in essence, usurped a large pool of listeners and users of WXEL
in areas where his signal is causing theirs to be compromised,” Zaretsky said. WXEL Station Manager Jerry
Carr said the pirate’s signal has been obstructing his station’s signal since October 2002. R&R research con-
ducted in 2000 found that a pirate broadcaster was using the 90.9 MHz signal but did not determine at that
time where the signal was based.

Radio Ad Pacings Remain Strong In L.A.

Radio revenue was up 11% in Los Angeles in April, according to Merrill Lynch analyst Jessica Reif Cohen,
and pacings are up 4% in May, 8% in June and 9% in July. Cohen made those observations following the
release of the spring 2003 Phase One Arbitrends for the L.A. market, when she aiso noted that Hispanic-Broad-
casting continues to decline in audience as rivals Spanish Broadcasting System and Entravision register strong
gains. She pointed out that SBS's KLAX was No. 1 among Spanish-language stations in April and that recentty
launched KZAB is off to a strong start, while Eddie “Piolin” Sotelo, Renan Almendares Coello's replacement in
morning drive at HBC's KSCA/Los Angeles, has delivered audience levels far below Coello’s. “In January Renan
registered a 10 share,” she said. “In March Piolin scored a 4.2 share and in April a 4.9 share, down nearly
51% vs. Renan in the adults 25-54 demographic.”

Guild: Mid-Single Digit Gains For 2003 Still Expected

nterep Chairman/CEO Ralph Guild said at Boston Ventures' annual meeting that he’s still bullish on radie

for this year, forecasting mid-single-digit gains despite a slight interruption in ad spending due to the war in
Iraq. He added that radio spending was strong in Qt and that pacing is beginning to improve for the remain-
der of Q2 in retail (up 10%), automotive (up 15%) and telecommunications (up 20%). While Guild warned that
visibility is low, which makes forecasts for radio difficult, he pointed out that radio has historicaily tended to
grow faster than other media during times of economic recovery.

Journal Fails To Register Securities With States

Journal Communications, which recently announced plans to initiate a $250 million initial public offering,
said last week it may have violated securities laws in Caiifornia, idaho, Louisiana, Maryland, Minnesota,
Missouri, Nebraska and Tennessee when it sold interests in a stock trust to employees without registering the
trust units with the states. The trust units were registered on the federal level with the SEC. Journal has cf-
fered to repurchase up to $11.2 million worth of units in the trust, saying that employees who elect to sell units
back to the company will receive the original purchase price plus annual interest of 4.5%-10%, depending on
the state, less any dividends paid.

WALE/Providence Goes To Cumbre At Auction

p rovidence-based Cumbre Communications or May 20 won an auction for North American Broadcast-
ing Co.'s WALE-AM/Providence with a bid of $2.35 million, beating out such high-profile bidders as Nassau
Broadcasting and Salem Communications. The purchase required the winning bidder to assume control of
the station at once, and Cumbre replaced WALE's conservative Talk format with Spanish-language news and
music on May 21 at 7am. WALE is Cumbre’s first radio station, company attorney Peter DiMicco toid R&R.
The auction was held in Phoenix.
Gaylord Closes On Credit Facility

Continued on Page 14

TRANSACTIONS AT A GLANGE

All transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.

e KVDL-AM/Quanah, TX $100,000

Full transactions listings, posted daily, can be found at

www.radioandrecords.com.

DEAL OF THE WEEK

® WTHV-AM/Mahira
PRICE: $180,000
TERMS: Asset sale for cash

BUYER: Eternal Life Ministries, headed by President Cody

Fender. Phone: 229-245-9848

SELLER: Anne White. Phone: 229-559-8433

2003 DEALS TO DATE

Dollars to Date:

Dollars This Quarter:

Stations Traded This Year:

Stations Traded This Quarter:

$1,217,675,344

(Last Year. $5,396,459,206)

$497,180,951

(Last Year: $370,440,911)

362

(Last Year: 815)

152

(Last Year: 142)

Univision

Continued from Page 4
Chairman Michael Powell urging
the FCC not to allow Univision to
acquire HBC.

The politicians said the merger
will consolidate 70% of the Spanish-
language media market in Ameri-
ca’s biggest cities and claimed that
a combined Univision-HBC will
make it more difficult for indepen-
dent Hispanic media companies to
compete, the Wall Street Journal re-
ported.

Earlier in May Sens. Hillary
Rodham Clinton and Tom Daschle
sent similar letters to the commis-
sion, and the Consumers Union and
Consumer Federation of America
have also come out against the deal.

Current regulations do not take
into account media dominance
among particular ethnic groups or
races, but Powell said he may con-
sider the effects on Hispanics of a
combined Univision-HBC when the
FCC reviews the deal after its June
2 vote on the cross-ownership re-
strictions.

“The truth of it is, it's a big issue,
it’s here, butnobody has really spent
any time onit,” Powell iold Reuters.
He added that he hadn't yet given
much thought to considering Span-
ish-and English-language radioand
television as distinct markets.

The Department of Justice has al-
ready given its blessing to Univi-
sion’s deal with HBC, valued at $3.5
billion.
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MANAGEMENT - MARKETING-SALES

CC Advantage Woos
Madison Avenue

CCA high-dives into TV’s upfront pool with ‘Gone

From Home’ platform

Nearly 1,000 curious agency media buyers, planners,
creative directors and advertising clients convened at
New York’s Ford Center for the Performing Arts on
May 12 to be entertained and informed at an Outfront
event heralding Clear Channel Advantage’s new four-
point “Gone From Home” marketing strategy. The
GFH approach leverages Clear Channel’s radio, out-
door, live events and interactive assets, which collec-
tively reach 75% of all U.S. adults each day.

Star power furnished by Atlantic
recording artist Jewel and the cast of
The Producers, as well as
Clear Channel-affiliated
personalities Carson
Daly, Rick Dees, Rush
Limbaugh and Ryan Sea-
crest, framed the presen-
tation by CCA President
Don Howe. Howe’s
theme: Clear Channel
Advantage is a viable al-
ternative to TV and print
for advertisers’ upfront buying de-
cisions. He documented how much
time consumers today spend away
from home and how they are ex-
posed to media outside the home
more than ever before.

Bolstered by a presentation from
noted futurist and author Watts
Wacker, Howe argued that consum-
ers’ ever-increasing mobility and
changing lifestyles mean that out-of-

Don Howe

home media and attractions — in-

cluding CC’s concerts, theatrical and

motor-sports events —
deserve a slice of advertis-
ers’ TV and print ad pie.
Clear Channel reportedly
already controls 20% of all
radio advertising dollars.

“Our research and
third-party data offer un-
deniable evidence that,
across multiple demo-
graphics, more Americans
are gone from home for a majority
of the workweek than are at home
and watching TV,” Howe said. “We
are not advocating that advertisers
depart from TV —an important part
of the marketing mix — but we are
saying that TV is just part of the pic-
ture in developing an effective mar-
keting strategy.”

Clear Channel Advantage’s Gone
From Home strategy should be of

interest to other broadcasters, be-
cause it could be rewarding for them
as well. If CCA succeeds in chang-
ing agency and client thinking, it
could not only wrest from TV some
of its $90 billion annual advertising
budget, it could potentially loosen
dollars for some of its radio compet-
itors.

For example, CCA might agree to
develop a national campaign that
covers markets where Clear Chan-
nel is not strong in radio or outdoor.
In such a case, Howe tells R&R,
“We're prepared to fill in those
blanks with non-Clear Channel as-
sets if need be. Our proposition to
advertisers is to be very solution-
based — not asset-driven —in what
we come back to them with. If it
happens to involve outdoor in the
top 25 markets and Clear Channel
doesn’t have outdoor in Denver,
we'll getit from Viacom. If we don't
have the right stations in another
market, we're not opposed to filling
in the footprint or doing what
makes sense for the advertiser.”

Howe emphasizes that the pur-
pose of creating the turnkey GFH
approach and staging the New York
event was toemphasize CCA’s stra-
tegic and promotional value — as

Continued on Page 10

JEWELS IN THE CROWN ciear Channel and Premiere Radio Networks
talent and some special guests came out in force to support Clear Channel
Advantage’s OUTfront presentation to the New York advertising community.
Shown (I-r) are Clear Channel EVP/CFO Randall Mays, Rick Dees, Atlantic artist
Jewel, Clear Channel President/COO Mark Mays, Clear Channel Advantage
President Don Howe and Ryan Seacrest. Also appearing were Carson Daly and
Rush Limbaugh, as well as the cast of The Producers, who performed “/ Want
to Be a Producer.”

Going Mobile
And Mediacentric

By Watts Wacker

he following is excerpted from futurist-author
Watts Wacker’s speech to the New York advertising
community at Clear Channel Advantage’s recent
OUTfront event to promote the “Gone From Home"”

cross-platform marketing strategy.

[ wanted to principally focus on
two of the biggest trends happening
that I think will influence and shape
where the Zeitgeist is going. And the
first of those is the concept of mo-
bility and the fact that mobility has
established itself as a domain of life.

A domain is like an epoch — the
largest possible way society organiz-
es its affairs. There used to be only
three domains in your life: your per-
sonal life, your professional life and
your societal life. And we have now

made mobility adomain-level status
of our life. We want everything as-
sociated with our life, no matter
where we happen to be.

I'am so struck by the fact that, al-
ready, half the fast food in America
is sold through drive-throughs. The
numbers keep going up in the data-
bases I look at about the power of
mobility in my life — in the more
concrete and tangible ways, and in
the intangible ways as well. And if

Continued on Page 11
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JONES RADIO NETWORKS KT

The Sound of
AC at Night

Delilah dominates with seven years of #1 ratings.
Dave Wingert follows perfectly with proven music and personality
from midnight to morning drive.

Together they are AC radio at night.

24 Hour
News & Tok

Music
Programemeng
& Coneurng

Rasaerch
& Prep

Seattie 800.426.9082 -
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The Importance Of
Growing Brand Equity

A lesson from the world’s best marketed companies

If you were a potential new recruit visiting the Procter
& Gamble website, here’s how you'd see your next job
described: “As marketers, our primary function is to
grow the equity of our brand. We are entrusted with
developing the strategies and detailed execution that
will add real value. This is measured in terms of mar-
ket share, consumer satisfaction and, of course, profit.”

This is not the job de-
scription for a marketing
director. This is the job de-

are not dependent on
marketing to increase
their equity. Even that

scription for everyone. At most traditional of equity
P&G, everyone at the forms, real estate, is affect-
company is in the market- ed by the perceived value
ing business. of the property, measured

They feel the same way by such intangibles as
at Coca-Cola. From the view, fit, finish, design, lo-
company website: Steve Stockman cationand neighborhood.

"Coca-Cola has a port- If you think good market-

folio of over 240 brands. It takes
many different people to keep our
brandson the forefront of your mind
— and keep our company on the
forefront of our industry.”

How would our worldview
change if we described a broadcast
group as “a portfolio of over 150
brands”? Or our job as “growing the
equity of our brands”?

As P&G and other mega-market-
ers shrewdly recognize, the big mon-
ey is in building equitv. Profit is just

Managers in radio
have too often heen
allowed to strip
brand equity for
short-term profit —
the functional
equivalent of burning
the furniture to keep
the fire going.

one component of that equity. The
rest is brand development: market
share and customer satisfaction.

At Coca-Cola, they 're selling vari-
ations on the theme of water — with
and without flavor, withand without
sugar and caffeine. Obviously, the
inherent equity value of water is very
low. But the value of Coke’s portfo-
lio of water brands is set by today’s
market at $4.5 billion. Coke’s equity
is entirely due to marketing.

There are very few businesses that

ing can't help the equity value of a
property, you haven't seen a real es-
tate agent bake chocolate-chip cook-
ies right before an open house.

Brand Equity Is
More Than Profit

There are very few businesses
where brand equity growth doesn't
have as much or more to do with the
value of that business than profit.
Take Amazon.com. Amazon’s mar-
ket cap: $11 billion. Amazon’s profit:
$0. The liquidation value of the com-
pany’s warehouses, software and
stock is nowhere near the market cap.
Equity at Amazon is entirely a func-
tion of brand development, market
share and customer satisfaction.

In radio, we sell air. We are in ex-
actly the same business as Coca-Cola,
Amazon and P&G. We are market-
ers. Our primary function is to grow
the equity of our brands. It may be
that stock market analysts are not as
aware asthey should beof the impor-
tance of customer satisfaction, mar-
ket share and brand development.
But if we let brands die of neglect,
they will be.

It'sno coincidence that the first FM
radio sale to break $100 million was
Infinity’s $110 million purchase of
Oldies KRTH (K-Earth 101)/Los An-
geles in 1993. K-Earth was a ratings
powerhouseand a legend in the mar-
ket, and it outperformed its ratings
in sales. And so it has ever been for
the record-setters in broadcast sales.
Strong, well branded radio stations
make more money and sell for high-
er multiples. “Stick value” is anoth-
er way of saying “No brand equity.”

The Dangers Of
Strip-Mining

Over thelastseveral years manag-

ers in radio have too often been al-

By Steve Stockman

lowed to strip brand equity for short-
term profit — the functional equiva-
lent of burning the fumniture to keep
the fire going. As a result, creative
staffare fired or overtaxed, brands go
unmarketed for years, and broadcast-
ers change formats like other people
change socks.

It can take two years for a smart
packaged-goods marketer like P&G
to geta product from concept to mar-
ket introduction, but the brand that
emerges is designed for the long
term. Smart companies understand
that destroying a brand after two
years means alienating all the con-
sumers who ever bought it. It means
throwing away millions of dollars in
investment. It means that the brand
was badly designed and badly exe-
cuted in the first place.

It's better to do the hard work up-
front to create a brand that will last
and tostay in touch with the custom-
erand grow thebrand over time. It's
better to carefully assess the equity in
existing brands before throwing
away millions of dollars in real val-
ue with a knee-jerk format change.
Better to build brand equity and
grow the value of the media compa-
ny that ownsiit.

What would happen to the radio
business if we spentall our time max-
imizing the brand equity of our 40 or
150 or 1,100 individual brands? Or,
where we have too many stations to
manage that effectively, what if we
built strong national brands across
markets? If we look at other brand
marketers, that's an easy forecast to
make: Ratings will increase, airtime
will sell at a premium on CPM, and
sales multiples will go up. Our mar-
ket caps will increase as our new
brand equity is reflected in our stock
prices.

As a business whose business is
marketing other businesses, it does
not enhance radio’s credibility (or
profitability or equity growth) to
trash our relationships with consum-
ers and fail at marketing our own
product.

Focus on profit is important. But
the big money? It's in brand equity.

Steve Stockman is President of
Custom Productions Inc., a Santa
Monica, CA-based company that
creates marketing strategies and
television campaigns for
entertainment clients. Reach him
at310-393-4144 or

steve @ customproductions.tv.

since 1977.

an average of one hour per day.

more than 100 miles each week.

Takin’ It To The Streets

At the recent OUTfront presentation in New York, Clear
Channel Advantage President Don Howe made the case
for agencies and their clients to consider CCA’s “Gone
From Home" advertising strategy. He cited the following
2001 U.S. Census Bureau statistics that reflect Ameri-
cans’ increasingly active lifestyles.

* The number of trips Americans 12+ are taking — ranging from a
drive to the grocery store to a weekend vacation — has increased 63%

* Eighty percent of women with children work, and all women shop

« Eighty-eight percent of Americans commute to work, and 54% drive

* More than 30 million people attend a concert each year.
« Dining-out expenditures have increased nearly 40% since 1995.

CC Advantage

Continued from Page 9

opposed to the possible benefits of
bundling and discounting aggregat-
ed packages. Nonetheless, he says
the cost-per-point value proposition
of working with CCA's cross-plat-
form resources is undeniably favor-
able.

He says, "Certainly, the CPP is
dramatically less than network or
spot TV. We're not discounting — or
saying we're going to charge 10%
more — just because it's coming
through Advantage. We respect the
fact that we have to have competi-
tive pricing, It will always be, onan
apples-to-apples basis, much more
efficient than TV and a lot of print
media.”

About writing business, Howe
says, "We've done a few smaller-
type programs, but we have really
not made a huge effort, except for
the past few months, where we've
been more proactively able to
present the GFH story and get reac-
tions from people.

“But in the last couple of months
we have really engaged with some
Fortune 100 companies and major
agencies, which are very interested
in and enamored of the prospect of
working with us. We've been invit-
ed to the offices of some very top-
level agency and client-side folks
who want to understand our mod-
elalittle better. They want to under-
stand how they can better work
with us and vice versa.”

Howe anticipates that business
will develop on both regional and
broader levels. “In many instances
you see an advertiser who wants to
test it first in five markets, while
some are ready to roll it out against
the top 50 markets or a national cam-
paign right from the start,” he says.

One such campaign, as reported
by Advertising Age, involves Tommy
Hilfiger USA’s sponsorship of Tom-
my Jeans Stages, featuring local
bands in 10 outdoor venues. The
package reportedly includes $25,000
in advertising per market, including

www americanradiohistorvy com

on-site brand signage, promotions
and sampling and local radio, TV
and print. Hilfiger also plans to tie
in local retailers in each market for
sweepstakes, ticket giveaways and
in-store band appearances.
Admitting that the biggest chal-
lenge is battling the mind-set that
TV is the only way to get national
reach and easy execution, Howe
says, “Obviously, there will be some
earlier adopters than others. If we
can get some bell-cow marketers
we're talking with right now to step
up and do some programs and then
share the results, it will get the at-
tention of a lot of people, and the
floodgates will open up.”

If CCA succeeds in
changing agency and
client thinking, it
could potentially
loosen dollars for
some of its radio
competitors.

Howe says that, for now, he’d be
happy to get 1%-3% of TV's and
print’s budgets, though he feels it
should ultimately be a lot more.
"Given where people spend their
time, lead their lives and make pur-
chasing decisions now, it ought to be
completely reversed, and (advertis-
ers] ought to spend $90 billion in
GFH and 510 billion in in-home
media,” he says. “But that's a huge
paradigm shift for folks, and that is
going to take some time, effort and
consistent knocking on their doors.

"But by sharing some of the en-
lightening research and key learn-
ings, [ think this will gain acceptance
and momentum. The most reward-
ing thing of all is that the meetings
have demonstrated to us that we're
right on track. This message is reso-
nating, The opportunity is huge.”
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Ten Essentials Of
Solid Programming

Here are 10 strategic concepts that are sometimes
overlooked as part of consistent, fundamentally sound
programming. Use this checklist to help ensure your
station’s success, regardless of format.

1. Liners and promos |
sell programming bene-
fits. Live and recorded lin-
ers must promote the sta-
tion’s image and format
and act as a constant rein-
forcement of listener ben-
efits. Promos should be
updated regularly and
stress a single selling prop-
osition. Promos are not a
wholesale dumping ground for
sponsor names and addresses.

2. The station name is always con-
nected to program features. The call
letters or station name have more
value and are more memorable when
they're associated with features. Take
ownership of program offerings, us-
ing identifiers like “Z95 News,” “Z95
Weather,” “Z95 Sports,” etc. Use the
calls on traffic reports. Connect the
calls or nickname to memorable re-
curring bits and station benchmarks.

3. The station is consistently po-
sitioned. Just as “Saturn is a differ-
ent kind of car company” and
”American is something special in
the air,” winning stations keep their
brand images in the forefront of lis-
teners’ minds. The station’s position-
ing phrase must be used consistent-
ly going into and out of music and
should always be connected with the
station name or calls.

4. Fine-tuning is essential. Be cer-
tain production elements comple-
ment rather than compete with oth-

er programming content.
Talent approaches should
always sound fresh to the
listeners.

5. Air talents relate to
the demographics. Each
air talent should sound
fresh, without cliches and
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John Lund

ciency and protect listen-
ers from the dull and commonplace.

6. Proper techniques are practiced
when airing listener phone calls.
Most formats sound best with on-air
listener involvement. These tips may
prove helpful:

¢ Tape calls and edit before air-
play. Calls should add entertainment
value.

¢ All talents must understand the
proper format for airing calls.

¢ There are time constraints for the
average call. Keep it short and to the
point.

¢ The telephone-to-air “sound
chain” should be up-to-date, with the
best sound quality possible.

¢ Talents must know the bounds
of good taste for their demo and what
legally constitutes slander.

7. Information is always perti-
nent. For example, weather should
be brief, in the language of the target
listeners and limited to the most im-
portant facts. News must be tightly
controlled and of interest to the
demo.

By John Lund

8. The station has a consistent sta-
tionality. Every talent should under-
stand how to reflect, contribute to
and enhance the overall personality
of the station. Just as the makers of
Tide or Coca-Cola follow the same
formula, everything on- and off-air
should sell the same station image.

9. The programming encourages
habitual listening. P1 listeners usu-
ally listen every day at roughly the
same times. Radio is habit-forming,
and listening habits are enhanced by
providing reasons for continued lis-
tening and recycling to other day-
parts. Pre-promoting music sweeps,
benchmarks and dayparted contest-
ing areeffective TSL enhancers. Build
more listening occurrences per day
and more days of listening per week.

10. The station sounds local. As
syndicated morning shows and
voicetracking grow in popularity, the
best stations mirror the local commu-
nity with talent who talk about what
affects and interests the target. Sta-
tions with strong local ties are less
vulnerable to syndication or network
competitors. A great radio station is
a mirror image of its audience and
community, and it’s locally relatable.

John Lund is President of The
Lund Consultants to Broadcast
Management and Lund Media
Research, a full-service
multiformat radio consulting and
research firm in San Francisco.
Reach him at 650-692-7777 or
john@iundradio.com or through
www.lundradio.com.

Going Mobile

Continued from Page 10

we really look at it, home is a com-
mand center, not a cocoon. In effect,
home is now a concept, not a loca-
tion. And I want the feelings of home
wherever | happen to go.

| don’t mind admitting I'm kind of
a data pig for a living, and 1 go over
all sorts of data just because I find it
fun, much to my children’s amuse-
ment. And | was struck by the fact
that 40% of people who move change
brands of toothpaste. Why? It turns
out that when you move, you start
looking at the patterns within your
habits. This happens several times on
a domain level. When a woman has
a baby, she doesn’t just think about
what diapers are going to come into
the household, she thinks about ev-
erything that comes into that house-
hold.

When you move, you go to the
grocery store and walk down to the

dentifrice category. You see all the
toothpaste and say, “Oh, my gosh, |
didn't realize they had baking soda.”
Well, it's only been there for 15 years,
but you just kept buying the regular
thing because you got into a habit.

So there are times in life where we
re-evaluate the habits within our pat-
terns or the patterns within our hab-
its, and what’s really happening is
that that's happening on a macro lev-
el to society, as much as on a person-
al level. So mobility is No. 1.

The second great trend is the con-
cept of the mediacentric life. I want
to introduce you to the concept of
how media is taking on a more per-
vasive part of how we express who
we are in life. It used to be that we
would go through personal reciproc-
ity. I would meet you and we'd go
through some sort of an act of decid-
ing whether we wanted to get to
know each other more by revealing
things about ourselves. And it used
to be that we would go through ques-
tions like “Where do you live?”
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“Where did you go to college?” or
“What kind of car do you drive?”

Now we say, “Hey, did you listen
to Rush today?” “What do you think
of Marilyn Manson?” “Wasn't Rick
Dees funny?” “Did you see the arti-
cle in Vanity Fair on terrorism in
South America?”

”Are you surfing the web?” "Do
you read The Onion?” “Have you
seen The Matrix: Reloaded?” We're
using our media to reveal whowe are
and to find out if we want to get to
know you better. And what I'm real-
ly talking about is reverential hom-
age.

You see, the definition of a culture
is nothing more than what we pay
our respects to, or what we pay our
reverential homage to. And it's now
becoming the media. And to show
you how profound this really is, and
how truth is always greater and
stranger than fiction, when Madeline
Albright, at the time Secretary of
State, went on record as saying The
Titanic was a crummy movie, the L.A.

excemt.

questions:

styles.

development.

change: aptitudes and abilities.

effort and character.

and have-nots.

took their own lives.

making a contribution to the cause.

Is Your Model Of Stag
Development OQutdated?

By Tim Moore

As the fourth anniversary of the shooting nightmare in
Littleton, CO has just passed, the timing and relevance of
these observations for managers is particularly poignant.

Motivation comes in many forms, including self-education and
introspection. Sometimes it comes from sadness and awakening.

There is an unconventional private school in New England called the
Hyde School, which is intemationally recognized for its unique approach
to developing students. The school's two campuses in Maine and
Connecticut have been featured on 60 Minutes and Dateline, and the
Hyde Method of teaching has been widely studied.

The school’s founding director, Joseph Gauid, addressed the
Littleton tragedy on its second anniversary, and we in broadcasting can
leam something about motivation from his monograph. Here's a short

In looking for blame for school tragedies, we find guns, TV violence
and detached parents. In doing that, we ignore two very troubling

1. What plants the roots of anger and hostlility in these kids?

2. Why is their revenge inevitably played out in schools, which are
supposedly there to create learning and love?

The ugly truth is that our educational system seeks to motivate
students academically by putting them in competition with each other
without taking into account their widely varied abilities and learning

This is dangerous ground in the reaim of human development and
the formation of character. Once, when we all lived on farms or in smail
towns, this approach was harmless, playing a lesser role in a child's

Not so today. Given the complexity of modern life, added to the
erosion of family time and support systems, kids increasingly judge their
self-worth by how they fare in school. Unfortunately, in our somewhat
dysfunctional system, this approach misleads them in two critical ways:

1. It teaches them to overestimate in their lives what they can't

2. It teaches them to underestimate what they can change: attitudes,

Ultimately, Gauld concludes that in a school environment that is
primarily competitive, not cooperative, kids perceive the aptitudes and
talents of other kids as sure signs of their own inadequacies. Physical
attractiveness, athletics, popularity — they all polarize kids into haves

What follows is a vicious spiral of having to put others down in order
to feel “up” — a self-esteem food chain. Note that the two shooters at
Littleton were at the very bottom of the school's food chain. Someone
had taught them to hate themselves.

It works like this: If you treat people as inferior long enough, they will
begin to believe it. If you push it hard enough, they will begin to hate
themselves. The ultimate expression of this came when the shooters

As you think about the schools your kids attend or the organization
you manage, are you subconsciously supporting an outdated model of
human development? We thrive on competition in this country. But if you
baiance raw competition with an appreciation for the potential worth of
very person, you can prove that everyone has talent and is capable of

8309; ortim @goodratings.com.

Tim Moore is Managing Partner of Audience Development Group,
programming consultants 10 radio stations in multiple formats. Reach him
at 100 Grandville SW, Suite 602, Grand Rapids, Ml 49503; 616-940-

Times wrote an op-ed piece question-
ing whether she was still qualified for
the job.

There is a wonderful Japanese
word, kakumei, which inappropriate-
ly translated is about revolution, but
appropriately translated is about re-
newal of rules and order. And as we
as individuals start putting these two
trends together, of mobility and me-
diacentricity, I encourage you to
think greatly about renewing your

vision of how you're going to reach
people. And, after all, even the word
religion, from the Greek relegara or the
Latin religio, comes from the basket
weavers rebinding the fabric. It's
about reconnecting.

Anything to which you feel recon-
nected is by definition a religious ex-
perience, and I hope that in this way
you can reconnect with these new is-
sues associated with the Zeitgeist and
the consumer agenda.
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The Accidental
Peer-To-Peer

DIGITAL MEDIA _

Sad, but not new: iTunes 4 mutates into a P2P

Within 24 hours after the public launch of Apple’s
iTunes Music Store — part of the iTunes 4 music-man-
agement package — posters to Mac message boards
were boasting about having broken the program’s
rights management. Posters were also warning one
another against using what they’d learned, for fear of
making Steve Jobs and Apple look bad. (There is no
Windows equivalent to this sentiment.)

Such Appleheaded loyalty notwith-
standing, within a day or two the lim-
ited shared streams allowed on iTunes
4 were limited no longer. Half a dozen
sites letting Mac users share their play-
lists over the ‘Net and stream each oth-
er’s collections were up within two
days of iTunes 4's release. Soon after,
iTunes users were trading files — not
just sharing streams — over the Inter-
net, effectively turning iTunes 4 into a
Mac-based P2P.

A couple of the shared-stream sites
shut down in disgust, and there was
much alarm in the press about how
the pirates were ruining, just ruining,
the wonderful new iTunes Music
Store. But the shared streams are not
a function of the Music Store itself,
and using iTunes to share playlists is
nothing new. Indeed, the only surpris-
ing thing about the abuse of iTunes 4
is that anybody is surprised.

This Isn’t New

Apple, at least, isn't surprised. The
use of earlier versions of iTunes to
share streams dates back at least a cou-
ple of years. One popular program,
iCommune, did with iTunes 3 exact-
ly what the new tweaks do with
iTunes 4. Apple was aware of iCom-

mune —enough to yank the develop-
er’s license of the guy who created it
— and iCommune has since become
a Mac-based P2P with no Apple affil-
iation.

It was the popularity of iCommune
and similar programs that led Apple,
with typical responsiveness to its cus-
tomers’ wants, to add a shared-playlist
feature to iTunes 4, albeit with limits
thataddressed the concerns of content
owners. But the labels’ relatively
unconcerned response to the limits’
having been hacked may very well be
because the labels weren't all that sur-
prised. Even if Apple didn’t mention
the problem (unlikely), a little research
would have found that iTunes has
been co-opted for shady purposes
before— and if streams can be shared,
50 can files.

The .AAC files Mac users are buy-
ing in the iTunes Music Store are not,
by and large, the songs that are being
traded when iTunes 4 is used as a P2P.
It's far easier to trade unprotected
tunes people have picked up off oth-
er P2Ps or songs they’ve ripped from
their own CDs, and that’s what
they’re doing, It's discouraging, per-
haps, but no reflection on the iTunes
Music Store.

MusicMatch Extends s Reach To Canada

Webcaster and software developer MusicMatch now offers its ratings-
leading MusicMatch MX subscription service north of the border
through an agreement with Bell Canada. The streams, including the
popular user-customized ArtistMatch channels, are now inciuded with
Bell's “Gold” premium consumer DSL service.

RealNetworks Adds Content Services

RealNetworks last week debuted the OpenPass content service,
which lets digital-media content owners offer their paid programming
through the RealOne Player. Among the more than 20 brands signed
up are Sporting News Radio, Playboy TV (Real also said it's expanded
the player’s parental-control functions) and Motor Trend magazine.
Earlier this year RealNetworks reached the million-subscriber mark for
its own premium content. In other news, MusicNet announced last
week that it has received an additional $10 million in funding from
backers RealNetworks, EMI, Bertelsmann and Universal Music Group.
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By Brida Connolly
Associate Managing Editor

Some people are going to steal
music, Mac fans as well as the Win-
dows majority. But the Mac fans are
also buying songs in great numbers,
and, so far, the labels are being prag-
matic about the inevitable iTunes-re-
lated theft. Their measured response
likely has something to do with Ap-
ple’s tiny market penetration, but it's
been refreshing. The labels obviously
want this thing to work.

Where’s The Old Guard?

Though their traffic makes the
iTunes Music Store’s sales of about a
million songs a week seem trifling, the
unlicensed peer-to-peers have been
oddly silent since the store’s debut.
But late last week KaZaa got twitchy
enough about all the press Apple’s
been getting to make an announce-
ment of its own.

KaZaa parent Sharman Networks
boasted that KaZaa Media Desktop has
now been downloaded 295 million
times, overtaking ICQ as the most pop-
ular free software of all time. In the
same release was a claim that KaZaa
generates 20 million legitimate licens-
es a month through its partnership
with Altnet. Those licenses are almost
entirely for games and software, and,
when compared to the number of
downloads, the figure actually dcesn’t
make KaZaa look very good.

All this was obviously an attempt
to get content owners to compare Ka-
Zaa's remarkable reach to Apple’s
3.5% market penetration. It probably
won't help, but it was worth a try —
as was Sharman Networks CEC Nik-
ki Hemmings’ declaration, “Our vi-
sion from inception was to develop
and prove a model for the distribution
of licensed content.” OK.

Meanwhile, the newly officially le-
gal Grokster made the odd decision to
involve itself in a distribution deal with
anew Spanish outfit called PureTunes,
which says that its downloads-by-the-
hour sale of unlicensed major-label
music is legal under Spanish copyright
law. The International Federation of the
Phonographic Industry begs to differ,
though it hasn't yet sued.

The KaZaa announcement is just
one sign of a new yeaming for respect-
ability among some of the old-line
peer-to-peers, and there are more such
announcements on the way. But
Grokster’s continuing indifference to
what the major labels think is indis-
putably a more realistic view of the
relationship between unlicensed P2Ps
and rights-holders.

Maybe nobody will talk to KaZaa
and its kin right now, but Grokster has
just put itself at the back of the line if
things begin to change. Who's reading
the content owners right? We'll see.

>4 gragenote_

www.gracenote.com
charts @ gracenote.com

If you play CDs on an Internet-connected computer, Gracenote prob-
ably knows about it. Every day Gracenote’s CODB music-recognition
service supplies artist and track information to more than 1 million
people who play music through CDDB-enabled audio players; at the
same time, Gracenote collects information about the music those people
are listening to. That data is then anonymously aggregated for Grace-
note’s charts. Below are last week’s 50 most played CDs.
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gracenote is frozen this week

ARTIST Album Title Weeks On
NORAH JONES Come Away With Me 56
50 CENT Get Rich Or Die Tryin' 16
EMIREM The Eminem Show 53
EVANESCENCE Fallen 12
LINKIN PARK Meteora L]
VARIOUS ARTISTS The Matrix Reloaded 2
COLDPLAY A Rush Of Blood To The Head 38
AVRIL LAVIGNE Let Go LL]
WHITE STRIPES Elephant 8
VARIOUS ARTISTS 8 Mile 29
DEFTONES Deftones 1
RED HOT CHILI PEPPERS By The Way 45
MARILYN MANSON Golden Age Of Grotesque 2
CHRISTINA AGUILERA Stripped 29
JUSTIN TIMBERLAKE Justitied 28
STAIND 14 Shades Of Grey 1
AUDIOSLAVE Audioslave 26
R. KELLY Chocolate Factory 14
MADONNA American Life 5
SHANIA TWAIN Up! 26
NELLY Nellyville 47
JOHN MAYER Room For Squares 59
JACK JOHNSON On And On 3
ROLLING STONES Forty Licks 33
SYSTEM OF A DOWN Toxicity 86
T.A.T.8. 200 KmiH in The Wrong Lane 15
JOSH GROBAN Josh Groban a3
SEAN PAUL Dutty Rock 15
PINK Missundaztood 12
WEIRD AL YANKOVIC Poodle Hat 1
DIXIE CHICKS Home 36
U2 The Best Of 1990-2000 . 28
INCUBUS Morning View 44
ELVIS PRESLEY Elvis 30 #1 Hits 3
PINK FLOYD Echoes (The Best Of Pink Floyd) 80
CREED Weathered 8
ELTON JOHN Greatest Hits 1970-2002 25
VARIOUS ARTISTS Chicago — Music From The Motion Picture 19
SYSTEM OF A DOWN Steal This Album 18
THE STROKES s This It 50
NIRVANA Nirvana 29
ALICIA KEYS Songs in A Minor 99
GOOD CHARLOTTE The Young And The Hopeless 14
CELINE DIDN One Heart L]
BLUR Think Tank 3
RADIDHEAD Amnesiac 15
LIVE Birds Of Pray 1
NICKELBACK Silver Side Up 86
FABOLOUS Street Dreams 12
QUEENS OF THE STONE AGE Songs For The Deaf 14
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Power Ratios
Continued from Page 1

Analyzing the power-ratio growth
for News, News/Talk and Talk for-
mats, MKA Partner/Broadcast Ser-
vices George Nadel Rivin said,
“What had taken place is that the
sky-high audience shares that those
stations experienced during the fall
2001 book gave them, in effect, a
lower power ratio. Those stations
were able to firm up their rates and
experience a good year in 2002.”

Nadel Rivin believes the strato-
spheric power ratio for News sta-
tions has “pretty well peaked,” but
said, “I don‘t see it dropping below
1.50 anytime soon.” He credited the
high numbers to several factors:
Those stations run more commer-
cials and are able to command a
premium for their listeners, and all
14 News stations in the survey are
long established, big-name fran-
chises in major markets.

“The days when AM signals
were pretty well dismissed, with
the exception of Full Service AM
franchises, are gone,” he said. “The
ownerships that are putting dollars
into their News/Talk products are
going to see the return.”

As for music formats, Nadel
Rivin observed, “The ‘80s format's
becoming more established. People
are getting a better feel as to how
to execute it and draw in that prime
demographic. Triple A and AC are
traditionally strong with wide ap-
peal, and I think you'll always find
them to be in the 1.40 range.”

What's the problem with Classic
Hits, whose power ratio fell 14%?
Nadel Rivin speculated, “I'd be
really curious to see to what degree
the Classic Hits format may have
suffered a hit from people going
over to News and News/Talk.”

He also noted that various new
station sign-ons may be nega-
tively impacting the ability of
some ethnic formats, such as
Spanish Contemporary (whose
audience was up nearly 29%),
Gospel (up 7%) and Spanish AC
(up 6%), to gain their own rev-
enue traction. “It seems as if the
ethnic-formatted stations tend to
take two steps forward and one
step back,” he said. “They have
never really broken through in
terms of power ratios.”

- NEWSBREAKERS

Another struggling business
model appears to be Classical,
whose power ratio remained flat
despite its audience share rising
over 13%, to a 3.19. Nadel Rivin
said, “When we first began measur-
ing power ratios, around 1990,
Classical was up in the .80 area. It
seems to slip a tiny bit each year.”

At the bottom of the rankings is
Adult Standards, which, despite a
25% audience-share increase in
2002, only improved its revenue
share 5.5%. Nadel Rivin explained,
“I think one of the problems with
Adult Standards is that the average
AE is a generation removed from
the demographic they‘re selling to.
It's probably the most difficult sell
in the cluster, and therefore it
doesn’t get the attention it might
otherwise.”

Nadel Rivin noted that the
power ratios in the accompanying
chart are skewed slightly higher
than what a “pure 100% sample”
would show, because some stations
that are marginal do not report to
the market-revenue report.

The latest study differs a bit from
last year’s in that Active Rock and
Full Service AM are not included
this time due to a lack of a statisti-
cally relevant sample. Soft AC was
originally reported with a 0.56
power ratio in 2002, but that figure
was later revised to 1.23. Mean-
while, many AC stations were re-
classified to Soft AC in 2002, raising
Soft AC from eight stations to 44
and lowering AC from 96 to 54 par-
ticipants.

The number of Talk and Urban
stations surveyed increased signifi-
cantly (81% and 51%, respectively),
owing to MKA's addition of several

major markets where those formats |

are more prevalent and/or became

more locally programmed. And, |

like last year, the Contemporary
Christian format delivered too
small a sample for MKA to measure
adequately.

In the chart the 2003 report rep-
resents ratings and year-end rev-
enue reported for 2002, while the
2002 findings reflect activity in
2001. In-depth format details on
an anonymous, station-by-station
basis are available at www.miller
kaplan.com.

Convention
Continued from Page 1

wuww.radioandrecords.com. Rudolph
Giuliani, the 107th Mayor of New
York City, will offer the principal
keynote address on Friday after-
noon, June 20, in the International
Ballroom of the Beverly Hilton —
the site of the annual Golden Globe
Awards and other major Holly-
wood events.

In addition, R&R has assembled
a plethora of unique format ses-
sions. Among the many discus-
sions:

* An interactive panel with Life-
time TV's Rick Haskins, who will
offer invaluable advice on how to

brand a product. Lifetime is the

strongest brand in America among |

18+ women, a demographic highly
coveted by most radio formats.

* The third annual “Rate-a-
Record, Rate-a-Wine” in Active
Rock, moderated by R&R Rock Edi-
tor Cyndee Maxwell. New music
and fine wines mix in a lively fo-
rum that has become an R&R
staple.

* Four sessions devoted to

Smooth Jazz.

¢ Three-decade salutes to record-
label executives and radio consult-
ants.

Registration is available online at
www.radioandrecords.cont.
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Rank Rank
2002 2003
6 1
1 2
6 3
3 3
1 5
5 6
8 7
13 8
9 9
4 10
1 1
10 12
16 13
17 14
14 15
12 16
18 17
15 17
20 19
21 20
22 21
23 22
19 23
25 24
24 25
26 26
26 27

2003 Power Ratios By Format

Format

News

Hot AC

AC

Classic Rock
Rock

Sports

Triple A
News/Talk
Country
Classic Hits
Soft AC
CHR/Pop

'80s

Talk
Alternative
Reg. Mexican
Otdies
Spanish AC
Urban AC
Urban
CHR/Rhythmic
Smooth Jazz
Spanish Cont.
Urban Oldies
Classical
Gospel

Adult Standards

Source: Mitler, Kaplan, Arase & Co.

2002
1.39
1.57
1.39
1.50
1.57
1.45
1.33
117
1.30
1.48
123
1.26
1.05
1.04
11
1.2
1.02
1.06
0.97
0.89
0.81
0.74
0.99
0.55
0.56
0.44
0.44

Power Ratio
2003
1.70
1.56
1.50
1.50
1.48
1.46
1.39
1.32
1.30
127
1.26
1.25
1.22
1.15
113
1.06
1.05
1.05
1.00

0.76
0.75
073
0.72
0.55
0.44
0.37

Revenue
Share
474
5.60
8.05
5.99
7.08
2.05
397
6.91
7.15
361
741
6.15
359
3.30
384
2.84
4.61
263
4.61
5.18
376
281
1.40
2.23
1.76
1.44
1.34

Audience
Share
278
3.58
5.37
3.99
4.80
1.40
285
5.22
5.49
2.85
5.89
4.90
2.95
2.87
3.40
2.68
4.39

Reporting
Stations
14

76

54

78

CALL US TODAY

1-800-213-5274

FirstFlash!

wiwiw. lirstflash.com
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National Radio

e WILBUR ENTERTAINMENT takes
over syndication of Radio Spirits-pro-
duced When Radio Was. The 15-year-
old program features classic episodes
of such shows as Burns & Allen, Drag-
net, The Shadow and The Lone
Ranger. For more information, contact
Adam Wilbur at 831-429-2050 or
adamwilbur @wilburentertainmnet.com.

Industry

© HOOKS UNLIMITED relocatesto 16
Perimeter Park Driv2, Ste. 109, Atlanta,
GA 30341. Phone: 770-452-4665; fax:
770-452-4675; e-mail hooks @ hooks.
com.

NEWSBREAKERS

Changes

Records: At Welk Music Group:
Dan Sell becomes Sr. VP/Sales &
Marketing, Stephanie Hopson is
upped to Manager/ Advertising &
Marketing, Fred Jasper is promoted
to Sugar Hill Records Director/Spe-
cial Projects & Media, Lynn Lan-
caster rises to Sugar Hill Director/
Label Operations, Tasha Thomas is
promoted to Sugar Hill Art Director,
and Lauren Gaffney joins as Van-
guard Records Publicity Coordina-
tor.

Industry: Eve Mayer Orsburn re-
joins TM Century as Director/Spe-
cial Projects.

FCC ACTIONS
NextMedia Selects Reno, NV Station For Trust

extMedia has announced plans to place its Adults Standards KSRN-
FM/Reno, NV, licensed to Kings Beach, CA, into tha Reno Station

Business Trust to meet FCC ownership limits. NextMedia's $4.25 million
purchase of KNHK-FM/Reno, NV from Citadel last month put it overits limit
in the market. The Reno Station Business Trust is headed by David Juris.

FCC Receives Petition To Deny WWXY Sale

he FCC has received an anonymous petition to deny Nassau

Broadcasting's sale of WWXY-FM/Riverside-Sag Harbor, NY to
Jarad Broadcasting. The May 16 petition didn't say why the petitioner
believes the sale should be denied. Nassau picked up WWXY earlier this
year as part of its purchase of Big City Radio’s former “Rumba 107.1"
quadcast and on April 11 agreed to sell the station to Jarad Broadcasting
for $2 million. Jarad is already operating WWXY via an LMA, and the
station is now simulcasting Jarad's WLIR/Nassau-Suffol<.

CP Plans ﬂppase_d By_t.'lear_[.'hzﬁal
Dropped By Applicants

ix years ago Calvary Chapel of Twin Falls asked th2 FCC to allow a

new FM translator at 91.1 MHz in Running Springs, CA, which would
have allowed the religious broadcaster to air its “Effect Radio” Christian
Rock format in the Victorville, CA market. Then, in an unrslated request in
1998, Living Way Ministries asked the commission tc approve an FM
translator — also at 91.1 MHz — for its KTLW/Lancaster, CA in the Los
Angeles suburb of Arcadia, CA. Both petitions were met with joint peti-
tions to deny or dismiss from Xetra Comunicaciones of Mexico and Jacor
Communications on the grounds that the transiators wouid cause signal
interference to Alternative XTRA-FM/Tijuana-San Diegd, now managed
by Clear Channel.

An earlier petition to deny the Running Springs CP was dismissed in
September 1998. That decision was appealed, but on May 20 both Cal-
vary Chapel and Living Way Ministries’ appiications were dismissed at
the applicants’ request, without further explanation. Living Way operates
a translator for KTLW at 91.1 MHz in the San Fernando Valley; Calvary
Chapel has a translator at 91.1 FM in Lancaster that rebroadcasts the
programming of its KSGN/Twin Falls, ID.

Kaye

Continued from Page 1

tell R&R that Kaye’s resignation
may have actually been part of his
attempt to perform some high-level
contract renegotiations.

While Kaye was unavailable to
speak to the trades, R&R contacted
his longtime lawyer John Tierney,
who confirmed that Kaye has been
in negotiations with Clear Channel
for the past six months and has
been working without a contract
during that time.

“Thani considers himself an artist |

who has made some incredibly
valuable contributions to the world
of radio,” Tierney said. “Right now
he has a number of interests that he
would like to pursue, but I believe
we still have some room to have a
conversation with Clear Channel —
if Clear Channel can find some way

to recognize [hani’s artistic contri- |

butions in a way that's meaningful
to him. But, as of this moment, June
13 will be his last day.”

During Kaye’s tenure KOST has
won numerous awards for excel-
lence in the AC format. In the win-
ter 2003 ratings period KOST and
KBIG tied for No. 1 25-54 among
English-language stations in the
marketplace.

Pohlman
Continued from Page 1

Pohlman was named The Wave’s
Station Manager in June 1995, after
serving as VP/GM and Sales Man-
ager of News sister KFWB/Los An-
geles. He was upped to Infinity/
Los Angeles Sr. VP/Market Man-
ager earlier this year.

Pohlman will participate as
planned as a panelist at the R&R
Convention 2003 Smooth Jazz ses-
sion “Managing Change: They

Keep Moving My Cheese,” set for |

June 19.

61% of
radio stations are drastically
under-performing in sales*

BUSINESS BRIEFS

Continued from Page 8

Gaylord Closes On Credit Facility

Gaylord. owner of WSM-AM/Nashville, has closed on a $225 million
credit facility and will use the proceeds to pay off a $60 million term
loan and to complete the construction of its Gaylord Opryland Texas Re-
sort & Convention Center, slated to open in April 2004. The three-year,
floating-rate credit facility consists of a $25 million senior revolving facility,
a $150 million senior term loan and a $50 million subordinated term loan.

Meier
Continued from Page 3

felt that [I] should be out on [my] own” is the same tired, wimpy cop-out
Dahl has been trying to sell to himself and anyone who will listen for the
last decade.

| find great irony when Steve accuses my partner, Roe Conn, and | of
“doing old Steve and Garry stuff” This comes from a man who actually
plays old “Steve and Garry” tapes on his show when he goes on vacation.
Since Steve, so insecurely, thinks “his dog could pull big numbers on
WLS,” he should consider hiring his dog to shore up his own sinkirg num-
bers. It is apparent that the fact that our show remains at the top of the
market (No. 1 12+, 25-54 and 35-64) is not one he can easily digest.

It wasn't always that way. When Roe and | took over the afiernoon
show, the daypart was ranked 24th, and Steve was entrenched in the top
five. The reversal of our fortunes is obviousty too much for him to handle.

The views expressed in a letter to the editor are those of the writer

|
|
|
|

’ only. The writer is solely responsible for the content. R&R reserves

L the right to edit letters.

Johnson
Continued from Page 3

In November 2002 Entercom
again filed with the FCC to trans-
fer control of KWOD from Royce.
Royce responded on Dec. 30, 2002
by filing a petition to deny such a
move. The FCC formally dismissed
that challenge on May 19, thus
opening the door for an immediate
transfer of KWOD to Entercom.

KWOD bilied $4.4 million in
2002. The station, which broadcasts

at 50kw at 106.5 MHz, has been on
the air since 1957.

In other KWOD news, the station
has named Alternative veteran
Marco Collins MD. Collins, whose
background includes stints at
XTRA-FM/Tijuana-San Diego,
KNDD/Seattle, Movement Records
and VH1, succeeds Boomer, who
relinquishes MD duties to concen-
trate on his responsibilities as mom-
ing show co-host. Collins will also
serve as midday host, replacing
Andy Simms, who exits the station.

LeGrett
Continued from Page 3
Before taking his most recent
post at Infinity in 1998 LeGrett
spent one year as the marketwide
Director/Sales for Infinity /Roches-
ter, NY. He began his career at the
cluster in 1991 as an AE.

*but that probably doesn’t include you.

It's a great time to start your “do differently” plan
in sales no matter how well you’re doing.

Special 2004 rates are in effect if you start NOW!

Mark Ross Enterprises, Inc. * 233 Needham Street » Radio Plaza/5th Floor « Newton, MA 02464

www americanradiohistorvy com

CONDOLENCES

Former WNYC/New York host
Andre Bernard, 78, May 22.

| Irwin |
Pollack |

Brosdcastings Leader in
Sales and ) ent

(617)928-191D
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L oean  Lori Parkerson
XA ST 200-380-4425
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200020 (XM20)

Kane

AUDIDSLAVE Like A Store

THALIA t/FAT JOE | Want You

UNCLE KRACKER Drift Away

BPM (XMS1)

Blake Lawrence

INDIA Seduce Me Now

PAUL VAN DYK hothing But You
DEE DEE The One
FUTURESHDCK On My Mind

Squizz (XM48)

Charlie Logan

SHINEDOWN Fly From The Inside
SMILE EMPTY SOUL Bottom Of A Bottle
AFI Girl's Not Grey

ACROMA Sun Rises Down

U-POP (XM29)

Ted Kelly

PETE YORN Crystal Village
GIRLS ALOUD No Good Advice
GUSTER Amsterdam

TOM CRAFT Lonefiness
AUDIO BULLYS The Things
BEYDNCE Crazy In Love
LAURA PAUSINI & DB BOULEVARD If That's Love
MELANIE C. On The Horizon
PANJABI MC Jogi
DUTLANDISH Guantanamo

Raw (XM66)
Leo G.
MOBB DEEP Gun Sling {Rude Boy)

Real Jazz (XM70)

Maxx Myrick

ARTURD SANDOVAL Trumpet Evolution
WERNER “VANA" GIERIG A New Day
KAROLINA STRASSMAYER Klaro!
CHICO HAMILTON Thoughts Of...

TED NASH Still Evolved

JACKIE ALLEN The Men In My Life
PETE ESCDVEDO Pete Escovedo Live!

Watercolors (XM71)
Trinity
STANLEY CLARKE Jus! Cruzin’

X Country (XM12)

Jessie Scott

BONEPONY My Surshine

TROY CAMPBELL American Breakdown

SCOTT MILLER & COMMONWEALTH It Oidn't Take...
PAT GREEN Wave On Wave

DANNY CLICK Love A War

CRUZERQS Tangled Up In You

LYLE LOVETT What'd | Say

LUKE OLSON If You're Ever In Oklahoma

JESSE HARRIS & FERDINANDDS All My Life

XM Café (XM45)

Bill Evans

GUSTER Keep It Together

BRUCE COCKBURN You've Never Seen Anything
ED HARCOURT From Every Sphere

SWIMMING POOL Q'S Royal Academy Ot Reality

XMLM (XM42)

Jessie Scott
SHAI HULUD That Within Blood Ill Tempered

Watercolors (XM71)

BOBBY LYLE Midnight

BRIAN CULBERTSON Say What?
CRUSADERS Rural Renewal

DAVID SANBORN Comin’ Home Baby
DENNY JIOSA Europa

GREGG KARUKAS Your Sweet Smile
J. THOMPSDN Tell Me The Truth
JEFF LDRBER Under Wraps

KENNY G Malibu Dreams

KIM WATERS The Ride

MICHAEL LINGTON Off The Hook
MIND! ABAIR Save The Last Dance
NELSON RANGELL Look Again
RICHARD ELLIOT Ricochet
RIPPINGTONS Stingray

RONNY JORDAN At Last

STEVE COLE Close Your Eyes. Free Your Mind

MusiC 23 mition omes
QHOICE" 27,000 businesses

Available on digital cable and DirecTV
Adam Neiman e 646-459-3300

This week’s Music Choice is frozen.

HIT LIST

Seth Neiman

ASHANTI Rock Wit U (Awww Baby)
AUDIOSLAVE Like A Stone

ROC PROJECT /TINA ARENA Never (Past Tense)
THALIA {/FAT JOE | Wani You

SOFT ROCK

Seth Neiman

COUNTING CROWS YVANESSA CARLTON Big Yellow Taxd
MATCHBOX TWENTY Unwell

MERCYME I Can Only tmagine

R&B & HIP-HOP

Damon Williams

BLACK EYED PEAS Where Is The Love?
FLOETRY Say Yes (Remix)

MYA My Love Is Like ... Whoa

WAYNE WONDER & LL CDDL J No Letting Go

RAP

Damon Williams

EMINEM /50 CENT Hail Mary

FABOLOUS Can't Let You Go

JAY-Z Stop

RAH DIGGA & LLOYD BANKS Party Over Here

ROCK

Gary Susalis
AUDIOSLAVE Show Me How To Live

ALTERNATIVE

Adam Neiman

AM RADID Taken For A Ride

DAVE GAHAN Dirty Sticky Floors

JET Take It Or Leave It

MOTION CITY SOUNDTRACK The Future Freaks Me Out
NEW PORNOGRAPHERS All For Swinging Around
NORTHSTAR Rigged And Ready

WORTHLESS UNITED Am | Nothing

TODAY’S COUNTRY

Liz Opoka
BLAKE SHELTON Heavy Littin'

PROGRESSIVE

Liz Opoka

EAST MOUNTAIN SOUTH You Dance
GAVIN DEGRAW Follow Through
MARY FAHL The Great Unknown

SMOOTH JAZZ

Gary Susalis
GRETCHEN LIEBERUM Brand New Morning
RANDY BRECKER 34th N Lex

AMERICANA

Liz Opoka

KELLY JDE PHELPS Window Grin
SCOTT MILLER Chill, Relax, Now
STACEY EARLE Cry Night Atter Night

PRILLSTAR

CONCERT PULSE

Avg. Gross
Pos. Artist (in 000s)
1 BILLY JOEL & ELTONJOHN  $22156
2 JIMMY BUFFETT $986.3
3 BONJOVI $964.2
4 BRUCE SPRINGSTEEN $957.7
5 GEORGE STRAIT $744.0
6 TIM MCGRAW $689.4
7 CHER $610.0
8 YANM! $432.1
9 PEARL JAM $432.1
10 KENNY CHESNEY $399.3
11 TOBY KEITH $381.9
12 ALAN JACKSON $366.5
13 AVRIL LAVIGNE $320.7
14 BILL GAITHER & FRIENDS 2719
15 DEF LEPPARD $266.0

Among this week's new tours
BLUE MAN GROUP ROCK TOUR
POWERMAN 5000
REEL BIG FISH
ROLLINS BAND
VIC CHESNUTT
The CONCERT PULSE is courtesy of
Polistar, a publicaton of Promoters”
On-Line Listings, 800-344-7383;
Califomia 209-27 1-7900.

866-MVTLUNES

21,000 movie thealers

WEST

1. LISAMARIE PRESLEY Lights Out

2. JOSH KELLY Amazed

3. MERCYME | Can Only Imagine

4, ANNTE LENNOX Pavement Cracks

S. LUTHER VANDROSS Dance With My Father

MIDWEST
1. MERCYME | Can Only Imagine
2, ANNIE LENNOX Pavement Cracks
3. JOSH KELLY Amazed
4. LUTHER YANDROSS Dance With My Father
S. LISA MARIE PRESLEY Lights Out

SOUTHWEST
1. JOSH KELLY Amazed
2. LiSA MARIE PRESLEY Lights Out
3. ANNIE LENNOX Pavement Cracks
4. MERCYME | Can Only Imagine
S. DARYL HALL Cab Driver

NORTHEAST
1. MERCYME | Can Only Imagine
2. LISA MARIE PRESLEY Lights Out
3. ANNIE LENNOX Pavement Cracks
4. DARRYL HALL Cab Driver
5. JOSHKELLY Amazed

SOUTHEAST
1. LISA MARIE PRESLEY Lights Qut
2. ANNIE LENNOX Pavement Cracks
3. DARYL HALL Cab Driver
4. JOSH KELLY Amazed
5. MERCYME | Can Only imagine

X
uh. l%’

10mittion homes 180,000 businesses
Rick Gillette » 800-494-8863

DMX Fashion Retail
Trevor Pronga

The hottest tracks at DMX fashion retail,
targeted at 18-34 adults.

GOLDFRAPP Train

MS. DYNAMITE Dy-Na-Mi-Tee

THE LATIN PROJECT Lei Lo Lai {Jez Colin Remix)
COLDURFUL KARMA [/TERRA DEVEA For The Music
THE FAINT Glass Danse (Paul Oakenfold Remmix)
SOUL AVENGERZ [/SHENA Comin’ At Ya

TWO FUNKY GUYS 1/CHICO RAE Sometimes
CLIENT Price Of Love

LUCIA Feels Like Summer

AFRD-MYSTIK Rhythm Is

BT Somnambulist

MOLOKO Forever More

This section features this week's new adds
on DMX MUSIC channels available via digi-
tal cable and direct broadcast satellite.

CHR/RHYTHMIC

Mark Shands

LUTHER VANDROSS Dance With My Father
MR. BIG STUFF Oh Daddy

WEIRD AL YANKDVIC Trash Day

WEIRD AL YANKOVIC Couch Potato
REMIX Sugar Interlude

ALTERNATIVE

Dave Sloan

FDUNTAINS OF WAYNE Stacy's Mom
AM RADID Taken For A Ride
BOWLING FOR SOUP Punk Rock 101
METALLICA St. Anger

AUDIOSLAVE Show Me How To Live

ROCK

Stephanie Mondello

MARILYN MANSDN Mobscene

SMILE EMPTY SOUL Bottom Of A Bottle
BRET MICHAELS Raine

RED HOT CHILI PEPPERS Dosed

ADULT ALTERNATIVE

Stephanie Mondello

L1Z PHAIR Why Can't 1?

RHETT MILLER Our Love

ANNIE LENNOX Pavement Cracks
GUSTER Amsterdam

MICHELLE BRANCH Are You Happy Now?
JOSH KELLEY Amazing

ADULT CONTEMPORARY

Jason Shiff

THE EAGLES Hote In The Wortd
MICHELLE BRANCH Are You Happy Now?
ANNIE LENNOX Pavement Cracks

SMASH MOUTH You Are My Number One

INTERNATIONAL HITS

Mark Shands

PURETDNE Stuck In A Groove
TOMCRAFT Loneliness

GIRLS ALOUD Good Advice

BIG BROVAZ Favorite Things

LISA SCOTT-LEE Lately
COUNTRY

Leanne Flask

DEANA CARTER I'm Just A Girl
WYNDNNA What The World Needs
GEORGE STRAIT Tell Me Something Bad About Tulsa
RACHEL PROCTOR Days Like This

RAP/HIP-HOP

Mark Shands
THE QUOR /MURPHY LEE Top Down
ROEZ BOYZ 63/64

Artist/Title

HILARY DUFF Why Not 8
D-TENT BOYS Oig it 7
JUSTIN TIMBERLAKE Cry Me A River 73
ROSE FALEON Up, Up, Up 73
AVRIL LAVIGNE Complicated 72
PINK Get The Party Started n
BAHA MEN Who Let The Dogs Out 69
LIZZIE MCGUIRE What Dreams Are Made Of 59
HILARY OUFF | Can't Wait 54
AVRIL LAVIGNE SkBer Boi 37
KELLY CLARKSON Miss Independent 33
STEVIE BROCK All For Love 31
MICHELLE BRANCH Everywhere 31
AARON CARTER | Want Candy 3
LMNT Juliet 3
HAMPTON... Hampsterdance 2 30
JENNIFER LOPEZ Jenny From The Block 30
BRITNEY SPEARS Lucky 30
SHANIA TWAIN Up! 30
BRITNEY SPEARS Oops ... | Did It Again 30

Playlist for the week
ending May 26-June 2.

SIRIUSH/

1221 Ave. of the Americas
New York, NY 10020
212-584-5100
Planet Dance
Swedish Egil
DAVE GAHAN Dirty Sticky Floors
JUNKIE XL Catch Up To My Step
SCUMFROG Music Revolution
SWAG Minidisco 2
WE IN MUSIC Now That Love Has Gone
The Pulse
Haneen Arafat
ANNIE LENNOX Pavement Cracks
u.s.1
Bill Hammond
MICHELLE BRANCH Are You Happy Now
FANNYPACK Cameltoe
T.A.T.U. Not Gonna Get Us
Hot Jamz
Ken Speliman
CHINGY Right Thurr
FABOLOUS /ASHANTI Into You
LUDACRIS Act A Fool
KEITH MURRAY Candy Bar
YOUNGBLO0OZ Damn
New Country
Jim Kressler
KENNY CHESNEY No Shoes. No Shirt. No Problem
DUSTY DRAKE One Last Time
FAITH HILL One
TiM MCGRAW Real Good Man
BLAKE SHELTDN Heavy Liftin’
Octane
Don Kaye
DEFTONES Minerva
EVE 6 Trink Twice
MANMADE GOD Safe Passage
STAIND How About You
The Beat
Geronimo
BT Somnambulist
MADDNNA Holtywood
Heart & Sout
B.J. Stone
VIVIAN GREEN Fanatic
WHITNEY HOUSTON Try It On My Own
LSG Shakedown

Aol Radio @Network
Ron Nenni 415-934-2790

Top Country

Lawrence Kay

DERIC RUTTAN When You Come Around
RICK TREVINO In My Dreams

Top Alternative

Cameo

ALKALINE TRID We've Had Enough
AM RADIO Taken For A Ride
FEEDER Come Back Around
TRAPT Still Frame

Smooth Jazz

Stan Dunn

GRETCHEN LIEBERUM Brazen Girl
Top Jams

Davey D

AKROBATIK Remind My Soul
SARA OIVINE Take Me Home

SLY BOOGIE California

AACIOHETWDRKS

Phil Hall» 972-991-9200
Hot AC

Steve Nichols
NORAH JONES Come Away With Me

BRSO

P-4

Music Programming/Consulting
Ken Mouitrie « 800-426-9082
Alternative

Steve Young/Kristopher Jones
EVE 6 Think Twice

EXIES Kickout

USED Blue And Yellow

Active Rock

Steve Young/Kristopher Jones
MEMENTQ Nothing Sacred

Heritage Rock

Steve Young/Kristopher Jones
SAMMY HAGAR Hallelujah

LED ZEPPELIN Black Dog

CHR

Steve Young/Josh Hosler
BLACK EYED PEAS Where Is The Love?
BEYONCE KNOWLES Crazy In Love

TRAIN Calling Al Angels

Rhythmic CHR

Steve Young/Josh Hosler
LOON {/KELIS How You Want That
LUMIDEE Never Leave You

SEAN PAUL Like Glue

Soft AC

Mike Bettelli/Teresa Cook
SHERYL CROW Soak Up The Sun
Mainstream Country

Ray Randall/Hank Aaron
TIM MCGRAW Real Good Man
MARK WILLS When You Think Of Me
New Country

Hank Aaron

MARK WILLS When You Think Ot Me
Lia

Ken Moultrie/Hank Aaron

BRAD PAISLEY Celebrity
WYNONNA What The World Needs

24 HOUR FORMATS
Jon Holiday » 303-784-8700
Adult Hit Radio

JJ McKay

JENNIFER LDPEZ I'm Glad
SEAN PAUL Get Busy

WAYNE WONDER No Letting Go
Adult Contemporary
Rick Brady

EAGLES Hoke In The World

US COUNTRY

Penny Mitchell
SARA EVANS Back Seat Of A Greyhound Bus

GREAT AMERICAN COUNTRY

Jim Murphy « 303-784-8700
4 RUNNER Getaway Car
LONESTAR My Front Porch Looking n

Charlie Cook * 661-294-9000
Adult Rock & Roll

Jetf Gonzer

GEORGE THORDGOOD American Made
Soft AC

Anay Fuller

HALL & DATES Man On A Mission
Bright AC

Jim Hays

CRAIG DAVID /STING Rise & Fall
Mainstream Country

David Felker

TRACE ADKINS Then They Do

BUDDY JEWELL Help Pour Out The Rain
Hot Country

Jim Hays

SARA EVANS Back Seat Of A Greyhound Bus
CLAY WALKER A Few Questions

Young & Verna

David Felker
SARA EVANS Back Seat 01 A Greyhound Bus

e S L |

After Midnite
KENNY CHESNEY No Shoes, No Shirt, No Problem
TIM MCGRAW Real Good Man

MAITT RADE AL VTS

Alternative

Chris Reeves » 402-952-7600
ATARIS Boys Of Summer

EVE 6 Think Twice

Country

John Glenn

JEFF CARSON | Can Only Imagine

KENNY CHESNEY No Shoes. No Shirt. No Problem
TIM MCGRAW Real Good Man

AC

Dave Hunter

LIVE Heaven

JUSTIN TIMBERLAKE Rock Your Body

Weekend Tesh Show

Scott Meyers » 888-548-8637
DANIEL BEDINGFIELD It YOu're Not The One

www americanradiohistorvy com
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TF miWar bapsshsids

Paut Marszalsk
VP Music Programming
BRANCH Are Y Now?
50 CENT 21 Questions 2 MICHELLE ou Happy
0O GOD DDLLS Sympathy

BUSTA RHYMES 1/MARIAH CAREY [ Know What... 17

FABOLOUS Can't Let You Go 16
JOE BUDDEN Pump it Up 16
KELLY CLARKSON Miss Independent 15
EVANESCENCE Bring Me To Lite 15
JENNIFER LOPEZ I'm Glad 15
ROOTS 1/C00Y CHESNUTT The Seed (2.0) 15
AVRIL LAVIGNE Losing Grip 14
JUSTIN TIMBERLAKE Rock Your Body 12
PINK Fee Good Time 1"
ROONEY Blueside 10
LUDACRIS Act A Fool 7
NAS | Can [
WAYNE WONOER No Letting Go [
FLOETRY Say Yes 6
WRITE STRIPES Seven Nation Army &

FOO FIGHTERS Times Like These {One Way...} 5

STAIND Price To Play 5

P.0.0. Sleeping Awake 4
Vadeo playlist for the wesk of May 26-June 2.

RADIOHEAD There There
50 CENT 21 Questions
PANJABI MC {/JAY-Z Beware Of The Boys
EVANESCENCE Bring Me To Life
JOE BUBDEN Pump !t Up
ROQTS /C00Y CHESNUTT The Seed (2.0}
COLOPLAY The Scientist
DAVID BANNER Like A Pump
PETE YORN Come Back Home
GOOO CHARLOTTE The Young And Tae Hopeless
WHITE STRIPES Seven Nation Army
CLIPSE Hot Damn
BUSTARHYMES {/MARIAH CAREY | Know What You Want
STAIND Price To Play
ROONEY Blueside
MARILYN MANSON Mobscene
BONECRUSHER {/XILLER MIKE Never Scared
TALIB KWEL! Get By
JAHEIM Put That Woman First
CHEVELLE Send The Pain Below
Video playlist for the week of May 26-June 2

Please Send Your Photos

R&R wants your best snapshots
{color or black & white).

Please include the names and
titles of all pictured and send
pics to R&R, ¢/o Mike Davis:

mdavis@radioandrecords.com

JOHN MELLENCAMP Teardrops Wal Fait

_TELEVISION _

Paays
LISA MARIE PRESLEY Lights Out 25
EVANESCENCE Bring Me To Life |
R. KELLY ignition (Remix) =
JENNIFER LOPEZ I'm Glad 2z
MATCHBOX TWENTY Unwell e
SUGAR RAY Mr. Bartender (it's So Easy) 2
TRAIN Calkng Al Angels ®
JEWEL Intuition 18
KELLY CLARKSON Miss Independent 17
COLOPLAY Clocks 17
PINK 1/WILLIAM ORBIT Feel Good Time 16
EMINEM Sing For The Moment 16
SNOOP 00GG Beautrul 16
MADONNA Amencan Life 15
JASON MRAZ The Remedy (I Won't Worry) 15
ASHANTI Rock Wit U {Awww Baby) 14
CHRISTINA AGUILERA Fighter 14
WHITNEY HOUSTON Try It On My Own 14
AUDIDSLAVE Like A Stone 12
CELINE DION | Drove All Night 12
ALL-AMERICAN REJECTS Swing, Swing 1
UNCLE KRACKER Onft Away 1
FOO FIGHTERS Times Like These 10
MARQON 5 Harder To Breathe

SHANIA TWAIN Forever And For Atways

JOHN MAYER Why Georgia

9

9

8
BLUE MAN GROUP VDAVE MATTHEWS Sing Along 7
NORAH JONES Come Away With Me 7
FRANKY PEREZ Something Crazy 7
DANIEL BEDINGFIELO If You're Not The One 6
CHANTAL KREVIAZUK In This Life 5
JACK JOHNSON The Horzon Has Been Defeated 3
MONICA So Gone 3
THALIA UFAT JOE | Want You 2
THORNS | Can't Remember 2
WHITE STRIPES Seven Nabon Amny 2

Video airplay for May 19-26

36 miltion households

Cindy Mahmoud
VPMusic Programming
& Entartainmant

VIDEO PLAYLIST

BONECRUSHER 1/KILLER MIKE Never Scared

BUSTA RHYMES UMARIAH CAREY 1 Know What You Want
SNOOP DDGG Beautiful

LIL MO I/FABOLOUS 4 Ever

R. KELLY Ignition

SEAN PAUL Get Busy

NAS | Can

JAHEIM Put That Woman First

WAYNE WONDER No Letting Go

FLOETRY Say Yes

RAP CITY TOP 10

50 CENT 21 Questions

CHINGY Right Thurr

DAVIO BANNER Like A Pimp

NAS | Can

BONECRUSHER I/XILLER MIKE Never Scared

JOE BUBOEN Pump ItUp

DA BRAT /CHERISH in Love Wit Chu

BUSTA RHYMES {/MARIAH CAREY | Know What You Want
SNOOP DOGG Beautiful

FABOLOUS Can't Let You Go

Video piaylist is frozen this week

COUNTRY MUSIC TELEVISION

£65.9 million households
Brian Philips, Sr. VP/GM
Chris Pari, VPMusic & Talent

ADDS

FAITH HILL You'r Still Here

TOP 20

JOHNNY CASH Hurt

DARRYL WORLEY Have You Forgotten?
MONTGOMERY GENTRY Speed

CHRIS CAGLE What A Beautifui Day

JESSICA ANDREWS There's More To Me Than You
NICKEL CREEK Speak

TOBY KEITH t/WILLIE NELSON Beer For My Horses
JIMMY WAYNE Stay Gone

BRAD PAISLEY Celebrity

BRIAN MCCOMAS 99.9% Sure (I've Never Been...}
SHANIA TWAIR Up!

KID ROCK 1/SHERYL CROW Picture

TERRI CLARK Three Mississippi

RASCAL FLATTS Love You Out Loud

DIAMOND RID | Believe

LISA MARIE PRESLEY Lights Out

TRACE ADKINS Then They Do

KEITH URBAN Raining On Sunday

KENNY CHESNEY No Shoes, No Shirt, No Problem
BROOKS & DUNN Red Dirt Road

HEAVY

CHRIS CAGLE What A Beautiful Day

DARRYL WORLEY Have You Forgotten?

KEITH URBAN Raining On Sunday

MONTGOMERY GENTRY Speed

RASCAL FLATTS Love You Out Loud

TOBY KEITH 1/WILLIE NELSON Beer For My Horses

HOT SHOTS

BRAD PAISLEY Celebrity
BROOKS & OUNN Red Dirt Road
FAITH HILL You're Still Here

TELEVISION

Due to the M

rial Day holiday, Niel

1TV ratings were not

available at press time. TV ratings will resume next week.

COMING NEXT WEEK
Tube Tops Monday, 6/2

Pink, T.A.T.U. and 50 Cent are * Jewel, Jay Leno.
scheduled to perform live when Jus- ¢ John Mellencamp, Late Show
tin Timberlake co-hosts MTV's  With David Letterman (CBS, check
2003 Movie Awards (Thursday, 6/5,  local listings for time).
9pm ET/PT). * Method Man begins a week as

Friday, 5/30 co-host of Jimmy Kimmel.
i

¢ Isaac Hayes and Sam Moore,
The Tonight Show With Jay Leno
(NBC, check local listings for time).

[ Disturbed

* Disturbed, Jimmy Kimmel Live
(ABC, check local listings for time).

* Russell Simmons, Late Night
With Conan O'Brien (NBC, check lo-
cal listings for time).

* Socialburn, Last Call With
Carson Daly (NBC, check local list-
ings for time).

Saturday, 531
*Sum 41, Mad TV (Fox, 11pm

ET/PT).
»50 Cent, Saturday Night Live

* Kenny Chesney, Conan O'Brien.
» Cory Branan, Carson Daly.

Tuesday, 6/3

* Bond and Chayanne are slated
to perform live on the 52nd annual
Miss Universe Pageant (NBC, 9pm
ET/PT).

* Jack Johnson, Jay Leno.

* Rosanne Cash, Conan O'Brien.

* Killer Mike, Carson Daly.

Wednesday, 6/4

* Daniel Bedingfield, Live With
Regis & Kelly (check local listings for
time and channel).

¢ Frankie J., The View (ABC,
check local listings for time).

* Terence Trent D’Arby, Jay Leno.

* Lucinda Williams, David Letter-
man.

 Tyrese, Jimmy Kimmei.

* Buddy Guy, Conan O'Brien.

* The Doors, Carson Daly.

Thursday, 6/5

* The Eels, Jay Leno.
* Finch, Jimmy Kimmel.
» Supergrass, Carson Daly.

KEMNY CHESNEY No Shoes, No Shirt, No Problem (NBC, 11:30pm ET/PT). — Julie Gidlow
SHANIA TWAIN Forever And For Always _
Heavy rotation songs receive 28 plays per week. F
Hot Shots receive 21 plays per week. I L M s
Information current as of May 28, 2003. BOX OFFICE TOTALS
May 23-26
Title Distributor $ Weekend $ To Date
1 Bruce Almighty (Universal)* $85,73 $85.73
2 The Matrix Reloaded (WB) $45.61 $209.48
EHEM' 3 Daddy Day Care (Sony) $18.11 $73.25 I
¥ H 4 X2: X-Men United (Fox) $13.23 $192.19
+. AMERICAN 5 The In-Laws (WB)" $9.2  $922
x l:["m‘"” H 6 Down With Love (Fox) $5.05 $14.58
e - 7 The Lizzle McGuire Movie (Buena Vista) $4.31 $37.59
oasr e e e e 8 Holes (Buena Vista) $3.22 $60.23
Jim Murphy, VP/Programming 9 Identity (Sony) $2.68 $49.26
19 mitlion housholds 10 Anger Management (Sony) $230  $131.74
*First week in release. Al figures in
A DDS millions. Sourca: ACNieisen EDI
LONESTAR My Front Porch Looking In
4 RUNNER Getaway Car COMING ATTRACTIONS: This  duo perform “Here’s to Love” on the l
TO P 10 week’s openers include the ani- film's Reprise soundtrack, which

SHANIA TWAIN Forever And For Always

TOBY KEITH 1/WILLIE NELSON Beer For My Horses
BRAD PAISLEY Celebrity

TRACY BYRO AND FRIENOS The Truth About Men
CHRIS CAGLE What A Beautitul Day

OIAMOND RIO | Believe

TRACE ADKINS Then They Do

RANDY TRAVIS Three Wooden Crosses

CAGLE, FOXWORTHY, ENGVALL Don't Ask Me No...
JESSICA ANOREWS There's More To Me Than You

Information current as of May 28, 2003.

mated Finding Nemo, whose
Disney soundtrack contains Rob-
bie Williams’ version of Bobby
Darin's “Beyond the Sea”

Also opening this week is The
Italian Job, staring Mark Wahiberg
and featuring recording artist Mos
Def in a supporting role.

Currently in theaters is Down
With Love, starring Renee Zell-
weger and Ewan McGregor. The

also includes three cuts by Michael
Buble — “Down With Love” (with
Holty Palmer), “Kissing a Fool” and
“For Once in My Life” — as well as
Esthero's “Every Day Is a Holiday
(With You),” Xavier Cugat’s “One
Mint Julep” and two renditions of “Fly
Me to the Moon (In Other Words)™
one by Astrud Gilberto, the cther by
Frank Sinatra with Count Basie.
— Julie Gidlow
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Bias To The Right

Which side controls the American media’s message in 2003?

"ias in the media is a hot topic of discussion these
days. It's an argument that’s raged for years. Until re-
cently it was a mantra that came mostly from the right
as conservatives denounced the mainstream media for

being too liberal.

Following the 2002 elec-
sions, however, a cry arose
from the left that Talk radio
was one-sided and heavi-
ly biased to the right. The
left has called for more bal-
ance at Talk radio and even
suggested that an alterna-
tive, liberal Talk radio net- |
work is needed to counter
the right’s influence over
the format.

Meanwhile, Talk’s pro-
ponents say that while many of the
format’s stations and personalities do
lean to the right, it's only to counter-
balance the left-leaning television and
print media. So who's really right —
or wrong — here?

I asked Salem Radio Network’s
Michael Medved to offer his views on
media bias and Talk radio. Medved
has spent years researching and ob-
serving the impact of American me-
dia and pop culture on our society.
Along with hosting his daily talk
show, he's also a well-known film crit-

RIVETING
RADIO

Michael
Medved

icand the author of 15 best-
selling books.

Medved knows a bit
about the left vs. right de-
bate because he’s spent
time playing on both
teams. He was a Democrat
throughout his youth, but
while researching his book
about White House chiefs
of staff, The Shadow Presi-
dents, the Yale Law School
grad and one-time Berke-
ley, CA resident changed his registra-
tion to the GOP in 1980.

He has, so to speak, “looked at love
from both sides now,” an experience
that makes him eminently qualified to
weighinon this debate. | offered up sev-
eral statements about Talk radio and the
media in general for Medved to agree
or disagree with and expound upon.

R&R: The American media has a bias
to the left, so conservatives have a tough
time getting their views represented and
voices heard.

MM: As a generalization about
mass media, that's not a true state-
ment today. Actually, conservatives
are finding it increasingly easy to have
their voices heard, and that change
has been fueled largely by Talk radio,
the Internet, Fox News and the persis-
tent and growing influence of various
conservative journals and magazines.
I'think that, at long last, the imbalance
in mass media has been successfully
addressed.

That does not mean, however,
that's true in all media. The greatest
remaining problem is the field of
Americanentertainment, where there
is no balance at all. When you consid-
er that more people, by far, get their

“Anyone who
actually believes
that free speech in
America is under
threat hasn’t heen
paying attention.”

SHARP-DRESSED MEN KiLT-AM/Houston atternoon hosts Rich Lord
and Charlie Palillo welcomed ZZ Top's Billy Gibbons to the Sports Radio 610
studios. Grabbing a Kodak moment following the broadcast are (I-r) Gibbons,

Lord and Palillo.

information and opinions from enter-
tainment media than from the news
media, the imbalance in that particu-
lar field of the media business has a
very serious impact and is one that
needs to be increasingly addressed by
conservatives.

R&R: Taik radio is the mouthpiece of
the extreme right and is exclusionary to
liberal callers and hosts.

MM: That's obviously not true.
There is nothing extremely right-wing
about the successful Talk radio shows.
Most of the shows with staying pow-
er are shows that represent a main-
stream conservative point of view.

On many shows it’s common to
hear phone calls from listeners who
disagree with the host. If [ could, |
would only take callers who disagree
with ine on my show. It’s boring to
hear people feeding commendations
for opinions ['ve already expressed
back to me.

The reason Talk radio, as a medi-
um, may seem exclusionary to some
listeners is the same reason that a
Country station is exclusionary to-
ward Mozart. When people tune to
a Country station, they expect to hear
a certain kind of music. If, all of a
sudden, that station decided to put

an hour of heavy metal into the mid-
dle of its schedule, listeners would
protest.

What's happened in the develop-
ment of conservative Talk radio is that
a whole series of stations have grown
up that will basically give you conser-
vative opinion 24/7. Listeners know
when they tune to that particular
place on the radio dial, they’ll get
something they like and something
they re seeking.

It doesn’t work to then suddenly
slip, for example, The Al Fraiken Show
in the middle of your programming.
Should there be a place on radio for
an Al Franken Show? Sure, if people
will actually listen to it.

R&R: In the current Talk radio envi-
ronment, a liberal talk host cannot suc-
ceed.

MM: That's probably true. A lib-
eral talk show airing for three or four
hours in the midst of an overall con-
servative station will probably have
a tough time succeeding, because lis-
teners tend to select not just the indi-
vidual hosts they like, but also the
stations they like — they set buttons
in their cars.

Continued on Page 18

#1 IN NEW YORK AGAIN!!!*

BATCHELOR?DALEXANDER

Where the drama of tomorrow's news unfolds today

* ACTION AND SUSPENSE e STIMULATING CONVERSATION
* INSIDER INFORMATION * MILITARY EXPERTISE

* DISTINGUISHED GUESTS

Put John Batchelor and Paul Alexander to work for your station today. Call 212-735-1700

QbC RADIO NETWORKS
america listens to ab¢

www.abcradio.com

*Arbitron, Winter 2003, Metro, Mon-Fri 10pm-1am, Persons 12+, AQH Share
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Bias....
Continued from Page 17

That doesn’t mean therearen't pos-
sibilities for a liberal talk host to suc-
ceed; it just means they're going to
have to alter the landscape to try to
create some liberal radio stations. It
won't work in every city, but in some
cities it might.

R&R: The left should establish a net-
work of liberal hosts to counter today’s
conservative dominance of Talk radio.

MM: The way liberals can redress
the balance in Talk radio is to work
to create their own stations and their
own networks, which, I believe, they
are in the process of trying to do. That
said, there already is a liberal Talk
network, and it’s called National
Public Radio. I would submit that
NPR, to the extent that it does Talk
radio, appeals heavily to people on
the left. There’s also another liberal
network, Pacifica, that, while not na-
tional, broadcasts in several of Amer-
ica’s largest cities, including New
York, Los Angeles, San Franciscoand
Washington.

Is it impossible to build a success-
ful commercial radio-based liberal
Talk network? I'm not sure it's im-
possible, but I do think it will be chal-
lenging, primarily because it’s some-
thing new.

The thing many people seem to ig-
nore about the overall success of Talk
radio is that the revolution that’s come
about as the result of it has brought
about a great deal more political con-
versation on the air today than there
was 30 years ago. Sure, that means
there’s more conversation coming
from the right, but it also means
there’s more conversation coming
from all political directions. That has
been the great benefit of the removal
of the Faimess Doctrine.

R&R: Congress should legislate a re-
turn to an updated Fairness Doctrine in
order to create more balance across all
media.

MM: That’s just outrageous. Look
at the radio and TV media and com-
pare the amount of serious political
discussion that goes on in America

REFEEDS AVAILABLE: 24/

NEWS/TALK/ISPORTS

today vs. 30 years ago. The Fairness
Doctrine was paralyzing precisely
because it forced hosts to pretend that
they didn’t have an opinion. One of
the problems with broadcast televi-
sion journalists is that they continue
this pretense of not having an opinion.

Every journalist has an opinion,
and every broadcaster has some
point of view. The idea that the gov-
ernment can mandate and require
somebody to play things exactly up
the middle is nonsensical. It's much
better to know where a commentator,
an entertainer or a communicator is
coming from, because that allows the
listener — the consumer — to choose
what he wants.

“l do not believe
that the leading
broadcasters in
radio have a notable
conservative
agenda.”

R&R: The FCC should be more aggres-
sive about imposing penalties for content
it deems to be indezent.

MM: That's a very tough question.
I hate to sound wishy-washy, but[am
of a divided mind on it. I'm not near-
ly as concerned about crossing lines as
[ am about erasing lines. [ do think
that, with public broadcasts, particu-
larly in the middle of the day, the FCC
should be more active in both radio
and TV to try ta ensure that at least
minimal community standards are
respected.

R&R: Consolidation in radio has re-
sulted in a few major owners banding to-
gether to allow only conservative Talk on
the air to support and advance their own
conservative corporate agendas.

MM: I do not believe that the lead-

ing broadcasters in radio have a no-
table conservative agenda. For in-
stance, although the majoritv of suc-
cessful hosts from Clear Channel —
and, frankly, most companies — are
conservative in their lean, | don’t be-
lieve there is some clear corporate im-
perative that's come down that’s
ideological.

When people talk about Rupert
Murdoch, there’s no question that he
himself is conservative, but show me
where that has influenced the content
of Fox's entertainment television pro-
gramming as opposed to Fox News.
Show me, as a film critic, where he’s
influenced the content of Fox movies
that continue to be, like all Hollywood
movies, consistently much more left
of center than right.

R&R: Liberal bias in the media is un-
dermining core American cultural values.

MM: | agree. The way liberalism is
now applied in America is that it
means standards no longer apply
when it comes to things like entertain-
ment, education, personal behavior
and family structure.

Recently on my show I spoke to
a gentleman who is the President of
Safe Zones for All. Did you know we
have now established “safe zones”
on the campuses of more than 200
colleges and universities around the
country? They are, by definition, a
place where “all human characteris-
tics and circumstances will be cele-
brated.”

It seems to me that the whole no-
tion that all human characteristics are
to be celebrated is pernicious. ft de-
stroys the idea that there are some
human characteristics and circum-
stances that deserve to be condemned
rather than celebrated. The refusal to
acknowledge that there is such a thing
as right and wrong or good and evil
would seem to be a direct threat to
some of the most core values on which
this country has been established.

R&R: The growing power of conser-
vatives is undermining tolerance and free
speech in America.

MM: 1 disagree emphatically.
Anyone who actually believes that
free speech in America is under

www.daveramsey.com

“The idea that the government can mandate
and require somehody to play things exactly
up the middle is nonsensical.”

threat hasn’t been paying attention.
It seemed ludicrous to me that, dur-
ing the midst of the run-up to the
war in Iraq, people on the anti-war
side were complaining that they
could not be heard.

In fact, a study done on how the
news media covered the debate on the
war leading up to the vote in Congress
last September found that over 75% of
those interviewed were opponents of
the war. So the notion that somehow
free speech is being threatened in this
country is ridiculous.

That idea is something you most
frequently hear from Hollywood air-
heads who feel that they should be
immune to any response to their
opinions. Someone who is an actor,
director, producer or writer in Hol-
lywood has an absolute right to ex-
press himself, but that doesn’t mean
that he has a right to be free of the
consequences of expressing what
may be unpopular.

The real story behind the backlash
that some of these Hollywood celeb-
rities have experienced is that when
they speak out, they change their un-
derlying image with the audience.
They go from being an entertainer —
someone who is associated with fan-
tasy and feel-good diversion — to be-
ing a left-wing, annoying nag.

A case in point is [actor-director|
Tim Robbins, who recently said there
isa “chill wind blowing across Amer-
ica.” He only says that because for his
last movie, The Cradle Will Rock, they
had to subpoena people to actually
go see it. It's the story of a gay, com-
munist composer who proved to be
too left-wing, even in the 1930s, for
the Worker’s Party of America. The

FD—I,:?T%P"? activare
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fact that a company like Disney
would give funding to Robbins to
write and direct this movie is proof
that free speech — and even speech
funded and underwritten by a major
corporation — is alive and well in
this country.

R&R: Finally, on the lighter side:
Nawie three films you could ot live with-
out if you were stranded on a desert is-
land.

MM: M. Smith Goes to Washington
would be at the very top of my list,
because it fuses my dual interests in
politics and pop culture. I would also
include A Tree Grows in Brooklyn,
which is one of the great father-
daughter movies of all time and a
movie about the American immigrant
experience. Both of those things mean
a great deal to me, as I am the son of
an immigrant mother and the father
of daughters, soit’s a film chat is deep-
ly meaningful to me.

Finally, | would also add It'sa Won-
derful Life — not to be too top-heavy
with Frank Capra films, but he is my
favorite director. It's one of the smart-
est movies ever made about morality,
purpose, community and America.
t'sa film that is not just for the Christ-
mas season.

TALK BACK TO R&R! |

Do you have questions,
comments or feedback regarding
this column or other issues?

Call me at 858-486-7559 |
or e-mail: apeterson@ |
radioandrecords.com

“If you are
looking for
loyal listeners
and

extremely loyal
advertisers,
get the

Dave Ramsey
Show
on-the-air!”

.-Derrick Nance
GSM, WKY-AM, OK

SYNDICATION INFORMATIO
B0B BORQUEL (877) 410-DAVE
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DR. LAURA

WINS THE WAR BOOK

The most relevant topic for your listeners will always be

family and relationships

The Dr. Laura Program - Dutperforms Its Affiliates...

Winter 2003 AQH Share
Adults 25-54

DR. LAURA DN KFI — 4.0
DR. LAURA ON WJR - 3.9
DR. LAURA ON WIOD — 3.8
DR. LAURA ON WFLF — 3.8
DR, LAURA ON KOGO - 4.5
DR. LAURA ON KCMD — 2.8
DR. LAURA ON KNRS — 4.8
DR. LAURA ON KKNT - 3.5

DR. LAURA ON KLBJ - 6.7

Call Trevor Oliver Now at 818.377.5314
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Seacrest Can Now Afford Razor Blades

lush with the insane level of success he has reached

by riding that runaway rocket known as American Idol, KYSR
(Star 98.7)/Los Angeles afternoon co-host Ryan Seacrest
has just inked a deal with 20th Television to host and ex-
ecutive-produce his own hourlong chat
'n’ variety television show. In a related
story, apparently no one is immune from
being nailed for jury duty in Los Angeles
— not even the tousle-haired Seacrest.
The ever-popular host was able to fulfill
| his civic duty as well as his radio com-
mitment by phoning in his half of the
| show from the courthouse in downtown
L.A. as co-host Lisa Foxx held down the
fort at KYSR. Says Star Asst. PD/MD

Every hair is focus-
group tested.
Chris Patyk, “Finally, Ryan got to hear someone else say,

‘We'll be back ... after the break.”™

At press time the morning star named Star was stifl miss-
ing in action after his latest dust-up at Emmis CHR/Rhyth-
mic WQHT (Hot 97)/New York. While management stifl
declines to comment on the Star situation, we can confirm

that MTV personality Sway will continue to cover morn-
ings in the interim.

Changes Underway At WXLO

Major changes are afoot at Citadel Hot AC WXLO/
Worcester, MA: PD Gordon Smith and longtime morning
talent Frank Foley are out. Smith has been on leave from
the station since the untimely death of his wife, Joan, on April
25. In his absence, WXLO afternoon driver Jay Beau Jones,
who also programs co-owned Oldies WORC/Worcester, has
been serving as WXLO's acting PD, which he will continue
to do. His first order of business is finding a new morning
host to team up with Jen Carter.

WSTO/Evansville, IN OM/PD Jeff Scott becomes Na-
tional Sales Manager for Cox Radio’s San Antonio cluster.
Mark St. John of Zapoleon Media Strategies seeks a re-
placement.

Scott Laudani, PD of Saga Active Rocker WLZX/Spring-

field, MA, slides over to program co-owned Classic Rock
WAQY (Rock 102). He replaces Glenn Stewart, who exits.
{ronically, Stewart is nominated for a 2003 R&R Industry
Achievement Award as Classic Rock PD of the Year.

Paula Newell, PD of Clear Channel Rocker KNCN/Cor-
pus Christi, TX, rises to OM of the whole damn six-sta-
tion cluster. Always the giver, Newell will unselfishly hold
on to her PD duties and will even continue to do afternoons
on KNCN.

Wherrrrres Johnny?

Last week KRQQ/Tucson morning maniacs Johnjay &
Rich initiated an impromptu Tonight Show reunion between
former Johnny Carson sidekick Ed McMahon and
bandleader Doc Severinsen. It's hard to believe, but it’s
been | | years since Carson’s last show. MeMahon was on
"] with the boys to plug his gig as last week'’s
co-host on ABC-TV's fimmy Kimmel Live.
“Unbeknownst to Ed, | had our producer
get Doc on the phone while we were
talking to him,” Johnjay tells ST.
Severinsen and McMahon had lost touch
and hadn’t spoken in years. Posing as a lis-
tener, Severinsen asked McMahon, “Hey,
where's the million dollars | won on Star
Search?” He then said, “Hey, Golden Throat — it's me!” [n-
stantly, McMahon perked up and asked, “Doc? Is that you?”
Johnjay says, “They started bantering back and forth like we
weren't even there, reminiscing about the old days and how
much fun they had with Johnny. | was shaking — I'm such a
huge Carson fan!” impulsively, McMahon invited Severinsen
to sit in with the band on Kimmel's show. [ronically, Kimmel
was in the morning slot at KRQQ several years ago.

Two words: Hi, Yo!

People, Places ‘N’ Stuff

* WPHI/Philadelphia midday personality Kim Kane ex-
its, as her contract is not renewed by Radio One.

* After a successful weeklong on-air audition followed by
an unprecedented bonus week, former WAAF/Boston af-
ternoon driver Rocko joins WMMS/Cleveland, teaming up

» Mark Hannon becomes Market Captain for Infinity’s Bos-
ton cluster.

» Seagram pays $10.6 billion for Poly- |
Gram.

* Tracy Johnson promoted to VP/GM of
KFMB-AM & FM/San Diego.

* Eric Brooks oversees newly formed Vir-
gin Records Urban; Paul Stewart named
Sr. VP/A&R.

0

* WKBQ/St. Louis fires morning hosts |
Steve Shannon & D.C. Chymes after |
the hosts’ use of racial slurs on-air cre-
ates a national controversy.

* Rona Landy promoted to VP/GM of
WLTW/New York.

15 I

* Me! Karmazin s elevated to Infinity Pres-
ident.

* Bob Lawrence and Randy Michaels
rise to EVPs for Jacor.

 Joel Folger retums to KEGL/Dallas as
Program Director.

V)

* Polygram Sr. VP/Black Music Division Bill Haywood dies
after a lengthy battle with kidney disease.

* Brian Bieler becomes GM of WMZQ/Washington.

» Fired WUWU/Wetherstield, NY GM Bob Allen takes over
the transmitter site, disconnects the studio and personally
broadcasts for 45 minutes.

Rona Landy

* F. Richard Lee appointed Station Manager at WIRE/Indi-
anpolis; Gary Havens becomes PD.

Jacobs media 8th annual rock summit 2003

9:30-Noorn: Clients Ornly

mcobs medi

5NU A L
MME’I

Q@ 1:30-5:00pm: Open to
Radio & Record Industry

. [l
RR convention: 2003

June 19th e Beverly Hilton

For more information, please visit www._ jJacobsmedia.com/rocks, or call 248.353.9030
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with the lovely and talented Tom Megalis and Rick
Eberhart in mornings.

* KSZR/Tucson PD Chandler needs to send a big-ass
thank you note to crosstown KRQQ. After an extended trial
period, Chandler is proud to announce the official forma-
tion of the Shannon & Gebo morning show, featuring KSZR
midday talent Shannon Black and Eric Gebo, former pro-
ducer of the old Mojo & Betsy morning show on KRQQ.
Black is also a KRQQ vet, as is Chandler's new midday tal-
ent, Kricket. Weekender Rich Donovan is KRQQ's for-
mer night jock.

* Citadel Active Rocker WKLQ/Grand Rapids fills its
morning vacancy with Ron Upshaw and Don O’Neill. Ron
& Don most recently held the wakeup slot at KQBZ (The
Buzz)/Seattle.

Available Now!

After seven years with Clear Channel AC WASH/Wash-
ington, Asst. PD/morning talent Scott Brady exits. Market
vet Dave Adler, who most recently was in mornings at
crosstown WBIG, is covering the slot while the search for a
replacement gets underway. Brady can be reached at 301-
519-1368 or via e-mail at sbatwashfm@aol.com.

Entercom Talker WRKO/Boston pink-slips The Daytime
Divas — Darlene McCarthy and Doreen Vigue. Replac-
ing the duo is market vet Pat Whitley, who once did morn-
ings at WRKO.

PD Angel Garcia exits Citadel CHR/Rhythmic KWYL
(Wild 102.9)/Reno, NV,

Tatk Topics
<ABC/Los Angeles afternoon host and
syndicated Talker Larry Elder is drop-

4

ping an hour from his show as of Mon-
day. Elder’s shorter shift means a move
up for KABC's nighttime personalities Al
Rantel, Mr. KABC and Doug Mc-
Intyre.

&

Still getting paid the
same.

According to suburban Philadelphia’s Doylestown
Intelligencer, things are getting testy between new WMMR/
Philadelphia morning guy Joe Conklin and his former sta-
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tion, Infinity’s Sports/Talk WIP The paper quotes an un-
named “industry source” who claims Infinity attorneys have
sent a cease-and-desist letter to Conklin, reportedly over
intellectual-property issues. No comment was available from
either camp.

Overly enthusiastic suburban Los Angeles Talk radio lis-
tener Shawna Enyart was sentenced to |10 days in jail and
lost her stereo privileges after being convicted of disturbing
the peace — for listening to her radio too loudly. Enyart, a
38-year-old mother of six, insisted throughout her jury trial
that she tuned in to her favorite talk shows — including Dr.
Laura on KFl — at a reasonable volume while doing laundry
with her garage door open. The Garden Grove, CA police
department begged to differ. After numerous calls from an-
gry neighbors, they wrote in their reports that the radio’s
volume was loud enough to be heard 100 yards away. Other
than her 10 days in jail and probation, the judge also ruled
that Enyart’s offending radio be donated to charity.

Formats You'll Flip Over

After stunting over the Memorial Day weekend with “All
Dave Matthews, All The Time,” Clear Channel's KCDA/
Spokane flips from Alternative to Hot AC. The entire
airstaff exits, except for MD Sam Hill, who is upped to PD.
Jon McGann jumps from PD to OM and will continue to
program Classic Rock sister KKZX.

On the heels of ABC’s $5.6 million purchase of Christian
AC WXIR/Indianapofis, Pilgrim Communications will flip
crosstown WPZZ from Business Talk to Christian AC oy
July 1. ABC is expected to flip WXIR to Radio Disney on
that same date. Jeremy Bialek, a WXIR sales rep and
former MD/afternoon host, becomes PD of WPZZ.

KTOL (96.7 The Tool)/Santa Rosa, CA flips from Rock
to Oldies. The move fills the hole left earlier this year when
Maverick Media switched Oldies KMGG to Classic Rock as
KVRV (The River).

Condolences

ST extends its most sincere condolences to New York
radio icon Harry Harrison on the May 20 death of his be-
loved wife, Patti, from cancer. Harrison said, “My ‘Pretty

| ST SHOT 0’ THE WEEK
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Sandusky AC KLSY (Mix 92.5)/Seattle was the creative power |
behind “Seattie’s High Flying Salute” at the famed Space Needle, a
Memorial Day weekend célebration to honor veterans, active |
military, police and firefighters. The station spent the past few

weeks having 90 huge fiags signed by area citizens and visitors. |
On May 23 Mix morning hosts Murdock, Hunter and Alice held a

live broadcast from the base of the needle as the banners were
hoisted up and attached to the structure’s legs. The flags were
complemented by the needle’s dome being repainted red, white

| and blue. Pictured, up top, trying desperately not tc lose their |

Lbreaklasts are Alice, Murdock & Hunter. |

Patti’ was a great lady, wife and mother. Everyone loved her,
and she loved her family, her home, her gardens and her
dogs. Like all moms, she was the heart of our home. Love
and appreciate your family every day — they are a precious
gift.”

Harrison recently retired as WCBS-FM/New York's
“Morning Mayor,” and his former shift is now being handled
permanently by 25-year market vet Dan Taylor, who had
been in the 9am-noon slot. Taylor’s old shift has been filled
by Randy Davis.

Rumbles

Jones Radio Networks' Country overnight radio show
Danny Wright All Night inks its |00th affiliate: Clear Channel’s
KVOO-FM/Tulsa.

Midday personality Pj exits Cox CHR/Rhythmic WBTS/
Atlanta.

Congrats to R&R's own lovable Man in Washington, As-
sociate Editor Joe Howard, on his May 17 nuptuals to the
lovely Lilian Veloso. They're presently in the Florida Keys
enjoying some conch chowder and Jimmy Buffett tunes.
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SOUND DECISIONS _

Is Your Fest The Best?

Management pros on what makes station festivals tick

[ Desides blockbuster movies, sweltering heat and le-
gions of elementary school kids enjoying three
months of vacation, summer is also traditionally the
time for radio-station festivals. With the festival sea-
son kicking into high gear, we checked in with some
management pros and a former musician-current air
talent to get their takes on what does and doesn’t work

at these events.

“Where it gets problematic is in cas-
es where there are too many acts,” says
Bob Divney of The Firm.
“Other problems are just
political, where there are
competitive situations in
the marketplace. Itis a risk.
It's a risk that the band
might do something to up-
set the station or the com-

the sponsors. [ don’t blame them; they
should try.

“You try to help outand
do as much as you can
with advance press, ad-
vance phoners, etc., but at
a certain point it's also a
gig, and you've got to
make sure you're setting
| your artist up to have a

petitor or the station might { quality performance. That's
do something that slights <555 the most important thing.
the band.” Walter Flakus  The reason they’re there is

Divney notes that his to put on a great live show
company prefers doing business first. Everything has to function with
with stations that have a working  that as a priority.”

game plan. “The feeling, particular-
ly with a larger act, is that you're
sending your band into unknown
territory, where, if it goes bad, it
could go really bad,” he says.

“Sometimes stations can wound
feelings. It's a situation, from the art-
ists’ perspective, where it’s not their
event and they’re not in control.
Sometimes demands are placed on the
band to do a multitude of things that
they normally wouldn’t have to do at
their own shows. I'm not necessarily
saying those things are bad things, but
sometimes they can lead to friction
with an artist.”

Being Reasonable

“You just do what’s reasonable,”
says Jim Guernot of Rebel Waitz
Management, whose clients include
No Doubt, Beck, The Offspring, Hot
Hot Heat and Social Distortion. “Ev-
erybody would like the band to do 17
songs acoustically and meet with all

When it comes to locking down acts
for your station festival, Divney says
the sooner you do so, the better. “It's
certainly easier when they do route,”
he says. “We collect dates as far in ad-
vance as we can get them to be able
to have the option of looking at things
down the line.

“Most of the shows that have done
well started booking or having the
conversations last December, got into
the beginning stages of booking acts
in January or February and nailed
things down by March.”

Another key point is to know what
is happening in your marketplace
when scheduling the show. “Know
what will take the listener’s enter-
tainment dollar,” Divney says. “Is X-
Men or The Matrix opening the same
weekend you put up your show?
That's going to take a lot of money
out of the marketplace. Know what
other concerts you’re competing
against, when they’re going on sale,

“You can create an atmosphere where
everyone is in it all together, as opposed to
having an attitude like ‘it’s my radio station’ or
‘it’s my show, this is all you get.””’

Walter Flakus

and what you’re going to do to dif-
ferentiate yourself.”

Buildings Vs. Bands

“Don’t book the building before
youbook the band,” advises Guemnot.
“So many of these guys call and say,
‘Hey, I've got Saturday night, Aug. 10.
My band is in japan then, but I'd be
willing to play a Wednesday night in
July. The station can't do that, though,
because they’ve already got the build-
ing. OK, then you have an empty
building. I've had that go-around
with a number of guys.

“Most of the more
experienced guys
realize that it's
better to book the
bands before you
book the building.”

Jim Guernot

“Most of the more experienced
guys realize that it’s better to book the
bands before you book the building,
buta lot of guys will still try to hold a
building and make everybody move
around that, as opposed to grabbing
a date where bands can do it.”

There must also be enough lead
time before the date. “Have you built
this brand to the point, like KROQ/
Los Angeles, where you only need
two weeks’ lead time?” Divney says.
“If this is your first festival, give your-
selfa longer lead time and start small.

“It’s better to be turning people
away than plastering your radio sta-
tion with endless ads to sell your
show. Also, consumers, after the ser-
vice charge, are more sensitive to the
cost of going to a concert. Being the
better bargain could be an advantage.

“The most successful festivals are
puton by stations that have built their
event and brand. It’s an extension of
the radio station. It's just like building
a brand in the marketplace with call
letters, the playlist, etc.

“The better festivals started small
and grew to where they have it down
and are able to attend to artist needs
because they have a support system.
They have the promotion director,

R&R May 30, 2003

they have the promoter, they have all
the facilities and the history and the
knowledge of how to do it.”

Successful festivals have created a
brand to the point where there’s a
built-in audience, which bodes well
for the artists, Guernot says. “If
you're going toWHFS/Washington’s
HFStival, there’s usually an audi-
ence,” he explains. “If you're going
to KROQ)'s Weenie Roast, there’s usu-
ally an audience, regardless of who’s
playing.

“They’ve built a real brand identi-
ty by putting on quality events overa
long period of time. Now they have
their own legs. They’ve done that by
picking great talent and making sure
it's worth everyone’s while.”

Communal Atmosphere

As the former keyboardist-program-
mer for Chicago-based rock act Stab-
bing Westward, WHRL/ Albany, NY
night jock Walter Flakus has a unique
perspective on station festivals.

“It's a twofold situation,” he says.
“You realize the benefit that you get
from doing the radio festivals, which
is why bands agree to do them for the
most part. You get in front of a huge
amount of people, and you get the
radio exposure and airplay leading up
to the shows.

“On the downside, you’d obvious-
ly like to do it in your own environ-
ment, where you can do your own
show, play a longer set, show more
depth behind the band and use any
production you have. And you'd like
to do it in a way where you can route
a tour and do it comfortably, where
you have easy overnight drives to the
next venue.”

For Flakus, the biggest problem he
remembers was not the shows them-
selves, but getting there. “In 2001 we
did the River Rave for WBCN/Bos-
ton on the Saturday of Memorial Day
and then had to fly to Minnesota to
do a festival on Sunday and then fly
back to DC to do the HFSfestival on
the Monday.

“Itwas an insane weekend. There’s
no rest, you're using rental gear —
those are all the things that become the
headaches and the hassles. T had discs
that would require certain machines.
It’s not really feasible to bring a big
rack of equipment out with me, so I'd
have to get hold of the right kind of
machine to read my discs.

“Sometimes
stations can wound
feelings. It'sa
situation, from the
artists’ perspective,
where it’s not their
event and they’re

not in control.”
Bob Divaey

“Drum kits are never set up right;
our drummer would always com-
plain about that. You're used to get-
ting a certain sound out of your amp.
Guitar players can be really finicky
about that. When you rent gear, that's
a crapshoot. You have no idea what
you're going to get.”

Communal Living

Flakus, however, subscribes to the
notion that it's a poor player who
blames his equipment. “At the end of
the day, you should be able to get up
there and make the best out of what
you have,” he says.

The former musician also reminds
stations to take care of their visiting
talent. “Just make sure that the band
is accommodated,” he says. “Some-
times [ become very sympathetic, be-
cause I've been able to see all sides of
the business. Sometimes radio people
can be all about it being the station’s
show, yet [ sympathize with the art-
ists when they want clean towels or
something like that.

“You can create an atmosphere
where everyone is in it together, as
opposed to having an attitude like ‘It's
my radio station” or ‘It's my show, this
is all you get.’

“I was just reading how Chris
Cornell is excited about doing Lol-
lapalooza because, when he did it in
‘92, it had that vibe. All the bands
would hang out together. If you can
keep everybody communal, that's
going tobode best for the overall ex-
perience.”

iy

(front) co-manager Robby Sutton.

FUN WITH S.T.U.N. New Geffen act S.TU.N. recently rocked the Roxy
in Los Angeles as they kicked off their tour with Interscope’s Dredg. Looking
forward to the June 24 street date for S.T.U.N.’s Evolution of Energy are (back,
I-r) 8.TU.N. drummer Bobby Alt and manager David “Beno” Benveniste, Geffen
President Jordan Schur, S.T.U.N. guitarist Neil Spies and vocalist Christiane J.,
Streetwise Concepts & Culture’s Jason Bernard, S.T.U.N. bassist Nick S. and

_’ ¥ :
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' THE INDUSTRY’S NO. 1 RETAIL CHART May 30, 2003
w  TW ARTIST ALBUM LABEL POWERINDEX CHANGE
- 1 STAIND 14 Shades Of Grey Flektra/EEG 228,740 -
- 2 DEFTDNES Deftones Maverick/Reprise 167,900 -
4 3 EVANESCENCE Fallen Wind-up 108,077 +17%
5 4 MATRIX RELOADED Soundtrack Maverick/Reprise 102,944 +15%
8 5 KELLY CLARKSON Thankful RCA 100,239 +35%
2 6 50 CENT Get Rich Or Die Tryin’ Shady/Aftermath/interscope 99,054 8%
6 7 NORAH JONES Come Away With Me Blue Note/Virgin 80,599 6%
7 8 LIZZIE MCGUIRE MOVIE Soundtrack Walt Disney 69,821 -8%
9 9 CHER Very Best Of Cher wsm 69,615 6%
— 10 DAVID BANNER Mississippi: The Album SRC/Universal 67,236 -
11 N AMERICAN IDOL SEASON 2 Various RCA 58,648 +8%
n 12 LINKIN PARK Meteora Warner Bros. 56,962 4%
- 13 RICKY MARTIN Almas Del Silencio Sony Discos 52,708 -
- 14 JO DEE MESSINA Greatest Hits Curbh 52,545 -
12 15 JACK JOHNSON On And On Moonshine Conspiracy/Universal 48,853 16%
- 16 WEIRO AL YANKOVIC Poodle Hat Volcano 48,794 -
- 17 DJ KAYSLAY The Streetsweeper Columbia 41,340 -
13 18 ISLEY BROTHERS Body Kiss DreamWorks 46,675 15%
1 19 MARILYN MANSON Golden Age Of Grotesgue Nothing/interscope 44915 -62%
17 20 SEAN PAUL Dutty Rock VP/Atlantic 44,678 0%
15 21 CELINE DION One Heart Epic 44,122 13%
18 22 R.KELLY Chocolate Factory Jive 41,949 6%
- 23 POWERMAN 5000 Transform DOreamWorks 41,481 -
16 24 NOW 12 Various Capitol 40,705 11%
- 25 LIVE Birds Of Pray MCA 40,158 -
19 26 WHITE STRIPES Elephant V2 39,637 A%
3 27 COLD Year Of The Spider Geffen/interscope 39,518 -62%
20 28 LIL" KIM La Bella Mafia Atlantic 38,905 +4%
30 29 TOBY KEITH Unleashed DreamWorks 38,864 +24%
24 30 COLDPLAY Rush 0f Blood To The Head Capitol 36,862 +8%
26 3 AUDIOSLAVE Audioslave Interscope/Epic 34,995 +5%
25 32 GODSMACK Faceless Republic/Universal 34,947 +4%
— 33 LYNYRO SKYNYRD Vicious Cycle Sanctuary/SRG 34,182 -
28 3 CHRISTINA AGUILERA Stripped RCA 33,880 +5%
42 35 EMINEM Eminem Show Aftermath/interscope 33,833 +39%
2 38 FABOLOUS Street Dreams Flektra/FEG 33.252 5%
31 37 JIMMY BUFFETT Meet Me In Margaritaville ury 32,203 +6%
27 38 KID ROCK Cocky Atlantic 31,882 4%
23 39 FLEETWO000 MAC Say You Will Reprise 31,852 8%
40 40 MATCHBOX TWENTY More Than You Think You Are Melisma/Atlantic 30,866 +20%
32 M4 JUSTIN TIMBERLAKE Justified Jive 30,113 0%
10 42 THIRD EYE BLINO Out Of The Vein Flektra/tEG 28,319 -55%
33 43 AVRIL LAVIGNE Let Go Arista 28,243 -3%
36 44 G0OD CHARLOTTE Young & Hopeless Daylight/Epic 28,237 +2%
- 45 LESS THAN JAKE Anthem Warner Bros. 28,042 -
37 46 TRAPT Trapt Warner Bros. 27,108 +1%
43 47 SHANIA TWAIN Up Mercury/IDJMG 25418 +6%
48 48 THE ALL AMERICAN REJECTS The All American Rejects DreamWorks 24,403 +26%
35 49 LISA MARIE PRESLEY To Whom It May Concern Capitol 24,303 -15%
38 50 JOHN MAYER Room For Sguares Aware/Columbia 24,083 8%
o o - © HITS Magazine Inc.

U J\I ALBU Ms strong records to Led Zep streeting and Metallica on deck. And that's notall,

activate the audi- The rest of the top 10 is wildly eclectic, | folks. Also debuting

ence. with RCA popster Kelly Clarkson at No. 5; | are Sanctuary/SRG's

Rocky Top

From the looks of this week’s HITS Top 50 Al-
bums Chart
topped by Flip/Ele-
ktra’s Staind, fol-
lowed by Maverick/
Reprise’s Deftones,
Wind-up’s Evanes-
cence and Maver-
ick/Reprise’s Matrix
Reloaded soundtrack
— you might con-
clude that rock is back. You'd be wrong. Rock
never went away; it just takes good bands and

Deftones

Look at the ex-
citement  sur-
rounding Elek-
tra’s upcoming
Metallica album
as the label begins
working the first
track. And don’t
try to tell us you haven’t attempted to scam
copies of the live Led Zeppelin DVD and CD
sets that came out Tuesday on Atlantic. Trust

Staind

us, the roar will be deafening, as in turned up |

to 11, in the next few weeks, especially at the

Shady/Aftermath/Interscope MC 50 Cent at
No. 6; Blue Note throwback Norah Jones at
No. 7; Disney’s teen-centric Lizzie McGuire
Movie ST at No. 8; WSM'’s Cher best-of at No.
9; and David Banner, the first release from
Steve Rifkind’s new Universal sublabel,
SRC, bowing in the 10 spot.

In all, nine debuts land in the top 25, in-
cluding Sony Discos’ Ricky Martin en Es-
paiiol (No. 13), a best-of from Curb country
thrush Jo Dee Messina (No. 14), Volcano's
“Weird Al” Yankovic (No. 16), Columbia’s
DJ Kay Slay (No. 17), Geffen’s Powerman

hard-rocking, hot-selling Warner Music | 5000 (No. 23) and Radioactive/MCA’s Live
Group, which has three of the top five, with [ (No. 25).

Lynyrd Skynyrd, at "*
No. 33, and Warner i
Bros.” Less Than —~%%k
Jake, at No. 45.

Next week: We'll |
see the debuts of
— hardly any-
thing, as the majors go with their usual
Memorial Day weekend ritual and take a
pass, with the historic exception of the
aforementioned Led Zep triple-disc pack-
age. Zep should chart high, despite its
$26.98 list. Could it vie for the top? How
can it miss, with a 25-minute version of
“Dazed and Confused”?

{¢. ak

David Banner

www americanradiohistorvy com
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GOING FOR ADDS

e May 30, 2003

Addicted

It's time for fans to get “addicted.” After 13 long years, the wait is
finally over. Jane’s Addiction are back, and they are releasing a brand-
new album this summer. Next
week we get our first peek at their
new material as “Just Because”
goes for adds at Rock, Active Rock
and Alternative. Strays is the title
of the forthcoming CD, and Bob
Ezrin serves as producer for the
project. The album is scheduled to
hit stores July 22. Jane’s Addiction
will be part of the Lollapalooza 03
tour, kicking off in Ionia, MI on
July 3. As a warm-up for the tour,
Lollapalooza week on The Jimmy
Kimmel Show will start on June 16, with Perry Farrell serving as co-
host for the week. The band will also appear on Late Night Witl Dav-
id Letterman on July 22 and on the cover of Spin in August.

Next week there are lots of “songs” coming to Rock, Active Rock
and Alternative. AFI are Going for Adds with “The Leaving Song,
Pt. 1" the second single from their debut CD, Sing the Sorrow. The
album was co-produced by Jerry Finn (Rancid, Green Day) and Butch
Vig (Nirvana, Smashing Pumpkins). It has been over 10 years since
Davey Havok (vocals), Jade Puget (guitar), Hunter (bass) and Adam
Carson (drums) came together as teenagers in Ukiah, CA to form AFI,
which stands for “A Fire Inside.” The band is currently playing over-
seas and will make a brief return to the States this June before head-
ing to Japan in August.

Theory Of A Deadman deliver “The Last Song” to Rock and Ac-
tive Rock, the latest from their self-titled album. “I wrote “Last Song’
about five years ago, and it was originally called ‘Theory of a Dead-
man,” reveals vocalist Tyler Connolly. “It's basically about a guy who's
writing his memoirs before committing suicide, but it's coming at the
situation from a positive angle. You can't take life for granted, and if
you blow your brains out, there’s a lot you're going to miss.”

Over at Rhythmic and Urban, Pharrell, half of the super-production
duo known as The Neptunes, has been making a name for himself as
a singer. His voice has graced recent hits such as Jay-Z's “Excuse Me
Miss” and Snoop Dogg’s “Beautiful.” Next week Pharrell takes center
stage as he introduces “Frontin’,” featuring Jay-Z, the lead single from
The Neptunes’ upcoming compilation album, Star Trak Presents ...
Clones. The album, which is due in stores July 8, will reportedly have
g a huge guest list including Nas,
! Kelis, Dirt McGirt (a.k.a. ODB),

= Busta Rhymes, Clipse, Spymob,
3| Usher and more.

We've also got a few powerful
remakes on the horizon next
week. Mariah Carey presents her
version of Def Leppard’s power
% | ballad "Bringin’ on the Heart-

i break” to Pop, AC and Hot AC
outlets. Dates for the North Amer-
ican portion of Carey’s Charm-
bracelet tour are currently being
reworked. She decided to switch the venues from arenas to smaller
theaters, where she can be more intimate with her audience. Her lat-
est album, Charmbracelet, will be rereleased later this summer and will
feature new cover art and four new songs. “I Know What You Want,”
her current hit with Busta
Rhymes, is among the new songs
on the reissue.

Meanwhile, Michael Buble
gives AC his version of George
Michael’s classic tune “Kissing a
Fool.” This is the first single from
the 25-year-old Vancouver native’s
self-titled debut CD, produced by
David Foster. For the album, Bu-
ble remade many hits from years
past, all the way back to the swing
era. "I think all these songs have
something in common,” says Buble. “They have a heart and a soul,
and the challenge of any singer is to connect with those qualities and
make them real for the audience. Of course, these particular standards
have been favorites of mine for as long as I can remember, but the
newer material has that special something as well. It's a timeless qual-
ity.” Buble is currently finishing some New York shows and then will
travel to Los Angeles for some appearances in mid-June.

Jane’s Addiction

Mariah Carey

:_Ié____ s, 3
Michael Buble

— Mike Trias
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Week 0f 6/2/03

CHR/POP

CRAIG DAVID fISTING Rise & Fall (Wildlstar/Atlantic/
DREAM fILOON Crazy (Bad Boy/Universall

MARIAH CAREY Bringin' On The Hearttreak (MonarC/IDJMG)

CHR/RHYTHMIC

BOO & GOTTI Ain't It Man Cash Money/Universall

CAODILAC TAR f/ALTHEA | Got'cha Ma (Def Jam/IDJMG)

CRAIG DAVID fISTING Rise & Fall (Widstar/Atlantic)
OREAM fILOON Crazy (Bad Boy/Universall

POUB A.K.A PRETTY WILLIE Woo (Wiiflo/

PHARREL WILLIAMS f1JAY-Z Frontin’ (Star Trak/Arista)
TQ Keep It On The Low (Cash Money/Universall

URBAN

BOO & GOTT! Ain't It Man [Cash Money/Universal)

CADDILAC TAH f/JALTHEA | Got'cha Ma (Def Jam/IDJMG)

MOWETT Tru Rider (DreamWorks)

PDUB A.K.A PRETTY WILLIE Woo /Wiflo/

PHARREL WILLIAMS flJAY-Z Frontin' (Star Trak/Arista)
TQ Keep It On The Low (Cash Money/Universal)

URBAN AC

MOWETT Tru Rider (Dreamorks)

COUNTRY

COLY PRATHER The Dash (Columbia)

DIXIE CHICKS Godspeed {Sweet Dreams)
{Open Wide/Monument/Epic)

DOLLY PARTON ¥'m Gone /Sugar Hil)

DWIGHT YOAKAM The Back Of Your Hand
{Electrodisc/Audium/)

JEFF CARSON 1 Can Only Imagine /Aslum/Curb)

RHONDA VINCENT You Can't Take It With You
When You Go /Rounder}

SHERRIE AUSTIN Streets Of Heaven (C4/88R)

AC

MARIAH CAREY Bringin’ On The Hearthreak (MonarC/IDJMG)

MICHAEL BUBLE' Kissing A Fool (/42/Reprise)

HOT AC

CRAIG DAVID f[STING Rise & Fall (Wildstar/Atlantic)
DAVE GAHAN Dirty Sticky Floors /Reprise/

MARIAH CAREY Bringin’ On The Hearthreak (MonarC/DJMG)

PETE YORN Crystal Village {Columbia)

R&R’s Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds
is e-mailed each week to participating radio and record executives. For more info, contact Greg Maffei at

gmatfei@radioandrecords.com.
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SMOOTH JAZZ

ACOUSTIC ALCHEMY No Messin” (Higher Octave]
BGB JAMES Just One Thing (Warner Bros.
GEORGE SHELBY Touch (Morpheus/

MAR{ION MEAOOWS Treasures (Heads Up/

ROCK

AF) The Leaving Song. Pt. Il {Dreamiorks/

BROOKS BUFORD Trailer Fabulous (So So Def/drista)
OISTURBED Liberate {Reprise/

GEORGE THOROGOOO American Made fFagle/

JANE'S ADDICTION Just Because {Capitol/

LYNCHIPILSON When You Bleed (Spitfire/

MATCHBOX TWENTY Feel (Melisma/Atiantic)

THEORY OF A DEAOMAN The Last Song (Roadrunner/{DJMG)

ACTIVE ROCK

AFI The Leaving Song, Pt. Il (DreamWorks/

BROOKS BUFORD Trailer Fabulous (So So Def/Arists)
DISTURBED Liberate (Reprise/

JANE'S ADDICTION Just Because (Capitol/

LYNCHIPILSON When You Bleed (Spitfire/

MATCHBOX TWENTY Feel (Melisma/Atiantic/

THEORY OF A DEADMAN The Last Song (Roadrunner/iDJMG)

ALTERNATIVE

AFI The Leaving Song, Pt. Il (Dreamiorks/

BLUE MAN GROUP f{GAVIN ROSSDALE The Current /Lava/
BROOKS BUFORD Trailer Fabulous (So So Def/Arista)
DIFFUSER | Wonder (Hollywood)

DOUBLEDRIVE Imprint (Roadrunner/|0JMG)
GRANDADDY Now It's On (V2

GUSTER Amsterdam {Paim/Reprise/

JANE'S ADDICTION Just Because (Capitoll
MATCHBOX TWENTY Feel (Melisma/Atiantic/
ROGNEY Blue Side (Geffen/interscope)

STREETS Don't Mug Yourself (Vice/Atlantic/

TRIPLE A

BOYD TINSLEY Listen (Bama Rags/RCA)

BUDDY GUY Blues Singer (album) (Silvertane/

CAT POWER He War (Matador/Beggars/

CLEM SNADE Soft Spot (SpinArt/

DAR WILLIAMS Closer To Me (Razor & Tie/
GRANDADDY Now It's On/V2/

JOE JACKSON BAND Take It Like A Man (Rykadisc/
SARAH SHANNON I'll Run Away (Casa/
STARGAZER LILY Better Than Beethoven (Junog/
TINDERSTICKS Waiting For The Moon (Beggars)
YONDER MOUNTAIN STRING BAND 0/ Hands (Frog Pad)
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their news and entertainment. In
the radio industry, for example, con-
solidation has had a very positive
effect on the public interest through
recognized increases in formats, as
demonstrated in studies. Retention
of the current ownership rules is
thus no longer necessary to further
the commission’s historic interest in
promoting diversity.”

Many inside the Beltway predict
the approval of new, eased FCC
regulations, and the agency’s two
Democratic commissioners —
Michael Copps and Jonathan
Adelstein — on Tuesday continued
their efforts to bring the forthcom-
ing rule changes to the public by
holding an informal afternoon hear-
ing at the Portals. Among those in
attendance were representatives
from the Consumers Union, the
Catholic Conference of Bishops and
the Parents Television Council.

“lask the chairman, I plead with
him, give us time,” Copps said of
FCC Chairman Michael Powell. But
Powell, while in the building, did
not attend the hearing.

Black Assn. of Journalists Presi-
dent Condace Pressley believes
eased media-ownership restrictions
will not only result in fewer journal-
ists, it will also lead to fewer oppor-
tunities for minority journalists.
“Just as our nation gets more and
more brown,” she said, “the only
color big media is seeing is green.”

In an interview with Reuters,
Powell defended the FCC's upcom-
ing June 2 vote on the ownership
limits and argued thata diversity of
viewpoints would continue to exist
in an even more consolidated me-
dia universe. “As long as this coun-
try is diverse, you're going to have
a very difficult time making money
being a one-note station,” Powell
said. He added that Copps and
Adelstein have yet to make any
“substantive alternative proposals,”
something staffers for both commis-
sioners disputed.

Speaking on radio-ownership
limits, Powell said a proposal is still
up for consideration that would al-
low a company to own 10 stations
in a market where there are at least
60 stations remaining. Current re-
strictions allow a company to own
eight stationsin a market, solong as
there are 45 remaining stations. "1
don’t have a strong position about
it yet,” Powell said.

On the same day as the first and
only DC-based public hearing on
new FCC rules, news of protests
against Clear Channel madeits way
into some of the nation’s newspa-
pers. In San Antonio, the Express-
News reported on a protest against
the FCC's June 2 vote that took place
in front of Clear Channel’s corpo-
rate headquarters. The protest in-
volved three people: an advocate for
the Texas Public Interest Research
Group, the head of the grass-roots

Socially Responsible Investment
Coalition and the head of the Texas
State Rifle Assn.

Market Definition Debated

In his interview with Reuters,
Powell confirmed that the FCC has
not resolved how to go about defin-
inga radio market. However, hesaid
he preferred to do so based on ge-
ography. But if it were up to the
NAB, the current contour-based
definition would be retained — with
certain stipulations.

NAB President/CEO Eddie Fritts
suggested in a May 23 letter to
Powell that “large signal” stations be
excluded from the count of stations
in a market if those stations’ trans-
mitters are more than 58 miles from
the area of “common overlap.” For
example, Clear Channel’s KFI/Los
Angeles would not be included in
thatcompany’s marketcount for San
Diego, where the station has signifi-
cant listening shares.

Fritts also urged the FCC to grand-
father all existing station clusters as
long as they remain under their cur-
rent ownership and to permit pre-
existing station clusters that would
not beincompliance with the revised
rules tobe freely transferred. “Unlike
proposals that rely on the use of rat-
ings-based marketdefinitions,” Fritts
said, “this approach does not result
in markets that are affected by past
and potential future ‘gerrymander-
ing’ by ratings-service subscribers.”

He added that the need for
grandfathering and transferability
are “particularly acute,” since every
existing cluster was formed based on
the contour-based definition, which
has been in use since 1992. “It would
be strikingly unfair to now change
the rules and require those stations to
be divested or to limit their owners’
ability to transfer them for full mar-
ket value,” Fritts said.

Another supporter of the FCC's
forthcoming rule changes is Rep.
Billy Tauzin, who last week sent a
letter to his House colleagues urging
opposition to HR 2052, the Preserva-
tion of Localism, Program Diversity
and Competition in Television Broad-
cast Service Act. Tauzin said the bill
should be defeated “for the simple
reason that it prevents the FCC from
doing what both Congress and the
courts have repeatedly told it todo —
justify its broadcast-ownership
rules.”

He added, “Under Chairman
Powell’s leadership, the FCC is cur-
rently undertaking the most thought-
ful and thorough review of our
nation’s broadcast-ownership rules
in the history of their existence.” He
cited Powell’s help in the formation
of the Media Ownership Working
Group and the fact that Powell called
for 12 FCC-commissioned studies for
its rewrite of media cross-ownership
rules.

“The chairman and the commis-
sioners participated in a public hear-
ing on media ownership in New
York, and the FCC sponsored its own
field hearing in Virginia,” Tauzin

said. “The commission has an exten-
sive record on the subject. It is ime
for the commission to act.”

DC Think Tank Stams FCC

On the other end of the spectrum,
the Center for Public Integrity spoke
out against the commission’s desire
to loosen media-ownership restric-
tions after it found through its own
research that companies such as
Viacom and Clear Channel already
dominate many of the nation’s mar-
kets. The centeralso analyzed current
media ownership in the hometowns
of each FCC commissioner and
found that, of the 203 commercial ra-
dio stations in those five locations, 48
are owned by four radio companies
— 27 of them by Clear Channel.

Meanwhile, the group lashed out
atthe FCC for allowing its officials to
take more than 2,500 trips costing
nearly $2.8 million over the pasteight
years, withmostof the cost picked up
by the companies the agency regu-
lates. The FCC'sbiggestsponsor? The
NAB, which the center said paid
$191,472 to bring 206 FCC officials to
its events. The center’s complete re-
port can be viewed online at www.
publicintegrity.org.

While many anticipate that me-
dia companies will bulk up their
print and electronic-media hold-
ings following June 2's vote, such
radio-heavy companies as Citadel,
Clear Channel and Cumulus aren’t
expected to buy assets in the print
media. Furthermore, Cumulus
Chairman/CEO Lew Dickey Jr.
told TheDeal.com that his company
wouldn't even purchase TV sta-
tions following the FCC's expected
easing of cross-ownership restric-
tions.

“The best use of Cumulus’ capital
is to continue acquiring radio sta-
tions,” he said. “We're going to focus
on what we do best.” He added that
it's easier to raise capital to purchase
additional radio stations than it is to
invest in newspaper or television
ventures. Cumulus could consider
expanding to other media in the fu-
ture, but only after it enters at least
100 markets.

Meanwhile, Clear Channel Sr. VP/
Government Relations Andy Levin
said the company has no plans to buy
newspaper companies because of
their lower profitability. But Clear
Channel could add TV stations in
markets where it owns radio sta-
tions, he said.

While the debate over how big
media companies will become fol-
lowing June 2's vote will undoubt-
edly continue throughout the sum-
mer, the lengthy back-and-forth
wrangling over the vote itself will
come to an end that morning at 9:30
ET. The session will be open to the
public and will be broadcast live
over the Internet. The webcast can
be accessed at the FCC's audio/
video events page, www.fcc.gov/
realaudio.

Visit R&R’s website, wunw.radioand
records.com, for updated news on the
vote.
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PART Two Or A Two-PART SERIES

Re-Creating
Compelling Radio

The solution to radio’s dilemma

How can we save what once was a great industry?
First, like an alcoholic, you have to admit there is a
problem. And while the solution may start with the
jocks and programmers, it has to reach all the way to
owners, stockholders and Wall Street.

We need to be like the newscaster
from the movie Network and scream
from the rooftops, “I'm mad as hell,
and I'm not going to take
itanymore!” Programumers
need to keep onscreaming
until our owners and Wall
Street listen, or we’ll all be
working in another indus-
try in five years.

The solutions are easy,
but the road back is long
and hard, and 1 believe it
all begins with what I will
call the eight basic steps:

1. Admit there is a problem and
take a hard look at the industry.

2. Build a brain trust to create and
execute your strategy.

3. Get to know your listeners, and
ask them what you can do to be better.

4. Create custom solutions for lis-
teners.

5. Make a promise and deliver on
it relentlessly.

6. Give the consumer better variety
and a better product.

7. Create a unique radio station
with great live personalities dedicat-
ed to serving the needs of the local
comumunity.

8. Inform the listener about how
you've listened to them and how
you've improved. You need to do this
on the station and, most especially,
with outside marketing. Market, mar-
ket, market your radio station!

What's The Problem?

It’s time to take a hard look at the
industry and admit that there is a
problem. Research is critical for our
individual stations and also vital for
radio as a medium. We must figure
out how to get back the people we've
lost and how to make current listen-
ers more satisfied.

If you don't think this is possible,
take a look at the cable TV industry,
which was on the ropes and faced ex-
tinction after the explosion of satellite
TV. The cable people took a hard look
at their industry and what their view-
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ers wanted. They discovered that the
viewers wanted better-quality pro-
gramming and more variety (sound
familiar?).

Their solution was digi-
tal cable. This was right out
of a Ries and Trout book on
marketing basics. Cable
covered every advantage
satellite TV had and of-
fered the same variety (the
same channels), thenbegan
an aggressive TV campaign
to reposition the satellite
industry and prey upon its
weaknesses (system unfamiliarity and
the one-set-per-setup limitation), which
happen to be the same disadvantages
that and satellite or Internet radio
have when compared to terrestrial
radio.

People Power

Build a brain trust to create and
execute your strategy. Moreimportant
than any single aspect of a great radio
station are the people who staff and
manage it and create the product. As
Nationwide Communications Presi-
dent Steve Berger always said, “Only
the best people.”

If you want greatness, you have to
have the best people money can buy.
It's the “all or nothing” principle: If
you don’t have someone excellent in
a given department, you have a weak
link, and your chance to be great is
slight. With two or more weak links,
your long-term success —your chanc-
es of succeeding at all — are greatly
compromised.

Contrary to the norm of consolida-
tion, I agree with John Gehron, who
always told me that you couldn’thave
a programmer devoted to program-
ming two radio stations and expect
the same quality.

That extends to air personalities.
You can't have voicetracking and ex-
pect the creativity and immediacy that
a live air talent provide by reacting to
local events and connecting with lis-
teners.

________CHRIPoOP.__

By Guy Zapoleon

Outside Perspective

As a former programmer and long-
time consultant, I believe that your
brain trust should include outside ex-
perts to provide perspective. Why
work with a consultant? Well, from
experience I can tell you that it’s easy
to lose sight of what is right or wrong
with your station. A good consultant
who works in your format can boil it
down for you and help provide the
keys to success or failure.

Many times the PD or GM already
knows the problem, but he may not
have the credibility he needs to get it
across to those who can help him
solve it. He may be perceived as mak-
ing excuses. A consultant can come in
and lend credence to the argument
while simultaneously providing the
local team with the tools and under-
standing they need.

The average programmer typically
can’t match the knowledge of a win-
ning consultant because of the con-
sultant’s years of working with many
stations and formats in different mar-
kets and competitive scenarios.

Most consultants have had the ex-
perience of working with different re-
search companies and have seen
many different ways of putting a
questionnaire together and many dif-
ferent interpretations of the same re-
sults. The wrong interpretation of a
study has the potential to destroy
your station, and a consultant has the
programming expertise to interpret
studies and read between the lines.

While a strategic plan may be sim-
ple in concept, there are a thousand
details, and it takes a lot of expertise
to ensure thatevery one is covered. A
strong consultant is your insurance
policy for making sure that the strate-
gic plan is executed with excellence.
Look at your consultant as a filter for
programming who will help the PD
and GM understand programming
and marketing issues that they have
not faced.

Reasons For Research

Get to know your listeners, and ask
them what you can do to be better.
You need to conduct consistent re-
search. Operators who do one percep-
tual a year — or even every few years
— and act like the competitive land-
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scape is not changing may be penny-
wise and pound-foolish. Everything is
changing all the time. Listeners are
changing, competition is changing,
the format is evolving, and there is
new competition from other media.

I believe the Australians and Ger-
mans get it so much better than we do.

" Their stations have their own research

departments and a research consult-
ant who provides monthly perceptu-
al tracking to compare to ratings. They
can tell exactly what caused a decline
right after it occurs instead of letting
the problem linger and potentially
damaging the station further.

At this point, such a setup is too
much to ask for in the U.S; we can't
afford it. But even two perceptuals a
year would give us time to fix a mis-
take before it can do permanent dam-
age. Ina cluster of stations you should
also be doing a market format-viabil-
ity study every year to measure mar-
ketchanges and the desire for individ-
ual formats. (If need be, this can be one
of the perceptuals.)

Hire a researcher who tells you the
truth that you need to hear, not what
you want to hear, and who can help
you design a custom strategy that pro-
duces lots of success stories. What you
don't need are cookie-cutter strategies
and researchers who avoid the brutal
truth in order not to upset you.

We're in a time when it is so com-
petitive that we always need to hear
the truth about our stations if we are
going to win and, more important, if
we are going to continue to be an im-
portant part of our listeners’ lives.

Learn from the great
companies of the
past and take out an
insurance policy:
Spend money on
people, resources
and marketing to
maintain your
success.

Wipe The Slate

Use your excellent brain trust to
interpret the research for the station
while looking for custom solutions,
not rehashed ideas that have been
used in a thousand markets. Wipe the
slate clean and see if you can come up
with something fresh and creative.

Today everything has become so
homogenized that a few people are
making decisions for millions. I agree
with Gerry Tabeo, who worked with
CSS sales training and his own cre-
ative-idea facilitation company, about
how this influences the creative pro-
cess. He says that the best ideas come
out of a free exchange with judgment
withheld and that interaction creates
new twists and new creativity.
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When you brainstorm, don’t put a
limit on the number of ideas someone
can write down, because the more
ideas, the more likely you are to find
at least one great creative one. When
we remove more and more people
from the creative process, there are
less unique ideas. This creates same-
ness and leads to stagnation.

Ries and Trout talk about a relentless
pursuit. Use research to find listeners’
needs, desires and expectations, then
make a promise to your listeners and
never stop delivering on it.

Stand Out

Radio is about great promotions
and great personalities. Where do we
start to find answers to today’s prob-
lems? Look back to when radio was
successful.

First, let’s talk about stationality. 1
grew up loving radio from the time |
was 13 and had my little transistor
tucked under my pillow, listening to
Cousin Brucie on WABC/New York.
I hung on his every word, as did ev-
ery teenager in the New York-New
Jersey-Connecticut area back in 1965.

I was thrilled by the music on
WABC (not much more than the top
14 hits) and by the great personalities
in all dayparts. There were also excit-
ing jingles and news to let me know
what was happening in the world.

Imoved to Los Angeles when 1 was
15and started listening to KHJ. It was
great for a different reason. KHJ had
seamless production that made each
song sound better than it did on any
other radio station I've heard before
or since.

KH] was a combination of Bill
Drake — with his “tight” format,
shorter playlist, short jingles and pro-
mos and 12-second jock raps — and
PD Ron Jacobs, who was the creative
force behind the nonstop contest con-
cept, meaning there was an incredible
contest every one or two weeks.

When looking for a solution to to-
day’s problems, one could do worse
than to remember what it was that
made these two stations so great and
SO unique.

Music Matters

When it comes to music, most ex-
perts agree that a tight playlist is the
key to better ratings. This is true in the
short-term, but unless you test your
music three or four times a year, the
strategy can have long-term ill effects.

Take Oldies, for example. By play-
ing songs like “Oh Pretty Woman”
and “Good Lovin'” every five hours
for five years, the format has burned
its core library. Tight playlists have
chased passionate, TSL-delivering
oldies fans to their CD collections
and turned a foreground music for-
mat into a utility format that is used
for 10 minutes in the car or as back-
ground at work.

If it can happen to Oldies, it can
happen to other formats. Greg Stras-
sell at Hot AC WBMX/Boston de-
veloped about 25 great “oh wow” ti-
tles that had low familiarity but
high potential. By playing these
over the years, he has created more
gold titles to fall back on than most
Hot ACs have.

Continued on Page 31
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o EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES May 30, 2003
CaLLour Americae song selection is based on the top 25 titles from the R&R CHR/Pop chart for the airplay week of May 4-10.
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o CHR/POP CALLOUT AMERICAo
HE) = Hit Potential ® ERPS 0E1OGRAPHICS m
TOTAL AVERAGE :
o HOT SCORES
ARTIST TITLE LABEL(S) ™ LW 2w 3w ,95 EE 12-17 18-24  25-34| EAST SOUTH WEST WEST By ANTHONY ACAMPORA
3 DOORS DOWN When I'm Gone Republic/Universal) 399 373 361 370 931 283 |377 404 416 [403 401 396 39
50 CENT In Da Club (Stady/Aftermattinterscopel 392 387 394 393 957 379 |397 412 366 [407 386 393 381 ong after they reached No. 1
FABOLOUS Cant Let You Ga (Elektra/EEG) 389 383 373 365 920 354 (408 375 386 [388 385 387 397 | On R&R's CHR/Pop chart, 3
i Doors Down rise to No. 1 on Call-
EMINEM Sing For The Moment (Shady/aterscape! 387 387 388 382 957 326 (389 374 400 (395 365 392 396 | it Amarica with “When I'm
BUSTA RHYMES & MARIAH CAREY | Know What YouWant (/) 386 — — — 928 326 (398 377 381 |00 371 384 386 | Gone” (Republic/Universal).
R. KELLY Igrition (ivel 385 369 365 362 977 380 (384 380 392 (390 385 374 3g2 | CGone” ranks No. 10 with teens,
second with women 18-24 and
HE UL’ KIM 1150 CENT Magic Stick (Atantic 383 - - - 857 177 (376 379 394 382 358 389 400 | oo e
TYRESE How You Gonna Act Like That () 381 375 378 394 931 443 (398 378 365 |383 385 380 376 Fabolous is up to No. 3 with
HP) R KELLY fITIGGER Snake (ive/ 378 - - - 823 229 |38 371 380 377 384 400 372 | Can't Let You Go” (Elektra/
) EEG). The Hit Potential track is
HPp NAS | Can (Cotumbia) 377 376 379 383 960 426 (331 382 379 (383 370 30 324 | e bestwith teens, seventh 18-
JENMIFER LOPEZ fILL COOL J All| Have /Epic) 372 369 372 382 991 520 |376 365 376 [384 362 348 395 | 24and fifth with women 25-34.
AMANDA PEREZ Angel (Powerhowse/Virgin) 371 370 378 385 940 391 [389 365 358 |374 363 380 3565 Busta Rhymes & Mariah
Carey make an impressive debut
SEAN PAUL Get Busy (VP tantic) 369 379 385 394 959 403 (375 363 368 [390 354 348 382 | oo anter o ith 7l
HPY FRANKIE J Don't Wamna Try (Columbial 366 354 354 368 B854 303 |370 373 356 356 364 371 365 | Know What You Want” (J). The
GINUWINE Hel Yeah £pic) 363 360 364 376 934 403 371 364 353 377 355 351 367 | S0ng ranks third with teens and
sixth with women 18-24 and 25-34.
HP) SNOOP DOGG Beautitul Doggy Style/Priority/Capitol 363 351 368 380 943 429 (376 351 350 |369 350 365 357 Aol o8 stiomg BBt (e
WAYNE WONDER No Letting Go (VP/Atiantic/ 360 352 357 365 857 391 [371 353 357 (388 334 343 373 | week: First, Lil Kim enters at No.
HPY DA BRAT In Love Wit Chu (S0 So DefAristal 359 358 385 —  B65 357 (376 340 364 [3654 347 353 354 | 7 With "Magic Stick” (Atlantic) —
with some help from 50 Cent.
MATCHBOX TWENTY Unwel (Melisma/Atiantic) 359 353 335 341 857 308 (359 358 359 {362 383 339 371 | sngagic” nerforms just that with
COLDPLAY Clocks (Capitol) 359 338 - - 803 337 |340 348 385 376 3.69 351 342 women 18-24, where it ranks
600D CHARLOTTE The Anthem /Epic/ 358 338 333 341 911 357 (374 362 337 [359 355 352 355 | fourth and 25-34, where it ranks
third.  Also entering in the top 10
JUSTIN TIMBERLAKE Rock Your Body (ive) 3% 35 353 356 983 @43 [356 350 350 [348 351 372 347 | isegnaie” by R Kelly Tigger
JENNIFER LOPEZ I'm Glad /£pic/ 355 357 345 - 946 405 (363 361 341 [370 345 355 349 | “Snake” (Jive) slithers into the top
JEWEL Intuition fAtiantic) 347 - - - 708 331|363 341 339 {378 310 357 343 | 10in all demos, ranking eighth
with teens, 10th with women 18-
STACIE ORRICO Stuck FarefrontVirginl 345 335 335 339 865 380 (342 348 345 (346 337 348 348 |,y oot Loos
EVANESCENCE Bring Me To Life (Windup/ 344 343 325 331 671 323 (333 338 359 |357 337 331 347 Each week you can view de-
KELLY CLARKSON Miss Independent (RCA/ 344 344 320 — 837 380 |356 328 352 [350 331 338 3go | tailed Callout America informa-
tion online at www.bullsi.com
CHRISTINA AGUILERA Fighter /ACA/ 339 340 346 342 917 411 (348 330 336 (359 335 349 U5 |yt RaR's partership with
DANIEL BEDINGFIELD If You're Not The One /siand/DJMG) 322 324 313 323 B0 343 329 323 314 1304 329 320 333 | Bullseye Research. This week's
AVRIL LAVIGNE Losing Grip fArista) 315 318 315 323 723 383 |334 306 304 (348 290 313 303 | passwordisgeorge.

Total sample size is 350 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1=dislike very much, 5=like very much}. Total familiarity represents the total
percentage of respondents who recognized the song. Total burn represents the percentage of respondents who said they were tired of hearing the song. Songs must reach 40% familiarity before they appear in
print. Hit Potential (HP} tracks represent songs that have yet to chart top 25 on R&R's CHR/Pop chart. Sample composition is based on females aged 12-34, who respond favorably to a CHR/Pop musical
montage in the following regions and markets: EAST: Boston, Buffalo, Hartford, Nassau-Suffolk, New York, Philadelphia, Pittsburgh, Providence, Rochester, Washington, DC. SOUTH: Atlanta, Austin, Charlotte,
Dallas, Houston, Miami, Nashville, San Antonio, Tampa. MIDWEST: Chicago, Cincinnati, Cleveland, Columbus, Detroit, Indianapclis, Kansas City, Milwaukee, Minneapolis, St. Louis. WEST: Denver, Fresno, Los
Angeles, Portland, Sacramento, Salt Lake City, San Diego, Seattle, Spokane, Tucson.

The Beverly Hilton Hotel - Beverly Hills, California
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WKW amsT T LugeL) S siavs mpg%s%ns B e | Most Added:®
1 1 JUSTIN TIMBERLAKE Rock Your Body 4/ive/ 8475 185 934385 12 1210 | www.rradds.com
3 ©  EVANESCENCE Bring Me To Life (Wind-up/ 7830  +231 853902 13 1211
23 RKELLY Ignition dive/ 7546 334 750663 13 1190 | oo s
. ) PINK Feel Good Time (Columbial 95
4 @ SEANPAUL Get Busy (40/40/VP/Atiantic) 6953 +165 786782 9 12000 | \AnoNNA Holwood MaverickHB) T
8 6 CHRISTINA AGUILERA Fighter (RCA/ 6201 +335 688850 1" 123/0 | THALIA FIFAT JOE | Want You (Virgin) 16
5 6 3 DOORS DOWN When I'm Gone {Republic/Universal) 6148 494 694236 23 122)0 | BEVONCE' Crazy inLove (Columbia) . 15
9 @  KELLY CLARKSON Miss Independent /RC4/ 5885  +902 629462 6 1210 mm&lgﬂ‘;’:‘m Are You Happy Now? (Maverici/WE/ :f
6 8  EMINEM Sing For The Moment (Shadyy/Aftermath/interscope) 5725 -576 597818 1" 12010 | pa BRAT In Love Wit Chu (S0 So Defirista) 19
7 9 50 CENT In Da Club /Shady/Aftermathyinterscope) 5688 603 596693 16 120/0 | BLACKEYED PEAS Where Is The Love? /4&Minterscope) 9
10 @ MATCHBOX TWENTY Unwel (Malisma/Atiantic) 4969  +358 556136 14  108j0 | UNCLEKRACKER Orift Away (7op DogllavalAtlantic) 8
12 @ STACIE ORRICO Stuck (Forefront/Virgin) 4346  +207 419385 15 12400 gﬁ;ﬁ::‘::;’:‘;’g‘:mm:’gn oo Wit Yoo Wont ] :
q now an
16 @ 50 CENT 21 Questions /Shady/Aftermath/interscope) 4270 +763 446870 5 22 | ;SHANTI Rock Wit U {Awwww Baby) Murder Inc.I0JME) 8
14 @ JENNIFER LOPEZ I'm Giad (Epic) 4057  +123 412642 7 12210 | LIVE Heaven (RadicactiveMCA) 8
20 ) BUSTARHYMES & MARIAH CAREY | Know What You Want (/ 3706  +762 473507 7 1058 Most
17 @ WAYNE WONDER No Letting Go (VP/Atiantic) 3671 +218 449328 10 10211
13 16 GINUWINE Hell Yeah /Epic/ 3589 559 338087 14 111j0 IncreasedPl. a-y;s/"
19 @ FRANKIE J. Don't Wanna Try (Columbia) 3419 +380 448036 71082 | g
11 18 DANIEL BEDINGFIELD If You're Not The Dne fisiand//0MG) 3374 967 410792 14 123/0 ":I';E'l"l‘: mu Yo ooy Now? v "“1‘“‘1"
5o re You happy Now? veric! +
15 19 AMANDA PEREZ Angel (Powerhowse/Virgin) 3368 418 325880 1B 11910 | oy oA pkON Miss Independem ACA) 4902
21 @ JEWEL Intuition (A t/antic/ 3129 +263 314393 17 116/2 | BEYONCE' Crazy In Love (Columbia) +891
22 21 COLDPLAY Clocks (Capitol) 2527 43 230464 11 104/1 | BLACKEYED PEAS Where Is The Love? (4&Mnterscop)  +825
25 @)  ALL-AMERICAN REJECTS Swing Swing (Dreamiorks) 2484 +267 249512 7  108/5 gﬂg:x;’%"s“;""j ﬂ’m’g""%’zf’”’"ﬁm y mm*;::
o o now ¥rhat You ¥a +
31 @  UNCLE KRACKER Drift Away (Top Dog/l ava/Atiantic) 2258  +562 264389 4 769 PINK Fee! Good Tine (Columbia/ +600
23 24 TYRESE How You Gonna Act Like That /) 2228 339 218218 10 99/0 UNCLE KRACKER Drift Away (Top Dog/Lava/Atlantic) +562
28 @ SIMPLE PLAN Addicted /Lava/ 2198 +345 302350 5 89/2 LIFEHOUSE Hanging By A Moment (DreamWorks/ +449
18 26 GOOD CHARLOTTE The Anthem /Epic/ 2171 895 213361 12 113j0 | FABOLOUSFILIL'MO Can't Let You Go (Elektra/EEG) +412
27 27  SNOOP DOGG Beautiful (Doggy Style/Priority/Capitoll 2107 -17 191909 9 85/0
32 @ FABOLOUS FILIL’ MO Can't Let You Go Flektra/EEG) 078 412 2852 a4 g3 | Most
39 @ BLACKEYED PEAS Where Is The Love? /A&Myinterscope) 2016 +825 172301 2 1079 PIayed Recurrents
50 €D MICHELLE BRANCH Are You Happy Now? (Maverick/WB) 1813  +1174 225535 2 110112
5 @ AUDIOSLAVE Like A Stone interscape/Epic) 1768 +222 161345 7 qon2 | el oA
. , perEh JENNIFER LOPEZ FILL COOL J AUl Have Epic) 2180
33 @ LILLIX It's About Time /llrfaveritk/ﬁepﬂse/ 1753 +128 164594 6 90/3 AVRIL LAVIGNE I'm With You /rista) 2114
38 € JASON MRAZ The Remedy (| Won't Worry} (Elektra/EEG) 1731 +158 155080 6 790 KID ROCK WISHERYL CRDW Picture /Lava/Atiantic) 1923
26 34 NAS!Can(Columbia) 1674 527 145565 8 800 5:';3[‘:;"“3:{0:’::;"» Bumv};u;'; IipijDJMEI ::::
q n 9 esmenze (Muroer int.
24 35 AVRILLAVIGNE L}JSlng Grip fArista) 1497 1047 131886 9 N0 [t Mess With My Man el e
42 @ ASHANTI Rock Wit U (AWWWW Baby) Wllfdef /IM‘.//UJMG/ 1441 +407 166153 3 88'3 JOHN MAYER Your Body Is A Wonderland fAware/Columbia) 1283

€D  BEYONCE' Crazy In Love {Columbia/ 1438 +891 182358 1 103/15 | CHRISTINA AGUILERA Beautiful (ACA/ 1207

37 € THIRD EYE BLIND Blinded (When | See You) Flektra/FEG) 1418 +128 147219 5 7211 ;':'::l'lﬁ#:;:!:l;sgmmﬂmm ; , :;z

7 Underneath It All fnterscope)

0 € sw CANTRFLL Breathe (Arista) 1341 +208 174861 15 545 JUSTIN TIMBERLAKE Cry Me A iver e o
30 40 AALIYAH Miss You /B/at‘l([z‘mund/Univefsa// 1322 -433 152444 19 85’0 NELLY FIKELLY ROWLAND Dilemma {Fo’ ReeliUniversall 931
44 @ T.A.T.U. Not Gonna Get Us finterscape/ 1205 +198 99841 3 7812 LINKIN PARK In The End (Wamer Bros.) 908
36 42 BOWLING FOR SOUP Girl All The Bad Guys Want (Silvertone/Jive) 1172 149 150796 19 970 333.':&“"3‘35.'&: G};ma G';l wnggglaﬂwﬁi » 889
. 5 OF e Hates Me /Ala effen/interscoj 886

41 @ SUGAR RA-Y Mr. Bartender (It's §0 Easy) fAtlantic) 1159 +95 104601 3 68/2 NICKELBACK How You Remind Me osdrumerlubs poy
46 @ TRAIN Caling All Angels (Columbiz/ 1087  +325 99513 2 643 NELLY Hot In Herre fFo’ Reeltniversal 819
38 45 COUNTING CROWS Big Yellow Taxi (Geffen/Interscope) 998 228 101086 12 620 AVRIL LAVIGNE Complicated /drista) 790
@  THALIA FIFAT JOE | Want You Virgin/ 859  +269 128360 1 66/16 | CREED ﬂneY Last Breath Mmlw;wm ;g:

s o . DJ SAMMY & YANOU Heaven /Robbins)

[Debut> @ LIL* KIM F/50 CENT Magu: Stick /Huee'n Bee/Atlantic) 769 +210 91601 1 36/5 VANESSA CARLTDN A Thousand Mies M&Mnterscopel o
45 @ MISSY ELLIOTT Gossip Folks (Gold Mind/Elektra/EEG) 765 118 59469 18 9200 SANTANA FIMICHELLE BRANCH The Game 0f Love fristal 672
47 49  LINKIN PARK Somewhere | Belong (Warner Bros.) 622 123 68791 3 1611 T.A.T.U. All The Things She Said /interscape/ 658

€D  MERCYME | Can Dnly Imagine /ND/Curty 612 +63 40378 1 2911 | JAY-ZFIBEYONCE ‘03 Bonnie & Clyde (ocA-FelaiDuMG) 629

- PINK Just Like A Pill Arista) 618

127 CHR/Pop reporters. itored airplay _data ied by A _" base R f,a division}'otlw Premiere RaTodN'ehlm:rll(%laS%ng: rasnked b}{ ’}r::‘al Iplays Iorc thesai(pla): v;:gls(

t 5/18-5/24. Bullet n ji I flat ious week. 0 songs are tied in total plays, the song with the larger increase in plays i : f

:Iaced first. Solliges sb::::sahrk?. 2?:?: r?lﬂc:zzgtg :)e/(s:uor:;:{n :fltglrngo :le;:;no%ri;?ghxemst Added ?s the total number of new addsg officially re:oned to R&R gy each R&R Station Plav"s‘s h.a ve moved fo the web.

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week See all of our monitored reporters at

increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with www.radioandrecords.com.

permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.
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[« WN YOO L) WENTS
If no one can see your signs, do they know who staged the eveni? Make sure you claim
ownership at alfl your events with cost-effective, disposable plastic banners.
- B = = =3 - L =
— We print your logo using up to four spot colors.  — Perfect for concerts, events and giveaways.
— Packaged on a roll and easy to use. — Up to 3' High and &' Wide
— Weather-resistant -— Durable
— PO Hox 750250 Houston, Texas 772750250 » Tel 713/507-4200 Fax 713/507-4285 | &

www americanradiohistorvy com
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o
R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY Most Added
www.rrindicator.com

LAST THIS TOTAL +1- GROSS WEEKS ON  TOTAL STATIONS/

WEEK WEEK ARTIST TITLE UBEL(S) PLAYS PLAYS Imﬁbﬂs CHART ADDS ARTISTTITLE. LABEL(S) ADOS
1 @ JUSTIN TIMBERLAKE Rock Your Body Jive/ 3116 +4 92467 11 51j0 | PINKFeel Good Time (Columbia) %
2 @ EVANESCENCE Bring Me To Life (Wind-up) 3052  +55 87927 9 530 r&‘;‘:"g“c’:::m’:" ”"{2:”"‘”,’;:5’ "7‘

oo 0 ove
3 3 R.KELLY lgnition (Uive/ 2659 57 82088 10 ATI0 | 1y BEAT JOF | Want Yoo Mg g
4 4 CHRISTINA AGUILERA Fighter (RCA) 2575 -4 78988 10 51/0 MICHELLE BRANCH Are You Happy Now? (Maverick/WB/ 5
5 5 3 DOORS DOWN When ¥'m Gone (Regublic/Universal) 2478 38 66985 24  48/0 | TRAIN Caling All Angels (Columbial 5
8 @ SEAN PAUL Get Busy (40/40/VF/Atlantic) 2279  +141 68254 8 480 :g::::";”::{:m"“‘" °‘:}'::')'{’:m "jhajl ;3:4”5’;"‘ M :
. oc| wwwww Baby] Inc.
10 @ KELLY CLARKSON Miss Independent (RCA/ 2223 +384  GTBI6 5 BUD | e oactieMCe) .
7 8  MATCHBOX TWENTY Unwell (Melisma/Atlantic) 2199 -19 64566 15 52/0 BLACK EYED PEAS Where Is The Love? (4&Miinterscapel 3
9 9 EMINEM Sing For The Moment (Shady/Aftermath/interscope) 1971 114 50617 9 45/0 WAYNE WONDER No Letting Go (VP/Atlantic) 3
6 10 DANIEL BEDINGFIELD if You're Not The One (/siand/iDJMG) 1951 308 58120 13 460 f&'g:ﬁ:;‘ncl::‘lfm nﬁz o ;
14 @ JENNIFER LOPEZ I'm Glad (Epic) 1726 +145 48521 B 50D | e i {Atlantic 3
13 ) JEWEL intuition (Atiantic) 1701 +87 48218 6 510 | FRANKIE. Don't Wanna Ty (Cobmbil 9
11 13 50 CENT In Da Club (Skady/Aftermath/interscape) 1645  .145 45358 15  40/0 | THIRD EYE BLIND Binded (When | See You) (Elektra/EEG) 2
15 @ STACIE ORRICO Stuck (Forefront/Virgin) 1562 +27 46810 14 44j0 -"‘lél’:mlflﬂcﬂveg xvl Eyes f/”deﬂe'"feﬂ{ww m/” ;
. . an Unfy Imagme Ul
17 ALL-AMERICAN REJECTS Swing Swmq (DreamWorks) 1436 123 41022 8 ABID |\ T Mo Stick dueen Beedrntic )
12 16 AMANDA PEREZ Angel (Powerhowse/Virgin) 1404 -305 39340 17 3Mm DA BRAT In Love Wit Chu (S So Def/Arista) )
16 17 COLDPLAY Clocks (Capitol 1348 149 40663 11 39/0
23 (D UNCLE KRACKER Drift Away (Top Dog/Lava/Atlantic) 1183 +285 32982 3 40/
22 @ 50 CENT 21 Questions (Shady/Aftermath/interscope) 1148 +199 37113 3 46/0
20 @ WAYNE WONDER No Letting Go (VP/Atiantic) 1141 +89 30584 6 413
24 € FRANKIE J. Don't Wanna Try (Columbis) 1066  +186 31405 6  37j2
21 22 GINUWINE Hell Yeah (Epic) 1007 43 26778 8 33i0
28 @ BUSTARHYMES & MARIAH CAREY | Know What You Want 4/ 987  +248 29610 3 35/
18 24 AVRIL LAVIGNE Losing Grip fArista) 9 314 25837 8 20 | pyocg
19 25 GOOD CHARLOTTE The Anthem /Epic/ 860  -341 25187 11 300
27 @ JASON MRAZ The Remedy (| Won't Worry) (Elektra/EEG) 846 +93 26320 6 331 Increased Pl ays
46 €D MICHELLE BRANCH Are You Happy Now? (Maverick/WB) 841  +501 23422 2 46(5 To
26 @ SUGAR RAY Mr. Bartender {It's So Easy) (Atlantic) 801 +32 22822 3 38j0 | ARTISTIMLE LasEL) NCREASE
) MICHELLE BRANCH Are You Happy Now? (Maverick W8/ +501
32 € SIMPLE PLAN Addicted /Lava/ . 758 205 21187 & 3B | o st (4 8
34 €D BLACKEYED PEAS Where Is The Love? (A&M/interscape) 739 +227 21080 2 AT3 | pak el Good Teme (Colimbis e
25 31 COUNTING CROWS Big Yellow Taxi (Geffen/Interscope) 642 139 19869 15  24/0 | UNCLE KRACKER Oritt Away (Tap DoglLavaiAtlantic) +285
29 32 TYRESE How You Gonna Act Like That () 634 43 18764 6  23)0 | BUSTARHYMES & MARIAH CAREY | Know What You Want (//+248
38 €D  TRAIN Calling All Angels (Columbia) 604 +169 16964 2  32/5 ::':‘;'l‘i‘:f:"’:::cz"f{’;'vthe Love? (A&Minterscopel :::;
. . [l
36 € AUDIOSLAVE Like A Stone finterscope/Epic) 562 +78 15644 5 291 | gvover oo Colmbid e
37 @ LILLIX It's About Time (Maverick/Reprise) 558 +82 19730 4 2901 50 CENT 21 Questions (Shady/Aftermath/interscape/ +199
35 €D T.AT.U. Not Gonna Get Us finterscape) 542 +37 15137 4 37/0 | FRANKIE J. Qon't Wanna Try (Columbia/ +186
31 37 NAS|Can (Columbia) 502 67 13043 4 22 I::::Fiﬂ":g :é'z“l?:eglfﬁ”{’gg‘” +:::
a +
33 38 STACIA Angel Raystone/ 492 A0 12162 12 18I0 | Spun'bau g Busy pdnVPMtni T
44 @ ASHANTI Rock Wit U (Awwww Baby) (Murder Inc./IDJMG) 478 +133 14744 2 30/4 ASHANTI Rock Wit U (Awwww Baby) (Murder Inc./iDJMG)  +133
40 €)' THIRD EYE BLIND Blinded (When | See You) /Elektra/EEG) 446 +35 13194 3 242 | ALLAMERICAN REJECTS Swing Swing (Oreamiorks/ +123
42 41 TEMMORA Try'n To Play A Playa (independent) 389 6 8985 5 1400 -'w‘;s:""‘im“"znz':::“m l ‘é’“;‘}PZ‘;/"Y’”(f/’e“’”m’ +::
. . . o Letting Go fani +
41 42 SNOOP DOGG Beautiful (Daggy Style/Priority/Capitol) 385 A6 12882 2 AT | e e e
43 43 LINKIN PARK Somewhere | Belong (Warner Bros.) 374 -1 9517 5 14/0 LILLIX It's About Time (Maverick/Reprise/ +82
47 @ FABOLOUS FILIL' MO Can’t Let You Go (Elektra/EEG) 372 +36 13788 2 15/0 | UL KIMF/50 CENT Magic Stick (dueen Bee/Attantic) +82
43 @ BLU CANTRELL Breathe (Arista/ 366 +58 12205 6 201 I‘"E:::';";'EF?;-'“; : "{a"' You ”ff‘ja'gfc"’m/ +;‘;
. . an Only Imagine Ut +
@  PINK Feel Good Time (Columbia) 360 +357 10476 1 32125 | \uDioSLAVE Like A Stone fnrerscaperEai) =
| 50 @ MERCYME | Can Dnly Imagine (ING/Curb/ 334 +19 8470 2 1712 LUCY WOODWARD Blindsided /Atiantic/ +75
. @  JuLIE WOOD Open My Eyes (independent) 313 +65 7212 1 18/2 | MADONNA Hallywood (Maverick/W8) +7
38 43  BOWLING FOR SOUP Girl All The Bad Guys Want (Sivertone/Jive) 308 149 8582 18 12J0 :skﬁi‘;‘gé’:c?;" MVMEVETS ’(m'f:;””/ +::
. . ring Me To Life (Windup, +
& BEYONCE' Crazy In Love (Columbia) 298 +200 9027 1 26I7 | by CANTRELL Breathe (rista =
. R . T.A.T.U. Not Gonna Get Us #interscape/ +37
54 CHR/Pop Indicator reports. Songs ranked %tzt)&l:fl;)g Rf% ‘t:t.le airplay week 0f Sunday 5/18-Saturday 5/24. DA BRAT In Love Wit Chu /S2 So Jef/Arista/ 437
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.CHR/POP

Sandwiched between the musical
hotbeds of Chicago and Detroit, you'll
find the loud, proud 50,000-watt sig
nal of “Today’s Best Music,” WKFR/
Kalamazoo, Ml. | serve as both morn-
ing monkey and MD here at WKFR.

We were playing a game of “Re-
member What Year?” on the morning
show the other day and discovered
that in 1980 the top five records of the
year belonged to (no kidding): Kenny
Rogers, Blondie, John Lennon, Diana Ross and Pink
Floyd. When else in history would you ever find such
a rich mix? How about right now? Our hot records
belong to (no kidding) the alt rock sounds of Coldplay
and Evanescence, the fresh pop of Justin Timberlake
and Christina Aguilera, the full urban flava of R. Kelly
and 50 Cent and the adult rock sounds of Matchbox
Twenty and 3 Doors Down. And after all that, if you can find some-
where to categorize Daniel Bedingfield, let me know! @ It's gonna
be a great summer for CHR. The temperatures are rising, especially
on the phene lines, for the new ones by Sean Paul, 50 Cent, All-
American Rejects and more! | am very excited about Beyoncé's
newest — anything that samples The Chi-Lites can’t be bad! I'm also
really diggin’ on Tyrese’s latest, and | am regretfully swallowing my
pride and acknowledging Kelly Clarkson as a legit pop star after hear-
ing “Miss Independent.” Big numbers, big revenues and big raises to
you all! Peace!

With

Nick Taylor
MD, WKFR/Kalamazoo, Mi

Life springs forth on this week’s
R&R CHR/Pop chart! While Jus-
tin Timberlake's “Rock Your Body”
(Jive) stays on top, Evanescence’s
“Bring Me to Life” (Wind-up) musters
enough fcrce to move up one spot to
the No. 2 position, kicking R. Kelly's
“Ignition” (Jive) to No. 3 ... Christina

ONETHE
y =1 I
ONZTHE J
FR vﬂ\'D"‘lro
g \ \
Aguilera battles her way up 8-5* with -L‘“—-—
“Fighter” (RCA) ... DreamWorks’ All-

American Rejects “Swing, Swing” their way 25-22*. Right behind
them are Uncle Kracker and Dobie Gray with a cover of Gray’s clas-
sic “Drift Away” (Lava), which goes up 31-23* ... Holy big chart moves,
Batman! Black Eyed Peas answer the question “Where Is the Love?”
(A&M/Interscope) as the song shoots 39-29". One spot down is
Michelle Branch, who is bringing programmers glee with “Are You
Happy Now?" (Maverick/Warner Bros.) The song rockets up 50-30*
and also gets Most Increased Plays this week with an additional 1,174
plays ... Last week’s Most Added song, Beyoncé featuring Jay-Z's
“Crazy in Love” (Columbia), debuts at No. 37. Other debuts this week:
Thalia featuring Fat Joe, Lil Kim featuring 50 Cent and MercyMe
.. Most Added honors this week go to Pink, whose “Feel Good Time”

(Columbia/Arista) scores an amazing 94 adds!
— Keith Berman, Radio Editor

CHR/Pop
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armist: Mariah Carey
tase: MonarC/IDIMG

By MIKE TRIAS/ASSISTANT EDITOR

he is the best-selling female artist of

all time. She has had 15 No. 1 sing-
les. She is also a two-time Grammy win-
ner with an amazing five-octave range.
She is Mariah Carey, and she is back
once again to weave her web of musical
intrigue. “Bringin’ on the Heartbreak” is
the latest single from Charmbracelet, an
album that marked the return of the
Carey of yesteryear.

Born in Long Island, NY, Carey was
destined to be a singer — she is the
daughter of a former opera singer and
vocal coach. Even her name comes from
musical origins. Carey was named after
the song “They Call the Wind Mariah”
from the Lerner and Loewe musical Paint
Your Wagon. At the tender age of 17,
Carey moved to New York City immedi-
ately after graduating from high school in
order to pursue her life’s dream.

Carey first broke into the business in
the late '80s and began to build her repu-
tation as a backup singer for Brenda K.
Starr. She eventually gained the ear of
Tommy Mottolla. thanks to Starr. who
handed Carey’s demo tape to the then
head of Columbia Records. Carey’s self-
titled debut CD arrived in 1990 and al-
most instantly earned her a huge fan
base. By 1993 she had become an inter-
national star, and that year's Music Box
became the diva’s biggest-selling album
to date.

Currently, Carey is again experiencing
success. this time as a guest on Busta
Rhymes’ hit single “I Know What You
Want” from his album It Ain't Safe No
More. Now, with “Bringin’ on the Heart-
break,” Carey makes the switch from hip-
hop to ballads as she reprises Def
Leppard’s classic song. The video, di-

Wit
Wi \\“{ Y

rected by Sanaa Hamri, was recently
filmed in Los Angeles and will be airing
on video putlets soon. Dave Navarro, who
plays guitar on “Heartbreak,” anpears in
the clip as well.

Charmbracelet is Carey’s first project
on MonarC, her own label under the um-
brella of the Island Def Jam Music
Group. Producers on the album include
Jimmy Jam and Terry Lewis, Jermaine
Dupri and Just Blaze. A reissue of the
album containing “I Know What You
Want” is scheduled to drop in stores on
July 29. The disc will also include three
new tracks and revised cover art.

Besides an appearance on the Today
Show on May 30. Carey has a lot of things
on her plate. In mid-June she will travel
to Asia, performing in Korea and Japan
from June 21 to July 15. Then she will
come back to the States to continue her
Charmbracelet tour.

The Charmbracelet tour was going to
hit areras across the country, but Carey
and her people decided to change things
up a bit. The performances will now be
held in theaters instead of arenas in an
effort to create a more intimate atmo-
sphere. which Carey believes will make
the shows much more enjoyable for her
fans. To accommodate the number of
people who were expected to attend
single-show arena performances in each
city, Carey is now planning to play sev-
eral shows per city. Opening acts and
dates will be announced soon.

Idol Worship.

Miss Clarkson's “Miss Independent” is top ten and rising on
the BigChampagne.com Mainstream/Hit national chart.

BigChampagne.com reports on the popularity of music online but does not encourage or endorse unauthorized distmbution of copyrighted works.

www americanradiohistorv com

Blgl_,hampagne

The most powerful research
of the most popular music onbne
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America’s Best Testing CHR/Pop Songs 12 + w If New & Active w
For The Week Ending 5/30/03 | I
Women Women Women | | PINK P o Tne Coimiy
Artist Title (Label) TW LW Familiarity Burn  12-17 18-24 25-34 Total Plays: 600, Tota Stations: 102, Adds: 35 [
[
EVANESCENGCE Bring Me To Life (Wind-up/ a2 a3 9%  19% 429 41 437 | | ] . |
MATCHBOX TWENTY Unwell (Atiantic) 416 425 84% 10% 408 414 428 | | STAGGA LEE Rol Wit MV.P. (ARTISTdiect)
KELLY CLARKSON Miss Independent (2C4/ 413 421  86% 10% 420 424 416 Total Plays: 583, Total Stations: 28, Adds: 0 |
3 DOORS DOWN When I'm Gone /Republic/Universal) 401 409 93% 29% 391 387 415
STACIE ORRICO Stuck (ForeFront/Virgin/ 397 406 78% 12% 416 412 3718 . .
RACHEL FARRIS 'm Not The Girl (Big3 [
CHRISTINA AGUILERA Fighter (RCA/ 394 414 95% 21% 403 418 373 TotalPlays: 526, TotalStatons: 3; (A dﬁs{ q
ALL-AMERICAN REJECTS Swing, Swing (Oreamiarks/ 391 . B3% 10% 452 391 385 O St
DANIEL BEDINGFIELD If You're Not The One fisiand//DJMG/ 387 383 88% 23% 380 398 396
GOOD CHARLOTTE The Anthem (pic/ 383 406 90% 28% 408 388 369 DA BRAT In Love Wit Chu (S0 So Def/drista)
JUSTIN TIMBERLAKE Rock Your Body (ive/ 377 385 9% 36% 357 417 399 Total Plays: 495, Total Stations: 36, Adds: 10
JEWEL Intuition (Atiantic) 377 389 75% 12% 352 373 390
COLDPLAY Clocks (Capitol 376 371 67% 15% 337 378 380 .
AVRIL LAVIGNE Losing Grip /Arista/ 369 388 88% 23% 367 375 361 PLAY | Must Not Chase The Boys (Columbia)
EMINEM Sing For The Moment /Shady/Aftermathiinterscope) 361 371 95% 36% 387 3.68 369 Total Plays: 346, Total Stations: 31, Adds: 1
50 CENT In Da Club (Shady/Aftermath/interscope! 357 361 92% 49% 373 371 359
FRANKIE J. Don't Wanna Try Columbia) 355 362 60% 15% 357 370 375 o .
SEAN PAUL Get Busy (40/VP/Adlantic) 308 355 8% 35% 365 363 342 :T:'“;'s . ;g'zs 2“’1": gf”:,”’"”f"a’ © e
GINUWINE Hell Yeah (£pic/ 344 347 #1% 30% 333 35 374 CEIhE RS G E RIS AN
R. KELLY Ignition ive/ 340 357 90% 45% 374 339 319
50 CENT 21 Questions (Shady/Aftermath/interscape) 340 350 76% 24% 357 375 332 R. KELLY Snake (Jiive/
AALIYAH Miss You (BlackGround/Universal 339 358 85% 42% 346 363 334 Total Plays: 297, Total Stations: 17, Adds: 6
WAYNE WONDER No Letting Go (VP/Atiantic/ 339 348 57% 19% 343 342 352
BUSTA RHYMES F/ MARIAH CAREY | Know What You Want 4/} 330 337 75% 26% 328 348 341
NAS | Can (Columbia) 328 347 73% 31% 364 329 337 MADONNA Hollywood (Maverick/W8)
TYRESE How You Gonna Act Like That ) 327 338 0% 25% 327 357 356 Total Plays: 234, Total Stations: 31, Adds: 25
JENNIFER LOPEZ F/ LL COOL J All | Have (Epic/ 319 332 94% 58% 315 323 350
JARULE FI ASHANTI Mesmerize (Murder Inc./I0JMG) 319 331 89% 53% 334 337 329
SNDDP DOGG Beautiful (Daggystyla/Priority/Capitol 319 340 75% 3% 311 344 332 | | LUDACRIS Act Fool (ef Jam S”””’”f’""’”’
AMANDA PEREZ Angel (Powerhause/Virgin) 317 335  §M% 48% 343 317 314 | | TotalPlays: 200, Total Stations: 22, Adds: 5
JENNIFER LOPEZ 'm Glad /Epic 316 328 86% 31% 322 315 306
Total samie size is 500 respondents. Total average favorabilty estimates are based on a scale of 1-5. (1=disiike very much, § = fike very much). #WE| :ea"f"]‘ 3”17"‘1””"7';""/,”""”’1 o Adie.8
Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said otel Plays: 131, Total Stations: 19, Adds:
they are tired of hearing the song. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take
the music test based on the format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended
to show opinions of participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is
availa_ble for I_acal radio stations by calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Songs ranked by total plays
Premiere Radio Networks.
N N
q q q ‘80s, radio began to lose its personality in ev- Cutting off the money supply necessary to
Re-Cr eating Comp. elling Radio ery daypart except mornings, where the old  keep this strategy in place is like wondering
Continued from Page 26 mind-set is still allowed. why your car won't start when you don't put 0
) ) When you finally do haveitall together, re-  gas in it. It takes a large, consistent investment cuumg Oﬁ the monev
Listeners want variety, and the way to get  member to telt the listener about how you lis-  to maintain success. The alterative is to not
that around a tight core library is having the  tened to them and how you improved. Do this  spend the money and wait until your station is supplv necessarv to keep

right features and the right “oh wow" titles for
your passionate, TSL-giving listeners.

Unique Stations

Create a unique radio station with great live
personalities. The main job of most PDs in ra-
dio’s heyday was focused on the jocks — talk-
ing to them every day to see what they had
planned, filling them on any late-breaking en-
tertainment or hard news and critiquing their
shows.

It took personalities three hours to prepare
their three-hour shows. They looked at the
shows as being their own and spent years com-
ing up with unique styles and honing them in
preparation for the big time.

Today we tell personalities that their shows
are not theirs and to concentrate on selling the
station. When we went to this approach in the

It's time to take a hard look
at the industry and admit
that there is a problem.

both on the station and with outside market-
ing, and do it all the time.

Great Lessons

At the end of my tenure as National PD 12
years ago, there were some incredible radio
companies, like Edens and Nationwide Com-
munications, where  worked. These companies
knew that it was a dogfight every single day
and gave you the budget necessary to staff, cre-
ate and market a great radio station.

These stations had full staffs {(not one shared
with two other stations) dedicated to creating
a great on-air product and giving the listener
instant gratification with promotions. Edens’
promotional dictate was 100 appearances a
month, and its promotions department was
staffed with 10 to 15 people who were focused
on keeping the listener happy.

What if your station is already successful?
Some people think that the model used by great
companies of the past is no longer relevant.
That's completely wrong; it’s a model that still
works and will work again.

The time to start using this “reinvestment”
strategy and these older tactics isn't when rat-
ings are in the toilet. Learn from the great com-
panies of the past and take out an insurance
policy: Spend money on people, resources and
marketing to maintain your success.

in huge trouble, at which point it's too late to
build it back up.

Then you have to spend five times your nor-
mal budget to launch a new format and spend
years rebuilding the relationships you have
with advertisers. It doesn’t seem like much of
a choice. Invest enough money in your radio
station every single year, and you will more
than make it back in ratings and revenue in-
creases.

One Station At A Time

So how does itall start again? One radio sta-
tion at a time. Even without a huge budget, you
can take all the basics from a great station like
KH]. Become a totally local, targeted station
that is always on top of what is happening in
the community and plugged into local events,
as well as what is happening nationally in
news, entertainment and pop culture.

Find young talent with potential, and teach
them how to entertain using an economy of
words. Give every air personality a job, and
make them feel like part of your success. Train
the programming and marketing staffs in
strategy and tactics so that you have a brain
trust of great minds. Use this brain trust to
create excitement on the air in every way pos-
sible — through personality, promotion and
production values.

www americanradiohistorv com

this strategy in place is
like wondering why your
car won't start when you
don’t put gas in it.

Borrow a page from Ron Jacobs at KH] and
create a nonstop contest brand to capture the
listener’s imagination. Be that friend with con-
nections who can get your listeners into events
and give them prizes they can only dream
about.

Make sure the production values of the sta-
tion are totally plugged into what's happening
today. Find cost-effective ways to market out-
side, and create a ton of events and personal
appearances.

Build P1 listeners one at a time. Make your
radio station a well-crafted brand that is inti-
mate with listeners and the local community.
Do that, and you create an unbeatable winner!

Guy Zapoleon is President/CEQ of Zapoleon
Medin Strategies and can be reached at gzapoleon@
aol.com.
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Stations and their adds listed alphabetically by markef
W.FLY/Albany, NY * WZKL/Ganton, OH * KKDM/Des Maines, IA * WRHT/Gresswille, NC * i N WW)XMMyrtle Beach, SC KBEA/uad ities, AL * WZAT/Savamah, L 0K *
VP/Prog: Michael Margan PO/MD: Johe Sievart P: Greg Chance OM/PO: Jon Reilly Pty e L1 PD: Chts Corter om’:sm o 'éﬂﬁ"i':‘m“‘
PO: Doonle Michaels 3 PCToor 10: Seve Jordn APO: Sender 3 ND: bronden o: PO: Carly Rush
D Ellon Reckwell P Boor 14D Biake Larson P oot 2 ASWT R [] wmnr APD: Mait The Bral
! ! e — ey e
2 DABRATLow™ 1 mﬂm e ? &%s‘f
PO Goof”™ " MOMCA Boar™
WRZE/Cape Cod, MA 'WDRQ/Detroi . 3 MADONA Hobywood
POMD: ShansBie YDA Detrul, MI A WRVWNastville, TR * WHTS/Usad Ciies, AL * KEKS/Seatte-Tacoma, WA * s
15 Pt APO: Juy Towers PD: Rick Davis OM/PD: Tony Waltokus PD: Mike Prasten THROEYE BLIG Brn”
T B Wit o s MO Kavin Walker WD: Maras 0,
WKKF/Albany, NY * - 7 Al REJECTS Sy § BUSTAFHIMESAWAN Yoou™ 3 LU KM S0 CET Magc™
i fick R B0 Ty WFBL/Greemile, SC * UL 1 Dok vor
1 r-ww LR n:iﬁvlhlm 1 LT WWKZTupelo, MS
[ . s SWn N PND; Rick Sievens
KZIA/Cedar Ragids, IA B PO ) WDCGARal Durham, NC * L
PNk Hamen Pl APON0: A v [ KRUF/Svevepont, LA *
KQID/Alexandria, LA WAV WONOEA Lo M0: Besy Ouniots WHKF Marisburg, PA * VA 0 ﬂ'a—.. ";;g'."““""’
PO: Ron Bekers § RBYSaS ™ PO Jezn Sosty T RS e b er-Longview, TX
S SWRSHMOUTH Yor- P T P s oo PO: Lucky Lamy
§ NANDA L hror” BUCTEL et ¢ e
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WYSR/Charleston, WV ralocach o wae i
OM: Joft Whitshead HMew London, CT WRVQ/ichmond, VA * PO Geor
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KPRF/Amarilo, TX e o APOD Lexs etz - Ve kb
- WLYYEimira-Coming, KY Py § e i POMD: Costy Crisopoer KWTX/Waco, TX
i ; Mike Swobel Al B PGeor OM: Zack Owen
THALI AT 26 Wt il OO R PD: Juy Charles
WNKS/Charlotte, NC * e Jobw Oohee
OMPO: Johm Reynoies WKEEMuntingion, WV WAISRoanoke-Lynchbu, VA * 1 A AN Kror”
0: kol Aol PO. Jim Davis . WEZBMew Orieans, LA * PO: David Lee Michaels 1 FRANGE) Vo™
KGOT/Anchorage, AK o e mﬁrmn OWVPD: John Roberts APD; Melissa Worgan ingfield, MO 1 UNCLE KRAKER Drar
ron XHTO/E) Paso, TX * ] AV Mickael Brae ;G OMPD: Dave DeFramo
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e L | B L
ek o s
WSTR/Atlanta, GA * . Jomimy . WiLKRosnoke-Lynchineg, WA * Aie
PO: Gan Bowen IF m:»nuwr WRTS/Erie, PA mna':“""u PO: Kevin Scad OWRPD: ml?u' . il
APD; J.R. Ammons pliheir 1 Ay . L0 ey Moyers ;P et
e APEARD: e ik Ao WHTZNew York, NY e 2
PO G0l R YP/Prog./PD: Tom Poleman § LATONA S U oy
feago. IL ok Au;ﬁgaum b THALIAHFAT CE Yot
PD: Rod Philips - B o ﬁlrg-v‘aw,m
WWW(Q/Mlanta, GA * D Jed N X UAndianapolis, IN * ) Chais Pickett
i I | B it - wotrom | womam e | TR
rod: W BEYONE Ty AP{: Chris: Chris 4 OM/PD: Tom Michel
Ay oo i il oot | R S ? B
b MD: DJ Sie-Motien e B
fos .,'C-A 0 WBood
PoMO: mxr/r:mgviua,m
1 NADONMA Holywood™
WAYV/Atlantic City, NJ * 1 P Goof” 08 Tom 8 WPXY/Rochester, NY * . .
3 PEEa. | BES wm s | et EOEI | et | o .
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i AP g A 3 RRLLY S PO- Kidd Mannicg vt . PAK Goar” gk .
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WNFS/Cincinnati, OH * WWCISFlint, M1 * HE- o
OM: Scott Relnhant OM: John Shomby
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PO: Sieve Mathews 1 AR g b it - Wi ey P0:.J. Morgan 8 ST oor” PO: dack Oliver
.?h%“ | PGt v'l.!wwon.MS' SO0 e s Rl oo et
§ NuAow So orence, §C W ”m%".““ THIUA FAAT 206 Vo™ s
PG, Joy & g " 5
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PO: Dan Masen ? Rl et FD: Yooy Bodean A KDND/Sacramento, CA * WRLZ/Tampa, FL
KHF|/Austin, TX * .,n ...(n' -c.;h’;,—' mﬂ"‘f v}' W ﬁm‘mi mmt" OMPD: Jeit Kapugi WBHTWilkes Barre, PA *
PO: Jay Shannon MCHELLE BN Yooy ¢ S vy A0 Tormeny Al et APD: Toby Knapp PD: Mark Mckay
MO: Bobly Bones RUELY S i NO: L. prie e MD:Sun Al
§ et CA® T A e e A T R *
mnhvm;'% WAPEacisamele, AL ™
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P oo PO G0 PO; Fred Baker, Jr. 1 LUMIDEE Leow™ POMD: Sieve Roche
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R&R’s Newest
Rhythmic Reporters

Abreakdown of each station

have to admit, before working at R&R I never real-
ized the weight that being an R&R reporter carries.
When I was in radio, I knew about the charts, bullets
and Most Added. I also knew how important spins are
to a record company, and so on and so forth. But once [
started here, I quickly learned how reporting status can
help stations promotionally and sometimes even finan-

cially.

The number of radio stations that
are working their asses off to gain
R&R reporting status amazes me. The
Rhythmic panel is at 99 stations and
growing. [ applaud those GMs, pro-
grammers and indies who waited pa-
tiently while we were working on our
panel revisions. Now that we've com-
pleted them, here are profiles of the
stations we've added. Congrats to all
the new reporters! Note: All sample
hours were monitored Wednesday,
May 21, 2003.

WYIL (Wild 98-7)/
Knoxville

Frequency: 98.7 FM

Market Rank: 72

City of License: Oliver Springs, TN
Mailing Address: P.O. Box 11167,
Knoxville, TN 37939

Street Address: 4711 Old Kingston
Pike, Knoxvilte, TN 37919

Phone: 865-588-6511

Fax: 865-558-4218

Website: wunp.wild987.net

Owner: Citadel

GM: Ed Brantley

GSM: Charles Selis

OM: Mike Hammond

PD: Darren Stephens

MD: Vinny V.

Promotions Director: Ashley Toole
PD/MD Call Times: Wednesday, be-
fore 3pm

How do you feel that being an R&R
Rhythmic reporter will benefit your
station?: “It will absolutely help me
program this station,” says Stephens.
“I wouldn’t have been buggin’ Don-
tay nonstop every day for the last
three months otherwise. R&R is the
standard in this industry, and becom-
ing a reporter can automatically bring
any station into the spotlight. My pro-
motional support from the labels has
already improved 100%. We are still
playing the same great records, but
the image of the station between those
records is now at a new level, thanks
to R&R.”

Sample Hour:

3pm

BUSTA RHYMES | Know What You
Want

ASHANTI Rock Wit U
GINUWINE Hell Yeah

SEAN PAUL Like Glue

R. KELLY lgnition

FRANKIE ] Don’t Wanna Try
LIL KIM £/50 CENT Magic Stick
NEXT Wifey

DA BRAT In Love Wit Chu
FABOLOUS Can't Let Go
MISSY ELLIOTT Gossip Folks

KCJ2 (106-7 Jamz)/
San Antonio

Frequency: 106.7 FM

Market Rank: 31

City of License: Terrell Hills, TX
Mailing Address: 8122 Datapoint
Drive, Suite 500, San Antonio, TX 78229
Street Address: Same as above
Phone: 210-615-5400

Fax: 210-615-5300

Website: wiww.1067jamz.com

Owner: Cox Radio

GM: R. Ben Reed

GSM: Mark Bowka

PD: Doug Bennett

MD: Luis Sanchez

Promotions Director: Joey Farias
PD/MD Call Times: Wednesday,
11am-12:30pm

How do you feel that being an R&R
Rhythmic reporter will benefit your
station?: “We're really excited to have
the opportunity to be a part of the
R&R Rhythmic team,” says Bennett.
“The thing 1’'m looking forward to
most is establishing even stronger re-
lationships around the industry. We
want to do the best job representing
the dance genre that we can. Being
able to report to R&R just lends more
credibility to that mission.”

Sample Hour:

4pm

DIRTY VEGAS Days Go By
DANIEL BEDINGFIELD If You're
Not The One

JENNIFER LOPEZ Waiting For To-
night

GIGI D’AGOSTINO I'l Fly With You
CHRISTINA AGUILERA Beautiful
JUSTIN TIMBERLAKE Rock Your
Body

MADISON AVENUE Don't Call Me
Baby

BECKY BAELING Getaway

ROC PROJECT Never

STEVE B Spring Love

STACIE ORRICO Stuck

KTBT (101-5 The Beat)/
Tulsa

Frequency: 101.5 FM

Market Rank: 65

City of License: Tulsa

Mailing Address: 2625 S. Memorial
Drive, Tulsa, OK 74129

Street Address: Same as above
Phone: 918-388-5100

Fax: 918-388-5400

Website: www.1015thebeat.com
Owner: Clear Channel Communica-
tions

GM: Rick Cohn

GSM: Jane Rohweder

OM: Paut Langston

PD: Big Juice

Promotions Director: Gary Weaver
PD/MD Call Times: Friday, 12-5pm
How do you feel that being an R&R
Rhythmic reporter will benefit your
station?: “Being an R&R Rhythmic
reporter will benefit my station
by strengthening our connections in
the industry,” says Big Juice. “It'll pro-
vide us with better opportunities to
get interviews with bigger acts, espe-
cially those coming through town. It
also brings the station attention from
people in the industry who have
information that can help us grow. A
solid relationship between radio,
records and artists is vital to all three
industries, and we're happy to be a
part of that dynamic.”

Sample Hour:

7pm

STAGGA LEE Roll Wit M.V.P.

NAS 1 Can

BUSTA RHYMES | Know What You
Want

PANJABIMC {/JAY-Z Beware Of The
Boys

MS. DYNAMITE It Takes More
SEAN PAUL Get Busy

SNOOP DOGG Beautiful

JAHEIM Put That Woman First
CHINGY Right Thurr

JOE BUDDEN Pump It Up

2PAC {/TRICK DADDY Still Ballin’
FRANKIE ] Don’t Wanna Try
LUDACRIS Move Bitch

WRCL (Club 93.7)/
Flint, Ml

Frequency: 93.7 FM

Market Rank: 125

City of License: Frankenmuth-Flint,
Mt

Mailing Address: 3338 Bristol Road,
Burton, M1 48529

Street Address: Same as above
Phone: 810-743-1080

Fax: 810-742-5170

Website: wrvw.club937.com

Owner: Regent Broadcasting

GM: Mark Thomas

GSM: Tami Conrad

OM: . Patrick

PD: Nathan Reed

MD: Clay Church

Promotions Director: Ced Lover
PD/MD Call Times: Monday, 2-5pm;
Thursday, 2-5pm

How do you feel that being an R&R
Rhythmic reporter will benefit your
station?: “Reporter status means that
everything your station has been do-
ing since it signed on finally counts
toward the label’s goal of making the
biggest possible hit for an artist, which
gets the station more attention,” says
Reed. “Many supported Club 93.7
before we achieved R&R status; now
we can work together on a larger scale
on station concerts and artist appear-
ances.”

Sample Hour:

Ipm

AMANDA PEREZ Angel

R. KELLY £/BIG TIGGER Snake

50 CENT In Da Club

PANJABI MC f/JAY-Z Beware Of The
Boys

NIVEA Don't Mess With My Man
LIL KIM £/50 CENT Magic Stick
FABOLOUS Can't Let You Go

JOE BUDDEN Pump It Up

JA RULE Always On Time

BUSTA RHYMES | Know What You
Want

FRANKIE ] Don’t Wanna Try
N.O.R.E. Nothin’

WAYNE WONDER No Letting Go

WBVD (95.1 The Beat)/
Melbourne

Frequency: 95.1 FM

Market Rank: 99

City of License: Melboune

Mailing Address: 1388 S. Babcock St.,
Melbourne, FL 32901

Street Address: Same as above
Phone: 321-733-1000

Fax: 321-733-0904

Website: wrww.951thebeat.com

Owner: Clear Channel Communications
GM: Barb Latham

GSM: Gary Granger

OM: Jeff McKeel

PD: Zac Davis

Promotions Director: Karen B.
PD/MD Call Times: Wednesday,
1lam-1pm

How do you feel that being an R&R
Rhythmic reporter will benefit your
station?: “We'll definitely get a lot
more love from the labels, which is
obvious,” says Davis. “We'll have a lot
more product to give away, and it will
definitely put the station on the map.
1 think it will put a lot more value on
what we're doing here.”

www americanradiohistorv com

Sample Hour:

8am

FABOLOUS Into You

SEAN PAUL Get Busy

JENNIFER LOPEZ I'm Glad

JAY-Z Can 1 Get A...

R. KELLY lgnition

EVE f/ALICIA KEYS Gangsta Lovin’
FRANKIE ] Don’t Wanna Try
DRUNKENMUNKY E

JUSTIN TIMBERLAKE Rock Your
Body

NELLY Ride Wit Me

ASHANTI Rock Wit U

112 Cupid

50 CENT 21 Questions

CKEY (Wild 101)/
Buffalo

Frequency: 101.1 FM

Market Rank: 51

City of License: Ft. Erie, NY
Mailing Address: 50 James E. Casey
Drive, Buffalo, NY 14206

Street Address: Same as above
Phone: 716-881-4555

Fax: 716-884-2931

Website: wrwt.awild101.com

Owner: Citadel Communications
GM: Elizabeth Lewis

GSM: Paul Maurer

OM: Phil Becker

PD: Rob White

MD: Scooter B

Promotions Director: Dawn Fox
PD/MD Call Times: No call times
How do you feel that being an R&R
Rhythmic reporter will benefit your
station?: “It will make my phone ring
more,” says Becker.

Sample Hour:

8pm

STAGGA LEE Roll Wit M.V.P.
ASHANTI Rock Wit U

FABOLOUS Can't Let You Go

R. KELLY Ignition

2PAC Thugz Mansion

50 CENT 21 Questions

BUSTA RHYMES I Know What You
Want

JOE BUDDEN Pump It Up

R. KELLY {/BIG TIGGER Snake

WQSX (Star 93.7)/
Boston

Frequency: 93.7 FM

Market Rank: 9

City of License: Lawrence, MA

Mailing Address: 20 Guest St., Third

Floor, Boston, MA 02135

Street Address: Same as above

Phone: 617-779-5300

Fax: 617-779-5375

Website: www.star937fm.com

Owner: Entercom

GM: Julie Kahn

GSM: Joanne Adduci

PD: Jerry McKenna

MD: Rob Tyler

Promotions Director: Peter Szabo

Marketing Director: Beverly Tilden

PD/MD Call Times: Monday

How do you feel that being an R&R

Rhythmic reporter will benefit your

station?: “R&R is the industry’s lead-

ing publication, and Jerry and 1 feel

privileged that Star 93-7 isa part of its

Rhythmic panel,” says Tyler.

Sample Hour:

3pm

MARY J. BLIGE Family Affair

ANDY GIBB I Just Want To Be Your...

GROOVE THEORY Tell Me
Continued on Page 35
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VK W amsT TImE LABEL(S) g kTS mpqn%s&ms TS
1 1 50 CENT 21 Questions /Shady/Aftermath/interscope) 6078 -153 813446 12 83/0
2 2 FABOLOUS F/LIL' MO Can't Let You Go (Elektra/EEG) 5248 -356 689513 16 820
3 3  BUSTARHYMES & MARIAH CAREY | Know What You Want (/) 5104 -339 635513 15  83j0
6 o LIL* KIM F{50 CENT Magic Stick (Queen Bee/Atlantic/ 4970 +851 691593 7 701
4 5 SEAN PAUL Get Busy (40/40/VP/Atiantic) 4788 -513 6542975 16 86/0
5 6  R.KELLY Ignition {Jive/ 3750 -589 412850 24  83j0
7 7 50 CENT in Da Club (Shady/Aftermath/interscope) 3098 -522 370113 21 84/0
10 0 R. KELLY Snake (Jive/ 3046 +314 348085 7 71
9 9 DABRAT inLove Wit Chu /So So Def/Arista) 2937 21 211122 10 7200
14 @ ASHANTI Rock Wit U (Awwww Baby) (Murder Inc./{DJMG) 2738 +606 347193 5 832
12 m WAYNE WONDER No Letting Go (VP/Atlantic/ 2693 +120 347695 24 740
8 12 SNOOP DOGG Beautiful (Doggy Style/Priority/Capitol) 2665 413 304700 18 76/0
n 13 JUSTIN TIMBERLAKE Rock Your Body (Jive/ 2639 -85 243464 11 58/0
15 @ MONICA So Gone (// 2380 +224 257516 7 734
18 @ FABOLOUS FJASHANTI Into You (Flektra/EEG) 2326 +405 282912 5 4

33 @ BEYONCE' Crazy In Love (Columbia) 2062 +1027 387857 2 803
20 Q JOE BUDDEN Pump It Up (Def Jam/IDJMG) 2023 +182 236144 8 7113
13 18 NAS | Can (Columbial 2013 -468 226936 16 72)0
21 @ BONECRUSHER Never Scared /Arista/ 1937 +215 242283 9 642
16 20 PANJABIMC Beware Of The Boys (Sequence/ 1807 -266 173533 8 55/0
25 @ CHINGY Right Thurr (DDP/Capitol) 1793 +326 186472 5 645
26 @ LUDACRIS Act A Fool (Def Jam South/IDJMG) 1752 +428 174137 4 7083
22 23 JENNIFER LOPEZ I'm Glad /Epic/ 1658 14 179369 7 51/0
19 24 STAGGA LEE Rolt Wit M.V.P. (ARTISTdirect/ 1603 -280 107470 15  60/0
17 25  FRANKIE J. Don't Wanna Try [Columbia) 1574 -436 158020 14  50/0
27 26  KILEY DEAN Make Me A Song (Beatclub/interscope/ 1299 -1 133728 5 650
36 @ THALIA FIFAT JOE | Want You (Virgin/ 1237 +293 156224 3 59i6
23 28  GINUWINE Hell Yeah (Epic/ 1231 -336 122362 19 60/0
24 29  EMINEM Sing For The Moment (Shady/Aftermath/interscope/ 1162 -328 83680 12 39/0
30 @ DAVID BANNER FJLIL' FLIP Like A Pimp (Universal) 1152 +53 124585 9 533
28 31 LIL KIM The Jump Off (Queen Bee/Atlantic) 1152 51 163436 18 690
31 @ EMINEM Fj50 CENT/BUSTA RHYMES Hail Mary (Shad/Aftermativinterscope/ 1081 +19 104903 4 500
40 @ LOON F/KELIS How You Want That (Bad Boy/Universall 1002 +192 137538 3 6211
49 @ BLACK EYED PEAS Where Is The Love? /A&M/interscope/ 1001 +392 102299 2 557
45 @ LUMIDEE Never Leave You (Uh Oh) (Universal) 989 +279 249103 2 5914
29 36  LIL'MO FIFABOLOUS 4 Ever (Elektra/EEG) 958 -187 153108 13 540
42 @ LIL" JON & THE EASTSIDE BOYZ Get Low (TV7) 942 +156 116452 4 308
34 38  2PAC F/TRICK DADDY Still Ballin' (Amaru/Death Rowinterscope/ 918 98 159438 15 32i0
50 @ SEAN PAUL Like Glue (V7/Atlantic) 915 +306 147090 2 5517
39 @ SMILEZ AND SOUTHSTAR Now That You're Gone (ARTIS Tdirect) 913 +76 66183 4 530
35 41 JAY-Z Excuse Me Miss (Roc-A-Fella/{DJMG) 868 119 115163 17 5910
4 @ FLOETRY Say Yes [DreamWorks/ 854 +64 91986 5 493
32 43 HITMAN SAMMY SAM Step Daddy (Universal) 810 234 48453 8 380
37 44 DMX X Gon Give It To Ya fRuff Ryders/iDJMG) 770 11 89933 18 310
38 45  B2K Girlfriend /Epic/ 750 130 66212 15  55/0
44 46 JAHEIM Put That Woman First (Divine MilyWB) 703 22 138170 8 1811
@  GINUWINE In Those Jeans pic/ 646 +143 67203 1 455
47 @ AALIYAH Come Over (BlackGround) 639 +15 55762 3 s
@  sARAI Ladies (Epic/ 562 +85 68881 1 385
48 50  MISSY ELLIOTT Pussycat (Flektra/EEG) 539 74 73501 6 80
89 CHR/Rhythmic reporters. Monitored airplay data lied by Medi F h, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay

week of 5/18-5/24. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week
increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with
permission from the Arbitron Company (@ 2003, The Arbitron Company). © 2003, R&R, inc.

®

Most Added
www.rradds.com

ARTIST TITLE LABEL(S) 400§
JAY-Z La, La, La (Excuse Me Again) (Bad Boy/Universall 42
SEAN PAUL Like Ghue (VP/Atlantic) 17
LUMIDEE Never Leave You {Uh Oh) {Universal/ 14
MYA My Love Is Like...Whoa A&M/interscope) 14
FABOLOUS F/ASHANTI Into You (Elektra/EEG) 1"

ROSCOE Smooth Sailin’ (Priority) "

TYRESE Signs Of Love Makin' (/} 8

LiL’ JON & THE EASTSIDE BOYZ Get Low (TV7) 8

BLACK EYED PEAS Where Is The Love? (A&M/interscape) 7

THALIA FIFAT JOE | Want You (Virgin/ 6

Most

Increased Plays

TOTAL

PLAY
ARTIST T!ITLE LABEL(S) INCREASE
BEYONCE' Crazy In Love (Columbia) +1027
LIL’ KIM Fi50 CENT Magic Stick (Queen Bee/Atlantic) +851
ASHANTI Rock Wit U (Awwww Baby) (Murder IncI0JMG) ~ +506
LUDACRIS Act A Fool (Def Jam South/iDJMG) +428
FABOLOUS FIASHANTI Into You (Elektra/EEG) +405
BLACK EYED PEAS Where Is The Love? /A&Miinterscope/ +392
CHINGY Right Thurr (DDP/Capitol +326
R. KELLY Snake (ive/ +314
SEAN PAUL Like Glue (VP/Atiantic) +306
THALIA FIFAT JOE | Want You (Virgin/ +293
New & Active

FOXY BROWN | Need A Man /Violator/lDJMG)
Total Plays: 458, Total Stations: 27, Adds: 1

MYA My Love Is Like...Whoa (A&M/interscape)
Total Plays: 381, Total Stations: 26, Adds: 14

CLIPSE Hot Damn (Star Trak/Arista)
Total Plays: 369, Total Stations: 30, Adds: 1

FREEWAY Flipside (Roc-A-Fella/IDJMG/
Total Plays: 314, Total Stations: 12, Adds: 1

TAMIA Officially Missing You (Elektra/EEG)
Total Plays: 276, Total Stations: 33, Adds: 1

RON ISLEY F{R. KELLY What Would You Do? (DreamWorks/
Total Plays: 237, Total Stations: 24, Adds: 5

JAY-Z La, La, La (Excuse Me Again} (Bad Boy/Universall
Total Plays: 222, Total Stations: 42, Adds: 42

TYRESE Signs Of Love Makin’ L/
Total Plays: 132, Total Stations: 31, Adds: 8

ROSCOE Smooth Sailin’ /Prionity)
Total Plays: 92, Total Stations: 11, Adds: 11

ELEPHANT MAN Pon De River (Greensieeves)
Total Plays: 78, Total Stations: 11, Adds: 4

Songs ranked by total plays

R&R Station Playlists have moved to the web.
See all of our monitored reporters at
www.radioandrecords.com.

MURDER INC. PRESENTS

CADDILLAC TAH 52

THE HIGHLY ANTICIPATED DEBUT ALB

“l GOTCH..’& M.’&“FE ATURING AL'ﬁ IEA

Already
on WIMN
& KBOS

wwWw americanradiohistorvy com
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RANK ARTIST TITLE LABEL

50 CENT 21 Questions (Shady/Aftermath/interscope)
LIL* KIM §/50 CENT Magic Stick (Gueen Bee/Atlantic
FABOLOUS f/LIL° MO Can’t Let You Go (Elektra/EEG)
SEAN PAUL Get Busy (VP/Atiantic/

R. KELLY f/BIG TIGGER Snake (/ive/

BEYONCE' Crazy In Love (Columbia)

50 CENT In Da Club /Shady/Aftermath/interscope)
BUSTA RHYMES f/MARIAH CAREY... | Know What You Want 14
LUMIDEE Never Leave You /Straight Face/

ASHANTI Rock Wit U (Murder Inc/I0JMG/

CHINGY Right Thurr (Priority/Capitol)

JOE BUDDEN Pump It Up /Def Jam/IDJMG/

WAYNE WONDER No Letting Go (VP/Atlantic)
BONECRUSHER Never Scared /So So Def/Arista)
LUDACRIS Act A Fool /[Def Jam South/iDJMG/
SNOPP DOGG Beautiful (Doggy Style/Priority/Capitol}
PANJABI MC Beware Of The Boys (Sequence)

LIL* KIM The Jump Off (Queen Bee/Undeas/Atlantic)
LiL’ JON & EASTSIDE BOYZ Get Low (7¥/7/
FABOLOUS Into You /Elektra/EEG)

2PAC Still Ballin’ (Amaru/Tha Row/Interscopel

DA BRAT In Love Wit U (So So Def/Arista)

SEAN PAUL Like Glue (VP/Atiantic/

FREEWAY Flipside (Roc-A-Fella/{DJMG)

LOON f/KELIS How You Want That /Bad Boy/Universal)
TALIB KWELL Get By (Rawkus/Priority/

EMINEM Hail Mary (Shady/Aftermathfinterscope/

50 CENT f/NOTORIOUS B.1.G. Realist Nigga /Shady/Aftermathfinterscopel
JAY-Z La, La, La (Excuse Me Again) (Bad Boy/Universal)
PHARRELL f/JAY-Z Frontin’ /Star Trak/Arista)

-
- w e N d WA=
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A trie summer party jam is Fannypack's “Cameitoe” (Tommy Boy). If
you aré looking for a record that's simply bangin’, check out Purple
Kitty's “Ban§ On” (Independent). You will not be disappointed. Also,

Nalin & Kane's “Beachball 2003” (independent) has arrived just in time
for summer! And check out my remix of Roc Project featuring Tina

Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
Networks. Songs ranked by total piays for the airplay week of 5/18-5/23/03.
©2003, R&R, Inc.

@

PHAT@ 51

PHARRELL FEATURING JAY-Z Frontin’ (Star Trak/Arista)

JOE BUDDEN FEATURING BUSTA RHYMES Fire (Spit//DJMG)
SEAN PAUL Like Glue (¥P/Atlantic)

JAY-Z La La La (Excuse Me Again} {Bad Boy/Universal)

ROSCOE Smooth Saifin’ (Capitol/Priority)

KEITH MURRAY Candi Bar (Def Jam/IDJMG)

Arena’s “Never (Past Tense)” (lllustrious). Ha ha!
— Johnny Budz, WKTU/New York

R&R Welcomes Newest....

Continued from Page 33

PINK Family Portrait

$.0.S. BAND Just Be Good To Me

JUSTIN TIMBERLAKE Cry Me A River
DEELE Two Occasions

ROC PROJECT ... Never (Past Tense)

BOB MARLEY One Love/People Get Ready
JENNIFER LOPEZ {/LL COOL ] All I Have
KC & THE SUNSHINE BAND Boogie Shoes
DANIELBEDINGFIELD If You'reNot The One

i WWKL (Hot 92)/
Harrisburg

Frequency: 92.1 FM

Market Rank: 79

City of License: Palmyra, PA

Mailing Address: 2300 Zartang Way, Harris-
burg, PA17110

Street Address: Same as above

Phone: 717-238-1041

Fax: 717-238-1454

Website: wuww.hot92.com

Owner: Cumulus Media

GM: Ron Giovanniello

GSM: Todd Matthews, Rit Casey and John
Butler

OM/PD: John O'Dea

Asst. PD: Mackenzie

MD: Lucas

Promotions Director: Marisa Allen

PD/MD Call Times: PD — Monday, 9:30-
11am; MD — Thursday, 3-5pm

How do you feel that being an R&R Rhyth-
mic reporter will benefit your station?: “First
and foremost, we'll get the new music ahead
of time instead of having to call the labels sev-
eral times to get new singles sent,” says
O'Dea. “We'llalso be able toget CD giveaways
much easier. It should also be easier to get art-
ists to dostation shows. Not many of the labels
care about you as a station unless you're BDS
or an R&R reporter. That's a shame, because
we were helping to sell CDsand establish new
artists as much, if not more than, WHKF over
the past year. Now that we're an R&R reporter,
we suddenly mean something. You guys carry
alot of clout!”

Sample Hour:

2pm

50 CENT In Da Club

DANIEL BEDINGFIELD If You're Not The
One

EMINEM Sing For The Moment

BLU CANTRELL Hit "Em Up Style (Oops!)
BLACK EYED PEAS Where Is The Love
SEAN PAUL Get Busy

DA BRAT In Love Wit Chu

JOE I Wanna Know

JEWEL Intuition

BUSTA RHYMES I Know What You Want
BEYONCE Crazy In Love

For gods sake
< answer

A listener is calling.

All without bending an elbow.

estrecmnoarnnae. | ACIOV00T00

Contact Liz Laud at liz@radiovoodoo.com or call 800.798.5663 for a demonstration.

Deypeart 24 Hour
Personaites Formats News & Telk
P o Py

me BIONE!

RadioVoodoo is magic telephone and web technology that answers all your listener calls.
It turns the calls into demographic data and audio files you can use instantly: to know your
audience better, to sell your advertisers more spots, and to improve your programming.

+ ©

L JONES RADIO NETWORKS =e

www americanradiohistorv com
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deny that guy has talent.
Great job!

Roscoe’s “Smooth
Sailin™ (Capitol /Priori-
ty): Ljust got this one on
my desk. I took a listen,
and I love it. Great sam-
ple. It's a perfect-sum-

o . T mertime soRg. &
is .Wee. s Hottest Music Picks DJ Lopez -
Big Juice MD, KYLZ/Albuguerque
PD, KTBT/Tulsa

Jay-Z's “La La La (Excuse Me Again)”
(Bad Boy/Universal): Jigga Man comin’
through like a true bad boy.

Sean Paul’s “Like Glue” (VP/ Atlantic):

Eminem, 50 Cent & Busta Rhymes’
“Hail Mary 2003” (Shady/ Aftermath/In- |
terscope): This song is like whoa! 1t’s racy,
but the phones are ringing off the hook
with requests for it.

Tyrese’s “Signs of Love Makin™ (J):
think Tyrese is on a roll. Women love him,
and this song only gives them more reason |
to. It gives guys an excuse to use that tired
line “Hey baby, what’s your sign?” and ac-
tually get an answer.

Puerto Rico
MD, KOHT/Tucson

Sarai’s “Ladies” (Epic): We tested it, and |
the ladies loved it. We started warming it
up in the mix, and the ladies are request-
ing it. [ have a feeling the ladies are gonna
like this one — duh.

Westside Connection’s “Lights Out”
(Universal): It's a great West Coast record.
Our mixers are really buzzin’ over it.

Black Eyed Peas featuring Justin Tim-
berlake’s “Where Is the Love” (Inter-
scope): It’s a deep song. There are not too
many like this out there. Justin Timberlake
rips the hell out of that hook. You cannot

glue!

50 Cent featuring Snoop Dogg’s
“P1.M.P. (Remix)” (Shady/ Aftermath/In-
terscope): The song of the summer!

Beyoncé featuring Jay-Z’s “Crazy In
Love” (Columbia); The back-and-forth,
bobbing-your-head tempo changes in this
song make it such a great record!

Baby Beesh featuring Frankie J's
“Suga, Suga” (Good Guy Ent.): Anyone
who hasn’t heard this is missing the sweet
stuff ear-gasms are made of.

Zac Davis
PD, WBVD/Melbourne
Sean Paul’s “Like Glug”: This song
came out 2 1/2 years ago, but now, with

I hope it has the support to go to the top.

Lumidee’s “Never Leave You” (Straight-
face/Universal): Wow! This has a unique
sound and is a great female record for us.
Ithas a great feel, and I think it will do well
for us.

Mya’s “My Love Is Like ... Whoa!” (In-
terscope): I can’t wait for the new Moodring

ing out with a lot of new stuff — it’s like
whoa!

JB King
‘MD, KLUC/Las Vegas
Black Eyed Peas featuring Justin Tim-
berlake’s “Where Is The Love”: Blowing
up the phones already.
Craig David featuring Sting’s “Rise &
Fall” (Atlantic): This has been a favorite
since the album dropped.

Stickin’ to my ears and CD player like |

Sean Paul’s success, it’s been re-released. |

album to come out! I am glad she is com- |

‘ Chingy’s “Right Thurr” (Capitol/Prior-
ity): Phones starting to come in.

Karen Wild
MD, KUBE/Seattle
Mya’s “My Love is Like ... Whoa!” (In-
| terscope): Another track produced by Missy.
| She has been working hard and working

well with the ladies lately! From Blaque to |

Monica, Missy is not only ore of the hottest
artists and producers, she can also speak
from a women's perspective like no other!

Keith Murray’s “Candi Bar” (Def Jam/

IDJMG): T love this track — it‘s catchy and |

fun. He is such a fun artist, and this trans-
lates through the song for sure!
Bubba Sparxx’s “Jimmy Mathis” (Beat-

! club/Interscope): I've said it time and time |

l again: Timbaland has the Midas touch.
Anything he touches turns to gold (or plat-

| mnum), and this is a little bit country and
alot hip-hop! See, Eminem isn’t the only
good white rapper!

Frank E.D.
PD, KMRK/Midland-0dessa, TX
Loon featuring Kelis’ “How You Want
That” (Bad Boy/Universal): This definite-
a ly ranks high on the heat scale.

Baby Beesh featuring Frankie J’s
[ “Suga, Suga”: Real laid-back, but hella
| funky! The duo brings it on this track.
Foxy Brown’s “I Need a Man” (Viola-
tor/IDJMG): Nice track!

Lee L' Heureux

‘ MP, WRED/Porttand, ME
| Beyoncé featuring Jay-Z’s “Crazy In
‘ Love”: Jumping into the top five phones

this week. This is a great record across the
board for us, as it is getting calls from all
demographics. This has No. 1 written all
over it.

Talib Kweli featuring Jay-Z & Busta
| Rhymes’ “Get By (Remix)” (Rawkus/
MCAY: The Talib Kweli/Jurassic 5 sound
always does very well in this market, and
the remix of this track will keep the record
going a little longer for us. Good phone
returns already on this.

Ludacris’ “Act a Fool” (Def Jam South/
IDJMG): Picking up a lot of steam for us.
With the video getting more play, the
phones are really starting to pick up. This
I is going to be a great summer track for us.

JD Gonzalez
PD, KBTT/San Antonio

Ludacris’ “Act a Fool”: Count jt! Anoth-
er hit for Luda. 2 Fast 2 Furious will send it
| over the top!
! JS' “Ice Cream” (DreamWorks): I love
| this song. Comparable to "My Neck, My

Back.” I think it will track the same.

Loon featuring Kelis’ “"How You Want
That”: Just added it. It's still early, but the
room likes it a Jot.

Fabulous featuring Tamia’s “Into You”

| (Elektra/EEG): Fab has another one. He
will keep the streak going on this one.

Felix Santos
MD, KSEQ/Fresno
Angelina’s “1 Will Always Be There for
You” (Upstairs): No. 1 on the phones. ‘Nuff
said.
Chingy’s “Right Thurr”: Top five
phones and hot in the clubs.
Thalia featuring Fat Joe’s “] Want You”
| (Virgin): Look out, J. Lo! Great summer-
time joint that has the ladies singing along.
Roscoe’s “Smooth Sailin””: Kurupt’s lil
bro has some skills too. Philly meets Cali-
fornia. If you're on the West Coast, you
need to play this.

~ Rob Tyler
MD, WOSX/Boston
Jennifer Lopez’s “I'm Glad” (Epic):
Pulling top five phones. Great female re-
action record!
| Justin Timberlake’s “Rock Your Body
| (Oakenfold Mix)” (Jive): Top three in call-
out in every cell. The song’s a hands-down
smash!
Laura Pausini’s “If That's Love” (Atlan-
tic): A great ballad from an artist to watch.

WITH A RESEARCH COMPANY ON EVERY CORNER
WHY ARE SMART RADIO PROGRAMMERS CHOOSING BULLSEYE ?

ON TARGET - ON TIME - EVERYTIME
NO EXCUSES

bullseye@bullsi.com

t www.Bulisi.com

www americanradiohistorv com
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@ CHR/RHYTHMIC - — ———— S
i ; o May 30, 2003
7 = N [ )
f - o America’s Best Testing CHR/Rhythmic Songs 12 + 3
HaleHemus(c. com For The Week Ending 5/30/03
‘ I HFRHEISES |
Persons Persons Persons
Artist Title (Label) W W Familiarity Burn  12-17  18-24  25-34
LIL" KIM Ff 50 CENT Magic Stick (Queen Bee/Atlantic) 393 384 62% 10% 4.06 3.78 395 ARTIST: JS
FABOLOUS Can't Let You Go /Elektra/EEG) 392 anm 12% 17% 4.04 382 4.06 LABeL: DreamWorks
50 CENT In Da Club /Shady/Aftermathfinterscope) 391 397 98% 55%  3.90 3.64 417 By MIKE TRIAS/ASSISTANT EDITOR
50 CENT 21 Questions (Shady/Aftermathfinterscope) 390 391 90% 25% 418 360 3.96 © o ©o Cgo 0g000Q
JUSTIN TIMBERLAKE Rock Your Body (ive/ 388 385 99% 3% 370 3.92 394 Sisters Kim and Kandy John-
FABOLOUS F| ASHANTI Into You /Elektra/EEG) 382 391 42% 6% 3.62 4.04 3.80 son are bringing the summer
WAYNE WONDER No Letting Go /V/P/Atlantic) 381 3.76 0% 23% 3713 3719 3.84 heat as they present “lce
AALIYAH Miss You (BlackGround/Universal) 378 389 95% 46%  3.83 3.69 3.82 Cream,” the lead singie and title
FRANKIE J. Don’t Wanna Try (Columbial 378 381 69% 15% 391 3.4 3.63 track from their forthcoming
SEAN PAUL Get Busy /40/VP/Atlantic) 376 397 94% 38% 3.70 3.80 3.96 debut album. The song is currently C!lmblng R&R's Urban
MONICA So Gane (/) 373 365 51% 7% 371 357 395 chart and making headway at Rhythmic as well.
BUSTA RHYMES FI MARIAH CAREY | Know What You Want ) 372 390 8% 26% 364 370 382 Ice Cream” was produced, written and arranged by R.
LIL" KIM Ff MR. CHEEKS The Jump Off (Queen Bee/Undeas/Atiantic) 372 372 68% 20% 379 376 363 | | Kelly, soyouknow it's steamy. The instrumentalis laid back
LIL' MO FI FABOLOUS 4 Ever (Gold Mind/Elektra/EEG) 371 381 55% 10% 382 360 375 | | and sexy at the same time and even incorporates musical
R. KELLY Ignition Uive) 370 3.78 97% a6% 3.81 3.42 3.69 bells that sound like an ice cream truck. But this ice cream
SNOOP DOGG Beautiful (Daggystyle/Priority/Capitol 370 376 B87% 34% 350 369 3.7 isn't for kids, especially since it's teeming with sexual innu-
DA BRAT In Love Wit Chu (So So Def/Arista) 365 379 53% 0% 357 351 386 | | €ndos. ,
EMINEM Sing For The Moment /Shady/Aftermathinterscape) 362 376 98% 43% 355 361 361 Come and get a scoop of my ice cream, baby/JS got the
NAS | Can (Calumbia) 361 384 89%  36% 365 331 389 flavors that | know will drive you crazy,” sing the sisters on
ASHANTI Rock Wit U (Awww Baby) /Murder fnc./IBJMG) 361 372 60% 14% 359 358 364 | | thechorus. R.Kelly even gives a shoutout to his own album
LUDACRIS Act A Fool (0ef JanyIBJMG) 361 - 54% 11% 369 373 359 | | nthelyrics:*Justputthe Chocolate Factory CD onand watch
STAGGA LEE Roll Wit M.Y.P. (ARTIS Turect) 361 343 40% 10% 376 375 342 | | ™ |'°sed':]' tKT;?\y says "tf.;::f“" This one’s naughty. It's
GINUWINE Hell Yeah /£pic) 357 370  91% 39% 340 350  3.80 °°%oar: ang r:ise: i?lalT)es Ancaies P .
PANJABI MC Beware Of The Boys /Sequence/ 350 3.65 45% 1% 346 353 354 been in the business of Sin ?n g f(')r e d'e “:: e
JOE BUDDEN Pump It Up (Def Jam/IDJMG) 347 353 47% 12% 357 3.60 3.46 - . g P . ..0 -
g : singing together is as easy as breathing,” says Kim. “We've
JENNIFER LOPEZ I'm Glad /Epic) 341 347 91% 30% 3.58 3.15 3.27 gt i
i i been doing it for so fong tike it’s like shorthand — we operate
CHINGY Right Thurr (00F/Capital g - W% Th 376 315 307 | o ncrint with each other; it's the most natural thing in the
R I(Ell[.]V FI BIG TI(::ER Snake (ive) 333 346 53% 15% 3.50 3.31 3.18 world.” They have sung backup for Christina Aguilera, Michael
KILEY DEAN Make Me A Song /EEtsIc/ub//nlmmpa} 329 - 20% 5% 3.14 355 320 Jackson, Sting and, of course, The Isley Brothers. Ronald
BONECRUSHER Never Scared /Arista) 324 327 1% 1% 342 2 3.18 Isley has even taken a special interest in the duo.
Tolal samie size is 428 respondents. Total average favorabilly estimates are based on a Scale of 1-5. (1=dislike very much, 5 = like very much). Total famillarity Istey, R. Kelly and John McClain are /ce Cream'’s executive
the of who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Sample producers, and the album is slated for release on July 22. As
2 aré noi caliout research. Ul show e n . usic A - ‘ & o B B
is a registered trademark of Rate TheMusic.com. The RTM system, Is available for local radio stations by calling 818-377-5300. Rate TheMusic.com data is provided B CO:I ﬂdem' IP ths’ i talems'“ These girls are gonna take it
k by Mediabase Research, a division of Premiere Radio Networks. J \ove r,” says Isley. Trust me.
4 ™N
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Albuquergse, NM * : Jobn Anthony APD: Greg Hetiman 10 THREE 6 MAFIA... "Spinners 070 Dusty APD; Charlia Huero PO: Doug Sennett 8 SEAM PAUL “Glog”
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MD: Presion Lows PO: Ed Ocanss MGY fught” MO: Patio Salo b o oy iy s e
ny D: Ariena Madali 1 LUMIDEE “eave™ ablo Salo wnvz/mwmk VA® MD: Mati Smith PO: Crash Kelly_ -
YA “Who' 1 FABOLOUS MASHANT! "Into” PAUL "Gl 4 AL DU FASHANTI ot PO: Oon London 7ML FANNYPACK “Camaioe: X
RON ISLEY P/ KELLY “What TYRESE “Sagns’ mishurg, PA Y LUMIDEE "Leave” : e 2 LUMIDEE “Lotvs . on Reggie Rouse
G/Austin, TX * PD: John 0'Dea 2 SEAN PAUL “Gug PHIX “Good PNK ~Goad™ PProg..day Slovens
PD: duy Michaeis KBFB/Dalias-Ft. Worth, TX * 2 JAY-ZLa KHTEAite Rock, AR * LUMIDEE “Leaw” KWYLReno, NV * . Iln‘ Smh "Conaor
Mo: Sraiey Grin OMPD: obn Candeiara T J0€ BUODEH-Fumo P Towy Temat KMRK/Ddessa-Midiand, TX ELEPHANT MAN “Rver KUBE/Seatle-Tacoma. WA I e
sV Bakarsild, CA* Howc o™ FAIHPACK “Cameto ¢ Byt e ﬂ'ml-ﬂ-n RS Sonat O WMBXWest Paim Beach, FL
OMPD: Bob Lowis MDATDarion, OH* oT SR P B § B KGGURiverside, CA D e PD: Mark McCray
APD/MO:; Picaz OM: Steve Saiksay TYRESE “Signs™ BLACK EVED PEAS “Whare™ Wu‘ﬂ" LAY u]o: nﬂmu_m-m
lv;?s?s:r':r 1 uum"'m %WMNW‘M Angeles, CA* KKWDMM City, OK* 2 CHINGY “Right PO/AD: Quenn Echols ﬂu'u'!ﬁsw
KIOOUBaerstield, CA * g W : Simmy Steal FO: Seve Englich o S aemento, CA * A KDGSMichita, XS *
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DANA HALL

dhalli@radioandrecords.com

__URBAN

R&R May 30, 2003

New Beginnings,
New Opportunities

My hopes and aspirations to make a difference

As anyone who has started a new job or made a ca-
reer move knows, new beginnings can be both excit-
ing and nerve-racking. This particular change is excit-
ing for me because the new challenges I face mean that
I will be forced to learn new ways of thinking and will
have to adapt to a new environment, and those are situ-
ations I thrive in. But it's also nerve-racking because
the pressure is on to make an impact.

What can I do make the Urban/
Urban AC section of R&R more use-
ful to its readership? How do I fulfilt
the needs of GMs, programmers,
mixers, DJs, label executives and field
reps alike? And while I feel privi-
leged to even have the opportunity
for a new beginning when so many
in our industry do not, that adds an
extra degree of pressure, because I
feel the need to satisfy the expecta-
tions of my peers even more so than
those of my new employer.

Sarting Over ... Again

This is not the first time I've start-
ed over. In 199, after nine years at
WILD-AM/Boston, I made the diffi-
cult decision to move to New York
and take a position with a syndica-
tion company as an affiliate manag-
er. I quickly learned it wasn’t the
right fit for me.

A perfect world may
be a lot to ask for,
but | can strive to
make our industry
better through
these pages.

At the same time that [ was realiz-
ing this, [ was extremely lucky to have
Sean Ross, then Managing Editor of
Airplay Monitor, contact me to become
a news reporter for the publication.
Thus began my career in the trades.

United Stations Radio Networks presents the

Information is Power!

With market news and personal finance information that matters
to your listeners, the Black Enterprise Business Report helps

your audience make informed investment and lifestyle decisions.

Empower your audience with the

Black Enterprise Business Report E
Call 212-869-1111
bebr@unitedstations.com g

www americanradiohietorv com

Asany former programmer will tell
you, evenif you move to the label side
of this business, you never quite leave
radio or the programming mind-set
behind. Every time you listen to a sta-
tion, you listen with a critical ear. This
allowed me to talk to the readers of
Monitor both as someone who had
been in their shoes and someone who
wanted to learn more about the craft
of programming.

At WILD I was lucky to have
worked with several of the format’s
current leading programmers early in
their careers: first Elroy Smith (now
OM of WGCI-AM & FM & WVAZ/
Chicago), then Stephen Hill (now VP/
Music Programming for BET) and, fi-
nally, Ken Johnson (now Director/
Urban Programming for Cumulus).
And in the position of Managing Edi-
tor of the R&B Airplay Monitor, I was
able to speak with programmers from
all over the country and soak in all that
they had to teach as well.

Being on the trade publishing side
of the business also allowed me to
better understand the label person’s
point of view: their challenges, frus-
trations and goals. My years at Mon-
itor introduced me to an entire world
of industry politics that I was insu-
lated from while at WILD, politics
that [ am still trying to understand
and cope with but will also, hopeful-
ly, be able to shed light on in the fu-
ture in the pages of R&R.

A Perfect Music World

As I write this first column, it oc-
curs to me that maybe the radio and
record industries are in need of anew
beginning as well. It’s a business we
love, and love to hate. So many of us
complain and criticize (myself in-
cluded sometimes) or bemoan the
“good old days,” yet we would nev-
er leave this industry.

Some stay for love of the music,
others for the paycheck, and others
because they simply love what they
do despite the challenges. I'm not one
who says we should go back to the
old days. In fact, I think there is much
we can learn from the new genera-
tion of programmers, as long as we
don't ignore the past or dispose of
those who paved the way.

Whatwould I change if this indus-
try could start over? There area num-
ber of things on my wish list, but
three stand out.

HE COULDA, AND HE DID motown crooner Brian McKnight left his
mark on WVEE (V103)/Atlanta while promoting his current single, “Shoulda,
Woulda, Coulda.” Pictured here (I-r) are V103 PD Tony Brown, Universay/

Motown Southeast regional Travis Knuckles, V103 Asst. PD/MD Tosha Love,
McKnight and V103 GM Rick Caffey.

First, the music industry needs to
figure out how to use new technolo-
gy to its advancement. For too long
we've tried to stop the use of new
technology, when all along we
should have been trying to figure out
how to use it. If  had a magic wand,
I would still want consumers to go
to the Internet to trade music, only I
would then have them run out and
buy the album after they’ve discov-
ered that new song or artist.

There is much we
can learn from the
new generation of
programmers, as
long as we don’t
ignore the past or
dispose of those who
paved the way.

Second, in a perfect music indus-
try the younger and older genera-
tions would have mutual respect for
one another. Veterans would mentor,
as well as be open to new ideas and
music. New jacks would listen to the
vets and take the best of their experi-
ence to make our future in this indus-
try more profitable and pleasurable.

Third, and possibly the one thing
that is most needed in this new be-
ginning for the music industry, is that
the same respect that the hip-hop and
R&B genres and their artists are final-

ly earning should also be bestowed
upon the genre’s programmers, jocks
and label folks, who are on the
ground floor of making the music
happen. That would mean they
would get compensation equal to
their pop counterparts and have
equal opportunities to “run shit” at
their stations and companies when
they deserved to.

Goals To Strive For

A perfectworld may bea lot to ask
for, but I can strive to make our in-
dustry better through these pages.
Through stories, information, fea-
tures and specials in the Urban/Ur-
ban AC section, I hope to make an
impact by opening the lines of com-
munication, creating discussion,
sparking debate, opening minds, al-
lowing others to teach what they
know and bringing recognition to
those who are deserving,

What do I need from you? Feed-
back, participation, the desire to learn
and respect for others in this business.
1 will also need your help and sup-
port to make this section of the news-
paper a valuable asset for the R&B
community.

Over the next month I will be work-
ing with the R&R team to put togeth-
er our convention celebrating this
newspaper’s 30th year in the indus-
try, June 18-21 at the Beverly Hilton
Hotel in Beverly Hills, CA. Details on
the Urban and Urban AC panels will
appear in next week’s column and in
the weekly Urban Hot Fax.

In addition, I will be looking for
your feedback on the section and cre-
ating new features to better serve
programumers in their task of build-
ing better radio stations and to help
labels to better serve programmers.
You can contact me at 201-656-3431
or dhall@radioandrecords.com.

The same respect that the hip-hop and R&B
genres and their artists are finally earning
should also be bestowed upon the genre’s
programmers, jocks and label folks, who are on
the ground floor of making the music happen.
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W WERC  ARTIST TITLE LABELSS) s sl |upf|:s‘ogﬂs?ﬁms veso s | Most Added’
1 1 50 CENT 21 Questions (Shady/Afrermathinterscape) 3604 237 504884 12 70/0 |www.rradds.com
2 2 FABOLOUS FILIL’ MO Can’t Let You Go (Elektra/EEG) 3318 71 481230 15 B0 | enrome e ©o0s
4 © MONICA SoGone 3252 +172 453464 8 B9I0 | jaYZlaLa, La(Excuse Me Agein) (Bad Boy/Universall 48
3 4 BUSTA RHYMES & MARIAH CAREY | Know What You Want (J/ 3140 239 431797 16 69J0 | SEANPAUL Like Glue VP/Atiantic/ a5
5 5 JAHEIM Put That Woman First (Divine MilyW5) 2600 78 375418 13 G4j0 | LIL'JON &THE EASTSIDE BOYZ Get Low/TV7) 10
7 6 FLOETRY Say Yes Dreamorks) 476 T8 IEI AT BB | e ot — :
6 7 SEAN PAUL Get Busy (40/40/VP/Atiantic) 2319 247 322723 16 681 SYLEENA JOHNSON Faithful To You (five/ [
17 € BONECRUSHER Never Scared (Arista/ 2171 +161 291668 12 G8/0 | LUMIDEE Never Leave You (Uh Oh) (Universal 5
9 @ R.KELLY Snake Live/ 2088 +76 288546 7  68)1 | CLIPSEHot Damn (Star Trakidristal 5
8 10  SNOOP DOGG Beautiful (Daggy Style/Priority/Capitol 1930 380 280471 18 67/0 :ﬁ;"if:"a'c;“;;:ﬂ:s’f"”"”’”"’/’(””"’ :
10 11 LIL' MO FIFABOLOUS 4 Ever (Flektra/EEG) 1916 85 241401 13 B4I0 | wysTic FIDONELL JONES Breathe (Guod ViteDreamblorks) 3
16 €  LIL KIM FI50 CENT Magic Stick (Oueen Bee/Atiantic/ 1832 +299 309189 6 90
12 13 RONISLEY F/R. KELLY What Would You Do? (DreamWorks) 1746 122 281506 12 60/0
19 D ASHANTIRock Wit U (Awwww Baby) (Murder inc./OJMG) 1644 +281 252520 5  G8i
33 BEYONCE Crazy InLove Columbia/ 1459 +629 243835 2 102 | /Most
13 16 JAY-Z Excuse Me Miss (Roc-A-Fela/iDJMG) 1433 280 1573 18 a0 |/mcreasedPlays
15 17 LIL' KIM The Jump Off (Queen Bee/Atiantic/ 1424 207 174425 17 G8i0 o
20 @ JOE BUDDEN Pump It Up (Def Jam/DJMG) 1404  +80 181582 8 570 | et vme vers Mot
18 19 NAS|Can(Columbia) 1401 308 175330 16 B30 | pevorer oo Colmbia e
17 20 50 CENT InDa Club (Shacy/Aftermathfinterscope) 1388 61 221505 21 670 | LUDACRIS Act A Fool (ef Jam SocthlDIME) L
26 @ LI JON & THE EASTSIDE BOYZ Get Low (77 1371 +211 163251 6  46/10 | LIL' KIM FI50 CENT Magic Stick (Quesn Bee/Atiantic) +299
26 @ DAVID BANNER FILIL' FLIP Like A Pimp (Universal) 1324 +147 163564 O 551 [ ASHANTIRock Wit U (Awwww Baby) Murder i IDME)  +281
21 @  GINUWINE In Those Jeans (Esic/ 1316 +58 182384 4 i [ LLOMSTE f:::?m:?g; f;mgm ol
27 @ CHINGY Right Thurr (DDP/Capitol 1280 +165 143653 7 GOM | mowica SoGoners 72
23 €  DRUHILL I Love You (Def SoullinJMG) 1233  +39 233312 10 56/0 | CHINGY Right Thurr (0DP/Capital +165
25 €D AALIYAH Come Dver (BlackGround) 1227  +62 188484 4  56/0 | BONECRUSHER NeverScareddrita S
22 @D HEATHER HEADLEY | Wish| Wasn't (J 1225 +11 173073 11 seyp | PHARRELLFMAYZ Front'Star Trokitists 18
36 @ LUDACRIS Act A Fool (Def Jam South/i0JMG) 1067 +312 115210 3 GOA
28 29 HITMAN SAMMY SAM Step Caddy (Universal 992 103 88267 8 480
29 30  DABRAT InLove Wit Chu /So So Def/Arista) 980 50 119382 7 500 .
34 €@ 50 CENT P.LMP. (Shady/ftermathinterscope) w3 ;w4 2 |INew&Active
30 32 MISSY ELLIOTT Pussycat (Elektra/EEG) BIS M43 137M1 M0 A |t
32 33 TALIB KWELI Get By (Rawkus/MCA) B07 52 86415 10 43I0 | 7iciprays 375, Tota Stations: 34, Adds: 5
35 34 PANJABIMC Beware Df The Boys (Sequence) 728 44 124812 6 80| {avin Offialy Missing You BlekralEEs)
37 €D TYRESE Signs 0f Love Makin' (// 685 +1 80998 3 52/0 | TotolPlays: 371, Total Stetions: 42, Adds:2
31 36  B2KGirlfriend (Gpic/ 685 218 95148 14 5410 | V.. 24's/6rand HustleAtiantic)
45 €D  LUMIDEE Never Leave You {Uh Oh} (Universal 683 +205 106313 2 35[5 | TotelPlays: 357, Total Stations: 26, Adds:2
38 38  EMINEM Fi50 CENTIBUSTA RHYMES Hail Mary (Shacl/Aftermat/interscope/613 22 78765 5 2{0 1"“,5 BMAFIA L FuP l;i:in’ Spmes (Lo Columbia)
40 €D  LOON FIKELIS How You Want That (Bad Boy/Universal GO0  +48 102058 2 G0 | o o ol Tou St 26 Ao
42 @  KILEY DEAN Make Me A Song (Beatclubinterscopel 5O1 462 41563 3 380 | Jaomeoe i Lokl
39 41  FIELD MOB Alll Know (#C4) 518 54 41305 4 370 | eean pAuL Like Giue WPt
43 @ JS Ice Cream (OreamWorks/ 508 +7 84291 3 4312 Tatal Plays: 302, Total Stations: 45, Adds: 45
46 (® FREEWAY Flipside Roc-A-Fells/DIMG) 505 +76 81885 2 2511 | SAY.ZLa, Lo, Lo (Excuse Me Again) (Bad BoyUniversal
@  PHARRELL FIJAY-Z Frontin' (Star Trak/Arista) 436 +149 88063 1 2j0 | Tote!Plays: 263, Total Stations: 43, Adds: 48
49 (D SMILEZ AND SOUTHSTAR Now That You're Gone (ARTISTdlrect) 433 +41 32142 2 350 | SAVIER Crayy Capitol
. . . Total Plays: 200, Total Stations: 31, Adds: 8
41 46  NELLY Pimp Juice (Fo’ ReelUniversal) 427 128 53616 11 390 ] ]
@  NIVEA 25 Reasons (ive/ 426 4121 T3 1 I | e T e v
47 48 FOXY BROWN I Need A Man (Violstor/iDJMG) 387 41 46268 2 3O | wovel pesch fRawhus)
@ AMANDA PEREZ Angel (Powerfowse/Virgin) 382 +20 37899 1 1/0 Total Plays: 185, Tatal Stations: 20, Adds: 3
— €D cHOPPA Choppa Style (Vo Limit/Universal) 379 +4 45043 18 210
Sengs ranked by total plays
71 Urban reporters. Monitored airplay data supplied by Medi R h, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
Lt (1 1oL e, w0 5 1 o o, e s e i s o onace? | [ Rk Staton Plylss ave maved o the web.
station, Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases See all of our monitored reporters at
in total plays. Gross impressions equals Average Quarter Hour Persons times number of plays (times 100}. Average Quarter Hour Persons used herein with permission from www.radioandrecords.com.
the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.
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Stations and their adds listed alphabetically by market
Reporters
WAJZ/Albasy, uv KTCXBeawmast, TX * WPWX/Chicago, IL * WJN/Dothan, AL KiZXilloen-Temple, TX WEDR/Miami, FL WWPR/Now York, NY WRHHRichmond, VA * WFUN/SL. Lowis, MO *
PO/MD: Sugar Bea DM: Jim West PD: Jay Alan OM/PD: JR Wiison PO/MD: Mychal Mageie OMPOMD: PD: i PD: 1.0, Kumes POYMD: Craig Black
wmuual PD: Al Payne MD: Barbara A. McDowel! MD: Jamar Witson 16 PHARRELL FUAY-Z Frontn™ 14 ELEPHANT MAN “Fiver”™ MD: Mara Meleadez D: Alvin “Big Nat™ Smails 6 MWW
9 SEAN PALX “Gue™ t SEANPALL 9 SEAN PAL g™ 10 SEAN PAL Gt 11 ALV Come® 12 SEAN PAUL “Gue™ § Az 2 UL JON_"Low’ |2 HEATHER HEADLEY “Wati"
1 LIL JOM... “Low™ 1A § M2 10 SEAN PAUL “Ghe™ 9 W2 4 SEAM PAUL Ghue™ 1 2w
1 W 3 SWARP SOLOUS ‘Wiz |
1 MYA “Whoa" |
WPHR/Syracuse, NY *
WJZO/Bilosi-Guttport, MS * WIZF/Cincinnali, O * "m"' e KRRQAalayetls, LA * [ e WBHHMorfolk, VA WOKRochester, NY ;%mw
OMPO: Rob Nea! PO/MO: Terri Thomas m camnm PO/MD: Jobn Kinnit | WHIBMiami, FL POVMD: Michael “HeatAtiack” |  OM/PD: Andre Marcel No Adds
KBCE/Alexandria. LA WD: Tabari Dariels 15 SEAN PAUL “Gu” MD: Taylor Morgan 11 SEANPALL " PD: Dion Summers APD: D.J. Law APD: Sim Jortan
APOMD: Dell Banks 7 SEAN PAUL Gle” 3L JON. Low ST 10 BEYONCE' “Crazy” | 8 cuPse Hor 7w WO: Kala 0'Neal
SEAN AL G 3 SUEA KHISOH Tathr 3 SEANPALL e Hiretifiod [ 21 SEAN PAL "Gog
86 Gangsa” . v R . WIMP/Tampa. FL
BLACK EYED PEAS Where PD:Lois Mikammad
KEDG/Alexandriz, LA i WKKV/Mitwaukes, Wi o e
OMPD: JaySkevers WO Eddie PO crman | L anng, M1+ D: Roan Scol e T . s e
MD: Wade Hamgton 1L SN v At Spaler MD: Doc Love 32 SV PR By WTLZ/Sapinaw, M|
5 SEAN PAK “Gue” IBOEBastan I ek Ty SUACK EYED PEAS “Wheee el 2 Wz 8 W7 PO: Eugene Brown
POMD: Lamar “LBD" Robinson VKR Ty o 2 SEAN PAIL Ghe” + SEAN PAIL “Bue
S AXZ L SEAN PALL “Glr” SATH PLATOOH -She NNEA Ressons” st
7 CANGY R BLACK EYED PEAS “Where L SO (e WJUC/Toledo, OH
5 SEAN PAUL “Gue ety LR mi:m.
pems e e e
L3 3 3
APD: Dinwiriess Stevens APD: Harold Banks WIKSBreenville, NC ;Pf,ﬁ,,_ w""‘“ W2
Ny - ol e PO R e
No Adds (R oaty L KY . -
T | RO | | mewager | BEE
I LEJON.. Low* L MD: Eddie Braszo 1 SEAN PAUL Ghe™ 5
WIMZ/Greenville, SC * | e ot mwm':-%
| PD/MD: Doug Davis 2 BUACK EYED PEAS “Whare' PO: Te
WVEE/Atlantz, GA 2 SMOKIE NORFUL “Now” 85 Gangst” erry Monday
OM/PD: Tony Brown I WWDM/Columbiz, SC * 1 SEAM PAR Ghe” | J¥Z - Aacon Be
APD/MO: Tosha Love WSSP/Charleston, SC PD: Mike Love ‘SYLEENA JOHNSON “Falhhul™ XIPRALItle Rock, AR TR | 19 SEAN PAL Buw
o ks | Pouetiee 0 i | ompomo: P0G ' KDKSShrovepart, LA o —
o e b1 [ ok o0z PO Guetn Echos oz
2 BLACK EYED PEAS “Where' Wiw’w WUSL/Philadeiphia, PA « 399 &'&ﬁﬁ«"’m Faia
o v Loy 8 o I
VER T - | KKBTLos Angeles, CA Aol LUMIDEE ez WKYS/Washington, DC *
WRXNAugesta, GA * | ww 25 SEAN PALLL “Glue”  Rob Scorpio AMD: Cosmic Kev WSTIC/D0NE 5 Y
OMPD: Fon Thetids | Wuw.ﬂ NOVEL “Poach | mwm“ | o Adds SEAN PALL ?-u‘.msm %p‘:""ﬁww
SLUCIN oW M_ el B SEAN PAL. Gx WUBTMashville, TN * B M
‘ - o e g | HEATHER Wt | Pnzhnn::hnlll:i I | SEAN PAL “Glor”
WWW2CI n, 1 SEAN PAUL “Glue’
WJMUilackson, MS * E
bl S NP SinBersn | skl WAMOPitsturgh, PA KO0 Sheevepart, LA*
AETTE APD: Alice Dixon WEZB/Louiswille, KV * 'SYLEENA JOHNSON “Fathhi™ PDM'DJBooﬁe_ PIVMD: Long John | .
WPRW/Augusta, GA * izt WCKX/Columbas, OH « . PO Mok s 4 SEAM PAUL "Gy o Adds | WJKS/Wilmington, DE
PD: Tim Snelt PD: Paul Strong SEAN PAISL “Glog - QIPSE “Hot" PD: Tony Qudrtarone
NO: Wghiain HO: Warren Sievens O Serd Harsan WL W0 Harel Howa
v | i | IR gt |
u WPEG/Chariotte. NC - WRJHackson. MS * PD: Lamonda Wiltiams KATZM Louis, MO~ INSPECTAH DECK "Movernent”
OMPD: Tom: Avery PD: Steve Posion 1T 24y Stooe SANER “Crazy”
APOMD: Ratp uick { Mo:0J Serap § et ane WK RalighDekam, et | ST
[ i gl Bl LU DT e m@n‘_‘?&m Mextn | 3 S mﬁ) Shawn fexander [ vosces S e
- o - 1 Adds
e M| B e |
*,
1wz S | melw - f ) Monitored Reporters
Kelth Landecker WOUEMew Orteans, LA 82 Total Reporters
mmm WOTDelroit, M1+ | wiBTacksomille, FL* WIBB/Macon, GA OM: Carta Boataer WBTJRichmond, VA *
| * W P Lot Pt e e e it 71 Total Monitored
St B s e MD: Spudd. “r::f S D SEw paLL NoAdds
el R e | Tiromtingicator
OM: Don Gosselin "
POMD: J-Tweezy | 9 Current indicator Playlists
7 SYLEENA JOHNSOH “Fatiks™ WECYChicago, IL * . XPRS/Xa 0* WHRKMemphis, TN *
g i "-;ﬂ“-sw m&rﬂ"m. 3’6‘5"’»&"‘&“ " ”“'"‘””'?‘“c‘m WJ‘B‘.’:’&, WBLSNew York, NY * WCDX/Richmond, VA * Did Not Report, Playlist Frozen (2):
E40"Snr o KIORED.. a” AWI:!IHmKqu e § S PAL e gmv;nm ml’gmmm WZHT/Montgomery, AL
géu”lxxm wammw > s e | ! o Ssog Nokdts 4 LS00 ow LS S )
4 N 7 R
Most Played Recurrents Indicator
oAl Most Added’
GBS CEsR) ) PLAYS SEAN PAUL Like Glue (V/Atlantic)
WAYNE WONDER No Letting Go V/7/Atlantic) 174 -
TYRESE How You Gonna Act Like That &4 1098 JAY-ZLa, La, La {Excuse Me Again) (Bad BoylUniversal
AALIYAH Miss You fBleckGround/Universall 937 AALIYAH Come Over (BlackGround!
R. KELLY Ignition {/ve/ 918 LIL' JON & THE EASTSIDE BOYZ Get Low (7V7)
VIVIAN GREEN Emotional Rollercoaster (Columbia) 528 | JSAVIER Crazy (Capitol
FIELD MOB Sick Of Being Lonely (MCA/ 422 ORAESHON Dro (Bangladest)
0 (Baf
ERYKAH BADU FICCMMON Luve 0f My Life Wag/cJol'nsan/MM/ 339 iz
MISSY ELLIOTT Gossip Folks (Gold Mind/Elektra/EEG) 136 MYSTIC FIDONELL JONES Breathe (Good Vibe/OreamWorks)
JENNIFER LOPEZ FILL COOL ¥ All | Have (Fpic/ N PHARRELL F{JAY-Z Frontin’ (Star Trak/Arista)
LL COGL J Luv U Better (Def Jam/IDJMG) 329 k J
MISSY ELLIOTT Work It (Gold Mind/Elektra/EFG) 328
MUSIQ Dontchange (Def Soul/iDJMG) 285 Please Send Your Photos
LUDACRIS Move Bitch (Def Jam South/IDJMG) 263
50 CENT Wanksta (Shady/Interscope) 261 R&R ' best not | black & whit
r wnite).
NELLY Air Force Ones (Fo’ Reel/Universal) 254 wants your best snapshots (color or blac )
SEAN PAUL Gimme The Light (40/40/VP/Atiantic) 250 Please include the names and titles of all pictured and send them to:
J“'l'""";";“'°“:’l‘]”z”’ :"G”W‘;” : 2[2]: R&R, c/o Mike Davis: 10100 Santa Monica Bivd.,
AALIYAH | Care 4 U BlackGroun 2|
- - e 3rd Fioor, Los Angeles, CA 90067
NELLY FIKELLY ROWLAND Dilemma (Fo’ Reel/Universal) 201
N.O.R.E. Nothin' (Def Jam/iDJMG) 199 Email: mdavis@radioandrecords.com
N J
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Record reps and industry vets,

@N ii H]E don’t sleep on market No. 131.
Shreveport, LA is the smaliest iarge

gambling city in the South. With six
GQ Riley

casinos in the area, you will either

I stay really drunk or really broke.

MD, KMJJ/Shreveport, LA i o KMJJhas consistently been the
market leader for over 15 years,

and, despite the stiff competition, we maintain that
status. e Monica’s latest, “So Gone,” is a favorite not
| only with our audience, but with the staff as well.
| We were first on “Get Low” by Lil John; having the
edge with the club scene will always keep a station
fresh. Our DJ is the biggest club jock in the city, and
he brings a lot to the station weekly.
est gainers, and as soon as the industry picks up on Lil Kim and
50 Cent’s “Magic Stick,” it will be one of the greatest hits of the
summer.

o Latif is one of our great-

50 Cent spends yet another week
at No. 1 on the Urban chart with
“21 Questions” (Shady/Aftermath/
Interscope). With airplay now starting
to decline just a bit, there may be light
for the next No. 1 song ... Monica
moves 4-3* with “So Gone” (J) ... With
a terrific remix comes a top 10 hit for
Bonecrusher as “Never Scared” (Arista) goes 11-8" ...

How “Crazy
In Love” is radio with Beyoncé (Columbia)? She moves 33-15* this

week ... Lil Jon has very quietly reeled off a group of hits, with
“Get Low” (TVT) climbing 26-21* ... Ludacris’ “Act a Fool” (Def Jam
South/IDJMQG) is acting like a huge hit, vaulting 36-28* ... There is
a lot of buzz on Lumidee’s “Never Leave You..” (Universal), which
moves 45-37* ... And in the battle for Most Added honors, Jay-Z's
“La-La-La (Excuse Me Again)” (Bad Boy/Universal) is tops with 48.
Sean Paul is close by and sticks “Like Glue” with 45 new report-
.. At Urban AC there’s a tie atop the add leader board with
“Shake Down” by LSG (Elektra/EEG) and Tony Rich Project’s

“Traveling Alone” (Compendia) both grabbing nine.
— Anthony Acampora, Director/Charts
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armist: Smilez And Southstar
ueeL: ARTISTdirect

8y MIKE TRIAS/ASSISTANT EDITOR

he chemistry was there,” says Smilez,

one half of the Orlando-based duo
Smilez And Southstar. They had heard of
each other through Orlando’s under-
ground scene and even did a freestyle to-
gether for a local DJ’s mix tape. But it
wasn’t until Dakari, a producer who had
worked with 'N Sync, O-Town, LFO and
95 South, came along and officially
brought them together as a team that the
two rappers realized what a formidable
force they could become. “It’s crazy,” says
Southstar. “We saw that we had the same
personalities — the same energy, the same
goals. We even would be thinking about
the same things.” Currently, Smilez And
Southstar are finishing up their tour as a
supporting act for Ludacris, with remain-
ing shows in Atlanta on May 31 and Hart-
ford on June 2.

Smilez came to Orlando by way of the
Bronx. His early rhyming days were spent
performing for the sick and elderly at the
hospital where is mother worked. When he
was 17 his family moved to Orlando to
keep the teenager out of trouble. Smilez
adapted to his new environment, rapping
in local battles and on mix tapes and open-
ing for top acts such as Mobb Deep, Ja
Rule, Busta Rhymes and Terror Squad.

Southstar, born to Filipino and Chinese
parents in Hawaii, moved to Los Angeles
while still a baby. After an earthquake
destroyed the family business in '91, the
family moved to New Jersey, ultimately
settling in Orlando when Southstar was
15. It was there that he began coming up
in the biz, opening for Jadakiss, Mr.
Cheeks, The Beatnuts and Cuban Link.

After Smilez And Southstar teamed up,
things moved quickly. Their debut album,
Crash the Party, was released last year. Its
first club-banging single, “Who Wants
This?” garnered attention throughout the

country. Next was “Tell Me,” their break-
through single. For this track, Smilez And
Southstar delivered a different feel — a bit
more chill, yet still something that you
could nod ya head to. Southstar describes
the universal appeal of their music: “What
makes our music unique is that we've been
influenced by everybody. Living in Or-
lando, we get to hear the Jay-Z's, the Cash
Moneys, the Trick Daddys, the Dres, Ev-
erything comes together here.”

“Now That You're Gone” is the latest cut
from Crash the Party, and it's rising up the
charts at Rhythmic and Urban. Billy
Lawrence, who sang vocals on “Tell Me,”
lends her talents to the hook in “Gone.”
Dakari produced the midtempo single, em-
ploying an uncluttered instrumental that
complements the mood of the song. Piano
licks weave in and out of a simple, rhyth-
mic guitar chord progression, creating feel-
ings of both sadness and perseverance in
this song about the loss of loved ones.

“It took so long to write these stories/It’s
so dang hard to lose a love/I'm gon’ stay
strong and pray to the Lord/"Cause every-
thing He does is for a cause,” raps Smilez.
who dedicates “Gone” to his mother, who
recently passed away.

#1999, I lost my son/That day I felt I lost
my mom/Victim of a stillbirth, man it still
hurt/Until this day memories still lurk,”
rhymes Southstar. who dedicated “Gone”
to his son, Malik.”

In “Gone” Smilez And Southstar also re-
late what they did to find the strength to
continue: “Turn to the pad grab my pen/And
said that I would enjoy my life to the end.”
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Urban AC Reporters )
Stations and their adds listed alphabetically by market
WWIN/Baltimore, MD * WVAZ/Chicago, L * WUKS/Fayetteville, NC * WKXVJackson, MS * KHHTILM Angeles, CA * WDlTMIh AL , FL*® KMJM/SL. Louis, MO *
VPProg: Koty brows PO: Eroy Sl PO/APD: Garett Davis PO/MO: Sian Bransen Michelle Saslosaotso Siave Crumbley OM/PD: Sleve Holbrook 08 Chock Altias
unnnr-u Wll:oﬂ;:‘-ﬁlm MO: Calvin Pee _ 5 LS S wuun—- lumlam- MD: Joe Davis :.“&""""‘,’““
e I8 TONY RICH PROJECT “Abs e e [ SYLEENA JOHNSON “Fainwut™ o docs. ~m
WDAS/Philadeiphia, PA *
WZAK/Cleveland, OH * WODZZFlint, M1 * q . KJLHLos CA* K/Nashville, TN * Stn. Mgr./PD: Jos Temberro WLVH/Savanaah, GA
KOXLBaton Rouge. LA *