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Velvet Revolver Slither To Top

Velvet Revelver score easy Most Added victories at Rock,

* Atternative and Active 2 BN me
25 ’ Rock this week with CANADA
. ¢ ST “Slither,” the first single
! /P from their forthcoming R&R Expands To Canada
- fuctuss RCA/RMG album R&R launches five airplay charts for Canada this week. The
(l lu'i.’.fi.’.’f‘ Contraband, due in ‘ formats are CHR/Pop, Country, AC, Hot AC and Rock, and the

stores in June. The band
features former Stone

} " Temple Pilots frontman
L L2 Scott Weiland.

I charts appear in the applicable format sections. Additionally,
R&R has converted Smooth Jazz to monitored data, which is
l”/” [””#”‘Z powered by Mediabase. Read more about these exciting chart

. enhancements on the next page.
www.radioandrecords.com on 3
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We know spots.

(and songs too)

|
For the first time online, see spots and songs that
aired on radio with AirCheck.

Free trial: >t Use promo code AC11 N Boot

The New Broadcast Monitoring

www americanradiohistorv com


www.americanradiohistory.com

e
N

Early Believers:

KROQ/Los Angeles
KWOD/Sacramento
WBRU/Providence
WBUZ/Nashville
KXTE/Las Vegas
KUCD/Honolulu
KJEE/Santa Barbara
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Vv SINGLE FROM THEIR D

ANTHEM OF OUR DYING DAY"

m

MR. HAHN
FROM LINKIN PARK

HEADLININ THE
ICAULINING TR

WARPED TOUR 2004

The follow-up to the hit single “Until The Day | Die”
Certified GOLD with one single! Over 550,000 shipped!
Thank you for helping us achieve this goal!

With over 200 shaws under their belt & just off the Linkin Park tour:

Now on SOLD OUT headlining tour!

4/14 Detroit 4/16 Williamsville  4/17 Asbury Park
4/18 Hampton Beach  4/20 Clifton Park 4/21 Boston

4/22 Portland, ME 4/23 Hartford 4/24 Providence...

Catch them on the cover of AP on stands now!

Hard Rock Live - Airing in July!

PRODUCED, ENGINEEREC AND MIXED BY JOHN FELDMANN
MANACEMENT: JOHN REESE FOR FREEZE ARTIST NANAGEMERT

STORYOFTHEYEAR.NET WMAVERICK.COM
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KNOW BOTH YOUR CUSTOMERS

Consultant Jaye Albright understands the
need to balance listener and advertiser
needs, and she shares her ideas on handling
complaints and customer service in this
week’s Management/Marketing/Sales
section. Also: Tim Moore reviews when it's
time to give up on an empioyee who's not
working out; a new sales training company,
EmEx?, started by former Emmis/
Indianapolis executives Christine
Woodward-Duncan and Donna Dwyer Pitz;
Irwin Pollack on interviewing for specific
sales skills; Jeffrey Hedguist's sports-related
“60-Second Copywriter”; and more.

pages 9-11

RATED R FOR ROCK: THE SEQUEL

It's Part Two of the sweeping analysis of the
Edison/Jacobs survey of Rock listeners on
broadcast indecency. R&R Rock Editor
Cyndee Maxwell and Alternative Editor Max
Tolkoff have combined their efforts to
present this study in all its fascinating detail.
It begins on Page 60.

/NUMBER ONES

CHR/POP
* USHER #/LUDACRIS. .. Yeah (LaFace/Zomba)

CHR/RHYTHMIC
~USHER f/LUDACRIS... Yeah (LaFace/Zomba)

URBAN
= USHER Burn (LaFice/Zomba)

URBAN AG
«LUTHER VANDROSS Think About You (/AMG)

COUNTRY
« K. CHESNEY/U. KRACKER When The Sun... (BNA)

AC
=FIVE FOR FIGHTING 100 Years (Aware/Columbia)

HOT AC
* MARGON 5 This Love (Octone/)/RMG)

SMOOTH JAZZ

+PETER WHITE Talkin’ Bout Love (Columbia)

ROCK
* NICKELBACK Figured You Out (Roadrunner/IDJMG)

ACTIVE ROCK
* A PERFECT CIRCLE The Outsider (Virgin)

ALTERNATIVE
+HODBASTANK The Reason (/siand/IDJMG)

TRIPLE A
=LOSTPROPHETS Last Train Home [Coiumbia)

CHRISTIAN AC
* MATTHEW WEST More (Universal SoutiVEMI CMG)

CHRISTIAN CHR
* TODD AGNEW Grace Like Rain (Ardent)

CHRISTIAN ROCK
= FM STATIC Somelhing To Believe In {Tooth & Nail)

CHRISTIAN INSPD

= JAMIE SLOCUM By Your 5icz (Curd)
SPANISH CONTEMPORARY

=+ PAULINA RUBIO Te Quise Tanto (Universal)

TEJARD
= DJ KANE La Negra Tomasa (EM/ Lalin)

RELIONAL MEXICAN
* TIGRES DEL NORTE José Pérez Letn (Fonovisa)

TROPICAL
= VICTOR MANUELLE Tengo Ganas (Sony Discos)

ISSUE NUMBER 1551

THE INDUSTRY’S NEWSPAPER

wu rodifoandrecords, com

By Joe Howard
R, ..

The FCC on April 8 pro-
posed a $495,000 indecency
fine against the six Clear
Channel stations that for-
merly carried The Howard
Stern Show. The fine, im-
posed for an April 9, 2003,
broadcast that the FCC
ruled violated its indecency
regulations, led the nation’s
largest radio-station owner
to permanently remove
Stern from its stations. It
also moved the controver-
sial syndicated morning
show host, based at In-
finity’s WXRK/New York,
to predict that Infinity par-
ent Viacom may eventually
bow to governmental pres-
sure and remove him from
the air.

The fine was proposed
against Clear Channel’s
WBGG/Miami; WTKS/Or-
lando; WNVE/Rochester,
NY; WTFX/Louisville;
WXDX/ Pittsburgh; and

Clear Channel Drops Stern

After $495,000 FCC Fine
WKLS’ Regular Guys fired; Mancow fine upheld

The Regular Guys

KIOZ/San Diego. Neither
WXRK nor any of Stern’s
other affiliates were penal-
ized, as the complaint in the
case involved a Clear Chan-
nel-owned station.

Clear Channel suspended
its airing of the Stern show
on Feb. 25. Explaining his
company’s decision to drop
the show permanently,
Clear Channel Radio CEO
John Hogan said, “"Mr.
Stern’s show has created a
great liability for us and
other broadcasters who air
it. We had hoped to return

INDECENCY » See Page 21

APRIL 16, 2004
R&R Launches Canadian Charts

Effective this week, SJ now monitored

Beginning with this week’s issue, R&R, with partner
Mediabase, has launched five airplay charts for Canada. The five
Canadian formats are CHR/Pop, Coun-

try, AC, Hot AC and Rock. R;R
@

Additionally, R&R has converted
its longtime reported-airplay chart
CANAD

for Smooth Jazz to monitored air-
play and has rolled out an Indicator
chart for the format that includes
nonmonitored markets and the Smooth Jazz channels from satel-
lite-radio providers Sirius and XM Satellite Radio.

R&R Publisher/CEO Erica Farber said, “The expansion to
Canada and the new monitored chart for Smooth Jazz help
broaden our long-standing commitment to providing the
industry’s best airplay charts. It’s a pleasure to be working with
the radio and record communities in Canada. And converting
Smooth Jazz to monitoring marks the completion of a long-inten-

tioned goal.” MONITORED - See Page 13

Study:_ Peer-To-Peers
Don’t Hurt Music Sales

By Brida Connolly

R&R Dty Medsa Edrtor
DronaNsivatiiemasnss. com

In recent days a new study
by Harvard Business School re-
searcher Felix Oberholzer and
University of North Carolina at
Chapel Hill researcher Kole-
man Strumpf has gotten a lot of
coverage. That’s because the
study, “The Effect of File Shar-
ing on Record Sales: An Em-
pirical Analysis,” says the
effect of file sharing on record
sales is “statistically indistin-
guishable from zero.”

This delights peer-to-peer de-
fenders, who have been saying
for years that record sales are
off for all kinds of reasons:
prices, poor musical quality,
fewer releases — pretty much
everything except the fact that
anybody with a ‘Net-connected
computer can get anything they
want for free.

What, exactly, does this
study say? First, the authors
quote industry stats saying that
record sales fell 15% between

See Page 12

Where The Downloaders Are

Country % Downloads % World % World internet
Population Users

United States 357 46 27.4 B

Germany 144 13 53

Italy 9.9 09 32

France 6.9 10 2.8

Canada 6.1 0.5 28

Japan 28 20 9.3

Source: “The Effect of File Sharing on Record Sales,” 2004

John Roberts Adds

KEGL PD Duties

By Cyndos Maxwell
R&R Rock Editor
cmaxwei@radioand .com

John Roberts, VP /Program-
ming & Operations for Clear
Channel’s five-
station cluster
in Dallas, has
added day-to-
day program-
|| ming responsi-
bilities at Active
Rock KEGL (The
Eagle)/Dallas.

Roberts, who
programmed
The Eagle from 1986-88, re-
places Max Dugan, who steps
down as VP/Programming &
Operations and KEGL. PD to fo-
cus on Classic Rock clustermate
KZPS.

Roberts

ROBERTS - See Page 5
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NO, WE MEANT THE MUSIC Seattie suburb Edgewood, WA recently became another front in the war on
indecency when Entercom Rocker KISW/Seattle was asked to take down two of its billboards. A local resident
objected to the signs, both of which feature the backs of three tattooed “"KISW Rock Girls” and a strategically placed
black bar that reads “Harder. Faster. Louder.” The station agreed to fake down the boards — two of 100-plus in the
Puget Sound area — after a request from Edgewood's city manager. “The ‘harder, faster, louder’ is not about the
girls. It’s about the music,” KISW Station Manager Dave Richards told the Tacoma, WA News Tribune. “We e not
going to start a war over two billboards. The reality is, there are a lot of guys in their 20s and 30s who love them.
There are a lot of people who look at them and say, ‘That’s cool. | get it.”

wWwWw americanradiohistorv com

Coming Next Week: Christian’s Imminent Impact!
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ACTION!

Roll out the banners
and make your company center stage
with Roll-A-Sign” Plastic Banners
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Reef Industries, Inc.

9209 Almeda Genoa

Houston, Texas 77075

Toll Free: 1-800-231-6074
713-507-4200 Fax: 713-507-4295
E-mail: ri@reefindustries.com
www.reefindustries.com

PLASTIC \

BANNERS
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Entercom/Madison VP /Market
Manager Ray Quinn has been el-
evated to VP/Market Manager of
the company’s Milwaukee stations.

In his new role Quinn will over-
see Christian Talk WEMP, Hot AC
WMYX and CHR/Pop WXSS/Mil-
waukee. He will also hold a re-
gional-oversight role for Classic
Hits WBZU, Triple A WMMM and
Oldies WOLX in Madison. Concur-
rent with Quinn’s move, Enter-
com/Madison Director/Sales Ed
Schulz has taken interim VP/Mar-
ket Manager duties in that market.

Quinn reports to Entercom RVP
Weezie Kramer, who said, “We are
pleased to be able to make these
two changes to further strengthen
these two clusters. Ray has demon-
strated strong and effective leader-
ship in Madison and is the right
manager to lead Entercom/Mil-

~ RRnews

Quinn In To Head
Entercom/Milwaukee

Schulz oversees Madison in interim post

waukee. We are pleased that Ray
will be able to maintain his exper-
tise and contacts in Madison
through his expanded regional
role.

“Ed has been a key player in the

exceptional growth story of |

Entercom/Madison over the past

four years, and this promotion re- :

flects his continued growth within
Entercom and his important role in
the future growth of the Madison
cluster.”

Quinn said, “I'm gratified to be
given the chance to take our Mil-
waukee cluster to the next level and
equally excited to continue to work
with Ed and the Madison team on
maximizing our opportunities
there. Along the way, we hope to
accelerate our growth by finding
ways to leverage our strengths
across the two markets.”

Lynn Adds WLTQ/
Milwaukee PD Duties

Jeff Lynn has added duties as PD
of Clear Channel’s AC WLTQ (Lite
97.3)/Milwaukee. He will continue
as programmer of Oldies cluster-
mate WRIT.

Clear Channel/Milwaukee Di-
rector/Programming Kerry Wolfe
told R&R, "We were fortunate to
bring Jeff on board last summer,
and he has already made a differ-
ence at WRIT. He was the perfect
candidate for this position. He has
a great knowledge of the business
and is well respected among his
peers. WRIT and WLTQ have never
sounded better than they have un-
der his regime.”

Lynn told R&R, “l appreciate the
vote of confidence from Kerry

Wolfe, WLTQ GM Cindy McDow-
ell, [CC RVPP] Bob Kaake and [CC
RVP] John Gehron. This is a great
opportunity, and I'm really looking
forward to it. Light 97.3 has a great
staff in place and a great moming
show, and we can build on that. I'm
not anticipating any big station
changes, only to be more pro-
motionally and street active in the
community.”

A veteran with more than 20
years in the industry under his

| J

{y

SHE’S MINE! movie iegend Maureen

O'Hara recently stopped by KLOS/
Los Angeles to tatk with morning maniacs Mark & Brian about her new
autobiography, 'Tis Herself. O'Hara is known and loved for her roles in more
than 60 Hollywood films, including Miracle on 34th Street, The Parent Trap, Rio
Grande and Our Man in Havana. Seen here cuddling are (I-r) Mark Thompson,
O'Hara and Brian Phelps.

' Coles Takes PD Responsibilities
' At KKCW & KRVO/Portland, OR

| cent realignment within the

!

belt, Lynn previously pro-f

grammed Entercom’s Classic Hits
WBZU and Oldies WOLX in
Madison. Before moving to Wis-

consin he worked in Des Moines, |

at KMXD and KGGO.

Kelly To Program CC CHR/
Pop WFKS/Jacksonville

Skip Kelly has been named D of Clear Channel’s
CHR/Pop WFKS (97-9 Kiss FM)/Jacksonville, succeed-
ing Bo Matthews, who is now programming WMMS/

Cleveland. This is the first programming job for Kelly,

who arrives at WFKS from the Asst. MD/night host po-

sition at Clear Channel sister KYSR (Star 98.7)/Los An-

geles.

"l went down there and got a great vibe immediately,”

Kelly told R&R. “As soon as | met with [Director /Pro-
gramming] Gail Austin, [ knew that she totally gets it.
Over the past year, Bo Matthews has really done a great

-

Kelly

job of drawing attention to the station and making it a going concern. 1

just plan to build upon his work.”

Before arriving at KYSR Kelly served as Asst. MD/nights at WXKS-FM/
Boston and Asst. MD/middays at WPXY /Rochester, NY. He has also done
part-time on-air work at WAAF/Boston and overnights at now-defunct |

WZOU/Boston.

Clear Channel/Oregon
RVPP Tony Coles has as-
sumed PD duties at AC
KKCW (K103) and Classic
Hits KRVO (The River)/ ||
Portland, OR. The move
comes as the result of a re-

cluster that saw the exit of
17-year vet Bill Minckler, |
who had been program-
ming both stations.

“Bill is a market legend, and |
want to thank him for his years of
dedicated service,” Coles told
R&R. “While he certainly leaves
big shoes to fill, I'm now looking

Coles

forward to the future with I
K103, a legendary AC sta-
tion, and will also con-
tinue to build the brand of
The River.”

Coles is a 19-year indus-
try vet who came to Clear
Channel/Portland in Janu- |
ary. Before that he spent
five years as PD of
Sandusky’s AC KRWM |
and Hot AC KLSY /Seattle. '
His programming experience also
includes two years as Asst. PD of
Clear Channel’s KBIG/Los Angeles |
and a stint as Asst. PD of WLTW/
New York.

Salem GMs In Dallas,
Philly Add VP Duties

Three Salem Communications
GMs have added VP stripes at their
stations: In Dallas, Pete Thomson be-
comes VP/GM of News/Talk KSKY-
AM and Christian Talk KWRD and
John Peroyea takes the same title at
Christian AC KLTY. In Philadelphia,
Russ Whitnah is named VP/GM of
Christian Talk WFIL-AM and News/
Talk WNTP-AM.

Salem Exec. VP/Radio Joe Davis
told R&R, “These Salem profession-
als have broadened the scope of their
responsibilities over the years and
have offered strong leadership to
their colleagues and their communi-
ties. In each case, these managers
have demonstrated their abilities to
take on new challenges, and they
have exceeded expectations in these
larger and significant markets.”

Thomson, a 30-year radio vet-
eran, was VP/GSM of KLTY until

1996 and took GM duties at KWRD
when that station was launched in
1997. He added GM responsibilities
for KSKY-AM when Salem ac-
quired the station in 2000.

Peroyea joined KLTY as GM in
1999. His 29-year career in broad-
cast management includes stints as
President/CEO of radio groups in-
cluding Progressive Broadcasting,
Narragansett Radio and Poweli
Broadcasting. He has been named
Louisiana Broadcaster of the Year
and has received a Lifetime
Achievement Award from the Loui-
siana Association of Broadcasters.

Whitnah began his radio career
at KMOD/Tulsa and has served as
GSM at stations in Oklahoma, Colo-
rado, Pennsylvania and Iowa. He
joined Salem in 1994 as GM of
WFIL-AM and WZZD-AM/Phila-
delphia, which is now WNTP.

www americanradiohistorv com
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Benjamin
Programs AOL
Alternative

AOL Radio@Network taps Rob-
ert Benjamin, formerly PD of Alter-
native WHFS/Wash-
ington, to handle
programming and
branding for a num- |
ber of the webcasting
network’s Alterna-
tive streams, includ-
ing Top Alternative,
Alternative Mix,
Xtreme Alternative,
Modern Punk, '90s Alternative and
'80s Alternative.

AOL Radio@Network Exec. Di-
rector Ron Nenni said, “Robert’s
deep programming experience and
creative thinking will bring our Al-
ternative genre to a new level, and
I'm thrilled to have him on the pro-
gramming team.”

Benjamin told R&R, “The more
1 talked to Ron Nenni, the more |
knew exactly what I wanted to do
next. The potential and creative
possibilities at Radio®AOL are so
huge. It reminds me of radio in an
earlier day.”

Benjamin left WHFS in the sum-
mer of 2003 after 12 years at the sta-
tion. Before his stint at WHFS he
was Asst. PD/MD of WXRK/New
York. He has already relocated to
San Francisco, where AOL's online-
radio division is based.

=1___..

Benja;r.r.in
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Entercom Says It Will

Exceed Q1 Guidance

News leads analyst to raise forecast

By Joe Howard

R&R Washington Bureau
jhoward@racioandrecords.com

" ntercom Communications said Monday that it expects to
exceed some of its previously announced Q1 guidance, lead-
ing one Wall Street industry tracker to raise his forecast for

the company.

Entercom said it expects to report
same-station revenue growth of 6%
in Q1, ahead of the 3%-5% growth
it previously forecast for the quar-
ter. The company also predicted
that it will report actual net reve-
nue of about $87 million for Q1.
Earlier this year Entercom said it
expected Q1 income per share of 21
to 23 cents.

Entercom President/CEQ David
Field said, “We have seen meaning-
ful acceleration of business activity,
enabling us to deliver this strong
first-quarter performance that ex-
ceeds our earlier guidance. We are
particularly pleased with these re-

“We have seen
meaningful
acceleration of

husiness activity.”
David Field

sults in light of the tough compari-
son we faced with a very strong
tevenue performance in the first
quarter of last year.”

Responding to Entercom’s an-
nouncement, Merrill Lynch analyst

Marc Nabi upped his Q1 2004 reve-
nue forecast for the company from
$85.7 millior: to $87 million — right
in line with Entercom’s own figure.
Nabialso raised his Q1 EBITDA pro-
jection for the company from $27.7
million to $28.8 million and elevat-
ed his Q1 eamings per share fore-
cast by one penny, to 25 cents.

Nabi also raised his 2004 forecasts
for Entercom, upping his revenue
prediction from $426.1 million to
$427.4 million, upping his EBITDA
prediction fzom $171.9 million to
$173 million and raising his EPS
forecast by 1 cent, to $1.65.

Nabi said, “We believe the accel-
eration in the quarter was due to
both a pickup in the industry since
comps got easier in March and to a
regional recovery in Entercom'’s
largest clusters, Seattle and Boston.”

mar-ket-ing (miir'ki'tii:g). n. 1. getting the message from point a to point b.

NoBobDY DOES IT BETTER.

P o

DIRECT MARKETING SOLUTIONS

GREAT CLIENTS. GREAT MARKETING.

MARK HEIDEN

970-472-0131

RICK TORCASSO 972-661-1361

ELIZABETH HAMILTON
MARK VERONE

WWW.PTPMARKETING.COM

703-757-9866
847-705-2046

DIRECT MAIL. TELEMARKETING.
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RADIO BUSINESS -

BUSINESS BRIEFS
Industry Stocks Off 8.5% Year-To-Date

According to an R&R analysis of radio-industry stock performance
so far in 2004, just a handful of companies have seen growth
since Jan. 2. As of press time, the R&R Composite Index was down
19.95 points from Jan. 2, an 8.5% overall decline. Many compa-
nies, including Clear Channel, Emmis and Viacom, saw their year-
to-date highs on Jan. 5. Meanwhile, Jefferson-Pilot and XM Sat-
ellite Radio have emerged as standout companies in 2004, with
both currently trading at their highest levels of the year. Meanwhile,
Citadel and Entravision are both off 18% from their year-to-date
highs.

In other news, Credit Suisse First Boston analyst Paul Sweeney
said in a report issued Tuesday, “Year-to-date, newspaper remains
the strongest media sector on a relative basis.” He noted that the
segment is up 2.9% so far in 2004 and is outpacing the S&P Index,
which is up 2.5% on the year. Sweeney also pointed out that the
CSFB Radio Index is down 8.6% because of investor worries about
the pace of the local advertising recovery. Still, radio stocks are far-
ing better than cable-industry stocks, which are down 12% on the
year and are the weakest among all media. Sweeney also noted,
however, that Salem’s is the best performing media-industry stock
in 2004 so far; it's up 5.7% year-to-date. Salem is followed by
Beasley and Saga, each up 5.5% on the year.

New York Times’ Broadcast Revenue Improves

Revenue in New York Times Co.'s broadcasting segment im-
proved 9%, to $35.1 million, in Q1, while operating profit grew
30%, to $6.4 million. The company attributed the gains primarily to
increased political advertising revenues, which grew from $100,000
in Q1 2003 to $2.4 million in Q1 '04. For the company overall, rev-
enue rose 2%, to $801.9 million, but EBITDA slipped 12%, to $143.8
million, and operating profit slipped 11%, to $109.2 million. The profit
dip was due primarily to higher costs and expenses that were only
partly offset by the increased revenue.

XM Expands Traffic Info

M Satellite Radio this week unveiled a new satellite-data ser-

vice called XM NavTraffic, designed to work with in-car naviga-
tion systems. NavTraffic provides drivers with information about ac-
cidents and disabled vehicles, average traffic speeds and estimated
travel times. XM has partnered with digital-mapping company
NAVTEQ to supply the data, which is compiled from road sensors,
traffic cameras, local government incident data and road-construc-
tion schedules from state departments of transportation.

XM NavTraffic is slated to debut as a standard feature on the 2005
Acura RL and is expected to be offered as an option on some 2005
Cadillac CTS models. NavTraffic, which will also be offered as a pre-
mium service to XM subsctibers, operates separately from the
company’s other traffic and weather channels, which are included
in its regular programming package.

In other XM news, the satcaster announced last week that Swed-
ish automaker Saab will begin offering XM as a factory-installed op-
tion in its 2005 9-7X model SUV in Q1 2005. Starting with the 2006
model year, Saab will offer XM as a dealer-installed option through-
out its model lineup.

Noncompete Clauses Survive Challenge In Maryland

Over the protests of AFTRA, the Maryland State Senate ruled
Monday that broadcasters may include noncompete clauses in
talent contracts. The decision marked the third time since 2001 that
an effort to prohibit noncompetes in Maryland broadcast-talent con-
tracts was defeated by the state legislature. The latest bill failed to
make it through the State Senate’s rules committee, though it had
passed in the Maryland House of Representatives.

Interep Sets Industry Symposium

On June 22 Interep will host the 2004 Mid-Year Radio Sympo-
sium: Solving New Industry Variables™ radio-information confer-
ence at the Grand Hyatt in New York. The daylong event will address

Continued on Page 6

R&R Stock Index

This weighted index consists of all publicly traded companies that
derive more than 5% of gross earnings from radio advertising.
Change Since

+4/8/03 472104 48104 /8103 A/2/04-318104
R&R Index 191.70 216.45 21585 +12% -0.3%
Dow Industrials  8,298.92 10.470.59 10,442.03 +26% -0.3%
S&P 500 879.29 1,141.80 1,139.33 +30% -0.2%
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Experience. Stability. Vision.

And Dorothy

Susquehanna has a knack for finding exceptional talent.
Soon after Dorothy lenderson was hired as a file clerk,
we discovered she had a unique ability to handle a very
busy mail system. In fact, as one of her co-workers noted,
“Dorothy’s speed is unbelievable! When she was on
vacation, it took us two hours to do what Dorothy

handles in about 30 mintues!”

And that's just one way in which
she contributes to our company.
Dorothy has also represented us

Ly
-
-

at job fairs for people with special

challenges. She enjoys talking
about her job, and showing
others what they are capable

~ of doing. The way we see it,
that makes her an incredible
role model as well as an

exceptional employee.

Make a Sound Career Choice!
Susquehanna Radio Corp. encourages diversity and seeks out
individuals who can fill a number of different needs. To learn more
about us, and the markets we serve, visit our website, or call our

Human Resources Department at 717-852-2132.

(G SUSQUEHANNA
I RADIO CORP.

A subsidiary of Susquehanna Pfaltzgraff Co.

Henderson.

Dorothy

Henderson
General File Clerk
Susquehanna
Dallas/Ft. Worth

Susquehanna Commerce Center West
221 W. Philadelphia St. B York, PA 17404
{(717) 852-2132 B Fax (717) 771-1436

www.susquehannaradio.com

Susquehanna Radio Corp. is an Equal Employment Opportunity Employer,

an ESOP Company, and maintains a Drug-Free Work Environment.

Susquehanna People
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RADIO BUSINESS

BUSINESS BRIEFS

Continued from Page 4

radio-advertising ROI, growth opportunities, business trends, pricing, inventory, EDI anc indecency issues.
Speakers, panels and breakout sessions will include radio, ad-agency and advertiser executives. Agenda
and registration details will be posted at www.radiosymposium.com on May 3.

NAB Urges Participation In Audience Research

he NAB's committees on local radio and local audience measurement have issued a joint statement

encouraging both radio stations and potential survey respondents to “refrain from actions that would
serve to discourage members of the public from participating in legitimate audience-research surveys.”
The statement arrives on the heels of Nielsen's decision to delay introducing its own people-meter mea-
surements after several groups — which question whether the technology is ready for implementation
and have concerns about its ability to accurately measure minorilies — reportedly encouraged their mem-
bers to boycott audience surveys. “Full and representative partidpation by all segments of the population
is critical to high-quality audience research,” the joint statement said, “and actions that have the direct or
indirect consequence of hindering the pursuit of this goal can undermine audience-measurement systems.”

Clear Channel Pays Overdue Taxes To Kentucky City

he Cincinnati suburb of Covington, KY — the corporate home of the former Jacor Communications

before that company merged with Clear Channel — last month sued San Antonio-trased Clear Chan-
nel for back taxes, and CC has now paid up. According to the ciy, Clear Channel, which still maintains a
corporate office in Covington, hadn't paid its business taxes to the municipality since 1599. The Cincinnati
Post reported that Clear Channel has sent Covington a check for $196,902.80, representing $129,640 in
back taxes and $67,262.80 in penalties and interest. City Finance Director Bob Due told the Post the
payment “closes out the lawsuit."

ABC News Radio Inks A Deal With Movies.com

nder a new agreement, Movies.com is offering all ABC Radio affiliates a series ol weekly entertain-

ment features. Among the 60-second features, which are being sent to stations on Mondays, Wednes-
days, Thursdays and Fridays, are “The Movies.com Box Office Report by Bill Diehl,” “The BuzzBin from
Movies.com,” “ABC What's Coming on Movies.com” and “The Movies.com Cinemafiles”

ifron
Training

Iraining
on Demand

The Training You Need... When You Need It

Ready to take your sales to the next level? Check out
the many training options at ArbitronTraining.com, and:

¢ Go after newspaper advertising dollars

Break free from rankers

* Learn more about automotive and other key
business categories

* Boost your ability to tell advertisers your

TRANSACTIONS AT A GLANCE

All transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.
® KEBV-FM/Salinas (Monterey), CA $2.5 million
® WAFZ-FM/iImmokalee (Ft. Myers), FL Undisclosed
® KSJM-FM/Winfield, KS $900,000
* WQMR-FM/Snow Hill (Salisbury-Ocean City), MD $200,000
¢ KBLL-AM & FM/Helena, MT $2.8 miillion
& KRGY-FM/Aurora; KMMJ-AM & KRGI-AM & FM/Grand Island;
and KIMB-AM/Kimball, NE $4.75 million
¢ KFFR-FM/Puliman, WA $225,000
© KKAW-FM/Albin {Cheyenne), WY $200,000
Full transaction listings, posted daily, can be found at
www.radioandrecords.com.

DEAL OF THE WEEK

® KMFR-FM/Pearsall (San Antonio), TX
PRICE: $10.25 million
TERMS: Asset sale for cash
BUYER: Border Media Partners Radio LP, headed by
Chairman of Board Rafael G. Garza. Phone: 817-335-5999.
It owns eight other stations. This represents its entry into
the market.
SELLER: Radio Tuna Ltd., headed by President John Furr.
Phone: 210-653-3648
FREQUENCY: 104.1 MHz
POWER: 100kw at 981 feet
FORMAT: Classic Rock
BROKER: Holt Media Group

2004 DEALS TO DATE

Dollars to Date: $546,273,033
(Last Year: §2,315.269,266)

Dollars This Quarter: $50,727,500
(Last Year: §571,273,395)

Stations Traded This Year: 263
(Last Year: 899)

Stations Traded This Quarter: 25

(Last Year: 192)

FCC ACTIONS

FCC Delivers Dick Broadcasting Fine

For Public-File Violation

ick Broadcasting has received a $9,000 penalty from the FCC

for violating regulations regarding a broadcast station’s public-
inspection file. In reviewing the license renewal for Dick's WKZL/
Greensboro, which the FCC granted, the commission cited Dick for
not including in its public file Quarterly Programs and Issues Re-
ports from 1996 to 2000. Dick explained the situation to the FCC in
its renewal application for WKZLs license and said the reports were
accidentally purged during a previous review of the file. Therefore,
the commission’s initial $10,000 fine for the violation was trimmed
by $1,000. In renewing WKZLs license, the FCC said the public-
inspection violation wasn't a strong enough penalty to deny the re-
newal and noted that WKZL “has served the public interest, conve-
nience and necessity.”

station’s story

We train more radio professionals than any other
company on the planet. Take advantage of
the many ways we can help your business.

Visit us today at www.ArbitronTraining.com

-

ARBITRON

© 2004 Arbiron 10¢. & www.orbitton.com
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Roberts
Continued from Page 1

“Regional VP/Market Manager
Brenda Adriance really likes each
FM to have a PD's full-time atten-
tion, so when she decided to create
the cluster-operations position, she
included day-to-day programming
responsibilities for one of the sta-
tions as part of that job,” Roberts
told R&R.

“Clear Channel owns the Dallas
‘Rock wall,” with [Alternative]
KDGE, KEGL & KZPS, so it just
made sense that the station in the
middle became the responsibility of
the person also charged with over-

seeing the product growth of the
entire cluster.

"My first priority for the three
Rockers is to make sure each one has
its own clearly defined musical
lane. And now, with my arrival,
Max Dugan can focus exclusively on
maximizing the numbers on KZPS.

“Of course, it is pretty ironic that
F'would end up programming The
Eagle again. The first time [ had the
station, back in the ‘80s, it was in a
three-way CHR ratings battle and
ended up doing great. Even though
a lot has changed since then, hope-
fully, I can get lucky twice with that
same 97.1 frequency!”
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NAB CRYSTAL AWARD FINALISTS

KLV', Beaumont

WELZL, Charleston

C

KEEY, minneapolis

a clear reflection
of your community

We congratulate you as NAB Crystal Radio Award finalists
in recognition of your yearround commitment to excellence

in community service. KTcz, Minneapolis
It's an honor for us at Clear Channel that you and your staff,
through desire and dedication, are able to impact people in a

powerful way.
WUSL, Philadelphia

WHAM, Rochester

wiAm

WSYR, Syracuse

NENARALDLO

570 WSYR §

WBIG, Washington DC
— Ll
&% CLEARCHANNEL

RADIO
LEADERSHIP « INTEGRITYSEXCELLENCE

www.clearcareers.com
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Do You Superserve
Both Customer Sets?

How to balance listeners’ and advertisers’ needs

ow do you respond to good service from the
people and companies you do business with? Are you
likely to let them know how much you appreciate what
they have done for you? Or do you take excellent ser-
vice for granted and simply take your business else-
where when problems arise?

These questions are |
especially important for
us in the radio business.
You've heard the axiom
“We have two sets of cus-
tomers, listeners and ad-
vertisers.” But these two
sets of customers have
very different needs.
That often means that
excellent service to one
set of customers creates poorer ser-
vice for the other.

For example, when Country
KMPS/Seattle decided to go to one
10-minute stopset per hour during
the spring 1994 ratings survey and
sweep all tour quarter-hours with 50
minutes of nonstop music, the sta-
tion scored a very good time-spent-
listening Arbitrend. The istener-
customers seemed to be saying, “We
love the fact that you're now stop-
ping only once an hour for commer-
cials.”

But KMPS also heard from its ad-
vertiser-custorers: ” Aren’t folks sim-
ply tuning out when the commercials
begin?” “What about rotation of our
times?” "Will my spot be heard, bur-
ied deep inside 10 commercials in a
row?” The station returned to “12 in
arow” and two five-unit stopsets per
hour in less than a month,

This is an extreme example, but
let's face it: We are constantly in that
gray area between listener-custom-
er needs and advertiser-customer
needs. The difference between win-
ning and losing is how well a sta-
tion stays in touch with both constit-
uencies despite the fact that a station
can never give either group of cus-
tomers 100% of what they want.

Al Walker, a longtime sales exec-
utive and member of the National
Speakers Association Speaker Hall
of Fame who specializes in helping
organizations increase productivity
and solve problems, has found that,
in general:

* For every person who bothers
to complain, there are 26 others who
remain silent.

Jaye Albright

* The average listener
or advertiser who feels
wronged will tell eight to
16 other people. More
than 10% will tell more
than 20 people.

* Ninety-one percent
of unhappy clients or lis-
teners will never use your
service again.

* If you make an effort
to remedy complaints, between
82"%-93% of the complaining listen-
ers or customers will stay with you.

* ltcosts about five times as much
to attract a new listener or advertis-
er than it does to keep an old one.

With these things in mind, here
are five questions to ask your staft
(and yourself):

* How well do we listen to our
advertisers and our listeners?

* Do we have a method for mea-
suring customer satisfaction?

* In what ways do we quickly

By Jaye Albright

respond to advertiser or listener
needs and complaints?

* What are the small touches we
use to make listeners and advertis-
ers feel special?

* In what ways are staff motivated
and encouraged to excel in service?

Three Keys To Effective
Customer Service

1. Knowledge. Learn how well
you're doing by systematically ask-
ing customers and listeners how
they feel about your service. Look
at the increasing number of presale
due-diligence strategic studies
being conducted as stations change
hands, and consider the trend
toward advertiser attitudinal and
perceptual studies by major re-
search companies. This kind of
research indicates that both quan-
titative and qualitative data are
becoming more important to keep-
ing up in the race to keep both sets
of customers happy.

2.Skill. The Golden Rule applies
here: Treat your listeners and your
advertisers the way you would
want to be treated. Teach your em-
ployees how you would want to be
treated, both as a listener and as an
advertiser, then build your staffers’

The average client or listener who feels
wronged will tell eight to 16 other people.
More than 10% will tell more than 20 people.

confidence so they can handle diffi-
cult situations on the spot.

3. Attitude. Inspire your listeners
and advertisers to have confidence
in you. The key to this is genuinely
meaning it. Do you feel the same
way about your listeners and your
customers as you do about other
people who are important in your
life? Imagine thata VIP was coming
to visit your radio station. What
would you do differently? Would
you clean the place up? Put forthan
extra effort?

Make a list of the things you’d do
for that VIP, then do the same things
for your customers every day. Treat
your advertisersand your listeners so
well that if they are asked to recom-
mend aradio station, your name will
be the only one that comes to mind.

Eight Steps For
Handling Complaints

Complaining customers or listen-
ers are passionate. Use their com-
plaint as an opportunity to build on
that passion and change that nega-
tive feeling to a positive.

* Use the complainer’s name fre-
quently as you talk to him or her.

* Ask, “Exactly what is the prob-
lem?” Also ask, "What else is
wrong?” Keep digging until you are
confident that you have uncovered
all the negatives.

* Really listen to what the cus-
tomer has to say. Don't try to reach
solutions until you are sure that you
have heard 100% of the problem.

A NIGHT OF TOGETHERNESS During the recent RAB2004 conference in Dallas, BM! held a client dinner for executives
from ABC Radio, Belo, Buckley, Citadel, Clear Channel, the Cromwell Group, Greater Media, Hearst, Lotus, Nassau Media
Partners, New Northwest, the RAB, Renda, Univision and radio trades, along with special guests. The crowd was wowed by a
Nashville-style “guitar pull” featuring popular songwriters and artists Chuck Cannon and Lari White, who also happen to be
husband and wife, Shown here are (I-r) BM! Asst. VP/Media Licensing Dan Spears, Buckley Broadcasting President Rick
Buckley, Cannon, White, actress and director Janine Turner, BMI Sr. VP/Licensing John Shaker and Buckiey COO Joe Bilotta.

* Thank the person for bringing
the complaint. No matter how triv-
ial it seems to you, you must take the
complaint seriously. It's a chance to
improve your business.

* Apologize. What are you apol-
ogizing for? Not only what hap-
pened, but the inconvenience it
caused. Most people feel that mak-
ing a complaint creates an adversar-
ial situation. Defuse that by assur-
ing customers that their comments,
suggestions and opinions are very
important to you.

* The temptation may be to say,
“Here’s what we’re going to do
about that.” Instead, ask the listen-
er or advertiser, “What do you want
us to do about this?” Let the person
tell you what will make him or her
happy. If possible, do what he or she
wants and a little bit more. Add val-
ue to the situation.

Occasionally, people will ask for
less than what you intended to do.
If so, do what they suggest, plus
what you were going to do in the
first place. That little something ex-
tra will turn this complainer into a
walking advertisement for vou. A
well-handled problem instills more
loyalty than your complainer had
before the problem arose.

* Take immediate action. Never
leave a complaint hanging. If you
do, the situation will get worse, and
your customer’s demands will be-
come greater.

* Do what it takes to leave the
customer happy. It’s worth it to sac-
rifice a little profit to keep a custom-
er. Chalk it up as a marketing ex-
pense, because that’s exactly what it
iswhen there’s the potential to have
your listeners and advertisers be-
come missionaries for you.

Teach your salespeople and
your programming staff to be ded-
icated to these principles. Help
both departments understand that
the conflicts between them are
symptoms of their dedication to
service.

Long-term success requires both
sets of radio’s customers to be, at the
very least, satisfied and, even better,
delighted with your service. Aston-
ish your listeners and your advertis-
ers with your dedication to these
principles of service.

Jaye Albright is a Partner in
Albright & O'Malley Country
Radio Specialists. Reach her
at 206-496-6261; fax: 206-780-
9200, jaye @radioconsult.com
or via www.radioconsult.com.

www americanradiohictorvy com
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EmEx2: AModern-Day
Training Formula

New consulting firm focuses on the bottom line

pots have been added. Rates have been raised.
Staffs have been cut. Voicetracking has been maxi-
mized. NTR is a mantra. So how can stations make
more money these days? To get answers, some turn to
consultants. But in these demanding times, radio-man-
agement consulting firms had better be able to guar-
antee real results right from the start.

One area where immediate im-
provement is possible is in manage-
mentand sales training. Lack of ex-
pertise in this area costs broadcast-
ers millions of dollars in recruitment
spending and lost business.

Tackling the problem head-on are
longtime radio executives and 19-
year associates Christine Wood-
ward-Duncan and Donna Dwyer

Christine Donna

Wiodwandercan  Dwyer Pitz

Pitz, who recently formed Empha-
sis on Excellence — or EmEx? —a
company that provides diagnostic
“ExRays” of stations and clusters,
uses the respected DISC behavior-
al-profile system and develops cus-
tomized one-year plans to organize
and motivate managers and sales
departments.

Woodward-Duncan and Pitz,
formerly Sr. VP/Market Manager
and Director/Sales, respectively,
for Emmis/Indianapolis, under-
stand that working with publicly
owned radio means making
progress quickly. Woodward-Dun-
can says, “We know what we do
must be very measurable, because
your training dollars must have an
ROL”

One area in which the partners
are working to offer an immediate
payback is employee tumnover. “The
hard-core numbers documenting
the turnover of salespeople and
managers in this industry are huge,”
Woodward-Duncan tells R&R. “An
analysis of just one of our clients
showed how losing people was cost-
ing them hundreds of thousands of
dollars every year.

“Accounts ultimately say, I'mnot
going to buy your station because I
never even get to know a rep.’ Same
with the sales manager or market
manager. If you keep blowing

Emphasis on Excellence

through all those people, over time
it's going to cost you customers.”

The Great Management
Adjustment

If the theory that “People don’t
leave companies, they leave manag-
ers” is true, it could be argued that
turnover is an effect of questionable
management. Woodward-Duncan
maintains that consolidation’s rap-
id and dramatic effects have left
many managers understandably ill-
equipped to handle their expanded
responsibilities.

She says, “GMs and sales manag-
ers who 10 years ago were supposed
to manage and market one station
are now being asked to run five or
six. They 're supposed to have strat-
egies, management skills and every-
thing else in multiple proportions.

But what have we done as an in-
dustry to give them really effective
training? These people now have to
be strategic thinkers, they have to
manage challenging bottom-line
expectations, and they have to deal
with much larger staffs. Our indus-
try has fallen short on that.”

To help bolster station leadership,
EmEx2 employs its “ExRay” tests,
conducted at the beginning and end
of the consulting relationship, to
identify less effective areas in sales,
customer service, management,
leadership and top-management
vision and provide recommenda-
tions.

The firm then crafts an end-to-
end performance-based program,
including everything from job de-
scriptions and regular reviews to
goal setting, tying goals into market
strategy and career and workplace
planning, The partners customize
their “Foundations of Excellence”
approach by adapting it to systems
that may already be working at a
station or cluster.

www americanradiohistorv com

A Sense Of Ownership

Pitz says, “With ‘ownership sell-
ing,’ we teach salespeople to treat
their business as if they own it, be-
cause, in essence, they do. We find
out what's working for the client
and determine how we can enhance
what'’s already going well.”

The DISC behavioral profile is an
assessment tool that helps manage-
ment identify behavioral styles
among personnel. The test can help
reveal a number of possible intra-
office dysfunctions — whether there
are “too many cooks,” why there’s
no follow-through on sales leads
and what personality clashes are
likely to occur —and ways to recruit
to help lessen these concerns.

“It’s all about people skills,”
Pitz says. “Sales managers have to
be very chameleonlike to be able
to address the diverse needs of a
staff, because you can’t treat ev-
eryone the same. A lot of manag-
ers haven’t been exposed to that in
their training. ”

“We can train
salespeople so they
can still be here 10
years from now.”

Christine Woodward-Duncan

According to Woodward-Dun-
can, sellers aren't getting enough
training, either, and helping sales-
people is a cornerstone of her com-
pany’s service. She says, “'ve seen
cases where salespeople get into the
business and are handed the Yellow
Pages and two VHS tapes to watch.
Hence, a career is ruined. We can
train salespeople so they can still be
here 10 years from now.”

Pitz adds, “If you do a job long
enough, you can tend to get a little
burned out, especially in sales.
You’re trying to make more money
than last year, but your best account
wentnational, you've got 25% attri-
tion, and it looks like the same old
grind. So we help salespeople learn
to have fun and achieve a better lev-
el of job satisfaction. That’s the way
for them to be more effective at what
they do.”

Interview Questions For
Specific Sales Skills

By Irwin Pollack

How job applicants answer an interview
question can be just as important as what
they say. Everything — including eye con-
tact, voice inflection, sincerity, enthusiasm
and confidence — plays a role in helping
determine a candidate's suitability. You
should, of course, make your own list of in-
terview questions, but here is a start. Con-
sider taking these questions and tailoring
them to your needs.

Irwin
Pollack

1. Do you hire “10s," or do
you hire bodies? If you want to
build muscle, think about hiring
only winners.

2. Have you defined the
kind of person who makes a
good employee in your
organization? Whether you
work for a company of three or
300, a culture exists. How hard
do people work? What
qualifications did they have
when they came to your
company? Think these things
over before deciding who's
going to fit in and who isn't.

3. Do you communicate
your hiring goals to the rest of
the company? If the remainder
of your organization is aware of
the company’s hiring needs,
other employees will recruit
suitable candidates. Keeping
the team informed enforces the
impression that everybody is
involved in the hiring process.

4. Can you explain your hiring

Prospecting Skills

* How do you plan the
effective use of your day?

+ How do you overcome the
difficult periods that everyone
faces in sales?

* How long does it take you
from initial contact to close a
sale?

* What is your ratio of initial
contacts to actual sales
presentations?

* What kind of people do you
like to sell to? Why?

* How would you go about
identifying customers in a new
market?

* How do you initiate a
discussion with a stranger?

* Could you start a conversa-
tion with a stranger in an
elevator?

* What kind of people do you
not like to sell to? Why?

Closing Skills
* Who could you sell for us

that we've yet to get? procedures? As a company
*Why can you sell forusina  grows, there is a temptation to
way no one else can? bend the rules to get a vacancy
+ Tell me about a time when filled, but consistency is vital to
you almost lost a sale andthen  employee selection.

fought hard to get it back.

* Tell me about a time when
everything went wrong after
you landed an important sale.
What did you do to weather the

5. When was the last time
you examined your company’s
hiring procedures? You may
believe you don't have time to
do this, but think about how

crisis? reviewing the process could
Once you get your ques- help you identify ways to
tions in order, take a look in the  improve the system.

mirror and ask yourself how
proactive an approach you
have been taking toward
recruitment. After all, if you
want to do a better job, that
happens with better people!
Here are some points to ponder
and some ideas to help you
develop a system for hiring.

6. When you interview
salespeople, test their selling
skills. Tell them you don't feel
they’re qualified for the position.
Are they willing to fight for the
job? If they take no for an
answer now, what will they do
when a customer says, “I don't
feel your station is right for us?”

Boston-based radio sales and management trainer Irwin Pollack
provides hands-on, results-oriented seminars and in-house
consulting for clusters and individual stations. He can be reached
toll-free at 888-723-4650 (RADIO 50) or through www.irwinpollack.
com.
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WhenIt’s Time To
Give Up On Someone

-ompanies, managers and department heads will
admit that their most difficult decisions concern mak-
ing changes in personnel. The human capacity for de-
nial is substantial, especially when it comes to mak-
ing hard decisions about people. Every member of my
firm is asked several times a year, “"How do I know
when it's time to give up on someone?” The response
never varies: “Make changes concerning people slowly,
as they’re usually irrevocable. But you know it’s time
to give up on someone when belief turns to hope.” You
may view this as cavalier or simplistic. Nonetheless, it’s

true.

In our role as station advisers,
we're occasionally guilty of complic-
ity. Instead of insisting that a pro-
grammer or talent is wrong for their
assignment, we assist in the process
of denial. But often the outcome is
determined long before decisive ac-
tion is taken. We kill the patient
slowly, one day ata time, and every-
one walks away unhappy.

Avoiding Conflict

This malaise is not exclusive to
radio. The tendency exists in most
of us to avoid conflict. If it didn't,
we'd all be failed leaders and man-
agers, firing people every day. But 1
regularly witness situations where
someone in a management role has
passed his or her time to make a dif-
ference.

When we consider the wreckage
left in the wake of someone who
lacks the skill, ambition or focus to
move forward, it’s clear that every-
one would be better off if someone
took action. And yet we don’t — at
least, not soon enough.

It's natural to deceive ourselves
rather than face the difficult reality
that someone is failing. Most of us
want tobelieve in people. In a ratio-
nal society, we can argue that it
shonld be this way. But there is a time
when a failing PD, morning show or
sales manager must be recognized
as whatitis: failing. Leaving that per-
son or show in place sends a signal
to everyone, from corporate on
down, that substandard perfor-
mance is acceptable.

As consultants, we walk a fine
line. With the exception of grave and
urgent circumstances, no outside
adviser should have the power (im-
plied or explicit) to unilaterally fire
someone. At the same time, if we're
tolerant of marginal performers,
we're only prolonging the inevita-
ble, and we become accomplices in
the process.

So how long is long enough?
What signs that a change is needed
might we be ignoring? How can we

It’s better to
postpone a success
than to schedule a
defeat.

avoid the trap of hoping for instead
of believing in someone? How
much will our enterprise suffer be-
cause we're looking the other way?

We can start by accepting that
everything begins with manage-
ment. Even in today’s “Hurry up
and do it” climate, throwing a mar-
ginal person into a key leadership
role is denial at its worst. It's better
to postpone a success than to sched-
ule a defeat.

By Tim Moore

Everyone needs a clear means of
validation. If your PD or sales man-
ager doesn’t set sail with a naviga-
tional chart, how can you expect
them to be realistic about whether
they re reaching their destination?
Ratings and financial goals are an
obvious base, but they’re not exclu-
sive benchmarks.

Check in with personnel often, in
plain, unvamished language. How
dothey grade their success? How do
you grade them? How large is the
margin between their sense of suc-
cess and yours? What will you do
about it, and will it be in time?

Whether they're in or out of radio,
people will ignore reality and play
for time, because it's human nature
to avoid pain — your own or some-
one else’s. We'll pass through
months, quarters and sometimes
years before we make a change. But
good companies and good leaders
should commit to doing whatever is
right for the organization — even if
that means changing people.

Tim Moore is Managing
Partner of Audience
Development Group,
programming consultants to
radio stations in multiple
formats. Reach him at 100
Grandville SW, Suite 602,
Grand Rapids, Ml 49503;
616-940-8309 or tim@
goodratings.com.

6O-Se 66@72;! Copywriter

Call The Play-By-Play

By Jeffrey Hedquist

Need a fresh angle? Try writing your next spot in the form
of a play-by-play announcer and a color commentator de-
scribing an ordinary activity as if it were the game of the

week.

reaches for the remote.
live bands tonight?

... this is exciting.

the Lizard Lounge.

SFX: Thunder

refrigerator, open it....

Music: Huge crescendo

leave you wanting more.

com.

Voice One: Looks like another thrilling Saturday night here at
Bob’s apartment. He's hunkered down in front of the TV ... he

Voice Two: Doesn't he know that the Lizard Lounge has two
Voice One: Guess not. He flips from one channel to another

Voice Two: And that drinks are half-price?
Voice One: Bob's going for a second heiping of popcom!
Voice Two: He could be meeting someone magical tonight at

You can expand this approach to a movie review, a documen-
tary, a game show, a soap opera or a newscast. Contrast the
quality of life with and without the advertiser's products and
services, or make an ordinary activity larger than life (better, more
exciting, healthier, more fun) because of the benefits the
advertiser provides. You can also do it with a solo taient:

Music: Dramatic, anticipatory, mysterious
VO: You feel the rumbling from deep within. The fiery pangs
of hunger that only one thing can quench. You stumble to the

VO: And behoid your saivation: the Pepperoni Avalanche
Deluxe from Jemy's Kitchens. It's the take-home pizza that won't

Jeffrey Hedquist puts ordinary experiences on steroids at Hedquist
Productions Inc., P.O. Box 1475, Fairfield, IA 52556; 641-472-
6708, fax 641-472-7400, www.hedquist.com or jeffrey @ hedquist.

Pros On The Move

* The RAB has promoted the
following service-division execu-
tives:

VP Christa Mallick Dahlander
rises to Sr. VP/Member Communi-
cations.

Director Mark Levy advances
to VP/GSM, Educational Services.
Director John Potter steps up
to VP/Educational Services &
Director/RAB Radio Training

Academy.

* RCS makes the following VP
appointments in the AirCheck
division:

Joe McCallion becomes Exec.
VP for the company'’s broadcast-
monitoring service unit. He has
served at RCS for the past year
as special consultant to AirCheck
and earlier was Chairman of

wwwW americanradiohistorv com

Northstar Research, which he co-
founded.

Frank Cammarata is named VP/
New Business Development. He
held syndication-sales posts with
CBS and ABC Radio Networks
before joining RCS in 2000.

Brice Kirkendall is appointed
VP/Engineering & U.S. Opera-
tions. He is an 11-year company
tech-support veteran.

* James P, Brown joins
WMGK/Philadelphia as GSM. A
longtime Philadelphia radio and
TV sales executive, Brown was
previously Exec. VP/Sales for
Traffic Pulse Networks and before
that was Sales Manager for CBS-
TV National Spot Sales in
Philadelphia.

* Michael Guld steps down

from the GM role for MainQuad/
Richmond's WARV, WBBT &
WJZzV. He'll continue to be a
partner in MainQuad and will
remain involved with the compa-
ny’s stations as a consultant.

* Mike Hagans is promoted
from Director to VP/Engineering at
Premiere Radio Networks,
managing a team of 40 engineers
and producers and the network
operations-center staff. Before
joining Premiere in 1999 Hagan
was a chief engineer at stations
owned by the Daytona Group,
Jacor and Pulitzer.

* Casey Kelly joins NewRadio
Group as GM of its eight-station
Northwoods, Wi cluster. Casey
previously worked as VP of
Mountain Dog Media's five
stations in Sheboygan and Fond
du Lac, WL

* Barry Marsh is named Station

Manager of Moody Bibie affiliate
WRMB/West Paim Beach. He
most recently worked at WSTU/
Stuart, FL.

* Vernon Riggs is the new
Clear Channel/Waco, TX Director/
Sales. Riggs, who was previously
Director/Sales for Cox Sports
Television in New Orleans, has
also been GSM for Cumulus/
Northwest Arkansas and LSM for
Entercom/Wichita.

* Rick Sametz is the new
Marketing VP/Director at Interep.
Based in Chicago, Sametz was
previously Director/Promotions for
Marvel Entertainment.

* Melissa Weishaupt is the new
Promotions Director of WFLZ/
Tampa, joining from Clear
Channel clustermate WTBT. She
earlier worked at KSLZ/St. Louis
and replaces Sara Nasca, who is
relocating to CC/Miami.
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Study: Peer-To-Peers
Don’t Hurt Music Sales

Continued from Page 1

2000 and 2002. They add, “The
record industry has claimed this
decline is due to file sharing.” As,
indeed, the industry has. The au-
thors continue, “Such causality,
however, is unclear. While file shar-
ing significantly reduced the finan-
cial cost of obtaining music, it has an
ambiguous theoretical effect on
record sales.”

The authors started out by con-
ducting an online survey over two
weeks in November and December
2002 in which they asked 159 down-
loaders about their purchasing hab-
its. In that survey, they found the
effect of downloading was positive:
“According to the survey, file trad-
ing led the average user to purchase
an additional eight albums.” They
acknowledge, however, that the re-
spondents might not have been en-
tirely truthful: “There is a concern
that users might overstate their ad-
ditional purchases to make their file-
sharing behavior appear more fa-
vorable.”

The authors, therefore, studied
actual file-sharing behavior ona P2P
and compared it with sales figures,
focusing on U.S-based download-
ersand matching their illegal down-
loads to SoundScan data for the al-
bums from which the tracks were
drawn. The conclusion: “Even in the
most pessimistic specification, 5,000
downloads are needed todisplace a
single album sale.”

What Was Measured

The authors gathered their data
by studying server logs from two
OpenNap servers between Sept. 8
and Dec. 31, 2002. OpenNap is, as
the name suggests, an open-source
version of a Napster-model file-
sharing service. File transfers on
OpenNap are peer-to-peer — that is,
they move directly from one user’s
computer to another —but a central
server keeps track of available files
and provides an index for users to
search. The OpenNap network had
at least 25,000 users with access to
more than 10 million files during the
study period. That's a lot of stolen
music, but it's tiny compared to the
traffic on Gnutella and FastTrack cli-
ent P2Ps.

The study’s authors know that,
and they detail why they believe
their sample is nonetheless repre-
sentative. They compared their
download mix with a cached sam-
ple from KaZaa and found “the
availability of titles are highly cor-
related on the two networks” and
say that there are “few technical rea-
sons” that would drive differences

in user bases between OpenNap
and bigger P2Ps. They alsonote that,
as a practical matter, KaZaa's “su-
pernode” structure limits users’
reach to about 5,000 other users —
comparable to the reach offered by
OpenNap.

Additionally, there is some over-
lap between the study’s sample and
the larger networks: About one-

‘third of the OpenNap users whose

activity was recorded were using
WinMX, which provides access to
both its own network and Open-
Nap, while another tenth used ml-
donkey, which searches OpenNap,
KaZaa and eDonkey.

The study gathered data on about
1.75 million downloads, or, say the
authors, about 0.01% of all the
downloads in the world over the
study period. The conclusions con-
cerning record sales are based on
data from the 31% of OpenNap us-
ers who were in the United States
when they downloaded, regardless
of the nations they pulled the files
from. Those people downloaded
260,889 audio files during the study
period, and about 18% of those
downloads were matched to the
authors’ list of songs across the
study; for a total of 47,709 files.

Those matched songs were in
turn matched with a sample set of
albums drawn from Nielsen Sound-
Scan data for eight different music
genres that together made up 82%
of CD sales in 2002. Any album that
charted during the second half of
2002 (1,476 albums) was initially in-
cluded, and then a sampling of 500
titles — proportionate to overall
sales by music genre, but randomly
selected from within each genre —
was used for the study. Added to
those were 80 titles from Sound-
Scan’s “Top Current” list and 50
each from its “New Artist” and
“Catalogue” charts, for 680 albums
overall,

The Conclusions

After 17 weeks of measurement
and correcting for everything from
track length to school holidays in
Germany (a nation from which
many U.S. downloaders grab
songs) and accounting for sales and
downloading bumps from artist
tours and MTV airplay, the conclu-
sion of this study is that whatever
is cutting into album sales, it isn't
P2P file sharing.

For top-selling records, say the
authors, the rate of downloading ris-
es as sales do — but at a less than
proportionate rate. They found that
the weekly top 10 albums in their
sample accounted for 32% of sales
and 26% of downloads and that the

top 10 sellers over their study peri-
od accounted for 23% of sales and
16% of downloads.

The authors admit that guessing
what actually is hurting music sales
is outside their purview — what
they were actually studying was
whether strong intellectual-proper-
ty protection is needed to ensure
continuing innovation now that it's
s0 easy to move information around
digitally. But they take a stab at it
anyway, suggesting that music sales
may have been off so much in 2002
because of “poor macroeconomic
conditions, a reduction in the num-
ber of album releases, growing com-
petition from other forms of enter-
tainment such as video games and
DVDs, a reduction in music variety
stemming from the large consolida-
tion in radio along with the rise of
independent promoter fees to gain
airplay and possibly a consumer
backlash agairst record-industry
tactics.”

All that is music to P2P defend-
ers’ ears, and all of it is, obviously,
debatable. (It'shard to imagine what
“record-industry tactics” would
have so upset consumers that they'd
stop buying music in 2002 when
saleshave gone steadily up since the
lawsuits against individual P2P us-
ersbegan in September 2003.) That's
not what the study was about, in
any case.

What the study was about was
whether creativity will continue in
the face of widespread intellectual-
property theft. In regard to that, the
authors write, “Based on our results,
we do not believe file sharing will
have a significant effect on the sup-
ply of recorded music.” They point
out that most records don’t make
any money anvway, and that the
top-selling records on which the
music industry depends seem to be
minimally affected, or even helped,
by P2P sharing.

The authors continue, “Our esti-
mates indicate that less popular art-
ists who sell few albums are most
likely to be negatively affected by
file sharing. (Note, however, that
even for this group the estimated
effect is statistically insignificant.)
Even if this leads record labels to
reduce compensation for less pop-
ular artists, it is not obvious that this
will influence rausic production.”
That's because so few artists make
a living from their records anyway,
and those who work for so little re-
turn will, presumably, be willing to
work for even less.

’‘Social Welfare’

Since they den't think theft will
cut down on music production, the
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. D12 f/EMINEM My Band
. HOOBASTANK The Reason
. MAROON 5 This Love

J-KWON Tipsy
. BRITNEY SPEARS Toxic

-
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HOOBASTANK The Reason
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. BEN KWELLER On My Way
JET Get Born
. WILLIAM HUNG /nspiration

o @@

Top 10 Songs

. MARIO WINANS f/ENYA & P. DIDDY | Don't Wanna Know

. FIVE FOR FIGHTING 100 Years
. BLACK EYED PEAS Hey Mama
. YELLOWCARD Ocean Avenue
. JET Are You Gonna Be My Girl

Top 10 Albums

MODEST MOUSE Good News For People Who Love Bad News
. ERIC CLAPTON Me And Mr. Johnson

. MAROON 5 Songs About Jane

NORAH JONES Feels Like Home

YO-YO MA/AMSTERDAM BAROQUE ORCH. Vivaldi's Cello

GUNS N’ ROSES Greatest Hits

F’—The iTunes Music Store Top 107

Apple’s iTunes Music Store is the leading nonsubscription digital- |
music service in the U.S, offering a catalog of more than 500,000 |
songs from all five major label groups and dozens of independents. |
| Here’s a snapshot of the top-selling downloads on Tuesday, April

12, 2004 are listed below.

Top Alternative

[Live365 is the largest Internet radio network, with thousands of stations in
a wide variety of formats. Programmed by true music tastemakers from
around the globe, Live365 offers an enthusiastic audience for established
and up-and-coming artists alike. In a world of consolidated playlists,
Live365 charts the tastes and preferences of today’s most vibrant music
community. Tracks with the most plays during the seven days ended April

EVANESCENCE Going Under

MAROON 5 This Love LIVE .COM

JET Are You Gonna Be My Girl

LINKIN PARK Numb Travis Storchs 866-365-HITS

YEAH YEAH YEAHS Maps

Top Jazz Top Edectronica-Dance

ACOUSTIC ALCHEMY Shelter Island Drive  MOTDRCYCLE As The Rush Comes

KIM WATERS The Ride ANDAIN Beautiful Things

DAVID BENOIT Watermelon Man BOB SINCLAR Kiss My Eyes

BRIAN CULBERTSON... Come On Up CHICANE... Don't Give Up 2004

RICHARD ELLIOT Sly JANET JACKSON Just A Littie While
.

J

study’s authors are cheerful about
the “social welfare” that is resulting
from all the wonderful free top-qual-
ity major-label music on the P2Ps.
But they miss the point that really
matters: The people who produce
major-label music believe that peer-
to-peer music theft is responsible for
the huge declines in sales over the
last few years, and this study isn't
going to change that.

As well done as it may be, this is
still a report on fewer than 50,000
downloads on an obscure P2Pa year
and a half ago. And there’s a lot of
research out there that has gone the
other way, including R&R’s own
2003 joint study with Edison Media
Research, in which file sharers ad-
mitted — arguably against their
own interest as P2P proponents —
that they were buying less music
since they started stealing it.

www americanradiohistorv com

Record labels’ time and money
will continue to be devoted to fight-
ing online music theft for as long as
the theft continues at anything like
the present rate. And if the fight con-
tinues to be unsuccessful (after a
drop following the first infringe-
ment suits against individuals, out-
law P2P traffic is back up), that will
leave labels with fewer resources
and, in the face of apparently hope-
less odds, less incentive for artist
development —especially for artists
who aren’t perceived to have super-
star potential.

And this demoralizing battle will
have an effect on the amount and
quality of major-label music being
produced and released. It already
has. Meanwhile, label layoffs contin-
ue and every even debatably mar-
ginal artist is afraid of being
dropped. Some social welfare.
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Smith Named Dir./Prog.
For CC/Columbia, SC

Clear Channel Regional VI*/Pro-
gramming and CC/Oklahoma City
] OM LJ. Smith is
| moving to Colum-
bia, SC to become
Director/Pro-
gramming tor
Clear Channel’s
Columbia cluster
of Sports WCOS-
AM, Country
WCOS-FM, AC
WLTY, CHR/Pop
WNOK and News/Talk WVOC-
AM. It will be a move home for
Smith, who grew up in the area.

Smith told R&R, “I'm really look-
ing forward to going home. This is
something ['ve thought about for a
while. I've always dreamed of pro-
gramming the stations [ grew up lis-
tening to, and I'm very grateful to
Clear Channel for allowing me the
flexibility to make this move.”
Smith’s last day in O.K.C. is April
28, and he starts his new job May 4.

Smith joined CC/Oklahoma City
as Director/ Programming n January
2002 after seven years at Broadcast
I'rogramming (now Jones Radio
Networks), where he was Director/
Consulting when he left. He wasel-
evated to CC RVPP in August 2002,
and in that post he has been over-
seeing programming for 24 stations
in Oklahoma, Arkansas and North
Texas.

Smith

Monitored
Continued from Page 1

In addition to the Canadian
charts appearing weekly in the R&R
newspaper, R&R has launched a
new weekly ¢-mail service to Cana-
dian broadcasters and record com-
panics. R&R Canada Update fea-
tures all five charts, as well as a
news feature that will be dedicated
to radio news, artist information
and updates pertaining to the re-
porting panels. Effective with the
April 20 issue of R&R Canada Up-
date, hallmark R&R chart teatures
Most Added and Most Increased
Plays will appear.

Readers will find the five Cana-
dian charts in the applicable format
sections of this week’s issue. The
R&R Smooth Jazz monitored chart,
comprising 40 reporters as moni-
tored by Mediabase, appears on
Page 57. The Smooth Jazz Indicator
chart, comprising 16 reporters, ap-
pears on Iage 58.

The chart-trending information
for Smooth Jazz Indicator will begin
with next week’s chart, in the R&R
issue dated April 23. Readers who
wish to ask a question or express an
opinion about these changes are en-
couraged to e-mail R&R. Questions
about R&R Canada should be sent
to rreanada@radioandrecords.cont, and
questions about Smooth Jazz should
be directed to R&R Smooth lazz
Editor Carol Archer at carcher@
radiomudrecords.coni.

___INEWSBREAKERS

| Marventano Tapped As CC SVP/Gov't Affairs

Clear Channel has hired Jes-
sica Marventano to serve as Sr.
VP/Government Affairs, over-
seeing Clear Channel’s regula-
tory and legislative affairs from
the company’s Washington, DC
office. Marventano succeeds An-
drew Levin, who earlier this year
relocated to San Antonio to be-
come Clear Channel Exec. VP/
Chief Legal Officer.

Marventano comes to Clear
Channel from Comcast, where
she served as Sr. Director/Policy

Counsel. Before that she was Ma-
jerity Counsel for the House En-
ergy & Commerce Committeg,
where she served as an adviser
on broadcast, cable and satellite
policy issues.

Clear Channel Presideni/
COO Mark Mays said, “We are
delighted to welcome Jessica {0
the Clear Channel team. Her ex-
pertise and stong relationships
with lawmakers on both sides of
the aisle will make her an effec-
tive advocate in Washington.”

——3 -
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EXECUTIVE ACTION
Scholl Upped To NRC Regional PD

am Scholl has been promoted to Regional PD of Denver-based |

NRC Broadcasting’s Mountain Division. He reports to NRC VP/Moun-
tain Division Steve Wodlinger and will be responsible for overseeing the
programming of Classic Rock KTUN/Avon, CO; Alternative KSMT/Breck- |
enridge, CO; and Triple A KSPN-FM/Aspen, CO.

Scholl was previously PD of KSPN. Assuming those duties is Galen
Sprague, who will also serve as KSPN's News Director. Scholl will con-
tinue to oversee KSPN's music programming.

“How could | not be stoked?" Schoil said. “This is an awesome opportunity
with a great new company that really wants to do “hings right. I'm looking
| iorward to spreading even more exciting news within the coming weeks.”

Scholl has also served as PD of KFiU/Steamboat Springs, CO and
before that was MD of KSPN.
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CLEVER? CURIOYUS? COOL?
He’s a listener with the power

te give you the nod during ratings.
3iv2 him a station decal from
Communication Graghics and
watch your market 31are grow!

aphics Inc

COMPANY

Bferred by more s*afiens since 1973.
B00.331.4438 - www.cgilink.com
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ORDER NOW for the
next ratings
period!
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Music Hot Jamz Aol Radio@Network Lia
S l R l U S ﬂ ﬁ,f;&”,’,ﬂ&l Ron Nenni 415-934-2790 | Ken Moultrie/Hank Aaron
CH°|CE L . LIL FLIP Game x:’, Top Alternative SHANLA TWAIN It Only Hurts When I Breathing
30 million homes 1221 Ave. of the Americas Hip Hop Nati Robert Benjamin CLAY WALKER | Can't Sleep
27,000 businesses New York, NY 10020 G" P Nation KILLERS Somebady Toid Me Danny Wright
Available on digital cable and DirecTV 212-564-5100 GRS Shake That Sh- MORRISSEY irsh Blood, English Heart Ray Randal/Hank Aaron
Damon Williams e 646-459-3300 OROWNING PODL Step Up LEE ANN WOMACK The Wrong Girl
Steve Blatter New Country Top Pop ANDY GRIGGS She Thinks She Needs Me
HIT LIST Planet Dance Al Skop Mark Hamifton JENKINS Biame It On Mama
Seth Neiman Swedish Egil I:::L%::::t Li; LDOR o MARID WINANS t/P. DIODY... | Don't Wanna Know | 24 HOUR FORMATS
AJA He's All Mine SPAWN BLONDE 1/JIMi DREAD Waterfall. G bed iday * -784-
SEAN PAUL USASHA I'm Stil In Love With You 0 ICEY And Go! Octane Top Countr} :zanI‘I,'hd:ydi 303-784-8700
SUGABABES Hole In The Head ONE EYED JACK Putse (Weirdo Remix) Ji Mangin Lawrence .ay’ ult |! adio
ORGAN DONORS Wave Guide System 0se Mdng. TERRI CLARK Girts Lie Too Jon Holiday
SOFT ROCK | BREAKING BENJAMIN So Cold TOBY KEITH Whiskey Girl ALANIS MORISSETTE Everythis
q WARRIOR VS. LEE AULT Yekante e verything
Seth Neiman LOSTPROPHETS Bum. Bum Top Jams JOSH KELLY Everybody Wants You
SHANIA TWAIN 1t Only Hurts When I'm Breathing The Pulse The Beat Davey D LIVE /SHELBY LYNNE Runaway
RAP Haneen Arafat Howard Marcus P Adult Contemporary
DJ Mecca oA o Heven PAUL VAN DYK 1/ VEGA 4 Time Of Our Lves WCTARHER FLN b Rick Brady
LLOYD BANKS On Fire o e DEE ROBERT | Belisve LIL WAYNE Bring 1t Back TRAIN When ! Look To The Sky
EMFINITE BLACK Plottin Sirius Hits 1 Spectrum Smooth Jazz U.S. Country
CASSIDY tJADAKISS Can | Talk To You Kid Kelly Carol Arlia Stan Dunn Penny Mitchell
DEAD PREZ /JAY-Z Hell Yeah (Pimp The System) LENNY KRAVITZ Where Are We Runnin’ CRAIG MORGAN Look At Ut
FIRST DEGREE Don't Out Remix MIS-TEEQ Scandalous ;ﬁie::‘;:‘:mﬁ":#:xm BRIAN HUGHES Wherever You Are Along The Way CH o0k At Us
J-KWOM I/CHINGY & MURPHY LEE Stil Tipsy. SIMPLE PLAN Don't Wanna Think About It e TR L BT Re e JEFF LORBER Uncle Darrows GREAT AMERICAN COUNTRY
J-SOZE Breath emoen Jim Murphy » 303-784-8700
MR. CHEEKS What We Oo RADIO NETWORIKS | AMY OALLEY Men Don't Change
SHELLS Why | Love You ADULT ALTERNATIVE TRENT WILMON Beer Man
ROCK D v ie M: Phil Half+ 972-991-9200 P
Adam Neiman v/ %ﬁ nelitmer o0 e WESTWOOD ONE |
: Wil DEATH CAB FOR CUTIE The Sound i
V&i’éﬁ'&‘ﬁ'{v’éf SX.’LG o 10 millionhomes 180,000 businesses | BLONDIE Good Bovs " Peter Stewart Charlie Cook » 661-294-9000
PROGRESSIVE Rick Gillette » 800-494-8863 | ADULT CONTEMPORARY hpe g
] Jason Shiff nay ruller
Liz Opoka CHR/POP eI CRON L T Steve Nichols KENNY LOGGINS | Miss Us
NORAH JONES What Am I To You? Jack Patterson FUEL Falls On Me Bright AC
TOBY LIGHTMAN Devils And Angels ROONEY 'm Shaldn INTERNATIONAL HITS HOOBASTANK The Reason Jim Hays
AMERICANA pAGE 0";3""";:(" Shoude s soout yf{fsmgs ALANIS MORISSETTE Everything AVRIL LAVIGNE Don't Tell Me
Liz 0p0ka SIMPLE AN You AT:DMIC KlTTEI’l Someone Like Me OUTKAST Hey Ya! SARAH McLACHLAN Stupid
JOHNNY CASH In The Swest By And By CHR/RHYTHMIC PET SHOP BOYS Aamboyant Touch Mainstream Country
MARY CHAPIN CARPENTER Beautiful Racket Mark Shands COUNTRY Stan Boston David Felker
ALTERNATIVE R. KELLY Happy People Leanne Flask PATTI LABELLE New Day MARTINA McBRIDE How Far
Adam Neiman URBAN CHRIS JOHNSTOM Fiftsen Hundred Miles Long PRINCE Musioology Hot Country
A WILHELM SCREAM Famous Friends. Jack Patterson RHYTHMIC DANCE Tom Joyner Morning Show Jim Hays
ARMSBENDBACK The Arms Of Automation PARKES Heart & Soul Danielle Ruysschaert Vern Catron MARTINA McBRIDE How Far
BEAUTIFUL MISTAKE This Is Who You Are TEENA MARIE Stil) In Love KIMBERLEY Loc{i’am World Wonder (Hi Bias Mix) PATTI LABELLE New Day Young & Verna
:2"‘1'; :222‘&":‘,{:‘3“";% ALTERNATIVE DANNII MINOGUE Don't Wanna Lose This Feeling PRINCE Musicology David Felker
TIPP1 BRITTON | Fee Sect
MADCAP Lovestick Dave Sioan AN BSON S v AT Country Coast To Coast MARTINA McBRIDE How Far
MORRISSEY Irish Biood. English Heart KILLERS Somebody Told Me RAP/HIP-HOP Dave Nicholson ‘,:J"‘ A
SNOW PATROL Spitting Games AUF DER MAUR Followed The Waves JOE DIFFIE Tougher Than Nails Sabio NN RIS
TODAY'S COUNTRY ROCK Mark Shands TOBY KEITH Whiskey Girl | —
> . LIL FLIP | Came To Bring The Pain BRAD PAISLEY Whiskey Lullaby | After Midnite
Liz Opoka Stephanie Mondelio LIL FLIP Y'All Didn't Want It LANA TURNER Breathiess Sam Thompson
EMERSON DRIVE Last One Standing AEROSMITH Baby, Please Don't go N t:t :t:: Hﬁ ﬁmo Real Country ‘ JOE DIEFIE Tougher Than Nl
JULIE ROBERTS Break Down Here LENNY KRAVITZ Where Are We Runnin LIL FUIP Represent Richard Lee ANDY GRIGGS She Thinks She Needs Me
SMOOTH JAZZ DANCE LIL FLIP We Ain't Aayint TOBY KEITH Whiskey Gi
i Randy Schiager UL FLIP Alnt No - z £
Gary Susalis y LIL FLIP Dem Boyz BRAD PAISLEY Whiskey Lullaby n
PAUL HEWITT Noche De Passion CHERKILn Riaty (e Sude R R LIL FLIP Throw Up Yo' Hood LANA TURNER Breathiess E;"m/‘/
PETER WHITE Confioential TEZUN s i B ULFLIP Sunshine ‘ T AT
DEBORAN COX Easy As Life Ht :ﬂ: wc'm (lm'gz‘) Country Today
:Tvsm Klets Get It ight o || (ETSA John Glenn
RHIAN BENSON Say How | Fel (Nory Cato iy |  L1L FLIP k’l",mom : PATLCHEEN Cuy e Mo
PET SHOP BOYS Flamboyant (Tomcraft Mix) e e Eer Aabio AC Active
866-MVTUNES ::::& :tus Keep Lo:menm ) KNOC TURNAL The Way | Am Ken Moultrie s 800-426-9082 Dave Hunter
STARSAILOR Four T The Floor (Thin White Duke Mix) | KNOC-TURN'AL Peepin’ Tom (LT LENNY KRAVITZ Where Are We Runnin’
21,080 moie esiars BENASS! BRDS lltusion ::gg-m::ﬁ mﬂ%o Alternative p SARAH McLACHLAN Stupid
DJ TIESTO Love Comes Again ! TURN i Steve Young/Kristopher Jones Alternative Now!
B inil KNOC-TURN'AL Never Stop Thuggin’
P ey | KHOG.TURNAL L INCUBUS Talk Shows Dn Mute Chris Reeves » 402-952-7600
WEST Rbli i Lol il KNOC-TURN AL War COURTHEY LOVE Hold On To Me NEW FOUND GLORY All DownhillFrom Here
1, JANET JACKSON Just A Lite Whike EDHarayA Oay) . KNDG.TORNAL Lo Save BAD RELIGION Lo Angles s B | SEETHER UAMY LEF Dt
! ust A Litte KNOC-TURN'AL Love Stave /AMY LEE Broken
2. NORA JONES Sunrise R A e tomies | KHOC-TURN'AL Change This Game Active Rock
3. SWITCHFOOT Dare You To Move ALGUO Bob O'Lean KNOC-TURN'AL Unti The Day Steve Young/Kristopher Jones ’ the john
4. SUPEALITID Que Vo Hacer RODM S U Got Me KNOC-TURN'AL Have Fun THREE OAYS GRACE Just Like You radio
5. ANDREUS Missssipi SEETHER YAMY LEE Broken l e e
Hot AC Scott Meyers » 888-548-8637
MIDWEST :T. John Fowlkes ! Nightly Tesh Show
1. JANET JACKSON Just A Littie While : SARAR McLACHLAN Stupid LUTHER VANDRDSS Buy Me A Rose
! AVRIL LAVIGNE Don't Tell Me
2. DURAN DURAN Save A Prayer |
3, HORAH JONES Sunnse CHR I.AUNCH
4 SUPERLITID Que Vo Haces Artist/Title Total Plays Steve Young/Josh Hosler/John Fowkes | wusic oy YAEOO!
5. ANDREUS Mississippi 77 LIZ PHAIR Extraordinary Jay Frank » 310-526-4247
HILARY DUFF Come Clean OUTKAST Roses |
LINDSAY LOHAN Drama Queen (That Girl) 74 SUGABABES Hole In The Head | Audio
SOUTHWEST D-TENT BOYS Dig It 74 Rhythmic CHR :snzu:xm; ?‘:,"
I Kr L
1. JANET JACKSON Just A Littie While g::;mp(;ﬁ;icg HUFlllls Naked Moke Rap ;g Steve Young/Josh Hosler/John Fowlkes | SEETHER Broken
2 SEAL Love's Divine AH inderella ALICIA KEYS If] Ain't 6ot You INCUBUS Talk Shows On Mute
3. SUPERLITIO Que Vo Hacer HILARY DUFF So Vesterday i DILATED PEOPLES This Way STACIE ORRICO Instead
4. MICHAEL BUBLE Sway HILARY DUFF Why Not " Soft AC Video
 LAMONT DOZIER | Hear A L , )
5 Har RSymonony :c:ﬁﬁ,’;lm: ngeTh ; Dogs Out 27 Mike Bettelli/Teresa Cook ALANIS MORISSETTE Everything
r Boi 1 WILSDN PHILLIPS Go Your Own Way ALICIA KEYS I | Ain't Got You
SIMPLE PLAN Perfect 31 AVRIL LAVIGNE Don't Tell Me
NORTHEAST A ey 31 Mainstream AC | GARY JULES UMICHAEL ANDREWS Mad Worid
. ;  UNIT Smife
L. JANET JACKSOM Just A Litbe While PLAYA W/AARON CARTER Every Little Step 30 Mike Bettelli/Teresa Cook KENNY CHESNEY When The Sun Goes Down
2. SEAL Love's Divine L. 29 KIMBERLEY LDCKE 8th World Wonder | MONICA U Should've Known Better
3, LINDSEY LOHAN Drarma Queen CLAY AIKEN Invisible OUTKAST Roses
4 LAMOT DOZIER | Heat A Symphory A. HATHAWAY /), MCCARTNEY Don't Go Breaking... 29 The Alan Kabel Show | SoIL Redefine
5. SUPERLITIO Que Vo Hacer KELLY CLARKSON Miss Independent 28 Steve Young/John Fowlkes
RAVEN Supertiion ) ruELFes One ' MUSICSNIPPETCOM
BAHA MEN Move It Like This 28 Mainstream Country | Tony Lamptey » 866-552-9118
ony Lamptey * 866-552-
SOUTHEAST SMASH MOUTH F'm A Believer 28 Ray Randall/Hank Aaron Hip ﬁop peey
1. JANET JACKSON Just A Little While RAVEM Grazing In The Grass 27 ANOY GRIGGS She Thinks She Needs Me MOBE DEEP Got 1t Twisted
; fﬁ.fsb"ﬁﬁm . NINE DAYS Absolutety (Story Of A Girl) a New Country CASSIDY Get No Better
e e ] o 5 Ao Hank Aaron | R&B
of April 5-April 12.
;: ?:ﬂ;:[': m}:‘:m The House MEDIABASE Pyl for tha wosk of Ao 5-Apr BILLY CURRINGTON t've Got A Feelin’ | ANTHONY HAMILTON Chariene
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72 miltion households

Plays,
USHER ALUDACRIS & LIL JON Yeah 3
D12 I/EMINEM My Band k3
YELLOWCARD Ocean Aver 2
DUTKAST Roses 3
BRITNEY SPEARS Toxic 30
JAY-Z Diet Off Your Shouider 0
BEYONCE Naughty Gil k)]
AVRIL LAVIGNE Don't Tell Me %
G UNIT 14DE Wanna Get To Know You %
JKWON Tipsy 2
KANYE WEST All Falis Down 0
PRINCE Musicology 18
T.1. Rubber Band Man 15
YEAH YEAH YEAHS Maps 13
TWISTA Overnight Celebnty 12
HODBASTANK The Reason "
BLACK EYED PEAS Hey Mama 0
SIMPLE PLAN Don't Wanna Think About You 10
MARID WINANS.... | Dor't Wanna Know 10
LUBACRIS Biow t Out 10
LIL FLIP Game Over 9

Video playhst for the week of Apal 5-11.

Dawd Conn
General Manager 7
USHER WLUDACRIS & LiL JON Yeah 36
JAY-Z Dirt Off Your Shoulder 28
YELLOWCARD Ocean Avenue 25
LOSTPROPHETS Last Tran Home 25
HOOBASTANK The Reason a3
MARID WINANS... | Don't Wanna Know 2
J-KWON Tipsy 20
VINES Ride 20
OUTKAST Roses 20
012 /EMINEM My Band 19
KANYE WEST Al Falis Dawn 16
T.1. Rubber Band Man 15
LIL FLIP Game Over 14
AFI Siver And Cold 1
ALICIA KEYS 1 1 Ain't Got You 13
LINKIN PARK Lying From You 13
JET Are You Gonna Be My Girl 12
RZA Grits 12
PETEY PABLO Freek-A-Leek 12
SUGARCULT Memory 12

Video playkist for the week of Apni 5-11.

75 million households
Paul Marszalek
VPMusic Programming

ADDS

JESSICA SIMPSDN Takz My Breath Away

LENNY KRAVITZ Where Are We Runpir’

BRITNEY SPEARS Everytime

MARID WINANS {/P. DIDDY & ENYA | Don'tWanna Know

PRINCE Musicalogy

EVANESCENCE My Immortal

MARDON 5 This Love

USHER F/LIL JON & LUOACRIS Yeah
BEYONCE Naughty Gurl

HODBASTANK The Reason

DUTKAST Roses

JESSICA SIMPSON Take My Breath Away
JOSS STONE Fell In Love With a Boy
BLACK EYED PEAS Hey Mama

FIVE FOR FIGHTING 100 Years

ALICIA KEYS If | Ain't Got You

LENNY KRAVITZ Where Are We Ruomia’
AVRIL LAVINGE Don't Tel Me

LOS LONELY BOYS Heaven

SARAH McLACHLAN Stupid

ALANIS MORISSETTE Everything
BRITNEY SPEARS Everytime

MICHAEL ANDREWS 1/GARY JULES Mad Worid
BLINK-182 | Miss You

Video playliist for the week of Apni 1219

Lori Parkerson
202-380-4425

200n20

Kane

DARKNESS | Belive In A Thing Called Love
JAY-Z Dirt DIf Your Shoulder

THREE DAYS GRACE | Hale Everything About You

BPM

Blake Lawrence

TIESTD /8T Love Comes Agan
ARMAND VS. BRITNEY Toxic
TIM DELUXE Mundaya (The Boy)
SHAPESHIFTERS Loia's Theme
SQUIZZ (Xm48)

Charlie Logan

KDRN Everything I've Known

SEETHER 1/ AMY LEE Broken
SEVEN WISER Take Me As | Am

U-Pop (XM29)

Zach Overking

DELAYS Nearer Than Heavan

DJ CASPER Cha Cha Skde
SCISSOR SISTERS Take Your Mama
WILL YOUNG Your Game

THE LOFT (XM50)

Mike Marrone

BOB OYLAN Lve 1964

CLAIRE HDLLEY 6 Miles To McKenney
CLAIRE HOLLEY Oandelion

DARDEN SMITH We Make Love So Hard
ERIN McKEDWN The Taste Of You

ERIN McKEOWN Ciematic

ERIN MCKEOWN A Better Wife

JULIAN CORYELL Oid You See The Sun?
JULIAN CORYELL U Don't Know How | Fezl Right Now
JULIAN CORYELL You Are Not Glass
MATT NATHANSON Suspended

STEVE FORBERT The Change Song
STEVE FORBERT Wiid As The Wind
STEVE FORBERT 1 Just Work Here
STEVE FORBERT What It Is Is A Dream
SUN KiL MOON Last Tide

SUN KiL MOON Carry Me Ohio

SUN KIL MDON Floating

TODD RUNDGREN Past

TO0D RUNDGREN Godsaid

TODD RUNDGREN Wondenng

RAW (XMG6)

MOBB DEEP Got It Tw sted

DOA
FLAMBEY Hot Shhh

Real Jaz (XM70)

Maxx Myrick

HENRY MANCINI Uitimate Mancini

ROBERT JOSEP AND INNER RHYTHM Hands On
JDEY DE FRANCESCO Plays Sinatra His Way
PERCY HEATH A Love Song

WATERCOLORS (XM71)
Trinity

BRAXTON BROTHERS Whenever | See You
ALKEMX Time To Lounge

X COUNTRY (XM12)

Jessie Scott

SPEEDTRUCKER | Don't Thank That I Drank
JOHN BUNZOW Bars Wires

STEVIE TOMBSTONE Keviar Heart
WAYLON PAYNE Runing From The Rain
ALLISON MODRER Melancholy Polty
XM CAFE (XM45)

Bill Evans

ALLISON MOORER The Duel

DEATH CAB FOR CUTIE Transatfarticism
LONG WINTERS When | Pretend To Fall
BLACKIE/RODED KNGS Bark
AMBULANCELTO LP

XMLM (XM42)

Ward Cleaver
IMMDRTAL SDULS Ice Upon The Night
MARTYR AD On Earth As It Is in Heaven
IN FLAMES Soundtrack To Your Escape
FEAR FACTORY Archélype

PRO-PAIN Fistful Of Hate

36 million househalds
Cindy Mshmoud.
VE/Music Programming
& Entertainment

VIDEO PLAYLIST

CHINGY One Call Away

KANYE WEST Through The Wire

CASSIDY I/R. KELLY Hotel

RUBEN STUDDARD Sorry 2004

LUDACRIS Spiash Waterfalls

QUTKAST USLEEPY BROWN The Way You Move
BEYONCE Me. Myseft & |

YING YANG TWINS IALIL JON... Szt Shaker
JAY-Z Durt Off Your Snoulder

ALICIA KEYS You Don't Know My Name

RAP CITY TOP 10

CHINGY One Call Away
LUDACRIS Spiash Waterfaks
CASSIDY /R KELLY Hotet
YING YANG TWINS t/LIL JON. .. Saht Shaker
JUVENILE I/MANNIE FRESH In My Life
KANYE WEST I/SYLEENA JOHNSON All Falls Down
J-KWON Tipsy
T.1. Rubber Band Man
TWISTA /KANYE WEST.... Slow Jamz
JAY-Z Dirt Off Your Shoulder
Video playkst is frozen.

™~

TELEVISION

April 16, 2004 R&R @ 15

COUNTRY MUSIC TELEVISION

65.9 million households
Brian Phitips. Sr. VP/GM
Chris Parr. VP/Music & Talent

ADDS

MINDI SMITH Come To Jesus
TRENT WILLMON Beer Man

TOP 20 W
KE{TH URBAN You'll Think O Me B 37
CLAY WALKER | Can't Sleep 2 8
BUDDY JEWELL Sweet Southern Comlort 31 30
JOSH TURNER Long Black Train 3 3t
GARY ALLAN Songs About Rain 2% 3
KENNY CHESNEY... When The Sun Goes Down 20 29
DIERKS BENTLEY My Last Name 29 7
GRETCHEN WILSDN Redneck Woman 8 57
MONTGOMERY GENTRY If You Ever Stop.. 28 31
CLINT BLACK Spend My Time 7 9
SHEDAISY Passenger Seat 25 16
CAROYLN DAWN JOHNSON Simple Life 24
TOBY KEITH Whiskey Girl 2 %
CROSS CANADIAN RAGWEED Sick And Tired 22 15
REBA MCENTIRE Somebody 0 N
BILLY CURRINGTON ! Gol A Feelin® 1% 14
DEL MCCOURY BAND My Love Will Not Change 15 12
TOBY KEITH American Soldier 15 12
MINDI SMITH Jolene 15 12
KEITH URBAN Who Wouldn't Wanna BeMe 14 14

Aurplay as monitored by Mediabass 24/7
between Apri 5-10.

& - ANERICAN
Z COUNTRY

Jim Murphy, VF/Programming
26.5 million households

ADDS

AMY DALLEY Men Don't Change
TRENT WILLMON Beer Man

TOP 20

BRAD PAISLEY Little Moments

TRACY LAWRENCE Paint Me A Birmingham
BILLY CURRINGTON | Got A Feelin’

KENNY CHESNEY... When The Sun Goes Down
REBA MCENTIRE Somebody

KEITH URBAN You'll Think OF Me

SHEDAISY Passenger Seat

GARY ALLAN Songs About Rain

TOBY KEITH American Soldier

CLAY WALKER | Can't Sleep

CHELY WRIGHT Back Of The Bottom Drawer
JOSH TURNER Long Black Train

GRETCHEN WILSON Redneck Woman

SHANIA TWAIN 1t Dnly Hurts When I'm Breathing
CLINT BLACK Spend My Time

SARA EVANS Perfect

DIERKS BENTLEY My Last Name

BILLY RAY CYRUS The Face Dt God
MONTGOMERY GENTRY If You Ever Stop Loving Me
SHERRIE AUSTIN Drivin’ Into The Sun

TELEVISION

Stone are slated to perform live from
Las Vegas' MGM Grand on VH1 Di-
vas (Sunday, 4/18, 9pm ET/PT).
Friday, 416

*Murphy Lee, Jermaine Dupri
and Nelly, The Ellen DeGeneres
Show (check local listings for time
and channel).

« Jet, Jimmy Kimmel Live (ABC,
check local listings for time).

* Toby Lightman, Late Late
Show With Craig Kilborn (CBS,

TOP TEN SHOWS April 5-11
Total Audience Adults 1849
(105.5 million households) B
1. American Ido! (Tuesday) 1. The Apprentice
2. The Apprentice 2. American Idol (Tuesday)
3. Survivor: All-Stars 3. ER.
4. American Idol (Wednesday) 4. American Idol (Wednesday)
5 ER. 5. Survivor: All-Stars
6. CSI 6. The Swan: Premiere Special
7. CBS NCAA Basketball 7. CBS NCAA Basketball
Championships Championship
(UConn vs. Georgia Tech) {UConn vs. Georgia Tech)
8. The Swan: Premiere Special  |(tie) CS!
9. Friends | 9. Will & Grace
10. Without A Trace 10. Friends
Source: Niglsen Media Research
COMING NEXT WEEK
Tube Tops perform on USA's Nashville Star
Ashanti, Eve, Debbie Harry, (10pmET/PT).
Gladys Knight, Patti LaBele, Cyndi * Kelis, Saturday Night Live (NBC,
Lauper, Jessica Simpsonand Joss  11:30pm ET/PT).

Monday, 419

¢ The Darkness, The Tonight
Show With Jay Leno (NBC, check
local listings for time).

*Melissa Etheridge, The Daily
Show With Jon Stewart (Comedy
Central, 11pm ET/PT).

Tuesday, 420

* Polyphonic Spree, Jay Leno.
*Barry Manilow, Ellen DeGen-
eres.

Information current as of Aprit 16
P&USIAR
CONCERT PULSE

Avg. Gross

Pos. Artist (in 000s)
1 BETTE MIOLER $1,115.3
2 RDD STEWART $908.2
3 GEORGE STRAIT §793.8
4 METALLICA $764.6
5 BRITNEY SPEARS $748.5
& KENNY CHESNEY $523.1
7 TOBY KETH $522.5
8 DAVIO BOWIE $481.1
9 LINKIN PARK $420.2
10 KELLY CLARKSON/CLAY AKKEN $367.5
11 SARAH BRIGHTMAN $352.8
12 HILARY DUFF $312.2
13 KID RDCK $303.4
14 CHRIS ROCK §2n.9
15 JOHN MAYER $250.1

Among this week's new tours:

COUNTING CROWS
THE DEAD
ERIC CLAPTON
NELLY FURTADO
DRGY

The CONCERT PULSE is courtesy of
Polistar, a publication of Promoters’
onLi 5

www americanradiohistorv com

check local listings for time). Wetnesday, 4/21
* Twista and No Use For A ) )
Name, Last Call With Carson Daly David Bowie, Jay Leno.
(NBC, check local listings for time). Thursday, 4/22
Saturday, 417 * Mario Winans, Jay Lero.
*Trace Adkins and Terri Clark — Julie Gidlow
BOX OFFICE TOTALS
Title Distributor Aprit 9-11 $Weekend  §To Date
1 The Passion Of The Christ (Newmarket) $15.21 $353.00
2 Hellboy (Sony) $10.82 $40.82
3 Johnson Family Vacation (Fox Searchlight) $9.37 $11.81
4 The Alamo (Buena Vista) $9.12 $9.12
5 Walking Tall (MGM/UA) $844  $2895
6 Home On The Range (Buena Vista) $8.10 $27.41
7 Scooby Doo 2: Monsters Unleashed (WB) $8.01 $62.87
8 The Whole Ten Yards (WB) $6.68 $6.68
9 Ella Enchanted (Miramax) $6.16 $6.16
10 The Girl Next Door (Fox) $6.00 $6.00

“First week in release. All figures in millions. Source: ACNielsen EDI

COMING ATTRACTIONS: This
week's openers include The Pun-
isher, starring Thomas Jane. The
film's Wind-up soundtrack sports
Drowning Pool's “Step Up," See-
ther's “Broken” (featuring Evane-
scence’s Amy Lee) and “Sold Me;
Edgewater's “Eyes Wired Shut” and
cuts by Puddle Of Mudd, Nickel-
back, Queens Of The Stone Age,
Smile Empty Soul, Trapt, Che-
velle, Damageplan, Finger Eleven,
Atomship and more.

Also opening this week is Kill Bill,
Vol. 2, starring Uma Thurman. The
film's Maverick soundtrack contains
music by Ennio Morricone, Johnny
Cash, Charlie Feathers, Malcolm
McLaren, Shivaree and more.

Currently in theaters is Elia En-

chanted, starring Anne Hathaway.
She teams with Jesse McCartney
to cover Elton John & Kiki Dee's
“Don’'t Go Breaking My Heart” on
the film's Hollywood soundtrack,
on which she also offers her rendi-
tions of Leo Sayer's “You Make Me
Feel Like Dancing” and Queen’s
“Somebody to Love.” Other covers
include Kelly Clarkson's take on
Aretha Franklin's “Respect,” Jump
5's cover of Katrina & The Waves'
“Walking on Sunshine” and Darren
Hayes' version of E.L.O’s “Strange
Magic.” Rounding out the ST are
songs by Kari Kimmel, Raven,
The Beu Sisters and Andrea Re-
manda & Bryan Adams, among
others.

— Julie Gidlow
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Play The Hits!

What N/T radio can learn from other formats

/74t the recent R&R Talk Radio Seminar, held in
Washington, DC, McVay Media News/Talk Specialist
Holland Cooke hosted one of TRS 2004’s most well-re-
ceived learning sessions, “What News/Talk Radio Can
Learn From Other Formats.”

By opening with the statement,
“At the end of this session I'll give

every single day.” What was last
year’s winning topic? “What would

you five ways to make
your stations’ Arbitron
ratings go up — four of
them tree,” Cooke pretty
much guaranteed himself ~
and his panelists a full
room for the duration of
the 75-minute session.

On the dais to discuss ju
the topic were WPRO/ e
Providence programmer
David Bernstein, Clear Channel VP/
News, Talk & Sports Programming
Gabe Hobbs, WBT & WLNK/Char-
lotte Sr. VI’/GM Rick Jackson and
nationally syndicated talk host Doug
Stephan.

In another touch that was shame-
lessly designed to boost attendance,
Cooke offered a prize, to be given
away at the end of the panel, for the
audience member who came up with
the best evergreen topic that attend-
ees could tuck away for a slow news
day.

As Cooke reminded the room,
“Every day is not Janet and Justin’s
super blooper, the Passion of the Christ
movie or gay marriage. You don't al-
ways have a slam-dunk call-in topic

David Bernstein

you tell yourself it you
could go back and talk to
yourself at age 167"

While it is certainly not
- possible to include all the
information shared with
TRS 2004 attendees during
- | the session, here are some
highlights from the part of
the discussion that fo-
cused on how to coach
Talk radio talents to help them iden-
tify with a concept that is core to the
success of music radio: playing the
hits.

Ringing The Arbitron Bell

Like our music-radio brothers and
sisters, Talk radio always succeeds
best when the station’s “playlist” is
trimmed to weed out obscure and
mundane topics that drive listeners
away.

Cooke began by reminding the au-
dience that Talk radio is no different
from music radio when it comes to
ringing the bell with Arbitron. “The
reality is that Arbitron plays by the
same rules no matter what your for-
mat is,” he said.

“A few months ago R&R’s Pub-
lisher’s Profile highlighted Billy
Campbell, who manages Classical
WCRB/Boston. When Billy marched
into that station five or six years ago,
he immediately dropped about one-
third of the station’s playlist, and
within six months the ratings almost
doubled.

“Why? Because the station started
rotating the hits. When you tune in
to WCRB today, even if you aren't a
die-hard classical music fan, you will
recognize almost every song you
hear from a wedding, a movie, a
commercial or a Daffy Duck cartoon.
It's really a closet CHR that just hap-
pens to be playing classical music.
They play the hits, and that is a trait
that you will find atsome of the most
successful News, Talk and Sports sta-
tions out there.”

Tuming to Hobbs, Cooke asked the

Clear Channel executive
— who also acss as an in-
house consultant to Pre-
miere Radio Networks —
to comment on how the
early CHR background of
the format’s most success-
ful host, Rush Limbaugh,
has impacted the talk
host’s career.

“Rush understands the
radio business, how it works, and
clearly understands what drives lis-
tenership and TSL,” Hobbs replied.
"He understands well that radio is
show business. He knows how to

Holland Cooke

“If a talent knows you are on their side and
that your goals are the same as theirs,
coaching hecomes a much easier task for any

program director.”
Gabe Hobbs

play the ratings game while still be-
ing true to what he believes, who he
isand what makes his show success-
ful on the radio.”

Training Civilians

Asked if he believes that having
the skills of a great music-
radio jock is an advantage
for Talk radio personali- |
ties, Hobbs said, “Abso- |
lutely. It is so much easier, [
as a programmer, to work [
with transitioning former
music-radio jocks than it is
with a civilian.

“When you sit down
with a former music jock
and tell him how many
times an hour you have to say the call
letters, how they have to be said ex-
actly the same way each time you say
them, how you have to employ quar-
ter-hour maintenance and
always tease what's com-
ing up in the next 30 min-
utes and have continuous
forward momentum, etc.,
he already gets it, because
it is something that he’s
done for his entire on-air
career.

“But when you bring in
someone off the street who
may seem very talented with a lot to
say, and you begin having the same
sort of discussion about how to regis-
ter with Arbitron, he gets bored quick-
ly hearing about all that, because he

i
Gabe Hobbs

believes that what he has to say is the
most important thing and that all this
audience-maintenance stuff isn’t
really all that important.

“It's often difficult to teach some-
one who comes from outside the ra-
dio industry — someone who wasn't
raised in it — how impor-
|| tant all of that really is.
b | Music-radio personalities
understand; they have a
|| great sense of timing and
| already understand the
techniques of show busi-
ness in radio, as opposed
tojust having some obses-
sion with a political cause.

“It’s very difficult to
teach a civilian how to do
great radio. That’s not to say that it
hasn’t been done or that it can’t be
done, but it’s difficult.”

Snore Topics

Polling the other panel members,
Cooke asked for comments on the
importance of playing the hits at Talk
radio. “How do you know when a
topic has been overdone and under-
done?” he asked.

Bernstein said, “There’s no way to
assess if a topic has been overdone or
underdone; it all depends on what’s
happening on a given day. You need
tojudge and embrace the emotion of
astory — whether it's local or nation-
al — and if the audience’s emotion

Continued on Page 18

NOW 175 STATIONS ON THE MANHUNT!

WABC, KABC, WLS, WRKO, WBAP, WMAL, KOMO, WDBO, KXL, and KSL

AMERICA'S MOST WANTED

with JOHN WALS

AMERICA FIGHTS BACK WITH THE POWER OF RADIO

e E_Paity One-Minute Reports - Monday-Saturday
~ Make Your Listeners Part of America's Manhunt. Call 212-735-1700
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VEINUE ~
OMEN

#1 wirn WOMEN LISTENERS
WTN Nashville 4.7 share

KEBC Oklahoma City 2.6 share
WTKG Grand Rapids 4.1 share

Arbitron Summer '03 vs. Fal '03. Women 25-54. AQH share inciease
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“Where life happens; caller after callev...”

NOW HEARD ON 200 AFFILATES® = 00
What Are You Waiting For? f g, A

oDV

The Daily Money
o Get your daily dose of DAVE ” M a keove r @ |

:90 SECOND vignette featuring... A 90-SECOND DOSE OF £ "

No nonsense advice on 2verything from how to deal

with creditors, the best typss of mortgages. trouble F I N A N c IA I_ R EA I_ ITY , -

with credit cards and even calls =
about hov to handle meney Each :90 second feature zcntains network :15 plus :75 seconds of produced

in a marriage. content fol owed by your own LOCAL :30. Availab = every day via MP3 download.

To Affiliate, Call Joe Leavitt 1-877-410-DAVE (3283} Listen to a demo @ www.daveramsey.com

w.daveramscy.com

O ww

24/7 Reteeds Availlable | Bob Borquez @ 1-877-410-DAVE (3283) | Listen to Dave unin
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Play The Hits!
Continued from Page 16

for the story is still there, you won't
overdo it.

“Talents and producers need to be
sensitive to that emotion from listen-
ers and know when there’s more to
say, or when you've said all there is
to say, on a topic of discussion.”

“I'm sure there are those stories
that can get beat into the ground, but,
honestly, I don't hear an awful lot of
that out there,” said Jackson. “I come
down on the side of not really being
formulaic on how to rotate
topics. I think that’s just
idiocy.

“You have human be-

ings behind the micro- -
phone who you've hired 3
to choose topics based on L
who they are, so [ pretty *
much subscribe totheidea §

that you need to let them

run with their call. That's
what you hired them for
in the first place.”

As the only on-air host on the pan-
el, Stephan allowed that there were
a number of topics he’d heard
enough on. “Abortion, the death pen-
alty, Social Security — those are all
snore topics to my ear,” he said.

“At the time of day that I'm on the
air — early mornings — | tend to
move through topics faster than oth-
er hosts might. I need to have a doz-
en or more things on my mind when
I hit the air at 4:30am. If I can’t get
something going in a minimum
amount of time, I move on. I don't
think the audience wants the same
approach to the issues of the day in
mornings as they do at other times
of the day.”

Talk Topic ‘Playlist’?
Following the theory that, like mu-
sic stations, Talk radio benefits from
a focus on the most important topics

— ak.a. “the hits” — Cooke asked
Jackson to expand on the concept.

Rick Jackson

‘NE WS/TALK/SPORTS

“When you hire a host, you know
who and what you are getting in that
person, or at least you should know
that, “ Jackson said. “Once that host
hits the air, the success is set or the
damage is done.

“I believe that when you hire a
host, you really have to do your
homework, find out what that host's
interests are and know a lot about
them before you sign them up. After
that, if you try to push a host too
much in one topic direction or anoth-
er and dictate a rotation of what they
should talk about, that would be a
big mistake.”

Stephan bemoaned the
fact that, while you al-
ways need to be conscious
about rotating the hot top-
s ics on any given day, too
often important topics get
overlooked in the process.
“It's a shame that some-
times we become so fo-
cused on so few things,
topicwise, and don't get
into a lot of things that
also matter,” he said.

“For example, the problems of
Diebold. They’re the company that
makes all those new electronic vot-
ing machines that are having prob-
lems. Nobody is on that, and it's an
unbelievable problem that affects a
lot of listeners who vote. Is it more
interesting than talking about
Michael Jackson? Maybe not, but
think about the implications of the
topic for a wide segment of your au-
dience.”

Bernstein added that the ability to
rotate topics, from serious to silly,
also depends a lot on the credibility
of the host with the listeners. “A good
talk show host can move from topic
to topic — from the seriousness of a
meltdown of Social Security to the
new best-selling color for underwear.

“Thereare issues, both serious and
not so serious, that affect everyone,
and a good talk host is someone who
can move between them effortlessly
and credibly.”

Soft Or Serious?

Asked how hard it can be to prod
a talk host who tends to lean toward
more serious issues to cover a softer
topic that’s big in the news, like Jan-
et Jackson or the Yankees signing A-
Rod, Bernstein said, “Every host has
a view of what they think is impor-
tant. Sometimes they‘re right, and
sometimes they’re wrong.

“I don’t think it’s the role of the
program director to say to a host,
"You're right on this one and wrong
on that one,” although I admit I have
done that at times. 1 think it's more
meaningful to have the conversation
in an informal way — just a simple,
‘Hey, what are you going to be talk-
ing about today?’

“The answer is always very telling,
because you can determine how
much passion the host has for a par-
ticular subject and also where the dis-
cussion is going to go. I believe in
having a sort of role-playing conver-
sation that sometimes ends with me
going, "‘Wow, that's your show right
there,’ or, ‘Gee, I don't really get this.’

“Call it the ‘talk it through” theo-
1y, if you will, but I think it can real-
ly help you to focus a talent on top—
ics without literally telling
them what they should | g
talk about.”

Offering a contrary
point of view, Jackson
said, “I don't think most
talents like the idea of a
coach. They want a sup-

“l come down on the side of not really being
formulaic on how to rotate topics. | think

that's just idiocy.”

Bick Jackson

the big markets I don't think that's
really possible. I intrinsically believe
that you either have talent or you
don’t. Ican’tdevelop talent, although
I can help you to develop the talent
if you already have it. But I think, at
best, you can make maybe a 10% dif-
ference in that talent.

“What’s most important, in my
opinion, is that your talents trust you
and know that when you criticize
them, it's not because you're the boss,
it's because you are there to help
them do a better job.”

The Way You
Coach Counts

For his part, Hobbs said he be-
lieves that you can coach most talents
| effectively if you ap-
k| proach the job correctly.
“You cancoacha lot of tal-
ents, but the way you
coach a 23-year-old CHR
jock vs. a 45-year-old talk
host has to be very differ-
ent,” he said.

port system from someone [§° “That 23-year-old obvi-
whom they can go in and ously doesn’thave profes-
have a dialogue with LA sional maturity yet, and
about what they want to talk about  he needs to learn from you a lot of

that day and arrive, by consensus, at
what needs to be done.

“1 equate finding great talent to
finding someone who is a fast run-
ner. No matter how hard you try, you
can't teach someone to be a fast run-
ner. You have to find someone who
has the talent to do what is needed
to win first.

“Maybe you can coach and devel-
op talent in smaller markets, but in

things that will help him to become
successful over time. On the other
hand, the 45-year-old veteran re-
quires a very different coaching style,
one that allows you to guide him
without his feeling like he’s being
coached.

“Would Joe Torre coach Alex Ro-
driguez differently than he does a
rookie just up from the Triple-A team
in Columbus, OH? Absolutely. You

need to apply different techniques
with different talents at different stag-
es of their development.

“Butall talent, no matter how long
they have been on the air and no mat-
ter how good they are, must be con-
tinually challenged by their program
director and, more importantly, sup-
ported by the PD.

“All too often talents don't feel
supported by their PD. It's crucial to
support them and get them the tools
they need to succeed. Standing be-
hind your talent is a form of coach-
ing that will make them much more
trusting and confident in what you
have to say to them. If a talent knows
you are on their side and that your
goals are the same as theirs, coach-
ing becomes a much easier task for
any program director.”

Finally, about those five sugges-
tions Cooke had for attendees that
were guaranteed to make your sta-
tion’s Arbitron go up? Those who
were in the room at TRS 2004 have
likely already put some or all of
them to work at their stations. If
you'd like to know more about what
they were, contact Cooke directly at
cookeh@aol.con.

TALK BACK TO R&R!

Do you have questions,
comments or feedback regarding
this column or other issues?

Call me at 858-486-7559
or e-mail: apeterson@
radioandrecords.com
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_CLASSIC ROCK

Classic Rockers Enter
Rock And Roll Hall

Format staples inducted at gala show in New York

Classic Rock radio mainstays George Harrison, Bob
Seger, ZZ Top, Jackson Browne and Traffic were wel-
comed into the Rock and Roll Hall of Fame during a
March 15 ceremony at New York’s Waldorf-Astoria
hotel, where speeches detailing the inductees’ hard-
rocking journeys to the hall were highlighted by rous-
ing performances of their music.

Tribute To Harrison

Tom Petty and Jeff Lynne inducted
former Traveling Wilburys bandmate
George Harrison — already inducted
as a Beatle — for his solo work, and
Petty credited Harrison for successful-
ly emerging from his Liverpool
chums’ shadows. “Standing between
Lennon and McCartney, both on and
off the stage, was really tough for an
aspiring songwriter,” he said.

Harrison’s widow, Olivia, and son,
Dhani, accepted the honor. Dhani con-
fessed to breaking the trophy Harrison
received at The Beatles’ 1987 induction,
but said he’d evaded punishment by
gluing it back together. For her part,
Olivia thanked former Beatles road
manager and Harrison’s childhood
friend Neil Aspinall for supporting
Harrison throughout his life.

Petty and Lynne performed the
Harrison-penned Wilburys tune
“Handle With Care” and the Beatles
classic "While My Guitar Gently

Weeps,” with Dhani on thythm
guitar and backup vocals,
while fellow 2004 inductee
Prince delivered a soaring
song-ending guitar solo.

Media-Shy Seger
Saluted

The historically media-shy
Bob Seger — inducted in his
15th year of eligibility — dis-
cussed with reporters how his
late entry into parenthood has
kept him out of the spotlight
lately. I was 47 when I had my

By Joe Howard
R&R Washington Bureau

each night keep him on the fence
about future tours. Meanwhile, he's
busy writing music for his new al-
bum, Face the Promise, which is slated
for a fall release.

In an emotional induction speech
for Seger, Kid Rock described his fel-
low Detroit native as “the most over-
looked and underrated artist of all
time” and credited Seger with setting

AGAINST THE WIND sob Seger (c, wearing
glasses) poses for pictures with members of his Sitver
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Time Rock & Roll” and his anthem of
life on the road, “Turn the Page.”

No Pretender

In his acceptance speech, inductee
Jackson Browne thanked the program-
mers and DJs who have supported his
music. “] want to thank all of the self-
empowered people who played what
they wanted to play, and played me,”
he said. “Music is a very empowering
thing, and I'm glad I've had a
lifetime to do it.”

Backstage, Browne said that
while his induction is an hon-
or, he never aspired to such rec-
ognition. “I wasn't working to-
wand this,” he said. “I was just
trying to write a song I like.”

Browne credited The Eagles
("We used to sit around and
learn each other’s songs,” he
said) and the vocal stylings of
David Crosby and Graham
Nash with influencing his
music.

HIGH SPARK OF LOW-HEELED BOY
Onetime Traffic member Steve Winwood arrives
for a photo opportunily after Traffic’s induction
into the Rock and Roll Half of Fame.

thought their songs were about car-
toon characters,” Matthews said.
“When I was in my 20s | realized they
probably saw cartoon characters.”

Traffic drummer Jim Capaldi did
little to dispel that idea while dis-
cussing how he met his bandmates.
“Iwasblind drunk and fell headlong
into the gutter,” he said. “When I
looked up, there they were, looking
at me.”

As for his future goals,
Browne confessed that he’s interested
in tackling some tasty waves. “I want
to surf really well,” he said.

In his speech inducting Browne,
Bruce Springsteen confessed that
he was jealous of Brownebackin
| their early days, when Browne
drew the attractive female audi-
ence members that Springsteen’s
shows lacked. “There was an
enormous number of good-look-
ing women whostood there star-
ing at the stage, entranced,”
Springsteen said. “He was a
bona fide rock ‘n’ roll sex star.”

The perennially youthful
Browne performed his signature
hits “The Pretender” and “Run-
ning on Empty.”

Traffic Jam

son,” said the 58-year-old Seger,  guflet Band.

who also has a young daughter.

“I decided to watch them grow up.”  a good example for new artists. “If
While Seger expressed gratitudeto  anybody should set the standard for

his fans for signing petitions support-
ing his induction, he was noncommit-
tal about touring again. He hasn’t
been on the road since 1996 and con-
fessed that the commitment required
plus concerns about performing well

how tobe in rock ‘0’ roll with dignity,
how not to lose your money and blow
itall and how to make great songs, it's
Bob Seger,” he said.

Seger treated the crowd to rendi-
tions of the jukebox favorite “Old

Dave Matthews inducted the pio-
neering psychedelic rock outfit Traf-
fic, and, describing how the band'’s
music once delivered him from a
chemically induced haze, suggested
that Traffic themselves may have
found inspiration in similar states of
mind. “When I was a little kid |

While guitarist Dave Mason didn't
join keyboardist Steve Winwood and
Capaldi to perform Traffic’s “Dear Mr.
Fantasy,” he summed up the rock ‘n’
roll lifestyle, and the evening, thusly:
“Rock ‘n’ roll is not an age, it’s an atti-
tude.”

Texas-Style Top Rock

Still sporting their original lineup
after over three decades, Texas blues
rockers ZZ Top were inducted by Roll-
ing Stones guitarist Keith Richards,
who delivered a characteristically
spacey speech.

ZZ Top members Frank Beard and
Dusty Hill confessed backstage that
they‘d lost frontman Billy Gibbons in
the chaos of the show’s all-star clos-
ing number, which featured inductees
and presenters performing the ‘50s
classic “Sweet Little Rock & Roller”
and Traffic’s “Feelin’ Alright.” Earli-
er, ZZ Top delivered energized ver-
sions of their classics “La Grange” and
“Tush.”

Hill also said he still loves playing
for the fans. “Playing in front of peo-
ple is the best thing we do,” he said.

Introducing another True Classic.

Classici/iftis
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Indecency

Continued from Page 1
Mr. Stern’s show to the air free from
indecent content. Unfortunately, the
FCC’s latest action, combined with
deafening silence from the Stern
show on their future plans to com-
ply with the law, leaves us no choice
but to abandon the program for
good.” Clear Channel has 30 days to
appeal or pay the FCC fine.

Stern, who was vacationing when
the fine was handed down, nonethe-
less responded that day on his
website, wwwhowardstern.com. “This
isnota surprise,” Stern wrote, insist-
ing that the penalty is just the latest
development in what he sees as a
governmental campaign to tread on
his First Amendment rights.

"This is a followup to the
McCarthy-type ‘witch hunt’ of the
administration and the activities of
this group of presidential appointees
in the FCC, led by ‘Colin Powell Jr.’
and his band of players,” Stern
wrote, invoking the name he often
uses for FCC Chairman Michael
Powell, the son of the Secretary of
State. Stern continued, “It is pretty
shocking that govemnmental interfer-
ence into our rights and free speech
takes place in the US. It's hard to
reconcile this with the ‘land of the
free” and the "home of the brave.””

Stern Plans To Expose
‘Indecent’ Shows

When Stern returned to the air on
Monday, he charged that the FCC
has singled him out unfairly and
vowed to post content from other
programs on his website in an effort
to shine a light on broadcasts that
might be susceptible to indecency
finesbut have thus far evaded FCC
scrutiny.

“There’s about 50 shows thatI'm
going to start posting on the
website,” Stern said. “I'm going to
get transcripts of their old shows,
and we'll start getting these people
fined too. We'll take Mancow from
Chicago, we'll take [Dave, Shelley &
Chainsaw] from KGB/San Diego.
We're going tostart doing this to ev-
eryone. They've targeted me, and
maybe we'll take down a bunch of
other broadcasters just to get every-
one upset. There’s other broadcast-
ers doing the same stuff, and [the
FCC] effectively said they’re OK,
but I'm not.”

While Stern credited Viacom for
backing him up, he’s said he’s con-
vinced his radio days are numbered.
"[Viacom] have said that they're go-
ing to fight all of this stuff and do
whatever they’ve got to do, but no
company can stand up to this kind
of government pressure. We will be
off the air. I'm pretty smart about
this stuff.”

Stern also alluded to rumors that
he might take his show to satellite
radio and warned that if he does,
broadcasters will be the ones who
ultimately suffer. "1 I go on there,
[ will destroy these radio stations
that I'm on,” he said. “People will
follow me. Not everyone, but most
people will.”

Stern also attacked the FCC’s
“community standards” regulations
and questioned how indecency fines
could be based on community stan-
dards in six markets when the com-
plainant lives in only one. “No one
else complained in all these other
markets,” Stern said. “Sinceit’s based
on listener complaints, why, then, do
they fine you in other markets for the
broadcast?”

Graphic Sex Talk Led To Fine

Documents released by the FCC
showed that the proposed $495,000
fine was based on a complaint from
a listener of now-former Stern affili-
ate WBGG. One offending segment
involved a discussion by Stern of the
sexual practices of certain cast mem-
bers. Specifically, Stern, in discussing
the sex life of Stuttering John
Melendez and his wife, claimed that
the couple "have anal every other
time they doit” and that Melendez’s
wife “loves anal.”

Additionally, Stern voiced his
“personal revulsion at the thought
of a naked, sweaty, obese man en-
gaging in cunnilingus,” according to
the FCC. The commission also
found patently offensive the fact that
theentire discussion of both oral and
anal sex was "punctuated by the
sound of someone passing gas or
evacuating.”

Another segmentinvolved an “in-
terview” with the inventor of pur-
ported personal-hygiene product
“Sphincterine.” Clear Channel told
the commission that the airing of the
material on its stations could not be
“confirmed with certainty,” as it does
not make recordings of the show.
However, in a declaration, WBGG's
local producer of the Stern show said
he recalled the material at issue and
did not “flush” any of it.

FCC Penalizes Individual
Statements

In proposing the $495,000 fine, the
FCC departed from its usual practice
of imposing penalties for entire
broadcasts and instead cited Clear
Channel for three separate utterances
that aired on all six stations, for 18
separate fines. The FCC imposed the
statutory maximum fine of $27,500
for each violation.

Commenting on the agency’s de-
cision to pursue that strategy, FCC
Commissioner Michael Copps said,
"Today’s decision is a step forward
toward imposing meaningful fines. I
have long advocated that the com-
mission use all of the tools it has to
tackle indecency on the public’s air-
waves.”

Commissioner Jonathan Adelstein
said, "1 expect that stepped-up ac-
tions like those we take today will
convince broadcasters that they can-
not ignore their responsibility to
serve the publicinterestand to avoid
the broadcast of indecent material
over the public airwaves.”

WKLS/Atlanta Terminates

Regular Guys

In another indecency related mat-
ter, WKLS (96 Rock)/ Atlanta mom-
ing hosts The Regular Guys — Eric
von Haessler and Larry Wachs —

were terminated by the Clear Chan-
nel Rocker on April 9. The duo had
been off the air since being suspended
after a March 19 stunt went awry.

Clear Channel Regional VP /Mar-
ket Manager Pat McDonnell said,
“In line with our zero-tolerance
policy and after conducting a thor-
ough investigation of a March 19
broadcast on WKLS-FM, we have
decided we will no longer broadcast
The Regular Guys.”

Von Haessler announced soon af-
ter that he is splitting with his radio
partner Wachs. In a message that ap-
pears on his personal website,
wivw.madpundit.conr, Von Haessler
said he had already planning been to
go his own way once his contract
with Clear Channel was over.

He wrote, “1 have done my last
radio show as a Regular Guy and will
be pursuing options in and out of ra-
dio that are more in line with the
things that we do here at the site. My
first thought is that will probably in-
volve AM Talk radio, but you never
know where you're going to end up.
My second thought is that | would
like to stay in Atlanta, but, again, you
never know.” Von Haessler is a
former stand-up comic.

Von Haessler also said he harbors
no ill will toward Wachs, writing, “I
respect him, [ respect his talent, and
I'm proud of the show that we did
together. This decision is about my
bumning desire to run my own busi-
ness while forging a bit of a different
career path.”

On March 19 Wachs and Von
Haessler werereportedly working on
astunt during a commercial break in
which a porn actress was taped simu-
lating sex acts and using sexually ex-
plicit language. The duo planned to
later air the tape backward, thus
avoiding indecency violations, but
they accidentally allowed the audio
of the actress to air live under a com-
mercial break.

Mancow Fine Upheld By FCC

Meanwhile, on April 8 the FCC de-
nied Emmis’ appeal of a $14,000 fine
imposed against its Alternative
WKQX/Chicago for two broadcasts
that aired during the station’s Mancow
Morning Madness program on March
20 and May 15, 2000.

Emmis criticized the “exceedingly
brief” and undetailed descriptions of
the broadcasts contained in the com-
plaints and the complainants’ failure
to provide transcripts or recordings of
the broadcasts, but the FCC ruled that
the complaints had contained suffi-
cient information to proceed and
noted that Emmis never directly
questioned the accuracy of the allega-
tions.

“Emmis never contended, much
less offered any evidence toestablish,
that the complainant’s allegations
wereinaccurate in any way, although
it had every opportunity to do so,”
the FCC said. Emmis declined to
comment about the ruling when con-
tacted by R&R.

Additional reporting by Adam
Jacobson.
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Courtney Loves To Court Controversy

Surprise! Courtney Love is in the news again — and not

in her usual positive way. Rich Shertenlieb, who currently
works for Premiere’s Kidd Kraddick in the
Morning, was at WNNX (99X)/Atlanta
back in 2002 when Love visited the station

for most of the day, armed with lyrics and
some unfinished music. Shertenlieb, who
is also a musician, helped Love finish the

i ‘;
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song, which he claims ended up as her

new single, “Hold On to Me” — without
- \ any credit given to him.
1 love you, man!’ Kraddick confirms the story: “Courtney

came into Rich's show last fall in Atlanta
and did an interview. Afterwards, she and Rich holed up in the
production room for about six hours and worked out the song.
Rich did all the guitar parts and changed major portions of the
song, which they later played live on 99X. Courtney even ac-
knowledged live on the air that Rich wrote the song. Now it's
the first single on her new album, and there’s no mention of
his name.” Shertenlieb declined to comment to ST, due to pos-
sible legal action.

In a related story, Kraddick recently
interviewed Donald Trump about the
enormous success of The Apprentice.
During that phone call, sidekick Big Al
Mack pitched an idea to Trump for a
- chain of ghetto chicken huts called
“Trump's Chicken.” Here's Kraddick
again: “Then, when Trump hosted Sat-
urday Night Live, he did basically the ex-

Kraddick wants Trump
fired.

act same bit — for “Trump’s Buffalo Wings." We got ripped |

off by The Donald! I'm thinking about hiring Omarosa to rep- |

resent us against Trump!”

Goober Demands Equal Time

Freshly back from vacation, Howard Stern is already back
up to speed this week. During one of his patented tirades
against Clear Channel, he decided to personalize the battle,
referring directly to Clear Channel head honcho Lowry Mays
and "his two nitwit sons,” whom he later dubbed Randall and
“Gomer." Stern vowed to find out as much information about

Not really Art's car, but
| close....

them as he could, saying, " want to know exactly who I'm
dealing with." He also noted that there was much confusion
over the terms of his contracts in the six markets where he
had been dropped by Clear Channel. Stern said that CC
claims that he was in breack of contract due to the allegedly
indecent nature of his show content. He claims that he had
a 30-day noncompete, which has now expired, leaving him
free to negotiate with competing stations in those six mar-
kets.

Sen. Sam Brownback’s Head Explodes

Here's a bit of news that should bring no joy to either the
Kansas Senator or his buddy on the indecency police, Florida
attorney Jack Thompson: Howard Stern has picked up a new
affiliate! Nassau Broadcastirg celebrates its purchase of |1
radio stations in Maine by adding Stern on not one, but two
frequencies: Classic Rock simulcast “106.7 & 104.7 The
Bone,” better known as WMTW/Portland, ME and —
stand by for the irony — WQEZ/Kennebunkport, ME,
making it incredibly easy for George W. to listen to Stern
when he goes to visit Daddy over summer vacation.

Vuolo's Wildest Air-Chex Accidents

Radio’s Best Friend, Art Vuolo, traveled to Orlando this
week to videotape WMGF (Magic 107.7)/Orlando morning
team Dave Collins and Leslye Gale. This past Monday morn-
ing at 5:45, while rain poured
down, Vuolo was on his way to
the Clear Channel complex in
suburban Maitland, FL when his
rental car was broadsided by an-

other car. Vuolo was shaken up
ard suffered minor head, neck and
rib injuries. Adding insuit to injury,
the force of the impact sheared off the top of Vuolo’s be-
loved camera tripod. Always the trouper, Vuolo made it to
the studios an hour later and videotaped Collins & Gale, as
well as Monsters of the Morning on WTKS-FM and Mike
Harvey on sister WEBG — “where | made the Metro Traf-
fic accident report!” says Vuolo.

EneLie

Bob Neil

« Infinity debuts the new WNEW (102.7 Blink)/New York.
» Carson James named VP/Promotion &
Programming.
* Paul Smith promoted to President of
L) VEARS AGO
W Radio.

A
Kl 1£47 46O
« Don lenner appointed Sony Music Entertainment Pres-
| ident.
« Clear Channel announces that it wilt sever ties with inde-
~ rrrrry
R | AR AGO
« Craig Lambert named Sr. VP/Promotion
at MCA Records.
« Industry veteran Tom Shovan dies at age
Media Strategy for Curb Records.
* Unice Rice named VP/R&B Promotion CraigLambert
for Capito! Records.
YU vE4%s 460
« Tip Landy appointed PD of WFLC/Miami.
« Dave Loncao heads new rock department at RCA
Records.
AL
VoIl Y £4751AG0
CBS Records Distribution.
« Doug McGuire upped to VP/Program-
ming for EZ Communications.
* Bob Neil named VP/GM of WSB-AM &
¢ Guy Zapoleon named PD of WBZZ
(B94)/Pittsburgh.
* Joe Patrick named PD of KCBQ/San Di-
ego.
o
V&) /EARS AGO
«» J4ck Thayer resigns at NBC Radio Group.
» Radio veteran Tom “Tree” Kelly dies of gunshot wounds.
» Combined Communications purchases KSD & KCFM/

pendent promoters.

59.
« Corinne Baldassano joins SW Radio Networks as VP/
« Dennis Patrick exits as FCC Chairman.

FW/Atlanta.
* Roy Shapiro named Sr. VP for Group

St. Louis.

Guy Zapoleon
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LOOKING FOR A MENTOR?

Interested in Furthering Your Career?

Once again, the MIW’s are taking applications for their renowned Mentoring Program.
Interested? Go to www.radiomiw.com to learn more, print an application and move your career forward.

wwWwW americanradiohistorvy com



www.americanradiohistory.com

The Programming Dept.

* Billy Santiago, OM of Clear Channel's KBFM/McAllen,
adds PD duties at clusterbuddy KHKZ (Hot Kiss 106.3),
which recently flipped from Tejano to Hot AC.

* Former WFNX/Boston Asst. PD/MD and WWRX/Provi-
dence PD Kevin Mays is named Asst. PD/MD at WBTZ (The
Buzz)/Burlington, VT.

* WMIB (103.5 The Beat)/Miami Programming Asst.
Darnella Dunham is upped to MD.

* Nicole Sandler exits as Director/Programming for
Northeast Broadcasting, where she oversaw Triple A outlets
WXRV/Boston and WNCS/Burlington, VT. Sandler can be
reached at 603-893-6059 or nicolesandler@yahoo.com.

Quick Hits

* After almost a year of doing the interim morning thing
at WQHT (Hot 97)/New York, Sway has given up the gig
due to a schedule change with his other employer, MTV. D)
Envy and Miss Info are holding down mornings for now.

* Chris Booker, East Coast correspondent for Entertain-

ment Tonight, joins the weekend
lineup at WHTZ (Z100)/New
York.
* WBBM-FM (B96)/Chicago
debuts new night team Stylz &
Roman. They replace Tim
“Spinnin
Candi Gomez, who are reas-
signed — Schommer moves to
swing, while Gomez segues to overnights, replacing “Big
Steve” Honacki, who is on his way to WZEE (Z104)/Madi-
son as MD/midday dude.

* KALC/Denver’s Chuck Nasty, ak.a. The NastyMan,
moves from afternoons to nights, launching Mr. Mantastic’s
Big Show. Current night guy George McFly joins The Greg &
Shea Morning Show, while market legend Bo Reynolds, who
spent many years in afternoons with Greg Thunder and, later,
mornings as half of The Greg & Bo Show, returns after a short
stint at KZLA/Los Angeles. He will team up with morning
sidekick Slacker to form the cleverly named Slacker & Bo
Afternoon Show.

* WXLK (K92)/Roanoke, VA night jock Justin Wright
segues to nights at WNVZ (Z104)/Norfolk and becomes Im-

" Schommer and

‘I got Stylz, he be Roman.’
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aging Director for Entercom’s Norfolk cluster.

¢ Clear Channel Rocker WH]Y/Providence fills its long-va-
cant midday opening with Jenn Dower, who segues from
nights at Saga Classic Rock WAQY/Springfield, MA. Lauren
Collins, most recently doing part-time at WRKO/Boston,
joins WHJY's Paul & Al morning show.

* WNDYV (U93)/South Bend, IN Asst. PD/MD/afternoon
guy A) Carson takes similar duties at KUDD/Salt Lake City.
Just one catch: Carson is packing his wife, LJ93 morning co-
host Meredith Malloy, in his luggage.

* Infinity Hot AC KMXB (Mix 94. |)/Las Vegas now has two
prime openings: Following the recent departure of afternoon
driver Tom Mitchell to afternoons at sister WBMX/Boston
comes word that midday personality Leah Granberg has
also exited. PD Charese Frugé will fill middays for now.

* Afternoons are open at Infinity CHR/Rhythmic WMBX/
West Palm Beach as Chuck Dogg leaves.

* Entercom Hot AC WTSS (Star 02.5)/Buffalo part-timer
Dave Edwards is upped to nights, replacing JJ, who departs.

What's InAName?

* Bonneville Hot AC WWVZ & WWZZ/Washington
resurrects its former slogan, “Z104 — More of Today's Best
Music.” And there was much rejoicing.

* KWRP (Wild 96)/Riverside changes calls to KWIE (Wild
96), mostly because we couldn’t drink enough to make
KWRP spell “Wild.” PS.: The "IE” stands for “Inland Empire,”
the nickname of the vast desert area where Riverside hap-
pens to be situated.

Talk Topics

* George Nicholaw, who was VP/GM of Infinity's KNX/
Los Angeles for 36 years until he was fired last October, has
filed an age-discrimination suit against his former employer. The
Los Angeles Times reports that Nicholaw is seeking “unspeci-
fied punitive damages, back pay and other expenses, although
he is not asking to be reinstated.”

* Recently launched liberal Talk radio network Air America
lands two Bay Area affiliates: Inner City’s KVTO-AM/Berke-
ley, CA and KVVN-AM/Santa Clara, CA. Coincidentally —
or not — Inner City also owns Air America's New York flag-
ship, WLIB-AM.

* FM Tatker KFTK/St. Louis adds market vet Asher
“Smash”’ Benrubi in mornings, where he will team with Jamie
Allman beginning April 19.

ST Painful Pic O’ The Week

Members of The Mad Max Morning Show, heard on
NextMedia Active Rockers WXQR/Greenville, NC and
WKZQ/Myrtle Beach, SC, were surprised when an oth-
erwise sane listener volunteered to have the show's name
tattooed on her ass! “When presented with such an op-
portunity, who are we to say '‘No thanks’?” asks PD Brian
Rickman. The “lucky” listener had to drive four hours
to get to the tattoo place, as tattooing is illegal in South
Carolina. After the winner stopped crying, she was
awarded tickets and backstage passes to see Slipknot at
the House of Blues in Myrtle Beach. The painful results
are shown below.

Condolences

* Rebecca Glahn, ak.a. Rebecca Fox and Madison, mid-
day personality at Flinn CHR/Pop WHBQ
(Q107.5)/Memphis, was found strangled to
death in her apartment on April 12, the vic-
tim of an apparent burglary gone horribly
wrong. She was 24. WREG-TV/Memphis
reports that three suspects are in custody
»Ik — stolen goods belonging to Glahn were re-

portedly found in their possession. Murder

charges were expected to be filed this

week. “Rebecca was a very talented young
radio personality,” Flinn Broadcasting general counsel Shea
Flinn told ST. “We miss her greatly, and we're thinking about
her family at this time.”

* Legendary New York radio personality Gene Klavan,
who spent 25 years doing mornings on WNEW-AM/New
York, died April 8 at age 79. Klavan started on WNEW in
1952 with co-host Dee Finch. When Finch retired in 1968,
Klavan remained as solo host until 1977, when he moved
over to WOR, where he remained untit 1980.

Rebecca
“Madison” Fox

www americanradiohistorv com

‘ONE NATION,
ONE MOMENT”

Be “A Station that Remembers” all those who have died
in service to our country from the Revolutionary War to the
present. Join in the National Moment of Remembrance for
Memoriai Day. Partner with the White House Commission
on Remembrance, established by Congress, and Radio and
Records, in this act of national pride and unity.

*On This Day;” written by noted composer Charles Strouse.
For further information on ways to become involved,

\
1( Tor Wi Houst Comasyion oN REatEMBRANCE

Learn about the Moment’s anthem,

visit www.remember.gov.
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_SOUND DECISIONS

Staying The Course With Maroon 5

Octone and J Records go the distance and earn platinum for

this baby band

They’ve got a platinum debut, one of the most-
played songs in America and a top video on MTV. You
could easily say it’s been a hell of a year for Los Ange-
les-based pop-rock outfit Maroon 5. Actually, Maroon
5’s stellar rise has happened over almost two years.
Songs About Jane, the group’s Octone/] Records debut
that just went platinum in February, was released way

back in June 2002.

Call it a testament to artist devel-
opment or the perfect tag team be-
tween an indie label and a major. Ei-
ther way, it worked. Octone, a New
York-based independent label distrib-
uted by BMG and founded by |
Records VP/A&R Marketing James
Diener, worked the record to select
markets and stations in the early stag-
es, bringing the band to a place where
J/RCA Label Group Exec. VP/Promo-
tion Richard Palmese and staff could
take the band to the pro-
verbial next level. |

As the industry contin-
ues to consolidate, could
this model be the preferred
method of developing
new acts? | talked with
Ben Berkman, a partner in
Octoneand its head of pro- |
motion, about Maroon 5's

— the group. “I worked at Warner
Bros. when the band was Kara's Flow-
ers, but [ wasn’t a fan,” he says.

“Rene Mata, who plays with Reach
454, was interested in doing A&R for
us when we started Octone. He played
us a lot of demos, and we heard one
genius song called ‘Sunday Moming.’
1t was absolutely the kind of artist we
wanted to launch the company with.”

Berkman was shocked to learn that
this song was by Kara’s Flowers. He
brought the band out to L.A. and was
| blown away by their live
show. “We had a meeting
| the next day and made a
| deal,” he says.

“lwas absolutely stunned
to find out that the band
| had already showcased
and auditioned for every
label in the business, and

long journey to the top of | ! everyonehad passed. Now

the charts and platinum  Ben Berkman  they're a platinum act, 400

success. spins away from having
Remaking The Band the No. 1 song in the nation.

Vocalist-guitarist Adam Levine,
keyboardist Jesse Carmichael, bassist
Mickey Madden and drummer Ryan
Dusick were originally known as alt
rockers Kara's Flowers, who were
granted their release from Reprise
Records after a disappointing run
with their 1997 debut, The Fourth
World. Levine and Carmichael head-
ed to the State University of New
York, where they discovered new
sounds like Missy Elliott, Jay-Z and
Aaliyah and gospel music.

Upon returning to Los Angeles, the
duo reunited with Madden and Du-
sick, bringing a new R&B and groove
vibe to the group. Guitarist James Val-
entine also joined up. Berkman soon
discovered — or, rather, rediscovered

The Plan

While Maroon 5 are currently top
five at Pop, they took the long road to
CHR success. After delivering the
record to Octone in February 2002, the
group went on tour supporting
Michelle Branch and Nikka Costa and
then did regional touring around the
Southwest. Upon the album's release
in June, Berkman teamed up with J's
then-Sr. VP/Rock Promotion, Chris
Woltman, to visit a select group of Al-
ternative stations.

“We looked at playlists and picked
what we thought would be our wish
list of stations,” Berkman says, citing
XTRA-FM/San Diego, KDGE/ Dallas,
WNNX/Atlanta and more.

“We visited these stations person-

“| was absolutely stunned to find out that the
band had already showcased and auditioned

for every label in the business, and everyone
had passed. Now they’re a platinum act.”

ally and presented an overview that
wasn't just about Maroon 5. A key
component was explaining Octone
Records. We're a completely indepen-
dent label with major relationships.
Those relationships are our distribu-
tor, BMG, and our joint-venture part-
ner, the RCA Music Group.

“Octone was born out of many con-
versations that James Diener and | had
at Columbia Records over our years
there, where we recognized that a lot
of great rock bands were slipping
through the cracks.

“With a plan like
this, artists get a
chance to be as
successful as they
can be.”

“The ones that were breaking —be
it Train on Aware, System Of A Down
on America, Blink-182 on Cargo, Limp
Bizkit coming from Flip, Korn coming
from Immortal — were being started
and set up by some small entity that
had relationships with a major label.

“It really requires a year of focus to
geta project up and off the ground. At
a major label, six weeks, and you're
history.”

Qctone, its marketing strategy and
Maroon 5 were all explained to radio
in pitch meetings. "It was really a
three-pronged meeting,” says Berk-
man. “First, what Octone is and how
it works. Second, Maroon 5 and their
relevance to the audience. Third, our
plan, which was really tailor-made for
specific radio stations.

“We were very honest about it:
“You're not going to see this record on
the chart for months, but you will get
all the support and attention from this
record label as if it were a national pri-
ority. They were a national priority, but
we had to start market-by-market.”

Building The Buzz

From there, adds trickled in on the
lead single, “Harder to Breathe,” as
the band toured through the summer
and fall, and ] Records locals started
discovering the band on their own.

“It happened just as we planned:
from the assistants up instead of from
the top down,” Berkman says of the
internal buzz. As ] locals started par-
ticipating in the project on what Berk-
man describes as an extracurricular
kind of level, he and Woltman noticed

want to get together and net-
work in this time of industry
turmoil. Registrations and
room bookings for R&R Con-
vention 2004 are running

wait till the last minute.

Also, make sure you check out
the information for our special “On
the Beach” rate on the convention

Book Your Flight,
Book Your Room

Not surprisingly, we have discovered that people do, in fact,

ahead of last year, so don't |

registration website. Get there by going to www.radioandrecords.com.
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that the track had about 300 spins with
no burn. They made the decision to
impact a baby-band record in the
fourth quarter.

“In some ways we did the impos-
sible,” Berkman says. “We took a baby
act; keptitaliveand on the air through
the summer and the very crowded,
star-studded holiday season; and got
enough stations right before the year
ended to survive through the holidays
and come back with a bullet in the first
of the year.”

Shortly thereafter, Maroon 5 were up-
streamed to] Records, whose staff went
on the project with guns blazing. And
while a mid-charting record at Alterna-
tivewould beadark |
cloud to most pro- |
motion executives,
Octone and | found |
asilver lining.

“Before ] Records
got involved, Chris
and I recognized
from the research
that we'd gathered

were being packaged by record com-
panies and being driven straight at
Pop, when Top 40 is supposed to rep-
resent the best or most popular 40
songs in the country, regardless of
genre.”

As for Maroon 5's rise to stardom,
Berkman credits the passion, patience
and persistence of both band and la-
bel. “You have to be patient, and you
have to be very persistent with all the
gatekeepers: promoters at clubs, PDs,
music critics and writers and TV
bookers,” he says. “All the gatekeep-
ers will keep those glass doors shut.

“The promotion department at |
Records has done the most unbeliev-
able job. Exactly
what we told them
was going to hap-
pen, did happen. It
wasa relay race. We
were going to run
the baton for the
first leg and hand it
off, and they took it
and delivered this

over the course of
the record’s life at
Alternative that it was coming back in
callout research,” Berkman says.

“It wasn't positive with the male
P1s, but for the female Pls, it was an
A+ record. It was scoring 90 and high-
er for stations like XTRA, KDGE and
KZON/Phoenix. That tipped us off to
the fact that this could be a Hot AC
record. We knew that it skewed toward
the Hot AC-leaning part of the Alt pan-
el anyway, so we thought, ‘Let’s start
doing Hot AC promotion.’

"“We setup a promo tour toselect Hot
ACstations, and a bunch of the stations
started coming on. The record started
crossing on its own from Alternative to
Hot AC. VP/Adult Formats Adrian
Moreira really did a bang-up job. Once
the record was formally uplifted, he and
his field staff crossed it over and did an
amazing job.”

Patience, Persistence &

Passion

From Hot AC, the group crossed
over to Pop, where Maroon 5 are cur-
rently racking up spins on their sec-
ond single, “This Love.” “The Maroon
5 plan is great, because it paid Top 40
the respect that it deserves, in the
sense that the band was a pop band,
but we didn't go straight to Pop ra-
dio,” Berkman says.

“It's kind of silly that that’s what
happened in the late ‘90s, that bands

www americanradiohistorvy com

Maroon 5

record in such a big
way.

“It’s sort of a handoff, but we don’t
just give them the baton and leave. The
whole plan for the Octone/RCA Mu-
sic Group relationship was for the
projects to maintain a lot of the flavor
of Octone even though they were
signed to a joint venture.”

More Teamwork

With the current wave of consoli-
dation hitting major labels, Berkman
hopes that the Octone model will in-
spire other executives to find the fund-
ing to start similarly small labels that
team with majors. He believes the
plan can help both baby acts and dis-
placed label executives.

“There are great people out of
work,” he says. “It used to be that
you'd just move to another label. I
don't think that's the case anymore.
Rather than the industry losing the
talentand creativity that these people
have, hopefully they can come togeth-
er and start putting together small la-
bels like this one.

“I think it’s the way to go for brand-
new baby acts. I don’t know how else
they’ll get the time, the money and the
focus from a major label, especially in
a declining music market, where
blockbuster hits are going to be more
important than ever. With a plan like
this, artists get a chance to be as suc-
cessful as they can be.”
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House Of Usher!

Record retail
experiences a ma-
jor Easter-weekend
resurrection, show-
ing buyers have
some passion after
all. While LaFace/
Zomba soul star
Usher once more
tops the charts,
sales are busting
out all over.

Usher

15 (No. 2), Vir-

gin’s Janet Jack- P
son (No. 3), Co- 4
lumbia’s Jessica
Simpson (No. 4,
up a whopping
52%), Wind-up’s
Evanescence (No.
5), Blue Note/
EMC’s Norah
Jones (No. 6),
BNA’s Kenny
Chesney (No. 7,
up 50%), Columbia’s Lil Flip (No. 8), Geffen's
Guns N’ Roses (No. 9} and So So Def/Zom-
ba’s J-Kwon (No. 10).

Hilary Duff

Tamia (No. 17), Epic PoMo faves Modest
Mouse (No. 23), BMG Heritage’s Barry Ma-
nilow live set (No. 37), Koch’s American Idol los-
er-turned-winner William Hung (No. 39) and
Capitol’s Dilated Peoples (No.47).  Integ-
rity/Columbia’s Passion of the Christ soundirack
(No. 40) and Interscope’s No Doubt best-of
(No. 46) both return to the top 50.

Buena Vista/Hollywood'’s Hilary Duff al-
bum leads the one-week gainers, moving No.
37-21 on a humongous 105% rise. Other major
sales boosts (more than 40%} are registered by
Island/IDJMG’s Hoobastank (No. 17-13,
+44%), 143/ Reprise’s Josh Groban (No. 22-14,
+71%), A&M/Interscope’s Sheryl Crow (No.
19, +41%), J/RMG's Alicia Keys (No. 28-20,

R 4
-/
° THE INDUSTRY'’S NO. 1 RETAIL CHART April 16, 2004
w W ARTIST ALBUM LABEL POWERINDEX CHANGE
1 1 USHER Confessions Laface/Zomba 452,376 4%
3 2 VARIOUS Now 15 Capitol 274,266 +30%
2 3 JANET JACKSON Oamita Jo Virgin 138,646 -64%
12 4 JESSICA SIMPSON In This Skin Columbia 109,287 +52%
10 5 EVANESCENCE Fallen Wind-up 105,653 +29%
8 6 NORAH JONES Feels Like Home Blue Note/eMC 105,419 +7%
14 7 KENNY CHESNEY When The Sun Goes Down BNA 99,418 +50%
4 8 LIL' FLIP U Gotta Feel Me Columbia 91,591 -54%
] 9 GUNS N'ROSES Greatest Hits Geffen 91,052 +1%
6 10 J-KWON Hood Hop So So Oef/Zomba 88,650 -29%
1 1 KANYE WEST College Oropout Roc-A-Fella/lDJMG 85,363 +5%
5 12 AEROSMITH Honkin' On Bobo Columbia 77,493 -48%
17 13 HOOBASTANK The Reason Island/IDJMG 76,363 +44%
22 14 JOSH GROBAN Closer 143/Reprise 76,046 +711%
15 15 MAROON 5 Songs About Jane Octone/JIRMG 75,834 +35%
16 16 DUTKAST Speakerboxxx/The Love Below LaFace/Zomba 74,506 +38%
- 17 TAMIA More Atlantic 73,083 -
7 18 ERIC CLAPTON Me And Mr. Johnson Reprise 67,369 -37%
20 19 SHERYL CROW Very Best Of A&Minterscope 66,639 +41%
28 20 ALICIA KEYS The Diary Of Alicia Keys JIRME 65,306 +17%
37 HILARY DUFF Metamorphosis Buena Vista/Hollywood 65,127 +105
2% 22 BRITNEY SPEARS In The Zone Jive/Zomba 57,486 +50%
- 23 MODEST MOUSE Good News For People Who Love... Epic 53,449 -
24 24 JAY-Z The Black Album Roc-A-Fells/IDJMG 48,738 +18%
21 25 N.ER.D. Fly Or Die Virgin 46,876 +8%
29 26 JET Get Born ElektraltEG 46,143 +27%
3 27 YELLOWCARD Ocean Avenue Capitol 45,371 +59%
23 28 TWISTA Kamikaze Atlantic 44,875 +2%
31 29 BLACK EYED PEAS Elephunk A&Mlnterscope 44,455 +27%
13 30 CARL THOMAS Let's Talk About It Bad Boy/Universal 43,943 -35%
39 A BLINK-182 Blink 182 Geffen 43,886 +84%
50 32 LUDACRIS Chicken & Beer Def Jam South/IDJMG 43,876 +12%
47 33 LOSTPROPHETS Start Something Columbia 43,755 +59%
32 1 BEYONCE Dangerously In Love Columbia 43,630 +25%
3 3B NICKELBACK Long Road Roadrunner/IDJMG 43,021 +22%
48 36 LINKIN PARK Meteora Warner Bros. 41,146 +51%
- 37 BARRY MANILOW 2nights Live BMG 40,928 -
25 38 VARIOUS Bad Boy's 10th Anniversary... Bad Boy/Universal 40,233 2%
- 39 WILLIAM HUNG Inspiration Koch 39,681 -
- 40 SOUNDTRACK Passion Of The Christ Integrity/Columbia 39,434 -
TV TOBY KEITH Shock'n Y'all DreamWorks 39,120 +37%
27 & GODSMACK Other Side Republic/Universal 38,941 +5%
40 43 ALAN JACKSDN Greatest Hits Vol.2 Arista 38,086 +28%
38 4 KEITH URBAN Golden Road Capitol 38,439 +22%
36 45 CHINGY Jackpot DTP/Capitol 36,719 +15%
- 46 NO DOUBT The Singles 1992-2003 Interscope 36,235 -
- 47 DILATED PEOPLES Neighborhood Watch Capitol 35,153 -
42 48 SOUNDTRACK The Punisher Wind-up 33,505 +12%
4 49 DARKNESS Permission To Land Atlantic 32,928 +10%
33 50 G-UNIT Beg For Mercy G Unit/interscope 31,832 -8%
© HITS Magazine Inc.
[ _;I |- | ALB u Ms The rest of the top 10 includes Capitol’s Now Among the chart newcomers are Atlantic’s +77%), Jive/

Zomba’s Britney
Spears (No. 26-
22, +50%), Capi-
tol's Yellowcard
(No. 4327,
+59%), Geffen's
Blink-182 (No.
39-31, +44%),
Def Jam South/IDJMG's Ludacris (No. 50-
32, 472%), Columbia’s Lostprophets (No.
47-33, +59%) and Warner Bros.’ Linkin
Park (No. 48-36, +51%).
That's a lotta eggs, folks.

The next big release on tap: Bad Boy/
Universal’s Mario Winans, hitting retail
April 20.

Will Hung

www americanradiohistorvy com
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Slipknot Return

Maggots around the world are rejoicing. After an atmost three-
year break during which members of Slipknot branched off into oth-
er projects, the mask-wearing, numbers-for-names rock outfit re-
unites to once again unleash musical mayhem. Comprising DJ Sid
Wilson, drummer Joey Jordison, bassist Paul Gray, percussionist
Chris Fehn, guitarist James Root, sampler Craig Jones, percussion-
ist Shawn Crahan, guitarist Mick Thom-
son and lead singer Corey Taylor (re-
spectively known as 0,1, 2,3, 4,5,6,7
and 8), Slipknot, who affectionately re-
fer to their hard-core fans as “maggots,”
are returning to radio with “Duality.”
The single is our first look at the band’s
upcoming CD Vol. 3 (The Subliminal Vers-
es) and is Going for Adds at Active Rock =
and Alternative outlets. The Rick Rubin- Slipknot
produced album follows up the band’s
2001 albun, lotea, and is slated to hit stores on May 25. In anticipa-
tion of the CD's release, Slipknot will be performing “Duality” on
The Tonight Show With Jay Leno on May 17. “Don’t Get Close,” a B-
side from the upcoming album, is featured in the video game MTX:
Mototrax, along with their breakthrough hit “Wait and Bleed.” A
three-minute Slipknot video is featured in the game, as is a secret
character and bike that the band designed. The code to unlack the
secret character will be included on Vol. 3 (Tt Subliminal Verses).

Meanwhile, Seether will be visiting Rock, Active Rock and Al-
ternative radio with “Broken,” the latest track from the soundtrack
to the movie The Punisher. Singer-songwriter-guitarist Shaun Mor-
gan credits music for saving his life when he once contemplated sui-
cide, gun in one hand, guitar in the other. “It was suicide or the gui-
tar,” he says. “I picked the guitar and got rid of the urge to take my-
self out.” As for the single, Amy Lee of Evanescence fame appears
on this new version of “Broken” — the
original is contained on the band’s CD
Disclaimer. Seether will be touring with
Evanescence from May 20 to June 11.

She began her professional career
with a stint as a percussionist in Bryan
| Ferry’s band in the early ‘80s, then made
a name for herself as a solo artist with
- 1992’s “Damn [ Wish I Was Your Lover.”

Sophie B. Hawkins Now Sophie B. Hawkins returns to ra-
dio with “Walking on Thin Ice,” which
is Going for Adds at AC. The single is from Hawkins’ upcoming
release Wilderness, which also serves as her first independently re-
corded and released album. In other Hawkins news, the singer will
be appearing in two upcoming films: She will play the part of fessi-
ca Simpson’s character’s mother in the Texas Rangers baseball film
Walk On, and she also has a role in the movie West Menphis 3, star-
ring Bill Macy and Gina Gershon. Hawkins’ current tour will take
her to markets in the South and on the West Coast through the end
of April and to the East Coast in May.

Swedish imports The Cardigans arrive at Triple A next week with
“For What It's Worth,” from their upcoming album Long Gone Be-
fore Daylight. The band will embark on the Davhght Breaks Tour May
8, their first U.S. tour in more than five =
years.

Intemational superstar Anastacia will |
deliver “Left Outside Alone” to Pop and |
Hot AC. It’s the lead single from her self-
titled third album. Glenn Ballard, Dallas
Austin and Dave Stewart all worked on
the CD, which was recorded last year
while Anastacia_ was recovering from
breast cancer. Though recording the al- Anastacia
bum proved to be difficult, Anastacia
found a silver lining in her ordeal. “Art is, in fact, really wonderful
when suffering is involved,” she savs. “There is just no getting
around the fact that some of the greatest writers, poets and musi-
cians have done their finest work under stress. I guess that at some
point [ might feel different, but right now, for me, I'd prefer not to
make this a habit.”

GOING FOR ADDS

R&R April 16, 2004
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Week Of 4/19/04

CHR/POP

ANASTACIA Left Outside Alone /Epic)
CALLING Our Lives (RCA/RMG)
MERCYME Here With Me /NO/Curb)
TWISTA Overnight Celebrity (At/antic)

CHR/RHYTHMIC

BABY BASH Sexy Eyes (Da Da Da Da) (Universall

DON YUTE f{YING YANG TWINS Row Da Boat
(Stp-N-Skde/Prionity/Capitol)

JUVENILE Slow Motion {Cash Money/Universal)

METHOD MAN HBUSTA RHYMES What's Happenin'
(Def Jom/DJME)

TARRALYN RAMSEY Baby U Know
(CasablancalUniversal)

URBAN

DON YUTE f/YING YANG TWINS Row Da Boat
(Stip-N-Slide/Priosity/Capitol)

METHOD MAN f/BUSTA RHYMES What's Happenin’
(Def Jam/IDJME?
MOBB DEEP Got It Twisted (/ive/Zomba)

TARRALYN RAMSEY Baby U Know
{Casablancallniversal)

YUNG WUN fiBMX, LIL FLIP & DAVID BANNER
Tear It Up (/RS

URBAN AC

AL GREEN Rainin’ In My Heart (Blue Note/EMC)

MARIO WINANS f/ENYA & P. DIDDY | Don’t Wanna
Know (Bad Boy/Universall

MARY J. BLIGE It's A Wrap (Geffen/

COUNTRY

CLINT BLACK The Boogie Man (Equity)

MARY CHAPIN CARPENTER What Would You Say
To Me (Columbia)

McHAYES Tulsa Time Universal South)
PATTY LOVELESS | Wanna Believe (Fpic/
TERRI CLARK Grls Lie Too (Mercury)
TRACE ADKINS Rough & Ready (Capitol}

AC

SOPHIE B. HAWKINS Walking On Thin lce (Trumpet Swan)
WILSON PHILLIPS Go Your Own Way (Columbia)

HOT AC

ANASTACIA Left Outside Alone /Epic)
DIDO Don't Leave Home (Arista/RMG)

DONAVON FRANKENREITER flJACK JOHNSON Free
(Brushfire/Universal)

SMOOTH JAZZ

AL GREEN Rainin" In My Heart (Blue Note/EMC)
CHRIS BOTTI Back Inta My Heart (Columbia)

GLADYS KNIGHT f/EDESIO ALEJANDR Feelin’ Good
{Vacilon) (Pyramid)

JEFF LORBER Uncle Darrow's Varada)

ROCK

i,

BRIDES OF DESTRUCTION | Don't Care (Sanctuary/SRG/
DARKNESS Growing On Me (Must...Destroy/Atlantic)
SEETHER fIAMY LEE Broken (Wind-up/

ACTIVE ROCK

AUF DER MAUR Followed The Waves {Capitol)

BRIDES OF DESTRUCTION ! Don't Care (Sanctuary/SRG/
DARKNESS Growing On Me (Must...Destroy/Atiantic/
SEETHER f/AMY LEE Broken (Wind-up)

SLIPKNOT Ouality {Roadrunner/{DJMG)

ALTERNATIVE

AUF DER MAUR Followed The Waves /Capitol)
DARKNESS Growing On Me (Must...Destroy/Atlantic)
SEETHER f/AMY LEE Broken (Wind-up/

SLIPKNOT Quality (Roadrunner/I0JMG)

STORY OF THE YEAR Anthem Of Our Oying Day
{Maverick/Reprise)

TRIPLE A

AL GREEN Rainin’ In My Heart (Blue Note/EMC)
CARDIGANS For What It's Wasth (Koch/

GOMEZ Silence (Hut/Virgin}

INGRAM HILL Will | Ever Make It Home /Hollywood)
JAMIE CULLUM All At Sea (GRP/VMG)

JERRY GARCIA & DAVID GRISMAN Been All Around This
World fAcoustic Discs)

MICHAEL TOLCHER Mission Responsible (Jctone/
AMY FARRIS Anyways (Yep Roc)

GURF MORLIX Cut ‘N Shoot (Blue Corn)

LORI McKENNA Bittertown (Signature Sounds/

R&R's Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds
is e-mailed each week to participating radlo and record exccutives. For more info, contact Greg Maffei at
gmaffei@radioandrecords.com.
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A Voice From The Other Side

Record vet Tom Kent says it’s time to reinvent

t's been said that you're not really part of the music
industry unless you've been laid off or fired at least three
times. That doesn’t make it hurt any less every time it
happens, especially given the massive upheavals that
have been shaking the record business over the past few

months.

We were all shocked by the news that
Elektra Entertainment Group — a main-
stay that we thought would outlast the
Earth itself — was basically closing up

shop in its merge into Atlantic, and the
additional layoffs at other labels that came
on Black Wednesday felt like a one-two
punclt to the stomach.

| Get In Touch

information where possible.

Jeff Bachmeier, Minneapolis LPM
Monte Bailey, Northeast Urban LPM

Scott Burton, VP/Promotion

Bill Carroll, VP/Alterative Promotion
Jim Cortez, Boston LPM
Diana Davis, Urban LPM

Joe Hecht, VP/Crossover Promotion
Tanya Howell, Assistant Sr. VP

Lisa Jefferson, VP/Publicity

Tom Kent, Cleveland LPM

Mike Kelly, VP/Urban Promotion
Corey Llewellyn, Urban LPM

Patti Martin, Houston LPM
Cindy Mata, Miami LPM

Larry Max, Sr. Dir./Video Promotion
John McFadden, Atlanta LPM/
National Dir. of Field Promotion
Erik Mendelson, New York LPM

Pat Milanese, Philadelphia LPM

Michelle Murray, VP/Marketing
Richard Nash, Sr. VP/Urban
Ken Pittman, Los Angeles LPM

Jessica Pomerantz,
Asst. to Lisa Micheison-Sonkin
Josh Pool, Assistant VP

Here is a list of some of our industry friends who were dis-
placed due to label consolidation. We've included contact

Joel Amsterdam, VP/Press & Artist Development  jamsterdam@att.net
Michelle Babbitt, Sr. Dir./Adult Promotion
Lucy Barragan, National Dir./Crossover

Lucy Barragan, National Mix Show Promotion

George Cappellini, VP/Rock Promotion

Jenny Dedes, VP/Promotion & Marketing Asst.
Mike DePippa, National Dir./Alternative
Lida Galka, Northern California Regional

Cord Himmelstein, Sr. Dir./Crossover Promotion
Earl Jackson, West Coast Urban LPM

Keith Jenkins, National College Promotion

Rodolfo Lopez-Negrete, VP Assistant
Michelle Madison, VP/Urban Promotion

Lisa Michelson-Sonkin, VP/AAA Promotion

Michelle Miller, VP/Promotion Assistant

oshelly1 @yahoo.com
805-701-3340
952-941-0291
917-593-6889 or
monte.bailey@verizon.net
661-257-9050

sbbears @ hotmail.com
or 773-255-8905
201-541-8201
917-282-8578
978-363-5239

jennyjukebox @aol.com
j opa @ .com
lidagalka@aol.com or
415-751-3369
201-541-2431
nychits@aol.com
917-741-8740
310-200-2658
lovumummy @ aol.com
914-806-0690
440-838-5789 or
tktomkent @aol.com

917-337-3614,
866-599-0186 or
cl@digiwaxx.com
ronchin@aol.com
323-292-5258 or
maddogmm@aol.com
281-493-3007
305-799-9229 or
cindymata3@hotmail.com
212-570-5141

770-552-1809
732-463-9638
lisasonkin @yahoo.com
or 917-359-5697
pmilanese @ aol.com or
856-753-5544
vue1@aol.comor
917-370-7489

mzmgee @hotmail.com
mash @tmail.com
kenpittman @tmail.com
or 818-500-0673

starblind@aol.com

323-229-2998 or

Joshuapool@comcast.net
Continued on Page 32

Below is a letter from former Elektra
Miduwest veteran Tom Kent, giving his
take on the state of the music industry.
Also int this column we've included a fairly
up-to-date list of names and contact
information for many of our industry
friends who were displaced due to consol-
idntion. Please take the time to reach
out and offer your support to them. If you
have any names or information to add,
please contact me or my evil twin, RER
Associate Radio Editor Keith Berman, at
kberman@radioandrecords. com.

“Many labels
are now paying
for the sins of
the corporate
bureaucrats who
turned the
canvas of
artistry into the
cash registers of
greed.”

Letter To The Editor

After 53 years as a record compa-
ny, Elektra closed its doors. The com-
pany that Jac Holzman started at 19
back in 1950 has now become nothing
more than an imprint and a memory.

For the past 14 years, I've been the
Midwest Regional Promotion Manager
in Cleveland for Elektra. It was an in-
credible run. I'm most thankful to
have worked with so many wonder-
ful and talented individuals who have
helped shape the music of today and
yesterday. Many labels are now pay-
ing for the sins of the corporate bu-
reaucrats who turned the canvas of
artistry into the cash registers of greed.

In a recent R&R AC column, Mike
McVay spokeabout the idea that radio
needs to reinvent itself. ] would add
one caveat: The record industry needs
the same type of reform. The model is
broken. After all, why would a con-
sumer want to purchase something
when they can get it for free,

Conversely, all the music radio plat-

My Format?

issues in a positive light.
Where's the pop music? Should
it be called CHR/Pop or CHR/Hip-
Hop? Where's the personality?
The incredible shrinking talent
puddle. Where’s the line on
indecency? It's hard to hit a
moving target. We'll also address
building compelling content while
trying to stickle to leaner budgets,

com.

CHR/Pop: Dude, Where’s

Today's challenges for CHR seem daunting, but all is not
grim. The panelists at the “CHR/Pop: Dude, Where's My
Ratings” session at R&R Convention 2004 will discuss the

satellite radio and other distractions. Register at www.radioandrecords.

forms are built on one scenario: Play
the best music, and people will use
your product. That model is broken
and needs to be reinvented. Radio
cannot survive on being a jukebox.
Listeners now have the Internet,
iPods, videos, DVDs, CDs, satellite ra-
dio and so many other options, and
radio has become just another choice.

Is it any wonder that listenership is
at an all-time low? Of course, music
is important on music stations, but
there have to be more compelling rea-
sons for people to use your product.
The solution to both the radio and
record industries’ survival is quite
simple: It can’t be just about money.

When you build your house on the
sand foundation of money, the house
and its foundation will be washed
away when the storms come. This
business needs a higher purpose than
money. What about delivering some-
thing of true value to listeners and
consumers?

Record labels can’t continue in the
current $18 CD scenario because it
doesn’t work anymore. Radio can’t
survive on 18 minutes of spots an
hour and the same six songs rotating
every 90 minutes with card readers
doing generic breaks three times an
hour.

Ontherecord side, people are steal-
ing what they want because the record
companies stole from them first. For
the most part, I believe that’s why
they have no conscience when it
comes to downloading. The record
companies put maybe one or two
good songs on a 12-song CD and
charge $18 for it. There are too many
other places people can spend their
entertainment time and money. Radio
and records both need to reinvent
themselves.

Eighteen months ago I started a
syndicated radio show with my part-
ners, Larry and Susan Thompson. We
wanted to reinvent the 35-54-year-
old adult music format. My percep-
tion of the format at the time was that
it was old-sounding, stale and not
very exciting.

We introduced a program called
Hall of Fame Coast to Coast, which
host. We have succeeded as a small
company offering something unique
and compelling in the current corpo-
rate landscape.

The solution for the record indus-
try is not a simple one, but correcting
the problem can begin with some sim-

www americanradiohistorvy com

ple ideas. All labels should universal-
ly cut the price of CDs to a maximum
of $10 and charge a buck per down-
load. Use free downloads for artist de-
velopment through teaser campaigns
to pre-sell new artists.

Embrace the Internet, and make it
the sticky part of your marketing
strategy. Create more synergy with
radio, records and retail. Make the
local and regional promotion person
the mayor of his or her market, giv-
ing them total autonomy in the
street.

“All labels should
universally cut
the price of CDs to
a maximum of $10
and charge a buck
per download.”

Listen to your local reps. They are
your eyes and ears to what's going on
at radio and retail. Make them first
instead of last in your marketing strat-
egy. Do what the Japanese did years
ago to knock off the American auto
industry: Push responsibility to the
lowest level.

Turn the model completely upside
down. Go the other direction. You will
see the same type of results. When the
guy in the street or on the assembly
line can make decisions about quali-
ty control right there, you will see
immediate and discernible positive
results, both at radio and records.

Tom Kent is a radio and records veter-
an. In addition tospending 14 years at Ele-
ktra, he has programmed and been on-air
at WLS/Chicago, WAVA/Washington,
KLIF/Dallas, WIXY/Cleveland and
WIBG/Philadelphia. Hall of Fame Coast
to Coast, his syndicated show, is heard in
80 markets natiomwide.

The views expressed in a letter to the
editor are those of the writer only. The writ-
er is solely responsible for the content. R&R
reserves the right to edit letters.


www.americanradiohistory.com

ON-AIR

* Easy Click-&-Play
Internet radio stations

* New music by format
POWERED BY
LIVE @.com MUTE .E“ ,I llllll. o All music in power
rotation
?I_ motion: - *Radio “Guest EJs” join
B e 15, it on the ai
S ONSIFEUHEAMINCH
v Programmers * The best and newest
—ieT e bits from top market

;-';; BEEUYEARIIICES stations by format

> NMew Hlusic Roiated Every Monti

> M1 Sunys 10 Pouysd idvinilun

BE Ty b ed <y o F=RT TR, -
E P ) ~ [ \
= N ,_jl:_l,‘ T i..",' ,z,,.!-_. 2 l_"j:_,,__ﬂ..f__ _l"- st sk i

= -_.:} . = 1) =k -"_é-'é _';;'. il Lo

F&AddS‘"hls Mot Cens;red By The‘FCC

For More Information And To Get Your Priorities ADDED To R&R GFA RADIO Playlists,
Please Contact: Greg Maffei at 310-788-1656 or gmaffei@radioandrecords.com

WwWWW americanradiohistorv com


www.americanradiohistory.com

29

s rowere[]
@) CHR/POPTOP50 MEDIABASE

© April 16, 2004

VK WE  ARST TITLE LABEL(S) v pUATS AJ%E‘%E e T Most Added’
1 o USHER fILUDACRIS & LIL’ JON Yeah (LaFace/Zomba) 8879 +122 746795 12 115/0 www.rradds.com
3 e MAROON 5 This Love /.Ut'tﬂl'le/J/ﬁM[fl 8798 +453 740106 12 12410 I e, A0
2 3 BRITNEY SPEARS Toxic WiveiZombal 8160 30 678271 15 12300 |\ puu kmavirz Whero e WeRomin? g »
4 4 EVANESCENCE My Immortal (Wind-up) 6843 667 576776 17 123i0 MIS-TEEQ Scandalous (Reprise/ 2
5 5  JESSICA SIMPSON With You (Columbia) 6314 -447 506684 21 118/0 USHER Burm Ilafa'ce/Zomlzal . ) 1
6 @ CHINGY One Call Away (DTP/Capitol 5772 +16 411082 10 1110 :f::'l‘::i"vls' ITls:i'r'l,'l"sl:l";:"‘2/‘;’,;6’/”’/""’""" ::
u
11 @  DI2HIEMINEM My Band (Shady/nterscope) 5208 +935 430260 5 TI5I1 | gy uncon G heVerge (S Gl 9
8 o J-KWON Tipsy (So So Def/Zombal 5180 +647 391796 8 10813 | Jay-z Dirt Off Your Shoulder (Roc-A-Fella/iDIME) 16
14 o HOOBASTANK The Reason f/sland/iDJMG) 4726 +830 318298 7 1182 | SUGABABES Hole In The Head finterscape/ 15
7 10 OUTKAST The Way You Move (LaFace/Zomba) 4561 529 315675 21  118/0 ::ﬁum'#:::fm g_"il"l""";ls';:d"”;; »’fg}" BoylUniversal :;
13 @ CASSIDY fIR. KELLY Hotel (/AMG/ 4257 492 326314 11 1072 itlow
9 12 LINKIN PARK Numb (Warner Bros.) 4080 430 331036 20 114/0
22 @ BEYONCE' Naughty Girl (Columbia) 4043 +1187 314392 4 11812
12 14 NICKELBACK Someday Roadrunner Records/IDJMG) 4031 216 305501 28 122i0
18 @ JESSICA SIMPSON Take My Breath Away (Cofumbia) 3949 +462 383175 6 11712 Most
16 16 JET Are You Gonna Be My Girl (Atlantic) 3681 68 271945 10 11610 I dPI
10 17 HILARY DUFF Come Clean (Buena Vista/Holywood) 3643 828 288160 13 1sp | FA€rease ays
20 @ AVRIL LAVIGNE Don't Tell Me {Arista/RMG) 3360 +156 226479 6 11942 Tg"‘vL
ARTIST TIE LABEL(S) NCREASE
21 @ BLACK EYED PEAS H-(-.‘y Mama (A&M/Interscope) 3193 +234 259115 12 113 BEYONCE' Naughy Gil (Calumbi) 18
17 20 SHERYLCROW The First Cut ls The Deepest (A&Miinterscape) 3135 613 222358 18 104D | youep e 1030
23 @ KIMBERLEY LOCKE 8th World Wonder (Curty 2859 +133 155757 1" 1061 D12 fIEMINEM My Band (Shady/interscape/ +935
15 22 SARAH CONNOR Bounce (Epic) 2814 11019 133891 13 117/0 M. WINANS HENYA & P. DIDDY | Don't... (Bad Boy/Universall +908
28 €D  M.WINANS fENYA & P. DIDDY | Dor't Wanna Know (Bad Boy/Universa) 2679  +808 262738 3 94j13 | MOOBASTANK The Reason isand/MG) CLEL
J-KWON Tipsy (Sa So Def/Zombal +647
30 €@ USHER Bum (LaFace/Zombs) 2674 +1030 232495 3 10228 | Jpcior SIMPSON Take My BeathAway okimbial 4462
24 @ SWITCHFOOT Meant To Live (Red Ink/Columbia) 2515 +160 161492 14 10212 | MAROONSS This Love (Dctonel/iAMG) +453
26 @ BLINK-182 | Miss You (Geffen) 2476 +288 182134 6 108/6 SEAN PAUL I'm Still In Love With You (VP/Atlantic/ +362
25 27 3DOORS DOWN Away From The Sun (Republic/Universal) 2187 163 123152 8 g5/ | SUGABABES HoleInThe Head finterscope/ —
29 @ THREE DAYS GRACE (| Hate) Everything About You (/ive/Zomba) 1632 +50 62943 8 982
27 29  TWISTA fI[KANYE WEST & JAMIE FOXX Slow Jamz (At/antic) 1571 492 87221 14 100/0
37 @ OUTKAST Roses fLaface/Zomba) 1318 +185 83185 5 80/11
40 @ SEAN PAUL I'm Still In Love With You (VP/Atlantic) 1292 +362 202204 2 1122
kil 32  NICK CANNON Gigolo (five/Zomba) 1197 333 74643 15 92/0 Ne w &Active
38 @ ROONEY I'm Shakin’ (Geffen/ 1189 +73 87670 7 6811
39 €D YELLOWCARD Gcean Avenue (Capitol 1188 +166 56270 3 9210 | GAVINDEGRAW Don't Want To Be L/AME)
36 €D FIVEFORFIGHTING 100 Years Aware/Columbia) 1182 +6 581368 6 G50 ;‘3;'::; :3l:';‘:‘a'T:e‘"‘|“’":'”5';" :"d’;
) ole In The Head (interscop
43 @ JAY-Z Dirt Off Your Shoulder (Roc-A-Fella/iDJMG) 1128 +21N1 84919 2 56/16 Total Plays: 528, Total Stations: 62, Adds: 15
32 37  DARKNESS 1 Believe In A Thing Called Love (Must...Destroy/Atlantic) 1032 408 35587 7 75/0 CHRISTINA MILIAN Dip it Low disiandiBIMG)
35 38  MURPHY LEE f/JERMAINE DUPRI Wat Da Hook Gon Be fFo’ ReelfUniversall 991 -160 67690 17 550 Total Plays: 483, Total Stations: 47, Adds: 13
44 @ SIMPLE PLAN Don't Wanna Think About You (Warner Bros.) 987 +133 48190 3 66/1 LOS LONELY BOYS Heaver! (Or/Epic/
46 @ UZPHAIR Extraordinary (Capitol 967 +157 43333 2 705 ;"éa"":"s‘; 4;9' I“‘Ta' ;‘3""’;;3?'/ L3y
: LER.D. She Wants To Move (Viigin
4 @ TOBY LIGHTMAN Devils And Angels /Lava/ 958 +43 45685 4 64/0 Total Plays: 405, Total Statons: 39, Adds: 3
33 42 FRANKEE F.U.RB. Maro/ 944 389 58255 6 230 | yyuiE MINOGUE Red Booded Woman ol
48 @ CHERIE I'm Ready fLava/ 853 +102 39552 2 15 Total Plays: 387, Total Stations: 30, Adds: 3
34 44 KANYE WEST Through The Wire (Roc-A-Fella/lDJMG) 808 423 55758 10 560 FINGER ELEVEN One Thi"!l./m'ﬂdﬂﬂ/
@  J0J0 Leave (Get Out) (BlackGround/Universal) 760  +138 38174 1 60/10 I"o‘sa's":TY;"?:-"T;’“l' s‘a;;',":f:' “;’:; ‘WMI
ell In Love Witl oy (S-Cun
49 46  LUDACRIS Splasl‘ Waterfalls (Def :/am South/iDJMG) 702 .22 45254 3 25j0 Total Plays: 359, Total Stations: 27, Adds: 4
45 47  LIMP BIZKIT Behind Blue Eyes (Fl/interscope) 698 151 39108 16 4810 | pErev pABLO Fresk A Leek LiveZomia
42 48  NELLY Work It (Remix) (Fo’ Reel/Universal) 693 -188 45746 1" 4410 Total Plays: 353, Total Stations: 19, Adds: 6
50 @ G UNIT f{JOE Wanna Get To Know You f/nterscape/ 681 +14 42178 3 26/0 K. WEST £/S. JOHNSON All Falls Down {Roc-A-Fella//DIMG)
47 50  YING YANG TWINS fiLIL' JON & THE EASTSIDE BOYZ Salt Shaker (TV7)677  -130 33788 12 45/0 Total Plays: 335, Total Stations: 23, Adds: 8
124 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week g q g
of 4/4-4/10. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is Detailed station playlists for all R&R
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporters are available on the web at
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week .
increases in totaf plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each stationis assigned an AGH number. www.radioandrecords.com.
Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc.
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WG WX ARTIST TITLE LABEL(Y) S PLATS AB(%‘.’E: T e Most Added’
1 0 MAROON 5 This Love (Octone/JIRMG) 3002 +48 71738 13 48j0 www.rrindicator.com
2 2 BRITNEY SPEARS Toxic {ive/Zomba) 2809 99 67407 14 43/0 ARTISTTITLE LABEL(S) ADDS
4 @ USHER fLUDACRIS & LIL’ JON Yeah (LaFace/Zombs) 2680  +57 62595 12 47)0 [ﬂi'z'f:i::‘c’#zdms /ﬂ:ﬂ"ﬁ/ N "
. ere Are We Runnin'? (Virgin/ 10
3 4 EVANESCENCE My Immortal (Wind-up/ 2445 -352 54306 19 46/0 USHER Burn fLaFace/Zomba) 9
5 5  JESSICA SIMPSON With You (Columbia) 2221 -86 52072 20 45]0 M. WINANS [ENYA & P. DIDDY & Don't... (Bad Boy/Universall 8
8 @  CHINGY One Call Away (D7P/Capitol) 1966 +22 46387 10 450 JAY-Z Dirt Ff Your Shoulder (Roc-A-Fella/iDSMG) 8
TRAPT Echo Warner Bros.) 7
13 0 HOOBASTANK The Reason //s/and//{]JMGl 1960 +381 43583 7 4811 SEAN PAUL I'm St In Love With You (VP/Adantic) e
6 8  HILARY DUFF Come Clean (Buena Vista/Hollywood) 1943 -228 44365 12 440 K. WEST #S. JOHNSON All Falls Down (Foc-A-Felia/i0JMG) 6
10 9 OUTKAST The Way You Move (Laface/Zomba) 1760 79 40730 20 45/0 YELLOWCARD Dcean Avenue (Capitol) 5
12 @  JET Are You Gonna Be My Girl (Atfantic) 1707 +48 37703 11 43p1 | DUTKAST Roses lafaceZombs) 4
LOSTPROPHETS Last Train Home {Columbia/ 4
8 11 LINKIN PARK Numb (Warner Bros.) 1696 241 38622 21 410 | SygaBABES Hokeln The Head (terscone) 3
7 12 SARAH CONNOR Bounce (Epic/ 1679 -308 37403 1 39/0 CHERIE I'm Ready (ava/ 3
14 @ D12 HEMINEM My Band (Shady/interscape) 1631  +183 35487 5  47/0 | CHRISTINAMILIAN Dip ht Low dsland/iDMG) 3
TWISTA Dvernight Celebrity (Atéantic/ 3
" 14 NICKELBACK Someday (Roadrunner Records/I0JMG) 1546 -145 36467 29 40/0
15 @ AVRIL LAVIGNE Don‘t Tell Me (Arista/RMG) 1507 +59 34247 6 46/0
17 @ JESSICA SIMPSON Take My Breath Away (Columbia) 1503 +167 34723 5 4810
20 @ BLACK EYED PEAS Hey Mama (A&Mi/lnterscape/ 1404 +176 33189 13 48/2
21 @  J-KWON Tipsy (So So DefiZomba) 1329 +174 30063 7 430
19 @ KIMBERLEY LOCKE 8th World Wonder (Curly 1308 +79 30958 13 41j0
18 20 3 DOORS DOWN Away From The Sun (Republic/Universal) 1243 -10 26760 10  40/0
25 @ BEYONCE' Naughty Girl (Columbia) 1234 +426 29799 3 4212
23 @ BLINK-182 | Miss You (Geffen/ 1142 +205 24222 6 a1
22 @ CASSIDY f/R. KELLY Hotel L/AMG) 1112 +128 25983 9 3942
16 24 SHERYL CROW The First Cut Is The Deepest /A&M/interscepe/ 1086 -357 25265 25 3200
26 @ SWITCHFOOT Meant To Live (Red (nk/Columbia) 871 +65 19172 12 im
30 @ THREE DAYS GRACE {I Hate) Everything About You {/ive/Zomba) 564 +123 12285 8 2912 M t
37 @ USHER Burn (L aface/Zomba) 557 +257 14136 3 36/9 I os d P I
36 @ M. WINANS f/ENYA & P. DIDDY | Don't Wanna Know (Bad Boy/Universal) 556 +248 13780 3 3418 ncrease ay S
. TOTAL
29 @ FIVE FOR FIGHTING 100 Yeals‘ {Aware/Columbia) 485 +32 12569 8 21/0 ARTSTTILE LBELE . cP;QXSs
34 @ SIMPLE PLAN Don't Wanna Think About You (Warner Bros./ 380 +60 8092 4 2511 BEYONCE' Naughty Girl (Columbia/ +426
33 31  ADELAYDA Not Tonight (Superkala) 360 4 6377 9 1410 HOOBASTANK The Reason f/sland/iDJMG) +30
. . USHER Bum {LaFace/Zomba) +257
% @ uzpHaR Extraordinary (Capital , 352 434 85354 ISZ | ANS GENYA & P.DIDDY | Do (ad Bayliersal +208
27 33 DARKNESS | Believe In A Thing Called Love (Must... Destroy7Atlantic) m -135 6984 9 a0 BLINK-182 | Miss You (Geffen/ +205
32 34 LIMP BIZKIT Behind Blue Eyes (Fijp/Interscope) 334 51 7628 20 9/0 D12 fIEMINEM My Band (Shady/interscape/ +183
39 €D OUTKAST Roses /laFace/Zomba) 313 +64 6280 4 2344 gl“ws::"rf" "g‘ss"eg x;:"’;g&”//ﬂwﬂﬂe’ +:;g
. . . N - psy {00 00 Ue +
40 @ SEAN PAUL I'm Still In Love With You (VP/Atlantic/ 310 +65 7104 3 22|16 JESSICA SIMPSON Take My Breath Away (Columbia/ 167
28 37  TWISTA f/[KANYE WEST & JAMIE FOXX Slow Jamz (Atlantic/ 294 N 6642 14 1410 CASSIDY /. KELLY Hotel (/AMG) +128
45 €D SUGABABES HoleIn The Head fnerscope) 291 +96 8579 2 283 m::fED:YSRGILACz ﬂH/atel Everything About You Liive/Zomba) +:l2]:
q 'm Ready /a3, +
41 @ PLUMB Boys Don't Cry (Curby) 287 +52 6086 4 22/0 CHRISTINA MILIAN Dip 1t Low (isand/UMG) +99
42 @ ROONEY I'm Shakin' (Geffen) 270 +43 5095 5 14)2 SUGABABES Hole In The Head finterscape/ +96
49 @ CHERIE I'm Ready flava) 256 +102 5562 2 19/3 LENNY KRAVITZ Where Are We Runnin'? (Virgin/ +31
| TRAPT Echo (Warner Bros.) +82
47 @ TOBY LIGHTMAN Devils And Angel's {Lava) 243 +58 4597 3 13N JAY-2 Dirt0ff Your Shoulder (Roc.A-Fala/l0JMG) W82
48 @ YELLOWCARD Ocean Avenue (Capitol) 236 +56 5637 2 20/5 KIMBERLEY LOCKE 8th World Wonder (Carty +79
44 @ BURKE RONEY Sounds Of The Ocean (R World/Ryka) 233 +32 3964 2 1110 SWITCHFOOT Meant To Live /Red Ink/Columbia/ +65
31 45  FRANKEE F.URB. Marro) 222 170 4358 5 10/ | SEANPAULTmStlln Love With You (VP/Atiantic] +65
) OUTKAST Roses {LaFace/Zomba) +64
@  JAY-Z Dirt Off Your Shoulder (Rac-A-Fella/iDIMG) 180 +82 5168 1 198 KYLIE MINOGUE Red Blooded Woman (Capito +61
43 47  NICK CANNON Gigolo (/ive/Zomba) 176 47 2878 12 10/0 SIMPLE PLAN Don't Wanna Think About You Warner Bros)  +60
@  CHRISTINA MILIAN Dip It Low /sland/iDJMG) 175 +99 5829 1 153 #::Hﬁﬂi:?lt'IGA':QAMT/ZHM[;’/ +::
. , R evils And Angels fLava, +
46 49 NELLY Work It (Remix) (Fo’ Reellliniversal) 148 41 31 10 5/0 USHER HLUDACRES & LIL' JON Yeah LaFace/Zombal 57
@ LENNY KRAVITZ Where Are We Runnin'? Virgin) 147 +91 2488 1 15/10 YELLOWCARD Dcean Avenue (Capital +56
" PLUMB Boys Don't Cry {Curd/ +52
50 CHR/Pop reporters. Songs ranked %ytgéa&pmi;og tg:';rr%l:y week of Sunday 4/4 - Saturday 4/10. DEL Careless Whisper (MSC) +49
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Chico, CA is a diverse college town
with a melting pot of all types of mu-
sic. Pop, alternative and urban have
always worked well for KLRS (Colors
92-7). Our top testers this week
are: Britney Spears’ “Toxic,” Evan-

X With
Eric Brown

PD/MD, KLRS/Chico, CA escence’s “My Immortal,” Linkin Park's

“Numb,” OutKast's “The Way You

Move” and Jessica Simpson’s “With You.” Hot phone
records are: Blink 182’s “I Miss You” and D12 featuring
Eminem’s “My Band." New songs that are taking off for
¥ | us are Avril Lavigne’s “Don’t Tell Me* and Sarah
Connor’s “Bounce.” I'm also feeling good about Kim-

] berly Locke’s “8th World Wonder” and 3 Doors Down’s
It's an exciting time for Top 40, with both

| e /
“Away From the Sun.”
established and up-and-coming artists. The key to the format's suc-
cess is balance and making sure that our music recipe is heard every
quarter hour. Thankyouverymuch!

Usher featuring Ludacris & Lil
Jon claim the top spot on R&R'’s

CHR/Pop

CHR/Pop chart for a second week in a
row, with “Yeah" (LaFace/Zomba). Ma-
roon 5 are hot on their heels, as “This
Love” (Octone/J/RMG) rises 3-2* ... D12

LT

ON-THE)

b L ! i

- m—

' . ! '

featuring Eminem break the top 10, as RA D ﬁ 0
“My Band” (Shady/Interscope) jumps T— _

11-7* ... Hoobastank also crack that magical barrier, vaulting 14-9*
... Beyonceé's been a “Naughty Girl” (Columbia), but it pays off for her

— the song rockets 22-13" and claims Most Increased Plays with an
additional 1,187 spins ... Black Eyed Peas’ “Hey Mama”" (A&M/
Interscope) goes up 21-19" ... Former American I/dol Kimberley
Locke's “8th World Wonder” (Curb) climbs 23-21* ... Mario Winans
featuring Enya & P. Diddy vault 28-23* with “I Don't Wanna Know”
(Bad Boy/Universal). They're followed by Usher’s second appearance
on the chart, with “Burn,” which rolls up 30-24~ ... OutKast smell sweet
“Roses” (LaFace/Zomba), as the song jumps 37-30“. Right behind
them is Sean Paul's “I'm Still in Love With You” (VP/Atlantic), which
flies 40-31* ... Rooney’s “I'm Shakin™ (Geffen) floats up 38-33*... Jay-
Z brushes “Dirt off Your Shoulder” (Roc-A-Felia/IDJMG) for a 43-36*
climb ... Most added: Lenny Kravitz, with 28 adds ... One chart de-

DU O SIS NiSTEeh: — Keith Berman, Associate Radio Editor

\\\\\\\

(T
!

il

111
W Pty

3

\\§
AV,

\

srmist: Cherie

LageL: Lava
By MIKE TRIAS/ASSOCIATE EDITOR

he U.S. has always made stars of for-

eign musical acts. Though we usually
import acts from the U.K.. in recent years
artists from Canada. Australia and Latin
America have been getting into the mix.
Though Cherie is not from any of these ar-
eas. perhaps the French native will lead
the way for her countrymen to fully invade
U.S. airwaves.

Born in Marseille, the 19-year-old
Cherie has already made a huge impact on
France's musical scene. The young vocal-
ist began singing professionally at age 9.
She quickly improved her skills and her
standing in the scene, winning the French
National Vocalist award when she was
only 12. Recalls Cherie of her early years,
“l was always singing; I don't remembey:
a time when | was not singing. | sang for
my parents, for my family, for my friends
at school. Music is the way to communi-
cate what you feel inside, what'’s in your
heart. It is the same in any language.”
Cherie is definitely one who knows that
music is the same in any language. Be-
sides singing in her native French, the vo-
calist is also able to communicate through
song in English. [talian and Spanish.

Though one can hear a slight hint of her
accent in “I'm Ready.” the first single from
her upcoming self-titled debut, it only adds
to the richness of her alto voice. The result
18 a sound that sets her apart from most
of today’s other pop princesses, with whom
Cherie will have to compete. Think Chris-
tina Aguilera’s confidence and mature tone
and Mandy Moore’s demeanor mixed with
a little blue-eyed soul (though she appears
to have brown eyes).

“I'm Ready” is the vehicle on which
Cherie hopes to ride into the spotlight. Her
team has already paved a large path to
mainstream radio through various means
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of increasing familiarity. The guitar lick
featured prominently in "I'm Ready” is
taken from Foreigner's “Urgent” (in fact,
for one of her stateside debut perfor-
mances. in New York, Cherie was joined
onstage for “I'm Ready” by Foreigner lead
guitarist and co-founder Mick Jones). "I'm
Ready” has also appeared in many high-
profile outlets — it was the main-title song
from the Disney film Confessions of a
Teenage Drama Queen, starring Lindsay
Lohan. and was also featured on an epi-
sode of the WB's Charmed.

The song’s placement in these projects
is perfect. considering that teenage girls
can easily embrace its upbeat, coming-of-
age feel. a theme that also mirrors where
Cherie seems to be in life right now. “The
song 'I'm Ready’ is really about me.” she
says. “I'm ready for love and life and all
that it has to offer.”

Cherie herself will be hitting television
screens soon. The single’s video was re-
cently shot with director Liz Friedlander,
who has worked with such high-profile
acts as Kelly Clarkson, Avril Lavigne and
Simple Plan.

Cherie is currently in the process of fin-
1shing up the album. which 1s slated to ar-
rive in stores on June 8. She had a lot of
help in making sure her debut CD makes
an impact. Contributors include Corey
Hart, Rhett Lawrence (Mariah Carey.
Kelly Clarkson), original Queen drummer
Roger Taylor, Natasha Bedingfield (sister
of Daniel Bedingfield), Mark Taylor (Cher,
Andrea Bocelli), Kara Dioguardi (Josh
Groban. Celine Dion) and Cliff Magness
(Avril Lavigne).

- P’LL FLY YOUR COLORS!

FEISTY? FRESH? FUNKY?

She’s a listener with the power to help
you during ratings. Give her a station
decal from Communication Graphics
and watch your ratings soar!
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America’s Best Testing CHR/Po, 4
TETHEMUSIE  songs 12+ For The Week Endln,; 4/16/04 RR CHR/POP TOP 30 poweren[T]
roweneITa WEDIABSE CANADA MEDIABASE
Wom. Wom. Wom.

Artist Title (Label) TW LW Famil. Bun 12-17 18-24 25-34 W WS aansr e wsas AN {5 U RTITAL S
MAROON 5 This Love [Dctanell/RMG] 429 438 95% 24% 429 418 441 = 1 USHER fLUDACRIS & LiL' JON Yeah (LaFace/Zombs) 588 - To1212
USHER fiLUOACRIS & LIL JON Yeah flaface/Zombal 418 393 97% 28% 435 404 4.16 = 2 MAROON 5 This Love (Octong//RMG) 486 - 1 1212
HOOBASTANK The Reason f/sland70/MG) 410 403 69% 9% 428 411 420 = 3 BRITNEY SPEARS Toxic i/va/Zombal 467 - 1 1313
EVANESCENCE My immortal (Wind-up) 403 409 98% 36% 402 425 404 = 4 < AVRILLAVIGNE Don't Tell Me {Arista/AMG) 439 - 1 1212
SWITCHFOOT Meant To Live {Red Ink/Columbia) 403 401 5% 8% 427 409 379 = 5 BLACK EYED PEAS Hey Mama /A&M/interscope) 419 o 1 1313
3DOORS DOWN Away From The Sun (Republic/Universall 397 383 67% 13% 404 407 402 = 6 J-KWON Tipsy /So So DefiZombal 341 = 1 9/9
LINKIN PARK Numb (Wamer Bros.) 394 403 92% 36% 402 377 412 _ 7 ¢ GLENN LEWIS Back For More (v 335 o 1 10110
KIMBERLEY LOCKE 8th World Wonder (Curb/ 388 394 T77% 12% 382 383 380 = 8 BEYONCE' Naughty Girl (Columbia) 300 = 1 9/9
BRITNEY SPEARS Toxic ive/Zomba/ 387 389 99% 39% 376 396 385 — 9 M.WINANS f/ENYA &._ | Don't...Bad Boy/Universall 237 = 1 B
JESSICA SIMPSON With You (Columbia) 386 389 98% 43% 372 397 400 = 10 D124IEMINEM My Band (Shady/nterscope) 285 = 1 88
D12 f/EMINEM My Band (Shady/interscape) 384 385 8% 20% 415 384 372 = 11 & KESHIA CHANTE Bad Boy (independent/ 273 - 1 m
NICKELBACK Semeday (Roadrunner Records/IDJMG) 376 393 96% 44% 364 376 381 = 12 CHINGY One Cali Away (OTF/Capitol) 267 = 1 9/9
BLINK-182 | Miss You (Geffen/ 3.68 ~- 83% 18% 405 348 361 = 13 % FEFE DOBSON Everything (island/0JMG) 265 - 1 8i8
BLACK EYED PEAS Hey Mama (A&M/interscope} 367 366 83% 23% 384 365 3INM - 14 EVANESCENCE My Immortal (Wind-up/ 259 - 1 12112
HILARY DUFF Come Clean (Buena Vista/Hollywood/ 366 379 9% 3% 347 363 379 - 1 BLINK-182 | Miss You (Geffen) 257 - 1 10{10
SARAH CONNOR Bounce (Epic/ 366 377 88% 2% 379 344 369 - 16 HOOBASTANK The Reason disland/iDJMG) 249 - 1 8/8
S. CROW The First Cut Is The Deepest A&Miinterscope)  3.65 362 97% 44% 345 371 3N ~ 17 JET Ao You Goena Bs My Gl (detatics 246 S 110110
JET Are You Gonna Be My Girl {Atiantic/ 360 347 89% 28% 380 348 376 - 18 SARAH CONNOR Bounce /Epic/ 241 = 1 10010
JESSICA SIMPSON Take My Breath Away [Columbia) 364 370 93% 24% 387 369 338 = 19 OUTKAST Roses [LaFace/Zombal 4 = 1 m
BEYONCE' Naughty Girl {Columbial 363 - 79% 1% 368 354 366 = 20 USHER Burn {LaFace/Zomba) 239 - 1 5/5
OUTKAST Hey Ya! (LaFace/Zombal 358 371 9% 65% 322 329 408 21 HILARY DUFF Come Clean /Buena Vista/Hollywood] 236 - 1 6I6
OUTKAST The Way You Move LaFace/Zomba/ 358 357 99% 55% 316 342 395 - 22 OUTKAST Hey Ya! {LaFace/Zomba) 226 - 1 1313
AVRIL LAVIGNE Don't Tell Me (Arista/AMG/ 357 363 76% 16% 361 351 361 23 EAMDN F**k it {| Don't Want You Back} (ive/Zomba) 222 S 1 1m
J-KWON Tipsy (So So DefiZomba) 352 342 82% 30% 376 333 365 - 24 % NELLY FURTADO Powerless... (DreamWorks/interscope) 221 = 1 9/9
CHINGY One Call Away (OTF/Capitol) 347 352 88% 35% 358 347 355 - 25  CASSIDY R, KELLY Hotel (/AMG) 21 - 1 10010
EAMDN F**k It (| Don't Want You Back) (ive/Zomba) 344 334 93% 48% 358 329 333 = 26  NODOUBT it's My Life f/aterscape/ 209 = 1 n
CASSIDY fiR. KELLY Hotel L/AMG) 341 326 86% 35% 352 317 358 = 27 TWISTASIK. WEST & J. FOXX Slow Jamz (Atiantic) 204 = 1 6/6
NICK CANNON Gigolo (ive/Zombal 315 313 B4% 40% 337 293 312 - 28 % JACKSOUL Still Believe In Love findependent) 203 - 1 m
FRANKEE F.U.R.B. (Marro) 314 307 70% 29% 347 305 320 = 29  JESSICA SIMPSON With You (Columbia) 190 - 1 44
Tl sl s s 83 spndets ot verag sl st o s ona o 5. 1l vy much 5= o — 30 % ALANIS MORISSETTE Everything (Maverick/feprise 183 -1 &

very much). Total lamil of who the song. Tolal bum represents the number N ; N o 5 "
of respondents who said they are tired of heanng the song. Songs must have 40% familariy to appear on survey. Sample composition 18 Canadian CHR reporters. Monitored airplay data supplied by Mediabase F , adivision of Premiere Radio Networks.

is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music
preference. RateTheMusic.com results are not meant to replace caflout research. The results are intended to show opinions of
participants on the the internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for
local radio stations by calling 818-377-5300. RateTheMusic.com dala is provided by Mediabase Research, a division o Premiere

Songs ranked by total plays for the airplay week of 4/4-4/10. Bullets appear on songs gaining plays or remaining flat from
previous week. if two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.

15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R [

\ Radio Networks.

KCanconA ©2004, R&R, Inc.

by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. ¥ IndicatesJ
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323-871-5038
323-871-5352
323-871-5154

 Virg)

Steve Leeds, Sr. VP/Rock
Kathy Marchetti, Sr. Dir./Hot AC Promotion

Tomn Carolan, VP/A&R
Edie Fontiveros, West Coast LPM

Sara Castillo, TV & Press Representative
Alba Eagan, VP/Marketing

Jeff Backer, VP/Promotion

Paui Barrette, Regional Promotion Dir./East Coast
Steve Bartels, Sr. VP

Tone Capone, Carolina Regional Promotion
Lisa Coleman, National Field Promotion

Tikiya Crawford, Northeast Regional Promo
Laura Curtin, VP/Promotion

India Graves, Atlanta LPM

Letitia Jalal, Urban LPM

Chrissie Lindsey, VP/Operations

CeCe McClendon, Sr. VP/Urban Promotion
Develin Peet, Midwest Regional Promotion
Clifford Russell, West Coast Regional Promotion
Paul Witcoff, MW Regional Director

Rod Edwards, Urban West Coast LPM

Mark Boyd, Sr. VP/Urban Promotion
Michelle Jacobs

Kathie Romero

Mike Whited

':':‘.::'\\..

201-384-1609 or mthek @aol.com
603-437-3461 or jbgkathy @aol.com

323-445-2007 or recordchick @aol.com

818-209-3050 or sarazucar@yahoo.com
305-803-7112

954-341-4852
781-223-5490 or muzic51@hotmail.com
212-830-2283

917-689-2237 or licdream @yahoo.com

646-221-3947 or msmusic007 @tmail.com
917-853-6920
201-615-1427 or cmurda @imcingular.com

213-359-2503 or kippy @tmail.com

323-646-5084 or roddyrod6 @aol.com

310-871-9509 or markboydla @aol.com
818-645-9788 or jacobs @tmail.com
817-251-6369 or promoromero @aol.com
310-710-7465 or whited @tmail.com
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DONTAY THOMPSON

dthompson@radioandrecords.com

Pookie Entertainment

Will Raphael Saadiq reach new heights with his own label?

J
Grammy winner Raphael Saadiq has established
himself as a noted producer, songwriter and musician.
After experiencing success with groups such as Tony
Toni Tone and Lucy Pearl, he branched off as a solo
artist with his debut, Instant Vintage. Now you can add
“entrepreneur” to his list of titles, as he takes his
Pookie Entertainment imprint and makes it a full-time

production and management company.

Saadiq has always been into the
idea of having his own label. When
forming the group Lucy Pear], he
tried to put one together, -
but circumstances, in-
cluding the dissolution of
the group, prevented it.

“Before Lucy Pearl |
wanted to do it,” Saadiq
says. "I ended up doing
it with a partner who was
like the partner from hell.
Plus, 1 owed Universal an

€™

something, I should just start from
scratch and build it myself. I already
have a lot of listeners and fans. I fig-
1 ured that I'd start with
myself, and then I could
bring on other pecple
who need help too.”
Since starting Pookie
Entertainment, Saadiq
and staff haven't slowed
down, quickly building
the label's roster with
Truth, better known as

album. That was the In- Raphael Saadiq Truth Hurts, who had de-

stant Vintage record. | went back and
did that because ! didn’t want to
leave Universal with a bad reputa-
tion.

“I knew it was a record that they
required through different mergers,
and that’s never a good thing. I de-
livered that record, and I knew soon
after that I would be able to start
Pookie. I always had an entrepre-
neur type of feeling. I felt I was up
for the challenge.

“The way the record industry is
right now, I thought it was the per-
fect time. Actually, I started it before
the music industry started going to
hell. I felt that if I was going to build

livered a No. 1 single, “Addictive.”
Also onboard is Joi, who made her
debut in 2002 with the Universal re-
lease Star Kitty's Revenge. With both
these artists set to release albums
this summer, I spoke to Saadiq about
finally getting his company running
full steam and what we can expect
from Truth and Joi.

R&R: First of all, where did you get
the name “Pookie™?

RS: I could lie and put five on it
and be like, "Yeah, that's what my
buddies used to call me,” and [ have
said in a couple interviews my mom
might have called me that a couple

ON THE SET Taking a break from shooting the video for “Ready Now,” her
first release on Pookie Entertainment, Truth posed with label President Raphael
Saadiq and video director Fatima Robinson. Seen here are (I-r) Robinson,

Saadig and Truth.

of times, but it wasn’t my nickname
or nothing like that. In my neighbor-
hood there were a lot of thugs
named Pookie. And I had a pit bull
named Pookie. It was just some-
thing that’s been following me.

R&R: As a soulful artist yourself,
with Truth and Joi, you have signed sim-
ilar artists to your label. Is that the only
type of artists that Pookie intends to
work with, or will there be other sounds
on the label?

RS: I'll always deal with artistic
types. Joi's project s totally different
from what I would do, but she is
more of an artist like me. Truth is
more of a commercial artist. She’s
not like me at all. I don’t want the
label to be just what Raphael is,
want records th.at are going to sell.
Records like my records and Joi's
records, they’ll sell, but they're the
kinds of records you have to live
with and learn to love, and [ always
want to be able to embrace a record
like that. Wher Joi’s album comes
out in June or July, you will hear for
yourself that it’s an incredible
record.

R&R: What makes the Joi album hot?

RS: Every Joi album always has
alot of Joi in it, but this time she did
alotof stuff on her own. She actual-
ly started programming beats and
making her own beats. She played
guitar. She had a lot of time to get
into herself and get into who she
was. She had a couple of deals be-
fore this, plus sk.e sort of knew what
angle she wanted to take. I think it's
a whole different Joi, and I'm feel-
ing fortunate to be a part of that
project.

R&R: How much did you have to do
with the making of her album?

RS: She kind of complained be-
cause I really didn’t do much on the
record. [ did a couple of songs. On
some songs she did [ played guitar
or wrote some lyrics or sang some-
thing, but I wanted the project to be
more about Joi.

For every project that's on my la-
bel I want to do two or three things,
but with these projects, Truth’s and
Joi's, I didn’t really do much. I did
maybe two songs on Truth’s album,
and I did a couple of other songs
with different producers who work
with me, like Battlecat, Kelvin
Wooten — he did “Still Ray” on In-
stant Vintage — and The Wilson

CHRIRHYTHMIC
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Rhythmic Chitta Chatta

You want to understand the issues? Better be at the

Rhythmic session at R&R
Convention 2004. One of the
biggest concerns is how radio
is to remain creative and
entertaining with the FCC

of those fat-ass fines.
In this session we'll have an
open discussion with our audience

threatening to hand down one b

and panelists on how to avoid fines without making our stations sound
as boring as sitting through another tired-ass, boring convention
session! Next week we’ll have an update on the panelists. Register for
the convention at www.radioandrecords.com.

e

Brothers. They really don't call
themselves that now, but it's like
The Gap Band. They did some songs
for Truth.

I didn’t want to take Truth too far
away from where she was with Dr.
Dre, so [ sort of let everybody else
do that, and I kind of put my touch-
es on certain things that I did. I
didn’t want to make the projects
about me. I wanted them to be able
to stand on their own. I didn’t want
everyone saying, “Oh, that sounds
like Raphael.” I really want to build
a label with a lot of different music.

R&R: After Truth had success with
Dr. Dre and Aftermath, how did she
conte to be on your lnbel?

RS: Actually, Truth came to me to
do a couple songs. She was like,
“What are you doing with your la-
bel?” I told her what I'm doing. I'm
sort of asmall label —definitely not
Aftermath, but I'm building. T have
my own complex where I record,
and that was attractive to her. [ have
a lot of people who like Truth’s mu-
sic, too, so [ kind of had a staff of
people who could finish her album
and put it out. So she said, “I want
to be down with Pookie — is it
cool?” Isaid, “Let’sdo it. Let's make
it happen.”

R&R: What did you see in Truth that
made you want her to be one of the first
artists on Pookie?

RS: I always liked her voice. She
had a really strong voice. She was on
the radio a lot, and I felt it would be
a good record to come off of. If she
had a great record, people would lis-
ten to it. They would at least pick it
up and say, “Lets see what she’s
doing.” She put together a great
record. She put a lot of work into it.

R&R: Truth's album comes out Jjune
1. What songs stand out most to you?

RS: The first single is asong called
"Ready Now.” I like the song be-
cause it gives you a feel like "Egyp-
tian Lover.” It's like “Radioactive.”
It's real San Jose-ish. It's really
strong. It has a real good quality as
far as song arrangement. There’s
way more than one song on this al-
bum. People called Truth a one-hit
wonder, but she has way more than
one strong song on this album.
There are at least five or six.

R&R: What about you? When will we
hear another album from Raphael Saadig?

www americanradiohistorvy com

RS: After the playoffs I'm going
to start my album. I'm watching
some sports for a minute. [ like to get
away and just zone out. But I've
started on my record. At home in
Oakland, I'm Ray. This will be more
of a Ray album. It's going to be
Raphael Saadiq, but it's going to be
more of a Ray album. My next al-
bum will be a lot more commercial
than my last.

“I felt that if | was
going to build
something, | should
just start from
scratch and build it
myself. | already
have a lot of
listeners and fans.”

R&R: You've been doing music for
50 long and have gone through some ups
and downs. What inspires you and
makes you continue to deal?

RS: I just love music. Living in
Oakland and growing up in the East
Bay, it's either you love something
or you're going to jail. I love enter-
taining; I love technology, instru-
ments; and [ love music.

R&R: Do you want to shout out any
of your people?

RS: I want to shout out my boy
D’Angelo. My boys Mos Def, Sway
and Tech — all of my cats who have
been helping with the record compa-
ny. All the producers — Battlecat,
Kelvin Wooten from Whiskey Slew
Productions, Alonzo Jackson from
Heeba Jeeba Inc., Brian "B Dub” Wil-
son at Black Silver Productions, Or-
ville “O Allen” Allen from Plugz En-
tertainment and Joseph Herns. Also,
some of the writers who helped us
out: Taura Jackson, Casey Wilson,
Andre Wilson, Lionel Holoman and
Brian Randolph. Also my girl Lauren
at Def Jam and everybody who's
been down with the project.
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18 17 CASSIDY fiR. KELLY Hotel L/RMG) 2156 252 262086 24 730 | ARTST e wee INCREASE
17 18 EAMON F**k It (| Don't Want You Back} (five/Zomba) 1839 593 176046 20  G4j0 | USHER Bum dafaceZomba) +584
19 19 TWISTA fIKANYE WEST & JAMIE FOXX Slow Jamz (Atlantic) 1763 460 219367 19 80j0 :m’:::;";::;:y’m ;Z’a’%i ’ o
{26 @ PITBULLHLIL JON Culo (7VT) 1588 +457 147527 4 476 | TwiSTA Ovemight Ctrty (Aclnti 512
25 @  ALICIAKEYS if | Ain't Got You (J/AMG) 1535  +269 202020 G 6O/ | D12 H/EMINEM My Band /Shad/terscope) +467
20 22 OUTKAST Roses (LaFace/Zomba) 1466  -230 116178 8 680 | PITBULLALIL'JON Culo (7V7) +451
34 AMANDA PEREZ | Pray (Virgin) 1274 +538 93610 2 4814 t’f;‘ﬁﬂ:g’:;‘gﬁ;;:ﬂ’f@ﬁ%’;ﬂ " o
21 JENNIFER LOPEZ IR. KELLY Baby | Love U (pic) 1238 289 77471 9 380 | wEST S JOHNSON Al Fabls Down fRocA felalOMG)  +302
2 T.1. Rubber Band Man (Grand Hustle/Atlantic) 1213 233 117486 16 55/0 | PETEY PABLO Freek ALeek (fva/Zombal +am
2% BRITNEY SPEARS Toxic (ive/Zomba) 1140 138 128291 11 26/0
29 NB RIDAZ f/GEMINI So Fly (Upstairs) 1087 +210 65979 9 237
23 KANYE WEST Through The Wire (Roc-A-Fella/i0JME) 997 317 163544 19 58i0
32 JOE /G UNIT Ride Wit U (ive/Zomba) 831  +175 75820 4 536
33 DILATED PEOPLES f{[KANYE WEST This Way (Capital) 916 +188 79793 5 4gn | New & Active
37 YUNG WUN fIDMX , LIL' FLIP & DAVID BANNER Tear It Up (/AMG) 883 +253 56330 3 5706 | pcouanraian o ol vAdantc
3 CHRISTINA MILIAN Dip it Low (fs/and/i0JMG) 853  +100 112020 4 423 | Tota Plays: 328, Total Stations: 27, Adds: 6
28 RUBEN STUDDARD Sorry 2004 (//AMG) 850 -62 114643 15 450 YING YANG TWINS Whats Happnin! (7¥7/

£0506202050s00808:2035220

J0J0 Leave (Get Out) (BlackGround/Universal) 812  +112 59564 5 350 | Total Plays: 310, Total Stations: 37, Adds: 12
30 JAGGED EDGE What It’s Like (Columbia) 147 -86 44022 L] 40/0 ?B%li & Mj'[%v?u Dlog'l Want 11]?‘2% JB?t]IBoy/Uniwma#
39 DO OR DIE fTWISTA & JOHNNY P. Do U? Rap-4-Lo) 740 +128 37002 4 325 R°';ﬂ&": 'Pe‘"ale :";"Z'm ; g
3 a) ople (ive/Zomba,

27 FRANKEE F.URB. (Marro) 700 324 76103 6 MO | ot piays 257 Total Statios: 25 Adds 8
USHER Confessions Part 2 llaFace/Zan‘ma/ 666 +399 98274 1 8/3 MASTER P Act A Fool (New Mo Limit/ach)

36 BEENIE MAN f/MS. THING Dude (Virgin) 629 -9 136955 1" 25/0 Total Plays: 294, Total Stations: 17, Adds: 4

42 MR. VEGAS Pull Up (Delicious Vinyl/Geffen) 430 0 51976 3 24)2 AVANT Don't Take Your Love Away (Geffen/
NINA SKY Move Ya Body (Universal) 481  +119 133418 1 3330 | Total Plays: 278, Total Stations: 12, Adds: 0

38 M. LEE f{J. PHA & S. BROWN Luv Me Baby (Fo’ Reel/Universal) 447 173 33200 10 38/0 GHOSTFACE fIMISSY ELLIOTT Push (Def JamfiDJMG)

. . Total Plays: 269, Total Stations: 20, Adds: 0
YOUNG GUNZ Friday Night (Roc-A-Fella/\DJMG) 433 +226 47189 1 3718 CONWAY o i
Nutcracker (Universa
:[l] . BLACK EYE’?“P::::W Mama M&M(/ﬂtefsmpe/ . 419 -115 19238 1 20/0 Total Plays: 193, Total Stations: 12, Adds: 1
JUVENILE f/ FRESH In My Life (Cash Mtlmy/lln/vefsa// 413 -183 36878 16 2810 AKON fISTYLES P. Locked Up (SR Universal

47 46 BOO YUNG f/THERESA VICTORIA Get Naked (Sin/ 391 -16 17440 2 410 Total Plays: 185, Total Stations: 21, Adds: 3

45 47  TAMIA Questions (At/antic) 391 -83 20125 3 38/0 SLY BOOGIE That's My Name (Keep Thuggln } findependent)
@  PLAY-N-SKILLZ Freaks findependent) 379 +47 40167 1 254 | Total Plays: 174, Total Stations: 24, Adds: 11
@ BABY BASH Sexy Eyes (Da Da Da Da) Universal) 369 +123 25027 1 11)3

49 @ GUERILLA BLACK Guerilla Nasty (Virgin) 368 +4 17320 2 1810 Songs ranked by total plays
86 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. S ked by total plays for the airplay week of 4/4- i H i
4/10. Bullets app:arre:n sm:Zs ga?rl:iln(;r;tzla;lsr zr ryemaaﬂﬂrl\lgp zalflr:z\ pfevliaouss;e:lzel?tr:lo :on“élss::: l?ed :: T(;:’I;Ia;sgheeso:g with t?'r;gl:rrgaer; izcrzyasgl; ;a£ is0 ;Iaceesllrigsatg:)?gsobelow Deta"ed statmn p_IaVIISts for all R&R
No. 20 are moved to recurrent atter 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds reporters are available on the web at
do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases in total plays. Total Audience equals Average :
Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from www.radioan rgs.c .

the Arbitron Company {© 2004. The Arbitron Company). © 2004, R&R. Inc.
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r N
: America’s Best Testing CHR/Rhythmic Songs 12 +
| TE TH!. mg For The Week Ending 4/16/04
voweneo(1 WEDIABASE
Persons Persons Persons
Artist Title (Label) TW W Familiarity Burn 1217 1824 25-34
USHER fILUDACRIS & LIL' JON Yeah (LaFace/Zombal 449 450 9% 24% 451 456 441 ARTIST: Method Man
USHER Burn (LaFsce/Zomba) 432 421 8% 7% 444 441 42X LagL: Def Jam/IDIMG
MARID WINANS fIENYA & P. DIDDY | Don't Wanna Know (Bad Boy/Universall 4.2 401 78% 8% 428 418 4.17 UL ZED TR -
CHINGY Ore Call Away (7P Captal 418 414 95% 27% 435 426 395 D on'tcall Tical 02 comeback or,
JKWON Tinsy (So So Det/Zomba) 416 413  95% 23% 455 405 384 worse yel, a reintroduction,”
D12 FIEMINEM My Band (Shady/interscape/ 412 a0l 91% 18% 461 416 381 says Method Man 2bout his up-
JAY-Z Dirt Off Your Shoulder (Roc-A-Fella/iDJMG) 411 399 BS% 18% 419 419 4D coming May album, Tical 0 The
BEYONCE’ Naughty Girf (Columbia) a1 382 8% 14% 414 406 409 Proquel. "Reintro P
KANYE WEST fISYLEENA JOHNSON Al Falls Down (Roc-A-Fella/iDJMG) 410 410 6% 7% 419 402 393 . .
ALICIA KEYS If | Ain't Got You (/AMG) 405 - 7% 13% 376 404 4N Rl B SO T
CASSIDY fIR. KELLY Hotel L/RMG) 400 395 9% 3% 437 387 376 [ b IR L ST LT
TWISTA fIKANYE WEST & JAMIE FOXX Slow Jamz (tiantic) 398 399 94% 43% 404 391 398 LIS L (5 ST G AP 2
TWISTA Overnight Celebrity fAtiantic) 395 397  56% % 419 399 373 | | Sutenisland natve’s star has risen o great heights since e
G UNIT f1JDE Wanna Get To Know You (nterscape) 393 389 8% % 380 392 3ps | | 't stareddropping hymesinthe early'90s— from appear-
KANYE WEST Through The Wire (Roc-A-FellaiDIMG) 388 380 S0% 38% 397 379 3gs | | 2nces on television's Oz and The Wire to his movie with
LUDACRIS Splash Waterfalls (0ef Jam Soutt/IDJMG) 386 382 85% 2% 384 384 376 Redman, How High, to his commercials for Right Guard. Now
OUTKAST Roses LaFace/Zomba) 386 380 75% 13% 379 395 384 Meth is back with his first solo project since the late '90s.
AVANT Read Your Mind fGeffen) 384 —  58% 18% 37 384 381 With Tical 0, Meth set a simple goal: “To give shit to people
SEAN PAUL 'm Stfl In Love With You (VP/Atlantic) 378 378 81% 26% 363 376 378 that they gonna wanna buy with they funky asses.” Consider-
BRITNEY SPEARS Toxic Live/Zombal 377 361 9% M% 383 394 383 ing the talent that Meth acquired for the project, he may just
MURPHY LEE flJAZZE PHA & SLEEPY BROWN Luv Me Baby (o’ ReefUniversall 3.77 383  62%  13% 387 375 3.58 meet that goal. No. |.D., Just Blaze, Megahertz, P. Diddy, Missy
EAMON F**k It | Don’t Want You Back) (/ive/Zombal 371 370 96% 43% 388 373 358 Elliott, Jelly Roll, Rick Rock and The RZA all handle production
YING YANG TWINS fiLiL’ JON & THE EASTSIDE BOYZ Salt Shaker (7V7/ 365 361 91% 36% 377 379 349 duties. On top of that, appearances by Ghostface, Ludacris and
FRANKEE F.U.R.B. (Marro) 363 35 73% 24% 386 361 338 Raekwon, among others, may help fans hear exactly what Meth
PETEY PABLO Freek-A-Leek (/ive/Zomba) 359 362 74% 1% 393 374 308 hopes to deliver through the CD. “I'm trying to get them to
BEYONCE' Me, Myself And | (Columbia) 356 357 98% 50% 335 341 378 bust off,” he says. “I'm trying to get people to make babies off
RUBEN STUDDARD Sorry 2004 (/MG 353 375 91% 37% 335 343 350 my shit.”
T.1. Rubber Band Man (Grand Hustle/Atiantic) 345 353 7% 25% 379 338 304 The nationwide Method Man for President Tour will wrap at
LIL’ FLIP Game Over (Sucka Free/Loud/Columbia) 343 350 51% 19% 375 324 322 the end of this month, then it's back to acting for the MC. He

Total sample size is 377 respondents. Tolal average favorability estimates are based on a scale of 1-5. {1=dislike very much, 5 = like very much). Tolal familiarity
P the p ige of. who ized the song. Tolal bum represents the number of respondents who said they are tired of hearing the song. Sangs
must have 40% familiarity to appear on survey. Sample composition is based on persons 12+. Persons are screened via the Intemet. Once passed, they can take the music

and Redman will team up once again for their own sitcom,
Method & Red. In the comedy, the pair portray rappers who
move to an affluent, predominantly white community in New

test based on the format/music preference. Rale TheMusic.com results are not meant to réplace callout research. The results are intended to show opinions of participants
on the the Intemet only. Rate TheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. Jersey.
RaleTheMusic.com data is provided by Medi a diviston of Premiere Radio Networks. J J
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The Art Of The Interview

A clip-and-save guide for your jocks

recently got a call from a programmer who suggested
that I do a story on how to do a proper on-air interview.
He had been listening to a station in his market and
was appalled when he heard a young, inexperienced
jock do a poor job of interviewing Janet Jackson. The
D] would ask Janet a question and then cut her off
before she could finish her reply.

Considering the con-
troversy surrounding
Jackson of late, she was
a bit reluctant to discuss
certain topics. and the
jock was not only rude to
Jackson because of this,
she went on to berate her
on-air afier the interview
was over. Obviously. this
personality didn't under-
stand how 1o win an artist over or.
at the very least, how to move on
when the interview went south.

An Unfortunate Situation

After much discussion, the pro-
grammer and | decided that this un-
fortunate situation wasn't the fault
of the DJ. Instead, it just proved
once again that, as an industry.
we've failed to properly educate the
next generation of jocks in cven the
most basic of radio techniques.

Top 10 Tips
For Better
Interviews

1. Listen, then respond.

2. Prepare only one question, then
flow from there.

3. Don't give the answer when you
ask your question,

4. Don't spout your personal
opinions.

5. Keep it simple and current.
What's the main reason the |
interviewee is there?

6. Three minutes max per
questioning session.

7. Practice. Even listener calls are
like cn-air mini-interviews.

8. Learn how to tease. Ask a
question, then go to a stopset before
the subject can answer.

9. Remind listeners who you are
speaking to and give the station’s
calls throughout the interview.

10. Know when to exit, and have it
planned.

.
Sam Weaver

Granted, it can take
years of experience to get
the art of conducting an
interview down pat, but
we still need to give tal-
ent some guidelines. And
that’s what I'm going to
try to do this week.

Nationally syndicated
moming man Russ Parr
has been interviewing
artists, celebrities and community
leaders for 20-plus years. lle says
the first thing to do is “throw out ev-
crything you know about the artist
and start from scratch.” lle contin-
ues, “Think of it like you're meet-
ing this person for the first time, You
nced to come off like and think like
a fan, not a DJ. I never read the bio
on the person ['m about to inter-
view.”

Sam Weaver, PD of Urban AC
KRNB/Dallas, agrees. 1 don't like
my jocks to read a bio before they do
an interview,” he says. “That makes
for a really boring interview. The key
is to listen. You might prepare one
question or topic to discuss, but then
let the interview flow from there.

A good interviewer will respond
to what the interviewee is saying
and not just refer back to a prepared
outline of questions. Think of it like
you arc going to a cocktail party.
You don’t go in with a list of ques-
tions, you just meet peoplc and talk.

“If you've never met the artist
you're interviewing, that’s even bet-
ter, because you're just like a listen-
cr, asking all the questions they
would want to ask.”

Comfort Level &
Cliffhangers

Weaver also brings up the issue
of interview length. Most program-
mers want things short and sweet.
“There’s an art to doing a short-form
interview, which is generally what
we are speaking about when it
comcs to radio interviews,” Weav-
cr says.

“Unless you're on the moming
show or something like The Quiet
Storm, you need to keep interviews

www americanradiohistorv com

to three minutes or less and only one
or two breaks. If it’s a really big art-
ist, like Prince, it might make sense
to draw it out longer, but that all
depends on the artist and how forth-
coming he or she is.

“You try to make them comfort-
able in the first few questions and
see if they are open and responsive.
If theyre not. then you leam from
experience that you have to keep
things short. Don't expect to get
their whole life story.

“Also, keep in mind what the
overall purpose of the interview is
to begin with. Are they in town for
a concert? Do thcy have a new CD
out? Be sure to talk about the one
thing they are there to promote.”

There's a trick you can use to
keep listeners tuned in when you
have a great interviewee: the tease.
Weaver says, "l like it when a jock
knows enough about radio and TSL
that they will ask a question, then
wait until after the stopset
or song to get the answer,
especially if it's a really
tantalizing question. It'sa
classic technique used on
television — the cliff-
hanger.”

He also suggests that,
when you're interview-
ing, periodically remind
listeners who you're
speaking with and give the station’s
calls. It seems like common sense,
but “it’s something | hear a lot of
jocks forget to do,” says Weaver.

Pulling Teeth & Tales

What about those artists who just
don’t want to talk? Do you get ghet-
to on them, or do you politely end
the interview? Parr says that each
radio personality develops his or her
own style, and adds, with a smile,
“I always like to compliment an art-
ist before [ take him down.

“There are always going to be
topics and questions they don’t want
to answer, but you have to ask them.
If you don’t, the listeners think you
sound like a groupie, kissing their
ass. So, to get them to open up, you
have to loosen them up.

“I use humor to do that. You can
even make it easy for them to an-
swer by making it a joke. I might
have a fake character call in and ask
the really hard questions as if they
are a listener. It’s always easier to
put the blame on a character.

“I really like the artists who are

Evolving the Format in 2004.
Is It Time for Hip-Hop?” It will
include WHQT (Hot 105)/Mi-
ami PD Derrick Brown as
one of the distinguished pan-
elists. The second session is
the “Urban PD Roundtable.”
In the weeks ahead we'll be

announcing more participants
and topics for these two

Russ Parr

Convention Panel Update

Mark your calendar for Friday, June 26. We have two hours
to cover a lot of ground. The first session is “Urban AC:

sessions. Register now at www.radioandrecords.com. Mean-
while, did you make your nominations for the 2004 R&R Industry
Achievement Awards? Be on the lookout for the final ballot.

candid. honest and open. Even
someone like Usher, who may be a
little evasive at times, knows what
it's all about and what the listeners
want to hear. They give a little and,
hopefully, satisfy the listeners and
me with their answer, yet keep their
dignity and some privacy intact. But
you always have to be prepared for
the ones who don’t want to say any-
thing, the onc-word-answer guys.
“Chris Rock is one of the most
difficult interviews ['ve done, which
is ironic, considering what he does.
The way | motivate him is to insult
him. When Chris came on the show
and was giving me yes and no an-
swers, | started talking about Dave
Chappelle and how funny Dave is.
“Well, Chris is a smart man. and
he knew I was fucking with him. He
+ started laughing, and it
broke the ice. You got to
get the tight ones to be
comfortable. The other
| technique is to stroke
them, tell them how
| much you like their stuff.
| But you have to know
which tactic to take with
which artists.
“Comedians always
think they’re smarter and funnier
than you, so they can be smartass-
es. You be a smartass right back.
Usually, | talk about them after they
leave too. With someone like Tamia,
who is a wonderful interview, you
have to be polite and pleasant.
*“You can tell pretty quickly who
has a sense of humor and who
doesn’t. Jaheim, although I love the
man’s music, has no sense of humor,
and he’s been known to get quite
irritated with jocks who have inter-
viewed him. | think that started with
me. Somebody needs to school this
guy and tell him he shouldn’t fight
the radio guy.”

Pet Peeves & Practice

Sometimes it's as important to
leam the things not to do as it is to
leam the things you should do. Weav-
er says one of his pet peeves when
he listens to radio interviews is when
the interviewer incorporates the an-
swer into his or her question. “I call
them the know-it-alls,” he says.
“Why even ask a question if you al-
ready put out the answer you want?”

“Keep in mind what
the overall purpose
of the interview is to
begin with. Are they
in town for a
concert? Do they
have a new CD out?
Be sure to talk about
the one thing they
are there to promote.”

Sam Weaver

Parr hates it when jocks try to
pump themselves up while inter-
viewing big stars. “They act like
they’re boys and hang out all the
time,” he says. “To me, they just
look shallow and seem like group-
ies. 1t’s embarrassing to me to hear
jocks act like that. Just be real.

“I know Chris Rock doesn't give
a fuck about me. He’s just here to
talk about his show or his record.
I'm sure he doesn’t remember the
last time he and 1 spoke or met, so
why even bring that up? That’s a
mistake | hear a lot of young jocks
make. They try to seem too down
with the artist.”

Weaver stresses that it is possible
to practice the art of interviewing.
“First of all, most of your jocks do it
on a daily basis anyway. when they
take listener calls,” he says. “1t might
only be 30 or 60 seconds. but they
are, in essence, doing an interview.
Encourage them to take more calls,
tape them and go over them with you.

“When | was teaching broadcast
school in Chicago many years ago,
1 had my students do mock inter-
views, They were given a person to
interview — for example. a klepto-
maniac Santa Claus — and they
were allowed to preparc one ques-
tion. Then the interview had to con-
tinue from there.”
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R&R asks radio DJs for the hottest records jumping off.

A

Sugar Bear

Sugar Bear
PD, WAJZ/Albany, NY

Allen Anthony’s “You” (Roc-A-Fella): We're already playing this. It's
a smooth R&B track. He's the kid from that group Christian that Def Jam
had back in the day — their first really R&B group, before they knew
how to work R&B! We’'re playing it across the board, in all dayparts. #
Akon featuring Styles P’s “Locked Up (The Remix)” (Universal): You
would never know this is an R&B track from the title, but it is. It has a
nice street edge, though, with Styles on it. Akon can really sing. ® Dead
Prez featuring Jay-Z's “Hell Ya” (Columbia): People haven't really paid
much attention to Dead Prez, but they're really good. Hopefully, with
Jay on this track, they’ll get more attention, and he can bring them into
the mainstream a little more. We're spiking it throughout the day and
playing it in the mix show. | have a really good felling on this one. ®
Teena Marie's “Still in Love” (Motown/Universal): People may not think
of this as a mainstream Urban song, but it could work. | really like it. Hav-
ing Baby on it makes it a lot easier for us to play, but don’t be surprised
if you start to see it make its way up the chart at mainstream.
PD, WDKX/Rochester, NY

& 20 20T %g
It's hard to believe it's been é}-ﬁ ‘:I‘_”k

30 years since my father's dream came true. On April 6, 1974 WDKX
(103.9)/Rochester, NY was born. It was a difficult birth. My dad, Andrew
A. Langston (or “Double A,” as | call him), had many hurdies to over-
come — filings with the FCC, working with banks and investors, build-
ing his staff and having the guts to do it all. But he never flinched in the
face of adversity. With my mom, Gloria M. Langston, by his side every
step of the way, nothing could stop him from obtaining their
dream. & WDKX has always, since Day One, been much more than
. W a radio station. Many air personalities who got
1 - their start at WDKX have moved on to major
OH W radio markets all across the country. WDKX
TN was often calied the “radio training academy.”
e T The station has opened doors for people who
would never have thought that working at a radio station was an
option. ® My father helps the staff with personal matters. He feeds
them lunch almost daily. There is no end to his generosity. My father
has always reached out to the community whenever there has been a
need. We consistently promote community endeavors that are not for
profit. @ | remember the year the Green Acres Community Center
burned down. | pulled my Jam Squad together, and we hit the streets
and the airwaves to drum up support for the center. Within hours, hun-
dreds of peopie showed up with food, clothes and money. More recently
we spearheaded fundraising efforts to benefit Anthony Salmon. Listen-
ers responded quickly.

Andre Marcel
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ARTIST: R. Kelly

LABEL: Jive

CURRENT PROJECT: TBA

IN STORES: June 8

CURRENT SINGLE: “Happy People”

HOMETOWN: Chicago
By DANA HALL/ URBAN EDITOR

ersonal Stats: Born Robert Kelly on

Jan. 8, 1969, R. Kelly has become one
of the greatest songwriters and perform-
ers of his generation, Every album he has
released has sold multiplatinum — a
whopping 40 million-plus to date. His
singing career didn’t start until high
school, when Kelly entered a talent show
and sang Stevie Wonder’s “Ribbon in the
Sky.” (Kelly pretended he was blind while
performing, showing his sense of humor.)
He won that contest, and his pursuit of
music took off.

In 1991 Kelly made his debut as the
lead singer and writer for the Chicago-
based quartet Public Announcement.
That album produced four hits: “She’s Got
That Vibe,” “Honey Love,” “Slow Dance
(Hey Mr. DJ)” and “Dedicated” — a ma-
jor accomplishment for any debut project.
Within a year Kelly went solo, writing,
producing and performing all his own
material. After the five-times platinum
success of 12 Play, which spawned the
singles “Your Body’s Calling,” “Bump n’
Grind” and “Sex Me, Parts I and II,”
Kelly’s overtly sexual approach to lyrics
and music won over the next generation
of listeners and record buyers.

Kelly became a sought-after and highly
successful writer and producer, creating
songs for a number of superstars, such as
Whitney Houston, Celine Dion, Michael
Jackson, Janet Jackson, Luther Van-
dross, Toni Braxton, Notorious B.I.G.,
Gladys Knight and Kirk Franklin. In fact,

it was one of his early musical protégés,
Aaliyah, who began his love/hate rela-
tionship with the press. When Kelly was
29 he reportedly wed the 15-year-old
Aaliyah, niece to soul songstress Gladys
Knight. After a quick annulment, and
much negative press, Kelly and Aaliyah
parted ways — both personally and pro-
fessionally.

Kelly’s 13-year career has brought him
critical acclaim and financial success, as
well as drama. In 2002, after a videotape
of him and a young woman was leaked to
the press and police, Kelly became the
target of investigations in both Chicago
and Florida for allegedly having sexual
relations with underage girls. The Florida
charges have since been dropped, while
some of the Chicago charges are still
pending. Despite this, many of Kelly's
fans continue to support him and his
music.

Achievements: Kelly recently earned
multiple Soul Train Awards, including
2004’s Best R&B/Soul Album for Choco-
late Factory and the prestigious Quincy
Jones Award for Outstanding Achieve-
ment in the Field of Entertainment.

Discography: Public Announcement:
Born in the "90s (1991). Solo: 12 Play
(1992); R. Kelly (1995); R. (1998); Tp-
2.Com (2000); Best of Both Worlds [with
Jay-Z) (2002); Chocolate Factory (2003);
The R. in R&B Collection Volume 1(2003).
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CREA U Lied (Aezra/
Total Plays: 91, Total Stations: 11, Adds: 0

FREDOIE JACKSON Say Yeah (Martland)
Total Plays: 24, Total Stations: 8, Adds: 0

Songs ranked by total plays

A URBAN AC TOP 30 ROWERED [l
7 : MEDIABASE
o April 16, 2004 o
LAST THIS TOTAL - TOTAL  WEEKS ON TOTAL STATIONS/ Most A dded
WEEK  WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS ADIENCE CHART ADDS e
www. s.com
11 LUTHER VANDROSS Think About You L/AMG/ 1118 .78 138958 21 420 rra
3 @ ALICIAKEYS If | Ain't Got You L/AMG) 1112 +97 153650 7 35} | AATSTIME LR Abos
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7 7 BABYFACE The Loneliness (Arista/RMG) 634 -1 53708 13 4011 R. KELLY Happy People Liive/Zombal 2
9 8  KEM Love Calls (Motown/Universal) 582 -30 87785 62 32/0
10 9 JOE More & More (Jive/Zomba) 542 -61 51535 26 37/0
12 10 AVANT Read Your Mind (Geffen/ 501 -21 46444 26 39/0
8 11 OUTKAST The Way You Move (LaFace/Zomba) 431 127 86030 18 10/0
13 12 WILL DOWNING A Million Ways (GRP/VMG) 482 -1 34888 28 310 Most
17 @ PATTI LABELLE New Day (Def Soul{DJMG) 468 +100 56209 q 3712
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26 26  KINDRED THE FAMILY SQUL Stars (Hidden Beach) 199 -16 21643 17 16/0
28 @ AVANT Don't Take Your Love Away (Geffen) 195 +19 31850 5 5i1
24 28  JAGGED EDGE Walked Outta Heaven (Columbia) 191 -62 16221 20 15{0
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of 4/4-4/10. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total ptays, the song with the larger increase in plays is TOTAL
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each | ARTIST TMLE LABEL(S) PLAYS
1eporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week
increases intotal plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. | SMOKIE NORFUL | Need You Now /EM/ Gospel/ 446
Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc. R. KELLY Step In The Name Df Love (/ive/Zomba/ 433
New & Active GERALD LEVERT U Got That Love {Call It A Night) /Atkentic) 375
HEATHER HEADLEY | Wish| Wasn't (RCA/RMG) 285
CARL THOMAS Make It Alright (Bad Boy/Universal) JESSE POWELL Did You Cry (Liguid 8/ JAHEIM Put That Woman First (Divine MillWarner Bros.) 250
Total Plays: 128, Total Stations: 14, Adds: 1 Total Plays: 79, Total Stations: 14, Adds: 1 ARETHA FRANKLIN Wonderful /Arista/AMG) 246
LUTHER VANDROSS Dance With My Father L/RMG/ 239
KINDRED Far Away /pic/ 225
MONICA U Should've Known Better (/RMG) LAMONT DOZIER | Hear A Symphony Jam Right/WEA Distribution) FLOETRY Say Ves (DreamiWorks/interscape) 176
Total Plays: 122, Total Stations: 17, Adds: 3 Total Plays: 38, Total Stations: 8, Adds: 0 MUSIQ Dontchange (Def SouliDIMG) 153

Detailed station playlists for all R&R
reporters are available on the web at
www.radioandracords.com.

"Feelin’ Good (Vacilon)"

Gladys Knight
& Edesio Alejandro

e

TRACK 1 FROM THE ALBLM

BRIDGE TO HAVANA

ON YOUR DESK NOW!

impact date il 19th.

Ralph Tashijan.: 141
Eddie.Guman - 1.2
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Part Two OF A Two-PART SERIES

Radio’s Fight To Hold
The Front Seat

R&R April 16, 2004

COUNTRY

Arbitron-Edison study on tech, traffic and sales

|

Last week’s overview of Country radio and in-car lis-

tening research conducted by Arbitron and Edison
Media Research had lots of positive findings for the
format. As a whole, Country fares pretty well in the car,
where 38% of all Country listening is done. The bad
news is, myriad interlopers have set their sites on the
car, terrestrial radio’s last exclusive bastion of

listenership.

The study not only probed radio
users’ preferences, it delved a bit into
their interest in new in-car technolo-
gies, including satellite radio, to get a
feel for these technologies’ potential
impact. The study also contained
some fascinating insights into con-
sumers’ and listeners’ interest in traf-
fic reports.

Radio Reigns In-Car

As you might expect, radio reigns
in-car. And Country does exception-
ally well, exceeding overall in-car ra-
dio usage. According to the study,
AM/FM radio was used by 96% of all
those who either drove or rode inacar
in the month prior to the survey. In
Country, that figure was 98%.

Interestingly, the overall study
shows CD usage second, at 58%, and
cell-phone usage third, at 55%. Coun-
try is different, in that cell phones
come in second, at 57%, and CD play-
ers third, at 52%. Cassette players
ranked fourth overall and in Country,
at 47% and 49%, respectively. DVD
players were next, at 6% overall and
5% at Country.

The remaining choices — GPS sys-
tems, MP3 players and satellite radio
— ranked sixth, seventh and eighth,
respectively, with all listeners and
Country Pls.

Out of all the choices, radio was
overwhelmingly selected as the de-

vice most used in-car. Of those who
had driven or ridden in a car in the
month prior to the survey, 75% made
radio their No. 1 choice. The CD play-
er was second, at 19%; the cell phone
third, at 12%; and the cassette player
next, at 5%.

Among Country Pls the percent-
age of respondents using radio in-car
almost all or most of the time was also
75%. Cell phones were second, at 13%;
CD players next, at 12%; and cassette
players fourth, at 4%.

People still view a car radio as es-
sential. When asked “If you could
only choose one device in your prima-
ry car, which one device would you
choose,” 69% of the total sample and
72% of Country P1s answered AM/
FM radio. CD player was chosen by
16% of the total sample and 14% of
Country P1s; cell phone was selected
by 8% overall and 10% of Country
P1s. Satellite radio, DVD, cassette,
MP3 and GPS were all lumped togeth-
er at 4%.

New Technology

While that is great news, we all
know things are changing. With that
in mind, the Arbitron-Edison study
delved into the future a bit by asking
about people’s level of interest in new
technologies.

For instance, the study queried re-
spondents about their interest in radio

Among radio users, 98% say the station they
listen to the most is programmed as a preset
station; 87% indicate that all or most of the
stations they normally listen to are
programmed on their car presets.

display technologies. (As the study
points out, much of this functionality
isavailable to consumers onnew “"HD
radio” sets, offered by traditional ra-
dio using iBiquity technology or avail-
able via satellite radio companies XM
and Sirius.)

Here, Country P1s are behind over-
all radio users in their desire for on-
screen info. Respondents were asked
if they were “very” or “somewhat”
interested in a variety of car-radio dis-
play functions. In the chart below, the
percentage of overall users is listed
first, followed by the percentage of
Country Pls who were interested in
that function.

As you might expect,
radio reigns in-car.
And Country does
exceptionally well,
exceeding overall in-
car radio usage.

Function Al Country

Users  Pls

63%
56%
61%

Search for station format 65%
Weather info on demand 65%
Search for strongest signal 62%
Title/artist of song
currently playing
Traffic info on demand
Identify station format
Identify station name/
call letters

News headlines

on demand

61%
59%
56%

54%
53%
45%
55% 48%

49%
Satellite Awareness

45%

Another area of inzerest, particular-
ly to terrestrial broadcasters, is con-
sumers’ awareness of satellite radio.
The study found that 34% of all re-
spondents were famifiar with XM and
24% were aware of Sirius.

However, awareness has not trans-
lated into action: Only 0.7% subscribed
to XM, and 0.2% subscribed to Sirius.
It looks like XM has made bigger in-
roads than Sirius ameng Country Pls,
23% of whom were familiar with XM,

the message is received.”

restaurant.

in the day.

advertiser.

The Importance Of Reaching
A Consumer In The Car

“The Arbitron-Edison Media Research In-Car Study” also
explores the power of “recency” for in-car advertising. The
study explains, “Recency planning starts with the idea that
when s the critical variable, rather than how many. In other
words, advertising effects can also be controlled by when

The value of “when” is driven home by the study’s revelation of
when in-car consumers make buying decisions. First, though, it's
important to know what their shopping habits are. Among Country P1s,
60% said they “sometimes” or “frequently” shop on their way home
from work. That's compared to 12% who said “before work” and 22%
who answered “during the lunch break.”

As for where they shop, 80% of Country P1s said they had stopped
at a grocery store on their way home from work in the last month.
Some 61% said “convenience store,” 57% said “large retail store,” 51%
picked up dinner from a fast-food restaurant, 35% went to a drugstore,
29% said department store, and 15% picked up dinner from a sit-down

As for when the decision to stop at a store was made, 39% said the
epiphany came while on the way home from work, and 55% said earlier

When asked “While listening to the radio while in a car, have you
ever heard of a sale or special that motivated you to visit a certain
store?” Forty-five percent of Country P1s answered yes to “later that
day,” and 54% answered affirmatively to “later that week,” demonstrat-
ing that in-car commercials can deliver immediate results for an

and 17% of whom were aware of Siri-
us. Of those, 1.4% subscribed to XM
and 0% subscribed to Sirius.

Overall, however, about one-third
of the total sample and one-quarter of
the Country P1s said they were either
“very” or “somewhat” interested in
satellite radio. The breakdown for the
total sample was 8% “very” and 24%
“somewhat” interested, while Coun-
try parsed out to 8% “very” and 16%
“somewhat” interested.

On the flip side, 48% of total re-
spondents and 57% of Country Pls
said they were “not at all interested,”
while 20% of all respondents and 19%
of the Country P1s said they were “not
very” interested.

The Pre-Install Option

Before you take too much solace in
those “not interested” numbers, you
should be aware that interest in satel-
lite radio changes dramatically when
radio users are offered a “pre-install
option.” Having the radio already in
the car at the time of purchase bumps
overall interest up to 45% (15% “very
interested” and 30% “somewhat inter-
ested”) and Country P1s’ interest up
to 41% (13% “very interested” and
28% “somewhat interested”).

Interest in satellite radio with the
pre-install option was highest among
men (17%) and 12-24s (26% among 12-
17s and 24% among 18-24s). Those
numbers skewed older with Country
P1s, where the highest interest came
from 25-34s, 25% of whom said they
were “very interested” in pre-installed
satellite radio.

It might surprise you to learn that
second place for those “very interest-
ed” went to 55-64s, at 24%. For Coun-
try Pls, 13% of the total, 14% of men,
12% of women, 12% of 35-44s, 13% of
45-54s and 3% of those 65+ were “very
interested.”

Country ranked third among for-
mats whose listeners are “very inter-
ested” in satellite radio. Black/Urban

www americanradiohictorv com

Contemporary was No. 1, with 26%;
CHR was next, at 23%; and Country
was tied with AC, Rock and Religious,
at 13%.

The Importance Of Presets

When is the last time you gave much
thought to the relationship between
ratings and radio preset buttons? Have
you ever ever thought about ways to
get your listeners — especially the
fringe users — to make your station
one of their radio presets? Given the
importance placed on presets by in-car
users, you may want to put your gray
matter to work in that area.

The Arbitron-Edison study found
that 89% of radio users said the pre-
set buttons in their primary car are
programmed, 87% indicated that all
or most of the stations they normally
listen to are programmed on their car
presets, and — perhaps most impor-
tant — 98% said that the one station
they listen to most is programmed as
a preset station. “Thus,” the study
concluded, “to get in-car listenership,
a radio station must be one of a con-
sumer’s car-radio presets.”

The importance of your station be-
ing preset is also evidenced by users’
perceptions regarding the difficulty of
changing their presets. Eighty percent
haven't reset the buttons since be-
tween one month and a year ago.

When asked “When was the last time
any of the preset buttons on your car
radio were changed,” 43% answered
“more than a year ago,” 17% said “six
months to a year ago,” and 20% said
“one to six months ago.” For Country,
52% answered “more than a year ago,”
15%said “six months toa year ago,” and
15% said “one to six months ago.”

The reason they don’t reprogram?
Fifty-three percent of the total sample
and 52% of Country Pls said it was
not “worth the hassle” to reset the
buttons once they had been set.

Continued on Page 48
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Gretchen WilsonIs A
Redneck Woman

Explosive debut single sends Sony scrambling

If there’s one thing country’s female artists have
lacked during their recent and well-documented air-
play struggles, it’s attitude. Filling that void with mud
clods flung from the back of her four-wheeler is
Gretchen Wilson and her six-weeks-to-top-10 smash,
“Redneck Woman.” “Some people look down on me,”
she sings, “but I don’t give a rip/I stand barefooted in
my own front yard/With a baby on my hip.”

Attitude, howev-
er, only goes so far
in country if it isn't
accompanied by
honesty. By all ac-
counts, Gretchen
Wilson, who co-
wrote “Redneck
Woman” with John |
Rich (Big & Rich), is
whatshesings. And
that backwoods,
girl-next-door fire
has turned her an-
them into the fast-
est-rising debut sin- |
gle in the history of |
R&R’s Country top
50. Clint Black’s
“Better Man” hit top
10 in eight weeks in
April 1989, while
Trisha Yearwood
and Faith Hill both saw their debut
releases reach top 10 in nine weeks.

As a result of the song’s unprece-
dented airplay, Wilson’s Epic debut
album, Here for the Party, is being
rushed to market months ahead of
schedule to meet surging consumer
demand. And while Nashville may be
eager to cheer on any success, it's like-
ly that a few local labels are lament-

e

Gretchen Wilson

ing the one that got
away.

“I showcased for

probably every label
| on Music Row but
didn’t have much
luck, because [ am
very aggressive,”
Wilson says. “I say
what [ want to say.
The kid who moves
out at 15 doesn’t
take to censorship
very well.”

And being herself
has proven to be the
key to Wilson’s suc-
cess. "I decided be-
fore my last show-
case with [Sony’s]
John Grady that this
is who I am,” she
says. “This is what |
do, and I hope you like it. They did. I
finally ran into some folks who
weren't afraid to take a chance on
something that wasn't exactly main-
stream.”

Hard Road

Though Wilson's success is already
redefining the mainstream for coun-
try’s women, her story is certainly out

CHAT MAN & ROBIN Taik show host Dr. Phil McGraw arranged a
performance by Brooks & Dunn as a surprise for his wife, Robin, on a recent
show. Pictured on the set are (I-r) Kix Brooks, Robin McGraw, Ronnie Dunn
and Dr. Phil.

of the ordinary. “My mom, my little
brother and I moved around a lot,”
says Wilson, who calls Pocahontas, IL
her hometown. “We never stayed in
one place for more than a few months.
It was pretty tough trying to adjust.

“At151 decided [ was an adult, like
most 15-year-olds do. I wasn’t happy
at home anymore and decided to go
out on my own. My mom agreed and
signed me out of school.” Wilson left
Miami, where the family was living at
the time, and moved back to Illinois,
where music became an integral part
of her life.

“I gota job as a hostess at Denny’s
and started singing one-nighters,” she
says. “They didn't really have karaoke
back then, so I would buy the minus-
one tapes; rent an amp, a mike and a
cassette player; and book dates under
the name The Country Cutie. | start-
ed out with just eight songs, and as |
made money, ] would go and buy a
couple more tapes every week. Before
long I had a full four hours of music
and didn’t have to repeat a song.”

“Gretchen is able to
write the hits and get
her story in at the

N 9
same time.
Mark Wright

Between the ages of 16 and 24, Wil-
son worked in several St. Louis-area
bands before finally making the move
to Nashville. She was working as a
cocktail waitress when Big Kenny and
John Rich spotted her.

“They heard me sit in with the
band, and John approached me after-
ward,” Wilson says. “In his suave, Tex-
as way, he asked why I didn’t have a
record deal. I kind of laughed, because
I can't tell you how many guys have
asked me that question.”

Wilson gave Rich her demo, then
ignored his calls for several months,
thinking he was nobody. When she fi-
nally got back in touch with him, she
started making connections withsong-
writers and soon became a sought-af-
ter demo singer. She also worked to
develop her songwriting. “That's

R&R April 16, 2004

ALL ABOARD rhe Country Music Hatl of Fame & Museum recently opened
the exhibit “Night Train to Nashville: Music City R&B 1945-1970." Pictured at
the opening celebration are (I-r) The New Imperials’ James "Nick” Nixon, R&B/
biues great Eari Gaines, SunTrust VP/Private Banking Brian Williams,

guitarist Johnny Jones, Vince Gill and museum Exec. Director Kyle Young.
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when really came into my own,” she
says.

Record Time

Once signed to Sony, Wilson al-
ready had a head start on making Here
for the Party. “She and John Rich had
done a lot of preproduction when they
did the song demos,” says Sony Exec.
VP/A&R Mark Wright, who co-pro-
duced the record with Joe Scaife. “We
werea little ahead of the game.” Rich,
in fact, receives an associate-produc-
er credit on the album.

Wright says Wilson is the perfect
combination of vocal ability and song-
writing chops. “With as good a sing-
er as she is, you're not limited musi-
cally,” he says. “She’s got classic Tam-
my Wynette-type country songs, and
the title track could be the country
version of Pink. She covers a lot of
musical ground.”

That vocal dexterity contributes to
Wilson’s strengths as a songwriter.
“People tend to write around their
vocal abilities,” Wright says. “She
doesn’t have to write around any-
thing. Plus, she’s lived life. She’s not
19, so she’s got things to talk about.
You find a lot of artists who can write
songs about who they are and how
they feel, but then you have to throw
some hits in around those songs.
Gretchen is able to write the hits and
work her story in at the same time.”

The unforeseen popularity of “Red-
neck Woman” put a rush on the al-
bum. “We had the songs in the bag
and half the record cut by the time the
single was done,” Wright says. “But
we thought we had 20 weeks to get
the album out.”

Instead, the production team dou-
ble-timed the process. “We had the
engineer, Bart Purfley, mixing in one
room, and we’d be doing back-
ground vocals in another,” Wright
says. “Adrenaline was a driving
force. A lot of people were working
an extra four or five hours a day to
get it done.”

Wal-Mart Shelves

For Sony Sr. VP/Nashville Sales &
Label Group Sales Dale Libby and the
rest of the company’s sales and distri-
bution force, success comes down to
one thing: meeting the demand for
this album. “You have to try to be as
nimble as possible and respond to

market conditions and consumer re-
quests,” Libby says. Conditions and
requests in this case prompted a radi-
cal adjustment.

“Historically, unless it’s by the
anointed five or six, you let a new sin-
gle air out for 12 to 18 weeks before
you drop the album,” Libby says. “So
about 60 days ago, with a few songs
inhand, we thought an August album
release made sense.

“Then several stations started play-
ing the single before the add date, and
it charted, so we thought the first
week of July would be good. Then we
saw the second week of airplay come
in, and it moved to first week of June.

“Then [Sr. VP/Radio Promotion|
Larry Pareigis brings ina top 10 in its
fourth week, and it’s "Katie, bar the
door.” We had it set for May 18 and just
pushed it up to May 11.”

Here for the Party wasn't officially
completed until April 6, and the pack-
aging was finished April 7. “The re-
sponse from radio is phenomenal,”
Libby says. “And they're getting
bombed with calls from listeners.
We‘ve got Wal-Mart calling us to say
that regional and store managers are
calling in asking about this record.
That's because consumers are going
into these stores looking for it.”

Of course, “Redneck Woman” has
a line about Wal-Mart, a fact Sony
execs played up in meetings with
the retailer. “Mark Wright thought
it would be great if he turned that
line up about two decibels,” Libby
says. “Sure enough, our good
friends at Wal-Mart reacted quite
positively.”

As do their customers, “It’s the No. 2
downloaded single on Wal-Mart.com,
behind Maroon 5 and ahead of Brit-
ney Spears,” Libby says. “Wal-Mart
gets excited about a lot of things, but
it’s been a long time since I've seen
them this excited about a piece of
music.”

The ultimate test will come when
that first wave of buyers gets its hands
on the album, a day that’s coming
much sooner than originally anticipat-
ed. “I've written seven of the 10 songs,
and I've been very careful to make
sure the album has a good flow to it,”
Wilson says. “When people buy this
album, [ want them to know that this
girl actually lived these things and be-
lieves what she is saying.”
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ARTIST TITLE LABEL(S) ros

KENNY CHESNEY flUNCLE KRACKER When The Sun Goes Down (8N4 14920
KEITH URBAN You'll Think Of Me (Capitol 13123
RASCAL FLATTS Mayberry {Lyric Street) 12359
JOHN MICHAEL MONTGOMERY Letters FromHome /Wamer Bros.) 11717
BUDDY JEWELL Sweet Southern Comfort (Calumbial 11725
GRETCHEN WILSON Redneck Woman (Epic/ 9810
TRACY LAWRENCE Paint Me A Birmingham (OreamWorks) 9715
SARA EVANS Perfect (RCA/ 9705
GEORGE STRAIT Desperately (MCA/ 8862
LONESTAR Let's Be Us Again (BNA/ 8125
BLUE COUNTY Good Little Girls /Asy/um/Curb) 8035

BROOKS & DUNN That's What She Gets For Loving Me (Arista/ 7497
MONTGOMERY GENTRY If You Ever Stop Loving Me (Columbia) 7470

GARY ALLAN Songs About Rain /MCA) 6970
CAROLYN DAWN JOHNSDN Simple Life (4rista/ 6855
DIERKS BENTLEY My Last Name (Capital 6439
SHEDAISY Passenger Seat {Lyric Street) 5040
DAVID LEE MURPHY Loco (Koch/ 4948
BRIAN MCCOMAS You're In My Head /L yric Street) 4853
CLAY WALKER | Can't Sleep (RCA/ 4584
TOBY KEITH Whiskey Girl (DreamWorks) 4462
BIG & RICH Wild West Show (Warner Bros.) 4442
REBA MCENTIRE Somebody /MCA) 4016
SHANIA TWAIN It Only Hurts When I'm Breathing (Mercury/iDJMG) 3554
CLINT BLACK Spend My Time (Equity Music Group) 3428
BILLY CURRINGTON | Got A Feelin’ (Mercury/ 2816
EMERSON DRIVE Last Gne Standing (DreamWorks/ 2805
JOE DIFFIE Tougher Than Nails (B8R/C4) 2251
ANDY GRIGGS She Thinks She Needs Me (RC4/ 2241
LEE ANN WOMACK The Wrong Girl /MCA) 2197
JDSH GRACIN | Want To Live Lyric Street) 2116
JEFF BATES | Wanna Make You Cry (RCA) 2115
RACHEL PROCTOR Me And Emily (BN4) 2106
WYNDNNA fINADMI JUDD Flies On The Butter... (sylum/Curb) 1739
BRAD PAISLEY f/ALISON KRAUSS Whiskey Lullaby (Arista/ 1677
JOE NICHOLS If Nobody Believed In You {Universal South) 1631
AMY DALLEY Men Don’t Change (Curb) 1526
BILLY DEAN Thank God I'm A Country Boy fView2/Curb) 1496
JULIE ROBERTS Break Down Here (Mercury/ 1192
HANK WILLIAMS, JR. Why Can’t We Al Just Get... /Asylom/Curl) 1133
JENKINS Blame It Gn Mama (Capitol) 1043
TRENT WILLMON Beer Man (Columbia/ 1019
BLAKE SHELTON When Somebody Knows You That Well (Warner Bros.) 966
CHELY WRIGHT Back Of The Bottom Drawer (Vivatonj 899
PINMONKEY Let’s Kill Saturday Night /BNA) 789
CROSS CANADIAN RAGWEED Sick And Tired (Universal South) 683
TERRI CLARK Girls Lie Too (Mercury/ 650
CHRIS CAGLE Id Be Lying (Capitol) 613
VINCE GILL In These Last Few Days /MCA/ 507
BIG & RICH Save A Horse, Ride A Cowboy (Warner Bros.) an

PolTS
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513
-21

1605
552

1238
344
601
336
33
548
-152
185
147
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1549
221
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109

-2195
147

a4
219
m
168
108
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407

-103
698
155
102
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179
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-84
384

374
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4752
4093
3894
3630
4002
2996
3145
3132
2808
2439
2624
2388
2404
2814
2250
2100
1696
1549
1540
1487
1282
1391
1374
1214
1081
856
907
153
147
m
m
142
536
580
531
494
568
474
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328
412
n
307
266
230
155
185
200
139
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+109
+60
+183
+149
+21
+480
+181
-465
+69
+235
+48
+11
+166
+32
+17
-39
+64
+80
+13
+20
+405
73
+13
+81
671
+54
+14
+48
+92
+51
+25
+27
+66
.22
+196
+43
+20
+50
-25
+34
+91
+141
+55
+27
+32
-40
+82
170
+25
+131

TOTAUD.
109)

451998
394851
370086
342631
343679
288415
276429
281892
255945
237116
234355
212753
215292
185156
189539
178250
127285
128539
127465
114334
138098
113294
104793
99744
86371
68715
68075
54856
58074
52968
56963
50060
63112
48348
47956
40245
33378
38379
25620
27482
25134
23552
16875
22839
16575
17356
20247
1941
8628
11361

+ AUD.  WEEKS

(00)
8196

12554
238
12022

5085
53822
14980

3N

11301
23194
14245

4847
24078
-5455
11434
-3230

2584
12256
12677

8189
56359

-10545

6328
1212

-68876

3538
318
8082
5834
4953
5577
1458
13084
6312
19203
4095
5244
4818
3536
6281
3907
1572
1081
826
2408
3896
10492
-8580
1060
10801

(]
12

1
15
13
24

7
23
30
18

8
25
n
n
2
19
24
12
18
25

1

ork
11210
11200
112i0
11210
1110
10712
1n
11210
1nmn
nan
106/0
1mm
112
1omn
110/0
10710
1031
99/5
90/0
1001
98/16
93j0
9511
90/4
98/0
8215
8an
6613
713
7514
76/8
91
557
51
52111
55/5
5501
38/4
56/4
3812
5016
54i8
59/4
3312
3714
2610
118
4100
212
443

112 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week
0f4/4-4/10. Bullets appear on songs gaining points and/or plays or remaining flat from previous week. If two songs are tied in total points, the song with the larger increase
in points is placed first. Songs below No. 1and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the total number of new adds
officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points lists the
songs with the greatest week-to-week increases in total points.Station Weight = AQH Persons + (Market rank X 10) divided by 4180. Total Audience equals Average Quarter
Hour Persors times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission
from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc.

MEDIABASE

Most Added"*
www.rradds.com
ARTISTTITLE LABEL(S) ADDS
CRAIG MORGAN Look At Us B8R/ 23
MARTINA MCBRIDE How Far (RCA) 20
JESSI ALEXANDER Honeysuckle Sweet (Columbia) 19
T0BY KEITH Whiskey Girl (Dreamiforks) 16
BRAD PAISLEY fIALISON KRAUSS Whiskey Lullaby /Arista) 1"
JOSH TURNER What it Ain't AMCA/ 10
JIMMY WAYNE You Are (DreamWorks/ 10
TERRI CLARK Girls Lie Too (Mercury/ 10
JOSH GRACIN t Want To Live Lyric Street) 8
TRENT WILLMON Beer Man (Columbia/ 8
Most

Increased Points

TOTAL

POINT
ARTIST TITLE LABEL(S) INCREASE
GRETCHEN WILSON Redneck Woman /pic/ +1605
TOBY KEITH Whiskey Girl (DreamWorks/ +1549
BRAD PAISLEY fIALISON KRAUSS Whiskey Lullaby /rista)  +694
RASCAL FLATTS Mayberry Lynic Street) +611
LONESTAR Let's Be Us Again (BNVA/ +601

TRACY LAWRENCE Paint Me A Birmingham (DreamWorks) ~ +552
MONTGOMERY GENTRY If You Ever Stop Loving Me [Catimbia) +548
J. MICHAEL MONTGOMERY Letters From Home (Wamer Bros) +513
BIG & RICH Save A Horse, Ride A Cowboy (Warer Bros.) +451

RACHEL PROCTOR Me And Emily 844/ +407
Most

IncreasedPlays

TOTAL

PLAY
ARTIST TITLE LABEL(S) INCREASE
GRETCHEN WILSON Redneck Woman pic/ +480
TOBY KEITH Whiskey Girl {Dreamiorks) +405
LONESTAR Let's Be Us Again /BN4/ +235
BRAO PAISLEY f/ALISON KRAUSS Whiskey Lullaby /Arista)  +196
RASCAL FLATTS Mayberty (Lyric Street) +183

TRACY LAWRENCE Paint Me A Birmingham (DreamWorks) ~ +181
MONTGOMERY GENTRY f You Ever Stop Loving Me (Columbia) +166
J. MICHAEL MONTGOMERY Letters From Home (Warner Bros/ +149
TRENT WILLMON Beer Man (Columbia) +181
BIG & RICH Save A Horse, Ride A Cowboy (Warner Bros.) +131

Breakers

No Songs qualify for Breaker Status
this week.

Songs ranked by total plays

Detailed station playlists for all R&R
reporters are available on the web at
www.radicandrecords.com.
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46 :  COUNTRY TOP 50 INDICATOR

< o April 16, 2004
WK WEEK ARTIST THTLE LABELS) ows eims  has s R o "RT ok | Most Added’
1 Q) KENNY CHESNEY flUNCLE KRACKER When The SunGoesDown (B4 5852 118 4338 +65 128863 2695 12 10900 | yorr rindlicator-com
3 € KEITHURBAN You'll Think Of Me (Capital 5688 165 4218 +136 124755 3413 18 111/0 | ARnSTTIE LsEs) ADDS
4 € RASCALFLATTS Mayberry dLyric Street) 6399 302 4035 +201 119098 6234 15 111/0 [ BRADPAISLEY fIALISON KRAUSS Whiskey Lulaby sty 21
2 4 BUDDYJEWELL Sweet Southern Comfort (Cokumbial 5305 194 3946 138 119861 4856 25 106/0 ::::ﬁ::'&g;;g‘f:ﬁ:%%’”” ;:
6 6 JOHN MICHAEL MONTGOMERY Letters From Home (Warner Bros) 5233 252 3809  +180 114448 4455 13 1110 | voBY KEITH Whiskey Girl (Dreamiorks/ 15
8 @ TRACY LAWRENCE Paint Me A Birmingham (GreamWorks) 4704 345 3484 4274 102539 7388 24  109/0 | JOSHGRACIN | Want ToLive Lyric Street) )
7 € GEORGE STRAIT Desperately (MC4) 4520 92 3397 +82 98362 1908 14 11000 g:ill; n"ﬂ’:::;:“ﬁi‘;%{j’f ,g"ﬂ‘;/"'“ Orawer (Vivaton) :‘1‘
5 8 SARAEVANS Perfect /RCA/ 57 931 2929 N7 91667 18527 29 9910 | emm ciARK GisLe Too MMercury T
9 9 GARY ALLAN Songs About Rain (#CA/ 3718 72 2061 128 81551 3896 21 10S/0 | JOSH TURNER What It Aint MCA) 9
10 (D BRODKS & DUNN That's What She Gets For Loving Me (4rista) 3670 96 2734  +80 80585 1693 11 109/0
16 @ GRETCHEN WILSON Redneck Woman (Epic/ 627 611 2717 4485 81123 14279 5 1074
11 D MONTGOMERY GENTRY If You Ever StoplovingMe (Columbia/ 3556 91 2645  +65 79500 2500 11 108I0
13 @ CAROLYN DAWN JOHNSON Simple Life /rista/ 3416 64 2535  +55 75826 1161 19 108N
15 @ LONESTAR Let's Be Us Again /6A/ 3414 301 2566 +231 76241 6821 8 11083
14 @ BLUE COUNTY Good Little Gils (Asylumy/Curt) 3388 116 2537  +91 75443 2873 26 93N
12 16 DIERKS BENTLEY My Last Name (Capitol 3283 71 2442 62 72430 996 24 1010
17 D) SHEDAISY Passenger Seat (Lyric Street) 2686 95 1981 473 58172 2275 11 1030
18 © CLAY WALKER | Can't Sleep /RCA/ 2085 88 1835 +60 54254 1851 18  B9i4
19 @ REBAMCENTIRE Somebody MCA/ 204 9 UL 46 B4 T 15 0| pao o
21 @ paviDLee MURPHY Loo Koct 205 W2 1721 4108 S8 IR W W) g oo cad Points
27 €@ TOBY KEITH Whiskey Gil (DreamiWorks) 2112 796 1642 +575 45492 18887 3 101015 o
22 €23 SHANIA TWAIN It Only Hurts When I'm Breathing Mercury/0JMG) 2098 133 1576 +112 46745 3312 10 864 | aamst mme waseu) INGREASE
20 23 BIG &RICH Wild West Show (Warner Bros.) 1988 -380 1446  -292 44293 7146 15 80/1) TOBY KEITH Whiskey Girl (Dreamiorks/ +796
23 € BRIAN MCCOMAS You're In My Head Lyric Strest) 1959 O 1466 +28 43865 466 28  79/1 | GRETCHEN WILSON Redneck Woman fEpic/ +611
24 € EMERSON DRIVE Last Dne Standing DreamWarks/ 1547 29 1169 +38 32881 401 14 75/ ;::g:tm‘;‘r'ﬁ:;gm:”?gxm (L) ::::
25 € BILLY CURRINGTON | Got A Feelin' (Mercury 1510 123 1195  +85 31668 2828 14 BOI5 | ONESTAR Lers Be Us Agin /BN 301
26 X)) LEEANNWOMACK The Wrong Girl (#C4/ 1470 88 1122 477 32178 1823 9  79/3 | BRAD PAISLEY fALISON KRAUSS Whiskey Lulaby ristal +299
28 € JOEDIFFIE Tougher Than Nails (88R/C4) 1397 164 987 +135 30377 3807 10  70j7 | JOSH GRACIR | Want ToLive fyric Street! +261
31 @ JOENICHOLS If Nobody Believed In You (Universal South) M3 22 915 4160 25742 at6e & g | o CHAEL MONTGOMERY LetesFrom Home Marer s, +252
JOE NICHOLS If Nobody Beleved In You (Universal Soutt) ~ +212
32 €D BRADPAISLEY H/ALISON KRAUSS Whiskey Lullaby (Arista/ 1140 299 919 +232 23040 6673 4 76/21| MARTINAMCBRIDE How Far (2C4/ +167
29 €] JEFF BATES | Wanna Make You Cry /RCA/ 133 72 862 +52 24017 1518 14 634
33 €D JOSHGRACIN | Want To Live Lyric Strest) 100 261 877 +223 23045 G675 5 7714
30 33 WYNONNA f/NAOMI JUDD Flies On The Butter... Asylm/Curt) 909 107 695 100 19417 1852 13 5110
34 € ANDY GRIGGS She Thinks She Needs Me (AC4/ 882 106 664 +76 19809 2528 6 522
37 €5 CHELYWRIGHT Back Of The Bottom Orawer (Vivaton/ 676 67 546 +55 13879 995 & 58/14
35 €0 AMY DALLEY Men Don't Change (Curty 669 20 519 422 14795 951 10 392
38 €) RACHEL PROCTOR Me And Emily /BVA4/ 657 77 478 +74 14613 1544 4 4177
39 €D JULIEROBERTS Break Down Here (Mercury) 593 26 491 +27 1681 358 7 434
40 €D BLAKESHELTON WhenSomebody Knows You That Well (Warmer Bros.) 567 26 422 +12 12037 697 65 3501
43 (@ JMMYWAYNE You Are (DreamWorks) 452 101 372 +84 9529 1938 4 358
41 @ BILLY DEAN Thank God 'm A Country Boy (ViewZ/Curt) a5 38«3 1036 616 8 22| SUOSE
42 (D HANKWILLIAMS, JR. Why Can't We ANl Just Get... dsybm/Curs) 398 32 319 +26 885 750 3 34| Jpcreased Plays
36 43 CHRIS CAGLE I'd Be Lying (Capitol 372 317 288 281 8446 5520 10 300 oL
49 @ WMARTINA MCBRIDE How Far (RCA/ 371 167 300 +153 7974 3090 2 33[21 | ARTIST TME LABELS) RUCREASE
48 @ JENKINS Blame It On Mama (Capital 358 121 269 +95 7932 2514 3 2958 | TOBYKEITH Whiskey Gir Dreamiborts) +675
50 €I TRACE ADKINS Rough & Ready (Capitol ¥3 151 200 4138 7017 2379 2 321 | ChCYCHEM WILSON Redneck Woman i/ 485
TRACY LAWRENCE Paint Me A Birmingham (DreamWorks/ ~ +214
44 (@ SHERRIE AUSTIN Drivin' Into The Sun (BER/C4) 27 1 268 0 7088 155 6 250 | BRAD PAISLEY f/ALISON KRAUSS Whiskey Lulaby (drstal +232
a7 (@ PINMONKEY Let's Kill Saturday Night 1814/ 307 28 233 +20 6226 689 2  23/o| LONESTAR Let'sBeUs Again GHA/ +231
46 @ TRACY BYRD How'd ] Wind Up In Jamaica (RCA/ M 5 243 0 6675 168 5 190 ;ﬂgg:ﬂ:ﬂ#;’;ﬂﬂ;ﬁ%ggﬂ :iﬁ
45 50 CROSSCANADIAN RAGWEED Sick And Tired Universa/South/ 271 55 248 48 4775 1281 5 2210 | . MICHAEL MONTGOMERY Letters From Home Wamer Bios) +190

112 Country reporters. Songs ranked by total plays for the airplay week of Sunday 4/4 - Saturday 4/10. JMU:H';:ﬁ:ul\;f::n:‘;:o:y BeF"e";:L!“ You Wniversal Soutt) +:g:
© 2004 Radio & Records. ow Far (RCA) +

Complete R&R Packages The Reach & Frequency You Need!

GG ETA The leading management daily fax

Classified - The Industry’'s Newspaper with the
Adver't.ising largest help wanted section
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«  COUNTRY CALLOUT AMERICA. By @Bullseye 47

¢
o EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES April 16, 2004
Callout Americae song selection is based on the top 35 titles from the R&R Country chart for the airplay week of March 7-13.
. IOTAL CALLOUT AMERICAs
ARTIST Tille (Label) LIKE A LOT POSITIVE NEUTRAL FAMILIARITY DISLIKE BURN
KEITH URBAN You'll Think Of Me (Capitol) 337%  67.8%  21.2% 95.9% w204 | HOT SCORES
BUDDY JEWELL Sweet Southem Comfort /Columbia/ 331.2% 65.5% 23.9% 98.4% 3.1% 5.9% P
KENNY CHESNEY fUNCLE KRACKER When The Sun Goes Down (BV4/  32.8%  67.1%  21.3% 94.0% 44%  1.3% Qu::;woorfd” of the Week: Shindler.
RASCAL FLATTS Mayberry Lyric Street) 326%  618%  242%  96.8% 5A%  5.2% | \sith1 meaning not very importantand 5
SARA EVANS Perfect (RCA) 323%  636%  22.7% 98.0% 65%  52% ;“f;“;:‘égifzé?;";,?:;;;:,‘:‘: imporant
BLUE COUNTY Good Little Girls (Asylum/Curt) 7%  628%  224% 99.2% 68%  7.3% | ben tistening to your favorie station?
DIERKS BENTLEY My Last Name (Capitol 3%  637%  25.2% 96.3% 5.1%  23% | Note Percentage answers arc total posi-
GEORGE STRAIT Desaerately (MC4) NI B2%  24%  G36% 5% 0% | jon e oponendS(eyin
GARY ALLAN Songs About Rain (MC4) 0%  598%  27.8% 98.1% 53%  5.1%
REBA MCENTIRE Somebody /MCA4) 287%  595%  25.9% 91.6% 59%  o0a% | oo T
BROOKS & DUNN That's What She Gets For Loving Me (Arista/ 286%  56.1%  262%  88.1% 52% 0% | Frequent mafficinfo: 52%
MONTGOMERY GENTRY If You Ever Stop Loving Me (Columbia) 284%  60.1%  264% 93.6% 58%  1.3% ?:g;:gg;f:x:’y‘; b
TRACY LAWRENCE Paint Me A Birmingham (DreamWorks) 3%  604%  239% 99.4% 78%  7.2% | Talking w/callers on-air: 30%
WYNONNA fINAOMI JUDD Flies On The Butter... (Asylum/Curb) 283%  60.8%  22.3% 95.8% 108%  2.0% | Family friendly (no crude talk): 43%
CAROLYN DAWN JOHNSON Simple Lite /Arista) 282%  569%  28.0% 96.0% 17% 34% | m
BRIAN MCCOMAS You're In My Head Lyric Street) 277%  620%  24.8% 95.9% 50%  A1% ‘F‘mssz'r‘j%gm;‘;fizi EZ%
* JOE DIFFIE Tougher Than Nails /BBA/C4) 21.1%  594%  235% 93.1% 7.7%  25% | Frequent weatherinfo: 41%
CLINT BLACK Spend My Time (Equity Music Group) 266%  60.5% 28.3% 96.9% 5.6%  24% | Contests& giveaways: 33%
Talking w/callers on-air: 29%
JOHN MICHAEL MONTGOMERY Letters From Home (Warner Bros.) 26.2%  606%  25.0% 92.6% 53%  1.2% | Family friendly (no crude talk): 46%
DAVID LEE MURPHY Loco Kach/ 26.1%  606%  20.1% 94.7% 87%  13% |
SHEDAISY Passenger Seat L yric Street) 25.5% 57.6% 25.7% 90.0% 5.2% 15% | Less talking/more music: 80%
EMERSON DRIVE Last One Standing (OreamWorks) 25.2% 56.5% 30.0% 93.0% 5.9% 0.6% | Frequent traffic info: 5%
; Frequent weather info: 42%
BIG & RICH Wild West Show (Warner Bros.) 209%  514%  28.5% 80.8% 85%  25% | Contests giveaways: %
CLAY WALKER | Can't Sleep (RC4) 243%  51.2%  266% 89.3% 48%  06% | Talkingw/callerson-air:33%
PAT GREEN Guy Like Me (Republic/Universal South) 234%  538%  263%  87.5% 56% 1. | Femilyfrendly (nocrudetalk):53%
LONESTAR Let's Be Us Again (BVA) 233%  51.1%  257% 89.2% 5.A%  1.3% | Male _
GRETCHEN WILSON Redneck Woman (Epic/ 220%  BAZK  23TH  BI2% B 10% | feamwseemieni
LEE ANN WOMACK The Wrong Girl (#C4) 218%  530%  27.6% 80.2% 87%  08% | Frequent weather info: 0%
SHANIA TWAIN It Only Hurts When I'm Breathing (Mercury/IDJMG) 27%  582%  23.1%  930%  88%  28% ;-‘;,:;f;w‘;g,‘;g:;:g_ e
BILLY CURRINGTON | Got A Feelin' (Mercury) 217%  598%  24.8% 92.8% 6.6%  1.6% | Family friendly (no crude talk): 46%
JEFF BATES | Wanna Make You Cry (RCA) 206%  56.7%  262%  87.9% as%  02% [ .
JOSH GRACIN | Want To Live (Lyric Street) 19.8%  47.0%  245% 79.3% 75%  0.3% | Less tolking/more music: 78%
ANDY GRIGGS She Thinks She Needs Me (7C4) 196%  552%  24.0% 82.7% 33%  0.2% E:g;‘j:: ":-faf:;:f:(:\fzzwy
RACHEL PROCTOR Me And Emily (BN4) 175%  446%  27.3% 78.5% B.J%  0.0% | Contests & giveaways: 33%
TOBY KEITH Whiskey Girl (DreamWorks) 123%  44.0%  34.8% 84.0% 35%  1.8% | Tlkigw/callerson-ir:31%
Family friendly (no crude talk): 30%

Total sample size is 400 persons weekly with a +/- 5% margin of error. Scoring is done each week using live interviewers conducting the interview with each respondent. Scores are: a) / Like it A Lot, In Fact It's One Of My
Favorites b) ! Like It ¢) It's Okay..Just So-So d) | Don't Like It e) I'm Tired Of Hearing It On The Radio f) | Don't Recognize It . To be included in the weekly callout songs must enter the top 40 positions on R&R's Country
airplay chart. The sample is composed of 400 25-54-year-old persons who identify Country as their favorite music and who listen daily to competitive country radio in the sample markets. The sample is 50% male/female ...
1/3" each in the 25-34, 35-44, and 45-54 demos. The sample is balanced by region, and markets within that region. Bullseye Callout is cond.cted in these regions and markets. Market selection is determined by Bullseye.
NORTHEAST: Washington, OC., Harsisburg, PA., Providence, Rochester, NY, Springfield, MA, Hartford, Portland, ME, Portsmouth, NH. SOUTHEAST: Charlotte, Atlanta, Tampa, Nashville, Chattanooga, Mobile, AL, Charleston,
SC, Jackson, MS. MIDWEST: Milwaukee, Cincinnati, Cleveland, Kansas City, Lansing, MI, Ft Wayne, IN, Rockford, IL, Indianapolis. SOUTHWEST: Dallas-Ft. Worth, Tucson, Albuquerque, Oklahoma City, Houston-Galveston,
Phoenix, Lafayette. LA, San Antonio. WEST: Portland, OR, Salt Lake City, Fresno, Bakersfield, Spokane, WA, Riverside-San Bernardino, Boise, Denver, Monterey-Salinas. © 2003 R&R Inc. © 2003 Bullseye Marketing
Research Inc..
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BLAIR GARNER

Country Radio’s #1 Overnight Program

EEsiisE s ko

Blair Garner squeezes in some quality time with Chely Wright after her recent in-studio visit
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Cancon. © 2004, R&R, Inc.

w8 v - COUNTRY
o April 16, 2004
A i Best Testing C t N ( )
merica’s Best Testing Coun
THE Songs 12 + For The Week Ending 4/16/04 R,R. COUNTRY TOP30 POWEREDEY]
o] EDIABASE CANADA MEDIABASE
Per. Wom. Men
Artist Title (Label) TW LW Fam. Bumn 2554 25-54 25-54 W WS amsT TmE LaseLs) T s YESY tks
J. MICHAEL MONTGOMERY Letters From Home (amer Bros) 437 431 95% 14% 442 444 441 = 1 K.CHESNEY flUNCLE KRACKER When The Sun... /BV4) 476 - 1 1414
BUDDY JEWELL Sweet Southem Comfort [Columbia) 426 412 97% 20% 424 433 413 - 2 RASCAL FLATTS Mayberry {yric Street) a7 = 1 1414
K. CHESNEY flUNCLE KRACKER When The Sun... (BN4/ 4.22 418 97% 22% 416 427 408 = KEITH URBAN You'll Think Of Me {Capital/ 446 - 1 1414
KEITH URBAN You'll Think Of Me (Capitol) 419 424 9% 19% 414 433 4N - 4 BUDDY JEWELL Sweet Southern Comfort [Cokimbia) 445 = 1 1313
GEORGE STRAIT Desperately (MCA/ 419 415 85% 15% 421 429 416 = < S. TWAIN It Ondy Hurts When... (Mercury/I0JMG) 374 - 1 1414
TRACY LAWRENCE Paint Me A Birmingham /Dreamiorks/ 409 407  94% 20% 408 418 4.02 = 6 GEORGE STRAIT Desperately /MCA/ 349 - 1 1313
RASCAL FLATTS Mayberry /Lyric Street) 408 395 95% 22% 401 416 391 - 7 % AAROMLINES Tum It Up{Like The..} 264/ 342 - 1 1414
M. GENTRY If You Ever Stop Loving Me (Columbia) 407 395 8% 12% 406 402 409 - 8 J. MICHAEL MONTGOMERY Letters... (Warner Bros.) 342 - 1 1212
GRETCHEN WILSON Redneck Woman /Epic/ 407 395 7% 14% 408 406 409 = | BRODKS & DUNN That's What She Gets... (Aristal 331 - 1 1414
GARY ALLAN Songs About Rain (MCA/ 406 402 97% 24% 404 423 391 - 10 GARY ALLAN Songs About Rain (MC4) 320 - 1 1313
DIERKS BENTLEY My Last Name (Capitol) 405 393 94% 22% 407 405 408 = 11 WILKINSONS LA. (Giant World) 320 - 1 12112
TRACE ADKINS Hot Mama /Capita)) 403 402 97% 32% 409 408 409 - 12 LDNESTAR Let's Be Us Again /BNA/ 290 = 1 13113
CLAY WALKER | Can't Sleep /7C4/ 403 398 81% 13% 400 412 393 = 13 % AARON PRITCHETT My Way (Aoyatty, 279 - 1 1313
BROOKS & DUNN That's What She Gets... (Arista/ 402 404 86% 1% 4D 41 394 = 14 % CAROLYN DAWN JOHNSON Simple Life /4rista/ 275 = 1 12n2
LONESTAR Let's Be Us Again /BN4) 402 400 76% 10% 398 416 386 = 15 % GEORGE CANYON Good Day To Ride findependent) 260 - 1 11
SARA EVANS Perfect /7C4/ 40 402 9% 3% 396 402 392 - 16 SARAEVANS Perfect /RCA) 259 - 1 1010
CLINT BLACK Spend My Time (Equity Music Groug/ 400 397 93% 20% 402 409 398 = 17 % JASON MCCOY Still (Universal Music Canada) 258 = 1 1212
REBA MCENTIRE Somebody /#MC4/ 399 400 86% 17% 399 402 398 = 18 D.WALKER Get Up {Upen RoadUniversal Music Canada) 257 = 1 13n3
BLUE COUNTY Good Little Girls /Asylum/Curd) 399 393 84% 19% 392 398 388 = 19 GRETCHEN WILSON Redneck Woman /Epic/ 248 - 1 1um
BRIAN MCCOMAS You're In My Head Lyric Street/ 398 392 77% 14% 392 402 385 - 20 M.GENTRY I You Ever Stop Loving Me /Columbia) 244 - 1 1mm
BILLY CURRINGTON | Got A Feelin’ (Mercury/ 3.96 - 5% 6% 39 407 3719 ¥ 21 % BEVERLEY MAHOOD The First Day... (Spin/ 232 - 1 1010
DAVID LEE MURPHY Loco /Koch/ 394 4m 61% 8% 392 376 400 = 22 SHEDAISY Passenger Seat Lyric Street) 23 - 1T m
JEFF BATES | Wanna Make You Cry 8C4) 394 - 54% 8% 385 414 383 = 23 TRACY LAWRENCE Paint Me A Brmingham Dreamiovks) 227 - 1 99
TIM MCGRAW Watch The Wind Blow By /Curd/ 391 397 95% 32% 391 413 376 = 24 % GILGRAND Bumin' (Spin/ 224 - 1T mmm
CAROLYN DAWN JOHNSON Simple Life (Arista) 386 383 84% 16% 388 387 389 = 5 % ADAM GREGORY Never Be Another (Sany Music Canads) 209 - 1 1212
EMERSON DRIVE Last One Standing (Dreamiforks/ 3.86 - 65% 1% 379 38 375 = 26 % J.R.VAUTOUR Kiss Me Goodbye (Wamer Music Canada) 208 - 1 10110
PAT GREEN Guy Like Me /Regublic/Universal South 371 351 B2% 13% 369 367 370 = 27  MARTINA MCBRIDE In My Daughter’s Eyes (RC4/ 201 - 1 1mm
SHEDAISY Passenger Seat (Lyric Street/ 369 378 80% 20% 367 359 372 = 28  BRAD PAISLEY Little Moments (Arista/ 199 - 1 um
BIG & RICH Wild West Show (Warner Bros.) 360 350 63% 19% 358 351 362 - 29 TIMMCGRAW Watch The Wind Blow By /Curt) 195 - 1 1010
Total sample size is 432 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, § = like - 30  DAVIDLEE MURPHY Loco (Koch! 185 - 1 88
rfs%%%%ﬁ’g%'{ﬁﬂm hmﬁ;mwﬁgsﬂmf h:'z': m%%w;;pz%: ﬁfﬂmﬁo%bsﬂ 16 Canadian Cou reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks.
is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music Songs ranked by total plays for the airplay week of 4/4-4/10. Bullets appear on Songs gaining plays or remaining fiat from
preference. RateTheMusic.com results are not meant to replace caliout research. The results are intended to show opinions of previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.
participants on the the Intemet only. Rate TheMusic is a registered trademark of AateTheMusic.com. The RTM system, Is available for 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R
local radio stations by calling 818-377-5300. RaleTheMusic.com dala Is provided by Mediabase Research, a division of Premiere Lby each reporting station. Songs unreported as adds do not count toward overali total stations playing a song. ¥ Indicates

\_Radio Networks.

Radio’s Fight To Hold....

Continued from Page 42

Those presets are especially im-
portant when you realize that, ac-
cording to the study (and common
sense), in-car radio users change the
station more often than in-home or
at-work users. The good news is that
Country users change the station far
less frequently than users of other
formats. Only 13% of Country radio
in-car listeners change stations fre-
quently vs. 37% of all in-car listeners.
Some 6% of at-work listeners and 5%
of at-home listeners change stations
frequently.

On the other end of the spectrum,
Country enjoys great loyalty among
its P1s, where 52% of in-car listeners
said they leave the radio “mostly
tuned to one station.” That figure was
77% at home and 69% at work. The
stats for those claiming to change "oc-

casionally” were 35% in-car, 25% at
work and 18% at home.

Recommendations And Issues

The overview of the Arbitron-Ed-
ison study provided here over the last
two weeks is only part of the full
study, which is free and can be found
atwane.arbitron.com. At the end of this
study’s presentation at the recent
Country Radio Seminar in Nashville,
Arbitron’s Bob Michaels offered these
final thoughts and actions that radio
can take to respond to many of the
study's findings.

1. In-car listening is important to
all stations. “Large and small mar-
kets,” Michaels said, “all formats.”

2. Know the in-car listening pat-
terns of your market and your audi-
ence. “Stations in markets with espe-
cially heavy in-car listening might
need to rethink their strategies regard-
ing traffic reports and the way they

Among Country P1s, 23% are familiar with XM
and 17% are aware of Sirius. Of those, 1.4%
subscribe to XM and 0% subscribe to Sirius.

programs their stopsets,” Michaels /"~ N
said. -
3. Consider radio-preset-button New & Active
strategies. "Most people seldom
change their preset buttons,” Michaels | RODNEY ATKINS Someane To Share It With (Cury
said. “Almost all ir—car listening isto | Total Plays: 172, Total Stations: 35, Adds: 4
preset stations. What has your station
done to get listeners to give you a pre- TRACY BYRD How'd | Wind Up In Jamaica (RCA/
set, especially after a format change? Total Plays: 153, Total Stations: 27, Adds: 1
Consider creative present strategies, L
such as potential partnerships with JOSH TURNER What it A'n_t mcA)
local car dealerships.” Total Plays: 147, Total Stations: 31, Adds: 10
4. Sales staffs need to promote to | - oy aNNGN | AWSON Smakin ‘rass (Equity Music Group)
advertisers the corcept of Shopping | g iays; 145, Total Stations: 17, Adds: 2
“prime time.” “Take advantage of the
fact that many are shopping on their JIMMY WAYNE You Are (DreamWorks)
way home from work,” Michaels said. Total Plays: 140, Total Stations: 25, Adds: 10
“Consider strategies to help advertis-
ers target the in-car listener and after- MARTINA MCBRIDE How Far (RL4)
work shopper.” Total Plays: 137, Total Stations: 39, Adds: 20
5. Radio must increase its invest- . .
ment in in-car technology to defend ‘.II,AN:E: 0";278 u]r]dayl sMnn_llng.Alnsd izt:r.dgy Night (Merciay/
its turf. Michaels said, “RDS allows e
peit A I Il o 5 | LANE TURNER Abiays Wantng More (Breathes) Wrner B
of the song, to provide news or traffic | oy, pays; 86, Total Stations: 22, Adds: 3
information and to increase the ser-
vice you provide tc your listeners.” CRAIG MORGAN Look At Us /B8R)
6. Advertisers should target radio Total Plays: 29, Total Stations: 26, Adds: 23
more aggressively. "People are i
spending more and more time in JESS) ALEXANDER Honeysuckle Sweet {Colymbia)
cars,” Michaels said. “We need to get Total Plays: 21, Total Stations: 19, Adds: 19
the word out to advertisers that Coun-
try radio directly targets people in this Songs ranked by total plays
location.” - J
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/South Bend. IN KilM/Tucson. AZ*
A KNFM/Odessa, TX WSLCRoanoke, VA m:mnﬂ::: OM: Herb Crowe
) WRMS Indi IN* | KZLALos Angeles. OWPD: John Moesch PO: Breti Sharp APOMD: Lisa Kosty POMO: Bz fackson
4 . KKIF: AR ! OMPI:R.J. Cortis 8 6L WRGHT MO Bobyse faymes & RAOEL PROCIR g
WIKNBiloxi, MS WGAR/Cleveiand, OH - Yom Travis O3 David Wood : Tonya Campos: 1 (oeSTHn BN § Tt e
KEAN/Abiene. TX Wit NPOMD e Weside | P B icharts o e
oM: . MD; Chvack Collier Aope. & MD: .. Cannon £ NN Klahoma City, DK* KDRK/Spokane, WA® .
POMDRutyFemander | M Guea Wi 0SS ik ovss { Boneusmowss i k-t mmm (TR OO T cotr KVDD/Tulsa, 'l;‘l‘(l
. Shay il | B B A SRS | s g oL . PO:Tom : . PD: Jay Daniels 3 TOBY K
AL 1 Toavitiim Y B0 WKMLFayetteville, NC mms:m"; I SR Baviiee APD: Bob Castie § s
irmi . s +| PD: Paul Johnson WMSUJackson, MS . MO Tony Trovalo
WOMX/Aron, DH" WOXB/Birmingham, AL KCCY/Colorado Springs. CO No Adds P0: Rick Adares No Adds foma Cly, OK° EE Rochester, WY v m»ﬂ;m;m
OM/PD: Kevin Mason PD: Tom Han-ahan PD: Travis Danly Stance Bngham mﬂgnmm 0ma xlws o Sy WWZD/Tupelo, MS
APD Ken Seel 0 s e ™ Y30 B fesd POMD: Bl Kidd O ik Stevens
1 ESIKOUWEHR EE Ao RO e " KLLLAubbock. 0N Al 0 PD.Bill
X MOGRS 3 By WFBE/Flint, MI OMPO: Jay Richards B e KIXZ/Spokane, WA’ 2
—_— LY QRRRIN 2 fosvsEim PD: Wmc:wG:mim WUSJHackson, MS APONO: Kelly Groens OM: Robert Harder Sl
WGNA/AL . . . . J APDMD; 0 2 12 By n LU : Paul “Coyote™
PD: bz B POV | XKGSGlorado pings,cof #ARELEEE ot PR [-x it ONPD Jes G Noam, UGy, T
o.bdEy VIS | moem o Fe PO eyl i e WSensmnes | o ntios T
A A - Fricy ) . = MD; Hess iR g™
T e B WXFL/Florence. AL WRO0/Jacksonville, FL d .,;mmms R g‘%"'ymuss | g STaL B
. ia, SC* PD/MD: Gary Murdock OM/PD: Gail Asstin 1 oy J0SH GRACH MIRY OUPH CAENTER
mvmuquemue.::l WPS VA 0" Ros atocks by ren: Y “ \mart, ¢ RN UORGAK .
: g aMMadison, WI* xnard, . -
? """é’v“&l""m it “s':';,.*""‘ o e R e :lnwmm&vzm o mmm @ WEMB/Sgringfield. 1L P s amets
i 3 1 WL y 3 :
{ i B ol KSKS/Fresno, CA* WXBQJobnsan City 0; Mel Mckeszle s S el L Dev Beve R
o UColumbus, OH® | PD: Wik Peterso S e & MD: Jember Wood it .
WM { WBWNBloominglon. IL | WCD : ND; Sieve Plashe i e L WIRIGW, Paim Beach. L
KRS T/Albuquerge. : Dan Weslhol Dbt Casnston, O olen St KiAtMason City. 1A ings. CA PD: Wil Wahan
OM/PO: Eddie Haskell OMPD: Dan W APD/MO: Dan £. Zuko LT 0., Brooks XPLM/Palm Sgrings, o . S
Y 0: Buck Stevens 1S o XE ROBERTS PA POMO: 4.1 PO: Al Gordon WCEN/Saginaw, MI WPKU/Speingfield, MA* | mp: JR.
[ S N WMTZ Johastown. MD: Kory James PD: Joby Philips PO: R Mekay
BRAD PASLEY tALOR LEE AN WOMACK. ins. €O OM/PD: Steve Watker . s i : Keith Allen o
2 KUAD/F, Collins, WO: Lara Mosky KTEXMcAilen, TX 18 T MO: Kei APD: Nick Damon
KRRWAlexandria, LA | WHIOUBIuelield, WV - PD: Mark Callaghan § SN OM:Billy Saniago No Adds MD; Jessica Tyler
OM: Scati Bryaol OWPOMD: Dave Crosier WFS"""“:F: < MO: Brian Gary PO ot WPAP/Panama City, FL e WACOMaco, TX
PO/APO/MD: Steve Casey muoew D'f. Marty McF KXWUdopln, 10 APD: Frankie PO:ToddBory ] OIWPOND: Zack
2 S DArTE % caTot PO: Gator Harrisor R L : Paiches APDMD; Shane Collins WKCQ/Saginaw. . mo 10 DAV L RLEPWY
7 w0 hOseATs I N APD: Philip Gibbons WCKT/FL. Myers, OM: Ray Nichaels 3 oA : OMPD: Rick Walker KTTS/Springfield. 0 RO WL
15 BRDMSLEY VAL SN KA MD: Stewart dames OM/PD: Steve Amari POMD: Cody Carison oS o NoAdds DOMAPD: Brad Hansen
WCTO/Mlentown, PA* CRUG LORCI, APD/MD: Dave Logan APD: Jay MeCae R AP ol Clark . oc*
PD: Bobby Knight KiZN/Boise. 10 0SHCRACE: No Adds EE e KRWQ/Mediord, O 10 TOBY o WMZQIW“'“W"?W"-
. N 15 RACHEL " :
APOMD: : i - PD; Lamy Heal ia, FL OMPD: Jef
p MN.“Sgn ombm Summ KRYS/Corpus Chrisl, TX § s ot o e WXBM/Pensacol WICO/Salisbury, MO KSO/SI. Louis, MO* NoAdds
ety A e PO Frank Edwards 6 L DD Ly es O: Joe Edards RPN WA
TR NoAdds %‘,”:a"f"'ﬁm ' WNWN/Kalamazoo, ML e ARG POAPDMD:E)Fox AP S Sk
KGNC/Amasillo, TX . PO:PJ. Lacey AL 1 NG FOcRR MO Bilty Greenwood
5 MO; Steve Han : Pl ' Peilly PD: Chip Miller WXCL/Peoria, IL 0 NG EZ/Wausau, Wi
OM: Dan Gorman KQFC/Boise, ID . + XA AR APD/MD; Phil 0 Reil 3 L s ENeY STERLE wol 3
PD; Tirm Butler POMO: Lance Tidwell KPLX/Dallas, TX 7T MO: Mack Bilingsley OM: Rick Hirscharana POIAPOMO: Vanessa Ryan
- T oo | WP Wi Hi PN e st iy 1 TS
§ mincs No Adds APO: Sraokey Fivers OM: Scrakch Malane KBEQ/Kansas City, MO* 1o POMD: John Marks WILSL. Louis. MO*
o < PO/MND: Todd Nixon PD: Mike Kennedy WOKKMeridian, MS © DS TIRER No Adds PO: Greg Mozingo D
KBRY/Anchorage. AK oo e MD: T WeEnee POME: Scaty :Danny LG
OM: Denwis Bookey WKLBBosion, MA- AN o Tk WXTU/Philadelphia. PA* NoAdds POMO Jim B
POMO: dat Vlley PD: Nike Brophey KSCS/Dalias, TX* WOHKFL, Wayne. IN PRy ¢ G PO Bod KSOP/Salt Lake City, UT* i
{ o APOMD: Giany Rogers OM/PD: Ted Stecker DMPOMO: ot Kelly ROHEY AT o APOMD: Catiiac Jack PB: Don Hilton
uion APD/MD: Chris Haft iy, MO* WKISMiami, FL AT TV AFOVD Dy Tomsn KATM/Stockion, CA* KLURMWichita Falls, TX
WWWW/Ann Arbor, MI 1 € AR No Adds D e | nzs cgz M pn;mhn:ﬂ - OM: Richard Pesy OMPDME: Bren Wamer
OM/PD: Rob Walker OMPOD: MD: Dariene Evans ix, AZ* : Black SRADPASIEY
WO: Toe Baker KAGG/Bryan, TX .| ;BB APOMO: Tony Sievens o Adds HMLE Prisenix L. D e ot
PSS | o Jemer len WGNE/Daylona Beach, FL. h PN Do ot -
20 TRACE ADXAS . . - 3 " .
: B.J. Mielsen ids. M1 . AT City. UT" .
WNCYiAgpleton, Wi gatwe e oo O b s M WOAFKansas il HO* [ ot KUBLSai Lake Ciy. e | Houwea s
OM: Jetf McCarthy WG RGN e PD: Wes PD; Kerry Wolle . WBBS,
P0: Randy Shannon WYRKButalo, NY* b e APDME: TedCramer APD: Scot oiphin KMIXPhoenix, AZ" 4 i iri APTARD: P e
; Mari 8 PO: John Pasl St No Adds MO Mikch Morgan PD: Shaus Holly BRmna APLM Sup lark
e : Wendy Lynn XYGO/Denver, CO* BN WA A WATE : Gwen LS DA 1 Bibretr )

) e POMND: Joel Buke p |[EREED R KZshwichia, Ks®
WiSFihsheville, U e $ it eron WitRGmesto, et | KEEYMinneapolis, MN ) .| xeKt/sanAngelo. 7 PD: Chock Geiger
OMPD: Jef Davis WOKO, OM: Tim Satterfield K m‘“ Hammond OM/PD: Gregg Swedbery WDSY/Pittsburgh, PA' ONMD: ket Moskgomery | rur 7 liahassee, FL MO Pat Morer
D 3 ines, 1" | P0;BillDotson DPY. B APD/ME: Travis Moon PO: Keith Clark 7 s OMPD: Steve Cannon s ociim,
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No Adds POMD: dmey Disen R G . POMD: Allen 0 Gy Wz PR
WA, GA° ! B e [ P | st
. i el . - ) Ml N .
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F 18 TR QA QW Jesry Broacway No Adds WPCV/Lakeland, FL* P PD: Jukie Stevens APD: Will Robison APOMO: Bt Banks
s D P ave Wiht KTOMMerierey. CA* e .Sy oers Betn
WKKC/Augusta, GA WEZLCharleston, SC* | 3 asuesier . | o deri Tayior POAD: S Do XW4J/Portand, OR" LR B
PD: T Gerty o wsSUGreemville, ¢ | Ll e P: Wik oore e D¥akima, WA
APOMD: 23k Taylor O Jay Piport OMPD: Scot Johnson WO: Sacomnah Jones KKIG/San Luis Obiso. CA K0!
v POND: Ty Cootr EKCD et Lee Waker 0 Kix Layton WiW|Monigomery, AL [ PD: Pappes Daniels WTHTeme Haute IN | PD:Dewey
s | 7R et Fjfaesn : il ones AT 3 OMPD: Bany Kert AP 0015 s
MARTI UCoR0E e ein WO Jim L) WIOV/Lancasier, PA OMPD: Bl Jon O 1B [
o A POMD:DicFoymond | MO Dot Dz § eS| Wy e
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g, cae | sewms 0 PR | oo B er o | P0:fich Bowers L.
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PD: Evan Bridwell WOBE/Charlesion, WV 1 It o PD: Sam McGuire OM/MD: Mark Andrews T JOSH G POMD: Tis Brown LY RGN, s
CEEET | o e Ao | TEE™ | | TR o ———

Moo m% N . | v MD: Sam Stevens WCTO/Sarasota. FL* WICM/Traverse CHy, MI | ApD: Dowg James
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il APD: Ky O Cormer PO g NO; Dave Pose KERG Riverside, CA* K/Binghamton, NY
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ACRadio: Artist-
Driven To Song-Driven

Will this new direction keep listener passion alive?

H,istorically, AC radio has been an artist-driven for-
mat, solidly branding its identity with core artists like
Rod Stewart, Michael Bolton, Phil Collins, Elton John

and Gloria Estefan. But, as

time moves forward, this

resilient format has become slightly more song-driven
and has grown with its listeners’ new tastes and

lifestyle changes.

Is a song-driven stance a good one?
Does it interfere with the way listen-
ers identify artists with the station?
With so many listening options today,
it's more important than ever to build
listener loyalty. I recently spoke with
Jeff Silvers, OM for Cumulus’ eight-
station cluster in Macon, GA, and
Daniel Anstandig, McVay Media
VP/Adult Formats, about these is-
sues.

R&R: Should program-
mers consider going back to
an artist-driven format?

JS: I'm not sure we can
go back. We've become a
society that s always look-
ing for instant gratifica-
tion. The model and con-
cept of developing artists
for a specific format is now
flawed, because the audi-
ence won't give anyone the time to
properly develop an artist. Just as the
AC format has become song-driven
instead of artist-driven, music fans
have become single-oriented as well.
Music fans are downloading their fa-
vorite songs — not full CDs — onto
their personal music players.

DA: [ think there’s a happy medi-
um between artist-driven and song-
driven. To me, artist-driven format
means that we are playing some songs
based on who's singing them rather
than the quality of the song. While |
don’t think we should blindly add
songs simply based on their perform-
ers, [ do think we have to weight the
scales a little heavier for our core art-
ists, the artists for whom our audience
has the highest amount of measured
passion.

R&R: Do you think the emergence of
new media will drive people atoay from
radio?

DA: Our listeners’ lives are busier
today than they’ve ever been. Senso-
ry overload is in the air, and consum-
ers are getting better at quickly sifting
through the clutter for the content
they want. Whether the clutter is com-
mercials and inefficient or long station

Daniel Anstandig

imaging or filler music on an album,
listeners are developing a better sense
of smell to sniff out what they really
want.

Products like TiVo, iTunes and oth-
er instant-gratification entertainment
machines are training today’s con-
sumers to expect personally relevant
content immediately upon request.
It's up to us, asan industry, to improve
the fringes of our product and give lis-
teners more of what they
tell us they want. That
means that not playing the
right songs — or playing
marginal songs simply be-
cause they're by a core art-
ist — is a programming li-
ability.

R&R: How has AC radio
R grown with its listeners’
evolving music tastes?

JS: I'look at artists like
Matchbox Twenty and Train. These
artists were launched in the Hot AC
and Alternative formats, but as the
groups became more popular and the
record-company publicity machines
began to work their magic, the music
became more palpable and very play-
able in the mainstream and Soft AC
arena.

[ think that AC program directors
may have been scared to play songs
from these Hot AC artists at one time,
but callout and auditorium music re-
search began to reveal that there was
true passion for them in the younger
AC demos. And as these kinds of
groups became household names by
appearing on the Lenoand Letterman
shows, Oprali, Live With Regis and Kelly
and shows similar to these, it became
easier for AC program directors to
play these groups, research these
groups and count on these groups as
the backbone of their current, recur-
rent or 2000s category rotations.

Ré&R: How can we better market AC
artists so that listeners will identify these
artists with the station?

DA: We have grownaccustomed to
describing formats by saying “a radio
station that plays artists such as....”

While I believe that there is still a place
for identifying your radio station by
artist or texture, it is increasingly im-
portant to sell the benefit of your mu-
sic or the “take-away” that listeners
earn by listening to your station. How
do you envision listeners using your
station, and how do you want them
to feel during and after consumption?
Answer that on the air and tell me
what kind of music and artists you
play.

JS: The most important thing that
AC radio should market is usage.
Teach your listeners how to use your
radio station. Sell your listener bene-
fits every day, every daypart, every
hour. When you're selling your listen-
ers on the music vou play, use your
research to determine which songs
best describe your station. This isn't
rocket science, it’s common sense.

Music promos should include your
highest-testing records, no matter
who the artist is. Programmers have
to make sure that, just as they massage
a 10-minute section of the music log
to resonate the core sound of the sta-
tion, music used in music promos also
revolves around the core sound of the
station. The music used in music pro-
mos has to stand on its own and per-
fectly describe the format
of the station in era, tempo
and texture.

R&R: With so many art-
ists crossing from one format
toanother, is it possible for AC
to own newer artists today? 4

JS: I think AC now owns
Josh Groban, and it was a
huge plus for the format
when Josh appeared dur-
ing the Super Bowl pre-
game festivities. Jim Brickman is an-
other artist AC now owns. Rod Stew-
art, Elton John and Celine Dion are
still AC artists who are tried and true
for the format and who will continue
tobe AC staples and wonderful sourc-
es of new AC music for the next few
years.

R&R: What are other ways to build
listener passion, aside from playing their
favorite music?

DA: | was recently speaking at a
state broadcasters’ convention, and
the question was asked, "Who is the
bigger threat: satellite radio or MP3
players?” [ believe the answer is “nei-
ther.” The biggest threat to our surviv-
alis ourselves. Most radio stations are
putting all their eggs in the “more
music” basket right now, without

Book Your Flight,
Book Your Room

Not surprisingly, we have discovered that people do, in fact,
want to get together and net-
work in this time of industry
turmoil. Registrations and
room bookings for R&R Con-
vention 2004 are running __
ahead of last year, so don't

Jei Silvers

wait till the last minute.

Also, make sure you check out
the information for our special “On
the Beach” rate on the convention

registration website. Get there by going to www.radioandrecords.com.

building equity on nonmusic plat-
forms.

Absolutely, listeners come to us
primarily for music. However, listen-
ers also come to us for companion-
ship, a sense of connection to the
community, entertainment and infor-
mation. If all we are touting is the
most music, we are going to die. Sev-
eral new machines just arrived on the
battlefield with more music and bet-
ter radar for instant gratification than
we could ever counter. We can’t do
enough research to know when ex-
actly to play the very best song at the
very best time for a listener the same
way that an MP3 can service that in-
dividual.

However, we can research the best
songs for our listeners’ tastes most of
the time and compensate for songs
that don’t necessarily register as favor-
ites for 100% of our audience — which
is all of our songs — by offering en-
tertainment and personalities whose
appeal transcends the music.

The music is important, and it's a
cornerstone of our image, and, yes, we
should be touting that we play the

T 7 7 most music, but we
should also constantly
look for personalities and
entertainment elements
that differentiate us and
offer listeners something
deeper than the same Rod
Stewart and Celine Dion
song they’ve heard over
2,000 times.

Anyone can come into
the market and start play-
ing the same music you play one song
later, outmarket you and beat you,
unless you have enough equity in
nonmusic elements and benefits.

R&R: Has the recent FCC attention
helped or hindered listener loyalty and
passion for radio?

JS: Listener passion can be built
many ways. Being the family-safe-
and-friendly station — especially
now, with the FCC cracking down on
indecency — is a wonderful way to
build listener passion and help brand
your radio station. I don’t hear many
AC stations taking advantage of this
right now.

Since the Janet Jackson Super
Bowl show, indecency on the radio
has made front-page news. Seems
like a perfect time to jump on the

!
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family-safe bandwagon. It’s very
easy for an AC station to exploit the
fact that it offers a family-friendly
environment.

By the way, this isn’t a new phil-
osophy. AC stations in the past have
had success branding themselves as
safe when the kids are near the ra-
dio. With all the headlines and TV
news reports these days about inde-
cent morning shows or personali-
ties, AC program directors need to
go the extra mile and make sure
their audience understands that it's
always a safe environment on their
favorite station.

R&R: Do you think AC will always
have a place for its heritage core artists,
or will song-driven titles dominate the
playlist?

JS: I do believe that Elton John,
Celine Dion, Billy Joel, Gloria Estefan
and others whom we call AC’s true
core artists will always have a place
at the AC format. Without these art-
ists, there would be no meaningful
gold categories. Changing the AC for-
mat to song-driven instead of artist-
driven shouldn’t change most sta-
tions’ gold categories featuring "70s,
‘80s and some "90s categories. It will,
however, affect the kind of songs that
begin to filter down from today’s cur-
rent and recurrent categories to gold
categories.

We're still years away from ‘70sand
‘80s music disappearing completely
from AC. Just as Barbra Streisand,
Neil Diamond, Lionel Richie and
James Taylor built the original Soft AC
movement away from beautiful mu-
si¢, Elton, Billy, Rod, Gloria and Ce-
line have carved a niche in what we
call today’s mainstream AC, and
they’ll be around for many years to
come.

DA: Although AC has moved to
capitalize on the passion for new
songs by artists like Matchbox Twenty,
Train, etc., [ still believe that the
mainstream AC staples mentioned
above will continue to be important
to the format for years to come. Yes,
there’s been a shift in the artists
we're earnestly adding and support-
ing in our current categories. How-
ever, our gold categories have not
shifted as dramatically. Research
still supports playing high quanti-
ties of these artists in our gold cate-
gories.
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:  ACTor30 POWERED[T]

.é d o April 16, 2004 MEDIABASE
WK WK ARTIST TITLE LABEL(S) s oLkt AJ%?%: e T ghaoN Most Added ®
3 0 FIVE FOR FIGHTING 100 Years (Aware/Columbia) 2188 +62 196793 15 11000 | pwwvwirradds.com
1 2 JOSH GROBAN You Raise Me Up (743/Reprise/ 2175 222 197382 24 1120
ARTISTTITLE LABEL(S) ADDS
2 o SHERYL CROW The First Cut Is The Deepest /4&M/Interscape} 2151 +13 221404 27 104/1 CLAY AIKEN Soiitaire /RCA/RME/ 17
4 4 0100 White Flag (Arista/RMG) 2058 60 206423 27 97/0 MERCYME Here With Me /W0/Curt) 15
5 5  SHANIA TWAIN Forever And Fer Always (Mercury/IDJMG) 1887 -168 164372 49 119/0 | KIMBERLEY LOCKE 8th World Wonder {Curt/ 1
6 6  TRAIN Calling All Angels {Columbia) 1821 -84 150284 40 112/0 | LASHELL GRIFFIN Free fColimbia/ ] ) 9
7 7 MICHAEL MCOONALO Ain't No Mountain High Enough /Matown) 1765 32 132082 23 940 ;::;‘:‘Hm“wh'a‘t':"m::;’ V:m;;;ﬁ;“gﬂ;‘:’;’;%’;’”":
8 8  MATCHBOX TWENTY Unwell (Atlantic/ 1679 20 154056 47  99j0 NORAH JONES Sunise (Bie Note/EMC) 7
9 9 UNCLE KRACKER ﬂOOBIE GRAY Drift Away /laval 1641 -49 149446 57 104’0 WILSON PHILLIPS Go Your Own way {Columbia) [
10 10 MARTINA MCBRIOE This One's For The Girls /RC4/ 1589 -69 136342 13 10712 | LIONEL RICHIE Just For You flsland/I0JMG] 5
n 11 SIMPLY RED You Make Me Feel Brand New /simplyred.com/Red Ink/ 1365 68 106982 12 98/1 JESSICA SIMPSON Take My Breath Away (Columbial 5
13 @ SEAL Love's Divine (Warner Bros.) 1361 +131 132799 1" 8710
12 13 LUTHER VANOROSS Dance With My Father (/AMG/ 1100 -164 106629 43 103i0
15 @ WYNONNA | Want To Know What Love Is {Curty 1038 +27 39593 9 870 Most
14 @ COUNTING CROWS Big Yellow Taxi (Geffen/Interscape/ 1017 +3 106859 48 881 Increa se d PI 2 ys
17 D LUTHER VANDROSS Buy Me A Rose (/AMG) 875 +14 94992 6 794
16 17 LIONEL RICHIE Just For You //sland//DJMG/ 848 -29 91209 5 B85 oL
18 @ 3 000RS 0OWN Here Without You (Republic/Universal) 793 +37 89265 16 512 ARTIST TITLE LABEL(S) INCREASE
19 @  KENNY LOGGINS | Miss Us (A The Best) 562 +90 24659 9 5601 ENRIQUE IGLESIAS Hero finterscape/ +1N
20 €D ROOSTEWART Time After Time (/AMG) 487 +41 36862 7 683 | SEAL Love's Divine (Warmer Bros) 13
22 @  SHANIA TWAIN It Only Hurts When I'm Breathing Mercury/UMG) 381 +83 44887 3 Ggjg | MCRcrme Hore WithMe /AOCur o
MAROON 5 This Love /Octone /AMG) +93
26 @ KIMBERLEY LOCKE 8th World Wonder /Cﬂlb/ 332 +88 9965 2 57“1 KENNY LOGGINS | Miss Us {4/ The Best/ +90
23 €D  HOOTIE & THE BLOWFISH Goodbye Girl (Rhino/WSH) 219 +5 13403 4 444 KIMBERLEY LOCKE 8th World Wonder (Curt/ +88
25 D  NOOOUBT It's My Life fiaterscope) 275 +19 27636 10 16/0 CELINE DION At Last /£pic/ +87
21 25  MICHAEL BUBLE Sway (743/Reprise) 265 -39 8612 8 a6 S. TWAIN [t Only Hurts When I'm Breathing Mercury/0JMG/)  +83
30 €D GLORIAESTEFAN | Wish You (Eic/ 260 450 13916 2  4oj2 | OSHGROBAN ToWhere You Are /14d/Reprse) S
27 @ MELISSA ETHERIDGE Breathe (Isiand//0JMG) 231 +5 25972 6 230
24 28 ISRAEL KAMAKAWIWO'OLE Qver The Rainbow (Big Boy/ 235 -33 9901 7 310
29 @  TRAIN When ! Look To The Sky (Columbia) 28 +8 130m s 20 |Recurrents
28 @ KATRINA CARLSON Count On Me (Kataphonic/ 23 +1 4107 4 413 oTat
120 AC reporters. Monitored airplay data supplied by Mediabase F a division of Premiere Radio Vetworks. Songs ranked by total plays for the airplay week of AATISIATILEJLIBELSS)
4/4-4110. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in playsis | ENRIQUE IGLESIAS Hero finterscope/ 994
e Srg o 15t motg ot 2o o e 2t Sngs ot 10 e et e SOt . Mo %56 | ANESS GARTON A T s s 58
Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour | SANTANA fIMICHELLE BRANCH The Game Df Love /Arsta/RMG/ 923
Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc. NORAH JONES Don't Know Why (Blue Note/Virgin/ 845
New & A cti ve CELINE DION Have You Ever Been In Love {£pic/ 845
PHIL COLLINS Can’t Stop Loving You /Atiantic/ 815
JESSICA SIMPSON Take My Breath Away (Columbia) DARYL HALL What's In Your World (Rhythm & Groove/Liquid 8) SHERYL CROW Soak Up The Sun (A&M/nierscopel 765
Total Plays: 207, Total Stations: 26, Adds: 5 Total Plays: 108, Total Stations: 34, Adds: 8 CHRISTINA AGUILERA Beautiful (RCA/RMG/ 764
EVANESCENCE My Immortal (Wind-up/ . LONESTAR I'm Already There (BNA/ 684
Total Plays: 197, Total Stations: 13, Adds: 3 WILSON PHILLIPS Go Your Own Way (Columéia) MERCYME ! Can Only Imagine /V0/Curty 678
PHIL COLLINS No Way Out (Hollywood) Total Plays: 81, Total Stations: 15, Adds: 6 TRAIN Drops Df Jupiter (Telt Me) /Co/umbial 671
Total Plays: 190, Total Stations: 34, Adds: 2 CELINE DION A New Day Has Come (Epic/ 654
NORAH JONES Sunse (Blue Note/EMC) i ,5;;2%‘,{ R T ) : y' - pjt
m;lg\m IIIS:: Jl(')ttt?l\i;a/'llﬂt;?];& Z%IAddS: ! CLAY AIKEN Solitaire (RCA/RMG/ e
re Wi url i
Total Plays: 118, Total Stations: 35, Adds: 15 Total Plays: 35,°'I!oigle8tations: 18, Adds: 17 repow‘aur;.araz Ia ovaal:’az:; o;su;gn\:: eb at
Songs ranked by total plays
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Total sample size is 39 respondents. Tolal average favorabilily estimales are based on a scate of 1-5. (1=dislike very much, 5 = like
very much). Total familiarity represents the percentage of nts who recognized the song. Tolal burn represents the number
of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Samplé composition
is based on persons 12+. Persons are screened via the Infernet. Once passed, they can lake the music test based on the format/music
preference. RaleTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of
participants on the the intemet only. RateTheMusic is a regi of RateTh ic.com. The RTM system, is available for

52 Mg
=4 « April 16, 2004
( N 7 N
— America’s Best Testing AC Songs 12 + R R.‘, .
TE /" MUSIC  For The week Ending 4/16/04 I\ N ACToP30 ﬁ‘ﬁﬁn
roweeo[I HEDIABASE W CANAD: '
Wom. Wom. om,
Artist Title (Label) TW LW Fam. Burn 25-54 25-34 3554 W W ARTIST TTLE LABELS) TS e YGRAT stonohs
- 1 NORAH JONES Sunrise (Blue Note/EME) W - um
JOSH GROBAN You Raise Me Up /143/Reprise) 416 409 4% 23% 421 410 425 _ 2 DIDO Whte g AristaliMe) o ~ 0
MATCHBOX TWENTY Unwell /Atlantic/ 394 390 94% 39% 396 392 398 - 3 FIVEFORFIGHTING 100 Years (Aware/Columbia) 307 o 11313
2 DO0RS DOWN Hee Wikt Yoo ontiioss) 350 357 5% 2% — 4 % JACKSOUL Still Believe In Love flndegendent) 300 -1 14
ere Without You (Republcniversal 330 397 6% 2% 389 384 382 — 5 SIMPLY RED YouMakeMe... simplyredcom/Red okl 299 -1 15M5
LUTHER VANDRASS Buy Me A Rose L/AMG) 380 372 6% 15% 384 387 39 - 6 S.CROW The First CutIs The Deepest (A&Minterscape) 283 - e
) - 7 JOSHGROBAN YouRaise MeUp (143Reprise) 267 -1 1o
KENNY LOGGINS | Miss Us /4# The Best) 380 - 47% 7% 386 377 389
s Us i * — 8 LIONELRICHIE Just For You fsland/DME) 260 -1
LUTHER VANDROSS Dance With My Father L/AMG/ 379 370 93% 40% 382 355 392 — 9 & SARAH MCLACHLAN Stupid /Arista/AMG) 245 = 1 12112
SHANIA TWAIN Forever And For Always (Mercury/DJMG) 372 351 97% 42% 372 355 379 — 104 JANN ARDEN I You Loved Me 1Zog/Rounder 232 -1 oam
_ _ — 11 3DOORS DOWN Here Without You /Republi/Universall 209 -
MARTINA MCBRIDE This One’s For The Girls /7C4/ 372 368 84% 2% 372 372 372 — 12 % S.TWAIN It nnw Hurts When... /MEIL‘III}'//WMEI 199 — 1 10110
LIONEL RICHIE Just For You AstanddBIMG) 372 367 6% 9% 375 367 378 — 13 % SHAYE Happy Baby (EM/ Music Canads) 193 -1 oo
SANTANA f/ALEX BAND Why Don't You & } Arista/i¥/6) 370 3.70 8% 376 3N 37 = 14 M.MCDONALD At NoMountainHigh Enugh Motown 186 L2
NTANA HALEX ¥ Don't You & 1 At 70310 80k 2 el — 15 MARTINA MCBRIDE This One’s For The Gils /AC4) 184 -1 1o
SEAL Love's Divine (Wamer Bras.) 368 366 74% 14% 374 351 382 — 16 % JESSE COOK Early Dn Tuesday Varads) 164 -1 o
! ‘ — 17 P.COLLINS Look Through... Walt Disney/Haliywood) 160 - 1 1m0
TRAIN Cating Al Angels (Cokumbia) 367 369 93% 4% 374 356 380
2ling Al Anges (Cokumbia oMk — 18 % SARAHMCLACHLAN Fallen (rista/AMG) W - 1 100
FIVE FOR FIGHTING 100 Years /Aware/Columbial 367 370 83% 28% 363 384 356 — 19 LUTHER VANDROSS Buy Me A Rose (/AMG) 155 - 1 m
DIDO White Flag (Arista/AMG) 361 354 90% 38% 354 364 349 — 20 JOSS STONE The Chokin' Kind /S-Curve/EMC) 148 -1 919
- 21 SEAL Love's Divine (Warner Bros.) 145 - 1 m
M. MCDONALD Ain't No Mountain High Enough MMotown/ 357 341 94% 32% 357 338 364 B ok Aes Vi A e 7 -1
SIMPLY RED You Make Me... fsimplyred.com/fed Ik}~ 357 333 85% 26% 365 346 370 = 23 MATCHBOX TWENTY Unwell /Atiantic) 140 S 1 919
. CHOW Th it Cot s The Dot A& o 0 s % 4 4 6 — 24 UNCLEKRACKERfiDOBIEGRAY Dift Away dava 139 - 1 9
d SGEERBUANETZCE LS &Y & S — 25 SIMPLYRED Sunrise (simplyred.com/Red lnk) 137 - 1w
WYNONNA | Want To Know What Love s /Curb/ 348 348 81% 24% 349 343 351 - 26 % S. TWAIN Forever And For Always (Mercury//DJMG) 126 - 1 6i6
UNCLE KRACKER fIDOBIE GRAY Drift Away av) 332 321 95% 51% 341 322 348 = 21 COUNTINGCROWS Biy Yelow Taxi Geffanierscope) 123 = Uty
— 28 SANTANAfM.BRANCH The Game Of Love Arista/8G) 117 -1 a8
COUNTING CROWS Big Yellow Taxi (Geffen/interscope) 308 295 91% 54% 305 309 304 - 29 % R.MALCOLM Something More (¥ik/BMG Music Canada) 116 o 1 8/8
— 30 CHANTAL KREVIAZUK Julia (Columbis/ 107 -1 s

20 Canadian AC reporters. Monitored airplay data supplied by Medlabase Research. a division of Premiere Radio Networks.
Songs ranked by total plays for the airplay week of 4/4-4/10. Bullets appear on songs gaining plays or remaining flat from
previous week. If two songs are tied in total plays. the song with the larger increase in plays is placed first. Songs below No.,
15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R

local radio stations by calling 818-377-5300. Rate ic.com daa is provided by adivision of Premiere by each reporting station. Songs unreported as adds do not count toward overali total statlons playing asong. ¥ Indicates
\__ Radio Nstworks, J \ Gancon. © 2004, R&R, Inc.
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Life is good. it's another perfect day
in San Diego: sunny and 74 degrees.
And | get another chance to talk about
one of my favorite subjects: music.

I’'m so happy for the guys from
Maroon 5. “This Love” is on fire. |
knew these guys would be huge when
we added “Harder to Breathe.” “This
Love” is a perfect record for us. John
Mayer’'s “Clarity” sounds great, and,
as John puts it, the “no-word hook” is definitely unique.
il You just gotta love Mr. Mayer. Matchbox Twenty are
i back, with the fourth single from More Than You Think
You Are, “Downfall.” It is a great song, and | believe the

4 choir vocals count as church — one listen a week and
1 — ! no church required. I’'m looking forward to Rob Thomas’
solo project. Toby Lightman’s “Devils and Angels” adds a soulful
sound to our playlist. BNL's “Testing 1, 2, 3” is working for us, as well
as Josh Kelley’s “Everybody Wants You" — a perfect pop balance
record. | can’t wait for Alanis Morissette’s So-Called Chaos. I've
been a fan since the beginning. | can’t wait to hear “Everything.” I'm
sure she won't disappoint.

Witk
Mel McKay
Asst. PD/MD, KMYI/San Diego

On the AC chart, Five For Fight-
ing are No. 1 this week with “100
Years” (Aware/Columbia). Look for
Five For Fighting frontman John
Ondrasik April 30 on Good Morning
America, when he helps commemorate
100 years of Times Square ... Coming
in at Nos. 2 and 3 are Josh Groban’'s
“You Raise Me Up” (143/Reprise) and
Sheryl Crow’s “The First Cut Is the
Deepest” (A&M/Interscope) ... Most Increased goes to Seal'’s “Love’s
Divine” (Warner Bros.), +131. That’s followed by MercyMe’s “Here
With Me” (INO/Curb), +107; and Maroon 5’s “This Love” (Octone/J/
RMG), +93 ... Most Added is Clay Aiken's “Solitaire” (RCA/RMG),
with 17 ... Curb gets the Industry Overachiever Award this week as
MercyMe get 15 adds and Kimberly Locke’s “8th Worid Wonder”
(Curb) picks up 11 ... Congratulations, Bob Catania and Linde
Thurman! Hot AC programmers are seeing a steady climb on Alanis
Morissette's “Everything” (Maverick/Reprise), which goes 18-16 and
+434. Maroon 5 are +239 and hold on to Hot AC’s top slot this week
... Hoobastank’s “The Reason” (Island/IDJMG) is +383 and looks like
the next contender for No. 1 ... Kudos to National Director/Hot AC
Scott Emerson and the Interscope team for 14 adds on Butterfly
Boucher’s “Another White Dash” this week (my absolute favorite
record of late)! Second Most Added is Lenny Kravitz's “Where Are

We Runnin?” (Virgin), with 10. — Julie Nakahara, AG/Hot AC Editor

ACMHot AC

artist

armist: Wilson Phillips

tageL: Columbia
By MIKE TRIAS/ASSOCIATE EDITOR

It’s a dream that many parents around
the world hold dear to their hearts:
seeing their offspring follow in their foot-
steps, whether it be attending their alma
mater, taking over the family business or
becoming a success in the same field that
the parents chose many years ago. The
dreams of The Beach Boys’ Brian Wilson
and The Mamas And The Papas’ John
and Michelle Phillips came true when
their daughters formed the trio Wilson
Phillips. Members Carnie and Wendy
Wilson and Chynna Phillips took the
world by storm with their debut album.
The CD sold 4 million copies, and that,
along with their bloodlines, instantly pro-
pelled the trio into the national spotlight.
Now, more than a decade since they last
hit the recording studio together, Wilson
Phillips have returned.

Pacific Coast Highway is their latest
project and first album of new material
in 12 years (their last album was 1992s
Shadows and Light). This time the ladies
decided to do a remake album. On PCH.
they pay tribute to the California pop
sound of the *70s — music they grew up
on. As expected from a project of this
type, many hits of yesteryear are in-
cluded. such as Linda Ronstadt’s “You're
No Good,” Jackson Browne's “Doctor My
Eyes,” The Eagles’ “Already Gone,” Neil
Young's “Old Man,” Joni Mitchell's “Cali-
fornia” and The Byrds’ “Turn, Turn,
Turn.”

Since they have recorded an album of
songs from their parents’ heyday, it only
seems right that they include covers of
some of their parents’ hits. Wilson
Phillips sing The Mamas And The Papas’

“Monday Monday” and The Beach Boys’
“Dance Dance Dance” and “In My Room.”
Brian Wilson himself guests on the al-
bum, playing piano and lending his vocal
talent to “In My Room.” Pacific Coast
Highway is set to arrive on store shelves
in May, which, coincidentally, is just
about the perfect time of the year to
cruise along the beaches of California’s
famous Highway 1.

“Go Your Own Way" is our first look at
Wilson Phillips’ new endeavor and is
reaching radio right now. The song was
originally popularized by Fleetwood Mac
and, with its calm, soothing sound, should
do well at AC stations. Wilson Phillips
haven’t lost a step as they deliver their
signature three-part vocal harmony.

Another reason this may be the perfect
time for the group to release Pacific Coast
Highway is the recent success of cover
songs at AC radio. Uncle Kracker’s ver-
sion of “Drift Away” dominated the No. 1
position on R&R’s AC chart last year,
while cover albums by Michael McDonald
and Rod Stewart spelled the rebirth of
both of their careers. Don’t be surprised
if you see a media blitz for Wilson Phillips
similar to the ones that helped McDonald
and Stewart raise awareness of their re-
emergence on the music scene.

Don’t Miss

R&R GONVENTION 2004!

JUNE 24-26, 2004

BEVERLY HILTON HOTEL
In Beverly Hills, GA

Register NOW at www.radioandrecords.com
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97 Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 4/4-4/10. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Perscns used herein with permission from the Arbitron
Company (© 2004, The Arbitron Company). © 2004, R&R, Inc.

Total Plays: 189, Total Stations: 23, Adds: 2
FINGER ELEVEN One Thing (Wind-up)

Total Plays: 166, Total Stations: 17, Adds: 3
MARTINA MCBRIDE This One's For The Girls (RC4/
Total Plays: 159, Total Stations: 13, Adds: 1

s« « HOTACTOP40 poweRep[T3
d © April 16, 2004 MEI"ABASE
. R i e e s Most Added’
1 @ MARDDN5 This Love (Octonell/AMG) 4018 +239 295560 14 960 |wwwerradds.com
2 2 EVANESCENCE My Immortal /Wind-up/ 3612 -56 241889 20 9410 ARTIST TITLE LABEL(S) 4DDS
3 3 NICKELBACK Someday (Roadrunner Records/IDJMG) 123 17 211159 29 85/0 BUTTERFLY BOUCHER Another White Dash (A&M/interscape) 14
4 4 3DDORS DOWN Here Without You (Bepubiic/Universal 3063 83 217561 35  91y0 | LENNY KRAVITZ Where Are We Runnin'? Virgin/ 10
5 5  FIVEFORFIGHTING 100 Years (Aware/Columbis) 2970 A1 190837 21 950 f;:sl'gh‘:g'v”‘: ;;’s" HT:"VEEI“]"IYU%BI,;‘ Away (Columbia) ‘;
6 6  NODDOUBT It's My Lie finterscope/ 2691 183 214525 24 86D | CplliNG OurLives ,,,Ef,,,m, 7 ‘
7 7 SHERYL CROW The First Cut Is The Deepest (A&Mi/lnterscape/ 2677 -61 188519 28 86/0 AVRIL LAVIGNE Don't Tell Me (Arista/fMG/ 6
8 8  MATCHBOX TWENTY Bright Lights (Atfantic/ 2443 151 185185 35 8O0 | ALANIS MORISSETTE Everything (Maverick/Reprisel 5
9 @ SANTANA fIALEX BAND Why Dor't You & | (Arista/AMG) 2337 +5 184584 43 9o | 3 DOORSDOWN Away From The Sun (Repubic/Uiiversal 5
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M 12 DIDD White Flag fArista/AMG) 2094 120 143446 38 850 'hOObQSthI:‘,
12 13 SARAH MCLACHLAN Fallen (Arista/AMG) 1922 60 154880 30 800 | | the reaoson
14 14 DUTKAST Hey Ya! (LaFace/Zomba) 1791 87 138043 19 4700
15 @ LIZ PHAIR Extraordinary (Capitol) 1661 +28 86754 16 8012 ;e: @ R&R Hot AC .
18 @  ALANIS MORISSETTE Everything (Maverick/Reprise) 1658  +434 107432 3 86/5 !,:349 MAdd“" T(l’\':i 43 m(m!:o;
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32 32 NELLY FURTADG Try (DreamWorks/interscope) 586 -10 16524 6 440 SARAH MCLACHLAN Stupid (Arista/AMG) +140
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o April 16, 2004
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America’s Best Testing Hot AC R R
. POWERED[:} 4
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rtist Title (Label) - burm WEEK WEEK  AATIST TITLE LABEL(S) PLAYS PLAYS  CHART  STATIONS
MARDON 5 This Love (Octongl/AMG/ 435 445 9% 1% 434 430 44 - 1 MAROON 5 This Love (Gctone/J/RMG/ 436 - 1 1616
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SANTANA Al:mBANaI;”;l’h ;& 't You & | (Arista/AMG) 3% 406 9 1m 3.ss - W L, AU L L g B v
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JOSH KELLEY Everybody Wants You (Hollywood) 387 382 5% 7% 385 402 365 _ 14 JOHN MAYER Clarty ware/Calombia) 228 ~ 11
SARAH MCLACHLAN Fallen (Arista/AMG) 386 38 91% 27% 390 391 390 _ 15 TRAIN When! Look To The Sky (Calumbia/ 228 _ 112
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much, 5 = like very much). Tofal familiarity represents the percentage of who rt ized the song. Tolal 19 Canadian Hot AC reporters. Monitored airplay data Supplied by Mediabase Research, a division of Premiere Radio
burn represents the number of respondents who said they are tired of hearing the song. Songs must have 40% familiarity Networks. Songs ranked by total plays for the airplay week of 4/4-4/10. Bullets appear on songs gaining plays or remaining
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CAROL ARCHER

SMOOTH JAZZ

carcher@radioandrecords.com

Who Wouldn’t Want
To Be Gordon Zlot?

The owner of Santa Rosa, CA’s top two stations

isn’tinterested in selling

J.%.edwood Broadcasting founder/President Gordon
Zlot calls Sonoma County, in Northern California’s
wine country, “the greatest place on Earth to live.” It
is in the Sonoma town of Santa Rosa, about an hour
north of San Francisco, that Zlot built AC KZST and

Smooth Jazz KJZY.

The day before we spoke, Zlot
paid off the mortgage on the
properties after about 30 years.
KZST and KJZY are well-pro-
grammed stations that earn
good ratings. The
former scored No. 1
12+, as it often does,
with an 8.7 in fall 03.
KJZY hurtled 4.9-6.0
for second 12+. This
week, Zlot shares his
insights on a variety of
topics.

Are KZST and KJZY
forsale? “Actually, I've
turned down really
good offers from both the big
guys, like Clear Channel and
Cumulus, and smaller groups.
decided that if 1 sold, what
would 1do? I still like what I do,
and it’s better than the alterna-
tive — having nothing to do, and
then you die.”

Gordon Ziot

How’s business? “I've never
done this for money; I did it be-
cause ['ve loved radio since [ was
a young kid, age 13. What I've
learned is that if you do some-
thing for money, you’li
never make any, so my
goal has always been
to do the best job I
could and have fun
doing it. Hopefully, at
some point the money
will come.”

Thoughts on con-
solidation: “Business
is good, but it’s not
what it used to be. 1
don’t like what’s been going on
with consolidation. It hasn’t
been healthy for our industry.
and it’s definitely not an advan-
tage for the public, although
that’s what its proponents are
touting. It was said that with
consolidation the major players

e World

REATEST)
MUSIC]
s chosen hy YOU!

A TERRIBLE THING HAPPENS IF YOU DON'T MARKET
“Nothing!” says SJ KJZY & AC KZST/Santa Rosa, CA owner Gordon Zlot, who
ran bus sides and these biltboards during the last book. Between great
programming and aggressive marketing, KZST and KJZY were No. 1 and No. 2
124, respectively, in the fall ‘03 Arbitron.

would be able to take some risks,
but you don’t see that. They are
all sounding alike. There are no
fringe formats, very little Classi-
cal or mainstream Jazz. People
are going to the Internet to get
what they want.”

The threat of satellite radio:
“I was concerned about satellite
until [ was in a rental car one
day and heard one of the servic-
es. It sucked! I was in Palm

“It was said that
with consolidation
the major players
would be able to
take some risks,
but you don’t see
that. They are all
sounding alike.”

Springs at the time. It happened
to be 102 degrees at 3pm, and
the guy was talking about how
the sun had just set in New
York! I don't think its going to
work, because what radio has
that no other medium has is lo-
calism — the ability to touch
people locally — which is dif-
ferent from television, which
you can do no matter where it
comes from, because it’s a con-
duit, really.”

Plans for expansion: “I'd like
to have another radio station in
Santa Rosa, and we’ve tried over
the years. If | had one, what I
really want to do is the ‘Frank Si-
natra format,’ which is my favor-
ite kind of music right now —
but not the corny standards. I'd
love to do a timeless format, like
the Dinah Washington songs
that sound like they could have
been recorded today.

R&R Aprit 16, 2004

Smopth Jazz Convention
Sessions

¢ Friday, June 25: “Smooth Jazz Late-Night Chill-Down”

Smooth Jazz pulls an all-nighter
at this private, family-only hang.
Talk; groove; play Pass the Pigs;
have a massage to soothe your
weary, jet-lagged body; or party till
you drop. Remember, what
happens in the Starlight Room
stays in the Starlight Room.

« Saturday, June 26: “It's Still
the Revenue, Stupid!”

Revenue expectations have never been higher. The best and the
brightest in Smooth Jazz radio sales give us straight talk about the
format. On the agenda so far. WNUA/Chicago Station Manager Pat
Kelly and Clear Channel Dir./National Sales, Bay Area Marci Mills.

Moderated by KLSX & KTWV/Los Angeles VP/GM Bob Moore.
Register now at www.radioandrecords.com.

“Our 7pm-midnight show on
KJZY is a different mix than
daytimes, and it has some ’Si-
natra’ elements, like Joni Mitch-
ell’s version of ‘The Man 1
Love.” That’s one of the tunes
that would fit. We play more
and more songs like that, such
as more mainstream jazz that
fits. Broadcast Architecture
would choke on it.”

Favorite station he doesn’t
own: “We have a house in Palm
Springs, and there is a station
there that is the last of a dying
breed, KWXY. Because the pop-
ulation is around retirement age,
the station is always No. 1 or 2
in the market. The owner put it
on in the '60s, and he calls it
‘Beautiful Music.” The music’s
all over the place — Sinatra, The
Carpenters — but I enjoy what
the announcers are saying.”

The secret of his success in
Santa Rosa: “Longevity, tenure.
Localism. You can do anything
and be No. 1aslongas youdoit
long enough. Look at San Fran-
cisco radio: I don’t even keep
track of it anymore, because if
something doesn’t work in six
months, they are on to some-
thing else. An example of giving
up your franchise is K101 [KIOI],
which were the greatest call let-
ters in the world, and now it’s
"Star.” They bought the station
and gave those call letters away?
It's hard to understand.”

Audio quality of his signals:
“I’'m the worst critic, so I am con-
stantly tweaking the sound, but
it is gratifying, because nonin-
dustry people say, ‘Gosh, your
stations are the best-sounding on
the dial. How do you do it?’
Well, the owner is an engineer —
and that’s me. It's important, but
most owners have tin ears.”

KJZY & KZST ’s sales organi-
zation: “The stations are sold in
combo now, although originally
we sold them separately. Selling
themn in combo turned out tobe a
better situation for us. We ended
up with a single sales force, be-

www americanradiohistorv com

cause the other way, each team
wanted to sell the other station.
We bill ourselves as ‘the quality
station.” Not to be snobbish, but
we're after the listener who's look-
ing for the finer things in life.”

Radio [andscape in Santa
Rosa: “All the owners in this
market are independent, al-
though some have stations else-
where. Results Radio owns sta-
tions in Redding and Chico, CA
too — 15 stations total, [ believe.
Sinclair has four here and KLBJ/
Austin. Emerald has four here
and some elsewhere. Our two
stations outperform other
groups with four stations, but
that’s what has happened. Now
it takes two stations to get the
same ratings that one used to,
because the shares have gone
down with more stations in the
market.”

“I still like what | do,
and it’s better than
the alternative —
having nothing to do,
and then you die.”

His attitude toward years of
ratings success: “The fluke con-
tinues! Our morning guy on
KZST, Brent Ferris, has been with
us for 25 years, and he is Mr.
Sonoma County; he’s asked to
emcee every event. And we just
hired a legend, Jim Grady, who
did mornings on KSRO for 45
years. He is coming to work for
us on Saturday and Sunday
momings, 5o we'll have a mormn-
ing show seven days a week. He
actually holds the Guinness Book
title for longest-running disc jock-
ey in the same time period atany
radio station in the world.”
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P SMOOTH JAZZ TOP30 POWEREDL]
‘g/ e April 16, 2004 MEDIABASE
WEC WREK  ARTIST TILE LABEL(S) e P AJI:%?K‘:E e TN | Most Added®
2 @  PETER WHITE Talkin' Bout Love (Columbia) 834 +84 108931 13 404 | www.rradds.com
1 © KIMWATERS The Ride (Shanachie) 799 +36 103913 21 404 ARTISTTITLE LABELLS) ADOS
4 © PAULBROWN 2417 (GRP/VMG) 774 +114 94258 12 394 MICHAEL LINGTON Show Me /Rendezvous/ 10
3 @  RICHARD ELLIOT Sly (GRP/VMG) 761 +29 85229 19 394 DIANA KRALL Temgtation (GRP/VMG) 8
5 @ EUGE GROOVE Livin' Large Varada) 592  +68 76455 10 395 | B CULBERTSONfIN.BROWN Come On Up (Warmer Bras/ 7
7 © PAULTAYLOR Steppin’ Out (Peak/ 580 +83 72406 11 385
6 o HIL ST. SOUL For The Love Of You (Shanachie/ 566 +53 69303 13 39/4
8 © DAVEKOZ Alli Seels You (Capital 543 +68 83872 7 3Im3
9 © NORAH JONES Sunrise (Blue Note/EMC) 482 +42 46131 11 354 Most
15 D NICKCOLIONNE High Fyin' (3 Keys Music) a1 +128 4548 27 2K | pmereased Pl. ays
10 m STEVE COLE Everyday (Warner Bros.) 458 +68 44785 26 30/4 TOTAL
12 @ BICHARD SMITH Sing A Song (4440) 428 +65 38624 18 325 | o e el
1" 13 BASS X Vonni (Liguid 8) 423 4 41557 22 314 PRAFUL Sigh Renervors) .
14 @ CHRIS BOTTI Indian Summer (Columbia) 413 +77 42403 29 232 PAUL JACKSON, JR, It's A Shome (Bloe Nore/EMC) 72
17 @ MARC ANTOINE Mediterraneo (Rendezvous) 405 +74 48028 375 CANDY DULFER Finshury Park, Cafe 67 agle Rock! 7
13 D MINDI ABAIR Save The Last Dance (GRPVMG) 398 +28 55412 8 355 MINDI ABAIR Fiirt (GRPVMG) +168
19 @ DIANA KRALL Temptation (GRAVMG) 376  +115 36198 3 30/8 | DAVID SANBORN Comin’ Home Baby (GRP/VMG/ +168
16 (D JOYCE COOLING Expression (Varads/ 32  +18 40581 5  36/5 g:::i":lzw”i‘:'e”!"’:’w ’f;ﬂff”’ — *:gg
18 () BRIANCULBERTSON NORMAN BROWN Come OnUp Warnerfros) 338~ +46 37574 & 337 | e opprncin i e PR o
21 @ BAJEE Eye 2 Eve (N-Coded) 307 +60 27858 16 2214 | yRgAN KNIGHTS Got ToGive It Up Warads/ +159
22 @ RICK BRAUN Daddy-0 (Warner Bros.) 286 +48 21761 6§ 285 MICHAEL LINGTON Show Me Rendezvous/ +143
20 @)  PRAFUL Let The Chips Fall (Rendezvous) 263 0 25126 4 284
23 €D  JEFF GOLUB Pass It On (GRAVMG) 225 +13 18144 18 181
@  MICHAEL LINGTON Show Me (Rendezvous) 178 +143 31268 1 270
24 €D DAVID SANBORN Isn't She Lovely (GRP/VMG) 167 +6 18094 s 162
27 €D BRAXTON BROTHERS When You Touch Me (Peak) 157 +29 12866 3 1501 Most
26 @ SIMPLY RED You Make Me Feel Brand New {simpiyred.com/Red Ink) 151 +5 5301 5 1m PIa yed Recurrents
28 28  PETE BELASCO Deeper (Compendis) 126 -10 7617 4 90 ToTAL
29 DAN SIEGEL In Your Eyes (Native Languagei Ms  +13 6128 7 qzp | eTTEwES L
€ BEVONCE fLUTHER VANDROSS T Closer | Get ToYou UCokmbiaAME) 103 +28 18451 1 11ya | iiCObn it ool RIT— s
JAZZMASTERS Puerto Banus (Trigpin ‘W' Rhythm) 7
40 Smooth Jazz repcrters. Songs ranked by total plays for the airphay week of 4/4-4/10: Bullets appear on songs gaining plays or remairing flat from previous week. | prafuL Sigh {Rendezvous/ 327
:\L:)v;:) :gggjigrfhgetg tl:l :‘(:lt;: t?;%si [:2; z%r;gs »(r;flftltéltat;;: larger increase in plays is placeq first. Spngs below No. 15 are moved to recurrent after 20 weeks on the chart. JIMMY SOMMERS Take My Heart... Geminibigher Octavel 288
ly reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations 5
playing a song. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number, | PAUL JACKSOR, JR. It's A Shame (Blue Note/EMC) 264
Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc. DAVE K0Z Honey-Dipped {Capital) 223
- SEAL Touch Wamer Bros.) 213
New & Active CANDY DULFER Finsbury Park, Cafe 67 (Eagle Rock/ 212
; : DARYL HALL What's In Yeur World (Rhythm & GroovelLiguid MINDI ABAIR Fivt (GRPAMG/ )
-?;2:) p‘a;‘:cr&ﬁﬂmﬁ:ﬁlgﬂgmﬁff ;,;U Total Plays: 73YITotaI Stat?ons: 7,ﬂ At:ds:y; el DAVID BENDIT Watermelon Man {GRPIVMG/ 198
NESTOR TORRES Maybe Tonight (Heads Up iternational) KIRK WHALUM Do You Feel Me (Warner Bros.) o L, o 198
Total Plays: 93, Total Stations: 10, Adds: 2 Total Plays: 60, Total Stanons: 5, Adds: 0 CBULUETLL LT ’{MM Languagel L)
ALKEMX Tine To Lounge Rendezvous! BOB BALOWIN | Wanna Be Where You Are (4440) URBAN KNIGHTS' Got To Give It Up arads) 189
Total Plays: 90, Total Stations: 10, Adds: 3 Total Plays: 52, Total Stations: 7, Adds: 2 DARYL HALL She's Gone {Rbythm & GroovelLiquid & 185
MICHAEL MCDONALQ Ain't Nothing Like The Real Thing /Motown/ SEAL Love's Divine (Warner Bros.) - - -
Total Plays: 79, Total Stations: 8, Adds: | Total Plays: 38, Total Stations: 4, Adds: 1 Detailed station playlists for all R&R
PAUL JACKSON, JR. Walkin' (Blue Note/EMC/ ROBERT LAMM | Could Tell You Secrets (Bie Infinity/ reporters are available on the web at
Total Plays: 79, Total Stations: 8, Adds: 0 Total Plays: 34, Total Stations: 4, Adds: 0 www.radieandrecords.com.
Songs ranked by total plays
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"Feelin’ Good (Vaalon)“

Gladys Knight ==
& Edesm Ale.]andro

TRACK 1 FROM THE ALEBUM

RRIDGE TO HAYANA

ON YOUR DESK NOW! i

Impact date April 19 h"
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s ¥ ¥ SMMOOTH JAZZ TOP 30 INDICATOR

o April 16, 2004
n 1 D
W WS aRTST TITLE LABEL(S) o AL AI}%?I‘EE WEERReY TOTAL Skl ost Added
— 1 PAULBROWN 24/7 (GRP/VMG) 178 - a2 12 1z |ewrrindicator.com oo
= 2 PETER WHITE Talkin’ Bout Love (Cofumbia) 173 = 1116 13 107 | MARCANTOINE Wedieraneo (Rerdezvos) 9
— 3 EUGE GROOVE Livin’ Large arads) 160 N TR TR U1 N it ffv’;’f::'g’ o :
- 4 DAVE KOZ Allt See Is You {Capitol/ 136 - 906 7 97 JOYCE COOLING Expression (Varada) 8
= 5  RICHARD ELLIOT Sly (GRP/VMG) 132 - 1022 19 1007
= 6  JOYCE COOLING Expression (Narada) 126 - 75 5 s | MOST
- 7 MARC ANTOINE Mediterraneo (Rendezvous) 121 - saa 8 128 |IncreasedPlays
= 8  PAUL TAYLOR Steppin’ Out (Peak/ 119 = 902 11 86 o
- 9 BRIAN CULBERTSON f/NORMAN BROWN Come On Up (Warner Bros.) 118 - 576 6 917 ‘P";';: ;:;‘w‘;";:‘;’ - '"°“1‘;:
! ) .
= 10 KIM WATERS The Ride /S/Iaﬂﬁt‘/]le/ 116 = 1015 21 7,4 PETER WHITE Talkin' Bout Love (Columbia) 121
- 11 MIND! ABAIR Save The Last Dance (GRP/VMG) 114 - 737 8 715 DAVE KOZ Al | See s You (Capitol) +115
= 12 PRAFUL Let The Chips Fall (Rendezvous) m = 570 4 8 EUGE GROOVE Livin’ Large (arad/ +107
— 13 HILST. SOUL For The Love Of You (Shanachie/ 104 - 1003 13 74 :ﬂ:gﬁf{’gﬂ:‘f&ﬁﬁ;‘r&gjﬁz ; o
- 14 NORAH JONES Sunrise (Blue Note/EMC) 99 - 934 11 716 8. CULBERTSON /N. BROWN Come On Up (Warmer Bros)  +97
- 15  NESTOR TORRES Maybe Tonight (Heads Up International) 95 - 906 1 816 NORAH JONES Sunrise /Blue Note/EML) +90
— 16 DIANA KRALL Temptation (GRP/VMG) 88 - 891 3 g6 | MINDIABAIR Save The Last Dance (GRE/VMG) +89
_ 17 NAJEE Eye 2 Eye (N-Caded) 86 _ 670 16 8/6 MARC ANTOINE Mediterraneo (Rendezvous/ +88
— 18 HUBERT LAWS f(CHRIS BOTTI Moondance (Savoy Jazz! 81 = 526 1 117 Most
— 19 SIMPLY RED You Make Me Feel Brand New (simplyred.com/Red Ink) 80 - w1 5 &6 |PlayedRecurrents
— 20 DAVID SANBORN Isn't She Lovely (GRA/VMG) 79 = 570 9  6l6 AT TTE LB o
- 21 DAN SIEGEL In Your Eyes (Native Language/ 19 - 550 7 15 JAZZMASTERS Puerto Banus (Triapin ‘W’ Rhythm/ 52
— 22 RICHARD SMITH Sing A Song (A440) 72 = 411 18 63 DAVE KOZ Honey-Dipped (Capital) 50
— 23 ANDRE WARD Step In The Name Of Love (Orpheus) 7 = 603 1 55 m:fr:mf:g':“’;;“'"v; No 'I“Gj;';/t;wﬂh Enough (Motown/ 2;
— 24 CHRIS BOTTI indian Summer (Columbia) 7 - A58 28 T | o ey 0
- 25 RICK BRAUN Daddy-0 (Warner Bros.) 70 - 491 6 715 DAVID BENDIT Watermelon Man (GRA/VMG! k1
- 26 KEN NAVARRO In The Sky Today (Shanachie/ 69 - 672 1 616 ERIC MARIENTHAL Sweet Talk (Peak/ k2
— 27 JEFF GOLUB Pass It On (GRA/VME) 69 - 652 10 76 gm‘l’:{“&lg’: Do Y°;‘s'_;e;/'yx; ’Z’;V’;fd %J gf
unrise Ll
— 28 BRIAN BROMBERG Bobblehead (4440/ 65 = 669 10 518 | caNDY DULFER Finsbury Park, Cafe 67 Eagle Rock/ 0
— 29  PETE BELASCO Deeper (Compendia) 64 = 308 4 17 LEE RITENDUR Inner City Blues (GRPVMG) %
= 30  NICK COLIONNE High Flyin’ (3 Keys Music) 62 = 522 27 6i4 RONNY JORDAN At Last (¥-Coded) 24
JEFF LORBER Gigabyte (Varada/ 2
RICK BRAUN Green Tomatoes /Warner Bros.} 18
16 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of Sunday 4/4 - Saturday 4/10. DOWN T0 THE BONE Cellar Funk Varada/ 17
© 2004 Radio & Records. DIDO White Flag (Arista/AMG/ 15
e ~
Reporters
WZMR/Albany, NY* WHUNcnqun (R KEZL/Fresno, CA* KUAP/Little Rock, AR WVASIMon jomery, AL KYOT/Phoenix, AZ* ZY/Santa Rosa, CA*
DM/PD: Kevin Callahan OM: Bob Kaake OM: E. Cortis Johason PII/ID: Michael Nellums ” nia PD: lnu.ulhlly PD Gordon Ziot
MO: Julie Fﬂm HJIID Stave Stiies POMD: J. Wﬁl'lﬂml WBI werwradiodndrecords cam Rr completa Hel. Aﬂm jis Handa ; % g?“g‘wltun
‘f%‘-‘é'.‘»'i‘; :5 -] oA S O KSBRALos Angeles, CA WESKNashuille, TH
O 4 e ceavart et luzsm:»o. NV KWJZ/Seatile, WA*
R ot O S e M e | P P Sty
KAZ/Albuguerque, NM* it P SoaTumar HESA SO0 Cosne oaes
ON: Jim Watlon o 0: Raedi Bachman KTWV/Los Angeles, CA® i A oo | SSCE, WSSM/St. Louis, MO*
PO/MO: Paui Lavole O B PD: Paul Goldstein DMX Smooth Jazz/Network PO: David Myers
WJZNCnInmhus OH* APO/MD: Samantha Wiedmann POMD: Jeanne Destro WJZV/Richmond, VA* PRAAL
KNIKIMchonnl AX POMD: Bl WOTO/Hartiord, CT Nodass et 01 . radonmtrendscom o compieie 1. | PD: Reid Saider WSJT/Tampa, FL*
MPDMD: Aaron Wallender E:\‘.;“n.‘;.‘f.‘; POMD: Stewsrt Stone WJZLLouisville, Ki* KSKUNetwork® " Thonset tikcron P0: Roks Bk
MICHAEL LINGTON Woke: Go 16 wore.cadieandrocerds com tor Compiois at. | Nots' G610 wwrw.racicedermords.rom tor compiess . | B0 Shave Hibbard BEYONCE AUTHER VAKDROSS uo: umcumg
WJZZIAIIama GA* e w:Lv/m GA WD; Laurie Cabb
PoMD: Nick Francis KHIZMouston, TX* By \ RRAKION BAOTHERS 8 o WJZW/Washington, DC*
KYSJ/Caos Bay, i uulmmu' rnm s smm N n’sff,'?.',",:""' OM: Kenny King
WDJZIAlIanllc u N rnmn nm n- ﬂru HIED ot el m an Ms 1 MICRAEL LINGT( %’HS Jazz calememm 7‘% %n M%";OW“
?i.""‘ cM’mnmﬂllﬂuﬂlﬂﬂ KOAI,D " Tx s.“.cmu“wmnmm %m?m:m' ("W ;w - ml M m:hw“ MM‘IMIWMM enss Dol
al IS STOR TOARES fatercolol el .
W;?“‘Kg un o s.nma WJABMuntsville, AL RS [l A —— fm‘ ransessey 1 POWERED
WEAABattimore, MD et R A o . | MM L St . mwwm ME“IABASE
L gm0 R Pe i g s tm. o
WS Balimore WO* e 0 el WiZMiwaskee. v1* WLOLDrando, FL* oL s Voo “Monitored Reporters
Lo - . g e CHAIS STANDRING - Patricio Jome 3y Soviens
W“B:Hlﬂllonl‘nnlulqz " o rempisan. WYVt - el Lo KiZMinneapolis, K" ::I’c':;:"s ST . SelLiern
rm e coma, | MO Sandy v oAt W KRV/Modesto, CA" powtiomn e fanciaca. CA Soctal Monkored
wvsumim- ham, LI P sy BMLhiadelphia. PA P e g cson 16 Total Indicator
u;aum;u-nn-l--n-u-. No ddes MD rmt cmm BEYONCE' #LUTHER VANDROSS )

Don’t Miss

R&R GONVENTION 2004! JUNE 24-26, 2004
BEVERLY HILTON HOTEL in Beverly Hitls, cA

Register NOW at www.radioandrecords.com

RR convention 2004

e
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« _ACTIVE ROCK
April 16, 2004
4 N N
America’s Best Testing Active Rock R R POWERED - 4
& IRATETHEMUSIE songs 12 + For The Week Ending 4/16/04 4 % RoOCK TOP 30 MEDIAR Aﬂ‘
eowene{Td IEN ABASE CANADA! ! ol
Men Men Men LAST THIS TOTAL +f-  WEEKSON TOTAL
Artisl Title (Labe) TW LW Fam. Burn 18-34 18-24 25-34 WEEK  WEEK  ARTIST TITLE LABEL(S) ELATE QR LATS [ CHAHT S TATOHS
. - 1 SWITCHFOOT Meant To Live (Red Ink/Columbia) 492 - 1 18/18
LINKIN PARK Lying From You (Warner Bros./ 437 446 92% 14% 421 419 4
K PARK NY'""'h (;y"' . ;"e' s o o s sm 405 a0 a0 - 2 ® TREWS Not Ready To Go (Sony Music Canade) a2 - 1 um
b (Rammer Bros o S — 3 AEROSMITH Baby, Please Don't Go (Columtia) 845 N R 11
THREE DAYS GRACE {| Hate) Everything... Uive/Zomba/ 422 428 98% 29% 415 416 414 _ 4 @ NICKELBACK Feelin' .. (Road RecordS/IDIME) 812 _ 1 1m7
SEVENDUST Broken Down /7V7) 41 415 6% 6% 419 433 40 _ 5 HODBASTANK The Reason fSand/MG) 03 S 166
HOOBASTANK The Reason /island/iDJMG) 413 412 90% 14% 374 383 366 - 6 DARKNESS |Believen A... (Must... Destroy/Atiantic) 395 _ 1 20120
A PERFECT CIRCLE The Outsider Virgin/ 411 408 7% 11% 412 420 4.06 — 7 BLINK-182 | Miss You (Geffen/ 377 - 1 1814
LOSTPROPHETS Last Train Home fColumbial 408 409 B7% 16% 397 4.08 383 - 8 3DODRS DOWN Away From The Sun (Repubc/Universal) 363 o 1 14)14
TRAPT Echo (Warner Bros.) 403 410 89% 16% 382 390 3M2 - 9 INCUBUS Megalomaniac (Egic/ 350 - 1 1717
GODSMACK Re-Align Rapublic/Universall 402 413 84% 16% 415 408 425 - 10 % THORNLEY So Far So Good /Roadrunner Records/iDJMG) 350 - 1 17117
INCUBUS Megalomaniac fEpic/ 396 397 9% 30% 380 39 363 - 11 JET Cold Hard Bitch (Atlantic/ 326 - 1 6ns
DROWNING POOL Step Up (Windup/ 395 385 62% 10% 403 386 42 = 12 LENNY KRAVITZ Where Are We Runrin'? (Vigin) 285 = ik
STAIND How About You (FiwAtintic) 393 385 8% 24% 385 390 380 -8 . PRI S I SO e L
OFFSPRING (Can't Get My] Head Around You (Cobmgiy) 392 395 77% 14% 388 407 389 - 1‘; N :'l':::: IHE‘:(E" :f'd‘:"'"?ufml’:’:” y :zg - : ::: ::
R s - nto Your Hideout /Maple Music) -
GODSMACK Blind (Republic/Universall 392 403 388 386 391
sumennwnT:nrs ,'" / versil o i :::: 0% s 1o 1 ~ 16 % BLACKIE & RODED KING Had Enough... True Nortly 252 - 1 13
(Atantic] Sl oy ) bl e — 17 % DEFAULT (Taking My Life Away /7V7) 251 -1
NICKELBACK Figured You Ovut (Roadrunner Records/IDJMG) 389 396 96% 28% 357 353 1362 _ 18 JET Are You Gonna Be My Girl /Atiantic/ 245 B 1 1212
CROSSFADE Cold (Columbia/ 385 391 4% 4% 390 400 375 — 19 AUDIOSLAVE | AmThe Highway fnterscopalEpic) 238 S
DAMAGEPLAN Save Me (Atiantic/ 381 391 b65% 8% 384 387 3181 _ 20 % HIGH HOLY DAYS AL... fRoadrunner Records/i0JMG) 233 _ 1 12112
LO-PRO Sunday /Geffen/ 378 31 43% 7% 365 366 362 - 21 LOSTPROPHETS Last Train Home (Columbial 214 - 1 nmm
OFFSPRING Hit That /L alumbia/ 3N 379 9% 3% 355 369 340 - 22 % THREE DAYS GRACE Just Like You L/ive/Zomba/ 193 - 1 10110
TANTRIC Hey Now /Maverick/Reprise) 364 370 68% 16% 352 371 333 - 23 VINES Ride (Capitol) 187 - 1 10110
AUDIOSLAVE What You Are finterscape/Epic/ 362 366 63% 16% 367 339 397 = 24 STAIND How About You (Flj/Atientic/ m = 1 88
JET Cold Hard Bitch (4riantic/ 357 376 8% 25% 338 329 347 - 25 % SAM ROBERTS Hard Rock (Repubfic/Universal 168 - 88
AUDIOSLAVE | Am The Highwey fnterscape/Epic) 356 370 9% 43% 344 315 373 = 26% TURN OFF THE STARS Please flndependent) 166 = 88
PUDDLE OF MUDD Heel Over Head (Geffen/ 355 365 6% 1% 340 334 347 - g; & DEFAULT Throw M Away (7VT) e UL S .
AEROSMITH Baby, Please Don't Go {Columbial 299 327 50% 20% 283 242 322 - 29 r:;f:::m?“?“ﬁ:a:; llls(l;;%ahj";w ::: - : :::
= ite Irasl autiiul jaf =
Total sampie size is 385 respondents. Tolal average favorabilily estimates are based or1 3 scaie of 1-5. (1=dislike very much, 5 = like - o _
e el o oot hesom, Totol am feresens e vamter of 30 INKIN PARK Lying From You Warner Bros, 152 L it
respondents who said they are tired of hearing the song. Songs musi have 40% familiarity to appear on survey. Sample composition is 24 Canadian Rock reporters. Monitored airplay data Supplied by Mediabase Research, a division of Premiere Radio
based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music Networks. Songs ranked by total plays for the airplay week of 4/4-4/10. Bullets appear on songs gaining plays or remaining
Dreference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs
participants on the the Internet only. isa ark of com. The RTM system, is available for below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added s the total number of new adds officially
‘n;:;;nn;ln:::ntﬂnns by calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division nIPramlm) mwmg to R&R by each rep&nila%:tar:igg. Songs unreported as adds do not count toward overall total stations playing aJ
\ 5 \.s0ng. i Cancon. © 2004, , Inc.
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ROCK/ALTERNATIVE

R&R April 16, 2004

Max TOLKOFF

cmaxwell@radioandrecords.com e

PART Two OF A Two-PART SERIES

Rated R For Rock

More results, and conclusions, from the
listener survey on indecency

This week we conclude our comprehensive coverage
of the Edison Media Research/Jacobs Media survey of
Rock listeners about this year’s hot-button topic: inde-
cency. Not surprisingly, the Rock audience is generally
more tolerant of radio content on the cutting edge, but
the survey results are revealing in their depth and com-

plexity on this issue. Make sure you make it to the sec-
tion titled “Conclusions & Recommendations.”

We linked two columns over the
course of two weeks in hopes of
calming the hysteria and adding
perspective to the issue of indecen-
cy on the radio. Here, then, are more
key findings as presented by Edison
Media Research and Jacobs Media.

More Key Findings

Rock listeners are extraordinari-
ly sensitive to government involve-

ment in programming. We asked a
series of questions to evaluate re-
spondents’ feelings about the gov-
emment’s role in overseeing pro-
gramming on the radio. (See Graph
9.) In pretty much every case, the
group overwhelmingly felt nega-
tively toward government involve-
ment in programming.

Even those who felt that the Jan-
et Jackson incident was an “impor-

tant issue” felt that the government
should not overly restrict radio tal-
ent. Here are some sample respons-
es, which were consistent among
subgroups:

* “The FCC should take pro-
grams off the air that it considers
indecent”:

Agree: 12%

Disagree: 71%

Neutral: 17%

* “It angers me that the govern-
ment is attempting to regulate the
radio shows that | can listen to”:

Agree: 72%

Disagree: 12%

Neutral: 15%

* “Radio personalities should be
able to say whatever they please. If
people don’t want to listen they can
change the station”:

Agree: 58%

1) Radio personalities should be able to say
whatever they please; if people don't want to
listen, they can change the station.

L Graphd

Please answer the following questions with either “Agree,” “Disagree” or “Neutral.”

.

airwaves.

2) The only way to keep offensive material away
from children is to eliminate it from the radio

I -

too far.

3) Shock jock radio personalities have gone

2.03

action against it.

4) If even a small group of listeners is offended
by a radio show's content, the FCC should take

213

5) | prefer radio personalities who push the limits. - 1.9/3

6) The crackdown on radio personalities is
clearly an election-year ploy by politicians.

N -

lewd or offensive DJs.

7)) avoid listening to radio stations that have

[ JEU

considers indecent off the air.

8) The FCC should take programs that it

fined or punished.

9) It angers me that the government is attempt-
ing to regulate radio shows that | can listen to.

10) Small groups of people are having too much
infuence over whether radio programs should be

I -

1.4

incident.

11) The investigation of some radio shows is an
overreaction to the Janet Jackson Super Bowl

I
B
[

/3
1.513

Legend: Agree [} Disagree [] Neutral [] Overall rating based on the scale from 1-3 [l

mtolkoff@radioandrecords.com

Mystery Winery Selected

The winery selected to provide the wine for this year's “Rate-
a-Record, Rate-a-Wine” session at R&R Convention 2004
cannot be revealed at this time.
This is at the request of the win-
ery itself, which is concerned that
the high levels of consumption at
a radio and record industry con- |
vention may depiete its supplies
for the general public.
Round-the-clock negotiations are ~
continuing as you read this. More details to follow. Also, the agenda for
the Jacobs Media Rock & Alternative Summit is being finalized. Check
here next week for updates. Register for the convention at www.
radioandrecords.com.

Disagree: 26%
Neutral: 16%

Mom & Dad In Charge

Respondents overwhelmingly
believe it is parents’ responsibility
to keep adult material away from
children. We asked respondents
which of these statements best de-
scribes who is responsible when it
comes to radio programming and
listening, (See Graph 10, Page 65):

¢ “It's the parents’ responsibility
to keep material they find indecent
away from their children”: 87%

¢ “It's the broadcasters’ responsi-
bility to eliminate indecent material
from the airwaves so children can’t
hear it”: 13%

Every subgroup we looked at
gave similar answers. Parents fa-
vored parents’ responsibility by an
86% to 14% margin. Frequent church-
goers agreed, 81% to 19%. Both
Democrats and Republicans, whom
one might think would have differ-
ing opinions about the role of gov-
ermment, agreed in similar numbers.

Rock radio listeners are suspi-
cious of what's behind the current
environment. A strong majority
said, “The investigation of some ra-
dio shows is an overreaction to the
Janet Jackson Super Bowl incident,”
and this sentiment held among all
subgroups. (See Graph 11, Page 65.)

Furthermore, a large percentage
was suspicious of the role of politi-
ciansin this situation. (See Graph 12,
Page 65.) “The crackdown on radio
personalities is clearly an election-
year ploy by politicians”:

Agree: 49%

Disagree: 23%

Neutral: 28%

Interestingly, this is the one place
where we saw a large difference be-
tween Democrats and Republicans.
A full 56% of Democrats believe it's
an election-year ploy; only 38% of
Republicans think so.

There is concern about a new
“tyranny of the minority.” We
asked if “small groups of people are
having too much influence over
whether radio programs should be

www americanradiohictorv com

fined or punished.” Fully 75%
agreed with this statement. Here, all
subgroups gave responses within a
similar range. One of our partici-
pants stated, ”1 feel the vocal minor-
ity is the only group ever heard
from.” (See Graph 13, Page 65.)

What’s more, our Rock radio-lis-
tening respondents don't approve of
the new standard that seems to ex-
ist — the one in which, if anyone is
offended, the show should be fined.
The statement that received the
most uniform response in our entire
survey was the following: “If even
a small group of listeners is offend-
ed by a radio show’s content, the
FCC should take action against it.”

Agree: 5%

Disagree: 81%

Neutral: 14%

When one reads the comments
our respondents sent us, this stands
outas one of the clear findings: Rock
radio listeners feel that by dint of the
size of the audience, it's proven that
these shows are meeting “commu-
nity standards.” The Rock radio lis-
teners are saying, essentially, ”50
million Elvis fans can’t be wrong.”

It's shocking what Rock listen-
ers want. One cannot look at these
results without coming to one easy
conclusion: The people who are
consuming shows that the govern-
ment is investigating as being “in-
decent” or “offensive” are seldom
offended by what they hear. The
findings that these listeners are not
offended by what they hear implies
that those who are offended are not
listening.

Conclusions &
Recommendations

Based on this research, the follow-
ing areas should be considered for
further thought and discussion.

1. “Shock” is often a matter of
expectation. This might explain
why half the respondents believe
the Janet Jackson incident is an im-
portant issue. When they sat down
to watch the Super Bowl — an
American tradition and a family

Continued from Page 65
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2 MIROCK TOP30 Y |
« April 16, 2004 MEDIABASE
W WERC  ARTIST TITLE LABEL(S) WNE ehis Al}%‘:‘lﬁ visooowsuros | fllost Added®
1 1 NICKELBACK Figured You Out {Roadrunner Records/iDJMG} 629 -65 38303 22 25/0 www.rradds.com
3 2 INCUBUS Megalomaniac fEpic) 529 -23 27418 15 2511 ARTIST TITLE LABEL(S) R0t
2 3 AEROSMITH Baby, Please Don't Go (Columbia) 529 -34 29140 6 2100 VELVET REVOLVER Siither (3CA/AME) 17
4 o JET Cold Hard Bitch /At/antic/ 505 +32 27401 10 26/0 THORNLEY So Far So Good (Rosdrunner Records/iDJMG) 3
7 9 TESLA Caught In A Dream (Sanctuary/SRG/ 388 +9 17338 12 18/0 BLACK LABEL SOCIETY House Of Doom (Spitfire) 3
6 6  JET Are You Gonna Be My Girl /Atiantic/ 3718 A1 28418 30 19j0 KORN Everytting I've Krown (immortalEpic/ 3
5 7 AUDIOSLAVE | Am The Highway finterscape/Epic) 3 41 22201 28 230 fi“:':gsxl::‘fl}"z“;m :'9 (";";"“’('f{fﬂf’ ’ :
9 8  KID ROCK Jackson, Mississippi (7ap Dog/Atlantic) 360 2 13026 10 200 | per oot Jusﬁik:“:l“"“/’} y;/% ,
10 10 PUDDLE OF MUDD Heel Over Head /Geffen) 329 21 17270 9 230
12 Q SHINEDOWN 45 /Atlantic/ 323 +8 17328 17 2200
1" 12 LINKIN PARK Numb (Warner Bros.) 302 -30 20300 26 19/0
13 13 GODSMACK Running Blind {Republic/Universall 288 -16 11810 6 201
16 ) HOOBASTANK The Reason sland/i0JMG) 256  +19 10648 8 11 Most
15 15 A PERFECT CIRCLE The Outsider (Virgin/ 253 4 san 13 160 |Increased Plays ,
18 €D  LINKIN PARK Lying From You Warner Bros.) 233 +11 12500 8 1200 e v EJ.‘V‘
14 17 TANTRIC Hey Now Maverick/Reprise) 216 76 10654 15 210 | MY 9 NOREASE
17 18 GODSMACK Re-Align (Republic/Universal 205 20 11636 19 110 ijﬁ;‘s:‘mm f::h::e”/’z;‘e/:’:;i/ - I;;
21 19  DARKNESS | Believe In A Thing Called Love (Must...Destroy/Atiantic) 169 -24 9290 17 1611 LENNY KRAVITZ Whese Are We Runin'? (Virgin) +36
19 20 3 DOORS DOWN Away From The Sun (Republic/Universal) 167 -33 8813 12 10/0 JET Cold Hard Bitch (Atéantic/ )
20 21 TRAPT Echo (Warner Bros.) 164 -30 5161 1" 14/0 SEETHER f/AMY LEE Broken (Wind-up/ +28
28 @ AUDIOSLAVE What You Are finterscape/Epic) 154 +39 3952 5 1812 NIRVANA You Know You're Right /Geffen/interscape/ +24
23 @D LOSTPROPHETS Last Train Home (Columbia) 148 +1 6670 6 80 ;{':g:ﬁ::: ;:cslgrﬁ;m: /””g%w %ﬂﬂﬁ"zwm’ +:g
22 24 LO-PRO Sunday Geffen) 135 143332 8 130 | e The nmn"‘/';, WI;;;G}’”’ o
26 @ DEFAULT Throw It All Away (TVT) 130 +12 9403 3 1011 NICKELBACK Fecir Way Too Dartn Good Rochumer Recards MG/ +18
24 26  DAMAGEPLAN Save Me (Atlantic) 125 14 2896 9 90
@  LENNY KRAVITZ Where Are We Runnin’? {Virgin) 114 +36 8441 1 1212
@ THORNLEY So Far So Good (Roadrunner Records/IDJMG) 102 +20 3143 1 1413
29  OFFSPRING {Can’t Get My) Head Around You /Columbia) 90 -3 4509 1 710
29 30 DROWNING POOL Step Up (Wind-up) 87 17 2497 6 8 Most
27 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay Pl ayed Recurrents
week of 3/28-4/3. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger T
increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially | xansr me wsews) PLAYS
reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the
s0ngs with the greatest week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100), Each | TRAPT Headstrong (Warmer Bros.) 20
daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The | AUDIOSLAVE Show Me How To Live finterscope/Epic/ 189
Arbitron Company). © 2004, R&R, Inc. STAIND So Far Away (Fliz/Atiantic) 168
- GOOSMACK Serenity [Republic/Universall 157
N ew & A Ctl ve WHITE STRIPES Seven Nation Army (Third Man/V2) 154
: . BLACK LABEL SOCIETY Stiltborn {Spitfire/ 138
SOIL Redefine (/AME) THREE DAYS GRACE Just Like You (ive/Zomba) AUDIOSLAVE Like A Stone finterscape/Epic 135
Total Plays: 86, Total Stations: 8, Adds: 1 Total Plays: 43, Total Stations: 6, Adds: 2 3 DOORS DOWN When I'm Gone (RepubliciUniversal) 124
VELVET REVOLVER Slither (RCA/RMG) SEETHER fIAMY LEE Broken (Wind.op/ PUDDLE OF MUDD Away From Me (Geffer) 127
Total Plays: 74, Total Stations: 17, Adds: 17 Total Plays: 43, Total Stations: 5, Adds: 1 ¥ From o IMG
DROPBOX Wishbone (Re-Aiign/Universal) SMILE EMPTY SOUL Shhouettes Lava/ NICKELBACK Someday (Roacrunner Records/iDIME) 123
Total Plays: 64, Total Stations: 6, Adds: 0 Total Plays: 31, Total Stations: 5, Adds: 1 - - -
STATIC-X So (Warner Bros.) KORN Everything I've Known dimmortal/Epic) Detailed station playlists for all R&R
Total Plays: 48, Total Stations: 7, Adds: 0 Total Plays: 30, Total Sta(t‘i‘tlms: 5, Adds: 3 reporters are available on the web at
PRETHING Faded Love (V2/ ATOMSHIP Pencil Fight (Wind-up) -
Total Plays: 44, Total Stations: 4, Adds: 0 Total Plays: 28, Total Stations: 3, Adds: 0 www.radioandrecords.com.
Sangs ranked by total plays
Reporters
KZRR/Albuguerque, NM* WBUF/Buffalo, NY* WMMS/Cleveland, OH* WRKR/Kalamazoo, MI WMMR/Philadelphia, PA* WROV/Roanoke, VA® KZ0Z/San Luis Obispo, CA | KMOD/Tuisa, OK*
[~ fi—yert e ren foviryleon e T it et e e
AP0 Jull Ovanle 4 VELVET AEVOLVER 2 VELVETRBVOLVER 9 VRVET AEVOLVER VELVET REVOLVER
18 THAEE DAYS GARCE WG T AUCIOSWE
* sOms BACK LABEL. SOCIETY
KNCN Corpus Christ, T+ | WDHAMorisiown, N4+ Pt KTUNShrevepor, LA
. us Christi, TX* : o KTUX/Shreveport, LA* KRTO/Tulsa, OK*
ZERen | ko | BEE k=g - gomesr | 255, i
= ", Can B . e =
KLAQ/E) Paso, TX* Ty " ., e WKLY/ Traverse Chy, I TEET "
e | AR | e T = ga et e o
0 Junen Galegpn VELVET AEVOLVER s 1 1000 KT 280
Rt ¥CLB/Pal CA
KLadiar, T SEEmCL | Mo, -
ol - WNTT Eimira, NY L iy rowereD 3l
Mg | S e MEDIABASE
T g R Lake City, UT* N
KOOWBaton Rouge, LA® Y Son e WBBBRaleigh, NC* &?f.'. o MonitorediBeporters
= Rfomacol, FL* | A T
i S TS 39 Total Reporters
WEBNSincinnati, OH 27 Total Monitored
5 e WRCO/Fayeiteville, NC* KCALRiverside, CA*
, TX -m WWCT/Peoria, 5 . -
- { e = Lyl AR Ko ose, CA 12 Total Indicator
o oo o Seram o LTt e T el
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ACTIVE ROCK TOP 50

o April 16, 2004

ARTIST TILE LABELIS)

APERFECT CIRCLE The Qutsider (Virgin/

SHINEDOWN 45 (At/antic/

LINKIN PARK Lying From You (Warner Bros./

JET ColdHard Bitch (At/antic/

INCUBUS Megalomaniac /£pfc/

NICKELBACK Figured You Out (Roadrunner Records/IDJMG/
PUDDLE GF MUDD Heel Over Head (Geffen/
LOSTPROPHETS Last Train Home (Columbial

THREE DAYS GRACE {f Hate) Everything About You (Jive/Zomba)

HOOBASTANK TheReason //sland/!0JMG)
DAMAGEPLAN SaveMe (Atiantic/

GODSMACK Re-Align (Republic/Universal)
GODSMACK Running Blind (Republic/Universal)

TRAPT Echo (WarnerBros.)

DROWNING POOL StepUp Windup/

KIDROCK Jackson, Mississippi (7ap Dog/Atlantic)
AUDIGSLAVE What You Are fInterscape/Fpic)
OFFSPRING (Can't Get My} Head Around You (Calumbia/
LO-PRO Sunday (Geffen)

LINKIN PARK Numb (Warner Bros.)

SOIL Redefine L/AMG)

AEROSMITH Baby, Please Don't Go (Columbia)
CROSSFADE Cold (Columbia)

THORNLEY So Far So Good (Roadrunner Records/IDJMG)
SEVENDUST BrokenDown (7¥/7]

THREEDAYS GRACE Just Like You (Jive/Zomba)
TANTRIC HeyNow (Maverick/Reprise)

DROPBOX Wishhone (Re-Align/Universal)

SMILE EMPTY SOUL Silhouettes {Lava/
THOUSANDFOOTKRUTCH Rawkfist (Tooth & Nai/EMC)
STORY OF THE YEAR Until The Day | Die (Maverick/Reprise/
VELVETREVOLVER Slither (RCA/RMG)

TESLA Caught In A Dream (Sanctuary/SRG)
BURDENBROTHERS Beautiful Night (Kirtland/Trauma)
STATIC-X So (WarnerBros.)

SEETHER f/AMY LEE Broken (Wind-up/

PRETHING Faded Love (V2

KORN Y'All Want A Single immartal/Epic)

ATOMSHIP Pencil Fight (Wind'up/

UPO Free (Nitrus/

DEFAULT Throw It All Away (TV7)

EDGEWATER Eyes Wired Shut (Wind'up/

LENNY KRAVITZ Where AreWe Runnin‘? (Virgin/
EVERLAST White Trash Beautiful /siand/0JMG)
MUSHROOMHEAD Crazy (Universal)

FLAW Recognize (Republic/Universal)

CLUTCH The Mob Goes Wild (0R7)

EVANESCENCE Everyhody's Fool (Wind-up)

KORN Everything I'veKnown fimmortal/Epic/

STAIND Zoe Jane {Fig/Atiantic!

63
POWERED([:}}

TOTAL
PLAYS

1789
1657
1643
1638
1565
1424
1302
1221
1152
119
1102
1052
1020
1010
973
948
860
830
763
739
730
661
645
599
577
514
498
467
454
409
n
323
323
310
301
285
2n
185
180
189
183
183
181
178
163
158
158
158
157
146

Avs
+35
+21

+127
+70
-186
122
+23

-142
+34
13

+33
70
21
-52
+91
+22
-51
113
+26
-1
+38
+74
120
+202
-286

+19
+43
+25
+323

+8
45
+121
-30
-56
+33
+10
+34
41
+58
-16
-35
+76
+25
+19
+54
+50

AUDENGE

(00}

79590
80905
YRR
82562
3213
68918
54636
42038
58577
43405
43315
50922
44918
34344
35259
32308
35649
28857
24715
33675
25810
26281
20745
14653
23183
18039
19151
11922

11380

6792
28712
18008
11180

6384
8178
106938
3984
6126
3508
4797

6972
5872
3214
4080
2948
4186
2812

WEEKSON  TOTAL STATIONS/

CHART

19
25
1
15
15
22
10
17
45
10
14
21

6
13
10
12

6

15
28
9
5
1"
4
14
2
16
12
5
1"

- RN = NN M W

AD0S
62/0
5911
61/0
62/0
610
5710
56/0
5710
540
511
610
510
6211
520
590
5410
54/0
5312
480
540
55(1
432
an
533
4010
503
40
20
450
3on
240
59/59
210
294
20
2504
280
170
181
180
181
230
161
180
170
192
152
140
259
1p

62 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by tota plays for the airplay week
of 4/4-4/10. Builets appear on songs gaining plays or remaining fiat from previous week. If two songs are tied in total plays, the song with the larger increase in playsis placed
first. Sengs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays
(times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004,
The Arbitron Company). © 2004, R&R, Inc.

MEDIABASE

e
Most Added
www.rradds.com
ARTIST TITLE LABEL(S) A0DS
VELVET REVOLVER Slither (RCA/RMG/ 59
SKILLET Savior fArdent/Laval 17
MAGNA-FI Where Did We Go Wrong? (Aezra/ 10
KORN Everything I've Known (immortal/Epic) 9

SEVEN WISER Take Me As | Am (Wind-up) 5
BREAKING BENJAMIN So Cold (Hollywood) 5
FEAR FACTORY Archetype (Liguid 8) 5
BURDEN BRDTHERS Beautiful Night /Kirtland/Traumal 4
SEETHER f/AMY LEE Broken (Wind-up/ 4

Most
IncreasedPlays

TOTAL

PLAY
ARTIST TITLE LABEL(S) INCREASE
VELVET REVOLVER Slither (RCA/RMG/ +123
THREE DAYS GRACE Just Like You (/ive/Zomba) +202
LINKIN PARK Lying From You (Warner Bros.) +127
SEETHER fIAMY LEE Broken (Wind-up) +121
AUDIOSLAVE What You Are {/nterscope/Epic] +91
FLAW Recognize (Republic/Universal) +76
THORNLEY So Far So Good /Roadrunner Records/IDJMG/ +14
JET Cold Hard Bitch fAtiantic/ +70
INCUBUS Talk Shows On Mute (Epic/ +62
LENNY KRAVITZ Where Are We Runnin‘? (Virgin/ +58
Most
Played Recurrents

TOTAL
ARTIST TITLE LABEL(S) PLAYS
AUDIOSLAVE | Am The Highway finterscope/Epic) 592
TRAPT Still Frame (Warner Bros.) 555
STAIND So Far Away (Flip/Atiantic/ 525
TRAPT Headstrong (Warner Bros.) 478
t New & Active

BLACK LABEL SOCIETY House Of Doom /Spitfire/
Total Plays: 112, Total Stations: 8, Adds: 3
ATREYU Lip Gloss And Black {Victory/

Total Plays: 97, Total Stations: 9, Adds: 1
INCUBUS Talk Shows On Mute (Epic/

Total Plays: 87, Total Stations: 8, Adds: 3

40 BELOW SUMMER Breathless (Razor & Tie/
Total Plays: 66, Total Stations: 7, Adds: 1
HATEBREED This Is Now {Universall

Total Plays: 65, Total Stations: 7, Adds: 1
JIMMIE'S CHICKEN SHACK f/AARON LEWIS Falling Out (Koch/
Total Plays: 63, Total Stations: 8, Adds: 1

TONY C. & THE TRUTH Little Bit More Zava/
Total Plays: 62, Total Stations: 7, Adds: 0
BREAKING BENJAMIN So Cold (Hollywood)
Total Plays: 59, Total Stations: 6, Adds: §
SEVEN WISER Take Me As | Am (Wind-up/

Total Plays: 41, Total Stations: 13, Adds: 5
SKILLET Savior fArdent/Laval

Total Plays: 24, Total Stations: 18, Adds: 17

Detailed station playlists for all R&R
reporters are available on the web at

www.radioandrecords.com.

waw.caglerochent.com

New this week:

KLOL WEDG
WBUF WTFX
WWDG WAQX
KZBD KOOJ
WKKB WXQR
WRQK WXRX
KIOC

Zakk TWYylde's

black [abel Society

“House of Doom”
from: anigober music vol.vi

Appearing
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an L] e
Opening with BLS

& closing wilk
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Breaking Benjamin In St. Louis

THEY ARE NOT ALONE Hoilywood Records brought a few peopie together for a Sold-out Break-
ing Benjamin show earlier this month. The band played songs from their new album, ‘Ne Are Not Alone,
to a packed house at Mississippi Nights in St. Louis. The single “So Cold” has heen picking up early adds
and officially launches at radio on April 27.

Record Of The Week

ARTIST: Soulfly
TITLE: Prophecy
LABEL: Roadrunner/IDJMG

Headbangers need no introduction to Max Cavalera, fcund-
ing guitarist-vocalist for legendary Brazilian thrashers Sepultu-
ra and current mastermind of Soulfly. With Prophecy, Soulfly's
fourth, Cavalera turns in not only his most experimental al-
bum to date, but also Soulfly's best. Having traveled to Serbia to incorporate gypsy
music into the mix, Cavalera brings medieval sounds and a worldly atmosphere to his
trademark Brazilian jungle rumble with native Serbian sounds. There’s some deft gui-
tarwork here from new axeman Mark Rizzo, formerly of lll Nino, and Megadeth's Dave
Ellefson and former Primer 55 bassist Bobby Burns share bass duties with favorable
results. While the album certainly has more eclectic leanings, purists need only listen
to "Execution Style” and its chant of “Ready, aim, fire!” to know that Cavalera stilf has
all his guns blazing.

— Frank Correla, Rock Specialty Editor )

armist: Atreyu
waseL: Victory

By FRARK CORREIA /ROCK SPECIALTY EDITOR

OK. 1 understand why you're scratch-
ing your head over the name
Atreyu. You're too busy worrying about
being audited over your “expenses” for
2003 to remember your childhood. If you
weren't so wrapped up in all your grown-
up affairs, you might remember the name
“Atreyu” from the epic fantasy flick The
Neverending Story, which, surprisingly.
wrapped things up in 94 minutes. Atreyu
was the young warrior who
helped save Fantasia from
the plague known as The
Nothing. Ring a bell? Any-
one?

The Southern Cali group
known as Atreyu are any-
thing but child’s play, how-
ever. and they seem to be racking up a
never-ending list of reasons for radio to
fully throw its support behind them. Af-
ter an independent EP in 2001 on Tribu-
nal Records. the group cut their impres-
sive 2002 debut for Victory. Suicide Notes
and Butterfly Kisses. Without major-label
or radio support, these boys built up the
kind of cult following most acts would kill
for. And while they've spent the last six
months off the road writing their next
record for Victory, Suicide Notes has
managed to jump from 35,000 units
scanned to 85,000. Not bad for a band
that ain’t touring.

Speaking of touring, they'll be rolling

IRkt

with Ozzfest throughout the summer, so
expect those scans to go skyward. The
best reason to support the band is their
current single, “Lip Gloss & Black,”
which has won early support from WJJO/
Madison; WWDG/Syracuse; WXQR/
Greenville, NC; and more. And the syn-
dicated show Harddrive is featuring the
group prominently. Meanwhile, the video
cranks on Fuse’s Uranium and MTV2's
Extreme Rock and Headbanger’s Ball.
The group lay the new-school hardcore
and emo melody over some old-school,
metallic guitars with all the twists and
turns of a great movie, as triumphantly
evocative guitar solos tangle with de-
spairing piano. Picture
AFT's punk aesthetic meld-
ed with Iron Maiden’s rif-
fage.

Of course. if you don't
believe me, take it from
KXTE/Las Vegas' Homie
Pooser. who witnessed
the band’s power firsthand at his station's
recent Extreme Thing concert. “Just let
me keep this band to myself — that’s
fine,” he says. "I'll go help them pick
through their fan mail and watch them
rock the more than 8.000 kids who went
nuts for them at Extreme Thing all day.
The phones go big, the fans sell shows
out, and they couldn't be a nicer gaggle
of geese. Every now and then a band
comes along that does something a little
different from the norm, sweeping droves
of audiences off their collective feet and
changing the perception of what we con-
sider to be popular music. For aggressive
audiences, this is where it’s at.”

-

~

CLUTCH (DRT) “The Mob Goes Wild"

o Im TOP 20 SPECIALTY ARTISTS

SOULFLY (Roadrunner/IDJMG) “Prophecy”

FEAR FACTORY (Liguid 8/ “Archetype”

MACHINE HEAD (Roadrunner/IDJMG) “Bite The Bullet”
IN FLAMES (Nuclear Blast) “The Quiet Place”

MARTYR A.D. (Victory] “American Hollow"

A

O 80 NSO AW N

PRO-PAIN (Candlelight) “Can You Feel it”
EXODUS fNuclear Blast) “War Is My Shepherd”
DAMAGEPLAN (At/antic) “Breathing New Life”

. ALL THAT REMAINS (Prosthetic/ “The Oeepest Gray”
. PROBOT (Southern Lord) “Centuries of Sin”

GRIP INC. /SPV} “Skin Trade”

. 36 CRAZYFISTS (Roadrunner/IDJMG) “The Heart And The Shape”

SKINLAB (Century Media) “Beneath The Surface”

. SOIL (J/AMG) “Redefine”

. SATYRICON (eatURmusic/Red Ink/ “Fuel For Hatred”

. GOD FORBID (Century Media) “Better Qays”

. SUFFOCATION (Relapse/ “Surgery Of Impalement”

. JUDAS PRIEST Legacy/Columbia) “Heart Of A Lion"

. BRIDES OF DESTRUCTION (Sanctuary/SRG) “Shut The Fuck Up”

Ranked by total number of shows reporting artist.

www americanradiohictorv com
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Rated R For Rock

Continued from Page 60

television experience — they were
expecting to see a good football
game and the typical music-orient-
ed halftime show. Instead, they saw
something altogether different —a
violation of their expectations.

This might also explain why the
drumbeats weren’t all that loud
when Madonna and Britney Spears
lip-locked on the MTV Video Music
Awards. That show almost always
provides a controversial moment or
two.

Had the Janet Jackson/Justin
Timberlake “wardrobe malfunc-
tion” occurred on Saturday Night
Live, the reactions would have like-
ly been muted. Why? SNL is famous
for over-the-top behavior and celeb-
rities giving out-of-character perfor-
mances.

Similarly, when listeners tune in
toashow like Howard Stern’s, most
know what they’re going to hear.
The show’s content and emphasis
are not secret or surprising. There is
an implicit R rating.

Many morning radio shows have
a reputation for shaking the tree,
generating controversy and making
noise. This is why most of these
shows rarely field listener com-
plaints. Listeners are there not de-
spite the controversial content, but
because of it. On the other hand,
those who are likely to be offended
by shock jock antics typically don’t
listen. It is important also to point
out that few teenagers are regular
listeners to shows like Stern’s.

ROCK/ALTERNATIVE

April 16, 2004 R&R ® 65

A strong majority of
respondents says,
“The investigation of
some radio shows is
an overreaction to
the Janet Jackson
Super Bowl
incident.”

2, While there are listeners who
feel that some morning radio
shows have indeed gone “too far,”
they are overwhelmingly against
the idea of government regulation
of their content. As the analysis
clearly points out, an overwhelming
majority feels that government con-
trol of radio content is not the way
to address content issues. They also
feel strongly that it is tieir responsi-
bility to ensure their children’s me-
dia safety when it comes to radio
content.

Perhaps this is an outgrowth of
years of more controversial content
on television, be it on cable or broad-
cast network programs. Whether it’s
sex, violence or other adult-orient-
ed programming, parents of young
children (who comprise nearly 40%
of our respondents) told us they
don’t feel it is the job of broadcast-
ers to censor programming.

a'ﬂm

listening? (Choose one only.)
Percent

Which of these statements best describes who is
responsible when it comes to radio programming/

|I sl

Count Answers

I 55 117973641

It's the parents’
responsibility to
keep material they
find indecent away
from their children.

13.6%

L]

1,844/13,641

I's the broadcast-
ers' responsibility to
eliminate indecent
material from the
airwaves so child-
ren can't hear it.

100.0% 13,641/13,641

Summary

Percent

\ Graph 11 _J

The investigation of some radio shows is an overreaction
to the Janet Jackson Super Bowl incident.

Count Answers

A -~

9,469/13,594

Agree

13.9%

1,896/13,594

Disagree

16.4%

2,229/13,594

Neutral

100.0% 13,594/13,594

Summary

www americanradiohistorv com

This says a great deal about how
consumers have been able to handle
the many media options that enter
their lives. Most have a firm under-
standing of where there are “danger
signs” and act accordingly. Again,
this is probably why the Janet Jack-
son incident was so shocking — it
was unexpected during the Super
Bowl.

It is interesting to see that while
many people think some radio
shows have gone too far, few peo-
ple say they are ever offended by
what they themselves hear. This
implies that in a radio market with

—s0 many options, most people are

regulating themselves.

This might explain why so many
people who feel that “shock jock
radio personalities have gone too
far” still say that the FCC should not
regulate these shows and that they
personally do not get offended.

3. Rockers are people too. One
should not discount this survey as
representative of a small faction. As
noted in the analysis, 50 million lis-
teners tune in Rock stations every
week. In our sample, nearly half are
over the age of 35, and over half are
either married or living with a part-
ner. Also, 38% have children.

These listeners are more likely to
be exposed to controversial morning
programming — and that’s precise-
ly the point. Because so much noise
on this issue is coming from people
and groups that don't listen to these
shows, it is important to listen to the
opinions of those who regularly
consume them.

These facts also beg the question
about community standards and
how to identify them. If, indeed,
the “community” for morning
shows, or for radio programming
in general, comprises those who
actually listen, this study indicates
that most are not surprised by what
they hear. And an overwhelming
majority tell us emphatically that
they know what to do when they
hear something that runs afoul of
their tastes. This speaks to the is-
sues the FCC is grappling with:
defining community standards and
acting accordingly.

4. Research among fans of other
formats should be conducted. To
get the full spectrum of how other
radio listeners perceive some of the
issues discussed in this study, fol-
lowup projects should be conduct-
ed among partisans to other radio
formats. Again, if the FCC and Con-
gress hope to reflect the will of the
people in decisions that have been
or will be made, understanding the
feelings of end users — in this case,
radio listeners — is essential.

5. Radio should consider adopt-
ing a ratings system. With the su-
perimposed letters that accompany
every TV show from SpongeBob
SquarePants to NYPD Blue, television
viewers are given information to
help them decide whether to watch
and whether to let their children
watch. If radio broadcasters were
willing, airing an audio version of

Prove Your Alternative-ness

People say they never learn anything at conventions, ex-
cept how to stay up late, sleep late, arrive late at panels
and get to the airport late to get home. But if you pay atten-
tion at the Alternative sessions at R&R Convention 2004,
you'll actually pick up other information that may come in

handy down the road. { can't think
of anything off the top of my head,
but 1 will.

If you show up to the convention and
attend the Jacobs Media Alternative &
Rock Summit and the “Anatomy of a
Music Meeting" session, you merit an
extension of your Altemative Format
Operating License. June 24-26, Beverly

Hilton Hotel, Los Angeles. Registe

r at www.radioandrecords.com.

year ploy by politicians.

Percent

T n"'f

The crackdown on radio personalities is clearly an election-

Count Answers

49.2%

6,683/13,575

Agree

23.1%

27.6%

3,142/13,575

3,750/13,575

Disagree

Neutral

100.0%

13,575/13,575

Summary

E -l:.l 1. -_,1-; ﬁ-ﬁﬁ
Small groups of people are havmg too much influence
over whether radio programs should be fined or punished.

Percent Count Answers
P 75.3% 1022013585 Agree
W 10.4% 1,409/13,585 Disagree
[ ] 143% 1,94713585 Neutral
100.0% 13,585/13,585 Summary
way to persuade listeners to whom
his show is not targeted to go else-
As the analysis where.
. 6. Small groups do not necessar-
ﬂearlv pomted out, ily represent the larger population.
. Listeners are very skeptical of the
an overWheImmg power and influence of certain small
. . interest groups in the current radio
ma]orlty feels that regulatory controversy, Three-quar-
ters are concerned about these
ﬂmm control groups and their potential to affect
. . radio programming.
of radio content is And, as we clearly saw, when giv-
enachoice, 97% of our sample would
not the way to not contact the FCC if they heard
something objectionable. Most un-
address content derstand that they have the power to
: do the one thing that may hurt radio
ISSUes. companies and so-called shock jocks
the most: change stations.
We are hopeful that this unique
this type of system atevery commer-  view of a large number of radio

cial break might provide the same
type of information — or warning.

If, for example, Howard Stern’s
listeners were clearly notified that
the show is “intended for mature
audiences,” that might go a long

listeners — including many of
those who tune in some of these
controversial morning shows —
will stimulate discussion in the
radio, legislative and regulatory
communities.
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ARTIST TITLE LABEL(S)

LOSTPROPHETS Last Train Home (Columbia/
HOOBASTANK The Reason (Isiand/IDJMG)

311 Love Song (Maverick/Volcano/Zomba)

JET Cold Hard Bitch (Atlantic)

BLINK-182 | Miss You (Geffen)

LINKIN PARK Lying From You (Warner Bros.)

INCUBUS Megalomaniac (£pic/

A PERFECT CIRCLE The Qutsider (Virgin/

AFI Silver And Cold (DreamWorks/interscope)

PUOOLE OF MUOO Heel Over Head (Geffen)

TRAPT Echo (Warner Bros.)

OFFSPRING {Can't Get My) Head Around You (Columbia)
NICKELBACK Figured You Out (Roadrunner Records/IDJMG/
VINES Ride (Capito))

FINGER ELEVEN One Thing (Windup/

THREE DAYS GRACE (I Hate) Everything About You (/ive/Zomba)
YEAH YEAH YEAHS Maps (interscope)

LINKIN PARK Numb (Warner Bros.)
GOOSMACK Running Blind (Republic/Universal)
SWITCHFOOT Meant To Live (Red Ink/Columbia/
STROKES Reptilia (RCA/RMG)
MOOEST MOUSE Float On {£pic/

CYPRESS HILL What's Your Number? (Columbia)
INCUBUS Talk Shows Gn Mute (£pic/

AUDIOSLAVE What You Are (Interscope/Epic)
SWITCHFOOT Dare You To Move (Red Ink/Columbia)
LIVING ENO Who's Gonna Save Us? (Reprise/

SMILE EMPTY SOUL Silhouettes (Lava/

MUSE Time Is Running Out (EastWest/Warner Bros.)
OARKNESS | Believe In A Thing Called Love (Must...Destroy/Atiantic)
THREE OAYS GRACE Just Like You #/ive/Zomba/
THORNLEY So Far So Good (Roadrunner Records/IDJMG)
SHINEOOWN 45 (Atlantic/

LIMP BIZKIT Behind Blue Eyes (Fijp/interscape)
PHANTOM PLANET Big Brat (Daplight/Epic/
YELLOWCARD COcean Avenue (Capitol)

EVANESCENCE Everybody's Fool (Wind-up/

VELVET REVOLVER Slither (RCA/AMG)

NEW FOUND GLORY All Downhill From Here (Geffen/
MICHAEL ANOREWS f/GARY JULES Mad World (Universal)
COURTNEY LOVE Hold On To Me (Virgin/

VON BONOIES C'mon C'mon (Sire Records/Repnise)
LO-PRO Sunday (Geffen)

3 DDORS OOWN Away From The Sun (Republic/Universal)
STILLS Still InLove Song (Vice/Atlantic/

SEETHER f/AMY LEE Broken /Wind-up)

N.E.R.0. She Wants To Move (Virgin/

OROWNING POOL Step Up (Wind-up/

POSTAL SERVICE Such Great Heights /Sub Pap/
MORRISSEY Irish Blood, English Heart (Sanctuary/SRG)

POWERED[:} {

TOTAL
PLAYS

2489
2452
2251
2089
1962
1925
1924
1708
1491
1414
1403
1402
1394
1302
1264
1238
1223
1027
995
985
893
892
802
715
693
689
659
654
623
615
588
561
558
509
509
485
421
408
408
407
3714
368
360
n
299
291
289
278
266
246

+l-
PLAYS

+287
-59
-43
+148
-345
+86
-228
-28
-206
+6
-96
+77
217
-20
173

+50
211
+116
-168
-46
+106
21
+251
+65
+67
-82
+74
+98
-165
+204
+107
+78
-118
-333
-143
+13
+399
+242
-114
+192
+65
-249
-60
-25
+88
7

-5
+5
+29

>
()

153112
149441
168107
156877
114983
140288
140456
87941
96329
70667
74231
82854
99163
69320
74750
106332
94040
86555
49400
60312
58390
65052
45335
52897
49036
26153
27793
19932
31160
KLYAL)
31463
35075
21510
32074
19282
31502
15348
48633
2131
23959
11913
16145
12419
13087
12321
13829
8363
14285
20994
35461

WEEKS ON  TOTAL STATIONS/
ADDS

CHART

17
12
12
12
16
10
15
19
21
10
13

9
20

9
24
42

8
A

6

-
@

-
& e T W W
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N o
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1

7400
7200
70/0
7612
7200
6513
7200
68/0
65/0
700
69/0
671
56/0
66/0
52/0
63/0
58/0
69/0
5011
45i0
5211
5013
470
58/8
361
4511
48j0
47
45/4
4400
447
3812
2611
210
410
39/0
302
56/56
49/10
2910
32
3477
28/0
15/0
2210
19/2
2210
191
110
19/10

MEDIABASE
Most Added"

www.rradds.com

ARTISTTITLE LABEL(S) A00S

VELVET REVOLVER Slither (RCA/AMG) 56
NEW FOUND GLORY All Downhill From Here fGeffen/ 10
MORRISSEY Irish Blood, English Heart (Sanctuary/SRG) 10
INCUBUS Talk Shows On Mute (Fpic/ 8

SNOW PATROL Spitting Games (A&M/interscapel 8
THREE DAYS GRACE Just Like You L/ive/Zombal 7
VON BONDIES C'mon C'mon (Sire Records/Reprise/ 7
KORN Everything I've Known fimmartal/Epic) 7
GRAHAM COLTON BAND Don't Give Up On Me (Strummer/Universall &

Most
IncreasedPlays
TOTAL
PLAY
ARTIST TME LABEL(S) INCREASE
VELVET REVOLVER Stither (RCA/RMG) +399
LOSTPROPHETS Last Train Home (Columbia) +287
INCUBUS Talk Shows On Mute (pic/ +251
NEW FOUND GLORY All Qownhill From Here (Geffen/ +242
THREE DAYS GRACE Just Like You Liive/Zombal +204
COURTNEY LOVE Hold On ToMe (Virgin/ +192
JET Cold Hard Bitch /Atlantic) +148
GODSMACK Running Blind (Republic/Universal +116
THORNLEY So Far So Good (Roadrunner Records/i0JMG) +107
MODEST MOUSE Float On /£pic/ +106
Most
Played Recurrents
TOTAL

ARTIST TITLE LABEL(S) PLAYS
JET Are You Gonna Be My Girl (4t/antic/ 930
AUDIOSLAVE | Am The Highway finterscape/Epic) 859
STORY OF THE YEAR Until The Oay | Die (Maverick/Reprise] 830
WHITE STRIPES Seven Nation Army (Thind Man/V2/ 788
LINKIN PARK Faint (Warner Bros./ nz
F00 FIGHTERS Darling Nikki (Roswell RCA/AMG/ 624
AUDIDSLAVE Like A Stone finterscope/Epic/ 585
STAIND So Far Away (Flp/Atlantic) 556
CHEVELLE Send The Pain Below (Epic/ 554

QUEENS OF THE STONE AGE No One Knows flnferscape/ 524

79 Alternative reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 4/4-4/10. Bullets appear on songs gaining plays or remaining !lat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 20 are moved to recurrent after 20 weeks onthe chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall totai stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays
{times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004,
The Arbitron Company). © 2004, R&R, Inc.

Detailed station playlists for all R&R
reporters are available on the web at
www.radioandrecords.com.

Register NOW at
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o April 16, 2004
(= N N
| TE TH E m America’s Best Testing Alternative Songs 12 + B @/ TOP20 SPECIALTY ARTISTS

For The Week Ending 4/16/04

rowereo[T7 HEDIABASE
Persons Men  Women 1. KILLERS {/slanc//DJMG) “Somebody Told Me”
Artist Title (Label) ™w LW  Famitiarity Burn 18-34 18-34 18-34 2. LOCAL H (Studlio £ “California Songs”
LOSTPROPHETS Last Train Home (Columbia) 417 415 0% 1% 405 403 406 3. BREAKING BENJAMIN (Hollywood) “So Cold”
YELLOWCARO Orean Avenve (Capito) AN 42 8% W% 383 389 3 o LU AL A T LSLLTES
Voo Gollon) a0 4 % 25% w0 385 4 5. FRANZ FERDINAND (£pic) “Take Me Out”

BLINK-182 1 Mi 4 ! ! I g

T 8. ARMSBENDBACK (Trustkil/Red Ink) “The Arms Of Automation”
AFI Siver And Cald (DreamWorks/interscope) 410 415  82%  14% 408 400 4.6 7. MAGNA-FI ez “Where Did We Go Wrong?”
HDDBASTANK The Reason fstand/iDJMG) 408 421 9%  17% 401 372 425 8. MORRISSEY (Sanctuary/SRG) “iish Blood, English Heart”
SWITCHFDOT Meant To Live (Red Ink/Columbia) 407 404 2% 28% 410 402 418 9. ALL DAY SUCKER flndependent) “Worst Case Scenario”
TRAPT Echo Warner Bros) 401 380  88% 5% 392 360 4.8 10. CLUTCH (ORT) “The Mob Goes Wild"
DFFSPRING (Can't Get My} Head Around You (Columbia)  4.01 384  84%  14% 381 376 386 11. VELVET REVOLVER (RCA/RMG) “Slither”
INCUBUS Megalomaniac (pic/ 400 387  97% 3% 396 374 414 12. KICKS /TVT) "Mir®
LINKIN PARK Numb (Warner Bras.] 392 398 9%  M% 380 353 410 13. ONELINEDRAWING Jack Tree) “We Had A Deal

L 14. SNOW PATROL (4&Mj/interscope) “How To Be Dead”
FINGER ELEVEN One Thing (Windup/ 392 38 87%  21% 389 366 408 '
15. PARIS, TEXAS (New Ling/ “Like You Like An Arsonist”

itch (Atlenti 391 374 8% 1 378 348 405
JET ColdHard Bich Ationic) o 16. DESCENDENTS (Fat Wreck Chords) “Cool To Be You”
THREE DAYS GRACE I Hate) Everything... (veZombej) 385 386  98%  45% 374 336 405 17. STORY OF THE YEAR (Maverick/Reprise) “Anthem OF Qur Dying Day”
LINKIN PARK Lying From You /Warner Bros.) 386  4.03 90% 19% 385 3.62 4.05 18. TV ON THE RADIO (Touch & Go) “Staring At The Sun”
VINES Ride (Capitoll 386 360  64% 8% 374 378 370 19. ICARUS LINE (¥2) "Up Against The Wall”
311 Love Song (Maverick/Volcano/Zombal 382 385 8%  22% 384 376 392 20. THE FEATURES /Universal) “The Way It's Meant To Be”
A PERFECT CIRCLE The Qutsider (Vigin/ 378 381  68% Y% 382 365 398

Ranked by total number of shows reporting artist.
LIVING END Who's Gonna Save Us? (Reprise/ 78 - 4% 8% 374 38 36 \ Y,
NICKELBACK Figured You Out (Rosckumer Records/UMG) 362 359  92%  33% 355 323 381 p ~
STROKES Reptiia (RCA/AMG/ 359 364  58%  10% 356 363 349 Record Of The Week
AUDIOSLAVE | Am The Highway flnterscope/Epic/ 358 358  91%  40% 370 358 381
ARTIST: The Features

PUDDLE OF MUDD Hel Over Head (Geffen/ 348 350 % 17% 328 314 340 TITLE: The Beginning
GODSMACK Running Blind (Republic/Universaly 346 330 58%  13% 338 320 355 LABEL: Universal

Yes, they've got "The” in their moniker, but Tennessee’s
The Features are a far cry from the normal circus of “The”
bands.With The Beginning EP, The Features offer up an intoxicating six-pack of
angular pop tunes driven by drunken keyboards and off-kilter, noisy drums. Pic-
ture a carousel ride where old-schoolers Elvis Costello, Ray Davies and Peter
Gabriel jam with students like The Coral. Check out the sloshed sounds of
“The Beginning (Week One)” and “Walk You Home." Meanwhile, "Bumble Bee”
finds its inner child with melodies that sometimes border on nursery rhymes

DARKNESS | Believe In A Thing... (Must...Destroy/Atiantic/ 345  3.46 95% 40% 327 324 330

LIMP BIZKIT Behind Blue Eyes (Fip/interscops/ 345 33 94% 38% 338 3.02 368

PHANTOM PLANET Big Brat (Daylight/Epic/ 326 328 52% 16% 335 324 347

YEAH YEAH YEAHS Maps (/nterscope/ 319 320 66% 24% 329 343 3.16

Total sample size is 393 respondents. Tolal average favorabitily estimates are based on a scale of 1-5. {1=dislike very much, 5 = like very
much). Total familiarity represents the percentage of responderits who recognized the song. Total burn represents the number of respondents

who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based on persons
12+, Persons are screened via the Infernet. Once passed, they can take the music fest based on the format/music preference.
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the

(the chorus of kids singing “la la las” manages to be sweet without giving you
a cavity). And make sure to rock out to "The Way it's Meant to Be,” which
sounds fike Queens Of The Stone Age on Prozac.

Internet only. RateTheMusic Is a registered frademark of RateTheMusic.com. The RTM syslem, is available for local radio stations by calling
dwan-sm. RaleTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. JARN

— Frank Correia, Rock Speciaity Editor
-/

R

OWN YOUR EVENTS

If no one can see your signs, do they know who staged the event? Make sure you claim
ownership at all your events with cost-effective, disposable plastic banners.

— We print your logo using up to four spot colors.
— Perfect for concerts, events and giveaways.

— Packaged on a roll and easy to use.

— Up to 3’ High and 6° Wide

— Weather-resistant

-~ Durable

PO. Box 750250 Houston, Texas 77275-0250

Tel 71375074200 Fax 713/507-4295
ri@reefindustries.com  www.reefindustries.com

1-800-231-6074
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4 N
Reporters Stations and their adds listed alphabetically by market
mademe e | gotei | wweewser | sewsseor | e e | jussewc |
PO: Lisa Bllle MD: L] APY: Vince Cansovz MD: Miickae! Vs IIIM Nabers MO: Mickae! Todd MD: Yo MD: Marly Whiteey PD: Dale Flist
3 VELVET REVOLVER MD: Mati Frankile 9 VELVET REVOL! 2 REVOLVER 17 OFFSPRING 1 \VE Mo Adds APD/MO: Meatbesd
NEW FOUND GLORY SNOW PATROL 8 VELVET REVOLVER 2 BREAKING waﬁw 7 NEW FOUND GLORY 10 VELVET REVOLVER 1 KORN
LENMY KRAVITZ MY LEE LINGO 1 SNOW PATROL
BLINK-182 1 INCUBUS
KILLERS
K120/ e WEND/Charlotte WPLA/Jacksomville, FL .
LT o amrmv e o B : s
T D Coeren | o s L T iy L
1 VELVET REVOLVER iy 19 AUMOSLAVE R e KITS/San Francisto, CA' VELVET REVOLVER
AW 3 NEW FOUNO GLORY i Mm - Stat Disble m;- 2 STERIOGRAM
LEWNY KRAWTZ 7 SYSATER £60 |%n;r‘ Dzv\gué% i :@:ﬂ v
s o e . :
e & ST UMY THEIT WLUMMitwaukee, W1* m‘mﬂm'n
MD: Joy Horres XFRR/Fresno, CA 2 TRE [ Rl Tommy Wide un:lasm
VR RevouvR P: Cheis Squires 2 vl BMDE e ) ) . 9 KORN
et | el gumeens g gutwemor | (e
Rroe oo scton VORRSEY T CoTonEs0 SV % Bt Epet e 3 L Pi
SR P shi T v 1} fo) Revouvn oo
WISE/Attanti City, NJ* St
70: A Painste AMYZTalsa, OK
gosu"m: WKL e, L KRB Yamsas G, MD WHTGMonroet, K ;?:u&'m e
VELVET REVOLVER AP Fi PO Grgleyen s e 2
WAGZ(Cincianati, OH* . 2. o B 3 S Pl . KJEESant Bartara, CA § T o e omy
GRAHAM COLTON BAND m WJ? mm 2 FRANZ FERDINAND ID:“J:! Utaset T LI PARK !loqcul)rlango. FL WRXLRichmond, VA* MD: Dave Hamacek
15 STERIOGRAM UL LR oo 05 g N o § KLLERS
7 VON S oy * S0 6 ok v
INCUBUS RAPTURE
XROX/Austin, TX WPEZIW. Pam Beath, L
OM: Jefl Carmnl’ Dt Riers
7 Loe WXTW/FL. Wayne, IN* 1 KILLERS
T OM: 4 Fabind KMBY/Mosterey, CA* ; 0 VELVET REVOLYER
0: Dom Nardela f f 4 o ‘ol
a?vmzﬁ?v.dm ! :anwﬂ w w e ? w“%‘ e wvﬂsfmmn A":Iw o
MAGNA-Ft
VELVET REVOLVER
o RS st o
WO art Lindsy M0: Pt Ferrise
1 VELVET VER ow#lien:il&“..m ) :2 mq%mm
o g 56 e e E’iggnﬂ O Léw}s'hﬂs CHICEN SHACK UARRON
MD: Oave Fama KFTEAatayetie, LA* 1 MAGNAR mrlnu 15 VELVET REVOLVER
1 WERD/Grand Rapids, MI" ﬁ%h": oy H 7 e o " R is, W0*
XQXR/Boise, 10° 1 MUsE PO; Bably Ovacan T GRAHAM COLTON BAND INCUBUS KPNT/S, Lowis M0
OM: Dan ):
St e Rl B |
VELVET REVOLVER 1 SEETHER VAMY LEE ik m'&m' oc*
MD: Denielie
MWCOolanbes, O o Ot . 00 o ST e
g . S KZ0N/Phoenix, A2* ;|
. £y et Ao Pesios s :nmﬁrm
WBCNBoston. MA SNOW PATROL WENR/Groenville, NC* APOSC: O 13 VELVET REVOLVER MODEST MOUSE T e ony WAL Syracese, NY*
s L B KILLERS PO Jol Sandeet 18 VELVET REVOLVER e ALANES MORSSSETTE | ON: Wi Grigetid
S VR AP o Shew, $ oRaGon STl AL
g — e | doiden
. VON BONDIES
P et by KLECA.itte Rock, AR* e WXDXPitshurgh, PA* KCPISalt Lake City, UT* uw 1 Sw a0
3 e e o WEEDHagersiown : o dup ALy 70: John Moschit " ON: Royee Blake
N poston, KA uoeR vty ¥ iy e e hevoun gl
L e -y
1 VELVET REVOLVER GRAHAM COLTON BAND YORN T DAY e
BLINK-182 POWERED[1]
WXEG/Daylon, OH* .
ﬁ:ﬁm m&!t E?TAKI:SONURI City, UT ME“IABASE
WEDG/Butfalo, NY* A KUCOHonaluls, Hi KROQALos Angeles, CA* 'SEETHER GAleY L NI Atk Fote L
';& L e 7D b ) v::’,& T eV i e TR e ‘Monitored Reporters
R | T R | e - LT e L0% 87 Total Reporters
79 Total Monitored
. XNRK/Portland, OR* . 8 Total Indicator
T Bulinglon” ﬁw el ouivile, WROXMorlob, VA i e E':';:i“_:% —_—
kT O K oz - scbmia 3 VELVET REVOL Dok, mesd 3 Vou pomotes © VELVET REVOLVER Did Not Report, Playlist Frozen (1):
e o Y R VR o e Koot VEVET VLR § 40 LGN KXNAFayatteviila, AR
. /
o N 7 N
New & Active Indicator
————— Most Added’
SUGARCULT Memory (Fearfess/Artemis) STERIOGRAM Walkie Talkie Man (Capitol VELVET REVOLVER Siither (RCA/AMG)
Total Plays: 231, Total Stations: 17, Adds: 1 Total Plays: 151, Total Stations: 10, Adds: 2 e " -
pitting Games Interscop
LENNY KRAVITZ Where Are We Runnin'? Virgin/ CROSSFADE Cold (Columbia/ STORY OF THE YEAR Anthem Of Our Dying Day Maverick/Reprise]
Total Plays: 199, Total Stations: 17, Adds: 4 Total Plays: 138, Total Stations: 13, Adds: 2 == - J
STELLASTARR My Coco (RCA/RMG/ FRANZ FERDINAND Take Me Out (Epic/
Total Plays: 198, Total Stations: 21, Adds: 1 Total Plays: 137, Total Stations: 9, Adds: 6 Please Send Your Photos
MARS VOLTA Telvators (Gold StandardUniversal TANTRIC Hey Now Maverick/Reprise R&R wants your best snapshots{color or black & white).
Total Plays: 189, Total Stations: 14, Adds: 0 Total Plays: 125, Total Stations: 8, Adds: 0 Please include the names and titles of all pictured and send
them to:
KORN Everything I've Known fimmortal/Epic) TONY C. & THE TRUTH Litte Bit More fava/ I .
Total Plays: 179, Total Stations: 14, Adds: 7 Total Plays: 118, Total Stations: 10, Adds: 0 UGG O S LR LD DL
3rd Floor, Los Angeles, CA 90067
L Songs ranked by total plays ) Email: mtrias@radioandrecords.com
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JOHN SCHOENBERGER
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TRIPLE A

jsch berger@radi

drecords.com

To Boldly Go Forward

R&R makes dramatic moves with Indicator panel

As you'll recall, we instituted the Triple A Indica-
tor panel and its companion chart about two years ago.
At that time we bucked the prevailing attitudes by sig-
nificantly increasing public radio’s participation on the
panel, and we now have 12 noncommercial reporters.
The idea was to give us a broader spectrum of artists
getting airplay exposure and to increase the capacity
for the Indicator chart to do just what its name implies

— indicate.

Since that chart debuted, we have
seen an impressive number of art-
ists gain a foothold with this taste-
maker panel, build up on the Indi-

But I wanted to see this chart be
even more reflective of trends and
early airplay support. With that in
mind, we have decided to dramati-

Beginning this week, I've added
three new stations in rated markets:
commercial stations WUIN/Wilm-
ington, NC and KSQY/Rapid City,
SD, as well as noncomm WTMD/
Baltimore.

In addition, we have decided to
stretch out further in the terrestri-
al-radio area by adding a handful
of tastemaker commercial stations
that fall outside the realm of Ar-
bitron. I chose the four markets |
did because they draw significant
numbers of visitors who listen to
the local Triple A station while they
are in the area. The stations are

the middie), whose station was one of the first to add The Thrills, is pictured
here surrounded by the band after a recent show in N.Y.C.

KSPN/Aspen, CO; and KMMS/
Bozeman, MT.

Lastly, 1 decided it was high
time to bring in some full-time
national channels that have dem-
onstrated their dedication to Tri-
ple A programming. They are XM
Satellite Radio’s Cafe channel,
Sirius’ The Spectrum, Music
Choice’s Adult Alternative chan-
nel and DMX Music’s Folk Rock
channel.

Other stations that make a signif-
icant contribution to the develop-
ment of artists — both established

a couple of the current Indicator

reporters to move over to the moni-

tored panel shortly. As you can see

from this week’s Indicator chart, a

change has definitely taken place.
Onward and upward!

TALKBACK TO R&R!

Do you have questions,
comments or feedback regarding
this column or other issues?
Call me at 310-788-1668
or e-mail: jschoenberger@

cator chartand thencrossover tothe  cally expand the scope of stations WEHM/Hamptons-Riverhead, and new — will be considered for radioandrecords.com

more mainstream monitored chart.  included on the Indicator panel. NY; KMTN/Jackson Hole, WY; future panel updates. Also, look for
Current R&R Triple A Reporter List
Here's the updated list of R&R Triple A reporters and when they take music calls.
Calls/City Contact, Title Phone Call Times Calls/City Contact, Title Phone Call Times
KBAC/Albuguerque Ira Gordon, GM/PD 505-989-3338  ThF 9-11am WDST/Woodstock, NY Roger Menell, MD 845-679-7266  WTh 11am-noon
KBCO/Denver* Keefer, MD 303-444-5600 W 11:30am-1pm WEHM/Hamptons-Riverhead, NY Lauren Stone, MD 631-267-7800 T 2-4pm
KBXR/Columbia, MO Lana Trezise, PD 573-449-1520  Th 10am-noon WFPK/Louisville Stacy Owen, Asst. PD/MD 502-814-6500  Th 1-3pm
KCLC/St. Louis Ervin Williams, MD 636-949-4887  MF 1-3pm WFUV/New York Russ Borris, Asst. MD 718-817-4550 W 5-7pm
KENZ/Salt Lake City* Kari Bushman, MD 801-485-6700  MTW 3-5pm WGVX/Minneapolis* Jeff Collins, PD 612-617-4000  Th noon-4pm
KFOG/San Francisco* Haley Jones, Asst. PO/MD 415-995-6932 W 3-5pm WMMM/Madison* Gabby Parsons, MD 608-826-1229  Th 11am-2pm
KGSR/Austin* Susan Castle, MD 512-908-4986 M 3:15-6:15pm WMVY/Cape Cod, MA Barbara Dacey, Station Mgr.  508-693-8211 TWTh 2-3pm
KINK/Portland, OR* Kevin Welch, MD 503-517-6180  Th 10am-noon WNCS/Burlington, VT Mark Abuzzahab, PD 802-223-2396 W noon-2pm
KMMS/Bozeman, MT Michelle Wolfe, PD/MD 406-586-2343 T 10am-noon WNCW/Greenville, SC Martin Anderson, MD 828-287-8000  TW 1-3pm
KMTN/Jackson Hole, WY Mark Fishman, PO/MD 307-734-4287  F 10:30am-12:30pm WOCM/Ocean City, MD Deb Lee, MD 410-723-9626 W 1-5pm
KMTT/Seattle * Shawn Stewart, Asst. PD/MD  206-233-1037 W 3:15-5pm WOKI/Knoxville* Aimee Baumer, MD 865-212-4673  M-F 9am-5pm
KPIG/Monterey Laura Hopper, PD 831-722-9092  MTW 8:30-10am WRLT/Nashville* Keith Coes, Asst. PD/MD 615-242-5600  TTh 2-4pm
KPRI/San Diego* Dona Shaieb, PD 858-678-0102 W 1-4pm WRNR/Baltimore Alex Cortright, PD 410-626-0103 W 10:30am-12:30pm
KRSH/Santa Rosa, CA* Dean Kattari, OM/PD 707-588-0707 W 3-5pm WRNX/Springfield, MA* Lesa Withanee, MD 413-536-1105  Th 1-3pm
KRV8/Boise, ID* Dan McColly, OM 208-344-3511  Th1-3pm WTMD/Baltimore Mike Matthews, MD 410-704-8938  TF 11am-2pm
KSPN/Aspen, CO Sam Scholl, PD/MD 970-925-5776  Th 9am-noon WTTS/Indianapolis* Todd Berryman, MD 812-332-3366  Th 10am-noon
KSQY/Rapid City, SD Chad Carison, PD/MD 605-343-0888  ThF 10am-noon WUIN/Wilmington, NC Jerry Gerrard, MD 910-772-6300 W 10am-noon
KTAO/Santa Fe-Taos, NM Paddy Mac, MD 505-758-5826 W 11am-1pm WVOD/Elizabeth City, NC Matt Cooper, PD 252-475-1888 T 2-4pm
KTBG/Kansas City Jon Hart, PD 660-543-4155 T 10am-noon WWWV/Savannah, GA Gene Murrell, Asst. PD 843-785-9569 MW noon-5pm
KTCZ/Minneapolis* Mike Wolf, Asst. PD/MD 952-417-3000  Th 3-5pm WXPN/Philadelphia Helen Leicht, Asst. PO/MD ~ 215-898-6677  M-F 10am-4pm
KTHX/Reno, NV* Harry Reynolds, PD 505-767-6747 W 9am-noon WXRT/Chicago* John Farneda, Asst. PD/MD ~ 773-777-1700  Th 11am-2pm
KZPL/Kansas City Jason Justice, MD 913-344-1500  M-F 10am-4pm WXRV/Portsmouth, NH* Dana Marshall, MD 978-374-4733  Th 2-5pm
WAPS/Akron Bill Gruber, PD 330-761-3098 W 10am-4pm WYEP/Pittsburgh Mike Sauter, MD 412-381-9131 T 3-6pm
WBJB/Monmouth-Ocean Jeff Raspe, MD 732-224-2457 W 3-5pm WZEW/Mobile* Lee Ann Waters, MD 251-344-1065 W 10am-noon
WBOS/Boston* David Ginsberg, MD 617-822-9600  TW 11am-4pm DMX Music Dave Sioan, MD 310-444-1744  TW 10am-4pm
WCBE/Columbus, OH Maggie Brennan, MD 614-365-5555 Th 4-6pm Music Choice Liz Opoka, PD 646-459-3316 T 2-5pm
WCLZ/Portland, ME Brian James, MD 207-774-6364 W 3-5pm Sirius Spectrum Darrin Smith, OM 212-584-5142 F 10am-noon
WDET/Detroit Chuck Horn, Asst. MD 313-577-4146  Th 1-4pm XM Cafe Brian Chamberlain, MD 202-380-4454  M-F 8am-noon
WDOD/Chattanooga, TN* Danny Howard, OM 423-321-6215  F 10am-1pm * Monitored stations
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0 TRIPLEATOP3 o POWERED 1
—
1 et v5 2008  MEDIABASE
VEX WK ARTIST TILE LABELIS) A s AJI%I;%A;I'EE weson o suros| SUJOST Added
3 1 DAMIEN RICE Cannonball (Vector Recordings/Warner Bros.) 376 15 20833 13 200 www.rradds.com
2 2 NORAH JONES Sunrise (Blue Note/EMC) 375 -37 25681 14 20/0 ';:‘L’Iss‘;:;;‘:;sé A ‘1";5
. . ucky {sfas
5 0 JET Are You Gonna Be My Girl /At/antic) 357 +31 21390 16 1510 BUTTERFLY BOUCHER Another White Dash A&M/nterscapel 5
1 4 MICHAEL ANDREWS f/GARY JULES Mad World {Universal 351 -74 21138 8 2010 SARAH MCLACHLAN Stupid (Arista/AMG) Il
4 6 JOHN MAYER Clarity (Aware/Columbia) 345 +2 18724 14 16/0 MORRISSEY Irish Blood, English Heart {Sanctuary/SRG) [
7 0 ALANIS MORISSETTE Everything (Maverick/Reprise] 315 +25 17635 3 2012 TOOTS AND THE MAYTALS W B. RAITT True Love s Hard... 2/ 3
6 7 STING Sacred Love (A&M/interscape) 286 28 15821 13 19/0 | STEVEFORBERT Wid As The Wind /Koct/ 3
9 0 ERIC CLAPTON If | Had Possession Over Judgment Day (Duck /Reprise) 285 +5 15981 6 18/0
8 9 GUSTER Careful /Paim/Reprise) 273 -10 16502 22 16/0
n 10  MELISSA ETHERIDGE Breathe f/sland//{DJMG) 246 -20 16183 15 1710
13 Q BARENAKEO LADIES Testing 1, 2, 3 (Reprise/ 245 +4 14843 8 16/0
17 @ DAVE MATTHEWS Oh (RCA/RMG) 41 +45 13921 4 1710
10 13 MAROON 5 This Love (Octone///RMG) 41 -25 11082 10 10/0 Most
12 14 FIVE FOR FIGHTING 100 Years {Aware/Columbia) 235 -16 10334 18 13/0
15 @ JASON MRAZ Curbside Prophet (At/antic) 228 +3 7660 6 1710 IncreasedPIay S oL
14 16 INDIGO GIRLS Perfect World /Epic/ 195 -36 9876 16 18/0 PLAY
. . . ARTIST TITLE LABEL(S) INCREASE
16 17 JOHN EDDIE If You're Here When | Get Back (Thnil Show/Lost Highway) 187 12 5095 18 1240 LENNY KRAVITZ Where Are We Runnin®? (Vigin) +55
18 @ DONAVON FRANKENREITER flJACK JOHNSON Free (Brushfire/Universal) 185 +4 9172 4 16/2 DAVE MATTHEWS Oh (RCA/AMG) 45
22 @ JONNY LANG Give Me Up Again (A&M/interscape) 174 +10 4656 8 14j0 THRILLS Big Sur (Virgin/ +34
21 €  L0SLONELY BOYS Real Emotions (0r/Eic) 173 +3 4564 12 11j0 | HOOBASTANK The Reason fislnd/DJMG) +3
30 @@ LENNY KRAVITZ Where Are We Runnin'? Virgin/ 172 +55 8660 2 152 ::TT :dfec;'; i‘;"""; Bmzl" vﬁ;/:”/ﬁzm gos) *;;
B 3 +
19 22 VAN MORRISON Evening In'June (Blue Note/EML) 169 -9 8352 7 130 ALANIS MORISSETTE Everything (Maverick/Reorise) 25
23 @ JOSS STONE Fell In Love With A BOY {S-Curve/EMC) 149 +3 7041 1" 10/0 EDIE BRICKELL Volcano (Universall +28
27 @ WHEAT | Met A Girl (Aware/Columbia) 148 +16 8247 3 150 JEM They (AT0) +22
24 @ MINDY SMITH Come To Jesus (Vanguard) 148 +4 9527 4 10/0
20 26  RYAN ADAMS Burning Photographs (Lost Highway/IDJMG) 140 -32 6187 11 110
28 @ BEN HARPER Brown Eyed Blues (Virgin/ 136 +8 3373 7 10
26 28  THRILLS One Horse Town (Virgin/ 135 -1 8734 19 15/0
@ HOOBASTANK The Reason (Island/IDJMG) 121 +32 3449 1 30
@ TOOTS AND THE MAYTALS W/ B. RAITT True Love Is Hard To Find (¥2) 108 +12 5980 1 1213 Most
22 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the
airplay week of 4/4-4/10. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the Pla-y Ed Recurren ts
larger increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds TOTAL
officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals | ARTIST TITLE LABEL(S) PLAYS
Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons | SARAH MCLACHLAN Fallen /4rista/AMG/ 175
used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc. LOS LONELY BOYS Heaven /0r/Epic/ 175
New & Acti ve COUNTING CROWS She Don't Want Nobody Near (Geffen 130
COLDPLAY Clocks {Capitol/ 126
JARS OF CLAY Show You Love (Essential/PLG/IRCAIRMG) MATTHEW RYAN Return To Me (Hybrid) TRAIN When | Lok To The Sky {Columbia) 10
Total Plays: 107, Total Stations: 8, Adds: 1 Total Plays: 89, Total Stations: 7, Adds: 0 SHERYL CROW The First Cut Is The Deepest /4&Minterscope/ 104
JEM They (470} WHO Real Good Looking Boy (Getfen/ MATCHBOX TWENTY Unwell (At/antic/ 99
Total Plays: 98, Total Stations: 7, Adds: 0 Totel Plays: 79, Total Stations: 5, Adds: 2 TRAIN Caling AN Angels (Columbial 97
SARAH MCLACHLAN Stupid (Arista/RMG/ BOB SCHNEIDER Corne With Me Tonight (Shockorama/Vanguard) JOHN MAYER Bigger Than My Body (Aware/Columbia) 92
Total Plays: 96, Total Stations: 12, Adds: 4 Totd Plays: 76, Total Stations: 7, Adds: 1 JACK JOHNSON Wasting Time (/ack Johnson Music/Universal) 83
PAT MCGEE BAND Beautiful Ways (Warner Bros.) PATTY GRIFFIN Love Throw A Line (ATO/RCA/RMG)
Total Plays: 93, Total Stations: 11, Adds: 1 Totd Plays: 75, Total Stations: 5, Adds: 0 Detailed station playlists for ail R&R
THRILLS Big Sur {Virgin/ SUBDUDES Morning Glory (Back Porch/EMC) :
Total Plays: 90, Total Stations: 8, Adds: 0 Totd Plays: 74, Total Stations: 4, Adds: 0 reporters are a vailable on the web at
— www.radioandrecords. com.
Songs ranked by total plays
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It's always exciting to find an album
that makes you want to go deeper than
one track. | found this to be true with
Guster’s Keep It Together. WOKI/
Knoxville spun “Amsterdam” more than
700 times and got great reaction. It
only made sense to follow up with
“Careful,” an immediately recognizable
song that made all of us hum and sing
along. After nearly 400 spins, we have
the song in heavy rotation, and it is one
| of our most requested songs. On this album, Guster
| evolved out of their musical cage of acoustic guitars and
bongo drums by adding vintage keyboards, clarinets,
drum Kits and a bass guitar. Consequently, Keep It To-
gether offers a sound that's more developed than we've
heard from Guster in the past — not to mention some
of their best songwriting. Guster are winning fans

— over one show at a time in Knoxville. Their two perfor-
mances in East Tennessee have much to do with the success of these
tracks for us, and their interaction with the fans never ceases to amaze
me. Whether it be “Amsterdam Fire Drill” or “Theme From M.A.S.H. (Sui-
cide Is Painless),” Guster's stage antics go above and beyond, prov-
ing these shows are not merely a routine. The same is true for their
WOKI station visits, where they performed live in The River Lounge.
We invited them on the air both times they came through town, and they
seem to appreciate every minute we’ve given them. To me, this under-
dog attitude is what attracts their large and loyal following of fans.

With

Aimee Baumer
MD, WOKI/Knoxville

After a long campaign, Damien Rice
rises to the top slot on the moni- H
tored airplay chart this week. Jet climb to T"ple A

3%, John Mayer is at 5, Alanis Moris- |/ il
sette moves up to 6%, and Eric Clapton 0 N ;l‘\H E}
5 § = 1 |

increases to 8 ... Barenaked Ladies and
Dave Matthews are knocking on the top | TR e B
10 door at 11* and 12*, respectively ... RA‘D' 0
Other projects with bullets include Jason i % .
Mraz, Donavon Frankenreiter featuring
Jack Johnson, Jonny Lang, Los Lonely Boys, Lenny Kravitz, Joss
Stone, Wheat, Mindy Smith and Ben Harper ... Keep an eye on The
Thrills, Pat McGee Band, Edie Brickell, Patti Smith, Jem, Jars Of
Clay, Bob Schneider, Randall Bramblett and Sarah McLachlan ...
Hoobastank and Toots & The Maytalls with Bonnie Raitt debut ... On
the Indicator chart this week, the additions to the panel made for a to-
tally bulleted chan, with several songs taking big jumps ... Patty Griffin,
McLachlan and Wheat debut ... In the Most Added category it gets a little
tricky this week because of the Indicator stations — the entire playlist is
considered adds the first week of reports. Nevertheless, the new track
from Melissa Etheridge brings in 26 total adds the first week (No. 1 on
both panels), Butterfly Boucher enjoys 13 adds, Steve Forbert and
Morrissey grab 11 first-week adds, and Graham Colton has five.

~— John Schoenberger, Triple A Editor

armist: Subdudes
LaseL: Black Porch/EMC

By JOHN SCHOENBERGER / TRIPLE A EDITOR

Formed in 1987 by John Magnie (vo-
cals, accordion, piano), Tommy
Malone (vocals, guitar) and Steve Amedee
(vocals, percussion), The Subdudes took
the bluesy and soulful sounds of New Or-
leans and blended them with the moun-
tain vibe of the Rockies. It was the
simple fact that they preferred to play
music that was acoustic-based and a bit
on the subdued side that led to the name
of the group.

The Subdudes released their self-titled
debut in 1989 and followed it with three
more studio efforts: 1991's Lucky, 1994’s
Annunciation and 1996’s Primitive
Streak. But a desire to branch out and
play with other folks led to the band split-
ting up in 1997, shortly after the release
of Live at Last.

Malone went on to form a band called
Tiny Town, and Magnie and Amedee put
together an outfit called Three Twins.
But, as fate would have it, the two acts
crossed paths on the road. They began to
sit in with each other onstage, and before
they knew it, the spark to rekindle The
Subdues was fanned into a fire.

“We just decided that we had to start
playing music together again,” says
Magnie. “It was one of those cases where
the sum is greater than the parts, and,
sure enough, it took up from about where
we left off.”

Joining the original members are long-
time compadres Tom Cook (vocals, bass,
percussion) and Jimmy Mesa (bass, gui-
tar). The two added some new creative
ideas to the band, especially in the area
of songwriting. The band entered the stu-
dio with producer Freddy Koella (who
plays with Bob Dylan’s band) and engi-

! HRTIST

neer Warren Dewey (who has worked
with Little Feat, among others). Due to
the natural approach The Subdues take
with their music, most of the sessions
were recorded in a live setting.

Once again, their new album, Miracle
Mule, demonstrates the breadth and
depth of their music. As you might ex-
pect, the musical touchstones of blues,
folk, R&B, gospel, country, Cajun and
rock '’ roll remain at the heart of The
Subdudes’ heartfelt sound as they de-
liver such powerful songs as “Morning
Glory,” “Known to Touch Me,” “Standin’
Tall,” “I'm Angry,” “Mississippi Home”
and “The Rain.”

“As excited as were to get this first al-
bum done, I think we're more excited
about the future,” says Cook. “We're al-
ready talking about writing for the next
couple of albums. Nothing else matters,
because we know how much fun we can
have.”

As you read this, the ‘dudes have been
busy on the road and have already booked
dates through the fall, including a slot a*
the New Orleans Jazz & Heritage Festi-
val in April, a performance at the
Noncommvention in Louisville and a
Mountain Stage taping in May, an ap-
pearance at the Telluride Festival in June
and much more.

“We're just loving it,” says Malone. “It's
better than it's ever been.” And after
you've given Miracle Mule a solid listen,
I am sure that you'll agree.
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WX WEBC  ARTIST TITLE LABEL(S) " s e | Americana Spotllght
1 @  SLAID CLEAVES Wishbones (Phi/ounder/ 786 +18 5262 | py John Schoenberger
2 2 FLATLANDERS Wheels Of Fortune (Vew West/ 703 -39 9118 | Artist: Malo, Flynn, Ickes & Pomeroy
3 3 BR549 Tangled In The Pines (Qualtone/ 613 23 7438 | Label: CMH
There is no denying the dexterity and expressive power of Raul Malo's
4 @  MINDY SMITH One Moment More (Vonguard/ 547 +4 6282 voice, and when you team him with some of Nashville's best players,
6 §  GREENCARDS Movin On fladecendent/ 472 10 4513 what you get is pure beauty. That's what happened when Malo (The
REENCARDS Moriw'Ch fimependen Mavericks) entered the Monkey Finger Studio in Nashville with
7 0 LEFTOVER SALMON Leftover Salmon (Compendial 468 +7 2657 guitarist Pat Flynn (New Grass Revival, Bela Fleck), dobro player
Rab Ickes (Blue Highway, Patty Loveless) and bassist Dave Pomeroy
5 7 OLDCROW MEDICINE SHOW DCMS fecrwerk/ 456 49 4763 (The Chieftains, Emmylou Harris). They were joined by percussionist
11 e SUBDUDES Miracle Mule (Back Porch/EMC) a49 +102 1403 Lenny Castro, vocalist SieQah Garrett'and har.monica player Jim Hoke.
The result is The Nashville Acoustic Sessions, produced by John
19 ©  PATTY GRIFFIN inpossible Dream (ATORCA/AMG) 449 +167 1022 | == Wooler. This superstar team interprets a great collection of classic
. songs by such legends as Hank Williams (“Weary Blues From Waiting™), Gram Parsons (“Hot Burrito”),
. W LU T SR G i 3651 | Bab Dylan (“You're Gonna Make Me Lonesome When You Go™), Van Marrison (“Bright Side of the
10 Q GRAHAM PARKER Your Country /Bloodshot/ 406 +12 2170 | Road"), Roy Orbison (“Blue Bayou") and Gordon Lightfoot (“Early Morning Rain”), among others.
o While this project doesn't offer any new material, it is nevertheless a wonderful tribute to the roots
9 12 MARK ERELLI Hillity Pilgrim (Signature Sound) 402 L 5718 | that make old-time country music so enduring, as well as influential.
15 @  GIBSON BROTHERS Long Way Back Home (Sugar Hil) 330 +8 1561 -
Americana News
13 14 GRANT-LEE PHILLIPS Virginia Creeper (Zoe/Rounder) 328 -3 2784
) . KDNK/Carbondale, CO has returned to the Americana reporting panel ... Sirius has morphed its
16 @ TOM RUSSELL indiars, Cowhoys, orse, ogs Hightone/ 310 U 2830 | gorder channel into Outlaw Country, It will remain a reporter but will be frozen for a few weeks as
@ ALLISON MOORER The Duel /Sugar Hill 305 +153 499 | they tweak the programming ... Loretta Lynn will release her new studio album, Van Lear Rose, on
] ) April 27 on Interscope. Lynn wrote every song on the album, and it was produced by Jack White of
12 17 VARIOUS ARTISTS Cold Mountain Soundtrack (OMZ/Sony Music) 303 4 6130 | The White Stripes ... Two rare movies starring Johnny Cash are now avaitable on DVD: Five Minutes
; to Live and The Night Rider are being released on the German imprint Bear Family ... Rosanne Cash,
8 @ vaRouS ARTISTS Mo Derssio.. uatane 29 +9 1524 | o Nitty Gritty Dirt Band, Guy Clark and Los Lobos will perform during Ciy of Hope's Songs at the
20 @ GREY DE LISLE The Graceful Ghost (Sugar Hill 296 +19 1467 | Lake Music Festival, taking place July 31-Aug. 1 in Lake Placid, NY ... Dolly Parton is currently busy
. planning a musical about her life for Broadway ... Carlene Carter is in trouble again. She was jailed
17 20 NORAH JONES Feels Like Home (Blue NotelEMC/ 290 6 2678 yecently in Gattatin, TN. Nashville TV station WTVF reported her bond had been revoked because she
2 @ R.MALO, P. FLYNN, R. ICKES &.. The Nashville.. (CMH) 287 +29 gg2 | failedadrug test... MerleFest Record_s, distributed exclusively by Welk I\_Agsic Group, ha§ announcgd
aMay 11 street date for MerleFest Live!: The Best of 2003 ... A new Willie Nelson & Friends special
25 @ ELIZA GILKYSON Land Of Milk And Honey (Red House/ 279 +27 1085 | will be taped May 5 at the Wiltern Theater in Los Angeles. Confirmed to join Nelson onstage are
. ) Lucinda Williams, The Holmes Brothers and Toots Hibbert of Toots & The Maytals. Subtitied “One
M 23 HOLMES BROTHERS Simple Truths (dgator s . 5288 | More for the Road,” the show is scheduled to premiere on Memorial Day on cable outiet USA
% @ ANNEMCCUE Roll Messenger/ 254 +4 1591 | Network.
2 2 [LUL RS UDL LTS TR g ) 24 2z 14389 Note: If you have Americana news, please forward it to jschoenberger@radioandrecords.com.
23 26 LYLELOVETT My Baby Don't Tolerate (Curb/Lost Highway) ~ 281 -1 14112
31 @D MOOT DAVIS Moot Davis (ittke Dog/ 21 2 u2 | Most Added®
e
21 28 ROBERT EARL KEEN Farm Fresh Onions (Audium/Koch/ 224 -47 15191 ARTIST TITLE LABEL(S) A00S
0 @ ALECIA NUGENT Alecia Nugent (Rounder/ A7 410 970 :::y“;;:fﬁ?nzmwgf:ﬁ‘z’;% e ::
@ LAURIE LEWIS & TOM ROZUM Guest House Hightone/ 217 +69 589 Steve Forbert Just Like There's Nothing To It Kach/ 12
Allison Moorer The Duel (Sugar Hill 12
The Americana Airplay chart represents the reported play of terrestrial radio stations, nationally syndicated Jerry Garcia & David Grisman Been All Around The World (Acoustic Oiscs) )
radio shows, satelfite radio and internet stations that have agreed to submit weekly spin counts. King Wilkie Broke (Aetel
For more information please visit www.americanamusic.org. ing Wilkie Groke ' 8
Y © 2004 Americana Music Association. Mamemals Rock That Babe (Signature Sound! ﬂ/

Thank You, Radio! Applauding 65 Years of Community Service

The name, March of Dimes, was originated by Eddie Cantor on his radm sha:m- in 1937
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New music-download site is a shot in the
arm for the industry

-
¥

‘hristian music is not easy to find on Internet down-
load sites, even the illegal ones. So the time is ripe for
someone to step up and offer such music to the Chris-
tian community in an online form. Enter LifeWay

Bookstores.

Providing an outlet for download-
able music isn't the be-all and end-all
answer for what ails the music indus-
try, but it is one of the
spokes needed to make the
wheel whole again. I
spoke with LifeWay Inter-
net Store Manager Ray
Sadler to find out what is
going on with the new
Christian-music down-
load site at wuww.lifeway.
com, whichis providing an |

choice, Liquid Audio. There are sev-
eral people out there doing this digi-
tal thing, but Liquid already had con-
tracts with EMI and BMG
[Provident] and was final-
izing talks with WEA
[Word].”

Through a series of
meetings the big three
Christian music distribu-
tors and LifeWay put all
the pieces of the puzzle to-
gether, and the site was

important consumer-driv- Ray Sadler launched in November
en service, 2003.
“EMI came to us to see what we .
could do in launching a digital music Going Up
site,” saysSadler. “They had been pur- The site experienced huge numbers

suing the digitization of music for
years. They started digitizing old re-
cordings and getting stuff ready.
They've really been ahead of the
game.

“We started investigating what
would be involved in being able to do
downloadable music, and we ended
up talking with EMI's partner of

out of the gate, as EMI offered a dif-
ferent tune for free download every
day for the first 30 days of operation.
People checked out the site, saw what
was available and took the opportu-
nity to download older music that had
not been available for years.

“That free download period did a
lot to help spread the word and get

, Ginny Owens
“ Love The Waf‘ ok

Backer dwy 1o g2t your copy
BEAUTIFUL Radio Special”
camplimen 1o yaur

Bhannoe - 417,358

| George Rowe

“Think About That”

from the album, THINK ABOUT THAT

The new AC hit...'think about’ adding NOW! 1/3 of the
AC format on in the first month and Top 25 and climbing!

See Ginny & George together on the BEAUTIFUL
TOUR this May/June...visit www.ginnyowens.com
and www.georgerowe.com for dates, Info.,

and mora!|! 9
reekeieas recarae

people excited about the site,” Sadler
says. “It's been a slow, steady growth
since then. By industry standards and
according to the information we have
available to us, we are doing well. We
have definitely seen sales and down-
load growth.

“All of this hasa lot todo with more
and more people getting digital me-
dia players. They are just finding out
about us. As the record labels make
more artists and songs available, it
makes it more appealing to those who
are looking for tunes to add to their
personal catalog.

“In weeks when we are able to tell
our customers that we have added
new songs for download, we see in-
creases in downloads for music by
those artists. A lot of people are look-
ing for backlist titles that haven’t been
available anywhere.”

“It is amazing to me
the lengths to which
some of our
customers have gone
to be able to listen to
this music.”

Christian-music lovers have found
out the hard way that current titles
aren’tavailable at sites like iTunes and
Napster, and forget about those
pesky specialty tracks that no one has
been selling for years. Download-
friendly buyers have discovered Life-
Way’s site, though, and the list of top
sellers there would surprise many
Christian-music enthusiasts.

“Most of what we are selling now
is current-driven music,” Sadler says.
“But there is a lot of backlist stuff that
is doing really well. Surprisingly,
within the first couple months of the
launch, somebody who came up as
one of our most popular artists was
John Michael Talbot. 1 don’t know the
last time he had a new album out, but
50 far he’s been a big seller. Out of the
gate we had a couple people come in
and download just about every tune
he’s ever put out.”

The Top 25 Downloaded
Christian Artists

The LifeWay download website has seen almost a 30%
increase in the number of songs downloaded per week
since the site launched in November. Here are the top
downloaded artists over that time period, in order of pref-

erence:

Chris Rice

Steven Curtis Chapman
Third Day

Avalon

Michael W. Smith
Newsboys

Mark Schultz

Phillips, Craig & Dean
Jeremy Camp

Chris Tomlin

Point Of Grace

Audio Adrenaiine
Jars Of Clay

| S

A Great Mix

Sadler says that there is a great mix
of tunes from all different genres on
the site — everything from Steven
Curtis Chapman and older tunes by
Amy Grant to Elvis’ gospel hits and
hard rock songs. The one style that is
a bit thin right now is Southern gos-
pel, as those labels haven't come to the
table with their songs yet.

“We have huge growth potential
online for all of the older songs that
are not available for sale in project
form,” Sadler says. “With all of the in-
dependent labels out there, we
wouldn’t have the shelf space to car-
ry all of those CDs anyway.

“Even if we could, big distributors
like Spring Arbor and Appalachian
wouldn’t stock a lot of those titles.
People don’t buy them often enough
to keep them around.

“But if you have EMI's entire mu-
sic library on a computer sitting in a
kiosk or on the Internet and you are
able to sell people any album or piece
of an album at any time, how phe-
nomenal would that be for everyone
involved?”

LifeWay had talked about adding
kiosks to their retail stores well before
discussions about the download site
started. The retail chain offers servic-
es to businesses and churches, along
with books, music and Christian-relat-
ed materials. Adding kiosks is a mat-
ter of space and technological advanc-
es more than anything else.

“I’know this sounds cliched, but we
truly want to make music available to
people in whatever ways they want to
get to it,” says Sadler. “We want to
have everything available that can be
made available, because there are so
many people who want it all. One of
my long-term goals is to get as much
music out there as possible.

“One of the biggest issues we hear
about all the time is that there are no
song tracks out there, That’s music
that people can sing to in a perfor-
mance setting. It’s something the in-
dustry has a major problem provid-
ing.

“We would love to be able to offer
that kind of thing. That's a big want
from our customers. Any given store
can only carry so many of them, but

www americanradiohistorv com

Steve Green

Kutless

FFH

Amy Grant

Jaci Velasquez
Rebecca St. James
Passion Worship Band
Twila Paris

Nichole Nordeman
David Crowder Band
John Michael Talbot
dc Talk

if I can make them available as down-
loads, wow, wouldn't that be helpful
to our customers, and even to our
stores, if we ever get to the kiosk
point?”

Reality Sets In

One troubling fact is that Christians
are just as guilty as everyone else of
illegally downloading songs off of the
Internet and loading them onto their
computers. This is perhaps to be ex-
pected, as the younger generation of
Christian kids out there goes to the
same schools and hangs out at the
same malls as the rest of America.
And, until about a year ago, no one
had been educating them about the
realities of stealing a person’s art.

“All of this has a lot
to do with more and
more people getting
digital media
players.”

“People were amazed when we
started this,” says Sadler. “They
thought there wasn't a need for this
service. People stealing Christian
music wasn’t something that most
people expected to be happening. But
it's just like any other music; it's just
as popular among its core. The prob-
lem is, most people didn't think of it
as stealing, because the industry nev-
er gave them any other option.

“Now the option is there, and peo-
ple are moving toward it. It is amaz-
ing to me the lengths to which some
of our customers have gone to be able
to listen to this music. They’ll have
older computers, and because they
want to download, they’ll do a com-
puter upgrade to get the files.

“It is sinking in that the industry
has provided a way for people to get
the songs that they wantand that it is
easy to do so. It's moving consumers
in the right direction, and people want
to do the right thing.”
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Matthew West Couldn’t

Ask For ‘More’

Singer-songwriter’s debut single makes Christian AC history

Chicago-bred, Nashville-based singer-songwriter
Matthew West has a lot to be excited about these days.
The new Universal South artist, who released his de-
but, Happy, in December 2003, made radio history last
week as the single “More” took the No. 1 slot on R&R’s
Christian AC chart for the eighth consecutive week.

That's an especially notable feat for
a newcomer in this era when playlist
slots are increasingly re-
served for core acts and
breaking artists for any la-
bel is near impossible.
West's tune has become the
longest-running debut sin-
gle atop the Christian AC
chart since R&R launched
the chart in April 2001.
The prolific West, fresh
" off his second promotion-
al tour, says he sharpened
his commercial songwriting chops
during his college years in lilinois,
where he took classes in music busi-
ness.
It was a trip to the Gospel Music
Association’s “Seminar in the Rock-
ies” in the late "90s that afforded West
his chance to break into the industry.
At the conference West caught the ear
of Word Publishing exec Cindy Wilt,
who took an interest in the personable
young man’s work. When he gradu-
ated from college, West headed to
Nashville and, with Wilt's help, saw

Matthew West

his songs recorded by such artists as
Jump 3, Salvador and Rachael Lam-
paas he continued touring
colleges and churches.
When Universal South
offered West an opportuni-
ty to put his own artistic
visionon record, hejumped
at the opportunity. Happy,
produced by Kenny Green-
berg and Jason Hauser, fea-
tures West's three-minute
snapshots of everyday life.
His lyrical portraits are en-
hanced by catchy, guitar-based pop
melodies and West’s pleasant vocals.
Tre CCM Uppare Editor Lizza
Connor caught up with West to dis-
cuss his recent radio success, his ap-
proach to songwriting and how he
decides which songs to save for him-
self and which to give away.

CCM: You started out as a writer, pen-
ning tunes for other Christian artists, be-
fore signing your own label deal. What
acdvantage has that afforded you?

MW: My publisher encouraged me

[ The Wire: April 16, 2004

(8BS Sports personality and former NFL great Deion Sanders and

gospel music sensation Yolanda Adams will co-host the Gospel Music
Association’s 35th annual GMA Music Awards, also known as the Dove
Awards. The awards will be held on April 28 in Nashville, and UPN will
televise the show natonally on May 28.

[ The Dove Awards show, produced this year by NorthStar Studio, is
gospel music’s biggest night of the year. Top artists from every style of
gospel music come together for a night of music and celebration as the
GMA bestows gospel music’s highest honor.

Theatergoers in 50 cities, including alt top 10 markets, will have the
opportunity to see the show live as some Regal Entertainment Group
theaters present a big-screen simulcast from Nashville. The event marks
the first time a live awards show has been simulcast in movie theaters
nationwide. Tickets for the Regal event are $10 and are now available at
participating tneater box offices and at www.regalcm.com.

@ Darrell Hodges, formerly music buyer for Lifeway Christian Stores,
launches the Behind The Voice booking agency. The new agency
represents Christian artists Salvador, Go Fish and Jill Paquette and is
now booking summer and fall dates for those artists.

to start my career by learning how to
write great songs. | was offered a
songwriting deal just before I gradu-
ated from college, and I initially
thought, “How come I'm not being
offered a record deal?” I thought I was
writing for a different side of things.

But the publishing deal was a
blessing in disguise. I was brought in
from this perspective that writing
great songs is foremost, and that was
real wisdom on the publisher’s part.
A lot of artists aren’t challenged
enough tobecome great writers. Guys

like Michael W. Smith and Steven
Curtis Chapman, their songs were
sung by other artists first too.

CCM: In your opinion, what makes a
great song?

MW: | think, first and foremost,
you have to be able to feel the heart
inthesong. If the song has a heartbeat,
that transcends other things. There
are songs that, from an analytical
standpoint, you could pick out a mil-
lion reasons why they don’t or
shouldn’t work, but for some reason
people connect with them and listen-
ers respond. That’s the heartbeat of
the song.

The songs that I respond to are
songs that I can tell came from a very
personal place within the songwriter,
but they had the ability to interpret
the lyric in such a universal way that
not only can I enjoy the song, it hits
me injust as much of a personal place
too.

Alot of times it's easy for me to go
through a difficult time in my life and
not write about it until I'm looking
back in retrospect. With Happy, I felt
like I challenged myself not to wait
uritil  was past that difficult time, but
to write while I was going through
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GO, WEST Sparrow Records/Universal South artist Matthew West — whose
debut single, “More,” has held the top spot on the R&R Christian AC chart for an
amazing eight weeks — was recently featured at the 12th annual Vince Gill
Gelebrity Basketball Game & Concert at Belmont University's Curl Event Center in
Nashville. Following a game that included such players as Amy Grant, Cledus T.
Judd, Chely Wright and NBA Tennessee Titans Keith Bullock, Neit O'Donnell and
Frank Wycheck, West performed songs from his acclaimed nationat debut album,

Happy. Here’s West (1) onstage with country artist Vince Gill.

that time, and to write whether | was
going through extreme pain or ex-
treme joy. The times I've gotten most
vulnerable in my writing have pro-
duced the songs that I've seen people
connect with the most.

CCM: What's the story behind “More”?
Why do you think listeners have respond-
ed so favorably to that song?

MW: “More” was inspired by a 4-
year-old boy who's the adopted son
of a friend. It was inspired by some-
thing intimate and funny and person-
al about this game that this little kid
plays with his father. He approaches
his dad when he doesn’t want to go
to bed and tells him, “Ilove you more
than chocolate-chip ice cream.” And
the dad says, “Well, I love you more
than peanut butter, but you still have
to go to bed!” And the two go back
and forth, and the boy says things like,
“I'love you more than butterflies,”
and he’s thinking of all these things
that are huge to him in his 4-year-old
mind.

One day I saw a picture the boy
drew for his dad. He drew a bright
yellow sun, and the words “Ilove you
more than the sun” were written
across the page. That's what inspired
“More.” I thought about the picture
and the child and about how much
my God in heaven loves me. He cre-
ated everything, and I can step out-
side and look around and know that
God is pointing at me saying, “Take a
look at everything around you. I love
you even more than that.”

I think people have responded to
the song because it’s a simple mes-
sage, but people just needed to be re-
minded that they are loved.

CCM: You write with and for other
artists and do quite a bit of songwriting
for projects that aren't your own. lsi't it
hard to give up songs to other artists?

MW: A lot of times, when I'm writ-

ing for other artists, it stretches my
versatility. The songs 1 end up writ-
ing for others aren’t songs that fit me
stylistically. Every song has a differ-
ent personality. If 'm writing with
other artists, it's a chance to dive into
their world. The challenge for me is
to write songs that sound like they
could only be cut by Matthew West.

[ don’t want to record songs that
people say, “Oh, yeah, someone
pitched it to him and he cut it.” It's
got to be very specific to me. I feel like
I've just started to find that. If the
song is too personal or if there's too
much of a connection with something
in my life, those are the songs [ tend
to hang on to and record.

CCM: You spent six years touring in-
dependently before landing your label
deal. How did the time out on your own
shape your perspective?

MW: In the beginning I'd play for
free coffee and tips, and my dad was
the only one there, so he’d put $20in
the tip jar. Since I've signed my deal,
I've begun to realize how valuable
that time was. I've gained a whole
new appreciation now when I ob-
serve people doing things for me, like
shipping out posters and promoting
the show. Half the time I was out
there setting up chairs for the audi-
ence myself!

Recently, I took a bus out for the
promo tour. I saw this big, burly bus
driver and I went up and gave him a
big hug and said, “You don’t know
how much I appreciate this!” It was
just because I didn’t have to drive
myself for the first time. [ appreciate
the fact that there are people out there
now who believe in me enough to
help take me to the next level. Prior
to that, it had to be enough that | was
the only one who believed in what I
was doing. It was just up to me to
make it happen.
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Most Added’

www.rrindicator.com
ARTIST TITLE LABEL(S) ADDS

MARK SCHULTZ Letters From War (Word/Curb/Warner Bros.) 16
MERCYME Here With Me NG/ Curb) 8
KUTLESS Sea Of Faces (BEC/

WARREN BARFIELD Soak It Up (Creative Trust Workshap)
TREVOR MORGAN Upside Down (BHT)

JARS OF CLAY Sunny Oays (Essential/PLG)

CASTING CROWNS Who Am | Beach Street/Reunion/PLG)
TREEG3 Blessed Be Your Name f/npop)

SELAH You Raise Me Up /Curt/

L )

Most
Increased Plays

TOTAL

PLAY
ARTIST TITLE LABEL(S) INCREASE
MARK SCHULTZ Letters From War (Word/Curt/Warner Bros)  +331

MERCYME Here With Me (/NO/Curb) +265
SELAH You Raise Me Up (Curb] +168
CASTING CROWNS Who Am | (Beach Street/Reunion/PLG] ~ +125
TREEB3 Blessed Be Your Name {inpgp/ +123
WARREN BARFIELD Soak It Up (Creative Trust Workshop)  +120
FFH Good To Be Free (Essential/PLG) +110
KUTLESS Sea Of Faces (BEC) +98
BEBO NORMAN f/JOY WILLIAMS Yes | Will (EssentialPLG]  +87
GINNY OWENS | Love The Way [Rocketown) +83

Christian ACtivity

by Rick Welke

This week Matthew West goes where no other artist has
gone before. He makes it nine consecutive weeks at the top
spot onthe R&R Christian AC chart. Never has a debut radio
single stayed at the top of any R&R Christian chart that
long.

Two new acts that will be fighting it out for the No. 1
position over the next few weeks are Building 428 (2", +36)
and Casting Crowns (6-3, +125). Crowns have the
momentum, but the guys of 429 have a huge 60 stations on
their song. They should garner their first-ever chart topper
next week.

Other props to hand out include Selah, at No. 23 (+168),
gaining highest debut honors; Trevor Morgan (+76), at No.
26, gives BHT its first-ever charting song; and Mark Schultz's
(+331) out-of-the-box debut at No. 30. That doesn’t happen
very often at radio these days.

a

76 X CHRISTIAN AC TOP 30
!_ o/ _ -
e April 16, 2004
WK WER  ARTIST THLE LABELS) Tns PLATs YER sToRs
1 1 MATTHEW WEST More (Universal South/EMI CMG) 1651 -43 18 51/0
2 e BUILDING 428 Glory Defined (Word/Curb/Warner Bros.) 1626 +36 8 60/1
6 o CASTING CROWNS Who Am | (Beach Street/Reunion/PLG) 1383 +125 6 55/4
3 4 AVALON All (Sparrow/EMI CMG) 1381 -70 14 52/0
9 e TREEG3 Blessed Be Your Name (inpap/ 1335 +123 10 43/4
4 6  AUDIO ADRENALINE Leaving 99 (ForeFront/EMI CMG) 1329 -118 14 43/0
8 0 ZOEGIRL Beautiful Name (Sparrow/EMI CMG) 1248 +18 ] 461
7 8  DELIRIOUS? Rain Down (Sparrow/EMI CMG) 1241 -4 13 45{2
5 9 NATE SALLIE Whatever It Takes (Curty 1208 53 16 42{0
10 @ BETHANY DILLON Beautiful (Sparrow/EMI CMG) 191 +11 ] 45/0
15 m MERCYME Here With Me (INO/Curty) 1076 +265 3 50/8
13 @ JACI VELASQUEZ Unspoken (Word/Curb/Warner Bros.) 936 +58 8 4N
12 13 SONICFLOOD Shelter VD) 928 -49 1 35/0
14 14 TODD AGNEW Grace Like Rain fArdent/ 927 -2 12 3411
16 @ FFH Good To Be Free {Essentia PLG) 882 +110 7 363
n 16 THIRD DAY Sing A Song (EssentialPLG) 822 -184 21 30/0
18 @ REBECCA ST. JAMES The Power Of Your Love fForeFront/EMI CMG) 763 +64 7 312
19 @ BEBO NORMAN flJOY WILLIAMS Yes | Will (EssentiaPLG} 722 +87 4 342
17 19 JEREMY CAMP Right Here (BEC) 689 -36 21 240
20 @ SARA GROVES The One Thing { Know (iV0) 675 +48 4 333
23 @ GINNY OWENS | Love The Way /Rocketown/ 553 +83 4 241
21 @ PHILLIPS, CRAIG & DEAN Here | Am To Worship (Sparrow/eMi CMG) 535 +37 12 20/0
@ SELAH You Raise Me Up (Curb/ 465 +168 1 21/4
27 @ AHIM You Reign (Word/Curb/Warner Bros.) 455 +62 4 20/3
22 25 WARREN BARFIELD Mistaken (Creative Trust Workshop) 443 41 20 1710
@ TREVOR MORGAN Upside Down (BHT) 407 +76 1 20/5
24 27  NEWSBOYS You Are My King {Amazing Love} (Sparrow/EMI CMG) 407 -5 33 13/0
25 @ BIG DADDY WEAVE Heart Cries Holy (Fervent/ 404 +7 3 1811
26 @ GEORGE ROWE Think About That /Rocketown) 39¢ +6 3 1810
@ MARK SCHULTZ Letters From War (Word/Curt/Warner BrosJ 336 +331 1 18/16
62 AC reporters. Songs ranked by total plays for the airplay week of Sunday 4/4 - Saturday 4/10.
© 2004 Radio & Records.
New & Active
SCOTT KRIPPAYNE Life (Spring Hilll STARFIELD Filled With Your Glory /Sparrow/EMI CMG/
Total Plays: 291, Total Stations: 12, Adds: 0 Total Plays: 163, Total Stations: 8, Adds: 1
DAVID CRDWDER BAND Open Skies (Sixsteps/Sparrow/EMI CMG/ JEFF DEYO f/RITA SPRINGER Bless The Lord (Gotee/
Total Plays: 276, Total Stations: 14, Adds: 2 Total Plays: 156, Total Stations: 6, Adds: 1
ACROSS THE SKY Broken World (Word/Curt/Warner Bros.) BILLY RAY CYRUS | Need You Now /Word/Curb/Warner Bros.)
Total Plays: 248, Total Stations: 13, Adds: 1 Total Plays: 148, Total Stations: 7, Adds: 1
KUTLESS Sea Of Faces /BEC) JUMP5 Wonderful (Sparrow/EMI CMG)
Total Plays: 212, Total Stations: 12, Adds: 6 Total Plays: 124, Total Stations: 9, Adds: 2
STACIE DRRICO Instead fFareFront/EMI CMG/ WARREN BARFIELD Soak It Up (Creative Trust Workshap)
Total Plays: 175, Total Stations: 10, Adds: 1 Total Plays: 120, Total Stations: 7, Adds: 6
- o -Snnus—unked by total plays o B
AE
curb.com

CURE and [RR present “Recording Artist for a Day’|

YOU

EE R LR LY |
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www americanradiohistorv com

GMA SATURDAY, April 24, 5:30 - 8pm

The famous OCEAN WAY STUDIO NASHVILLE
Ocean Way Nashvilie 1200 17th Avenue  South Nashville, TN 37212 « 615-320-3900

Yourself rested vocal chords and an empty stomach. Here's your chance to
become a star for a day and be a part of a real recording session!

RSVP by Thursday, APRIL 22, TO JOHN BUTLER @ CURB 615-321-5080 or JBUTLER@CURB.COM
or RICK WELKE @ R&R 615-244-8822 rick.welke@radioandrecords.com

Industry, radio, retail and press attendees are invited to join artists and
staff to be a part of a real recording session.

www.ocenwaystudios.com
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W« WK ARTIST TITLE LABELS) Wos ot "GP sk | WEB<  WEk  armiST TITLE LABEL(S) s sis CRRD soks |
1 1 TODD AGNEW Grace Like Rain /Ardent/ 967 -20 19 2N 2 o FM STATIC Something To Believe In (Tooth & Nai# 450  +20 8 3 |
2 2 MATTHEW WEST More (Universal South/EMi CMG) 933 -29 17 2n 1 2 BIGDISMAL Just The Same /Windup/ 437 14 n 30/0
3 3 BUILOING 429 Glory Defined /Word/CurlyWarner Bros.} 924 14 9 2610 4 0 P.0.D. Change The World (4tiantic/ 401 +10 10 an
4 4 DELIRIOUS? Rain Down (Sparrow/EMI CMG) 852 -4 13 2310 3 4 THOUSAND FOOT... Rawkfist (Tooth & NalEMC) 387 12 12 30/0
5 S SWITCHFOOT Dare You To Move /Red nk/Columbial 836 A7 8 250 5 e SEVENTH DAY SLUMBER Spiraling (Croune/ 312 +1 9 320
| 6 6 AU0I0 AORENALINE Leaving 99 fForefront/EMI CMG) 802 48 15 2310 8 0 NUMBER ONE GUN Starting Line (Flpodgate/ 345 +1 10 a1
8 o ZOEGIRL Beautiful Name (Sparrow/EM) CMG) 134 +7 8 2410 13 0 BLINDSIOE Al Of Us /Atlantic) n +3 5 1812
[ 10 9 BETHANY DILLON Beautiful (Sparrow/EMI CMG/ 694 +18 8 20/0 [ 8 TREEG3 The Answer To The Question /ap0p/ 320 -38 12 28/0
1 0 TREEG3 Blessed Be Your Name finpap/ 671 +19 9 19/0 10 o SPOKEN Falling Further (Tooth & Naill m +13 5 2812
14 @ BIG DISMAL Just The Same (Wind-up/ 667 +32 7 19i0 14 @ SKILLET My Obsession (Ardent/Laval 308 +34 4 2610
12 11 NATE SALLIE Whatever It Takes (Curt/ 637 -12 9 2100 9 0 SWITCHFOOT Dare You To Move (Red ink/Columbial 303 +2 7 241
7 12 JEREMY CAMP Right Here (B£C/ 633 -100 22 18/0 n @ JONAH33 Watching You Die (Ardent/ 301 +4 9 291
13 13 QUTOFEDEN Love, Peace & Happiness (Gotee/ 632 1N n 18/0 7 13 FALLING UP Broken Heart /BEC/ 295 55 17 22i0
9 14 SARAH KELLY TakeMe Away (Gotee/ 628 -67 16 20/0 12 14 INHABITED Rescue Me /iacependent/ 293 3 12 2410
15 @ CASTING... Who Am{ (Beach Street/Reunion/PL6] 614 +22 4 200 21 @ PILLAR Bring Me Down /Ficker/ 265 +65 2 26/8
16 @ KUTLESS Sea Of Faces /BEC/ 502 +62 5 242 15 16 KUTLESS Treason (BEC/ 239 -29 19 181
18 m STACIE ORRICO Instead fForeFront/EMI CMG) 591 +75 5 210 18 @ STAPLE DVD {Dictatorship vs. Democracy) fFiicker/ 238 +5 5 18/0
i @ MERCYME Here With Me INO/Curb/ 438 +63 3 181 16 18 SKYHARBOR Welcome finpop/ 230 -35 12 2210
17 19 SEVEN PLACES Landslide /B£C/ 430 96 n 1510 19 19 ANBERLIN Ready Fuels (Tooth & Naill 224 A 5 16/0
19 20 SKILLET Savior /Ardent/Laval 407 52 il 130 2 @ SUPERCHICK One Girl Revolution finpop/ 219 +24 5 2512
20 21 PILLAR Further From Myself (Flicker/ 380 -19 15 1210 20 21 UNSHAKEN Break /SP// 219 -3 6 200
2 22 PAULWRIGHT Your Love Never Changes (Gotee/ 350 15 25 8i0 17 22 BY THE TREE Confessions /Fervent/ 14 -24 9 2510
| 24 23 SANCTUS REAL Beautiful Day (Sparrow/EMI CMG) 315 2 16 10/0 23 @ BUILDING 429 Free (Word/CurlyWarmer Bros.) 208 +12 4 2312
@ AVALON Al (Sparrow/EMI CMG) 291 +68 1 12 22 @ MODERN DAY JOHN Autumn findependent/ 200 +2 4 151
@ THIRD DAY Come On Back To Me (EssentialPLG) 286 +218 11817 29 @ KIDS IN THE WAY We Are (Flicker) 197 +32 2 1514
| 30 @ FM STATIC Something To Believe In (Tooth & Nail 268 +32 2 M 25 @ ROCK ‘N’ ROLL WORSHIP CIRCUS Gift Of Cool /N0) 190 +10 3 20 |
@ BARLOWGIRL Never Alone (Fervent/ 267  +136 1 13 2 27 IAN ESKELIN Taboo fiapop) 168 -8 7 |
2 28 WARREN BARFIELO Mistaken (Creative Trust Workshop) 250 -32 " 70 @ EMERY The Ponvtail Parades (Tooth & Naill 157 +8 1 12 |
l 26 29 PLUS ONE Be Love finpap/ 246 53 19 il 26 29 LESTER FINN EXPERIMENT Holding Out findependent/ 144 -35 ] 2210
28 30  TELECAST The Way (BEC) 242 15 17 8i0 @ KUTLESS Sea Of Faces /BEC/ 140 +28 1 182 |
28 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 4/4 - Saturday 4/10. 38 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 4/4 - Saturday 4/10.
© 2004 Radio & Records. © 2004 Radio & Records.
New & Active New & Active
SONICFLOOO Shelter iV R. ST. JAMES The Power Of Your Love fForeFront/EMI CMG) APGLOGETIX Lifestyles Of The Rich And Nameless (Parodudes!  EAST WEST Vacant Floodgate/
Total Plays: 202, Total Stations: 10, Adds: 0 Total Plays: 144, Total Stations: 6, Adds: ¢ Total Plays: 135, Total Stations: 19, Adds: 1 Total Plays: 93, Total Stations: 6, Adds: G
JARS OF CLAY Sunny Days (EssentisfPLGI GINNY GWENS | Love The Way (Rocketown/ AUDIC ADRENALINE Start A Five ForeFrony/EMI CMG/ BARLOWGIRL Never Alane Farvent/
Total Plays: 165, Total Stations: 10, Adds: 8 Total Plays: 142, Total Stations: 8, Adds: 0 Total Plays: 123, Total Stations: 17, Adds: 2 Total Plays: 88, Total Stations: 4, Adds: 2
DETGUR 180 Beautitul (Cross Driven INKABITED Rescue Me indegendent/ ADDISON ROAD AN | Need is You (independent/ PETRA Woulda, Shoulda, Coulda finpop/
Total Plays: 164, Total Stations: 6, Adds: § Total Plays: 140, Total Stations: 4, Adds: G Total Plays: 116, Total Stations: 10, Adds: ¢ Total Plays: 88, Total Stations: 14, Adds: ¢
TREVOR MGRGAN Upside Down /84T] BIG DADDY WEAVE Heart Cries Holy fFervent/ TINMAN JONES Party (Cross Driven) INSYOERZ ScundtrackTo A Revokstion fFloodgate)
Total Plays: 157. Total Stations: 6, Adds: 0 Total Plays: 137, Total Stations: 6, Adds: 2 Total Plays: 113, Total Stations: 14, Adds: 7 Total Plays: 85, Total Stations: 6, Adds: 0
JUMPS Wonderful /Sparrew/EMI CMG) FALLING UP Broken Heart (BEL) THIRD DAY Come On Back To Me /Essential PLG) SGMETHING LIKE SILAS When | Search /Sparrow/EMI CMG)
Total Plays: 156, Total Stations: 10, Adds: 1 Total Plays: 135, Total Stations: 3, Adds: 0 Total Plays: 100, Total Stations: 15, Adds: 14 Total Plays: 83, Total Stations: 6, Adds: 4
- I J
SO E WIS EC U S LSS RN CES ELIL LIIe
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INSPO TOP20 CHR Most Added
LAST THS TOTAL +/-  WEEXSON  TOTAL www.rrindicator.com
WEEK WEEK ARTIST TITLE LABEL(S} PLAYS PLAYS CHART STATIONS
ARTIST TITLE LABEL(S) ADDS
1 1 JAMIE SLOCUM By Your Side (Curb) 375 27 13 200 THIRD DAY Come On Back To Me (EssentialPLG) 17
JARS OF CLAY Sunny Days {EssentialPLG) 8
3 o OAVIO PHELPS Arms Open Wide (Word/CurtyWamar Braz 352 +31 0 1m0 BARLDWGIRL Never Alone fFervent) 3
2 @  NEWSONG ForTheGlory Of Christ (ReumiotPL6) 330 +7 9 180 | RIHELTON Even If (B-RitePLG) 3
5 O ) KUTLESS Sea Of Faces /BEC) 2
CASTING CROWNS Who Am | (Beach Strest/Reunion/PLG/309  +22 200 | AyALON AN (SparrowEMI CH) ’
7 €@  SCOTTKRIPPAYNE TheleastiCanOo (Spring i) 307  +48 7 180 | BIGDADDY WEAVE Heart Cries Holy fFervent 2
. MARK SCHULTZ Letters From War (Word/CurlyWarner Bros.) 2
4 6 CHRIS RICE Untitled Hymn (Come To Jesus) (Rocketown/211 47 D 150 | TAT God Can You Hear Me ForeFrontieh CME) o
8 @  PAULBALOCHE My Reward (asanna) 261 +14 6 180
1 @  SELAH YouRaise Me Up (Curt/ M e a1
10 9 J.VELASQUEZ Wherel Belong (Word/CurtyWarrer Bros) 239 3 6 140
5 10 C.BILLINGSLEY Your Love... (Perpetusl Entertainment) 235 59 1 130
14 0 4HIM You Reign (Word/Curl/Warner Bros.) 225 +6 5 1M
12 AVALON AR (Sparrow/EMI CMIG) n s 7 120
18 D B.NORMANfJ. WILLIAMS Yes| Wil (EssentialPPL6) 214 +59 : 153 | Rock Most Added
9 14 NICHOLE NORDEMAN Even Then (Sparrow/EMI CME) 211 :-33 14 i www.rrindicator.com
16 @ 10D AGNEW Grace Like Rain Ardent) 179 +1 7 | MTSTIME LS ] Aoos
THIRD DAY Come On Back To Me (Essentiaf/PLG/ 14
@ MERCYME Here With Me (/NO/Curb) 176 +65 1 PILLAR Bring Me Down (Fiicker! 8
15 17 PHILLIPS, CRAIG & DEAN Herel... (Spamow/EMICME) 175 40 12 1ot | VINMAN JONES Party (Crass Driven) !
TAIT God Can You Hear Me (FareFront/EMI CMG) 7
- @ VARIOUS ARTISTS Sing To The Lord [Discovery House) 157 +14 2 120 STARFLYER 59 Wake Up Early (Tooth & Nail 5
17 19 CECEWINANS Thist For You (PureSprings/W0) 157 3 15 g | KIDSINTHEWAY We Are fFicker) 4
SOMETHING LIKE SILAS When | Search (Sparrow/EMI CMG) 4
@  FERNANDO ORTEGA Steepless Night... (Curt) 156  +28 1412
21 Inspo reporters. Songs ranked by total plays for the airplay week of Sunday 4/4 - Saturday 4/10.
© 2004 Radio & Records.
Rhythmic Specialty Programming
RANK  ARTIST TITLE LABEL(S)
1 L.A. SYMPHONY Gonna Be Alright (Gotee/ Inspo Most Added
2 KJ-52 Back In The Day (Uprok/ p o
3 JOHN REUBEN Move (Gotes/ www.rrindicator.com
4 OUT OF EDEN Love, Peace & Happiness (Gotee) (BT Eo Aoos
5  URBAND The lmmigrant (Flavor) m::‘:('s'f":::zﬁh Me F””"@"””M AwitWaner o) :
| Rocket tters From War /o larner Bros.
s ::1 A‘i";g;::ﬂ ‘:z e:‘m Feel Me) (g Leap) BEBD NORMAN F1JDY WILLIAMS Yes | Wil (Essential/PLG) 3
e g Léap TWILA PARIS Glory And Honor (Sparrow/EMI CMG) 3
& ST Bl (e L) FERNANDO ORTEGA Sieepless Night (Only Hope In The Storm) (Curt) 2
9 STUDENT That's it fHlect) DARLENE ZSCHECH Heaven On Earth (N0 2
10 VERBS Llove Triangle (Gotee/ LEONARD AHLSTROM It's A Beautiful Day /Paint To Point) 2
J

‘ONE NATION,
ONE MOMENT”

Be “A Station that Remembers” all those who have died
in service to our country from the Revolutionary War to the
present. Join in the National Moment of Remembrance for
Memorial Day. Partner with the White House Commission
on Remembrance, established by Congress, and Radio and
Records, in this act of national pride and unity.

Learn about the Moment’s anthem,

“On This Day," written by noted composer Charles Strouse.
For further information on ways to become involved,

visit www.remember.gov.

T

A
- ';‘ﬁ?;" - 1 y 3 ’(T WHITE HOouse COMMISSION ON REMEMBRANCE
[ | s R Fi HE WHITE House COMMISSION Of MBRANC
I.(I.LL._._JI_.J_ T . __. L i 3 P o B
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JACKIE MIADRIGAL

LATIN FORMATS

April 16, 2004 R&R @ 79

Jjmadrigal@radioandrecords.com

How Tejano Is Today’s
Tejano Radio?

KKPS/McAllen PD Mando San Roman explains

The continued success of Regional Mexican radio
and the lack of a current Tejano icon such as Selena
have caused the Tejano music genre to struggle and im-
pacted the Tejano radio format. More and more Tejano
stations, unable to be successful with a Tejano roster
alone, are adding regional Mexican music to their pro-

gramming.

Some have seen this phenome-
non as a trend or cycle that Tejano
radio would eventually get over, but
it has been years since Tejano was
able to stand on its own two feet.
There are a few small stations in
small markets that claim to maintain
pure Tejano formats, but
the ratings seem to be
proving that their strate-
gy is a mistake.

In fact, many program-
mers say it is the older
Texas audience that still
likes Tejano music, while
the younger demograph-
ic is opting for a more
progressive Tejano style
that's closer to regional
Mexican music, or for re-
gional Mexican itself. Another prob-
lem affecting the format is that Te-
jano music has rarely been able to
succeed outside Texas and no Re-
gional Mexican station will play it.

To explore how Tejano the Tejano
format has been able to remain, we
spoke to KKPS/McAllen PD Man-
do San Romdn. His station is one of
Tejano’s biggest, and in the fall ‘03

Mando
San Roman

ratings it came in No. 2 in its mar-
ket, with a 9.1 (Regional Mexican
KGBT was No. 1, with a 10.6).

R&R: How is your station doing
with the Tejano format in McAllen?

MSR: We're doing great. Our for-
mat is a combination of
Tejano and norteiio. Be-
cause of the area where
our station is located, we
have to cater not only to
the Tejano listener, but to
the Mexican listener. So
we do a combination for-
mat of Tejano and nortefio
and spice it up with a lit-
tle bit of grupero, with
bands like Bryndis and
Bronco — basically, the
cream of the crop of that type of
music.

R&R: Obviously, all of Texas is
heavily populated by Mexicans, but
what kind of Mexicans are there in Mc-
Allen?

MSR: There’s a combination of
people. Lots of fresas [a term usual-
ly used to describe wealthy Mexi-
cans from large cities], and many

“The Tejano format,
as we tend to define
it, has become more
of a niche format. To
be able to compete
for ratings, stations
have had to
readjust.”

other people from border cities like
Monterrey.

R&R: And they're used to the Texas
type of music — a bit of Tejano mixed
with nortefio?

MSR: Yes. And, surprisingly, Te-
jano music by people like Emilio,
Garcia Brothers, Bobby Pulido and
others does very well in parts of
northern Mexico, and in Monterrey
in particular. Tejano music is very
strong over there, and some artists
say it's stronger there than it is here.
Therefore, we're very much in touch
with those listeners, as well as with
the Texas residents.

R&R: McAllen is a border town, so
you must havea lot of listeners in Mex-
ico. Do they influence your program-
ming?

BACK FOR MORE Son By Four are back with a new album, Renace, and they recently went on the road to promote it
Here they are with WILC/Washington DJ Neo Lobo (third from 1) during a visit to the station.

www americanradiohistorv com

want to get together and net-
work in this time of industry
turmoil. Registrations and
room bookings for R&R Con-
vention 2004 are running
ahead of last year, so don’t
wait till the last minute.

Also, make sure you check out
the information for our special “On
the Beach” rate on the convention

Book Your Flig
Book Your Room

Not surprisingly, we have discovered that people do, in fact,

registration website. Get there by going to www.radioandrecords.com.

ht,

MSR: Sure. We take everybody
into consideration, but we base our
programming on our listeners on
this side of the border. We appreci-
ate that we have listeners across the
border, but our priority is the listen-
ers here. But we do have lots of lis-
teners from Matamoros, Reynosa
and Rio Bravo.

R&R: Getting back to what you said
about your programming being a com-
bination of Tejano and nortefto, is that a
choice stations have had to make to be
able to compete? Will the Tejano format
ever be able to stand alone again?

MSR: [ think the Tejano format,
as we tend to define it, has become
more of a niche format. To be able
to compete for ratings, stations have
had to readjust. The Tejano format
has evolved to what it is now. If we
tried to maintain the stereotypical
Tejano format, we would lose num-
bers. ] worked for a competing sta-
tion, and it’s no longer in existence
because it tried for many years to
maintain a true Tejano format. The
numbers began to go downhill un-
til a format change had to be made.

Is there room for the Tejano for-
mat? Yes, but it depends on how you
define Tejano, and it varies from per-
son to person. It's an evolution of
music. Many of the artists we play
are considered Tejano by the Region-
al Mexican stations — bands like
Sélido, Intocable, Grupo Duelo, etc.
— because they were born in Texas.
What's funny is that many artists
have made their homes in Texas but
were born in Mexico, and they are
still defined as Tejano because they
do more progressive nortefio music.
So, the definition of Tejano depends
on whom you ask.

R&R: People outside Texas may not
really know, so: What is Tejano? Has
that affected the format — that people
don't have a true definition of what it is?

MSR: What has affected Tejano,
to begin with, has been the very fact
that it was defined as “Tejano,” or
coming from Texas. I'm from Texas
and was raised with the stereotypi-
cal Tejano sound, but as soon as we
defined it as such, we kind of built
awall as far as what it was going to
sound like. And, yes, there is a cer-
tain sound and flavor that comes
from this region,

As far as the music going down-
hill, I don’t think that's true. It has

just evolved into what it is right
now. You still have people like Jim-
my Gonzélez keeping the sound
alive by using more keyboards. Oth-
er bands, like Little Joe, Rubén Ra-
mos, Jay Pérez and David Lee Gar-
za, are still recording, It’s still Tejano
music, just with different sounds.
It's like rock music, where you have
alternative rock, active rock and clas-
sic rock. It’s an evolution.

“If people listen to
us and say we’re
Regional Mexican,
| don’t have a
problem with it. If
they say we’re
Tejano, | don’t
have a problem.”

R&R: Would you mind if some lis-
teners thought your station was Region-
al Mexican?

MSR: If people listen to us and
say we're Regional Mexican, I don’t
have a problem with it. If they say
we're Tejano, I don’t have a problem.
ljust want to be a station that caters
to our listenership, to the masses.
Whatever the masses decide they
want to label us, so be it.

I choose to define KKPS as Tejano-
Regional Mexican, because we're a
combination station. That's what we
are because of the area our station
is located in. But our DJs do speak
English and Spanish on the air, al-
though more Spanish.

R&R: And that use of Spanglish on
the air is something that definitely iden-
tifies a Tejano station. At a Regional
Mexican station, a DJ would never speak
English on the air. Is that the main dif-
ference between one and the other right
now?

MSR: Yes. In that sense, that's
where the difference between a Re-
gional Mexican station and us
would be. Our DJs are used to
speaking both Spanish and English
on the air.
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R’R I 17 Cristian Castro, Universal Amphitheatre, Los Angeles

17 Elvis Crespo, Aragon Ballroom, Chicago

'"lis wGek |n sllanish_l.anguage Music } 25 Festival Argentino, Bayfront Park, New York
) 10 L. ]

Babasénicos, La Oveja Negra, New York

m Cristian Castro

Kinky, Coachella Festival, Indio, CA ‘
Los Lonely Boys, KBCO/Denver's Kinetic Sculpture Challenge

Eros Ramazzotti, Plaza De Toros Nuevo Progreso, Guadalajara, Mexico

Los Lonely Boys, Spring River Zoo/Fiesta on the Rio, Roswell. NM

Maldita Vecindad, Fillmore, San Francisco

Los Lonely Boys, City Limits, Tucson i H
Maldita Vecindad, House of Blues, Los Angeles

Los Lonely Boys, Troubadour, Los Angeles

Los Lonely Boys, Belly Up, Solana Beach, CA

Maldita Vecindad, House of Blues, Anaheim, (A b
José José, James L. Knight Center, Miami

Los Lonely Boys, Fillmore, San Francisco

Los Lonely Boys, Aladdin Theater, Portland, OR

Los Lonely Boys, Neumo's, Seattle

Los Lonely Boys, Park West, Chicago

Rosario & Lolita Flores, James L. Knight Center, Miami

Los Lonely Boys, Jammin’ on Main, Cincinnati

C::-T\ : {) e A See Them Live 1
D J/ |

Napoledon Sanchez
PD, KIWI/Bakersfield

Our station will be celebrating a festival for Mother's Day
; on May 9 at Bakersfield's fairgrounds. Performing will be Los
i Angeles De Charly, Inspector, Patrulla 81, Candido Y Su Huella
Norteia and Héctor Montemayor. This is a free event, and it
starts at noon. At the festival we'll be having a contest, and
every person who comes will have the opportunity to win a
cash prize,

0O~ OV U SR W NN R e e

-
oW

Napoledn Sanchez

L~
v

Los Lonely Boys, Jammin’ on Jersey, Indianapolis

-
r=]

Los Lonely Boys, Pines Theater, Florence, MA

~
-

Los Lonely Boys, Whittemore. Center Arena, Durham, NH

N

22 Los Lonely Boys, Bangor Auditorium & Civic Center, Bangor, ME
30-31 Alex Lora, JC Fandangos, Anaheim, CA

BIG SELLEBS Montéz De Durango have sold more than a million copies of their three albums —
El Sube Y Baja, De Durango A Chicago and En Vivo Desde Chicago — and they recently received
special recognition from their label, Disa. The band is seen here accepting the award.

STAR CELEBRATION singer Gisselte (1) and singer-songwriter José Feliciano celebrated the
Telemundo television network’s 50th anniversary in Puerto Rico. Looks like they had fun.

10 RADIO PROGRAMMERS /4.

HOTFAX

UDBHTE
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CONTEMPORARY TOP25 TROPICAL TOP25
WREK  ARTIST TITLE LABEL(S) Ponts WeEK  ARTIST TITLE LABEL(S) sos
1 PAULINA RUBIO Te Quise Tanto Universal} 266 1 VICTOR MANUELLE Tengo Ganas (Sany Discos/ 291
2 OREJA DE VAN GOGH Rosas /Sony Discos/ 182 2 REY RUIZ Creo En El Amer (Sony Discos/ 22
3 SINBANDERA Que Lloro [Sony Discos/ 172 3 GRUPO MANIA Teléfono (Universal) 151
4 CHAYANNE Cuidarte El Alma /Sony Discos/ 158 4 SON DE CALI La Sospecha (Univision/ 142
5  THAUA Cerca De Ti [EM/ Latin) 154 5  PAULINA RUBIO Te Quise Tanto (Universall 125
6  RICKY MARTIN Y Todo Queda En Nada /Sony Discos/ 148 6  AREA 305 Hay Que Cambiar Univision/ 13
7 ALEX UBAGO Aunque No Te Pueda Ver (Wamer M.L/ 138 7 JERRY RIVERA Puerto Rico (BMG/ 90
8  JULIETA VENEGAS Andar Conmigo /BMG) 13 8  TITOROJAS ElGallo No Otvida (MP/ 86
9 DAVID BISBAL Buleria (Universall 110 9 TOROS BAND Loca Conmigo /Universal) 16
10  MARCO A. SOLIS Mas Que Tu Amigo /Fonovisa/ 96 10  TOROS BAND Si Ti Estuvieras (Universal/ 72
11 MANA Sabanas Frias (Wammer M.L) 95 11 AVENTURA Hermanita (Premivm/ 70
12 JUANES LaPaga (Universall 19 12 MARIANA Me Equivoqué Univision) 69
13 CAFETACUBA Eres (MCA/ 18 13 AVENTURA Llorar (Premivm) 67
14 CRISTIAN Te Llamé (BMG) 70 14 RICKY MARTIN Y Todo Queda En Nada (Sony Discos/ 67
16 OBIE BERMUDEZ Me Cansé De Ti (EM/ Latin) 62 16 NG2 Quitémonos La Ropa (Sony Discos) 66
16 OBIE BERMUDEZ Antes (EM/ Latin/ 60 16 POCHY Y SU COCOBANDA La Barriguita (Fver) 57
17 PEPE AGUILAR Cruz De Olvido (Univision/ 59 17 CELIA CRUZ f[EL GENERAL Ella Tiene Fuego (Sony Discos/ 53
18 SIN BANDERA Mientes Tan Bien (Sony Discos) 58 18 DON OMAR Luna (V... Music/ 51
19 MANA Te Llevaré Al Cielo Warner M.LJ 57 19 JOE VERAS Cartas Del Verano (/&N 49
20 GLORIA ESTEFAN Tu Fotografia (Sony Discos/ 54 20 LA GRANBANDA Merengue Loco /DAM Productions) a8
21 ANA BARBARA Deja (Fonovisa) 52 21 GLORIA ESTEFAN Tu Fotografia (Sony Discos/ 18
22 ALEJANDRO FERNANDEZ Lucharé Por Tu Amor {Sony Discos) 50 22 MANA Sabanas Frias (Warner M.L) 46
23 ENRIQUE IGLESIAS No Es Amor (Universal) a8 23 ELVIS CRESPO Hora Enamorada /Ole Music/ 44
24 MARIANA Me Equivoqué Univision/ 46 24 EDNITA NAZARIO A Que No Te Vas /Sony Discos/ 42
25 LUIS FONSI Abrazar La Vida (Universall 4 25  N'KLAVE Navegando Wu Life/ 4
Data is complied from the airplay week of Apri! 4-10, Data is complied from the airplay week of April 4-10,
and based on a point system. and based on a point system.
. - __© 2004 Radio & Records. © 2004 Radio & Records.
Going For Adds Going For Add's
“VE: qu?xg f:':‘:\t“;;;ﬁ;f% o ANA CRISTINA Tan Solo Son Palabras (Sony Discos)
ANA CRISTINA Tan Slo Son Palabras (Sony Discos/ «u"nﬁ’.f.ﬂ'fr?gﬂ :::s“"fg;‘?csfa"g’ ,g;/”f:’w
JOAN SEBASTIAN Amar_[lom? Te Amé (Balboal LIMI-T 21 Amanecer (M Latinf
NADIA & YAHIR Contigo Si (Wamer M.L)
-

desnuda tus e 1OR¢

Whgn fou vlaud A Trasigd Voley

Monday - Friday BPM - 10PM PST

Affiliation contact:
Ana Salcido (212) 899-3227

www.radiovisa.com

wwwW americanradiohistorvy com
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REGIONAL MEXICAN TOP 25,..._, TEJANO TOPZ25
WK ARTIST TITLE LABEL(S) Pons W ARTIST TITLE LABEL(S) sonts
1 TIGRES DEL NORTE José Pérez Le6n Fonovisa) 27 1 DJ KANE La Negra Tomasa (EM/ Latin) 195
2 CONJUNTO PRIMAVERA Hazme Olvidarla (Fonovisa) 264 42 480LIDO Tal Vez fFreddie) 188
& YOLANDA PEREZ Estoy Enamorada (Fomowics) 253 3 JIMMY GONZALEZ & GRUPO MAZZ Perla Del Mar (Freddie/ 168
4 PALOMO Baraja De Oro Disa) 230 4  MICHAEL SALGADO La Cruz De Vidrio (Freddie/ 164
5  MONTEZ DE DURANGO Te Quise Ofvidar (s 797 5  INTOCABLE A Dénde Estabas (EM/ Latin) 142
6  BANDAELRECODO Para Toda La Vida fFonovisa) 180 B JOELOPEZ f{AB. QUINTANILLA Me Duele (EM/ L atinf 124
7 PATRULLA 81 Cimo Pudh Enamorarme D Ti s 168 7 PALOMINOS Chutita (Urbana) 118
8  HOROSCOPOS DE DURANGO Dos Locos (Diss/ 167 8  BIG CIRCO Voy Navegando (EM/ Latin) 113
9 ANGELES DE CHARLY Y Qué (Fonmwiss) 147 9 IMAN Ya No (Univision) 112
10  JOAN SEBASTIAN Amar Como Te Amé [Balboa/ 143 10 DUELD Lin Minuto Mas s 105
1 MONTEZ DE DURANGO Légrimas De Cristal fiixa/ 137 1 KUMBIA KINGS Sabes A Chocolate (EM/ Latin/ 94
12 MARCO A. SOLIS M4s Que Tu Amigo (Fonovisa) 132 12 CONTROL MiNajayita (EMY Latin/ 92
13 CUISILLOS Vanidosa (Baiboa) 128 13 PALOMO Baraja De Oro (Disa) 79
14 INTOCABLE A Dénde Estabas /EM/ Latin/ 127 14 JENMIFER PENA Vivo ¥ Mugra En Tu Piel (Univision) 13
15 Pl)liﬂl DEL NORTE No Tengas Miedo [ Enamuorarte (s 1* 15 MARCOS OROZCO De Corazén A Corazdn (Catalina) 60
16 PEPE AGUILAR Cruz De Olvido {Univision) 95 16 PALOMINDS Callejin Sin Salids (Liana 54
17 JUAN TAVARES A Un Paso De Dlvidarte Fonowza) 92 17 RAMON AYALA La Hoja Y Yo (Freddie) 53
18 BRYNDIS Pero Té: No Estas (Disa/ 91 18 RAM HERRERA flJAY PEREZ No Me Volveré A Enamaorar (Tejas/ 51
19 HURACANES DEL NORTE Mansis Por Tu Culpa (Ui 74 19 JAIMEY LOS CHAMACOS Quisiera Verte Y No Verte /Freddie/ 50
20  K-PAZ DE LA SIERRA Jumbalaya (Procan) 74 2 LATROPAF La Tentacion [Freiis/ 439
71 K-PAZ DE LA SIERRA Impasible Oividarte (Frocan) BT 21 LA ONDA Agarrame La Cintura (EM/ Latin) 36
22 ALICIA VILLARREAL No Oh Oh La Suegra {Universal 65 22 * MONTU Sexo, Pudor Y Lagrimas (A.R. . Discas/ 35
23 VICENTE FERNANDEZ Se Me Hizo Tarde La Vida (Sany Discos! 62 23 ESTRUENDO Tengo Miedo De Amar (Univision/ 3
24 ADAN CHALINO SANCHEZ Nadie Es Eterno (Sany Discos/ 57 4 EMILIO NAVAIRA flJOSE LUIS AYALA Amicién (BME) 32
26+ PAQUITA LA DEL BARRIO Pobre Pisndita (Rathoa! 55 25  RAM HERRERA Muchachita Color Canela (Tejas/ 3t
Data is complied from the airplay week of April 4-10, Data is complied from the airplay week of April 4-10,
and based on a point system. and based on a point system.
© 2004 Radio & Records. © 2004 Radio & Records.
Going For Adds Going For Adds .
ADAN CUEN Me Persigue Tu Sombra (Balboa/
CALIFORNIA SHOW Mia Serés (Bafosl
COCODRILOS No Soy De Palo (EM/ Latin)
CUISILLOS Que Tii Te Vas (Bathoa)
EL CHICHARO Chucha Chucha (Balboa/ COCODRILOS No Soy De Palo (EM/ Latin)
JOSE JULIAN Alta Y Delgadita /Balboa/ K1 A Que Te Pongo (Ole Music)
K1 A Que Te Pongo (Ole Music) ORIGINALES OE SAN JUAN Qué Tanto Me Miras Cocho (EM/ Latin)
KUMBIA KINGS Sabes A Chocolate /EM/ Latin/
ORIGINALES OE SAN JUAN Qué Tanto Me Miras Cocho (EA#/ Latin/
PANCHO BARRAZA Te Amo Y Te Amaré (Bathoa/
PUEBLO CAFE Toda Mi Vida /Bafboa/
RAFAEL PONCE En Las Garras Oel Dolor (Balbos/
\ _J
—
Rock/Alternative Record Pool .
TW  ARTIST Title Labeks) TW  ARTIST Tite Labels)
1 JULIETA VENEGAS Andar Conmigo /BMG/ 1 GRUPO MANIA Tetéfono [Universal)
2 SUPERLITIO Qué Vo' Hacer (Cielo Music Group/GMG) 2 MARIANA Me Equivoqué Univision)
3 KINKY Presidente Vettwerk) 3 VICTOR MANUELLE Tengo Ganas (Sany Discos)
4 INSPECTOR Ska Voovie Boobie Baby (Universal) 4 TITO ROJAS El No Es Mejor Que Yo /MP/
5 CONTROL MACHETE El Genio Del Dub (Universal/ 5 SONORA CARRUSELES La Salsa La Traigo Yo (Fuentes/
6 ZOE Peace And Love (Sony Discos) 6 PAULINA RUBIO Te Quise Tanto {Universal/
7 ALEJANDRA GUZMAN Lipstick (BMG) 7 REYNOS Tabaco Y Ron (Latinflavs)
8 CAFETACUBA Eres (MCA/ 8 SON DE CALI La Sospecha (Univision)
9 JULIETA VENEGAS Lento (BMG) 9 TITO ROJAS ElGallo No Olvida (MF/
10 MOENIA Espirales (BMG) 10 EL GRAN COMBO Brujeria Remixes (Combo/
11 MANA Sébanas Frias (Warner M.L.) 11 ELVIS CRESPO Hora Enamorada (Ole Music)
12 ANDRES CALAMARO Estadio Azteca /Warner M.L) 12 REY RUIZ Creo En El Amor (Sony Discos)
13 CURANDEROS Perro findependiente/ 13 EDDIE SANTIAGO Flor Dormida (Sony Discos/
14 ROBI DRACO ROSA Més Y Mas (Sony Discos/ 14 IVY QUEEN Papi Te Quiero (Real Music)
15 HOJA SECA Vagabundo (Respek/ 15 DAVID BISBAL Buleria (Universal)
L Songs ranked by total number of points. 11 Rock/Alternative reporters. Songs ranked by total number of points. 19 Record Pool reporters.

www americanradiohistorv com
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WANTED!

AMERICA’S HHOTTEST MORNING TEAM

Major Market. Major Group. Major
N oney.

Our stealth talent search is for a special
morning show that can focus on a lively,
fun approach with a female target audi-
ence. Yours should be a reality-based
morning show with a fresh Top 40/HAC
approach that will bring listeners back
to the station day after day. You must
understand the concept of locking into
the community. Clean content a must.
Proven ratings performance and success
is a must. This is a huge gig with a long-
term approach.

Work for a great company, get paid like a
star, and have the time of your life in a
beautiful city.

We're looking for a two or three person
show that clicks. Jur client is serious and
is taking their time to find the right show
to put on as soon as they find the right
team.

No calls or emails please. We want
everything comirg to us via regular mail
S0 we can pass it on to the station
management. M/FEED. Please send your
package to me personally. Everything is

|

OPPORTUNITIES

April 16, 2004 R&R © 83

WRHQ(RockAC) is looking for
an Operations Manager. Duties
include MusicScheduling(Power
Gold),Production and Copy
(Cool Edit Pro) and Air Shift
(Maestro).

We are Savannah'’s only locally
owned radio station.

Please send info(resume,salary
history, and air check)to
Jerry Rogers WRHQ
1102 East 52nd St.
Savannah, Ga. 31404

or e mail..
QualityRock@ WRHQ.com
WRHQ is an Equal Opportu-
nity Employer

VP - Programming & Marketing
Public Radio Partnership

WFPL 89.3 FM - NPR News /Talk
www.wfpl.org/

WUOL 90.5 FM - Classical Music
www.wuol.org/

WFPK 91.9 FM - Triple A
www.wfpk.org/
Non-profit entity seeks highly
experienced, multi-talented
programmer to oversee sound
and image for our three stations.
Details / submit resume at:
www.prp.org/employment.htm.
Mail cover letter, resume and
references to: HR Director, PRP,
619 S. 4th St., Louisville, KY 40202, or
fax to 502-814-6511. EOE

EAST
MAJOR MARKET MORNING OPENING

Infinity Broadcasting Oldies 98.1

I MORNINGS IN
WASHINGTON, D.C.
Z104, Bonneville’s Hot AC station

in the Nation’s Capital, is looking

|

|

| for a morning show personality to
join nine time Emmy winner, Brett
Haber in the mornings. We're
looking for a compelling, funny,
entertaining, show prep junkie who
can communicate to the 25-54 demo
and can be visible in the community.
If youlive to create radio art...then

we need to hear from you.

| The ideal candidate must have a
| creative spirit, positive attitude and
a willingness to do whatever it
takes to get the job done. You must
be a creative team player and
possess the passion to dominate

mornings.

Rush tape and resume to: Human
Resources, Z104, 2000 15' Street,
| North, Suite 200, Arlington, VA
22201. No phone calls, please.
Bonneville International is an Equal

Opportunity Employer.

Opportunity
Knocks

inthe pages of
RER every Friday

Ml cain:310-5534330

RE&R Opportunitieas

Free Advertising

Radio & Records provides free (20 words maximum)
listings to radio stations ON A SPACE AVAILABLE BA-
SIS in Opportunities. Free listings of the same length
are also available to individuals seeking work in the in-
dustry under Positions Sought

To appear in the following week's issue, your ad must be
received by Thursday noon (PST), eight days pnor to ssue
date. Free Opportunities listings should be lypewritten or
printed on 8 1/2° X 11° company/station letterhead and are
accepted only by mail or fax: 310-203-8727. Only free po-
sitions sought ads are accepted by e-mail to
Hinares @rachoanivecoa.com. Address all 20-word ads to
R&R Free Opportunities, 10100 Santa Monica Bivd., Third
Floor. Los Angeles, CA 90067

RE&R Opportunitias

Advertising

1x 2x
$200/inch $150/inch

Rates are per week (maximum 35 word per inch includ-
ing heading). Includes generic border. If Jogo, custom
border or larger heading are required, add 1/2 inch ($60
for tx, $50 for 2x). In addition, all ads appear on R&R's
website. (www. radioandrecords.com)

Blind Box: add $50

The R&R address and your box number adds 12 words
to your ad. Regular Opportunities rates apply to Blind
Box ads, but a $50 service charge is added for ship-
ping and handling.

Positions Sought: $50/inch

seeking may run ads in the
Positions Sought section at the special rate of $50/inch.

Payable In Advance

Opportunities Advertising orders must be typewritten
on i and ied by
advance payment. Please submit ad copy & logos via
email to llinares@radioandrecords.com. Ads are aiso
accepled by fax: (310-203-8727) or mail. Visa, MC,
AmEx or Discover card accepted. Include card num-
ber, name as it appears on credit card. expiration date
and phone number. Blind box responses are sent {0
advertisers every Friday by first-class mail.

Deadline

To appear in the following week's issue, your ad must
be recgived by Thursday noon (PDT) eight days prior
to issue date. Address all ads to:R&R Opportunities,
t0100 Santa Monica Bivd., Third Floor. Los Angeles.
CA 90067

WOGL-FM in Philadelphia has a rare |
morning show opening. After 16 years

RADIO & RECORDS

T \
confidential. Hiat: this is not a Clear 10100 Santa Monica Blvd., Third Floor, Los Angeles, CA 00067

Channel station.

our legendary morning host has decided

to concentrate on his golf game full- R&R is published weekly, except the week of December 25. Subscriptions are available for $325.00 per year (plus applicable
sales tax) in the United States, $330.00 in Canada and Mexico, and $495.00 overseas (LS. funds only) from Radio & Records
| Inc., at 10100 Santa Monica Bivd., 3rd Fioor. Los Angeles, Californla 90067. Annual subscription plan includes the weekly
newspaper plus two R&R Directories issues and other special publications. Refunds are prorated based on the actual value of
issue received prior to cancellation. Nonrefundable quarterly rates available. All reasonable care taken but no responsibility
assumed for unsolicited matecial. R&R reserves all rights in material accepted for publication. All letters addressed to R&R or its
Editors will be assumed intended for publicati ion and may be used for this purpose. Letters may be edited
for space and clarity and may appear in the electronic versions of R&R. The writer assumes all fiability regarding the content of
the letter and its publication in R&R. Nothing may be reproduced in whole or in part without written permission trom the
Publisher.

l time. We need to replace the best with

Matt Hudson '

BIG MONEY MORNING SHOW
¢/o HUDSON MEDIA RESEARCH l
8119 W. Eastman Place I
I

the best, so get your package to us to-
day! Send samples of your work on CD
along with your ratings history to: Anne
Gress, Program Director, WOGL-FM, 10
Monument Road, Bala Cynwyd, PA

19004. Large and major market expe- © Radio & Records, Inc. 2004

Suite 6-205 POSTMASTER: Send address changes to R&R. 10100 Santa Monica Bivd., Third Floor, Los Angeles, Califomia 90067.

Lakewood, CO 80227-6221

rienced pros only. No phone calls
please. EEO.

CIRCULATION:

NEWS DESK:

R&R ONLINE SERVICES:
ADVERTISING/SALES:

310-788-1625
310-788-1699
310-788-1635

310-203-8727
310-203-9763 newsroom @ radioandrecords.com
310-553-4056

OPPORTUNITIES/MARKETPLACE: 310-788-1622
EDITORIAL, OTHER DEPTS:  310-553-4330
WASHINGTON, DC BUREAU: 301-951-8050

moreinfo@radioandrecords.com 310-203-8727
310-203-9763

301-951-9051

flinares @radioandrecords.com

@radioar com

kmccabe @radioandrecords.com rrdc @radioandrecords.com

310-553-4330 310-203-8450 NASHVILLE BUREAU: 615-244-8822 615-248-6655  Ihelton @radioandrecords.com

hmowry @ radioandrecords.com

wwwW americanradiohistorv com
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OPPORTUNITIES

MIDWEST MIDWEST MIDWEST POSITIONS SOUGHT

WSBC Broadcasting is looking for a
Production Director for a new FM music
station in the Chicago area. You will
enter on the ground floor of a special
opportunity, working in an entrepreneur-
ial environment. You should have a
minimum of three years of music radio
imaging and commercial production,
using a variety of digital programs. Send
work sample (which must include your
voice on all work), resume, job and salary
history to:

Harvey Wells
WSBC Broadcasting Inc.
1645 West Fullerton Avenue
Chicago, lllinois 60614

WSBC Broadcasting is an Equal
Opportunity Employer

WSBC Broadcasting is looking for
on-air talent for o new FM music
station in the Chicago area. You will
enter on the ground floor of a
special opportunity, working in an
entrepreneurial environment. You
should have @ minimum of three
years of commercial music radio
experience in a variety of formats.
In addition, work in imaging ond
commercial production is a plus.
Send work sample (which must
include your voice on all work),
resume, job and salary history to:

Harvey Wells
WSBC Broadcasting Inc.
1645 West Fullerton Avenue
Chicago, lllinois 60614

WSBC Broadcasting is an Equal
Opportunity Employer

Lansing, Michigan’s newest
FM Hot A/C station- My 92.1
WKMY is looking for a
morning co-host that can
communicate with a 25-44
year old female. If you are
knowledgable about pop
culture, kids, relationships,
single and married life, paying
bills, etc... you have a
minimum of 3 years experi-
ence as a morning co-host,
and ready to take on a new
challenge, send your tape or
mp3 and resume to:
WKMY, Attn: Brad Walker,

2495 Cedar St., Holt, MI

48842

or bwalker@wkmy.com.

No phone calls please.
WKMY & RCRG of Michigan

is an EOE.

WSBC Broadcasting is looking for a
Marketing and Promotions Director for a
new FM music station in the Chicago
area. You will enter on the ground floor
of a special opportunity. working in an
entrepreneurial environment. You
should have a minimum of three years
of music radio or related field marketing
or sales promotion experience and love
to generate excitement. This will be both
a promotion and sales oriented job. Send
resume, job and salary history to:

Harvey Wells
WSBC Broadcasting Inc.
1645 West Fullerton Avenue
Chicago, Ilinois 60614

WSBC Broadcasting is an Equal
Opportunity Employer.

WSBC Broadcasting is looking
for a Program Director for a
new FM music station in the
Chicago area. You will enter
on the ground floor of a
special opportunity, working in
an entrepreneurial environ-
ment. You should have a
minimum of three years of
music radio on-air and
programming experience,
enjoy the hiring and coaching
of air talent, and love to
generate promotional excite-
ment. Send resume, job and
salary history to:

Harvey Wells
WSBC Broadcasting Inc.
1645 West Fullerton Avenue
Chicago, lllinois 60614
WSBC Broadcasting is an
Equal Opportunity Employer

Evening Announcer
lob #04-066

WRAL-FM, one of America'’s
top independent stations has
a rare opening for evening
talent. The position requires
excellent people skills,
personal appearances,
production and Audio Vault
knowledge.

We offer an excellent com-
pensation package and strong
professional development.
Interested candidates, please
e-mail resume (including
job #), cover letter, and how

you heard about this
opportunity to:
cbcjobs@cbe-raleigh.com
EOE.

Division of Capitol Broad-
casting

Tune in to your career:
www.cbc-raleigh.com

5

WRAL-FM

-

News-Talk PD -
Eugene

News-talk leader KUGN seeks
aggressive, experienced PD
who can also host a morning
show. Top-notch news team.
U of Oregon sports, best
syndicated talk. Requires
dedicated manager who can
position this exceptional
product. Cumulus Media is an
EOE. Email: russ@kugn.com.

POSITIONS SOUGHT

Hot new format available in 24
hour syndication. 3DSJ Request &
Dedication Radio. Listen:
www.3DSJ.com. Free trial
available! (813) 920-7102,
billelliott@3DSJ.com. (4/16)

www americanradiohistorv com

Michigan - 15 yrs in radio looking
for p/t or f/t gig. Board op , promo-
tions and on-air talent Funny, hard
worker. e-mail me for more info:
djmartin88@hotmail.com. (4/16)

Hardworking male air talent, great
voice with personality and positive
energy to match looking for a gig in
San Diego, believe in me and you
won't be sorry. call 858-278-1898.
(4/16)

Syndication company for sale.
15 years old. Owner retiring.
Mixshows mostly, some talk short
form, serious inquiries only.
hitsam@aol.com. (4/16)

Eleven year Country radio veteran.
Great pipes and prod, good num-
bers, and gives 200%. Will move.
Joe - (269) 684-6215 or
joemacdonald943@yahoo.com. (4/
16)

PD/OM for Multi Formats w/strong
leadership, people and organiza-
tional skills. Todd Martin (304) 295-
7470 email: glenmar2@charter.net.
(4/16)

Looking for my next gig. Radio
vet, any format, any daypart.
garythrillsmills@yahoo.com. Mon-
ster ratings, no fines! (4/16)

Seeking to join a radio team -
Talented, big league record - We'll
win together!
http://community.webtv.net/
dandavdd/ResumeofDanDavidson.
(4/16)

Seeking play-by-play / public
relations / sales position. Joe 1-888-
327-4996. (4/16)

Opportunity
Knocks

in the pages of
RE&R every Friday

Call: 310-553-4330
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MARKETPLACE

AIR CHECKS VOICEOVER SERVICES

BTN

AMERICA'S NUMBER 1 VOICE
the voice of FOX, CBS and The Grammys

5 time Academy Awards announcer 5 time Emmy announcer

== AUDIO & VIDEO AIRCHECKS ===

+CURRENT #285, KIIS/Ryan Seacrest. WEDR/Rick Party. WLNK/Matt &
Ramona. KRSK/Dr. Doug & Skippy, Y100/Corey. KRO/Nicole Alavrez, CD $13.
+CURRENT #284, KRTH'ShotgunTom, WAXQ/Jim Kerr, WFLZ/Toby Knapp.
WAPE. KYLD/Elvis & J.V.. WNKS/Adam Smasher. KPWR/Felli Fel. CD $13.
+PERSONALITY PLUS #PP-193, WRBM/Mason Dixon & 8ill Connolly, WSTR/
Steve & Vicki, WPTP/Barsky. WXTB/Bubba The Love Sponge. CD $13.
+PERSONALITY PLUS #PP-192, KIIS/Rick Dees. WXKS/Mat! Siegel. WRQOX/
Jack Diamond, WQSR/Steve Rouse & Kristi Mcintyre. $13 CD. S10 cassette

Randy Thomas

#1 Female Voice in America

* WLTW/New York e WASH/-FM/Washington, DC
o WNIC 100.3/Detroit o KLUV/Dallas

+PERSONALITY PLUS #PP-191 WPLJ/Scott & Todd. WROR/Leren & Wally Call Us. Make your budget sound b,gger than itis.
KMXZ/Bobby & Brad, WWOC/Elliatt. $13 CD. $10 cassette (3] 0) 229.4548
+ALL COUNTRY #CY-140, KSCS. KPLX. KTYS. WROO . $13.C0

(1-800) RT-VOICE www.randythomasvo.com
E-mall: randy@randythomasvo.com

+ALL CHR #CHR-110, KItS. KPWR. WXXL. KHKS. KHTS $13CD

+ALL A/C #AC-118, WNMO, WMGF, WOMX. KFMB-FM. $13 CD.
+PROFILE #5-502 TAM24! CHR AC AOR Gold Ctry . $13 CD $10 cassette
+PROFILE #5-503 MIAMI! CHR AC UC ADR Gold Ctry $10.513 CD
+PROMOQ VAULT #PR-56 promo samples - il formats, all market sizes

www.joecipriano.com

To PD's Who Want

www.radioandrecords.com LANCE DEBOCK

e Higher Ratings . e

+SWEEPER VAULT #SV-42 Sweeper & legal (D samples. all formats. $15.50 CD (but can't get started) VO .J; [§ E N ;,<']
HR Nights). + 0-25 {All Oldies) +A

{Alternai (Al “emale) +UJK-1 (Lon t

Get One Month
FREE!!!

732-736-6722

+CLASSIC #C-276, KCBO/Dex Allen-1968, KWST/London & Engelman-1982. www._lancedebock.com

KFI/C K. Cooper-1983, kHJ/BIg John Carter-1975. $16.50 CD. $13.50 cassette

VIDEQ #97. Baltimore’s WPOC/Michael J. & Jen. Buffalo’s WWKBAJack

Armslrong. Philly's WIOQ/Chio & Angi. WXTU/Evans & Andie. doston’s

WJIMN/Ramiro & Pebb'es. Portland's KRSK/Dr. Doug & Skippy.. 2 hrs. VHS

$30. DVD 835

+ tapes marked wilh + may be ordered on cassette for $3 less
www.californiaaircheck.com

— =
CALIFORNIA AIRCHECK
Box 4408 - Son Diego, CA 92164 - (619) 460-6104

Imaging that brings out your station's personalily!
Your sound on your budgel.

JArraur WO | ww w.radioandrecords.com

MARKETPLACE

ADVERTISING

New! 5th Edition Green Book Of Songs By Subject:

Payable inadvance. Order must be typewritten and accompanied
by payment. Visa/MC/AMEx/Discover accepted. One inch mini-
mum, additional space up to six inches available in increments
of one-inch. Rates for R&R

1 time $95.00

marketplace 6 insertions 90.00
{per inch}: 13 insertions 85.00
26 insertions 75.00

51 insertions 70.00

Marketplace

(310) 788-1622

Fax: (310) 203-8727

e-mail: llinares@radioandrecords.com

The Thematic Guide To Popular Music

1,569 jam-packed pages

86,000 listings

35,000 songs

1,800 subjects

All music formats

100 years of music

Order via R&R: Save 20% and get free UPS shipping!* (*on U.S. orders)
Discounted price: $51.96 softcover/$63.96 hardcover

(CA residents add sales tax)

Charge by phone: 310.788.1621 or send a check to:
R&R, 10100 Santa Monica Blvd., 3rd Floor, L.A., CA 90067

For More Information And To GetYour Priorities ADDED To R&R GFA RADIO Playlists,
Please Contact: Greg Maffei at 310-788-1656 or gmaffei@radioandrecords.com

ON-AIR
* Easy Click-&-Play
Internet radio stations

* New music by format

* All music in power rotation

* Radio “Guest EJs” join
R&R editors on the air

* The best and newest
bits from top market
stations by format
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THE BACK PAGES

o National Airplay Overview: April 16, 2004

w v

POWERED E‘l'_
+ M 't | A .iﬂ
URBAN

w w

1 8 USHER fILUDACRIS & LIL' JON Yeah [LaFace/Zomba/ 1 1 USHERfILUDACRIS & LIL' JON Yeah (L sFace/Zombal 4 @ USHER Burn /LaFace/Zombsl

3 MAROON 5 This Love (Octone///RAMG/ 2 2 J-KWON Tipsy (So So Def/Zomba/ 1 2 USHER fILUDACRIS & LIL' JON Yeah fLaFace/Zomba/

2 3 BRITNEY SPEARS Toxic (/ive/Zomba) 3 M.WINANS fENYA &P. DIDDY | Don't Wanna Know /Bad Boy/Universall 5 @ ALICIA KEYS If | Ain't Got You L/AMG)

4 4 EVANESCENCE My Immortal (Wind-up/ 5 USHER Burn LaFace/Zombal 2 4 J-KWON Tipsy /So So Def/Zombal

5 5 JESSICA SIMPSON With You /Columbisl [ D12 fIEMINEM My Band /Shady/lnterscope/ 3 5 JAY.Z Dirt Off Your Shoulder (Roc-A-Fella//{DJMG)

6 P CHINGY One Call Away (DTF/Capitol) 4 8 CHINGY One Call Away [D7TP/Capitoll 8 M.WINANS fENYA & P.DIDDY | Don‘t Wanna Know /Bad Boy/Universal)
11 @@ D12 flEMINEM My Band /Shady/interscope) 7 7 JAY-Z Dirt 0ff Your Shoulder (Roc-A-Fefia/iDJMG/ 9 KANYE WEST #/SYLEENA JOHNSON Al Falls Down (Roc-A-FelaiDJME)
8 &) JKWON Tipsy (So So Def/Zombs/ 8 @) PETEY PABLO Freek-A-Leek Live/Zomba) 10 LIL’ FLIP Game Over (Sucka Free/Loud/Columbial

14 &) HOOBASTANK TheReason fisland//DJMG) 11 @) BEYONCE' Naughty Girl /Columbia/ 7 9 LUDACRIS Splash Waterfalls (Def Jam South//DJMG)

7 10 OUTKAST The Way You Move aFsce/Zombal | 12 Q) TWISTA Overnight Celebrity /At/antic/ 12 PETEY PABLO Freek-A-Leek Live/Zombs/

13 @ CASSIDY /R, KELLY Hotel L/AMG) 14 @) KANYEWEST fISYLEENA JOHNSON ANFaks Down fRoc-A-FelaDJMG) | 17 TWISTA Overnight Celebrity /Atiantic)

9 12 LINKIN PARK Numb (Warner Bros.) 9 12 LUDACRIS Splash Watertalls (Def Jam South/DJMG) 6 12 CHINGY One Call Away /0TP/Capitol)

22 (O BEYONCE' Naughty Girl (Columbia) 10 13 G UNIT flJOE Wanna Get To Know You fnterscape/ 11 13 G UNIT flJOE Wanna Get To Know You finterscape/

12 14 NICKELBACK Someday (Roadrunner Records/iDJMG) 15 LIL' FLIP Game Over (Sucka Free/Loud/Columbial 13 AVANT Don‘t Take Your Love Away (Geffen/

18 () JESSICA SIMPSON Take My Breath Away (Columbia) 16 SEAN PAUL I'm Still In Love With You (VP/Atlantic) 18 BEYONCE' Naughty Girl (Calumbia/

16 18 JET Are You Gonna Be My Girl (Atiantic/ 13 16 YINGYANG TWINS fiLIL' JON& THEEASTSIDEBOYZ SatShakes 7¥77 | 14 16 T.1. Rubber Band Man (Grand Hustle/Atisntic/

10 17 HILARY DUFF Come Clean (Buena Vista/tollywood) 18 17 CASSIDY fiR. KELLY Hotel (/AMG/ 15 17 CASSIDY fIR. KELLY Hotel L/RME/

20 8 AVRIL LAVIGNE Don't Tell Me (Arista/AMG) 17 18 EAMON F*°k It {I Don't Want You Back) Liive/Zomba/ 20 ) JANET JACKSON I Want You Virgin/

2 BLACK EYED PEAS Hey Mama (A&M/Interscope/ 19 19 TWISTA fIKANYE WEST & JAMIE FOXX Slow Jamz (Atlentic/ 16 19 RUBEN STUDDARD Sorry 2004 (/RMG/

17 20 SHERYL CROW The First Cut Is The Deepest /A&Minterscope/ 26 8 PITBULL fiLIL’ JON Culo (T¥7) 19 20 SLEEPY BROWN fIOUTKAST | Can't Wait finterscape/

23 @ KIMBERLEY LOCKE 8th World Wonder (Curt/ 25 ALICIA KEYS If | Ain't Got You L/AMG) 28 €3 OUTKAST Roses LaFace/Zombal

15 22 SARAH CONNOR Bounce /£pic/ 20 22 DUTKAST Roses AlaFface/Zombal 23 22 JAGGED EDGE What It's Like /Columbia)

28 M. WINANS fENYA & P. DIDDY 100n't Wanna Know Bad Boy/Universal | 34 €B) AMANDA PEREZ | Pray (Virgin) 24 23 YINGYANGTWINSfILIL' JON&THEEASTSIDEBOYZ Salt Shakes (7V77
30 USHER Burn fLaFace/Zomba) 21 24 JENNIFER LOPEZ fiR. KELLY Baby | Love U /Epic/ 22 24 SEANPAUL I'm Still In Love With You (VP/Atsntic/

24 SWITCRFDDT Meant To Live (Red Ink/Columbia) 22 25 T.1. Rubber Band Man /Grand Hustle/Atiantic/ 35 @ R. KELLY Happy People iive/Zombs/

26 BLINK-182 | Miss You (Geffen/ 24 26 BRITNEY SPEARS Toxic Liive/Zomba) 21 26 TWISTA fIKANYE WEST & JAMIE FOXX Siow Jamz (Atlantic/
25 27 3DDDRS DDWN Away From The Sun (Republic/Universal) 29 €D NBRIDAZ IGEMINI So Fly (Upstairs/ 26 27 MUSIQ Whoknows (Def SoulliOJMG/

29 @D THREE DAYS GRACE {l Hate) Everything About You (ive/Zombe/ 23 28 KANYEWEST Through The Wire /Roc-A-Fella/IDJMG) 29 JUVENILE Slow Motion /Cash Money/Universal)
27 29 TWISTA fIKANYE WEST & JAMIE FDXX Slow Jamz /Atiantic) 32 8 JOE fiG UNIT Ride Wit U (iive/Zomba/ 3 JOE fiG UNIT Ride Wit U Lfive/Zomba/

37 €I OUTKAST Roses /LaFace/Zombs) 33 DILATED PEOPLES fIKANYE WEST This Way (Capitol/ 25 30 YOUNG GUNZ No Better Love [Def Jam/IDJMG)

#1 MOST ADDED #1 MOST ADDED #1 MOST ADDED
LENNY KRAVITZ Where Are We Runnin'? (Vagin/ NINA SKY Move Ya Body Universall CASSIOY FIMASHONDA Get No Better L/AM6E)
#1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS
BEYONCE' Naughty Girl (Columbis/ USHER Burn (LaFace/Zomba) ALICIA KEYS If | Ain't Got You A/AME)
TOP 5 NEW & ACTIVE TOP 5 NEW & ACTIVE TOP 5 NEW & ACTIVE

GAVIN DEGRAW | Don't Want To Be £/RMG/
SUGABABES Hole In The Head flnterscape/
CHRISTINA MILIAN Dip It Low //sland/iOJ/MG/
LOS LONELY BOYS Heaven /0r/Epic/
N.E.R.D. She Wants To Move /Vigin/

ELEPHANT MAN Jook Gal (V¥/Atlantic/

YING YANG TWINS Whats Happnin! (7V7)
8-BALL & MJG You Oon‘t Want Drama (Bad Boy/Universal)
R. KELLY Happy People (/ive/Zomba)

MASTER P Act A Faol Wew No Limit/Koch/

CHR/RHYTHMIC begins on Page 34.

™

o MAROON 5 This Love (Octone/J/AMG)

EVANESCENCE My Immortal /Wind'up/

NICKELBACK Someday Rosdrunner Records/IDJMG)

3 DOORS DOWN Here Without You fRepublic/Universal)
FIVE FOR FIGHTING 100 Years /Aware/Columbis/

NO DOUBT It's My Life finterscope/

SHERYL CROW The First Cut Is The Deepest /A&M/Interscope)
MATCHBOX TWENTY Bright Lights /At/antic/

SANTANA f/ALEX BAND Why Don’t You & | {Arista/RMG/
HOOBASTANK The Reason f/slsnd/iOJMG/

MELISSA ETHERIDGE Breathe f/siand//O/MG/

DIDO White Flag (Arista/RMG/

SARAH MCLACHLAN Fallen /Arista/RMG/

OUTKAST Hey Ya! /laFace/Zombal

LIZ PHAIR Extraordinary /Capitol)

ALANIS MORIS SETTE Everything /Maverick/Reprise)
TOBY LIGHTMAN Devils And Angels {Lava/

17 NORAH JONES Sunrise (Bive Note/EMC)
23 AVRIL LAVIGNE Don't Tell Me (Arista/RMG/
20 3 DOORS DOWN Away From The Sun (Republic/Universal)

o ® o>
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JOHN MAYER Clarity /Aware/Columbia)

22 JESSICA SIMPSON With You (Columbia)

25 LIVE Wi SHELBY LYNNE Run Away (Radivactive/Geffen/
29 LOS LONELY BOYS Heaven (0r/Epic/

5 SEAL Love's Divine (Warner Bros.

27 JET Are You Gonna Be My Girl /Atiantic/

30 SARAH MCLACHLAN Stupid /Arista/RMG/

26 28 JOSH KELLEY Everybady Wants You (Hollywood/

28 8 MATCHBOX TWENTY Dawnfall /At/entic/

3
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]

BIG TYMERS No Love (Beautiful Life) {Cash Money/Universal
YOUNG GUNZ Friday Night /Roc-A-Fela/lOJME)
PRINCE Musicology /Cofumbia/

WYCLEF JEAN FISHARISSA Take Me As | Am L/AME/
CALVIN RICHARDSON Not Like This /Hofywaod/

URBAN begins on Page 37.

NICKELBACK Figured You Out (Roadrunner Records/|DJMG)
INCUBUS Megalomaniac /£pic/
AEROSMITH Baby, Please Don't Go /Columbia
JET Cold Hard Bitch /Atiantic/
TESLA Caught In A Dream (Sanctuary/SRG/)
JET Are You Gonna Be My Girl /At/antic/
AUDIDSLAVE | Am The Highway fnterscopa/Epic/
KID ROCK Jackson, Mississippi (Top Dog/Atlantic]
THREE DAYS GRACE {I Hate) Everything About You Uive/Zomba/)
PUDDLE OF MUDD Heel Over Head /Geffen/
SHINEDOWN 45 (At/antic/
12 LINKIN PARK Numb /Warner Bros.)
3 GOOSMACK Running Blind (Republic/Universall
@ HOOBASTANK The Reasan fisiand/I0JMG/
A PERFECT CIRCLE The Qutsider /Virgin/
O LINKIN PARK Lying From You (Warmer Bros.)
TANTRIC Hey Now (Maverick/Reprise/
GODSMACK Re-Align (Republic/Universall
DARKNESS 1 Believe In A Thing Called Love (Must...Destroy/Atiantic/
3 DOORS DOWN Away From The Sun /Repubkic/Universal)
TRAPT Echo (Wamer Bros.)
AUDIOSLAVE What You Are fnterscope/Epic/
LOSTPROPHETS Last Train Home /Columbis)
LO-PRO Sunday (Geffan/
@ DEFAULT Throw It All Away (7V7)
DAMAGEPLAN Save Me /Atlentic)
LENNY KRAVITZ Where Are We Runnin'? /Virngin/
THORNLEY So Far Sa Good (Roadrunner Records/IDJMG/
OFFSPRING (Can't Get My) Head Around You (Columbis/
DROWNING POOL Step Up (Wind-up/
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CHR/POP begins on Page 27.
w W
3 a FIVE FOR FIGHTING 100 Years /Aware/Columbia)
1 2 JOSH GROBAN You Raise Me Up /743/Reprise/
2 0 SHERYL CROW The First Cut Is The Deepest /A&M/interscape/
4 4 0IDO White Flag (Arista/RMG)
& 5 SHANIA TWAIN Forever And For Always /Mercury/IDJMG)
6 6 TRAIN Cafling All Angels /Columbia)
7 7 MICHAEL MCDONALD Ain‘t No Mountain High Enough (Motown/
8 8 MATCHBOX TWENTY Unwell (Atlentic/
9 9 UNCLE KRACKER f/DDBIE GRAY Drift Away /ava/
10 10 MARTINA MCBRIOE This One's For The Girls (ACA/
11 11 SIMPLY RED You Make Me Feel Brand New /simplyrad.com/Red Ink/
13 @ SEAL Love's Oivine /Warner Bros.
12 13 LUTHER VANDROSS Dance With My Father (/RMG)
15 WYNONNA | Want To Know What Love Is {Curt/
14 COUNTING CROWS Big Yellow Taxi (Geffen/interscape/
17 LUTHER VANDROSS Buy Me A Rose (/AMG/
16 17 LIONEL RICHIE Just For You /isiand//D/MG)
18 3 DOORS DOWN Here Without You (Repubkic/Universal)
18 KENNY LOGGINS | Miss Us /4// The Best/
20 ROD STEWART Time After Time L/RMG/
22 SHANIA TWAIN 1t Only Hurts When |'m Breathing (Mercury//{0JMG)
26 KIMBERLEY LOCKE 8th World Wander (Curb/
23 HOOTIE & THE BLOWFISH Goodbye Girl /Rhina/WSM/
25 NO DOUBT It's My Life /interscopa/
21 25 MICHAELBUBLE Sway (743/Reprise/
30 8 GLORIA ESTEFAN | Wish You {Epic/
27 MELISSA ETHERIDGE Breathe /slisnd/D/MG)
24 28 ISRAEL KAMAKAWIWO'OLE Over The Rainbaw /Big Boy/
29 8 TRAIN When 1 Look Ta The Sky /Columbial
28 KATRINA CARLSON Caunt On Me /Kataphonic/
#1 MOST ADDED
CLAY AIKEN Safitaire (RCA/RMG)
#1 MOST INCREASED PLAYS
ENRIQUE IGLESIAS Hero fnterscope)
TOP 5 NEW & ACTIVE

JESSICA SIMPSON Take My Breath Away /Columbis/
EVANESCENCE My Immortal (Wind-up/
PHIL COLLINS No Way Out {Holywood)
NORAY JONES Sunrise (Blue Note/EMC/
MERCYME Here With Me /NO/Curb/

AC begins on Page 50.

LINKIN PARK Numb (Warner Bros.)
#1 MOST ADDED
BUTTERFLY BOUCHER Anather White Dash /A&M/Interscape/
#1 MOST INCREASED PLAYS
ALANIS MORISSEYTE Everything Maverick/Reprise/

TOP 5 NEW & ACTIVE
311 Love Song (Maverick/Volcana/Zomba/
MICHAEL ANDREWS FIGARY JULES Mad World {Unwersal/
CHERIE I'm Ready (lava/
FINGER ELEVEN One Thing Wind-ug/
MARTINA MCBRIDE This One’s Far The Girls (RCA/

AC begins on Page 50.

www americanradiohistorv com

#1 MOST ADDED
VELVET REVOLVER Sither (RCA/AMG)

#1 MOST INCREASED PLAYS
VELVET REVOLVER Sither (FCA/AMG)

TOP 5 NEW & ACTIVE
SOIL Redefine L/AMG/
VELVET REVOLVER Slither (RCA/AMG/
DROPBOX Wishbone (Re-Align/Universall
STATICX So Warner Bros.)
PREITHING Faded Love {12/

ROCK begins on Page 59.
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1 1 LUTHER VANDROSS Think About You A/AMG/

3 o ALICIA KEYS If | Ain’t Got You L/RMG/

2 3 RUBEN STUDDARD Sorry 2004 A/RMG/

5 @) TEENA MARIE StiIn Love /Cash Money/Universal

4 5 BEYONCE' Me, Myseif And | /Columbia)

6 @ JANET JACKSON | Want You Virgin/

7 7 BABYFACE TheLoneliness /Arista/RMG/

9 8 KEM LoveCalls (Morown/Universal)

10 9 JOE More & More &ive/Zomba)

12 10 AVANT Read Your Mind (Geffen/

8 11 OUTKAST The Way You Move /LaFace/Zomba/

13 12 WILL DOWNING A Million Ways (GRPVMG/

17 @ PATTI LABELLE New Oay (Oef Soul/0JMG)

11 14 ALICIA KEYS You Don't Know My Name L/RMG/

2 PRINCE Musicelogy /Columbial

16 MUSIQ Whoknaws (Oel Souli0JMG)

SILK Side Show fLiguid 8/

23 O R.KELLY Happy People ive/Zombal

DWELE Hold On {Virgin/

GERALD LEVERT Wear !t Out /Arlantic/

VAN HUNT Seconds Of Pleasure {Capitof/

EN VOGUE Ooh Boy /33rd Street/Funky Girlf

ANTHONY HAMILTON Charlene (So So DefiZombal

HIL ST, SOUL Pieces /Shanachie/

27 @ TAMIA Questions (Atiantic/

KINDREO THE FAMILY SOUL Stars /Hidden Beach/

28 @ AVANT Oon't Take Your Love Away /Geffen/
JAGGED EDGE Walked Dutta Heaven /Cofumbia/

- 8 RUBEN STUDOARD What If (/AMG/

- GOAPELE Closer /Columbis/

#1 MOST ADDED
MUSIQ Whaknaws (Oef SouliD.JMG]

#1 MOST INCREASED PLAYS
R. KELLY Happy People (/ve/Zombal

TOP 5 NEW & ACTIVE
CARL THDMAS Make It Alright (Bad Boy/Universal)
MONIC2 U Should've Known Better (/RMG)
CREA U Lied iAezral
POWELL Did You Cry (Liguid 8

LAMONT D y
URBAN begins on Page 37.
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1 A PERFECT CIRCLE The Outsider /Virgin/

3 SHINEODWN 45 [Adantic/

6 LINKIN PARK Lying From You (Warner Bros./

4 JET Cold Hard Bitch fAtlantic/

2 5 [INCUBUS Megalomaniac /£pic/

5 6 NICKELBACK Figured You Out /Roadrunner Records/iDJMG/
8 @ PUDDLE OF MUDD Heel Over Head (Geffen/

9 8 LOSTPRDPHETS Last Train Home /Cofumbial

7 9 THREE DAYS GRACE (I Hate} Everything About You {/ive/Zombs/
12 @) HOOBASTANK TheReason Asiand/I0MG/

11 11 DAMAGEPLAN Save Me /Atiantic/

10 12 GODSMACK Re-Align (Republic/Universall

16 ) GOOSMACK RunningBlind (Republc/Universall

13 14 TRAPT Echo /Warner Bros.)

15 15 OROWNING POOL Step Up (Wind-up/

14 16 KIDROCK Jackson, Mississippi Top Dog/Atiantic/
21 AUDIDSLAVE What You Are Unterscape/Epic)

19 OFFSPRING {Can't Get My) Head Around You /Columbial
18 19 LD-PRO Sunday /Geffen/

17 20 LINKIN PARK Numb (Warner Bros.

22 €D SOIL Redefine LI/AMG/

24 22 AERDSMITH Baby, Please Don't Go /Cofumbial

25 8 CROSSFADE Cold /Columbia/

26 THORNLEY So Far So Good {Roadrunner Records/IDJMG/
23 25 SEVENDUST Broken Down (7V7/

33 @ THREE DAYS GRACE Just Like You Liive/Zombal
TANTRIC Hey Now (Maverick/Regrise)
DROPBOX Wishhone /Re-Align/Universall

28 8 SMILE EMPTY SOUL Silhouettes Lava/

29 THOUSAND FOOT KRUTCH Rawkfist (Tooth & Nail/EMC/

#1 MOST ADDED
VELVET REVOLVER Sither (RCA/RMG/

#1 MOST INCREASED PLAYS
VEVET REVOLVER Siither (RCA/AMG)

TOP 5 NEW & ACTIVE
BLACK LABEL SOCIETY H, 0i 0 (Spithre)
B
EBRI
ROCK begins on Page 59.
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National Airplay Overview: April 16, 2004 @7

| COUNTRY SMOOTH JAZZ
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KENNY CHESNEY fIUNCLE KRACKER When The Sun Goes Down /BNVA/
KEITH URBAN You'll Think Of Me /Capitol/
RASCAL FLATTS Mayberry Ayric Street/
JOHN MICHAEL MONTGOMERY Letters From Home (Warner Bros.)
BUDOY JEWELL Sweet Southern Comfort /Columbia)
GRETCHEN WILSON Rednieck Woman f£pic/
TRACY LAWRENCE Paint Me A Birmingham (Oream Works/
8 SARAEVANS Perfect (RCA/
GEORGE STRAIT Desperately MCA/
LONESTAR Let's Be Us Again /BMA/
BLUE COUNTY Good Little Girls (AsplenyCurt/
BROOKS & OUNN That's What She Gets For Loving Me /4rista/
MONTGOMERY GENTRY If You Ever Stop Loving Me /Cofumbial
GARY ALLAN Songs About Rain /MCA/
CARDLYN DAWN JOHNSON Simple Life /Arista/
DIERKS BENTLEY My Last Name {Capitof
SHEDAISY Passenger Seat # yric Street/
DAVID LEE MURPHY Laco /Koch/
BRIAN MCCOMAS You're In My Head fLyric Street)
CLAY WALKER | Can't Sleep /RCA/
TOBY KEITH Whiskey Gir! (OreamWorks/
8IG & RICH Wild West Show (Warner Bros./
23 REBA MCENTIRE Somebody /MCA/
24 SHANIA TWAIN it Only Hurts When I'm Breathing iMercury/IDJMG}
CLINT BLACK Spend My Time /Equity Music Groug/
BILLY CURRINGTON | Got A Feelin’ (Mercury/
EMERSON DRIVE Last One Standing (OresmWorks)
JDE DIFFIE Tougher Than Nails /8BR/C4/
ANDY GRIGGS She Thinks She Needs Me /RCA/
LEE ANN WOMACK The Wrong Girl iMCA/

#1 MOST ADDED
CRAIG MDRGAN Loak At Us /B8R

#1 MOST INCREASED PLAYS

GRETCHEN WILSON Redneck Woman /£gic/

TOP 5 NEW & ACTIVE

RDDNEY ATKINS Someone Ta Share It With {Curb/
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JIMMY WAYNE You Are (Oresmiorks/
COUNTRY begins on Page 42.
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LDSTPROPHETS Last Train Home /Columbisl
HODBASTANK TheReason fisland/iDJMG/
311 Love Song (Maverick/Voicana/Zomba)
JET Cold Hard Bitch /Atantic/
BLINK-182 | Miss You (Geffen)
LINKIN PARK Lying From You fWarner Bros./
INCUBUS Megalomaniac /Epic/
A PERFECT CIRCLE The Outsider (Virgin/
9 AFI Silver And Cold (DreamWorks/Interscopel
13 D PUDOLE OF MUDD Heel Over Head (Geffen/
11 1) TRAPT Echo Warmer Bros.)
14 @ OFFSPRING {Can't Get My) Head Around You /Calumbia/
10 13 NICKELBACK Figured You Out /Roadrunner Records//OJMG)
15 14 VINES Ride (Capitol)
12 15 FINGER ELEVEN One Thing (Wind-up/
16 16 THREE OAYS GRACE {I Hate) Everything About You Uive/Zombal
18 (@ YEAH YEAH YEAHS Maps finterscope/
17 18 UINKIN PARK Numb (Warner Bros.)
22 @ GODSMACK Running Biind (Regubiic/Universal)
19 20 SWITCHFOOT Meant To Live /Red ink/Columbial
21 21 STROKES Reptilia (RCA/RMG/
25 € MODEST MOUSE Float On (Epic/
CYPRESS HILL What's Your Number? {Columbial
INCUBUS Talk Shows On Mute /£pic/
AUOIDSLAVE What You Are /fnrerscope/Epic/
SWITCHFOOT Dare You To Move /Red Jnk/Columbia)
LIVING ENO Who's Gonna Save Us? {Reprise/
SMILE EMPTY SOUL Silhouettes fLava/
MUSE Time !s Running Out /£astWest/Warner Bros.]
OARKNESS | Believe In A Thing Called Love (Must...Oestroy/Atlantic/
#1 MOST ADDED
VELVET REVOLVER Slither (RCA/RMG/

#1 MOST INCREASED PLAYS
VELVET REVDLVER Sither /RCA/RMG!

_ TOP 5 NEW & ACTIVE

o NNDW— &
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NY KRAVITZ Where Are We Runnin'? {Virgir
STELLASTARR My Coco /RCA/RMG)

AARS VOLTA Televators /Gold Standard/Universal)

ALTERNATIVE begins on Page 65.
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PETER WHITE Talkin' Bout Love (Columbia/
KIM WATERS The Ride /Shanachia)

PAUL BROWN 2417 (GRPIVMG/

RICHARO ELLIDT Sly (GRPYMG/

EUGE GROOVE Livin' Large (Narade/

PAUL TAYLOR Steppin’ Out /Peak/

HIL ST, SOUL For The Love Of You (Shanachie/
DAVE KOZ Alll See Is You /Capitalf

NORAH JONES Sunrise /Blue Note/EMC/
NICK COLIONNE High Flyin® (3 Keys Music/
STEVE CDLE Everyday (Warner Bros.)
RICHARD SMITH Sing A Song /4440)
BASS X Vonni {Liguid 8/

L Ly e

14 CHRIS BOTTE Indian Summer /Co/umbis/

17 MARC ANTOINE Mediterraneo /Rendezvous/

13 3 MINOIABAIR Save The Last Dance (GRP/VMG/

19 DIANA KRALL Temptation /(GRP/VYMG/

16 &) JOYCECOOLING Expression MNarade/

18 BRIAN CULBERTSON tINORMAN BROWN Come On Up (Wamer Bros)
21 NAJEE Eye 2 Eye (-Coded/

22 RICK BRAUN Daddy-0 (Warner Bros./

20 PRAFUL Let The Chips Fall {Rendezvous/

23 JEFF GOLUB Pass It On [GRP/YMG/

- MICHAEL LINGTON Show Me /Rendezvous/

24 DAVID SANBORN Isn’t She Lovely /(GRP/YMG/

27 BRAXTON BRDTHERS When You Touch Me /Peak/

26 SIMPLY RED You Make Me Feel Brand New /simplyred.com/Red ink/
28 PETE BELASCO Oceper {Compendis/

2 DAN SIEGEL In Your Eyes Native Language!

- BEYDNCE' fIL. VANOROSS The Claser | Get To You &/Columbis/RMG/

#1 MOST ADDED
MICHAEL LINGTON Show Me (Rendezvous/

#1 MOST INCREASED PLAYS
PRAFUL Sigh (Rendezvous/

TOP 5 NEW & ACTIVE
GRADY NICHOLS Allright (Grady Nichofs Ltd }
NESTDR TORRES Maybe Tonight (Head's Up fnternational)
ALKEMX Time To Lounge /Rendezvous/

MICHAEL MCDONALD Ain't Nothing Like The Real Thing (Morown/
PAUL JACKSON, JR. Walkin' (Biue Note/EMC/
™

3
2 2 NORAH JONES Sunrise [Blue Note/EMC/
5 € JET Are You Gonna Be My Gil (Atiantic/
1
4 8 JOHNMAYER Clarity Aware/Columbial
7 ALANIS MORISSETTE Everything /Maverick/Reprise]
6
9 o ERIC CLAPTON If | Had Possession Over Judgment Day [Duck /Reprise)
8 9 GUSTER Careful fPaim/Reprise/
13 BARENAKED LADIES Testing 1, 2, 3 /Reprise/
17 DAVE MATTHEWS Oh /RCA/RMG/

FIVE FOR FIGHTING 100 Years /Aware/Columbia)
15 (B JASON MRAZ Curbside Prophet /Adisntic/

JOHN EOOIE If You're Here When | Get Back /7hrilf Show/Lost Highway}

DONAVONFRANKENREITER flJACK JOHNSON Free (BrushfingUniversalf

LOS LONELY BOYS Real Emotions /0r/pic/

LENNY KRAVITZ Where Are We Runnin®? /Virgin/

JOSS STONE Fell in Love With A Boy /S-Curve/EMC)

WHEAT | Met A Girl fAware/Columbial

RYAN ADAMS Buming Photographs /L ost Highway//0JMG/
28 €9 BENHARPER Brown Eyed Bhues Virgin/
- HODBASTANK TheReason /island/IDJMG]
- TOOTS ANO THE MAYTALS Wi B. RAITT True LovelsHard ToFind /2

MELISSA ETHERIDGE Lucky //siand/{DJMG/
#1 MOST INCREASED PLAYS
TOP 5 NEW & ACTIVE
RS OF CLAY Show You Love /Essential/P
SARAH MCLACHLAN Stupid (Arista/RMG/
PAT MCGEE BAND Beautiful Ways (Warner Bros.)

Smooth Jazz begins on Page 56.
1 DAMIEN RICE Cannonball /Vector Recordings/Warner Bros.)
4 MICHAEL ANDREWS fIGARY JULES Mad World /Universal/
7  STING Sacred Love /A&M/interscope/
11 10 MELISSA ETHERIDGE Breathe /island//DJMG/
MARDON 5 This Love (Octone//iRMG/
INOIGO GIRLS Perfect Workd /£pic/
JONNY LANG Give Me Up Again [A&M/Interscope/
VAN MORRISON Evening In June (Blue Note/EMC/
MINDY SMITH Come To Jesus /Vanguard)
26 28 THRILLS Dne Horse Town (Virgin/
#1 MOST ADDED
LENNY KRAVITZ Where Are We Runnin'? (Virgin/
JEM They jA70/
TH ]

TRIPLE A begins on Page 69.
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By Erica Farber

n March 31 a new voice debuted on radio
with unprecedented media coverage. A'r
America is a new network designed to
offer the radio listening audience a full-
time counterbalance to the many
conservative voices currently being heard.

Leading the charge is Jon Sinton,
President of Air America. Sinton, who has a
rich background that covers all aspects of
radio, from air personality to consultant to
investment banker, has been living and
breathing Air America for the last 18
months. His passion and enthusiasm are
infectious, and one can only hope that he
will shortly get the full night of sleep that he so richly
deserves.

Getting into the business: “As a high school senior, I
worked at the tocal CBS television affiliate in Columbus, OH.
When I went to Bowling Green State University, [ was
convinced that I was going to work my way through college at
a TV station. The only station in town was the public station,
and it was so much different from my commercial television.
experience. There was a campus radio station, and we talkec
management into allowing us to take it Rock at night. The
next thing I knew, I was doing weekends at WIOT/Toledo, and
within a few weeks I was doing afternoon drive.

“When I graduated I heard about this guy, Lee Abrams.
Management at WIOT thought it was a good idea to impose a
format on the free-form station. A guy named Lee Michaels
came to town with Lee Abrams, and we all became fast friends,
The ‘Superstars’ format exploded on the station. Within 12
months I was in Phoenix at KDKB, doing afternoons and
serving as PD. A couple years later Kent Burkhart asked me to
move to Atlanta and consult for Burkhart-Abrams. It was like
getting a master's in radio.

“T was fortunate to run into some folks with money who
wanted to buy stations and needed someone with expertise *o
Tun them. I was able to take an equity position, and we started
ABS Communications. I hadn’t anticipated keeping my
consulting hat, but I started a consulting business in 1985.
Through various permutations, we kept that going till 2000.”

Joining Air America: "My personal seeds for Air America
were probably sown through my mother’s Democratic politics.
Social and political consciousness were always within me.
About 1995 I got a call from Danny Goldberg. who at the time
was Chairman of Wamer Bros., I think. He said, There's this
guy, Jim Hightower, and a lot of our friends think getting him
on the radio would be great! I never really thought about
creating network programming or syndication, but I met
Hightower and liked him. We developed a short-form show trat
is still on the air 11 years later and a very famously failed lorg-
form show.

“We were able to sell the shows to ABC, and, thanks to
Frank Raphael and David Kantor, we had ourselves a stripped
two-minute series Monday through Friday and a network radio
presence, at least for a few hours, on the weekends. The long-
form show struggled in markets where it was surrounded by
right-wing talk. That was the first inkling I had of formatic
purity extending to Talk radio. We had other political problers
and, ultimately, wound up getting the axe.

“1 got asked by CBS Radio to create a medical show with
the Mayo Clinic. I spent months in Rochester, MN, We created a
temific call-in show, then couldn't get any affiliates. PDs
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President, Air America

around the country said, If you could get Marcus Welby to
host it, I'd take it/ The lesson for me was that it's hard to get
anything dorne in terms of affiliation at radio without famous
people.

“Fast-forward to late 1999. The consulting business had
become increasingly difficutt because of consolidation. I was
working with SpectraSite. My three-year deal was just about
over, and I was looking for something else to do.
Providentially, I got a phone call from the Drobnys in Chicago.
They wanted to syndicate Mike Malloy and had the money. I
said, Tam not Don Quixote. I've tilted at my last windmill.
Lose my telephone number!

“A few weeks passed, and they called back. I explained
the idea of formatic purity. I said, The only way I would ever
do it again is if we protected ourselves by creating an
environment where we had like-minded people on a station
24/7. But you have three immense problems. One, it's hugely
expensive. Two, you'll have to find super-high-profile people
from other walks of life who are already famous and who will
make the process of clearance easier. Three, in a post-
consolidated world, I don’t know that you will ever get
sufficient distribution, short of being able to buy or LMA
stations. Syndication and network success are gauged by how
well you do in the top markets — specifically, the top 10!

“They called back a few weeks later, to my undying
gratitude. This would be October 2002. They said, ‘We've
asked a lot of people, and we'd love for you to take it on. I
looked at my wife and said, 7T really am this crazy. Prepare
yourself for a couple years of ridicule and torture, but we're
going to take a run at this! It was me and Javier Saade, their
business guy. He wrote a business plan, and we got on our
horses and went out and found what money we could. A few
months later the New York Times wrote an article about us.
That opened the floodgates. The Drobnys were able to
broker, through friends, an introduction to Al Franken, and
that led to his coming here.

“Over time I met Lizz Winstead, who became one of our
hosts and is in charge of entertainment programming. Around
April 2003 Dave Logan, someone I'd known from Burkhart-
Abrams, joined us. He's made life a lot easier, because he's
organized, systematized and could help make this go. We
were very fortunate in late summer to run across David
Goodfriend, who was at EchoStar and had been Susan Ness’
counsel at the FCC and an aide in the Clinton White House. He
had a friend named Evan Cohen, whom Davig thought might
have some interest. We had pretty much run out of financial
resources. Evan did some very quick and intense due diligence
and by September said, ‘We're going to do this!

“He brought his partner, Rex Sorensen, in from the
Pacific Rim, where they had all kinds of interesting media
businesses. Between the two of them, they put up enough
money to keep us going and had the wherewithal to attract
other equity.”

Mission of the company: “One, this is a huge
economic opportunity. It's a business. Rex Sorensen is a
conservative Republican, and he’s not very interested in our
message. He gets it, though, that half the American
populace is interested in what we have to say. There’s a
certain business rationale that makes sense to investors of
all stripes. Then there is very clearly an ideological rationale.
There’s a true-believers pitch that simply says that American
Democracy prospers when there’s an open and balanced
discussion. When that discussion is facilitated on the public
airwaves, on this collective asset we have that is the radio
band, that's the raison d'etre.”

Biggest challenge: “Being entertaining. Not being
pedantic bores. Not being so completely zealous in our
political mission that we miss the fundamental aspect of
successful radio broadcasting, which is to entertain, engage
and compel.”

State of the industry: “I'm not thritled with its
evolution. It's ironic for me, somebody who was so much at
the center of the homogenization of America’s music radio
through the ‘70s and '80s, to say that we researched it to
death. We figured out what the lengths of cume and TSL
were in any given marketplace at any given time for any
given demographic group and then figured out what the
right 30 records were and pounded them. Then we figured
out how to gauge fatigue and when we needed to move on.

“From a programmer’s perspective, we made it awfully
safe. We pushed youth to other devices that came along —
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computers, music sharing and a very exciting and
independent music scene that commercial radio coutdn’t
respond to. And I've only spoken programmatically. When
you look at the business of consolidation, why did we want
to consolidate the industry? We wanted access to the public
markets, a new kind of currency. We convinced Congress and
the FCC to lift the ownership caps and convinced everyone
that it would be a good idea to consolidate into the hands
of a couple of players. Here I am saying ‘we, but I was never
a partisan on that side of the fight.”

Something about the company that might surprise
our readers: “Maybe the internal camaraderie — the ‘show
up at 7am and leave at midnight’ mentality. We're working
around an open construction site, basically. We've flown and
thrown this thing together; we don’t have a permanent
space. We are spread out across four floors. It's very
entrepreneunal, though I don't know if that would surprise
anyone.”

Most influential individual: “Bob Martz, who ran
WCWA and WIOT in Toledo. He was one of the most creative
people I've ever met. Bob Marvin, whom I worked for at
Channel 10 in Columbus. He was Flippo The Clown. He
taught me about show business as a high school senior.
After that, there was a series of mentors, including Lee
Michaels, Lee Abrams and certainly Norman Wayne from
Metroplex Communications, who enabled me to get into
ownership through his faith and recommendation to a bank
that I was a safe guy to lend money to. Frank Wood in
Cincinnati taught me how you can maintain a sense of
humor, class and a high intellectual thrust and still make
money in a cutthroat business. Both of my brothers, Steve
and Bruce, who have been in the industry their whole lives.
They were and continue to be great observers of society and
really good mentors. There are probably 100 other people.
from Tom Barnes to Dwight Douglas.”

Career highlight: “Wednesday, March 31, 2004, at
noon. I was proud when ABS bought KLAQ/Et Paso. At 32 or
33, to make the transition to owner — that was a big
moment. In life you don’t remember days, you remember
moments. There are a number of those moments, but they
have all been eclipsed by March 31, 2004. And I don't think
1 would have pursued this as long and hard as I did, as
difficult as it was, without my wife, Laura's, support. It was
good to have somebody who believed as much as she did
and always had an interesting perspective that was worth
taking in.”

Career disappointment: “About 99% of it. I would
have liked to have had Air America on the air a year ago. I
would have liked the first four people we talked to to have
contributed enough money. I would have liked to have had
the opportunity to buy stations with huge signals in the top
20 markets. But are those real complaints? No. It can always
go easier, but if it did, you wouldn’t appreciate how difficult
it is.”

Favorite radio format: "Rock.”

Favorite television show: "My greatest
disappointment in television history is the cancellation of
Sports Night on ABC. I rarely miss Serubs.”

Favorite song: “As of 11:50am, it's ‘Bell Bottom Blues.”

Favorite movie: “Mountains of the Moon.”

Favorite book: “The Roone Arledge autobiography.
Also, Michael Wolff's Autumn of the Moguls.”

Favorite restaurant: “It's not the Wendy's at 32nd &
5th in New York, although I tend to spend a little too much
time there. An Italian restaurant in Atlanta called La
Strada.”

Beverage of choice: “Beer.”

Hobbies: “Golf. I don't think golf is a hobby, it's more
like an obsession. Aviation and aerospace. I read a lot about
it, and I'm a pilot, although I'm inactive. And whatever my
kids are interested in.”

E-mail address: “jsinton@airamericaradio.com.”

Advice for broadcasters: "It depends on whether we're
talking about owners or aspiring talent. Regardless of who
you are, do something you love and can't live without. A job
is just that. A vocation, something you're passionate about,
gets you out of bed every day and will keep you young and
vital. Read as much about it as you can. Pay as much
attention to the people who have done it well as you can.
Get up every day with the idea that you're going to be
better at it than you were yesterday.”
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Leading stations across America are turning their
listener calls into cash, using RadioVoodoo magic

web, telephone, and text messaging technology.

The coolest tool in radio can help your station sell

sponsorships, ringtones, games, and more.

Call us to find out how top stations are using
RadioVoodoo to make big dough.

Hot 97 98.7 KISSFM POWER106

New York New York Los Angeles

93.9 KZLA

Los Angeles

The coolest tool in radio!

radiovoouon

Contact Liz Laud at 800.798.5663 or
email liz@radiovoodoo.com for a demonstration

RADIO
WBCN 104.1 V-103 106.7 The Drive
Boston Atlanta Detroit
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Don’t Miss The One Great Industry Event Of The Year!

RR convention: 2004

The Beverly Hilton Hotel  Beverly Hills, California

© information:

:» ONLINE registration at:
www.radioandrecords.com

© registration fees:

REGISTRATION FEE includes admission to all sessions, cocktall party and hospitality events.

(O 3 OR MORE* ON OR BEFORE MAY 14, 2004 v $375€&AcH

O SINGLE ON OR BEFORE MAY 14, 2004 o $400
s FAX this form to: (310) 203-8450 —
:+ HOTLINE: (310) 788-1696 O 3 0R MORE* MAY 15 - JUNE 18, 2004 2+ $425 EACH
o . “ONTHE BEACH” (O SINGLE MAY 15 - JUNE 18, 2004 2« $450 EACH
=% B s OR STUDENT RATE:
R&R CONVENTION 2004 $150 O EXTRA THURSDAY COCKTAIL TICKETS i+ $85EACH

H you've recently lost your job in

PO BOX 51 5408 the radio or record industries, or you
Los Angeles, CA 90051-6708 are a student, please e-mail us at

conventions @radioandrecords.com
to request this special rate.
Eligibility for this rate is at R&R's
discretion and will not be
available on site.

(O ON-SITE REGISTRATION AFTER JUNE 18,2004 i+ $550 £EACH

* All 3 Attendee Names Must Be Submitted Together

© mailing address: © method of payment:

Amount $
Name
visa(() mastercara () amex(D) oiscover(O)  cheex ()
Title
Account Number Exp. Date
Call Letters/Company Name Format
Print Cardholder’s Name
Street
Gity State  2ip Cardholder’s Slgnature

CANCELLATION POLICY: All cancellations must be submitted in writing.
Telephone # Fax# A full refund less a $100.00 administrative fee will be issued after the convention
if notification is received on or before May 14, 2004. Cancellations received
between May 15-28, 2004 will be subject to a $150.00 administrative fee.
E-mall No refund will be issued for cancellations after May 28, 2004 or for no skows.

Tell them it's the Radio & Records Convention.
Please do not call R&R for hotel reservations. Thank you.

* To confirm your reservation, your arrival must be
guaranteed by charging two nights deposit to a major

TYEEIOFROOM CONVENTION RATES credit card, or you may send payment by mail.

SINGLE/DOUBLE $184.00 ¢« Deposits will be refunded only if reservation is

CABANA ROOMS $234.00 cancelled by June 4, 2004.

JR. SUITES $350.00 and up i+ Reservations requested after June 4, 2004 or after
the room block has been filled are subject to availability
and may not be available at the convention rate.

For RESERVATIONS, please call: s+ Check in time is 3:00 prm; check out time is 12 noon.
(310) 285-1307 or 1-800-HILTONS )
. ) Mailing Address: The Beverly Hilton Hotel
www.beverlyhills.hilton.com 9876 Wilshire Boulevard, Beverly Hills, CA 90210

(Group Code: RRC)
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