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Stewart Does It One More Time

Now in his fifth decade of scoring big hits, Rod Stewart
! > continues his superstar
ways as his latest
single, “Time After
Time" (J), is Most
Added at AC this week.
The song is the latest
single from Stewart’s
newest multiplatinum
CD, As Time Goes By:
The Great American
¥ Songbook, Volume l.
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“The next Trant record!”

“All indications show that this record is not onty a HIT but
its a MONSTER HIT! TOP 10 PHONES and GREAT
RESEARCH!”

f

“Don’t hate on this track! IT IS A HIT and we couldn’t be
happier with the success it's enjoying. Angry, yet loving
and driving! PLAY IT and see your PHONES tight un!”
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A Rapper’s Delight!

Twenty-five years have passed since the first commercial
rap hit, Sugar Hill Gang’s “Rapper’s Delight,” fcund its way
onto radio, and this week R&R looks at the explosive genre
of music that is rap and hip-hop. R&R Urban Editor Dana
Hall, Rhythmic Editor Dontay Thompson and Music Editor
Frank Correia turn their collective energies to hip-hop to
help celebrate this milestone. It all starts on Page 1.

On Over 65 Stations With These New Majors:
WXKS! WSTR! KHFI! KJYO! KFMD!

BIG PHONES: WNHT KRUF WBBO WKRZ

Self-titled, Debut LP Scanned
Over 335,000 Units!

Managemer t:Mark Adetman/Stu Sobol for Spivak Sobol Enterta rmant é i i?éé
www.threedaysgrace.com
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TAKE YOUR STATION TO

- THE NEXI

Listeners, advertisers, =nd technology...that’s
what keeps Radio stetions alive. Attend NAB2004
and take vour revenues to the next leval! Tergeted
conferances, on-floor educaticral pavilions anc
the world’s largest broadcast mnarketplace offer
insight, cost-saving solutions and alternativ=
technologies to keep yoau comboetitive.

Whether you’re a station owner, general manager,
program cirector, news director, sales manage- or
radio enginzer...you ne=d to be at NAE.

“Muslc and the Spoken Word” featuring
The Mormon Tabernacle Choir

NAB Broaccasting Hall of Fame,
Radio Inductee; Radio Luncheon,
Tuesday, April 20.

Sponsored by ASCAP

For Sponsorship information, contact us at 1.202.429.5426 or advertising@nab.org -
For Exhibit information, contact us at'1.202.595.2051 or exhibit@nab.org
For Membership information, contact us at 1.202.429.5300 or membership@nab.org

SHOP THE GLOBAL CONTENT MARKETPLACE
See the Werld’s Leading Suppliers —
1,300+ Exhibitors!

AV'S NEVE - Arrakis Systems - Bzlar
Electronics — Broadcast Electronics -
Broadcast Tools — Calrec Audio — Crown
Broadcast —=Dolby - Elettronika SRL - Harris
Co-poration - Kenwood — Killer Tracks -
¥ ediaTouch - Moseley Associates —
Musicam - Orban - Professional Sound
Corporatior — RCS - Shively Labs — Séerra
Automated Systems — SRS Labs - Tedos
Systems — Wheatstone Corporation -

and more!

Visit www.nabshow.com for a complete list.

STAY AHEAD OF THE COMPETITION
Learn From the Industry’s Leading Experts
Radio Manazement Conference
Broadcast Engineering Conference
Business Law & Regulation Conference
RTNDA@NAB

| NEW! Satellite Business & Technology Pavilion

THE WORLD’S LARGEST
ELECTRONIC MEDIA SHOW

April 17-22, 2004 - Las Vegas, NV
Exhibits: Morday, April 19 - Thurscay, Apnil 22

REGISTER TODAY ONLINE!
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ON A WING AND ... ANOTHER
WING

How many nonmusical NTR events do you
know of that draw 20,000 fans? This week's
Management/Marketing/Sales section offers
alook at the lunacy behind one of radio’s
great entertainment spectacles: WIP/
Philadelphia’s annual Wing Bowl. Also: Irwin
Pollack’s 40 sales-meeting idea-starters,
Craig Zimmerman on the kinds of e-mail
messages to send your database, John
Lund’s 40-Point Sales Promotion Checklist,
Jeffrey Hedquist on new ways to write
creatively, Bayliss Scholarship Spotlight
recipient David Black and more.

Pages 8-10

KANE'S BEATLE MEMOIRS

In 1964, legendary Philadelphia TV news
anchor Larry Kane went on the road with The
Beatles for one full month — originally
against his own instincts. He reminisces
about the experience as part of R&R’s salute
to the Fab Four’s 40th anniversary.

Starts on Page 3

CHR/POP
« OUTKAST The Way You Move (Arista)

CHR/RHYTHMIC
* TWISTA... Slow Jamz (Atlantic)

URBAN
« TWISTA... Slow Jamz (Atlantic)

URBAN AC
« ALICIA KEYS You Don't Know My Name ()

COUNTRY

* TOBY KEITH American Soldier (DreamWorks)

AC
« SHANIA TWAIN Forever And For Always (Mercury/IDJMG)

HOT AC
+ 3 DOORS DOWN Here Without You (Republic/Universal)

SMOOTH JAZZ

|+ CHRIS BOTTI Indian Summer (Columbia)

ROCK
o NICKELBACK F gured You Out (Roadrunner/IDJMG)

ACTIVE ROCK
« NICKELBACK F gured You Out (Roadrunner/{DJMG)

ALTERNATIVE
* INCUBUS Megalomaniac (Epic)

TRIPLE A
« NORAH JONES Sunrise (Blue Note/EMC)

CHRISTIAN AC
* MATTHEW WEST More {Sparrow/Universal South)

CHRISTIAN CHR
« JEREMY CAMF Right Here (BEC)

CHRISTIAN ROCK
* SANCTUS REAL Beautiful Day (Sparrow)

CHRISTIAN INSPO
» STEVEN C. CHAPMAN Moment Made For... (Sparrow)

SPANISH CONTEMPORARY
* MARCO A. SOLIS Mas Que Tu Amigo (Fonovisa)

| TEJANO

» INTOCABLE Scy Un Novato (EM/ Latin)

REGIONAL MEXICAN
» MONTEZ DE DUJRANGO Lagrimas De Cristal (Disa}

TROPICAL
» VICTOR MANUELLE Tango Ganas {Sony Discos)

ISSUE NUMBER 1543

THE INDUSTRY'S NEWSPAPER
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By Adam Jacabson

R&R Radio Editor
ajacobson@radioandrecords.com

Capitol Hill last week de-
voted a day to disussing
ways to keep indecent ma-
terial off the airwaves.
While the now-infamous
“wardrobe malfunction” by
entertainer Janet
Jackson during
the Super Bowl
XXXVII half-
time show was
the main reason
the Senate Com-
merce Commit-
tee and House
Telecommunica-
tions Subcom-
mittee held concurrent hear-
ings, radio’s role in airing in-
decent material was also ad-
dressed by legislators in
both houses of Congress.

In the second of two hear-
ings scheduled on Feb. 11,
the House Telecommunica-
tions Subcommittee played

Congress Ponders Prevention
Of Indecency In Broadcasting

“What we 1eed is
aroad map. It is
not clear what

exactly is meant
by indecercy.”
Mel Karmaz'n

host to Viacom President/
00 Mel Karmazin, NFL
Commissioner Paul Tagliabue
and all five FCC commission-
ers at a daylong hearing that
at times turned into a grilling
session. During his time in
front of the subcommittee
members, Kar-
mazin was pep-
pered with ques-
tions from such
House members
as Mike Bilirakis
and Ed Markey.
Right off the
bat, Bilirakis asked
Karmazin if inde-
cency on radio far
surpasses that on TV. Kar-
mazin's reply: “Yes.” Bilirakis
then asked if it would be
realistic to have someone at
a radio station on call 24
hours a day to “bleep out”
anything that could be ruled
indecent. Karmazin explained

INDECENCY > See Page 6
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Seacrest Takes Mornings At KIIS

On-Air will replace legendary Dees in wakeups

By Keith Berman

R&R Assaciate Radio Editor
kberman@radioandrecords.com

Former KYSR/Los Angeles afternoon host
Ryan Seacrest has been named morning host at |
Clear Channel CHR/Pop sister KIIS/Los Ange-
les. Though an official start date has not been an-
nounced, Seacrest will replace Rick Dees, the ra- |
dio icon who last week departed KIIS after 22

years in wakeups.

The new morning show will have the same
name as Seacrest’s Fox-syndicated TV program,

Seacrest

On-Air With Ryan Seacrest, and will broadcast
from the studios specially built for that show in Hollywacod, CA.
Interestingly, the announcement of Seacrest’s new morning job
was made on his TV show when, during an appearance by Britrey
Spears, the recording artist said, “Hey, I want to congratulate you
on being the new morning jock on KIIS-FM.” Seacrest responded,
“Yeah, that's right. I'm going to be on 102.7 KIIS-FM here in Los
Angeles. You can come on any time you want.”
Clear Channel/Los Angeles VP/Programming and KIIS PD
John lvey said, “We couldn’t be more excited about the future of

KIIS-FM with Ryan Seacrest.”

SEACREST » See Page 12

LATEST EARNINGS

Cumulus Recovers From Losses,
Falls Short Of Analyst Estimates

By Joe Howard

R&R Washington Bureau
jhoward@radioandrecords.com

Cumulus Media late Tues-
day reported Q4 2003 earnings
that fell short of Wall Street ex-
pectations but that helped the
company recover from year-
ago losses. The company’s
earnings of 7 cents per share
fell 4 cents shy of Thomson
First Call’s consensus estimate
of 11 cents, although Cumulus’
Q4 net earnings rebounded
from a loss of $1.9 million (3
cents) in Q4 2002 to a gain of
$4.9 million.

Cumulus’ Q4 net revenue
grew 6%, to $74.9 million,

while station operating income
rose 2%, to $27.3 million. On a
pro forma basis, net revenue
was flat at $74.2 million and
station operating income
slipped 3%, to $27.1 million. On
a same-station basis, net rev-
enue grew 2% and station op-
erating income was flat.

For full-year 2003 Cumulus’
net revenue increased 12%, to
$282 million, while station
operating income rose 10%, to
$102.4 million. Net income
rebounded from a loss of $92.8
million in 2002 to a profit of
$5 million in 2003, but the 2002

EARNINGS » See Page 25

Brown Becomes
WCBS-FM/New
York’s VP/GM

Chad Brown has added VP/
GM duties at Infinity’s flagship
Oldies station, WCBS-FM/
New York, effective Feb. 23. A
veteran Infinity sales executive,
Brown will continue to serve as
Director/Sales for Infinity’s en-
tire New York cluster but will
relinquish GSM duties for the
cluster’s News WCBS-AM.

Brown’s appointment fol-
lows an August 2003 regional
restructuring at Infinity that
saw WFAN/New York VP/
GM Lee Davis add those duties
at WCBS-FM. Davis will now
focus solely on WFAN.

“It’s incredibly exciting for
me to be going to ‘CBS-FM,”
Brown told R&R. “I've been
representing this property for a
long time, almost 15 years, and
I'm just as excited as anybody
to be taking over this station.”

Brown'’s experience includes

BROWN - See Page 12

By Dana Hall

R&R Urban Editor
dhall@radioandrecords.com

In 1979 Sugar Hill Records
released the single “Rapper’s
Delight” by a little-known
New York rap trio, The
Sugar Hill Gang. It was not
the first rap record ever
made, but it was the first to
experience commercial
success on both
the Urban and
Pop charts. It is in
recognition of this mile-
stone that we celebrate 25
years of hip-hop in this
week’s Urban and Rhythmic
sections of R&R.

Rap started long before
that, in the basements of
Brooklyn row houses, in the
projects of Queens and in the
streets of the “Boogie Down”
Bronx. When it finally hit ra-
dio in 1979, it was already a
growing cultural movement

25 Years Of Hip-Hop

P.R.O.P.S. (Programmers Reminisce Over Past
and Present Successes)

among African-American
youth.

During hip-hop’s 25-year
history the genre has had
phenomenal success artisti- |
cally and financially, but it
has also faced many chal-
lenges and barriers at radio
and with the public.

FOCUSP
In celebration of hip-
hop’s 25 years on the radio,
R&R asked radio and
record-industry profession-
als to share their memories
and observations of how the
music has evolved and
grown over the years, as
well as how it has changed
our industry. Here’s what
they had to say.

®

See Page 38

McClendon Now
Arista SVP/Urban

By Frank Correia

R&R Music Editor
fcorreia@radioandrecords.com

Cecilia “C.C.” McClendon
has been elevated to Sr. VP/Ur-
ban Promotion at Arista
Records. Over- ?'
seeing the daily |
operations of
the urban pro-
motion depart-
ment, she serves
as a liaison be-
tween her area
and the market- | v
ing and sales '
departments McClendon
and heads national radio
launches for all Urban and Ur-
ban AC single and album re-
leases. Based in New York,
McClendon reports to Exec.
VP/Promo Steve Bartels.

“C.C. has done a phenomenal
job in turning around urban
promotion at Arista,” Bartels
said. “She has incredible spirit,
drive, purpose and leadership

McCLENDON - See Page 12

Caming next week: R&R News/Talk All-Star Players!

www.americanradiohistorv.com
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aren’t you testing that, too?

;
=

In 2004, programmers agree that just playing the right music
isn't enough to differentiate a radio station. They're relying
more on their personalities. And they're giving those personal-
ities greater latitude to entertain.

It's more important than ever to find out if your personalities
are on target, and to give them the best possible guidance.
Introducing the Auditorium Talent Test'" from Edison Media
Research.

Edison's Auditorium Talent Test goes beyond telephone sur-
veys and focus groups. It's a dial test that gives real time feed-
back to your station and talent: information on what works and
what needs to be tweaked. The Auditorium Talent Test = gives
you a large enough sample to make useful decisions, instead of
letting your talent's future hinge on the most aggressive
respondent in a focus group.

Users of the Auditorium Talent Test™" tell us it's the best
research money they've ever spent. Give us a call and let us tell
you about this exciting new product.

For more information about
Auditorium Talent Test™,

contact Larry Rosin.

edison media research

908-707-4707 / e-mail lrosin @edisonresearch.com / www.edisonresearch.com
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Appeals Court Weighs Fate
Of Media-Ownership Rules

FCC’s cross-media, local limits at forefront of debate

By Joe Howard

R&R Washingten Bureau
jhoward@radioandrecorids.com

PHILADELPHIA — Fans and critics of
deregulation had their day in court
here on Feb. 11 as the Third Circuit
appeals court heard arguments from
all sides in an effort to weigh the fate
of the FCC’s ontroversial media-
ownership rules. Those rules were
approved by the commission last
June after a months-long review but
were suspendad by the court three
months later.

While the three-judge panel had
tough questions for everyone, it
took special exception to the FCC’s

controversial “diversity index,” a
mathematical weighting formula
the FCC developed to help it estab-
lish allowable levels of cross-media
ownership in local markets.

FCC Assoc. General Counsel
Jacob Lewis defended the index in
the face of intense scrutiny from
Judge Thomas Ambro, who took
Lewis to task over what Ambro felt
were inconsistencies in the index’s
weighting. In fact, Ambro spent
some tense minutes in the court-
room picking apart specific ex-
amples where he believed the index

COURT - See Page 13

Furst Directs Cumulus Country

Former Clear Channel Sr. VP/
Programming Alan Furst has been
tapped by Cumulus as Format Di-
rector/Country, joining current For-
mat Director/Country Bob Raleigh
in that capacity. Furst is based at the
company’s Atlanta headquarters.

Furst’s backzground includes stints
as VP/Programming for AMFM and
Capstar. He has previously been
Group PD for the Australian Radio
Network, Nat.onal PD for NewCity
Communications and a consultant
with Shane Media Services.

“Alan’s extensive programming
and strategy-consulting back-

ground will be put to good use at
Cumulus,” company Exec. VP John
Dickey said. “Alan has worked
with a lot of great brands. We all
look forward to his contributions in
continuing the tradition of building
great live and local brands at Cu-
mulus.”

Furst said, “I am very excited to
join Cumulus. Cumulus’ program-
ming philosophy of creating strong
brands anchored around live and
local talent is right on the mark.
Getting a chance to work with a
company that shares my values is
going to be a real pleasure.”

Nava KSCA PD; Santos To KLVE

Univision Radio has promoted
Veronica Nava to PD for Regional
Mexican KSCA/Los Angeles. She
succeeds José Santos, who moves to
Spanish AC clustermate KLVE as P'D.

Santos became KSCA’s PD in
August 2003. He had previously
served as PD for Univision’s KISF
& KQMR/Las Vegas.

Nava began her career at KSCA
in 1997 as Asst. PD. After five years
she was promoted to Programming
& Talent Coordinator, coordinating
programming and station events,
including radiothons with Renan

Santos

Nava

Almendarez Coello (“El Cucuy De
La Tarde”), one of Spanish-lan-
guage radio’s biggest personalities.

UNIVISION - See Page 13

Trapp Tapped As KRQI/Seattle PD

Almost two months after the Infinity station flipped from '80s to Clas-
sic Alternative, KRQI (96.5 K-Rock)/Seattle has named Jim Trapp to fill
its vacant PD position, effective March 1. Trapp was most recently PD for

WMMS/Cleveland.

“We are delighted that Jim is taking the helm at K-Rock,” said Infin-
ity /Seattle Market Manager Mark Walen. “He possesses a tremendous set
of skills ideally suited to achieving our goals.”

Before his stint in Cleveland Trapp spent four years in Houston, where
he was Director/FM Programming for Clear Channel’s KHMX, KKRW,
KLOL, KODA & KTBZ. He programmed KZZO/Sacramento from 1995-
97 and KZON/ Phoenix from 1992-95. Trapp was also an editor at The Hard

Report from 1987-92.

“Something’s going on up here,” Trapp told R&R about KRQL. “This
was not a format that was cooked up over a scotch and soda at a swank
club. This started on the street. It’s crawling into the radio station. It's mak-
ing an impact, and people are noticing it. And it's amazing that I am al-

lowed to be part of it.”

|
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By Adam Jacobson

R&R Radio Editor
ajacobson@radioandrecords.com

When most people in
the Delaware Valley -
think of legendary
Philadelphia news an-
chor Larry Kane, now |
retired, they recall his
sharp reporting skills
and coverage of the se-
rious news stories of the
day at local ABC affiliate WPVI-
TV. But Kane can also perhaps
be considered America’s first
rock ‘n’ roll journalist: For one
wild month in 1964, he went on
tour with The Beatles — despite
his vehement objections.

In this first of two columns
saluting the Fab Four at 40,
Kane recalls how he ended up
on the road with John Lennon,

A ’FUN Year With The Beatles

Larry Kane discusses his tour with the Fab Four

Kane

Paul McCartney, George
Harrison and Ringo
Starr. A full account of
Kane’s time with The
Beatles can be found in
his book Ticket to Ride,
'| which was published in
September 2003 by Run-
ning Press.

One-On-One

A little more than 40
years ago Kane took a job as
News Director for Top 40
WFUN/Miami, which was in a
fierce battle with crosstown Top
40 WQAM. Kane helped set
WEFUN apart with its “Funda-
mental News” broadcasts. In fact,
WFUN boasted a four-person
news staff — quite unusual for a
teen-oriented music station.

See Page 19

Wells Moves To Newsweb

Infinity /Chicago VP/
GM Harvey Wells, who has |
been a part of legendary
Triple A station WXRT for
over 2 1/2 decades, has re-
signed his post and been |
named VP/Radio Group
Manager for Newsweb
Corp.’s WSBC Radio
Group. The group owns
Windy City-area stations
WAIT, WCEF], WCSN-AM
& WSBC and is in the process of
purchasing suburban Chicago sta-
tions WNDZ & WRZA from
Entravision.

“Harvey is an excellent broad-
caster and a wonderful guy,” said
Newsweb COO Charley Gross. “He
gives us the ability to do some very

special things in radio.”

Wells started his radio career as
a WXRT weekend overnight talent
in 1975. He later moved into sales
and was named VP/GM of the sta-

tion in 1990. In 1992 he
launched WSCR as Chica-
go's first Sports/ Talk radio
station and added GM du-
ties there. After Infinity
took over, Wells’ duties
expanded to overseeing
management of Talk WCKG
and Country WUSN.

“Leaving so many great
friends will be very diffi-
cult,” Wells said. “I literally
grew up in Chicago radio at WXRT.
I have learned a great deal from
[Viacom President/COQ] Mel
Karmazin, [former Infinity Radio
President] Dan Mason and [current
Infinity President/COQ] Joel Hol-
lander. However, Newsweb has of-
fered me an opportunity to run a
group of stations in a very entrepre-
neurial environment. I look forward
to working with Charley Gross in
creating radio stations of which we
can be proud.”

Simpson Set As PD At DC’s ‘104’

Bonneville Hot AC simulcast
WWVZ & WWZZ (104)/Washing-
ton has named Sammy Simpson
PD. He replaces Mike Edwards,
who exited in January after four
years with the stations.

This is Simpson’s second tour of
duty at the stations, where he
served as Director /Marketing from
1996-99. Most recently Director/
Marketing & Promotion for WJZW
& WRQX/Washington, Simpson
has also been Marketing Director
for WHTZ (Z100) /New York.

“We're so excited to have Sammy
join the team,” 104 VP/GM Joel
Oxley said. “"He exemplifies the

www.americanradiohistorv.com

perfect blend of creativity, proven
success and experience in the
broadcast industry.”

Simpson told R&R, “It was great
being the offensive coordinator for
a while, but this is a chance to step
up and be the head coach. This
move was a tough decision, but the
opportunity to program again is
very exciting. I'm a branding guy
and a marketing guy; I feel I pos-
sess a lot of skills that don't always
come in the typical PD package.
Plus, I had the good fortune to
work at Z100, where I learned a lot
by looking over [PD] Tom Pole-
man’s shoulder.”
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Kellett Elevated
To PD At KNRC

KNRC/Denver afternoon host
Doug Kellett has
added PD duties at d
the NRC Broad-
casting-owned
News/Talk outlet.
Kellett succeeds
Alan Eisenson,
who exited earlier
this month to be-
come PD at Clear
Channel News/
Talk outlets KFBK & KSTE/Sacra-
mento.

Kellett's 20-plus-year News/Talk
radio career began at WHBB/
Selma, AL in 1983. He went on to
hold on-air and programming pc-
sitions at WEIZ & WRCG/Colum-
bus, GA and in July 1987 was
named PD at Gaylord’s WWTN/
Nashville, where he remained un-
til the station was purchased by
Cumulus last year. He joined
KNRC as afternoon drive host in
August 2003.

“I am very excited about our op-
portunity here in Denver,” Kellett
told R&R. "KNRC is expanding its
efforts to offer more live and local
talk, along with local news and traf-
fic, seven days a week. We have a
great mixture of conservative and
liberal talk that provides an excel-
lent alternative to the all-conservative

KELLETT: See Page 13

Kellett
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RADIO BUSINESS

Disney Board Rejects
Comcast Offer

Cable TV giant has no plans to up_bﬁ

By Adam Jacobson

R&R Radio Editor
ajacobson@radioandrecords.com

alt Disney Co.’s board of directors earlier this week
unanimously turned down a $56 billion takeover bid from
Philadelphia-based cable TV company Comcast Corp., say-
ing Comcast’s offer was too low.

Comcast made an unsolicited
takeover bid for Disney on Feb. 11,
and on Tuesday Disney nixed the
offer after the Disney board said
the amount represented a 15% dis-
count to the company’s latest stock
price.

Comcast responded by saying its
offer — .78 Comcast shares for each
Disney share — was a full and gen-
erous one. Investors initially reacted
negatively to the rejection, and Dis-
ney shares saw close to a $1 drop in
the 11am ET hour on Tuesday before
rebounding. Disney finished the day
at $26.90, down just 2 cents.

Though Disney has rebuffed
Comcast for now, itdid not rule out
accepting a later offer more to its
liking. “We are committed to creat-
ing shareholder value now and in
the future and will carefully con-
sider any legitimate proposal that
would accomplish that objective,”
Disney said in a release. Disney’s
board also gave embattled Chair-
man/CEO Michael Eisner its sup-
port, saying it has “confidence in
the business, financial and creative
direction of Disney” under Eisner’s
leadership.

Comcast, the nation’s largest ca-

ble TV operator, has no plans to up
its bid for Disney, which owns ABC.
According to Reuters, which cited a
source close to Comcast, the compa-
ny is also wary of running a share-
holder-consent solicitation to re-
place all or part of Disney’s board
while Disney’s stock continues to
trade at current levels.
Interestingly, Disney will hold its
annual shareholders’ meeting in
Comcast’s hometown of Philadel-
phia on March 3. Comcast, which
owns a small stake in Disney, is not
expected to direct any shareholder
campaign against Fisner on that day,
Reuters said, citing its source. “This
has never been about Mr. Eisner,”
the source said. “It has been about

DISNEY See Page 6

Liberman Ready To Go WithIPO

urbank, CA-based Spanish-language broadcaster
Liberman Broadcasting last week filed with the Securities
& Exchange Commission to raise as much as $184 million in

an initial public offering.

The company did not say how
many shares it plans to offer, nor
did it estimate a price range. Liber-
man hopes to trade on Nasdag
with the ticker symbol “LBIM”
and would use the net proceeds
from the offering to repay a por-
tion of its outstanding debt. Cred-
it Suisse First Boston and Deutsche
Bank Securities are jointly manag-

ing the IPO. UBS is listed as a co-
manager.

Liberman owns six radio stations
in Southern California, including Los
Angeles-area Regional Mexican tri-
mulcast “Que Buena”; a full eight-
station cluster in Houston; and an
FM in Bay City, TX. The company
also owns TV stations in Los Ange-
les, Houston, Dallas and San Diego

and television production facilities in
Houston, Dallas and Burbank.

Liberman saw estimated owner
revenue of $50.9 million in fiscal
2002, according to BIA Financial
Networks. The company said in its
SEC filing that it had radio-division
net revenue of $39.3 million in fis-
cal 2002.

Standard & Poor’s Ratings Servic-
es said Tuesday that its current rat-
ings and outlook on Liberman sub-
sidiary LBl Media Inc. would notbe
affected by a Liberman IPO.

— Adam Jacobson

BUSINESS BRIEFS

Sirius Ups Subscriber Projection
After Radio Shack, EchoStar Deals

S irius said last week that it expects to end 2004 with approxi-
mately 1 million subscribers, up from its earlier estimate of
860,000. Prompting the increase: a new marketing deal that makes
Sirius the only satellite radio service available at Radio Shack’s 7,000
retail stores across the country. The deal substantially increases
Sirius’ retail presence at a time when it trails rival XM Satellite Ra-
dio by about a million subscribers. Meanwhile, Sirius’ music program-
ming will soon be added to the lineup for most of the 9 million homes
served by EchoStar's Dish Network satellite TV service. “These
agreements represent a giant step forward for Sirius that should gen-
erate significant additional subscribers,” Sirius President/CEO Joe
Clayton said.

In other news, Sirius has sold $250 million worth of convertible
notes through a private placement. The satcaster said that every
$1,000 worth of the notes — which pay 2.5% interest — will be con-
vertible at the note holder’s option into approximately 226 shares
of Sirius common stock. That works out to a stock price of about
$4.42 per share. Sirius also granted the buyer a 30-day option to
buy another $50 million worth of notes. The company plans to use
proceeds from the sale for general corporate purposes.

Following the note sale, Standard & Poor's affirmed its ratings
on Sirius, including a “CCC” corporate credit rating and “stable” out-
look. Sirius has approximately $450 million in debt. According to S&P,
its stable outlook on Sirius reflects the near-term flexibility provided
by Sirius’ liquid assets and some progress in the satcaster's key
operational issues.

Meanwhile, Sirius has made a deal to make its service available
as a factory- or dealer-installed option in 2005 Volkswagen New
Beetle models, starting late this summer. Sirius will also be avail-
able in the redesigned VW Jetta modet that will arrive in showrooms
early next year. Additionally, Sirius has inked an agreement with the
Walll Street Journal Radio Network to provide subscribers with hourly
stock-market reports and business news via the “Wall Street Jour-
nal Report” and “Dow Jones Money Report.” Sirius subscribers will
also have access to WSJ's daily early-morning business hour, The
Wall Street Journal This Morning.

Continued on Page 6

R&R Stock Index

This weighted index consists of all publicly traded companies that
derive more than 5% of gross earnings from radio advertising.
Change Since

2/13/04 2/13/03

2/13/03 2/6/04 2/6/04-2/13/04

R&R Index 185.90 221.43 224.09  +20% +1%
Dow Industrials  7,749.87 10,593.03 10,627.85 +37% +0.3%
S&P 500 817.37 1,142.76 1,145.81 +40% +0.3%

Mainstream Retro dance classics
from the 70°s and 80's with no Rap!

“Zeo Retro Mix is a perfect fit
for KTU. The songs they use
fit nicely with our midday
programming and it gives
that ‘oh wow’ factor that
makes our listeners stay
tuned in day after day.”

JeffZ PD WKTU-FM New York City

-+ 1-800-959-1321 ov.v: ZEOMIX.COM |
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Indecency
Continued from Page 1

that all stations have people respon-
sible for making sure there’s no need
to bleep anything out, as radio sta-
tions run on a seven-second delay.

Markey then put Karmazin on the
spot by repeatedly asking if he
would give a “G” rating to this
year’s much discussed Super Bowl
halftime show. Additionally, Mar-
key asked Karmazin if he thought
the lyrics of the songs performed
during the show were appropriate
for an audience of 8- to 80-year-olds.

Karmazin replied, “The artists
who were selected to perform were
very, very popular mainstream art-
ists. The songs featured are some of
the most popular songs of today,
and the versions were the ‘clean’
versions of those songs — songs that
were played on thousands of radio
stations. The lyrics were scrubbed,
looked at and deemed appropriate.”
Karmazin did admit, though, that
on the Monday morning after the
game he had second thoughts about
the show’s content.

Karmazin was also forced to ex-
plain to the subcommittee why Via-
com subsidiary Infinity has not paid
fines handed down by the FCC for
broadcasts ruled indecent at two of
its radio stations. Viacom is appeal-
ing the fines on the grounds that the
FCC’s rules on indecency are too
vague. Asked by Subcommittee
Chairman Fred Upton why Infinity
didn’t pay up, Karmazin said, “The
material was objectionable and of-
fensive, but the question is whether
or not the material was indecent. [
can fire somebody for reasons that I
don’t want that material on the air,
but whether something is or is not
acceptable for us doesn’t mean nec-
essarily that we violated the inde-
cency standard.”

When quizzed by Upton about
the infamous Opie & Anthony “Sex
for Sam” promotion at WNEW/
New York, Karmazin replied, “I be-
lieve it was inappropriate. It should
not have been on our radio station.
We fired the PD, fired the GM, fired
the producer and fired the hosts. We
changed the format of the station
from Talk to music. I'm not a consti-
tutional lawyer, I cannot tell you if
the specific words conform to inde-
cency standards, but I can tell you
that it did not conform to our own
standards.”

Karmazin then went on the de-
fensive and stressed that, in his opin-
ion, no broadcaster looks at an FCC
fine as simply a cost of doing busi-
ness. “I can assure you that I don't
want to get a fine,” he said. “It’s not
" about the money, it's about the prin-
ciple.” But Karmazin said he doesn’t
think fines address what Viacom be-
lieves is the real problem: “very
vague standards” for what can be
considered indecent.

“What we need is a road map,”
Karmazin said. “It is not clear what
exactly is meant by indecency. If

there was intent to broadcast inde-
cency, I have been told to run it after
10pm, in the ‘safe harbor” period. We
hope that the FCC will undertake a
rulemaking that will decide what is
indecency —and ask if the standard
in Las Vegas is the same as the stan-
dard in Salt Lake City. If the FCC
undertakes this rulemaking for the
first time and the courts uphold it,
then that is the standard.”

Powell Defends FCC’s
Ability To Act

Over on the Senate side of Capitol
Hill, several senators asked Congress
to enact legislation to curb indecen-
cy inmedia. At the Senate Commerce
Committee hearing devoted to “Pro-
tecting Children From Violentand In-
decent Programming,” committee
Chairman John McCain said that
both CBSand the NFL “fumbled” the
Super Bowl halftime contentand that
broadcasters must remember that the
use of the broadcast spectrum in-
cludes the responsibility to serve the
public’s best interests.

Sen. Conrad Burns, who ac-
knowledged that all were “shocked
and dismayed” by Janet Jackson’s
Super Bowl stunt, warned of a pos-
sible “overreaction” from Congress
in its attempts to enforce indecency
regulations. “This high-profile situ-
ation could lead Congress to go too
far,” he said, asking legislators to
approach the situation with guided
principles and expressing concern
about the potential unintentional ef-
fects of augmented FCC fines.

FCC Chairman Michael Powell
appeared in front of the Senate Com-
merce Committee before speaking at
the House subcommittee hearing,
and he called Jackson'’s performance
the latest example of “coarseness”
in media. He said that protecting
children and giving tools to parents
to restrict their kids’ access to inde-
cent and violent programming is an
all-out FCC effort — one that in-
cludes giving broadcast companies
stiffer financial penalties for the air-
ing of material ruled indecent. “We
understand $27,500 fines are peanuts
for multimillion-dollar companies,”
Powell said at the Senate hearing.
He added that the FCC will contin-
ue to “aggressively answer com-
plaints in a timely manner.”

Later in the day, at the House sub-
committee hearing, Upton quizzed
Powell on how a license-revocation
proceeding would take place and
why it took three years for the FCC
to fine Clear Channel for segments
of the Bubba The Love Sponge program
that were ruled indecent. Powell
said speeding the process for re-
viewing complaints and issuing
fines would require additional fund-
ing for more attorneys to handle the
large volume of material that comes
in to the commission.

Five-Point Plan

At the Senate hearing, FCC Com-
missioner Michael Copps outlined
afive-pointindecency plan. The first
step, he said, would be to punish
transgressors more severely. He'd

also like the FCC to consider the con-
tent of advertising, as well as pro-
gramming. Step two would be to re-
form the complaint process, setting
time limits for a commission re-
sponse and taking the burden of
proving indecency off those who
complain.

Step three would be to look more
closely at violent programming as
being possibly indecent, while step
four would involve an “industry
summit” on indecency that would
include cable and satellite providers
as well as broadcasters. The last step
in Copps’ plan would be to reaffirm
the right of local broadcasters to con-
trol programming and the right of
affiliates not to air network pro-
gramming thatisn’t suitable for their
communities.

Copps also reiterated his often-
stated position thatincreased media
consolidation may be leading to in-
creased indecency on the airwaves.

Commissioner Kevin Martin
called for the FCC to endorse a “fam-
ily hour” for television and said he’s
hearing calls for the same indecen-
cy guidelines that apply to broad-
cast TV to be applied to cable and
satellite programming. As of now,
Martin noted, “Radio personalities
that we have fined for indecency can
just move to satellite radio.”

Commissioner Jonathan Adel-
stein in his statement also referred
to consumer concerns, saying, “As
a parent and FCC commissioner, |
share the public’s disgust with the
increasingly crude radio and televi-
sion content that we're seeing.” He
said he’s pleased with the progress
in indecency enforcement he’s seen
during his time at the FCC, butadd-
ed, “Weneed to ramp it up even fur-
ther. In my view, the gratuitous use
of swear words and nudity have no
place in broadcasting.”

Upton’s bill now awaits the full
House Commerce Committee,
which is reviewing a markup of the
proposed legislation made Feb. 12.
One amendment offered by Rep.
Bobby Rush would require broad-
casters to maintain recordings of all
aired programming for a period of
180 days.

Meanwhile, a much discussed
“three strikes” amendment to Up-
ton’s broadcast-indecency bill was
proposed by Rep. Albert Winn. The
amendment would require any
broadcast station thatis fined three
or more times for the airing of ma-
terial deemed indecent to face a
possible license revocation by the
FCC.

Also up for consideration: a
clause offered by Rep. Cliff Stearns
that aims to significantly increase
the amount the FCC can penalize
nonlicensees (such as entertainers
like Janet Jackson and Justin Tim-
berlake) in cases where a fine might
be proposed against an individual
or group instead of a broadcast sta-
tion.

Additional reporting by Joe Howard
and Brida Connolly.
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® KWFL-FM/Roswell, NM $1
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www.radioandrecords.com.
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PRICE: $9 million
TERMS: Asset sale for cash

N R T T

BUYER: Nassau Broadcasting Partners LP, headed by
President/Chairman Lou Mercatanti Jr. Phone: 609-452-
9696. It owns 29 other stations, including WHOB-FM &

WNNH-FM/Manchester.
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\\ Dollars to Date:

{ Dollars This Quarter:
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N TRANSACTIONS AT A GLANCE B

All transaction information provided by 5
BIA’s MEDIA Access Pro, Chantilly, VA.

® KTHO-AM/South Lake Tahoe, CA $710,000

® WKIQ-AM/Eustis and WQBQ-AM/Leesburg, FL $180,000
® KFLH-FM/Chama, NM $220,000

Full transaction listings, posted daily, can be found at

DEAL OF THE WEEK

o WNHI-FM/Belmont and WJYY-FM & WOTX-FM/
Concord (Manchester), NH

SELLER: Vox Media Corporation, headed by C00 Jeff
Shapiro. Phone: 781-230-8018

BROKER: Glenn Serafin of Serafin Brothers Inc. and
Richard A. Foreman of Richard A. Foreman Associates Inc.

; 2004 DEALS TO DATE

Stations Traded This Year:

Stations Traded This Quarter:
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® WFFG-FM/Corinth, WMML-AM/Glens Falls, X
WENU-FM/Hudson Falls and WENU-AM/South Glens Falls i
(Saratoga Springs), NY $2.5 million

® WDDH-FM/St. Marys, PA $1.25 million
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$243,274,531

(Last Year: $2,451,069,267)

$243,274,531

(Last Year: $715,826,328)

111

(Last Year: 912)

111

(Last Year: 210)
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Continued from Page 4

BUSINESS BRIEFS
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radio broadcaster can claim.”

Salem Forecasts Growth In Block Programming

aving completed annual rate negotiations for its block-program-

ming business, which performed well for the company in 2003,
Salem Communications said last week that it expects same-sta-
tion national block revenue to increase about 5% in 2004. The com-
pany also said 90% of its block-programming business was renewed
for this year. Salem CEO Ed Atsinger said, “Our block-programming
business represents a reliable stream of revenue and cash flow that
grows steadily and consistently, something no other publicly traded

Continued on Page 13

Disney

Continued from Page 4

maximizing value for the sharehold-
ers for both companies.”

Should Comcast ultimately ac-
quire Disney, ABC’s owned-and-
operated radio stations may be
augmented, rather than, as early
speculation had it, spun off. Ac-
cording to the Los Angeles Times,
Comcast Cable Division President
Stephen Burke, a former Disney
executive who assisted Disney in
its merger with Capital Cities/
ABC and whose father was Capi-

tal Cities’ CEO in the early 1990s,
was “frustrated” when Disney ex-
ecs refused to support his plan to
grow ABC’s radio division. Burke
could replace Eisner if the take-
over bid finally goes through.
While there had been talk of Via-
com swooping in as a “white knight”
for Disney, that rumor was quashed
Tuesday when Viacom said it doesn’t
expect to make acompeting bid. Dis-
ney, meanwhile, continued to do
business as usual, announcing Tues-
day that it has purchased the Mup-
pets and Bear in the Big Blue House
properties from the Jim Henson Co.

il


www.americanradiohistory.com

JRESENTES

T.J. MARTELL FOUNDATION

HONORING JULIE SWIDLER, SENIOR VICE PRESIDENT,
BUSINESS & LEGAL AFFAIRS RCA MUSIC GROUP,
AND HER FAMILY, MICHAEL, HALLIE, NORA & SAM
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HILTON NEW YORK, NYC
1335 AVENUE OF THE AMERICAS
1:00 PM - 4:00 PM

MINIATURE GOLF, MOONWALK, ARCADE GAMES,
FACE PAINTING, AND MORE!

THE T.J. MARTELL FOUNDATION
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WIP Fans Flock To
Wing Bowl XII

There’s nothing like Philly’s fantastic food frenzy

How many chicken wings can you eat in one sitting?
Ten? Twenty? Fifty? How about 167? In a stunning
upset, 99-pound Sonya “The Black Widow” Thomas of
Alexandria, VA defeated New York’s “Young Cookie”
Jarvis by two wings, winning WIP (Sportsradio 610)/
Philadelphia’s Wing Bowl XII on Jan. 30 at Philly’s

Wachovia Center.

Noordinaty food contest, the Wing
Bowl is now one of radio’s premier
NTR spectacles, drawing 20,000
crazed (and mostly male) e
fans to the Wachovia Cen-
ter to witness the pageant-
1y, ogle “Wingette” babes,
host tailgate parties, drink
beer and generally get into
a fowl mood from the wee
hours through midmorn-
ing, insynch with The WIP
Morning Show, crewed by

and programming teams and numer-
ous “good interns,” says it's a big rev-
enue maker for the station, thanks to
support from major spon-
sors Applebee’s, Matt Blatt
Suzuki and Steve Singer
Jewelers, plus several
smaller sponsors.

“We started prepara-
tions in September and be-
| gan qualifying wing eaters
| the Monday after Thanks-
giving,” says Jakows.

“Angelo Cataldi, Al Mor-
ganti and Rhea Hughes.

Media visibility for the locally
trademarked Wing Bowl has grown
exponentially, and it now attracts TV
coverage from all the area network
affiliates during their morning news,
plus major press, web features, TV
reports in other cities and stories on
ESPN and the Food Network (which
rates the Wing Bowl America’s No. 2
food-eating contest).

Numerous local politicians, digni-
taries and celebrities, including Jon
Bon Jovi, appeared at this year’s
event, but the big attractions were the
24 mostly oversized contestants; the
contestants’ costumes, floats and en-
tourages; and, of course, the 75 scant-
ily clad Wingettes, who were selected
from local show bars and through lis-
tener recommendations.

WIP declines to share the specific
economics of the Wing Bowl, but Pro-
motions Director Greg Jakows, who
organizes the free event with the help
of sister stations’ staffs, WIP's sales

Greg Jakows

“They‘d call in to the sta-
tion and talk with the
morning show about what type of cra-
zy food stunt they could do on-air. For
example, Sonya ate 24 hard-boiled
eggs in one minute, 55 seconds. And
no one was really turned away from
being a Wingette.”

The petite Thomas, who triumphed
in a two-minute “eat-off” after the 30-
minute glutton-fest was tied in regu-
lation, took home a 2004 Suzuki Ve-
rona, the contest’s official diamond
ring and an oversize golden crown
that slid down over her small face.
Her win ended the four-year reign of
local champion Bill “El Wingador”
Simmons.

How It Began

The Wing Bowl debuted in 1993,
when Morganti, recognizing that fans
were tired of the NFL's Philadelphia
Eagles not making the Super Bowl,
suggested something for area resi-
dents to get excited about. At the time,
Buffalo was a frequent visitor (and

loser) to the Super Bowl, so WIP took
that city’s most celebrated dish, the
chicken wing, and organized its first-
ever wing-eating contest in a local
hotel lobby on the Friday of Super
Bowl weekend. The first Wing Bowl
attracted 150 people and featured only
two contestants, one of whom ate 100
wings to win the title.

Here’s how the 2004 event was
structured:

After the official weigh-in, WIP
sponsored an all-night party in a heat-
ed tent outside the venue, where over-

night personality Big Daddy Graham
welcomed early tailgaters and began
the revelry.

6am: The WIP Morning Show, featur-
ing Angelo, Al and Rhea, begins cover-
age and supplies color commentary and
interviews throughout the morning,

6:30: The contestants’ procession, in
which wing eaters parade around the
Wachovia Center with their own
theme music and Wingette accompa-
niment.

7:50: Appearance by Miss Wing
Bowl.

8:00: First half of competition, with
24 contestants (14 minutes).

8:15: Beer-bash halftime show with
two men smashing cans of beer into
their heads.

8:20: Second half of competition,
with 10 contestants (14 minutes).

8:40: Two-minute blitz with top five
contestants.

8:50: Two-minute “eat-off.”

9:15: Coronation of Sonya Thomas
as Queen of the Wing Bowl.

Finally, a panel of local celebrities

#3

)
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300-pound men.

CHICKEN NOT-SO-LITTLE Left to right: During WIP (Sportsradio 610)/Philadelphia’s Wing Bowl XI1, an unidentified
contestant chows down on one of numerous plates of chicken wings, served up by Wingettes; Lauren Young, Miss Wing
Bowl XII, presides over the festivities; wing-eating champion Sonya Thomas basks in the glory of having outmunched several
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. Basic negotiation skills

. Overcoming objections

. Being organized

. Client-focused selling

. Closing techniques

. Creating the presentation
. Dealing with print

. Dialing for meetings

. Effective schedules

. Features and benefits

. Formatic positioning
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. Making the presentation
. Measuring the audience
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. Selling without numbers
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. Selling with research
. Writing copy that sells
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. Time management
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. Cluster selling
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. Handling collections
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. Upselling
. The first sales meeting
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Idea-Starters For
40 Sales Meetings

The best sales managers don'’t look at
sales meetings as a “spray and pray”
proposition. They plan meetings out, one
at a time, with an ultimate goal in mind.
Here is a “shopping list” of meetings you
may want to develop in addition to those
you already run. Got others? Send them
to me, and I'll write about them in an up-

. How to look for buying signals
. What to look for on your first sales call
. Streamlining your account-list management

. How to be prepared every day

. How to build equity in your list

. Strengths and weaknesses of your competition
. Selling investment vs. expense

. Fundamentals of a customer-needs analysis
. Overcoming fear of failure

. Prospecting and lead development

. Understanding audience research (general)
. Selling feature programming

. You're in business for yourself

. What the client likes — and hates

. Sure-fire sales ideas for every month

. The first 60 seconds of the phone call

. P&Ls for local businesses
. What the client will never tell you

40. Learning your prospects’ businesses

By Irwin Pollack

4650 or via www.irwinpollack.com

New England-based sales and management trainer Irwin Polfack
provides hands-on, results-oriented seminars and in-house consulting
on sales and management. He can be reached toll-free at 888-723-

judged a competition among the
Wingettes, who recited the alphabet
while jumping on a trampoline. The
winning Wingette, Lauren Young, re-
ceived a five-day trip to Cancun.

TV coverage began the evening be-
fore the festivities, with local UPN af-
filiate WPSG-TV's 30-minute special
The Road to Wing Bowl XII, featuring
the WIP morning personalities. The
morning team also hosted a one-hour
Bad to the Bone: The Best of Wing Bowl
XII recap the following week.

Wanna Hold
A Wing Bowl?

Asked whatadvice he’d give to oth-
er stations considering an event like

this, Jakows says, “Lots of planning. As
the flagship for the NHL Flyers and
NBA 76ers, we have a relationship with
the Wachovia Center already, but you
need to track all expenses: renting the
venue, including skyboxes; security; T-
shirt sales; bike racks; staging; and ev-
erything that goes with it. Make sure
it's safe enough and that everyone in-
volved signs release forms.”

By the way, if you're wondering
about champion Thomas’ nutritional
intake, one Interep site calculated that
she ate 41,750 calories and 2,672 grams
of fat. That's enough calories for 20
days of recommended eating and 44
days’ worth of fat. Maybe Tums
should be a sponsor too.
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Make The Listener
E-mail Connection

By Craig Zimmerman

Yo you've started your online database (MMS, 1/16),
and you’ve asked your listeners to provide you with
their e-mail addresses so you can send them great
things. Now you need to determine what those great

things are going to be.

1. Extend your brand. Your online
presence is an extension of your on-air
brand, so you need to communicate
relevant and interesting information to
your station’s e-mail club, just as your
air talents do for your listeners every
day. Top local and national stories, the
weather, artist news — whatever it is,
take the information and create a news-
letter or bulletin to send to your database.

News/Talkers can send a quick
midday news update with three or four
story summaries (a headline plus one
or two sentences) and end each story
with a link to the full story |
on the station website. An
AC station can e-mail club
members artist-related
news, including concert
updates, new CD releases |
or timely news or gossip
about a core artist.

2. Get more information
on what your listeners |

Whether the messages are entirely
different or cover similar content with
changes only in the semantics, you'll be-
gin to sense how your communication
shapes the feedback. That will help you
determine what your listeners are Jook-
ing for and what they are most likely to
react to, giving you guidance on the
most effective writing styles.

Less Is More

Because your listeners provided you
with permission to reach out to them,
they are going tolook forward toreceiv-

ing your e-mails. That said,
you still need to grab their
attention with your subject
line or headline, then get to
the point. Don’t add a lot of
fluff or unnecessary infor-
mation. The reader is only
going to give your e-mail a
limited amount of time, and
you want to take full advan-

want in an e-mail. There are
several ways to do this, but
all of them center on asking your listen-
ers. If your station does callout research,
perceptual studies or focus groups, you
should use at least a few of the questions
to inquire whether participants are
members of the e-mail club and what
kinds of information they’d like to
receive, whether it’s artist info, school
closings, disccunt coupons, etc. Of
course, you can also ask your listeners
to pick a few categories of interest on
your website’s sign-up page or in the
member-preferences section.

Another way to harvest information
is to pick five listeners from your data-
base and start e-mail conversations
with them. Send them a message ask-
ing them to tell you what they would
like to receive in future e-mail corre-
spondence. I know it sounds simple,
but, remarkably, most people overlook
this step. By contacting a small group,
you can connect with some active lis-
teners for much less than the cost of a
formal focus group.

Also not to be overlooked is a brief
e-mail survey. Your e-mail provider
may offer an easy-to-use survey fea-
ture, but if that's not available, you can
simply ask listeners to respond to your
e-mail with their thoughts or create a
form on your website that listeners can
fill out with their cpinions. While the
results may be a little more difficult to
tally, doing this should help accom-
plish your overall goal.

3. Test and measure. One of the best
things about e-mailing listeners is that
there is no reascn all your listeners have
to receive the same message. You can test
and measure responses to different e-
mails. Randomiy divide your database
(figuratively, not physically) into two or
four parts and send out different e-mails.

Craig Zimmerman

tage of each opportunity to
get in — then get out.

Coupons &
Advertisements

You need to be careful with ads and
coupons, because your listeners signed
up to receive interesting and useful in-
formation. Stations that send out ads
without any useful content are likely
to alienate their community and drive
up the unsubscribe rates.

Obviously, your e-mail club can be
used to generate nontraditional reve-
nue, but you must find creative ways to
include sponsor information or ads in
your messages. One trick some of our
clients use is creating station-specific or
artist-specific content on behalf of adver-
tisers. This can be as simple as promot-
ing astation contest or appearance in the
body of an advertiser message.

If your e-mail content is strong
enough, sending an ad or two in the
body of the e-mail is acceptable. But
if your e-mail is light on content but
heavy on advertising, you probably
won't have your listeners’ attention
for long. Even if they don’t spam you
back or opt out altogether, they won’t
pay as much attention to you.

Bottom line: Respect your e-mail
audience and they’ll reward you with
information, insight and maybe even
some good old-fashioned word-of-
mouth growth.

Craig Zimmerman is VP/Operations
for PromoSuite and ListenerEmail.com.
He oversees client relations and customer
support for PromoSuite’s promotional in-
formation and database system and
ListenerEmail.cont’s e-mail system, which
includes a web-database service, audicnce-
research surveys and wireless text messag-
ing. Reach him at 212-509-1200, ext. 210,
or czimmerman@promosuite.com.

Top Sales Promotion Planning Tips

By John Lund

How good your sales promotions are depends on how well they work for [~

your client, your listeners and your station. Covering everything from cre-

ation to execution, here’s a 40-point questionnaire to qualify each sales pro-
. motion and ensure the best possible results.

Preparation

. What is the promotion or contest called?

. What does the client want the promotion to accomplish?

. What should it accomplish for the station?

. Is it appropriate for both the target audience and the station’s image?

. Does the station have exclusivity on the promotion?

. How can the promotion be improved from its raw concept?

. Is the promotion in conflict with any other station activity, client or promotion?
8. Will the station always look good, in terms of crowd size, level of participation, significant registration,

multiple winners and meaningful goodwill?
9. Is this promotion easy — easy to understand, easy to play and easy to win?

~N O OhA WN =

Client Information

10. Has the client done business with your station before?

11. How much is the account currently spending with your station?

12. How much more will be spent per week, month or year with this promotional opportunity?

13. How will the client support the promotion? Will there be an additional on-air schedule, outside advertising,
an in-store promotional campaign, a remote broadcast, etc.?

14. How will the station promote the promotion (promos, website, other media)?

15. How many promos or mentions, if any, are promised or necessary in addition to the client’s commercials?
At what value? Will it sound like the client owns the radio station when this promotion is on the air (that is, are
there too many promos)?

16. What stations has the client done promotions with before? Did the sales promotions run smoothty, or were
there problems due to the client or station?

17. Is the promotion fundamentally a good value for the client and the station?

18. Can the value of the prize be leveraged? Can you tum a $1,500 trip into a $15,000 sales package?

19. Will the client provide another promotional opportunity or ad schedule if this one is successful?

On-Air Setup

20. Will the promotion sound great on the air?

21, Who will write, produce, schedule and update the promos? Consider rules, contest forms, winners’ sheets,
prize releases and bookkeeping procedures.

22. Does the contest constitute an illegal lottery, with a prize, chance and consideration?

23. Can the rules be changed midway through the promotion? Can the time frame be extended?

24. Should the station’s legal counsel be apprised of the promotion?

25. Are the complete rules simple enough to convey in 30 seconds?

26. Is the contest fun to play even for those not calling in to win?

Remote Details

27. Wilt personality appearances be necessary? If so, assign a value to the time and determine who will pay
for it.

28. Will remote equipment, line charges and security be necessary? If so, indicate the costs and who will be
responsible for them.

29. Doing a promotion on location requires signage, additional liners, the staticn van, contest registration,
entry boxes, etc. Does the client’s budget justify (or cover) the expense?

30. What are the odds for success? (A registration program for a remote at a low-traffic business may end up
looking like a failure.)

Prize Pointers

31. Will the prizes coincide with your listeners’ interests? How valuable are they to the target audience?

32. Will the client supply promotional items, gifts and prizes? List the prizes and indicate their value.

33. How will the prizes be distributed? Will certificates or prizes be mailed, or will winners pick therm up at the
station, the client’s location or a remote?

34, When the prize is to be picked up, is the prize value enough to justify the driving distance for wiriners? Be
sure to provide directions.

35. Are the promotion and prize topical? Do they relate to what everyone's talking about?

36. What do qualifiers win? Is there instant gratification for them and the listeners?

37. Are the prizes really worth the hoops listeners jump through to get them?

Post-Promotion Review

38. How will the station and the client gauge success?

39. How well did the contest work? Prepare a followup report for the client, including documentation of on-air
mentions and the money spent by the station on promotion. Complete a station file with all promotional
particulars, liners, rules, promos, winners and a resuits evaluation.

40. Would you recommend doing this promotion next year?

John Lund is President of the Lund Consultants to Broadcast Management and Lund Media Research, a full-
service, sales-oriented, multiformat radio consulting and research firm in San Francisco. Reach him at 650-692-
7777, by e-mail at johnl@lundradio.com or via www.lundradio.com.
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David Black

Colleges: San Francisco State University,
University of Wisconsin

Years of award: 1990, 1992

Current position: GM, WSUM/Madison
Station owner: University of Wisconsin

R&R: You spearheaded construction
and regulatory approval for WSUM/
Madison. What was the nost important
lesson you learned?

DB: That passion for your job
takes you a long way. I started this
project with very little knowledge of
FCC rules, zoning laws, university
administration and structure, state
and federal regulations or local pol-
itics. I learned much about each by
continuing to push as hard as I could
(or as I dared) along each continu-
um.

I learned that the general public
really understands little about the
role radio plays in the everyday lives
of so many people. The neighbors of
the proposed tower thought they
could stop it simply by saying they
didn’t want to look at it. After all,
they reasoned, who really cares
about a student-run radio station?
It's just kids playing DJ for their
pals, right?

The university administration
really had no intuitive understand-
ing of how important an education-
al tool student-run community radio
is. The students were willing to pay
all costs associated with getting their
voices on the airwaves to participate
in the community of ideas.

The farmer who was leasing us the
land for the tower was more invest-
ed in the community than many of
his “bedroom community” oppo-
nents. The federal regulations gov-
erning radio properly account for the
importance of radio in the popular
culture, and local zoning is not more
powerful than those regulations.

What I would do differently is not
underestimate the local zoning pro-
cess in siting a tower. It was incred-
ibly complicated, and some of the

LLIZLL,

politicians, tower opponents and
citizens’ boards were really not in-
terested in following the rules or
proper procedures in making deci-
sions.

R&R: What is the emphasis in the
Journalism and mass communications
department at UW with respect o ra-
dio?

DB: UW (and Big 10 universities
in general) emphasizes theory and
research. The department seeks to
answer questions as to why people
listen, how they make their station
choices, what they pay attention to,
etc. Results of research studies are
published in various publications.

There is very little practical radio
training at UW, except three basic
courses I teach here: radio news re-
porting, radio programming and
talk show hosting. The result is, at
the very least, a more critical and de-
manding consumer of media mes-
sages.

R&R: What have you learned about
the radio industry in the real world since
you graduated?

DB: I believe the consolidation of
media ownership is, overall, a bad
trend. It does add to the variety of
radio programming in that very few
markets have stations competing in
certain formats, like Classic Rock or
Oldies. But without competition, the
music within each genre becomes
homogenized. [ would attribute fall-
ing CD sales to the lack of opportu-
nity for new and different bands to
be heard on the nation’s airwaves,
rather than to file swapping. [ would
also argue that consolidation of
ownership prevents alternative
news sources and news voices from
reaching the airwaves.

Ironically, it is because of consoli-

The John Bayliss Broadcast Foundation enables outstanding

David Black

JOHN
| FOUNDATION

dation that WSUM has so
much more room in which
to maneuver. We are a much
more important outlet for
| up-and-coming bands and
alternative news sources
than we would be in a more
competitive commercial en-
vironment.

R&R: Wit are your career
goals?

DB: To work with our students to
make WSUM the top college station
in the country and to create the most
attractive radio-studies academic
program in the country right here. I
figure to retire in 2028, health per-
mitting, so these are realistic goals
if we can keep the station moving
forward every year.

R&R: What advice would you give
students who are interested in pursuing
a radio career?

DB: Place as much emphasis on
understanding the business as you
do on understanding music or news
or sports, whichever is your special-
ty. You will be paid on your value
to the bottom line of ownership, and
that is true whether you're working
for a family-owned station or for
Clear Channel.
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Here’s The Deal On Creativity

By Jeffrey Hedquist

Try this variation on brainstorming: Assemble a series of
cards (your brainstorming group can help you create
these) with one topic on each. Regular three-by-five file
cards work fine for this. One set of cards describes rela-
tionships: mother and son, talent agent and star, insur-
ance salesman and prospective purchaser, garage me-
chanic and car owner, music teacher and child prodigy
— you get the idea.

A second set of cards covers situations: a discussion of
where to go for dinner, a purchase of anything (new car, house,
socks), a first date, divorce, birth of a child, winning the lottery,
etc.

A third set of cards covers where the scene takes place: a
coin collectors’ convention, the parking lot at Wal-Mart, the
surface of the moon, in a tunnel beneath Ft. Knox. Each set of
cards has unlimited possibilities. You'll think of more as you listen
to all the sound bites in your audio library.

Shuffle each group of cards and turn the piles face down.
One person randomly picks and holds up the relationship card,
another person takes a situation card, and the third person
selects a locale card. Then you start brainstorming to create a
commercial based on those three elements. It could be a family
at dinner discussing hairstyles, the first day on the job for a door-
to-door piano salesman in a campground or three conversations
adrift in an Internet chat room.

You'll find the possibilities are endless. Putting these
elements together in unusual ways can and will create commer-
cial ideas.

Recluse poet Jeffrey Hedquist is carving this onto a clay tablet
while hanging from the end of a 200-foot bungee cord over a
pool of piranha at Hedquist Productions, P.O. Box 1475,
Fairfield, I1A 52556. Reach him at 641-472-6708; fax: 641-472-
7400; jeffrey @ hedquist.com; or through www.hedquist.com.

KKDA/Dallas personality Skip Cheatham

Hymen Childs. Pictured above (I-r) are
Cheatham, Williams, Clear Channel/New

nghts Get Royal Treatment

accepts the Urban Knight Hall of Fame Award,
presented by AURN President Jay Williams, on
behalf of Service Broadcasting President/GM

college juniors, seniors and graduate-level students who desire
careers in the radio industry to receive $5,000 in financial aid while
majoring in broadcast communications. Up to 15 awards are given
annually, and more than 275 students have received scholarships
since 1985. Forﬁmore information, contact Bayliss Foundation
Exec. Director Kit Hunter Franke at 831-655-5229 or

khfrank @baylissfoundation.org, or visit www.baylissfoundation.org.

Orleans VP/GM Muriel Funches, AURN VP/

Affiliate Entertainment Services Anita Parker-
Brown, AURN Sr. VP/Operations Glenn Bryant,
Interep VP/Director of Urban Radio Sherman

Kizart, AURN Manager/Operations Lenore
Wiltiams, AURN Sr. Director/Partnership

Marketing Andy Williams and RAB President/

CEO Gary Fries.
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American Urban Radio Networks recognized its newest Urban Knight
Award recipients at a reception during the RAB2004 conference in Dallas.
Seen here are (I-r) Urban Radio Broadcasting President Kevin Wagner,
AURN President Jay Williams and Clear Channel/New Orleans VP/GM
Muriel Funches.
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Why Are Radio Websites
The Way They Are?

It’s way too late to be ambivalent about the 'Net

™y

bo your radio station has a website. Let me make
some guesses about what it might be like. First, it has
a black background, unless yours is a Smooth Jazz sta-
tion. Then it’s white. The copy is black, white or (for a
Rock or Rhythmic station) red, and there’s a station
logo at the top left. There may or may not be a tiny “Lis-
ten Live” or “Listen Now” button below the logo or
over on the top right. If there is a button, odds are about
50/50 that it leads not to a live web stream, but to a page
explaining that there isn’t actually a stream now, but
it'll be back anytime, real soon, just keep checking,
won’t be long now. This message will have been in
place since mid-2001.

There is most likely a banner
graphic on the homepage with pic-
tures of the s:ation’s core artists, or
whoever the core artists were when
the site was designed. In a tribute to
the unlamented frames fad, the
homepage has both vertical and hor-
izontal navigation bars with the

screen, thus providing all the aes-
thetic disadvantages of frame de-
sign without adding navigational
consistency.

The menu'’s features include a
dedicated link for the morning
show, pics and bios of the airstaff
{half of which say only “Coming

site’s main features distributed ran-
domly under both. These “fake
frames” show up on all or most pag-
esof the site, and they scroll with the

soon!”), digital photos of uneven
quality and with insufficient cap-
tions (“Here’s one of our interns
with a winner”) and an events cal-

RIAA Files More John Doe Suits

The RIAA on Tuesday said it has filed five new lawsuits based on
Internet Protocol addresses. Those |IP addresses may ultimately lead
to the namres of 531 individuals the RIAA believes infringed its member
labels’ copyrights on peer-to-peer networks. RIAA President Cary
Sherman said, “Legal online music services are delivering a high-
quality, consumer-friendly experience, and they're attracting new fans.
But they shouldn't have to compete with businesses based on illegal
downloading. That's why we are sending a clear message that
downloading or ‘sharing’ music from a peer-to-peer network without
authorization is illegal, it can have consequences, and it undermines
the creative future of music itself.”

Like all previous RIAA lawsuits against individuals — including the
hundreds “iled last year that have been cast into doubt because they
relied on Digital Millennium Copyright Act subpoenas — these suits
target people who allegedly offered infringing material on P2Ps. No
individual nas yet been sued by the RIAA for downloading music
iliegalty.

Bay Area Stations Combine For Web Initiative

ABC'’s KGO, KSFO & KMKY/San Francisco, Inner City’s KBLX/San
Francisco and Bonneville’s KDFC, KOIT-AM & FM & KZBR/San
Francisco are combining to create a new independent local radio rep
firm called Innovative Radio Solutions. Headed by former KDFC-AM
& FM & KKSF/San Francisco GM David Kendrick, Innovative Radio
Solutions will combine the eight stations’ on-air and web audiences for
promotions, merchandising and event marketing, serving primarily non-
radio advertisers.

By Brida Connolly

Associate Managing Editor

endar that’s at least a couple of
weeks out of date.

1f somebody in the sales depart-
ment has made a deal to sell web-
site ads across the cluster, you'll
have another menu at the top of the
page with advertising links. This
gives both a mild-mannered Soft AC
and its razor-chewing Active Rock
clusterbuddy the chance to have
words like “"Home & Family,”
“Pets” and “Women's Health” nice
and prominent on the homepage.

The rest of the homepage is de-
voted to a zillion busy little rectan-
gles that, in no particular order, link
to advertisers, pics, music news, not-
music news and whatever charities
your station has hooked up with.

Whether you're at a tiny station in
anunrated market or amajor-market
powerhouse, chances are your sta-
tion’s website is (no offense) a dated,
boring, ugly, confusing mess.

It Can’t Go On This Way

Radio has been ambivalent about
the Internet since there’s been an In-
ternet to be ambivalent about. The
‘Netlocked at first like another com-
peting medium that would take up
people’s radio time (as it happens,
most surveys say it doesn’t), and
valuable staff time would be need-
ed to design and take care of a sta-
tion website. But back when radio
stations figured they could stream
their programming online for just
the cost of bandwidth, it seemed
worth the trouble of launching a
website to put up the stream and
maybe add a little at-work listening,
and many stations did so.

But with the AFTRA royalties
squabble and, later, Copyright Of-
fice and court decisions that AM and
FM simulcasts are liable for stream-
ing royalties to the RIAA and per-
forming-rights organizations, a lot
of stations pulled their streams.
And, without the stream to anchor
the website, a lot of stations and
groups lost interest in web develop-
ment. And even as stations creep
slowly back into streaming, web
develcpment for radio remains
stalled.

I don’t mean this as a slam at ra-
dio’s web developers. A lot of those
developers are probably dying to
get at their stations’ sites and make
them into something more sensible
and attractive, but they’ve been lim-
ited to patching up and gluing
things onto a design that was may-
be OK in 1999. Ask your developer

www.americanradiohistorv.com

Sl

he 1T és Music gore 015 10

f Apple’s iTunes Music Store is the leading non-subscription digital-

music service in the U.S, offering a catalog of more than 500,000
songs from all five major label groups and dozens of independents.
Here's a snapshot of the top-selling downloads on Tuesday, Feb.
17,2004.

Top 10 Songs

OUTKAST Hey Ya!

GREEN DAY | Fought The Law (And The Law Won)
BRITNEY SPEARS Toxic

MAROON 5 This Love

NICKELBACK Someday

OUTKAST f/SLEEPY BROWN The Way You Move
THE DARKNESS | Believe In A Thing Called Love
BLACK EYED PEAS Where Is The Love?

WHITE STRIPES Seven Nation Army

FIVE FOR FIGHTING 100 Years

Top 10 Albums

NORAH JONES Feels Like Home
MAROON 5 Songs About Jane
WHITE STRIPES Elephant

SIGUR ROS Ba Ba Ti Ki Di Do (EP)
INDIGO GIRLS All That We Let In (Limited Edition)
OUTKAST Speakerboxxx/The Love Below

JOSS STONE The Soul Sessions

NICKELBACK The Long Road

FIVE FOR FIGHTING The Battle For Everything
INCUBUS A Crow Left Of The Murder

w
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5, 2004 are listed below.

Top Alternative
EVANESCENCE Going Under
JET Are You Gonna Be My Girl
COLDPLAY Moses
COURTNEY LOVE Mono
SWITCHFOOT Meant To Live

Top Jazz

RICHARD ELLIOT Sly

BRIAN HUGHES Wherever You Are
NORAH JONES Sunrise

MICHAEL MCDONALD Ain't No Mountain...
MINDI ABAIR Save The Last Dance

Live365 is the largest Internet radio network, with thousands of stations in
a wide variety of formats. Programmed by true music tastemakers from
around the globe, Live365 offers an enthusiastic audience for established
and up-and-coming artists alike. In a world of consolidated playlists,
Live365 charts the tastes and preferences of today’s most vibrant music

community. Tracks with the most plays during the seven days ended Feb.

~

1.COM
Travis Storch ¢ 866-365-HITS

Top Electronica/Dance
AIR Cherry Blossom Gir
SIMPLY RED Sunrise
KMC f/SANDY Get Better
ANDAIN Beautiful Things
GOLDFRAPP Black Cherry

J

what he or she would do if given a
free hand with your site, and then
look at some of your own favorite
websites. Does your station site look
anything at all like the sites you
hang out at on your own time?
Should it?

Also look at well-regarded non-
radio sites — try Apple Computers’
elegant www.apple.com or MSNBC's
uncluttered but comprehensive
www.msnbe.com. Check out Sony’s
www.us.playstation.com and Mi-
crosoft’s wiwtw.xbox.com. Contrary to
what you might expect, these gam-
er websites are smoothly function-
al. The designers have resisted the
temptation to load the sites with
Flash-y junk just because they’re
promoting youth-driven products,
and they have sites that look good,
load fast and won't seem dated any-
time soon.

You know what the basics of good
‘Net design are: simplicity, clarity

and a minimum of clutter. An idiot-
proof navigational system that gets
visitors to every major feature with
a single click from the homepage.
Realizing that the need to make ev-
erything easy to reach doesn't mean
you have to try to fit everything on
the homepage. And remember ac-
cessibility: A lot of people use
screen-reading software to navigate
the "Net. Will your links make sense
to them?

The World Wide Web has been in
people’s homes for 10 years now,
and there are too many great-look-
ing, practical websites out there for
people to see a dated patch job as
anything other than what it is. You
wouldn't set up at a remote with a
card table and a hand-lettered sign
{(would you?). Alot more people see
you on the ‘Net than will ever attend
your remotes. Don't let your station
be represented by a disappointing
website.
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Kidd Appointed PD
For KQBT/Austin

Jason Kidd, formerly PD at Clear
Channel’s WKST/Pittsburgh, has
= - been appointed PD
e\ at Infinity’s CHR/
8}l Rhythmic KQBT
¥ (The Beat 104.3)/
Austin. He suc-
ceeds Scooter B.
Stevens, who exited
in December 2003.
Kidd hails from
Annapolis, MD,
where he got his
start in radio as an intern at WBSB
in 1989. He held on-air posts in
Ocean City, MD; Richmond; and
York, PA until 1997, when he joined
then-Dance WXYV/Baltimore as
Music Coordinator /evening talent.
He joined WWHT /Syracuse in 1999
as Asst. PD/MD and was later pro-
moted to PD. In early 2002 he was
transferred to his post at WKST. He
also spent a month as PD of WSM]/
Baltimore in late 2003.

“We were looking for a leader to
program KQBT in a highly competi-
tive market, and Jason is that person,”
said Infinity/Austin VP/Program-

Kidd

You Care About - Live 7:30 AM (ET)
Second Thoughts - A 2-minute uplifting message from

lives of everyday Amencans

An American Spirit - A 90-second series profiling real
Amencans who make a difference every day

Satellite Feeds: 8:30 AM (ET), 9:30 AM (ET), 10:30 AM (ET)

®
R iberty
BROADCASTING
Passion. Insight. Listeners.

NEWSBREAKERS

Fletcher GM/RVP At KWRP/Riverside

Magic Broadcasting CHR/Rhythmic KWRP/Riverside has tapped
Kimberly Fletcher as GM/Regional VP, effective Feb. 23. Fletcher was
most recently GSM for Entravision’s KDLD & KDLE/Los Angeles.

KWRP is operated in a partnership with Panama City, FL-based
Styles Media. “It's great to be hooked up with someone who loves
startups as much as we do,” Styles Media’s Tom DiBacco said.
"Kimberly’s success in Los Angeles certainly got her competitors at-
tention, and we're thankful to be benefiting from that. She’s perfect
to lead our California team and lead our company in expanding our
horizons there.”

Fletcher said, “1 am privileged to have this extraordinary growth
opportunity. I am looking forward to making KWRP a huge suc-
cess.”

In related news, KWRP has tapped Jim Campanis as GSM.
Campanis has been with the station since December and has worked
at other Riverside stations as an AE.

EXECUTIVE ACTION
CC Promotes Levin To EVP/Law & Gov’t Affairs

ndrew Levin has been promoted to the newly created positions of

Exec. VP/Law & Government Affairs and Chief Legal Officer at Clear
Channel. Levin, an attorney and CPA, joined the company in late 2002
as Sr. VP/Government Affairs in Washington, DC and in his new capacity
will relocate to the company’s headquarters in San Antonio.

“It is increasingly important to address corporate and public-policy is-
sues hand in hand,” said Clear Channel President/COO Mark Mays.
“Bringing together Clear Channel's legal and government affairs opera-
tions will allow us to do just that. Andy’s unique understanding of law,
| business and public policy makes him the ideal person to lead the com-
pany’s newly integrated team.”

Before joining Clear Channel, Levin served as Democratic Counsel to
the U.S. House Energy & Commerce Committee, where he specialized
in telecommunications and mass-media issues.

ming Dusty Hayes. “His experience
in Syracuse and Pittsburgh has
uniquely prepared him for the situa-
tion in Austin, and he knows the
ropes when it comes to a CHR sta-
tion.”

Kidd told R&R, “After working in
upstate New York and Pittsburgh,
with all that great weather, this will
be a nice change — now I can sweat

Mort Crim speaks to listeners with optimism, humor, wit, and insight.
Never political or controversial, Mort is a winning broadcaster who can be
heard on over 1,300 stations including major markets, such as Los

Angeles, Philadelphia, Boston, Dallas, and Detroit.

“My friend Mort Crim refuses to be one of those prophets of
gloom and doom. His message of hope carries power.”

Charles Osgood, CBS News

Increase your listeners with Mort Crim and his
daily inspiration of positive radio.

John Clark

Contact information:

Bruce Wernick
{bwernick@libertybroadcasting.com)

Michael Levine
(mlevine@libertybroadcasting.com)

(iclark@libertybroadcasting.com)
Tel : 888.727.8629 (toll free)

Fax : 973.438.1727
Website: libertybroadcasting.com

my ass off! Dusty Hayes was im-

pressed with what we did in Pitts- |

burgh against Infinity, as well as the
battle in Syracuse. | look forward to
working with him and Infinity/Aus-
tin VP/Market Manager John Hiatt.
We have an intense battle going on
here with Emmis’ CHR/Rhythmic
KDHT, and [ am ready to escalate the
war.”

Mort Crim_

The power of positive radio

www.americanradiohistorv.com

; KHWD/Sacramento Names Sozinho PD

Infinity has hired Dave Sozinho
as PD of its new Classic Alternative
| KHWD (Howard 93.7)/Sac- |
ramento, which flipped
from Rock KXOA earlier
this month. Sozinho, who
goes by the on-air name
Dead Air Dave, will arrive
at KHWD next week.

Sozinho has been Asst.
PD/afternoon driver at
| New Planet Alternative
KED]J (103.9 The Edge)/
Phoenix for the past 10 years. He
served as Production Director/
evening host at then-Alternative
KKD]j/Fresno from 1985-93.

“Dave is a great guy and certainly

Sozinho

knows the format after 20 years,”

KHWD OM Byron Kennedy told

R&R, joking, “Not to put his
business out there, but let’s face
it — he’s old by today’s stan-
dards. What most of us would
call “classic alternative,” Dave
played as currents. He’s one of
| only three guys still living
| qualified for the job.”
¢ Sozinho told R&R, “It is al-
" ways really exciting to be in a
position where you get to build
a station from the ground up, and
that's what [ get to do here. I built a li-
brary about a week and a half ago, and
it’s been on autopilot. So far there’s
been a pretty good buzz about it.”

McClendon

Continued from Page 1

skills that contribute to the winning
attitude that permeates her staff as
they deliver chart-topping results. |
am thrilled to be able to recognize
C.C. with this much deserved pro-
motion.”

Arista’s VP/R&B Promotion
since 2001, McClendon began her
industry career in 1981 as MD of
WJLB/Detroit. She joined Arista in
1986 as R&B Promotion Manager/
Great Lakes Region and went on to
promotion posts at Mercury
Records and Virgin Records before
returning to Arista in 1995 as Direc-

tor/R&B Promotion, Great Lakes
Region. She moved to Priority
Records in 1997 as VP/R&B Promo-
tion and later returned to Arista as
Sr. National Director/R&B Promo-
tion.

“Arista has always paved the way
by providing me and the urban staff
with a great source of hits to bring to
radio,” McClendon said. “I am grate-
ful to my team of nationals and
regionals and especially to Steve
Bartels, who has been the motivating
force for me here at Arista. The oppor-
tunity to take Arista to the top and
show the industry that we are the
No. 1 label for urban, urban adult and
hip-hop music is a dream come true.”

Seacrest
Continued from Page 1

Seacrest said, “I am honored and
privileged to have the opportunity
to become the host of the renowned
KIIS-FM morning show. I am ex-
cited to be part of the team that
takes KIIS into a new era and to con-
tinue my relationship with Clear
Channel. I am looking forward to
returning to daily radio, and what
better place than KIIS-FM — the
nation’s No. 1 pop music brand?”

i In addition to his KIIS duties,

Seacrest will continue hosting his

syndicated TV show and Fox-TV’s |

his new responsibilities as the host

of American Top 40, which he as-

sumed earlier this year from Casey
| Kasem.

i American Idol. He will also continue
|
1

Brown

Continued from Page 1
10 years at CBS Radio Representa-
tives, where he started as an AE for
CBS Radio/Atlanta. He was pro-
moted to Southern Regional Man-
ager and later became Central Re-
gional Manager. Following Interep’s
purchase of CBS’s rep firm, Brown
became VI’/GM over the CBS sta-
tions. He spent a short time as GSM
of WCAA/New York under then-
owner Hispanic Broadcasting before

' taking top sales duties at WCBS-AM

2 1/2 years ago.

Succeeding Brown as WCBS-
AM's G5M is Matt Timothy, who
most recently served as VI’/Market-
ing & Development for WCBS-TV/
New York.

— Adam Jacobson
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¢ LOU PATRICK |
forms Evolution
Research, a new
media service com-
pany specializing |
in advanced mu- |
sic research. Pat- |
rick was formerly 5
VP of Edison Me- |
dia Research.

Patrick

Products & Services

¢ ZEO RADIO NETWORKS launch-
es Select Mix to service the radio
community, clubs and industry pro-
fessionals with song remixes and
edits. For more information, contact
Zeo Radio Networks at 908-769-
4327.

NEWSBREAKERS

February 20, 2004 R&R @ 13

Changes

Records: Johnny Colt rises to the
position of President of the Atlanta
Chapter of the Recording Academy.

Sports: Eli Gold joins W]JOX/Bir-
mingham as he revives his Calling
All Sports talk show.

Industry: Elyse Schiller and
Kathryn Korniloff form creative
and production alliance Fruit/
Shake, which will offer original mu-
sic compositions, sound design and
audio post-production services to
television networks, TV programs,
feature films, corporate videos and
multimedia projects.

Products & Services: Caitlin Hill is
named Director /Client Services for
MusicBox.

Continued from Page 6

BUSINESS BRIEFS

Citadel Prices Stock Offering

Citadel has set a $19 per-share price on its previously announced
sale of 28 million shares of common stock. The offer includes 8 mil-

lion new shares and 20 million shares tendered by affiliates of Citadel
parent Forstmann Little. Citadel has also granted the stock sale’s under-
writers an overaliotment option to purchase up to an additional 4.2 million
shares. Citadel expects to raise about $145.2 million through the sale of
the new stock and plans to use the proceeds to redeem some outstand-
ing debt. Citadel won't receive net proceeds from the sale of the Forstmann
Little affiliates’ stock.

Eastlan Adds Six More Markets

Wenatchee, WA-based ratings service Eastlan Resources is now
providing radio ratings for Dover-Milford, DE; Monroe, LA; Ypsilanti,
MI; and the Oregon communities of Klamath Falls, Ontario and Salem.
All six markets will start receiving ratings data with the spring 2004 sur-
vey. In Monroe Eastlan will compete head-to-head with Arbitron, which
ranks the northern Louisiana city market No. 251. The other markets
were previcusly unrated.

IBOC Developer Wins NAB Award

Infinity Broadcasting Sr. VP/Engineering Glynn Walden will be pre-
sented with the NAB Engineering Achievement Award for radio in rec-
ognition of his work in developing iBiquity’s in-band, on-channel digital-
radio technology during his tenure as iBiquity's VP/Broadcast Engineering.
Walden was part of a team of 50 engineers, scientists and technicians
who worked on the IBOC technology, which is now marketed to radio
stations under the HD Radio name. Walden also developed a transition
plan for broadcasters switching from analog to digital. Walden and other
Engineering Award winners will be honored during NAB2004 at the April
21 Technology Luncheon.

AWRT Sets Agenda For Leadership Summit

Sens. John McCain and Bob Graham will keynote the Feb. 25 Con-
gressional Reception preceding the American Women in Radio &
Television s annual Leadership Summit and Business Conference, set
for Feb. 26-28 at the Wyndham Washington, DC hotel. The invitation-
only reception will be hosted by CBS Saturday Early Show anchor
Gretchen Carlson. On the Leadership Summit agenda: a keynote luncheon
featuring White House Deputy Assistant to the President for Communi-
cations Suzy DeFrancis and Arbitron President/New Ventures, Interna-
tional Pierre Bouvard; a “Strategies to Achieve the Power of Workplace
Diversity” panel featuring, among others, Susquehanna VP/Diversity Eliza-
beth Miceli and Fox News Director/Diversity Development & Government
Affairs Angela McGowan; and a panel titied “Work and Life in the Bal-
ance;” featuring, among others, Clear Channel Radio Sr. VP/Communi-
cations Lisa Dollinger. For more information on the summit and a com-
plete agenda, visit www.awrt.org.

Univision
Continued from Page 3
“For seven years Veronica has
been a key team player for the suc-
cess of KSCA,” Univision Radio/
Los Angeles Operations Director
Eleazar Garcia said. “She’s amaz-
ingly talented, and I'm confident
that with her knowledge of the re-

gional Mexican market and her en-
ergy and dedication the station will
continue to be the leader in Span-
ish broadcasting.”

Almendarez Coello told R&R, 1
believe this is an important move in
the right direction. Veronica brings
experience and fresh vision to
KSCA’s programming.”

Court

Continued from Page 3

may not have worked. But Lewis
explained that the index was only
meant to function as a guide for the
FCC to follow in setting media-con-
centration limits in specific markets.

“We used the diversity index to
study the markets, not write the
rule,” Lewis said. “It was a short-
hand tool the FCC used to give
some transparency to how the com-
mission creates these rules. We had
to balance the costs and benefits of
consolidation in markets. That bal-
ancing judgment was an important
one, and I don’t think the commis-
sion should be criticized for trying
to lend some analytical study to the
area.”

While Lewis tried to convince the

court that the index was a suitable
tool for crafting local cross-owner-
ship restrictions, attorney Henk

CONDOLENCES

Retired 30-year WMAL/Wash-
ington news reporter Larry
Krebs. 81, Feb. 12

Brands — representing jointly the
ABC, NBC and CBS networks —
said that cross-media limits are the
only way to protect viewpoint di-
versity. He argued for the complete
dissolution of local media-owner-
ship limits on the grounds that lo-
cal limits pit similar media against
each other.

“Diversity is not a matter of one
media,” Brands said. “Diversity is
something that is influenced by
other media as well. It makes no
sense to look at diversity in a single
service.”

Internet’s Role

But Angela Campbell, attorney
for the Citizens’ Petitioners and In-
tervenors group, defended local
media-ownership rules, arguing
that theyre necessary because there
is still a lack of local cable and
Internet news in most areas of the
country. She also said studies indi-
cate that most people still get their
news from broadcast outlets.

“The FCC has said its goal is
viewpoint diversity and localism,”
Campbell said. “There is a connec-
tion between ownership and view-
point diversity.”

However, Judge Ambro pointed

out that research has shown there
are regional websites devoted solely
to local news and that the ‘Net is
“seemingly limitless in what it can
provide if you look hard enough.”
Judge Julio Fuentes also repeatedly
wondered how a medium as broad
as the Internet shouldn't be consid-
ered in the debate, since it offers
seemingly limitless opportunities
for dispersing news and informa-
tion.

But Campbell stood her ground,
saying local Internet news can’t re-
place local broadcast news because
‘Net news rarely offers users view-
point diversity. “The nternet is not
a good local news outlet, because
oftentimes it's the same viewpoint

Continued on Page 25

Kellett

Contined from Page 3

talk position of our competitors.
I've had some success during my
career in taking stations with low
ratings and improving them, and I
hope to be able do the same thing
for KNRC”

o~

Kl iberty
® BROADCASTING
Fassion. Insight. Listeners.

Heloise is the world’s most trusted name in household advice, currertly
airing on 400 stations nationwide. Her full-length show Ask Heloise, and her
90-second feature, Hints From Heloise, provide household tips that will have
your listeners tuning in faithfully. She is, in fact, the best way for you to reach
women 25-54 years of age.

Just look at Heloise's credentials:
* Hints From Heloise appears seven days a week in over 500 newspapers

across the US and in 20 countries
= Contributing editor and colurmnist for Good Heusekeeping magazine

e Author of 8 books, including Get Organized With Heloise {2004)

Build your audience with Heloise, the most trusted
name in household advice.

Contact information:

Bruce Wernick
(bwernick@libertybroadcasting.com)

Michael Levine
(mievine@libertybroadcasting.com)

John Clark

(iclark@libertybroadcasting.com}

Tel : 888.727.8629 (toll free)
Fax : 973.438.1727
Website: libertybroadcasting.com

wwwW americanradiohistorv com
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Music
CHOICE

30 million homes
27,000 businesses

Available on digital cable and DirecTV
Damon Williams e 646-459-3300

SOFT ROCK

Seth Neiman
MICHELLE BRANCH Breathe
SUZY K Gabriel

R&B & HIP HOP

Damon Williams

CASSIDY I/R. KELLY Hotel
WILL.I.AM {/FERGIE Lay Me Down

RAP

DJ Mecca
KANYE WEST Jesus Walks

ROCK

Adam Neiman

APARTMENT 26 Give Me More
BURDEN BROTHERS Beautiful Night
DROWNING POOL Step Uip
PUDDLE OF MUDD Heel Over Head
STATIC-X So

ALTERNATIVE

Adam Neiman

MICHAEL ANDREWS Mad World
DISTILLERS The Hunger

JET Cold Hard Bitch

OFFSPRING (Can’t Get My) Head Around You
SOMETHING CORPORATE Ruthless

STILLS Still In Love Song

VINES Ride

YEAH YEAH YEAHS Maps

TODAY’S COUNTRY

Liz Opoka

KENNY CHESNEY When The Sun Goes Down
PAT GREEN Guy Like Me

JOHN MICHAEL MONTGOMERY Letters From...

PROGRESSIVE

Liz Opoka

ANNE McCUE Stupid

NELLIE McKAY David

JASON MRAZ Curbside Prophet
GRANT-LEE PHILLIPS Lily-A-Passion

SMOOTH JAZZ

Gary Susalis

AMEDEQ Moming News

BRIAN BROMBERG Bobblehead
PAUL BROWN 24/7

DAN SIEGEL In Your Eyes

HIL ST. SOUL For The Love Of You

AMERICANA

Liz Opoka

EMMYLOU HARRIS Strong Hand
JAMES McMURTRY Fraulein O.

SIRIUS &/

SIRIUS RADIO
Steve Blatter

Planet Dance

Swedish Egil

ARMANQ VAN HELDEN Hear My Name

LOUIS VEGA & JAY SEALEE... Diamond Life (Bootleg)
LOUIS VEGA... Diamond Life (Deep Dish Remix)

JON THE DENTIST Global Phases (Agnelli & Neison 2004 Mix)
EBONY DUBSTERS Ra

FUNK D'VOID Emotional Content

The Pulse

Haneen Arafat
GAVIN DEGRAW | Don't Want To Be
TOBY LIGHTMAN Devils and Angels

us.1

Kid Kelly

JENNIFER LOPEZ Baby | Love U
JANET JACKSON Just A Little While
KANYE WEST Through The Wire
WHITE STRIPES Seven Nation Army
IN-GRID You Promised Me

1221 Ave. of the Americas
New York, NY 10020
212-584-5100

New Country

Al Skop

SHANIA TWAIN It Only Hurts When I'm Breathing
CHRIS CAGLE I'd Be Lying

Octane

Jose Mangin

PROBOT Shake Your Blood

The Beat

Geronimo

SIMPLY RED Fake

KELLY CLARKSON The Trouble With Love Is
CHRISTINA AGUILERA The Voice Within

STEREO SOUNDCLASH tLOUISE CARVER Stand Back
SEAL Waiting For You

Heart & Soul

B.J. Stone

MUSIQ Whoknows
BEYONCE Me, Myself & |
TAMIA Questions

The Trend

Joel Salkowitz
SEAL Love’s Divine

866-MVTUNES

21,000 movie theaters

WEST

1. HILARY DUFF Come Clean

2. LUTHER VANDROSS Dance With My Father
3. ALICIA KEYS You Don't Know My Name

4. 3T Party Tonight

5. LAMONT DOZIER | Hear A Symphony

MIDWEST

1. HILARY OUFF Come Clean

2. LUTHER VANDROSS Dance With My Father
3. ALICIA KEYS You Don't Know My Name

4. COLDPLAY Clocks

5. MUSIQ Whoknows

SOUTHWEST

1. HILARY DUFF Come Clean .

2. ALICIA KEYS You Don't Know My Name
3. MUSIQ Whoknows

4, POLYPHONIC SPREE Light And Day

5. COLDPLAY Clocks

NORTHEAST

1. HILARY DUFF Come Clean

2. ALICIAKEYS You Don't Know My Name

3. LUTHER VANDROSS Dance With My Father
4, LAMONT DOZIER | Hear A Symphony

5. 3T Party Tonight

SOUTHEAST

1. ALICIA KEYS You Don't Know My Name

2. LUTHER VANDROSS Dance With My Father
3. HILARY DUFF Comne Clean

4. 3T Party Tonight

5. LAMONT DOZIER | Hear A Symphony

DMX Fashion Retail Video
David Mihail

The top music videos shown on DMX Fash-
ion Video, targeted at 18-34 adults.

311 Love Song

AVANT Don’t Take Your Love Away

BEATLES | Want To Hold Your Hand

BEN JELEN Come On

BEYONCE Me, Myself & |

CLAY AIKEN invisible

COLDPLAY Moses

COPELAND Walking Downtown

DEATH CAB FOR CUTIE The New Year
EISLEY Marvelous Things

FEFE DOBSON Everything

GOAPELE Closer

HILARY DUFF Come Clean

HOT HOT HEAT No, Not Now

JOHN MAYER Clarity

JOSS STONE Fell In Love With A Boy

JXL 1/SOLOMON BURKE Catch Up To My Step

This section features this week’s new adds
on DMX MUSIC channels avaitable via digi-
tal cabie and direct broadcast satellite.

CHR/POP

Jack Patterson

NELLY Work It

DARKNESS | Believe In A Thing Called Love
CHR/RHYTHMIC

Mark Shands

JANET JACKSON Just A Little While
CHINGY One Call Away

URBAN

Jack Patterson

TAMIA Questions

ATL Make It Uip With Love
ALTERNATIVE

Dave Sloan
STILLS Still In Love Song

10million homes 180,000 businesses
Rick Gillette » 800-494-8863

PROBOT Shake Your Blood
ELEFANT Misfit

ROCK

Stephanie Mondello
PUDDLE OF MUDD Heel Over Head
BILLY TALENT The Ex

DANCE

Randy Schlager

MICHAEL WOODS Solex (Close To The Edge)
JOHNNY VICIOUS I'm Waiting

JAIMESON Thinking Of You

MR. ON VS. JUNGLE BROTHERS Breathe Don't Stop
SIMPLY RED You Make Me Feel Brand New

PRESTA AND STAKEY Find Myself (Apple Jaxx Edit)
DURAN DURAN Sunrise (Jason Nevins Remix)
DELERIUM/NERINA PALLOT Truly (Wise Buddah Edit)
PEPLAB Wondergirl (Al Boormn Mix)

EMMA BUNTON I'll Be There (Europa XI Vocal Mix)
MARY Dreamin’ Of Lovin’ You (Club Edit)

MOONY Flying Away (At Mendoza Vs. Tibet Club Mix)
BT VS. DAFT PUNK Harder, Better, Faster, Stronger
KATE RYAN Only If 1

ADULT ALTERNATIVE

Stephanie Mondello
TRUMAN Moming Light
STEADMAN Wave Goodbye
ADULT CONTEMPORARY
Jason Shiff

BLONDIE Good Boys

ENRIQUE IGLESIAS Not In Love
BRITNEY SPEARS Toxic
INTERNATIONAL HITS
Mark Shands

BLUE MAN GROUP | Feel Love
COUNTRY

Leanne Flask
MONTGOMERY GENTRY If You Ever Stop Loving Me
SHEDAISY Passenger Seat
RAPMIP-HOP

Mark Shands

TWISTA Overnight Celebrity

T.1. Rubber Band Man

RADIC,
(DENEY/

Artist/Title Total Plays
HILARY DUFF Come Clean 76
JESSE MCCARTNEY Beautiful Sout 75
CLAY AIKEN Invisible 74
CHEETAH GIRLS Cinderella 73
D-TENT BOYS Dig It 73
HILARY DUFF Why Not 72
HILARY DUFF So Yesterday 7
HAMPTON Hampsterdance 2 66
LINDSAY LOHAN Ultimate 57
RON STOPPABLE & RUFUS Naked Mole Rap 49
AVRIL LAVIGNE Sk8er Boi 32
JUMP5 Do Ya 32
RAVEN Superstition K
JUMP5 We Are Family N
CHRISTY CARLSON ROMANQ Teacher's Pet 30
KELLY CLARKSON Miss Independent 30
PINK Get The Party Started 30
STEVIE BROCK Zip-A-Dee Doo-Dah 29
STACIE ORRICO (There’s Gotta Be) More To Life 29
29

BOWLING FOR SOUP Punk Rock 101

Playlist for the week of Feb. 10-16.

Aol Radio @ Network
Ron Nenni 415-934-2790

Top Pop
Mark Hamilton
SARAH CONNOR Bounce

Smooth Jazz

Stan Dunn
JEFF GOLUB Pass It On
BRIAN BROMBERG Bobblehead

a

@RADI 0O NETWORKS

Phil Hall « 972-991-9200

ABC AC

Peter Stewart
3 DOORS DOWN Here Without You

Tom Joyner Morning Show

Vern Catron
GERALD LEVERT Wear It Qut

e, www e e e

[ )

JONES
RADIQ
NETWORK -

Ken Moultrie « 800-426-9082

Alternative

Steve Young/Kristopher Jones
JET Cold Hard Bitch
NG 0QUBT It's My Life

Active Rock

Steve Young/Kristopher Jones
DROWNING PGOL Step Up

3 DOORS DOWN Away From The Sun

KID ROCK Jackson, Mississippi

Hot AC

John Fowlkes
TOBY LIGHTMAN Devils And Angels
NORAH JONES Sunrise

CHR

Steve Young/Josh Hosler/John Fowlkes
3 DOORS DOWN Away From The Sun

KIMBERLEY LOCKE 8th World Wonder

THREE DAYS GRACE (I Hate) Everything About You

Mainstream AC

Mike Bettelli/Teresa Cook
SEAL Love's Divine

Marie And Friends (Marie Osmond Show)
Mike Bettelli/Teresa Cook
SIMPLY RED You Make Me Feel Brand New

The Alan Kabel Show

Steve Young/John Fowlkes
OUTKAST Hey Ya!

Danny Wright
Ray Randall/Hank Aaron
SHEDAISY Passenger Seat

ot SR S R % P

24 HOUR FORMATS
Jon Holiday « 303-784-8700

Adult Hit Radio

Jon Holiday

KID ROCK Cold And Empty

TOBY LIGHTMAN Devils And Angels
SEAL Love's Divine

Aduit Contemporary
Rick Brady
SIMPLY RED You Make Me Feel Brand New

U.S. Country

Penny Mitchell
SHANIA TWAIN It Only Hurts When I'm Breathing

GREAT AMERICAN COUNTRY

Jim Murphy  303-784-8700

SHANIA TWAIN It Only Hurts When |'m Breathing
MONTGOMERY GENTRY If You Ever Stop Loving Me
SCOTTY EMERICK The Coast Is Clear

JULIE ROBERTS Break Down Here

ALISON KRAUSS & STING You Will Be My Ain True Love

Charlie Cook « 661-294-9000
Aduit Rock & Roll

Jeff Gonzer
DEEP PURPLE Haunted
WARREN ZEVON & BRUCE SPRINGSTEEN Disorder...

Mainstream Country

David Felker
JOHN MICHAEL MONTGOMERY Letters From Home
SHANIA TWAIN It Only Hurts When I'm Breathing

Hot Country
Jim Hays

MONTGOMERY GENTRY If You Ever Stop Loving Me
SHEDAISY Passenger Seat

Young & Verna

David Felker

SHANIA TWAIN It Only Hurts When I'm Breathing
KELLIE COFFEY Texas Plates

e

TR

P TR T T R 65 |

After Midnite

Sam Thompson
TRACY LAWRENCE Paint Me A Birmingham

wry

WAITY RADRI NETWORKS

Country Today

John Glenn

REBA McENTIRE Somebody
BIG & RICH Wild West Show
SHEDAISY Passenger Seat
BROOKS & DUNN That's What She Gets For Loving Me

Scott Meyers » 888-548-8637

Nightly Tesh Show
SIMPLY RED You Make Me Feel Brand New

Weekend Tesh Show
JOSH GROBAN Your Raise Me Up

PO

LAUNCH

music of YAFOO!
Jay Frank e 310-526-4247

Audio

BEN JELEN Come On

BIG & RICH Wild West Show

BRIGHT EYES Lover | Don't Have To Love
CHRIS CAGLE I'd Be Lying

DIERKS BENTLEY My Last Name
FOUNTAINS OF WAYNE Mexican Wine
HOWIE DAY She Says

JAGGED EDGE What It's Like

JAHEIM Diamond In Da Ruff

JOSH KELLEY Everybody Wants You
KATY ROSE Overdrive

KILEY MINOGUE Red Blooded Woman
KORN Y'all Want A Single

MARQUES HOUSTON Because Of You
MATCHBOX TWENTY Downfall

MICHAEL BUBLE Sway

MONTGOMERY GENTRY If You Ever Stop Loving Me
PHANTOM PLANET Big Brat
SHEOAISY Passenger Seat

STACIE ORRICO | Promise
SWITCHFOOT Dare You To Move
SWITCHFOOT Gone

TAMIA Questions

LIVING END Who's Gonna Save Us
POSTAL SERVICE Such Great Heights
VINES Ride

Video

COURTNEY LOVE Mono

G UNIT Wanna Get To Know You

JOHN MAYER Clarity

JUNKIE XL Catch Up To My Step
LINDSAY LOHAN Drama Queen (That Girl)
MONTGOMERY GENTRY If You Ever Stop Loving Me
SHEDAISY Passenger Seat
STARSAILOR Silence Is Easy
VAN HUNT Dust
YELLOWCARD Ocean Avenue

MUSICSNIPPETCOM

Tony Lamptey » 866-552-9118

Hip-Hop
LIL FLIP Game Over
MURPHY LEE Luv Me Baby

wwwW americanradiohistorv com
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S ___ TELEVISION

S | TELEVISION
Lori Parkerson
202-380-4425 SATELLITE
SQUIZZ (XM48) COUNTRY MusSiC TELEVISION
; 65.9 million households i ’ H i isi i
pays | Charlie Logan e meﬁps' i Due to t.he Presidents Pay Hollda:y, Nlels.en television ratings were
|| LINKIN PARK Lyng From You Chris Part, VPMusic & Talent not available at press time. TV ratings will return next week.
TWISTA I/KANYE WEST... Slow Jamz 7 MUDD Heel Over Head
i PUDDLE OF ADDS
CHINGY One Call Away STATIC-X So
BEYONCE Me, My & 63 | EVERLAST White Trash Beautfu! K. CHESNEY & U. KRACKER When The Sun Goes Down
QAR 2 ‘ EDGEWATER Eyes Wired Sht SCOTTY EMERICK The Coast Is Clear COMING NEXT WEEK
MISSY ELLIOTT I'm Really Hot 57 ’ MONTGOMERY GENTRY It You Ever Stop Loving Me
JESSICA SIMPSON With You s2 | U-POP (XM29) ALISON KRAUSS 1/STING You Wul Be My Ain True Love . ] _
DARKNESS | Believe In A Thing Called Love 50 | Toq Ke Ily LEANN RIMES This Love FI‘IIIEIY, 2129 « Simple Plan, The Tonight Show
KANYE WEST Through The Wire 49 ing Si JULIE ROBERTS Break Oown Here . R Wi local list-
COLDPLAY W Sign ) i fith Jay Leno (NBC, check local li
BRITNEY SPEARS Toxic 46 LRI SHANIA TWAIN It Only Hurts When I'm Breathing *Indigo Girls, The Ellen De- Al
a6 | PONAN KEATING She Betives . = Heck local listings  ings for time).
BLINK-182 | Miss You % | Lean anoter oy o eneres Show (check local g Gy S,
nJAsHsUgTNUig hFlesnLl?]Vfo & With A Boy 35 | GOMEZCatch Me Up TOP 20 ™w W for time and channel). ora ; Sh
Wi I — . .
EVANESCENCE My Immcrtal 28 A A KENNY CHESNEY There Goes My Life 29 26 «Elion John, The View (ABC, qu:d Lengman (CBS, check local
NICKELBACK Someday 27 | THE LOFT (XM50) | L M LD L Zig2e check local listings for time). listings for time).
OFFSPRING Hit That % i TOBY KEITH American Soldier 28 28 ! . « Nick Lachey Conan O'Brien.
KATY ROSE Overdrive 26 Mike Marrone JOSH TURNER Long Black Tram 2% 28 * Ben Harper, Late Night With g
L ANNE MCcCUE Crazy Beautifil Child BRAD PAISLEY Little Moments 26 26 Conan O'Brien (NBC, check local
SEAN PAUL I'm StllIn Love Wilh You gg ANNE McCUE Gandhi CLAY WALKER | Can't Sleep 2% 18 ~Y LT Tuesday, 2/24
MloeSng = ELTON JOHN Candle In The Wind SARA EVANS Perfect 25 2 listings for time). .
EAMON F*“k It (1 Don't Vant You Back) gj GRANT LEE PHILLIPS Hickory Wind BUDDY JEWELL Sweet Southern Comfort 25 24 « RZA, Late Late Show With Craig * Tom Jones, Ellen Detzeneres.
BLACK EYED PEAS Hey Mama ‘ GRANT LEE PHILLIPS Liy-A-Fassion | MINDY SMITH Jolene ' 2% 22 Kilborm (CBS, check local listings for « Ruben Studdard gues'-stars on
GRANT LEE PHILLIPS Always Friends L LR B L e ' s O One (8pm ET/P
Video playlist for the week of Feb. 10-16. EFE TR RN o SHANIA TWAIN She's Not Just A Pretty Face 24 27 time). UPN’s One on One (8pm ET/PT).
: | TRACE ADKINS Hot Mama 23 2% < K » Patti LaBelle guest-stars on
anye West,
| JEFF KLEIN Keep it (Like A Secret) JIMMY WAYNE | Love You This Much 2 2 * French chks and Kany UPN's Al of Us (8:30m ET/PT)
JEFF KLEIN Everything Is Alright KEITH URBAN You'll Think Of Me 21 19 Last Call With Carson Daly (NBC, S 8 :
PHIL ROY Amazing SHEDAISY Passenger Seat 0 6 check local listings for time). » Joss Stone, Jay Leno.
David Cahn JOE NICHOLS Cool To Be A Fool 13 1 « Tom Jones, Craiqg Kilborn
General Manager gt RAW (XMG6) BROOKS & DUNN You Can't Take The... "7 Saturday, 221 » Lrag :
Leo G. SHERYL CROW The First Cut Is The Oeepest 11 12 e )
2 ] FIRST DRAET Too Many Peoale ' DIERKS BENTLEY My Last Name 11 « Christina Aguilera hosts and Wednesday, 2/25
| SQUAD UPLIL FLIP Headachin’ CLINT BLACK Spend My Time 1t Maroon 5 perform on Saturday « Norah Jones, The Dly Show
el SIS UG gg WATERCOLORS (XM71) Airplay as monttored by Mediabase 2477 Night Live (NBC, 11:30pm ETPT). i, o Stewart (Gomecy Central,
CHINGY One Call Away Trini between Feb. 0-14, Munday 2123 I ETPT
OFFSPRING Hit That 2 rinity y pm ).
DARKNESS | Befieve Iri £ Thing Calfed Love 24 CASSANDRA WILSON Fraglle «Murphv Lee. Jermaine Dupri
TWISTA {/KANYE WEST... Siow Jamz 21 ye QUNTRY (XM12) phy 1’) e P Thursday, 2/26
SEAN PAUL I'm Still In Lave With You 20 . and Nelly, Ellen DeGeneres.
TRILLVILLE Neva Eva 20 Jessie Scott « 311, The Sharon Osboume Show * Nelly Furtado, Sharon Osboume.
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Big Noise From Fargo

Ed Schultz feels right about leaning left

bd Schultz is a big guy. The former college football
star, who admits he loves his guns and tossing back a
few cold ones with the boys, doesn’t exactly look or
sound like the poster boy for the left as he bellows his
trademark phrase — “Lock and load, baby!” — into the
microphone on his KFGO/Fargo, ND-based radio
show, now syndicated nationally by Jones Radio Net-

works.

The self-proclaimed "Big Ed” is
the Republican-turned-liberal whom
Democrats hope will be
their long-sought weapon
to combat the success of
conservative Talk radio
stalwarts like Rush Lim-
baugh, Sean Hannity and
others. [

Delivering what JRN
bills as “straight talk from
the heartland,” Schultz,
who is Fargo’s No. 1-rat-
ed talk host with 15 years
of double-digit ratings, says the time
is right for the emergence of a na-
tional radio voice to defend and ar-
ticulate the Democrats’ platform.
“Half the country voted for Al
Gore,” he says. “Don’t tell me they
don’t listen to radio.”

In recent weeks Schultz has been
on the road a lot, broadcasting his
daily show from a number of Dem-
ocratic primary states and attracting

Ed Schultz

ahost of big-name Democrats as on-
air guests in the process, including
presidential hopefuls
Howard Dean and Wes-
ley Clark.

Also stopping by to
chat with Schultz were
Representative  Dick
Gephardt, Senate Minor-
ity Leader Tom Daschle,
Senators Joseph Lieber-
man and Byron Dorgan
and New York Senator
and former firstlady Hil-
lary Clinton. You sure can’t say this
guy doesn’t have friends in high
places.

I recently caught up with Schultz
to find out why he believes that he’s
the guy who can succeed when oth-
er hosts from the left have failed at
presenting a progressive message on
national Talk radio.

R&R: What makes you want to take
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on the political right with your new na-
tional show?

ES: I believe there is a conservative
mantra out there on Talk radio in
America. They're all saying the same
thing and singing the same tune, and,
for some reason, they have done a
good job of convincing radio listen-
ers across the country that a progres-
sive format won’t work.

I don’t buy that. I have a lot of
confidence, and I really believe that
this show is going to take off. I've
been in radio for a long time, and 1
see no reason why a show like this
can’t work.

R&R: What's the mission of The Ed
Schultz Show?

ES: The mission is that of any oth-
er program, and that is to get ratings
and revenue. This show is no differ-
ent from any other: If we don’t get
ratings and generate revenues, we
aren’t going tobe around. This is not
some special project that the indus-
try has to embrace, it’s a radio talk
show.

It's aggressive and progressive,
it’s newsmakers, it’s what's happen-
ing today, and it's about what's on
the minds of Americans. It's caller-
driven, and I don’t screen my call-
ers. I don't ever plan on screening
them. I want this show to be where
America comes to talk.

many more.

TRS 2004 Update

We're less than one week away from News/Talk radio’s
largest annual gathering, the R&R
Talk Radio Seminar, taking place
Feb. 26-28 at the Renaissance
Washington, DC Hotel. Already pre-
registered to attend are News/Talk g;r#
professionals representing major “isaniisrae s
group broadcasters from across
America, including ABC, Bonneville, Buckley, Citadel, Clear
Channel, Cox, Emmis, Entercom, Hubbard, Infinity, Jeffer-
son-Pifot, Journal, Regent, Saga, Salem, Tribune and

Don't miss this once-a-year opportunity to share with and learn from
many of the best News/Talk broadcasters in the business. Check out
the full agenda of format-focused learning sessions at
www.radioandrecords.com. On-site registration will be available at the
Renaissance beginning at noon on Thursday, Feb. 26 at the TRS 2004
information desk. You still have time to invest in your station and your
career. Join us in our nation’s capital for TRS 2004.

“| want to
represent all of
us out there who
take a shower
after work.”

R&R: Have you always been inter-
ested in politics and social issues?

ES: I've always been interested in
politics and issues that affect our
country. I grew up during the Viet-
nam War in Norfolk, a big military
town. My dad worked for the gov-
ernment, and my older brother and
sister were both in college at that
time and were very much against
the war, so there were a lot of inter-
esting and spirited debates at our
dinner table. My mom was a high
school English teacher, so we were

all very well schooled and well
versed. We were always that kind of
family.

R&R: You've obviously enjoyed a
great deal of success in your local gig at
KFGO. Why take on this formidable
challenge?

ES: Timing is everything in our
business. I'm politically active, and
I believe the discourse in this coun-
try is very dangerous right now.
There is too much of only one voice,
and if I can make a difference, [ am
sure going to give ita shot.

The Democrats have underesti-
mated the effectiveness of Talk ra-
dio. Coupled with the Internet, ra-
dio is positioned for the future, and
more and more people are using it
to get their information. That's why
progressives need to have their voic-
es heard on Talk radio too.

Democrats have had enough.
They’ve been beaten up and vilified
on Talk radio for far too long. If I'm
the guy who can turn that around
in America, [ accept the challenge.

Continued on Page 18
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Big Noise From Fargo

Continued from Page 16

R&R: What is it about your success
at KFGO that you believe will translate
into national radio success?

ES: I talk about current issues and
things that affect people’s lives. To
me, the most important two words
in Talk radio are you and your. In oth-
er words, what does something
mean to you and to your family? On
top of that, I believe — unlike the
right-wing conservatives — in being
fair, and I think that will always
translate into success, no matter
what station [ am on.

R&R: How do you respond to the
argument that there is already progres-
sive Talk radio available to listeners via
National Public Radio?

ES: The comparison between
commercial Talk radio and NPR is
simply not valid. Their mission is
different, their style is different, and
their content is different.

R&R: Why do you think others who
have tried to be the liberal voice on Talk
radio have met with little success to
date?

ES: I can't address those who
have tried progressive Talk in the
past other than to say that maybe
they weren't the right people. I'm
not prepared to be the governor of
New York, and, with all due respect
to Mario Cuomo, I don’t think he
was prepared to be a radio host. I'm
aradio guy, and I know how to do
radio. ['ve delivered double-digit
ratings in every market I have ever
worked in. Now I'm just branching
out into a new area.

I know there is an appetite in lis-
teners out there for what I do. For
over 15 years conservatives have
had a safe haven on the Talk radio
dial. Democrats have never felt that
there is someplace where they can
go to on Talk radio to express their
opinions. I know I have an uphill

battle to fight, but I also know it will
work. I want to represent all of us
out there who take a shower after
work.

R&R: Can progressive Talk and
conservative Talk co-exist on the same
station, or will there be a need for “all-
liberal” stations just as there are now
“all-conservative” Talkers?

ES: Of course they can co-exist on
the same station. As OM at KFGO, |
put Rush Limbaugh on our radio
station back-to-back with my show.
I was willing to do it, and other
radio programmers out there ought

“I’'m not NPR,
and I’'m not going
to allow people
to put the
‘liberal’ tag on
me.”

to be willing to do it too. When the
show comes back with ratings and
revenues for them, those PDs are
going to be viewed as visionary.

I'm not NPR, and I'm not going
to allow people to put the “liber-
al” tag on me. I'm conservative on
some issues and progressive on
others. I'm pro-life and pro-gun,
but I'm very liberal on things like
farm subsidies, education and
health care.

What conservative Talk has be-
come today is advocacy radio. They
have one view of the world, and
they don’t want to hear about or let
anyone talk about any other point of
view. They have vilified Democrats
for years, to the point where there
is now a school of thought in our

industry that nothing else but con-
servative Talk will work. It makes
my blood boil.

R&R: While conservative hosts seem
proud to say, “I'm a conservative,” is
there some sort of defensiveness on the
part of those on the left about being called
aliberal?

ES: Yes, but only because it is a
term that has been vilified by the
hard right.

R&R: But conservatives would
countercharge that it is the left that has
labeled all of them “right-wing wackos.”

ES: Well, some of them are. They
can sure dish it out, so now let’s see
if they can take it.

R&R: You were recently in Washing-
ton for the president's State of the Union
speech. How did his report square with
your perspective on the state of Ameri-
ca?

ES: First of all, he must have got-
ten his budget director from the
planet Mars. What this administra-
tion isallowing to happen and what
they are proponents of is absolutely
disastrous for this country. They are
pulling out a credit card and hand-
ing the bill to the next generation,
and the way they are running this
country is about asimmoral asitcan
possibly get. Sure, you can have a
great economy if you're willing to
write $500 billion worth of hot
checks.

We're running up record deficits,
and the jobs are not following in this
economy. We're stringing our mili-
tary out too thin, we're not funding
education, and health-care costs are
rising in double digits from year to
year, so don't tell me the economy
is in great shape.

Yet we’re having no debate on
this issue on Talk radio in America
because we have about 450 conser-
vative talk show hosts out there who
are grabbing their bullet points from
the White House and walking in
lock step with whatever this admin-
istration says.

R&R: What's your take on the nar-

rowing field of Democrats vying to take
on George W. Bush in November?

ES: It's great that the Democrats
have had so many candidates, and
Iowa was a great example of what
happens when you have real debate.
You never really know what's going
to happen in an election race. Many
of the conservatives in this country
had left John Kerry’s campaign for
dead, and look where he is now.

R&R: Where do you and your listen-
ers stand on the war in Iraq?

ES: In the run-up to the war, |

“| think that the
Democrats have
underestimated
the effectiveness
of Talk radio.”

asked some very hard questions on
my show, and I got a lot of listener
backlash. This administration
worked the country into a frenzy
and prepared us mentally to go to
war. In hindsight, based on what we
were told and where we are right
now, we need to review this so that
we don't get ourselves stuck again
messing around with flimsy intelli-
gence and any kind of government
deception of the people.

We were told that Saddam was

45 minutes away from launching
nukes, that they were trying to
buy uranium from Africa. They
even outed a CIA operative! It
took them three months to launch
an investigation into that, but
when [former Treasury Secretary]
Paul O’Neill gave his opinions
publicly, it only took them one day
to threaten him.

R&R: [ take it you would like to see
regime change in Washington?

ES: Absolutely, based on health
care, based on fiscal policy and
based on foreign policy. And this
president has got ice water in his
veins when it comes to shipping
jobs overseas. He doesn’t even ac-
knowledge it as a problem. He
doesn’t care about the American
worker. All he cares about is cor-
porate profits and lining his cam-
paign pockets.

R&R: Any advice for comedian Al
Franken, who has recently signed with
another network, as they say, to host
a progressive Talk radio show?

ES: Good luck, and welcome to
the flock. I hope he makes it. I've
never met Al, and I don’t know
any of the people involved in his
project or their mission. I'm not
here to wish bad on anybody in
the industry.

R&R: Finally, if I'm a manager or
PD of a Talk station, what's the best
reason for putting your show on my
already successful right-of-center
station?

ES: Radio stations that get
communities to respond to their
programming are going to win
ratings. You put Ed Schultz on,
and you are going to have people
talking about you and sampling
your radio station. You're going
to find out that we put on a good
radio show, and you’re going to
gain ratings and revenue. This
isn’t The Gong Show.

TALK BACK TO R&R!

Do you have guestions, comments
or feedback regarding this column
or other issues?

Call me at 858-486-7559
or e-mail: apeterson@
radioandrecords.com

REGISTER NOW!

www.radioandrecords.com
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’FUN Year With
The Beatles

Continued from Page 1

Immediately after Kane’s arrival at
the station, a quartet from Liverpool,
England stormed America’s shores.
Since Beatlerrania quickly became a
legitimate news story, Kane was sent
to cover the quartet’s arrival in the
Magic City. “When | first met The
Beatles in February 1964 in Miami,
when they first came, there was justa
news conference and the tumultuous
greeting at the airport,” he says.

The Beatles came and went that
time, but in May 1964 WFUN man-
agement learned that an unprecedent-
ed American tour was being planned
for the Fab Four. Kane was asked to
use his prowess as a journalist to get
an interview with the band when they
visited Jacksonville to play at the Ga-
tor Bowl.

“They listed the dates, and I had
never seen anything like it,” Kane
says. "It was Z5 locations, 33 days, 40-
something concerts.”

Kane wrote to Beatles manager
Brian Epstein asking for some quiet
time with the band. “1 wrote to him
explaining that the station was going
to fly abunch of kids up there and that
1'd love to get one-on-one with The
Beatles,” he says. “In the letter [ put
my business card and a couple of per-
fumed letters from fans that I found,
and that was that.”

A Nose For News

Kane soon received a reply from
Epstein inviting him to go along on
the tour. All Kane needed to do was
pay $3,000 tc cover his expenses. “I
went to my GM and said, ‘First of all,
how the hell are we going to pay for
this?”” Kane recalls. “The PD thought
it would be great to syndicate the re-
ports across the country.

“Then there was the issue of my
going, and I pleaded with him not to
send me. I said, ‘Thisisajob fora D]’
Although I was 21 years old at the
time, [ had been in news since I was
16, and 1 was a real news gatherer.
News gathering was the most exciting
part of my lifz.

“The GM and the PD were very
smart people, in retrospect. They said,
‘We need a newsman, because it has
to be a creative story every day. We
don’t want somebody to go and say,
“It's groovy to be here with The Beat-
les.” We want stories.’

“This is exactly what I said to them:
‘Why would a serious journalist like
me, who covers all the important is-
sues of the day, want to travel with the
band?’ That was my perspective then,
not now. [ knew that [ could make and
find stories anywhere, but I really

didn’t want to travel with them. The
station insisted.”

Kane suffered a personal loss soon
after, when his mother passed away
from multiple sclerosis, but he ulti-
mately agreed to join The Beatles on
the road and file reports back to
WFUN. On Aug. 18, 1964, he depart-
ed Miami witha 22-pound reel-to-reel
tape recorder in tow.

“I pleaded with the
GM and the PD not to
send me to cover The
Beatles. | said, ‘This
is a job fora DJ.”

“The wheels kept falling off,” Kane
says. “l used alligator clips, where you
would actually open the telephone
and attach them to nodules and then
the sound would go over the phone
system.”

Serious, Not Silly

In press conference after press con-
ference The Beatles were peppered
with dozens of silly queries. “If you
want to make a great comedy album,
get all of the news conferences that
The Beatles held in each city and lis-
ten to some of the questions,” Kane
says.

“You'd think that the American re-
porters of the time were the biggest
morons on the face of the earth. The
questions they asked were so stupid:
‘Do you wash your hair?” ‘Is your hair
real?” ‘What did you eat for break-
fast?”

Kane, however, asked the band-
members hard-hitting questions
about the biggest news issues of the
day and things he thought young peo-
ple wanted to hear about: marriage,
the war in Vietnam, the assassination
of President Kennedy, and social mo-
res in the US.

How did they react? “I think that
they liked me a lot,” Kane says. “If
you listen to the CD that is included
with my book, you'll see what kind of
relationship there was. [ think they
viewed me as some kind of straight
man, a real serious guy, in contrast to
their environment, which was serious
about entertaining, but in more of a
show-biz kind of atmosphere.”

The Lowdown On Lennon

Kane had access to the band just
about every day, and he says they
were eager to sitaround and talk with
him. While he had a rapport with all
of the bandmembers, his two favorite
Beatles — in terms of chemistry —
were John and George.

“First of all, John Lennon was a
man who said in public what he
thought in private,” Kane says. “That
in itself could be very dangerous, and
he did so much to the chagrin of Brian
Epstein, who was a very politically
correct kind of guy. He protected The
Beatles” image like you wouldn’t be-
lieve.

“When Lennon started spouting off
about war and the goofiness of soci-
ety and how young people are treat-
ed and the Kennedy assassination and
issues surrounding life, Epstein was
horrified. He just couldn’t believe it.”

When Kane met up with The Beat-
les again in 1966, joining the tour for
three stops, he encountered a “very
pissed off” Lennon. “He saw that my
head was partially shaved, because
was just two months out of basic train-
ing in the Air Force,” Kane says.

“He zave me a lecture and then of-
fered tc bring me over to England to
get me ajob, to get me out of the US.
1 explained to him that I wasn’t crazy
about the conflictin Vietnam but [ had
to do what I had to do, and | wasn't
going to leave my country.

“Lermon was a guy who remem-
bered things. In May 1975 we had
WEFIL/Philadelphia hold an on-air
marathon broadcast to raise funds for
MS, and I invited John to come and
join us. The disc jockeys never be-
lieved he would show up, but he
came.

“We raised about $300,000 over a
weekend, and for the majority of the
hours John was on the air. He remem-
bered what had happened to my
mother, and he did it for me. That’s
the kind of guy he was. And he did
the weather on my show, which was
a piece of work in itself.”

‘Beatles And
Children First’

Kane also had a strong relationship
with Harrison. “George was fascinat-
ing. He was always called the ‘quiet
Beatle,” but that was a lot of BS. The
fact is that George was called the qui-
et Beatle because he stayed quiet un-
less he had something to say. But
when he had something to say, he had
something to say.

“This was not a man of small talk,
but a man of intense intellect. He was
the first person I ever heard in my life

www americanradiohistorv com
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International Airport.

Beatlemania 2004

On Feb. 7 Oldies KBSG/Seattle commemorated the 40th
anniversary of The Beatles' arrival on American shores
by re-creating the event with Beatles tribute band RAIN
at Seattle’s Museum of Flight. The faux Beatles were
greeted by a crowd of more than 5,000 Fab Four fans,
who watched RAIN descend the ramp of a British
Airways Concorde at 1:20pm, exactly 40 years to the
minute after The Beatles’ arrived at John F. Kennedy

RAIN treated attendees to a set of songs that matched those
performed by The Beatles in their first three appearances on The Ed
Sullivan Show, and KBSG aired the free concert. KBSG moming co-
host Fastlane Phillips said, “It was like 1964 all over again. It was the
return of Beatlemania for everyone who was there.”

£ 'i i

B

in 1964. Or is it?

HOCUS FOGUS it's The Beatles arriving in the United States for first time,

talking about the inner self, making a
spiritual connection, understanding
other people and being peaceful. He
was way ahead of his time. He was a
very heady guy and also had a great
sense of humor.”

It was Paul McCartney, according
to Kane, who was really the “quiet
Beatle.” “Anybedy who traveled with
them will tell you the same thing,” he
says. “He's a delightful guy, but very
subdued, and he was very careful
about what he said.”

When it came to the stage, however,
McCartney set himself apart from the
rest of the group. “He never met a
stage he didn’tlike,” Kane says. “This
is a man who waited with bated
breath to go out there and perform.

“John would be sweating profuse-
ly before every concert. Paul could not
wait. He made love to the audience
with his eyes and his body language.
He was a master performer and may-
be the most charismatic superstar I've
ever seen in the way he approached
the audience.”

About Ringo, Kane says, “He was
simply a fantastic interview — notas
good as John or George, but very stim-
ulating.” Interestingly, according to
Kane, Ringo remembers nothing from
The Beatles’ tours today.

Kane was even in a potentially life-
threatening situation with The Beat-
les. “We were flying from Minneapo-
lis to Portland, OR, and the right en-
gine of the Electra was on fire,” he
says. “I actually noticed it — it was
one of the few nights where they
hadn'tinterrupted my sleep by throw-
ing ice cubes down my back.

“I'told the pilot, and everybody was
kind of freaked out. Lennon kept say-

ing, ‘Buddy Holly, Buddy Holly." 1 told
him to stop. We were zoing to make it,
and | knew we would be fine, but as
we were going dowa, Lennon said,
‘Just remember, if there's ever an emer-
gency, it's Beatles and children first.”

Radio Saviors

According to Kane, radio was dy-
ing in the early 1960s. It was The Beat-
les who helped recharge the medium,
especially Top 40. “The Beatles resur-
rected radio single-handedly,” he
says. “They brought stations to com-
bat against each other. Every station
inevery market had i*s own radio war
going.”

After the 1966 Beatles tour, Kane
accepted an offer to move to Philadel-
phia and join WFIL. Three years later,
at age 29, he was anchoring the news
for WFIL's sister TV station, now
known as WPVI.

Kane retired from day-to-day news
anchoring in December 2002 and to-
day runs a consultancy that works
with Comcast’s CN8 cable channel.
He also writes a twice-monthly col-
umn in the Philadelpkia quirer and
provides commentary and analysis
for News KYW-AM, Philadelphia.

All that success points back to
1964. “There were several things that
the Beatles tour did,” Kane says.
“Number one, it taught me how to
travel. It also brought me to a larger
stage and a different type of report-
ing. | was reporting on a cultural
phenomenon. I think it was a defin-
ing moment in my career, in terms of
making me very well known in the
radio business. | would have never
succeeded as an anchor if [ wasn't a
newsman first.”
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Getting A Head No Easy Feat

Pa.nu: holds the city of Philadelphia in its icy grip, as one
of the city’s true icons has gone missing: the giant fake fuzzy
head belonging to Phanatic, the Phillies mascot. Jumping right
into the action, Beasley’'s WLDW put up a $5,000 reward
for its safe return and began running sensitive promos like
this: “You give us head, we give you cash.” WLDW Promo-
tions Director Rob Zilla says, “Philly is the only city where
crime pays — to the tune of $5,000.”

Last week the station held a candlelight vigil in the park-
ing lot, inviting all area mascots in a show of solidarity. “It was
a who's who,” says Zilla. “We had
Phlex of the Philly Phantoms
hockey team, Mad Dog of the
Philly Wings lacrosse team, the
Temple Owi, the LaSalle Explorer,
the St. Joe's Hawk, etc. We
couldn’t find a proper prayer that
would fit a stolen mascot head, so

A bird on the head is worth ... we just read the |2 Steps of AA.”
oh, never mind.

One mascot noticeably absent —
and who remains under a cloud of suspicion at press time
— was Hip Hop of the 76ers. “He conveniently claims he
had to fly to L.A. for the All-Star Game last weekend,” says
Zilla, unable to hide his disgust.

Leap Of The Friggin’ Week™

KQXR/Boise, ID PD/afternoon dude Jacent Jackson is be-
ing treated for market whiplash as he girds his loins (ouch)
for a free trip to Chicago to become Asst. PD/MD of Emmis
Alternative WKQX (Q101). The search is now underway
for his replacement in Boise, and Jackson offers this free bit
of rural survival advice to anyone looking to fill his size-12
shoes: “In Idaho, if you hit a cow while you're driving, it's
your fault, and you have to pay the farmer. There is an ac-
tual question about the free-range law on your driving test
when you move here.”

The Programming Dept.
* After a two-year marriage, KKRZ/Portland, OR and
PD Michael Hayes will amicably divorce at the end of next

week. “I'm just looking for the right situation — obviously, a
CHR/Pop or Hot AC station, preferably on the West Coast,”

Hayes tells ST Daily. Reach out to him at 503-259-3272 or
sixshare@aol.com.

Folks interested in this choice gig should get their materi-
als in front of Clear Channel/Oregon Regional VP/Program-
ming Tony Coles, pronto. Mail your package to Coles at 4949
SW Macadam Ave., Portland, OR, 97201, or e-mail your
tastefully sized, non-e-mail-crashing file to tonycoles@
clearchannel.com.

* After four years as PD of WMMR/Philadelphia, Sam
Milkman exits. OM Buzz Knight is searching for his replace-
ment.

* Congrats to Rob Morris, who, despite the region’s pain-
fully short, five-week golfing season, just signed a new deal
to remain PD of KDWB/Minneapolis for another three years.

* Calvin Hicks returns to the CHR side of the biz — as
the new PD/afternoon personality at Cumulus CHR/Pop
WMGB/Macon, GA. “| was just waiting for the right oppor-
tunity to come along, and here it is,” says Hicks, best known
for his PD stints at WSSX/Charleston, SC and WWXM/Myrtle
Beach, SC. Most recently, he was working as a morning show
producer/promotions guy at WALR and WFOX/Atlanta.
Hank Brigmond, who had been doing double PD duty at
WMGB & WPEZ, will now focus his energies solely on
WPEZ.

* KHHT (Hot 92 Jamz)/Los Angeles Production Director
Ron Shapiro adds Asst. PD duties.

* KCLB/Palm Springs, CA Asst. PD/afternoon dude Rick
Sparks is upped to PD, taking the heat off of Programming
Manager Gary DeMaroney, who's been acting PD for the past
year. “I've got a full staff in place, the last book was up, and |
don't have to shovel snow!” says Sparks.

* In the wake of last week’s announcement that Artistic
Media Director/Top 40 Casey Daniels was stepping down as
PD of WNDV (U93)/South Bend, IN comes word that Asst.
PD/afternoon jock A] Carson has been named interim PD.

* The budget bug bites KCPX/Salt Lake City PD lan
McCain, who exits due to corporate downsizing. Reach out
to him at 402-202-1041 or imccain@hotmail.com.

* Carson Scott, PD of Triad Country WAIB/Tallahassee,
FL, heads north to become MD/night guy at South Central
Alternative WNFZ/Knoxville.

* Veteran Florida broadcaster Bob DeCarlo is the new
PD/morning personality at Styles Media Soft AC WVVE/

¢ Infinity promotes Dave McDonald and
Tom Humm to Sr. VPs/Market Manag-
ers in Portland, OR and Las Vegas, re-
spectively.

* Mark Renier rejoins WNNX/Atlanta as
GM.

* Ross Zapin tapped to head Dream-
Works Rock and Modern Rock promo-
tion departments.

* Tom Langmyer promoted to VP/GM of
KMOX/St. Louis. [

) eI |

* John Hare named President of ABC Radio.

* Ken Berry elevated to PD of KGO-AM/San Francisco;
Greg Tantum named News Director.

* John Brown elevated to Sr. VP/Promotion of Curb
Records.

/) 21

* Valerie DelLong rises to VP/Promotion
at EastWest Records America.

* Rob Garland appointed VP/Promotion
at Elektra Entertainment Group.

* Liz Kiley recruited by The Box as Dir./
Radio Affiliations.

o Jeff “Ozzie” Sattler named VP/GM of
WLLZ/Detroit.

/Y ZIAI

AG0

Valerie
DeLong

* Tunc Erim promoted to Sr. VP at Atlan-
tic Records.

* Mark Chernoff named PD of WJFK/
Washington.

WUV FARS AGO

* Kevin Metheny named Dir./Programming at MTV. l

* Richard Mcintosh named VP/GM of WLUM & WAWA/ |
Milwaukee.

* Paul Michael Tyler promoted to PD at WSNI-FM/Phila- |

Tunc Erim

deiphia.
* Dick Penn named Sr. VP at NBC Radio Networks.

J
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BRIGHT COLORS.

LONG-LASTING.

WEIRD? WIRED? WACKY?

He’s a loyal listener with the power to help you during
ratings. Give him a station decal from Communication
Graphics and watch your TSL grow.

800.331.4438 - www.cgilink.com
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DURABLE. WEATHER-RESISTANT,
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Panama City, FL. DeCarlo is best known for his decade-long
run as PD/morning personality at AC WUSA/Tampa, back
when it was owned by Gannett. Most recently DeCarlo was
OM of Wiaitt Radio’s Panama City cluster.

‘And Then It Got Weird....

Apparently. Linkin Park are fairly well loved in the Midwest,
as evidenced by the outlandish lengths
to which their fans will go to score
free tickets. Active Rocker WJJO/
Madison happened to have a few
pairs to blow out, so they decided to
test the waters to see just how far
they could push their listeners — and
“ the boundaries of good taste. PD
. Randy Hawke shares several heart-

’ warming stories with ST. “One lady
See other end. made a naked snow angel — on a mi-
nus- | |-degree winter day! A ‘gentle-
man'’ licked his cat’s ass, and another guy French-kissed his
“When he

was done, the mother actually said, ‘t have not been kissed

mom for 12 seconds!” says a dry-heaving Hawke.

like that in a while!"” Seconds later Hawke began drinking
heavily.

In Other News

Legendary CHR jock Dude Walker (pictured) is helping
to organize a 25th anniversary reunion of
the staff of his old station, WRQX/
Washington, from its era as CHR
“Q107.” Walker, who did mornings with
newsman Doug Limerick, asks all inter-
ested alumni to set aside Saturday, April
17 to reunite. Original Q107 staffers like
Dave Thomson, Joe Cipriano, Uncle

Johnny and Sandy Weaver have already
committed. Don’t tell anyone, but the party will be held at
3pm at Ireland’s Four Provinces, 3501 Connecticut Avenue
NW, Washington, DC. Interested Q107 alumni may reach out
to Walker at dude@dudewalker.com.

¢ Tom McDonald, the artist formerty known as “Bo Ben-
jamin” at WHWK/Binghamton, NY and WCEO-AM/Colum-
bia, SC, has tarown his hat into the political ring — albeit a
tiny one: McDonald has announced his bid to grab a vacated
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Town Council seat in exotic Irmo, SC in a special election to
be held in April. Not to worry — he won't be giving up his
day job as Sr. Account Exec with Citadel/Columbia SC.

* Under the watchful ears of PD Big Dave Eubanks, Travis
CHR/Pop WNHT (Hits 96.3)/Ft. Wayne, IN has made
some programming and jock adjustments. In the wake of
crosstown CHR/Rhythmic WJFX's No. | ranking in the fall

crew are now leaning
the station further
into the rhythmic
il realm while retain-

Married morning
duo Davin & Ana
Friendly slide over
to the same shift on sister Hot AC WYLT (My 103.9). Hits
MD Goose slides into the new Hits Morning Madhouse, team-

Not the station “Van.

ing with Van, a.k.a. Brian Van Bokkelen, who's inbound from
WLHR/Panama City, FL.

Quick Hits

* After five years, Danny Czekalinski has done his last
morning show for Infinity’s WQAL (Q104)/Cleveland. “Danny
has been trying to get to Florida for a while, to be closer to
his mom,” PD Alan Fee tells ST. “He made a life choice, and
it's hard to argue with that. | have no doubt that he'll find
some great gig in Florida, then call and torture us by telling
us how warm it is dewn there.”

* Effective March 7, longtime Open House Party host John
Garabedian will hand over the Sunday-night hosting duties to
former WFLZ/Tampa night stud Kane. But don't worry, kids,
Garabedian will continue to host Superadio’s OHP every Sat-
urday night on over 140 stations across this great land.

* Night guy Nick Andrews exits Radio One Alternative
WLRS/Louisville. PD Lance Hale is seeking a replacement
who also enjoys long walks on the beach, pina coladas and
cuddling — but not necessarily in that order.

* KBKS/Seattle inks Jubal Flagg as the new Executive Pro-
ducer of The Jackie & Bender Morning Show. Flagg is formerly
of the Fox Sports Net’s Tony Bruno Show.

* Former KNEV/Reno, NV Asst, PD/MD Maverick resur-
faces as the new morning guy at Christian KXWA/Denver,
which will go live on March 1.

book, Eubanks and |

ing its pop sensibility. |

|
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KNEWY/San Francisco dispatched several mobile, inter-
active billboards to locations not far from the courthouse
where accused wife murderer Scott Peterson's case is be-
ing heard. Featuring a photo of Peterson in his orange
jumpsuit with the headline “Man or Monster?” the boards
also have a toll-free number that listeners can call to vote
on Peterson’s innocence or guilt. Not surprisingly,
Peterson’s attorney, Mark Geragos, isn't happy about the
boards, but experts say the stunt is perfectly legal.

Talk Topics

* Tracy T. Gilliam is named GSM of Infinity Oldies KRTH/
Los Angeles. Gilliam joins from Premiere Radio Networks,
where she was VP/Integrated Business Solutions.

* Westwood One's new Ron Insana Show debuted on Feb.
14 with a reported 30-plus charter affiliates, including WCKG/
Chicago, KNEW/San Francisco, WTKK/Boston, KTRH/Hous-
ton and WTNT/Washington. Thanks for listening.

* On the heels of Doug Kellett's elevation to PD of News/
Talk KNRC/Denver comes a boatload of cther changes:
Morning host Greg Dobbs voluntarily steps down due to
ongoing health problems and is replaced by Jimmy Lakey,
most recently with crosstown Salem News/Talker KNUS.
Wiait, there’s more: Evening hosts Dominic Brascia and Bill
Thorpe exit as Radio America’s syndicated Michael Reagan

| moves into the 6-9pm siot.

Condolences

* Margaret T. O’Brien, mother of former R&R sales-
person Barry O’Brien, passed away Monday, Feb. 16 at her
home in Falmouth, ME, at the age of 94. The funeral is set
for Feb. 20 in Shrewsbury, MA,
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Hip-Hop’s Changing
Complexion

New faces, sounds emerge from genre’s mass influence

It was 25 years ago that many people first heard hip-
hop on the radio via The Sugarhill Gang’s 1979
“Rapper’s Delight.” The Gang didn’t invent hip-hop,
but they were the first rappers to have an international
smash in the genre. While many pundits saw this new
form of music as a fad, hip-hop became more than just
a new sound; it became a culture, a movement, an ex-
plosion that’s produced some of the most exciting

music in recent history.

And the shock waves of that explo-
sion made their way from the inner
city to the burbs. Go to any suburban
mall, and you'll see g 3
kidsofall colors, shapes  §
and sizes sporting f
Sean John or Enyce
gear and speaking the
slang of their favorite
stars. If you need more
proof that hip-hop is
fully entrenched in
pop culture, turn on
the tube, and you'll hear

Bubba Sparxxx

be found spitting rhymes these days.
Over the years we've seen a number
of white boys on the mike, both good
? (nice Jewish boys by
w4 the name of Beastie),
| bad (Canadian one-hit
wonder Snow) and
ugly (not-from-the-
streets Vanilla Ice).
‘And, of course, we all
d know how big a star
§ Eminem has become.
Nowadays there are
more ethnicities than

actress Fran Drescher
in an Old Navy commercial saying
her shizzle’s gone fizzizzle.

The impact of hip-hop has traveled
overseas as well. Ever hear Brit-hop?
No, that’s not a joke ... well, it was
until British white boy Mike Skinner,
ak.a. The Streets, hit the scene. Origi-
nal Pirate Material, Skinner s 2002 mas-
terpiece, is a slice of teenage life in the
UK. delivered in a conversational
cockney rap-sing style, and it's a bril-
liant overseas adaptation of American
hip-hop.

And there’s more to come. Witness
Dizzee Razcal, a 19-year-old East Lon-
doner who's delivered an off-the-wall
critically lauded debut by the name of
Boy in da Corner. Released on indie-
rock-friendly Matador Records,
Razcal is making inroads in the USS.
via Alternative stations like KROQ/
Los Angeles and WFNX/Boston,
which have added the lead single,
“Fix Up, Look Sharp.” And with his
unique blend of UK. garage, hip-hop
and drum & bass, Dizzee beat out
bands such as Radiohead, The Dark-
ness and Coldplay this past Septem-
ber to walk away with the U.K.’s Mer-
cury Music Prize.

Hick-Hop Hero

Once and still a predominantly Af-
rican-American genre, hip-hop's in-
fluence has been so great that per-
formers of pretty much any race can

ever in hip-hop. Back in
2001 hip-hop fans were groovin’ to a
nasty new track by the name of
“Ugly.” When listeners saw the vid-
€0, you could almost hear the collec-
tive gasp and feel the subsequent fren-
zy. A football player-turned-rapper
from backwoods Georgia, Warren
Anderson Mathis, better known as
Bubba Sparxxx, had arrived.

With the buzz growing from his
self-released 1999 album Dark Days,
Bright Nights, Sparxxx’s
material landed in the
hands of Interscope’s
Jimmy lovine. Missy
Elliott’s producer of |
choice, Timbaland, was
so impressed that he
made 2001’s reissue of
Dark Days the inaugu-
ral release on his Beat
Club Records label,

eung, the New York by way of Miami
rapper who is now part of the Ruff
Ryders crew (DMX, Eve, et al.). The
son of middle-class parents who im-
migrated to Florida to better their
lives, Auyeung was turned on to hip-
hop in the sixth grade, when he heard
LI Cool J's “Mama Said Knock You
Out.”

From there, he began freestyling
and winning rap battles. He worked
in his parents’ restaurant in order to
save up enough money to take week-
end trips to New York to go up against
MCs there. By the time he was 17,
Auyeung knew that a career in rap
was preferable to college.

On his trips to the Big Apple he
hooked up with Kamel of Crafty
Plugz, who was impressed by Auye-
ung’s skills on the mike and took the
young rapper under his wing. From
there, Auyeung dominated MC bat-
tles on BET's 106t & Park’s “Freestyle
Friday.” He was inducted into the hall
of fame after winning seven straight
weeks, which also led to a record deal
with Ruff Ryders.

Now Auyeung has delivered his
debut single, “Learn Chinese,” has
appeared in a movie (Too Fast Too Fu-
rious) and is set to drop his debut al-
bum, The Rest Is History, on March 23.

Emo-Hop?

The hottest new genre on the lips of
music journalists is “emo rap.” If you're
not familiar with the whole emo genre,
picture a personal dia-
ry set to music. The tag
has been pinned on ev-
eryone from Dash-
board Confessional to
| The Used, and the look
I is everything from hip-
ster eyeglasses and
tight T-shirts to what
the average teenager
would wear at the

and, thanks to “Ugly,”
the album went gold.

Bubba's hick-hop is back on his
most recent release, Deliverance, where
you can hear harmonicas and fiddles
entwined in Timbaland’s beats while
Sparxxx rhymes about fishing poles
and moonshine. Amazing things can
happen when mix tapes from New
York find their way down South.

Learn Chinese

An even more unlikely new face
belongs to Chinese American Jin Auy-

Warped Tour.

Open Spin’s latest “Next Big
Things” issue, and you'll find an ex-
cellent article by Jon Caramanica on
the subject, “Emo Rap: Up From the
Underground.” “In 2004 the hottest
thing going in below-the-radar hip-
hop is that most foreign of rap con-
cepts: feelings,” he writes.

“Feelings of love. Feelings of inse-
curity. Feelings of despair. For an in-
creasingly vocal niche of the under-
ground, rap bravado is a relic of the
past — fear and loathing have re-
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SusieOn A ‘Roll’

in Gainesville

Unsigned artist pulling No. 1 phones

Down in the Sunshine State, things have been hot for un-
signed talent Susie. Her song “Slow Your Roll” has ignit-
ed phone lines at WKYS/Gainesville, pulling in No. 1 re-
quests. And she doesn’t even have a record deal.

At one point rated No. 6 in the nation for tennis, Susie received a full
scholarship to Duke University. But after three years she took a year off
to focus on music when the opportunity arose. She and manager Ben
Gershon had been in contact with Lava Records for about three years,
and Sr. Director Andy Shane had an
opportunity for Susie to record a track
| with rapper Fat Joe. Susie flew out to
Los Angeles, spent two days in the
studio and headed back to Florida with
| “Slow Your Roll.”

From there, Gershon says they
started an old-fashioned face-to-face
promotional tour that resembied a
presidential campaign. They'd hit the
beach with a boom box, and Susie
would sing the song to people,
sometimes performing it hundreds of
times a day. At Susie’s expense they also bought ad time in the
Gainesville and Panama City markets on MTV, VH1, BET and the WB,
and she performed wherever she could across Florida.

“We had a minimum amount of funds but put in the maximum
amount of hours,” says Gershon. “Some days we'd be up at 6:30am
and come back at 11pm. When you shake somebody’s hand and sing
them a song face to face, they remember it forever.”

And the tactic worked, especially at WYKS. “Requests have been at
a record level at night,” says WYKS PD Jeri Banta. “I can’t remember a
single with the total volume of calls that ‘Slow Your Roll' has received.
In the two months we’ve been playing it, ‘Slow Your Roll’ has been one
of the top 5 most requested songs every week and typically is No. 1.
Susie has the talent and the work ethic to be a star.”

at561-852-8177.

For more info on Susie, contact Ben Gershon at G&G Management

placed bitches and
money.”

Or perhaps it's come
full circle. Maybe we're
back to Grandmaster
Flash’s “The Message,” |
where he blends social |
commentary with an |
edginess not found in |5
the work of the Cristal- =
sipping sect that domi-

Atmosphere

| nywise, Bad Religion
| and The Dropkick
| Murphys. At first
| glance this may seem
like an odd coupling.
Think a little more
about it, though, and it
makes all the sense in
the world: This is the
new punk. Other acts
associated with Atmos-

nates MTV. “It’s like a

jungle/Sometimes it makes me won-
der/How [ keep from going under.”
Flash was truly on the edge, and you
could feel itin the thvmes and the beat.

At the leading edge of the whole
emo rap thing is the Minneapolis-
based collective known as Atmo-
sphere. “Trying to Find a Balance,” the
excellent first single from the group’s
fourth LP, Seven’s Travels, echoes
Flash’s funk.

Atmosphere is fronted by 31-vear-old
Sean “Slug” Daley, the son of a black
father and white mother who divorced
while he was a teenager. The group’s
confessional grit is resonating with a
whole new generation of hip-hop fan,
and Seven's Travels is a must-listen, coast-
to~coast diary that taps into the Sturm
und Drang of America’s youth.

Independents’ Day

You won't find emo rap on a major
label or rap imprint. Atmosphere, for
example, are on the roster at punk la-
bel Epitaph, alongside acts like Pen-

phere’s Rhyme Sayers
Collective, such as Eyedea & Abilities
and Rhode Island’s Sage Francis, also
now call the label home.

Other emo rap acts cropping up
include white rap artists like Aesop
Rock (on indie rap label Def Jux) and
Buck 65. If you thought Britain was
a strange place to find the next wave
of hip-hop, consider the fact that
Buck 65 (a.k.a. Russian novel fan and
college grad Rich Terfry) hails from
the Canadian province of Nova
Scotia. He's turned into a surprise hit
for Warner Canada, selling over
25,000 records.

And all that is just the tip of the ice-
berg. There are a million more stars
out there to be found, and the next
hip-hop genius could be uploading
the next big thing via MP3 on a home-
made website this weekend. Sure, the
aforementioned acts haven’t had
Shady’s success yet, but it may notbe
long before these new artists and
sounds creep out of the shadows and
into the spottight.
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A million
Norah Jones j
fans can’t be
wrong. i
That's the
number of fans |
who plunked |
down good
money for the
Blue Note chanteuse’s Feels Like Home al-
bum, which debuts at No. 1 in a week that’s
up 20%, thanks to Jones, the Grammys and

e FA,

Norah Jones

week total for a female artist since Britney
Spears’ Oops I Did It Again notched 1.3 mil-
lion in its first week of release, in May 2000.

In addition, )
Jones’ debut ef- ! %
for.t, Come Away ’ .@
With Me, storms
back into the top
20 at No. 18, with
a 100% sales
boost.

Roc-A-Fella/
IDJMG produc-
er-turned-rap star Kanye West proves no
slouch, as his College Dropout bows &t No. 2,
with almost 450,000 in first-week sales.

Last week’s No. 1, BNA's Kenny Chesney,

Kanye West

Kast reap the benefits of their ubiquity with
a 177% rise and a No. 4 finish.

The rest of the top 10 is rounded out by
Columbia’s Harry Connick (No. 5, +67%),
143/Reprise crooner Josh Groban (No. 6,
+34%), Wind-up Best New Artist winners Ev-
anescence (No. 7, +90%), Atlantic’s Twista
{No. 8), Epic/Immortal’s Incubus (No. 9) and
A&M/Interscope’s Sheryl Crow (No. 10,
+38%).

In all, a total of 13 titles top 100,000.

Other chart newcomers include Island/
IDJMG's Melissa Etheridge (No. 14), Elek-
tra/EEG rockers Damageplan (No. 37) and
Capitol's Queer Eye for the Straight Guy ST
{No. 41) and Kylie Minogue (No. 42).

Grammy exposure helps boost a number

M/ 7.5 TOP50 ALBUMS N
o ne THE INDUSTRY'’S NO. 1 RETAIL CHART February 20, 2004
LW ™ ARTIST ALBUM LABEL POWERINDEX CHANGE
- 1 NORAH JONES Feels Like Home Blue Note/EMC -1,026,875 -
- 2 KANYE WEST College Dropout Roc-A-Fella/IDJMG 449,231 -
1 3 KENNY CHESNEY When The Sun Goes Down BNVA 353,118 -38%
6 4 OUTKAST Speakerboxxx/The Love Below Arista 294,543 +177
5 5 HARRY CONNICK Only You Columbia 224,261 © +67%
4 6 JOSH GROBAN Closer 143/Reprise 223,202 +34%
7 7 EVANESCENCE Fallen Wind-up 186,394 +90%
3 8 TWISTA Kamikaze Atlantic 155,558 12%
2 9 INCUBUS A Crow Left Of The Murder Epic 123,870 -62%
8 10 SHERYL CROW Very Best Of A&MjlInterscope 116,198 +38%
17 1" VARIOUS 2004 Grammy Nominees BMG 109,637 +103
22 12 BEYONCE Dangerously In Love Columbia 105,662 +11%
33 13 MICHAEL MCDONALD Motown Motown 100,816 +1717
- 14 MELISSA ETHERIDGE Lucky Island/IDJMG 96,407 -
9 15 TOBY KEITH Shock’n Yall . DreamWorks 93,357 T +24%
14 16 ALICIA KEYS The Diary Of Alicia Keys J 92474 +62%
12 17 ALAN JACKSON Greatest Hits Vol.2 Arista 92,203 - +43%
29 18 NORAH JONES Come Away With Me Blue Note/EMC 80,463 +100
16 19 JESSICA SIMPSON In This Skin Columbia 76,999 +40%
18 20 NICKELBACK Long Road Roadrunner/IDJMG 74,295 +39%
10 21 CHINGY Jackpot DTP/Capitol 74,170 +12%
13 22 BRITNEY SPEARS In The Zone Jive 73,870 +21%
11 23 RUBEN STUDDARD Soulful J 72,051 +93%
23 24 JAY-Z The Black Album Roc-A-Fella/lDJMG 70,786 +46%
15 25 VARIOUS Now That's What | Call...v0I. 14 Columbia 68,714 +25%
20 26 NO DOUST The Singles 1992-2003 Interscope 68,298 +30%
26 27 LUDACRIS Chicken & Beer Def Jam South/IDJMG 66,501 +57%
24 28 G-UNIT Beg For Mercy G Unit/lnterscope 61,754 +32%
30 29 SARAH MCLACHLAN Afterglow Arista 61,486 +58%
25 30 MAROON 5 Songs About Jane DctonelJ 60,027 +33%
28 3 LINKIN PARK Meteora Warner Bros. 59,609 +45%
4 32 ROD STEWART Great American Songbook 2 J 56,829 +82%
- 13 LUTHER VANDROSS Dance With My Father J 54,341 . -
19 34 BARBERSHOP 2: BACK IN BUSINESS  Soundtrack Interscope 52,548 1%
27 35 HILARY DUFF Metamorphosis Buena Vista/Hollywood 52,533 +27%
40 36 COLDPLAY Rush Of Blood To The Head Capitol 52,146 +60%
- 37 DAMAGEPLAN New Found Power Elektra/EEG 51,026 -
35 38 DIDO Life For Rent Arista 50,019 +42%
21 39 FIVE FOR FIGHTING The Battle For Everything Aware/Columbia 49,785 1%
31 40 JOSH TURNER Long Black Train MCA 47,310 +24%
- a QUEER EYE FOR THE STRAIGHT GUY  Soundtrack Capitol 46,710 -
- 42 KYLIE MINOGUE Body Language Capitol 46,266 -
- 43 WHITE STRIPES Elephant 174 46,111 -
48 44 CLAY AIKEN Measure Of A Man RCA 46,071 +86%
- 45 BLACK EYED PEAS Elephunk A&Mjinterscope 45,730 -
38 46 3 DOORS DOWN Away From The Sun Republic/Universal 42,151 +27%
32 47 VARIOUS Fired Up! Razor & Tie 41,738 +14%
34 48 BLINK 182 Blink 182 Geffen 40,751 +13%
- 49 SHANIA TWAIN Up Mercury/IDJMG 40,090 N -
42 50 AVANT Private Room Geffen 38,206 +25%
© HITS Magazine inc.
Gesk jl : ﬁj{ BQJMS; @ Valentine’s Day. Jones sees the highest first- | is No. 3, while Arista Grammy darlings Out- | of titles to three-

digit weekly
sales gains, in-
cluding BMG
Entertainment’s
2004 Grammy
Nominees (No.
11, +103%), Co-
lumbia’s Be-
yoncé {No. 12, +115%), Motown/Univer-
sal’s Michael McDonald (No. 13, +177%),
J’s Luther Vandross (No. 33) and V2's
White Stripes (No. 43).

In addition, ]'s Rod Stewart (No. 32,
+82%) and RCA’s Clay Aiken (No. 44,
+86%) profit from Valentine’s Day, a sp-
illover from Jones fans and. in Aiken's
case, the new season of American Idol.

OutKast
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Alternative Pop

There’s an invasion of sorts going on at Pop radio next week — all
three of the artists Going for Adds at the format have their roots in
Alternative music. Blink-182 and Hoobastank are reaching out to the
format with “I Miss You” and “The Reason,” respectively. However,
this time around the two bands slow gy I
down the tempo just a bit to deliver these [} d}jﬂ m L]J : :
rockin’ love songs. g

Yellowcard, comprising Ryan Key,
Sean Mackin, Ben Harper, Longineu Par-
sons and Alex Lewis, pick up the pace at
Pop with “Ocean Avenue,” the latest sin-
gle from and title track of their recently 3
released album. Though they are punk V7Y
band, they make use of Mackin’s talents Yellowcard
as a classically trained violinist in many
of their songs. Like many young punk bands, Yellowcard try to keep
their message upbeat. “We're definitely a positive band,” says Key.
“We want to take experiences in our life and use them in a produc-
tive way to encourage people not to let anybody tell them what to
do with their life.”

Touring is the key word for the quintet in the coming months. Pres-
ently, they are on an overseas jaunt that will take them to England,
Scotland, New Zealand and Australia through early March. Then it's
back to the U.S,, as they embark on their headlining tour with Some-
thing Corporate and Steriogram beginning March 18 in San Francisco.
The tour will continue through mid-April, with The Format also join-
ing for some dates. This summer Yellowcard will be a feature act on
the main stage of the Warped Tour.

Nelly Furtado is trying something new with her latest single, “Try.”
The song, taken from her sophomore album, Folklore, is the first bal-
lad that Furtado is releasing to radio, and next week it hits Hot AC
and Triple A. “It's about the essence of true love,” says Furtado about
“Try.” She also says there are marked differences between her break-
through debut album, Whoa, Nelly!, and her latest CD: “1 think the
difference is there’s a musical fluidity to Folklore. There’s musical ma-
turity. The sound is a lot warmer and smoother, and the album plays
down better from top to finish. It's more like a mood record. My voice
also sounds a lot better — textured and mature.”

Dave Koz is giving Smooth Jazz cause to celebrate as he presents
“All I See [s You” to the format, the latest track from his atbum Saxo-
phonic. Born and raised in California’s San Fernando Valley, Koz grad-
uated from UCLA as a mass communications major but decided to
pursue music as a career. So far, his choice has paid off. He's played
with countless legendary musicians, hosts his own weekly syndicat-

; ed radio show and recently co-founded
Rendezvous Entertainment. Koz has been
nominated for Outstanding Jazz Artist at
the upcoming NAACP Image Awards.
i The show takes place March 6 and will air
March 11 on Fox.

Alicia Keys, who is Going for Adds at
Urban and Urban AC with “If T Ain’t Got
1 You,” has also been nominated for three
awards at the upcoming 35th annual
NAACP Image Awards. Things continue
to stay hectic for Keys. The video for “If I Ain't Got You” premieres
on AOL First View and BET on Feb. 23, and on MTV’s TRL on Feb.
25. Keys will then join Missy Elliott, Beyoncé and special guest Tamia
for the Verizon Ladies First Tour, kicking
off March 12 in Ft. Lauderdale, FL and
wrapping up April 18 in Oakland, CA.

Last but not least, Atomship land at
Rock, Active Rock and Alternative with
“Pencil Fight,” the lead single from their
debut album, The Crasit of '47. The CD ti-
tle references the year of the alleged UFO
crash in Roswell, NM, and the band’s in-
terest in aliens is further reflected in their
logo, a cartoon alien rabbit designed by
Atomship guitarist Slade. Dave Fortman (Evanescence) produced the
CD, and Atomship are touring with Evanescence and Default in pri-
marily Midwestern and Northeastern markets through the end of this
month.

Atomship
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Week Of 2/23/04

CHR/POP

BLINK-182 | Miss You {Geffen/
HOOBASTANK The Reason fIsiand/iDJMG)
YELLOWCARD Ocean Avenue [Capitol)

CHR/RHYTHMIC

LIL FLIP Game Qver (Sucka Free/L oud/Columbia)
WYCLEF JEAN f/SHARISSA Take Me As | Am (J)

URBAN

ALICIA KEYS If | Ain't Got You [/

JARRARD ANTHONY Sweet Memaries (JAP Music)
MARIO WINANS f/P.DIDDY | Don’t Wanna Know
(Bad Boy/Universal)

RYAN DUARTE You (Universal)

SMOOTH Zoom Zoom (T.U.6.)

URBAN AC

ALICIA KEYS If | Ain't Got You (/)
JARRARD ANTHONY Sweet Memories (JAP Music/
JESSE POWELL Did You Cry {Liguid 8)

0'JAYS | Know What You're Doing
(Philly International/Right Stuff)

COUNTRY

CROSS CANADIAN RAGWEED Sick And Tired
{Universal South)

JULIE ROBERTS Break Down Here (Mercury)
LONESTAR Let's Be Us Again (BNA/

SHERRIE AUSTIN Driving Into The Sun (BBR/C4)

AC

HARLEMM LEE Bless My Soul Again (WIRE)
1Z Over The Rainbow (Big Boy/
KATRINA CARLSON Count On Me [Kataphonic)

HOT AC

DURAN DURAN Sunrise (Capitol)

HANSON Penny & Me (3C6)

HOOBASTANK The Reason (fsland//DJMG)
INDIGO GIRLS Perfect World (Epic/

NELLY FURTADO Try (GreamWorks/Interscope)

SMOOTH JAZZ

BRIAN CULBERTSON f/NORMAN BROWN Came On Up

(Warner Bros.)

DAVE KOZ All | See Is You (Capital)

DAVID GARFIELD Desert Hideaway (Creatchy/
JOHN STODDART Angel (Reprise)

SERGIO CAPUTO Everything | Do fldiosyncracy/

gmaffei@radioandrecords.com.

ROCK

ATOMSHIP Pencil Fight (Wind-up/

ACTIVE ROCK

ATOMSHIP Pencit Fight (Wind-up/

PRE THING Faded Love (1/2/

PROBOT w/LEMMY Shake Your Blood (Southern Lord/
Roswell)

STERIOGRAM Walkie Talkie Man (Capitol)

ALTERNATIVE

ATOMSHIP Pencil Fight (Wind-up/

BELLE & SEBASTIAN Stay Loose (Rough Trade/
Sanctuary/SRG)

BEN ARTHUR Mary Ann (Bardic/

PRE THING Faded Love (V2/

PROBOT wiLEMMY Shake Your Blood /Southern Lord/
Roswell]

RADFORD Fake A Smile (Cherry/Universall
STELLASTARR My Coco (RCA/

STERIOGRAM Walkie Talkie Man (Capitol)
STILLS Still In Love Song (Vice/Atlantic/

TRIPLE A

BELLE & SEBASTIAN Stay Loose (Rough Trade/
Sanctuary/SRG)

BEN ARTHUR Mary Ann (Bardic)

DONOVAN FRANKENREITER f/JACK JOHNSON Free
{Brushfire/Universal)

ELLIS HOOKS 40 Days And 40 Nights (Artemis/

JARS OF CLAY Show You Love (Essential/Provident/RCA)

JASON MRAZ Curbside Prophet (Flektra/FEG)
JOAN BAEZ In My Time Of Need (Koch)

JULES SHEAR Ain't That A Groove (Valley)

MY MORNING JACKET Golden (ATO/RCA)
NELLY FURTADO Try (OreamWorks/interscope)
NELLY MCKAY David /[Columbia)

0.A.R. f/ROBERT RANDOLPH Fool In The Rain /lava/
0.A.R. Right On Time /Lava/

PETER HIMMELMAN Discipline Of Rain (Mayestic/
SLAID CLEAVES Wishhones (Philo/Rounder)
STILLS Still In Love Song (Vice/Atlantic)

VIENNA TENG Harbor (Virt/

BLONDE REDHEAD Misery Is A Butterfly
(4AD/Beggars)

GRAHAM PARKER Your Country (Bloodshat)

R&R’s Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds
is e-mailed each week to participating radio and record executives. For more info, contact Greg Maffei at
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Continued from Page 1

result was impacted by a $41.7 mil-
lion after-tax accounting charge. On
a pro forma basis, 2003 net revenue
increased to $284.5 million and sta-
tion operating income rose to $103.3
million, an increase of less than 1%
for both. On a same-station basis,
2003 net revenue grew 2% and sta-
tion operating income rose 1%.

Cumulus Chairman/CEO Lew
Dickey said during a Tuesday-after-
noon conference call with investors
and analysts that the company ex-
pects Q12004 revenue growth in the
3%-4% range, driven by local ad
growth of 5%-6%. While he didn't
offer any guidance for 2004, Dickey
predicted the company’s Q1 growth
forecast would represent its lowest
growth rate this year.

Dickey also said Cumulus plans
to spend $100 million-$150 million
on acquisitions this year. “Looking
into 2004, our acquisition pipeline is
building nicely,” he said, “and we ex-
pect to be active acquirers in our tar-
get space.” Dickey reminded call
participants of his announcement
back in November 2003 that the com-
pany plans to make about $200 mil-
lion worthof deals by the end of 2004
and pointed out that Cumulus got
the ball rolling late last year with
deals in Rochester, MN; Sioux Falls,
SD; and Blacksburg, VA.

Dickey reiterated his belief that
the radio business is poised for a sec-
ond wave of consolidation, and he
said Cumulus will be ready if it hap-
pens. “We want to be well posi-
tioned, with a conservative balance
sheet coupled with a strong liquid
currency, to take advantage of all our
valuable relationships with key sell-
ers out there,” he said.

Dickey believes one factor possi-
bly holding up that next consolida-
tion wave is trepidation among sell-
ers, and he thinks the industry is just
waiting for a “transformational” deal
to take place that will set the wheels
in motion.

Turning to the national advertis-

ing landscape, Dickey said last year's
national-rep turf battle was good for
Cumulus. “With Citadel leaving and
moving over to Katz, it clearly makes
us the biggest fish in that pond,” he
said of Cumulus’ relationship with
Interep. Citadel's switch last year to
Katz preceded the sudden move of
several Katz employees to Interep
(those employees returned to Katz a
few days later), but Dickey thinks the
controversy left Interep — and Cu-
mulus — in better shape. “Long-
term, | think we’ve got a better rep
firm,” he said.

He added that Interep is helping
Cumulus overcome its lackluster na-
tional ad revenue collections in 2003.
“We've gotten an awful lot of atten-
tion out of that rep firm,” he said,
“and they are working diligently to
help get this thing turned around.”

Entravision ‘OnA Roll’

Bragging about the division’s re-
cent results, as well as its outlook,
Entravision Chairman/CEQO Walter
Ulloa said the company’s radio unit
is “clearly on a roll.” Indeed,
Entravision’s radio revenue in-
creased 15% in (4, to $22.3 million,
while broadcast cash flow grew 10%,
to $7.3 million.

And while he didn’t break out
Entravision’s radio revenue for 2003,
Ulloa said during the Feb. 13 confer-
ence call with the investment com-
munity that Entravision Radio saw a
25% gain in national advertising,
posting growth of 25% in Q1, 32% in
Q2,29% in Q3 and 16% in Q4.

Additionally, Ulloa said the seg-
ment posted 11% growth in local ad-
vertising during 2003. Entravision
forecasts Q1 radio revenue will im-
prove 6%-8% and range between $27
million and $27.4 million.

Overall, Entravision posted a Q4
net loss of $1.3 million (5 cents per
share), compared to $1.9 million (4
cents per share) — right in line with
Thomson First Call. While the Q4
per-share loss was worse than the
previous year’s, there are fewer out-
standing shares of Entravision stock
on the market today compared to a
year ago.

Bl B e

Mixed Results In Disney
B’casting Unit

Forced to release its results early
after Comcast’s unsolicitzd takeover
offer (see story, Page 1), the Walt
Disney Co. reported that fiscal Q1
net income soared from $36 million
{2 cents per share) to $6&8 million (33
cents); the per-share result was 10
cents ahead of the estimate of ana-
lysts polled by Thomson First Call.

Revenue in Disney’s Media Net-
works division improved 6%, to $3.1
billion, while segment operating in-
come increased from a loss of $71
million to a gain of $344 million.
Broadcasting contributed $110 mil-
lion of the increase in segment
operating income, as lower pro-
gramming costs helped broadcast-
ing operating income sear from $38
million to $148 million. Broadcasting
revenue was down 1%, to $1.6 billion.

XM Beats The Street

The 2003 holiday season was a
jolly one for XM Satellite Radio, as
100,000 new customers signed up
during the last seven day's of Decem-
ber 2003, including 23,000 who acti-
vated their service on Christmas
Day. XM ended the yea: with more
than 1.3 million subscribers, includ-
ing 430,580 new customers who
signed up in Q4. Looking ahead, XM
forecasts that it will end 2004 with
more than 2.8 million subscribers.

Those new customers who signed
up in Q4 helped XM's Q4 revenue
soar from $9 million to £33.5 million
and the company’s EBITDA loss
improve 2%, to $95.5 million. Net
loss for Q4 2003 was $162.9 million
{$1.12 per share), compa-ed to $155.9
million ($1.76) in Q4 20D2. The per-
share loss was 3 cents zhead of the
$1.15 per-share loss predicted by
analysts polled by Thomson First
Call and narrowed significantly be-
cause the company has fewer shares
outstanding than it did last year.

XM'’s 2003 net loss was $584.5
million ($4.83), compared to $495
million ($5.95). Full-year revenue
skyrocketed from $20.1 million to
$91.8 million, and the EBITDA loss
was flat at $318.9 million.

Court

Continued from Page 13
and the same content that you get
in the newspaper,” she said, refer-
ring to the many local sites run by
newspapers. “The Internet may
have the information, but it's not
news.”

The FCC’slocal radio-ownership
limits were criticized by former U.S.
Supreme Court nominee Miguel
Estrada, representing Clear Chan-
nel, who said the commission’s
changes to its radio-ownership rules
in 2003 were contrary to Congress’
intent in the Telecommunications
Actof 1996. Estrada argued that the
Telecom Actdoesn’t allow the com-
mission to re-regulate media.
Rather, he contended the law allows
only further deregulation if the
commission finds, after reviewing a

www.americanradiohistorv.com

rule, that the rule is no longer nec-
essary for the public interest.

Judge Fuentes challenged Estrada
on the point, saying the act allows
the FCC to modify its ownership
rules any way it sees fit. But Estrada
countered that modify should be in-
terpreted to mean only further de-
regulation and that the intent of the
Telecom Act was expressly deregu-
latory.

NAB Attacks Arbitron-Based
Market Definition

Arguing on behalf of the NAB
and Emmis Communications, attor-
ney Donald Verrilli offered vehe-
ment opposition to the FCC’s con-
troversial abandonment of its
decades-old contour-based market
definitions in favor of Arbitron’s sta-
tion-based methed.

“There is no way this decision can

be defended as reasored decision-
making,” Verrilli said, arguing that
the commission’s decision to switch
methods was contrary to Congress’
intent in the Telecom Act. “Congress
imposes specific constraints, and the
FCC can't take a step that departs
from a specific decisien Congress
has made.” While he noted that the
FCC could switch its market-defini-
tion method with Congress’ ap-
proval, Verrilli said tha- in this case
the commission has overstepped its
bounds.

“The FCC must ask Congress for
a statutory change,” said Verrilli,
whoadded that the commission also
hasn't explained why it abandoned
the old method. “There is no proof
the contour method is bad. The FCC
has a very high standard to justify
this change, and it has failed.”
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NoPlaceLike Home
For Tim Richards

Third time in Tucson proves to be the charm

Tim Richards is home. OK, so it’s the third time he’s
been there, but this time he’s really home. And what a
journey it has been for Richards, who ventured out of
his Tucson nest several times, traveled to the big city,
spent some quality time in different formats, learned
some valuable life lessons and ended up back in Tuc-
son again. This time, though, he’s in a really good place,
both physically and mentally.

And it's no wonder: Since he re-
turned to the CHR/Pop format last
October as OM of Clear Channel’s
Tucson cluster and PD of his former
station, KRQQ {nicknamed KRQ), the
ratings have been headed north.

“Both KRQ and CHR/Rhythmic
KOHT (Hot 98-3) enjoyed great re-
bounds in the fall book,” Richards
says. “KRQ was up 4.9-7.2 12+ and
was No. 2 18-34. Hot was up 54-64
12+ and was No. 1 18-34 for the first
time, its all-time greatest book as a
Rhythmic station.”

Turn Out Your Hot-Lite

After being out of the
CHR format for several §
years and out of the mar-
ket for the pas: four, Rich-
ards was able to return
with new eyes and ears
and an outsider’s perspec- |
tive on what needed to be
done. “I think a lot of the
stuff that could've worked
for the statior. was being
handed over to the compe-
tition,” he says.

“We have a couple of good Hot AC
stations here in The Point [KZPT] and
Star [KSZR], which did a good job su-
perserving their audiences. KRQ’s
core is 22-year-old women, so there
were other options in the market for
it. The station just wasn’t as compel-
ling as it could’ve been. It sounded
sort of like a lighter version of Hot,
and that wasn’t working wonders for
either station.”

Strategic musical adjustments were
made with the help of Hot PD R. Dub,
creating the breathing room between
the stations that led to the strong fall
showing. KR( also renewed its efforts
to promote its morning guys, Johnjay
& Rich, a major-market morning show
that just happens to live in Tucson.

“These guys are fantastic,” Richards
says. “They’re an amazing morning
show and great human beings. They
understand, like many of us doas you
get on in this business, that it's not

Tim Richards

about the size of the market, it's about
the quality of life. I have nothing but
the utmost respect for them, and we've
really bonded as a team. They are one
of the elements that has helped push
KRQ into this rebound position.”

Exits On The Road Of Life

"I came here to Tucson for the first
time in 1994, to work with Mark Todd,
and 1 stayed for about a year and a
half as MD and midday guy,” says Ri-
chards. Then in late 1995 the phone
rang — it was WBMX/Boston PD
Greg Strassell.

"Greg offered me a tremendous op-

3 portunity, so I went to Bos-
ton for a year as Asst. PD/
il MD,” Richards says.
“Working with Greg was
one of the best experienc-
es ['ve ever had. He's such
| a great programmer and

) o human being. If you're not

. s | a good person, you're

probably not going to be a
good teacher.”

As Richards was being
groomed for a programming position
within American Radio Systems, the
phone rang again. It was Debbie Wag-
ner, his former GM at KRQQ, with an
offer to come back as PD.

“I had a history there and a lot of
fans in the building, so I think that
helped,” Richards says. “Debbie took
achance ona guy who had never pro-
grammed before. This was a trial by
fire, where I really learned how to be
aPD.”

Escape From The
Towering Inferno

Three years passed quickly, and
Richards was building a reputation as
asolid PD with great leadership skills.
In November 1999 Tom Pcleman
called. "He wanted to get me into a
bigger market and to have me work
directly with him,” says Richards.

He accepted another major-market
challenge as PD of WKQI/Detroit,
where he spent two years. “My wife,

Beth, and I were pleasantly surprised
at the quality of life that Detroit of-
fered,” he says. “Our son, Max, was
born there, and it'll always be near
and dear to us.”

And then, just as this script calls for,
Richards received yet another intrigu-
ing call. This time it was a chance to
return to program WKQX (Q101) in
his hometown of Chicago. “A lot of
factors came into play with the move
to Chicago,” he says. “One of them
was the luster that Emmis had in my
mind as a company.

“Sept. 11 had just happened, we
had a 1-year-old son, and Chicago was
home, so there were a lot of reasons
to make the move. I've always been
more driven by situations and less by
formats. Music is music. I looked at
guys like Kevin Weatherly and Steve
Kingston who had made the transi-
tion from Pop to Alternative and
thought I'd like tobe able to have that
experience under my belt, if I could.”

“When you work for
a GM you get along
with and you
advocate each other,
amazing things can
happen. When you
don’t, amazing
things don’t
happen.”

Richards wasn’t dumb — he had
done encugh homework to know that
the Chicago situation wouldn’t be a
cakewalk. He says, 1 figured one of
two things would happen: Either a)
we’d have a great victory and I'd set-
tle into Chicago and pull a Weatherly
and be there for a long time, or b) It
wouldn't work outand I'd take the ex-
perience and turn it into a learning
and life experience. It ended up being
‘b, and I'm happy that it was.” It was
July 2003 when he exited Q101.

The Phone Rings ... Again

"I was really fortunate, because the
day that Emmis decided to make the
change in Chicago, people were call-
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Get To Know....

Tim Richards
OM, Clear Channel/Tucson
PD, KRQQ (KRQ) & KWMT (The Mountain)/
Tucson

Brief career recap: Weekends at WBBM-FM (B96)/Chicago; MD/
middays at WVIC/Lansing, Mi; MD/middays at KRQQ/Tucscn; Asst.
PD/MD at WBMX/Boston; PD of KRQQ/Tucson and Regional PD for
Capstar; PD of WKQI/Detroit; PD of WKQX/Chicago.

What possessed you to get into this business? WKRP
Cincinnati.

Early career influences: Dave Shakes, Gary Spears, Jim Lawson
and Greg Strassell; later influence: Tom Poleman.

Most influential radio station growing up: WLUP, WLS & WUSN
{US99)/Chicago.

First exciting radio gig: Weekends at B96.

Family: Wife, Beth; two children, Max (3 1/2) and Sydney (9 months).
What stations are preset in your car? KRQ, The Mountain, KOHT
(Hot 98-3) and KTZR (Que Suave) on the FM. AM: KNST, K\WFM (Cool

1450) and KXEW (Tejano 1600).
What CDs are in your car player as we speak? Airchecks of talent.
Hobbies: Family, hiking and camping.

Wheels: 1998 Toyota 4-Runner.

and Boston Red Sox.

Guilty-pleasure music: Merle Haggard.
Secret passion? Helping others (it's really not a secret).
Name the one gadget you can’t live without? | love my iPod.

Favorite sports teams: Chicago Cubs and Bears, Detroit Red Wings

Favorite food: Chicago thin-crust pizza, ice cream.

Favorite local restaurant: Ef Charro.

Favorite cereal: Honey Nut Chex.

Favorite city in the world: It's close: Chicago and Sydney.

Favorite vacation destination: Sedona, AZ.

Favorite TV show: | don’t watch much TV.

What's the last movie you saw? The Last Samurai.

Last movie you rented? Old School.

Read any good books lately? The Diamond Cutter.

Favorite non-trade publication: Shambhala Sun.

What current radio stations, other than your own, do you
admire, and why? WHTZ (Z100)/New York and KPWR (Power 106)/
Los Angeles, for the same reasons: great PDs, great ratings. great
morale in the halls, and they're always tied in to pop culture,

ing,” says Richards, who also spoke to
his former boss Debbie Wagner. Wag-
ner had actually left Clear Channel
two years earlier, but the company
had just brought her back to run
Tucson again.

“She was the reason I came back to
Tucson the second time,” says Rich-
ards. “I called to congratulate her, and
in that conversation she asked if I'd
ever be interested in coming back to
Tucson. My instant reaction was,
"Yeah, I would, definitely.’

“One immutable law I've learned
in this crazy game is that you have to
work for a GM you vibe with. When
you work for a GM you getalong with
and you advocate each other, amaz-
ing things can happen. When you
don’t, amazing things don't happen.

“My heart told me, "Look, you've
gottoat least see what's going on here.’
We talked, and the next thing you
know, we're working together again.”

One Spectacular Sunset

In his new position Richards is not
only OM for the cluster and D of
KRQ, he’s also programming new Tri-
ple A KWMT (The Mountain). “You
don’t get the job done unless you have
great people who can get the job
done,” he says. “ have Asst. PD/MD
Ken Carr, who handles a good portion
of the responsibilities for KRQ on a
daily basis, especially with all the
changes we’ve had.

“We actually changed format on
three radio stations in December: The
Country station flipped to Triple A, a
Spanish AM went Qldies, and our
‘Jammin’ Oldies’ station went Span-
ish Contemporary.

“The market response has been
really good. We don’t have any trend-
ing information yet, but some in-
house research points to the fact that
we're doing OK. Suffice it to say, [
don’t think we'll be disappointed with
the changes we made.”

At the end of the day Richards
locks out his window and likes what
he sees — and feels. “Tucson never
stopped feeling like lome,” he says.
“] grew up in Chicago, and 1 feel more
athome with this group of people and
this radio station than inany placeI've
ever been in my radio career.

"Every time I've left here, it was
never with the mind-set of 'l can’t wait
to get out.” It's always been T'm go-
ing to miss it there, but there’s anoth-
er chapter in the career I've got to
open.’

“This time, at this stage in my ca-
reer, Steve Smith, Debbie and I have
talked at length to Alan Sledge about
the fact that I'd like to be here for a
really long time. Debbie is an amaz-
ing GM; she’s got a heart of gold and
a wonderful business sense. We've got
great chemistry here, and I think good
things are going to continue to hap-

"

pen.
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Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc.

WK WEEK  ARTIST TITLE LABEL(S) B pLavs AJ%%?JIE:E B an e | Most Added”
1 1 OUTKAST The Way You Move (Arista) 8222 44 611007 13 1220 | wawww.rradds.com
4 0 JESSICA SIMPSON With You (Columbia) 7858 +704 656546 13 1220
ARTIST TITLE LABEL(S) ADDS
2 3 NICKELBACK Someday' /Hof.ao’runner//DJM[r‘/ 7580 -262 557441 20 125/0 CHINGY One Call Away (OTP/Capital 19
5 O BRITNEY SPEARS Toxic (ive/ 6896  +869 576315 7 125I0 | FIVE FOR FIGHTING 100 Years /Aware/Columbia) 18
3 5  OUTKAST Hey Ya! (4rista) 6443 -623 522962 21 123/0 | JET Are You Gonna Be My Girl (Elektra/FEG) 14
6 @ UNKIN PARK Numb (Warner Bros.) 6432  +464 512701 12 117)0 ig"n."."uf’;"é?fél gﬂﬁsmfﬁféﬂ’b ol o :2
. : aby | Love U fEpic,
8 o EVANESCENCE My Imm{)rtal (Wind-up) o 6277 +828 479029 9 12211 NICK CANNON Gigolo v/ 1
10 8 3 DOORS DOWN Here Without You (Republic/Universal) 5101 259 427315 27 120/0 | DARKNESS I Believe In A Thing Called Love (Must..Destroy/Atiantic) 13
7 9 BABY BASH Suga Suga (Universal) 5033 -811 371886 24 109/0 | MICHELLE BRANCH 'Til| Get Over You (Maverick/Warner Bros.) 13
11 D EAMON F**k It I Don't Want You Back) v/ 4702 +304 335245 15  107/0 | HOOBASTANK The Reason disiand/iDJMG) 13
9 11 NODOUBT lIt's My Life (interscope) 4476 -906 359031 16 123/0
15 @ USHER fILUDACRIS & LIL' JON Yeah (4rista 4405 +922 3711319 4 112/5
12 13 SIMPLEPLAN Perfect (ava/ 3873 656 286014 21 1200 | /MOSTE
17 @ TWISTA fIKANYE WEST & JAMIE FOXX Slow Jamz (Atlantic) na +511 262658 6 1031 IncreasedPlays
18 @ SHERYL CROW The First Cut |s The Deepest (A&My/interscope) 3503 +230 249755 10 105/1 TOTAL
16 @ 600D CHARLOTTE Hold On (Epic) 3395 426 225375 11 11400 | aensr e v NCREASE
20 Q FUEL Falls On Me (Fpic) 3355 +165 189232 17 113j0 | JANET JACKSON Just A Little While Virgin/ +34
. . USHER fILUDACRIS & LIL' JON Yeah fArista) +822
19 @ BEYONCE' Me, Myself And | (Columbia) 3199 +46 227937 1" 109/1 BRITNEY SPEARS Toxic (v 868
13 19 LUDACRIS f[SHAWNNA Stand Up (Def Jam South/iDJMG) 3019 7135 224862 17 109/0 | eyANESCENCE My Immortal (Wind-up) +828
25 @ MAROON 5 This Love (Dctonel) 2934 +604 199035 4 11107 | JESSICA SIMPSON With You (Columbia) +704
22 @  HILARY DUFF Come Clean (Buena Vista/Hallywood) 2872 +326 236467 5  118/3 | CHINGY One Call Away (O7F/Capito) +620
. . MAROON 5 This Love (OctonelJ) +604
21
@ - WK CANNON Gigo We./ o 2826 +403 188303 T 98113 ST AIKANYE WEST & JAMIE FOXX Sow Jame (Atlantic) +511
30 @ JANET JACKSON Just A Little While (Virgin) 2746 +933 239033 2 11318 | LINKIN PARK Numb (Warner Bros,) +064
26 @ SARAH CONNOR Bounce (£pic) 2508 +411 166476 5 1016 | NELLY Work it (Remix) /Fo’ ReefUniversal) +461
14 25  KELIS Milkshake (Star Trak/Arista) 2374 1256 126927 1 113/0
23 26 DIDO White Flag (Arista) 2136 270 217887 18 84/0
27 27 MURPHY LEE f[JERMAINE DUPRI Wat Da Hook Gon Be Fo’ Reel/Universal) 1956 -64 124187 9 61/0 Most
24 28  KELLY CLARKSON The Trouble With Love Is (RCA) 1946 -445 167201 " 105/0 PI a yed Recurre nts
32 @ LIMP BIZKIT Behind Blue Eyes (Flip/interscope) 1933 +184 78083 8 79/6 : ’
35 @ NELLY Work It (Remix) (Fo’ ReelfUniversal) 1906 +461 173949 3 3B/10 | ARTIST TMLE LABEL(S) USLELTE
28 31 JCCHASEZ Some Girls (Dance With Women) (ive/ 1729 293 107270 8  96/0 ;‘E‘st';;c”:affg‘é:ﬁ ;’AVZ’("’B’ i/”sé} p— ;g::
. aby Boy (Columbia
41 @ CHINGY One Call Away /DT/?/Cap/m// 1633 +620 90855 2 93/19 LIL' JON & THE EASTSIDE BOYZ Get Low (7V7) 2004
33 33 KYLIE MINOGUE Slow (Capital) 1475 -82 89037 6 840 BLACK EYED PEAS Where Is The Love? (A&M/interscape) 1832
3N 34  ALICIA KEYS You Don’t Know My Name (/) 1406 -323 64427 8 103/0 | SANTANA f/ALEX BAND Why Don't You & | {Arista/ 1807
36 €D JASONMRAZ You And | Both (Elektra/EEG) 1393 +37 77670 9  69)0 :glcl%'g I'Jnang"g’ l\’i’j’;ﬁﬁ;’fl’:@”’;ﬁ/k/”';f’“%e; N ::‘;;
. . . ake Ya... (Bad Boy/Universa
29 36  CHINGY f/SNOOP DOGG & LUDACRIS Holidae In (0TP/Capitol) 1370 -435 74964 15 96/0 MARDON 5 Harder To Breathe (Octanel) 1648
38 @ KIMBERLEY LOCKE 8th World Wonder (Curly 1337 +184 64654 3 827 STAIND So Far Away (Flig/Elektr/EEG) 1402
37 @ SWITCHFOOT Meant To Live (Red Ink/Columbia) 1289 +68 64614 6 7917 JUSTIN TIMBERLAKE Rock Your Body (/ive/ 1396
39 €D BLACKEYED PEAS Hey Mama (A&M/interscape) 1212 +103 63386 4 717 | BEYONCE'fJAY-Z Crazyin EOVEM (Columbic) y ‘52’32
42 @ CASSIDY R KELLY Hotel 1/ ME7 4188 90068 3 G212 | o bt MG HERLILL N Cartid s o (U 2T
40 @ YING YANG TWINS f[LIL' JON & THE EASTSIDE BOYZ Salt Shaker (7V7) 1177 +140 64524 4 a4 MATCHBOX TWENTY Bright Lights /At/antic/ 1201
45 @ JET Are You Gonna Be My Girl (Elektra/EEG) 121 +246 46187 2 80/14 STACIE ORRICO (There's Gotta Be} More To Life (Forefrant/Virgin) 1078
34 43 CHRISTINA AGUILERA The Voice Within (RCA/ 1020 501 73762 14  116/0 :V:é“lflsvclENFF BZTDLWE Tolife (Wind-up) :g‘:g
. 5 gnition (Jive
44 @ FEFE DOBSON Everything //S/&IIO"//DJM[;/ 1015 +68 34869 3 80/4 SEAN PAUL Get Busy (VP/Atantic/ 1014
47 @ SARAH MCLACHLAN Fallen (Arista) 915 +79 64687 6 43)2 MATCHBOX TWENTY Unwell (Atfantic/ 970
@ ENRIQUE IGLESIAS f[KELIS Not In Love (Interscope) 879 +350 61152 1 65/7 FABOLOUS fITAMIA Into You (Desert Starm/Elektra/EEG) 922
49 @ KANYEWEST Through The Wire /Boc-A-Fella/IDJMG) 869 +138 61717 2 365 ;‘;mmgzs;’m:; 'gﬂevend&m /figAc/ . gig
. tacy's Mom (S-Curve
43 48  MICHELLE BRANCH Breathe /Maver/c/(/Wamcir Bros.) 810 -203 58928 18 65/0 3DOORS DOWN When I'm Gone (Repubfic/Universal om
46 43  JAGGED EDGE Watked Outta Heaven (Columbia) 682 -104 45748 1 29/0 JASON MRAZ The Remedy (| Won't Worry) (Elektra/EEG) 742
50 @ KID ROCK Cold And Empty (Top Dog/Atiantic) 681 +52 27278 2 50/2 CHINGY Right Thurr (DTP/Capital) 729
126 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week . . .
of 2/8-2/14. Bullets appear on songs gaining plays or remaining flat from previous week. [f two songs are tied in total plays, the song with the larger increase in plays is Detailed station plthStS for all R&R
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reponers are available on the web at
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week .
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 1 00). Each daypart on each station is assigned an AQH number. www.radioandrecords.com.
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If no one can see your signs, do they know who staged the event? Make sure you claim
A “ ownership at all your events with cost-effective, disposable plastic banners.
— We print your logo using up to four spot colors.  — Perfect for concerts, events and giveaways.
— Packaged on a roll and easy to use. — Up to 3' High and &' Wide
— Weather-resistant — Durable
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R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY Most Added’
www rrmdlcator. com

LAST THIS TOTAL i~ TOTAL WEEKSON  TOTAL STATIONS/

WEEK WEEK ARTIST TITLE LABEL(S) PLAYS PLAYS AU?(I}%;ICE CHART ADDS ARTISTTITLE LAEEL(S) ADDS
1 1 NICKELBACK Someday (Roadrunner/{DJMG) 2884 6 66213 21 4900 ﬁ:‘*’:‘g&"e C:'c' A:’;V ’@”"’Caﬂ""’” ot :
2 @ JESSICA SIMPSON With You (Columbia/ 859 <116 G571 12 5O | e e ) 6
3 3 OUTKAST The Way You Move /Arista) 2692 4 63384 12 4811 | SARAHCONNOR Bounce (i 5
4 @ LINKIN PARK Numb (Warner Bros.) 2646 +173 57637 13 4900 | JET Are You Gonna Be My Girl (Elektra/EEG) 5
7 €@ BRITNEY SPEARS Toxic (ive/ 2524  +352 59286 6  49/1 J-KWON Tipsy (S0 So DefjArista) 5
8 @ EVANESCENCE Myimmortal (Wind-up/ 2513 +441 59536 11 5000 mg; l:'ff: Hf'(’l";foﬁ,'maﬁ"jﬁ BV':C':,”Z%’””‘” :
5 7 OUTKAST Hey Ya! /Arista) 2119 107 50241 18 46/0 3 DOORS DOWN Away From The Sun (Republic/Universal 4
6 8  NODOUBT it's My Life finterscape/ 2003 -241 48874 16 450 DARKNESS | Believe In A Thing Called Love (Must..Destroy/Atlantic/ 4
9 9  3DOORS DOWN Here Without You (RepubliciUniversal 1673 146 38411 28 430 | HOOBASTANK The Reason siand/l0JMG) N
10 10  BABY BASH Suga Suga Universal 1608 158 40189 22 37[0 'J’:::'T‘ z'kg::::'iufﬂluii"wﬁzhlm;"’ X
11 11 SIMPLE PLAN Perfect (lava) 1508 256 35516 19 420 | \ywpBiZKIT Behind Blue Eyes Flfinterscape) 3
13 @  SHERYL CROW The First Cut Is The Deepest (A&M/interscope) 1480  +99 34972 17 481 | NICK CANNON Gigolo (ive/ 3
12 G0ODCHARLOTTE Hold On (Epic/ 1463 +73 32464 9 43N NELLY Work It (Remix} (Fo” Ree/Universal) 3
15 (D FUEL Falls On Me (Eaic) 1406 +88 32073 12 4qp | CAVINDEGRAWIDowtWant To Be ) 3
14 @ EAMON F**kit (i Don't Want You Back} ive/ 1402 +41 29696 11 41/

22 (D USHERf/LUDACRIS & LIL' JON Yeah Arists/ 1177 +282 27983 4 423
23 @ MHILARY DUFF Come Clean (Buena Vista/Hollywood) 1167 +272 277111 4 46/

18 ) BEYONCE Me, Myself And| /Columbia) 1154  +87 26908 10  36/0
19 @ TWISTA fIKANYE WEST & JAMIE FOXX Slow Jamz /Atlantic) 1123 +152 26824 6 43/

25 @ MAROONS This Love (Dctonell) 1058  +227 25266 5 381
16 21 KELIS Mikshake (Star TrakiArista) 942 332 18722 10 320
17 22 DIDO White Flag (Arista/ 833 268 20787 20  30/0
21 23 KELLY CLARKSON The Trouble With Love Is /RCA/ 832 100 18030 11 31/0
33 @ JANET JACKSON Just A Little While (Virgin/ 829 +370 18856 2 3873
29 €D SARAH CONNOR Bounce /Epic/ 787 +226 20184 3 385 Most
27 @)  LIMP BIZKIT Behind Blue Eyes /Flio/interscope) 787 +86 s 12 33 | dIner ea$€d Plays ,

28 @) NICKCANNDN Gigolo (ive/ 711 +100 19006 4 333 T ToTAL
20 28 CHRISTINA AGUILERA The Voice Within (RCA) 689 246 16675 14 23j0 ‘:J:;‘;‘;LCEE;‘;;‘;;; S '“C‘f‘:jj
24 29 LUDACRIS fSHAWNNA Stand Up (Def Jam South/IDJMG) 650 211 14913 15 2110 | juueriacksoN dust ALt Whik figi 370
30 €D KIMBERLEY LOCKE 8th World Wonder (Curty 646  +113 15265 5  39/6 | BRITNEY SPEARS Toxic (e +352
26 31 ALICIA KEYS You Don’t Know My Name (/) 601 173 15278 8 28/ USHER fILUBACRIS & LIL" JON Yeah (Arista/ +282
32 €@ KYLIEMINOGUE Siow (Capital 541  +42 14503 6 271 H'LA%:?F Come Clean (Buena Vista/Hollywood) +§Z
34 €D  BLACKEYED PEAS Hey Mama (A&Minterscope) B2 453 1035 5 32 | gamcOuMOR mees by e

4 @ ENRIQUE IGLESIAS f/KELIS Not in Love finterscope) 404 +86 10120 2 N LINKIN PARK Numb (Warer Bros.) +173
37 €D FEFE DOBSON Everything (Island/IDJMG) 374  +20 8365 3 2500 | 3DOORSDOWN Away From The Sun (RepubliciUniversal)  +154

43 €0  JET Are You Gonna Be My Girl (Elektra/EEG) 371 +92 8238 3 215 | TWISTAHKANYEWEST & JAMME FOXX Siow Jamu Atantic) +152
31 37 JCCHASEZ Some Girs (Dance With Women) (Jive) B0 463 10318 T 1B | et b e oy e fus) 4
40 @ KID ROCK Cold And Empty (Top Dog/Atlantic) 364 +42 7506 5 25j2 NELLY Work It (Remix) (Fo’ Reel/Universal) +116
36 €D  JASON MRAZ You And | Both (Elektra/EEG) 363 +3 8226 10 190 | KIMBERLEY LOCKE 8th World Wonder (Curb) 13
47 @  NELLY Work it (Remix) /Fo’ ReellUniversal) 361 +116 6679 2 163 | CHINGY One Call Away O7F/Capito) . o

48 @ 3DOORS DOWN Away From The Sun (Republic/Universal) 337 +156 7310 2 294 ::,i';gf’;:g;‘v i’ﬁ:';’ir’;”gfn i The Dooyet (A&Mlscops +:gg

42 @ SWITCHFOOT Meant To Live /Red Ink/Columbia) 324 +10 6953 4 2212 CASSIDY fIR. KELLY Hotel (/) +98
38 43 MURPHY LEE flJERMAINE DUPRI Wat Da Hook Gon Be /Fo’ ReellUniversal] 322 21 72717 7 16/0 | JET Are You Gonna Be My Girl (Flektra/kEG) +82
50 €I CHINGY One Call Away (DTP/Capitol 288 +110 6907 2  26/8 ;‘g;;ac“:%' M;/Z’;/And' Comii ::’;
35 45 CHINGY f/SNOOP DOGG & LUDACRIS Holidae in (DTP/Capitol 251 166 6417 15 10 | o Tfmigm i per/(al;: ; jps

@  CASSIDY f/R. KELLY Hotel 1) 240 +98 7260 1 1712 LIMP BIZKIT Behind Blue Eyes (Fljp/interscape) +86
46 47  SARAH MCLACHLAN Fallen (Arista/ 229 22 4058 7 120 | ENRIOUE IGLESIAS fIKELIS Not In Love finterscopef +86
@ ADELAYDA Not Tonight (Superkala/ n +87 3441 1 152 GOOD CHARLOTTE Hold On (£pic/ - #B
@  DARKNESS | Believe In A Thing Called Love (Must...Destroy/Adlantic) 205 +54 4050 1 22/4 gfm;sén' ﬁ:'f;e}::m:;'g';,%‘;;;;ﬁ:j;%/”""””c’ o
39 50  MYA Falien /A&M/interscope) 204 -128 4829 7 120 CLAY AIKEN The Way (RC4) +46

i TOBY LIGHTMAN Devils And Angels /Lava/ +46

50 CHR/Pop reporters. Songs ranked g té)(t)a[l)!4 pgggiéog tgz Ca;rfgl:y week of Sunday 2/8 - Saturday 2/14. NELLY Work It (Fo’ ReejlUniversal) +43

0 RADIO PRBGRAMMERS Via...

T
)

_____ f"m",, UBDATE  GOING FOR ADDS
r_ue HORE INFORMETION sumr:r Greg MAFFEI (310) 733 1656
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One of my favorite joys in broadcast-
ing is finding the famed “secret-
weapon record,” a single that no other
CHR is playing and that no one is
working. But just add airplay, and it’s
" instant humongousness! Our night

guy, J.J. McCain, bounded in one day
. with his Linkin Park CD and refused to

leave the music meeting until we
——— heard “Breaking the Habit.” Boy, we heard it all

¥

[RECORD

%ih
Jeff McHugh
_PD, WKZL/Greensboro

':':’-_ sheets. # Then, one of our gang read that

4| stantly started doing the white-girl wiggle on my

cator in the past.) # And even though it's not such a “secret” weapon,
my favorite one-listen record in 2004 has been “Bounce,” but I've had
to threaten to strangle the next announcer who says, “Sarah Connor,’

s wow ow wome owe o o

from labels angry that we’re ?Iaying the wrong single.

with “The Way You Move”; “Hey Yal!”

IDJMG) slips 2-3. Britney Spears’

You Back)” rolls up 11-10* ... Usher f/Ludacris & Lil Jon’s “Yeah”

! E3
! Arista’s OutKast stay at the top of r—--——-—uu—-—
CHR/Pop

falls 3-5. Jessica Simpson’s “With You” § N ;rra-;i 3 H E%
(Columbia) moves 4-2*, while Nickel- fi s 8.8 55 858 8 Fom
“Toxic” (Jive) rises 5-4* ... Wind-up’s
Evanescence jump 8-7* with “My im-
(Arista) climbs 15-12* ... Moves in the teens: Twista f/Kanye West &
Jamie Foxx’s “Slow Jamz” (Atlantic) goes up 17-14*, Sheryl Crow’s

R&R’s CHR/Pop chart this week
back’'s “Someday” (Roadrunner/
mortal” ... Jive’'s Eamon breaks the top 10 as “F**k It (I Don’t Want
“The First Cut Is the Deepest” (A&M/Interscope) hikes 18-15*, and

(Octone/d) vaults 25-20* ... Virgin artist Janet Jackson rockets 30-
23* with “Just a Little While,” which picks up the Most Increased Plays
crown with 941 additional plays ... Nelly’s “Work It (Remix)” (Fo’ Reel/
Universal) rises 35-30* ... Chingy is “One Call Away” (DTP/Capitol),
climbing 41-32* and scoring Most Added honors with 19 adds ... Jet
ask “Are You Gonna Be My Girl” (Elektra/EEG); programmers answer
by making the song go up 45-42* ... Chart debut this week: Enrique
Iglesias f/Kelis.

— Keith Berman, Associate Radio Editor

4 right. What a great song! After 10 spins, the
jocks ran out of room on the request-tracking

Beyonceé was shooting a new video for “Naughty .
Girl” We spun that, and Terrie and Marcia in- .

credenza. (This has been a foolproof “hit” indi-

in a bad Terminator accent.  Sorry, gotta go now. Must handle calls

Fuel's “Falls on Me” (Epic) jumps 20-17* ... Maroon 5’s “This Love” :

g

\u,:““ i

©
1IIIII
W
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armist: Enrique Iglesias
LaseL: Interscope

By MIKE TRIAS/ASSOCIATE EDITOR

it e

1s demo was shopped to labels un-

der the guise of Enrique Martinez,

an unknown Central American singer. It
was when he obtained a record deal with
Fonovisa that Enrique Iglesias (or Henry
Churches, as R&R’s own Randy Gomez
affectionately calls him) revealed to the
company, his family and the world at
large his aspirations for musical stardom.

He became the top-selling Spanish-lan-
guage artist internationally, even before
his breakthrough U.S. hit, “Bailamos,”
was on the airwaves. His English debut
and third album. Enrique Iglesias, estab-
lished him as a U.S. superstar. Overall,
five of his six albums have gone platinum
or better.

As the third child of Julio Iglesias and
Philippine-born ex-model Isabel Preysler,
Enrique Iglesias grew up surrounded by
Latin, European and American influ-
ences. His parents divorced when he was
3. he lived with his mother for five years,
and he moved to Miami with his father
after the kidnapping of his paternal
grandfather. Despite being raised by his
nanny due to his father’s touring sched-
ule, Enrique Iglesias insists, “My parents
did a good job. It’s not as if anyone can do
a Behind the Music on me.”

Seven, Enrique Iglesias’ current album,
is so named for two reasons: Many people,
especially in the U.S., don't realize that
Iglesias has had six previous albums
(only two were English-language), and he
wore the number 7 while playing soccer
as a youngster.

Though his stable of writers for Seven
included some of the best, Iglesias chose
to write more on the album, co-penning
every song. “I think for a great career you
have to depend on yourself,” he says.
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“Thank God I write, or else I wouldn’t
know what I'd do. I'd be completely
screwed.

“I wanted to concentrate on the lyrical
content this time. At the end of the day a
great melody 1s great, but the lyrics are
what make a song timeless. I try to be as
honest as possible in my music, so [ write
abhout what goes on in my life. This album
reflects the last year and a half — includ-
ing relationships, though there are more
songs than usual not about love. But it is
a personal album. I find that the less [
make up the story, the better the song.
When [ make up a story, the lvrics aren't
so easy to write. When it’s real, they pop
out. I don’t want to feel stupid singing a
ridiculous song years from now.

“I think this is a more complete album.
It's actually not as polished vocally; some
of the vocals are one-takes and from the
demos. But that makes it more real for me.”

The latest single from Seven is “Not in
Love,” an upbeat club track driven by
rhythmic acoustic guitars and percussion.
A long line of beautiful women — Mischa
Barton of The O.C., actress and recording
artist Jennifer Love Hewitt, and his girl-
friend, pro tennis player Anna Kourni-
kova — have co-starred with Iglesias in
his videos, and this time around he is
joined by up-and-coming R&B singer
Kelis (not bad for a guy who couldn't get
a date for his junior prom). The remix
version of “Not in Love” with Kelis is fea-
tured in the video, and the diva also sings
on the Spanish version of the single.

The Ultimate Mix
of Positive Hits |

d7online.com

THe MosT LisTENeED To New SuNDAY MORNING SHoOw
Now AIRING EACH WEEK ON LEADING CHR/PoP STATIONS

"d7 is more than an hour-long syndicated show... it's a group of great people that understand what it
means to partner-up with a radio station and deliver a show that is seamless with the rest of your station.”

— Alex Valentine, KRBY (WILD 100,3)/Dallas - Ft. Worth

Market Exclusivity > Up To 12 Minutes Local Avails
> 4 Local Sponsor Billboard Avails > Local Direct Marketing Support

For mare information, contact Jason Parker at Ignite Media

phone: 615.665.8981, x1, email: jason@ignitemediaonline.com

www americanradiohistorv.com

d7 is highly-interactive with 60 minutes of music and exclusive interviews about life, love and faith. Host
Dave Kirby serves up positive hits from best-selling artists like Daniel Bedingfield, Evanescence, MercyMe,
P.0.D., Stacie Orrico, Switchfoot and many more.

;
5
ignie

ignitemediaonline.com
(£ 2004 Ignite Media, Inc.
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kby calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks.
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America’s Best Testing CHR/Pop Songs 12 + Ne w & Active
For The Week Ending 2/20/04
7 Women Women Women THREE DAYS GRACE {1 Ha?e) Everything About You (ive/
Artist Title (Label) TW LW Familiarity Burmn  12-17 18-24 25-34 Total Plays: 667, Total Stations: 67, Adds: 11
LINKIN PARK Numb /Wamer Bros.) 408 409 91% 22% 418 4.08 394
JESSICA SIMPSON With You (Columbia) 406 412 9% 23% 414 413 392 3 DOORS DOWN Aviay From The Sun (Republic/Universall
EVANESCENCE My Immortal (Wind-up/ 402 404 93% 20% 414 406 3.93 Total Plays: 533, Total Stations: 58, Adds: 12
CHRISTINA AGUILERA The Voice Within (RCA/ 397 394 96% 30% 4.08 3.97 4.16
KELLY CLARKSON The Troubie With Love Is /RCA/ 396 393 92% 19% 3.95 394 4117 , L .
NICKELBACK Soreday AoachunnerDJMG) 395 407 95% 3% 397 388 394 ?;g:“;:y'smﬁg';aﬁztfgg “:’: 50 A5
GOOD CHARLOTTE Hold On (£pic/ 395 3.89 88% 21% 432 3.85 .70
J DOORS DOWN Here Without You (Republic/Universal) 393 4m 96% 47%  3.85 388 427
SIMPLE PLAN Perfect flava) 388 393 96% 41% 4.04 3.76 3.79 J-KWON Tipsy (So So Def/Arista)
BRITNEY SPEARS Toxic (ive/ 38 392 94% 20% 398 408 351 Total Plays: 541, Total Stations: 36, Adds: 14
FUEL Falis On Me (Epic/ 385 391 M% 17% 394 3.97 3.84
OUTKAST Hey Ya! (Arists) 383 3719 98% 57%  3.60 374 3.99 .
TRAPT Headstrang (Warner Bros.) 382 392 1% 40% 395 367 377 | | IRAINWhen! Look To The Sky Lokmbial
. Total Plays: 408, Total Stations: 13, Adds: 1
OUTKAST The Way You Move (Arista/ 378 385 96% 40% 353 3.70 3.99
USHER fILUDACRIS & LIL’ JON Yeah (4rista) 3.72 - 67% 16% 3.82 394 3.4
SHERYL CROW The First Cut Is The Deepest (A&M/Interscope/ 369 375 90% 28% 375 3.60 3.62 CLAY AIKEN The Way /RCA)
NO DOUBT it's My Life finterscape) 367 369 97% 48% 3.30 361 399 Total Plays: 391, Total Stations: 44, Adds: 12
DIDO White Flag (4rista/ 364 364 89% 33% 344 3.61 3.85
HILARY DUFF Come Clean [Buena Vista/Hollywood) 363 - 8% 2% 365 362 367 ) . .
BABY BASH Suga Suga (Universal 342 349 4% 5% 351 340 341 [T’:t':l"g:;fis'ﬁ%e"?;fa'lﬂslt\a?;:g ﬁ%"e:dhzyﬁ gl"lle...ﬂestmy/At/aﬂt/c/
EAMON F**k it ( Don’t Want You Back) (/ive/ 340 336 84% 33% 3.63 3.67 3.03 T Y )
JC CHASEZ Some Girls {Dance With Women) (Jive/ 337 326 73% 23% 329 3.66 337
LUDACRIS fiISHAWNNA Stand Up [Def Jam South/iDJMG/ 329 339 92% 48% 327 351 324 FIVE FOR FIGHTING 100 Years (Aware/Columbia)
ALICIA KEYS You Don't Know My Name (// 328 3.26 83% 33% 301 Jaa 347 Total Plays: 358, Total Stations: 36, Adds: 19
MURPHY LEE f/JJERMAINE DUPRI Wat Da Hook Gon Be (Fo” Reel/Universal) 325 319 69% 21% 352 3.28 3.25
TWISTA fIKANYE WEST & JAMIE FOXX Slow Jamz (At/antic/ 320 314 67% 21% 3IM 3.33 295
BEYONCE' Me, Myself And | Columbia/ 311 321 90% 40% 294 309 349 | | KATYROSE Overdrive V2]
KELIS Milkshake (Star Trak/Arista) 300 305  95% 57% 325 299 g | | ' Plays: 326, Total Stations: 39, Adds:5
CHINGY f/SNOOP DOGG & LUDACRIS Holidae in (D7F/Capitol) 307 323 92% 56% 3.18 3.19 283
Total sample size is 483 respondents. Total average favarability estimates are based on a scale of 1-5. (1=dlisike very much, 5 = like very much). Total familiarity | | JAY-Z Dirt Off Your Shoulder (Roc-A-Fella/IDJMG)
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Total Plays: 301, Total Stations: 17, Adds: 2
Songs must have 40% familiarity to appear on survey. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can
take the music test based on the format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show
opinions of participants on the the Internet only. RateTheMusic is a registered trademark of Rate TheMusic.com. The RTM system, is available for local radio stations Sangs ranked by total plays

SHRED THIS! w1z (2100)/New York night duo Romeo & Niko joined forces with Eamon (who
brought us the wonderful song “F**k It [Don’t Want You Back]”) for a “Shred Your Ex” Valentine's Day
party at New York's Webster Hall. Listeners were invited to bring down photos or clothing items from
their exes, which Romeo put through a wood chipper. Seen here are (I-r) Niko, Eamon and Romec.

Wi

]

MORE JESSICA! what issue of R&R would be compiete without a shot of the lovely Jessica
Simpson? Here she is with husband Nick Lachey just afier having performed for Iisteners of WWWQ
(Q100)/Atlanta’s The Bert Show. Seen here are (I-r) moraing show co-hosts Jeff Dauler and Jenn
Hobby, Lachey, Simpson and Bert Show co-hosts Melissa Carter and Bert Weiss.

www americanradiohistorv.com

Please Send Your Photos

R&R wants your best snapshots

(color or black & white).

Please include the names and titles of all pictured
and send them to:
R&R, c/o Keith Berman: kberman@radioandrecords.com
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~
( Stations and their adds listed alphabetically by market
WFLY/Albany, NY* WXOX{Burlington® WGTZ/Dayton, OH* WKS/Ga_inewille, A WWSTIKMIVIIIE ™ miglvlwgomery, AL L(.{(RIJPn" thae?m OR* ﬁLV/San Lkl)lr': Obispo, CA gngoﬂlgl:ncsnm,a 'esl
MD: John Foxx PD/MD: Ben Hamitton DM: J.D. Kunes PO/MD: Jeri Basta N Scuti PO Karen e 2 MD: m ‘Marshall APD/MD: Ken Carr
1 BABY BASH APD; Pete Belair PD/APOMD: Scoft Sharp : Mike Forte ? ww«ms APD/MD: Keith Scott CHINGY oA 2 MAROON S
-~ AN 1 NCKCAMON e Loees ik P’A!‘ds : FARPIY LEE LIAZZE Pk b SLEEPY e
FIVE FOR FIGHTING STONE FIVE FOR FIGHTING BAOWN TOBY LIGHTMAN
= ‘F‘ﬁﬁm FIGHTING FIVE FOR FIGHTING
. KSMB/latayetIe LA* WERZ/Portsmouth, NH*
WWBIDaytona Beach, FL WSNX/Grand Raplds M ano Bobby Ermn y& E‘aonnell WAEV/Savannah, GA
WKKIf/AIhany. NY* amon o No Mds pp/m),u mvunmuu 1 BLACK EYED PEAS %amﬂézdmlrﬂ!{hn
"""‘R'&u“&” Dawes s o N WVAQ/Morgantown, WV i APD: Russ Francis KHTT/Tulsa, OK'
PR o s i e LUGATRS OM: Hogpy Kercheval oamess Krviose OM/D: Tod Tucke
PD: Lacy Neft APD: Matt “The Bran Derrick
e 13 MICHELLE BRANCH MD: Matt
wl_manmr, PA* KANYE WEST 3 JENNIKEGLOPEZ’IH KELLY
KQID/Alexandria, LA KFMD/Denver, CO* WKZL/Greensboro, NC* e Moy ey WSPK/Poughkeepsie, NY KBKS/Seattle, WA*
PO/ME: Ron Aobers WRZE Cape Cot, WA P Jim Lawson P Jfi Mehigh A’E@,ﬂﬂ?‘”‘ — PO Scoty g PO: itz reson .
1 TN e warhe '2? fmmn APD: Terrie Kaight 4 SARAH APD: Sky Walker MD: Marcus D
9 BUACK EYED PEAS PO/MO: Shane Blue SWITCHF0aT MD: Marcia Gan 1 3D00RS DOWN WD: Paulie Cnz iy
5 CHINGY ) 11 HUARY THREE DAYS 1 HOOBAST s M/Mynle Beach SC 16 JOWON 300085
USHER ULUDACRIS & LA JON 9 3000RS DOWN CLAY Al FIVE FOR FIGHTING R o) B2
T - ENFIOUE (GLESAS TRELIS :%ugm Im o '
KISX/Tyler, TX
o WERO/Greenville, NC WHZZA ansing, MI* UMI:MnavE Kot
reenville, NC* B POMD: Larry Thompson
ines, 1A* : PD: Dave B. WPROProvidence, A KRUF/Shreveport, LA' y
WAEB/Atlentown, PA* KKDM_ID es Moines, [A' i oy ek QMBERLEY LOCKE PD: Chris Callaway BLACK EYED PEAS
PD: Laura St James KZWCedar Rapuls 1A POMU: Greg Chance o ‘ o WRVW/Nashville, TN* A T MD: Evan Ha CHINGY
MD: Mike Kelly LAY AKEN TASSIDY 1R KELLY WATCHBOX TWENTY POMD: Rich Davs 14 JOSH GAL 13 467
19 PDMD Kﬂll Walker ENRIOUE IGLESIAS UKELIS S EVAN AND JARON 11 SARMIMCLAGHLAN
¥ BLACK EVED PEAS 5 Staroor FIVE FOR FGHTING 3 4034 GROBAN
gusr_ﬂwﬂ 3 DOORS DOWN JET 1 NICK CANNON
e WRHT/Greenville, NC* WLKTA exingion, KY* WLDIW, Palm Beach, FL*
WSSXIOI'Iaﬂeslnn SC* %DL Tear L am“u;‘  JENMFER LOPEZ (R KELLY DM: Dave D e;lwer
KPR Amaril, TX e herts A S st e WBLINassau, NY KBEAQuad Ciles, 1A° WD SoulhBend, N W5 Do Vs
: OM: Ma bina A : g
PD/MD: Marshal Blevins el No Adds e T KLY MGELLE BRANGH PD: i e R e et D: AJ Carson ! Givey
23 KIMBERLEY L0CKE VOCBASTANK QLAY AKEN APD: Al Levine LIMP BIZXIT THREE DAYS GRACE
ALICIA KEYS %W MD:W@ 3‘»‘.?‘ g
KFRX/Lincoln, NE HRHON e L ESAS LS
OM: Coby Mach WHTS/uad Cities, 1A*
KGOT/Anchorage, AK i . PD: Ryan Sa i KWTX/Waco, TX
OW Wtk Wty WYSRThariston, WY WKQUDetroi, Wi WraCfareemille, SC et :,.,,“" PL: Toy Waiies . o
; APD/MD: Tias Schuster MO: Adam Michaels WFHN/MNew Bedford, MA KZ2U/Spokane, WA* -
§ ISR s 10w PO lay Paticts :‘Pﬁ" Daniets No Adds i PD: Jﬂmw OM: Brew Michasls UShen LuoRces & L vow
:‘? o MARI) WINANS UP DIODY MD: Bavid Dyran . . POMD: Chrisiopher
'&:‘u DECARW 4 MR 07 LY %ng@g.leilgh' NC JENNIFER LOPEZ (R KELLY
WIHDl%p.ELelen, wi* SARAH CONNOR APD/MD: ‘F&fp’}e
PO/MD: David Bumns KI.AULmIe Rock, AR* % VMEERLH 100K i
10 KIDROCK . . — WIHT/Washington, DC*
10 MICHELLE BRANCH ] WHKFMHarrisburg, PA Can 3 SR LEAHE SR WDBR/Springfield, IL :
WLV Elmira, NY DAPD: Wickoe ety PO L otecn WKCINew Haven, CT prheEl gl P, Seley Wan
WNKS/CfﬂﬂO“E OM/PD/MD: Mike Strobel T e PD: Chaz Kefly. APD: Dave Daniels 17 CASSIDY UR KELLY
PD: John Reynaids APD: Brian Siofl YOUNG GUN HODBASTANK MD: K’V ins MO: Bob Parrish 12 JENNIFER LOPEZ UM KELLY
WSTR/Atlanta, GA* MD: Keli Reynolds 11 BEYONCE /SEAN PAUL G LNIT 10E 3 MELL S HILARY DUFF
OM: Clarke Brown’ No Adds 10 SANTARA TALEX A s o KNEV/Reno, NV* KIMBERLEY LOCKE 8 CHINGY
PD; Oan Bowen | R POMD: Vi Duran_ CHINGY
AT iod KISfos Angels, CA° LTS sty
“ e WRTS/Erie, WKSS Hartiond, CT*
OM: Rick Rambaldo ik Vaughn APDMD Jube Pitat
PD: Jeif Hurley MD .Ian Bmds Ksu/s: Louis, MD* WIFC/Wausau, Wi
WKX.IICMtanooga. APD/MD: Karen Black WOAGN/MNew London, CT WRVO/Richmond, VA* PD: John Jost
DM CIay g m:az POD: Kevin Patana PD: Billy Surt MD T .,,J g ;&mg%s
WWW(/Atlanta, GA* D: Riggs " MO: Shawn Mu MD: Jake Glenn B 19 KIDROCK
OMPO: ue :u Y VARG TN L N § T ASTOD 12 THNGY 9 BEYONCE RYAN DUARTE JANET JACKSON
WD:Jff Mies Kﬂl%ﬂHnusl_on, ™ i wesar vy CLAY AKEN AoECkion
Tl * Shex KDUKEugene, OR WD: Lok Wit WOIKLouisylle, kY- $ e S e,
CLAVANEN OM: Chis Sargent 2 CHINGY 3 ione Henmessey
SARAH CONNOR JANET JACKSON PD: Valerie Steele SWITCHFOOT x uw mzxn 5 MICHELLE BRANCH
12 MAROON§ Ky JANET JACKSON WNT(]/SMymuse NY*
el ARG WIS Roanoke, VA° fenel
hi It ’ > ;':,nc“ Lee Michaels M? USHER gluwms LU KKRD/Wichita, KS*
b SR PO R WK Louisville, KY* WEZBNew Oreans, LA* 1 osbvn auy T o]
0: Joft M " PO/MD: Chris h i HOGBASTANK - Di
o e —— WSTOExansvile, N WHEE Huiington DR e s e S Bt i
BUCKREDFEAS 1o ey Ayl APD/MD: Gary Miller Shoos c
ey o I
9 JANET JACKSON KZI/Lubbock, TX . ) cUse,
it o | asoie,c e e pmeco | e | gk
" HOOBASTANK PR":ABV BASH WIYPMuntsville, AL* ?"grunn APD: Sharon Dastur m) al::ny 'MHS Y O o5 s WBHT/Wilkes Barre, PA*
. . bl g MD: Paul “Cubby” Bryand THREE DAYS GRACE PD: Mark McKay
KMCKF: lle, AR PO:BilWest 4 HEKCANRON MD:AJ.
OM: Jay Philiips L m%m%m ! ﬂ.m zm%ﬁmv
KHFYAustin, TX* WKES/Cincinnati, OH* air WMGBMacon, GA s . WHTF Tallahassee, FL
PO/MO: M Austin - Bonna DeCoster DAYS GRACE ‘PJOMJ Cabri Hicks WKGS/Rochester, NY' PO: Karson Tager ~ °
3 1 FE DOBSON L=y ) ) e P: Erick Anderson APD/MD: Scoft “Lugeut” Dwyer
S DARIOESS oy ReTHG WNOU/indianapolis, IN* MD: Nick DiTucsi el
THREE DAYS GRACE KMBERLEY LOOKE OM: David Edgar KBAT/Ddessa, TX s WKRZ/WIlkes Barre, PA*
A b o o
i BLINK-182 8 YING YANG TWINS VLI’ JON & THE EASTSIDH
WFMF/Baton Rouge, LA* WAKS/Cleveland, OH* KMXF Fayettevile, AR Sunr e S WP Fchestr, 0 WrLTamga. T USRS LU0k
P Koo e oo nov Moty MO k2 D Aoy WZEEMadison, WI* e NPT et i e
Y mm o S coi JBNFER 10PEZ ¥R KELLY OM: Mike Feris APDMD Busta MO S Tha ot Prest
Ll 12 GHNGY T SOV IR LY No Adds
MICHELLE BRANCH JKWON 12 NICK CANNON 1 %ﬂl‘é&'}u‘,‘mm I(JVOIDkiahoma c“y' oK*
WYOY/Jackson, MS* MOELLE Bt i WSTW/Wilmington, DE*
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: David KRBV/Dallas, TX* OM/PD: Dave Johson WYOK/Mobile, PD: Mark Anderson -
o PD: Dan Kieley APD: Eric Teida DM Jim Mahanay pracd L] 126 Total Monitored
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The Station That
Built The Mold

KDAY/Los Angeles’ influence on hip-hop programming

% o radio station in the country made a bigger con-
tribution to hip-hop than KDAY (1580 AM)/Los Ange-
les in the early '80s. Case in point: The World Class
Wrecking Crew, which included Dr. Dre and DJ Yella,
gained local popularity by mixing at the station.

“That was my very first mixmas-
ter, Dr. Dre,” says former KDAY
Asst. PD/MD/afternoon driver
Greg Mack. “They would do my
‘Traffic Jam,” and itjust blew up. Dre
was selling all the mixes he’d do for
me at the swap meet in order to
make money.

“He sold so many of those tapes
that he took the money and bought
equipment in order to produce stuff.
The World Class Wrecking Crew
kind of took off, and he didn’t have
time to work at the station any-
more.”

With many individuals in the
music industrv and commercial ra-
dio questioning the longevity ot hip-
hop in those days, not many pro-
grammers were eager to put the
new genre of music on the air, nor
were the record companies taking it
seriously.

KDAY was one of the first sta-
tions to fully support hip-hop by
getting rid of dayparting and play-
ing it around the clock. This move
was the first step in the station’s
success with many young adults
who lived in Los Angeles and its
surrounding areas.

I witnessed this firsthand as a
youth growing up in South Central
Los Angeles. KDAY was the station
my family would tune in in their
cars and at hame. We'd listen to
KDAY during family gatherings,
which often led to my aunt and her
girlfriends doing a choreographed
version of “The Freak.”

KDAY had a buzz in the streets of
Los Angeles, and it was the only sta-
tion I can remember that played the
rap music I loved so much.

The Read To L.A.

What led to KDAY's being a pio-
neering hip-hop station was PD Jack
Patterson’s hiring Mack to come on
board as the station’s evening talent.
Mack got his start in radio in 1975,
while still in high school, by doing

an internship at KTFM & KTSA/
San Antonio, where he worked in
the public-affairs department.

Leaving the stationsin 1978 when
they didn’t offer him a full-time po-
sition, Mack landed a gig at KEYS
& KZFM/Corpus Christi, TX under
PD Lee Randle. After working there
for two years, he moved to his first
job at an Urban station.

“In 1980 [ went to KMJQ (Magic
102)/Houston,” says Mack. “"Magic
was the first Urban station I'd
worked at; the others were Pop.” He
worked there until he got a phone
call from Patterson in August 1983.

“What led to my coming to KDAY
was a guy by the name of Jim Mad-
dox, who was programming at our
competitor in Houston,” Mack says.
"It was the old radio trick of send-
ing out the competition’s best tal-
ents’ airchecks. He sent my aircheck
out to Jack Patterson at KDAY, and
Jack called and offered me the 7pm-
midnight gig.”

Hip-Hop On AM

KDAY had plenty of challenges
being on an AM frequency in Los
Angeles, and the fact that four oth-
er stations in the market were play-
ing similar music was one of the big-
gest. “When I got here, KDAY was
kind of in the cellar,” Mack says. “At
that time there were KDAY, KGFJ,
KACE and KJLH, all competing in
the black arena.

“We had about five stations going
after the same audience, and KDAY
was fifth out of those five. They
were playing R&B and pop. You'd
hear the top R&B, but you'd also
hear Wham! and Spandau Ballet.
They weren’t playing any kind of
hip-hop at all.”

Upon Mack’s arrival at KDAY,
Patterson discussed with him what
he wanted to do on his evening
show and what direction he felt the
station should go. “When 1 first
moved to Los Angeles 1 was living

in the hood — 69th Street, right in
South Central,” Mack says.

“All of the kids were riding
around blasting Run-DMC, Kurtis
Blow and Sugar Hill Gang. Every-
body was pumping hip-hop, but
you didn't hear it on the radio. The
one thing [ was always taught was
that if you went to the streets, you'd
win. In order to win in the streets, |
knew we had to play hip-hop.”

The End Of Dayparting

"I also knew that we had to play
hip-hop more than just at night,”
Mack continues. “Most of the sta-
tions that played hip-hop at the time
were dayparted and only played it
at night.

“Jack Patterson didn’t know what
to think about my playing hip-hop
on my show. One good thing that he
did that made me even better was
to say, ‘Do what you want on the
music, but I want to know why you
did it.” Every time [ added a record,
[ had to tell him, ‘I added this be-

“We knew that what
we had was hot, but
we had no idea that
it would spread like
it did, because
everyone was telling
us that it wouldn’t.”

cause it’s happening out on the
streets.” Either that, or, ‘We played
it, and it got a great response.’

“I'had a lot of people calling and
saying, ‘What in the world y’all do-
ing? It sounds great,”” Mack says of
his evening show. “We got a great
response from the public.”

After convincing Patterson to let
him play more hip-hop on his show,
Mack continued to work him on the
idea of taking the station in a more

WwWWwWWwW.americanradiohistorv.com

“At that time L.A. was a real lazy market. The
DJs just did their shifts, or they’d do a club or
concert, hut they weren’t reaching out to
people. 1 really got tuned in to what the kids
liked and what they wanted to hear.”

hip direction beyond his time slot.
Faced with stiff competition in the
market from the FMs, KDAY decid-
ed to risk removing daypart restric-
tions on its hip-hop records and, in
some cases, playing them in all
hours.

“We still played some of the pop
stuff, but we got rid of the Wham!
and stuff like that,” says Mack. “We
broke a lot of pop stuff, like Lisa Lisa
& Cult Jam. We played that for six
months before anybody else even
had it in America. We did a mix of
Expose, The Cover Girls and Deb-
bie Deb, and I started mixing in
some of the hip-hop stuff after 7pm
on my show. We only put the sorgs
that blew up beyond belief on dur-
ing the day.”

And what were the results of those
changes? “"Out of the five stations
that were doing similar things, we
came insecond 12+,” Mack says. “We
knew we were on the right track.”

Instant Success

After the station’s success in that
first book, things continued to get
better for KDAY and Mack. “After
the first book they put me in after-
noon drive, and I was then made
MD and Asst. PD,” Mack says. “We
had instant success.

" After that first book, we started
playing hip-hop in a more regular
rotation. In other words, we dicn't
wait for it to cross over to play it
during the day. If a song was getting
a ton of requests, we would start
playing it in regular rotation during
the day.”

Although KDAY achieved great
success in a short time, it could nev-
er beat KJLH. “Every time we got
close to them, they’d play twa or
three rap records and they’d go back
up,” says Mack. “They knew that
was our strength. They would play
whatever our top songs were, so
people had a choice between hear-
ing them on FM and AM. Obvicus-
ly, people were going to pick FM.”

Mack took advantage of KDAY’s
momentum by being visible in the
community and making appearanc-
es at many of the local high schools.
“Iwas at schools almost every day,”
he says. “I would even go to schools
in the mornings and do the day’s
announcements. Nobody was deal-
ing with schools.

“ At that time L.A. was a real lazy
market. The DJs just did their shifts,
or they’d do a club or concert, but
they weren't reaching out to people.

[really got tuned in to what the kids
liked and what they wanted to
hear.”

Reaching The People

KDAY was not only getting notice
from radio listeners, but also from
people trying to get established in
the rap game. “Around that time a
gentleman by the name of Russell
Simmons came to me,” Mack says.
“He had this new artist coming out
named LL Cool J.

“He said, ‘I really want you to
break this guy, and the way I want
to run Def Jam Records is that T want
to bring the people who entertain to
the people in the streets 1 would like
you to take LL Cool ] around to the
schools with you and to start doing
shows with him. Do whatever you
can with any of my artists to get
them out there.’

“The one thing | was
always taught was
that if you went to
the streets, you'd
win. In order to win
in the streets, | knew
we had to play hip-
hop.”

“Se LL started daing a lot of
school appearances with us, and the
song I Need a Beat’ took off. We
went to World on Wheels, Skateland
— all the different venues where
everybody would hang out.

“The reason we had to do the dif-
ferent venues was because Skate-
land was in a Blood area, and we
had to do something for them, and
World on Wheels was a Crip area,
and we had to do something for
them. We didn’t wani any of them
to think we were taking sides.

“We also had to do Sherman
Square in the San Fernando Valley,
because the Latin pecple wouldn't
come over to either one of those oth-
er venues. We had to go out there
and reach out to them.”

Continued on Page 35
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WK WEX  ARTST TILE LABELE S Plavs .J%‘;}cs b
1 o TWISTA fIKANYE WEST & JAMIE FOXX Slow Jamz (Atlantic) 6152 +156 730285 11 82/0
2 e USHER f/LUDACRIS & LIL' JON Yeah (Arista) 6114 +398 703441 7 820
4 0 J-KWON Tipsy (So So Def/Arista) 5117 +641 518001 7 81n
5 o CHINGY One Call Away [OTP/Capitol) 4808 +846 534882 7 78/0
3 5  YING YANG TWINS f/LIL' JON & THE EASTSIDE BOYZ Salt Shaker (7V7) 4545 -130 486539 13 76/0
6 0 CASSIDY f/R. KELLY Hotel (/} 4140 +332 527843 16 761
7 0 BEYONCE' Me, Myself And | (Columbia) 3503 +50 342770 14 65/0
12 0 LUDACRIS Splash Waterfalls (Def Jam South/{0JMG) 3279 +286 365766 8 7912
10 0 KANYE WEST Through The Wire (Roc-A-Fella/{DJMG) 3216 +139 339816 11 75/0
13 @ JAY-Z Dirt Off Your Shoulder (Roc-A-Fella//DJMG) 34 +279 364880 7 715/0
8 11 NICK CANNON Gigolo (ive/ 3098 156 312974 15 70/0
17 @ EAMON F**k It (I Don't Want You Back) (/ive/ 2901 +363 251856 12 645
9 13 OUTKAST Hey Ya! (Arista) 2639 474 273937 18 54/0
1 14 WESTSIDE CONNECTION Gangsta Nations (Capitol) 2395 -638 234133 16 70/0
16 15 OUTKAST The Way You Mave (Arista) 2265 -343 289449 23 1M)0
19 @ PETEY PABLO Freek-A-Leek (/ive) 2193 +214 180869 7 653

21 @ G UNIT f/JOE Wanna Get To Know You (/nterscope) 2122 +314 227106 6 734
14 18 ALICIA KEYS You Don't Know My Name (/) 2069 -699 258968 12 75/0
15 19 KELIS Milkshake (Star Trak/Arista) 1976 <701 171187 19 74/0
18 20 JAGGED EDGE Walked Outta Heaven (Columbia) 1775 -399 159205 21 63/0

22 @ RUBEN STUDDARD Sorry 2004 (/) 1726 +194 165268 7 591

27 @ MARIO WINANS f/P. DIDDY | Don't Wanna Know (Bad Boy/Universal) 1699 +468 228598 4 6118

24 @ MISSY ELLIOTT I'm Really Hot (Gold Mind)/Elektra/EEG) 1591 +305 157434 5 723

25 @ T.I. Rubber Band Man (Grand Hustle/Atlantic) 1385 +105 113374 8 6011

23 @ 2PAC f[EMINEM One Day At A Time /Amaru/interscope) 1372 +48 154212 4 5500

30 @ SLEEPY BROWN f/OUTKAST | Can't Wait (Interscope) 1310 +229 142951 4  65/6
26 @ RYAN DUARTE You (Universal) 1277 +27 149499 12 3601
28 @ YOUNG GUNZ No Better Love (Def Jam/IDJMG) 1223 +73 130311 5 542
36 @ BRITNEY SPEARS Toxic (ive/ 1069 +344 95152 3 213

31 30  JUVENILE f/MANNIE FRESH In My Life [Cash Money/Universal) 1049 12 94262 8 ao02

34 @ TOO SHORT f/LIL" JON Shake That Monkey (Short/Jive/ 1046 +38 135046 16  44/0

29 32 AVANT Read Your Mind (Geffen) 1009 134 122532 14 36N

45 @ M. LEE f/J. PHA & S. BROWN Luv Me Baby (Fo’ ReelUniversal) 909 +457 67721 2 62110

33 34  BABY BASH Shorty Doowop (Universal) 897 -113 81899 14 291

35 35  MASTER P Them Jeans Vew No Limit/Koch) 831 -82 66960 5 411

32 36  2PAC f/NOTORIOUS B.1.G. Runnin’ (Dying To Live) (Amaru/interscope) 784 -248 120301 18 44/0

39 @ BEENIE MAN f/MS. THING Dude (Virgin/ 619 +76 82741 3 382

38 38 TRILLVILLE Neva Eva (BME/Warner Bros.) 601 -36 55688 10  24/2

42 @ LIL" FLIP Game Over (Sucka Free/Loud/Columbia) 566 +89 64498 2 215

37 40 G UNIT Stunt 101 /Interscope) 559 -159 64400 16 540

@ JENNIFER LOPEZ f/R. KELLY Baby | Love U /Epic/ 553 +2170 51150 1 36/18

40 @ SEAN PAUL I'm Still In Love With You (VP/Atlantic) 548 +20 143253 11 2312

47 @ KNOC-TURN'AL f/SNOOP DOGG The Way | Am (L.A. Confidential/Elektra/FEG) 536 +93 27410 3 436
50 @ BLACK EYED PEAS Hey Mama (4&M/interscope) 519 +104 19876 3 2mn

44 @ JANET JACKSON Just A Little While (Virgin) 51 +55 57579 2 191

49 @ TECH NINE Here Comes Tecca Nina (M S C Music) 488 +65 20674 2 3an

4 47  R.KELLY Step In The Name Of Love (Jive/ 441 -58 54943 20  39/0

@ NB RIDAZ f/GEMINI So Fly (Upstairs) 416 +106 20822 1 an
@ JAGGED EDGE What It's Like (Columbia) a1 +184 32476 1 39/3
46 50 BOW WOW f/JAGGED EDGE My Baby (Columbia) 374 -15 36691 15 18/0

86 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 2/8-
2/14. Butlets appear onsongs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below
No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds
do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases in total plays. Total Audience equals Average
Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from
the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc.

Most Addedi —
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www.rradds.com

ARTIST TITLE LABEL(S) ADDS
KELIS Trick Me (Star Trak/Arista) 34
M. WINANS f/P. DIDDY | Don't Wanna Know (Bad Boy/Universal) 18
JENNIFER LOPEZ f/R. KELLY Baby | Love U (£pic/ 18
YERBA BUENA Guajira {I Love U 2 Much) (/) 15
CYPRESS HILL What's Your Number? (Columbia) 14
DO OR DIE flTWISTA & JOHNNY P. Do U? (Rap-A-Lot) 13
M. LEE f{J. PHA & S. BROWN Luv Me Baby (Fo’ ReelfUniversall 10
SLEEPY BROWN fIOUTKAST | Can't Wait /interscape) b
KNOC-TURN'AL f/S. DOGG The Way... (L.A. Confidential/Flektra/FEG) 6
MUSIQ Whoknows (Def SouliDJMG) 6
Most
IncreasedPlays
: TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
CHINGY Gne Call Away (OTP/Capitol) +846
J-KWON Tipsy (So So Def/Arista) +641

M. WINANS /P. DIDDY 1Don't Wanna Know (Bad Boy/Universal)  +468
M. LEE f{J. PHA & S. BROWN Luv Me Baby (Fo’ ReellUniversal) +457

USHER fILUDACRIS & LIL' JON Yeah (Arista) +398
EAMON F**k It {l Don’t Want You Back) (/ive/ +363
BRITNEY SPEARS Toxic (ive/ +344
CASSIDY f{R. KELLY Hotel &/ +332
G UNIT f/JOE Wanna Get To Know You (interscape) +314

MISSY ELLIOTT I'm Really Hot (Gold Mind/Elektra/FEG) +305

New&Actlve

W sk B

JOE f/G UNIT Ride Wit U U/ve/
Total Plays: 307, Total Stations: 11, Adds: 1

MEMPHIS BLEEK... Round Here (Roc-A-Fella/lDJMG)
Total Plays: 282, Total Stations: 9, Adds: 0

NOTORIOUS B.1.G.1... Victory 2004 (Bad Boy/Universal)
Total Plays: 221, Total Stations: 29, Adds: 3

DAVIO BANNER Crank It Up (SRC/Universal)
Total Plays: 175, Total Stations: 14, Adds: 1

TIFFANY VILLARREAL You, Yourself & You (Universal)
Total Plays: 172, Total Stations: 16, Adds: 0

DILATED PEOPLES f/KANYE WEST This Way (Capitol)
Total Plays: 114, Total Stations: 21, Adds: 4

DINA RAE And? (Motown/Universal)
Total Plays: 82, Total Stations: 18, Adds: 4

KELIS Trick Me (Star Trak/Anista)
Total Plays: 76, Total Stations: 35, Adds: 34

MUSIQ Whoknows (Def SoullDJMG)
Total Plays: 63, Total Stations: 14, Adds: 6

DO OR DIE f/TWISTA & JOHNNY P. Do U? (Rap-A-Lot/
Total Plays: 38, Total Stations: 13, Adds: 13

Songs ranked by total plays

Detailed station playlists for all R&R
reporters are available on the web at
www.radioandrecords.com.
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RANK ARTIST TITLE LABEL

1
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16
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28
29
30

USHER f/LUDACRIS Yeah (Arista/

J-KWON Tipsy (So So Def/Arista)

CASSIDY f/R. KELLY Hotel (/)

YING YANG TWINS Salt Shaker (7V7/

TWISTA /K. WEST & J. FOXX Slow Jamz (Atlantic)
JAY-Z Dirt Off Your Shoulder (Roc-A-Fella/IDJMG)

CHINGY One Calt Away (OTP/Capitol)

KANYE WEST Through The Wire (Roc-A-Fella//IDJMG)
PETEY PABLO Freek-A-Leek (Jive/

LUDACRIS Splash Waterfalls (Def Jam South/IDJMG)

G UNIT Wanna Get To Know You finterscope/

MARIO WINANS f/P. DIDDY | Don't Wanna Know [Universal)
NICK CANNON Gigolo (ive/

YOUNG GUNZ No Better Love (Def Jam/IDJMG)

T.). Rubber Band Man (Grand Hustle/Atlantic)

BEYONCE' Me, Myself And | (Columbia)

MISSY ELLIOTT I'm Really Hot (Gold Mind/Elektra/EEG)
TOO SHORT f/LIL' JON Shake That Monkey (Short/Jive)
WESTSIDE CONNECTION Gangsta Nation (Capitol)

LIL’ FLIP Game Over (Sucka Free/Loud/Columbia)

SLEEPY BROWN f/OUTKAST | Can't Wait (Interscape)
2PAC f/EMINEM One Day At A Time (Death Row/Interscope)
JUVENILE f/IMANNIE FRESH In My Lite (Cash Money/Universal)
TRILLVILLE Neva Eva (BME/Warner Bros.)

MR. VEGAS Pull Up (Geffen/

BEENIE MAN f/MS. THING Dude (Virgin/

ALICIA KEYS You Don’t Know My Name (J/

KELIS Milkshake (Star Trak/Arista)

MASTER P Them Jeans (New No Limit/Koch)

OUTKAST The Way You Move (Arista/

This Week’s Hottest Music Picks

Mark Adams
PD, KLIM/Partiand, OR

Twista's “Overnight Celebrity” (Atlantic):
Love this cut. Already rotating along with the
No. 1-testing “Slow Jamz.”

G-Unit's “Poppin’ Them Thangs” (G Unit/
Interscope): Another secondary cut we're feel-
ing. “Wanna Get to Know You" is testing top
10, and this one just went in too.

Mario Winans featuring P. Diddy’s “1
Don’t Wanna Know” (Bad Boy/Universal):
Already reacting.

Jennifer Lopez featuring R. Kelly’s “Baby,
1 Love U” (Epic): Automatic. Everything R.
Kelly touches either becomes a big record or
gets him into trouble.

Master P’s “Them Jeans” (New No Limit/
Koch): Top-five phones for the second straight
week. Also blowin’ up in our clubs.

Jayare
PD, KBMB/Sacramenlo

Lil Flip’s “Game Over” (Sucka Free/Loud/
Columbia): Lil Flip is bangin’t Already hittin’
top 10 on the requests.

Kelis’ “Trick Me” (Star Trak/ Arista): Sounds
great on the radio. The track knocks!

Big Sty’s “It’s a Problem” (Sty): The contro-
versy record of the first quarter; will get instant
reaction.

Murphy Lee featuring Jazze Pha & Sleepy
Brown’s “Luv Me Baby” (Fo’ Reel/ Universal):
Doesn’t sound bad at all, and I'm no Murph
Lee fan. This one sounds like a hit.

RZA'’s “We Pop (Remix)” (Sanctuary/SRG):
Amix-show keeper. Sounds great; track knocks.
It's the real deal.

Federation’s “Hyphy” (Virgin): The biggest
record in Sacramento’s clubs, and the biggest
record on my airwaves for teens and 20-some-
things. A West Coast anthem in the making,

Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio

Networks. Songs ranked by total plays for the airplay week of 2/8-2/14
©2004, R&R, Inc.
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JOE £/G UNIT Ride Wit U (ive/
LIL FLIP Game Over (Sucka Free/Loud/Columbia)
T.0.K. Gal You Lead (VP/

NOTORIOUS B.1.G./P. DIDDY/BUSTA RHYMES... Victory 2004 (Bad Boy/Universal)

KANYE WEST All Falls Down (Roc-A-Fella/IDJMG)
MASTER P Them Jeans (No New Limit/Koch)

AW 51X

The Station That Built The Mold

Continued from Page 33

KDAY continued to be the station that
worked with smaller independent labels to
give their new hip-hop artists the exposure
needed tobuild a fan base in Los Angeles. The
station gave its audience access to those hip-
hop artists because most of the big bands of
that time weren't accessible.

“The reason kids liked the hip-hop artists so,
much is because the kids had no access to the
big artists at the time, such as The Gap Band,
Cameo and everybody else,” says Mack. “The
rappers would go out and shake hands, kiss
babies and hang out with the people.”

Looking Forward

Although KDAY wasn't the first station to
play hip-hop, it was the first station to make
hip-hop big by exposing more of it to listen-
ers in the ‘80s. “Rap at that time was just a
novelty,” Mack says. “Everybody said it
would go away. The major record stores
wouldn'’t carry rap. They would carry ‘Rap-
per’s Delight,” because it crossed over. If it
didn’t cross over, it didn’t get any airplay.”

A few years later other programmers saw
the growing popularity of the hip-hop genre
and emulated KDAY. “] remember a guy
named Jeff Wyatt, who was programming
WUSL (Power 99)/Philadelphia at the time,
was out in L.A. for the R&R Convention,”
Mack says.

“He called up and was like, ‘I really like
what you guys are doing.’ 1 kind of explained
it to him, and the next thing 1 knew, Power 9
in Philly was doing the same thing, They had
alot of success, and then it started to spread.”

KDAY debuted its newly tweaked hip-hop
format in late 1983, but it wasn’t until 1988
that other stations started playing more hip-
hop ”At the time we were doing it, we nev-
er even had a hint that it would be as big as
itis now,” Mack says. “We never thought like
that.

“When you’re doing something and you
stop to look back, you lose sight, sa we never
warited to look back. We kept looking for-
ward. We knew that what we had was hot, but
wehad no idea that it would spread like it did,
because everyone was telling us that it
wouldn't.”
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T — N
par S America’s Best in hmi 2+
RateTheMusi: com™ For The Week Ending 220008 *
; I MEBLERASE: - o . )

s e . Persons Persons Persons

Artist Title (Label) ™w LW  Familiarity Burn  12-17  18-24  25-34
USHER f/LUDACRIS & LIL' JON Yeah (Arista/ 426 430 87% 10% 447 418 419
CHINGY One Call Away (OTP/Capitol 419 422 75% % 444 419 402
OUTKAST The Way You Move (Arista/ 413 412 99% 43% 394 396 437
TWISTA fIKANYE WEST & JAMIE FOXX Slow Jamz (Atiantic) 411 410 88% 23% 4.22 a1 4,07
JAY-Z Dirt Off Your Shoulder (Roc-A-Fella/iDJMG) 4.03 4.08 67% 9% 4.14 403 394
KANYE WEST Through The Wire (Roc-A-Fella/{DJMG) 401 397 76% 21%  3.95 413 381
LUDACRIS fISHAWNNA Stand Up (Def Jam South/IDJMG) 394 398 98% 46%  3.96 3ge 399
EAMON F* "k It (f Don't Want You Back) f/ive/ 394 395 83% 22% 41 395 363
OUTKAST Hey Yal (Arista) 393 401 100% 52% 3.62 386 425
AVANT Read Your Mind (Geffen) 3.88 - 61% 18%  3.86 3.89 3.82
2PAC f/EMINEM One Day At A Time (Amaru/Interscope) 388 - 4% 7% 400 384 392
JAGGED EDGE Walked Outta Heaven (Columbia) 384 395 84% 33% 3.96 382 358
WESTSIDE CONNECTION Gangsta Nations (Capitol) 384 380 1% 19% 3.96 385 378
YOUNGBLOODZ f/LIL’ JON Damn! (Arista) 383 31713 83% 3% 396 n 3.82
CASSIDY f/R. KELLY Hotel () 381 394 82% 21%  3.93 382 367
LUDACRIS Splash Waterfalls (Jef Jam South/iDJMG) 381 393 12% 17% 3.96 383 369
G UNIT f/JOE Wanna Get To Know You finterscope/ 3.81 - 46% 8% 378 388 3715
NICK CANNON Gigolo (J/ive/ 376 382 90% 0% 4.04 370 356
2PAC fINOTORIOUS B.L.G. Runnin’ (Dying To Live) (Amaru/interscope) 375 383 82% 2% 392 3.63 3.68
BEYONCE' Me, Myself And 1 (Columbia) 314 372 94% 32% 3.70 3.66 374
J-KWON Tipsy (So So Def/Arista) 3na 31713 59% 1% 413 376 348
RUBEN STUDDARD Sorry 2004 (/) 372 382 18% 22%  3.62 382 348
ALICIA KEYS You Don't Know My Name (/) 370 3N 93% 42% 330 369 394
MISSY ELLIOTT I'm Really Hot (Gold Mind/Elektra/EEG) 3.64 - 59% 16%  3.58 368  3.63
YING YANG TWINS f/LIL’ JON & THE EASTSIDE BOYZ Salt Shaker (TV7) 360 361 87% 30% 3.86 359 3.28
BABY BASH Shorty Doowep (Universall 350 353 54% 17%  3.62 351 3.35
KELIS Mitkshake (Star Trak/Arista) jar 344 99% 59% 3.33 325  3.69

Total sample size is 393 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Toetal familiarity
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs
must have 40% familiarity to appear on survey. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music
test based on the format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants
on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for lacal radio stations by calling 818-377-5300.
RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks.
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ARTIST: N.E.R.D.
LABEL: Virgin
By MIKE TRIAS/ Associate Editor

thas already been a banner year
of sorts for The Neptunes, as
Chad Hugo and Pharrell Williams
earlier this month took home the
Grammy for Producer of the
Year. They hope to continue to
build momentum with N.E.R.D., their groundbreaking rock/
alt/hip-hop group that includes their friend Shay. N.E.R.D.,
which stands for No One Ever Really Dies, will release their
sophomore album, Fly or Die, on March 23. To promote the
CD, the band will join Black Eyed Peas on tour beginning March
15 in Atlanta and continuing through mid-April.
“She Wants to Move,” the band’s enigma of a lead single
from the upcoming CD, is hard to describe, considering that

there isn’t anything like it on radio. The cut opens with a tribal
drum beat, followed by N.E.R.D.’s signature pulsating power
chord assault, provided this time around by a rhythmic guitar.
The trio deliver slithery vocals during the verses, adding the
eerie tone of a wailing electric guitar and somber piano right
before the explosive hook. Surprisingly, the funky track doesn’t
outdo the lyrics, which contain lines like “Her ass is a space-
ship | want to ride.”
N.E.R.D. take the aforementioned lyric quite literally in the
video — they can be seen in the clip for “She Wants to Move”
piloting a spaceship in the shape of a woman’s behind. An
ethereal theme permeates the futuristic Dave Meyers-directed
video. The band’s floating red heads open the clip, while the
red dog that is featured on the cover of the single makes a
cameo appearance later on. Of course, the video wouldn’t be
complete without beautiful women who desire nothing more
than to move their thang as N.E.R.D. play their instruments.
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America’s Best Testing Urban Songs 12 + w In d’ ca tor
For The Week Ending 2/20/04 Most Added’
Persons Persons Persons KELIS Trick Me (Star TrakiArista)
Artist Title (Label) W LW Familiarity Burn  12-17 18-24  25-34
Songs ranked by total plays
USHER f/LUDACRIS & LIL' JON Yeah (Arista) 440 434 91% 12% 4317 4.40 4.31
CHINGY One Cat Away (OTP/Capitol) 433 435 83% 6% 4.22 4.32 3.96 Recurrents
TWISTA fIKANVE WEST & JAMIE FOXX Slow Jamz (Atlantic) 431 421 92% 18% 427 4.29 419
LUDACRIS Spiash Waterfalls (Def Jam South/{DJMG) 420 4.16 83% 1% 4.19 419 4.18 R. KELLY Step In The Name Of Love (Jive/ 1224
JAY-Z Dirt Off Your Shoulder (Roc-A-Fella/IDJMG) 419 427 14% 1% 412 411 4.15
KANYE WEST Through The Wire (Roc-A-Fella/\DJMG) 411 399 8% 18% 407 407 405 JAGGED EDGE Walked Outta Heaven (Columbia/ 1146
J-KWON Tipsy (So So Def/Arista) 406 404 53% % 397 4.20 349 , .
OUTKAST The Way You Move (Arista) 404 409 100% A% 417 418 4.10 YOUNGBLODDZ fLiL’ JON Darm! {Arsts 992
G UNIT f/JOE Wanna Get To Know You finterscope) 4.03 - 54% 5% 3.96 4.05 3.76 M. LEE £/, DUPRI Wat Da Hook Gon Be (Fo’ ReellUniversal 710
CASSIDY fIR. KELLY Hote! (/) 398 412 85% 21% 387 399 3.53
MISSY ELLIOTT I'm Really Hot (Gold Mind/Elektra/EEG) 390 386 66% 10% 3.82 3.95 3.48 LUDACRIS fISHAWNKNA Stand Up (Def Jam South/{DJMG) 567
YING YANG TWINS fiLIL' JON & THE EASTSIDE BOYZ Sait Shaker (TV7) 387 390 94% 24%  3.67 3.79 3.34
OUTKAST Hey Yal (Arista) 385 400 99% 53% 389 394 376 LIL' JON & THE EASTSIDE BOYZ Get Low (7V7) 518
PETEY PABLO Freek-A-Leek (ive) 3.85 = 42% 7%  3.86 3.89 3.81 " .
GINUWINE Love You More (Epic/ 383 398  65% 13% 380 399  3.26 LA LIS LR A
JAGGED EDGE Walked Qutta Heaven [Columbia) 382 404 88% 32% 370 3.88 3.23 BEYONCE' f/SEAN PAUL Baby Boy (Columbia/ 114
AVANT Read Your Mind (Geffen) 380 390 75% 20% 3.76 3.90 3.42
SLEEPY BROWN fIOUTKAST | Can't Wait //nterscope/ 3.77 — 44% % 3.80 3.84 3.70 CHINGY Right Thurr [OTP/Capitol) 392
YOUNG GUNZ No Better Love (Def Jam/IDJMG) 376 393 48% 6% 364 3.76 3.36 )
RUBEN STUDLARD Sorry 2004 (J) 375 391 85% 22% 376 382 355 YOUNG GUNZ Can't Stop, Won't Stop (Def Jam/IDIMG) n
JOE More & Mare (Jive) 3712 370 65% 18% 3.67 3.83 3.26 ASHANTI Rain On Me (Murder lnc./DIMG) 364
MARY J. BLIGE fIEVE Not Today (Geffen) 364 372 81% 23%  3.66 3.87 3.00
ALICIA KEYS You Don't Know My Name (/) 363 374 94% 40% 3.69 374 353 50 CENT In Da Club (Shady/Aftermathiinterscape) 294
BEYONCE' Me, Myself And | (Columbia) 362 372 97% 36%  3.61 3.75 3.20
JAY-Z Change Clothes (Roc-A-Fella/IDJMG) 362 3.61 94% 41% 355 361 340 SEAN PAUL Get Busy (VP/Atlantic) 285
T.1. Rubber Band Man (Grand Hustle/Atlantic) 365 358 57% 17% 3M 338 349 ) ) )
R. KELLY Step In The Name Of Love (Jive/ 353 356 91%  46% 349 356 3.29 G S R A 2 GE
KELIS Milkshake (Star Trak/Arista) 347 350 99% 57% 343 3.48 3.26 NELLY £/P. DIDDY... Shake Ya Tailfeather (Bad Boy/Universal 282
JUVENILE f/IMANNIE FRESH In My Life (Cash Money/Universal) 346 354 66% 18% 3.32 332 3.31 .
Total sample size is412 respondents. Tolal average favorabilily estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Tolal familiarity represents the percentage BEYONCE' flJAY-Z Crazy In Love Columbia) 281
of respondents who-recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey.
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25 Years Of Hip-Hop

Continued from Page 1

Tony Gray

Consultant, Gray
Communications

From 1984-1986 | was at WUSL
(Power 99)/Philadelphia. After that
I was at WRKS (Kiss)/
New York. These were
the first two major-mar-
ket FM radio stations to
fully embrace hip-hop
musically. That makes
sense, since New York
City was the birthplace of
hip-hop, and Philadel-
phia is only a 90-minute
drive down the New Jer-
sey turnpike. It's always
been influenced musically by New
York.

I was MD at WUSL at first, and I
was very young, 25 or 26. Being very
close to the demo, my personal taste
in music was in line with that of the
listeners. Our PD, Jeff Wyatt, was
attempting to be a CHR/Rhythmic
station, meaning we would also
play artists like Phil Collins and
Tears For Fears and many dance-
leaning pop titles.

“Today you can’t
argue that hip-hop
hurts the station with
advertisers. Just
look at the revenue
that Hot 97 has
generated over the

past few years.”
Tony Gray

Once I became PD, I had a differ-
ent philosophy. We had beaten
WDAS, the heritage Urban in the
market, in the 12+ and 18-34 dem-
os, but we hadn’t been able to win
over the 25-54 audience. So we
dropped all the pop titles and con-
centrated on the urban stuff and hip-
hop.

Granted, back then it was still
very dayparted — nights and week-
ends only — but WDAS was also a

Tony Gray

very traditional heritage Urban of
that time. They were attempting to
be all things to all listeners, playing
R&B, jazz and rap, only they would
only play the instrumental versions
of rap songs.

We were also onie of the early sta-
tions that had the advantage of do-
ing weekly callout research and au-
] ditorium testing once or
| twice a year. When more
Urban outlets began us-
ing tools like research,
you could see the impact
that rap was starting to
have.

When I got to Kiss, we
were very aggressive in
playing rap, but we still
sounded like a main-
stream Urban, as did most stations
that ventured to play hip-hop at that
time. But, being in New York, we
were more aggressive than most
with new rap artists and in break-
ing hip-hop records.

It wasn’t until the mid-"90s, when
WQHT (Hot 97)/New
York launched, that the
sound of radio really
changed. I had left New
York by then, but WBLS |
was still my client. It was
adult-leaning at the time.
Kiss began to lose to Hot {888
97 because Hot really em- (58
braced the hip-hop cul- =
ture, notjust the music. It
was hip-hop from the imaging to the
jocks. It was a whole new style of ra-
dio.

Today you can't argue that hip-
hop hurts the station with advertis-
ers. Just look at the revenue that Hot
97 has generated over the past few
years. Corporate radio has really
changed that, because it has strength
in numbers. And let’s be honest, if
you’re the winning station, people
are going to want to advertise with
you. Right now hip-hop is the win-
ning format in many major markets.

Skip Cheatham
PD, KKDA (K104)/Dallas

I can remember listening to radio
as a teen growing up in Philadel-
phia, and WUSL started to play hip-
hop. It was amazing to me. WDAS
had always been the big station, but
they did not play hip-hop at the be-
ginning, except on Saturdays. In
fact, they would play the instrumen-
tal versions of rap songs.

I have a different perspective
now, based on my radio career, and

Skip Cheatham

I can figure out why they did what
they did, but back then I couldn’t
understand why any black radio sta-
tion would be against playing rap.
For my generation, is was the first
black musical art form that people
could embrace. Eventually, WUSL

nator,and it has visual images to go
with it.

Steve Hegwood

President, On Top
Communications

In the late '80s I was PD of KHYS
(Kiss)/Houston, and we were con-
sulted by Jerry Clifton. He believed
in pushing the boundaries and be-
ing very aggressive musically. We
were also signally challenged, with
our antenna tower being 45 miles
outside of Houston, so we had to be
different.

We chose hip-hop as our signature.
It worked because we were prima-
rily targeting the 12-24 demograph-
ic,and we also were very early toin-
corporate Southern hip-hop into our
playlist, looking for regional and

won the Philly battle in
the streets and on the air,
and WDAS chose to go
adult.

After I graduated from
college, I worked at a sta-
tion in Mississippi, and
the owner was kind of
highbrow. Not only would
he not allow us to play
rap, he even questioned
any R&B song with sexual innuen-
do. That was the norm back then.

When I joined WBLX/Mobile, |
was finally at a station that was
about playing the music that the
people wanted. I've been at KKDA
10 yearsnow, and it's always played
and promoted hip-hop.

While radio has evolved to em-
brace hip-hop, the music
1 has also evolved. You

can’t lump it into one cat-

egory anymore, because
there are so many nuanc-
es to it. Sure, there’s still
gangsta hip-hop, but
even that has its place.
Personally, I think it
—+3 gets a bad rap. There are
worse things your kids
can do than listen to gangsta rap.
Look at the movies they go see.
There is more violence in The Termi-

“There are worse
things your kids can
do than listen to
gangsta rap. Look at
the movies they go
see. There is more
violence in The
Terminator, and it
has visual images to
go with it.”

Skip Cheatham
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Steve Hegwoo

home-grown artists.

Hip-hop has come
such a long way since
then. You have so many
artists and producers
who combine the best of
B! both worlds — hip-hop
and R&B — to make the
music mass-appeal. Peo-
== ple like Kanye West with
d Twista, R. Kelly, Jay-Z
and even Beyoncé.

It's really about having hip-hop
texture in the music. It's done a great
deal for the perception of the genre,
allowing the music to transcend race.
It's phenomenal what it has done for
the music industry.

The only downside is that, in
some ways, the popularity has
made it more commercialized, and
some people may see others as sim-
ply capitalizing on the
culture. When that hap-
pens, it has the tendency
to lose its street appeal
and its earthiness.

You can also see that
when you have a market |
like Norfolk, where you
have no less than four ra-
dio stations playing some
level of rap. If you're
hearing Twista’s “Slow Jamz” 100 to
150 times a week, you have to ask,
are the listeners burning out on the
music? I don't want hip-hop’s suc-
cess to ultimately be its downfall.

Ken Johnson

VP/Urban Programming,
Cumulus Broadcasting

To me, when you say the 25th an-
niversary of hip-hop, 1
think of the lifestyle and
the culture, not just the
music. The music — rap
— grew out of the life-
style that is black culture,
the same way that the so-
cially conscious music of
the '60s grew out of the |
civil rights movement or
the way jazz exploded
during the Harlem Renaissance.

So what is the hip-hop lifestyle?
It's music and fashion, of course, but
it's also the way we, as people, ex-
press ourselves. For example, The

o - t |

Serch

Ken Johnson

Way We Were is a classic love story,
but Love Jones is the hip-hop version,
growing out of the lifestyle. It's
about telling a story, either through
a movie, book or music, that is from
our point of view. It'sjust as easily Jill
Scott or Erykah Badu telling a story
in song as it is 50 Cent or Nelly.

“If you’re hearing
Twista’s ‘Slow Jamz’
100 to 150 times a
week, you have to
ask, are the listeners
burning out on the
music? | don’t want
hip-hop’s success to
ultimately be its
downfall.”

Steve Hegwood

Serch

Mornings, WJLB/Detroit;
former member of the rap
duo 3rd Bass

Hip-hop saved Urban radio. Be-
fore the explosion of hip-hop, the
format was dying. R&B music was
not crossing over. There were no su-
perstars to broaden the
format's sales base or au-
dience appeal. They were
losing their younger lis-
teners to Top 40 and
Rhythmic radio.

The same could be said
about the R&B music in-
dustry. Rap has even reju-
4 venated the pop industry.

Even the Grammys this
year were very hip-hop-leaning,
from the performers to the winners.
That shows how powerful hip-hop
has become in music and radio.

Hip-hop has grown in terms of fi-
nancial power as well. I see it as an
education process. It only makes
sense that a Chris Rock would be
making more money than Eddie
Murphy, because Eddie Murphy
had to pave the way. You
could say the same for
3rd Bass paving the way
for Eminem. It's sup-
posed to grow and get
8 bigger. But I think some
of the early trailblazers of
hip-hop aresstill bitter that
they didn't see the same
kind of financial success
that today’s artists have.

At the same time, to-
day’s artists need to know how rap
struggled in the beginning to really
appreciate what they have now.

Continued on Page 40
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25 Years Of Hip-Hop

Continued from Page 38

Back when 3rd Bass was out, we
were ecstatic if WRKS |
played us at night. That !
was a major accomplish-
ment. If we heard our
record in afternoons with
Carol Ford, that was
mind-blowing. Today,
hip-hop artists get mad if §
they’re not getting at least
1,000 spins a week. We've
become accustomed to
hip-hop’s success, and we expect
more.

[ believe the next major frontier
for hip-hop is to break onto Urban
AC radio. Doc Wynter [Clear Chan-
nel VP/Urban Programming] has
said that he believes that will hap-
penin the next few years. Hey, if I'm
37 and I still love hip-hop, I'm sure
I'm going to be listening to it when
I'm in a rocking chair. It’s in my
blood. So to deny that people in our
generation, who grew up on the mu-
sic, want to still hear it is really sad.

OM, WPGC-FM/
Washington

Growing up in New York, not
only did I listen to hip-hop on the
radio, I lived it, like many young
people in the ‘80s. You could see
Grandmaster Flash or Afrika Bam-
baataa or Run-DMC in your neigh-
borhood or playing at the jam in
your project. It was right in our
backyard, so we were exposed to it
much earlier than most.

“Hip-hop is now
accepted all around
us — in music, on
television, in
clothing and in
advertising. It’s not
just the dominant
music force on radio,
it’s dominant in life.”

Reggie Rouse

That's why hip-hop grew so big
here in New York so early, and why
radio here was first to really embrace
it. At WRKS and WBLS, they played
the music very early on, even if it
was mainly in the mix shows and at
night. When WQHT finally signed
on and fully reflected the hip-hop
lifestyle, not just the music, it ex-
ploded. It was something New York
was ready for for a long time.

Today you don’t see too many ra-
dio stations dayparting rap. I don't

R Y = R #

Lynn Tolliver

think you can truly win if you still
daypart. Hip-hop is now accepted
all around us — in music, on televi-
sion, in clothing and in advertising.

It's not just the dominant music

force on radio, it's domi-
nant in life.

You have major hip-
hop stars like Jay-Z en-
dorsing products like
Heineken. Hell, he even
owns his own vodka
company — and part of
the New Jersey Nets. And
then you have rap artists
like Will Smith, Queen
Latifah and Ice Cube who are major
movie stars. Hip-hop isn'tjust a life-
style anymore, it’s part of our every-
day life.

Lynn Tolliver

PD, WRTK/
Youngstown, OH

It's no secret that back in the day
there were quite a few Urban pro-
grammers who were hesitant to
play rap, and that’s sad. Even peo-
ple like Mary ]. Blige encountered
some hesitancy from programmers
because she sampled a hip-hop
track.

Controversy seemed to follow
rap, whether it was blamed for gang
fights, violence, teenage drinking or
whatever the complaint was at the
time. And it was usually the black
community that was complaining
about it.

But eventually people started to
see that it was another form of black
art. Like jazz or rock before it, it was
atrue African-American musical ex-
pression. And the youth who grew
up embracing it eventually became
the core black radio audience.

Hip-hop also helped to revive the
music industry. From the birth of
hip-hop you saw new economic
growth for independent labels.
Companies like Def Jam would be-
come very successful as hip-hop la-

els.

Iremember some label heads tell-
ing me that they would never get
into the rap game. Well, some of
them didn’t, and now those label
heads are long gone from the busi-
ness. And now that the white audi-
ence has embraced rap, there is no
stopping its financial growth.

A good example of that is the fact
that OutKast won the Grammy this
year for Best Album — overall, not
justin the rap category. Lauryn Hill
did the same thing five years ago.
What we are seeing is that the rap
that is creative and successful is rec-
ognized. But, at the same time, these
two awards don’t mean that the
genre is getting due respect artisti-
cally. There are still a lot of people
who feel it's trash.

Charm Warren-Gelestine

President, DeStarr
Communications

[ started at Tommy Boy Records
in an era when many record reps
and executives didn’t want to be
bothered by hip-hop. At the time,
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the artists were young, and many
had not been beyond a few blocks
from where they grew up in the
projects.

[ 'was on the road with Wu-Tang"

Clan when the group was an entire
posse — nine members. It was hard
and, at times, crazy, but I got to see
very early on what the hip-hop
movement was about and how the
fans embraced it.

“Eventually, people
started to see that
rap was another form
of black art. Like jazz
or rock before it, it
was a true African-
American musical
expression.”

Lynn Tolliver

In the early "90s, even though hip-
hop had been around for over 10
years, many people in the radio and
record industries were
treating it like it would [
eventually go away. :

[ believe I'm still
around, as well as a few
others from my era, be-
cause we embraced hip-
hop early on.

By the mid-"90s it was
obvious that hip-hop
wasn't going away, and
you also started to see a
new generation of label
executives rise at companies. These
were folks who had been on the
road with rap artists and knew
many of the artists personally.

Musically, the hip-hop genre has
also evolved because there is a lot
more that is acceptable in terms of
content. I can remember many rap
artists who felt it was unfair when
they were judged harshly for hav-
ing sexual content in their music and
when that was cited as the reason a
radio station would not play a song
— especially when an R&B song
could get airplay with the same kind
of content.

Naughty By Nature changed all
that with “O.P.P.” No one really un-
derstood what they were rapping
about until long after it became a hit,
and it certainly helped to knock
down that barrier that was previous-
ly in place.

Shadow Stokes

VP/Urban Promotion,
Koch Records

I'm from the new generation of
promotion people, in that I went
backward, working hip-hop first
and then, eventually, R&B. It's hard-
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Sean ‘Pecas’
Costner

er today to work R&B, that's for
sure.

[ started in 1995 at Nervous
Records, working acts like Black
Moon, Mad Lion and Smith-N-Wes-
son. With hip-hop, we always start-
ed a record in the streets, never at ra-
dio first. We'd go to the retail out-
lets, the mix-show tapes, and the
clubs long before we’d ever hit ra-
dio.

Our big thing was street stickers,
and you saw them everywhere. To-
day, because of the success that hip-
hop has had at radio, you see a lot
of promotion teams skip the whole
street foundation. That's a mistake,
especially when you're at an inde-
pendent label like Koch.

Back in the day a station playlist
would be 30 R&B tracks and maybe
10 hip-hop records. Today it’s al-
most all hip-hop, and any R&B
records they play generally have a
hip-hop element to them. It's almost
like simply being R&B isn’t enough
for programmers.

As aresult, labels are putting out
less R&B. I was talking to a couple
of programmers recently about this,
and they said they’d like to play
more R&B hits, but they're so few
and far between.

[ also have to add that sometimes
[ feel that hip-hop has become so
trendy that it has lost some of its ini-
tial appeal. In the early days rap
meant something culturally. Artists

s like Public Enemy or Spe-
cial Ed were not afraid to
be controversial or cre-
ative. There’s fewer of

hose artists out there
now.

Today, it's more about
making money. We also
see that the consumer is
~ industry-driven. These

kids know about Sound-

scan and monitoring, and
they know how corporate radio
works. It's less about the music and
more about the business.

Shawn ‘Pecas’ Costner

Sr. National Dir./Urban
Promotion, Arista Records

Hip-hop has changed the way la-
bels work records at radio. Once la-
bels realized that they couldn’t just
create a marketing plan and roll
with it, that there was no set science
to hip-hop, they had to change their
way of doing business. They had to
go back to the streets, directly to the
people, and create brand names for
theiracts.

In fact, the labels learned this
from the artists themselves, who
had been doing it independently
before ever getting signed to major
labels. Most of these artists, when
they did finally sign with a label,
didn’t want to sit around and wait
for the marketing department or the
promotion department to make
them hot. They took it upon them-
selves to get their music out there to
the consumer.

Hip-hop also changed how labels
look at prospective artists. Instead of
looking at raw talent, labels were

now finding rap acts that had com-
plete businesses, with record sales,
airplay and even merchandising.
Now, in order to get signed, you
have to have a lot of these elements
already in place. That all started
with hip-hop. The best example
right now is Lil Jon.

At the same time, the promotion
teams had to change how they did
business. To be honest, some of
them today aren't really doing it.
You can't sit up in your office and
have your barber come to cut your
hair; you have to get out in the com-
munity and talk to the people who
are buying the records. The barber-
shop is one of the best places to
hear what people are saying and to
get to know their opinions and
tastes.

It's even more important today
for label executives to get on the
road and see the country, to find out
what’s happening in different mar-
kets. That’s how you stay competi-
tive and know the different kinds of
music that are breaking locally.

Sean Ress

VP/Music &
Programming, Edison
Media Research

Hip-hop taught the rest of the
music industry how to market
around radio. After the Soundscan
successes of N.W.A. and Ice Cubein
the early "90s, marketers iri all genres
realized what a potent tool word-of-
mouth was.

The irony is that once even hard-
core hip-hop began to get radio play,
itbecame harder to sell withoutara-
dio story, and you still had to do all
the street team and word-of-mouth
marketing.

“While you might not
think there’s a
connection between
‘Steady Mobbin” and
Norah Jones, Josh
Groban or 0 Brother,
Where Art Thou, they
were definitely
beneficiaries of hip-
hop.”

Sean Ross

Meanwhile, artists from other
genres made better use of the
N.W.A. game plan than rap acts
did. So while you might not think
there’s a connection between
“Steady Mobbin’” and Norah
Jones, Josh Groban or O Brother,
Where Art Thou, they were definite-
ly beneficiaries of hip-hop.

[

—b b 1t


www.americanradiohistory.com

MARY MMARY

BEYONCE

W di
(L
Riy % ¢

JAGGED EGDE

3

GRAFH THE WYLDE BUNCH THREE 6 MIAFIA JHENE

Henr THE Fut

ST. JUSTE JAKK FROST

— (=

KILLER WMIKE

MAXWELL KELLY ROWLAND VIVIAN GREEN AMERIE

DEAD PREZ HOLLA POINT BIG FLOATY
LYFE JENNINGS PRO)JECT PAT

Sony Urban Music
Salutes Black History

www.sonyurban.com www.columbiarecords.com www.epicrecords.com

4

Cona ]
[ i u “Sony Urban M isic” and & are trademarks of Sony Cerporation./~€olumbia,” ® . "Epic” and
LAURYN HILL ﬁ - D

EZ" Reg. US. Pat. & Ton. OH. Marca Registrada./© 2004 Som, Music Entertainment inc.

DESTINY'S CHILD


www.americanradiohistory.com

42 ® R&R February 20, 2004

URBAN

boamanss = = = m— =

25 Songs That
Changed Our Lives

And counting....

As you can imagine, trying to determine the top 25
hip-hop records of the past 25 years is nearly impos-
sible. You can’t compile a list based on radio spins,
because monitoring didn‘t exist when rap began. You
can’t base it on sales, because while some records may
be selling millions today, they may not have the lon-
gevity that many of the early records have had.

Like so much about hip-hop,
naming the top songs truly depends
on your personal point of view —
what the song meant to you when
you first heard it and, ultimately,
what generation you grew up in. Yet
I believe that we can all recognize
those songs that set the tone for their
time. The same can be said for clas-
sics like Marvin Gaye’s socially con-
scious “Inner City Blues” or Parlia-
ment Funkadelic’s party jam “Flash
Light.”

Once again, we turned to the ra-
dio and record communities, asking
them to name the top hip-hop songs
of all time. We had them consider
songs that not only meant some-
thing to them personally, but that
were also turning points for the hip-
hop genre. Here are the most men-
tioned songs from those lists. As you
can see, there were so many notable
songs that we added two more lists:
“The Next Ten” and “Honorable
Mentions.”

1. SUGAR HILL GANG Rapper's
Delight (1979)

2. DR. DRE Nuthin’ But A G Thang
(1990)

3. ERIC B. & RAKIM Paid In Full
(1988)

4. GRANDMASTER FLASH & THE
FURIOUS FIVE The Message
(1982)

5. NOTORIOUS B.1.G. One More
Chance (1995)

6. RUN-DMC Walk This Way
(1986)

7. RUN-DMC It's Like That (1983)

8. PUBLIC ENEMY Fight The Power
(1989)

9. NOTORIOUS B.1.G. Juicy
(1994)

10. KRS-ONE The Bridge Is Over
(1988)

11. LL COOL J | Need Love (1987)
12. 2PAC Dear Mama (1995)
13. RUN DMC Peter Piper (1984)

14, DOUG E. FRESH The Show
(1985)

15. N.W.A. Straight Qutta Compton
(1989)

16. SLICK RICK Children's Story
(1989)

Public Enemy

17. N.W.A. Fuck Tha Police (1989)
18. 50 CENT In Da Club (2003)

19. PETE ROCK & CL SMOOTH
TR.0.Y. (They Reminisce Over
You) (1992)

20. DIGITAL UNDERGROUND The
Humpty Dance (1990)

21. EMINEM Lose Yourself (2002)

LL Cool J

22. AFRIKA BAMBAATAA & SOUL
SONIC FORCE Planet Rock
(1982)

23. SALT N’ PEPA Push it (1988)

24. MARY J. BLIGE & METHOD
MAN [I'll Be There For You /
You're All | Need (1995)

25. NAUGHTY BY NATURE O.PP
(1991)

The Next Ten

ROB BASE & DJ EZ ROCK It
Takes Two
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ERIC B. & RAKIM Eric B. For
President

SNOOP DOGG Gin & Juice
2PAC Keep Ya Head Up

A TRIBE CALLED QUEST Bonita
Applebum

BEASTIE BOYS Paul Revere
PUFF DADDY I'll Be Missing You

Tupac Shakur

2PAC | Get Around

GETO BOYS My Mind's Playing
Tricks

MC HAMMER U Can't Touch This
25 Honorable Mentions

EPMD's “You Gots to Chill,” Notori-
ous B.1.G."s “Big Poppa,” BDP’s “Self
Destruction,” Nas' “If | Ruled The
World,” LL Cool J's “I Can't Live With-
out My Radio,” Kurtis Blow's “The
Breaks (Part 1)," DJ Jazzy Jeff & The
Fresh Prince’s “Parents Just Don’t Un-
derstand,” Bone Thugs-N-Harmony's
“Tha Crossroads,” Audio Two's “Top
Billing,” Mary J. Blige's “Real Love,”
Tone-Loc’s “Wild Thing,” Queen Lati-
fah’'s "U.N.LTY," Sir Mix-A-Lot's “Ba-
by's Got Back,” LL Cool J's “Rock the
Bells,” Public Enemy’'s “Night of the
Living Bassheads,” Whodini’s “Five
Minutes of Funk,” Eric B. & Rakim's
“You Know You Got Soul,” U.TF.0.'s
“Roxanne Roxanne,” Craig Mac's “Fla-
va in Ya Ear,” Run-DMC’s “Rock Box,”
Wu-Tang Clan's “C.R.E.A.M. (Cash
Rules Everything Around Me),” Noto-
rious B..G.'s “Mo’ Money, Mo’ Prob-
lems,” Grandmaster Flash & The Furi-
ous Five's “White Lines (Don't Do 1t),”
Jay-Z's “Can’t Knock the Hustle,” Com-
mon’s I Used to Love H.E.R."
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25 Who Blazed The Way

R&R readers choose the most influential
hip-hop stars in the genre’s 25-year history

It was easy coming up with a list of hip-hop acts that have
made a major impact on the music industry. What was dif-
ficult was narrowing that list down to only 25 acts and then
trying to determine who should be in the top 10 and in what
order. In fact, the top three could easily be interchanged.
We asked you — programmers, mixers, jocks and record
executives — for your top hip-hop artists of all time. With
over 100 responses, here’s the list we came up with.

First, let me explain the guidelines. When we asked people to
compile their lists, we asked them to consider artists who made
significant impacts on the hip-hop genre overall, as well as those who
are revered and emulated today.

This is not a list of the best MCs of all time, although many on the
list could vie for that title. Instead, it is a list of those artists who
changed the way the music industry, and societ<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>