
NEWSSTAND PRICE $6.50 

Metallica Return With 130 Angry Adds 
Metallica - considered by many to be the biggest 

rock group in the world -win Most Added horors at 

Active Rock, Rock and Alternative this week with "St. 

Anger," the first track 

from their forthcoming 

Elektra/EEG album of 

the same name. 

"Anger" picked up 130 

adds across the three 

formats on the day it 

hit radio. 

MAY 30, 2003 

Format Power Revealed 
This week R &R profiles the power ratios of 27 

unique formats in Miller, Kaplan, Arase & Co.'s 

second annual survey, covering over 1,200 stations. 

Where does your format fit in? Find out where the 

real power is in radio today. The story begins on the 

next page. 

AMERICA'S 
MOST WANTED 
with JOHN WALSH 

NOW ON 

ABC Radio Networks 

Daily One -Minute Reports 
Monday - Saturday 

i H -1 CYS MOST W ` 

ANTED 

AMERICA FIGHTS BACK. 

,:-)1 Jr RADIO NETWORKS 
america listens to abc 
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Majors Include: N: 

A 

KIIS, KLLC, WXKS, 'WBMX, WQSX, 
WKRQ, WSTR, Y100, KDND, KFMB, 
WQZQ, WKSS, WNKS;-KKRZ, KMXV, 
KFME, KIMN, WSNE, WPRO, KRQQ, 
WFLY, KXMG, KSII, KVUU, 
WRMF, WBAM MANY MORE... 

Video coming soon 

1 

W SINGLE'FRIA AMERICAN LIFE 

apraduead by Madanita 'and Mirwais Ahmadzaï 
Manàijement: Care5se He,nry/Caliente Management 

I. d 

rnadclrlfla.cr m maverick.coiet. ' warnerbrosrecords.com 

5 Inc Werner Music Group. An ACIL Timo Werner Company. 
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I N S I D E 

CC PITCHES `GONE FROM HOME' 

Clear Channel Advantage's OUTfront event 

recently wooed Madison Avenue. with star 
appearances and its "Gone From Home" 

package of radio, outdoor, events and 

interactive to draw dollars from TV and print. 
It's all in this week's Management/Marketing / 
Sales section. You'll also get insightful 

commentary from Steve Stockman on the 

importance of growing brand equity, John 
Lund's "10 Essential Elements to Solid 

Programming," Jeffrey Hedquist's "60- 
Second Copywriter" and Tim Moore's 

Weekly Motivator, which challenges you to 
review your model of staff development. 

Pages 9 -11 

SUMMIT PLANS 
The eighth annual Jacobs Media Rock/ 

Alternative Summit is set for June 19 at R &R 

Convention 2003 in Beverly Hills, CA. This 

week Rock Editor Cyndee Maxwell and 

Alternative Editor Max Tolkoff unveil the 
ideas and concepts that will be discussed 

this year as they interview consultants Fred 

Jacobs and Dave Beasing, respectively. 

Pages 63, 70 

NUMBER ONES 

CHR/POP 

JUSTIN TIMBERLAKE Rock Your Body (Jive) 

CHR/RHYTHMIC 

50 CENT 21 Questions (Shady /ARermatlVlnterscope) 

URBAN 

50 CENT 21 Questions (Shady /A RennathAnterscope) 

URBAN AC 

FLOETRY Say Yes (Dream Works) 

COUNTRY 

TOBY KEITH Beer For My Horses (Dream Works) 

AC 

SANTANA I/MICHELLE BRANCH The Game CH Love (Arista) 

NOT AC 

MATCHBOX TWENTY Unwell (Atlantic) 

SMOOTH JAI/ 
KIM WATERS Waterfall (Shanachie) 

ROCK 

AUDIOSLAVE Like A Stone (Interscope /Epic) 

ACTIVE ROCK 

AUDIOSLAVE Like A Stone (Interscope /Epic) 

ALTERNATIVE 

TRAPT Headstrong (Warner Bros.) 

TRIPLE A 

J. JOHNSON The Horizon... (Moonshine Con /Universal) 

CHRISTIAN AC 

FFH You Found Me (Essential) 

CHRISTIAN CHR 

THIRD DAY You Are So Good To Me (Essential) 

CHRISTIAN ROCK 

SUPERCHICK Hero (Inpop) 

CHRISTIAN INSPO 

SCOTT KRIPPAYNE Live To Worship (Spring Hill) 

SPANISH CONTEMPORARY 

RICKY MARTIN Tal Vez (Sony Discos) 

TEJANO 

INTOCABLE Muy A Tu Manera (EMI Latin) 

REGIONAL MEXICAN 

CONJUNTO PRIMAVERA Una Vez Mas (Fonovisa) 

TROPICAL 

GILBERTO S. ROSA Si Te Oigeron (Sony Discos) 

ISSUE NUMBER 1506 
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Convention Agenda Complete 
More than 50 sessions, events scheduled in L.A. 

In three weeks R &R Convention 2003 will open at the Beverly 
Hilton Hotel in Beverly Hills, CA. Attendees will have more than 
50 options for pertinent panel dis- 
cussions, keynote speeches and 
entertainment events. 

The 2003 confab, commemo- 
rating the 30th anniversary of 
R &R, will provide a balance of 
informative sessions and enter- 
tainment opportunities. The most 
up- to-date agenda appears on 
Page 7 of this week's R &R and at 

CONVENTION See Page 13 

News Format New Power -Ratio Leader 
N /T, Talk also gain as stations firm up rates following fall 2001 ratings 

By Jeff Green 
RSA Executive Editor 
jgreenteradioandrecords.com 

Riding the wave of im- 
portant political and mili- 
tary developments through- 
out 2002, the News format 
registered an impressive 
1.70 power ratio to lead the 

list of 27 formats tracked 
throughout the year, ac- 
cording to the accounting 
firm of Miller, Kaplan, 
Arase & Co. The latest find- 
ings of this annual study re- 
flect each format's market 
revenue share divided by 
its average -market 12+ rat- 
ings. The sample includes 
1,286 stations participating 
in MKA's revenue reporting 
in more than 100 continu- 
ously measured Arbitron 
markets. 

Not surprisingly, News/ 
Talk and Talk also showed 

2003 Power Ratios: Top 10 By Format 
Rank Format Power 

Ratio 
Revenue 
Share 

Audience 
Share 

1 News 1.70 4.74 2.78 

2 Hot AC 1.56 5.60 3.58 

3 AC 1.50 8.05 5.37 

3 Classic Rock 1.50 5.99 3.99 

5 Rock 1.48 7.08 4.80 

6 Sports 1.46 2.05 1.40 

7 Triple A 1.39 3.97 2.85 

8 News/Talk 1.32 6.91 5.22 

9 Country 1.30 7.15 5.49 

10 Classic Hits 1.27 3.61 2.85 

source. mom Napiun. Anie 8 Co. 

significant increases - as did 
AC, which has improved from 
a tie for sixth to third over the 

Complete Chart: Page 13 

past two years. While such top 
performers as Hot AC and 
Classic Rock maintained their 
strength, other advancing mu- 
sic formats included Triple A, 

Soft AC, '80s, Oldies, Urban 
AC and Smooth Jazz. Urban 
AC became the 19th format 
to achieve a 1.00 power ratio 
or better, indicating that it is 
now delivering revenue 
equivalent to its market 
share; in the previous year, 
18 formats met that mark. 

POWER RATIOS See Page 13 

L.A. Stories: Two Top Execs Exit 
Kaye resigns from 
CC's KBIG & KOST 

By Kevin Carter 
RAR AC Editor 
kranereradioandrecords. corn 

Veteran pro- 
grammer Jhani 
Kaye, who has 
been involved 
with heritage 
AC powerhouse 
KOST /Los An- 
geles since its 
launch 20 years 
ago, announced 
his resignation 
on Tuesday as Director /AC 
Programming for Clear Chan- 
nel's award -winning combo of 
KOST and Hot AC KBIG. 

But is Kaye really leaving? 
Although Kaye did tender his 
resignation and reportedly 
cleaned out his office over the 
long holiday weekend, sources 

Kaye 

KAYE See Pap 14 

Infinity's Pohlman set 
to move to Italy in July 
By Carol Archer 
FUR Smooth Jazz Editor 
carcher®radioandrecords.com 

Infinity /Los 
Angeles Sr. VP/ 
Market Manager 
and KTWV (The 
Wave) /Los An- 
geles VP /GM 
Tun Pohlman re- 
signed on Tues- 
day. He plans to 
move to Italy at 
the end of July. 

"This is a family decision," 
Pohlman told R &R. "A week 
ago it wasn't even on our radar, 
but then my wife, our two chil- 
dren and I went to Italy, and we 
fell in love with it. I am very 
proud of what The Wave has 
accomplished, for which I credit 
its great staff throughout the 
years." 

POHLMAN See Page 14 

Pohlman 

Fight Over New 
Media -Ownership 
Rules Continues 
By Adam Jacobson 
RAR Radio Editor 
a/acobsonsradioandrecords.tom 

WASHINGTON - With Con- 
gress in recess this week, all 
eyes are on the FCC and its 
highly anticipated June 2 vote 
on new ownership rules that 
could loosen restrictions for 
media companies across the 
U.S. 

The past week has seen a 
sudden rise in coverage of the 
issue by mainstream media 
outlets. The Washington Post's 
Outlook section on May 18 of- 
fered a critical look at the use of 
ISDN lines and voicetracking as 
"what passes for local radio 
these days." On May 25 the 
same section offered readers 
examples of comments the FCC 
has received. 

An excerpt of Clear Chan- 
nel's 48 -page comment "Con- 
sumers in the modem media 
marketplace face an embarrass- 
ment of riches in terms of the 
choices available to them for 

FCC See Page 25 

Twenty Years Of News, 
Columns & Friendships 
Reminiscences from two decades in Nashville 

By Lon Helton 
RAR Country Editor 
theltonOradioandrecords.com 

"It all started at a 
3,000-waft FM station 
in Monmouth, IL 
(pop. 10,000). I was 
wrapping up my 
usual six- day -a- 
week, 5pm- midnight 
shift on a Beautiful 
Music station when I 
realized that the guy who 
was supposed to come on at 
12am to do six hours of 
country music had not both- 
ered to show up. 

-I immediately recognized 
this to be a tremendous op- 
portunity, since the all-night 
jock was the only one who 
was allowed to talk! So I gave 

Helton 

my first real live ID 
and rolled right into 
Red Simpson's 'I'm a 
Truck.' Next came 
Tommy Overstreet's 
'Ann (Don't Go 
Runnin'),' and the 
next thing I knew, I 

was in Country ra- 
dio!" 

That paragraph 
opened my very first 

column in R &R - 20 years 
ago this week. And just as I 

would never have fathomed 
that that fateful night in 
Monmouth in 1971 would 
lead to a career in Country 
for a kid from the South Side 
of Chicago, I certainly never 
considered the possibility 

See Page 44 

Register for R &R Convention 2003 at www.radioandrecords.com. 
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Ichelle branch 
#1 Most 
Increased! 

Hare y ou haooy now ?" 
the first single from the album I'i oto I O a 0 c r 
the highly anticipated follow up ro her double platinum debut, the spirit room. 

album in stores june 24 
Top 40 Monitor: De ut 30* 1905x ( +1167) 

R &R Pop: De ut m 1813x ( +1174) 

Adult Top 40 Monitor: 17* 1022x ( +628) 

Modern Adult Monitor: 15* 644x ( +398) 

R &R Hot AC: CI 1009x ( +633) 

Approaching 20 million in com fined audience 

On Tour with the Dixie Chicks all summer long! 

TV Appearances: 
6/20 - Good Morning America 
6/27 - Regis & Kelly 
7/18 - Good Morning America 
9/26 - Today Show ADD ADD 

produced by john shanks mixed by chris lord -alge management: jell rabhan for th? firm MM © 200 maverick recording company 

michellebranch.com michellebranch.net maverick.com 

www.americanradiohistory.com
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Johnson Adds KWOD Duties 
Entercom finally closes deal for Royce Alternative 

Six years of struggles with Royce 
International Broadcasting concern- 
ing the purchase of KWOD/ 
Sacramento finally ended 
May 20, when Entercom 
closed on its $25 million 
deal for the Alternative sta- 
tion. As a result, Curtiss 
Johnson - Station Man- 
ager of Entercom /Sacra- 
mento's Active Rock KRXQ 

and Classic Rock KSEG - 
has added similar duties 
for KWOD. 

Entercom officially assumed con- 
trol of KWOD at midnight on May 
20, and at that time the station be- 
gan broadcasting from the same fa- 

cility as KRXQ and KSEG. That fa- 

cility also houses CHR /Pop KDND 
and Smooth Jazz KSSJ. 

Longtime KWOD PD Ron Bunce 
will continue in his position, but 
KWOD GM Ed Stolz - whose 
main job is as President /CEO of 

Royce - is no longer involved with 
the station. 

Entercom CEO David 
Field said, "With KWOD 
joining our group, it will be 
exciting to watch how our 
team is able to capitalize on 
this opportunity and pro- 
vide an even greater listen- 
ing experience for the 
people of Sacramento." 

Entercom originally agreed 
to acquire KWOD from 
Royce in 1996, the same 

year it bought KRXQ and KSEG. 

However, Stolz claimed that only a 
verbal agreement had been reached 
between the two companies and re- 

peatedly attempted to block the sale 
of KWOD to Entercom over the 
next six years. In June 2002 an offi- 

cial filing for KWOD's transfer to 
Entercom was made, but the filing 
was dismissed after Stolz protested. 

JOHNSON See Page 14 

John nson 

DeCoster Official As WKFS PD 
interim PD 

Donna DeCoster has been pro- 
moted to PD of the CHR /Pop sta- 
tion. She replaces B.J. Harris, who 
is now PD for KALC /Denver. 

"Donna has done a terrific job 
over the past couple of years work- 
ing hands -on in all areas of 'Kiss' 
programming," Clear Channel Re- 

gional Sr. VP /Programming Gene 
Romano said. "She's been a signifi- 
cant part of WKFS's success." 

WEBN, WIGS, WOFX & WVMX/ 
Cincinnati VP /GM Chuck Fredrick 
said, "Donna has earned this excit- 
ing new opportunity with the fan- 
tastic job she has done during her 

three -year tenure at WKFS. We 
have all the confidence in the world 
that she will take us to another 
level." 

DeCoster has been with WIGS for 
three years as an on -air personality 
and MD. She has been interim PD 
for the last four months. "I am very 
excited to be named PD of WIGS," 
she said. "It's a great station, which 
I hope to make even better." 

Scott Reinhart, OM of the Clear 
Channel /Cincinnati FM cluster, 
said, "You have to admit it just rolls 
off the tongue: 'Donna D. is PD.' Of 
course she got the gig - it 
rhymes." 

HE WRITES THE SONGS The Society of Singers honored Barry 

Manilow with its 12th annual Ella Award at a ceremony last month in Beverly 

Hills, CA. Named for its first recipient, Ella Fitzgerald, the Ella Award is given to 

singers who contribute equally to the music world and to humanitarian causes 

and the community. Augmenting a concert by Manilow himself that night, many 

singers - including Michael Feinstein, Dave Koz, Brian McKnight and Suzanne 

Somers - took to the stage to perform some of Manilow's songs. Seen here 

are (l -r) SOS President/CEO Jerry Sharell and Chairman Emeritus Ginny 

Mancini, Manilow, J Records Chairman/CEO Clive Davis and acclaimed 

songwriter Carole Bayer Sager. 

fid NEWS 

SPEAKING IN TONGUES KITS met Kiss as the legendary band took the 

stage as the closing act of this year's edition of KITS- FM/Los Angeles' annual 

Wango Tango blowout The concert, which took Are May 17 at the Rose Bowl 

in Pasadena, CA, featured a star- studded lineup that included Sugar Ray, 

Tyrese, Lisa Marie Presley, Jennifer Love Hewitt, Santana (who teamed with 

Michelle Branch and Musiq), Craig David, Sting, Christina Aguilera, Nely and 'N 

Sync's JC Chasez. Seen here backstage are (1 -r) Kiss' Ace Frehley and Gene 

Simmons, MIS morning host Rick Dees and bandmembers Peter Criss and 

Paul Stanley 

Logan Now WSM -FM PD 
Lee Logan, Operations 

Director of Saga Communi- 
cations' Five Star Radio 
Group and PD of Country 
WVVR /Clarksville, TN, has 
been named PD of WSM- 
FM/Nashville. He succeeds 
Kevin O'Neal, who exited 
two months ago. 

The appointment marks 
a return to Music City for 
Logan. Before moving to 
Clarksville in April 2002, Logan 
served as Exec. Director /Country 
Programming for MJI Broadcasting 
in Nashville. Prior to that he was 
VP /Programming of South Central 
Communications, also based in 
Nashville. 

An industry veteran, Logan has 

Logan 

also been Regional PD for 
Malrite Communications, 
OM of KNEW & KSAN/ 
San Francisco and KFMY & 

KDOT /Salt Lake City and 
PD of KLAC /Los Angeles 
and WUSN /Chicago. 

Cumulus is in the process 
of buying Country WSM- 
FM from Gaylord. In March 
Cumulus said it would pay 
$65 million for WSM -FM & 

WWTN /Nashville, and Gaylord 
agreed to let Cumulus program and 
market the duo; the transaction is 

expected to close in early Q3. 
Gaylord continues to own WSM- 
AM /Nashville, but Cumulus is 
managing the station's advertising 
via a joint sales agreement. 

LETTER TO THE EDITOR 

WLS's Meier Fires Back At Dahl 
Several comments were made by WCKG/Chicago afternoon personal- 

ity Steve Dahl about former partner and current WLS/Chicago afternoon 
co -host Garry Meier in an interview that appeared in R &R's May 16 is- 
sue. Meier took issue with some of those comments, and his response 
appears below. 

After reading your interview with Steve Dahl, I find it necessary to intro- 
duce some facts to counter the fictionalized accounting Steve gave of his 
partnership and breakup with me. The statement "I'm sure a lot of it was 
my fault, with me being a drunk and everything" comes just a few para- 
graphs after Dahl says, "1 don't think it was a problem within our partner- 
ship." This is exactly the kind of duplicity I endured during our partner- 
ship, depending on his alcohol -fueled mood swings. I guess when you're 
numb to your surroundings it is hard to assess the significant damage 
being done. 

Steve pretends that the whole relationship fell apart in a day, conve- 
niently forgetting all of the attempts made by myself and station manag- 
ers to correct the situation. Steve's delusional take on why we were not 
equal partners after almost 15 years together is priceless. He claims he 
handled all of our business and "was a more significant part of the show." 
Any outside business he may have pursued was to line his own pockets. 
He also failed to mention that over a vast majority of the time we were 
together, I performed the first half -hour of the show by myself until he 
could find his way into the building. 

It should be noted that I approached him several times during the part- 
nership to fix things and was always dismissed like some annoying 
telemarketer. His assertion that my wife "absolutely hated [his] guts and 

MEIER See Page 14 
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LeGrett Leads 
Citadel /Buffalo 
As Market Mgr. 

After 12 years in Rochester, NY, 

Kevin LeGrett is heading west to 
Buffalo. LeGrett, who was most re- 

cently Sr. VP /Market Manager for 
Infinity's Rochester cluster, will 
now serve as Market Manager for 
Citadel's five -station cluster in the 
Buffalo market: CKEY, WEDG, 
WGRF, WHLD & WHTT. Addi- 
tionally, LeGrett will take on a re- 
gional management role for Citadel 
and oversee its four Syracuse sta- 
tions; its five stations in Bing- 
hamton, NY; and WIII & WKRT/ 
Ithaca, NY. 

When asked why he decided to 
take the position, LeGrett told R&R, 
"The opportunity to work with the 
great management team that 
they've assembled there - includ- 
ing [Chairman /CEO] Farid 
Suleman, [COO] Judy Ellis and 
[President] Bob Proffitt. They've 
been nothing but successful, and 
I'm really looking forward to the 
opportunity to take Buffalo back to 
the level it's capable of reaching. 

"It's a great opportunity. How do 
you say no to an opportunity like 
this? And I respected the heck out 
of Fad when he was at Infinity, so 
I look forward to working with him 
again." 

LeGRETT See Page 14 
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Self- Assured Viacom 
Struts Its Stuff 
Company confident it can outperform competitors 

iacom's top executives boasted of the company's value 
and its ability to perform ahead of its rivals at last week's 
annual shareholders meeting in New York. Chairman/CEO 
Sumner Redstone even went so far as to say that Viacom will 
outpace its competitors in both revenue and cash -flow 
growth, though he also warned those holding Viacom stock 
that the overall economic outlook may be gloomy. 

"There are damned few better 
investments than Viacom," Red- 
stone said. "We're in the right 
businesses, and we will bring Vi- 
acom to even greater heights." He 
noted that approximately 50% of 
Viacom's revenue comes from 
advertising -related businesses 
such as Infinity. 

Meanwhile, President /COO 
Mel Karmazin said Viacom's top 
brass is unhappy with the com- 
pany's stock price, which he said 
was too low. On May 21, the day 
of the meeting, Viacom shares 
closed at $44.08. Viacom's most 
recent low point came March 12, 

when the stock closed at $33.60. 
By the closing bell on May 27, the 
stock had rebounded to $46.17, its 
highest level since Nov. 27, 2002. 
Viacom's 52 -week high is $50.90. 

The discussion at the share- 
holders meeting also involved ru- 
mors that Viacom may be a po- 
tential buyer of Vivendi Univer- 
sal. Neither Redstone nor Kar- 
mazin would comment on those 
reports, but both reiterated that 
Viacom's growth will come in its 
core TV, radio and outdoor busi- 
nesses. 

Shareholders also took time to 
question when Viacom Neill offer 

a dividend, to which Redstone re- 
sponded, "As soon as tax relief is 
granted in respect to the dividend, 
our board will give very serious 
consideration to dividends." 

The 90- minute session conclud- 
ed with the approval by Viacom 
shareholders of a new 18- member 
board of directors that includes 11 

independent members, compared 
to 10 on the previous board. "The 
changes to the board are to in- 
crease the ratio of independent 
directors and further our commit- 
ment to good corporate gover- 
nance," Redstone said. 

The three new directors are 
former U.S. Secretary of Health, 
Education and Welfare Joseph 
Califano; former U.S. Seuetary of 
Defense William Cohen; and 
former Bear Stearns Chairman 
Alan Greenberg. 

- Adam Jacobson, with wire re- 
ports 

Univision Strikes Back 
Against HBC -Deal Detractors 

panish- language multimedia conglomerate Univision last 
week launched an assault on those seeking the FCC's rejec- 

tion of the company's merger with Hispanic Broadcasting 
Corp., placing an advertisement in a Capitol Hill tabloid that 
it said was in response to "smear attacks" made by New York 
State Senator Efrain Gonzalez Jr. 

The ads, which appeared in Roll 

Cell, responded to what Univision 
called false statements by Gonzalez, 
who represents the Bronx in Alba- 
ny. Ads sponsored by Gonzalez 

claimed that a merged Univision 
and HBC will be bad for users of 
Spanish -language radio and TV. In 
its response, Univision said the in- 
clusion of HBC's radio holdings will 

allow Univision to better compete 
with "America's giant media con- 
glomerates." 

The Roll Call advertisements fol- 
lowed lobbying efforts by Univision 
and HBC on Capitol Hill attempt- 
ing to build support for the merger. 

Last week eight members of Con- 

gress, including Sens. Edward 
Kennedy and Bob Graham and Rep. 

Maxine Waters, sent a letter to FCC 

UNIVISION See Page 8 

BUSINESS BRIEFS 

Analyst High On Sirius In New Coverage 

Some people discount Sirius for being a year or so behind XM, but 
we don't" Janco Partners' April Horace said as she initiated cov- 

erage on the satellite broadcaster this week with a "buy" rating and a 

target price of $2.15 per share. She said investors should view Sirius' 
ramp -up like that of EchoStar, the last entry into television's satellite 
race in 1996; EchoStar is now the dominant player in that arena. 'We 
think it's way too early in the race to say that Sirius won't be a con- 
tender" Horace said. Furthermore, she believes the company has mini- 
mized its future financial risk, noting, "We believe Sirius now has an 
adequate cushion to execute on its business plan and become f ree- 
cash-flow-neutral to -positive by early 2005." 

Saga Builds A Cluster In Columbus, OH 

Saga Communications has purchased Scantland Broadcasting's 
Smooth Jazz WJZA/Lancaster, OH, a class A serving the east side 

of Columbus, and simulcast partner WJZK/Richwood, OH. which cov- 
ers Columbus' northwestern suburbs. Saga already owns AC WSNY- 
FM and Oldies WODB -FM in Columbus, the 35th- ranked market. Saga 
President/CEO Ed Christian said he's very appreciative that Scantland 
owner George Scantland chose Saga "to continue the tradition of 
Smooth Jazz in Columbus" and called WJZA & WJZK highly comple- 
mentary to Saga's existing pair of FMs. Saga expects to close on the 
deal, the terms of which were not disclosed, in 03. 

WRR Move Panned By Dallas City Council Members 

ADallas City Council committee has expressed skepticism over a 

city plan that would shift city -owned Classical WRR/Dallas from 
101.1 MHz to KRNB/Dallas' 105.7 FM, a move that would give WRR 
extremely poor coverage of Dallas County. According to the Dallas 
Morning News, council members said they'd even forgo the $60 mil- 
lion that's been offered for WRR's full- market signal to ensure that 
all Dallas residents can receive the station. The full City Council will 
discuss the WRR proposal at a June 4 meeting, and the committee 
members said their comments will most likely be echoed at that meet- 
ing. "The proposal is on life support," council member Veletta Forsythe 
Lill told the Morning News. The plan calls for KRNB to relocate to 
93.3 FM, presently the home of KDBN/Dallas; KDBN would take over 
WRR's current signal. Under the plan WRR would be managed by 
noncommercial KERA/Dallas. Continued on Page 8 

R &R Stock Index 
This weighted index consists of all publicly traded companies that 

derive more than 5% of gross earnings from radio advertising. 

Change Since 

5/23102 5/2/07 5/23/03 5/23/02 5/ /6/03- 9/73/03 

R &R Index 26358 216.55 210.63 -20.0% -2.7% 

Dow Industrials 10,157.88 8,713.14 8,601.38 -153% -1.3% 

S &P500 1,086.02 920.27 933.22 -14.1% +1.4% 

"Jones Rodio 

Networks clearly 

stands out! The 

programming and 

personalities have sold us! 

Sales continue to increase 

here at KFLG... we are 

expecting our hest quarter ever!" 
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Jeff Allen 

KFLG -AM, Bullhead Gty, AZ 

Enjoy the instant benefits of researched music, seasoned talent and localized content. You get 

all that and o superior level of service and support from our team of radio professionals. 

We deliver 24 Hour Format power to more stations than anyone else. 

Call Pat Crocker 800.609.5663 
or email hetterservice@jonesradio.net 

- 
JONES RADIO NETWORKS 

ftdolt He aáio /úonntry áaD ijME OLDIES as ;YISIC If cl_...ssrgs. 

joneeredia. corn 

fl 
JONES 
YFTNVORK 

Country 
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o 200E FUSE Networks 116.11E rights rewrwA. 

EVERY DAY, 
THOUSANDS OF 
MUSIC VIDEOS 
GO UNPLAYED. 

"Help save the 
music video. 
Support FUSE." 
Sally Struthers, 
International Famous Person 

A New Music Television Network 
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Don't Miss The One Great Industry Event Of The Year! 

Ro convention 
s, Califorriia 

fFATURING: 

KEYNOTE SPEAKER 

17')V 

GI LIA N 

107TH MAYOR 

OF NEW YORK CITY 

FROM 1993 -2001 

WEDNESDAY, JUNE 18, 2003 

Noon- 6:OOPM 
Registration Opens 

6:00- 8:OOPM 
AWRT Genii Radio 
Awards Show 

7:00- 8:30PM 
ALTERNATIVE /ROCK 
Wine & Whine @ The Roxy 

THURSDAY, JUNE 19, 2003 

9:00- 11:OOAM 
LIFEbeat Breakfast 

LIFEbeo:R 

11:15AM- 12:30PM 
CONCURRENT SESSIONS 

RESEARCH 

The Ultimate Record Buyer StLdy III 

RHYTHMIC 
Programming 101 -The Essentials 

SMOOTH JAZZ 
Managing Change: 
They Keep Moving My Cheese! 

TECHNOLOGY 
Processing For Programmers: 
Hold Your Listeners Hostage 

Noon- 1:30PM 
Alternative & Active Rock 

Anti -Awards Lunch 

1:30- 5:30PM 
R &R /Jacobs Media 
Rock Summit 

2:15-3:45PM 
CONCURRENTSESSIONS 

LATIN 
Meet & Greet 

MARKETING 
How Marketing Influences Listeners 
What you should know from a 

nationwide listener survey 

4:00- 5:30PM 
GENERAL SESSION 

Three Decades of Record Executives 

6:00- 8:OOPM 
Opening Cocktail Party 
Silent Auction - Lili Claire Foundati in 

FRIDAY, JUNE 20, 2003 

9:00- 10:30AM 
GENERAL SESSION 
Radio: State Of The Industry 

10:45AM-Noon 
CONCURRENT SESSIONS 

ALTERNATIVE 
Anatomy Of A Music Meet ng 

CHR /POP 
State of Programming: 
Executive Roundtable 

COUNTRY 
The Best Damn Country Panel Ever. 

Period. 

DIGITAL MEDIA 
Pirates& 3urning & LawsLits,Oh My! 

MARKETING 
How MarKeting Influences Listeners 
What you should know from a 

nationwide listener survey 

URBAN 
The State Of The Format 

Noon- 1:45PM 
GENERAL SESSION /LUNCHEON 

2:00- 3:30PM 
CONCURRENT SESSIONS 

AC /HOT AC 
Go Brand Yourself: 
Making Your Station Attractive7o Women 

CHR/POP 

LATIN 
One -On -One With Julio'glesias,Jr. 

ROCK/ ACTIVE ROCK 

The 3rd Annual 
Rate -A- Record, Rate -A -Wine 

RHYTHMIC 
Radio Cares About Revenue, 
Records Care About Sales, 

Who Cares About The Music? 

SMOOTH JAZZ 
Sink, Swim or Soar 

TECHNOLOGY 
Making The Digital Trar sitior: 
What you need to know about HD radio. 
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FRIDAY, JUNE 20, 2003 

4:00- 5:30PM 
GENERAL SESSION 

with Keynote Speaker 
Rudolph W. Giuliani 
107th Mayor of New York City 
from 1993 -2001 

6:30- 8:30PM 
R &R INDUSTRY ACHIEVEMENT AWARDS 

9:00- Midnight 
R &R AND LAWMAN PROMOTIONS 

RHYTHMIC PARTY 

ROCK THE ROXY 

SATURDAY, JUNE 21, 2003 

10:00- 11:15AM 
GENERAL SESSION 

Three Decades of Consultants /Researchers 

11:30AM- 1:OOPM 
CONCURRENT SESSIONS 

AC /HOT AC 
Family Feud 

ALTERNATIVE 

Rate -A- Record 

RESEARCH 

Arbitron Update 

URBAN 
Radio Renegades 

1:15- 2:45PM 
CONCURRENT SESSIONS 

LATIN 
Programming Strategies 
Fo' Spanish Language Radio 

SMOOTH JAZZ 
Ra -e -A- Record, Rate -A -Wine 

3:00 -4:30 
SMOOTH JAZZ FAMILY MEETING 

R &R Convention:2003 Agenda Subject To Change 

® information: 

INEBSITE registration at: 

www.radioandrecords.com 
FAX this form to: (310) 203 -8450 

: HOTLINE: (310) 788 -1696 
MAIL to: 
R &R CONVENTION 2003 
PO BOX 515408 
Los Angeles, CA 90051 -6708 

® mailing address: 

Name 

Ce11 L.NrfdCompany Nana Format 

City 

Telephone! Fax/ 

E-meil 

e registration fees: 
REGISTRATION FEE includes admission to all sessions. cocktail parry and hospitality events. 

o 
O 

o 3 OR MORE MAY 10-JUNE 13, 2003 

. -*5999-EACH 

-5425-EAeH- 

$450 EACH 

SINGLE MAYIO- JUNE 13,2003 : $475 EACH 

O EXTRA THURSDAY COCKTAIL TICKETS $85 EACH 

O ON -SITE REGISTRATION AFTER JUNE 13, 2003 . $595 EACH 

All 3 Attendee Names Must Be Submitted Together 

® method of payment: 

Arnaud Eneiaeed'S 

VIMO MYterCanlO AMOCO DlaeoverO Check 

Account Number Exp. Date 

Print Cerdholdefe Nane 

Calelatlrti Slarebre 

CANCELLATION POLICY: M cancellations must be subnlfad In writing. 
A tus refund less a $100.00 administrative tee will be Issued alter the convention 
il notification is received on or bebre May 9, 2003. Cancellations received 
between May 1043. 2003 wIn be subject b e 5150.00 administrative fee. 
No refund will be Issued tor cancellations aller May 23, 2003 or for no shows. 

MERV GRIFFIN'S 

Tell them it's the Radio & Records Convent 
Please do not call R &R for hotel reservations 

: To confirm your reservation, your arrival must be 

guaranteed by charging two nights deposit to a major 

credit card, or you may send payment by mail. 

: Deposits will be refunded only if reservation is 

cancelled by May 30, 2003. 

TYPE OF ROOM 

SINGLE/DOUBLE 

CABANA ROOMS 

JR. SUITES 

PENTHOUSE SUITES 

CONVENTION RATES 

$179.00 

$229.00 

$350.00 and up 

$800.00 and up 

For RESERVATIONS, please call: 

(310) 285 -1307 or 1- 800 -HILTONS 
www.beverlyhills.hilton.com 

Group Code. RRCi 

ion. 
.Thank you. 

: Reservations requested after May 30, 2003 or after 

the room block has been filled are subject to availability 

and may not be available at the convention rate. 

: Check in time is 3:00 pm; check out time is 12 noon. 

Mating Address: The Beverly Hilton Hotel 9876 Wilshire Boulevard, Beverly Hills, CA 90210 
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BUSINESS BRIEFS 

Continued from Page 4 

University Station Could Take Legal Action Against Pirate 
Barry University's WXELJBoynton Beach, FL has hired an attorney and is considering legal action against 

a pirate radio station at 90.9 MHz, allegedly broaccasting from downtown Ft. Lauderdale, that is blocking 
WXEL from reaching parts of Broward and Miami -Dade counties. WXEL has hired West Palm Beach attorney 
Richard Zaretsky and is considering a civil lawsuit against the pirate, the South Florida Sun -Sentinel reported 
last week. WXEL has also filed a complaint with the FCC concerning the pirate. 'WXEL believes the station is 

being wronged civilly because the pirate has, in essence, usurped a large pool of listeners and users of WXEL 
in areas where his signal is causing theirs to be compromised," Zaretsky said. WXEL Station Manager Jerry 
Carr said the pirate's signal has been obstructing his station's signal since October 2002. R &R research con- 
ducted in 2000 found that a pirate broadcaster was using the 90.9 MHz signal but did not determine at that 
time where the signal was based. 

Radio Ad Pacings Remain Strong In L.A. 

Radio revenue was up 11% in Los Angeles in April, according to Merrill Lynch analyst Jessica Reif Cohen, 
and pacings are up 4% in May, 8% in June and 9% in July. Cohen made those observations following the 

release of the spring 2003 Phase One Arbitrends for the L.A. market, when she also noted that Hispanic Broad- 
casting continues to decline in audience as rivals Spanish Broadcasting System and Entravision register strong 
gains. She pointed out that SBS's KLAX was No. 1 among Spanish -language stations in April and that recently 
launched KZAB is off to a strong start, while Eddie "Piolin" Sotelo, Renan Almendares Coello's replacement in 

morning drive at HBC's KSCA/Los Angeles, has delivered audience levels far below Coello's. "In January Renan 
registered a 10 share;' she said. "In March Piolin scored a 4.2 share and in April a 4.9 share, down nearly 
51 % vs. Renan in the adults 25 -54 demographic." 

Guild: Mid - Single Digit Gains For 2003 Still Expected 

Interep Chairman/CEO Ralph Guild said at Boston Ventures' annual meeting that he's still bullish on radio 
for this year, forecasting mid -single -digit gains despite a slight interruption in ad spending due to the war in 

Iraq. He added that radio spending was strong in Q1 and that pacing is beginning to improve for the remain- 
der of Q2 in retail (up 10 %), automotive (up 15 %) and telecommunications (up 20%). While Guild warned that 
visibility is low, which makes forecasts for radio difficult, he pointed out that radio has historically tended to 

grow faster than other media during times of economic recovery. 

Journal Fails To Register Securities With States 

Journal Communications, which recently announced plans to initiate a $250 million initial public offering, 
said last week it may have violated securities laws in California, Idaho, Louisiana, Maryland, Minnesota, 

Missouri, Nebraska and Tennessee when it sold interests in a stock trust to employees without registering the 
trust units with the states. The trust units were registered on the federal level with the SEC. Journal has of- 
fered to repurchase up to $11.2 million worth of units in the trust, saying that employees who elect to sell units 
back to the company will receive the original purchase price plus annual interest of 4.5 % -10 %, depending on 
the state, less any dividends paid. 

WALE/Providence Goes To Cumbre At Auction 
rovidence-based Cumbre Communications or, May 20 won an auction for North American Broadcast- 
ing Co.'s WALE- AM/Providence with a bid of $2.35 million, beating out such high -profile bidders as Nassau 

Broadcasting and Salem Communications. The purchase required the winning bidder to assume control of 
the station at once, and Cumbre replaced WALE's conservative Talk format with Spanish -language news and 
music on May 21 at 7am. WALE is Cumbre's first radio station, company attorney Peter DiMicco told R &R. 
The auction was held in Phoenix. 
Gaylord Closes On Credit Facility 

Continued on Page 14 

TRANSACTIONS AT A GLANCE 
All transaction information provided by 
BIA's MEDIA Access Pro, Chantilly, VA. 

KVDL- AM/Quanah, TX $100,000 

Full transactions listings, posted daily, can be found at 
www.radioandrecords.com. 

DEAL OF THE WEEK 

WTHV- AM/Hahira 
PRICE: $180,000 
TERMS: Asset sale for cash 
BUYER: Eternal Life Ministries, headed by President Cody 
Fender. Phone: 229-245-9848 
SELLER: Anne White. Phone: 229- 559 -0433 

2003 DEALS TO DATE 

Dollars to Date: 

Dollars This Quarter: 

Stations Traded This Year: 

Stations Traded This Quarter: 

$1,217,675,344 
(Last Year $5.396,459206) 

$497,180,951 
(Last Year: $370,440.911) 

362 
(Last Year.' 815) 

152 
(Last Year 142) 

Univision 
Continued from Page 4 

Chairman Michael Powell urging 
the FCC not to allow Univision to 

acquire HBC. 
The politicians said the merger 

will consolidate 70% of the Spanish - 
language media market in Ameri- 
ca's biggest cities and claimed that 
a combined Univision -HBC will 
make it more difficult for indepen- 
dent Hispanic media companies to 
compete, the Wall Street Journal re- 
ported. 

Earlier in May Sens. Hillary 
Rodham Clinton and Tom Daschle 
sent similar letters to the commis- 
sion, and the Consumers Union and 
Consumer Federation of America 
have also come out against the deal. 

tint 
The R &R Directory is published twice each year 
available online 24/7. Now is the time to sub .1J1 
company for listing in the Fall '03 edition. Ju -r r 
website - the industry's most -used and most -. 
website - click on "The Directory" and th 11! D11 

"Submit Your Company" 

Current regulations do not take 
into account media dominance 
among particular ethnic groups or 
races, but Powell said he may con- 
sider the effects on Hispanics of a 

combined Univision -HBC when the 
FCC reviews the deal after its June 
2 vote on the cross- ownership re- 
strictions. 

"The truth of it is, it's a big issue, 
it's here, but nobody has really spent 
any time on it," Powell told Reuters. 
He added that he hadn't yet given 
much thought to considering Span- 
ish- and English- language radio and 
television as distinct markets. 

The Department of Justice has al- 
ready given its blessing to Univi- 
sion's deal with HBC, valued at $3.5 

billion. 

The editorial closing': 
is June 25.: ww.radioandrecords.com 
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InJEFF GREEN MANAGEMENT MARKETING SALES 
jgreen@radioandrecords. corn 

CC Advantage Woos 
Madison Avenue 
CCA high -dives into TV's upfront pool with `Gone 
From Home' platform 

early 1,000 curious agency media buyers, planners, 
creative directors and advertising clients convened at 
New York's Ford Center for the Performing Arts on 
May 12 to be entertained and informed at an Outfront 
event heralding Clear Channel Advantage's new four - 
point "Gone From Home" marketing strategy. The 
GFH approach leverages Clear Channel's radio, out- 
door, live events and interactive assets, which collec- 
tively reach 75% of all U.S. adults each day. 

Star power furnished by Atlantic 
recording artist Jewel and the cast of 
The Producers, as well as 
Clear Channel -affiliated 
personalities Carson 
Daly, Rick Dees, Rush 
Limbaugh and Ryan Sea - 
crest, framed the presen- 
tation by CCA President 
Don Howe. Howe's 
theme: Clear Channel 
Advantage is a viable al- 
ternative to TV and print 
for advertisers' upfront buying de- 
cisions. He documented how much 
time consumers today spend away 
from home and how they are ex- 
posed to media outside the home 
more than ever before. 

Bolstered by a presentation from 
noted futurist and author Watts 
Wacker, Howe argued that consum- 
ers' ever -increasing mobility and 
changing lifestyles mean that out -of - 

home media and attractions - in- 

chiding CC's concerts, theatrical and 
motor -sports events - 
deserve a slice of advertis- 
ers' TV and print ad pie. 
Clear Channel reportedly 
already controls 20% of all 

radio advertising dollars. 
"Our research and 

third -party data offer un- 
deniable evidence that, 
across multiple demo- 
graphics, more Americans 

are gone from home for a majority 
of the workweek than are at home 
and watching TV," Howe said. "We 

are not advocating that advertisers 
depart from TV -an important part 
of the marketing mix - but we are 
saying that TV is just part of the pic- 
ture in developing an effective mar- 
keting strategy." 

Clear Channel Advantage's Gone 
From Home strategy should be of 

Don H owe 

interest to other broadcasters, be- 
cause it could be rewarding for them 
as well. If CCA succeeds in chang- 
ing agency and client thinking, it 
could not only wrest from TV some 
of its $90 billion annual advertising 
budget, it could potentially loosen 
dollars for some of its radio compet- 
itors. 

For example, CCA might agree to 

develop a national campaign that 
covers markets where Clear Chan- 
nel is not strong in radio or outdoor. 
In such a case, Howe tells R &R, 
"We're prepared to fill in those 
blanks with non -Clear Channel as- 
sets if need be. Our proposition to 

advertisers is to be very solution - 
based - not asset-driven- in what 
we come back to them with. If it 
happens to involve outdoor in the 
top 25 markets and Clear Channel 
doesn't have outdoor in Denver, 
we'll get it from Viacom. If we don't 
have the right stations in another 
market, we're not opposed to filling 
in the footprint or doing what 
makes sense for the advertiser." 

Howe emphasizes that the pur- 
pose of creating the turnkey GFH 
approach and staging the New York 

event was to emphasize CCA's stra- 
tegic and promotional value - as 

Continued on Page 10 

March 30, 2003 R &R 9 

JEWELS IN THE CROWN Clear Channel and Premiere Radio Networks 

talent and some special guests came out in force to support Clear Channel 

Advantage's OuTfront presentation to the New York advertising community. 

Shown (l -r) are Clear Channel EVP /CFO Randall Mays, Rick Dees, Atlantic artist 

Jewel, Clear Channel President/C00 Mark Mays, Clear Channel Advantage 

President Don Howe and Ryan Seacrest Also appearing were Carson Daly and 

Rush Limbaugh, as well as the cast of The Producers. who performed "I Want 

to Be a Producer" 

Going Mobile 
And Mediacentric 

By Watts Wacker 

he following is excerpted from futurist -author 
Watts Wacker's speech to the New York advertising 
community at Clear Channel Advantage's recent 
OUTfront event to promote the "Gone From Home" 
cross -platform marketing strategy. 

I wanted to principally focus on 
two of the biggest trends happening 
that I think will influence and shape 
where the Zeitgeist is going. And the 
first of those is the concept of mo- 
bility and the fact that mobility has 
established itself as a domain of life. 

A domain is like an epoch - the 
largest possible way society organiz- 
es its affairs. There used to be only 
three domains in your life: your per- 
sonal life, your professional life and 
your societal life. And we have now 

made mobility a domain -level status 
of our life. We want everything as- 
sociated with our life, no matter 
where we happen to be. 

I am so struck by the fact that, al- 
ready, half the fast food in America 
is sold through drive- throughs. The 
numbers keep going up in the data- 
bases I look at about the power of 
mobility in my life - in the more 
concrete and tangible ways, and in 
the intangible ways as well. And if 

Continued on Page 11 

The Sound of 
AC at Night 

Delilah dominates with seven years of #1 ratings. 
Dave Wingert follows perfectly with proven music and personality 

from midnight to morning drive. 

Together they are AC radio at night. 

wraere 
Pereenelitlee F-, s News., Talk 

1 

L JONES RADIO NETWORKS 
Seattle 500.426.9052 - n ̂  - °^ 

It 1..,. 1.11 

IPA 

1.1.11.. 
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The Importance Of 
Growing Brand Equity 
A lesson from the world's best marketed companies 

By Steve Stockman 

f you were a potential new recruit visiting the Procter 
& Gamble website, here's how you'd see your next job 
described: "As marketers, our primary function is to 
grow the equity of our brand. We are entrusted with 
developing the strategies and detailed execution that 
will add real value. This is measured in terms of mar- 
ket share, consumer satisfaction and, of course, profit." 

This is not the job de- 
scription for a marketing 
director. This is the job de- 
scription for everyone. At 

P &G, everyone at the 
company is in the market- 
ing business. 

They feel the same way 
at Coca -Cola. From the 
company website: 

"Coca -Cola has a port- 
folio of over 240 brands. It takes 
many different people to keep our 
brands on the forefront of your mind - and keep our company on the 
forefront of our industry" 

How would our worldview 
change if we described a broadcast 
group as "a portfolio of over 150 

brands "? Or our job as "growing the 
equity of our brands "? 

As P&G and other mega- market- 
ers shrewdly recognize, the big mon- 
ey is in building equity. Profit is just 

Steve St ockman 

Managers in radio 

have too often been 

allowed to strip 

brand equity for 

short-term profit - 
the functional 

equivalent of burning 

the furniture to keep 

the fire going. 

one component of that equity The 
rest is brand development market 
share and customer satisfaction. 

At Coca -Cola, they're selling vari- 
ations on the theme of water - with 
and without flavor, with and without 
sugar and caffeine. Obviously, the 
inherent equity value of water is very 
low. But the value of Coke's portfo- 
lio of water brands is set by today's 
market at $4.5 billion. Coke's equity 
is entirely due to marketing. 

There are very few businesses that 

are not dependent on 
marketing to increase 
their equity. Even that 
most traditional of equity 
forms, real estate, is affect- 

ed by the perceived value 
of the property, measured 
by such intangibles as 
view, fit, finish, design, lo- 

cation and neighborhood. 
If you think good market- 

ing can't help the equity value of a 

property, you haven't seen a real es- 
tate agent bake chocolate -chip cook- 
ies right before an open house. 

Brand Equity Is 
More Than Profit 

There are very few businesses 
where brand equity growth doesn't 
have as much or more to do with the 
value of that business than profit. 
Take Amazon.com. Amazon's mar- 
ket cap: $11 billion. Amazon's profit: 
$0. The liquidation value of the com- 
pany's warehouses, software and 
stock is nowhere near the market cap. 
Equity at Amazon is entirely a func- 

tion of brand development, market 
share and customer satisfaction. 

In radio, we sell air. We are in ex- 
actly the same business as Coca-Cola, 
Amazon and P&G. We are market- 
ers. Our primary function is to grow 
the equity of our brands. It may be 
that stock market analysts are not as 
aware as they should be of the impor- 

tance of customer satisfaction, mar- 
ket share and brand development. 
But if we let brands die of neglect, 
they will be. 

It's no coincidence that the first FM 

radio sale to break $100 million was 
Infinity's $110 million purchase of 
Oldies KRTH (K -Earth 101) /LosAn- 
geles in 1993. K -Earth was a ratings 
powerhouse and a legend in the mar- 
ket, and it outperformed its ratings 
in sales. And so it has ever been for 

the record -setters in broadcast sales. 

Strong, well branded radio stations 
make more money and sell for high- 
er multiples. "Stick value" is anoth- 
er way of saying "No brand equity" 

The Dangers Of 
Strip- Mining 

Over the last several years manag- 
ers in radio have too often been al- 

lowed to strip brand equity for short - 
term profit -the functional equiva- 
lent of burning the furniture to keep 
the fire going. As a result, creative 
staff are fired or overtaxed, brands go 
unmarketed for years, and broadcast- 
ers change formats like other people 
change socks. 

It can take two years for a smart 
packaged -goods marketer like P&G 
to get a product from concept to mar- 
ket introduction, but the brand that 
emerges is designed for the long 
term. Smart companies understand 
that destroying a brand after two 
years means alienating all the con- 
sumers who ever bought it. It means 
throwing away millions of dollars in 
investment. It means that the brand 
was badly designed and badly exe- 

cuted in the first place. 
It's better to do the hard work up- 

front to create a brand that will last 
and to stay in touch with the custom- 
er and grow the brand over time. It's 
better to carefully access the equity in 
existing brands before throwing 
away millions of dollars in real val- 
ue with a knee -jerk format change. 
Better to build brand equity and 
grow the value of the media compa- 
ny that owns it. 

What would happen to the radio 
business if we spent all our time max- 
imizing the brand equity of our 40 or 
150 or 1,100 individual brands? Or, 

where we have too many stations to 

manage that effectively, what if we 
built strong national brands across 
markets? If we look at other brand 
marketers, that's an easy forecast to 
make: Ratings will increase, airtime 
will sell at a premium on CPM, and 
sales multiples will go up. Our mar- 
ket caps will increase as our new 
brand equity is reflected in our stock 
prices. 

As a business whose business is 

marketing other businesses, it does 
not enhance radio's credibility (or 
profitability or equity growth) to 
trash our relationships with consum- 
ers and fail at marketing our own 
product. 

Focus on profit is important. But 
the big money? It's in brand equity. 

Steve Stockman is President of 
Custom Productions Inc., a Santa 

Monica, CA -based company that 
creates marketing strategies and 
television campaigns for 

entertainment clients. Reach him 

at 310- 393 -4144 or 

steve@customproductions.tv. 

Takin' It To The Streets 
At the recent OUTfront presentation in New York, Clear 
Channel Advantage President Don Howe made the case 
for agencies and their clients to consider CCA's "Gone 
From Home" advertising strategy. He cited the following 
2001 U.S. Census Bureau statistics that reflect Ameri- 
cans' increasingly active lifestyles. 

The number of trips Americans 12+ are taking - ranging from a 

drive to the grocery store to a weekend vacation - has increased 63% 

since 1977. 

Eighty percent of women with children work, and all women shop 

an average of one hour per day. 

Eighty-eight percent of Americans commute to work, and 54% drive 

more than 100 miles each week. 

More than 30 million people attend a concert each year. 

Dining -out expenditures have increased nearly 40% since 1995. 

CC Advantage 
Continued from Page 9 

opposed to the possible benefits of 
bundling and discounting aggregat- 
ed packages. Nonetheless, he says 
the cost -per -point value proposition 
of working with CCA's cross -plat- 
form resources is undeniably favor- 
able. 

He says, "Certainly, the CPP is 

dramatically less than network or 
spot TV. We're not discounting - or 
saying we're going to charge 10% 

more - just because it's coming 
through Advantage. We respect the 
fact that we have to have competi- 
tive pricing. It will always be, on an 
apples -to-apples basis, much more 
efficient than TV and a lot of print 
media." 

About writing business, Howe 
says, "We've done a few smaller - 
type programs, but we have really 
not made a huge effort, except for 
the past few months, where we've 
been more proactively able to 
present the GFH story and get reac- 
tions from people. 

"But in the last couple of months 
we have really engaged with some 
Fortune 100 companies and major 
agencies, which are very interested 
in and enamored of the prospect of 
working with us. We've been invit- 
ed to the offices of some very top - 
level agency and client -side folks 
who want to understand our mod- 
el a little better. They want to under- 
stand how they can better work 
with us and vice versa." 

Howe anticipates that business 
will develop on both regional and 
broader levels. "In many instances 
you see an advertiser who wants to 
test it first in five markets, while 
some are ready to roll it out against 
the top 50 markets or a national cam- 
paign right from the start," he says. 

One such campaign, as reported 
byAdvertisingAge, involves Tommy 
Hilfiger USA's sponsorship of Tom- 
my Jeans Stages, featuring local 
bands in 10 outdoor venues. The 
package reportedly includes $25,000 
in advertising per market, including 

on-site brand signage, promotions 
and sampling and local radio, TV 

and print. Hilfiger also plans to tie 
in local retailers in each market for 
sweepstakes, ticket giveaways and 
in -store band appearances. 

Admitting that the biggest chal- 
lenge is battling the mind -set that 
TV is the only way to get national 
reach and easy execution, Howe 
says, "Obviously, there will be some 
earlier adopters than others. If we 
can get some bell -cow marketers 
we're talking with right now to step 
up and do some programs and then 
share the results, it will get the at- 
tention of a lot of people, and the 
floodgates will open up." 

if CCA succeeds in 

changing agency and 

client thinking, it 

could potentially 

loosen dollars for 

some of its radio 

competitors. 

Howe says that, for now, he'd be 
happy to get 1 % -3% of TV's and 
print's budgets, though he feels it 

should ultimately be a lot more. 
"Given where people spend their 
time, lead their lives and make pur- 
chasing decisions now, it ought to be 
completely reversed, and [advertis- 
ers] ought to spend $90 billion in 
GFH and $10 billion in in -home 
media," he says. "But that's a huge 
paradigm shift for folks, and that is 

going to take some time, effort and 
consistent knocking on their doors. 

"But by sharing some of the en- 
lightening research and key learn - 
ings, I think this will gain acceptance 
and momentum. The most reward- 
ing thing of all is that the meetings 
have demonstrated to us that we're 
right on track. This message is reso- 
nating. The opportunity is huge." 
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Ten Essentials Of 
Solid Programming 

Here are 10 strategic concepts that are sometimes 
overlooked as part of consistent, fundamentally sound 
programming. Use this checklist to help ensure your 
station's success, regardless of format. 

1. Liners and promos er programming content. 
sell programming bene- Talent approaches should 
fits. Live and recorded lin- always sound fresh to the 

ers must promote the sta- 
tion's image and format w 5. Air talents relate to 

the demographics. Each 

forcement of listener ben- air talent should sound 
efits. Promos should be fresh, without cliches and 
updated regularly and crutch phrases. Talents 
stress a single selling prop- should practice time effi- 

osition. Promos are not a John Lund ciency and protect listen - 
wholesale dumping ground for ers from the dull and commonplace. 
sponsor names and addresses. 6. Proper techniques are practiced 

2. The station name is always con- when airing listener phone calls. 
nected to program features. The call Most formats sound best with on -air 
letters or station name have more listener involvement. These tips may 
value and are more memorable when prove helpful: 
they're associated with features. Take Tape calls and edit before air - 
ownership of program offerings, us- play. Calls should add entertainment 
ing identifiers like "Z95 News," "Z95 value. 
Weather," "Z95 Sports," etc. Use the All talents must understand the 
calls on traffic reports. Connect the proper format for airing calls. 

calls or nickname to memorable re- There are time constraints for the 
curring bits and station benchmarks. average call. Keep it short and to the 

3. The station is consistently po- point. 
sitioned. Just as "Saturn is a differ- The telephone -to -air "sound 
ent kind of car company" and chain" should be up- todate, with the 
"American is something special in best sound quality possible. 
the air," winning stations keep their Talents must know the bounds 
brand images in the forefront of lis- of good taste for their demo and what 
teners' minds. The station's position- legally constitutes slander. 
ing phrase must be used consistent- 7. Information is always perti- 
ly going into and out of music and nent. For example, weather should 
should always be connected with the be brief, in the language of the target 
station name or calls. listeners and limited to the most im- 

4. Fine -tuning is essential. Be cer- portant facts. News must be tightly 
tain production elements compte- controlled and of interest to the 
ment rather than compete with oth- demo. 

By John Lund 

8. The station has a consistent sta- 
tionality. Every talent should under- 
stand how to reflect, contribute to 
and enhance the overall personality 
of the station. Just as the makers of 
Tide or Coca -Cola follow the same 
formula, everything on- and off-air 
should sell the same station image. 

9. The programming encourages 
habitual listening. Pl listeners usu- 
ally listen every day at roughly the 
same times. Radio is habit- forming, 
and listening habits are enhanced by 

providing reasons for continued lis- 

tening and recycling to other day - 
parts. Pre- promoting music sweeps, 
benchmarks and dayparted contest- 
ing are effective TSLenhancers. Build 
more listening occurrences per day 
and more days of listening per week. 

10. The station sounds local. As 

syndicated morning shows and 
voìcetracking grow in popularity, the 
best stations mirror the local commu- 
nity with talent who talk about what 
affects and interests the target. Sta- 

fions with strong local ties are less 
vulnerable to syndication or network 
competitors. A great radio station is 

a mirror image of its audience and 
community, and it's locally relatable. 

John Lund is President of The 

Lund Consultants to Broadcast 

Management and Lund Media 

Research, a full- service 

multiformat radio consulting and 

research firm in San Francisco. 

Reach him at 650- 692 -7777 or 
john @lundradio.com or through 

www.lundradio.com. 

Going Mobile 
Continued from Page 10 

we really look at it, home is a com- 
mand center, not a cocoon. In effect, 

home is now a concept, not a loca- 
tion. And I want the feelings of home 
wherever I happen to go. 

I don't mind admitting I'm kind of 

a data pig for a living, and I go over 
all sorts of data just because I find it 

fun, much to my children's amuse- 
ment. And I was struck by the fact 
that 40% of people who move change 
brands of toothpaste. Why? It turns 
out that when you move, you start 
looking at the patterns within your 
habits. This happens several times on 
a domain level. When a woman has 
a baby, she doesn't just think about 
what diapers are going to come into 
the household, she thinks about ev- 

erything that comes into that house- 
hold. 

When you move, you go to the 
grocery store and walk down to the 

dentifrice category. You see all the 
toothpaste and say, "Oh, my gosh, I 

didn't realize they had baking soda." 
Well, it's only been there for 15 years, 
but you just kept buying the regular 
thing because you got into a habit. 

So there are times in life where we 
re-evaluate the habits within our pat - 
terns or the patterns within our hab- 
its, and what's really happening is 
that that's happening on a macro lev- 
el to society, as much as on a person- 
al level. So mobility is No. 1. 

The second great trend is the con- 
cept of the mediacentric life. I want 
to introduce you to the concept of 
how media is taking on a more per- 
vasive part of how we express who 
we are in life. It used to be that we 
would go through personal reciproc- 
ity. I would meet you and we'd go 
through some sort of an act of decid- 
ing whether we wanted to get to 
know each other more by revealing 
things about ourselves. And it used 
to be that we would go through ques- 
tions like "Where do you live ?" 

"Where did you go to college ?" or 
"What kind of car do you drive ?" 

Now we say, "Hey, did you listen 
to Rush today ?" "What do you think 
of Marilyn Manson ?" "Wasn't Rick 
Dees funny ?" "Did you see the arti- 
cle in Vanity Fair on terrorism in 
South America ?" 

"Are you surfing the web ?" "Do 
you read The Onion ?" "Have you 
seen The Matrix: Reloaded ?" We're 
using our media to reveal who we are 
and to find out if we want to get to 
know you better. And what I'm real- 
ly talking about is reverential hom- 
age. 

You see, the definition of a culture 
is nothing more than what we pay 
our respects to, or what we pay our 
reverential homage to. And it's now 
becoming the media. And to show 
you how profound this really is, and 
how truth is always greater and 
stranger than fiction, when Madeline 
Albright, at the time Secretary of 
State, went on record as saying The 

Titanic was a crummy movie, the L.A. 

Is Your Model Of Staff 
Development Outdated? 

By Tim Moore 

As the fourth anniversary of the shooting nightmare in 

Littleton, CO has just passed, the timing and relevance of 
these observations for managers is particularly poignant. 

Motivation comes in many forms, including self -education and 
introspection. Sometimes it comes from sadness and awakening. 

There is an unconventional private school in New England called the 
Hyde School, which is intemationally recognized for its unique approach 
to developing students. The school's two campuses in Maine and 
Connecticut have been featured on 60 Minutes and Dateline. and the 
Hyde Method of teaching has been widely studied. 

The school's founding director, Joseph Gauld, addressed the 
Littleton tragedy on its second anniversary, and we in broadcasting can 
learn something about motivation from his monograph. Here's a short 
excerpt. 

In looking for blame for school tragedies, we find guns, TV violence 

and detached parents. In doing that, we ignore two very troubling 
questions: 

1. What plants the roots of anger and hostility in these kids? 
2. Why is their revenge inevitably played out in schools, which are 

supposedly there to create learning and love? 
The ugly truth is that our educational system seeks to motivate 

students academically by putting them in competition with each other 
without taking into account their widely varied abilities and learning 
styles. 

This is dangerous ground in the realm of human development and 
the formation of character. Once, when we all lived on farms or in small 
towns, this approach was harmless, playing a lesser role in a child's 
development. 

Not so today. Given the complexity of modern life, added to the 
erosion of family time and support systems, kids increasingly judge their 
self -worth by how they fare in schooL Unfortunately, in our somewhat 
dysfunctional system, this approach misleads them in two critical ways: 

1. It teaches them to overestimate in their lives what they can't 
change: aptitudes and abilities. 

2. It teaches them to underestimate what they can change: attitudes, 
effort and character. 

Ultimately, Gauld concludes that in a school environment that is 

primarily competitive, not cooperative, kids perceive the aptitudes and 
talents of other kids as sure signs of their own inadequacies. Physical 
attractiveness, athletics, popularity - they all polarize kids into haves 
and have -nots. 

What follows is a vicious spiral of having to put others down in order 
to feel "up" -a self- esteem food chain. Note that the two shooters at 
Littleton were at the very bottom of the school's food chain. Someone 
had taught them to hate themselves. 

It works like this: If you treat people as inferior long enough, they will 

begin to believe it. If you push it hard enough, they will begin to hate 
themselves. The ultimate expression of this came when the shooters 
took their own lives. 

As you think about the schools your kids attend or the organization 
you manage, are you subconsciously supporting an outdated model of 
human development? We thrive on competition in this country. But if you 
balance raw competition with an appreciation for the potential worth of 
very person, you can prove that everyone has talent and is capable of 
making a contribution to the cause. 

Tim Moore is Managing Partner of Audience Development Group, 
programming consultants to radio stations in multiple formats. Reach him 
at 100 Grandville SW, Suite 602, Grand Rapids, M/ 49503; 616 -940- 
8309; ortim@goodratings.com. 

Times wrote an op-ed piece question- 
ing whether she was still qualified for 
the job. 

There is a wonderful Japanese 
word, kakumei, which inappropriate- 
ly translated is about revolution, but 
appropriately translated is about re- 

newal of rules and order. And as we 
as individuals start putting these two 
trends together, of mobility and me- 
diacentricity, I encourage you to 
think greatly about renewing your 

vision of how you're going to reach 
people. And, after all, even the word 
religion, from the Greek relegara or the 
Latin religio, comes from the basket 
weavers rebinding the fabric. It's 
about reconnecting. 

Anything to which you feel recon- 
nected is by definition a religious ex- 
perience, and I hope that in this way 
you can reconnect with these new is- 

sues associated with the Zeitgeist and 
the consumer agenda. 
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The Accidental 
Peer -To -Peer 

DIG /TAL MEDIA 

Sad, but not new: iTunes 4 mutates into a P2P 

!' l' ithin 24 hours after the public launch of Apple's 
iTunes Music Store - part of the iTunes 4 music -man- 
agement package - posters to Mac message boards 
were boasting about having broken the program's 
rights management. Posters were also warning one 
another against using what they'd learned, for fear of 
making Steve Jobs and Apple look bad. (There is no 
Windows equivalent to this sentiment.) 

Such Appleheaded loyalty notwith- 
standing, within a day or two the lim- 
ited shared streams allowed on iTunes 

4 were limited no longer. Half a dozen 

sites letting Mac users share their play - 
lists over the' Net and stream each oth- 
er's collections were up within two 
days of iTunes 4's release. Soon after, 

iTunes users were trading files - not 

just sharing streams - over the Inter- 
net, effectively turning iTunes 4 into a 

Mac -based P2P. 

A couple of the shared -stream sites 

shut down in disgust, and there was 

much alarm in the press about how 
the pirates were ruining, just mining, 
the wonderful new iTunes Music 
Store. But the shared streams are not 
a function of the Music Store itself, 
and using iTunes to share playlists is 

nothing new. Indeed, the only surpris- 
ing thing about the abuse of iTunes 4 

is that anybody is surprised. 

This Isn't New 
Apple, at least, isn't surprised. The 

use of earlier versions of iTunes to 

share streams dates back at least a cou- 

ple of years. One popular program, 
iCommune, did with iTunes 3 exact- 

ly what the new tweaks do with 
iTunes 4. Apple was aware of iCom- 

mune - enough to yank the develop- 
er's license of the guy who created it - and iCommune has since become 

a Mac -based P2P with no Apple affil- 
iation. 

It was the popularity of iCommune 
and similar programs that led Apple, 
with typical responsiveness to its cus- 

tomers' wants, to add a shared- playlist 
feature to iTunes 4, albeit with limits 
that addressed the concerns of content 

owners. But the labels' relatively 
unconcerned response to the limits' 
having been hacked may very well be 

because the labels weren't all that sur- 
prised. Even if Apple didn't mention 
the problem (unlikely), a little research 

would have found that iTunes has 

been co -opted for shady purposes 
before - and if streams can be shared, 

so can files. 

The .AAC files Mac users are buy- 
ing in the iTunes Music Store are not, 

by and large, the songs that are being 
traded when iTunes 4 is used as a P2P. 

It's far easier to trade unprotected 
tunes people have picked up off oth- 
er P2Ps or songs they've ripped from 
their own CDs, and that's what 
they're doing. lt's discouraging, per- 
haps, but no reflection on the iTunes 

Music Store. 

MusicMatch Extends Its Reach To Canada 

Webcaster and software developer MusicMatch now offers its ratings - 

leading MusicMatch MX subscription service north of the border 

through an agreement with Bell Canada. The streams, including the 

popular user -customized ArtistMatch channels, are now included with 

Bell's "Gold" premium consumer DSL service. 

RealNetworks Adds Content Services 

RealNetworks last week debuted the OpenPass content service, 

which lets digital -media content owners offer their paid programming 

through the RealOne Player. Among the more than 20 brands signed 

up are Sporting News Radio, Playboy TV (Real also said it's expanded 

the player's parental -control functions) and Motor Trend magazine. 

Earlier this year RealNetworks reached the million- subscriber mark for 

its own premium content. In other news, MusicNet announced last 

week that it has received an additional $10 million in funding from 

backers RealNetworks, EMI, Bertelsmann and Universal Music Group. 

By Brida Connolly 
Associate Managing Editor 

Some people are going to steal 
music, Mac fans as well as the Wm- 

dows majority. But the Mac fans are 

also buying songs in great numbers, 

and, so far, the labels are being prag- 
matic about the inevitable iTunes -re- 

lated theft. Their measured response 

likely has something to do with Ap- 
ple's tiny market penetration, but it's 
been refreshing. The labels obviously 
want this thing to work. 

Where's The Old Guard? 

Though their traffic makes the 
iTunes Music Store's sales of about a 

million songs a week seem trifling, the 

unlicensed peer -to-peers have been 

oddly silent since the store's debut. 
But late last week KaZaa got twitchy 
enough about all the press Apple's 
been getting to make an announce- 
ment of its own. 

KaZaa parent Sharman Networks 
boasted that KaZaa Media Desktop has 

now been downloaded 295 million 
times, overtaking ICQ as the most pop- 

War free software of all time. In the 
same release was a claim that KaZaa 

generates 20 million legitimate licens- 

es a month through its partnership 
with Altnet. Those licenses are almost 

entirely for games and software, and, 

when compared to the number of 
downloads, the figure actually doesn't 
make KaZaa look very good. 

All this was obviously an attempt 
to get content owners to compare Ka- 

Zaa's remarkable reach to Apple's 
3.5% market penetration. It probably 
won't help, but it was worth a try - 
as was Sharman Networks CEO Nik- 
ki Hemmings' declaration, "Our vi- 
sion from inception was to develop 
and prove a model for the distribution 
of licensed content." OK. 

Meanwhile, the newly officially le- 

gal Grokster made the odd decision to 

involve itself in a distribution deal with 
a new Spanish outfit called PureTunes, 

which says that its downloads-by-the- 

hour sale of unlicensed major -label 
music is legal under Spanish copyright 
law. The International Federation of the 

Phonographic Industry begs to differ, 
though it hasn't yet sued. 

The KaZaa announcement is just 
one sign of a new yearning for respect- 

ability among some of the old -line 
peer -to-peers, and there are more such 

announcements on the way. But 
Grokster's continuing indifference to 
what the major labels think is indis- 
putably a more realistic view of the 

relationship between unlicensed P2Ps 

and rights- holders. 

Maybe nobody will talk to KaZaa 
and its kin right now, but Grokster has 

just put itself at the back of the line if 
things begin to change. Who's reading 

the content owners right? We'll see. 

op gracenote- 
www.gracenote.com 

charts @gracenote.com 

If you play CDs on an Internet -connected computer, Gracenote prob- 
ably knows about it. Every day Gracenote's CDDB music -recognition 
service supplies artist and track information to more than 1 million 
people who play music through CDDB -enabled audio players; at the 
same time, Gracenote collects information about the music those people 
are listening to. That data is then anonymously aggregated for Grace - 
note's charts. Below are last week's 50 most played CDs. 

DIGITAL TOP SO" 
gracenote is frozen this week 

LW TW ARTIST Album Title Weeks On 

1 1 NORAH JONES Come Away With Me 56 

2 2 50 CENT Get Rich Or Die Tryin' 16 

3 3 EMINEM The Eminem Show 53 

4 4 EVANESCENCE Fallen 12 

5 5 LINKIN PARK Meteora 9 

10 6 VARIOUS ARTISTS The Matrix Reloaded 2 

7 7 COLDPLAY A Rush Of Blood To The Head 38 

9 8 AVRIL LAVIGNE let Go 49 

6 9 WHITE STRIPES Elephant 8 

11 10 VARIOUS ARTISTS 8 Mile 29 

11 DEFTONES Def tones 1 

12 12 RED HOT CHILI PEPPERS By The Way 45 

8 13 MARILYN MANSON Golden Age Of Grotesque 2 

14 14 CHRISTINA AGUILERA Stripped 29 

17 15 JUSTIN TIMBERLAKE Justified 28 

16 STAIND 14 Shades Of Grey 1 

19 11 AUDIOSLAVE Audioslave 26 

13 18 R. KELLY Chocolate Factory 14 

15 19 MADONNA American Life 5 

21 20 SHANIA TWAIN Up! 26 

20 21 NELLY Nellyville 47 

16 22 JOHN MAYER Room For Squares 59 

18 23 JACK JOHNSON On And On 3 

23 24 ROLLING STONES Forty Licks 33 

22 25 SYSTEM OF A DOWN Toxicity 86 

27 26 T.A.T.U. 200 KmIH In The Wrong Lane 15 

40 27 JOSH GROBAN Josh Groban 43 

24 28 SEAN PAUL Dutty Rock 15 

26 29 PINK Missundaztood 72 

30 WEIRD AL YANKOVIC Poodle Hat 1 

32 31 DIXIE CHICKS Home 36 

25 32 U2 The Best Of 19902000 28 

33 INCUBUS Morning View 44 

36 34 ELVIS PRESLEY Elvis 30 #1 Hits 34 

39 35 PINK FLOYD Echoes (The Best Of Pink Floyd) 80 

31 36 CREED Weathered 78 

42 37 ELTON JOHN Greatest Hits 1970-2002 25 

28 38 VARIOUS ARTISTS Chicago Music From The Motion Picture 19 

29 39 SYSTEM OF A DOWN Steal This Album 18 

44 40 THE STROKES Is This It 50 

46 41 NIRVANA Nirvana 29 

35 42 ALICIA KEYS Songs In A Minor 99 

45 43 GODO CHARLOTTE The Young And The Hopeless 14 

38 44 CELINE DION One Heart 9 

33 45 BLUR Think Tank 3 

50 46 RADIOHEAD Amnesiac 15 

47 LIVE Birds Of Pray 1 

37 48 NICKELBACK Silver Side Up 86 

30 49 FABOLOUS Street Dreams 12 

50 QUEENS OF THE STONE AGE Songs For The Deaf 14 
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Power Ratios 
Continued from Page 1 

Analyzing the power -ratio growth 
for News, News /Talk and Talk for- 
mats, MKA Partner /Broadcast Ser- 
vices George Nadel Rivin said, 
"What had taken place is that the 
sky -high audience shares that those 
stations experienced during the fall 

2001 book gave them, in effect, a 

lower power ratio. Those stations 
were able to firm up their rates and 
experience a good year in 2002." 

Nadel Rivin believes the strato- 
spheric power ratio for News sta- 
tions has "pretty well peaked," but 
said, "I don't see it dropping below 
1.50 anytime soon." He credited the 
high numbers to several factors: 
Those stations run more commer- 
cials and are able to command a 

premium for their listeners, and all 
14 News stations in the survey are 
long established, big -name fran- 
chises in major markets. 

"The days when AM signals 
were pretty well dismissed, with 
the exception of Full Service AM 
franchises, are gone," he said. "The 
ownerships that are putting dollars 
into their News /Talk products are 
going to see the return." 

As for music formats, Nadel 
Rivin observed, "The '80s format's 
becoming more established. People 
are getting a better feel as to how 
to execute it and draw in that prime 
demographic. Triple A and AC are 
traditionally strong with wide ap- 
peal, and I think you'll always fmd 
them to be in the 1.40 range." 

What's the problem with Classic 
Hits, whose power ratio fell 14 %? 
Nadel Rivin speculated, "I'd be 
really curious to see to what degree 
the Classic Hits format may have 
suffered a hit from people going 
over to News and News /Talk." 

He also noted that various new 
station sign -ons may be nega- 
tively impacting the ability of 
some ethnic formats, such as 
Spanish Contemporary (whose 
audience was up nearly 29 %), 
Gospel (up 7 %) and Spanish AC 
(up 6 %), to gain their own rev- 
enue traction. "It seems as if the 
ethnic- formatted stations tend to 
take two steps forward and one 
step back," he said. "They have 
never really broken through in 
terms of power ratios." 

NEWSBREAKERS 

Another struggling business 
model appears to be Classical, 
whose power ratio remained flat 
despite its audience share rising 
over 13 %, to a 3.19. Nadel Rivin 
said, "When we first began measur- 
ing power ratios, around 1990, 
Classical was up in the .80 area. It 
seems to slip a tiny bit each year." 

At the bottom of the rankings is 

Adult Standards, which, despite a 

25% audience -share increase in 
2002, only improved its revenue 
share 5.5%. Nadel Rivin explained, 
"I think one of the problems with 
Adult Standards is that the average 
AE is a generation removed from 
the demographic they're selling to. 

It's probably the most difficult sell 
in the cluster, and therefore it 
doesn't get the attention it might 
otherwise." 

Nadel Rivin noted that the 
power ratios in the accompanying 
chart are skewed slightly higher 
than what a "pure 100% sample" 
would show, because some stations 
that are marginal do not report to 
the market -revenue report. 

The latest study differs a bit from 
last year's in that Active Rock and 
Full Service AM are not included 
this time due to a lack of a statisti- 
cally relevant sample. Soft AC was 
originally reported with a 0.56 
power ratio in 2002, but that figure 
was later revised to 1.23. Mean- 
while, many AC stations were re- 
classified to Soft AC in 2002, raising 
Soft AC from eight stations to 44 
and lowering AC from 96 to 54 par- 
ticipants. 

The number of Talk and Urban 
stations surveyed increased signifi- 

cantly (81% and 51 %, respectively), 
owing to MKA's addition of several 
major markets where those formats 
are more prevalent and /or became 
more locally programmed. And, 
like last year, the Contemporary 
Christian format delivered too 
small a sample for MKA to measure 
adequately. 

In the chart the 2003 report rep- 
resents ratings and year -end rev- 
enue reported for 2002, while the 
2002 findings reflect activity in 
2001. In -depth format details on 
an anonymous, station -by- station 
basis are available at www.nriller 
knpinn.com. 

Convention 
Continued from Page 1 

www.radioandrecords.conr. Rudolph 
Giuliani, the 107th Mayor of New 
York City, will offer the principal 
keynote address on Friday after- 
noon, June 20, in the International 
Ballroom of the Beverly Hilton - 
the site of the annual Golden Globe 
Awards and other major Holly- 
wood events. 

In addition, R &R has assembled 
a plethora of unique format ses- 
sions. Among the many discus- 
sions: 

An interactive panel with Life- 

time TV's Rick Haskins, who will 
offer invaluable advice on how to 

brand a product. Lifetime is the 
strongest brand in America among 
18+ women, a demographic highly 
coveted by most radio formats. 

The third annual "Rate -a- 
Record, Rate -a- Wine" in Active 
Rock, moderated by R &R Rock Edi- 

tor Cyndee Maxwell. New music 
and fine wines mix in a lively fo- 

rum that has become an R &R 
staple. 

Four sessions devoted to 
Smooth Jazz. 

Three-decade salutes to record - 
label executives and radio consult- 
ants. 

Registration is available online at 
www.radioandrecords.conr. 
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2003 Power Ratios By Format 
Rank Rank 
2002 2003 

Format 

2002 

Power Ratio 

2003 
Revenue 

Share 

Audience 

Share 

Reporting 

Stations 

6 1 News 1.39 1.70 4.74 2.78 14 

1 2 Hot AC 1.57 1.56 5.60 3.58 76 

6 3 AC 1.39 1.50 8.05 5.37 54 

3 3 Classic Rock 1.50 1.50 5.99 3.99 78 

1 5 Rock 1.57 1.48 7.08 4.80 62 

5 6 Sports 1.45 1.46 2.05 140 75 

8 7 Triple A 1.33 1.39 3.97 2.85 19 

13 8 News/Talk 1.17 1.32 6.91 5.22 82 

9 9 Country 1.30 1.30 7.15 5.49 123 

4 10 Classic Hits 1.48 1.27 3.61 2.85 22 

11 11 Soft AC 1.23 1.26 7.41 5.89 44 

10 12 CHR!Pop 1.26 1.25 6.15 4.90 84 

16 13 '80s 1.05 1.22 3.59 2.95 20 

17 14 Talk 1.04 1.15 3.30 2.87 65 

14 15 Alternative 1.11 1.13 3.84 3.40 69 

12 16 Reg. Mexican 1.21 1.06 2.84 2.68 50 

18 17 Oldies 1.02 1.05 4.61 4.39 76 

15 17 Spanish AC 1.06 1.05 2.63 2.50 13 

20 19 Urban AC 0.97 1.00 4.61 4.62 42 

21 20 Urban 0.89 0.88 5.18 5.87 65 

22 21 CHR /Rhythmic 0.81 0.76 3.76 4.95 39 

23 22 Smooth Jazz 0.74 0.75 2.81 3.75 34 

19 23 Spanish Cont. 0.99 0.73 1.40 1.92 12 

25 24 Urban Oldies 0.55 0.72 2.23 3.08 13 

24 25 Classical 0.56 0.55 1.76 3.19 8 

26 26 Gospel 0.44 0.44 1.44 3.24 17 

26 27 Adult Standards 0.44 0.37 1.34 3.64 30 

Source: Miller, Kaplan, Arase & Co. 

I Y 11111001. 
EventTape" 
BunchaBanners'" 
FlashBags"' 
BumperStickers 
Ponchos 
StadiumCups 
KeyTags 

CALL US TODAY 

1- 800 -213 -5274 
a( 

:28 constitution drive 

Fir r stFlash! 

t tax (260) 436 -67739 
4 

www.firstflash.com 
Moose Lake Products Company. Inc. 
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National Radio 
WILBUR ENTERTAINMENT takes 

over syndication of Radio Spirits -pro- 
duced When Radio Was. The 15 -year- 
old program features classic episodes 
of such shows as Burns & Allen, Drag- 
net, The Shadow and The Lone 
Ranger. For more information, contact 
Adam Wilbur at 831 -429 -2050 or 
adamwilbur@ wilburenterfaimmnet can. 

Industry 
HOOKS UNLIMITED relocates to 16 

Perimeter Park Drive, Ste. 109, Atlanta, 
GA 30341. Phone: 770- 452 -4665; fax: 
770- 452 -4675; e-mail hooks@hooks. 
corn. 

Changes 
Records: At Welk Music Group: 
Dan Sell becomes Sr. VP /Sales & 
Marketing, Stephanie Hopson is 
upped to Manager /Advertising & 
Marketing, Fred Jasper is promoted 
to Sugar Hill Records Director /Spe- 
cial Projects & Media, Lynn Lan- 
caster rises to Sugar Hill Director/ 
Label Operations, Tasha Thomas is 

promoted to Sugar Hill Art Director, 
and Lauren Gaffney joins as Van- 
guard Records Publicity Coordina- 
tor. 

Industry: Eve Mayer Orsburn re- 
joins TM Century as Director /Spe- 
cial Projects. 

FCC ACT IONS 
NextMedia Selects Reno, NV Station For Trust 

NextMedia has announced plans to place its Adults Standards KSRN- 
FM /Reno, NV, licensed to Kings Beach, CA, into the Reno Station 

Business Trust to meet FCC ownership limits. NexiMedia's $4.25 million 
purchase of KNHK- FM/Reno, NV from Citadel last month put it over its limit 
in the market. The Reno Station Business Trust is headed by David Juris. 

FCC Receives Petition To Deny WWXY Sale 
The FCC Fas received an anonymous petition to deny Nassau 

Broadcasting's sale of WWXY -FM /Riverside -Sag Harbor, NY to 
Jarad Broadcasting. The May 16 petition didn't say why the petitioner 
believes the sale should be denied. Nassau picked up WWXY earlier this 
year as part of its purchase of Big City Radio's former "Rumba 107.1" 
quadcast and on April 11 agreed to sell the station to Jarad Broadcasting 
for $2 million. Jarad is already operating WWXY via an LMA, and the 
station is now simulcasting Jared's WLIR/Nassau- Suffok. 

CP Plans Opposed By Clear Channel 

Dropped By Applicants 
Six years ago Calvary Chapel of Twin Falls asked the FCC to allow a 
new FM translator at 91.1 MHz in Running Springs, CA, which would 

have allowed the religious broadcaster to air its "Effect Radio" Christian 
Rock format in the Victorville, CA market.Then, in an unrelated request in 

1998, Living Way Ministries asked the commission to approve an FM 
translator - also at 91.1 MHz - for its KTLW/Lancaster, CA in the Los 
Angeles suburb of Arcadia, CA. Both petitions were met with joint peti- 
tions to deny or dismiss from Xetra Comunicaciones of Mexico and Jacor 
Communications on the grounds that the translators would cause signal 
interference to Alternative XTRA -FM/Tijuana -San Diego, now managed 
by Clear Channel. 

An earlier petition to deny the Running Springs CP was dismissed in 

September 1998. That decision was appealed, but on May 20 both Cal- 
vary Chapel and Living Way Ministries' applications were dismissed at 
the applicants' request, without further explanation. Living Way operates 
a translator for KTLW at 91.1 MHz in the San Fernando Valley; Calvary 
Chapel has a translator at 91.1 FM in Lancaster that rebroadcasts the 
programming of its KSGN/Twin Falls, ID. 

Kaye 
Continued from Page 1 

tell R &R that Kaye's resignation 
may have actually been part of his 
attempt to perform some high -level 

contract renegotiations. 
While Kaye was unavailable to 

speak to the trades, R &R contacted 
his longtime lawyer John Tierney, 
who confirmed that Kaye has been 

in negotiations with Clear Channel 
for the past six months and has 
been working without a contract 
during that time. 

"Thani considers himself an artist 
who has made some incredibly 
valuable contributions to the world 
of radio," Tiemey said. "Right now 
he has a number of interests that he 
would like to pursue, but I believe 
we still have some room to have a 
conversation with Clear Channel - 
if Clear Channel can fmd some way 
to recognize Jhani's artistic contri- 
butions in a way that's meaningful 
to him. But, as of this moment, June 
13 will be his last day." 

During Kaye's tenure KOST has 
won numerous awards for excel- 
lence in the AC format. In the win 
ter 2003 ratings period KOST and 
KBIG tied for No. 1 25-54 among 
English- language stations in the 
marketplace. 

Pohlman 
Continued from Page 1 

Pohlman was named The Wave's 
Station Manager in June 1995, after 
serving as VP /GM and Sales Man- 
ager of News sister KFWB /Los An- 
geles. He was upped to Infinity/ 
Los Angeles Sr. VP /Market Man- 
ager earlier this year. 

Pohlman will participate as 
planned as a panelist at the R &R 
Convention 2003 Smooth Jazz ses- 
sion "Managing Change: They 
Keep Moving My Cheese," set for 
June 19. 

BUSINESS BRIEFS 
Continued from Page 8 

Gaylord Closes On Credit Facility 
Gay lord, owner of WSM -AM /Nashville, has closed on a $225 million 

credit facility and will use the proceeds to pay off a $60 million term 
loan and to complete the construction of its Gaylord Opryland Texas Re- 
sort & Convention Center, slated to open in April 2004. The three -year, 
floating -rate credit facility consists of a $25 million senior revolving facility, 
a $1 50 million senior term loan and a $50 million subordinated term loan. 

Meier 
Continued from Page 3 

felt that [I] should be out on [my] own" is the same tired, wimpy cop -out 
Dahl has been trying to sell to himself and anyone who will listen for the 
last decade. 

I find great irony when Steve accuses my partner, Roe Conn, and I of 
"doing old Steve and Garry stuff." This comes from a man who actually 
plays old "Steve and Garry" tapes on his show when he goes on vacation. 
Since Steve, so insecurely, thinks "his dog could pull big numbers on 
WLS," he should consider hiring his dog to shore up his own sinking num- 
bers. It is apparent that the fact that our show remains at the top of the 
market (No. 1 12 +, 25 -54 and 35-64) is not one he can easily digest. 

It wasn't always that way. When Roe and I took over the afternoon 
show, the daypart was ranked 24th, and Steve was entrenched in the top 
five. The reversal of our fortunes is obviously too much for him to handle. 

The views expressed in a letter to the editor are those of the writer 
only. The writer is solely responsible for the content. R &R reserves 
the right to edit letters. 

Johnson 
Continued from Page 3 

In November 2002 Entercom 
again filed with the FCC to trans- 
fer control of KWOD from Royce. 
Royce responded on Dec. 30, 2002 

by filing a petition to deny such a 
move. The FCC formally dismissed 
that challenge on May 19, thus 
opening the door for an immediate 
transfer of KWOD to Entercom. 

KWOD billed $4.4 million in 
2002. The station, which broadcasts 

at 50kw at 106.5 MHz, has been on 
the air since 1957. 

In other KWOD news, the station 
has named Alternative veteran 
Marco Collins MD. Collins, whose 
background includes stints at 
XTRA -FM /Tijuana -San Diego, 
KNDD /Seattle, Movement Records 
and VH1, succeeds Boomer, who 
relinquishes MD duties to concen- 
trate on his responsibilities as mom - 
ing show co-host. Collins will also 
serve as midday host, replacing 
Andy Simms, who exits the station. 

Leórett 
Continued from Page 3 

Before taking his most recent 
post at Infinity in 1998 LeGrett 
spent one year as the marketwide 
Director /Sales for Infinity/Roches- 
ter, NY. He began his career at the 
cluster in 1991 as an AE. 

CHRONICLE 

CONDOLENCES 

Former WNYC /New York host 
Andre Bernard, 78, May 22. 

61% of 
radio stations are drastically 
under -performing in sales* 

*but that probably doesn't include you. 

It's a great time to start your "do differently" plan 
in sales io matter how well you're doing. 

Special 2004 rates are in effect if you start NOW! 

Mark Ross Enterprises, Inc. 233 Needham Street Radio Plaza /5th Floor Newton, MA 02464 

Irwin 
Pollack 

%join, 

(617)928 -1910 
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20on20 (XM20) 
Kane 
AUDIOSLAVE Like A Stone 

THALIA I /FAT JOE I Want You 

UNCLE CRACKER Drift Away 

BPM (XM81) 

Blake Lawrence 
INDIA Seduce Ma Now 
PAUL VAN DYK Nothing But You 

DEE DEE The One 

FUTURESHOCK On My Mind 

Squizz (XM48) 

Charlie Logan 
SHINEDOWN Fly From The Inside 

SMILE EMPTY SOUL Bottom Of A Bottle 

AFI Gigs Not Grey 

ACROMA Sun Rises Down 

U -POP (XM29) 

Ted Kelly 
PETE TORN Crystal Village 

GIRLS ALOUD No Good Advice 

CUSTER Amsterdam 
TOM CRAFT Loneliness 
AUDIO BULLYS The Things 
BEYONCE Crazy In Lode 

LAURA PAUSINI A DB BOULEVARD If That's Love 
MELANIE C. On The Horizon 
PANJABI MC Jog! 

OUTLANDISH Guantanamo 

Raw (XM66) 

Leo G. 

MOBS DEEP Gun Sling (Rude Boy) 

Real Jazz (XM70) 

Maxx Myrick 
ARTURO SANDOVAL Trumpet Evolution 

WERNER' VANA" GIERIG A New Day 

CAROLINA STRASSMAYER Klaro' 
CHICO HAMILTON Thoughts Of_. 
TED NASH Still Evolved 

JACKIE ALLEN The Men In My Life 

PETE ESCOVEDO Pete Escovedo Live! 

Watercolors (XM71) 
Trinity 
STANLEY CLARKE Jusl Crum 

X Country (XM12) 
Jessie Scott 
BONEPONY My Surshme 
TROY CAMPBELL American Breakdown 

SCOTT MILLER & COMMONWEALTH It Didn't Take 

GREEN Wave On Wave 

DANNY CLICK Love At War 

CRUZEROS Tangled Up In You 

LYLE LOVETT What'd I Say 

LUKE OLSON If You're Ever In Oklahoma 
JESSE HARRIS 8 FEROINANDOS All My Life 

XM Café (XM45) 

Bill Evans 
LUSTER Keep It Together 
BRUCE COCKBURN You've Never Seen Anything 
ED HARCOURT From Every Sphere 

SWIMMING POOL 0'S Royal Academy Of Reality 

XMLM (XM42) 

Jessie Scott 
SHAI HULUD That Within Blood Ill Tempered 

Watercolors (XM71) 
BOBBY LYLE Midnight 
BRIAN CULBERTSON Say What? 

CRUSADERS Rural Renewal 

DAVID SANBORN Comir' Home Baby 
DENNY JIOSA Europa 
GREGG KARUKAS Your Sweet Smile 

J. THOMPSON Tell Me The Truth 

JEFF LORBER Under Wraps 

KENNY G Malibu Dreams 
KIM WATERS The Ride 

MICHAEL LINGTON Off The Hook 
MIND! ABAIR Save The Last Dance 
NELSON RANGELL Look Again 
RICHARD ELLIOT Ricochet 
RIPPINGTONS Stingray 
RONNY JORDAN At Last 

STEVE COLE Close Your Eyes, Free Your Mind 

CONCERT PULSE 

Pos. Artist 
1 BILLY JOEL & ELTON JOHN 
2 JIMMY BUFFETT 
3 BON JOVI 
4 BRUCE SPRINGSTEEN 
5 GEORGE STRAIT 
6 TIM MCGRAW 
7 CHER 
8 VANNI 
9 PEARL JAM 
10 KENNY CHESNEY 
11 TOBY KEITH 
12 ALAN JACKSON 
13 AVRIL LAVIGNE 
14 BILL GAITHER & FRIENDS 
15 DEF LEPPARD 

Avg. Gross 
(in 0005) 
52.215.6 

S986.3 
$964.2 
$957.7 
$744.0 
$689.4 
$610.0 
$432.1 
$432.1 
$399.3 
$381.9 
$368 5 
$320.7 
$271.9 
$266.0 

Among this week's new tours 

BLUE MAN GROUP ROCK TOUR 
POWERMAN 5000 

REEL BIG FISH 

ROLLINS BAND 
VIC CHESNUTT 

The CONCERT PULSE is courtesy of 
Pollster. a publication of Promoters' 

On -Line Listings. 000. 344 - 7383. 
California 209- 271 -7900. 

NATIONAL MUSIC FORMATS 

MUSIC 23 million homes 
CHOICE`27,000 businesses 

Available on digital cable and DirecTV 

Adam Neiman 646- 459 -3300 

IThis 
week's Music Choice is frozen.' 

HIT LIST 

Seth Neiman 
ASHANTI Rock Wit U (Avmwr Baby) 

AUDIOSLAVE Like A Stone 

ROC PROJECT I/TINA ARENA Never (Past Tense) 

THALIA f /FAT JOE I Want You 

SOFT ROCK 

Seth Neiman 
COUNTING CROWSWMESSACARUON Bog YelowTan 

MATCHBOX TWENTY Unwell 

MERCYME I Can Only Imagine 

R &B & HIP -HOP 

Damon Williams 
BLACK EYED PEAS Where Is The Love? 

FLOETRY Say Yes (Remis) 
MYA My love Is Like . Whoa 

WAYNE WONDER 8 LL COOL J No Letting Go 

RAP 

Damon Williams 
EMINEM I/50 CENT Hail Mary 

FABOLOUS Can't Let You Go 

JAY -2 Stop 

RAH DIGGA 8 LLOYD BANKS Parry Over Here 

ROCK 

Gary Susalis 
AUDIOSLAVE Show Me How To Live 

ALTERNATIVE 

Adam Neiman 
AM RADIO Taken For A Ride 

DAVE GAHAN Dirty Sticky Floors 

JET Take It Or Leave It 

MOTION CITY SOUNDTRACK The F,AUre Freaks Me Out 

NEW PORNOGRAPHERS All For Swinging Around 

NORTHSTAR Ragged And Ready 

WORTHLESS UNITED Am I Nothing 

TODAY'S COUNTRY 

Liz Opoka 
BLAKE SHELTON Heavy Llhin 

PROGRESSIVE 

Liz Opoka 
EAST MOUNTAIN SOUTH You Dance 

GAVIN DEGRAW Follow Through 

MARY FAHL The Great Unknown 

SMOOTH JAZZ 
Gary Susalis 
GRETCHEN LIEBERUM Brand New Morning 
RANDY BRECKER 34th N Lee 

AMERICANA 

Liz Opoka 
KELLY JOE PHELPS Window Grin 

SCOTT MILLER Chill. Relax. Now 

STACEY EARLE Cry Night After Night 

866- MVTUNES 

21,000 movie theaters 

WEST 
1. LISA MARIE PRESLEY Lights Out 

2 JOSH KELLY Amazed 

3 MERCYME I Can Only Imagine 

4 ANNIE LENNOX Pavement Cracks 

5. LUTHER VANDROSS Dance With My Father 

MIDWEST 
1 MERCYME I Can Only Imagine 

2 ANNIE LENNOX Pavement Cracks 

3 JOSH KELLY Amazed 

4 LUTHER VANDROSS Dance With My Father 

5 LISA MARIE PRESLEY Lights Out 

SOUTHWEST 
I. JOSH KELLY Amazed 

2. LISA MARIE PRESLEY Lights Out 

3. ANNIE LENNOX Pavement Cracks 

4 MERCYME I Can Only Imagine 

5 DARYL HALL Cab Driver 

NORTHEAST 
1. MERCYME I Can Only Imagine 

2 LISA MARIE PRESLEY Lights Out 

3 ANNIE LENNOX Pavement Cracks 

4 DARRYL HALL Cab Driver 

5 JOSH KELLY Amazed 

SOUTHEAST 
1. LISA MARIE PRESLEY Lights Out 

2 ANNIE LENNOX Pavement Cracks 

3 DARYL HALL Cab Driver 

4 JOSH KELLY Amazed 

5 MERCYME I Can Only Imagine 

D. 
10 million homes 180,000 businesses 

Rick Gillette 800 -494 -8863 

DMX Fashion Retail 

Trevor Pronga 

The hottest tracks at DMX fashion retail. 

targeted at 18 -34 adults. 

GOLOFRAPP Train 

MS. DYNAMITE Dy -Na -Mi -Tee 

THE LATIN PROJECT Lei Lo Lai (Jez Colin Rumix) 

COLOURFUL KARMA I/TERRA DEVEA For The Music 

THE FAINT Glass Danse (Paul Oakenfold Rena) 
SOUL AVENGERZ 1/SHENA Coman' At Ya 

TWO FUNKY GUYS f/CHICO RAE Sometimes 

CLIENT Price Of Love 

LUCIA Feels Like Summer 

AFRO -MYSTIC Rhythm Is 

BT Somnambulist 

MOLOKO Forever More 

This section features this week's new adds 

on DMX MUSIC channels available via digi- 

tal cable and direct broadcast satellite. 

CHR/RHYTHMIC 

Mark Shands 
LUTHER VANDROSS Dance With My Father 

MR. BIG STUFF Oh Daddy 

WEIRD AL YANKOVIC Trash Day 

WEIRD AL YANKOVIC Couch Potato 

REMIX Sugar Interlude 

ALTERNATIVE 

Dave Sloan 
FOUNTAINS OF WAYNE Stacy's Mom 

AM RADIO Taken For A Ride 

BOWLING FOR SOUP Punk Rock 101 

METALLICA SL Anger 

AUDIOSLAVE Show Me How To Live 

ROCK 

Stephanie Mondello 
MARILYN MANSON Mobscene 

SMILE EMPTY SOUL Bottom Of A Bottle 

BRET MICHAELS Raine 

RED HOT CHILI PEPPERS Dosed 

ADULT ALTERNATIVE 

Stephanie Mondello 
LIZ PHAIR Why Can't I? 

RHETT MILLER Our Love 

ANNIE LENNOX Pavement Cracks 

LUSTER Amsterdam 

MICHELLE BRANCH Are You Happy Nora? 

JOSH KELLEY Amazing 

ADULT CONTEMPORARY 

Jason Shift 
THE EAGLES Hole In The World 

MICHELLE BRANCH Are You Happy Now? 

ANNIE LENNOX Pavement Cracks 

SMASH MOUTH You Are My Number One 

INTERNATIONAL HITS 

Mark Shands 
PURETONE Stuck In A Groove 

TOMCRAFT Loneliness 

GIRLS ALOUD Good Advice 

BIG BROVAZ Favorite Things 

LISA SCOTT -LEE Lately 

COUNTRY 

Leanne Flask 
DEANA CARTER I'm Just A Girl 

WYNONNA What The World Needs 

GEORGE STRAIT Tell Me Something Bad About Tulsa 

RACHEL PROCTOR Days Like This 

RAP/HIP -HOP 

Mark Shands 
THE OUOR (/MURPHY LEE Top Down 

ROEZ BOYZ 63/64 

f v \- 
ArtistTitle Total Plays 

HILARY DUFF Why Not 78 

D -TENT BOYS Dig It 76 

JUSTIN TIMBERLAKE Cry Me A River 73 

ROSE FALCON Up. Up. Up 73 

AVRIL LAVIGNE Complicated 72 

PINK Get The Party Started 71 

BAHA MEN Who Let The Dogs Out 69 

LIZZIE MCGUIRE What Dreams Are Made Of 59 

HILARY DUFF I Can't Wait 54 

AVRIL LAVIGNE Sk8er Boi 37 

KELLY CLARKSON Miss Independent 33 

STEVIE BROCK All For Love 31 

MICHELLE BRANCH Everywhere 31 

AARON CARTER I Want Candy 31 

LMNT Juliet 31 

HAMPTON... Hampsterdance 2 30 

JENNIFER LOPEZ Jenny From The Block 30 

BRITNEY SPEARS Lucky 30 

SHANIA TWAIN Up! 30 

BRITNEY SPEARS Oops ... I Did It Again 30 

y: Playlist for the week 

ending May 26 -June 2. 

May 30, 2003 R &R 15 

SIRIUS* 
1221 Ave. of the Americas 

New York, NY 10020 
212- 584 -5100 

Planet Dance 

Swedish Egil 
DAVE GAHAN Dirty Sticky Floors 

JUNKIE XL Catch Up To My Step 

SCUMFROG Music Revolution 

SWAG Minidisco 2 

WE IN MUSIC Now That Love Has Gone 

The Pulse 

Haneen Arafat 
ANNIE LENNOX Pavement Cracks 

U.S. 1 

Bill Hammond 
MICHELLE BRANCH Are You Happy Now 

FANNYPACK Camelloe 

T.A.T.U. Not Gonna Get Us 

Hot Jamz 

Ken Spellman 
CHINGY Right Thurr 

FABOLOUS I/ASHANTI Into You 

LUDACRIS Act A Fool 

KEITH MURRAY Candy Bar 

YOUNGBL000Z Damn 

New Country 

Jim Kressler 
KENNY CHESNEY No Shoes. No Shirt, No Problem 

DUSTY DRAKE One Last Tame 

FAITH HILL One 

TIM MCGRAW Real Good Man 

BLAKE SHELTON Heavy Laftin 

Octane 

Don Kaye 
DEFTONES Minerva 

EVE 6 Think Twice 

MANMADE GOD Safe Passage 

STAIND How About You 

The Beat 

Geronimo 
BT Somnambulist 

MADONNA Hollywood 

Heart & Soul 

B.J. Stone 
VIVIAN GREEN Fanatic 

WHITNEY HOUSTON Try It On My Own 

LSG Shakedown 

AOL Radio @Network 
Ron Nenni 415-934-2790 

Top Country 

Lawrence Kay 
DERIC RUTTAN When You Come Around 

RICK TREVINO In My Dreams 

Top Alternative 
Cameo 
ALKALINE TRIO We've Had Enough 

AM RADIO Taken For A Ride 

FEEDER Come Back Around 

TRAFT Still Frame 

Smooth Jazz 

Stan Dunn 
GRETCHEN LIEBERUM Brazen Girl 

Top Jams 

Davey D 
AKROBATIK Remind My Soul 

SARA DIVINE Take Me Home 

SLY BOOGIE California 

a- RK5 

Phil Hall 972 -991 -9200 

Hot AC 

Steve Nichols 
NORAH JONES Come Away With Me 

Music Programming /Consulting 
Ken Moultrie 800- 426 -9082 

Alternative 
Steve Young/Kristopher Jones 

EVE 6 Think Twice 

EXIES Kickoot 

USED Blue And Yellow 

Active Rock 

Steve Young/Kristopher Jones 
MEMENTO Nothing Sacred 

Heritage Rock 

Steve Young/Kristopher Jones 
SAMMY HAGAR Halleluiah 

LED ZEPPELIN Black Dog 

CHR 

Steve Young /Josh Hosier 
BLACK EYED PEAS Where Is The Love? 

BEYONCE KNOWLES Crazy In Love 

TRAIN Calling All Angels 

Rhythmic CHR 

Steve Young /Josh Hosier 
LOON IIKELIS How You Want That 

LUMIDEE Never Leave You 

SEAN PAUL Like Glue 

Soft AC 

Mike Bettelli/Teresa Cook 
SHERYL CROW Soak Up The Sun 

Mainstream Country 
Ray Randall /Hank Aaron 
TIM MCGRAW Real Good Man 

MARK WILLS When You Think Of Me 

New Country 
Hank Aaron 
MARK WILLS When You Think 01 Me 

Lia 

Ken Moultrie /Hank Aaron 
BRAD PAISLEY Celebrity 

WYNONNA What The World Needs 

24 HOUR FORMATS 

Jon Holiday 303 - 784 -8700 

Adult Hit Radio 

JJ McKay 
JENNIFER LOPEZ I'm Glad 

SEAN PAUL Get Busy 

WAYNE WONDER No Letting Go 

Adult Contemporary 
Rick Brady 
EAGLES Hole In The World 

US COUNTRY 

Penny Mitchell 
SARA EVANS Back Seat Of A Greyhound Bus 

GREAT AMERICAN COUNTRY 

Jim Murphy 303 - 784 -8700 
4 RUNNER Getaway Car 

LONESTAR My Front Porch Looking n 

WESTWOOD ONE 

Charlie Cook 661- 294 -9000 

Adult Rock & Roll 

Jeff Gonzer 
GEORGE THOROGOOD American Made 

Soft AC 

Andy Fuller 
HALL 8 OATES Man On A Mission 

Bright AC 

Jim Hays 
CRAIG DAVID I/STING Rase 8 Fall 

Mainstream Country 

David Felker 
TRACE ADKINS Then They Do 

BUDDY JEWELL Help Pour Out The Rain 

Hot Country 

Jim Hays 
SARA EVANS Back Seat Of A Greyhound Bus 

CLAY WALKER A Few Questions 

Young & Verna 

David Felker 
SARA EVANS Back Seat Of A Greyhound Bus 

7--; onrrt 
It It, 

After Midnite 
KENNY CHESNEY No Shoes, No Shin, No Problem 

TIM MCGRAW Real Good Man 

WRN 
Alternative 
Chris Reeves 402- 952 -7600 
ATARIS Boys 01 Summer 

EVE 6 Think Twice 

Country 
John Glenn 
JEFF CARSON I Can Only Imagine 

KENNY CHESNEY No Shoes. No Shirt. No Problem 

TIM MCGRAW Real Good Man 

AC 

Dave Hunter 
LIVE Heaven 

JUSTIN TIMBERLAKE Rock Your Body 

Weekend Tesh Show 

Scott Meyers 888 -548 -8637 
DANIEL BEDINGFIELD If You're Not The One 
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72 million households 

Tom Calderone 

VP /Programming 

Pia 

50 CENT 21 Questions 22 

BUSTA RHYMES I/MARIAH CAREY Know What... 17 

FABOLOUS Cant Let You Go 16 

JOE BUDDEN Pump II Up 16 

KELLY CLARKSON Miss Independent 15 

EVANESCENCE Bring Me To Life 15 

JENNIFER LOPEZ I'm Glad 15 

ROOTS I /CODY CHESNUTT The Seed (2.0) 15 

AVRIL LAVIGNE Losing Grip 14 

JUSTIN TIMBERLAKE Rock Your Body 12 

PINK Feel Good Time 11 

ROONEY Blueside 10 

LUDACRIS Act A Fool 7 

NAS I Can 6 

WAYNE WONDER No Lening Go 6 

FLOETRY Say Yes 6 

WHITE STRIPES Seven Nation Army 5 

FOCI FIGHTERS Times Like These (One Way...) 5 

STAIND Price To Play 5 

PO.D. Sleeping Awake 4 

Video playlist for the week of May 26 -June 2. 

David Cohn 

General Manager 

RADIOHEAD There There 

50 CENT 2I Questions 

PANJABI MC I /JAY -Z Beware Of The Boys 

EVANESCENCE Bong Me To Life 

JOE BUDDEN Pump It Up 

ROOTS I /CODY CHESNUTT The Seed 12.0) 

COLDPLAY Tile Scientist 

DAVID BANNER Like A Pimp 

PETE TORN Come Back Home 

GOOD CHARLOTTE The Young Md The Hopeless 

WHITE STRIPES Seven Naton Army 

CLIPSE Hot Damn 

BUSTARHYMES LMARIAH CAREY I Know Wnat You Want 

STAIND Price To Play 

ROONEY Bluesde 

MARILYN MANSON Mabscene 

BONECRUSHER IÍKILLER MIKE Never Scared 

TAUB KWELI Get By 

JAHEIM Put That Woman First 

CHEVELLE Send The Pain Below 

Video playlst for the week of May 26-June 2 

Please Send Your Photos 

R &R wants your best snapshots 

(color or black & white). 

Please include the names and 

titles of all pictured and send 

pics to R &R. c/o Mike Davis: 

mdavis@radioandrecords.com 

75 million households 

Paul Marszalek 

VP /Music Programming 

ADDS 

MICHELLE BRANCH Are You Happy Novd 

G00 G00 DOLLS Sympathy 

JOHN MELLENCAMP Teardrops Will Fall. 

Plays 

LISA MARIE PRESLEY Lghts Out 

EVANESCENCE Bring Me To Life 

R. KELLY Ignition (Remis) 

JENNIFER LOPEZ I'm Glad 

MATCHBOX TWENTY Unwell 

SUGAR RAY Mr. Bartender (It's So Easy) 

TRAIN Calling All Angels 

JEWEL Intuition 

KELLY CLARKSON Miss Independent 

COLDPLAY Clocks 

PINK IIWILLIAM ORBIT Feel Good Time 

EMINEM Sing For The Moment 

SNOOP DOGG Beautiful 

MADONNA Amencan Life 

JASON MRAZ The Remedy (I Won't Worry) 

ASHANTI Pock Wit U (Avnnv Baby) 

CHRISTINA AGUILERA Fighter 

WHITNEY HOUSTON Try It On My Own 

AUOIOSLAVE Like A Stone 

CELINE DION Drove All Night 

ALL-AMERICAN REJECTS Swing. Swing 

UNCLE KRACKER Drift Assay 

FOG FIGHTERS 'Imes Like These 

MAROON 5 -"'N' To Breathe 

SHANIA TWAIN forever And For Always 

25 

24 

22 

22 

22 

20 

19 

18 

17 

17 

16 

16 

16 

15 

15 

14 

14 

14 

12 

12 

11 

11 

10 

9 

9 

JOHN MAYER Why Georgia 8 

BLUE MAN GROUP I/DAVE MATTHEWS Sing Along 7 

NORM JONES Come Away With Me 7 

FRANKY PEREZ Something Crary 7 

DANIEL BEDINGFIELD II You're Not The One 6 

CHANTAL KREVIAZUK In This Life 5 

JACK JOHNSON The Horizon Has Been Defeated 3 

MONICA So Gone 3 

THALIA I/FAT JOE I Want You 

THORNS I Can't Remember 

WHITE STRIPES Seven Nation Army 

Video airplay for May 19 -26 

2 

2 

2 

36 million households 

Cindy Mahmoud 
VP /Music Programmr.vg 

8 Entertainment 

VIDEO PLAYLIST 

BONECRUSHER f /KILLER MIKE Never Scared 

BUSTA RHYMES f/MARIAH CAREY Know What You Want 

SNOOP DOGG Beautiful 

LIL MO I /FABOLOUS 4 Ever 

R. KELLY Ignition 

SEAN PAUL Get Busy 

NAS I Can 

JAHEIM Put That Woman First 

WAYNE WONDER No Letting Go 

FLOETRY Say Yes 

RAP CITY TOP 10 

50 CENT 21 Questions 

CHINGY Right Thurr 

DAVID BANNER Like A Pimp 

NAS I Can 

BONECRUSHER 1/KILLER MIKE Never Scared 

JOE BUDDEN Pump It Up 

DA BRAT IICHERISH In Love Wit Chu 

BUSTA RHYMES IiWARMH CAREY I Know What You Wan: 

SNOOP DOGG Beautiful 

FABOLOUS Can't Let You Go 

Video playlist is frozen this week 

TELEVISION 

G T T 
COUNTRY MUSIC TELEVISION 

65.9 million households 

Brian Philips. Sr VP /GM 

Chris Parc VP/Music 8 Talent 

ADDS 
FAITH HILL You're Stilt Here 

TOP 20 
JOHNNY CASH Hurt 

DARRYL WORLEY Have You Forgotten? 

MONTGOMERY GENTRY Speed 

CHRIS CAGLE What A Beautiful Day 

JESSICA ANDREWS There's More To Me Than Vol. 

NICKEL CREEK Speak 

TOBY KEITH I/WILLIE NELSON Beer For My Horses 

JIMMY WAYNE Stay Gone 

BRAD PAISLEY Celebrity 

BRIAN MCCOMAS 99.9% Sure (I've Never Been _.i 

SHANIA TWAIN Up' 

KID ROCK I /SHERYL CROW Picture 

TERRI CLARK Three Mississippi 

RASCAL FLAT'S Love You Out Loud 

DIAMOND RIO I Believe 

LISA MARIE PRESLEY Lights Out 

TRACE ADKINS Then They Do 

KEITH URBAN Paining On Sunday 

KENNY CHESNEY No Shoes. No Shirt, No Problem 

BROOKS S DUNN Red Dirt Road 

HEAVY 
CHRIS CAGLE What A Beautiful Day 

DARRYL WORLEY Have You Forgotten? 

KEITH URBAN Raining On Sunday 

MONTGOMERY GENTRY Speed 

RASCAL FLAT'S Love You Out Laud 

TOBY KEITH I/WILLIE NELSON Beer For My Horses 

HOT SHOTS 
BRAD PAISLEY Celebrity 

BROOKS 8 DUNN Red Dirt Road 

FAITH HILL ucu're Still Here 

KENNY CHESNEY No Shoes, No Shirt, No Problem 

SHANIA TWAIN Forever And For Always 

Heavy rotation songs receive 28 plays per week. 

Hot Shots receive 21 plays per week. 

Information current as of May 28. 2003 

GREAT 

AMERICAN 

COUNTRY 

Jour Murphy. VP /Programming 

19 million households 

ADDS 
LONESTAR My Front Porch Looking In 

4 RUNNER Getaway Car 

TOP 10 
SHANIA TWAIN Forever And For Always 

TOBY KEITH I /WILLIE NELSON Beer For My Horses 

BRAD PAISLEY Celebrity 

TRACY BYRD AND FRIENDS The Truth About Men 

CHRIS CAGLE What A Beautiful Day 

DIAMOND RIO Believe 

TRACE ADKINS Then They Do 

RANDY TRAVIS Three Wooden Crosses 

CAGLE. FOXWORTHY, ENGVALL Don't Ask Me Na.. 

JESSICA ANDREWS There's More To Me Than You 

Information current as of May 28. 2003. 

TEL 

Due to the Memorial Day holiday. Nielsen TV ratings were not 
available at press time. TV ratings will resume next week. 

COMING NEXT WEEK 

Tube Tops 

Pink, T.A.T.U. and 50 Cent are 

scheduled to perform live when ,Jus- 

tin Timberlake co -hosts MTV's 

2003 Movie Awards (Thursday, 6/5. 

9pm ET /PT). 

Friday, 5/30 

Isaac Hayes and Sam Moore, 

The Tonight Show With Jay Leno 

(NBC, check local listings for time). 

Disturbed, Jimmy Kimmel Live 

(ABC, check local listings for time). 

Russell Simmons. Late Night 

With Conan O'Brien (NBC. check lo- 

cal listings for time). 

Socialburn, Last Call With 

Carson Daly (NBC, check local list- 

ings for time). 

Saturday, 5/31 

Sum 41, Mad TV (Fox, 11pm 

ET /PT). 

50 Cent. Saturday Night Live 

(NBC. 11:30pm ET/PT). 

Monday, 6/2 

Jewel. Jay Leno. 

John Mellencamp, Late Show 

With David Letterman (CBS, check 

local listings for time). 

Method Man begins a week as 

co -host of Jimmy Kimmel. 

Kenny Chesney, Conan O'Brien. 

Cory Branan, Carson Daly 

Tuesday, 6/3 

Bond and Chayanne are slated 

to perform live on the 52nd annual 

Miss Universe Pageant (NBC, 9pm 

ET /PT). 

Jack Johnson. Jay Leno. 

Rosanne Cash. Conan O'Brien. 

Killer Mike. Carson Daly 

Wednesday, 6/4 

Daniel Bedingfield. Live With 

Regis & Kelly (check local listings for 

time and channel). 

Frankie J., The View (ABC, 

check local listings for time). 

TerenceTrent D'Arby. Jay Leno. 

Lucinda Williams. David Letter- 

man. 

Tyrese, Jimmy Kimmel. 

Buddy Guy, Conan O'Brien. 

The Doors. Carson Daly 

Thursday, 6/5 

The Eels, Jay Leno. 

Finch, Jimmy Kimmel. 

Supergrass. Carson Daly 

- Julie Gidlow 

FILMS 
BOX OFFICE TOTALS 

May 23 -26 
Title Distributor 

1 Bruce Almighty (Universal)' 

2 The Matrix Reloaded (WB) 

3 Daddy Day Care (Sony) 

4 X2: X -Men United (Fox) 

5 The In -Laws (WB) 
6 Down With Love (Fox) 

7 The Lizzie McGuire Movie (Buena Vista) 

8 Holes (Buena Vista) 

9 Identity (Sony) 

10 Anger Management (Sony) 

'First week in release. All figures in 

millions. Source.' ACNielsen ED) 

COMING ATTRACTIONS: This 

week's openers include the ani- 

mated Finding Nemo, whose 

Disney soundtrack contains Rob- 

bie Williams' version of Bobby 

Darin's "Beyond the Sea" 

Also opening this week is The 

Italian Job, starring Mark Wahlberg 

and featuring recording artist Mos 

Def in a supporting role. 

Currently in theaters is Down 

With Love, starring Renee Zell - 

weger and Ewan McGregor. The 

S Weekend S To Date 

$85.73 $85.73 

$45.61 $209.48 

$18.11 $73.25 

$13.23 $192.19 

$9.22 $9.22 

$5.05 $14.58 

$4.31 S37.59 

$3.22 S60.23 

$2.68 $49.26 

$2.30 $131.74 

duo perform "Here's to Love" on the 

film's Reprise soundtrack, which 

also includes three cuts by Michael 

Buble - "Down With Love" (with 

Holly Palmer). Kissing a Fool" and 

"For Once in My Life" - as well as 

Esthero's "Every Day Is a Holiday 

(With You):' Xavier Cugat's "One 

Mint Julep" and two renditions of "Fly 

Me to the Moon (In Other Words) ": 

one by Astrud Gilberto. the other by 

Frank Sinatra with Count Basie. - Julie Gidlow 

www.americanradiohistory.com

www.americanradiohistory.com


AL PETERSON 
apeterson@radioandrecords. com 

NEWS /TALK /SPORTS 

Bias To The Left, 
Bias To The Right 
Which side controls the American media's message in 2003? 

ias in the media is a hot topic of discussion these 
days. It's an argument that's raged for years. Until re- 
cently it was a mantra that came mostly from the right 
as conservatives denounced the mainstream media for 
being too liberal. 

Following the 2002 elec- 
ions, however, a cry arose 
from the left that Talk radio 
was one -sided and heavi- 
ly biased to the right. The 
left has called for more bal- 
ance at Talk radio and even 
suggested that an alterna- 
tive, liberal Talk radio net- 
work is needed to counter 
the right's influence over 
the format. 

Meanwhile, Talk's pro- 
ponents say that while many of the 

format's stations and personalities do 
lean to the right, it's only to counter- 
balance the left -leaning television and 
print media. So who's really right - 
or wrong - here? 

I asked Salem Radio Network's 
Michael Medved to offer his views on 
media bias and Talk radio. Medved 
has spent years researching and ob- 

serving the impact of American me- 
dia and pop culture on our society. 
Along with hosting his daily talk 
show, he's also a well -known film crit- 

Mic 
Med 

hael 
ved 

icand the author of 15 best- 
selling books. 

Medved knows a bit 
about the left vs. right de- 
bate because he's spent 
time playing on both 
teams. He was a Democrat 
throughout his youth, but 
while researching his book 
about White House chiefs 
of staff, The Shadow Presi- 

dents, the Yale Law School 
grad and one -time Berke- 

ley, CA resident changed his registra- 
tion to the GOP in 1980. 

He has, so to speak, "looked at love 

from both sides now," an experience 
that makes him eminently qualified to 
weigh in on this debate. I offered up sev- 

eral statements about Talk radio and the 
media in general for Medved to agree 

or disagree with and expound upon. 

R &R: The American media has a bias 

to the left, so conservatives have a tough 

time getting their views represented and 

voices hard. 

MM: As a generalization about 
mass media, that's not a true state- 
ment today. Actually, conservatives 
are finding it increasingly easy to have 
their voices heard, and that change 
has been fueled largely by Talk radio, 
the Internet, Fox News and the persis- 
tent and growing influence of various 
conservative journals and magazines. 
I think that, at long last, the imbalance 
in mass media has been successfully 
addressed. 

That does not mean, however, 
that's true in all media. The greatest 
remaining problem is the field of 
American entertainment, where there 
is no balance at all. When you consid- 
er that more people, by far, get their 

"Anyone who 

actually believes 

that free speech in 

America is under 

threat hasn't been 

paying attention." 
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SHARP -DRESSED MEN KILT -AM/Houston afternoon hosts Rich Lord 

and Charlie Palillo welcomed ZZ Top's Billy Gibbons to the Sports Radio 610 

studios. Grabbing a Kodak moment following the broadcast are (l -r) Gibbons, 

Lord and Palillo. 

information and opinions from enter- 
tainment media than from the news 
media, the imbalance in that particu- 
lar field of the media business has a 

very serious impact and is one that 
needs to be increasingly addressed by 
conservatives. 

R &R: Talk radio is the mouthpiece of 
the extreme right and is exclusionary to 

liberal callers and hosts. 

MM: That's obviously not true. 
There is nothing extremely right -wing 
about the successful Talk radio shows. 
Most of the shows with staying pow- 
er are shows that represent a main- 
stream conservative point of view. 

On many shows it's common to 
hear phone calls from listeners who 
disagree with the host. If I could, I 

would only take callers who disagree 
with me on my show. It's boring to 

hear people feeding commendations 
for opinions I've already expressed 
back to me. 

The reason Talk radio, as a medi- 
um, may seem exclusionary to some 
listeners is the same reason that a 
Country station is exclusionary to- 
ward Mozart. When people tune to 
a Country station, they expect to hear 
a certain kind of music. If, all of a 
sudden, that station decided to put 

an hour of heavy metal into the mid- 
dle of its schedule, listeners would 
protest. 

What's happened in the develop- 
ment of conservative Talk radio is that 
a whole series of stations have grown 
up that will basically give you conser- 
vative opinion 24/7. Listeners know 
when they tune to that particular 
place on the radio dial, they'll get 
something they like and something 
they're seeking. 

It doesn't work to then suddenly 
slip, for example, The Al Franken Show 

in the middle of your programming. 
Should there be a place on radio for 
an Al Franken Show? Sure, if people 
will actually listen to it. 

R &R: In the current Talk radio envi- 

ronment, a liberal talk host cannot suc- 
ceed. 

MM: That's probably true. A lib- 
eral talk show airing for three or four 
hours in the midst of an overall con- 
servative station will probably have 
a tough time succeeding, because lis- 

teners tend to select not just the indi- 
vidual hosts they like, but also the 
stations they like - they set buttons 
in their cars. 

Continued on Page 18 

RIVETING 
RADIO 

#1 IN NEW YORK AGAIN!!!* 

BATCH ELOR . ALEXAN DER 
Where the drama of tomorrow's news unfolds today 

ACTION AND SUSPENSE 
INSIDER INFORMATION 

STIMULATING CONVERSATION 
MILITARY EXPERTISE 

DISTINGUISHED GUESTS 

Put John Batchelor and Paul Alexander to work for your station today. Call 212 - 735 -1700 

'Arbitron. Winter 2003. Metro. Mon -Fri lOpm -lam, Persons 12 +, AOH Share 
abc RADIO NETWORKS 

america listens to abc 
www.abcradio.com 

www.americanradiohistory.com

www.americanradiohistory.com


18 R&R May 30, 2003 

Bias.... 
Continued from Page 17 

That doesn't mean there aren't pos- 

sibilities for a liberal talk host to suc- 

ceed; it just means they're going to 
have to alter the landscape to try to 

create some liberal radio stations. It 
won't work in every city, but in some 

cities it might. 
R &R: The left should establish a net- 

work of liberal hosts to counter today's 

conservative dominance of Talk radio. 

MM: The way liberals can redress 

the balance in Talk radio is to work 
to create their own stations and their 
own networks, which, I believe, they 
are in the process of trying to do. That 
said, there already is a liberal Talk 
network, and it's called National 
Public Radio. I would submit that 
NPR, to the extent that it does Talk 
radio, appeals heavily to people on 
the left. There's also another liberal 
network, Pacifica, that, while not na- 

tional, broadcasts in several of Amer- 
ica's largest cities, including New 
York, Los Angeles, San Francisco and 

Washington. 
Is it impossible to build a success- 

ful commercial radio-based liberal 
Talk network? I'm not sure it's im- 
possible, but I do think it will be chal- 
lenging, primarily because it's some- 

thing new. 

The thing many people seem to ig- 
nore about the overall success of Talk 
radio is that the revolution that's come 

about as the result of it has brought 
about a great deal more political con- 

versation on the air today than there 
was 30 years ago. Sure, that means 

there's more conversation coming 
from the right, but it also means 
there's more conversation coming 
from all political directions. That has 

been the great benefit of the removal 

of the Fairness Doctrine. 

R &R: Congress should legislate a re- 

turn to an updated Fairness Doctrine in 

order to create more balance across all 

media. 

MM: That's just outrageous. Look 
at the radio and TV media and com- 

pare the amount of serious political 
discussion that goes on in America 

NEWS /TALK /SPORTS 

today vs. 30 years ago. The Fairness 

Doctrine was paralyzing precisely 
because it forced hosts to pretend that 
they didn't have an opinion. One of 
the problems with broadcast televi- 
sion journalists is that they continue 
this pretense of not having an opinion. 

Every journalist has an opinion, 
and every broadcaster has some 
point of view. The idea that the gov- 
ernment can mandate and require 
somebody to play things exactly up 
the middle is nonsensical. It's much 
better to know where a commentator, 

an entertainer or a communicator is 

coming from, because that allows the 

listener - the consumer - to choose 
what he wants. 

"I do not believe 

that the leading 

broadcasters in 

radio have a notable 

conservative 

agenda." 

R &R The FCC should be more aggres- 

sive about imposing penalties for content 

it deems to be indecent. 

MM: That's a very tough question. 
I hate to sound wishy -washy, but I am 

of a divided mind on it. I'm not near- 

ly as concerned about crossing lines as 

I am about erasing lines. I do think 
that, with public broadcasts, particu- 
larly in the middle of the day, the FCC 

should be more active in both radio 
and TV to try to ensure that at least 

minimal community standards are 

respected. 

R &R: Consolidation in radio has re- 

sulted in a few major owners banding to- 

gether to allow only conservative Talk on 

the air to support and advance their own 

conservative corporate agendas. 

MM: I do not believe that the lead- 

ing broadcasters in radio have a no- 

table conservative agenda. For in- 
stance, although the majority of suc- 

cessful hosts from Clear Channel - 
and, frankly, most companies - are 

conservative in their lean, I don't be- 

lieve there is some clear corporate im- 
perative that's come down that's 
ideological. 

When people talk about Rupert 
Murdoch, there's no question that he 

himself is conservative, but show me 

where that has influenced the content 

of Fox's entertainment television pro- 
gramming as opposed to Fox News. 

Show me, as a film critic, where he's 
influenced the content of Fox movies 

that continue to be, like all Hollywood 
movies, consistently much more left 
of center than right. 

R &R: Liberal bias in the media is un- 
dermining core American cultural values. 

MM: I agree. The way liberalism is 

now applied in America is that it 
means standards no longer apply 
when it comes to things like entertain- 
ment, education, personal behavior 
and family structure. 

Recently on my show I spoke to 
a gentleman who is the President of 
Safe Zones for All. Did you know we 
have now established "safe zones" 
on the campuses of more than 200 

colleges and universities around the 

country? They are, by definition, a 

place where "all human characteris- 
tics and circumstances will be cele- 

brated." 
It seems to me that the whole no- 

tion that all human characteristics are 

to be celebrated is pernicious. Ít de- 

stroys the idea that there are some 
human characteristics and circum- 
stances that deserve to be condemned 
rather than celebrated. The refusal to 

acknowledge that there is such a thing 
as right and wrong or good and evil 
would seem to be a direct threat to 

some of the most core values on which 
this country has been established. 

R &R The growing power of conser- 

vatives is undermining tolerance and free 

speech in America. 

MM: I disagree emphatically. 
Anyone who actually believes that 
free speech in America is under 

"The idea that the government can mandate 

and require somebody to play things exactly 

up the middle is nonsensical." 

threat hasn't been paying attention. 
It seemed ludicrous to me that, dur- 
ing the midst of the run -up to the 
war in Iraq, people on the anti-war 
side were complaining that they 
could not be heard. 

In fact, a study done on how the 
news media covered the debate on the 

war leading up to the vote in Congress 

last September found that over 75% of 
those interviewed were opponents of 
the war. So the notion that somehow 
free speech is being threatened in this 

country is ridiculous. 
That idea is something you most 

frequently hear from Hollywood air - 
heads who feel that they should be 

immune to any response to their 
opinions. Someone who is an actor, 

director, producer or writer in Hol- 
lywood has an absolute right to ex- 

press himself, but that doesn't mean 
that he has a right to be free of the 

consequences of expressing what 
may be unpopular. 

The real story behind the backlash 

that some of these Hollywood celeb- 

rities have experienced is that when 
they speak out, they change their un- 
derlying image with the audience. 
They go from being an entertainer - 
someone who is associated with fan- 

tasy and feel -good diversion - to be- 

ing a left -wing, annoying nag. 

A case in point is [actor -director] 
Tim Robbins, who recently said there 
is a "chill wind blowing across Amer- 
ica." He only says that because for his 
last movie, The Cradle Will Rock, they 
had to subpoena people to actually 
go see it. It's the story of a gay, com- 
munist composer who proved to be 

too left -wing, even in the 1930s, for 
the Worker's Party of America. The 

fact that a company like Disney 
would give funding to Robbins to 
write and direct this movie is proof 
that free speech - and even speech 
funded and underwritten by a major 
corporation - is alive and well in 
this country. 

R &R: Finally, on the lighter side: 

Name three films you could not live with- 

out if you were stranded on a desert is- 

land. 

MM: Mr. Smith Goes to Washington 
would be at the very top of my list, 

because it fuses my dual interests in 
politics and pop culture. I would also 
include A Tree Grows in. Brooklyn, 
which is one of the great father - 
daughter movies of all time and a 

movie about the American immigrant 
experience. Both of those things mean 

a great deal to me, as I am the son of 
an immigrant mother and the father 

of daughters, so it's a film that is deep- 

ly meaningful to me. 

Finally, I would also add It's a Won - 

derfid Life - not to be too top -heavy 
with Frank Capra films, but he is my 
favorite director. It's one of the smart- 

est movies ever made about morality, 
purpose, community and America. 
It's a film that is not just for the Christ- 
mas season. 

TALK BACK TO R &R! 

Do you have questions, 

comments or feedback regarding 

this column or other issues? 

Call me at 858 -486 -7559 

or e-mail: apeterson@ 
radioandrecords. corn 

Ilk IMF 
NO CORPORATE MANDATES, NO FORCED PROGRAMMING, TUST GREAT TALK RADIO! 

REEEEDS AVAILABLE: 24/1 LIVE 2 -5 ET www.daVeromsey.com DIGITAL GIiAL .:- acrrvare 

"If you are 
looking for 

loyal listeners 
and 

extremely loyal 
advertisers, 

get the 
Dave Ramsey 

Show 
on- the -air!" 

-- Derrick Nance 
GSM, WRY -AM, OK 
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DR. LAURA 

WINS THE WAR :1 0 0 K 
The most relevant topic for your listeners will always be 

family and relationships 

The Dr. Laura Program - Outperforms Its Affiliates... 

Winter 2003 AOH Share 
Adults 25 -54 

V'FI LOS ANC7° 

DR. LAURA ON KFI - 4.0 

1fV.Jf-i Lit: I HUI ì - 3.8 
DR. LAURA ON WJR - 3.9 

Uvlor lIAnr 
DR. LAURA ON WIOD - 3.8 

üFia,F 

DR. LAURA ON WFLF - 3.8 

S" DIEGO .E: 

DR. LAURA ON KOGO - 4.5 

KCIVIn KtN'S.AS CITY __ 2.1 
DR. LAURA ON KCMO - 2.8 

clTy - 

DR. LAURA ON KNRS - 4.8 

KY1\!1- ! Ag 1!Cr4ft e . 

DR. LAURA ON KXNT - 3.5 

DR. LAURA ON KLBJ - 6.7 

Call Trevor Oliver Now at 818.377.5314 
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STREETTALK 

Seacrest Can Now Afford Razor Blades 

FUSh with the insane level of success he has reached 

by riding that runaway rocket known as American Idol, KYSR 

(Star 98.7) /Los Angeles afternoon co -host Ryan Seacrest 
has just inked a deal w.th 20th Television to host and ex- 

ecutive- produce his own hourlong :hat 

'n' variety television show. In a related 

story, apparently no one is immune f-om 

being nailed for jury duty in Los Angeles - not even the tousle- haired Seac -est. 

The ever -popular host was able to fulfill 

his civic duty as well as his radio com- 

mitment by phoning in his half of the 

show from the courthouse in downtown 

L.A. as co -host Lisa Foxx held down the 

fort at KYSR. Says Star Asst. PD,'MD 
Every hair is focus - 

group tested. 

Chris Patyk, "Finally, Ryan got to hear someone else say, 

'We'll be back ... after the break. 

At press time the morning star named Star was still miss- 

ing in action after his latest dust -up at Emmis CHR/Rhyth- 

mic WQHT (Hot 97) /New York. While management still 

declines to comment on the Star situation, we can confirm 

that MTV personality Sway will continue to cover morn- 

ings in the interim. 

Changes Underway At MO 
Major changes are afoot at Citadel Hot AC WXLO/ 

Worcester, MA: PD Gordon Smith and longtime morning 

talent Frank Foley are out. Smith has been on leave from 

the station since the untimely death of his wife, Joan, on April 

25. In his absence, WXLO afternoon driver Jay Beau Jones, 

who also programs co -owned Oldies WORC/Worcester, has 

been serving as WXLO's acting PD, which he will continue 

to do. His first order of business is finding a new mcrning 

host to team up with Jen Carter. 

WSTO /Evansville, IN OM /PD Jeff Scott becomes Na- 

tional Sales Manager for Cox Radio's San Antonio cluster. 

Mark St. John of Zapoleon Media Strategies seeks a re- 

placement. 

Scott Laudani, PD of Saga Active Rocker WLZX/Spring- 

field, MA, slides over to program co -owned Classic Rock 

WAQY (Rock 102). He replaces Glenn Stewart, who exits. 

Ironically, Stewart is nominated for a 2003 R &R Industry 

Achievement Award as Classic Rock PD of the Year. 

Paula Newell, PD of Clear Channel Rocker KNCN /Cor- 
pus Christi, TX, rises to OM of the whole damn six -sta- 

tion cluster. Always the giver, Newell will unselfishly hold 

on to her PD duties and will even continue to do afternoons 

on KNCN. 

Wherrrrre's Johnny? 

Last week KRQQ/Tucson morning maniacs Johnjay & 
Rich initiated an impromptu Tonight Show reunion between 

former Johnny Carson sidekick Ed McMahon and 

bandleader Doc Severinsen. It's hard to believe, but it's 

been I I years since Carson's last show. McMahon was on 

with the boys to plug his gig as last week's 

co -host on ABC -TV's Jimmy Kimmel Live. 

"Unbeknownst to Ed, I had our producer 

get Doc on the phone while we were 

talking to him," John ay tells ST. 

Severinsen and McMahon had lost touch 

and hadn't spoken in years. Posing as a lis- 

tener, Severinsen asked McMahon, "Hey, 

where's the million dollars I won on Star 

Search ?" He then said, "Hey, Golden Throat - it's me!" In- 

stantly, McMahon perked up and asked, "Doc? Is that you ?" 

Johnjay says, "They started bantering back and forth like we 

weren't even there, reminiscing about the old days and how 

much fun they had with Johnny. I was shaking - I'm such a 

huge Carson fan!" Impulsively, McMahon invited Severinsen 

to sit in with the band on Kimmel's show. Ironically, Kimmel 

was in the morning slot at KRQQ several years ago. 

Two words. Hi, Vol 

People, Places 'N'Stuff 

WPHI /Philadelphia midday personality Kim Kane ex- 

its, as her contract is not renewed by Radio One. 

After a successful weeklong on -air audition followed by 

an unprecedented bonus week, former WAAF /Boston af- 

ternoon driver Rocko joins WMMS /Cleveland, teaming up 

811me1,ne 
YEAR 460 

Mark Hannon becomes Market Captain for Infinity's Bos- 
ton cluster. 

r 
YEARS 460 

Seagram pays $10.6 billion for Poly - 
Gram. 
Tracy Johnson promoted to VP /GM of 
KFMB -AM & FM /San Diego. 
Eric Brooks oversees newly formed Vir- 
gin Records Urban: Paul Stewart named 
Sr. VP /A &R. 

/J 
Tracy Johnson 

YEARS 460 

WKBQ /St. Louis fires morning hosts 
Steve Shannon & D.C. Chymes after 
the hosts' use of racial slurs on -air cre- 
ates a national controversy. 
Rona Landy promoted to VP /GM of 
WLTW /New York. 

Mel Karmazin is elevated to Infinity Pres- 
ident. 

Bob Lawrence and Randy Michaels 
rise to EVPs for Jacor. 
Joel Folger returns to KEGL/Dallas as 
Program Director. 

/L2 YEARS 460 Bob Lawrence 

Polygram Sr. VP /Black Music Division Bill Haywood dies 
after a lengthy battle with kidney disease. 
Brian Bieler becomes GM of WMZQ/Washington. 
Fired WUWU/Wethersfield, NY GM Bob Allen takes over 
the transmitter site, disconnects the studio and personally 
broadcasts for 45 minutes. 

))r 
YEARS 460 

F. Richard Lee appointed Station Manager at WIRE/Indi- 
anpolis: Gary Havens becomes PD. 

jacnbss media $th annua/ rack summit 2003 

Jacobs media 
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with the lovely and talented Tom Megalis and Rick 
Eberhart in mornings. 

KSZR/Tucson PD Chandler needs to send a big -ass 

thank you note to crosstown KRQQ. After an extended trial 

period, Chandler is proud to announce the official forma- 

tion of the Shannon & Gebo morning show, featuring KSZR 

midday talent Shannon Black and Eric Gebo, former pro- 

ducer of the old Mojo & Betsy morning show on KRQQ. 

Black is also a KRQQ vet, as is Chandler's new midday tal- 

ent, Kricket. Weekender Rich Donovan is KRQQ's for- 

mer night jock. 

Citadel Active Rocker WKLQ /Grand Rapids fills its 

morning vacancy with Ron Upshaw and Don O'Neill. Ron 

& Don most recently held the wakeup slot at KQBZ (The 

Buzz) /Seattle. 

Available Now! 

After seven years with Clear Channel AC WASH/Wash- 

ington, Asst. °D /morning talent Scott Brady exits. Market 

vet Dave Adler, who most recently was in mornings at 

crosstown WBIG, is covering the slot while the search for a 

replacement gets underway. Brady can be reached at 301- 

519- 1 368 or via e-mail at sbatwashfm @aol.com. 

Entercom Talker WRKO /Boston pink -slips The Daytime 

Divas - Darlene McCarthy and Doreen Vigue. Replac- 

ing the duo is market vet Pat Whitley, who once did morn- 

ings at WRKO. 

PD Angel Garcia exits Citadel CHR/Rhythmic KWYL 

(Wild 102.9) /Reno, NV. 

Talk Topics 

KABC /Los Angeles afternoon host and 

syndicated Talker Larry Elder is drop- 
ping an hour from his show as of Mon- 

day. Elder's shorter shift means a move 

up for KABC's nighttime personalities Al 
Rantel, Mr. KABC and Doug Mc- 
Intyre. 

W1.4t 
Still getting paid the 

same. 

According to suburban Philadelphia's Doylestown 

Intelligencer, things are getting testy between new WMMR/ 

Philadelphia morning guy Joe Conklin and his former sta- 
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tion, Infinity's Sports/Talk WIP. The paper quotes an un- 

named "industry source" who claims Infinity attorneys have 

sent a cease- and -desist letter to Conklin, reportedly over 

intellectual- property issues. No comment was available from 

either camp. 

Overly enthusiastic suburban Los Angeles Talk radio lis- 

tener Shawna Enyart was sentenced to 10 days in jail and 

lost her stereo privileges after being convicted of disturbing 

the peace - for listening to her radio too loudly. Enyart, a 

38- year -old mother of six, insisted throughout her jury trial 

that she tuned in to her favorite talk shows - including Dr. 

Laura on KFI - at a reasonable volume while doing laundry 

with her garage door open. The Garden Grove, CA police 

department begged to differ. After numerous calls from an- 

gry neighbors, they wrote in their reports that the radio's 

volume was loud enough to be heard 100 yards away. Other 

than her I O days in jail and probation, the judge also ruled 

that Enyart s offending radio be donated to charity. 

Formats You'll Flip Over 

After stunting over the Memorial Day weekend with "MI 

Dave Matthews, All The Time," Clear Channel's KCDA/ 
Spokane flips from Alternative to Hot AC. The entire 

airstaff exits, except for MD Sam Hill, who is upped to PD. 

Jon McGann jumps from PD to OM and will continue to 

program Classic Rock sister KKZX. 

On the heels of ABC's $5.6 million purchase of Christian 

AC WXIR/Indianapolis, Pilgrim Communications will flip 

crosstown WPZZ from Business Talk to Christian AC by 

July I. ABC is expected to flip WXIR to Radio Disney on 

that same date. Jeremy Bialek, a WXIR sales rep and 

former MD /afternoon host, becomes PD of WPZZ. 

KTOL (96.7 The Tool) /Santa Rosa, CA flips from Rock 

to Oldies. The move fills the hole left earlier this year when 

Maverick Media switched Oldies KMGG to Classic Rock as 

KVRV (The River). 

Condolences 

ST extends its most sincere condolences to New York 

radio icon Harry Harrison on the May 20 death of his be- 

loved wife, Patti, from cancer. Harrison said, "My 'Pretty 

ST SHOT 0' THE WEEK 

Sandusky AC KLSY (Mix 92.5) /Seattle was the creative power 

behind "Seattle's High Flying Salute" at the famed Space Needle. a 

Memorial Day weekend celebration to honor veterans, active 

military, police and firefighters. The station spent the past few 

weeks having 90 huge flags signed by area citizens and visitors. 

On May 23 Mix morning hosts Murdock, Hunter and Alice held a 

live broadcast from the base of the needle as the banners were 

hoisted up and attached to the structure's legs. The flags were 

complemented by the needle's dome being repainted red, white 

and blue. Pictured, up top. trying desperately not to lose their 

breakfasts, are Alice, Murdock & Hunter. 

Patti' was a great lady, wife and mother. Everyone loved her, 

and she loved her family, her home, her gardens and her 

dogs. Like all moms, she was the heart of our home. Love 

and appreciate your family every day - they are a precious 

gift." 

Harrison recently retired as WCBS -FM /New York's 

"Morning Mayor," and his former shift is now being handled 

permanently by 25 -year market vet Dan Taylor, who had 

been in the 9am -noon slot. Taylor's old shift has been filled 

by Randy Davis. 

Rumbles 

Jones Radio Networks' Country overnight radio show 

Danny Wright All Night inks its 1 00th affiliate: Clear Channel's 

KVOO- FM/Tulsa. 

Midday personality PJ exits Cox CHR/Rhythmic WBTS/ 

Atlanta. 

Congrats to R &R's own lovable Man in Washington, As- 

sociate Editor Joe Howard, on his May 17 nuptuals to the 

lovely Lilian Veloso. They're presently in the Florida Keys 

enjoying some conch chowder and Jimmy BLffett tunes. 

The Most Powerful Research 
of the Most Popular Music Online. 
BîgChampagne. corn 
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FRANK CORREIA 
fcorreia@radioandrecords.com 

SOUND DECISIONS 

Is Your Fest The Best? 
Management pros on what makes station festivals tick 

Besides blockbuster movies, sweltering heat and le- 
gions of elementary school kids enjoying three 
months of vacation, summer is also traditionally the 
time for radio -station festivals. With the festival sea- 
son kicking into high gear, we checked in with some 
management pros and a former musician -current air 
talent to get their takes on what does and doesn't work 
at these events. 

"Where it gets problematic is in cas- 
es where there are too many acts," says 
Bob Divney of The Firm. 
"Other problems are just 
political, where there are 
competitive situations in 
the marketplace. It is a risk 
It's a risk that the band 
might do something to up- 
set the station or the com- 
petitor or the station might 
do something that slights 
the band." 

Divney notes that his 
company prefers doing business 
with stations that have a working 
game plan. "The feeling, particular- 
ly with a larger act, is that you're 
sending your band into unknown 
territory, where, if it goes bad, it 
could go really bad," he says. 

"Sometimes stations can wound 
feelings. It's a situation, from the art- 
ists' perspective, where it's not their 
event and they're not in control. 
Sometimes demands are placed on the 
band to do a multitude of things that 
they normally wouldn't have to do at 
their own shows. I'm not necessarily 
saying those things are bad things, but 
sometimes they can lead to friction 
with an artist." 

the sponsors. I don't blame them; they 
should try. 

"You try to help out and 
do as much as you can 
with advance press, ad- 
vance phoneys, etc., but at 
a certain point it's also a 
gig, and you've got to 
make sure you're setting 
your artist up to have a 

quality performance. That's 
the most important thing. 
The reason they're there is 

to put on a great live show 
first. Everything has to function with 
that as a priority." 

When it comes to locking down acts 
for your station festival, Divney says 
the sooner you do so, the better. "It's 
certainly easier when they do route," 
he says. "We collect dates as far in ad- 
vance as we can get them to be able 
to have the option of looking at things 
down the line. 

"Most of the shows that have done 
well started booking or having the 
conversations last December, got into 
the beginning stages of booking acts 
in January or February and nailed 
things down by March." 

Another key point is to know what 
is happening in your marketplace 
when scheduling the show. "Know 
what will take the listener's enter- 
tainment dollar," Divney says. "Is X- 

Men or The Matrix opening the same 
weekend you put up your show? 
That's going to take a lot of money 
out of the marketplace. Know what 
other concerts you're competing 
against, when they're going on sale, 

Walter 

Being Reasonable 
"You just do what's reasonable," 

says Jim Guernot of Rebel Waltz 
Management, whose clients include 
No Doubt, Beck, The Offspring, Hot 
Hot Heat and Social Distortion. "Ev- 
erybody would like the band to do 17 

songs acoustically and meet with all 

Flakus 

"You can create an atmosphere where 

everyone is in it all together, as opposed to 

having an attitude like `It's my radio station' or 

`It's my show, this is all you get. "' 
Walter Flakes 

and what you're going to do to dif- 
ferentiate yourself." 

Buildings Vs. Bands 

"Don't book the building before 
you book the band," advises Guemot. 
"So many of these guys call and say, 
'Hey, I've got Saturday night, Aug. 10.' 

My band is in Japan then, but I'd be 
willing to play a Wednesday night in 
July. The station can't do that, though, 
because they've already got the build- 
ing. OK, then you have an empty 
building. I've had that go- around 
with a number of guys. 

"Most of the more 

experienced guys 

realize that it's 

better to book the 

bands before you 

book the building." 

Jim Guernot 

"Most of the more experienced 
guys realize that it's better to book the 
bands before you book the building, 
but a lot of guys will still try to hold a 

building and make everybody move 
around that, as opposed to grabbing 
a date where bands can do it." 

There must also be enough lead 
time before the date. "Have you built 
this brand to the point, like KROQ/ 
Los Angeles, where you only need 
two weeks' lead time ?" Divney says. 
"If this is your first festival, give your- 
self a longer lead time and start small. 

"It's better to be turning people 
away than plastering your radio sta- 
tion with endless ads to sell your 
show. Also, consumers, after the ser- 
vice charge, are more sensitive to the 
cost of going to a concert. Being the 
better bargain could be an advantage. 

"The most successful festivals are 
put on by stations that have built their 
event and brand. It's an extension of 
the radio station. It's just like building 
a brand in the marketplace with call 
letters, the playlist, etc. 

"The better festivals started small 
and grew to where they have it down 
and are able to attend to artist needs 
because they have a support system. 
They have the promotion director, 

R&R n)., 

they have the promoter, they have all 
the facilities and the history and the 
knowledge of how to do it." 

Successful festivals have created a 

brand to the point where there's a 

built -in audience, which bodes well 
for the artists, Guernot says. "If 
you're going toWHFS/Washington's 
HFStival, there's usually an audi- 
ence," he explains. "If you're going 
to KROQ's Weenie Roast, there's usu- 
ally an audience, regardless of who's 
playing. 

"They've built a real brand identi- 
ty by putting on quality events over a 
long period of time. Now they have 
their own legs. They've done that by 
picking great talent and making sure 
it's worth everyone's while." 

Communal Atmosphere 
As the former keyboardist-program- 

mer for Chicago -based rock act Stab- 
bing Westward, WHRL /Albany, NY 
night jock Walter Flakus has a unique 
perspsiive on station festivals. 

"It's a twofold situation," he says. 
"You realize the benefit that you get 
from doing the radio festivals, which 
is why bands agree to do them for the 
most part. You get in front of a huge 
amount of people, and you get the 
radio exposure and airplay leading up 
to the shows. 

"On the downside, you'd obvious- 
ly like to do it in your own environ- 
ment, where you can do your own 
show, play a longer set, show more 
depth behind the band and use any 
production you have. And you'd like 
to do it in a way where you can route 
a tour and do it comfortably, where 
you have easy overnight drives to the 
next venue." 

For Flakus, the biggest problem he 
remembers was not the shows them- 
selves, but getting there. "In 2001 we 
did the River Rave for WBCN /Bos- 
ton on the Saturday of Memorial Day 
and then had to fly to Minnesota to 
do a festival on Sunday and then fly 
back to DC to do the HFSfestival on 
the Monday. 

"It was an insane weekend. There's 
no rest, you're using rental gear - 
those are all the things that become the 
headaches and the hassles. I had discs 
that would require certain machines. 
It's not really feasible to bring a big 
rack of equipment out with me, so I'd 
have to get hold of the right kind of 
machine to read my discs. 

"Sometimes 

stations can wound 

feelings. It's a 

situation, from the 

artists' perspective, 

where it's not their 

event and they're 

not in control." 
Bob Divney 

"Drum kits are never set up right; 
our drummer would always com- 
plain about that. You're used to get- 
ting a certain sound out of your amp. 
Guitar players can be really finicky 
about that. When you rent gear, that's 
a crapshoot. You have no idea what 
you're going to get." 

Communal Living 
Flakus, however, subscribes to the 

notion that it's a poor player who 
blames his equipment. "At the end of 
the day, you should be able to get up 
there and make the best out of what 
you have," he says. 

The former musician also reminds 
stations to take care of their visiting 
talent. "Just make sure that the band 
is accommodated," he says. "Some- 
times I become very sympathetic, be- 
cause I've been able to see all sides of 
the business. Sometimes radio people 
can be all about it being the station's 
show, yet I sympathize with the art- 
ists when they want clean towels or 
something like that. 

"You can create an atmosphere 
where everyone is in it together, as 
opposed to having an attitude like 'It's 
my radio station' or 'It's my show, this 
is all you get.' 

"I was just reading how Chris 
Cornell is excited about doing Lol- 
lapalooza because, when he did it in 
'92, it had that vibe. All the bands 
would hang out together. If you can 
keep everybody communal, that's 
going to bode best for the overall ex- 
perience." 

FUN WITH S. T. U.N. New Geffen act S. TUN. recently rocked the Roxy 

in Los Angeles as they kicked off their tour with Interscope's Dredg. Looking 

forward to the June 24 street date for S.T.UN.'s Evolution of Energy are (back, 

I -r) S. T.U.N. drummer Bobby Alt and manager David "Beno "Benveniste, Geffen 

President Jordan Schur, S. T.U.N. guitarist Neil Spies and vocalist Christiane J., 

Streetwise Concepts & Culture's Jason Bernard, S. T U.N. bassist Nick S. and 

(front) co- manager Robby Sutton. 
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LW TW ARTIST ALBUM LABEL POWERINUEX CHANGE 

1 STAIND 14 Shades Of Grey Elektra /EEG 228,740 - 
2 DEFTONES Deftones Maverick /Reprise 167,900 - 

4 3 EVANESCENCE Fallen Windup 108,077 +17% 

5 4 MATRIX RELOADED Soundtrack Maverick /Reprise 102,944 +15% 

8 5 KELLY CLARKSON Thankful RCA 100,239 +35% 

2 6 50 CENT Get Rich Or Die Tryin' Shady /Aftermath / lnrerscope 99,054 -8% 

6 7 NORAH JONES Corne Away With Me Blue Note /Virgin 80,599 -6% 

7 8 LIZZIE MCGUIRE MOVIE Soundtrack Walt Disney 69,821 -9% 

9 9 CHER Very Best Of Cher WSM 69,615 -6% 

10 DAVID BANNER Mississippi: The Album SRC /Universal 67,236 - 
14 11 AMERICAN IDOL SEASON 2 Various RCA 58,648 +8% 

11 12 LINKIN PARK Meteora Warner Bros. 56,962 -4% 

13 RICKY MARTIN Almas Del Silencio Sony Discos 52,709 - 
14 JO DEE MESSINA Greatest Hits Curb 52,545 - 

12 15 JACK JOHNSON On And On Moonshine Conspiracy /Universal 48,853 16% 

16 WEIRD AL YANKOVIC Poodle Hat Volcano 48,794 - 
17 DJ KAYSLAY The Streetsweeper Columbia 47,340 - 

13 18 ISLEY BROTHERS Body Kiss Dream Works 46,675 -15% 

1 19 MARILYN MANSON Golden Age Of Grotesque Nothing /lnterscope 44,915 -62% 

17 20 SEAN PAUL Dully Rock VP /Atlantic 44,678 0% 

15 21 CELINE DION One Heart Epic 44,122 -13% 

18 22 R.KELLY Chocolate Factory Jive 41,949 -6% 

23 POWERMAN 5000 Transform Dream Works 41,481 - 
16 24 NOW 12 Various Capitol 40,705 -11% 

25 LIVE Birds Of Pray MCA 40,158 - 
19 26 WHITE STRIPES Elephant V2 39,637 -4% 

3 27 COLD Year Of The Spider Geffen /lnterscope 39,518 -62% 

20 28 LIL' KIM La Bella Mafia Atlantic 38,905 +4% 

30 29 TOBY KEITH Unleashed Dream Works 38,864 +24% 

24 30 COLDPLAY Rush Of Blood To The Head Capitol 36,862 +8% 

26 31 AUDIOSLAVE Audioslave lnterscope /Epic 34,995 +5% 

25 32 GODSMACK Faceless Republic /Universal 34,947 +4% 

33 LYNYRD SKYNYRD Vicious Cycle Sanctuary /SRG 34,182 - 
28 34 CHRISTINA AGUILERA Stripped RCA 33,880 +5% 

42 35 EMINEM Eminem Show Aftermath /lnterscope 33,833 +39% 

22 36 FABULOUS Street Dreams Elektra /EEG 33,252 -5% 

31 37 JIMMY BUFFETT Meet Me In Margaritaville UTV 32,203 +6% 

27 38 KID ROCK Cocky Atlantic 31,882 -4% 

23 39 FLEETWOOD MAC Say You Will Reprise 31,852 -8% 

40 40 MATCHBOX TWENTY More Than You Think You Are Mehsma /Atlantic 30,866 +20% 

32 41 JUSTIN TIMBERLAKE Justified Jive 30,113 0% 

10 42 THIRD EYE BLIND Out Of The Vein Elektra /EEG 28,319 -55% 

33 43 AVRIL LAVIGNE Let Go Arista 28,243 -3% 

36 44 GOOD CHARLOTTE Young & Hopeless Daylight /Epic 28,237 +2% 

45 LESS THAN JAKE Anthem Warner Bros. 28,042 - 
37 46 TRAPT Trapt Warner Bros. 27,109 +1% 

43 47 SHANIA TWAIN Up Mercury /IDJMG 25,419 +6% 

48 48 THE ALL AMERICAN REJECTS The All American Rejects Dream Works 24,403 +26% 

35 49 LISA MARIE PRESLEY To Whom It May Concern Capitol 24,303 -15% 

38 50 JOHN MAYER Room For Squares A ware/Columbia 24,083 -8% 

© HITS Magazine Inc. 

rJ rl ALBUMS 

Rocky Top 
From the looks of this week's HITS Top 50 Al- 

bums Chart - 
topped by Flip/Ele- 
ktra's Staind, fol- 
lowed by Maverick/ 
Reprise's Deftones, 
Wind -up's Evanes- 
cence and Maver- 
ick/Reprise's Matrix 
Reloaded soundtrack - you might con- Deftones 
dude that rock is back. You'd be wrong. Rock 

never went away; it just takes good bands and 

strong records to 
activate the audi- 
ence. 

Look at the ex- 

citement sur- 
rounding Elek- 
tra's upcoming 
Metallica album 
as the label begins 

working the first 
track. And don't 
try to tell us you haven't attempted to scam 

copies of the live Led Zeppelin DVD and CD 
sets that came out Tuesday on Atlantic. Trust 
us, the roar will be deafening, as in turned up 
to 11, in the next few weeks, especially at the 
hard -rocking, hot -selling Warner Music 
Group, which has three of the top five, with 

Staind 

Led Zep streeting and Metallica on deck. 

The rest of the top 10 is wildly eclectic, 
with RCA popster Kelly Clarkson at No. 5; 

Shady /Aftermath/Interscope MC 50 Cent at 
No. 6; Blue Note throwback Norah Jones at 
No. 7; Disney's teen- centric Lizzie McGuire 
Movie ST at No. 8; WSM's Cher best -of at No. 

9; and David Banner, the first release from 
Steve Rifkind's new Universal sublabel, 
SRC, bowing in the 10 spot. 

In all, nine debuts land in the top 25, in- 

cluding Sony Discos' Ricky Martin en Es- 

pañol (No. 13), a best -of from Curb country 
thrush Jo Dee Messina (No. 14), Volcano's 
"Weird Al" Yankovic (No. 16), Columbia's 
DJ Kay Slay (No. 17), Geffen's Powerman 
5000 (No. 23) and Radioactive/MCA's Live 
(No. 25). 

And that's not all, 

folks. Also debuting 
are Sanctuary/SRG's 
Lynyrd Skynyrd, at 

No. 33, and Warner 
Bros.' Less Than 
Jake, at No. 45. 

Next week: We'll 

see the debuts of David Banner - hardly any- 
thing, as the majors go with their usual 
Memorial Day weekend ritual and take a 

pass, with the historic exception of the 
aforementioned Led Zep triple -disc pack- 
age. Zep should chart high, despite its 
$26.98 list. Could it vie for the top? How 
can it miss, with a 25- minute version of 
"Dazed and Confused "? 
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Addicted 
It's time for tans to get "addicted." After 13 long years, the wait is 

finally over. Jane's Addiction are back, and they are releasing a brand - 

new album this summer. Next 
week we get our first peek at their 
new material as "Just Because" 
goes for adds at Rock, Active Rock 

and Alternative. Strays is the title 
of the forthcoming CD, and Bob 

Ezrin serves as producer for the 

project. The album is scheduled to 

hit stores July 22. Jane's Addiction 
will be part of the lollapalooza '03 

tour, kicking off in Ionia, MI on 
July 3. As a warm -up for the tour, 

Lollapalooza week on The Jimmy 

Kimmel Show will start on June 16, with Perry Farrell serving as co- 

host for the week. The band will also appear on Late Night With Dav- 

id Letterman on July 22 and on the cover of Spin in August. 
Next week there are lots of "songs" coming to Rock, Active Rock 

and Alternative. AFI are Going for Adds with "The Leaving Song, 

Pt. II," the second single from their debut CD, Sing the Sorrow. The 

album was co-produced by Jerry Finn (Rancid, Green Day) and Butch 

Vig (Nirvana, Smashing Pumpkins). It has been over 10 years since 

Davey Havok (vocals), Jade Puget (guitar), Hunter (bass) and Adam 
Carson (drums) came together as teenagers in Ukiah, CA to form AFI, 
which stands for "A Fire Inside." The band is currently playing over- 

seas and will make a brief return to the States this June before head- 

ing to Japan in August. 
Theory Of A Deadman deliver "The Last Song" to Rock and Ac- 

tive Rock, the latest from their self -titled album. "I wrote 'Last Song' 

about five years ago, and it was originally called 'Theory of a Dead- 

man,'" reveals vocalist Tyler Connolly. "It's basically about a guy who's 
writing his memoirs before committing suicide, but it's coming at the 

situation from a positive angle. You can't take life for granted, and if 
you blow your brains out, there's a lot you're going to miss." 

Over at Rhythmic and Urban, Pharrell, half of the super- production 
duo known as The Neptune, has been making a name for himself as 

a singer. His voice has graced recent hits such as Jay -Z's "Excuse Me 

Miss" and Snoop Dogg's "Beautiful." Next week Pharrell takes center 

stage as he introduces "Frontin'," featuring Jay -Z, the lead single from 
The Neptune' upcoming compilation album, Star Trak Presents ... 

Clones. The album, which is due in stores July 8, will reportedly have 

a huge guest list including Nas, 

Kelis, Dirt McGirt (a.k.a. ODB), 
Busta Rhymes, Clipse, Spymob, 
Usher and more. 

We've also got a few powerful 
remakes on the horizon next 
week. Mariah Carey presents her 
version of Def Leppard's power 
ballad "Bringin' on the Heart- 
break" to Pop, AC and Hot AC 
outlets. Dates for the North Amer- 
ican portion of Carey's Charm - 
bracelet tour are currently being 

reworked. She decided to switch the venues from arenas to smaller 
theaters, where she can be more intimate with her audience. Her lat- 

est album, Channbracelet, will be rereleased later this summer and will 
feature new cover art and four new songs. "I Know What You Want," 

her current hit with Busta 
Rhymes, is among the new songs 

on the reissue. 

Meanwhile, Michael Buble 
gives AC his version of George 
Michael's classic tune "Kissing a 

Fool." This is the first single from 
the 25-year-old Vancouver native's 

self -titled debut CD, produced by 
David Foster. For the album, Bu- 

ble remade many hits from years 

past, all the way back to the swing 
era. "I think all these songs have 

something in common," says Buble. "They have a heart and a soul, 

and the challenge of any singer is to connect with those qualities and 

make them real for the audience. Of course, these particular standards 
have been favorites of mine for as long as I can remember, but the 

newer material has that special something as well. It's a timeless qual- 

ity." Buble is currently finishing some New York shows and then will 
travel to Los Angeles for some appearances in mid -June. - Mike Trias 

Jane's Addiction 

Mariah Carey 

Michael Buble 

Week Of 612/03 

CRAIG DAVID FISTING Rise & Fall (Wi/dstar /At /antic) 

DREAM fILOON Crazy (Bad Boy /Universals 

MARIAN CAREY Bringin' On The Hearttreak (MonarC /IOJMG) 

CHR/RHYTHMIC 

BOO & GOTTI Ain't It Man (Cash MoneylUniversal) 

CADDILAC TAH fIALTHEA I Got'cha Ma (Del Jam / /D MG) 

CRAIG DAVID FISTING Rise & Fall (Wildstar /At /antic) 

DREAM fILOON Crazy (Bad Boy /Universal) 

POUR A.K.A PRETTY WILLIE Woo (WINO 

PHARREL WILLIAMS fIJAY -Z Frontin' (Star Trak/Arista) 

ID Keep It On The Low (Cash Money /Universal) 

URBAN 

BOO & GOTTI Ain't It Man (Cash Money /Universal) 

CADDILAC TAH fIALTHEA I Got'cha Ma (DelJam/IDJMG) 

MOWETT Tru Rider (DreamWorks) 

POUR A.K.A PRETTY WILLIE Woo (IVJIIo) 

PHARREL WILLIAMS fIJAYd Frontin' (Star Trak /Aris!al 

TO Keep It On The Low (Cash Money /Universal) 

URBAN AC 

MOWETT Tru Rider (Dream Works) 

COUNTRY 

COLT PRATHER The Dash (Columbia) 

DIXIE CHICKS Godspeed (Sweet Dreams) 

(Open Wide /Monument/Epic) 

DOLLY PARTON I'm Gone (Sugar Hill) 

DWIGHT YOAKAM The Back Of Your Hand 

(ElectrodisclAodium) 

JEFF CARSON I Can Only Imagine (Asylum /Curb) 

RHONDA VINCENT You Can't Take It With You 

When You Go (Rounder) 

SHERRIE AUSTIN Streets Of Heaven 'C4 /BBRI 

AC 

MARIAH CAREY Bringin' On The Heartbreak (MonarC /IDJMG) 

MICHAEL BUBLE' Kissing A Fool (142/Reprise) 

HOT AC 

CRAIG DAVID fISTING Rise & Fall (Wildstar /Atlantic) 

DAVE GAHAN Dirty Sticky Floors /Reprise/ 

MARIAN CAREY Bringin' On The Heartbreak (MonarC /IDJMG) 

PETE YORN Crystal Village (Columbia) 

SMOOTH JAZZ 

ACOUSTIC ALCHEMY No Messin' (Higher Octave) 

BOB JAMES Just One Thing (Warner Bros.) 

GEORGE SHELBY Touch (Morpheus) 

MARION MEADOWS Treasures (Heads Up) 

ROCK 

AFI The Leaving Song, Pt. II (OreamWorks) 

BROOKS BUFORD Trailer Fabulous (So So Del /Arista/ 

DISTURBED Liberate (Reprise) 

GEORGE THOROGOOD American Made (Eagle, 

JANE'S ADDICTION Just Because (Capitol) 

LYNCHIPILSON When You Bleed (Spitfire) 

MATCHBOX TWENTY Feel (Me /isma /Atlantic) 

THEORY OF A DEADMAN The Last Song (RoadrunnerllDJMG) 

ACTIVE ROCK 

AFI The Leaving Song, Pt. II (Dream Works) 

BROOKS BUFORD Trailer Fabulous (So So Def /Arista) 

DISTURBED Liberate (Reprise) 

JANE'S ADDICTION Just Because (Capitol) 

LYNCHIPILSON When You Bleed (Spitfire) 

MATCHBOX TWENTY Feel (Me /isma /Atlantic) 

THEORY OF A DEADMAN The Last Song ( RoadrunnerllDJMG) 

ALTERNATIVE 

AFI The Leaving Song, Pt. Il (Dream Works) 

BLUE MAN GROUP fIGAVIN ROSSDALE The Current (Lava) 

BROOKS BUFORD Trailer Fabulous (So So Del /Arista) 

DIFFUSER I Wonder (Hollywood) 

DOUBLEORIVE Imprint (Roadrunner /IDJMG) 

GRANDADDY Now It's On (V2) 

LUSTER Amsterdam (Palm /Reprise) 

JANE'S ADDICTION Just Because (Capitol) 

MATCHBOX TWENTY Feel (Me /isma /At /antic) 

ROONEY Blue Side (Seien!Interscope) 

STREETS Don't Mug Yourself (Vice/Atlantic) 

TRIPLE A 

BOYD TINSLEY Listen (Sama Rags /RCA) 

BUDDY GUY Blues Singer (album) (Silvertonel 

CAT POWER He War (Matador /Beggars) 

CLEM SNIDE Soft Spot (SpinArt) 

DAR WILLIAMS Closer To Me (Razor & Tiel 

GRANDADDY Now It's On (1/2) 

JOE JACKSON BAND Take It Like A Man (Rykodisc) 

SARAH SHANNON I'll Run Away (Casa) 

STARGAZER LILY Better Than Beethoven (Jung) 

TINDERSTICKS Waiting For The Moon (Beggars) 

YONDER MOUNTAIN STRING BAND Old Hands (Frog Pad) 

R &R's Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds 
is e- mailed each week to participating radio and record executives. For more info, contact Greg Maffei at 
gmaffeieradioandrecords. com. 
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Continued from Page 1 

their news and entertainment. In 
the radio industry, for example, con- 

solidation has had a very positive 
effect on the public interest through 
recognized increases in formats, as 

demonstrated in studies. Retention 

of the current ownership rules is 

thus no longer necessary to further 
the commissions historic interest in 

promoting diversity" 
Many inside the Beltway predict 

the approval of new, eased FCC 

regulations, and the agency's two 
Democratic commissioners - 
Michael Copps and Jonathan 
Adelstein - on Tuesday continued 
their efforts to bring the forthcom- 

ing rule changes to the public by 
holding an informal afternoon hear- 

ing at the Portals. Among those in 
attendance were representatives 
from the Consumers Union, the 

Catholic Conference of Bishops and 

the Parents Television Council. 
"I ask the chairman, I plead with 

him, give us time," Copps said of 
FCC Chairman Michael Powell. But 
Powell, while in the building, did 
not attend the hearing. 

Black Assn. of Journalists Presi- 

dent Condace Pressley believes 
eased media -ownership restrictions 
will not only result in fewer journal- 
ists, it will also lead to fewer oppor- 
tunities for minority journalists. 
"Just as our nation gets more and 

more brown," she said, "the only 
color big media is seeing is green." 

In an interview with Reuters, 
Powell defended the FCC's upcom- 
ing June 2 vote on the ownership 
limits and argued that a diversity of 
viewpoints would continue to exist 

in an even more consolidated me- 

dia universe. "As long as this coun- 
try is diverse, you're going to have 

a very difficult time making money 
being a one -note station," Powell 
said. He added that Copps and 
Adelstein have yet to make any 
"substantive alternative proposals," 
something staffers for both commis- 
sioners disputed. 

Speaking on radio -ownership 
limits, Powell said a proposal is still 
up for consideration that would al- 

low a company to own 10 stations 
in a market where there are at least 

60 stations remaining. Current re- 

strictions allow a company to own 
eight stations in a market, so long as 

there are 45 remaining stations. "I 
don't have a strong position about 

it yet," Powell said. 

On the same day as the first and 

only DC -based public hearing on 
new FCC rules, news of protests 
against Clear Channel made its way 
into some of the nation's newspa- 

pers. In San Antonio, the Express - 

News reported on a protest against 
the FCC's June 2 vote that took place 

in front of Clear Channel's corpo- 

rate headquarters. The protest in- 
volved three people: an advocate for 
the Texas Public Interest Research 

Group, the head of the grass -roots 

Socially Responsible Investment 
Coalition and the head of the Texas 

State Rifle Assn. 

Market Definition Debated 

In his interview with Reuters, 
Powell confirmed that the FCC has 

not resolved how to go about defin- 
ing a radio market. However, he said 

he preferred to do so based on ge- 

ography. But if it were up to the 
NAB, the current contour -based 

definition would be retained -with 
certain stipulations. 

NAB President /CEO Eddie Fritts 

suggested in a May 23 letter to 
Powell that "large signal" stations be 

excluded from the count of stations 
in a market if those stations' trans- 

mitters are more than 58 miles from 
the area of "common overlap." For 

example, Clear Channel's KFI /Los 
Angeles would not be included in 
that company's marketcountforSan 
Diego, where the station has signifi- 
cant listening shares. 

Fritts also urged the FCC to grand- 
father all existing station clusters as 

long as they remain under their cur- 

rent ownership and to permit pre- 

existing station clusters that would 
not be in compliance with the revised 

ntles to be freely transferred. "Unlike 
proposals that rely on the use of rat- 

ings -based market definitions, ' Fritts 

said, "this approach does not result 
in markets that are affected by past 

and potential future 'gerrymander- 
ing' by ratings- service subscribers." 

He added that the need for 
grandfathering and transferability 
are "particularly acute," since every 

existing cluster was formed based on 

the contour-based definition, which 
has been in use since 1992. "It would 
be strikingly unfair to now change 

the Hiles and require those stations to 

be divested or to limit their owners' 

ability to transfer them for full mar- 

ket value," Fritts said. 

Another supporter of the FCC's 

forthcoming rule changes is Rep. 

Billy Tauzin, who last week sent a 

letter to his House colleagues urging 

opposition to HR 2052, the Preserva- 

tion of Localism, Program Diversity 
and Competition in Television Broad- 

cast Service Act. Tauzin said the bill 
should be defeated "for the simple 
reason that it prevents the FCC from 
doing what both Congress and the 

courts have repeatedly told it to do- 
justify its broadcast -ownership 
miles." 

He added, "Under Chairman 
Powell's leadership, the FCC is cur- 
rently undertaking the most thought- 

ful and thorough review of our 
nation's broadcast -ownership rules 

in the history of their existence." He 

cited Powell's help in the formation 
of the Media Ownership Working 
Group and the fact that Powell called 

for 12 FCC-commissioned studies for 
its rewrite of media cross- ownership 
rules. 

"The chairman and the commis- 
sioners participated in a public hear- 

ing on media ownership in New 
York, and the FCC sponsored its own 
field hearing in Virginia," Tauzin 

said. "The commission has an exten- 

sive record on the subject. It is time 
for the commission to act." 

DC Think Tank Slams FCC 

On the other end of the spectrum, 
the Center for Public Integrity spoke 

out against the commission's desire 

to loosen media -ownership restric- 

tions after it found through its own 
research that companies such as 

Viacom and Clear Channel already 

dominate many of the nation's mar- 

kets. The center also analyzed current 
media ownership in the hometowns 

of each FCC commissioner and 
found that, of the 203 commercial ra- 

dio stations in those five locations, 48 

are owned by four radio companies - 27 of them by Clear Channel. 
Meanwhile, the group lashed out 

at the FCC for allowing its officials to 

take more than 2,500 trips costing 
nearly $2.8 million over the past eight 

years, with most of thecostpicked up 
by the companies the agency regu- 

lates. The FCC's biggest sponsor? The 

NAB, which the center said paid 
$191,472 to bring 206 FCC officials to 
its events. The center's complete re- 

port can be viewed online at www. 

publicintegrity.org. 

While many anticipate that me- 
dia companies will bulk up their 
print and electronic -media hold- 
ings following June 2's vote, such 

radio-heavy companies as Citadel, 
Clear Channel and Cumulus aren't 
expected to buy assets in the print 
media. Furthermore, Cumulus 
Chairman /CEO Lew Dickey Jr. 

told TheDeal.com that his company 
wouldn't even purchase TV sta- 
tions following the FCC's expected 

easing of cross -ownership restric- 
tions. 

'The best use of Cumulus capital 
is to continue acquiring radio sta- 

tions," he said. "We're going to focus 

on what we do best." He added that 
it's easier to raise capital to purchase 
additional radio stations than it is to 

invest in newspaper or television 
ventures. Cumulus could consider 
expanding to other media in the fu- 
ture, but only after it enters at least 

100 markets. 

Meanwhile, Clear Channel Sr. VP/ 
Government Relations Andy Levin 
said the company has no plans to buy 
newspaper companies because of 
their lower profitability- But Clear 
Channel could add TV stations in 
markets where it owns radio sta- 

tions, he said. 

While the debate over how big 
media companies will become fol- 
lowing June 2's vote will undoubt- 
edly continue throughout the sum- 
mer, the lengthy back -and -forth 
wrangling over the vote itself will 
come to an end that morning at 9:30 

ET. The session will be open to the 
public and will be broadcast live 
over the Internet. The webcast can 

be accessed at the FCC's audio/ 
video events page, www.fcc.gov/ 
realaudio. 

Visit R&R's website, wwwmdicamf 

records.com, for updated news on the 

vote. 
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PART TWO OF A TWO-PART SERIES 

CHR/POP 

Re- Creating 
Compelling Radio 
The solution to radio's dilemma 

How can we save what once was a great industry? 
First, like an alcoholic, you have to admit there is a 
problem. And while the solution may start with the 
jocks and programmers, it has to reach all the way to 
owners, stockholders and Wall Street. 

We need to be like the newscaster 
from the movie Network and scream 
from the rooftops, "I'm mad as hell, 
and I'm not going to take 
it anymore!" Programmers 
need to keep on screaming 
until our owners and Wall 

Street listen, or we'll all be 
working in another indus- 
try in five years. 

The solutions are easy, 
but the road back is long 
and hard, and I believe it 

all begins with what I will 
call the eight basic steps: 

1. Admit there is a problem and 
take a hard look at the industry. 

2. Build a brain trust to create and 
execute your strategy. 

3. Get to know your listeners, and 
ask them what you can do to be better. 

4. Create custom solutions for lis- 

teners. 
5. Make a promise and deliver on 

it relentlessly. 
6. Give the consumer better variety 

and a better product. 
7. Create a unique radio station 

with great live personalities dedicat- 
ed to serving the needs of the local 
community. 

8. Inform the listener about how 
you've listened to them and how 
you've improved. You need to do this 
on the station and, most especially, 
with outside marketing. Market, mar- 
ket, market your radio station! 

What's The Problem? 

ers wanted. They discovered that the 
viewers wanted better -quality pro- 
gramming and more variety (sound 

familiar ?). 

Their solution was digi- 
tal cable. This was right out 
ofa Ries and Trout book on 
marketing basics. Cable 
covered every advantage 
satellite TV had and of- 
fered the same variety (the 
same channels), then began 
an aggressive TV campaign 
to reposition the satellite 
industry and prey upon its 

weaknesses (system unfamiliarity and 
the one -set- per -setup limitation), which 
happen to be the same disadvantages 
that and satellite or Internet radio 
have when compared to terrestrial 
radio. 

Guy Zapoleon 

People Power 
Build a brain trust to create and 

execute your strategy. More important 
than any single aspect ofa great radio 
station are the people who staff and 
manage it and create the product. As 
Nationwide Communications Presi- 
dent Steve Berger always said, "Only 
the best people." 

If you want greatness, you have to 
have the best people money can buy. 
It's the "all or nothing" principle: If 

you don't have someone excellent in 
a given department, you have a weak 
link, and your chance to be great is 

slight. With two or more weak links, 
your long -term success - your chanc- 

It's time to take a hard look at the es of succeeding at all - are greatly 
industry and admit that there is a compromised. 
problem. Research is critical for our Contrary to the norm of consolida- 
individual stations and also vital for tion, I agree with John Gehron, who 
radio as a medium. We must figure always told me that you couldn't have 
out how to get back the people we've a programmer devoted to program - 
lost and how to make current listen - ming two radio stations and expect 
ers more satisfied. the same quality. 

If you don't think this is possible, That extends to air personalities. 
take a look at the cable TV industry, You can't have voicetracking and ex- 
which was on the ropes and faced ex- pert the creativity and immediacy that 
tinction after the explosion of satellite a live air talent provide by reacting to 
TV. The cable people took a hard look local events and connecting with lis- 

at their industry and what their view - teners. 

R &R May 30, 2003 

By Guy Zapoleon 

Outside Perspective 

As a former programmer and long- 
time consultant, I believe that your 
brain trust should include outside ex- 

perts to provide perspective. Why 
work with a consultant? Well, from 
experience I can tell you that it's easy 
to lose sight of what is right or wrong 
with your station. A good consultant 
who works in your format can boil it 
down for you and help provide the 
keys to success or failure. 

Many times the PD or GM already 
knows the problem, but he may not 
have the credibility he needs to get it 
across to those who can help him 
solve it. He may be perceived as mak- 
ing excuses. A consultant can come in 
and lend credence to the argument 
while simultaneously providing the 
local team with the tools and under- 
standing they need. 

The average programmer typically 
can't match the knowledge of a win- 
ning consultant because of the con- 
sultant's years of working with many 
stations and formats in different mar- 
kets and competitive scenarios. 

Most consultants have had the ex- 

perience of working with different re- 
search companies and have seen 
many different ways of putting a 

questionnaire together and many dif- 
ferent interpretations of the same re- 

sults. The wrong interpretation of a 
study has the potential to destroy 
your station, and a consultant has the 
programming expertise to interpret 
studies and read between the lines. 

While a strategic plan may be sim- 
ple in concept, there are a thousand 
details, and it takes a lot of expertise 
to ensure that every one is covered. A 
strong consultant is your insurance 
policy for making sure that the strate- 
gic plan is executed with excellence. 
Look at your consultant as a filter for 
programming who will help the PD 
and GM understand programming 
and marketing issues that they have 
not faced. 

Reasons For Research 

Get to know your listeners, and ask 
them what you can do to be better. 
You need to conduct consistent re- 
search. Operators who do one percep- 
tual a year - or even every few years - and act like the competitive land- 

scape is not changing may be penny - 
wise and pound- foolish. Everything is 

changing all the time. Listeners are 
changing, competition is changing, 
the format is evolving, and there is 

new competition from other media. 
I believe the Australians and Ger- 

mans get it so much better than we do. 
Their stations have their own research 
departments and a research consult- 
ant who provides monthly perceptu- 
al tracking to compare to ratings. They 
can tell exactly what caused a decline 
right after it occurs instead of letting 
the problem linger and potentially 
damaging the station further. 

At this point, such a setup is too 
much to ask for in the US.; we can't 
afford it. But even two perceptuals a 

year would give us time to fix a mis- 
take before it can do permanent dam- 
age. In a cluster of stations you should 
also be doing a market format- viabil- 
ity study every year to measure mar- 
ket changes and the desire for individ- 
ual formats. (If need be, this can be one 
of the perceptuals.) 

Hire a researcher who tells you the 
truth that you need to hear, not what 
you want to hear, and who can help 
you design a custom strategy that pro- 
duces lots of success stories. What you 
don't need are cookie-cutter strategies 
and researchers who avoid the brutal 
truth in order not to upset you. 

We're in a time when it is so com- 
petitive that we always need to hear 
the truth about our stations if we are 
going to win and, more important, if 
we are going to continue to be an im- 
portant part of our listeners' lives. 

Learn from the great 

companies of the 

past and take out an 

insurance policy: 

Spend money on 

people, resources 

and marketing to 

maintain your 

success. 

Wipe The Slate 

Use your excellent brain trust to 
interpret the research for the station 
while looking for custom solutions, 
not rehashed ideas that have been 
used in a thousand markets. Wipe the 
slate clean and see if you can come up 
with something fresh and creative. 

Today everything has become so 
homogenized that a few people are 
making decisions for millions. I agree 
with Gerry Tabeo, who worked with 
CSS sales training and his own cre- 
ative -idea facilitation company, about 
how this influences the creative pro- 
cess. He says that the best ideas core 
out of a free exchange with judgment 
withheld and that interaction creates 
new twists and new creativity. 

When you brainstorm, don't put a 

limit on the number of ideas someone 
can write down, because the more 
ideas, the more likely you are to find 
at least one great creative one. When 
we remove more and more people 
from the creative process, there are 
less unique ideas. This creates same- 
ness and leads to stagnation. 

Ries and Trout talk about a relentless 
pursuit. Use research to find listeners' 
needs, desires and expectations, then 
make a promise to your listeners and 
never stop delivering on it. 

Stand Out 
Radio is about great promotions 

and great personalities. Where do we 
start to find answers to today's prob- 
lems? Look back to when radio was 
successful. 

First, let's talk about stationality. I 

grew up loving radio from the time I 

was 13 and had my little transistor 
tucked under my pillow, listening to 
Cousin Brucie on WABC /New York. 

I hung on his every word, as did ev- 
ery teenager in the New York -New 
Jersey -Connecticut area back in 1965. 

I was thrilled by the music on 
WABC (not much more than the top 
14 hits) and by the great personalities 
in all dayparts. There were also excit- 
ing jingles and news to let me know 
what was happening in the world. 

I moved to Los Angeles when I was 
15 and started listening to KHJ. It was 
great for a different reason. KHJ had 
seamless production that made each 
song sound better than it did on any 
other radio station I've heard before 
or since. 

KHJ was a combination of Bill 
Drake - with his "tight" format, 
shorter playlist, short jingles and pro- 
mos and 12- second jock raps - and 
PD Ron Jacobs, who was the creative 
force behind the nonstop contest con- 
cept, meaning there was an incredible 
contest every one or two weeks. 

When looking for a solution to to- 

day's problems, one could do worse 
than to remember what it was that 
made these two stations so great and 
so unique. 

Music Matters 

When it comes to music, most ex- 
perts agree that a tight playlist is the 
key to better ratings. This is true in the 
short-term, but unless you test your 
music three or four times a year, the 
strategy can have long -term ill effer.ts. 

Take Oldies, for example. By play- 
ing songs like "Oh Pretty Woman" 
and "Good Lovirí " every five hours 
for five years, the format has burned 
its core library. Tight playlists have 
chased passionate, TSL- delivering 
oldies fans to their CD collections 
and turned a foreground music for- 
mat into a utility format that is used 
for 10 minutes in the car or as back- 
ground at work. 

If it can happen to Oldies, it can 
happen to other formats. Greg Stras- 
sell at Hot AC WBMX /Boston de- 
veloped about 25 great "oh wow" ti- 
tles that had low familiarity but 
high potential. By playing these 
over the years, he has created more 
gold titles to fall back on than most 
Hot ACs have. 

Continued on Page 31 
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H1 = Hit Potential ® 

ARTIST TITLE LABEL(S) 

CHR/POP 
DEMOGRAPHICS REGIONS TOTAL AVERAGE 

FAVORABILm ESTIMATE 0-5) 

TW LW 2W 3lY 
WOMEN 

12 -17 
WOMEN 

18 -24 
WOMEN 

25 -34 
MID. 

EAST SOUTH WEST WEST 

3 DOORS DOWN When I'm Gone (Republic/Lk/versa') 3.99 3.73 3.61 3.70 93.1 28.3 3.77 4.04 4.16 4.03 4.01 3.96 3.96 

50 CENT In Da Club /Shady /Aftermath //nterscopel 3.92 3.87 3.94 3.93 95.7 37.1 3.97 4.12 3.66 4.07 3.86 3.93 3.81 

FABOLOUS Cant Let You Go (Elektra/EEGI 3.89 3.83 3.73 3.65 92.0 35.4 4.08 3.75 3.86 3.88 3.85 3.87 3.97 

EMINEM Sing For The Moment /Shady //nterscopel 3.87 187 3.88 3.82 95.7 32.6 3.89 3.74 4.00 3.96 3.65 3.92 3.96 

BUSTA RHYMES & MARIAH CAREY I Know What You Want (J) 3.86 92.9 32.6 3.98 3.77 3.81 4.00 3.71 3.84 3.86 

R. KELLY Ignition (Jive) 3.85 3.69 3.65 3.62 97.7 38.0 3.84 3.80 3.92 3.90 3.86 3.74 3.92 

11* LIL' KIM 050 CENT Magic Stick (Atlantic/ 3.83 - 85.7 17.7 3.76 3.79 3.94 3.82 3.58 3.89 4.00 

TYRESE How You Gonna Act Like That (J) 3.81 3.75 3.78 3.94 93.1 44.3 3.99 3.78 3.65 3.83 3.85 3.80 3.76 

Hi> R. KELLY ffTIGGER Snake (Jive) 3.78 82.3 22.9 3.85 3.71 3.80 3.77 3.64 4.00 3.72 

Hi* NAS I Can (Columbia) 3.77 3.76 3.79 3.83 96.0 42.6 3.91 3.62 3.79 3.93 3.71 3.70 3.74 

JENNIFER LOPEZ (ILL COOL J All I Have (Epic) 3.72 3.69 3.72 3.82 99.1 52.0 3.76 3.65 3.76 3.84 3.62 3.48 3.95 

AMANDA PEREZ Angel %Powerhowse /Virgin) 3.71 3.70 3.78 3.86 94.0 39.1 3.89 3.65 3.58 3.74 3.63 3.80 3.65 

SEAN PAUL Get Busy (VP /Atlantic) 3.69 3.79 3.95 3.94 96.9 40.3 3.75 3.63 3.68 3.90 3.54 3.48 3.82 

HP) FRANKIE J Don't Wanna Try (Columbia) 3.66 3.54 3.54 3.68 85.4 30.3 3.70 3.73 3.56 3.66 3.64 3.71 3.65 

GINUWINE Hell Yeah (Epic) 3.63 3.60 3.64 3.76 93.4 40.3 3.71 3.64 3.53 3.77 3.55 3.51 3.67 

1114 SNOOP DOGG Beautiful (DoggyStyle /Priority /Capitol) 3.63 3.61 3.68 3.80 94.3 42.9 3.76 3.61 3.50 3.69 3.60 3.65 3.57 

WAYNE WONDER No Letting Go (VP /Atlantic) 3.60 3.52 3.57 3.65 85.7 39.1 3.71 3.53 3.57 3.88 3.34 3.43 3.73 

liFt0 DA BRAT In Love Wit Chu (So So Def /Aosta) 3.59 3.68 3.85 - 86.6 35.7 3.76 3.40 3.64 3.64 3.47 3.63 3.64 

MATCHBOX TWENTY Unwell (Melisma /Atlantic) 3.59 3.53 3.35 3.41 85.7 30.9 3.59 3.58 3.59 3.62 3.63 3.39 3.71 

COLDPLAY Clocks (Capitol) 3.59 3.38 - - 80.3 33.7 3.40 3.48 3.85 3.76 3.69 3.51 3.42 

GOOD CHARLOTTE The Anthem (Epic) 3.58 3.38 3.33 3.41 91.1 35.7 3.74 3.62 3.37 3.59 3.55 3.62 3.55 

JUSTIN TIMBERLAKE Rock Your Body (Jive) 3.55 3.52 3.53 3.58 98.3 44.3 3.56 3.54 3.54 3.48 3.51 3.72 3.47 

JENNIFER LOPEZ I'm Glad (Epic) 3.55 3.57 3.46 - 94.8 40.6 3.63 3.61 3.41 3.70 3.46 3.55 3.49 

JEWEL Intuition (Atlantic/ 3.47 - - - 70.9 33.1 3.63 3.41 3.39 3.78 3.10 3.57 3.43 

STACIE ORRICO Stuck (forefront /Virgin) 3.45 3.35 3.35 3.39 86.6 38.0 3.42 3.48 3.45 3.46 3.37 3.48 3.48 

EVANESCENCE Bring Me To Life (Windup) 3.44 3.43 3.25 3.31 67.1 32.3 3.33 3.38 3.59 3.57 3.37 3.31 3.47 

KELLY CLARKSON Miss Independent (RCA) 3.44 3.44 3.20 - 83.7 38.0 3.56 3.28 3.52 3.50 3.31 3.39 3.60 

CHRISTINA AGUILERA Fighter (RCA) 3.39 3.40 3.46 3.42 91.7 41.1 3.48 3.34 3.36 3.59 3.35 3.49 3.15 

DANIEL BEDINGFIELD If You're Not The One (/Slandl/DJMG) 3.22 3.24 3.13 3.23 80.9 34.3 3.29 3.23 3.14 3.04 3.29 3.20 3.33 

AVRIL LAVIGNE Losing Grip (Arista) 3.15 3.18 3.15 3.23 72.3 38.3 3.34 3.06 3.04 3.48 2.90 3.13 3.03 

CALLOUT AMERICA 

HOT SCORES 
Be' ANTHONY ACA:HPOBA 

ong after they reached No. 1 

on R &R's CHR /Pop chart, 3 

Doors Down rise to No. l on Call - 
out America with "When I'm 
Gone" (Republic /Universal). 
"Gone" ranks No. 10 with teens, 
second with women 18 -24 and 
first with women 25-34. 

Fabulous is up to No. 3 with 
"Can't Let You Go" (Elektra/ 
EEG). The Hit Potential track is 

testing best with teens, seventh 18- 

24 and fifth with women 25-34. 

Busta Rhymes & Mariah 
Carey make an impressive debut 
this week, at No. 5 overall with "I 

Know What You Want" (J). The 
song ranks third with teens and 
sixth with women 18-24 and 25-34. 

A couple of strong debuts this 
week First, Lil Kim enters at No. 
7 with "Magic Stick" (Atlantic) - 
with some help from 50 Cent. 
"Magic" performs just that with 
women 18 -24, where it ranks 
fourth, and 25-34, where it ranks 
third. Also entering in the top 10 

is "Snake" by R. Kelly fgger. 
"Snake" (Jive) slithers into the top 
10 in all demos, ranking eighth 
with teens, 10th with women 18- 

24 and seventh 25-34. 

Each week you can view de- 
tailed Callout America informa- 
tion online at u'ww.bullsi.com, 
thanks to R &R's partnership with 
Bullseye Research. This week's 
password is george. 

Total sample size is 350 respondents with a +/ -5 margin of error. Total average favorability estimates are based on a scale of 1 -5 (1= dslike very much, 5 =like very much). Total familiarity represents the total 
percentage of respondents who recognized the song. Total bum represents the percentage of respondents who said they were tired of hearing the song. Songs must reach 40% familiarity before they appear in 

print. Hit Potential (HP) tracks represent songs that have yet to chart top 25 on R &R's CHR/Pop chart. Sample composition is based on females aged 12 -34, who respond favorably to a CHR/Pop musical 
montage in the following regions and markets: EAST: Boston, Buffalo, Hartford, Nassau -Suffolk, New York, Philadelphia, Pittsburgh, Providence, Rochester, Washington, DC. SOUTH: Atlanta, Austin, Charlotte, 
Dallas, Houston, Miami, Nashville, San Antonio, Tampa. MIDWEST: Chicago, Cincinnati, Cleveland, Columbus, Detroit, Indianapolis, Kansas City, Milwaukee, Minneapolis, St. Louis. WEST: Denver, Fresno. Los 
Angeles, Portland, Sacramento, Salt Lake City, San Diego, Seattle, Spokane, Tucson. 

1W? convention :2003 
e . r`.: -verl _t California 

June 1 21 

Register Now!! www.radioandrecords.com 
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CHR/POP TOP 50 ,..LL 

® May 30, 2003 

ARTIST TITLE LABEL(S) 
TOTAL 
PLAYS PLAYS 

GROSS 
IMPRESSIONS 

loe) 

WEEKS ON 

CHART 

JUSTIN TIMBERLAKE Rock Your Body (Jive) 8475 -185 934385 12 12710 

EVANESCENCE Bring Me To Life (Windup) 7830 +231 853902 13 12111 

R. KELLY Ignition (Jive) 7546 -334 7506E3 13 11910 

SEAN PAUL Get Busy (40/40/VP /Atlantic) 6953 +165 7867E2 9 12010 

CHRISTINA AGUILERA Fighter (RCA) 6201 +335 688850 11 12310 

3 DOORS DOWN When I'm Gone (Republic /Universal) 6148 -494 694226 23 12210 

KELLY CLARKSON Miss Independent (RCA) 5885 +902 629462 6 12110 

EMINEM Sing For The Moment (Shady /Aftermath /Interscope) 5725 -576 597818 11 12010 

50 CENT In Da Club (Shady /Aftermath /lnterscope) 5688 603 596693 16 12010 

MATCHBOX TWENTY Unwell (Melisma /Atlantic) 4969 +358 556136 14 10810 

STACIE ORRICO Stuck (Forefront /Virgin) 4446 +207 419385 15 12410 

50 CENT 21 Questions (Shady /Aftermath /lnterscopel 4270 +763 446870 5 11212 

JENNIFER LOPEZ I'm Glad (Epic) 4057 +123 412642 7 12210 

BUSTA RHYMES & MARIAH CAREY I Know What You Want (J) 3706 +762 473507 7 10518 

WAYNE WONDER No Letting Go (VP /Atlantic) 3671 +218 449328 10 10211 

GINUWINE Hell Yeah (Epic) 3589 -559 338087 14 11110 

FRANKIE J. Don't Wanna Try (Columbia) 3419 +380 448036 7 10912 

DANIEL BEDINGFIELD If You're Not The One (Island /IDJMGI 3374 -967 410792 14 12310 

AMANDA PEREZ Angel (Powerhowse /Virgin) 3368 -418 325830 18 11910 

JEWEL Intuition (Atlantic) 3129 +263 314393 7 11612 

COLDPLAY Clocks (Capitol) 2527 -49 230454 11 10411 

ALL -AMERICAN REJECTS Swing Swing (DreamWorks) 2484 +267 249512 7 10815 

UNCLE KRACKER Drift Away (Top Dog /Lava /Atlantic) 2259 +562 264369 4 7619 

TYRESE How You Gonna Act Like That (JI 2228 -339 218218 10 9910 

SIMPLE PLAN Addicted (Lava) 2198 +345 302350 5 8912 

GOOD CHARLOTTE The Anthem (Epic) 2171 -895 213361 12 11310 

SNOOP DOGG Beautiful (Doggy Style /Priority /Capitol) 2107 -17 191909 9 8510 

FABOLOUS FILIL' MO Can't Let You Go (Elektra /EEG) 2078 +412 248542 4 6913 

BLACK EYED PEAS Where Is The Love? (A &M /lnterscopel 2016 +825 172301 2 10719 

MICHELLE BRANCH Are You Happy Now? (Maverick /WB) 1813 +1174 225535 2 110112 

AUDIOSLAVE Like A Stone (lnterscope /Epic) 1768 +222 161345 7 10112 

LILLIX It's About Time (Maverick /Reprise) 1753 +128 164594 6 9013 

JASON MRAZ The Remedy (I Won't Worry) (Elektra /EEG) 1731 +159 155080 6 7910 

NAS I Can (Columbia) 1674 -527 145565 8 8010 

AVRIL LAVIGNE Losing Grip (Arista) 1497 -1047 131986 9 11310 

ASHANTI Rock Wit U (Awwww Baby) (Murderinc. /IDJMG) 1441 +407 166153 3 8818 

BEYONCE' Crazy In Love (Columbia) 1438 +891 182258 1 103115 

THIRD EYE BLIND Blinded When I See You) (Elektra /EEG) 1418 +128 147219 5 7211 

BLU CANTRELL Breathe (Arista) 1341 +208 174861 15 5415 

AALIYAH Miss You (BlackGround /Universal) 1322 -433 152444 19 8510 

T.A.T.U. Not Gonna Get Us (lnterscopel 1205 +198 99841 3 7812 

BOWLING FOR SOUP Girl All The Bad Guys Want (Silvertone /Jive) 1172 -149 150796 19 9710 

SUGAR RAY Mr. Bartender (It's So Easy) (Atlantic) 1159 +95 104601 3 6812 

TRAIN Calling All Angels (Columbia) 1087 +325 99513 2 6413 

COUNTING CROWS Big Yellow Taxi (Geffen /lnterscope) 998 -228 101086 12 6210 

THALIA FIFAT JOE I Want You (Virgin) 859 +269 128360 1 66116 

LIL' KIM F150 CENT Magic Stick (Queen Bee /Atlantic) 769 +210 91601 1 3615 

MISSY ELLIOTT Gossip Folks (Gold Mind /Elektra /EEG) 765 -118 59469 18 9210 

LINKIN PARK Somewhere I Belong (Warner Bros.) 622 -123 68791 3 1611 

MERCYME I Can Only Imagine ( /N0 /Curb) 612 +63 40378 1 2911 

127 CHR /Pop reporters. Moritored airplay data supplied by Mediabase Research. a division of Premiere Ra 

of 5/18 -5/24. Bullets appear on songs gaining plays or remaining flat from previous week. It two songs are 
placed first. Songs below No. 20 are moved to recurrent atter 20 weeks on the chart. Most Added is the 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most 
increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays 
permission from the Arbitron Company (© 2003. The Arbitron Company). © 2003, R &R. Inc. 

dio Networks. Songs ranked by total plays for the airplay week 
tied in total plays, the song with the larger increase in plays is 

total number of new adds officially reported to R &R by each 
Increased Plays lists the songs with the greatest week -to -week 
(times 100). Average Quarter Hour Persons used herein with 

Most Added 
www.rradds.com 

ARTIST TITLE LABELS) ADDS 

PINK Feel Good Time (Columbia) 95 

MADONNA Hollywood (Maverick/WB) 25 

THALIA FIFAT JOE I Want You (Virgin) 16 

BEYONCE Crazy In Lave (Columbia) 15 

MICHELLE BRANCH Are You Happy Now? (Maverick/W8) 12 

MONICA So Gone (J) 11 

DA BRAT In Love Wit Chu (So SoDef /Arista) 10 

BLACK EYED PEAS Where Is The Love? (A &Mllnterscope) 9 

UNCLE KRACKER Drift Away (Topflog /LavalAt /antic) 9 

SKYE SWEETNAM Billy S (Capitol) 9 

BUSTA RHYMES & MARIAH CAREY I Know What You Want (J) 8 

ASHANTI Rock Wit U IAwwww Baby) (Murder /nc./IDJMG) 8 

LIVE Heaven /Radioactive/MCA) 8 

Most 
Increased Plays 
AR'ù: --._ 

TOTAL 

PLAY 

INCREASE 

MICHELLE BRANCH Are You Happy Now ?(Maverick /WB) +1174 

KELLY CLARKSON Miss Independent (RCA) +902 

BEYONCE' Crazy In Love (Columbia) +891 

BLACK EYED PEAS Where Is The Lave? (A &M /lnterscopel +825 

50 CENT 21 Questions (Shady /Aftermath /lnterscope) +763 

BUSTA RHYMES & MARIAH CAREY I Know What You Want (J) +762 

PINK Feel Good Time (Columbia) 

UNCLE KRACKER Drift Away (TopDoglLava /Atlantic) 

LIFEHOUSE Hanging By A Moment (Cream Works) 

FABULOUS FILIL' MO Can't Let You Ga Iflekt a /EEG) 

Most 
Played Recurrents 

+600 

+562 

+449 

+412 

ARTIST ' .. S.. , TOTAL PLAYS 

JENNIFER LOPEZ FILL COOL J All I Have (Epic) 

AVRIL LAVIGNE I'm With You (Arista) 

KID ROCK WISHERYL CROW Picture (Lava /Atlantic) 

B2K AND P. DIDDY Bump, Bump, Bump (Epic) 

JA RULE FIASHANTI Mesmerize (Murderinc.//DJMG) 

NIVEA Don't Mess With My Man (Jive) 

JOHN MAYER Your Body Is A Wonderland (Aware /Columbia) 

CHRISTINA AGUILERA Beautiful (RCA) 

EMINEM Lose Yourself (Shady/ lnterscope) 

NO DOUBT FILADY SAW Underneath It All (lnterscope) 

JUSTIN TIMBERLAKE Cry Me A River (Jive) 

NELLY FIKELLY ROWLAND Dilemma (Fa'Ree //Universal) 

LINKIN PARK In The End (Warner Bros.) 

DANIEL BEDINGFIELD Gotta Get Thru This (island /IDJMG) 

PUDDLE OF MUDD She Hates Me (flawless /Geffen /lnterscope) 

NICKELBACK How You Remind Me (Roadrunne //IDJMG) 

NELLY Hot In Herre (Fo'Reel /Universal) 

AVRIL LAVIGNE Complicated (Arista) 

CREED One Last Breath (Windup) 

DJ SAMMY & YANOU Heaven (Robbins) 

VANESSA CARLTON A Thousand Miles (A &M /lnterscope) 

SANTANA MICHELLE BRANCH The Game Of Love (Arista) 

T.A.T.U. All The Things She Said (lnterscope) 

JAY/ FIBEYONCE "03 Bonnie & Clyde (RocAFe /la / /OJMG) 

PINK Just Like A Pill (Arista) 

2180 

2114 

1923 

1574 

1518 

1432 

1283 

1207 

1127 

1044 

976 

931 

909 

889 

886 

882 

819 

790 

706 

700 

675 

672 

658 

629 

618 

R &R Station Playlists have moved to the web. 
See all of our monitored reporters at 

www.radioandrecords.com. 

OWN YOU/ -R EVENTS 
If no one can see your signs, do they know who staged the event? Make sure you claim 

ownership at all your events with cost- effective, disposable plastic banners. 

-We print your logo using up to four spot colors. - Packaged on a roll and easy to use. - Weather- resistant 

1 -800- 231 -6074 

- Perfect for concerts, events and giveaways. 
-Up to 3' High and 6' Wide - Durable 

P.O. Box 750250 Houston, Texas 77275 -0250 Tel 713/507 -4200 Fax 713/507 -4295 ;y; 
ri @reefindustries. cor www reefindustries. corn ....., 
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R &R'S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY Most Added 
www. rrin d ica tor. co in 

ARTIST TITLE LABELS) ADDS 

LAST THIS 

WEEK WEEK ARTIST TITLE LABELIS) 
TOTAL 
PLAYS 

/ - 
PLAYS 

GROSS 
IMPRESSIONS 

cool 

WEEKS ON 

CHART 

TOTAL STATIONS, 
ADDS 

1 Q JUSTIN TIMBERLAKE Rock Your Body (Jive) 3116 +4 92467 11 5110 PINK Feel Good Time /Columbia) 25 

2 0 EVANESCENCE Bring Me To Life (Windup) 3052 +55 87927 9 5310 
MADONNA Hollywood (Maverick /WB) 18 

BEYONCE' Crazy In Love (Columbia) 1 

3 3 R. KELLY Ignition (Jive) 2659 -57 82089 10 4710 
THALIA FIFAT JOE I Want You (VÜgin) 6 

4 4 CHRISTINA AGUILERA Fighter (RCA) 2575 4 78988 10 5110 MICHELLE BRANCH Are You Happy Now? (MaverickIWB) 5 

5 5 3 DOORS DOWN When I'm Gone (Republic /Universal) 2478 -38 66985 24 4810 TRAIN Calling All Angels (Columbia) 5 

8 0 SEAN PAUL Get Busy (40 /40 /VP /Atlantic/ 2279 +141 68254 8 4810 BUSTA RHYMES & MARIAN CAREY I Know What You Want (J) 4 

ASHANTI Rock Wit U IAwwww Baby) (Murderinc. /IDJMD) 4 
10 Q KELLY CLARKSON Miss Independent (RCA) 2223 +384 67616 5 5110 

LIVE Heaven (Radioactive /MCA) 4 

7 8 MATCHBOX TWENTY Unwell (Melisma/Atlantic) 2199 -19 64566 15 5210 BLACK EYED PEAS Where Is The Love? IA &M /lnterscopel 3 

9 9 EMINEM Sing For The Moment (Shady /Aftermath /lnterscopel 1971 -114 50617 9 4510 WAYNE WONDER No Letting Go (VP /Atlantic/ 3 

6 10 DANIEL BEDINGFIELD If You're Not The One (island /IDJMG) 1951 308 58120 13 4610 SIMPLE PLAN Addicted (Laval 3 

LUCY WOODWARD Blindsided (Atlantic) 3 
14 Q JENNIFER LOPEZ I'm Glad (Epic) 1726 +145 49521 6 5010 

R. KELLY Snake (Jive) 3 

13 a JEWEL Intuition (Atlantic) 1701 +87 48219 6 5110 FRANKIE J. Don't Wanna Try (Columbia) 2 

11 13 50 CENT In Da Club (Shady /Aftermath /lnterscopel 1645 145 45358 15 4010 THIRD EYE BLIND Blinded (When I See Youl (E /ektra /EEG) 2 

15 D STACIE ORRICO Stuck (Forefront /Virgin) 1562 +27 46810 14 4410 JULIE WOOD Open My Eyes (Independent) 2 

17 ® ALL-AMERICAN REJECTS Swing Swing (Dream Works) 1436 +123 41022 9 4910 
MERCYME I Can Only Imagine (INO /Curb) 2 

LIL' KIM F150 CENT Magic Stick (Queen Bee /At /antic) 2 

12 16 AMANDA PEREZ Angel (Powerhowse /Virgin) 1404 -305 39340 17 3711 DA BRAT In Love Wit Chu (So So Del /Arista) 2 

16 17 COLDPLAY Clocks (Capitol) 1348 149 40663 11 3910 

23 0 UNCLE KRACKER Drift Away (Top Dog /Lava /Atlantic) 1193 +285 32982 3 4011 

22 50 CENT 21 Questions (Shady /Aftermath /lnterscopel 1148 +199 37113 3 4610 

20 WAYNE WONDER No Letting Go (VP /Atlantic) 1141 +89 30584 6 4113 

24 ® FRANKIE J. Don't Wanna Try (Columbia) 1066 +186 31405 6 3712 

21 22 GINUWINE Hell Yeah (Epic) 1007 -43 26778 8 3310 

28 ® BUSTA RHYMES & MARIAH CAREY I Know What You Want (J) 987 +248 29610 3 3514 

18 24 AVRIL LAVIGNE Losing Grip (Arista) 911 -314 25537 9 2810 Most 
19 25 GOOD CHARLOTTE The Anthem (Epic) 860 -341 25187 11 3010 Increased Plays 
27 JASON MRAZ The Remedy (I Won't Worry) (Elektra /EEG( 846 +93 26320 6 3311 

46 ® MICHELLE BRANCH Are You Happy Now? (Maverick /W8) 841 +501 23422 2 4615 TOTAL 
PLAY 

26 SUGAR RAY Mr. Bartender (It's So Easy) (Atlantic) 801 +32 22422 3 3910 ARTIST TITLE LABELS, INCREASE 

32 a SIMPLE PLAN Addicted (Lava) 754 +205 21197 4 3713 
MICHELLE BRANCH Are You Happy Now? (Maverick /WB) +501 

KELLY CLARKSON Miss Independent (RCA) +384 
34 BLACK EYED PEAS Where Is The Love? (A&M/Interscope) 739 +227 21080 2 4713 

PINK Feel Good Time (Columbia) +357 

25 31 COUNTING CROWS Big Yellow Taxi (Geffen /lnterscopel 642 139 19869 15 2410 UNCLE KRACKER Drift Away (Top Dog /Lava /Atlantic) +285 

29 32 TYRESE How You Gonna Act Like That (J) 634 -13 18764 6 2310 BUSTA RHYMES & MARIAN CAREY I Know What You Want (J) +248 

39 ® TRAIN Calling All Angels (Co /umbia/ 604 +169 16964 2 3215 
BLACK EYED PEAS Where Is The Love? (A &M /lnterscopel +227 

SIMPLE PLAN Addicted (Laval +205 
36 Q AUDIOSLAVE Like A Stone (lnterscope /Epic) 562 +78 15644 5 2911 

BEYONCE' Crazy In Love (Columbia) +200 

37 ® LILLIX Its About Time (Maverick /Reprise) 558 +82 19730 4 2911 50 CENT 21 Questions (Shady /Aftermath /lnterscope) + 199 

35 CD T.A.T.U. Not Gcnna Get Us (lnterscopel 542 +37 15137 4 3710 FRANKIE J. Don't Wanna Try (Columbia) + 186 

31 37 NAS I Can (Columbia) 502 -67 13043 4 2211 
TRAIN Calling All Angels (Columbia) +169 

JENNIFER LOPEZ I'm Glad (Epic) + 145 
33 38 STACIA Angel (Raystone) 492 -40 12162 12 1610 

SEAN PAUL Get Busy (40 /40 /VP /Atlantic/ +141 

44 a ASHANTI Rock Wit U (Awwww Baby) (Murderinc. /IDJMG) 478 +133 14744 2 3014 ASHANTI Rock Wit U (Awwww Baby) (Murder/nc. /IOJMQ) +133 

40 THIRD EYE BLIND Blinded (When I See You) (Elektra /EEG) 446 +35 13194 3 2412 ALL-AMERICAN REJECTS Swing Swing (Dream Works) +123 

42 41 TEMMORA Try'n To Play A Playa (Independent) 389 .6 8995 5 1410 
JASON MRAZ The Remedy II Won't Worryl (Elektra /EEO) +93 

WAYNE WONDER No Letting Go (VP /Atlantic) +89 
41 42 SNOOP DOGG Beautiful (Doggy Style /Priority /Capitol) 385 -16 12862 2 1711 

JEWEL Intuition (Atlantic) +87 
43 43 LINKIN PARK Somewhere I Belong (Warner Bros.) 374 -11 9517 5 1410 LILLIX Its About Time (Maverick/Reprise) +82 

47 CD FABOLOUS FILIL' MO Can't Let You Go (Elektra /EEG) 372 +36 13789 2 1510 LIU KIM FI50 CENT Magic Stick (Oueen Bee/Atlantic) +82 

49 BLU CANTRELL Breathe (Arista) 366 +54 12205 6 2011 
THALIA FIFAT JOE I Want You (Virgin) +81 

PINK Feel Good Time (Columbia) 360 +357 10476 1 32125 
MERCYME I Can Only Imagine (INO /Curb) +79 

AUDIOSLAVE Like A Stone (lnterscope /Epic) +78 
¡Debut> C) 

50 GI MERCYME I Can Only Imagine (INO /Curb) 334 +79 8470 2 1712 LUCY WOODWARD Blindsided (Atlantic) +75 
¡Debut> JULIE WOOD Open My Eyes (Independent) 313 +65 7212 1 1812 MADONNA Hollywood (Maverick /WB) +71 

38 49 BOWLING FOR SOUP Girl All The Bad Guys Want (Silvertone /Jive) 308 -149 8592 18 1210 JULIE WOOD Open My Eyes (Independent) +65 

/Debut> (Di BEYONCE' Crazy In Love (Columbia) 298 +200 9027 1 2617 
EVANESCENCE Bring Me To Life (Windup) +55 

BLU CANTRELL Breathe (Arista) +54 

54 CHR /Pop Indicator reports. Songs ranked by total plays for the airplay week of Sunday 5/18- Saturday 5/24 
© 2003. R &R Inc. 

T.A.T.U. Not Gonna Get Us (lnterscopel +37 

DA BRAT In love Wit Chu (So So DetlAristal +37 

ExmENEW PRODUCTS AVAILABLE! CALL TODAY FOR A CATALOG! 

9? 9 -361. 

EventTape` 
BunchaBanners"" 
Flash Bags'" 
BumperStickers 
Ponchos 
KeyTags 
StadiumCups 

FirstFlash! 
L 1 N E 

6528 Constitution Drive 
Fort Wayne, Indiana 46804 

Fat 2601436 -6139 
www.firstflash.com 

1- 800 -21 FLASH 
1- 800 -213 -5274 
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Nick Taylor 
MD, WKFR/Kalamazoo, MI 

e CHR/POP 

Sandwiched between the musical 
hotbeds of Chicago and Detroit, you'll 
find the loud, proud 50,000 -watt sig- 
nal of "Today's Best Music," WKFR/ 
Kalamazoo, MI. I serve as both morn- 
ing monkey and MD here at WKFR. 

We we-e playing a game of "Re- 
member What Year ?" on the morning 
show the other day and discovered 
that in 1980 the top five records of the 
year belonged to (no kidding): Kenny 

Rogers, Blondie, John Lennon, Diana Ross and Pink 
Floyd. When else in history would you ever find such 
a rich mix? How about right now? Our hot records 
belong to (no kidding) the alt rock sounds of Coldplay 
and Evanescence, the fresh pop of Justin Timberlake 
and Christina Aguilera, the full urban flava of R. Kelly 
and 50 Cent and the adult rock sounds of Matchbox 

Twenty and 3 Doors Down. And after all that, if you can find some- 
where to categorize Daniel Bedingfield, let me know! It's gonna 
be a great summer for CHR. The temperatures are rising, especially 
on the phone lines, for the new ones by Sean Paul, 50 Cent, All - 
American Rejects and more! " I am very excited about Beyoncé's 
newest - anything that samples The Chi -Lites can't be bad! I'm also 
really digg.n' on Tyrese's latest, and I am regretfully swallowing my 
pride and acknowledging Kelly Clarkson as a legit pop star after hear- 
ing "Miss Independent." Big numbers, big revenues and big raises to 
you all! Peace! 

Life springs forth on this week's 
R &R CHR /Pop chart! While Jus- 

tin Timberlake's "Rock Your Body" 
(Jive) stays on top, Evanescence's 
"Bring Me to Life" (Wind -up) musters 
enough force to move up one spot to 
the No. 2 position, kicking R. Kelly's 
"Ignition" (Jive) to No. 3 ... Christina ltrsiti 
Aguilera battles her way up 8 -5* with i 
"Fighter" RCA) ... DreamWorks' All - 
American Rejects "Swing, Swing" their way 25 -22`. Right behind 
them are Uncle Kracker and Dobie Gray with a cover of Gray's clas- 
sic "Drift Away" (Lava), which goes up 31 -23* ... Holy big chart moves, 
Batman! Black Eyed Peas answer the question "Where Is the Love ?" 
(A &M /Interscope) as the song shoots 39 -29 *. One spot down is 
Michelle Branch, who is bringing programmers glee with "Are You 
Happy Now ?" (Maverick/Warner Bros.) The song rockets up 50 -30* 
and also gets Most Increased Plays this week with an additional 1,174 
plays ... Last week's Most Added song, Beyoncé featuring Jay -Z's 
"Crazy in Love" (Columbia), debuts at No 37. Other debuts this week: 
Thalia featuring Fat Joe, Lil Kim featuring 50 Cent and MercyMe 
... Most Added honors this week go to Pink, whose "Feel Good Time" 
(Columbia/Arista) scores an amazing 94 adds! - Keith Berman, Radio Editor 

ONä 

ARTIST: Mariah Carey 

LABEL: MonarC /IDJMG 
By MIKE TRIAS/ ASSISTANT EDITOR 

She is the best- selling female artist of 
all time. She has had 15 No. 1 sing- 

les. She is also a two -time Grammy win- 
ner with an amazing five- octave range. 
She is Mariah Carey, and she is back 
once again to weave her web of musical 
intrigue. "Bringin' on the Heartbreak" is 
the latest single from Charmbracelet, an 
album that marked the return of the 
Carey of yesteryear. 

Born in Long Island, NY, Carey was 
destined to be a singer - she is the 
daughter of a former opera singer and 
vocal coach. Even her name comes from 
musical origins. Carey was named after 
the song "They Call the Wind Mariah" 
from the Lerner and Loewe musical Paint 
Your Wagon. At the tender age of 17, 
Carey moved to New York City immedi- 
ately after graduating from high school in 
order to pursue her life's dream. 

Carey first broke into the business in 
the late '80s and began to build her repu- 
tation as a backup singer for Brenda K. 
Starr. She eventually gained the ear of 
Tommy Mottolla, thanks to Starr, who 
handed Carey's demo tape to the then 
head of Columbia Records. Carey's self - 
titled debut CD arrived in 1990 and al- 
most instantly earned her a huge fan 
base. By 1993 she had become an inter- 
national star, and that year's Music Box 
became the diva's biggest - selling album 
to date. 

Currently, Carey is again experiencing 
success, this time as a guest on Busta 
Rhymes' hit single "I Know What You 
Want" from his album It Ain't Safe No 
More. Now, with "Bringin' on the Heart- 
break," Carey makes the switch from hip - 
hop to ballads as she reprises Def 
Leppard's classic song. The video, di- 

rected by Sanaa Hamri, was recently 
filmed in Los Angeles and will be airing 
on video outlets soon. Dave Navarro, who 
plays guitar on "Heartbreak," appears in 
the clip as well. 

Charmbracelet is Carey's first project 
on MonarC, her own label under the um- 
brella of the Island Def Jam Music 
Group. Producers on the album include 
Jimmy Jam and Terry Lewis, Jermaine 
Dupri and Just Blaze. A reissue of the 
album containing "I Know What You 
Want" is scheduled to drop in stores on 
July 29. The disc will also include three 
new tracks and revised cover art. 

Besides an appearance on the Today 
Show on May 30, Carey has a lot of things 
on her plate. In mid -June she will travel 
to Asia, performing in Korea and Japan 
from June 21 to July 15. Then she will 
come back to the States to continue her 
Charmbracelet tour. 

The Charmbracelet tour was going to 
hit arenas across the country, but Carey 
and her people decided to change things 
up a bit. The performances will now be 
held in theaters instead of arenas in an 
effort to create a more intimate atmo- 
sphere, which Carey believes will make 
the shows much more enjoyable for her 
fans. To accommodate the number of 
people who were expected to attend 
single -show arena performances in each 
city, Carey is now planning to play sev- 
eral shows per city. Opening acts and 
dates will be announced soon. 

Idol Worship. 
Miss Clarkson's "Miss Independent" is top ten and rising on 
the BigChampagne.com Mainstream /Hit national chart. 

BigChampagne corn reports on the popu:army et music online but does not encourage or endorse unauthorized distribubcn of copyrighted works. 

BigChampagne 
The most ¡,ove -I research 

of the most popular mcslc mkne. 

E +clusneq Through 

Radio: 818.377.5300 irgrogiall 
Records Joe Fleischer: 310 858.2752 
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RatelbeMusic.can 
IIT11mLIBISE" 

America's Best Testing CHR /Pop Songs 12 + 

For The Week Ending 5/30/03 

Women Women Women 
Artist Title (Label) TW LW Familiarity Burn 12 -17 18 -24 25 -34 

EVANESCENCE Bring Me To Life Mind-up) 4.21 4.31 90% 19% 4.29 4.14 4.37 

MATCHBOX TWENTY Unwell (Atlantic) 4.16 4.25 84% 10% 4.08 4.14 4.28 

KELLY CLARKSON Miss Independent (RCA) 4.13 4.21 86% 10% 4.20 4.24 4.16 

3 DOORS DOWN When l'm Gone (Republic, Universal) 4.01 4.09 93% 29% 3.91 3.97 4.15 

STACIE ORRICO Stuck (Forefron(VVirginl 3.97 4.06 78% 12% 4.16 4.12 3.78 

CHRISTINA AGUILERA Fighter (RCA) 3.94 4.14 95% 21% 4.03 4.18 3.73 

ALL-AMERICAN REJECTS Swing, Swing (Dream Works) 3.91 63% 10% 4.52 3.91 3.85 

DANIEL BEDINGFIELD If You're Not The One (Island /IDJMG) 3.87 3.93 88% 23% 3.80 198 3.96 

GOOD CHARLOTTE The Anthem (Epic/ 3.83 4.06 90% 28% 4.08 3.88 3.69 

JUSTIN TIMBERLAKE Rock Your Body (Jive) 3.77 3.85 96% 36% 3.57 4.17 3.99 

JEWEL Intuition (Atlantic) 3.77 3.89 75% 12% 3.52 3.73 3.90 

COLDPLAY Clocks (Capita // 3.76 3.71 67"/u 15% 3.37 3.78 3.80 

AVRIL LAVIGNE Losing Grip (Arista) 3.69 3.84 88% 23% 3.67 3.75 3.61 

EMINEM Sing For The Moment (Shady /Aftermath//nterscope) 3.61 3.71 95% 36% 3.87 3.68 3.69 

50 CENT In Da Club (Shady /Aftermath /lnterscope) 3.57 3.61 92% 49% 3.73 3.71 3.59 

FRANKIE J. Don't Wanna Try (Columbia) 3.55 3.62 60% 15% 3.57 3.70 3.75 

SEAN PAUL Ge: Busy (40 /VP /At /antic) 3.48 3.55 83% 35% 3.65 3.63 3.42 

GINUWINE Hell Yeah (Epic) 3.44 3.47 81% 30% 3.33 3.57 3.74 

R. KELLY Ignitioi (Jive) 3.40 3.57 90% 45% 3.74 3.39 3.19 

50 CENT 21 Duestions (Shady /Aftermath /lnterscopel 3.40 3.50 76% 24% 3.57 3.75 3.32 

AALIYAH Miss "ou (BlackGround /Universal) 3.39 3.54 85% 42% 3.46 3.63 3.34 

WAYNE WONDER No Letting Go (VP /Atlantic/ 3.39 3.48 57% 19% 3.43 3.42 3.52 

BUSTA RHYMES FI MARIAH CAREY I Know What You Want (J) 3.30 3.37 75% 26% 3.28 3.48 3.41 

NAS I Can (Columbia) 3.28 3.47 73% 31% 3.64 3.29 3.37 

TYRESE How You Gonna Act Like That (J) 3.27 3.34 70% 25% 3.27 3.57 3.56 

JENNIFER LOPEZ FILL COOL J All I Have (Epic) 3.19 3.32 94% 58% 3.15 3.23 3.50 

JA RULE FI ASHANTI Mesmerize (Murderinc. /IDJMG) 3.19 3.31 89% 53% 3.34 3.37 3.29 

SNOOP DOGG Beautiful (Doggysty /e/Priority /Capitol/ 3.19 3.40 75% 31% 3.11 3.44 3.32 

AMANDA PEREZ Angel (Powerhouse/Virgin! 3.17 3.35 87% 48% 3.43 3.17 3.14 

JENNIFER LOPEZ I'm Glad (Epic) 3.16 3.28 86% 31% 3.22 3.15 3.05 

Total samle size is 500 respondents. Total average lavorabilty estimates are based on a scale of 1 -5. (1= dislike very much, 5 = like very much). 

Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said 

they are tired of hearing the song. Sample composition is based on persons 12 +. Persons are screened via the Internet. Once passed, they can take 

the music test based on the format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended 

to show opinions of participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is 
available for local radio stations by calling 818 -377 -5300. RateTheMusic.com data is provided by Mediabase Research. a division of 

,Premiere Radio Networks. 

New &Active 
PINK Feel Good Time (Columbia) 

Total Plays: 600, Total Stations: 102, Adds: 95 

STAGGA LEE Roll Wit M.V.P. (ART /STdirect) 

Total Plays: 583, Total Stations: 28, Adds: 0 

RACHEL FARRIS I'm Not The Girl (Big3/ 

Total Plays: 526, Total Stations: 39, Adds: 0 

DA BRAT In Love Wit Chu (So So Del/Arista) 

Total Plays: 495, Total Stations: 36, Adds: 10 

PLAY I Must Not Chase The Boys (Columbia) 

Total Plays: 346, Total Stations: 31, Adds: 1 

ATARIS In This Diary (Columbia) 

Total Plays: 322, Total Stations: 31, Adds: 0 

R. KELLY Snake (Jive) 

Total Plays: 297, Total Stations: 17, Adds: 6 

MADONNA Hollywood (Maverick/WB) 

Total Plays: 234, Total Stations: 31, Adds: 25 

LUDACRIS Act A Fool (Del Jam South /IDJMG) 

Total Plays: 200, Total Stations: 22, Adds: 5 

LIVE Heaven (Radioactive /MCA) 

Total Plays: 131, Total Stations: 19, Adds: B 

Songs ranked by total plays 

Re- Creating Compelling Radio 
Continued from Page 26 

Listeners want variety and the way to get 

that around a tight core library is having the 

right features and the right "oh wow" titles for 
your passionate, TSL- giving listeners. 

Unique Stations 

Create a unique radio station with great live 
personalities. The main job of most PDs in ra- 

dio's heyday was focused on the jocks - talk- 
ing to them every day to see what they had 
planned, filling them on any late- breaking en- 

tertainment or hard news and critiquing their 
shows. 

It took personalities three hours to prepare 

their three -hour shows. They looked at the 
shows as being their own and spent years corn- 

ing up with unique styles and honing them in 

preparation for the big time. 
Today we tell personalities that their shows 

are not theirs and to concentrate on selling the 

station. When we went to this approach in the 

It's time to take a hard look 

at the industry and admit 

that there is a problem. 

'80s, radio began to lose its personality in ev- 

ery daypart except mornings, where the old 
mind -set is still allowed. 

When you finally do have it all together, re- 

member to tell the listener about how you lis- 

tened to them and how you improved. Do this 
both on the station and with outside market- 
ing, and do it all the time. 

Great Lessons 

At the end of my tenure as National PD 12 

years ago, there were some incredible radio 
companies, like Edens and Nationwide Com- 
munications, where I worked. These companies 
knew that it was a dogfight every single day 
and gave you the budget necessary to staff, cre- 
ate and market a great radio station. 

These stations had full staffs (not one shared 

with two other stations) dedicated to creating 
a great on -air product and giving the listener 
instant gratification with promotions. Edens' 
promotional dictate was 100 appearances a 

month, and its promotions department was 
staffed with 10 to 15 people who were focused 

on keeping the listener happy. 

What if your station is already successful? 

Some people think that the model used by great 
companies of the past is no longer relevant. 
That's completely wrong; it's a model that still 
works and will work again. 

The time to start using this "reinvestment" 
strategy and these older tactics isn't when rat- 

ings are in the toilet. Learn from the great corn - 

panies of the past and take out an insurance 
policy: Spend money on people, resources and 

marketing to maintain your success. 

Cutting off the money supply necessary to 

keep this strategy in place is like wondering 
why your car won't start when you don't put 
gas in it. It takes a large, consistent investment 
to maintain success. The alternative is to not 
spend the money and wait until your station is 

in huge trouble, at which point it's too late to 
build it back up. 

Then you have to spend five times your nor- 
mal budget to launch a new format and spend 
years rebuilding the relationships you have 
with advertisers. It doesn't seem like much of 
a choice. Invest enough money in your radio 
station every single year, and you will more 
than make it back in ratings and revenue in- 
creases. 

One Station At A Time 

So how does it all start again? One radio sta- 

tion at a time. Even without a huge budget, you 
can take all the basics from a great station like 
KHI. Become a totally local, targeted station 
that is always on top of what is happening in 
the community and plugged into local events, 

as well as what is happening nationally in 
news, entertainment and pop culture. 

Find young talent with potential, and teach 

them how to entertain using an economy of 
words. Give every air personality a job, and 

make them feel like part of your success. Train 
the programming and marketing staffs in 
strategy and tactics so that you have a brain 
trust of great minds. Use this brain trust to 
create excitement on the air in every way pos- 

sible - through personality, promotion and 
production values. 

Cutting off the money 

supply necessary to keep 

this strategy in place is 

like wondering why your 

car won't start when you 

don't put gas in it. 

Borrow a page from Ron Jacobs at KHJ and 

create a nonstop contest brand to capture the 
listener's imagination. Be that friend with con- 
nections who can get your listeners into events 
and give them prizes they can only dream 
about. 

Make sure the production values of the sta- 
tion are totally plugged into what's happening 
today. Find cost -effective ways to market out- 
side, and create a ton of events and personal 
appearances. 

Build Pl listeners one at a time. Make your 
radio station a well- crafted brand that is inti- 
mate with listeners and the local community. 
Do that, and you create an unbeatable winner! 

Guy Zapoleon is President /CEO of Zapoleon 

Media Strategies and can be reached at gzapoleon@ 

aol.com. 
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WRY/Albany. NY 
VIPProg. Michael Morgan 
PD Donnie Michaels 

MD Ellen Rockwell 

WKKF/Alhany. NY 
PD Rob Dawes 

KOIDAlexandria LA 
PP Ron Roberti 

WAFB,Allenlown PA 

PO Laura St James 
lAD Mite Kelly 

KPRF/Amarillo.11 
POND Marshal Flews 

KGOT/Anchorage. AK 
PD Gil Stewart 

WSTRIAllanta. GA 
PD Dan Bowen 
APO J.R Ammons 
MD Mchael Chase 

WWW(lAtlanta GA 
OMPO Dylan Sprague 
MD den Miles 
Dir Prog Leslie Scam 

WAYV/Allantic City. NJ 
PO Paul Kelly 

WZNY/Augusta, GA 
OM: Mike Kramer 
PO Steve Matthews 
MO Pew Young 

KHFLAustin, TX 

PO Jay Shannon 
MD Bobby Bones 

WFMF/Baton Rouge. LA 
PO Kenn Campbell 

KOXYBeaumoni. TX 
OM Jim West 
PE) Brandin Shaw 
APD Penick Sanders 

WXYKAililosi-Gullport. MS 
PDRPO Kyle Curley 
MO Lucas 

WMRV/Binghamton. NY 

OM Jim Free 
POMP Glen Turner 

WOEN/Birmingham. AL 
OM Doug Hammel 
PO Johnny Vtncent 
APO MO Mattson Reeves 

KSAS/Boise. ID 
PD Ross Grigg 

KZMG/Boise. ID 

PD. Jim Allen 
MD Yalenline 

WXKS/Boslon. MA 
VP,Prog PO Cadillac Jac* 
ODE Kid Dart Corey 

WKSE/Buflalo. NY ' 
PD Dave universal 
MD Brun B mule 

WICOVBurlington. VT 
PIT Ben NamiKon 

WZKL/Canton. OH 
FIMO John Stewart 

WRZE1Cape Cod, MA 
POND Shane Mee 

KZIA/Cedar Rapids. IA 
PI)110 Enc Hanson 

WSSXCharleston. SC 
OM PO. Mike Edwards 

WVSR,Charleston. WV 
OM Jets whdenead 
PO Chris Carmichael 
MO Apollo 

WNXS,Charlotte. NC 
Du PD John Reynolds 
MC Kell Reynolds 

WKX.Ithattanooga. TN 
PO Tommy Chuck 
yo Ppgs 

WKSC Chicago, IL 
PD Rod Phillips 
Ms. Jet' Mgrray 

KLRS,Chico. CA 
PO MD Bec Brown 

11 1, 

. 

W(FS/Cincinnati, OH 

OM Scott Reinhart 
Irderim POMP- Donna Detester 

APD Action Jackapan' 

thAKS Cleveland. OH 

P) Dan Mason 
APO lo Kasper 

KKMG Colorado Wiles CO 

OM Bobby Irwin 
PO Scptly valentine 

' ' 

WNOK/Colurnhia. SC 

OM. Dan Balla 
PO: Brad Kelly 
APO ND Keli Reynolds 
Ass: MO Pancho 

WBFIttolurnhus. GA 
POND Wes Carroll 

APO Amanda Later 

WCG0tolum0us. GA 
OM Bob Omit 
PDMD Al Hares 

WNCItolurnhus. 0H 
PO Jimmy Sleele 
APO MD Joe Kelly 

KHKS,Dallas-Ft. Worth. TX 
DM PO Bnan Bridgman 

APD MO Fernando INeNra 

KRBVIDallas-FI. Worth. TX 
PD Dan Kieley 
APD Ales Valentine 
MD &Many Parka 

WGTZ/Daylon. OH 
OM J D. Kanes 
MD Sun Shary 

WVYB/Daytona Beach. FL 
PD Knitter 

. 

KFMO/Oenver.Boulder. CO 
PO Jim Lawson 
MO Gerry Neon 

KKOM/Des Moines. IA 
Pa Greg Chance 
MO Sieve Jordan 

WORCVDetrod, MI 
PO: Ales Tear 

APO, Jay TOWell 
MO. Keen Corey 

2 &L.P. REASIS'Sms. 
MOWS-Gary' 
Peat tsar 

WKDIffletrod, MI' 
OMMO: Dom Theodore 
MO Bede Daniels 

s rags PUMAS Wre 
2 R e00r5r.- 

WZNDA:lolhan. AL 
PD. Scan Dwyer 

APO Kanon 
MO Katie WWI 

BNY:SE 
1141 

StrA0am55 ,5, 

WLVY/Elmira-Coming. NY 
POMO rake Strobei 
APO Brian Stoll 

XHTO/EI Paso. TX 
POND. Francisco Aguirre 

WRTS/Erie, PA 
PIP Jeff Hurley 

APO MD Karen Blasi 

KOOKAugene.Springlield. OR 

P. O Valene Sleek 

KMXF/Fayettevide. AR 
OM Tom Oars 
AMMO. Ike 0. 

WWCKFlint. MI 
OM John Shomby 
PO Sun Free 

WJMX/Florence. SC 

POND: S=IG 
3 Sc,. y 

MYSVP. 
5'ASM.A.-ss,,as 

KVSR/Fresno. CA 
PO. Mee Yeager 

KSME/Ft. Collins, CO 

PC: David Can 
MD Job ° Tombeaush 

WXKB/Ft. Myers-Naples, FL ' 
Pa Chris Cue 

MO Randy Sherwyn 

KISR/FI. Smith. AR 
OM Hsi Hayes 
PO Fred Baker Jr 

APLIMD Mick Ryder 

KZ(311/Ft. Smdh. AR 
APORAOr Cindy Wilson 
APOIrnaging Todd chase 

WNHT/Ft Wayne. IN 

POND Dave Eubanks 

WYKS/Gainesville-Ocala FL 

PDMO Jen Banta 
APD t Lke Forte 

WSNX/Grand Rapids. MI' 
POW Ens O'Brien 

WI/Green Bay. WI ' 
OM: Dan Stone 
PO/MO David Burns 

, . 

WKZL/Greensboro NC 
PD Jett McHugh 

APO Terre KnigM 
MD Wendy Gatlin 

WERO/Greenville. NC 
PO. lorry Banks 
AMMO- Chns Mann 

Stations and their 
WRHT 'Greenville. NC 

OMPO Jon Reilly 
APO Bender 
MD Blake Larson 

WFBC/Greenville. SC ' 
PS hUmASe 
APD110 Ties 

WHKF/Harrisburg, PA 

PO Jason Barsky 

VASS/Harlon:I. CT 
PO Rick Vaughn 
MO Jam Brooks 

KRBF/Houslon-Galyeslon. TX' 
PD Tracy Juan 
APO ma Lest re 

WKEFAionfinglon, WV 
PO: Jim Davis 
APOMO Gary Miller 

.r 

WZYPtiontwille. AL' 
PO: Bill West 
MD, Alty 

d 

WNOU/Indianapolis. IN 
0M Greg Dunkin 
PO: David Edgar 
APD: Chris On 
MO Doc Mdler 

WOBT/Jackson. MS 
POMO Jonathan Reed 
APO Adam Axe 

WYOY/Jackson. MS 
PO MIDI Stewart 
APO Jason Williams 
MO Mys Fisher 

WAPE/Jacimonville, FL 
OM/P0 Cal Thomas 
AMMO lorry Mann 

WFKS/Jacksonville. FL 
OM/PI)- Bo Mathews 
MR lee Adams 

WAEZ/Johnson City, TN 
PD J Petra 
APO MO. hay Real 

WGLO,Johnstown. PA 

PD. Mitch Edwards 
APOMO Jonalhan Reed 

WKFRA(alamazoo. MI 
PO Woody Houston 
MD Mick Taylor 

KCHZ/Xansas City. MO 
OMPD Dave Johnson 
APO Ene Todde 
MO Jac.; Luck} 

KMXV,Xansas City MO 
OM PI) Jon Zenner 
APO Porch 
MO Jana Sutler 

WWST/Knokyille. TN 
OM Jett Jernigan 
PO Rich Bailey 
APOND Scott ElphannOn 

KSMBAatayette. LA 
PD Bobby Constad 
NO Aaron Santini 

WIAN/Lancaster PA 

PD Michael McCoy 
APD J I Bosch 
MI) Pony Lowe 

adds listed alpha 
INfIZZAansing, MI' 
PO MD Daunt Goad, 

KFIFIGA.aredo, TX 
PO Jerome S Fletcher 
MD Mona Salaam 

WLKT/Lerington-Fayette. KY 
OM Barry Fos 
Po MD Eddie Rupp 

l(FRXI.incoln. NE 

PD Sonny Valentine 
APO Larry Preen 
MD Adam Michaels 

. 

KLAL/Little Rock. AR 
OMPO Randy Cain 
APO Ed Johnson 
MD Sydney Taylor 

101Stos Angeles. CA' 
vPProorammtna John Ivey 
RPM Jolie Nat 

WOJXA.ouisville, KY 
PO. Shane Collins 
APDAID: Am Allen 

WZKF/Louisyille, KY 
PO Chns Rardiolch 

KZIFlabbock, TX 
OM Wes Reisman 
POND Kidd Germ 

. . 

WMGB/Macon. GA 

POMO Hall anerawd 

WZEEMadison. WI 
PIS Tommy Bodeen 
MR Laura Ford 

AShAris hiss. 

WJYY/Manchester, NH 
PO Harry Kozlowski 
APO MO A J [Piet. 

IBRAMrAllen-Flrownsalle, IX 
OM: Billy Santago 
FO Tony Farina 
APO MO Jed DeWM 

zoo n, 

WA0A/Melboome. 
DIA, Ted Turner 

WHYLMiami, FL 
OM/PD. Rob Roberts 
APO: Chns Marino 
MD: Michael YO 

WXSS/Milwaukee. WI' 
PO: Bnan Kelly 
APORAD Jeto Manna 

KDWB/Minneapolis. MN 
PO: Rob Morns 
APORAD Derek Moran 

Sire- 

WABB/Mobile. AL 
OMPO Jay Ravings 
APO MO. Pablo 

. 

WBBOAMonmouth.Ocean. NJ' 
PO Gregg Palmas 

WILHYRAontoomery. AL 
PO Karen Rite 

WVA0./Marganlown. WV 
Om Drag Lacy Hen 
MD Bnan Mo 

etically by market 
WWXM,Myrtle Beach, SC 
PO Wady B 

WRVW/Nashville. TN 
PO Rick Ono 

WBLI/Nassau-Sutfolk. NY 
OM Nancy Cambino 
PD J J Rice 
APO.M) IJ Lenne 

, -asas 
s u Mcmh- 
au.", FAO Sy.. .v., 
6,A 

WKCt New Haven. CT' 
PO Danny Ocean 
MO Kerry Collins 

WOGN/New London. CT 
PO (!inn Palana 
APONO Shawl Murpry 

WUBIJew Orleans, LA' 
OMPO John Roberti 
APD %duel Bryan 
MD Sesmo 

WHTT/New York. NY' 
VP/Prog.rPD. Tem Foreman 
APR: Sharon Outur 
MO Faul tubby/ Bryant 

KBAIDOessahlidlanO, TX 
PO Leo Caro 
MD DJ Slo-Mohco 

KCRS/OdessaMidland.TX 
PD CPI Manning 

KJY0/0klahoma City. OK 

PO Mee McCoy 

K0100/Omaha. NE 
PC, tommy Austin 
APD Nevin Dane 
MD: .ucas 

se 

WnL/Orlando, FL 
Old/PO Adarn Cook 
APOTIO Pete DeGran 

WPPY/Peoria. IL 

PD Ake Stechman 

WI00/Philadelphia. PA 
PO Todd Shannon 
MO MO Manan Newsome 

WILIZ/PiKsburgh, PA 
OM Keith Clark 
APE Ryan Mill 

Grdn WAT:01ms, 
Oncnir 'Sr 

WItST/Pdtsburgh, PA 
PD Jason Kidd 
WIND Dino Robrlaille 

W.MO/POrtland, ME 
OM/PD. Tim Moore 
MEL Mee Marna 

.. 

KIM/Rutland, OR 
PO Michael Hayes 

WERZiPortsmouth, NH 
OPIIPE, Mike O'Donnell 
APDIAD: Jay mows 

. . 

WSPK/Poughkeepsie, NY 
PO Scotty Mac 
APO: SEW Walker 
MO Poulie Cnri 

WPRO/Providence. RI 
DM Ron St Pierre 
PO: Tony Bristol 
MORO: Davey Moms 

KSEA/Ouad Cities. IA-IL 
PD: Chris Carley 
MD: BMW 

son 

WKS/Clued Cities, 
OMPO Tony Waltabes 
MD Kevin Walker 

WDCG/RaleighOurtarn. NC 

OM: Chns Shebel 
PO: CPIs Edge 

APD/B10 Andie Summers 

. L. . 

KNEV/Reno. NV ' 
PO Clitl Tredway 

WRVOIRichmond. VA' 
PD Billy Sue 
MD Jake Glenn 

. . 

KLISAloatokelmkiturg. VA 
PO: David Lee Michaels 

APO, Melissa Morgan 
MD Ci?ao 

W10.14Roancia4.ynclturo. VA' 
PO: Kern Scott 

APO: Cranny Meyers 
MO, Mom Sanlos 

WKGS/Nochester. NY' 
PO: Erick Anderson 
MD Don VinCent 

WPXYAlochester. NY 
OM/PO r Mike Danger 
APOMO Bola 

ShOighlkSER 

WZOK/FlocIdora IL 
PO: J.J. Morgan 
MO:Jenne Wesi 

XONDSacramento. CA 
Stilton Mgr Sieve Weed 
APD. Heather Lee 
MO Chnstopher K 

WIOG/Saginaw. MI' 
PO mark Anderson 
MD Mason 

KSLZ/St. Louis, MO 
PO: Boomer 
MD Taylor J 

KUDD/Salt Lake City. UT 
OMPO: Man Mindel 
MO Rob Okson 

scavo si 
AnUO "Cmf Si,. Ws -wry, 
h,Rmv[SuMt.....- 
sh ssi 
P so 'cast 
ural MVOIRYirar 

101T/Sall Lake City, UT' 
PO: Jell McCartney 
MO Jagger 

KTFM/San Antonio. IX 

100(M/San Antonio. TX 
PO: (rash Kelly 
MO. Nadia Canales 

KHTSSan Otago. CA 

PD Diana Laird 
AMMO Hinan Hare 

KSLY/San Luis Obispo. CA 
PO Adam Burnes 
MO Crass Marshall 

WAEV/Savannah, GA 
PO410: Chia Alan 

WZAT/Savannah, GA 
OM/PD: John Thomas 
MD Dylan 

KBKS/Sealtle-Tacorna. WA 
PO: Mkt Prelim 
NO MAIM D. 

KRUF/Shreveport. LA 
PD Chris Callaway 
MO Evan Harley 

. . 

WNOV/Soulh Berid, IN 

OMPI) Casey Daniels 
MD Al Carson 

1(ZZU/Spokane. WA' 
OM Brew Michaels 
PO MO Casey Cnnsloplier 

KHTO/Springfield. MO 
OMMO Dave DeFranio 
APO Greg Peters 

WDBFVSpringlield. IL 
OMPO Michelle Malnexus 
MO Fig 

WNTOISyracuse. NY' 
OMPO TOM Mitchell 
API MD Jimmy Olsen 

WWHT/Syracuse, NY 
PO Erin Bristol 
MO Jetl Wise 

VAITF/Tallahassee, FL 
POMP Bnan 0 Conner 

WFIZIampa. FL' 
OM/PO: Jet Kapugi 
APO Toby Uran 
MO &an Nest 

WMGI/Terre Haute. IN 
FO Steve Smith 
MD Marl Locking 

VA/KS/Toledo. OH 
PO 1111Mchaels 
APONO Mark AndrewS 

WXHO/Trayerse City. MI 
OM Shawn Sheldon 
PO Ron Pnlchard 

WPST/Trenton. NJ 
PD: Dave McKay 
APO. Gabnelle Vaughn 

KROO/Tocson, AZ 
OM/PD Steve King 
APOMO Ken Carr 

KHTT/Tulsa. OK 
OM Tod Tucker 
Po Carry Rush 
ILPO Matt The Brat 
MO. Ens Ty* 
as mom. -ca -mew' 

ALL AMERC.vi nEEdrs Swag 
PeacGosn 
Maddivism,smor 
Selu 
Mumma. war 
IIMOSYS MAO 

WW1Wropelo MS 
PO MD Rd Mewls 

KISX/Tylerlongwew. TX 
po Lucky Lany 

WSKS/Ulica-Rome. NY 
OMAS Stew Serrano 

WORM -ndy.cor 
morrA sire 
sms tow- 

KWDIAVaco. TX 
OM Zack Owen 
PO Jay Charles 
AMINO John OaheS 

WIHT/Washing ton. OC 

PD Jeff Wyatt 
MD AlPe Dee 

WIFCWausau. WI 
PO Chris Piden 
MD Stacy Die 

WLDIAVest Palm Beach. FL 
PD Jordan Walsh 
APD MD Dave ha, as 

KKRO/Wichita. KS 
PO Jack Oliver 

APRMR PI 

r LaCsMaMLICIP Syr 
BY1011"Cnre 

WBHTAAtilkes Barre. PA 
PD Mark McKay 
APD MD: A 

WKRZ/Wilkes Barre. PA' 
PO Jerry Padden 
MD Kelly it 

WSTWAVrIminglon, DE 

OM Bob Mercer 
PO John Wilson 
APOMI) Mike Rossi 

KFFM/Yakima. WA 
OM: Ron Barns 
POMO Men Rocha 

WYCHNork. PA 
PO Davy Crocaen 
MO Sally Vicious 

' .. 

WAKZ/Yougstavn-Warren. OH 
PO MD Jerry Mac 

WHOT Youngstown-Warw. OH 

PD Trout 
Inien in MO L ma Reynolds 

*Monitored Reporters 
181 Total Reporters 

127 Total Monitored 

54 Total Indicator 
52 Current Indicator Playlists 

Did Not Report, Playlist Frozen (2): 
WSTO/Evansville. IN 
KMCK/Fayetteville, AR 
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R &R's Newest 
Rhythmic Reporters 
A breakdown of each station 

have to admit, before working at R &R I never real- 
ized the weight that being an R &R reporter carries. 
When I was in radio, I knew about the charts, bullets 
and Most Added. I also knew how important spins are 
to a record company, and so on and so forth. But once I 
started here, I quickly learned how reporting status can 
help stations promotionally and sometimes even finan- 
cially. 

The number of radio stations that 
are working their asses off to gain 
R &R reporting status amazes me. The 
Rhythmic panel is at 99 stations and 
growing. l applaud those GMs, pro- 
grammers and Indies who waited pa- 
tiently while we were working on our 
panel revisions. Now that we've com- 
pleted them, here are profiles of the 
stations we've added. Congrats to all 

the new reporters! Note: All sample 
hours were monitored Wednesday, 
May 21, 2003. 

WYIL (Wild 98 -7)/ 
Knoxville 

Frequency: 98.7 FM 

Market Rank: 72 

City of License: Oliver Springs, TN 
Mailing Address: P.O. Box 11167, 

Knoxville, TN 37939 

Street Address: 4711 Old Kingston 
Pike, Knoxville, TN 37919 

Phone: 865- 588 -6511 

Fax: 865 -558 -4218 

Website: ¡vwu'.tvild987.net 

Owner. Citadel 
GM: Ed Brantley 
GSM: Charles Sells 

OM: Mike Hammond 
PD: Darren Stephens 
MD: Vinny V. 

Promotions Director. Ashley Toole 
PD/MD Call Times: Wednesday, be- 
fore 3pm 
How do you feel that being an R &R 
Rhythmic reporter will benefit your 
station ?: "It will absolutely help me 
program this station," says Stephens. 
"I wouldn't have been buggin' Don - 
tay nonstop every day for the last 
three months otherwise. R &R is the 
standard in this industry, and becom- 
ing a reporter can automatically bring 
any station into the spotlight. My pro- 
motional support from the labels has 
already improved 100%. We are still 
playing the same great records, but 
the image of the station between those 
records is now at a new level, thanks 
to R&R." 

Sample Hour: 
3pm 
BUSTA RHYMES I Know What You 

Want 
ASHANTI Rock Wit U 

GINUWINE Hell Yeah 

SEAN PAUL Like Glue 
R. KELLY Ignition 
FRANKIE J Don't Wanna Try 

LIL KIM f /50 CENT Magic Stick 
NEXT Wifey 

DA BRAT In Love Wit Chu 
FABOLOUS Can't Let Go 
MISSY ELLIOTT Gossip Folks 

KCJZ (106 -7 Jamz)/ 
San Antonio 

Frequency: 106.7 FM 

Market Rank: 31 

City of License: Terrell Hills, TX 

Mailing Address: 8122 Datapoint 
Drive, Suite 500, San Antonio, DC 78229 

Street Address: Same as above 
Phone: 210-615-5400 

Fax 210 -615 -5300 

Website: www.1067jamz.com 

Owner. Cox Radio 
GM: R. Ben Reed 
GSM: Mark Bowka 
PD: Doug Bennett 
MD: Luis Sanchez 
Promotions Director. Joey Farias 

PD /MD Call Times: Wednesday, 
llam- 12:30pm 
How do you feel that being an R &R 
Rhythmic reporter will benefit your 
station ?: "We're really excited to have 
the opportunity to be a part of the 
R &R Rhythmic team," says Bennett. 
"The thing I'm looking forward to 
most is establishing even stronger re- 

lationships around the industry. We 
want to do the best job representing 
the dance genre that we can. Being 
able to report to R &R just lends more 
credibility to that mission." 
Sample Hour. 
4pm 
DIRTY VEGAS Days Go By 

DANIEL BEDINGFIELD If You're 
Not The One 

JENNIFER LOPEZ Waiting For To- 

night 
GIGI IYAGOSTINO I'll Fly With You 

CHRISTINA AGUILERA Beautiful 
JUSTIN TIMBERLAKE Rock Your 

Body 
MADISON AVENUE Don't Call Me 
Baby 

BECKY BAELING Getaway 
ROC PROJECT Never 
STEVE B Spring Love 
STACIE ORRICO Stuck 

KTBT (101 -5 The Beat)/ 
Tulsa 

Frequency: 101.5 FM 

Market Rank: 65 

City of License: Tulsa 
Mailing Address: 2625 S. Memorial 
Drive, Tulsa, OK 74129 

Street Address: Same as above 
Phone: 918 -388 -5100 
Fax 918 -388 -5400 

Website: www.1015fhebeat.com 

Owner. Clear Channel Communica- 
tions 
GM: Rick Cohn 
GSM: Jane Rohweder 
OM: Paul Langston 
PD: Big Juice 
Promotions Director. Gary Weaver 
PD/MD Call Times: Friday, 12 -5pm 
How do you feel that being an R &R 

Rhythmic reporter will benefit your 
station ?: "Being an R &R Rhythmic 
reporter will benefit my station 
by strengthening our connections in 

the industry," says Big Juice. "It'll pro- 
vide us with better opportunities to 
get interviews with bigger acts, espe- 
cially those coming through town. It 
also brings the station attention from 
people in the industry who have 
information that can help us grow. A 

solid relationship between radio, 
records and artists is vital to all three 
industries, and we're happy to be a 

part of that dynamic." 
Sample Hour. 
7pm 
STAGGA LEE Roll Wit M.V.P. 

NAS I Can 
BUSTA RHYMES I Know What You 

Want 
PANJABI MC f/JAY -Z Beware Of The 
Boys 
MS. DYNAMITE It Takes More 

SEAN PAUL Get Busy 

SNOOP DOGG Beautiful 
JAHEIM Put That Woman First 
CHINGY Right Thurr 
JOE BUDDEN Pump It Up 

2PAC f/TRICK DADDY Still Ballira' 

FRANKIE J Don't Wanna Try 

LUDACRIS Move Bitch 

WRCL (Club 93.7)/ 
Flint, MI 

Frequency: 93.7 FM 

Market Rank: 125 

City of License: Frankenmuth -Flint, 
MI 

Mailing Address: 3338 Bristol Road, 

Burton, MI 48529 

Street Address: Same as above 
Phone: 810 -743 -1080 

Fax: 810 -742 -5170 

Website: www.club937.com 

Owner. Regent Broadcasting 
GM: Mark Thomas 
GSM: Tami Conrad 
OM: J. Patrick 
PD: Nathan Reed 
MD: Clay Church 
Promotions Director. Ced Lover 
PD/MD Call Times: Monday, 2 -5pm; 
Thursday, 2 -5pm 
How do you feel that being an R &R 

Rhythmic reporter will benefit your 
station ?: "Reporter status means that 
everything your station has been do- 
ing since it signed on finally counts 
toward the label's goal of making the 
biggest possible hit for an artist, which 
gets the station more attention," says 
Reed. "Many supported Club 93.7 

before we achieved R &R status; now 
we can work together on a larger scale 
on station concerts and artist appear- 
ances." 
Sample Hour. 
1pm 
AMANDA PEREZ Angel 
R. KELLY f/BIG TIGGER Snake 
50 CENT In Da Club 
PANJABI MC f/JAY Z Beware Of The 
Boys 
NIVEA Don't Mess With My Man 
LIL KIM f/50 CENT Magic Stick 
FABOLOUS Can't Let You Go 
JOE BUDDEN Pump It Up 
JA RULE Always On Time 
BUSTA RHYMES I Know What You 

Want 
FRANKIE J Don't Wanna Try 

N.O.R.E. Nothin' 
WAYNE WONDER No Letting Go 

WBVD (95.1 The Beat)/ 
Melbourne 

Frequency: 95.1 I M 

Market Rank: 99 

City of License: Melbourne 
Mailing Address: 1388 S. Babcock St., 

Melbourne, FL 32901 

Street Address: Same as above 
Phone: 321 -733 -1000 

Fax 321-733-0904 

Website: tuww.951thebeat.com 

Owner. Clear Channel Communications 
GM: Barb Latham 
GSM: Gary Granger 
OM: Jeff McKeel 

PD: Zac Davis 
Promotions Director. Karen B. 

PD /MD Call Times: Wednesday, 
llam -lpm 
How do you feel that being an R &R 

Rhythmic reporter will benefit your 
station ?: "We'll definitely get a lot 
more love from the labels, which is 

obvious," says Davis. 'We'll have a lot 
more product to give away, and it will 
definitely put the station on the map. 
I think it will put a lot more value on 
what we're doing here." 

Sample Hour. 
Sam 

FABOLOUS Into You 

SEAN PAUL Get Busy 
JENNIFER LOPEZ I'm Glad 
JAY Z Can I Get A... 

R. KELLY Ignition 
EVE f/ALICIA KEYS Gangsta Lovin' 
FRANKIE J Don't Wanna Try 

DRUNKENMUNKYE 
JUSTIN TIMBERLAKE Rock Your 
Body 
NELLY Ride Wit Me 
ASHANTI Rock Wit U 

112 Cupid 
50 CENT 21 Questions 

CKEY (Wild 101)/ 
Buffalo 

Frequency: 101.1 FM 

Market Rank: 51 

City of License: Ft. Erie, NY 

Mailing Address: 50 James E. Casey 
Drive, Buffalo, NY 14206 

Street Address: Same as above 
Phone: 716 -8814555 
Fax: 716 -884 -2931 

Website: www.wild101.cont 

Owner. Citadel Communications 
GM: Elizabeth Lewis 
GSM: Paul Maurer 
OM: Phil Becker 

PD: Rob White 
MD: Scooter B 

Promotions Director. Dawn Fox 

PD/MD Call Times: No call times 
How do you feel that being an R &R 
Rhythmic reporter will benefit your 
station ?: "It will make my phone ring 
more," says Becker. 

Sample Hour. 
8pm 
STAGGA LEE Roll Wit M.V.P. 

ASHANTI Rock Wit U 
FABOLOUS Can't Let You Go 
R. KELLY Ignition 
2PAC Thugz Mansion 
50 CENT 21 Questions 
BUSTA RHYMES I Know What You 

Want 
JOE BUDDEN Pump It Up 
R. KELLY f /BIG TIGGER Snake 

WQSX (Star 93.7)/ 
Boston 

Frequency: 93.7 FM 

Market Rank: 9 

City of License: Lawrence, MA 
Mailing Address: 20 Guest St., Third 
Roar, Boston, MA 02135 

Street Address: Same as above 
Phone: 617 -779 -5300 

Fax 617 -779 -5375 

Website: wwwstar937fin.com 

Owner. Entercom 
GM: Julie Kahn 
GSM: Joanne Adduci 
PD: Jerry McKenna 
MD: Rob Tyler 
Promotions Director. Peter Szabo 
Marketing Director. Beverly Tilden 
PD/MD Call Times: Monday 
How do you feel that being an R &R 
Rhythmic reporter will benefit your 
station ?: "R &R is the industry's lead- 
ing publication, and Jerry and I feel 
privileged that Star 93-7 is a part of its 
Rhythmic panel," says Tyler. 

Sample Hour. 
3pm 
MARY J. BLIGE Family Affair 
ANDY GIBB I Just Want To Be Your... 

GROOVE THEORY Tell Me 
Continued on Page 35 
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LAST THI 

WEEK WEEK ARTIST TITLE LABELS) 

1 1 

2 2 

3 3 

6 

4 5 

5 6 

7 7 

10 Q 
9 9 

14 0 
12 

8 12 

11 13 

15 0 
18 ® 
33 0 
20 

13 18 

21 0 
16 20 

25 

26 

22 23 

19 24 

17 25 

27 26 

36 

23 28 

24 29 

30 

28 31 

31 ® 
40 ® 
49 ED 

45 

29 36 

42 

34 38 

50 

39 

35 41 

41 

32 43 

37 44 

38 45 

44 46 

¡Debut> ail 
47 

¡Debut> cc, 

48 50 

50 CENT 21 Questions (Shady /Aftermath /lnterscopel 

FABOLOUS FILIL' MO Can't Let You Go (Elektra /EEG) 

BUSTA RHYMES & MARIAH CAREY I Know What You Want (J) 

HL' KIM F150 CENT Magic Stick (Queen Bee /Atlantic) 

SEAN PAUL Get Busy (40/40/VP /Atlantic) 

R. KELLY Ignition (Jive) 

50 CENT In Da Club (Shady /Aftermath /Interscope) 

R. KELLY Snake (Jive) 

DA BRAT In Love Wit Chu (So So Def /Arista) 

ASHANTI Rock Wit U (Awwww Baby) (Murderinc. /IDJMG) 

WAYNE WONDER No Letting Go (VP /Atlantic) 

SNOOP DOGG Beautiful (Doggy Style /Priority /Capitol) 

JUSTIN TIMBERLAKE Rock Your Body (Jive) 

MONICA So Gone (J) 

FABULOUS FIASHANTI Into You (Elektra /EEG) 

BEYONCE' Crazy In Love (Columbia) 

JOE BUDDEN Pump It Up (Def Jam /IDJMG) 

NAS I Can (Columbia) 

BONECRUSHER Never Scared (Arista) 

PANJABI MC Beware Of The Boys (Sequence) 

CHINGY Right Thurr (OOP /Capitol) 

LUDACRIS Act A Fool (Def Jam South /IDJMG) 

JENNIFER LOPEZ I'm Glad (Epic) 

STAGGA LEE Roll Wit M.V.P. (ART /STdirect) 

FRANKIE J. Don't Wanna Try (Columbia) 

KILEY DEAN Make Me A Song (Beatclub / lnterscope) 

THALIA FIFAT JOE I Want You (Virgin) 

GINUWINE Hell Yeah (Epic) 

EMINEM Sing For The Moment (Shady /Aftermath / lnterscope) 

DAVID BANNER FILIL' FLIP Like A Pimp (Universal) 1152 

LIL' KIM The Jump Off ((keen Bee /Atlantic) 1152 

EMINEM F150 CENTIBUSTA RHYMES Hail Mary (Shady /Aftermath//nterscope) 1081 

LOON FIKELIS How You Want That (Bad Boy /Universal) 1002 

BLACK EYED PEAS Where Is The Love? (A &M /Interscope) 

LUMIDEE Never Leave You (Uh Ohl (Universal) 

LIL' MO FIFABOLOUS 4 Ever (Elektra /EEG) 

LIL' JON & THE EASTSIDE BOYZ Get Low (TNT) 

2PAC FITRICK DADDY Still Ballin' (Amaru /Death Row /lnterscopel 

SEAN PAUL Like Glue (VP /At /antic) 

SMILEZ AND SOUTHSTAR Now That You're Gone (ARTISTdirect) 

JAY .Z Excuse Me Miss (Roc-A- Fella /IDJMG) 

FLOETRY Say Yes (DreamWorks) 

HITMAN SAMMY SAM Step Daddy (Universal) 

DMX X Gon Give It To Ya (RuffRyders /IDJMG) 

82K Girlfriend (Epic) 

JAHEIM Put That Woman First (Divine Mill /WB) 

GINUWINE In Those Jeans (Epic) 

AALIYAH Come Over (BlackGround) 

SARAI Ladies (Epic) 

MISSY ELLIOTT Pussycat (Elektra /EEG) 

TOTAL 
PLAYS 

6078 

5249 

5104 

4970 

4788 

3750 

3098 

3046 

2937 

2738 

2693 

2665 

2639 

2380 

2326 

2062 

2023 

2013 

1937 

1807 

1793 

1752 

1658 

1603 

1574 

1299 

1237 

1231 

1162 

1001 

989 

958 

942 

918 

915 

913 

868 

854 

810 

770 

750 

703 

646 

639 

562 

539 

1- 
PLAYS 

GROSS 
IMPRESSIONS 

(00) 

WEEKS ON 

CHART 

TOTAL STATIONS 
ADDS 

-153 813446 12 8310 

-356 689513 16 8210 

-339 635513 15 8310 

+851 691593 7 7011 

-513 642975 16 8610 

589 412850 24 8310 

522 370113 21 8410 

+314 348085 7 7711 

-21 271122 10 7210 

+506 347193 5 8312 

+120 347695 24 7410 

-413 304700 19 7610 

-85 243464 11 5810 

+224 257516 7 7314 

+405 282912 5 41111 

+1027 387857 2 8013 

+182 236144 8 7713 

-468 226936 16 7210 

+215 242283 9 6412 

266 173533 8 5510 

+326 186472 5 6415 

+428 174137 4 7013 

-14 179369 7 5110 

-280 107470 15 6010 

436 158020 14 5010 

-1 133728 5 6510 

+293 156224 3 5916 

-335 122362 19 6010 

-328 83630 12 3910 

+53 124545 9 53/3 

-51 163436 18 6910 

+19 104903 4 510 

+192 137538 3 6211 

+392 102299 2 5517 

+279 249103 2 59114 

-187 153109 13 5410 

+156 116452 4 3018 

98 1594.38 15 3210 

+306 147090 2 55117 

+76 66183 4 5310 

-119 115163 17 59/0 

+64 91986 5 4913 

-234 48453 8 3810 

-111 89933 18 3110 

-130 66212 15 55/0 

-22 138170 8 1811 

+143 67203 1 4515 

+15 55762 3 4410 

+85 68881 1 3815 

-74 73501 6 810 

89 CHR /Rhythmic reporters. Monitored airplay data supplied by Media3ase Research. a division of Premiere Radio Networks. Songs rankeo by total plays for the airplay 
week of 5/1 8 -5/24. Bullets apear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays 
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 
increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with 
permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R &R, Inc. 

Most Added 
www.rradds.corn 
ARTIST TITLE LABEL(S) ADDS 

JAY-Z La, La, La (Excuse Me Again) (Bad Boy /Universal) 42 

SEAN PAUL Like Glue (VP /Atlantic) 17 

LUMIDEE Never Leave You (Uh Ohl (Universal) 14 

MYA My Love Is Like...Whoa (A &Mllnterscope) 14 

FABULOUS FIASHANTI Into You (Elektra /EEG) 11 

ROSCOE Smooth Sailid (Priority) 11 

TYRESE Signs Of Love Makin' (J) 8 

LIL' JON & THE EASTSIDE BOYZ Get Low (Tin 8 

BLACK EYED PEAS Where Is The Love? (A &Mllnterscope/ 1 

THALIA FIFAT JOE I Want You /Virgin) 6 

Most 
Increased Plays 
ARTIST "-L_ - LS 

TOTAL 

PLAY 
INCREASE 

BEYONCE' Crazy In Love (Columbia) +1027 

LIL' KIM F150 CENT Magic Stick (Queen Bee /Atlantic) +651 

ASHANTI Rock Wit U IAwwww Baby) (Murderinc. /IDJMG) +506 

LUDACRIS Act A Fool (Del Jam South //OJMG) +428 

FABULOUS FIASHANTI Into You (f /ektra /EEG) +405 

BLACK EYED PEAS Where Is The Love? (A &Mllnterscope) +392 

CHINGY Right Thurr (DOP /Capital) +326 

R. KELLY Snake (Jive) +314 

SEAN PAUL Like Glue (VP /Atlantic) +306 

THALIA FIFAT JOE I Want You (Virgin) +293 

New &Active 
FOXY BROWN I Need A Man (Violator /IDJMG) 
Total Plays: 458, Total Stations: 27, Adds: 1 

MYA My Love Is Like...Whoa (A &M /lnterscope) 
Total Plays: 381, Total Stations: 26, Adds: 14 

CLIPSE Hot Damn (Star Trak/Arista) 
Total Plays: 369, Total Stations: 30, Adds: 1 

FREEWAY Flipside (Roc- AFella /IDJMG) 
Total Plays: 314, Total Stations: 12, Adds: 1 

TAMIA Officially Missing You (Elektra /EEG) 
Total Plays: 276, Total Stations: 33, Adds: 1 

RON ISLEY FIR. KELLY What Would You Do? (DreamWorks) 
Total Plays: 237, Total Stations: 24, Adds: 5 

JAY-Z La, La, La (Excuse Me Again) (Bad Boy /Universal) 
Total Plays: 222, Total Stations: 42, Adds: 42 

TYRESE Signs Of Love Makin (J) 
Total Plays: 132, Total Stations: 31, Adds: 8 

ROSCOE Smooth Sailin' (Priority) 
Total Plays: 92, Total Stations: 11, Adds: 11 

ELEPHANT MAN Pon De River (Greensleeves) 

Total Plays: 78, Total Stations: 11, Adds: 4 

Songs ranked by total plays 

R &R Station Playlists have moved to the web. 
See all of our monitored reporters at 

www.radioandrecords.com. 

MURDER INC. PRESENTS 

CADO1LIAC TAH 
Impacting 

June 2n111 and 3rd 

Already 
on MN 

KBOS 

THE HIGHLY ANTICIPATED DEBUT ALBUM "PON CITY HUSTLA" IN STORES JULY 1ST 

"I GOTVHA M AssFEATURING ALTHEA 
EXECU UvE 
PRODUCER: 
IRV GOTO 

MURDER 

rR r 
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HMIC MIX SHOW TOP 30 35 

RANK ARTIST LABEL 

1 50 CENT 21 Questions (Shady /Aftermath /lnterscopel 

2 LIL' KIM fI50 CENT Magic Stick (Queen Bee /Atlantic) 

3 FABOLOUS fILIL' MO Can't Let You Go (Elektra /EEG) 

4 SEAN PAUL Get Busy (VP /Atlantic/ 

5 R. KELLY fIBIG TIGGER Snake /Jive/ 

6 BEY ONCE' Crazy In Love (Columbia/ 

7 50 CENT In Da Club (Shady /Aftermath /)nterscope/ 

8 BUSTA RHYMES MARIAN CAREY... I Know What You Want (J) 

9 LUMIDEE Never Leave You (Straight Face) 

10 ASHANTI Rock Wit U (Murderinc./IDJMG) 

11 CHINGY Right Thurr (Priority /Capitol/ 

12 JOE BUDDEN Pump It Up (DefJanVIDJMG) 

13 WAYNE WONDER No Letting Go (VP /Atlantic) 

14 BON ECRUSHER Never Scared (So So fief/Arista) 

15 LUDACRIS Act A Fool (Del Jam South /IDJMG) 

16 SNOPP DOGG Beautiful (Doggy Style /Priority /Capitol) 

17 PANJABI MC Beware Of The Boys (Sequence) 

18 LIL' KIM The Jump Off (Queen Bee /Undeas/Atlantic) 

19 LIL' JON & EASTSIDE BOYZ Get Low ITVT) 

20 FABOLOUS Into You (Elektra /fEG) 

21 2P AC Still Bailin' (Amaru/Tha Row / /nterscope) 

22 DA BRAT In Love Wit U (So So Del /Arista/ 

23 SEAN PAUL Like Glue (VP /Atlantic) 

24 FREEWAY Flipside (Roc -A- Fella /IDJMG/ 

25 LOON ¡MELTS How You Want That (Bad Boy /Universal) 

26 TALIB KWELI Get By (Rawkus /Priority) 

27 EMINEM Hail Mary (Shady /Aftermath //nterscope/ 

28 50 CENT fINOTORIOUS B.I.G. Realist Nigga /Shady /Ahermath / /nterscope) 

29 JAY -Z La, La, La (Excuse Me Again) (Bad Boy /Universal) 

30 PHARRELL WAY-Z Frontin' (Star Tiak /Arista) 

Monitored airplay data supplied by Mediabase Research a division of Premiere Radio 
Networks. Songs ranked by total plays for the airplay week of 5/18 -5/23/03. 
©2003 R &R. Inc. 

PHARRELL FEATURING JAY Z Frontin" (Star Trak/Aristal 

JOE SUDDEN FEATURING BUSTA RHYMES Fire (Spit /IDJMG) 

SEAN PAUL Like Glue (VP /At /antic) 

JAY -Z La La La (Excuse Me Again) (Bad Boy /Universal) 

ROSCOE Smooth Sailirí (Capitol /Priority) 

KEITH MURRAY Candi Bar (DelJam /IDJMG) 

WaX 
A true summer party jam is Fannypack's "Cameltoe" (Tommy Boy). If 

you are looking for a record that's simply bangin', check out Purple 

Kitty's "Bang On" (Independent). You will not be disappointed. Also, 

Nalin & Kane's "Beachball 2003" (Independent) has arrived just in time 

for summer! And check out my remix of Roc Project featuring Tina 

Arena's "Never (Past Tense)" (Illustrious). Ha ha! 

- Johnny Budz. WKTU/New York 

R &R Welcomes Newest.... 
Continued from Page 33 

PINK Family Portrait 
S.O.S. BAND Just Be Good To Me 

JUSTIN TIMBERLAKE Cry Me A River 
DEELE Two Occasions 
ROC PROJECT ... Never (Past Tense) 
BOB MARLEY One Love /People Get Ready 
JENNIFER LOPEZ f/LL COOL J All I Have 
KC & THE SUNSHINE BAND Boogie Shoes 

DANIEL BEDINGFIELD If You're Not The One 

WWKL (Hot 92)/ 
Harrisburg 

Frequency: 92.1 FM 

Market Rank: 79 

City of License: Palmyra, PA 

Mailing Address: 2300 Zartang Way, Harris- 
burg, PA 17110 

Street Address: Same as above 
Phone: 717-238-1041 

Fax: 717 -238 -1454 

Website: Tnurahot92.conl 

Owner. Cumulus Media 
GM: Ron Giovanniello 
GSM: Todd Matthews, Rit Casey and John 
Butler 
OM/PD: John O'Dea 
Asst. PD: Mackenzie 
MD: I.ucas 

Promotions Director. Marisa Allen 
PD /MD Call Times: PD - Monday, 9:30 - 
11am; MD - Thursday, 3 -5pm 
How do you feel that being an R &R Rhyth- 
mic reporter will benefit your station ?: "First 
and foremost, we'll get the new music ahead 
of time instead of having to call the labels sev- 
eral times to get new singles sent," says 
O'Dea. "We'll also be able to get CD giveaways 
much easier. It should also be easier to get art- 
ists to do station shows. Not many of the labels 
care about you as a station unless you're BDS 

or an R &R reporter. That's a shame, because 
we were helping to sell CDs and establish new 
artists as much, if not more than, WHKF over 
the past year. Now that we're an R &R reporter, 
we suddenly mean something. You guys carry 
a lot of clout!" 
Sample Hour 
2pm 
50 CENT In Da Club 
DANIEL BEDINGFIELD If You're Not The 
One 
EMINEM Sing For The Moment 
BLU CANTRELL Hit 'Em Up Style (Oops!) 
BLACK EYED PEAS Where Is The Love 
SEAN PAUL Get Busy 

DA BRAT In Love Wit Chu 
JOE I Wanna Know 
JEWEL Intuition 
BUSTA RHYMES I Know What You Want 
BEYONCÉ Crazy In Love 

For gods sake 
answer the Pb 

A listener is calling. 
RadioVoodoo is magic telephone and web technology that answers all your listener calls. 

It turns the calls into demographic data and audio files you can use instantly: to know your 
audience better, to sell your advertisers more spots, and to improve your programming. 
All without bending an elbow. 

0 n el 
It's the coolest tool in radio. rad 000doo 
Contact Liz Laud at liz @radiovoodoo.com or call 800.798.5663 for a demonstration. 

- 
_ 
-.- - -40- 

Research 
s Prep i 

- JONES RADIO NETWORKS 
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36 R &R May 30, 2003 

This Week's Hottest Music Picks 

Big Juice 
P0, KTBT/Nlsa 

Eminem, 50 Cent & Busta Rhymes' 
"Hail Mary 2003" (Shady /Aftermath/In- 
terscope): This song is like whoa! It's racy, 
but the phones are ringing off the hook 
with requests for it. 

Tyrese's "Signs of Love Makin " (J): I 

think Tyrese is on a roll. Women love him, 
and this song only gives them more reason 
to. It gives guys an excuse to use that tired 
line "Hey baby, what's your sign ?" and ac- 
tually get an answer. 

Puerto Rico 
MD, KOHT/Tucson 

Sarai's "Ladies" (Epic):1Ve tested it, and 
the ladies loved it. We started warming it 
up in the mix, and the ladies are request- 
ing it. I have a feeling the ladies are gonna 
like this one - duh. 

Westside Connection's "Lights Out" 
(Universal): It's a great West Coast record. 
Our mixers are really buzzin' over it. 

Black Eyed Peas featuring Justin Tim - 
berlake's "Where Is the Love" (Inter - 
scope): It's a deep song. There are not too 
many like this out there. Justin Timberlake 
rips the hell out of that hook. You cannot 

CHR/RHYTHM/C i 
deny that guy has talent. 
Great job! 

Roscoe's "Smooth 
Sailin "' (Capitol /Priori- 
ty): I just got this one on 
my desk. I took a listen, 
and I love it. Great sam- 
ple. It's a perfect sum- 
mertime song. 

DJ Lopez , 

MD, KW/Albuquerque 

Jay -Z's "La La La (Excuse Me Again)" 
(Bad Boy /Universal): Jigga Man comin' 
through like a true bad boy. 

Sean Paul's "Like Glue" (VP /Atlantic): 
Stickin' to my ears and CD player like 
glue! 

50 Cent featuring Snoop Dogg's 
"P.I.M.P. (Remix)" (Shady /Aftermath/In- 
terscope): The song of the summer! 

Beyoncé featuring Jay -Z's "Crazy In 
Love" (Columbia): The back- and -forth, 
bobbing -your -head tempo changes in this 
song make it such a great record! 

Baby Beesh featuring Frankie J's 
"Suga, Suga" (Good Guy Ent.): Anyone 
who hasn't heard this is missing the sweet 
stuff ear -gasms are made of. 

Zac Davis 
PD, MAYO/Melbourne - 

Sean Paul's "Like Glue ": This song 
came out 2 1/2 years ago, but now, with 
Sean Paul's success, it's been re- released. 
I hope it has the support to go to the top. 

Lumidee's "Never Leave You" (Straight - 
face /Universal): Wow! This has a unique 
sound and is a great female record for us. 
It has a great feel, and I think it will do well 
for us. 

Mya's 'My Love Is Like ... Whoa!" (In- 
terscope): I can't wait for the new Moodring 
album to come out! I am glad she is com- 
ing out with a lot of new stuff - it's like 
whoa! 

JB King 
MD, KLUC/Las Vegas 

Black Eyed Peas featuring Justin Tim - 
berlake's "Where Is The Love ": Blowing 
up the phones already. 

Craig David featuring Sting's "Rise & 
Fall" (Atlantic): This has been a favorite 
since the album dropped. 

Chingy's "Right Thurr" (Capitol /Prior- 
ity): Phones starting to come in. 

Karen Wild 
Mo, KUBE/Seatte 

Mya's "My Love is Like ... Whoa!" (In- 
terscope): Another track produced by Missy. 
She has been working hard and working 
well with the ladies lately! From Blaque to 
Monica, Missy is not only one of the hottest 
artists and producers, she can also speak 
from a women's perspective like no other! 

Keith Murray's "Candi Bar" (Def Jam/ 
IDJMG): I love this track - it's catchy and 
fun. He is such a fun artist, and this trans- 
lates through the song for sure! 

Bubba Spanaoes "Jimmy Mathis" (Beat - 
dub/Interscope): I've said it time and time 
again: Timbaland has the Midas touch. 
Anything he touches turns to gold (or plat- 
inum), and this is a little bit country and 
a lot hip -hop! See, Eminem isn't the only 
good white rapper! 

Frank ED. 
PD, KMRK/Midland0dessa, TX 

Loon featuring Kelis' "How You Want 
That" (Bad Boy /Universal): This definite- 
ly ranks high on the heat scale. 

Baby Beesh featuring Frankie J's 
"Suga, Suga ": Real laid -back, but hella 
funky! The duo brings it on this track. 

Foxy Brown's "I Need a Man" (Viola - 
tor/IDJMG): Nice track! 

Lee L' Heureux 
MD, WRED/Portland, ME 

Beyoncé featuring Jay -Z's "Crazy In 
Love ": Jumping into the top five phones 
this week. This is a great record across the 
board for us, as it is getting calls from all 
demographics. This has No. 1 written all 
over it. 

Talib Kweli featuring Jay -Z & Busta 
Rhymes' "Get By (Remix)" (Rawkus/ 
MCA): The Talib Kweli /Jurassic 5 sound 
always does very well in this market, and 
the remix of this track will keep the record 
going a little longer for us. Good phone 
returns already on this. 

Ludacris' "Act a Fool" (Def Jam South/ 
IDJMG): Picking up a lot of steam for us. 
With the video getting more play, the 
phones are really starting to pick up. This 
is going to be a great summer track for us. 

JD Gonzalez 
PD, KBTT /San Antonio 

Ludacris' "Act a Fool ": Count it! Anoth- 
er hit for Luda. 2 Fast 2 Furious will send it 
over the top! 

JS' "Ice Cream" (DreamWorks): I love 
this song. Comparable to "My Neck, My 
Back." I think it will track the same. 

Loon featuring Kelis' "How You Want 
That ": Just added it. It's still early; but the 
room likes it a lot. 

Fabulous featuring Tamia's "Into You" 
(Elektra /EEG): Fab has another one. He 
will keep the streak going on this one. 

Felix Santos 
MD, KSEQ/Fresno 

Angeliná s "I Will Always Be There for 
You" (Upstairs): No. 1 on the phones. 'Nuff 
said. 

Chingy's "Right Thurr ": Top five 
phones and hot in the clubs. 

Thalia featuring Fat Joe's "1 Want You" 
(Virgin): Look out, J. Lo! Great summer- 
time joint that has the ladies singing along. 

Roscoe's "Smooth Sailin "': Kurupt's lil 
bro has some skills too. Philly meets Cali - 
fomia. If you're on the West Coast, you 
need to play this. 

Rob Tyler 
MD, WQSX/Boston 

Jenniter Lopez's ' I'm Glad" (Epic): 
Pulling top five phones. Great female re- 
action record! 

Justin Timberlake's "Rock Your Body 
(Oakenfold Mix)" (Jive): Top three in call- 
out in every cell. The song's a hands -down 
smash! 

Laura Pausini's "If That's Love" (Atlan- 
tic): A great ballad from an artist to watch. 

WITH A RESEARCH COMPANY ON EVERY CORNER 
WHY ARE SMART RADIO PROGRAMMERS CHOOSING BULLSEYE ? 

ON TARGET ON TIME EVERYTIME 

No EXCUSES 
Bullseye Marketing Research, inc. 

Contact Chuck Dees or John Hart 1- 888 -411 -4395 
email us at bullseye @bullsi.com 

or visit our website at www.Bullsi.com 
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America's Best Testing CHR /Rhythmic Songs 12 + 
For The Week Ending 5/30/03 

Persons Persons Persons 
Artist Title (Label) TW LW Familiarity Burn 12 -17 18 -24 25 -34 

LIL' KIM FI 50 CENT Magic Stick (Queen Bee/Atlanticl 3.93 3.84 62% 10% 4.06 3.78 3.95 

FABULOUS Can't Let You Go (Elektra /EEG) 3.92 4.01 72% 17% 4.04 3.82 4.06 

50 CENT In Da Club (Shady /Aftermath //nterscopel 3.91 3.97 9B% 55% 3.90 3.64 4.17 

50 CENT 21 Questions (Shady /Aftermath /lnterscopel 3.90 3.91 90% 25% 4.18 3.60 3.96 

JUSTIN TIMBERLAKE Rock Your Body (Jive) 3.88 3.85 99% 35% 3.70 3.92 3.94 

FABOLOUS FI ASHANTI Into You (Elektra /EEG) 3.82 3.91 42% 6% 3.62 4.04 3.80 

WAYNE WONDER No Letting Go (VP /Atlantic) 3.81 3.76 70% 23% 3.73 3.79 3.84 

AALIYAH Miss You (BlackGround /Universal) 3.78 3.89 95% 46% 3.83 3.69 3.82 

FRANKIE J. Don't Vienna Try /Columbia! 3.78 3.81 59% 15% 3.91 3.74 3.63 

SEAN PAUL Get Busy (40 /VP /Atlantic) 3.76 3.97 94% 38% 3.70 3.80 3.96 

MONICA So Gone (J) 3.73 3.65 51% 7% 3.71 3.57 3.95 

BUSTA RHYMES FI MARIAH CAREY I Know What You Want (J) 3.72 3.90 89% 26% 3.64 3.70 3.82 

LIL' KIM FI MR. CHEEKS The Jump Off (Queen Bee /Undeas /Atlantic) 3.72 3.72 68% 20% 3.79 3.76 3.63 

LIL' MO FI FABOLOUS 4 Ever (Gold Mind /Elektra /EEG) 3.71 3.81 55% 10% 3.82 3.60 3.75 

R. KELLY Ignition (Jive/ 3.70 3.78 97% 46% 3.81 3.42 3.69 

SNOOP DOGG Beautiful (Doggystyle/Priwity /Capito /) 3.70 3.76 87% 34% 3.50 3.69 3.97 

DA BRAT In Love Wit Chu (So SoDef /Arista! 3.65 3.79 53% 10% 3.57 3.51 3.86 

EMINEM Sing For The Moment (Shady /Aftermath/Interscdpe) 3.62 3.76 98% 43% 3.55 3.61 3.61 

NAS I Can (Columbia/ 3.61 3.84 89% 36% 3.65 3.31 3.89 

ASHANTI Rock Wit U (Awww Baby) (Murderinc. /IUJMG) 3.61 3.72 60% 14% 3.59 3.58 3.64 

LUDACRIS Act A Fool (DefJam/IDJMG) 3.61 54% 11% 3.69 3.73 3.59 

STAGGA LEE Roll Wit M.V.P. (ART /STdirect) 3.61 3.49 40% 10% 3.76 3.75 3.42 

GINUWINE Hell Yeah (Epic) 3.57 3.70 91% 39% 3.40 3.50 3.80 

PANJABI MC Beware Of The Boys (Sequence) 3.50 3.65 45% 11% 3.46 3.53 3.54 

JOE SUDDEN Pump It Up (DelJam/IDJMGI 3.47 3.53 47% 12% 3.57 3.60 3.46 

JENNIFER LOPEZ I'm Glad(Epicl 3.41 3.47 91% 30% 3.58 3.15 3.27 

CHINGY Right Thurr (DDP /Capitoll 3.34 28% 7% 3.76 3.15 3.07 

R. KELLY FI BIG TIGGER Snake /Jive/ 3.33 3.46 53% 15% 3.50 3.31 3.18 

KILEY DEAN Make Me A Song (Beatclub/Interscope) 3.29 20% 5% 3.14 3.55 3.20 

BONECRUSHER Never Scared (Ai/sta/ 3.24 3.27 41% 12% 3.42 3.21 3.18 

Total samle size is 428 respondents. Total average tavorabilly estimates are based on a scale of 1 -5. (1= dislike very much, 5 = like very much). Total familiarity 
represents the percentage of respondents who recognized the song. Total bum represents the number ofrespondents who said theyare tired of hearing the song. Sample 

composition is based on persons 12e. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference. 

RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic 

is a registered trademark of RateTheMusic.com. The RTM system. is available for local radio stations by calling 818 -377 -5300. RateTheMusic. cam data is provided 

by Mediabase Research, a division of Premiere Radio Networks. 

ARTIST: JS 

LABEL: DreamWorks 
By MIKE TRIAS /ASSISTANT EDITOR 

Isters Kim and Kandy John- 

son are bringing the summer 
heat as they present "Ice 
Cream," the lead single and title 

track from their forthcoming 
debut album. The song is currently climbing R &R's Urban 

chart and making headway at Rhythmic as well. 

"Ice Cream" was produced, written and arranged by R. 

Kelly, so you know it's steamy. The instrumental is laid back 

and sexy at the same time and even incorporates musical 

bells that sound like an ice cream truck. But this ice cream 
isn't for kids, especially since it's teeming with sexual innu- 
endos. 

"Come and get a scoop of my ice cream, baby /JS got the 

flavors that I know will drive you crazy," sing the sisters on 

the chorus. R. Kelly even gives a shoutout to his own album 
in the lyrics: "Just put the Chocolate FactoryCD on and watch 
me lose it." Kandy says of the cut, "This one's naughty. It's 

cool and hot at the same time." 
Born and raised in Los Angeles, the Johnson sisters have 

been in the business of singing for over a decade. "For us, 

singing together is as easy as breathing," says Kim. "We've 

been doing it for so long like it's like shorthand - we operate 

on instinct with each other; it's the most natural thing in the 

world. " They have sung backup for Christina Aguilera, Michael 

Jackson, Sting and, of course, The Isley Brothers. Ronald 

Isley has even taken a special interest in the duo. 
Isley, R. Kelly and John McClain are Ice Cream's executive 

producers, and the album is slated for release on July 22. As 

their manager, Isley has been with the girls for four years and 

is confident in their talents. "These girls are gonna take it 

over," says Isley. "Trust me." 
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URBAN 

New Beginnings, 
New Opportunities 
My hopes and aspirations to make a difference 

As anyone who has started a new job or made a ca- 
reer move knows, new beginnings can be both excit- 
ing and nerve- racking. This particular change is excit- 
ing for me because the new challenges I face mean that 
I will be forced to learn new ways of thinking and will 
have to adapt to a new environment, and those are situ- 
ations I thrive in. But it's also nerve- racking because 
the pressure is on to make an impact. 

What can I do make the Urban/ 
Urban AC section of R&R more use- 
ful to its readership? How do I fulfill 
the needs of GMs, programmers, 
mixers, DJs, label executives and field 
reps alike? And while I feel privi- 
leged to even have the opportunity 
for a new beginning when so many 
in our industry do not, that adds an 
extra degree of pressure, because I 

feel the need to satisfy the expecta- 
tions of my peers even more so than 
those of my new employer. 

Sarting Over ... Again 

This is not the first time I've start- 
ed over. In 1996, after nine years at 
WILD -AM /Boston, I made the diffi- 
cult decision to move to New York 

and take a position with a syndica- 
tion company as an affiliate manag- 
er. I quickly learned it wasn't the 
right fit for me. 

A perfect world may 

be a lot to ask for, 

but I can strive to 

make our industry 

better through 

these pages. 

At the same time that I was realiz- 
ing this, I was extremely lucky to have 
Sean Ross, then Managing Editor of 
Airplay Monitor, contact me to become 
a news reporter for the publication. 
Thus began my career in the trades. 

United Stations Radio Networks presents the 

BLACK 
ENTERPRISE 

Tff Itr& . 6 i ...ra i W1IINIIr rl.r.. - .-......-... .11 

e e 

Information is Power! 
With market news and personal finance information that matters 

to your listeners, the Black Enterprise Business Report helps 

your audience make informed investment and lifestyle decisions. 

Empower your audience with the 
Black Enterprise Business Report 

Call 212 -869 -1111 
bebr@unitedstations.com 

M any former programmer will tell 

you, even if you move to the label side 
of this business, you never quite leave 
radio or the programming mind -set 
behind. Every time you listen to a sta- 
tion, you listen with a critical ear. This 
allowed me to talk to the readers of 
Monitor both as someone who had 
been in their shoes and someone who 
wanted to learn more about the craft 
of programming. 

At WILD I was lucky to have 
worked with several of the format's 
current leading programmers early in 
their careers: first Elroy Smith (now 
OM of WGCI -AM & FM & WVAZ/ 
Chicago), then Stephen Hill (now VP/ 
Music Programming for BET) and, fi- 

nally, Ken Johnson (now Director/ 
Urban Programming for Cumulus). 
And in the position of Managing Edi- 
tor of the R &B Airplay Monitor, I was 
able to speak with programmers from 
all overthecountry and soak in all that 
they had to teach as well. 

Being on the trade publishing side 
of the business also allowed me to 
better understand the label person's 
point of view: their challenges, frus- 
trations and goals. My years at Mon- 
itor introduced me to an entire world 
of industry politics that I was insu- 
lated from while at WILD, politics 
that I am still trying to understand 
and cope with but will also, hopeful- 
ly, be able to shed light on in the fu- 
ture in the pages of R &R. 

A Perfect Music World 

As I write this first column, it oc- 

curs to me that maybe the radio and 
record industries are in need of a new 
beginning as well. It's a business we 
love, and love to hate. So many of us 
complain and criticize (myself in- 
cluded sometimes) or bemoan the 
"good old days," yet we would nev- 
er leave this industry. 

Some stay for love of the music, 
others for the paycheck, and others 
because they simply love what they 
do despite the challenges. I'm not one 
who says we should go back to the 
old days. In fact, I think there is much 
we can learn from the new genera- 
tion of programmers, as long as we 
don't ignore the past or dispose of 
those who paved the way. 

What would I change if this indus- 
try could start over? There are a num- 
ber of things on my wish list, but 
three stand out. 

R &R May 30, 2003 

HE CDULDA, AND HE DID Motown crooner Brian McKnight left his 

mark on WVEE (V103) /Atlanta while promoting his current single, "Shoulda, 

Woulda, Culda. "Pictured here (l -r) are V103 PD Tony Brown, Universal/ 

Motown Southeast regional Travis Knuckles, V103 Asst PD/MD Tosha Love. 

McKnight and V103 GM Rick Caney. 

First, the music industry needs to 
figure out how to use new technolo- 
gy to its advancement. For too long 
we've tried to stop the use of new 
technology, when all along we 
should have been trying to figure out 
how to use it. If I had a magic wand, 
I would still want consumers to go 
to the Internet to trade music, only I 

would then have them run out and 
buy the album after they've discov- 
ered that new song or artist. 

There is much we 

can learn from the 

new generation of 

programmers, as 

long as we don't 

ignore the past or 

dispose of those who 

paved the way. 

Second, in a perfect music indus- 
try the younger and older genera- 
tions would have mutual respect for 
one another. Veterans would mentor, 
as well as be open to new ideas and 
music. New jacks would listen to the 
vets and take the best of their experi- 
ence to make our future in this indus- 
try more profitable and pleasurable. 

Third, and possibly the one thing 
that is most needed in this new be- 
ginning for the music industry, is that 
the same respect that the hip -hop and 
R &B genres and their artists are final- 

ly earning should also be bestowed 
upon the genre's programmers, jocks 
and label folks, who are on the 
ground floor of making the music 
happen. That would mean they 
would get compensation equal to 
their pop counterparts and have 
equal opportunities to "run shit" at 
their stations and companies when 
they deserved to. 

Goals To Strive For 

A perfect world may be a lot to ask 
for, but I can strive to make our in- 
dustry better through these pages. 
Through stories, information, fea- 
tures and specials in the Urban/Ur- 
ban AC section, I hope to make an 
impact by opening the lines of com- 
munication, creating discussion, 
sparking debate, opening minds, al- 
lowing others to teach what they 
know and bringing recognition to 
those who are deserving. 

What do I need from you? Feed- 
back, participation, the desire to learn 
and respect for others in this business. 
I will also need your help and sup- 
port to make this section of the news- 
paper a valuable asset for the R &B 

community. 
Over the next month I will be work- 

ing with the R &R team to put togeth- 
er our convention celebrating this 
newspaper's 30th year in the indus- 
try, June 18-21 at the Beverly Hilton 
Hotel in Beverly Hills, CA. Details on 
the Urban and Urban AC panels will 
appear in next week's column and in 
the weekly Urban Hot Fax. 

In addition, I will be looking for 
your feedback on the section and cre- 
ating new features to better serve 
programmers in their task of build- 
ing better radio stations and to help 
labels to better serve programmers. 
You can contact me at 201 -656 -3431 

or dhall @radioandrecords.conr. 

The same respect that the hip -hop and R &B 

genres and their artists are finally earning 

should also be bestowed upon the genre's 

programmers, jocks and label folks, who are on 

the ground floor of making the music happen. 
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URBAN TOP 50, 
TOTAL 
PLAYS 

® May 30, 2003 
ARTIST TITLE LABEL(S) 

50 CENT 21 Questions /Shady /Aftermath /lnterscope/ 3604 

FABOLOUS FILIL' MO Can't Let You Go (Elektra/EEG) 3318 

MONICA So Gone (J) 3252 

BUSTA RHYMES & MARIAH CAREY I Know What You Want (J) 3140 

JAHEIM Put That Wonsan First (Divine Mill /WB) 2600 

FLOETRY Say Yes (DreamWorks) 2476 

SEAN PAUL Get Busy (40 /40 /VP /Atlantic) 2319 

BONECRUSHER Never Scared (Arista) 2171 

R. KELLY Snake (Jive) 2088 

SNOOP DOGG Beautiful (Doggy Style /Priority /Capitol) 1930 

LIL' MO FIFABOLOUS 4 Ever (Elektra /EEG) 1916 

LIL' KIM F150 CENT Magic Stick (Queen Bee /Atlantic) 1832 

RON ISLEY FIR. KELLY What Would You Do? (DreamWorksl 1746 

ASHANTI Rock Wit U (Awwww Baby) (Murderinc. /IDJMG) 1644 

BEYONCE' Crazy In Love (Columbia) 1469 

JAY Z Excuse Me Miss (Roc-A- Fella /IDJMG) 1433 

LIL' KIM The Jump Off (Queen Bee /Atlantic) 1424 

JOE BUDDEN Pump It Up (fief Jam /IDJMG) 1404 

NAS I Can (Columbia) 1401 

50 CENT In Da Club (Shady /Aftermath /lnterscope) 1388 

LIL' JON & THE EASTSIDE BOYZ Get Low (TVT) 1371 

DAVID BANNER FILIL' FLIP Like A Pimp (Universal) 1324 

GINUWINE In Those Jeans (Epic) 1316 

CHINGY Right Thurr MP/Capitol/ 1280 

DRU HILL I Love You (Del Soul /IDJMG) 1233 

AALIYAH Come Over (8/ackGround) 1227 

HEATHER HEADLEY I Wish I Wasn't (J) 1225 

LUDACRIS Act A Fool (Del Jam South /IDJMG) 1067 

HITMAN SAMMY SAM Step Daddy (Universal) 992 

DA BRAT In Love Wit Chu (So So Def /Arista) 980 

50 CENT P.I.M.P. (Shady /Aftermath /lnterscope) 903 

MISSY ELLIOTT Pussycat (Elektra /EEG) 836 

TALIB KWELI Get By (Rawkus /MCA) 807 

PANJABI MC Beware Of The Boys /Sequence) 728 

TYRESE Signs Of Love Makin' (J) 685 

B21( Girlfriend (Epic,' 685 

LUMIDEE Never Leave You (Uh Oh) (Universal) 683 

.I - GROSS WEEKS ON TOTAL STATIONS/ 
PLAYS IMPRESSIONS CHART ADDS 

-237 504894 12 7010 

71 481230 15 6610 

+ 172 453464 9 6910 

-239 431797 16 6910 

-78 375418 13 6410 

-78 365133 17 6610 

247 322723 16 6811 

+161 291668 12 6910 

+76 288546 7 6811 

-380 280471 18 6710 

96 241401 13 6410 

+299 309189 6 910 

-122 281506 12 6010 

+281 252520 5 6811 

+629 243835 2 7012 

-280 195723 18 6410 

-207 174425 17 6810 

+80 181542 9 5710 

-308 175330 16 6310 

-61 221505 21 6710 

+211 163251 6 46110 

+147 163564 9 5511 

+58 182354 4 6110 

+165 149653 7 6011 

+39 233312 10 5610 

+62 188484 4 5610 

+11 173073 11 5912 

+312 115210 3 6011 

-109 88267 8 4810 

50 119392 7 5010 

+131 169827 4 210 

149 133711 10 410 

-52 86415 10 4310 

44 124912 6 910 

+1 90998 3 5210 

218 95149 14 5410 

+205 106313 2 3515 

EMINEM F150 CENTIBUSTA RHYMES Hail Mary(Shady /Aftermath /lnterscope) 613 -22 78765 5 210 

LOON FIKELIS How You Want That (Bad Boy /Universal) 600 +44 102964 2 5110 

KILEY DEAN Make Me A Song (Seatclub /lnterscope/ 591 +62 41563 3 3810 

FIELD MOB All I Know (MCA/ 518 -54 41305 4 3710 

JS Ice Cream (DreamWorks) 508 +7 84291 3 4312 

FREEWAY Flipside (Roc -A -Fella /IDJMG) 505 +76 81995 2 2511 

PHARRELL FIJAY -Z Frontin' (Star Trak /Arista) 436 +149 88063 1 210 

SMILEZ AND SOUTHSTAR Now That You're Gone/ART/Si-direct) 433 +41 32142 2 3510 

NELLY Pimp Juice (Fa'Reel /Universal) 427 -129 53616 11 3910 

NIVEA 25 Reasons (Jive) 426 +121 30973 1 3712 

FOXY BROWN I Need A Man (Violator /IDJMG) 387 -41 46269 2 3710 

AMANDA PEREZ Angel (Powerhowse /Virgin) 382 +20 37899 1 110 

- m CHOPPA Choppa Style (No Limit /Universa /J 379 +4 45043 18 2110 

71 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
5/18 -5/24. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays is placed 
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week increases 
in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from 
the Arbitron Company (© 2003, The Arbitron Company). © 2003, R &R, Inc. 

Most Added' 
www-rradds.coin 

ARTIST T ILE LABELS' 

JAY Z La, La, La (Excuse Me Again! (Bad Boy /Universal) 

SEAN PAUL Like Glue (VP /At /antic) 

LIL' JON & THE EASTSIDE BOYZ Get Low (TVT) 

JAVIER Crazy (Capitol) 

BLACK EYED PEAS Where Is The Love? (A &M /lnterscope) 

SYLEENA JOHNSON Faithful To You (Jive) 

LUMIDEE Never Leave You IUh Oh) (Universal) 

CLIPSE Hot Damn (Star Trak/Arista) 

B.G. I Keep It Gangsta (Choppa City/Koch) 

NOVEL Peach (Rawkus) 

MYSTIC FIDONELL JONES Breathe (Good Vibe /DreamWorks) 

Most 
Increased Plays 

ARTIST 

BEYONCE' Crazy In Love (Columbia) 

LUDACRIS Act A Fool (Del Jam South /IDJMG) 

LIL' KIM F150 CENT Magic Stick (Queen BeelAtlantic) 

ASHANTI Rock Wit U IAwwww Baby) (Murderinc. /IDJMG) 

LIL' JON & THE EASTSIDE BOYZ Get Low (TIT 
LUMIDEE Never Leave You IUh Oh) (Universal) 

MONICA So Gone (J) 

CHINGY Right ThurrlDDP /Capital) 

BONECRUSHER Never Scared (Arista) 

PHARRELL FIJAY Z Frontin' (Star Trak/Arista) 

New &Active 
CLIPSE Hot Damn (Star Trak/Arista) 

Total Plays: 375, Total Stations: 34, Adds: 5 

TAMIA Officially Missing You (Elektra /EEG) 

Total Plays: 371, Total Stations: 42, Adds: 2 

T.I.24's (Grand Rustle /At /antic) 

Total Plays: 357, Total Stations: 26, Adds: 2 

THREE 6 MAFIA FILIL' FLIP Ridin' Spinners (Laud /Columbia) 

Total Plays: 329, Total Stations: 26, Adds: 1 

VIVIAN GREEN Fanatic (Columbia) 
Total Plays: 303, Total Stations: 31, Adds: 0 

SEAN PAUL Like Glue (VP /At /antic) 

Total Plays: 302, Total Stations: 45, Adds: 45 

JAY -Z La, La, La (Excuse Me Again) (Bad Boy /Universal) 
Total Plays: 263, Total Stations: 48, Adds: 48 

JAVIER Crazy (Capitol) 

Total Plays: 200, Total Stations: 31, Adds: 8 

SYLEENA JOHNSON Faithful To You (Jive) 

Total Plays: 198, Total Stations: 27, Adds: 6 

NOVEL Peach (Rawkus) 

Total Plays: 185, Total Stations: 20, Adds: 3 

Songs ranked by total plays 

ADDS 

48 

45 

10 

B 

8 

6 

5 

5 

4 

3 

3 

TOTAL 

PLAY 

INCREASE 

+629 

+312 

+299 

+281 

+211 

+205 

+172 

+165 

+161 

+149 

R &R Station Playlists have moved to the web. 
See all of our monitored reporters at 

www.radioandrecords.com. 

CUSTOM PRINTED 

T-SHIRTS 
Him AY 

or LESS! 

5- Q WHITE 
T- HIRTS 

-Heavy 1 -0 or 5p150 

Printed up to 3 Colors 

.No Setup Charges! 

440 Art Charges! 

500 WHITE 
i7 T- SHIRTS 

-Hey 100 or 
50/50 

.printed 
av 

up to 3 Colors 

-No Setup Charges! 

No Art Charges! 

00 WHITE 
T- SHIRTS 

-Heavy 1 O 

Printed uP t° 4 Colors 

-No Setup Chargest 

-No Art ChargQes'. 

$2.59ea. 
(800) 34 -EMKAY 

PHONE (6111777.1116 FAX (6311777-3160 

www.emkayde310n3.can Infoeemkaydeslgns.com 

FREE CATALOG! 
CALL NOW! 
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Reporters Stations and their adds listed alphabetically by market 

WAIZ:Albany. NY' 
PDMD: Sugar Bear 
APO: Mane Cristal 

SEAN PAIL'Com' 

JAYS L" 
ArvAw 

KBCE'Alexandria. LA 

APDMD: Dell Banta 

KEOG'Aleeandria. LA 

OM PD: Jay Stevens 

MD: Wade Hampton 

WHTA'Allanta. GA' 
PO. Jerry Sm old i B 

APD: Dimihius Stevens 
MD: Ramona Delano 

WVEE'Atlanta. GA' 
OMPD: Tony Brown 

APDMD: Tocha Love 

IYFXA'Augusta. GA' 
041 PD. Ron Thomas 

!'°RIV Auuusla. GG. 

PD: Tim Snell 

MO: Ni tlm5in 
21 LUTADE.E tea.e 

4 SEAN PAUL 'GM' 
4 JAssZ L 

WERtUBaltimore, MD 
MOND: Nees Al Night 

8 JAY-ru 
FREEWAYTIqAe- 

WEMXIBaOON Rogge. LA 

OM Don Gesselio 

PORAOJTweezy 
i SYLEENA JG10SCIN-24tur 

5 LISSOM Lam- 
3 LUG= 'Far 

t' 24S 
Ere lee 
JAYZ L' 
SE'':' D G..e 

KTCXAIeaumont. TX 
' 

Wt,Nm Weal 

PG: N Payee 

1 SEAN PAIL CNf 

WJZO/Bilosi- Gulfport. MS 

OMPO: Rob Neal 

MD: Tabari Daniels 

SEAN PA _ 

3 SYLEENn:7 1 

.MY -Zia" 
9.G-Gaesta- 
ea0(EYEDPEASVeeí 

WBOT;Boston. MA' 
POND: Lamar _LBO' Robinson 

..11rí 
CkANGV -Ran. 

6 SEAM PAUL CIEs 

WBLXButtalo. NY' 
POND: Chris Reynolds 

9 JANES 'Gar,' 

WSSPRharteslon. SC' 
PO: Jett Lee 

5 SiA 54C_ ds 
3 NOVEL -Pear 
2 BLAOLEVEDWAS-Mete- 
1 PSE 

ELEPHANT 

'HCt 

ELEPHANT MAN -See 
mate 
Wwty' 

WWWZ/Cbadesten, SC 

WO: Tony Bam 

MO: WNW O'Darolm 
8 SEAN PAUL LA N 

JAYd1" 

WPEGIWnalte, NC' 
OWPD Tern Avery 

APOAD: Hale Dick 
re SEW PAUL TeYe- 

7 ;4Yd'1a' 

941J1X/CBMtuoaga. TN 
PRKeMlaedeeoe 
MD Magic 
9 SEAN PAUL 'VW 

Ann le 
BLACK EYED PEAS YRdx" 

WGCIChieage. IL " 

OMPD: Elroy Smith 

APO AO: Tiffany Green 

B KINDRED.. -AN 

risme 'Rear 

WPWX China go. IL' 
PD: Jay Alan 

MD: Barbara A. McDowell 

9 SEA: 
5 JAYd 

WIZF.Cincinnati. OF' 
PDMD: Terri Thomas 

WENZ/Cleveland. CH' 
PD: Kim Johnson 

MD: Eddie Bauer 

i a' JON 'low 
JmnER-Cary' 

WHXT!Columbia. SC' 
PD: Chris Connors 

APB: Harold Balla 
MDSksnikMiede 
6 JAY-Z V" 
e SEAN PAIL -Glue' 

WWDM,Columhia . SC' 
PD: Mike Love 

MD: Finesse 

WFXEColumbus. GA 

PO: Michael Soul 

WCKX,Calu mots OH 

PD: Paul Strong 

MD: Warren Moen 
7 JAY.Z L' 
2 SEAN PAULiii 

KIDJWonas -P. Well, TX 

PWiW:MdpahaMSm 
,AS.ZL' 
SEMI PAU Twe' 

WDTJ Detroit. MI' 
PO: Lance Pa Dan 

MO: Spudd 

WJLBDetroit. MI' 
PD: KJ Holiday 
APD AD: Kris Kelley 

WJJN Dothan. AL 

OMPD: JR Wilson 

MD: Jamar Wilson 

10 SEAN PAUL "3.R 

WZFXFayetleville. NC' 
PO :Jed Anderson 

APD: Garrett Davis 

MD: Taylor Morgan 

WTMG /Gainesvil le. (Ha la. FL 

PD /APD: Chris Ryan 

JAY- L" 
BLAG( PEED PEAS Mime 
OMERU 
SEAN PAU -VW 

WIKSiGreenvitle. NC' 
PDrMD: B.K. Kirkland 

.,. Adns 

WJMLLreenville. SC 

POND: Doug Davis 

2 SMOIG'E'.3' '._: 
t SEAN PAL". -6101, 

SYLEENAJOHNSON' iamOW' 

WEUP!Huntsville, AL' 
PDOAO: Sfere Mura 
n SEm PAUL Tete' 

NgYEL-PMR- 

WJMI 'Jackson MS 

OM POND: Stan Branson 

APO: Alice Dixon 

_ .: PAA VAN" 

TORON 'Jackson . MS 

PD. Steve Poston 

MD: W Soap 

3 JAY -1-La" 
MYAWhor 
SEAN PAUL " 

ignori eua- 

WJBT/Jaetroeville, FL 

PO: MKwMiami 
MP. P,INIr 

No *Ms 

KPRSXansas City, MO' 
APD.ND: Myron Fees 

E 

1 LIDAIDEE Lye" 
JAY-Z L" 
SEEA,; PAIE. Glue' 

KIIZ,Killeen- Temple, TX 

PDMD: Mychal Maguire 

it AfLLIII Came 

10 SEAN PAA -Gbe" 

KRRNIaIaPelb, LA' 
POBD: John MmT 
11 SEAN PALL "Gae- 
t0 BEYONCE' Cmy 
9 ASWNTI -Ras' 
7 JAY-Z v" 

1 POSE rot" 
OSIERCrIIf 

WOHHAaedy,MI 
PDIBJ.deaIJOYOOe 

NDaEITura' 
NTH FLAMM Ira- 
BLOCS EVEO PEAS V."= : 
XX If 
OEM Pul. 'Gm - 

WBTFRezinglon.FayeOe. KY 

POND Jay Alexander 

27 AY2 -La" 

SEW PNX lie' 

IDPRI IBIe Rock, AR 

WPM: heBeaks 
NNoMds 

KIDJT/LmNpNm, CA 

PO: Rub Scilpin 
MD: Dorm Fula 
8 SEANPAUL -GWe" 

REACHER HEADLEY 'S/Ash' 

WG781LahMlle, BY 

PD Mat Gum 
MD: Gerald lima= 
t OMnO BANNER, lire" 
t MY$np00MLL JONES -9ealh' 

WFAAMame, DA 

OMPDNIID: Ralph Meaahum 

re JMER Crary" 
6 SEAN PAIL Ho 

WIBBAYamn, GA 

PD7D: Chit William 
5 SEAN PAUL TAW 
2 DRAESgN 9m" 

WIMKAYmpkh, TN 

01470.MahBSW 
APDIO:DMiSmI 
6 SWIM. -Glue" 

JAY.Z L' 
rAM YARSYa- 

WEDPoMiami,FL 
OMR4B[k Cedric Hammed 
14 ELEPHANT JAM HAN( 
12 SEAN PAUL /He' 
9 JAYd1" 

3 SWAAP SMUG Terms' 

WMIBIMlaml, FL' 
PD: Dion Summ 
6 CuPSEl1or 

WKKVNilwaukee. WI' 
PD: Ronn Scott 

MD: Doc Love 

2 SAYd'Y 

WBLXAAehile. AL 

POND: Myronda Reuben 

24 LiLJDN 

3 JAKZV' 
2 SEAN PAUL 'Me 

54TH PUTOON 'She' 
AMER Yary" 

WNPIJNasMlle, TN 

PD OC 

APD: Tarr 

Rick Welken 

No Odds 

WUBT, Nasnrib. e TH 
PO: Pamela Asiese 

1 SEA, PAS. 5.5 
CLIME 'Nor 
AYav' 
SYLEENA JONNSO N YmN' 

KNOUAIear Odeon, LA 

PO: !Amanda gfdkam 
II T.I.T4Y' 

4 WMIDEE-L.z._ 
3 JAd".£ 
3 SFR:P:-. ". 

WOUFJNew Orleans, LA 

OktCads Baler 
PD:Pagela Wahn 

.MYA 
SEM PAUL Tiles -" 

WBLSMew York. NY' 
PD: Vinery Brown 

MD: Deneen Womack 

WWPR New York. NY ' 
PD: Michael Saunders 
MD: Mara Melendez 

5 JAYd'.Y 

WBHH Norfolk. VA' 
PDMD: Michael "Head Attack" 

APD: D.J. Law 

17 JAY -Z-.á 

WDWI/ Nodolk, VA' 
OMPD: Daisy Davis 
APO/MD: Michael 'Heart Attack 

32 SEAN PAUL-&6,- 
8 JAY-2-La' 
2 SEAN PAU CMf 

Nn/EA -Mesons" 
1WLWE,FA JOE WK" 
AMER Troy' 

KVSP ¡Oklahoma City, OK' 
OMPO: Terry Monday 

MD: Eddie Masco 

2 B;AtiK EYED PEESwInè 
BB. Tirade 

A%Z-ta' 

WUSL!Philadelphia. PA' 
PD: Glenn Cooper 

MD: Coke Tani 

AMD. Cosmic Key 

WAMOPilisburgh. PA' 
POND W Boogie 

WOOK Raleigh-Durham. NC' 
PD: Cy Young 

MD: Snawn Alexander 

WBTJ/Richmend. VA' 
PD: Aaron Maxwell 
MD: Mike Street 

WCDXTiichmond. VA' 
Interim POND: Reggie Baker 

WRHH!Richmond. VA' 
PD:J.D. Kanes 

MD: Alvin "Big Nat Smalis 

WDKXRochester. NY' 
OMPD: Andre Marcel 

APD: Jim Jordan 

MD: Kola O'Neal 

WILE/Saginaw. MI " 

PD: Eugene Brown 

I s- A".'a. '. 

JAS.; ".a 

S -Gea- 

WEAS,Savannah. GA 

PD: Sam Nelson 

MD: Jewel Carier 

KDKS; Shreveport. LA' 
PO)MD: Bueno (chois 

39 BEYOYCE 

9 SYLEENA »MC: _.... 
R. KELLY -Snake 
JAY-1v" 
IUMIUE leaf 
MYSTIGOOrNELL JOVES -Breere- 
SEAN PAUL 'SW 

KMJJ Shreveport, LA' 
P01510. longJohn 

KATZ SI. Louis. MO 

PD: Dwight Slente 

MO: Taylor J 

WFUN/Se. Louis. MO 

POND: Craig Black 

6 d.1.z Ja 

2 HEATHER Hrw^.EY wean' 

WPHRISyracuse. NY' 
PD Butch Charles 

MD: Kenny Dees 

WTMP4ampa. FL 

P0. Louis Muhammad 
MD: Big Money Ced 

WJUC7oledo, OH' 
P0: Charlie Mack 

MD: /Aldo G. 

KJMMTulsa. OK' 
OM: Bryan Robinson 

PD: Terry Monday 
APO,MD: Aaron Bement 

WKYS Washmglon. DC 

PO: Darryl Huckaby 
MD Inn Weller 

6 JAWZ'Ls' 
SEM PAIiL Crx 

WJKS /WBminglen. DE' 
PD: Tony Onartarone 

MD: Manuel hiena 

INSPECT-XI DECK -kbxmRC 
JAVIER'mn. 

-' :t ' 

*Monitored Reporters 
82 Total Reporters 

71 Total Monitored 

11 Total Indicator 
9 Current indicator Playlists 

Did Not Report, Playlist Frozen (2): 
WZHT/Montgomery. AL 
WESE/Tupelo, MS 

Most Played Recurrents 
ARTIST TITLE L- SEL :S' 

WAYNE WONDER No Letting Go (VP /Atlantic) 

TYRESE How You Gonna Act Like That (J) 

AALIYAH Miss Yeu (BlackGround /Universal) 

R. KELLY Ignition (Jive) 

VIVIAN GREEN Emotional Rollercoaster (Columbia) 

HELD MOB Sick Of Being Lonely (MCA) 

ERYKAH BADU FICOMMON Love Of My Life (Magic Johnson /MCA) 

MISSY ELLIOTT Gossip Folks (Gold Mind /Elektra /EEG) 

JENNIFER LOPEZ FILL COOL J All I Have (Epic) 

LL COOL J Luv U Better (Dot Jam /IDJMGI 

MISSY ELLIOTT Work It (Gold Mind /Elektra /EEGI 

MUSIC Dontchange (DefSoul /IOJMG) 

LU DACRIS Move Bitch IDef Jam Sout/7/ /OJMG) 

50 CENT Wanksta (Shady/Interscope) 

NELLY Air Force Ones (Fo'Reel /Universal) 

SEAN PAUL Gimme The Light (40 /40 /VP /Atlantic) 

JAHEIM Fabulous (Divine Mill/WB) 

AALIYAH I Care 4 U (B!ackGraund) 

NELLY FIKELLY ROWLAND Dilemma (Fa'Reel /Universal) 

N.O.R.E. Nothir' /Del' Jam9OJMGl 

TOTAL 
PLAYS 

1174 

1099 

937 

918 

528 

422 

339 

335 

331 

329 

328 

285 

263 

261 

254 

25G 

228 

208 

201 

199 

\ J 

i 
Indicator 

SEAN PAUL Like Glue (VP /Atlantic) 

JAY-Z La, La, La (Excuse Me Again) (Bad Boy /Universal) 

AALIYAH Come Over (BlackGroundl 

LIL' JON & THE EASTSIDE BOYZ Get Low (TIT) 

JAVIER Crazy (Capitol) 

DRAESHON Oro (Bangladesh) 

MYSTIC FIDONELL JONES Breathe (Good Vibe /DreamWorks) 

PHARRELL FIJAY -Z Frontin (Star Trak /Arista) 

Most Added' 

J 

Please Send Your Photos 

R &R wants your best snapshots (color or black & white). 

Please include the names and titles of all pictured and send them to: 

R &R, c/o Mike Davis: 10100 Santa Monica Blvd.. 

3rd Floor. Los Angeles, CA 90067 

Email: mdavis @radioandrecords.com 
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YYIM 

GO Riley 
MD, KMJJ/Shreveport, LA 

Record reps and industry vets, 
don't sleep on market No. 131. 

Shreveport, LA is the smallest large 

gambling city in the South. With six 

casinos in the area, you will either 

stay really drunk or really broke. 
KMJJ has consistently been the 

market leader for over 15 years, 
and, despite the stiff competition, we maintain that 

status. á Monica's latest, "So Gone," is a favorite not 

only with our audience, but with the staff as well. 
We were first on "Get Low" by Lil John; having the 

edge with the club scene will always keep a station 
fresh. Our DJ is the biggest club jock in the city, and 

he brings a lot to the station weekly. Latif is one of our great- 
est gainers, and as soon as the industry picks up on Lil Kim and 

50 Cent's "Magic Stick," it will be one of the greatest hits of the 
summer. 

5. Cent spends yet another week 

at No. 1 on the Urban chart with 

"2 1 Questions" (Shady /Aftermath/ 
Interscope). With airplay now starting 
to decline just a bit, there may be light 

for the next No. 1 song ... Monica 
moves 4 -3* with "So Gone" (J) ... With 

a terrific remix comes a top 10 hit for 
Bonecrusher as "Never Scared" (Arista) goes 11 -8' ... How "Crazy 

In Love" is radio with Beyoncé (Columbia)? She moves 33 -15* this 
week ... Lil Jon has very quietly reeled off a group of hits, with 
"Get Low" (TVT) climbing 26 -21 * ... Ludacris' "Act a Fool" (Def Jam 
South/IDJMG) is acting like a huge hit, vaulting 36 -28* ... There is 

a lot of buzz on Lumidee's "Never Leave You..." (Universal), which 
moves 45 -37* ... And in the battle for Most Added honors, Jay -Z's 

"La -La -La (Excuse Me Again)" (Bad Boy /Universal) is tops with 48. 

Sean Paul is close by and sticks "Like Glue" with 45 new report- 
ers ... At Urban AC there's a tie atop the add leader board with 

"Shake Down" by LSG (Elektra/EEG) and Tony Rich Project's 
"Traveling Alone" (Compendia) both grabbing nine. - Anthony Acampora, Director /Charts 
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P H U N I D A M E N T A L L Y 

ARTIST: Smilez And Southstar 

LABEL: ARTISTdirect 
By MIKE TRIAS/ ASSISTANT EDITOR 

The chemistry was there," says Smilez, 
one half of the Orlando -based duo 

Smilez And Southstar. They had heard of 
each other through Orlando's under- 
ground scene and even did a freestyle to- 
gether for a local DJ's mix tape. But it 
wasn't until Dakari, a producer who had 
worked with 'N Sync, 0 -Town, LFO and 
95 South, came along and officially 
brought them together as a team that the 
two rappers realized what a formidable 
force they could become. "It's crazy," says 
Southstar. "We saw that we had the same 
personalities - the same energy, the same 
goals. We even would be thinking about 
the same things." Currently, Smilez And 
Southstar are finishing up their tour as a 
supporting act for Ludacris, with remain- 
ing shows in Atlanta on May 31 and Hart- 
ford on June 2. 

Smilez came to Orlando by way of the 
Bronx. His early rhyming days were spent 
performing for the sick and elderly at the 
hospital where is mother worked. When he 
was 17 his family moved to Orlando to 
keep the teenager out of trouble. Smilez 
adapted to his new environment, rapping 
in local battles and on mix tapes and open- 
ing for top acts such as Mobb Deep, Ja 
Rule, Busta Rhymes and Terror Squad. 

Southstar, born to Filipino and Chinese 
parents in Hawaii, moved to Los Angeles 
while still a baby. After an earthquake 
destroyed the family business in '91, the 
family moved to New Jersey, ultimately 
settling in Orlando when Southstar was 
15. It was there that he began coming up 
in the biz, opening for Jadakiss, Mr. 
Cheeks, The Beatnuts and Cuban Link. 

After Smilez And Southstar teamed up, 
things moved quickly. Their debut album, 
Crash the Party, was released last year. Its 
first club- banging single, "Who Wants 
This?" garnered attention throughout the 

country. Next was "Tell Me," their break- 
through single. For this track, Smilez And 
Southstar delivered a different feel- a bit 
more chill, yet still something that you 
could nod ya head to. Southstar describes 
the universal appeal of their music: "What 
makes our music unique is that we've been 
influenced by everybody. Living in Or- 
lando, we get to hear the Jay -Z's, the Cash 
Moneys, the Trick Daddys, the Dres. Ev- 
erything comes together here." 

"Now That You're Gone" is the latest cut 
from Crash the Party, and it's rising up the 
charts at Rhythmic and Urban. Billy 
Lawrence, who sang vocals on "Tell Me," 
lends her talents to the hook in "Gone." 
Dakari produced the midtempo single, em- 
ploying an uncluttered instrumental that 
complements the mood of the song. Piano 
licks weave in and out of a simple, rhyth- 
mic guitar chord progression, creating feel- 
ings of both sadness and perseverance in 
this song about the loss of loved ones. 

"It took so long to write these stories/It's 
so dang hard to lose a love/I'm gon' stay 
strong and pray to the LordtCause every- 
thing He does is for a cause," raps Smilez, 
who dedicates "Gone" to his mother, who 
recently passed away. 

"1999, I lost my son/That day I felt I lost 
my mom/Victim of a stillbirth, man it still 
hurt/Until this day memories still lurk," 
rhymes Southstar, who dedicated "Gone" 
to his son, Malik." 

In "Gone" Smilez And Southstar also re- 
late what they did to find the strength to 
continue: "Turn to the pad grab my pen/And 
said that I would enjoy my life to the end." 

r 
Urban AC Reporters 

WWIN/Ballimore. MD ' 
VP/Prog. Kathy &own 
Po: Tim Wens 
MD: Keith fisher 

NOXLBalon Rouge. LA' 
OM: Don Gossehn 
POND. Mye Vernon 

WBHKRirmingham, AL 
PO Jay 01,0, 
APO/MD: Darryl JOhnron 

WMGL/Cherleston, SC 
PO_ Terry Base 
APO Belinda Parker 

WBAV/Chadohe, NC' 
OMPOMO Terri Avery 

WLOV/Challanooga. TN' 
PO: MD. Sam Terry 

WVAZ.Chicago. IL' 
PO Elroy Smiln 
APO MO Armando Rivera 

WZAN/Cleveland. OH' 
Po Kim Johnson 
MO Bobby Rush 

WLXC /Columbia, SC' 
Inl. PO: keg Williams 
MO: Tre Taylor 

WAGH/CDlumbus. GA 
PO:Rasheeda 
M0 (IO Anis 

KRNBDaIlas-Ft. Worth. TX 
OMPO Sam Weaver 
MO RudyV 

WMXD/Detro,, MI' 
PO. lamina!) Muhammad 
APO. Onei Menem 
MO'. Sheila Lime 

Stations 
WOKS/Fayetteville, NC' 
Po APO'. caner Oasis 

MO'. Calwn Pee 

WDZZálint, MI' 
Po. Jerold Jackson 

WFLM/Ft. Pierce, FL 
0M Mike James 
PDMD. Tarry Bear 

WOMGSreensbom. NC' 
Po Alvin Stowe 
MD'. AC Slone 

KMIOMouston.Galveston, TX 
PO: Carl Conner 
MD Sam Choice 

WTLCRndianapolis, IN' 
OMIPD. Brian Wallace 
AMINO. Garth Adams 

and their adds listed 
WAX Jackson. IdS' 
PD 61:1 SIm Eram. e. 

WSOL'Jacksonville. FL' 
PO Mike Whams 
MD KJ. 

KMJK/Nansas City. MO 
Po. Greg [Doe 
Mo: Trey Michaels 

KNEKAalayette, LA 
POMO'. John Kinnil 

KVGS/Las Vegas. NV' 
POMP Tony Rankin 

NOKY/LiKle Rack AR 
PO'. Mart Dylan 
MD'. Jamal Charles 

nrREIL MW,' 

alphabetically 
NM-IT/Los Angeles. CA' 
Po. Michelle Samosuosso 
MO. Rica Huhn 

KJLH/Los Angeles. CA 
PD MO. Andne Russell 

WRBV/Maeon. GA 
POMD'. Lisa Charles 

KJMS/Memphis. TN' 
OM PO Nate Bell 
APOMO Eileen Collier 

WHOTRAiami, FL 
PO: Demck Brown 
APÓ;MO. Karen Vaughn 

WJMRIMilwaukee'Racine. WI' 
POMO. haus Jones 

WMCSJMilwaukee, WI 
0M: Sieve Scan 
Polvo Irene Jackson 

by market 
WILT/Mobile. AL' 
P0: Steve Cmmbley 
MD Kalny Ballow 

WOOK/Nashville, TN' 
POMO o C 

WYBCMew Haven, CT' 
POMO: Juan CaMBIe 

ro, myy 

WYLDMew Orleans, LA' 
OM: Cata Bawer 
POIAPO810: )Won -A,J' AAPIe 

WRNS/New York. NY' 
PS Toya Beasley 
MO. Julie Quinn,, 

WSVY;Nortolk. VA' 
POMP MichaelMawone 

WVKLJNOdDIk, VA' 
DM Dick Lamb 
PO/MO. Don London 

WCFBiOrlando. FL' 
OM PO'. Ste.. Holbrook 
MD Joe flaws 

WDAS/Philadelphia. PA' 
Sle Mgr, PO. Joe Tamourro 
MO: Joann Gamete 

6 MAN GOON Panne 

WFXCRialeigh.0umam, NC' 
OMrPD. Cy Young 
APO/MO Jodi Berry 

WKJS/Richmond. VA' 
P &MD'. Kevin Gardner 

WVBERloanoke- Lynchburg. VA 
POND: Walt Ford 

s,-swir 
TOW ariwz;tc 

'Monitored Reporters 
48 Total Reporters 

44 Total Monitored 

4 Total Indicator 

roen RICn PROJECT 'Alm,' 

NMJMSI. Louis. MO 
OM. Chuck Minns 
Po Eric Mythaele 
MD. Taylor) 

WLVHSavannah. GA 
PO Gary young 

WIMKJTOIedo. OH' 
0MPO. Rocky love 

ecli PROJECT Wane' 

WHURAVashington, DC' 
POMO. David A. Dickinson 

WMMJ/Washinglon. DC' 
Po Kathy Brown 
MO. Mike Chase 
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LAST 
WEEK 

THIS 
WEEK 

URBAN AC TOP 30 
® May 30, 2003 

ARTIST TITLE LABEL /S) 
TOTAL I - GROSS WEEKS ON TOTAL STATIONS. 
PLAYS PLAYS IIAPRESSIONS CHART ADDS 

1001 

1 FLOETRY Say Yes (Dream Works) 1189 +48 185706 17 4310 

2 2 RON ISLEY FIR. KELLY What Would You Do? / DreamWorks) 1041 -60 146143 15 4310 

4 HEATHER HEADLEY I Wish I Wasn't (J) 987 +26 149758 11 4210 

3 4 BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Motown) 937 -105 122662 14 4010 

6 0 JAHEIM Put That Woman First (Divine Milt /W8) 884 +35 127186 12 3810 

5 6 TYRESE How You Gonna Act Like That (J) 820 -117 126501 28 4210 

9 0 KEM Love Calls (Motown /Universal) 743 +60 90204 18 3411 

8 3 VIVIAN GREEN Emotional Rollercoaster (Columbia) 648 138 106340 29 3810 

12 0 LUTHER VANDROSS Dance With My Father (J) 624 +149 99556 4 611 

7 10 SYLEENA JOHNSON Guess What Over 612 -199 83540 27 3910 

10 11 KINDRED THE FAMILY SOUL Far Away (Hidden Beach) 587 -16 84381 12 3611 

13 JAHEIM Fabulous (Divine Mi / / /WB) 470 +25 81721 31 3910 

13 MUSIO Dontchange (Der Soul /IDJMG) 466 -59 72771 38 3810 

14 R. KELLY Ill Never Leave (Jive) 439 +1 90677 5 3113 

15 15 KELLY PRICE He Proposed (Del Sod /IDJMGI 432 3 45360 11 3010 

19 0 TAMIA Officially Missing You /E /ektra /EEGI 401 +100 56463 3 3814 

20 EARTH, WIND & FIRE All In The Way (Kalímba) 360 +63 38218 6 2912 

18 0 WHITNEY HOUSTON Try It On My Own (Arista) 344 +33 41468 6 3211 

21 0 GEORGE DUKE Guess You're Not The One (BPM) 342 +62 32732 7 2710 

22 JEFFREY OSBORNE Rest Of Our Lives (JayOz/Kochl 321 +47 38248 5 3011 

16 21 GERALD LEVERT Closure (Elektra /EEG) 313 -72 31282 19 3110 

17 22 CHICO DEBARGE Not Together (In The Paint /Koch) 302 -27 32647 12 2512 

23 SMOKIE NORFUL I Need You Now (Priority) 219 +3 26688 8 1710 

25 DRU HILL I Love You (Del Soul /IDJMG) 196 +5 23094 4 2010 

24 25 R. KELLY Ignition Over 192 -20 32900 14 210 

30 JAVIER Crazy (Capitol) 183 +40 26008 2 2212 

IDebut> ® VIVIAN GREEN Fanatic (Columbia) 181 +68 27421 1 2112 

- WILLIE CLAYTON I Love Me Some You ( Endzone) 149 +9 6717 2 210 

28 29 DONNIE Cloud Nine (Universal) 149 -5 25843 4 1511 

26 30 INDIA.ARIE The Truth (Motown) 141 -24 15247 10 1510 

44 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 

5/18 -5/24. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed 
first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week increases 
in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from 
the Arbitron Company (© 2003, The Arbitran Company). © 2003, R &R, Inc. 

New &Active 
SYLEENA JOHNSON Faithful To You (Jive) 

Total Plays: 125, Total Stations: 18, Adds: 5 

TYRESE Signs Of Love Makin' (J) 

Total Plays: 88, Total Stations: 11, Adds: 2 

STREETWIZE Dilemma (Shanachie) 

Total Plays: 87, Total Stations: 11, Adds: 0 

DONNIE MCCLURKIN FIY. ADAMS The Prayer (Verity) 

Total Plays: 35, Total Stations: 4, Adds: 0 

BLU CANTRELL Sleep In The Middle (Arista) 

Total Plays: 31, Total Stations: 11, Adds: 3 

LSG Shake Down (Elektra /EEG) 
Total Plays: 22, Total Stations: 9, Adds: 9 

LES NUBIANS Temperature Rising (Omtown/llAgherOctave) 

Total Plays: 19, Total Stations: 4, Adds: 1 

TONY RICH PROJECT Traveling Alone (Compendia) 

Total Plays: 2, Total Stations: 9, Adds: 9 

Songs ranked by total plays 

Most Added 
www. rradds, corn 

ARTIST TITLE LABEL(3) ADOS 

LSG Shake Down (Elektra /EEG) 9 

TONY RICH PROJECT Traveling Alone (Compendia) 9 

SYLEENA JOHNSON Faithful To You (Jive) 5 

TAMIA Officially Missing You (Elektra /EEG) 4 

R. KELLY I'll Never -eave (Jive) 3 

BLU CANTRELL Sleep In The Middle (Arista) 3 

EARTH, WIND & FIRE All In The Way (Ka/imba) 2 

CHICO DEBARGE Not Together (In ThePaint/Koch) 2 

JAVIER Crazy (Capitol) 2 

VIVIAN GREEN Fanatic (Columbia) 2 

TYRESE Signs Of Love Makin' (J) 2 

Most 
Increased Plays 
ARTIST 

LUTHER VANDROSS Dance With My Father (J) 

TAMIA Officially Missing You (Elektra /EEG) 

VIVIAN GREEN Fanatic (Columbia) 

EARTH, WIND & FIRE All In The Way (Kalirnba) 

LUTHER VANDROSS Take You Out (J) 

GEORGE DUKE Guess You're Not The One (BPMI 

KEM Love Calls (Motown /Universal) 

FLOETRY Say Yes (CreamWorks) 

JEFFREY OSBORNE Rest Of Our Lives (Jayûr /Koch) 

GERALD LEVERT Made To Love Ya (EastWest/EEG) 

Most 
Played Recurrents 

TOTAL 
PLAY 

INCREASE 

+149 

+100 

+68 

+63 

+62 

+62 

+60 

+48 

+41 

+44 

TOTAL 

ARTIST TITLE LABEL(S) PLAYS 

ERYKAH BAN FICOMMON Love Of My Life (MagicJohnsor/MCA) 335 

LUTHER VANDROSS I'd Rather (J) 333 

LUTHER VANDROSS Take You Out (J) 331 

GERALD LEVERT Furny (Elektra /EEG) 261 

GERALD LEVERT Male To Love Ya (East West /EEG/ 222 

RUFF ENDZ Someone To Love You (Epic) 219 

MAXWELL Lifetime (Columbia) 215 

WHITNEY HOUSTON One Of Those Days (Arista) 211 

YOLANDA ADAMS Tie Battle Is The Lords (Verity) 179 

HEATHER HEADLEY -le Is (RCA) 173 

DONELL JONES You Know That I Love You (UntouchableslArista) 151 

JAHEIM Just In Case 'DivineMill/WB) 150 

JAHEIM Anything (Divine MilllWB) 149 

MUSIO Halfcrazy (DO Soul /IDJMG) 137 

INDIA.ARIE Little Things (Motown) 135 

MAXWELL This Woman's Work (Columbia) 112 

R &R Station Playlists have moved to the web. 
See all of our monitored reporters at 

www.radioandrecords.com. 

"So Gone, n 
but this diva's here to stay. 

Monica makes serious moves on the BigChampagne.com 
Online Urban Overall national chart. 

8lgChampagne.com reports on the popularity of music online but does not encourage or endorse unauthorized distribution of copyrighted works. 

BigChampagne 
The most powerful research 

of the most popular music online. 

Exclusively Through 

Radio. 81 8.377 5300 
Records Joe Fleischer 210 858 2752 

www.americanradiohistory.com

www.americanradiohistory.com
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KEAN/Abilene. TX 

PD: Mansa Bailey 
ti STEH WARNER V5,ß 

ì BUDDY JEWEL[ Late , 

PAT GREEN Ws, 

WOMX/Akron, OH' 
OMPOMD: Kevin Mason 

1 SARA EVA S 'I,,nranJ 

WGNAAIbany. NY' 
OM. PO Bun Brindle 

MD'. Odl Easy 

KBOI /Albuquerque, NM' 
PO Tommy Cartera 

MO'. Sammy Cnüse 

KOST /Albuquerque. NM' 
Po'. John H Chards 

MO Paul Bailey 

TIM MCGRAW Real 
JOSH TURNER Tram 

KRRV /Jeaandda, LA 

MID Steve Casey 
2 CAVI WALKED -F-,Y 

2 TAI MCGRAW Rea 

2 ',Y,NONNA-Nm'S, 

WCTO,Allentown, PA 

P0: Chuck Geiger 

APDMD: Sam Malone 

KM/IC/Amarillo. TX 

PD: Tim Buller 

APD MO. Patrick Clark 

WWWW /Ann Arbor. MI 

PD. Barry Mardi' 

MD'. Tom Baker 
3 KIN!:, L.Hl9üV Sines 
a PCP/ LOVELESS -Nr1M- 

WNCY /Appleton, WI 
OM. Jell McCarthy 

PD. Randy Shannon 

MD. Mari Braun 

WKSF /Asheville. NC 

OMPD. Jett Davis 

MD. Andy Woods 

WKHX/Atlanm, GA 

OM/PD: Mart Richards 

MO: Johnny Gray 
KFIn;V CI'1.5(5 ìlRes 

WYAY /Atlanta. GA' 
OM. Mad Richards 

PD: Steve Mllchell 
MD: Johnny Cray 

CRAG MORGAN -Almost 
E TRACY BY'Rtl 'N'e- 
r, RonSS 8 PUT: l'in 

WPUR;Atlanhc Ciry. NJ' 
PD MD Joe Kelly 

WKXC;Augusta, GA' 
OM PD "T Gentry 

APDMD. lach Taylor 

KASE Austin. TX' 
PD: Jason Kane 

APDMD. Bob Picken 

KUZZBakerslield, CA' 
PD: Evan Bridwell 
MD. Adam Jeunes 

WPOC/Ballimore. MD' 
MD -. Michael J. Fon 

WYPY,Balon Rouge. LA' 
PD. Randy Chase 

MD. Jay Bernard 

JOSH TURNER "Rae 

WYNKBaton Rouge. LA 

PD: Paul Orr 

APDMD: Austin James 

AARON LINES fsangn 

WNWNBaDIe Creek. MI 

P0: P.J. Lacey 

MD: Phil O'Reilly 

WJLSBeckley, WV 

PDMD: David Wars 
18 DARRYL WORLEY'SOrgmlen 
It BILLY RAY CYRUS "Mempnrs 
II DEANA CARTER -Get 

11 KENNY ROGERS -Maeg' 

WKNNBiloxi- Golfpart. MS' 
OM: Walter Brown 

PDMD: Kipp Greggory 

WZZKi8irmingham. AL' 
PD/MD: Brian Driver 

WPSK/Blacksburg, VA 

PD Jack Douglas 

APO MD. Nicole Williams 

WBWNÌBloominglon. IL 

PD. Dan Westhoff 

APO MD Bulk Stevens 

KIZN:Boise. ID' 
OAT RI01 Summers 

PO MD Spencer Burke 

KOFC;Boise. ID ' 

OM: Rich Summers 

PD: Lance Tidwell 

MD: Cory Mikhals 
OWGHI YUA AM -BV.. 

rill AMNI GOA'i l.. 
RACHEL PROCTOR 'Da,, 

ROCNEY AIKINS flore,.', 
phi NICOAAW -Real 

WKLB/Boslon, MA 
PO: Mike Brophey 

APO MD. Gunny Rogers 

KAGG Bryan. TX 

PO MD. Jenniler Allen 

WYRKiButlalo. NY' 
PD: John Paul 

APDMD. Wendy Lynn 

KHAK'Cedar Rapids, IA 

PD: Bob James 

MD: Dawn Johnson 
8 DIANE SHELTON -Heavy 

WIXY/Champatgn, IL 

PD/MD: R.W. Smell 
AY' 'JAKER-Feti 

u JAMIE NIAI Iw1d 

WEZL/Charleslon. SC 
PO: T.J. Phillips 
MD: Gary Gnfftn 

o 5'IYNONr1A 'Needs" 

WNKT/Charleslon, SC' 
PD: Lloyd Fore 

APDMD:Eeec Chaney 
KPINY'YDANN4 Brl 
KErINI AnCONEY Sacs 
11',IF.!CGRAoy -Rom 

WOBE/Chadeston, WV 

OM: Jeff Whitehead 

PO: Ed Roberts 
13 PAT GREEN Waif 
10 BUDDY JEWELL LCerti 

a;ARTY STUART -Tkre 
=AN Rd 

WKKT /Chaeloffe, NC' 
PD John Roberts 

WSOCrCharlotte. NC' 
OM PD: Jett Roper 

MD Rick McCracken 

WUSY /Chananooga, TN ' 

P0: Clay Hunnicutt 

M0: Bill Poindexter 
1 DIERKS BENTLEY-1nn.m 
1 EMERSON [ERNE "OW 

WUSN/Chicago, IL 

DM: Tom Rivers 

P0: Juslin Case 

APORAD: Evan Kroft 
tlrl!,n:,RAY/ Peal 

WUBE/Cincinnali. OH' 
OM:PO. Tim Closson 

APD: Kelly O'Connor 

MD: Dube Hamitten 
5 KENNY DKSNEy'9ea- 
J s11ENRIENISTIN-IWuen- 

WYGY/Cincinnali, 0H' 
PD: Dave Sleeved 

APDMD: Dawn Michaels 
KENN, CHESNEY ' Slew 

WGAR Cievelano. OH' 
PD. Meg Stevens 

MD'. Chuck Collier 

KCCY,tolorado Spnngs. CO' 

PD: Travis Daily 

MD: Valene Had 

KKFSrCOlorado Springs. CO 
PD'. Shannon Stone 

MD: Site Franklin 

WCOS /Columbia. SC' 
OMPD: Ron Brooks 

MD. Glen Carrell 

WCOL Columbus. 0H' 
PD. John Crenshaw 

APOMO. Dan E Zuka 

WHOK'Columbus. OH 
OM. Dave Cooper 

POMD: George Wolf 

WGSO. Cookeville, TN 

PD' Galon Harrison 

MO: Stewart James 
DWIGHT 'IANFM S li 
KENNY CHESNNEY -Room 
TIM MCGRAW -Rena 

KRYS Corpus Christi. TX' 
PD: Frank Edwards 

MD: Cactus Loll 

KPLXDallas -Ft. Worth. TX' 
PD: Paul Williams 

APO: Smokey Rivers 

M0: Cody Alan 

KSCSrDaI las -Ft. Worth. TX ' 
OM/Interim PD: Ted Stecher 

APD RIO. Chris Huff 

WGNE /Daytona Beach. FL' 
PD. Jell Davis 

RIET I AMINS Lore 

KYGONenverRoulderCO ' 

PD. Joel Burke 

MD: Tad Svendsen 
G BRIAN MCCOMAS Sure 

2 KENNY CHESIIEY Wes 

KHKI/Des Moines. IA' 
PD: Jack OBrien 
APDMD. am Olsen 

WYCDBelroil. MI' 
PD -. Mac Dame's 

APDMD: Ron Chatman 

WDJfl/Dothan, AL 

OM'. Jerry Broadway 

PD Brett Mason 

APO: The Frogman 
8 TIMMCGRAW -aI 

KKCB/Duluth. MN 

PD Tom Bishop 

MD. Pal Puchalla 

WAXXEau Claire. WI 

PD: George House 

MD Tim Wilson 

KHEY/EI Paso. TX' 
PD: Steve Granny 
MD Stacie Kaye 

WRSF,EIizabelh Ciry, NC 

PDMD: Randy Gill 
'2 FAITH HILL o''11 
12 IPA MCGRAW -Rol 

IOOAkE gene-.Spilgield, OR 

P0: Jim Davis 

MD. Matt James 

WKDQEvansville. IN 

PO MD -. Jon Prell 

KVOXFargo. ND 

PD Eric Heyer 

MD: SUM Minion 
8 KENNY C1LESNEY-Shoes 

I MRHLOw Trend" 

KKIX/Fayelleville. AR 

PD. Tom Travis 

APDMD: Jake McBride 
MFAY: R+a. 

10 
JOHN MONTGOMERY'O'ne 
EA ;PEEN ,.... 

WKMLFayeneville. NC' 
OM- Mac Edwards 

PO MD: Andy Brown 

WFBEFlint MI' 
PD: Coyote Collins 

MD Kristin Turner 
EEE EARN(': ,NdinY 

UM VC]AAW Rea 

WXFLFlorence. AL 

PO,MO. Gary Murdock 

KUADffI. Collins. CO' 
PD Mark Callaghan 

MD. Bean Gary 

WCKTFt. Myers. FL' 
PO'. Kerry Babb 

MD'. Dave Logan 

WWGH/Fl. Myers. FL' 
PD: Mark Phillips 

MD Steve Hart 

WYZBfft. Walton Beach. FL 

PD. Loom Hussey 

MD Cindy Blake 
., íSUEETDI" 

WOHK61. Wayne. IN' 
OM/PD. Dean McNeil 

APD,MD'. Mark Allen 
5FNN0 CHLNL! S.rs 

KSKS Tresno, CA ' 

PO: Mike Pelerson 

MD: Steve Montgomery 

WBCT /Grand Rapids. MI' 
OMPO Doug Montgomery 

APD MO: Dave Taft 

WTOR.Greensboro. NC ' 

PD: Bill Dotson 

MD Angie Ward 
E 
yclous trustes 

t. Last 

+EMYY CHESNEY SNees 
:.CSAYES Man 

WRNS /Greenville. NC' 
PD: Wayne Carlyle 

APD: Mike Farley 

MD: Boomer Lee 

WESC; Greenville. SC' 
0M PO: Bruce Logan 

APDMD. John Landrum 

WSSLGreenville. SC' 
OM PO'. Bruce Logan 

APOMOP. Kix Layton 

WRBT/Harnsburg, PA' 
PD. Shelly Easton 

MD: Joey Dean 
5525E, 552:125 2%1.5' 

WCATAWrrisburg, PA' 
PD/MD. Sam McGuire 

U. NM MCGRAW 'Rear 
KENNY CHIS:. S ".s 

WWYZJHOnH0rd. CT' 
Intente PD/M0: Jay Thomas 

JAMIE 0Me. - 

KENNY Ca :S'.E S 

SIM MCGRAW Rea.' 

IOLTHastnGaNeste, TX' 
PO Jeri Garrison 

KKBO/HOUstan. TX' 
OM /PD'. Michael Cruise 

APD. Johnnie Ray 

MD' Christi Brooks 

WTCR/Hnnlinglon. NY 

PD: Judy Eaton 

MD: Dave Poole 

WORM/Huntsville. AL 

OM/PD: Wes McShay 

APO' Stuart Langston 

MO: Dan McClain 

WFMS, lndlanapolis, IN' 
PD: Bob Richards 

MD. J.D. Cannon 

WMSI/Jackson. MS' 
PO: Rick Adams 

MD: Van Haze 

WOIK/Jacksonville. FL 

PD Jay McCarthy 

MD'. John Scot 

WROO/Jacksonville, FL' 
DM' John Richards 

PD: Jay McCarthy 

MD. Dixie Jones 

WXBQ /Johnson City. TN 

POMO Bill Hagy 

r ,, 

WWI/Johnstown, PA 

PD: Steve Walker 

M0: Lars Mosby 

ì CLAY Y:A.ÆRFer 

KIXO/Joplin, MO 

PDIMO: Cody Cadran 
-rot'/ -Rear 

Drn 

KBEQrKansas City. MO' 
PD. Mike Kennedy 

MD: T.J. McEntire 

I JENMFER ndRON Fay' 

i RUSHLOW 'Sneed- 

KENNY DIESMY Sas 
aah, -^TOR Vas 

KFKF/Kansas City. MO 

PO: Dale Carter 

AMMO: Tony Stevens 
5 JEFF CARSON crraqq,,.. 

3 CERKS BENnlev- TMion- 

WDAFA(ansas City. MO 

PD MD Ted Cramer 

WIVKKnonille. TN' 
OM/PD: Michael Hammond 

MD: Colleen Addair 

eYEAPIE AU.SIn, heaven 

KXKC/lalayelle, LA 

PD: Renee Reven 

MD: Sean Riley 

KMDL Lafayette. LA' 
PD: Mike James 

AIS. T D. Srs tir 

WKOALalayette. IN 

POW) Charlie Hartigan 

WPCV,Lakeland. FL 

OM: Steve Howard 

PO. Dave Wright 

MO' Jeni Taylor 

WIDVAancasler. PA 

P0: Dick Raymond 

MD: Missy Cabighl 
TIM MCGRAW 

WIT4Tansing, MI' 
PD: Jay J. McCrae 

MO: Chis Tyler 
2 TIM I.ICGRAI'I 

KWNR/Las Vegas. NV' 
OMPD. John Marks 

APDRAD: Brooks 0 -Brian 

WBBNlamol4 re busy. MS 

PD: Larry Blakeney 

telo Allyson Soon 

WBU,Ledndt xFayeh. KY 

0M'. Barry Fox 

PD AID'. Pic Larson 

VNLJLtennRhnnFaye&, KY' 
P0: Dale OBrian 

APDIMD: Karl Shannon 
No Mas 

KZIOULincoln. NE 

PD: Brian Jennings 

MD: Carol Turner 
5 TAI MC.RAW'Rear 

KSSN/LiTle Rock. AR' 
PD: Chad Heritage 

KZLA2os Angeles. CA' 
OM/PD: R.J. Curtis 

APDMD'. Tanya Campos 

WAMLlouisvllle. KY' 
PO Coyote Calhoun 

MD'. Nighlrarn Lane 

WDEN,Macon. GA 

Po Gerry Marshall 

APDMD. Laura Starling 

WW0MMadison. WI' 
PD: Mark Granlin 

MD: Mel McKenzie 

MAI/Mason City, IA 

POND J. Brooks 

KTEXMcAllen. TX' 
PD. Join 

M0: Patches 

KRWQ,Medlom. OR 

PO'. Larry Neal 

MD: Scoff Schuler 

WGKXMemphis. TN' 
PD, Chip Miller 
MD: Man Billingsley 

KENNY fIIESNEYaSrges- 

WOKKRrleridian, MS 

PDMD: Scotty Ray 

WKISMiami, FL 

P0: Bob Barnes 

MD: Balene Evans 

WMILMIilwaukee. WI' 
OM/PO: Kerry Wolle 

APO: Scott Dolphin 

MD: Mitch Mogan 
2 'rE IA5 v'wi Rea, 

RACtaer PROCTOR -Days" 

KEEY.Minneapolis. MN' 
OM. PD: Gregg Swedberg 

APDMD: Travis Moon 

WKSJ,MOhile. AL' 
POND: Bill Black 

APD: Steve Kelley 

KAIM/MOdeslo, CA' 
PD' Randy Black 

APD: D.J. Walker 

MD: Joe Roberts 
5 BUDDYJ':V , 

KTOM Monterey CA' 
OMPD. Jim Dorman 

WGTR/Myrtle Beach. SC 

PD: Johnny Walker 

MD: Joey 0. 
RACHEL PROCTOR Days 

WKDF/Nashville. TN' 
P0: Dave Kelly 

MD: Eddie Fon 
No Adds 

WSIXMashville. TN' 
PD: Mike Moore 

APDMD: Billy Greenwood 

WSMNashville. TN' 
PD: Brian Landrum 

APD Frank Senes 

WCTYMew London, CT 

PD/MD: Jimmy Lehn 
B SLAKE SHELTON flea/, 

WNOEMew Orleans, LA' 
PD: Jim Owen 

APDMD: Casey Carta 
a ?no:Ks a DAN 'OW 

SHANIATWAN harts.. 
;Pea :HESNEY Ovee5' 

2 JOE NICHOLS Snakes- 

2 TIM MCGRAW 'hol' 
CUSTV DIANE Las 

WGHMOd01k, VA 

OM: John Shomby 

MD: Mark McKay 

KTSTBklahoma City. OK' 
PD: Crash 

APDIMD: Anthony Allen 

PAT GREEN 15'n.é 

KXXY /Oklahoma Ciry. OK' 
PD'. L.J. Smith 

AMMO: Bill Reed 
t Y.rvl,C1iNA Naas 

KXKT Omaha. NE' 
PD: Tom Goodwin 

MD. Craig Allen 

WWKA 'Orlando. FL' 
PO Len Shackelford 

MO Shadow Stevens 

KHAY /Oxnard, CA ' 

PDMD. Mark Hill 
No Adds 

KPLM/Palm Springs, CA 

PD: Al Gordon 

AFORAD: Kay James 
',PS?: For 

WPAP/Panama City. FL 

PD: Bill Young 

MD. Shane Collins 

WXBM/Pensacola. FL' 
PD/MD. Lynn West 

No Ram 

WXCLPeoria. IL 

!D MD Don Dennnody 

18 JOHN M MONTGOMERY Or 

18 ASH TURNER -'ra 
18 LELAWDMMIIN FngerY 
18 PAT GREEN Wave 
18 T'MMCGRASy -Rer. 

WXTUIPhiladelphW, PA 

PD: Bob McKay 

APDAADCaallacJaek 
7 TIM MCGRAW Rea' 
n DERIf$ BENDEY allwirr 

5000Y .EWELL Lau :n 
JOSH TURNER Wm' 

PALE/Phoenix. AZ' 
No Arkh 

KNIX/Phoenix. AZ' 
PD: Shaun Holly 

MD: Gwen Foster 

WDSY/Piisburgh. PA' 
OMPD: Keith Clark 

APDMD'. Stoney Richards 

WPOR/Portland. ME 

PD: Rick Jordan 

MD Ginn Made 
u =pas 

KUPLPortland. OR' 
0M: Lee Rogers 

PD: Cary Rolle 

MD Rick Taylor 

KWJJ/POdland, OR' 
OM. Brace Agler 

PD'. Ken Boesen 

APDMD, Craig Lockwood 
2 C EAKSC'ITIEY '500m 

WOKD/Portsmoudl, NH 
PD Mad Jennings 

APDMD, Dan Wnnie 

2 DIXIE CRICKS .GoCspeal.' 
1 KENNY CHES'IEY Sntts' 

WCTKProvidence, RI' 
P0: Rick Everett 

MO: Sam Selves 
15 BODY AWL. ta-e.s 
2 JOSH TURNER -mmn'- 

WLLR /Ouad Cities. IA-IL 

PD: Jim O'Hara 

MD: Ron Evans 

wU AIKei j Rishar l NC' 

PO: Lisa McKay 

APDMD: Mike Biddle 
3 [MODS e CGd. C;N 

MORAVES Mean' 
VINCE GILL -Someday 

KOJTRaptd City. SO 

POMD: Mark Houston 
23 ','.: rrCGRAIN Rev 
1" WOO. JEWELL -louts 
8 ,ATE MCHOLS-oemv 

KBULBeno. NV 
OM/PD: Tom Jordan 

APD: JJ Christy 

MD: Chuck Reeves 

WKHKBichmond. VA' 
Pt Jim Tice 

fiUCCv -EVI'.' 

KFRGBiverside, CA' 
OM/PD'. Ray Massie 

MD: Don Jeffrey 
No Ards 

W3GIloadcledh, W 
PD. Breit Sharp 

MO Robin James 

WftóßnòrSYdhag W' 
PD. Chris O Kelley 

WBEE'Rochester, NY' 
OM: Dave Symonds 

PD: Chris Koper 
3 R.CKTFEV,tlL C:eams 

: DEPT RUTTAN-Ammd- 
: KENNY r-/S,'-" S... 

WXXQuRockford. IL 

OMPD: Jesse Garla 
MD. Kathy Hess 

KNCIBacamento. CA' 
Dir./Prog.: Mark Evans 

APD: Greg Cole 

MD: Jennifer Wood 

PAM LOVELESS Nom 
TIM MCGRAW 'Rear 

WKCO/Saginaw. MI' 
OMPD: Rick Walker 

FAITH HILL sale 

JAMIE ONEAL Tmrq 

MOREL PROCTOR Dars 

WICO,Salisbury. MD 

PD/MD EJ Fon 

KSO/SI. Louis. MO' 
M0: Mart Langston 

PPAO Eä QNRERI 

JOE NIDKILS smok, 

WILSI. Louis. MO' 
PD: Greg Moringo 

APO,MD'. Danny Montana 

to BRAN MCCONLAS Sur, 
TIMNICGPAI'.' Rea' 

KKATISaII Lake City, UT 
PO: Eddie Haskell 

NE ACm 

KSOP/Salt Lake City, UT 

PD: Don Hilton 

APDMD: Debby Toryin 

KUBLSalt Lake Ciry. UT 

OM/PD: Ed Hill 

APDIMD: Pal Garrett 
EA.,A ENE-8E 

2 N5'YGh' CARA' [.r.. 

KGKI/San Angelo, TX 

PDRAD: David Honda* 
6 DARYeESINGLETMY'Ya¡' 

DE RC ;UTTAR -Arourd 
1 SHERRIE AUSTIN 'Hea,eh 
1 BILLY RAY CYRtIS -MemDhrs 

WA/San Antonio. TX' 
OM: Allan Furst 

PDMD: Clayton Allen 

t PAT GREEN \Sait 

KCYY/San Antonio. TX 

PO: George King 
ho Ad:: 

KSON/San Diego, CA' 
OM/PD: John Mick 

APO MO: Greg Frey 

KRTY San Jose. CA 

PD TAD Julie Stevens 

APO. hale Oealan 

KKJG San Luis Obispo. CA 

PD: Pepper Daniels 

KRAZ Santa Barbara. CA 

Po MD Rick Barker 

WCTOuSamsoa. FL' 
PO. MO: Mark Wilson 

APO: Tracy Black 

IMPS/Seethe-Tacoma. WA 

PD. Beery Brenner 

MD. Tony Thomas 

KENO/Shreveport. LA' 
PO. Bob Shannon 

MD'. James Anthony 

KXKSShrevepod, LA' 
OM'. Gary McCoy 

PDMD. Russ Winston 

KSUKSioux City, IA 

PD'. Bob Rounds 

APDMD: Tony Michaels 

WBYT/SOUth Bend. IN 

PD: Tom Oakes 

APDMD. Lisa Kosti 
o TIM ''AGRAIN REEE 

KORK/Spokane. WA' 
OM /GM Ray Edwards 

PDMD: Tony Trovalo 

APO. Bob Castle 

.' : ARSIW'Inwpe 
n kSTIN IW,a!i 

'IM MCGAALy'Ren 

KIXZSpokane WA 
OM: Scoff Husk 

PD: Paul Neumann 

APD: Lyn Daniels 

MD. Jeremy McComb 

WPKXSpringlield, MA 

Po. Jay McCarthy 

MD'. Jessica Tyler 

WFMB/Springlield. IL 

PD: Dave Shepel 

MD: John Spaulding 
-rill R .ES Sl NTlF, '1... 

WBBS/Syracuse. NY' 
INFO Rich Lauber 

APDMD'. Skip Clark 

WTNTITallahassee. FL 

P0: tris Van Dyke 

MD: Woody Hayes 

3 TRACE ADKINS Ire. 

WOYKTampa. FL' 
OM: Mike Culons 

PD /APD'. Beecher Marte 
APO MD: Jay Roberts 

WYUUfTaonpa 

OM/PD: Mike Culotta 

APD: Will Robinson 

M0: Jay Roberts 

WTCM,'Traverse Ciry. MI 

OM/PD. Jack O'Malley 
APDMD Ryan Dory-Hunt 

KIIM,'lucson. AZ' 
PD. Burr Jackson 

MD: John Collins 
BUDDY JEVALL Lacey s- 

s DIERKS BENTLEY INrkn- 

KV001Tolsa, OK' 
OM: Moon Mullins 

WWZD/Tupelo. MS 
PDAFO,MO'. Paul Stone 

KJUGrVisalia. CA' 
PD MD: Dave flame's 

WACO,Waco. TX 

PROM: Zack Owen 

ID KENNY CHESNEY -Snces 

'O WVNDNNA Weds 

WMZQAVashinglon. DC' 
OM PO'. Jeff Wyatt 

APD MO Jon Anthony 

Asst. liDP. Shelly Rose 

..NESNESSIpes 

WRKWesd Palm Beam, R' 
PO'. Mitch Mahan 

APDMD: J.R. Jackson 

WOVXWheeling. WV 

POND: Jimmy Elliott 

KFDI/Wichita. KS' 
PD. Beverlee Brannigan 

APD/MO: Pat James 

2 AMY DAIIEY -Amade 

KZSWWichim. KS' 
OM PD'. Jack Oliver 

MD Bon Hulelay 

1ï KENN pIESNEY 5nas' 
2 '/,ICE GILL 'Samdt/' 

RUSHLON -Fret 

KLUR;Wichila Falls. TX 

PDMD. Brent Warner 

WGGY;Wilhes Barre. PA' 
PD: Mike Krinik 

MD Jaymie Gordon 

KXDD/Yakima, WA 

P0: Dewey Boynton 

MD. Joel Baker 

WGTY/York. PA' 
OMPD: Jahn Pellegrini 
APO MO: Brad Austin 

'V' :LS!..: Rar. 

CEAIA CANTER Gor 
LATH HILL -sou 

VADR11sas)bwFV,hel UI 
PD' Dave Steele 

MD Tim Robeds 

*Monitored Reporters 

223 Total Reporters 

148 Total Monitored 

75 Total Indicator 
57 Current Indicator Playlists 

Reported Frozen Playlist (1): 
KNUE/Tyler- Longview. TX 

Did Not Report. Playlist Frozen (17): 

WHWK/Binghamton, NY 

WHKX /Bluefield, WV 
WXTA /Erie, PA 

KAFF /Flagstaff. AZ 
WAYZ/Hagerstown. PA 

KLLULubbock, TX 
KJLO /Monroe, LA 
WLWI /Montgomery, AL 
KNFM /Odessa -Midland, TX 

KSNI /Santa Maria -Lompoc, CA 
WJCL/Savannah. GA 
KITS /Springfield, MO 
WTHI/Terre Flaute. IN 

WIBW/Topeka, KS 
WFRG /Utica -Rome, NY 
WDEZJWausau, WI 

WWQO/Wilmington, NC 
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Twenty Years Of News, 
Columns & Friendships 
Continued from Page 1 

I certainly never considered the pos- 
sibility that becoming the fourth R &R 
Country Editor in 1983 would turn 
into something that I would do for 20 
years. 

And it's been an incredible 20 years. 
Milestones almost force you to 

take a moment to reflect. I beg your 
indulgence as I do my reminiscing in 
this week's column and attempt to 
express my feelings on two decades 
of what I can only describe as an ex- 
perience that I have absolutely loved 
and sincerely cherished. And, as with 
most stories, you have to go back to 
before the beginning to start the tale. 

The Road To R &R 

Like many of you, I love radio. I 

grew up loving radio. I peddled an 
ice-cream cart with a transistor radio 
strapped to the top of the hatch. (Some 
of you may want to pause here to vis- 
itGoogle on the Internet to do a search 
on "transistor radio" to understand 
what I'm talking about.) 

But even though my dad was a 

huge country fan with whom I battled 
daily for control of the radio - he 
loved WJJD /Chicago, and, of course. 

I wanted WIS or WCFL - I really 
wasn't a country music fan until that 
first Red Simpson record. But I quick- 
ly grew to love the music and the art- 
ists. So what job could be better than 
one that puts you smack dab in the 
middle of both? 

To digress for a moment, as I re- 
wrote those words from my first col- 
umn in the introduction to this piece, 
it dawned on me that it might come 
as a shock to many of you that I was 
ever in radio. But it's true: From 1971 

through April 1, 1983, I worked at 
WVPC & WRAM /Monmouth, IL; 
WAAG & WGIL /Galesburg, IL; 
KLAK /Denver; KSPN /Aspen, CO; 
WMAQ /Chicago; WJEZ & WJJD/ 
Chicago; and KHJ & KLAC /Los An- 
geles. All were Country except for 
WVPC, WRAM and KSPN. 

Back to how I got here, this job was 
about to come open in May 1983, be- 
cause then -R &R Country Editor Car- 
olyn Parks had decided to make a rad- 
ical life change and was moving to 
Nashville to start her own indepen- 
dent promotion firm. Up until April 
1 of that year, I had been at KHJ. 

A funny thing about that day: I was 
PD and doing mornings when a call 
came in on the hotline about 8:30am. 
It was from a producer at a local TV 

station, wondering what time his TV 
crew should show up for the an- 
nouncement of KHJ's flip to Oldies. 

An hour and a half and a trip to the 
GM's office later, I was looking for 
work. 

A few weeks later Carolyn called. 
She said then -indie promoter Bruce 
Hinton had suggested to her that I 

might be a candidate for the job and 
asked if I would like to chat. That con- 
versation turned into this. Wild, huh? 

Highs And Lows 

While a large part of what we do 
here is serve as chroniclers of the ra- 
dioed record industries, the best part 
of the job is getting to know and be- 
come close friends with so many peo- 
ple in these businesses. For that, I tru- 
ly feel blessed. 

I want to thank all of 

you for your time 

and support over the 

last two decades. 

You've always been 

very generous in 

sharing your 

wisdom, your ideas 

and your lives with 

R &R's readers. 

As I started to think about writing 
this column, I dragged out some old 
issues of R &R from the mid -'80s 
(thanks to Ed Salamon for filling in 
some important gaps from his collec- 
tion of every R &R ever printed!). I 

was stunned by the number of peo- 
ple I interviewed in my first couple of 
years who are still in country. What 
that means to me is that I have lots of 
20 -year friendships. 

It's also an interesting job in that 
you talk with people when they're at 
the highest of their highs - when 
they get that new dream job or call to 
tell you they're getting married or 
send a jubilant e-mail saying they've 
just had a baby. 

But you also talk with people at the 
lowest points of their lives. I always 
cringe when someone leaves a mes- 
sage asking me to call them back - 
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and they've left their home number. 
Or -not knowing that -when I call, 
and instead of hearing a cheery, "Hi, 
[call letters], can I help you ?" I hear, 
"Hello ?" Those are two telltale signs 
that I'm about to talk to someone who 
has just left his job - willingly or not 
(most times not). 

And, of course, there are the calls 
and notes from folks who have lost 
loved ones. The highs, the lows, the 
triumphs and the tragedies. Talking 
about those things with so many of 
you makes all this so much more than 
just writing the news. Most of the time 
it feels more like being in the middle 
of a huge family. 

Continuous Country 
Thinking back on the changes that 

have taken place in radio over the last 
20 years, it's obvious that everything 
pales in comparison to the changes 
we've seen since the passage of the 
1996 Telecom Act. The thought of a 

single company owning 100 stations - let alone 1,000 - was almost pre- 
posterous in 1983. 

In fact, it was such a foreign notion 
that in all the year-end "crystal ball" 
columns I wrote in the '80s, not one 
person predicted there would be a 

time when government would dereg- 
ulate this industry and open owner- 
ship far, far beyond the 14- station limit 
imposed back then. 

Leaving consolidation out of the 
equation for a moment, Country has 
undergone numerous changes in the 
past two decades. When I began, there 
were a number of AM Country radio 
outlets that were not just viable, but 
were their markets' top Country sta- 
tions. And a handful of these were their 
markets' No. l 12+ stations. 

To some degree, Country represent- 
ed music's last gasp on AM radio. By 

the early '80s almost all other music 
had already migrated to FM. Many of 
the big -stick Top 40 powerhouses of the 
'60s and '70s flipped to Country in a 
last -ditch effort to remain viable. For 
most of them, it was too little, too late. 

My tenure here began as Country 
was segueing to FM. The presentation 
of choice in the early days of FM 
Country radio was usually some form 
of Continuous Country, a format syn- 
dicated by George Burns and Joe Som- 
erset but ripped off by countless oth- 
ers. 

It was driven by the same format - 
ics used by Beautiful Music for so 
many years: lots of music, no mind- 
less DJ chatter. No news, traffic or in- 
formation, either. Very little market- 

TWO DECADES OF FRIENDS i thought this picture of the 1984 

Country Radio Seminar Agenda Committee represented my 20 years at R &R 
rather well. ft's filled with Country programmers who have been around as long 

as I have, many of whom I am proud to call friends. Making this picture even 

more apropos for this 20th anniversary column is the fact it also includes R &R 

Publisher/CEO Erica Farber and my best friend of over (gulp) 30 years, Charlie 

Cook. (I'll let you figure out where they are.) I can name 15 of the 22 folks here - how about you? 

ing, no contesting. GMs loved it; it 
was really cheap to do. 

By the late 1980s these stations were 
doing so well that many had become 
their markets' 12+ leaders. And, true 
to the pattern that has existed for over 
40 years, once a Country station be- 
came highly rated, another operator 
decided it was time for them to go 
Country too. 

Boom And Bust 
The late '80s gave rise to a new kind 

of FM Country station. While it may 

I'm sure everyone 

hopes (prays ?) we 

can someday return 

to those halcyon 

days when platinum 

records were 

plentiful and gold 

certifications 

seemed to be daily 

occurrences. 

have featured the 12 -in-a -row music 
stance made so popular by the Con- 
tinuous Country outlets, it also add- 
ed all the elements that had been sta- 
ples of highly successful AM Country 
radio, but that had been missing from 
FM Country for almost a decade: per- 
sonality, information, contesting, mar- 
keting and active listener involve- 
ment. What a concept. 

The country music artist Class of 
1989 (Garth, Clint, Travis, Alan, et al.) 
helped fuel a Country radio and mu- 
sic boom the likes of which none of us 
had ever seen before - and, I'm 
afraid, may never see again. 

That boom helped Country stations 

dominate their markets for the better 
part of the 1990s. At one point in the 
early '90s, 76 of the 94 continuously 
measured Arbitron markets had a 

Country station that was either No.1 
or No. 212 +. 

The other thing the boom did was 
add second Country stations in a lot 
of major markets, most of which had 
previously only been able to support 
a single Country outlet. Having two 
high -profile, intensely competitive 
Country stations in these markets 
helped fuel the format's success by 
keeping Country top of mind. It also 
most assuredly helped sell reconis as 
stations actively sought to be the first 
to play "the next big thing," to borrow 
a phrase from Vince Gill. 

That, of course, brings us back to 
consolidation. But you're living 
through that and don't need me to 
chronicle its effects on Country radio. 
As I've written before, I think, from a 

sheer formatic perspective, Country 
has been a big loser a result of consol- 
idation. 

In so many markets we have seen 
the owner of one Country outlet buy 
the Country competitor, only to move 
it to a weaker frequency or, worse, shut 
it down. In recent years we've seen the 
loss of second FM Country stations in 

Chicago, Denver, Detroit, Fresno, Indi- 
anapolis, Las Vegas, Pittsburgh, Sacra- 
mento and Seattle, among others. 
We've also lost the sole Country pur- 
veyors in New York and San Francisco. 

Records: Then & Now 
Like Country radio, the country 

record business today is barely recog- 
nizable compared to its 1983 self. Back 

then there were more than 90 singles 
out at any given time. There were more 
than 40 No. is a year. There were no- 
where near as many records being sold 
then as there are today. Of course, the 
costs of doing business were much, 
much lower then too. 

Believe it or not, many country la- 

bels didn't even have a full comple- 
ment of regionals. Even in my last days 
at KHJ, many imprints had their pop 
regionals delivering country product to 
us. How amazing it was to watch the 

Continued on Page 52 
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Bob Kingsley's calendar is booked solid with country music's biggest stars. Daily 
2- minute exclusive interviews...straight from Music Row to your station. 

"In a business of constant change. .America's MusicMakers remains a solid rock in KXKT's programming 
philosophy. Unbeatable interviews and Bob's unmatched style & professiona.ism make Bob Kingsley's 
"America's MusicMakers" a necessity in any competitive rado situation. It's a guaranteed way to win!" 

Tom Goodwin, Program Director, KXKT /FM - Omaha, NE 

"At WIL, we take pride in being customer focused. Bob Kingsley with America's MusicMakers 
fits that criteria. Bob does a great job of highlighting the stars that WIL listeners care about. 

Add America's MusicMakers to your station anc your listeners will thank you." 

Greg Mozingo, Program Director, WIL /FM - St. Louis, MO 

ings.l ey 

RADIO NETWORKS! 
america listens to country,' 

ne,.. Call Shawn Studer at 817 -599 -4C99, ext 2238 
or Robin Rhodes, 972 -448 -3376 
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Don't Miss The Museum 
The Country Music Hall of Fame and Museum readies 
for Fan Fair 

ou don't want to try to call someone at the Country 
Music Association this week. They are all busy with 
last- minute preparations for Fan Fair, which will be 
held in the city's downtown area June 5 -8. But the CMA 
isn't the only organization running around getting 
ready for the major influx of country fans. 

A number of events traditionally 
surround Fan Fair, including the 
City of Hope Softball Challenge, and 
an addition this year will 
be a CMT kickoff concert 
at Gaylord Entertainment 
Center. The show will cel- 

ebrate the 100 greatest 
country songs. 

And while the number 
of Fan Fair activities con- 
tinues to grow, the Coun- 
try Music Hall of Fame 
and Museum expects Kyle Young 

more visitors as well. Museum Di- 
rector Kyle Young says, "For us, it's 
a great week. Last year attendance 
was about 25% greater than a nor- 
mal week. It's one of our biggest 
weeks of the year." In 2002 approxi- 
mately 8,000 fans went through the 
facility during Fan Fair. 

cases, saved their money to come 
here on vacation, we think we're in 
a good spot to anhance their visit." 

Bringing In 
The Crowds 

Young says the muse- 
um will be rotating exhib- 
it pieces, but not just to 
give fans opportunities to 
see new things. "We just 
completed something 
that we do every year in 
the core exhibit, taking off 

a display and replacing key arti- 
facts," he says. "We do that for pres- 
ervation issues. Things deteriorate 
over time, and this is a chance to get 
new stuff out there. There are 20 

new things on display in the core ex- 
hibit." 

The museum looks to draw 
crowds from all over the nation, but 
Young says it steps up local adver- 
tising during Fan Fair. For that 
week, advertising moves from 
about a 250 -mile radius to local only. 

"We are using radio, print and some 
street teams that are out during the 
week, encouraging people to come 
here," he explains. 

Luckily, the new home for the 
museum is big enough that Young 
does not worry about crowd control. 
"Security is always a concern when 
you have a collection as valuable as 
ours, but we have round -the -clock 
security anyway," he says. "In terms 
of crowds, we will have more staff 
on the floor answering questions 
and directing people. 

"The facility is so large that it will 
accommodate many people. There 
are four theaters in here, and that al- 
lows us to do live performances in 

here on a daily basis. It also gives us 
the opportunity to execute some- 
thing for the large crowds we expect 
at Fan Fair." 

Live Programs 
This year could mean an even 

larger turnout at the museum, be- 
cause the event will include a fami- 
ly fun zone adjacent to the facility in 

"It's an opportunity 

to let fans get up 

close and personal 

with key figures who 

have shaped this 

music." 

This is a terrific financial boon to 
the organization. In a normal week 
in June the facility grosses about 
$100,000 between the museum store 
and admissions. "Fan Fair last year 
was about twice that," Young says. 
"We really look forward to this 
week. It has a sizable economic im- 
pact on our whole year. And what a 

great group of people to have in 
town, who all enjoy this music we 
love and are working to preserve." 

Fan Fair means a lot of addition- 
al work for Young and his staff, but 
he says, "We look forward to it. As 
you look at the folks who, in some 

an area called Hall of Fame Park. 
"The fun zone is going to be in our 
front yard," Young says. 

In addition to offering weary Fan 
Fair attendees a place out of the sun 
and a full- service restaurant, the 
museum has made the aforemen- 
tioned changes to the core and spot- 
light exhibits and will open a new 
Eddy Arnold exhibit that week. 

Previously, the museum had dis- 
played a guitar Arnold used early in 
his career. With Arnold's donation 
of "literally everything he had," 
however, Young says they've had 
the opportunity to assemble a retro- 
spective of Arnold's entire career. 

"We really look 

forward to Fan Fair. 

It has a sizable 

economic impact on 

our whole year." 

Arnold will also be among the 
many stars to join the museum for 
live events during Fan Fair week. 
He, Porter Wagoner and Tanya 
Tucker are set to conduct Q&A ses- 
sions with fans. Other events in- 
dude autograph and book signings 
and dance demonstrations. 

"There will be about 40 events 
that week," Young says. "It's an op- 
portunity to let fans get up dose and 
personal with key figures who have 
shaped this music." 

TALKBACKTO R &R! 

Do you have questions, comments 

or feedback regarding this column 

or other issues? 

Phone: 615-244-8822 

E -mail: 

aking @radioandrecords. com 

Fax: 310 -203 -9763 

Or post your comments now. 

Go to 

www. radioandrecords. com and 
click on Message Boards. 

R&R May 30, 200; 
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Dusty Drake 

NEW ARTIST FACT FILE 
Current Single: "One Last Time" 
Current Album, Label: Dusty Drake, Warner Bros. (June 
3, 2003 release) 
Influences: John Anderson, Hank Williams Jr., Bob 
Seger 

Background 
Dusty Drake isn't the typical Nashville 

newcomer. He grew up in the little steel town of 
Monaca, PA and spent years kicking around in 

local bands before working up the nerve to try 
his hand in Nashville. While playing club gigs at 
night, he worked as an air traffic controller by 

day. "I was a supervisor at the Beaver County 
Airport, but I just knew something had to give," 
he says.' 1 had to decide what I was going to be 
when I grew up. I kept getting the feeling that I 

had to take a chance." 
When he was 28, Drake and his wife moved 

to Nashville. He took a job as a Pizza Hut 
deliveryman, which helped him learn his way around town. "I 
couldn't even find Music Row when I got here," he says. "I started 
calling all the clubs to see who would let me come and sing." It was 
two years before he was able to quit the pizza -delivery job. "Joe 
Diffie cut one of my songs not long after that. That's what keeps you 
in the business, keeps you in the hunt. Nashville will throw you a 

bone like that once in a while." 
Unfortunately, the bones have been sporadic for Drake, who's also 

had songs cuts by artists like Mark Chesnutt and Ricochet. Along with 
songwriting, he also worked as a demo singer for a while. Aker toiling 
for five years, Drake was signed to a deal with Warner Bros. Due to the 
vagaries of the industry, his project was put on the back burner for 
another five years. "Every time I would get shuffled to the top, the roster 
would get longer, and I would get shuffled down a ways" he says. 

Now 38, Drake says, "It was God's plan. Things happen for a 

reason Even though it took a while and it got frustrating once in a 

while, it's actually been pretty cool. They call Nashville a five -year town, 
but it took me 10." He claims to have entertained second thoughts only 
once. "The second week in Nashville, my wife and I went into a club 
and heard Craig Martin sing 'Don't Take the Girl," he says. "I was 
amazed at the lyric, and I fumed to my wife, saying, 'I apologize for 
bringing you here [to Nashville], because I don't have anything that 
good.' It inspired me to get better." 

Playing Parking Lots 
Drake proved himself as a live performer before his album came out, 

opening for Brooks & Dunn on the side stage of their Neon Circus tour 
last summer. "I don't know how that happened," he says. "It was 
awesome for me. I didn't even have a single. Now people who come to 
see me remember seeing me with Brooks & Dunn" Drake admits the 
job was a challenge. "Lots of people go to see Brooks & Dunn, and 

they just want to go inside," he says. "It was our job to stop them in the 
parking lot." 

Drake isn't playing the parking lot any longer. He recently made his 
Grand Ole Opry debut and followed that up by playing the main stage 
in Pittsburgh, where he had played the side stage with Brooks & Dunn. 

"It was a shot for radio station WDSY," he says. Drake also attended 
the Academy of Country Music Awards in Las Vegas recently and spent 
his time doing radio interviews and "an acoustic thing with Joe Nichols, 
Blake Shelton and Phil Vassar - it was a ball" 

He's also having a ball watching his first single climb the charts. "I'd 
like to get up there in the top 10," he says. "My record comes out 
June 3, and it would be nice to pay back the label a bit by selling 
some records." 

Dusty Drake 

Family Matters 
Drake credits his wife of 13 years, Maria, for holding things together 

at home while he continues to chase fame. They have two sons, 5- 
year-old Cole and 9 -1/2- month -old Luke. "I missed Luke's birth," Crake 

says. "I was on the last date of the Brooks & Dunn tour, and the bLs 
was pulling out of Jersey. I told her, 'We made it; I'll be home in time.' 

She told me, 'I'm a little crampy.' I missed the birth by 5 1/2 hours. I was 

on the phone the whole time though. It's one of the things you learn as 
you go: Every step you take to advance in this business, you have to 
give something. The fact that it takes me away from my family is the 
hardest part." 

For now, though, Drake is enjoying life on the road. "You wait for this 
for a long time, so it's been a ball," he says. "Especially when you feel 

the love from the fans. They make you feel like family." 
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May 30, 2003 
TOTAL 

ARTIST S POINTS 

DIAMOND RIO I Believe (Arista) 14608 

TRAVIS Three RANDY Wooden Crosses ( Word /Curb /Warner Christian)14488 

TOBY KEITH Beer For My Horses (DreamWorks) 14457 

RASCAL FLATTS Love You Out Loud (Lyric Street) 14061 

LONESTAR My Front Porch Looking h1 (BNA) 13818 

KEITH URBAN Raining On Sunday (Capitol) 13515 

CHRIS CAGLE What A Beautiful Day /Capitol) 13396 

JIMMY WAYNE Stay Gone (DreamW7rks) 11179 

TIM MCGRAW She's My Kind Of Rain (Curb) 10529 

MONTGOMERY GENTRY Speed (Columbia) 9728 

CRAIG MORGAN Almost Home (Broken Bow) 9295 

JEFF BATES The Love Song (RCA) 9252 

BROOKS & DUNN Red Dirt Road (Arista) 8928 

BRAD PAISLEY Celebrity (Arista) 7974 

GEORGE STRAIT Tell Me Something Ead About... (MCA) 7851 

TRACY BYRD The Truth About Men (RCA) 7775 

SHANIA TWAIN Forever And For Always (Mercury) 7429 

BRIAN MCCOMAS 99.9% Sure (Never...) (Lyric Street) 7385 

JO DEE MESSINA Was That My Life (Curb) 6850 

JESSICA ANDREWS There's More To Me Than You (Dream Works) 5941 

KID ROCK WISHERYL CROW Picture/Lava /Atlantic) 5477 

SARA EVANS Backseat Of A Greyhound Bus (RCA) 5327 

TRACE ADKINS Then They Do (Capitol) 5205 

WYNONNA What The World Needs (Asylum /Curb) 4976 

CLAY WALKER A Few Questions (RCA/ 3863 

DUSTY DRAKE One Last Time (Warner Bros.) 3287 

AMY DALLEY Love's Got An Attitude 111...) (Curb) 3271 

DIERKS BENTLEY What Was I Thinkin' (Capitol) 3182 

KENNY CHESNEY No Shoes, No Shirt, No... (BNA) 3012 

MARK WILLS When You Think Of Me (Mercury) 2886 

JOE NICHOLS She Only Smokes When She... (Universal South) 2876 

VINCE GILL Someday (MCA) 2646 

TIM MCGRAW Real Good Man (Curb) 2605 

BUDDY JEWELL Help Pour Out The Rair... (Columbia) 2539 

TERRI CLARK Three Mississippi (Mercury) 2381 

EMERSON DRIVE Only God (Dream Works) 1874 

FAITH HILL You're Still Here (Warner Brcs.) 1859 

BLAKE SHELTON Heavy Liftin' (Warner dros.) 1723 

JENNIFER HANSON This Far Gone (Capitol) 1345 

AARON LINES Love Changes Everything 'RCA) 1287 

BILLY CURRINGTON Walk A Little Straichter (Mercury) 1269 

RUSHLOW I Can't Be Your Friend (Lyric Street) 1145 

RACHEL PROCTOR Days Like This (BNA) 1106 

LEANN RIMES Suddenly (Asylum /Curb) 1085 

DEANA CARTER I'm Just A Girl (Arista) 1061 

MCHAYES It Doesn't Mean I Don't... (Universal South) 1059 

PAT GREEN Wave On Wave (Republic /Universal South) 846 

JAMIE O'NEAL Every Little Thing (Mercury) 693 

TRICK PONY A Boy Like You (H2E /WB) 587 

BRAD MARTIN One Of Those Days (Monument /Epic) 509 

d. 
POINTS 

+68 

+23 

+922 

+657 

+607 

-570 

-318 

+450 

-1954 

+718 

+648 

+232 

+831 

+542 

+401 

+106 

+214 

+538 

-30 

-1539 

-715 

+509 

+245 

+890 

+560 

-19 

+56 

+760 

+1366 

+125 

+468 

-3 

+1223 

+649 

+146 

+226 

+189 

-176 

+121 

+67 

+169 

+43 

+42 

-131 

+238 

+30 

+258 

+189 

-477 

-248 

TOTAL 
PLAYS 

5181 

5208 

5123 

5033 

4740 

4828 

4951 

3800 

3718 

3567 

3538 

3437 

3065 

2756 

2822 

2882 

2640 

2638 

2592 

2174 
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1664 
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1300 

1041 

1002 

1132 

1020 

1029 

799 

880 

957 
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646 

744 

493 

544 
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499 

468 

446 

444 

436 

257 

294 

239 

249 

I. 
PLAYS 

-35 

+12 

+381 

+271 

+262 

-200 

-118 

+163 

-634 

+267 

+188 

+92 

+329 

+201 

+151 

+61 

+157 

+229 

+14 

-592 

-310 

+195 

+78 

+322 

+287 

+61 

+21 

+220 

+473 

+29 

+220 

-5 

+447 

+232 

+50 

+56 

+87 

26 

-30 
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+32 
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+91 

-178 
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TOTAL STATIONS 
ADDS 

14510 

14510 

14810 

14710 

14810 

14610 

14810 

14710 

14710 

14711 

13511 

14610 

14715 

14213 

14310 

14111 

14012 

13512 

14010 

13610 

9710 

13913 

13413 

12115 

12017 

10017 

11311 

95110 

104134 

9611 

8914 

9912 

77136 

80114 

9212 

8512 

8313 

8513 

7313 

7313 

6614 

6213 

7417 

4510 

6919 

6714 

3116 

4217 

4310 

3610 

Most Added° 
www. rradds. com 

ARTIST 

TIM MCGRAW Real Good Man (Curb) 

KENNY CHESNEY No Shoes, No Shirt, Ne... (BNA) 

BUDDY JEWELL Help Pour Out The Rain... (Columbia) 

JOSH TURNER Long Black Train (MCA) 

DIERKS BENTLEY What Was I Thinkin' (Capitol) 

DEANA CARTER Em Just A Girl (Arista) 

DIXIE CHICKS Godspeed (Sweet Dreams) (Open Wide /Moaument 

DWIGHT YOAKAM The Back Of Your Hand (Audium) 

CLAY WALKER A Few Questions (RCA) 

DUSTY DRAKE One Last Time (Warner Bros.) 

RACHEL PROCTOR Days Like This (BNA) 

JAMIE O'NEAL Every Little Thing (Mercury) 

Most 
Increased Points 
ARTIST -'__ 

KENNY CHESNEY No Shoes, No Shirt, No... (BNA) 

TIM MCGRAW Real Good Man (Curb) 

TOBY KEITH Beer For My Horses (Dream Works) 

BROOKS & DUNN Red Dirt Road (Arista) 

WYNONNA What The World Needs (Asylum /Curb) 

CLAY WALKER A Few Questions (RCA) 

RASCAL FLATTS Love You Out Loud (Lyric Street) 

MONTGOMERY GENTRY Speed (Columbia) 

LONESTAR My Front Porch Looking In (BNA) 

BUDDY JEWELL Help Pour Out The Rain... (Columbia) 

Most 
Increased Plays 
ARTIST -'TLE LABEL'S, 

KENNY CHESNEY Na Shoes, No Shirt, No... (BNA) 

TIM MCGRAW Real Good Man (Curb) 

TOBY KEITH Beer For My Horses (Cream Works) 

WYNONNA What The World Needs (Asylum /Curb) 

BROOKS & DUNN Red Dirt Road (Arista) 

DIERKS BENTLEY What Was I Thinkin' (Capitol) 

MONTGOMERY GENTRY Speed (Columbia) 

RASCAL FLATTS Love You Out Loud (Lyric Street) 

BUDDY JEWELL Help Pour Out The Rain... (Columbia) 

CRAIG MORGAN Almost Home (Broken Bow) 

Breakers 

KENNY CHESNEY 
No Shoes, No Shirt, No... (BNA) 

34 Adds Moves 38.29 

JOE NICHOLS 
She Only Smokes When She... (Universal 

4 Adds Moves 32 31 

ADDS 

36 

34 

14 

12 

10 

9 

/Epic)8 

8 

1 

7 

7 

7 

TOTAL 
POINT 

INCREASE 

+473 

+447 

+381 

+329 

+322 

+287 

+271 

+267 

+262 

+232 

TOTAL 

PLAY 

INCREASE 

+ 1366 

+1223 

+922 

+890 

+831 

+760 

+718 

+657 

+649 

+648 

South) 

148 Country reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total points for the airplay week of 

5/18 -5/24. Bullets appear on songs gaining in points or remaining flat from previous week. If two songs are tied in total points. the song with the larger increase in points is 

placed first. Songs below No. 1 and down in points for three consecutive weeks are moved to recurrent. Most Added is the total number of new adds officially reported to R &R 

by each reporting station. Songs unreported as adds do not count toward oierall total stations playing a song. Most Increased Points lists the songs with the greatest week -to- 

week increases in total points. Breaker status is awarded to songs reported by 60% of the panel for the first time. Station Weight = AOH Persons + (Market rank X 10) divided 

by 4180. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Ouarter Hour Persons used herein with permission from the 

Arbitran Company (© 2003. The Arbitran Company). © 2003. R&R. Inc. 

Songs ranked by total plays 

R &R Station Playlists have moved to the web. 
See all of our monitored reporters at 

www.radioandrecords.com. 

Fast Hooks... No Snags 
Custom Production - Callouts, Montages & Video Hooks 

Digital, Clear, Consistent ' 70,000+ Song Library 

All Formats & International Titles 

WE'VE 
MOVED 

1 

On -Time Delivery ...- 
The v'..!/: M.,vr M.,ú Nw1.Snsi.. 

®ka=raiCdOYatlHlO:oi 

Email: hooks @hooks.com 
www.hooks.com 

FAX: (770)452 -4675 

16 Perimeter Park Drive, #109 
Atlanta, GA 30341 -1324 

For The Best Auditorium 
Test Hook Tapes 

Michael Pelaia 
(770)452 -HOOK (4665) 
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2002'S MOST-PLAYED NEW COUNTRY ARTIST EMERSON DRIVE IS NOW 

THE ACADEMY OF COUNTRY MUSIC'S TOP NEW GROUP! 

THE NEW SINGLE, 

"ONLY GOD 
(COULD STOP ME LOVING YOU)" 

IS BREAKING OUT NOW! 

NEW CALLOUT AMERICA: 
EMERSON DRIVE MOVES 
#20 TO #15. 

"THIS SONG IS A F & %$ING HIT!!! 

MY #3 BEST TESTER ACROSS THE 

BOARD WITH MALES AND FEMALES 

OF ALL AGES THIS WEEK." 

-GREGG SWLDBERG. KEEY /MINNEAPOLIS 

IT'S THE #18 PASSION SONG 

IN THE SAMPLE UP STRONG 

FROM #26 LAST WEEK. 

frLYE B£L(Etr IN EMERSON DRIVE 

©2003 SKG MUSIC NASHVILLE LLC D /B /A DREAMWORKS RECORDS NASHVILLE. WWW.EMERSONDRIVENET O WWW.DREAMWORKSNASHVILLE.COM c exs 
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50 r COUNTRY TOP 50 INDICATOR 
May 30, 2003 

R &R'S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY Most Added 
www. rrin dica to r- coin 
ARTIST ' "_E _ - - - -_ ADDS 

LAST THIS 

ARTIST TITLE L4BEL,S, 
TOTAL 

POINTS POINTS 
TOTAL 
PLAYS 

4 
PLAYS 

REEKS ON TOTAL STATIONS. M 
AT ADDS 

1 1 RANDY TRAVIS Three Wooden Crosses iWord /Curb /WarnerChristian) 3401 -6 2669 -19 26 7310 TIM MCGRAW Real Good Man (Curb) 24 

3 0 TOBY KEITH Beer For My Horses (Dream Works) 3381 +88 2681 +71 10 7510 KENNY CHESNEY No Shoes. No Shirt, No... (BNA/ 8 

4 3 CHRIS CAGLE What A Beautiful Day (Capitol) 3246 38 2576 -32 28 7310 PAT GREEN Wave On Wave (Republic /Universal South) 7 

2 4 DIAMOND RIO I Believe (Arista) 3227 -100 2549 -70 29 7010 
BUDDY JEWELL Help Pour Out The Rain... (Columbia) 6 

DIXIE CHICKS Godspeed (Sweet Dreams) (Open Wide /Monument /fpicl5 
5 © RASCAL FLATTS Love You Out Loud (Lyric Street) 3220 +29 2571 +23 20 7510 

CLAY WALKER A Few Questions (RCA) 4 

6 Q LONESTAR My Front Porch Looking In (BNA) 3173 +27 2533 +23 14 7410 JOHN MICHAEL MONTGOMERY Four-Wheel Drive (Warner Bros.) 4 

7 7 KEITH URBAN Raining On Sunday (Capitol) 2803 -260 2179 -229 27 6710 WYNONNA What The World Needs (Asylum /Curb) 3 

8 Q JIMMY WAYNE Stay Gone (DreamWorks) 2799 +72 2245 +66 17 7510 
BLAKE SHELTON Heavy Liftin' (Warner Bros.) 3 

FAITH HILL You're Still Here (Warner Bros.) 3 

9 Q MONTGOMERY GENTRY Speed (Columbia) 2593 +138 2026 +118 22 7010 
RUSHLOW I Can't Be Your Friend (Lyric Street) 3 

10 JEFF BATES The Love Song (RCA) 2495 +64 1975 +51 21 7310 RACHEL PROCTOR Days Like This (BNA) 3 

15 m BROOKS & DUNN Red Dirt Road (Arista) 2329 +149 1842 +128 7 7410 DWIGHT YOAKAM The Back Of Your Hand (Audium) 3 

13 GEORGE STRAIT Tell Me Something Bad About... (MCA) 2304 +41 1824 +16 9 7510 
SHANIA TWAIN Forever And For Always (Mercury) 2 

DUSTY DRAKE One Last Time (Warner Bros.) 2 
12 

16 

TRACY BYRD The Truth About Men (RCA, 

CRAIG MORGAN Almost Home (Broken Bowl 

2287 

2100 

+15 

+89 

1827 

1696 

+6 

+80 

13 

23 

7310 

5910 
KENNY ROGERS I'm Missing You (Dreamcatcherl 2 

JOSH TURNER Long Black Train (MCA) 2 

19 SHANIA TWAIN Forever And For Always (Mercury) 2075 +205 1651 +150 8 7412 BILLY RAY CYRUS Back To Memphis (Madacy) 2 

17 BRAD PAISLEY Celebrity (Arista) 2036 +64 1640 +55 12 7210 JEFF CARSON I Can Only Imagine (Asylum /Curb) 2 

PATTY LOVELESS Lovif All Night (Epic) 2 
18 JO DEE MESSINA Was That My Life (Curb) 1950 +4 1545 +8 21 7110 

20 TRACE ADKINS Then They Do (Capitol) 1883 +45 1469 +41 13 7211 Most 
11 19 TIM MCGRAW She's My Kind Of Rain (Curb) 1860 -487 1460 -364 20 5810 Increased Points 
21 BRIAN MCCOMAS 99.9% Sure (Never...) (lyric Street) 1844 +28 1493 +27 13 7310 TOTAL 

POINT 

14 21 JESSICA ANDREWS There's More To Me Than You (Bream Works) 1807 -407 1426 -344 24 5910 ARTIST TITLE LABELS. INCREASE 

TIM MCGRAW Real Good Man (Curb) +365 
23 ® WYNONNA What The World Needs (Asylum /Curb) 1354 +168 1082 +128 3 6413 

KENNY CHESNEY No Shoes, No Shirt, No... (BNA) +327 

22 ® SARA EVANS Backseat Of A Greyhound Bus (RCA) 1353 +26 1084 +17 15 6311 BUDDY JEWELL Help Pour Out The Rain... (Columbia) +282 

24 JOE NICHOLS She Only Smokes When She... (Universal South) 1324 +160 1058 +116 6 6010 SHANIA TWAIN Forever And For Always (Mercury) +205 

25 CLAY WALKER A Few Questions (RCA) 1214 +194 974 +144 4 6514 CLAY WALKER A Few Questions (RCA) +194 

WYNONNA What The World Needs (Asylum /Curb/ +168 
31 KENNY CHESNEY No Shoes, No Shirt, No... (BNA) 1112 +327 891 +258 2 5818 

JOE NICHOLS She Only Smokes When She... (Universal South,' +160 

26 DUSTY DRAKE One Last Time (Warner Bros.) 1079 +78 863 +62 11 4912 BROOKS & DUNN Red Dirt Road (Arista) +149 

27 DIERKS BENTLEY What Was I Thinkin' (Capitol) 1041 +40 835 +35 6 5311 MONTGOMERY GENTRY Speed (Columbia) +138 

28 MARK WILLS When You Think Of Me (Mercury) 948 +21 802 +26 15 5310 BLAKE SHELTON Heavy Liftin' (Warner Bros.) +116 

29 m EMERSON DRIVE Only God (Dream Works) 890 +16 726 +15 11 4610 Most 
36 BUDDY JEWELL Help Pour Out The Rain... ,Columbia) 827 +282 678 +223 2 4616 Increased Plays 
30 32 KID ROCK WISHERYL CROW Picture (Lava/Atlantic) 810 -46 621 -87 16 2810 TOTAL 

PLAY 

32 ® VINCE GILL Someday (MCA) 780 +34 626 +30 9 4611 ARTIST NCR EASE 

33 BLAKE SHELTON Heavy Liftin' (Warner Bros.) 775 +116 622 +87 6 4713 TIM MCGRAW Real Good Man (Curb) +284 

34 AMY DALLEY Love's Got An Attitude Ilt...I (Curb) 661 +28 534 +20 12 3711 
KENNY CHESNEY No Shoes, No Shirt, No... (BNA) +258 

BUDDY JEWELL Help Pour Out The Rain... (Columbia) +223 
35 TERRI CLARK Three Mississippi (Mercury) 631 +68 551 +58 10 3711 SHANIA TWAIN Forever And For Always (Mercury) +150 

49 TIM MCGRAW Real Good Man (Curb) 586 +365 487 +284 2 43124 CLAY WALKER A Few Questions (RCA) + 144 

38 DEANA CARTER .'m Just A Girl (Arista) 532 +53 407 +45 2 3411 BROOKS & DUNN Red Dirt Road (Arista) +128 

39 JENNIFER HANSON This Far Gone (Capitol) 426 +13 361 +16 7 2911 
WYNONNA What The World Needs (Asylum /Curb) +128 

MONTGOMERY GENTRY Speed (Columbia) +118 
41 MCHAYES It Doesn't Mean I Don't... (Universal South) 402 +36 359 +31 8 2411 

JOE NICHOLS She Only Smokes When She... (Universal South) +116 

43 FAITH HILL You're Still Here (Warner Bros.) 379 +40 306 +38 2 2713 BLAKE SHELTON Heavy Liftin (Warner Bros.) +87 

42 AARON LINES Love Changes Everything (RCA) 354 +10 301 +7 4 2610 CRAIG MORGAN Almost Home (Broken Bow) +80 

44 KENNY ROGERS I'm Missing You (Dreamcat ^her) 343 +23 291 +23 3 2712 PAT GREEN Wave On Wave (Republic /Universa /South) +72 

TOBY KEITH Beer For My Horses (DreamWorks) +71 
47 RUSHLOW I Can't Be Your Friend (Lyric Street) 328 +49 298 +52 4 2513 

JIMMY WAYNE Stay Gone ( DreamWorks) +66 

45 BILLY CURRINGTON Walk A Little Straighter (Mercury) 322 +11 284 +7 4 2510 DUSTY DRAKE One Last Time (Warner Bros.) +62 

37 46 TRICK PONY A Boy Like You (H2E /WB) 302 -197 223 -180 11 1410 TERRI CLARK Three Mississippi (Mercury) +58 

46 47 JILL KING One Mississippi (Blue Diamond) 284 -19 227 -15 9 1510 BRAD PAISLEY Celebrity (Arista) +55 

50 JAMIE O'NEAL Every Little Thing (Mercury) 236 +21 200 +19 2 2011 
RUSHLOW I Can't Be Your Friend (Lyric Street) +52 

JEFF BATES The Love Song (RCA) +51 
¡Debut> (1) PAT GREEN Wave On Wave (Republic /Universal South) 227 +95 175 +72 1 1617 DEANA CARTER I'm Just A Girl (Arista) +45 

50 LEANN RIMES Suddenly (Asy /um /Curb) 203 -7 166 -6 2 1310 JOHN MICHAEL MONTGOMERY Four-Wheel Drive (WarnerBros.) +45 

75 Country Indicator reports. Songs ranked by total plays for the airplay week of Sunday 5/18- Saturday 5/24. 

© 2003. R &R Inc. 

TRACE ADKINS Then They Do (Capitol) 

FAITH HILL You're Still Here (Warner Bros.) 

DIERKS BENTLEY What Was I Thinkin' (Capitol) 

+41 

+38 

+35 

Country Radio's #1 Overnight Program BLAIR GARNER HANGIN WITH THE RASCAL (LAITS 
T!e A.tc, .; - . . - S arr. Neon G:c,s 6 VAC 30+. 
rlcmec..,. .. .. .. .. .. xrvvJT,D,n,-,..c._..Sy, Lr,, 
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c COUNTRY CALLOUT AMER /CA® BY 03LAMY, e 

o EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES May 30, 2003 

CALLOUI AMERICA., song selection is based on the top 35 titles from the R &R Country chart for the airplay week of May 4 -10. 

51 

ARTIST Title (Label) LIKE A LOT 

TOTAL 

POSITIVE NEUTRAL FAMILIARITY DISLIKE BURN CAL LO UT AMERICA -. 

RANDY TRAVIS Three Wooden Crosses (Word/Curb/Warner Christian) 38.6% 68.0% 16.3% 96.3% 8.6% 3.4% HOT SCORES 
KEITH URBAN Raining On Sunday (Capitol/ 29.4% 62.3% 24.3% 96.0% 5.1% 4.3% 

TRACY BYRD The Truth About Men (RCA) 29.7% 62.0% 19.4% 94.3% 10.0% 2.9% assword of the Week: Lindy 

DIAMOND RIO I Believe (Arista) 29.4% 60.9% 22.6% 93.7% 6.3% 4.0% 
Question of the Week: How do you feel 

about the following statement? "I think the 
KID ROCKISHERYL CROW Picture (Lava /Atlantic) 39.1% 60.6% 16.6% 94.6% 8.6% 8.9% United States should stay in Iraq until the 

TIM MCGRAW She's My Kind Of Rain (Curb) 32.0% 60.3% 20.6% 97.4% 8.3% 8.3% job is done - no matter how long it 

takes." 
CRAIG MORGAN Almost Home /Broken Bow/ 24.3% 59.7% 26.6% 92.6% 4.6% 1.7% 

MONTGOMERY GENTRY Speed (Columbia) 20.9% 59.7% 26.3% 94.9% 6.0% 2.9% Total 

Strongly agree: 49% 
BRAD PAISLEY Celebrity (Arista) 18.3% 57.4% 30.9% 96.6% 6.6% 1.7% Agree: 21% 

JIMMY WAYNE Stay Gone (DreamWorks) 19.4% 56.3% 28.9% 93.4% 6.3% 2.0% Neutral: 20% 

Somewhat disagree: 3% 
LONESTAR My Front Porch Looking In (BATA) 22.0% 55.7% 28.9% 95.1% 9.4% 1.1% Strongly disagree: 6% 

TOBY KEITH Beer For My Horses (DreamWorks) 30.6% 54.9% 15.4% 89.4% 13.1% 6.0% 
P1 

24.6% 93.1% 12.6% 2.6% BRIAN MCCOMAS 99.9% Sure (Lyric Street) 22.6% 53.4% Strongly agree: 49% 

RASCAL FLATTS Love You Out Loud (Lyric Street) 19.7% 50.6% 22.3% 91.7% 15.4% 3.4% Agree: 26% 

Neutral: 16% 
CLAY WALKER A Few Questions (RCA) 18.3% 49.1% 26.6% 85.4% 8.3% 1.4% Somewhat disagree: 5% 

DIERKS BENTLEY What Was I Thinkin' (Capitol) 13.4% 49.1% 28.3% 89.7% 10.6% 1.7% Strongly disagree: 4% 

SHANIA TWAIN Forever And For Always (Mercury) 24.6% 48.6% 25.7% 90.9% 13.7% 2.9% P2 

JO DEE MESSINA Was That My Life (Curb) 14.6% 48.6% 26.9% 91.4% 14.0% 2.0% Strongly agree: 49% 

Agree: ll% 
MARK WILLS When You Think of Me (Mercury) 14.9% 48.0% 28.0% 87.4% 9.1% 2.3% Neutral: 31% 

EMERSON DRIVE Only God (DreamWorks) 16.6% 47.7% 26.3% 85.1% 10.3% 0.9% Somewhat disagree: 2% 

JEFF BATES The Love Song (RCA) 17.1% 47.1% 30.6% 89.4% 7.7% 4.0% 
Strongly disagree: 7% 

CHRIS CAGLE What A Beautiful Day (Capitol) 20.0% 46.9% 29.1% 93.4% 13.7% 3.7% Male 

JOE NICHOLS She Only Smokes When She Drinks (Universal /South) 13.7% 46.3% 30.6% 86.6% 8.6% 1.1% 
Strongly agree: 57% 

Agree: 24% 

BUDDY JEWEL Help Pour Out The Rain (Columbia) 21.7% 45.7% 26.3% 80.6% 6.3% 2.3% Neutral: 14% 

GEORGE STRAIT Tell Me Something Bad About Tulsa (MCA) 18.9% 44.3% 30.3% 90.0% 12.6% 2.9% 
Somewhat disagree: 3% 

Strongly disagree: 2% 
BROOKS & DUNN Red Dirt Road (Arista) 13.4% 42.6% 34.3% 88.6% 11.1% 0.6% 

TRACE ADKINS Then They Do (Capitol) 11.1% 41.7% 31.7% 88.0% 12.0% 2.6% 
Female 

Strongly agree: 41% 
JESSICA ANDREWS There's More To Me Than You (DreamWorks) 16.3% 39.7% 32.6% 90.9% 16.0% 2.6% Agree: 18% 

WYNONNA What The World Needs (Asylum /Curb) 14.6% 39.1% 27.7% 84.3% 14.9% 2.6% Neutral: 28% 

Somewhat disagree: 3% 
DUSTY DRAKE One Last Time (Warner Bros.) 15.1% 36.0% 29.4% 84.0% 15.1% 3.4% Strongly disagree 10% 

AMY DALLEY Loves Got An Attitude (Curb) 8.0% 34.6% 30.0% 84.6% 16.9% 3.1% 
25-34 

BLAKE SHELTON Heavy Liftin' (Warner Bros.) 8.6% 33.7% 29.1% 80.6% 16.6% 1.1% Strongly agree: 50% 

TERRI CLARK Three Mississippi (Mercury) 8.0% 32.3% 34.6% 83.7% 14.6% 2.3% Agree: 19% 

Neutral: 22% 
SARA EVANS Backseat Of A Greyhound Bus (RCA) 8.0% 30.3% 33.1% 87.7% 19.4% 4.9% Somewhat disagree: 3% 

VINCE GILL Someday (MCA) 8.9% 29.7% 28.6% 78.0% 16.0% 3.7% Strongly disagree: 6% 

Total sample size is 400 persons weekly with a +/- 5% margin of error. Scoring is done each week using live interviewers Conducting the interview with each respondent. Scores are: a) I Like It A Lot, In Fact It's One Of My Favorites b) I 

Like It c) It's Okay..Just So -So d) I Don't Like It e) I'm Tired Of Hearing It On The Radio t) I Don't Recognize It. To be included in the weekly callout songs must enter the top 40 positions on R &R's Country airplay chart. The sample is 

composed of 400 25-54-year-old persons who identify Country as their favorite music and who listen daily to competitive country radio in the sample markets. The sample is 50% male/female ...1/3" each in the 25 -34, 35-44, and 45 -54 
demos. The sample is balanced by region, and markets within that region. Bullseye Callout is conducted in these regions and markets. Market selection is determined by Bullseye. NORTHEAST: Washington, DC., Harrisburg, PA., Providence. 
Rochester, NY, Springfield, MA, Hartford, Portland, ME, Portsmouth, NH. SOUTHEAST: Charlotte, Atlanta, Tampa, Nashville, Chattanooga, Mobile, AL, Charleston, SC, Jackson, MS. MIDWEST: Milwaukee, Cincinnati, Cleveland, Kansas 
City, Lansing, MI, Ft Wayne, IN, Rockford, IL, Indianapolis. SOUTHWEST: Dallas -Ft. Worth, Tucson, Albuquerque, Oklahoma City, Houston -Galveston, Phoenix, Lafayette, LA, San Antonio. WEST: Portland, OR, Salt Lake City, Fresno. 
Bakersfield, Spokane, WA, Riverside -San Bernardino, Boise, Denver, Monterey -Salinas. © 2003 R &R Inc. © 2003 Bullseye Marketing Research Inc. 

The Most Powerful Research 
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ht 11LJILtIME 

America's Best Testing Country Songs 12 + 

For The Week Ending 5/30/03 

Artist Title (Label) TW LW Familiarity Burn 
Persons Women 
25 -54 25 -54 

Men 
25 -54 

CHRIS CAGLE What A Beautiful Day (Capitol) 4.30 4.32 98% 20% 4.31 4.34 4.23 

BRAD PAISLEY Celebrity (Arista/ 4.24 4.20 93% 11% 4.15 4.17 4.11 

RASCAL FLATTS Love You Out Loud (L nic Street) 4.21 4.23 96% 19% 4.21 4.29 3.95 

LONESTAR My Front Porch Looking In (BNA) 4.21 4.18 95% 14% 4.29 4.37 4.00 

TOBY KEITH Beer For My Horses (Dream Works) 4.18 4.27 99% 19% 4.29 4.27 4.37 

DIAMOND RIO I Believe (Ansta) 4.16 4.17 97% 24% 4.34 4.39 4.14 

DARRYL WORLEY Have You Forgotten(Dream Works) 4.12 4.13 99% 41% 4.42 4.41 4.45 

MARK WILLS When You Think Of Me (Mercury) 4.12 58% 4% 4.13 4.19 3.92 

CLAY WALKER A Few Questions (RCA) 4.11 44% 3% 4.14 4.24 3.74 

RANDY TRAVIS Three Wooden Crosses (Word-Curb(Warner Bros.) 4.06 4.02 96% 30% 4.30 4.22 4.53 

MONTGOMERY GENTRY Speed (Columbia) 4.05 4.06 94% 19% 4.09 4.10 4.09 

KEITH URBAN Raining On Sunday (Capitol) 4.04 4.06 97% 30% 4.26 4.35 3.93 

TRACY BYRD The Truth About Men 'RCA) 4.04 4.09 86% 13% 4.11 4.15 3.96 

JESSICA ANDREWS There's More To Me Than You (Dream Works) 4.03 3.84 92% 21% 4.04 4.02 4.09 

JIMMY WAYNE Stay Gone (DreamWors) 4.02 4.07 85% 12% 4.08 4.12 3.96 

TRACE ADKINS Then They Do Capitol) 4.01 4.05 76% 9% 4.14 4.22 3.87 

BRIAN MCCOMAS 99.9% Sure (Lyric Street) 3.98 3.99 80% 13% 3.92 3.99 3.70 

BROOKS & DUNN Red Dirt Road (Arista) 3.98 4.09 80% 10% 4.03 4.01 4.09 

DUSTY DRAKE One Last Time (Warner Bros.) 3.94 3.94 59% 11% 4.05 4.15 3.71 

CRAIG MORGAN Almost Home (Broken Bow) 3.93 3.97 80% 17% 4.10 4.06 4.25 

JEFF BATES The Love Song (RCA) 3.85 3.90 85% 22% 3.98 3.98 3.96 

TIM MCGRAW She's My Kind Of Rain (Curb) 3.82 3.97 99% 41% 3.89 4.00 3.49 

JO DEE MESSINA Was That My Life (Curb) 3.77 3.78 89% 19% 3.91 3.91 3.90 

KID ROCK Fl SHERYL CROW Picture (Atlantic) 3.72 3.78 98% 46% 3.96 4.02 3.75 

SARA EVANS Backseat Of A Greyhound Bus (RCA) 3.71 3.78 81% 17% 3.71 3.69 3.78 

SHANIA TWAIN Forever And For Always (Mercury) 3.67 3.68 92% 24% 3.73 3.69 3.87 

GEORGE STRAIT Tell Me Something Bad About Tulsa (MCA) 3.62 3.78 75% 15% 3.75 3.69 3.93 

GARTH BROOKS Why Ain't I Running (Capitol) 3.60 3.83 82% 21% 3.57 3.63 3.35 

AMY DALLEY Love's Got An Attitude (It Is What It Isl (Curb) 3.60 3.58 45% 8% 3.75 3.72 3.90 

WYNONNA What The World Needs (Asylum /Curb) 3.56 3.63 53% 10% 3.64 3.82 3.03 

Total samle size is 508 respondents. Total average lavorabilty estimates are based on a scale of 1 -5. (1= dislike very much, 5 = like very much). 

Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said 
they are tired of hearing the song. Sample composition is based on persons 12 +. Persons are screened via the Internet. Once passed, they can 

take the music test based on the format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are 

intended to show opinions of participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM 
system, is available for local radio stations by calling 818 -377 -5300. RateTheMusic.com data is provided by Mediabase Research, a 

division of Premiere Radio Networks. 

New &Active 

JOHN MICHAEL MONTGOMERY Four-Wheel Drive (Warner Bros( 

Total Plays: 211, Total Stations: 15, Adds: 5 

KENNY ROGERS l'ru Missing You (Dreamcatcher) 

Total Plays: 183, Total Stations: 24, Adds: 0 

JOSH TURNER Long Black Train (MCA) 

Total Plays: 119, Total Stations: 32, Adds: 12 

Songs ranked by total plays 

Please Send Your Photos 

R &R wants your best snapshots 
(color or black & white). 

Please include the names and titles of 

all pictured and send them to: 

R &R, c/o Mike Davis: 
10100 Santa Monica Blvd., 3rd Floor 

Los Angeles. CA 90067 

Email: mdavis @radioandrecords.com 

Twenty Years Of News.... 
Continued from Page 44 

country record business go from that to the go-go 
days of the early '90s. 

I'm sure everyone hopes (prays ?) that we can 
someday return to those halcyon days when plat- 
inum records were plentiful and gold certifica- 
tions seemed to be daily occurrences. 

Only a decade ago there was a new -artist 
showcase every weekend. At one point, I think a 

reporting station PD or MD could have been on 
the road seeing new country artists 40 or more 
weeks a year. 

A column in early 1984 listed the addresses 
for all the labels releasing country records. There 
were 42 at the time. But of the 93 records listed 
in that issue of R &R - 50 on the chart and an- 
other 43 in New & Active - all but nine came 
from major labels. (Two of those were on the 
chart, and the other seven in N &A.) 

As in radio, many of the people in the coun- 
try record business when I started here remain 
in the business today. A number of today's top 
label execs worked me on records when I was in 
radio. Another large group of label promo execs 
were Country radio programmers I interviewed 
for columns in the past. 

And just as Country radio has faced issues of 
survival under consolidation, record labels are 
facing their own dilemmas, with piracy and 

downloading threatening the very existence of 
labels as we have known them. 

The Next 20 Years 

It's as impossible to know what the next 20 

years will bring to Country radio and records as 
it would have been to predict the impact of con- 
solidation on radio and technology on records 20 

years ago. So I won't try. 

Instead, I want to thank all of you for your time 
and support over the past two decades. If it 
weren't for you, I certainly wouldn't have been 
able to hang around this long. And, most certain- 
ly, it wouldn't have been nearly as much fun. 
You've always been very generous in sharing your 
wisdom, your ideas and your lives with R &R's 
readers. For that, I'm ever grateful. 

I began this column with the first words I ever 
wrote in these pages. I'll end it with the last words 
that appeared in the May 23, 1983 R &R announc- 
ing that I was the new Country Editor. Like many 
of you through the years, I had to give a quote. I 

read it last week for the first time in 20 years. 
I said, "Working in this capacity adds a new 

dimension to my career, and I'm happy to be in a 

position where I can have a positive effect on 
things I really care about Country radio, country 
music and the people involved in those fields." 

I just hope that, 20 years later, I've at least come 
close to living up to those goals. 

Thanks for 20 great years. 

Most Played Recurrents 
ARTIST 'FIE LABEL(S) 

TOTAL 
PLAYS 

DARRYL WORLEY Have You Forgotten (Dream Works) 4092 

KENNY CHESNEY Big Star (BNAI 3139 

JOE NICHOLS Brokenheartsville (Universal South) 2714 

ALAN JACKSON That'd Be Alright (Arista) 2709 

MARK WILLS 19 Somethin' (Mercury) 2521 

MARTINA MCBRIDE Concrete Angel (RCA) 2235 

KEITH URBAN Somebody Like You (Capitol) 1898 

RASCAL FLATTS These Days (Lyric Street) 1769 

GARY ALLAN Man To Man (MCA) 1694 

DIAMOND RIO Beautiful Mess (Arista) 1666 

TOBY KEITH Who's Your Daddy? (Dream Works) 1655 

TERRI CLARK I Just Wanna Be Mad (Mercury) 1544 

EMERSON DRIVE Fall Into Me ( DreamWorks) 1502 

GEORGE STRAIT Shell Leave You With A Smile (MCA) 1327 

KENNY CHESNEY The Good Stuff (BNAI 1321 

BLAKE SHELTON The Baby (Warner Bros.) 1194 

TRACY BYRD Ten Rounds With Jose Cuervo (RCA) 1138 

TOBY KEITH Courtesy Of The Red, White... (DreamWorksl 1132 

JOE NICHOLS The Impossible (Universal South) 967 

ALAN JACKSON Drive (For Daddy Gene) (Arista) 945 
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The Rotation Of Music 
For Records And Radio 
Dispelling common myths and misconceptions 

here is always a lot of talk about why radio stations 
play the songs they play, how they rotate those songs, 
and why some are played in high rotation for long pe- 
riods of time while others that may sound equally good 
play for a very brief period and then disappear. Sadly, 
there are many program directors in radio - and pro- 
motion people in the record business - who have no 
idea what the answers to those questions are. 

Instant Gratification 

Instant gratification is a tactic that 
many radio stations now apply to 
their music rotations. The theory is 

that the more often an individual 
hears her favorite song, the more fre- 

quently she will come back to your 
radio station. 

The way people listen now, they 
will either lock into a station and leave 

the buttons alone or push buttons re- 

peatedly to change stafons. The sta- 

tion they write down in 
the ratings is the one they 

have listened to the most 

during the hour they are 

reporting. If they push the 
button 10 times during 
that hour and land on 
your station eight of those 

10 times, you win big. 
There are many record 

people who like spins for 
the simple fact that they 
drive a song up the chart. The more 
often I hear a song, the more familiar I 
become with it, and the more likely I 

am to go buy it if I like it. The more fa- 

miliar a song becomes at radio, the 
more likely it is that this piece of mu- 
sic will become a lightning rod and at- 

tract people to your station. 
It can be argued that radio stations 

should play a brand -new song in high 
rotation to incmase its air exposure while 
making it familiar to the audience. The 

rotation would then slow down as the 

song became more familiar. I doubt any- 

one will try that, but in using a model 

that comes from consumer product 
marketing, we find the highest point of 
awareness and interest comes only af- 

ter a product is familiar in its market. 

Couldn't you argue that the same 

should be true about a song? 

receives a larger number of spins ris- 

es up the charts and catches the atten- 

tion of other programmers. 
These programmers and music di- 

rectors are more likely to listen to a 

song that is moving up the chart and 

to be influenced by the popularity of 
the song at other radio stations. This 

lemming mentality could be a plus for 
the record industry, but it is likely not 
something the promotion person 
thinks about. 

Higher repetition increases famil- 
iarity, which drives sales. 

The reason that record la- 

bels should want people to 

play their songs frequently 
is not so much that it drives 
songs up the chart, but that 
it pushes product out the 

door at the retail level. 

Both radio and the 
record industry are con- 
sumer -based businesses 
that are part of the enter- 

tainment industry, but retailing is 

what we are really about. Buyers and 

listeners both make purchasing deci- 
sions. One purchases a CD; the other 
makes a purchasing decision for au- 
dio entertainment. 

Mike 

Remember Retail 

The reason record labels work to 
drive songs up the chart is that it 
serves to entice other radio stations to 

play them. Besides becoming more 
familiar to the listeners, a song that 

McVay 

Set The Format Clock 
Too many programmers fail to un- 

derstand the importance of building 
strong music rotation into their format 
clock. There is little thought given to 
the balance of music types, eras, 

strengths, familiarity and the place- 
ment of music around commercial 
stopsets. 

There is an art to building a good 
format clock, and those programmers 
who do it well outperform the nation- 
al norm for time spent listening. The 
level of competition in our industry is 

so high, programmers should spend 
more time focusing on the format 
clock they have built and its execution 

by their air talent. 

The record world feels that if a song 
doesn't reach No. 1, it has failed. The 
reality is that while a No. 1 song is 

By Mike McVay 

good for the ego, it does very little to 
increase the rotation of the song. 

Most AC radio stations play either 
five or seven power currents. The real 

spin jump is from about song No. 12 

to No. 10. In that range stations will 
move a song into power and thus dra- 

matically increase the number of spins 
it receives during the course of a week 
What the record world should be do- 

ing is pushing for songs to be in a 

power rotation instead of looking for 
someone to move them up a chart. 

A Deadly Gamble 
Syndicated shows can be a friend 

or a foe. When promotion people 
push for a syndicated show to add a 

song before the song has charted, they 

are asking for future failure. The great 

syndicated shows in our format are 

Delilah's nighttime program and the 

The goals of both the 

record world and the 

radio world are 

satisfied when we 

play big hits 

frequently. 

new John Tesh daily show, as well as 

a few weekend programs. 

If one of these shows plays your 
song when it is brand -new, you will 
see an impact in spin detections, but 
it is highly likely that the next week 
they may not spin your song at all, 
and then you fall off the chart, show- 
ing negative momentum and dissuad- 
ing programmers from considering 
your song. Airplay that comes too ear- 

ly makes your song look as if it has 

failed when it falls. 

There are promotion people who 
depend on the syndicated shows to 

play their songs in order to drive spins 
and move the songs up the chart. That 
is taking a deadly gamble. 

The syndicated shows that I men- 

tioned are both focused on entertain- 
ing listeners with content and using 
it to create an atmosphere. They are 

not about playing brand -new music, 
nor are they necessarily about playing 
songs that are near the top of the chart. 
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ALL'S PHAIR Capitol recording artist Liz Phair was reportedly knocked out 

by the spacious front lobby of WPLJ/New York. She hopes to see the rest of the 

station someday. Seen here (l -r) are WPLJ's Marc Hilsenrath, Capitol's Dan 

Hubbert, WPLJ's Tom Cuddy, Phair, Capitol's Joe Rainey. WPLJ's Tony Mascaro 

and Capitol's Mark Rizzo. 

They're about creating mood. The 
record industry should view all syn- 
dicated shows as the icing on the cake. 

Close out everything else, and then go 

for syndication. 

You Don't Own Me 

You don't own a slot on a radio sta- 

tion's chart. There was recently a sit- 
uation where a major label pulled a 

song because it felt the track would 
not receive nighttime airplay on one 

of the nationally syndicated pro- 
grams. Programmers told me that 
they were flooded with calls from the 
label telling them, "We are dropping 
that one, but we are going to give you 
this one to put in its place." 

The problem I had with this situa- 
tion was twofold. First, the record la- 

bels don't own a slot in your playlist, 
so who are they to tell you what song 

to drop and which one to add in its 

place? Second, the song that was 
dropped is showing high test scores 

to this day and is valuable to the au- 

diences in those markets where it has 

been exposed. 

There is also the notion that unless 

a radio station is a reporter to a trade 

publication, it doesn't sell records. Lis- 

teners don't know what stations report 

to the trades. I can show you highly 
rated radio stations in large and small 
metropolitan markets that are not re- 

porters. In some cases it is because they 

decided they didn't want to report. In 

other cases it is because the market or 
area is already represented and the 
trade publication is not taking addi- 
tional reporters from that area. 

There is nothing wrong with either 
scenario. Do not lose sight of the fact 

that exposure of your music to a large 
audience drives sales and can be ev- 
ery bit as beneficial, if not more so, 

than airplay on a smaller station with 
a smaller audience that is a reporter. 
Airplay is airplay. 

Radio Is Confused 
Programmers tend to look at rota- 

tions as something archaic. I have 
talked to individuals who tell me that 
they like to pack the first 20 minutes 
of every hour with the biggest hit 
songs so that the ratings service will 
pick up the listeners. 

The reality of this situation is that 
listeners do not tune in more during 
your first and third quarter -hours. 
Experiments with the Arbitron Porta- 

ble People Meter clearly indicate that 
listening is more balanced throughout 

the hour than we previously believed. 
We are still living in a paper diary 

world where 15- minute blocks are 

important to building TSL But what's 
more important than trying to trick a 

listener into giving you an extra five 
minutes is presenting good program- 
ming that gets people listening to 
your station for longer periods of time. 

The biggest and best radio stations 
in North America don't need tricks to 

build ratings. Balance your hour so 

that listeners who tune in at any time 
throughout the day hear what is basi- 

cally the same radio station. 

Music Essence 

The music essence of your station is 

important. Creating a music essence 

that gives you consistency is extreme- 

ly important. I like to drink wine. I en- 

joy both red wine and white wine. 
However, if I am halfway through a 

glass of red and it suddenly changes to 
white, I am not a happy connoisseur. 

Your radio station should sound 
consistent in every 15- minute blockso 
that whoever tunes in gets the same 

flavor of music. That is not to say that 
there should be a sameness of sound, 
but your station shouldn't change for- 
mats quarter -hour by quarter -hour. 

Radio stations can enhance their 
rotations by doing a better job with 
production and how they showcase 

the music they play. Research project 
after research project indicates that lis- 
teners want to hear back -announcing. 
We at radio have never done a really 
good job of delivering on this prom- 
ise. It was better a few years ago, but 
that seems to have been lost in this 
new world of voicetracking. 

You can back -announce, you 
should back- announce, and listeners 
want you to back -announce. Don't by 
to satisfy the audience by telling them 
that titles and artists of the songs are 
available on your website. In the same 

amount of time that it takes to say 
that, you could tell them the last few 
artists you played. 

Optimum Efficiency 
Pierre Bouvard is best known as the 

man who developed Optimum Effi- 
ciency Scheduling as a way to maxi- 
mize the effectiveness of radio adver- 
tising. It is his theory that a listener 
needs to hear a commercial 3.5 times 
before he becomes conscious of its 
message and considers making a buy- 
ing decision. 

Continued on Page 56 
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LAST 
WEEK 

AC TOP 3O 
® May 30, 2003 

THIS 

WEEK AFTIST 

1 1 

2 2 

5 © 
3 4 

7 © 
9 Q 
4 7 

8 8 

6 9 

10 10 

13 

11 12 

12 13 

14 0 
22 ® 
15 16 

17 17 

16 18 

23 0 
(Debut> ®i 

20 21 

21 22 

24 

19 24 

26 

25 26 

18 27 

28 

30 

¡Debut ®i 

SANTANA MICHELLE BRANCH The Game Of Love (Arista) 

CHRISTINA AGUILERA Beautiful (RCA) 

UNCLE KRACKER Drift Away (Top Dog /Lava /Atlantic) 

PHIL COLLINS Can't Stop Loving You (Atlantic) 

CELINE DION Have You Ever Been In Love? (Epic) 

DANIEL BEDINGFIELD If You're Not The One (island //DMG) 

NORAH JONES Don't Know Why (Blue Note /Virgin) 

VANESSA CARLTON A Thousand Miles (A &M / /nterscope) 

FAITH HILL Cry (Warner Bros.) 

FLEETWOOD MAC Peacekeeper (Reprise) 

FAITH HILL One (Warner Bros.) 

WHITNEY HOUSTON Try It On My Own (Arista) 

DARYL HALL & JOHN OATES Forever Fo- You (U- Watch) 

SHANIA TWAIN Forever And For Always (Ulercury / /DMG) 

DARYL HALL & JOHN OATES Man On A Mission (U- Watch) 

KID ROCK WISHERYL CROW Picture (Lava /Atlantic) 

CELINE DION I Drove All Night (Epic) 

SIXPENCE NONE... Don't Dream It's Over (Squint /Curb /Reprise) 

CDUNTING CROWS Big Yellow Taxi (Geffan / /nterscope) 

EAGLES Hole In The World (ERC) 

ARIL LAVIGNE I'm With You (Arista) 

NATALIE GRANT No Sign Of It (Curb) 

MERCYME I Can Only Imagine ( /NO /Curb) 

JOSH GROBAN You're Still You (143 / Reprise) 

MATCHBOX TWENTY Unwell (Me /isma /Atlantic) 

ROD STEWART They Can't Take That Aw3y... (J) 

PHIL COLLINS Come With Me (Lullaby) (Face Value /Atlantic) 

SIJZY K Teaching (Vellum) 

LAURA PAUSINI If That's Love (Atlantic) 

FRANKIE J. Don't Wanna Try (Columbia) 

TOTAL 
PLAYS 

.I- 
PLAYS 

GROSS 
IMPRESSIONS 

IOW 

WEEKS ON 

CHART 
TOTAL STATIONS 

ADDS 

2297 -43 312240 33 11310 

2184 -80 250437 23 11010 

2179 +306 299179 13 10112 

2049 -88 235732 34 11610 

1960 +188 282852 6 11514 

1919 +224 256321 8 11113 

1813 -125 209067 33 10210 

1657 -114 199342 55 11310 

1651 .122 190782 37 11310 

1366 -39 140431 11 10610 

1261 +110 174493 8 10112 

1259 -30 172598 15 10010 

1107 -158 102596 29 9610 

1006 +21 107180 5 9111 

776 +320 77198 3 7316 

751 -6 130592 18 4010 

663 -39 80945 19 7910 

643 -83 73813 14 7210 

582 +186 119499 4 3711 

517 +353 77578 1 74115 

512 68 59591 17 2910 

492 8 38114 12 6310 

458 +66 30389 4 4714 

372 -215 33754 18 3810 

356 +104 94225 3 2516 

352 -11 50405 6 5810 

343 -294 42946 12 5510 

229 +5 21465 3 4011 

219 +26 18321 3 3711 

209 +68 50158 1 3114 

122 AC reporters. Monitored airplay data sLpplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 

5/18 -5/24. Bullets appear on Songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays is placed first. 

Songs between No. 11 and No. 15 are moved to recurrent atter 50 weeks. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number 

of new adds officially reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the 
songs with the greatest week -to -week increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour 

Persons used herein with permission from the Arbitron Company (© 2003. The Arbitron Company). © 2003. R &R. Inc. 

New &Active 
STYX Yes I Can (CNTS /SRG) 
Total Plays: 185, Total Stations: 37. Adds: 4 

EARTH, WIND & FIRE All In The Way (Kalhrnba) 
Total Plays: 117, Total St ilions: 27 Adds: 4 

DAN GARDNER More Than Life (OP) 
Total Plays: 101, Total Stations: 22, Adds: 1 

STEVEN CURTIS CHAPMAN How Do I Love Her (Sparrow) 
Total Plays: 87, Total Stations: 19, Adds: 3 

SIEDAH What I Know (Omtown) 
Total Plays: 68, Total Stations: 16, Adds: 2 

ANNIE LENNOX Pavement Cracks (J) 
Total Plays: 52, Total Stations: 21, Adds: 9 

MICHAEL MCDONALD I Heard It Through... (Motown) 
Total Plays: 7, Total Stations: 15, Adds: 15 

Songs ranked by total plays 

Most Added 
www-rradds. corn 
ARTIST ",p ..-- -_ ADDS 

EAGLES Hole In The World (ERC) 15 

MICHAEL MCDONALD I Heard It Through... (Motown) 15 

ANNIE LENNOX Pavement Cracks (J) 9 

DARYL HALL & JOHN OATES Man On A Mission (U- Watch) 6 

MATCHBOX TWENTY Unwell (Me /isma /At /antic) 6 

CHINE DION Have You Ever Been In Love? (Epic) 4 

MERCYME I Can Only Imagine ( /NO /Curb) 4 

STYX Yes I Can (CMC/SRG) 4 

FRANKIE J. Don't Wanna Try /Columbia) 4 

EARTH, WIND & FIRE All In The Way (Kalimba) 4 

MARIAH CAREY 
"BRINGIN' ON THE HEARTBREAK" 

IMPACTING POP, HOT& 
MAINSTREAM AC JUNE 2ND! 

EARLY ADDS INCLUDE: 
WHYI /MIAMI & 

WBLI /LONG ISLAND 

Most 
Increased Plays 
ARTIST TITLE LABEL(S) 

TOTAL 
PLAY 

INCREASE 

EAGLES Hole In The Wcrld (MC) +353 

DARYL HALL & JOHN OATES Man On A Mission (UWatch) +320 

UNCLE KRACKER Drift Awat (Top Dog/IavalAtlantic) +306 

DANIEL BEDINGFIELD If You're Not The One (IslandllDJMGI +224 

CELINE DION Have You Ever Seen In Love? (Epic) +188 

COUNTING CROWS Big Yellow Taxi (Gellen//nterscopel +186 

ENRIQUE IGLESIAS Hero (Interscope) +162 

FAITH HILL One (Warner Bros.) +110 

MATCHBOX TWENTY Unwe I (Melisma /Atlantic) + 104 

JOSH GROBAN To Where You Are (143 /Reprise) +75 

R &R Station Playlists have moved to the web. 
See all of our monitored reporters at 

www.radioandrecords.com. 

SIMPLY RED 
sunRISE 
ALREADY A HIT AROUND THE WORLD 
IMPACTING ON JUNE 16 

TAKEN FROM THE NEW ALBUM -HOME' 

FOR MORE INFORMATION CONTACT: 

JACK ASHTON AT ASHTON CONSULTANTS 

ashtonconsults@aol.com 805 564 8335 

LISA BARBARIS AT SO WHAT MANAGEMENT 
sowhatarts @aol.com 212 877 9631 

www.americanradiohistory.com
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"kissing a fool" 

From his self -titled album 

Official Add Date: June 2nd 
Over 140,000 Sold Already!! 

Featured on the new Soundtrack 
"Down With Love" 

Appeared on...Today Show, 

Entertainment Tonight, 

Extra, Access Hollywood, 

VH1, TBS Movienight, 

Live with Regis and Kelly, 

Wayne Brady, Craig Kilborn 
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May 30, 2003 

AC, 

Artist Title (Label) 

BI MIAMI" 

America's Best Testing AC Songs 12 + 

For The Week Ending 5/30/03 

Women Women Women 
TW LW Familiarity Burn 25 -54 25 -34 35 -54 

HALL & OATES Forever For You (U-Watch/ 

PHIL COLLINS Can't Stop Loving You (Atlantic/ 

DANIEL BEDINGFIELD If You're Not The One (island /IDJMG) 

CELINE DION Have You Ever Been In Love (Epic) 

PHIL COLLINS Come With Me /Atlantic) 

SANTANA FI MICHELLE BRANCH The Game Of Love (Arista) 

FAITH HILL One (Warner Bros.) 

JOSH GROBAN You're Still You (143 /Reprise) 

SIXPENCE NONE THE RICHER Don't Dream It's Over /Squint /Curb /Reprise) 

CELINE DION I Drove All Night (Epic) 

SHANIA TWAIN Forever And For Always (Mercury) 

UNCLE KRACKER FI DOBIE GRAY Drift Away (lava) 

FAITH HILL Cry (Warner Bros.) 

AVRIL LAVIGNE I'm With You (Arista) 

FLEETWOOD MAC Peacekeeper (Reprise) 

VANESSA CARLTON A Thousand Miles (A &M / /nterscope) 

KID ROCK FI SHERYL CROW Picture (Atlantic) 

NORAH JONES Don't Know Why (BlueNote/Virgin) 

WHITNEY HOUSTON Try It On My Own (Arista) 

CHRISTINA AGUILERA Beautiful (RCA) 

4.00 4.03 84% 13% 4.13 4.00 4.17 

3.97 4.02 96% 26% 3.98 3.63 4.09 

3.85 3.92 68% 11% 3.83 3.85 3.83 

3.82 3.87 84% 15% 3.91 3.88 3.92 

3.80 3.82 76% 14% 3.87 3.50 3.95 

339 3.80 98% 41% 3.79 155 3.87 

3.71 3.72 73% 16% 3.76 3.71 3.77 

3.67 3.73 80% 23% 3.79 3.90 3.77 

3.64 3.63 86% 22% 3.59 3.36 3.66 

3.62 3.68 97% 34% 3.56 3.43 3.60 

3.57 3.60 65% 12% 3.60 3.54 3.62 

3.56 3.58 88% 21% 3.65 3.42 3.71 

3.55 3.62 97% 43% 3.50 3.54 3.49 

3.48 83% 30% 3.48 3.50 3.47 

3.46 3.62 78% 22% 3.43 2.93 3.55 

3.42 3.42 97% 51% 3.38 3.32 3.40 

3.29 3.32 89% 39% 3.45 3.45 3.45 

3.16 3.34 93% 47% 3.07 2.85 3.15 

3.14 3.14 77% 26% 3.13 3.14 3.13 

3.10 3.13 98% 53% 3.05 3.16 3.01 

Totalsamle size is 295 respondents. Total average favorabilly estimates are based on a scale of 1 -5. (1= dislike very much, 5= like very much). Total familiarity represents 

the percentage of respondents who recognized the song. Total bum represents thenumberofrespondents who said theyare tired oihearing the song. Sample composition 

is based on persons 12 +. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference. RateTheMusic.com 

results are not meant to replace callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic isa registered trademark 

of RateTheMusic.com. The RTM system. is available for local radio stations by calling 818- 377 -5300. RateTheMusic.com data is provided by Mediabase Research. 

a division of Premiere Radio Networks. 

The Rotation Of Music 
Continued from Page 53 

There are broadcasters who are applying OES to music 
rotations. It's not a bad theory to utilize, but the application 
has to vary based on whether you are talking about currents; 
gold; a youth- targeted, low -TSL format; or an adult- target- 
ed, higher -TSL format. 

The 3.5 OES formula also should be utilized for a longer 
period than just a week, which is what you would do for the 
normal advertising schedule. If you are talking about gold 
on a mainstream or Soft AC station, you have to run your 
OES across 52 weeks. If it is Hot AC, run it across 26 weeks. 
If it is CHR, run it across 12 weeks. 

That is because songs on those formats will sometimes fall 

into the library and stay there for years. For example, "Be- 
cause You Love Me" by Celine Dion has never been out of 
rotation since the day it was added as a current. That's a song 
you would have to run an OES on across 52 weeks, since it is 

there day in and day out, year after year. 
Based on the listening habits of your own particular audi- 

ence and their come and TSL, power gold songs should gen- 
erally turn over every 1.25 to 1.75 days, while regular gold 
songs should turn over every 2.25 to 3.5 days. The exact turn- 
over ratio will depend on the demo you are targeting. The 
younger the demo, the tighter the turnover; the older the 
demo, the looser the turnover. 

Keep It Simple 
Simplistically speaking, rotations are all about playing peo- 

ple's favorite songs frequently and playing more of them. The 
goals of both the record world and the radio world are satis- 
fied when we play big hits frequently. 

When we do, the audience comes back to the station more 
often during their "push -button wars," the increased rota- 
tion causes the record- buying community to become famil- 
iar with a song and make buying decisions, and the higher 
spin numbers drive songs up the chart and serve as a gun- 
shot to start the lemmings toward the edge of the cliff. 

Bottom line: Play the hits, and only the hits. 

Mike McVay is President and founder of McVay Media. He can 

be reached at mcvaymedia @aol.com or 440 -892 -1910. 
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*Monitored Reporters 
139 Total Reporters 

122 Total Monitored 

17 Total Indicator 
11 Current Indicator Playlists 

Did Not Report. Playlist Frozen (6): 
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WSWT/Peoria, IL 
WHOM /Portland. ME 
WGFB /Rockford, IL 
WGNI/Wilmington. NC 
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Archer 
MD, KBIG/Los Angeles 

The fabled "wall of women" is the key 
to our success with Clear Channel's 
Los Angeles stations. KBIG is a huge 
part of that, tapping into the upbeat, 
dancier side of AC. A key ingredient 
in the mix is our disco shows: The 
Noontime Disco Workout, which keeps 
us No. 1 in the demo during middays, 
and Disco Saturday Night, which wins 
the time slot in our demo. Our nighttime 

show, Boogie Nights, is built around disco and main- 
stream, "dance -y" hits from the '80s, '90s and today. Our 
weekly live jaunts with the show to local hotspots and 
nightclubs is garnering a lot of new listeners and 
attention. A dance mix of Daniel Bedingfield's "If You're 

Not the One" is getting great phones for KBIG right now, 

and new classics like Santana's "The Game of Love" and 
Christina Aguilera's "Beautiful" keep our currents cemented in top -of- 
mind awareness for the station. n One song that's really knocking me 
out is the new Sugar Ray track, "Mr. Bartender (It's So Easy)," which 
we're spinning during our Boogie Nights show and is soon to be ex- 
ploding into all dayparts. It's exactly what I think of when we're looking 
for the KBIG sound. 

The Memorial Day holiday weekend 
tends to wreak havoc on the Hot AC 

chart as a lot of stations shift to specialty 
programming. This year is no different, 
and a few songs that have been trend- 
ing up don't have bullets this week. No- 
where is that more evident than in the top 
10, where only two songs have bullets: 
Train's "Calling All Angels" (Columbia), 
which moves 8 -7 *, and "Bring Me to Life" by Evanescence (Wind -up), 
which makes a move from 12 -10' ... Jewel's very different -sounding 
"Intuition" (Atlantic) rises 15 -13' ... What a move for Michelle Branch! 
The holiday weekend didn't slow her down at all, and "Are You Happy 
Now ?" (Maverick/WB) surges 33 -19* ... Live get stuck in a chart jam 
and move only 30 -29* with "Heaven" (MCA) - but the song makes an 
impressive No. 4 debut on RateTheMusic.com's Hot AC survey this 
week ... A big move for Liz Phair, who has her first Hot AC hit with "Why 
Can't I ?" The song climbs 39 -32* ...Two veteran acts grab notable chart 
achievements this week at AC: Hall & Oates notch their third top 15 

hit from their current album, Do It for Love, as the upbeat "Man on a 

Mission" (U- Watch) climbs 22 -15`. Meanwhile, The Eagles are back in 

a big way as "Hole in the World" (ERC) debuts at 20*. 

- Anthony Acampora, Director /Charts 
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artist 
ARTIST: Eagles 

LABEL: ERC 
By MIKE TRIAS /ASSISTANT EDITOR 

tivity 

Introducing Don Henley, Glenn Frey. 
Randy Meisner and Bernie Leadon, 

otherwise known as Teen King And The 
Emergencies. Though that name never 
took flight, the band that soon became 
known as The Eagles did. Formed in 1971, 
The Eagles first took the stage as the back- 
ing band for emerging star Linda 
Rondstadt at the Happiest Place on Earth - Disneyland. 

Parting from Rondstadt early on to forge 
their own name. The Eagles continued to 
enjoy happy times. The four -time Grammy 
winners went on to score five No. 1 hits: 
"Best of My Love," "One of These Nights," 
"New Kid in Town," "Hotel California" and 
"Heartache Tonight." Their Greatest Hits 
1971 -1975 has been certified as the best- 
selling album of all time, with 28 million 
sold in the U.S. alone. But the happiness 
couldn't last forever. Tensions in the group 
eventually led to the band's breakup in the 
early '80s. 

After nearly a decade and a half of sepa- 
ration, The Eagles reunited. In October 
1993 Common Thread - an album of 
Eagles covers performed by country music 
stars - sparked The Eagles' comeback. In 
1994 Frey, Henley. Don Felder. Joe Walsh 
and Timothy B. Schmit returned to the 
stage for an MTV special. Then came the 
Hell Freezes Over tour. What was sup- 
posed to be a six -month tour ended up last- 
ing 2 1/2 years simply because the boys 
were having fun again. 

On Jan. 12, 1998 The Eagles were in- 
ducted into the Rock & Roll Hall of Fame 
in their first year of eligibility. The ceremo- 
nies were held at the historic Waldorf - 
Astoria in New York City, with Leadon 
and Meisner joining the current members 

for a performance of "Take It Easy" and 
"Hotel California." 

After more than 30 years. Frey, Henley, 
Walsh and Schmit have returned once 
again to present "Hole in the World," the 
lead single from their forthcoming album. 
The track earned an impressive 58 adds at 
AC last week, and this week it debuted at 
No. 20* on R &R's AC chart. Bill Scymczyk. 
a pivotal part of The Eagles' success over 
the years, returned to provide his produc- 
tion prowess on the ballad. 

As usual, The Eagles have a knack for 
naming their tours. Their current Fare- 
well I tour kicked off in May in Richmond 
and will last through the summer. The set 
list includes hits from the band's entire ca- 
reer. 

Says Henley of the band's storied his- 
tory, "These past three decades have been 
marked not only by hard work and tra- 
vails, but also by tremendous rewards, in- 
cluding a bird's -eye view of the world and 
the ability to do a few good things for its 
inhabitants - and it all started right here 
in the U.S.A. 30 years ago. Though the 
media have permanently labeled us a 
'California band,' we hail from almost ev- 
ery corner of this country and brought 
with us to California the regional musical 
influences that touched our individual 
lives from infancy. The sum of the parts is 
an American sound. We're not a musical 
hybrid; we're a musical mutt - and mutts 
survive." 

Contact: Scott Meyers 
TheRadioSyndicator.com 

scott @meyers.net (888) 548 -8637 

"When the opportunity came to have this caliber of program, 
we jumped at the chance. We avoid the schmaltzy, whining, 
and complaining shows. We don't want a pseudo 
pop -Psychologist... The John Tesh Radio Show is a positive, 
upbeat radio experience for adults, with music they love 
and information they can use." 

Brad Waldo - Program Director 
KGBY /FM "Y92.5" - Sacramento 

Weekdays on 25+ Affiliates 
Weekends on 150+ Affiliates 

AC's New Answer For Compelling Weeknight Programming 
Music & Intelligence For Your. 

www.americanradiohistory.com

www.americanradiohistory.com


58 ,f HOTAC TOP 40 
® May 30, 2003 

WEEK WEEK ARTIST TITLE LABEL(S) 

1 1 MATCHBOX TWENTY Unwell (Me /isma /Atlantic/ 

2 2 UNCLE KRACKER Drift Away (Top Dog /Lava/Atlantic) 

3 3 3 DOORS DOWN When I'm Gone (Republic /Universal) 

4 4 AVRIL LAVIGNE I'm With You (Arista) 

5 5 COUNTING CROWS Big Yellow Taxi (Geffen /7nterscopel 

6 6 COLDPLAY Clocks (Capitol) 

8 0 TRAIN Calling All Angels (Columbia) 

7 8 JASON MRAZ The Remedy II Won't Worry) (Elektra /EEG) 

9 9 JOHN MAYER Why Georgia (Aware /Columbial 

12 EVANESCENCE Bring Me To Life (Windup) 

11 11 GOD GOO DOLLS Sympathy (Warner Bros.) 

10 12 KID ROCK WISHERYL CROW Picture (Lava /Atlantic) 

15 ® JEWEL Intuition (Atlantic) 

13 14 JOHN MAYER You Body Is A Wonderland (Aware /Columbia) 

14 15 SANTANA FIMICHELLE BRANCH The Game Of Love (Arista) 

16 16 FLEETWOOD MAC Peacekeeper (Reprise) 

18 m DANIEL BEDINGFIELD If You're Not The One (island /IDJMG) 

19 MAROON 5 Harder To Breathe (Octone /J) 

33 MICHELLE BRANCH Are You Happy Now? (Maverick /WB) 

17 20 CHANTAL KREVIAZUK In This Life (Columbial 

23 ® JOSH KELLEY Amazing (Hollywood) 

22 ® SUGAR RAY Mr. Bartender (It's So Easy) (Atlantic) 

24 ® THIRD EYE BLIND Blinded (When I See You) (c %ktra /EEG) 

21 24 NORAH JONES Come Away With Me (Blue Note /Virgin) 

25 ® LIFEHOUSE Take Me Away (OreamWorks) 

26 26 FRANKY PEREZ Something Crazy (Laval 

20 27 LISA MARIE PRESLEY Lights Out (Capitol) 

28 JUSTIN TIMBERLAKE Rock Your Body (Jive) 

30 LIVE Heaven (Radioactive /MCA) 

27 30 DANA GLOVER Rain (Dream Works) 

29 ® AUDIOSLAVE Like A Stone (lnterscope /Epic) 

39 ® LIZ PHAIR Why Can't I (Capitol) 

32 33 AVRIL LAVIGNE Losing Grip (Arista) 

35 KELLY CLARKSON Miss Independent (RCA) 

34 ® JACK JOHNSON The Horizon... (Moonshine Conspiracy /Universal) 

36 36 PHIL COLLINS Can't Stop Loving You (Atlantic) 

40 ® PLUMB Real (Curb) 

31 38 HOOTIE & THE BLOWFISH Innocence (Atlantic) 

38 39 SISTER HAZEL Your Mistake (Sixth Man) 

37 40 FAITH HILL One (Warner Bros.) 

TOTAL .1- GROSS WEEKS ON TOTAL STATIONS 
PLAYS PLAYS IMPRESSIONS CHART ADDS 

IDO) 

3870 -67 368973 16 9210 

3432 -138 329727 19 8710 

3098 -32 300983 25 7610 

2759 -183 239285 26 8610 

2673 -141 252821 25 8110 

2610 -74 248762 20 8110 

2538 +47 251404 8 9110 

2438 78 231605 15 8710 

2305 -65 210504 18 8310 

2157 +164 227509 11 6811 

2047 .50 214532 14 8010 

1966 -230 176415 27 7610 

1833 +13 181359 7 7811 

1726 163 173189 40 7110 

1688 -156 150901 34 7810 

1114 243 96912 11 6510 

1041 +25 96565 9 4312 

1029 +16 92840 11 5213 

1009 +633 112170 2 79115 

1003 -64 103057 13 6211 

867 +104 86493 8 5713 

841 +24 93461 5 5411 

838 +91 73653 7 4712 

818 -45 117621 11 4112 

742 +37 57706 10 4411 

638 -13 50533 7 4711 

592 -283 63926 14 4810 

561 +68 62211 5 2313 

548 +77 54834 3 3714 

494 27 27453 9 3611 

485 +11 35116 5 3112 

395 +127 70823 2 40110 

381 -17 33739 4 1612 

363 +64 40091 2 1815 

360 +53 40805 4 3211 

295 -4 24568 18 1010 

289 +33 15457 3 2311 

265 -135 24631 13 2010 

257 -22 29164 15 1410 

253 -44 16642 2 2310 

93 Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 

5/18 -5/24. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed 

first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting 

station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week increases 

in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from 

the Arbitron Company (© 2003. The Arbitron Company). © 2003. R&R. Inc. 

Most Added 
www. rradds. corn 

ART.. ST--.E - .. 

MICHELLE BRANCH Are VOL Happy Now? (Maverick /WB) 

LIZ PHAIR Why Can't I (Capitol/ 

MADONNA Hollywood (Maverick /W8) 

KELLY CLARKSON Miss Independent (RCA) 

LIVE Heaven (Radioactive /MCA) 

EAGLES Hole In The World (ERC) 

JOSH KELLEY Amazing (Hollywood) 

MAROON 5 Harder To Breathe (Octone /J) 

JUSTIN TIMBERLAKE Rock Your Body (Jive) 

LUCINDA WILLIAMS Righteously (Lost Highway) 

ANNIE LENNOX Pavement Cracks (J) 

SOUTH FM Dear Claudia (MC4) 

PINK Feel Good Time (Columbia) 

SMASH MOUTH You Are My No. 1 (Interscopel 

ADDS 

15 

10 

9 

5 

4 

4 

3 

3 

3 

3 

3 

3 

3 

3 

PALOALTO 
66 

-.JT@nln. 
1n99 

Already On: 
KLLC/San Francisco (add) 

WSSR/Tampa, KALZ/Fresno 
KPEK Albuquerque 
& KLLYíBakersfield! moi+ 

Most 
Increased Plays 
ARTIST -ITLE L45ELi51 

LIFEHOUSE Hanging By A Monent (Dream Works) 

MICHELLE BRANCH Are You Happy Now? (Maverick/WB) 

LENNY KRAVITZ Again (Virgin¿ 

EVANESCENCE Bring Me To L fe (Windup) 

U2 Stuck In A Moment... (7nterrcope) 

LIZ PHAIR Why Can't I (Capitol 

JOSH KELLEY Amazing (Hollywood) 

THIRD EYE BLIND Blinded (When I See You( (E /ektra /EEG/ 

LIVE Heaven (Radioactive/'MCA) 

JUSTIN TIMBERLAKE Rock Your Body (Jive) 

TOTAL 
PLAY 

INCREASE 

+830 

+633 

+339 

+164 

+132 

+127 

+ 104 

+91 

+77 

+68 

R &R Station Playlists have moved to the web. 
See all of our monitored reporters at 

www.radioandrecords.cor. 

1 

I . - DAMN SMITH /WHT6- MONMOUTH 

ear claudia" 

"8n extremely reactive record! South FM is one 

of the hottest songs on our station right now. 

Calls are coming in from men and women 

-- from late teens to late 38's° 

EARLY HOT AC FICTION: 

WSSR /Tampa WURU /St. Louis WHTG /Monmouth 

KENZ /Salt Lake KOSO /Modesto KOMP /Modesto 

KLCA /Reno KLLY /Bakersfield 

SPIN LEADERS: 

KOGE /Dallas (423x) WSSR /Tampa (321x) 

WBUZ /Nashuille (261x) WOCL /Orlando (259x) 

KALI /Fresno 

WCDA /Lexington 

www.americanradiohistory.com

www.americanradiohistory.com


HOT AC 
May 30, 2003 

ßYttOIIIBLfF" 

America's Best Testing Hot AC Songs 12 + 

For The Week Ending 5/30/03 

Women Women Women 
Artist Title (Label) TW LW Familiarity Burn 18 -34 18 -24 25 -34 

MATCHBOX TWENTY Unwell (Atlantic) 4.32 4.31 96% 16% 4.41 4.33 4.53 

EVANESCENCE Bring Me To Life (Windup) 4.14 4.19 91% 27% 4.18 4.16 4.20 

GOO G00 DOLLS Sympathy (Warner Bros.) 4.09 4.13 79% 10% 4.16 4.18 4.14 

LIVE Heaven (Radioactive /MCA) 4.04 41% 3% 4.26 4.37 4.16 

MAROON 5 Harder To Breathe (Octane /J) 4.01 3.95 60% 8% 4.24 4.24 4.25 

3 DOORS DOWN When I'm Gone (Republic/Universal) 3.96 3.88 97% 39% 4.15 4.10 4.21 

LIFEHOUSE Take Me Away (DreamWorks) 3.95 3.93 64% 9% 4.09 4.20 3.97 

JASON MRAZ The Remedy (I Won't Worry) (flektra/EEG) 3.94 3.92 78% 15% 3.93 3.96 3,89 

COLDPLAY Clocks (Capitol) 3.91 3.92 90% 27% 3.93 3.93 3.93 

THIRD EYE BUND Blinded When I See You) (Elektra/EEG/ 3.87 3.93 65% 7% 3.84 3.84 3.84 

TRAIN Calling All Angels (Columbia) 3.84 3.90 78% 10% 3.90 3.88 3.92 

AUDIOSLAVE Like A Stone ()nterscope /Epic) 3.76 56% 13% 3.85 3.93 3.75 

CHANTAI KREVIAZUK In This Life (Columbia) 3.70 3.56 57% 10% 3.78 3.68 3.90 

SANTANA FI MICHELLE BRANCH The Game Of Love (Arista) 3.65 3.65 98% 57% 3.61 3.48 178 

JOSH KELLEY Amazing (Hollywood) 3.64 3.57 37a/o 4% 3.85 3.92 3.75 

JOHN MAYER Why Georgia (Aware/Columbia) 3.63 3.75 89% 31% 3.64 3.67 3.60 

DANIEL BEDINGFIELD If You're Not The One (island /LDJMG) 3.59 3.66 68% 20% 3.64 3.68 3.58 

JOHN MAYER Your Body Is A Wonderland (Aware /Columbia) 3.54 3.64 99% 57% 3.62 3.58 3.68 

AVRIL LAVIGNE I'm With You (Arista) 3.53 3.61 97% 53% 3.67 3.53 3.86 

FRANKY PEREZ Something Crazy (Lava) 3.50 3.54 37% 5% 3.62 3.58 3.67 

UNCLE KRACKER FI DOB1E GRAY Drift Away (Lava) 3.48 3.40 85% 31% 3.53 3.49 3.58 

JEWEL Intuition (Atlantic) 3.48 3.59 80% 20% 3.48 3.33 3.70 

DANA GLOVER Rain (Dream Works) 3.40 3.09 28% 4% 3.33 3.18 3.50 

NORAH JONES Come Away With Me (Blue Note /Virgin) 3.39 3.45 88% 37% 3.38 3.30 3.47 

FLEETWOOD MAC Peacekeeper (Reprise) 3.34 3.23 60% 15% 3.15 102 3.31 

KID ROCK FI SHERYL CROW Picture (Atlantic) 3.17 3.14 98% 59% 3.18 3.15 3.21 

USA MARIE PRESLEY Lights Out (Capitol) 3.08 3.15 80% 31% 3.03 2.92 3.17 

JUSTIN TIMBERLAKE Rock Your Body (Jive) 3.05 85% 39% 3.23 3.28 3.15 

Total sarnle size is 483 respondents. Total average tavorabilty estimates are based on a scale of 1 -5. (1= dislike very much, 5 = like very much). Total 

familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they 

are tired of hearing the song. Sample composition is based on persons 12 +. Persons are screened via the Internet. Once passed. they can take the 

music test based on the format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to 

show opinions of participants on the the Internet only RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system. is available 
for local radio stations by calling 818- 377 -5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio 
Networks. J 
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Indicator 
Most Added" 

ANNIE LENNOX Pavement Cracks (J) 

JUSTIN TIMBERLAKE Rock Your Body (Jive) 

THIRD EYE BLIND Blinded When I See You) (Elektra /EEG) 

MICHELLE BRANCH Are You Happy Now? (Maverick /WBI 

DANA GLOVER Rain (DreamWorks) 

FRANKY PEREZ Something Crazy (Lava) 

ALICE PEACOCK Bliss (Aware /Columbia) 

BEYONCE' Crazy In Love (Columbia) 

FRANKIE J. Don't Wanna Try (Columbia) 

MADONNA Hollywood (Maverick /WB) 

New&Active 
LUCINDA WILLIAMS Righteously (Lost Highway) 

Total Plays: 138, Total Stations: 12, Adds: 3 

ALL-AMERICAN REJECTS Swing Swing (DreamWorks) 

Total Plays: 130, Total Stations: 11, Adds: 0 

MADONNA Hollywood (Maverick /WB) 

Total Plays: 111, Total Stations: 14, Adds: 9 

EAGLES Hole In The World (ERG) 

Total Plays: 88, Total Stations: 14, Adds: 4 

ANNIE LENNOX Pavement Cracks (J) 

Total Plays: 80, Total Stations: 10, Adds: 3 

LILLIX It's About Time (Maverick /Reprise) 

Total Plays: 74, Total Stations: 9, Adds: 1 

Songs ranked by total plays 

Reporters 
WKDD /Akron. OH' 
PD- 
MDJPromon BEM. Lynn Kelly 

WRVEAlbany. NY 
Po' Randy Mcanen T. MD'. T Hulse 

KPEKMbuquerque, NM' 
OM -. Bill May 
PD: Mike Parsons 
MD Oeeya 
APO. Jamey Barrens 

KMXSAnchorage. AK 
PD Rory Leona. 
MD'. Monika Thomas 

KAMXAuwAn, TX 
Po. Scodere. Stevens 
MD'. Clay Culver 

KLLYBakerslleld. CA 
POMP: E J. Tyler 
APO: Enk For 

WWMXBaltimore. MD' 
VPRrog- Bill Pasha 
PD Steve Mona 
MD. Ryan Sampson 

WBMoXoppBostoeenpp. MA' 

MO: M*e irr`" 

MSS/Buffalo. NY' 
PD- Sue O'Ned 
MO'. Rob Lucas 

WMT/Cedar Rapids. IA 

PDMD: Mike Blakernore 

WALCSharlealon. SC' 
PD Brent McKay 

WLNKtAadotle. NC 
OM. Tom Jackson 
Po Neal Sharpe 
APO Clins Al. 
MD. Derek Jarres 

WTMXthicago. IL 
PO- Mary Ell, Kachinske 
Slatan Mgr:. Barry James 

t. 

WKBOtinnnnall. OH 
OM. Chuck honey 
PD Tommy Frank 
APD Grover Collins 
MD. Bran Douglas 

1'N +.:-1 Al Sc, 
MA?'h'M rra oaul 

WVMXtmannali, OH' 
PD Steve Bender 
MD. Storm ecnnen 

WMVX/Cleye:and, OH 
PD- Dave P 
MD: Jay Hud onrcn 

WOAL/Cleveland. OH' 
PD. Allan Fee 
Mo: Rebecca WOW 

KVUU 'Colorado Spnngs. CO' 
APDMD AndyCadsk 

WBNS Columbus. OH 
PD. Jell Balknbne 
MD'. Robin Cole 

KOPN.Corpus Chnsti. TX 
PD. Jason H INVy 
MD. Mans. Garcia 

KDMXDallas.Fl. Worth, TX 
Po. Pat McMahen 

MD: Le. Thomas 

WDAONanbury. CT 

PD Bill Troia 
MD: Sharon Kelly 

3 dib;lh: d 

_. _e:',Ñ_^ SMed 

WMMXAaytun, OH 
PO. Jan Swoons 
MD: Sharer VEKan 

NALGDemerBpuldM,CO 
ou: Mace Stern 
PD' BJ. Harris 
APDMD: Komm 

tVPNJH i 

MMMDenye,.Boulder, CO 
PD_ Bon Harrell 
APDAID. Michael Gifford 

KSTLT)es Moines. M 
OIIND. Jim Sehader 
MD: Jimmy WngM 

WDVOBeboil. MI 
PD GreAUSham 
MPD. R b Hash, 
AID Ann Delev 

WKMXDolhan. AL 
OMMD. Phil Thomas 

KSIItI Paso. TX 

OM Courtney Nelson 
POND Chns nuora 

WOSMFayenenlle, NC 

POND Clins Chaos 
Assi MD. Kid Calar 

WINKFT. Myers. FL 
OMNDTID. Bob Gnssingen 
APD. Moose 

WME6F1. Wayne, IN 

PD: John O'Rourke 
MD: Chris Cage 

KALLFresno. CA 
OMPO: E. Curtis Johnson 
APD Laure West 
MD. Crins Blood 

WVNGnnd Rapids, MI' 
PO: John Patrick 

APO: Ken Evans 
CHAPirk A. VAL, 

5 

WOLUGheerabdo, NC 
PD: SNSE Wilkens 
MO: Mc Gray 

105/5 0111V A'rms3 

WNNKMarrisburg. PA 
PO-John O'Dea 
MO: Denny Logan 

WTICMamord. CT 
PD. Salhany 
APOMD- Jeannine Jersey 

KHMXNauston- Galveston, TX 
OMPO Marc Sherman 
MD: Donna McCoy 

h JDYIKELLIY Alaw'q 

WENS/Indianapolis, IN 
OIAPn: Ging Dunkin 
MD Jim Cerone 

WZPLAndianapolis IN 
PD: Scott ands 
MD: Dave Decker 
35 ,i4S 1, PAPK Fas,seie'z 

KFMEKansas City. MO 
PD. Mike O Kelly 
APO/AID. Joe eaves 

KMXBAas Vegas, NV 
OM: Cal Thomas 
PD/AID Charese Fruge 

WMXLAexinglon-Fayetle,KY' 
PD Jill Meyer 

NGHELLEBR,ANCn -MyP¡ 

KURBTUtle Rock, AR 
PD Randy Can 
APO Aaron Anthony 
MD Becky Rogers 

KBIGAos Angeles. CA' 
OM'. Chachi Darks 
Star MarnD. Jhani Kaye 
APOAMD. Roben Arttor 

KYSH tev lles.s. CA 

APOMO CMS 
Jam Ivey 

WXMMouirolle. KY 
PD. George Lindsey 
MDI (Kalnna Blair 

WMAORdadison. WI 
PD. Mike Ferns 

MD Laura Fwd 

WMBLMemphis, TN 
OM .Jkdry 

ceee PDRAD:B 

WMCMemphis, TN 
PD. clins Taylor 
MD Toni Sr James 

WKTI,Miiwaukee. WI' 
OM. Rick Belcher 
PO: Bob Walker 

WMYXMdwaukee. WI 
PD: Tom 
APDAAD. °Mar R chards 

KSTP,Minneapolis, MN' 
OMPD'. Leighton Peck 
MD: Jill Roen 

MIOPJModesto, CA 
PD: Chase Murphy 

.. 

KOSD Modesto CA 
PD. Max Miekr 
MD: Donna hiller 

WJLKMenmouth -Orean, NI' 
0MP0- Lou Russo 
MD: ()ewe Manila 

KCDURAonterey- Salinas. CA' 
PDAAD. Mike Skol 

WKZNMew Orleans. LA 
OMPD. John Pobens 
APO Duncan James 
MD: Stevie G 

WPUMew York, NY 
vP/Prog Tom Cuddy 
PD Scott Shannon 
APD/MD Tony Mascaro 

WPTEModoIk, VA' 
PO: Steve McKay 
MD: Jinn Goodman 

KYISBNahama City. OK' 
OM: Chris Baker 
MID: Ray Kali,. 

KSEWOmaha. NE' 
PD: Erik Johnson 

So Act: 

WOMXIOrlando. FL 
POIAPD. Jett Cushman 
MD: Laura Frances 

KBBY Oxnard-Ventura. CA' 
PD J Love 
APDALD: Darren Mcpcake 

WJLOIPensacola, FL 
OM. Jim Mahanay 
PD. Chuck McCartney 
APD/M0 Blake M Night 

WMWXPhiladelphia. PA 
OI,tPD Gerry DeFrancesco 
APD AD. Joe Pmke 

KMXP/Phoemx. AZ' 
PD: Ron Pnce 
MD: John Pnncìpale 

WZPT.iPidsburgh, PA' 
PD: Berth Clark 
APDAID. Jonny Hartwell 

WMGXPOdland. ME 
PD: Rand. Kirshbaum 
APDAAD Ethan Minton 

KRSKPodland, OR 
PD: Dan PersIgenl 
MO: Sheryl Stewart 

WRFYiReading. PA 

POND. Al Burke 

WSNEJProvidence, RI 
PD: Bill Hess 
MD: Gary host 

VtiC1'M -;,wx< 
1LC0 VC );W<ñ3 alti 

KLCA/Reno. NV 
PD Bee, 
MD: Conne Wray 

WMXBRichmond, VA' 
PD. Tim Baldwin 
MD: Shen Blanks 

WVORROchesier, NY' 
PD. Dave Cornais 
Mo Joe Bonacce 

K7205acamento. CA 
Dir/Proq: Mark Evans 
PD- Ed L ben 
APD/MD - Jirn Matthews 

KYKyy51. Louis, MO 
PD: Smokey Pose 
APD'MD: Greg Hewitt 

DAME. BID Ss LE:u ou 
SVASs V':' ;. 

e RV/St. Louis, MO 
PD:Marry tick 
MD'. Jill Dev 

KOMBSalI Lake City, UT 
OM. Alan Hague 
PD: Mlle Nelson 
APDMD: JJ. Riley 

cOLLIDe SILL LASS ,,,yi'-vw 

KFMBSan Diego. CA 
VP/CMPD Tracy Johnson 
APDMO: Jen Sewers 

KMYI,San Diego, CA' 
PD. Payton 
APDMO: Mel McKay 

KIOLSan Francisco. CA' 
PO- Martin 
MD James Baker 

KLLCBan Francisca, CA' 
PO: John Pelle 
MD Dank Malden 
5 SMASH MOrIru rev 
- : ^Ar) enr-r 

KFZNSan Jose, CA' 
PO. Jim Murphy 
APD/MD Michael Martina 

KRUZSanIa Barbata. CA 
MD. Mandye Thomas 

KMHXBanta Rosa, CA' 
PO'. Mark Thomas 

KPLLSeatlle-Tacoma. WA' 
PD KentPhilnpps5 
MD AIi5aHasflimol 

WHYNSponglield. MA' 
OMPO. Pal McKay 
APO. Man Gregory 

WSSR/Tampa, FL' 
OM. Jed Kapugi 
PO Rick Schmidt 
APO: Kurt Schreiner 
MD: Briery Knight 

WWWMnoledo. OH 
OM:Tke Roberts 
PD: Sam Marshall 
APOMD: Jell Bunker 

WIC Kranverse City, MI 
PD: Rob Weaver 
MD^ heather Leto 

VOP35A'3 -ndyaceJ 

KSZMIaron, AZ 
PD'. Chandler 
MO. Kate Bums 

KZPTITulson, AZ' 
PD: Carey Edwards 
APDIAD: Leslie Lois 

KUSTulsa.OK 
1brnPDAF0k1).KanGwa 

WROXWashinglon, DC 

Dir10ys Steve Kosbau 
OMND. Kenny King 
MD. Card Parker 

WWZLWashington. DC' 
PD Mike Edwards 
ApaMD. Sean Sellers 

WfAfWöPaanyrh.fl 
PD Russ 
APOMD AmyeNavarro 

KFBLV/IMMMicMcBN.aryKyS' 

YD:SrntYWylde 
',rvE'wa,es 
DIN EL BLD13 :. 
MOIELLE BM. ... 

WXLOAVorcester. MA' 
APOCAD. Becky Nichas 

WnaYraaaPwHVtsew 

MD D 
Dan 

Marl French 

*Monitored Reporters 
103 Total Reporters 

93 Total Monitored 

10 Total Indicator 
7 Current Indicator Playlists 

Did Not Report, Playlist Frozen (3): 
WCOD /Cape Cod, MA 
WNKI/Elmira- Corning, NY 
WIKZ/Hagerstown. PA 

www.americanradiohistory.com

www.americanradiohistory.com
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CAROL ARCHER 
carcher@radioandrecords. com 

SMOOTH JAZZ 

Make That Professor 
Walter Beasley 
Whether teaching or playing onstage, 
the saxophonist communicates 

ounded in 1945, Berklee College of Music in Bos- 
ton is the world's largest independent music college 
and the premier institution for the study of contempo- 
rary music. Alumni include Quincy Jones, Branford 
Marsalis, Gary Burton, Arif Marden, John Scofield, 
Donald Fagen, Jeff Lorber, Mark Ledford and Kevin 
Eubanks. After Walter Beasley earned an undergradu- 
ate degree from Berklee, he joined its faculty. Today he 
is an Associate Professor and instructs the school's 
Smooth Jazz Ensemble. 

Beasley's musical awakening 
came at age 10, with his simultaneous 
discovery of Donny Hath- 
away and Roberta Rack's 
"Where Is the Love," 
Grover Washington Jr.'s 
Soulbox, John Klemmer's 
Touch and The Isley Broth- 
ers' Fight the Power. "I was 
always aware of the pow- 
er music has over people 
and its power in my own 
life," he says. "I set out to 
learn to harness that and 
express myself in musical terms in as 
many ways as I could." 

Beasley has released 11 albums 
since 1987, including the latest, Go 

With the Flow - his fast on N-Cod- 
ed. The first single, "Precious Mo- 
ments," is 23 this week. Since 1998 
Beasley has been the seventh highest - 
selling saxophonist in the world, and 
he is the third- best -selling African - 
American saxophonist. 

In the foreword to Beasley's book 
Performance lnsights for Musicians, Berk - 

lee Assoc. VP /Intemational & Special 
Programs Larry Monroe observes that, 

in addition to instrumental skills, form 
and repertoire, a complete musician 

must master such things as 

self- control, motivation, 
aesthetic development and 
perseverance. 

Branford Marsalis 
says, "Walter Beasley is an 
anomaly: a successful per- 
forming musician who 
possesses the rare skill of 

understanding the musical 
Beasley process beyond the intui- 

tive. This special ability en- 
ables him to communicate with aspir- 
ing musicians in a way that removes 
the sense of mystery that sometimes 
enshrouds our profession." 

Something Special 

Beasley began teaching as a tem- 
porary measure, not a lifelong en- 
deavor. "After graduation I was 
broke," he recalls with laugh. "I had 
a meeting with a Berklee administra- 
tor who offered me a job. He always 
says he knew I was going to do some- 
thing special and wanted to grab me 
early. Teaching was only supposed to 

Walter 

Is h , ,,,,,, 

, , 
11-.44 iii 

IT'S MINDI'S WORLD These loyal subjects gathered recently to 

celebrate the release of Mindi Abair's GRP solo debut, It Just Happens That 

Way. Seen here are (l -r) GRP VP /A &R Bud Harner, former KTWV/Los Angeles 

Asst PD/MD Ralph Stewart, indie Adam Leibovitz, GRP Sr. VP/Promotion 

Suzanne Berg, All That Jazz's Cliff Gorov, Abair, R&R's Carol Archer, All That 

Jazz's Jason Gorov and KSRB/Mission Viejo, CA's Judy Davila. 

be a way for me to make money for 
a couple of years until I became a re- 

cording artist." 
But after Beasley got his first re- 

cording contract, an experience with 
a student proved pivotal. "I attend- 
ed a concert and heard someone who 
hadn't played that well before the 
beginning of the semester," he says. 
"He attributed his breakthrough to 
some concepts I had taught him That 
changed my life. That feeling was as 
good as any solo I've played in my 
life. I was hooked." 

Beasley wrote the syllabus for the 

"Teaching has 

become such an 

important part of 

my life; it's who I 

am now." 

Walter Beasley 

Smooth Jazz Ensemble class, in 
which he instructs students at three 
levels of skill, from beginners up. 
Generally, classes have five to eight 
students. Attracted by the course's 
reputation - and Beasley's - a 
growing number of saxophone stu- 
dents are signing up specifically to 
learn smooth jazz. The primary inter- 
est of most of Beasley's students is 

traditional jazz, a genre in which it's 
difficult to earn a living. Students rec- 
ognize the fact that smooth jazz can 
expand their commercial horizons. 

While the class emphasizes perfor- 
mance, Beasley devotes about 30% of 
it to the music business and career 
choices. "A music career in 2004 is 

nothing like one in 1984, when I start- 
ed out," he says. "A performer needs 
to know as much about the business 
as about performance. It's mandato- 
ry now. On that vibe, I'm kind of 
changing the way music is taught at 
the institution." 

But Is It Jazz? 

A central topic of discussion 
among Beasley's students is their be- 
lief that smooth jazz doesn't swing - 
that it's not really jazz. "Some of it's 
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Important Insights 
This month's publication of Performance Insights for Mu- 
sicians represents another career milestone for Walter 
Beasley. The book covers 
154 topics - for exam- 
ple, 'The Perfect Solo," 
Play Hard," "Simple/ 
Complex, "'Bad Success," 
"The Beauty of Space" 
and "Bass Pockets"- one 
to a page. It's a gem. Beas- 
ley wrote it for musicians 
coming up, but as these ex- 
cerpts, which appear here 
with the author's kind per- 
mission, make clear, others 
can benefit from his wisdom. 
To order the book online, visit 
www.walterbeasley.com. 

Don't fear mistakes. If you do not take 
chances, you will not grow. If you never take the shot, you will never 
score. Be fearless. 

Learn to make powerful statements quietly. 

Sometimes the audience gravitates not toward the better voice, 
but toward the better storyteller. 

Don't think you're working too hard if you're giving everything 
you've got. That's the only way to outdo your competition. 

Selling a lot of records may lead you to believe that you are a 
success. But true success is in your ability as a communicator. 

The key to playing fast is preparation and relaxation. The key to 
playing slow is intense focus and imagination. 

Perform each phrase as though it were the last on earth. This will 

help you stay focused and resolve each idea - no matter how simple 
or involved. 

Spirit is more important than perfect execution. 

When you perform, if there is ever the question of whether to play 
what you feel or to experiment to see what effect something will have 
on the listener or bandmember, choose the former. 

When in doubt, lay out. 

Just ask yourself, "Did I do what was necessary to maximize my 
chances of doing my very best ?" 

CO 2003 Walter Beasley 

not," Beasley says. "But one could 
make the argument that in the '50s a 
lot of the jazz you heard wasn't jazz 
either. It was terrible, but we are 
blessed to have the records of Miles 
and Coltrane - the best of the best. 

"And the best of the smooth jazz 
industry, from the perspective of per- 
formances, are also the best, and with 
their marketing, record companies 
are the best at putting them in that 
light. 

"Marketing and promotion in pop 
instrumental music have never been 
more important. I take that lesson 
and talk about how the beauty of a 

melody and strong harmonies and 
strong rhythms are part of a good 
smooth jazz song, and every good 
song." 

Beasley is concerned about the 
declining level of musicianship over- 
all, principally due to lack of fund- 
ing for music in schools. "It's not a 

smooth jazz problem, it's a music 
problem," he explains. "The culture 
needs better, more effective ways to 
reach students sooner. At Berklee we 
have the challenge to contemporize 
the curriculum as soon as possible. 

"I'm concerned that my colleagues 
steeped in the traditional jazz of the 
'40s and '50s are preparing students 
by teaching them to play like Sidney 
Bechet, Johnny Hodges and Coltrane. 

If students are to feed themselves in 
2004, they need tools for today. There 
are ways to do it effectively, and 
many of them can be drawn from the 
smooth jazz genre. 

"George Benson is still the best 
guitarist in the world. David Sanborn 
is a great saxophonist, whether it's 
smooth jazz, rough jazz, giant jazz or 
small jazz. Teaching students groove - 
oriented songs is a must, but it is dif- 
ficult to get that message to my im- 
mediate supervisors, because they 
are fearful of change." 

Surviving And 
Succeeding 

When students ask how he's been 
able to stay in the game for so long, 
Beasley tells them, 'To prosper, you 
have to know business and know 
when the winds of change are begin- 
ning to blow. In one form or another, 
smooth jazz is going to be around for 
the rest of our lives. I try to give my 
students what they need not just to 
survive, but succeed." 

They say the way to be happy is 

to do what you love, and Beasley is 

as committed to teaching as he is to 
performing and recording. "I'm in 
love with both careers," he says. 
"Teaching has become such an im- 
portant part of my life; it's who I am 
now. I don't want to change that." 
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ARTIST TITLE LA6EL(SI PLAYS PLAYS 
GROSS 

IMPRESSIONS 

100) 

WEEKS ON TOTAL STATIONS 
CHART ADDS 

KIM WATERS Waterfall (Shanachie) 988 +19 130251 18 44/0 

MINDI ABAIR Lucy's (GRP/VMG) 919 -41 118225 19 43/0 

EUGE GROOVE Rewind (Warner Bros.) 804 +36 95052 13 4310 

BOB BALDWIN The Way She Looked At Me (Narada) 798 30 96558 22 4110 

SPYRO GYRA Getaway (Heads Up) 716 +9 92108 16 4210 

DAVID SANBORN Comin' Home Baby (GRP /VMG) 641 +193 91476 3 4515 

CHIELI MINUCCI Kickin' It Hard (Shanachiel 626 +21 74570 17 3910 

CRUSADERS Viva De Funk (Verve /VMG) 567 -4 66466 13 4110 

JEFF LORBER Gigabyte (Narada) 565 +7 80991 10 4210 

KENNY G Paradise (Arista) 536 61 51059 28 3410 

BRIAN CULBERTSON Say What? (Warner Bros.) 531 +35 70515 7 4114 

J. THOMPSON Tell Me The Truth (AMH) 467 +8 62398 11 3410 

PIECES OF A DREAM Loves Silhouette (Heads Up) 453 +11 60881 15 3510 

RICHARD ELLIOT Corner Pocket (GRP /VMG) 443 +25 58742 8 3711 

GREG ADAMS 'Sup With That (Ripa /Blue Note) 422 20 56108 21 3510 

DARYL HALL Cab Driver (Rhythm & Groove /Liquid 8) 405 +78 37831 4 2813 

BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Motown) 363 +8 22238 8 2610 

NORAH JONES Come Away With Me (Blue Note /Virgin) 361 -17 36326 20 2710 

PHIL COLLINS Come With Me (Lullaby) (Face Value /Atlantic) 359 13 37486 6 2611 

RICK DERRINGER Hot And Cool (Big3) 326 +55 41503 9 3114 

URBAN KNIGHTS Got To Give It Up (Narada) 324 +83 41150 2 3113 

PAUL HARDCASTLE Desire (Trippin' 'n Rhythm) 268 +11 47316 12 1910 

WALTER BEASLEY Precious Moments (N- Coded) 253 +33 31814 6 2412 

NELSON RANGELL Look Again (A440 Musk Group) 244 +11 25456 9 2010 

PAUL JACKSON JR. It's A Shame (Blue Note) 234 +20 36712 2 2313 

STEELY DAN The Last Mall (Reprise) 224 +31 12708 2 1912 

NATALIE COLE FIDIANA KRALL Better Than Anything (GRP /VMG) 217 -11 12781 14 1510 

LUTHER VANDROSS Dance With My Father (J) 193 +11 34256 1 1713 

FATTBURGER Sizzlin' (Shanachie) 188 +20 21467 4 2011 

FOURPLAY Ju-Ju (Bluebird /AAL) 169 2 29345 11 1411 

46 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of 5/18 -5/24. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs 
are tied in total plays. the song with the larger increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number 
of new adds officially reported to R8R by each reporting station. Most Increased Plays lists the songs with the greatest week -to -week increases in total plays. Gross Impressions 
equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003. The 

Arbitron Company). © 2003. RBR. Inc. 

New &Active 
RIPPINGTONS Stingray (Peak) 

Total Plays: 165, Total Stations: 17, Adds: 2 

PAUL TAYLOR On The Move (Peak) 
Total Plays: 150, Total Stations: 14, Adds: O 

BWB Ruby Baby (Warner Bros.) 

Total Plays: 106, Total Stations: 10, Adds: O 

JEFF KASHIWA Voices (Native Language) 

Total Plays: 104, Total Stations: 10, Adds: 1 

CANDY DULFER Finsbury Park (Eagle) 

Total Plays: 96, Total Stations: 14, Adds: 4 

RONNY JORDAN At Last IN Coded) 

Total Plays: 86, Total Stations: 9, Adds: 1 

STEVE COLE NY-LA (Warner Bros.) 

Total Plays: 73, Total Stations: 9, Adds: 2 

MICHAEL MCDONALD I Heard It Through... (Motown) 
Total Plays: 65, Total Stations: 18, Adds: 17 

BOZ SCAGGS What's New (Gray Cat) 

Total Plays: 34, Total Stations: 5, Adds: 1 

Songs ranked by total plays 

61 

Most Added 
www.rrindicatorcom 
ARTIST':! _ SEL :S ADDS 

MICHAEL MCDONALD I Heard It Through... (Motown) 17 

DAVID SANBORN Comm d Harne Baby (GRP /VMG) 5 

BRIAN CULBERTSON Say What? (Warner Bros.) 4 

RICK DERRINGER Hot And Cool (Big3) 4 

CANDY DULFER Finsbury Park (Eagle) 4 

URBAN KNIGHTS Got To Give It Up (Narada) 3 

DARYL HALL Cab Driver (Rhythm & Groove /Liquid 8) 3 

PAUL JACKSON JR. It's A Shame (Blue Note) 3 

LUTHER VANDROSS Dance With My Father (J) 3 

JEFF GOLUB Cold Duck Time (GRP /VMG/ 3 

Most 
Increased Plays 
ARTIST 

- 

TOTAL 
PLAY 

INCREASE 

DAVID SANBORN Comin' Home Baby (GRPiVMG) +193 

URBAN KNIGHTS Got To Give It Up (Naradal +83 

DARYL HALL Cab Driver (Rhythm & GroovelLiquid 8) +78 

MICHAEL MCDONALD I Heard It Through... (Motown) +65 

CANDY DULFER Finsbury Park (Eagle) +60 

RICK DERRINGER Hot And Cool (Big3) +55 

EUGE GROOVE Rewind (Warner Bros.) +36 

BRIAN CULBERTSON Say What? (Warner Bros.) +35 

WALTER BEASLEY Precious Moments 01/Coded) +33 

Most 
Played Recurrents 
ARTIST Ti"' TOTAL 

PLAYS 

JOAN OSBORNE I'll Be Around (Compendia) 397 

DAVE KOZ & JEFF KOZ Blackbird (Rendezvous/W8) 373 

BONEY JAMES Grand Central (Warner Bros.) 267 

MICHAEL LINGTON Still Thinking Of You (3 Keys) 253 

PETER WHITE Who's That Lady? (Columbia) 227 

DIANA KRALL Just The Way You Are (Verve /VMG) 186 

GREGG KARUKAS Your Sweet Smile IN-Coded) 157 

STEVE OLIVER High Noon (Native Language) 139 

BWB Groovin' (Warner Bros.) 130 

BOB JAMES Morning, Noon & Night (Warner Bros.) 129 

STEVE COLE Off Broadway (Warner Bros.) 126 

NESTOR TORRES Watermelon Man /Shanachie) 116 

MARION MEADOWS Tales Of A Gypsy (Heads Up) 113 

JEFF GOLUB Cold Duck Time (GRP /VMG) 85 

N. BROWN & M. MCDONALD I Still Believe (Warner Bros.) 72 

JEFF LORBER Chopsticks (GRP /VMG) 66 

NORAH JONES Don't Know Why (Blue Note /Virgin) 64 

CRAIG CHAQUICO Luminosa (Higher Octave) 63 

NORMAN BROWN Just Chillin' (Warner Bros.) 56 

JONATHAN BUTLER Pata Pala (Warner Bros.) 55 

H _ "NO M 

RCUUSTIC RLCHE119 

Produced by Chuck Loeb 

Smooth Jazz 
add date: 

June 2, 2003 
Promotion contact: 

Susan Levin - 415 899 1213 
sblctc@aol.com 

New record: Radio Contact 
In- stores June 24, 2003 

www.higheroc 1ic-alchemy,net 

Label contact: 
Al Risi - 310 589 1515 

alrisi c higheroctave.com 
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with 

Greg Morgan 
Asst. PD /MD KHJZ/Houston 

Now that were official, many thanks to 
those who kept in touch with Maxine and 
myself while waiting for our arrival on the 
panel. Here are just some random 
thoughts. a There's so much good 
music out there with plenty of staying 
power that it can be like trying to choose 
between your children! The Bob Baldwin 
song has some of the coolest vibes on 
the radio in Houston. Kim Waters per- 
formed to a packed house just this past 

weekend at a new venue, and we recently moved 'Waterfall" 
into power. As I've said before Kim puts out great material 
on a consistent basis, yet he seems to be overlooked at times 
as a major player and contributor to the format's health. So 
let me take the space to say, "Thanks, Kim!" ' More shows 
to help keep us in the hearts and minds of Houstonians in- 
clude: The Rippingtons, Guitars & Saxes, Norah Jones and 

Kenny G, and Houstonian Joe Sample brings The Crusaders with Randy 
Crawford to the area this summer too. .' I want Candy! "Finsbury Park" gets 
the nod. Between Mindi and Candy, my world's complete! Norah Jones 
continues her story with "Cold Cold Heart." Other vocals include Joan 
Osborne, Michael McDonald, Daryl Hall and Brian McKnight. * Lastly, our 
hearts and prayers go to Luther and his family. Life can be so fleeting and 
fickle in our hurried world that it can be easy to forget to give thanks for the 
opportunities presented and to reach out to others for another day. 

Congratulations to saxophonist Kim 
Waters, along with Bill Cason, Marla 

Roseman and all the fine folks at Shan - 
achie Entertainment, for a fine showing on 
'Waterfall," which holds No. 1 for the sec- 
ond week ... Talk about an automatic add: 
What a fantastic first week for Michael 
McDonald, whose "I Heard It Through the 
Grapevine" (Motown /Universal) earns a 
spectacular 17 adds - including WJJZ/ 
Philadelphia, WJZW/Washington, WNUA/ 
Chicago, KWJZ/Seattle and KSSJ /Sacramento. The track launches 
McDonald's superb Motown CD project ... After merely three weeks on 
the chart, David Sanborn's "Comin' Home Baby" (GRPNMG) explodes 
15 -6'. The track is No. 1 Most Increased with a 193 -play gain, plus it earns 
seven new adds, including WJJZ. In fact, the only SJ reporting station not 
on it is new Smooth Jazz reporter KHJZ/Houston. Sanborn is receiving 
top rotation at WJZZ/Atlanta, WLVE/Miami, WJZI /Milwaukee, WVMV /De- 
troit, KYOT /Phoenix and KTWV /Los Angeles, among others ... Another 
great week for Daryl Hall's "Cabdriver" (Rhythm & Groove /Liquid 8), which 
vaults 20 -16 *, is No. 2 Most Increased with a gain of 78 plays and earns 
three new adds, including one at KKSF /San Francisco with 14 plays ... 

Candy Dulfer's "Finsbury Park, Cafe 67" (Eagle Rock) earns four new 
adds in its first week, such as WNUA and KWJZ, and is already No. 4 
Most Increased with +60 plays ... Urban Knights' "Got to Give It Up" 
(Narada) continues to build nicely with four adds, including KJCD /Den- 
ver, a 25 -21' move and an increase of 83 plays over last week. - Carol Archer, Smooth Jam Editor 
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45 Current Playlism 

No Longer A Reporter (1): 
KUJZJErgene, OR 

Did Not Report, Playlist Frozen (1): 
WLOELOrlando, FL 

Don't Miss The One Great Industry Event Of The Year! 

/iRconventîon:2003 
The Beverly Hilton Hotel Beverly HillsCáliforni.' 

June 19 -21 

Register Now!! www.radioandrecords.com 
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CYNDEE MAXWELL 
cmaxwell@radioandrecords.com 

ROCK May 30, 2003 R &R 63 

Summarizing The Summit 
A glimpse of the agenda at the R &R Jacobs Media 
Rock Summit 

&R is thrilled to once again join with Jacobs Me- 
dia for what promises to be another extraordinary Rock 
Summit. This is Jacobs' eighth summit, and it has be- 
come the traditional kickoff for the R &R Convention. 
The sessions take place at the Beverly Hilton Hotel in 
Beverly Hills, CA on Thursday, June 19, beginning at 
9:30am. The daylong event will be packed with infor- 
mative material that you'll be able to use immediately 
upon returning home. 

Jacobs Media President Fred Ja- 
cobs believes that the hottest session 
of the Summit will be "Active Rock vs. 

Alternative," which starts at 4:30pm. 
First, the results of focus groups and 
a web poll will be revealed, then there 
will be a panel discussion with some 
of the leading programmers from both 
formats. 

What's The Difference? 

The one -on -one focus groups are 
with listeners of Active Rock WRIF/ 
Detroit and Alternative KNRK /Port- 
land, OR. Elaborating on 
the web poll, Jacobs ex- 
plains, "We interviewed 
Active Rock Plsand Alter- 
native Pls and went 
through a series of ques- 
tions that ran the gamut 
from music tastes to life- 

style issues. It will bring 
the human factor to this 
whole discussion. 

"We'll also have specif- 
ic data to present. We're taking the 
Project ALT web -poll concept that we 
introduced earlier this year for Alter- 
native stations, updating it and doing 
the same thing for Active Rock, which 
is called Project ACT. 

"There are thousands of respon- 
dents for each survey, and we'll com- 
pare the attitudes and opinions of lis- 

teners to the two formats. The cool 
part about web polls, unlike percep- 
tual studies, is that they have ques- 

lions that have nothing to do with 
what you already know. 

"They are very lifestyle- driven. 
They ask everything from what peo- 
ple drink to how they vote to what's 
cool. There are also questions about 
radio in general. We'll see what the 
differences are between the partisans 
of each format." 

Project ALT 

Project ALT stands for Alternative 
Lifegroup Trending. Jacobs notes that 
perceptual studies, which stations 

usually do annually - or 
even less often - can't 
keep up with trends. 
"What frequently happens 
with the perceptual studies 
is that when programmers 
review the results with the 
research company, they re- 

alize there's been a major 
change since last year's 
study," he says. 

"The reality is that there 
have probably been five or six chang- 
es since last year's study, but you just 
didn't know about them. You don't 
know how you got from A to B, and 
sometimes the differences between A 

and B are so vast that you doubt the 
data or wonder if this kind of re- 
search is keeping up with some of the 
changes. 

" Eminem is a great case in point. 
Had you done a perceptual study for 
an Alternative station back in August, 

Fred J acobs 

"We brought in people who represent these 

different industries or products to try to get an 

idea of how they are building audience, what 

they are thinking and what they think of radio 

and the way we're handling things." 

when things were peaking and there 
was excitement about the movie, etc., 

Eminem would have tested pretty 
well in many situations. 

"But if you did your perceptual in 

January or February, when a lot of sta- 
tions do, the movie was over, the guy 
had been completely overplayed, and 
things had settled down to a more 
normal state. I think that'll be the case 
with Metallica too." 

Using The Cool -O -Meter 

"We're planning on doing these 
about four times a year so we can dy- 
namically track what's going on in the 
format and help programmers know 
what's coming up or what's not hap- 
pening anymore," Jacobs continues. 

"It can be about anything, not just 
music. You have personalities talking 
about Survivor or American Idol every 
day, and the question is, Is the audi- 
ence done with some of this, or are 
they still paying attention? 

"We call it the'Coolometer' section 
of the survey. It's a long list of things, 
from American Idol to Xbox to Eminem, 
and people weigh them on a one-to- 
five scale of how cool they are. 

'The first survey worked incredibly 
well. At the end of it we asked the 
participants if they'd like to take part 
in another survey in the future, and 
over 70% responded 'absolutely.' This 
will be the centerpiece of walking 
away from the Summit with some- 
thing actionable." 

The programmers who will com- 
ment on the data presented include 
WRIF OM Doug Podell; WNOR /Nor- 
folk PD Harvey Kojan; WLZR /Mil- 
waukee PD Mike Stem; KISW /Seat- 
tie PD Dave Richards; KPNT /St. Lou- 
is PD Tommy Mattem; WPBZ/ West 

Palm Beach OM John O'Connell; 
KQXR /Boise, ID PD Jacent Jackson; 
and KZBT /San Diego PD Garrett 
Michaels. 

Outside The Radio Box 

Another important session at the 
Summit is "60 Rock Promotions in 60 

Minutes," which will be held during 
the client sessions. "This concept has 
appeared elsewhere, but, to my knowl- 
edge, it hasn't been done with only 
Rock stations in mind," says Jacobs. 

"We're aggregating what we think 
are Rock's greatest promotional hits. 
It'll be a rapid -fire presentation with 
Jacobs Media's Bill Jacobs and Ralph 

Cipolla and Greater Media /Detroit's 
Director /Group Marketing Heidi 
Kramer Raphael." 

IF WE COULD ROCK LIKE THEM, WE WOULD Kevin Martin & 

The Hiwatts rocked Club R &R as they performed their new single, "If We 

Could. "Martin, the former frontman of Candlebox, noted that the band is 

playing Candlebox material while they tour, then blew us away with a jamming 

rendition of "Far Behind." Smiling after the show are (l -r) the band's Robbie 

"Spider "Allen, R &R's Frank Correia and Cyndee Maxwell, Martin and Hiwatts 

Colin Duchin, Sean Hennesy and Adam Kitty. 

At 1:30pm is the session "What 
Outsiders Think of Radio." "I'm excit- 

ed about this panel," Jacobs says. "So 
much of what happens at conventions 
tends to be very insular. We always 
talk about things that affect our little 
worlds - music, Selector, research - 
yet there's a huge thing going on out- 

side of radio that's affecting many oth- 
er industries. These industries are in 

the process of building audiences - 
which are made up of people who lis- 

ten to radio - by providing music 
and other entertainment. 

"We tend not to think about these 
things very often; so what we did 
was bring in people who represent 
these different industries or prod- 
ucts to try to get an idea of how they 
are building audience, what they are 
thinking and what they think of ra- 
dio and the way we're handling 
things. Hopefully, they'll give us 
some insight into how they think 
they're going to beat us." 

The panel for "What Outsiders 
Think of Radio" will feature XM Sat- 
ellite Radio's Lee Abrams ( "I think 
Lee will be pretty glib about what's 
happening in satellite radio," says Ja- 

cobs), Columbia's Charlie Walk 
( "Charlie will talk about other ways 
his company is looking to expose 
bands and songs besides radio ") and 
AOL /First Listen's Evan Harrison 
( "Radio, of course, hates how First 
Listen gets new music before they do, 
but First Listen is generating millions 
of downloads for new music. We 

thought it'd be interesting to find out 
how they're cutting deals, what 
they're doing, etc. "). 

Also on the panel are NPR's Jay 
Kemis ( "People don't realize what a 
force NPR has become, because pub- 
lic radio doesn't show up in ratings 
unless you're using Maximiser. Jay 
worked on 60 Minutes for a number 
of years, was one of the NPR founders, 
went to commercial television, then 
came back to NPR. He's brilliant and 
an incredible personality") and Elec- 

tronic Arts' Steve Schnur ( "Steve is 

plugging music into video games, 
which many people think of as ex- 
tremely peripheral, but they really 
aren't. More people, especially young- 
er people, are video gaming than are 
seeing movies and, in some cases, lis- 

tening to the radio. Steve will talk 
about how he does his job, his work 
with the labels, how he figures out 

what music works where and, frank- 
ly, how much exposure he's giving the 
labels above and beyond radio "). 

The Rock CEO 

At 3:15pm keynote speaker Matt 
Ragas, the author of The Power of Cult 
Branding, will take the floor. "Matt's 
extremely bright," Jacobs says. "So 
many radio stations are struggling 
with the issues that he writes about in 
the book. 

"We're working very closely with 
him to sensitize him to what's going 
on in our business and to make sure 
his presentation is not generic, but 
very specific to what radio program- 
mers and marketers are thinking." 
Ragas was featured in this column last 
week. 

At 230pm there will be a one-on -one 
with David Field, CEO of Entercom. 
"David is a fascinating guy," Jacobs 
says. "He's young and exceptionally 
bright. After learning radio he spent 
a lot of years in the financial commu- 
nity. Then he came back to radio, so 
he brings it all to the table. Unlike 
some of his peers - of course, it's a 

business and a public company - he 
truly enjoys the business and loves 
music. 

"He has seen Pearl Jam more times 
in the past 10 years than probably any- 
body else. Many years ago, when The 
Who were doing the Quadrophenia 
tour, I was visiting one of David's sta- 
tions. He happened to be in town, so 
we were chatting. 

"He asked me if I'd seen the Who 
show, and I said that I didn't think I'd 
be able to see it, due to travel commit- 
ments. David chided me, saying, 'I 
don't understand how you could be 
the Classic Rock consultant and not 
see the show.' 

"I thought, 'Who am I talking to ?' 
But that's how he is. It's going to be 
no-holds - barred. There's nothing that 
we can't talk about, so we'll get into 
it all, from consolidation to corporate 
radio. It'll be a different insight into 
the executive brain than we're nor- 
mally able to get." 

A special (free) badge will be re- 
quired to attend the summit. It can be 
obtained by contacting Lisa Riker at 
Jacobs Media at fisarikerejacobsmedia. 
com. The morning sessions are for Ja- 

cobs Media clients only. The sessions 
that are open to everyone begin at 
1:30pm. 
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ROCK TOP 30 
® May 30, 2003 

ARTIST T.TLE LABELIS) 

AUDIOSLAVE Like A Stone (lnterscope /Epic) 

STAIND Price To Play /flip /Elektra /EEG) 

TRAPT Headstrong (Warner Bros.) 

GODSMACK Straight Out Of Line (Republic /Universal) 

3 DOORS DOWN The Road I'm On (Republic /Universal) 

LINKIN PARK Somewhere I Belong (Warner Bros.) 

F00 FIGHTERS Times Like These (Roswell/RCA) 

BLACK LABEL SOCIETY Stillborn (Spitfire) 

3 DOORS DOWN When I'm Gone (Republic/Universall 

SEETHER Fine Again (Wind -up) 

LYNYRD SKYNYRD Red, White & Blue (Sanctuary /SR6) 

QUEENS OF THE STONE AGE No One Knows (Interscope) 

CHEVELLE Send The Pain Below (Epic) 

SALIVA Always (/stand /IDJMG) 

REVIS Caught In The Rain (Epic) 

DOUBLEDRIVE Imprint (Roadrunner /IDJMG) 

SALIVA Rest In Pieces (lsland /IDJMG) 

LIVE Heaven (Radioactive /MCA) 

SEETHER Driven Under (Windup) 

EVANESCENCE Bring Me To Life (Windup) 

COLD Stupid Girl (flip /Geffen /lnterscope) 

POWERMAN 5000 Free (Dream Works) 

P.0.0. Sleeping Awake (Maverick /Reprise) 

ALLMAN BROTHERS Firing Line (Sanctuary /SRG) 

SHINEDOWN Fly From The Inside (Atlantic) 

SAMMY HAGAR Hallelujah (Sanctuary /SRC) 

SOCIALBURN Everyone (Elektra /EEG) 

THEORY OF A DEADMAN Make Up Your Mind (Roadrunner /IDJMG) 

TRAIN Calling All Angels (Columbia) 

DEFTONES Minerva (Maverick /Reprise) 

TOTAL ,I - GROSS WEEKS ON TOTAL STATIONS 
PLAYS PLAYS IMPRESSIONS CHART ADDS 

1001 

669 -50 61871 18 3010 

533 +23 47214 7 2910 

486 -29 41505 20 2210 

444 0 37732 17 2510 

391 +21 34461 10 3112 

387 -55 35049 13 2010 

368 -17 36980 18 2410 

367 +7 25367 9 2411 

356 .100 35588 33 3010 

338 .30 30755 42 2410 

308 6 21481 8 1810 

274 -44 24929 30 1910 

267 .19 22593 15 2110 

263 -7 25463 33 2310 

257 -3 19141 13 2210 

244 -3 16840 10 2111 

240 -4 18221 12 1810 

183 23 17919 6 1610 

180 +17 17299 11 1610 

179 -18 10024 8 1310 

177 -5 18053 7 1611 

176 -10 15942 9 1610 

169 +5 12614 4 1510 

166 26 13013 12 1310 

155 0 12867 2 1910 

153 +11 9257 2 1410 

135 +30 8910 1 2013 

135 -28 10393 19 1510 

130 +29 10931 1 1010 

114 +9 7721 1 910 

32 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
5/18 -5/24. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed 
first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R8R by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week increases 
in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from 
the Arbitron Company (© 2003. The Arbitron Company). O 2003, R&R, Inc. 

New &Active 
SMILE EMPTY SOUL Bottom Of A Bottle /Laval 
Total Plays: 106, Total Stations: 12, Adds: 0 

MARILYN MANSON Mobscene (Nothing /lnterscope) 
Total Plays: 105, Total Stations: 6, Adds: 0 

QUEENS OF THE STONE AGE Go With The Flow (/nterscopel 
Total Plays: 104, Total Stations: 12, Adds: 1 

RA Rectifier (Republic /Universal) 
Total Plays: 94, Total Stations: 12, Adds: 2 

LED ZEPPELIN Black Dog (Atlantic) 
Total Plays: 55, Total Stations: 3, Adds: 0 

TYPE 0 NEGATIVE I Don't Wanna Be Me (Roadrunner/IDJMG) 
Total Plays: 49, Total Stations: 6, Adds: 0 

INDIGENOUS C'mon Suzie (Silvertone) 
Total Plays: 49, Total Stations: 5, Adds: 1 

MEMENTO Nothing Sacred (Columbia) 
Total Plays: 48, Total Stations: 7, Adds: 1 

MUDVAYNE World So Cold (Epic) 

Total Plays: 47, Total Stations: 6, Adds: 1 

MANMADE GOD Safe Passage (American/IDJMG) 
Total Plays: 41, Total Stations: 7, Adds: 1 

Songs ranked by total plays 

Most Added - 

www.rcadds. corn 
ARTIST TITLE IABEUSI 

METALLICA St. Anger (Elektra /EEG) 

JIBE Yesterday's Gone (226) 

SOCIALBURN Everyone /Elektra /EEG) 

RED HOT CHILI PEPPERS Dosed (Warner Bros.) 

3 DOORS DOWN The Road I'm On Republic/Universal) 

RA Rectifier (Republic /Universal) 

Most 
Increased Plays 
ARTIST -i ,E LABELS) 

SOCIALBURN Everyone (Elektra /EEG/ 

TRAIN Calling All Angels (Columbia) 

MUDVAYNE World So Cold (Epic) 

ADDS 

23 

4 

3 

3 

2 

2 

TOTAL 
PLAY 

INCREASE 

+30 

+29 

+26 

INDIGENOUS C'mon Suite (Silvertonel +26 

RED HOT CHILI PEPPERS Dosed (Warner Bros.) +25 

TYPE 0 NEGATIVE I Don't Wanna Be Me (Roadrunner /IDJME) +25 

AUDIOSLAVE Show Me How To Live (lnterscope /Epic) +24 

STAIND Price To Play (Flip /Elektra /EEG) +23 

3 DOORS DOWN The Road I'm On (Republic /Universal) +21 

LIFEHOUSE Hanging By A Moment (DreamWorks) +18 

LED ZEPPELIN Over The Hills And Far Away (Atlantic) +18 

Most 
Played Recurrents 

TOTAL 

ARTIST TITLE LABELISI PLAYS 

DISTURBED Remember (Reprise) 230 

F00 FIGHTERS All My Life (Roswell /RCA) 196 

G00SMACK I Stand Alone /Republic /Universal) 162 

RED HOT CHILI PEPPERS Can't Stop (Warner Bros.) 159 

NICKELBACK Never Again (Roadrunne //IDJMG/ 151 

DISTURBED Prayer (Reprise/ 148 

NICKELBACH How You Remind Me /Roadrunner /IDJMG) 146 

PUDDLE OF MUDD Drift & Die /Flawless /Gellen /lnterscope) 144 

RED HOT CHILI PEPPERS By The Way (WarnerBros.) 131 

CREED Weathered (Windup) 128 

PUDDLE OF MUDD She Hates Me (flawless /Geffen/lnterscopel127 

PUDDLE OF MUDD Blurry (flawless /Geffen/lnterscopel 123 

AUDIOSLAVE Cochise (lnterscopelfpic) 120 

MUDVAYNE Not Falling (Epic) 115 

STONE SOUR Bother (Road runner /IDMG) 113 

SYSTEM OF A DOWN Aerials (American /Columbia/ 110 

STAIND For You (flip /Elektra /EEG) 109 

CHEVELLE The Red (Epic) 109 

PUDDLE OF MUDD Control (Flawless /Geffen /lnterscope, 99 

STAIND It's Been Awhile (Flip /Elektra /EEG) 98 

R &R Station Playlists have moved to the web. 
See all of our monitored reporters at 

www.radioandrecords.com. 

Reporters 
K7AR/Albuquerque. NM 
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pp 
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KWHUAnchorage, AK 
PO ,.,rs,.M, 
UG.M.PnMa,.a 

CSn,xnn-,ae, 

KLBJ/Austin, TX 
APCarrd 
LensLowa 

JIa Lfe 

KOOJRaton Rouge, LA 
roPMAa.MP 
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r .r P.r.e ca,.- 
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JM`J,M, 
,Mar 

Mm 

KIOCrBeaumnt. TX 

WKGB/Binghamton. NY 
Fee 

WBUF/Buffalo. NY 

.JM:nnUa 

WROK/Canton. OH' 

WPXC/Cape Cod, MA 
01.1 Slext MOM. 

WYBB/Chadeston, SC 
POLO IMmAmen 

O 

Se-S4 c,-K 

MnMLiG'MMn' 

rtew+..., 

WKLÇharleston, 
WV 

M.w.wM 

MR.. M,, 

WEBN/Ctncfnnati. OH' 
wo.su,m.wn 

VW. 

KNCN/Carpus Christi. TX 

Mo°"w,Ph:l 

s Sx43.MtMV,v. 
Ja ar 

KLAO/EI Paso, TX 

AMMO GM G 

WPHD/Elmila-Coming, NY 

ö s:; °v. 

WRCO/Fayeneville, NC 
OU Paulki.r. 
PO 14.1Arsen 
MD Mr. 

Ase 

KLOLMouston, TX 

MD Swaim 

WRKRA(alamazoo, MI 

.ar 
,,4,M 

WCLGANorgantown. WV 
Po .wnnw 

WOHA/Monistown. NJ' 
MVO Terrec.an 

WBAB/Nassau-Sullolk, NY' 
Pp !am Pun 
P.P0180,1ohn P.m 

KFZX/Odessa- Midland, TX 
PMMD vM.G,d.cdl 

KEZO/Omaha, NE 

WRX/Pe nsacola, FL' 
M((¡Mlla. 

WWCTrPeoda, IL : MO, 

WMMR/Philadelphía, PA 
PD. Sm,Md wv, 
AMMO ItenDpeto 

KDKB/Phoenix, AZ 

ó:wm°° 
°wm, 
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Pono u.e lines 

cMC 
cn+uK,xc, 
axwaia raa, 

WFUY/Providence, RI' 
P uJa.e.a..n.a 
APM. 

M°°"er.JMon.:,t 

KCAL/Riverside. CA 
PD 

WROVRioanolre-Lyridlburg. VA 
PD Yen Robre. 

WCMF/Rochester. NY 
PD LICCr. 
MD Cm.. Kane 

WXRX/Rockford. IL 
POW Stone 

KBER/Salt Lake City. UT' 
:Máwones 

KSJO/San Francisco. CA' 

KXFX/Santa Rosa, CA 
POMD He 

MO ñn m 

KISW/Seattle- Tacoma, WA ' 
PO 

°e";áAOUD é , 

KTUX/Shreveport, LA' 

KXUS/Spnngfield. MO 
PD Mama 
MD 

WKLT/Traverse City, MI 

KLPX/rucson, AZ 
FOLD Jbms.riee 

KMOD/Tulsa. OK' 

WMZKAVausau. WI 

WROR/Wilmington. MC 
John 

AMMO e. Stew 

KATS/Yakima, WA 

WNCD/Youngstown, OH 

'Monitored Reporters 
52 Total Reporters 

32 Total Monitored 

20 Total Indicator 
16 Current Indicator Playlists 

Did Not Report. Playlist Frozen (4): 
WVRK/Cotumbus, GA 
WOBZ/Macon. GA 
KCLB/Palm Springs, CA 
KZOZ/San Luis Obispo, CA 
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ACTIVE ROCK TOP 50 
® May 30, 2003 

ARTIST TITLE LABELSI 

AUDIOSLAVE Like A Stone (Interscope/Epic) 

LINKIN PARK Somewhere I Belong (Warner Bros.) 

GODSMACK Straight Out Of Line (Republic /Universal) 

STAIND Price To Play (flip /Elektra /EEG) 

TRAPT Headstrong (Warner Bros.) 

CHEVELLE Send The Pain Below (Epic) 

DISTURBED Remember (Reprise) 

COLD Stupid Girl (flip /Geflen / /nterscope) 

EVANESCENCE Bring Me To Life (Wind -up) 

POWERMAN 5000 Free (Dream Works) 

REVIS Caught In The Rain (Epic) 

SALIVA Rest In Pieces (island /LDJMG) 

3 DOORS DOWN The Road I'm On (Republic /Universal) 

SEETHER Driven Under (Wind -up) 

DEFTONES Minerva (Maverick /Reprise) 

SEETHER Fine Again (Wind -up) 

MARILYN MANSON Mobscene (Nothing //nterscope) 

P.O.D. Sleeping Awake (Maverick /Reprise) 

BLACK LABEL SOCIETY Stillborn (Spitfire) 

MUDVAYNE Not Falling (Epic) 

SHINEDOWN Fly From The Inside (Atlantic) 

F00 FIGHTERS Times Like These (Roswell /RCA) 

DOUBLEDRIVE Imprint /Roadrunner /IDJMGI 

TAPROOT Mine (Velvet Hammer /Atlantic) 

PRESENCE Tonz Of Fun (Curb) 

UNLOCO Failure (Maverick /Reprise) 

QUEENS OF THE STONE AGE Go With The Flow ( /nterscope) 

SMILE EMPTY SOUL Bottom Of A Bottle (Lava) 

MUDVAYNE World So Cold (Epic) 

SOCIALBURN Everyone (Elektra /EEG) 

MEMENTO Nothing Sacred (Columbia) 

RA Rectifier (Republic /Universal) 

BREAKING BENJAMIN Skin (Hollywood) 

DIE TRYING Oxygen's Gone (island /IDJMG) 

CAVE IN Anchor (RCA) 

LIVE Heaven (Radioactive /MCA) 

WHITE STRIPES Seven Nation Army (Third Man /V2) 

ETHER SEEDS Save Your Own Life (Roadrunner/IDJMG) 

PILLAR Fireproof (MCA) 

(HED) PLANET EARTH Blackout (Volcano /Jive) 

CLOSURE Look Out Below (TVT) 

ACROMA Sun Rises Down (Republic /Universal) 

TYPE 0 NEGATIVE I Don't Wanna Be Me (Roadrunner /IDJMG) 

LINKIN PARK Faint (Warner Bros.) 

SLUR Who I Am (Tarpit) 

THREE DAYS GRACE II Hate) Everything About You (Jive) 

STONE SOUR Inhale (Roadrunner /IDJMG) 

FROM ZERO Sorry (Arista) 

VENDETTA RED Shatterday (Epic) 

FINGER ELEVEN Good Times (Wind -upl 

TOTAL 

PLAYS 

1918 

1905 

1859 

1723 

1699 

1575 

1344 

1271 

1187 

1067 

992 

988 

963 

931 

879 

871 

839 

827 

779 

738 

650 

530 

514 

511 

507 

497 

480 

453 

435 

434 

416 

388 

314 

245 

210 

198 

176 

164 

163 

149 

143 

138 

134 

125 

117 

115 

112 

112 

100 

99 

- 
PLAYS 

-57 

-123 

-3 

-10 

-115 

+54 

-101 

+64 

-46 

+26 

+24 

-74 

+15 

-10 

+16 

-52 

+2 

-11 

.8 

-77 

+12 

-96 

+44 

-94 

+48 

-72 

+27 

-23 

+158 

+109 

+17 

+25 

-217 

+29 

+10 

-15 

+42 

-15 

+20 

-52 

+8 

-22 

+39 
7 

-21 

+26 

+13 

-5 

.9 

+26 

GROSS 
IMPRESSIONS 

1001 

146630 

152387 

139127 

140360 

141424 

127230 

107915 

95456 

89139 

77500 

73558 

61947 

67319 

72273 

61071 

67572 

68670 

62377 

63165 

61911 

55936 

50246 

39061 

37470 

34808 

34668 

37634 

33048 

29892 

33400 

32073 

26139 

26001 

14252 

13127 

11247 

18811 

10462 

11841 

10822 

12980 

10643 

11246 

5372 

6858 

7981 

15447 

7856 

5999 

5234 

TOTAL STATIONS/ WEEKS ON 

CHART ADDS 

20 6210 

13 6010 

17 6210 

8 6110 

33 6010 

19 5910 

26 5510 

14 5810 

17 4610 

11 5810 

15 5710 

14 5310 

12 5410 

17 5410 

6 5212 

45 5610 

7 5410 

6 5610 

10 4210 

33 4510 

10 5312 

20 3410 

12 3911 

12 5110 

10 4010 

13 4410 

8 4310 

8 4411 

3 4211 

3 4512 

6 4311 

4 4012 

15 4510 

4 3110 

7 2610 

7 1810 

2 1111 

4 2110 

3 2111 

19 2110 

6 2012 

6 1911 

2 1711 

3 311 

9 1310 

1 1713 

18 910 

11 1610 

2 1310 

1 1011 

62 Active Rock reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
of 5/18 -5/24. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays is 

placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 
increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with 
permission from the Arbitron Company (© 2003. The Arbitron Company). © 2003. R &R, Inc. 

Most Added 
www. rradds. coin 

ARTIST ' _,BE a 

METALLICA St. Anger (ElektralEEG) 

MANMADE GOD Safe Passage (American /IDJMG) 

REACH 454 New Scar (Wont Be Like You) Ravel 

DISTURBED Liberate (Reprise) 

THREE DAYS GRACE II Hate( Everything About You (Jive) 

ATARIS Boys Of Summer (Columbia) 

SHINEDOWN Fly From The Inside (At /antic) 

DEFTONES Minerva (Maverick/Reprise) 

SOCIALBURN Everyone (Elektra /EEG) 

RA Rectifier (Republicllviiversal) 

CLOSURE Look Out Below (TVT( 

JIBE Yesterdays Gone (226) 

Most 
Increased Plays 
ARTIST TIT -E LABELIBI 

MUOVAYNE World So Cold (Epic) 

SOCIALBURN Everyone (Elektra /EEG) 

COLD Stupid Girl IfliplGeflen //nterscope) 

RED HOT CHILI PEPPERS Dosed (Warner Bros.) 

CHEVELLE Send The Pain Below (Epic) 

ECHO 7 One Step Away (In 0e Good 

PRESENCE Tont Of Fun (Curb) 

PULSE ULTRA Build Your Cages (Velvet Hammer/Atlantic) 

DOUBLEDRIVE Imprint (Roadrunner/ID/MG/ 

WHITE STRIPES Seven Nation Army (Third Man /V2) 

Most 
Played Recurrents 
ARTIST TITLE LA6EbS 

DISTURBED Prayer (Reprise( 

CHEVELLE The Red (Epic) 

3 DOORS DOWN When I'm Gone /Republic /Universal) 

SALIVA Always (lsland//OJMG) 

SYSTEM OF A DOWN Aerials /American /Columbia/ 

F00 FIGHTERS All My Life (Roswe /l /RCA) 

QUEENS OF THE STONE AGE No One Knows //nterscope) 

TAPROOT Poem (Velvet Hammer /Atlantic) 

STONE SOUR Bother (Roadrunner /IDJMG) 

GODSMACK I Stand Alone (Republic /Universal) 

PUDDLE OF MUDD Drift & Die /flawless /Gelfenllnterscopel 

PUDDLE OF MUDD Blurry ( Flawless /Geffen / /nterscope/ 

NICKELBACK Never Again IRoadrunnerl /OJMG) 

RA Do You Call My Name (Republic /Universal) 

PUDDLE OF MUDD Control (f lawless / Geffen/ /nterscope/ 

RED HOT CHILI PEPPERS Can't Stop (Warner Bros.) 

SYSTEM Of A DOWN Toxicity (American /Columbia) 

AUDIOSLAVE Cochise IlnterscopelEpic) 

P.O.D. Alive (Atlantic( 

PUDDLE OF MUDD She Hates Me (flawless /Geffen //nterscope) 

ADDS 

57 

6 

4 

4 

3 

3 

2 

2 

2 

2 

2 

2 

TOTAL 

PLAY 

INCREASE 

+158 

+109 

+64 

+59 

+54 

+50 

+48 

+45 

+44 

+42 

TOTAL 
PLAYS 

115 

678 

651 

634 

605 

593 

467 

442 

436 

384 

367 

362 

354 

353 

332 

332 

321 

318 

310 

310 

R &R Station Playlists have moved to the web. 
See all of our monitored reporters at 

www.radioandrecords.com. 

Own Your Events 
If no one can see your signs, do they know who staged the event? Make sure you claim ownership at 
all your events with cost -effective, disposable plastic banners. 

We print your logo using up to four spot colors. Perfect for concerts, events and giveaways. 

Packaged on a roll and easy to use. Weather- resistant 
P.O. Box 750250 Houston, Texas 77275 -0250 

Up to 3' High and 6' Wide Durable 713/507 -4200 713/507 -4295 FAX 

ri@reefindustries.com www.reefindustries.com 

* 
ir G. rr 

,r1116,1 
-- 

1- 800 -231 -6074 
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66 ACTIVE ROCK 
® May 30, 2003 

RatelbeMusic.cam 
61)IUILIK IKE"' 

Amer: ca's Best Testing Active Rock Songs 12 + 

For Tne Week Ending 5/30/03 

Artist Title (Label) TW LW Familiarity Burn 
Men 

18 -34 
Men 

18 -24 
Men 

25 -34 

MUDVAYNE Not Falling (Epic) 4.21 4.02 88% 18% 4.23 4.23 4.23 

DISTURBED Remember (Reprise) 4.18 4.12 93% 20% 4.22 4.27 4.18 

GODSMACK Straight Out Of Line (Republic/Universall 4.05 4.11 96% 25% 3.99 4.04 3.95 

TRAPT Headstrong (Warner Bros.) 4.04 4.02 95% 30% 3.88 4.05 3.73 

EVANESCENCE Bring Me To Life (Wind-up) 4.01 4.06 93% 31% 4.02 3.83 4.19 

SEETHER Fine Again(Windupl 3.99 3.92 92% 27% 3.89 4.05 3.76 

AUDIOSLAVE Like A Stone (lnterscope/Epicl 3.97 4.11 96% 30% 4.03 4.01 4.05 

POWERMAN 5000 Free (BreamWorks) 3.96 3.94 71% 8% 3.97 4.15 3.81 

BLACK LABEL SOCIETY Stillborn (Spitfire) 3.95 4.14 68% 9% 4.05 3.93 4.14 

STAIND Price To Play (E /ekna /EEG) 3.91 3.83 88% 15% 3.76 3.88 3.65 

CHEVELLE Send The Pain Below (Epic) 3.90 3.72 91% 22% 3.81 3.90 3.73 

SEETHER Driven Under (Wind-up) 3.86 3.88 78% 15% 3.77 3.95 3.61 

LINKIN PARK Somewhere I Belong (Warner Bros.) 3.85 3.82 97% 32% 3.74 3.86 3.64 

TAPROOT Mine (Velvet Hammer/Atlantic) 3.80 3.78 74% 12% 165 3.68 3.62 

COLD Stupid Girl (Flip /Geffen /lnterscope) 3.79 3.50 90% 20% 3.80 4.06 3.59 

SMILE EMPTY SOUL Bottom Of A Bottle (Lava) 3.75 3.63 40% 6% 3.64 3.81 3.46 

REVIS Caught In The Rain (Epic) 3.74 3.72 62% 10% 3.68 3.59 3.75 

DOUBLEDRIVE Imprint (Roadrunner /IDJMG) 3.72 3.59 43% 8% 3.65 3.77 3.54 

SHINEDOWN Fly From The Inside (At /antic) 3.70 3.73 43% 5% 3.65 3.73 3.57 

UNLOCO Failure (Maverick /Reprise) 3.69 3.45 47% 7% 3.61 3.90 3.31 

SALIVA Rest In Pieces (island /IDJMG) 3.68 3.71 87% 22% 3.48 3.37 3.56 

DEFTONES Minerva (Maverick/Reprise) 3.68 3.59 61% 10% 3.61 3.77 3.45 

3 DOORS DOWN When I'm Gone (Republic /Universal) 3.63 3.81 98% 47% 3.56 3.42 3.68 

BREAKING BENJAMIN Skir (Hollywood) 3.63 3.58 63% 12% 3.52 3.69 3.38 

F00 FIGHTERS Times Like These (Roswell /RCA( 3.60 3.75 96% 34% 3.60 3.70 3.52 

MARILYN MANSON Mobscene(Nothing /Interscopel 3.60 3.54 74% 15% 3.53 3.70 3.37 

P.O.D. Sleeping Awake ( Maverick/Reprise) 3.54 3.52 72% 16% 3.46 3.48 3.44 

3 DOORS DOWN The Road I'm On (Republic /Universal) 3.53 3.69 82% 24% 3.49 3.45 3.52 

QUEENS OF THE STONE AGE Go With The Flow (lnterscope/ 3.49 67% 17% 3.44 3.63 3.29 

PRESENCE Toni Of Fun (Curb) 3.19 3.32 26% 6% 3.18 3.26 3.12 

Totalsamle size is 588 respondents. Total average lavorabilty estimates are based on a scale of 1 -5. (1= dislike very much, 5 r like very much). Total 

familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are 

tired of hearing the song. Sample composition is based on persons 12 +. Persons are screened via the Internet. Once passed. they can take the music 

test based on the format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show 

opinions of participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com The RTM system, is available for 

local radio stations by calling 818 -377 -5300. RateTheMusic.com data is provided by Mediabase Research. a division of Premiere Radio 

etworks. 

New &Active 
PACIFIER Comfort Me (Arista) 

Total Plays: 82, Total Stations: 10, Adds: 0 

ECHO 7 One Step Away (In DeGoot) 

Total Plays: 77, Total Stations: 12, Adds: 1 

RED HOT CHILI PEPPERS Dosed (Warner Bros.) 

Total Plays: 77, Total Stations: 11, Adds: 0 

EXIES Kickout (Virgin) 

Total Plays: 72, Total Stations: 10, Adds: 0 

ANTHRAX Safe Home (Sanctuary /SRG) 

Total Plays: 70, Total Stations: 9, Adds: 1 

PULSE ULTRA Build Your Cages (Velvet Hammer /Atlantic) 

Total Plays: 60, Total Stations: 9, Adds: 0 

MANMADE GOD Safe Passage (American /IDJMG) 

Total Plays: 38, Total Stations: 15, Adds: 6 

REACH 454 New Scar (Won't Be Like You) (Lava) 

Total Plays: 28, Total Stations: 10, Adds: 4 

METALLICA St. Anger (ElektralEEG) 

Total Plays: 1, Total Stations: 57, Adds: 57 

Songs ranked by total plays 

Indicator 
Most Added 

METALLICA St. Anger (Elektra /EEG) 

DISTURBED Liberate (Reprise) 

3 ODORS DOWN The Road I'm On (Republic/Universal) 

SEETHER Driven Under (Windup) 

SHINEDOWN Fly From The Inside (At /antic) 

TYPE O NEGATIVE I Don't Wanna Be Me (Roadrunner /IDJM3) 

DIE TRYING Oxygen's Gone (lsland/IDJMG) 

ANTHRAX Safe Home (Sanctuary /SRG) 

WHITE STRIPES Seven Nation Army (Thad Man /V2) 

AFI The Leaving Song Part II (Bream Works) 

EVE 6 Think Twice (RCA) 

GRADE 8 Brick By Brick (Lava) 

JACKYL Lend Me A Hand (Humidity) 

JIBE Yesterdays Gone (226) 

LINKIN PARK Faint (Warner Bros.) 

Reporters 
WOBIVAIhaoy, NY' 
POMD: ChM Walker 
Asst MD: Jeff Levack 

KZRKIAmarillo. TX 
PD/MD Eric Starer 

Dark PDMD. Guy Dark 

WCHLAugusta. GA' 
OM. Haney Drew 
PDllo Chuck Williams 

KRAB,Bakerslield. CA' 
PDMD. Danny Spanks 

KRFR Bakersfield. CA' 
PD. ale, Quigley 

WIYY Bellmore. MD' 
01.1 Kerry Plackmeyer 
PD. Dave Hill 
APOr.10 Rob Heckman 

WCPRBiIDai-Gultparl. MS' 
OM'. Wayne Watkins 
PD'. Scot Fox 
MD. Mich Cry 

WAAF/Boson. MA' 
PD: Keith Hastings 
MD. Mistress Came 

WRXRDhadanooga. TN' 
PD: Boner 
MD: Dave Spain 

tt 

K90RLhico. CA 

POMO. Dam Sandoval 

NNW/Cleveland. OH' 
PO Jim Trapp 
MD Slats 

KILO.Lololado Spnngs. CO' 
PD. Ross Ford 
APD. Man Gentry 

MN/Columbus. OH' 
PD'. Hal Fish 
AP DM : Ronn: Hunter 

KCCODotpus Christi. TX' 
PD/MD: Dave Ross 

KEGLDallas -Fl. Worth. TX' 
PO: Max Dugan 
APD'. Chns Ryan 
MD: Cindy Scull 

KEPI Denver -Boulder. CO' 
PD Bob Richards 
APO MD. Wune B 

KAZRDes Moines. IA' 
PD Sean Ethan 
MD Jo Michaels 

WRIF,Detmd. MI' 
OMrPD: Doug Porten 
APDMD'. Mark Pennington 

WGBF/Evansville. IN 

PO Fdlboy 
APDMD Slick Nic 

WWBN/Tlint. MI' 
OELPD. Bran Bedoow 
APDMD. Tony LaEre 

KRZR/Fresno, CA' 
OMAin: E. Curbs Johnson 
MD: Rick Roddam 

WROCITt. Myers, R' 
PD: Frita 
MO: Tim Savage 

WBYR/R. Wayne. M' 
OM: Jim Fox 

WRUF/Gainesville- arala, R.' 
PD: Harry Guscon 
AID'. Ryan North 

WKLOGand Rapt. MI' 
PD. Hunter Scott 
AP01,1D. Sean Kelly 

WZORGIeen Bay. WI 
PD..e,10. Roxanne Steele 

WXORìGreenville. NC' 
PD. Bnan Rickman 
APDI,ID: Lu Valentino 

WTPT,IGreenville, SC' 
PD'. Mark Hendrix 
MD. Smack Taylor 

WOXAHanisburg, PA' 
PD: Claudine DBtwenao 
MD: Nixon 

WCCCMardord. CT' 
PO: Michael Naomi 
APD/MD Mike Kamlyi 

minswiRS r5ew... 

KPOtMonolulu. HI' 
PD J J Michaels 
APD: Fil Slash 

r. 

WAMMiunfington, WV 
PDMD: Paul OMrwd 

MITT/Huntsville. AL' 
OM. Rob Harder 
PDMD. Jimbo Wood 
APD. Joe Kurier 

KORCKansas City. MO' 
OktPD. Bob Edwards 
APDMO: Don -Mitten 

KLFXArilleen-Temple, TX 
PDMD: Bob Fonda 

WAG/Lansing, MI' 
OM: Bob Olson 
MO: Kevin Conrad 

KOMP/Las Vegas, NV' 
PO: John Griffin 
MD: Big Many 

WIQLLezitglon-Fayelle, KY' 
PD. Dale OSnin 
MD: Suzy Boe 

KIBLlincoln. NE 

OM. Julie Cade 
PD: EJ. Marshall 
APD: Sparky 
MD: Samantha Knight 

WtFXLauisville. KY' 
01,1: Michael Lee 
MD. Frank Webb 

KFMXtubbock. TX 

OM -. Wes Nessmann 

WJJO,Madison, WI' 
PD'. Randy Hawke 
apollD'. Blake Patton 

WGIRNIanchester. NH 

PD Valone Knight 
MD. Jason Russell 

KFROMcAllen. TX' 
Po'. Alex Duran 

1.1D. Stacy Taylor 

WLZNMIIWaukee. WI' 
PD: !Attie Stem 
MD: Manlynn Mee 

KM/Minneapolis. MN' 
OM. Dave Hamilton 
PD Wade Linier 
MD. Pablo 

KMRORrlodesto. CA' 
PD/MD. Jack Paper 
APO: Matt Foley 

Vr 0.1'A OT. 

WRAT/Monmoulh- Ocean. NI' 
OI.kPD. Carl Cran 
APDMD. Robyn Lane 

WKZORdyltle Beach. SC 

PD: Bnan Ricknan 
APDMD. Charley 

WNORHOdolk. VA' 
PD. Harseymolan 
APDMD -. T Parker 

KATEOklahoma City. OK' 
OM: Chis Baker 
MD: Jake Daniels 

KROCNmaha, NE' 
PD: Ten Sheridan 
MO: Jon Terry 

WTIOOPensacola. FL' 
d : Joel Sampson 
APDSA : Mark "ore Shark" Dyba 

WIXO/Peoria, IL 

POND: May Barran 
r. 

WYSP/Philadelphia. PA' 
OAVPD: im Sabean 
APD:C'IEtlwwds 
Interim MD: RIM DeSisto 

uric t. 

KUPD/Phoenú.AZ' 
PD: J.J. Jelhés 
M0: Larry McFMe 

KUFO/PortlaM, OR' 
oui Dave Nunm.e 
APDMD: Al Scon 

KORB/Ouad CAies, IA-IL' 
0M: Danny Sullivan 
PD: Danny Pita 
MD: Dava Lavora 

WBBBATaleigh-Durham. NC' 
PD. Jay Neel,. 

KOOT/Reno. NV' 
PDMD: Jaye Patterson 

WNVEAtochester. NY' 
PD. Erick Anderson 
LID'. Don Vincent 

KRXOISaclamenlo. CA' 
Stn. Mgr Curtiss Johnson 
PD. Pat Mnin 
MD. Paul Marshall 

WKOLSagirlavr. MI' 
01NPD: Jerry Tarrant. 
MD: Jay Randall 

WZBHSalühury, MO 
PD: Shawn Murphy 
APD/M0 : Miki Hunter 

KISS San Antonio. TX' 
OM Vngil Thompson 
PD: Kevin Vargas 
MD CJ Cruz 

KIOZSan Diego. CA' 
Dir/Prog'. Jim Richards 
PDMD. Shauna Moran -Broom 

KUROSan Luis Obispo. CA 

PDMD. Adam Humes 

WRBRSDUIh Bend. IN 

OWPD. Ron Stryker 
MD. Enc Meier 

KHTOSpokane. WA' 
OM. Brew Michaels 
P0. Ken Richards 
MD. Barry Bennett 

WOLLSpringfield. IL 

PD: Ray Lytle 
APD. arre BmIch 
MD: Rocky 

1 L[rMLCA .V.. W 
APPNFAX 
nMSTIPKO) Zeri 

VILA/Springfield. MA' 
Po: Scott Laudan, 
MD. Becky Pohotsky 

KZAU:Sptinglielc. MO 

oM: Dave DeFrai¢o 
MD George SprKmeister 

WAOXSyacuse. NY' 
POAAD. Bob O Del 

WXTBnampa. FL' 
OM: Brad Hardin 
PD: Rick Schmidt 
APD: Carl Hams 
MD. Laura Phillip: 

KRTOTuIsa. OK' 
PD'. Chns Only 

APT: Kelly Garrett 
tt 

KICT/WichAa. KS' 
PD: D.0 Carter 
MD: Rick Thomas 

WBSXIWìIABs -Bare. PA' 
OM: Jules Riley 
PD: Chns Lloyd 
MD: Freddie 

*Monitored Reporters 

78 Total Reporters if 
l 62 Total Pkloritored 

16 Total Indicator 
15 Current Indicator Playlists 

Stations Outstanding (1): 
WKZO /Myrtle Beach. SC 
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ACTIVE ROCK 

OM THE 
ECO 

llh 

Helen Powers 
Asst. PD/MD, KBER/ 

Salt Lake City 

The role of female DJs in the Rock 
format is changing. It's not so impor- 
tant anymore to sound like a phone 
sex operator; you have to have attitude 
and know who your listeners are. Sure, 
it is still imperative to know the latest 
on the bands you play, but it is increas- 
ingly important to know what is going 
on outside the Rock world. : For in- 
stance, if you're a female jock and 

you're not dedicating a segment of your show to sports, 
you're missing the point. Just look around you - the 
number of female sports reporters and anchors is in- 

creasing. There are chicks playing pro sports with the 
guys, like Annika Sorenstam. The guys may not like it, 

but it is a changing world, and we need to change with 
it. If you don't like sports, you'd better start if you want 
to stay on top. Subscribe to Sports Illustrated, go to 

ESPN.com every day, and, for God's sake, subscribe to all the major 
sports packages on satellite TV. Here's another way I found to re- 
late to the lifestyle of the male rock listener: I bought a 1969 Chevelle 
SS and took it to car shows. I met so many listeners and saw another 
side to them; I was able to relate to them on a different level on -air. It 

always helps to play sports, volunteer and even join motorcycle 
clubs. The bottom line is that the listener's No. 1 reason to tune in 

is the music. But with competition the way it is now, you have to offer 
something worth listening to in between the tunes. If a jock can relate 
to her audience on several levels, she's in! 

0 K, so the big news is Metallica 
(Elektra /EEG) getting 80 total 

adds, but there is some action on the 
two charts. The holiday weekend al- 
ways wreaks havoc with the chart for a 

couple of weeks - stations do spe- 
cialty programming and the chart slows 
a bit. Nevertheless, there is some no- 
table activity: At Active, Audioslave 
make it to No. 1 with "Like a Stone" (Epic), knocking off the vener- 
able Linkin Park and topping both charts ... Powerman 5000 move 
into the top 10 with "Free" (DreamWorks) ... A nice move for 
Roadrunner's DoubleDrive, who score a 27 -23* move with "Imprint," 
and labelmates Type O Negative, who roar 50 -43* with "I Don't 
Wanna Be Me" ... The White Stripes, who are top five at Alterna- 
tive, move 43 -37* this week with "Seven Nation Army" (V2) ... On the 
rock chart, Staind inch up 3 -2" with "Price to Play" (Elektra /EEG) ... 

That's 3 Doors Down whose road now leads to the top five with "The 
Road I'm On" (Republic /Universal) ... Black Label Society move 10- 
8* with "Stillborn" (Spitfire) ... Apparently everyone at the Rock for- 
mat just realized Seether have a new track as "Driven Under" surges 
25 -19* (Wind -up) ... Second to Metallica on the add front is Jibe's 
"Yesterday's Gone" (226). 

ONTHE 
RADIÓ 

- Cyndee Maxwell, Active Rock/Rock Editor 

Record Of The Week 
ARTIST: Various Artists 
TITLE: Sucking The '70s 
LABEL: Small Stone 

OK, you lava -lamp lotharios, bong- huffing headbangers and 

pinball wizards - time for the best flashback this side of brown 
acid.A two -disc set of current stoner rockers covering classic 

'70s tracks, Sucking the '70s is the perfect soundtrack for a 

lovemaking session in your tricked -out van. Suplecs make Rush actually rock with a 

their take on "Working Man." Alabama Thunderpussy and Clutch prove that Jethro 
Tull might have actually deserved the metal Grammy with their respective takes on 
"Hymn 43" and "Cross Eyed Mary." Or you can get the Led out with Hangnail's "Bron- 
yr- stomp" or Disengage's "Communication Breakdown." Former Kyuss bassist Scott 
Reeder rumbles through Sugarloaf's "Don't Call Us We'll Call You," Raging Slab help 
you party down with "We're an American Band," and the requisite Sabbath in Spirit 
Caravan's take on "Wicked World" is more than enough to get you dazed and con- 
fused. Pass the munchies. - Frank Correia, Rock Specialty Editor 

May 30, 2003 R &R 67 

ARTIST: Manmade God 

LABEL: American /IDJMG 
By FRANK CORREIA /ROCK SPECIALTY EDITOR 

If you're going to front a band with God 
in the title, you'd better have a cool 

first name. No problem for the singer of 
new American Recordings rockers Man- 
made God. who goes by the name Pann. 
No word on whether he's named after the 
Greek god Pan, the mythological deity 
who not only cared for the woods, fields 
and flocks, but had a goat's legs, horns 
and ears to boot. Either way, it's pretty 
damn rock 'n' roll. 

Pann certainly seems like he's found 
his calling with the Bay Area band. Af- 
ter bouncing between coasts looking for 
the right group to sing with, Pann placed 
one last newspaper ad before calling it 
quits. Fortunately, guitarist Craig 
Locicero answered the call. The six - 

stringer had been jamming with drum- 
mer Steve Jacobs, with whom he had 
previously played in the rock act Forbid- 
den. Once Pann saw the group play, he 
knew he had to join up, and Locicero and 
Jacobs were equally impressed with 
Pann's pipes. 

With James Walker rounding out the 
lineup on bass. Manmade God hit the San 
Fran scene. The group soon caught the 
ear of Stone Temple Pilots drummer Eric 
Kretz, who produced Manmade God's 
first three -song demo. With a buzz build- 
ing around the demo, the group headed 
south to showcase for labels in Los Ange- 
les. But they realized they weren't quite 

ready, opting to sequester themselves in 
a studio to hone their sound. 

The gambit paid off. Not only did they 
pen what ended up being their lead 
single, "Safe Passage, " they also attracted 
the attention of Brian Joseph Dobbs, an 
engineer who worked with high -profile 
producer Bob Rock. Dobbs produced the 
group's next three -song effort, which 
landed at American Recordings and re- 
sulted in a private showcase for legend- 
ary producer Rick Rubin. The rock gods 
had smiled upon Manmade God. 

Listen to "Safe Passage," and you'll un- 
derstand why the planets aligned for 
Pann and the boys. Walker's bass slinks 
under Locicero's subtle guitars in the 
verse, while Pann's unique vocals dance 
through the chorus. Then the group tear 
the dam down and let the Seattle -style 
grunge water pour through with fluid 
riffage and Chris Cornell -esque vocals. 
Early Active supporters of "Safe Passage" 
include KQRC /Kansas City; WNVE/ 
Rochester, NY; and WBSX/Wilkes Barre. 
With a song this strong, it shouldn't be 
long before Pann and his flock are attract- 
ing their share of nymphs. 

r TOP2O SPECIALTY ARTISTS, 

1. ANTHRAX /Sanctuary/SRGI "Black Dahlia" 

2. CHIMAIRA (Roadrunner /IDMG) "Pure Hatred" 

3. TYPE 0 NEGATIVE fRoadrunneu/IOJMG) "Nettie" 

4. SOILWORK (Nuclear Blast) "Figure No. 5" 

5. BLACK LABEL SOCIETY (Spitfire) "Stillborn" 

6. POWERMAN 5000 (DreamWorks) "Action" 

7. LAMB OF GOD (Prosthetic) "As The Palaces Burn" 

B. NOTHINGFACE (TVT) "Here Come The Butchers" 

9. HELLOWEEN (Nuclear Blast) "Just A Little Sign" 

10. MOTOGRATER (Elektra /EEG) "Suffocate" 

11. FREYA (Victory) "As The Last Light Drains" 

12. SHAI HALUD (Revelation) "Let Us At Last Praise..." 

13. M.O.D. (Nuclear Blast) "The Rebel You Love To Hate" 

14. DARKEST HOUR (Victory) "Hidden Hands Of A Sadist Nation" 

15. CRADLE OF FILTH (Red Ink/Sony) "Babylon A.D." 

16. DYING FETUS (Relapse) "Stop At Nothing" 

17. HOTWIRE (RCA) "Rugburn" 

18. DUST TO DUST (Music Cartel) "Rot" 

19. HOUSE OF 1,000 CORPSES (Geffen /Interscope) "Run Rabbit Run" 

20. DOG FASHION DISCO (Spitfire) "Love Song For A Witch" 

Ranked by total number of shows reporting artist. 
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r &r alternative: 'd 

r &r active rock: 

ds modern rock: 9* 

ds active rock: 16* 

over 15 million in audience! 

la times "...another delirious meld of vulnera ility and 
voraciousness y the and that perfected the lend." 3 out of 4! 

rolling stone: 4 out of 5 stars! usa today: 3 out of 4 stars! kerrang 4 k review! 

over a million visits to deftones.com in just 4 weeks! 

See Deftones on the Sumner Sanitarium "lòur 

deftones.com maverick.com 
Produced br "fern Dale and I)cfinna. Nbi Idaridr Rrpresrucnion for i)rlinnas: \"rlcel !Jammer \'usic and lLuia4emeni Group. 

02I111 \ k Recording Comp:una 

C 
velvehammer 

mc TOXIGIe-r 
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Reporters 
WHRL/Albany. NY' 
OMPO APB MD Lrsa Biello 

KTEG/Albuquerque. NM' 
PO Ellen Flanell 
MO'. Mare Young 

MIIALI ICA .1i.rer 

KTZO /Albuquerque. NM' 
PO: 

Sa 
Snead; 

O Kelley 

MARIS Summer 

EVE 6 Thu 

WNNX/Allanta. GA' 
PD Leslie Fram 
APO: Chris Williams 
MD: Jay Hanen 

WJSE/Atlantie City. NJ' 
0M Lou Romanini 
PD AIPannelm 
M0. Jason Ulanel 

KNOX/Austin. TX' 
PO'. Melody lee 
MO. Toby Ryan 

WRAX/Birmingham, AL' 
PO' Susan Grows 
APD: Humane Shane 
MD'. leck Lindsey 

1 AIAPIS Summe' 
GOOD CHART OTTE -Young 
KIETALIICA Ange. 

KOXR/Boise. ID 
PO Jacere Jackson 
APD MO. 001110 

WBCN,Boston. MA' 
OM Tony Beramml 
VPPmgramming Oedipus 
APDMD Steven Strick 

WFNX/BOStOn. MA' 
PO Cnoe 
APDMO. Kevin Mays 

I. cIL A..II.. Iev1 

WEDG/BuDalo, NY' 
PO Lenny Diana 
MD Ryan Palnck 

WBTZ/Burlington. VT' 
POMD. SlepAarie Hindley 

INK PARK IanJ 

WAVE /Charleston. SC' 
PD Greq Patnek 
APO MD Dann, Vilal000s 

WEND/Charlotte. NC' 
PD lad Daniel 

AROMO Kosten Honeycutt 

WKOXIChicago, IL' 
PD Tim Richards 

AMMO Mary Snuminas 
ANO Nicole Clumrnano 

WZZN /Chicago. IL' 
PD: Bill Gamble 
APO Steve Levy 

MD'. James Va0sdul 

WAOLtincinnab, OH' 
PD' Joe Mmael 
APOMD Shabby 

WAIN/Cleveland. OH' 
PD Kim Monroe 

APO Dom Nardella 

MD Pele Schecke 

WARO/Cnlumhia. SC' 
MD'. Dave farm 

WWCO /Columbus. OH' 
PD Andy Dans 
MD'. 410 DeVoss 

KDGE/Dallas-FE. Worth. TX' 
PO Duane Doherty 
APO MO. Alan Ayo 

[1'1 r,Agggi 

,rl fog. 

Stations and their adds listed alphabetically by market 

WXEG/O1yton. OH' 
PD Steve Kramer 
MD Boomer 

KTCLNenverBoulder. CO' 
PD Rubin 
MD: Hill Jordan 

'.ö SCCIA1911m; E.L an_ 

CIMXIDetroil. Ml' 
PO Murray Bmokshaw 
APD: Vince Cannon 
MO Mal Franklin 

`,If IN I ICA A:'v 

KHTO/EI Paso. TX 
OMPO. One DeFranro 
APD: Greg Pelers 

KNRO/Eugene-Spri nglield. OR 
PD. Chris Crowley 
MEAD Slu Allen 

I.IE :A..ICA Ar,g,,r 

KXNA/Fayetleville. AR 
Po: Dave Jackson 

4 METH I ICA Agin 

WJBX/FI. Myers. FL' 
PD John Ron 
APD: Fin Malla 
MD Jell OHO 

METÁLICA' Ayes' 
THREE DAYS GRACE 'Hate' 

KFRPoFresno, CA' 
PO . Chris Spore 

s MD Reverend 

WGRD!Grand Rapids. MI' 
PD Bobby Duncan 
MD. Michael Grey 

WXNN /Greenville. NC' 
PD: Jon Sanders 
APO Turner Watson 

WEEO/Hagerslown, MD 
APOMs. Dave Roberts 

IRVING Go e 

6 ::NrAiI,S Of IV/vo. -e'On 

WMRO Hardord. CT' 
PD'. Todd Thomas 

MO Char Kelly 

KUCD /HOTOIBIU. HI' 
PD'. Jamie dye 
NO Ryan Sean 

A.11 

KTBZ/HUUSton- Galveslon. TX 

PD' Vince Richards 
APO: Ens Schmidt 

WRZXAndianapolis. IN ' 
PO Scot Jameson 
MD Michael young 

WPLA-Jackiunvllle. FL' 
Po-. Bo Mannews 
APDMD Chad Chumley 

WRZKJohnson Cily. TN' 
VP Prog Ops.. Mark E McKlnn 

KM/Kansas City. KS 

OM PO. Mike Kaplan 
APO: Todd va=ne 
MD: LIAD 

27 KARS 'Summer' 
5 BOWLING FOR SOUP-Rock- 

1 ALKALINE TRIO Ynoog, 
1 BEN HMPER'HUgs- 

WNFZ/Knosville. TN' 
Imenm PD' Antony Prolo 
Imesim MO Dore Nines 

Ayr 

KFTE/Latayette, LA' 
PD: SCdl Fernen 

MO'. Crois 01,01 

WWDX/Lansing. MI' 
PO'. John Bayle 
MD Kelly Bradley 

t ALL A \'EPUA;. 

KXTELas Vegas. NV' 
P0 Dave wemnglon 
APOMO Chris Ripley 

KLEC.LiOle Rock. AR' 
PO Many oenmol 
MD AWOH 

¿SEC 1 

KROaLos Angeles, CA' 
VP,Prog.: Kenn Wealnerly 

APD: Gene Sandbloom 
MD Lisa Weden 

WMFS/Memphis. TN' 
PD. Rob Creasman 

MO. Mike Kdlablew 

NDAMERICAN REJECTS Barg 
METALLICA-Anger 

WZTAMiami. FL' 
Po Troy Hanson 

RPDMO: Ryan Castle 

'tF il`AVSS 
kg, 

lal= 

WLUMMilwaukee. WI' 
PD: Tommy wilde 
MD Kenny Neumann 

ALI PA. 

WHIG. Monmouth-Ocean. NJ' 
PO. Damn Amen 
MD Brian Zarryor 

I véìL- ,i:.R_D sw.... 

KMBTRAonlerey-SaIinas, CA' 
PD Kenny Alien 
POND Spie Taylor 

WBUZRJashville, TN' 
OM Jim Parrot 
PO MO Rus SCAenek 

Vender 
50E 6 laie 

AIBURN F 
'..PEE DAYS GRACE "Hate' 

WRRYMewburgh. NY 
PO MO Andrew Bons 

o Acne 

KKND New Orleans. LA' 
OMPS. Rob Summers 
APDMD Eng 

WXRKMew York. NY ' 
MD rade Peer 

WROX/Nodolk, VA' 
PD: Michele Diamond 
MO'. /owe Powers 

23 LIMN PARK 'Fad 
2 BOY SETS FIRE ales, 

WARS Simile 
DISTURBED Liberate 

SOCTNBURN- Evvyone 

KORX/Odessa- Midland. TX 
PO Mlahael Todd Mobley 

1 AJ.l RADIO Ride 

B_WL tE; TOR SOUP' Aock" 

i DIE TRYING Gone 
7 EVEanc 
7 METAll AII ICA Angel 

KHBZ /Oklahoma City. OK' 
PD. Jimmy Baredda 

WJRR/Odando,FL' 
PO PM Lynch 
MD: Mclennan 

6 ALL-AMERICAN REJECTS 'Sarg 
6'ETA' I ICA'AJrger' 

MILL Orlando FL' 
P0. Nan Amrlh 
APDMD: Bobby Smith 

ALL CAN -:.:_s 'Str; 
EM, L ICA Arge. 

WPLY Philadelphia. PA' 
PD Lm Mecwnn 
MO Dan Fein 

Á6J5 

KEDJIPhoenis, A2 ' 
PO Nancy Stevens 
APD: Dead Au Dave 
MD Robin Nash 

AM RADIO RdC 
ME TAIUCA-Anger." 

KZON/Phoenio. AZ' 
OMPO- Tim Marannlle 
APDMD'. Kenn Manmon 

WXDX/Pinshurgh. PA' 
PD. John Mascoma 
MD Vinnie 

KNRKPOdland. OR' 
Po Mark Hamilton 
APDMD Jay, 

WBRU/Providence, RI' 
PD'. Seth Resler 
MO. Andy Yen 

WWRX/Providence. RI' 
PO Crune 

APOMO. Kevin Mays 

METALLICA Anger 
'CCT75 

KRZO/Reno, NV' 
OM: Rob Blare krone 
APD: Jeremy Smfh 
MO'. Mal Diablo 

551ES"nrmA- 

WDYL/Richmond, VA' 
PO Mike Murphy 
MO Kehr Oalun 

20 LINKIN PARK "FMC 
EVE 6 "Tunte- 
METALUCA-Moe( 

WRXLBichmond. VA' 
POND: Casey Krukowski 

APO: Jay Smack 

METN.'CA Ayer 

KCXX/Riverside, CA 

WM Belli Glee 
APO/MD: Dard James 

DE 6'T;: 
METALLICA A'J- 
MUOVAYNF Cad 

WZZI.!Roanoke- Lynchburg. VA 

GMIPD: Bob Travis 

MD: Grob Trans 

19 RED HOT CHILI -Dosed 
19 USED Yew 
1 BOY SETS FIRE -Nest- 
6 ALKALINE TRIO imgn" 
R ZUG IZLAND try- 

MUDVAYNE 

5 BOWLING FOR SOUP "ROd- 
EVE rime" 
METALLICA' Ayer" 
STREETS YJug- 
MIRADIO -RdC 
PAL0ALT0 -Breathe' 

WZNEIRochester, NY' 
IMlPD; Mike Danger 
MO: YioM 
4 AiAF.S'5.-.-. 

PPE 6 Tg, 

KWOO/Sacramanta, CA' 
PO: Ron Bone 
APO: Boomer 

4115 

KPNT /St. Louis, MO' 
PD. Tommy Madero 
MO' Jed Frene 

APO. Jell "Woody' Fit 
L.ETALUCA Myer' 

KCPX'Salt Lake Cily. UT' 
PDIMO. Ian McCain 

.linoS yn,r._ 

KXRIVSaIt Lake City, UT 
PD Todd Plater 
APDMD: Mie Fulton 
AMO: Corey (Men 
+ GOOD CHARLOTTE YOGIS 
1 EVE E0vIe 

XTRArSan Diego, CA 
Pn. Bryan Schad 
MD Many WMmer 

Ro Adds 

KCNL/San Jose, CA 
POND. John Albs 
11 CAESARS "Jerk- 
9 EVE 6'Two" 
8 TANN "Mods" 
1 GUSTER Amsterdam- 

KITS/San Francisco, CA' 
PO: Sew Dowry 
MO Aares e 
3 USED Yelbw' 
2 WHITE STRIPES -BMOn 

D FIGHTERS low- 
RED HOT CHILI 'Dosed" 

KIEE/Santa Barbara. CA 

GMPO Eddie Gmierer 
MD Dakota 

KNDO /Seattle- Tacoma. WA' 
PO Pill Manning 
APO: Jim Keller 

12 MOIOSIAVE "ros 
3 EVE6 Twee' 

KSYR/Shmvepod, LA' 
Adiq PO MR. Henan Mg 

ALKALINE TRIO 'Enough' 
EVE 6 Twig" 
ERIES "Köre" 
METALLIG'Ange 

NCDNSpokane, WA' 
NA Job McGann 
PO: Sann Hill 

No Odds 

WKRLSyracuse. NY' 
OMPD. Mlmr Griswold 
MOND : Abbe Weber 

BEN HARPER Hands 

.,.,:w_ CA-Anger 

WSUN/Tampa, FL' 
OMM: Orals Beth 
PO: Wet 
APO: Pal Lando 

DIE TRYING "Gone 
0E2 PDT CH'., Dosed 

KFMA/Tucson, AZ' 
PD'. Libby Carslensen 
MO Man Spry 

g EVES Tpice 
of ü'FIE TRIO 'Enough 

KMYZITuIsa. OK' 
PD: Lynn Barstow 
MD Corbin Pierce 

MFINLICA Anger 

WHFSAVashington. DC' 
PD'. Hoben Remamin 
APD. Bob Waugh 
MO' Pat Femse 

WWDC/Washinglon. DC' 
PD Buddy Raer 
MO leeAnn Curds 

WPBZ/Wesl Palm Beach. FL' 
OWN John Hornell 
MD: Eric enema 

1 USED "Vow" 
1 ALKALWE TRIO-Enough" 

0000 CHARLOTTE 'Wong" 
RED TOT CIILI -Dosed" 

WSFMIminpton, NC 
PO Wheal 
4 UNION PARK la" 
4 WHITE STAPES 'Seven" 
2 METALLICA 'Anger' 
1 HOT HOT HEAT"Banowes' 

*Monitored Reporters 

94 Total Reporters 

85 Total Monitored 

9Total Indicator 
7 Current Indicator Playlists 

Did Not Report, Playlist Frozen (2): 
WCYY/Portland, ME 
WXSR/Tallahassee, FL 

New &Active 
EVANESCENCE Going Under (Windup) 

Total Plays: 271, Total Stations: 10, Adds: 1 

ALKALINE TRIO We've Had Enough (Vagrant /TVT/ 
Total Plays: 256, Total Stations: 28, Adds: 8 

BEN HARPER With My Own Two Hands (Virgin) 

Total Plays: 226, Total Stations: 18, Adds: 4 

THREE DAYS GRACE (I Hate) Everything About You (Jive) 

Total Plays: 210, Total Stations: 21, Adds: 6 

MUDVAYNE World So Cold (Epic) 

Total Plays: 177, Total Stations: 10, Adds: 3 

ZUG IZLAND Cry (Psychopathic) 

Total Plays: 154, Total Stations: 14, Adds: 1 

AFI The Leaving Song Part II (Cream Works) 

Total Plays: 140, Total Stations: 11, Adds: 2 

CAESARS Jerk It Out (Astra/werks/EMC) 

Total Plays: 128, Total Stations: 9, Adds: 2 

FEEDER Come Back Around (Republic /Universal) 

Total Plays: 121, Total Stations: 14, Adds: 0 

MEMENTO Nothing Sacred (Columbia) 

Total Plays: 116, Total Stations: 9, Adds: 1 

Songs ranked by total plays 

Please Send Your Photos 

R &R wants your best snapshots (color or black & white). 

Please include the names and titles of all pictured and send them to: 

R &R, do Mike Davis: 10100 Santa Monica Blvd., 3rd Floor, Los Angeles, CA 90067 

Email: mdavis@radioandrecords.com 

Indicator 
Most Added 

METALLICA St. Anger /Elektra /EEGI 

DIE TRYING Oxygen's Gone (Island/IBM) 

EVE 6 Think Twice (RCA) 

BOWLING FOR SOUP Punk Rock 101 (Jive/ 

WHITE STRIPES Seven Nation Army (Third Man /V2I 

HOT HOT HEAT Bandages (Sub Pop /Reprise) 

LINKIN PARK Faint (Warner Bros.) 

FOUNTAINS OF WAYNE Stacy's Mom IS-Curve/EMC) 

AM RADIO Taken For A Ride (Elektra /EEG) 

MICHELLE BRANCH Are You Happy Now? (Maverick /WB) 
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MAX TOLKOFF 

r- mtolkoff@radioandrecords.com 
ALTERNATIVE R &R .ay zoi, 

More Meat For The Summit 
You want substance? Jacobs Media's Dave Beasing fills us up 

eep beneath the tarmac of Telegraph Road in the 
Detroit suburb of Southfield is a hidden vault belong- 
ing to Jacobs Media. The vault is suspended on shock 
absorbers, and advanced, doubly redundant environ- 
mental- stabilization systems scrub the air every 90 sec- 
onds. The five -foot -thick, reinforced concrete walls 
would allow the vault to withstand a near -direct hit by 
a nuclear missile. All of this is designed to protect the 
inner chamber, which is devoid of furnishings except 
for a bare metal table. 

On that table sits a large glass jar. 

The jar contains approximately five 
gallons of a thick, translucent fluid; 
tubes and wires connect it 
to a panel on the wall. The 
room glows with a dim, 
blue phosphorescence 
emanating from within 
the jar. There, protected 
from the elements and 
floating serenely, is the 
brain of Fred Jacobs. 

The entire Jacobs Media 
Empire is controlled from 
this fortress, well protect- 
ed from the outside world. No one 
has actually seen Fred in a very long 
time (rumor has it that his brain grew 
too large for his cranium, so it was 
given a new home, and his body is 

being cryogenically preserved in the 
basement of the Rock & Roll Hall of 
Fame in Cleveland). 

He communicates with the rest of 
the Jacobs Media office through a 

special speaker phone -like device in 
the conference room, like Charlie 
from Charlie's Angels. His brother 
Paul, other brother Bill, Tim Davis, 
Dave Beasing, Pam Forrest, Lisa, 
Jenn and the other members of the 
Jacobs Media force then venture forth 
to conquer the world. 

As you know, Beasing handles the 
alternative division. For the last four 
years he and the rest of Jacobs Media 
have put together a separate little Al- 

ternative and Rock summit under the 
canopy of the R &R Convention, and 
every year the agenda gets better. 

There's real meat here, and if your 
desire is to come to a convention to 
actually learn a few things, the Jacobs 
Media Summit is the place to be. I 

had a chat with Beasing the other day 
to preview this year's offerings. We 
started with an overview of the for- 
mat in general. 

DB: New rock is, for the most part, 
new rock. When you compare Alter- 
native and Active Rock, sometimes 

there's a difference in the 
percentage of gold and the 
types of gold that an Ac- 

tive Rock station will play 
vs. an Alternative station, 
but it is true that, when 
you look at the currents, 
there are only a few songs 
separating the formats 
right now. 

Alternative still has a 

little bit more of a sensi- 
bility toward the pop side. There 
are going to be more currents of the 
Evanescence type or of the Sum 41 

type at Alternative that will even- 
tually cross over to CHR and AC, 
perhaps. But it's true that most of 
the currents are the same at Alter- 
native and Active. 

Dave 

R &R: Are we basically an Active 
Rock fonnat these days? What are the dif- 

ferences out there, as you see them? 

Beasing 

"It seems like the 

farther you get away 

from the grunge 

explosion, the fewer 

differences there 

are in tastes around 

new rock." 

We have hopes at Alternative. 
The smart programmers are con- 
stantly fishing for the next White 
Stripes or Evanescence who will 
help separate the formats. Those 
are examples of two bands who 
have received greater acceptance at 
Alternative so far than at Active. 
We look for those all the time. 

On the other hand, Godsmadc and 
Metallica will probably continue to 
be stronger at Active Rock. But we're 
talking about shades of new rock. It 
seems like the farther you get away 
from the grange explosion, the few- 
er differences there are in tastes 
around new rock. 

R &R Have you noticed anything so 

far this year that leads you to believe that 

the Alternative format is separating it- 

self a little bit pore from Active and 
might be softening up a bit? 

DB: I don't know about softening 
up, but there's some broadening out. 
This is where our Summit session 
about the differences between Alter- 
native and Active will be very inter- 
esting. We're going to approach this 
two ways. One is, how is the audi- 
ence different? That could vary a lot 
around lifestyle differences. And sec- 

ond, what are their different tastes in 
music and radio? If we attack that 
from two different places, I know 
we're going to see some big differenc- 
es in these two formats. 

We'll see this in the one-on -one 
interviews that we're presenting. The 
Alternative audience talksa lot about 
variety of music. That means old and 
new, soft and hard. Whereas on the 
Active Rock side, I think you'll find 
in those interviews that it's more 
about rocking out. There are differ- 
ences in tastes, definitely. 

Also, we're building brands here 
that reflect a lot more than just music, 
so the attitudes and the pop culture 
that go between the songs need to be 
very different between an Alternative 
station and an Active Rock station. 
We'll really see that come home in the 
results of our web polling. 

We're going to have thousands 
and thousands of web -poll partici- 
pants from each format who will an- 
swer questions about everything 
from their political leanings to what 
video games they're playing, what 
they drink, what they do on a night 
out, whether they're watching Jimmy 
Kimmel and whether they like The 

Sopranos. There are lots of differenc- 
es between these audiences, and 
we're going to talk about it all, be- 
cause we've got the data. 

R &R The focus -group tapes are be- 

ing done in a dot fornmt this year 

[one -on-one vs. camera -in- room]. How 
do you think these turned out? 

DB: It's a lot more viewer- friend- 
ly. You get a headshot of each person. 
It's as if you are able to have an indi- 
vidual camera on each member of a 

"We're going to have thousands and 

thousands of web -poll participants from each 

format who will answer questions about 

everything from their political leanings to 

what video games they're playing." 

focus group and see their individual 
responses - not only what they say, 
but what their facial expressions are 
in reaction to these questions. 

Many years ago George Wilson at 
the old Viacom taught me that when 
you watch a focus group, don't just 
listen to what they say. Watch their 
faces, because that's where the real 
story is told. You'll get a great look 
at each person in these rooms. 

R &R The "Outsiders" panel has the 

potential to be historic. 

DB: These are people who are 
marketing to the same people that 
Rock and Alternative radio are mar- 
keting to - the same target audience, 
but with different products. We want 
to find out what they know about our 
audience that we don't. 

"We're building 

brands here that 

reflect a lot more 

than just music, so 

the attitudes and the 

pop culture that go 

between the songs 

need to be very 

different." 

With XM, EA Interactive Games 
and AOL First Listen, for example, 
these are products that, right now, 
let's face it, are sexier, newer and 
more exciting than good old FM ra- 
dio. They certainly have that advan- 
tage, but they also have some infor- 
mation that we don't have about our 
audience from their perspective, and 
we need to get that from them. 

Video games are selling better than 
movie tickets these days, so let's find 
out what Steve Schnur, who pro- 
grams the music that goes behind 
Electronic Arts' games, knows about 
his audience and the importance of 
the music. Steve, by the way, was 
just featured in Newsweek's May 12 

issue, talking about hip -hop and the 
marriage of hip -hop and video 
games. One of his quotes is, "We'll 
take hip -hop deeper into our games, 
into places where we may have just 
used rock in the past." 

R &R Will there be time for Q &A at 
that panel? 

DB: Definitely. And I'm sure there 
will be some fireworks from that 
Q &A. 

R &R: Tell nie about the one-on -one 

with David Field from Entercont. 

DB: He will cover everything from 
consolidation to Pearl Jam. Here's a 
young - by executive board stan- 
dards- aggressive, very bright CEO 
at one of those companies that every- 
one says stands to benefit a lot from 
another round of consolidation. 
There are a lot of Rock programmers 
in major markets who already work 
for him, but there could well be more 
soon. This is somebody we all need 
to know in that respect, but he's also 
somebody who believes in Rock and 
Alternative and has some of the pre- 
mier radio stations in the format in 
his group. It'll be very interesting to 
get his take. 

R &R One of the things constantly 
hammered home at panels and by con- 

sultants is stationality - branding, 
plugging into the market. Is Matt Ra- 

gas going to help stations conceptualize 
how they are going to better market 
themselves? 

DB: Absolutely. Of all the market- 
ing books out there, Matt's The Pow- 

er of Cult Branding is one of the hot- 
test sellers right now. His book is also 
one of the most relevant to the radio 
industry. We get so caught up in ra- 

dio thinking about direct product 
comparisons - how many songs in 
a row, percentage of recurrents vs. 
gold, etc. These are important prod - 
uct-to-product comparisons, but let's 
face it: The audience doesn't think 
that way. The audience gets passion- 
ate about radio stations for reasons 
that are entirely different. 

Matt's book deals with brands that 
evoke passionate responses from peo- 
ple, like Harley -Davidson, Star Trek 

and Oprah Winfrey -you don't think 
of people as being brands, but they are - Jimmy Buffett, Linux software and 
Apple computers. These are brands 
that people identify with not just be- 
cause they serve a purpose or because 
they provide some form of entertain- 
ment or service, but because they in- 
spire tremendous loyalty. 

Matt has these seven rules he's go- 
ing to share with us that go to the 
emotions behind brands, not just the 
dry product -comparison stuff that 
we spend too much time on. 

For complete agenda details, go to 

www.radioandrecords.com or visit 
the Jacobs Media website at www.jacobs 
media.com. 
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For More Information Please Contact: 

Mainstream) 

Greg Maffei (310) 7:1-1656 
gmaffei@radioandrecords.com 
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Jessica Harrell (615) 244-88n Jennifer A len (615) 244-8822 Ern Llamado (310) 788-1655 Linda Johnson (305) 766-0054 
jharrel @radioandrecords.com jailer @radioandre:,'OrdS.C3M ellamado@radioandrecards.corn Ijohnsor@radioandrecords.com 
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ALTERNATIVE TOP 50 
TOTAL 
PLAYS 

H I- 
PLAYS 

GROSS 
IMPRESSIONS 

(00) 

WEEKS ON 

CHART 

TOTAL STorcHsL 
ADDS 

® May 30, 2003 
ARTIST 'ITLE LABEL(SI 

TRAPT Headstrong (Warner Bros.) 3183 -132 332658 30 8211 

AUDIOSLAVE Like A Stone (lnterscope )Epic) 3125 -188 308645 21 8310 

LINKIN PARK Somewhere I Belong (Warner Bros.) 2998 -253 281782 13 8210 

WHITE STRIPES Seven Nation Army (Third Man /V2) 2829 -107 311364 15 8010 

EVANESCENCE Bring Me To Life (Wind-up) 2734 -231 297340 21 8010 

CHEVELLE Send The Pain Below (Epic) 2611 +85 240917 18 8010 

STAIND Price To Play (flip /Elektra /EEG) 2578 -83 240949 8 8210 

F00 FIGHTERS Times Like These (Roswell /RCA) 2346 -210 241132 20 7510 

DEFTONES Minerva (Maverick /Reprise) 1903 +116 197963 6 7811 

COLD Stupid Girl (Flip /Geffen /lnterscope) 1756 +31 168975 13 7411 

RED HOT CHILI PEPPERS Can't Stop (Warner Bros.) 1669 -87 192671 25 8210 

QUEENS OF THE STONE AGE Go With The Flow (lnterscope) 1654 +22 184863 10 7710 

SEETHER Driven Under (Windup) 1469 -12 116969 12 6610 

SUM 41 The Hell Song (Island /IDJMG) 1469 -142 141125 13 7210 

P.O.D. Sleeping Awake (Maverick /Reprisal 1443 -116 131625 6 7110 

QUEENS OF THE STONE AGE No One Knows (lnterscope) 1256 -165 160939 36 7910 

RADIOHEAD There There (Capitol) 1238 +69 138224 6 6710 

AFI Girl's Not Grey (Dream Works) 1205 -378 128031 18 6910 

GODSMACK Straight Out Of Line ( Republic /Universal) 1063 -131 108284 17 5510 

SMILE EMPTY SOUL Bottom Of A Bottle (Lava) 1051 +19 71742 7 6211 

ATARIS In This Diary (Columbia) 1042 -468 78892 16 6410 

COLDPLAY The Scientist (Capitol) 1039 13 114183 8 5811 

REVIS Caught In The Rain (Epic) 1018 69 62945 13 5810 

LINKIN PARK Faint (Warner Bros.) 955 +65 140519 9 2913 

SALIVA Rest In Pieces (lsland/IDJMG) 931 -168 76570 12 5210 

MARILYN MANSON Mobscene (Nothing /lnterscope) 927 -28 70460 6 5510 

3 DOORS DOWN The Road I'm On (Republic /Universal) 925 -60 62354 10 5211 

VENDETTA RED Shatterday (Epic) 826 +72 88151 4 6212 

TAPROOT Mine (Velvet Hammer /Atlantic, 

HOT HOT HEAT Bandages (Sub Pop /Reprise) 

733 

697 

152 

+13 

59607 

92509 

11 

9 

4810 

4711 

RED HOT CHILI PEPPERS Dosed (Warner Bros.) 683 +211 94541 3 5619 

LIVE Heaven (Radioactive /MCA) 625 -45 54481 7 3510 

FINCH What It Is To Burn (Drive Thru /MC ) 611 201 88151 19 4010 

ALL -AMERICAN REJECTS The Last Song ( DreamWorks) 607 +54 45452 4 4714 

JACK JOHNSON The Horizon... (Moonshine Conspiracy /Universal) 606 +125 70240 11 3512 

POWERMAN 5000 Free ( DreamWorks) 605 +22 43016 8 3710 

CAVE IN Anchor (RCA) 564 68 29848 7 4910 

SOCIALBURN Everyone (Elektra /EEG) 556 +138 39482 2 4814 

PETE PORN Come Back Home (Columbia) 550 -19 68211 9 4111 

DIE TRYING Oxygen's Gone (island /IDJMG) 538 +70 38760 3 4411 

GOOD CHARLOTTE The Young And The Hopeless (Epic) 517 +212 60990 2 4514 

SHINEDOWN Fly From The Inside (Atlantic) 501 +19 30273 6 3910 

ATARIS Boys Of Summer (Columbia) 469 +174 87512 2 27(12 

USED Blue And Yellow (Reprise) 467 +185 64209 1 3719 

GOOD CHARLOTTE The Anthem (Epic) 452 -175 29444 20 2910 

ROOTS Seed 2.0 (MCA) 449 +65 60253 4 2110 

LESS THAN JAKE She's Gonna Break Soon (Sire /WB) 447 -9 33207 5 4311 

EVE 6 Think Twice (RCA) 291 +138 22067 1 45128 

EXIES Kickout (Viirgin) 280 +9 16900 1 2914 

AUTHORITY ZERO Over Seasons (Lava) 277 +11 14104 1 2211 

85 Alternative reporters. Monitored airplay cata supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 

5/18 -5/24. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays is placed first. 

Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting station. Songs 

unreported as adds do not count toward overall total stations playing a song Most Increased Plays lists the songs with the greatest week -to -week increases in total plays. Gross 

Impressions equals Average Quarter Hour Persons times number of plays (tines 100). Average Quarter Hour Persons used herein with permissior from the Arbitron Company (O 
2003. The Arbitron Company). O 2003. RBF. Inc. 

Most Added 
www. rradds. corn 

ARTIST' . ADDS 

METALLICA St. Anger/ElektralEEGI 50 

EVE 6 Think Twice (RCA) 28 

ATARIS Boys Of Summer (Columbia) 12 

RED HOT CHILI PEPPERS Dosed (Warner Bros.) 9 

USED Blue And Yellow (Reprise) 9 

ALKALINE TRIO We've Had Enough (Vagrant /TUT/ 8 

THREE DAYS GRACE (I Hate) Everything About You (Jive) 6 

AM RADIO Taken For A Ride (Elektra /EEG) 5 

SOCIALBURN Everyone lflektralEEG) 4 

ALL-AMERICAN REJECTS The Last Song (Dream Works) 4 

GOOD CHARLOTTE The Young And The Hopeless (Epic) 4 

EXIES Kickout (Virgin) 4 

BEN HARPER With My Own Two Hands ( Virgin) 4 

Most 
Increased Plays 

ARTIST -- _ 
- 

TOTAL 

PLAY 

*GREASE 

GOOD CHARLOTTE The Young And The Hopeless (Ertl +212 

RED HOT CHILI PEPPERS Dosed (Warner Bros., +211 

USED Blue And Yellow (Reprise) +185 

ATARIS Boys Of Summer (Columbia) +174 

SOCIALBURN Everyone (Elektra /EEG) +138 

EVE 6 Think Twice (RCA) +138 

JACK JOHNSON The Horizon... (Moonshine ConspüacylUniversab +125 

DEFTONES Minerva (Maverick/Reprise) +116 

CHEVELLE Send The Pain Below (Epic) +85 

VENDETTA RED Shatterday (Epic) +72 

Most 
Played Recurrents 
ARTIST - -_S 

EDO FIGHTERS All My Life (Roswe /I /RCA) 

3 DOORS DOWN When I'm Gone (Republic /Universal) 

CHEVELLE The Red (Epic) 

SEETHER Fine Again (Windup) 

SALIVA Always (Island /IDJMG) 

SUM 41 Still Waiting (Island /IDJMG) 

DISTURBED Remember (Reprise) 

SYSTEM OF A DOWN Aerials (American /Columbia) 

TAPROOT Poem (Velvet Hammer/Atlantic) 

COLDPLAY Clocks (Capitol) 

NIRVANA You Know You're Right (Geffen /lnterscope) 

RED HOT CHILI PEPPERS By The Way (Warner Bros.) 

DISTURBED Prayer (Reprise) 

HOOBASTANK Crawling In The Dark (Island /IDJMG) 

INCUBUS I Wish You Were Here (ImmortallEpic) 

PUDDLE OF MUDD She Hates Me (Flawless/Gefenllnterscopei 

STONE SOUR Bother (Roadrunner /ID MG) 

ALL-AMERICAN REJECTS Swing Swing (Dream Works) 

HOOBASTANK Running Away(Island /WDMGI 

MUDVAYNE Not Falling (Epic) 

TOTAL 
PLAYS 

1074 

903 

874 

857 

811 

776 

660 

640 

599 

589 

576 

542 

527 

494 

477 

463 

457 

449 

424 

411 

R &R Station Playlists have moved to the web. 
See all of our monitored reporters at 

www.radioandrecords.com. 

DIFFUSER 
Wonder" 

me CD MAKING THE GRADE 

Impacting NOW! 
Early At WBUZ WWRX 

"We test spun 'I Wonder' once, and the people went ape -shit over it... email after 
email telling us to play the song and play it alot!" 

Russ Schenck PD 

In Stores 7/15 
TOURING IN JUNE! 

diffuseronline.com 

WBUZ -FM Nashville, TN 

Featured on OUTLAW VOLLEYBALL from Xbox!! 

Peter Malkin & Debra Herman for PM Management, Inc. RECORDS 

www.americanradiohistory.com

www.americanradiohistory.com


ALTERNATIVE 

®M TaE 
wf!h 

Tami Morrissey 
Promotion, Epitaph Records 

Turbonegro. 

Just spent Memorial Day weekend 
in Boston at WBCN's annual River 
Rave. I needed to be on hand for my 
boys, The Dropkick Murphys. As 
usual, despite the wetness in the air, 

the Rave rocked all of New En- 
gland. » Congrats to Oedipus and 
the entire staff for giving everyone 

one of the best lineups of the year. Seeing Beck, Blur, 

Interpol, Good Charlotte, Saliva and Hot Hot Heat live 
was amazing. Finch and The Donnas totally proved 
why crowds go crazy. Here's what I got in the old 
playa: Sage Francis, Coldplay, Joe Strummer And The 
Mescaleros (new unreleased songs that he was re- 

cording at the time of his death. Hellcat/Epitaph will 

be releasing this, possibly in June), 50 Cent and 
And, no, I didn't buy any lobsters or baked beans 

in Boston. But I did get two new tattoos and another pair of creep- 
ers just to piss off Max. It's my second favorite hobby - pissing off 
Max, that is. 

As they were before the long holiday 
weekend, Nos. 1, 2 and 3 on the 

chart are still held by Trapt, Audio - 
slave and Linkin Park ... Unlike last 
week, though, there's a big shift in 

bullets. Only three are goin' up and 
attacking the top 10: Chevelle move 
8 -6, Deftones hold at No. 9 with an in- 
crease in spins, and Cold move into the No. 10 slot from No. 11 

... Queens Of The Stone Age hold at No. 12 with "Go With the 
Flow" and No. 16 with "No One Knows" ... Radiohead move 20 - 

17 ... Smile Empty Soul make a nice move upward, going 24 -20 
... The next Linkin Park track, "Faint," goes 27 -24 ... All this ac- 
tivity leaves room for some of the more aggressive risers from the 
lower levels. Keep your eye on Vendetta Red, Hot Hot Heat, Jack 
Johnson, Powerman 5000, Socialburn, Die Trying, Good Char- 
lotte and Shinedown ... New to the chart this week are The Used, 
Eve 6, The Exies and Authority Zero ... Most Added: Metallica, 
Eve 6, Ataris, Red Hot Chili Peppers, The Used, Alkaline Trio 
... Most Should Be Added: Three Days Grace, AM Radio, Ben 
Harper, Caesars. - Max Tolkott, Alternative Editor 
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ARTIST: AM Radio 

LABEL: Elektra /EEG 
By FRANK CORREIA /ROCK SPECIALTY EDITOR 

On paper, AM Radio is the kind of 
band other bands love to hate. Af- 

ter all, the Los Angeles -based five -piece 
have only been playing together since 
2001, but they've already landed a song 
on the hit TV series Smalluille, signed a 
major -label deal and opened shows for 
Weezer in the U.S. and Japan. On top of 
that, Weezer frontman Rivers Cuomo 
happens to be AM Radio's manager. 

But don't hate them because they're 
well- connected. In fact, AM Radio 
frontman Kevin Ridel has endured a se- 
ries of "coulda, shoulda, woulda" sce- 
narios in the music industry since the 
mid -'90s. As singer- bassist for Ridel High, 
Ridel and his crew at the time made their 
major -label debut on A &M Records in 
1998 with the aptly titled Emotional 
Rollercoaster. The group was lost in the 
ever -shuffling deck of major -label politics 
and never got a chance to shine. 

Then there was Ridel's next project, 
Peel, which recorded an album for Be- 
yond Records that never saw the light of 
day. During the summer of 2001 Cuomo - an old friend and schoolmate of Ridel's 
from Connecticut - came to the rescue. 
"Rivers saw we were frustrated and 
helped us get out of our contract," Ridel 
says. "He offered to manage us and get us 

TELL US WHAT 
YOU THINK! 

Share your opinion 
about this column - go to 

www.radioandrecords.com and click 
the Message Boards button. 

in front of the people who could do us 
some good. He's been a great, great 
friend." 

Besides being a great friend, Cuomo - 
who had played with Ridel in a Connecti- 
cut -based band called Avant Garde - is 
also a big fan. "I've known Kevin for a 
long time, and he's always been my favor- 
ite songwriter in the world," says Cuomo. 

With Peel drummer Joe Higgins in tow, 
Ridel set about forming AM Radio. He 
even recruited a bass player for the group 
after seeing a Psychedelic Furs show. "I 
saw [Furs singer] Richard Butler and 
what he can still do up there with just a 
microphone, and I was like, 'Screw it. I'm 
just gonna be the frontman,"' Ridel ex- 
plains. 

Nowadays, Ridel is getting the shot he 
deserved all along with AM Radio. The 
lead single, "Taken for a Ride," is a 
punchy, guitar -driven piece of power pop 
that bristles with enough hooks and en- 
ergy to make Cuomo proud. And while 
Ridel has endured his own emotional 
rollercoaster in getting here, don't expect 
him to be bitter or cynical. "I believe in 
the positive aspect of music," he says. 
"You won't find any negative energy 
around AM Radio. We love what we're 
doing." Don't hate them because he's well 
adjusted. 

Be r / Smart. 
1 Girl. /1 

Cold is hot on the BigChampagne.com Alternative national chart. 
Top 10 online this week. 

BigChampagne corn reports on the popularity of music online but does not encourage or endorse unauthorized distribution of copyrighted works. 

BigChampagne 
The roost powerful research 

of the most popular music online. 

Exdusrvey Through 

Radio: 818.377 5300 
Records Joe Fleischer 310 858 2752 
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74 ALTERNATIVE 
® May 30, 2003 

6CIMMEMIISIC.00111' 
IA IItIlU66E- 

America's Best Testing Alternative Songs 12 + 
For The Week Ending 5/30/03 

Artist Title (Label) TW LW Familiarity Burn 
Persons 

18 -34 
Men 

18 -34 
Women 
18 -34 

TRAPT Headstrong (Warner Bros.) 4.08 4.09 95% 26% 3.98 3.80 4.10 

LINKIN PARK Somewhere I Belang (Warner Bros.) 4.01 4.02 97% 31% 3.98 3.95 3.99 

FINCH What It Is To Burn (Orive-Thru /MCA) 3.99 4.04 75% 12% 3.83 3.70 3.92 

EVANESCENCE Bring Me To Life (Windup) 3.97 4.17 99% 39% 3.94 3.82 4.02 

CHEVELLE Send The Pain Below (Epic) 3.97 4.08 92% 20% 3.89 3.65 4.05 

LINKIN PARK Faint (Warner Bros.) 3.97 3.99 71% 12% 3.99 3.88 4.06 

ATARIS In This Diary (Columbia) 3.92 3.91 79% 15% 3.78 3.50 3.97 

AFI Girl's Not Grey (Dream Works) 3.91 4.05 82% 15% 3.15 3.52 3.89 

AUOIOSLAVE Like A Stone (bite/scope/Epic/ 3.82 3.92 94% 32% 3.84 3.71 3.93 

FOO FIGHTERS Times Like These (Roswell /RCA) 3.82 4.02 93% 25% 3.81 3.68 3.90 

SALIVA Rest In Pieces (island /IDJMG) 3.77 3.75 77% 15% 3.71 3.53 3.86 

SUM 41 The Hell Song (/s /and //DJMG) 3.74 3.85 88% 22% 3.60 3.66 3.56 

STAIND Price To Play (Elektra /EEG) 3.72 3.79 83% 16% 3.65 3.51 3.71 

COLD Stupid Girl (Flip /Geffen //nterscope) 3.71 3.78 85% 19% 3.65 3.70 3.61 

SEETHER Driven Under (Windup) 3.70 3.72 74% 13% 3.62 3.55 3.67 

QUEENS OF THE STONE AGE No One Knows (/nterscope) 3.69 3.77 92% 45% 3.58 3.57 3.76 

3 DOORS DOWN The Road I'm On (Republic /Universal) 3.69 3.67 71% 14% 3.55 3.54 3.56 

REVIS Caught In The Rain (Epic) 3.66 3.85 52% 8% 3.61 3.43 3.78 

DEFTONES Minerva (Maverick /Reprise) 3.65 3.82 58% 10% 3.67 3.65 3.68 

SMILE EMPTY SOUL Bottom Of A Bottle (Lava) 3.64 3.55 39% 7% 3.49 3.46 3.51 

VENDETTA RED Shatterday (Epic) 3.60 30% 4% 3.39 3.17 3.62 

TAPROOT Mine (Velvet Hammer /At /antic) 3.59 3.67 62% 11% 3.55 3.57 3.54 

QUEENS OF THE STONE AGE Go With The Flow ( /nterscope/ 3.57 3.63 72% 16% 3.60 3.55 3.64 

P.O.D. Sleeping Awake (Maverick/Reprise) 3.53 3.61 66% 14% 3.39 3.29 3.46 

WHITE STRIPES Seven Nation Army (Third Man/ 1/21 3.52 3.56 85% 28% 3.51 3.18 3.72 

RED HOT CHILI PEPPERS Can't Stop (Warner Bros.) 3.51 3.69 96% 49% 3.50 3.32 3.62 

GODSMACK Straight Out Of Line (Republic /Universal) 3.45 3.50 B3% 28% 3.38 3.39 3.36 

RADIOHEAD There There (Capitol) 3.31 3.50 50% 11% 3.29 3.18 3.38 

COLDPLAY The Scientist (Capitol) 3.29 3.40 64% 20% 3.38 3.03 3.65 

MARILYN MANSON Mobscene (Nothing //nterscope) 2.99 3.03 63% 20% 3.04 3.45 2.70 

Total samle size is 441 respondents. Total average tavorabilty estimates are based on a scale of 1 -5. (1= dislike very 

much. 5 = like very much). Total familiarity represents the percentage of respondents who recognized the song. Total 

burn represents the number of respondents who said they are tired of hearing the song. Sample composition is based 

on persons 12+. Persons are screened via the Internet. Once passed. they can take the music test based on the formati 

music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show 

opinions of participants on the the Internet only. RateTheMusic is z registered trademark of RateTheMusic.com. The 

RTM system. is available for local radio stations by calling 818- 377 -5300. RateTheMusic. corn data is provided by 

Mediabase Research. a division of Premiere Radio Networks. 

r 
,r TOP2O SPECIALTY ARTISTS, 

1. YEAR OF THE RABBIT (Elektra /fEG/ "Rabbit Hole" 

2. SOUNDS (New Line) "Seven Days A Week" 

3. BLUE MAN GROUP (Lava) "The Current" 

4. FOUNTAINS OF WAYNE (s-Curve /EMC) "Stacy's Mom" 

5. VERBENA (Capitol) "Way Out West" 

6. ALKALINE TRIO (Vagrant) "Wé ve Had Enough" 

7. EVE 6 (RCA) "Think Twice" 

8. GRANDADDY (V2) "Now It's On" 

9. CAESARS (Astralwerks) "Jerk It Out" 

10. WILLKNOTS (Unsigned) "Bouncing Off The Walls" 

11. DAVE GAHAN (Reprise) "Dirty Sticky Floors" 

12. SENSES FAIL (Drive Thru) "Steven" 

13. THE FIGHT (Fat Wreck Chords) "Forgotten Generation" 

14. AM RADIO (Elektra /EEG) "Taken For A Ride" 

15. MOTION CITY SOUNDTRACK (Epitaph) "The Future Freaks Me Out" 

16. EVAN DANDO (Bar /None) "It Looks Like You" 

17. SUPERSUCKERS (Mid -Fi) "Rock.N -Roll Records (Ain't Selling This Year)" 

18. RELIENT K (Gotee) "Chapped Stick, Chapped Lips And Things Like Chemistry" 

19. EXPLOSION (Tarantulas) "Sick Of Modern Art" 

20. NORTHSTAR (Triple Crown) "Rigged & Ready" 

Ranked by total number of shows reporting artist. 

Record Of The Week 
ARTIST: The Real McKenzies 
TITLE: Oot & Aboot 
LABEL: Honest Don's 

Pro wrestler Rowdy Roddy Piper, The Simpsons' surly 
Groundskeeper Willie, Star Trek's Chief Engineer Montgom- 

ery "Scotty" Scott - there are plenty of entertaining lads 

for Scotland to be proud of. Well, add Vancouver's The Real McKenzies to the 
Iist.These Canucks in kilts blast out punkified drinking songs replete with tra- 
ditional Highland gear and bagpipes (hey, bagpipes worked for both AC /DC 
and Korn, so step off). Oot & Aboot, their followup to 2001's Loch'd & Load- 

ed, charges like William Wallace in Braveheart with 13 tracks of real heritage 

rock. Rock out to "The Night the Lights Went out in Scotland," down some 

shots to "Dance Around the Whiskey," then jump in the pit for "Oot & About" 
and "Jennifer Que." Call it haggis -fueled headbanging. 

- Frank Correia. Rock Specialty Editor 

EventTape 
BunchaBanners' 
FlashBags°" 
BumperStickers 
Ponchos 
KeyTags 
StadiumCups 

L 1 N E 
6528 Constitution Drive Fort Wayne, 'ndiana 46804 

Fax: (260) 436 -6739 www.firstflash.com 

1- 800 -21 FLASH 
1- 800 -213 -5274 
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TRIPLE A TOP 30 INDICATOR.. 
N May 30, 2003 

75 

R& R'S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLA Y Most Added 
www.rrindicator.com 
ARTIST"'TLE LIBEL(S) ADDS 

ED HARCOURT Watching The Sun Come Up (Astra /werks /EMC/ 5 

TRACY CHAPMAN Let It Rain (Elektra /EEG) 5 

NICKEL CREEK Smoothie Song (Sugar NI) 4 

JOE JACKSON Take It Like A Man (Rykodisc) 4 

RHETT MILLER Our love (Elektra /EEG) 3 

DAR WILLIAMS Closer To Me (Razor & hie) 3 

STEVE WINWOOO Different Light (Wincralt/SC /Fidelity) 2 

LUSTER Amsterdam (Palm PictureslReprise) 2 

JOHN MELLENCAMP Teardrops Will Fall (Columbia) 2 

GEMMA HAYES Back Of My Hand (Astra/werks /EMC/ 2 

BONEPONY Jubilee (Independent) 2 

MAKTUB You Can't Hide (VelourlRed Ink) 2 

PSEUDOPOD All Over You (Interscope) 1 

JACKSON BROWNE About My Imagination (E/ektralEEG) 1 

GEORGE HARRISON Any Road (Capitol) 1 

O.A.R. Hey Girl (Laval 1 

WAIFS Lighthouse (Compassi 1 

ERIN MCKEOWN Slung -Lo (Nettweik) 1 

LIZ PHAIR Why Can't I (Cap/toll 1 

FLAMING LIPS Fight Test (Warner Bros.) 1 

Most 
Increased Plays 

TOTAL 

PLAY 

ARTIST -.. -. INCREASE 

LUSTER Amsterdam (Palm Pictures /Reprise) +58 

ANNIE LENNOX Pavement Cracks (J) +40 

SCOTT MILLER & COMMONWEALTH Second Chance (Sugar Hi//)+30 

STEVE WINWDOD Different Light (Wlncra /t /SC /Fidelity) +29 

RHETT MILLER Our Love (Elektra /EEG) +29 

JOHN MELLENCAMP Teardrops Will Fall (Columbia) +29 

TRAIN Calling All Angels (Columbia) +24 

NICKEL CREEK Smoothie Song (Sugar Hill) +19 

DAR WILLIAMS Closer TD Me (Razor & Tie) +18 

RED HOT CHILI PEPPERS Dosed (Warner Bros.) +17 

ERIN MCKEOWN Slung-Lo (Nettwerkl +16 

INDIGENOUS C'mon Suzie (St/venom/ +16 

TRACY CHAPMAN Let It Rain (Elektra /EEG) +15 

LAT 
WEEK 

2 

1 

3 

5 

4 

7 

13 

8 

6 

12 

10 

11 

9 

15 

14 

17 

16 

18 

20 

/Debut> 

25 

22 

19 

24 

30 

29 

23 

27 

28 

¡Debut> 

THIS 
WEEK 

1 

2 

3 

4 

5 

6 0 
B 

9 

D 
11 

12 

13 

0 
15 

D 

19 

®i 
® 
® 
23 

24 

® 

27 

28 

29 

ED 

ARTIST TITLE LABEL(S) 

BEN HARPER With My Own Two Hands (Virgin) 

JACK JOHNSON The Horizon... (Moonshine Conspiracy /Universal) 

LUCINDA WILLIAMS Righteously (Lost Highway) 

ZIGGY MARLEY True To Myself (Private Music /AAL) 

JOHN HIATT My Baby Blue (New West) 

WIDESPREAD PANIC Don't Wanna Lose You (Widespread /SRC) 

TRAIN Calling All Angels (Columbia) 

FLEETWOOD MAC Peacekeeper (Reprise) 

JAYHAWKS Save It For A Rainy Day (American /Lost Highway /IDJMGI 

PETE YORN Come Back Home (Columbia) 

JASON MRAZ The Remedy (I Won't Worry) (Elektra /EEG) 

COLDPLAY The Scientist (Capitol) 

JOHN MAYER Why Georgia (Aware /Columbia) 

JOHN EDDIE Let Me Down Hard (Thrill Show /Lost Highway) 

STEELY DAN Blues Beach (Reprise) 

THORNS I Can't Remember (Aware /Columbia) 

BRUCE COCKBURN Open (True North/Rounder) 

RICHARD THOMPSON I'll Tag Along (Cooking Vinyl /SpinArt) 

ALLMAN BROTHERS Firing Line (Sanctuary /SRC) 

STEVE WINWOOD Different Light (Wincraft /SCIFidelityl 

PHIL ROY Undeniably Human (Or) 

BLUE MAN GROUP FIDAVE MATTHEWS Sing Along (Lava) 

JOHNNY MARR Down On The Corner //Music) 

JOSEPH ARTHUR Honey & The Moon (Enjoy /Universal) 

RADIOHEAD There There (Capitol) 

PSEUDOPOD All Over You (lnterscope) 

KATHLEEN EDWARDS Six O'Clock News (Zoe /Rounder) 

JOAN ARMATRADING Lover's Speak ( Denon) 

DANIEL LANOIS Falling At Your Feet (Anti) 

LUSTER Amsterdam (Palm Pictures /Reprise) 

TOTAL 
PLAYS 

305 

299 

259 

240 

230 

214 

212 

206 

204 

198 

193 

191 

187 

184 

184 

174 

168 

150 

121 

112 

112 

112 

107 

105 

99 

98 

96 

95 

90 

86 

.1- 
PLAYS 

-2 

-11 

-17 

-3 

-17 

-9 

+24 

17 

32 

+5 

-7 

-5 

-13 

+2 

-1 

+14 

+1 

0 

-9 

+29 

+7 

+2 

-34 

-1 

+6 

+3 

-13 

-8 

-8 

+58 

GROSS 
IMPRESSIONS 

(00) 

8469 

7833 

6974 

5952 

7389 

5235 

3449 

4881 

6095 

3669 

4441 

5476 

1639 

4927 

5757 

5368 

4832 

6530 

2386 

4164 

4400 

2621 

1408 

3526 

4127 

1649 

3550 

3318 

4457 

1495 

WEEKS ON 

CHART 

12 

11 

13 

10 

8 

7 

6 

11 

14 

10 

17 

7 

17 

8 

4 

11 

4 

6 

11 

1 

4 

3 

19 

6 

2 

2 

19 

8 

3 

1 

TOTAL STATIONS! 
ADOS 

1910 

1810 

1810 

1810 

1810 

1710 

1110 

1510 

1610 

1410 

1410 

1610 

1010 

1610 

1610 

1410 

1710 

1510 

1210 

1512 

1310 

1010 

1010 

1210 

1210 

1211 

910 

1010 

1010 

1312 

19 Triple A Indicator Reports. Songs ranked by total plays for the airplay week of Sunday 5/18- Saturday 5/24. 
©2003, R &R Inc. 

Reporters 
WAPS /Akron, OH 

PD/MD: Bill Gruber 

, TÁaiyó,aPPAá-iei 

KGSR /Austin, TX 
ON Jell Carrot 
PO. Jody Oenberg 

API) *Hershman Ross 
NO Susan Castle 

WRNR/Baltimore, MD 
0M Jon Peterson 
PO Ales Corlrignl 
MO. Damfan Finstern 

KRVB/Boise. ID' 
OM/PD. Dan Mocolly 

WBOS/Boston. MA' 
PD. Chris Herrmann 

APO /MO Michele Williams 

WXRV/Boslon, MA ' 
PD' Nicoll Sandler 
MD'. Dana Marshall 

WNCS/Burlinglon. VT 
PO'MO Mark Ahuuahah 

WMVY /Cape Cod, MA 
PO /MO- .Barbara Dace, 

WDOD /Chattanooga. TN' 
ON/PO/MO Danny Howard 

WXRT/Chicago, IL' 
PO Norm Winer 
APD /MO. John Farneda 

KBXR /Columbia, MO 
PO/MO Lana Trense 

KBCO /Denver -Boulder. CO 
PO' Scott Arbough 
MO. Keeler 

WDET/Detroil. MI 
PO Judy Adams 
MO: Marlin Bandyke 

AMO'. Chuck Horn 

WVOD/Elizahelh City, NC 
PO Man Cooper 
MD: Tad Abbey 

WNCW /Greenville, SC 
APO;MD. Kim Clark 

WTTSnndianapolis, IN' 
PO arad Hun, 
MD Todd Berryman 

WOKI /Knoxville. TN' 
PO' Shane Cos 
MO Sarah McClune 

KMTN /Jackson. WY 
PO MD Mark Fishman 

WFPK/Lonisville, KY 
PO. Dan Reed 

APO Stacy Owen 

KTBG/Kansas City, MO 
PO Jon Hart 
NO. Byron Johnson 

WMMMMadlson. WI' 
PD. Tam Teubel 
NO Gabby Parsons 

WMPS/Memphis. TN ' 
PD: Sieve Richards 
MD: ieeasndra liner 

r aGE R.P.PRISON -Rope 

KTCZ/Minneapolis, MN ' 
PO: Lauren MacLeash 
APO /MD: Mike Well 

WGVX/Minneapolis. MN' 
DM'. Dave Namrlton 
PO Jell Collins 

WZEW/Ntobile. AL' 
PO Brian Hart 
MD. Lee Ann batik 

KPIG/Monlerey. CA 
PO MO. Laura Ellen Hopper 

WRLT/Nashville. TN 
OM /PO' David Hall 
APD /MO'. Keith Coes 

WFUV /New York. NY 
PD Chuck Singleton 
MD Rita Houston 
AMO: Russ Barth 

s AirR`wrá 

WKOC /NOaolk. VA' 
PO. Paul Shugrue 
MD'. Kristen Croot 

KCTY /Omaha. NE' 
PD Brian Burns 
MD Ryan Morton 

WXPN/Philadelphia. PA 
PO: Bruce Warren 
AMMO: Helen Leimt 

WYEP/Pilisburgh, PA 
PD: Rosemary Welsch 
MD: Mile Sasser 

x 
DA CASO 

uuMS''w, 
- s' 

PPPROPOORP 
AUSTIR 

MGKa va, 

WCLZ/Porlland. ME 
PD. Herb Ivy 
MD: Brian James 

hcm_. 

KINK/Portland. OR ' 
PD. Constantine 
MD: Kevin Welch 

SAP upyys, Truth, 

WDST/Poughkeepsie, NY 
PD. Greg Canine 
APO: Christine Marline, 
MO: Roger Menell 

KTHX/Reno, NV' 
PD' Harry Reynolds 
MO: Dave Herold 

2 Wean 
CAOw 

iusrte`AAnsiir A,w 
iCeaLPKCK'Siacma 

KENZ/Salt Lake City, UT' 
OM PD Bruce Jones 
MO'. Kati Bushman 

KPRI/San Diego. CA' 
POMO Dona Snamb 

KFOGSan Francisco. CA' 
PO. Dace Benson 

APO MD Haley Jones 

KOTR/San Luis Obispo, CA 
PO: Drew Rola 

fnINiCCOerv's ung' 

vssúOOPOP evvarsoe 
Beraasc'arr 

IOy D 

KBAC/Sanla Fe. NM' 
GM/PO: Ira Gordon 
APO: Sam Ferrara 

KTAO /Santa Fe. NM 
PO'. Brad Hookmeyer 
MD Paddy Mac. 

KRSH/Sanla Rosa. CA' 
PD' Dean Kanari 
MD'. Pam Long 

KMTT/Seattle- Tacoma. WA' 
GM. PO Chris Mays 
APD /MD. Shawn Stewart 

WRNX/Springlield, MA' 
GM,PDP. Tom Davis 
APO: Donnie Moorhouse 
MD: Lesa Wiihanee 

PIIMPOSOUMPRO,..0. 

= .:v'SCr;- -,a 

saw ot,an .;.os+á; 
rHAOMM wn 

'Monitored Reporters 
45 Total Reporters 

26 Total Monitored 

19 Total Indicator 

National 
Programming 

/d t. ¡r 
Ali Castelinni 215 -898 -6677 
ERIN MCKEOWN Slung -Lo 

JOE JACKSON Take It Like A Man 

LIZ PHAIR Why Can't I 

NICKEL CREEK Smoothie Song 

Added This Week 

itllSllt tilt 

Acoustic Cafe 

Rob Reinhart 734 -761 -2043 

CAITLIN CARY Please Break My Heart 

JESSE HARRIS What Makes You 

PETTY BOOKA Whippin' Picadilly 

Please Send Your Photos 

R &R wants your best snapshots 

(color or black & white). 

Please include the names and titles of all 

pictured and send them to: 

R &R, c/o John Schoenberger: 
10100 Santa Monica Blvd., 3rd Floor, 

Los Angeles, CA 90067 

Email: jchoenberger©radioandrecords.com 

www.americanradiohistory.com
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76 
JOHN SCHOENBERGER 
jschoenbergerQradioandrecords. com 

T 

0 

TRIPLE A 

2003 Airplay Status 
How things are stacking up for 2003 

any stations do special programming 
throughout the summer, so I thought I would 
give you a couple of charts to refer to as you 
decide what to schedule. The follow-rig 
charts are based on Mediabase- monitored 
airplay from the beginning of January to tr.id- 
May 2003. You'll see how new releases are 
holding up and which recurrents are demon- 
strating staying power, plus you'll discover 
the 50 most played artists at Triple A radio so 
far this year. 

Top 75 Currents And Recurrents 

Coldplay 

Plays 
Rank ARTIST Title Label To Date 

1 COLDPLAY Clocks (Capitol) 10,579 

2 COUNTING CROWS Big Yellow... (Geffenl!nterscope) 7,645 

3 WALLFLOWERS How Good... (Interscope) 7,418 

4 JOHN MAYER Why Georgia (Aware/Columbia) 6,925 

5 JASON MRAZ The Remedy (Elektra/EEG) 6.755 

6 DAVE MATTHEWS BAND Grey Street (RCA) 6,361 

7 TORI AMOS A Sorta Fairytale (Epic) 5,951 

8 BECK Lost Cause (DGC /lnterscope) 5,810 

9 DAVID GRAY Be Mine (ATO /RCA) 5,497 

10 PAUL SIMON Father & Daughter (Nick/Jive) 5,451 

11 RHETT MILLER Come Around (Elektra/EEG) 5,410 

12 SUSAN TEDESCHI Alone (Tone- Cool /Artemis) 5,071 

13 JACK JOHNSON Horizon... (Moonshine.../Universal) 4,650 

14 NORAH JONES Come Away... (Blue NoteNirgin) 4,486 

15 JACK JOHNSON Flake (Enjoy /Universal) 4,191 

16 FLEETWOOD MAC Peacekeeper (Reprise) 4,151 

17 MATCHBOX TWENTY Disease (Atlantic) 3,519 

18 SOUNDTRACK/LIVES Sister... (Republic/Universal) 3,890 

19 JAYHAWKS Save It... (American/Lost Highway) 3,886 

20 TRACY CHAPMAN You're The One... (Elektra/EEG) 3.818 

21 BEN HARPER With My Own... (Virgin) 3,743 

22 NORAH JONES Don't Know... (Blue NoteNirgin) 3,741 

23 JOHN MAYER Your Body... (Aware/Columbia) 3,705 

24 LUCINDA WILLIAMS Righteously (Lost Highway) 3,683 

25 RED HOT CHILI PEPPERS Zephyr... (Warner Bros.) 3,676 

26 JACK JOHNSON Bubble Toes (Enjoy /Universal) 3,642 

27 DAVE MATTHEWS BAND Grace... (RCA) 3,210 

28 JOHNNY MARR/HEALERS Down On The Corner (Music) 3,147 

29 DAVE MATTHEWS BAND Where Are... (RCA) 3,112 

30 PETE YORN Come Back Home (Columbia) 2,936 

31 MAROON 5 Harder To... (Octone/J) 2,891 

Rank ARTIST Title Label 

R &R May 30, 2003 

Plays 
To Date 

32 TRAIN Calling All Angels (Columbia) 2,718 

33 SHERYL CROW C'Mon... (A &M/Interscope) 2,702 

34 KATHLEEN EDWARDS Six... (Zoe/Rounder) 2,667 

35 JOHN MAYER No Such... (Aware /Columbia) 2.666 

36 COLDPLAY In My Place (Capitol) 2,615 

37 MATCHBOX TWENTY Unwell (Atlantic) 2,606 

38 SANTANA Game Of Love (Arista) 2,544 

39 TORI AMOS Taxi Ride (Epic) 2,538 

40 ZIGGY MARLEY True To Myself (Private/AAL) 2,460 

41 DAR WILLIAMS I Saw A Bird... (Razor & Tie) 2,366 
42 ALLMAN BROS. Firing Line (Sanctuary /SRG) 2,226 
43 JIMMY EAT WORLD The Middle (DreamWorks) 2,224 

44 FEEL Got Your Name... (Curb) 2,097 

45 BRUCE SPRINGSTEEN Lonesome Day (Columbia) 2,040 

46 STONE SOUR Bother (Roadrunner /IDJMG) 2,033 

47 U2 Beautiful Day (Interscope) 2,028 

48 BRAD Shinin' (Redline Entertainment) 1,972 

49 WALLFLOWERS When You're... (Interscope) 1,953 

50 COLDPLAY The Scientist (Capitol) 1,918 

51 3 DOORS DOWN When I'm... (Republic./Universal) 1,860 

52 ZWAN Honestly (Reprise) 1,859 

53 LUCE Good Day (Nettwerk) 1,816 

54 THE THORNS I Can't... (Aware/Columbia) 1,802 

55 DAVID GRAY Babylon (ATO /RCA) 1,788 

56 TOM PETTY/HEARTBREAKERS Have... (Warner Bros.) 1,766 

57 SISTER HAZEL Your Mistake (Sixth Man) 1,765 

58 BRUCE SPRINGSTEEN Waitin' On... (Columbia) 1,746 

59 PRETENDERS Complex Person (Artemis) 1,734 

60 RED HOT CHILI PEPPERS Can't Stop (Warner Bros.) 1,694 

61 PETE YORN Strange Condition (Columbia) 1,647 

62 SHERYL CROW Soak Up... (A &M /Interscope) 1,634 

63 TRAIN Drops Of Jupiter (Columbia) 1,614 

64 PEARL JAM I Am Mine (Epic) 1,582 

65 G00 GOO DOLLS Here Is Gone (Warner Bros.) 1,560 

66 BRUCE SPRINGSTEEN The Rising (Columbia) 1,551 

67 NICKELBACK How You... (Roadrunner /IDJMG) 1,522 

68 SHERYL CROW Steve McQueen (A &M /Interscope) 1,513 

69 INCUBUS Drive (Immortal/Epic) 1,503 

70 LIFEHOUSE Hanging By... (DreamWorks) 1,446 

71 U2 Electrical Storm (Interscope) 1,442 

72 THE CORRS When The Stars... (Lava/Atlantic) 1,419 

73 AFRO- CELT... When... (Real WorldNirgin) 1,418 

74 JOHN HIATT My Baby Blue (New West) 1,412 

75 DAVID GRAY The Other Side (ATO /RCA) 1,367 

SAW A STUDIO Razor & Tie artist Dar Williams stopped by 

WITS/Indianapolis before a recent concert. Seen here are (l -r) 

WITS MD Todd Berryman, Williams and Razor & Tie's Jeff 

Appleton. That's WITS PD Brad Holtz in front. 

Top 50 Most -Played Artists 

Dave Matthews Band 

Rank ARTIST 
Total Plays 

This Year 

1 DAVE MATTHEWS BAND 22,463 

2 U2 22,113 

3 COLDPLAY 17,991 

4 COUNTING CROWS 15,833 

5 JOHN MAYER 13,947 

6 R.E.M. 13,365 

7 JACK JOHNSON 13.344 

8 WALLFLOWERS 13,155 

9 BRUCE SPRINGSTEEN 12,745 

10 SHERYL CROW 12.418 

11 ROLLING STONES 11,404 

12 RED HOT CHILI PEPPERS 10,987 

13 DAVID GRAY 10,627 

14 SANTANA 10,069 

15 TOM PETTY/HEARTBREAKERS 9,862 

16 TORI AMOS 9.588 

17 NORAH JONES 9,498 

18 FLEETWOOD MAC 9,368 

19 POLICE 9,040 

20 PAUL SIMON 8,607 

21 ERIC CLAPTON 8.425 

22 BEATLES 8,295 

23 MATCHBOX TWENTY 8,072 

24 TALKING HEADS 7,778 

25 VAN MORRISON 7,661 

26 PETER GABRIEL 7,521 

27 BONNIE RAITT 7,460 

28 JASON MRAZ 7,074 

29 GOO GOO DOLLS 7,022 

30 TRACY CHAPMAN 7,022 

31 PEARL JAM 6,889 

32 PRETENDERS 6.837 

33 BECK 6,819 

34 TRAIN 6,372 

35 STING 6,354 

36 SUSAN TEDESCHI 6,223 

37 PETE YORN 6,217 

38 BOB MARLEY 5,910 

39 RHETT MILLER 5,892 

40 BEN HARPER 5,613 

41 STEVIE RAY VAUGHAN 5,360 

42 LUCINDA WILLIAMS 5,204 

43 ALLMAN BROS. 4,911 

44 CHRIS ISAAK 4,839 

45 DAVID BOWIE 4,710 

46 DIRE STRAITS 4,664 

47 THE JAYHAWKS 4,575 

48 JOHN MELLENCAMP 4,575 

49 LED ZEPPELIN 4,512 

50 ELVIS COSTELLO 4,475 

www.americanradiohistory.com
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THE NEW SINGLE OYD TI DAVE MATTHEWS BAND 

Impacting AAA Radio June 2nd 

DAVE MATTHEWS BAND 

ON TOUR ALL SUMMER 

www.bowdtinsley.com 
www.davematthewsband.com 

www.rcarecords.corn 

Prodwed by Espen Noreger and Haavard Hana 
Mixes by Mike Shipley 
A &R: Bruce Flohr 
Management by Coran Capshaw for Red Light Management 

The KA Feeds WM is a Urn M BMGTmen) a Rendered Mande) fkgistrada!s) 
®Trademark Management S a BM:G Ugo e a r adea ak or BNG M a C'8J 2003 BMGIBana R,s. Inc 

Pare MWeere Band' and OMB' are registeen Trademarks of aama,nags Inc. Kama'' Rags 

from the Debut Sale.Uhuni 

TRUE REFLECTIONS 
featuring guest artists 

Dovic Kramhall U *The Dirty Dozen 
Brass Band Lisa Germano 

Corey Harris Dzve Matthews 
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,._,.. 2003 ..... tIT .:a: 
AUGUST 6-9,200j 

MILLENNIUM 
HARVEST NOOSE NOTEI BOULDER, 

COLORADO 

rMrulti 
registration 

FAX THIS FORM BACK TO 310- 203 -8450 
OR MAIL TO: 
R &R Triple A Summit 
P.O. Box 515408 
Los Angeles, CA 90051 -6708 

OR REGISTER ONLINE AT www.radioandrecords.com 

Please print carefully or type in the form below 
Full payment must accompany registration 

form. Please include separate forms for each 

registration. Photocopies are acceptable. 

MAILING ADDRESS 

Name 

Tafle 

Call Letters /Company Jame 

Street 

City State 

SEMINAR FEES 

BEFORE JULY 7, 2003 

JULY 8 - AUGUST 1, 2003 

AFTER AUGUST 1, 2D03 

S350 

S399 

ON -SITE REGISTRA -ION ONLY $425 

METHOD OF PAYMENT 

There is a $50.00 

cancellation fee. 

No refunds after 

July 7, 2003 

PLEASE ENCLOSE SEPARATE FORMS FOR EACH INDIVIDUAL REGISTRATION 

Amount Enclosed' $ 

Visa MasterCard American Express Discover Check 

Account Number I 

Expiration Date u u 
Month Date Signature 

Zip Print Cardholder Name Here 

Telephone # Fax # 

E-mall 
QUESTIONS? Call the R &R Triple A Summit 

Hotline at 310. 788 -1696 

t 

I 

I 

I 

I 

I 

I 

I 

o 

regis- tration 

Millennium Harvest House Hotel, Boulder, CO 

Thank you for requesting reservations at the 

Millennium Harvest House Hotel. Our staff would like to take the opportunity 
to extend a warm welcome to you during your upcoming meeting. 

To confirm your reservation, your arrival must be guaranteed by charging two 

nights deposit to a maj r credit card, or you may send payment by mail. Deposits 

will be refunded only if reservation is cancelled at least 30 days prior to arrival. 

Reservations requested after July 7, 2003 o- after the room block has been filled 

are subject to availability and may not be available at the Summit rate. 

Check in time is 3:00 pm; check out time is 12noon. 

ISuites 

TYPE OF ROOM TRIPLE A SUMMIT RATE 

Deluxe (single/double) $125 / $135 night 

Millennium Club Rooms 
(single /double) 

$145 / $155 night 

$195 and up 

FOR HOTEL RESERVATIONS, PLEASE CALL: 

303 -443 -3850 or 866 -866 -8086 
Or mail to: Mil ennium Harvest House Hotel 
1345 28th Street, Boulder, CO 80302 
Millenniumhotels.com (Group Code: 4529) 
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/ TRIPLE TOP 30 
May 30, 2003 

LAST 
WEE{ ARTIST ' T__ LABS-_ S. 

TOTAL 
PLAYS 

1- 
PLAYS 

GROSS 
IMPRESSIONS 

I00I 

WEEKS ON TOTAL STATIONS 
CHART ADDS 

1 0 JACK JOHNSON The Horizon... (Moonshine Conspiracy /Universal) 561 +24 35387 13 2610 

2 0 TRAIN Calling All Angels (Columbia) 526 +26 35868 8 23/0 

3 3 COLDPLAY Clocks (Capito /) 433 -28 36970 26 2610 

5 4 FLEETWOOD MAC Peacekeeper (Reprise) 426 -21 27797 12 2310 

4 5 JOHN MAYER Why Georgia (Aware /Columbia) 425 -32 27860 17 2310 

8 Q BEN HARPER With My Own Two Hands (Virgin) 415 +25 23322 12 2310 

6 7 PETE PORN Conte Back Home (Columbia) 401 .9 25925 10 2510 

11 0 COLDPLAY The Scientist (Capitol) 352 +22 19294 7 2310 

7 9 JASON MRAZ The Remedy (I Won't Worry) (Elektra /EEG) 351 -56 20003 17 2210 

10 10 LUCINDA WILLIAMS Righteously (Lost Highway) 319 .17 15714 13 2110 

13 Q ZIGGY MARLEY True To Myself (Private Music /AAL) 316 +17 19704 9 2110 

12 12 JAYHAWKS Save It For A Rainy Day (American /Lost Highway /IDJMG) 305 -13 17161 14 2110 

9 13 COUNTING CROWS Big Yellow Taxi (Ge /fen /Interscope) 300 58 27740 20 20/0 

14 14 ALLMAN BROTHERS Firing Line (Sanctuary /SRG) 232 .18 11057 11 1710 

16 15 THORNS I Can't Remember (Aware /Columbia) 229 .10 15848 6 2010 

22 0 NICKEL CREEK Smoothie Song (Sugar Hill) 228 +40 22967 3 1812 

19 O STEELY DAN Blues Beach (Reprise) 222 +9 15408 3 1910 

18 18 JOHN HIATT My Baby Blue (New West) 222 -4 15407 7 2010 

20 JOHN EDDIE Let Me Down Hard (Thrill Show /Lost Highway) 218 +8 9659 7 1810 

15 20 JOHNNY MARR Down On The Corner (iMusicl 215 .26 11507 13 1510 

23 ® LIVE Heaven (Radioactive /MCA) 209 +26 4977 4 910 

17 22 DAVID GRAY Be Mine (ATO /RCA) 208 -22 15934 18 1310 

21 23 JACKSON BROWNE About My Imagination (Elektra /EEG) 187 .8 12548 3 1711 

25 MATCHBOX TWENTY Unwell (Melisma /Atlantic) 180 +3 17503 15 610 

27 ® THIRD EYE BLIND Blinded (When I See You) (Elektra /ffG) 176 +2 9254 6 1111 

/Debut> CID OUSTER Amsterdam (Palm Pictures /Reprise) 163 +100 10712 1 1912 

30 ® PSEUDOPOD All Over You (/nterscope) 161 +14 5118 2 1511 

MAROON 5 Harder To Breathe (Octone/J) 150 +29 5029 17 710 

'Debut> a WIDESPREAD PANIC Don't Wanna Lose You (Widespread /SRG) 145 +3 6548 1 14/0 

28 30 BLUE MAN GROUP FIDAVE MATTHEWS Sing Along (Laval 144 -12 4664 3 1010 

26 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
5/18 -5/24. Bullets appear on songs gaining plays or remaining flat from previous week. It two songs are tied in total plays, the sang with the larger increase in plays is placed 
first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week increases 
in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from 
the Arbitron Company (© 2003. The Arbitron Company). © 2003, R &R, Inc. 

New &Active 
FRANKY PEREZ Something Crazy (Lava) 
Total Plays: 140, Total Stations: 9, Adds:O 

STEVE WINWOOD Different Light (Wincratt /SClfidelity) 
Total Plays: 134, Total Stations: 11, Adds: 0 

EAGLES Hole In The World (ERC) 

Total Plays: 111 Total Stations: 11, Adds: 1 

RHETT MILLER Our Love (flektra/ffG) 
Total Plays: 111, Total Stations: 7, Adds: O 

BRUCE COCKBURN Open (True North/Rounder) 
Total Plays: 107, Total Stations: 11, Adds: 1 

LIZ PHAIR Why Can't I (Capitol) 

Total Plays: 99, Total Stations: 7, Adds: 0 

3 DOORS DOWN When I'm Gone (Republic /Universal) 
Total Plays: 99, Total Stations: 4, Adds: 0 

RICHARD THOMPSON l'll Tag Along (Cooking VinyllSpinAri) 

Total Plays: 87, Total Stations: 10, Adds: 2 

JOHN MELLENCAMP Teardrops Will Fall (Columbia) 

Total Plays: 85, Total Stations: 6, Adds: 0 

WHITE STRIPES Seven Nation Army (ThirdMan/V21 
Total Plays: 85, Total Stations:4, Adds: 0 

Songs ranked by total plays 

Most Added' 
www-rradds.com 
ARTIST TITLE LABEUSI 

TRACY CHAPMAN Let It Rain (flektra /EEG) 

ANNIE LENNOX Pavement Cracks (J) 

SCOTT MILLER & COMMONWEALTH Second Chance (Sugar Hill) 

OUSTER Amsterdam (Palm Pictures /Reprise) 

NICKEL CREEK Smoothie Song (Sugar Hill) 

ADDS 

6 

3 

3 

2 

2 

RICHARD THOMPSON I'll Tag Along (Cooking Vinyl /SpinArt) 2 

GARFUNKELISHARPIMONDLOCK How Did You Know (ManhattanEMCl2 

PAUL BRADY Hawana Way (Compass) 2 

STEVE DELOPOULOS Another Day (Universal South) 2 

FRANCIS DUNNERY The Wounding & Healing Of Men (Aquarian Nation) 2 

Most 
Increased Plays 
ARTIST TITLE LABEL(S) 

LUSTER Amsterdam (Palm Pictures/Reprise) 

LIFEHOUSE Hanging By A Moment (UreamWorks) 

EAGLES Hole In The World (fRC) 

ANNIE LENNOX Pavement Cracks (J) 

U2 Stuck In A Moment... (lnterscope) 

INDIGENOUS C'mon Suzie (Silvertonel 

DAVE GAHAN Dirty Sticky Floors (Reprise) 

NICKEL CREEK Smoothie Song (Sugar Hill) 

STEVE WINWODD Different Light (Wincraft/SCIFidelity) 

LENNY KRAVITZ Again (Virgin) 

Most 
Played Recurrents 

TOTAL 
PLAY 

INCREASE 

+100 

+78 

+53 

+48 

+45 

+44 

+42 

+40 

+38 

+37 

ARTIST TITLE LABELiSI 
TOTAL 
PLAYS 

DAVE MATTHEWS BAND Grace Is Gone (RCA) 189 

TORI AMOS A Sorta Fairytale (Epic) 183 

DAVE MATTHEWS BAND Grey Street (RCA) 179 

BECK Lost Cause (Gellen/lnterscopel 147 

WALLFLOWERS How Good It Can Get (lnterscope) 147 

JACK JOHNSON Flake (Enjoy /Universal) 146 

NORAH JONES Come Away With Me (Blue Note /Virgin) 143 

NORAH JONES Don't Know Why (Blue Note /Virgin) 136 

TRACY CHAPMAN You're The One (flektra /fEG) 121 

JOHN MAYER Your Body Is A Wonderland (Aware /Columbia) 118 

PAUL SIMON Father And Daughter (NicklJivel 114 

SUSAN TEDESCHI Alone (Tone-Cool/Artemis) 113 

JOHN MAYER No Such Thing (Aware /Columbia) 112 

JACK JOHNSON Bubble Toes (Enjoy /Universal) 106 

DAVE MATTHEWS BAND Where Are You Going (RCA) 104 

RED HOT CHILI PEPPERS Zephyr Song (Warner Bros.) 91 

JIMMY EAT WORLD The Middle (DreamWorks) 90 

COLDPLAY In My Place (Capitol) 90 

R &R Station Playlists have moved to the web. 
See all of our monitored reporters at 

www.radioandrecords.com. 

Subscribe to the most comprehensive and up -to- the -minute coverage of radio business news...at a special VIP package rate! 

REtR's INDUSTRY VIP PACKAGE REtR: The Industry's Newspaper 

REtR Today: The Industry's Leading Daily Fax 

REtR's Today's News 
E -mail updates of breaking stories 

The REtR Directory 
The most comprehensive resource guide available 

SAVE OVER 25 %! 
RftR'S INDUSTRY VIP PACKAGE IS $445oó 

(Regular rate $595.00) 

e -mail R &R at FAX Credit Card Payments To 

moreinfo @radioandrecords.com 310.203.8727 
Call R &R at Subscribe online: 

310.788.1625 www.radioandrecords.com 
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Alex Cortright 
PD. WRNR/Baltimore 

Sam Roberts says he will die for rock 
'n' roll. After seeing him steal the whole 
show as the first of two openers, I'm in- 
clined to believe him. He's got fire, intel- 
ligence and conviction. And because of 
it. his album We Are Born in a Flame has 
grown quite comfortable in my CD 
player. ' I should tell you that I am a 
sucker for clean, unaffected production 
and acoustic instrumentation in rock 'n' 
roll, both of which are present here. Mu- 

sic is in Rooerts' soul - how many people fall in love with 
the violin at age 4? His songs have an effortless quality that 
makes them seem familiar. You may sense certain refer- 
ences in Roberts' music - mid -career Beatles, Oasis circa 
1995, Springsteen and Beck - but his sound is his 
own. a The first single, "Brother Down," is a breezy, infec- 
tious hum -along groove that's got summer written all over 

it. The gentle and mildly psychedelic "The Canadian Dream" feels like sum- 
mer, too, even though it's about frozen turf and the economy. "Hard Road" 
is another toe -tapper with an insistent melody and clear, honest insights. 
"Taj Mahal" is a sweet love song that resolves in a gritty guitar flourish. 
"Higher Learning" is a rocker with a winning refrain ( "Time is a slippery 
fish "). The album's got depth and wit. Sam Roberts' We Are Born in a Flame 
is the kind of disc that makes the term "album- oriented rock" seem some- 
what meaningful again. 

Jack Johnson holds at 1' for the second 
week on the monitored airplay chart, 

while Train are close behind at 2' ... Ben 
Harper moves back up to 6 *, Coldplay's 
new one goes top 10 at 8* (Coldplay have 
two songs in the top 10 at the moment!), 
and Ziggy Marley is knocking on the door 
at 11' ... Nickel Creek's new one is build- 
ing nicely with a jump from 22' -16`, Steely 
Dan increase to 17", and John Eddie is 
now top 20 at 19` ... Other gainers include Live (23' -21 `), Third Eye Blind 
(27' -25') and Pseudopod (30' -27 *) ... Guster and Widespread Panic 
debut, and Maroon 5 re- enters ... On the Ind cator airplay chart, Harper 
slides into the top slot, and Johnson is now No. 2. Two top 1 Os for Colum- 
bia - Train at 7* and Pete Yorn at 10' ... The rest of the chart is pretty 
stationary, with Phil Roy (26' -21'), Radiohead (30' -25`) and Pseudopod 
(29' -26') as gainer highlights ... Steve Winwood and Guster debut ... In 
the Most Added category we see quite a bit of action in spite of the holi- 
day weekend: Tracy Chapman's new song is a big winner this week with 
11 total adds (No. 1 most added on both panels), and Ed Harcourt grabs 
five total adds (tied for No. 1 on the Indicator panel) ... Also having a good 
showing the first week are Bonepony, Maktub, Francis Dunnery, Joe 
Jackson and Stephen Delopoulos ... Guster, Nickel Creek, Annie 
Lennox. Garfunkel /Sharp /Mondlock. Scott Miller and John Mellencamp 
close some holes. Keep an eye on The Eagles. Franky Perez, the new 
Rhett Miller. Bruce Cockburn, Liz Phair. Richard Thompson and the 
next Dar Williams track. - John Schoenberger, Triple A Editor 

ARTIST 
ARTIST: Widespread Panic 

LABEL: Widespread /SRG 
By JOHN SCHOENBERGER / TRIPLE A EDITOR 

In the vast universe of so- called "jam 
bands," very few can command re- 

spectable radio airplay, and even fewer 
can do it with the ease of Athens, GA- 
based Widespread Panic. Formed way 
back in 1983, this band of musical broth- 
ers has also skillfully developed a rabid 
fan base that comes to see them perform 
live by the tens of thousands. 

Ball is the Panic's eighth album and 
marks the first time they entered the stu- 
dio without founding member Mike 
Houser, who succumbed to cancer a year 
or so ago. "At first we had to get over the 
shellshock of playing without Mikey - of 
him not sitting in that space he normally 
occupied," says keyboardist John "JoJo" 
Hermann. "We approached this album 
with the attitude of, `Let's not worry 
about any outside pressures. Let's try to 
have fun and throw down as many ideas 
as we can.' You start with a big log, and 
then you whittle away until you've got 
something." 

This effort also marks the first time the 
outfit recorded new music without road 
testing it first. In the past they have al- 
ways tried out new tunes on tour before 
recording them. John Bell (vocals, guitar), 
George McConnell (guitar, vocals), Todd 
Nance (drums), Domingo S. Ortiz (percus- 
sion), Dave Scholls (bass) and Hermann 
recorded the album at producer John 
Keane's studio in Athens. 

"It was a wide -open process," says 
Nance. 'The word `no' was never uttered. 
We had this opportunity - whether it 
was welcome or not - to start fresh, so 
we went back to square one to see if this 

thing would stand on its own. It worked 
out pretty well." 

Indeed, song for song, Ball is Wide- 
spread Panic's best album in a very long 
time. Certainly their penchant for open- 
ing things up musically is present 
throughout the 13 new songs. tut they 
made an effort to constrain their creative 
juices within the song structures and to 
closely follow the melodic and lyrical 
cues. Standouts include "Don't Wanna 
Lose You," "Fishing," `Tortured Artist" 
and "Meeting of the Waters." 

The Panic have also been very active on 
many other levels. In February they re- 
leased a new double -disc DVD package 
called Live From the Backyard in Austin, 
TX - their fifth audio -visual offering. 
The package was recorded on July 20, 
2002 during a three -day run. In addition 
to the performance, it includes in -depth 
interviews with the band and some be- 
hind- the -scenes footage. 

As you would expect, the boys have a 
very busy touring schedule this summer, 
which started at the New Orleans Jazz & 

Heritage Festival and will include head- 
lining this year's Bonnaroo Music Festi- 
val in mid -June in Tennessee. In addi- 
tion, they'll do three nights at Red Rocks 
in Colorado, two nights at the 10,000 
Lakes Festival in Minnesota, three nights 
in Los Angeles and four nights in San 
Francisco during the tour. 
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AMERICANA TOP 30 ALBUMS BY 
May 30, 2003 

TKS WEEK 

WEEK WEEK ARTIST 

1 0 OERAILERS Genuine ducky Dogi 733 +29 5581 

2 0 VARIOUS ARTISTS Lonesome Onry And Mean (Barone) 697 +3 4277 

5 0 JOHN HIATT & THE GONERS Beneath _. (New West/ 616 +19 3347 

4 4 LUCINDA WILLIAMS World Without Tears (Lost Highway) 612 -46 7055 

3 5 RAY WYLIE HUBBARD Growl (Phi /o/ 602 63 5576 

6 0 JAYHAWKS Rainy Day Music (American/Lost HighwaylIOJMG) 588 +7 5925 

7 7 ROSANNE CASH Rules Of Travel (Capitol) 514 .4 6966 

8 O RHONDA VINCENT One Step Ahead (Rounder) 476 +15 1827 

10 0 MARCIA BALL So Many Rivers (Alligator) 432 +19 1848 

11 o CAITLIN CARY I'm Staying Out (Yep Roc) 403 +10 1045 

9 11 TOM RUSSELL Modern Art (Hightonel 400 .24 3104 

21 D GREG TROOPER Floating (Sugar 369 +77 1024 

a RECKLESS KELLY Above The Sun (Sugar Hill) 368 +22 1332 

13 o VARIOUS ARTISTS Texas Outlaws (Compadre) 357 +1 2033 

fDebut> 0 SCOTT MILLER Upside Down (Sugar Hall 354 +174 528 

12 16 BE GOOD TANYAS Chinatown Neuwerki 334 26 7008 

17 MARTY RAYBON Full Circle (Debbie Shear 330 +4 3762 

24 10 VARIOUS ARTISTS It /Till Come To .- (Vangaurd; 321 +37 992 

1 19 TONWES VAN ZANDT In The Beginning (Compadrei 315 21 2174 

18 20 RICKY SCAGGS ... Live at The Charleston (Skaggs Family) 309 -5 2409 

20 ® GIBSON BROTHERS Bona Fide (Sugar Hill) 302 +3 2924 

14 22 JEFF BLACK B Sides And Confessions ... ( Dualtone) 276 -74 4549 

19 23 JEANNIE KENDALL Jeannie Kendall (Rounder) 273 -26 4971 

25 24 KEVIN DEAL The Lawless (Blind Nello) 267 -7 1217 

26 25 MARK INSLEY Supermodel (Rustic Records) 255 -15 1940 

27 HAL KETCHUM The Ling of Love (Corb) 252 +9 1941 

22 27 DAVID OLNEY The Wheel (Loud House) 251 -38 4826 

29 28 HOUSTOM MARCHMAN ... Desperate Man (Independent) 250 -6 4826 

28 29 AMY RIGBY Till The Wheel Fall Off (Signature Sounds) 232 -6 1370 

30 30 CORE LUND BAND Five Dollar Bill (Stony Plain) 212 -9 1886 

81 

The Americana Airplay chart represents the reported play of terrestrial radio stations, nationally syndicated radio 

shows. satellite radio and internet stations that have agreed to submit weekly spin cpunts. For more information 

please visit www.americanamusic.org. 

® 2003Americana Music Association. 

Americana Spot light 
by John Schoenberger 

Artist: Hal Ketchum 

Label: Curb 

HAL KE CHUM 

Raised in the Adirondack Mountains of upstate New York, Hal Ketchum eventually 

ended up in Nashville by way of Texas. He began writing songs for other artists 

but ultimately felt he could do his own songs best. With the release of his debut 

indie album in 1988, Threadbare Alibis, the public was first exposed to his insightful 

lyrics and strong, clear voice. Since then Ketchum has released seven albums via 

Curb records- including his latest effort, The King of Love- and enjoyed quite 

a bit of radio success. Although his music is deeply rooted in country traditions, 
Ketchum also skillfully interjects elements of rock, folk and R &B. "I have a deep respect for a lot of 

different musical styles," he says, "and I also have the flexibility to play in those styles." This time around 

Ketchum produced the album himself, which he says was the natural next step for him. Of the 15 songs 

on The King of Love, Ketchum wrote or co -wrote 14 of them. Those who contributed their writing talents 

include Joshua Ragsdale, Tim O'Brien and Charlie Daniels. The sessions also included some very 

impressive guests, including Jonell Moser, Guy Clark and O'Brien (who also played fiddle) on vocals, 

Glen Caruba on drums, Kevin McKendrie on keys, Russ Paul and Sir William Cooley on guitar and Chris 

Kent and Keith Carper on bass. I like "Run Loretta Run," "The Carpenter's Way" and the title track. 

Americana News 
There's a one -hour Uncle Tupelo radio special available - at no cost - called The Long Cut. It 

features recently conducted interviews with Jay Farrar, Jeff Tweedy and Mike Heidorn, as well as 

noted music critic Anthony DeCurtis. The special also includes selected tracks from Uncle Tupelo's 

four albums as it follows the history of one of alt country's most influential bands. Contact Andy Cahn 

at 848 -391 -6411 for more details ... The Ryman Auditorium in Nashville has a number of bluegrass 

concerts lined up for the summer, featuring headliners such as The Del McCoury Band, Vince Gill, 

Ralph Stanley, Jim Lauderdale, Mountain Heart, Blue Highway, Ricky Skaggs and Marty Stuart ... 

Porter Wagoner was one of the special guests during the first night of the Ralph Stanley Bluegrass 

Festival, which took place May 22 -24 near Coeburn, VA. Others who performed over the three -day 

event were The Country Gentleman, Jim Lauderdale, Jimmy Martin, Larry Sparks and Gillian Welch 

with David Rawlings ... As Willie Nelson recently celebrated his 70th birthday, he was named a Treasure 

of Austin and the great state of Texas by the state Senate ... Speaking of Nelson, he sent care packages 

to the Texas state Democrats who skedaddled over to Oklahoma recently to thwart a redistricting bill. 

He reportedly sent them red bandanas and his own brand of whiskey, along with a note saying, "Way 

to go. Stand your ground." ... The Mavericks - now comprising new guitarist Eddie Perez, singer 
Raul Malo, bassist Robert Reynolds and drummer Paul Deakin - have just entered the studio with 
producer Kenny Greenburg ... Kasey Chambers won three APRA Awards in Sydney, including Song of 

the Year for "Not Pretty Enough." 

Note: if you have Americana news, please forward it to jschoenberger@radioandrecords.com. 

Most Added° 
ADDS 

GILLIAN WELCH Soul Journey (Acony) 19 

SCOTT MILLER Upside Down (Sugar Hill 13 

RANI ARBO & DAISY MAYHEM Gambling Eden (Signature Sounds) 9 

BONEPONY Jubilee (SuperDuped 7 

STACEY EARLE & MARK STUART Never Gonna Let You Go (Evolve() 

RAY BENSON Beyond Time (Audium) 6 

GREG TROOPER Floating (Sugar Hill) 6 

Pro HIGH -IMPACT GRAPHICS 

DURABLE CONSTRUCTION 

MAXIMUM PORTABILITY 
TM 10- MINUTE SET -UP 

PORTABLE DISPLAYS INVENTORY REDUCTION SALE 

SAVE $600 

BROADCAST 
PRODUCTS 

6528 CONSTITUTION DRIVE 

FORT WAYNE, IN 46804 USA 

(260) 459 -1286 

1 -800- 433 -8460 
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RICK WELKE 
rwe rke@ra dioandrecords. com 

Hallelujah! 

CHRISTIAN 

New Memphis Gospel station has Clear Channel cheering 

lipping a station to Gospel isn't a new idea. But 
when Clear Channel makes that kind of decision - 
and the new station succeeds in a short time - heads 
will turn. Such is the case with WHAL (Hallelujah FM) 
in Memphis. Good radio, and Gospel all the way. 

Other markets have already offered 
up winners with Gospel radio - Ra- 

dio One's WPZE /Atlanta has been in 

the top five in the market for a year 
now. With that in mind, 
what can make Gospel a 
winner over other, better - 
known mainstream for- 
mats? How can a decision - 
maker determine whether 
the format will work in a 

particular city? 
In the case of Clear 

Channel Regional VP /GM 
Bruce Demps, he knew he 
had an FM frequency in 
the cluster that wasn't doing so well, 
while then- Gospel KWAM -AM was 
performing decently. So he decided to 

bring gospel music to the FM dial, and 
on Dec. 22, 2002, Hallelujah FM was 
born. 

The sudden success WHAL has ex- 
perienced has been beyond anyone's 
expectations: Within four months of the 
launch the frequency had jumped 1.8- 

6.412 +. Hallelujah PD Eileen Collier 
says, "I am elated to be able to expose 

this type of music to the masses and let 

them know that gospel is not old and 
stale. You can be hip and like gospel 
music too. We have music for the 

young and old. People here 
are now listening to and en- 

joying gospel music." 

Unlike The Others 
With that kind of suc- 

cess, you'd think WHAT. 

and Clear Channel had 
spent millions marketing 
the new station. Not so, 
says Collier: "It really 
didn't take a lot for the 

word to spread about the station, be- 
cause it was something the audience 
was hungry for. We did cross- promote 
heavily on our three Urban stations in 

the market. The rest was word of 
mouth." 

Gospel music's release system to 
radio isn't comparable to that of main- 
stream formats, or even other Chris- 
tian formats. There is no chart to 
gauge what is going on nationally, 
and record labels tend to release two 

Eileen Collier 

51UnF!ML- r-, a miaLa 

For more promotional information contact 3nan Dishon or 
Rab Pomansie at 800.347.4777 or email radio @sparrwrecords cam 
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or three singles - sometimes whole 
albums - instead of pushing one 
song to radio. That can create a tidal 
wave of music to consider each week. 

In that sense, Hallelujah FM is a bit 
different from its counterparts. Colli- 
er says, "I like to think that we are 
unlike the average Gospel station in 
that we are going to play the best that 
is available, not all that is available. 

"I am elated to be 

able to expose this 

type of music to 

the masses and let 

them know that 

gospel is not old 

and stale. You can 

be hip and like 

gospel music too." 

Just because a new CD is released this 
week doesn't mean we are going to 
play it this week. The songs have to 
breathe and be given mom to grow. 

"I rely heavily on my Asst. PD/ 
MD, Tracy Bethea. She has been in 
Gospel radio for a long time and real- 
ly knows the music. We get in new 
music and decide what goes to the top 
of the stack so that when we add new 
music, we'll have a handle on it." 

Teamwork Rules 

Collier knows it takes a team to 
make things happen, especially with 
the diverse responsibilities staffers 
now have at stations across the coun- 
try. And Collier herself is living proof 
of that. "I just want to thank Bruce 
Demps and Nate Bell for believing in 
me," she says. "They've allowed me 
to become the PD for this station, as 
well as to continue my duties as Asst. 
PD for our other frequencies in the 
market at KJMS and WDIA. 

"Bobby O'Jay was a big supporter 
of mine and hired me when I started 
at WDIA. Working under Bobby and 
Nate has truly been a learning expe- 

SCALED -BACK PERFORMANCE Word artists Downhere played in 

the WAYK/Kalamazoo, Ml studios recently with only one guitar and a drum set 

consisting of a notepad and two Sharpies. The band premiered cuts from their 

new project, So Much for Substitutes, for WAYK listeners. Pictured here (l -r) are 

Downhere's Jason Germain, WAYK morning co -host Brook Taylor and 

Downhere's Jeremy Thiessen, Glenn Lavender and Marc Martel. 

rience, and I appreciate everything 
they have taught me, whether by tell- 
ing me how it was done or my sim- 
ply observing it. I got the best of both 
worlds. 

"To anyone striving to move up, all 
I have to say is, keep your eyes, ears 
and mind open, and be patient. If you 
are on top of your game, your time 
will come." 

As for what's coming up for 
WHAL, Collier says, "There are so 
many things on the horizon for Hal- 
lelujah. I am really fortunate to work 
with visionaries who all are working 
on the same page. 

"The personalities on Hallelujah 
FM - Michael Adrian Davis, Tracy 
Bethea and Christie Taylor - are all 
full of ideas, and I encourage them to 
develop those ideas and work with 
our promotions department to make 
them become reality. Our Director/ 
Urban Programming, Nate Bell, and 
Bruce Demps support us every step of 
the way. I am so excited about the fu- 
ture of this station!" 

Dollars And Cents 

Of course, commercial radio comes 
down to dollars and cents. With the 
massive ratings move in such a short 
time, the salespeople at WHAL have 
their work cut out for them. "They are 
all smiles," Collier says. "We were al- 
ready getting a lot of people wanting 
to advertise on the station anyway. 

"I believe that most 

Gospel stations are 

stuck in tradition, 

and that's not 

necessarily a bad 

thing. But if you can 

stretch out and do 

something different, 

do it." 

The buzz on the street was phenome- 
nal, and now this." 

What can other Gospel stations do 
to get more attention and better rat- 
ings? Collier offers her own counsel, 
reflecting a good radio mind -set: 
"Know the market and know the 
music. I believe that most Gospel sta- 
tions are stuck in tradition, and that's 
not necessarily a bad thing. But if you 
can stretch out and do something dif- 
ferent, do it. There could be e bless- 
ing behind it." 

PLUMB FUN Curb artists Plumb dropped by KTSY/Boise, ID on a recent 

promotional trip through the Western U.S. She and her band rocked the house, 

playing a few live cuts on the afternoon show Pictured here (l -r) are percus- 

sionist Michael Jones, guitarist Tracy Ferrie, KTSY morning show host Jerry 

Woods, Plumb and KTSY PD Ty McFarland, Office Manager Michelle Yeager and 

Chaplain Brian Yeager. 
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TheC Update 
Christian Retail, Radio & Records Newsweekly 

Getting To Know 
Radial Angel 
After four years of rocking indie- style, 
Squint artists enjoy the label life 

hey can't stop the rock, but who's asking them to? 
On the eve of their upcoming Can't Stop the Rock tour 
with indie act Unified Front, Radial Angel are about 
to jump on the bus for a three -month summer excur- 
sion that promises to serve up more than its share of 
delectable pebbles of igneous for the band's rock -eat- 
ing followers. 

"Our major plan is to tour, tour, 
tour and play as much as possible. 
That's the only thing we have on our 
schedule," said Radial Angel lead 
guitarist Jeremy Dolezel when asked 
about Angel's plans after GMA Week 
in early April. The quartet prepared 
for their first major headlining tour 
by gigging with Sparrow rockers The 

gether with our manager and got 
some inside information on how to 
do certain things. We also got togeth- 
er ourselves and decided that we 
weren't going to just lie down and 
say, "OK, well, maybe a label will 
pick us up." It was more like, "We 
want to work for this, and maybe that 
will come later." 

Radial Angel (t -r): Jared Taber, Eddie Jones, Tommy Perkins and Jeremy Dolezel. 

Elms and Tooth & Nail newcomers 
Holland, and now, after much suc- 
cess in four years as independent art- 
ists, they'll soon be out in support of 
their Squint debut, One More Last 

Tine, released March 11. 

Dolezel (lead guitar), Eddie Jones 
(bass), Tommy Perkins (drums) and 
Jared Taber (guitar, lead vocals) will 
all humbly tell you that being a new- 
ly signed act is "a blessing." This week 
THE CCM UPDATE contributor Kevin 
Sparkman talks with the band about 
life after signing on the dotted line. 

CCM: What Tim the key to being a 

successful independent band? What 

made you stand out among the others 

who were trying to make it? 

JT: We worked a lot harder than 
some of the other bands. We got to- 

That really wasn't our goal, to get 
signed. Our goal was just to be able 
to do this for a living and share the 
message the Lord gave us. I feel that 
since we worked so hard, it showed, 
and God blessed us. 

CCM: Your first independent project 

got a lot of attention. What are your ex- 

pectations now that you're signed to 

Squint? 

EJ: It definitely feels like we're 
starting over - like we went as far 
as we could go as an independent 
band, and now it's like starting all 
over again. We don't really have any 
set expectations. These guys are tak- 
ing care of us at Warner Bros., so we 
just put it in their hands, and wher- 
ever it goes, it goes. We just want to 
play. 

JD: We went from being a big in- 

dependent band to being a little 
signed band. It's kind of like going 
from junior high, where you're at the 
top of your class, into high school, 
and now you're a nobody. 

CCM: Has there been any sort of ini- 
tiation from, say, your labelnates? 

JD: Not anybody from Squint. 
There has been from some of the 
bands we play with, but I don't know 
if we want to talk about that! 

EJ: One of the guys from The Elms 

threw me in a trash can the other day. 

No, it's been good. We've had a good 
response. 

CCM: Who is the Radial Angel au- 

dience? 

JT I feel that a lot of [Contempo- 
rary Christian] artists are catering to 
Christians and what they should do. 
Maybe that's what God called them 
to do, and that's fine; we need peo- 
ple out there to do that. But I feel that 
we have been called to not do that. 
We've been called to go outside of the 
Christian market and get the kids 
who will probably never hear our 
message anywhere else. 

This tour that we're doing with 
The Elms has been really great. We 
played some secular clubs, so we got 
to go in there where people have 
probably never heard the Word. 

CCM: Do you feel your live perfor- 

mances are a signature for the band? 

EJ: I definitely think that our live 
performances are a signature. We 

bring out the meaning of the songs 
more if you come see us live. You'll 

understand the songs better. 
CCM: What type of venue do you 

enjoy playing most? Where would you 

say you have the greatest effect in reach- 

ing someone? 

EJ: I personally like playing clubs - whether it's a Christian club or a 

mainstream club, it doesn't matter. 
People come just to hear our music, 
so it's always a joy to play for people 
who are there to hear you. In reach- 
ing out to people, we've had some 
success in mainstream clubs, and I 

think we want to do more of that, be- 
cause we think there's a need there. 

For people who don't necessarily 
know anything about Christian mu- 
sic or that there even is such a thing, 

(-The CClil Updat 

Editor 
Lizza Connor 
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CCM UPDATE GALLERY 

INSIDERS Integrity Gospel artist Alvin Slaughter and Integrity Gospel 

Director /National Accounts Rick Thompson met recently with CBA store owners 

and music buyers for one -on -one discussions of Slaughter's new album, On the 

Inside. Slaughter and Thompson talked over marketing and promotion ideas 

with the group in preparation for the album's June 10 street date. Seen here are 

are (back row, I -r) Randy Miracle, David Almack, Slaughter, Dave Rose, John 

Yanchek and Roderick Jemison, (front 1 -r) Thompson, Randy Ross and Scott 

Von Loewe. 

they get hold of it, hear it, like it, and 
if they think it sounds comparable 
qualitywise to what else is out there, 
they tend to listen to what you have 
to say. And that's where our honest 
lyrics kind of come into play. We've 
gotten a lot of good responses from 
playing at those clubs. 

CCM: How did you cone up with the 

name Radial Angel? 

JD: Our old bass player came up 
with it. Radial just means going out- 
ward from a center point, and angels 
are considered to be messengers from 

God. So it's like starting from the cen- 
ter point, which is our band, and go- 
ing outward with our music and 
spreading the message God has giv- 
en us. 

CCM: Who are your musical and lyr- 
ical influences? 

EJ: My favorite author is Brian 
McLaren. He wrote A New Kind of 
Christian, and that book did a lot for 
me. As far as musical influences, 
some of my earlier ones were proba- 
bly Poor Old Lu, Starflyer 59, Foo 
Fighters, Sunny Day Real Estate - I 
kind of learned bass by listening to 
them. 

JD: I would have to say what got 
me playing guitar originally was ear- 
ly '90s grunge like Pearl Jam and 
Soundgarden. I didn't really know 
about Christian music at first, and 
some of the bands that I was intro- 
duced to were Plankeye, MxPx and 
Skillet. They really encouraged me to 
seek after God with my music. 

TP: I started playing drums in 

band in junior high and high school. 
I was a band nerd - it's OK to be a 

band nerd! One of my earlier influ- 

"Radial just means 

going outward from a 

center point, and 

angels are 

considered to be 

messengers from 

God. So it's like 

starting from the 

center point, which 

is our band, and 

going outward with 

our music and 

spreading the 

message God has 

given us." 

ences was Lars Ulrich from Metalli- 
ca. Now it's Jeremy Taggart from 
Our Lady Peace and Randy Shreve 
from GS Megaphone. They've 
helped me to learn stuff. 

JT: I read a lot of Charles Dickens. 
I really like all of his stuff. I like the 
way he writes. It's real in -depth, and 
a lot of it is about his personal life, 

which is what I like to read about. 
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CHRISTIAN AC TOP 3O 
e May 30, 2003 

LAST THIS 

WEEK WEEK ARTIST TITLE LABELiS) 

1 O 
3 0 
4 0 
5 0 
2 5 

7 0 
6 Q 

10 0 
11 Q 
12 0 
8 11 

13 ® 
9 13 

16 D 
14 15 

21 

15 17 

17 o 
23 D 
18 

25 ® 
19 22 

20 23 

24 24 

22 25 

26 26 

27 27 

(oebut> 

28 29 

29 30 

TOTAL /- WEEKS ON TOTAL 
PLAYS PLAYS CHART STATIONS 

FFH You Found Me (Essential) 1806 +9 16 5813 

THIRD DAY You Are So Good To Me (Essential) 1781 +70 12 5913 

AVALON Everything To Me (Sparrow) 1603 +84 16 5414 

REBECCA ST. JAMES I Thank You (Forefront) 1533 +48 13 5413 

NEWSBOYS He Reigns (Sparrow) 1529 -157 19 5012 

POINT OF GRACE Day By Day (Word/Curb/Warner Bros.) 1515 +162 8 6014 

NICHOLE NORDEMAN Legacy (Sparrow) 1454 +64 11 5513 

MERCYME Word Of God Speak (lN0) 1223 +184 5 5014 

JOY WILLIAMS Every Moment (Reunion) 1165 +145 8 4615 

JEREMY CAMP I Still Believe (BEC) 1073 +55 10 4414 

JACI VELASQUEZ You're My God (Word /Curb /Warner Bros.) 1057 -176 17 4112 

KRISTY STARLING Water (Word /Curb /WanerBros.) 1026 +118 7 4513 

PHILLIPS, CRAIG & DEAN My Praise (Sparrow) 1006 -60 20 3713 

SCOTT KRIPPAYNE Long Before The Sun (Spring Hill) 820 +25 9 3412 

AUDIO ADRENALINE Pierced (Forefront) 776 113 18 3412 

CHRIS RICE Smile (Just Want To Be With You) (Rocketown) 741 + 198 3 3617 

NATALIE GRANT I Will Be (Curb) 732 81 22 2811 

BEBO NORMAN Falling Down (Essential) 719 +21 10 3113 

STEVEN CURTIS CHAPMAN How Do I Love Her (Sparrow) 692 +161 2 3318 

PHIL JOEL The Man You Want Me To Be (Inpop) 662 +78 7 2912 

WARREN BARFIELD My Heart Goes Out (Creative Trust Workshop) 643 +209 2 36113 

STACIE ORRICO Strong Enough (Forefront) 595 2 12 2613 

SARA GROVES Less Like Scars (INO) 558 -1 11 2813 

DEREK WEBB She Must And Shall Go Free ! /NO/ 445 -22 10 2011 

JARS OF CLAY The Valley Song (Essential) 433 68 21 1911 

CAEDMON'S CALL Only Hope (Essential) 411 -21 21 1811 

STEVEN CURTIS CHAPMAN All About Love (Sparrow) 354 -51 21 1210 

BIG DADDY WEAVE Neighborhoods (Fervent) 335 +52 1 1612 

RACHAEL LAMPA Brand New Life (Word /Curb /Warner Bros.) 312 -39 18 1311 

MERCYME Spoken For (INO) 300 -37 35 1211 

63 AC reporters. Songs ranked by total plays for the airplay week of Sunday 5/18- Saturday 5/24. 
© 2003 Radio & Records. 

New &Active 
SIXPENCE NONE THE RICHER Waiting On The Sun (Squint /Curb /Reprises 

Total Plays: 279, Total Stations: 14, Adds: 3 

NATE SALLIE It's About Time (Curb) 

Total Plays: 278, Total Stations: 13, Adds: 3 

NATALIE GRANT Always Be Your Baby (Curb) 

Total Plays: 260, Total Stations: 14, Adds: 6 

RUSS LEE Love Is A Cross (Christian) 

Total Plays: 244, Total Stations: 10, Adds: 1 

RELIENT K Getting Into You (Goteel 

Total Plays: 242, Total Stations: 11, Adds: O 

SHANE BARNARD & SHANE EVERETT Be Near (lnpop) 

Total Plays: 242, Total Stations: 9, Adds: 1 

MICHAEL W. SMITH Step By SteplForever We Will Sing (Reunion) 

Total Plays: 230, Total Stations: 10, Adds: 2 

LINCOLN BREWSTER Let The Praises Ring (Vertical) 

Total Plays: 219, Total Stations: 10, Adds: 2 

GLASSBYRD Weight Of The World (Word /Curb /Warner Bros.) 

Total Plays: 183, Total Stations: 11, Adds: 0 

JILL PAQUETTE Lift My Eyes (Reunion) 

Total Plays: 175, Total Stations: 13, Adds: 4 

Soigs ranked by total plays 

Most Added 
www-rrindicator. corn 
ARTIST' LABE. S ADDS 

WARREN BARFIELD My Heart Goes Out (Creative Trust Wckshop)13 

STEVEN CURTIS CHAPMAN How Oo I Love Her (Sparrow) 8 

CHRIS RICE Smile (Just Want To Be With You( (Rocketown) 7 

SHAUN GROVES See You (Rocketown) 7 

NATALIE GRANT Always Be Your Baby (Curb) 6 

JOY WILLIAMS Every Moment (Reunion) 5 

JEFF DEYO I Give You My Heart (Gotee) 5 

POINT OF GRACE Day By Day (Word /Curb /Warner Bros.) 4 

AVALON Everything To Me (Sparrow) 4 

MERCYME Word Of God Speak (/NO) 4 

JEREMY CAMP I Still Believe (BEC) 4 

JILL PAQUETTE Lift My Eyes (Reunion) 4 

Most 
Increased Plays 

TOTAL 
PLAY 

ARTET INCREASE 

WARREN BARFIELD My Heart Goes Out (Creative Trust Workshop) 

+209 

CHRIS RICE Smile (Just Want To Be With You) (Rocketown) +198 

MERCYME Ward Of God Speak //NO/ + 184 

POINT OF GRACE Day By Day (Word /Curb /Warner Bros.) + 162 

STEVEN CURTIS CHAPMAN How Do I Love Her (Sparrow) +161 

JOY WILLIAMS Every Moment (Reunion) + 145 

NATALIE GRANT Always Be Your Baby (Curb) +122 

KAISTY STARLING Water (Word /Curb7Warner Bros.) +118 

SHAUN GROVES See You (Rocketown) +99 

NATE SALLIE Its About Time (Curb) +89 

Christian ACtivity 
by Rick Welke 

Four For FFH 
FFH have held down the No. 1 spot at AC for four weeks 

in a row now. Not bad, considering that eight of the other 

top 10 songs have bullets and are hot on their tail! Only 25 

plays now separate FFH from Third Day, so expect a takeover 

of the top position next week. 

Jeremy Camp enters the top 10 this week. making him 

only one of two artists to reach the top 10 on the R &R AC. 

CHR and Rock charts this year (the other being Audio 

Adrenaline). 
The champion in the add categories is Warren Barfield. 

He moves 25 -21, +209 and also hails 13 new statio.t adds 

this week. Mega- numbers for the newest artist in the Creative 

Trust lineup. 

Other movers and shakers include Chris Rice (21 -16. 

+198). Steven Curtis Chapman (23 -19. +161) and Natalie 

Grant ( +122. six adds). 

`uRB A Summer Of Curb Hits <o.o, 
curb.com 

CURB 
curb.com 

Natalie Grant "Always 
Be One of the most added at AC! #3 NEW & ACTIVE 

Your Baby" The smash follow up to the Top 3"I Will Be" 

You added this! #2 AC New & Active 

L <<t_c S L L < ( "It's About Time" New CHR /ROCK single All About You" 
Going for adds immediately 

Plumb Debut @ 29 R &R Rock Chart #5 New & Active @ CHR!!! 
Free" "The best song on her new CD! It rocks but doesn't blow away, so it's accessible 

to all CH Rs!" - Jeff Howe - YES FM 

ltt LL ` L cum_ "Top of The World "Shipping now for adds at AC /CHR 

Tamara Walker "Circle Of Love" Shipping now for adds at AC /CHR 
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CHRISTIANS 85 `' May 30, 2003 

CHR TOP 30 
'7SLr 

TOTAL 

ARTIST TITLE LABELIS, PLAYS 
7- 

PLAYS 
WEEKS ON 

CHART 
TOTAL 

STATIONS 

1 THIRD DAY You Are So Good To Me (Essential) 1096 +72 11 2611 

3 0 NEWSBOYS He Reigns (Sparrow) 870 +36 19 2011 

2 3 JENNIFER KNAPP By And By (Gotee) 791 46 12 2111 

6 0 BEBO NORMAN Falling Down (Essential) 727 +87 9 2011 

4 5 SWITCHFOOT More Than Fine (Sparrow) 701 -31 20 1911 

7 0 RELIENT K Getting Into You ( Gatee) 688 +109 11 1912 

8 SHAUN GROVES Should I Tell Them? (Rocketown) 614 +40 20 1611 

12 0 JOY WILLIAMS Every Moment (Reunion) 610 +145 5 2213 

9 0 REBECCA ST. JAMES I Thank You (Forefront) 591 +26 9 1911 

5 10 SIXPENCE NONE-. Don't Dreanl It's Over (S uieuNRepte) 591 -50 9 2011 

10 11 KUTLESS Run (Tooth & Nail/EMC) 513 14 22 1110 

13 SOULJAHZ True Love Waits (Squint /Curb /WarnerBrosJ501 +45 11 1611 

23 SANCTUS REAL Hey Wait (Sparrow) 487 +130 6 1813 

22 0 JEREMY CAMP I Still Believe (BEC) 483 +119 4 1611 

14 O SUPERCHICK Hero (Inpop) 479 +38 8 1511 

11 16 STACIE ORRICO Security (forefront) 472 19 15 1511 

18 SARA GROVES All Right Here (/NO) 454 +65 8 1411 

16 0 FFH You Found Me (Essential) 443 +51 5 1311 

15 0 J. VELASQUEZ You're My God (Word /Curb/WamerBros.) 413 +12 8 1211 

24 EVERYDAY SUNDAY Hanging On (flicker) 392 +39 3 1711 

26 LIFEHOUSE Take Me Away (Sparrow /DreamWorks) 361 +65 3 1011 

17 22 PLUMB Sinkn-Swim (Curb) 349 .41 19 1211 

21 23 LARUE Tonight /Reunion/ 346 -21 14 1011 

25 ELMS Burn And Shine (Sparrow) 332 .35 3 1111 

(Debut) ® TODD AGNEW This Fragile Breath (Ardent) 308 +82 1 1414 

27 26 TREE63 Be A'l End All Ilnpop) 288 1 3 1111 

29 10 AUDIO ADRENALINE Pierced (forefront) 283 +2 2 1011 

20 28 SARAH SADLER Running Into You (Essential) 279 -97 13 710 

28 29 GINNY OWENS Something More (Rocketown) 264 21 5 910 

30 RACHAEL LAMPA Brand New Life (Word/Curb/WarnerBrosJ 253 -4 12 810 

27 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 5/18- Saturday 5/24. 
© 2003 Radio & Records. 

New & Active 
BIG DADDY WEAVE Audience 01 One (fervent) 
Total Plays: 239, Total Stations'. 5, Adds'. 0 

DOWNHERE What Its Like (Word /Curb/WamerBros.) 
Total Plays: 224, Total Stations: 12, Adds: 2 

SEVEN PLACES Everything (BECI 
Total Plays. 221. Total Stations- 10, Adds: 1 

PHIL JOEL The Man You Want Me To Be finpep) 

Total Plays: 203, Total Stations: 10, Adds: 3 

PLUMB Free (Curb) 

Total Plays: 187. Total Stations: 9. Adds: 0 

JARS OF CLAY The Valley Song (Essential) 

Total Plays: 182, Total Stations: 4, Adds: 0 

TOBYMAC Love is In The House (forefront) 
Total Plays: 178, Total Stations: 9, Adds: 6 

BIG DADDY WEAVE Neighborhoods (fervent) 
Total Plays. 178, Total Stations. 8. Adds: I 

KRISTY STARLING Water (Word /Curb /Warner Bros.) 

Total Plays: 174, Total Stations: 7, Adds: 1 

ZOEGIRL Plain (Sparrow) 

Total Plays: 162. Total Stations: 6, Adds: 1 

ROCK TOP 30 
LAST 
WEEK 

1 

2 

3 

4 

6 

12 

9 

11 

8 

7 

5 

14 

16 

10 

13 

15 

17 

20 

19 

27 

28 

25 

18 

22 

21 

23 

24 

29 

1-Dehur> 

/Debut) 

THIS 

EEK 

23 

27 

O 

W ARTIST E .. 

SUPERCHICK Hero (Inpop) 426 

BIG DISMAL Remember (Windup) 372 

12 STONES Crash (Windup) 362 

RELIENT K I Ant Understood? (Gotee) 360 

JUSTIFIDE Pointing Fingers (Ardent) 355 

CADET Nobody (BEC) 328 

COOL HAND LUKE Heroes Will Be Heroes (floodgate) 327 

ANBERLIN Change The World (Tooth & Nail) 325 

KUTLESS Tonight (Tooth &Nail /EMC) 325 

PILLAR A Shame (flicker) 319 

SWITCHFOOT Meant To Live (Redlnk /Columbia) 314 

JONAH33 All For You (Ardent) 313 

AUDIO ADRENALINE Church Punks (Forefront) 308 

SEVENTH DAY SLUMBER I Know (Crown) 300 

EVERYDAY SUNDAY Wait /flicked 295 

PEACE OF MIND I Am (BEC) 292 

THOUSAND FOOT KRUTCH Bounce (Tooth &Nail) 278 

BLEACH Baseline (BEC) 238 

DISCIPLE Back Again (Slain) 227 

RADIAL ANGEL She (Squint /Curb /WamerBros.) 212 

STRANGE CELEBRITY Free (Squint /Curb /WarnerBros.)211 

LIFEHOUSE Take Me Away (Sparrow /DreamWorks) 203 

SANCTUS REAL Audience Of One (Sparrow) 196 

LAST TUESDAY Social Butterfly (DUG) 192 

CURBSQUIRRELS Beautiful (OUG) 191 

OC SUPERTONES Welcome Home (Tooth & Nail) 186 

TREE63 Its All About To Change (lnpop) 175 

BRAVE SAINT SATURN The Sun Also Rises (Tooth &Nail 171 

PLUMB Free (Curb) 163 

DOWNNERE What It's Like (Word/Curb /WamefBros.) 159 

TOTAL .1- WEEKS ON TOTAL 
F_A.s °LAYS CHART STATIONS 

+76 

+47 

+39 

+62 

+78 

+78 

+62 

+69 

+58 

+49 

+ 20 

+78 

+87 

+41 

+52 

+60 

+70 

+45 

+34 

+69 

+71 

+51 

12 

+7 

+2 

+9 

-2 

+32 

+37 

+50 

13 3812 

9 3412 

15 3214 

15 3514 

8 3214 

8 2812 

12 2411 

9 3215 

4 3616 

14 3714 

16 3012 

7 3018 

11 2915 

15 3012 

14 2514 

10 2612 

3 3116 

9 2713 

11 2213 

4 1314 

3 2314 

2 1115 

6 1510 

4 1410 

6 1710 

5 2112 

12 2412 

2 2113 

1 2112 

1 1012 

46 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 5/18- Saturday 5/24 
© 2003 Radio & Records. 

New &Active 
GRAND PRIZE Reveal Your Love (Independent) 

Total Plays. 151. Total Stations: 15. Adds: 1 

GS MEGAPHONE Light Child (Spindust) 

Total Plays: 145, Total Stations: 17, Adds: 5 

PHIL JOEL No Longer ( Inpop) 

Total Plays: 140, Total Stations: 13, Adds: 1 

FIVE IRON FRENZY Kamikaze (5 Minute Walk) 

Total Prays'. 131. Total Stations: 12, Adds: 1 

BENJAMIN GATE Need (Forefront) 
Total Plays: 131, Total Stations: 10. Adds: 2 

MAE Embers & Envelopes (Tooth & Ned) 

Total Plays: 130, Total Stations: 12, Adds: I 

ROYAL RUCKUS Check It Out (flicker) 
Total Plays: 121, Total Stations: B. Adds: 1 

TODD AGNEW This Fragile Breath (Ardent) 

Total Plays: 112, Total Stations: 6. Adds: 2 

LUCERIN BLUE Monday In Vegas (Tooth & Nail) 
Total Plays. 91, Total Stations: 9. Adds: 2 

P.O.D. Sleeping Awake (Maverick/Reprise) 
Total Plays: 82, Total Stations: 12, Adds: I 

TWO POPULAR SIZES TO CHOOSE FROM: 
IRREGULAR: LARGE I I" w, 13" d, 151 SMALL 8" w, 10 "d, I7 "h 

ALL THE SAME LOW PRICE! 
All boxes are shipped flat and are easy to assemble. 

1 -25 BOXES $4.95 
26 -49 BOXES 4.75 
50 -99 BOXES 4.25 
100 -249 BOXES 3.95 
250+ BOXES 3.75 

AlOI _ 
15" 

10Aá" 

AVAILABLE ACCESSORIES 

Stick -On Clear Vinyl Pockets 
Contest Box & Display Bin 

Acrylic Literature Holder 

13" 

FREE . 1 !J.-7 J J J J rI Ji 
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INSPO TOP 20 
LAST 

WEEK 

2 

3 

5 

4 

6 

10 

THIS 

WEEK 

o 
2 

© 
0 
© 
0 
Q 

8 0 
7 0 
9 10 

14 

11 

13 

17 

15 

16 

19 

20 

18 
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e 
o 
® 

m 
o 
o 
20 

TOTAL 
ARTIST - LE ,AEEL,S; PLAYS 

/- 
PLAYS 

WEEKS ON 

CHART 
TOTAL 

STATIONS 

SCOTT KRIPPAYNE Live To Worship (Spring Hid) 352 +17 14 2111 

AVALON Everything To Me (Sparrow) 320 .8 15 1811 

ALLEN ASBURY Somebody's Praying Me Through (Doxology) 319 +20 7 1911 

NICHOLE NORDEMAN Legacy (Sparrow) 296 +43 6 2011 

GREG LONG I Carnot Hide From You (Discovery House) 294 +1 12 1711 

PARACHUTE BAND AI The Eat Nave TofinWo 4]&ere) 284 +33 9 1811 

4HIM Walk On (Ward /Curb /WarnerBros.) 271 +51 9 1711 

POINT OF GRACE Day By Day (WordYCnrb/Wame /Bros.) 269 +38 5 1911 

JACI VELASQUEZ You're My God (Word/Curb/WameBros.) 241 -2 12 1410 

SARA GROVES Remember Surrender (INO) 212 13 9 1611 

MERCYME Word Of God Speak (INDI 208 +29 3 1913 

FFH You Found Me (Essential) 198 0 5 1310 

NEWSBOYS He Reigns (Sparrow) 186 +7 4 1110 

CAEDMON'S CALL Only Hope (Essential) 184 +21 15 1211 

RIVER I Will Go (bngracel 184 +15 3 1611 

COREY EMERSON Calvary Calls (Discovery House) 173 +6 7 1211 

C. BILLINGSLEY A Loss For Words (Perpetualfnterta, ment) 167 +32 2 1712 

RUSS LEE Love Is A Cross (Christian) 156 +22 5 1111 

MICHAEL CARD I Left Everything To Follow You (M2.0) 154 +17 13 1211 

TWILA PARIS We Bow Down (Sparrow) 143 -37 17 1110 

22 Inspo reporters. Songs ranked by total plays for the airplay week of Sunday 5/18- Saturday 5/24. 
© 2003 Radio & Records. 

Rhythmic Specialty Programming 
RANK ARTIST TITLE LABEL(S) 

1 CROSS MOVEMENT Forever (BEG) 

2 VERBS Live To The Music (Gotee) 

3 T.BONE Blazing Microphones (flicker) 

4 KJ52 Sonshine (Uprok) 

5 OUT OF EDEN Showpiece (Gotee) 

6 GRITS FI JENNIFER KNAPP Believe (Gotee) 

7 PEACE 586 Love's Still There (Uprok) 

8 JOHN REUBEN Doir' (Gotee) 

9 TUNNEL RATS Line Finish IUprokl 

10 PLAYDOUGH Seeds Of Abraham ( Uprokl 

CHR Most Added 
www.rrindicator. corn 
ARTIST TITLE LABEL(S) ADDS 

TOBYMAC Love Is In The House (forefront) 6 

JEFF DEVO I Give You My Heart (Gotee) 5 

TODD AGNEW This Fragile Breath (Ardent) 4 

JILL PAQUETTE Lift My Eyes (Reunion) 4 

JOY WILLIAMS Every Moment (Reunion) 3 

SANCTUS REAL Hey Wait (Sparrow) 3 

PHIL JOEL The Man You Want Me To Be (Inpop) 3 

RELIENT K Getting Into You (Gotee) 2 

DOWNHERE What Its Like (Word/Curb/ Warner Bros.) 2 

WARREN BARFIELD My Heart Goes Out (Creative Trust Workshop) 2 

ANDREW CARLTON Freedom Song (Independent) 2 

Rock Most Added 
www.rrindicator. corn 
ARTIST TITLE LABEL(S) ADDS 

JONAH33 All For You (Ardent) 8 

KUTLESS Tonight (Tooth & Nail /EMC) 6 

THOUSAND FOOT KRUTCH Bounce (Tooth & Nail) 6 

ANBERLIN Change The World (Tooth & Nail) 5 

AUDIO ADRENALINE Church Punks (forefront) 5 

GS MEGAPHONE Light Child (Spindust) 5 

LIFEHOUSE Take Me Away (DreamWorks) 5 

PILLAR A Shame /flicker) 4 

RELIENT K I Am Understood? (Gotee) 4 

12 STONES Crash (Wind-up) 4 

JUSTIFIDE Pointing Fingers (Ardent) 4 

EVERYDAY SUNDAY Wait (flicker) 4 

STRANGE CELEBRITY Free (SquinUCurb/Warner Bros.) 4 

RADIAL ANGEL She (Squint /Curb /Warner Bros.) 4 

38TH PARALLEL Turn The Tides (Squint /CurblWarnerBros.) 4 

VIOLET BURNING Lovesick (Northern) 4 

MARK STUART WI REBECCA ST. JAMES Hero (Meaux) 4 

Inspo Most Added 
www.rrindicator.corn 
ARTIST TILE L -c_ ADDS 

AL DENSON Trusting You AlonelMy Hope Is Built (Spring Hill) 5 

MERCYME Word Of God Speak (INOI 3 

CHRIS RICE Smile Jost Want To Be With You) (Rocketownl 3 

CHARLES BILLINGSLEY A Loss For Words (Perpetual Entertainment) 2 

SHANE BARNARD & SHANE EVERETT Be Near (Inpop) 2 

STEVEN CURTIS CHAPMAN How On I Love Her (Sparrow) 2 

MICHAEL W. SMITH The Wonderful Cross (Reunion) 2 

SANDI PATTY The Heavens Are Telling (Ward /Curb /WarnerBros.) 2 

SCOTT KRIPPAYNE Live To Worship (Spring Hill) 1 

NICHOLE NORDEMAN Legacy (Sparrow) 1 

POINT OF GRACE Day By Day (Ward /Curb /Warner Bros.) 1 

ALLEN ASBURY Somebody's Praying Me Through (Doxology) 1 

R&R Packages The Reach & Frequency You Need! 

Complete 

V4A__ 

Classified 
Advertising 

The leading management daily fax 

radioandrecords.com: 
Radio's Premiere Web Site 

The Industry's Newspaper with the 
largest help wanted section 

Contact LISA LINARES at Ilinares @radioandrecords.com or 310.788.1622 for information. 
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JACKIE MADRIGAL 
jmadrigaipradioandrecords. com 

`LATIN FORMATS 

The Lone Star In Alternative 
A close look at XMOR /San Diego 

s alternative acts like Molotov, Inspector, El Gran 
Silencio and many others continue to receive critical 
acclaim, radio support continues to be nonexistent, at 
least in the commercial world. XMOR/San Diego, the 
only station currently playing this music full -time is 
the focus of this week's column. 

When radio executives are asked 
why Spanish- language alternative 
music continues to get 
the cold shoulder, the re- 

sponse is that the audi- 
ence isn't there. Isn't it? 

XMOR bet on the format 
about six years ago, and 
it's still standing. 

Of course, it isn't 
owned by one of the three 
majors: HBC, SBS and 
Entravision. Some of the 
stations owned by those three com- 
panies do have one- or two -hour 
rock shows once a week, and there 
are a number of college radio shows 
that support this music and help 
promote it, but XMOR is the only 
station playing it 24/7. 

I recently spoke with XMOR PD 
Andrés Mendiolea about the sta- 
tion's unique position in Spanish - 
language radio. 

Most of the English -language re- 
leases came to us from record com- 

panies in Mexico, so it 
took that much longer for 
us to get them. At that 
time we studied the situ- 
ation and found that we 
had to make a choice: Ei- 

ther we stuck with En- 
glish or went completely 
in Spanish. 

We chose Spanish and 
used our previous Span- 

ish- language programming as the 
foundation of what we wanted to 
do, which was Rock Alternative, or 
what years ago was called Rock en 
Tu Idioma or Rock en Español. 

We've had a lot of success in the 
market. We are the only station fo- 

cused on this genre of music. We do 
program a bit of pop, but I'm very, 
very selective about what kind of 

pop goes on the air. 

R &R What is your target audience? 

AM:Our target audience is 25.45- 

year -olds. We also get some 18-25- 

year-olds, but the majority of our au- 
dience is 25-45. You would think 
we'd get younger listeners, but we 
have a very faithful audience, peo- 
ple who have listened to us since the 
beginning and are teaching and 
pulling in the newer generations. 

You also have to remember that 

Andrés M 

R &R: How was this station born? 

AM: It began about six years ago 
as a full -time Spanish -language sta- 
tion. Prior to that the station was an 
Alternative station but aired both 
English and Spanish music. Since 
the station is in Tijuana but covers 
San Diego, we were at a disadvan- 
tage to the English -language sta- 
fions in San Diego. 

endiolea 

THE ROMANTIC SANTANA Carlos Santana will soon start his U.S. 

tour, but before that he's making the rounds of Spanish- language stations. Here 

he's seen visiting Radio Romántica Network/San Jose PD Edgar Pineda. 

rock in Spanish, although it has ex- 
isted for a long time, took off in the 
mid -'80s. That's quite a while ago. 

R &R: You're competing not only 
with the Regional Mexican and Contem- 

poran] stations in San Diego, but also 

with all the stations in Tijuana. Where 

does XMOR fit into this competition? 

What kind of response do you get from 
the public, since they have so many op- 

tions on the dial? 

AM: There's a very close relation- 
ship between the audience in the 
area, the station's music and the 
overall concept of our station. We 

have very faithful listeners - peo- 
ple who are married to the format - who hate pop and don't listen to 

anything else. If they do 
listen to another station, 
it's probably an English - 
language Alternative sta- 
tion. We're their escape, 
the best option for the lis- 

teners in the area, and we 
are talking about a large 
piece of that audience. 

R &R Is the Hispanic who loves En- 

glish- language rock also the one who lis- 

tens to Spanish -language rock? 

AM: I think so. They like alterna- 
tive music in general, without car- 
ing what language it is. They are 
people who almost hate pop and 
ballads or anything that sounds like 

them. They hate what they call 
"plastic artists." 

R &R Because you are the only Span- 

ish- language Alternative station in the 

country, do you get more promotional 

opportunities with the artists? 
AM: I can't say we get more pro- 

motions, but we have worked with 
many of the format's artists. For ex- 
ample, when Juanes was starting 
out, we were the first to play him in 
the market. We did a show with him 
way back when he released his first 
album. Molotov is a similar case. 

I can't say that we have the op- 
portunity to do more promotions, 
because there are fewer artists in this 
genre. Fewer of them have strong 
support from the record companies. 
They have smaller budgets, so they 
have fewer opportunities to do pro- 
motions. 

They can never be compared to a 

Ricky Martin or Enrique Iglesias, 
who have the full support of the in- 
dustry and large amounts of dollars 
at their disposal. Unfortunately, 
many record companies don't give 
great projects great budgets. 

R &R: How much opportunity do 
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"We have very faithful listeners - people 

who are married to the format - who hate 

pop and don't listen to anything else." 

you give developing bands, since there 

are many who are good but are not 

signed? 

AM: We're not married to the idea 
of bands having to be signed with a 

label. At the end of the day, if the 
product is good and fits within our 
format, it's welcome. I don't ask 
what record company the band is 

signed to and what kind of promo- 
tion we're going to get. Not at all. 

I'm interested in quality, and 
many times you do find great prod- 
uct. But again, much of it has no sup- 
port. I can give you a great example: 
Volumen Cero. We've been playing 
their music since they released their 
first independent album. Now 
they're signed to Warner Music Lat- 
ina, and we think it's great. I'm very 

very young Pop stations that play 
everything, including some of rock's 
most commercial material, like La 

Ley, Maná and Juanes. There are 
very few stations in Mexico that 
have taken the risk of launching a 

24/7 Alternative format. 
R &R What's up with this phenom- 

enon where bands sell out venues but are 

getting no airplay? 

AM: The secret is that there is a 

public desire for this music. The al- 
ternative public knows its music 
and likes to know every detail 
about its favorite bands. They al- 
most study this music. I can speak 
for my audience: They know the 
music, they can critique it, they 
know the history, etc. This is unique 
to this segment of radio listeners. 

That's why the shows 
are sold out - because 
the public is there. How- 
ever, neither the labels 
nor radio believe this 
public exists. 

R &R: Of the new music 

you've listened to, what do 

you find most interesting? 
AM: I really like Molotov. The 

Mexican band Zoe are also very 
good. They have one record out with 
Sony. I also really like Volumen 
Cero. And there's Kinky - their 
boom began in Tijuana. Back then 
we did a promotional tour with 
them, even though we only knew 
one of their songs. Pateón Rococó is 
another good one. It looks like Café 
Tacuba's album is also good, al- 
though I haven't had a chance to 
hear all of it. 

I like Inspector, and I think their 
project, although very similar to oth- 
er bands out there, is really interest- 
ing. Vicentico's new material is also 
great. I especially like it because he 
took the music back to the roots of 
what Los Fabulosos Cádillacs were 
about in the beginning. He got away 
from Cádillacs last phase, which 
was more dense, hardcore and dark- 
er. I think Natalia Lafourcade's mu- 
sic is interesting. It's not rock, but it's 
what I call pop -alternative, and I do 
program her. 

MORE FM 98.9 
Más Rack en Español 

pleased that we played them when 
no one knew they existed. We try to 
support everyone. 

R &R Do you include some rock clas- 

sics in your programming, or is it all 

based on new music? 

AM: You have to protect yourself 
with classics. Any station in any for- 

mat has to do that. On the other 
hand, you have to give new prod- 
uct the opportunity to develop in 

order to make more hits that will 
later become classics. Many of those 
songs get no airplay at other sta- 
tions, so it's up to me to create those 
hits. I try to fad a balance between 
new songs and digging into the 
chest for some of the classics. 

R &R: Why is radio in general so 

afraid of this format? 
AM: I can understand why the in- 

dustry might be afraid. Sometimes 
you can't take risks. Actually, I think 
this station is the one that's taken 
more risks. We bet on something 
that later turned out to stand for 
progress. Why be afraid? It's fear of 
taking risks. It's expecting large 
gains right away. At the end of the 
day, it is a business. 

R &R Do you feel that radio in the 

U.S. is more conservative than radio in 

Mexico? 

AM: Sure. However, radio in 
Mexico is also very clear-cut. They 
have Regional Mexican- formatted 
stations, the ballad stations that mix 
in some of the oldies and then the 

TALK BACK TO R &R! 

Do you have questions, comments 

or feedback regarding this column 

or other issues? 

Call me al 310-788-1670 
or e-mail: 

jmadrigal@radioandrecords.com 
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This Week In Latin Music 

On the Spot 
Soraya: A True Survivor 

Soraya's story is one of music and survival. She took time off to 
"fight to keep living," as she puts it, and her battle with breast can- 
cer has not only made her a stronger musician and artist, but also a 
stronger person and a true example of hope and strength for the His- 
panic community. She's back now, with a self -titled album and its 
first single, "Casi" ( "Almost "). 

R &R: Tell me about the writing process for 
this album. Were you writing while you were 
going through treatment? How much did 
music help you during that time? 

Soraya: It was probably one of my 
greatest therapies throughout the treat- 
ment. The songs on the album are the 
ones I started to put together when I start- 
ed coming out of that tunnel. It was im- 
portant for me to make a positive record, 
especially the first single, "Casi." That's 
my fighting song, the one I get strength 
from. Music was a very important part of 
the process. It kept me positive and fo- 
cused, and it was great therapy. 

R &R "Casi" talks about almost giving up 
"until I thought of you." That "you" can be 

God, a mother, a loved one, etc., but who is 

that "you" for you? 
Soraya: It's so many things: my faith, 

family, friends, music, all the fans who 
were patient with me and wrote to me and 
sent me e-mails and poetry and all of the 
survivors I've met. It's so incredible how 
many things I feel so privileged to have 
had and all the support that I'm surround- 
ed by. At the end of the day, "hasta que 
pensé en ti" that "ti" ( "you ") is also life. 
That's really what keeps me going. 

R &R: Was there anything that really 
touched you in the letters and poetry you re- 

ceived and maybe even helped you write? 

Soraya: It not only helped me write, it 
kept me going and kept me strong. I re- 
ceived a lot of poetry from my fans. I don't 
get the typical "You're the greatest; send 
me an autograph" kind of fan mail; I get 
the kind where people really take time to 
write something creative. 

People would often write to tell me that 
their wives, sisters or someone close to 
them was going through a cancer diag- 
nosis along with me and that they would 
keep track of how I was doing to balance 
things out. 

People sent me beautiful words of in- 
spiration and stories about people they 
know who had gotten through it, or they 
would tell me how much they use my 
music when they're going through some- 
thing difficult. It's incredibly personal 
what they write to me. 

R &R: Where does your strength come 
from? 

Soraya: I didn't know if I had the 
strength to get through it. Those are the 
things that are revealed to you little by 
little. The strength comes from the inside. 
I convinced myself that I had it, that I 

could handle it. I didn't see another op- 
tion. There was no other way for me to 
see things. 

Fortunately, I have a great outlet with 
my music; I can always rely on that. I 

BEAUTIFUL PEOPLE While on a promotional tour in New Yerk after attending People En 

Español 's 25 Most Beautiful People gala, Alexandre Pires did an in -store at Ricán Musical. More than 

500 fans waited to see him. Pires is seen here signing an autograph fora couple of fans. 

would always visualize and imagine 
myself at this point. I would close my 
eyes, meditate and see myself healed, 
back on stage and doing 
what I love. I always saw 
myself there, even when I 

was very far away from 
doing it. That was very 
important then, which 
makes my presence here 
and now so much more 
special. 

R &R Are this record and 
getting back to the stage part 
of your healing process? 

Soraya: This is what I 

love. To have set foot on 
that studio was the great- 
est gift I could ever have 
received, because it was 
allowing me to do what I 

was born to do. And I 

think that comes through. Soraya 

I've evolved as a songwriter, definitely 
as a singer and most definitely as a human 
being, and I tried to put all that into my 
writing. Now even my stage presence is a 
little different. I feel I'm in control, and I 

have much more to offer. I always enjoyed 
it, but now I enjoy it so, so much more. 

R &R: You went to EMI Latin primarily 
because of your friendship with and the sup- 
port you get from President Jorge Pino. He's 
also credited as the producer of the album, 
alongside Joyce Fleming. How was the record- 
ing experience? 

Soraya: Joyce is my manager, and 
working with her was so important, be- 
cause she was vital in the planning of the 
whole recording process, which allowed 
me to work on the production part. It let 
me work on the arrangements and with 
the engineers and the musicians so I 

didn't have to worry about other things. 
Jorge was pivotal in confirming the 

choices of which songs I would record 
and how to do them, and 
he even suggested doing 
an acoustic version of 
"Casi." Decisions like that, 
at the end of the day, make 
a difference. It was good 
for me to have all those 
people on that credit page, 
because they are people I 
have faith in, and they 
have faith in me. 

R &R You play the gui- 
tar, but I see you play other 
instruments too. 

Soraya: I play anything 
with strings on it. If it's got 
strings on it, I need about 
10 minutes, and Ill figure 
it out. I love it! That's how 
my brain works. The only 
thing I've actually studied 

is violin; I'm a classical violinist. But I play 
guitar, mandolin, triple, bass, cello, etc. 

R &R: When you start touring, will you 
look to perform in smaller venues because of 
the intimacy factor with the audience? 

Soraya: Absolutely - at least for now. 
I want to feel that energy. I don't like to 
use anything programmed onstage, be- 
cause it takes away from the magic. I love 
knowing that I have an incredible group 
of musicians behind me and that ï, at any 
point, one of them is really on fire; he can 
just go for it. I love doing that, because it 
keeps everyone on their toes, it keeps it 
exciting, and the audience feels it. They 
know they're improvising. Everything is 
prepackaged and almost predictable now, 
when I go to shows where they do things 
like this, I love it, because it's reaL 

Radio News 
Aleksis Ruiz 
PD, WNOW/Charlotte 

We're working on our yearly carnival. This is the sixth year 

we're doing this great event. I know that carnival season is in 

February, but it's too cold in this city to do an outdoor event 
that month, so we chose June 22 as our date to celebrate 
carnival -style. It's a one -stage event, because we want 
everyone to have a chance to enjoy every performance. It's 
also free. 

Some of the artists scheduled to appear are Yolanda Del Rio, 

Ninel Conde, José Manuel Figueroa, Tatiana, Exterminador, 

Aniceto Molina, Jeans, Banda Blanca, Los Malandrines, Banda R- 
Aleksis kuíz 

15, Julian Gallegos and Ricardo Castillón. More than 26 artists will be performing. 

Last year the Mexican TV show AI Fin De Semana 

broadcast the whole event, which was also later 
rebroadcast on Univision. Because that show is now 

off the air, Mara from the news entertainment show 

Televiso Espectáculos is coming. In the U.S. the 

carnival will be covered by Jessica Maldonado from 

Univision's entertainment news magazine El Gordo Y 

La Flaca, as well as by other Univision shows. We'll also have coverage from Telemundo. 

Luisa Fernanda from Cotoneando will be here, as well as someone from Al Rojo Vivo. 

My idea for the carnival, which has become a tradition here, came from the 

Acapulco Festival, because that's where I'm from. The first year we did our carnival, we 

had all local talent performing. It's only been during the last three years that it has 

really taken off and been broadcast on TV. Last year we had attendance of about 

33,000 people. 

1030 AM 
'L6/i(: wow 
Tr- 

LA SÚPER ESTACIÓN 
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CONTEMPORARY TOP 25 
THIS 

WEEK ARTIST TITLE LABEL'S/ 

1 RICKY MARTIN Tal Vez (SonyDiscos) 

2 ALEXANDRE PIRES Amarne (BMG) 

3 ENRIQUE IGLESIAS Para Qué La Vida (Universal) 

4 MANA Mariposa Traicionera (WarnerMI.) 

5 TIZIANO FERRO Alucinado (EM /Latin) 

6 THALIA A Quién Le Impora (EM /Latin) 

7 JULIO Los Demás (WamerML.) 

8 JACI VELASQUEZ No Hace Falta Un Hombre (Sony Discos) 

9 RICARDO ARJONA Dame (SonyDiscos) 

10 DAVID BISBAL Dígale (Universa /) 

11 PEPE AGUILAR Me Falta Valor (Unriváron) 

12 PAULINA RUBIO Bada Casanova (Universal) 

13 SORAYA Casi (EM/Latin) 

14 SHAKIRA Que Me Quedes Tú (SonyDiscos) 

15 JUANES & NELLY FURTADO fotografía (Universal) 

16 NOELIA Clávame Tu Amor (Fonovisa) 

17 MILLIE CORRETJER En Cuerpo Y Alma ISMG) 

18 TEMERARIOS No Sé Vivir Sin Ti (Fonovisa) 

19 SANTANA Hoy Es Adiós (Arista) 

20 MARCO A. SOLIS Tu Amor O Tu Desprecio (Fonovisal 

21 INSPECTOR Amargo Adós (Universal) 

22 SIN BANDERA Kilómetros (Sony Discos) 

23 LA LEY Amate Y Sálvate (Warner ML.) 

24 JON SECADA & GLORIA ESTEFAN Par Amor ( Crescent Moen/ 

25 NATALIA LAFOURCADE En El2000 (SonyDiscos) 

Data is complied from the airplay week of May 18-24, 
and based on a point system. 
© 2003 Radio & Records. 

TOTAL 
POINTS 

233 

191 

187 

144 

132 

117 

114 

86 

84 

82 

80 

80 

77 

77 

67 

67 

66 

51 

50 

47 

45 

41 

39 

38 

37 

Going For Adds 
JIMENA Maldita Ignorancia (Crescent Moon) 

OBBIE Antes (EMI Latin) 

OLGA TAÑON No Podrás (Warner M.L.) 

RICARDO MONTANER Qué Ganas (Warner M.L.) 

JARABE DE PALO Bonito (Warner ML.) 

TIZIANO FERRO Perdona (EMI Latin) 

MYRIAM Sin Ti No Hay Nada (EMI Latin) 

TROPICAL TOP 25 

1 

2 

3 

4 

5 

ARTIST "IT.E LABELIS) 

GILBERTO S. ROSA Si Te Dijeron (Sony Discos) 

VICTOR MANUELLE El Tonto Due No Te Olvidó (Sony Discos) 

LIMIT 21 Perdóname (EM /Latin) 

RICKY MARTIN Tal Vez (SonyDiscos) 

INDIA Traición (SonyDiscos) 

TOTAL 
POINTS 

196 

184 

136 

103 

96 

6 MONCHY & ALEXANDRA Polo Opuesto (AN) 92 

7 MARC ANTHONY Barco A La Deriva (SonyDiscos) 

8 ENRIQUE IGLESIAS Para Qué La Vida (Universal/ 

9 ALEXANDREPIRES Amame (BMG) 

10 JOSEPH FONSECA Due Levante La Mano (Karen) 

11 TITO ROJAS Cuídala (MP) 

12 DANIEL RENE No Me Tortures (Univision) 

13 KEVIN CEBALLO Amame 0 Déjame (Universal) 

14 NOELIA Clávame Tu Amor (Fonovisa) 

15 JERRY RIVERA Herida Mortal (CMG) 

16 JENNIFER PEÑA Entre El Delirio Y La Locura (Univisionl 

17 GRUPO MANIA Niña (Universal) 

18 OSCAR D'LEON Corno Olvidarte (Universal) 

19 TIZIANO FERRO Alucinado (EMI Latin! 

20 FRANKIE NEGRON Mi Mulata (WarnerML.) 

21 AREA 305 Dónde Estarás (Univisionl 

22 KUMBIA KINGS fIJUAN GABRIEL & EL GRAN SILENCIO No Tengo Dinero (EM /Latinl 

23 SON DE CALI Son De Cali ( Univision) 

24 OLGA TAÑON No Podrás (Warner MC.) 

25 MAGIC JUAN La Ultima Vez (J &N) 

92 

90 

89 

82 

77 

67 

67 

67 

66 

63 

57 

56 

53 

52 

47 

47 

46 

46 

44 

Data is complied from the airplay week of May 18 -24, 
and based on a point system. 
© 2003 Radio & Records. 

Going For Adds 

OBBIE Antes (EMI Latin) 

JON SECADA Por Amor (Crescent Moon) 

FRANKIE NEGRON Hasta Que Te Enamores (Warner ML.) 

LIMIT 21 Esto 'Ta Malo Loco (EM /Latin) 

GIAN MARCO Lamento (Crescent Moon) 

OWN YOUR EVENTS 
If no one can see your signs, do they know who staged the event? Make sure you claim 

ownership at all your events with cost -effective, disposable plastic banners. 

1 -800- 231 -6074 

-We print your logo using up to four spot colors. - Perfect for concerts, events and giveaways. - Packaged on a roll and easy to use. 
-Up to 3' High and 6' Wide - Weather- resistant - Durable 

P.O. Box 750250 Houston, Texas 77275 -0250 
Tel 713/5074200 Fax 713/507 -4295 

ri@reefindustries. corn www. reefindustries. corn 
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REGIONAL MEXICAN TOP 25 
THIS 
/.EEK ARTIST __ _4___ 

1 CONJUNTO PRIMAVERA Una Vez Más lonovisal 

2 INTOCABLE Muy A Tu Manera (EMILatim 

3 KUMBIA KINGS fiJUAN GABRIEL & EL GRAN SILENCIO No Tengo Dinero (EMlLatin( 

4 TUCANES DE TIJUANA El Sinvergüenza iUniversal) 

5 JOAN SEBASTIAN El Generai (Balboa) 

6 PALOMO De Uno Y De Todos Los Modos (Dila) 

7 COYOTE Y SU BANDA TIERRA SANTA Te Vas Amor (EMItatin) 

8 TEMERARIOS No Sé Vivir Sin Ti (Fonovisal 

9 MARCO A. SOLIS Tu Amor 0 Tu Desprecio (Fonovisal 

10 JORGE LUIS CABRERA Quédate Callada (OLca) 

11 LIBERACION Muchacha De 15 Años (Disal 

12 TIGRES DEL NORTE Mi Soldado ( Fonovisa) 

13 PEPE AGUILAR Me Falta Valor ( Univision/ 

14 BANDA EL RECODO Acá Entre Nos (Fonovisal 

15 TIGRES DEL NORTE En Qué Fallé (Fonovisal 

16 CONTROL Pequeña Y Frágil (EMlLatin) 

17 PANCHO BARRAZA Háblame Claro (Balboa) 

18 LIMITE Papacito (Universal) 

19 TRINY Y LA LEYENDA El Amor De Mi Vida (Universal) 

20 FABIAN GOMEZ Y :omo Quieres Que Te Quiera (SonyDiscos) 

21 MONTEZ DE DURANGO Hoy Empieza Mi Tristeza (Disal 

22 CUISILLOS No Voy A Llorar (Balboa) 

23 ADOLFO URIAS Serán Sus Ojos (Fonovisal 

24 GERMAN LIZARRAGA No Sé (Disa) 

25 GRACIELA BELTRAN Qué Pena ( Univision) 

Data is complied from the airplay week of May 18 -24, 
and based on a point system. 
© 2003 Radio & Records. 

TOTAL 
POINTS 

437 

377 

327 

325 

259 

247 

218 

209 

203 

201 

200 

187 

178 

166 

150 

143 

135 

118 

116 

115 

113 

109 

108 

105 

91 

Going For Adds 
RAMON AYALA Tropa De Valientes (Freddie) 
TIGRILLOS El Piojo Y La Pulga (Warner Mil 
JIMENA Maldita Ignorancia (Crescent Moon) 

ATRAPADO El Amor Es Un Gran Negocio (Freddie) 
BANDA MACHOS Por Encima De Todo (Warner M.L.) 

ADAN CUEN Las Mulas De Moreno (Ba /boa) 
SOLIDO Hasta La Cima Del Cielo (Freddie) 

BM3 El Chupetón (Warner M.L.) 
PRESIZZO Entre Tu Corazón Y El Mío (Warner MO 

LOS BRAVIOS Bon-Bon (Freddie) 

TEJANO TOP 25 
THIS 

WEEK ARTIST TITLE LABEL(S) 

1 INTOCABLE Muy A Tu Manera (EMILatin) 

2 JIMMY GONZALEZ & GRUPO MAll Game Un Minuto (Freddie) 

3 KUMBIA KINGS fIJUAN GABRIEL & EL GRAN SILENCIO No Tengo Dinero (EMlLatin) 

4 PALOMINOS Tócame (Fonovisal 

5 CONTROL Pequeña Y Frágil (EM /latin) 

6 JENNIFER PEÑA Entre El Delirio Y La Locura ( Univision) 

7 1MAN Qué Mala Onda (UnivisionI 

8 COSTUMBRE Cómo Olvidarte (WarnerML.) 

9 SHELLY LARES Ojitos Negros (Te /as) 

10 LIMITE Papacito (Universal) 

11 VARONIL SonideroNacional ( Univ/sion) 

12 LA ONDA Así, Así (EMlLatin) 

13 VOLCAN Corazón (LatinExposure) 

14 ALAllAN Contigo 0 Sin Ti (Freddie) 

15 LA CONTRA Ya Tengo Mi Vida ( Univision) 

16 DUELO Qué Hubiera Sido ( Univision) 

17 BOBBY PULIDO Se Me Olvidó Otra Vez (EMlLatin) 

18 MARCOS OROZCO El Parrandero (Catalina) 

19 JAY PEREZ Hombre En La Luna (Sony Discos) 

20 DAVID LEE GARZA Chiquilina (SonyDiscos) 

21 LIMITE Soy Así (Universal) 

22 PALOMO De Uno Y De Todos Los Modos (Disal 

23 SIGGNO Es Que Te Quiero (Crown) 

24 JAY PEREZ Sólo Una Oportunidad (Sony Discos) 

25 VIDA Cónio Pudiste (Tejas) 

Data is complied from the airplay week of May 18 -24, 
and based on a point system. 
© 2003 Radio & Records. 

TOTAL 
POINTS 

259 

228 

200 

199 

195 

150 

130 

106 

102 

97 

91 

77 

73 

73 

62 

58 

57 

55 

44 

44 

40 

39 

33 

31 

28 

Going For Adds 
DUELO Desde Hoy ( Univision) 

RAMON AYALA Tropa De Valientes (Freddie) 

AKWID No Hay Manera ( Univision) 

RAMON AYALA La Puñalada Al Corazón (Freddie) 

PESADO No Te La Vas A Acabar (Warner M.L.) 

SOLIDO Hasta La Cima Del Cielo (Freddie) 

URSULA SOL Corazón Enamorado ( Univision) 

ATRAPADO El Amor Es Un Gran Negocio (Freddie) 

Rock /Alternative 
TW ARTIST Tille _ 

1 EL GRAN SILENCIO Súper Riddim Internacional (EMlLatin) 

2 MOLOTOV Frijolero (Universal) 

3 GUSTAVO CERATI Cosas Imposibles (BMG) 

4 JARABE DE PALO Bonito (Warner M.1.1 

5 MOENIA En Qué Momenta (BMG) 

6 LA LEY Amate Y Sálvate (Warner Mi.) 

7 LOS PERICOS Complicado Y Aturdido (Universal) 

8 ENANITOS VERDES Amores Lejanos (Universal) 

9 CAFE TACUBA Déjate Caer (MCA) 

10 YERBA BUENA Guajira (Razor & Tie) 

11 MANA Mariposa Traicionera (WarnerM.L.I 

12 INSPECTOR Amargo Adiós (Universal) 

13 JUANES Mala Gente (Universal) 

14 JAGUARES Te Lo Pido Por Favor (BMG) 

15 ATERCIOPELADOS Mi Vida Brilla (BMG) 

Songs ranked by total number of points. 19 Rock/Alternative reporters. 

Record Pool 
TV/ ARTIST Title Latest) 

1 KEVIN CEBALLO Amame O Déjame (Universal) 

2 KUMBIA KINGS fIJUAN GABRIEL & EL GRAN SILENCIO No Tengo Dinero (EMlLatin) 

3 GRUPO MANIA Niña (Universal/ 

4 INDIA Traición (SonyDiscos) 

5 FAT JOE & HUEY DUNBAR Chasing Papi (SonyDiscos) 

6 FRANKIE NEGRON Mi Mulata (Warner Mi.) 

7 TITANES Dejaría Todo (Fuentes) 

8 TITO ROJAS Cuídala (MP) 

9 TITO ROJAS Después De Dios, Las Mujeres IMP) 

10 GILBERTO S. ROSA Si Te Dijeron (Sony Discos) 

11 BENY MORE Bonito Y Sabroso (BMG) 

12 MAGIC JUAN La Ultima Vez (J &N) 

13 MONCHY & ALEXANDRA Polo Opuesto (J&N) 

14 ANTHONY CRUZ Qué Bombón (MP) 

15 TIZIANO FERRO Alucinado (EMI Latin) 

Songs ranked by total number of points. 23 Record Pool reporters. 

www.americanradiohistory.com

www.americanradiohistory.com


RADIO & RECORDS INC. / 10100 SANTA MONICA BLVD., THIRD FLOOR, LOS ANGELES, CA 90067 

Phone 

WEBSITE: www.radioandrecords.com 
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NATIONAL 

( http://onairjobtipsheet.com J 

EAST 

Can you see with your ears and hear 
with your eyes? 

If your answer is no, good luck at the 
post office. 

If you answered YES, we've been 
looking for you. 

We are seeking the following creative 
professionals to join our east coast audio 
design team: 

WRITERS 
Seeking experienced, creative scriptwriters 
with a flair for broadcast writing- radio 
or TV. Responsible for conceptualizing 
and designing engaging content that 
enhances our clients brand personality. 
Necessary for success in this position is 
a thorough understanding of branding, 
and a keen sense of awareness of retail 
industry and cultural trends. 

Only experienced professionals with 
the ability and desire to excel in a 
creative environment should respond. 

Qualifications: 
Degree in Advertising, Marketing, 

English or related field. 
Min. 5 years exp. in advertising, 

promotion agency or broadcast writing. 
Ability to manage multiple creative 

projects. 

PRODUCER/ENGINEERS 

Seeking experienced radio producers 
with the skills needed to produce top 
quality, creative radio content. You 
must possess a deep knowledge of 
music and sound effects, be well versed 
in the operation of all types of audio 
production equipment including 
digital recording and editing software, 
and be adept at directing voice talent 
in the studio, and remotely, to achieve 
excellent results. 

You will be part of a team dedicated to 
creating unique content for some of the 
world's leading brands. 

Qualifications: 
Degree in Advertising, Broadcast 

Production, or related field. 
Min. 10 years exp. in radio or 

advertising production. 
Ability to manage multiple creative 

projects. 

Please send tapes and resumes to: 
Radio & Records at 10100 Santa 
Monica Blvd., 3'a Floor #1090, Los 
Angeles, CA 90067. EOE. 
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EAST 

ARE YOU READY TO WORK WITH 

ELVIS DURAN? 

ARE YOU READY TO MOVE TO 

NEW YORK AND WORK FOR THE 

LEGENDARY Z100? 

If your current competition will throw 

you a party for leaving town... 

If the competition is always 

copying your ideas... 

If the press is always 

covering your bits... 

If you're obsessed with creating 

radio that leaves a burning impres- 

sion... 

If you're ready to wake up with 2 1/2 

million listeners... 

You need to send us your stuff! 

SEND your MP3 to: 

HeyZHireMe @z100.com 

Or send tape or CD to: 

Tom Poleman 

Z100 

101 Hudson Street, 36th floor 

Jersey City, NJ 07302 

No calls - just audio. 

Clear Channel is an Equal 

Opportunity Employer. 

NTR Director 

WBCN Radio has an immediate 

opening for a Director of Non Tradi- 

tional Revenue. Responsibilities will 

be designing and implementing 

non -traditional revenue programs, 

as well as managing the sales team 

in their efforts to sell those programs. 

Ideal candidate should have supe- 

rior motivational, creative and com- 

munication skills, as well as a clear 

and demonstrable track record of 

NTR success. Interested parties 

should contact General Sales Man- 

ager Chris Paquin at paquin @wzlx 

mailto:paquin @wzlx .com, or at 

WBCN, GSM, 1265 Boylston St., Bos- 

ton, MA 02215. 

No phone calls. EOE. 

EAST 

RR 0 1 0 

ESPN Radio seeks an Experienced Sports 

Radio Producer 

The Worldwide Leader in Sports, based in 

Bristol, CT, is looking for an experienced 

Sports Radio Producer to join our team. The 

right individual will exhibit the following: 

3 -5 years Major Market experience as 

Producer of a successful full -time sports 

talk show 

Strong emphasis on attention to detail, 

formatics, and show mapping 

Must have strong sports knowledge and 

understanding of how to focus on and drive 

the "big story" 

Demonstrated ability to Drive Talent 

Proven ability to book guests using 

established national sports contacts 

Ability to effectively screen, order and 

prep callers 

Capacity to work well under stress, while 

remaining poised and professional 

Team Player 

Relocation Assistance is available 

Qualified candidates should email their 

resumes to recruitermm @espn.com 

ESPN, Inc., is the worldwide leader in 

sports entertainment. We offer a competi- 

tive salary and a comprehensive benefits 

package. ESPN is an EOE/AAE. Females 

and minorities are encouraged to apply. 

Opportunity 
Knocks 

in the pages of 
REtR every Friday 

Call: 310- 553 -4330 

REtR Opportunities 
Free Advertising 

Radio & Records provides free (20 words maximum) 

listings to radio stations ON A SPACE AVAILABLE BA- 

SIS in Opportunities. Free listings of the same length 

are also available to individuals seeking work in the in- 

dustry under Positions Sought. 

Deadline 
To appear in the following week's issue, your ad must be 

received by Thursday noon (PST), eight days prior to issue 

date. Free Opportunities listings should be typewritten or 

printed on 812' x 11' company/station letterhead and are 

accepted only by mail or tax: 310 -203- 8727.Ony tree po- 

sitions sought ads are accepted by e-mail to 

ll, pares @radioandrecords.comAddress all 20 -word ads to 

R8ß Free Opportunities, 10100 Santa Monica Blvd.. Third 

Floor, Los Angeles, CA 90067. 

REtR Opportunities 
Advertising 
lx 2x 

$175 /inch $150/inch 
Rates are per week (maximum 35 word per inch includ- 
ing heading). Includes generic border. If logo, custom 
border or larger heading are required, add 1/2 inch ($60 
for Ix. $50 for 2x). In addition, all ads appear on R &R's 
website. (www. radioandrecords.com). 

Blind Box: add $50 

The R&R address and your box number adds 12 words 
to your ad. Regular Opportunities rates apply to Blind 
Box ads, but a $50 service charge is added for ship- 
ping and handling. 

Positions Sought: $50 /inch 
Individuals seeking employment may run ads in the 
Positions Sought section at the special rate of $50 /inch. 

Payable In Advance 
Opportunities Advertising orders must be typewritten 
on company /station letterhead and accompanied by ad- 

vance payment. Ads are accepted by fax: (310 -203- 
8727) or mail. Visa, MC, AmEx or Discover card ac- 

cepted. Include card number. name as it appears on 

credit card, expiration date and phone number. Blind 

box responses are sent to advertisers every Friday by 

first -class mail. 

Deadline 
To appear in the following week's issue. your ad must 
be received by Thursday noon (POT) eight days prior 
to issue date. Address all ads to:RBR Opportunities. 
10100 Santa Monica Blvd., Third Floor, Los Angeles. 

CA 90067. 

RADIO Et RECORDS 
10100 Santa Monica Blvd., Third Floor, Los Angeles, CA 90067 

R&R is published weekly, except the week of December 25. Subscriptions are available for $325.00 per year (plus applicable 

sales tax) in the United States, $320.00 in Canada and Mexico, and $495.00 overseas (U.S. funds only) from Radio 8 Records 

Inc., at 10100 Santa Monica Blvd., 3rd Floor, Los Angeles, California 90067. Annual subscription plan includes the weekly 

newspaper plus two R&R Directories issues and other special publications. Refunds are prorated based on the actual value of 

issue received prior to cancellation. Nonrefundable quarterly rates available. All reasonable care taken but no responsibility 

assumed for unsolicited material. R&R reserves all rights in material accepted for publication. All letters addressed to R8R or its 

Editors will be assumed intended for publication reproduction and may therefore be used for this purpose. Letters may be edited 

for space and clarity and may appear in the electronic versions of R &R. The writer assumes all liability regarding the content of 

the letter and its publication in R8R. Nothing may be reproduced in whole or in part without written permission from the 

Publisher. 

*Radio & Records. Inc. 2003. 

POSTMASTER: Send address changes to R8ß. 10100 Santa Monica Blvd.. Third Floor. Los Angeles. California 90067. 

HOW TO REACH US 

CIRCULATION: 

hone 

310 -788 -1625 

NEWS DESK: 310- 788 -1699 

R &R ONLINE SERVICES: 310 -788 -1635 

ADVERTISING /SALES: 310 -553 -4330 
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EAST 

SATELLiTE Xv RADiO 

Fred" on XM44 features alternative mu- 
sic from the eighties. If you have vast 
knowledge about this era of music, are 
computer literate, creative and passion- 
ate, get your resume, interests and show 
samples to: 

Rick Lambed 
XM Satellite Radio 
1500 Eckington Place NE 

Washington DC 20002 
rick.lambert @xmradio.com 
No Calls. EOE. 

MIDWEST 

WVIC -FM in Lansing, MI has an im- 

mediate opening for Morning 
Talent(s).We need a mature individual 

or team, capable of relating to Adults 

35 -54. A communicator /entertainer 

who is warm, friendly, and genuine, 

and loves to be on the air and out in 

public. Must be able to take direction. 

To apply: Send resume, air check, ref- 

erences, and salary requirements to: 

Zack Stevens, RCRG of Michigan, Inc. 

2495 Cedar St. Holt, MI 48842. RCRG 

of Michigan is an EOE. 

OPPORTUNITIES 

MIDWEST 

WMXE -FM seeks PD /Morning host. Send 
T &R to Janet Kallsen at Friends Communi- 
cations, 121 W. Maumee St. Adrian, MI 
49221. EOE. 

WEST 

TOP 30 MARKET COUNTRY STATION 

LOOKING FOR THE FOLLOWING: 

APD /MD, MORNING TEAM, AND JOCKS. 

GREAT COMPANY, ENVIRONMENT AND 

LOCATION. SEND TAPES, DEMOS. EOE. 

SEND RESUMES TO: RADIO AND 

RECORDS at 10I 00 SANTA MONICA BLV. 

3RD FLOOR #1091, LOS ANGELES, CA 

90067 -4004. 

Smooch Jazz Mornings In Denver 

Smooth Jazz CD104.3 is looking for 
a seasoned AM Drive Performer. 
Required skills: 

2 -5 years as an announcer 
A /C, Triple A or Smooth Jazz 

experience 
Knowledge of Protools 
Selector a plus 

Send mp3 to mfischer@cd1043.com 
mailto:mfischer @cd1043.com or 
send tape /resume to: 
Smooth jazz CD104.3 
1095 S. Monaco Pkwy 
Denver, CO 80224 
EOE. 

MARKETING & PROMOTION 

PUBLICITY PRINTS 
Lithographed On Heavy. Semi -Gloss Paper 

* REQUEST FREE 
CATALOG AND SAMPLES! 

PICTURES 

Iti,t 

Tr 

B/W - 8x10's 
500 - $90.00 

1000 - $120.00 

5x7 - JOCK CARDS 
B &W 1000 - $100.00 
Color 2000 - $408.00 

PRICES INCLUDE 

TYPESETTING & FREIGHT 

FAST PROCESSING 

+ OTHER SIZES AVAILABLE 

PRICES SuBrECT TO 

OuxGE *10100? 10ncE 

.:..J B. t:; J..,c. enea M O Vsal.?G rslnK!rons to 

'867 E. Flcrraa Street. Dept. R Springheld. MO 65833 

TOLL FREE: 1-888-526-5336 
www.abcpictures.com 

WEST 

Sales Manager, proven abilities 

to manage a sales team and 

develop a sales strategy for 
two dynamic radio stations in 

the Northern California Wine 

Country. We need a self - 
directed, organizer, motivator 

and coach. The individual 
should have the desire to be 

part of a young, energetic 
team. EOE Resumes to 

pscott @tuskercorp.com 

POSITIONS SOUGHT 

Looking for personality, positive energy, 
great voice? If so I'm your man, call Chris 

at 905 -702 -3006. Together we can watch 
the ratings grow. (5/30) 

Seeking Sports Director /PBP /Sales 
Position. Joe 1 -888- 327 -4996. (5/30) 

7 years Radio /TV traffic experience 
seeking Manager position in sports, 
radio, Television in NY. BG at 201 -656- 
5202. (5/30) 

C'mon, don't you want talent and dedi- 
cation. Female Jock wants on air slot in 

San Diego PT /SWING. (760)744 -4771. 
(5/30) 

MARKETPLACE 

VOICEOVER SERVICES 

POSITIONS SOUGHT 

War's over. Summer's here. Ertertain- 
ment reporter with top ten market radio 
and TV experience looking for opportu- 
nity. Contact braveface@aol.com (5/30) 

Basketball's over and I'm still looking. 
Former Modesto #1 weekender seeks 
West Coast gig. Contact FRANK at (510) 
223-1534. (5/30) 

Bill Elliott Hot new format available. 
3DSJ Request & Dedication Radio. Lis- 
ten: www.3DSJ.com. Bill Elliott: (813) 
920 -7102, billelliott@3DSJ.com. (5/30) 

The Captain, a broadcast legend seeks 

the port of Ft Myers, Florida....A person- 

ality dj with great voice...Call 239 -671- 
7110. (5/30) 

My Name is Johnnie. I want to image and 

do an over night shift on your rock. CHR or 
hot AC station. Hear and see me at 
www.innervisionrecords.org 303 607- 
9560.(5/30) 

Actor/Comedian - former tv / rad o per- 

sonality. For headshot & promo, go to: 
http: / /comedy.com /petemichael. (5/30) 

Female Jock who works hard, gets down 
and dirty. Targing the Gulf and beyond. 
http : / /www.angelfire.com /music2/ 
radiochica/ Gerri 479 -646 -1586. (5/30) 

Production /On -Air - Weekend /Overnights 

- Atlanta Metro. 10 yrs+ experiencE. J.R. 
Davis 404 -294 -6679 or 
audioproduction @earthlink.net. (5/30) 

VOICEOVER SERVICES 

find Songs Ahoot Almost Anything! 
New! 5th Edition Green Book Of Songs By Subject: 
The Thematic Guide To Popular Music 
1,569 jam -packed pages 

86,000 listings 
35,000 songs 

1,800 subjects 
All music formats 
100 years of music 

Order via R &R: Save 20% and get free UPS shipping!* ( *on U.S. orders 
Discounted price: $51.96 softcover /$63.96 hardcover 
(CA residents add sales tax) 

Charge by phone: 310.788.1622 or send a check to: 
R &R, 10100 Santa Monica Blvd., 3rd Floor, L.A., CA 90067 

www. voiceoveramerica.com 

www.radioandrecords.com 

' BRAND BUILDER Its working for KLOS ILAI WRKS i i (KISS.'NYIWBCN( Boston) WSMAM /FM(Nashville)MicrosoftTime 
gpERS, gp$$ ERS __BAN t Warner Perrier, and many, many more. Affordable rolls of plastic that repeat 

ìN A 
HOW 6N 8 S01! SN A 8 your message over and over again. For event planning help, call Susan V. 

1 -800 -786 -7411 rr @bannersonaroll.com 

Mark McKay Media 
MALE & FEMALE VOICES AVAILABLE 

ALL FORMATS 4( MARKET SIZES 

CLUSTER & GROUP RATES 

PHONE DEMO: 913-345-2381 
FAX 345 -2351 
WEB DEMO: mckaymedia.net 

AFFORDABLE! 
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E UIPMENT PROVIDERS 

`.-; 
I I O r 

I r 

I I 

/ -- 
-" 

Learn from the inventors 

Summer seats are filling up fast! 
One and two day training sessions 

Call 914 -428 -4600 or visit 
www.resworks.comj traini ng 

Selear6sc 

FEATURES 

"FINDING NEMO" 
Interviews and clips with Albert Brooks, 

Ellen DeGeneres and William Defoe 

www.radiolinkshollywood.cam 
Contact Lori Lerner at (310)457 -5358 

(310)457- 5869(Fax) radiolnksàaoLcom (e -mail) 

www.voiceoveramerica.com 

VOICEOVER SERVICES 

R- 
www.johndriscoll.com 

US 888.786.2049 415.388.8101 

ISDN & MP3 met delivery 

VOICEOVER SERVICES 

You know the name. 
J,AVlIE i 

imaging great Radio Stations 
in all market sizes, all formats 

mark 
driscoll 
productions 
(800) 699 -1009 
VOICE -OVER 

WELCOMES: 
KISS- DENVER 

insíytrdip¡scoficom 

?;frfr 
TY MORAN 

OICE OVERS 

Voice- Imaging 
Great Rates- Fast Turnaround 

Demo CD 
(860) 563 -1555 

www.martymoran.com 

www.radioandrecords.com 

www, voíceoveramerica.com 
"Give us your production problems." 

GANGSTAD PRODUCTIONS 
425- 865 -9365 

www.creativeoasis .com 

PRODUCTION SERVICES 

MITCH CRAIG 
listen Now! Total Radio Imagery edil 

901.881.4878 www.mitchcraig.com 

www. voiceoveramerica.coi» 

JOE CIPRIANO 
0 M 0 

AMERICA'S NUMBER 1 VOICE 
the voice of FOX, CBS and The Grammys 

Call Us. 

(310) 229 -4548 

www.joecipriano.com 

MARKETPLACE 
ADVERT /SING 

Payable in advance. Order must be typewritten and accompanied 
by payment. Visa/MC /AMEx/Discover accepted. One inch minimum. 

additional space up to six inches available in increments of one - 

inch. Rates for R &R market- 
1 time $95.00 

place (per inch): 
6 insertions 90.00 

13 insertions 85.00 
26 insertions 75.00 

Marketplace 51 insertions 70.00 
(310) 788 -1622 
Fax: (310) 203 -8727 
e -mail: Ilinares @radioandrecords.com 

The R &R Annual Subscription Package Delivers The Most For Your Money 

L)iiTiggg Tg 
51 weeks of R &R PLUS 2 semi- annual R &R Directories 

($330 value) ($150 value) 

e -mail R &R at: Call R &R at: FAX Credit Card Payments To: Subscribe online: 

moreinfo.radioandrecords.com 310.788.1625 310.203.8727 www.radioandrecords.com THE INDUSTRY'S NEWSPAPER 
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94 THE BACK PAGES 
® National Airp lay Overview: May 30, 2003 

CHR/POP 
LW TW 

1 1 JUSTIN TIMBERLAKE Rock Your Body (Jive) 

3 0 EVANESCENCE Bring Me To Lite (Windup) 
2 3 R. KELLY Ignition (Jive) 

4 Q SEAN PAUL Get Busy (40/40/VP/Atlantic) 

8 © CHRISTINA AGUILERA Fighter (RCA) 

5 6 3 DOORS DOWN When I'm Gore (Republic /Universal) 

9 O KELLY CLARKSON Miss Independent (RCA) 

6 8 EMINEM Sing For The Moment (Shady /Aftermath /lnterscope) 
7 9 50 CENT In Da Club (Shady /Aftermath /lnterscope) 
10 r MATCHBOX TWENTY Unwell (Me /isma /At /antic) 

12 STACIE ORRICO Stuck (forefront /Virgin) 

16 50 CENT 21 Questions (Shady /Aftermath /lnterscope) 
14 JENNIFER LOPEZ I'm Glad (Epic) 

20 BUSTA RHYMES & MARIAN CAREY I Know What You Want (JI 
17 WAYNE WONDER No Letting Go (VP /Atlantic) 

13 16 GINUWINE Hell Yeah (Epic) 

19 ® FRANKIE J. Don't Wanna Try (Columbia) 

11 18 DANIEL BEDINGFIELD If You're Not The One (island / IDJMG) 

15 19 AMANDA PEREZ Angel (Powerhowse /Virgin) 

21 JEWEL Intuition (Atlantic) 

22 21 COLDPLAY Clocks (Capitol) 

25 ALLAMERICAN REJECTS Swing Swing ( DreamWorks) 

31 UNCLE KRACKER Drift Away (TopDog /Lava /Atlantic) 

23 24 TYRESE How You Gonna Act Like That (J/ 

28 ® SIMPLE PLAN Addicted (Lava) 

18 26 GOOD CHARLOTTE The Anthem (Epic) 

27 27 SNOOP DOGG Beautiful (Doggy Style /Priority /Capitol) 

32 FABOLOUS FILIL' MO Can't Let You Go (Elektra /EEG) 

39 BLACK EYED PEAS Where Is The Love? (A &M /lnterscope) 

50 I MICHELLE BRANCH Are You Happy Now? (Maverick/W8) 

#1 MOST ADDED 
PINK Feel Good Tine (Columbia) 

#1 MOST INCREASED PLAYS 
MICHELLE BRANCH Are You Happy Now? (Mavenck/WB) 

TOP 5 NEW & ACTIVE 
PINK Feel Good Time (Columbia) 

STAGGA LEE Roll Wit M.V.P. (ART /STdirectl 

RACHEL FARRIS l'm Not The Girl (Big3) 

DA BRAT In Love Wit Chu (So So Del /Arista) 

PLAY I Must Not Chase The Boys (Columbia) 

CHR/POP begins on Page 26. 

AC 
LW PN 

1 1 SANTANA FIMICHELLE BRANCH The Game Of Love (Arista) 

2 2 CHRISTINA AGUILERA Beautiful (RCA) 

5 0 UNCLE KRACKER Drift Away (Top Dog /Lava /Atlantic) 

3 4 PHIL COLLINS Can't Stop Loving You (Atlantic) 

I CELINE DION Have You Ever Been In Love? (Epic) 

9 DANIEL BEDINGFIELD If You're Not The One/Island/la/MG) 

4 7 NORAH JONES Don't Know Why (Blue Note/Virgin) 

8 8 VANESSA CARLTON A Thousand Miles (A &M /lnterscopel 

6 9 FAITH HILL Cry (Warner Bros.) 

10 10 FLEETWOOD MAC Peacekeeper (Reprise) 

13 ® FAITH HILL One (Warner Bros.) 

11 12 WHITNEY HOUSTON Try It On My Own (Arista) 

12 13 DARYL HALL & JOHN OATES Forever For You (UWatch) 

14 

8 
SHANIA TWAIN Forever And For Always (Mercury/IDJMGI 

22 DARYL HALL & JOHN OATES Man On A Mission ( UWatch) 

15 16 KID ROCK WISHERYL CROW Picture (Lava /Atlantic) 

17 17 CELINE DION I Drove All Night (Epic) 

16 18 SIXPENCE NONE THE RICHER Don't Dream It's Over (Squint/Curb /Repise) 

23 8 
COUNTING CROWS Big Yellow Taxi (Geffen /lnterscopel 

EAGLES Hole In The World (ERG) 

20 21 AVRIL LAVIGNE I'm With You (Arista) 

21 22 NATALIE GRANT No Sign Of It (Curb) 

24 ® MERCYME I Can Only Imagine (IN0 /Curb) 

19 24 JOSH GROBAN You're Still You (143 /Reprise) 

26 ® MATCHBOX TWENTY Unwell (Melisma /Atlantic) 

25 26 ROD STEWART They Can't Take That Away... (J) 

18 27 PHIL COLLINS Come With Me (Lullabyl /face Value /Atlantic) 

28 

¡ 
SUZY K Teaching (Vellum) 

30 LAURA PAUSINI If That's Love (Atlantic) 

r FRANKIE J. Don't Wanna Try (Columbia) 

#1 MOST ADDED 
EAGLES Hole In The World (ERCI 

#1 MOST INCREASED PLAYS 
EAGLES Hole In The World (ERC) 

TOP NEW & ACTIVE 
STYX Yes I Can (CMC /SRG( 

EARTH, WIND & FIRE All In The Way (Ka//MM 

DAN GARDNER More Than Life (OP/ 

STEVEN CURTIS CHAPMAN How Do I Love Her (Sparrow) 

SIEDAH What I Knew r'Omtown) 

AC begins on Page 53. 

CHR/RHYTHMIC 
LW PN 

1 1 50 CENT 21 Questions (Shady /Aftermath /lnterscope) 
2 2 FABOLOUS FILIL' MO Can't Let You Go /Elektra /EEGI 
3 3 BUSTA RHYMES & MARIAH CAREY I Know What You Want (J) 
6 0 LIl' KIM F150 CENT Magic Stick (OueenBee /Atlantic) 
4 5 SEAN PAUL Get Busy (40/40/VP /Atlantici 
5 6 R. KELLY Ignition (Jive) 

7 7 50 CENT In Da Club (Shady /Aftermath /lnterscope) 
10 0 R. KELLY Snake (Jive) 

9 9 DA BRAT In Love Wit Chu (So So Def /Arista) 
14 

t 

ASHANTI Rock Wit U IAwwww Babyl (Murderinc. /IDJMG) 

12 WAYNE WONDER No Letting Go (VP /Atlantic) 

8 12 SNOOP DOGG Beautiful (Doggy Style /Priority /Capita /) 
11 13 JUSTIN TIMBERLAKE Rock Your Body (Jive) 

15 MONICA So Gone (J) 

18 FABOLOUS FIASHANTI Into You (Elektra /EEG) 

33 BEYONCE' Crazy In Love (Columbia) 

20 JOE BUDOEN Pump It Up (Del Jam/IDJMG) 

13 18 NAS I Can ( Columbia) 

21 ® BONECRUSHER Never Scared (Arista) 

16 20 PANJABI MC Beware Of The Boys (Sequence) 

25 S CHINGY Right Thurr (DDP /Capitol) 

26 LUDACRIS Act A Fool (Oef Jam South /IDJMGI 

22 23 JENNIFER LOPEZ I'm Glad (Epic) 

19 24 STAGGA LEE Roll Wit M.V.P. (ART /STdiiect) 

17 25 FRANKIE J. Don't Wanna Try (Columbia) 

27 26 KILEY DEAN Make Me A Song (Beatclub /lnterscope) 

36 ® THALIA FIFAT JOE I Want You (Virgin) 

23 28 GINUWINE Hell Yeah (Epic) 

24 29 EMINEM Sing For The Moment (Shady /Aftermath /lnterscope) 

30 ® DAVID BANNER FILIL' FLIP Like A Pimp (Universal) 

#1 MOST ADDED 
JAY.Z La, La, La (Excuse Me Again) (Bad Boy /Universal) 

#1 MOST INCREASED PLAYS 
BEYONCE' Crazy In Love (Columbia) 

TOP 5 NEW & ACTIVE 
FOXY BROWN I Need A Man (Violator /IDJMG) 

MYA My Love Is Like...Whoa (A &M /lnterscope) 

CLIPSE Hot Damn (Star Trak /Arista) 

FREEWAY Flipside (RorA.Fella/WWI 

TAIAI' Gl 

CHR/RHYTHMIC begins on Page 33. 

HOT AC 
LW Tw 

1 1 MATCHBOX TWENTY Unwell (Melisma /Atlantic[ 

2 2 UNCLE KRACKER Drift Away (Top Dog /Lava /At /antic) 

3 3 3 DOORS DOWN When I'm Gone (Republic /Universal/ 

4 4 AVRIL LAVIGNE I'm With You (Arista) 

5 5 COUNTING CROWS Big Yellow Taxi (Gellen /lnterscope[ 

6 6 COLDPLAY Clocks (Capitol) 

8 O TRAIN Calling All Angels (Columbia) 

7 B JASON MRAZ The Remedy II Won't Worry) (Elektra /EEG) 

9 9 JOHN MAYER Why Georgia (Aware/Columbia) 

12 ® EVANESCENCE Bring Me To Life (Windup) 

11 11 G00 GOO DOLLS Sympathy (Warner Bros.) 

10 12 KID ROCK WISHERYL CROW Picture (Lava /At /antic[ 

15 ® JEWEL Intuition / Atlantic) 

13 t4 JOHN MAYER Your Body Is A Wonderland (Aware /Columbia[ 

14 15 SANTANA FIMICHELLE BRANCH The Game Of Love /Arista) 

16 16 FLEETW000 MAC Peacekeeper (Reprise) 

18 DANIEL BEDINGFIELD If You're Not The One (island / IDJMG) 

19 MAROON 5 Harder To Breathe lOctone/Jl 

33 MICHELLE BRANCH Are You Happy Now? (Maverick/WB) 

17 20 CHANTAL KREVIAZUK In This Life (Columbia) 

23 JOSH KELLEY Amazing (Hollywood) 

22 SUGAR RAY Mr. Bartender (It's So Easy) (Atlantic) 

24 THIRD EYE BLIND Blinded When I See You) (Elektra /EEG) 

21 24 NORAH JONES Come Away With Me (Blue Note /Virgin) 

25 ® LIFEHOUSE Take Me Away ( DreamWorks) 

26 26 FRANKY PEREZ Something Crazy (Lava) 

20 27 LISA MARIE PRESLEY Lights Out (Capitol) 

28 

8 
JUSTIN TIMBERLAKE Rock Your Body (Jive) 

30 LIVE Heaven (Radioactive /MCA) 

27 30 DANA GLOVER Rain (DreamWorksl 

#1 MOST ADDED 
MICHELLE BRANCH Are You Happy Now? lMaverick/WB) 

#1 MOST INCREASED PLAYS 
LIFEHOUSE Hanging By A Moment ( DreamWorks) 

TOP 5 NEW & ACTIVE 
LUCINDA WILLIAMS Righteously (Cost Highway) 

ALL. AMERICAN REJECTS Swing Swing (Dream Works) 

MADONNA Hollywood (Maverick/WB) 

EAGLES Hole In The World /ERCI 

ANNIE LENNOX Pavement Cracks (JI 

AC begins on Page 53. 

LW TW 

1 1 50 CENT 21 Questions (Shady /Alterma.. 
2 2 FABOLOUS FILIL' MO Can't Let You Go (E /e,. 
4 0 MONICA So Gone (J) 

3 4 BUSTA RHYMES & MARIAH CAREY I Know What You 

5 5 JAHEIM Put That Woman First (Divine Mill/W8) 
7 6 FLOETRY Say Yes (Dream Works) 

6 7 SEAN PAUL Get Busy (40 /40 /VP /Atlantic/ 
I 1 O BONECRUSHER Never Scared (Arista) 

9 o R. KELLY Snake (Jive) 

8 10 SNOOP DOGG Beautiful (Doggy Style /Priority /Capitol) 
10 11 LIL' MO FIFABOLOUS 4 Ever (Elektra /EEG) 

16 ® LIL' KIM FI50 CENT Magic Stick (Queen Bee /Atlantic) 
12 13 RON ISLEY FIR. KELLY What Would You Do? (Dream Works) 

19 

' 

ASHANTI Rock Wit U IAwwww Babyl (MurderInc //DJMG) 
33 BEYONCE' Crazy In Lave (Columbia) 

13 16 JAY -Z Excuse Me Miss (Roc-A, fella / IOJMG) 

15 17 LIL' KIM The Jump Off /Queen Bee /Atlantic) 
20 0 JOE BUDDEN Pump It Up (Del Jam / IOJMG) 

14 19 NAS I Can (Columbia) 

17 20 50 CENT In Da Club (Shady /Aftermath /lnterscope/ 

26 LIL' JON & THE EASTSIDE BOYZ Get Low (TVT) 

24 DAVID BANNER FILIL' FLIP Like A Pimp (Universal) 

21 GINUWINE In Those Jeans (Epic) 

27 CHINGY Right Thurr (OOP/Capitol) 

23 DRU HILL I Love You (Del Soul / /OJMG) 

25 AALIYAH Come Over (BlackGround) 

22 HEATHER HEADLEY I Wish I Wasn't (J/ 

36 LUDACRIS Act A Fool (Del JamSouthl /DJMG) 

28 29 HITMAN SAMMY SAM Step Daddy (Universal) 

29 30 DA BRAT In Love Wit Chu (So So Del /Arista) 

#1 MOST ADDED 
JAY.? La, La, La (Excuse Me Again) (Bad Boy /Uni versah 

#1 MOST INCREASED PLAYS 
BEYONCE' Crazy In Love (Columbia) 

TOP 5 NEW & ACTIVE 
CLIPSE Hot Damn (Star Trek/Arista) 

TAMIA Officially Missing You (Elektra/EEG) 

T.I.24's (Grand Hustle/Atlantic) 

THREE 6 MAFIA FILIL' FLIP Ridin' Spinners (Loud/Columbia) 

VIVIAN GREEN Fanatic (Columbia) 

URBAN begins on Page 38. 

ROCK 
LW PN 

1 1 AUDIOSLAVE Like A Stone (lnterscope /Epic] 

3 0 STAIND Price To Play /flip /Elektra /EEG] 

2 3 TRAPT Headstrong (Warner Bros.) 

5 ' GODSMACK Straight Out Of Line (Republic /Universal) 

B © 3 DOORS DOWN The Road I'm On (Republic /Universal) 

6 6 LINKIN PARK Somewhere I Belong (Warner Bros.) 

7 7 F00 FIGHTERS Times Like These (Roswell /RCA) 

10 0 BLACK LABEL SOCIETY Stillborn (Spit lire) 

4 9 3 DOORS DOWN When I'm Gone (Republic /Universal) 

9 10 SEETHER Fine Again (Windup) 

12 11 LYNYRD SKYNYRD Red, White & Blue (Sanctuary /SRG) 

11 12 QUEENS OF THE STONE AGE No One Knows /lnterscope) 

13 13 CHEVELLE Send The Pain Below (Epic) 

14 14 SALIVA Always (island /IDJMGI 
15 15 REVIS Caught In The Rain (Epic) 

16 16 DOUBLEDRIVE Imprint (Roadrunner /IDJMGI 

17 17 SALIVA Rest In Pieces (Js /and /IDJMG) 

19 18 LIVE Heaven (Radioactive /MCA) 

25 ® SEETHER Driven Under (Wind-up) 

20 20 EVANESCENCE Bring Me To Life (Wind-up) 

23 21 COLD Stupid Girl (Flip /Gellenllnterscope) 

22 22 POWERMAN 5000 Free / DreamWorks) 

24 ® P.O.D. Sleeping Awake (Maverick /Reprise) 

21 24 ALLMAN BROTHERS Firing Line /Sanctuary /SRG( 

27 SHINEDOWN Fly From The Inside (At /antic) 

29 SAMMY HAGAR Hallelujah (Sanctuary /SRG) 

SOCIALBURN Everyone (Elektra /EEG) 

26 28 THEORY OF A DEADMAN Make Up Your Mind /Roadrunner /IOJM67 

S 
TRAIN Calling All Angels (Columbia) 

DEFTONES Minerva (Maverick /Reprise) 

#1 MOST ADDED 
METALLICA St. Anger (Elektra /EEG' 

#1 MOST INCREASED PLAYS 
SOCIALBURN Everyone /Elektra /EEGI 

TOP 5 NEW & ACTIVE 
SMILE EMPTY SOUL Bottom Of A Bottle (Lava) 

MARILYN MANSON Mobscene (Nothing/lnterscope) 

QUEENS OF THE STONE AGE Go With The Flow (lnterscope/ 

RA Rectifier (Republic /Universal) 

LED ZEPPELIN Black Dog (At /antic) 

ROCK begins on Page 63. 
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URBAN AC 
LW TW 

1 o FLOETRY Say Yes (OreamWorks) 

2 2 RON ISLEY FIR. KELLY What Would You Do? (DieamWorks) 

4 © HEATHER HEADLEY I Wish I Wasn't fJI 

3 4 BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Motown) 

6 O JAHEIM Put That Woman First (Divine Mill/WB) 

5 6 TYRESE How You Gonna Act Like That (J) 

9 0 KEM love Calls (Motown /Universal/ 

8 8 VIVIAN GREEN Emotional Rallercoaster (Columbia) 

12 O LUTHER VANDROSS Dance With My Father (J) 

7 10 SYLEENA JOHNSON Guess What (Jive) 

10 11 KINDRED THE FAMILY SOUL Far Away (Hidden Beach) 

I3 ® JAHEIM Fabulous (Divine MillWB) 
P' 

11 13 MUM Dontchange (DeiSou/// /DJMG/ 

14 Q R. KELLY I'll Never leave (Jive) 

15 15 KELLY PRICE He Proposed (Del Sou/ //DJMG) 

19 TAMIA Officially Missing You /Elektra /EEG) 

20 EARTH, WIND & FIRE All In The Way (Ka/imba) 

18 WHITNEY HOUSTON Try It On My Own (Arista) 

21 ' GEORGE DUKE Guess You're Not The One (BPM) 

22 JEFFREY OSBORNE Rest Of Our Lives (JayOz/Koch) 

16 21 GERALD LEVERT Closure /Elektra /EEG/ 

17 22 CHICO DEBARGE Not Together /in The Paint/Koch) 

23 SMOKIE NORFUL I Need You Now (Priority) 

25 DRU HILL 1 Love You (Del Soul/IDJMG) 

24 25 R. KELLY Ignition /Jive) 

30 JAVIER Crazy (Capitol) 

VIVIAN GREEN Fanatic (Columbia) 

WILLIE CLAYTON I Lave Me Some You (Endzone) 

28 29 DONNIE Cloud Nine (Universal) 

26 30 INDIA.ARIE The Truth (Motown) 

#1 MOST ADDED 
LSG Shake Down 'Ecktre:EEG, 

#1 MOST INCREASED PLAYS 
LUTHER VANDROSS Dance With My Father (JI 

TOP 5 NEW & ACTIVE 
SYLEENA JOHNSON Faithful To You (Jive) 

TYRESE Signs Of Love Makin' (J) 

STREETWIZE Dilemma (Shanachie/ 

DONNIE MCCLURKIN FIY. ADAMS The Prayer (Veriy! 

BLU CANTRELL Sleep In The Middle tAnstal 

URBAN begins on Page 38. 

ACTIVE ROCK 
LW PN 

2 1 AUDIOSLAVE Like A Stone (lnterscope/Epic) 

1 2 LINKIN PARK Somewhere I Belong (Warner Bros.) 

3 3 GODSMACK Straight Out Of line (Republic /Universal) 

5 4 STAIND Price To Play (Flip /Elektra /EEG) 

4 5 TRAPT Headstrong (Warner Bros.) 

6 O CHEVELLE Send The Pain Below (Epic) 

7 7 DISTURBED Remember (Reprise) 

9 O COLD Stupid Girl (Flip /Geffen //nterscope) 

8 9 EVANESCENCE Bring Me To Life (Windup) 

11 

I 

POWERMAN 5000 Free (Dream Works) 

12 REVIS Caught In The Rain (Epic) 

10 12 SALIVA Rest In Pieces (Island /IDJMGI 

13 ® 3 DOORS DOWN The Road I'm On (Republic /Universal/ 

14 14 SEETHER Driven Under (Windup) 

16 ® DEFTONES Minerva (Maverick /Reprise/ 

15 16 SEETHER Fine Again (Wind-up/ 

18 a MARILYN MANSON Mobscene /Nothing //nterscope/ 

17 18 P.O.D. Sleeping Awake (Maverick/Reprisel 

20 19 BLACK LABEL SOCIETY Stillborn (Spitfire) 

19 20 MUDVAYNE Not Falling (Epic) 

21 ® SHINEDOWN Fly From The Inside (Atlantic) 

22 22 F00 FIGHTERS Times Like These (Roswell /RCA) 

27 ® 000BLEDRIVE Imprint (Roadrunner /IDJMGI 

23 24 TAPROOT Mine (Velvet Hammer /Atlantic/ 

28 ® PRESENCE Tons Of Fun (Curb) 

24 26 UNLOCO Failure (Maverick/Reprise) 

29 a QUEENS OF THE STONE AGE Go With The Flow ( /nterscope/ 

26 28 SMILE EMPTY SOUL Bottom Of A Bottle /Laval 

33 

r 

MUDVAYNE World So Cold (Epic) 

32 SOCIALBURN Everyone (Ekktra/EEGI 

#1 MOST ADDED 
METALLICA St. Anger iflektra EEC, 

#1 MOST INCREASED PLAYS 
MUDVAYNE Vludd So Cold IE -c 

TOP 5 NEW & ACTIVE 
PACIFIER Comfort Me (Arista) 

ECHO 7 One Step Away ifs 0e Cast 

RED HOT CHILI PEPPERS fl.. 
EXIES Kicknut l ,' 

ANTHRAX Safe Home!Senctuar., SdG 

ROCK begins on Page 63. 

THE BACK PAGESKR 95 
National Aliplay Overview: May 30, 2003 

COUNTRY 
LW 1W 

1 DIAMOND RIO I Believe (Arista) 

2 RANDY TRAVIS Three Wooden Crosses (Word/Curb/Warner Christian) 

5 TOBY KEITH Beer For My Horses (DreamWorks) 

6 RASCAL FLATTS Love You Out Loud (Lyric Street) 

7 LONESTAR My Front Porch Looking In (BNAI 

3 6 KEITH URBAN Raining On Sunday (Capitol) 

4 7 CHRIS CAGLE What A Beautiful Day (Capital) 

9 O JIMMY WAYNE Stay Gone (DreamWorks) 

8 9 TIM MCGRAW She's My Kind Of Rain (Curb) 

11 MONTGOMERY GENTRY Speed (Columbia) 

12 CRAIG MORGAN Almost Home (Broken Bow) 

10 JEFF BATES The Love Song (RCA) 

13 BROOKS & DUNN Red Dirt Road (Arista) 

17 BRAD PAISLEY Celebrity (Arista) 

16 GEORGE STRAIT Tell Me Something Bad About... (MCA) 

14 TRACY BYRD The Truth About Men (RCA) 

18 SHANIA TWAIN Forever And For Always (Mercury) 

20 ; BRIAN MCCOMAS 99.9% Sure (Never...) (Lyric Street) 

19 JO DEE MESSINA Was That My Life (Curb) 

15 20 JESSICA ANDREWS There's More To Me Than You (DreamWorks) 

21 21 KID ROCK WISHERYL CROW Picture (Cava /Atlantic/ 

23 SARA EVANS Backseat Of A Greyhound Bus (RCA) 

22 TRACE AOKINS Then They Oa (Capitol) 

24 ' WYNONNA What The World Needs (Asylum /Curb) 

26 CLAY WALKER A Few Questions (RCA) 

25 ' DUSTY DRAKE One Last Time (Warner Bros.) 

27 AMY DALLEY Love's Got An Attitude Ot...) (Curb) 

31 : DIERKS BENTLEY What Was I Thinkin' (Capital) 

38 KENNY CHESNEY No Shoes, No Shirt, No... (BNAI 

28 r MARK WILLS When You Think Of Me (Mercury) 

#1 MOST ADDED 
TIM MCGRAW Real Good Man (Curb) 

#1 MOST INCREASED PLAYS 
KENNY CHESNEY No Shoes, No Shirt, Na... !BNAI 

TOP NEW & ACTIVE 
JOHN MICHAEL MONTGOMERY Four-Wheel Drive (Warner Bres 

KENNY ROGERS I'm Missing You (Oreamcatchen 

JOSH TURNER Long Black Train (MCA) 

COUNTRY begins on Page 43. 

ALTERNATIVE 
LW TW 

1 1 TRAPT Headstrong (Warner Bros.) 

2 2 AUDIOSLAVE Like A Stone (/nterscope /Epic) 

3 3 LINKIN PARK Somewhere I Belong (Warner Bros.) 

5 4 WHITE STRIPES Seven Nation Army (Third Man /V2) 

4 5 EVANESCENCE Bring Me To Life (Wind-up) 

8 0 CHEVELLE Send The Pain Below (Epic) 

6 7 STAIND Price To Play (Flip /Elektra /EEG/ 

7 8 F00 FIGHTERS Times Like These (Roswell /RCA) 

9 DEFTONES Minerva (Maverick/Reprise) 

11 t COLD Stupid Girl (Flip /Geffen/ /nterscope/ 

10 11 REO HOT CHILI PEPPERS Can't Stop (Warner Bros.) 

12 ® QUEENS OF THE STONE AGE Go With The Flow ( /nterscope) 

17 13 SEETHER Driven Under (Wind-up) 

13 14 SUM 41 The Hell Song (/stand //DJMG) 

15 15 P.O.D. Sleeping Awake (Maverick/Reprise) 

18 16 QUEENS OF THE STONE AGE No One Knows (/nterscope) 

20 O RADIOHEAD There There (Capitol) 

14 18 AFI Girl's Not Grey (Dream Works) 

19 19 GODSMACK Straight Out Of Line [Republic /Universal) 

24 a) SMILE EMPTY SOUL Bottom Of A Bottle (Laval 

16 21 ATARIS In This Diary (Columbia) 

23 22 COLDPLAY The Scientist (Capitol/ 

22 23 REVIS Caught In The Rain (Epic) 

27 m LINKIN PARK Faint (Warner Bros.) 

21 25 SALIVA Rest In Pieces (lsland/IDJMG) 

26 26 MARILYN MANSON Mobscene (Nothing //nterscope) 

25 27 3 DOORS DOWN The Road I'm On (Republic /Universal) 

30 a) VENDETTA RED Shatterday (Epic) 

28 29 TAPROOT Mine (Velvet Hammer /AUantii) 

32 a) HOT HOT HEAT Bandages (Sub Pop/Reprise) 

#1 MOST ADDED 
METALLICA St. Anger (Elektra /EEG' 

#1 MOST INCREASED PLAYS 
GOOD CHARLOTTE The Young And The Hopeless (Epie" 

TOP 5 NEW & ACTIVE 
EVANESCENCE auto Under -hVirdIp 

ALKALINE TRIO We ve. Had Enougn ,I'agrant TVT) 

BEN HARPER With Me Dean 1. -,u Hvi, lu (Noahu 

THREE DAYS GRACE ÍI Hate, Everything About You lJrrel 

MUDVAYNE World So Cold (Epic/ 

ALTERNATIVE begins on Page 69. 

SMOOTH JAll 
LW TW 

1 O KIM WATERS Waterfall (Shanachie) 

2 2 MINDI ABAIR Lucy's (GRP /VMG) 

4 0 EUGE GROOVE Rewind (Warner Bros.) 

3 4 BOB BALDWIN The Way She Looked At Me (Narada) 

5 SPYRO GYRA Getaway (Heads Up) 

15 DAVID SANBORN Comin' Home Baby (GRP /VMG) 

6 CHIELI MINUCCI Kickin' It Hard (Shanachie) 

B 8 CRUSADERS Viva De Funk (Verve /VMG) 

9 0 JEFF LORBER Gigabyte (Narada) 

7 10 KENNY G Paradise (Arista) 

10 BRIAN CULBERTSON Say What? (Warner Bros.) 

12 J. THOMPSON Tell Me The Truth (AMH) 

14 PIECES OF A DREAM Loves Silhouette (Heads Up) 

16 RICHARD ELLIOT Corner Pocket (GRP /VMG) 

13 15 GREG ADAMS 'Sup With That (Riga /Blue Note) 

20 DARYL HALL Cab Driver (Rhythm & Groove/Liquid 8) 
18 BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Motown) 
17 18 NORAH JONES Come Away With Me (Blue Note /Virgin) 

19 19 PHIL COLLINS Come With Me (lullaby) (Face Value /Atlantic) 
21 t RICK DERRINGER Hot And Cool (Big3) 

25 URBAN KNIGHTS Got To Give It Up (Narada) 

22 PAUL HAROCASTLE Desire (Trippin' 'n Rhythm) 

26 WALTER BEASLEY Precious Moments (N-Coded) 

23 NELSON RANGELL Look Again (A440Music Group) 

27 PAUL JACKSON JR.It's A Shame (Blue Note) 

28 ' STEELY DAN The Last Mall (Reprise) 

24 27 NATALIE COLE FIDIANA KRALL Better Than Anything (CRP /VMG) 

- 
30 8 

LUTHER VANDROSS Dance With My Father (J) 

FATTBURGERSizzlin' (Shanachie) 

29 30 FOURPLAY JuJu (Bluebird/AAL) 

#1 MOST ADDED 
MICHAEL MCDONALD I Heard It Through...,Alordwn, 

#1 MOST INCREASED PLAYS 
DAVID SANBORN Comic' Home Baby (GRP /VMG/ 

TOP 5 NEW & ACTIVE 
RIPPINGTONS Stingray (Peak) 

PAUL TAYLOR On The Move (Peak! 

BWB Ruby Baby (Warner Bros.) 

JEFF KASHIWA Voices (Native Language! 

CANDY DULFER Finsbury Park (Eagle) 

Smooth Jazz begins on Page 60. 

TRIPLE A 
LW TW 

1 O JACK JOHNSON The Horizon... (Moonshine Conspiracy /Universal) 

2 © TRAIN Calling All Angels (Columbia) 

3 3 COLDPLAY Clocks (Capitol) 

5 4 FLEETWOOD MAC Peacekeeper (Reprise) 

4 5 JOHN MAYER Why Georgia (Aware /Columbia) 

8 O BEN HARPER With My Own Two Hands (Virgin) 

6 7 PETE PORN Come Back Home (Columbia) 

11 O COLDPLAY The Scientist (Capitol) 

7 9 JASON MRAZ The Remedy 11 Won't Worry) (Elektra/EEG) 

10 10 LUCINDA WILLIAMS Righteously (Lost Highway) 

13 a ZIGGY MARLEY True To Myself (Private Music /AALT 

12 12 JAYHAWKS Save It For A Rainy Day (American/Lost Highway /IDJMG) 

9 13 COUNTING CROWS Big Yellow Taxi LGeffen/lnterscope) 

14 14 ALLMAN BROTHERS Firing Line (Sanctuary/SAW 

le 15 THORNS I Can't Remember (Aware/Columbia) 

22 . NICKEL CREEK Smoothie Song (Sugar Hill) 

15 STEELY DAN Blues Beach (Reprise) 

18 18 JOHN HIATT My Baby Blue (New West) 

20 Q JOHN EDDIE Let Me Down Hard (ThrillShow /lost Highway) 

15 20 JOHNNY MARR Down On The Corner (I 

23 ® LIVE Heaven (Radioactive/MCA / 
17 22 DAVID GRAY Be Mine (A TO /RCA) 

21 23 JACKSON BROWNE About My Imagination (Elektra /EEG) 

2E MATCHBOX TWENTY Unwell(Melisma /At /antic) 

27 THIRD EYE BLIND Blinded (When I See Youl [Elektra /EES/ 

GUSTER Amsterdam (Palm Pictures/Reprisel 

3C PSEUDOPOD All Over You [/nterscope/ 

MAROON 5 Harder To Breathe (Ottone /l 
WIDESPREAD PANIC Don't Wanna Lose You (Widespread/SRG) 

28 30 BLUE MAN GROUP FIDAVE MATTHEWS Sing Along (Lava/ 

#1 MOS.' /ADDED 
TRACY CHAPMAN Let It Rain (Elektra /EEG' 

#1 MOST INCREASED PLAYS 
GUSTER Amsterdam (Palm Pictures /Repose,/ 

TOP 5 NEW & ACTIVE 
FRANKY PEREZ Something Crazy (Lava) 

STEVE WINWOOD Different Light (WincraftSC/Fidelity) 

EAGLES Hole In The World (ERCI 

RHETT MILLER Our Lave (Elektra /EEG) 

BRUCE COCKBURN Open (True North/Rounder) 

TRIPLEA begins on Page 75. 
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nlike many broadcasters, Pat Markham 
did not grow up wanting to be in radio. 
He graduated from college with a B.S. in 
accounting and began his professional 
career in that field. 

Residing in Roseburg, OR, Markham 
bought his first station there in 1986. 
Seventeen years later his company, 
Brooke Communications, owns four of the 
seven radio stations licensed to Douglas 
County, OR, where Roseburg is located. 

Getting into the business: "I had 
a good friend who did play -by -play in our 
local market, and he asked me to help 

with the color broadcast. I did baseball, basketball, 
football - you name it - for the local high school. Td 

never done anything on the air before. I was working in 
town as the comptroller for a local lumber company. 

"We did the broadcasts for a small 1,000 -watt AM 

here in Roseburg, a heritage station that had been on 
the air for 50 years. I got to know the owner of the 
station, who was getting up in years. He expressed to me 
one time that he wanted to get out and didn't know how. 

I said to myself, 'I can do this: I didn't think it was a 

difficult business. When he was ready to sell, I made him 
a deal, and away we went. We stumbled into it and 
floundered for a few years until we were able to add some 
more stations." 

How the business was different than he 
expected: "The difference lies in the fact that it's really a 
people business, and I did not come from a people 
business. I came from the accounting side of things, 
which often doesn't lend itself to working with the 
public. The day -to -day was very different than I 

anticipated, but, on the other hand, this is a small 
market, and I knew everybody." 

Founding Brooke Communications: "We started as 
Markham Broadcasting when we purchased KQEN -AM/ 
Roseburg and ran the station from '86 -89. Then we 
formed Brooke Communications [named after his 
daughter] to purchase an FM that came up for sale in the 
market, KRSB -FM. We formed the second corporation and 
merged Markham into it." 

The mission of the company: lo take care of our 
clients. We always put them first. They sign our paychecks. 
Secondly, since we're a public, over- the -air: free station, 
we're charged by the federal government with serving our 
community, and we take that mission very seriously. Those 
two things together are our mission." 

Long -range plans: "We'd certainly like to grow. 

That's one of the difficulties of being a small -market 
operator: It's difficult to grow and to accumulate capital 
because of the rate structures in small markets. It's also 
difficult in these times to find stations in similar markets 
that are reasonably priced. Our biggest challenge is how 
we grow and how we create an environment to attract 
good people and keep them. It's so easy for them to top 
out quickly." 
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PAT MARKHAM 
President, Brooke Communications 

*.,.001 By Erica Farber 

Describe the city of Roseburg: "The city is 21,000 
people. Our marketing area is about 75,000- 80,000 
people. With four of the seven radio stations licensed to 
our county, we can have an impact. One of the 
difficulties in our business is competing not with other 
radio stations, but with newspaper. There's a newspaper 
that's been in our town for 125 years, and we had to 
create some scale in order to compete with print 
advertising. We think we've done that. It's an obstacle 
we face every day on the street, to make sure our clients 
and potential clients understand that our listeners far 
outnumber the readers of the newspaper. We can make 
an impact on every age group. We have to continue to 
preach that message and do the best job we can for our 
clients." 

The state of the industry: "I sit in a little town in 
southwestern Oregon, but I see the industry is doing 
really well. We think radio is a vibrant industry. As long 
as we can develop enough cash flow to stay ahead of the 
curve with respect to technology, we're going to stay in 
this business. It's a good business." 

Challenges for small -market broadcasters: "Not 
only is there more competition in terns of satellite radio 
and the like, but we also have to stay ahead of the curve 
technologically. It's easier for the larger guys, because 
they generate a lot more cash flow. This transition to 
digital is going to be very expensive for small 
broadcasters, especially if they haven't kept up their 
equipment over the years. We think we have, but time 
will tell when we start getting prices on the equipment 
to transition to digital at the transmitter site." 

His opinion on possible market redefinition 
"From our standpoint, the current definition has worked 
to our advantage. I would prefer that it stay. Td like to 
see the government stay out of it. We need to be given a 
chance, as broadcasters, to compete with other mediums. 
The Telecom Act has given us that opportunity. The more 
the federal government sticks its nose into our business, 
the more difficult it is to generate economy of scale and 
compete with the newspapers and cable and the like. The 
less they meddle in our affairs, the better. I don't see 
market definitions being loosened; I see them being 
tightened up. That's a mistake. We have to be able to 
grow our businesses in order to compete. If they create 
more restrictions, small -market broadcasters, especially, 
are going to be severely hurt." 

Financing for small-market broadcasters: "Thank 
God I have a great relationship with one of our local 
banks, because I don't think banks in general are very 
interested in making loans to companies that don't have 
hard assets. That's a difficult situation for most bankers 
to get their arms around. If you don't own the land or 
the building or whatever grows on the land, they tend to 
not want to understand the business. They don't 
understand that an FCC license has value - at least, 
most banks don't. That hurts us. 

"In small markets small banks have traditionally 
loaned to businesses they understand in their own small 
markets; they don't understand this business. In some 
cases it's our fault for not educating them. I spend a lot 
of time, when I need the money, educating bankers, and 
so far we've been successful." 

Recruiting staff: "We typically find our best people 
through word of mouth and through contacts we've 
made in the community. They are usually local people, 
meaning from the state, or people who have come 
through here on their way to bigger markets and are 
looking for a place to live and raise a family that is not 
in a big market. Our success, at least on the talent side, 
is that we try to find people who have a family, who 
want to live in a small community, who want to buy a 
house, settle down and live here. That's not always easy 
to do. What we don't want to be - and we've lived 
through this over the years - is a training ground for a 
bigger market. You can never keep people that way. 

That's the most difficult thing about the programming 
side of our business in small markets. With the big boys 
recruiting in our markets, we tend to lose good talent 
faster than we can get them, because they can pay more." 

Career highlight: "Just being in this business. It's 
so much fun. Most people can't get up in the morning 
and say they're looking forward to going to work. That's 
a highlight, to find a vocation you really enjoy." 

Career disappointment: "The disappointment in 
this market is the inability to grow as quickly as we'd 
like. We need to create an atmosphere in our company 
where, when we hire people, they have someplace to go 
on the upside. Properties we would be interested in are 
few and far between and usually priced too high. If we're 
going to grow, it's probably not going to be specifically 
in radio, but it might be in a complementary retail 
business that we could play off of in the same market. 
Certainly, when there are stations in other markets 
within a reasonable distance of us, we look at them, but 
they're hard to find and usually priced pretty high." 

Most influential individual: "My dad. He always 
preached that you should get an education first and get 
an education that has a skill attached to it, not just a 
general education. Once you get that education, you can 
do whatever you want, because you can always fall back 
on that skill. I did that. I went into accounting as a 
profession, learned it well and decided that it wasn't 
what I wanted to do for a living, so I did something else. 
But I do know that if I ever fail, I can go back to that." 

Favorite radio format: "I like all music, but I tend 
to come back to country." 

Favorite television show: "Major League Baseball. 
I'm a fanatic. I also watch BBC America. English sitcoms 
are a riot." 

Favorite movie: "I don't go to movies. If I do, rd 
prefer something light and something I don't have to 
think about very hard to enjoy." 

Favorite artist: "George Strait." 
Favorite book: "I read magazines and newspapers, 

but I don't read books. I read two newspapers every day, 
The Portland Oregonian and the local Roseburg News 
Review." 

Hobbies: "My hobby is having a lot of fun at work. 
I work six days a week. I take Sunday off. Saturday is 
the best day of the week to work. There are fewer people 
here, fewer interruptions and virtually no phone calls. 
That's the time I get my work done." 

Favorite restaurant: "Morton's." 
Beverage of choice: "I have a latte every morning, 

whether I need it or not." 
E -mail address: "pat @bciradio.com," 
Advice for broadcasters: "Hire good people, then 

get out of the way and let them have freedom to create. 
The hardest part of our business is to find good creative 
people, especially in small markets. The biggest mistake 
broadcasters make is that they try to manage too 
heavily. My philosophy is that if we can find a good 
creative person, our job is to allow our listeners to have 
fun. Creative people make fun happen. If we overmanage 
them, they get nervous and can't be creative. 

"I come at this business a little differently than 
most. I didn't have a passion for it when I was born. I 
look at it as a fun and profitable business. In today's 
world we have to look at this as a business. I do. The 
minute it becomes less fun, Tm going to get out, but, 
hopefully, that won't be for a long, long time. 

"There are fewer and fewer of us. I don't know what 
the ownership structure in the country is anymore, but 
it's gone from like 8,000 down to 3,000 owners. That 
doesn't scare me, but it does concern me. It would be a 
sad day if the big companies owned us all, but it may 
happen. That's what the FCC's worried about. I don't 
think the FCC can control this business to the point of 
dictating that. That's not good policy. Let's hope they 
don't over -regulate." 
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BRINGING YOU THE WORLDS BEST MUSIC FROM MORE THAN 

300,000 SONGWRITERS, COMPOSERS AND MUSIC PUBLISHERS 
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