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Beyoncé Scores Hat Trick
Beyoncé accomplishes the
h ‘ rare feat of grabbing Most
g Added honors this week at
three formats — CHR/Pop,
‘ 4  CHR/Rhythmic and Urban
— with “Naughty Girl”
(Columbia), featuring Lil
Flip. The single is the
fourth release from the
multiplatinum Dangerously
in Love.
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R&R To Launch Canadian Charts

Five Canadian formats and Mediabase monitoring for
Smooth Jazz will appear in the April 16 issue of R&R. In
addition to the monitored chart for Smooth Jazz, there
will be an Indicator chart that features non-monitored
reporters. Read more about the launch on the next page.

-

| Cheriv

THE FIRST SINGLE

“I’'m Ready”

FROM THE DEBUT ALBUM
IN STORES JUNE 15

“Listen once
and be a fan forever”
—~JIM RYAN/WLTW

“Hearing is one thing. Seeing is
believing. Cherie is the real deal.
Something tells me that Z100 and
Cherie will be making beautiful music
together for a long time to come”
! —CUBBY/Z100

“Cherie has a classic voice.
She has all the tools to make hits
for many, many years to come.”

—ERIK BRADLEY/MUSIC DIRECTOR
WBBM-FM/B-96/CHICAGO, IL

“Get ready for Cherie, America!
The next‘idol’is French!
She’s a star with an amazing voice
that can pull off killer ballads or a

greatpop song like I’'m Ready.”

—TRACY AUSTIN/KRBE

“Even this punk rocker can hear

the obvious: one listen and you know
that Cherie is the new Diva.”

—OEDIPUS/VP OF PROGRAMMING/WBCN

8 “Cherie brings a refreshing sound
"L\ topop radio that we have been

N \ L missing for quite some time now!”

-—DAN BOWEN, MICHAEL CHASE
—STAR 94/ATLANTA

DY FOR MORE?
jemusic.com

ecords.com
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LIGHTS! CAMERA! ACTIC

Roll out the banners
and make your company center stage
with Roll-A-Sign" Plastic Bannerg

Roll-A-Sign disposable plastic banners

are a cost effective way to promote your station, company or special event. Each banner is printed on high!}
quality, weather resistant, 4 or 6 mil plastic film ranging from 18" to 36" in height for large sizes and 6” to
12" for smaller sizes. We can print up to four spot colors of ink per banner. Depending on the configuration |
of your logo, you can get anywhere from 169 to 340 banners on a 1000’ roll. It's easy to use..just roll off
the desired length and cut! Indoors or out, Roll-A Sign gets your message across and is ideal to give away
at concerts and other public events. Fax us your logo along with the specifics on color separations and size
and we will give you a free quotation. If you should have any questions regarding quantities, sizes,

imprints and/or colors available, please call us.

pnl

Reef Industries, Inc.

9209 Almeda Genoa

Houston, Texas 77075

Toll Free: 1-800-231-6074
713-507-4200 Fax: 713-507-4295
E-mail: ri@reefindustries.com
www.reefindustries.com

WWW.americanradiohistorv.com I .
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WHERE 350 SMART
WOMEN MEET

The sold-out second annual Katz Women’s
Career Summit was unequivocally a big
success, showcasing top leaders and fresh
thinking for both women and men. Read all
about it in this week’s Management/
Marketing/Sales section. Also: details of the
Radio Advertising Effectiveness Lab’s three
major projects for this spring and summer,
Irwin Pollack’s advice for new sales
managers, Craig Zimmerman on how to
maximize your e-mail marketing, Jeffrey
Hedguist’s 60-Second Copywriter and more.
Pages 6-9

CONVENTION COMMENTARY

Last week R&R announced that the dates for
Convention 2004 are June 24-26 at the
Beverly Hilton Hotel in Beverly Hills, CA. This
week’s CHR/Pop column features highlights
from past conventions and iooks forward to
this June.

Page 25

$¢ NUMBER ONES
CHR/POP

< BRITNEY SPEARS Toxic {ive)

CHR/RHYTHMIC
« USHER I/LUDACRIS.... Yeah (Arista)

URBAN
« USHER 1/LUDACRIS... Yeah (Arista)

URBAN AC
« RUBEN STUDDARD Sorry 2004 (J)

COUNTRY
« TIM MCGRAW Watch The Wind Blow By (Curb)

AC

« JOSH GROBAN You Raise Me Up (743/Reprise)

HOT AC
« 3 DOORS DOWN Here Without You (Republic/Universal)

SMOOTH JAZZ
* KIM WATERS The Ride (Shanachie)

ROCK
* NICKELBACK Figured You Out (Roadrunner/IDJMG)

ACTIVE ROCK
* INCUBUS Megalomantlac (Epic)

ALTERNATIVE
* INCUBUS Megalomaniac (Epic)

TRIPLE A
* NORAH JONES Sunrise (Blue Note/EMC)

CHRISTIAN AC
* MATTHEW WEST More (Universal South/EMI CMG)

CHRISTIAN CHR
*» TODD AGNEW Grace Like Rain (Ardent)

CHRISTIAN ROCK
* FALLING UP Broken Heart (BEC)

CHRISTIAN INSPO
« JAMIE SLOCUM By Your Side (Curb)

SPANISH CONTEMPORARY
« PAULINA RUBIO Te Quise Tanto (Universal)

TEJANO
» DJ KANE La Negra Tomasa (EM/ Latin)

REGIONAL MEXICAN
* YOLANDA PEREZ Estoy Enamorada (Fonovisa)

TROPICAL
* VICTOR MANUELLE Tengo Ganas (Sony Discos)

|
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By Adam Jacobson

R&R Radio Editor
ajacobson@radioandrecords.com

Clear Channel will once
again need to dig into
its coffers and send
off a hefty check to
the FCC. The com-
pany on March 12
was handed a notice
of apparent liability
that proposes a
$247,500 penalty for
broadcasts made one
year ago by WWDC
(DC101)/Washing-
ton-based morning host
Elliot Segal
that have been

The pro-
posed fine reflects the maxi-
mum the agency can levy —
$27,500 — multiplied by
nine. The material in ques-
tion, which aired on DC101
and on Clear Channel-
owned Elliot in the Morning
affiliates WRXI./Richmond

Clear Channel Hit With
Another Steep FCC Fine

DC101-based Elliot Segal the latest target

House approves
R 4 indecency bill: Page 4 ey

and WOSC/Salisbury, MD,
involved a March 2003 live
on-air interview with an
unidentified woman
who was asked what
she liked about adult-
film star Ron Jeremy.
She replied, "The
way he licks pussy.”
According to Clear
Channel, the wo-
man’s comment also
appeared in promo-
tional segments for
the Elliot show that
aired on two occasions later
that day on
the three sta-

The FCC
said the conversation “con-
tained graphic and explicit
references to sexual activi-
ties, including repeated dis-
cussion of oral sex, group
sex, masturbation and the
sexual performance of a

SEGAL » See Page 19

Infinity/Chicago Resets Management
WCKG, WUSN & WXRT name new VP/GMs

Infinity’s Chicago
cluster has made sev-
eral management
changes: 1

* WBBM-FM &
WJMK VP/GM Dave
Robbins has ex-
changed his manage-
ment duties at CHR/
Rhythmic WBBM-FM
for a similar post at
Country WUSN. He retains his
duties at Oldies WJMK.

* Michael Damsky has been
promoted from GSM to VP/
GM of Triple A WXRT.

¢ At Talk WCKG, GSM Terry
Hardin has added VP/GM du-
ties.

* At News WBBM-AM, GSM
Peter Bowen has added Sta-
tion Manager duties.

* Paul Agase, Sr. VP /Direc-
tor of Sales for the Chicago
cluster, has assumed acting
GM duties for WBBM-FM.

Robbins

Damsky Hardin

The changes follow the recent
departure of former WCKG,
WUSN & WXRT VP/GM Har-
vey Wells, who has accepted
the role of V.P/Radio Group
Manager for Chicago-based
Newsweb Corp.

"These appointments strength-
en Infinity /Chicago, allow for a
smooth transition at all the
stations and demonstrate the
strength of our bench,” Infinity
Sr. VP/Market Manager Rod

CHICAGO » See Page 19

o chart, all powered

-~

MARCH 19, 2004

R&R Expands Into Canada

Also on April 16, SJ converts to monitored chart

Effective with the April 16 is-
sue, R&R will launch airplay
charts for five formats in
Canada and will convert its
longtime reported-airplay chart
for Smooth Jazz to a monitored

by Mediabase.

than 85% read R&R weekly. In
addition, many hallmark R&R
features generate significant
Canadian interest, including
Going for Adds, Street Talk and
the Publisher’s Profile. The re-

sults of the survey
POWERED will appear in the

The Canadian N April 16 issue.
formats are CHR, . \ R&R Publisher/

Country, AC, Hot
AC and Rock, and each will
appear in the applicable format
section in R&R. R&R will also
provide an e-mail service to
Canadian reporters and record
labels that will detail each
week’s chart activity.

The results of an electronic
survey of Canadian radio pro-
grammers indicate that more

CEO Erica Farber
said, “We are very excited to
launch information for Canada.
It is our hope to provide a link
between the U.S. and Canada
that will enable programmers
and label executives on both
sides of the border to stay in-
formed about music and chart
activity. This is the beginning of

CANADA + See Page 19

‘Radio Has Not Been Wounded’

Kagan Summit looks at future of ad sales, more

By Joe Howard

R&R Washington Bureau
jhoward@radioandrecords.com

NEW YORK — With a few
months’ worth of 2004 under
their belts, radio-station group
owners at the Kagan Radio/TV
Values & Finance Summit, held
here at the Helmsley Park lLane
Hotel on March 11, proclaimed
that radio’s long-predicted fi-
nancial recovery is finally un-
derway. But they cautioned
that changes afoot on the tech-
nological, legislative and regu-
latory fronts all conspire to
keep the industry on shaky
ground.

RAB President/CEO Gary
Fries said that, despite a tough
2003, radio is bouncing back fi-
nancially. “Radio has not been
wounded,” he said during a

panel focused on the future of
ad sales, pointing specifically to
"some stabilization” he’s seeing
in small to midsized markets
that caught him by surprise
and made him reluctant to is-
sue specific guidance for 2004.
“Those mid-to-small markets
are a lot stronger than I antici-
pated they’d be 60 or 90 days
ago,” he said.

Still, Fries did say he believes
mid-single-digit industry growth
is achievable this year and that
it's very possible the year could
finish ahead one to three per-
centage points. Importantly,
Fries doesn't think the industry
will finish the year below the
mid-single-digit level.

KAGAN » See Page 4

By Kevin Carter

R&R CHR/Pop Editor
kcarter@radioandrecords.com

John Roberts, cur-
rently OM/PD of
Entercom’s WEZB &
WKZN/New Or-
leans, is headed to
Dallas to become VI/
Programming & Op-
erations for Clear

Roberts Returns To Clear Channel

L= Orlando, Norfolk and

vet has also held pro-
gramming positions
in Philadelphia, Pitts-
burgh, Cihcinnati,

Indianapolis.

"I am so excited to
have John on the
team,” Clear Channel
Regional VP Brenda

Channel’s five-sta-
tion Dallas cluster,
which comprises Alternative
KDGE, Hot AC KDMX, Ac-
tive Rock KEGL, CHR/Pop
k¢ and Classic Rock
KZPS.

Roberts was previously
with Clear Channel from
1993-2000 as ’D of KHFI/
Austin and added VP/Pro-
gramming duties for the Aus-
tin cluster in 1997. He was last
in Dallas as PD of KEGL from
1986-88. The 28-year radio

Roberts

Adriance told R&R.
“Given the breadth of
his experience in Rock, CHR
and AC, he has all the skills
that we need. John is a great
guy, plus I felt that we
needed someone with Texas
experience, which John has.
As a matter of fact, he still
owns a home in Austin, so
he’s never given up his Texas
roots. John is going to add to
a great team of people, and

ROBERTS - See Page 12

Coming next week: Redefining Alternative

WWW.americanradiohistorv.com
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Infinity/Minneapolis Selects
Wilson As FM Ops Manager

Veteran Midwest pro-
grammer Phil Wilson, cur-
rently overseeing seven for-
mats as VP/Programming |
for Waitt Radio Networks,
has been named FM OM
for Infinity/Minneapolis,
where he will program AC
WLTE and '80s WXPT. Wil-
son, who replaces now-
KRWM/Seattle PD Gary
Nolan, previously served as
Director/Operations for Waitt Ra-
dio/Omaha and oversaw the
launch of AC KLTQ.

“I love Minneapolis, and I've al-
ways wanted to work there,” Wilson
told R&R. “Gary is a class act, and |
feel privileged to be following in his
footsteps. I just hope that his old of-

Wilson

otherwise, there’s going to
be trouble.

“But seriously, I'm tremen-
dously excited about work-
ing with the creative pro-
gramming minds at Infinity.
I've known and admired {Sr.
| VP/Programming] Greg

Strassell, [VP/Program-

ming| Smokey Rivers and

[VP/Hot AC Programming]
Jon Zellner for a long time, and I'm
looking forward to working with [In-
finity /Minneapolis] VP/GM Dick
Carlson and his staff.”

Wilson also spent a year as OM
of Journal/Omaha and worked at
KGGO/ Des Moines for 13 years, 11
as PD.

Chavez Named KDJM/Denver PD

Mary “Cha Cha” Chavez,
afternoon host at Infinity’s
KDJM (Jammin’ 92.5)/
Denver, has added PD du-
ties for the station, which
recently shifted from
Rhythmic Oldies to Urban
AC and is focusing on “old
school and today’s R&B.”

Chavez has been in af-
ternoons at KDJM since
1999 and in her new role succeeds
Ron Harrell, who will now focus
on his PD duties for co-owned
KIMN/Denver. Chavez held the
midday shift at crosstown KQKS
before joining KDJM and prior to

V.

Chavez

that was MD at KALC/
Denver.

When asked to comment
on her new role, Chavez
said, “Ack! Holy crap!” On
a serious note, she said,
“I’'m excited, and I'll be
programming a format that
I love. It’s an adult Urban
format, and it's my favorite
genre of music.” She added
that KDJM is now spinning
a tew currents, although the station
continues to be very gold-based.
“We go anywhere from Ruben

CHAVEZ - See Page 12

Bridgman Becomes PD At KKRZ

Brian Bridgman has been named PD of Clear
Channel’s CHR/Pop KKRZ (Z100)/Portland, OR, effec-
tive March 29. The former PD of Clear Channel’s CHR/
Pop KHKS/Dallas replaces Michael Hayes, who exited

last month.

“Ladies and gentlemen, we got him!” Clear Channel/
Oregon Regional VP/Programming Tony Coles told
R&R. “Brian was our first choice all along, and we are
thrilled that we were able to get the deal done. He is a
great programmer and a great citizen, and we're very

excited that he’s joining our team.”

l b

Bridgman

Prior to programming KHKS Bridgman served as PD of WIOQ/Phila-
delphia, WNKS/Charlotte and WDCG/Raleigh. He has aiso been Asst.

PD/MD of KIIS/Los Angeles.

Sirius Sets Smith As Prog. Ops Dir.

Darrin Smith has been named Programming Operations Director at
Sirius Satellite Radio. Smith will be responsible for a variety of program-
ming-department functions, including managing music-research projects
and serving as an interface to other Sirius departments. He will also pro-
gram a Sirius channel to be determined.

Smith joins Sirius from Press Communications, where he programmed
the company’s four-station cluster in Monmouth-Ocean. Smith has also
been PD of WYNY/New York and morning host of WDRE-FM/Nassau-
Suffolk. ’

“I'm really happy to be reunited with Darrin Smith,” Sirius VP/Music
Programming Steve Blatter told R&R. “We worked together at WYNY, and
it was there that I discovered his many talents. Those talents will be ex-
tremely beneficial to Sirius’ 61 music channels.”

fice is decorated to my liking; I

Stakelin.

LEW DICKEY, WELL DONE cumulus Media CEO Lew Dickey was
“dis"honored at the 18th annual Bayliss Radio Roast, held last week at the
Pierre Hotel in New York. The event, which benefited the Bayliss Radio
Scholarship Fund, featured roasters Cumulus Exec. VP/Director of Program-
ming John Dickey, SG Cowan Managing Director & Sr. Research Analyst James
Marsh Jr. and NAB President/CEQ Eddie Fritts, with Regent President/COQ Bill |
Stakelin serving as MC. Seen here are (I-r} Lew Dickey, John Dickey, Marsh and

Lichtman VP/GM,

David Lichtman has been
named VP/GM for Entercom’s Sac-
ramento cluster of Adult Standards
KCTC, CHR/Pop KDND, Active
Rock KRXQ, Classic Rock KSEG,
Smooth Jazz KSSJ and Alternative
KWOD. Lichtman will join VP/
Market Manager John Geary to
help run day-to-day operations.

A 22-year radio veteran,
Lichtman was previously VP/Sales
for Entercom’s seven-station cluster
in Portland, OR. Prior to that he
was Director /Sales for the Portland
cluster and GSM of KRSK/Port-
land.

“David is the perfect talent for
this major assignment in Sacra-
mento,” Entercom Regional VP
Weezie Kramer said. “His experi-

Entercom/Sacto

ence and energy will help acceler- |
ate our growth in this important
market. It also underscores our
bench strength within the com-
pany.”

Geary said, "David’s skills will
be instrumental in sustaining the
growth this cluster has experienced
over the last seven years, and [
know the two of us will make a
strong partnership. He is a proven
manager who is ready for the op-
portunity to be a general manager.”

Lichtman said, “I'm excited to
be joining John Geary and the
Sacramento team. It’s an honor to
be recognized in this way, and |
can’t wait to be involved in one of
the most exciting clusters within
Entercom.”

LETTER TO THE EDITOR
Decency Push

The following letter was sent to
R&R by Rose City Radio Director/
Programming Mark Adams.

| have a few words that | feel aptly
apply regarding the recent hand-
wringing of the major broadcast
groupsin front of Congress: Sad. Hyp-
ocritical. Pandering. Shallow. Myopic.
Stupid. Overwrought. Insincere. Un-
American.

it's a witch hunt. It's a self-aggran-
dizing display of false intent and
poor judgment on par with the Mc-
Carthy hearings of the 1950s.

“Bad” radio is unraveling the fab-
ric of society! “Bad” television is in-
fecting the population! The sight of
Janet Jackson’s boob has caused
the heads of our nation’s children
to explode!

You're kidding, right? Finding out
Janet Jackson has a boob is offen-
sive? To who? How sheltered and
out of touch do you have to be that
the sight of a woman’s breast is
capable of unraveling the moral
fabric of your universe? Television
commercials for erectile dysfunc-
tion and beer ads featuring half-na-

A ‘Witch Hunt’

ked women and farting horses didn't
upset anyone, but a split-second
glimpse of Janet's starboard milk
gland sent the country into an ethi-
cal tailspin? I'd laugh if this whole
episode hadn’t become so scary.
Two major problems here. One,
that line of reasoning features such
an incredible lack of logic or common
sense that pursuing it with a straight
face is an act only a politician or ra-
dio CEO could manage. And two,
who the helt decided the govemment,
or anyone, for that matter, could ar-
bitrarily decide what is acceptabile for

March 19, 2004 R&R © 3
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Univision Taps

Thomas As San
Antonio OM

Veteran programmer and con-
sultant Rick Thomas has been
named OM of Univision Radio’s
San Antonio cluster, which com-
prises CHR/Rhythmic KBBT
Spanish Contemporary KCOR-AM
& FM, Regional Mexican KROM
and Tejano KXTN-AM & FM. Tho-
mas will also serve as 'D of mar-
ket-leading KBBT.

Thomas, who will leave his po-
sition as VI of consultancy Clifton
Radio and begin his new duties on
March 22, will replnceTD Gonzalez,
who has been promoted to a man-
agement position with Univision’s
Houston cluster. Details regarding

| Gonzalez's new position were un-

available at press time.
Thomas’ previous programming
experience includes three separate

me to watch or Jisten to?

I’'m sorry, did | wake up in another
country this morning? If this recent
spate of norsense doesn't outrage
you, both as a broadcasterand as a
private citizen, we're not living in the
same world.

I'm perfectly capable of deciding on
my own what is or is not “decent,”
thanks. Know what | do when | come
across a radio or television show |
don't care for? | turn it off. | change

LETTER ' -See Page 19

WWW.americanradiohistorv.com

stints at XHTZ (Z290)/San Diego, as
well as runs at KOY-FM/PPhoenix
and KSFM/Sacramento. He also
helped sign on KYLD/San Fran-
cisco and KQBT/Austin.

“This is the type of opportunity
that comes along once in a blue
moon and was just too good to pass
up,” Thomas told R&R. “This po-
sition will give me the chance not
only to operate in the Rhythmic
world, where I'm comfortable, but
to flex my Spanish side as well.”
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RADIO BUSINESS

House Overwhelmingly
OK’s Indecency Bill

AFTRA decries proposéd fines for artists

By Adam Jacohson

R&R Radio Editor
ajacobson@radioandrecords.com

y a 391-22 vote, the House of Representatives on March
11 passed the Broadcast Decency Enforcement Act of 2004,
which proposes to hike the maximum fine the FCC can im-
pose for the airing of broadcasts deemed indecent from

$27,500 to $500,000.

In debates before the vote several
House members reiterated the need
for tougher penalties. “I am tired of
hearing parents tell me how they
have to cover their children’s ears,”
Rep. Joseph Pitts said. “Today we're
saying enough is enough.”

Rep. Bobby Rush said the bill will
give the FCC "the ammunition it
needs” to enforce indecency standards.

Among the critics of the bill was
Rep. Ron PPaul, who warned, “We're
moving in a direction of undermin-
ing the First Amendment.” In a
memo sent to House members by the
White House, President Bush strong-
ly endorsed the bill.

Several attorneys appearing on a
regulatory panel at the Kagan Radio/
TV Values & Finance Summit in New
York the day the bill was passed be-
lieve the House version has a better
chance of ultimately becoming law

than the Senate’s broadcast-inde-
cency bilk

That bill — which hasn’t yet
come up for a vote on the Senate
floor —includes a provision, intro-
duced by Sen. Byron Dorgan, di-
recting the Government Account-
ing Office to review the FCC’s June
2003 media-ownership rules. An
attempt by Rep. Maurice Hinchey
to add similar language to the
House bill was unsuccessful.

AFTRA Speaks Out
Against House Bill

After the Broadcast Decency En-
forcement Act was approved, AF-
TRA sent a letter to House mem-
bers decrying a provision that
would authorize the FCC to fine
nonlicensees up to $500,000 for in-
cidents of broadcast indecency.

AFTRA argues that the provi-

sion, which could lead tosignificant
lyrical-content penalties against mu-
sicians, represents an “unconstitu-
tional threat to free speech.” The
union wrote, “Performers and an-
nouncers who appear on the air or
before the microphone are rarely, if
ever, responsible for making pro-
gramming decisions. Rather, they
are asked to produce content. It is
the broadcast licensees and net-
works who not only determine
whether and when that content will
be aired, but also reap the financial
reward of airing such content.”
The letter continued, “It is ridicu-
lous for licensees to assert that they
are running programming without
full knowledge of the tone and style
of that programming content, partic-
ularly when they hire performersand
announcers on the basis of their abili-
ty tobe provocative and controversial.
To suddenly claim that they aren't re-
sponsible for the content, and there-
fore shouldn’t be held accountable, is
both disingenuous and self-serving.”

Additional reporting by Joe Howard.

Kagan
Continued from Page 1
Focusing on the near term, Interep
Chairman/CEO Ralph Guild pre-
dicted that while the national radio
market will slip 3% in Q1, it will re-
bound in Q2 to post 5% growth.
While Guild cautioned that it's still
early, he said that the national adver-
tising outlook for the second half of
the year is looking very strong.
Amid the revenue forecasts, Qan-
tum Communications President/CEO
Frank Oshom said that in the post-con-

Finally, an uptempo mix show for Hot AC
that will have your listeners dancing ALL NIGHT LONG!

solidation environment in which
public companies” market managers
are under sometimes intense corpo-
rate pressture to increase revenue, rev-
enue share can be an invalid measure
ofa cluster’s market success, because
the temptation to drive revenue by
slashing ad rates can be hard to re-
sist. “There has been a lot of pricing
for share going on,” Osborn said,
“and, to a certain extent, | would in-
dicate —evena little cynically — that
it is an effort by market managers to
have a safe haven.

“If they gain share ina down mar-
ket, at least they can turn around to
their higher-ups and say, ‘It's not me.
I'm gaining share. It's the market.’
The problem there is that the world
has changed, and we should no
longer be looking at share of radio
revenues.”

Osborn said one factor contribut-
ing to the problem is the sometimes
large amounts of available ad inven-
tory that clusters carry in slow ad-
vertising markets. “One of the fears

KAGAN See Page 5

BUSINESS BRIEFS

Clear Channel Sued For Business Taxes

he city of Covington, KY, in which Clear Channel has a corpo-

rate office, is suing the company for business taxes it says Clear
Channel hasn't paid since it bought the Covington-based Jacor Com-
munications in 1998. The city says Ciear Channel hasn't filed net-
profit returns or paid the required 2.5% license fees for business
conducted in the city, the Kentucky Post reported. The amount Clear
Channel may owe isn't clear; Covington City Solicitor Jay Fossett
told the Post, “I don't think that we know, because [Clear Channel]
didn’t supply certain documents that we need.” Ciear Channel said
it has been notified of the suit but hasn't yet received a copy of the
complaint.

Analyst: Strong Q1 Depends On March
Credit Suisse First Boston analyst Paul Sweeney said in a re-

port last week that March traditionally accounts for roughly 45%
of radio’'s Q1 bookings and thus is critical to a successful first quar-
ter. He said most public radio companies have already sold 60%-
70% of their ad time for the month and added, “Q1 remains lever-
aged to a strong March finish.” Sweeney noted that results for March,
will be helped by easy comparisons, since March 2003's revenue
was adversely impacted by the start of the war in Iraq. He also said
current pacings for the month are consistent with the 7% growth
that will be necessary to meet the Wall Street consensus Q1 indus-
try-growth estimate of 3%-5%.

NextMedia Sees Strong Q4, 2003 For Radio

rivately held broadcaster NextMedia saw net income of $1.1 mil-

lion in Q4 2003, compared to a loss of $27.2 million a year be-
fore. Net revenue climbed 12%, to $27.9 million, while operating ex-
penses rose 9%, to $17.4 million. Adjusted EBITDA rose 12.2%, to
$8.3 million. NextMedia's radio division saw net revenue increase
by 4%, to $16 miltion, and division broadcast cash flow was up 10%,
to $5.7 million. For the full year, NextMedia’s net income soared to
$9.5 million from a loss of $53.4 miflion in 2002. On a pro forma
basis, the radio division saw net revenue slip 1% in 2003, to $73.7
million, but division BCF climbed 1.7%, to $29.1 million.

Fisher Shows Profits In Q4, 2003
Seattle-based Fisher Communications, which owns radio sta-

tions in Washington and Montana, reported net income for Q4
2003 of $19.8 million ($2.30 per share), up from $3.2 million (37

Continued on Page 13
R&R Stock Index

This weighted index consists of all publicly traded companies that

derive more than 5% of gross earnings from radio advertising.
Change Since

311203 /5104 3112104 203 35431204
R&R Index 172.88 221.05 20079 +21% 5%
Dow Industrials ~ 7,552.07  10,595.55 1024008 +36% -3%
S&P 500 804.19  L,156.86  1,120.60 +39% -3%

"This show is the only
show of it's kind for true
Hot AC stations. | only
work with the best, and
that’s why Zeo is on the
air at Planet 95-1"

Chase Murphy, PD KHOP-FM
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Continued from Page 4
behind consolidation was that you
would have monopolies with huge
pricing power, and radio rates
would go through the roof,” he said.
“What we tound instead is that
when you put a huge amount of in-
ventory under one roof, it’s a whole
lot easier to increase volume than it
is to increase price.”

Political Dollars

However, Osborn also believes
that advertisers are underutilizing
radio, and he challenged politicians
to test his theory. “I can get any pol-
itician elected,” Osborn proclaimed,
if he could just control the candi-
date’s media budget.

Lamenting that national political
ad dollars belong almost exclusive-
ly to TV, Osborn said, “I would
change it around and useradio’s far
heavier capacity.” He added that
he’s been in touch with rep firms
Katz and Interep to seek a way to
convince political candidates that
they are “screwing up their media
mix” by avoiding radio. “I suggest
that would be a major source of new
revenue,” he said.

Osborn also thinks radio is miss-
ing the boat when it comes to phar-
maceutical advertising, also fea-
tured prominently on TV. “That’s
$300 million worth of advertising,
and radio gets zero,” he said. ”If ra-
dio doesn’t focus on the pharmaceu-
ticals and how to do prescription
drugs onradio, we're crazy. There’s
hundreds of millions of dollars at
stake, and once we figure out how
to get a tiny sliver, it's going to help
us.”

Measuring who might have heard
those ads is another area of concern
for radio,and Border Media Partners
President/CEO Thomas Castro pre-
dicted that if Arbitron’s Portable
People Meter ever makes it into
widespread use, it could cause “a
real shakeup” not just for individu-
al stations, but for entire companies.

“If you get an accurate measure-
ment of radio usage, there could be a
huge shift for radio,” said Castro,
who expressed disdain for the cur-
rent diary method of measuring rat-
ings. “You could also have the dev-
astation of a lot of media companies
overnight. There could be a huge shift
in radio if they ever get this right.”

Meanwhile, media buyer Natalie
Swed Stone challenged radio to re-
consider how it structures and pre-
sents advertising to ad buyers who
areincreasingly savvy and to listen-
ers who are growing more impatient
with long commercial breaks. “All
radio has to do is change the clock
so that commercials are part of the
program,” she said, adding that ra-
dio must be especially concerned in
an environment where services like
satellite radio offer listeners com-
mercial-free music.

More Consolidation
Coming?

Regent Communications Chair-
man/CEQ Terry Jacobs said during
a panel devoted to future radio-in-
dustry trends that his company is
seeing an uptick in Q1 business that
included a “very good January,” and
he believes that uptick could break
the seal on a new wave of consoli-
dation.

Jacobs said, “Private owners and
private equity-backed companies
are starting to think that now is the
time to sell and take advantage of
the uptick. We're starting to see
some activity with people willing to
talk about continuing to consolidate,
which we consider to be very en-
couraging.”

However, broker Michael Berg-
ner of Bergner & Co. observed that
there is limited inventory compared
to demand by prospective buyers —
although he doubts some of those
buyersare serious. “Alot of the time
I think the demand is just a lot of
notse,” he said. “I still believe that
there aren’t a whole lot of quality
buyers out there.”

Bergner also believes that some
price growth in the market is driv-
enby public companies that acquire
stations to satisfy Wall Street’s de-
mands for growth.

Cox Radio Exec. VP Dick Fergu-
son said during the day’s first panel
that the debate over broadcast inde-
cency that's raging on Capitol Hill
is just the type of thing legislators
latch on to during election years.

"For those of you who know how
things work in that logic-free zone
that is encompassed by the Wash-
ington Beltway,” Ferguson dead-
panned, “a lot of emotionalism gets
running down there. In an election
year, this is the kind of thing — along
with mom and apple pie — that is
good to sign on to.”

But Ferguson also believes any
new indecency rules approved by
Congress won't affect most radio
broadcasters. “Most broadcasting
companies run a pretty ciean shop,
he said. “There have been some ex-
traordinary examples grabbing
headlines, but if broadcasters follow
the rules that have always been there
and use common sense, most of
these provisions won't impact most
broadcasting companies.”

Ferguson noted, however, that the
debate does “raise the bar for vigi-
lance” and presented the question
of whether some broadcast pro-
grams should move to satellite ra-
dio.

FCC Ownership Rules

Wiley, Rein & Fielding attorney
Richard Bodorff said during a pan-
el devoted toregulatory issues that,
while he expects the Philadelphia
appeals court currently reviewing
the FCC’s 2003 media-ownership,
rules to make a decision by June, the
court will likely retain some of the
rules while remanding others to the
FCC for further review.

Bodorff explained that the myri-
ad legal options available to critics
of the media-ownership rules could

KAGAN See Page 13
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TRANSACTIONS AT A GLANCE

All transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.

¢ KCAT-AM/Pine Bluff, AR $150,000

o KXTK-AM/Arroyo Grande, CA Undisclosed

®FM CP/Kettleman City, CA $150.000
® KOKU-FM/Agana, Guam $350,000

* WWZP-FM/Freeland (Saginaw-Bay City-Midland), Ml $40,000

e WJTA-FM/Kosciusko, MS $35,000

®* WYAZ-FM/Yazoo City, MS Undisclosed

o WXPK-FM/Briarcliff Manor (Westchester), NY $18.4 million

o WXBH-AM/Cobleskill, NY Undisclosed

* WRCW-AM/Canton, OH $300,000
o KVRS-FM/Lawton, OK Undisclosed

®KCBZ-FM/Cannon Beach, OR $175,000

¢ WRKQ-AM/Madisonville, TN Undisclosed
® KPEB-FM/Huntsville (Park City), UT $4.4 million
® WREL-FM/Buena Vista and WREL-AM/Lexington, VA

$1.33 million

* WMOV-AM/Ravenswood, WV $60,000

* WATW-AM, WBSZ-FM & WJJH-FM/Ashland and WNXR-FM/Iron

River (Superior), Wi $2.8 million

Full transaction listings, posted daily, can be found at

www.radioandrecords.com.

DEAL OF THE WEEK i

» Nassau/Vox Radio New England Transaction

PRICE: $22 million
TERMS: Asset sale for cash

BUYER: Nassau Broadcasting Partners LP, headed by
President/Chairman Louis Mercatanti Jr. Phone: 609-452-
9696. It owns 32 other stations. This represents its entry

into the market.

SELLER: Vox Media Corp., headed by COO0 Jeff Shapiro.

Phone: 781-230-8018

BROKER: Richard A. Foreman of Richard A. Foreman Associ-

ates Inc.

STATIONS TRADED: WSNO-AM & WORK-FM/Barre, WZSH-FNY
Bellows Falls, WWFY-FM/Berlin, WWOD-FM/Hartford and
WNHY-AM & WSSH-FM/White River Junction, VT and WTSV-
AM & WHDQ-FM/Claremont & WCFR-FM/Walpole, NH.

2004 DEALS TO DATE

Dollars to Date:
Dollars This Quarter:
Stations Traded This Year:

Stations Traded This Quarter:

$396,912,531

(Last Year: $2,345,269,266) I

$396,912,531

(Last Year: $715,826,328)

199

(Last Year: 900)

199

(Last Year: 208)

Introducing another True Classic.

Classicitlits

(lossicHits is the new 24 Hour Format that targets the money demo every advertiser

wants - Adulfs 25 to 4. 1t's upbeat, adult and packed with pop and rock hits from the 70's,
with just the right mix of 60's and 80's.

Classic Hits
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Empowerment, Courage,
Strength Find A Home

Second Katz Women’s Career Summit offers
guidance, networking opportunities

capacity crowd of 350 broadcast-media and adver-
tising professionals packed the house for the Katz Me-
dia Group’s second annual Women’s Career Summit,
held March 3 at the Grand Hyatt in New York.

The summit addressed career-ad-
vancement skills, workplace diver-
sity and life-work balance through
keynote addresses, panel discus-
sions and workshops. The keynote
speakers were Cosmopolitan maga-
zine Editor-in-Chief Kate White;
novelist, social critic and Newsiweck
columnist Anna Quindlen; and FCC
Commissioner Kathleen Abernathy.

The program kicked off with a
video presentation featuring Ms.
Foundation for Women President
Marie Wilson, political consultant
and former vice presidential candi-
date Geraldine Ferraro, Kaplan Tha-
ler Group CEO/Chief Creative Of-
ficer Linda Kaplan Thaler and TV
news anchor and personality Roz
Abrams.

Wilson cited “the women’s move-
ment and women'’s entry into the
workforce” as “the most profound
social change of our century, having
the greatest impact on our culture.”
As she referred to the advances
made by the women’s movement,
she said, “It's not over yet.” She add-
ed, “The style in which women lead
in business is the best way for glo-
bal corporations.to be run.”

Kaplan Thaler said, “While the
advertising business is great for
women, the perception is that wom-
en are running it, which is not the
case.” She continued, “The glass ceil-
ing for women exists, but has been
softened a bit in the creative arena
because clients and advertisers real-
ize that they are selling mostly to
women consumers.”

Ferraro brought a global perspec-
tive to the presentation, observing
that women are now in a position to
work for global corporations in de-
veloping nations. But she did raise
the question, “How will women be
received when they want to do busi-
ness in countries where they exhibit
little regard for women?” She ad-
vised women to be engaged in issues
and to make their voices heard, if not
directly, then at the voting booth.

Abrams spoke about her years of
experience working with industry
organizations and said, “You bene-
fit from the brain trust in the indus-
try organjzations, particularly the
women’s organizations. Everything

that could happen to you has hap-
pened to women in these organiza-
tions, and they support you. You
won't get that by staying home.”

Referring both to the political sea-
son and to the general encourage-
ment the event provided to women
tobe active in industry organizations,
Katz Direct Marketing President
Chickie Bucco and Katz Dimensions
President Bonnie Press declared the
day of the Women’s Summit “Super
Wednesday.”

Refuting the perceptions of some
that women’s business initiatives are
unnecessary — or even that women
dominate the media business —
Press cited some statistics from re-
cent studies:

* Only eight women serve as
chief executives at America’s 500
largest companies.

* Women comprise only 12% of
board members at Fortune 500 com-
munications companies.

* Women are majority owners of
9% of radio stations and 3% of tele-
vision stations.

* Seventy-three percent of CEOs
believe the glass ceiling is no longer
a problem for women, but 71% of
women polled believe the problem
still exists.

Compelling Keynotes

Kate White, who is also the author
of Wity Good Girls Don’t Get Ahead but
Gutsy Girls Do, delighted the audi-
ence with strategies from her book
and her own experience working in
media. She advised women not to
follow the passive “good girlism”
career path of not asking for what
they need and avoiding risk, going
on to detail how women can break
the rules in order to succeed. Her
talk included humorous anecdotes
about incidents in her professional
life that proved to be turning points
in her career.

Luncheon keynote speaker Anna
Quindlen provided a riveting ac-
count of how women and men view

the balance between life and work in’

the modern era. She chronicled a
century of women’s advancements
through the experiences of her own
family, describing three generations’
worth of expectations and percep-

tions. She encouraged both women
and men to start making different
assumptions about a power struc-
ture that she believes no longer
works. Quindlen called for the lib-
eration of men as the most positive
development that could affect the
workforce in the 21st century.

FCC Commissioner Kathleen Ab-
ernathy detailed the mission of the
newly created FCC Diversity Advi-
sory Committee and described its
early progress in examining best
practices, as well as potential regu-
latory actions and initiatives being
undertaken by the FCC. She also cit-
ed the efforts of the Transactional
Transparency Subcommittee to over-
come the limited access many mi-
norities and women have to infor-
matfon about pending deals.

Panels And Workshops

The summit featured a variety of
panel sessions, all of which were
filled to capacity. The “View From
the Top” meeting offered a spirited
discussion, including advice for me-
dia women from Citadel Broadcast-
ing COO Judy Ellis; Nielsen Media
Research President/CEOQ Susan
Whiting; New York Times Co. Pres-
ident/Broadcast Group Cindy Au-
gustine; Publicis, Sanchez & Levitan
co-Chairman/CEO Aida Levitan;
and moderator Roz Abrams.

The “Media Women Dish” panel
was a frank discussion about the
impact of consolidation and other
issties on career advancement. Pan-
elists included Mindshare Presi-
dent/Local Broadcast Kathy Craw-
ford; Mediacom Sr. VP/Director,
Local Broadcast Anne Elkins; Cox
Radio Regional VP Kim Guthrie; and
Hearst Broadcasting VP /Sales Kath-
leen Keefe, with the session moder-
ated by this reporter.

In addition to a popular forum on
participating in industry organiza-
tions, several well-attended coach-
ing sessions were on the agenda:
”Advanced Negotiation Skills,” by
Career Transitioning founder Alex-
andra Duran; “Work /Life Balance,”
with Mission Control Productivity’s
VP Cathy Favre; and "Women in
Leadership: Creating a Gender Neu-

tral Environment,” with Right Man-
agement Consultants VP Andrea
Bradford.

As part of the festivities, Clear
Channel Radio President/CEO John
Hogan presented Awards of Excel-
lence to Deloitte & Touche and the Ad
Council. The Ad Council was hon-
ored for its commitment to commu-
nity service for more than 60 years,
while D&T was recognized for being
a leader in the advancement of wom-
en, both as an employer and for its
many diversity initiatives.

A Breakthrough Award was pre-
sented to Roberta Guaspari-Tzavaras,
who began the East Harlem Violin
Program in 1980 with violin classes in
three East Harlem schools. Guaspari-
Tzavaras’ award was presented by
last year’s Breakthrough winner, Liz
Dolan of ABC Radio Networks’ syn-
dicated Satellite Sisters.

Finally, and contrary to what one
might expect, there were a number
of men in attendance, all of whom
clearly benefited from participating
in the day. Personally, I must say
how valuable it was to have the op-

portunity to listen to the ideas, con-

cerns and insights of some of the top
women in our industry. No question,
this is a gathering where women feel
free to speak their minds. Regardless
of your gender, if you can attend
next year, [ highly recommend it.

Group President/CEO Susan Whiting.

ON THE TRACK TO SUCCESS The Grand Hyatt Ballroom at New York's Grand Central Station was the Setting for
the Second Annual Katz Women's Career Summit, attended by more than 300 industry executives and guest speakers.
Clockwise from top left are: (I-r) Katz Dimensions President Bonnie Press, keynoter and novelist/criticNewsweek columnist
Anna Quindien, Clear Channel Radio President/CEQ John Hogan and Katz Direct Marketing President Chickie Bucco,; keynoter
and Cosmopolitan Editor-in-Chief Kate White, keynoter and FCC Commissioner Kathleen Abernathy with Katz Media Group
CEO Stu Olds, and Publics Sanchez & Levitan co-Chairperson/GEQ Aida Levitan, Citadel Broadcasting COO Judy Ellis,
television personality Roz Abrams, New York Ijmes Co. President/Broadcast Group Cindy Augustine and Nielsen Media
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...and listen to radio’s New Answer

For Compelling Daily
Family Programming

john tesh=
radio show': =

Music and Intelligence for Your Life

the

i/

i

¢ Since launching only 10 months ago, now cleared
in 75+ Markets with new affiliates signing-on
every week!

* Now on in EVERY daypart, with affiliates airing
the program during Evenings, Mid-Days,
Afternoon-Drive, and even Morning-Drive!

* On multiple formats, including Adult
Contemporary, Hot AC, Smooth Jazz, and
Contemporary Christian Radio

* The TeshMedia Group now offers a VOICETRACK
version of The John Tesh Show, ideal for “Non-
Mainstream” AC stations

“Hi John, Your show is GREAT!!!! Nothing like it
around. | work for a television network...can't
stand the filth on TV and radio today ...keep it
comin...l need this stuff!”

—Tom

“l really enjoy your show, so much so | listen to it
every night the entire 5 hours it is on. | seldom
watch TV anymore, not much interesting for me to
want to. | find your show enjoyable, inspiring, and
educational. If you were to have a TV show, it
would get a large following and high ratings.™

' —Jane

“When | compared the year to year ratings of
w25-54, M-F 7pm-12am on WBBE/FM-Baton
Rouge, | checked it three times because | couldn't
believe what | was seeing... The John Tesh Show
delivered a +370% increase in share for us with
our key W25-54 demo! If only my investments did
half as well!”

—Jeff Jarnigan,

. Operations Manager
Citadel Communications - Baton Rouge

Daily Show: 75+ Affiliates
Weekend Show: 150+ Affiliates
Intelligence For Your Life Minutes!

BT

For more info, please contact:

Scott Meyers, The TeshMedia Group

Toll-Free: 888-548-8637 or direct: 516-829-0964
email: Scott@Meyers.net
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Does Radio Advertising
Really Work?

The RAEL unveils ambitious series of studies

ANew Sales Manager’s
First 30 Days

New managers can't expect to walk into the job from Day
One and get through it without disruptions and distractions.
I's just not realistic. What's better is to walk in with a plan

By Irwin Pollack

$3 million Radio Advertising Effectiveness Lab re-

search campaign may prove once and for all just how

va

luable and effective radio is for advertisers. At the

RAB2004 conference in Dallas, RAB Exec. VP/Market-
ing Mary Bennett, Arbitron President/U.S. Media Ser-
vices Owen Charlebois and Peacock Research Presi-

de

nt Jim Peacock unveiled details of three planned

RAEL studies.

First, Wirthlin Worldwide will
study radio advertising’s unique
psvchological effects in an effort to
determine how people react differ-
ently to radio than they do to televi-
sion and to illuminate what makes
radio’s influence unique.
Wirthlin will conduct
in-depth, in-person in-
terviews with consum-
erstoidentify archetyp-
al perceptions of radio,
television and newspa-
per. Results are expected sometime
in March.

Wirthlin also plans to distribute a
mail survey (with an Internet option)
to 600 18- to 54-vear-old consumers
to build and contrast maps of the at-
tributes, benefits and values of radio,
TV and newspaper. These findings
are expected in April or May.

In another study, the PreTesting

Co. willexplore radio’s power when
added to TV or print. Using real
campaigns, in-lab tests of five varied
products with 1,000 consumers will
measure the effects of two exposures
in television or newspaper com-

pAd

Etfectiveness Lab

pared to combined exposure from
radio plus TV or radio plus newspa-
per. These tests will be preceded by
standard pre-tests to make sure all
the creative’executions are reason-
able. The results of the PreTesting
study are expected by mid-2004.
Finally, and currently in the con-
cept phase, Millward Brown is plan-
ning in-market sales testing on the

effectiveness of radio with and with-
out television. The RAEL regards
this as the Holy Grail of accountabil-
ity research and hopes to do real-
world field work between July and
December of this year with six tar-
geted advertisers (different from
those used in the PreTesting study).
While the demos to be tested have
not been finalized, the study aims to
go beyond recall and measure what
really happens when people hear
and see these campaigns.

Peacock tells R&R, "We're doing
six advertisers to cover a lot of bases.
Is there a chance we won't like what
wesee? Sure. But then we'll do more.
However, we believe that radio will
win. Wejust need to prove it. Adver-
tisers are curious.” Radio should be
encouraged by a recent AT&T study
that showed sales increased when
network and spot radio were added
to a spot TV campaign, as opposed
to simply increasing network TV.

The RAEL is a nonprofit research
organization dedicated to improving
the industry’s understanding of how
radio advertising works. The
group’s series of research projects is
funded by numerous industry con-
tributors. For more details on the
RAEL, visit www.radioadlab.org.

oA

60-Second Copywriter

Feelings ... Nothing
More Than Feelings

By Jeffrey Hedquist

How will the audience feel when they use your product or
service? It you can transmit that emotional response in
your commercial, you'll get listeners to start using the prod-
uctin their minds. Their imaginations will provide the most
powerful “test drive” on the planet. Put the listener in a sit-
uation where they'll experience those feelings.

Another approach: Have the audience feel whatlife would be like
without the product or service in their lives, and then how much
better they'll feel with it. This takes the problem-solution scenario
and turbocharges it with emotion.

Make the feeling come alive with sight, sound, touch, taste and
smell. Make them want it. Then show them how easy it is to get that
feeling: Go to the store, call the number, visit the website.

We all want to be happy. Write your commercial to show us how
we can be happy. Help us picture being happy using your client's
product or service. It's the ultimate benefit sell.

OK, your mind is bursting with questions, and you want answers.
You can't stand it anymore. You have to tell someone, someone
who'll understand. Write me at Hedquist Productions, P.O. Box
1475, Fairfield, 1A 52556, 641-472-6708; fax 641-472-7400;
jeffrey @ hedquist.com; or www.hedquist.com.

Mark Your
Calendar

Important dates and events
from mid-March through May

March

* March 21-23 — NAB Futures Summit,
Pebble Beach, CA; 202-775-3527 or
www.nab.org

« March 26-27 — Northwest Broadcast
News Association/Minnesota Society of
Professional Joumalists Conference, Minne-
apolis; 701-777-6505 or www.innovators.net

* March 29-April 1 — RAB Women's
Management Course, Dallas; 800-232-
3131 or www.rab.com

* March 31 —NAB Summit on Respon-
sible Programming, Washington, DC; 877-
999-9622 or www.nab.org

*March 31 — Winter Arbitron ends

April

* April 1-June 23 — Spring 2004 Ar-
bitron

* April 2-3 — Oklahoma Broadcasters
Convention, Oklahoma City; 405-848-
0771 or www.oabok.org

* April 2-4, Canadian Academy of Re-
cording Arts and Sciences Juno Awards,
Edmonton, Alberta; 416-628-5604 or
www.juno-awards.ca

* April 16-17 — The Last-Ever Radio Pro-
motion Directors Academy, Los Angeles;
310-476-8111 or www.danoday.comvpromo

* April 16-18 — BEA 2004 Broadcast
Education Association Convention, Las

Week One

¢ Begin brainstorming a list
and contacting potential new
hires for your team. How many
new sellers do you need, and by

and take control. Here’s a step-by-step guide.

What needs to be done to
improve them?
Week Three
¢ Hold your preliminary 2004-
2005 budget discussions. What

when?

* Set 30-day, 90-day
and six-month expecta-
tions for your sales
team. Remember, you
can't manage what you
don't measure, and you
can't expect what you
don't inspect.

¢ |t's important to
work with your team to
establish common
accountability requirements for
each seller. The goal is to create
a culture where sellers are held
to standardized objectives
without handcuffing them.

¢ Implement a regular
scheduie where you're out on the
street for a half-day each week.
Either post a schedule on your
door or assign specific days for
each member of your staff.

* Set a one-on-one meeting
once weekly with each seller.
Outline what you want from
each of them every week.

Week Two

* Start familiarizing yourself
with the account lists. Who are
the top 20 customers worth
seeing? Who are the top 20
prospects worth wooing?

* Develop your sales training
plan. Create a syllabus — a
meeting-by-meeting outline,
arranged by date, of what will be
covered in each sales meeting.

¢ Clean up the account lists.
What is the status of the
account lists for your team?

Irwin Pollack

can you realistically plan
to achieve? How can
you grow this budget?

* Examine your
marketing plans for the
second half of 2004,
How confident are you
that your sales
presentations are as
good as they can be?
Do you have a strong,
consistent campaign for
collaterals, promotions and
imaging?

Week Four

* Sit down and identify the
wins and losses during your first
30 days. What are you proud of,
and what are you concerned
about? Can you see any ways
to accelerate your growth?

Finally, in all of your
communication, focus on
presenting goals that are
attainable, specific, measurable,
challenging and time-dated. Be
clear in expressing your
objectives and win agreement
on them to ensure successful
relationships with everyone in
your new job.
New England-based sales and
management trainer lrwin
Pollack provides hands-on,
results-oriented seminars and
in-house consulting on sales
and management. He can be
reached toll-free at 888-723-
4650 or via www.irwinpollack.
com

Vegas; 888-380-7222 or www.beaweb.org

* April 17-22 — NAB2004, Las Vegas;
202-775-3527 or www.nab.org

¢ April 19-21 — Radio-Television News
Directors Association & Foundation’s
RTNDA@NAB Las Vegas; 202-467-5200
or www.rtnda.org

¢ April 29 — Gospel Music Associa-
tion’s 35th annual Dove Awards; 615-599-
7746; www.doveawards.com

May

* May 5-9 — National Public Radio
Conference, Los Angeles; 202-512-2300
or www.npr.org

*May 7 — Vermont Association of
Broadcasters Convention, Killington, VT;
802-476-8789 or www.vab.org

* May 15-16 — Pennsylvania Broad-
casters Convention, Hershey, PA; 717-
482-4820 or www.pab.org

* May 21-22 — Hawaii Association of
Broadcasters Annual Convention, Hono-

lulu; 808-599-1455 or www.hawaiibroad
casters.com

* May 17 — Peabody Awards, New York;
706-542-3787 or www.peabody.uga.edu

*May 18 — NAB Human Resource
Managers Symposium, Washington, DC;
202-775-3297 or www.nab.org

* May 20-23 — Alabama Broadcasters
Convention, Perdido Beach, AL; 800-211-
5189 or www.al-broadcasters.org

» May 21-26 ~ National Association of
Black Owned Broadcasters’ 29th annual
Spring Conference, St. Maarten; 202-463-
8970 or www.nabob.org

» May 27-31 — Louisiana and Mississip-
pi Broadcasters Cruise & Convention, New
Orleans to Cozumel, Mexico; 225-267-
4522 or www.conventionatsea2004.com

Send updates and additions to
Jeff Green at jgreen@radioand
records.com.
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How To Maximize

Your E-mail Messages

Use these tools to ensure measurable results

o you know how many listeners read your broad-
cast e-mail messages? Do you know how many listen-
ers click on the links you include in those e-mails? Can
your listeners forward your messages to their friends?
Do your e-mails have a call to action?
only works for HTML e-
mails. There is as yet no
way to track how many
listeners open a plain-text

e-mail. Second, with a
program like Microsoft

For a successful e-mail
campaign, you should be
able to answer yes to all
these questions. Below
are four things you can
include in broadcast e-

mails to your listeners to
get some information
back — without actually

Outlook, one recipient can
be counted as having
opened your e-mail sever-

asking for it. -

Who Reads Your
E-Mail?

With most broadcast e-mail sys-
tems you can add a little piece of
code called "HTML reads” to your
outgoing HTML e-mail messages. In
simple terms, this code lets you
know when an e-mail is opened by
sending a notification back to the
server. More sophisticated systems
can even track the e-mail address of
each person who opens the message.

If you send a sponsored e-mail
dispatch, this is a valuable tool to
show your client how many people
saw the message. And the beauty of
itis that the system does it automat-
ically.

There are a few caveats. First, this

Craig
Zimmerman

al times because of the
program’s preview func-
tion. If the recipient has
Outlook’s preview window active,
the program will count the e-mail as
being opened whenever the mes-
sage appears in the preview win-
dow. If the message is actually
opened, it will be counted again. The
work-around is to track the e-mail
addresses of recipients who open the
message and make sure each ad-
dress is counted only once.

If youdon’t use a broadcast e-mail
system and rely on a program like
QOutiook, the only way to get this in-
formation is to request a “read re-
ceipt” from each recipient. There are
a number of reasons you may want
to think twice before doing this, the
biggest being that sending a receipt

DO YOU BELIEVE IN MIRACLES? Ctear Crannel Radio certainly
does, as evidenced by the National Service Award presented to the company by
Children’s Miracle Network. Clear Channel has raised over $7 million and
contributed an estimated 3,000 hours of airtime to the Children’s Miracle
Network Radiothon. CMN is a nonprofit organization dedicated to raising funds
for 170 children’s hospitals across North America. Shown at the plaque
presentation are CMN VP/Radiothon Karen Profita, Clear Channel Radio
President/CEQ John Hogan, Clear Channel Communications President/C00
Mark Mays and CMN Sr. VP/Radiothon Bob Lind.

By Craig Zimmerman

isat the recipients’ discretion. Worse,
you may get hundreds of receipts
coming to your in-box, which you
would then have to tabulate.

Who Clicked Through?

The second piece of information
you want back from a broadcast e-

You need to provide
a compelling reason
for your listeners to
click through to your
sign-up page.

tried-and-true “register to win” con-
test. These tactics provide a clear
benefit to the listeners while letting
you measure click-throughs.

If you are using a smart e-mail
system, you already know who re-
ceived and opened your e-mail. You
can enter those people in a contest
simply by having them click on a
link; the listener doesn’t have to re-
enter any information. This makes
the listeners’ experience easy and
enjoyable, which increases the odds
that they will open future e-mails
you send their way.

Tell A Friend

Do your listeners think your e-mail
is interesting enough to forward it to
their friends? To take advantage of
this fantastic word-of-mouth oppor-
tunity, you need to provide the recip-
ient with a simple-to-use “tell a
friend” option. Most often this is a
place within the e-mail where the

warded e-mail (except as necessary
tocomplete the forwarding process).
This is the legal and ethical way to
use this feature, since the friend has
not signed up to receive e-mail or
other communication from you.

That said, you will want to entice
the friend to join your e-mail club.
For example, forwarded e-mails
should contain text at the top saying
something like, “Your friend Abby
asked us to forward this e-mail to
you. This is the only e-mail you will
receive from us. If you would like to
join our e-mail club and register to
win dinner and a show for two, click
here.”

Using these e-mail tools will give
you more of the data you need to
better analyze how your e-mail cam-
paigns are fitting in with your over-
all marketing.

Craig Zimmerman is VP/
Operations for PromoSuite and

ListenerEmail.com. He oversees
client relations and customer
support for PromoSuite’s
promotional information and
database system and for
ListenerEmail.com’s e-mail
system, which includes a web-
database service, audience-
research surveys and wireless
text messaging. Reach Craig at
212-509-1200, ext. 210, or
czimmerman @ promosuite.com.

recipient can provide a friend’s e-mail
address.

While only a certain percentage of
recipients will use this feature (most
will use the forward button in their
own e-mail programs), with the
proper wording, it can help tocircu-
late your e-mail to additional eyes.

One thing to note: Most “tell a
friend” functionality is set up so it
doesn’t record the e-mail address of
the “friend” who receives the for-

mail is how many recipients click on
alink included in the message. More
advanced e-mailing systems auto-
matically give you the e-mail ad-
dresses of people who clicked
through.

From a sponsor standpoint, this
information can be even more valus
able than tracking the number of
readers. If you include a trackable
link to your sponsor s website, after
an e-mail campaign you can query
your database for recipients who
clicked on the sponsor’s link, then
send those addresses a separate e-
mail with a special offer from the
sponsor. This can make your station
additional incremental revenue be-
cause you can charge additional dol-
lars for the followup e-mail.

This technology will also help
with your internal marketing, as you
will be able to see what attracts your
listeners to click through. All links in
your e-mails should be trackable;
you can only benefit from this infor-
mation.

Call To Action

Of course, your listeners won’t
click through to anything unless you
provide the proper call to action. |
And that goes night back to the ques- |
tions “What is the purpose of the e-
mail?” and “What do you want your
listeners to do?”

You need to supply a compelling ‘
reason for your listeners to click
through to your website or your |
sign-up page. News/Talk stations
can offer the day’s headlines. CHR
stations can offer artist gossip. And,
of course, any station can offer the |

Pros On The Move

¢ Dave Albertson is named Promotion Coordinator at WPLJ/New York. He
was formerly National AC Promotion Assistant at MCA Records.

* James P. Brown is named GSM at WMGK-FM/Philadelphia. He joins the
station from the Exec. VP/Sales post at Traffic Pulse Networks and earlier was
Sales Manager for CBS-TV National Spot Sales in Philadelphia and Exec. VP/
Sales for Shadow Broadcast Services.

* Shannon Brown becomes GSM for Clear Channel’s four-station Ann Ar-
bor, MI cluster of WHNE-AM, WTKA-AM, WQKL-FM & WWWW-FM. Brown
received the company’s President's Club Award for outstanding sales perfor-
mance in 2003.

* Jeft Federman, who is VP/GM of KCBS-FM/Los Angeles, adds Director of
Sales duties for parent Infinity Broadcasting’s seven L.A. radio stations. Feder-
man’s 16-year background includes sales management at L.A. stations KPWR
& KZLA. KBIG, KLAC and KROQ.

* Linda Forem becomes Director/Sales for Radio One’s Richmonid cluster
of WCDX-FM, WKJS-FM, WJMO-FM & WPZZ-FM. She was formerly Promo-
tions Director for WASH-FM/Washington and earlier spent 12 years with Clear
Channel.

* Kay Feeney-Caito takes the Director/Promotions position for Radio One's
four Indianapolis stations: WHHH, WJYD, WTLC & WYJZ.

* Richard Nass is the new LSM of WNEW-FM/New York. He spent six months
as the station’s Retail Sales Manager and before that was an AE for four years
at sister WCBS-FM/New York.

* Michael Peterson is named Director/Synergy & Marketing for Radio Dis-
ney, spearheading initiatives with the network, local markets and other divisions
of the Walt Disney Co. He most recently served as Group Director/Brand Man-
agement for ABC Cable Networks.

* Brian Reed is named to the newly created post of VP/Director of Sales for
Univision Radio’s Los Angeles stations. He was previously VP/Sales & Market-
ing for Univision's Television Group and earlier was LSM for KCMG (Mega 100)/
Los Angeles and NSM for KZLA & KLAC/Los Angeles.

* Justin Schaflander is named Sales Manager at Infinity News outlet KFWB/
Los Angeles. He was most recently Sr. AE at Entercom’s WAAF/Worcester, MA.

* Gabe Tartaglia is promoted to GSM after five years as LSM of Infinity Coun-
try outlet WUSN/Chicago. He takes over for Terry O'Brien, who is now RVP of
New York-based NCC National Cable Communications, an advertising and sales
rep firm.

WwWWW.americanradiohistorv.com
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Audible Magic
Is Heard From

RIAA backs music-filtering outfit, and the P2Ps don’t like it

n the last few weeks a tech company based in Los
Gatos, CA has been vety much in the news. In fact,
Audible Magic has become a central topic of discus-
sion in the ongoing debate over peer-to-peers and what
is and isn’t possible or feasible for P2Ps to do. The rea-
son: The RIAA has gotten behind the company’s soft-
ware, and Audible Magic’s people have been on Capi-
tol Hill for the last month, showing around a demo

version.

It has been a central argument of
I2Ps and their defenders since the
technology’s earliest days that filter-
ing for copyrighted material —
whether it’s music or movies or soft-
ware or porn — is simply not tech-
nologically possible. If P2Ps are to be
considered a responsible industry at
all, that has to be taken for granted.
If they can reasonably control the
theft of copyrighted information
and choose not to, their claims of
respectability are meaningless.

But the P2P industry, particular-
ly the trade group P2P United, has
greeted news of Audible Magic’s
Capitol Hill tour not with interest,
but with outrage, citing concerns
about massive privacy violations
and the possible dangerous domi-
nance of a single, government-man-
dated filtering technology. (The
RIAA has not as yet suggested that
anyone be forced to adopt Audible
Magic’s or any other company’s fil-
tering.)

So what exactly is the technology
behind all this drama? R&R spoke
with Audible Magic CEO Vance Ik-
ezoye to find out.

R&R: Can you give me the short ver-
sion of how this technology works?

VI: We've been showing a demo
of the use of copyright filtering with-
in a peer-to-peer software applica-
tion. The application we have is a
Gnutella client, rather than a KaZaa
|FastTrack-based| client.

What it shows is the ability to
have the client log in to the real Gnu-
tella network, download songs and,
in the process of the download,
check whether the file being down-
loaded is copyrighted material. And
if it is, if we register a match within
the database — we have roughly 3
1/2 million to 4 million songs — it
terminates the transfer. It blocks it
and says, “This cannot be down-
loaded. It's copyrighted material.”

R&R: So it has to be integrated into
peer-to-peer software?

VI: Yes. The demo ! have inte-
grates it fato peer-to-peer software.

We dohave an implementation that
we are selling commercially that is
integrated in a network appliance.
That appliance can be installed in a
network. For example, a business
may install one or a university could
install one to ensure that copyright-
ed content doesn’t get transferred
over their networks.

R&R: The big issue that's being
raised about this in peer-to-peer circles
has to do with privacy.

When this P2P issue
came up, and P2Ps
said copyright
filtering was not
technically possible,
we took it as almost
a personal insult.

VI: Well, let me start with the ap-
plication. What it really does is, it
focuses on the transfer of the infring-
ing content, and it's completely au-
tomated. It's designed to be very
independent, with no user interven-
tion, and so we believe it’s a better
privacy solution. The typical solu-
tions today tend to focus on users:
“Go look at this user and what
they’ve got.” Our approach says,
“Just focus on the transfers and stop
the transfers,” irrespective of who's
doing it.

R&R: So there’s no tracking of who's
attempting to download what?

VI: In the software case, like in a
Gnutella client, we would never
have that information. We would
jast do identitications. It would send
in to a server, “What song is this?”
and the server would send back,
“This is Norah Jones, and it's copy-
righted. It’s owned by EML.”

R&R: Is this all new, or is it in use
amywhere?

By Brida Connolly
Associate Managing Editor

VI: We've been using the technol-
ogy for a couple of years to monitor
radio broadcasts for, for example,
SESAC. So it's accurate enough for
them to use to distribute royalties
from.

R&R: 50 you're pretty confident in
your song identifications.

VI: Oh, absolutely. We have this
other service called Replicheck that
CD pressing plants use to make sure
that the material on the CDs that
come in from customers isn't copy-
righted material.

R&R: Have you been able to talk to
anybody at the peer-to-peers?

VI: No, we haven't, but, as you
probably know, everybody knows
about us. We've got this technology
in production, and we’d love to
have some new customers.

R&R: The RIAA is part of the rea-
son that this has been so much in the
news. Did you approach then and show
them what you had?

VI: Yeah, we've been working
with them for a while. For example,
with Replicheck, they've been help-
ing us get that service to CD repli-
cators and to pressing plants, so
we've had an ongoing dialogue
with them.

When this P2P issue came up, and
P2Ps said copyright filtering was not
technically possible, we took it as
almost a personal insult. We said,
“Of course this works.” We built a
demo and then approached the
RIAA and showed it to them. They
said, “Wow, this really shows that it
can be done. It's technically possi-
ble, and it works.” Then they asked
if we would help and show this
demo to other people.

R&R: P2P United Exec. Director
Adam Eisgrau has called your technol-
ogya “warrantless wiretap.”

VI: I don't think that warrants a
reply, that kind of language.

R&R: He also called it “privately
administered surveillance software.”

VI: As | said, the software’s been
designed to work autonomously
and independently, without human
intervention. All we look at is peer-
to-peer copyrighted material. We do
a match against a database of copy-
righted materials. Anything else
going by, we don't keep track of. We
don’t know what happened or who
was doing it.

I would think if they’re worried
about privacy and invasiveness,
they should be looking at the virus-
scanning programs and all the spam
programs. Those are bigger privacy

N

The 1Tunes Music Store Top 10

Apple’s iTunes Music Store is the leading non-subscription digital-
music service inthe U.S, offering a catalog of more than 500,000
songs from all five major label groups and dozens of independents.
Here’s a snapshot of the top-selling downloads on Tuesday, March

16, 2004.

Top 10 Songs

MAROON 5 This Love
BRITNEY SPEARS Toxic
J-KWON Tipsy (Radio Mix)

USHER Burn (Radio Mix)
OUTKAST Hey Ya!

NICKELBACK Someday

-
-
OL®NOGAWLWN~

ZERO 7 When It Falls

SEAL Seal Uncut (EP)
JET Get Bom

COLONDOGAWLN

-

STEREOPHONICS From KFOG To iTunes (EP)
VARIOUS ARTISTS Bad Boy's The Hits (10th Anniversary)
BUENA VISTA SOCIAL CLUB Buena Vista Social Club

. HOWARD SHORE The Lord Of The Rings: Return Of The King

JET Are You Gonna Be My Girl

FIVE FOR FIGHTING 100 Years

THE DARKNESS | Believe In A Thing Called Love
. BLACK EYED PEAS Hey Mama

Yop 10 Albums {

NORAH JONES Feels Like Home
MAROON 5 Songs About Jane
DASHBOARD CONFESSIONAL MTV2 Album Covers/R.E.M.

| TOSRTESPRPSR———

-

March 15, 2004 are listed below.

Top Alternative

EVANESCENCE Going Under

JET Are You Gonna Be My Girl
GDDSMACK Running Blind

PUDDLE DF MUDD Away From Me

A PERFECT CIRCLE Weak And Powerless

Top Jazz

CHRIS BOTT! Indian Summer

KIM WATERS The Ride

RICHARD ELLIOT Sty

B. CULBERTSON /N. BROWN Come...
NORAH JONES Sunrise

Live365 is the largest Internet radio network, with thousands of stations in w
a wide variety of formats. Programmed by true music tastemakers from
around the globe, Live365 offers an enthusiastic audience for established
and up-and-coming artists alike. In a world of consolidated playlists,

Live365 charts the tastes and preferences of today’s most vibrant music
community. Tracks with the most plays during the seven days ended

LIVE LOM

Travis Storch = 866-365-HITS

Top Electronica-Dance |
MOTORCYCLE As The Rush Comes
CHICANE f/B. AGAMS Don't Give Up 2004
KELIS Milkshake

BRITNEY SPEARS Toxic

STING {AVINCENTE AMIGO Send Your Love

We do a match
against a database
of copyrighted
materials. Anything
else going by, we
don’t keep track of.

violations than our application,
which is much more focused on a
particular problem.
R&R: So you're just offering to P2Ps
a way to do wihat they say they're cur-
rently not technologically able to do?
VI: Yes.

Making A Point

To be fair, Audible Magic has
commercial technology available
that can provide the kind of precise
tracking the P2Ps say they’re afraid
of. There's no particular reason to
believe such tracking would be used
in astraightforward filter-and-block
application — but this isn't really
about Audible Magic.

By bringing this software to Cap-
itol Hill, the RIAA is making a point.
First, it's telling legislators not to buy
the P2Ps’ contention that filtering is
impossible. But this is primarily a
way toshow legislators exactly how
P2P representatives react to the no-
tion of filtering stolen material. This
is a test. And, no, it isn't fair — but
fairness has never been what the
P2P battle is all about.
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Music
CHOICE

30 million homes
27,000 businesses

Available on digital cable and DirecTV
Damon Williams e 646-459-3300

HIT LIST

Seth Neiman

JARS OF CLAY Show You Love
LUDACRIS Splash Waterfalts

KYLIE MINOGUE Red Blooded Woman

SOFT ROCK

Seth Neiman
ISRAEL KAMAKAWIWO'OLE Over The Rainhow
ROO STEWART Time After Time

R&B & HIP-HOP

Damon Williams

ALLEN ANTHONY You

CASSIDY 1/MASHONOA Get No Better
TRUTH HURTS Knock Knock

R. KELLY Happy People

RUBEN STUDDARD What If

RAP

DJ Mecca

CASSIDY Tha Problem

D12... My Band

KNOC-TURN’AL t/XZIBIT What We Oo
PASTOR TRDY 1/DJ MARS Benz
SHELLS Ladies And Gentlemen
TRINA Leaving You (Big Ote 0}
TWISTA Overnight Celebrity
PROGRESSIVE

Liz Opoka

BEN ARTHUR Mary Ann

DECCA TREE Belong

SONDRE LERCHE Two Way Menologue
JDHN MAYER Clanty

ZERD 7 Home

AMERICANA

Liz Opoka

BOTTLE RDCKETS Pretty Little Angie
SLAID CLEAVES Wishbones

GREY DE LISLE Walking In A Line
ELIZA GILKYSON Highway 9
GRAHAM PARKER Cruet Lips
LEFTDVER SALMDN Woody Guthrie
DARRELL SCOTT Miracle Of Living

ROCK

Adam Neiman

DEFAULT Throw It All Away

EVANESCENCE Everybody's Fool
TODAY’S COUNTRY

Liz Opoka

BRODKS & DUNN That's What She Gets For.
SMOOTH JAz2

Gary Susalis

ACDUSTIC ALCHEMY Radio Contact
BDB BALDWIN Brazil Chill

EUGE GRODVE Livin’ Large
HUBERT LAWS Moondance

SIRIUS&/

1221 Ave. of the Americas
New York, NY 10020
212-584-5100

SIRIUS RADIO |
Steve Blatter

The Pulse |
Haneen Arafat

LIVE 1/SHELBY LYNNE Run Away

us.1

Kid Kelly
N.E.R.0. She Wants To Move
FRANKIE F.U.R.B.
YELLOWCARD Ocean Avenue

Hot Jamz
Geronimo
AKON 1/STYLES P Locked Up

KIRA Love 101
YOUNG GUNZ Friday Night

Hip-Hop Nation

Reggie Hawkins

CASSIDY The Problem

TRINA Leaving You

BUMPY KNUCKLES #/NAS Turn Up The Mics
NUTCRACKER Conway

VITAMIN D No Good .
AKON{/STYLES P. Locked Up

JADAKISS I/NATE DOGG Times Up

DJ KAY SLAY 1/G-UNIT Angels Around Me

New Country

Al Skop

GRETCHEN WILSON Redneck Woman

BLAKE SHELTON When Somebody Knows You That Well
Octane

Jose Mangin

JIMMIE'S CHICKEN SHACK 1/ AARON LEWIS Fallin’ Out
THORNLEY So Far So Good

GOOSMACK Running Biind

Heart & Soul

B.J. Stone
R. KELLY Happy People

866-MVTUNES

DMX Fashion Retail Video
David Mihail

The top music videds shown on DMX Fash-
ion Video, targeted to 18-34 adults.
FEFE DDBSDN Everything

FIVE FOR FIGHTING 100 Years

GDAPELE Closer

CHINGY One Call Away

BLACK EYED PEAS Hey Mama

BLUE MAN GROUP f/VENUS HUM i Feel Love
COLDPLAY Moses

P.0.D. Change The Wortd

ENRIQUE §/KELIS Not In Love

NORAH JONES Sunrise

JONNY LANG Red Light

MADONNA Love Profusion

MISSY ELLIDTT F'm Really Hot

GUSTER Careful

HILARY DUFF Come Clean

N.E.R.D. She Wants To Move

NELLY FURTADO Try

This section features this week's new adds

on DMX MUSIC channels available via digi-

tal cabie and direct broadcast satellite. ‘
CHR/RHYTHMIC

Mark Shands

USHER Burn ’
ALTERNATIVE

Dave Sloan

SOUNDS Living In America
STILLS Still In Love Song
SNOW PATRDL Spitting Games. |

ROCK |
Stephanie Mondello |
EVANESCENCE Everybody's Fool

10 miflion homes 180,000 businesses
Rick Gillette » 800-494-8863

DANCE

Randy Schidger

KIMBERLEY LDCKE 8th World Wonder.

J CDSTA How Am | Supposed To Live Without You
NARCOTIC THRUST | Like It

JANET JACKSON Just A Little While
TAMBERLAIN Red Light

SOULARIS Without You

SDULARIS Bye (Groovy Dance Mix)

RED CARPET Alright

HILARY DUFF Come Clean (Flood Mix)

DONNA SUMMER Dream A Lot's Theme
VANESSA DADU A Little Bit Of Pain

M.T.J. Missing You (M.T.J. Silver Radio)
JUNIOR PRESENTS JASDN My Life

VISITDR t/RDXANNE WILDE Our Lips Are Sealed
JELEPGPMUSIK Smile (Sodexomix)

JOCELYN ENRIQUEZ Why

ADULT ALTERNATIVE
Stephanie Mondello

JODY RAFFOUL Light Of Day
AZURE RAY New Resolution

ADULT CONTEMPDRARY
Jason Shiff
AVRIL LAVIGNE Don't Tell Me

INTERNATIONAL HITS
Mark Shands
DAVID MARTIN Anyway

RAPMIP-HOP
Mark Shands

SUGA FREE High Heels
SUGA FREE 1/DJ QUIK... She Get..

21,000 movie theat:

This week's Movie Tunes is frozen.

WEST

1. JANET JACKSON Just A Littie While
2. MAROON 5 This Love

3. MUSIQ Whoknows

4_LINDSAY LOHAN Drama Queen

5. LAMONT DOZIER | Hear A Symphony

MIDWEST

1. JANET JACKSON Just A Little While
2. NDRAH JONES Stunrise

3. MAROON 5 This Love

4. SUPERLITIO Que Vo Hacer

5. MUSIQ Whoknows

SOUTHWEST

1. LINDSAY LOHAN Drama Queen

2. JANET JACKSON Just A Little While
3 MUSIO Whoknows

4. MARDON 5 This Love

5. SEAL Love’s Divine

NORTHEAST

1. LINOSAY LOHAN Drama Queen

2. MARDON 5 This Leve

3. JANET JACKSON Just A Little While
4. SEAL Love's Divine

5. SUPERLITIO Que Vo Hacer

SOUTHEAST

1. JANET JACKSON Just A Littie While
2. LINOSAY LOHAN Drama Gueen

3. MARDON 5 This Love

4. SUPERLITIO Que Vo Hacer

5. SEAL Love's Divine

Artist/Title Total Plays
HILARY DUFF Come Clean 75
JESSE MCCARTNEY Beautrful Soul 73
RON STOPPABLE & RUFUS Naked Mole Rap 73
HILARY OUFF So Yesterday 72
CHEETAH GIRLS Cinderella n
HAMPTON Hampsterdance 2 Al
0-TENT BOYS Dig It 70
HILARY OUFF Why Not 69
RAVEN Superstition 58
LINOSAY LOHAN Drama Queen (That Girl) 2
SIMPLE PLAN Perfect 32
CLAY AIKEN Invisible 3.
AVRIL LAVIGNE SkBer Boi 30
STEVIE BROCK All For Love 29
LINOSAY LOHAN Uttimate 29
BOWLING FOR SOUP Punk Rock 101 29
STEVIE BROCK If U Be My Baby 29
JUMPS Do Ya 29
STEVIE BROCK Zip-A-Dee Doo-Dah. 28
ALL-AMERICAN REJECTS Swing, Swing 28

{Powereo[T2

MEDIABASE

Piayfist for the week of March 8-14.

: @RADID NETWORKS

Phil Hall « 972-991-9200

ABC AC
Peter Stewart

MARTINA McBRIDE This One’s For The Girts
SEAL Love's Divine

Hot AC
Steve Nichols

MAROON 5 This Love
LIZ PHAIR Extraordinary

Tom Joyner Morning Show
Vern Catron
ALICIA KEYS If | Ain't Got You

Country Coast To Coast
Dave Nicholson

GRETCHEN WILSON Redneck Woman

LEE ANN WOMACK The Wrong Girl

ANDY GRIGGS She Thinks She Needs Me

BLAKE SHELTGN When Somebody Knows You That Well
JOSH GRACIM | Want To Live

Real Country
Richard Lee

JEFF BATES | Want To Make You Cry

JOE DIFFIE Tougher Than Nails

HANK WILLIAMS JR. Why Don'tWe All Just Get A Longneck
BLAKE SHELTON When Somebody Knows You That Well

[ |

mAoio.
arTwORN -

Ken Moultrie » 800-426-9082

Alternative
Steve Young/Kristopher Jones

FIRE THEFT Chain
MARS VOLTA Televators
STELLASTARR My Coco

Active Rock
Steve Young/Kristopher Jones

DFFSPRING (Can't Get My) Head Around You
GODSMACK Running Blind

Soft AC
Mike Bettelli/Teresa Cook
SEAL Love's Divine

Mainstream AC
Mike Bettelli/Teresa Cook
SANTANA I/ALEX BAND Why Don't You & |

Delilah
Mike Bettelli
SEAL Love's Divine.

The Dave Wingert Show
Mike Bettelli/Teresa Cook
LUTHER VANDRGSS Buy Me A Rose

Marie And Friends
Mike Bettelli/Teresa Cook
LUTHER VANDRDSS Buy Me A Rose

The Alan Kabel Show
Steve Young/John Fowlkes
3 DOORS DOWN Away From The Sun

Mainstream Country
Ray Randall/Hank Aaron

CLAY WALKER | Can't Sieep
SHANIA TWAIN It Only Hurts When I'm Breathing

New Country
Hank Aaron
GRETCHEN WILSON Redneck Woman

Lia .
Ken Moultrie/Hank Aaron
BRODKS & OUNN That's What She Gets For Loving Me

24 HOUR FORMATS
Jon Holiday * 303-784-8700

Adult Hit Radio
Jon Holiday
BRITNEY SPEARS Toxic

U.S. Country
Penny Mitchell

BRIAN MCCOMAS You're In My Head
RACHEL PROCTOR Me And Emily
JIMMY WAYNE You Are

GREAT AMERICAN COUNTRY
Jim Murphy « 303-784-8700

BILLY RAY CYRUS Face Of God

ZONA JONES House Of Negotiable Aftections
CHELY WRIGHT Back Of The Bottom Drawer
SHERRIE AUSTIN Drivin’ Into The Sun
GRETCHEN WILSON Redneck Woman

WESTWOOD ONE ]

Charlie Cook « 661-294-9000

Soft AC
Andy Fuller

CHRISTINA AGUILERA The Voice Within
NORAH JONES Sunrise

Mainstream Country

David Felker
CLAY WALKER | Can't Sleep

Young & Verna
David Felker
GRETCHEN WILSDN Redneck Woman

HEl=ET AT
RADICT fe WOk S |
After Midnite
Sam Thompson

LONESTAR Let's Be Us Again
BRIAN MCCDMAS You're In My Head
DAVID LEE MURPHY Loco

e,

WAITT AN METWORA S
AC Active
Dave Hunter
JESSICA SIMPSON With You

AC Pure
Dave Hunter
FIVE FOR FIGHTING 100 Years

Alternative Now!
Chris Reeves = 402-952-7600
MODEST MDUSE Float On

Scott Meyers » 888-548-8637

Nightly Tesh Show
WYNDNNA | Want To Know What Love Is

LAUNCH

Jay Frank * 310-526-4247

Audio

AMY DALLEY Men Don't Change
AUDIOSLAVE What You Are

CALVIN RICHARDSON Not Like This
ELEFANT Misfit

MODEST MOUSE Float On

ROONEY CROWELL Earthbound
SEAL Love's Divine

STORY OF THE YEAR Anthem Of Dur Dying Day
MAVERICKS Air That | Breathe

VAN HUNT Dust

Video

A PERFECT CIRCLE The Outsider

OILATEO PEOPLES I/KANYE WEST This Wa
OROWNING POOL Step Up

JULIE ROBERTS Break Down Here

KANYE WEST All Falls Down

SNOW PATROL Spitting Games

ZERO 7 Home

MUSICSNIPPETCOM

Tony Lamptey * 866-552-9118

Hip-Hop
CASSIOY Scream

R&8
CARL THOMAS Make It All Right
TRUTH HURTS Knock Knock

WwWWWwW.americanradiohistorv.com
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Reed Ready To Move
To WTMD As PD

Dan Reed has accepted the PD
post at noncommercial Triple A
WTMD/Baltimore,
which is licensed by
Towson University.
Reed is currently
VP/Programming
& Marketing for
"| Louisville’s Public
Radio Partnership,
which  includes
Triple A WEPK. He
will assume his
new post in early June.

“I'm very excited about the great
opportunity for my family and me
in Baltimore,” Reed said. “The feel-
ings are definitely bittersweet,
though, as [ will miss Louisville and
WFPK, but there is a lot of poten-
tial at WTMD.”

Reed will host an airshift on

" Reed

NEWSBREAKERS

Jeff Blue has been appointed
Sr. VP/A&R at the RCA Music
Group. Based in Los"An-
geles, he will be respon-
sible for signing and de-
veloping artists at the
RCA Music Group for
both ] Records and RCA
Records.

Blue was most re-
cently SVP/A&R at
Interscope Records, where
he signed and produced
the band Social Code.
During his tenure at Warner
Bros. Records he signed and de-
veloped Linkin Park. He had
previously discovered and devel-
oped both Linkin Park and Macy
Gray for Zomba Publishing,

Blue To RCA Music Group SVP/A&R

Blue

where he also secured deals for
Korn and Limp Bizkit.

“I'am really happy that
Jeff is joining us,” said
BMG North America
Chairman/CEO Clive
Davis, to whom Blue re-
ports. “His breadth of ex-
perience in both signing
and developing acts and
his commitment to the
relationships he forges
with his artists are special
and distinctive.”

Blue said, “I'm very excited to
be working in an environment in
which we will dedicate ourselves
to artist development and long-
term careers. | look forward to

BLUE ' See Page 19

- EXECUTIVE ACTION
New Northwest Elevates Edwards To VP/Prog.

Ray Edwards has been promoted to VP/Programming for New North-
west Broadcasting’s 38 stations, located in Anchorage and Fair-
banks, AK; Billings, MT; Astoria and Klamath Falls, OR; and Tri-Cities
and Yakima, WA. Edwards is currently GM of the company’s Astoria clus-
ter and will retain those duties on an interim basis. Before joining New
Northwest in 2003 Edwards was GM for Citadel's seven-station Spokane
cluster.

“I believe that Ray is one of the brightest programming minds in the
industry today and will enhance our ability to serve our listeners with com-
pelling content,” said New Northwest President/CEQ Pete Benedetti.

Edwards said, “I know a lot of these PDs and GMs, and | like them. It's
going to be a lot of fun, and | think there is a lot of room for growth. | am
thrilled and honored and would like to thank Mr. Benedetti for the opportu-
nity” Edwards told R&R that newly hired New Northwest/Astoria Direc-
tor/Sales Paul Mitchell will eventually take over GM duties for the clus-
ter.

‘BOB’ Moves In To Norfolk On WPYA

WTMD, but few other on-air
changes are anticipated. Mike

After taking Country WPYA/Exmore, VA dark on March 1, Sinclair
Telecable moved the station’s transmitter to suburban Norfolk and re-

Matthews will remain WTMD'’s
MD. Back at WFPK, Asst. PD/MD
Stacy Owen will handie program-
ming chores until a replacement for
Reed is announced.

Reed has been PD at WFPK for

six years and in mid-December
was bumped up to VP/Program-
ming & Marketing for Louisville’s
three-station Public Radio Partner-
ship. Prior to WFPK he worked for
Michele Clark Promotions and was

also PD at public station WNCW/
Greenville, SC. Reed remains com-
mitted to hosting and producing
the fourth annual NON-COMM-
vention, set for May 13-15 in Lou-
isville.

‘Mort Crim_

Mort Crim Programs

News You Care About - Live 7:30 AM (ET)
Second Thoughts - A 2-minute uplifting message from

lives of everyday Americans

An American, Spirit - A 90-second series profiling real
Americans who make a difference every day.

Satellite Feeds: 8:30 AM (ET), 9:30 AM (ET), 10:30 AM (ET)

4
R Liberty
* BROADCASTING
Passion. Insight. Listeners.

The power of positive radio

Mort Crim speaks to listeners with optimism, humor, wit, and insight.
Never political or controversial, Mort is a winning broadcaster who can be
heard on over 1,300 stations including major markets, such as Los
Angeles, Philadelphia, Boston, Dallas, and Detroit.

“My friend Mort Crim refuses to be one of those prophets of
gloom and doom. His message of hope carries power.”

Charles Osgood, CBS News

Increase your listeners with Mort Crim and his
daily inspiration of positive radio.

Contact information:

Bruce Wernick
(bwernick@libertybroadcasting.com)
Michael Levine
(mievine@libertybroadcasting.com)

John Clark
(iclark@libertybroadcasting.com)

Tel : 888.727.8629 (toll free)
Fax : 973.438.1727
Website: libertybroadcasting.com

ananaL o

launched it a week later as “BOB FM — we play anything!” BOB's new
eclectic AC/Classic Hits format mirrors the popular “Jack FM” format in
Canada. Featured artists include Eurythmics, The Red Hot Chili Peppers,
James Brown, The Clash, ABBA, INXS, Aerosmith, 10,000 Maniacs, David

Bowie, The Beatles and Duran Duran.

Michele Diamond, PD of Alternative clustermate WROX, adds program-
ming duties for BOB, while consultant Joel Folger is assisting with the

| station’s launch. Folger said, “The BOB FM format tlies in the face of nearly

all traditional programming philosophies. We call it unconventional radio.
BOB FM has been launched with a carefully researched list of 1,000-plus
titles. Things like segues and musical train wrecks are built into the for-

mat.”

Sinclair Telecable owner Bob Sinclair said, “A BOB FM-type station will
be in nearly every major U.S. market soon. Response in Norfolk has been
over the top, even before our massive TV and bus-board campaign is
launched. The BOB FM format is the perfect secret weapon to rip listeners
from today’s AC-formatted stations, Classic Rock radio and alf spectrums

of adult pop rock radio.”

WRMB Taps Marsh As Station Mgr.

Moody Bible Network
has hired Barry Marsh as
Station Manager at Chris- |

tian Inspo affiliate WRMB/ |

West Palm Beach. He was
most recently co-owner
and PD of WSTU/Stuart,
FL:

The appointment re-
unites Marsh 20 years later
with his former WIRK/
West Palm Beach co-
worker Mike Bingham, who is now
Moody Bible Institute Department
Manager/Station Administration
and Marsh'’s direct supervisor.

“It's great having Barry on board

with us,” Bingham told
R&R. “His vast experience
in radio, including manage-
| ment and even ownership,
will help WRMB thrive into
the future. He will be a great
asset to us as we continue to
Y serve this market and as we
celebrate the station’s 25th
l§ anniversary.”

Marsh has been in the ra-
dio business for over 36
years and had a long stint as morn-
ing host and PD at WIRK before his
time at WSTU. He also currently
owns the BGM Enterprises advertis-
ing agency.

Roberts

Continued from Page 1

I'm just thrilled that he’s going to be
here.”

Roberts told R&R, “I've worked
with several CC/Dallas staffers in
the past, including [KHKS morning
host} Kidd Kraddick and [KDGE
morning personality] Chris Jagger,
s0 it'll be fun to team up with all of
them again. There’s plenty of strong
competition in the market, and the |
cluster’s taken a few hits over the
last couple of years, but I'm confi- |
dent we’ve got a real good group

of people in place to help us
improve each station’s performance
going forward.”

Additional reporting by Keith Berman.

Chavez
Continued from Page 3

Studdard and R. Kelly to Alicia
Keys, The Gap Band, Prince, Stevie
Wonder and The Stylistics.”

Chavez has been in Denver since
1985. “They haven’t been able to
kick me out,” she said.
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® CASEY KELLY is named GM/
Northwoods, WI Cluster.at NewRadio
Group. Kelly comes to NRG from
Mountain Dog Media.

® MIKE HAGANS is promoted to VP/
Engineering at Premiere Radio Net-
works. He rises from Director/Engi-
neering.

Industry

o PETER BRADY joins iBiquity Digi-
tal Corp. as Director/Aftermarket Busi-

March 19, 2004 R&R ® 13

BirtHs
KJZI/Minneapolis VP/GM Dan
Seeman and wife Cyndy, daugh-
ter Hanna Marie, March 12.
CONDOLENCES
Longtime Akron radio and tele-
vision news director Fred An-
thony, 61, March 12.

ness Development. Brady was previ-
ously with Sony Electronics.

® BOB DILLON assumes the role of
Director/IC Strategic Marketing at
iBiquity Digital Corp. He was formerly
CEO of Enikia Inc.

NE| WSBREAKERS _

From FCC Fines

FCC ACTIONS
AFTRA Continues Campaign To Shield Artists

xactly one week after sending a similar letter to members of the House of Representatives (see story, Page 4),

AFTRA on March 16 sent a letter to senators decrying the Senate Commerce Committee’s approval last
week of an anti-broadcast-indecency bill that included provisions tougher than those in the House version, ap-
proved by a landslide last week. “The legislation’s Draconian approach takes us down a dangerous path,” AFTRA
said, “which cuts to the very heart of one of the nation’s core values. Notwithstanding the current outcry, we
believe the public understands that free épeech is fundamentally threatened when standards are vague and
penalties are both excessive and misdirected, as in the case of this bill.”

AFTRA cited as “particularly egregious” the Senate bill's elimination of a provision requiring the FCC to hold a
hearing before fining an artist and also quéstions why the fine for an artist’s first offense ($500,000) is higher than
the initial fine for broadcasters ($275,000).

Continued from Page 4

BUSINESS BRIEFS

cents) in Q4 2002. The Q4 03 resulits included a loss from continuing
operations of $6 million (70 cents) and a gain from discontinued opera-
tions — including KOTK & KWJJ/Portland, OR, whose sale to Entercom
closed in December — of $25.8 million ($3). For the full year, Fisher re-
ported consolidated net income of $8.2 million (96 cents). That figure
includes a loss from continuing operations of $14.8 million ($1.72) and
income from discontinued operations of $23 million ($2.68). Fisher re-
ported a consolidated net l0ss of $66.8 million in 2002.

With RADAR 80

Arbitron Completes Sample Increases

Arbitron said this week that RADAR 80, set for release on March 22,
will reflect the listening habits of more than 70,000 diarykeepers as
Arbitron completes its final phase of augmenting the sample for the rat-
ings service. RADAR measures total listening to all commercials aired on

Kagan
Continued from Page 5
keep the regulations in limbo for
years to come. Should the Philadel-
phia court remand any of the rules,
the FCC would be forced to Jaunch
a new proceeding and open a win-
dow for another round of public
comment before making a decision
based on the court’s directions.
Bodorff also noted that parties
could challenge the court itself for a
rehearing on some or all of the rules,
which he said would be another six-
to nine-month process. He added
that in the current environment
of scrutiny of broadcasters, the inde-

cency bill approved last week by
the Senate Commerce Committee,
which includes a provision that
could delay implementation of the
rules until a government study can
be conducted, will trump any action
by the Philadelphia court. “These
rules could be in a period of flux for
quite a long time,” he said.

Fletcher, Heald and Hildreth attor-
ney Harry Martin said during the
regulatory session that since the FCC’s
new radio market-definition rule is
based on Arbitron’s method and not
on the commission’s controversial
“diversity index” — the mathemati-
cal method the commission devel-

oped to measure media concentration
— the rule might just survive judicial
review. “As illogical as the Arbitron
method may be, it doesn't suffer from
the disability of being based on the
diversity index,” he said.

Noting that the index faced in-
tense scrutiny from the Philadelphia-
based appeals court’s three-judge
panel — which includes two Demo-
crats — Martin believes the rereg-
ulatory adoption of the Arbitron
detinitions might survive. However,
he’s less optimistic about the
commission’s new cross-media lim-
its, which were largely based on the
index.

40 participating radio networks. Joining with RADAR 80 are three new
networks: CrystalNet Prestige, Jones MediaAmerica TWC Radio Net-
work and Premiere Urban One Radio Network. Meanwhile, Arbitron said
persons 35-44 continue to listen to radio more than any other demo-
graphic.

In other news, AAA Entertainment President/CEO John Maguire said
that, effective with the summer 2004 survey, the eastern end of New
York's Long Island will receive its own ratings from Arbitron. The newly
established Hamptons-Riverhead, NY market will comprise various com-
munities in Suffolk County, including Port Jefferson and East Hampton,
and will be continuously rated. AAA pushed for Arbitron to rate eastern
Suffolk County separately from Nassau-Suffolk because many of the area’s
stations cannot be heard in the more populous Nassau County, where
many of the Nassau-Suffolk diaries are distributed. AAA owns Soft AC
WBAZ, Hot AC WBEA, Triple A WEHM and Bloomberg Radio affiliate
WHBE in Hamptons-Riverhead.

Meanwhile, Arbitron has purchased Marketing Resources Plus from
Interactive Market Systems, a unit of VNU's Media Measurement & Infor-
mation Group, for $8.9 million. The purchase gives Arbitron a leading
provider of media-buying software to local and regional ad agencies for
broadcast and print media. Marketing Resources Plus’ suite of software
is used by more than 800 agencies and advertisers.

NAB Names Crystal-Award Finalists

he NAB has named the 40 finalists for its annual Crystal Radio

Awards, which recognize radio stations for their community-service
efforts throughout the year. This year's awards will be presented during
the Radio Luncheon on April 20 at NAB2004 in Las Vegas. Among the
finalists, selected by a panel of judges representing broadcasters, com-
munity-service organizations and PR firms, are Bonnevitle/Chicago's
WDRYV, WLUP & WTMX; Philadelphia-based KYW and WUSL; and San
Francisco-based KDFC, KFOG and KGO. See a complete list of finalists
at www.radioandrecords.com.

Analyst Upgrades Sirius

hanks to Sirius’ exclusive distribution deal with Radio Shack, Janco

Partners analyst April Horace this week raised her rating on the stock
from “accumulate” to “buy,” at a 2004 target price of $3.67 per share. Al-
though she set her year-end subscriber forecast for the company at 964,000
~— just below Sirius’ forecast of 1 million — Horace said there could be
“some slippage”inimplementation dates for new subscribers at year's end.
Still, she predicts Sirius will sign up about 740,000 new customers this year
and expects that 326,000 of them, or about 42%, will join during Q4. Horace
is bullish in her outlook for both Sirius and XM Satellite Radio. She said,
“We continue to believe that the satellite radio industry is large enough to
support two companies.” She added that she expects the sector will ex-
pand into customized data services, telematics and video.

In other news, analyst David Kestenbaum of Independent Research
Group on Tuesday launched coverage of XM's stock at a target price of
$29 and a “buy” rating, saying he believes the company will continue to
grow its subscriber base over the next few years and thus increase its
cash flow and prospects for long-term survival. Still, he doesn't expect
XM to post an annual profit for a while: He forecast estimated per-share
losses of $3.06 for 2004, $2.18 for 2005 and $1.38 for 2006.

You can trust

Heloise

Heloise is the world’s most trusted name in household advice, currently
airing on 400 stations nationwide. Her full-length show Ask Heloise, and her
90-second feature, Hints From Heloise, provide household tips that will have
your listeners tuning in faithfully. She is, in fact, the best way for you to reach
women 25-54 years of age.

Just look at Heloise’s credentials:
* Hints From Heloise appears seven days a week in over 500 newspapers
across the US and in 20 countries

e Contributing editor and columnist for Good Housekeeping magazine
» Author of 8 books, including Get Organized With Heloise (2004)

Build your audience with Heloise, the most trusted
name in household advice.

Contact information:

Bruce Wernick
(bwernick@libertybroadcasting.com)
Michael Levine
(mlevine@libertybroadcasting.com)

John Clark
(iclark@libertybroadcasting.com)

Ask Heloise

Live: Saturdays & Sundays 11:00 AM-1:00 PM  (ET)

Refeeds: Monday-Friday, 11:00 AM-12:00 Noon (ET)
12:00 Noon-1:00 PM  (ET)

Avaiis: 10 minutes local, 6 minutes network

Hints From Heloise
Content: 60 Seconds  Avails: 30 Seconds

L] ©
Al iberty
“ BROADCASTING
Passion. Insight. Listeners.

Tel : 888.727.8629 (toll free)
Fax : 973.438.1727
Website: libertybroadcasting.com
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Pinps
USHER {LUDACRIS & LIL JON Yeah 65
G UNIT 1/50 CENT & JOE Wanna Get To Know You 63
MAROON § This Love 59
BRITNEY SPEARS Toxic 58
CHINGY One Call Away 57
BLINK-182 | Miss You 56
HILARY OUFF Come Clean 52
CASSIOY #/R. KELLY Hotel 51
EAMON F*k It {I Don't Want You Back) 43
JAY-Z Dirt Off Your Shoulder 29
JOSS STONE Fell In Love With A Boy 27
KANYE WEST Through The Wire 26
J-KWON Tipsy %
TWISTA I/KANYE WEST... Slow Jamz 2
YEAH YEAH YEAHS Maps .2
RUBEN STUODARD Sorry 2004 21
YELLOWCARD Ocean-Avenue 21
SWITCHFOOT Meant To Live 20
311 Love Song 18

Video playirst for the week of March 8-14.

David Cohn
General Manager 7
USHER 1/LUDACRIS & LIL JON Yeah 2
AF1 Sitver And Cold 26
YEAH YEAH YEAHS Maps 25
J-KWON Tipsy 25
LOSTPROPHETS Last Train Home 24
INCUBUS Megalomaniac 24
RZA Grits 22
VINES Ride 2
0IZZEE RASCAL Fix Up, Look Sharp 21
TWISTA 1/KANYE WEST... Siow Jamz 20
CASSIOY 1/R. KELLY Hotel 20
JAY-2 Dirt Oft Your Shoulder 20
KANYE WEST Through The Wire 18
TRILLVILLE Neva Eva 18
311 Love Song 17
N.E.R.D. She Wants To Move 16
T.I. Rubber Band Man 15
STORY OF THE YEAR Until The Day | Oie 14
YELLOWCARD Ocean Avenue 14
BLINK-182 | Miss You 14

Video playlist for the week of March 8-14.

75 writlios howsebaids

Paul Marszalek
VPMusic Programming

ADDS

BEYONCE Naughty Girl
JANET JACKSON | Want You

JET Are You Gonna Be My Girl

EVANESCENCE My Immortal

MAROON 5 This Love

USHER 1/ LIL JON & LUDACRIS Yeah

SHERYL CROW The First Cut Is The Deepest (Live)
NORAH JONES Sunrise

OUTKAST f/ SLEEPY BROWN The Way You Move
BRITNEY SPEARS Toxic

JOSS STONE Fell In Love With a Boy

BEYONCE Naughty Girt

BLACK EYED PEAS Hey Mama

OARKNESS ! Believe In A Thing Calied Love

FIVE FOR FIGHTING 100 Years

HODBASTANK The Reason

JANET JACKSON | Want You

ALICIA KEYS If | Ain't Got You

K0 ROCK Cold And Empiy

SARAH McLACHLAN Stupid

BLINK-182 | Miss You

MELISSA ETHERIOGE Breathe

o O
Video playtﬂfgr the week of March 15-22.

.EUGE GROOVE Sithouette

Lori Parkerson
202-380-4425

200020 (XM20)

Kane

012 1/EMINEM My Band

FRANKEE FU.R.B. =
3 000RS DOWN Away From The Sun
G UNIT 1/50 CENT & JOE Wanna Get To Know You

BPM

Blake Lawrence

KRISTINE W Save My Soul

BENNY BENASSI No Matter What You Do
BOOGIE PIMPS Somebody To Love

NO ODUBT It's My Life

SQUIZZ (XM48)
Charlie Logan

GOOSMACK Running Blind
EVANESCENCE Everybody's Fool
JIMMIE’S CHICKEN SHACK Fallin’ Out
THORNLEY So Far So Good

U-POP (XM29)

Zach Overking

MISSY ELLIOTT I'm Really Hot
STROKES Reptilia

EMMA BUNTON Maybe
BLINK-182 | Miss You

THE LOFT (XM50)

Mike Marrone

AMELIA St. James

AMELIA Better Than Sleeping Alone
AMELIA Blackbird Pie

DAVID BERKELEY Fire Sign

DAVID BERKELEY Boxes

DAVID BERKELEY Bushwick

JOHN GORKA Riverside

WATERCOLORS (XM71)
Trinity
EUGE GROOVE XXL

X COUNTRY (XM12)
Jessie Scott

GRANT-LEE PHILLIPS Hickory Wind
LOST TRAILERS Down In The Valley
GREY OELISLE Watking In A Line
TROY JOHNSON Cold Spot

XM CAFE (XM45)

Bill Evans

LIVE {/SHELBY LYNNE Run Away

TANGLE EYE Alan Lomaxs...

PRESTON SCHOOL OF INDUSTRY Monsoon
SUBOUOES Miracle Mule

XMLM (XM42)
Ward Cleaver
SOULFLY Prophecy

36 million howsebplis
Cindy Mahmoud,
VP/Music Programming
& Entertainment

VIDEQ PLAYLIST

CHINGY One Call Away

KANYE WEST Through The Wire

CASSIDY 1/R. KELLY Hotel

RUBEN STUDDARD Sorry 2004

LUDACRIS Splash Watertalls

OUTKAST #/SLEEPY BROWN The Way You Move
BEYONCE Me, Myself & |

YING YANG TWINS (LIL JON... Salt Shaker
JAY-Z Oirt Oft Your Shoulder

ALICIA KEYS You Don't Know My Name

RAP CITY TOP 10

CHINGY One Call Away
LUDACRIS Splash Waterfalls
CASSIOY {/R. KELLY Hotel
YING YANG TWINS [/LIL JON... Salt Shaker
JUVENILE /MANNIE FRESH In My Life
KANYE WEST 1/SYLEENA JOHNSON All Falls Down
J-KWON Tipsy
T.t. Rubber Band Man
TWISTA 1/KANYE WEST... Slow Jamz
JAY-Z Dirt Ot Your Shoulder

Video playlist is frozen.

JELEVISION _

CMT

COUNYRY MUSIC TELEVISION
65.9 million households
Brian Philips. Sr. VP/GM
Chris Parr, VP/Music & Talent

ADDS

GRETCHEN WILSON Redneck Woman
2 Plays

TOP 20 ™ W
TOBY KEITH American Soldier 2 A
K. CHESNEY & U. KRACKER When The Sun... 31 32
ALAN JACKSON Remember When 3t A
JOSH TURNER Long Black Train 3129
KEITH URBAN You'll Think Of Me 30 A
BRAD PAISLEY Little Moments 30 30
JIMMY WAYNE | Love You This Much 30 26
JOE NICHOLS Cool To Be A Fool 29 22
BUOOY JEWELL Sweet Southern Comfont 28 A
CLINT BLACK Spend My Time 27 26
OIERKS BENTLEY My Last Name 277 9
GARY ALLAN Songs About Rain 26 28

MONTGOMERY GENTRY If You Ever Stop.. 26 24

REBA McENTIRE Somebody 25 15
MINOY SMITH Jolene 24 25
JULIE ROBERTS Break Down Here 22 22
NORAH JONES Sunnise 22 18
SHEDAISY Passenger Seat 13 16
CLAY WALKER | Can't Sleep 12 1"
BILLY CURRINGTON | Got A Feelin’ 12 10
Airplay as monitored by Mediabase 24/7
between March 8-13.

GREAT
AMERICAN
COUNTRY

Jim Murphy. VP/Programming
19 miltion households

%
P

S

-

ADDS

BILLY RAY CYRUS Face Of God

ZONA JONES House Of Negotiable Affections
CHELY WRIGHT Back Of The Bottom Orawer
SHERRIE AUSTIN Drivin’ Into The Sun
GRETCHEN WILSON Redneck Woman

T0P 20

KEITH URBAN You'll Think Of Me

SHANIA TWAIN It Only Hurts When | Am Breathing
JOSH TURNER Long Black Train

GARY ALLAN Songs About Rain

JOE NICHOLS Cool To Be A Fool

BILLY CURRINGTON | Got A Feelin’

TOBY KEITH American Soldier

K. CHESNEY & U. KRACKER When The Sun Goes Down
BRAD PAISLEY Little Moments

OIERKS BENTLEY My Last Name

CLAY WALKER | Can't Sleep

SHEDAISY Passenger Seat

ALAN JACKSON Remember When

REBA McENTIRE Somebody

SARA EVANS Perfect

EMERSON ORIVE Last One Standing

JIMMY WAYNE | Love You This Much

TRACY LAWRENCE Paint Me A Birmingham

BLUE COUNTY Good Little Girls

MONTGOMERY GENTRY If You Ever Stop Loving Me

Information current as of March 19.
PLILLSTAR
CONCERT PULSE
Avg. Gross
Pos. Artist (in 000s}
1 SHANIA TWAIN $1.121.8
2 BETTE MIOLER $1,079.6
3 ROO STEWART $1,0380
4 GEORGE STRAIT $6809.8
5 OAVE MATTHEWS & FRIENDS $747.6
6 DAVIO BOWIE $533.3
7 TOBY KEITH $511.9
8 LINKIN PARK $408.7
9 MANNHEIM STEAMROLLER $407.1
10 SARAH BRIGHTMAN $361.0
11 AMY GRANT/VINCE GILL $3154
12 CHRIS ROCK $305.3
13 KID ROCK $299.3
14 TRANS-SIBERIAN ORCHESTRA $283.1
15 JOSH GROBAN $269.1
Among this week's new tours:
BLONDIE
CHRISTINA AGUILERA
HARRY CONNICK JR.
JIMMY BUFFETT
+ KANYE WEST
The CONCERT PULSE is courtesy of
Polistar, a publication of Promoters’
On-Line , 800-344-7383;

California 209-271-7900.

TELEVISION

TOP TEN SHOWS March 8-14
Total Audience Adults 1849
(105.5 million households)
1. CSsI 1. American Idol (Tuesday)
2. American Idol (Tuesday) 2. Csl
3. Survivor: All-Stars 3. American Idol (Wednesday)
4. American idol (Wednesday) | (tie) The Apprentice
5. Without A Trace 5. Survivor: All-Stars
6. The Apprentice 6. Will & Grace
7. Everybody Loves Raymond 7. Friends
8. Friends 8. Without A Trace
9. Cold Case 9. Fear Factor
10. Will & Grace 10. Everybody Loves Raymond
Source: Nielsen Media Research
COMING NEXT WEEK

Tube Tops

Jackson Browne, The Delis,
George Harrison, Prince, Bob
Seger, Traffic and ZZ Top are In-
ducted when VH1 airs the Rock &
Roll Hall of Fame Ceremony (Sun-
day, 3/21, 8pm ET/PT).

Friday, 3/19

* Bow Wow, Live With Regis &
Kelly (check local listings for time and
channel).

o Christina Aguilera, The Ellen
DeGeneres Show (check local list-
ings for time and channel).

¢ Murphy Lee, The Tonight Show
With Jay Leno (NBC, check local list-
ings for time).

* Neil Young, Late Night With Co-
nan O'Brien (NBC, check local list-
ings for time).

* Wyclef Jean, Last Call With
Carson Daly (NBC, check local list-
ings for time).

Saturday, 3/20
 JC Chasez, Mad TV (Fox, 11pm
ET/PT).
* Pink, Saturday Night Live (NBC,
11:30pm ET/PT).

Sunday, 3/21

¢ Barbra Streisand, /nside the
Actors Studio (Bravo, 8pm ET/PT)..

Monday, 3/22

* Mark McGrath guest-stars on
NBC's Las Vegas (3pm ET/PT).

¢ Live and Shelby Lynne, Ellen
DeGeneres.

* Murphy Lee and Jermaine
Dupri, On-Air With Ryan Seacrest
(check local listings for time and

* Prince, Jay Leno.

*N.E.R.D., Late Show With David
Letterman (CBS, check local listings
for time).

= Barenaked Ladies, Conan
O®Brien.

¢ Chingy, Late Late Show With
Craig Kilborn (CBS, check local list-
ings for time).

«Eve and Jack Johnson w/G.
Love, Carson Daly.

Tuesday, 3/23

* Kevin Richardson, Ryan Sea-
crest

* Butterfly Boucher, The Sharon
Osboume Show (check local listings
for time and channel).

* Simple Plan, Jay Leno.

* Cypress Hill, Jimmy Kimmel
Live (ABC, check local listings for
time).

* Randy Newman, Conan O'Brien.

* Master P and Static-X, Craig Ki-
bom.

* Super Furry Animals, Carson
Daly.

Wednesday, 3/24

* Cypress Hill, Ryan Seacrest.

« Tantric, Jay Leno.

* Blondie, David Letterman.

¢ N.E.R.D., Jimmy Kimmel.

 Michelle Branch, Conan O'Brien,

* Melissa Etheridge, Carson Daly.
Thursday, 3/25

* N.E.R.D., Ellen DeGeneres.

¢ Clay Aiken, Jay Leno.

* Rickie Lee Jones, Conan OBrien.

« Ben Harper, Carson Daly.

channel). — Julie Gidlow
BOX OFFICE TOTALS
March 12-14
Title Distributor $ Weekend $ To Date
1 The Passion Of The Christ (Newmarket) $32.13 $264.51
2 Secret Window (Sony)* $18.23 $18.23
3 Starsky & Hutch (WB) $16.01 $51.50
4 Hidalgo (Buena Vista) $11.86 $35.63
5 Agent Cody Banks: Destination... (MGM/UA)*  $8.01 $8.01
6 50 First Dates (Sony) $5.42 $106.70
7 Twisted (Paramount) $3.08 $21.13
8 Confessions Of A Teenage... (Buena Vista) $2.47 $24.94
9 Lord Of The Rings: Return... (New Line) $2.02 $371.14
10 Spartan (WB)" $2.01 $2.01

*First week in release. All figures in millions. Source: ACNielsen EDI

COMING ATTRACTIONS: This
week’s openers include Eternal Sun-
shine of the Spotless Mind, staring
Jim Carrey. The film's Hollywood
soundtrack sports Beck’s “Every-
body's Gotta Learn Sometimes,”
The Polyphonic Spree’s “Light &
Day” and “It's the Sun,” The Will-
owz's “| Wonder” and “Something,”
Electric Light Orchestra’s “Mr. Blue
Sky” and more. Jon Brion’s score
rounds out the CD.

Opening in limited release this

week is Intermission, staring Colin
Farrell. He performs “I Fought the
Law” on the film’s Virgin soundtrack,
which also contains U2's “Out of
Control,” Fun Lovin’ Criminals’
“Scooby Snacks,” The Thrills’ “One
Horse Town,” Ron Sexsmith's “Dis-
appearing Act” and “These Days”
and cuts by Fonda 500, Magnetic
Fields, Turin Brakes, Clannad,
Relish and John Murphy.

— Julie Gidlow
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11 Soars

Heritage plus innovation equals success for KSEG

n Nov. 12, 1990, Great American Broadcasting de-
cided that KROY (Hot 97)/Sacramento had run its
course after close to five years as a CHR. On that day
management switched the station to Classic Rock and
called it “The Eagle.” The legendary KROY call letters
were put to rest, and in their place came KSEG.

Fast-forward 13 1/2 years, and
KSEG is still kicking as “Eagle 96.9.”
Much of the station’s current success
can be attributed to Station Manager/
PD Curtiss Johnson, who also has the
pleasure of overseeing Entercom’s two
other rock-oriented stations in Califor-
nia’s state capital: Active
Rock KRXQ (programmed
by PatMartin) and Alterna-
tive KWOD (programmed
by Ron Bunce).

“This is the first time in
quite a while that I don’t
need tolook a year ahead,”
Johnson says. “It's kind of
nice. We’re sort of free sail-
ing, but knock on wood if
that happens to continue.”

Although former Classic Rocker
KXOA is now a Classic Alternative
station, another station in the market
that recently launched an "80s format
could lure listeners from KSEG. Luck-
ily, Johnson has an airstaff of longtime
market personalities at his disposal —
always a positive for a Classic Rock
station in a competitive atmosphere.

Veteran Voices

The syndicated Mark & Brian,
based at KL.OS/Los Angeles, remain
astrong morning drive anchor for Ea-

Curtiss Johnson

gle 96.9. "They still do really well,
even though the competitive land-
scape of the marketplace is different
than it was when they first started
here,” Johnson says. “ There’s Howard
Stern on KHWD, and there is also the
KRXQ morning show, with which the
Eagle shares a lot of listen-
ers.”

Inmiddays is Bob Keller,
with  whom Johnson
worked at legendary AOR
giant KZAP/Sacramento
back in the 1980s. “Bob’s
been in the market for pret-
ty much the last 20 years,”
Johnson says. Keller’s pop-
ular Cafe Rock noontime
feature dates back to KZAP.

In afternoons is Tom Nakashima,
who, according to the Eagle website,
“is believed to be the only Sacramen-
to broadcaster to have worked for
Marconi.” All joking aside, Nakashi-
ma is Sacramento’s elder statesman of
rock ‘n’ roll and has been on the air
since joining the original KXOA
(K108) in 1975.

Nights belong to Charlie Thomas,
who joined the Eagle five years ago
but has been in Sacramento radio
since 1984. Each weeknight at 9:30pm
Thomas offers a “Classic Rock Album

Side” — an entire side of such classic
LPs as The Who's Meaty Beaty Big &
Bouncy, Supertramp’s Breakfast in
America or AC/DC’s Highway to Hell,
to name some recent examples.
Handling the overnight slot is
Derek Moore, whose father, Steve
Moore, once worked at KROY.

Accelerated Evolution

The call letters may be different to-
day, but what's on KSEG mirrors much
of what its former incarnation, KROY,
was offering between 1980-85asa Rock
station. According to Johnson, materi-
al from the 1980s is what receives the
highest passion scores in station audi-
torium tests, but it's tracks from the
1970s that drive KSEG.

“With Classic Rock, you always
look at it and go, ‘Well, it's always con-
stant,” but it isn’t,” Johnson says. In
fact, KSEG has seen a “fairly acceler-
ated” evolution in its playlist. A [it-
tlebit of the 1960s material is now less
relevant because our younger listen-
ers don’t have the emotional attach-
ment to it,” Johnson says.

While Johnson and MD Brian Lo-
pez offer a tightly focused, hit-orient-
ed playlist and continue to air such
long-standing features as “Two for

Tuesday,” KSEG has definitely react-

ed to the listeners who have spoken
up and requested more than the same
old songs played over and over again.

“People tell us, ‘Surprise me. Quit
being so predictable,” Johnson says.
“In the last six months there’s been a
constant effort to go deep on some
stuff and get listeners involved. The

STEELY DAN Dirty Work
FLEETWOOD MAC Don't Stop
EAGLES Tequila Sunrise
SUPERTRAMP The Logical Song

ZZTOP La Grange

Stopset

From Elton To Zeppelin

KSEG (Eagle 96.9)/Sacramento has enjoyed a long,
successful run as a Classic Rocker. Part of the station’s
success is its ability to attract both male and female
listeners with a carefully crafted blend of harder and softer
hits. Here's a sample hour taken from March 5 at 1pm.

SACRAMENTO SERESSIC ROCK

BILLY SQUIER Everybody Wants You
CBEEDENCE CLEARWATER REVIVAL Sweet Hitch-Hiker
JOHN COUGAR MELLENCAMP Crumbiin’ Down

PINK FLOYD Happiest Days/Another Brick In The Wall, Part il
BUFFALO SPRINGFIELD For What it's Worth

LED ZEPPELIN Stairway To Heaven

TOM PETTY & THE HEARTBREAKERS Mary Jane’s Last Dance
POWERED[]}

MEDIABASE

classic album sides at 9:30pm and the
theme weekends are just some exam-
ples of that.

“The station right now is ‘tightly
loose.” We're still spinning lots of Aero-
smith and ‘All Right Now” by Free, but
now we've got powers and secondaries
and two new categories: rested songs,
because of burn, and lost classics.”

Johnson says he’s even spinning
deep cuts and would play such songs
as “The Lamb Lies Down on Broad-
way” by Genesis. But there’s a limit
to how deep the Eagle will dig. “We
know where to go deep and where it
makes sense,” Johnson says. “But you
can’t go too deep.”

Midwestern Sensibilities

Although Sacramento is the seat of
government for the Golden State, it's a
much different city than you might
find elsewhere in California. “Sacra-
mento has more of a Midwestern men-
tality than you'd normally think of for
a California market,” Johnson says.

“It's on the northern tip of the agri-
cultural center of California. Yes, it's
the state capital, but the overall effect
is that Sacramento is much more of a
meat-and-potatoes rock market than

what you might find in L.A. or San
Francisco or even San Diego. Sacra-
mento has a high median income, and
it's a very wired community. It's afflu-
ent, but it still has a blue~collar, work-
ing-class mentality, and that’s part of
what the listener makeup is.”

Given the market’s demographics
and all the perceptual information
Johnson has about KSEG, it's safe to
say that Eagle 96.9is not —and has no
desire tobe —the “beer and T&A” sta-
tion for Sacramento’s men. “This sta-
tion functions like a male AC,” Johnson
says. “It's a classy Classic Rock station.
There’s a lot more texture to our mu-
sic, and lots of genres. We have a broad
palette to paint with.”

Attracting female listeners is anoth-
er task Johnson says is vital to KSEG's
overall success. “I test female listen-
ers in all of our audience tests, and |
have been for years,” he says.

"I still see as much passion for this
music with women as | do with men.
But that's because we have cultivat-
ed those listeners. Superserving listen-
ers in some markets does work, but in
this market the primary competition
from a sales standpoint has been the
Country station.”

"Where the Strongest Independent Radio Shows Come Alive"

Weekend

SpeedFreaks

Car and Driver Radio
Bobby Likis's Car Clinic

Some of Qur Current Shows:

Live Rich with David Bach(Sabo Media)
The Talk Radio Countdown

Beyond the Beltway with Bruce DuMont

. Visit the.new.website!

Weekdays

Doug Stephan's Good Day

When Radio Was
The Mike Reagan Show

Battle Line with Alan Nathan
WorldNetDaily with Joseph Farah

www.wilburentertainment.com

The John and Jeff Show

‘TF[}D@

Fastest Growing;

‘mmln Supplier

for

WwWWW.americanradiohistorv.com

ews/Talk

831-429-2050

W1 I bU IFentertainment.
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More Than Just X’s And O’s

Bruce Murray mixes pop culture with sports

ruce Murray, host of Sporting News.Radio’s syn-
dicated Murray in the Morning, is heard on a reported
400-plus stations nationwide. Murray and the show’s
cast of characters offer up a daily mix of entertainment
news, pop culture, current issues and, oh, yeah, sports.

A New York native now living in
Chicago, Murray began his career at
pioneering Sports radio station
WFAN/New York. Before he joined
SNR in 1996 his 20-vear broadcast-
ing career included stints at ESPN
Radio and WTEM/Washington.

Murray is committed
to not allowing himself or
his radio show to be ste-
reotyped or pigeonholed.
He describes his program
as “a veritable guys'’ ra-
dio guide tosurvival that
combines sports and the
challenges that face men
in everyday life — cer-
tainty not your typical
morning sports talk
show.” I recently caught up with
Murray to talk about his show and
to get his take on a number of issues
facing Sports radio today.

R&R: How did your end up in Sports
radio?

BM: When I was in college, not
really knowing what I wanted to do,
| got involved in radio. At the time

Bruce Murray

it seemed like a noble profession.
wasalways a big sports fan, so pur-
suing Sports/Talk was a natural for
me. | still love sports, but after a
while I reached a point where |
wanted to be able to do something
different. You can get typecast, and
then you can’t break out
of it. I didn't want that.
F'm fortunate to be at a
place now where people
recognize the need to do
something a little differ-
ent in the morning. That
allows me to be a little
more creative and not
only do sports, but also
news and pop culture.

R&R: How did you hook
up with Sporting News Radio?

BM: [ was working at WTEM in
Washington, DC, where [ spent four
years. My PD there moved on to
become Program Director for Sport-
ing News Radio and called me
about an opportunity, so [ went out
to Chicago to check it out. Honest-
ly, [ wasn't sure | wanted to move
to Chicago, but, to make a long sto-

ry short, I've now been here for eight
years and | just signed a new con-
tract. It's a great city and a passion-
ate sports town. It’s home to me and
my family now.

R&R: Give us the essence of your
radio show and tell us what separates it
front other programs on Sports radio.

“Be honest on the
air. Don’t be a
contrived person.
Don’t say things just
because you think
people want to hear
them.”

BM: It’s not entirely about sports.
It's always been my contention that
Sports radio has to be more than just
sports news inmorning drive. In the
morning guys want the scores, but
breaking down the Lakers’ zone de-
fense at 6am is a little too much to
digest. When SNR approached me
about doing mornings, I told them

AN\

BRAND SPANKIN’ NEW! £SPN Radio host Dan Patrick is all smiles as
he broadcasts his radio show from the network’s newly remodeled, state-of-the-
art studios at ESPN's Bristol, CT headquarters. .

that what I envisioned was a show
that tatked about what guys are talk-
ing about that day. If that’s a big
sports story or the Super Bowl or a
big brawl at last night’s game, that's
fine. But 1 didn’t want to go into the
show obligated to do a detailed analy-
sis of the whole NBA or NHL sched-
ule every morning.

1 want to talk about everything
guys talk about: reality TV; the Os-
cars; interesting, offbeat stories in the
news — anything that I'd be talking
about with my friends in a bar after
work. When we first started the
show we wrestled with whether or
not we were doing enough sports or
too much sports, but after a few
months we settled into a comfort
Zone.

Now [ don’t worry about what
percentage of the show is about

sports or sports news. If there’s

something to talk about in sports
that day, fine. If not, we go with the
hot stories of the day. Although
some questioned us in the begin-
ning, I think our listeners get it now.
I'm not trying to mimic or copy any-
body else’s style. I just want to be
myself. ] think it really comes down

to “If you like me, you'll like the
show.”

R&R: Are you a consumer of Talk
radio in general or other Sports/Talk ra-
dio? If so, what do you hear out there
that you like and don’t like?

BM: I don’t listen to a lot of
Sports/Talk, to be honest with you.
To me, too much of it is often con-
trived conversation. 1 generally lis-
ten to entertainment talk like
Howard Stern. He talks about what
people are talking about, and he has
a tremendous ability to grasp what
those topics are. Here in Chicago |
also like to listen to Kevin Matthews
on WCKG. So [ guess the answer is
that mostly I like to listen to what
you would call entertainment talk
on the radio.

R&R: I the current environment, do
iyou foresee anty problems with regard to
indecency issues for the so-called “gury
talk” shows on Sports radio thaf have
moved away from X's and O's to T&EA?

BM: [ think it will have an impact,
but not necessarily a huge impact on
Sports radio overall. There are some
shows that try to go outside the

Continued on Page 18

WEEKEND PROGRAMMING THAT GETS RESULTS!!

Before with Sisters  %Growth Before with Sisters % Growth |
Sisters 12+ Share 12+Share Sisters 25-54 Share PLICER-L T
12+ Share |

WMAL Washington

3.6
KXL Portland OR

KNUU Las Vegas
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Ij&

KNZR Bakersfield
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www.satellitesisters.com @ RAD:‘J'I:I]‘J ;IET\thU‘; ';bsc Source: Arbitron, Fall 2003, Metro, Program Exact Times, Persons 12+, Adults 25-54, Average Quarter-Hour
rica nstens o Share compared to Arbitron survey before adding The Satetlite Sisters.
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2004: The end of business-as-usual in Radio
Every station is making tough choices. Here's an easy one,

Where to find us
on Starguide

Rodio America

AMC-8

Service: RADIOA/SS 13R

Audio: Left Channel

ABC ID #42

(800) 872-1121

radioomenca.org

Liberty Broodcasting

AMC-8

Provider: ABC NY
Service: .TLKAMIITLKAM.B “1I have never been happier with any decision I've made in broadcasting.”
Audio: Left Channel Steve Hexum, KBKB, Burlington/Fort Madison, IA

ABC ID: #28

(888)-727-8629

libertybroadcasting.com

Liberty Broadcasting

AMC-8

Provider: ABC NY

Service: SS 16/DayNet

Audio: Right Channel

ABC ID #47

(888) 727-8629

libertybroadcasting.com

CRN - Anaiog

AMC-7

Transponder: 7

Audio: 8.0

137° West

(818) 352-7152

cableradionetwork.com

“The show sounds great and putting it on KHBZ
- was absolutely one of our best decisions.”
i SO LA Paul Wilson, KHBZ, Honolulu, HI
it's FREE, a straight barter.
Sell 9 ¥ local minutes per hour.
You DO have the equipment to receive it. The show is fed by several networks, digital
Monday - Friday and analog.
12a-1p (ET)

DEMO: . ! ! .
T e For more information on adding Good Day to your Line-up

. Contact Wilbur Entertainment (831) 429-2050 or Call (508) 877-8840

WwWWW.americanradiohistorv.com


www.americanradiohistory.com

18 ® R&R March 19, 2004

More Than Just X’s....

Continued from Page 16

boundaries, so to speak, and they
could be affected by all of this. Af-
ter the FCC began all this, we were
the show that got called in and were
told to be more careful.

But this whole “community stan-
dards” thing is tough to get a han-
dle on, because what’s standard in
Tampa may not necessarily be stan-
dard in New York Citv or Las Vegas.
While we don't do a show that is
heavy on the kind of content that
can be labeled indecent, [ don’t think
there’s any question that all this will
have some_impact on our show, at
least in the short run.

R&R: How so?

BM: It's not that { like to cross the
line, but I do like to do a show that
is honest. For example, we do a lot
of stuff with Playboy, and we have
many of their models on with us.
I'm not out to shock somebody, but
| will ask, because I'm curious, if
someone has had breast augmenta-
tion. I don’t find it offensive, but
when you are talking about a wom-
an’s breasts there might be some-
body in some market who will find
it offensive.

It's not like | purposely try to
cross the line to shock people, but
we do talk about sexual subjects in
the news. If ABC-TV’s 20/20 can talk
about what women can take to be-
come more sexually aroused and
active — as they did recently — we
will talk about that too.

R&R: So I take it you are not in fa-
vor of having the government decide
what is indecent and what is not when
it comes to broadcast content?

BM: [ personally think they are on
the wrong track. I'm a bad guy to
ask, though, because 90% of what
offends them doesn’t offend me.
Sure, | know that our affiliates are
all licensees of the public airwaves,
butIalso think people should have,

__INEWS/TALKISPORTS

to a large extent, freedom of choice.
If you know what a radio show de-
livers, there is no reason that you
have to listen to that show. I think
there isa certain level of decency that
should be accepted and followed by
professional broadcasters, but until
the FCC is willing to draw up and
publish firm guidelines, it will be
hard for anyone to follow the rules,
and I don’t think that's going to hap-
pen anytime soon.

R&R: You mentioned Howard Stern
catlier, but who else has influenced or
inspired your career?

“Pm not trying to
mimic or copy
anyhody else’s style.
| just want to be
myself. | think it
really comes down
to, ‘If you like me,
you’ll like the
show.””

BM: [ grew up listening to Don
Imus. Not the Imus of today, who
has gotten older and does a more
mature show that he obviously likes
a lot more, but the early Imus in
New York in the 1970s. I actually got
an opportunity to work with him at
WFAN 1n the 1980s, and even then
I'still had a great appreciation for
him.

I'd have to say that Imus and
Howard are the personalities who
have most influenced me. They're
people who have always gone on
the air and been true to themselves.

[ have a lot of respect for that. That
is the most important thing about
being on the air: Be honest on the air.
Don't be a contrived person. Don’t
say things just because you think
people want to hear them.

R&R: S if those who you admire in
radio are not Sports/Talk hosts and your
show isn't necessarily a sports radio pro-
gran, what's the attraction to being part
of a national sports network and airing
on so many Sports/Talk radio stations?

BM: As | said, when I got out of
college I wasa passionate sports fan,
and Sports radio was what [ want-
ed to do. I loved it, and | did more
traditional Sports radio for 15 years.
I still love sports, but too much on
Sports radio today has become a
bash fest. Nobody wants to hear the
positives; it's all about the negatives.
Instead of focusing on the guy who
succeeds, we want to talk about the
guy who failed. As a sports fan, |
enjoy the events, butit’s hard for me
to get caught up in the pressure of
talking about who blew this or that
every day.

What I like about being with
Sporting News Radio is that they
have given me the opportunity to do
the show [ want to do because I have
given them a compelling reason to
do so. A lot of morning sports talk
shows have failed, even at stations
that are successful the rest of the day.
[ believe that's because there is a
need for “guy talk” in mornings,
even on a station that is generally
about guys and sports all day long,

R&R: You doa fair mnmber of inter-
views on your daily show. What was the
liardest one you've ever had to do?

BM: Jim Brown was a challenge.
He’s a guy who is always involved
insomething that’s controversial, so
if you don't challenge him as an in-
terviewer, you are going to come
across as soft. But, honestly, [ can’t
think of anyone that [ would call a
hard interview. I like to talk to peo-
ple, and I like to come to an inter-
view prepared, although I don't go

“1 think there is a certain level of decency
that should be accepted and followed by
professional broadcasters, but until the FCC
is willing to draw up and publish firm
guidelines, it will be hard for anyone to

follow the rules.”

in with a set question list. I'd rather
just have a conversation and talk to
them. That's what makes a good in-
terview for me and for the listener.

R&R: Who fiave been some of your
favorite interviews through the years?

BM: Heidi Fleiss is one. She had
a great personality, she was honest
about what she went through, and
she had a very compelling and in-
teresting storv to tell. Although you
may not have agreed with what she
did, it was still a fascinating story.
The money and the people in-
volved, her open and honest de-
scription of her prison experience —
it made for a great interview.

I'd also have to say Wayne
Gretzsky was one of my favorite in-
terviews. He is the greatest player in
hockey, yet when you sit down to
talk with him, you’d never know
what a big celebrity he is. He talks
about his family and what his life
was like growing up. If you tried to
have that kind of simple conversa-
tion with some of the greatest play-
ers in other sports today, well, good
luck.

R&R: Is there anyone in history that
you wish you could interview today?

BM: I'd love to sit down with
Babe Ruth. He was a fascinating
character, and to this day [ believe
he is still the greatest “baseball play-
er ever. He had a colorful life, and

he’d sure be a lot of fun to talk with.
I'd love to talk to Jackie Robinson,
too, because he has a fascinating sto-
ry. In general, [ don't really want to
talk to people about their accom-
plishments as much as I want to talk
to them about their lives and the ad-
versities and situations they’ve had
to deal with and overcome to suc-
ceed. That makes for a more inter-
esting story.

R&R: As the baseball season begins,
is the league getting a bad rap over the
issue of use of steroids?

BM: No. They're getting what
they deserve. Most fans think that a
good percentage of players are on
steroids. That may be unfair and
unreasonable, but when the league
always finds an excuse not to have
random or regular drug testing be-
cause it's a union issue, that says
they’re hiding something. So, yes,
they're getting the rap they deserve
on this one.

Ré&R: Finally, if this all ended tontor-
row, what would you do with your life?

BM: I've often thought about
that. I guess I'd write my memoirs
of what was and what could have
been and hope that some publish-
er would buy it. 1 do know 1'd stay
in the entertainment business, but,
honestly, I hate answering that
question, because I hope it never
ends.

The Debate Begins.

For 15 years talk radio has been dominated by one voice. Now, when America wants
a fresh voice and real debate, Ed Schultz delivers straight talk from the heartland.
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Segal

Continued from Page 1

‘pom jegend.” According toa tran-
script of the day’s program, the Jer-
emy fan stated how frequently she
masturbates with Jeremy’s video,
adding, “I want to do a threesome
with him [to see} if | can lick better
or he can lick better.”

The commission said that there is
no nonsexual meaning that a lis-
tener could possibly attribute to the
term “licking pussy” and struck
down an argument from Clear
Channel that “five isolated words”
— "“the way he licks pussy” — were
not patently offensive.

“Clear Channel ignores the full
context of these words,” the FCC
said. The commission also took the
opportunity to reiterate that “mul-
tiple serious violations of our inde-
cency rule by broadcasters for
broadcasts after our April 2003
warning may well lead to license-
revocation proceedings.”

Clear Channel said it has “taken
the lead in combating indecent con-
tentover the airwaves” by adopting
its Responsible Broadcasting Initia-
tive. CC explained that the incident
involving Segal occurred nearly a

year ago, prior to the adoption of the
company’s zero-tolerance policy.

Additionally, Clear Channel said
that it implemented a series of mea-
sures to prevent inappropriate ma-
terial from airing during the Elliot in
the Morning show when the incident
was first brought to the company’s
attention: The program recently in-
stituted a seven-second delay.

On March 10 Clear Channel said
it hoped to take its delay technology
to a new level by developing an in-
house system that would accommo-
date an unprecedented five-minute
delay. The company hoped to have
the system ready by press time and
said it would be used for “more sen-
sitive live programs where a moni-
tor outside the studio is preferable.”

Clear Channel also said that it has
invested in $500,000 worth of equip-
ment that will enable some of its sta-
tions to use 20-second broadcast-
delay equipment.

Bubba Speaks Out
On CC Firing

One day before Clear Channel re-
ceived the proposed fine for broad-
casts involving Segal, former
WXTB/Tampa-based morning per-
sonality Bubba The Love Sponge
Clem spoke out for the first time

since being fired by Clear Channel
in February.

In a tightly controlled news con-
ference webcast at www.bubbaarmy.
com, Clem said that he has no desire
to return to terrestrial radio. “I hope
to take my trade to nonterrestrial
radio — satellite or Internet-only,” he
said.

But he also said not to expect an
X-rated show should he pop up on
Sirius or XM. “Twill still worry about
community standards when Iam on
satellite radio,” Clem said. “But it
will be a hell of a lot more risqué than
you'd get on your FM radio.”

Clem also took the opportunity to
shift the blame for his dismissal away
trom Clear Channel and declared, ”I
think George W. Bush got me fired. |
have no ill will toward Clear Chan-
nel. They were strong-armed by the
government to get rid of me.

“The government has completely
made a scapegoat out of me. They
had their one real bullet with me.
They shot it, and now they are
done.”

Without revealing details, Clem
said he hoped to re-emerge on either
XM or Sirius this summer and that
he has been talking with both com-
panies about coming aboard.

Chicago

Continued from Page 1
Zimmerman said. “I am pleased to
have such a solid, experienced and
professional group of managers
throughout our radio station group
as wemove forward to take Infinity/
Chicago to new heights. We look for-
ward to continuing to serve our lis-
teners, our advertisers and the great
community of Chicago.”

Robbins told R&R, “This is a great
opportunity for me, because1've led
two Country radio stations before,
in Ohio. Thisis very exciting for me,
because [ get to manage the most lis-
tened-to Country radio station in
America. WUSN has been a fabu-

lous property that has been well
managed and well programmed. 1
come in at a time in the station’s his-
tory when it is absolutely right on
track.”

Robbins joined Infinity /Chicago
in 2003 after serving as Market Man-
ager for Infinity’s WAZU, WHOK &
WLVQ/Columbus, OH. Prior to
that he served as National PD for
Nationwide Communications,
based out of WNCI/Columbus.
Robbins enjoyed a 12-year career
with Nationwide and before that
served as PD of KHTR/St. Louis and
as Asst. PD/MD of WBBM-FM,
where he began his career as an air
talent.

Letter
Continued from Page 3

the channel. To all of the self-im-
portant, smugly superior, morally
judgmental busybodies, | offer the
same advice: Go listen to some-
thing else! Jesus Christ! Go read
a book. Make a sandwich. Bal-
ance the federal budget. Do some
fucking thing. But keep your opin-
ions out of my listening and view-
ing choices.

if the government has its way
— and they're currently being
cheered on without complaint by
all of the major broadcast compa-
nies — a small number of people
with zero accountability will have
the ability to decide what you get

to hear and see. To offer a specific
example: Howard Stern has mil-
lions of fans and is arguably the
most influential and popular radio
DJ of all time. Yet a handful of
people are appointing themselves
the ethics police and threatening to
silence his voice.

Has everyone lost their damn
minds? Apparently the new stan-
dard in media is to become so com-
monly bland that we cannot possi-
bly offend anyone. .

Itlooks like we're going to have
to deal with this mess until some-
one with a braiﬁ, in a position of
power, has the courage to step up
and say what we’ve all been think-
ing. This is nuts, this is silly, this
needs to stop. Enough.

The views expressed in a letter to the editor are those of the writer '
only. The writer is solely responsible for the content. R&R reserves

the right to edit letters.
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Damsky, a 20-year veteran of
WXRT, has been the station’s GSM
since 1990. He becomes just the third
GM to helm WXRT in more than 30
years. His successor as GSM is ex-
pected to be named shortly.

Hardin joined WCKG in 2002, af-
ter serving as VI’/GM for Clear
Channel’s WLIT & WNUA/Chi-
cago. He added oversight of WNUA
in July 2000 following Ralph Sher-
man’s exit from the company.

Bowen has been with Infinity’s
Chicago cluster since 1996.

Adant Jacobson

Canada

Continued from Page 1
many great things for R&R in the
Canadian marketplace.”

Mediabase President Rich Meyer
said, “Mediabase is proud-tedeepen
its already outstanding relationship
with R&R by adding these deserv-
ing new formats. Truly, our expan-
sion into Canada and the realization
of monitoring Smooth Jazz are excit-
ing new developments for both
companies.”

In 1994 R&R secured its commit-
ment to the then-NAC format, now
Smooth Jazz, with a consistent
weekly chart. At that time editorial
was also extended to the burgeon-
ing format, which began to attract
national interest following the 1987
sign-on of KTWV/Los Angeles.

Blue

Continued from Page 12
working with the incredible vision of
Clive Davis, [BMG North America
President/COQ)] Charles Goldstuck
and the entire RCA Music Group
team.”
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Entercom Takes On Satellite Radio

Since March 10, Entercom’s 104 stations have been air-
ing four 60-second spots that portray some consumers’ al-
leged unhappiness with satellite radio services. New

Entercom VP/Programming Bill Pasha
tells R&R, “For the last couple of years
we've felt the satellite companies,
through their PR and advertising firms,
have simply been putting out a lot of hype
about their product as it relates to free
local broadcasting. It was time to set the
record straight: There was conclusive evi-

Pasha: Sirius)) dence that some consumers were, in

aggravate fact, not as pleased with the services be-
ing offered as that hype would lead you to believe.”

Pasha continues, “l think both of the services have been
rather less than forthcoming about their local service inten-
tions with broadcasters, regulators like the FCC and legisla-
tors. Clearly, they've circumvented the spirit of the rulings
and the spirit of the agreement, and still the programming
they provide in those areas cannot even be compared with
local radio.’

Warming to his subject, Pasha compares satellite's promo-
tional efforts to a certain “third-rate burglary” when he says,
“Just as they would [expect] from a newspaper that's writ-
ing an expose on Watergate, people fee! that fair, balanced
reporting is important, even in this kind of situation. It's like
consumer advocdcy, in many ways.’

SoLong, Sweet 98

When the 24-hour countdown clock struck zero, it was
the end of an era for heritage CHR/Pop KQKQ (Sweet 98)/
Omaha and Waitt Triple A sister KCTY (The City). The
former Sweet 98, the proving ground for many talented
CHR/Pop PDs, was rechristened as Hot AC “Q98-5," while
the former City was relaunched as “Retro 106-9,” doing an
'80s/'90s pop rock format. VP/Programming Mark Todd is
overseeing both stations, which are currently running jockless.
KCTY's two full-time jocks, morning guy “Big Party” and
afternoon guy Stash, have exited, along with KQKQ night
jock Mark E. Former Sweet 98 morning duo Pat & JT and
midday host Brittany remain aboard.

TR TR L B
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Univision Radio confirms that they’ve hired a new after-
noon personality on KSCA/Los Angeles, replacing hugely
popular Renan Almendarez Coello, a.k.a. “El Cucuy,” who
staged a walkout several weeks ago. The new guy is David
“El Gatillero” Palacios, who transfers from middays on
Regional Mexican KHOT/Phoenix.

Leave It To (leavage

WIHT (Hot 99.5)/Washington’s Hot Moming Mess, a.k.a.
Mark Kaye and Kris Gamble, spent last Sunday with Jes-
sica Simpson and, in the process, managed to squeeze some
top-secret info out of her father and manager, joe, about Nick

& and Jessica’s upcoming ABC-TV

1

P

‘ '_3

variety show. “Jessica was in
town for a performance for the
President at Ford's Theater,”

says Kaye. “Before her dress re-
hearsal Kris and | hosted 20 lis-
teners for brunch with Jessica in
Bookends of love her hotel.” That's when the en-

terprising duo split up and went
to work: While Mark was busy ogling, er, interviewing Simpson,
Gamble was across the room, pumping Joe — for info. *l re-
member Joe prefaced the following with, ‘I'm not supposed

to say anything yet, but...."” relays Gamble. “It's amazing what
three mimosas and some cleavage will do to a man!
“According to Joe, Mr. T makes a special guest appearance
on the program. Also, Nick does a duet with KITT from
Knight Rider — yes, the car. Finally — and this is the big se-
cret — Jessica has been cast as Daisy Duke in the upcoming
film version of The Dukes of Hazzard. And Dolly Parton will

be playing her mother!”

The Programming Dept.

* Due to what he terms “unforeseen personal circum-
stances,” Greg Gillispie exits as Federated Media’s Direc-
tor of Rock Programming and is moving back to Atlanta.
He can be reached at ggillispie@aol.com or at 260-413-
3043.

* Urban programmers Frankie Ross and Greg Mack
have joined Jerry Clifton’s Clifton Radio consultancy. During

A mevie

i

* Kurt Johnson and Smokey Rivers named VPs/Pro-
gramming for Infinity in Dallas and St. Louis, respective-
ly.

* Steve Moore promoted to PD of KMOX/St. Louis.

* Veronica Medina named Format Director of Entravision
Radio’s Spanish Contemporary “Super Estrella” network.

) I

* R&R and Mediabase 24/7 sign a strate-
gic partnership for monitored airplay.

* Mitch Dolan named President of ABC
Radio’s stations.

* Lewis Tucker becomes VP/Promotion
Biack Music for Universal Records.

/) A —

* The White House nominates Susan
Ness to fill the remaining vacancy on the
FCC.

* A jury awards Diana Kimbrell $1.1 mil-
lion in @ wrongful termination suit against
KNEW & KSAN/San Francisco.

* KILT/Houston VP/GM Dickie Rosenfeld
retires.

Vo) /7S AGO

* Tac Hammer leaves WLOL/Minneapo-
lis to form his own consultancy; Lisa
Fransen Bittman is promoted to Station
Manager, and Gregg Swedberg is
upped to OM.

* Peter Doyle named President of Mc-
Gavren Guild.

W2V VE4RS AGO

* Bruce Hinton named Sr. VP/GM for MCA Records/Nash-
ville.
* Steve Kingstonnamed PD at WBSB/Baltimore.

W) VEARS AGO

* Harold L. Neal Jr. resigns at President of ABC Radio;
Ben Hoberman named to take over.

Mitch Dolan

Peter Doyle

If no one can see your signs, do they know who staged the event? Make sure you claim
ownership at all your events with cost-effective, disposable plastic banners.

— We print your logo using up to four spot colors.
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— Packaged on a roll and easy to use.
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— Weather-resistant
— Durable

P.O. Box 750250 Houston, Texas 77275-0250
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his 27-year career Ross has had programming and on-air stints
in New York, Los Angeles and San Francisco, among other
places. Mack has experience in station ownership, as well as
having had programming gigs in
" Houston, San Antonio, Fresno and at
the legendary KDAY/Los Angeles.

* WQAL/Cleveland Asst. PD/mid- |
day personality Chris Pickett.(not
pictured) has resigned. Pickett left
s the PD position at WIFC/Wausau, WI
last summer, attracted by the bright
lights and glamour of Cleveland, but

Fashionable and edible.

he's apparently seen and smelled
enough and is now moving his fam-
ily back to Wisconsin.

* Cumulus/Savannah, GA OM John Thomas resigns to
become the morning show anchor at Hot AC WBNS/Co-
lJumbus, OH.

* Mike “Jeff” McKeel is back in the game as the newly
named PD of Entercom AC WSPA (Magic 98.9)/Greenville,
SC. He replaces Brian Taylor, who left last fonth for CC/ |
Raleigh. Most recently McKeel was OM of Clear Channel’s
Melbourne cluster and PD of AC WLRQ/Melbourne.

* PD Michelle Matthews exits Saga CHR/Pop WDBR/
Springfield, IL. Morning talent/Asst. PD Dave Daniels is now
interim PD — again. This marks a record-setting fourth time
that Daniels has donned the cardboard crown during his ten-
ure at the station.

* KHKS/Dallas welcomes JJ Kincaid for afternoons. Most
recently Kincaid did mornings at WNVZ/Norfolk, and he re-
places Kobe Austin, who returned to KlIS/Los Angeles. At the
same time, KHKS night jock Scotty Davis announces his re-
turn to his previous station, KDWB/Minneapolis, for after-
noons.

* After nearly 35
years on the air, Don
Cannon, Jongtime morn-
ing guy at Oldies WOGL/
Philadelphia, says he's
stepping down around
his 64th birthday in May.
Sidekicks Valerie Knight,
Frank Lewis and Bill

Wake up with a big Cannon.
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Zimpfer will remain. WOGL PD Anne Gress is now search-

ing for a new anchor.

Quick Hits

* WMMR/Philadelphia GM Bob Woodward resigns for per-

sonal reasons. Greater Media VP/Radio Rick Feinblatt wil
handle his duties until a replacement is found.

¢ Longtime Don & Mike producer Charlie Broyhill_is no
longer with the show, although we hear that he remains with
flagship WJFK-FM/Washington in an unspecified capacity. Broyhill
has worked with Don Geronimo for nearly 20 years and has
been with the duo at WJFK for 12 years, the last six as pro-
ducer.

* After a decade together, WDCG (G 105)/Raleigh’s Bob &
Madison Showgram is going through an amicable split: Madison
Lane will be crossing the halt to anchor mornings on AC sister
WRSN (Sunny 93.9), leaving a lucrative position open.

¢ Classic Rocker KZPS/Dallas proudly announces the return
of Pamela Steele to middays. Steele, who did the same shift
at KZPS during the '90s (remember them?), also worked in the
market at KEGL and KDMX.

* Cox Classic Rock WFYV (Rock 105)/Jacksonville midday guy
Jay Sinclair departs. “That leaves me with an opening!” PD
David Moore suddenly realizes. Send him your tired, huddled
packages yearning to be free at david.moore@cox.
com.

* Sammy Suarez, who used to do nights at the late KTFM/
San Antonio, is returning to the Alamo City. Suarez, who had
been doing swing and afternoon fill-in at KZHT/Salt Lake City,
will come back for nights at Cox CHR/Pop KELZ (Z106-7).

* Art Porter is upped to Executive Producer of The Crazy
Howard McGee Moming Show on WGCI-FM/Chicago. This is the
second time Porter has held this position.

* KHOP/Modesto midday guy lan Riley is leaving to follow
a dream. “He's becoming a bail bond agent!” PD Chase Murphy
tells ST. Thus, Murphy needs a new midday jock.

* Hitmakers Exec. VP Brett Greenberg exits after five years
to pursue some new opportunities. He can be reached at 818-
888-83 1 | or brettkgreenberg@yahoo.com.

* Kim Douglas is new to nights at Greater Media WMWX
(Mix 95.7)/Philadelphia. Most recently Douglas did momings with
Paul Barsky across the street on the former WPTP (The Point).

* SoCal radio vet Ted Ziegenbusch joins Salem Christian

KKLA/Los Angeles, manning the marathon 10am-4pm shift
recently vacated by Rita Pardue. Ziegenbusch is best known
for his record-setting |8-year stint hosting Love Songs on the
Coast at crosstown KOST. Most recently he did mornings at
sister KFSH (95.9 The Fish).

¢ Finally! Coast to Coast AM host
George Noory actually spoke to
someone from outer space
sadly, it wasn't an alien, as his lis-
teners might have hoped. Instead,
Noury did the next best. thing: He
spoke to astronaut Mike Foale and
cosmonaut and flight engineer

Don't piss us off.

Alexander Kaleri, who are orbiting
240 miles above the earth in the In-
ternational Space Station.

Talk Topics

¢ KFl/Los Angeles issued an on-air apology for a bit that
morning host Bill. Handel did on March 10. The Council on
American-islamic Relations complained to both Ciear Chan-
nel and the FCC, calling the piece “Islamophobic.” CAIR says
the bit, called “The New Iraq Constitution: Handelized,” con-
tained material that claimed that Muslims have sex with ani-
mals, avoid bathing and are obsessed with killing Jews. CAIR
asked for an apology — and got it: KFI PD Robin Bertolucci
read the apology on March 7. “The Handel show was at-
tempting to make a satirical point about the extremist Iraqis
in Iraq,” said Bertolucci. “In the process, we unwittingly of-
fended a lot of people, and, for that, we are very sorry.”

* KSRO/Santa Rosa, CA morning host Jim Grady exits af-
ter an amazing 44 years with the station. PD Brian Hudson
is preparing a tribute broadcast on the morning of March 26
and is hoping to hear from Grady's former co-workers. Call
Hudson at 707-543-0154.

* Thomas Erbland, the husband of late KMOX/St. Louis
personality Nan Wyatt, pled guilty to second-degree murder
and armed criminal action in the murder of his wife and was
sentenced to life in prison. Under the plea agreement, he'll be
eligible for parole in 26 years. Wyatt was shot and killed in Feb-
ruary 2003 in what police said was a domestic dispute. The
couple’s then-7-year-old son was in the house at the time.
Erbland later turned himself in and confessed to the crime.
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PART ONE OF A Two-PART SERIES

The Politics Of Slam Dancing

SOUND DECISIONS

Musicians pull together to Rock Against Bush

Tune in to AM radio or FM Talkers, and you’ll most
likely hear a host of conservative talk show hosts of-
fering their political opinions. Turn the dial a bit on
the FM band, and, with the probable exception of
Country radio, you’ll get the opposite end of the po-
litical spectrum. In this election year musicians are
more than ever rallying politically, either through song,

organization or both.

And I'm not talking old ‘60s pro-
test songs being dug out of the crate
at noncomm stations. If
you want a modern-day
protest anthem, look no |
further than the top of the
Alternative chart, where
rockers Incubus are air-
ing their grievances via
the No. 1 song “Megalo-
maniac.”

As for organization,
there is a plethora of po-
litically minded musi-
cians ready to rock the vote. While
Audioslave isn't as politically overt
as his former band, Rage Against
The Machine, guitarist Tom Morel-
lo continues his activism, establish-
ing the Axis of Justice organization
with System Of A Down vocalist
Serj Tankian and recently hitting the
road with Billy Bragg and Steve Earle
for the Tell Us the Truth Tour.

Meanwhile, groups like Sonic
Youth and The Donnas have united
with the Bands Against Bush orga-
nization. And while The Dixie
Chicks may have been run out of the
Country radio henhouse after their
anti-Bush remarks last year, they’re
actively involved with Rock the
Vote this year.

The guitars are louder, but the
spirit of the '60s lives on in many of
today’s musicians, and for scores of
rockers living in Bush’s America, the
times will, hopefully, be a-changin’.

Mike Burkett

Punkvoter.com

Taking a hard-line stance on oust-
ing Bush is NOFX singer-
bassist and Fat Wreck
Chords founder Mike
Burkett, a.k.a. Fat Mike.
Burkett is hoping to gal-
vanize punk fans this
election year to remove
Bush from office with
his organization Punk-
voter.com and a two-part
compilation disc entitled
Rock Against Bush.
Punkvoter.com’s goal is to edu-
cate, register and mobilize 500,000 of
today’s youth as one voice, and Bur-
kett has assembled quite a coalition
of acts for the Punkvoter.com cause,
including Bad Religion, Good Char-
lotte, Blink-182, Sum 41, The Off-
spring, Tool, Rancid and tons more.
The impetus to start the website
and compilations was the Florida
election controversy in 2000. “Flori-
da pissed me off, because I proba-
bly sold 50,000 records in Florida,
and I had just done a tour out there,”
he says. “If  had said something at
those shows in front of 5,000 people,
it could have been the election.”
After that, Burkett got a bunch of
people from Fat Wreck Chords to-
gether and convinced them tospend
a little volunteer time assembling
the website while he contacted like-
minded bands. “I called about 200
bands to try to get them involved,”

“| certainly don’t like doing politics. | don’t
like asking people to help, asking people
for money and speaking or doing interviews.
| don’t like doing any of this crap, but
somebody’s got to do something about

the president.”

he says. “It was pretty easy, except
for all the catching up it takes when
talking to all my old friends. Out of
200 bands, only three of them
weren't interested in joining up.

“I had to do something. It is a
movement, but it’s punk rock. It's
not the biggest music scene, but it’s
really never been united before. A
lot of punk kids feel really apathet-
ic, and I'm in one of the biggest
punk bands there is. No one else is
doing it, and somebody had to.

“I certainly don't like doing poli-
tics. I don’t like asking people to
help, asking people for money and
speaking or doing interviews. |
don’t like doing any of this crap, but
somebody’s got to do something
about the president.”

Bush-Whacking

Unlike Rock the Vote, Punkvoter
is completely out in the open with
its political views. “I know Rock the
Vote is against George Bush, but
they can’t say they are,” Burkett
says. “All they can tell kids to do is
get out there and vote.

“We’re not saying that. We’re say-
ing this is the worst president of all
time. He’s a fuckin’ prick, and it's up
to you to get people involved and
convince people, your family and
friends, why this guy is so bad.

”He’s going to criminalize abor-
tion if he wins again. He's already
taken us to unjust wars. He's going
to reinstate the draft. And people,
they're not paying attention; they
don’t think it affects them. It's going
to start affecting you. We're trying
to educate the youth of America on
these issues, because mainstream
news is not talking about it.”

Burkett’s anti-apathy stance is
laid bare on NOFX's single from The
War on Errorism, “Franco Un-Amer-
ican,” where he admits that he
doesn’t want to be another “I don’t
care-ican.” “It’s tough to do protest
songs,” he says. “You want to sound

“A lot of the bands aren’t doing as much as
they could. You've got to piss some people
off, and people don’t want to lose business or
whatever. | don’t care. If we sell 20% fewer
records because of this, that’s fine. This is

more important.”

poetic when you write songs, and
it’s hard to be poetic and write a po-
litical song. You start to sound too
straight to the point, and it sounds
dated.

“Hopefully, this won’t get dated.
I try to come at songs from a differ-
ent angle, and | was really happy
when [ came up with that angle —
a guy who doesn’t care about any-
thing, and then he kind of realizes
that he should care.”

Hate Mail

As for getting today’s punk rock
kids to care, Burkett admits that it
can be tough. “But it hasn’t been that
difficult for us,” he says. “That’s
why I thought I was the perfect per-
son for this, because | know so many
bands. NOFX isn't considered asell-
out band, so I still have some re-
spect.”

As a musician who's been on the
road for over 10 years, does Burkett
notice a difference in the audience
when it comes to political aware-
ness? The difference, he says, is in
how Americans are perceived.

“The big difference I notice when
traveling around the world is that
Americans are fucking hated now,
when we never were before,” he
says. “They just can’t believe we
elected such an asshole — well, we
didn’t actually elect him.”

And, yes, Fat Mike and Punkvot-
er do get their share of hate mail.
“That's one of the reasons a lot of the
bands aren’t doing as much as they
could,” he says. “You've got to piss
some people off, no matter what,
and people don't want to lose busi-
ness or whatever.

“I don't care. If we sell 20% few-
er records because of this, that’s fine.
This is more important.”

The Road To Reform

This week in Austin at the annu-
al South by Southwest Convention,
Fat Mike and crew will kick off the
Rock Against Bush/Punkvoter
Tour, which features The Lawrence
Arms, Against Me!, comedian Dav-
id Cross, Dillinger 4, Alkaline Trio
and NOFX.

Burkett says that launching the
tour in Bush'’s backyard was a con-
scious decision, although they
won't be doing any other dates in
the Lone Star State. “We figure it’s a
write-off,” he says. "We're really
only touring swing states. SXSW
seemed a pretty cool place to launch
it though. I wish we could have got

a bigger venue, but Emo’s is pretty
great.”

The tour’s moniker will change
depending on the venue. “When
we're playing universities it's called
Punkvoter,” Burkett says. “When
we're playing clubs it’s called Rock
Against Bush. Universities can’t be
so partisan.”

On April 20 the first of two Rock
Against Bush discs will drop. “I'm
really trying to get people to buy it
that first week, because I want this
to make a splash in the charts,” Bur-
kett says. “We decided to do two
volumes, because | didn’t want to
wait around for some of the bigger
bands. We still got a lot of big bands
for the first one, and there’s a lot
more for the second one.”

All of the proceeds from the al-
bum will go back into Punkvoter
and Rock Against Bush advertising
and tours. Asked for his opinion on
John Kerry, Burkett says, “He wasn't
my favorite candidate, but he’s cer-
tainly OK with me. Everyone says,
‘Anyone but Bush,” and it really
rings true.”

A Parting Shot

The past year has been a good one
for Punkvoter, and its momentum is
only increasing. “We met almost all
the candidates in lowa,” Burkett
says. “We had the governor of lowa
come to our press conference. We've
been covered in every news source.
We’ve been on CNN, the network
news, the BBC.

“This month we're getting up to
900,000 hits a day on our website.
We were averaging about 8 million
a month, and this month is just
through the roof. We haven't even
taken the tour on the road yet.”

As a parting shot, Burkett notes
that organizing voters is not
enough. “If you stand for what we
stand for, you've got to get out there
and convince a few people to your
way of thinking,” he says.

“It’s not as much about organiz-
ing likeminded people as it is about
converting other people. A lot of
these organizations are just organiz-
ing. I'm over organizing. Get out
there and convince your father-in-
law or your neighbor. You have to
get out there and change people’s
minds, because the truth is on our
side.”

Next week: A look at MTV's Choose
or Lose campaign for 2004 and the non-
profit group Music for America.
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Norah Takes The Fifth!

Norah Jones is
beginning to

make herself at
Hone at the top of
the charts.

The Blue Note f b
chanteuse’s soph- i,ﬁr_"
album

Norah Jones

omore
goes over the 2
million mark this week with another chart-

mance: She sells
an additional
181,000 and takes
the top spot for
the fifth week in
arow.

Bad Boy/Uni-
versal’s Bad Boy's
10th Anniversary
— The Hits CD/
DVD package proves P. Diddy still has his
finger on the pulse of the populace with a
No. 2 bow and sales of more than 153,000.
The collection features vintage tracks from

P. Diddy

Carl Thomas, 112, Loon and the rest of the
Puff Daddy posse.

The top 10 is rounded out by Columbia’s
resurgent Jessica Simpson (No. 3), Wind-up
rockers Evanescence (No. 4), BNA/RLG's
Kenny Chesney (No. 5), Roc-A-Fella/ID-
JMG’s Kanye West (No. 6), Ottone/]'s top
10 newcomers Maroon 5 (up 8% at No. 7),
A&M/Interscope’s Sheryl Crow (No. 8),
Arista’s long-running QutKast (No. 9) and
143/ Reprise’s Josh Groban (No. 10).

A total of five albums sold more than
100,000 this week. Double-digit gainers in-
clude Chesney (up 19%) and IDJMG’s

a A 4
4 THE INDUSTRY'’S NO. 1 RETAIL CHART March 19, 2004 :
W ™ ARTIST ALBUM LABEL POWERINDEX CHANGE
1 1 NORAH JONES Feels Like Home Blue Note/EMC 181,180 1%
- 2 BAD BOY'S 10TH ANNIVERSARY... Various Bad Boy/Universal 153,843 -
2 3 JESSICA SIMPSON In This Skin Columbia 117,431 -25%
3 4 EVANESCENCE Fallen Wind-up 106,950 -8%
b 5 KENNY CHESNEY When The Sun Goes Down BNVA 102,880 +19%
4 6 KANYE WEST College Dropout Roc-A-Fells/IDJMG 93,136 -10%
n 7 MAROON 5 Songs About Jane Octoneld 67,820 +8%
7 8 SHERYL CROW Very Best Of A&M/interscope 66,356 -8%
6 9 OUTKAST Speakerboxxx/The Love Below Arista 65,989 -16%
8 10 JOSH GROBAN Closer 143/Reprise 62,700 -10%
12 1 TWISTA Kamikaze Atlantic 61,951 +7%
9 12 EAMON Eamon Jive 57,872 10%
14 13 CHINGY Jackpot DOTP/Capitol 49,515 -6%
16 14 BRITNEY SPEARS In The Zone Jive 47,132 -6%
15 15 NICKELBACK Long Road Roadrunner/IDJMG 45,091 1%
18 16 ALAN JACKSON Greatest Hits Vol.2 Arista 39,007 -6%
10 17 YOUNG GUNZ Tough Luv Roc-A-Fella/lDIMG 38,799 -39%
24 18 LUDACRIS Chicken & Beer Def Jam South//0JMG 37,462 +2%
- 19 TESLA Into The Now Sanctuary/SRG 36,935 -
21 20 G-UNIT Beg For Merey G Unit/Interscope 36,814 -5%
17 21 JAY-Z The Black Album Roc-A-Fella/lDIMG 36,765 -15%
29 22 ALICIA KEYS The Diary Of Alicia Keys & 36,742 +71%
27 23 TOBY KEITH Shack’n Y'all DOreamWorks 36,403 +1%
23 24 INCUBUS A Crow Left Of The Murder Immortal/Epic 35,941 -2%
20 25 BLACK EYED PEAS * Elephunk A&M/Interscope 35,649 N%
28 26 LOSTPROPHETS Start Something Columbia 35,527 +3%
n 27 BLINK 182 Blink 182 Geffen 34,264 +3%
25 28 NO DOUBT The Singles 19922003 Interscope 33,767 7%
26 29 LINKIN PARK Meteora Warner Bros. 33,239 -8%
35 30 JET Get Born Flektra/FEG 33214 +2%
33 k3| HILARY DUFF Metamorphosis Buens-Vista/Hollywood 33,187 0%
3i 32 HARRY CONNICK Only You Columbia 32,351 -5%
38 33 RUBEN STUDDARD Soulful J 32,213 +4%
30 34 BEYONCE Dangerously In Love Columbia 31,157 -8%
36 35 NORAH JONES Come Away With Me Blue Note/EMC 30,575 A%
37 36 PASSION OF THE CHRIST Soundtrack Integrity/Columbia 30,353 -4%
13 37 CEE-LO Cee-Lo Green...Is The Soul... Arista 30,301 -45%
49 38 HOOBASTANK The Reason Island/IDIMG 30,197 +24%
43 39 FIVE FOR FIGHTING The Battle For Everything Aware/Columbia 29,678 +3%
39 40 VARIOUS Now That's What | Call...v0i. 14 Columbia 29,353 -4%
41 ] TRILLVILLE/LIL" SCRAPPY The King Of Crunk & Bme... Reprise 28,033 4%
32 42 DARKNESS Permission To Land Atlantic 27,464 -19%
19 43 THA DOWN LOW Various Razor & Tie 27,426 -32%
44 44 MICHAEL MCDONALD Motown Motown 25,954 -6%
42 45 JOSH TURNER Long Black Train MCA Nashville 25,619 12%
47‘ 46 SARAH MCLACHLAN Afterglow Arista 25,244 +1%
46 47 AVANT Private Room Geffen 24,766 5%
- 48 STORY OF THE YEAR Page Avenue Maverick 24,408 -
48 49 3 000RS DOWN Away From The Sun Republic/Universal 24,196 1%
- 50 YEAH YEAH YEAH Fever To Tell Interscope 23,198
- _©HITS Magazine Inc.
topping perfor- i Notorious B.I.G., Black Rob, Craig Mack, | Hoobastank < S

riding the cross-

1S
over success of
“The Reason”
into a 49-38
jump and a

whopping 24%

Hoobastank

rise over the
previous week.

Chart newcomers include Sanctuary
veterans Tesla (No. 19), Maverick emo-
rockers Story Of The Year (No. 48) and
Interscope’s New York garage punks
Yeah Yeah Yeahs (No. 50), revitalized by
Alternative airplay on the single “Maps.”

WWW.americanradiohistorv.com
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ChaosOn
The Horizon

She’s a former child actress from Canada and a seven-time Gram-
my winner. Now Alanis Morissette-is returning to the music scene
and bringing chaos with her (or, at least, So-Called Chaos). Morissette
is Going for Adds at Hot AC and Triple
Awith “Everything,” the lead single from
her upcoming album, So-Called Chaos. The
album, which is the followup to her 2002 |5
album Under Rug Swept, is scheduled to
hit stores on May 18, and it was produced &
by Morissette, along with John Shanks
and Tim Thorney. Morissette will bring
Chaos to the television airwaves at around
the same time her album drops. She will  Alanis Morissette
appear on Late Show With David Letternan
on May 17 and on Jimmy Kinmmel Live twice. First, on May 27, she will
sit down and chat with Kimmel, then perform an acoustic song. The
following night she will hit the stage outside, delivering one of her
new tunes and possibly one of her classics. Also in the works for
Morissette are appearances on Regis & Kelly, On the Record With Bob
Costas and Tl Ellen DeGeneres Show.

While Morissette prepares to return to the limelight, newcomer
Cherie declares “I'm Ready” to take on the competition. The 19-year-
old from Marseille, France is Going for Adds with “I'm Ready” at Pop,
AC and Hot AC next week. The song is not only the first track from
Cherie’s self-titled May 25 debut, it was also featured on the WB's
p Charmed and serves as the main title track
for the Disney motion picture Confessions
of a Teenage Drama Queen. Cherie began
singing professionally at the age of 9, and
o at 12 she won the French National Vocal-
ist award. However, the young singer
didn’t stop there — she learned to sing in
English, Spanish and Italian too. “I'm
Ready” actually reflects Cherie’s outlook

Cherie on life. “For me, I am still young, but not

50 young,” she says. “The song ‘I'm

Ready” is really about me. 'm ready for love and life and all that it
has to offer.”

St. George, UT natives AJA are coming to Pop and Rhythmic ra-
dio next week with “He’s All Mine,” the second single from their self-
titled debut. For their album, AJA co-wrote half of the CD's 12 songs,
including “He’s All Mine.” “Imagine you have a boyfriend, and his
ex-girlfriend won't leave him alone,” says 23-year-old Jaime Ander-
son, the elder sibling of the sister duo. "It’s frustrating! You're telling
her what they had is in the past and that she needs to just let it go.”
Adds 20-year-old Andrea Anderson, “We didn’t want to be rude and
just write a bunch of hater lyrics. We tried to be tactful.” If you haven't
figured it out already, A]A derive their name from their combined ini-
tials, AJ.A.

QOver at Smooth Jazz, keyboardist and Tokyo native Keiko Matsui
jumps onto radio with “Reflections,” taken from her 14th album, Wild-
flower. In an effort to raise media and audience awareness about the
United Nations World Food Programme, Matsui will discuss the or-
ganization and its efforts during her 2004 US. tour. “1 have been to
Africa and seen how much suffering there is because of war, AIDS
and drought,” she says. ”I want to share with my audiences the tre-
mendous humanitarian needs in Africa
and what the WFP is doing to make peo- I .
ple’s lives better.” Upcoming appearanc-
es include Washington, DC on March 27;
Austin on March 28; and El Cajon, CAon )
April 15. !

Godsmack get into the act at Rock, Ac-
tive Rock and Alternative as the quartet
present “Running Blind” to radio. The =
track is from their first-ever acoustic CD, Godsmack
The Other Side, which features acoustic
renditions of Godsmack classics and three brand-new tracks. The boys
are currently on tour with Metallica but will take a three-week break
in April to join.up with Dropbox and headline 13 shows of their own.

e
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Week Of 3/22/04

CHR/POP

AJA He's All Mine (Big3)
CHERIE I'm Ready (Lava/

CHUBBY CHECKER & INNER CIRCLE Limbo Rock
Remix (Teec/

DEL Careless Whisper (MBSC)
STRICKLAND Abandonment (Britney/Alice)

CHR/RHYTHMIC

AJA He's All Mine (Big3)
DIRTY LINGO Watch Out (Folk/Jamel)

URBAN

R. KELLY Happy People (Jive/
TWISTA Overnight Celebrity (Atlantic/

URBAN AC

PATTI LABELLE New Day {/sland/{DJMG)

COUNTRY

JAMES OTTO Sunday Morning And Saturday Night Mercury)
JOE NICHOLS If Nobody Believed In You (Universal South)
JOSH GRACIN | Want To Live {Lyric Street)
PINMONKEY Let’s Kill Saturday Night (BVA/

AC

CHERIE I'm Ready fLava/

CLAY AIKEN The Way (RCA/

DIDO Don't Leave Home fArista/

JESSICA SIMPSON Take My Breath Away (Columbia)

SHANIA TWAIN It Only Hurts When I'm Breathing
Mercury/I0JME)

HOT AC

ALANIS MORISSETTE Everything (Reprise/Maverick)
CHERIE 'm Ready fLava/
DIDO Don't Leave Home (Arista)

SHANIA TWAIN [t Only Hurts When I'm Breathing
{Mercury/IDIMG)

SKYE MODRE What's Up With That? (Southern Signal)

SMOOTH JAZZ

ALAN HEWITT Breathless (275

CHRIS STANDRING Downtown Sugar Girl /Pyramid)
CHUCK LOEB Bring It (Shanachie)

KEIKO MATSUI Reflections (Varada)

Y/l

ROCK

GODSMACK Running Blind (Republic/Universall

ACTIVE ROCK

GODSMACK Running Blind (Republic/Universal)

ALTERNATIVE

ARMSBENDBACK The Arms Of Automation (TrustkiljRed Ink)
GODSMACK Running Blind (Republic/Universal)

TRIPLE A

AL GREEN Rainin’ In My Heart (Blue Note/EMC)
ALANIS MORISSETTE Everything (Reprise/Maverick)
AMELIA Jigsaw (Slowdown/

DANA MASE Tear Streaks (Water/Lightyear/WEA)
PATTY GRIFFIN Love Throw A Line (ATO/RCA)

RON SEXSMITH From Now On (ettwerk/

THRILLS Big Sur (Virgin/

ZERO 7 Home (Elektra/EEG)

BROTHER HENRY Come On, People (True Tone/

R&R’s Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds
is e-mailed each week to participating radio and record executives. For more info, contact Greg Maffei at
gmaffei@radioandrecords.com.
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Back To Beverly Hills!

R&R Convention 2004 set for June 24-26

ast week R&R announced that its convention
would return in June to the Beverly Hilton Hotel, Los
Angeles’ hotel to the stars. The world-famous site of
the Golden Globe Awards, the Beverly Hilton will host
the R&R Convention for the third consecutive year.
This year R&R will keep up its tradition of offering the
best opportunity to meet with the radio and record in-
dustries” movers and shakers in a setting that blends
down-to-business panel discussions with top-notch en-

tertainment.

In June 2001 former U.S. Presi-
dent Bill Clinton addressed conven-
tion attendees, and many wondered
how R&R would ever eclipse that
defining moment. In 2002, howev-
er, we were able to get the record-
ing industry’s most respected exec-
utive, Clive Davis, and Aerosmith’s
Steven Tyler under the same roof,
albeit at separate sessions. Davis
spoke of his long-term commitment
to and relentless pursuit of artist
development, while Tyler told im-
promptu stories of his legendary
staying power in the world of rock,
where he has been a star for more
than 30 years.

In 2003 former New York City
Mayor Rudy Giuliani delivered a
powerful Saturday-morning ad-
dress on the fundamentals of man-
agement. It is understood that the
speakers R&R delivers each year are
nothing short of extraordinary, and
the convention offers attendees the
opportunity to encounter some of
our country’s most dignified and
celebrated personalities. Conven-
tion 2004 will continue our commit-
ment to this tradition.

State Of Change
There is no denying that the in-

By holding the
convention this year,
R&R wishes to be
part of the solution,
not the problem.

By Kevin McCabe

dent Warner Music Group. Wheth-
er it was Bronfman, former Clear
Channel President Randy Michaels,
Clinton, Giuliani or any of the count-
less other speakers who have ad-
dressed R&R Convention attendees,
one consistent message has been
delivered: Expect change.

The industries that we love and
work in are not immune to the
changes that are necessary to oper-
ate efficiently and profitably. It's our

CA.

radioandrecords.com.

| = Nominating ballot for the 2004 R&R
| Industry Achievement Awards appears

in the March 26 issue of R&R.
_| * The 2004 award nominees will

appear in the April 30 issue of R&R.
« Official deadline for voting will be Friday, May 28, 2004.

Convention Essentials

* R&R Convention 2004: June 24-26.
* Beverly Hilton Hotel, Beverly Hills,

» Registration opens April 1 at www.

EL

RR convention:2004

dustry is undergoing a metamor-
phosis. Many people are out of
work. At last year’s convention, at
the close of the Lifebeat breakfast,
Artemis’ Daniel Glass said that even
in tough times, the R&R Convention
should continue to take place, as it
is perhaps the only time all year that
people can gather and work on de-
veloping relationships.

By holding the convention this
year, R&R wishes to be part of the
solution, not the problem. R&R is
committed to presenting sessions
that offer valuable learning experi-
ences and networking opportuni-
ties. When R&R announced the con-
vention’s return in 1998, the radio
industry was in the midst of rapid-
fire change brought about by the
Telecom Act of 1996. In addition,
Edgar Bronfman Jr. was about to
take control of the assets of the Poly-
Gram family of labels.

In retrospect, Bronfman, who
spoke at the 1998 convention, was
on the cusp of initiating significant
changes that would affect the global
music industry. Now, nearly six
years later, Bronfman is doing so
again as the leader of the indepen-

intention to present an agenda this
year that tackles the issues relevant
to today and to offer solutions that
will enable attendees to return home
with information and revitalized
perspectives.

Agenda Items

R&R continues to be a custom-
er-service-driven company. We
recognize that executives in both
radio and records rely on our news
and information services every
day. It's a responsibility that we
don’t take lightly, and the needs of
our industry come first in nearly
every one of our initiatives and
decisions.

The changes occurring in the
record business are difficult on a
number of levels, but nearly every-
one agrees that they are necessary
for its long-term survival. That said,
R&R would like your feedback on
and suggestions for this summer’s
convention. If there is a particular
agenda item, panel discussion or
speaker that you wish us to consid-
er, please e-mail R&R Publisher/
CEO Erica Farber directly at
efarber@radioandrecords.com.

Get To Know....

Rob Roberts
Regional VP/Programming, Clear Channel; PD,
WHYI1 (Y100.7)/Miami

Most recent ratings highlights: Finished
2003 strong after two competing radio stations
signed on as format flankers. The Kenny & Footy
Morning Show is a force with women 18-34 and
25-54. g TR -~

Brief career recap: After forays into newspa-
pers and television, | landed in radio because |
wanted a job where | could wear sneakers every
day (granted, they are expensive Nikes, but "
sneakers nonetheless). My path to Miami is too |
complicated to explain — let's just say | was the Rob Roberts |
right guy in the right place at the right time with a ]
huge amount of luck.

What possessed you to get into this business? The free records
and listening to Rick.Dees on WMPS and WHBQ in Memphis.

Early influences: Lee Randall out of San Antonio (no Clear Channel
relation) started consulting a station | worked for in Lubbock, TX about |
two months before | was supposed to start law school. He told me if |
stayed, he would teach me everything he knew. | took him up on it and
never regretted the decision. Lawyers suck.

Most influential radio station growing up: WLS/Chicago; WHBQ/
Memphis; and WJDX and WZZQ-FM in Jackson, MS.

First exciting radio gig: The first time | cracked a mike in Greenville,
MS stitl ranks as the top moment in my career. it was a “Skittles candy
moment,” where the rainbow came down, there were sprinkles
everywhere, and the music swelled — and that was just in my pants.

Family: My wife, Melinda, who has managed to put up with my |
compulsions and twitches; my sons, Austin and Ethan, who are better |
than | can ever hope to be; and my dog, Chef, who became a family
member when he picked me as his favorite.

What stations are preset in your car? Every Miami and West Palm
Beach station. | have a system every morning on the way in to work
where | check every station to make sure no one changed formats or is
doing something that | need to know about.

What CDs are in your car player? The Eagles, Poco’s new Running
Horse, G Unit, Barenaked Ladies and Linkin Park. It's a little esoteric
around my CD player,

Hobbies: Bike riding, baseball and fantasy sports leagues.

Guiity-pleasure (off-duty) music: | love a good pop hook.

Secret passion? It's not much of a secret, but | love the islands to relax.

Name the one gadget you can’t live without: Easy: my cell phone. |

Wheels: BMW 330 Cl with M tuning, Z-rated tires and special engine
tuning. My MD, Michael Yo, just bought one because it's sick.

Favorite sports teams: The Yankees, the Kansas City Chiefs and
the Miami Heat.

Favorite food: Hard to beat the stone crabs at Joe's.

Favorite local restaurant: That would be Joe's. I

Favorite cereal: Cap’n Crunch.

Favorite junk food: McDonald's fries and chocolate shake.

Favorite city in the world: You know it's Miami!

Favorite vacation destination: For weekends, it's the Bahamas; in
baseball season, it's New York to see the Yankees.

Favorite TV show: The Yankees on YES.

What'’s the last movie you saw? | see every movie. Even the bad
ones ... especially the bad ones!

Continued on Page 29

What’s On WHYI

What are all the party people in South Florida listening to? We asked
our good friends at Mediabase to give us the top 10 songs played on
WHY! (Y100.7)/Miami for the week ending March 6, 2004.

LW TW  ARTIST Title

101 103. LINKIN PARK Numb

102 101 JESSICA SIMPSON With You

102 100  OUTKAST Hey Ya! >
101 99 BRITNEY SPEARS Toxic O

101 98  NICKELBACK Someday

97 73 EAMON F* *k It (! Don't Want You Back)

98 72 NODOUBT It's My Life

42 70 EVANESCENCE My Immortal

33 59 3DOORS DOWN Here Without You POWERED (1]
39 43 MAROONSThis Love MEDIABASE

WWW.americanradiohistorv.com
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VK Wi ARTIST TITLE LABEL(S) T Pk d%?«"cs B T | Mo st Added’
1 @ BRITNEY SPEARS Toxic (ive) 8719 +188 739627 U 1250 |y rradde.com :
3 o EVANESCENCE My Immortal (Wind-up) ' . 8084 +184 670532 13 124/0 AT B
2 3 JESSICA SIMPSON With You (Columbia) 8041 -318 663436 17 1220 BEYONCE' fLIL' FLIP Naughty Gil (Columbiy 27
5 o USHER f/LUDACRIS & LIL’ JON Yeah Mrista{ 7557 +617 650442 8 114)0 D12 HEMINEM My Band (Shady/interscape) 21
8 e MAROON 5 This Love (OctonelJ) ) . 6385 +801 540898 8 1253 JKWON Tipsy (So So Def/Arista) . 19
4 6  OUTKAST The Way You Move (Arista) 6302 842 473692 17 1210 :S:fl'cl:;'ﬁ"""isg" I:‘:I nY Ze?‘r"a/"ww {Columbia) ::
on e [AnSi
6 7 LINKIN PARK Numb (Warmer Bros.) 5862 -775 494889 16 118/0 HOOBASTANK The Reason (island/DJMG) 13
7 8  NICKELBACK Someday (Roadrunner Records/DJMG) 5360 -462 387820 24 12410 | YELLOWCARD Gcean Avenue {Capitol) 12
9 9 EAMON F* "kt ( Don’t Want You Back) (/ive/ 4884 175 331187 19 108/0 FINGER ELEVEN Gne Thing Windup/ 12
14 ) CHINGY One Call Away (OTP/Capitol) 4788  +753 354553 6  111)2 gm’;;m"x"&"l ; ﬁa"::' Tl'""k About You (Warmer Bros.) :(‘1
12 @) SHERYLCROW The First Cut Is The Deepest (A&M/nterscope) 4461  +222 318963 14 109/0 : e
10 12 OUTKAST Hey Ya! (Arista) 4395 -275 350321 25 12310
" 13 TWISTA fIKANYE WEST & JAMIE FOXX Slow Jamz (Atfantic) 4373 -35 281212 10 105/0 Most
13 @ HILARY DUFF Come Clean {Bl'/ena Vista/Hollywood) 4347 +282 355061 9 118/0 In crea sed Plays
16 @ SARAH CONNOR Bounce /Epic/ 3886 +262 238908 9 1192 - o
15 16 FUEL Falls On Me (Epic/ 3827 67 241057 21 114/0 PR PLAY
17 17 3 DOORS DOWN Here Without You (Republic/Universal) 3299 276 245586 31 119/0 D12 HEMINEM My Band (Shady/interscope) +1076
18 18  NICK CANNON Gigolo (ive) 3044 -354 206054 1 104/0 JESSICA SIMPSON Take My Breath Away (Columbia) +825
20 19 BABY BASH Suga Suga (Universal 2993 335 230066 28  107/0 :":;:“L‘;“ZGT;': ,L]m,ﬁm » +gg[‘l
3 on't Tell Me (Ansi +
24 @ JET Are You Gonna Be My Girl (Flektra/FEG) 2778 +358 167094 6 114)3 CHINGY One Call Away (D7P/Capta) +753
25 @ CASSIDY f{R. KELLY Hotel () 2763 +455 225405 7 96110 | 5.kwON Tinsy (S0 So DetiArista) +139
21 22 NODOUBT It's My Life {Interscope) 2553 294 191121 20 121j0 USHER f/ILUDACRIS & LIL' JON Yeah (4rista/ +617
30 D JKWON Tipsy [So So DefArista) . 2487  +739 163795 4  78/18 ;‘:‘;’;:‘;:f%”ﬁ::&ﬂfﬂmﬂﬂ *:g:
. A 5 3 otel +
23 24 NELLY Work It (Remix) (Fo’ ReelfUniversal) 2283 -279 135069 7 50/0 HOOBASTANK The Reason fstand/I0/MG) +367
19 25  JANET JACKSON Just A Little While Virgin) 211 -1266 110452 6 116/0
27 @ BLACK EYED PEAS Hey Mama (A&M/interscope) 2097 +182 142904 8 94/3
29 @ KIMBERLEY LOCKE 8th World Wonder (Curt) 2034 +226 89663 7 97/4 Most
40 €@  AVRILLAVIGNE Don't Tell Me (drista) .m0 w6527 2 00 | played Recurrents
32 @ 3 DOORS DOWN Away From The Sun (Republic/Universal) 1877 +307 115618 4 83/5
22 30  BEYONCE' Me, Myself And | (Columbia) 1865 -863 107022 15 104/0 ARTIST TITLE LABEL(S) HOIACELATS
31 € SWITCHFOOT Meant To Live (Red ink/Columbia) T 71805 +120 103215 10 911 | SIMPLEPLAN Perfect flava) i)
41 €D FRANKEE F.URSB. (ndependent 1712 +606 143120 2 2/ | [RAPT Headstiong amer fos) 2060
T P BEYONCE' f/SEAN PAUL Baby Boy (Cokimbia) 1625
26 33 LIMP BIZKIT Behind Blue Eyes {Flip/Interscape) _ 1631 -439 75360 12 78/0 BLACK EYED PEAS Where Is The Love? [4&M/nterscope) 1581
39 @ HOOBASTANK The Reason (Isiand//DJMG) 1629 +367 79647 3 95/13 LUDACRIS fISHAWNNA Stand Up (Def Jam South/iDJMG) 1581
50 €D JESSICA SIMPSON Take My Breath Away [Columbia/ 1557  +825 146760 2  104/15 ::';I:;“I‘ 'g‘l;":;‘s';:’dyv/':z""""r;’"r& | "”j’“’ ::2;
" n Da Clu ermath/interscope)
| 34 @ KANYE WEST Through The Wire (Roc-A-Fella/IDJMG) 1548 +85 128216 6 5712 MAROON 5 Harder To Breathe (Octonel)) 1409
I €@ D12 H/EMINEM My Band (Shady/interscape) 1626 +1076 122613 1 98121 | pig white Fag srisal 1393
! 33 38  MURPHY LEE fJJERMAINE DUPRI Wat Da Hook Gon Be (Fo’ ReellUniversal) 1525 -24 106506 13 60/0 BEYONCE' flJAY-Z Crazy In Love (Columbia) . 1365
K 3 €D  ENRIQUE IGLESIAS f/KELIS Not In Love finterscope) 1458 +84 87657 5  76/0 :ilb‘gz?&ﬂrlzg‘;:;gﬁgﬁfzﬁ: Ya-h/i';ﬂﬂﬂ"r/”m” :;;:
I i : et Low
42 @ BLINK-182 | Miss You /.Geffell/ 1311 +253 94693 2 83/5 JUSTIN TIMBERLAKE Rock Your Body (Jie/ 1236
| 38 41 FEFE DOBSON Everything (isiand/iDJMG) 1276 5 41722 7 7910 [ CHRISTINA AGUILERA fiLIL’ KIM Can't Hold Us Down /ARC4/ 1011
37 42 YING YANG TWINS f/LIL’ JON & THE EASTSIDE BOYZ Salt Shaker vn 193 -126 58486 8 53/0 MATCHBOX TWENTY Bright Lights (Atiantic/ 989
45 @ DARKNESS I Believe In A Thing Called Love (Must..Destroy/Atlantic) 1181 +168 43148 3 7713 m‘ftr:?xmfzﬂl Unwell (Atlantic) ::g
K 2 5 gnition {ive
44 @ THREE DAYS GRACE (| Hate) Ev.erythlng About You (/ive/ 1108 +94 31164 4 887 KELLY CLARKSON Miss Independent (ACA/ 834
36 45 GOO0D CHARLOTTE Hold On /fﬂll-‘/ 983 -380 56125 15 97[0 EVANESCENCE Bring Me To Life /m”d,w/ 851
43 46  KELIS Mikshake (Star Trak/Arista) 945 -112 52510 15 107/0 LIZ PHAIR Why Can't 17 {Capitol) 822
43 @ FIVEFORFIGHTING 100 Years (Aware/Columbis) 922 +175 54503 2  56)2 g:::‘";“:lfe;ﬂusv %%ﬂfw ;;;
i ., o Far Away 1
: 45 @ ROONEY I'm Shakin ./Geffell} 862 +63 51967 3 61/4 30DORS DOWN When Im Gone /Reoubic/Universal 78
@ OUTKAST Roses /Arista) 778 +318 66686 1 48/8 STACIE BRRICO (There’s Gotta Be) More To Life (FareFrant/Virgi) 617
@ KATY ROSE Overdrive (V2/ 770 +48 34836 1 502 SARAH MCLACHLAN Fallen (Arists) 612
|
126 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 5 = =
0f 3/7-3/13. Bullets appear on songs gaining prays or remaining flat from previous week. ff-two songs are tied in total plays, the song with the farger increase in plays is Detailed station playlists for all R&R
placed first. Songs betow No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporters are available on the web at
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week i
increases intotal plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number, | www.radioandrecords.com.
Average Quarter Hour Persons used herein with permission from the Arbitron Company{© 2004, The Arbitron Company). © 2004, R&R, Inc

Powergold

The Leaders in Advanced Music Scheduling Software for Windows SB/ME/NT/2000/%P

Call us and we'll make it EASY for you to switch.
Sales: 1-800-870-0033 @ Support: 501-821-1123

Download a free trial version at www.powergold.com
Infof@powergold.com
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@ BRITNEY SPEARS Toxic Uive/ 3018 +43 70909 10 490 | ;
@  EVANESCENCE My immortal (Windup) 2083 +43 69087 15 GO0 |t d;;;,;;:”j””‘” p
JESSICA SIMPSON With You (Columbia) 2827 109 66241 16 500 | D12 AEMINEM My Band (Shacynterscope) 8
z 4 LINKIN PARK Numb (Warner Bros.) 2570 217 55031 17  48/0 | BLINK-182 | Miss You (Geffer) 6
© VAROON 5 This Love (Dctonels) 2450  +480 58703 9 - 470 | BLACKEYEDPEAS Hey Mama (A& nterscope) 5
5 6  OUTKAST The Way You Move idrista/ 2386 138 53077 16 ag | e ;
8 o USHER fILUDACRIS & LIL’ JON Yeah (Arista) 2143 +213 51416 8 46/0 CHINGY One Call Away (DTP/Capitol) 4
6 8  NICKELBACK Someday /Roadrunner Records/|0JMG) 2123 -223 46514 25 46)0 JET Are You Gonna Be My Girl (Elektra/FEG) 4
11 € HILARY DUFF Come Clean (Buena Vista/Hollywood) 1828 +124 43190 8 481 | HOOBASTANK The Reason dsiand/I0JMG/ 4
9 10 EAMON F**kIt (I Don't Want You Back) Wive/ 1803 6 377 15 420 lN'i:"n“:hi‘x::;‘:";‘;’b’f;”%’g y :
10 11 SHERYL CROW The First Cut Is The Deepest /A&Mjinterscope) 1767 -7 39803 21 48/ 3 DOORS DOWN Away From The Sun (Republic/Universal) 3
15 @ SARAH CONNOR Bounce /Epic/ 1618 +163 39472 7 4711 | CASSIDY iR KELLY Hotel (/ 3
13 @ FUEL Falls On Me (Epic/ 1587 +40 36112 16 410 SWITCHFOOT Meant To Live (Red Ink/Columbia) 3
1 @ TWISTAfIKANYE WEST & JAMIE FOXX Slow Jamz (Atiantic) 1551 +88 34936 10  44f1
12 15 OUTKAST Hey Ya! (Arista) 1326 262 28231 22 41f
20 D CHINGY One Call Away (OTP/Capital) 1256 +285 28723 6 4214
18 17  NODOUBT It's My Life finterscope) 1061 28 24826 20 331
22 @ JET Are You Gonna Be My Girl (Elektra/EEG) 1054 +139 24460 1 40/4
17 19 3 DOORS DOWN Here Without You (Republic/Universal) 104 184 23593 32 3400 _
16 20  JANET JACKSON Just A Little While (Virgin/ 1017 370 22789 6 3500 ‘
24 €. KIMBERLEY LOCKE 8th World Wonder (Curty/ 921 +24 21209 9 400 i
19 22 BABY BASH Suga Suga fUniversal) 883 -147 19481 26 28/0
26 @ 3DOORS DOWN Away From The Sun (Republic/Universal 877 +158 20653 6 403
25 @ BLACKEYED PEAS Hey Mama (A&M/interscope/ 858  +86 19161 9 455
23 25  NICK CANNON Gigolo (ive/ 818 92 18835 8 341 Most
38 €@  AVRILLAVIGNE Don't Tell Me (Arista) 803  +477 18624 2 am |Increased Plays |
21 27 LIMP BIZKIT Behind Blue Eyes (Flip/interscope) 732 233 14190 16 2500 TonaL
28 28 NELLY Work It (Remix) (Fo’ ReellUniversal) 662 22 13676 6 2600 ‘h;‘l'\igg;‘sﬁiifm el '"“j:;; ‘
30 @@ CASSIDY f/R. KELLY Hotel (/) 638 4121 16201 5 303§ uuRi LAVIGNE Dot Tel Me irity e
29 @ ENRIQUE IGLESIAS f/KELIS Not In Love finterscope/ 629 +53 15016 6 dan D12 fIEMINEM My Band (Shady/interscope) +309 |
3¢ @ HOOBASTANK The Reason /siand/IDJMG) 594  +182 14511 3 38/4 | CHINGY One Call Away (OTP/Capitol +288
32 € SWITCHFOOT Meant To Live (Red /nk/Columbia) 459 +44 10083 8 2973 "f:;'é"l:““c“'s & “l'h;""‘ Yeah drista) +213
€@ D12 HEMINEM My Band (Shady/interscope) 14309 10085 1 3B | poomes e e e Counal 2
35 @ DARKNESS | Believe In A Thing Called Love (Must... Destroy/Atlantic) 406 +32 9276 5 29/0 SARAH CONNOR Bounce (Epic/ +163
4 @ J-KWON Tipsy (So So Def/Arista/ 375 +74 8669 3 2315 3 DOORS DOWN Away From The Sun (Republic/Universall ~ +158
40 € THREE DAYS GRACE (I Hate) Everything About You (ive) /0  +37 9262 4 2000 ::Z :&;:'JF”S;"?;;MV G;" /5’””3/555’ *:;3
4 @ BLINK-182 | Miss You (Geffen) W7 +108 8257 2 26/6 HILARY DUI;F. Dlnﬁe/[lilzsﬂl;://;na Vista/Hollywood) :124
33 38 FEFE DOBSON Everything f/siand//0JMG) 3 72 7867 7 2000 | CASSIDY IR KELLY Hotel 4 T2
27 39 BEYONCE' Me, Myself And | (Columbia) 300 367 9641 14 140 | BUNK182 I Miss You (Getfer) +108
42 @ ADELAYDA Not Tonight (Superkala) 316 +26 5464 5 14/0 TWISTA fIKANYE WEST & JAMIE FDXX Slow Jamz (Atiantic) +88
| 43 @ KANYEWEST Though The Wire (Rac 4 Falal MG/ 306 +40 6780 2 18)2 ﬁmg;‘;fp“sy"fs‘;ssszyexj’;‘;f&M/'””’"“"”"' .
|mesar> (P JESSICA SIMPSON Take My Breath Away (Columbia) 05  +213 7541 1 3013 | QUTKAST Roses ristal 60
| 31 * 43  GOODCHARLOTTE Hold On (Epic) 279 206 5403 13 11/0 | ENRIQUEIGLESIAS fIKELIS Not In Love finterscope) +53
46 @ FIVEFOR FIGHTING 100 Years (Aware/Columbia) 256 +36 7080 4 182 | SIMPLEPLAN Don't Wana Think About You Marner fros)  +43
37 45  KIDROCK Cold And Empty (Top Dog/Atlantic) 23 01 5298 9 150 | .y ',,T::I;"S;m“ﬂf::l‘a:v“z;;lﬁ" it i =
36 46  MICHELLE BRANCH ‘Til | Get Over You (Maverick/Warner Bros.) 240 112 4724 4 1810 | EyANESCENCE My Immortal (Windupl 13
47 @ YING YANG TWINS fiLIL' JON & THE EASTSIDE BOYZ Sait Shaker (7V7) 220 0 5222 3 1471 | BRITNEY SPEARS Tosic Uive/ +43
45 48  TRAIN When | Lok To The Sky (Columbia) 218 2 6570 2 1o/ | FUELFalsOnMesbpic/ +40
@  FRANKEE F.URB. (ndependent/ 205 +138 3196 1 1511 | peeaEs) e et fockRIGILG r
39 50  KELIS Milkshake (Star Trak/Arista) 194 122 5041 14 120 THREE DAYS GRACE (I Hate) Everything About You (Jive/ +37
- M. WINANS f{P. DIDDY | Don't Wanna Know (Bad Boy/Universal) +31
50 CHR/Pop reporters. Songs ranked by total plays for the airplay week of Sunday 3/7 - Saturday 3/13.
© 2004 Radio & Records.

R&R’s Year-End Chart Pack &%
NOW AVAILABLE! —>"

Includes year-end charts for all R&R formats from
1974 through 2003! Call (310)788-1625 or email
moreinfo@radioandrecords.com
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At KMXF (Hot Mix 101.9) in Fayette-
ville, AR, home of the Arkansas Razor-
backs, there is no shortage of tunes,
especially rhythmic ones. Being in a
college town, we-do have to cater to
the college students, and rhythmic and
rock songs are huge right now in that
demo. Our biggest bhoner is Ush-
er’'s "Yeah,” followed by Twista’s “Slow
Jamz,” Limp Bizkit's “Behind Blue
Eyes,” Nelly and J-Tim’s “Work It (Remix)” and Maroon
Hilary Duff’s

With

lke Douglas
Asst. PD/MD, KMXF/
Fayetteville, AR

{ —aTy
-! "‘ | 5's “This Love” to round out the top five.
! w ".,‘ “Come Clean” is a great pop balancer with a fair amount
of requests, along with the non-Terminator Sarah
InidRs .1 Connor's “Bounce” and Nick Cannon’s “Gigolo.” Britney
Spears' “Toxic,” Linkin Park’s “Numb,” Enrique Iglesias’
‘Not in Love” and Beyoncé’s “Me, Myself and I" are all holding steady
and doing well. Up-and-coming songs with early hit potential for us
include 3 Doors Down's “"Away From the Sun,” Kid Rock’s “Cold and
Empty” and Chingy’s “One Call Away.”
It's “Toxic” at the top of R&R’s CHR/ nl——_—T
Pop chart — Britney scores that po- CHR/POp
sition for Jive for the second week in a [ o
row. Wind-up’s Evanescence are right 0 N ;:TH E
behind her, as “My Immortal” moves 3- § - -
2" ... Maroon 5 take a big step: “This 1 Y \: SV J*
Love” (Octone/J) climbs 8-5* ... Chingy R}A DI 0
breaks into the top 10, with “One Call
Away” (DTP/Capitol) rising 14-10* ... Jet
ask “Are You Gonna Be My Girl” (Elektra/EEG); programmers respond
by making the song jump 24-20". Cassidy featuring R. Kelly’s “Hotel”
(J) is right behind, going up 25-21* ... d-Kwon’s “Tipsy” (So So Def/
Arista) unbalances the chart by rising 30-23* ... Arista’s Avril Lavigne
says "Don’t Tell Me,” but her song vauits 40-28* ... Frankee’s response
to Eamon’s hit, which she calls “F.U.R.B.” (Independent), hikes 41-32*
- Jessica Simpson has a hit with her remake of Berlin’s “Take My
Breath Away” (Columbia), which rockets 50-35* ... Most Increased
Plays goes to D12 featuring Eminem, whose “My Band" (Shady/
Interscope) debuts at No. 37 ... Blink-182's “| Miss You” (Geffen)
moves 42-40" ... Beyoncé featuring Lil Flip pick up Most Added hon-
ors, with 27 adds on “Naughty Girl” (Columbia) ... Chart debuts this
week come from OutKast and Katy Rose.
— Keith Berman, Associate Radio Editor
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armist: Yellowcard
LaseL: Capitol

By MIKE TRIAS/ASSOCIATE EDITOR

first experienced the music of power

punk standouts Yellowcard a few years
back at a Key Club show in Los Angeles.
Formed in 1997 and comprising Ryan Key
(vocals, guitar) Ben Harper (guitar) Pete
Mosley (bass), Sean Mackin (violin, vocals)
and Longineu Parsons (drums), Yellow
card came together in Jacksonville and
relocated to Santa Cruz, CA to be closer to
the Los Angeles music scene.

At first unsure about their decision to
move, Yellow-card who derive their
name from soccer’s yellow-card penalty,
which they transformed to also mean
‘party foul” — began gigging more and
more as the legend of their raucous live
shows grew. They became known for a
loyal underground following that moshed
along with their racing anthems. They
also earned a reputation as the band with
the violinist and an energetic live show
filled with back flips. Says Deborah Klein
of Spivak Sobol Entertainment, Yellow-
card’s management group, “The guys just
put so much into it, and the crowd reac-
tions were so intense. Signing Yellowcard
was really a no-brainer.”

“Ocean Avenue” is the current single
and title track from Yellowcard’s major-
label debut. “The way I wrote ‘Ocean Av-
enue,’ it sounds like I'm singing to a girl
who [ left behind or lost,” says Key. "What
I really tried to do was use that feeling of
love for a woman to represent our home-
town, like a metaphor. For instance, the
bridge is about leaving home but still look-
ing up at the same sky at night and hav-
ing feelings about being on the other side
of the country. It has the feeling of want-
ing to leave, but doubting your choice to
leave. And that’s why it's the title track.”

Yellowcard believe the key to their suc-
cess has been their growing loyal follow-
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ing. “I think it’s because we're on our mes-
sage board every day,” says Key. “We talk
to kids on there every day and answer e-
mails personally. We come out to the mer-
chandise table after shows when we can
and just hang out, staying there all night
until the last kid is gone. I think they rec-
ognize that, and they know that just be-
cause we're on TRL or because we've just
gone to Top 40 radio, none of that is going
to change the way we feel about or respect
our fans. They understand how things are
evolving, and they know one day there
won't be a merchandise table for us to go
to, but they know we're not going to turn
our backs on them because we’re getting
bigger or making more money.”

The boys are currently on a two-week
tour of Australia and New Zealand, but,
thanks to an increasingly hectic schedule,
they won’t be able to play high school
shows every day like they did last year.
Key says, “We're really straight-up with
our fans on the message board, and they're
totally like, “That’s cool. Thanks for doing
it in the first place.” However, the band is
trying to work out one high school show a
week when they begin their tour with
Something Corporate on March 18 in San
Francisco.

In May, Yellowcard will head to Europe
to tour with Less Thank Jake. Then they’ll
head back to the States to play the main
stage for the duration of the Warped Tour.
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The Ultimate Mix
of Positive Hits

d7online.com

THE MosT LisTENED To NEw SUNDAY MORNING SHOW

Now AIRING EACH WEEK ON LEADING CHR/PoP STATIONS

"d7 is more than an hour-long syndicated show... it’s a group of great people that understand what it
means to partner-up with.a radio station and deliver a show that is seamless with the rest of your station.”

— Alex Valentine, KRBV (WILD 100.3)/Dallas - Ft. Worth

> Market Exclusivity > Up To 12 Minutes Local Avails
> 4 Local Sponsor Billboard Avails > Local Direct Marketing Support

For more information, contact Jason Parker at Ignite Media
phone: 615.665.8981, x1, email: jason@ignitemediaoniine.com

d7 is highly-interactive with 60 minutes of music and exclusive interviews about life, love and faith. Host
Dave Kirby serves up positive hits from best-selling artists like Daniel Bedingfield, Evanescence, MercyMe,
P.0.D., Stacie Orrico, Switchfoot and many more.
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America’s Best Testing CHR/Pop Songs 12 +
| %ﬂ]’[ U pusIc For The Week Ending /19004 New & Active
H == N qN
[ powereo! T EHIARASK " Women Women Women JENNIFER LOPEZ f/R. KELLY Baby | Love U /Epic/
Artist Title (Label) TW LW Familiarity Burn  12-17 18-24 25-34 Total Plays: 745, Total Stations: 40, Adds: 0
MAROON 5 This Lave (Octone/J) 428 429 93% 148% 430 4.28 4.09
JESSICA SIMPSON With You (Columbia) 405 401 98% 34%  4.08 411 403 LUDACRIS Splash Waterfalls (Def Jam South/|DJMG)
EVANESCENCE My Immartal (Wind-up) 404 418  98%  28% 406 407 399 | | Total Plays: 708, Total Stations: 25, Adds: !
USHER f/LUDACRIS & LIL' JON Yeah (Arista) 404 401 92% 23% 4.20 4.18 3.83
NICKELBACK Someday /Roadrunner Records/IDJMG) 398 395 97% 38% 3.95 3.93 3.97 .
UINKIN PARK Nur Warre 8105 o 397 409 95%  28% 409 385 403 igsafl,ﬂ?:wﬂgzrg ;:‘:n:“gg's‘\’ﬁj?’g
3 DOORS DOWN Here Withaut You (Republic/Universal) 395 392 99% 47%  3.83 388 410
BRITNEY SPEARS Taxic (Jive 393 396 99% 31%  4.00 4.01 3.82
FUEL Falls On Me (£pic) 381 386 76% 19% 379 3.89 3.81 JAY-Z Dirt Off Your Shoulder (Roc-A-Fella//DJMG)
GOOD CHARLOTTE Hold On (Epic/ 378 380 93% 31% 398 375 359 “Total Plays: 583, Total Stations: 24, Adds: 1
SHERYL CROW The First Cut Is The Deepest (A&M/interscope) 3714 372 96% 31% 382 365 3N
HILARY DUFF Come Clean (Buena Vista/Hollywood) 373 375 94% 27% 368 37 343 .
LIMP BIZKIT Behind Blue Eyes (Fiig/interscope) 372 382 7% 17% 380 384 375 VEULIVECARD DgeanAvenis figila]
’ Total Plays: 502, Total Stations: 58, Adds: 12
OUTKAST The Way You Move (Arista) 370 383 98% 51% 344 3.60 386
OUTKAST Hey Ya! (Arista) 369 376 99% 60% 3.34 3.65 374
SARAH CONNOR Bounce (Epic/ 365 3.67 81% 19% 377 3.49 353 G UNIT f/JOE Wanna Get To Know You finterscope/
DIDO White Flag (Arista/ 363 367 88% 34% 356 346 373 Total Plays: 471, Total Stations: 24, Adds: 5
NELLY Work It (Remix) (Fo’ Reel/Universal) 361 387 82% 23% 375 3.63 3.56
EAMON F* "k It (I Don’t Want You Back) (Jive/ 358 3.56 93% 8% 374 3.52 3.15 f )
NO DOUBT It's My Life (interscape 354 358 99%  52% 321 330 374 ?(')’:’:FEE;Lﬁggn"T’Lt‘a‘lNgt"a"t"’oI:"1:‘4“2‘;‘3‘5Y‘;'{ Hamlie)
JET Are You Gonna Be My Girl (Elektra/EEG) 354 - 74% 20% 364 350 3.29 ! o '
CHINGY One Call Away [OTP/Capitol) 352 343 75% 24%  3.80 3.60 317
LUDACRIS fISHAWNNA Stand Up (Def Jam South/IDJMG) 341 336 94%  50%  3.40 343 342 MARIO WINANS /P. DIDDY | Don't Wanna Know (Bad Boy/Universa)
BABY BASH Suga Suga (Universal) i 342 94% 56%  3.46 351 K] | Total Plays: 419, Total Stations: 16, Adds: 7
TWISTA fIKANYE WEST & JAMIE FOXX Slow Jamz (At/antic) 339 321 84% 3% 357 363 291
CASSIDY fIR. KELLY Hotel 1) 3.24 - 13% 29% 3.5 3.28 3.02
NICK CANNON Gigolo (ive) 320 305 85% 37% 347 339 287 | | J0J0 Leave (Get Out) (BlackGroundUniversal
MURPHY LEE HJERMAINE DUPRI Wat Da Hook Gon Be (F0’ ReelUniversa) 318 322 11%  31% 343 328 97 | | 0@ Plays: 372 Total Stations: 37, Adds: 7
BEYONCE' Me, Myself And | (Columbia) 314 307 94% 47% 315 298 3.02 .
Total sample size is 462 respondents. Total average favorability estimates are based 0n a scale of 1-5. (1=distike very much, 5 = like very much). Total familiarity N.E.R.D. She Wants To Mave (Virgin)
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Total Plays: 236, Total Stations: 28, Adds: 2
Songs must have 40% familiarity to appear on survey. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can
take the music test based on the format/music preference. RateTheMusic.com resuits are not meant to replace callout research. The results are intended to show I

by calling 818-377-5300. RateTheMusic.com dala is provided by Mediabase Research, a division of Premiere Radio Networks.

Lopinions of participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations

L

Songs ranked hy total plays

YO JC win Smith wasn't kidding when he talked about all the beautiful women in Miami! But let's not forget about the
stunning looks of the radio people and artists there too. Seen here at a recent WHY! (Y100.7)/Miami concert are (I-r)
Jive's Allyson Levy, Y100.7 MD Michael Yo, Jive artist JC Chasez and Y100.7 morning co-host Carolina Bermudez and PD
Rob Roberts.

Please Send Your Photos

R&R wants your best snapshots
(color or black & white).

Please include the names and titles of all pictured'and send them to:
R&R, c/o Keith Berman: kberman@radioandrecords.com

Get To Know....

Continued from Page 25

Last movie you rented? These days | just buy great movles on DVD
that | want to watch over and over. Right now Field of Dreams is in my
laptop. People think it's about baseball, but it's not; it's about fathers and
sons, and being a great father is the most important thing to me.

Read any good books lately? Like movies, | read just about ev-
erything. | just knocked off all the Dan Brown books. Good conspiracy
stuff. Bogus, but fun.

Favorite non-trade publication: ESPN the Magazine.

What current radio stations, other than your own, do you ad-
mire and why? WHTZ (Z100)/New York, because they always man-
age to amaze me.

Eye color? Brown.

Birthplace? Johnson City, NY, but | was raised in Texas and Mis-
SISSIpp.

Ever gone toilet papering? Way too may times. Not a lot else to
do in Mississippi.

Ever been in a car accident? Nearly killed twice — I'm a lucky boy.

Croutons or bacon bits? Both! I'm compuisive.

Favorite day of the week? Monday during the footbail season for
Monday Night Football, otherwise it's a tie between Saturday and Sun-
day. -

Favorite word or phrase? “Cool.”

Favorite drink? Coke.

Favorite ice cream flavor? Chocolate.

Favorite fast-food restaurant? McDonaid'’s.

Which store would you choose to max out your credit card?
Easy: Best Buy.

Most annoying thing people ask you: “Why do you play the same
songs over and over?”

Last person you went out to dinner with: Michael Yo, Donnie
Michaels, Cherie, Marnie Halpern and Lisa Velasquez. It was at Joe's,
of course.

— WwWWwWWwW.americanradiohistorv.com
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~ .CHR/POP REPORTERS

WFLY/Albany, NY*
#40: John Forx

o

WKKF/Albany, NY*
POMD b Dawes

KOiD/Alexandria, LA
PO M\ ﬂ‘nbeni

FRAMKEE

WAEB/Allentown, PA*
. Laura 1. Janes
MD. Mie Katly

KPRF/Amarillo, TX
OM. John McOueen
POMO: Marshal Blevins

No Adds

WIX/Appleton, W
POMD, David Burns

WSTR/Allana, GA*
OM: Ciarke Brown

PD, Dan Bowen

APD S Ammons

MO: Michae! Chase

WWWQ/Allanla, GA*
OMPD. Dylan Sprague
MO deth Miles

WAYV/Aliantic City, NJ*
;gMD Paul Kelly

wZNY/Auqus!a GA*
PD. Jana Sulter
tio Adds

KHF/Austin, TX*
POMO. Tonmy hustn

WFMF/Baton Rouge, LA”
PO Kevin Camgbell

KOXY/Beaumont, TX*

DM, Jim West

POMD: Brandin Shaw

APD Palrick Sanders
SARAM MCLACHLAN

WXYK/ﬂlloxl, Ms*
OM: Jay Taylor

PD. Kyte Curley
Agn’/}‘lll Lucas

.........

WMRV/Binghamton, NY
OM. Jim Free

POMD: Babby 0
APD; Selena

WOENBirmingham, AL*
OM; Doug Hamand

PD: Tommy Chuck

WD Madison Reeves

1 3 DOORS 0OWN
KSSICA SMPSON

KSAS/Boise, I0*
PD. Hoss Grigg

XSS STONE

KZMG/Baise, 10*
PO: Jim Alien
50

WXKS/Boston, MA®
PO: Cadillac Jm McCartney
APDMD Dav qu

WKSE/Butfalo, NY*
Dave Unrversat 3

MD: Brian Wike

2 BEYONCE L RP

LOSTPROPMETS.
NORAM JOMES
KANYE WEST {SYLEBWA JOMNSON
YOUNG GLIZ

WXXX/Burlington*
POMD Ben Hamilion
APD Pete Belair

0 “'\_04 N L

KU MNOGUE
BEVORCE L

WIZKL/Canton, OH*
PO/MO: john Stewart

LONE

WRZE/I:ape Cod, MA

OM Sieve Mcvie
POMO Shane Bue
ESSICA SIMPSON

KZI&/Cedar Rapids, 1A

OM_Rob Norton

PO/MD: Kevin Walker
BLACK EYED PEAS.

WSSX/Charleston, SC*
PD Mike Edwards

WVSR/Charleston, WV
OM: Jett Whiehead
PO. Jay Paincks
APD: Kidd Conley
o

WNKS/Charlotie”
PD: John Reynolds
MD. kel Reynoios

WKXJ/Chanannoga N
OM Krrs Van Oyke

PD; l‘.aner

APDMI] Riggs

W;v 0 PEAS.

WKSC/Chicago, IL*
PD. Rod Phillips
MO: Jett Murray

KIMBERLEY LOCKE

KLRS/Cmno CA

WKFS/Cincinnati, 0H*
OM: Scott Reinhart
PD. Donna DeCoster
SEAN PAUL
0

m’mm
JESSCA SIMPSON

WAKS/Clevetand, OH*
OM: Kevin Melheny

PD: Dan Mason

APOMI:

KKMGICnIorado Springs, CO*
OM- Booby Irwn
PO: pnau Rur

WINAKS ¢
CHRAISTING MICAN

WNOK/Cqumma sc*
oM D
oD 1) Mcxay
MD Pancho
5 JXWON

WBFA/Columbus, GA
OM: Brian Waters
POMD Wes Carroll
APO. Amanda Lister
T ROONEY
1 UZPHA

CASSIOY ER KELLY
BLINK-

WCGQ/Columbus, GA
OMPDMD Bob Quick
No Adds

WNCI/Columbus, OH*
Jlmmy Sleele
APDM
l L 4SS J" R &)
WAL AR
A\MILL“ M

KHKS/Dallas, TX*

PO Palrick Davis

APOMD Femanda Ventura
8 D\ZI::RSII

KRBV/Dallas, TX*

PO. Dan Kieley

APD: Alex Valentine
MO: Parks

23 ANGEL (I

ms LONELY BOYS
BEYOMCE HK RP

WDKF/Dayton, OH*

OM: Tony Ti

PD. Matt Johnson

3 RYANCUARTE

31 DIZIEMNEN
JESSICA SIMPSON

WGTZ/Dayton, OH*
OM J.D. Kunes
PDAPDMD: Scotl Sharp
ﬂ} AR lnAV‘f.‘l

£ OAYS GRACE
TEMMEM

0V{‘V?l/l]avlnna Beach, FL*
PO/MO: Kotter
N

SINPSON

KFMO/Denver, CO*
£0: Jim Lawson
MD. Gesy Dixon
BEYONCE 1L FLP
ERAN

KKDM/Des Momes 1A*
PD: Greg Ch
MO Jared Gnmben;
5 FRANNEE
MMIUMW‘ DIODY
0BY LIGHTMAN.

Smi PN

WORQ/Detroit, MI*
PO Alex Tear

APD: Jay Towers

MD: Kerth Curry

No Adds

WKOI/Detronl, MI*
P10 Dom Theodore
MD. Beau Daniels

No Adds

WLVY/Eimira, NY
OMPO/MO: Mike Sirobet
APD: Boan Stoli

11 KATY ROSE

WRTS/rie, PA
OM: Rick Rambaldo
PD Jen Nuvley

0. Kar

KDUK/Eugene, OR
OM: Chns Samgent
B e

WSTO/Evansvitle, IN
PD: Keith Allen

APD: Brad Booker

MD: Josh Strickland

% FRANKEE

'DOORS DOWN

KMCK/Fayetieville, AR
oM Jay Phillips

PD: Brad Newman

MD: 3

BUACK EYED PEAS
JKWON

KMXFFayetteville, AR
OMPD Tom Travis
APOMD: lke 0.

N A\'“[ AVIGN
12 FRA

WWCK/Flini, MI*

PO Scott Free

14 012 VBN M
CASSIDY #K KELLY

WJIMXFlorence, SC
OM Randy Wilcox
POMO: Scotty G

13 JESSICA
D12 (EMINEM
BURKE ROMEY

BLAK-12
DEXTER FREERISH
e

KWYEFresno, CA*

PO Mike Yeager

APD. Ryder

MD. Nikki Thomas.
HOOBASTANK

KSME/Ft. Collins, CO*

PO Chris Kehy

MD Jo Jo Tumbeaugh
O12EME

WXKB/F. Myers, FL*
PD: Chns.

KISR/Ft. Smith, AR
OM/PD. “Big Dog™ Rick Hayes
APDMO M.cnm Didham
WSA WEST & JAME FOXX
ey
5 JESSICA SIMPSON
5 LZPHAIR

KZBB/FI Smith, AR
M Lee Malthews
PB’HD Todd Chase
5 3 DOORS DOWN
5 BLACK £YED PEAS
5 FRANKEE

WNHT/Ft. Wayne, IN*
OMPD: Dave Edbanks
MD: Aaron Seller

Stations and their adds listed alphabetically by.market

WYKS/Gainesville, FL*
POMO: Jeri Banta
APD_ _M[kg ane

0/APDMD. Enc O'Bnien
2 IARIQ WINAKS 17 DIDY
GEN JELEN
WATY ROSE

WKZUGreensboro NC*
PO Jeft McHu
APD: Teme xnm
MD: Marcia Gaa
5 Jwow

BEYORCE 1AL AP
GAVM DEGRAW

WERO/Greenvllle NC*
PO: Tony Banks
APDMD: Chris Mann

8 012 VENUNEM
4 DARKNESS
A4 KON
2 HOOBASTANK.

LLOWCARD

WRHT/Greenville, NC*
OMPD: Jeft Davis
Blake Larson

WFBC/Greenville, SC*
P, Niki Nife
APOIMD: Tias Schuster

WHKFMarrisbury, PA*
OM/PD. Michae! M
12 PETEY PARLO
LIGHTMAN
YELLOWCARD

WKSSMartford, CT*
PO Rick Vaughn
MD: Jo Jo Brooks

SMPLE PLAN
BEYONCE L' ALIP

KRBEMousion, TX*
PD Tracy Austin
MD: Leslie whitlle

3 WeN

CASSIDY R KELLY
KIMBERLEY 10O
THREE DAYS GRACE

WKEE/Hunlmglon

APD MD %‘l"l!

§ S'(l(

WZYPMunisville, AL
MO: Ally Lisa- Ellof

* FRn

WNOU/Indianapolis, IN*
OM: David Edgar
PD Chrs Edge

8 Diz eumen
JSSICA SWPSON

WYOY/Jackson, MS*
OM:PO. Johany 0

APDMO: Nate West

No Adds

wAPE/Jacksonvme, FL*
OM/PO. Cat Thomas
Wm 1|lnv Mann

m. lwmw
HODBASTAM

WFKS/Jacksonville, FL*
PD 8o Matihews

wAEZ/.Iohnson City*
R
A
cms"?'m‘ al
AVRILLAVIGNE

WGLU/Johnslown, PA
PD Mitch Edwards
APO/MD: Jonathan Reed
No Adds

WKFR/KaIamazon Mt
OM Mike McKeily

KCHZ/Kansas City, MO*
OM/PD: Dave Johnsor
APD: Enc Tadda

WSNX/Grand Rapids, MI*

WWSTXnoxville, TN*
PO Rich Bajley
MD: Scott Bohannon
AVRI. LAVIGHE
Wi DEGAAW

KSMB/LaIayene LA*

PD: Bobiy Novi

APO/MO. Anmw “AG Gordon
Sutt P

FINGER ELEVEN
BEYONCE $1IL FLY

WLAN/Lancaster, PA*
OM: Michael McCoy

PD: JT Bosch
APDMD: Holly Love
1 HANSOW
1 BUNKIE2
H00

NERD.
JOSS STONE

WHZZ A ansing, MI*
PO. Dave B.

TOBY LIGHTMAN
AVRIL LAVIGNE
BLIK-1E?

WLKT/Lexmglon KY*
MD: Wesncczm
13 D1zt

3
2 TEe DAh GRACE

KFRXLincoln, NE
OM: Coby Mach

PD: Ryan Sampson
MD. Adam Michaels

HILARY upF

KLALLittle Rock. AR*
PD. Randy Cain

APD: Ed Johnsor

MD Char!qn:

Lz PR
G UNIT 10E

KIS os Angeles, CA*
PO John ivey
APDMO: Julie Pilat

4 LENYY kRAVITZ

KYLIE MINOGUE

WOJXAouisville, KY*
;o Shane Collins
o

WZKF/Louisville, KY*
PDMO. Chris Randoiph
UDAZAIS

HOOBASTAMY
SRR 1 Fup

KZIILubbock, TX
OM. Wes Nessmann
PDMD: Kidd Carson

30 OHGY

15 KIEIRLEY LOCKE
3
HHON

WZEEMadison, WI*
OM: Mike Fems
PDMD Tom lonezn

WJYYManchesier, NH
PO/MD: Al Dukette

WAOAMelboume, FL*
PD: Beau Richards
MD. Enic Denirg
NN
a mssmmlrmv

[

WHY|Miami, FL*
PO: Rob Roberts
APD: Oonnie Michaels
MD: Michael Yo

3 UER

GLORUA ESTEFAN
ANGEL OITY

WXSSMilwaukee, WI*
OM/PO: Brian Ketly
APD’MD PJ

KDWB/Minneapolis, MN*
#0: Rob Morris
WO: Derek Moran
T SERONEE U P
PHREE DAYS GRACE

WABB/Mobile, AL*
OM/PD" Jay Hasting
: Pablo

1 SINPLE PLN
) AL Ao
FRANKEE
0SS STONE

WYOKMobile, AL*

PD: Ted Striker

APD/MO: Scolt Adams
HODBASTANK

WBBO/Monmouth, NJ*

PO: ‘Race’ Thomas.
Knwght

2 IBGERELEVEY

12 uTAST

3 TRAPT
1055 STONE

WHHYMonlgomery, AL
DM Bill Jones
PO Karen Rite

1.8

1 Howos
1 JESSICA SIMPSON
1 DIZUEMINEM

WVAQMorgantown, WV
OM: Hoppy Kercheval
PO. Lacy Mett
MD:
B
AVRIL LAVIGNE
D12 VEARKEM

WWXM/Myrtle Beach, SC
POMD Wally Berlingen
APD Jill Reddeciit

7 FRANKEE

JESSICA SIMPSON
CHOMSKY

WHVW/NasthIe N
PD 0: Rich D:

-KWON
3 msmvm Ky

WBLINassau, NY*
OM: Nancy Cambing
PD Ui Rice

APD. Al Levine

MD: L) Zabietso

No Adds

WFHN/New Bedlord, MA
PO: James
MD: David Duran

€ B i’

5 S VA MK AN

WKCI/New Haven, CT*

'P‘I] Chaz Kelly

i
DIZIEMINEM

WQGN/New London, CT
PO: Kevin Palana
MD. Shawn

6 JOEY

SEANPAUL
S BEYONCE W FUIP
5 AY-2

WEZB/New Orleans A
OMAPD: Joh
APD: Cname Scml

WHTZMew York, NY*
PD. Tom Poleman

APD. Sharon Dastur

MD: Paul "Cubby” Bryant
1 MMEV L(““

TOBY LIGHTMAN

KBATOdessa, TX
OM: John Moesch
PI) Leo Carg

Og Kni ‘}m
13 D eia ey
10 BLACK EYED!

KCRS/0dessa, TX
VI
BN

HOOBASTANK
JESSICA SIMPSON

KJYQ/Oklahoma City, OK*
PD. Mike McCoy
MD: J. Aod

No Adds

KQKQ/Gmaha, NE*
PD. Mark Todd
No Adds

WXXL/Qrando, FL*
OM/PD: Adam Cook

APOMD: Pete De Graatt
9 D12 VEMINEM

WI0Q/Philadelphia, PA*
PD: Todd Shannon
APOMO: aran Newsome

TWSTA
USHER

WBZ2Z/Pittsburgh, PA*
OM: Keith Clark
PO Ryan Mill
MD. Kabe
12 012 LEMNEM
JESSICA SINPSON
7 THREE DAYS GRACE

WKST/Pittsburgh, PA®
PO: Mark Anderson
APD: Mark Alien

MD: M
9 MAR

WJBQPoriand, ME
OMPD: Tim Moore
MO: Mike Adams
FNGER ELEVEN
VELISSA ETHEROGE

KKAZPortland, OR*
PD. Michael
3 CASSIDY IR MLLY
D12 LEANEM
VELLOWCARD

WERZ/Portsmouth, NH*
OM/PD; Mike 0" Donnell
APD/MD: Kevin Malihews

WSPK/Poughkeepsie, NY
PD Scolty Mac
APD: Sky Waiker

WPRO/Providence, RI*
OMPD. Tony Bastal

105 LoweL!
BEYONCE WL FLIP

KBENDuad Cities, 1A*
PU-ict

H J(SSKA SIMPSON
FIVE FOR AIGHTING

WHTS/uad Cities, 1A°
:;DD: Tony Warlekus

B LINDSAY LOWAN
4 CASSID)

WOCG/Raleigh, NC*
PD: Rick Schm
APO/MD: Chase

No Adds

KNEV/Reno, NV*
POMD: Vic Duran
SIMPLE PLAN

WRVO/Rlcnmond VA*
PO Billy

MD: Jak: menn

6 BUACK EYED PEAS

WJJSRoanake, VA*
PO. Dawid Lee Michaels
APD. Melissa Morgan

UTAST
SEAN PALL
FINGER ELEVE

WXLK/Roanoke, VA*
PD: Kevin Scoll

APD: Danny Meyers

MO ol Patrick

WKEGS/l}uchesler, NY*

MI) Nick DiTucci
4 BEYONCE'

AP
CHRISTINA MILUN
KYLIE MIROGUE

WPXY/Rochester, NY*
PD. Mike Danger
No Adds

W20KRockdord, IL

PO Dave Johnson

MD: Jenna West

13 COLDPLAY

13 SANTANA TALEX BAND
SHERYL CROW
CASSIDY 1R SELLY
JESSICA SIMPSON

KDND/Sammemu Ca*
PO: Stev
MD. Chri

04

BEYOWCE tLiL"AUIP

CASSIDY LR KELLY

WIOG/Saginaw, MI*
PO. Bren! Carey
MO; Eric Chase

LIZ PHAIR

GAVI DEGAAW

KUDD/Salt Lake City, UT*
UWPDMD;‘BMH Michel

GAVIN DEGRAW
TOBY UGHTMAN

KZHT/Salt Lake City, UT*
PD: Jett Mncmney

KELllSan Antonio, TX*
.VLI L4
D12 VENNNEM

KXXM/San Amonio, TX*
PD: Jay Shamnon
MO Tony Corlez

Los LOMELY BOYS.

KHTS/San Diego, CA*

PD: Diana Lawd

APDMO: Hitman Haze
MARIQ WINAKS L. DIODY
AV LAVIGNE

XSLY/San Luis Obispo, CA
PO: inford

WAEV/Savannah, GA KRQQ/Tucson, AZ*

OM: Brad Kelly OM/PD: Tim Richards
POMD: Chris Alan APOMD: en Can
APD. Russ Francs s oo
JESSICA SMPSON .

KBKS/Seattle, WA* .
OM/PD_Mike Preston gm”,‘;ﬁmg:(
IO Harty & AP0 Mat “The 8ran* Dermick
== WO Matt Ryder

No Adds

KISX/Tyler. TX
KRUF/Shreveport, LA* [ i)
PO. Chris Caliaway FRRIDS i hempson
MD: Evan Hartey
No

WSKS/tica, NY
OMPOMI

D: Siew Schantz
480 Staun s
|! W EVB) PEAS
mgvgaum Bend, IN " oeReran
o SARAH MCLACHUAN MARIQ WINANS VP, DIDDY
LIGHTMAN
AVRIL LAVIGNE D12 EMINEM
WLDIW. Palm Beach, FL*
. DN: Dave Denver
gﬁgﬁﬂg‘gm WA PO s ara
MO. Dave Vayda
POMD:Casey hrsopter e o
BEYOMCE LLIL' FLIP L
GAVIN DEGRAW

KWTXMWaco, TX

PO. Darren Taylor

APDMO: John Dakes
CASSIDY 4 KELLY
HODBAS 14K

KSLZ/St. Louis, MQ*
PD. Boomer

FRANKEE
MARID WINAKS (P, DIDDY
AVHKRIAW(
BEYOMCE 1AL FLP WIHT/Washington, DC*
PO: Jefirey Wyatt
MO Albie Dee

RgVSNQGGV

wNTQ/Syracuse NY*

PD. Tom Mitchel
MO Jimmy Dlsen
2 CHiNG)
12 AR WIFC/Wausau, Wi
055 STONE PO John Jost

APD. Jammim' Joe Malone
M

1% TAMN
e
WWHT/SKratuse NY*
;n Buich C!

KKRD/Wichita, KS*
PD.PJ
MD: Di
GAVN DEGRAW
SMPLE PLAN

WHTF/Tallahassee, FL
OM: Jett Hom
K

WBHT/wilkes Barre, PA®

2 ouTAST

19 UL JON & THE EASTSIDE BOYZ APD AJ

38 FRANKEE

11 MOXCANNON uxmlw

1 LUDACAIS
1 012 1EMINEM

WKRZ/WIIkes Barre, PA”

W A Padden

FLZ/Tampa, FL* MD

OM/PD: Jelt Kapugy aGE Eleven

APD: Toby Knapp GAVIN DEGRAW

MD Stan “The Man’ Priest MELISSA ETHERIDGE
§ AVRIL LAVIGNE JESSICA SAPSON

WSTW/Wilmington, DE*
n

WMGI/Terre Haule, IN PD: john Wilso

PD: Steve ﬂg A?‘(‘E’Em&ﬂml
MO Watt Luem

28 AVRL uva:w LAVIGHE

21 JESSICA SIMPSOM

KFFM/Valuma WA

WVKS/Toledo, OH* " ’f&.sfi‘véfz‘”"‘

OM/PD: Bill Michaels 2 DAREL SEDWCIELD
APD/MD: Mark Andrews 21 BEYONCE LSEAN PAUL
2 KIMBERLEY L0GE
1 JESSICA S
THREE DAYS GRACE
WYCR/York, PA*
PD: Davy Crockett
MD Sal ¥m|nus
WKHQ/Traverse City, MI

OM. Bnan Brachel

PIMO. o Prichar

10 KANYE

u g:f‘;m‘msmrsmm WAKZ/Youngstown, OH"
]

OM: Dan Rivers

WPST/Trenion. NJ*

gmﬁ?%uﬂm WHOTYoungstown, OH*
VELLOWCARD PO John Trout
ouTKasT MD: Lisa Remolds
JESSKASIMPSON
POWERED{:}{

MEDIABASE

*Monitored Reporters
176 Total Reporters

126 Total Monitored

50 Total Indicator

Did Not Report, Playlist Frozen (5):
KGOT/Anchorage, AK
WDBR/Springfield, IL
WMGB/Macon, GA
WPPY/Peoria, IL
WWKZ/Tupelo, MS
Dropped Stations (1):
KQKQ/Omaha, NE
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Are Radio Groups
Overreacting?

Programmers share their thoughts on indecency

ho’d have thought that a “wardrobe malfunction”
would cause this much drama in the broadcast indus-
try? Oh, so now members of the FCC want to launch
an investigation on indecency over the airwaves?
Weren't they supposed to be doing that before the ex-
posure of Janet Jackson’s breast on national television

during the Super Bowl?

That incident and the looming
threat of legisiation to raise indecen-
cy fines from $27,500 to $500,000 has
caused many broadcast groups to
adopt zero-tolerance policies toward
obscene or indecent behavior on the
airwaves. But many have ques-
tioned the future of commercial ra-
dio with such policies. Will it lose its
creativity? Will it be as compelling
and entertaining to its listeners as it
was before the crackdown by the
FCC? And what, exactly, is indecent?

Those questions are on the minds
of both programmers and air person-
alities. Although the media has done
a phenomenal job of reporting the
views of the FCC and people like Vi-
acom President Mel Karmazin, it has
neglected the perspectives of the in-
dividuals who program radio sta-
tions. Are radio groups overreacting
by adopting these zero-tolerance pol-
icies? I asked a few individuals in-
volved in programming for their
views on the situation.

Bruce St. James
PD, KKFR/Phoenix

Overreacting? That's easy for you
to say, since the FCC won't fine
you or take away your ability to do
business on a whim. Welcome to an
election year.

If you think radio is ex-
cited about being put un-
der a microscope, you're
crazy. The most difficult
part for us is the inability
of any government regula-
tory agency to clearly de-
fine the do’s and don'ts. |
Most of us have no desire
to jeopardize our jobs, ca-
reers and broadcast licenses in pursuit
of some wacky bit or stunt.

Having said that, our ideas of in-
decency and those of the distin-
guished 73-year-old senator from
lowa probably differ greatly. When
push comes to shove, he wins. The
only defense we have is to steer
away from the edge until the day
that cooler heads prevail.

Bruce St. James

I liken this era to driving down
the highway. We all speed, yet when
the cop points the radar gun at us,
we don’t have much of an excuse for
violating the law. Well, the FCC has
a ton of new radar guns and a book
of blank tickets and is looking for
speeders. Slow the hetl down!

Fisher
PD, WHZT/Greenville, SC

At what point do we say
“enough” and realize that all we are
doing is sterilizing radio and life in
general? Howard Stern has been on
the air more than 20 years, and we're
suddenly realizing that some things
he says are inappropriate?
Pro-choice is not just a
term for women and
abortion — it’s the listen-
ers’ right to decide what
they want to hear, wheth-
er it's Stern, Limbaugh,
Hannity or Opie & Antho-
ny. We are getting too
close to the government
telling us what to say and
do.

As DJs or air personalities, we are
considered professionals. We are em-
ployed to do a job. If we don’t do a
good job, one that conforms to our
company standards, then
we should be fired. Of all
the things we do daily,
saying “ass” or making
some off-color remark for
the sake of humor is not
something we need to
| second-guess. All these
| restrictions o is limit cre-
ativity, choice and free-
dom of expression, which,
with the current state of radio, we
need more now than ever.

Ebro
MD, WQHT/New York

It is an election year, and the
president has not found the weap-
ons of mass destruction or Osama.
The values in the Bible Belt and the
middle-American special-interest

Fisher

groups that support these politi-
cians are moving these initiatives
forward.

R Dub
PD, KOHT/Tucson

I don’t think radio companies are
overreacting. When it's been made
clear that the FCC is watching and
really starting to crack down more
than ever, it's no wonder corpora-
tions are raising the red flag. Getting
fined hundreds of thousands to mil-
lions of dollars can really hurtacom-
pany. Even worse is getting your li-
cense taken away. Let’s remember,
the No. 1 duty of any D] is to protect
the station’s license. So if we've been
given the word that the FCCison a
mission, why wouldn’t we be on
guard more than ever?

Kid Curry
PD, WPOW/Miami

About four years ago we started
running a sweeper that said, “Kids
under 13 shouldn't listen without
parents.” 1 did this after
continued complaints
about lyrical content. Ear-
lier I had noticed that
ABC’s showing of Saving
Private Ryan was preced-
ed by a disclaimer about
its graphic violence and
language. That cleared
them for airing the “f word”
over public airwaves. |
decided to run the sweeper in an ef-
fort to fend off complaints. If Mr. or
Mrs. Parent listens, they’ll hear us re-
mind children to get their parents’
permission. It works sometimes.

This debate has been a long time
coming. The issue of what’s accept-
able to the mass audience cannot be
defined. Each market is different.
Can the government legislate moral-
ity? And why is radio taking all the
heat? The television industry start-
ed to open this Pandora’s box years
ago. Friends has run in the “family
friendly” hour of 8pm since it start-
ed, and I'still can't let my 14-year-old
daughter watch it.

Jayare

PD, KBMB/Sacramento

| was watching C-SPAN a couple
of weeks ago when Mel Karmazin
spoke before Congress and the FCC
about his new hard-line stance on
"decency” on the airwaves and his
decision to drop Howard Stern. I re-

“The FCC has a ton of new radar guns and a
hook of hlank tickets and is looking for
speeders. Slow the hell down!”

Brice St. James

member thinking that this whole
thing was getting really scary. First,
we have the Telecommunications
Act opening up the hog mentality in
corporate radio. Now, in this new
world of only a handful of conglom-
erates and no independent voices in
the major markets, the censorship is
kicking in.

It seems like Karmazin, in his de-
sire to appease the authorities and
take a hard-line stance, offered Infin-
ity’s creativity as a sacrificial lamb.
The FCC has never had a clearly de-
fined policy with regard to what can
and cannot be said. Their standard
has always seemed to be that if
enough people complain, it must be
indecent and offensive.

F'm afraid that in this new era of
neo-patriotism, where it's un-Amer-
ican to publicly question the presi-
dent, Karmazin's stance is the first
step in removing dissenting voices
from the airwaves. Where will the
line be drawn?

It's aworld where the head of one
of the most powerful media con-
glomerates is so busy following pop-
ular opinion that he can and will of-
fer to slaughter his own creative staff
to appease critics. In the infamous
Opie & Anthony stunt, not only
were the on-air talents fired, but so
were the station manager and pro-

the face of everything our country
was built on.

The bottom line? McCarthyism
lives! The climate since9/11 has rap-
idly turned into the days of the Com:
munism scares of the 1950s. As re-
sponsible broadcasters, none of us
wants to breach the public trust of
our product and the customers we
serve. [t is our duty to provide a
product that serves the communities
that we broadcast in.

What is indecency? The answer is
ambiguous. Clearly, we have done
our part as broadcasters to raise this
question. There are some in the
broadcast community who have
compromised the public trust. For
this, we should be ashamned and
embarrassed. As these actions un-
fold, we are gradually opening the
door for satellite radio to grow and
prosper. This has forced all of us to
review how we entertain our listen-
ers.

We must never forget that the lis-
tener is our customer. We should al-
ways aim for customer service in
everything we do. Finally, we must
never forget the cardinal rule: The
customer is always right.

Mickey Johnson
PD, WBH]J/Birmingham

This isn’t just some random over-
reaction. At some point

gram director. This sends
a clear message to radio
people under the reign of
Karmazin: Pushing the
envelope will get you
fired.

All the while, satellite
radio is growing by leaps
and bounds with no
boundaries on contént.
Karmazin, the FCC and
Clear Channel may just
conspire to eliminate radio as we
know it from the public airwaves in
favor of safe, boring News/Talk.
How long before they are scrutiniz-
ing not just the jocks, but also the
music? These are scary times to be
programming radio.

hY
=

Greg Williams
PD, KDGS/Wichita

Let me begin by saying that be-
fore Feb. 1°no one was talking
about indecency — at least not on
the level at which it grabs head-
lines today. Make no mistake, this
is election-year posturing at its
best. The conservative right wing
has a solid grasp on the power in
this country, and they are taking
advantage of it. For all of us in ra-
dio, this has to be scary. It flies in

www americanradiohistorv.com
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Mickey Johnson

weall have to play by the
rules, and if the FCC
changes the rules or now
wants to enforce the rules,
we have no choice but to
do what they want. Who
wants to take a risk and
get hit witha major fine?
The Stern, Bubba and
Mancow thing has been
going on for way too long,
and it's out of control.

Don't get me wrong. I'm not say-
ing that we should all be squeaky
clean, but, damn, at some point
we've got to be accountable. If 1
owned a major radio group and |
had the possibility of losing one of
my licenses, there’s no way Stern,
Bubba or any one of those fools
would be on my station.

TALK BACK TO R&R!

Do you have questions,

comments or feedback

regarding this column
or other issues?

Call me at 201-459-0750

or e-mail:
dthompson@radioandrecords.com
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WRK WE ARTIST TITLE LABEL(S s pLkTS AJ[?ID%?ILCE e i | fMost Added”
1 € USHERILUDACRIS & LIL' JON Yeah (Arista) 6683 +31 826126 n 841 www.rradds.com
2 2 J-KWON Tipsy (So So Def/Arista) 6104 -49 664653 n 83/0 ARTIST TITLE LABEL(S) ADDS
3 3 CHINGY One Call Away (OTP/Capitol) . 5990 -44 666036 1" 79/0 BEYONCE' fiLIL' FLIP Naughty Girl (Calumbial 47
5 o LUBACRIS Splash Waterfalls (Jef Jam South/IDJMG) 4403 +76 487554 12 810 TAMIA Questions (Flektra/EEG) 28
4 5 TWISTA f/KANYE WEST & JAMIE FOXX Slow Jamz (Atlantic/ 4223  &78 517393 15 830 mgT”:g:e'[:gﬁ:':;:’l‘et‘r'r; m;;:/ VPrAtsntic }g
9 Q MARIO WINANS f{P. BIBDY [ Don’t Wanna Know (Bad Boy/Universall 4070 +470 476270 8 7612 8:BALL & MJG You Don't Want Drama (Bad Boy/Universal g
7 @  JAY-Z Dirt Off Your Shoulder (Rac-A-Fella/IDJMG) 3973 +212 426743 11 1710 ALICIA KEYS [f 1 Ain't Got You () 8
6 8  CASSIDY fIR. KELLY Hotel (J/ 3583 -340 475122 20 7710 LIL' FLIP Game Over (Sucka Free/Loud/Columbia) 1
10 9 EAMON F**kIt{I Don't Want You Back) (ive) 3466 10 320416 16 66/0 :h"‘“’gmﬂlﬁl’fﬁf /3’,”””/’”””””" ;
8 10 YING YANG TWINS fiLIL' JON & THE EASTSIDE BOYZ Sait Shaker (7V7) 3355 374 356774 17 7610
" m G UNIT f/JOE Wanna Get To Know You finterscope) 3024 +154 387452 10 791
13 @ PETEY PABLO Freek-A-Leek (Jive/ 2694 +240 247829 1" 75(2
17 &  USHER Burn (4rista) 2646 +764 284133 3 m
12 14 KANYE WEST Through The Wire (/?oaAfe//a//D./Mb‘/ 2001 -517 260583 15 72/0 Most
37 @ D12 fIEMINEM My Band (S/rady//nterscopg} 1967 +1222 200733 2 1314 IncreasedPlays
|20 16 T.I. Rubber Band Man (Grand Hustle/Atlantic) 1738 -1 156074 12 65/0 —
16 17 RUBEN STUDDARD Sorry 2004 (J} 1707 224 174530 " 62/0 . By
’ 24 @ OUTKAST Roses (Arista) 1698 +241 128545 4 6511 D12 fIEMINEM My Band (Shady/nterscapel 1722
15 19 NICK CANNON Gigolo (Jive/ 1679 -262 185789 19 6310 USHER Burn (Arista/ +764
22 @ JENNIFER LOPEZ f/R. KELLY Baby | Love U (Fpic/ 1658 +120 107271 5 44/0 K. WEST f/S. JOHNSON All Falls Down (Roc-A-Fella/iDJMG)  +523
14 21 BEYONCE' Me, Myself And | (Columbial 1558 -394 174415 18 600 M. WINANS /P. DIDDY | Don't Wanna Know (Bad Boy/Universall - +470
2 @  TWISTA Overnight Celebrity (Atiantic) 1505  +361 146150 4 7312 ;’m:giFﬂ‘::i“”’f";ﬁggx’gm — =
23 @ BRITNEY SPEARS Toxic (Jive/ 1498 +28 112062 % 34/0 TWISTA Overnight Celebrity (Atiantic) +361
28 @ LIL' FLIP Game Over (Sucka Free/l oud/Columbia) 1494 +202 160566 6 58/7 SEAN PAUL I'm Still InLove With You (VP/Atlantic/ +357
30 €D SEANPAUL I'm Still In Love With You /VP/Atlantic) 1491 +357 231015 15 67713 | OUTKAST Roses Arista/ +24
21 26  SLEEPY BROWN f/OUTKAST I Can't Wait (interscope) 1670 128 63462 g gz | VEVCYPABLO FeskAlieck b il
19 27 MISSY ELLIOTT I'm Really Hot (Gold Mind/EFlektra/EEG) 1388 373 124041 9 70/0
34 @ FRANKEE F.U.R.B. (Independent) 1360 +468 133171 2 92
36 @ KANYE WEST f/SYLEENA JOHNSON All Falls Down (Roc-A-Fella/lDJMG) 1282 +523 183759 3 72|16
25 30  YOUNG GUNZ No Better Love (Def Jam/IDJMG) 1219 220 136888 9 50 | New & Active
31 @ AVANT Read Your Mind (Geffen) . H51 +55 140021 18 42/0 DO OR DIE f/TWISTA & JOHNNY P. Do U? Rap A-Lot
27 32 M.LEEf/J.PHA & S.BROWN Luv Me Baby fFo’ Reel/Universal) 1143 -178 91933 6 631 Total Plays: 377, Total Stations: 22, Adds: 1
26 33  WESTSIDE CONNECTION Gangsta Nations (Capitol) 1135 -248 104307 20 58/0 MR. VEGAS Pull Up (Delicious Viny!/Geffen)
32 34 JUVENILE fIMANNIE FRESH In My Life (Cash Money/Universal) 865 154 75458 12 390 | Total Plays: 377, Total Stations: 10, Adds: 1
€D  BEYONCE fiLIL' FLIP Naughty Girl (Columbia) 825  +405 85986 1 5947 | JOEfIG UNIT Ride Wit U Live/
4 . Total Plays: 375, Total Stations: 32, Adds: 6
33 36 70O SHORT f/LIL' JON Shake That Monkey /Short/Jive) 812 -90 94280 20 35/0 o
38 37 JAGGED EDGE What It's Like (Columbia) 728 I T e ok s S PP
35 38 ALICIA KEYS You Don't Know My Name (/) 728 -131 148098 16 56/0 CHRISTINA MILIAN D It Low fisand/DIMG)
42 @ BLACK EYED PEAS Hey Mama (A&M/interscope) 718 +36 24899 1 29/0 Total Plays: 301, Total Stations: 27, Adds: 5
49 40  TECH NINE Here Comes Tecca Nina (M S € Music) 692 -20 26554 6 36/1 CYPRESS HILL What's Your Number? (Columbiz)
41 41 KELIS Trick Me (Star Trak/Arista) 660 25 33982 3 430 | TotalPlays: 253, Total Stations: 23, Adds: 2
50 @ ALICIA KEYS If | Ain't Got You fJ/ 635 +199 77328 2 45(8 PITBULL fILIL" JON Culo (7V/7/
39 43 RYAN DUARTE You Universal 631 82 82670 15 3o | oA Fis 253 TotalStatons: 1, Adds:3 ,
46 @ NBRIDAZIGEMINI SoFly (Upstairs B0B 468 32298 5 Bl | fiary e e duay (el ‘
44 45  BEENIE MAN fiMS. THING Oude (Virgin/ 543 -69 80327 1 3210 T.0.K. Gal You Lead (VP
43 46 BABY BASH Shorty Doowop /Universal) 540 -101 69451 18 2210 Total Plays: 208, Total Stations: 12, Adds: 3
45 47  KNOC-TURN'AL f/SNOOP DOGG The Way | Am {L.A. Confidential/Elektra/EEG) 488 -69 24546 7 3410 GUERILLA BLACK Guerilla Nasty (Virgin/
meur> ) J0JO Leave (Get Out) /BlackGround/Universal) 442 +137 36653 1 283 | Total Plays: 201, Total Stations: 17, Adds: 5 .
@ DILATED PEOPLES fIKANYE WEST This Way (Capitol) 440 +126 32886 1 38/6 S T
49 50  TRILLVILLE Neva Eva (BME/Warner Bros.) 408 -29 44701 14 231 Songs ranked by total plays I
86 CHR/Rhythmi repprters, Monitored alrplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airpiay week of 3/7- 1_ Detailed station playlists for al! R&R
13. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below I
No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds reporters are available on the web at
do not count toward overall total stations playqu asong. Most Increased Plays lisls‘the songs with the greatest week-to-week increases in total plays. Total Aydience equals Average www.radioandrecords.com.
Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from | | e S
the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc - T |

|
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RANK ARTIST TITLE LABEL

USHER fILUDACRIS Yeah (Arista)

J-KWON Tipsy (So So Def/Arista)

MARIO WINANS f/P. DIDDY | Don’t Wanna Know (Universal)
CHINGY One Call Away (OTP/Capitol)

YING YANG TWINS Salt Shaker (TV7}

CASSIDY f/R. KELLY Hotel (J/

JAY-Z Dirt Off Your Shoulder (Roc-A-Fella/IDJMG)

PETEY PABLO Freek-A-Leek (Jive/

LIL* FLIP Game Over (Sucka Free/Loud/Columbia)

LUDACRIS Splash Watertalls (Def Jam South/\DJMG)
TWISTA f/K. WEST & J. FOXX Slow Jamz (At/antic)

G UNIT Wanna Get To Know You finterscope/

KANYE WEST /S. JOHNSON All Fails Down (Roc-A-Fella/lDJMG)
TWISTA Overnight Celebrity (At/antic/

SLEEPY BROWN f/OUTKAST | Can't Wait finterscape/
TRILLVILLE Neva Eva (BME/Warner Bros.)

D12 My Band (Shady/Aftermathi/interscope)

T.1. Rubber Band Man (Grand Hustle/Atlantic)

Lucas
Asst. PD/MD, WWKL/Harrisburg

D12 featuring Eminem’s "My Band”
(Shady/ Aftermath/ Interscope): It's typical
Eminem — a fun song with a great hook.

Christina Milian’s “Dip Jt Low” (Def
Soul/IDJMG): The girl will be a superstar.
And it doesn’t hurt that she’s hot either.

of rotation any time soon. It gets two snaps,

Monitored airplay data supplied by Mediabase Research, a division of

a double circle and a kiss.
POWERED[]]

This Week’s Hottest Music Picks

Girl” (Columbia): We're 300+ spins into this
already. Good callout, solid phone story. It's
a hit.

Christina Milian’s "Dip It Low”: [t's sub-
tle but has a good sound. Just into regular
airplay.

Jay-Z’s "99 Problems” (Roc-A-Fella/ID-
JMG): He’s three for three from The Black
Album for us. I'm confident this will follow.

19 YOUNG GUNZ No Better Love (Def Jam/IDJMG) Marie Cristal
20 BEYONCE Naughty Girl (Columbia) MD, WWKX/Providence Mary K.
21 BEENIE MAN f/MS. THING Dude (Virgin/ D12 featuring Eminem'’s “My Band”: MD, WBHJ/Birmingham
22 SEAN PAUL f/SASHA I'm Still In Love With You (VP/Atiantic) This song makes me laugh every time[hear ~ Twista featuring Kanye West's “Over-
23 JUVENILE f/MANNIE FRESH In My Life {Cash Money/Universal) it. With the phones blowing up for thissong  night Celebrity”: Doing well in requests.
24 NICK CANNON Gigolo (/ive/ more and more every day, it will be crack- Juvenile’s “Siow Motion” (Cash Money/
25 KANYE WEST Through The Wire (Roc-A-Fella/iDJMG) ing people up all the way to No. 1. Universal): This record screams “Birming-
26 MR. VEGAS Pull Up (Delicious Vinyl) Usher’s “Burn” (La Face/Arista): I love  ham.” It's getting huge requests, and it's big
27 OUTKAST Roses /Arista) this song! - in the clubs.
28 JOE IG UNIT Ride Wit U Uive) Kanye Wiesl (mafring ‘yleena Preston Lowe

) Johnson's “All Falls Down” (Roc-A-Fella/
29 USHER Burn fArista) . . . MD, KOBY/Austin, TX

’ ’ IDJMG): This song will not be falling out

30 MISSY ELLIOTT I'm Really Hot /GD/dMIIId/E/Ek{/ﬁ/EEG/_ Usher’s “Burmn”: This is buming up the

request lines.
OutKast's “Roses” (1.a Face/ Arista): This

i ' .S ked [ for the airph K of ; . " ]
g/’;_rg/’f;e©?$z_’\§%°’;z i s MEDIABASE Mark Adams one’s coming up roses; it's another hit for
PB, KXJM/Portland, OR OutKast.

Twista featuring Kanye West's “Over- Twista featuring Kanye West's “Over-
. =~ r €y et night Celebrity” (Atlantic): Huge for us  night Celebrity”: Not sure if he is an over-
T r / o A\ ‘ — T h{ immediately. Already top five in callout. night celebrity, but [ think he’s got another

1 | - ,‘J i - Beyoncé featuring Lil Flip’s “Naughty one.

st e a— o—

Please Send Your Photos

R&R wants your best snapshots (color or black & white).

Please include the names and titles of alt pictured and send them to:
R&R, c/o Keith Berman: 10100 Santa Monica Bivd., 3rd Floor,

Los Angeles, CA 90067

EmaifT kberman@radioandrecords.com

D12 fIEMINEM My Band (Shady/Aftermath/interscape)

CHRISTINA MILIAN Dip It Low (Def SoullDJMG)

TWISTA f{KANYE WEST Overnight Celebrity (At/antic)

N.E.R.D. She Wants To Move (Virgin)

BEYONCE fLIL FLIP Naughty Girl (Columbia)

KANYE WEST fi]SYLEENA JOHNSON All Falls Down (Roc-A-Fella/IDJMG)

Thank You, Radio! Applauding 65 Years of Community Service

The name, March of Dimes, was originated by Eddie Cantor on his radio show in 1937
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CHR/RHYTHMIC _

o March 19, 2004

TE THE MUSIC

America’s Best Testing CHR/Rhythmic Songs 12 +
For The Week Ending 3/19/04

voweneol 7 \IEIABASE
Persons Persons Persons
| Artist Title (Label) W LW Familiarity Burn  12-17 18-24 25-34
USHER f/LUDACRIS & LIL’ JON Yeah (Arista) 442 438  98% 15% 457 438 419
CHINGY One Call Away [DTP/Capitol) = 420 427 92% 17% 4.27 4.30 388
MARIO WINANS f/P. DIDDY | Don’t Wanna Know (Bad Boy/Universal) 412 409 63% 7% 4.18 4.01 4.26
TWISTA f{KANYE WEST & JAMIE FOXX Slow Jamz (Atiantic) 409 414 96% 33% 4.02 415 408
OUTKAST The Way You Move (4rista) 405 405 99% 47%  3.66 4.04 4.23
J-KWON Tipsy (So So Def/Arista) 404 4.06 82% 19% 4.27 4.02 386
JAY-Z Dirt Off Your Shoulder (Roc-A-Fella/iDJMG) 404 405 80% 16% 421 398 397
YOUNG GUNZ No Better Love (Def Jam/IDJMG) 39 384 58% 8% 4.16 377 3715
OUTKAST Hey Ya! (Arista) 393 392 100% 57% 354 396 405
CASSIDY f/R. KELLY Hotel 392 403 96% 27% 410 390 368
RYAN DUARTE You (Universal) 3.92 - 48% 7%  3.67 4.10 4.00
KANYE WEST Through The Wire (Roc-A-Fella/\DJMG) 389 396 87% 30% 3.82 381 404
G UNIT /JOE Wanna Get To Know You finterscope/ 389 388 72% 12% 3N 4.05 382
BRITNEY SPEARS Toxic (/ive) 388 376 94% 30% 4.08 395 369
LUDACRIS Splash Waterfalls (Def Jam South/\DJMG) 388 389 83% 20% 3.98 397 375
RUBEN STUDDARD Sorry 2004 (/) 387 375 92% 28%  3.81 384 374
EAMON F**k it {| Don’t Want You Back) (Jive/ 384 399 94% 3% 3.98 401 347
AVANT Read Your Mind (Geffen/ 384 - 62% 22% 3.5 381 387
MURPHY LEE f/JAZZE PHA & SLEEPY BROWN Luv Me Baby (Fo’ Reel/Universal) 3.71  3.71 56% 13% 3.90 374 338
WESTSIDE CONNECTION Gangsta Nations /[Capitol/ 373 372 82% 25%  3.64 383 367
SLEEPY BROWN f/OUTKAST | Can't Wait f/nterscope/ 373 380 63% 12% 3.40 360 391
BEYONCE' Me, Myselt And | (Columbia) 372 366 98% 45%  3.63 359 383
NICK CANNON Gigolo (Jive/ 367 379 96% 37% 3.80 376 332
ALICIA KEYS You Don't Know My Name £/ 363 359 96% 48%  3.10 1.60 4.07
YING YANG TWINS f/LIL" JON & THE EASTSIDE BOYZ Salt Shaker (TV7) 358 372 91% 36% 3.96 349 32
MISSY ELLIOTT I'm Really Hot /Gold Mind/Elektra/FEG) 357 364 83% 23%  3.61 346 353
PETEY PABLO Freek-A-Leek (/ive/ 340 351 62% 18% 3.76 342 290
T.1. Rubber Band Man (Grand Hustle/Atlantic) 337 343 61% 21%  3.80 323 kAL
JENNIFER LOPEZ f/R. KELLY Baby | Love U (Fpic/ 3.29 - 2% 23%  3.29 323 3.26

Total sample size is 380 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total familiarity
represents the percenlage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs
must have 40% familiarity to appear on survey. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music
test based on the format/music preference. RateTheMusic.com results are not meant to repiace callout research. The results are intended to show opinions of participants
on the the internet only. Rate TheMusic is a registered trademark of Rate TheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300.

ARTIST: Slum Village
LABEL: Barak/Capitol

By MIKE TRIAS/Assoclate Editor

lum Village officially intro-

duced themselves to the hip-
hop community with Fantastic
Volume 2in 1999. A couple of years ago they moved from the
underground to the foreground with “Tainted,” taken from their
sophomore set, Trinity: Past, Present and Future. Now the De-
troit rappers are back, continuing their smooth ways with “Self-
ish,” the lead single from their upcoming spring album, De-
troit Deli (A Taste of Detroit).

Slum Village originated in the Conant Gardens neighbor-
hood in Detroit, where rappers Baatin and T3 joined forces
with Jay Dee. As a producer, Jay Dee was already making a
name for himself on tracks for The Pharcyde, A Tribe Called
Quest, De La Soul and many others. Though Slum Village never
released their demo album, Fantastic Volume 1, tracks from
the CD made their way around the scene, building Slum Village's
legend and gaining the crew respect from some of rap’s finest.

“Selfish” is a midtempo cut with an old-school vibe. The
song draws elements from Aretha Franklin's “Call Me,” with
the track itself dominated by a looping piano sample laid over '
ajazzy beat. The old-school vibe comes as no surprise, seeing
that the track was produced by Kanye West, who, along with
John Legend, guest stars on “Selfish.” Lyrically, the cut finds
the boys rapping about the multiple women they are infatu-
ated with and how they selfishly want every one of the ladies to
themselves. Though the lyrical content may appeal more to
men, women will still be drawn to “Selfish” for its sheer mack
appeal.

\_ RateTheMusic.com data is provided by Medi. R h, a division of Premiere Radio Networks. Pt V4
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Urban Radio’s Zero-
Tolerance Dilemma

Do songlyrics cross the line of what’s deemed indecent?

ith the House of Representatives passing the
Broadcast Decency Enforcement Act of 2004, the radio
industry is expecting even more changes in the com-
ing months on top of the zero-tolerance policies many
companies have already adopted. The Senate is look-
ing at an even together version, and it's expected that
President Bush will sign bill into law, allowing the
FCC to hike the maximum fine for the airing of inde-
cent broadcasts from $27,500 to $500,000.

Historically, Urban and Urban AC
stations haven't had the same concerns
as other formats in terms of shock jocks
or programming that could be deemed
indecent. In fact, in the past the Urban
format was arguably one of the most
sensitive to concerns about lyrical con-
tent in songs. | can recall when Marv J.
Blige's “Not Gon’ Cry” faced major ob-
jections from programmers because it
contained the word “ass.”

In recent years, however, with the
radio wars heating up and society’s
mores changing with the times, Urban
radio has altered its standards — for
better or worse, depending on your
point of view — to allow words and
content that could be considered by
some to be indecent or objectionable.

Patently Offensive

Most programmers believe they
aren’tcrossing the line as long as they
don’tair any of the infamous “seven
dirty words.” The FCC, however,
defines an indecent broadcast as con-
taining “danguage or material that, in
context, depicts or describes, in terms
patently offensive as measured by
contemporary community standards
for the broadcast medium, sexual or
excretory organs or activities.”

How many songs on the radio today
depict or describe sexual activities?
Whether you personally believe that
songs like this are art or trash, the fact
18, your company may soon be scruti-
nizing the songs you play. And while
many may feel that playing the edited
versions of such songs protects them,
others say they will go the extra mile
toensure they are not crossing the line.

Emmis/New York VI/GM Barry

Mayo says, “Yes, | do think there will
be more scrutiny. Our company has
already rolled out its zero-tolerance
policy, and we're taking a very con-
servative position. This includes re-
examining what our jocks are saying
and how our mixers mix and looking
at the lyrical content of
songs.

“Personally, as a former
journalism student, | have
mixed feelings about this.
There are definite concerns
about the First Amend-
ment, and there is little
clarity on where, exactly,
the line is. But on the oth-
er hand, as a responsible
broadcaster and a parent
of three children — two of whom are
teenagers — I do have concerns over
how far radio goes at times.

“The real challenge for the FCC and
for us asbroadcasters is that commu-
nity standards in New York City are
far different from community stan-
dards in even a major market like
Chicago. It's a conundrum.”

Heightened Awareness

Others agree that Urban radio needs
to take this seriously. Cumulus Direc-
tor/Urban Programuming Ken Johnson
says, “We might not see the same kind
of focus from the government that, say,
Howard Stern is getting, but when they
need to, they will use lyrical content in
songs to get their point across. It may
noteven be the government. It could be
some conservative group or one politi-
cian whocould makean example of one
song, one artist or one station. There will
be a heightened awareness over lyrics

“Labels say that sex sells, but if that’s all they
are marketing and pushing, then of course it's

going to sell.”

Terry Base

Ken Johnso;

that hasn't been there for quite a few
years.”

Johnsan believes that it’s no coinci-
dence that this is all taking place dur-
ing a presidential election year. “This
isall tied in to the bigger issue of con-
solidation and deregulation,” he says.
“You have two opposing sides politi-
cally, and they’re going to use what-
ever ammunition they feel they need
to win their case in the forum of pub-
lic opinion.

“This all started with the fact that
Janet Jackson bared her breast on na-
tional television during a family-ori-
ented program, the Super Bowl. If she
had done it on MTV or HBO, we
would not have this uproar. You can
see more breast shots up close on a

drama like NYPD Blue, but-
1 the issue has become a
jumping-off point for any
number of groups, from
conservative religious ones
to liberal free-speech sup-
porters, who are cach tak-
ing it and using it to sup-
port their beliefs.”

Citadel OM /Charleston
Terry Base acknowledges
the changing times, add-
ing, “l can’t predict what will happen,
but it can’t hurt to be prepared.”

Tightening Up

Mayo says Emmis has taken its first
step in dealing with the indecency is-
sue. “The president of our company
and the legal department held a web
conference with all GMs, jocks, mix-
ers and programming staff from for-
mats that might be affected. The
entire WQHT (Hot 97)/New York staff
participated.

“During the call we laid out the
company’s position and tried to ex-
plain what, exactly, was going on be-
hind the scenes. We also took ques-
tions from the staff. While no specific
songs were discussed, we did decide
that we would be looking at re-edit-
ing songs, editing things that hadn’t
been edited before and tightening up
edits that we currently play.”

Johnson says, “There hasn’t been a
discussion with my PDs yet, but there
will be shortly, to discuss specific
songs and concerns. Most program-
mers understand what’s going on.
These are public companies. They cer-
tainly don’t want to be the cause of
their station getting a $100,000 fine.
That could kil their budget or, worse,
kill their career.”

If songs come to the station witha

“This is all tied in to the bigger issue of
consolidation and deregulation. You have two
opposing sides politically, and they’re going to
use whatever ammunition they feel they need
to win their case in the forum of public

opinion.”

Ken Johnson

radio edit, provided by the label, in-
cluded, why all the concern? Base ex-
plains: “Most stations only play the ra-
dio edit, and with music systems in
place, like Prophet, it's hard to make
a mistake. But when you really listen
to these songs, the edits don’t change
the context of what they’re saying,
and even some radio edits are still in-
your-face blatant. You know what
they are insinuating.

“I mean, if you edit out the ‘it," but
leave in the ‘sh,” how is that eliminat-
ing the word? Not to mention that the
mix shows are playing songs without
the benefit of a Prophet system, so
there’s always the chance something
could slip by.”

The ‘Real’ Version

Which begs a bigger question:
How did we get here in the first
place? “There are a couple of issues
to consider,” Johnson says. “Num-
ber one, what you couldn’t say 10
years ago on the radio is simply
more acceptable in general in soci-
ety today. Number two is that hip-
hop artists have created a musical
art form that seems to have reached
and touched the younger genera-
tion. They write songs with lyrics
sometimes explicit in nature — that
relate to them.

“And not only do the artists not
want their messages censored, neither
do these younger listeners. | don’t
hear as much about listeners com-

ing, then of course it's going to sell. [t's
like the old saying, Which came first,
the chicken or the egg? I wish the mu-
sic industry would take a hard look at
whatit's pushing and how it is affect-
ing young lives and maybe even cre-
ating some of the societal ills that
plague our community.

“Maybe the fact that I have a fami-
ly now has changed my perspective,
but maybe that’s not a bad thing.
Maybe everv PD should ask them-
selves, if they had an 8-year-old,
would they allow her to listen to their
station?”

The Extra Mile

For WGCI-FM/Chicago OM Etroy
Smith, pushing the envelope in terms
of lyrical content has never been an is-
sue. “I always ask myself, especially
since | found God several years ago,
‘Do we really need to go there?” he
says, adding that asking that question
has now become second nature for his
entire staff.

“When | sit in a music meeting
with [Asst. PD/MD] Tiftany Green
and she’s pushing a song for airplay,
she’ll automatically chime in, ‘I'll
clean it up before we put it on,’
meaning she will do the appropri-
ate edits,” he says.

WGCT has always been known for
performing additional edits on top of
the labels’ radio edits. It's even been
known to ask artists to record custom
edits so certain songs could get air-

plaining about lyrical con- ——————— Play. “Even as WGCl has

tent taday, whereas in the
early ‘90s you heard com-
plaints from listeners all
the time over songs that
wouldn’t get a raised eye-
brow today. I've even had
some college students who
will give back the clean
version of a CD, asking in-
stead for the ‘real’ version.”

“That's the troubling
part, that there aren’t as many com-
plaints as before,” Base says. “It ap-
pears the listeners are desensitized,
and that’s troubling to me.” Base says
he blames the reeord industry. “As
programmers, our choices are limited
to what they put out,” he says.

“That’s where the competitive forc-
esinradio programming kick in. If I'm
not playing ‘Shake It Like a Salt Shak-
er’ and the crosstown station is, that
could hurt my ratings, which, ulti-
mately, puts my job at risk. And as
long as our jobs are on the line, | don't
see it changing.

“Labels say that sex sells, but if
that's alt they are marketing and push-
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Terry Base

moved toward targeting a
younger demo, we're still
very popular with the 25
54 listeners, anctthat won't
change,” Smith says.

“Considering that, we
have to be sensitive to their
likes and dislikes. | also
believe that listeners ex-
pect a certain standard of
class from WGCI. While
other stations may play other versions
of songs, we will always go the extra
mileto play a version that is up toour
level, rather than lowering our stan-
dards.

“People may laugh when | say this,
but [ don’t think I could program in a
market like New York, where those
sort of lyrics are not only accepted,
they are expected. When Mystikal
came out with ‘Shake Ya Ass,” there
was no question that we would only
play the ‘Shake It Fast’ version. To this
day we still edit out the a-word in
Mary J. Blige’s ‘Not Gon” Cry." | be-
lieve you can still win by being clean.
Just look at someone like Bill Cosby.”
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3 4 RUBEN STUDDARD Sorry 2004 1) 3194 288 445621 12 6710 8-BALL & MJG You Don't Want Orama (Bad Boy/Universal) 36
6 @  JAY-Z Dirt Off Your Shoulder fRoc-A-Fellai0JMG) 3097  +208 451662 11 670 | SLUM VILLAGE Selfish Barak/Capitol Pl
l 5 @ JKWON Tipsy /So So DeffArista) 3029  +133 388171 3 64N JILEHG Uﬂ"sThRit:; Wi:( u W’Z Y gz
8 7 C #1R. KEL 3 66 MONICA ould’ve Known Better
7 8 T\‘I\VSI:IT[:\YH:(ANYELVTIEHSO;EI&/‘./I/AMIE FOXX Slow Jamz (Atiantic) iggi 432 ;3:5132: :: ﬁﬁ:g eSS (5, IR lE oo o)
GUERILLA BLACK Guerilla Nasty Virgin/ 6
n 8 T.I. Rubber Band Man (Grand Hustle/Atlantic) 2070 67 238772 13 63/0 LIL’ FLIP Game Over (Sucka Free/L oud/Columbia) 5
| 13 ) ALICIAKEYS If | Ain't Got You /) 2037  +200 294541 5 651 | CALVINRICHARDSON Not Like This (Holywaod) 5
9 11 BEYONCE Me, Myself And | (Columbial 1970 481 260494 19 570 | WYCLEFJEANTSHARISSA Take Me AslAm () :
10 12 YING YANG TWINS f/LIL' JON & THE EASTSIDE BOYZ Salt Shaker /7V7/ 1906 264 221977 16 55/0
15 @ SLEEPY BROWN fOUTKAST | Can't Wait finterscope/ 1863 +45 204440 8 631
14 14 YOUNG GUNZ No Better Love (Def Jam/IDJMG) 1793 40 241525 10 59/0 Most
177 @ G UNIT fIJOE Wanna Get To Know You finterscope) 1mas  +173 26885 8 s |IncreasedPlays
16 ) PETEYPABLO Freek-A-Leek ive) 1674 +82 180030 12 603 =
29 @ USHER Burn (4rista) 1654  +726 201288 2 64 | wanst e woms o
24 @ MARIO WINANS f/P. DIDDY I Don’t Wanna Know (Bad Boy/Universall 1475 +330 222286 4 b4/4 USHER Burn {Arista) +726
20 @ AVANT Don't Take Your Love Away (Geffen) 1474 +93 182725 5 6111 JANET JACKSON | Want You (Virgin/ +423
2t @) LILFLIP Game Over (Sucka Free/Loud/Columbia) 1420 +99 133215 6 585 ;-V&f::;ff-;"{:gg?':'n"”ms UW;" W/Z:;:fa//z%ﬁa +‘;;:
12 21 KANYE WEST Through The Wire (Roc-A-Fela/iDJMG) 1417 487 211860 16 590 | oo st i
18 22 JUVENILE IMANNIE FRESH In My Life (Cash Money/Universal) 1255 216 126680 18 4700 | yav.2 Dirt Off Your Shoulder (RocA-FeliOIMG) +208
31 @ JANET JACKSON | Want You (Virgin/ 1219 +423 132176 3 650 | ALICIAKEYS If | Ain't Got You 4/ +200
22 €@ SEANPAUL I'm Still In Love With You (VP/Atlantic) 1212 +7 225626 7 5211 | GUNITHJOE Wanna Get To Know You dnterscope/ 4illg
2% @ TRILVILLE Neva Eva (BMEMarner Bros) M3 418 106175 1B B0 | L e e e i
26 @ JAGGED EDGE What It's Like (Columbia) 1114 +110 125519 7 50/0
19 27 ALICIA KEYS You Don't Know My Name ( 1069 353 118500 19 67/0
3¢ @D KANYEWEST fISYLEENA JOHNSON All Falls Down (Roc A-Fella/0JMG) 1027 +415 141463 3 66/8
23 29 MISSY ELLIOTT I'm Really Hot (Gold Mind/Elektra/EEG) 1027 145 108027 9 530 |New &Active
28 €D TAMIA Questions (Elektra/EEG) 1003 +60 99153 5 61
30 €D BEENIE MAN fIMS. THING Qude (Virgin/ 894 +23 153528 7 4210 WYCLEF JEAN fISHARISSA Take Me As | Am 0
27 32 OUTKAST Hey Ya! (Arista) 877 98 129175 15  44/0 Total Plays: 255, Total Stations: 27, Adds: 5
33 €D MUSIa Whoknows (Def SoullDIMG) 856  +133 85551 6 520 JOE fiG UNIT Ride Wit U five/
32 €  ATL Maket Up With Love (Noontime/Epic) 810 +57 58159 5 511 Total Plays: 254, Total Stations: 44, Adds: 22
37 € TWISTA Overnight Celebrity (Atiantic/ 678  +169 80619 3 m MARQUES HOUSTON Because Of You (7.L.6 /E£6)
47 €@ OUTKAST Roses (Aristal 658 +283 68620 2 a7 | |ro 48 ToulSiaons 30 Rk
! 36 € JUVENILE Slow Motion (Cash Money/Universal 590  +60 60414 5 10 'ngr 'Pgl';;': '2“3;'“;;':"’8"’; ’;fﬂ’;’s”g‘;”’;”d’fjs 1
| 41 €D  MEMPHIS BLEEK f[T.l. AND TRICK DADDY Round Here (/foc-A-fe/Aa//ﬂJMG/ 494 +15 45361 g 180 LS TEG A ETFUEERYE RES i B B
36 33 M.LEEf/J. PHA & S.BROWN Luv Me Baby (Fo’ ReellUniversal) 490 40 39203 5 2710 Total Plays: 238, Total Statoss: 19, Adds: 0
n 42 40  JACKI O Slow Down (Poe-Boy/Sobe/Warner Bros.} 463 10 37801 4 410 GUERILLA BLACK Guerill Nasty Vigin
@ CARL THOMAS Make It Alright (Bad Boy/Universal) 455 +163 44275 1 46/4 Total Plays: 139, Total Stations: 32, Adds: 6
: 43 42  JAY-Z Encore (Roc-A-Fella/lDJMG) 453 -4 102381 8 110 CALVIN RICHARDSON Not Like This Holywood)
@® BEYONCE' f/LIL’ FLIP Naughty Girl (Columbia) 47 +138 78303 1 64/63 Total Plays: 184, Total Stations: 27, Adds: 5
38 44  KEYSHIA COLE Never (Geffen) 402 -99 28429 7 29/0 TECH NSNE Here Comes Tecca Nina (M S € Music/
45 @ EAMON F* K it | Don’t Want You Back) (ive) 392 +3 31824 3 140 Total Plays: 135, Total Stations: 14, Adds: 0
48 @ DWELE Hold On (Virgin/ 379 +6 32023 3 360 gg:l';T;::d‘/g;“fT m@anm 0. A1
40 47 MASTERP Them Jeans (New No Limit/Koch) 368 431 21072 9 370 o S
@  JENNIFER LOPEZ fiR. KELLY Baby | Love U (£pic/ 1Y 41T 2TB 1 D | e e 2
@ R. KELLY Happy People (ive/ 315 +153 60743 1 10
44 S0  JAY-Z Change Clothes (Roc-A-Fella/DJMG) 307 4141 35547 18 44i0 Songs ranked by total plays
e e e e ot s s b . e aongwin e et mreace n piys s pacod | | Delailed station playlists for all R&R
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the totai number of new adds officially reported to R&R by each reporting reporters are available on the web at
isr:zig?ar:.pslao;lsgsT l;;l:};:s;zﬂ ges :ggaslg?\ ‘rllgrtat;oeu& L?tv;;:ﬁool;lre;’aelrl Stg:]asl fit'::]t;gnnsuerlliyei:lgf slong. Most Increased Plays lists the songs yvith_the greatest week-to-week increases www.radioandrecords.com. '
| b als A Qua or plays (times 1.00). Each daypart on each station is assigned an AQH number. Average ]
| Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc.

"Powergold offers us limitless options with scheduling criteria and has integrated with all our

other systems seamlessly. The reliability, customer service, and support that the folks at
: Powergold have provided us have been exactly what any customer could ask for.”
—
f ® Dan Turner, Vice President

Con)
. ] M
Programming Services &
The Leaders in Advanced Music Scheduling Software for Windows 98/ME/NT/2000/XP

Call us and we'll make it EASY for you to switch.
Sales: 1-800-870-0033 ® Support: 501-821-1123

Download a free trial version at www.powergoid.com
info@powergold.com
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America’s Best Testing Urban Songs 12 +
TE T/ MUsic For The Week Ending 3/19/04
powereo[17 | EDIABASE
.Persons Persons Persons

Artist Title (Label) ™w LW Familiarity Burn  12-17 18-24 25-34
USHER fILUDACRIS & LIL' JON Yeah (Arista) 458 447 100% 14% 452 464 417
CHINGY One Call Away (OTP/Capitol) 435 434 97% 18% 430 44 4.00
JAY-Z Dirt Off Your Shoulder (Roc-A-Fella/IDJMG) 426 412 86% 12% 4.8 4.16 422.
J-KWON Tipsy (So So Def/Arista) 426 415 86% 15%  4.08 413 3.96
LUDACRIS Spiash Watertails (Def Jam South/IDJMG) 420 420 92% 18% 4.16 4.16 4.14
TWISTA fIKANYE WEST & JAMIE FOXX Siow Jamz (At/antic) 414 412 98% 6% 4.09 414 3.95
CASSIDY f/R. KELLY Hotel &/} 413 40 97% 24%  4.05 415 3.75
G UNIT f/JOE Wanna Get To Know You finterscope/ 413 4.08 81% 13%  4.08 412 3.98
KANYE WEST Through The Wire (Roc-A-Fella/l0JMG) 403 399 94% 5% 401 4.02 3.98
YOUNG GUNZ No Better Love (Def Jam//IDJMG) 401 389 M% 10%  3.96 4.05 in
BEENIE MAN fIMS. THING Dude (Virgin/ 3.99 - 45% 6% 4.05 4.20 372
AVANT Read Your Mind (Geffen) 395 392 79% 25%  3.88 3.99 3.56
ALICIA KEYS If | Ain't Got You () 393 403 63% 1% 40 4.15 3.63
MISSY ELLIOTT F'm Really Hot (Gold Mind/Elektra/FEG) 391 3.80 90% 18% 3.90 407 344
RUBEN STUDDARD Sorry 2004 () 388 387 96% 28% 378 389 3.46
TAMIA Questions (Elektra/EFG) 3.88 - 4% 8% 3.80 389 3.54
YING YANG TWINS fiLIL' JON & THE EASTSIDE BOYZ Salt Shaker (TVT) 384 397 97% 36% 37 379 347
JAGGED EDGE What It's Like {Columbia) 384 397 56% 8% 3.69 3.83 333
PETEY PABLO Freek-A-Leek (ive/ 383 381 67% 14% 3.76 3.70 3.89
SEAN PAUL I'm Still In Love With You (VP/Atlantic) 381 399 89% 26% 379 3192 3.40
SLEEPY BROWN fIOUTKAST | Can’t Wait /Interscape) 381 372 14% 18%  3.92 3.98 3.76
BEYONCE' Me, Myself And | (Columbia) 380 3.80 98% 48%  3.82 398 334
OUTKAST Hey Ya! (Arista) 378 374 100% 65%  3.80 3.82 3.73
AVANT Don't Take Your Love Away (Geffen/ 3718 377 48% 8% 3.7% 3.98 3.22
ALICIA KEYS You Don't Know My Name £/ 372 370 96% 48% 381 3.95 339
T.1. Rubber Band Man {Grand Hustle/Atiantic) 358 357 13% 22% 3.37 334 3.45
TRILLVILLE Neva Eva (BME/Warner Bros.) 352 348 70% 28% 342 347 3.30
LIL' FLIP Game Over (Sucka Free/Loud/Columbia) 345 - 43% 1% 3.21 3.32 3.00
Total sampie size is 404 respondents. Tolal average lavorability estimates are based on a scale of 1-5_ (1=0islike very much, 5 = like very much). Total thep 9
of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs must have 40% lamrllanty to appear on Survey.
Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based onthe format/music preference. Rate TheMusic.com resufts
are not meant to rep/ace callout research The /esu/!s are /nrended to show opinions of participants on the me Internet only. Ra!eTheMusrc lsareg:sfered rrademark olRateTheMusrc com. The

SN

( Indicator

BEYONCE' fiLIL" FLIP Naughty Girl (Columbia)
SLUM VILLAGE Selfish (Barak/Capitol)

8-BALL & MJG You Don't Want Drama (Bad Boy/Universal)

Songs ranked by total plays

Recurrents

OUTKAST The Way You Move (Arists/

AVANT Read Your Mind (Geffen/

JAGGED EDGE Walked Outta Heaven (Columbia)

R. KELLY Step In The Name Of Love five)
YOUNGBLOODZ fiLIL' JON Damn! {Arista)

LIL' JON & THE EASTSIDE BOYZ Get Low (7V7)

KELIS Milkshake (Star Trak/Arista)

M. LEE f{J. DUPRI Wat Da Hook Gon Be (Fo’ ReellUniversal)
YOUNG GUNZ Can't Stop, Won't Stop [Def Jam/IDJMG)
JOE More & More (Jive/

BEYONCE' f/SEAN PAUL Baby Boy (Columbia)

CHINGY Right Thure (OTP/Capitol)

ASHANT! Rain On Me (Murder inc. /OJMG)

LUGACRIS H/SHAWNNA Stand Up (Def Jam South/IDJMG)
50 CENT In Da.Club (Shady/Aftermathiinterscape)
MONICA So Gone ()

AALIYAH f[TANK Come Over (BlackGround/Universal)

308
885
187
Ikl
694
466
433
31
333
332
320
3
297
288
n
262

204

/Reporters

WAJZ/Albany, NY*

PO Sugar Bear

APD Wonder an:n

5 B(V!)V‘CE L"RLIP
UN(Y

KEDG/Alexandria. LA
OM/PD: Jay Stevens
MD. Wade Hampion

1 SLUMVILLAGE

WHTA/Atlanta, GA*
PD: Jerry Smokin B
APD Dimilris Stevens
MD: Ramana Debreaux
5 MARIO WINANS P DIDDY
B-BALL AMJG

WFXA/Augusta, GA*

PDMD: Terrence Bibb
g BSVUIKZE' AR FLIP
J

G UNIT
WYCLEF JEAN USHARISSA
B-BALL & MIG

-

w.lZD/Bnoxl Ms*
0 snonotmt il

3.0 3 box-
FEAL 4005 ? c&tvulg S;‘clwnosou
1A VILLAGE J
s B-BALL & MG
i MONICA
KBCE/Alexandria, LA SUGA FREE
am& James Alexander
: Derek Monette
2“ we WBOT/Boston, MA*
SLUMVILLAGE PD/MD: Lamar "LBO" Robinson
SLUM VILLAGE
1 BEYONCE'tLIL' FLIP

WBLK/Butfalo, NY*
3 BEYONCE I/LIL FLIP
1 wu .

8-BALL AMJG

WSSP/Charleston, SC*
OM Jay Philgott

n PO il Maguire
WVEE/Atlanta, GA' AP0 nal Bo- Stentlt
PD: Tony Brown 1 uum LLA BLACY
MD: Tosha L
7 PETEY PABLD BEVORCE VLI P
R
BEYONCE tA1L"
WYCLEF JEAN SHARIS: WWWZ/Charleston, SC*
KANYE WEST USYLEENA JOHNSON OM/PD: Terry Base
MD. Yonni Rude
6 a[voncrmurur

| DM/PO/MD: Ron Thomas Jom; UNIT
AL 8-BALL & MUG
2 BEYONCE' tLIL'FLIP SLUM VILLAGE
WPRW/Augusta, GA* WPEG/Charlotte®
'P‘% ‘r""r Sne PD. Tem Avery
MD: Deon Col
§ SEYORCE WL PP SEYONCE UL AP
3 GOERLABLAK BISTMVEEACE
B-BALL & MIG
WJTT/Chattanooga, TN*
WERQBaltimore, MD* PRt Longeeus)
o ot kP
2 BEYONCE VLIL'RLIP SN
wEMTX/Baton Rouge, LA* WM%JVE"'C%W ne
iroy Smith
',‘,}’ sz%ucz el 'F"L'I'; APO/MO. Tiftany Green
i JUURP
1 PETEY PABLO
AT s
WPWX/Chicago, IL*
KTCX/Beaumont, TX* PD: Jay Alan
% MxllgA KEYS Mg S McToweN
1 BEYONCE A1 FLIP
E‘w&cf - 3 Mﬂ? v&vlmgsw DiooY
B-BALL & MIG
SLUM VILLAGE
) e 16 ot
WBUV/Biloxi, MS* MONICA
OM. Wahter Brown

WIZF/Cincinnati, OH*
PD. Tem momn

3 9&3«2[ ni FUP

WENZ/Cleveland, OH*
OM/PD: Kim Johoson
#D. Eddie Baver
ST YSYLEENA JOHNSON
BEYONCE #LIL" FLIP

WHXT/Columbia, SC*
PD: Chris Connors
APD: Bill Black
r‘a;!) snamu Mmc.e
EIGH]
1 ssvom:[ vm e

Sl UM VILI.AGE
MONICA

WFXE/Columbus, GA
Sales Mana r Angela Verdejo
OM: Cheryt Davis
PDMO. iehul Soul
12 BEYONCE YLIL'FLI
8 8»!&[ & MG
3 SLUMVILLAGE

WCKX/Columbus, OH*
PD: Paul Sirong
MD: Warren Slevens

2 UL
1 BEYONCE LIL" FLIP

KKDADallas, TX*
FOMD: Skip Cheatham
No Adds

WDTJ/Detroit, MI*

6 SLUM VILLA(
5 BEYONCE' lILIl AP

WJLB/Detroit, MI*
PO KJ Hol
APD/MD: Kris Kel
5 WYCLEF JEAN ISHARISSA
1 MONICA
1 BEYONCE tAIL" FLIP
1 SLUMWVILLAGE
8-8ALL & MIG

WJJN/Dothan, AL
oanmn Jamar Witsan
BEYONCE P
3 S AGE

WZFX/Fa neville, NC*

PD: .leﬂ Amiersan
APD: Mike Tech
1 GUER‘LLABLACK

BfVUNCE VLIL FLIP

WTMG/Gainesville, FL*
POMD: Scott Hinds
APD. Terence
13 BEYONCE'
1 JOE 1G UNI
1 MISTA
SBALLAMUG
SLUM VILLAGE

rown
AR FLP

VKANDI ALt

. Kirkland
“YLIL FLIP

KANYE WEST YSYLEENA JOHNSON

WIKS/G reenville, NC*
D: B.
BEY

WJIMZ/Greenville, SC*
OM: Tony Fields

APD: Karen Blang

MD: Doug Davis

No Adds

WEUP/Huntsville, AL*
OM sme Murvy
J Damcls
44 TWISTA
3 CALVIN RICHARDSON
MONICA
BBALL & MIG

WJM/Jackson, MS*
0M/PD/MD: Stan Branson
APD Afice Dixon
AONICA
EEVUNCE L IGATR
s BAu & MJG
SLUM VILLAGE
WRJH/Jackson, MS*
POMO Sleve Posion
9 BEYONCE'ULIL'FLIP
3 st
2 JOE UG UNIT
B-BALL A MJG
MONICA
WJBT/Jacksonville, FL*
oM Ball Austin
PO G-Wi
BEYONC&E LIL'AIP
SUUMVILLAGE

KPRS/Kansas City, MO*
OM: Andre Carson

D/MD. n Fears
5 BEYONCE L FLIP
2 MONICA
KliZ/Killeen, TX
DM: Tim Thoma:
PDMD The Babysmev
8 a(vonct ML RP
KRROAatayetie, LA®
PD/Mn Jvhn innitf
WEST USYLEENA JOHNSON

i) Bm)uct WILCRIP
I E

WYCLE) FJ[AN {/SHARISSA
CALVIN RICHARDSON

WOHHA ansing, MI*
POMD: Brant Johnson
6 JOE VG Ul
3 BEYONCE (L AP
SLUM VILLAGE
wﬂTF/Lexmgton KY*
D' Jay Ale xander
3 JOE 1G UNIT
1 MONICA
1 BEYONCE 1L FLIP
$-BALL &
SLUM VILLAGE

KIPR/Little Rock, AR*
OM/PDMD: Joe Booker

2 SLUM VILLAGE
2 MISTANAKED YXANOI ALY
MO
BEYONCE YL FLIP
JOE 1/G UNIT
BBALLAMIG
KKBT/Los Angeles, CA*
Sales Manager. Nancy Leichter

PO Rob Scmnm
BEYONCE VLN " FLIP

WUBT/Nashville, TN*
PD/MD. Pamela Amse
1 E(VDNCE IL'RIP
BALL & MJG

KNOU/New Orleans, LA*

WOUEMNew Orieans, LA*

. OM. Carla Boalner
wGZE/Lomsvllle. KY* PO Aveh Watson
PO: M 15 BEYONCE 1L FLIP
MD. cmm Hamson 8 TAMIA
BEYONCE UAIL" FLIP 5 ULFLIP
HANYE WEST USYLEENA JOHNSON CARLTHOMAS
WFXMMacon, GA WBLS/New York, NY*

OM;PD/MD Raiph Meachum
55 USH[ZR LUDACRIS & LIL JON

40 JAY-
40 MISSY ELLIOTE

WHRK/Mempms N®
PO Nal Be

AP/MD: Devin Steet
BEVONC, l/LIL Fup

WEDR/Miami,

PD;MD Ceﬂnc Holl{-ood

WMIBMiami, FL*

OM: Ao Roberts

PD: Dign Summers

4 SLEEPY BROWN tOUTKAST
2 BEYONCE' LIL AP

WKKVMIwaukee_ wi*
Colemn

MD Bal
BEYONCE tLIL” ALIP
l GUERILLABLACK

WBLX/Mobile, AL*
OM: Jim Mahanay
DMD Reuben
BEYONCE #LIL" FLIP
8-BALL 8 MIG.

WIHT Montgomery, AL
Sales Manager: Amessa Matdox
OMMD. Michael Long

PD: Oamyl Eiliot

81 ALICIAKEYS

2 B(VOM:E‘VU I RLIP

WNPL/MNashviile, TN*
OM: Jim Kennedy

PD: Darrell Johnson

MO erJx Walker

BEVDP‘CE I/lIL AP
CARL Tt
8 BALL & MIG

PO Viny Brown
MD. Deneen Womack
4 BEYONCE UL ALIP

WWPR/MNew York, NY*
PO: Michael Saunders
MD: Marg Melende:
28 JKWON
6 BEYONCE' tLIL"FLIP
3 PETEY PABLO
CARL THOMAS
WOWIMNorfolk, VA*
0. Enc aels
& BEYONCE ULILALIP
2 AVANT
CALVIN AICHARDSON
KVSP/Dklahoma City, OK*
PD. Terry Monday
MD: Eddie Brasco
3 BEYONCE 1LIL FLIP
i JOE VG UNIT
8BALL & MIG
SUUM VILLAGE
KBLR/Omaha. NE*
PO/MD: Bryam McCain
2 JOE VG UNT
2 BEYONCE tLIL'RUIP
8BALL & MG
SLUMVALLAGE
WUSLUPhiladelphia, PA*
PD Thea Mitchem
MD: Coke-Lan! Kimbrough
48 BEVONCE' WLIL'FLIP
36 KANYE WE
5 LLRIP
WAMO/Plttsburgh, PA*
OMPD Benrve “Geo’ Cook
MD: Kode Wre:
£ Bivmi M.IL AP
swmvuw,[

quK/Ralelgh NC*
I:y

M vn\ 1ander
1 BEVONCE n FLIP

WBTJRichmond, VA*
PO: Aaron Maxwell
APD/MD Mike Streel

No Adds

WCDXMichmond, VA*
YONCE' ULiL"FLIP

WDKX/Rochester, NY*
OM/PD. Andre Marcel
APO Jim Sordan

Ev’c‘?‘srgw AP

I4 ﬁlUMVlLLAG[
RILLA BLACK
4 ROKVSHAGGV

WTLZ/Saginaw, MI*
PO/MD Eugane Brown
P{VD‘ "[ WL FuP

I WEAS/Savannah, GA

OM: John Thomas
PD_Sam Nelson
APDMD: Kenya Cabine
| INICA
sfvouc& VLI AP
1 B-BALL & MK
KETTlShrevepon LA®

rl(vom:s n FLIP

anu!snouswu

SLUMVILLAGE

MISTA NAKED EXANDY ALL
KDKS/Shreveport, LA*

OM/PO/MD: Guenn Echols
1 MARID WINANS 1/P. 01DDY
MARQUES HOUSTON

KMJ)/Shreveport. LA*

PDMD John Long
¥ BEYONCE' ULIL FLIP
B-BALL 8 MG
MONICA

KATZ/St. Louis, MO*
OM. Chuck Alkins
D Owht Sone

5 MM .JMNA'JSII' DIDOY

1 KANYE WEST USYLEENA JOHNSON

WFUN/SL. Lows, MO*

POIMD Craig Black

© KANYE WEST USYLEENA JONNSON

WTMP/Tam)
DM’PD Louis

ey Ced
IMl 'ABxK[[ ‘sz

Il BB‘“ & M

KJMM/Tulsa, OK*
PD. Terry Monday
APD/MD. Aamn Bemnard
15 JOE

1 nuON

UNI'

AL FLIP
8-BALL & MG
SLUMVILLAGE

WESE/Tupelo, MS
DM: Rick Stevens
PO jet Lee

unammaﬂ

M0 Juian “Ds XTC™ Vaughn
10 SLUMVILLAGE

WKYS/Washington, DC*

PO Daryll Huckaby
MD Innw Jler

BEVONCE' tLIL' FLIP
6 CARL THOMAS

Ky WJIKS Wilmington, DE*
o MD: Manuel Mena
MONICA UDNCl '/U FLIP
BEYONCE tLIL FLIP
JOE ¥G UNIT E‘Blll & M.IG
*Monitored Reporters
80 Total Reporters POWERED!:}'{

69 Total Monitored

11 Total Indicator

MEDIABASE

Did Not Report, Playlist Frozen (1):

wiBB/Macon, GA

Most Added' w

_J
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URBAN

R&R asks radio DJs for the hottest records jumping off.

th'\

&= %" 7 —

DJ Ir|e .
Mixer, WEDR/Miami

Dirtbag featuring Timbaland's “Here We Go" (Independent): Dirtbag
is on fire. After standout cameos on Monica's “Get It Off” and Violator's
“Keep Doin’ It,” he's off on his own now with a club banger. Definitely check
for this one. ® Journalist's “Indestructible” (Independent): Journ finally
has the hit he’s been waiting for. This record is already doing big things in
mix show and the clubs. @ Mims'“l Did You Wrong” (independent): Mims
iIs making a huge impact on the mix show right now, and this record is
growing every day. # Jacki O’s “Slow Down” (Poe-Boy/Sobe): Jackie O
is on the controversial tip with this record. Her play on words about other
female rappers over a bangin’ beat keeps your ears ringin’.

DJ Irie

Aundre Russell
PD, KJLH/Los Angeles

On May 15 we're holding our
sixth annual Gospel Fest at Knott's Berry Farm. Last year the event drew
close to 10,000 listeners. KJLH/Los Angeles is basically all Gospel on
Sunday. | host Spread the Word, which is a music show. It started out
as a two-hour program conceived by myself and station
owner Stevie Wonder, and it has grown to six hours now.
We are one of the highest rated shows on Sunday in the

city. @ After that show, we air a program called /n the
' Spirit from 6-10 pm, which is a combination of music and
talk, with lots of participation from listeners who call in.
We cover subjects from religion to relationships to issues
like education and violence in the community. & Because of the suc-
cess of our gospel programming, we decided to celebrate with the Gos-
pel Fest, and it's been a huge success. This year we have scheduled
to perform Fred Hammond, Rizen and The Williams Brothers, among
others. We cover both the traditional gospel and inspirational artists of
today. Before the Gospel Fest, KILH has the annual Women’s Health
Forum, which is coming up in a couple of weeks. This is an Bvent that
started out as a small gathering and has grown into a major event for
us. It's a way for our listeners to go out and get health information for
themselves and their families. It includes wellness booths, breast can-
cer awareness information and self-exam clinics. This is our third year,
and each year the on-air staff gets more involved. Even our male per-
sonalities get involved, by encouraging the women in their lives to
take an active role in their own health. We'll broadcast live from the fo-
rum all day. We're also about to bring back our spring cash contest,
the Money Phone. It's a great cume- and TSL-building contest. We ask
listeners to write in with their name and contact number, along with those
of two friends. When we call you, you have to tell us the song we’re
playing right at that moment. If you can, you win $1,003. Thursday is
Double or Nothing, so you can win $2,006. People love it!

P10 STATS

ARTIST: Calvin Richardson
LaBEL: Hollywood

CURRENT PROJECT: 2:35 PM

IN STORES: Now

CURRENT SINGLE: Not Like This
HomETOWN: Monroe, NC

8y DANA HALL/URBAN EDITOR

Personal Stats: Born into a large
musical family, Calvin Richardson
started singing at an early age. His
mother formed a gospel group called The
Willing Wonders, of which Richardson
was the youngest member. But Rich-
ardson’s true love was R&B. As a child he
befriended fellow Monroe gospel singers
K-Ci and Jo Jo Hailey, who later formed
the multiplatinum R&B singing group
Jodeci. Their success gave Richardson
hope that he, too, would one day make it
in the world of R&B.

Influences: Often compared to the
great soul singers of R&B’s past,
Richardson cites Sam Cooke, Otis Read-
ing, Charlie Wilson, Bobby Womack,
Marvin Gaye and Donny Hathaway as
his musical influences.

The Album: The album’s title, 2:35
PM, pays homage to both a beginning and
an ending. It marked the end of a long
year working on his sophomore album, as
well as the exact time his son Souljah was
born. The albumn features Richardson’s
writing and singing skills and the work
of songwriter Raphael Saadiq, who co-
wrote and produced “She’s Got the Love.”
Richardson co-wrote two songs on
Saadiq’s Grammy-nominated 2002 al-
bum. Instant Vintage. 2:35 PM also fea-
tures the work of producers Mike City
("Cross My Heart”), Young RJ (“Put My
Money on You”) and The Underdogs (who

produced the current single, “Not Like
This”).

Richardson also worked with the pro-
ducing team of Jake and Trev, whose
work with Tyrese has given them several
hits. In fact, it was through these produc-
ers that Richardson met Tyrese, develop-
ing a relationship that would help
Richardson understand the tumultuous
music industry. He says, “Lately. Tyrese
has been like a mentor for me, helping me
with the bumps in the road that come
with working in the music business.” Up-
and-coming Detroit rap trio Slum Village
are also featured, on the song “You Got
Me High.”

Past Successes: His first album,
Country Boy, was released on Universal
Records in 1999. He toured with Rafael
Saadiq in 2002.

See him: On tour with Tank on March
19 in Columbia and March 20 in
Greenville, SC. Solo on March 25 in Sa-
vannah. GA: April 1 in Houston; April 2
in Dallas: April 3 in Austin: and April 10
in Rochester, NY. With Frankie Beverly
and Maze on April 17 in Washington, DC;
and solo April 24 in New York, May 1 in
Cincinnati and June 12 in Chattanooga,
TN.

I{Urban AC Reporters

Stations and their adds

WLXC/Columbia, SC* WFLM/. Pierce, FL*
PO: Dw&wulmms OM/PDMD: Mike James
Wou No Adds

WWIN/Baltimore, MD*

PO: Tim Watls

APD/MO: Keih Fisher
JANET JACKSON

KNEK/Lafayette, LA
PD/MD: Joha Kinnitt
7 TAMIA

o

MONICA
WWDM/Columbla, SC*
KOXL/Baton Rouge, LA® PO. Mike Love
OM_JeH Jarmigan MD: Lori Mack
PD/!A&W: Verman T TAMA

KOKYAittle Rock. AR*

OM_Joe Booker

PDMD: Mark Dylan
MONICA

WOMG/Greenshoro, NC*
] POMD: AC Stone

No Adds
TAMIA
UAMONT DOZIER
WAGH/Columbus, GA
OM: Brian Walers

PO/APD Queen Rasheeda
MD: Edward Lewis
BAR-KAYS.

WBHKBirmingham, AL*
OMPD Jay Dz

on KMJQ/Mouston, TX*
APD/MD. Darryl Johnson
No Adds

PD Tom Calococci
MO: Sam Choice
JANET JACKSD:

KJLH/Los Angeles, CA*
PDMD: Aundrae Russell
TAMIA

WRNB/Dayton, OH*

KJMS/Memphis, TN*
OMPD J.D. Kunes
No Aads

LCAndianapalis, IN* PD: Nate Bell
WMGL Chrarlestan, SC b gl Afnﬁéééﬁncmhn

OM/PD Terry Bas: il
APD’MD Belmda Pamr WMP Garth Adams.
T

WHOT/Miami, FL*

PO: Derrick Brown

APD/MO: Karen Vaughn
9 TAMIA

WMXD/Detroit, MI* wris:
DM: KJ Holig ckson.
D, Jamiltah Mohammag OM/EDMD3tan ransim

APD. Oneil Stevens. TAMIA
MD: Sheila ;.mle LAMONT DOZIER
ENVOGUE

WBAV/Charlotte *
POMD: Terri Avery
TaviA

WJIMRMilwaukee, WI*
PD/MD: Lauri Jones

WUKS/Fayetteville, NC* Wi0biacksomville; FL*

WVAZ/Chicago. IL* POMD: KJ Brooks No Adds
OM/PADZ/ Elroy i [nERcmeRe No Adds
APD/MD. Armando Rivera IR Couriniee;
L wuu
BARKAYS
I WMCSMilwaukee, Wi
3 n: ity, MO* Sales Manager: Penelope Slewart
WZAK/Cleveland. OH® WOZZfFlint, MI* Ao o Ly, MO OM: Steve Scoi

DM/PD Kim Johnson
MD. Rush

PD; Jerold Jackson MD: Trey Michaels PD/APD/MD Tyrane Jackson
No Adds No Adds LM

~
listed alphabetically by market
WDLT/Mobile, AL* WVKL/Norolk, VA* WLVH/Savannah, GA WHUR/Washinglon, DC*
OM: Jim Mahanay OM. Dick Lamb OM: Brad Kelly PD/MD: Dave Dickinson
PD: Steve Crumbley PD;‘MD Don London PD/MD: Gary Young s
MD: Kathy Barlow No A APD Jewel Carter
No Adds Y T
KMJM/SL, Louis, MO*
OM/PD: Chuck Atlans
WOQKNashuille, TN® WCFB/Orlando, FL* ity o
PO/MD: Dermick Corbeft P e otk !‘[I’Ptl\aﬂld/\gashmglun oc*
s N WIMX/Toledo, OH* 0 5ike e
PD: Rocky Love No Adds
MD. Brandi Browne
CALVIN RICHARDSON
WYBC/New Haven, CT* o
OM: Wayne Schmit WDAS/Philadelphia, PA*
PD: Juan Castillo OM: Thea Mitchem
APD. Angela Malertia PO Joe Tamburro
o Adds APD/MO: Jo Gamble
Na Ads
POWERED{:}{
WYLDNew Orleans, LA* “ FI" A B A QF
OM: Carla Boatner i V] V] V]
PO: A Appleberry WFXC/Raleigh, NC*
3 ST oson A ey *Monitored Reporters
4 TAMIA
WRKS/New York, NY* 46 Total Reporters
M. IJM"BMMIIE" WIS Rich 4. VA e,
P Toya Bea: m . =
(3 f-vne Gustines Mcn,..?."m,.e, 42 Total Monitored
Lié"‘u“ 3 —_—
4 Total Indicator
WSVY/Norlalk, VA* S oande. YA
b POMO: R .
OMPD i Myekisels W Did Not Report, Playlist Frozen (1):
o { ONT 0OZIER WRBV/Macon, GA
— S/
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< URBAN AC TOP 30

~ & March 19, 2004

| WK WK ARTIST TITLE LABEL(S) A AT AJ%%‘;&E e ™o o
[ 1 1 RUBEN STUDDARD Sorry 2004 (J/ 1236 -30 152383 12 420
l 2 2 LUTHER VANDROSS Think About You /) 1058 83 124925 17 42/0
’ 3 3 BEYONCE' Me, Myself And | [Columbia) 975 23 123857 8 3710
4 4 ALICIA KEYS You Don't Know My Name (/) 793 -146 92192 19 42/0
l 5 5  AVANT Read Your Mind (Geffen) 735 -116 86574 22 40/0
7 6  JOE More & More (/ive/ 683 -34 88777 22 40/0
| 9 7 KEM Love Calls (Motown/Universal) 669 -26 91459 58 320
] 8 8  BABYFACE The Loneliness (Arista) 669 -33 63782 9 38/0
10 9 GERALD LEVERT Wear It Out (Elektra/EEG) 653 -33 54893 8 40/0
l 15 @ ALICIA KEYS If [ Ain't Got You (J/ 573 +142 88501 3 330
1" 11 R.KELLY Step In The Name Of Love (ive/ 570 -57 69393 44 21/0
| 6 12 OUTKAST The Way You Move (Arista) 564 -166 90766 14 10/0
I 12 13 WILL DOWNING A Million Ways (GRP/VMG) 559 -42 42608 24 32/0
17 @ TEENA MARIE Still In Love (Cash Money/Universal) 558 +177 67274 4 3712
13 15 SMOKIE NORFUL ! Need You Now /EM/ Gospel) 486 47 60531 48 30/0
{14 16 SILK Side Show /Liguid §/ 435 -2 39387 13 3072
I 16 17 JAGGED EDGE Walked Outta Heaven (Columbia) 375 -23 38150 16 20/0
23 @ JANET JACKSON | Want You /Virgin/ 374 +129 32596 2 35/4
l 18 @ VAN HUNT Seconds Of Pleasure (Capitol) 367 +10 27739 16 3on
19 @ ANTHONY HAMILTON Charlene (So So Def/Arista) 334 +15 21974 5 2410
22 @ DWELE Hold On (Virgin/ 313 +55 43162 L 2611
[ 2 @ MUSIQ Whoknows (Def Soul/l0JMG) 283 +38 33224 4 192
2 23 JAVIER Beautiful UR (Capitol) 275 -26 16692 1" 26/0
‘ 20 24 ERYKAH BADU Back In The Day Motown/ 250 64 18387 20 22/0
25 @ HIL ST. SOUL Pieces (Shanachie/ 240 +8 18228 6 1842
I 26 @ KINDRED THE FAMILY SOUL Stars (Hidden Beach) 239 +12 29412 13 15/0
28 @ EN VOGUE Ooh Boy (33rd Street/Funky Girl) 193 +26 16300 3 211
| 27 28  MUSIQ Forthenight (Def SouliDJMG) 183 -36 27754 18 16/0
@ AVANT Don’t Take Your Love Away (Geffen) 143 +35 17176 1 n
30 @ GOAPELE Closer ({Columbia) 143 +12 10712 2 14/0

| 42 Urban AC reporters. Monitored alrplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 3/7-3/13. Bullets appear on songs gaining plays or remaining flat from previous week. if two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total statlons playing a song. Most increased Plays lists the songs with the greatest week-to-week
increases Intotal plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station s assigned an AQH number.
| Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc.

New & Active
| RHIAN BENSON Stealing My Peace Gf Mind (0KG) TAMIA Questions (Flektra/EEG)
Total Plays: 141, Total Stations: 18, Adds: 0 Total Plays: 28, Totai Stations: 14, Adds: 14
| CALVIN RICHARDSON Not Like This (Hatlywood
Total Plays: 103, Total Stations: 17, Adds: 2 MONICA U Should've Knawn Better /)
’ JESSE POWELL Did You Cry Liguid 8) Total Plays: 3, Total Stations: 13, Adds: 11
Total Plays: 78, Total Stations: 14, Adds: 2
' CREA U Lied (dezra) LAMONT DOZIER | Hear A Symphony (Jam Right/WEA Distribution)
| Total Plays: 68, Total Stations: 11, Adds: 1 Total Plays: 0, Totai Stations: 6, Adds: 6

I Sengs ranked by total plays

MEDIABASE
Most Added’

www.rradds.com

ARTIST TITLE LABEL(S) ADDS
TAMIA Questions (Flektra/EG) 14
MONICA U Should've Known Better (// n
LAMONT DOZIER | Hear A Symphony (/am Right/WEA Distribution) 6
JANET JACKSON | Want You (Virgin/ [
TEENA MARIE Still In Love (Cash Money/Universal) 2
SILK Side Show {Liguid 8) 2
MUSIQ Whoknows (Def SouliDIME) 2
HIL ST. SOUL Pieces (Shanachie) 2
CALVIN RICHARDSON Not Like This Hollywood) 2
JESSE POWELL Did You Cry fLiguid 8 2
Most
IncreasedPlays
TOTAL
PLAY
ARTIST TITLE (ABEL(S) INCREASE
TEENA MARIE Still In Love (Cash Money/Universal) +177
ALICIA KEYS If ) Ain't Got You (J/ 142
JANET JACKSON | Want You (Virgin/ +129
PATTI LABELLE New Day fIsiand/I0JMG) +72 |
PHARRELL f1JAY-Z Frontin (Star Trakidrista) 70 |
FLOETRY wannaBwhereUR... (DreamWorks/Interscope) +70 |
DWELE Hold On (Virgin/ +55
CALVIN RICHARDSON Not Like This (Hollywood) +39
MUSIQ Whoknows (Def Soul/0JMG) +38
AVANT Don't Take Your Love Away (Geffen/ +35
Most
Played Recurrents |
TOTAL
ARTIST TITLE LABEL(S) PLAYS l

GERALD LEVERT U Got That Love (Call It A Night} (Elekura/E£G) 373

LUTHER VANDROSS Dance With My Father (J/ 334
HEATHER HEADLEY | Wish | Wasn't (RCA/ 313
JAHEIM Put That Woman First (Divine Mill/Warner Bros.) 287
ARETHA FRANKLIN Wonderful (Arista) 285
TAMIA Officially Missing You (Elektra/tEG) 239
KINDRED Far Away (Epic) 218
FLOETRY Say Yes (DreamWorks/Interscope) 204
DWELE Find A Way (Virgin) 188
JAHEIM Fabulous (Divine MilyWarner Bros.) 164

Detailed station playlists for all R&R
reporters are available on the web at
www.radioandrecords.com. !

* EventTape®

* BunchaBanners™
* FlashBags™

* BumperStickers
* Ponchos

* KeyTags
StadiumCups

i

Party Z20ne Party Zone Party Zone Party Zone I

- FirstFlash!

6528 Constitution Drive * Fort Wayne, Indiana 46804
Fax: (260) 436-6739 * www.firstflash.com

Wil 1-800-21 FLASH

1-800-213-5274

WwwWWwW. americanradiohistorv.com
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COUNTRY

Super Sessions, Straight
Talk & Hot New Music

CRS-35 news and commentary

nce again the Country Radio Seminar had a little
something for everybody. From a kickoff dinner hon-
oring our pioneers to thought-provoking panels to clos-
ing-banquet performances by future stars, these few
days in Nashville served to inform, invigorate and en-

tertain.

Hall Of Fame Dinner A
Winner

Leading off CRS week for the first
time was the Country Music Disc Jock-
ey Hall of Fame induction dinner,
sponsored by RLG. Jaybird Drennan,
Bob Duchesne, Jerry King, Dr. Bruce
Nelson and Don Rhea were inducted,
and MCA /Nashville Chairman Emer-
itus Bruce Hinton received the Presi-
dent’s Award for service to the CRB.
Additionally, Alabama were honored
with the Lifetime Achievement Award.
BNA's Lonestar and RCA’s Jeff Bates
were there to pay tribute to country’s
all-time best selling band.

As wonderful as the dinner was, it
was really great to see all these guys
hanging around the seminar for a few
days afterward. I spoke with all of
them at one time or another, and they
were all thrilled that many of today’s
broadcasters had come up to talk with
them.

The CRB hit a home run by mov-
ing the dinner from June to the Tues-
day before the CRS. Paraphrasing
CMDJHOF Committee Chairman
Dale Carter, it's great to have the din-
ner as the “front door” to CRS week,
where we can all remember the past
betore we talk about the future.

Let's hope that next year the sched-
ule makers get together so the dinner
is not opposite any of the broadcast-
company showcases. By the time the
CMDIJHOF event was announced, the
radio and label showcases were al-
ready scheduled, and it was too late
to change them. The conflict kept
away more than 100 people who
might have wanted to attend this
wonderful tribute to the Country for-
mat’s pioneers.

CRS 35 Overview

More than 2,800 people attended
some or all of CRS-35 — and that
doesn’t include the hundreds of non-
registered industry folks who crashed
the Renaissance Hotel’s Bridge Bar
every night in search of stars, pro-
grammers and tree drinks. Local in-
dustry-ites seem to have figured out
that you don’t have to register to meet
and gree‘t(the radio and record folks;

just spending a few hours at the
Bridge Bar will do the trick. Perhaps
thisis due to the ever-increasing price
of registration and the availability of
one-off tickets for an event like the
Town Hall Meeting, with three label
presidents, but, whatever the reason,
it's not good for the CRS.

The official CRB release says over-
al} attendance for this year’s Country
Radio Seminar was up, largely due to
the inclusion of attendance figures
from two supplemental events. The
Country Radio Broadcasters reported
1,913 full-seminar registrations for
CRS-35, with 920 other participants in
the form of Country Music DJ Hall of
Fame attendees and Town Hall Meet-
ing registrants. Adding in those
events, the total for CRS-35 was 2,833
attendees.

Clint Black was CRS-35's opening
keynote speaker. During his address,
with yours truly as interviewer, Black
described the artist-ownership mod-
el at his new label, Equity Records.
Noting that artists who pass the gold
threshold receive an ownership stake,
Black said, “The more artists join the
label, the smaller my ownership be-
comes.” But he added that the upside
is “sharing in something bigger than
your own career.”

Black then previewed hilarious TV
spots promoting his album, featuring
comedian Kevin Nealon as a record-
store clerk proclaiming that Black’s
new music is “better than the old
crap.”

Black also explained his reluctance
to go back into the major-label system,
cautioning the audience about the un-
derstandable ramifications of the pres-
sures those companies are under. He
said, “Being afraid to make music that
challenges the listener, being afraid to
make music [for fear] of its being sto-
len, is bad for music.”

The Artist and Radio Humanitari-
an Awards were also presented dur-
ing the CRS opening ceremonies. Last
year’s Artist Humanitarian Award
winners, Lonestar, presented this
year’s honor to a very surprised Brad
Paisley, who dedicated his award to
Country radio, pointing out how

much he has learned about giving
back from broadcasters. “Thanks for
teaching me a great lesson,” he said.

KZILA/l.os Angeles received the
large-market Radio Humanitarian
Award. The medium-market honor
went to WQMX/ Akron, and KGEE/
Midland, TX was the small-market
winner.

Loaded Questions

The week’s best attended panel fea-
tured label heads Joe Galante of RLG,
Luke Lewis of UMG and John Grady
of Sony. Moderator Charlie Cook began
the session by asking if the WB layoffs
sent chills up their spines, to which
Lewis quipped, “We're already freezing
to death.” He added, however, “We've
all got muiltiple imprints and promotion
teams. We could lose those.”

Cook queried Grady about last
year’s Dixie Chicks controversy, to
which Grady said, “I don’t think the
punishment fit the crime.” Lewis
called the controversy “oppressive.”

About the continuing file-sharing
issue, Galante said, “We should have
embraced Napster at the beginning.
We were arrogant as an industry.”
Grady added, “We should have been
developing it instead of going to war
with it.” Lewis pointed out that
Shania Twain’s current 5 million-seti-
ing album has been downloaded 110
million times.

Cook asked several loaded ques-
tions, including having the label chief-
tains complete the sentence “The ma-
jority of Country PDs are...” To that,
Lewis replied, “Overworked. I could
throw a grenade, but I'm having a good
day.” Galante answered, "Numb.
Overwhelmed.”

Later, Cook said, “The problem
with today’s Country radio is....” To
which Galante responded, “Too safe.
Overresearched.”

Focus Groups

Eight young people, from high
schoolers to a 34-year-old working
mother, served as a focus group to dis-
cuss issues ranging from radio-listen-
ing and music-purchasing to attitudes
about digital downloads and spot-
loads.

The panel was skewed by the fact
that several of the college-age students
were music-business majors who
knew much more than the average
consumer — two panelists used the
phrase “end cap” without prompting.

Perhaps the most telling comment
on radio came from a panelist who
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And Officers

Bill Mayne.
in the record-company category.

Chair.

The CRB Elects Directors

At its March 6 meeting, following CRS-
35, the Country Radio Broadcasters
board of directors elected KZLA/Los An-
geles PD R.J. Curtis its new President.
Newly elected as CRB Secretary was
Premiere Radio Networks' Gary Krantz, ;
and re-elected as CRB VP was Mayne
Entertainment’s Bill Mayne. Aristo- v
Media/Marco Promotions President Jeff U
Walker was re-elected Treasurer.
Re-elected by the board to new three-year
terms were KMPS & KYCW/Seattle OM Becky Brenner, KFKF/Kansas
City PD Dale Carter, Westwood One VP/Programming Charlie Cook, l

Capitol/Nashville President Mike Dungan, Susquehanna Radio VP Dan
Halyburton, WKDF/Nashville afternoon drive personality Kim Leslie and

The only person newly elected to the board was Vivaton VP/
National Promotion & Artist Development Shelia Shipley Biddy, elected

WQMX/Akron PD Kevin Mason was re-elected Agenda Chair, and
WQYK & WYUU/Tampa PD Mike Culotta was voted Agenda Vice

CRS-36 is set for March 2-4, 2005, in Nashville.

R.J. Curtis

—

said, “There’s a lot of stuff [on the ra-
dio] I'll listen to, but not a lot of stuff [
love.”

The CMA's Rick Murray moderat-
ed an “Outside Looking In” panel that
sought outside media’s perceptions of
the country genre and format. NBC
Daytime executive Sheraton Ka-
louria noted that New York and Los
Angeles media types “get their infor-
mation from People, Us and Rolling
Stone.” He said, “If you're not in those
pages, you're not on our radar
screens.” Awards-show producer
Walter Miller said of the Oscars, “Al-
ison Krauss being booked was
breakthrough.” .

Overall, this year's panels were on
the timid side. Major issues left un-
touched included the indecency con-
troversy and its impact; gender imbal-
ance on the singles charts; major-label
efforts to cut the reporting panel; la-
bel-group upheavals at BMG, Warn-
er Music Group and UMG; and the
absence of a formal research study.

Hot Music

The best news about CRS-35 is that
there seemed to be a real buzz about
anumber of new artists and a consen-
sus that a couple of acts are on the
threshold of superstardom.

Rascal Flatts set the tone for the
week with a high-energy performance
that showed how far the band have
come from their New Faces show ap-
pearance just two years ago. They
demonstrated that they understood
that this wasn’t just another show in
front of fans when they sang “Radio
Man,” an adaptation of Billy Joel's
“Piano Man.” “Well, we're all in the
mood to go heavy,” sang Jay DeMar-
cus, “but you've still got us in light.”

As usual, the CRS days and Nash-
ville nights were filled with music.
Newcomers Julie Roberts and Jedd
Hughes both enlisted the services of
Vince Gill during Universal’s Thurs-
day lunch performance. Gill later per-
formed an acoustic take on the emo-
tional “In These Last Few Days.”

Headliner Lee Ann Womack drew
laughs after bungling the lyrics to her
smash “I Hope You Dance.” "l even
had the lyrics down here, and 1 still
screwed it up,” she said.

New family trio The Jenkins
opened Capitol’s lunch performance
on Friday, exhibiting the tight harmo-
nies at the core of the mother-and-
daughters group’s appeal. Introduc-
ing headliner Keith Urban, Capitol
President Mike Dungan said, “We're
this close to pushing this into the
stratosphere.” Urban lived up to the
intro with his second spirited perfor-
mance of the week; he’'d played a
sold-out show at the Ryman Audito-
rium on Monday night. For his per-
formance, which included a short trib-
ute to Johnny Cash, Urban earned a
well-deserved standing ovation.

Favorable Reviews

Now, this is totally subjective on our
part, based on who we saw, what we
heard and the scuttlebutt from broad-
casters in attendance, but the biggest
new-artist buzz seemed to surround
Gretchen Wilson, Big & Rich, The Jen-
kins and Colt Prather. There was lots
of chatter, too, about Rachel Proctor’s
song “Me and Emily.”

The New Faces show garnered fa-
vorable reviews for all participants.
Craig Morgan, Dierks Bentley, Jimmy
Wayne, Buddy Jewell and Pat Green
showed that there’s room for a wide
range of music under the country um-
brella. Perhaps most telling about the
path to stardom is the fact that all five
“New Faces” are songwriters whose
2003 hits came from their own pens.

Green got a couple of big laughs, in
addition to a standing ovation. He
opened by noting that he was the only
“New Face” who had released seven
previous albums. He got the laugh of
the night when he responded to a
comment in the opening video by sob-
bing, “My own label says I look like
Shrek.”

Additional reporting by Chuck Aly.
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PArT Four OF A Four-PART SERIES

NASHVILLE

Girls Just Wanna

Have A Run

Will Nashville’s labels fill the gender void?

n this final installment of our series on Country’s
gender gap, we look at whether the dearth of women
atop the Country singles charts has created an oppor-
tunity for enterprising labels and- artists to step for-
ward. There is also the danger, however, that the labels
will react too strongly and flood the market with new
female artists. Perhaps Nashville is best served by ig-
noring the phenomenon and allowing the market to

find its own balance.

“While we're very aware of the
marketplace, when I'm looking at a
new act or record, gender doesn't
play a role,” says Sony
President John Grady. “1
just look at it as music.

“Sometimes you go
through a streak where
three or four in a row that
you really like will all be
women, then it changes
and goes the other way.
We seldom sit in meet-
ings and decide to go find
a guy or go find a wom-
an — although 1 think everybody
would probably like to find a band.

“There is always an opportunity
for music with an identity, whether
itis female or male. The time is prob-
ably right for a female act with atti-
tude and identity. Certain acts from
outside our genre work in Country
because we don't offer that particu-
lar flavor.

“Shervl Crow, for instance, works
for Country radio and TV and with
consumers because we don't have
anartist like that in Nashville. Same
with Kid Rock. So it's wide open for
some things to break if, creatively,
they’re in that pocket.”

John Grady

Emerging Artists

Warner Bros. Chief Creative Offic-
er Paul Worley also says that he isn't
consciously trying to take
advantage of a hole inthe
marketplace. “I'm not
thatsmart,” he says. “The
only time [ ever think
about the hole is when |
see it written about some-
where. | don’t approach
creativity in that way.
never think, ‘Oh, there’s a
gap in the duo category.
Let’s get a duo.”

He does think, however, that a
female artist or two will emerge in
the coming year and even putsina
plug for a competitor. “Sony has a
new artist, Gretchen Wilson, whom
I think is extraordinary,” he says.

“And we have a couple artists in
development who will be coming
out later in the year and next year
who I'm really excited about. They
are all very different. They have
their own styles of music and their
own points of view. | expect that the
situation is going to equalize and
right itself before too long.”

He also urges radio to consider an
established artist: “We overlook, as

“While we’re very aware of the marketplace,
when I’'m looking at a new act or record,
gender doesn’t play a role. | just look at it as

music.”

John Grady

an industry and as a format, a fe-
male artist who is a national trea-
sure, and that is Alison Krauss.
Here’s somebody who is clearly the
best of the best in any music form,
and she’s ours, she’s of Nashville
and yet she’s not embraced by the
Country format. Why?”

Stylistically, Worley says, “I don't
think country has finished turning
toward the more organic and rootsy
sound. That process has really just
begun.”

“Radio must not be
feeling much of a
void, because they
don’t seem to bhe

willing to give a hand

up to anyone.”

Tim DuBois

Lyric Street President Randy
Goodman says his company is
working a project with that rootsy
sound right now. “With the new
SHeDAISY record, we wanted to go
back to a more organic
sound,” he says. “The
songwriting is more fo-
cused and there’s less
angst, and radio is re-
sponding  extremely
well.”

An Organic
Experience

As optimistic as he is
about SHeDAISY, though,
Goodman knows that the path to
the top is littered with broken
dreams. “We hear from radio that
they need some female voices,” he
says. “But then I have Sonya [saacs,
who came back with the most com-
mercial song she’d ever written, and
after 12 weeks we couldn't get any-
body else on it. They weren’t open-

Michael Powers
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“The ACM is narrowing its three new-artist
categories into one because there aren’t any
new females you can speak of who’ve really

done anything.”

Randy Goodman

ing it up for her, and I'm really not
sure why.

“Asbad as we're doing with new
males, we're doing 10 times worse
with new females. Who is the new
female? The ACM is narrowing its
three new-artist categories into one
because there aren’t any
new females you can
speak of who've really
done anything.”

Universal South Presi-
dent Tim DuBois con-
curs, saying, “Radio must
not be feeling much of a
void, because they don’t
seem to be willing to give
a hand up to anyone.
There have been some
really good female records out there
— Jennifer Hanson seemed like she
was off to a good start.”

WDXB/Birmingham PD Tom
Hanrahan says, “The opportunity is
always there, but who will it be?
Other than Amy Dalley, 1'm not fa-
miliar with any new female out
there. Jennifer Hanson had a run at
it, but I don‘t think that's a serous
threat.”

“Thereis always an opening,” says
WQYK & WYUU/Tampa PD Mike
Culotta. “No one thought Josh Turn-
er was going to sell what he’s sold
with the airplay he had. If the audi-
ence finds it, people will play it.”

WROO & WQIK/Jacksonville
OM Gail Austin says, “We don't
create superstars, the audience does.
What the record industry can do is
find the best possible artists and the
best possible songs, and radio can
take a chance on them. Listeners tell
us if there’s passion for the artist.”

The Next Superstar

Taking a different
stance on the direction of
| country’s next female su-
perstar is DreamWorks
Sr. VP/Promotion & Mar-
keting Scott Borchetta.
Hesays, “A lot of the new
females from the last cou-
ple of years have been a
little bit more earthy, Lilith
country, and that getsa fi-
nite-amount of interest
among our listeners.

“The next superstar has a chance
to be introduced this year, and she’s
going to be where Shania Twain and
Faith Hill were five or six years ago
— adynamo of a personality with a
look.”

Capitol Nashville President Mike
Dungan wants to keep a varied ar-

WwWWW.americanradiohistorv.com

Paul Worley

tistic palette. “We have been harder
on the poppier sounds,” he says.
“We had a few young girls who, ear-
ly in the creative process, went
down the road of selecting material
that was so one-sided in the pop di-
rection that we put the breaks on it.
We didn't say “You can't
do that,” we said, “‘You
can'tdojust that” This is,
after all, country music.”

“When you have a lot
of guys, you sign a lot of
girls,” says UMG/Nash-
ville VP/Promotion &
Marketing Michael Pow-
ers. “And when you have
alot of girls, youssigna lot
of guys. That's how we
get into these spots, but there is alit-
tlebit more to it than that in this par-
ticular trend” — as he has discov-
ered in the course of promoting the
current Shania Twain album.

And just what do programmers
say when they’re backing off a top
10 Twain tune? “It's pretty cut and
dried,” Powers says.‘We aren't see-
ing any good tests on this.” ‘This is
coming up negative.” There is a ben-
efit-of-the-doubt factor that I will
thank radio for, and that is that we
are on the fifth single, and we still
get Shania Twain records on the air.
We still get them in the top 15. We
still get them in the top 10, mostly.

“But when radio is only playing
seven or eight heavies, and our
record doesn’t qualify for one of
those slots, it's going to die out. Ter-
ri Clark is a great example. Will we
get thesingle to No. 1? Probably not.
It goes back to testing, and | really
do believe them when they say that
they’re having trouble getting these
records to test.”

“That goes back to working Reba
McEntire records,” says Borchetta.
“She was never a great callout art-
ist. Never. But we were able to con-
vince the radio population that Reba
was bigger than the research, that
she was more important and that
her ‘Q’ was more important.

“It took a few years, but we had
everybody convinced. Reba was
right, her fans were right, and, ulti-
mately, radio programmers were
right. The research was wrong,. That
doesn’t mean that every record that
comes out is a brilliant radio hit, but
Shania Twain is too important not to
be in your power rotation.”

Well, how about that? Two label
execs stroking the competition in
one article. Maybe we can all just get
along.
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42 COUNTRY TOP50 POWERED[T]
-/ « March 19, 2004 MEMABASE
B e e v B s TN ke THR b v o) ny oot Added”
2 1 TIMMCGRAW Watch The Wind Blow By /Curt/ 12749 639 4218 -194 367281 -18147 20 112)0 oo
1 2 TOBYKEITH American Soldier (DreamWorks/ 12697 785 4082 225 373136 35112 17 1120 | VWradas.com |
3 3 BRAD PAISLEY Little Moments {Aristal 12321 889 3975 304 365336 -26563 26 1110 ARTSTITLE LABELS) . 1008 |
o GRETCHEN WILSON Redneck Woman (Epic/ 57
5 KENNY CHESNEY HUNCLE KRACKER When The Sun Goes Bown (B%4/ 11696 928 3571  +343 355264 31304 8 11210 | g SyE\TON When Somebody Knows You That Well (Warner Bros.) 33
9 6 KEITH URBAN You'll Think Of Me (Capitol) 10424 555 3205 +133 313815 18059 13 112{0 | H.WILLIAMS, JR. Why Can't We All Just Get A Long Neck? /Curb/ 19
8 @ SARAEVANS Perfect (8C4/ E 10403 217 3379  +53 294844 8198 26 112/0 | LONESTAR Let's Be Us Again (BNA/ 18 |
. CHELY WRIGHT Back Of The Bottom Drawer (Vivaton/ 14
6 TRACE ADKINS HotM Capitol 17 2790 . 109/0
g niifieta fB5pRn) , T 480 42 57 15576 25 109M0 | poooks & DUNN That's What She Gets For Lovng Me drsral 11
10 BUDDY JEWELL Sweet Southern Comfort (Columbia) 9422 280 3212 +98 277879 14166 20 11211 | punv GRIGGS She Thinks She Needs Me R4/ 10
11 o RASCALFLATYS Mayberry {Lyric Street) 9196 324 2858 +82 275535 16848 11 110/0 { JOSH GRACIN | Want To Live- L yric Street) 10
7 10 JIMMY WAYNE | Love You This Much (DreamWorks) 9026 1184 2993 412 252424 -35225 29 112/0 | TRACY BYRD How'd|Wind Up In Jamaica (RCA/ 10
15 D) JOHN MICHAEL MONTGOMERY Letters From Home (Warner Bros) 7704 768 2423 +229 218997 26029 9  108j2 | RACHELPROCTOR Me And Emiy (644 I
12 12 JOSH TURNER Long Black Train (MCA/ 7091 358 2344 135 198531 13771 39 109/0
13 13 GARY ALLAN Songs About Rain (MCA} 6985 -134 2261 -50 184943 .2862 17 108/0 Most
14 14 CLINT BLACK Spend My Time (Equity Music Group/ 6807 -163 2189 47 185019 -2382 20 11011 Incre Sed P - t
16 @ GEORGE STRAITF-Desperately (MCA/ 6758 138 2196 +57 184182 8488 10 1084 a oints
' TOTAL
18 @ TRACY LAWRENCE Paint Me A Birmingham (DreamWorks/ 6343 589 2036 +159 170302 14975 19 101j6 POINT
’ 17 m BLUE COUNTY Good Little Girls (Asyum/Curb) 6335 87 2103 50 172930 6341 21 104)2 — e
ris (Asylm i GRETCHEN WILSON Redneck Woman /£pic) 1057
20 @ DIERKS BENTLEY My Last Name (Capitol/ 5738 257 1823 +42 153779 8888 20 104/2 | k CHESNEY HUNCLE KRACKER When The Sun Goes Down /BV4/ +928
21 @ CAROLYN DAWN JOHNSON Simple Life (Arista/ 5502 164 1798 +79 144754 5863 15 105/1 | LONESTAR Let's Be Us Again /BNVA/ +863
22 € MONTGOMERY GENTRY If You Ever Stop Loving Me (Columbia) 4732 498 1525 +144 122678 12306 7. 108/3 | J-MICHAELMONTGOMERY Letters From Home Ma'"f'i;”&/ +;23
. L . TRACY LAWRENCE Paint Me A Birmingham (DreamWork. +589
23 @ BROOKS & DUNN That's What She Gets Ft?r Loving Me (Arista) 421 453 1334 +126 138374 15557 7 102111 KEITH URBAN You'll Tink Of Me (Capito/ +555
25 @ BRIAN MCCOMAS You're In My Head {Lyric Street/ 4175 311 1287 +98 113471 12555 21 86{1 MONTGOMERY GENTRY If You Ever Stop Loving Me (Columbial +498
26 @ SHEDAISY Passenger Seat (Lyric Street) 4060 206 1268 +52 106035 8084 8 96/4 | BROOKS & DUNN That's What She Gets For Loving Me (Arista/ +453
| 24 €D 81G& RICH Wild West Show (Warer Bros.) 3383 63 1224 +17 98712 5185 11 B8j1 | JENKINS Blame It On Mama Lapitol +438 I
29 €D LONESTAR Let's Be Us Again (BNA/ 3826 863 1023 +247 111723 23353 4 92)1g | ANDY GRIGGS She Thinks She Needs Me /L R
27 @ CLAY WALKER | Can't Sleep (RCA) 3613 1m 1130 +33 86701 4122 13 94/3
28 @ REBA MCENTIRE Somebody /MCA) 3348 18 1113 +41 83036 753 10 87/5
30 @ DAVID LEE MURPHY Loco fAudium/ 3153 244 999 +10 77992 7022 10 84/6 MOSt
sroaker €3) SHANIA TWAIN It Only Hurts When I'm Breathing (Wercury) 2469 344 me .15 1112 1368 s o8 | Increased Plays
Breaker @ GRETCHEN WILSON Redneck Woman /£pic/ 2298 1057 643 +330 67314 31604 3 7787 TaTAAvL
31 31 PATGREEN Guy Like Me (Republic/Universal South) 2224 168 632 50 57962 -3009 18 623 | ARTST T LABELS) INCREASE
33 € EMERSON DRIVE Last One Standing (DreamWorks) 2194 13+ 701 +47 47113 2272 9 711 | K.CHESNEY flUNCLE KRACKER When Thfe Sun Goes Down (BVA/ +§§3
- GRETCHEN WILSON Redneck Woman pic/ +330
34 @ BILLY CURRINGTON | Got A Feelin' (Mercury) 2114 181 640 +44 52180 6656 9 62/4 LONESTAR Let's Be Us Again (B4A4/ )
35 €0 JEFFBATES | Wamna Make You Cry (ACA/ 1618 2 605 «+11 37387 281 8 70|y MicHAEL MONTGOMERY Letters From Home (Warmer Bros) +229 |
36 @ WYNONNA fINAOMI JUDD Flies On The Butter... (Asylum/Curb) =~ 1587 28 511 +11 46732 825 10 51/2 | TRACY LAWRENCE Paint Me A Birmingham (Dreamiorks) ~ +159 |
38 €D LEEANN WOMACK The Wrong Gidl (MCA) 1394 173 448 +76 30292 2251 5  53j7 | MONTGOMERY GENTRY If You Ever Stop Loving Me (Columbia/ +144
. KEITH URBAN You'll Think Of Me (Capita/ +133 |
Tough 41 1 .
39 @ JOE DIFFIE Tougher Than’ Nails (BBR/C4) , 139 121 2 +15 24709 2722 6 54/8 BRODKS & DUNN That's What She Gets For Loving Me (Aristal +126
41 @ BILLY DEAN Thank God I'm A COUM!V Boy View2) 1100 2178 350 +172 29007 8266 4 314 SHANIA TWAIN It Unly Hurts When I'm Breathing lMercury/ +125
40 @ AMY DALLEY Men Don't Change (Curb) 1077 94 382 +32 22485 2821 6 44{2 | JENKINS Blame It On Mama (Capitol/ 6 +124
r 43 @ ANDY GRIGGS She Thinks She Needs Me (RCA/ 1066 368 378 +94 25583 9493 3 58/10
1 45 m RACHEL PROCTOR Me And Emily /BNVA/ 945 314 197 +58 32555 8857 3 18/9
| 42 @ CHRIS CAGLE I'd Be Lying (Capitol) 829 7 322 +23 14736 -553 6 51/3 Breakers
47 @ JOSH GRACIN | Want To Live fLyric Street) 801 260 241 +85 17340 347 2 16110
‘ 46 m JULIE ROBERTS Break Down Hen.a IMe/cu/%// . 695 88 269 +33 14913 1582 2 43(6 SHANIA TWAIN
44 45 CROSS CANADIAN RAGWEED Sick And Tired /Universal South} 605 43 197 5 14503 475 3 192 It Only Hurts When I'm Breathing (Mercury)
@ JENKINS Blame It On Mama (Capitol) 487 438 138 +124 8293 6961 1 6i3 7 Adds e M 32-
s ® Moves 32-29
@ TOBY KEITH Whiskey Girl (DreamWorks/ 4712 126 99 425 15110 6305 1 76 GRETCHEN WILSON
i 48 48 GEORGE STRAIT Honk If You Honky Tonk (MCA/ LY . | 61 16 16572 -1446 12 300 Redneck Woman (Epic/
: — @ MERCYME | Can Only Imagine #0/Curt) 318 22 108 +4 139N 5 5 50 57 Adds ® Moves 37-30
@ PINMONKEY Let's Kill Saturday Night /BVA/ 367 193 98 +45 9168 5254 1 104
Songs ranked by total plays
112 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week
of 3/7-3/13. Bullets appear on songs gaining points and/or plays or remaining flat from previous week. If two songs are tied in total points, the song with the larger increase R R R
In points is placed first. Songs below No. 1 and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the total number of new adds Detailed station p_IaVIISts for all R&R
officially reported to R&R by each reporting station. Songs unreported as adds do not gount toward overall total stations playing a song. Most Increased Points lists the reporters are available on the web at
songs with the greatest week-to-week increases in total points.Station Weight = AQH Persons + {Market rank X 10) divided by 4180. Total Audience equals Average Quarter radioandre ds.co
Hour Persons times number of plays {times 100). Each daypart on each station is assigned an AGH number. Average Quarter Hour Persons used herein with permission www. l0andrecords.com.
from the Arbitron Company {© 2004, The Arbitron Company). © 2004, R&R, Inc.

Celebrating Ten Years

Thanks to Trick Pony for a big
KISS at the annual After MidNite
Disco Party at CRS 2004.

For More Informatiopn Call B1B.377.5300

FrA Pl

BLAIR GARNER
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THIS
WEEK  ARTIST TITLE LABEL(S)

TiM MCGRAW Watch The Wind Blow By (Curb/
TOBY KEITH American Soldier (DreamWorks)

SARA EVANS Perfect (RCA)

TRACE ADKINS Hot Mama (Capitol)

BUDDY JEWELL Sweet Southern Comfort (Columbia/

JIMMY WAYNE [ Love You This Much (OreamWorks)
KEITH URBAN You'll Think Of Me (Capitol)
MARTINA MCBRIDE In My Daughter's Eyes (RCA/
RASCAL FLATTS Mayberry fLyric Street)

GARY ALLAN Songs About Rain (MCA/

GEORGE STRAIT Desperately (MCA/

TRACY LAWRENCE Paint Me A Birmingham (OreamWorks)
CAROLYN DAWN JOHNSON Simple Life (Arista/

CLINT BLACK Spend My Time (Fquity Music Group)

BLUE COUNTY Good Little Girls (Asylum/Curb)

DIERKS BENTLEY My Last Name (Capitol)

MONTGOMERY GENTRY If You Ever Stop Loving Me (Columbia/
BROOKS & DUNN That's What She Gets For Loving Me (Arista/
REBA MCENTIRE Somebody /MCA/

BIG & RICH Wild West Show (Warner Bros.)

SHEDAISY Passenger Seat (L yric Street)

CLAY WALKER | Can't Sleep /RCA/

BRIAN MCCOMAS You're In My Head [Lyric Street]
LONESTAR Let's Be Us Again /BNA/

JOE NICHOLS Cool To Be A Fool {Universal South)

DAVID LEE MURPHY Loco /Audium/

SHANIA TWAIN It Only Hurts When I'm Breathing Mercury/
EMERSON DRIVE Last One Standing (DreamWorks/

PAT GREEN Guy Like Me (Repubiic/Universal South)

BILLY CURRINGTON | Got A Feelin’ {Mercury/

WYNONNA fINAOMI JUDD Flies On The Butter... {Asyfum/Curb)
LEE ANN WOMACK The Wrong Girl (4CA)

JOE DIFFIE Tougher Than Naiis (BBR/C4)

JEFF BATES | Wanna Make You Cry /RCA/

CHRIS CAGLE I'd Be Lying {Capitol)

GRETCHEN WILSON Redneck Woman (Epic/

AMY DALLEY Men Don't Change (Curt/

ANDY GRIGGS She Thinks She Needs Me (RC4/

JULIE ROBERTS Break Down Here (Mercury/

BILLY DEAN Thank God I'm A Country Bay /View2)
SHERRIE AUSTIN Drivin’ Intg The Sun (BBR/C4)

CHELY WRIGHT Back Of The Bottam Drawer (Vivaton/

CROSS CANADIAN RAGWEED Sick And Tired (Universal South)
SCOTTY EMERICK The Coast Is Clear (DreamWorks/

JOSH GRACIN | Want To Live (Lyric Street)

COLT PRATHER | Won't Go On And On (Epic/

TRACY BYRD How’'d i Wind Up In Jamaica (RCA/

JOHN MICHAEL MONTGOMERY Letters From Home (Warner Bros.)

BLAKE SHELTON When Somebady Knaws Yau That Well (Warner Bros.)

TOTAL
POINTS

5239
4965
4962
4891
4388

KENNY CHESNEY flUNCLE KRACKER When The Sun Goes Down (BV4/) 4796

4789
4662
4383
4297
3804
3740
3677
3032
2978
2887
2802
21
2541
2448
2147
2043
1818
1815
1779
1731
1669
1584
1413
1293
1250
1045
957
895
877
769
710
651
495
374
366
325
253
252
236
221
22
208
200
174

-

POINTS
-285
2N
128
-18
253
526
511
262
7133
116
12
472
217
228
197
-115
52
248
434
307
35
95
242
53
-46.
631
-1072

587

115
96
38
38
48
18
82
16

145
23

115

TOTAL
PLAYS

3820
3563
3684
3557
3583
3593
3449
3451
147
3220
2835
2806
2738
2199
2237
2084
2096
2107
1905
1851
1590
1507
1360
1310
1321
1341
1178
1187
1079
987
997
861
746
681
619
610
578
466
kL0
309
n
259
207
21
152
209
191
155
121
148

+-
PLAYS

-234.

-232
+133
-68
+175
+377
-433
+180
-576
+121
+16
+383
+178
+149
+142
-94
+60
+17
+345
+266
+34
+13
+186
+37
-49
+507
-882
+110
+191
+123
N
+7
+54
+80
+54
+13
+35
+418
+12
+103
+81
+36
+34
+46
+52
+73
+21
+105
+15
+97

TOTAUD.
00)

117257
111481
109428
109319
107120
105484
107808
102143
99354
94713
83168
81801
8041
67256
65818
65875
62495
59745
56286
52579
47335
44456
39380
40150
39682
37549
36760
34640
IN51
27428
26710
21449
20072
19351
18541
15841
14232
14563
11281
517
1313
7904
5400
5429
5556
3749
4720
4984
4581
3831

112 Country reporters. Songs ranked by total plays for the airplay week of Sunday 3/7 - Saturday 3/13.

© 2004 Radio & Records.
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®
Most Added
www.rrindicator.com
+- AUD. WEEKS TOTAL
) ON - ADDS | pamisT TITLE LABEL(S) ADDS
6815 20 1091 | GRevCHEN WILSON Redneck Woman (Eni/ 23
-5709 16 106/1 | LONESTAR Let's Be Us Again (BNA) 20
2535 25 1070 | RACHEL PROCTOR Me And Emily (BNA/ 17
1838 26 106/0 | JOE NICHOLS If Nobody Believed In You {niversal Sou) 1|
BB TE LEE ANN WOMACK The Wrong Girl MCA) 10 |
139 21 10900 | Ny GRIGES She Thinks She Needs Me (RCA/ 10
12215 8 1090 | JIMMY WAYNE You Are (DreamWarks) 10
8735 29 104/0
5980 14 1110 |
-14841 17 1020
2865 11 11000
197 17 1112
10101 9 10913
4522 10 108/0
5516 20  94/2
4546 15 1052
21221 20 93N
33 2 'lqy
5109 2[2I 1:;:: OSt
Increased Points |
9564 7 1037 preel|
6709 7 10508 | anrist Tinie LaseLg lNngENATSE
853 11 BEBI2| | ONESTAR Let's Be Us Again 8N4/ +631
2054 1 89/2 | GRETCHEN WILSON Redneck Woman /Epic/ +587
4838 7 91/9 | K. CHESNEY flUNCLE KRACKER When The Sun Goes Down (BNA/ +526 I
1731 14 795 J. MICHAEL MONTGOMERY Letters From Home (Warner Bros.) +412 !
MONTGOMERY GENTRY If You Ever Stop Loving Me Columbia) +434
638 24 7810 | prooKs & DUNN That's What She Gets For Loving Me fArista/-+307
12788 -4 93120 ) KEITHURBAN You'll Think Ot Me (Capitol) +262
21783 26 73j0 | SHANIA TWAIN It Only Hurts When I'm Breathing (Mercury/  +258
3381 10 7583 BUDDY JEWELL Sweet Southern Comfort Columbia) +253
DIERKS BENTLEY My Last Name (Capitol) +248
5497 6 7319 :
2931 10 7202 |
4232 11 66/0
1439 10 66/2
1429 9 552
1731 5 64110
1107 6 54/4
1832 10 5516
950 6 5142 ‘
13204 1 5443 |
4 6 3152
2157 2 370
1928 3 35| Most
w1 4+ 2| IncreasedPlays
776 2 2505 o
945 1 259 | MATST TMLE weELs) INCREASE
1811 1 1506 LONESTAR Let's Be Us Again (BVA) +507
1577 1 214 GRETCHEN WILSON Redneck Woman /Epic/ +418
J. MICHAEL MONTGOMERY Letters From Home (Warner Bros,) +383
153 4 19/1| K CHESNEY flUNCLE KRACKER When The Sun Goes Down BV4/ +377
3518 1 15/9 | MONTGOMERY GENTRY If You Ever Stop Loving Me (Columbia) +345
525 1 100 BROOKS & DUNN That's What She Gets For Loving Me (Arista/ + 266 |
2454 1 o5 SHANIA TWAIN It Only Hurts When I'm Breathing (Mercury)  +191
SHEDAISY Passenger Seat /L yric Street) +186
KEITH URBAN You'll Think Of Me (Capitol) +180
GEORGE STRAIT Desperately (MCA/ +178

REPORTING STATION PLAYLISTS

www.radioandrecords.com
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44 . COUNTRY CALLOUT AMERICA. sy CBullseye

~—" o EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES March 19, 2004
Callout Americas song selection is based on the top 35 titles from the R&R Country chart for the airplay week of February 8-14.
TOTAL
ARTIST Title (Label) LIKEALOT  POSITIVE NEUTRAL  FAMILARTY  DisLke  Buan | CALLOUT AMERICA®
TOBY KEITH American Soldier (DreamWorks/ 37.5% 69.6% 18.8% 99.7% 5.4% 5.9% H OT SCOR Es
BUDDY JEWELL Sweet Southern Comfort (Columbia) 34.9% 66.0% 23.5% 98.4% 4.0% 4.8%
TIM MCGRAW Watch The Wind Blow By /Curt) 338%  70.1% 20.0% 97.5% a0%  34% assword of the Week: Gator.
JIMMY WAYNE | Love You This Much (OreamWorks) . 325% 61.3% 22.8% 97.3% 3.6% 3.5% Question of the \\’ee]k: If z'o:l have Iistean
KEITH URBAN You'll Think 0f Me (Capita) 37%  653%  235%  925%  38% 0% | e o st the e e
JOSH TURNER Long Black Train (MCA/ 32.0% 60.5% 21.7% 99.5% 6.8% 10.5% | ten, what prompted you to listen to that
CAROLYN DAWN JOHNSON Simple Life fArista) 31.7% 58.6% 26.5% 93.2% 5.8% 2.3% ;‘::;‘l’“?
SARA EVANS Perfect (RCA/ 31.6% 66.5% 23.6% 97.7% 4.2% 35% Have not listened to new station: 71%
JOE NICHOLS Cool To Be A Fool Universal South) 315%  62.8% 27.5% 99.0% 38%  5.0% l/;ﬁft mr:jins];wun«;' found it: 19%
H i [¢ ;6%
GARY ALLAN Songs About Rain (MCA/ 309%  614%  267%  95.7% 88%  33% | coo TV commencial: 3%
CLINT BLACK Spend My Time (Equity Music Group) 303%  61.2% 21.0% 95.2% 54%  1.3% | Sawabillboard:05%
TRACY LAWRENCE Paint Me A Birmingham (OreamWarks/ 296%  619%  25.8% 98.8% §5% G | Photecallimvilislmetolista 0%
) Received direct mail: 0.5%
BRAD PAISLEY Little Moments (Arista/ ] 289%  63.8% 21.0% 98.9% 40%  101%| m
CLAY WALKER | Can't Sleep (ACA) 28.9% 64.4% 22.1% 93.1% 5.4% 1.2% | Havenot 'is'ened;(’f"e“:'a“z;"; 66%
i it: 22%
RASCAL FLATTS Maybeny (Lyric Street! 8%  630%  235%  932%  54% 1% | hpeneaers
MARTINA MCBRIDE In My Daughter's Eyes (ACA/ 287%  56.7% 26.9% 98.8% 66%  8.6% | SawaTVcommerdial 3%
i Saw a billboard: 1%
DIERKS BENTLEY My Last Name (Capitol) 282%  61.9% 24.7% 90.1% 33% 0 | o e me folisten: %
PAT GREEN Guy Like Me (Republic/Universal South) 21.6% 60.8% 22.9% 92.1% 1.4% 1.1% Received direct mail: 1%

KENNY CHESNEY f/UNCLE KRACKER When The Sun Goes Down (BNA/ 21.3% 59.0% 26.8% 89.4% 3.0% 0.7% 12

Have not listened to new station: 84%

SHANIA TWAIN It Only Hurts When I'm Breathing (Mercury/ 21.1% 59.4% 22.7% 91.8% 8.8% 0.9% Just tuning around, found it: 11%
BRIAN MCCOMAS You're In My Head /Lyric Street) 270%  61.6%  25.2% 96.8% 5.2%  4.8% | Afriend told me: 3%
TRACE ADKINS Hot Mama (Capitoll 266%  51.9%  250% 99.7% 79%  8.9% :x 2 ;ijg:;;?‘g,ja'i 2
BLUE COUNTY Good Little Girls (Asylum/Curb) 264%  616%  25.2% 97.7% 64%  45% | Phonecall invited me tolisten: 0%
LONESTAR Let's Be Us Again (BNA/ 26.4% 57.3% 23.2% 85.9% 4.8% 0.5% m‘ived direct mail: 0%
REBA MCENTIRE Somebody /MCA/ 25.9% 55.4% 21.1% 89.1% 6.3% 0.4% H:VZ not listened to new station: 69%
GEORGE STRAIT Desperately MCAJ 255%  §15%  23.8% 86.6% 49%  04% | Justtuningaround, found it: 22%
SHEDAISY Passenger Seat (Lyric Street) 25.0%  626%  24.3% 91.0% 34%  1.0% | Afrendtoldme6
Saw a TV commercial: 2%
JOHN MICHAEL MONTGOMERY Letters From Home (Warner Bros./ 24.3% 55.2% 26.0% 89.5% 6.0% 2.4% Saw a billboard: 1%
DAVID LEE MURPHY Loco fAudium) 243%  562%  25.3% 86.6% 41%  10% | Phonecallinvited metolisten: (%
- . . Received direct mail: 0%
MONTGOMERY GENTRY If You Ever Stop Loving Me (Columbia) 238%  56.7%  26.4% 88.7% a5% L% | g
BROOKS & DUNN That's What She Gets For Loving Me /Arista) 23.4% 56.6% 22.9% 85.8% 4.3% 1.9% Have not listened to new station: 73%
BILLY CURRINGTON | Got A Feelin’ (Mercury) 21.1%  60.5%  258%  93.4% 55%  1.6% '};‘zi‘e‘:;':glg";fe‘f‘;;:"““d g i
EMERSON DRIVE Last One Standing (DreamWorks) 207%  565%  26.4% 89.0% 59%  0.2% | SawaTVcommercial: 3%
BIG & RICH Wild West Show (Warner Bros.) 205%  53.7%  30.5% 91.6% 74%  0.0% [S)ahwa bi"l:’f’ﬂ"fi: g"o i
71ter t ten: %
JEFF BATES | Wanna Make You Cry (RCA/ 00%  50.6%  19.0%  T20%  28%  00% | peceveddimcmat 1

Total sample size is 400 persons weekly with a +/- 5% margin of error. Scoring is done each week using live interviewers conducting the interview with each respondent. Scores are: a) ! Like It A Lot, In Fact.it's One Of My
Favorites b) I Like It ¢) It's Okay..Just So-So d) | Don't Like It ) I'm Tired Of Hearing It On The Radio ) | Don't Recognize It . To be included in the weekly callout songs must enter the top 40 positions on R&R’s Country
airplay chart. The sample is composed of 400 25-54-year-old persons who identify Country as their favorite music and who listen daily to competitive country radio in the sample markets. The sample is 50% male/female .
1/3" each in the 25-34, 35-44, and 45-54 demos. The sample is balanced by region, and markets within that region. Bullseye Callout is conducted in these regions and markets. Market selection is determined by Bullseye.
NORTHEAST: Washington, DC., Harrisburg, PA., Providence, Rochester, NY, Springfield, MA, Hartford, Portland, ME, Portsmouth, NH. SOUTHEAST: Charlotte, Atlanta, Tampa, Nashville, Chattanooga, Mobile, AL, Charleston,
SC, Jackson, MS. MIDWEST: Milwaukee, Cincinriati, Cleveland, Kansas City, Lansing, MI, Ft Wayne, IN, Rockford, It Indianapolis. SOUTHWEST: Dallas-Ft. Worth, Tucson, Albuguerque, Oklahoma City, Houston-Galveston,
Phoenix, Lafayette, LA, San Antonio. WEST: Portland, OR, Salt Lake City, Fresno, Bakerstield, Spokane, WA, Riverside-San Bernardino, Boise, Denver, Monterey-Salinas. © 2004 R&R Inc. © 2004 Bullseye Marketing
Research Inc.

Also Available:

Powerline / AC Music

MasterControl / Total Health for Contemporary Living

Strength For Living / Real Life Stories Offering Spiritual Encouragement
On Track / Contemporary Christian Music with Interviews

At A Glance Spots / Variety of Topics

4

FamilyNet

W

Hit country music,
interviews with
top entertainers

and inspirational rad iO
commentaries b
ar., y www.FamilyNetRadio.com
Grammy winner e-mail: Info@FamilyNetRadio.com
¥ | BILL MACK 800.266.1837



www.americanradiohistory.com

- COUNTRY e - 5 4

L o March 19, 2004
e - ) S
America’s Best Tgsting Country Songs 12 + New & Active |
- ATE THE u"i“; For The Week Ending 3/19/04
powered[TTMERAR SE |
Persons Women Men RHONDA VINCENT If Heartaches Had Wings (Rounder/
Artist Title (Label) ™ LW Familiarity Burn- 25-54 25-54 25-54 Total Plays: 142, Total Stations: 14, Adds: 0
KEITH URBAN You'll Think Of Me Capitoll 430 415 94% 13% 4.23 437 413 SCOTTY EMERICK The Coast Is Clear (Dreamiorks)
TOBY KEITH American Soldier (OreamWorks/ 425 430 99% 3% 430 439 425 Total Plays: 140, Total Stations: 20, Adds: 2
BRAD PAISLEY Little Moments /Arista/ 424 423 98% 26% 4.23 421 A2 .
KENNY CHESNEY f/UNCLE KRACKER When The Sun Goes Down (BY4) a21 415 9%  12% 412 436 394 SHERRIE AUSTIN Drivin' Into The Sun (BB/C4)
Total Plays: 124, Total Stations: 28, Adds: 6
JOHN MICHAEL MONTGOMERY Letters From Home (Wamer Bros.) a1 417 83% % 426 4.23 428
BUDDY JEWELL Sweet Southern Comfort (Columbial 420 407 95% 17% 422 436 413 H. WILLIAMS, JR. Why Can't We All Just Get A Long Neck? {Curt)
JIMMY WAYNE | Love You This Much (OreamWorks) 413 405 96% 28% 413 431 A0 Total Plays: 84, Total Stations: 22, Adds: 19 |
GEORGE STRAIT Desperately (MCA/ 413 415 8% 9% 4n 416  4.07 CHELY WRIGHT Back 0f The Battom O Viaton)
) - ar e Bottom Drawer (Vivaton,
TRACY LAWRENCE Paint Me A Birmingham (JreamWorks) 410 399 86% 12% 4.05 417 3.98 Total Plays: 67, Total Stations: 18, Adds: 14
BROOKS & DUNN That's What She Gets For Laving Me (Arista/ 4.09 - 0% 6% 4.0 434 394
TERRI CLARK | Wanna Do It All (Mercury) 408 4N 97% 32% 4.10 4.04 4.15 VINCE GILL In These Last Few Days (MC4/
CLAY WALKER | Can't Sleep (ACA/ 403 397 78% 8% 400 422 386 Total Plays: 40, Total Stations: 14, Adds: 5
SARA EVANS Perfect (RCA) 402 399 96% 29% 399 3.98 4.00 B SHELTON When S ody Knows You That Wel (Warrer Bros)
DIERKS BENTLEY My Last Name /L‘a/lilall 402 394 92% 19% 399 408 3.92 Total Plays: 38, Total Stations: 35' Adds: 33
CLINT BLACK Spend My Time (Equity Music Group/ 402 399 91% 15% 4.0 3.98 403
GARY ALLAN Songs About Rain (MCA/ 400 398 94% 21% 3.98 4.16 387 Songs ranked by total plays
TRACE ADKINS Hot Mama (Capitol/ 399 407 96% 21% 407 437 3.86 \ A
JOE NICHOLS Cool To Be A Foal (Universal South} 397 396 94% 20% 4.00 4.08 394
MONTGOMERY GENTRY If You Ever Stop Loving Me (Columbial 397 4403 74% 19% 397 413  3.86 Please send Your Photos
RASCAL FLATTS Mayberry {Lyric Street) 396 4.03 94% 20% 392 416  3.76
BLUE COUNTY Good Little Girls /Asy/um/Curb) 396 3.96 83% 18% 3.95 L W3 379
REBA MCENTIRE Somebody (MCA/ 395 398 81% 10% 395 396 394 R&R wants your best snapshots
TIM MCGRAW Watch The Wind Blow By (Curb/ 394 387 95% 21% 393 419 382 (CO|OI’ or black & Whi'[e).
MARTINA MCBRIOE In My Daughter's Eyes /RCA/ 390 388 99% 36% 401 412 3.93
JOSH TURNER Long Black Train /MCA/ 388 396 97% 3% 399 392 404 Please include the names and titles of
CAROLYN DAWN JOHNSON Simple Life /Arista/ 388 386 76% 12% 3.89 389 388 all pictured and send them to:
BRIAN MCCOMAS You're In My Head {Lyric Street) 387 396 76% 13%  3.83 400 in ’
SHEDAISY Passenger Seat /L yric Street/ 368 375 67% 14%  3.69 3.67 n R&R ¢/o Mike Davis:
BIG & RICH Wild West Show {Warner Bros./ 366 353 52% 12% 364 3.69 361 101 0,0 Santa Monica Blvd.. 3rd Floor
Total sample size is 431 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=dislike very much, § = like very much). Total familiarity Los Anaeles C A 90067 h ,
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. 9 !
Songs must have 40% familiarity to appear on survey. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can
take the music test based on the format/music preference. RateTheMusic.com results are not meant 10 replace callout research. The results are intended to show Email: mdavis@radioandrecords.com
opinions of participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio
Lstarians by calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. Y,

4 T d —\
< L Most Played Recurrents |

-0 - u
FLASHBARC |
ARTIST TITLE LABEL(S) PLAYS

o

———————— s ——

@ . ALAN JACKSON Remember When (Aristal 3472 |
* No. 1:“Have You Forgotten” — Darryl Worley MARTINA MCBRIDE in My Daughter's Eyes /RCA/ 1325
@ YEARS AGO
KENNY CHESNEY There Goes My Lite (BN4/ 2342

* No. I:“How Forever Feels” — Kenny Chesney

YEARS AGO TERRI CLARK | Wanna Do It All Wercury) 1943

* No. 1:] Just Wanted You To Know” — Mary Chapin Carpenter

TOBY KEITH § Love This Bar (DreamWorks/ 1655
@ YEARS AGO
« No. 1:“P'm No Stranger To The Rain” — Keith Whitley ALAN JACKSON AND JIMMY BUFFETT It's Five 0'Clock Somewhere (Arista) 1498
YEARS AGO . :
KEITH URBAN Who Wouldn't Wanna Be Me (Capitol) 1454
« No. I:“Let’s Stop Talkin’ About it” — Janie Frickie . .
@ YEARS AGO | DIERKS BENTLEY What Was | Thinkin'? (Capitol 1438
* No. I:“1 Just Fall In Love Again” — Anne Murray LONESTAR My Front Porch Looking In (BV4/ 1376
YEARS AGO S
BROOKS & DUNN You Can't Take The Honky Tonk Out Of The Girl (Arista/ 1334
* No. }:“Honky Tonk Angel” — Conway Twitty i
N J L J

WwWWW.americanradiohistorv.com
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. COUNTRY REPORTERS

KEAN/ADIlene, TX
OM: James Cameron
POMD: Rudy Fernandez
APO. Shay Hil

- WHAEL W

WOMX/Akron, OH®
UM’PD Kevin Mason

WGNA/AIbany, NY*
PD: Buz Brindle
MD: Bill E!a'r!g&m

| WOMACK

KBQl/Albuguerque, NM*
APDMD: Sammy Cruise

KRST/Albuguerque, NM*
DM/PO: Eddie Haskell
MO: Pauil Bailey

CAOSS CAMADIAN RAGWEED

KRRV/Alexandria, LA

OM: Scott Bryan

AT,
WOMAGH

WCTO/Allentown, PA*
PO: Babby Knight
APD: M'g am Malone

| KGNC/Amarillo, TX
DM: Dan Gorman
PO Tim Butler
APD/MD. Palnck Clark
e GENTRY
D

OM. Dennis Bookey
PD’MU Matt Valley

|

l KBRJ/Anchorage, AK

| T

|

| WWWW/Ann Arbor. MI
DM/PD: Rob Walker

MD: Tom Baker
¢ )

WNCY/Appleton. Wi
OM: Jett McCarthy
PD: Randy Shannon
APD/MD: Marci Braun
2 AMY DAULEY
1 SHERRIE AUSTIR

1 3G 8 RICH

WKSF/Asheville, NC
DM/PD: Jetl Daws
APD: Sharon Green
MD: Andy Woods

No Adds

WKHX/Atlanta, GA*
DM/PD. Mark Richards

MD. John
LA S
1 JOSH GRACH
TRACY LAWRENCE
AMDY GRIGGS

WPUR/Atlantic City, NJ
Pl

i warke ]

-

WKXC/Augusta, GA

KASE/Austin, TX*
0M:PD: Jasan Kane
APD/MD Boh Pickett

G TCHER WILSON

| KuZz/Bakersfield, CA®
POD: Evan Bridwell
MO: Adam Jeftnes

LS. R

WPOC/Ballimore, MD*
’ PO:Scott Lindy

WYNK/Baton Rouge, LA®
OM:. Boh Murphy
PO: Paul O

| 400 st fames

WYPY/Baton Rouge, LA"

0 M&Chase

|

KYKR/Beaumont, TX
OM: Trey Poston
POMD: Mikey storth

|

| WJLS/Beckley, WV
OM:Dave Wilhs

| PDUD: A el

WKNN/Biloxi, MS
DM: Watter Brown
PD. Kipp Greggery
No Adds

WIKX/Biloxi, MS
PD: Bryan Rhodes
MD: Gwen Wilson

WHWK/Binghamtan, NY

1 GRAD PASLEY TALISON
1) SHFREASSTH

WOX8/BIrmingham, AL

PD: Tom Hanrahan
MD: Jay Cruze
DAY LEE MURPHY
GRETCEN WILSON

WIZK/Birmingham, AL*
PDMD: Bian Driver
AN -‘-Ll:lfﬂ

JULK
BUME SHELTON
GRETCHEN WILSOM

WPSK/Blacksburg: VA
OM/PD: Scott Stevens
APD/MD: Sean Sumner
b kﬂ,“ﬁ‘.‘ﬁﬂm“

15 SHANIA TWAIN

15 BILLY CURRINGTON

T4 DAVIO LEE MRS

-t

WBWN/Bloemington, IL
OM/PD: Dan Westhoff
APOMD: Buck Stevens

WHKX/Bluefield, WV
(OM/PD/MD: Dave Crosier

KIZN/Boise, ID

DM/PE: Rich Summers

APD/MD: Spencer Burke
S Ghl WLSON

KQFC/Bolse, 1D
PD/MD: Lance Tidwell
APD. Jim Miller

No Adds

WKLB/Boslon, MA*
PD: Mike Brophey
APD/MD: Ginny Rogers
No Adds

KAGG/Bryan, TX
PO/MD; Jenniter Allen
2 3“%& TWAN

20 GRET

WYR¥/Buttalo, NY*

PD. John Paul

APD/MD: Wendy Lynn
CHRIS CAGLE

BILLY CURRINGTON
GRETCHEN WILSON

WOKD/Burlington
PD: Steve Pelkey
MO: Margot St. John
No Adds

KHAK/Cedar Rapids, 1A
OM: Dick Stadlen
PD Bob James
MD: Dawn Johnson
6 WOKTGOMERY GENTRY

WIXY/Champaign, IL
0mm R.W. Smith

WEZUCharieslon, SC*
OM: Jay Philpott
/MD: Trey Cooler
N WLSON
BT

WNKT/Charleston, SC*
PD: Bob McNeill
APD/MD Enc Chanev

WOQBE/Charlesion, WV
OM: Jett Whitehead
PO Ed Roberts

WKKT/Charlotte *
OM: Bruce Logan
PO/MD. John Roberts
§ e e
lﬂRﬂDﬂl WILSON
HANK WILLAMS JR

L
ANOY GRIGGS

WSOC/Charlotte

OM/PD: Jeft Roper

APD/MD; Rick McCracken
AT eELion

WUSY/Chattanooga, TN
PD: Kris Van Dyke
MD: Bill Poindexter

WUSN/Chicago. IL*
OM/PD: Tom Rivers

WUBE/Cincinnati. DH*
PO Tim Closson

APD: Kathy 0'Connor
MD: Duke Hamitton

WYGY/Cincinnati, DH*

OM/PD: TJ Holland

APDMD: Dawn Michaels
2 BLUE CONTY

WGAR/Cleveland, OH*
PD: Meg Stevens
MD: Chuck Colller

1 PAT GREEN

U WATHE
CHELY WRIGHT
BUAKE SHELTON

KCCY/Colorado Springs. CO*
PO: Travis Daily
MO: Valene Hart

JUUE ROBERTS

LOMESTAR
BLAKE SHELTON

KKCS/Colorado Springs, CO*
PD. Shannon Stone
MD: Stix Franklin

WCOS/Columbia, SC*
PD. Ron Brooks

MD: Glen Garrett

No Adds

WCOL/Columbus, OH*
PD: John Crenshaw
APD/MD: Dan £. Zuko

No Adds

WGSQ/Cookeville, TN
OM Marty McFly
PD: Galor Harnison
APD: Philip Gibbons
MD: Stewart James
SHANIA TWAN
GRETCHEN wiLSOH

KRYS/Corpus Christi, TX
PD: Frank Edwards
MD: Lours Ramirez

1 GRETCHEN WILSON

KPLX/Dallas, TX*
PD: Pau! Williams
APD: Smokey Rivers

KSCS/Dallas. TX*
DM/PD: Ted Stecker
APD/MO: Chris Huff
2 ANDY GRIGGS
2 GRETCHEN WALSON

WGNE/Daylona Beach. FL*

OM: B.J. Nielsen

PD/MD Jeﬂ Davns
msmvm

KYG0/Denver, CO”
PO/MO: Joel Burke
TCHEN WL SON.

KHKI/Des Moines, IA*
DM: Jack D'Brien

BRAKE HEL
‘GRETCHEN WHLSON

WYCD/Detroit, MI*

PD: Mac Daniels

APO/MD: Ron Chatman
8 JOSH GRACIN

WOJR/Dothan. AL
OM: Jerry Broadway
PO/MD: Brett Mason
& RACHEL PROCTOR
B JOE RICHOLS

WAXX/Eau Claire, Wi
POIMD. George House
4 P BATES
1 06 DFPE

KHEY/EI Paso, TX*
PO: Steve Gramzay
MD: Bobby Gutierrez
No Adds

WRSF/Elizabeth City, NC
OM: Tom Chanity
: H Gilt
PL’SLEY I«MISﬂé KRAUSS

] GRETCHE!
7 FMLWW

WXTA/Erie, PA
OM: Adam Reese
Pp/[l)llD: Fred Horton

KKNU/Eugene OR

WKDQ/Evansville. IN
POMD: Jon Prelt

KVOX/Fargo
DM: Janice Whitimore
PO: Eric Hever

KKIiX/Fayetteville, AR
DM/PD: Tom Travis
APDIMD: ke McBide

GRETCHEN W

WKMLFayetteville, NC WF i lis, IN*
PD: Paul Johnson OM: David Wood
No Adds

KAFF Flagstaff, AZ
PD: Chris Halstead

0 MY WAYNE
10 BRAD PAISLEY 1AL ISON KRAUSS.

WFBE/Flint. MI

PO Coyote Collins

APDMD Dave Geronimo
A)D

3 2PO5 CAVADAN AGHEED
© RACHEL PROCT

2 TRACY LAWRENCE
KSKS/Fresno, CA*
PO: Mike Pelerson
MD: Steve Pleshe

1 CHELY WRIGHT

GRETCHEN WILSON

KUAD/Ft. Collins, CO
PD: Mark Callaghan
MO: Bnan Gary

No Adds

WCKT/F1. Myers, FL*
DM/PO: Steve Amari

e Logan
TOM

WWGR/F1. Myers, FL*

PD: Mark Philfips

MD: Sieve Hart
1 BAJOKS &

WYZB/Ft. Wallon Beach, FL
OM: Scraich Malone
/MD: Todd Nixon
RY GENTRY

WOHK/Ft. Wayne, IN
UMIPD/'MD Ron Kelley
B GﬂﬂMN maﬂ‘
I MLVMFMYM
1 LAY

WOGK/Gainesville, FL*
MD: Big Red
t BiLL" CURRINGTON
SOOTTY EMERKX
LONESTAR
SHLTON

VAKE GlLL

WBCT/Grand Rapids, MI*
0OM/PD: Doug Montgomery
MD: Dave Taft
3 LONESTAR
BLAXE SHELTON -

WTOR/Greensboro, NC*

OM: Tim Satterfield

PO Bili Dotson

APD/MD: Anq‘ie Ward
Sl TWAS

WRNS/Greenville, NC*
PO: Wayne Cartyle
MD: Boomer Lee
4 GRETCHEN WILSON
LEE ANK WOMACK
BUKE SHELTON

WESC/Greenville, SC*
OM/PD: Scott Johnson
APD/MO: John Landrum
No Adds

WSSU/Greenville, SC*
OM/PD: Scott Johnson
APD/MD le Layton

3 S

WAYZMHagerstown

PD/M[) Don Brake
GRETCHEN WI SO

4 )CﬂN MW MARTINEY

WCAT Harrisburg, PA*
PO: Sam McGuln
Dy
KiGS
BN SELTOH

TRENT WAL LMON

WRBT/Harrisburg, PA*
OM: Chris Tyler

POMO: Shelly Easton
APD: Newman

5 GRETCHEN WILSON
 LEE ARN WOMACK

WWYZMarttord, CT*

MO:Jay Thomas
BLAKE SHELTON

KILTHouslon, TX*
PO Jett Gamrison
APD/MD: Stephen Giuttari

KKBQ/Houston, TX*
PO Michael Cruise
MD; Chinsti Brooks

CAROLYN DAY JOHNSON

WTCR/Muntington
PD: Judy Eaton
MD: Dave Poole
S TRICYBRD
CHELY WRIGH

WORAMMuntsville, AL
MD: Dan McClain
No Adds

PD: Bob Richards
MD

WMSI/Jacksan, MS
PD: Rick Adams

MD Slam:e Bingham

15 MHID(AEI MORTGOMERY

WUS.J/Jackson, MS
APD/MD: Pau! Stone
LAY WALKER

KZLA%Los Angeles, CA*
DM/PO: R.J. Curlis
POMD: Tanya Campos

1 CHELY

NORAH JONES
GRETCHEN WILSON
CLAY WALKER

WAMZ/Louisville, KY*
PD/MD Cwme Calhoun
§ o

KLLLAubbock. TX
OM/PD: Jay Richards
APD,M[)': Kelly Greene

WODENMacon, GA
PD: Gerry Marshall

mvamms R A -
mwnsm PD/MD. Dama Starting
WROD/. le, FL* OM/Madi: wi*
OM/PD: Gail Austin PD: Mark Grantin
MD: Dixie Jones MO: Mel My i
1 m&:‘" Dﬂwnswe
GRETCHEN WSO e
TWAIN
KIAIMasan City, 1A
WXBQ/Johnson City PD/MD'.l Bmoks
i, | EER
J HNE RWNS
WMTZ/Johnstown, PA KTEX/McAlen, TX"
&'s/tg;:m:‘yalw QOM: Billy Santiago
5 s PD: JoJo Cerda
APD: Frankie Dee

KIXQ/Joplin, MO
OM. Ray Michaels
POMD: Cody Carlson
APD; Jaygd:ae

5 JRIEROBERTS
H uovm

WNWN/Xalamazoo, M
PD: P.J. Lacey
APD/MD: Phil O'Reilly

2 GRETCHEN WILSOM

1 e B
1 LEE ANN WOMACK

KBEQ/Kansas City, MO*
PD: Mike Kennedy
MD: T.J. McEntire
3 JOSHGAACH
BALY RAY OYRUS
BUKE SHELTON

KFKF/Xansas City. MO*
OM/PD: Daie Carter
APD/MO: Tony Stevens
© 81 Y DEAN
GRETCHEN WILSON

WDAF/Xansas City, MO*
PD. Wes McShay
APD/MD. Ted Cramer
‘GEDRGE STAAIF
GRETCHEL WILSON

WIVKXnoxville, TN*
OM/PO: Mike Hammond
MD. Colleen Addair
BIG & RICH
HANK WILLIAMS JR.
CHELY WRIGHT
PRORKEY
WKDAafayette, IN
PD: Mark Allen
MD Bob Viza
10 JBANY W W(
|0 LONESTAR

KMDU/Latayette, LA*
PD. Mike James
MD; T.0. Smith
IS CAGLE
SHERRIE AUSTM

KXKC/Lafayetie, LA®
PD: Renee Revett
MD: Sean Ritey
1 JINMY WAYNE
HANK WILLAMS JR

WPCVALakeland, FL*
PD: Dave Wright
MD' Jenim

2 mnu(uwnso«

MW\UM R
ANDY GRIGGS.
-4

WI0V/Lancasier, PA
POMD. Dick Raymond
WYNONNA INAORS JUCD
CHELY WRIGHT
WTLAansing, M1
PO: Jay J. McCrae
APD/MD: Chnis Tyler
5 JAWY WA
20 DALEY
FACHEL PROCTOR
KWNR/Las Vegas, NV*
PO/MD: Brooks 0 Brian
1 BROOKS & DUNK
LORESTAR

WBBN/Laurel, MS

OM/PD. Larry Blakeney

APD/MD: Allyson Scoft
D\OSS{I‘MMHM!D

WBULLexingion, KY
POMOD: Ric Larson
BAOOKS & DUNK
CLAY WALKER

WLXXLexinglon, KY
OM: Robert Lindsey
“PD: John Sebastian
MD: Karl Shannof

9 LORESTAR

KZKXAincoln, NE

OM: Jim Steel

PD: Brian Jennings

APB/MD: Carol Turner
5 JOEWCHOLS
2 BG4 AK
2 GRETCHEN WHLSON

KSSN/Little Rock. AR*

”Cllgaﬂ Heritage

REBA MCERTIRE

KRWQMedford, OR
PD. Larry Neal
MD: Scolt Schuler
7 0SHGRACN
QLAY WALKER
LEE ANN WOMACK
GRETCHEN WILSOM

WGIO(Memphis, TN®

PD: Chip Miller

MD: Mark Billingsiey
VINCE GiL

WKISMiami, FL*
PO. Bob Barnett
MD. Dartene Evans

WMIL/Milwaukee, WI*
PD: Kerry Wolfe

APD: Scott Dolphin

MD: Milch Morgan

No Adds

KEEYMinneapolis, MN*
0M/PD: Gregg Swedberg
APD/MD: Travis Moon
DAVIO LEE NURPHY
HOLS

WKSJ/Mobile, AL*
0M: Kit Carson
POMD: Bill Black
No Adds

KJLOMonrae, LA

OM/PD: Mike Blakeney

APO/MD: Stacy Collins
AR

KTOM/Monterey, CA*
PDIMD Jim Dorman
WILLIAMS SR
7 EM‘W‘RAGMED
7 BAG STV
7 CHIS CAGLE
1 GRETCHEN WLSON
VINCE GILL

WLWI/Montgomery, AL
OM/PO: Bill Jones

MD: Darlene Dixon

No Adds

WGTR/Myrtle Beach, SC
DM/MD: Mark Andrews
44 J!)M"&Vhlkel

4 MONTGOMERY GENTRY

3 BROOKS 4 DUsN

WKDFMashville, TN
OM/PD: Dave Kelly

MD: Kim Leshe
|7 W'D(I(ML

MI!V ﬁREGS

WSIX/Nashville, TN*

OM: Ciay Hunnicuti

PO/MD; Keith Kauiman
2 G _'W’“,SM

WSMMashville, TN*
PD: Lee Logan
MD; Frank Seres

S CHELY WRIGHT

WCTY/New London, CT
PD/MO: Jimmy Lehn
APD: Dave Eider

7 GRETCHEN WSO

7 STEEL|
BLAKE SHELTON

WNBE/New Drieans, LA*
OM: Jim Owen
APD/MD: Casey Carter
1 SHECASY
BROOKS & DUNN.

WGH/Norfolk. VA*
DM/PD: John Shomby

MD: Mark
4 GRETCHEN Wh §

K¥ST/Oklahoma City, OK*
OM: LJ Smith
PD. Tom Freeman

BILLY CURRINGTON

TOBY KETH

HANK WILLIAMS JR.

BUAKE SHELTON
KXXY/Oklahoma City, 0K*
PD: LJ Smith
APD/MD: Bill Reed

2 MONTGOMERY GENTRY

KXKT/Omaha, NE*
PD: Tom Geodwin

BILLY RAY CYRUS
RACHEL PROCTOR

KHAY/Oxnard, CA

Sales Manager. Emie Bingham
POMO; Mark Hill

No Adds

KPLM/Palm Springs, CA
PD. Al Gordon

MO: Kory James
0 MY AI

WPAP/Panama City, FL
OM/PD: Todd Berry
APD/MD: Shane Collins
15 GRETCHEN Wil SOK

WXBM/Pensacola, FL
PO/MD: LmVIesl
SOOTTY EMERICK

WXCLPeoria, IL
DM: Rick Hirschmann
PO/MO: BJ Stone
7 BALYDEAN
7 ANDY GRKGGS
GRETCHEN WK SON

WXTU/Philadelphia, PA*
PD: Bob McKay
APD/MD: Cadillac Jack

LONES

GRETCHEN WILSON

KMLE/Phoenix, AZ*
PD: Jay McCarthy
APD/MD: Dave Collins
12 HANK JAMS.

GRETC

KNIX/Phoenlx. AZ*
PD: Shaun Holly
APD: Mike 0'Brian

WOSY/Pittsburgh, PA*
PD: Keith Clark
APOMD: ?Tlr&n"ey Richards

WPOR/Portland, ME
PO: Ricx Jordan

MD: Glori Marie

No Adds

KUPL/Portiand, DR*

PO: Cary Rotfe Y

MD: Rick Taylor
2 ANIE ROBERTS
KWJJ/Portiand, OR*
PD: Mike Maore
MD: Savannah Jones
SCOTTY EMERICK

ANDY GRIGGS
GRETCHEN WL SON.

WOKQ/Portsmouth, NH
OM: Mark Ericson
PD: Mark Jennings
APO/MD: Oan Lunnie

2 GRETCHEN WRLSOK

WCTK/Providence, RI*
PD: Rick Everett
MD: Sam Stevens

WLLR/Quad Cities, 1A

PO: Jim 0'Hara

MD Hon Evans
LEEMRHY

ms 4 DU
| LONESTAR

WGDR/Raleigh, NC*
PD: Lisa Mckay
APD/MD: Mike "Maddawg
Biddle

10 GRETCHEN WLSOK

2 GEORGE STRMT

2 REBA MCENTIRE

KOUT/Rapid City. SO
PO/MO: Mark Houston
B LONESTAR

KBUL/Reno, NV
OM/PD; Tom Jordan
APD: JJ Christy
MD: Chuck Reeves

KFRG/Riverside. CA®
OM: Lee Douglas
PDMO: Dan Jeffrey

1 SHAN TWAIN

WSLC/Roanoke, VA
PO: Bren Shamp

WYYD/Roanoke, VA
PD/MD: Joel Deanng
SHEDAISY
ANDY GRIGGS
LOMESTAR

WBEE/Rochester, NY*
OM: Dave Symonds

PD: Chris Keyzer

MO: Bill nnn

GREN
1 Ms&um

WXX0/Rockford. IL
OM/PD: Jesse Garcia
APD: Steve Summers

M[lr;%ﬂm

KNCi/Sacramento, CA*
OM/PD: Mark Evans
APD; Greg Cole
MD: Jenniter Wood

5 DIERKS BENTLEY

WCEN/Saginaw, Ml

PO: Jim Johnson

MD: Kﬂmkllen
WYNDNMA UNAC
BMLVRAVEVNUS
J05H GRACY

WKCQ/Saginaw, Ml
OM/PO: Rick Walker
SHANIA TWAIR

WICO/Salisbury, MO
DM: Joe Edwards

1 BALY RAY CYRUS

KKAT/Salt Lake Clty, UT*
POMD; John Marks
No Adds

XSOP/Salt Lake City, UT*
PO: Don Hilion
APD/MD; Debby Turpin

11 TRACY BYRD

11 JNKINS

5 BLAKE SHELTON

4 RACHEL PROCTOR

XUBL/Sal Lake City, UT*
PO: Ed Hill
MD: Pat Garrett

1 GRETCHEN VLSO

KGKL/San Angelo, TX
OM/MD: Keith Montgomery
20 BUECONTY

7 TRACY BYRD
7 GRETCHEN WILSON

KAJA/San Antonlo, TX®
PD/MD: Clayton Allen
No Adds

KSON/San Diego, CA*
OM/PD: John Dimick

DU
sa(mls AUSTN

KATY/San Jose, CA*
PO: Julie Stevens
MO: Nate Deaton

7 BILLY DEAN

2 GRETCHEN WH.SOH

KKJG/San Luis Obispo, CA
PO Pegeer Daniels
GRETHEN WILSON

KRAZ/Santa Barbara, CA
PD/MD Rld( Barker
11 S

A ToOCTon

mm
H mfmmsm

KSNI/Santa Maria, CA
PDMD. Tim Brown
10 GRETCHEN WILSON

WCT0/Sarasota, FL*
OM/PD/MD: Mark Wilson
APD: Heidi Decker

HANK WRLLIALS, JR.

WJCL/Savannah, GA
OM: Johin Thomas
PD: Bill West
6 SHANA TWAN
LONESTAR

KMPS/Seattle, WA®

Sales Manager: Lisa Oecker
PO: Becky Brenner
MD lon’ Thomas

‘,....

ISON KRAUSS

KRMD/ port, LA

KSUX/Sioux City. 1A
PD: Bob Rounds
APDJ@D‘ Tony Michaels
|2 Jll.lVWlW(

4 oanmn

WBYT/South Bend, IN
OM/PD: Tom Oakes
OO L ey
6 PINMONKEY
6 LEE AN WOMACK
4 HANKCWILLANS R
KDRK/Spokane, WA*
0OM: Tim Cotter
PD: Jay Daniels
APD: Bob Castle
MD:
R
1 TRACY BYRO
1 LONESTAR
BLAKE SHELTON
SHERRIE AUSTN
G

KIXZ/Spokane, WA*
OM: Robert Harder
PO/MOD: Paul “Coyote™
Neumann

APDmlzn Daniels

WFMB/Springfield, IL

PD: Dave Shepel

MD: John Sgalmng
GRETDiEn WILSON
mﬂwnuw

WPKX/Springfield, MA*

PD. RJ McKay

APD: Nick Damon

MD: Jessica Tyler
JOE DFFE

KTTS/Springlield, MO
DM/PD: Brad Hansen
APD: Curty Clark
17 SMAEY WAY
|2 W(D‘ENMSO“
JOSH GRACIN

KSO/St. Louis, MO*
DM/PD: Mike Wheeler
APD: Steve Geaofteries
MD: Billx Greenwoord
7 J0HN CHAEL MONTGOMER
LOMNESTAR
BAUN

WIL/SL. Louis, MO*
PD: Greg Mozingo
M'D.LI'J‘aMMonlana

KATM/Stockton, CA*
DM: Richard Perry
PD: Randy Black

APD: DJ Walker

MO: Joe Roberts

13 GRETCHEN WE.SON

HANK WILLIANES JF.

WBBS/Syracuse, NY*
PO: Rich Lauber
APD/MD: Skip Clark

5 K¢

WTNT/Tallahassee, FL
OM/PD: Sieve Cannon
APD/MD: “Big” Woody

Hayes T

WQYK/Tampa, FL*
OM/PD. Mike Culotta
APD; Beecher Martin
MD: Jay Roberts

11 GRET WILSON
3 PAT GREEN

SHERRIE AUSTIN

S BTN

WYUU/Tampa, FL*
OM/PD. Mike Cutotta
APD: Will Robinson
MD: Rnnens

24 GRETLHEN Wil
2 ww«uws

WTHI/Terre Haule, IN
OM/PD: Barry Kent

WIBW/Topeka, KS w

OM: Ed D"Donnell

PD: Rich Bowers

Asﬂm/gggzggmume Lynn
GRETCHEN WALSON

WTCM/Traverse Gity, MI
PD Jack 0"Mailey

15 mnm!gum:ss
! Gmc:(nmsm
3 J0EDHFE

KIIM/Tucson, AZ*

OM: Hert Crowe

POMD: Buz Jackson
GRE TCMEN WILSON

KV0O/Tuisa, OK*
POMD: Moon Mullins
4 LEE ANN WOMACK.

WWZ0/Tupelo, MS
0M: Rick Stevens

PO: Bill Hughes
& CHRISCAIKE

KNUE/Tyler, TX
OM/PO/MO: Dave Asherafl
s

WFRGMtica, NY
OM/PD/MD: Tom Jacobsen
R4S BENTLEY

2 mmnmw
7 SHEDASY

KJUGNisatia, CA
PO/MD: Oave Daniels
No Adds

WIRK/W. Palm Beach, FL*
PO: Milch Mahan
MD; J.R. Jackson
2 HANKWILLIANS SR
T WYNONNA ENAOKS RUDO
BLAXE SHELTON

WACO/MWaco, TX
OM/POMD: Zack Owen
No Adds

WmZ0/Washinglon, 0C*
OM/PD: Jetf Wyalt
12 BUDGY JWELL

WOVK/Wheeling, WV
PO/MD: Jim Elliott

5 GRETCHEN WILSON

1 W(l_ﬁ\fm

‘ SN WAYNE

oss MM RAGWEED
1 B

KLUR/Wichita Falls, TX
DWPD/MSD: Brent Wamer

KFDIWichita, XS*
OM/PD: Beveriee Brannigan
APD/MD: Pal James

3 GRETCHEN WLSON

2 SHAMRA TWAIN

KZSN/Wichita, XS*
PD: Chuck Geiger
MD: Pat Moyer
9 TOBY KEI™H
NAOM: 2100
CHELY WRIGHT
TRENT WALLIMON.

WGGY/Wilkes Barre, PA*
PO: Mike Krinik
MID' (%amyn Drosey

WWQQ/Wilmingion. NC
OM: Perry Stone

PO: Paul Johnson
APD/MU: Brigitt Banks

KXDO/Yakima, WA

PD: Dewey Boynton

APD/MD: Joe| Baker
CHELY WRIGHT

WGTY/York. PA
APD/MD: Brad Austin
No Adds

WOXK/Youngstown, OH

MID'WMQan{ Party PD: Dave Steele
} Moty GRes APD: Doug James
i %“g‘m",ﬂ‘“ MD: Burton Lee
e No Adds
POWERED{:){

MEDIABASE

*Monitored Reporters

224 Total Reporters

PD: Les Acree
APD/MD: James Anthony
No Adds

KXKS/Shreveport. LA
OM: Gary McCoy
PD: Russ Winston
2 MONTGOMERY

112 Total Monitored

112 Total Indicator

Did Not Report, Playlist Frozen (3):

KKCB/Duluth

KNFM/Odessa, TX
WDEZ/Wausau, WI
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ADULT CONTEMPORARY __

PART ONE OF A THREE-PART SERIES

Reinventing Radio

The time is ripe for radio reforms

. he people who run Canadian Music Week asked
me to speak at their convention in Toronto on the theme
“Reinventing Radio.” I set out to satisfy their needs
and, in the process, came up with a way to solve the
industry’s problems. I took the challenge seriously and
have designed what I believe is a viable plan to change

radio.

There will be some who say that
radio doesn’t need changing. I would
argue that point. Look at all of the re-
search available to us, and you can see
that radio listening is declining. Dis-
satisfaction levels are rising every
year. But let’s forget for one second the
facts that support my po-
sition. Let’s go with my
ears instead.

I recently spent six
weeks at home, recuperat-
ing from spinal surgery. |
heard more continuous ra-
dioin that time than atany
other time in my life
music radio, Talk radio,
News radio, Sports radio
and even Internet radio. |
listened to old airchecks that I'd been
saving for years, and [ listened to new
tape of McVay Media clients and of
stations we compete against.

I liked a lot of what | heard. | feel
that many stations do radio right. But
1 also came to a conclusion: We have
to change the way we do radio if we
are going to compete in today’s over-
saturated media market with the gun
of generating revenue held to our
heads.

Time To Change

The audience has changed and
broadcasters haven't. It has become
clear to me why there is so much lis-
tener dissatisfaction with radio today:
It's because we don't act as if we care
about them. That’s it. We don't care.
And it shows. The listeners have fig-
ured it out. They've realized that
they’re no longer important to many
of us.

At a time when our non-radio en-
tertainment competitors are striving
to satisfy their audiences, we're focus-
ing on what we want, not what they
want. Everyone we compete against
comes off as so much more profession-
al than we do. They're aggressive;
we're checking off items on a to-do
list. We're no longer benefit-oriented.
Why shouldn’t we expect overall ra-
dio listening to-decrease?

We can'tblame all of our inadequa-
cies on our chasing the almighty dol-
lar though. The quality of radio pro-
gramming today is not as good as it
once was. We're accepting mediocri-
ty. The potential listener compares
what we offer to what’s available to

—

Mike McVay

them on television, the Internet and
satellite radio. We have to take it up a
notch.

When did we stop caring about
what comes out of our speakers? How
did we get so sloppy? Why do we
have so much dead air? Are there
really only a few songs
that we must play over
and over again? Have on-
air personalities always
been so silly-sounding
and | just never noticed?

Does anyone do show
prep anymore? The num-
ber of uncomfortable
pauses | hear from an-
nouncers leads me to be-
lieve that the answer is no.
People pay us to create and air com-
mercials for their products or services,
and yet we put little effort into pro-
ducing professional-sounding adver-
tisements.

A Painful Process

I’'m not being negative about radio.
I'm a radio fan. It's my livelihood. 1
am not here tostate that radio is over;
1 am here to offer tangible ideas on
how we can save radio. It will require
reinvention. And that is sometimes a
painful process. Change is scary.

First, let’s keep in mind that radio
is battling not just other radio stations,
of which there are more today than
there were yesterday in more formats
for listeners to choose from than ever
before. We also have to contend with
television, cable TV and satellite radio.
We have to compete with digital mu-
sic channels, HDTV and cell phones.
They're all becoming bigger and more
important parts of the entertainment
delivery system. You've got the iPod,
IBOC, the Internet, WIFI and things
we haven't even thought about yet.

Focus on what is important to the
audience. You must 2o to the market
and ask them what they want and
what they think. Marshall Field, the
famous retail pioneer, once said, “Ask
people what they want, and give it to
them.” Invest in research. This is not
an area where you should be cutting
corners.

Listen to your radio station. Step-
ping away from day-to-day broad-
casting and sitting at home during my
recovery gave me the opportunity to
look at the forest and not the trees. The

By Mike McVay

most important step in reinventing
your radio station is to find the time
to listen to it.

Something that I used to recom-
mend to radio programmers was
“Walk Away Wednesday.” | suggest-
ed that the PD walk away and spend
a day listening to the radio outside of
his or her station.

Back To Broadcasting

Let's get back to broadcasting, with
an emphasis on the broad. In some cas-
es we have become so researched and
narrow in our desire to find a niche
that it is no wonder we're seeing lower
ratings for leading stations.

We have so narrowly programmed
radio stations that listeners program
their own stations by punching in up
and down the dial. Niche program-
mingisappropriateif you have a large
cluster of stations under one umbrel-
la. If you haveonly one or two stations
in your fold, then broadcasting makes
you a unique player, one that can gar-
ner greater numbers. ’

There will be some
who say that radio
doesn’t need
changing. | would
argue that point.
Look at all of the
research available to
us, and you can see
that radio listening is
declining.

This doesn’t mean that you play a
variety of genres of music on one sta-
tion. You still have only one format.
Broadcasting means that you focus on
your music and all of the other at-
tributes of programming that make
for a good product.

If you are a music-only machine,
you have nothing that builds loyalty
inalistener, and you are no better than
an iPod. You need attributes that go
beyond the music. One-dimensional
radiostations are the easiest for acom-
petitor to defeat.

Obviously, the music is one element
that has to be right, but broadcasting
isa four-pronged attack. Music, Infor-
mation, Personality and Promotion

It has hecome clearto me why there is so
much listener dissatisfaction with radio today:
It's because we don’t act as if we care about
them. That’s it. We don’t care. And it shows.
The listeners have figured it out.

remains a model to utilize when
building a radio station.

Instant Gratification

Instant gratification is important for
radio. When 1 hit the button, | should
hear one of my favorite songs or an
entertainment or information element
that excites me and keeps me locked on
to your frequency. We are living in an
instant-gratification world. Who can
remember a time when you walked
intoadiner, ordered a burger and wait-
ed 15 minutes while it was cooked?

That means that we must play peo-
ple’s tavorite songs frequently. It also
means utilizing systems toensure that
your music receives proper rotation.
One way is to employ Arbitron'’s the-
ory of Optimum Efficiency Schedul-
ing for music, as well as commercials.

The formula (cume over AQH x
3.29 = OES) was designed to expose a
commercial to listeners 3.5 times over
the course of a week. This is done so
that a spot schedule will be effective.
The theory is that listeners must hear
a commercial 3.5 times in any one-
week period before it registers enough
for them to recall it and make a buy-
ing decision.

Some broadcasters are utilizing
OES to rotate music. They take their
highest testing oldies and play them
two and sometimes three times a day.
If they are going to apply the concept
correctly, the formula should be ap-
plied across 26 or 52 weeks. That's of-
ten how long we'll keep a gold song
in our library.

The best application for OES is
helping to decide how often you
should play a current record. That
application of the formula should be
figured across the course of a week.
Currents last a matter of weeks and
months, not years.

I caneven argue that new currents,
those that you feel are going to be-
come huge, should be spun more of-
ten when they are brand-new and
slowed down slightly when they be-
come powers.

That's the reverse of what we usu-
ally do in radio, but if you're a current-
intensive radio station, why not ex-
pose a song a lot while it is hot and
new? This creates excitement and
gives people a reason to tune to your
radio station.

By the way, I'm not endorsing a
one-size-fits-all policy. This rule
changes by format.

We should also expand the number
and type of titles that we test when
researching music in order to build
our libraries. People get bored hear-
ing the same songs over and over.
Freshen your library, butdo it careful-
ly. Testing different songs is the safest

WwWWwWWwW.americanradiohistorv.com

way to develop variety in your music
mix. You can also create a “spice” cat-
egory and play an “oh wow” song
several times per daypart.

Future Formats

Future formats may actually be old-
er formats. | speculate that we will see
the return of Oldies-based AC, which
willencompass musi¢ of the '60s, '70s,
‘80s, ‘90s and today. That's two de-
cades more than most stations cur-
rently play.

lalso believe that as more Country
stations come on the scene we will see
both a gold-based Country format
and a current-based Country format.
Country remains one of America’s
most-listened-to formats.

CHR has returned, but it will frag-
ment even further into more clearly
defined rhythmic CHRs, mainstream
CHRs and Hot ACs, which are adult
CHRs in disguise. What we may con-
sider to be rhythmic CHR is just CHR
to the average listener.

Since Alternative has disappeared,
Hot AC is really mainstream AC.
What was mainstream AC is Soft AC.
In other words, move it up a notch.
America is energizing.

Talk radio has a variety of colora-
tions to it, and I expect to see more
male-oriented Talk stations. These are,
in many ways, Rock stations without
music. It’s a blessing to be a Talk sta-
tion, as you always have a service to
provide. [ see the format growing in
the future. The reinvention for Talk is
to became a mirror of the cable news
channels, including duplicating their
aggressive production.

Contemporary Christian is a fairly
new format that’s spreading across the
country and, in many arenas, chal-
lenging not only AC, but also Smooth
Jazz. Itis also bringing people back to
radio who had turned us off. You can’t
turn on the TV or pick up a magazine
without seeing something about The
Passion of the Christ. Reinvention
should include becoming multime-
dia-oriented. Get involved with me-
dia that goes beyond your own.

Next weck: Creating a brand and us-
ing information elements.

Mike McVay is founder and President
of McVay Media, a full-service consultan-
cy with more than 20 years of service to
broadcasters worldwide. The company
serves AC, Country, CHR, Oldies, Rock,
Classic Rock, Contemporary Christian,
Classical, Sports and News/Talk radio sta-
tions. McVay's 35 years of broadcast ex-
perience include stints as a station own-
er, general manager, program director,
sales representative and air personality.
Contact him al mevaymedia@aol.com
or 440-892-1910.
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WK WK ARTIST TITLE LABELIS) P PLATS AJ!%A;ILE:E ‘B i | Most Added’
1 0 JOSH GROBAN You Raise Me Up (743/Reprise) 2363 +18 206729 20 1mn www.rradds.com
3 2 SHERYL CROW The First Cut Is The Deepest (A&M/interscope) 2154 -2 2207%% 23 100/0 S——_—
2 3 SHANIA TWAIN Forever And For Always //l{emury//HJMG/ 2117 -155 202059 45 119/0 GLORIA ESTEFAN | Wish You (Epic/
8 o DIDO White Flag {Arista) 1990 +125 208077 23 96/2 LIONEL RICHIE Just for You fsland/iDJMG)
4 5  TRAIN Calling All Angels (Columbia) ) 1959 -25 164585 36 112/0 | LUTHER VANDROSS Buy Me A Rose 1/
6 o UNCLE KRACKER f/DOBIE GRAY Drift A-way flava) 1949 +116 168159 53 105/0 KATRINA CARLSON Count On Me (Kataphonic/
8 € FIVEFORFIGHTING 100 Years (Aware/Columbia) 1817  +109 159391 11 106/0 | HOOTIE& THE BLOWFISH Goodye Girl /Ahing/WSM)
|7 @ WATCHBOX TWENTY Unwell Arlntic 1780 +12 190108 43 9gjp | SHAMIATWAINItOnlyturts When fm Breathing (¥ercur)
g €© MICHAEL MCDONALD Ain't No Mountain High Enough (Motown) 1613 +10 126279 19 90/5
10 10 LUTHER VANDROSS Dance With My Father (/) 1458 25 132323 39 103/0
1" m SIMPLY RED You Make Me Feel Brand New (simplyred.com/Red Ink/ 1339 +79 114087 8 94)2
13 @ MARTINA MCBRIDE This One's For The Girls /RCA/ 1314 +132 101335 9 101/5
14 13 COUNTING CROWS Big Yellow Taxi (Geffen/Interscope) 1120 17 110621 44 90/0
12 14 PHIL COLLINS Look Through My Eyes (Walt Disney/Hollywood) 1050 -144 61904 25 95/0
15 15 CLAY AIKEN Invisible (RCA/ 1041 -63 80190 21 85/0
18 ) SEAL Love's Divine (Wamer Bros.) 896 +258 94406 7 7613
17 Q WYNONNA | Want To Know What Love Is (Curb/ 821 +115 28462 5 82/5
16 18 3 DOORS DOWN Here Without You (Republic/Universal) 732 -20 94490 12 47/4
19 @ SANTANA f/ALEX BAND Why Don't You & | (Arista) 621 +25 84095 18 40/0
21 @ LUTHER VANDROSS Buy Me A Rose (/) 508 +160 68050 2 59/12
22 @ ROD STEWART Time After Time (J/ 342 +88 29448 3 56/4
25 @ NO DOUBT It's My Life finterscape/ 290 +59 23898 6 201
| 26 @ ISRAEL KAMAKAWIWO'OLE Over The Rainbow (Big Boy/ 272 +83 12032 3 26/4
‘ 23 @ MICHAEL BUBLE Sway (14.3/Reprise) m +18 8242 4 4113
24 @ KENNY LOGGINS | Miss Us (Al The Best) 268 +34 10022 5 43/5
20 26  CHRISTINA AGUILERA The Voice Within (RCA) 260 117 21604 16 3210
‘ @ LIONEL RICHIE Just For You {/siand//DJMG) 236 +124 54662 1 52/16
27 @ MELISSA ETHERIDGE Breathe (Island/iDJMG) 186 +11 16678 2 20/4
30 @ TRAIN When | Look To The Sky (Columbia) 176 +28 18093 2 18/5 MOSt
) €  NORAH JONES Sunvise (Blue Note/EMC) 62«15 2m02 1 1wz | IncreasedPlays

120 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
3/7-3/13. Bullets appear on songs galning plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Songs below No. 10 are moved to recurrent after 50 weeks on the chart. Most Added
is the total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song.
Total Audlence equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour
Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc.

New & Active

. KATRINA CARLSON Count On Me Kataphonic/
Total Plays: 152, Total Stations: 35, Adds: 6

CYNDI LAUPER Stay (£pic/
Total Plays: 114, Total Stations: 18, Adds: 0

HARRY CONNICK, JR. For Once In My Life (Columbial
Total Plays: 145, Total Stations: 24, Adds: 1

PHIL COLLINS No Way Qut (Hollywood)
Total Plays: 54, Total Stations: 19, Adds: 5

| HOOTIE & THE BLOWFISH Goodbye Girl (Rhino/WSM)
Total Plays: 136, Total Stations: 29, Adds: 6

GLORIA ESTEFAN | Wish You (Epic/
Total Plays: 0, Total Stations: 17, Adds: 17

Songs ranked by total plays

ARTIST TITLE LABEL(S)

SEAL Love's Divine (Warner Bros.)

LUTHER VANDROSS Buy Me A Rose 4/

MARTINA MCBRIDE This One's For The Girls (RCA/

DIDO White Flag (Arista)

LIONEL RICHIE Just For You /fsland/iDJMG/

UNCLE KRACKER #/DOBIE GRAY Drift Away fLava/
WYNONNA | Want To Know What Love Is (Curb/

FIVE FOR FIGHTING 100 Years (Aware/Columbial

ROD STEWART Time After Time 4/

ISRAEL KAMAKAWIWO'DLE Over The Rainbow 7877 Boy/

POWERED[]]

MEDIABASE

ADDS
17
16
12

b

TOTAL
PLAY
INCREASE

+258
+160
+132
+125
+124
+116
+115
+109

+88

+83

www.radioandrecords.com.

Detailed station playlists for all R&R
reporters are available on the web at

Marie Osmond

One of the nation's most beloved personalities brings all of her talent,
credibility and personality to radio, 2-7PM in all time zones...
giving you the power to dominate AC afternoon drive.

Marie is AC's Afternoon Superstar.
Hear the live feed: jonesradio.com/marie

800.426.9082

Mus
Daypart 24 Hour Programming Aensarch
Parsonalities Formats Nows & Taik & Consultng & Prep

L——JDNES RADIO NETWORKS

jonesradio.com _NETWORKE

Now on AC Afternoon Drive

dric

AND FRIENDS

~
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4 *

- AC =
—— 4 f h
» March 19, 2004
g s ™
A jca’ ting AC Songs 1 y
ATETIEMSIE SIS i
| g or Ihe Week =nding Most Added’
[ powered(T1 YK ARASE
[ Women Women Women LUTHER VANDROSS Buy Me A Rose (J/
Artist Title (Label, ™w LW Familiarity Burn® 25-54 25-34 35-54
( ) Y - LIONEL RICHIE Just For You /island/0JMG)
CLAY AIKEN Invisitle (RCA/ 430 423 95% 20% 439 457 432 NORAH JONES Sunrise (Blue Note/EMC)
JOSH GROBAN You Raise Me Up (743/Reprise) 416 4.16 95% 21% 422 426 42
MATCHBOX TWENTY Unwell (4tiantic) 405 403  96% 37% 410 397 414 Recurrents
3 DOORS DOWN Here Without You (Republic/Universal) 399 397 86% 23% 405 390 4n ) .
(hep i CELINE DION Have You Ever Been In Love (Epic) %64
TRAIN Calling All Angels (Columbial 3.87 381 96% 41% 390 382 392
VANESSA CARLTON A Thousand Miles (A&M/lnterscope) 928
PHIL COLLINS Look Through My Eyes (Walt Disney/Hollywood) 384 387 87% 26% 3.88 395 385
- SANTANA fIMICHELLE BRANCH The Game Of Love /Arista/ 928
SEAL Love's Divine (Warner Bros.) 378 - 67% 12% 379 355 3.88
. PHIL COLLINS Can't Stop Loving You /At/antic 902
SARAH MCLACHLAN Fallen (Arista) 377 375 90% 28% 382 394 378 L7
LUTHER VANDROSS Dance With My Father /) 376 379 94% 3% 378 367 383 ENRIQUE IGLESIAS Hero fiterscope/ 854
SANTANA f/ALEX BAND Why Don't You & | (Arista) 376 389 81% 25% 381 378 381 CHRISTINA AGUILERA Beautitul 7C4) 827
' DIDO White Flag (Arista) 374 370 90% 32% 373 3714 3713 SHERYL CROW Soak Up The Sun (4&M/interscope) 789
MARTINA MCBRIDE This One's For The Girls (RCA/ 314 3713 80%  19% 381 373 384 DANIEL BEDINGFIELD If You're Not The One (island//0/MG) 774
0, 0
| SHANIA TWAIN Forever And For Always (Mercury//0JMG) 372 375 96%  44% 3.76 362 381 NORAH JONES Oon't Know Why (Blue Note/Vigin/ m
FIVE FOR FIGHTING 100 Years {Aware/Columbia 369 3.56 80%  22% 3.68 384 362 ) l
| ‘ ; MERCYME | Can Only Imagine (ANO/Curt) 728 |
| WYNONNA | Want To Know What Love Is {Curty 3.52 - 79% 22% 159 346 363
| FAITH HILL Cry (Warmer Bros.) 121
SHERYL CROW The First Cut Is The Deepest (A&M/interscope) 345 345 96% 48% 3.45 343 346
; - SIMPLY RED Sunrise /simplyred.com/Red Ink/ 694 |
MICHAEL MCDONALD Ain't No Mountain High Enough (Motown/ 342 360 94% 39% 348 334 353 |
SIMPLY RED You Make Me Feel Brand New (simplyred.com/Red Ink) 339 352 85% 30% 346 338 349 \__ Songs ranked by total plays J
|
UNCLE KRACKER f/DOBIE GRAY Drift Away (Lava/ 337 342 96% 59% 3.38 332 34
COUNTING CROWS Big Yellow Taxi (Geffen/interscope) 305 318 92% 58% 303 314 299 Please Send Your Photos
- ; — - - R&R wants your best snapshots (color or black & white).
Total sample size is 365 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5= like very much). Total familiarity represents the percentage i . .
of respondents who recognized the song. Total burn rep the number of resp who said they are tired of hearing the song. Songs must have 40% famliarity to appear on survey. Please include the names and titles of all pictured and
Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference. Rate TheMusic.com send them to:
results are not meant to repiace calfout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered trademark of R&R c/o Keith Berman:
RateTheMusic.com. The RTM system, is available for local radio stations by cailing 818-377-5300. RateTheMusic.com dala is provided by Medi; Ai , a division of 10100 Santa Monica Blvd.,
k Premiere Radio Networks. J 3rd Floor, Los Angeles, CA 90067
7 7
Reporters
WYJB/Albany, NY* WMJX/Boston, MA* WLQTDayton, OH* WODD/Grand Rapids, MI* | KSAC/Kansas City, MO* WMXC/Mobile, AL* WSWT/Peoria, IL KGBY CA* | KGBX/Springlield, MD | WAS oc
PO Kewn Caltahan PD: Don Keil POMO Sandy Cailins. PO John Painck PO Jon Zellner OM KA Carson GMPOMD A Fundie PO Mike Bortak DOMPD Paul Kelley PO 8ol Hess
i 3 Ha N0 0 emy No Adds. 3 ROD STEWART MO Jeanne Ashiey PD Das Mason 14 SANTANA IMICHELLE BRANCH No Adas APOMO Davy Roberts No Adds
2 G”L.&IA[STUM KDSI/De co* 3000 00, oo :’D‘:;NM ::1’ FMF&YGNYI'K} KYMX/Sa Rl
. DAVID COREY nver, & N . 6 SEAL cramento, CA* wHUD/Westchester, NY*
A hiniergud /M . o 0 S artn e reemstams O %”m"&"ﬁé‘.ﬁ"" o) KISHModesto, CA* SILFERIADROSS) W0 ot D KEZK/St. Louis, MO+ MD lunr-u
APD Aison Ahwood WEBE/Bridgepont. CT' LIONEL RICHIE No Adds No Adds. POMC. Gary Michaet . 20 PO Mark Edwarts
‘UL COLLINS PD. Cot Hansen ) SHAKIA TWAIN WBEBIPtuIade "E:na PA Af‘ﬂlmmmm&s PNIL mums
o KLTVDes Moines, (A* WY SC* | WaXBKnoxville, TN gHEOte Ky KBEE/Salt Lake Cily, UT* | LoteL Ache e e
WLEV/Allentown, PA* Nordts L AL w Scofl Johmsan PO Mike Biakemore . HOOTIE s ms emumsu 3 KRBBWichita, KS
POMD Dave Russell i mﬁm W0BMMonmouth, NJ LUTHER HOOTIE & THE BLOWFISH K.l Y, . OMPD tyman James
Tanen WJYE/Buftalo, NY = 4 MICHAEL MCOY ROD STEWART PO Staven Ardaling 0Y/Stockton, CA APDMO Suzave Mears
JONEL RICHIE OMPOMD. Joe Ciutle WMGC/Detroit, MI* MD: Brian Moore KESZ/P az* KSFI/Salt Lake City, UT* OM Jon Chaistian NoAdds
APQ Mike McQueen oM Bill Fres WSPA/Greenville, SC* KTDV/\z!a tte, LA® 0enix. /Sa e City, POMO Dirk
NoAds oot el 8 fayette, PD: Shaun Holly OM. Chei Redgrave MARTINA MCBRIDE .
KYMG/Anchorage AK e mnu MXee! w . mcwm gnn;:.cm WMGS/Wilkes Barre, PA'
m‘f,“m B, WHBC/Canton, DH* T vawoRoss “"‘"‘.,"‘.é’ KAV Monterey. CA 0 B s WMTX/Tampa, FL* S‘E?—"ﬂp
et 0K 0 e VINIC/Detroit, M1* WRCHMartiord, CT* e GLORAESTEAY KKLT/Phenis, AZ* B 25 S A i
4 MARTINA MCBRIDE POMD, Darmen Davis PO Afan Camy . . DARLENE ZSCHECH POAMD: Joi Grey MO Kty Knight
WLTM/Atanta, GA* 4 W 190 T Lo wo b ooe | EMKLansing, M i RSt KoKl San Antorla, TX" | Mo WJBRMijmington, DE*
I Al | BT | gyt e s
s . 3 SHANIA TWAN n N .
isYiChareston SC* | WOOF Dothan, AL TR KOs Ve, WV § ES e, WLTIPitshurgh, PA MR vwADRDSS ¥ Toiedo1OH § 300
WFPG/Allantic City, NJ° o 0% uc.vmn i\ 1 o OMPOMD Wayne Mana GLORIA ESTEFAN : PO Qo i
mf,:jz,;,‘,‘:' HOOTIE & THE BLOWFISH KTSMEI Paso, TX* g"."ﬁ’ﬁfﬁa“' NY* WSHH/Pittsburgh, PA* ;(%Yﬁauo"se, CA* Dxcxnl/'w&illminmun, NC
A e WOEF/Chattanooga, TN* | i Samcacene s e M L‘.F!‘,E"m‘ﬁ."”““' e o o et 1PIND b O KMXTucson, AZ* | et
OMPD. Oaany Howard 11" WICHAEL MCOONALD APD: Char Michaels MD Joe Sery JESSICA SIMPSON L APOMD.Lesie Lois " ek '51
WBBQ/Augusta, GA* Pats Santers WCHAEL BUBLE LIONEL AicHi P Son WHOM/Portiand, ME § UONEL R NoAGds 10 %0
oM. Wity WO o Dl WXKG/Erie, PA ) TRA ORFOMD T o' s EETG Giows
g N— o Emes anoscss WAHR e, A KDST/Los Angeles, CA* WLMG/MNew Drleans, LA* ik S KSBL/Santa Barbara, CA | wi zw/itica, NY g L
4 WYNONNA 1 1 LIOHEL RICHEE PO Loe Reyroifs OM: Chach J Holt P ke OM Tom J WSRSIWnn:ester MA
2 LUTHER VANDROSS WLIT/Chicago, IL* MO Bonoy 0o PO Siefts Schwart APOMID Steve Suter KKCW/Portiand. OR* oLy Nt PO pete Naughtan POMD fomien
OMPD Bob Kanke WIKY/Evansville, IN 7 WYNDNKA No Adds No Adds PO Bill Minckier MO Mark Richard
KKMJ/Austin, TX* WD Enc Richeke POMD Ma Baker KATRINA CAALSON MO Aian Lawson NORAK JONES LR Rk
gg:"n'unv 3SR No Adds WRSAMuntsville, AL WPEZ/Macon, GA P\deTWMew York, NY* i‘ M&fmmé :(nLE:E;ame, WA*
P i untsville, AL* e Jim Ryan WEATMW. Paim Beach, AL* .
GLORIA ESTEFAN :v%?;m,;ncmnau, OH KEZAFayotevie, AR %ﬂ%ﬁ‘:ﬂ' bk ME:W p:? m:m St o 1 40,0t Tronas oo . e mm«;ﬁ. PA
5 oo
S Baersteld, €A NolAcs "ﬁ% Do WiCollough UIOREL RICKIE WMGN/Madison, WI* - WWLIT v gace I KRWM/Seattle, WA*
POMD Chrs Edwarty No Adds . : PO Pal 0Neill . ’0 Tony Brst PO Gary Nolan
KENNY LOGGINS mnsgﬂn/ncyllsvelann, DH* WoRzETal wlwwohs, N 0 A nvbﬁ?o mmﬂmk, VA* L (1t e !Nl:)kla:n Dane
iller * ) i =
XKD Bakersfield, CA* O Ted Kowaist ONP i Pait APQ.Peter Jackson ! Lyl NeL ok emoct P%WERED
P e - o T e ot | KVLYMcAlen, TX" o KYXStrevepor, LA &
HOOTE & THE BLOWRISA KKLIColorado Springs, €O e ANOASS o Ly oo oo | AEALAaegn et | e Ao M E“ l A BA SE
POMD. ol Navarmo KSOFFresno, CA* . . GLORIA ESTEFAN KMGL/Oklahoma City, 0K rodred-eaiiie B GLORIA ESTEFAN
WBBE/Baton Rouge, LA* 4 gtv&gcﬁ%sm %m E Curtrs WYXB/Inmanapohs. IN® IAKE RONEY ”A;m J’;ﬂo cﬁ el ,"(J,,“;J'g, LIONEL RICHIE
OMPD: Jeft Jarnigan ) : Knsten Kalley » 0
4PN Ml oer %&gﬁﬁm 5 WOAEL MEDONALD ";“W.Jmm WLRQMelboure, FL* p YRS Raleigh, NC* WNSNSouthBend, N | *Monitored Reporters
e f‘ms YA oty O WIKKJackson. MS* e e KEFM/Omaha, NE* o Adds i
WMWY Biloxi, WS WICBCoumbi, SC* s Glmmm MO My Lew APD Dwi Lane KRN R, " KSCSpotane, k- 137 Tota! Reporters
ZJSFRY RED 2 KATRINA CARLSON WAIFL Wayne. IN® WRVRMemphis, TH XKTRINA CARLSON R e Ty = ——yy
] i emphis, TN* KLTQ/Omaha, NE* i
WMJJBimingham. AL* | wSNY/Columbus, DH* S L TADR0SS w"".'fffﬂi‘ﬁi’l,c"' e faveh OWPMan Tooe WTVRMichmond, VA* M7 o oA ISETONN [Momiiarsd
P e PO Chuck Knight TETR VICENT JAVES T e oo Shean PO: i Call NORAH JONES —_—————————
POMD Tom Hanratan MO Man Bingaman GLORIA ESTEFAN Ll MO Kal Simons LIOWEL RICHIE A
o Aogs 2 LUTHER VANDROSS WKTK/Gainesville, FL* LIONEL RICHIE § No Adds 17 Total Indicator
. 3 DO0RS DOWN PO Les do, | WMGQMiddlesex, NJ* WMGF/Orlando, FL* KXLY/Spokane, WA* —_—
WVSF/Blrmmuham. LS ) L 30007 DOWN WKYE/Johnstown, PA POMEETin T OM_Chrs Kampmeier WSLQ/Roanoke, VA* OM, Brew Mcharls X .
KKBA/Corpus Christi, TX' GLonAESTrAY PO lack Micaels SRACLEANGIVIWO OLE Ken Payne PD. Don Mormsan POMD Bea Tler Did Not Report, Playlist Frozen (2):
aerie Yining PO Audrey Malkan NE ZSCHECH MO Gran Wote . APD: Brenda Mathews MO Oick Daseels I 3
bt No Adds . No Adds WLJWQ@&vgykee, wit KENNY LOGGINS 9 MCHAEL MCDORALD BURKE RONEY WAFY/Frederick, MD
XLT/Boise, (0* KVIi/Dailas, TX* #Ls%’“”"" pits, WOLR/Kalamazoo, MI ) , WMEZ/Pensacota, FL* WRMM/Rochester, NY* WMAS/Springtield, MA* | WGFB/Rockford, IL
- Ol Johnson “"" ONPU: Kea Lingher WLTEMinneapolis, MN* PO Kert Peamn OWPD o iize P PaulCaroon
LIOHEL RICHE i i — [y Sl No Adds XENAY LOGGINS A ™ o

WwWWW.americanradiohistorv.com
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5o - HOTACTOP40 POWERED[T]
—§F €% MEDIABASE
1 o March 19, 2004 X 3
B M amst e v i @ e Most Added
{1 1 3 DOORS DOWN Here Without You (Republic/Universal) in 58 246264 N 95/0 www.rradds.com
i 5 e EVANESCENCE My Immortal (Wind-up/ 3358 +178 205209 16 951 ARTIST TITLE LABEL(S) . ADDS
3 3 NICKELBACK Someday (Roadrunner Records/iDJMG) 3192 120 218080 25  88/0 | AVRIL LAVIGNE Don't Tel Me Mrists 3
| 2 4 SHERYL CROW The First Cut Is The Deepést (A&M/interscope) 3188 183 220662 24 920 ::}l\'SGLESNEElLE::'; f;eHZ:'ers:l 'Z’,fof,’ :
6 @ MARDONS This Love (Octanels 379 4215 212383 10 %612 |t e ”S/an‘;/m . :
4 6  NODOUBT It's My Life finterscape) 3150 88 245028 20 SUD | woma JONES Suise (Ble NoteHC) g
8 7 MATCHBOX TWENTY Bright Lights (Atiantic/ 2781 84 210627 31 910 | LIVE W) SHELBY LYNNE Run Away (Radioactive/Geffen/ §
10 €@ FVEFORFIGHTING 100 Years (Aware/Columbia) 2770 +91 181032 17 97/0 | SARAHMCLACHLAN Stupid Arists) 6
7 9 DIDO White Flag (Arista) 2733 145 214162 34  88[0 Ts’ié.?l'ss?&“fé éﬁ"ﬁm R :
9 10  SANTANAH/ALEX BAND Why Don't You & | Arista/ 2658 101 195470 39 930 | oo CENTY Downtal At "
11 11 SARAHMCLACHLAN Fallen Arista) 2408 149 167654 26  87/0
| 13 @ MELISSA ETHERIDGE Breathe f/sland//DJMG) 2185  +25 119522 12 880
| 12 (D OUTKAST Hey Yal Arista) 2183 +4 155364 15 501
| 15 14 JOHNMAYER Clarity (Aware/Columbia) 1921 3 114419 10 83 I
14 5 TRAIN When | Look To The Sky (Columbia) 1901 139 107719 20 810 hOObQSthk
16 LIZ PHAIR Extraordinary (Capitol) 1472 +7 73989 12 80/2 " ”
‘ 17 @  FUEL Falls On Me (Epic/ 1256  +55 51095 18  56/5 th e reason )
| 18 @ TOBYLIGHTMAN Devils And Angels Laval 1064  +50 42451 9 622 @ - @ RGR Hot AL #3 Most Increased
19 @ NORAH JONES Sunrise (Blue Note/EMC) 1050 +140 65712 8 656 | |18° Modern Adult Monitor...k2 Greatest Gainer
20 € BARENAKED LADIES Testing 1, 2, 3 Reprise/ 967  +81 46516 & ST/ 26°-22° Top 40 Monitor...H4 Greatest Gainer
l 24 € HOOBASTANK The Reason fisland/iDJMG) 882 +182 35034 4 5217 NEW ADDS THIS WeEK:
22 @ 3DOORS DOWN Away From The Sun (Republic/Universal 811 +78 45969 5  46/4 KYSR/Los Angefes  KDMX/Dailas
%6 €D JESSICA SIMPSON With You (Columbia) 801 +121 47948 6  35/5 WWMK/Baltimore ‘WQAL/Cleveland
21 24 SEAL Love's Divine (Warmer Bros.) 761 4 a3s8 7 494 || Justaddedto m‘"‘dm. ! _§}f\_N_
23 25  JOSH KELLEY Everybody Wants You (Hollywood) 12 19 30262 6 5000 m——
25 26  KIDROCK Cold And Empty (Tap Dog/Attantic) 6652 43 26015 9 420
27 €@ LINKIN PARK Numb (Warner Bros.) 510 +50 23925 8 102
29 g NELLY FURTADO Try (OreamWorks/interscope) 492 +54 16598 2 aNn Most
28 MATCHBOX TWENTY Downfall (Atlantic) 472 +26 257132 3 3455
3t €D  JET Are You Gonna Be My Girl (Elektra/EEG) 461 +72 31908 4 193 IncreasedPlays
40 €  LIVE W] SHELBY LYNNE Run Away (Radioactive/Geffen) 419  +160 30572 2 426 T
} @  SARAH MCLACHLAN Stupid /Arista) 383 +229 21388 1 416 | Lo MmEUeRS -
SARAH MCLACHLAN Stupid (Arista/ +229
3¢ €  KIMBERLEY LOCKE 8th World Wonder (Curby 383 +4 16669 5 260 | MARGONS Tris Love (Octonel) 2915
35 € SIMPLE PLAN Perfect (Lava) 369  +11 17436 14 16/0 | HOOBASTANK The Reason /isind/i0IMG) +182
| 30 35 CLAY AIKEN Invisible /RCA/ 367 40 22714 17 17j0 | EVANESCENCE My lnmoral Windup) +118
32 36 GUSTER Careul (Palmiepise 355 28 11556 6  26/0 h'g:&'f:&:”st:r’l‘sm;: :::;}%””’”"”’/"'””9”’ :}zg
33 37 FEFE DOBSON Everything fistand/0JMG) 339 44 6483 7 2610 | jrccich SIMPSON With You (Coumbia o |
| 36 @ OUTKAST The Way You Move (Arista) 328 +2 21338 3 9N AVRIL LAVIGNE Don't Tell Me (Arista/ +95
. €  AVRIL LAVIGNE Don't Tell Me (Arista) 315  +95 15517 1 33j23 | FIVEFOR FIGHTING 100 Years ware/Columbial 9
I @ JOSHGROBAN You Raise Me Up (743/Reprise) 251 +67 18975 1 10)1 | BARENAKED LADIES Testing 1,2, 3 (Reprise/ +8

98 Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 3/7-3/13. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase In plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward Overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron

Company (© 2004, The Arbitron Company). © 2004, R&R, Inc.

Detailed station playlists for all R&R
reporters are available on the web at
www.radioandrecords.com.

We’ll hook you up?

> Custom Production - Callouts, Montages & Video Hooks

> Digital, Clear, Consistent

> 70,000+ Song Library

> All Formats & International Titles

> On-Time Delivery

R it GoldDiscs and HitDiscs

ks

U’NLIMITED

The Wor[d s Premier Mu.nc Hook Service

Email: hooks@hooks.com
' www.hooks.com
FAX: (770)452-4675

16 Perimeter Park Drive, #109
Atlanta, GA 30341-1324

For The Best Auditorium
Test Hook Tapes

Michael Pelaia
(770) 452-HOOK (4665)
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Up Coming TV..........
David Letterman -May 17

Regis and Kelly

The 1st single from the album So-Called Chaos ESPN’s Cold Pizza
In Stores May 18 Ellen -May 24

\d g On Air With Ryan Seacrest -May 26

Jimmy Kimmel May 27 and May 28

 TRIP ¥ PBS’ Soundstage
- - WB’s Pepsi Smash -June 10

\ . . .
<= L jianis.com maverick.com/alanis

Produced by Alanis Morissette, John Shanks, and Tim Thorney Mixed by Chris Lord- Alge Managed by Scott Welch tor Mosaic Media Group © 2004 Maverick Recording Cornpany.
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HOTAC A
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l\/
o March 19, 2004

a N [

America’s Best Testing Hot AC Songs 12 + w H w
TE THE m@ For The Week Ending 3/19/04 Ne &ACtlve |
powered] ] Y| KD ABANE
Women Women Women [ | GAVIN DEGRAW | Don't Want To Be (/)
Artist Title (Label) - ™wW LW Familiarity Burn  18-34 18-24 25-34 Total Plays: 245, Total Stations: 27, Adds: 3
MAROON 5 This Love (Octone/J) 443 429- 94% 10% 4.48 4.45 454
EVANESCENCE My Immortal (Wind-up) : 419 425 95% 25% 4.24 432 404 DURAN DURAN Sunrise (Capitol)
MATCHBOX TWENTY Bright Lights Atfantic) 415 416  96% 29% 422 421 425 Total Plays: 232, Total Stations: 18, Adds: 2
3 DOORS DOWN Away From The Sun (Republic/Universal) 414 415 65% 6% 4.05 409 397
HOOBASTANK The Reason f/sland/{DJMG) 4.12 - a7% 6% 4.00 403 392 LOS LONELY BOYS Heaven (0r/Epic/
NICKELBACK Someday (Roadrunner Records//DJMG) 406 41 99% 8% 4n 3.97 4.44 Total Plays: 225, Total Stations: 21, Adds: 8
JASON MRAZ You And | Both (Elektra/EEG) 405 413 86% 18% 4.16 418 4.10
FUEL Falls On Me (Epic) 404 4.05 85% 19% 394 390 402 BLONDIE Good Boys (S /SRG)
: : 5 0 ood Boys (Sanctuary,
SANTANA fJALEX BAND Why Don't You & | fArista) 403 397 95% a% 4N 4.00 4.38 Total Plays: 175, Total Stations: 20, Adds: 1
LINKIN PARK Numb (Warner Bros.) 4.03 - 86% 26% 4.07 397 432
3 DOORS DOWN Here Without You (Republic/Universal) 401 4.07 99% 46%  3.97 3.90 412 |
JOHN MAYER Clarity (Aware/Columbia) 397 390 73% 1% 408 411 400 DAMIEN RICE Cannonball (Vector ﬁemnimgs/WamerBfas y
TRAM When ! Look To The Sky (Columbia) 395 404 84% 2% 39 397 392 | | TotalPlays: 138, Total Stations: 15, Adds: 1
JOSH KELLEY Everybody Wants You (Hollywood) 3.93 - 43% 6% 4.01 4.1 3.76
SARAH MCLACHLAN Fallen (Arista) 384 394 89% 27% 394 389 4.04 SWITCHFOOT Meant To Live (Red Ink/Columbia) v
FIVE FOR FIGHTING 100 Years (Aware/Columbia) 384 389 80% 18% 3.70 372 363 Total Plays: 134, Total Stations: 13, Adds: 2
MICHELLE BRANCH Breathe (Maverick/Warner Bros.) 381 394 94% 35% 392 3.96 383
BARENAKED LADIES Testing 1, 2, 3 (Reprise/ 3.79 - 40% 6% 3.86 382 396 311 Love Song Valcano/Maverick/
. ove So no/Maveric
SHERYL CROW The.Fvst Cut Is The Deepest (A&M/interscape) 365 366 99% 6% 3.79 77 3.82 Total Plays: 1%6, Total Stations: 15, Adds: 2
DIDO White Flag (Arista) 363 373 95% 3%  3.77 3717 3.76
OUTKAST Hey Ya! (Arista) 359 355 97% 54% 365 358 382
TOBY LIGHTMAN Devils And Angels (Lava) 3.57 - 43% % 363 3.59 3.72 RICK SPRINGFIELD Will 1? {Gomer/Red Ink)
NO DOUBT It's My Life fnterscape) 356 352 98% 51% 371 358 402 | | otalPlays: 104, Total Stations: 10, Adds: 2
JESSICA SIMPSON With You (Columbia) 352 367 89% 37% 356 364 336
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trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. RateTheMusic.com dala is LIVE W/ SHELBY LYNNE Run Away (Radioactive/Geffen)
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Columbia Records: Doing o

SMOOTH JAZZ

Jazz A Long, Long Time

The venerable label’s commitment to jazz continues

i.mong the oldest and most respected record labels
in the world, Columbia Records traces its history to the
late 1880s and the pioneering breakthroughs of the Co-
lumbia Gramophone Co. of Bridgeport, CT. Columbia
was one of the first companies to recognize the poten-
tial of recorded music, and it played a significant role
in the technological evolution of sound recordings in

the 20th century.

I wish to thank Columbia for gra-
ciously providing a wealth of materi-
al researched and compiled from var-
ious historical sources. That material
forms the basis for this first of two
columns about this heritage record
company.

With two top 10 tracks on R&R's
Smooth Jazz chart — Chris Botti’s “In-
dian Summer,” coming off No. 1, and
Peter White’s “Talkin’ Bout Love,”
climbing at 5* — Columbia is ablaze at
the format. Next week Sr. VP/Colum-
bia Jazz & Legacy Recordings Jeff Jones
and VP/ Adult Promotion & Marketing
John Vernile discuss working in today’s
challenging music-industry climate. The
story opens, though, with Columbia
Records’ illustrious history.

In The Beginning

Columbia has been home to many
of the most colorful, dynamic, talent-
ed and influential artists and enter-
tainers of the past hundred years: John
Philip Sousa, Scott Joplin, Louis Arm-
strong, Billie Holiday, Robert Johnson,
Leadbelly, Miles Davis, Duke Elling-
ton, Al Jolson, Bing Crosby, Frank Si-
natra, Tony Bennett, Bob Dylan, Janis
Joplin, Pink Floyd, Johnny Cash, Will-
ie Nelson, Neil Diamond, Simon &
Garfunkel, Pete Seeger, Billy Joel,
Bruce Springsteen, Barbra Streisand,
Destiny’s Child, Glenn Gould,
Leonard Bernstein, Viadimir Horow-
itz and countless others.

As a record company with a 116
year legacy that spans the entirety of
recording history, Columbia has re-
flected — and profoundly affected —
virtually every significant musical
movement of the last century: jazz,
country and western, rock 'n’ roll,

It Don’t Mean A Thing....

Bell and Tainter formed the Colum-
bia Phonograph Co. The first artist
signed to the label was the “march
king,” John Philip Sousa. In 1891 Co-
lumbia issued a 10-page catalog of its
recordings. Remarkably, by the end of
the 19th century the company had a
catalog of more than 5,000 recordings.

In 1902 Columbia switched from
wax cylinders to discs, one of many
technological innovations the compa-
ny would spearhead over the course
of the 20th century. In 1948 the com-
pany innovated the long-playing al-
bum, which held eight times the
amount of music found on 478 rpm

x
-
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In 1948 Columbia innovated the long-playing
album, which held eight times the amount of
music found on a 78 rpm disc, and turned
high-fidelity music listening into a national

bought Cotumbia for $700,000in 1937,
legendary record producer John Ham-
mond conquered the burgeoning
jukebox market with all-star combos
built around Billie Holiday.

By the time Columbia staged Ben-
ny Goodman'’s groundbreaking Jazz
at Carnegie Hall concert in 1938, the
label was recording the full breadth of
American music — including hillbil-
ly, western swing, blues and R&B
and popularizing each genre’s key fig-
ures, from Bill Monroe to Robert
Johnson.

When America’s bobby-soxers began
to define a new market — the “teenag-
er” — in the early 1940s, Columbia re-
sponded by signing Frank Sinatra.

After WWII, Columbia advanced
the classical market with artists like
Isaac Stern, Bruno Walter, 1.conard
Bernstein, George Szell, Vladimir
Horowitz and Glenn Gould and set
the standard for Broadway musical re-
cording with My Fair Laidy.

Thelabel dominated the world of pop
in the pre-rock '30s with

blues, R&B, rap, gospel,
pop, Broadway musi-
cals and hip-hop. Seen
across the arc of time, it
would be difficult to
overestimate the impact
of Columbia Records.
Columbia Records’

COLUMBIA

RECORDS GROUP

Rosemary Clooney, Tony
Bennett, Doris Day,
Frankie lLaine, Guy
Mitchell, Johnny Mathis
and othersand furthered
the jazz scene with pio-
neers like Sarah Vaugh-

story begins at the end

of the 1880s, when Thomas Edison
put aside his work on sound record-
ing to focus on inventing the light
bulb, leaving others to pursue the
goal of permanent documentation of
sound.

The inventor of the telephone, Al-
exander Graham Bell; his cousin
chemical engineer Chichester Bell;
and scientist Charles Tainter financed
alaboratory in which the gramophone
was devised. The invention sold
through the American Gramophone
Co., a firm organized in 1887 to sell
Dictaphones.

At the time Edison envisioned
sound recording being used to im-
mortalize dying people’s last words.
He was notoriously unenthusiastic,
and mistaken, about using it to record
music.

Between 1917-18 Columbia offered Americans
the very first jazz recordings, by black as well
as white bands, and preserved biues history
with seminal recordings by Robert Johnson, -
Bessie Smith and Ethel Waters.

disc, and turned high-fidelity music
listening into a national obsession.

Columbia’s long-standing commit-
ment to technological breakthroughs
has remained unwavering, as evi-
denced by such recent advances as the
Super Audio Compact Disc.

It was Columbia Records that, be-
tween 1917-18, offered Americans the
very first jazz recordings, by black as
well as white bands. Columbia took
the African-American migration to the
North seriously and preserved blues
history with seminal recordings by
Robert Johnson, Bessie Smith and
Ethel Waters, among others.

By 1927 the company was the un-
disputed champion of jazz, with
records by Fletcher Henderson, Paul
Whiteman, Bix Biederbecke, Duke EI-
lington and Louis Armstrong, whose
“Kickin’ the Jug” was among the first
integrated records.

During the Depression of the early
1930s Columbia offered young music
listeners the romantic, sensual sound
of crooners like Bing Crosby, Rudy
Vallee and Fred Astaire. Columbia
anticipated the swing era with Duke
Ellington’s “It Don’t Mean a Thing If
It Ain‘t Got That Swing” and epito-
mized the genre with Count Basie and
Benny Goodman.

American Music
Shortly after William Paley’s CBS

an, Dave Brubeck, Miles
Davis and Thelonious Monk.

The Times They Are
A-Changin’

At the end of the 1950s Hammond
and label head Goddard Lieberson
challenged the McCarthy-era blacklist
and signed Pete Seeger, who gave Co-
lumbia one of the great anthems of the
civil rights movement, “We Shall
Overcome.”

Hammond also signied two then-un-
knowns whose singular talents secured
their places in the pantheon of contem-
porary music: Detroit native and gospel
and soul singer Aretha Franklinand the
raspy folk singer Bob Dylan, a poetwho
plugged in to electrify rack ‘n’ roll and
never looked back.

Columbia responded to the cultur-
al upheaval of the 1960s with Dylan,
Simon & Garfunkel, Santana, Pink
Floyd, Janis Joplin, Laura Nyro and
others. At the same time the label re-
vitalized country music with Johnny
Cash, Willie Nelson, Merle Haggard
and more.

Epic Records, once a small jazz sub-
sidiary of Columbia, also became a
major player over the next 25 years,
kicking out hits by Sly Stone, Luther
Vandross, Pear! Jam, Michael Jackson
and countless others.

During Bruce Lundvall’s tenure as
President of Columbia, the label's jazz
roster expanded significantly to in-

WwWWW.americanradiohistorv.com

cludesuch first-magnitude acts as Dex-
ter Gordon, whose record Homeconing
1s generally considered a classic. Gor-
don went on to star in Bertrand Tav-
ernier’s evocative film Round Midnight.
Other jazz notables were Stan Getz,
McCoy Tyner, Max Roach, Freddie
Hubbard, Return To Forever, Al di
Meola and Woody Shaw. Through
Lundvall’s connections to Getz and to
Columbia’s Fania All-Stars, the label
was able to champion the first record
out of Castro’s Cuba, by Irakere —
Chucho Valdez, Paquito D'Rivera,
Arturo Sandoval and Carlos Aberhof.
After the band toured as the opening
act for Steven Stills and appeared at the
JVC Jazz Festival in New York on a pi-
ano night that featured Bill Evans, Fun-
dvall spearheaded Havana Jams, a con-
cert that was recorded and televised —
acoup for Latin jazz and Columbia.

Still Kicking

Throughout the last quarter of the
20th century Columbia Records con-
tinued to define and mirror the Amer-
ican musical character. Bruce Spring-
steen embodied the yearnings of the
common man, from the streets of As-
bury Park, NJ to the “Streets of Phila-
delphia.” Billy Joel fanned the flames
of classic Tin Pan Alley songuwriting,

Alice In Chains, Soundgarden and
Nirvana turned millions of Gen Xers
on to acerbic alternative rock. From
the time of her stunning debut single,
“Vision of Love,” Mariah Carey cre-
ated the template for contemporary
pop divas (though few have equaled
her multioctave vocal range). Record-
ings by Cypress Hill, The Fugees and
Nas demonstrated the power, range
and integrity of hip-hop.

Now in its third century, Columbia
continues to influence both popular
culture and music history with new
artists like singer-songwriter John
Mayer, No. 1 hitmaker Beyoncé and
socially conscious alt rockers System
Ot A Down (the band mounts an an-
nual benetit concert to draw global
attention to the genocide of Arme-
nians in the early 20th century).

The label also supports new and
vital recordings by enduring artists,
including Dylan, Springsteen, Barbra
Streisand and Tony Bennett.

Next week in this space Jeff Jones
and John Vernile bring their big-pic-
ture thinking and brainpower to a dis-
cussion of Columbia’s ongoing com-
mitment to adult music — especially
jazz — and the career development,
marketing and promotion of Colum-
bia’s smooth jazz roster, including
coreartists Peter White and Chris Bot-
ti. It should go without saying that
Jones and Vernile also have cogent
thoughts about records’ relationship
with radio. Stay tuned.
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B 6  JAZZMASTERS Puerto Banus (Trigpin ‘N’ Rhythm) 587 -41 52598 30 29/0 DIANA KRALL Temptation (Verve/VMG) 5
6 7 STEVE COLE Everyday (Warner Bros.) 559 -38 64704 22 35/0 NESTOR TORRES Maybe Tonight (Heads U International 5
8 o HIL ST. SOUL For The Love Of You {Shanachie/ 544 +13 60148 9 37/0
9 o PAUL BROWN 24/7 (GRP/VMG) 539 +51 86416 8 35/0 [
‘ 12 @ EUGE GROOVE Livin' Large (Varada/ 432 +28 47454 6 3601
13 m PAUL TAYLOR Steppin’ Out (Peak/ 429 +52 62788 7 33j2 Most
16 @ DAVE KOZ Al | See Is You [Capitol) 413 +175 61146 3 351 Increasedplays
i @ BASS X Vonni {Liguid 8 410 +4 38819 18 31/0 TOTAL
10 14 MICHAEL MCDONALD Ain't No Mountain High Enough (Motown) 408 35 40121 19 320 ARTIST TITLE LABEL(S) e
17 @ RICHARD SMITH Sing A Song (A440) 354 +31 3231 14 301 JOYCE COBLING Expression (Narad/ 7
i9 @ NORAH JONES Sunrise (Blue Note/EMC) 325 +28 21335 7 30/6 DAVE KOZ Alll See Is You (Capital +15
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22 @ JEFF GOLUB Pass It On (GRP/VMG) 266  +33 22023 6 221 | MARCANTOINE Mediterraneo Renezvous) +53
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24 23 NAJEE Eye 2 Eye (V-Coded) 224 -2 24191 12 20/0
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25 28 KIRK WHALUM Do You Feel Me (Warner Bras.) 126 52 11829 18 13)0 ARNISTATILE (LAGEL(S) FEATS
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@mmﬂn cﬂEEB risteners
Want:

We create revenue-generating Smooth Jazz CD programs

that are turn-key and customized to your local market.

We utilize Broadcast Architecture’s national research and we'll get you your listeners favorite songs, that they want to own.

: g songs from big artists, and everyone is fully compensated for their performances. S —

INNOVATIV=E
MARK=TINGE

%

ﬁlp you build a bridge hetween programming and sales to get more sponsor
1 e out of your market and give something back to your favorite charity.

Reserve this program now.
Call (818) 461-8047

www.getntr.com

1w that you'll be thrilled with their Smooth Jazz CO Sampler.”
Alien Kepler, President, Broadcast Architecture
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In the early '70s, as MD of an AOR
station reminiscent of KMET/Los Ange-
les and KSAN/San Francisco, | was
accused by listeners of spinning a wide
variety of music. Of course I wouldn't
play Led Zeppelin and Chuck Man-
gione in the same set — not in the
same set! Those were the days. In
the '80s, while living in L.A., | found
KTWV (The Wave). Life changed. |
thought, “Wow! A whole new audience and market is out here” When
my best friend, Rick Braun, played me music he was working on in the
early '90s, | had confirmation. Smooth Jazz was here to stay. We
are blessed with a format of passionate, romantic, fresh music, and the
credit goes to the musicians. Of course, the vehicle is Smooth Jazz
radio and the record companies that promote it. | listen to everything
that comes across my desk. When | hear a new song that makes the
hair on the back of my neck stand up, | know we are on the right
track. Variety is the key; a great groove and new sax, guitar, trum-
pet and piano riffs excite me. Vocals like Norah Jones’ refresh tired ears.
The Sanborns, Brauns and Golubs, to name a few, bring a community
of music to the masses that creates a loyal following.

Robert Dees
PD KJZS/Reno, NV

Ithough Rendezvous Entertainment

— home to Marc Antoine, Praful

and, soon, an enticing chill compilation
called Rendezvous Lounge — is a rela-
tively recent startup, the label probably
has the highest hits-to-releases ratio of
any company around. This week,
Praful’s fantastic sophomore single,
“Let the Chips Fall,” earns No. 1 Most

Smooth Jazz

Added with 13 new adds. Among them
are powerhouses WQCD/New York, WNUA/Chicago, WLVE/Miami,
KKSF/San Francisco (you've been serviced with an outstanding edit
by PD Michael Erickson), KOAl/Dallas and KIFM/San Diego. It's a
great first week for a great new artist who is moving Smooth Jazz for-
ward ... Norah Jones’ “Sunrise” (Blue Note/EMC) finally receives a
nod from Broadcast Architecture and is second Most Added with six
new adds, including WQCD, WLVE and WVMV/Detroit ... Five tracks
tie for third Most Added; one, Joyce Cooling’s “Expression” (Narada),
is also top Most Increased, with a 123-play gain. New adds include
KOAI, KYOT/Phoenix and KIFM ... Among five new adds on Diana
Krall's irresistible “Tempation” (Verve/VMG) are WJZI/Milwaukee,
WNWV/Cleveland and KSSJ/Sacramento ... Nestor Torres, an ex-
tremely gifted artist who has yet to receive proper recognition from this
format, has made an outstanding record with Sin Palabras (Heads Up),
with achingly beautiful songs and performance. Torres' “Maybe Tonight”
also earns five new adds, including WLVE and WVMV ... Top of the
“A” stack: Brian Lenair’s “Gone Ridin™ (Urban Vibe); Pete Belasco’s
“Deeper” (Compendia), which is already on KKSF, KIFM and WSSM/
St. Louis; Chris Standring’s “Miss Downtown Sugar Girl" (Pyramid/
Mesa); and, also on Pyramid, Gladys Knight's fantastic “Vacilon”

— Carol Archer, Smooth Jazz Editor

—
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Reporters

KAJZ/AIbugquerque, NM {
OM: Jim Walton

PD: Paul Lavoie

APD/MD: Jef! Young |
No Adds

KNIK/Anchorage, AK . |
OM/PD: Aaran Wallender

lo Adds

WJ2Z/Atlanta, GA |
PD/rD' Nick Frances
No Adds

KSMJ/Bakerstield. CA |
OM/PD/MO: Chris Townshend

APD: Matt Kelly

No Adds

WNUA/Chicago, iL
OM_Boh Kaake
PD/l!E; Steve Stiles

WHNWV/Cleveland, OH |
OM/PO/MD: Bernie Kimble

WJZA/Columbus, OH
POMD: Bill Harman

No Adds |

KOAl/Dallas, TX
QM/PD: Kurl Johnson
MD: Mark Sanford

KJCO/Denver, CO
PO/MO: Michael Fischer I

9 MINDI ABAIF

WVMV/Detroit, Mi l

OM/PO: Tom Sleeker

MD: Sandy Kovach
HORAH JONES

KEZL/Fresno, CA
OM: E. Curtis Johnson
PO/MO; Weldenheimer

2 PRAFUL
BRIAN CULBERTSON YNORMAN BROWN

WORR/Ft. Myers, FL
OM: Steve Amari

PD: Joe Turner
MO: Bachman

8 x RAD
6 BRIAN BROMBERG
AAFU

KHJZ/Houston, TX
PD: Maxine Todd
APD/MD: Greg Morgan

WYJZ/Indianapolis, IN
DM/POMD: C:{(I Frye

KOAS/Las Vegas, NV
PD/MD" Erik Foxx

KSBR/Los Angeles, CA
DM/PD: Terry Wedel
MO Susan Kashbay

KTWV/Los Angeles, CA
PD: Paul Goldsten
APD/MD: Samantha Wiedmann

No Adds

WELV/Macon, GA
DM: Erich west
PO/MD: Rick Smith

WJIN/Memphis, TN
PD/MD: Norm Milier

WLVE/Miami, FL
OM: Rob Roberls
PD/MD: Rich McMillan

WJzZIMilwaukee, Wi
OM/PD: Steve Scott
MD: Jett Peterson

AMAN

KRVR/Modesto, CA
OM/MD" Doug wullt
PO Jim Bryan

U

N

Jones Smooth Jazz/Network
PO Hibbard

WQCO/New York, NY

OM: John Mullen

PD/MD: CHBII? Connolly
NORAN JONE:

WLOG/Orianda, FL
PO: Brian Morgan
M_D:‘galncklaMJ_a!rlles

WJJZ/Philadeiphia. PA
PO: Michael Tozzi

MO: Frank Childs

No Adds

KYOT/Phoenix, AZ

PO: Shaun Hotly

APD/MO: Angle Handa
X

KJZS/Reno, NV
OM: Rob Brooks
PD,’”D. Robert Dees

KSSJ/Sacramento, CA
POMO: Lee Hansen
APD: Ken Jones

KBZN/Salt Lake City, UT
OM/PDMO: Dan Jessop

N

KIFM/San Diego, CA
OM: John Dimick

PD. Mike Vasquez
APD/MD: Ketly Cole

KKSF/San Francisco, CA
DM: Michael Mariin
PD: Michael Enickson

KJZY/Santa Rosa. CA
PD: Gordon 2iat
APD/MD: Rob Singleton

KWJZ/Seattie. WA
PO: Carol Handley
#D: Dianna Rose

WEIB/SPrinqheld, MA
PO Carol Cutting
MO Juanita Shavers

WSSM/S!. Louis, MO
PD: David Myers

WSJT/Tampa, FL
PO: Ross Block

MD: Kathy Curtis
No Adds

WJZW/MWashington, D¢
OM: Kenny King
PO. Carl Anderson
MD: Renee DePuy
R JONES

“Monitored Reporters

40 Total Reporters

40 Totat Indicator

Did Not Report, Playlist Frozen (2): |
WJZVRichmond, VA

WZMR/Albany, NY

ate TheMusic.com

BROADCAST ARCHITECTURE®. 818-461-8016

www.broadcastarchitecture.com

WWW.americanradiohistorv.com
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CYNDEE MIAXWELL

cmaxwell@radioandrecords.com

R&R March 19, 2004

Rock

Rush On Stern

It would be worth your time to look up a commentary writ-
ten by Rush Limbaugh and first published in the March 7
’ issue of the Los Angeles Times titled “There’s No Right to

Media Under Caution

Stern’s defense. Read the full article on the Los Angeles
Passions run high about the FCC

Times website. Also, newspapers that run Times Syndi-
cated material may have it as well. The Timesrequires free
registration to view articles. The URL is www./atimes.com.

Another article worth investigating is “Decency’s Danger,” written by
Mercury Radio Research’s Mark Ramsey. In the article Ramsey raises
many questions about the viability of radio if it becomes overly
sanitized. If Howard Stern goes to satellite radio in the future, Ramsey
asks, “Is it in radio's interest to introduce millions of new subscribers to
satellite? Is it in radio's interest to be the farm team for satellite radio’s
stars in an era when we're no longer able to cultivate or protect our
own? Do we want to give birth to audio HBO?"

Read the entire “Decency’s Danger” commentary at http:/
mercury.blogs.com/radio.

ing his track position. All radio com-
munications are on closed channels,
so you may wonder why NASCAR
would consider making such a rule.
Here’s why: Hard-core race fans
have radio scanners so they can lock

ue to the media controversy surrounding The Pas-
sion of the Christ, by now most of you probably know
that the term “passion” originally came from the Latin
word meaning “to suffer.” While the definition has
changed over the years to something much different,

maybe it’s time to revert to the original interpretation.

Whatelse could so aptly describe
the turmoil that radio is experienc-
ing right now — thanks to televi-
sion, I might add — over the whole
concept of indecency?

Speaking of TV, why
aren’t radio stations
hammering the FCC to
punish the television sta-
tions that caused these
headaches? Why does
radio continue to be the
redheaded stepchild, be-
low TV, newspapers, film
and every other medi-
um?

With the FCC getting more than
300,000 overwhelmingly negative
comments about the Super Bowl half-
time show, why does radio have to
bend over? It seems to me that the
publichas spoken, and their voices are
against television, not radio.

Now the craziness is getting even
crazier. Towit, please read the follow-
ing letter sent to me last week by for-
mer Federated Media Director/Rock
Programming Greg Gillispie, who
was compelled to write after hearing

Greg Gillispie

about what NASCAR is considering
in light of the indecency storm.

Letter To The Editor

On Sunday, March 7, while listen-
ing to the United Stations-
produced NASCAR pro-
gram Racing Rocks and,
later, tuning in the Las Ve-
gas 400 race on Fox TV, |
heard something that was
tantamount to waving a
red flag — which, in all
forms of racing, stops the
race due to a major wreck
or rain. That red flag was
that NASCAR is strongly consider-
ing banning drivers, pit crews and
spotters from using “foul” language,
ak.a.swear words, over their radios.

For those unfamiliar with racing,
the driver and pit crew communicate
over radios for strategic purposes that
include scheduling pit stops, talking
about mechanical problems and keep-
ing the driver up to date on his posi-
tion in the race. The spotter sits high
above the track, helping the driver
navigate through traffic and announc-

Guest EJ
Keith Hastings

This month’s Guest EJ is
Keith Hastings, PD of WAAF/
Boston. From Massachusetts
to Milwaukee to Boston to
R&R's Going For Adds Active
Rock Radio, Hastings is on
quite a ride.

RADIO IS LISTENING

Click on the GFA Radio cube on our homepage .
~ www.RadioAndRecords.com

Coming in April: Doug “The Doc of Roc” Podell
OM/Midday Host WRIF/Detroit

on to their favorite driver’s radio
channel and get insights into what
that driver is doing and planning.
NASCAR'’s concern, obviously in-
spired by recent FCC activity, is that
some people, including children,
may be offended by the language
used.

Now most every
media company has
created some sort
of zero-tolerance
policy, yet very few
of those policies
offer true clarity,
and that does not
help radio know
exactly what is
“going too far.”

Considering the competitiveness
of the sport and the need for quick
and sometimes emotionally charged
communications, and the fact that
these communications happen over
closed-circuit radios, NASCAR’s pro-
posed rule is absolutely ridiculous.

While it may be one thing to draw
a line in the sand regarding content
spewed over the public radio or tele-
vision airwaves, it is another entire-
ly to compromise what happens in
the confines of what are intended to
be private conversations.

As Riki Rachtman, host of Racing
Rocks, said, “Race fans can easily
turn off their scanner radios or keep
them away from their kids if they
are concerned about language used
by the race teams.” And you know
what? Radio listeners and television
viewers could do the same.

Controversy Generates
Coverage

The FCC and, now, NASCAR
have failed to consider that what they
are doing creates even more interest
inwhat some may call salacious con-
tent. They may not want to hear this,
but controversy generates coverage.
And coverage of controversial issues
creates curiosity in those whom the
rules are supposed to protect.

Look what happened in the ‘80s
when the Parents Music Resource
Center lobbied to get stickers on al-
bums with questionable or potential-
ly offensive language or topics: Kids
tried even harder to get their hands
and ears on those stickered albums.

And here is what Clear Channel’s
suspension of Howard Stern has led
to: his highest “most-searched” Inter-
net ranking since he divorced his wite
in1999. On the list of Lycos” most pop-
ular searches for the week ending Feb.
28, Stern ranked number 32.

Without some sort of definition of
the line in the sand, radio and tele-
vision do not have a clear image of
what is or is not offensive. Most ev-
ery media company has created
some sort of zero-tolerance policy,
yet very few of those policies offer
true clarity, and that does not help
radio know exactly what is “going
too far.” The recent controversy
might create increased tune-in, but
it also generates disappointment in
the newly sanitized content.

Freakin’ Crazy Censors

The day afterall the poop hit the fan
(can't say the “s word,” even in writ-
ing, for fear of a fine), several mom-
ing shows tackled the topic, with lis-
teners calling into offer their opinions.

In the case of the station I program,
WBYR/Ft. Wayne, IN, not one person
called in agreeing with the FCC’s pol-
icy, even though listeners were en-
couraged tocall tobe given a platform.

Perhaps the most thought-provok-
ing calls came from two people early
in the show. A woman said, "My
boys, ages 8 and 9, hear far worse
things in school than on the radio or
television. Whatam I supposed to do,
go to the school or the parents of the
kids saying offensive things and file
a formal complaint? Maybe parents
should start spending more time
with their kids, educating them on
what is right and wrong.”

And a man really hit home when
he said, “The government should
change what FCC stands for to
‘Freakin’ (he actually used the real
“f word,” which was bleeped) Cra-
zy Censors.”

The FCC is waving racing's yel-
low caution flag, but it has its other
hand on the red one. Radio and tele-
vision’s entertainment race has been
slowed and may soon be halted.

NASCAR has very specific rules
about its sanctioned racing events.
Violate a rule, and the team could
get fined or lose points toward the
championship. But the media does
not know at what angle it can posi-
tion its spoiler or how big the holes
in the restrictor plate can be. Until it
does, the green flag should drop,
and the racers should run for the
checkered flag. That's what the fans
came to see and hear.

The views expressed in a letter to the
editor are those of the writer only. The
writer is solely responsible for te content.
R&R reserves the right to edit letters.

They have failed to consider that what
they are doing creates even more interest
in what some may call salacious content.
They may not want to hear this, hut
controversy generates coverage.
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Laughing The Ratings

1]

And No FCC Worries

Spring to Fall 2003
25-54 Men

WRQR Wilmington, NC * UP 1 45.6%

WFQX Winchester, VA * UP 12806%

WYAK Myrtle Beach, SC # UP 102. 7% u
KDEZ Jonesboro, AR * UP 96. 7%

WSMS Tupelo, MS * upP 90%

WBXE Cookeville, TN * upP 86.6°/O

KYYI Lawton, OK * UP 8 5. l %

WRKH Pensacola, FL * UP 73.5%

...aNnd it's not just the guys!

25-54 Persons

WHEX Brunswick, GA 2 UP 1 0207%
WRGR Wilmington, NC # UP 95.5%
WYAK Myrtle Beach, SC # UP 71.1 %
WFGX Winchester, VA * upP 70%
K"I Lawton, OK ) UP 62. I %
WZRR Birmingham, AL * UP 60. 5% , ‘
WRKH Pensacola, FL + UP 49.2% L #
WSMS Tupelo, MS + UP 42.3% '

For more information contact Marty Lambert T
Arbitran: Stafions ronked in 1op 20 for AQH Share in Foll 03 888.552 4321 ext. 544 FADIC I TV o 5

! N T el e
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“CAUGHT IN A DREAM”

#7* AT R&R ROCK * #43*AT R&R ACTIVE ROCK
850+ SPINS PER WEEK ‘

« OVER 25,000 CDS SCANNED FIRST WEEK
BEST BUY # 8 * BULL MOOSE #5

NEWBURY COMICS # 6 * TOWER # 23
HASTINGS # 24 » MUSICLAND # 38
. TRANSWORLD # 39

\PLETE REBIRT 'OF A BAND. WE'RE ON
2 TRACK AND |T"|'§ BY FAR #1 PHONES!”
KDKB LONG PAUL

® “THIS IS SO HUGE...BIG PHONES!" WYSP - SPIKE

- ® "SURPRISE OF THE YEAR SO FAR!" WCCC - MIKE KAROLYI

* CONFIRMED 4/1 ON JIMIMY KIMMEL LIVEE"
* MAJOR MARKET THEATER TOUR NOW!

ARYRECORDSGR ROUPLOM P
g, "=
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AST THIS

TOTAL

II WEEK  WEEK  ARTIST TITLE LABEL(S) PLAYS
] 1 o NICKELBACK Figured You Qut (Roadrunner Records/{DJMG) 669
3 @ INCUBUS Megalomaniac (Epic) 538
l 2 3 AUDIOSLAVE | Am The Highway finterscope/Epic) 505
4 4 JET Are You Gonna Be My Girl (Elektra/EEG) 403
19 o AEROSMITH Baby, Please Don't Go /Columbia) 394
5 6  LINKIN PARK Numb (Warner Bros.) 369
6 0 TESLA Caught In A Dream (Sanctuary/SRG) 342
1 7 @ TANTRIC Hey Now Maverick/Reprise) 329
N o KID ROCK Jackson, Mississippi (Top Dog/Atiantic) 301
9 10 DARKNESS | Believe In A Thing Called Love (Must... Destroy/Atiantic) 298
8 11 GODSMACK Re-Align (Republic/Universal) 295
13 @  JET Cold Hard Bitch /Elektra/EEG) 293
15 @ PUDDLE OF MUDD Heel Over Head (Geffen) 282
10 @ THREE DAYS GRACE (I Hate) Everything About You (Jive/ 213
12 15 3 DOORS DOWN Away From The Sun [Republic/Universal) 248
l 14 16 SHINEDOWN 45 [Atiantic/ 245
16 17 FUEL Million Miles (Epic/ 224
20 @ A PERFECT CIRCLE The Outsider (Virgin/ 194
18 19 TRAPT Echo (Warner Bros.) 188
23 @ HOOBASTANK The Reason f/siana/iDJMG) 139
| 30 @ GODSMACK Running Blind /Republic/Universal) 138
22 22 OFFSPRING Hit That (Columbia) 138
B @  LINKIN PARK Lying From You (Warmer Bros.) 130
25 €@ L0-PRO Sunday (Geffen/ 130
| 24 25  LIMP BIZKIT Behind Blue Eyes (Fljp/Interscope) 113
27 €D DAMAGEPLAN Save Me (Elektra/EEG) 112
l @  AUDIOSLAVE What You Are finterscape/Enic) 111
29 €D  SEVENDUST Broken Down (7/7) 109
| €@  LOSTPROPHETS Last Train Home (Columbia) 106
— € DROWNING POOL Step Up (Wind-up/ 86

¢/~
PLAYS

+10
+29
-41
41
+214
-19
+20
+16
+32
-1
12
+34
+43

+53
-22
+6
+6
-13
+1
+42
+11
+6
+3

TOTAL
AUDIENCE
(00)

38981
Ny
31182
25309
28562
28395
15003
16614
13679
11506
14633
19928
14640
15745
13480
9060
9934
7521
8518
4607
77141
7907
5825
4394
6230
2508
2310
2122
3014
3157

WEEKS ON TOTAL STATIONS/
CHART ADDS

18 250
1 220
1 210
2% 190
2 2003
22 1800
8 180
1 210
6 180
1310
15 150
6 18
5 2100
21150
8 170
13 211
9 180
9 121
71
5 132
2 1506
17 80
a9
4 1200
11 60
5 1000
1 1
6 11
270
270

26 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay
| week of 3/7-3/13. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger
| increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially

reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the

songs with the greatest week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each
’ daypart on each station is assigned an AQGH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The

| Arbitron Company). © 2004, R&R, Inc.

 New & Active

FINGER ELEVEN One Thing (Wind-up/
Total Plays: 70, Total Stations: 6, Adds: 0
DEFAULT Throw It All Away (TVT/

Total Plays: 68, Total Stations: 5, Adds: 1

Total Plays: 62, Total Stations: 6, Adds: 1
SOIL Redefine &/

Total Plays: 60, Total Stations: 6, Adds: 0
CHEAP TRICK My Obsession (Big3/
Totat Plays: 42, Total Stations: 5, Adds: 0

OFFSPRING {Can't Get My) Head Around You /Columbia)

STATIC-X So (Warner Bros.)

Total Plays: 36, Total Stations: 7, Adds: 1
CROSSFADE Cold (Columbia)

Total Plays: 36, Total Stations: 4, Adds: 0

BURDEN BROTHERS Beautiful Night (Kirtiand/ Trauma/
Total Plays: 34, Total Stations: 3, Adds: 1
EDGEWATER Eyes Wired Shut /Wind-up/

Total Plays: 33, Total Stations: 4, Adds: 1

JOSH TODD Shine (Todd Entertainment/X SRECOROS)
Total Plays: 33, Total Stations: 3, Adds: 0

Songs ranked by total plays

MEDIABASE

Most Added’

www.rradds.com
ARTIST TITLE LABEL(S)

GODSMACK Running Blind (Republic/Universal)
THORNLEY So Far So Good (Roadrunner Records/IDJME)
AEROSMITH Baby, Piease Don't Go (Columbial
HOOBASTANK The Reason fisiand//DJMG)

PREJTHING Faded Love (V2

Most
IncreasedPlays

ARTIST TITLE LABEL(S)

AEROSMITH Baby, Please Don't Go (Columbia)
GODSMACK Running Blind (Republic/Universall
PUDDLE OF MUDD Heel Over Head (Geffon)
AUDIOSLAVE What You Are finterscope/Epic)
JET Cold Hard Bitch (Elektra/EEG)

KID RDCK Jackson, Mississippi (7ap Dog/Atiantic)
INCUBUS Megalomaniac (Epic/

TESLA Caught in A Dream (Sanctuary/SRG/
DEFAULT Throw It All Away (TV7)
EVANESCENCE Everybody's Fool (Windup/

Most
Played Recurrents

ARTIST TITLE LABEL(S)
STAIND So Far Away (Flip/Elektra/EEG)

PUDDLE OF MUDD Away From Me (Geffen/

TRAPT Headstrong (Warner Bros.)

AUDIOSLAVE Show Me How To Live finterscape/Epic)
WHITE STRIPES Seven Nation Army (Third Man/V2)
TRAPT Still Frame Warner Bros.)

BLACK LABEL SGCIETY Stillborn /Spitfire/
AUDIGSLAVE Like A Stone finterscope/Epic)

A PERFECT CIRCLE Weak And Powerless (Virgin/

3 DOGRS DOWN When I'm Gone /Republic/Universal)

AODS

N W oo

TOTAL
PLAY
INCREASE

+214

+53
+43

+42
+34 I
+32

+29 |
+20
+20 ’
+17

TOTAL
PLAYS

209
181 I
m
m
162
144
141
126
126
125

Detailed station playlists for all R&R ’
reporters are available on the web at

www.radioandrecords.com.

J

]
Reporters
I KZRR/Albuguerque, NM* KiOC/Beaumont, TX*
O B Moy POMD: ke Daws.
PD Pht Matoney 8.8
AP Jodl Crwerci AL
l Mo A GODSMACK
. WBUF/Butfalo, NY*
xvg(]/kllenlown, PA e
o oot
KWHL/Anchorage, AK i
m»msng- MO Kelty Cont
MUSHROOMHEAL GODSMACK.

uK-';oB‘.'./.AJ.'.i""‘ * ﬂl;)‘(‘%ape Cod, MA

o e
AEROSMTH
THORNLEY
5.03J/Balun Rouge, LA*
) Paut Camst WKLC/Charieston, WV
D Joy D OMPD I Knght
§ BURDEN BROTHERS 1 THORNLEY
S THORNLEY

WEBN/Cincinnati, OH*
OMPD Scoft Reunhact

MO Ruck Vaske

No Adds

WMMS/Cleveland, OH*
IIZS&

TRAPT
LINGH PARK
SMACK

KNCN/Corpus Christi, TX*
OMPD Pauta Newed

e
1 STATCX
1 PREJTHAG
THORNLEY

KLAQ/E! Paso, TX*
OMPD Courney Neisom

APOAD Gisen Gara
1 AEROSMITH

WMTT/Eimira, NY
PO Gaorge Kais:

MO Swphen Shiss
No At

WRCQ/Fayetteville, NC* WMMR Philadelphia, PA*
Mt Porry Sione. APTWG Kan Zipsl
PO Mark Arsen SHINEDOWN
MO N el
No Adds.
KDKB/Phoenix, AZ*
WRKR/Kalamazoo, M| "
ONE Meke McKody HANON ROCKS
POMD: J2v Descon
e
WHEB/Portsmouth, NH*

WDHA/Morristown, NJ* i
Pﬂ:l) Tortie Canr 0DBAS TANK

" EDGEWATER i
KCLB/Paim Springs, CA Ll
OM: Gary DeMaronsy APD Dowy Palmien
PU: Rict Spanks: WO Jow Lisnst

3 AEROSMITH 1 HOOBASTANK
WRRX/Pensacola, FL* WBBB/Raleigh, NC*
POMD: O McChiniack PUMD sy Nachs
“ THORMLEY 1 OFFSPRING
WWCT/Peoria, IL XEAL Biversids, CA
PO Jarse Nariiey APOAID: M), Muthwwt
No Adds. VINES

WROV/Roanoke, VA*
PG Aaron
APOMD. Heidl Krwnmedt Tate:

A

WXRX/Rocktord, IL
M e Ewarts

KZDZ/San Luis Dbispo, CA
mmyw

FVANESCENCE
STAND

KMOD/Tulsa, DK*
b —

m&;ﬁéavemq City, Mi

POMD I Skma KTUX/Shreveport, LA* -
15 HOOBASTANK PO Kavie Wit |
1 SMILE EMPTY SOUL MO Pyw Sione

EVANESCENCE

DEFAULT I

WMZK/Wausau, W
| Pt e e
|+ acrosumy

KRX(Q/Sacramentg, CA*
0Nt B For g
PO Pat Martn
MO Pt
17 AEROSMITH
12 AUDIOSLAVE
10 PRE)THING * ¥

*Monitored Reporters 1P6WERED

38 Total Reporters MEI"ABASE
KBER/Salt Lake City, UT* 26 Total Monitored
PO Katy Hamener —— e
APDMD Holen Powery
= 12 Total Indicator

Did Not Report, Playlist Frozen (1):

KFZX/Odessa, TX
KSJO/San Jose, CA*
PO Beiam Thaman:
MO Zaigk Tyber

SEVENDUST

WwWWwWWwW.americanradiohistorv.com
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o o ACTIVEROCK TOP50 N POWERED 1]
— March 19, 2004 ’ ME“MBASEI
e s B W e SR ™| Most Added’
2 @ INCUBUS Megalomaniac (£pic/ 1927 493 83288 N1 B0 | s com , ',
1 2 NICKELBACK Figured YouOut (Readrunner Records/!DJMG) 1904 -89 93674 18 6110 el A05E
3 o GODSMACK Re-Align (Republic/Universal) ™ 1635 +13 71263 17 60/0 THORNLEY So Far So Good (Roadrunner Records/IDJME) 28 |
4 o THREE DAYS GRACE (I Hate) Everything About You {Jive/ 1500 +5 66589 4 55/0 GODSMACK Running Blind (Republic/Universal) 18 |
6 0 A PERFECT CIRCLE The Outsider /l///g/'l;) 1488 +130 61430 15 62/0 AUDIOSLAVE What You Are finterscope/Epic) 12
7 @ SHINEDOWN 45 (Atiantic) 1430 +161 69204 21 582 i'::;isﬂlﬂﬂz SOU:’ Siihm;]eugs /m;/l = usl .
5 7 LINKINPARK Numb (WarrerBros) a2 25 W25 . GO0 | hnoswiTh Baby Psse Dot G PO E
9 o TANTRIC Hey Now (Maverick/Reprise) 1200 +b5 50343 12 5710 DEFAULT Throw It All Away (TVT) 5
15 o JET ColdHard Bitch (Elektra/EEG) 1168 +177 60681 1" 6113 THREE DAYS GRACE Just Like You (ive/ 5
14 ) LOSTPROPHETS Last TrainHome (Columbia) 114 +73 3327 13 50 | SOIL Redefine 1) , 4
12 ) TRAPT Echo WarnerBros) 108 +50 35203 9 goip | AVREYULip Gloss And Black cton .
13 @ DAMAGEPLAN SaveMe (Flektra/FEG) 1093 +42 42962 10 6210
10 @ PUDDLE OF MUDD Heel Over Head (Geffen/ 1081 +16 45273 6 592
1# @ LINKINPARK Lying FromYou (Warner Bros.) 1076 +159 44902 1 5210
8 15 AUDIOSLAVE | AmThe Highway fInterscope/Epic) 1001 212 55150 25 5410 I
25 @ HOOBASTANK TheReason (Iskand//DJMG) 839 +129 26762 6 486
" 17 STAIND How About You (Flip/Elektra/EEG) 83 233 32277 18 4400 ‘
22 @ KIDROCK Jackson, Mississippi (Top Dog/Atiantic) 827 +47 31701 8 5312
21 @  SEVENDUST BrokenDown (7V7) 805 +4 26823 10 520 Most |
23 @ LO-PRO Sunday Geffen/ 794 +50 23480 11 501 Increased Plays
16 21 OFFSPRING Hit That (Columbia) 793 186 35971 18 480 —
22 @D DROWNINGPOOL StepUp (Windup) 768 +49 20307 6 B0 | oo icn —t
20 23 FUEL MilionMiles (Epic/ 646 187 21467 12 A0 | AupjoSLAVE What You Are fnterscapelésic) b
| 26 24 KORN Y'AllWant A Single (/mmortal/Epic/ 590 88 24468 n 48/0 AEROSMITH Baby, Please Don't Go (Columbia) +233
32 @ OFFSPRING (Can’t Get My)Head Around You (Columbia) 571 +192 16214 3 442 GODSMACK Running Blind (Republic/Universal) +215
29 @ CROSSFADE Cold (Calumbia) 544 +12 15645 7 461 OFFSPRING (Cal_1'l Get My) Head Around You (Columbia) +192 |
] JET Cold Hard Bitch (Elektra/EEG) +177
33 €@  SOIL Redefine 1/ 93 +133 18840 5 M | guicnown e ddanic ot
28 28 P.0.D. Change The World {Atlantic/ 459 -80 9205 7 4210 LINKIN PARK Lying From You (Warner Bros.) +159
43 @ GODSMACK Running Blind (Republic/Universal) 450 +214 22758 2 45/18 SOIL Redefine /) +133
49 €  AUDIOSLAVE What You Are interscape/Epic) M7 +258 16682 2 4g/n2 | A PERFECT CIRCLE The Ouisider fVirgio/ g
@  AEROSMITH Baby, PleaseDon't Go Columbia/ 78 s233 a1 agg | MOUBASTANKThe Reason (slndlBiG) s
30 32 3DOORS DOWN Away From The Sun (Republic/Universal) n 120 12779 ] 2610
36 @ DROPBOX Wishbone (Re-Align/Universal) 368 +35 8583 8 393
34 34 THOUSANDFOOTKRUTCH Rawkfist (Tooth & NailEMC) 350 -9 8286 7 3110
38 @ STATIC-X So (Warner Bros.) 323 +23 6462 4 3an
35 36 ILLNINO This Time'sFor Real (Roadrunner Records/IDJMG) 310 43 8203 8 290
40 @ STORY OF THE YEAR Until The Day | Die (Maverick/Reprise/ 308 +48 4338 3 2212
39 @ BLINDSIDE AllOf Us (Elektra/EEG) 304 +36 5904 8 2710
31 39  DARKNESS |BelievelnA Thing Called Love (Must...Destroy/Atlantic) 298 -96 7333 16 290 Most
44 @ BURDENBROTHERS Beautiful Night (Kirtland/Trauma) 294 +83 10779 4 2402 Played Recurrents
37 41 APARTMENT 26 Give Me More (Atlantic/ 277 42 5430 9 30/0 -
46 @ PREITHING FadedLove (V2/ 273 +79 10922 2 303 ARTIST TITLE LABEL(S) RRAYS| §
41 @® TESLA CaughtinA Dream (Sanctuary/SRG) 273 +14 122 6 180 TRAPT Still Frame (Warner Bros.) 82
2 @  MUSHROOMHERD Cray (Uniersal 266  +14 6875 5 231 :ETD 3[‘; L”F“MG;'I')"; ;’:a"cyhﬁn': ’“i’:*lggfj’ ;52
45 45 EDGEWATER EyesWired Shut Windup) 209 1 M57 & 230 | \\uKIN PARK Faint (Warner Bros) 620
50 EVERLAST White Trash Beautiful //s/and//DJMG) 185 +28 6992 4 191 STAIND So Far Away (Flip/Flektra/EEG) 530
47 47  JOSHTQDD Shine (Todd Entertainment/XSRECORDS) 155 28 2626 5 1800 DISTURBED Liberate (Reprise/ 586 |
© oo oo 1w | W
- 49  KORN Right Now (£pic/ 147 2 6698 21 1510 TRAPT Headstrong (Warner Bros./ 520
[Bebut> @ SMILEEMPTY SOUL Silhouettes Lava/ 142 +104 2409 1 34110 AUDIOSLAVE Show Me How To Live f/nterscope/Epic) 509

64 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 3/7-3/13. Bullets appear on songs gaining plays or remaining flat from previousweek. If two songs are tied in total pfays, the song withthe larger increase in plays is placed
| first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays
(times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004,
The Arbitron Company). © 2004, R&R, Inc. i
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— We print your logo using up to four spot colors.
— Packaged on a roll and easy to use.

© — Weather-resistant — Durable

P 0. Box 750250 Houston, Texas 77275-0250

ri@reefindustries.com

If no one can see your signs, do they know who staged the event? Make sure you claim
ownership at all your events with cost-effective, disposable plastic banners.

— Perfect for concerts, events and giveaways.
— Up to 3' High and 6° Wide

e Tel 713/5074200 Fax 713/5074295 PN ]

www.reefindustries.com

[ Detailed station playlists for all R&R |
reporters are available on the web at |
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/ =Y
' America’s Best Testing Active Rock Songs 12 + W ( 1
f@nrf T"E MH_S!E For The Week Ending ?3/1 9/04 ’ Ne = &ACtl e
Ry ) Al
,’ o e ATOMSHIP Penci Fight Wi 1)
Artist Title (Label) TW LW Familiarity Burn  18-34 18-24 25.34 Total Plays: 116, Total Stations: 15, Adds: 1
LINKIN PARK Numb (Warner Bros.) 432 430 100% 31%  4.02 3.82 4.23
THREE DAYS GRACE (I Hate) Everything About You ive/ 432 430 9%  27% 388 397 404 EVANESCENCE Everybody's Fool (Wind up)
LINKIN PARK Lying From You (Warner Bras.) 430 431 8% 1% 403 402 404 Total Plays: 78, Total Stations: 12, Adds: 2
GODSMACK Re-Align {Republic/Universal) 414 416 84% 15% 4.1 3.96 427
SEVENDUST Braken Down (7V7/ 411 423 59% 6% 4.19 4.09 4.28 OEFAULT Throw It Al Away (TVT)
TRAPT Still Frame (Warner Bros.) 409 409 92% 26%  3.93 113 413 Total Plays: 57, Total Stations: 11, Adds: 5
SHINEDOWN 45 (At/antic/ 406 405 67% 1% 4.04 424 3182 |
LOSTPROPHETS Last Train Home (Columbia) 402 4an 80% 15% 385 382 3.88 THORNLEY So Far So Good (Roadrunmer Records/IDIMG) ’
A PERFECT CIRCLE The Outsider (Virgin/ 401 a4 %% 1% 398 407 388 Total Plays: 51, Total Stations: 29, Adds: 28
INCUBUS Megalomaniac (Epic/ 397 400 94% 23% 34 in 391 ]
NICKELBACK Figured You Out (Roacrunner Records/iDJMG) 396 4.01 93% 21% 382 345 422 ) . |
FUEL Million Miles (Eic/ 396 390 63% 6% 371 378 364 ?;gf;gyt‘psg"’;z t’;'l“; g':g:‘]s’ '”{’Z%s: i {
STAIND How Abaut You (Fijp/Elektra/EEG) 395 405 87% 23% 388 370 407
PUDDLE OF MUDD Away From Me (Geffen/ 393 400 94% 26% 369 3.46 3.92 | _ I
HOOBASTANK The Reason fis/and//0MG) 393 402 7% 1% 367 375 359 | | Songs ranked by total plays l
TRAPT Echo (Warner Bros.) 387 399 82% 15%  3.62 368 356 | l . ‘
DROWNING POOL Step Up (Windup) 187 - 5% 7% 408 406 411 Indicator |
DAMAGEPLAN Save Me (Elektra/EEG) 386 403 48% 5% 384 372 396 Most Added ,
KORN Y'All Want A Single fimmortal/Epic/ 383 397 76% 18%  3.86 3.80 391 THORNLEY So Far So Good [Roadrunner Records/IDJMG) |
LIMP BIZKIT Behind Blue Eyes (Flip/Interscope) 380 380 97% 30% 337 327 3.48 ‘
TANTRIC Hey Now /ll/laveﬂc/(//?epﬂlve/ 377 3.78 64% 12% 3.69 370 368 GODSMACK Running Blind (ﬁepub//l'/l/n/'verxa// I
OFFSPRING Hit That (Columbia/ 376 384 97% 33% 367 359 377
3 DOORS DOWN Away From The Sun (Republic/Universal) 3714 3713 8% 1% 355 321 383 AEROSMITH Baby, Please Don't Go (Columbia)
AUDIOSLAVE | Am The Highway (Interscope/Epic) 373 380 91% 3% 3N 342 4.02
PUDDLE OF MUDD Heel Over Head (Geffen) 369 371 62% 13% 336 31 362 AUDIOSLAVE What You Are fnterscapelEni
JET Cold Hard Bitch (Flektra/EEG) 368 375 60% 16%  3.36 344 3.26
JET Are You Ganna Be My Girl (Elektra/FEG) 335 345 96% 45% 321 378 324 CLUTCH The Mab Goes Wiid (0RT)
DARKNESS ! Believe In A Thing Called Love Must... Destroy/Atiantic) 298 293 88% 46%  2.88 2.98

2.717

Total sample size is 392 respondents. Total avera
represents the percentage of resp

ge favorability estimates are based on a scale of 1-5, (1
ondents who recognized the song. Total burn represents the number of

\_stations by calling 818-

Songs must have 40% familiarity to appear on survey. Sample composition is based on persons 12+. Pe
take the music test based on the format/music preference. RateTheMusic.com results are not meant to
opinions of participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radip
377-5300. RateTheMusic.com data is provided by Mediabase Research, a

division of Premiere Radio Networks.

=dislike very much, 5 = like very much). Total familiarity
respondents who said they are tired of hearing the song.
7S0NS are screened via the Internet. Once passed, they can
replace callout research. The results are intended to show
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THREE DAYS GRACE Just Like You (ive/
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WOBK/Abany, NY* WRXR/Chaltanooga, TN* WGBF Evansville, IN WOXAHamisburg, PA* WXZ2/ exington, KY* KMROModesto, CA KUPD/Phoenix, AZ* KISW/Seattle, WA* WAQX/Syracuse, NY*
POMD: Chili Watker OM Kris Van Dyke OM Mike Sanders PD. Claudine Del orenzo OM. Robert Lingsey Sales Marager Gary Haltaday PO L Jetines PD. Dave Richards OM: Tom Mitchell
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PO Py MD: APOMD.: Sitck Mick § JUBAES AN Sk N LEWS A PDMD: Jack Paper THAEE OAYS GAACE MD. Ashey Witson APUMD: Fymo
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PD; Dave Wil & WIDOSATE } . 5 SHKEDON P: Adam Bumes OMPOMO: Ron Harms
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e i e 15 BN KN SHADK AARDY LW APDMD. Mark The Shark POMO: Shauna Moran rown | l4 n
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OMPD. Jim ?,,, retor APOMD: Malf Lee SHALE GMPTY 000 Trie ety MD: Steghanie Be
UMD Timalng ey o el MRV AR AT o 84 Total Reporters
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i ] | -] J| { ‘} State has produced. We can't forget
L% ERaamd# Pantera and never will, but how about
: the | b it D -

Frank Paln e legacy being built by Damage

plan? Vinnie, Dime, Pat and Bobzilla
have opened up the proverbial can of
whoop-ass with New Found Power.
Don’t have it? Get it! © When many thought the boys
were done, here comes the addition of Gong to Drown-
. 4 ing Pool. “Step Up” has already become a hard rock an-

PD, KEYJ/Abilene, TX

them and has helped secure their place on any main
stage. R.FP. Dave. How about newcomers Element
_‘ Eighty and Edgewater? I'm sure their debut singles have
already lit up the phones, but you owe it to yourself to see them
live. © Who could forget about Bowling For Soup? These guys were
nominated for a Grammy for their debut album, and that speaks
volumes. Finally, be on the lookout for Jibe and The Vanished. Both
have live shows that'll kick you square in the chicken sack, and, for un-
signed bands, they have both done one hell of a job of lighting up
radio. * The list goes on and on. My point is that | am very proud of
the bands that the Lone Star State has produced, and you should be
just as proud of the bands in your area. Let's keep these guys in busi-
ness so we have viable rock on our radio stations. | keep hearing that
we are done with new styles of music, and now it's time for the recycling
of different eras. Keep these downshifting, ass-kickin’ rockers in business,
and we won't have to worry about disco making a revival!

Congrats to Incubus and the Epic
staff on the band’s first No. 1 record
at Active Rock. “Megalomaniac” has
some incredible spins at Actives like
WNVE/Rochester, NY (54); KPOI/Hono-
lulu (64); WDGE/Syracuse (52); and
KRAB/Bakersfield (50). It's also holding
its own at RateTheMusic.com and
climbs to No. 2 on the Rock chart ...
Thornley make a name for themselves as “So Far So Good” leads
the Most Added pack, including KXXR/Minneapolis; WLZR/Milwaukee;
WBZX/Columbus, OH; and WNOR/Norfolk ... “Running Blind” by
Godsmack reels in another 18 adds and makes a hefty move up the
Active chart to 29 ... Audioslave pick up the most airplay, with “What

Rock/Active Rock

\.

ACTIVE ROCK

artist: Thornley
taseL: Roadrunner/IDIMG

By FRANK CORREIA /ROCK SPECIALTY EDITOR

f you're going to name your band

after yourself, it's gotta sound as

good as your music. Van Halen had a bet-

ter ring than Roth, and certainly better

than Anthony. Dokken? My friends, it

rhyvmed with rockin’. Z'nuft — well, let’s
not go there.

For lan Thornley, it all works. It’s got
thorn right in it, and we all know how
rock 'n’ roll thorns are — just look at any
rose tattoo the next time you're slugging
a cheap domestic at your local rock dive.
As for Thornley the man, rock was in his
veins from an early age. “Bruce Spring-
steen was my first concert — my dad took
me — and [ was like, "This is what I want
to do.” he explains.

So the young Canadian packed his red
handana and well-worn denim and headed
to the States in the early "90s, landing in
Boston to study guitar at the Berklee Col-
lege of Music. It was there he met a group
of American rockers and formed the act
Big Wreck. who went on to record two al-
bums for Atlantic. You may remember a
song of theirs called “The Oaf”

As Big Wreck began to unravel in 2002,
Thornley decided it was time to seek out
greener musical pastures after a decade
of playing and writing music. He ran into
studio drummer Seiku Lumumba at, of
all places, a studio. Actually, Lumumba
was living at the studio Thornley was
using to record his new songs. Soon

they locked in bassist Ken “The Worm”
Tizzard, and, after auditioning several
axemen, Thornley took a gamble with
bar-band vet Tavis Stanley, who rounded
out the group perfectly.

“With Big Wreck, we did a lot of experi-
menting, taking it outside and bringing
it back in,” says Thornley. “With this
band, it's just song, song, song. [ want to
stack the record with as many great
songs as [ can. A lot of it has heavy parts
— and [ mean heavy — but it’s all in the
context of a song, a sweet melody. To me,
that's the most important thing.”

And that ideal balance can be found
with “So Far So Good,” the lead single
from Thornley’s upcoming debut for Road-
runner. Come Again. The guitars pull like
a riptide of Seattle grunge water. and
Thornley’s vocals recall that ever-so-awe-
some tone that Chris Cornell was helting
out in his Badmotorfinger days. And
while the lyrics are somewhat confes-
sional in spirit, Thornley takes it into the
hard rock briar patch with sharp guitars
and hooks that serve as a counterpoint to
the melody. “There’s definitely a singer-
songwriter vibe going on, except I am
screaming it at you,” he says. So far, so
good indeed.

You Are,” which gains 258 spins and 12 more adds ... It's OK to admit ( h
when a record surprises you, and that's the case for me with Tesla. - TOP 20 SPECIALTY ARTISTS _
“Caught in a Dream” is a sneaky track that lures you in gradually, so Y A 4N -
give it plenty of time. WYSP/Philadelphia, WAAF/Boston, WRIF/De- 1. PROBOT [Southern Lord) “C o Of Sin”
troit and WIYY/Baltimore are among those onboard ... Do you remem- : i n
ber the Rate-a-Record, Rate-a-Wine session two years ago (is that 2. DAMAGEPLAN (Elektra/EEG) "New Fourid Power”
asking too much?) when then-WXTB/Tampa PD Rick Schmidt debuted 3. GOD FORBID (Century Media) “Better Days”
“45" by Shinedown for the panel? Look at it now — ready to crack 4. ‘EXODUS (Nuclear Blast) "War Is My Shepherd”
‘Se_mp “"ﬁ i RERCIGODINACK "Funping Bl (Fepubksé 5. 36 CRAZYFISTS /Roadrunner//0JMG) At The End Of August”
niversa == i i
R aRato ARsve oot Bk 6. CANNIBAL CORPSE (Wetal Blae) “Severed Head Stoning”
1. FEAR FACTORY (Liguid 8/ "Cyberwaste”
4 h 8. CLUTCH (DRT) "The M ild”
h ob Goes Wild
Record Of The Week o
9. DEICIDE /Earache) "Scars Of The Crucifix
ARTIST: Stampin’ Ground 10. PRONG /Locomotive) “Siriusly Emerging”
TITLE: A New Darkness Upon Us g -
LABEL: Century Media 1. SUIL/J//-:][,‘AI Redefine ) - .
12. BR DESTRUCT {( RG) " Fuck Up”
Formed in 1995, Stampin’ Ground really broke new earth | 1DES & A / Sy .l Shm,, BREER
with 2000's Carved From Empty Worlds, which grew strong | 13. FLESHCRAWL (Metal Blade) “Beneath A Dying Sun
roots in the metal underground and landed the group a host 14. SCARS OF TOMORROW /Victory) “From My Existence”
of prime touring spots with hard rock heavyweights. With 15. ICED EARTH /SPV) "The Reckoning”
A New Darkness Upon Us, Stampin’ Ground lay down a bedrock-heavy founda- 16. DROWNING POOL /Wind-Up/ “Step Up"”
tIOI'.l of ?Iayer—toned guitars and cr,us'hung rhythms and even. add some groove to 17. KATAKLYSM (Wuclear Blast) “Serenity In Fire”
their grind. Metaicore that leans a bit more to the metal side, A New Darkness . x ) .
Upon Us is well-crafted steel forged in the fires of Mt. Doom. Check out the whip- 18. SEEMLESS (Losing Force) “in My Time Of Need
lash riffage of "Killer of Society,” the machine-gun rhythms of “Betrayal Has a Face” 19. STAMPIN' GROUND (Century Media) “Killer Of Society”
and hard-charging tracks like "Pain Is Weakness (Leaving the Body),” which is sure 20. EYES OF FIRE (Century Media) "Hopeless”
to become a pit anthem. — Frank Correia, Rock Specialty Editor L Ranked by total number of shows reporting artist.
o J
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Losing Its Way

Radio’s creative crisis

eff Pollack is familiar to most of you as one of the
most successful Rock programmers and consultants of
all time. Lately, in addition to all his radio clients, he’s
been working with MTV, MTV2, VH1, CMT and MTV
Europe and Russia. He is also a consultant to the maga-

zines Maxim and Blender.

As if that didn’t keep hin busy enough,
he has entered the realm of Hollywood,
serving as Music Supervisor ot As Good
As [t Gets and Music Consultant on
Sleepless in Seattle, Love Actually,
Groundhog Day and a zillion other
films. Recently, he was co-
Producer of The Apollo
Theater 70th Anniversary
Special.

Jeff is also on Rock the T
Vote's board of directors.
With his schedule, e as no .

time for sleep. I know he eats,
though, as we had lunch re-
centlyand discussed the state
of our format and radio in
general. We both benoaned
the lack of creativity on the airwaves, and
heoffered towrite a column about it. I said
that would be the perfect prequel to the
Alternative special next week, Redefin-
ing Alternative. Take it away, Jeff.

The switch is on, and the audience
is moving away from us. Listeners are
leaving us more frequently than ever
before. Look at these sobering figures
(straight from the Arbitron website)
that indicate how much weekly TSL.
has dropped injust the last five years:

Demo Fall '98 Fali '03 Trend
12+ 21:30 19:30 Down 2:00

Teens 15:00 13:15 Down 1:45
18-34 22:15 19:15 Down 3:00
25-54 22:45 20:45 Down 2:00
Men 18+  22:45 21:00 Down 1:45

Women 18+ 21:45 13:45 Down 2:00

In fact, according to a new study by
the Media Audit, radio has shown the
largest decline among all media in the
past four years. While newspaper ex-
posure is stable at 47 minutes and TV
has declined only three minutes, radio
listening is down 20 minutes per day,
from 195 to 175.

Jeff Pollack

The reason for this drop isn't sim-
ply more competition for leisure time.
Of course, exponential increases in use
of the Internet, satellite radio, gaming,
cell phones, iPods, DVDs and cable
and satellite TV do play a significant
role in the decline, but |
o believe thata major reason
why our TSL continues to
slide every year is the de-
clining quality of our pro-
gramming and how it
stacks up against other en-
tertainment and technolo-
gy choices.

The best evidence for
this comes from those
gruesome teen numbers.
Teens use radio significantly less than
any other demo precisely because so
few stations target them.

While radio has become substan-
tially more financially solid since con-
solidation, the priority given to cre-
ativity has greatly diminished. With
rare exceptions, the listeners are not
being rewarded with the kind of pas-
sion and drive for excellence that re-
sult in a staunchly loyal audience.

The sense of urgency and excite-
ment and the element of surprise that
were features of so many great sta-
tions as recently as the mid-"90s have
been replaced, in many cases, by pre-
dictable and uninspiring radio.

Risk Is Good Business

I'm not being nostalgic. This trend
toward mediocrity is bad for our busi-
ness. Creative radio generates better
ratings and more profits. We are re-
peatedly being left behind by creative
TV programming execs who come up
with breakout new ideas that result in
huge ratings.

Shows like MTV’s The Osbournes,

“Don’t be distracted by talk of the latest in
a series of fad formats that promises to he
a cure-all for declining stations.”

ALTERNATIVE

By Jeff Pollack

Newlyweds and Punk’d and HBO's So-
pranos, Curb Your Enthusiasm, Sex and
the City and The Wire have earned
these networks the best ratings in their
history. The breakthrough show 24,
with its multiscreen, one-day premise,
and Queer Eye for the Straight Guy's
fresh point of view suggest that inno-
vation can bring big ratings. The bot-
tom line is that television has done a
much better job of being creative and
trying new ideas than radio.
Well-conceived creative risks are
good business and can lead to the cre-
ation of the intangibles that result in
victory. If an idea doesn’t work, take
it off the air. But in an environment

“While radio has
become
substantially more
financially solid
since consolidation,
the priority given to
creativity has
greatly diminished.”

where there is so much sameness, you
can't afford not to take creative steps
that separate your station from the
pack.

Personality, packaging and produc-
tion are vital components, especially
when we are regularly driving listen-
ers away with commercial inventory
that sometimes exceeds 16 minutes
per hour.

The most creative radio break-
through in recent years was Classic
Hits WDRV (The Drive)/Chicago.
The station’s commitment to a no-
hype, atypical, low-key presentation;
its lack of contests; and its great TV
spot have been the inspiration for
many of the recent format adjust-
ments in the Alternative world.

WDRV VP/Programming & OM
Greg Solk’s counter to the overpro-
duced stations in the Chicago market
was a simple, straightforward com-
mitment to the music and an equally
straightforward slogan, “It's all about

R&R March 19, 2004

“Personality, packaging and production are
vital components, especially when we are
regularly driving listeners away with
commercial inventory that sometimes
exceeds 16 minutes per hour.”

the music,” both of which are being
widely copied today.

No More Smoke
And Mirrors

But most stations’ lack of distinc-
tiveness is about more than just mu-
sic. It's about everything else that the
audience hears. Some people blame
the blandness on research, but re-
search doesn’t make radio boring; lack
of creative, out-of-the-box thinking
does. Otherwise, every station that
did research would sound the same.

Of course, research without creativ-
ity is only going to get you so far. Re-
member, this is about the missing el-
ement of surprise and showbiz that
can electrify your listeners.

Radio’s multidimensional sound
has largely been replaced by a cyni-
cal “smoke and mirrors” philosophy
that espouses that listeners can re-
peatedly be led to believe that a sta-
tion is much more different from its
competitors than it actuaily is. “If
you say it enough, they will believe
it” doesn’t work in the long run
though. There are simply too many
choices today. )

The proof is everywhere. The me-
dia reports on itself with such detail
that there are very few secrets about
anything. Here are a few tidbits I've
gleaned:

» Today’s consumers are much
harder to con. They're not willing to
buy an entire CD if there are only two
good songs, no matter who the artist
is.

# Blender has made substantial in-
roads against Rolling Stone because it
is a pure music magazine with more
CD reviews and humor and no poli-
tics.

» 2003 was the year of the movie
sequel, yet the second installments of
most studio franchises bombed be-
cause they were so terrible. “If you
build it, they will come” now requires
that “it” has to be good.

Don’t Be Fooled Again

We need to be very careful in this
era of total disclosure, when every-
thing is known and written about, that
we don't misrepresent who we are to
listeners. For example, if you promote
your station as being independent and
totally different from your more com-
mercial competitors when in fact you
are owned by one of the huge compa-
nies, you can lose credibility.

Remember the trouble a major stu-
dio got into when it was discovered
that a studio employee had actually

written some of the reviews the stu-
dio was referencing in its movie ad-
vertising? Smoke and mirrors had bet-
ter have some substance, or there will
be a backlash.

Don't be distracted by talk of the
latest in a series of fad formats that
promises to be a cure-all for declining
stations. Expanding your music with-
out an ironclad context so that you are
playing bad depth records is not a
good long-term solution to the mal-
aise facing radio today. In a competi-
tive market, the temporary short-term
buzz generated by a few “oh wow”
records will dissipate quickly unless
there is something substantive else-
where on your station that justifies
playing non-hits.

A flanker that relies solely on mu-
sic as a way to be different usually
ends up with a flanker’s ratings. So
play great music, and focus instead on
the more important and sustaining
component that can cure much of the
apathy afflicting so many of our lis-
teners today: entertainment. Clichés
and gimmicks won't help. If you want
better ratings, recapture the passion,
excitement and sense of urgency that
your station once had.

And let's reward our emiployees
who make big creative contributions.
Make it a top priority to hire better
talent, put together a great morning
show, create memorable events and
emphasize out-of-the-box creativity in
everything you do, all of which can
lead to success.

| realize that the time constraints,
increased pressure and budget consid-
erations that programmers face today
have made creativity less of a priori-
ty. Staffs are smaller, and sometimes
PDs are responsible for several sta-
tions. The job is harder than it ever
was. But this part of how you sound
on the air can no longer be relegated
to the back burner.

It's not how much money you
spend, but how much time you devote
to making your station great between
the records. If we are more entertain-
ing and exciting, we can reignite loy-
alty and increase our ratings.

TALK BACK TO R&R!

Do you have questions, comments
ot feedback regarding this column
or other issues?

Call me at 310-788-1673

or e-mail:
mtolkoff@radioandrecords.com
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WK Wi ARTST TMLE LABELY S s AJ%‘%?}CE ji A
1 1 INCUBUS Megalomaniac (Epic/ 2629 -61 199083 1 7710
2 Q BLINK-182 | Miss You (Geffen/ 2340 +48 152559 12 7210
3 0 LOSTPROPHETS Last Train Home (Columbia) 2075 +21 133060 13 74/0
6 o HOOBASTANK The Reason fisiand/i0JMG) 1987 +13%3 132466 8 710
4 5 NICKELBACK Figured You Qut (Roadrunner Records/|0JMG) 1936 8 115922 16 61/0
5 0 311 Love Song (Volcano/Maverick) 1928 +74 151178 8 12
8 7 FINGER ELEVEN One Thing (Wind-up/ 1785 -50 100976 20 6140
7 8 LINKIN PARK Numb (Warner Bros.) 1658 175 112876 21 63/0
12 0 DARKNESS | Believe In A Thing Called Love Must... Destroy/Atiantic) 1612 +8 99783 16 66/0
1" 10 AFI Silver And Cold (DreamWorks/Interscope) 1591 -2 99131 17 66/2
| 9 11 AUDIOSLAVE | Am The Highway finterscope/Epic/ 1530 133 105297 24 65/0
| 14 @ A PERFECT CIRCLE The Qutsider (Virgin/ 1493 +13 83119 15 6810
| 10 13 THREE DAYS GRACE (l Hate) Everything About You (Jive/ 1467 -156 119531 38 64/0
16 @ TRAPT Echo (Warner Bros.) 1437 +68 78730 9 6711
I 13 15 JET Are You Gonna Be My Girl (Elektra/FEG) 1341 -181 112368 27 69/0
| 18 @ JET Cold Hard Bitch (Elektra/FEG) 1319 +133 95153 8 682
15 17 STORY OF THE YEAR Until The Day | Die (Maverick/Reprise) 1280 131 83245 27 59/0
’ 19 @ PUDDLE OF MUDD Heel Over Head (Geffen) 1267 +69 60594 6 6713
17 @ LINKIN PARK Lying From You (Warner Bros.) 1249 +43 88677 6 56/4
20 20 SWITCHFOOT Meant To Live (Red /ink/Columbia) 1148 -62 79374 35 48/0
24 @ VINES Ride (Capito) 1078 +134 70473 5 63/3
21 22 YELLOWCARD Ocean Avenue (Capitol 1077 40 46707 " 55/0
26 @ OFFSPRING (Can’t Get My) Head Around You (Columbia) 1021 +117 64044 5 61/5
25 @ PHANTOM PLANET Big Brat (Daylight/Fpic/ 997 +73 47913 8 5410
22 25  LIMP BIZKIT Behind Blue Eyes (Fijp/interscope) 935 -136 56040 15 36/0
I 27 @ LO-PRO Sunday (Geffen/ 791 +26 26537 9 4410
28 @ STROKES Reptilia /RCA/ 772 +37 57255 9 511
l 32 @ YEAH YEAH YEAHS Maps (interscope) 767 +118 56483 4 4715
l K] @ CYPRESS HILL What's Your Number? (Columbia) 726 +69 53877 5 a4
23 30  OFFSPRING Hit That /[Columbia) 723 -223 41972 18 49/0
30 31 LIVING END Who's Gonna Save Us? (Reprise/ 650 18 31783 7 4812
29 32 FOO FIGHTERS Darling Nikki (RoswelyRCA) 649 -55 63416 19 3210
33 @ MICHAEL ANDREWS f/GARY JULES Mad World Unrversal) 644 +28 40303 7 3512
39 @ GODSMACK Running Blind (Republic/Universal) 565 +172 37478 2 3816
35 35  GODSMACK Re-Align (Republic/Universal) 551 -37 32971 15 20/0
34 36 WHITE STRIPES | Just Don’t Know What To Do With Myself /7aird Man/V2) 501 -68 52265 10 34/0
37 37 3 DOORS DOWN Away From The Sun (Republic/Universal) 431 -92 16635 9 3on
@ SWITCHFOOT Dare You To Move [Red Ink/Columbia) an +174 13137 1 3715
38 39 P.0.D. Change The World /Atlantic) 410 -70 12203 6 36/0
a4 40  BLINDSIDE All Of Us (Elektra/FEG) 357 -4 13226 5 29/0
48 @ AUDIOSLAVE What You Are finterscope/Epic) 355 +94 27345 2 25/5
@ MODEST MOUSE Fioat On (Eprc/ 346 +151 29217 1 3316
45 43 SEVENDUST Broken Down (7V/7) 305 -26 13194 7 19/0
46 . 44  STAIND How About You /Flip/Elektra/EEG) 279 -565 12569 17 15/0
42 45  RED HOT CHiLI PEPPERS Fortune Faded /Warner Bros.) 273 -80 20072 18 20/0
49 @ SHINEDOWN 45 (Atlantic) 265 +26 9715 2 15/6
44 47 NO DOUBT It's My Life finterscope/ 264 72 21602 17 14/0
50 @ BURDEN BROTHERS Beautiful Night (Kirtland/Trauma) 262 +1 15291 3 1710
47 49 JACK JOHNSON Taylor (Brushfire) 254 -20 11540 " 9/0
| @  STILLS Still in Love Song Vice/Atiantic) 247 +46 13678 1 23

79 Alternative reporters. Monftored airplay data supplied by Mediabase Research, a d
of 3/7-3/13. Bullets appear on songs gaining plays or remainin
placed first. Songs below No. 20 are moved to recurrent after 20
station. Sengs unreported as adds do not count toward overall
(times 100). Each daypart on each station is assigned an AQH
The Arbitron Company). © 2004, R&R, Inc.

Powergold

The Leaders in Advanced Music Scheduling Software for Windows S8/ME/NT/2000/XP

ivision of Premlere Radio Networks. Songs ranked by total plays for the alrplay week
g flat from previous week. If two songs are tied in totat plays, the song with the larger increase in plays is
weeks onthe chart. Most Added s the total number of new adds officially reported to R&R by each reporting
total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays
number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004,

65
S POWERED|
1
MEDIABASE
Most Added
www.rradds.com
ARTISTTITLE (4B ADDS
THORNLEY So Far So Good /Roadrunner Records/IDJMG/ 18
MUSE Time Is Running Out /£astWest/Warner Bros./ 13
SMILE EMPTY SOUL Silhouettes fLava) 10
EVANESCENCE Everybody's Fool (Wind.up) 8 |
SUGARCULT Memory (Fearless/Artemis) 7
AUTOPILOT OFF What | Want fistand/IDJMG) 7
DISTILLERS Beat Your Heart Qut /Sire Records/Reprise) 7
GODSMACK Running Blind (Republic/Universal) 6
MODEST MOUSE Fioat On (£pic/ 6
SHINEDOWN 45 /Atiantic) 6
Most .
IncreasedPlays
TOTAL I
PLAY
ARTIST TRLE LABEL(S) INCREASE
SWITCHFOOT Dare You To Move (Red ink/Columbia) +174 l
GOOSMACK Running Blind (Republic/Universal) +172 l
MODEST MOUSE Float On /£pic/ +151
HOOBASTANK The Reason (/siand//0JMG) +139
VINES Ride [Lapitol) +134 ;
JET Cold Hard Bitch (Elektra/EEG) +133 |
YEAH YEAH YEAHS Maps finterscopel +118 |
OFFSPRING {Can't Get My) Head Around You (Columbia) +117 l
SMILE EMPTY SOUL Silhouettes flava/ +107
AUDIOSLAVE What You Are finterscope/Epic) +94 \
Most
Played Recurrents |
TOTAL I
ARTIST T