
NEWSSTAND PRICE $6.50 

Velvet Revolver Slither To Top 
Velvet Revolver score easy Most Added victories at Rock, 

Alternative and Active 

Rock this week with 

"Slither," the first single 

from their forthcoming 

RCA/RMG album 

Contraband, due in 

stores in June. The band 

features former Stone 

Temple Pilots frontman 

Scott Weiland. 

`, 

i 
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CANADA 
R &R Expands To Canada 
R &R launches five airplay charts for Canada this week. The 

formats are CHR/Pop, Country, AC, Hot AC and Rock, and the 

charts appear in the applicable format sections. Additionally, 

R &R has converted Smooth Jazz to monitored data, which is 

powered by Mediabase. Read more about these exciting chart 

enhancements on the next page. 

We know spots. 
(and songs t9o) 

For the first time online, see spots and songs that 
aired on radio with AirCheck. 

Free trial: www.aircheck.ne Use promo code AC11 

Air 
snt 

The New Broadcast Monitoring 

NAB Booth N1622 
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On Your Desk 
NOW! 

ADD DATE 
4/20! 

>m 
NGLE FR THEIR L. ;UT ALBUM r"-. 'VENUE 

"ANTHEM OF OUR DYING DAY" 

VIDEO DIRECTEC BY 

MR. HAHN 
FROM LINKIN PARK 
HEADLINING I 

WARPED TOUR 2004 

The follow -up to the hit single "Until The Day I Die" 

Certified GOLD with one single! Over 550,000 shipped! 

Thank you for helping us achieve this goal! 
Early Believers: 
KROQ /Los Angeles 
KWOD /Sacramento 
WBRU /Providence 
WBUZ /Nashville 
KXTE /Las Vegas 
KUCD /Honolulu 
KJEE /Santa Barbara 

With over 200 shows under their belt & just off the Linkin Park tour: 

Now on SOLD OUT headlining tour! 
4/14 Detroit 4/16 Williamsville 4,17 Asbury Park 
4/18 Hampton Beach 4/20 Clifton Park 4'21 Boston 
4/22 Portland, ME 4/23 Hartford 4,24 Providence... 

Catch them on the cover of AP on stands now! 

Hard Rock Live - Airing in July! 

PRODLCED. ENGINEEREt AND MIXED BY JOHN FELDMANN 
MANIAC EMENT: JOHN REESE FOR FREEZE ARTIST MANAGEMENT 

STORYOFTHEYEAR.NET U!AVERICK.COM 
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I N S I D E 

KNOW BOTH YOUR CUSTOMERS 
Consultant Jaye Albright understands the 

need to balance listener and advertiser 

needs, and she shares her ideas on handling 

complaints and customer service in this 
week's Management/Marketing/Sales 
section. Also: Tim Moore reviews when it's 

time to give up on an employee who's not 

working out; a new sales training company, 

EmEx2, started by former Emmis/ 
Indianapolis executives Christine 
Woodward- Duncan and Donna Dwyer Pitz; 

Irwin Pollack on interviewing for specific 
sales skills; Jeffrey Hedquist s sports- related 

"60- Second Copywriter "; and more. 

Pages 9 -11 

RATED R FOR ROCK: THE SEQUEL 

It's Part Two of the sweeping analysis of the 

Edison/Jacobs survey of Rock listeners on 

broadcast indecency. R &R Rock Editor 

Cyndee Maxwell and Alternative Editor Max 

Tolkoff have combined their efforts to 
present this study in all its fascinating detail. 

It begins on Page 60. 

NUMBER ONES 

CHWPOP 

USHER IILUDACRIS... Yeah (LaFace/Zomba) 

CHR/RHYTHMIC 
USHER fILUOACRIS... Yeah (LaFace/Zomba) 

URBAN 

USHER Burn (LaFace/Zomba) 

URBAN AC 

LUTHER VANDROSS Think About You (J /RMG) 

COUNTRY 

K. CHESNEY/U. KRACKER When The Sun... (BHA) 

AC 

FIVE FOR FIGHTING 100 Years (Aware /Columbia) 

HOT AC 

MAROON 5 This Love (Otton /J /RMG) 

SMOOTH JAE 
PETER WHITE Talkie Bout Love (Colombia) 

ROCK 

NICKELBACK Figured You Out (Roadrunner /IDJMG) 

ACTIVE ROCK 

A PERFECT CIRCLE The Outsider (Vugm) 

ALTERNATIVE 

HOOBASTANK The Reason (Island /IOJMG) 

TRIPLE A 

LOSTPROPHETS Last Train Home ICohmrbra) 

CHRISTIAN AC 
MATTHEW WEST More (Universal SoutIVEMI CMG) 

CHRISTIAN CHR 

TODD AGNEW Grace Like Rain (Ardent) 

CHRISTIAN ROCK 

FM STATIC Something To Believe In (Tooth & Nail) 

CHRISTIAN INSPO 

JAMIE SLOCUM By Your Side (Curt) 

SPANISH CONTEMPORARY 
PAULINA RUBIO Te Ouise Tanto (Universal) 

TEJANO 

DJ KANE La Negra Tomasa (EMI Latin) 

REGIONAL MEXICAN 
TIGRES DEL NORTE José Pérez Leon (Fonovisa) 

TROPICAL 
VICTOR MANUELLE Tengo Ganas (Sony Discos) 
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Clear Channel Drops Stern 
After $495,000 FCC Fine 
WKLS' Regular Guys fired; Mancow fine upheld 

By Joe Howard 

MR Washington Bureau 
jhoward¡6'radioandrecords.Wm 

The FCC on April 8 pro- 
posed a $495,000 indecency 
fine against the six Clear 
Channel stations that for- 
merly carried The Howard 
Stern Show. The fine, im- 
posed for an April 9, 2003, 

broadcast that the FCC 
ruled violated its indecency 
regulations, led the nation's 
largest radio-station owner 
to permanently remove 
Stern from its stations. It 
also moved the controver- 
sial syndicated morning 
show host, based at In- 
finity's WXRK /New York, 
to predict that Infinity par- 
ent Viacom may eventually 
bow to governmental pres- 
sure and remove him from 
the air. 

The fine was proposed 
against Clear Channel's 
WBGG /Miami; WTKS /Or- 
lando; WNVE /Rochester, 
NY; WTFX /Louisville; 
WXDX/ Pittsburgh; and 

The Regular Guys 

KIOZ /San Diego. Neither 
WXRK nor any of Stern's 
other affiliates were penal- 
ized, as the complaint in the 
case involved a Clear Chan- 
nel -owned station. 

Clear Channel suspended 
its airing of the Stern show 
on Feb. 25. Explaining his 
company's decision to drop 
the show permanently, 
Clear Channel Radio CEO 
John Hogan said, "Mr. 
Stern's show has created a 

great liability for us and 
other broadcasters who air 
it. We had hoped to return 

INDECENCY t- See Page 21 

John Roberts Adds 
KEGL PD Duties 
By Cyndee Maxwell 
Pun Ruck Edn01 

c i niella. radioandrecordscom 

John Roberts, VP /Program- 
ming & Operations for Clear 

Channel's five - 
station cluster 
in Dallas, has 
added day -to- 
day program- 
ming responsi- 
bilities at Active 
Rock KEGL (The 
Eagle)/Dallas. 

Roberts, who 
programmed 

The Eagle from 1986 -88, re- 
places Max Dugan, who steps 
down as VP /Programming & 
Operations and KEGL PD to fo- 
cus on Classic Rock clustermate 
KZPS. 

ROBERTS See Page 5 

Roberts 
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R &R Launches Canadian Charts 
Effective this week, SJ now monitored 

Beginning with this week's issue, R &R, with partner 
Mediabase, has launched five airplay charts for Canada. The five 
Canadian formats are CHR /Pop, Coun- 
try, AC, Hot AC and Rock. 

Additionally, R &R has converted 
its longtime reported -airplay chart 
for Smooth Jazz to monitored air- 
play and has rolled out an Indicator 
chart for the format that includes 
nonmonitored markets and the Smooth Jazz channels from satel- 
lite -radio providers Sirius and XM Satellite Radio. 

R &R Publisher /CEO Erica Farber said, "The expansion to 
Canada and the new monitored chart for Smooth Jazz help 
broaden our long- standing commitment to providing the 
industry's best airplay charts. It's a pleasure to be working with 
the radio and record communities in Canada. And converting 
Smooth Jazz to monitoring marks the completion of a long- inten- 
tioned goal." 

MONITORED See Page 13 

CANAD 

Study: Peer- To-Peers 
Don't Hurt Music Sales 
By Brida Connolly 
RAR Digital Media Editor 
bconnollydradioandrecords corn 

In recent days a new study 
by Harvard Business School re- 
searcher Felix Oberholzer and 
University of North Carolina at 
Chapel Hill researcher Kole - 
man Strumpf has gotten a lot of 
coverage. That's because the 
study, "The Effect of File Shar- 
ing on Record Sales: An Em- 
pirical Analysis," says the 
effect of file sharing on record 
sales is "statistically indistin- 
guishable from zero." 

This delights peer -to-peer de- 
fenders, who have been saying 
for years that record sales are 
off for all kinds of reasons: 
prices, poor musical quality, 
fewer releases - pretty much 
everything except the fact that 
anybody with a 'Net-connected 
computer can get anything they 
want for free. 

What, exactly, does this 
study say? First, the authors 
quote industry stats saying that 
record sales fell 15% between 

See Page 12 

Where The Downloaders Are 
Country % Downloads % World 

Population 

4.6 

% World Internet 
Users 

United States 35.7 27.4 

Germany 14.1 1.3 5.3 

Italy 9.9 0.9 3.2 

France 6.9 1.0 2.8 

Canada 6.1 0.5 2.8 

Japan 2.8 2.0 9.3 

Source: "The Effect of File Sharing on Record Sales, "2004 

HARDER. FASTER. LOUDER, K Sk-* 

ww 
NO, WE MEANT THE MUSIC Seattle suburb Edgewood, WA recently became another Iront in the war on 
indecency when Entercom Rocker KISW /Seattle was asked to take down two of its billboards. A local resident 

objected to the signs, both of which feature the backs of three tattooed "KISW Rock Girls" and a strategically placed 
black bar that reads "Harder Faster. Louder." The station agreed to take down the boards - two of 100 -plus in the 

Puget Sound area - after a request from Edgewood's city manager "The 'harder, faster, louder is not about the 

girls. It's about the music," KLSW Station Manager Dave Richards told the Tacoma, WA News Tribune. "We're not 

going to start a war over two billboards. The reality is, there are a lot of guys in their 20s and 30s who love them. 

There are a lot of people who look at them and say, 'That's cool. I get it- 

Coming Next Week: Christian's Imminent Impact! 
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uI. 
Roll out the banners 

and make s our company center stage 
with Roll -A- Sign" Plastic Banners 

Roll -A -Sign disposable plastic banners 
are a cost effective way to promote your station, company or special event. Each banner is printed on high 
quality, weather resistant, 4 or 6 mil plastic film ranging from 1E" to 36" in height -for large sizes and 6" tc 

12" for smaller sizes. We can print up to four spot colors of ink per banner. Depending on the con-figuration 

of your logo, you can get anywhere from 169 to 340 banners on a 1000' roll. It's easy to use.. just roll off 

the desired length and cut! Indoors or out, Roll -A Sign gets your message across and is ideal to give away 

at concerts and other public events. Fax us your logo along with the specifics on color separations and size 

and we will give you a free quotation. If you should have any questions regarding quantities, sizes, 

imprints and /or colors available, please call us. 

r 

PLASTIC 
BANNERS 

TM 

Reef Industries, Inc. 
9209 Almeda Genoa 

Houston, Texas 77075 
Toll Free: 1- 800 -231 -6074 

713 -507 -4200 Fax: 713 -507 -4295 
E -mail: ri @reefindustries.com 

www. ree findustries. corn 
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Quinn In To Head 
Entercom /Milwaukee 
Schulz oversees Madison in interim post 

Entercom /Madison VP /Market 
Manager Ray Quinn has been el- 
evated to VP /Market Manager of 
the company's Milwaukee stations. 

In his new role Quinn will over- 
see Christian Talk WEMP, Hot AC 
WMYX and CHR /Pop WXSS/Mil- 
waukee. He will also hold a re- 
gional- oversight role for Classic 
Hits WBZU, Triple A WMMM and 
Oldies WOLX in Madison. Concur- 
rent with Quinn's move, Enter - 
com /Madison Director /Sales Ed 
Schulz has taken interim VP /Mar- 
ket Manager duties in that market. 

Quinn reports to Entercom RVP 

Weezie Kramer, who said, "We are 
pleased to be able to make these 
two changes to further strengthen 
these two clusters. Ray has demon- 
strated strong and effective leader- 
ship in Madison and is the right 
manager to lead Entercom /Mil- 

waukee. We are pleased that Ray 
will be able to maintain his exper- 
tise and contacts in Madison 
through his expanded regional 
role. 

"Ed has been a key player in the 
exceptional growth story of 
Entercom /Madison over the past 
four years, and this promotion re- 

flects his continued growth within 
Entercom and his important role in 
the future growth of the Madison 
cluster." 

Quinn said, "I'm gratified to be 
given the chance to take our Mil- 
waukee cluster to the next level and 
equally excited to continue to work 
with Ed and the Madison team on 
maximizing our opportunities 
there. Along the way, we hope to 
accelerate our growth by finding 
ways to leverage our strengths 
across the two markets." 

Lynn Adds WLTQ/ 
Milwaukee PD Duties 

Jeff Lynn has added duties as PD 
of Clear Channel's AC WLTQ (Lite 
97.3) /Milwaukee. He will continue 
as programmer of Oldies cluster - 
mate WRIT. 

Clear Channel /Milwaukee Di- 
rector /Programming Kerry Wolfe 

told R &R, "We were fortunate to 
bring Jeff on board last summer, 
and he has already made a differ- 
ence at WRIT. He was the perfect 
candidate for this position. He has 
a great knowledge of the business 
and is well respected among his 
peers. WRIT and WLTQ have never 
sounded better than they have un- 
der his regime." 

Lynn told R &R, "I appreciate the 
vote of confidence from Kerry 

Wolfe, WLTQ GM Cindy McDow- 
ell, [CC RVPP] Bob Kaake and [CC 

RVP] John Gehron. This is a great 
opportunity, and I'm really looking 
forward to it. Light 97.3 has a great 
staff in place and a great morning 
show, and we can build on that. I'm 
not anticipating any big station 
changes, only to be more pro- 
motionally and street active in the 
community." 

A veteran with more than 20 

years in the industry under his 
belt, Lynn previously pro- 
grammed Entercom's Classic Hits 
WBZU and Oldies WOLX in 
Madison. Before moving to Wis- 
consin he worked in Des Moines, 
at KMXD and KGGO. 

Kelly To Program CC CHR/ 
Pop WFKS /Jacksonville 

Skip Kelly has been named PD of Clear Channel's 
CHR /Pop WFKS (97 -9 Kiss FM) /Jacksonville, succeed- 
ing Bo Matthews, who is now programming WMMS/ 
Cleveland. This is the first programming job for Kelly, 
who arrives at WFKS from the Asst. MD /night host po- 
sition at Clear Channel sister KYSR (Star 98.7) /Los An- 
geles. 

"I went down there and got a great vibe immediately," 
Kelly told R &R. "As soon as I met with [Director /Pro- 
gramming] Gail Austin, I knew that she totally gets it. 

Over the past year, Bo Matthews has really done a great 
job of drawing attention to the station and making it a going concern. I 

just plan to build upon his work." 
Before arriving at KYSR Kelly served as Asst. MD /nights at WXKS -FM/ 

Boston and Asst. MD /middays at WPXY /Rochester, NY. He has also done 
part-time on -air work at WAAF /Boston and overnights at now -defunct 
WZOU /Boston. 

Kelly 

April 16, 2004 R&R 3 

SHE'S MINE! Movie legend Maureen O'Hara recently stopped by KLOS/ 

Los Angeles to talk with morning maniacs Mark & Brian about her new 

autobiography, 'Tis Herself. O'Hara is known and loved for her roles in more 

than 60 Hollywood films, including Miracle on 34th Street, The Parent Trap, Rio 

Grande and Our Man in Havana. Seen here cuddling are (l -r) Mark Thompson, 

O'Hara and Brian Phelps. 

Coles Takes PD Responsibilities 
At KKCW & KRVO /Portland, OR 

Clear Channel /Oregon 
RVPP Tony Coles has as- 
sumed PD duties at AC 
KKCW (K103) and Classic 
Hits KRVO (The River)/ 
Portland, OR. The move 
comes as the result of a re- 

cent realignment within the 
cluster that saw the exit of 
17 -year vet Bill Minckler, 
who had been program- 
ming both stations. 

"Bill is a market legend, and I 

want to thank him for his years of 
dedicated service," Coles told 
R &R. "While he certainly leaves 
big shoes to fill, I'm now looking 

Coles 

forward to the future with 
K103, a legendary AC sta- 
tion, and will also con- 
tinue to build the brand of 
The River." 

Coles is a 19 -year indus- 
try vet who came to Clear 
Channel /Portland in Janu- 
ary. Before that he spent 
five years as PD of 
Sandusky's AC KRWM 
and Hot AC KLSY /Seattle. 

His programming experience also 
includes two years as Asst. PD of 
Clear Channel's KBIG /Los Angeles 
and a stint as Asst. PD of WLTW/ 
New York. 

Salem GMs In Dallas, 
Philly Add VP Duties 

Three Salem Communications 
GMs have added VP stripes at their 
stations: In Dallas, Pete Thomson be- 
comes VP /GM of News /Talk KSKY- 

AM and Christian Talk KWRD and 
John Peroyea takes the same title at 
Christian AC KLTY. In Philadelphia, 
Russ Whitnah is named VP /GM of 
Christian Talk WFHL -AM and News/ 
Talk WNTP -AM. 

Salem Exec. VP /Radio Joe Davis 
told R &R, "These Salem profession- 
als have broadened the scope of their 
responsibilities over the years and 
have offered strong leadership to 
then colleagues and their communi- 
ties. In each case, these managers 
have demonstrated their abilities to 

take on new challenges, and they 
have exceeded expectations in these 
larger and significant markets." 

Thomson, a 30 -year radio vet- 
eran, was VP /GSM of KLTY until 

1996 and took GM duties at KWRD 
when that station was launched in 
1997. He added GM responsibilities 
for KSKY -AM when Salem ac- 
quired the station in 2000. 

Peroyea joined KLTY as GM in 
1999. His 29 -year career in broad- 
cast management includes stints as 
President /CEO of radio groups in- 
cluding Progressive Broadcasting, 
Narragansett Radio and Powell 
Broadcasting. He has been named 
Louisiana Broadcaster of the Year 
and has received a Lifetime 
Achievement Award from the Loui- 
siana Association of Broadcasters. 

Whitnah began his radio career 
at KMOD /Tulsa and has served as 
GSM at stations in Oklahoma, Colo- 
rado, Pennsylvania and Iowa. He 
joined Salem in 1994 as GM of 
WFIL -AM and WZZD -AM /Phila- 
delphia, which is now WNTP. 
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Benjamin 
Programs AOL 
Alternative 

AOL Radio@Network taps Rob- 
ert Benjamin, formerly PD of Alter- 
native WHFS /Wash- 
ington, to handle 
programming and 
branding for a num- 
berof the webcasting 

network's Alterna- 
tive streams, includ- 
ing Top Alternative, 
Alternative Mix, 
Xtreme Alternative, 
Modern Punk, '90s Alternative and 
'80s Alternative. 

AOL Radio@Network Exec. Di- 
rector Ron Nenni said, "Robert's 
deep programming experience and 
creative thinking will bring our Al- 
ternative genre to a new level, and 
I'm thrilled to have him on the pro- 
gramming team." 

Benjamin told R &R, "The more 
I talked to Ron Nenni, the more I 

knew exactly what I wanted to do 
next. The potential and creative 
possibilities at Radio@AOL are so 
huge. It reminds me of radio in an 
earlier day." 

Benjamin left WHFS in the sum- 
mer of 2003 after 12 years at the sta- 
tion. Before his stint at WHFS he 
was Asst. PD /MD of WXRK/ New 
York. He has already relocated to 
San Francisco, where AOL's online- 
radio division is based. 

Benjamin 
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Entercom Says It Will 
ExceedQl Guidance 
News leads analyst to raise forecast 
By Joe Howard 
R &R Washington Bureau 
¡hm :-ard'racioandrecords corn 

ntercom Communications said Monday that it expects to 
exceed some of its previously announced Ql guidance, lead- 
ing one Wall Street industry tracker to raise his forecast for 
the company. 

Entercom said it expects to report 
same- station revenue growth of 6% 

in Q1, ahead of the 3 %-5% growth 
it previously forecast for the quar- 
ter. The company also predicted 
that it will report actual net reve- 

nue of about $87 million for Ql. 
Earlier this year Entercom said it 
expected Q1 income per share of 21 

to 23 cents. 

Entercom President /CEO David 
Field said, "We have seen meaning- sults in light of the tough compari- 
ful acceleration of business activity, son we faced with a very strong 
enabling us to deliver this strong revenue performance in the first 
first- quarter performance that ex- quarter of last year." 
ceeds our earlier guidance. We are Responding to Entercom's an- 

particularly pleased with these re- nouncement, Merrill Lynch analyst 

"We have seen 

meaningful 

acceleration of 

business activity." 
David Field 

Marc Nabi upped his Q1 2004 reve- 

nue forecast for the company from 
$85.7 million to $87 million - right 
in line with Entercom's own figure. 
Nabi also raised his Q1 EBITDA pro- 

jection for the company from $27.7 

million to $28.8 million and elevat- 

ed his Ql earnings per share fore- 

cast by one penny, to 25 cents. 

Nabi also raised his 2004 forecasts 

for Entercom, upping his revenue 
prediction from $426.1 million to 
$427.4 million, upping his EBITDA 
prediction from $171.9 million to 

$173 million and raising his EN 
forecast by 1 cent, to $1.65. 

Nabi said, "We believe the accel- 

eration in the quarter was due to 

both a pickup in the industry since 

comps got easier in March and to a 

regional recovery in Entercom's 
largest clusters, Seattle and Boston." 

POINT A POINT B 

mar- ket -ing imärtki'ting), n. I. getting the message from point a to point b. 

NOBODY DOES IT BETTER. 

P O I N T- T O- P O I N T 
D I R E C T MAR K ETI N G SOLUTIONS 

GREAT CLIENTS. GREAT MARKETING. 

MARK HEIDEN 970 -472 -0131 
RICK TORCASSO 972 -661 -1361 

ELIZABETH HAMILTON 703-757-9866 
MARK VERONE 847 -705 -2046 

W W W. PT P M ARK ET I NG.COM 

DIRECT MAIL. TELEMARKETING. 

BUSINESS BRIEFS 
Industry Stocks Off 8.5% Year -To -Date 

According to an R &R analysis of radio-industry stock performance 
so far in 2004, just a handful of companies have seen growth 

since Jan. 2. As of press time, the R &R Composite Index was down 
19.95 points from Jan. 2, an 8.5% overall decline. Many compa- 
nies, including Clear Channel, Emmls and Viacom, saw their year - 
to-date highs on Jan. 5. Meanwhile, Jefferson -Pilot and XM Sat- 
ellite Radio have emerged as standout companies in 2004, with 
both currently trading at their highest levels of the year. Meanwhile, 
Citadel and Entravision are both off 18% from their year -to -date 
highs. 

In other news, Credit Suisse First Boston analyst Paul Sweeney 
said in a report issued Tuesday, "Year -to -date, newspaper remains 
the strongest media sector on a relative basis." He noted that the 
segment is up 2.9% so far in 2004 and is outpacing the S &P Index, 
which is up 2.5% on the year. Sweeney also pointed out that the 
CSFB Radio Index is down 8.6% because of investor worries about 
the pace of the local advertising recovery. Still, radio stocks are far- 
ing better than cable- industry stocks, which are down 12% on the 
year and are the weakest among all media. Sweeney also noted, 
however, that Salem's is the best performing media -industry stock 
in 2004 so far; it's up 5.7% year -to -date. Salem is followed by 
Beasley and Saga, each up 5.5% on the year. 

New York Times' Broadcast Revenue Improves 
evenue in New York Times Co.'s broadcasting segment im- 
proved 9 %, to $35.1 million, in Q1, while operating profit grew 

30 %, to $6.4 million. The company attributed the gains primarily to 

increased political advertising revenues, which grew from $100,000 
in Q1 2003 to $2.4 million in 01 '04. For the company overall, rev- 
enue rose 2 %, to $801.9 million, but EBITDA slipped 12 %, to $143.8 
million, and operating profit slipped 11%, to $109.2 million. The profit 
dip was due primarily to higher costs and expenses that were only 
partly offset by the increased revenue. 

XM Expands Traffic Info 

XliM Satellite Radio this week unveiled a new satellite -data ser- 
vice called XM NavTraffic, designed to work with in -car naviga- 

tion systems. NavTraffic provides drivers with information about ac- 
cidents and disabled vehicles, average traffic speeds and estimated 
travel times. XM has partnered with digital- mapping company 
NAVTEQ to supply the data, which is compiled from road sensors, 
traffic cameras, local government incident data and road- construc- 
tion schedules from state departments of transportation. 

XM NavTraffic is slated to debut as a standard feature on the 2005 
Acura RL and is expected to be offered as an option on some 2005 
Cadillac CTS models. NavTraffic, which will also be offered as a pre- 
mium service to XM subscribers, operates separately from the 
company's other traffic and weather channels, which are included 
in its regular programming package. 

In other XM news, the satcaster announced last week that Swed- 
ish automaker Saab will begin offering XM as a factory- installed op- 
tion in its 2005 9 -7X model SUV in Qt 2005. Starting with the 2006 
model year, Saab will offer XM as a dealer -installed option through- 
out its model lineup. 

Noncompete Clauses Survive Challenge In Maryland 
Over the protests of AFTRA, the Maryland State Senate ruled 
Monday that broadcasters may include noncompete clauses in 

talent contracts. The decision marked the third time since 2001 that 
an effort to prohibit noncompetes in Maryland broadcast -talent con- 
tracts was defeated by the state legislature. The latest bill failed to 

make it through the State Senate's rules committee, though it had 

passed in the Maryland House of Representatives. 

Interep Sets Industry Symposium 
On June 22 Interep will host the "2004 Mid -Year Radio Sympo- 
sium: Solving New Industry Variables" radio -information confer- 

ence at the Grand Hyatt in New York. The daylong event will address 

Continued on Page 6 

R &R Stock Index 
This weighted index consists of all publicly traded companies that 

derive more than 5% of gross eamings from radio advertising. 
Change Since 

4/au3 4/2/04 4/8/04 4/8103 4/2104-4/4/04 

R &R Index 191.70 216.45 215.85 +12% -0.3% 

Dow Industrials 8,298.92 10,47059 10,442.03 +26% -0.3% 

S &P500 879.29 1,141.80 1,139.33 +30% -0.2% 
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Experience. Stability. Vision. 
And Dorothy Henderson. 

Susquehanna has a knack for finding exceptional talent. 

Soon after Dorothy Henderson was hired as a file clerk, 

we discovered she had a unique ability to handle a very 

busy mail system. In fact, as one of her co- workers noted, 

"Dorothy's speed is unbelievable! When she was on 

vacation, it took us two hours to do what Dorothy 

handles in about 30 mintues!" 

And that's just one way in which 

she contributes to our company. 

Dorothy has also represented us 

at job fairs for people with special . 

challenges. She enjoys talking 

about her job, and showing 

others what they are capable ' 
of doing. The way we see it, 

that makes her an incredible 

role model as well as an 

exceptional employee. 

Make a Sound Career Choice! 
Susquehanna Radio Corp. encourages diversity and seeks out 

individuals who can fill a number of different needs. To learn more 

about us, and the markets we serve, visit our website, or call our 

Human Resources Department at 717 -852 -2132. 

flIKADIO 
SUSQUEHANNA 

CORP. 
A subsidiary of Susquehanna Pfaltzgraff Co. 

Dorothy 
Henderson 
General File Clerk 
Susquehanna 
Dallas /Ft. Worth 

Susquehanna Commerce Center West 

221 W. Philadelphia St. York, PA 17404 
(717) 852 -2132 Fax (717) 771 -1436 
www.susquehannaradio.com 
Susquehanna Radio Corp. is an Equal Employment Opportunity Employer, 
an ESOP Company, and maintains a Drug -Free Work Environment. 
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BUSINESS BRIEFS 
Continued from Page 4 

radio -advertising ROI, growth opportunities, business trends, pricing, inventory, EDI ana indecency issues. 
Speakers, panels and breakout sessions will include radio, ad- agency and advertiser executives. Agenda 
and registration details will be posted at www.radiosymposium.com on May 3. 

NAB Urges Participation In Audience Research 
The NAB's committees on local radio and local audience measurement have issued a joint statement 

encouraging both radio stations and potential survey respondents to "refrain from actions that would 
serve to discourage members of the public from participating in legitimate audience -research surveys." 
The statement arrives on the heels of Nielsen's decision to delay introducing its own people -meter mea- 
surements after several groups - which question whether the technology is ready for implementation 
and have concerns about its ability to accurately measure minoriies - reportedly encouraged their mem- 
bers to boycott audience surveys. "Full and representative participation by all segments of the population 
is critical to high -quality audience research," the joint statement said, "and actions that have the direct or 
indirect consequence of hindering the pursuit of this goal can undermine audience -measurement systems." 

Clear Channel Pays Overdue Taxes To Kentucky City 
The Cincinnati suburb of Covington, KY - the corporate home of the former Jacor Communications 
before that company merged with Clear Channel - last month sued San Antonio -based Clear Chan- 

nel for back taxes, and CC has now paid up. According to the ciy, Clear Channel, which still maintains a 

corporate office in Covington, hadn't paid its business taxes to the municipality since 1999. The Cincinnati 
Post reported that Clear Channel has sent Covington a check for $196,902.80, representing $129,640 in 

back taxes and $67,262.80 in penalties and interest. City Finance Director Bob Due told the Post the 
payment "closes out the lawsuit." 

ABC News Radio Inks A Deal With Movies.com 
nder a new agreement, Movies.com is offering all ABC Radio affiliates a series of weekly entertain- 
ment features. Among the 60- second features, which are being sent to stations on Mondays, Wednes- 

days, Thursdays and Fridays, are The Movies.com Box Office Report by Bill Diehl' 'The BuzzBin from 
Movies.com," "ABC What's Coming on Movies.com" and 'The Movies.com Cinemafiles." 

Ibitron 
Training 

Training 
on Demand 
The Training You Need... When You Need It 

Ready to take your sales to the next level? Check out 
the many training options at ArbitronTraining.com, and: 

Go after newspaper advertising dollars 

Break free from rankers 

Learn more about automotive and other key 
business categories 

Boost your ability to tell advertisers your 
station's story 

We train more radio professionals than any other 
company on the planet. Take advantage of 
the many ways we can help your business. 

Visit us today at www.ArbitronTraining.com 
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TRANSACTIONS AT A GLANCE 
All transaction information provided by 
ßIA's MEDIA Access Pro, Chantilly, VA. 

KEBV -FM /Salinas (Monterey), CA $2.5 million 
WAFZ- FM /Immokalee (Ft. Myers), FL Undisclosed 
KSJM-FM/Winfield. KS S900,000 
WQMR -FM /Snow Hill (Salisbury-Ocean City), MD $200,000 
KBLL -AM & FM /Helena, MT S2.8 million 
KRGY -FM /Aurora: KMMJ -AM & KRGI -AM & FM/Grand Island; 
and KIMB -AM /Kimball, NE $4.75 million 
KFFR -FM /Pullman, WA $225,000 
KKAW -FM /Albin (Cheyenne), WY $200,000 

Full transaction listings, posted daily, can be found at 
www.radioandrecords.com. 

DEAL OF THE WEEK 

KMFR- FM/Pearsall (San Antonio), TX 
PRICE: $10.25 million 
TERMS: Asset sale for cash 
BUYER: Border Media Partners Radio LP, headed by 
Chairman of Board Rafael G. Garza. Phone: 817 -335 -5999. 
It owns eight other stations. This represents its entry into 
the market. 
SELLER: Radio Tuna Ltd., headed by President John Furr. 
Phone: 210- 653 -3648 
FREQUENCY: 104.1 MHz 
POWER: 100kw at 981 feet 
FORMAT Classic Rock 
BROKER: Holt Media Group 

2004 DEALS TO DATE 

Dollars to Date: 

Dollars This Quarter: 

Stations Traded This Year: 

Stations Traded This Quarter: 

$546,273,033 
(Last Year: S2.315.269.266) 

$50,727,500 
(Last Year: $571,273.395) 

263 
(Last Year; 899) 

25 
(Last Year: 192) 

FCC ACTIONS 

FCC Delivers Dick Broadcasting Fine 

For Public -File Violation 
Dick Broadcasting has received a $9,000 penalty from the FCC 
for violating regulations regarding a broadcast station's public - 

inspection file. In reviewing the license renewal for Dick's WKZL/ 
Greensboro, which the FCC granted, the commission cited Dick for 
not including in its public file Quarterly Programs and Issues Re- 
ports from 1996 to 2000. Dick explained the situation to the FCC in 

its renewal application for WKZL's license and said the reports were 
accidentally purged during a previous review of the file. Therefore, 
the commission's initial $10,000 fine for the violation was trimmed 
by $1,000. In renewing WKZL's license, the FCC said the public - 
inspection violation wasn't a strong enough penalty to deny the re- 

newal and noted that WKZL "has served the public interest, conve- 
nience and necessity." 

Roberts 
Continued from Page 1 

"Regional VP /Market Manager 
Brenda Adriance really likes each 
FM to have a PD's full -time atten- 
tion, so when she decided to create 
the cluster -operations position, she 
included day -to-day programming 
responsibilities for one of the sta- 
tions as part of that job," Roberts 
told R &R. 

"Clear Channel owns the Dallas 
'Rock wall,' with [Alternative] 
KDGE, KEGL & KZPS, so it just 
made sense that the station in the 
middle became the responsibility of 
the person also charged with over- 

seeing the product growth of the 
entire cluster. 

"My first priority for the three 
Rockers is to make sure each one has 
its own clearly defined musical 
lane. And now, with my arrival, 
Max Dugan can focus exclusively on 
maximizing the numbers on KZPS. 

"Of course, it is pretty ironic that 
I would end up programming The 
Eagle again. The first time I had the 
station, back in the '80s, it was in a 

three -way CHR ratings battle and 
ended up doing great. Even though 
a lot has changed since then, hope- 
fully, I can get lucky twice with that 
same 97.1 frequency!" 
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NAB CRYSTAL AWARD FINALISTS 

KLVI, Beaumont 

WEIL, Charleston 

c lea r reflection Wg 
of your community J 

KEEY, Minneapolis 

We congratulate you as NAB Crystal Radio Award finalists 
in recognition of your year -round commitment to excellence 
in community service. 

It's an honor for us at Clear Channel that you and your staff, 

through desire and dedication, are able to impact people in a 

powerful way. 

CLEARCHANNEL 
RAD10 

LEADERSHIP INTEGRITYEXCELLENCE 

www.clearcareers.com 

... CONN,, 

nII 
; 

KTCZ, Minneapolis 

WUSL, Philadelphia 

POWER 

WHAM, Rochester 

WSYR, Syracuse 

r,4:: 

!RHO 

NEWSRADiO.. 

570 WSYR 
çvqACVSF 

WBIG, Washingto:i DC 
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F14 
Do You Superserve 
Both Customer Sets? 

JEFF GREEN, CRMC MANAGEMENT MARKETING SALES 
jgreen @radioandrecords. corn 

How to balance listeners' and advertisers' needs 

ow do you respond to good service from the 
people and companies you do business with? Are you 
likely to let them know how much you appreciate what 
they have done for you? Or do you take excellent ser- 
vice for granted and simply take your business else- 
where when problems arise? 

These questions are 
especially important for 

us in the radio business. 
You've heard the axiom 
"We have two sets of cus- 

tomers, listeners and ad- 
vertisers." But these two 
sets of customers have 
very different needs. 
That often means that 
excellent service to one 

Jaye Al 

set of customers creates poorer ser- 
vice for the other. 

For example, when Country 
KMPS /Seattle decided to go to one 
10- minute stopset per hour during 
the spring 1994 ratings survey and 
sweep all four quarter -hours with 50 

minutes of nonstop music, the sta- 
tion scored a very good time- spent- 
listening Arbitrend. The listener - 
customers seemed to be saying, "We 
love the fact that you're now stop- 
ping only once an hour for commer- 
cials." 

But KMPS also heard from its ad- 
vertiser-customers: "Aren't folks sim- 
ply tuning out when the commercials 
begin ?" "What about rotation of our 
times ?" "Will my spot be heard, bur- 
ied deep inside 10 commercials in a 

row ?" The station returned to "12 in 

a row" and two five -unit stopsetsper 
hour in less than a month. 

This is an extreme example, but 
let's face it: We are constantly in that 
gray area between listener- custom- 
er needs and advertiser -customer 
needs. The difference between win- 
ning and losing is how well a sta- 
tion stays in touch with both constit- 
uencies despite the fact that a station 
can never give either group of cus- 
tomers 100% of what they want. 

Al Walker, a longtime sales exec- 
utive and member of the National 
Speakers Association Speaker Hall 
of Fame who specializes in helping 
organizations increase productivity 
and solve problems, has found that, 
in general: 

For every person who bothers 
to complain, there are 26 others who 
remain silent. 

bright 

The average listener 
or advertiser who feels 
wronged will tell eight to 

16 other people. More 
than 10% will tell more 
than 20 people. 

Ninety -one percent 
of unhappy clients or lis- 

teners will never use your 
service again. 

If you make an effort 
to remedy complaints, between 
82'G, -95'% of the complaining listen- 

ers or customers will stay with you. 
It costs about five times as much 

to attract a new listener or advertis- 
er than it does to keep an old one. 

With these things in mind, here 
are five questions to ask your staff 

(and yourself): 
How well do we listen to our 

advertisers and our listeners? 
Do we have a method for mea- 

suring customer satisfaction? 
In what ways do we quickly 

By Jaye Albright 

respond to advertiser or listener 
needs and complaints? 

What are the small touches we 
use to make listeners and advertis- 
ers feel special? 

In what ways are staff motivated 

and encouraged to excel in service? 

Three Keys To Effective 
Customer Service 

1. Knowledge. Learn how well 
you're doing by systematically ask- 
ing customers and listeners how 
they feel about your service. Look 
at the increasing number of presale 
due -diligence strategic studies 
being conducted as stations change 
hands, and consider the trend 
toward advertiser attitudinal and 
perceptual studies by major re- 
search companies. This kind of 
research indicates that both quan- 
titative and qualitative data are 
becoming more important to keep- 
ing up in the race to keep both sets 
of customers happy. 

2. Skill. The Golden Rule applies 
here: Treat your listeners and your 
advertisers the way you would 
want to be treated. Teach your em- 
ployees how you would want to be 
treated, both as a listener and as an 
advertiser, then build your staffers' 
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The average client or listener who feels 

wronged will tell eight to 16 other people. 

More than 10% will tell more than 20 people. 

confidence so they can handle diffi- 

cult situations on the spot. 
3. Attitude. Inspire your listeners 

and advertisers to have confidence 
in you. The key to this is genuinely 
meaning it. Do you feel the same 
way about your listeners and your 
customers as you do about other 
people who are important in your 
life? Imagine that a VIP was coming 
to visit your radio station. What 
would you do differently? Would 
you clean the place up? Put forth an 
extra effort? 

Make a list of the things you'd do 
for that VII, then do the same things 
for your customers every day. Treat 

your advertisers and your listeners so 
well that if they are asked to recom- 
mend a radio station, your name will 

be the only one that comes to mind. 

Eight Steps For 
Handling Complaints 

Complaining customers or listen- 

ers are passionate. Use their com- 
plaint as an opportunity to build on 

that passion and change that nega- 
tive feeling to a positive. 

Use the complainer's name fre- 

quently as you talk to him or her. 

Ask, "Exactly what is the prob- 
lem?" Also ask, "What else is 
wrong ?" Keep digging until you are 
confident that you have uncovered 
all the negatives. 

Really listen to what the cus- 
tomer has to say. Don't try to reach 
solutions until you are sure that you 
have heard 100% of the problem. 

A NIGHT OF TOGETHERNESS During the recent RAB2004 conference in Dallas, BMI held a client dinner for executives 

from ABC Radio, Belo, Buckley, Citadel, Clear Channel, the Cromwell Group, Greater Media, Hearst, Lotus, Nassau Media 

Partners, New Northwest, the RAB, Renda, Univision and radio trades, along with special guests. The crowd was wowed by a 

Nashville -style "guitar pull" featuring popular songwriters and artists Chuck Cannon and Lan White, who also happen to be 

husband and wife. Shown here are (1 -r) BMI Asst. VP /Media Licensing Dan Spears. Buckley Broadcasting President Rick 

Buckley. Cannon, White, actress and director Janine Turner, BMI Sr. VP /Licensing John Shaker and Buckley COO Joe Bilotta. 

Thank the person for bringing 
the complaint. No matter how triv- 
ial it seems to you, you must take the 
complaint seriously. It's a chance to 
improve your business. 

Apologize. What are you apol- 
ogizing for? Not only what hap- 
pened, but the inconvenience it 
caused. Most people feel that mak- 
ing a complaint creates an adversar- 
ial situation. Defuse that by assur- 
ing customers that their comments, 
suggestions and opinions are very 
important to you. 

The temptation may be to say, 

"Here's what we're going to do 
about that." Instead, ask the listen- 

er or advertiser, "What do you want 
us to do about this ?" Let the person 
tell you what will make him or her 
happy. If possible, do what he or she 
wants and a little bit more. Add val- 

ue to the situation. 
Occasionally, people will ask for 

less than what you intended to do. 

If so, do what they suggest, plus 
what you were going to do in the 

first place. That little something ex- 

tra will turn this complainer into a 

walking advertisement for you. A 

well -handled problem instills more 
loyalty than your complainer had 
before the problem arose. 

Take immediate action. Never 
leave a complaint hanging. If you 
do, the situation will get worse, and 
your customer's demands will be- 
come greater. 

Do what it takes to leave the 
customer happy. It's worth it to sac- 
rifice a little profit to keep a custom- 
er. Chalk it up as a marketing ex- 
pense, because that's exactly what it 
is when there's the potential to have 
your listeners and advertisers be- 
come missionaries for you. 

Teach your salespeople and 
your programming staff to be ded- 
icated to these principles. Help 
both departments understand that 
the conflicts between them are 
symptoms of their dedication to 
service. 

Long -term success requires both 
sets of radio's customers to be, at the 
very least, satisfied and, even better, 
delighted with your service. Aston- 
ish your listeners and your advertis- 
ers with your dedication to these 
principles of service. 

Jaye Albright is a Partner in 

Albright & O'Malley Country 

Radio Specialists. Reach her 

at 206- 498 -6261; fax: 206 -780- 

9200, jaye @ radioconsult.com 
or via www.radioconsult.com. 
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EmEx2: A Modern -Day 
Training Formula 
New consulting firm focuses on the bottom line 

pots have been added. Rates have been raised. 
Staffs have been cut. Voicetracking has been maxi- 
mized. NTR is a mantra. So how can stations make 
more money these days? To get answers, some turn to 
consultants. But in these demanding times, radio-man - 
agement consulting firms had better be able to guar- 
antee real results right from the start. 

One area where immediate im- 
provement is possible is in manage- 
ment and sales training. Lack of ex- 
pertise in this area costs broadcast- 
ers millions of dollars in recruitment 
spending and lost business. 

Tackling the problem head -on are 
longtime radio executives and 19- 

year associates Christine Wood- 
ward- Duncan and Donna Dwyer 

Christine Donna 
Nbodaaad.Durrat Dwyer Pitz 

Pitz, who recently formed Empha- 
sis on Excellence - or EmEx2 -a 
company that provides diagnostic 
"ExRays" of stations and clusters, 
uses the respected DISC behavior- 
al- profile system and develops cus- 
tomized one -year plans to organize 
and motivate managers and sales 
departments. 

Woodward -Duncan and Pitz, 
formerly Sr. VP /Market Manager 
and Director /Sales, respectively, 
for Emmis /Indianapolis, under- 
stand that working with publicly 
owned radio means making 
progress quickly. Woodward -Dun- 
can says, "We know what we do 
must be very measurable, because 
your training dollars must have an 
ROI." 

One area in which the partners 
are working to offer an immediate 
payback is employee turnover. "The 
hard -core numbers documenting 
the turnover of salespeople and 
managers in this industry are huge," 
Woodward -Duncan tells R &R. "An 
analysis of just one of our clients 
showed how losing people was cost- 

ing them hundreds of thousands of 
dollars every year. 

"Accounts ultimately say, , 'I'm not 
going to buy your station because I 

never even get to know a rep.' Same 
with the sales manager or market 
manager. If you keep blowing 

Emphasis on Excellence 

through all those people, over time 
it's going to cost you customers." 

The Great Management 
Adjustment 

If the theory that "People don't 
leave companies, they leave manag- 
ers" is true, it could be argued that 
turnover is an effect of questionable 
management. Woodward -Duncan 
maintains that consolidation's rap- 
id and dramatic effects have left 
many managers understandably ill- 

equipped to handle their expanded 
responsibilities. 

She says, "GMs and sales manag- 
ers who 10 years ago were supposed 
to manage and market one station 
are now being asked to run five or 
six. They're supposed to have strat- 
egies, management skills and every- 
thing else in multiple proportions. 

But what have we done as an in- 
dustry to give them really effective 
training? These people now have to 
be strategic thinkers, they have to 
manage challenging bottom -line 
expectations, and they have to deal 
with much larger staffs. Our indus- 
try has fallen short on that." 

To help bolster station leadership, 
EmEx2 employs its "ExRay" tests, 
conducted at the beginning and end 
of the consulting relationship, to 
identify less effective areas in sales, 
customer service, management, 
leadership and top- management 
vision and provide recommenda- 
fons. 

The firm then crafts an end-to- 
end performance -based program, 
including everything from job de- 
scriptions and regular reviews to 
goal setting, tying goals into market 
strategy and career and workplace 
planning. The partners customize 
their "Foundations of Excellence" 
approach by adapting it to systems 
that may already be working at a 

station or cluster. 

A Sense Of Ownership 
Pitz says, "With 'ownership sell- 

ing,' we teach salespeople to treat 
their business as if they own it, be- 
cause, in essence, they do. We find 
out what's working for the client 
and determine how we can enhance 
what's already going well." 

The DISC behavioral profile is an 
assessment tool that helps manage- 
ment identify behavioral styles 
among personnel. The test can help 
reveal a number of possible infra- 
office dysfunctions - whether there 
are "too many cooks," why there's 
no follow- through on sales leads 
and what personality clashes are 
likely to occur -and ways to recruit 
to help lessen these concerns. 

"It's all about people skills," 
Pitz says. "Sales managers have to 
be very chameleonlike to be able 
to address the diverse needs of a 

staff, because you can't treat ev- 
eryone the same. A lot of manag- 
ers haven't been exposed to that in 
their training. " 

"We can train 

salespeople so they 

can still be here 10 

years from now." 

Christine Woodward- Duncan 

According to Woodward -Dun- 
can, sellers aren't getting enough 
training, either, and helping sales- 
people is a cornerstone of her com- 
pany's service. She says, "I've seen 
cases where salespeople get into the 
business and are handed the Yellow 

Pages and two VHS tapes to watch. 
Hence, a career is ruined. We can 
train salespeople so they can still be 
here 10 years from now." 

Pitz adds, "If you do a job long 
enough, you can tend to get a little 

burned out, especially in sales. 
You're hying to make more money 
than last year, but your best account 
went national, you've got 25% attri- 
tion, and it looks like the same old 
grind. So we help salespeople learn 
to have fun and achieve a better lev- 

el of job satisfaction. That's the way 
for them to be more effective at what 
they do." 

Interview Questions For 
Specific Sales Skills 

By Irwin Pollack 

How job applicants answer an interview 
question can be just as important as what 
they say. Everything - including eye con- 
tact, voice inflection, sincerity, enthusiasm 
and confidence - plays a role in helping 
determine a candidate's suitability. You 

should, of course, make your own list of in- 

terview questions, but here is a start. Con- 
sider taking these questions and tailoring 
them to your needs. 

Prospecting Skills 
How do you plan the 

effective use of your day? 
How do you overcome the 

difficult periods that everyone 

faces in sales? 

How long does it take you 

from initial contact to close a 

sale? 

What is your ratio of initial 

contacts to actual sales 
presentations? 

What kind of people do you 

like to sell to? Why? 

How would you go about 
identifying customers in a new 
market? 

How do you initiate a 

discussion with a stranger? 

Could you start a conversa- 
tion with a stranger in an 

elevator? 

What kind of people do you 

not like to sell to? Why? 

Closing Skills 
Who could you sell for us 

that we've yet to get? 

Why can you sell for us in a 

way no one else can? 

Tell me about a time when 

you almost lost a sale and then 

fought hard to get it back. 

Tell me about a time when 

everything went wrong after 

you landed an important sale. 

What did you do to weather the 

crisis? 

Once you get your ques- 
tions in order, take a look in the 

mirror and ask yourself how 

proactive an approach you 

have been taking toward 

recruitment. After all, if you 

want to do a better job, that 

happens with better people! 

Here are some points to ponder 
and some ideas to help you 

develop a system for hiring. 

Irwin 
Pollack 

1. Do you hire "10s," or do 

you hire bodies? If you want to 

build muscle, think about hiring 

only winners. 

2. Have you defined the 

kind of person who makes a 

good employee in your 

organization? Whether you 
work for a company of three or 

300, a culture exists. How hard 

do people work? What 

qualifications did they have 

when they came to your 

company? Think these things 

over before deciding who's 

going to fit in and who isn't. 

3. Do you communicate 

your hiring goals to the rest of 

the company? If the remainder 

of your organization is aware of 

the company's hiring needs, 

other employees will recruit 

suitable candidates. Keeping 

the team informed enforces the 

impression that everybody is 

involved in the hiring process. 

4. Can you explain your hiring 

procedures? As a company 

grows, there is a temptation to 

bend the rules to get a vacancy 
filled, but consistency is vital to 

employee selection. 

5. When was the last time 

you examined your company's 
hiring procedures? You may 

believe you don't have time to 

do this, but think about how 

reviewing the process could 

help you identify ways to 
improve the system. 

6. When you interview 

salespeople, test their selling 
skills. Tell them you don't feel 

they're qualified for the position. 

Are they willing to fight for the 

job? If they take no for an 

answer now, what will they do 

when a customer says, "I don't 
feel your station is right for us ?" 

Boston -based radio sales and management trainer Irwin Pollack 

provides hands -on, results -oriented seminars and in -house 

consulting for clusters and individual stations. He can be reached 
toll -free at 888- 723 -4650 (RADIO 50) or through www.irwinpollack. 

corn. 
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MANAGEMENT MARKETING SALES 

When It's Time To 

Give Up On Someone 
ompanies, managers and department heads will 

admit that their most difficult decisions concern mak- 
ing changes in personnel. The human capacity for de- 
nial is substantial, especially when it comes to mak- 
ing hard decisions about people. Every member of my 
firm is asked several times a year, "How do I know 
when it's time to give up on someone ?" The response 
never varies: "Make changes concerning people slowly, 
as they're usually irrevocable. But you know it's time 
to give up on someone when belief turns to hope." You 
may view this as cavalier or simplistic. Nonetheless, it's 
true. 

In our role as station advisers, 
we're occasionally guilty of complic- 
ity. Instead of insisting that a pro - 
grammeror talent is wrong for their 
assignment, we assist in the process 
of denial. But often the outcome is 

determined long before decisive ac- 

tion is taken. We kill the patient 
slowly, one day at a time, and every- 
one walks away unhappy. 

Avoiding Conflict 
This malaise is not exclusive to 

radio. The tendency exists in most 
of us to avoid conflict. If it didn't, 
we'd all be failed leaders and man- 
agers, firing people every day. But I 

regularly witness situations where 
someone in a management role has 
passed his or her time to make a dif- 

ference. 

When we consider the wreckage 
left in the wake of someone who 
lacks the skill, ambition or focus to 
move forward, it's clear that every- 
one would be better off if someone 
took action. And yet we don't - at 
least, not soon enough. 

It's natural to deceive ourselves 
rather than face the difficult reality 
that someone is failing. Most of us 
want to believe in people. In a ratio- 
nal society, we can argue that it 

should be this way. But there is a time 
when a failing PD, morning show or 
sales manager must be recognized 
as what it is: failing. leaving that per- 
son or show in place sends a signal 
to everyone, from corporate on 
down, that substandard perfor- 
mance is acceptable. 

As consu:tants, we walk a fine 
line. With the exception of grave and 
urgent circumstances, no outside 
adviser should have the power (im- 
plied or explicit) to unilaterally fire 

someone. At the same time, if we're 
tolerant of marginal performers, 
we're only prolonging the inevita- 
ble, and we become accomplices in 

the process. 
So how long is long enough? 

What signs that a change is needed 
might we be ignoring? How can we 

It's better to 

postpone a success 

than to schedule a 

defeat. 

avoid the trap of hoping for instead 
of believing in someone? How 
much will our enterprise suffer be- 

cause we're looking the other way? 
We can start by accepting that 

everything begins with manage- 
ment. Even in today's "Hurry up 
and do it" climate, throwing a mar- 
ginal person into a key leadership 
role is denial at its worst. It's better 
to postpone a success than to sched- 
ule a defeat. 

By Tim Moore 

Everyone needs a clear means of 
validation. If your PD or sales man- 
ager doesn't set sail with a naviga- 
tional chart, how can you expect 
them to be realistic about whether 
they're reaching their destination? 
Ratings and financial goals are an 
obvious base, but they're not exclu- 

sive benchmarks. 
Check in with personnel often, in 

plain, unvarnished language. How 
do they grade their success? How do 
you grade them? How large is the 
margin between their sense of suc- 
cess and yours? What will you do 
about it, and will it be in time? 

Whether they're in or out of radio, 
people will ignore reality and play 
for time, because it's human nature 
to avoid pain - your own or some- 
one else's. We'll pass through 
months, quarters and sometimes 
years before we make a change. But 

good companies and good leaders 
should commit to doing whatever is 

right for the organization - even if 

that means changing people. 

Tim Moore is Managing 

Partner of Audience 

Development Group, 

programming consultants to 

radio stations in multiple 

formats. Reach him at 100 

Grandville SW, Suite 602, 

Grand Rapids, Ml 49503; 

616 -940 -8309 or tim 

goodratings.com. 
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Call The Play -By -Play 
By Jeffrey Hedquist 

Need a fresh angle? Try writing your next spot in the form 
of a play -by -play announcer and a color commentator de- 
scribing an ordinary activity as if it were the game of the 
week. 

Voice One: Looks like another thrilling Saturday night here at 
Bob's apartment. He's hunkered down in front of the TV ... he 

reaches for the remote. 
Voice Two: Doesn't he know that the Lizard Lounge has two 

live bands tonight? 
Voice One: Guess not. He flips from one channel to another 

... this is exciting. 

Voice Two: And that drinks are half -price? 

Voice One: Bob's going for a second helping of popcorn! 

Voice Two: He could be meeting someone magical tonight at 

the Lizard Lounge. 

You can expand this approach to a movie review, a documen- 
tary, a game show, a soap opera or a newscast. Contrast the 

quality of life with and without the advertiser's products and 
services, or make an ordinary activity larger than life (better, more 

exciting, healthier, more fun) because of the benefits the 
advertiser provides. You can also do it with a solo talent: 

SFX: Thunder 
Music: Dramatic, anticipatory, mysterious 
VO: You feel the rumbling from deep within. The fiery pangs 

of hunger that only one thing can quench. You stumble to the 
refrigerator, open it.... 

Music: Huge crescendo 
VO: And behold your salvation: the Pepperoni Avalanche 

Deluxe from Jerry's Kitchens. It's the take -home pizza that won't 

leave you wanting more. 

Jeffrey Hedquist puts ordinary experiences on steroids at Hedquist 

Productions Inc., P.O. Box 1475, Fairfield, IA 52556; 641 -472- 

6708, fax 641- 472 -7400, www.hedquist.com orjeffrey @hedquist. 
com. 

Pros On The Move 
The RAB has promoted the 

following service -division execu- 
tives: 

VP Christa Mallick Dahlander 
rises to Sr. VP /Member Communi- 
cations. 

Director Mark Levy advances 
to VP /GSM, Educational Services. 

Director John Potter steps up 

to VP /Educational Services & 

Director /RAB Radio Training 

Academy. 
RCS makes the following VP 

appointments in the AirCheck 
division: 

Joe McCallion becomes Exec. 
VP for the company's broadcast - 
monitoring service unit. He has 
served at RCS for the past year 
as special consultant to AirCheck 
and earlier was Chairman of 

Northstar Research, which he co- 
founded. 

Frank Cammarata is named VP/ 

New Business Development. He 

held syndication -sales posts with 

CBS and ABC Radio Networks 

before joining RCS in 2000. 
Brice Kirkendall is appointed 

VP /Engineering & U.S. Opera- 
tions. He is an 11 -year company 
tech -support veteran. 

James P. Brown joins 

WMGK/Philadelphia as GSM. A 

longtime Philadelphia radio and 
TV sales executive, Brown was 
previously Exec. VP /Sales for 

Traffic Pulse Networks and before 
that was Sales Manager for CBS - 
TV National Spot Sales in 

Philadelphia. 
Michael Guld steps down 

from the GM role for MainQuad/ 
Richmond's WARV, WBBT & 

WJZV. He'll continue to be a 

partner in MainQuad and will 

remain involved with the compa- 
ny's stations as a consultant. 

Mike Hagans is promoted 
from Director to VP /Engineering at 

Premiere Radio Networks, 

managing a team of 40 engineers 
and producers and the network 

operations- center staff. Before 
joining Premiere in 1999 Hagan 
was a chief engineer at stations 
owned by the Daytona Group, 
Jacor and Pulitzer. 

Casey Kelly joins NewRadio 
Group as GM of its eight- station 
Northwoods, WI cluster. Casey 
previously worked as VP of 

Mountain Dog Media's five 

stations in Sheboygan and Fond 
du Lac, WI. 

Barry Marsh is named Station 

Manager of Moody Bible affiliate 

WRMB/West Palm Beach. He 
most recently worked at WSTU/ 
Stuart, FL. 

Vernon Riggs is the new 
Clear Channel/Waco, TX Director/ 

Sales. Riggs, who was previously 
Director /Sales for Cox Sports 
Television in New Orleans, has 
also been GSM for Cumulus/ 
Northwest Arkansas and LSM for 

Entercom/Wichita. 
Rick Sametz is the new 

Marketing VP /Director at Interep. 
Based in Chicago, Sametz was 
previously Director /Promotions for 

Marvel Entertainment. 
Melissa Weishaupt is the new 

Promotions Director of WFLZ/ 

Tampa, joining from Clear 
Channel clustermate WTBT. She 
earlier worked at KSLZ/St. Louis 

and replaces Sara Nasca, who is 

relocating to CC /Miami. 
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Study: Peer -To -Peers 
Don't Hurt Music Sales 
Continued from Page 1 

2000 and 2002. They add, "The 
record industry has claimed this 
decline is due to file sharing." As, 

indeed, the industry has. The au- 
thors continue, "Such causality, 
however, is unclear. While file shar- 
ing significantly reduced the finan- 
cial cost of obtaining music, it has an 
ambiguous theoretical effect on 
record sales." 

The authors started out by con- 
ducting an online survey over two 
weeks in November and December 
2002 in which they asked 159 down - 
loaders about their purchasing hab- 
its. In that survey, they found the 
effect of downloading was positive: 
"According to the survey, file trad- 
ing led the average user to purchase 
an additional eight albums." They 
acknowledge, however, that the re- 

spondents might not have been en- 
tirely truthful: "There is a concern 
that users might overstate their ad- 
ditional purchases to make their file - 

sharing behavior appear more fa- 
vorable." 

The authors, therefore, studied 
actual file -sharing behavior on a P2P 
and compared it with sales figures, 
focusing on U.S.-based download - 
ers and matching their illegal down- 
loads to SoundScan data for the al- 

bums from which the tracks were 
drawn. The conclusion: "Even in the 
most pessimistic specification, 5,000 

downloads are needed to displace a 

single album sale." 

What Was Measured 

The authors gathered their data 
by studying server logs from two 
OpenNap servers between Sept. 8 

and Dec. 31, 2002. OpenNap is, as 
the name suggests, an open -source 
version of a Napster -model file - 
sharing service. File transfers on 
OpenNap are peer -to-peer - that is, 

they move directly from one user's 
computer to another -but a central 
server keeps track of available files 
and provides an index for users to 
search. The OpenNap network had 
at least 25,000 users with access to 
more than 10 million files during the 
study period. That's a lot of stolen 
music, but it's tiny compared to the 
traffic on Gnutella and FastTrack cli- 

ent P2Ps. 
The study's authors know that, 

and they detail why they believe 
their sample is nonetheless repre- 
sentative. They compared their 
download mix with a cached sam- 
ple from KaZaa and found "the 
availability of titles are highly cor- 
related on the two networks" and 
say that there are "few technical rea- 
sons" that would drive differences 

in user bases between OpenNap 
and bigger P2Ps. They also note that, 
as a practical matter, KaZaa's "su- 
pernode" structure limits users' 
reach to about 5,000 other users - 
comparable to the reach offered by 
OpenNap. 

Additionally, there is some over- 
lap between the study's sample and 
the larger networks: About one- 

third of the OpenNap users whose 
activity was recorded were using 
WmMX, which provides access to 
both its own network and Open - 
Nap, while another tenth used ml- 
donkey, which searches OpenNap, 
KaZaa and eDonkey. 

The study gathered data on about 
1.75 million downloads, or, say the 
authors, about 0.01% of all the 
downloads in the world over the 
study period. The conclusions con- 
cerning record sales are based on 
data from the 31% of OpenNap us- 
ers who were in the United States 
when they downloaded, regardless 
of the nations they pulled the files 

from. Those people downloaded 
260,889 audio files during the study 
period, and about 18% of those 
downloads were matched to the 
authors' list of songs across the 
study, for a total of 47,709 files. 

Those matched songs were in 
turn matched with a sample set of 
albums drawn from Nielsen Sound - 
Scan data for eight different music 
genres that together made up 82% 

of CD sales in 2002. Any album that 
charted during the second half of 
2002 (1,476 albums) was initially in- 

cluded, and then a sampling of 500 

titles - proportionate to overall 
sales by music genre, but randomly 
selected from within each genre - 
was used for the study. Added to 
those were 80 titles from Sound - 
Scan's "Top Current" list and 50 

each from its "New Artist" and 
"Catalogue" charts, for 680 albums 
overall. 

The Conclusions 

After 17 weeks of measurement 
and correcting for everything from 
track length to school holidays in 
Germany (a nation from which 
many U.S. downloaders grab 
songs) and accounting for sales and 
downloading bumps from artist 
tours and MTV airplay, the conclu- 
sion of this study is that whatever 
is cutting into album sales, it isn't 
P2P file sharing. 

For top -selling records, say the 
authors, the rate of downloading ris- 

es as sales do - but at a less than 
proportionate rate. They found that 
the weekly top 10 albums in their 
sample accounted for 32% of sales 
and 26% of downloads and that the 

top 10 sellers over their study peri- 
od accounted for 23% of sales and 
16% of downloads. 

The authors admit that guessing 
what actually is hurting music sales 
is outside their purview - what 
they were actually studying was 
whether strong intellectual- proper- 
ty protection is needed to ensure 
continuing innovation now that it's 
so easy to move information around 
digitally. But they take a stab at it 
anyway, suggesting that music sales 
may have been off so much in 2002 

because of "poor macroeconomic 
conditions, a reduction in the num- 
ber of album releases, growing com- 
petition from other forms of enter- 
tainment such as video games and 
DVDs, a reduction in music variety 
stemming from the large consolida- 
tion in radio along with the rise of 
independent promoter fees to gain 
airplay and possibly a consumer 
backlash against record -industry 
tactics." 

All that is music to P2P defend- 
ers' ears, and all of it is, obviously, 
debatable. (It'shard to imagine what 
"record- industry tactics" would 
have so upset consumers that they'd 
stop buying music in 2002 when 
sales have gone steadily up since the 
lawsuits against individual P2P us- 
ers began in September2003.) That's 
not what the study was about, in 
any case. 

What the study was about was 
whether creativity will continue in 
the face of widespread intellectual - 
property theft. In regard to that, the 
authors write, "Based on our results, 
we do not believe file sharing will 
have a significant effect on the sup- 
ply of recorded music." They point 
out that most records don't make 
any money anyway, and that the 
top -selling records on which the 
music industry depends seem to be 
minimally affected, or even helped, 
by P2P sharing. 

The authors continue, "Our esti- 
mates indicate that less popular art- 
ists who sell few albums are most 
likely to be negatively affected by 
file sharing. (Note, however, that 
even for this group the estimated 
effect is statistically insignificant.) 
Even if this leads record labels to 
reduce compensation for less pop- 
ular artists, it is not obvious that this 
will influence music production." 
That's because so few artists make 
a living from their records anyway, 
and those who work for so little re- 

turn will, presumably, be willing to 
work for even less. 

'Social Welfare' 

Since they dcn't think theft will 
cut down on music production, the 

The iTunes Music Store Top 1-0--) 

Apple's iTunes Music Store is the leading nonsubscription digital - 
music service in the U.S, offering a catalog of more than 500,000 
songs from all five major label groups and dozens of independents. 
Here's a snapshot of the top -selling downloads on Tuesday, April 
13, 2004. 

Top 10 Songs 
1. D12 f /EMINEM My Band 

2. HOOBASTANK The Reason 
3. MAROON 5 This Love 
4. MARIO WINANS f /ENYA & P. DIDDY I Don't Wanna Know 

5. J -KWON Tipsy 

6. BRITNEY SPEARS Toxic 
7. FIVE FOR FIGHTING 100 Years 

8. BLACK EYED PEAS Hey Mama 

9. YELLOWCARD Ocean Avenue 
10. JET Are You Gonna Be My Girl 

Top 10 Albums 
1. MODEST MOUSE Good News For People Who Love Bad News 

2. ERIC CLAPTON Me And Mr. Johnson 
3. MAROON 5 Songs About Jane 
4. NORAH JONES Feels Like Home 
5. YO -YO MA/AMSTERDAM BAROQUE ORCH. Vivaldi's Cello 
6. HOOBASTANK The Reason 
7. GUNS N' ROSES Greatest Hits 

8. BEN KWELLER On My Way 
9. JET Get Born 

10. WILLIAM HUNG Inspiration 

Live365 is the largest Internet radio network, with thousands of stations in 

a wide variety of formats. Programmed by true music tastemakers from 
around the globe, Live365 offers an enthusiastic audience for established 
and up- and -coming artists alike. In a world of consolidated playlists, 
Live365 charts the tastes and preferences of today's most vibrant music 

community. Tracks with the most plays during the seven days ended April 

12, 2004 are listed below. 

Top Alternative 

EVANESCENCE Going Under 

MAROON 5 This Love 

JET Are You Gonna Be My Girl 

LINKIN PARK Numb 

YEAH YEAH YEAHS Maps 

Top Jan 
ACOUSTIC ALCHEMY Shelter Island Drive 

KIM WATERS The Ride 

DAVID BENOIT Watermelon Man 

BRIAN CULBERTSON... Come On Up 

RICHARD ELLIOT Sly 

LIVE 

Travis Storch 866- 365 -HITS 

Top Electronica -Dance 

MOTORCYCLE As The Rush Comes 

ANDAIN Beautiful Things 

BOB SINCLAR Kiss My Eyes 

CHICANE... Don't Give Up 2004 

JANET JACKSON Just A Little While 

study's authors are cheerful about 
the "social welfare" that is resulting 
from all the wonderful free top-qual- 
ity major -label music on the P2Ps. 

But they miss the point that really 
matters: The people who produce 
major -label music believe that peer - 
to-peer music theft is responsible for 
the huge declines in sales over the 
last few years, and this study isn't 
going to change that. 

As well done as it may be, this is 

still a report on fewer than 50,000 
downloads on an obscure P2P a year 
and a half ago. And there's a lot of 
research out there that has gone the 
other way, including R &R's own 
2003 joint study with Edison Media 
Research, in which file sharers ad- 
mitted - arguably against their 
own interest as P2P proponents - 
that they were buying less music 
since they started stealing it. 

Record labels' time and money 
will continue to be devoted to fight- 
ing online music theft for as long as 
the theft continues at anything like 
the present rate. And if the fight con- 
tinues to be unsuccessful (after a 

drop following the first infringe- 
ment suits against individuals, out- 
law P213 traffic is back up), that will 
leave labels with fewer resources 
and, in the face of apparently hope- 
less odds, less incentive for artist 
development - especially for artists 
who aren't perceived to have super- 
star potential. 

And this demoralizing battle will 
have an effect on the amount and 
quality of major -label music being 
produced and released. It already 
has. Meanwhile, label layoffs contin- 
ue and every even debatably mar- 
ginal artist is afraid of being 
dropped. Some social welfare. 
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Smith Named Dir. /Prog. 

For CC /Columbia, SC 

Clear Channel Regional VP/Pro- 
gramming and CC /Oklahoma City 

OM L.J. Smith is 

moving to Colum- 
bia, SC to become 

Director /Pro- 
gramming for 
Clear Channel's 
Columbia cluster 
of Sports WCOS- 
AM, Country 
WCOS -FM, AC 
WLTY, CHR /Pop 

WNOK and News /Talk WVOC- 
AM. It will be a move home for 
Smith, who grew up in the area. 

Smith told R &R, "I'm really look- 
ing forward to going home. This i 

something I've thought about for d 

while. I've always dreamed of pro- 

gramming the stations I grew up lis- 

tening to, and I'm very grateful to 
Clear Channel for allowing me the 

flexibility to make this move." 
Smith's last day in O.K.C. is April 
28, and he starts his new job May 4. 

Smith joined CC /Oklahoma City 
as Director /Programming in January 
2002 after seven years at Broadcast 

Programming (now Jones Radio 
Networks), where he was Director/ 
Consulting when he left. He was el- 

evated to CC RVPP in August 2002, 

and in that post he has been over- 

seeing programming for 24 stations 
in Oklahoma, Arkansas and North 
Texas. 

Smith 

Monitored 
Continued from Page 1 

In addition to the Canadian 
charts appearing weekly in the R &R 
newspaper, R &R has launched a 

new weekly e-mail service to Cana- 
dian broadcasters and record com- 

panies. R &R Canada Update fea- 

tures all five charts, as well as a 

news feature that will be dedicated 
to radio news, artist information 
and updates pertaining to the re- 

porting panels. Effective with the 

April 20 issue of R &R Canada Up- 
date, hallmark R &R chart features 

Most Added and Most Increased 
Plays will appear. 

Readers will find the five Cana- 

dian charts in the applicable format 
sections of this week's issue. The 

R &R Smooth Jazz monitored chart, 
comprising 40 reporters as moni- 
tored by Mediabase, appears on 
Page 57. The Smooth Jazz Indicator 
chart, comprising 16 reporters, ap- 

pears on Page 58. 

The chart -trending information 
for Smooth Jazz Indicator will begin 
with next week's chart, in the R &R 
issue dated April 23. Readers who 
wish to ask a question or express an 

opinion about these changes are en- 

couraged to e-mail R &R. Questions 
about R &R Canada should be sent 
to rrcnnnda @radioandnrords.rom, and 

questions about Smooth Jazz should 
be directed to R &R Smooth Jazz 

Editor Carol Archer at carcherf 
riujjoaf ufre c ords.com. 

NEWSBREAKERS 

Marventano Tapped As CC SVP /Gov't Affairs 

Clear Channel has hired Jes- 

sica Marventano to serve as Sr. 

VP /Government Affairs, over- 

seeing Clear Channel's regula- 
tory and legislative affairs from 
the company's Washington, DC 

office. Marventano succeeds An- 
drew Levin, who earlier this year 
relocated to San Antonio to be- 

come Clear Channel Exec. VP/ 
Chief Legal Officer. 

Marventano comes to Clear 
Channel from Comcast, where 
she served as Sr. Director /Policy 

Counsel. Before that she was Ma- 

jority Counsel for the House En- 

ergy & Commerce Committee, 
where she served as an adviser 

on broadcast, cable and satellite 

policy issues. 

Clear Channel Presideni/ 
COO Mark Mays said, "We are 

delighted to welcome Jessica to 

the Clear Channel team. Her ex- 

pertise and strong relationships 
with lawmakers on both sides of 
the aisle will make her an effec- 

tive advocate in Washington." 
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EXECUTIVE ACTION 
Scholl Upped To NRC Regional PD 

Sam Scholl has been promoted to Regional PD of Denver -based 
NRC Broadcasting's Mountain Division. He reports to NRC VP/Moun- 

tain Division Steve Wodlinger and will be responsible for overseeing the 
programming of Classic Rock KTUN/Avon, CO; Alternative KSMT /Breck- 
enridge, CO; and Triple A KSPN- FM/Aspen, CO. 

Scholl was previously PD of KSPN. Assuming those duties is Galen 
Sprague, who will also serve as KSPN's News Director. Scholl will con- 
tinue to oversee KSPN's music programming. 

"How could I not be stoked ?" Scholl said. 'This is an awesome opportunity 
with a great new company that really wants to do things right. I'm looking 

`orward to spreading even more exciting news within the coming weeks." 

Scholl has also served as PD of KFMU /Steamboat Springs, CO and 
before that was MD of KSPN. 

ORDER NOW for the 
next ratings 

period! 

REWARD MY DEVOTION. 
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CLEVER? CURIOUS? COOL? 

He's a listerer with :he power 
to give you the nod lutg ratings. 

Give him a station dec3i from 

Communication GraFhics and 

watch your market snare grow! 

n 
Ics Inc 

CDMPANY 
iRieterred by more s'atons since 1973, 

A00.331.4438 - www.cgilink.com 
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BRIGHT Ce -ORS. LONG- LASTING. DURABLE. W EATHER-IESISTANT. 
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MUSIC 
CHOICE 

30 million homes 
27,000 businesses 

Available on digital cable and DirecTV 

Damon Williams 646- 459 -3300 

HIT LIST 

Seth Neiman 
AJA He's All Mine 

SEAN PAUL f/SASHA I'm Still In Lee With You 

SUGABABES Hole In The Head 

SOFT ROCK 

Seth Neiman 
SNANIA TWAIN It Only Huns When I'm Breathing 

RAP 

DJ Mecca 
LLOYD BANKS On Fire 

EMFINITE BLACK Plottin 

CASSIDY UJAOAKISS Can I calk To You 

DEAD PREZ f /JAY-Z Hell Yeah (Pimp The System) 

FIRST DEGREE Dona Oat Remo 

J -KWON 1/CHINGY & MURPHY LEE Still Tipsy 

Breath 

MR. CHEEKS What We Do 

SHELLS Why I Love You 

ROCK 

Adam Neiman 
MAGNA -El Where Od We Go Wrong 

VELVET REVOLVER Slither 

PROGRESSIVE 

Liz Opoka 
NORAN JONES What Ass To You'? 

TOBY LIGHTMAN Devils And Angels 

AMERICANA 

Liz Opoka 
JOHNNY CASH In The Sweet By And By 

MARY CHAPIN CARPENTER Beautiful Racket 

ALTERNATIVE 

Adam Neiman 
A WILHELM SCREAM Famous Friends... 

ARMSBENDBACK The Arms Of Automation 

BEAUTIFUL MISTAKE This Is Who You Are 

FRANZ FERDINAND Take Me Out 

COURTNEY LOVE Hold On To Me 

MADCAP Lovestick 

MORRISSEY Irish Blood. English Heart 

SNOW PATROL Spitting Gams 

TODAY'S COUNTRY 

Liz Opoka 
EMERSON DRIVE Last One Standing 

JULIE ROBERTS Break Down Here 

SMOOTH JAll 
Gary Susalis 
PAUL HEWITT Noche De Passion 

PETER WHITE Confidential 

866-MVTUNES 

WEST 

21,000 movie theaters 

1 JANET JACKSON Just A Little While 

2 NORAH JONES Sunrise 

3 SWITCHFODT Dare You To Move 

4 SUPERLITIO Oue Vo Haul 
5 ANDREUS Mississippi 

MIDWEST 

1. JANET JACKSON Just A Little While 

2 DURAN DURAN Save A Prayer 

3 NORAH JONES Sunnse 

4 SUPERLITIO Oue Vo Hacer 

5 ANDREUS Mississippi 

SOUTHWEST 

I. JANET JACKSON Just A Little While 

2 SEAL Love's Drone 

3. SUPERLITIO Oue Vo Hacen 

4. MICHAEL BUBLE Sway 

5. LAMONT OOZIER I Hear A Symphony 

NORTHEAST 

I. JANET JACKSON Just A Little While 

2 SEAL Love's Divine 

3 LINDSEY LOHAN Drama Oueen 

4 LAMONT DOZIER I Hear A Symphony 

5 SUPERLITIO Oue Vo Hacer 

SOUTHEAST 

1. JANET JACKSON Just A Little While 

2. SEAL Love's Divine 

3. LINDSEY LOHAN Drama Queen 

4. SUPERLITIO Oue Vo Hacer 

5 TOM JONES Burning Down The House 

NATIONAL MUSIC FORMATS 

5IRIUS* 
1221 Ave. of the Americas 

New York, NY 10020 
212 -584 -5100 

Steve Blatter 

Planet Dance 

Swedish Egil 
SPAWN BLONDE f /JIMI DREAD Waterfall... 

DJ ICEY And Go! 

ONE EYED JACK Pulse (Weirdo Rem) 
ORGAN DONORS Wave Guide System 

WARRIOR VS. LEE AULT Yekante 

The Pulse 

Haneen Arafat 
LOS LONELY BOYS Heaven 

CALLING Our Lives 

Sirius Hits 1 

Kid Kelly 
LENNY KRAVITZ Where Are We Runnin 

MIS -TEED Scandalous 

SIMPLE PLAN Don't Wanna Think About It 

Hot Jamz 

Geronimo 
PRINCE Musicology 

LIL FLIP Game Over 

Hip Hop Nation 

Geronimo 
SHAWNA 1/LUDACRIS Shake That Sh' 

New Country 

Al Skop 
TERRI CLARK Girl; Lie Too 

TRACE ADKINS Rcugh 8 Ready 

Octane 

Jose Mangin 
BREAKING BENJAMIN So Cold 

LOSTPROPHETS Burn. Burn 

The Beat 

Howard Marcus 
PAUL VAN DYK I/ VEGA 4 Time Of Our Lives 

DEE ROBERT I Behave 

Spectrum 
Carol Arlia 
JARS OF CLAY Show You Love 

DONAVAN FRANKENREITER Free 

LOS LONELY BOYS Real Emotion 

10 million homes 180,000 businesses 

Rick Gillette 800 -494 -8863 

CHR/POP 

Jack Patterson 
ROONEY I'm Shako 

JAY -Z Dirt CH Your Shoulder 

SIMPLE PLAN Don't Wanna Think About You 

CHR/RHYTHMIC 

Mark Shands 
R. KELLY Happy People 

URBAN 

Jack Patterson 
PARKES Heart J. Soul 

TEENA MARIE Still In Love 

ALTERNATIVE 

Dave Sloan 
KILLERS Somebody Told Me 

AUF EIER MAUR Followed The Waves 

ROCK 

Stephanie Mondello 
AEROSMITH Baby. Please Don't Go 

LENNY KRAVITZ Where Are We Runnin' 

DANCE 

Randy Schlager 
CHERIE I'm Ready (Dave Aude Club Edit) 

ARMIN Burned With Desire 
TEZLA All Night 

DEBORAH COX Easy As Life 

KRYSTAL K Let's Get It Right 
PATHOCGESSamgM; Lom(Joshl arlisSc lHc seRenóg 
RHIAN BENSON Say How I Feel (Norty Cotto Edit) 

PET SHOP BOYS Flamboyant (Tomcraft Mix) 

SODA CLUB Keep Love Together 

ORIGENE Sanctuary (Harry Lemon EM) 
STARSAILOR Four To The Floor (Thin White Duke Mix) 

BENASSI BROS Illusion 
DJ TIESTO Love Comes Again 

LOUISE Pandora's Kiss (Goldtrix FreaMmirek Vocal Ma) 

DYNMIK PRESENTS INDA MATRIX Body Fy (NYC Ma) 
SUN DECADE Follow Me (Kyau Vs. Radio Mix) 
QED Hardly A Day 

RICHARD PRESENTS GOLDENTOUCH GREY Love Is... 

/SPEW 6 II3SONVAIDE1$HOldi gOn(AkGdd Edit) 

ALOUD Bob o'Lean 

ROOM 5 U Got Me 

ADULT ALTERNATIVE 

Stephanie Mondello 
THRILLS Big Sur 
DEATH CAB FOR CUTIE The Sound 01 Settling 
BLONDIE Good Boys 

ADULT CONTEMPORARY 

Jason Shift 
SHERYL CROW Loht In Your Eyes 

INTERNATIONAL HITS 

Mark Shands 
MCFLY 5 Colours 
ATOMIC KITTEN Someone Like Me 

PET SHOP BOYS Flamboyant 

COUNTRY 

Leanne Flask 
CHRIS JOHNSTON Fifteen Hundred Miles Long 

RHYTHMIC DANCE 

Danielle Ruysschaert 
KIMBERLEY LOCKE 8th World Wonder (Hi Bias Mix) 

DANNII MINOGUE Don't Wanna Lose This Feeling 

TIPP! BRITTON I Feel Secure 

RHIAN BESON Say Hoe, I Feel (Fireball Mix) 

RAP/HIP -HOP 

Mark Shands 
LIL FLIP I Came To Bring The Pain 

UL FLIP TALI Didn't Want It 
LIL FLIP The Ghetto 

LIL FLIP All !Know 
LIL FLIP Represent 

UL FLIP We Ain't Rayin 
LIL FLIP Ain't No N"" 
LIL FLIP Dent Boya 

LIL FLIP Throw Up Yo Hood 

LIL FLIP Sunshine 
LIL FLIP Check (Let's Ride) 

LIL FLIP Where I'm Fran 
LIL FLIP Rags 2 Riches 

LIL FLIP U Neva Know 

LIL FLIP Ain't No Party 
KNOC- TURN'AL Love L.A. 

KNOC- TURN'AL The Way I Am 

KNOC- TURN'AL Peapin Tom 

KNOC- TURN'AL Click -Click 

KNOC- TURN'AL What We Do 

KNOC -TURN'AL Never Stop Thuggin 
KNOC- TURN'AL I Like 

KNOC -TURN'AL War 
KNOC -TURN'AL Watch Out 

KNOC -TURN'AL Lose Slave 

KNOC -TURN'AL Change This Game 

KNOC-TURN'AL Until The Day 

KNOC- TURN'AL Hare Fun 

Artist/title 

HILARY DUFF Come Clean 77 

LINDSAY LOHAN Drama Queen (That Girl) 74 

D -TENT BOYS Dig It 74 

RON STOPPABLE & RUFUS Naked Mole Rap 73 

CHEETAH GIRLS Cinderella 72 

HILARY DUFF So Yesterday 71 

HILARY DUFF Why Not 71 

BAHA MEN Who Let The Dogs Out 67 

AVRIL LAVIGNE Skßer Boi 31 

SIMPLE PLAN Perfect 31 

LINDSAY LOHAN Ultimate 31 

PLAYA W /AARON CARTER Every Little Step 30 

CLAY AIKEN Invisible 29 

A. HATHAWAY f /J. MCCARTNEY Don't Go Breaking... 29 

KELLY CLARKSON Miss Independent 28 

RAVEN Superstition 28 

BAHA MEN Move It Like This 28 

SMASH MOUTH I'm A Believer 28 

RAVEN Grazing In The Grass 27 

NINE DAYS Absolutely (Story Of A Girl) 27 

POWEREDm Playllst for the week of April 5 -Apr l 12. 

MED[ABASE 

Total Plays 

ao Radio @Network 
Ron Nenni 415- 934 -2790 

Top Alternative 
Robert Benjamin 
KILLERS Somebody Told Me 

MORRISSEY Irish Blood. English Heart 

DROWNING POOL Step Up 

Top Pop 

Mark Hamilton 
MARIO WINANS I/P. 0100V... Don': Wanna Know 

Top Country 

Lawrence Kay 
TERRI CLARK Girls Lie Too 

TOBY KEITH Whiskey Girl 

Top Jams 

Davey D 
LUDACRIS Blow It Out 

MC HAMMER Full Blast 

LIL WAYNE Bong It Back 

Smooth Jazz 

Stan Dunn 
BRIAN HUGHES Wherever You Are Along The Way 

JEFF LORBER Uncle Darrow's 

RADIO NETWORKS 

Phil Hall 972- 991 -9200 

ABC AC 

Peter Stewart 
LIONEL RICHE Just For You 

Het AC 

Steve Nichols 
FUEL Falls On Me 

HOOBASTANK The Reason 

ALANIS MORISSETTE Everything 

OUTKAST Hey Ya! 

Touch 

Stan Boston 
PATTI LABELLE New Day 

PRINCE Musicology 

Tom Joyner Morning Show 

Vern Catron 
PATTI LABELLE New Day 

PRINCE Musicology 

Country Coast To Coast 
Dave Nicholson 

JOE DIFFIE Tougher Than Naas 

TOBY KEITH Whiskey Girl 

BRAD PAISLEY Whiskey Lullaby 

LANA TURNER Breathless 

Real Country 

Richard Lee 
TOBY KEITH Whiskey Girl 

BRAD PAISLEY Whiskey Lullaby 

LANA TURNER Breathless 

Ken Moultrie 800 -426 -9082 

Alternative 

Steve Young /Kristopher Jones 
INCUBUS Talk Shows On Mute 

COURTNEY LOVE Hold On To Me 

BAD RELIGION Los Angeles Is Burning 

Active Rock 

Steve Young /Kristopher Jones 
THREE DAYS GRACE Just Like You 

SEETHER VAMY LEE Broken 

Hot AC 

John Fowlkes 
SARAH McLACHLAN Stupid 

AVRIL LAVIGNE Don't Tell Me 

CNR 

Steve Young/Josh Hosler /John Fowlkes 
LIZ PHAIR Extraordinary 

OUTKAST Roses 

SUGABABES Hole In The Head 

Rhythmic CHR 

Steve Young/Josh Hosler /John Fowlkes 
ALICIA KEYS If I Ain't Got You 

DILATED PEOPLES This Way 

Soft AC 

Mike BettellUTeresa Cook 
WILSON PHILLIPS Go Your Own Way 

Mainstream AC 

Mike Bettelli/Teresa Cook 
KIMBERLEY LOCKE Bth World Wonder 

The Alan Kabel Show 

Steve Young /John Fowlkes 
FUEL Falls On Me 

Mainstream Country 
Ray Randall /Hank Aaron 
ANDY GRIGGS She Thinks She Needs Me 

New Country 

Hank Aaron 
BILLY CURRINGTON I've Got A Feelin 

Lia 

Ken Moultrie /Hank Aaron 
SHANA TWAIN It Only Hurts When I'm Breathing 

CLAY WALKER I Can't Sleep 

Danny Wright 
Ray Randall /Hank Aaron 
LEE ANN WOMACK The Wrong Girl 

ANDY GRIGGS She Thinks She Needs Me 

JENKINS Blame It On Mama 

24 HOUR FORMATS 

Jon Holiday 303 - 784 -8700 
Adult Hit Radio 
Jon Holiday 
ALANIS MORISSETTE Everything 

JOSH KELLY Everybody Wants You 

LIVE (/SHELBY LYNNE Runaway 

Adult Contemporary 
Rick Brady 
TRAIN When I Look To The Sky 

U.S. Country 

Penny Mitchell 
CRAIG MORGAN Look At Us 

GREAT AMERICAN COUNTRY 

Jim Murphy 303 - 784 -8700 
AMY DAILEY Men Don't Change 

TRENT WILMON Beer Man 

WESTWOOD ONE? 

Charlie Cook 661 -294 -9000 
Soft AC 

Andy Fuller 
KENNY LOGGINS I Miss Us 

Bright AC 

Jim Hays 
AVRIL LAVIGNE Dont Tell Me 

SARAH McLACHLAN Stupid 

Mainstream Country 
David Felker 
MARTINA MCBRIDE How Far 

Hot Country 
Jim Hays 
MARTINA MCBRIDE How Far 

Young & Verna 
David Felker 
MARTINA MCBRIDE How Far 

r- r- t I I II I i I RADIO NJETWOFKS 
After Midnite 
Sam Thompson 
JOE DIFFIE Tougher Than Nails 

ANDY GRIGGS She Thinks She Needs Me 

Country Today 

John Glenn 
PAT GREEN Guy Like Me 

AC Active 
Dave Hunter 
LENNY KRAVITZ Where Are We Runnin 

SARAH McLACHLAN Stupid 

Alternative Now! 
Chris Reeves 402- 952 -7600 
NEW FOUND GLORY All Downhill From Here 

COURTNEY LOVE Hold On To Me 

SEETHER f /AMY LEE Broken 

the john teste- 
radio show' °..z ft... .or... r 'ow UN 

Scott Meyers 888 -548 -8637 
Nightly Tesh Show 
LUTHER VANDROSS Buy Me A Rose 

LAUNCH 
music oh s AL -loc %( 

Jay Frank 310- 526 -4247 

Audio 
T.I. Rubber Band Man 

KORN Everything I've Known 

SEETHER Broken 

INCUBUS Talk Shows On Mute 

STACIE ORRICO Instead 

Video 
ALANIS MORISSETTE Everything 

ALICIA KEYS It I Ain't Got You 

AVRIL LAVIGNE Don't Tell Me 

GARY JULES I/MICHAEL ANDREWS Mad World 

G UNIT Smile 

KENNY CHESNEY Whea The Sun Goes Down 

MONICA U Should've Known Better 

OUTKAST Roses 

SOIL Redefine 

MUSICSNIPPELCOM 
Tony Lamptey 866- 552 -9118 
Hip Hop 
MOBS DEEP Got It Twisted 

CASSIDY Get No Better 

R &B 
ANTHONY HAMILTON Charlene 
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72 million households 

TELEVISION 

Plays 

USHER t/TUDACRIS á LIL JON Yeah 

012 t/EMINEM My Band 

YELLOWCARD Ocean Avenue 

OUTKAST Roses 

BRITNEY SPEARS Toxic 

JAY-Z Din OH Your Shoulder 

BEYONCE Naughty Girl 

AVRIL LAVIGNE Don't Tell Me 

G UNIT WOE Wanna Gel To Know You 

J.KWON Tipsy 

KANYE WEST All Falls Down 

PRINCE Musicology 

T.I. Rubber Band Man 

YEAH YEAH YEAHS Maps 

TWISTA Overnight Celebrity 

HOOBASTANK The Reason 

BLACK EYED PEAS Hey Marna 

SIMPLE PLAN Don't Wanna Think About You 

MARIO WINANS... I Dort Wanna Know 

LUDACRIS Blow It Out 

LIL FLIP Game Over 

Video play5sl for the week of Apnl 5-i1 

USHER f /LUDACRIS 8 LIL JON Yeah 

JAY -Z Din Olf Your Shoulder 

YELLDWCARD Ocean Avenue 

LOSTPROPHETS Last Tram Home 

HOOBASTANK The Reason 

MARIO WINANS... I Dont Wanna Know 

J-KWON TipSy 

VINES Ride 

OUTKAST Roses 

0121TMINEM My Band 

KANTE WEST All Falls Dawn 

T.I. Rubber Band Man 

LIL FLIP Game Over 

AFI S.Iser And Cold 

ALICIA KEYS If I Ain't Got You 

LINKIN PARK Lying From You 

JET Are You Gonna Be My Girl 

RZA Grits 

PETEY PABLO Freek-A'Leek 

SUGARCULT Memory 

Video playhst for the week of April 5 -11. 
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75 million households 

Paul Alars.alek 

VP Music Programming 

ADDS 

JESSICA SIMPSON Take My Breath Away 

LENNY KRAVITZ Where Are We Run.' 

BRITNEY SPEARS Ever Arme 

MARIO WINANS I/P. BIDDY 8 ENTA I Dont Wanda 

PRINCE Musicology 

EVANESCENCE My Immortal 

MAROON 5 Ihis Love 

USHER FAIL JON 8 LUDACRIS Yeah 

BEYONCE Naughty GM 

HOOBASTANK The Reason 

OUTKAST Noses 

JESSICA SIMPSON Take My Breath Away 

JOSS STONE Fell In Love Weh a Boy 

BLACK EYED PEAS Hey Mama 

FIVE FOR FIGHTING 100 Years 

ALICIA KEYS If I kit Got You 

LENNY KRAVITZ Where Are We Runnin 

AVRIL LAVINGE Dont Tell Me 

LOS LONELY BOYS Heaven 

SARAH McLACHLAN Sluprd 

ALAN'S MORISSETTE Everything 

BRITNEY SPEARS E:erytime 

MICHAEL ANDREWS UGARY JULES Mad World 

BLINK -182 Miss You 

Video playkst for the neck of April 12 -19 

Lon Parkerson 

202 -3804425 

20on20 
Kane 
DARKNESS Believe In A Thing Called Love 

JAY-2 Dirt Off Your Shoulder 
THREE DAYS GRACE I Hate Everything About You 

RPM 

Blake Lawrence 
TIESTO I/NT Love Comes Again 

ARMAND VS. BRITNEY Toxic 

TIM DELUXE Mundaya (The Boy) 

SHAPESHIFTERS Lola's Theme 

SQUIII (XM48) 

Charlie Logan 
KORN Everything I've Known 

SEETHER I/ AMY LEE Broken 

SEVEN WISER Take Me As I Am 

U -Pop (XM29) 
Zach Overking 
DELAYS Nearer Than Heavan 

DJ CASPER Cha Cha Slide 

SCISSOR SISTERS Take Your Mama 

WILL YOUNG Your Game 

THE LOFT (XM50) 
Mike Marrone 

BOB DYLAN Live 1964 

CLAIRE HOLLEY 6 Miles To McKenney 

CLAIRE HOLLEY Dandelion 

DARDEN SMITH We Make Love So Hard 

ERIN McKEOWN The Taste 01 You 

ERIN McKEOWN Cinematic 
ERIN McKEOWN A Better Wile 

JULIAN CORYELL Ord You See The Sun? 

JULIAN CORYELL U Don't Know How I Feel Right Now 

JULIAN CORYELL You Are Not Glass 

MATT NATHANSON Suspended 

STEVE FORBERT The Change Song 

STEVE FORBERT Wild As The Wind 

STEVE FORBERT I Just Work Here 

STEVE FORBERT What It Is Is A Dream 

SUN KIL MOON Last Tide 

SUN KIL MOON Carry Me Ohio 

SUN KIL MOON Floating 

TODD RUNOGREN Past 

TODD RUNDGREN Godsaid 

TODO RUNOGREN Wondering 

RAW (XM66) 

Leo G. 
MOBB DEEP Got It Tw stet] 

DOA Packed 

FLAMBEY Hot Shhh 

Real Jazz (XM70) 

Maxx Myrick 
HENRY MANCINI Ultimate Mancini 

ROBERT JOSEP AND INNER RHYTHM Hands On 

JOEY OE FRANCESCO Plays Sinatra His Way 

PERCY HEATH A Love Song 

WATERCOLORS (XM71) 
Trinity 

BRAXTON BROTHERS Whenever I See You 

ALKEMX Tarre to Lounge 

X COUNTRY (XM12) 

Jessie Scott 
SPEEDTRUCKER I Dont Thank That I Drank 

JOHN BUNZOW Bare' Wires 

STEVIE TOMBSTONE Kevlar Hean 

WAYLON PAYNE Running From The Ron 

ALLISON MOORER Melancholy Polly 

XM CAFÉ (XM45) 

Bill Evans 
ALLISON MOORER The Duel 

DEATH CAB FOR CUTIE Transatlanticism 

LONG WINTERS When I Pretend To Fall 

BLACKIE/1IODEO KINGS Bark 

AMBULANCE LTD LP 

XMLM (XM42) 

Ward Cleaver 
IMMORTAL SOULS Ice Upon The Night 

MARTYR AO On Earth As It Is In Heaven 

IN FLAMES Soundtrack To Your Fr o. 

FEAR FACTORY Archetype 

PRO -PAIN Fstlul 01 Hate 

36 million households 

Cindy Mahmoud. 
VP /Music Programming 

8 Entertainment 

VIDEO PLAYLIST 
CHINGY One Call Away 

KANTE WEST Through The Me 
CASSIOY I/A. KELLY Hotel 

RUBEN STUDDARD Sorry 2004 

LUDACRIS Splash Waterfalls 

OUTKAST I/SLEEPY BROWN The Way You Move 

BEYONCE Me. Myselt & I 

PING YANG TWINS Kb JON... Salt Shaker 

JAY -2 Dirt 011 Your Snoulder 

ALICIA KEYS You Don't Know My Name 

RAP CITY TOP 10 
CHINGY One Call Away 

LUDACRIS Splash Waterfalls 

CASSIDY IAA. KELLY Hotel 

PING YANG TWINS FAIL JON... Salt Shaker 

JUVENILE IIMANNIE FRESH In My Life 

KANTE WEST 1/SYLEENA JOHNSON All Falls Down 

J-KWON Tipsy 

T.I. Rubber Band Man 

TWISTA IAIANYE WEST... Slow Jam. 

JAY-Z Dm Oil Your Shoulder 

Video play/ist o frozen. 

T 
COUNTRY MUSIC TELEVISION 

65.9 million households 

Bolan Philips, Sr VP /GM 

Chris Pars VP /Music & Talent 

ADDS 
MINDI SMITH Come To Jesus 

TRENT WILLMON Beer Man 

TOP 20 TW'nLW 

KEITH URBAN You'll Think 01 Me 35 

CLAY WALKER I Cant Sleep 32 

BUDDY JEWELL Sweet Southern Comfort 31 

JOSH TURNER Long Black Train 30 

GARY ALLAN Songs About Rain 29 

KENNY CHESNEY... When The Sun Goes Down 29 

DIERKS BENTLEY My Last Name 29 

GRETCHEN WILSON Redneck Woman 28 

MONTGOMERY GENTRY II You Ever Stop -. 28 

CLINT BLACK Spend My Time 27 

SHEOAISY Passenger Seat 25 

CAROYLN DAWN JOHNSON Simple Life 24 

TOBY KEITH Whiskey Girl 22 

CROSS CANADIAN RAGWEED Sick And Tired 22 

REBA MCENTIRE Somebody 20 

BILLY CURRINGTON I Got A Feeliri 16 

DEL MCCOURY BAND My Love Will Not Change 15 

TOBY KEITH American Soldier 75 

MINDI SMITH Jolene 15 

KEITH URBAN Who Wouldn't Wanna Be Me 14 

Airplay as mondored by Medrabase 219 
between Apo/ 5 -10 

37 

28 

30 

31 

30 

29 

27 

57 

31 

29 

16 

23 

26 

15 

31 

14 

12 

12 

12 

14 

GREAT 

* T AMERICAN 

COUNTRY. 

Jim Murphy. VP Programming 

26.5 million households 

ADDS 
AMY DALLEY Men Dont Change 

TRENT WILLMON Beer Man 

TOP 20 
BRAD PAISLEY Little Moments 

TRACY LAWRENCE Paint Me A Birmingham 

BILLY CURRINGTON I Got A Feehn' 

KENNY CHESNEY... When The Sun Goes Down 

REBA MCENTIRE Somebody 

KEITH URBAN You'll Think Of Me 

SHEDAISY Passenger Seat 

GARY ALLAN Songs About Rain 

TOBY KEITH American Soldier 

CLAY WALKER I Can't Sleep 

CHELY WRIGHT Back Of The Bottom Drawer 

JOSH TURNER Long Black Train 

GRETCHEN WILSON Redneck Woman 

SHANIA TWAIN It Only Hurts When I'm Breathing 

CLINT BLACK Spend My Time 

SARA EVANS Perfect 

DIERKS BENTLEY My Last Name 

BILLY RAY CYRUS The Face 01 God 

MONTGOMERY GENTRY If You Ever Stop Loving Me 

SHERRIE AUSTIN Drivin Into The Sun 

Information current as of Apnl 16 

4 LLSTARx 
CONCERT PULSE 

Avg. Gross 
Pos. Artist (in 000s) 

1 BETTEMIDLER 51.115.3 

2 ROO STEWART $909.2 

3 GEORGE STRAIT $793.8 

4 METALLICA 5764.6 

5 BRITNEY SPEARS $748.5 

6 KENNY CHESNEY $523.1 

7 TOBY KEITH 5522.5 

8 DAVID BOWIE 5481.1 

9 LINKIN PARK 5420.2 

10 KELLY CLARKSON /CLAY AIKEN $367.5 

11 SARAH BRIGHTMAN 5352.8 

12 HILARY DUFF 5312.2 

13 KID ROCK $3034 
14 CHRIS ROCK 5271 9 

15 JOHN MAYER 5250 .1 

Among this week's new tours: 

COUNTING CROWS 

THE DEAD 

ERIC CLAPTON 

NELLY FURTADO 

ORGY 

The CONCERT PULSE is courtesy of 
Popstar. a puhlrcahon of Promoters' 

Online Listings, 80034.0.7383. 
Calrforno 209 -271 -7900. 

April 16, 2004 R &R 15 

TEL 
TOP TEN SHOWS 

Total Audience 
(105.5 million households) 

1. American Idol (Tuesday) 
2. The Apprentice 
a Survivor: All -Stars 
4. American Idol (Wednesday) 
5. E.R. 

6. CSI 

7. CBS NCAA Basketball 
Championships 
(UConn vs. Georgia Tech) 

8. The Swan: Premiere Special 
9. Friends 

10. Without A Trace 

April 5-11 

Adults 18-49 

1. The Apprentice 
2. American Idol (Tuesday) 
3. E.R. 

4. American Idol (Wednesday) 
5. Survivor: All -Stars 
6. The Swan: Premiere Special 
7. CBS NCAA Basketball 

Championship 
(UConn vs. Georgia Tech) 

(tie) CSI 

9. Will & Grace 
10. Friends 

Source: Nielsen Media Research 

COMING NEXT WEEK 

Tube Tops 

Ashanti. Eve. Debbie Harry, 
Gladys Knight, Patti LaBelle, Cyndi 

Lauper, Jessica Simpson and Joss 
Stone are slated to perform live from 

Las Vegas' MGM Grand on VH1 Di- 

vas (Sunday, 4/18, 9pm ET /PT). 

Friday, 4/16 

Murphy Lee, Jermaine Dupri 
and Nelly. The Ellen DeGeneres 

Show (check local listings for time 

and channel). 

Jet. Jimmy Kimmel Live (ABC, 

check local listings for time). 

Toby Lightman. Late Late 
Show With Craig Kilborn (CBS, 

chec< local listings for time). 

Twista and No Use For A 

Name, Last Call With Carson Daly 

(NBC, check local listings for time). 

Saturday, 4/17 

Trace Adkins and Terri Clark 

perform on USA's Nashville Star 
(10pm ET /PT). 

Keiis. Saturday Night Live (NBC, 

11:30pm ET/PT). 

Monday, 4/19 

The Darkness. The Tonight 

Show With Jay Leno (NBC, check 

local listings for time). 

Melissa Etheridge, The Daily 

Show With Jon Stewart (Comedy 
Central. 11pm ET/PT). 

Tuesday, 4/20 

Polyphonic Spree. Jay Leno. 

Barry Manilow. Ellen DeGen- 

eres. 

Wednesday, 4121 

David Bowie. Jay Leno. 

Thursday, 4/22 

Mario Winans. Jay Leno. 

- Julie Gidlow 

Title Distributor 

FILMS 
BOX OFFICE TOTALS 

April 9 -11 

1 The Passion Of The Christ (Newmarket) 

2 Hellboy (Sony) 

3 Johnson Family Vacation (Fox Searchlight) 

4 The Alamo (BuenaVista) 

5 Walking Tall (MGM/UA) 

6 Home On The Range (Buena Vista) 

7 Scooby Doo 2: Monsters Unleashed (W B) 

8 The Whole Ten Yards (W B) 

9 Ella Enchanted (Miramax) 

10 The Girl Next Door (Fox) 

5 Weekend 5 To Date 

$15.21 $353.00 

$10.82 $40.82 

$9.37 $11.81 

$9.12 $9.12 

$8.44 $28.95 

$8.10 $27.41 

$8.01 $62.87 

$6.68 $6.68 

$6.16 $6.16 

$6.00 S6.00 

-First week in release All figures ró millions. Source : ACNielsen EDI 

COMING ATTRACTIONS: This 

week's openers include The Pun- 

isher, starring Thomas Jane. The 

film's Wind -up soundtrack sports 
Drowning Pool's "Step Up," See - 
ther's "Broken" (featuring Evane- 

scence's Amy Lee) and "Sold Me;' 

Edgewater's "Eyes Wired Shut" and 

cuts by Puddle Of Mudd, Nickel - 
back, Queens Of The Stone Age, 

Smile Empty Soul, Trapt, Che- 
velle, Damageplan, Finger Eleven, 

Atomship and more. 

Also opening this week is Kill Bill. 

Vol. 2. starring Uma Thurman. The 

film's Maverick soundtrack contains 

music by Ennio Morricane, Johnny 
Cash, Charlie Feathers, Malcolm 
McLaren, Shivaree and more. 

Currently in theaters is Ella En- 

chanted, starring Anne Hathaway. 

She teams with Jesse McCartney 
to cover Elton John & Kiki Dee's 

"Don't Go Breaking My Heart" on 

the film's Hollywood soundtrack, 
on which she also offers her rendi- 

tions of Leo Sayer's You Make Me 

Feel Like Dancing" and Queen's 
"Somebody to Love." Other covers 

include Kelly Clarkson's take on 

Aretha Franklin's "Respect" Jump 
5's cover of Katrina & The Waves' 

"Walking on Sunshine" and Darren 
Hayes' version of E.L.O.'s "Strange 

Magic." Rounding out the ST are 

songs by Kari Kimmel, Raven, 
The Beu Sisters and Andrea Re- 

manda & Bryan Adams, among 
others. 

-Julie Gidlow 
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Play The Hits! 
What N/T radio can learn from other formats 

t the recent R &R Talk Radio Seminar, held in 
Washington, DC, McVay Media News /Talk Specialist 
Holland Cooke hosted one of TRS 2004's most well -re- 
ceived learning sessions, "What News/Talk Radio Can 
Learn From Other Formats." 

By opening with the statement, 
"At the end of this session I'll give 
you five ways to make 
your stations' Arbitron 
ratings go up - four of 
them free," Cooke pretty 
much guaranteed himself 
and his panelists a full 
room for the duration of 
the 75- minute session. 

On the dais to discuss 
the topic were WPRO/ 
Providence programmer 
David Bernstein, Clear Channel VP/ 
News, Talk & Sports Programming 
Gabe Hobbs, WBT & WLNK /Char- 
lotte Sr. VP /GM Rick Jackson and 
nationally syndicated talk host Doug 
Stephan. 

In another touch that was shame- 
lessly designed to boost attendance, 
Cooke offered a prize, to be given 
away at the end of the panel, for the 
audience member who came up with 
the best evergreen topic that attend- 
ees could tuck away for a slow news 
day. 

As Cooke reminded the room, 
"Every day is not Janet and Justin's 
super blooper, the Passion of the Christ 
movie or gay marriage. You don't al- 
ways have a slam -dunk call-in topic 

every single day." What was last 
year's winning topic? "What would 

you tell yourself if you 
could go back and talk to 
yourself at age 16 ?" 

While it is certainly not 
possible to include all the 
information shared with 
TRS 2004 attendees during 
the session, here are some 
highlights from the part of 
the discussion that fo- 
cused on how to coach 

Talk radio talents to help them _den - 

tify with a concept that is core to the 
success of music radio: playing the 
hits. 

David B ernstem 

Ringing The Arbitron Bell 

Like our music -radio brothers and 
sisters, Talk radio always succeeds 
best when the station's "playlist" is 

trimmed to weed out obscure and 
mundane topics that drive listeners 
away. 

Cooke began by reminding the au- 
dience that Talk radio is no different 
from music radio when it comes to 
ringing the bell with Arbitron. "The 
reality is that Arbitron plays by the 
same rules no matter what your for- 

mat is," he said. 

"A few months ago R &R's Pub- 
lisher's Profile highlighted Billy 
Campbell, who manages Classical 
WCRB /Boston. When Billy marched 
into that station five or six years ago, 
he immediately dropped about one- 
third of the station's playlist, and 
within six months the ratings almost 
doubled. 

"Why? Because the station started 
rotating the hits. When you tune in 

to WCRB today, even if you aren't a 

die -hard classical music fan, you will 
recognize almost every song you 
hear from a wedding, a movie, a 
commercial or a Daffy Duck cartoon. 
It's really a closet CHR that just hap- 
pens to be playing classical music. 
They play the hits, and that is a trait 
that you will find at some of the most 
successful News, Talk and Sports sta- 
tions out there." 

Turning to Hobbs, Cooke asked the 
Clear Channel executive - who also acts as an in- 
house consultant to Pre- 
miere Radio Networks - 
to comment on how the 
early CHR background of 
the format's most success- 
ful host, Rush Limbaugh, 
has impacted the talk 
host's career. 

"Rush understands the 
radio business, how it works, and 
clearly understands what drives lis- 

tenership and TSL," Hobbs replied. 
"He understands well that radio is 

show business. He knows how to 
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"If a talent knows you are on their side and 

that your goals are the same as theirs, 

coaching becomes a much easier task for any 

program director." 

Gabe Hobbs 

play the ratings game while still be- 
ing true to what he believes, who he 
is and what makes his show success- 
ful on the radio." 

Training Civilians 
Asked if he believes that having 

the skills of a great music - 
radio jock is an advantage 
for Talk radio personali- 
ties, Hobbs said, "Abso- 
lutely. It is so much easier, 
as a programmer, to work 
with transitioning former 
music -radio jocks than it is 

with a civilian. 
"When you sit down 

with a former music jock 
and tell him how many 
times an hour you have to say the call 
letters, how they have to be said ex- 
actly the same way each time you say 
them, how you have to employ quar- 

ter -hour maintenance and 
always tease what's corn- 
ing up in the next 30 min- 
utes and have continuous 
forward momentum, etc., 
he already gets it, because 
it is something that he's 
done for his entire on -air 
career. 

"But when you bring in 
someone off the street who 

may seem very talented with a lot to 
say, and you begin having the same 
sort of discussion about how to regis- 

ter with Arbitron, he gets bored quick- 
ly hearing about all that, because he 

believes that what he has to say is the 
most important thing and that all this 
audience -maintenance stuff isn't 
really all that important. 

"It's often difficult to teach some- 
one who comes from outside the ra- 
dio industry - someone who wasn't 

raised in it - how impor- 
tant all of that really is. 

Music -radio personalities 
understand; they have a 

great sense of timing and 
already understand the 
techniques of show busi- 
ness in radio, as opposed 
to just having some obses- 
sion with a political cause. 

"It's very difficult to 
teach a civilian how to do 

great radio. That's not to say that it 

hasn't been done or that it can't be 
done, but it's difficult." 

Gabe 

Holland Cooke 

Hobbs 

Snore Topics 

Polling the other panel members, 
Cooke asked for comments on the 
importance of playing the hits at Talk 

radio. "How do you know when a 

topic has been overdone and under- 
done?" he asked. 

Bernstein said, "There's no way to 
as ass if a topic has been overdone or 
underdone; it all depends on what's 
happening on a given day. You need 
to judge and embrace the emotion of 

a story - whether it's local or nation- 
al - and if the audience's emotion 

Continued on Page 18 
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Play The Hits! 
Continued from Page 16 

for the story is still there, you won't 
overdo it. 

"Talents and producers need to be 

sensitive to that emotion from listen- 

ers and know when there's more to 

say, or when you've said all there is 

to say, on a topic of discussion." 
"I'm sure there are those stories 

that can get beat into the ground, but, 
honestly, I don't hear an awful lot of 
that out there," said Jackson. "I come 
down on the side of not really being 
formulaic on how to rotate 

topics. I think that's just 
idiocy. 

"You have human be- 

ings behind the micro- 
phone who you've hired 
to choose topics based on 

who they are, so I pretty 
much subscribe to the idea 

that you need to let them 

run with their call. That's 
what you hired them for 
in the first place." 

As the only on -air host on the pan- 

el, Stephan allowed that there were 

a number of topics he'd heard 
enough on. "Abortion, the death pen- 

alty, Social Security - those are all 
snore topics to my ear," he said. 

"At the time of day that I'm on the 

air - early mornings - I tend to 
move through topics faster than oth- 
er hosts might. I need to have a doz- 
en or more things on my mind when 
I hit the air at 4:30am. If I can't get 

something going in a minimum 
amount of time, I move on. I don't 
think the audience wants the same 
approach to the issues of the day in 
mornings as they do at other times 
of the day." 

Talk Topic 'Playlist'? 

Following the theory that, like mu- 
sic stations, Talk radio benefits from 
a focus on the most important topics - a.k.a. "the hits" - Cooke asked 

Jackson to expand on the concept. 

jNEWS/TALK/SPORTS 

"When you hire a host, you know 
who and what you are getting in that 
person, or at least you should know 
that, " Jackson said. "Once that host 
hits the air, the success is set or the 

damage is done. 

"I believe that when you hire a 

host, you really have to do your 
homework, find out what that host's 
interests are and know a lot about 
them before you sign them up. After 
that, if you try to push a host too 
much in one topic direction or anoth- 
er and dictate a rotation of what they 

should talk about, that would be a 

big mistake." 
Stephan bemoaned the 

fact that, while you al- 
ways need to be conscious 

about rotating the hot top- 
ics on any given day, too 
often important topics get 
overlooked in the process. 

"It's a shame that some- 

times we become so fo- 
cused on so few things, 
topicwise, and don't get 
into a lot of things that 

also matter," he said. 

"For example, the problems of 
Diebold. They're the company that 
makes all those new electronic vot- 
ing machines that are having prob- 
lems. Nobody is on that, and it's an 

unbelievable problem that affects a 

lot of listeners who vote. Is it more 
interesting than talking about 
Michael Jackson? Maybe not, but 
think about the implications of the 

topic for a wide segment of your au- 

dience." 
Bernstein added that the ability to 

rotate topics, from serious to silly, 
also depends a lot on the credibility 
of the host with the listeners. "A good 

talk show host can move from topic 
to topic - from the seriousness of a 

meltdown of Social Security to the 

new best -selling color for underwear. 
"There are issues, both serious and 

not so serious, that affect everyone, 

and a good talk host is someone who 
can move between them effortlessly 
and credibly." 

Rick J ackson 

Soft Or Serious? 

Asked how hard it can be to prod 
a talk host who tends to lean toward 
more serious issues to cover a softer 
topic that's big in the news, like Jan- 

et Jackson or the Yankees signing A- 
Rod, Bernstein said, "Every host has 

a view of what they think is impor- 
tant. Sometimes they're right, and 
sometimes they're wrong. 

"I don't think it's the role of the 
program director to say to a host, 
'You're right on this one and wrong 
on that one,' although I admit I have 

done that at times. I think it's more 
meaningful to have the conversation 
in an informal way - just a simple, 
'Hey, what are you going to be talk- 
ing about today ?' 

'The answer is always very telling, 
because you can determine how 
much passion the host has for a par- 
ticular subject and also where the dis- 

cussion is going to go. I believe in 
having a sort of role -playing conver- 
sation that sometimes ends with me 

going, 'Wow, that's your show right 
there,' or, 'Gee, I don't really get this.' 

"Call it the 'talk it through' theo- 

ry, if you will, but I think it can real- 

ly help you to focus a talent on top- 
ics without literally telling 
them what they should 
talk about." 

Offering a contrary 
point of view, Jackson 
said, "I don't think most 
talents like the idea of a 

coach. They want a sup- 
port system from someone 

whom they can go in and 
have a dialogue with 
about what they want to talk about 

that day and arrive, by consensus, at 

what needs to be done. 

"I equate finding great talent to 

finding someone who is a fast run- 
ner. No matter how hard you try, you 
can't teach someone to be a fast run- 
ner. You have to find someone who 
has the talent to do what is needed 

to win first. 
"Maybe you can coach and devel- 

op talent in smaller markets, but in 

"I come down on the side of not really being 

formulaic on how to rotate topics. I think 

that's just idiocy." 

Rick Jackson 

the big markets I don't think that's 
really possible. I intrinsically believe 
that you either have talent or you 
don't. I can't develop talent, although 
I can help you to develop the talent 
if you already have it. But I think, at 
best, you can make maybe a 10% dif- 
ference in that talent. 

"What's most important, in my 
opinion, is that your talents trust you 
and know that when you criticize 
them, it's not because you' re the boss, 

it's because you are there to help 
them do a better job." 

The Way You 
Coach Counts 

For his part, Hobbs said he be- 

lieves that you can coach most talents 

effectively if you ap- 
proach the job correctly. 
"You cancoach a lot of tal- 
ents, but the way you 
coach a 23- year -old CHR 
jock vs. a 45- year -old talk 
host has to be very differ- 
ent," he said. 

"That 23-year-old obvi- 
ously doesn't have profes- 
sional maturity yet, and 

he needs to learn from you a lot of 
things that will help him to become 

successful over time. On the other 
hand, the 45- year -old veteran re- 
quires a very different coaching style, 
one that allows you to guide him 
without his feeling like he's being 
coached. 

"Would Joe Torre coach Alex Ro- 

driguez differently than he does a 

rookie just up from the Triple -A team 

in Columbus, OH? Absolutely. You 

Doug S tephan 

need to apply different techniques 
with different talents at different stag- 

es of their development. 
"But all talent, no matter how long 

they have been on the air and no mat- 

ter how good they are, must be con- 

tinually challenged by their program 
director and, more importantly, sup- 
ported by the PD. 

"All too often talents don't feel 

supported by their PD. It's crucial to 

support them and get them the tools 
they need to succeed. Standing be- 

hind your talent is a form of coach- 

ing that will make them much more 
trusting and confident in what you 
have to say to them. If a talent knows 

you are on their side and that your 
goals are the same as theirs, coach- 

ing becomes a much easier task for 
any program director." 

Finally, about those five sugges- 
tions Cooke had for attendees that 
were guaranteed to make your sta- 

tion's Arbitron go up? Those who 
were in the room at TRS 2004 have 
likely already put some or all of 
them to work at their stations. If 
you'd like to know more about what 
they were, contact Cooke directly at 

cookeh@aol.cont. 

TALK BACK TO R &R! 

Do you have questions, 

comments or feedback regarding 

this column or other issues? 

Call me at 858 -486 -7559 

or e-mail: apeterson@ 
radioandrecords.corn 
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CLASSIC ROCK 

Classic Rockers Enter 
Rock And Roll Hall 
Format staples inducted at gala show in New York 

lassie Rock radio mainstays George Harrison, Bob 
Seger, ZZ Top, Jackson Browne and Traffic were wel- 
comed into the Rock and Roll Hall of Fame during a 

March 15 ceremony at New York's Waldorf- Astoria 
hotel, where speeches detailing the inductees' hard - 
rocking journeys to the hall were highlighted by rous- 
ing performances of their music. 

Tribute To Harrison 
Tom Petty and Jeff Lynne inducted 

former Traveling Wilburys bandmate 
George Harrison - already inducted 
as a Beatle - for his solo work, and 
Petty credited Harrison for successful- 
ly emerging from his Liverpool 
chums' shadows. "Standing between 
Lennon and McCartney, both on and 
off the stage, was really tough for an 
aspiring songwriter," he said. 

Harrison's widow, Olivia, and son, 
Dhani, accepted the honor. Dhani con- 
fessed to breaking the trophy Harrison 
received at The Beatles' 1987 induction, 
but said he'd evaded punishment by 
gluing it back together. For her part, 
Olivia thanked former Beatles road 
manager and Harrison's childhood 
friend Neil Aspinall for supporting 
Harrison throughout his life. 

Petty and Lynne performed the 
Harrison -penned Wilburys tune 
"Handle With Care" and the Beatles 
classic "While My Guitar Gently 

Weeps," with Dhani on rhythm 
guitar and backup vocals, 
while fellow 2004 inductee 
Prince delivered a soaring 
song -ending guitar solo. 

Media -Shy Seger 
Saluted 

The historically media -shy 
Bob Seger - inducted in his 
15th year of eligibility - dis- 
cussed with reporters how his 
late entry into parenthood has 
kept him out of the spotlight 
lately. "I was 47 when I had my 
son," said the 58-year-old Seger, 

who also has a young daughter. 

By Joe Howard 

R &R Washington Bureau 

each night keep him on the fence 
about future tours. Meanwhile, he's 
busy writing music for his new al- 
bum, Face the Promise, which is slated 
for a fall release. 

In an emotional induction speech 
for Seger, Kid Rock described his fel- 

low Detroit native as "the most over- 
looked and underrated artist of all 
time" and credited Seger with setting 
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Time Rock & Roll" and his anthem of 
life on the road, "Turn the Page." 

No Pretender 
In his acceptance speech, inductee 

Jackson Browne thanked the program- 
mers and DJs who have supported his 
music. "I want to thank all of the self - 
empowered people who played what 
they wanted to play, and played me," 
he said. "Music is a very empowering 
thing, and I'm glad I've had a 

lifetime to do it." 

Backstage, Browne said that 
while his induction is an hon- 
or, he never aspired to such rec- 

ognition. "I wasn't working to- 

ward this," he said. "I was just 
trying to write a song I like." 

Browne credited The Eagles 
( "We used to sit around and 
learn each other's songs," he 
said) and the vocal stylings of 
David Crosby and Graham 
Nash with influencing his 
music. 

As for his future goals, 

thought their songs were about car- 
toon characters," Matthews said. 
"When I was in my 20s I realized they 
probably saw cartoon characters." 

Traffic drummer Jim Capaldi did 
little to dispel that idea while dis- 
cussing how he met his bandmates. 
"I was blind drunk and fell headlong 
into the gutter," he said. "When I 

looked up, there they were, looking 
at me." 

HIGH SPARK OF LOW- HEELED BOY 
Onetime Traffic member Steve Winwood arrives 

fora photo opportunity alter Traffic's induction 

into the Rock and Roll Hall of Fame. 

Browne confessed that he's interested 
in tackling some tasty waves. "I want 
to surf really well," he said. 

In his speech inducting Browne, 
Bruce Springsteen confessed that 
he was jealous of Browne back in 
their early days, when Browne 
drew the attractive female audi- 
ence members that Springsteen's 
shows lacked. "There was an 
enormous number of good -look- 
ing women who stood there star- 
ing at the stage, entranced," 
Springsteen said. "He was a 

bona fide rock 'n' roll sex star." 
The perennially youthful 

Browne performed his signature 
hits "The Pretender" and "Run- 
ning on Empty." 

Traffic Jam 

AGAINST THE WIND Bob Seger (c, wearing 

glasses) poses for pictures with members of his Silver 

Bullet Band 

"I decided to watch them grow up." 
While Seger expressed gratitude to 

his fans for signing petitions support- 
ing his induction, he was noncommit- 
tal about touring again. He hasn't 
been on the road since 1996 and con- 
fessed that the commitment required 
plus concerns about performing well 

a good example for new artists. "If 
anybody should set the standard for 

how to be in rock 'n' roll with dignity, 
how not to lose your money and blow 
it all and how to make great songs, it's 
Bob Seger," he said. 

Seger treated the crowd to rendi- 
tions of the jukebox favorite "Old 

Dave Matthews inducted the pio- 
neering psychedelic rock outfit Traf- 

fic, and, describing how the band's 
music once delivered him from a 

chemically induced haze, suggested 
that Traffic themselves may have 
found inspiration in similar states of 
mind. "When I was a little kid I 

While guitarist Dave Mason didn't 
join keyboardist Steve Wmwood and 
Capaldi to perform Traffic's "Dear Mr. 

Fantasy," he summed up the rock 'n' 
roll lifestyle, and the evening, thusly: 
"Rock 'n' roll is not an age, it's an atti- 
tude." 

Texas -Style Top Rock 
Still sporting their original lineup 

after over three decades, Texas blues 
rockers ZZ Top were inducted by Roll- 

ing Stones guitarist Keith Richards, 
who delivered a characteristically 
spacey speech. 

ZZ Top members Frank Beard and 
Dusty Hill confessed backstage that 
they'd lost frontman Billy Gibbons in 
the chaos of the show's all-star clos- 
ing number, which featured inductees 
and presenters performing the '50s 
classic "Sweet Little Rock Sr Roller" 
and Traffic's "Feelin' Alright." Earli- 

er, ZZ Top delivered energized ver- 
sions of their classics "La Grange" and 
"Tush." 

Hill also said he still loves playing 
for the fans. "Playing in front of peo- 
ple is the best thing we do," he said. 

Introducing another True Classic. 

ClassicHits is the new 24 Flour Format that targets the money demo every advertiser wants - Adults 25 to 44. 
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Indecency 
Continued from Page 1 

Mr. Stem's show to the air free from 

indecent content. Unfortunately, the 
FCC's latest action, combined with 
deafening silence from the Stem 
show on their future plans to com- 

ply with the law, leaves us no choice 

but to abandon the program for 
good." Clear Channel has 30 days to 
appeal or pay the FCC fine. 

Stem, who was vacationing when 
the fine was handed down, nonethe- 
less responded that day on his 
website, www.lurwardstern.coni. "This 
isnota surprise," Stem wrote, insist- 

ing that the penalty is just the latest 

development in what he sees as a 

governmental campaign to tread on 
his First Amendment rights. 

"This is a followup to the 
McCarthy -type 'witch hunt' of the 
administration and the activities of 
this group of presidential appointees 
in the FCC, led by 'Colin Powell Jr.' 

and his band of players," Stern 
wrote, invoking the name he often 
uses for FCC Chairman Michael 
Powell, the son of the Secretary of 

State. Stem continued, "It is pretty 
shocking that govemmental interfer- 
ence into our rights and free speech 
takes place in the U.S. It's hard to 

reconcile this with the 'land of the 
free' and the 'home of the brave. "' 

Stern Plans To Expose 
`Indecent' Shows 

When Stem returned to the air on 
Monday, he charged that the FCC 
has singled him out unfairly and 
vowed to post content from other 
programs on his website in an effort 
to shine a light on broadcasts that 
might be susceptible to indecency 
fines but have thus far evaded FCC 

scrutiny. 
"There's about 50 shows that I'm 

going to start posting on the 
website," Stem said. "I'm going to 
get transcripts of their old shows, 
and we'll start getting these people 
fined too. We'll take Mancow from 
Chicago, we'll take [Dave, Shelley & 

Chainsaw] from KGB /San Diego. 
We're going to start doing this to ev- 

eryone. They've targeted me, and 
maybe we'll take down a bunch of 
other broadcasters just to get every- 
one upset. There's other broadcast- 
ers doing the same stuff, and [the 
FCC] effectively said they're OK, 
but I'm not." 

While Stem credited Viacom for 
backing him up, he's said he's con- 
vinced his radio days are numbered. 
"[Viacom] have said that they're go- 
ing to fight all of this stuff and do 
whatever they've got to do, but no 
company can stand up to this kind 
of govemment pressure. We will be 
off the air. I'm pretty smart about 
this stuff." 

Stem also alluded to rumors that 
he might take his show to satellite 
radio and warned that if he does, 
broadcasters will be the ones who 
ultimately suffer. "If I go on there, 
I will destroy these radio stations 
that I'm on," he said. "People will 
follow me. Not everyone, but most 
people will." 

Stem also attacked the FCC's 
"community standards" regulations 
and questioned how indecency fines 

could be based on community stan- 
dards in six markets when the com- 

plainant lives in only one. "No one 
else complained in all these other 
markets," Stem said. "Since it's based 
on listener complaints, why, then, do 
they fine you in other markets for the 
broadcast ?" 

Graphic Sex Talk Led To Fine 
Documents released by the FCC 

showed that the proposed $495,000 

fine was based on a complaint from 

a listener of now -former Stern affili- 

ate WBGG. One offending segment 
involved a discussion by Stem of the 
sexual practices of certain cast mem- 
bers. Specifically, Stem, in discussing 
the sex life of Stuttering John 
Melendez and his wife, claimed that 
the couple "have anal every other 
time they do it" and that Melendez's 
wife "loves anal. "' 

Additionally, Stern voiced his 
"personal revulsion at the thought 
of a naked, sweaty, obese man en- 
gaging in cunnilingus," according to 

the FCC. The commission also 
found patently offensive the fact that 
the entire discussion of both oral and 
anal sex was "punctuated by the 
sound of someone passing gas or 
evacuating." 

Another segment involved an "in- 
terview" with the inventor of pur- 
ported personal- hygiene product 
"Sphincterine." Clear Channel told 
the commission that the airing of the 
material on its stations could not be 
"confirmed with certainty," as it does 
not make recordings of the show. 
However, in a declaration, WBGG's 
local producer of theStemshow said 
he recalled the material at issue and 
did not "flush" any of it. 

FCC Penalizes Individual 
Statements 

In proposing the $495,000 fine, the 
FCC departed from its usual practice 
of imposing penalties for entire 
broadcasts and instead cited Clear 
Channel for three separate utterances 
that aired on all six stations, for 18 

separate fines. The FCC imposed the 
statutory maximum fore of $27,500 

for each violation. 

Commenting on the agency's de- 
cision to pursue that strategy, FCC 
Commissioner Michael Copps said, 
"Today's decision is a step forward 
toward imposing meaningful fines. I 

have long advocated that the com- 
mission use all of the tools it has to 
tackle indecency on the public's air- 
waves." 

Commissioner Jonathan Adelstein 
said, "I expect that stepped -up ac- 

tions like those we take today will 
convince broadcasters that they can- 
not ignore their responsibility to 
serve the public interest and to avoid 
the broadcast of indecent material 
over the public airwaves." 

WKLS/Atlanta Terminates 
Regular Guys 

In another indecency related mat- 
ter, WKIS (96 Rock) /Atlanta morn- 
ing hosts The Regular Guys - Eric 

von Haessler and Larry Wachs - 

were tenninated by the Clear Chan- 
nel Rocker on April 9. The duo had 
been off the air since being suspended 
after a March 19 stunt went awry. 

Clear Channel Regional VP /Mar- 
ket Manager Pat McDonnell said, 
"In line with our zero -tolerance 
policy and after conducting a thor- 
ough investigation of a March 19 

broadcast on WKLS -FM, we have 
decided we will no longer broadcast 
The Regular Guys." 

Von Haessler announced soon af- 

ter that he is splitting with his radio 
partner Wachs. In a message that ap- 
pears on his personal website, 
wwiv.madpundit.com, Von Haessler 
said he had already planning been to 

go his own way once his contract 
with Clear Channel was over. 

He wrote, "I have done my last 
radio show as a Regular Guy and will 

be pursuing options in and out of ra- 
dio that are more in line with the 
things that we do here at the site. My 

first thought is that will probably in- 

volve AM Talk radio, but you never 
know where you're going to end up. 
My second thought is that I would 
like to stay in Atlanta, but, again, you 
never know." Von Haessler is a 

former stand -up comic. 
Von Haessler also said he harbors 

no ill will toward Wachs, writing, "I 

respect him, I respect his talent, and 
I'm proud of the show that we did 
together. This decision is about my 
burning desire to run my own busi- 
ness while forging a bit of a different 
career path." 

On March 19 Wachs and Von 
Haessler were reportedly working on 
a stunt during a commercial break in 
which a pom actress was taped simu- 
lating sex acts and using sexually ex- 
plicit language. The duo planned to 

later air the tape backward, thus 
avoiding indecency violations, but 
they accidentally allowed the audio 
of the actress to air live under a com- 
mercial break. 

Mancow Fine Upheld By FCC 

Meanwhile, on April 8 the FCC de- 
nied Emmis' appeal of a $14,000 fine 
imposed against its Alternative 
WKQX /Chicago for two broadcasts 
that aired during the station's Mancow 

Morning Madness program on March 
20 and May 15, 2000. 

Emmis criticized the "exceedingly 
brief" and undetailed descriptions of 
the broadcasts contained in the com- 
plaints and the complainants' failure 
to provide transcripts or recordings of 
the broadcasts, but the FCC ruled that 
the complaints had contained suffi- 
cient information to proceed and 
noted that Emmis never directly 
questioned the accuracy of the allega- 
tions. 

" Emmis never contended, much 
less offered any evidence to establish, 
that the complainant's allegations 
were inaccurate in any way, although 
it had every opportunity to do so," 
the FCC said. Emmis declined to 
comment about the ruling when con- 
tacted by R &R. 

Additional reporting by Adam 
Jacobson. 
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Courtney Loves To Court Controversy 

Surprise! Courtney Love is in the news again - and not 

in her usual positive way. Rich Shertenlieb, who currently 

works for Premiere's Kidd Kraddick in the 

Morning, was at WNNX (99X) /Atlanta 

back in 2002 when Love visited the station 

for most of the day, armed with lyrics and 

some unfinished music. Shertenlieb, who 

is also a musician, helped Love finish the 

song, which he claims ended up as her 

new single, "Hold On to Me" without 

any credit given to him. 

Kraddick confirms the story: "Courtney 

came into Rich's show last fall in Atlanta 

and did an interview. Afterwards, she and Rich holed up in the 

production room for about six hours and worked out the song. 

Rich did all the guitar parts and changed major portions of the 

song, which they later played live on 99X. Courtney even ac- 

knowledged live on the air that Rich wrote the song. Now it's 

the first single on her new album, and there's no mention of 

his name." Shertenlieb declined to comment to ST, due to pos- 

sible legal action. 

In a related story, Kraddick recently 

interviewed Donald Trump about the 

enormous success of The Apprentice. 

During that phone call, sidekick Big Al 

Mack pitched an idea to Trump for a 

chain of ghetto chicken huts called 

"Trump's Chicken." Here's Kraddick 

'Hoye you. man! 

Kraddick wants Trump 
tired again: "Then, when Trump hosted Sat- 

urday Night Live, he did basically the ex- 

act same bit for 'Trump's Buffalo Wings.' We got ripped 

off by The Donald! I'm thinking about hiring Omarosa to rep- 

resent us against Trump!" 

Goober Demands Equal Time 

Freshly back from vacation, Howard Stern is already back 

up to speed this week. During one of his patented tirades 

against Clear Channel, he decided to personalize the battle, 

referring directly to Clear Channel head honcho Lowry Mays 

and "his two nitwit sons," whom he later dubbed Randall and 

"Gomez" Stern vowed to find out as much information about 

them as he could, saying, "I want to know exactly who I'm 

dealing with." He also noted that there was much confusion 

over the terms of his contracts in the six markets where he 

had been dropped by Clear Channel. Stern said that CC 

claims that he was in breach of contract due to the allegedly 

indecent nature of his show content. He claims that he had 

a 30 -day noncompete, which has now expired, leaving him 

free to negotiate with competing stations in those six mar- 

kets. 

Sen. Sam Brownbacks Head Explodes 

Here's a bit of news that should bring no joy to either the 

Kansas Senator or his buddy on the indecency police, Florida 

attorney Jack Thompson: Howard Stern has picked up a new 

affiliate! Nassau Broadcastirg celebrates its purchase of I I 

radio stations in Maine by adding Stern on not one, but two 

frequencies: Classic Rock simulcast "106.7 & 104.7 The 

Bone," better known as V/MTW /Portland, ME and - 
stand by for the irony WQEZ/Kennebunkport, ME, 

making it incredibly easy for George W. to listen to Stern 

when he goes to visit Daddy over summer vacation. 

Vuolo's Wildest Air -Chex Accidents 

Radio's Best Friend, Art Vuolo, traveled to Orlando this 

week to videotape WMGF Magic 107.7) /Orlando morning 

team Dave Collins and Leslye Gale. This past Monday morn- 

ing at 5:45, while rain poured 

down, Vuolo was on his way to 

the Clear Channel complex in 

suburban Maitland, FL when his 

rental car was broadsided by an- 

other car. Vuolo was shaken up 

close.... and suffered minor head, neck and 

rib injuries. Adding insult to injury, 

the force of the impact sheared off the top of Vuolo's be- 

loved camera tripod. Always the trouper, Vuolo made it to 

the studios an hour later and videotaped Collins & Gale, as 

well as Monsters of the Morning on WTKS -FM and Mike 

Harvey on sister WEBG - "where I made the Metro Traf- 

fic accident report!" says Vuolo. 

Not really Art's car. but 

RrmeGine 
i 

Don lenner appointed Sony Music Entertainment Pres- 
ident. 

Clear Channel announces that it will sever ties with inde- 
pendent promoters. 
Infinity debuts the new WNEW (102.7 Blink) /New York. r 
Craig Lambert named Sr. VP /Promotion 
at MCA Records. 
Industry veteran Tom Shovan dies at age 

59. 

Carson James named VP /Promotion & 

Media Strategy for Curb Records. 
Unice Rice named VP /R &B Promotion Craiglambert 
for Capitol Records. 

YEARS AGO 

Corinne Baldassano joins SW Radio Networks as VP/ 
Programming. 
Tip Landy appointed PD of WFLC /Miami. 
Dave Loncao heads new rock department at RCA 
Records. 

,5 
YEARS AGO 

Dennis Patrick exits as FCC Chairman. 
Paul Smith promoted to President of 

CBS Records Distribution. 
Doug McGuire upped to VP /Program- 
ming for EZ Communications. 
Bob Neil named VP /GM of WSB -AM & 

FM /Atlanta. 

YEARS AGO 

Guy Zapoleon named PD of WBZZ 
(B94) /Pittsburgh. 
Joe Patrick named PD of KCBQ /San Di- 

ego. 
Roy Shapiro named Sr. VP for Group 
W Radio. 

YEARS AGO 

Bob Neil 

Guy Zapoleon 

Jack Thayer resigns at NBC Radio Group. 
Radio veteran Tom "Tree" Kelly dies of gunshot wounds. 
Combined Communications purchases KSD & KCFM/ 
St. Louis. 

J 

LOOKING FOR A MENTOR? 
Interested in Furthering Your Career? 

Once again, the MIW's are taking applications for their renowned Mentoring Program. 

Interested? Go to www.radiomiw.comto learn more, print an application and move your career forward. 

Deadline for receipt of completed questionnaires 
is May 1, 2004. For more information on the 

questionnaire process, contact 
Mary Ware at jwarem2000 @aol.com or 

Lynn Anderson at lande @rab.com 

www.americanradiohistory.com

www.americanradiohistory.com


The Programming Dept. 

Billy Santiago, OM of Clear Channel's KBFM /McAllen, 

adds PD duties at clusterbuddy KHKZ (Hot Kiss 106.3), 

which recently flipped from Tejano to Hot AC. 

Former WFNX/Boston Asst. PD /MD and WWRX/Provi- 

dence PD Kevin Mays is named Asst. PD /MD at WBTZ (The 

Buzz) /Burlington, VT. 

WMIB (103.5 The Beat) /Miami Programming Asst. 

Darnella Dunham is upped to MD. 

Nicole Sandler exits as Director /Programming for 
Northeast Broadcasting, where she oversaw Triple A outlets 

WXRV /Boston and WNCS /Burlington, VT. Sandler can be 

reached at 603 -893 -6059 or nicolesandler @yahoo.com. 

Quick Hits 

After almost a year of doing the interim morning thing 

at WQHT (Hot 97) /New York, Sway has given up the gig 

due to a schedule change with his other employer, MN DJ 

Envy and Miss Info are holding down mornings for now. 

Chris Booker, East Coast correspondent for Entertain- 

ment Tonight, joins the weekend 

lineup at WHTZ (ZI00) /New 
York. 

WBBM -FM (B96) /Chicago 

debuts new night team Stylz & 
Roman. They replace Tim 
"Spinnin "' Schommer and 

Candi Gomez, who are reas- 

signed - Schommer moves to 

swing, while Gomez segues to overnights, replacing "Big 

Steve" Honacki, who is on his way to WZEE (Z104) /Madi- 

son as MD /midday dude. 

KALC /Denver's Chuck Nasty, a.k.a. The NastyMan, 

moves from afternoons to nights, launching Mr. Mantastic's 

Big Show. Current night guy George McFly joins The Greg & 

Shea Morning Show. while market legend Bo Reynolds, who 

spent many years in afternoons with Greg Thunder and, later, 

mornings as half of The Greg & Bo Show, returns after a short 

stint at KZLA/Los Angeles. He will team up with morning 

sidekick Slacker to form the cleverly named Slacker & Bo 

Afternoon Show. 

WXLK (K92) /Roanoke, VA night jock Justin Wright 
segues to nights at WNVZ (Z 104) /Norfolk and becomes Im- 

'I got Stylz. he be Roman. 
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aging Director for Entercom's Norfolk cluster. 

Clear Channel Rocker WHJY /Providence fills its long -va- 

cant midday opening with Jenn Dower, who segues from 

nights at Saga Classic Rock WAQY /Springfield, MA. Lauren 

Collins, most recently doing part-time at WRKO /Boston, 

joins WHJY's Paul & Al morning show. 

WNDV (U93) /South Bend, IN Asst. PD /MD /afternoon 

guy AJ Carson takes similar duties at KUDD /Salt Lake City. 

Just one catch: Carson is packing his wife, U93 morning co- 

host Meredith Malloy, in his luggage. 

Infinity Hot AC KMXB (Mix 94. I) /Las Vegas now has two 

prime openings: Following the recent departure of afternoon 

driver Tom Mitchell to afternoons at sister WBMX/Boston 

comes word that midday personality Leah Granberg has 

also exited. PD Charese Frugé will fill middays for now. 

Afternoons are open at Infinity CHR/Rhythmic WMBX/ 

West Palm Beach as Chuck Dogg leaves. 

Entercom Hot AC WTSS (Star 102.5) /Buffalo part-timer 

Dave Edwards is upped to nights, replacing JJ, who departs. 

What's InA Name? 

Bonneville Hot AC WWVZ & WWZZ/Washington 
resurrects its former slogan, "Z104 - More of Today's Best 

Music." And there was much rejoicing. 

KWRP (Wild 96) /Riverside changes calls to KWIE (Wild 
96), mostly because we couldn't drink enough to make 

KWRP spell "Wild." P.S.: The "IE" stands for "Inland Empire," 

the nickname of the vast desert area where Riverside hap- 

pens to be situated. 

Talk Topics 

George Nicholaw, who was VP /GM of Infinity's KNX/ 
Los Angeles for 36 years until he was fired last October, has 

filed an age- discrimination suit against his former employer. The 

Los Angeles Times reports that Nicholaw is seeking "unspeci- 

fied punitive damages, back pay and other expenses, although 

he is not asking to be reinstated." 

Recently launched liberal Talk radio network Air America 

lands two Bay Area affiliates: Inner City's KVTO -AM /Berke- 
ley, CA and KVVN -AM /Santa Clara, CA. Coincidentally - 
or not - Inner City also owns Air America's New York flag- 

ship, WLIB -AM. 

FM Talker KFTK/St. Louis adds market vet Asher 
"Smash" Benrubi in mornings, where he will team with Jamie 
Allman beginning April 19. 

ST Painful Pic O' The Week 
Members of The Mad Max Morning Show, heard on 

NextMedia Active Rockers WXQR/Greenville, NC and 

WKZQ/Myrtle Beach, SC, were surprised when an oth- 

erwise sane listener volunteered to have the show's name 

tattooed on her ass! "When presented with such an op- 

portunity, who are we to say 'No thanks' ?" asks PD Brian 

Rickman. The "lucky" listener had to drive four hours 

to get to the tattoo place, as tattooing is illegal in South 

Carolina. After the winner stopped crying, she was 

awarded tickets and backstage passes to see Slipknot at 

the House of Blues in Myrtle Beach. The painful results 

are shown below. 

Condolences 

Rebecca Glahn, a.k.a. Rebecca Fox and Madison, mid- 

day personality at Flinn CHR/Pop WHBQ 

(Q I 07.5)/Memphis, was found strangled to 

death in her apartment on April 12, the vic- 

tim of an apparent burglary gone horribly 

wrong. She was 24. WREG -TV/Memphis 

reports that three suspects are in custody 

y7JF - stolen goods belonging to Glahn were re- 

Rebecca portedly found in their possession. Murder 
"Madison" Fox charges were expected to be filed this 

week. "Rebecca was a very talented young 

radio personality," Flinn Broadcasting general counsel Shea 

Flinn told ST. "We miss her greatly, and we're thinking about 

her family at this time." 

Legendary New York radio personality Gene Klavan, 

who spent 25 years doing mornings on WNEW -AM /New 
I York, died April 8 at age 79. Klavan started on WNEW in 

1952 with co -host Dee Finch. When Finch retired in 1968, 

Klavan remained as solo host until 1977, when he moved 

over to WOR, where he remained until 1980. 

"ONE NATION, 
ONE MOMENT" 

Be "A Station that Remembers" all those who have died 
in service to our country from the Revolutionary War to the 
present. Join in the National Moment of Remembrance for 
Memorial Day. Partner with the White House Commission 
on Remembrance, established by Congress, and Radio and 
Records, in this act of national pride and unity. 

Learn about the Moment's anthem, 
"On This Day' written by noted composer Charles Strouse. 

For further information on ways to become involved, 
visit www.remember.gov. 
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Staying The Course With Maroon 5 
Octone and J Records go the distance and earn platinum for 
this baby band 

hey've got a platinum debut, one of the most - 
played songs in America and a top video on MTV. You 
could easily say it's been a hell of a year for Los Ange- 
les -based pop -rock outfit Maroon 5. Actually, Maroon 
5's stellar rise has happened over almost two years. 
Songs About Jane, the group's Octone /J Records debut 
that just went platinum in February, was released way 
back in June 2002. 

Call it a testament to artist devel- 
opment or the perfect tag team be- 
tween an indie label and a major. Ei- 

ther way, it worked. Octone, a New 
York -based independent label distrib- 
uted by BMG and founded by J 

Records VP /A &R Marketing James 
Diener, worked the record to select 
markets and stations in the early stag- 
es, bringing the band to a place where 
J /RCA Label Group Exec. VP/Promo- 
tion Richard Palmese and staff could 
take the band to the pro- 
verbial next level. 

As the industry contin- 
ues to consolidate, could 
this model be the preferred 
method of developing 
new acts? I talked with 
Ben Berkman, a partner in 
Octone and its head of pro- 
motion, about Maroon 5's 
long journey to the top of 
the charts and platinum Ben Be 
success. 

Remaking The Band 
Vocalist -guitarist Adam Levine, 

keyboardist Jesse Carmichael, bassist 
Mickey Madden and drummer Ryan 
Dusick were originally known as alt 
rockers Kara's Flowers, who were 
granted their release from Reprise 
Records after a disappointing run 
with their 1997 debut, The Fourth 
World. Levine and Carmichael head- 
ed to the State University of New 
York, where they discovered new 
sounds like Missy Elliott, Jay -Z and 
Aaliyah and gospel music. 

Upon returning to Los Angeles, the 
duo reunited with Madden and Du- 
sick, bringing a new R &B and groove 
vibe to the group. Guitarist James Val- 

entine also joined up. Berkman soon 
discovered - or, rather, rediscovered 

- the group. "I worked at Warner 
Bros. when the band was Kara's Flow- 
ers, but I wasn't a fan," he says. 

"Rene Mata, who plays with Reach 
454, was interested in doing A&R for 

us when we started Octone. He played 
us a lot of demos, and we heard one 
genius song called 'Sunday Morning.' 
It was absolutely the kind of artist we 
wanted to launch the company with." 

Berkman was shocked to learn that 
this song was by Kara's Flowers. He 
brought the band out to L.A. and was 

blown away by their live 
show. "We had a meeting 
the next day and made a 

deal," he says. 
"I was absolutely stunned 

to find out that the band 
had already showcased 
and auditioned for every 
label in the business, and 
everyone had passed. Now 
they're a platinum act, 400 

spins away from having 
the No. l song in the nation." 

The Plan 
While Maroon 5 are currently top 

five at Pop, they took the long road to 
CHR success. After delivering the 
record to Octone in February 2002, the 
group went on tour supporting 
Michelle Branch and Nikka Costa and 
then did regional touring around the 
Southwest. Upon the album's release 
in June, Berkman teamed up with J's 
then -Sr. VP /Rock Promotion, Chris 
Woltman, to visit a select group of Al- 

ternative stations. 
"We looked at playlists and picked 

what we thought would be our wish 
list of stations," Berkman says, citing 
XTRA -FM /San Diego, KDGE /Dallas, 
WNNX /Atlanta and more. 

"We visited these stations person- 

rkman 

"I was absolutely stunned to find out that the 

band had already showcased and auditioned 

for every label in the business, and everyone 

had passed. Now they're a platinum act." 

ally and presented an overview that 
wasn't just about Maroon 5. A key 
component was explaining Octone 
Records. We're a completely indepen- 
dent label with major relationships. 
Those relationships are our distribu- 
tor, BMG, and our joint- venture part- 
ner, the RCA Music Group. 

"Octone was born out of many con- 
versations that James Diener and I had 
at Columbia Records over our years 
there, where we recognized that a lot 
of great rock bands were slipping 
through the cracks. 

"With a plan like 

this, artists get a 

chance to be as 

successful as they 

can be." 

"The ones that were breaking -be 
it Train on Aware, System Of A Down 
on America, Blink -182 on Cargo, Limp 
Bizkit coming from Flip, Korn coming 
from Immortal - were being started 
and set up by some small entity that 
had relationships with a major label. 

"It really requires a year of focus to 
get a project up and off the ground. At 
a major label, six weeks, and you're 
history." 

atone, its marketing strategy and 
Maroon 5 were all explained to radio 
in pitch meetings. "It was really a 
three -pronged meeting," says Berk- 
man. "First, what Octone is and how 
it works. Second, Maroon 5 and their 
relevance to the audience. Third, our 
plan, which was really tailor -made for 
specific radio stations. 

"We were very honest about it: 

'You're not going to see this record on 
the chart for months, but you will get 
all the support and attention from this 
record label as if it were a national pri- 
ority.' They were a national priority, but 
we had to start market -by -market." 

Building The Buzz 
From there, adds trickled in on the 

lead single, "Harder to Breathe," as 
the band toured through the summer 
and fall, and J Records locals started 
discovering the band on their own. 

"It happened just as we planned: 
from the assistants up instead of from 
the top down," Berkman says of the 
internal buzz. As J locals started par- 
ticipating in the project on what Berk- 

man describes as an extracurricular 
kind of level, he and Woltman noticed 
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Book Your Flight, 
Book Your Room 
Not surprisingly, we have discovered that people do, in fact, 
want to get together and net- 
work in this time of industry 
turmoil. Registrations and 
room bookings for R &R Con- 
vention 2004 are running 
ahead of last year, so don't 
wait till the last minute. 

Also, make sure you check out 
the information for our special "On 

the Beach" rate on the convention 
registration website. Get there by going to www.radioandrecords.com. 

that the track had about 300 spins with 
no burn. They made the decision to 
impact a baby -band record in the 
fourth quarter. 

"In some ways we did the impos- 
sible," Berkman says. "We took a baby 
act; kept it alive and on the air through 
the summer and the very crowded, 
star -studded holiday season; and got 
enough stations right before the year 
ended to survive through the holidays 
and comeback with a bullet in the first 
of the year." 

Shortly thereafter, Maroon 5 were up- 
streamed to J Records, whose staff went 
on the project with guns blazing. And 
while a mid -charting record at Alterna- 

tive would be a dark 
cloud to most pro- 
motion executives, 
Octone and J found 
a silver lining. 

"Before J Records 
got involved, Chris 
and I recognized 
from the research 
that we'd gathered 
over the course of 
the record's life at 
Alternative that it was coming back in 

callout research," Berkman says. 

"It wasn't positive with the male 
Pls, but for the female Pls, it was an 
A+ record. It was scoring 90 and high- 
er for stations like XTRA, KDGE and 
KZON /Phoenix. That tipped us off to 

the fact that this could be a Hot AC 
record. We knew that itskewed toward 
the Hot AC- leaning part of the Alt pan- 
el anyway, so we thought, 'Let's start 
doing Hot AC promotion.' 

"We setup a promo tour to select Hot 
AC stations, and a bunch of the stations 

started coming on. The record started 
crossing on its own from Alternative to 
Hot AC. VP /Adult Formats Adrian 
Moreira really did a bang -up job. Once 
the record was formally uplifted, he and 
his field staff crossed it over and did an 
amazing job." 

Patience, Persistence & 
Passion 

From Hot AC, the group crossed 
over to Pop, where Maroon 5 are cur- 
rently racking up spins on their sec- 

ond single, "This Love." "The Maroon 
5 plan is great, because it paid Top 40 

the respect that it deserves, in the 
sense that the band was a pop band, 
but we didn't go straight to Pop ra- 
dio," Berkman says. 

"It's kind of silly that that's what 
happened in the late '90s, that bands 

being packaged by record com- 
panies and being driven straight at 
Pop, when Top 40 is supposed to rep- 
resent the best or most popular 40 

songs in the country, regardless of 
genre." " 

As for Maroon 5's rise to stardom, 
Berkman credits the passion, patience 
and persistence of both band and la- 

bel. "You have to be patient, and you 
have to be very persistent with all the 
gatekeepers: promoters at clubs, PDs, 
music critics and writers and TV 
bookers," he says. "All the gatekeep- 
ers will keep those glass doors shut. 

"The promotion department at J 

Records has done the most unbeliev- 
able job. Exactly 
what we told them 
was going to hap- 
pen, did happen. It 
was a relay race. We 

were going to run 
the baton for the 
first leg and hand it 
off, and they took it 
and delivered this 
record in such a big 
way. 

"It's sort of a handoff, but we don't 
just give them the baton and leave. The 
whole plan for the Octone /RCA Mu- 
sic Group relationship was for the 
projects to maintain a lot of the flavor 
of Octone even though they were 
signed to a joint venture." 

More Teamwork 
With the current wave of consoli- 

dation hitting major labels, Berkman 
hopes that the Octone model will in- 

spire other executives to find the fund- 
ing to start similarly small labels that 
team with majors. He believes the 
plan can help both baby acts and dis- 
placed label executives. 

"There are great people out of 
work," he says. "It used to be that 
you'd just move to another label. I 

don't think that's the case anymore. 
Rather than the industry losing the 
talent and creativity that these people 
have, hopefully they can come togeth- 
er and start putting together small la- 

bels like this one. 
"I think it's the way to go for brand- 

new baby acts. I don't know how else 
fhey'll get the time, the money and the 
focus from a major label, especially in 

a declining music market, where 
blockbuster hits are going to be more 
important than ever. With a plan like 

this, artists get a chance to be as suc- 
cessful as they can be." 

roon 5 Mar 
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THE INDUSTRY'S NO, I RETAIL CHART April 16, 2004 

LW TW ARTIST ALBUM LABEL POWERINDEX CHANGE 

1 1 USHER Confessions Laface /Zomba 452,376 -4% 

3 2 VARIOUS Now 15 Capitol 274,266 +30% 

2 3 JANET JACKSON Damita Jo Virgin 138,646 -64% 

12 4 JESSICA SIMPSON In This Skin Columbia 109,287 +52% 

10 5 EVANESCENCE Fallen Wind -up 105,653 +29% 

8 6 NORAH JONES Feels Like Home Blue Note /EMC 105,419 +7% 

14 7 KENNY CHESNEY When The Sun Goes Down BNA 99,418 +50% 

4 8 LIL' FLIP U Gotta Feel Me Columbia 91,591 -54% 

9 9 GUNS N'ROSES Greatest Hits Geffen 91,052 +1% 

6 10 J -KWON Hood Hop So So Def /Zomba 88,650 -29% 

11 11 KANYE WEST College Dropout Roc- A- fe / /a / /DMG 85,363 +5% 

5 12 AEROSMITH Honkin' On Bobo Columbia 77,493 -48% 

17 13 HOOBASTANK The Reason Island /IDJMG 76,363 +44% 

22 14 JOSH GROBAN Closer 143 /Reprise 76,046 +71% 

15 15 MAROON 5 Songs About Jane Octone /J /RMG 75,834 +35% 

16 16 OUTKAST SpeakerboxxxfThe Love Below Laface /Zomba 74,506 +38% 

17 TAMIA More Atlantic 73,083 - 
7 18 ERIC CLAPTON Me And Mr. Johnson Reprise 67,369 -37% 

20 19 SHERYL CROW Very Best Of A &M /lnterscope 66,639 +41% 

28 20 ALICIA KEYS The Diary Of Alicia Keys J /RMG 65,306 +77% 

37 21 HILARY DUFF Metamorphosis Buena Vista /Hollywood 65,127 +105 

26 22 BRITNEY SPEARS In The Zone Jive /Zomba 57,486 +50% 

23 MODEST MOUSE Good News For People Who Love... Epic 53,449 - 
24 24 JAY -Z The Black Album Roc -A- fella /IDJMG 48,738 +14% 

21 25 N.E.R.D. Fly Or Die Virgin 46,876 +4% 

29 26 JET Get Born Elektra /EEG 46,143 +27% 

43 27 YELLOWCARD Ocean Avenue Capitol 45,371 +59% 

23 28 TWISTA Kamikaze Atlantic 44,875 +2% 

31 29 BLACK EYED PEAS Elephunk A &M//nterscope 44,455 +27% 

13 30 CARL THOMAS Let's Talk About It Bad Boy /Universal 43,943 -35% 

39 31 BLINK -182 Blink 182 Geffen 43,886 +44% 

50 32 LUDACRIS Chicken & Beer Del Jam South /IDJMG 43,876 +72% 

47 33 LOSTPROPHETS Start Something Columbia 43,755 +59% 

32 34 BEYONCE Dangerously In Love Columbia 43,630 +25% 

30 35 NICKELBACK Long Road Roadrunner /IDJMG 43,021 +22% 

48 36 LINKIN PARK Meteora Warner Bros. 41,146 +51% 

- 37 BARRY MANILOW 2nights Live BMG 40,928 - 
25 38 VARIOUS Bad Boy's 10th Anniversary... Bad Boy /Universal 40,233 -2% 

39 WILLIAM HUNG Inspiration Koch 39,581 - 
40 SOUNDTRACK Passion Of The Christ Integrity /Columbia 39,434 - 

44 41 TOBY KEITH Shock'n Y'all Dream Works 39,120 +37% 

27 42 GODSMACK Other Side Republic /Universal 38,941 +5% 

40 43 ALAN JACKSON Greatest Hits Vol.2 Arista 38,586 +28% 

38 44 KEITH URBAN Golden Road Capitol 38,439 +22% 

36 45 CHINGY Jackpot DTP /Capitol 36,719 +15% 

46 NO DOUBT The Singles 1992.2003 lnterscope 36,235 - 
- 47 DILATED PEOPLES Neighborhood Watch Capitol 35,153 - 
42 48 SOUNDTRACK The Punisher Wind -up 33,505 +12% 

41 49 DARKNESS Permission To Land Atlantic 32,928 +10% 

33 50 G -UNIT Beg For Mercy G Unit /lnterscope 31,832 -8% 

© HITS Magazine Inc. 
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House Of Usher! 
Record retail 

experiences a ma- 

jor Easter- weekend 

insurrection, show- 

ing buyers have 
some passion after 

all. While LaFace/ 

Zomba soul star 
Usher once more 
tops the charts, 
sales are busting 
out all over. 

Usher 

The rest of the top 10 includes Capitol's Now 

15 (No. 2), Vir- 
gin's Janet Jack- 
son (No. 3), Co- 

lumbia's Jessica 
Simpson (No. 4, 

up a whopping 
52 %), Wind -up's 
Evanescence (No. 

5), Blue Note/ 
EMC's Norah 
Jones (No. 6), 

BNA's Kenny 
Chesney (No. 7, 

up 50 %), Columbia's Lil Flip (No. 8), Geffen's 
Guns N' Roses (No. 9) and So So Def /Zom- 
ba's J -Kwon (No. 10). 

Hilary Duff 

Among the chart newcomers are Atlantic's 
Tamia (No. 17), Epic PoMo faxes Modest 
Mouse (No. 23), BMG Heritage's Barry Ma- 

nilow live set (No. 37), Koch's American Idol los- 

er- turned -winner William Hung (No. 39) and 

Capitol's Dilated Peoples (No. 47). Integ- 
rity/Columbia's Passion of the Christ soundtrack 
(No. 40) and Interscopé s No Doubt best -of 

(No. 46) both return to the top 50. 

Buena Vista /Hollywood's Hilary Duff al- 

bum leads the one -week gainers, moving No. 

37 -21 on a humongous 105% rise. Other major 

sales boosts (more than 40%) are registered by 

Island /IDJMG's Hoobastank (No. 17 -13, 

+44%),143/Reprise's Josh Groban (No. 22 -14, 

+71%), A &M /Interscopé s Sheryl Crow (No. 

19, +41 %), J /RMG's Alicia Keys (No. 28-20, 

+77 %), Jive/ 
Zomba's Britney 

Spears (No. 26- 

22, +50 %), Capi- 

tol's Yellowcard 

(No. 43 -27, 

+59 %), Geffen's 
Blink -182 (No. 

39 -31, +44 %), 

Def Jam South /IDJMG's Ludacris (No. 50- 

32, +72 %), Columbia's Lostprophets (No. 

47 -33, +59 %) and Warner Bros.' Linkin 
Park (No. 48-36, +51 %). 

That's a lotta eggs, folks. 

The next big release on tap: Bad Boy/ 
Universal's Mario Winans, hitting retail 

April 20. 

Will Hung 
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Slipknot Return 
Maggots around the world are rejoicing. After an almost three - 

year break during which members of Slipknot branched off into oth- 
er projects, the mask -wearing, numbers -for -names rock outfit re- 
unites to once again unleash musical mayhem. Comprising DJ Sid 
Wilson, drummer Joey Jordison, bassist Paul Gray, percussionist 
Chris Fehn, guitarist James Root, sampler Craig Jones, percussion- 
ist Shawn Crahan, guitarist Mick Thom- 
son and lead singer Corey Taylor (re- 
spectively known as 0, 1, 2, 3, 4, 5, 6, 7 

and 8), Slipknot, who affectionately re- 
fer to their hard -core fans as "maggots," 
are returning to radio with "Duality." 
The single is our first look at the band's 
upcoming CD Vol. 3 (The Subliminal Vers- 

es) and is Going for Adds at Active Rock 
and Alternative outlets. The Rick Rubin - 
produced album follows up the band's 
2001 album, Iowa, and is slated to hit stores on May 25. In anticipa- 
tion of the CD's release, Slipknot will be performing "Duality" on 
The Tonight Show With Jay Leno on May 17. "Don't Get Close," a B- 

side from the upcoming album, is featured in the video game MTX: 

Mototrax, along with their breakthrough hit "Wait and Bleed." A 

three- minute Slipknot video is featured in the game, as is a secret 
character and bike that the band designed. The code to unlock the 
secret character will be included on Vol. 3 (The Subliminal Verses). 

Meanwhile, Seether will be visiting Rock, Active Rock and Al- 

ternative radio with "Broken," the latest track from the soundtrack 
to the movie The Punisher. Singer -songwriter -guitarist Shaun Mor- 
gan credits music for saving his life when he once contemplated sui- 
cide, gun in one hand, guitar in the other. "It was suicide or the gui- 
tar," he says. "I picked the guitar and got rid of the urge to take my- 
self out" As for the single, Amy Lee of Evanescence'fame appears 

on this new version of "Broken" - the 
original is contained on the band's CD 
Disclaimer. Seether will be touring with 
Evanescence from May 20 to June 11. 

She began her professional career 
with a stint as a percussionist in Bryan 
Ferry's band in the early '80s, then made 
a name for herself as a solo artist with 
1992's "Damn I Wish I Was Your Lover." 
Now Sophie B. Hawkins returns to ra- 
dio with "Walking on Thin Ice," which 

is Going for Adds at AC. The single is from Hawkins' upcoming 
release Wilderness, which also serves as her first independently re- 

corded and released album. In other Hawkins news, the singer will 
be appearing in two upcoming films: She will play the part of Jessi- 

ca Simpson's character's mother in the Texas Rangers baseball film 
Walk On, and she also has a role in the movie West Memphis 3, star- 
ring Bill Macy and Gina Gershon. Hawkins' current tour will take 
her to markets in the South and on the West Coast through the end 
of April and to the East Coast in May. 

Swedish imports The Cardigans arrive at Triple A next week with 
"For What It's Worth," from their upcoming album Long Gone Be- 

fire Daylight. The band will embark on the Daylight Breaks Tour May 
8, their first U.S. tour in more than five 

years. 
International superstar Anastacia will 

deliver "Left Outside Alone" to Pop and 
Hot AC. It's the lead single from her self - 

titled third album. Glenn Ballard, Dallas 
Austin and Dave Stewart all worked on 
the CD, which was recorded last year 
while Anastacia.was recovering from 
breast cancer. Though recording the al- 
bum proved to be difficult, Anastacia 
found a silver lining in her ordeal. "Art is, in fact, really wonderful 
when suffering is involved," she says. "There is just no getting 
around the fact that some of the greatest writers, poets and musi- 
cians have done their finest work under stress. I guess that at some 
point I might feel different, but right now, for me, I'd prefer not to 

make this a habit." 
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Slipknot 

Sophie B. Hawkins 

Anastacia 
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ANASTACIA Left Outside Alone /Epic) 

CALLING Our Lives (RCA/RMG) 

MERCYME Here With Me (INO /Curb) 

TWISTA Overnight Celebrity (Atlantic) 

CHR/RHYTHMIC 

Week Of 4/19/04 

BABY BASH Se <y Eyes (Da Da Da Da) (Universal) 

DON YUTE (VYING YANG TWINS Row Da Boat 
(Slip -N Slide /Prio, it y /Capitol) 

JUVENILE Slow Motion (Cash Money /Universal) 

METHOD MAN fIBUSTA RHYMES What's Happenin' 
(Del Jam/DJMG' 

TARRALYN RAMSEY Baby U Know 
/Casablanca /Universal) 

URBAN 

DON YUTE flYIIG YANG TWINS Row Da Boat 

(Shp N -Slide /Priority /Capitol) 

METHOD MAN =IBUSTA RHYMES What's Happenin' 
(Del Jam lDJMG,' 

MOBB DEEP Got It Twisted (Jive /Zomba) 

TARRALYN RAMSEY Baby U Know 
(Casablanca /Universal) 

YUNG WUN fIDMX, LIL FLIP & DAVID BANNER 
Tear It Up UMW 

URBAN AC 

AL GREEN Rainin' In My Heart (Blue Note /EMC: 

MARIO WINANS fIENYA & P. BIDDY I Don't Wanna 
Know (Bad Boy /Universal) 

MARY J. BUGE It's A Wrap (Geffen) 

COUNTRY 

CLINT BLACK Tie Boogie Man (Equity) 

MARY CHAPIN : ARPENTER What Would You Say 

To Me (Columbia; 

McHAYES Tulsa Time (Universal South) 

PATTY LOVELESS I Wanna Believe (Epic) 

TERRI CLARK Girls Lie Too (Mercury) 

TRACE ADKINS Rough & Ready (Capitol) 

AC 

SOPHIE B. HAWKINS Walking On Thin Ice (Trumpet Swan) 

WILSON PHILLI'S Go Your Own Way /Columbia) 

HOT AC 

ANASTACIA Left Outside Alone (Epic) 

DIDO Don't Leave Home (Arista /RMG) 

DONAVON FRANKENREITER fIJACK JOHNSON Free 

(Brushfire /Uni versa() 

SMOOTH JAZZ 

AL GREEN Rainid In My Heart (Blue Note /EMC: 

CHRIS BOTTI Back Into My Heart (Columbia) 

GLADYS KNIGHT fIEDESIO ALEJANDRO Feelin' Good 

(Vacilon) (Pyramid) 

JEFF LORBER Uncle Darrow's (Narada) 

ROCK 

BRIDES OF DESTRUCTION I Don't Care (Sanctuary /SRG) 

DARKNESS Growing On Me (Must...Destroy /At/antic/ 

SEETHER fIAMY LEE Broken (Windup) 

ACTIVE ROCK 

AUF DER MAUR Followed The Waves (Capitol) 

BRIDES OF DESTRUCTION I Don't Care (Sanctuary/SRG) 

DARKNESS Growing On Me (Must...Destroy /Atlantic) 

SEETHER fIAMY LEE Broken (Windup) 

SLIPKNOT Duality (Roadrunner /I0JMG) 

ALTERNATIVE 

AUF DER MAUR Followed The Waves (Capitol) 

DARKNESS Growing On Me (Must...Destroy /Atlantic) 

SEETHER fIAMY LEE Broken (Windup) 

SLIPKNOT Duality (Roadrunner /IDJMG) 

STORY OF THE YEAR Anthem Of Our Dying Day 

(Maverick /Reprise) 

TRIPLE A 

AL GREEN Rainin' In My Heart (Blue Note/EMCI 

CARDIGANS For What It's Worth (Koch) 

GOMEZ Silence (Nut /Virgin) 

INGRAM HILL Will I Ever Make It Home (Hollywood) 

JAMIE CULLUM All At Sea (GRP /VMG) 

JERRY GARCIA & DAVID GRISMAN Been All Around This 

World (Acoustic Discs) 

MICHAEL TOLCHER Mission Responsible (Oct one) 

AMY FARRIS Anyways (Yap Roc) 

GURF MORLIX Cut A/ Shoot (Blue Corn) 

LORI McKENNA Bittertown (Signature Sounds) 

R &R's Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds 
is e- mailed each week to participating radio and record executives. For more info, contact Greg Maffei at 
gmaffei @radioandrecords. com. 
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A Voice From The Other Side 
Record vet Tom Kent says it's time to reinvent 

is been said that you're not really part of the music 
industry unless you've been laid off or fired at least three 
times. That doesn't make it hurt any less every time it 
happens, especially given the massive upheavals that 
have been shaking the record business over the past few 
months. 

We were all shocked by the news that 

Elektra Entertainment Group -a main- 

stay that we thought would outlast the 

Earth itself - was basically closing up 

shop in its merge into Atlantic, and the 

additional layoffs at other labels that carte 

on Black Wednesday felt like a one -two 

punch to the stomach. 

Get In Touch 
Here is a list of some of our industry friends who were dis- 
placed due to label consolidation. We've included contact 
information where possible. 

Joel Amsterdam, VP/Press & Artist Development 
Michelle Babbitt, Sr. Dir. /Adult Promotion 
Lucy Barragan, National Dir. /Crossover 
Jeff Bachmeier, Minneapolis LPM 
Monte Bailey, Northeast Urban LPM 

Lucy Barragan, National Mix Show Promotion 
Scott Burton, VP /Promotion 

George Cappellini, VP /Rock Promotion 
Bill Carroll, VP /Alternative Promotion 
Jim Cortez, Boston LPM 
Diana Davis, Urban LPM 
Jenny Dedes, VP /Promotion & Marketing Asst. 
Mike DePippa, National Dir. /Alternative 
Lida Galka, Northern California Regional 

Joe Hecht, VP /Crossover Promotion 
Cord Himmelstein, Sr. Dir. /Crossover Promotion 
Tanya Howell, Assistant Sr. VP 
Earl Jackson, West Coast Urban LPM 
Lisa Jefferson, VP/Publicity 
Keith Jenkins, National College Promotion 
Tom Kent, Cleveland LPM 

Mike Kelly, VP /Urban Promotion 
Corey Llewellyn, Urban LPM 

Rodolfo Lopez -Negrete, VP Assistant 
Michelle Madison, VP /Urban Promotion 

Patti Martin, Houston LPM 
Cindy Mata, Miami LPM 

Larry Max, Sr. Dir.Nideo Promotion 
John McFadden, Atlanta LPM/ 
National Dir. of Field Promotion 
Erik Mendelson, New York LPM 
Lisa Michelson -Sonkin, VP /AAA Promotion 

Pat Milanese, Philadelphia LPM 

Michelle Miller, VP /Promotion Assistant 

Michelle Murray, VP /Marketing 
Richard Nash, Sr. VP /Urban 
Ken Pittman, Los Angeles LPM 

Jessica Pomerantz, 
Asst. to Lisa Michelson -Sonkin 
Josh Pool, Assistant VP 

jmsterdam@attnet 
oshellyl @yahoo.com 
805 -701 -3340 
952- 941 -0291 
917- 593 -6889 or 
monte.bailey@verizon.net 
661- 257 -9050 
sbbears @hotmaiLcord 
or 773-255-8905 
201 -541 -8201 
917 -282 -8578 
978 -363 -5239 

jennyjukebox@aoLcom 
mikedepippa@yahoo.com 
lidagalka@aol.com or 
415-751-3369 
201-541-2431 
nychits@aoLcom 
917-741-8740 
310-200-2658 
lovumummy@aol.com 
914-806-0690 
440-838-5789 or 
tktomkent@aoLcont 

917-337-3614, 
866-599-0186 or 
d@digiwaxx.com 
ronchln@aoLcom 
323-292-5258 or 
maddogmm @aoLcorrt 
281-493-3007 
305-799-9229 or 
cindymata3@hotmail.com 
212-570-5141 

770-552-1809 
732-463-9638 
lisasonkin@yahoo.com 
or 917-359-5697 
pmilanese@aol.com or 
856-753-5544 
vue 1 @aoLcom or 
917-370-7489 
mzmgee @hotmail. corn 
mash@tmail.com 
kenpimman @tmail. com 
or 818-500-0673 

starblind @aoLcom 
323 -229 -2998 or 
joshuapool @ comcast. net 

Continued on Page 32 

Below is a letter from former Elektra 

Midwest veteran Tont Kent, giving his 

take on the state of the music industry. 

Also in this column we've included a fairly 
up -to -date list of names and contact 

information for many of our industry 
friends who were displaced due to consol- 

idation. Please take the time to reach 

out and offer your support to them. If you 

have any names or information to add, 

please contact me or my evil twin, R &R 

Associate Radio Editor Keith Berman, at 

kberman@radioandrecords. corn. 

"Many labels 

are now paying 

for the sins of 

the corporate 

bureaucrats who 

turned the 

canvas of 

artistry into the 

cash registers of 

greed." 

Letter To The Editor 
After 53 years as a record compa- 

ny, Elektra closed its doors. The com- 
pany that Jac Holzman started at 19 

back in 1950 has now become nothing 
more than an imprint and a memory. 

For the past 14 years, I've been the 
Midwest Regional Promotion Manager 
in Cleveland for Elektra. It was an in- 

credible run. I'm most thankful to 
have worked with so many wonder- 
ful and talented individuals who have 
helped shape the music of today and 
yesterday. Many labels are now pay- 
ing for the sins of the corporate bu- 
reaucrats who turned the canvas of 
artistry into the cash registers of greed. 

In a recent R &R AC column, Mike 
McVay spoke about the idea that radio 
needs to reinvent itself. I would add 
one caveat The record industry needs 
the same type of reform. The model is 

broken. After all, why would a con- 
sumer want to purchase something 
when they can get it for free. 

Conversely, all the music radio plat- 

CHR /Pop: Dude, Where's 
My Format? 
Today's challenges for CHR seem daunting, but all is not 
grim. The panelists at the "CHR /Pop: Dude, Where's My 
Ratings" session at R &R Convention 2004 will discuss the 
issues in a positive light. 

Where's the pop music? Should 

it be called CHR/Pop or CHR /Hip- 

Hop? Where's the personality? 
The incredible shrinking talent 
puddle. Where's the line on 

indecency? It's hard to hit a 

moving target. We'll also address 
building compelling content while 

trying to stickle to leaner budgets, 

satellite radio and other distractions. Register at www.radioandrecords. 

com. 

forms are built on one scenario: Play 
the best music, and people will use 
your product. That model is broken 
and needs to be reinvented. Radio 
cannot survive on being a jukebox. 
Listeners now have the Internet, 
iPods, videos, DVDs, CDs, satellite ra- 
dio and so many other options, and 
radio has become just another choice. 

Is it any wonder that listenership is 

at an all -time low? Of course, music 
is important on music stations, but 
there have to be more compelling rea- 
sons for people to use your product. 
The solution to both the radio and 
record industries' survival is quite 
simple: It can't be just about money. 

When you build your house on the 
sand foundation of money, the house 
and its foundation will be washed 
away when the storms come. This 
business needs a higher purpose than 
money. What about delivering some- 
thing of true value to listeners and 
consumers? 

Record labels can't continue in the 
current $18 CD scenario because it 

doesn't work anymore. Radio can't 
survive on 18 minutes of spots an 
hour and the same six songs rotating 
every 90 minutes with card readers 
doing generic breaks three times an 
hour. 

On the record side, people are steal- 
ing what they want because the record 
companies stole from them first. For 
the most part, I believe that's why 
they have no conscience when it 
comes to downloading. The record 
companies put maybe one or two 
good songs on a 12 -song CD and 
charge $18 for it. There are too many 
other places people can spend their 
entertainment time and money. Radio 
and records both need to reinvent 
themselves. 

Eighteen months ago I started a 

syndicated radio show with my part- 
ners, Larry and Susan Thompson. We 

wanted to reinvent the 35-54 -year- 
old adult music format. My percep- 
tion of the format at the time was that 
it was old- sounding, stale and not 
very exciting. 

We introduced a program called 
Hall of Fame Coast to Coast, which I 

host. We have succeeded as a small 
company offering something unique 
and compelling in the current corpo- 
rate landscape. 

The solution for the record indus- 
try is not a simple one, but correcting 
the problem can begin with some sim- 

ple ideas. All labels should universal- 
ly cut the price of CDs to a maximum 
of $10 and charge a buck per down- 
load. Use free downloads for artist de- 
velopment through teaser campaigns 
to pre-sell new artists. 

Embrace the Internet, and make it 
the sticky part of your marketing 
strategy. Create more synergy with 
radio, records and retail. Make the 
local and regional promotion person 
the mayor of his or her market, giv- 
ing them total autonomy in the 
street. 

"All labels should 

universally cut 

the price of CDs to 

a maximum of $10 

and charge a buck 

per download." 

Listen to your local reps. They are 
your eyes and ears to what's going on 
at radio and retail. Make them first 
instead of last in your marketing strat- 
egy. Do what the Japanese did years 
ago to knock off the American auto 
industry: Push responsibility to the 
lowest level. 

Turn the model completely upside 
down. Go the other direction. You will 

see the same type of results. When the 
guy in the street or on the assembly 
line can make decisions about quali- 
ty control right there, you will see 
immediate and discernible positive 
results, both at radio and records. 

Ton: Kent is a radio and records veter- 

an. In addition to spending 14 years at Ele- 

ktra, he has programmed and been on-air 

at WLS /Chicago, WAVA/Washington, 
KLIF /Dallas, WIXY /Cleveland and 

WIBG/Philadelphia. Hall of Fame Coast 
to Coast, his syndicated show, is heard in 

80 markets nationwide. 

The views expressed in a letter to the 

editor are those of the writer only. The writ- 
er is solely responsible for the content. R &R 
reserves the right to edit letters. 

www.americanradiohistory.com
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CHRIPOP TOP .50_ 
29 

POWERED 

MEU1t1BASE 
- April 16, 2004 

ARTIST TITLE LABELISI 

TOTAL 
PLAYS 

.I- 
PLAYS 

TOTAL 
AUDIENCE 

MO) 

WEEKS ON 

CHART 

TOTAL STATIONS' 
ADDS Most Added® 

USHER fILUDACRIS & LIL' JON Yeah (Laface /Zomba) 8879 +122 746795 12 11510 www. rradds. corn 
MAROON 5 This Love (Octone /J /RMG) 8798 +453 740106 12 12410 

ARTIST T .nb'SL l ADDS 

BRITNEY SPEARS Toxic (Jive /Zomba) 8160 -390 678271 15 12310 
LENNY KRAVITZ Where Are We Bonin'? (Virgin) 28 

EVANESCENCE My Immortal (Wind-up) 6843 -667 576776 17 12310 MIS-TEED Scandalous (Reprise) 27 

JESSICA SIMPSON With You (Columbia) 6314 -447 506684 21 11810 USHER Burn I(aface /Zamba) 24 

CHINGY One Call Away (DTP /Capitol) 5772 +16 411042 10 11110 
SEAN PAUL I'm Still In Love With You (VP /At /antic) 22 

ALICIA KEYS If I Ain't Got You (J /RMG) 22 
D12 fIEMINEM My Band (Shady/lnterscope) 5288 +935 430260 5 11511 

SARAH HUDSON Girl On The Verge ISCurve /EMC) 19 

J-KWON Tipsy (So Soaef /Zomba) 5180 +647 391796 8 10813 JAY -Z Dirt Off Your Shoulder (Roc-A-fel /a/ /DJMGI 16 

HOOBASTANK The Reason (island /JDJMG) 4726 +830 318298 7 11812 SUGABABES Hole In The Head (/nterscope) 15 

OUTKAST The Way You Move (Laface /Zomba) 4551 .529 315575 21 11810 M. WINANS fIENYA & P. GIDDY I Don't... (BadBoy /Universali 13 

CHRISTINA MILIAN Dip It Low dslandl/DJMG) 13 
CASSIDY 1IR. KELLY Hotel (J /RMG) 4257 +92 326314 11 10712 

LINKIN PARK Numb (Warner Bros.) 4080 -430 331036 20 11410 

BEYONCE' Naughty Girl (Columbia) 4043 +1187 314392 4 11812 

NICKELBACK Someday (Roadrunner Records /IDJMG) 4031 -216 305501 28 12210 

JESSICA SIMPSON Take My Breath Away (Columbia) 

JET Are You Gonna Be My Girl (Atlantic) 

HILARY DUFF Come Clean (Buena Vista /Hollywood) 

3949 

3681 

3643 

+462 

68 

.828 

383175 

271945 

288160 

6 

10 

13 

11712 

11610 

11510 

Most 
Increased Plays 

AVRIL LAVIGNE Don't Tell Me (Arista /RMG) 3360 +156 226479 6 11912 
TOTAL 

PLAY 

BLACK EYED PEAS Hey Manta (A &M //nterscope) 3193 +234 259115 12 11113 
APT ST INCREASE 

BEYONCE' Naughty Girl (Columbia) +1187 
SHERYL CROW The First Cut Is The Deepest (A &M //nterscope) 3135 -513 222359 18 10410 

USHER Burn (La FacelZombal +1030 

KIMBERLEY LOCKE 8th World Wonder (Curb) 2859 +133 155757 11 10611 012 fIEMINEM My Band (Shady //nterscope/ +935 

SARAH CONNOR Bounce (Epic) 2814 .1019 133891 13 11710 M. WINANS IIENYA & P. GIDDY I Don't... (Bad Boy /Universal) +908 

M. WINANS fIENYA & P. GIDDY I Don't Wanna Know (Bad Boy /Universal) 2679 +908 262734 3 94113 
HOOBASTANK The Reason (lslandl /DJMG) +830 

J-KWON Tipsy (So So Gel /Zomba/ +647 
USHER Burn (Laface /Zomba) 2574 +1030 232496 3 102124 

JESSICA SIMPSON Take My Breath Away (Columbia) +462 

SWITCHFOOT Meant To Live (RedInk /Columbia) 2515 +160 161492 14 10212 MAROON 5 This Love (OctonelJ /RMG) +453 

BLINK-182 I Miss You (Geffen) 2476 +288 182134 6 10816 SEAN PAUL I'm Still In Love With You /VP /At /antic) +352 

3 DOORS DOWN Away From The Sun (Republic /Universal) 2187 163 123152 8 8510 
SUGABABES Hole In The Head ( /nterscope) +347 

THREE DAYS GRACE (I Hate) Everything About You (Jive /Zomba) 1632 +50 62943 8 9812 

TWISTA fIKANYE WEST & JAMIE FOXX Slow Jamz (Atlantic) 1571 492 87221 14 10010 

OUTKAST Roses (Laface /Zomba) 1318 + 185 83185 5 80111 

SEAN PAUL I'm Still In Love With You (VP /Atlantic) 1292 +352 202204 2 71122 

NICK CANNON Gigolo (Jive /Zomba) 1197 -333 74643 15 9210 New &Active 
ROONEY I'm Shakin' (Geffen) 1189 +73 87670 7 6811 

YELLOWCARD Ocean Avenue (Capitol) 1188 +166 56270 3 92110 GAVIN DEGRAW I Dont Want To Be IJ /RMG/ 

FIVE FOR FIGHTING 100 Years (Aware /Columbia) 1142 +6 59136 6 5510 
Total Plays: 531, Total Stations: 53, Adds: 3 

SUGABABES Hole In The Head ( /nterscope) 
JAY -Z Dirt Off Your Shoulder (Roc -A fella /IDJMG) 1128 +271 84919 2 56116 

Total Plays: 528, Total Stations: 62, Adds: 15 

DARKNESS I Believe In A Thing Called Love (Must...Destroy /Atlantic) 1032 -408 35587 7 7510 CHRISTINA MILIAN Dip It Low Ils /and/IDJMGI 

MURPHY LEE fIJERMAINE DUPRI Wat Da Hook Gon Be (fo'Reel /Universal) 991 -160 67690 17 5510 Total Plays: 483, Total Stations: 47, Adds: 13 

SIMPLE PLAN Don't Wanna Think About You (Warner Bros.) 987 +133 48190 3 6611 LOS LONELY BOYS Heaven (Dr /Epic) 

LIZ PHAIR Extraordinary (Capitol) 967 +157 43333 2 7015 
Total Plays: 429, Total Stations: 35, Adds: 7 

N.E.R.D. She Wants To Move (Virgin) 
TOBY LIGHTMAN Devils And Angels (Lava) 958 +43 45685 4 6410 

Total Plays: 405, Total Stations: 39, Adds: 3 

FRANKEE F.U.R.B. (Marro) 944 389 58255 6 2310 KYLIE MINOGUE Red Blooded Woman (Capitol) 

CHERIE I'm Ready (Lava) 853 +102 39552 2 7115 Total Plays: 387, Total Stations: 30, Adds: 3 

KANYE WEST Through The Wire (Roc -A- Fella /IDJMG) 808 -423 55758 10 5610 FINGER ELEVEN One Thing (Windup) 

JOJO Leave (Get Out) (BlackG,ound /Universal) 760 +134 39174 1 60110 
Total Plays: 371, Total Stations: 26, Adds: 1 

LUDACRIS Splash Waterfalls (DefJam SouthADJMG) 702 22 45254 3 2510 
JOSS STONE Fell In Love With A Boy (S -Curve /EMC) 

Total Plays: 359, Total Stations: 27, Adds: 4 
LIMP BIZKIT Behind Blue Eyes (Flip //nterscope) 694 151 39108 16 4810 

PETEY PABLO FreekA-Leek (JivelZombal 

NELLY Work It (Remix) (Fo'Reel /Universal) 693 188 45746 11 4410 Total Plays: 353, Total Stations: 19, Adds: 6 

G UNIT fIJOE Wanna Get To Know You (/nterscope) 681 +14 42178 3 2610 K. WEST fIS. JOHNSON All Falls Down (Roc-A- Fella/ /DJMG) 

PING YANG TWINS MIL' JON & THE EASTSIDE BOYZ Salt Shaker (TVT)677 130 33789 12 4510 
Total Plays: 335, Total Stations: 23, Adds: 8 

124 CHR /Pop reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
DI 4/4 -4/10. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays is 

placed first. Songs below No 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 

-marling station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 
ncreases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. 

average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004. R &R. Inc. 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

Ill Click on the GFA Radio cube on our e home a P 9 www.RadioAndRecords.com 

RADIO IS LISTENING 

ON -AIR 
Easy Click -& -Play Radio "Guest EJs" join 
Internet radio stations R&R editors on the air 

New music by format 'The best and newest 
bits from top market 

All music in power rotation stations by format 

For More Information And To Get Your Priorities ADDED To R&R 6FA RADIO Playlists, Please Contact: Greg Mattel at 310-788-1656 or gmaffei @radioandrecords.com 
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® April 16, 2004 
ARTIST TITLE LABEL(SI 

TOTAL 

PLAYS 

MAROON 5 This Love (Octone /J /RMGI 3002 

BRITNEY SPEARS Toxic (Jive /Zomba) 2809 

USHER fILUDACRIS & LIL' JON Yeah (Laface /Zomba/ 2680 

EVANESCENCE My Immortal (Wind -up) 2445 

JESSICA SIMPSON With You (Columbia) 2221 

CHINGY One Call Away (DTP /Capitol) 1966 

HOOBASTANK The Reason (island /IDJMG) 1960 

HILARY DUFF Conte Clean (Buena Vista /Hollywood) 1943 

OUTKAST The Way You Move (Laface /Zomba) 1760 

JET Are You Gonna Be My Girl (Atlantic) 1707 

LINKIN PARK Numb (Warner Bros.) 1696 

SARAH CONNOR Bounce (Epic) 1679 

012 fIEMINEM My Band (Shady /lnterscope) 1631 

NICKELBACK Someday (Roadrunner Records /IDJMGi 1546 

AVRIL LAVIGNE Don't Tell Me (Arista /RMG) 1507 

JESSICA SIMPSON Take My Breath Away (Columbia) 1503 

BLACK EYED PEAS Hey Mania (A &M /lnterscope) 1404 

J -KWON Tipsy (So So Def /Zomba) 1329 

KIMBERLEY LOCKE 8th World Wonder (Curb) 1308 

3 DOORS DOWN Away From The Sun (Republic /Universal) 

BEYONCE' Naughty Girl (Columbia) 

BLINK-182 I Miss You (Geffen) 

CASSIDY fIR. KELLY Hotel (J/RMG) 

SHERYL CROW The First Cut Is The Deepest (A &M /lnterscepel 

SWITCHFOOT Meant To Live (Red Ink/Columbia) 

THREE DAYS GRACE II Hate) Everything About You (Jive /Zomba) 

USHER Burn (LaFace /Zomba) 

M. WINANS fIENYA & P. DIDDY I Don't Wanna Know (Bad Boy /Universal) 556 

1243 

1234 

1142 

1112 

1086 

871 

564 

557 

FIVE FOR FIGHTING 100 Years (Aware /Columbia) 485 

SIMPLE PLAN Don't Wanna Think About You (Warner Bros.) 380 

ADELAYDA Not Tonight (Superkala) 360 

LIZ PHAIR Extraordinary (Capitol) 352 

DARKNESS I Believe In A Thing Called Love (Must...Destroy,'Atlanticl 341 

LIMP BIZKIT Behind Blue Eyes (Flip /lnterscope) 334 

OUTKAST Roses (LaFace /Zomba) 313 

SEAN PAUL I'm Still In Love With You (VP /Atlantic) 310 

TWISTA fIKANYE WEST & JAMIE FOXX Slow Jamz (Atlantic) 294 

SUGABABES Hole In The Head (lnterscope) 291 

PLUMB Boys Don't Cry (Curb) 287 

ROONEY I'm Shakin' (Geffen) 270 

CHERIE I'm Ready (Laval 256 

TOBY LIGHTMAN Devils And Angels (Laval 243 

YELLOWCARD Ocean Avenue (Capitol) 236 

BURKE RONEY Sounds Of The Ocean (R World /Ryko) 233 

FRANKEE F.U.R.B. (Marro) 222 

JAY-Z Dirt Off Your Shoulder (Roc-A -Fella /IDJMG) 190 

NICK CANNON Gigolo (Jive /Zomba) 176 

CHRISTINA MILIAN Dip It Low /island /IDJMG) 175 

NELLY Work It (Remix) (Fa'Reel /Universal) 148 

LENNY KRAVITZ Where Are We Runnin'? (Virgin) 147 

f- 
PLAYS 

TOTAL 

AUDIENCE 

mm 

WEEKS ON 

CHART 

'VA_ STATIONS 

ADDS 

+48 71738 13 4810 

-99 67407 14 4910 

+57 62595 12 4710 

-352 54306 19 4610 

86 52072 20 4510 

+22 46387 10 4510 

+381 43583 7 4811 

-228 44365 12 4410 

-79 40730 20 4510 

+48 37703 11 4311 

-241 38622 21 4110 

308 37403 11 3910 

+183 35487 5 4710 

-145 36467 29 4010 

+59 34247 6 4610 

+167 34723 5 4810 

+176 33189 13 4812 

+174 30063 7 4310 

+79 30958 13 4110 

-10 26760 10 4010 

+426 29799 3 4212 

+205 24222 6 4211 

+128 25983 9 3912 

.357 25265 25 3210 

+65 19172 12 3711 

+123 12285 8 2912 

+257 14136 3 3619 

+248 13780 3 3419 

+32 12569 8 2110 

+60 8092 4 2511 

.4 6377 9 1410 

+34 8535 4 1912 

-135 6984 9 2011 

-51 7628 20 910 

+64 6290 4 2314 

+65 7104 3 2216 

171 6642 14 1410 

+96 8579 2 2813 

+52 6086 4 2210 

+43 5095 5 1412 

+102 5562 2 1913 

+58 4597 3 1311 

+56 5637 2 2015 

+32 3964 2 1110 

-170 4358 5 1010 

+82 5168 1 1918 

-47 2878 12 1010 

+99 5829 1 1513 

41 3411 10 510 

+91 2488 1 15110 

50 CHR /Pop reporters. Songs ranked by total plays for the airplay week of Sunday 414 - Saturday 410. 
© 2004 Radio & Records. 

Most Added 
www.rrindicator. corn 

ARTI$TTITLE LABELS) 

MIS TEED Scandalous (Reprise) 

LENNY KRAVITZ Where Are We Runnin'? (Virgin) 

USHER Burn (lafacelZomba) 

M. WINANS fIENYA & P. DIDDY I Don't... (Bad Boy /Universal) 

JAY -Z Dirt Off Your Shoulder (Roc.Afella //DJMG) 

TRAPT Echo (Warner Bros.) 

SEAN PAUL I'm Still In Love With You (VP /At /antic) 

K. WEST fIS. JOHNSON All Falls Down (RocAFella/ /DJMG) 

YELLOWCARD Ocean Avenue (Capitol) 

OUTKAST Roses (Laface /Zomba) 

LOSTPROPHETS Last Train Home (Colombia) 

SUGABABES Hole In The Head (lnterscope) 

CHERIE I'm Ready (lava) 

CHRISTINA MILIAN Dip It Low (island /IDJMG) 

TWISTA Overnight Celebrity (Atlantic) 

Most 
Increased Plays 
ARTIST- 

BEYONCE' Naughty Girl (Columbia) 

HOOBASTANK The Reason (Island /IDJMG) 

USHER Burn (LaFace /Zomba) 

ADDS 

11 

10 

9 

9 

8 

7 

6 

6 

5 

4 

4 

3 

3 

3 

3 

TOTAL 
PLAY 

INCREASE 

+426 

+381 

+257 

M. WINANS fIENYA & P. DIDDY I Don't... (Bad Boy /Universal/ +248 

BLINK-182 I Miss You (Geffen) 

012 fIEMINEM My Band (Shadyllnterscope) 

BLACK EYED PEAS Hey Mama (A &Mllnterscope) 

J-KWON Tipsy (So So DeflZomba) 

JESSICA SIMPSON Take My Breath Away (Columbia) 

CASSIDY UIR. KELLY Hotel (J /RMG) 

THREE DAYS GRACE II Hate) Everything About You (Jive/Zomba) 

CHERIE I'm Ready (Lava) 

CHRISTINA MILIAN Dip It Low (lslandl/DJMG) 

SUGABABES Hole In The Head [lnterscope) 

LENNY KRAVITZ Where Are We Runnin'? (Virgin) 

TRAPT Echo (Warner Bros.) 

JAY-Z Dirt Off Your Shoulder (Roc-A Fella/ /DJMG) 

KIMBERLEY LOCKE 8th World Wonder (Curb) 

SWITCHFOOT Meant To Live (Red ink /Columbia) 

SEAN PAUL I'm Still In Love With You (VP /At /antic) 

OUTKAST Roses (LafacelZomba) 

KYLIE MINOGUE Red Blooded Woman (Capitol) 

SIMPLE PLAN Don't Wanna Think About You (Warner Bros.l 

AVRIL LAVIGNE Don't Tell Me (Arista /RMG) 

TOBY LIGHTMAN Devils And Angels (Lava) 

USHER fILUDACRIS & LIL' JON Yeah (Lai-ace/Zomba) 

YELLOWCARD Ocean Avenue (Capitol) 

PLUMB Boys Don't Cry (Curb) 

DEL Careless Whisper (MBSC) 

+205 

+183 

+176 

+174 

+167 

+128 

+123 

+102 

+99 

+96 

+91 

+82 

+82 

+79 

+65 

+65 

+64 

+61 

+60 

+59 

+58 

+57 

+56 

+52 

+49 

eJ gjry000 
Custom Production - Callouts, Montages & Video Hooks 

4.Digital, Clear, Consistent ) 70,000 + Song Library) 

All Formats & International Titles) 4. On -Time Delivery) 

HW t 
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Eric Brown 
PD/MD, KLRS /Chico, CA 

. CHR/POP 

Chico, CA is a diverse college town 

with a melting pot of all types of mu- 

sic. Pop, alternative and urban have 

always worked well for KLRS (Colors 

92 -7). Our top testers this week 

are: Britney Spears' "Toxic," Evan - 

escence's "My Immortal," Linkin Park's 

"Numb," OutKast's "The Way You 

Move" and Jessica Simpson's "With You." Hot phone 

records are: Blink 182's "I Miss You" and D12 featuring 
Eminem's "My Band." New songs that are taking off for 

us are Avril Lavigne's "Don't Tell Me" and Sarah 
Connor's "Bounce." I'm also feeling good about Kim- 

berly Locke's "8th World Wonder" and 3 Doors Down's 

'Away From the Sun." It's an exciting time for Top 40, with both 

established and up- and -coming artists. The key to the format's suc- 

cess is balance and making sure that our music recipe is heard every 

quarter hour. Thankyouverymuch! 

Usher featuring Ludacris & Lil 
Jon claim the top spot on R &R's 

CHR /Pop chart for a second week in a 

row, with "Yeah" (LaFace /Zomba). Ma- 

roon 5 are hot on their heels, as "This 
Love" (Octone /J /RMG) rises 3 -2' ... D12 

featuring Eminem break the top 10, as 

"My Band" (Shady /Interscope) jumps 
11 -7' ... Hoobastank also crack that magical barrier, vaulting 14 -9' 

Beyoncé's been a "Naughty Girl" (Columbia), but it pays off for her - the song rockets 22 -13" and claims Most Increased Plays with an 

additional 1,187 spins ... Black Eyed Peas' "Hey Mama" (A &M/ 
Interscope) goes up 21 -19' ... Former American Idol Kimberley 
Locke's "8th World Wonder" (Curb) climbs 23 -21' ... Mario Winans 
featuring Enya & P. Diddy vault 28 -23* with "I Don't Wanna Know" 
(Bad Boy /Universal). They're followed by Usher's second appearance 

on the chart, with "Burn," which rolls up 30 -24" ... OutKast smell sweet 

"Roses" (LaFace /Zomba), as the song jumps 37 -30'. Right behind 
them is Sean Paul's "I'm Still in Love With You" (VP /Atlantic), which 
flies 40 -31' ... Rooney's "I'm Shakin "' (Geffen) floats up 38- 33'... Jay - 
Z brushes "Dirt off Your Shoulder" (Roc- A- Fella/IDJMG) for a 43 -36' 
climb ... Most added: Lenny Kravitz, with 28 adds ... One chart de- 

but, from JoJo, this week. - Keith Berman, Associate Radio Editor 
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ARTIST: Cherie 

LABEL: Lava 
By MIKE TRIAS/ ASSOCIATE EDITOR 

The U.S. has always made stars of for- 
eign musical acts. Though we usually 

import acts from the U.K., in recent years 
artists from Canada, Australia and Latin 
America have been getting into the mix. 
Though Cherie is not from any of these ar- 
eas, perhaps the French native will lead 
the way for her countrymen to fully invade 
U.S. airwaves. 

Born in Marseille, the 19- year -old 
Cherie has already made a huge impact on 
France's musical scene. The young vocal- 
ist began singing professionally at age 9. 
She quickly improved her skills and her 
standing in the scene, winning the French 
National Vocalist award when she was 
only 12. Recalls Cherie of her early years, 
"I was always singing; I don't remember 
a time when I was not singing. I sang for 
my parents, for my family, for my friends 
at school. Music is the way to communi- 
cate what you feel inside, what's in your 
heart. It is the same in any language." 
Cherie is definitely one who knows that 
music is the same in any language. Be- 
sides singing in her native French, the vo- 
calist is also able to communicate through 
song in English. Italian and Spanish. 

Though one can hear a slight hint of her 
accent in "I'm Ready," the first single from 
her upcoming self -titled debut, it only adds 
to the richness of her alto voice. The result 
is a sound that sets her apart from most 
of today's other pop princesses, with whom 
Cherie will have to compete. Think Chris- 
tina Aguilera's confidence and mature tone 
and Mandy Moore's demeanor mixed with 
a little blue -eyed soul (though she appears 
to have brown eyes). 

"I'm Ready" is the vehicle on which 
Cherie hopes to ride into the spotlight. Her 
team has already paved a large path to 
mainstream radio through various means 

of increasing familiarity. The guitar lick 
featured prominently in "I'm Ready" is 
taken from Foreigner's "Urgent" (in fact, 
for one of her stateside debut perfor- 
mances, in New York, Cherie was joined 
onstage for "I'm Ready" by Foreigner lead 
guitarist and co- founder Mick Jones). "I'm 
Ready" has also appeared in many high - 
profile outlets - it was the main -title song 
from the Disney film Confessions of a 
Teenage Drama Queen, starring Lindsay 
Lohan, and was also featured on an epi- 
sode of the WB's Charmed. 

The song's placement in these projects 
is perfect. considering that teenage girls 
can easily embrace its upbeat. coming -of- 

age feel, a theme that also mirrors where 
Cherie seems to be in life right now. "The 
song 'I'm Ready' is really about me," she 
says. "I'm ready for love and life and all 
that it has to offer." 

Cherie herself will be hitting television 
screens soon. The single's video was re- 
cently shot with director Liz Friedlander, 
who has worked with such high -profile 
acts as Kelly Clarkson. Avril Lavigne and 
Simple Plan. 

Cherie is currently in the process of fin- 
ishing up the album, which is slated to ar- 
rive in stores on June 8. She had a lot of 
help in making sure her debut CD makes 
an impact. Contributors include Corey 
Hart, Rhett Lawrence (Mariah Carey, 
Kelly Clarkson), original Queen drummer 
Roger Taylor, Natasha Bedingfield (sister 
of Daniel Bedingfield), Mark Taylor (Cher, 
Andrea Bocelli), Kara Dioguardi (Josh 
Groban, Celine Dion) and Cliff Magness 
( Avril Lavigne). 

I'LL FLY YOUR COLORS! 
FEISTY? FRESH? FUNKY? 
She's a listener with the power to help 

you during ratings. Give her a station 

decal from Communication Graphics 

and watch your ratings soar! 
i 

BRIGHT COLORS. LONG- LASTING. DURABLE. 

BOBS 
wi 

wEATHER- RESISTANT. 

:Communication 
Graphics Inc 

Preferred by more stations since 1973. 

800.331.4438 - www.cgilink.com 
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Artist Title (Label) 

America's Best Testing CHR /Pop 
Songs 12 + For The Week Ending 4/16/04 

TW 

MAROON 5 This Love iûctone/J/RMG) 4.29 

USHER fILUDACRIS & LIL' JON Yeah /Laface/Zomba) 4.10 

HOOBASTANK The Reason (Island/IDJMG) 4.10 

EVANESCENCE My Immortal (Winddpa) 4.03 

SWITCHFOOT Meant To Live (Red Ink /Columbia/ 4.03 

3 DOORS DOWN Away From The Sun (RepubliclUniversall 3.97 

LINKIN PARK Numb (Warner Bros) 3.94 

KIMBERLEY LOCKE 8th World Wonder (Curb) 3.88 

BRITNEY SPEARS Toxic (Jive /Zomba/ 3.87 

JESSICA SIMPSON With You (Columbia) 3.86 

012 fIEMINEM My Band (Shadyllnterscope) 3.84 

NICKELBACK Someday (Roadrunner Records / /DJMG) 3.76 

BLINK 182 I Miss You (Geffen) 3.68 

BLACK EYED PEAS Hey Mama (A &M /Intetscopel 3.67 

HILARY DUFF Conte Clean (Buena Vista /Hollywood) 3.66 

SARAH CONNOR Bounce (Epic/ 3.66 

S. CROW The First Cut Is The Deepest (A &Mllnterscope) 3.65 

JET Are You Gonna Be My Girl (Atlantic) 3.65 

JESSICA SIMPSON Take My Breath Away (Columbia) 3.64 

BEYONCE' Naughty Girl (Columbia) 3.63 

DUTKAST Hey Ya! LLaface /Zomba) 3.58 

OUTKAST The Way You Move Reface/Zomba) 3.58 

AVRIL LAVIGNE Don't Tell Me (Arista/RMG) 3.51 

J-KWON Tipsy (So So Del /Zomba) 3.52 

CHINGY One Call Away (DTP /Capita/) 3.47 

EAMON F"k It 0 Don't Want You Back) (JivelZombal 3.44 

CASSIDY fIR. KELLY Hotel LJ /RMG) 3.41 

NICK CANNON Gigolo (Jive / tombal 3.15 

FRANKEE F.U.R.B. (Maim) 3.14 

Worn. Worn. Worn. 
LW Farrel. Burn 12 -17 18 -24 25 -34 

4.38 95% 24% 4.29 4.18 4.41 

3.99 97% 28% 4.35 4.04 4.16 

4.03 69% 9% 4.28 4.11 4.20 

4.09 98% 36% 4.02 4.25 4.04 

4.01 59% 8% 4.27 4.09 3.79 

3.89 67% 13% 4.04 4.07 4.02 

4.03 92% 36% 4.02 3.77 4.12 

3.94 77% 12% 3.82 3.83 3.80 

3.89 99% 39% 3.76 3.96 3.85 

3.89 98% 43% 3.72 3.97 4.00 

3.85 89% 20% 4.15 3.84 3.72 

3.93 96% 44% 3.64 3.16 3.81 

- 83% 18% 405 3.48 3.61 

3.66 83% 23% 3.84 3.65 3.71 

3.79 97% 34% 3.47 3.63 3.79 

3.77 88% 27% 3.79 3.44 3.69 

3.62 97% 44% 3.45 3.71 3.71 

3.47 69% 28% 3.80 3.48 3.76 

3.10 93% 24% 3.87 3.69 3.38 

79% 19% 3.68 3.54 3.66 

3.71 99% 65% 3.22 3.29 4.08 

3.57 99% 55% 3.16 3.42 3.95 

3.63 76% 16% 3.61 3.51 3.61 

3.42 82% 30% 3.76 3.39 3.65 

3.52 88% 35% 3.58 3.47 3.55 

3.34 93% 48% 3.58 3.29 3.33 

3.26 86% 35% 3.52 3.17 3.58 

3.13 84% 40% 3.37 2.93 3.12 

3.07 70% 29% 3.47 3.05 3.20 

Total sample size is 488 respondents. Total average formability estimates are based on a scale of 1 -5. L kdislike very much, 5= like 

very much). Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number 
of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition 
is based on persons 12r. Persons are screened via the Internet. Once passed. they can take the music test based on the formatmusic 
preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of 
participants on the the Internet only. RateiheMusic is a registered trademark of RateTheMusic.com. The RTM system. is available for 
local radio stations by calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research. a division of Premiere 
Radio Networks. 
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Ri? 
CANADA 

CHR /POP TOP3O POWERED 
IIEDIABASE 

LAST 

WEEK WEEK ARTIST TITLE LABELS 
TOTAL 
PLAYS 

,I- WEEKS ON TOTAL 
PLAYS CHART STATIONS 

1 USHER f1LUDACRIS & Lk' JON Yeah (Lek-ace/Zomba) 588 12)12 

- 2 MAROON 5 This Love (Octone /J /RMG) 486 12112 

- 3 BRITNEY SPEARS Toxic (Jive /Zomba/ 467 13113 

4 + AVRIL LAVIGNE Don't Tell Me (Arista /RMG) 439 12112 

5 BLACK EYED PEAS Hey Mama (A &M /lnterscope) 419 13113 

6 J-KWON Tipsy /So So Del /Zomba/ 341 919 

7 6 GLENN LEWIS Back For More (Epic) 335 10110 

8 BEYONCE' Naughty Girl (Columbia) 300 919 

9 M. WINANS fIENYA &... I Dodt...(BadBoy /Universal) 297 818 

10 D12 fIEMINEM My Band (Shady /lnterscope) 285 818 

- 11 i KESHIA CHANTE Bad Boy (Independent) 273 717 

12 CHINGY One Call Away (DTP /Capitol) 267 919 

13 FEFE DOBSON Everything (Island/ /DJMG) 265 818 

14 EVANESCENCE My Immortal (Wind-up) 259 12112 

15 BLINK -182 I Miss You (Geffen) 257 10110 

16 HOOBASTANK The Reason (Island/IDJMG) 249 818 

17 JET Are You Gonna Be My Girl (Atlantic) 246 10110 

18 SARAH CONNOR Bounce (Epic) 241 10110 

19 DUTKAST Roses (LaFace/Zomba) 241 717 

20 USHER Burn deface/Zomba) 239 515 

21 HILARY DUFF Come Clean (Buena Vista /Hollywood) 236 616 

22 OUTKAST Hey Ya! (LaFace/Zomba) 226 13113 

23 EAMON F"k It II Don't Want You Back) (Jive /Zomba/ 222 11111 

24 + NELLY FURTADO Powerless... (DreamWorks /lnterscope) 221 919 

25 CASSIDY fIR. KELLY Hotel (J /RMG) 211 10110 

26 NO DOUBT Its My Life (lnterscope) 209 717 

27 TWISTA fIK. WEST & J. FOXX Slow Jamz (Atlantic) 204 616 

28 ; JACKSOUL Still Believe In Love (Independent) 203 717 

29 JESSICA SIMPSON With You (Columbia) 190 414 

- 30 ALAN'S MORISSETTE Everything (Maverick/Reprise) 189 BIB 

18 Canadian CHR reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. 
Songs ranked by total plays for the airplay week of 4/4 -4/10. Bullets appear on songs gaining plays or remaining flat from 
previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No. 

15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R 
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Indicates 

Cancon. © 2004, R &R. Inc. 
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Dennis Reese, Sr. VP /Promotion 
Rebecca Ross, Dallas LPM 
Jennifer Sligh. Chicago LPM 
Tom Starr, VP /Promotion 
AI Tavera, VP /Promotion 
Eric Taylor, Southern Urban LPM 
Greg Thompson, Executive VP /GM 
Meghan Walls. Detroit LPM 

Rick Brown. Atlanta LPM 
Danny Buch, Sr. VP /Promotion 
Eric Burns, West Coast LPM 
Bob Clark, VP /Field Promotion 
Mary Conroy, VP /AC Promotion 
Tommy DeBenedictis, Detroit LPM 

Jozen Gibson, Urban LPM 
Laura Gold, Publicity Dir. 

Danny Harris, Urban LPM 
Pamela Jouan, VP /Promotion 
Cinque McKetty, Urban LPM 
Tahirah McLean, Urban LPM 
Kris Metzdorf, VP /Alternative Promotion 
Jon Nardachone, National Dir. /Rock 
Tom Scarillo, Sr. Finance Manager 
Bonnie Slifkin, Sr. Dir. /Alternative Promotion 
Michael Stevens, Dallas LPM 
John Suraci, Online Promotions 

Anne Dutton, Manager /Product Control 
Kim Halverson, Sr. Dir. /National Promotion 
Ise Fabro, Asst. to Dan Hubbert 

203-674-7839 or workreese I @aol.com 
612-867-7777 or elektrachk@aol.com 
773-871-0858 
rockstarrtom@aol.com or 818-519-7190 
altavera310@yahoo.com or 310-319-1652 
267-249-9425 or etaylor I @yahoo.com 
brother6@aoLcorrr 
248-655-0168 

404-229-6249 
516-769-3885 or buchmail @aol corrf 

917-514-8985 
818-404-7361 or imbobclark@aol.com 
mrconroy777@ aoL cor1T 

248-219-5473 
jozen tmaiLcom 

972-263-6101 ordanny7886@sbcglobalnet 
818-519-9042 or pjatl@aol.com 
917-676-3790 or stricklylove@aol.com 
tmclean23@hotmail.com 
818-519-5460 or kstoye@aol.com 
973-223-3221 or nardachone @aol. com 
tomscarillo@optonline.net 
bonnierocket @ aol. com 
281-320-9503 or mspromoguy@aol.com 
jsuraci @nyc.rr corn 

323- 871 -5038 
323 -871 -5352 
323- 871 -5154 

Steve Leeds, Sr. VP /Rock 201 -384 -1609 or mthek @aol.com 
Kathy Marchetti, Sr. Dir./Hot AC Promotion 603 -437 -3461 or jbgkathy @aol.com 

Tom Carolan, VP /A &R 
Edie Fontiveros, West Coast LPM 323 -445 -2007 or recordchick @aoi.com 

Sara Castillo, TV & Press Representative 818- 209 -3050 or sarazucar @yahoo.com 
Alba Eagan, VP /Marketing 305 -803 -7112 

..._... 

Jeff Backer, VP /Promotion 954-341 -4852 
Paul Barrette, Regional Promotion Dir./East Coast 781- 223 -5490 or muzic5l @hotmail.com 
Steve Bartels, Sr. VP 212 -830 -2283 
Tone Capone, Carolina Regional Promotion 
Lisa Coleman, National Field Promotion 
Tikiya Crawford, Northeast Regional Promo 
Laura Curtin, VP/Promotion 917 -689 -2237 or Ijcdream @yahoo.com 
India Graves, Atlanta LPM 
Letitia Jalal, Urban LPM 646- 221 -3947 or msmusic007 @tmaiLcom 
Chrissie Lindsey, VP /Operations 917- 853 -6920 
CeCe McClendon, Sr. VP /Urban Promotion 201 -615 -1427 or cmurda @imcingular.com 
Develin Peet, Midwest Regional Promotion 
Clifford Russell, West Coast Regional Promotion 213 -359 -2503 or kippy @tmaiLcom 
Paul Witcoff, MW Regional Director 

Rod Edwards. Urban West Coast LPM 

Mark Boyd. Sr. VP /Urban Promotion 
Michelle Jacobs 
Kathie Romero 
Mike Whited 

323-646-5084 or roddyrod6@aol.com 

'''> 
310-871-9509 or markboydla @aoLcorrr 

818-645-9788 or jacobs@tmail.com 
817-251-6369 or promoromero@aol.com 
310-710-7465 or whited@tmail.com 
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WFLY/Nbany. NY 
Ho Jon Fon 

WKKF/Mbany, NY. 
POND Rot Dawes 

KOID/Alesandria, LA 
PD Ron Robles 

, 

WAFB/Allentown. PA' 
PD Lan SI James 
MD Mike Kelly 

KPRF/Anardlo, TX 

OM Jo. McOueen 
PO MO Marshal Mewls 

4607/Anchorage. AK 
OM Mark Murphy 
PO Bill Sievert 

WIXX/Applelon. AK 
PO MO David Bums 

WSTR/Allanta. GA' 
PO Dan P.m 
APO 1 R Puornom 
MO Michell:Al. 

WWW0Allanta. GA' 
OM PO Dylan Sprague 
nRO Jen Miles 

WAYVAllanlic City. NJ 
PO MO Paul Kelly 

Az"Y'Iug"a. GA ,t,l,r . 

<HFIAustin. TX 
?O MO Tommy Austin 

WFMF/Balon Rouge. LA' 
?0 Kevin Campbell 

KOXY/13eaumont. TI 
3M 1m Wesl 
O 0 MD Brandin Shaw 
APO Par. Sanders 

WXYKAilloal MS' 
3M Jay Taylor 
'O Kyle Cur ey 

APO PAD lows 

WMRVAlinghamton. NY 
OM Jim Free 
'1:1 MO Bobby 0 

APO Selena 

WOEN/Birminghan. AL 
3M Doug Narnand 

Tommy Duch 
NID Madsen Reeves 

KSAS/Boise. ID' 
PO: Moss Ones 

SUN, 

TRW 

KZMG/Boise. 10' 
PD Jim Alen 

WOKS/Boston. MA' 
PD Milks lad McCartney 
APO MO David Carey 

WKSE/BuNalo, NY' 
PO Dave IA:venal 
MD Brian Mine 

WXXXBurlingion 
PO MO Ben Hannon 
APD Pele Bela,' 

WZKLCenton. OH 
PD. Join Slewart 
MO Sue Tyler -t, 

moss on, 7: 

WRZEtape Cod. MA 
OM Steve Movie 
PO MO Shane Blue 

- 

WSSKtharleslon. SC' 
PO Mile Edwards 
APO Greg Pm 
MO Special Ed 

WVSR Charleston, WV 
Jen Whitehead 

PO Jain Boinnim 
APO Kidd Conley 
MO 000 .110 

WNKS Charlotte 
PO John Reynolds 
MD Kell Reynolds 

WKX.Ithaltarrooga. TN' 
OM elns Van owe 
PO Carer 
APD.MD Riggs 

WKSC:Chrcago. IL' 
PO Rod Phillips 
MO Jen Mun-ay 

KLRS,Chico. CA 
PO MD Erie Brown 

WKFS;Cincinnati. OFI 
OM Soon Reinharl 
PO Donna EleCoster 

WAXStleyeland. OH 
OM Ilmon Menem 
PO Dan Mason 

APO MC Kasper 

KKMG Colorado Songs. CO' 
OM Bobby Mum 
PO Chad Ruler 

WNOK/Columbia. SC' 
OM Om Balla 
PD ni McKay 
MO Pancho 

WBFAColumbus. GA 
OM Brian Waters 
PO MO Wes Carroll 
APO Amanda lister 

. 

WCGatolumbus, GA 
OM PD MD Bob Quick 

.. 

WNCItolumbus. ()IV 
PD Jimmy Steele 
APDMC be Kelly 

KHKS/Dallas. TX' 
PO Retook Oasis 

APO MO Fernando Ventura 

KRBWIlallas. TX 
PO: Blei Val.line 
MD Penn!, Part, 

VIDKKeyton, OH' 
oat Teel TIM 
PO: Mt Mom 

MAE MS: ITelf...S. 
.0.0 

WG17,Daylon. OH' 
OM J O Bones 
PD POND SAM Sharp 

WVYBtlaytona Beach. FL' 
OM ham, Scort 
PO MO Kotler 

KFMO/Denver. CO' 
PD JIm Lawson 
MD Gem, Orlon 

KKEIMMes Moines IA' 
PD Greg Chance 
MO Jared Goldberg 

WDRQ/Detroil. MI 
PO Alec Tear 

APO Jay Towers 
Kell Cum 

WI(OlkeIrOa. MI' 
PO: Own Theodore 

MD: Dew Darnels 

WLVY/Elmira. NY 
OhtPD MD. Gary KnIDM 

APO: Man Stoll 

WRTSIErie. PA 
OK Rids Rank* 
Pt Jell Nagy 
APOMO: Kam Ellad 

o sm,:ss WI Ism o 

KOUK/Eugene, OR 
OM:CMNSlepA 
Po, yaterie Steele 

^PM OsiiS On, 

WSTO/Evansville, IN 
PO: Keel Ana 
APO: Bad Bodo 
MO: Josh SIdoldmod 

m ..:Oign 

KMCKIFeyetleville, AR 
om irt Mika 
PO: Brad Neamma 

MO: Te Ryan S, Mo. 

KMXF/Fayetleville. AR 
ONO: bes Travis 

N14180: to D 

WVICKAlinl. MI' 
PO Scar Free 

WAX/Florence. SC 
OM Randy Wilcox 
PO MO Stony G 

APO Kidd Phillips 

KWYETresno. CA' 
PO Mae Yeager 
APD Ryder 
00H00 Thomas 

; 

KSME/Fl. Collins. CO' 
PO:Chris Kelly 

M9:44!TPTPT? 
1 Onintr 

VS.:SSO 

WEIBER. Myen. FL' 
PO: Earls Cue 

APOW10:Rantly Sherwyn 

KISRffl. Smith. AR 
OMPO Sig kg' Rick Hayes 
APO MD. Michael 0105am 

KUM. Smile, AR 
0M. les Marten 
MAO load Chase 

vIrato 
5 AM,. 

Stations ami their adds listed alphabetically by market 
WYKS/Gainesvdle, FL 
PO MD Jeri Banta 

APO Mike For. 

WSNX/Grand Rapids, MI' 
PO AMMO Eno 0 Bnen 

WKZL/Greensbaro, NC' 
PO Jen McHugh 

APO Tema Wahl 
MO Marcia Gan 

WERO,Greenville. NC 
PO 1011, Banks 

APO MO Chris Mann 

WRHT/Greenville, NC 
ommo Jen Davis 

APO MD Blake Larson 

WFBC/Greenville. SC 
Po Nikki Hde 

AMMO :MS SSOLISier 

NAKTOre: PA' f2, 

WKSS/HartIort. Cl' 
PO: Rai Vaughn 
NO: Jo Jo Drools 

24tfum. 
cm, %WO 
Lee:, cum,/ 

KRBEliouston, TX' 
PO. Ilari Auslm 
MD leery Mille 

MEE/Huntington 
PO Jun [laws 
MONO Gary Miller 

VIZYPAiuntsville. AL' 
PO. Ka. Scot 
MO BIly Lea' Ulan 

WNOUIrld WWI iS, IN' 
0M. Dard Edgar 

PO Chris Edge 
MD:Oyhuo 

WYOY/Jackson. MS' 
OMPO Jokrry 
AMMO Hale Wesi 

WAPE;Jacksonville FL' 
OMPO Cal 
APO MO Tony Mann 

VVFKS/Jacksonville FL' 
MO Mack 

WAEZ/Johnson cor 
PO Jay Parr 

APO MD ray Real 

WGLIEJohnslown. PA 
PO WC Edwards 
APO MD Jonalnan Reed 

- - 

WKFRA(alamazoo. MI 
OM WIN McKelry 
PO 1,11) Woody 5000101 

KCHZ/Kansas City. MO' 
OMPD Dave Johnson 

APO. Eno Tadao 

MD Jatigul Lucky 

KMXVAgansas City. MO' 
PD Jon tedner 
UD Hol Clad 

A.1.5 SUS 
ussm 

WWST/KnogvIlle TN' 
Po 1151m Bailey 

MO Snot: Bohannon 

KSMB/Latayelle, LA' 
PD Babby Hamad 
APOMO Andrew 'A G Golan 

WLAN/Lancaster. PA' 
OM Michael McCoy 
PD 1T Bosch 
APD.MD Holly Lowe 

WHZZA.ansing, MI' 
PO Dart 8 Saone 

WLKT/Lesinglon. KY' 
PO/110: Wes PlaCan 

KFFIX/Lincoln. NE 
Sales Manager CnW M. 
PO Ryan Sampson 
MD Adam %cruets 

KLALLillle Rock. AR' 
PO: Randy Cain 

APD. Ed Johnson 
MO. Charton 

KIISA.os Angeles. CA' 
PO John tel 

APO AID Julio Mlai 

WOJX/Loulsville. KY 
PO Shale Collins 

WZKF/Louisville. KY' 
PD MO Chris Randolph 

. 

KZII/Luhbock. TX 
0M Wes Neumann 
PO MD KO Carson 

WMGEWMacon. GA 
OM Jun Silvers 
PO MO Calvin HO:, 

WZEE/Madison. WI' 
OM Mike Ferris 

POND Tommy Bataan 

WJYY/Manchester. NH 
PO MO M OLAene 

WAOAMelhourne FL' 
PO Beau Richards 

MD Ertc Demo 

WHYI/Miami, FL' 
PO Rob RoberN 

APO Donnie %cruets 
MD Michael Yo 

VASS/Milwaukee. Wl 
OMPO Bran Kelly 

APO ME1 
- 

KDWIMinneapolis, MN' 
PO Rob Morns 
MD Derek Moran 

WABB/Mobile. AL' 
OM Jay Hailing 
PDX Jammer 

- 

WYOK/Mubile, AL' 
PO Ted Boger 

APORRO Scot Adams 

WBBO/Monmouth. NJ' 
PD Gregg Race Thomas 
AMMO K. id Orgill 

WHHY/Montgomery. AL 
OM Bill Jones 
PO Karen Rye 

WVAQMorgantown. WV 
OM Happy Kennerei 
PO 1.pcy III 

WWX1A1uiyrtle Beach. SC 
POIAD Wally Berlingen 
APD 1111 Redden., 
. 

WRVW/Nashville. TN' 
PO .!OMr Onis 

WBLI/Nassas. NY' 
OM Nam Gambino 
PD. 11 Rice 
Ant Leone 
MO' LJ Zablelskr 

WFHWIlew Sedlord. MA 
PD James Re* 
MD Dand Ovran 

WKCVNew Haven. CT' 
Po. Chu Kelly 
MD !any Collrns 

WOGN/New London. CT 
PO kw Palana 
MO sane Murphy 

WEZB/New Orleans. LA' 
00.10: Mike Kaplan 
APD: Charlie Son 
MO: Settio 

WHTZ/New Vote. NY' 
PO: Tom Poleman 
APD: Sharon Dastur 
MO: Paul Cult( Bryant 

KBAT/Odessa. TO 
OM John Noma 
Po Leo Caro 
MO: ,Eary. lag Ft 

KCRS1fldessa. TX 
PO Ric 0111011 

MD Kalhy Redwine 

KJTO/Oklahoma City. OK' 
PO Mike McCoy 
MD J Rod 

WXXL/Orlando. FL' 
OM PO Adam CAL 
APO MO Pete De Oman 

W100,Philadelphia. PA' 
PO Todd Shannon 
APB S%) Manan Newsome 

WBEZ/Phtsburgh. PA' 
Serlh CLark 

PD Ryan Mill 
MD Kobe 

WKST/PitIshurgh. PA' 
PO Mark Anderson 
APO Marl, Allen 

MD- Mies, 

WJBO/Pottland, ME 
0 MM. Tim Moore 
NO: Mae Adams 

KKRZTortlard, OR' 
PD. Bran linagnsan 

WERE/Portsmouth. NIB' 
OMPO Mike 0 Donnell 

APO MO Kama Matthews 

WSPX/Poughkeepsie. NY 
PO: Stony Mac 
API) SO, Walker 

MO Pauke 

WPRO/Providence. RI' 
0M PD Tony Bratol 
APO r Davey Moms 

KBEAGuad Cites. IA* 
PO Jet James 

WHTS/Ouad Chies. IA' 
PO Tony Wadecus 
MO: Jututyaci 

WDCG/Raleigh. NC' 
PD: Firds Sternal 
AnO,M0 Chase 

KNEVAieno, NV' 
FIND: Vec Duran 

WRVEVRichmond. VA' 
PD: Billy Sun 
APO Travis Dylan 
MD: Jakw,Glenn 

WJJalloanoke. VA' 
PD: David Lee Michaels 

APO Mohan Morgan 
MO :Gcsao 

1 

WXLK/Roanoke. VA' 
PO Kern Stag 
APO Oanny Meyers 
MO BobPatnick 

WKGS/Rochester, NY' 
PO End Anderson 
MO lick DiTuca 

WPXYHoeheeler. NY' 
OR Joni, McCue 
PD: Mae Clanger 

WZOKALocklord. IL 
PO. Dave Johnson 
MO: Jerana yea 

KONO/Sagramento, CA' 
PO Steve Weed 
MO Chnalopher! 

WIOG,Samnaw. MI 
PD Brent Carey 
MO. Fra Cease 

KUDO/Sall Lake City. LIT' 
OM PO MD Brian Michel 

KZHT/Sall Lake CO. LIT' 
PO Jen McCartney 
MO Kramer 

KELZ/San Antonio. TX' 
PD Doug Benner 

KXXM/San Antonio, TX' 
PD: Jay Wake 
MPLTF'St4o.F 

KHTS/San Diego, CA' 
PO Mans lad 
MONO Masan Hate 

KSLY/San Las Obispo. CA 
PO. May Wtalor0 
MD On, Marshall 

WAEV/Savannah, GA 
OM Brad WIN 
POMO: C. Aran 

APD Ras Franca 

KBKS/Seattle. WA' 
OMPO mike Preston 
APO SID Marcus 0 

KRUF/Shreveport. LA' 
PO Ohms Callaway 
MO Evan Parley 

WNOV/South Bend. IN 
PO Tommy Frank 

APO MO. Al Carson 

KZEWSpokane. WA' 
OM Brew Monello 
POND Casey Carlopher 

W000/Springfield IL 
Pb Dave Daniels 
MO Bob Pa mint, 

KSLZAL Louis. MO' 
PO Boorner 
MD Taylor J 

WHT(I/Seracuse. NY' 
PD Tom WNW! 
MO Jimmy Olsen 

WWHT/Syracuse. NY' 
PO Burch Charles 
MO Jell Wise 

WIff Kallagassee, FL 
OM Jeff Hom 

PO !Carson 05151 1K 

WFLI/Tampa. FL' 
OM PO Jell slapvcr 

APO ION Knapp 
MO Stan Ille Man Priest 

WMGVIerre Haute, IN 
FO Steve Smith 
MO: Mal Loam; 

MKS/Toledo. OH' 
OM PO Bill wows 
APD MO Mari Andrews 

WKHCl/Traverse CO. MI 
Ohl Brian Bracher 
PO WO Ron P ns se a re 

WPST/Trenton. NJ' 
BMW, Dam McKay 

Chns Noma 

KR001Tucson. AZ' 
OM PO 1. Richards 

APOYD Ken Can 

KHT1/Tulsa. 0K' 
BRAD Tod Tucker 

APO Man The Bran" Perna, 
MD Man Ryder 

. 

KISX/Nler, TX 
OM Dave Ashcrael 

POND Larry Thompson 

WSKSMica. NY 
O00P0,M0 Slew Schantz 

APO: Stun Andas 
LOS likei.VBOVS 
1/1.11£0 
tosmoomel 
WAS WI ISMEMis.omidOh 

WI.DVW Palm Beach, FL' 
OM Dave Denver 
PD Cans Manna 

MD Oa. Hayda 
3 susq,a 

KIVIXALMeo. TX 
PO Darren Taylor 
APO MO John Oakes 

WIHT,Washington. DC' 
PO Jehrey Wyal 
MO Bible Dee 

WIFCANausau. WI 
PO John Jost 

APD Jam., Joe Malone 
MD Balky 

KKRO/Wichila. KS' 
PO Pi 
MD Diego 

`, 

WBHT/Wilkes Barre. PA' 
PO Mart McKay 
APO Si 

ouwasormsa,p, 

WKRZIWilkes Barre. PA. 
PO Jerry Padden 
MO Kelh, K 

WSTWAVilmington. DE' 
PO John Wilson 

APO MO Mike Rossi 

'' 

KFFM/Yakima, WA 
OM Ron Hams 
POND. Mere Ruda 
xl BO:V.57Mm. 
31 05019 
II ,ISSiOs R Our 
:9 IvroWlIoIVsnisyasPOrr 
70 ORAL OFM.Iiln 
IS J:Silri 

C',.irsrNa /cult. un. KiM 

WYCRA'ork, PA' 
PD Davy Crocker 
MD Sally Vicious 

WA/U./Youngstown, OH' 
OM Oar Rivers 
PEI MD Jerry Mac 

WHOTNoungslown. OH' 
PO John Trout 

MO 105.3 fleynOISS 

POWER EDM 
IIEDIABASE 

*Monitored Reporters 

174 Total Reporters 

124 Total Monitored 

50 Total Indicator 

Did Not Report, Playlist Frozen (3): 
KZIA/Cedar Rapids, IA 
WPPY/Peoria, IL 
WWKZ/Tupelo, MS 
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Pookie Entertainment 
Will Raphael Saadiq reach new heights with his own label? 

Grammy winner Raphael Saadiq has established 
himself as a noted producer, songwriter and musician. 
After experiencing success with groups such as Tony 
Toni Tone and Lucy Pearl, he branched off as a solo 
artist with his debut, Instant Vintage. Now you can add 
"entrepreneur" to his list of titles, as he takes his 
Pookie Entertainment imprint and makes it a full -time 
production and management company. 

Saadiq has always been into the 
idea of having his own label. When 
forming the group Lucy Pearl, he 
tried to put one together, 
but circumstances, in- 
cluding the dissolution of 
the group, prevented it. 

"Before Lucy Pearl I 

wanted to do it," Saadiq 
says. "I ended up doing 
it with a partner who was 
like the partner from hell. 
Plus, I owed Universal an 
album. That was the In- 

stant Vintage record. I went back and 
did that because I didn't want to 
leave Universal with a bad reputa- 
tion. 

"I knew it was a record that they 
required through different mergers, 
and that's never a good thing. I de- 
livered that record, and I knew soon 
after that I would be able to start 
Pookie. I always had an entrepre- 
neur type of feeling. I felt I was up 
for the challenge. 

"The way the record industry is 

right now, I thought it was the per- 
fect time. Actually, I started it before 
the music industry started going to 
hell. I felt that if I was going to build 

something, I should just start from 
scratch and build it myself. I already 
have a lot of listeners and fans. I fig- 

ured that I'd start with 
myself, and then I could 
bring on other people 
who need help too." 

Since starting Pookie 
Entertainment, Saadiq 
and staff haven't slowed 
down, quickly building 
the label's roster with 
Truth, better known as 
Truth Hurts, who had de- 

livered a No. l single, "Addictive." 
Also onboard is Joi, who made her 
debut in 2002 with the Universal re- 
lease Star Kitty's Revenge. With both 
these artists set to release albums 
this summer, I spoke to Saadiq about 
finally getting his company running 
full steam and what we can expect 
from Truth and Joi. 

Raphael Saadiq 

R &R: First of all, where did you get 
the name "Pookie "? 

RS: I could lie and put five on it 
and be like, "Yeah, that's what my 
buddies used to call me," and I have 
said in a couple interviews my mom 
might have called me that a couple 

ON THE SET Taking a break from shooting the video for "Ready Now," her 

first release on Pookie Entertainment, Truth posed with label President Raphael 

Saadiq and video director Fatima Robinson. Seen here are (l -r) Robinson, 

Saadiq and Truth. 

of times, but it wasn't my nickname 
or nothing like that. In my neighbor- 
hood there were a lot of thugs 
named Pookie. And I had a pit bull 
named Pookie. It was just some- 
thing that's been following me. 

R &R As a soulful artist yourself, 
with Truth and Joi, you have signed sim- 

ilar artists to your label. Is that the only 

type of artists that Pookie intends to 

work with, or wil! there be other sounds 
on the label? 

RS: I'll always deal with artistic 
types. Joi's project is totally different 
from what I would do, but she is 
more of an artist like me. Truth is 
more of a commercial artist. She's 
not like me at all. I don't want the 
label to be just what Raphael is, I 

want records that are going to sell. 
Records like my records and Joi's 
records, they'll sell, but they're the 
kinds of records you have to live 
with and learn to love, and I always 
want to be able to embrace a record 
like that. Wher Joi's album comes 
out in June or July, you will hear for 
yourself that it's an incredible 
record. 

R &R What makes the Joi album hot? 

RS: Every Joi album always has 
a lot of Joi in it, but this time she did 
a lot of stuff on her own. She actual- 
ly started programming beats and 
making her own beats. She played 
guitar. She had a lot of time to get 
into herself and get into who she 
was. She had a couple of deals be- 
fore this, plus she sort of knew what 
angle she wanted to take. I think it's 
a whole different Joi, and I'm feel- 
ing fortunate to be a part of that 
project. 

R &R How much did you have to do 

with the making of her album? 
RS: She kind of complained be- 

cause I really didn't do much on the 
record. I did a couple of songs. On 
some songs she did I played guitar 
or wrote some lyrics or sang some- 
thing, but I wanted the project to be 
more about Joi. 

For every project that's on my la- 
bel I want to do two or three things, 
but with these projects, Truth's and 
Joi's, I didn't really do much. I did 
maybe two songs on Truth's album, 
and I did a couple of other songs 
with different producers who work 
with me, like Battlecat, Kelvin 
Wooten - he did "Still Ray" on In- 
stant Vintage - and The Wilson 

R &R ApriL 16, 2004 

Rhythmic Chitta Chatta 
You want to understand the issues? Better be at the 
Rhythmic session at R &R 
Convention 2004. One of the 
biggest concerns is how radio 
is to remain creative and 
entertaining with the FCC 
threatening to hand down one 
of those fat -ass fines. 

In this session well have an 
open discussion with our audience 
and panelists on how to avoid fines without making our stations sound 
as boring as sitting through another tired -ass, boring convention 
session! Next week we'll have an update on the panelists. Register for 
the convention at www.radioandrecords.com. 

Brothers. They really don't call 
themselves that now, but it's like 
The Gap Band. They did some songs 
for Truth. 

I didn't want to take Truth too far 
away from where she was with Dr. 

Dre, so I sort of let everybody else 
do that, and I kind of put my touch- 
es on certain things that I did. I 

didn't want to make the projects 
about me. I wanted them to be able 
to stand on their own. I didn't want 
everyone saying, "Oh, that sounds 
like Raphael." I really want to build 
a label with a lot of different music. 

R &R After Truth had success with 
Dr. Dre and Aftermath, how did she 

come to be on your label? 

RS: Actually, Truth came to me to 
do a couple songs. She was like, 
"What are you doing with your la- 
bel?" I told her what I'm doing. I'm 
sort of a small label - definitely not 
Aftermath, but I'm building. I have 
my own complex where I record, 
and that was attractive to her. I have 
a lot of people who like Truth's mu- 
sic, too, so I kind of had a staff of 
people who could finish her album 
and put it out. So she said, "I want 
to be down with Pookie - is it 
cool ?" I said, "Let's do it. Let's make 
it happen." 

R &R What did you see in Truth that 
made you want her to be one of the first 
artists on Pookie? 

RS: I always liked her voice. She 
had a really strong voice. She was on 
the radio a lot, and I felt it would be 
a good record to come off of. If she 
had a great record, people would lis- 

ten to it. They would at least pick it 
up and say, "Lets see what she's 
doing." She put together a great 
record. She put a lot of work into it. 

R &R Truth's album comes out June 
1. What songs stand out most to you? 

RS: The first single is a song called 
"Ready Now." I like the song be- 
cause it gives you a feel like "Egyp- 
tian Lover." It's like "Radioactive." 
It's real San Jose -ish. It's really 
strong. It has a real good quality as 
far as song arrangement. There's 
way more than one song on this al- 

bum. People called Truth a one -hit 
wonder, but she has way more than 
one strong song on this album. 
There are at least five or six. 

R&R What about you? When will we 

hearanothernlbum from Raphael Sandhi? 

RS: After the playoffs I'm going 
to start my album. I'm watching 
some sports for a minute. I like to get 
away and just zone out. But I've 
started on my record. At home in 
Oakland, I'm Ray. This will be more 
of a Ray album. It's going to be 
Raphael Saadiq, but it's going to be 
more of a Ray album. My next al- 
bum will be a lot more commercial 
than my last. 

"I felt that if I was 

going to build 

something, I should 

just start from 

scratch and build it 

myself. I already 

have a lot of 

listeners and fans." 

R &R You've been doing music for 
so long and have gone through some ups 

and downs. What inspires you and 
makes you continue to deal? 

RS: I just love music. Living in 
Oakland and growing up in the East 
Bay, it's either you love something 
or you're going to jail. I love enter- 
taining; I love technology, instru- 
ments; and I love music. 

R &R: Do you want to shout out any 
of your people? 

RS: I want to shout out my boy 
D'Angelo. My boys Mos Def, Sway 
and Tech - all of my cats who have 
been helping with the record compa- 
ny. All the producers - Battlecat, 
Kelvin Wooten from Whiskey Slew 
Productions, Alonzo Jackson from 
Heeba Jeeba Inc., Brian "B Dub" Wil- 

son at Black Silver Productions, Or- 
ville "O Allen" Allen from Plugz En- 

tertainment and Joseph Hems. Also, 
some of the writers who helped us 
out: Taura Jackson, Casey Wilson, 
Andre Wilson, Lionel Holoman and 
Brian Randolph. Also my girl Lauren 
at Def Jam and everybody who's 
been down with the project. 
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ARTIST TITLE LABELIS, 

USHER fILUDACRIS & LIL' JON Yeah /Laface /Zomba/ 

J KWON Tipsy (So So Def/Zoinba) 

M. WINANS fIENYA & P. DIDDY I Don't Wanna Know (Bad Boy /Universal/ 

USHER Burn (Laface /Zomba/ 

D12 f /EMINEM My Band (Shady /lnterscope) 

CHINGY One Call Away (DTP /Capitol/ 

JAY -Z Dirt Off Your Shoulder (Roc -A -Fella /IDJMG) 

PETEY PABLO FreekA -Leek (Jive /Zomba/ 

BEYONCE' Naughty Girl (Columbia/ 

TWISTA Overnight Celebrity (Atlantic/ 

KANYE WEST fISYLEENA JOHNSON All Falls Down (Roc-Afella /IDJMGI 

LUDACRIS Splash Waterfalls (Del JamSouth/ /DJMG) 

G UNIT fIJOE Wanna Get To Know You (lnterscopel 

LIL' FLIP Game Over (Sucka Free/Loud/Columbia) 

SEAN PAUL I'm Still In Love With You (VP /Atlantic) 

PING YANG TWINS fILIL' JON & THE EASTSIDE BOYZ Salt Shaker (TVT) 

CASSIDY fIR. KELLY Hotel (J /RMG) 

EAMON F ' k It II Don't Want You Back) (Jive /Zomba/ 

TWISTA fIKANYE WEST & JAMIE FOXX Slow Jamz (Atlantic/ 

PITBULL MIL' JON Culo (TVT) 

ALICIA KEYS If I Ain't Got You (J /RMG) 

OUTKAST Roses (Laface /Zomba/ 

AMANDA PEREZ I Pray (Virgin) 

JENNIFER LOPEZ fIR. KELLY Baby I Love U (Epic) 

T.I. Rubber Band Man (Grand Hustle /Atlantic/ 

BRITNEY SPEARS Toxic (Jive /Zomba) 

NB RIDAZ fIGEMINI So Fly (Upstairs) 

KANYE WEST Through The Wire (Roc -A- fella /IDJMG) 

JOE f/G UNIT Ride Wit U (Jive /Zomba) 

DILATED PEOPLES fIKANYE WEST This Way (Capitol) 

YUNG WUN fIDMX , LIL' FLIP & DAVID BANNER Tear It Up (J /RMG) 

CHRISTINA MILIAN Dip It Low (island //DJMG) 

RUBEN STODDARD Sorry 2004 (J /RMG) 

JOJO Leave (Get Out) (BlackGround /Universal) 

JAGGED EDGE What It's Like (Columbia/ 

DO OR DIE fITWISTA & JOHNNY P. Do U? (Rap -A -Lot) 

FRANKEE F.U.R.B. (Marro) 

USHER Confessions Part 2 (Laface /Zomba) 

BEENIE MAN fIMS. THING Dude (Virgin) 

MR. VEGAS Pull Up (Delicious Vinyl /Gelten) 

NINA SKY Move Ya Body (Universal) 

M. LEE fIJ. PHA & S. BROWN Luv Me Baby (Fo'Reel/Universal) 

YOUNG GUNZ Friday Night (Roc -A -Fella /IDJMGI 

BLACK EYED PEAS Hey Mama (A &M /lnterscope) 

JUVENILE fIMANNIE FRESH In My Life (Cash Money /Universal) 

BOO YUNG fITHERESA VICTORIA Get Naked (Sin) 

TAMIA Questions (Atlantic) 

PLAY-N-SKILLZ Freaks (Independent) 

BABY BASH Sexy Eyes (Da Da Da Dal (Universal) 

GUERILLA BLACK Guerilla Nasty (Virgin) 

TOTAL 

PLAYS 

6305 

5819 

5669 

5048 

4616 

4216 

3828 

3742 

3600 

3423 

2951 

2922 

2880 

2865 

2654 

2488 

2156 

1839 

1763 

1588 

1535 

1466 

1274 

1238 

1213 

1140 

1087 

997 

931 

916 

893 

853 

850 

812 

747 

740 

700 

666 

629 

490 

481 

447 

433 

419 

413 

391 

391 

379 

369 

368 

I- 
PLAYS 

-343 

-180 

+139 

+584 

+467 

-856 

-275 

+277 

+530 

+512 

+302 

-447 

-386 

+306 

+212 

-181 

-252 

-593 

-460 

+457 

+269 

-230 

+539 

-289 

-233 

-134 

+210 

-317 

+175 

+184 

+253 

+100 

-62 

+112 

-86 

+128 

-324 

+399 

-9 

0 

+119 

-173 

+226 

-115 

-183 

-16 

-83 

+47 

+123 

+4 

TOTAL 

AUDIENCE 

Irol 

848024 

642228 

697615 

532233 

406649 

439571 

439678 

425949 

420048 

378406 

399179 

397837 

342419 

297502 

318662 

243271 

262086 

176046 

219367 

147527 

202020 

116179 

93610 

77471 

117486 

128291 

65979 

163544 

75920 

79793 

56390 

112020 

114643 

59564 

44022 

37002 

76103 

98274 

136955 

51976 

133418 

33200 

47189 

19238 

36878 

17440 

20125 

40167 

25027 

17320 

WEEKS ON 
CHART 

15 

15 

12 

7 

6 

15 

15 

15 

5 

8 

7 

16 

14 

10 

19 

21 

24 

20 

19 

4 

6 

8 

2 

9 

16 

11 

9 

19 

4 

5 

3 

4 

15 

5 

9 

4 

6 

1 

11 

3 

1 

10 

1 

11 

16 

2 

3 

1 

1 

2 

TOTAL STATIONS/ 
ADDS 

8410 

8210 

7510 

7910 

7411 

7610 

7610 

7810 

7611 

7911 

7810 

7710 

7611 

7012 

6911 

7410 

7310 

6410 

8010 

4716 

6014 

6810 

48114 

3810 

5510 

2610 

2317 

5810 

5316 

4914 

5716 

4213 

4510 

3510 

4010 

3215 

710 

813 

2510 

2412 

33130 

3810 

3718 

2010 

2810 

410 

3810 

2514 

1113 

1810 

Most Added® 
www.rradds.com 
ARTIST TITLE LABELIS, ADDS 

NINA SKY Move Ya Body (Universal) 30 

LIL' WAYNE Bring It Back (Cash Money /Universal) 15 

AMANDA PEREZ I Pray (Virgin) 14 

PING YANG TWINS Whats Happnin! (TVTI 12 

SLY BOOGIE That's My Name (Keep Thuggin'l (Independent) 11 

YOUNG GUNZ Friday Night (Roc- A- Fella/IDJMG) 8 

R. KELLY Happy People (Jive /Zomba) 8 

MIS-TEEO Scandalous (Reprise) 8 

NB RIDAZ fIGEMINI So Fly (Upstairs) 7 

Most 
Increased Plays 

TOTAL 

PLAY 

ARTIST TITLE LABELIS) INCREASE 

USHER Burn LLaFace /Zomba/ +584 

AMANDA PEREZ I Pray (Virgin) +539 

BEYONCE' Naughty Girl (Columbia) +530 

TWISTA Overnight Celebrity (Atlantic) +512 

012 fIEMINEM My Band (Shady /lnterscope) +467 

PITBULL flUL' JON Culo (TVTI +457 

USHER Confessions Part 2 (LafacelZomba) +399 

LIL' FLIP Game Over (Sucka free/Loud/Columbia) +306 

K. WEST fIS. JOHNSON All Falls Down (Roc-A-feI /a //DJMG) +302 

PETEY PABLO Freek-A Leek (Jive /Zomba) +277 

New &Active 
ELEPHANT MAN Jook Gal (VP /Atlantic) 
Total Plays: 328, Total Stations: 27, Adds: 6 

YING YANG TWINS Whats Happnin! (TVT) 
Total Plays: 310, Total Stations: 37, Adds:12 

8 -BALL & MJG You Don't Want Drama (Bad Boy /Universal/ 

Total Plays: 307, Total Stations: 15, Adds: 1 

R. KELLY Happy People (Jive /tombal 
Total Plays: 297, Total Stations: 25, Adds: 8 

MASTER P Act A Fool (New No Limit/Koch) 
Total Plays: 294, Total Stations: 17, Adds: 4 

AVANT Don't Take Your Love Away (Geffen) 
Total Plays: 278, Total Stations: 12, Adds: 0 

GHOSTFACE fIMISSY ELLIOTT Push (GelJam/ID MG) 
Total Plays: 269, Total Stations: 20, Adds: 0 

CONWAY Nutcracker (Universal) 
Total Plays: 193, Total Stations: 12, Adds: 1 

AKON fISTYLES P. Locked Up (SRC /Universal) 
Total Plays: 185, Total Stations: 21, Adds: 3 

SLY BOOGIE That's My Name (Keep Thuggin') (Independent) 
Total Plays: 174, Total Stations: 24, Adds: 11 

Songs ranked by total plays 

86 CHR /Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 4/4- 
4/10. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below 
No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number at new adds officially reported to R&R by each reporting station. Songs unreported as adds 
do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week increases in total plays. Total Audience equals Average 
Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour Persons used herein with permission from 
the Arbitron Company (m 2004. The Arbitron Company). © 2004, RBR. Inc. 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

Powergol 
The Leaders in Advanced Music Scheduling Software for Windows 98/ME /NT /2000 /XP 

"Powergold offers us limitless options with scheduling criteria and has integrated with all our 
other systems seamlessly. The reliability, customer service, and support that the folks at 

Powergold have provided us have been exactly what any customer could ask for." 

Dan Turner, Vice President 
)cIN 

Programming Services 

Call us and we'll make it EASY for you to switch. 
Sales: 1- 800 -870 -0033 Support: 501 -821 -1123 

Download a free trial version at www.powergold.com 
info@powergold.com 

www.americanradiohistory.com
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ATE MUST 
PowEREoOHf:UItRISF: 

Artist Title (Label) 

America's Best Testing CHR /Rhythmic Songs 12 + 

For The Week Ending 4/16/04 

Persons Persons Persons 
TW LW Familiarity Burn 12 -17 18 -24 25 -34 

USHER fILUDACRIS & LIL' JON Yeah (Laface /Zomba) 

USHER Burn (Laface /Zomba) 

MARIO WINANS fIENYA & P. DIDDY I Don't Vienna Know (Bad Boy /Universal) 

CHINGY One Call Away (DTP/Capitol) 

J KWON Tipsy (So So Del/Zomba) 

012 fIEMINEM My Band (Shady /lnterscopel 

JAY -Z Dirt Off Your Shoulder (Roc-A-Fella /IDJMG) 

BEYONCE' Naughty Girl (Columbia) 

KANYE WEST fISYLEENA JOHNSON All Falls Down (Roc-A-Fe / /a /IDMG) 

ALICIA KEYS If I Ain't Got You (J /RMG) 

CASSIDY fIR. KELLY Hotel (J /RMG) 

TWISTA fIKANYE WEST & JAMIE FOXX Slow Jamz (At /antic/ 

TWISTA Overnight Celebrity (Atlantic) 

G UNIT (IJOE Wanna Get To Know You (lnterscopel 

KANYE WEST Through The Wire (Roc-A fella /IOJMG) 

LUDACRIS Splash Waterfalls (Del Jam South//OJMG) 

OUTKAST Roses (Laface/Zombal 

AVANT Read Your Mind (Geffen) 

SEAN PAUL I'm Still In Love With You (VP /Atlantic) 

BRITNEY SPEARS Tonic (Jive/Zombal 

4.49 

4.32 

4.22 

4.18 

4.16 

4.12 

4.11 

4.11 

4.10 

4.05 

4.00 

3.98 

3.95 

3.93 

3.88 

3.86 

3.86 

3.84 

3.78 

3.77 

MURPHY LEE fIJAllE PHA & SLEEPY BROWN Luv Me Baby (Fa'Reel /Universal) 3.77 

EAMON F"k It II Don't Want You Back) (Jive /Zomba) 

YING YANG TWINS fILIL' JON & THE EASTSIDE BOYZ Salt Shaker (ND 
FRANKEE F.U.R.B. (Marro) 

PETEY PABLO Freek- A-Leek (Jive /Zomba) 

BEYONCE' Me, Myself And I (Columbia) 

RUBEN STUGDARD Sorry 2004 (J /RMGI 

T.I. Rubber Band Man (Grand Hustle /Atlantic) 

LIL' FLIP Game Over (Sucka Free /Laud /Columbia) 

3.71 

3.65 

3.63 

3.59 

3.56 

3.53 

3.45 

3.43 

4.50 

4.27 

4.11 

4.14 

4.13 

4.01 

3.99 

3.92 

4.10 

3.96 

3.99 

3.97 

3.89 

3.80 

3.92 

3.80 

3.78 

3.61 

3.83 

3.70 

3.61 

3.56 

3.62 

3.57 

3.75 

3.53 

3.50 

98% 

80% 

79% 

95% 

95% 

91% 

85% 

84% 

69% 

71% 

97% 

94% 

56% 

84% 

90% 

85% 

75% 

58% 

81% 

97% 

62% 

96% 

91% 

73% 

74% 

98% 

91% 

77% 

51% 

24% 

7% 

9% 

27% 

23% 

18% 

18% 

14% 

7% 

13% 

32% 

43% 

7% 

20% 

38% 

27% 

13% 

18% 

26% 

41% 

13% 

43% 

36% 

24% 

21% 

50% 

37% 

25% 

14% 

4.51 

4.44 

4.28 

4.35 

4.55 

4.61 

4.19 

4.14 

4.19 

3.76 

4.37 

4.04 

4.19 

3.90 

3.97 

3.94 

3.79 

3.71 

3.63 

3.83 

3.87 

3.88 

3.77 

3.86 

3.93 

3.35 

3.35 

3.79 

3.75 

4.56 

4.41 

4.18 

4.26 

4.05 

4.16 

4.19 

4.06 

4.02 

4.04 

3.87 

3.91 

3.99 

3.92 

3.79 

3.94 

3.95 

3.84 

3.76 

3.94 

3.75 

3.73 

3.79 

3.61 

3.74 

3.41 

3.43 

3.38 

3.24 

4.41 

4.20 

4.17 

3.95 

3.84 

3.51 

4.01 

4.09 

3.93 

4.11 

3.76 

3.98 

3.73 

3.88 

3.85 

3.76 

3.84 

3.81 

3.78 

3.53 

3.58 

3.58 

3.49 

3.38 

3.08 

3.78 

3.59 

3.04 

3.22 

Total sample size is 377 respondents. Total average tavorability estimates are based on a scale of 1 -5. (1= dislike very much, 5 = like very much). Total familiarity 
represents the percentage of respondents who recognized the song. Total bum represents the number of respondents who said theyare tired of hearing the song. Songs 
must have 40% familiarity to appear on survey. Sample composition is based on persons 12 +. Persons are screened via the Internet. Once passed, theycan take the music 
test based on the format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants 
on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTMsystem, is available for local radio stations by calling 818- 377 -5300. 
RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. 

ARTIST: Method Man 
LABEL: Def Jam /IDJMG 
By MIKE TRIAS/Assoclate Editor 

Don't call TicalOa comeback or, 

worse yet, a reintroduction," 

says Method Man about his up- 

coming May album, Tical 0: The 

Prequel. "Reintroduction? I ain't 

gonna reintroduce myself. The motherfuckers know who I is." 

Indeed, those who know anything about hip -hop know ex- 

actly who Method Man is. As part of the Wu Tang Clan, this 

Staten Island native's star has risen to great heights since he 

first started dropping rhymes in the early '90s -from appear- 

ances on television's Oz and The Wire to his movie with 

Redman, How High, to his commercials for Right Guard. Now 

Meth is back with his first solo project since the late '905. 

With Tical 0, Meth set a simple goal: "To give shit to people 

that they gonna wanna buy with they funky asses." Consider- 

ing the talent that Meth acquired for the project, he may just 

meet that goal. No. I.D., Just Blaze, Megahertz, P. Diddy, Missy 

Elliott, Jelly Roll, Rick Rock and The RZA all handle production 

duties. On top of that, appearances by Ghostface, Ludacris and 

Raekwon, among others, may help fans hear exactly what Meth 

hopes to deliver through the CD. "I'm trying to get them to 

bust off," he says. "I'm trying to get people to make babies off 

my shit." 

The nationwide Method Man for President Tour will wrap at 

the end of this month, then it's back to acting for the MC. He 

and Redman will team up once again for their own sitcom, 

Method & Red. In the comedy, the pair portray rappers who 

move to an affluent, predominantly white community in New 

Jersey. 
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The Art Of The Interview 
A clip- and -save guide for your jocks 

recently got a call from a programmer who suggested 
that I do a story on how to do a proper on -air interview. 
He had been listening to a station in his market and 
was appalled when he heard a young, inexperienced 
jock do a poor job of interviewing Janet Jackson. The 
DJ would ask Janet a question and then cut her off 
before she could finish her reply. 

Considering the con- 
troversy surrounding 
Jackson of late, she was 

a bit reluctant to discuss 

certain topics. and the 
jock was not only rude to 

Jackson because of this, 

she went on to berate her 

on -air after the interview 
was over. Obviously, this 

personality didn't under- 

stand how to win an artist over or. 

at the very least, how to move on 

when the interview went south. 

Sam W 

An Unfortunate Situation 
After much discussion, the pro- 

grammer and I decided that this un- 
fortunate situation wasn't the fault 
of the D1. Instead, it just proved 
once again that, as an industry. 
we've failed to properly educate the 
next generation of jocks in even the 

most basic of radio techniques. 

Top 10 Tips 
For Better 
Interviews 

_isten,then respond. 

2. Prepare only one question, then 

flow from there. 

3. Don't give the answer when you 

ask your question. 

4. Don't spout your personal 

opinions. 

5. Keep it simple and current. 

What's the main reason the 

interviewee is there? 

6. Three minutes max per 

questioning session. 

7. Practice. Even listener calls are 

like on-air mini -interviews. 

B. Learn how to tease. Ask a 

question, then go to a stopset before 

the subject can answer. 

9. Remind listeners who you are 

speaking to and give the station's 

calls throughout the interview. 

10. Know when to exit, and have it 

planned. 

eaver 

Granted, it can take 
years of experience to get 

the art of conducting an 

interview down pat, but 
we still need to give tal- 
ent some guidelines. And 
that's what I'm going to 
try to do this week. 

Nationally syndicated 
morning man Russ Parr 
has been interviewing 

artists. celebrities and community 
leaders for 20 -plus years. He says 

the first thing to do is "throw out ev- 
erything you know about the artist 
and start from scratch." He contin- 
ues, "Think of it like you're meet- 
ing this person for the first time. You 
need to come off like and think like 
a fan, not a DJ. I never read the bio 
on the person I'm about to inter- 
view." 

Sam Weaver, PD of Urban AC 
KRNB/Dallas, agrees. "I don't like 
my jocks to read a bio before they do 
an interview," he says. "That makes 

for a really boring interview. The key 

is to listen. You might prepare one 

question or topic to discuss, but then 

let the interview flow from there. 

"A good interviewer will respond 

to what the interviewee is saying 
and not just refer back to a prepared 
outline of questions. Think of it like 
you are going to a cocktail party. 
You don't go in with a list of ques- 

tions, you just meet people and talk. 
"If you've never met the artist 

you're interviewing. that's even bet- 
ter, because you're just like a listen- 
er, asking all the questions they 
would want to ask." 

Comfort Level & 
Cliffhangers 

Weaver also brings up the issue 

of interview length. Most program- 
mers want things short and sweet. 

"There's an art to doing a short-form 
interview, which is generally what 
we are speaking about when it 
comes to radio interviews," Weav- 

er says. 

"Unless you're on the morning 
show or something like The Quiet 
Storm, you need to keep interviews 

to three minutes or less and only one 

or two breaks. If it's a really big art- 

ist, like Prince, it might make sense 

to draw it out longer, but that all 

depends on the artist and how forth- 
coming he or she is. 

"You try to make them comfort- 
able in the first few questions and 

see if they are open and responsive. 

If they're not. then you learn from 
experience that you have to keep 

things short. Don't expect to get 
their whole life story. 

"Also, keep in mind what the 

overall purpose of the interview is 

to begin with. Are they in town for 
a concert? Do they have a new CD 
out? Be sure to talk about the one 

thing they are there to promote." 
There's a trick you can use to 

keep listeners tuned in when you 
have a great interviewee: the tease. 

Weaver says, "I like it when a jock 
knows enough about radio and TSL 
that they will ask a question, then 

wait until after the stopset 

or song to get the answer, 

especially if it's a really 
tantalizing question. It's a 

classic technique used on 

television - the cliff - 
:I hanger." 

He also suggests that, 

when you're interview- 
ing, periodically remind 
listeners who you're Russ 
speaking with and give the station's 
calls. It seems like common sense, 

but "it's something I hear a lot of 
jocks forget to do," says Weaver. 

Pulling Teeth & Tales 
What about those artists who just 

don't want to talk? Do you get ghet- 
to on them, or do you politely end 

the interview? Parr says that each 

radio personality develops his or her 

own style, and adds, with a smile, 
"I always like to compliment an art- 
ist before I take him down. 

"There are always going to be 

topics and questions they don't want 
to answer, but you have to ask them. 

If you don't. the listeners think you 
sound like a groupie, kissing their 
ass. So, to get them to open up, you 
have to loosen them up. 

"I use humor to do that. You can 

even make it easy for them to an- 

swer by making it a joke. I might 
have a fake character call in and ask 

the really hard questions as if they 
are a listener. It's always easier to 
put the blame on a character. 

"I really like the artists who are 

Convention Panel Update 
Mark your calendar for Friday, June 26. We have two hours 
to cover a lot of ground. The first session is "Urban AC: 

Evolving the Format in 2004. 
Is It Time for Hip- Hop ?" It will 
include WHAT (Hot 105) /Mi- 
ami PD Derrick Brown as 
one of the distinguished pan- 
elists. The second session is 

the "Urban PD Roundtable." 
In the weeks ahead we'll be 

announcing more participants 
and topics for these two 
sessions. Register now at www.radioandrecords.com. Mean- 
while, did you make your nominations for the 2004 R &R Industry 
Achievement Awards? Be on the lookout for the final ballot. 

fà4convention 2004 

candid, honest and open. Even 
someone like Usher, who may be a 

little evasive at times, knows what 
it's all about and what the listeners 

want to hear. They give a little and. 

hopefully, satisfy the listeners and 

me with their answer, yet keep their 
dignity and some privacy intact. But 

you always have to be prepared for 
the ones who don't want to say any- 

thing. the one -word -answer guys. 

"Chris Rock is one of the most 

difficult interviews I've done, which 
is ironic, considering what he does. 

The way I motivate him is to insult 
him. When Chris came on the show 
and was giving me yes and no an- 

swers. I started talking about Dave 
Chappelle and how funny Dave is. 

"Well. Chris is a smart man. and 
he knew I was fucking with him. He 

started laughing, and it 
broke the ice. You got to 

get the tight ones to be 

comfortable. The other 
technique is to stroke 
them, tell them how 
much you like their stuff. 
But you have to know 
which tactic to take with 
which artists. 

"Comedians always 
think they're smarter and funnier 
than you, so they can be smartass- 

es. You be a smartass right back. 

Usually, I talk about them after they 
leave too. With someone like Tamia, 
who is a wonderful interview, you 
have to be polite and pleasant. 

"You can tell pretty quickly who 
has a sense of humor and who 
doesn't. Jaheim, although I love the 
man's music, has no sense of humor, 
and he's been known to get quite 
irritated with jocks who have inter- 
viewed him. I think that started with 
me. Somebody needs to school this 
guy and tell him he shouldn't fight 
the radio guy." 

Pet Peeves & Practice 
Sometimes it's as important to 

learn the things not to do as it is to 

learn the things you should do. Weav- 

er says one of his pet peeves when 

he listens to radio interviews is when 
the interviewer incorporates the an- 

swer into his or her question. "I call 
them the know -it- alls," he says. 

"Why even ask a question if you al- 
ready put out the answer you want ?" 

Parr 

"Keep in mind what 

the overall purpose 

of the interview is to 

begin with. Are they 

in town for a 

concert? Do they 

have a new CD out? 

Be sure to talk about 

the one thing they 

are there to promote." 

Sam Weaver 

Parr hates it when jocks try to 
pump themselves up while inter- 
viewing big stars. They act like 
they're boys and hang out all the 
time," he says. To me. they just 
look shallow and seem like group- 
ies. It's embarrassing to me to hear 

jocks act like that. Just be real. 

"I know Chris Rock doesn't give 
a fuck about me. He's just here to 
talk about his show or his record. 
I'm sure he doesn't remember the 

last time he and I spoke or met, so 

why even bring that up? That's a 

mistake I hear a lot of young jocks 
make. They try to seem too down 
with the artist." 

Weaver stresses that it is possible 

to practice the art of interviewing. 
"First of all, most of your jocks do it 
on a daily basis anyway. when they 

take listener calls," he says. "It might 
only be 30 or 60 seconds, but they 

are, in essence, doing an interview. 
Encourage them to take more calls, 
tape them and go over them with you. 

"When I was teaching broadcast 
school in Chicago many years ago, 

1 had my students do mock inter- 
views. They were given a person to 
interview - for example, a klepto- 
maniac Santa Claus - and they 
were allowed to prepare one ques- 
tion. Then the interview had to con- 
tinue from there." 
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38 URBAN TOP 5O 
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POWERED 

1IEDIABASE 

ARTIST TITLE LABELISI 
TC TAL 

PLAYS PLAYS 
TOTAL 

AUDIENCE 
(00) 

WEEKS ON TOTAL STATIONS( 
CHART ADDS Most Added® 

4 0 USHER Burn (LaFace /Zomba) 3419 +367 465261 6 6610 www-rradds.com 
1 2 USHER fILUDACRIS & LIL' JON Yeah (LaFace /Zomba) 3401 -112 501056 15 6810 

ARTIST TITLE LABELS( ADDS 

5 Q ALICIA KEYS If I Ain't Got You (J /RMG) 3397 +424 502836 9 6710 
LIL' WAYNE Bring It Back (Cash Money /Universal) 39 

2 4 J-KWON Tipsy (So So Del /Zomba) 3062 -133 376351 13 6510 
CASSIDY fIMASHONDA Get No Better (J /RMG) 39 

3 5 JAY Z Dirt Off Your Shoulder (RocAFella/ /DJMG) 2998 -194 412708 15 6710 MYSTIKAL Oochie Pop (Jive /Zomba) 30 

8 Q M. WINANS f!ENYA & P. DIDDY I Don't Wanna Know (Bad Boy /Universal) 2781 +261 448353 8 5710 NINA SKY Move Ya Body (Universal) 27 

9 Q KANYE WEST f!SYLEENA JOHNSON All Falls Down (RocA Fe /La/ /DJMG) 2614 +288 424539 7 6710 
MASTER P Act A Fool (New No Limit /Koch) 24 

ANTHONY HAMILTON Charlene (So So Del /Zomba) 17 
10 Q LIL' FLIP Garne Over (Sucka free /Loud /Columbia) 2539 +264 270080 10 6111 

YOUNG GUNZ Friday Night (RocAfellall0MG) 12 

7 9 LUDACRIS Splash Waterfalls (Del Jam South//DJMG) 2458 -290 292937 15 5910 ELEPHANT MAN Jook Gal (VP/Atlantic) 1 

12 PETEY PABLO Freek -A -Leek (Jive /Zomba) 2341 +202 309132 16 6310 YING YANG TWINS Whats Happnin! MIT) 7 

17 Q TWISTA Overnight Celebrity (Atlantic) 2183 +378 320038 7 6612 
D. YUTE f /YING YANG... Row Da Boat (Slip.N.Slide /Priority /Capitol) 6 

6 12 CHINGY One Call Away (DTP /Capitol) 2176 -616 248810 13 6610 

11 13 G UNIT fIJOE Wanna Get To Know You (lnterscope) 2147 -108 243624 12 5710 

13 AVANT Don't Take Your Love Away (Geffen) 2145 +133 287570 9 6010 Most 
18 ® BEYONCE' Naughty Girl (Columbia) 1991 +213 268614 5 6610 Increased Plays 
14 16 T.I. Rubber Band Man (Grand Hustle /Atlantic) 1772 -173 215694 17 6310 

TOTAL 

15 17 CASSIDY fIR. KELLY Hotel (J /RMG) 1653 -287 195184 16 6610 PLAY 

ARTIST INCREASE 

20 JANET JACKSON I Want You (Virgin) 1588 +18 142362 7 6510 
.. .. 

ALICIA KEYS If I Ain't Got You (J /RMG) +424 
16 19 RUBEN STUDDARD Sorry 2004 (J /RMG) 1549 325 250905 16 6510 

TWISTA Overnight Celebrity (Atlantic) +378 

19 20 SLEEPY BROWN fIOUTKAST I Can't Wait (lnterscope) 1447 .264 181518 12 6010 R. KELLY Happy People (Jive /Zomba) +374 

28 ® OUTKAST Roses (LaFace /Zomba) 1245 +202 109750 6 5812 USHER Burn (LaFacelZomba) +367 

23 22 JAGGED EDGE What It's Like (Columbia) 1221 -44 134708 11 4610 
K. WEST fIS. JOHNSON All Falls Down (Roc A Fefla //DJMG) +288 

RUBEN STUDDARD What If (J /RMG) +267 
24 23 YING YANG TWINS fILIL' JON & THE EASTSIDE BOYZ Salt Shaker (TVT) 1205 -37 137952 20 5410 

LIL' FLIP Game Over (Sucka FreelLoud/Columbia) +264 

22 24 SEAN PAUL I'm Still In Love With You (VP /At /antic) 1140 -184 143887 11 5210 M. WINANS IIENYA & P. DIDDY I Don't... (Bad Boy /Universal/ +261 

35 ® R. KELLY Happy People (Jive /Zomba) 1131 +374 157035 5 6712 BEYONCE' Naughty Girl (Columbia) +213 

21 26 TWISTA fIKANYE WEST & JAMIE FOXX Slow Jamz (Atlantic) 1074 -276 126929 20 6410 

26 27 MUSIO Whoknows (Del Soul/IDJMG) 1055 -10 117627 10 4910 

29 JUVENILE Slow Motion (Cash Money /Universal) 1003 +38 94261 9 211 

31 JOE fIG UNIT Ride Wit U (Jive /Zomba) 986 +124 128125 4 5811 New &Active 
25 30 YOUNG GUNZ No Better Love (Del Jam/IDJMG) 944 -277 133533 14 5010 

27 31 TAMIA Questions (Atlantic) 903 .142 97143 9 5511 BIG TYMERS No Love (Beautiful Life) (Cash Money /Universal) 

30 ATL Make It Up With Love (Noontime /Epic) 891 +28 61786 9 4910 Total Plays: 323, Total Stations: 30, Adds: 1 

33 ® CARL THOMAS Make It Alright (Bad Boy /Universal) 889 +70 115291 5 4810 YOUNG GUNZ Friday Night (RocAFellallOJMG) 

32 BEENIE MAN fIMS. THING Dude (Virgin) 844 +6 155754 11 4010 Total Plays: 287, Total Stations: 52, Adds: 12 

34 35 KANYE WEST Through The Wire (RocAFella /IDJMG) 731 -73 90221 20 5310 PRINCE Musicology (Columbia) 

Total Plays: 284, Total Stations: 34, Adds: 1 

37 MONICA U Should've Known Better (J /RMG) 705 +169 53909 3 4211 

38 8-BALL & MJG You Don't Want Drama (Bad Boy /Universal) 651 +120 41259 3 3712 
WYCLEF JEAN fISHARISSA Take Me As I Am (J/RMG) 

Total Plays: 276, Total Stations: 24, Adds: 1 

36 38 JUVENILE fIMANNIE FRESH In My Life (Cash Money /Universal) 611 .100 62612 18 4110 
CALVIN RICHARDSON Not Like This (Hollywood) 

!Debut> RUBEN STUDDARD What If (J /RMG) 488 +267 47138 1 4114 Total Plays: 246, Total Stations: 28, Adds: 1 

41 SLUM VILLAGE Selfish (Barak /Capitol) 452 +47 35058 3 3815 
MASTER P Act A Fool (New No Limit /Koch) 

39 41 MISSY ELLIOTT I'm Really Hot (Gold Mind /Atlantic) 403 -65 41872 13 4110 Total Plays: 244, Total Stations: 24, Adds: 24 

43 S GUERILLA BLACK Guerilla Nasty (Virgin) 397 +15 18370 3 3211 TEENA MARIE Still In Love (Cash Money /Universal) 

46 (El DILATED PEOPLES fIKANYE WEST This Way (Capitol) 388 +48 24918 2 2312 Total Plays: 149, Total Stations: 23, Adds: 2 

47 KANYE WEST Jesus Walks (RocA- Fella /IDJMG) 387 +49 76437 2 311 MYSTIKAL Oochie Pop IJivelZomba) 

USHER Confessions Part 2 (Laface /Zomba) 376 +145 65779 1 111 
Total Plays: 122, Total Stations: 30, Adds: 30 

(Debut> 

GHOSTFACE MISSY ELLIOTT Push (Del Jam / IDJMG) 367 +99 40540 1 3515 MISTA NAKED fIKANDI ALI Keep Bitten (Liquid 81 'Debut> 
Total Plays: 122, Total Stations: 14, Adds: 3 

40 47 JENNIFER LOPEZ fIR. KELLY Baby I Love U (Epic) 362 103 17906 5 3010 

fD D12 fIEMINEM My Band (Shady /lnterscope) 346 +103 28452 1 410 
1.20 Fightid In The Club (Priority /Capitol) 

Total Plays: 116, Total Stations: 10, Adds: 0 
lDebut> 

'Debut> ELEPHANT MAN Jook Gal (VP /Atlantic) 345 +119 55285 1 3317 

42 50 OUTKAST Hey Ya! (LaFace /Zomba) 343 -45 39238 19 3110 Songs ranked by total plays 

70 Urban reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 

4/4 -4/10. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays is placed 

first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting 

station. Songs unreported as adds do not Count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to -week increases 

in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average 

Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004. The Arbitron Company). © 2004. R &R. Inc. 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

U 
RADIO IS LISTENING 

Click on the GFA Radio cube on our homepage 
www.RadioAndRecords.com 

For More Information And To Get Your Priorities ADDED To R &R GFA RADIO Playlists, Please 

ON -AIR 
Easy Click -I& -Play Radio "Guest EJs" join 
Internet radio stations R&R editors on the air 

New music by format The best and newest 
bits from top market 

All music in power rotation stations by format 

Contact: Greg Mattel at 510- 788 -1658 or gmaffel @radlaaadrecords.com 
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POWERED 

11 Ell I:1BASE 

1 URBAN 
April 16, 2004 

39 

POWEREDM 1I.III1DASE 

Artist Title (Label) 

America's Best Testing Urban Songs 12 + 
For The Week Ending 4/16/04 

USHER fILUDACRIS & LIL' JON Yeah (Laface /Zombal 

USHER Burn (Laface /Zombal 

J -KWON Tipsy (So So Def /Zombal 

JAYZ Dirt Off Your Shoulder (Roc4 Fella /IDJMG) 

MARIO WINANS fIENYA & P. DIDDY I Don't Wanna Know (Bad Boy /Universal) 

KANYE WEST fISYLEENA JOHNSON All Falls Down (RocA Fella / IDJMG) 

CHINGY One Call Away (DTP /Capitol) 

TWISTA Overnight Celebrity (Atlantic) 

LUDACRIS Splash Waterfalls (De / Jam South/IDJMG) 

TWISTA fJKANYE WEST & JAMIE FOXX Slow Jamz (Atlantic) 

G UNIT f /JOE Wanna Get To Know You (Interscope) 

CASSIDY fiR. KELLY Hotel (J/RMG) 

KANYE WEST Through The Wire (Roc-A-Fella /IDJMG) 

BEYONCE' Naughty Girl (Columbia) 

ALICIA KEYS If I Ain't Got You (J/RMG) 

PETEY PABLO FreekA Leek (Jive /Zomba) 

YOUNG GUNZ No Better Love (DelJam /ID MG) 

LIL' FLIP Game Over (Sucka Free /Loud /Columbia) 

JAGGED EDGE What l:'s Like (Columbia) 

YING YANG TWINS MIL' JON & THE EASTSIDE BOYZ Salt Shaker (TM 
OUTKAST Roses (Laface /Zomba) 

SEAN PAUL I'm Still In Love With You (VP /Atlantic) 

T.I. Rubber Band Man (Grand Hustle /Atlantic) 

MUST! Whoknows (DelSoul/DJMG) 

TAMIA Questions (Atlantic) 

RUBEN STUDDARD Sorry 2004 (J/RMG) 

SLEEPY BROWN fIOUTKAST I Can't Wait (lnterscopel 

AVANT Don't Take Your Love Away (Gellen) 

TW LW Familiarity Burn 
Persons Persons Persons 

12 -17 18 -24 25 -34 

4.55 4.50 100% 24% 4.51 4.54 4.44 

4.30 4.20 81% 11% 4.25 4.26 4.25 

4.22 4.17 96% 23% 4.10 4.09 4.12 

4.22 4.00 93% 18% 4.27 4.25 4.33 

4.21 4.25 85% 17% 4.15 4.19 4.02 

4.18 4.15 80% 13% 4.11 4.14 4.04 

4.17 4.22 98% 31% 4.09 4.14 3.96 

4.17 3.89 69% 7% 4.14 4.16 4.11 

4.12 3.99 93% 24% 4.08 4.17 3.83 

4.05 4.09 98% 48% 4.05 4.04 4.07 

4.04 3.91 90% 21% 3.95 4.01 3.81 

3.99 3.96 98% 38% 3.88 4.00 3.55 

3.99 3.94 92% 38% 3.96 3.96 3.96 

3.97 3.90 92% 19% 3.94 3.96 3.86 

3.96 3.91 84% 18% 4.03 4.05 3.98 

3.91 3.95 79% 22% 3.84 3.92 3.65 

3.88 3.86 76% 15% 3.75 3.83 3.52 

3.86 3.64 73% 15% 3.78 3.76 3.83 

3.84 3.76 61% 13% 3.77 3.86 3.51 

3.83 3.63 95% 40% 3.68 3.72 3.58 

3.83 73% 13% 3.77 3.88 3.52 

3.81 3.65 89% 32% 3.76 3.84 3.52 

3.73 3.53 82% 23% 3.57 3.52 3.71 

3.71 42% 8% 3.81 3.79 3.84 

3.70 3.51 55% 12% 3.58 3.66 3.33 

3.65 3.82 93% 40% 3.61 3.58 3.67 

3.63 3.46 78% 20% 3.73 3.76 3.64 

3.60 3.56 63% 16% 3.59 3.62 3.49 

Total sample size is 396 respondents. Total average tavorability estimates are based on a scale of 1 -5. (1= dislike very much. 5 = like very much/. Total familiarity represents the 

percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs must have 40`a familiarity to 

appear on survey. Sample composit.on is based on persons 12+. Persons are screened via the Internet. Once passed. they can take the music test based on the formaVmusic preference. 

RateTheMusic.com results are not meant to replace callow? research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered 

trademark of RateTheMusic corn The RTM system. is available for local radio stations by calling 818- 377 -5300. RateTheMusic.com dala is provided by Mediabase Research, a 

division of Premiere Radio Networks. 

Indicator 
Most Added" 

LIL' WAYNE Bring It Back (Cash Money /Universal) 

USHER Burn (Laface /Zomba) 

ELEPHANT MAN Jook Gal /VP /At /anti() 

DA BACK You Gonna Luv Me (Independent) 

DON YUTE FRYING YANG TWINS Row Da Boat (SIip.N.SlidelPrioritylCapitol) 

Songs ranked by total plays 

Recurrents 
BEYONCE' Me, Myself And I (Columbia) 

YOUNGBL00DZ f!LIL' JON Damn! (So So Del /Zomba) 

ALICIA KEYS You Don't Know My Name (J /RMG) 

OUTKAST The Way You Move (Laface /Zomba) 

AVANT Read Your Mind (Geffen) 

R. KELLY Step In The Name Of Love (Jive /Zombal 

TRILLVILLE Neva Eva (BME /Warner Bros.) 

LIL' JON & THE EASTSIDE BOYZ Get Low (TVT) 

JAGGED EDGE Walked Outta Heaven (Columbia) 

CHINGY Right Thurr IDTPICapital) 

BEYONCE' fISEAN PAUL Baby Boy (Columbia) 

LUDACRIS fISHAWNNA Stand Up (Del Jam South /IDJMG) 

902 

601 

569 

543 

538 

528 

494 

448 

423 

339 

306 

304 

MURPHY LEE fIJ. DUPAI Wat Da Hook Gon Be (Fa'ReelUniversal) 302 

50 CENT In Da Club (Shady /Aftermath /Interscope) 297 

YOUNG GUNZ Can't Stop, Won't Stop (Del Jam /IDJMGI 292 

NELLY R. OIDDY & M. LEE Shake Ya Taiffeather (Bad Boy /Universal) 279 

AALIYAH EITANK Conte Over (BlackGroundlUniversall 247 

Reporters 
WAIL Al b,:Ry NY 
Po. Sup, Bea; 

APO Wonder Women 

NOCE/Alexandria. LA 
PA PI) James Meunier 
MD. Derek Montre 

KEDG /Aleeandria. LA 
OM. PO Jay Stevens 
MO Wade Hampton 

META/Atlanta. GA' 
PD'. Jerry Smdin B 

APO Olmimo, Stevens 
MO Ramona Pineal. 

WVEE/Allanla. GA' 
Po Tony Brown 
MD. rosea love 

WFXA/AUgusta, GA' 
OMPOIMD: Ron Thomas 
7 JUVEIAIE 

MASTER IT 

2 YOUNGGUNZ 

WPRW /Au usta. GA 
PD. Tim Snell 
Mo TOTO 

WERO/Baltimore. MD' 
PO Victor Stan 
M0. Neke Howse 

WEMXIBaton Rouge, LA' 
PO.J-Tweety 
MO Cool OJ Supa MM 

KTCXIBeaumonl, T[ 

WBUV/Bilaxi, M5 
ON Waller Brown 
POND- Terrence Bab 

NIESTIM 
NINA SKY 

it WAYNE 
PINGYANI. 1`::, 

MISIA NAA D '.GA:'.:.I 

WJZDJBilosi. MS' 
PD: R00 Neal 

' TEMA MARK 
o 

AIVSIIKAIIIIpI 
l SSNYeMASHONDA 

' I il WAYNE 

W30TIBoston. MA' 
PO Tamar LBO Robinson 

W3LKBuhalD. NY' 
PO MD Chris Reyn0105 

WSSPICharleston. SC- 
OM. Jay Philpon 
Po Mocha Maguire 
AP) Rory Oat Elm Snead 

WwWZ'Charleslon, 5C 
0M PD'. Tent' Base 
MO Yonni node 

'E YIn. YANG /WINS 

WPEG /Chadone' 
PD: Tenn Peery 
MO: 

MASTER 
P 

B CASSIDY6MASHONOA 
5 VINO YANG TWINS 
4 LTC WAYNE 
D ANIHONYHAMILTON 
2 MYSTIKM 

GHOSIFACE SUISSE ELLIOTT 

WJTT/Chahanooga.TN 
PO Keith Landecker 
MD:MayNCrulNel 

10 MvSi'k D 
6 PING YANG /WINS 
5 AK\NOTaYHAMLTON 

.-. _ .. N'ASHONDA 

WGCLChicago. IL' 

OM PO Elroy SmiTh 
APO MO' Tihany Green 

WPWX Chicago. 11 
Po Jay Alan 
MO. Barbara McDowell 

WIZF /Cincinnati. OW 
PO'. Ten( Thomas 
MD. Greg Williams 

WENZ/CIeveland. 0H 
OM PO' Kim Johnson 
M0: Eddie Bauer 

WHXT /Columbia. SC' 
PO Cors Connors 
APO. Bill Black 
MD. Ghana benne 

CASSIcVTMASH01:DA 
ANTHONY HAMILTON 

NA SKY 

WFXE:Columbus. GA 
Sales Manager Angela Verdes 
OM Ch 
PO/MO CMichaelSSoul 

WCKX/Columbus. OW 
PP Paul Strong 
MO: Warren Stevens 

KKDADallas. TX' 
POND ST Cneatnam 

' iñsiiu:: 

WOTJ/Deboit, MI' 
PD: Speed Mudd 

1 

BASSID6wUSHOMW 

WJLB/DeboH.MI' 
PO' KJ Holiday 
APOMO_ Km Kelley 

WAYNE 
CASS(CYIMAS.HOIIOA 

WJJN/Dothan, AL 
SMROMO: Jaman Wilson 
15 J ION'GN 

1s JANET JACKSON 
B RUBEN STUDDARD 
z R KELLY 
7 DA BACK 
5 lit' WAYNE 
' E ^.UB 

WZFXIEayeveville. NC' 
0M. Mae Edwards 
P0: Jeri Anderson 
APD'. Mike Teen 

WTMG Gainesville. FL' 
PD MD Scott Wens 
APO' Terence Brown 

WIKS /Greenville. NC' 
POMP: 9. K. Kirkland 

WJMZ/Greenville. SC* 
OM Tony Fields 

APD: Karen Bland 
MD Doug Days 

WEUPMunlsville, AL 
OM. Len Many 
PD: gig AM 
MD: Jaye Oariels 

F KELLY 

2 CALVIN RICHMDSON 
2 YOUNG Z 

DILATED PEOPLES lMNYE WEST 
MASTER P 

WJMI /Jackson MS' 
OMPO,MO Sian Branson 
APO Alias Mane 

MYS IKAL 
5 DON SITE TYING YANG TWINS 

NINA SKY 
L1 WAYNE 
USSIDY IhMSiIONDA 
AMIM HOWARD 

WRJH/Jackson. MS' 
PDMO Len Poste 
16 OUIKASI 

CAV5YN1 

SSIDY r MASHONDA 

WAIT/Jacksonville, FL' 
OM: Gail Austin 
PO: G.Wrt 

2 MYSTIKAL 
NINA SKY 

WAYNE 

KPRSAIansas eq. M0' 
OM. Carson 
POMD. Myron Fears 
No Adds 

KIILRilleen. TX 
OM Tim Thomas 
POMP: The BabySiner 
rla AdCA 

8RR0/Lafa ette.LA' 
PoMO. John Mandl 
21 IL WAYNT 

B GHOSTFACE r MISSY ELLIOTT 
5 M NWYENAMIlEON 

1 CASS10YrTanSHONDA 
RUBENSIUODMD 

WOHH/Lansing, MI 
POMO: Brant Johnson 

6h5 1DYIMASHON5A 
MYSIIKAL 
NINA SKY 
LIl WAYNE 

WBTFAesillgton, KY. 
POMO: Jay Meander 

HONYHAMIITON 
MASTER P 

AIYSTIKAI 
CASSIDYIMASFDNDA 

KIPRAittle Rock, AR' 
ON/PO/MO: Joe Booker 

6 DON 191TE I VINO YANG TWINS 
CASSIDY uMASIDNDA 

ANT 

*0 NNYY TON 

NI. SKY 
l.1 WAYNE 

KKBTRos Angeles. CA* 
Po: Rob Samna 
16 SLY BOOGIE 

3 HUBINSTUOUAHD 

WGZO/Louisville, KY' 
Po: Mad Gore 

MD:y0em1 
Hannon 

YOUNG GDNZ 
YING YANG OWNS 

WFXMRAacon, GA 
OM/POMO: Ralph Meacham 
38 D12IWNW 
37 BEYONCE 
36 MARIO WINArL r ENYA a P CICCY 
35 USHER 
27 MANY( WEST rSYIEETWJOHr:SJN 
25 OUIKAST 
0 RASHEEDA 

WIBBRAacon. GA 
PWMD: Cho Williams 

9 ELEPHANT MADI 

9 DIRTY 
x DIAMDrpOUE 

WHRINAemphls, TN' 
PO Role Ball 
AMMO:JDevi Steel 

CASSIDYTAMSHONDA 
MYSIIKAL 
NINA SKY 

WEDIUMiami, FL' 
POND' Cllr% HWIye00d 

2 

STERP 
7 NINA SKY 

CASSIDYOMASHONDA 
PARK SLOPE 
III WAYNE 

1v'TKAL 

WMIB/Miami. FL* 
OM: Rob Roberts 
Po'. Dion Summers 

WKKVMIilwaukee. WI' 
PD: Doc Lose 

MD: Bail Coleman 
AÚ51 ;1 

CASA.,. 
MES 

WOLX/Mobile. AL' 
P0111) Myronoa Reuben 

WZHTRAOnlgamery. AL 
OMMO. Michael Lang 

PO. WA0E lon Ell 

11 AKON ISTYIES: 
ELEPHANT Ar:. 

WNPL/Nashville. TN' 
OM: Jim Kennedy 
PD: Darren Johnson 
MD: Hies Waller 

4 EL WAYNE 
1 ELEPHANT MAN 

SIN VILLAGE 
POSTER 

MYSTIKM 
NINA SKY 
DILATED PEOPLES 61(W YE WEST 

WUBT/Nashville, TN' 
POMO: Pamela Miese 

MASTER Y 

MYSTIKAI 
WAYNE 

CASSIDY LMASHONDA 

KNOU/New Orleans, LA' 
PW LaIlaeOa WaIEMM 
SOON 

WOUERIew Orleans. LA' WTLZSaginaw. MI' 
0M: Carla Boatner PO MO Eugene Brawn 
Po: Angela Watson 

... WEASSavannah. GA 
0M: John Thomas 

WBLS/New York. NY' PD. Sam Nelson 
PD: ninny BNwn API)MO'. Kenya Cabine 

MO: Oeneen Womack 

WWPHNew York. NY' 
PD: Michael Saunders 
MO: Maui Melende7 

WOWBNorlolk. VA' 
DAM: Eric Mechaels 
25 

i+[auróC+1LLA`E 

10 

'IL cur, 
ASTER P 

KVSP/Oklalkoma City, OK* 
PO' Tem Monday 
MD: Eddie Braco 

S CASìIDYIlA7SHONDA 
1 IIYST',ul 
1 NNA_KY 

. WAYNE Lo. WAYNE 

A'AS'!RP 

KBLR/Dmaha, NE' 
POMO: Bryant McCain 
DI [:55_órw5HDrmA 
a v'I:ASKY 
6 MYSTUI 
3 '.,- WAY'ie 

WUSL/Philadelphia, PA' 
PD: Thee Mlchem 
MD: CdaLani Kimbrough 

a Ails 

WAMO/Pilteburgh, PA' 
OM PO George ten Cod 
MO: Kode Wred 

WOOKMaleigh. NC' 
PD'. Cy YEAYS 

MO'. Shawn Alexander 

WBTJ/Richmond. VA' 
PO: toron Maxwell 
APDMO: Mike Sneel 

WCDX/Richmond. VA' 
POMO: Reggie Baker 

WDKXalochesler, NY 
OM/P0 Andre Martel 
APO Jim Jordan 
MD'. Taren Spence 

NBTT/Shreveoort. LA' 
P.TNENSIOODARD 

a ELEM./MAN 
3 PRINCE 
2 ANTHONYHMUITON 
1 GHOSIFACE MOSSY ELLIOTT 
2 MYSTIKAL 

[ION YULE VYING YANG TWINS 
CASSIDY IMASBDIDA 
NINOSKY 
lA WAYNE 
WYCLFFJEAN LSHARISM 
MIETA NAKED blCMWl Ali 

KDKS/Shreveporl, LA' 
oMIPOMW 0uem Echols 
35 ANTHONY...LION 

RURENSTUODARO 
4 ELEPHANT MAN 

J GHOSIEACE /MISSY ELLIOII 

Ñ NA SKKYY 

[I' WVAYNE 

DON YOTE TYING YANG TWINS 
CASSIDY r MASRIONDA 

KMJJlShreveport, LA' 
POND: Jobe lang 

6 MASTER P 

I LIL WAYNE 
I CASSIDYTUASHONDA 

MYSTIKAa 

KATZSt. Louis. M0 
0M: Chuck Atkins 
PD Dwrgnl Stone 

wFUN51. LOUIS. MO' 
PD MO. Craig Black 

WIMP/Tampa, FL 
OMIPD. Louis Mohammad 
APDIMD: Big Money Ced 
20 ETERNAL WARRIORS 
1A PING YANG TWINS 
15 DA BACK 
12 LIT WAYNE 

0 TRENI 
9 XMAS,/ 

WJUCrtgledo, OH' 
PD CMlie Mad 

CASS IpY VMASHONOA 
ELEPHANT MO 
ERNA MARIE 

MYSIIKA. 
NINA SKY 
BIG TAM RS 

ANTHONY HAWL TON 
LIT. WAYNE 
ARAN 'STYLESP 
AMSTERP 
YOUNG KUNZ 

KJMFMutsa, OK. 
PO: Terry MraMaP 
APOMD: AwUn BemMd 

9 fl55IDY MV5NON0A 
1 NINA SKY 
1 LIE WAYNE 

ANTHONYHAMIl10N 
MASTER P 

MYSIIKAL 

WESE/nupelo, MS 
0M: Rid Memo 
PD: JM lae 
MD JAN "DJ VC' NanpM 
M LUTHERVANDROSS 

69 TOMCATS 
46 AVANT 
46 USHER 

5 MYSIIKw 

WKYSIWashiLlpton, DC' 

MD: ken Miler 
a ELEPHANT MASI 

J YouNGGIWZ 

WJKS ImingMn, OE' 
MD: Manuel Mena 
16 1MM 

7 MYSIIKAL 
2 ELEMONT MAN 
2 CASSIDY VMABHONDA 

TWISTA 
NINA SKY 

DIRWA 
XE 

Monitored Reporters 
81 Total Reporters 

70 Total Monitored 

11 Total Indicator 
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R &R asks radio DJs for the hottest records jumping off. 

off 
Sugar Bear 
PD, WAJZ/Albany, NY 

Allen Anthony's "You" (Roc -A- Fella): We're already playing this. It's 
a smooth R &B track. He's the kid from that group Christian that Def Jam 
had back in the day - their first really R &B group, before they knew 
how to work R &B! We're playing it across the board, in all dayparts. 
Akon featuring Styles P's "Locked Up (The Remix)" (Universal): You 
would never know this is an R &B track from the title, but it is. It has a 
nice street edge, though, with Styles on it. Akon can really sing. Dead 
Prez featuring Jay -Z's "Hell Ya" (Columbia): People haven't really paid 
much attention to Dead Prez, but they're really good. Hopefully, with 
Jay on this track, they'll get more attention, and he can bring them into 
the mainstream a little more. We're spiking it throughout the day and 
playing it in the mix show. I have a really good felling on this one. 
Teena Marie's "Still in Love" (Motown /Universal): People may not think 
of this as a mainstream Urban song, but it could work. I really like it. Hav- 
ing Baby on it makes it a lot easier for us to play, but don't be surprised 
if you start to see it make its way up the chart at mainstream. 

Sugar Bear 

Andre Marcel 
PD, WDKX/Rochester, NY 

It's hard to believe it's been 
30 years since my father's dream came true. On April 6, 1974 WDKX 
(103.9) /Rochester, NY was born. It was a difficult birth. My dad, Andrew 
A. Langston (or "Double A," as I call him), had many hurdles to over- 
come - filings with the FCC, working with banks and investors, build- 
ing his staff and having the guts to do it all. But he never flinched in the 
face of adversity. With my mom, Gloria M. Langston, by his side every 
step of the way, nothing could stop him from obtaining their 
dream. WDKX has always, since Day One, been much more than 

q a radio station. Many air personalities who got 
their start at WDKX have moved on to major 
radio markets all across the country. WDKX 
was often called the "radio training academy." 
The station has opened doors for people who 

would never have thought that working at a radio station was an 
option. My father helps the staff with personal matters. He feeds 
them lunch almost daily. There is no end to his generosity. My father 
has always reached out to the community whenever there has been a 
need. We consistently promote community endeavors that are not for 
profit. I remember the year the Green Acres Community Center 
burned down. I pulled my Jam Squad together, and we hit the streets 
and the airwaves to drum up support for the center. Within hours, hun- 
dreds of people showed up with food, clothes and money. More recently 
we spearheaded fundraising efforts to benefit Anthony Salmon. Listen- 
ers responded quickly. 

Stopc3A.0 ;çAT$ 
ARTIST: R. Kelly 

LABEL: Jive 

CURRENT PROJECT: TBA 

IN STORES: June 8 

CURRENT SINGLE: "Happy People" 

HOMETOWN: Chicago 

By DANA HALL /URBAN EDITOR 

personal Stats: Born Robert Kelly on 
Jan. 8, 1969, R. Kelly has become one 

of the greatest songwriters and perform- 
ers of his generation. Every album he has 
released has sold multiplatinum - a 
whopping 40 million -plus to date. His 
singing career didn't start until high 
school, when Kelly entered a talent show 
and sang Stevie Wonder's "Ribbon in the 
Sky." (Kelly pretended he was blind while 
performing, showing his sense of humor.) 
He won that contest, and his pursuit of 
music took off. 

In 1991 Kelly made his debut as the 
lead singer and writer for the Chicago - 
based quartet Public Announcement. 
That album produced four hits: "She's Got 
That Vibe," "Honey Love," "Slow Dance 
(Hey Mr. DJ)" and "Dedicated" -a ma- 
jor accomplishment for any debut project. 
Within a year Kelly went solo, writing, 
producing and performing all his own 
material. After the five -times platinum 
success of 12 Play, which spawned the 
singles "Your Body's Calling," `Bump n' 
Grind" and "Sex Me, Parts I and II," 
Kelly's overtly sexual approach to lyrics 
and music won over the next generation 
of listeners and record buyers. 

Kelly became a sought -after and highly 
successful writer and producer, creating 
songs for a number of superstars, such as 
Whitney Houston, Celine Dion, Michael 
Jackson, Janet Jackson, Luther Van - 
dross, Toni Braxton, Notorious B.I.G., 
Gladys Knight and Kirk Franklin. In fact, 

se_ 

:ate 
<, 

it was one of his early musical protégés, 
Aaliyah, who began his love /hate rela- 
tionship with the press. When Kelly was 
29 he reportedly wed the 15- year -old 
Aaliyah, niece to soul songstress Gladys 
Knight. After a quick annulment, and 
much negative press. Kelly and Aaliyah 
parted ways - both personally and pro- 
fessionally. 

Kelly's 13 -year career has brought him 
critical acclaim and financial success, as 
well as drama. In 2002, after a videotape 
of him and a young woman was leaked to 
the press and police, Kelly became the 
target of investigations in both Chicago 
and Florida for allegedly having sexual 
relations with underage girls. The Florida 
charges have since been dropped. while 
some of the Chicago charges are still 
pending. Despite this. many of Kelly's 
fans continue to support him and his 
music. 

Achievements: Kelly recently earned 
multiple Soul Train Awards. including 
2004's Best R &B /Soul Album for Choco- 
late Factory and the prestigious Quincy 
Jones Award for Outstanding Achieve- 
ment in the Field of Entertainment. 

Discography: Public Announcement: 
Born in the '90s (1991). Solo: 12 Play 
(1992); R. Kelly (1995); R. (1998); Tp- 
2.Com (2000); Best of Both Worlds [with 
Jay -Z] (2002); Chocolate Factory (2003); 
The R. in R &B Collection Volume 1 (2003). 

Urban AC Reporters 

WWINATaltimore, MO' 
PD lim Watts 
APO MD Keith Fisher 

KOXLJSaIon Rouge. LA' 
OM: Jell Jernigan 
POMD'. Mya Vemon 

WBHK18inningham. AL' 
aMPD Jay hnon 
AMMO: Daryl Johnson 

WMGLICharleston. SC' 
0MPO: Teny Base 
MO: 10 Jales 

nns 

WBAVJDharlolte' 
POMO: Tern Any 
No Ma 

WVAZJCIFicago. IL' 
DMPO. Elroy Smell 
APOMD: Amando Rivera 

kplp 

WZAKICIeveland. OH' 
OMPD. Kim Johnson 
MIS ,Babay Rson 

WLXClCOlumbia. SC' 
PD Doug Williams 

WWOMIColumbia. SC' 
PO: Moe Lon 
MO. Lon Mad 

MACH/Columbus. GA 
DM: Onan Waters 
PDAPD Gunn Radreeda 
MI) : Edward Lewis 

WRNB/Daylon. OH' 
O100: J.D- Kunes 

WMXOmebon, MI' 
OM: PJ Holiday 
PO: Jamillah Muhammad 
APO heed Stevens 
MD Shelia Lolle 

Stations and their adds listed alphabetically by market 

WUKS/Fappetleville. NC' 
PD' Garree Davis 
MD Cahn Pee 

WOZZ/FIint MI' 
PO, Jerold Jackson 

WFUNFt. Pierce, FL' 
0MPO,Ntp: Mdrc James 

WOMG/Greensbore. NC' 
PDMD: AL Slone 

'KM/Houston, TX' 
PD'. Tan Calzad 
MD: Sam Choice 

WTLCMdianapolis. IN' 
PD. cedan Wallace 
APOMD'. Garth Adams 

WKXUJackson, MS' 
OIAPDMO: Stan Branson 

WSOUJaoYsonville, FL' 
PDIAID: M Brooks 

WA/Kansas City. MO' 
PU: Jin Kennedy 
MD Trey Michaels 

KNEIUtalayetle. LA' 
PDMD: John Kinnur 
24 ahI,, 

KOKYNWe Rock AR' 
OM: Joe Booker 
Onto. Man Dylan 

KJLKNos Angeles, CA' 
POND. Aum/rae Russell 

WRBVJMaInn, GA 
POONA CIUla Williams 

KJMSIMemphis. TN' 
P0: Nate Bet 
APDMD: Eileen Collies 

WHOT/Miami, FL' 
PD: Derrick Brown 
APO/MO: Karen Vaughn 

n P P 
9 ira!KSOa 

epv 
Jw.. 

WJMRITAilWaukee, WI- 
MAID Lan Jon 

WDLT/MObib, AL' 
PO: Stem ClwllMry 
MO:Ms Woo 

WOGKMaslwille, TN' 
POMO: Derrick comet 
hcbm 

WYBCHew Haven, CT' 
OM: Wage OdanlM 
PD: Juro Carib 
op D eotb M*Wm 

f. 
A 

'C/A 

WYLD/New Orleans. LA' 
OM: Cada Bonner 
PO: M ApPleberry 

WRKSMew York, NY' 
DM: John Mullen 
PO: Tap kashy 
MD: Join OuMlnee 
Pia MP, 

WSW/Norfolk, VA' 
04440: 

wKvaaen uaif 
I 

RueiñSn*UDnann 

WVKUIJrJdolk, VA' 
DM: DM lamb 
P47APPPo- LAndm 

WCFB/OrlandO, FL' 
PO: Skye Holm* 

WBASmhiladelphia, PA' 
OM: flea Mechem 
PD: Ja TamMno 
OPOWID: JO 001501e 

WFXCAIaleigh, NC' 
Ph: 010064 

ma..vo: 
Jodl MmF 

WIUSMichmond. VA' 
DMYDMD: Amin Gardner 

VNBEmoanoke, VA' 
PODMD: Wan Ford 
n son 

KRIM/SL Louis, MO' 
*PD: Caws MMus 
MO: Alj1pJ 

WIMK/Toledo, OH' 
PO: linty Lam 
MD: &anM MOM 

WHUR/Washington. DC' 
POND: Dare Dickinson 
iuslss 

WMMJAVashington. DC' 
PD: Kane Brown 
MD: Mike Chase 

'Monitored Reporters POWERED 

46 Total Reporters MEDIABASE 

42 Total Monitored 

4 Total Indicator 

Did Not Report, Playlist Frozen (2): 
WLVH /Savannah, GA 
WMCS /Milwaukee, WI 
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URBAN AC TOP 30, 
TOTAL 
PLAYS 

I- 
PLAYS 

TOTAL 
AUDIENCE 

1001 

WEEKS ON TOTAL STATIONS 
CHART ADDS 

e April 16, 2004 

ARTIST TITLE LABEL(SI 

LUTHER VANDROSS Think About You ( /RMG) 1119 -78 138958 21 4210 

ALICIA KEYS If I Ain't Got You (J /RMG) 1112 +97 153650 7 3511 

RUBEN STUDDARD Sorry 2004 /J /RMGI 995 -68 121926 16 4210 

TEENA MARIE Still In Love (Cash Money /Universal) 939 +82 105121 8 4111 

BEYONCE' Me, Myself And I (Columbia) 898 71 121095 12 3710 

JANET JACKSON I Want You (Virgin) 772 +63 90713 6 4011 

BABYFACE The Loneliness (Arista/MG) 634 -11 59708 13 4011 

KEM Love Calls (Motown/Universal) 582 30 87785 62 3210 

JOE More & More (Jive /Zomba) 542 -61 51535 26 3710 

AVANT Read Your Mind (Geffen) 501 -21 46444 26 3910 

OUTKAST The Way You Move (Laface /Zomba/ 491 -127 86030 18 1010 

WILL DOWNING A Million Ways (GRP /VMG) 482 1 34888 28 3110 

PATTI LABELLE New flay (Oaf Soul /IOJMG) 468 +100 56209 4 3712 

ALICIA KEYS You Don't Know My Name (J /BMG) 453 -71 49444 23 4010 

PRINCE Musicology (Columbia) 424 +103 50969 2 3511 

MUSID Whoknows (DefSouUIOJMG) 418 +24 46449 E 2815 

SILK Side Show (Liquid 8) 383 -47 34237 17 2610 

R. KELLY Happy People (Jive /Zomba) 376 +121 62012 C 812 

DWELE Hold On (Virgin) 333 -7 33735 E 2510 

GERALD LEVERT Wear It Out (Atlantic) 314 -86 27374 12 3410 

VAN HUNT Seconds Of Pleasure (Capitol) 297 39 23576 21 3011 

EN VOGUE Doh Boy (33rd Street /FunkyGui) 293 24 23736 7 2210 

ANTHONY HAMILTON Charlene (So SoDef /Zomba/ 292 34 18128 9 2310 

HIL ST. SOUL Pieces (Shanachiel 216 -15 18412 10 1910 

TAMIA Questions (Atlantic) 215 +29 19334 3 2413 

KINDRED THE FAMILY SOUL Stars (Hidden Beach) 199 -16 21643 17 1610 

AVANT Don't Take Your Love Away (Geffen) 195 +19 31850 5 511 

JAGGED EDGE Walked Outta Heaven (Columbia) 191 -62 16221 20 1510 

RUBEN STUDDARD What If (J /RMG) 184 +93 12349 1 2413 

GOAPELE Closer (Columbia) 139 +4 10692 5 1510 

42 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 4/4 -4/10. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. 
Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004. R &R, Inc. 

New &Active 
CARL THOMAS Make It Alright (Bad Boy /Universal) JESSE POWELL Did You Cry (Liquid 8) 

Total Plays: 128, Total Stations: 14, Adds: 1 Total Plays: 79, Total Stations: 14, Adds: 1 

MONICA U Should've Known Better (J /RMGI LAMONT DOZIER I Hear A Symphony (Jam Right/WEA Distribution) 

Total Plays:122, Total Stations:17, Adds: 3 Total Plays: 38, Total Stations: 8, Adds: 0 

CREA U Lied (Aezra) FREDDIE JACKSON Say Yeah Waft/and) 

Total Plays: 91, Total Stations: 11, Adds: 0 Total Plays: 24, Total Stations: 8, Adds: 0 

Songs ranked by total plays 

41 

POWERED 
MEDIABASE 

Most Added® 
www. rradds. com 

ARTIST TITLE LABEL(S) ADDS 

MUSIQ Whoknows (Del Soul /IDJMG) 5 

RUBEN STUDDARD What If (J /RMGI 3 

TAMIA Questions (Atlantic) 3 

MONICA U Should've Known Better (J /RMGI 3 

PATTI LABELLE New Day (DelSoUgIDJMG) 2 

R. KELLY Happy People (Jive /Zomba) 2 

Most 
Increased Plays 
ARTIST TITLE LABEL(S) 

TOTAL 
PLAY 

INCREASE 

R. KELLY Happy People (Jive /Zomba/ +121 

PRINCE Musicology (Columbia) +103 

PATTI LABELLE New Day (DelSoul/DJMG) +100 

ALICIA KEYS If I Ain't Got You IJ /RMG) +97 

RUBEN STUDDARD What If (J /RMGI +93 

TEENA MARIE Still In Love (Cash Money /Universal) +82 

ISLEY BROTHERS fIR. ISLEY Busted (DreamWorks/lnterscope) +73 

TWISTA fIKANYE WEST & JAMIE FOXX Slow Jamz (Atlantic) +68 

JANET JACKSON I Want You (Virgin) +63 

USHER Burn iLaFacelZombal +56 

Most 
Played Recurrents 
ARTIST TITLE LABELIS) 

TOTAL 
PLAYS 

SMOKIE NORFUL I Need You Now (EMI Gospel) 446 

R. KELLY Step In The Name Of Love (Jive /Zomba) 433 

GERALD LEVERT U Got That Love ICall It A Night) (Atlantic) 375 

HEATHER HEADLEY I Wish I Wasn't (RCA/RMG) 285 

JAHEIM Put That Woman First (Divt.neMill /WarnerBros.) 250 

ARETHA FRANKLIN Wonderful (Arista /RMGI 246 

LUTHER VANDROSS Dance With My Father (J/RMG) 239 

KINDRED Far Away (Epic) 225 

FLOETRY Say Yes (DreamWorksllnterscope) 176 

MUSID Dontchange (DelSoullIDJMG) 153 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

"Feelin' Good (Vadlon 
Gladys Knight 
& Edesio Alejandro 

TRACK 1 FROM THE ALBUM 

-ATI DG-E TO 1141V-AM-fl 
ON YOUR DESK NOW ! 

11 

Impact! date April 19th. 
Ralph Tashijan 1.415.282.4466 rtashijan@earthlink.com 

Eddie Gurran 1.203.221.7780 islandred7 @aol.com DKmsha by 

re-N 
unrvcRswc ssi 

0© 2004Pyramid Music Corp., A division of AGU Entertainment, Inc. Distributed by UMVD .,..,.,.....,,. 
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LON HELTON COUNTRY 
Ihelton@radioandrecords.com 

PART TWO OF A TWO -PART SERIES 

Radio's Fight To Hold 
The Front Seat 
Arbitron- Edison study on tech, traffic and sales 

ast week's overview of Country radio and in -car lis- 
tening research conducted by Arbitron and Edison 
Media Research had lots of positive findings for the 
format. As a whole, Country fares pretty well in the car, 
where 38% of all Country listening is done. The bad 
news is, myriad interlopers have set their sites on the 
car, terrestrial radio's last exclusive bastion of 
listenership. 

The study not only probed radio 
users' preferences, it delved a bit into 
their interest in new in-car technolo- 
gies, including satellite radio, to get a 

feel for these technologies' potential 
impact. The study also contained 
some fascinating insights into con- 
sumers' and listeners' interest in traf- 
fic reports. 

Radio Reigns In -Car 
As you might expect, radio reigns 

in -car. And Country does exception- 
ally well, exceeding overall in-car ra- 
dio usage. According to the study, 
AM /FM radio was used by 96% of all 

those who either drove or rode in a car 
in the month prior to the survey. In 

Country, that figure was 98 %. 

Interestingly, the overall study 
shows CD usage second, at 58%, and 
cell -phone usage third, at 55 %. Coun- 
try is different, in that cell phones 
come in second, at 57%, and CD play- 
ers third, at 52 %. Cassette players 
ranked fourth overall and in Country, 
at 47% and 49%, respectively. DVD 
players were next, at 6% overall and 
5% at Country. 

The remaining choices - GPS sys- 
tems, MP3 players and satellite radio - ranked sixth, seventh and eighth, 
respectively, with all listeners and 
Country Pls. 

Out of all the choices, radio was 
overwhelmingly selected as the de- 

vice most used in-car. Of those who 
had driven or ridden in a car in the 
month prior to the survey, 75% made 
radio their No. l choice. The CD play- 
er was second, at 19%; the cell phone 
third, at 12 %; and the cassette player 
next, at 3 %. 

Among Country Pls the percent- 
age of respondents using radio in -car 
almost all or most of the time was also 
75 %. Cell phones were second, at 13 %; 

CD players next, at 12%; and cassette 
players fourth, at 4 %. 

People still view a car radio as es- 
sential. When asked "If you could 
only choose one device in your prima- 
ry car, which one device would you 
choose," 69% of the total sample and 
72% of Country Pls answered AM/ 
FM radio. CD player was chosen by 
16% of the total sample and 14% of 

Country Pls; cell phone was selected 
by 8% overall and 10% of Country 
Pls. Satellite radio, DVD, cassette, 
MP3 and GPS were all lumped togeth- 
er at 4 %. 

New Technology 
While that is great news, we all 

know things are changing. With that 
in mind, the Arbitron -Edison study 
delved into the future a bit by asking 
about people's level of interest in new 
technologies. 

For instance, the study queried re- 

spondents about their interest in radio 

Among radio users, 98% say the station they 

listen to the most is programmed as a preset 

station; 87% indicate that all or most of the 

stations they normally listen to are 

programmed on their car presets. 

R &R April 16, 2004 

display technologies. (As the study 
points out, much of this functionality 
is available to consumers on new "HD 
radio" sets, offered by traditional ra- 
dio using iBiquity technology or avail- 
able via satellite radio companies XM 

and Sirius.) 
Here, Country Pls are behind over- 

all radio users in their desire for on- 
screen info. Respondents were asked 
if they were "very' or "somewhat" 
interested in a variety of car -radio dis- 
play functions. In the chart below, the 
percentage of overall users is listed 
first, followed by the percentage of 
Country Pls who were interested in 

that function. 

As you might expect, 

radio reigns in -car. 

And Country does 

exceptionally well, 

exceeding overall in- 

car radio usage. 

Function Ali Country 
Usen Pls 

Search for station format 65% 63% 
Weather info on demand 65% 56% 
Search for strongest signal 62% 61% 
Title/artist of song 
currently playing 61% 54% 
Traffic into on demand 59% 53% 
Identify station format 56% 45% 
Identify station name/ 
call letters 55% 48% 
News headlines 
on demand 49% 45% 

Satellite Awareness 
Another area of in serest, particular- 

ly to terrestrial broadcasters, is con- 
sumers' awareness of satellite radio. 
The study found that 34/ of all re- 

spondents were familiar with XM and 
24% were aware of Srus. 

However, awareness has not trans- 
lated into action: Only 0.7% subscribed 
to XM, and 02% subscribed to Sirius. 

It looks like XM has made bigger in- 

roads than Sirius among Country Pls, 
23% of whom were familiar with XM, 

The Importance Of Reaching 
A Consumer In The Car 
`The Arbitron- Edison Media Research In -Car Study" also 
explores the power of "recency" for in-car advertising. The 
study explains, "Recency planning starts with the idea that 
when is the critical variable, rather than how many. In other 
words, advertising effects can also be controlled by when 
the message is received." 

The value of "when" is driven home by the study's revelation of 
when in -car consumers make buying decisions. First, though, it's 
important to know what their shopping habits are. Among Country Pis, 
60% said they "sometimes" or "frequently" shop on their way home 
from work. That's compared to 12% who said "before work" and 22% 
who answered "during the lunch break." 

As for where they shop, 80% of Country P1s said they had stopped 
at a grocery store on their way home from work in the last month. 
Some 61% said "convenience store," 57% said "large retail store," 51% 
picked up dinner from a fast -food restaurant, 35% went to a drugstore, 
29% said department store, and 15% picked up dinner from a sit -down 
restaurant. 

As for when the decision to stop at a store was made, 39% said the 
epiphany came while on the way home from work, and 55% said earlier 
in the day. 

When asked 'While listening to the radio while in a car, have you 
ever heard of a sale or special that motivated you to visit a certain 
store ?" Forty -five percent of Country Pls answered yes to "later that 
day," and 54% answered affirmatively to "later that week," demonstrat- 
ing that in-car commercials can deliver immediate results for an 
advertiser. 

and 17% of whom were aware of Siri- 

us. Of those, 1.4% subscribed to XM 

and 0% subscribed to Sirius. 
Overall, however, about one -third 

of the total sample and one -quarter of 
the Country Pls said they were either 
"very" or "somewhat" interested in 
satellite radio. The breakdown for the 
total sample was 8% "very" and 24% 

"somewhat" interested, while Coun- 
try parsed out to 8% "very" and 16% 

"somewhat" interested. 
On the flip side, 48% of total re- 

spondents and 57% of Country Pls 
said they were "not at all interested," 
while 20% of all respondents and 19% 

of the Country Pls said they were "not 
very" interested. 

The Pre -Install Option 
Before you take too much solace in 

those "not interested" numbers, you 
should be aware that interest in satel- 
lite radio changes dramatically when 
radio users are offered a "pre- install 
option." Having the radio already in 

the car at the time of purchase bumps 
overall interest up to 45% (15% "very 
interested" and 30% "somewhat inter- 
ested") and Country Pls' interest up 
to 41% (13% "very interested" and 
28% "somewhat interested "). 

Interest in satellite radio with the 
pre -install option was highest among 
men (17%) and 12 -24s (26% among 12- 

17s and 24% among 18 -24s). Those 
numbers skewed older with Country 
Pls, where the highest interest came 
from 25-Ms, 25% of whom said they 
were "very interested" in pre- installed 

satellite radio. 
It might surprise you to learn that 

second place for those "very interest- 
ed" went to 55 -64s, at 24%. For Coun- 
try Pls, 13% of the total, 14% of men, 
12% of women, 12% of 35-44s, 13% of 
45-54s and 3% of those 65+ were "very 
interested." 

Country ranked third among for- 

mats whose listeners are "very inter- 
ested" in satellite radio. Black /Urban 

Contemporary was No. 1, with 26 %; 

CHR was next, at 23 %; and Country 
was tied with AC, Rock and Religious, 
at 13 %. 

The Importance Of Presets 
When is the last time you gave much 

thought to the relationship between 
ratings and radio preset buttons? Have 
you ever ever thought about ways to 

get your listeners - especially the 
fringe users - to make your station 
one of their radio presets? Given the 
importance placed on presets by in-car 
users, you may want to put your gray 
matter to work in that area. 

The Arbitron- Edison study found 
that 89% of radio users said the pre- 
set buttons in their primary car are 
programmed, 87% indicated that all 
or most of the stations they normally 
listen to are programmed on their car 
presets, and - perhaps most impor- 
tant - 98% said that the one station 
they listen to most is programmed as 
a preset station. "Thus," the study 
concluded, "to get in-car listenership, 
a radio station must be one of a con- 

sumer's car -radio presets." 
The importance of your station be- 

ing preset is also evidenced by users' 
perceptions regarding the difficulty of 
changing their presets. Eighty percent 
haven't reset the buttons since be- 
tween one month and a year ago. 

When asked "When was the last time 
any of the preset buttons on your car 
radio were changed," 43% answered 
"more than a year ago," 17% said "six 

months to a year ago," and 20% said 

"one to six months ago." For Country, 
52% answered "more than a year ago," 
15% said "six months toa year ago," and 
15% said "one to six months ago." 

The reason they don't reprogram? 
Fifty-three percent of the total sample 
and 52% of Country Pls said it was 
not "worth the hassle" to reset the 
buttons once they had been set. 

Continued on Page 48 
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BUT HERE'S THE TRUTH 
«GIRLS LIE T00" 

ABOUT TERRI: 
The 3rd most played female artist in the forma 

The only female crtist with a fl single 
in over 100 weeks 

TERRI CLARK 
`GIRLS LIE TOO"Add Date April 19th 

A UNIVERSAL MUSIC COMPANY I 2(04 Mercury Rgsrgs a Dieson of UMG Recor ings. Inc 

Produced by Byron Gallimor 
Management: Clarence Spa!din 
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NASHVILLE 

Gretchen Wilson Is A 
Redneck Woman 
Explosive debut single sends Sony scrambling 

f there's one thing country's female artists have 
lacked during their recent and well- documented air- 
play struggles, it's attitude. Filling that void with mud 
clods flung from the back of her four -wheeler is 
Gretchen Wilson and her six -weeks -to- top -10 smash, 
"Redneck Woman." "Some people look down on me," 
she sings, "but I don't give a rip /I stand barefooted in 
my own front yard/With a baby on my hip." 

Attitude, howev- 
er, only goes so far 

in country if it isn't 
accompanied by 
honesty. By all ac- 

counts, Gretchen 
Wilson, who co- 
wrote "Redneck 
Woman" with John 

Rich (Big & Rich), is 

what she sings. And 
that backwoods, 
girl- next -door fire 
has turned her an- 

them into the fast- 

est- rising debut sin- 
gle in the history of 
R&R's Country top 
50. Clint Black's 
"Better Man" hit top 
10 in eight weeks in 
April 1989, while 
Trisha Yearwood 
and Faith Hill both saw their debut 
releases reach top 10 in nine weeks. 

As a result of the song's unprece- 

dented airplay, Wilson's Epic debut 

album, Here for the Party, is being 
rushed to market months ahead of 
schedule to meet surging consumer 
demand. And while Nashville may be 

eager to cheer on any success, it's like- 
ly that a few local labels are lament- 

Gretche n Wilson 

Ong the one that got 

away. 
"I showcased for 

probably every label 

on Music Row but 
didn't have much 
luck, because I am 
very aggressive," 
Wilson says. "I say 

what I want to say. 

The kid who moves 

out at 15 doesn't 
take to censorship 
very well." 

And being herself 
has proven to be the 

key to Wilson's suc- 

cess. "I decided be- 

fore my last show- 
case with [Sony's] 
John Grady that this 
is who I am," she 

says. "This is what I 
do, and I hope you like it. They did. I 
finally ran into some folks who 
weren't afraid to take a chance on 

something that wasn't exactly main- 

stream." 

Hard Road 
Though Wilson's success is already 

redefining the mainstream for coun 

try's women, her story is certainly ou 

CHAT MAN & ROBIN Talk show host Or Phil McGraw arranged a 

performance by Brooks & Dunn as a surprise for his wife, Robin, on a recent 

show. Pictured on the set are (l -r) Kix Brooks, Robin McGraw, Ronnie Dunn 

and Dr. Phil. 

of the ordinary. "My mom, my little 
brother and I moved around a lot," 
says Wilson, who calls Pocahontas, IL 
her hometown. "We never stayed in 
one place for more than a few months. 
It was pretty tough trying to adjust. 

"At 15I decided 1 was an adult, like 
most 15- year -olds do. I wasn't happy 
at home anymore and decided to go 

out on my own. My mom agreed and 

signed me out of school." Wilson left 
Miami, where the family was living at 

the time, and moved back to Illinois, 
where music became an integral part 
of her life. 

"I got a job as a hostess at Denny's 

and started singing one-nighters," she 

says. "They didn't really have karaoke 

back then, so I would buy the minus - 
one tapes; rent an amp, a mike and a 

cassette player; and book dates under 
the name The Country Cutie. I start- 

ed out with just eight songs, and as I 
made money, would go and buy a 

couple more tapes every week. Before 

long I had a full four hours of music 

and didn't have to repeat a song." 

"Gretchen is able to 

write the hits and get 

her story in at the 

same time." 
Mark Wright 

Between the ages of 16 and 24, Wil- 

son worked in several St. Louis -area 

bands before finally making the move 
to Nashville. She was working as a 

cocktail waitress when Big Kenny and 

John Rich spotted her. 

"They heard me sit in with the 

band, and John approached me after- 

ward," Wilson says. "In his suave, Tex- 

as way, he asked why I didn't have a 

record deal. I kind of laughed, because 

I can't tell you how many guys have 

asked me that question." 
Wilson gave Rich her demo, then 

ignored his calls for several months, 

thinking he was nobody. When she fi- 
nally got back in touch with him, she 

started making connections with song- 

writers and soon became a sought -af- 

ter demo singer. She also worked to 

develop her songwriting. "That's 

R&R Apri[ 16, 2004 

ALL ABOARD The Country Music Hall of Fame & Museum recently opened 

the exhibit "Night Train to Nashville: Music City R &B 1945-1970." Pictured at 

the opening celebration are (l -r) The New Imperials' James "Nick" Nixon, R &B/ 

blues great Earl Gaines, SunTrust VP /Private Banking Brian Williams, 

guitarist Johnny Jones, Vince Gill and museum Exec. Director Kyle Young. 

when I really came into my own," she 

says. 

Record Time 
Once signed to Sony, Wilson al- 

ready had a head start on making Here 

for the Party. "She and John Rich had 

done a lot of preproduction when they 

did the song demos," says Sony Exec. 

VP /A &R Mark Wright, who co-pro- 

duced the record with Joe Scaife. "We 

were a little ahead of the game." Rich, 

in fact, receives an associate- produc- 
er credit on the album. 

Wright says Wilson is the perfect 

combination of vocal ability and song - 

writing chops. "With as good a sing- 

er as she is, you're not limited musi- 
cally," he says. "She's got classic Tam- 

my Wynette -type country songs, and 

the title track could be the country 
version of Pink. She covers a lot of 
musical ground." 

That vocal dexterity contributes to 

Wilson's strengths as a songwriter. 
People tend to write around their 

vocal abilities," Wright says. "She 
doesn't have to write around any- 
thing. Plus, she's lived life. She's not 

19, so she's got things to talk about. 
You fmd a lot of artists who can write 
songs about who they are and how 
they feel, but then you have to throw 
some hits in around those songs. 
Gretchen is able to write the hits and 

work her story in at the same time." 
The unforeseen popularity of "Red- 

neck Woman" put a rush on the al- 

bum. "We had the songs in the bag 

and half the record cut by the time the 

single was done," Wright says. "But 
we thought we had 20 weeks to get 

the album out." 
Instead, the production team dou- 

ble -timed the process. "We had the 

engineer, Bart Purfley, mixing in one 

room, and we'd be doing back- 
ground vocals in another," Wright 
says. "Adrenaline was a driving 
force. A lot of people were working 
an extra four or five hours a day to 

get it done." 

Wal -Mart Shelves 
For Sony Sr. VP /Nashville Sales & 

Label Group Sales Dale Libby and the 

rest of the company's sales and distri- 
bution force, success comes down to 

one thing: meeting the demand for 
this album. "You have to try to be as 

nimble as possible and respond to 

market conditions and consumer re- 

quests," Libby says. Conditions and 
requests in this case prompted a radi- 
cal adjustment. 

"Historically, unless it's by the 

anointed five or six, you let a new sin- 

gle air out for 12 to 18 weeks before 

you drop the album," Libby says. "So 

about 60 days ago, with a few songs 

in hand, we thought an August album 
release made sense. 

"Then several stations started play- 
ing the single before the add date, and 

it charted, so we thought the first 
week of July would be good. Then we 

saw the second week of airplay come 

in, and it moved to first week of June. 

"Then [Sr. VP /Radio Promotion) 
Larry Pareigis brings in a top 10 in its 

fourth week, and it's 'Katie, bar the 

door.' We had it set for May 18 and just 

pushed it up to May 11." 

Here for the Party wasn't officially 
completed until April 6, and the pack- 

aging was finished April 7. "The re- 

sponse from radio is phenomenal," 
Libby says. "And they're getting 
bombed with calls from listeners. 
We've got Wal -Mart calling us to say 

that regional and store managers are 

calling in asking about this record. 
That's because consumers are going 
into these stores looking for it." 

Of course, "Redneck Woman" has 

a line about Wal -Mart, a fact Sony 
execs played up in meetings with 
the retailer. "Mark Wright thought 
it would be great if he turned that 
line up about two decibels," Libby 
says. "Sure enough, our good 
friends at Wal -Mart reacted quite 
positively." 

As do their customers. "It's the No. 2 

downloaded single on Wal- Mart.com, 

behind Maroon 5 and ahead of Brit - 
ney Spears," Libby says. "Wal -Mart 
gets excited about a lot of things, but 
it's been a long time since I've seen 

them this excited about a piece of 
music." 

The ultimate test will come when 

that first wave of buyers gets its hands 

on the album, a day that's coming 
much sooner than originally anticipat- 

ed. "I've written seven of the 10 songs, 

and I've been very careful to make 

sure the album has a good flow to it," 
Wilson says. "When people buy this 

album, I want them to know that this 

girl actually lived these things and be- 

lieves what she is saying." 
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COUNTRY TOP 50 
.W April 16, 2004 

LAST TOTAL 

WEEK , ARTIST TITLE LA5E. POINTS 

1 0 KENNY CHESNEYf (UNCLEKRACKERWhei The Sun Goes Down (BNA) 14920 

2 0 KEITH URBAN You'll Think Of Me (Capitol) 13123 

3 0 RASCAL FLATTS Mayberry (Lyric Street) 12359 

5 0 JOHN MICHAEL MONTGOMERY Letters From Home (Warner Bros.) 11777 

4 0 BUDDY JEWELL Sweet Southern Comfort (Columbia) 11725 

9 0 GRETCHEN WILSON Redneck Woman (Epic) 9810 

7 0 TRACY LAWRENCE Paint Me A Birmingham (DreamWorks) 9715 

6 8 SARA EVANS Perfect (RCA/ 9705 

8 0 GEORGE STRAIT Desperately (MCA) 8862 

11 LONESTAR Let's Be Us Again (BNA) 8125 

ID e BLUE COUNTY Good Little Girls (Asylum /Curb) 8035 

12 ® BROOKS & DUNN That's What She Gets For Loving Me (Arista/ 7497 

14 0 MONTGOMERY GENTRY If You Ever Stop Loving Me (Columbia) 7470 

13 0 GARY ALLAN Songs About Rain (MCA) 6970 

15 ® CAROLYN DAWN JOHNSON Simple Life (Arista) 6855 

16 16 DIERKS BENTLEY My Last Name (Capitol) 6439 

18 SHEOAISY Passenger Seat (Lyric Street) 5040 

19 DAVID LEE MURPHY Loco (Koch) 4948 

21 BRIAN MCCOMAS You're In My Head (Lyric Street) 4853 

22 ED CLAY WALKER I Can't Sleep (RCA) 4584 

25 ® TOBY KEITH Whiskey Girl ( DreamWorks) 4462 

20 22 BIG & RICH Wild West Show (WarnerBros.) 4442 

23 a REBA MCENTIRE Somebody (MCA) 4016 

24 SHANIA TWAIN It Only Hurts When I'm Breathing (Mercury / /DJMG) 3554 

17 25 CLINT BLACK Spend My Time (Equity Music Group) 3428 

27 BILLY CURRINGTON I Got A Feelin' (Mercury) 2816 

26 ® EMERSON DRIVE Last One Standing (DreamWorks) 2805 

29 JOE DIFFIE Tougher Than Nails (BBR /C4) 2251 

32 ANDY GRIGGS She Thinks She Needs Me (RCA) 2241 

30 LEE ANN WOMACK The Wrong Girl (MCA) 2197 

31 a JOSH GRACIN I Want To Live (Lyric Street) 2116 

28 ® JEFF BATES Wolmna Make You Cry (RCA) 2115 

35 a RACHEL PROCTOR Me And Emily (BNA) 2106 

33 34 WYNONNA fINAOMI JUDD Flies On The Butter... (Asylum /Curb) 1739 

41 a BRAD PAISLEY fIALISON KRAUSS Whiskey Lullaby (Arista) 1677 

36 © JOE NICHOLS If Nobody Believed In You (Universal South) 1631 

37 ® AMY DALLEY Men Don't Change (Curb) 1526 

38 a BILLY DEAN Thank God I'm A Country Boy (View2 /Curb/ 1496 

39 JULIE ROBERTS Break Down Here (Mercury) 1192 

42 HANK WILLIAMS, JR. Why Can't We All Just Get... (Asylum /Curb) 1133 

44 JENKINS Blame It On Mania (Capitol) 1043 

48 TRENT WILLMON Beer Man (Columbia/ 1019 

45 el BLAKE SHELTON When Somebody Knows You That Well (Warner Bros.) 966 

43 CHELY WRIGHT Back Of The Bottom Drawer (Vivatoni 899 

47 a PINMONKEY Let's Kill Saturday Night (BNA) 789 

46 46 CROSS CANADIAN RAGWEED Sick And Tired (Universal South) 683 

[Debut> GI TERRI CLARK Girls Lie Too (Mercury) 650 

40 48 CHRIS CAGLE I'd Be Lying (Capitol) 613 

IDebut> VINCE GILL In These Last Few Days (MCA) 507 

[Debut> LID BIG & RICH Save A Horse, Ride A Cowboy (Warner Bros./ 471 

TOTAL 

PLAYS PLAYS 
TOT. AUD. 

OD/ 

-' AUD 

1001 

WEEKS 
ON 

TOTAL 

ADDS POINTS 

231 4752 +109 451998 8196 12 11210 

162 4093 +60 394851 12554 17 11210 

611 3894 +183 370086 23871 15 11210 

513 3630 +149 342631 12022 13 11210 

-21 4002 +21 343679 5085 24 11110 

1605 2996 +480 288415 53822 7 10712 

552 3145 +181 276429 14980 23 11111 

1238 3132 465 281892 37121 30 11210 

344 2808 +69 255945 11301 14 11111 

601 2439 +235 237116 23194 8 11211 

336 2624 +48 234355 14245 25 10610 

323 2388 +111 212753 4847 11 11111 

548 2404 +166 215292 24078 11 11112 

152 2414 +32 185156 5455 21 10711 

185 2250 +17 189539 11434 19 11010 

-147 2100 -39 178250 3230 24 10710 

96 1696 +64 127285 2584 12 10311 

189 1549 +80 128539 12256 14 9915 

278 1540 +73 127465 12677 25 9010 

185 1487 +20 114334 8189 17 10011 

1549 1292 +405 138098 56359 5 98116 

-227 1391 73 113294 10545 15 9310 

210 1374 +73 104793 6328 14 9511 

109 1214 -81 99744 1212 10 9014 

-2195 1081 671 86371 68876 24 9810 

147 856 +54 68715 3538 13 8215 

44 907 +14 68075 318 13 8411 

219 753 +48 54856 8082 10 6613 

277 747 +92 58074 5834 7 7113 

168 721 +51 52968 4953 9 7514 

104 701 +25 56963 5577 6 7618 

58 742 +27 50060 1458 13 7911 

407 536 +66 63112 13084 7 5517 

-103 580 22 48348 5312 14 5711 

694 531 +196 47956 19203 2 52111 

155 494 +43 40245 4095 3 5515 

102 568 +20 33378 5244 10 5511 

208 474 +50 38379 4818 8 3814 

24 430 25 25620 3536 6 5614 

179 369 +34 27482 6281 4 3812 

262 328 +91 25134 3907 5 5016 

310 412 +141 23552 7572 3 5418 

187 371 +55 16875 1081 4 5914 

63 307 +27 22839 826 4 3312 

39 266 +32 16575 2409 5 3714 

-84 230 -40 17356 3896 6 2610 

384 155 82 20247 10492 1 11110 

374 185 170 11941 8580 10 4110 

85 200 +25 8628 1060 1 2212 

451 139 +131 11361 10801 1 413 

112 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week 
of 4/4 -4/10. Bullets appear on songs gaining points and /or plays or remaining flat from previous week. If two songs are tied in total points, the song with tke larger increase 
in points is placed first. Songs below No. 1 and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the total number of new adds 
officially reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points lists the 

songs with the greatest week -to -week increases in total points.Station Weight = AOH Persons + (Market rank X 10) divided by 4180. Total Audience equals Average Quarter 
Hour Persors times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission 
from the Arbitron Company (© 2004. The Arbitron Company). © 2004. R &R. Inc. 
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POWERED 

MEDIA BASE 

Most Added' 
www. rradds. corn 
ARTIST 

" 

.. . ADOS 

CRAIG MORGAN Look At Us (BBB) 23 

MARTINA MCBRIDE How Far (RCA) 20 

JESSI ALEXANDER Honeysuckle Sweet (Columbia) 19 

TOBY KEITH Whiskey Girl (OreanrWorks) 16 

BRAD PAISLEY 1 /ALISON KRAUSS Whiskey Lullaby (Arista) 11 

JOSH TURNER What It Ain't (MCA) 10 

JIMMY WAYNE You Are (DreamWorks) 10 

TERRI CLARK Girls Lie Too (Mercury) 10 

JOSH GRACIN I Want To Live (lyric Street) 8 

TRENT WILLMON Beer Man (Columbia) 8 

Most 
Increased Points 

TOTAL 

POINT 
ARTIST TITLE LABEL(S) INCREASE 

GRETCHEN WILSON Redneck Woman (Epic/ +1605 

TOBY KEITH Whiskey Girl (DreamWorks) +1549 

BRAD PAISLEY fIALISON KRAUSS Whiskey Lullaby (Arista) +694 

RASCAL FLATTS Mayberry (Lyric Street) +611 

LONESTAR Let's Be Us Again (BNA) +601 

TRACY LAWRENCE Paint Me A Birmingham (DreamWorksl +552 

MONTGOMERY GENTRY If You Ever Stop Loving Me (Columbia) +548 

J. MICHAEL MONTGOMERY Letters From Home (Warner Bros.) +513 

BIG & RICH Save A Horse, Ride A Cowboy (Warner Bros.) +451 

RACHEL PROCTOR Me And Emily (BNA) +407 

Most 
Increased Plays 
ARTIST "LE LABELISI 

TOTAL 

PLAY 

INCREASE 

GRETCHEN WILSON Redneck Woman (Epic) +480 

TOBY KEITH Whiskey Girl (DreamWorks) +405 

LONESTAR Let's Be Us Again (BNA) +235 

BRAD PAISLEY fIALISON KRAUSS Whiskey Lullaby (Arista) +196 

RASCAL FLATTS Mayberry (Lyric Street) +183 

TRACY LAWRENCE Paint Me A Birmingham ( DreamWorks) +181 

MONTGOMERY GENTRY If You Ever Stop Loving Me (Columbia) +166 

J. MICHAEL MONTGOMERY Letters From Home (Warner Bros) +149 

TRENT WILLMON Beer Man (Columbia) +141 

BIG & RICH Save A Horse, Ride A Cowboy (Warner Bros.) +131 

Breakers 
No Songs qualify for Breaker Status 

this week. 

Songs ranked by total plays 

Detailed station playlists for all R &R 
reporters are available on the web at 

www.radioandrecords.com. 

SHOW SOME LOVE! 
Man's best friend might not be able to help you 

during ratings, but his owner sure can. Reward 

him with a station decal from Communication 

Graphics and watch your ratings grow. 

::communication 
:. ::Graphics Inc 

Preferred by more stations since 1973. 

800.331.4438 - www.cgilink.com 
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46 ( COUNTRY TOP 50 INDICATOR 
o April 16, 2004 

LAST S TOTAL 
ARTIST TITLE (WE IS POINTS 

KENNY CHESNEY fIUNCLE KRACKER When The Sun Goes Down (BNA, 5852 

KEITH URBAN You'll Think Of Me (Capitol) 5688 

RASCAL FLATTS Mayberry (LyricStreet) 5399 

2 4 BUDDY JEWELL Sweet Southern Comfort (Columbia) 5395 

JOHN MICHAEL MONTGOMERY Letters From Home (Warner Bros.) 5233 

8 0 TRACY LAWRENCE Paint Me A Birmingham (DreamWorks) 4704 

7 Q GEORGE STRAIT Desperately (MCA) 4520 

5 8 SARA EVANS Perfect (RCA) 4057 

9 9 GARY ALLAN Songs About Rain (MCA) 3718 

10 BROOKS & DUNN That's What She Gets For Loving Me (Arista) 3670 

16 Q GRETCHEN WILSON Redneck Woman (Epic) 3627 

11 Q MONTGOMERY GENTRY If You Ever Stop Loving Me (Columbia) 3556 

13 a CAROLYN DAWN JOHNSON Simple Life (Arista) 3416 

15 0 LONESTAR Let's Be Us Again (BNA) 3414 

14 0 BLUE COUNTY Good Little Girls (Asylum /Curb) 3358 

12 16 DIERKS BENTLEY My Last Name (Capitol) 3283 

17 0 SHEDAISY Passenger Seat (Lyric Street) 2686 

18 Q CLAY WALKER I Can't Sleep (RCA) 2486 

19 Q REBA MCENTIRE Somebody (MCA) 2394 

21 CI DAVID LEE MURPHY Loco (Koch) 2305 

27 ® TOBY KEITH Whiskey Girl (DreamWorks) 2112 

22 © SHANIA TWAIN It Only Hurts When I'm Breathing (Mercury / /DMG) 2098 

20 23 BIG & RICH Wild West Show (Warner Bros.) 1988 

23 Q BRIAN MCCOMAS You're In My Head (Lyric Street) 1959 

24 Q EMERSON DRIVE Last One Standing (DreamWorks) 1547 

25 Q BILLY CURRINGTON I Got A Feelin' (Mercury) 1510 

26 © LEE ANN WOMACK The Wrong Girl (MCA) 1470 

28 a) JOE DIFFIE Tougher Than Nails (BBR/C4) 1397 

31 JOE NICHOLS If Nobody Believed In You (Universal South) 1213 

32 a) BRAD PAISLEY fIALISON KRAUSS Whiskey Lullaby (Arista) 1140 

29 ® JEFF BATES I Wanna Make You Cry (RCA) 1133 

33 ® JOSH GRACIN I Want To Live (LyricStreet) 1100 

30 33 WYNONNA f(NAOMI JUDD Flies On The Butter... (Asylum /Curb) 909 

34 © ANDY GRIGGS She Thinks She Needs Me (RCA) 882 

37 ® CHELY WRIGHT Back Of The Bottom Drawer (Vivaton) 676 

35 AMY DALLEY Men Don't Change (Curb) 669 

38 RACHEL PROCTOR Me And Emily (BAIA) 657 

39 Q JULIE ROBERTS Break Down Here (Mercury) 593 

40 a) BLAKE SHELTON When Somebody Knows You That Well (Warner Bros.) 567 

43 JIMMY WAYNE You Are (DreamWorks) 452 

41 a BILLY DEAN Thank God I'm A Country Boy (View1 /Curb) 411 

42 a HANK WILLIAMS, JR. Why Can't We All Just Get... (Asylum/Curb) 399 

36 43 CHRIS CAGLE I'd Be Lying (Capitol) 372 

49 a MARTINA MCBRIDE How Far (RCA) 371 

48 a JENKINS Blame It On Mama (Capitol) 358 

50 a TRACE ADKINS Rough & Ready (Capitol) 353 

44 a SHERRIE AUSTIN Drivin' Into The Sun (BBR/C4) 327 

47 a PINMONKEY Let's Kill Saturday Night (BNA) 307 

46 a) TRACY BYRD How'd I Wind Up In Jamaica (RCA) 301 

45 50 CROSS CANADIAN RAGWEED Sick And Tired (Universal South) 271 

1 Q 
3 

4 p 
6 © 

POINTS 
TOTAL 

PLAYS 

4 
PLAYS 

TOTAUD. 

(00) 

- AUD. 

(00) 

WEEKS 

ON 

TOTAL 

ADDS 

118 4338 +65 128863 2695 12 10910 

165 4218 +136 124755 3413 18 11110 

302 4035 +201 119098 6234 15 11110 

-194 3946 -138 119861 -4856 25 10610 

252 3909 +190 114448 4455 13 11110 

345 3484 +274 102539 7388 24 10910 

92 3397 +82 98352 1908 14 11010 

-931 2929 -717 91667 18527 29 9910 

-172 2761 -124 81551 -3896 21 10510 

96 2734 +80 80585 1693 11 10910 

611 2717 +485 81123 14279 5 10714 

91 2645 +65 79500 2500 11 10810 

64 2535 +55 75826 1161 19 10811 

301 2556 +231 76241 6821 8 11013 

116 2537 +91 75443 2873 26 9311 

-71 2442 -62 72430 -996 24 10110 

95 1981 +73 58172 2275 11 10310 

88 1835 +60 54254 1851 18 8914 

9 1772 +6 52104 177 15 8510 

142 1727 +109 50729 3752 14 8813 

796 1642 +575 45492 18887 3 101115 

139 1576 +112 46745 3312 10 8614 

-380 1446 -292 44293 7146 15 8011 

0 1466 +28 43865 -466 28 7911 

29 1169 +38 32881 401 14 7511 

123 1195 +85 31668 2824 14 8015 

88 1122 +77 32178 1823 9 7913 

164 987 +135 30377 3807 10 7017 

212 915 +169 25742 4164 4 6814 

299 919 +232 23440 6673 4 76121 

72 862 +52 24017 1518 14 6314 

261 877 +223 23945 5675 5 77114 

-107 695 .100 19417 1852 13 51/0 

106 664 +76 19809 2528 6 5212 

67 546 +55 13879 995 5 58114 

-20 519 +22 14795 951 10 3912 

77 478 +74 14613 1544 4 4117 

26 491 +27 11681 358 7 4314 

26 422 +12 12037 697 5 3511 

101 372 +84 9529 1938 4 3518 

15 318 +3 10336 616 8 2312 

32 319 +26 8985 750 3 3414 

-317 288 .281 8446 5520 10 3010 

167 300 +153 7974 3090 2 33121 

121 269 +95 7932 2514 3 2918 

151 299 +139 7017 2379 2 36121 

-7 268 0 7084 -155 6 2510 

28 233 +20 6226 689 2 2310 

5 243 0 6675 168 5 1910 

-55 248 -48 4775 1241 5 2210 

112 Country reporters. Songs ranked by total plays for the airplay week of Sunday 4/4 - Saturday 4/10. 

CO 2004 Radio & Records. 

Most Added 
www.rrindicator. corn 
ARTIST LABELS) ADDS 

BRAD PAISLEY fIALISON KRAUSS Whiskey Lullaby (Arista) 21 

TRACE ADKINS Rough & Ready (Capitol) 21 

MARTINA MCBRIDE How Far (RCA) 21 

TOBY KEITH Whiskey Girl (DreamWorks) 15 

JOSH GRACIN I Want To Live (Lyric Street) 14 

CHELY WRIGHT Back Of The Bottom Drawer (Vivaton) 14 

CRAIG MORGAN Look At Us (BPI 11 

TERRI CLARK Girls Lie Too (Mercury) 11 

JOSH TURNER What It Ain't (MCA) 9 

Most 
Increased Points 

TOTAL 
POINT 

ARTIST TITLE LABEL(S) INCREASE 

TOBY KEITH Whiskey Girl (DreamWorks) +796 

GRETCHEN WILSON Redneck Woman (Epic) +611 

TRACY LAWRENCE Paint Me A Birmingham (DreamWorks) +345 

RASCAL FLATTS Mayberry (LyricStreet) +302 

LONESTAR Let's Be Us Again (BNA) +301 

BRAD PAISLEY fIALISON KRAUSS Whiskey Lullaby (Arista) +299 

JOSH GRACIN I Want To Live (LyricStreet) +261 

J. MICHAEL MONTGOMERY Letters From Home (WamerBros.) +252 

JOE NICHOLS If Nobody Believed In You (Universal South) +212 

MARTINA MCBRIDE How Far (RCA) +167 

Most 
Increased Plays 
ARTIST 

TOTAL 
PLAY 

INCREASE 

TOBY KEITH Whiskey Girl (DreamWorks) +575 

GRETCHEN WILSON Redneck Woman (Epic) +485 

TRACY LAWRENCE Paint Me A Birmingham (DreamWorks) +274 

BRAD PAISLEY fIALISON KRAUSS Whiskey Lullaby (Arista) +232 

LONESTAR Let's Be Us Again (BNA) +231 

JOSH GRACIN I Want To Live (Lyric Street) 

RASCAL FLATTS Mayberry (LyricStreet) 

J. MICHAEL MONTGOMERY Letters From Home (Warner Bros.) 

JOE NICHOLS If Nobody Believed In You (Universal South) 

MARTINA MCBRIDE How Far (RCA) 

+223 

+201 

+190 

+169 

+153 

Complete 

Classified 
Advertising 

RJR Packages The Reach & Frequency You Need! 

Can Today: The leading management daily fax 

The Industry's Newspaper with the 
largest help wanted section 

Contact LISA LINARES at IlinaresCsradioandrecords.com or 310.788.1622 for information. 
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COUNTRY CALLOUT AMER /CA® BY Bullseye 
`J ® EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES April 16, 2004 

Callout America® song selection is based on the top 35 titles from the R &R Country chart for the airplay week of March 7 -13. 

47 

ARTIST TOR, (Label) LIKE A LOT 

TOTAL 

POSITIVE NEUTRAL FAMILIARITY DISLIKE BURN CALLOUT AMER /CA 

KEITH URBAN You'll Think Of Me (Capitol) 33.7% 67.9% 21.2% 95.9% 4.8% 2.0% HOT SCORES 
BUDDY JEWELL Sweet Southern Comfort (Columbia) 33.2% 65.5% 23.9% 98.4% 3.1% 5.9% 

KENNY CHESNEY fIUNCLE KRACKER When The Sun Goes Down (BNA) 32.8% 67.1% 21.3% 94.0% 4.4% 1.3% assirord of the Week: Shindler. 
Question of the Week: On a scale of 1 -5 - 

RASCAL FLATTS Mayberry (Lyric Street) 32.6% 61.9% 24.2% 96.8% 5.4% 5.2% with 1 meaning not very important and 5 

SARA EVANS Perfect (RCA/ 32.3% 63.6% 22.7% 98.0% 6.5% 5.2% meaning very important - how important 
are the following programming elements 

BLUE COUNTY Good Little Girls (Asylum/Curb) 31.7% 62.8% 22.4% 99.2% 6.8% 7.3% when listening to your favorite station? 

DIERKS BENTLEY My Last Name (Capitol) 31.3% 63.7% 25.2% 96.3% 5.1% 2.3% Note: Percentage answers are total posi- 
tives - the 4 (important) and 5 (very im- 

GEORGE STRAIT Desjerately (MCA) 31.3% 61.2% 26.4% 93.6% 5.4% 0.6% portant) responses. 

GARY ALLAN Songs About Rain (MCA) 31.0% 59.9% 27.8% 98.1% 5.3% 5.1% 

REBA MCENTIRE Somebody (MCA) 28.7% 59.5% 25.9% 91.6% 5.9% 0.4% 
Total 
Less talking /more music:81% 

BROOKS & DUNN That's What She Gets For Loving Me (Arista) 28.6% 56.1% 26.2% 88.1% 5.2% 0.1% Frequent traffic info: 52% 

MONTGOMERY GENTRY If You Ever Stop Loving Me (Columbia) 28.4% 60.1% 26.4% 93.6% 5.8% 1.3% 
Frequent weather info: 41% 

Contests & giveaways: 34% 

TRACY LAWRENCE Paint Me A Birmingham (Dream Works) 28.3% 60.4% 23.9% 99.4% 7.8% 7.2% Talking w /callers on -air: 30% 

WYNONNA fINAOMI JUDD Flies On The Butter... (Asylum/Curb) 28.3% 60.8% 22.3% 95.8% 10.8% 2.0% 
Family friendly (no crude talk): 48% 

CAROLYN DAWN JOHNSON Simple Life (Arista) 28.2% 56.9% 28.0% 96.0% 7.7% 3.4% Pl 

BRIAN MCCOMAS You're In My Head (Lyric Street) 27.7% 62.0% 24.8% 95.9% 5.0% 4.1% Less talking /more music: 82% 

Frequent traffic info: 51% 

JOE DIFFIE Tougher Than Nails (BBR /C4) 27.1% 59.4% 23.5% 93.1% 7.7% 2.5% Frequent weather info: 41% 

CLINT BLACK Spend My Time (Equity Music Group) 26.6% 60.6% 28.3% 96.9% 5.6% 2.4% Contests & giveaways: 33% 

Talking w /callers on -air. 29% 
JOHN MICHAEL MONTGOMERY Letters From Home (Warner Bros.) 26.2% 60.6% 25.0% 92.6% 5.9% 1.2% Family friendly (no crude talk): 46% 

DAVID LEE MURPHY Loco (Koch) 26.1% 60.6% 24.1% 94.7% 8.7% 1.3% 
P2 

SHEDAISY Passenger Seat (Lyric Street) 25.5% 57.6% 25.7% 90.0% 5.2% 1.5% Less talking /more music:80% 

EMERSON DRIVE Last One Standing (DreamWorks) 25.2% 56.5% 30.0% 93.0% 5.9% 0.6% Frequent traffic info: 55% 

Frequent weather info:42 % 
BIG & RICH Wild West Show (Warner Bros.) 24.9% 51.4% 28.5% 90.8% 8.5% 2.5% Contests & giveaways: 38% 

CLAY WALKER I Can't Sleep (RCA) 24.3% 57.2% 26.6% 89.3% 4.8% 0.6% Talking w /callers on -air. 33% 

Family friendly (no crude talk): 53% 
PAT GREEN Guy Like Me (Republic /Universal South) 23.4% 53.8% 26.3% 87.5% 5.6% 1.9% 

LONESTAR Let's Be Us Again (BNA) 23.3% 57.1% 25.7% 89.2% 5.1% 1.3% Male 
Less talking /more music: 85% 

GRETCHEN WILSON Redneck Woman (Epic) 22.0% 54.2% 23.7% 87.2% 8.3% 1.0% Frequent traffic info: 51% 

LEE ANN WOMACK The Wrong Girl (MCA) 21.B% 53.0% 27.6% 90.2% 8.7% 0.8% Frequent weather info: 4O% 

SHANIA TWAIN It Only Hurts When I'm Breathing (Mercury /IDJMG) 21.7% 58.2% 23.1% 93.0% 8.9% 2.8% 
Contests & giveaways: 37o 
Talking w /callers on -air: 29% 

BILLY CURRINGTON I Got A Feelin (Mercury) 21.7% 59.9% 24.8% 92.8% 6.6% 1.6% Family friendly (no crude talk): 46% 

JEFF BATES I Wanna Make You Cry (RCA) 20.6% 56.7% 26.2% 87.9% 4.9% 0.2% 
Female 

JOSH GRACIN I Want To Live (Lyric Street) 19.8% 47.0% 24.5% 79.3% 7.5% 0.3% Less talking /more music: 78"ii 

ANDY GRIGGS She Thinks She Needs Me (RCA) 19.6% 55.2% 24.0% 82.7% 3.3% 0.2% 
Frequent traffic info: 52% 

Frequent weather info: 43% 
RACHEL PROCTOR Me And Emily (BNA/ 17.5% 44.6% 27.3% 78.5% 6.7% 0.0% Contests & giveaways: 33% 

TOBY KEITH Whiskey Girl (Dream Works) 12.3% 44.0% 34.8% 84.0% 3.5% 1.8% Talking w /callers on -air: 31% 

Family friendly (no crude talk): 50" , 

Total sample size is 400 persons weekly with a +/- 5% margin of error. Scoring is done each week using live interviewers conducting the interview with each respondent. Scores are: a) I Like It A Lot, In Fact Its One Of My 

Favorites b) I Like It c) It's Okay..Just So -So d) I Don't Like It e) I'm Tired Of Hearing If On The Radio t) I Don't Recognize It. To be included in the weekly callout songs mus enter the top 40 positions on R &R's Country 

airplay chart. The sample is composed of 400 25 -54- year -old persons who identify Country as their favorite music and who listen daily to competitive country radio in the sample markets. The sample is 50% male /female ... 

1/3i' each in the 25-34, 35-44, and 45 -54 demos. The sample is balanced by region, and markets within that region. Bullseye Callout is conducted in these regions and marke s. Market selection is determined by Bullseye. 

NORTHEAST: Washington, DC., Harrisburg, PA., Providence, Rochester, NY, Springfield, MA, Hartford, Portland, ME, Portsmouth, NH. SOUTHEAST: Charlotte, Atlanta, Tampa, Nashville, Chattanooga, Mobile, AL, Charleston, 

SC, Jackson, MS. MIDWEST: Milwaukee, Cincinnati, Cleveland, Kansas City, Lansing, MI, Ft Wayne, IN, Rockford, IL, Indianapolis. SOUTHWEST: Dallas -Ft. Worth, Tucson, Al uquerque, Oklahoma City, Houston -Galveston, 

Phoenix, Lafayette, LA, San Antonio. WEST: Portland, OR, Salt Lake City, Fresno, Bakersfield, Spokane, WA, Riverside -San Bernardino, Boise, Denver, Monterey -Salinas. © 2003 R &R Inc. © 2003 Bullseye Marketing 

Research Inc.. 

Country Radio's #1 Overnight Program 

BLAIR AND CHELY 

Blair Garner squeezes r some quality time with Che'y Wright after her recent in -studio visit. 
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48 CO COUNTRY 
April 16, 2004 

POWERED®11p,111.1g (Sp, 

Artist L.ì2e'. 

America's Best Testing Country 
Songs 12 + For The Week Ending 4/16/04 

TW 

J. MICHAEL MONTGOMERY letters From Home (Wame'Bros.) 4.37 

BUDDY JEWELL Sweet Southern Comfort (Columbia) 4.24 

K. CHESNEY fIUNCLE KRACKER When The Sun... (BNA) 4.22 

KEITH URBAN You'll Think Of Me (Capitol) 4.19 

GEORGE STRAIT Desperately (MCA) 4.19 

TRACY LAWRENCE Paint Me A Birmingham (DreamWorks) 4.09 

RASCAL FLATTS Mayberry (Lyric Street) 4.08 

M. GENTRY If You Ever Stop Loving Me /Columbia/ 4.07 

GRETCHEN WILSON Redneck Woman (Epic) 4.07 

GARY ALLAN Songs About Rain (MCA) 4.06 

DIERKS BENTLEY My Last Name (Capitol) 4.05 

TRACE ATKINS Hot Mama (Capitol) 4.03 

CLAY WALKER I Can't Sleep (RCA) 4.03 

BROOKS & DUNN That's What She Gets... (Arista) 4.02 

LONESTAR Let's Be Us Again (BNA) 4.02 

SARA EVANS Perfect (RCA) 4.01 

CLINT BLACK Spend My Time (Equity Music Group) 4.00 

REBA MCENTIRE Somebody (MCA) 3.99 

BLUE COUNTY Good Little Girls (Asylum /Curb) 3.99 

BRIAN MCCOMAS You're In My Head (Lyric Street) 3.98 

BILLY CURRINGTON I Got A Feelin' (Mercury) 3.96 

DAVID LEE MURPHY Loco (Koch) 3.94 

JEFF BATES I Wanna Make You Cry (RCA) 3.94 

TIM MCGRAW Watch The Wind Blow By (Curb) 3.91 

CAROLYN DAWN JOHNSON Simple Life (Arista) 3.86 

EMERSON DRIVE Last One Standing (Dream Works) 3.86 

PAT GREEN Guy Like Me (Republic /Universal South) 3.71 

SHEDAISY Passenger Seat (Lyric Street) 3.69 

BIG & RICH Wild West Shaw gamer Bros.) 3.60 

Per. Worn. Men 
LW Farn. Burn 25 -54 25 -54 25 -54 

4.31 95% 14% 4.42 4.44 4.41 

4.12 97% 20% 4.24 4.39 4.13 

4.19 97% 22% 4.16 4.27 4.08 

4.24 97% 19% 4.14 4.33 4.01 

4.15 85% 15% 4.21 4.29 4.16 

4.07 94% 20% 4.08 4.18 4.02 

3.95 95% 22% 4.01 4.16 3.91 

3.95 87% 12% 4.06 4.02 4.09 

3.95 79% 14% 4.08 4.06 4.09 

4.02 97% 24% 4.04 4.23 3.91 

3.93 94% 22% 4.07 4.05 4.08 

4.02 97% 32% 4.09 4.08 4.09 

3.98 81% 13% 4.00 4.12 3.93 

4.04 86% 11% 4.01 4.11 3.94 

4.00 76% 10% 3.98 4.16 3.86 

4.02 97% 31% 3.96 4.02 3.92 

3.97 93% 20% 4.02 4.09 3.98 

4.00 86% 17% 3.99 4.02 3.98 

3.93 84% 19% 3.92 3.98 3.88 

3.92 77% 14% 3.92 4.02 3.85 

57% 6% 3.90 4.07 3.79 

4.01 61% 8% 3.92 3.76 4.00 

54°/n 8% 3.95 4.14 3.83 

3.97 95% 32% 3.91 4.13 3.76 

3.83 84% 16% 3.88 3.87 3.89 

65% 11% 3.79 3.86 3.75 

3.51 52% 13% 3.69 3.67 3.70 

3.78 80% 20% 3.67 3.59 3.72 

3.50 63% 19% 3.58 3.51 3.62 

Total sample size is 432 respondents. Total average lavorability estimates are based on a scale of 1 -5. (1 =dislike very much, 5 = like 

very much). Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number of 
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition 
is based on persons 12 +. Persons are screened via the Internet. Once passed. they can take the music test based on the format/music 
preference. RateTheMusic.com results are not meant to replace rollout research. The results are intended to show opinions of 
participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RIM system, is available for 
local radio stations by calling 818-377-5300. RateTheMusic.com data is provided byMediabase Research. a division of Premiere 
Radio Networks. 

i 
RN COUNTRY TOP 3O 
CANADA 

POWERED 'j 

1FI)I1B11SE 

LAST Tm'S TOTAL .l - WEEKS ON 
WEEK WEEK ARTIST TITLE LABELS) PLAYS PLAYS CHART 

1 K. CHESNEY fIUNCLE KRACKER When The Sun...(BNA ) 476 

2 RASCAL FLATTS Mayberry (Lyric Street) 447 

3 KEITH URBAN You'll Think Of Me (Capitol) 446 

4 BUDDY JEWELL Sweet Southern Comfort (Columbia) 445 

TOTAL 
STATIONS 

14114 

14114 

14114 

13113 

5 i S. TWAIN It Only Hurts When... (Mercury /IDJMG) 374 14114 

6 GEORGE STRAIT Desperately (MCA) 349 13113 

7 e AARON LINES Turn It Up II Like The...) (RCA) 342 14114 

8 J. MICHAEL MONTGOMERY Letters... (WarnerBros.) 342 12112 

9 BROOKS & DUNN That's What She Gets... (Arista) 331 14114 

10 GARY ALLAN Songs About Rain (MCA) 320 13113 

11 WILKINSONS L.A. (Giant World) 320 12112 

12 LONESTAR Let's Be Us Again (BNA) 290 13113 

13 . AARON PRITCHETT My Way (Royalty) 279 13113 

14 + CAROLYN DAWN JOHNSON Simple Life (Arista) 275 12112 

15 4, GEORGE CANYON Good Day To Ride (Independent) 260 11111 

16 SARA EVANS Perfect (RCA) 259 10110 

17 + JASON MCCOY Still (Universal Music Canada) 258 12112 

18 D. WALKER Get Up (Open RoadlUniversal Music Canada) 257 13113 

19 GRETCHEN WILSON Redneck Woman (Epic) 248 11111 

20 M. GENTRY If You Ever Stop Loving Me (Columbia) 244 11111 

21 + BEVERLEY MAH00D The First Day... (Spin) 232 10110 

22 SHEDAISY Passenger Seat (Lyric Street) 231 11111 

23 TRACY LAWRENCE Paint Me A Birmingham (DreamWorks) 227 919 

24 GIL GRAND Burnin' /Spin) 224 11111 

- 25 i ADAM GREGORY Never Be Another (Sony Music Canada) 209 12112 

26 + J.R. VAUTOUR Kiss Me Goodbye (Warner Music Canada) 208 10110 

- 27 MARTINA MCBRIDE In My Daughter's Eyes (RCA) 201 11111 

28 BRAD PAISLEY Little Moments (Arista) 199 11111 

29 TIM MCGRAW Watch The Wind Blow By (Curb) 195 10110 

30 DAVID LEE MURPHY Loco (Koch) 185 818 

16 Canadian Cou reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. 
Songs ranked by total plays for the airplay week of 4/4 -4/10. Bullets appear on songs gaining plays or remaining fiat from 
previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No. 

15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R 
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. 40 Indicates 

`Canton. © 2004, R &R, Inc. 

Radio's Fight To Hold.... 
Continued from Page 42 

Those presets are especially im- 
portant when you realize that, ac- 

cording to the study (and common 
sense), in -car radio users change the 
station more often than in -home or 
at -work users. The good news is that 
Country users change the station far 
less frequently than users of other 
formats. Only 13 %. of Country radio 
in-car listeners change stations fre- 

quently vs. 37% of all in-car listeners. 
Some 6% of at -work listeners and 5% 

of at -home listeners change stations 
frequently. 

On the other end of the spectrum, 
Country enjoys great loyalty among 
its Pls, where 52% of in-car listeners 
said they leave the radio "mostly 
tuned to one station." That figure was 
77% at home and 69% at work. The 
stats for those claiming to change "oc- 

casionally" were 35% in -car, 25% at 
work and 18% at home. 

Recommendations And Issues 
The overview of the Arbitron-Ed- 

ison study provided here over the last 
two weeks is only part of the full 
study, which is free and can be found 
at oert'tnnrbitron.cont. At the end of this 
study's presentation at the recent 
Country Radio Seminar in Nashville, 
Arbitrnn's Bob Michaels offered the 
final thoughts and actions that radio 
can take to respond to many of the 
study's findings. 

1. In -car listening is important to 

all stations. "Large and small mar- 
kets," Michaels said, "all formats." 

2. Know the in-car listening pat- 
terns of your market and your audi- 
ence. "Stations in markets with espe- 
cially heavy in -car listening might 
need to rethink their strategies regard- 
ing traffic reports and the way they 

Among Country P1s, 23% are familiar with XM 

and 17% are aware of Sirius. Of those, 1.4% 

subscribe to XM and 0% subscribe to Sirius. 

programs their stopsets," Michaels 
said. 

3. Consider radio -preset- button 
strategies. "Most people seldom 
change their preset buttons," Michaels 
said. "Almost all in-car listening is to 

preset stations. What has your station 
done to get listeners to give you a pre- 
set, especially after a format change? 
Consider creative present strategies, 
such as potential partnerships with 
local car, dealerships." 

4. Sales staffs need to promote to 

advertisers the cor.cept of shopping 
"prime time." "Take advantage of the 

fact that many are shopping on their 
way home from work," Michaels said. 
"Consider strategies to help advertis- 
ers target the in-car listener and after - 
work shopper." 

5. Radio must increase its invest- 
ment in in-car technology to defend 
its turf. Michaels said, "RDS allows 
your station to tell listeners the name 
of the song, to provide news or traffic 

information and to increase the ser- 
vice you provide to your listeners." 

6. Advertisers should target radio 
more aggressively. "People are 
spending more and more time in 
cars," Michaels said. "We need to get 
the word out to advertisers that Coun- 
try radio directly targets people in this 
location." 

New &Active 
ROONEY ATKINS Someone To Share It With (Curb) 

Total Plays: 172, Total Stations: 35, Adds: 4 

TRACY BYRD How'd I Wind Up In Jamaica (RCA) 

Total Plays: 153, Total Stations: 27, Adds: 1 

JOSH TURNER What It Ain't (MCA) 

Total Plays: 147, Total Stations: 31, Adds: 10 

SHANNON LAWSON Smokin 'grass (Equity Music Group) 

Total Plays: 145, Total Stations: 17, Adds: 2 

JIMMY WAYNE You Are (Dream Works) 

Total Plays: 140, Total Stations: 25, Adds: 10 

MARTINA MCBRIDE How Far (RCA) 

Total Plays: 137, Total Stations: 39, Adds: 20 

JAMES OTTO Sunday Morning And Saturday Night (Mercury) 

Total Plays: 117, Total Stations: 16, Adds: 0 

LANE TURNER Always Wanting More (Breathless) (Warner Bros.) 

Total Plays: 86, Total Stations: 22, Adds: 3 

CRAIG MORGAN Look At Us (BBR) 

Total Plays: 29, Total Stations: 26, Adds: 23 

JESSI ALEXANDER Honeysuckle Sweet (Columbia) 

Total Plays: 21, Total Stations: 19, Adds: 19 

Songs ranked by total plays 
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POWERED 
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COUNTRY REPORTERS April 16, 2004 R &R 49 

VIANAbilene. TX 

OM. James Cameron 

PoMD.Rudy Fernandez 

APO: Shay Hill 

WOMX'Akron. OH' 
DM PO. Kevin Mason. 

APO. Ken Steel 

WGNA/Albany. NY' 

Po'. Bun Brindle 

MD. Bill Earley 

KBOVAlbuquerque, NW 
APO/MD: Sammy Curse 

WZKXBiloxi, MS 

PD: Bryan Rhodes 

MO: Gwen W !son 

WDXB;Binntngham. AL' 
PD. Tom Hanna han 

MO Jay Cotre 

WZZKBirmingham. AL' 
PD MO Brian Driver 

WPSKBIacahurg. VA 

0M PD. Scot, Stevens 

APDMO Sean Sumner 

KRST /Albuquerque, NM' WBVJN Bloomington. IL 

OMPD: Eddie Haskell (NPR Dan Westhoff 
MO: Paul Bailey APD MD. Buck Stevens 

KRRV /Alexandra. LA 

GM: Scott Bryant 

PO:APoMD: Steve Casey 

WCTO/Allentown. PA' 

Po: Bobby Knight 

APO MO. Sam Malone 

KONG/Amarillo. TA 

OM: Dan Gorman 

Po'. Om Buller 

APO MD Patrick Clark 

KBflJAnchorage. AK 

OM: Dennis Bookey 

PO/MD: Man Valley 

WWWW /Ann Arbor. MI 

OM PO Roh Walker 

MD: Tom Baker 

WNCY /Appleton. WI 

OM: Jed McCarthy 

Po: Randy Shannon 

AMMO Marcs Braun 

WKSFAsheville. NC 

OMPO: Jed Bans 

APO: Sharon Green 

MD: Andy Woods 

WKHX'Atlanla. GA' 
OMPD: Mark Richards 

MD: Johnny Gray 

WPUR,Atlanlic City. NJ 

PO MD. Joe Kelly 

WKXCAugusla. GA 

Po: T Gentry 

APB MO. Zach Taylor 

KASE/Aastin. TX' 
OMPO' Jason Kane 

APO MD'. Bob Pickett 

KUZZ/Bakerstield. CA' 

PO: Evan Bidwell 
MO: Adam Jennies 

WPOC ,.Baltimore. MD' 
Po'. Scott Lindy 

MD: Michael J. 

No Adds 

WYNKBaton Rouge. LA' 
OM: Bob Murphy 

PO: Paul Ort 

AMMO Austin James 

WYPY/Balon Rouge. LA' 
OMPO: Randy Chase 

KYKR,Beaumont. TX 

0M: Trey Poston 

POND: Mickey Ashworth 

WAS/Beckley. WV 

OM: Dave Willis 

PO MD. Mn Kelly 

WKNNIBiloxt. MS 

OM: Walter Brown 

PO: Kipp Greggory 

WHKXBInefield. WV 

OM PO MD Dave Crosier 

KIZN,Boise ID 

OMPD: Rich Summers 

APO MO Spencer Burke 

KOFC/Boise. ID 

POMO: Lance Tidwell 

AFC. Jim Ms ler 

WKLB/Boston. MA' 
PD: Mike Brophey 

APOMD: Many Rogers 

KAGGBryaa. TX 

POND:Jennifer Allen 

WYRKIBunalo. NY' 

PO: John Paul 

APoWMD. Wendy Lynn 

WOKORurling ton 

PD: Steve Pelkey 

MO Maryol St. John 

KRAK Cedar Rapids. IA 

OM. Dick Stadler 

PD. Bob Janes 

MD: Dawn Johnson 

WIXYiChampaign.Il 
OM PO R W Smilh 

WEZL'Charleston, 5C' 
OM Jay Phipolt 

PO MD. Trey Cooler 

WNKT / Chareston. SC' 
Po: Bob McNeill 

APO/MO Eric Chaney 

WOGE /Charleston. WV 

OM: Jed Whitehead 

Po: Ed Roberts 

MO: Bill Hagy 

WKKT : Charlene 

OM. Brace Logan 

POND: John Roberts 

WSOCfChaalolte' 

OMPO: Jeff Roper 

AMMO. Rick McCracken 

WUSY/Chattanooga. TN 

Po: Kris Van Dyke 

MD: Bill Poindexter 

WUSN/Clrtcago, IL' 
APO/MD: Evan Krell 

WUBE/Cincinnali. OW 
Po'. rra Closson 

APO, Kathy O'Connor 

MO: Duke Hamilton 

No Adds 

WYGY /Cincinnati. OH' 
OMPO: TJ holland 

APONO; Dawn Michaels 

WGARCIeveland. 0H' 
Po. Meg Stevens 

MO: Chuck Collier 

KCCY /Colorado Springs. CO' 

PD: Travis Only 

MD. Valene Hart 

KKCS /Colorado Springs. CO' 

PD: Shannon Slone 

MD: Six Franklin 

WCOSColumbia. SC' 

PO: Ron Brooks 

MD'. Glen Ganen 

WCOLColumbus, OH' 
PO: John Crenshaw 

APO MO. Dan E. hike 

WGSO'Cookeville. TN 

0M: Marry MCFly 

PD. Galon Hanson 

APO Philip Gibbons 

MD: Stewart James 

KRYSICorpus Christi, TX 

PD: Frank Edwards 

KPLXDallas. TX' 
Po: Paul WIlliams 

APD. Smokey Rivers 

MO: Cody Alan 

KSCSDallas. TX' 

OMPO: Ted Steiler 
AMMO: Chns Huff 

Nn An as 

WORE/Daytona Beach. FL' 
OM: B.J. Nielsen 

PDNO: Jeff Oavis 

KYGO:Denver. CO' 

KIWI Joel Burke 

KHKIRes Moines. IA' 

OM: Jack O'Brien 

POND. Jimmy Olsen 

WYCD /Detroit. MI' 
PD: Mac Daniels 

APDMO: Ron Chalman 

WDJR:Dothan. AL 

OM. Jerry Broadway 

PD MD. Brett Mason 

KKCB Duluth 
DM PD Johnny Lee Walker 

MO Jot Dandy 

WAXXEan Clare. WI 

PO MD George Fosse 

KHEYEI Paso. TX' 
PD: Sieve Gamey 
MB: Bobby Gutierrez 

WRSF Élizabelh CiM, NC 

DM. Tom Charily 

PELMET Randy Gill 

WXTAPre. PA 

OM: Adam Reese 

POND: Fred Horton 

w5OIC: sue' 
mirucn 

KKNU/Eugene. OR 

POND: Jim Davis 

16 Pall MOCK* 

WKDO/Evansville, IN 

PO MD. Jan Prell 

KVOXFargo 
OM: Janice Whitmore 

PD: Eric Heyer 

MO Scor Winston 

KKIXIFayeOeville. AR 

OMPD: Tom Trans 

AMMO Jake McBride 

WKML/Fayeneville. NC 

Po: Paul Johnson 

No Adds 

WFBEFIint. MI 
PD. Coyote Collins 

AP011O: Dave Geronimo 

IVXFL Florence, AL 

PD MD Gary Murdock 

KSKS/Fresno, CA' 

PO: Mike Peterson 

MD: Steve Meshe 

KUAOFI. Collins. CO 

PD: Mark Callaghan 

MD: Bran Gary 

WCKT/Ft. Myers. FL' 
OM PO' Steve Aman 

APO MD: Dave Logan 

lin CUs 

WWGRPt. Myers. FL' 
PD: Mark Phillips 

MD: Steve Har 

WYZB/FI. Walton Beach. FL 

0M: Scratch Malone 

POND. Todd Nixon 

WOHKFI. Wayne. IN 

OMPOMD. Rob Kelley 

WOGK/Gainesville. FL' 
MD. Big Red 

WBCTiGrand Rapids. MI' 
OM PD'. Doug Montgomery 

Mo: Dave TO 

WTOR /Greensboro. NC' 

OM: Tm Satterfield 

PO: Bill Dotson 

APOND:Angie Ward 

w :.ìn. 
CAUL Trot. 

WRNS/Greenville. NC' 
PD. Wayne Carlyle 

MD: Boomer Lee 

WESC /Greenville. SC' 
OMPD: Scots Johnson 

AMMO: John Landrum 

:Adds 

WSSL/Greenville. SC' 
OMPD: Scott Johnson 

AMMO' Kix Layton 

WAYZMagerslown 
POND' Don Brake 

WCATMamsburg. PA' 

PO: Sam McGuire 

No Adds 

WRBTMarrsburg. PA' 

OM: Chris Tyler 

POMO: Shelly Easton 

APR Newman 

WWYZ/Hardord, CT' 
MD. Jay Thomas 

KILT,/Houston. TX' 
PD: Jed Gamson 

APOMD: Stephen Glutted 

No Adds 

KKBOHouston. TX' 
MO: Chrsti Brooks 

4im wu. 
irce"roi¢net`'s' 

WTCRMuntinglon 
PO' Judy Eaton 

MO. Dave Poole 

WORMMunlsville, AL 

OMPD. Todd Berry 

MD Dan McClain 

WFMS loti anapalis. IN' 
DM:Davd Wood 

PD Bob Richards 

MD:J.0. Cannon 

WMSI,Uackson. MS 

PO: Rick Adams 

MD: Stance Bingham 

WUSJ,Jackson. MS 

MD: Cory Wiggs 

WROO /Jacksonville. FL' 

AMPO Gall Austin 

MD: Dixie Jones 

WXBO'Johnson City 

POND. Bill Hagy 

WMTZ Johnstown. PA 

OtAPO: Steve Walker 

MD: Lara Mosby 

KIXO'Joplin. MO 

OM: Ray Michaels 

Po 1AD. Cody Carlson 

APO: Jay McCae 

WNWHXalamazoo. MI 

PO:PJ Lacey 

APO TAD Phil O'Reilly 

KBEOXansas Ciry. MO' 
PD: Mike Kennedy 

MD. T J McEntire 

KFKF/Kansas City. M0' 
OMPD. Dale Lanier 

APOMO: Tony Stevens 

WDAF,.Kansas City. M0' 
PD: Wes McShay 

APO MD: Ted Cramer 

No kr;. 

WIVKKnoxville. TN' 
OMPD. Mike Hammond 

MO: Colleen Addair 

KMDLlafayeffe. LA' 
PO: Mike James 

MO: T.O. Smith 

RUC Lafayette LA' 
Po: Renee Reved 

MD: Sean Riley 

WPCVtakeland. FL' 
PO: Dave Wnghl 

MD: Jeni Taylor 

No Adds 

WIOWtancasler, PA 

PO MD. Dick Raymond 

WITLtansing, MI 

PO. Jay J. McCrae 

APO MD Chris Tyler 

KWNR/Las Vegas. NV' 

POND: Brooks O'Brian 

WBBNItaurel. MS 

OM/PO: Larry Blakeney 

APD M0: Allyson Scott 

WBULLexington. KY 

POND Ric Larson 

WLXXteaington. KY 

OM: Robed Lindsey 

Po: John Sebastian 

MD: Karl Shannon 

KZIO(Aincoln, NE 

OM: Jim Sleet 

PO: Einar Jennings 

APGNO: Carol Tumer 

No Adas 

KSSN.linle Rock. AR' 
POND. Chad Heutage 

KZLALos Angeles. CA' 
OMPD: fl J. Curtis 

APD/MO: Tonya Campos 

WAMZtouisville. KY' 
PDMO:Coyote Calhoun 

KILL/Lubbock. TX 

OMPD: Jay Richards 

APOMD: Kelly Greene 

WDEN/Macon. GA 

PD: Gerry Marshall 

APD/MO: Laura Slanting 

MOM/Madison. WI' 
PD: Mark Granlin 

MD: Mel McKenzie 

KIAUMason City. IA 

POND: J. Brooks 

KTEX/McAllen. TX' 

OM: Billy Santiago 

PO: Jodo Cerda 

APO: Frankie One 

MD: Patches 

KRWOMedlord. OR 

PO: Larry Neal 

MD: Scott Schuler 

WGKX/Memphis. TN' 
PD: Chip Miller 

MO: Mark Billingsley 

WOKKlMerdian, MS 

PD/KKI: ScóKy Ray 

WKISMiami, FL' 
PO: Bob Bauren 

MD: Darlene Evans 

No Adds 

WMILZMilwaukee, WI' 
PO: Kerry Wolle 

APO: Scott Dolphin 

MD: Mitch Morgan 

KEEY/Mmneapolis, MN' 
OMPO: Gregg Swedberg 

AFORAD: Travis Moon 

No Adds 

WKSJ/Mohile. AL' 

OM: Kil Carson 

POMD: Bill Black 

KJLOMonroe. LA 

OMPD: Mike Blakeney 

APO/MD: Stacy Collins 

KTOM/Monlerey, CA' 

PO TAD Jim Dorman 

WLWLMontgomery. AL 

OM/P0' Bill Jones 

MD; Darlene Dixon 

WW/Myrtle Beach. SC 

OMMD: Mark Andrews 

PD'. Johnny Walker 

WKDF/Nashville. TN' 

OMPD'. Dave Kelly 

MO: Kim Leslie 

WSIX/Nashville. TN' 
OM: Clay HunnicuT 

PRIMO : Keith Kaufman 

WSMMashville, TN' 
PD. Lee Logan 

MO: Frank Seres 

WCTYNew London. CT 

POND Jimmy Lehn 

APO. Dave Elder 

WNOENew Orleans. LA' 

OM: Jim Owen 

APO;MO'. Casey Caner 

WGHMorlolk. VA' 
OMPD: John Shomby 

MD. Mark McKay 

KNFM, Odessa. TX 

OMPO. John Meesch 

KTSTiRklahoma City. OK' 

0M W Smith 

"D: Toni Freeman 

KXXY,'Oklahoma City. OK' 
PD: W Smith 

APOIMD: Bill Reed 

KXKTOmaha. NE' 
PO: Tom Goodwin 

MD: Craig Allen 

KHAY. Oxnard. CA 

Sales Manager: Emie Bingham 

PO TAD. Mark Hill 

KPLM/Palm Springs. CA 

PD Al Gordon 

MO. Kory James 

WPAPPanama City. FL 

PD. Todd Berry 

APD,MD: Shane Collins 

WXBM Pensacola. FL 

PD MD: Lynn Wesl 

WXCLPeoria. IL 

OM. Rick Hirschmann 

PD 110. BJ Slone 

WXTUPhiladelphia, PA' 

PD Bob McKay 

APO.NID: Cadillac Jack 

KMLE/Phoenix. AZ' 

PO: Jay McCarthy 

APDAND: Dave Collins 

KNIXPhoenix, AZ' 
Po. Shaun Holly 

MD: Gwen Fester 

WDSY/Pittshurgh, PA' 
PO' Keith Clark 

APD 11O: Stoney Richards 

WPORPodland. ME 

P0: Rick Jordan 

MD: Glori Marie 

KUPLPodland. OR' 

Po: Cary Rode 

MO: Rick Taylor 

KWJJ,PorTland. OR' 

Po: Mike Moore 

MO Savannah Jones 

WOKOParsmoulh. NH 

OM: Mark boson 
PO: Mark Jennings 

APo.MD: Dan Lonnie 

WCTKProvidence. RI' 
MO: Sam Stevens 

WLLR/Ouad Cities. IA 

PD: Jim O'Hara 

M0: Ron Evans 

No Adds 

WOORRaleigh, NC' 
Po: Lisa Mckay 

APOMD: MAC Maddawq 

Biddle 

KOLR,Rapid City. SD 

PO,MD. Mark Houston 

KBULAIeno. NV 

OMPO Tom Jordan 

APO : JJ Chnsty 

MD: Chuck Reeves 

KFRG/Hiverside. CA' 

OM: Lee Douglas 

PDMD: Don Jeffrey 

:us 

WSLC/Roanoke. VA 

PD: Brett Sharp 

MO: Robynn Jaymes 

WYYD/Boanoke. VA 

PDRAD: Joel Deanng 

WBEEBOChesler. NY' 

OM: Dave Symonds 

POND: Billy Kidd 

WXXORockford IL 

OMPO: Jesse Game 

APO: Steve Summers 

MD: Kathy Hess 

KNCl/Sacramenlo. CA' 

OMPD: Mark Evans 

APO: Greg Cole 

MD: Jennifer Wood 

WCENSaginaw. MI 
PD: Joby Phillips 

MD: Kelm Allen 

WKCO/Saginaw. MI 

OMPO: Rick Walker 

fis Adds 

WICO,.Salisbury, MO 

OM. Joe Edwards 

PO /APD:MD' EJ Foes 

KKATSalt Lake City. UT' 
PD MD: John Marks 

KSOPSaIt Lake City, UT' 
PD: Don Hilton 

APD MD Debby Turpm 

KUBLSall Lake City. UT' 

PD: Ed Hill 

MD: Pal tarred 

KGKLSan Angelo. TX 

OMMD: Keim Montgomery 

KAJASan Antonio, TX' 
PD M0: Clayton Aller 

KSONSan Diego. CA' 

OMPO: John Bimick 

APDMO: Greg Frey 

KRTY/San Jase. CA' 

PO: Julie Stevens 

KKJGSan Luis Obispo. CA 

PO . Pep per Dameis 

i iaexirss 
io mmvuvrr11.11srO9wvss 

KRAZSanta Barbara. CA 

POND : Rick Barker 

KSNISanta Maria, CA 

PO/MO, Tim Brown 

WCTOSaasata FL' 
OMPD MD. Mark Wilson 

APO: Heidi Decker 

WJCLSavannah. GA 

OM:John Thomas 

PO: Bill West 

KMPSBeatlle. WA' 

PO: Bec y Brenner 

MD: Tony Thomas 

KRMDShreveport. LA 

PO: Les Anree 

APoNO: James Anthony 

POOLS/Shreveport LA 

OM: Gary McCoy 

PO: Russ Winston 

No Adds 

KSUXStoao Ciry, IA 

PO: Bob Rounds 

APOMD. Tony Michaels 

WBYT/South Bend, IN 

OM PO. Tom Oakes 

APD MO' Lisa Kosry 

KORKSpokane. WA' 
OM: fini Colter 

PD: Jay Daniels 

APD' Boh Caslle 

MD. Tony Trovalo 

KIXLSpokane. WA' 
OM. Robed Harder 

POND' Paul Coyote' 

Neumann 

APD: Lyn Daniels 

WFMBSpringlield. IL 

PO: Dave Shepel 

MD John Spalding 

WPKXSpringhetd. MA' 
PD: RJ McKay 

APO: Nick Damon 

MO. Jessica Tyler 

KTTSSpringlield. MO 

OM PO. Brad Hansen 

APo. Curly Clark 

KSD,St. Louis, MO' 

OMPO: Mike Wheeler 

APO: Steve Ge :Merles 

MO Billy Greenwood 

No rims. 

WILSI. Louis. MO' 
PD. Greg Mating° 

MO: Danny Montana 

KATMStockton. CA' 
OM: Richard Perry 

PD. Randy Black 

APD MD. Milne Roberts 

WBBS/Syracuse, NY' 

Po: Rich Lauber 

APO/MD' Skip Clark 

WTNT/Tallahasee. FL 

OMPO: Steve Cannon 

APOMD :'Big'' Woody 

Hayes 

WOYK4ampa. FL' 
OM PO Mike Culotta 

APO: Beecher Marlin 

MO Jay Roberts 

WYUU:Tampa. FL' 
OMPD. Mike Culotta 

APO : Will Robinson 

MD: Jay Roberts 

WTHI Terre Haule, IN 

OMPO' Barry Kent 

MO Marty Party 

WIBWTopeka. KS 

OM'. Ed O'Donnell 

PD' Rich Bowers 

A RiMO:Stephanie Lynn 

WTCMTraverse City. MI 

PO'. Jack OMalley 
AMMO: Ryan Dairy 

Aocs 

KIIM/Tacson. Al' 
OM: Herb Crowe 

PO,M11 Bua Jackson 

KVOOTulsa. OK' 

POND. Moon Mullins 

WWZD/rupelo. MS 

OM: Rick Stevens 

Po: Bill Hughes 

KNUE/Tyler, TX 

OMPO/MD: Dave Ashmtt 

KJUG Visalia. CA 

POMD: Dave Daniels 

WIRK/W. Palm Beach. FL' 
PD: Milch Mahan 

M:J.R. Jackson 

No Adds 

WACO:Waco. TX 

OMPO 110: Zack Owen 

WMZOWashington. DC' 

OMPD: Jeff Wyatt 

No A::.. 

WDELWausau. WI 

PO/APD MD'. Vanessa Ryan 

WOVKWheeling. WV 

POND: Jim Elliott 

KLURAVichita Falls. TX 

OMPD MD: Brent Wamer 

KFDIWichita. NS' 

OMPO: Beverlee Bannigan 

APD/MR, Pat James 

KZSN Wichita. KS' 
PO: Chuck Geiger 

MD. Pal Moyer 

WGGYiWilkes Barre. PA' 

P0: Mike Knnik 

MO Carolyn Drosey 

WWOOWilmington. NC 

OM Perry Stone 

PO: Paul Johnson 

APOMD Brigid Banks 

KXDO Yakima, WA 

PO. Dewey Boynton 

APD Joel Baker 

WGTYMerk, PA 

AMMO, Brad Austin 

WOXK/Youngstown, OH 

APO: Doug James 

MD: Burton Lee 

'Monitored Reporters 
224Totai Reporters 

112 Total Monitored 

112 Total Indicator 

Did Not Report, Playlist Frozen (4): 

KAFF /Flagstaff, AZ 
WFRG/Utica, NY 
WHWK/Binghamton. NY 
WKOA/Lafayette, IN 

www.americanradiohistory.com

www.americanradiohistory.com
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ADULT CONTEMPORARY 

AC Radio: Artist- 
Driven To Song-Driven 
Will this new direction keep listener passion alive? 

Historically, AC radio has been an artist -driven for- 
mat, solidly branding its identity with core artists like 
Rod Stewart, Michael Bolton, Phil Collins, Elton John 
and Gloria Estefan. But, as time moves forward, this 
resilient format has become slightly more song- driven 
and has grown with its listeners' new tastes and 
lifestyle changes. 

Is a song-driven stance a good one? 
Does it interfere with the way listen- 
ers identify artists with the station? 
With so many listening options today, 
it's more important than ever to build 
listener loyalty. I recently spoke with 
Jeff Silvers, OM for Cumulus' eight - 
station cluster in Macon, GA, and 
Daniel Anstandig, McVay Media 
VP /Adult Formats, about these is- 
sues. 

R &R: Should program- 

mers consider going back to 

an artist- driven format? 

JS: I'm not sure we can 
go back. We've become a 

society that is always look- 
ing for instant gratifica- 
tion. The model and con- 

cept of developing artists 
for a specific format is now 
flawed, because the audi- 
ence won't give anyone the time to 
properly develop an artist. Just as the 
AC format has become song-driven 
instead of artist- driven, music fans 
have become single-oriented as well. 
Music fans are downloading their fa- 

vorite songs - not full CDs - onto 
their personal music players. 

DA: I think there's a happy medi- 
um between artist-driven and song - 
driven. To me, artist -driven format 
means that we are playing some songs 
based on who's singing them rather 
than the quality of the song. While I 

don't think we should blindly add 
songs simply based on their perform- 
ers, I do think we have to weight the 
scales a little heavier for our core art- 
ists, the artists for whom our audience 
has the highest amount of measured 
passion. 

R &R: Do you think the emergence of 

new media will drive people away from 
radio? 

DA: Our listeners' lives are busier 
today than they've ever been. Senso- 
ry overload is in the air, and consum- 
ers are getting better at quickly sifting 
through the clutter for the content 
they want. Whether the clutter is com- 
mercials and inefficient or long station 

imaging or filler music on an album, 
listeners are developing a better sense 
of smell to sniff out what they really 
want. 

Products like TiVo, iTunes and oth- 
er instant- gratification entertainment 
machines are training today's con- 
sumers to expect personally relevant 
content immediately upon request. 
It's up to us, as an industry, to improve 
the fringes of our product and give lis- 

teners more of what they 
tell us they want. That 
means that not playing the 
right songs - or playing 

o marginal songs simply be- 
cause they're by a core art - 
ist - is a programming li- 

ability. 
R &R: How has AC radio 

grown with its listeners' 

Daniel Anstandig evolving music tastes? 

JS: I look at artists like 
Matchbox Twenty and Train. These 
artists were launched in the Hot AC 
and Alternative formats, but as the 
groups became more popular and the 
record- company publicity machines 
began to work their magic, the music 
became more palpable and very play- 
able in the mainstream and Soft AC 

arena. 
I think that AC program directors 

may have been scared to play songs 
from these Hot AC artists at one time, 
but callout and auditorium music re- 

search began to reveal that there was 
true passion for them in the younger 
AC demos. And as these kinds of 
groups became household names by 
appearing on the Leno and Letterman 
shows, Opmh, Live With Regis and Kelly 

and shows similar to these, it became 
easier for AC program directors to 
play these groups, research these 
groups and count on these groups as 

the backbone of their current, recur- 
rent or 2000s category rotations. 

R &R: How can we better market AC 
artists so that listeners will identify these 

artists with the station? 

DA: We have grown accustomed to 
describing formats by saying "a radio 
station that plays artists such as...." 

While I believe that there is still a place 
for identifying your radio station by 
artist or texture, it is increasingly im- 
portant to sell the benefit of your mu- 
sic or the "take- away" that listeners 
earn by listening to your station. How 
do you envision listeners using your 
station, and how do you want them 
to feel during and after consumption? 
Answer that on the air and tell me 
what kind of music and artists you 

Play. 
JS: The most important thing that 

AC radio should market is usage. 
Teach your listeners how to use your 
radio station. Sell your listener bene- 
fits every day, every daypart, every 
hour. When you're selling your listen- 
ers on the music you play, use your 
research to determine which songs 
best describe your station. This isn't 
rocket science, it's common sense. 

Music promos should include your 
highest -testing records, no matter 
who the artist is. Programmers have 
to make sure that, just as they massage 
a 10- minute section of the music log 
to resonate the core sound of the sta- 
tion, music used in music promos also 
revolves around the core sound of the 
station. The music used in music pro- 
mos has to stand on its own and per- 
fectly describe the format 
of the station in era, tempo 
and texture. 

R &R: With so many art- 

ists crossing from one formal 
to another, is it possible for AC 
to own newer artists today? 

JS: I think AC now owns 
Josh Groban, and it was a 

huge plus for the format 
when Josh appeared dur- 
ing the Super Bowl pre- 
game festivities. Jim Brickman is an- 
other artist AC now owns. Rod Stew- 
art, Elton John and Celine Dion are 
still AC artists who are tried and true 
for the format and who will continue 
to be AC staples and wonderful sourc- 
es of new AC music for the next few 
years. 

R &R: What are other ways to build 

listener passion, aside from playing their 

favorite music? 

DA: I was recently speaking at a 
state broadcasters' convention, and 
the question was asked, "Who is the 
bigger threat: satellite radio or MP3 
players?" I believe the answer is "nei- 
ther." The biggest threat to our surviv- 
al is ourselves. Most radio stations are 
putting all their eggs in the "more 
music" basket right now, without 

R&R April 16, 2004 

Book Your Flight, 
Book Your Room 
Not surprisingly, we have discovered that people do, in fact, 
want to get together and net- 
work in this time of industry 
turmoil. Registrations and 
room bookings for R &R Con- 
vention 2004 are running 
ahead of last year, so don't 
wait till the last minute. 

Also, make sure you check out 

the information for our special "On 

the Beach" rate on the convention 
registration website. Get there by going to www.radioandrecords.com. 

building equity on nonmusic plat- 
forms. 

Absolutely, listeners come to us 
primarily for music. However, listen- 
ers also come to us for companion- 
ship, a sense of connection to the 
community, entertainment and infor- 
mation. If all we are touting is the 
most music, we are going to die. Sev- 
eral new machines just arrived on the 
battlefield with more music and bet- 
ter radar for instant gratification than 
we could ever counter. We can't do 
enough research to know when ex- 

actly to play the very best song at the 
very best time for a listener the same 
way that an MP3 can service that in- 
dividual. 

However, we can research the best 
songs for our listeners' tastes most of 
the time and compensate for songs 
that don't necessarily register as favor- 
ites for 100% of our audience - which 
is all of our songs - by offering en- 
tertainment and personalities whose 
appeal transcends the music. 

The music is important, and it's a 

cornerstone of our image, and, yes, we 
should be touting that we play the 

most music, but we 
should also constantly 
look for personalities and 
entertainment elements 
that differentiate us and 
offer listeners something 
deeper than the same Rod 
Stewart and Celine Dion 
song they've heard over 
2,000 times. 

Anyone can come into 
the market and start play- 

ing the same music you play one song 
later, outmarket you and beat you, 
unless you have enough equity in 
nonmusic elements and benefits. 

R &R: Has the recent FCC attention 

helped or hindered listener loyalty and 

passion for radio? 

JS: Listener passion can be built 
many ways. Being the family -safe- 
and- friendly station - especially 
now, with the FCC cracking down on 
indecency - is a wonderful way to 
build listener passion and help brand 
your radio station. I don't hear many 
AC stations taking advantage of this 
right now. 

Since the Janet Jackson Super 
Bowl show, indecency on the radio 
has made front -page news. Seems 
like a perfect time to jump on the 

Jeff S ilvers 

family -safe bandwagon. It's very 
easy for an AC station to exploit the 
fact that it offers a family -friendly 
environment. 

By the way, this isn't a new phil- 
osophy. AC stations in the past have 
had success branding themselves as 
safe when the kids are near the ra- 
dio. With all the headlines and TV 
news reports these days about inde- 
cent morning shows or personali- 
ties, AC program directors need to 
go the extra mile and make sure 
their audience understands that it's 
always a safe environment on their 
favorite station. 

R &R: Do you think AC will always 

have a place for its heritage core artists, 

or will song- driven titles dominate the 

playlist? 

JS: I do believe that Elton John, 
Celine Dion, Billy Joel, Gloria Estefan 
and others whom we call AC's true 
core artists will always have a place 
at the AC format. Without these art- 
ists, there would be no meaningful 
gold categories. Changing the AC for- 
mat to song-driven instead of artist - 
driven shouldn't change most sta- 
tions' gold categories featuring '70s, 

'SOs and some '90s categories. It will, 
however, affect the kind of songs that 
begin to filter down from today's cur- 
rent and recurrent categories to gold 
categories. 

We're still years away from '70s and 
'80s music disappearing completely 
from AC. Just as Barbra Streisand, 
Neil Diamond, Lionel Richie and 
James Taylor built the original Soft AC 
movement away from beautiful mu- 
sic, Elton, Billy, Rod, Gloria and Ce- 
line have carved a niche in what we 
call today's mainstream AC, and 
they'll be around for many years to 
come. 

DA: Although AC has moved to 
capitalize on the passion for new 
songs by artists like Matchbox Twenty, 

Train, etc., I still believe that the 
mainstream AC staples mentioned 
above will continue to be important 
to the format for years to come. Yes, 

there's been a shift in the artists 
we're earnestly adding and support- 
ing in our current categories. How- 
ever, our gold categories have not 
shifted as dramatically. Research 
still supports playing high quanti- 
ties of these artists in our gold cate- 
gories. 
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April 16, 2004 
ARTIST TITLE LABEL'S) 

TOTAL 
PLAYS 

+1- 
PLAYS 

TOTAL 
AUDIENCE 

001 

WEEKS ON 

CHART 
TOTAL STATIONS! 

ADDS 

FIVE FOR FIGHTING 100 Years (Aware /Columbia) 2188 +62 196793 15 11010 

JOSH GROBAN You Raise Me Up (143 /Reprise) 2175 22 197382 24 11210 

SHERYL CROW The First Cut Is The Deepest (A &M /lnterscope) 2151 +13 221404 27 10411 

DIDO White Flag (Arista /RMG) 2058 -60 206423 27 9710 

SHANIA TWAIN Forever And Fcr Always (Mercury /IDJMG) 1887 -168 164372 49 11910 

TRAIN Calling All Angels (Columbia) 1821 84 150284 40 11210 

MICHAEL MCDONALD Ain't No Mountain High Enough (Motown) 1765 -32 132042 23 9410 

MATCHBOX TWENTY Unwell (At /antic) 1679 20 154056 47 9910 

UNCLE KRACKER fIDOBIE GRAY Drift Away (Laval 1641 -49 149446 57 10410 

MARTINA MCBRIDE This One's For The Girls (RCA) 1589 -59 136342 13 10712 

SIMPLY RED You Make Me Feel Brand New (simplyred.com /RedInk) 1365 -58 106982 12 9811 

SEAL Loves s Divine (Warner Bros.) 1361 +131 132799 11 8710 

LUTHER VANDROSS Dance With My Father (J /RMG) 1100 -164 106629 43 10310 

WYNONNA I Want To Know What Love Is (Curb) 1038 +27 39593 9 8710 

COUNTING CROWS Big Yellow Taxi (Geffen / /nterscope) 1017 +3 106859 48 8811 

LUTHER VANDROSS Buy Me A Rose (J /RMG) 875 +14 94992 6 7914 

LIONEL RICHIE Just For You (Island /IDJMG) 848 29 91209 5 8815 

3 DOORS DOWN Here Without You (Republic /Universal) 793 +37 89265 16 5112 

KENNY LOGGINS I Miss Us (All The Best) 562 +90 24659 9 5611 

ROD STEWART Time After Time (J /RMG) 447 +41 36862 7 6813 

SHANIA TWAIN It Only Hurts When I'm Breathing (Mercury /IDJMG) 381 +83 44887 3 5818 

KIMBERLEY LOCKE 8th World Wonder (Curb) 332 +88 9955 2 57111 

HOOTIE & THE BLOWFISH Goodbye Girl (Rhino /WSM) 279 +5 13403 4 4414 

NO DOUBT It's My Life (lnterscope) 275 +19 27636 10 1610 

MICHAEL BUBLE Sway (143 /Reprise) 265 -39 8612 8 4611 

GLORIA ESTEFAN I Wish You (Epic) 260 +50 13916 2 4012 

MELISSA ETHERIDGE Breathe (Island /IDJMG) 237 +5 25972 6 2310 

ISRAEL KAMAKAWIWO'OLE Over The Rainbow (Big Boy) 235 -33 9901 7 3110 

TRAIN When I Look To The Sky (Columbia) 234 +18 13071 6 2210 

KATRINA CARLSON Count On Me (Kataphonic) 231 +1 4107 4 4713 

120 AC reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio 'Jetworks. Songs ranked by total plays for the airplay week of 
4/4 -4/10. Bu lets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays is 

placed first. Sorgs below No. 15 are moved to recurrent after 20 weeks on the chart. Songs below No. W are moved to recurrent atter 50 weeks on the chart. Most Added 
is the total number of new adds officially reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. 
Total Audience egJals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour 
Persons used herein with permission from the Arbitron Ccmpany (© 2004. The Arbitron Company). © 2004, R &R. Inc. 

New &Active 
JESSICA SIMPSON Take My Breath Away (Columbia) DARYL HALL What's In Your World (Rhythm & Groove /Liquid 8) 
Total Plays: 207, Total Stations: 26, Adds: 5 Total Plays: 108, Total Stations: 34, Adds: 8 

EVANESCENCE My Immortal (Windup) 
Total Plays: 197, Total Stations: 13, Adds: 3 WILSON PHILLIPS Go Your Own Way (Columbia) 

PHIL COLLINS No Way Out (Hollywood) Total Plays: 81, Total Stations: 15, Adds: 6 

Total Plays: 190, Total Stations: 34, Adds: 2 
BURKE RONEY Sounds Of The Ocean (R World'Rykol 

NORAH JONES Sunrise (Blue Note /EMC) Total Plays: 42, Total Stations: 12, Adds: 2 
Total Plays: 163, Total Stations: 23, Adds: 7 

MERCYME Here With Me ( /NO /Curb) CLAY AIKEN Solitaire (RCA /RMG) 
Total Plays: 118, Total Stations: 35, Adds: 15 Total Plays: 35, Total Stations: 18, Adds: 17 

Songs ranked by total plays 

51 

POWERED 

11EDIABASE 

Most Added 
www.rradds. corn 

ARTIST TITLE LABEL(SI ADDS 

CLAY AIKEN Solitaire (RCA /RMG) 17 

MERCYME Here With Me (1NO /Curb) 15 

KIMBERLEY LOCKE 8th World Wonder (Curb) 11 

LASHELL GRIFFIN Free (Columbia) 9 

SHANIA TWAIN It Only Hurts When I'm Breathing (Mercury / /DJMG) 8 

DARYL HALL What's In Your World (Rhythm & Groove /Liquid 8) 8 

NORAH JONES Sunrise (Blue Note /EMC) 7 

WILSON PHILLIPS Go Your Own Way (Columbia) 6 

LIONEL RICHIE Just For You (IslandlIOJMG) 5 

JESSICA SIMPSON Take My Breath Away (Columbia) 5 

Most 
Increased Plays 

ARTIST - - 

TOTAL 
PLAY 

INCREASE 

ENRIQUE IGLESIAS Hero (lnterscope/ +171 

SEAL Loves s Divine (Warner Bros.) +131 

MERCYME Here With Me (INO /Curb) +107 

MAROON 5 This Love (Octane /J /RMG) +93 

KENNY LOGGINS I Miss Us (All The Best) +90 

KIMBERLEY LOCKE 8th World Wonder (Curb) +88 

CELINE DION At Last (Epic) +87 

S. TWAIN It Only Hurts When I'm Breathing (Mercury / /DJMGI +83 

JOSH GROBAN To Where You Are 1143 /Reprise) +74 

Recurrents 
TOTAL 

PLAY 

ARTIST TILE LABELS. 

ENRIQUE IGLESIAS Hero (lnterscope/ 994 

VANESSA CARLTON A Thousand Miles (A &M / /nterscope) 939 

SANTANA f /MICHELLE BRANCH The Gante Of Love (Arista /RMG) 923 

NORAH JONES Don't Know Why (Blue Note /Viiginl 845 

CELINE DION Have You Ever Been In Love (Epic) 845 

PHIL COLLINS Can't Stop Loving You (Atlantic) 815 

SHERYL CROW Soak Up The Sun (A &M /(nterscope) 765 

CHRISTINA AGUILERA Beautiful (RCA /RMG) 764 

LONESTAR I'm Already There (BNA) 684 

MERCYME I Can Only Imagine ((NO /Curb) 678 

TRAIN Drops Of Jupiter (Tell Mel (Columbia) 671 

CELINE DION A New Day Has Come (Epic) 654 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

"Feelin' Good (Vaci1o)" 
Gladys Knight 
& Edesio Alejandro 

TRACK 1 FROM THE ALBUM 

ftIDG TO HAVANA 
ON YOUR DESK NOW 

Iimpact date April 19th. 
Ralph Tashijan Pyramid Music 1.415.282.4466 rashijan@earthlink.com 

Kerry Wood 1.203.221.7780 islandred7 @aol.com 
Mike Leventon 1.631.329.9601 leventon @optonline.net 

DiztlbunV by 

UNIVERSAL 

O© 2004Pyramid Music Corp.. A division of AGU Entertainment, Inc. Distributed by UMVD ., , °...,...,.. 
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52 AC 
® April 16, 2004 

ABATE m!!iT 
...mNEDLlBBE 

America's Best Testing AC Songs 12 + 

For The Week Ending 4/16/04 

Artist Title (Label) TW 

JOSH GROBAN You Raise Me Up (143 /Reprise) 

MATCHBOX TWENTY Unwell (Atlantic) 

3 DOORS DOWN Here Without You (Republic /Universal) 

LUTHER VANDROSS Buy Me A Rose (J /RMG) 

KENNY LOGGINS I Miss Us (All The Best) 

LUTHER VANDROSS Dance With My Father (JIRMGI 

4.16 

3.94 

3.90 

3.80 

3.80 

3.79 

SHANIA TWAIN Forever And For Always (Mercury/ /DJMG) 3.72 

MARTINA MCBRIDE This Ones For The Girls (RCA) 3.72 

LIONEL RICHIE Just For You (lslandllDJMG) 3.72 

SANTANA tIALEX BAND Why Don't You & I (Arista /RMG) 3.70 

SEAL Loves Divine (Warner Bros.) 3.68 

TRAIN Calling All Angels (Columbia) 3.67 

FIVE FOR FIGHTING 100 Years (Aware /Columbia.) 3.67 

DIDO White Flag (Arista /RMG) 3.61 

M. MCDONALD Ain't No Mountain High Enough (Motown) 3.57 

SIMPLY RED You Make Me... (simplyredcom /Red Ink) 3.57 

S. CROW The First Cut Is The Deepest (A &Mllnterscope) 3.49 

WYNONNA I Want To Know What Love Is (Curb) 3.48 

UNCLE KRACKER fIDOBIE GRAY Drift Away /Lava) 3.32 

COUNTING CROWS Big Yellow Taxi (Geffen //nterscope/ 3.08 

Worn. Worn. Worn. 
LW Farn. Burn 25 -54 25 -34 35 -54 

4.09 94% 23% 4.21 4.10 4.25 

3.90 94% 39% 3.96 3.92 3.98 

3.97 85% 29% 3.89 3.84 3.92 

3.72 67% 15% 3.94 3.87 3.96 

47% 7% 3.86 3.77 3.89 

3.70 93% 40% 3.82 3.55 3.92 

3.57 97% 42% 3.72 3.55 3.79 

3.68 84% 26 %D 3.72 3.72 3.72 

3.67 56% 9% 3.75 3.67 3.78 

3.70 80% 28% 3.76 3.70 3.77 

3.66 74% 14% 3.74 3.51 3.82 

3.69 93% 44% 3.74 3.56 3.80 

3.70 83% 28% 3.63 3.84 3.56 

3.54 90% 38% 3.54 3.64 3.49 

3.41 94% 32% 3.57 3.38 3.64 

3.33 85% 26% 3.65 3.46 3.70 

3.40 94% 47% 3.43 3.44 3.43 

3.48 81% 24% 3.49 3.43 3.51 

3.21 95% 51% 3.41 3.22 3.48 

2.95 91% 54% 3.05 3.09 3.04 

Total sample size is 396 respondents. Total average favorability estimates are based on a scale of 1 -5. (1= dislike very much. 5 e like 

very much). Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number 
of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition 
is based on persons 12 +. Persons are screened via the Internet. Once passed. they can take the music test based on the format/music 
preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of 
participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com The RTM system, is available for 
local radio stations by calling 818- 377 -5300. RateTheMusic.com data is provided byMediabase Research. a division of Premiere 
Radio Networks. 

RI? AC TOP3O 
CANADA 
.A_- 

WEEK WEEre ARTIST TITLE LABELIS/ 

POWERED 
%IEDIABASE 

TOTAL I- WEEKS ON TOTAL 
PLAYS PLAYS CHART STATIONS 

1 NORAH JONES Sunrise (Blue Note /EMC) 337 

- 2 DIDO White Flag (Aosta /RMG) 316 

3 FIVE FOR FIGHTING 100 Years (Aware /Columbia) 307 

4 e JACKSOUL Still Believe In Love (Independent) 300 

- 5 SIMPLY RED You Make Me... (simplyredcom /Redlnk) 299 

6 S. CROW The First Cut Is The Deepest (A &Mllnterscope) 283 

7 JOSH GROBAN You Raise Me Up (143 /Reprise) 267 

8 LIONEL RICHIE Just For You (lslandllDJMG) 260 

9 e SARAH MCLACHLAN Stupid (Arista /RMG) 245 

10 e JANN ARDEN If You Loved Me (Zoe/Rounder) 232 

11 3 DOORS DOWN Here Without You (Republic/Universal) 209 

12 e S. TWAIN It Only Hurts When... (Mercury //DJMG) 199 

13 e SHAPE Happy Baby (EMI Music Canada) 193 

14 M. MCDONALD Ain't No Mountain High Enough (Motown) 186 

- 15 MARTINA MCBRIDE This Ones For The Girls (RCA) 184 

16 a JESSE COOK Early On Tuesday (Narada) 164 

17 P. COLLINS Look Through... (WalDisney /Hollywood) 160 

18 a SARAH MCLACHLAN Fallen (Arista /RMG) 160 

19 LUTHER VANDROSS Buy Me A Rose ( /RMG) 155 

20 JOSS STONE The Chokin' Kind (S- Curve /EMC) 148 

21 SEAL Lovers Divine (Warner Bros.) 145 

22 do COLIN JAMES Make A Mistake (Atlantic) 141 

23 MATCHBOX TWENTY Unwell (Atlantic) 140 

24 UNCLE KRACKER fIOOBIE GRAY Drift Away /Lava) 139 

25 SIMPLY RED Sunrise (simplyredcom /Redlnk) 137 

26 e S. TWAIN Forever And For Always (Mercury //DJMG) 126 

27 COUNTING CROWS Big Yellow Taxi (Geffenllnterscope) 123 

28 SANTANA W. BRANCH The Game Of Love (Arista/RMG) 117 

29 e R. MALCOLM Something More (Vik/BMG Music Canada) 116 

30 CHANTAL KREVIAZUK Julia (Columbia) 107 

17117 

17117 

13113 

14114 

15115 

14114 

10110 

12112 

12112 

12112 

12112 

10110 

10110 

919 

10110 

919 

10110 

10110 

717 

919 

717 

919 

919 

919 

717 

616 

818 

818 

818 

818 

20 Canadian AC reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. 

Songs ranked by total plays for the airplay week of 4/4 -4/10. Bullets appear on songs gaining plays or remaining flat from 
previous week. If two songs are tied in total plays. the song with the larger increase in plays is placed first. Songs below No. 

15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R 

by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. i Indicates 

Cancon. © 2004. R &R. Inc. 
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1 E00011C 
Mel McKay 

Asst. PD /MD, KMYI /San Diego 

Life is good. It's another perfect day 
in San Diego: sunny and 74 degrees. 
And I get another chance to talk about 
one of my favorite subjects: music. 

I'm so happy for the guys from 
Maroon 5. "This Love" is on fire. I 

knew these guys would be huge when 
we added "Harder to Breathe." "This 
Love" is a perfect record for us. John 
Mayer's "Clarity" sounds great, and, 

as John puts it, the "no -word hook" is definitely unique. 
You just gotta love Mr. Mayer. Matchbox Twenty are 
back, with the fourth single from More Than You Think 
You Are, "Downfall." It is a great song, and I believe the 
choir vocals count as church - one listen a week and 
no church required. I'm looking forward to Rob Thomas' 

solo project. ., Toby Lightman's "Devils and Angels" adds a soulful 
sound to our playlist. BNL's "Testing 1, 2, 3" is working for us, as well 
as Josh Kelley's "Everybody Wants You" -a perfect pop balance 
record. I can't wait for Alanis Morissette's So- Called Chaos. I've 
been a fan since the beginning. I can't wait to hear "Everything." I'm 
sure she won't disappoint. 

On the AC chart, Five For Fight- 
ing are No. 1 this week with "100 

Years" (Aware /Columbia). Look for 
Five For Fighting frontman John 
Ondrasik April 30 on Good Morning 
America, when he helps commemorate 
100 years of Times Square ... Coming 
in at Nos. 2 and 3 are Josh Groban's 
"You Raise Me Up" (143 /Reprise) and 
Sheryl Crow's "The First Cut Is the 
Deepest" (A &M /Interscope) ... Most Increased goes to Seal's "Love's 
Divine" (Warner Bros.), +131. That's followed by MercyMe's "Here 
With Me" (INO /Curb), +107; and Maroon 5's "This Love" (Octone /J/ 
RMG), +93 ... Most Added is Clay Aiken's "Solitaire" (RCA/RMG), 
with 17 ... Curb gets the Industry Overachiever Award this week as 
MercyMe get 15 adds and Kimberly Locke's "8th World Wonder" 
(Curb) picks up 11 ... Congratulations, Bob Catania and Linde 
Thurman! Hot AC programmers are seeing a steady climb on Alanis 
Morissette's "Everything" (Maverick/Reprise), which goes 18 -16 and 
+434. Maroon 5 are +239 and hold on to Hot AC's top slot this week 

Hoobastank's "The Reason" (Island/IDJMG) is +383 and looks like 
the next contender for No. 1 ... Kudos to National Director /Hot AC 
Scott Emerson and the lnterscope team for 14 adds on Butterfly 
Boucher's "Another White Dash" this week (my absolute favorite 

1. 

record of late)! Second Most Added is Lenny Kravitz's "Where Are 
We Runnin' ?" (Virgin), with 10. -Julie Nakahara. AC /Hot AC Editor 

i 

j 

i 

artist 
ARTIST: Wilson Phillips 

LABEL: Columbia 
By MIKE TRIAS /ASSOCIATE EDITOR 

tivit 

It's a dream that many parents around 
the world hold dear to their hearts: 

seeing their offspring follow in their foot- 
steps, whether it be attending their alma 
mater, taking over the family business or 
becoming a success in the same field that 
the parents chose many years ago. The 
dreams of The Beach Boys' Brian Wilson 
and The Mamas And The Papas' John 
and Michelle Phillips came true when 
their daughters formed the trio Wilson 
Phillips. Members Carnie and Wendy 
Wilson and Chynna Phillips took the 
world by storm with their debut album. 
The CD sold 4 million copies, and that, 
along with their bloodlines, instantly pro- 
pelled the trio into the national spotlight. 
Now, more than a decade since they last 
hit the recording studio together, Wilson 
Phillips have returned. 

Pacific Coast Highway is their latest 
project and first album of new material 
in 12 years (their last album was 1992's 
Shadows and Light). This time the ladies 
decided to do a remake album. On PCH, 
they pay tribute to the California pop 
sound of the '70s - music they grew up 
on. As expected from a project of this 
type, many hits of yesteryear are in- 
cluded, such as Linda Ronstadt's "You're 
No Good," Jackson Browne's "Doctor My 
Eyes," The Eagles' "Already Gone," Neil 
Young's "Old Man," Joni Mitchell's "Cali- 
fornia" and The Byrds' "Turn, Turn, 
Turn." 

Since they have recorded an album of 
songs from their parents' heyday, it only 
seems right that they include covers of 
some of their parents' hits. Wilson 
Phillips sing The Mamas And The Papas' 

"Monday Monday" and The Beach Boys' 
"Dance Dance Dance" and "In My Room." 
Brian Wilson himself guests on the al- 
bum, playing piano and lending his vocal 
talent to "In My Room." Pacific Coast 
Highway is set to arrive on store shelves 
in May, which, coincidentally, is just 
about the perfect time of the year to 
cruise along the beaches of California's 
famous Highway 1. 

"Go Your Own Way" is our first look at 
Wilson Phillips' new endeavor and is 
reaching radio right now. The song was 
originally popularized by Fleetwood Mac 
and, with its calm, soothing sound, should 
do well at AC stations. Wilson Phillips 
haven't lost a step as they deliver their 
signature three -part vocal harmony. 

Another reason this may be the perfect 
time for the group to release Pacific Coast 
Highway is the recent success of cover 
songs at AC radio. Uncle Kracker s ver- 
sion of "Drift Away" dominated the No. 1 

position on R &R's AC chart last year, 
while cover albums by Michael McDonald 
and Rod Stewart spelled the rebirth of 
both of their careers. Don't be surprised 
if you see a media blitz for Wilson Phillips 
similar to the ones that helped McDonald 
and Stewart raise awareness of their re- 
emergence on the music scene. 

Don't Miss 

RAR CONVENTION 2004! 

JUNE Z4 -26, 2004 

BEVERLY NILTON HOBEL 
in Beverly Hills, CA 

Register NOW at www.radioaodrecords.com 
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HOT AC TOP 40 
TOTAL 
PLAYS 

I- 
PLAYS 

TOTAL 
AUDIENCE 

(00) 

WEEKS ON TOTAL STATIONS( 
CHART ADDS 

April 16, 2004 
ARTIST TITLE L4BEL)SI 

MAROON 5 This Love (Ottone /J /RMGJ 4018 +239 295560 14 9610 

EVANESCENCE My Immortal (Windup) 3612 56 241889 20 9410 

NICKELBACK Someday (Roadrunner Records /IDJMG) 3123 117 211159 29 8510 

3 DOORS DOWN Here Without You (Republic /Universal) 3063 83 217561 35 9110 

FIVE FOR FIGHTING 100 Years (Aware /Columbia) 2970 -11 190937 21 9510 

NO DOUBT Its My Life (Interscope) 2691 -183 214525 24 8610 

SHERYL CROW The First Cut Is The Deepest (A &M /lnterrcope) 2677 61 188519 28 8610 

MATCHBOX TWENTY Bright Lights (Atlantic) 2443 -151 185185 35 8910 

SANTANA fIALEX BAND Why Don't You & I (Arista /RMG) 2337 +5 184584 43 9110 

HOOBASTANK The Reason (island /IDJMG) 2285 +383 132865 8 8613 

MELISSA ETHERIDGE Breathe (island /IDJMG) 2107 -167 146415 16 8510 

DIDO White Flag (Arista /RMG) 2094 120 143446 38 8510 

SARAH MCLACHLAN Fallen (Arista /RMG) 1922 -60 154880 30 8010 

OUTKAST Hey Ya! (Laface /Zamba) 1791 -87 138043 19 4710 

LIZ PHAIR Extraordinary (Capitol) 1661 +28 86754 16 8012 

ALANIS MORISSETTE Everything (Maverick /Reprise) 1658 +434 107432 3 8615 

TOBY LIGHTMAN Devils And Angels (Laval 1232 +25 45378 13 6512 

NORAH JONES Sunrise (Blue Note/EMC) 1185 -86 73378 12 6610 

AVRIL LAVIGNE Don't Tell Me (Arista /RMG) 1086 +179 45404 5 5916 

3 DOORS DOWN Away From The Sun (Republic /Universal) 1064 +62 53172 9 5715 

JOHN MAYER Clarity (Aware /Columbia) 1019 386 72102 14 6810 

JESSICA SIMPSON With You (Columbia) 966 +61 58335 10 3510 

LIVE WI SHELBY LYNNE Run Away (Radioactive /Geffen 952 +86 51755 6 57/4 

LOS LONELY BOYS Heaven (0r /Epic) 857 +231 43350 4 5017 

SEAL Love's Divine (Warner Bros.) 846 -53 47827 11 4511 

JET Are You Gonna Be My Girl (Atlantic) 814 +77 53993 8 28/4 

SARAH MCLACHLAN Stupid (Arista /RMG) 765 +140 46190 5 5513 

JOSH KELLEY Everybody Wants You (Hollywood) 746 38 27720 10 5110 

MATCHBOX TWENTY Downfall (Atlantic) 658 +6 33775 7 3710 

LINKIN PARK Numb (Warner Bros.) 648 +35 34679 12 1010 

BARENAKED LADIES Testing 1, 2, 3 (Reprise) 632 -282 26857 9 5210 

NELLY FURTADO Try (DreamWorks /lnterscopel 586 10 16524 6 44/0 

LENNY KRAVITZ Where Are We Runnin'? (Virgin) 520 +216 24884 2 48110 

OUTKAST The Way You Move (Laface /Zomba) 489 +54 27494 7 11/1 

GAVIN DEGRAW I Don't Want To Be (J /RMG) 459 +46 25377 4 3611 

KIMBERLEY LOCKE 8th World Wonder (Curb) 387 -6 17611 9 2611 

BRITNEY SPEARS Toxic (Jive /Zomba) 380 +26 18750 3 810 

CALLING Our Lives (RCA /RMG) 367 +220 17455 1 3517 

SWITCHFOOT Meant To Live (Red Ink/Columbia) 343 +57 11997 2 2815 

JESSICA SIMPSON Take My Breath Away (Columbia) 328 +54 20482 1 2818 

97 Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 4/4 -4/10. Bullets appear on songs gaining plays or remaining flat from previous week If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times 

number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Perscns used herein with permission from the Arbitron 

Company (© 2004. The Arbitron Company). © 2004. R &R, Inc. 

POWERED 

MEDIUM 
Most Added 
www.rradds. corn 

ARTIST TITLE LABELS ADDS 

BUTTERFLY BOUCHER Another White Dash (A &Mllnterscope/ 14 

LENNY KRAVITZ Where Are We Runnin'? (Virgin) 10 

JESSICA SIMPSON Take My Breath Away (Columbia) 8 

LOS LONELY BOYS Heaven (Or /Epic) 7 

CALLING Our Lives (RCA /RMG) 7 

AVRIL LAVIGNE Dont Tell Me (Arista /RMG) 6 

ALANIS MORISSETTE Everything /Maverick /Reprise/ 5 

3 DOORS DOWN Away From The Sun (RepubliclUniversal) 5 

SWITCHFOOT Meant To Live (Red Ink /Columbia) 5 

hoobastank 
"the reoson" 

R &R Hot AC 

13 * -9* Adult Top 40 Monitor 
7 * -4* Modern Adult Monitor 

New adds this week include: 
WVMX /Cincinnati WRQQ /Nashville 

KZZO /Sacramento 55x WKRQ /Cincinnati 42x 
WZPL /Indianapolis 43x KRSK/Portland 37x 

ritBig 10 Rotation 0I2 Z. ISLAND 

Most 
In creased Plays 

ARTIST . _ -___- 

ALANIS MORISSETTE Everything (Maverick /Reprise) 

HOOBASTANK The Reason (island /IDJMG) 

MAROON 5 This Love (Octane /J /RMG( 

LOS LONELY BOYS Heaven Or /Epic) 

CALLING Our Lives (RCA /RMG) 

LENNY KRAVITZ Where Are We Runnin'? (Virgin) 

AVRIL LAVIGNE Don't Tell Me /Arista /RMG) 

SARAH MCLACHLAN Stupid (Arista/HMG) 

LIVE WI SHELBY LYNNE Run Away (Radioactive /Getlen) 

JET Are You Gonna Be My Girl (Atlantic) 

New &Active 

TOTAL 
PLAY 

INCREASE 

+434 

+383 

+239 

+231 

+220 

-216 

+179 

+140 

86 

+77 

311 Love Song (MavenékíVolcano /Zombal 

Total Plays: 271, Total Stations: 25, Adds: 1 

MICHAEL ANDREWS fIGARY JULES Mad World (Universal) 

Total Plays: 225, Total Stations: 17, Adds: 4 

CHERIE I'm Ready (Lava) 

Total Plays: 189, Total Stations: 23, Adds: 2 

FINGER ELEVEN One Thing (Windup) 

Total Plays: 166, Total Stations: 17, Adds: 3 

MARTINA MCBRIDE This One's For The Girls (RCA) 

Total Plays: 159, Total Stations: 13, Adds: 1 

GROWS IN THE DARK 
Alan Kabel 

grows ratings and 

wins 7 to midnight. 
Add Alan Kabel to inject 

personality and 

score with women. 

JONES 
R A D I O 
Nf. 

jonesradio.com 
800.426.9082 

KSZR 
Tucson 

wzww 
State 

College 

KLTG 
Corpus 
Christi 

NWRQQ 

Be,Ar 1.9 

Before 5.0 

Before 3.3 

-#fta 8.8 

Before 2.4 

5.9 Fal1'02 - Fall'03 
Women 18 -49 

A i ax24 a b - 
Hot AC's 0.125 Guy 
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RR HOT AC TOP 3O 
CANADA 

POWERED 

.IEBIABASE 

LAST THIS TOTAL 

WEEK WEEK ARTIST -IT _E HcE. 5. PLAYS 
1- WEEKS ON 

PLAYS CHART 
TOTAL 

STATIONS 

1 MAROON 5 This Love (Octone/J/RMG) 496 1 16116 

2 EVANESCENCE My Immortal (Windup) 406 1 15115 

3 MELISSA ETHERIDGE Breathe (Jsland/IDJMG) 400 1 15115 

4 FIVE FOR FIGHTING 100 Years (Aware /Columbia) 397 1 14114 

5 4 SARAH MCLACHLAN Stupid (Arista /RMG) 395 1 16116 

6 e AVRIL LAVIGNE Dont Tell Me (Arista /RMG) 374 1 15115 

7 NO DOUBT Its My Life (lnterscope/ 357 1 16116 

8 i JACKSOUL Still Believe In Love (Independent) 330 1 15115 

9 e FEFE DOBSON Everything (Island /IOJMG) 319 1 14(14 

10 OUTKAST Hey Ya! (10- ace /Zomba) 304 1 14114 

11 i ALANIS MORISSETTE Everything (Maverick /Reprise) 296 1 17117 

12 3 DOORS DOWN Away From The Sun (Republic /Universal) 269 1 14114 

13 e BARENAKED LADIES Testing 1, 2, 3 (Reprise) 260 1 13113 

14 JOHN MAYER Clarity (Aware /Columbia) 228 1 12112 

- 15 TRAIN When I Look To The Sky (Columbia/ 228 1 12112 

16 S. CROW The First Cut Is The Deepest (A &Mllnterscape) 227 1 12112 

17 3 DOORS DOWN Here Without You (RepubliclUniversal)227 1 12112 

18 HILARY DUFF Come Clean (Buena Vista /Hollywood) 226 1 10110 

19 e R. MALCOLM Star Of All... (Vik /BMG Music Canada) 223 1 11111 

20 SEAL Love's Divine (Warner Bros.) 217 1 11111 

21 i NELLY FURTADO Try (DreamWorks /lnterscope) 209 1 10110 

22 NORAH JONES Sunrise (Blue Nate /EMC) 207 1 11111 

23 DIDO 'White Flag (Arista /RMG) 206 1 10110 

24 i FINGER ELEVEN One Thing (Windup) 199 1 11111 

25 HOOBASTANK The Reason (lslandlIOJMG) 195 1 818 

26 e N.FURTADO Powerless... (OreamWorks//nterscope) 191 1 10110 

27 e TAL BACHMAN Aeroplane (Columbia) 182 1 10110 

28 e SIMPLE PLAN Perfect (lava) 181 1 919 

29 LIZ PHAIR Extraordinary (Capitol) 164 1 919 

30 SIMON WILCOX Mommies And Daddies (Independent) 154 1 919 

19 Canadian Hot AC reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio 
Networks. Songs ranked by total plays for the airplay week of 4/4 -4/10. Bullets appear on songs gaining plays or remaining 
flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays is placed first. Songs 
below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially 
reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a 

song. 40, Indicates Cancan. CO 2004. R &R, Inc. 

POWERED 
MEBIABASE 

HOTAÇ, 
® April 16, 2004 

ATE m!!Z 
POWEREDQ NEUI:tD:tSE 

America's Best Testing Hot AC 
Songs 12 + For The Week Ending 4/16/04 

Artist Title (Label) TW 
Worn. Worn. Worn. 

LW Fam. Burn 18 -34 18-24 25 -34 

MAROON 5 This Love (Octone /J /RMG/ 4.35 

HOOBASTANK The Reason (Isánd /IDJMG) 4.28 

MATCHBOX TWENTY Bright Lights (Atlantic) 4.15 

3 DOORS DOWN Away From The Sun (Republic /Universal) 4.12 

FUEL Falls On Me (Epic) 

3 DOORS DOWN Here Without You (RepubliclUniversal) 

NICKELBACK Someday (Roadrunner Records IDJMGI 

EVANESCENCE My Immortal (Windup) 

TRAIN When I Look To The Sky (Columbia) 

UNION PARK Numb (Warner Bros.) 

4.10 

4.08 

4.03 

4.00 

3.98 

3.98 

SANTANA LIALEX BAND Why Dont You & I (Arista /RMG) 3.95 

FIVE FOR FIGHTING 100 Years (Aware /Columbia) 

JOSH KELLEY Everybody Wants You (Hollywood) 

SARAH MCLACHLAN Fallen (Arista /RMG) 

JOHN MAYER Clarity (Aware /Columbia) 

JET Are You Gonna Be My Girl (Atlantic) 

ALANIS MORISSETTE Everything (Maverick/Reprisel 

TOBY LIGHTMAN Devils And Angels Nava) 

MELISSA ETHERIDGE Breathe (Island /IDJMGI 

BARENAKED LADIES Testing 1, 2, 3 (Reprise) 

AVRIL LAVIGNE Dont Tell Me (Arista /RMG) 

LIZ PHAIR Extraordinary (Capitol) 

NO DOUBT It's My Life l /nterscope) 

OUTKAST Hey Ya! (Laface/Zombal 

S. CROW The First Cut Is The Deepest (A &M /Interscopel 

0100 White Flag (Arista/RMGI 

NORAH JONES Sunrise (BlueNote/EMC) 

SEAL Loves Divine (Warner Bros.) 

3.95 

3.87 

3.86 

3.82 

3.79 

3.76 

3.72 

3.70 

3.66 

3.63 

3.62 

3.60 

3.55 

3.53 

3.50 

3.49 

3.49 

4.45 

4.25 

4.11 

4.15 

4.06 

4.12 

4.07 

4.13 

4.05 

3.90 

4.06 

3.91 

3.82 

3.88 

3.84 

3.87 

3.68 

3.59 

3.61 

3.53 

3.58 

3.55 

3.63 

3.66 

3.36 

3.49 

97% 

76% 

94% 

B0"/B 

86% 

98% 

97% 

97% 

88% 

86% 

95% 

870/p 

52% 

91% 

79"/p 

85% 

43% 

57% 

82% 

62% 

69% 

76% 

98% 

98% 

98% 

95% 

73% 

64% 

21% 

1% 

29% 

11% 

19% 

45% 

40% 

39% 

23% 

28% 

40% 

22% 

7% 

27% 

17/u 

24% 

7% 

11% 

22% 

10°'% 

13% 

21% 

55% 

59% 

52% 

47% 

20% 

17% 

4.34 

4.28 

4.15 

4.12 

4.07 

4.13 

4.10 

3.97 

3.98 

4.02 

3.94 

3.83 

3.85 

3.90 

3.81 

3.67 

3.74 

3.68 

3.49 

3.69 

3.65 

3.39 

3.58 

3.40 

3.66 

3.40 

3.50 

3.38 

4.30 

4.28 

4.07 

4.08 

4.00 

4.05 

3.97 

4.00 

3.99 

3.95 

3.93 

3.82 

4.02 

3.91 

3.89 

3.61 

3.72 

3.65 

3.48 

3.65 

3.67 

3.33 

3.42 

3.29 

3.56 

3.43 

3.47 

3.37 

4.41 

4.28 

4.27 

4.18 

4.18 

4.25 

4.29 

3.92 

3.91 

4.13 

3.96 

3.84 

3.65 

3.90 

3.70 

3.75 

3.77 

3.72 

3.51 

3.15 

3.62 

3.47 

3.82 

3.57 

3.82 

3.35 

3.53 

3.40 

Total sample size is 445 respondents. Total average lavorability estimates are based on a scale of 1.5. (1 =dislike very 
much. 5 = like very much). Total familiarity represents the percentage of respondents who recognized the song. Total 
bum represents the number of respondents who said they are tired of hearing the song. Songs must have 40% familiarity 
to appear on survey. Sample composition is based on persons 12*. Persons are screened via the Internet. Once passed. 
they can taAe the music test based on the format/music preference. RateTheMusic.com results are not meant to replace 
callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a 

registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818 -377- 
5300. RateTheMusic.com data is provided by Mediabase Research. a division of Premiere Radio Networks. 
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CAROL ARCHER 
carcher@radioandrecords.com 

SMOOTH JAZZ 

Who Wouldn't Want 
To Be Gordon Zlot? 
The owner of Santa Rosa, CA's top two stations 
isn't interested in selling 

edwood Broadcasting founder /President Gordon 
Zlot calls Sonoma County, in Northern California's 
wine country, "the greatest place on Earth to live." It 
is in the Sonoma town of Santa Rosa, about an hour 
north of San Francisco, that Zlot built AC KZST and 
Smooth Jazz KJZY. 

The day before we spoke, Zlot 
paid off the mortgage on the 
properties after about 30 years. 
KZST and KJZY are well -pro- 
grammed stations that earn 
good ratings. The 
former scored No. 1 

12 +, as it often does, 
with an 8.7 in fall '03. 
KJZY hurtled 4.9 -6.0 
for second 12 +. This 
week, Zlot shares his 
insights on a variety of 
topics. 

Are KZST and KJZY 
for sale? "Actually, I've 
turned down really 
good offers from both the big 
guys, like Clear Channel and 
Cumulus, and smaller groups. I 

decided that if I sold, what 
would I do? I still like what I do, 
and it's better than the alterna- 
five - having nothing to do, and 
then you die." 

How's business? "I've never 
done this for money; I did it be- 
cause I've loved radio since I was 
a young kid, age 13. What I've 
learned is that if you do some- 

thing for money, you'll 
never make any, so my 
goal has always been 
to do the best job I 

could and have fun 
doing it. Hopefully, at 
some point the money 
will come." 

Thoughts on con- 
solidation: "Business 

n Zlot is good, but it's not 
what it used to be. I 

don't like what's been going on 
with consolidation. It hasn't 
been healthy for our industry 
and it's definitely not an advan- 
tage for the public, although 
that's what its proponents are 
touting. It was said that with 
consolidation the major players 

Gordo 

A TERRIBLE THING HAPPENS IF YOU DON'T MARKET 
"Nothing!" says SJ KJZY & AC KZST /Santa Rosa, CA owner Gordon Zlot, who 

ran bus sides and these billboards during the last book. Between great 

programming and aggressive marketing, KIST and KJZY were No. 1 and No. 2 

12 +, respectively, in the lall '03 Arbitron. 

would be able to take some risks, 
but you don't see that. They are 
all sounding alike. There are no 
fringe formats, very little Classi- 
cal or mainstream Jazz. People 
are going to the Internet to get 
what they want." 

The threat of satellite radio: 
"I was concerned about satellite 
until I was in a rental car one 
day and heard one of the servic- 
es. It sucked! I was in Palm 

"It was said that 

with consolidation 

the major players 

would be able to 

take some risks, 

but you don't see 

that. They are all 

sounding alike." 

Springs at the time. It happened 
to be 102 degrees at 3pm, and 
the guy was talking about how 
the sun had just set in New 
York! I don't think it's going to 
work, because what radio has 
that no other medium has is lo- 
calism - the ability to touch 
people locally - which is dif- 
ferent from television, which 
you can do no matter where it 
comes from, because it's a con- 
duit, really." 

Plans for expansion: "I'd like 
to have another radio station in 
Santa Rosa, and we've tried over 
the years. If I had one, what I 

really want to do is the 'Frank Si- 
natra format,' which is my favor- 
ite kind of music right now - 
but not the corny standards. I'd 
love to do a timeless format, like 
the Dinah Washington songs 
that sound like they could have 
been recorded today. 

R&R April 16, 2004 

Smooth Jazz Convention 
Sessions 

Friday, June 25: "Smooth Jazz Late -Night Chill -Down' 

Smooth Jazz pulls an all -nighter 

at this private, family -only hang. 

Talk; groove; play Pass the Pigs; 

have a massage to soothe your 

weary, jet -lagged body; or party till 

you drop. Remember, what 

happens in the Starlight Room 

stays in the Starlight Room. 

Saturday, June 26: "It's Still 

the Revenue, Stupid!" 

Revenue expectations have never been higher. The best and the 

brightest in Smooth Jazz radio sales give us straight talk about the 

format. On the agenda so far: WNUA/Chicago Station Manager Pat 

Kelly and Clear Channel Dir./National Sales, Bay Area Marci Mills. 

Moderated by KLSX & KTWV /Los Angeles VP /GM Bob Moore. 

Register now at www.radioandrecords.com. 

I I 

/i9Rconvention 2004 

"Our 7pm- midnight show on 
KJZY is a different mix than 
daytimes, and it has some 'Si- 
natra' elements, like Joni Mitch- 
ell's version of 'The Man I 

Love.' That's one of the tunes 
that would fit. We play more 
and more songs like that, such 
as more mainstream jazz that 
fits. Broadcast Architecture 
would choke on it." 

Favorite station he doesn't 
own: "We have a house in Palm 
Springs, and there is a station 
there that is the last of a dying 
breed, KWXY. Because the pop- 
ulation is around retirement age, 
the station is always No. 1 or 2 

in the market. The owner put it 
on in the '60s, and he calls it 
'Beautiful Music.' The music's 
all over the place - Sinatra, The 
Carpenters - but I enjoy what 
the announcers are saying." 

The secret of his success in 
Santa Rosa: "Longevity, tenure. 
Localism. You can do anything 
and be No. l as long as you do it 
long enough. Look at San Fran- 
cisco radio: I don't even keep 
track of it anymore, because if 
something doesn't work in six 
months, they are on to some- 
thing else. An example of giving 
up your franchise is K101 [KIOI], 
which were the greatest call let- 
ters in the world, and now it's 
'Star.' They bought the station 
and gave those call letters away? 
It's hard to understand." 

Audio quality of his signals: 
"I'm the worst critic, so I am con- 
stantly tweaking the sound, but 
it is gratifying, because nonin- 
dustry people say, 'Gosh, your 
stations are the best- sounding on 
the dial. How do you do it ?' 
Well, the owner is an engineer - 
and that's me. It's important, but 
most owners have tin ears." 

KJZY Sc KZST 's sales organi- 
zation 'The stations are sold in 
combo now, although originally 
we sold them separately. Selling 
them in combo turned out to be a 
better situation for us. We ended 
up with a single sales force, be- 

cause the other way, each team 
wanted to sell the other station. 
We bill ourselves as 'the quality 
station.' Not to be snobbish, but 
we're after the listener who' s look- 
ing for the finer things in life." 

Radio landscape in Santa 
Rosa: "All the owners in this 
market are independent, al- 
though some have stations else- 
where. Results Radio owns sta- 
tions in Redding and Chico, CA 
too -15 stations total, I believe. 
Sinclair has four here and KLBJ/ 
Austin. Emerald has four here 
and some elsewhere. Our two 
stations outperform other 
groups with four stations, but 
that's what has happened. Now 
it takes two stations to get the 
same ratings that one used to, 
because the shares have gone 
down with more stations in the 
market." 

"I still like what I do, 

and it's better than 

the alternative - 
having nothing to do, 

and then you die." 

His attitude toward years of 
ratings success: 'The fluke con- 
tinues! Our morning guy on 
KZST; Brent Ferris, has been with 
us for 25 years, and he is Mr. 
Sonoma County; he's asked to 
emcee every event. And we just 
hired a legend, Jim Grady, who 
did mornings on KSRO for 45 
years. He is coming to work for 
us on Saturday and Sunday 
mornings, so we'll have a morn- 
ing show seven days a week. He 
actually holds the Guinness Book 
title for longest -running disc jock- 
ey in the same time period at any 
radio station in the world." 
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POWERED 
MEDIABASE 

, SMOOTH JAZZ TOP30, 
April 16, 2004 

WEEK WEEK ARTIST TITLE LASELIS 

2 0 PETER WHITE Talkin' Bout Love (Columbia) 

1 0 KIM WATERS The Ride (Shanachie) 

4 0 PAUL BROWN 2417 (GRP/VMG) 

3 0 RICHARD ELLIOT Sly (GRP/VMG) 

5 0 EUGE GROOVE Livin' Large (Narada) 

7 0 PAUL TAYLOR Steppin' Out (Peak) 

6 0 HIE ST. SOUL For The Love Of You (Shanachie) 

8 0 DAVE KOZ All I See Is You (Capitol) 

9 0 NORAH JONES Sunrise (Blue Nate /EMC) 

15 0 NICK COLIONNE High Flyin' (3 Keys Music) 

to a STEVE COLE Everyday (Warner Bros.) 

12 ® RICHARD SMITH Sing A Song (4440) 

11 13 BASS X Vonni ( Liquid8) 

14 0 CHRIS BOTTI Indian Summer (Columbia) 

17 a MARC ANTOINE Mediterraneo (Rendezvous) 

13 o MINDI ABAIR Save The Last Dance (GRP /VMG) 

19 m DIANA KRALL Temptation (GRP /VMG) 

16 D JOYCE COOLING Expression (Narada) 

18 0 BRIAN CULBERTSON f /NORMAN BROWN Come On Up (Warner Bros.) 

21 a rJAJEE Eye 2 Eye IN-Coded) 

22 ® BICK BRAUN Daddy -0 (Warner Bros.) 

20 a (PRAFUL Let The Chips Fall (Rendezvous) 

23 a JEFF GOLUB Pass It On (GRP /VMG) 

' Debut> 0 MICHAEL LINGTON Show Me (Rendezvous) 

24 ® DAVID SANBORN Isn't She Lovely (GRP /VMS) 

27 a) BRAXTON BROTHERS When You Touch Me ,Peak) 

26 a SIMPLY RED You Make Me Feel Brand New (simplyred.com /Red Ink) 

28 28 PETE BELASCO Deeper (Compendia) 

29 ED DAN SIEGEL In Your Eyes (Native Language; 

'Debut¡ a BEYONCE' fILUTHER VANDROSS The Closer I Get To You (J /Columbia /RMG) 

TOTAL .1- TOM. WEEKSON TOTAL STATIONS 

PLAYS PLAYS AUDIENCE 

834 +84 108931 13 4014 

799 +36 103913 2" 4014 

774 +114 94258 12 3914 

76' +29 95229 19 3914 

592 +68 76455 10 3915 

580 +83 72406 1' 3815 

566 +53 69303 13 3914 

543 +68 83872 3713 

482 +42 46131 1' 3514 

48' +128 45348 27 2714 

458 +68 44285 26 3014 

42! +65 38624 11 3215 

423 -4 47557 22 3114 

411 +77 42403 29 2312 

405 +74 48029 8 3715 

399 +28 55412 S 3515 

376 +115 36198 3 3018 

362 +18 40581 5 3615 

338 +46 37574 6 3317 

307 +60 27858 16 2214 

286 +48 21761 6 2815 

263 0 25126 4 2814 

225 +13 18144 16 1811 

176 +143 31269 27110 

167 +6 18094 9 1612 

15' +29 12866 3 1511 

151 +5 5301 5 1111 

126 -10 7617 4 910 

115 +13 6129 7 1211 

103 +29 19451 1 1114 

CHART ADDS 

40 Smooth Jazz reperters. Songs ranked by total plays for the aiplay week of 4/4 -4/10. Bullets appear on songs gaining plays or remairing flat from previous week. 

If two songs are tied in total plays. the song with the larger increase in plays is placed first. Songs below No. 15 are moved to recurront after 20 weeks on the chart. 
Most Added is the total number of new adds officially reported to R &R by each reporting station. Songs unrepoied as adds do not count toward overall total stations 
playing a song. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. 

Average Quarter Hour Persons used herein with permission from Ho Arbitran Company (© 2004, The Arbitran Compaiyl. © 2004. R &R, Inc. 

New &Active 
GRADY NICHOLS Allright (Grady Nichols ltd) 
Total Plays: 102, Total Stations: 12, Adds: 3 

NESTOR TORRES Maybe Tonight (Heads Up International) 

Total Plays: 93, Total Stations: 10, Adds: 2 

ALKEMX Time To Lounge (Rendezvous) 

Total Plays: 90, Total Stations: 10, Adds: 3 

MICHAEL MCDONALD Ain't Nothing Like The Real Thing (Motown) 

Total Plays: 79, Total Stations: 3, Adds: 1 

PAUL JACKSON, JR. Walkin' (Blue Note /EMC) 

Total Plays: 79, Total Stations: 8, Adds: 0 

DARYL HALL What's In Your World (Rhythm & Groove /Liquid 87 

Total Plays: 73, Total Stations: 7, Adds: 2 

KIRK WHALUM Do You Foel Me (Warner Bros.) 

Total Plays: 60, Total Stations: 5, Adds: 0 

BOB BALDWIN I Wanna be Where You Are (4440) 

Total Plays: 52, Total Stations: 7, Adds: 2 

SEAL Lovés Divine (Warner Bros.) 

Total Plays: 38, Total Stat:ues:4, Adds: I 

ROBERT LAMM I Could Tell You Secrets (Blue Infinity) 

Total Plays: 34, Total Stations: 4, Adds: 0 

Songs ranked by total plays 

Most Added" 

57 

www.rradds.com 
ARTIST TITLE LABELIS' 

MICHAEL LINGTON Show Me (Rendezvous) 

DIANA KRALL Temptation (GRP /VMG/ 

B. CULBERTSON fIN. BROWN Come On Up (Warner Bros.) 

Most 
Increased Plays 
ARP.ST 

PRAFUL Sigh (Rendezvous) 

PAUL JACKSON, JR. It's A Shame (BlueNote/EMCI 

CANDY DULFER Finsbury Park, Cafe 61 (Eagle Rock) 

MIND( ABAIR Flirt (GRP /VMG) 

DAVID SANBORN Comin' Home Baby (GRPIVMG) 

DAVE KOZ Honey-Dipped (Capitol) 

STEVE OLIVER High Noon (Native Language) 

JEFF LORBER Ain't Nobody (Samson /GoldCiic%) 

URBAN KNIGHTS Got To Give It Up (Narada/ 

MICHAEL LINGTON Show Me (Rendezvous) 

Most 
Played Recurrents 
ARTIST 

ADDS 

10 

8 

7 

TOTAL 

PLAY 
INCREASE 

RONNY JORDAN At Last (N-Coded) 

MICHAEL MCDONALD Ain't No Mountain High Enough (Motown) 

JAllMASTERS Puerto Banus /Trippin'N Rhythm) 

PRAFUL Sigh (Rendezvous) 

JIMMY SOMMERS Take My Heart... (GeminilHigherOctave) 

PAUL JACKSON, JR. Its A Shame (Blue Note /EMC) 

DAVE KOZ Honey-Dipped (Capitol/ 

SEAL Touch (Warner Bros.) 

CANDY DULFER Finsbury Park, Cafe 67 (Eagle Rock) 

MIND( ABAIR Flirt (GRP /VMG) 

DAVID BENOIT Watermelon Man (GRP /VMG.1 

KENNY G. Malibu Dreams (Arista) 

STEVE OLIVER High Noon (Native language) 

URBAN KNIGHTS Got To Give It Up (Narada) 

DARYL HALL She's Gone (Rhythm & Groove /Liquid 8) 

+183 

+172 

+171 

+168 

+168 

+163 

+160 

+160 

+ 159 

+143 

TOTAL 

PLAYS 

402 

377 

347 

327 

288 

264 

223 

213 

212 

203 

198 

198 

189 

189 

185 

Detailed station playlists for all R &R 
reporters are available on the web at 

www.radioandrecords.com. 

"Feelin' Good (Vacilo »)" 
Gladys Knight 
& Edesio Alejandro 

TRACK 1 FROM THE ALBUM 

TIDG{ TO JIAVAtlA 
ON YOUR DESK NOW 

"Gladys is such a EM ASH! 
-hands down, 
it's ridiculous!' 

_..Carol Archer, 
Smooth Jazz Editor, PAR 

"Love 94 has been paying 
Feelin' Good ( Vacilen) since 

early January. Lt generates 

more listener resporse than 
any other vocal track we have 

played for the pas= }year! 

It's smooth, unique, and in 

the Smooth Jazz pocket!" 

_..Rich McMillan, PR 

Impact date April 19i hG 
Jeff Shane Pyramid Records 1.335.893.2007 jms @pyramidrecords.com 

Deborah Lewow Pyramid Records 1.770.962.5581 dlewow @ael.com 
All that Jazz 1 702,453 6995 www.allthatjazz.com 

a 

Die.,e1.1:K w 

UNIVERSAL I 2004Pyramid Music Corp., A division cf AGU Entertainment, Inc. Distribc!ted by UMVD .,,m....,.,.. 
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58 c SMOOTH JAZZ TOP 30 INDICATOR, 

LAST THI 
WEEK WEEK 

April 16, 2004 

ARTIST 
TOTAL 
PLAYS 

./ - TOTAL 
PLAYS AUDIENCE 

(00) 

WEEKS ON TOTAL STATIONS/ 
CHART ADDS 

Most Added` 
www.rrindicator com 

1 PAUL BROWN 2417 (GRP /VMG/ 178 1442 12 1219 ARTIST TITLE LA6EL:,S: ADDS 

2 PETER WHITE Talkin' Bout Love (Columbia) 173 1116 13 1017 MARC ANTOINE Mediterraneo (Rendezvous) 9 

PAUL BROWN 2417 (GRP /VMG) 9 
3 EUGE GROOVE Livin' Large (Naradal 160 1161 10 1118 

EUGE GROOVE Livin' Large (Narada) 8 

4 DAVE KOZ All I See Is You (Capitol) 136 906 7 917 JOYCE CODLING Expression ( Narada) 8 

5 RICHARD ELLIOT Sly (GRP /VMG/ 132 1022 19 1017 

6 JOYCE COOLING Expression (Naradal 126 775 5 1018 Most 
7 MARC ANTOINE Mediterraneo (Rendezvous) 121 644 8 1219 Increased Plays 
8 PAUL TAYLOR Steppin' Out (Peak) 119 902 11 816 

TOTAL 

PLAY 

9 BRIAN CULBERTSON fINORMAN BROWN Come On Up (Warner Bros.) 118 576 6 917 
ARTIST TITLE LABEL(S) INCREASE 

PAUL BROWN 2417 (GRP/VMG) +129 
10 KIM WATERS The Ride ( Shanachie) 116 1015 21 714 

PETER WHITE Talkin' Bout Love (Columbia) +121 

11 MIND/ ABAIR Save The Last Dance (GRP /VMG) 114 737 8 715 DAVE KOZ All I See Is You (Capitol) +115 

12 PRAFUL Let The Chips Fall (Rendezvous) 111 570 4 817 EUGE GROOVE Livin' Large (Naradal +107 

13 HIL ST. SOUL For The Love Of You ( Shanachie) 104 - 1003 13 714 
JOYCE COOLING Expression ( Narada) 

PRAFUL Let The Chips Fall (Rendezvous) 

+104 

+99 
14 NORAH JONES Sunrise (Blue Note /EMC) 99 - 934 11 716 B. CULBERTSON fIN. BROWN Come On Up (Warner Bros.) +97 

15 NESTOR TORRES Maybe Tonight (Heads Up International) 95 - 906 1 816 NORAH JONES Sunrise (Blue Nate /EMC/ +90 

16 DIANA KRALL Temptation (GRP /VMG) 88 - 891 3 816 
MIAMI ABAIR Save The Last Dance (GRP /VMG) +89 

MARC ANTOINE Mediterranen (Rendezvous) +88 
17 NAJEE Eye 2 Eye IN-Coded) 86 - 670 16 816 

18 HUBERT LAWS f /CHRIS BOTTI Moondance (Savoy Jazz) 81 - 526 1 717 Most 
19 SIMPLY RED You Make Me Feel Brand New (simplyred.com /Red Ink) 80 - 647 5 616 Played Recurrents 
20 DAVID SANBORN Isn't She Lovely (GRP /VMG) 79 - 570 9 616 TOTAL 

ARTIST T -_E L+_E,,S PLAYS 

21 DAN SIEGEL In Your Eyes (Native language) 79 - 550 7 715 JAllMASTERS Puerto Banus (Trippin 'N' Rhythm) 52 

22 RICHARD SMITH Sing A Song (4440) 72 - 411 18 613 DAVE KOZ Honey ,Dipped (Capitol) 50 

23 ANDRE WARD Step In The Name Of Love (Orpheus) 71 - 603 1 515 MICHAEL MCDONALD Ain't No Mountain High Enough (Motown) 47 

WILL DOWNING A Million Ways (GRP /VMG) 45 
24 CHRIS BOTTI Indian Summer (Columbia) 71 - 459 29 714 

PRAFUL Sigh (Rendezvous) 40 

25 RICK BRAUN Daddy-0 (Warner Bros.) 70 - 491 6 715 DAVID BENOIT Watermelon Man (W/WI 34 

26 KEN NAVARRO In The Sky Today (Shanachie) 69 - 672 1 616 ERIC MARIENTHAL Sweet Talk (Peak) 34 

27 JEFF GOLUB Pass It On (GRP /VMG) 69 - 652 10 716 
KIRK WHALUM Do You Feel Me (WarnerBros.) 

SIMPLY RED Sunrise (simplyred.com /Red Ink) 

32 

31 

28 BRIAN BROMBERG Bobblehead (A440) 65 - 669 10 514 
CANDY DULFER Finsbury Park, Cafe 67 (Eagle Rock) 30 

29 PETE BELASCO Deeper (Compendia) 64 - 308 4 717 LEE RITENOUR Inner City Blues (GRPIVMG) 26 

30 NICK COLIONNE High Flyin' (3 Keys Music) 62 - 522 27 614 RONNY JORDAN At Last IN-Coded) 24 

JEFF LORBER Gigabyte (Naradal 24 

RICK BRAUN Green Tomatoes (WarnerBros.) 18 

16 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of Sunday 4/4 - Saturday 4/10. DOWN TO THE BONE Cellar Funk (Naradal 17 

C 2004 Radio & Records. OIDO White Flag (Arista /RMG) 15 

Reporters 
WZMR /Albany. NY' 
OM PD Kevin Callahan 
MO. Jule Feiner 

KAJZ /Albe vergue. NM' 
OM. Jim Wallon 
PO. MO Paul Lavoie 

KNIK /Anchorage. AK 
OM PD MO Aaron Wallender 

WJZZ/Atlanta. GA' 
PD MD Nick Francis 

WOJLAIlantiáCi7kná 
Par <emp,euAn 

KSMJ/Bakerslield, CA' 
!Om 

OM/PO/MD: Chris Townshend 
APO Matt Kelly 

WEAA1Ballimore. MO 
PHAMO- Kyle LaRue 
APD: Marcellus Shepard 

WSMJ/Baltimore, MO' 
PO/MO Lori Lewis r 

nererords corn for compiete ilei 

WBRH/Baton Rouge. LA 

Ito. 
O M Britt Mia 

omnierorm corn for comp et °n 

WVSU/Bimmingh Ram. AL 
NMI L ,o tomior co pit. list 

WNUA/Chicego. IL' 
OM. Bob Kaake 
POND : Steve Stiles 

WNWV /Cleveland. OH' 
OMYD MD. Bernie Kimble 

WJZA/Columbus. OH' 
PD:MD. Bill Harman 

KYSJ /COOS Bay. OR 
POiMO: Dave Debndrea 
Sole 4510 m nmomeeemrm rom fw complete hit 

KOAI/Dallas. TX' 
OMPD: Kurt Johnson 
MO'. Mark Sanford 

KJCD/Renver, CO' 
PD; MD. Michael Fischer 

WVMV/Delroil. MI' 
OM Tom Sleeker 
MD. Sandi Kovach 

KEZL/Fresno. CA' 
OM: E. Curbs Johnson 
PO MO J. Weidenheimer 

WDRR/Ft. Myers, FL' 
OM: Steve Amari 
PO: Joe Temer 
MD: Randi Bachman 

WOTO/Hardord, CT 
Pd.eaO'. Stewed Sem tone ,war mom me complete list Mole cote new 

KHJZ/Houston. TX' 
PO: Manne Todd 
APOIMO Greg Morgan 

WJAB/Huntsville. AL 
PDe Gaiiaa limn 00! anOreenor 

Corn ',complete lief 

WYJZAndianapolis. IN' 
OM /PD /MO. Carl Frye 

KOAS/Las Vegas. NV' 
PO MD Erik Foss 

.7/Little 
PAÓ Maei ums 

KSBR /Los Angeles. CA 
OM/PD: Terry Wedel 
MD Susan Koshbay 

KTWV/Los Angeles CA' 
PO'. Paul Goldstein 
APaMO: Samantha Wiedmann 

WJZG Lla 

:iá óe6 Káerar tom for complete nn 

WELV/Macon, GA 
OM: Erich West 
POMD. Rick Smith 

WJZN/Memphis, TN' 
FOMD', Norm Miller 

WLVE/Miami. FL' 
OM: Rob Roberts 
POMD: Rich McMillan 

WJZI/Milwaukee, WI' 
OM/POiMO: Steve Scot 

KJZI/Minneapolis. 
MNcomfw omelet. CM 

KRVR/Modesto? CA' 
OM,MD: Doug Wulff 
PO; Jim Bryan 

WVAS/Monlqomery. AL 
MO: Eugenia 

nmnw.rma Note [Om to.vo pet. imt. 

WFSK/Nashville, TN 
MO 

GO MI env 
há 

p NM 
wletrovardscomicrco 

et. PM. 

DMX Jaco Vocal Blend/Network 
PO/MD- e G00 0.. iadivanar.mras cam for complete nn. 

DMX Smooth Jan/Network 
PD/MD. 

ó 
yam eöóstarerare, 

ram cor commelecot. 

KSKX/Network' 
PO: Steve Hibbard 
MD: Laurie Cobb 

Sirius Jaco Cale /Network 

M01e 

O.eSteve Williams 
worm cam far coeniete int 

XM Watercolors/Network 
PO/MO: S h ,, Olv oeicarar 

CORI a p.teiist 

WOCD /New York. NY' 
DM'. John Mullen 
POMMO. Charley Connolly 

WLOO /Orlando. FL' 
PD'. Brian Morgan 
MO'. Patricia James 

WJJZ/Philadelphia. PA' 
PO Michael Toni 
MD'. Frank Childs 

KYOT/Phoenia. AZ' 
PO: Shaun Holly 

APO /MD: Angie Handa 

KJZS/Reno, NV' 
0M: Rob Brooks 
PD/MO: Rohen Dees 

LPAOo 
JOYCE 00, 
MICK LINGI .l OS 

WJZV/Richmond. VA' 
P0: Reid Snider 

KSSJ/Sacramento. CA' 
PO/MO. Lee Hansen 
WO. Ken Jones 

KBZN/Salt Lake City. UT' 
OMPO'MD. Dan Jessop 

KIFM/San Diego. CA' 
OM'. John Olmhk 
PD: Mike Vasguea 
APO. MO. Kelly Cole 

KKSF/San Francisco. CA' 
0M: Michael Marlin 
PO'. Michael Erickson 

KJZY/Santa Rosa. CA' 
PD: Gordon ¿lot 
APOMD. Rob Singleton 

KWJZ/Seatlle, WA' 
PD: Carol Handley 
MO: 

c 

Dianna Rose 
hc ac, 

WSSM/St. Louis. M0' 
PO: Davie Myers 

WSJT/rampa, FL' 
PO' Ross Block 
MD: Kathy Curtis 

WJZW/Washington. DC' 
OM: Kenny King 
PD: Carl Anderson 
MO: Renee DePuy 

POWERED 
MEDIABASE 

'Monitored Reporters 

56 Total Reporters 

40 Total Monitored 

16 Total Indicator 

Don't Miss 

RH CONVENTION 2004! JUNE 24 -26, 2004 

BEVERLY HILTON HOTEL in Beverly Hies, CA 

Register NOW at wwweradioaodrecords.com 

www.americanradiohistory.com

www.americanradiohistory.com
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ATE 611111P 
POWERED a111EIII.111:1SE 

Artist Title (Label) 

America's Best Testing Active Rock 
Songs 12 + For The Week Ending 4/16/04 

TW 

LINKIN PARK Lying From You (Warner Bros.) 

LINKIN PARK Numb (Warner Bros.) 

THREE DAYS GRACE II Hatel Everything... (Jive/Zomba) 

SEVENDUST Broken Down (TVT) 

HOOBASTANK The Reason (Island / /DJMG) 

A PERFECT CIRCLE The Outsider ( Vigin) 

LOSTPROPHETS Last Train Home (Columbia) 

TRAPT Echo (Warner Bras.) 

GODSMACK Re-Align (Republic /Universal) 

INCUBUS Megalomaniac (Epic) 

DROWNING POOL Step Up (Windup) 

STAIND How About You (Flip /Atlantic) 

4.37 

4.26 

4.22 

4.14 

4.13 

4.11 

408 

4.03 

4.02 

3.96 

3.95 

3.93 

OFFSPRING (Cant Get My) Head Around You (Columbia) 3.92 

GODSMACK Running Blind (Republic/Universal) 3.92 

SHINEDOWN 45 (Atlantic) 3.92 

NICKELBACK Figured YOU Out (RoadrunnerBecords /IOJMG) 3.89 

CROSSFADE Cold ¡Columbia) 3.85 

DAMAGEPLAN Save Me (At /antic) 3.81 

LO-PRO Sunday (Geffen) 3.78 

OFFSPRING Hit That (Columbia) 3.71 

TANTRIC Hey Now (Maverick/Reprise) 3.64 

AUDIOSLAVE What You Are (lnterscope /Epic) 3.62 

JET Cold Hard Bitch (At /antic) 3.57 

AUDIOSLAVE I Ani The Highway (lnterscope /fpic) 3.56 

PUDDLE OF MUDD Heel Over Feud (Geffen) 3.55 

AEROSMITH Baby, Please Don't Go (Columbia) 2.99 

Men Men Men 
LW Fam. Burn 18 -34 18 -24 25 -34 

4.46 92% 14% 4.21 4.19 4.24 

4.46 99% 32% 4.05 4.04 4.06 

4.28 98% 29% 4.15 4.16 4.14 

4.15 64% 6% 4.19 4.33 4.03 

4.12 90% 14% 3.74 3.83 3.66 

4.08 75% 11% 4.12 4.20 4.05 

4.09 87% 16% 3.97 4.08 3.83 

4.10 89% 16% 3.82 3.90 3.72 

4.13 84% 16% 4.15 4.08 4.25 

3.97 96% 30% 3.80 3.96 3.63 

3.95 62% 10% 4.03 3.86 4.22 

3.85 88% 24% 3.85 3.90 3.80 

3.95 77% 14% 3.88 4.01 3.69 

4.03 68% 10% 3.88 3.86 3.91 

4.09 66% 15% 3.86 3.91 3.80 

3.96 96% 28% 3.57 3.53 3.62 

3.91 41% 4% 3.90 4.00 3.75 

3.91 55% 8% 3.84 3.87 3.81 

3.77 43% 7% 3.65 3.66 3.62 

3.79 96% 37% 3.55 3.69 3.40 

3.70 68% 16% 3.52 3.71 3.33 

3.66 63% 16% 3.67 3.39 3.97 

3.76 86% 25% 3.38 3.29 3.47 

3.70 94% 43% 3.44 3.15 3.73 

3.65 76% 17% 3.40 3.34 3.47 

3.27 50% 20% 2.83 2.42 3.22 

moral sample size is 385 respondents. Total average tavorability estimates are based on a scale of 1 -5. (1= dislike very much. 5 = like 
very much). Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number of 
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is 
based on persons 12.. Persons are screened via the Internet Once passed. they can take the music test based on the format/music 
preference. RateTheMusic com results are not meant to replace about research. The results are intended to shoe, opinions of 
participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system. is available for 
local radio stations by calling 818- 377.5300. RateTheMusic.com data is provided by Mediabase Research. a division of Premiere 
Radio Networks. l 

I? ROCK TOP 30 
CANADA 

LAST THIS 
WEEK WEEK ARTIST ..c/_- 

POWERED 

IUEDIABASE 

TOTAL . /- WEEKS ON TOTAL 
PLAYS PLAYS CHART STATIONS 

- 1 SWITCHFOOT Meant To Live (fledfnk /Columbia/ 492 

2 i TREWS Not Ready To Go (Sony Music Canada) 472 

3 AEROSMITH Baby, Please Don't On (Columbia) 445 

4 e NICKELBACK Feelid... (Roadrunnerkecords /IDJMG) 412 

5 HOOBASTANK The Reason ( /sland/ /DJMG) 403 

6 DARKNESS I Believe In A... (Must...Destroy /Atlantic) 395 

7 BLINK.182 I Miss You (Geffen) 377 

- 8 3 DOORS DOWN Away From The Sun (Republic /Universal/ 363 

9 INCUBUS Megalomaniac (Epic) 350 

10 THORNLEY So Far So Good (Roadrunner Records /IDJMG/ 350 

11 JET Cold Hard Bitch (At /antic) 326 

12 LENNY KRAVITZ Where Are We Runnid? (Virgin) 285 

13 POWDERFINGER (Baby I've Got...) (Republic /Universall 281 

14 i FINGER ELEVEN One Thing (Wind-up) 255 

- 15 PILATE Into Your Hideout (Maple Music) 253 

16 i BLACKIE & RODEO KING Had Enough... (True North) 252 

- 17 e DEFAULT (Taking My) Life Away (TVT) 251 

18 JET Are You Gonna Be My Girl (Atlantic) 245 

19 AUDIOSLAVE I Am The Highway (lnterscope /Epic) 238 

20 + HIGH HOLY DAYS All... (RoadrunnerRecordsl /OJMG) 233 

21 LOSTPROPHETS Last Train Home (Columbia) 214 

22 THREE DAYS GRACE Just Like You (Jive /Zomba) 193 

23 VINES Ride (Capitol) 187 

24 STAIND How About You (Ehp /At /antic) 171 

25 SAM ROBERTS Hard Rock (Repub/c /Universal) 168 

26 TURN OFF THE STARS Please (Independent) 166 

27 i DEFAULT Throw It All Away (TVT) 164 

28 MELISSA ETHERIDGE Breathe (Island/WOJMG) 162 

29 EVERLAST White Trash Beautiful (Island /IDJMG) 152 

30 LINKIN PARK Lying From You (WarnerBros.) 152 

18118 

21121 

16116 

17117 

16116 

20120 

14114 

14114 

17117 

17117 

16116 

14114 

14114 

12/12 

15115 

13113 

12112 

12112 

12112 

12112 

11111 

10110 

10110 

818 

818 

818 

919 

818 

818 

818 

24 Canadian Rock reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio 

Networks. Songs ranked by total plays for the airplay week of 4/4 -4/10. Bullets appear on songs gaining plays or remaining 
flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays is placed first. Songs 
below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially 
reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a 

song. 4' Indicates Cancon. 2004. R &R, Inc. 

( 
Reporters 
WOBK/Albany. NY' 
PO MO [Mir Waller 

ERN/Amarillo. TX 
PO MO Eric slaver 

WWW'XAp IM1tOn.WI' 
PO MO Giy Oa 

WCHVAu usta. GA' 
DM Haney Drew 

PO MO Chuck Williams 

KRABBabersbeld. CA' 
PO MD Danny Soares 

KAM .Bakersfmid. CA' 
0M Bob Lewis 

PO MD Ales DurgleY 

WIYY,BallÍtnom. Nm' 
DM Kern Plackmeyer 
PO Oase Hin 

WD MO Rob Heckman 

WCPRBitosi. MS' 

PO 

Jay 

MD Mich Cry 

WKGB/Bin hamton, NY 
0M PD Jun Free 
APO MO Tim Blind 

WARF Boston. MA' 
PS Keith Hasnogs 
MO. Mmress Came 

WRXRChadanooga. TN' 
0M Krn Van Dyke 

PD Boner 
Mo opre 

WZZNChiago. IL 

m Bill Gamble 
APD Steve levy 
NO James vanosdol 

KRORChIco, CA 
DM. Ron Woodward 
POMD. Dam Sandwal 

KILO,Colorado Springs, CO' 
CM. Rich Haut 
POMO Rossford 
APO Man Gentry 

WBZXColumbus. OW 
PD Hal Hsy 

ORONO Roenr feeler 

KRPXColpus Chnsti. TX' 
CM PO Scott Hon 

APO M0. One Ross 

KEGLIDatlaS. TX' 
Cu PO. .lohn Roberts 

APO. Cons Ryan 
MD Cmdy Soul 

KBPLIUenyer. CO' 
FO Bob Richards 

APO MO Willie 

KAZRDes Moines. IA' 
OM Jrm SChaeler 

FO Ryan Patrol 

wRIF Delroil. MI' 
cm. »0 Pm; Pedell 

APO MO Mark Penninglon 

WGBF/Eransville. IN 
ON Mike Sanden 
PO MDO 

APO MO hd NKh 

WWBNTlint. MI' 
OM Jay Patna 
PO. Brian Beddow 

API) MD Tony Lagne 

KRZRT resno, CA' 
OM PO.B Curbs Johnson 
APO Don De La Cone 

MO Rid Roddam 

WBYRTI. Wayne. N' 
PD Shannon Nonio 

WRUF/Gainesville. R' 
OMIPD. Ham Guaeon 
APO Brian lee 
MO Man Irons 

WNW, Gand Rapics. MI' 
OM. Brent Albers 
PD Dann Amens 

APO Sean Kelly 
MD Watt 

WZOR/Green Bay.'' WI 
POND Rosanne Steele 

WXORGreenville. NC' 
PD Brian Roman 

APO. MO. Man lee 

WTPTGreenwlle, SC' 
OM 
M0: Smack 7aymdm r 

WOXAHamsburg. PA' 
PD. Claudne Deloreaac 
MO. Nixon 

WCCCMardord. CT' 
PO . Michael km 
WOMO: Mike WON, 

KPOI Honolulu, HI' 
PD Ryan Sean 

WIMP Fn Siash 

WAMXMuminglon 
PO Paul Oslund 

WRTTMuntsville, AL' 
OM Rob Bawer 
POMO Ambo Wood 

WRXW /Jarlaon. MS' 
OM Brother Sam 
PO Pon Conn 
APO Big Johnson 
MD Brad Stevens 

KORCMansas City. MO' 
PO Bob Edwards 

APO ND Dave FrR 

KLFXXilleen. TX 
POMO Bob fonda 

wJxo/tamiRg, MI' 
FO 800 000e 
MD: Carolyn Wee 

KOMPAas Vegas. NV' 
PO John Gn &n 
MD' Bi Many 

WEZ/Lexington. KY' 
OM. Roben Luetty 
PD MO Jerome Fncher 

KIBZtmcoln. NE 

OM firm Sleet 

Po iron Sheridan 
WO. Seadeyy 

MO. Jon' Animal' lent 

KAIEAddle Rock, AR' 
OM/PD, Ren Wall 

WTFXeLouisville 
PO MILhaellee 
MD frankWebS 

KFMXAubbock.TX 
Old PO MD Wes Neumann 

WJJOTIadlson, WI' 
PO. Hanke 
WIND Make Patton 

WGIRManchester. NH 
Po Valone KnrATI 

MO Jass JR Russell 

KFRQMcAllen. TX' 
PO. Ales Duran 
M0- Stacy Taper 

WLZR/TAilwaukee. WI' 
PO' Sean Elton 
MD. Marilynn Mee 

IOOIR/TAinneapolis. MN' 
Oase Hamilton 

'D. under 
APO MD. Peb:o 

KMRO/Modesto. CA' 
PO MD. Jack Papen 

WD' Man Foley 

WRATMonmoulh, NJ' 
OMPD. Carl Conn 

APOMO Robyn Lane 

WCLGRaIolrypamown. WV 
DBLPty. den Muler 
M0. Dave MuNdd 

WKZ le 3each. SC 
oM Barry 
PO Brian Rittman 
WDMD_Cnadey 

WNORModolN. VA' 
P0. Harvey Koan 

APOMO Tim Parker 

KATTIDklahoma City. OK' 
OMED Cnrsaater 
MD Jake Dameis 

WTK)OPensacola. R' 
PD bel Sampson 
APO Man Tre Shark 

WIXO, /Peoria. IL 
OM PO API) MD Matt Bahnt 

WYSP/PhiladelpMa. PA' 
OMPO Ten Sabean 
APO'. Gil Edwards 
MO Broa 

KUPO/PNpenix. AZ' 
PD -JJ Jellies 
M0: Larry McFeelre 

KUFOJPMland. OR' 
OMFO: Dave Nomme 
APOMO Ban Do* 

WXLP /Ouad Cities. IA' 
OM: Janen Prim 

PRIMO: One Lean 

KDOTReno, NV' 
OM Jim McClain 
POMO Jaye Patterson 

WNVEHochester. NY' 
PO Erró Anderson 

MO. Mid Daum 

WKOZSaginaw, MI' 
PD Jerry Tarmts 
API) MO. Mason tucas 

WZBHSalisbury. MD 
OM PS Shawn Muryny 

APO MD'. Min Hunter 

KISS/San Ardonio. TX' 
P0. (even Vargas 
MO: C J. Cruz 

KIOLSan Oie o. CA' 
OM. Jim Roberts 
PO MO Shama MomnBrown 

KURD/San Luis Obispo. CA 
OMIT Andy Winked 
NO Stephanie Bell 

KXFX/Sarea Rosa. CA' 
PO Don Hannon 
MO: Todd, Pyle 

NSW/Beanie. WA' 
PD. Dart Wards 
APO. Ryan Cask 
MO AaMey W ben 

WRBRSDmh Bend. IN 
OMPO MO Ron Sinker 

KKR/Spokane, WA' 
MO, Barry Bennett 

WOLZSpringfield. IL 
Po Ray /Ale 
APO Miley Austin 

MD.sma11 
wAwa+ 

WIZX/Snrs gfield. MA' 
Po Neal 
MO BeckyPoholsay 

KZRQSpringlield. MO 
OM. Brad Hansen 

PD Mara flumes 
MO George Spankmeister 

WAOXSyacuse. NY' 
0M Tom M dell 
Po Alexis 

APDMD Ryno 

WWOQSyraa.se, KY' 
OM: Rd Lauber 
PO: Erin &WM 
APOMD: Scotch 

M DAYS Cri.:: 
LIZa 500,1v 

WXTBRampa R' 
OMPo: Brad Nahm 
APOMO Brian Medlm 

KICT/Wichila. KS' 
OM Ron Eno Taylor 

PO O C Caner 
MD. Bra Thomas 

WBSXAVilkes Barre. PA' 
OM. Jales Riley 
Po: Chin Lloyd 

KATSyYatlma. WA 
WO/MD. Rae Hans 

POWERED 

IEIIIABASE 

*Monitored Reporters 

82 Total Reporters 

62 Total Monitored 

20 Total Indicator 

Did Not Report, Playlist Frozen (1): 
KNRQ /Eugene, OR 

www.americanradiohistory.com

www.americanradiohistory.com
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CYNDEE MAXWELL ROCK/ALTERNATIVE 
cmaxweii @radioandrecords. com 

PART Two OF A TWO -PART SERIES 

Rated R For Rock 
More results, and conclusions, from the 
listener survey on indecency 

his week we conclude our comprehensive coverage 
of the Edison Media Research /Jacobs Media survey of 
Rock listeners about this year's hot -button topic: inde- 
cency. Not surprisingly, the Rock audience is generally 
more tolerant of radio content on the cutting edge, but 
the survey results are revealing in their depth and com- 
plexity on this issue. Make sure you make it to the sec- 
tion titled "Conclusions & Recommendations." 

We linked two columns over the 
course of two weeks in hopes of 
calming the hysteria and adding 
perspective to the issue of indecen- 
cy on the radio. Here, then, are more 
key findings as presented by Edison 
Media Research and Jacobs Media. 

More Key Findings 

Rock listeners are extraordinari- 
ly sensitive to government involve- 

ment in programming. We asked a 

series of questions to evaluate re- 
spondents' feelings about the gov- 
ernment's role in overseeing pro- 
gramming on the radio. (See Graph 
9.) In pretty much every case, the 
group overwhelmingly felt nega- 
tively toward government involve- 
ment in programming. 

Even those who felt that the Jan- 
et Jackson incident was an "impor- 

tant issue" felt that the government 
should not overly restrict radio tal- 

ent. Here are some sample respons- 
es, which were consistent among 
subgroups: 

"The FCC should take pro- 
grams off the air that it considers 
indecent ": 

Agree: 12% 
Disagree: 71% 

Neutral: 17% 

"It angers me that the govern- 
ment is attempting to regulate the 
radio shows that I can listen to ": 

Agree: 72% 
Disagree: 12% 

Neutral: 15% 

"Radio personalities should be 
able to say whatever they please. If 
people don't want to listen they can 
change the station ": 

Agree: 58% 

Please answer the following questions with either "Agree," "Disagree" or "Neutral." 

1) Radio personalities should be able to say 
whatever they please; if people don't want to 
listen, they can change the station. 

1.6/3 

2) The only way to keep offensive material away 
from children is to eliminate it from the radio 2.0/3 

airwaves. 

3) Shock jock radio personalities have gone 
too far. 

4) If even a small group of listeners is offended 
by a radio show's content, the FCC should lake 
action against it. 

5) I prefer radio personalities who push the limits. 

6) The crackdown on radio personalities is 

clearly an election -year ploy by politicians. 

7) I avoid listening to radio stations that have 
lewd or offensive DJs. 

8) The FCC should take programs that it 

considers indecent off the air. 

9) It angers me that the government is attempt- 
ing to regulate radio shows that I can listen to. 

10) Small groups of people are having too much 
infuence over whether radio programs should be 
fined or punished. 

11) The investigation of some radio shows is an 

overreaction to the Janet Jackson Super Bowl 
incident. 

2.0/3 

2.1/3 

' 1.9/3 

I 1.8/3 

' 1.9/3 

. 2.1/3 

1.4/3 

1.4/3 

1.5/3 NEI 

Legend: Agree Disagree Neutral Overall rating based on the scale from 1 -3 

R &R April 16, 2004 

MAX TOLKOFF 
mtoiko ff@rad ioan drecords. com 

Mystery Winery Selected 
The winery selected to provide the wine for this year's "Rate - 
a- Record, Rate -a -Wine" session at R &R Convention 2004 
cannot be revealed at this time. 
This is at the request of the win- 
ery itself, which is concerned that 
the high levels of consumption at 
a radio and record industry con- 
vention may deplete its supplies 
for the general public. 

Round -the -clock negotiations are 
continuing as you read this. More details to follow. Also. the agenda for 

the Jacobs Media Rock & Alternative Summit is being finalized. Check 
here next week for updates. Register for the convention at www. 

radioandrecords.com. 

Disagree: 26% 
Neutral: 16% 

Mom & Dad In Charge 

Respondents overwhelmingly 
believe it is parents' responsibility 
to keep adult material away from 
children. We asked respondents 
which of these statements best de- 
scribes who is responsible when it 

comes to radio programming and 
listening. (See Graph 10, Page 65): 

"It's the parents' responsibility 
to keep material they find indecent 
away from their children ": 87% 

"It's the broadcasters' responsi- 
bility to eliminate indecent material 
from the airwaves so children can't 
hear it": 13% 

Every subgroup we looked at 
gave similar answers. Parents fa- 

vored parents' responsibility by an 
86% to 14 %margin. Frequent church- 
goers agreed, 81% to 19 %. Both 
Democrats and Republicans, whom 
one might think would have differ- 
ing opinions about the role of gov- 
ernment, agreed in similar numbers. 

Rock radio listeners are suspi- 
cious of what's behind the current 
environment. A strong majority 
said, "The investigation of some ra- 
dio shows is an overreaction to the 
Janet Jackson Super Bowl incident," 
and this sentiment held among all 

subgroups. (See Graph 11, Page 65.) 

Furthermore, a large percentage 
was suspicious of the role of politi- 
cians in this situation. (See Graph 12, 

Page 65.) "The crackdown on radio 
personalities is clearly an election - 
year ploy by politicians ": 

Agree: 49% 

Disagree: 23% 

Neutral: 28% 
Interestingly, this is the one place 

where we saw a large difference be- 
tween Democrats and Republicans. 
A full 56% of Democrats believe it's 
an election -year ploy; only 38% of 

Republicans think so. 

There is concern about a new 
"tyranny of the minority." We 
asked if "small groups of people are 
having too much influence over 
whether radio programs should be 

fined or punished." Fully 75% 
agreed with this statement. Here, all 
subgroups gave responses within a 

similar range. One of our partici- 
pants stated, "I feel the vocal minor- 
ity is the only group ever heard 
from." (See Graph 13, Page 65.) 

What's more, our Rock radio-lis- 
tening respondents don't approve of 
the new standard that seems to ex- 

ist - the one in which, if anyone is 

offended, the show should be fined. 
The statement that received the 
most uniform response in our entire 
survey was the following: "If even 
a small group of listeners is offend- 
ed by a radio show's content, the 
FCC should take action against it." 

Agree: 5% 

Disagree: 81% 
Neutral: 14% 
When one reads the comments 

our respondents sent us, this stands 
out as one of the clear findings: Rock 
radio listeners feel that by dint of the 
size of the audience, it's proven that 
these shows are meeting "commu- 
nity standards." The Rock radio lis- 
teners are saying, essentially, "50 
million Elvis fans can't be wrong." 

It's shocking what Rock listen- 
ers want. One cannot look at these 
results without coming to one easy 
conclusion: The people who are 
consuming shows that the govern- 
ment is investigating as being "in- 
decent" or "offensive" are seldom 
offended by what they hear. The 
findings that these listeners are not 
offended by what they hear implies 
that those who are offended are not 
listening. 

Conclusions & 
Recommendations 

Based on this research, the follow- 
ing areas should be considered for 
further thought and discussion. 

1. "Shock" is often a matter of 
expectation. This might explain 
why half the respondents believe 
the Janet Jackson incident is an im- 
portant issue. When they sat down 
to watch the Super Bowl - an 
American tradition and a family 

Continued from Page 65 
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62 ( ROCK TOP 30 
April 16, 2004 

LAST TH 
WEEK WEEK ARTIST TITLE LABELIS) 

1 1 

3 2 

2 3 

4 

7 © 
6 6 

5 7 

9 8 

8 9 

10 10 

12 

11 12 

13 13 

16 0 
15 15 

18 0 
14 17 

17 18 

21 19 

19 20 

20 21 

28 

23 

22 24 

26 

24 26 

/Debut> 

/Debut> 

/Debut) 29 

29 30 

NICKELBACK Figured You Out (RoadrunnerRecords/IDJMG) 

INCUBUS Megalomaniac (Epic) 

AEROSMITH Baby, Please Don't Go (Columbia) 

JET Cold Hard Bitch (Atlantic) 

TESLA Caught In A Dream (Sanctuary/SRG) 

JET Are You Gonna Be My Girl (At /antic) 

AUDIOSLAVE I Am The Highway (lnterscope /Epic) 

KID ROCK Jackson, Mississippi (Top Dog /Atlantic) 

THREE DAYS GRACE II Hate) Everything About You (Jive /Zomba) 

PUDDLE OF MUDD Heel Over Head (Geffen) 

SHINEDOWN 45 (Atlantic) 

LINKIN PARK Numb (Warner Bros.) 

GODSMACK Running Blind (Republic /Universal) 

HOOBASTANK The Reason (island /IDJMG) 

A PERFECT CIRCLE The Outsider (Virgin) 

LINKIN PARK Lying From You (Warner Bros.) 

TANTRIC Hey Now (Maverick/Reprise) 

GODSMACK Re -Align (Republic/Universal) 

DARKNESS I Believe In A Thing Called Love (Must...Destroy /4t /antic) 

3 DOORS DOWN Away From The Sun (Republic /Universal) 

TRAPT Echo (Warner Bros.) 

AUDIOSLAVE What You Are (lnterscope /Epic) 

LOSTPROPHETS Last Train Home (Columbia) 

LO PRO Sunday (Geffen) 

DEFAULT Throw It All Away (TVT) 

DAMAGEPLAN Save Me (Atlantic) 

LENNY KRAVITZ Where Are We Runnin'? (Virgin) 

THORNLEY So Far So Good (Roadrunner Records/IDJMG) 

OFFSPRING (Can't Get My) Head Around You (Columbia) 

DROWNING POOL Step Up (Wind-up) 

TOTAL 
PLAYS 

1- 
PLAYS 

TOTAL 
AUDIENCE 

IOO1 

WEEKS ON TOTAL STATIONS( 
CHART ADDS 

629 -65 38303 22 2510 

529 -23 27418 15 2511 

529 -34 29140 6 2110 

505 +32 27401 10 2610 

388 +9 17339 12 1810 

378 -11 28418 30 1910 

377 41 22207 28 2310 

360 -2 13426 10 2110 

353 -13 18493 25 1911 

329 -21 17270 9 2310 

323 +8 17328 17 2210 

302 -30 20300 26 1910 

288 -16 11810 6 2011 

256 + 19 10649 9 1711 

253 -4 9420 13 1610 

233 +11 12510 8 1210 

216 76 10654 15 2110 

205 -20 11636 19 1110 

169 -24 9290 17 1611 

167 -33 8813 12 1010 

164 -30 5161 11 1410 

154 +39 3952 5 1812 

149 +1 6670 6 810 

135 -14 3332 8 1310 

130 +12 9403 3 1011 

125 -14 2896 9 910 

114 +36 8441 1 1212 

102 +20 3143 1 1413 

90 3 4509 1 710 

87 17 2497 6 811 

27 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay 
week of 3/28 -4/3. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger 
increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially 
reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the 

songs with the greatest week -to -week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each 

daypart on each station is assigned an AOH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The 

Arbitron Company). © 2004, R &R. Inc. 

New & Active 
SOIL Redefine (J/RMG) 

Total Plays: 86, Total Stations: 8, Adds: 1 

VELVET REVOLVER Slither (RCA/RMG) 

Total Plays: 74, Total Stations: 17, Adds: 17 

DROPBOX Wishbone (Re- Ahign/Universal) 

Total Plays: 64, Total Stations: 6, Adds: 0 

STATIC.X So (Warner Bros.) 

Total Plays: 48, Total Stations: 7, Adds: 0 

PREITHING Faded Love (V2) 

Total Plays: 44, Total Stations: 4, Adds: 0 

THREE DAYS GRACE Just Like You (Jive/Zomba) 

Tota Plays: 43, Total Stations: 6, Adds: 2 

SEE -HER fIAMY LEE Broken (Wind -up) 

Tota Plays: 43, Total Stations: 5, Adds: 1 

SMILE EMPTY SOUL Silhouettes (Lava) 

Total Plays: 31, Total Stations: 5, Adds: 1 

KORV Everything I've Known (IDmortalEpic) 

Tota Plays: 30, Total Stations: 5, Adds: 3 

ATOVISHIP Pencil Fight (Windup) 

Total Plays: 28, Total Stations: 3, Adds: 0 

Songs ranked by total plays 

POWERED 
MEDIABASE 

Most Added" 
www.rradds.cor» 

ARTIST TITLE LABEL(S) ADDS 

VELVET REVOLVER Slither (RCA/RMG) 17 

THORNLEY So Far So Good (Roadrunner Records//DJMG) 3 

BLACK LABEL SOCIETY House Of Doom (Spitfire) 3 

KORN Everything I've Known (lmmortallEpic) 3 

AUDIOSLAVE What You Are (lnterscope /Epic) 2 

LENNY KRAVITZ Where Are We Runnin'? (Virgin) 2 

THREE DAYS GRACE Just Like You IJiveZombal 2 

SEVEN MARY THREE Without You Feels (ORTI 2 

Most 
Increased Plays 
ARTIST 

TOTAL 

PLAY 

INCREASE 

VELVET REVOLVER Slither (RCARMG) +74 

AUDIOSLAVE What You Are (lnterscope /Epic) +39 

LENNY KRAVITZ Where Are We Runnin'? ( Vimin) +36 

JET Cold Hard Bitch (At /antic) +32 

SEETHER fIAMY LEE Broken (Windup) +28 

NIRVANA You Know You're Right (Geffenilnterscope) +24 

THORNLEY So Far So Good (Road runner Records/IBJMG) +20 

BLACK LABEL SOCIETY House Of Doom (Spitfire) +20 

HOOBASTANK The Reason (Island/AVM +19 

NICKELBACK Feefn Way Too Dam Good (RoalrunerRecords??WMG; +18 

Most 
Played Recurrents 
ARTIST TITLE LABEL(S) 

TOTAL 
PLAYS 

TRAPT Headstrong (Warner Bros.i 210 

AUDIOSLAVE Show Me How To Live lnterscope Epic. 189 

STAIND So Far Away (EliprAdantic) 168 

GODSMACK Serenity (Republic /Universal) 157 

WHITE STRIPES Seven Nation Army (Third Man /V2) 154 

BLACK LABEL SOCIETY Stillborn (Spitfire) 138 

AUDIOSLAVE Like A Stone (lnterscope /Epic) 135 

3 DOORS DOWN When I'm Gone (Republic /Universal) 134 

PUDDLE OF MUDO Away From Me (Geffen) 127 

NICKELBACK Someday (Roadrunner RecordsdOJMG) 123 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

Reporters 
KZRR/Albuquerque, NM' 
mn NtiM rq 
..tJS IU.1 

WZZO/Allentown, PA' 

~ r..M 
3 1VN51AM 
i VELAI Rr.n\{R 

'A DM 

KWHL/Anchorage, AK 
A ..`é.a.. 

KLBJ/Austin, TX' 
kW WY tan 

MAI 

KOOJBaton Rouge, LA' 
r.W4ow 

°o:m. 

KIOCBeaumont, TX' 
FOND liMm 

WBUFBunalo. NY' 
PO Job Pan 

WROK/CaMon, OH' 
rQAnwM 
bmrn. 

MVP 

WPXC/Cape Cod, MA 

PONOt Sam Teen 

Oft EÚ. :. LARE. 

WKLCLCharleston, WV 
wworM. 

AL 41 
CORMS.. 

WEBN/Cincinnati, OH' 

IO MY. 

WMMS/Cleveland, OH' 
Tmwrw 

KNCN/Corpus Christi, TX' 
MOW rr 

DV FE lv.5fs . 

.WY 

Kl.Al Paso, TX' 
we 
unROa.n® 

nmaTT 
ALAI RP/OtAR 

WMTTImira, NY 
PO 

OW 3MolmoSlismr 

WRCO/Fayetleville, NC' 
PonSimm 

PD MmtIrms 
OW R. 

WRKR/I(alamazoo, MI 

M1rl 
... .'Rr:;,:;, 

WDHA/Monistown, NJ' 
REr.EVSP 

wnT:ñSEAM., WI 
:M tl4:'R 

hFZX/Odessa,Tx ,, 
LOS..N(R 
AZ RAMS 

h CLB/Palm Springs. CA 

r Wm 

WRRXR'ensacola, FL' 
P.0 Da MECUM 

WWCT/Peoria, IL _..... 

WMMR/Phlladelphia, PA' 
uarm...m. 

KDKB/Phoenix, AZ' 
.. 

ro 
b w.murr. 

WHEB/Portsmouth, NH' 

An Doe Da GAM. 

WHJY/Providence, RI' 
n°.T.01 

WBBBRtaleigh, NC' 
PC WO mmom. 

KCAL/Riverside, 
á,Aliverside, 

CA' 

WROV/Roanoke, VA' 
PO I.omm Robot 
MONO IMO Onmvraetram 

WXRXRiocktord. IL 

POW A- Sav 

KRXOBacramento, CA' 

PO Ps Mass 

KBERBalt Lake City, UT' 

A MM. 
MVO AY bows 

KSIOIan Jose, CA' 

KZOZ/San Luis Obispo. CA 

KTUXBhrevepod. LA' 

WKLT/Traverse City, MI 
rYY.TrM 

Rm,R;..w. 

; uwnrms.M 

KM00/Tulsa, OK' 

KRTO/Tulsa. OK' 

WMZKyVausau. WI 

wx:_ 

is,`. 

powEREDm 

MEDIABASE 
'Monitored Reporters 

39 Total Reporters 

27 Total Monitored 

12 Total Indicator 
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POWERED 

luEDIABASE 
i ACTIVE ROCK TOP 50. 

e April 16, 2004 
IAï 

1 

3 0 
6 

4 0 
2 5 

5 6 

0 
9 8 

7 9 

12 ® 
11 11 

10 12 

16 ® 
13 14 

15 15 

14 16 

21 m 
19 0 
18 19 

17 20 

22 

24 22 

25 

26 

23 25 

33 

20 27 

27 28 

28 

29 

30 ® 
/Debut> ® 

32 33 

34 

31 35 

42 

35 37 

36 38 

44 

40 ® 
46 

37 42 

50 

39 44 

38 45 

/Debut> 

49 

48 ® 
/Debut> 

iDebut> 

63 

MIDST TnLF L45E 
TOTAL 
PLAYS 

.1- 
PLAYS 

TOTAL 

AUDIENCE 

IDO) 

WEEKSON 
CHART 

1OTALSTATIONS' 
ADDS Most Added 

A PERFECT CIRCLE The Outsider (Virgin) 1789 +35 79590 19 6210 www.rradds.cozn 
SHINEDOWN 45 (Atlantic) 1657 +21 80905 25 5911 

ARTIST TITLE LABEL(S) ADDS 

LINKIN PARK Lying From You (WarnerBros.) 1643 +127 79771 11 6110 
VELVET REVOLVER Slither (RCA /RMG) 59 

JET Cold Hard Bitch (Atlantic) 1638 +70 82562 15 6210 SKILLET Savior (Ardent /Lava) 17 

INCUBUS Megalomaniac (Epic) 1565 -186 73213 15 6110 MAGNA -FI Where Did We Go Wrong? (Aezra) 10 

NICKELBACK Figured You Out (RoadrunnerRecords/l0MG) 1424 -122 68918 22 5710 
KORN Everything I've Known (Immortal /Epic) 9 

SEVEN WISER Take Me As I Am (Wind-up) 5 
PUDDLE OF MUDD Heel Over Head (Geffen) 1302 +23 54636 10 5610 

BREAKING BENJAMIN So Cold (Hollywood) 5 

LOSTPROPHETS Last Train Home (Columbia) 1227 .8 42039 17 5710 FEAR FACTORY Archetype (Liquid 8) 5 

THREE DAYS GRACE (I Hate) Everything About You (Jive/Zomba) 1152 -142 55577 45 5410 BURDEN BROTHERS Beautiful Night (Kirtland /Trauma) 4 

HOOBASTANK The Reason (island /IDJMGI 1119 +34 43405 10 5111 
SEETHER f /AMY LEE Broken (Wind -up) 4 

DAMAGEPLAN Save Me (Atlantic) 1102 -73 43315 14 61 /0 Most 
GO DSM ACK Re-Align (Republic /Universals 

GO DSMACK Running Blind (Republic /Universal/ 

1052 

1020 

-144 

+33 

50922 

44918 

21 

6 

5110 

6211 
Increased Plays 

TOTAL 

TRAPT Echo (WarnerBros.) 1010 -70 34344 13 5210 PLAY 

ARTIST - INCREASE 

DROWNING POOL Step Up (Windup) 973 21 35259 10 5910 
VELVET REVOLVER Slither IRCA /RMGI +323 

KID ROCK Jackson, Mississippi (Top Dog /Atlantic) 948 -52 32308 12 5410 THREE DAYS GRACE Just Like You (JivelZombal +202 

AU DI OSLAVE What You Are (lnterscope /Epic) 860 +91 35649 6 5410 LINKIN PARK Lying From You (Warner Bros.) +127 

OFFSPRING (Can't Get My) Head Around You (Columbia) 830 +22 28957 7 5312 
SEETHER f /AMY LEE Broken (Wind-up) +121 

AUDIOSLAVE What You Are (lnterscope /Epic) +91 
LO PRO Sunday ( Geffen) 763 -51 24715 15 4810 

FLAW Recognize (Republic /Universal) +76 

LINKIN PARK Numb (WarneiBros) 739 -113 33675 28 5410 THORNLEY So Far So Good (Roadrunner RecordslIDJMG7 +74 

SOIL Redefine (J/RMG) 730 +26 25810 9 5511 JET Cold Hard Bitch (Atlantic) +70 

AEROSMITH Baby, Please Don't Go (Columbia) 661 -11 25281 5 4312 
INCUBUS Talk Shows On Mute (Epic) +62 

LENNY KRAVITZ Where Are We Runnió ? (Virgin) +58 
CROSSFADE Cold (Columbia) 645 +38 20745 11 4711 

THORNLEY So Far So Good (RoadrunnerRecords/ID MG) 599 +74 14653 4 5313 Most 
SEVENDUST Broken Down (TVTI 

THREE DAYS GRACE Just Like You (Jive /Zomba) 

577 

514 

-120 

+202 

23183 

18039 

14 

2 

4010 

5013 
Played Recurrents 

TOTAL 
TANTRIC Hey Now (Maverick/Reprise) 498 -286 19151 16 4410 ARTIST TITLE LABELISI PLAYS 

DROPBOX Wishbone (ReAlign/Universal) 467 -9 11922 12 4210 AUDIOSLAVE I Am The Highway (lnterscope /Epic) 592 

SMILE EMPTY SOUL Silhouettes (Lava) 454 +19 9840 5 4510 TRAPT Still Frame (Warner Bros.) 555 

THOUSAND FOOT KRUTCH Rawkfist (Tooth &Nail /EMCI 409 +43 11380 11 3011 
STAIND So Far Away (Flip /Atlantic) 525 

TRAPT Headstrong (Warner Bros.) 478 
STORY OF THE YEAR Until The Day I Die (Maverick /Reprise) 377 +25 6792 7 2410 

VELVET REVOLVER Slither (RCA /HMG) 323 +323 28712 1 59159 

TESLA Caught In A Dream (Sanctuary/SRG) 323 -6 18008 10 2110 New &Active 
BURDEN BROTHERS Beautiful Night (Kit/and/Trauma) 310 +8 11180 8 2914 

STATICX So (WarnerBros.) 301 .45 6038 8 3210 
BLACK LABEL SOCIETY House Of Doom (Spit /ire) 

Total Plays: 112, Total Stations: 8, Adds: 3 
SEETHER fIAMYLEE Broken (Wind-up) 285 +121 6384 2 25/4 

ATREYU Lip Gloss And Black (Victory) 

PREITHING Faded Love (V2) 271 -30 8178 6 2810 Total Plays: 97, Total Stations: 9, Adds: 1 

KORN Y'All Want A Single (Immortal /Epic) 195 -56 10699 15 1710 INCUBUS Talk Shows On Mute (Epic) 

ATOMSHIP Pencil Fight (Windup) 190 +33 3984 3 1811 
Total Plays: 87, Total Stations: 8, Adds: 3 

40 BELOW SUMMER Breathless (Razor & Tie) 
UPO Free (Nitres) 189 +10 6126 5 1810 

Total Plays: 66, Total Stations: 7, Adds: 1 

DEFAULT Throw It All Away (TVT) 183 +34 3508 2 1811 HATEBREED This Is Now (Universal) 

EDGEWATER EyesWiredShut (Wind-up) 183 -41 4797 8 2310 Total Plays: 65, Total Stations: 7, Adds: 1 

LENNY KRAVITZ Where Are We Runnnn'? (Virgin) 181 +58 6804 2 1611 
JIMMIES CHICKEN SHACK f /AARON LEWIS Falling Out (Koch) 

Total Plays: 63, Total Stations: 8, Adds: 1 

EVERLAST White Trash Beautiful (lsland /IDJMG) 178 -16 6972 8 1810 
TONY C. & THE TRUTH Little Bit More /lava) 

MUSHROOMHEAD Crazy (Universal) 163 .35 5872 9 1710 Total Plays: 62, Total Stations: 7, Adds: 0 

FLAW Recognize (Republic /Universal) 159 +76 3214 1 1912 BREAKING BENJAMIN So Cold (Hollywood) 

CLUTCH The Mob Goes Wild (ORT) 158 +25 4080 2 1512 
Total Plays: 59, Total Stations: 6, Adds: 5 

EVANESCENCE Everybody's Fool (Windup) 158 +19 2949 2 1410 
SEVEN WISER Take Me As I Am (Wind -up) 

Total Plays: 41, Total Stations: 13, Adds: 5 

KORN Everything I've Known (Immortal/Epic) 157 +54 4186 1 2519 SKILLET Savior (ArdentlLava) 

STAIND ZoeJane (Flip /Atlantic) 146 +50 2912 1 11/0 Total Plays: 24, Total Stations: 18, Adds: 17 

62 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
of 4/4 -4 /10. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed 
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays 

(times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, 
The Arbitron Company). © 2004. R &R, Inc. 

Detailed station playlists for all R &R 
reporters are available on the web at 

www.radioandrecords.com. 

CATALOG 
OVER 

1 MILLION 
UNITS: 

1111 \1,L'agle roc l.crll.l'lllll 

New this week: 

KLOL WEDG 
WBUF WTFX 
WWDG WAQX 
KZBD KOOJ 
WKKB WXQR 
WRQK WXRX 
KIOC 

Zak(' Riljtúc'1;, 

black labet neiettj 
"House of Doom" 

from: 1j11410)cr 'amok bOtVI 

Appearing 
TWICE 

on Cranerstrot 
Opening with BLS 

& closing with 
Ozzy! 
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64 Ra April 15, 2004 ACTIVE ROCK 

THEY ARE NOT ALONE Hollywood Records brought a few people together Icy a sold -out Break- 

i 

Breaking Benjamin In St. Louis 

ing g Benjamin show earlier this month. The band played songs from their new album, We Are Not Alone, 

to a packed house at Mississippi Nights in St. Louis. The single "So Cold" has been picking up early adds 

and officially launcf es at radio on April27. 

Record Of The Week 
ARTIST: Soulfly 
TITLE: Prophecy 
LABEL: Roadntnner /IDJMG 

Headbangers seed no introduction to Max Cavalera, fcund- 
ing guitarist -vocalist for legendary Brazilian thrashers Sepultu- 
ra and current mastermind of Soulfly.Wi:h Prophecy, Soulfly's 
fourth, Cavalera turns in not only his most experimental al- 

bum to date, but also Soulfly's best. Having traveled to Serbia to incorporate gypsy 

music into the mix, Cavalera brings medieval sounds and a worldly atmosphere to his 

trademark Brazi iah jungle rumble with native Serbian sounds.There's some deft gui- 

tarwork here from new axeman Mark Rizzo, formerly of Ill Nino, and Megadeth's Dave 

Ellefson and former Primer 55 bassist Bobby Barns share bass duties with favorable 

results.While the album certainly has more a :lectic leanings, purists need only listen 
to "Execution Style" and its chant of "Ready, aim, firer to know that Cavalera still has 

all his guns blazing. - Frank Correia, Pock Specialty Editor 

ARTIST: Atreyu 

LABEL: Victory 
By FRANK CORREIA /ROCK SPECIALTY EDITOR 

OK. I understand why you're scratch- 
ing your head over the name 

Atreyu. You're too busy worrying about 
being audited over your "expenses" for 
2003 to remember your childhood. If you 
weren't so wrapped up in all your grown- 
up affairs, you might remember the name 
"Atreyu" from the epic fantasy flick The 
Neuerending Story, which, surprisingly, 
wrapped things up in 94 minutes. Atreyu 
was the young warrior who 
helped save Fantasia from 
the plague known as The 
Nothing. Ring a bell? Any- 
one? 

The Southern Cali group 
known as Atreyu are any- 
thing but child's play, how- 
ever, and they seem to be racking up a 
never -ending list of reasons for radio to 
fully throw its support behind them. Af- 
ter an independent EP in 2001 on Tribu- 
nal Records. the group cut their impres- 
sive 2002 debut for Victory, Suicide Notes 
and Butterfly Kisses. Without major -label 
or radio support, these boys built up the 
kind of cult following most acts would kill 
for. And while they've spent the last six 
months off the road writing their next 
record for Victory, Suicide Notes has 
managed to jump from 35,000 units 
scanned to 85,000. Not bad for a band 
that ain't touring. 

Speaking of touring, they'll be rolling 

with Ozzfest throughout the summer, so 
expect those scans to go skyward. The 
best reason to support the band is their 
current single, "Lip Gloss & Black," 
which has won early support from WJJO/ 
Madison; WWDG /Syracuse; WXQR/ 
Greenville, NC; and more. And the syn- 
dicated show Harddriue is featuring the 
group prominently. Meanwhile, the video 
cranks on Fuse's Uranium and MTV2's 
Extreme Rock and Headbanger's Ball. 
The group lay the new -school hardcore 
and emo melody over some old- school, 
metallic guitars with all the twists and 
turns of a great movie, as triumphantly 
evocative guitar solos tangle with de- 

spairing piano. Picture 
AFI's punk aesthetic meld- 
ed with Iron Maiden's rif- 
fage. 

Of course, if you don't 
believe me, take it from 
KXTE/Las Vegas' Homie 
Pooser. who witnessed 

the band's power firsthand at his station's 
recent Extreme Thing concert. "Just let 
me keep this band to myself - that's 
fine," he says. "I'll go help them pick 
through their fan mail and watch them 
rock the more than 8.000 kids who went 
nuts for them at Extreme Thing all day. 
The phones go big, the fans sell shows 
out, and they couldn't be a nicer gaggle 
of geese. Every now and then a band 
comes along that does something a little 
different from the norm, sweeping droves 
of audiences off their collective feet and 
changing the perception of what we con- 
sider to be popular music. For aggressive 
audiences, this is where it's at." 

( TOP2O SPECIALTY ARTISTS 

1. SOULFLY (Roadrunner /(DJMG/ "Prophecy" 

2. FEAR FACTORY (Liquid 8) "Archetype" 

3. MACHINE HEAD (Roadrunner//DJMG) "Bite The Bullet" 

4. IN FLAMES (Nuclear Blast) "The Quiet Place" 

5. CLUTCH (CRT) "The Mob Goes Wild" 

6. MARTYR A.D. (Victory) "American Hollow" 

7. PRO PAIN (Candle light) "Can You Feel It" 

B. EXODUS (Nuclear Blast "War Is My Shepherd" 

9. DAMAGEPLAN (Atlantic) "Breathing New Life" 

10. ALL THAT REMAINS (Prosthetic) "The Deepest Gray" 

11. PROBOT (Southern Lord) °Centuries of Sin" 

12. GRIP INC. (SPV) "Skin Trade" 

13. 36 CRAZYFISTS (Roadrunner /[DJMG) "The Heart And The Shape" 

14. SKINLAB (Century Media) "Beneath The Surface" 

15. SOIL (J /RMG) "Redefine" 

16. SATYRICON (eatURmusic /Red Ink) "Fuel For Hatred" 

17. GOD FORBID (Century Media) "Better Days" 

18. SUFFOCATION (Relapse) "Surgery Of Impalement" 

19. JUDAS PRIEST (Legacy /Columbia) "Heart Of A Lion" 

20. BRIDES OF DESTRUCTION (Sanctuary /SRG) "Shut The Fuck Up" 

Ranked by total number of shows reporting artist. 
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Rated R For Rock 
Continued from Page 60 

television experience - they were 

expecting to see a good football 
game and the typical music- orient- 
ed halftime show. Instead, they saw 

something altogether different -a 
violation of their expectations. 

This might also explain why the 

drumbeats weren't all that loud 
when Madonna and Britney Spears 

lip -locked on the MTV Video Music 
Awards. That show almost always 
provides a controversial moment or 
two. 

Had the Janet Jackson /Justin 
Timberlake "wardrobe malfunc- 
tion" occurred on Saturday Night 
Live, the reactions would have like- 

ly been muted. Why? SNL is famous 
for over - the -top behavior and celeb- 

rifles giving out -of -character perfor- 
mances. 

Similarly, when listeners tune in 

to a show like Howard Stem's, most 

know what they're going to hear. 

The show's content and emphasis 
are not secret or surprising. There is 

an implicit R rating. 

Many morning radio shows have 
a reputation for shaking the tree, 

generating controversy and making 
noise. This is why most of these 

shows rarely field listener com- 
plaints. Listeners are there not de- 
spite the controversial content, but 
because of it. On the other hand, 
those who are likely to be offended 
by shock jock antics typically don't 
listen. It is important also to point 
out that few teenagers are regular 
listeners to shows like Stem's. 

ROCK/ALTERNATIVE 

A strong majority of 

respondents says, 

"The investigation of 

some radio shows is 

an overreaction to 

the Janet Jackson 

Super Bowl 

incident." 

2. While there are listeners who 
feel that some morning radio 
shows have indeed gone "too far," 
they are overwhelmingly against 
the idea of government regulation 
of their content. As the analysis 
clearly points out, an overwhelming 
majority feels that government con- 

trol of radio content is not the way 
to address content issues. They also 
feel strongly that it is their responsi- 

bility to ensure their children's me- 

dia safety when it comes to radio 
content. 

Perhaps this is an outgrowth of 
years of more controversial content 

on television, be it on cable or broad- 
cast network programs. Whether it's 
sex, violence or other adult- orient- 
ed programming, parents of young 
children (who comprise nearly 40% 

of our respondents) told us they 
don't feel it is the job of broadcast- 

ers to censor programming. 

Which of these statements best describes who is 
responsible when it comes to radio programming/ 
listening? (Choose one only.) 

Percent Count Answers 

Its the parents' 
responsibility to 

86.5% 11,797/13,641 keep material they 
find indecent away 
from their children. 

13.5% 1,844/13,641 

100.0% 13,641/13,641 

It's the broadcast- 
ers' responsibility to 
eliminate indecent 
material from the 
airwaves so child- 
ren can't hear it. 

Summary 

The investigation of some radio shows is an overreaction 
to the Janet Jackson Super Bowl incident. 

Percent Count Answers 

69.7% 

13.9% 

16.4% 

100.0% 

9,469/13,594 

1,896/13,594 

2,229/13,594 

13,594/13,594 

Agree 

Disagree 

Neutral 

Summary 

This says a great deal about how 
consumers have been able to handle 

the many media options that enter 

their lives. Most have a firm under- 

standing of where there are "danger 
signs" and act accordingly. Again, 

this is probably why the Janet Jack- 

son incident was so shocking - it 
was unexpected during the Super 

Bowl. 
It is interesting to see that while 

many people think some radio 
shows have gone too far, few peo- 

ple say they are ever offended by 
what they themselves hear. This 
implies that in a radio market with 
so many options, most people are 

regulating themselves. 

This might explain why so many 
people who feel that "shock jock 
radio personalities have gone too 

far" still say that the FCC should not 
regulate these shows and that they 
personally do not get offended. 

3. Rockers are people too. One 

should not discount this survey as 

representative of a small faction. As 

noted in the analysis, 50 million lis- 
teners tune in Rock stations every 

week. In our sample, nearly half are 

over the age of 35, and over half are 

either married or living with a part- 
ner. Also, 38% have children. 

These listeners are more likely to 

be exposed to controversial morning 

programming - and that's precise- 

ly the point. Because so much noise 

on this issue is coming from people 
and groups that don't listen to these 

shows, it is important to listen to the 

opinions of those who regularly 
consume them. 

These facts also beg the question 
about community standards and 
how to identify them. If, indeed, 
the "community" for morning 
shows, or for radio programming 
in general, comprises those who 
actually listen, this study indicates 
that most are not surprised by what 
they hear. And an overwhelming 
majority tell us emphatically that 
they know what to do when they 
hear something that runs afoul of 
their tastes. This speaks to the is- 

sues the FCC is grappling with: 
defining community standards and 
acting accordingly. 

4. Research among fans of other 
formats should be conducted. To 

get the full spectrum of how other 
radio listeners perceive some of the 

issues discussed in this study, fol- 
lowup projects should be conduct- 
ed among partisans to other radio 
formats. Again, if the FCC and Con- 
gress hope to reflect the will of the 

people in decisions that have been 

or will be made, understanding the 

feelings of end users - in this case, 

radio listeners - is essential. 

5. Radio should consider adopt- 
ing a ratings system. With the su- 

perimposed letters that accompany 
every TV show from SpongeBob 

SquarePants to NYPD Blue, television 
viewers are given information to 
help them decide whether to watch 
and whether to let their children 
watch. If radio broadcasters were 

willing, airing an audio version of 

April 16, 2004 R &R 65 

Prove Your Alternative -ness 
People say they never learn anything at conventions, ex- 
cept how to stay up late, sleep late, arrive late at panels 
and get to the airport late to get home. But if you pay atten- 
tion at the Alternative sessions at R &R Convention 2004, 
you'll actually pick up other information that may come in 

handy down the road. I can't think 
of anything off the top of my head, 
but I will. 

If you show up to the convention and 

attend the Jacobs Media Alternative & 

Rock Summit and the "Anatomy of a 

Music Meeting" session, you merit an 

extension of your Alternative Format 

Operating License. June 24 -26, Beverly 

Hilton Hotel, Los Angeles. Register at www.radioandrecords.com. 

The crackdown on radio personalities is clearly an election - 
year ploy by politicians. 

Percent 

49.2% 

23.1% 

27.6% 

100.0% 

Count Answers 

6,683/13,575 

3,142/13.575 

3,750/13,575 

13,575/13,575 

Agree 

Disagree 

Neutral 

Summary 

Small groups of people are having too much influence 
over whether radio programs should be fined or punished. 

Percent Count Answers 

75.3% 

10.4% 

14.3% 

100.0% 

10,229/13,585 

1,409/13,585 

1.947/13,585 

13,585/13,585 

Agree 

Disagree 

Neutral 

Summary 

As the analysis 

clearly pointed out, 

an overwhelming 

majority feels that 

government control 

of radio content is 

not the way to 

address content 

issues. 

this type of system at every commer- 
cial break might provide the same 
type of information - or warning. 

If, for example, Howard Stem's 
listeners were clearly notified that 
the show is "intended for mature 
audiences," that might go a long 

way to persuade listeners to whom 
his show is not targeted to go else- 

where. 

6. Small groups do not necessar- 

ily represent the larger population. 
Listeners are very skeptical of the 

power and influence of certain small 
interest groups in the current radio 
regulatory controversy. Three -quar- 
ters are concerned about these 
groups and their potential to affect 

radio programming. 
And, as we clearly saw, when giv- 

en a choice, 97% of our sample would 
not contact the FCC if they heard 
something objectionable. Most un- 
derstand that they have the power to 

do the one thing that may hurt radio 
companies and so-called shock jocks 
the most change stations. 

We are hopeful that this unique 
view of a large number of radio 
listeners - including many of 
those who tune in some of these 
controversial morning shows - 
will stimulate discussion in the 
radio, legislative and regulatory 
communities. 

www.americanradiohistory.com
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POWERED 

MEDIABASE 

LAST 
WEEK 

4 

1 

3 

6 

2 

7 

5 

8 

9 

13 

11 

14 

10 

15 

12 

16 

18 

17 

22 

19 

21 

25 

24 

37 

28 

31 

27 

33 

34 

26 

40 

38 

36 

30 

23 

29 

39 

THIS 

WEEK 

Q 
2 

3 

o 
5 

o 
7 

8 

9 

c 
11 

® 
13 

14 

15 

16 

a) 
18 

20 

21 

® 
23 

a) 
e 
27 

e 
30 

34 

35 

36 

e 

40 

43 

44 

45 

47 

48 

CD 

el 

ARTIST TITLE LABELS) 

LOSTPROPHETS Last Train Home (Columbia) 

HOOBASTANK The Reason (Island /LDJMG) 

311 Love Song (Maverick/Volcano /Zomba) 

JET Cold Hard Bitch (At /antic) 

BLINK -182 I Miss You (Geffen) 

LINKIN PARK Lying From You (Warner Bros.) 

INCUBUS Megalomaniac (Epic) 

A PERFECT CIRCLE The Outsider (Virgin) 

MI Silver And Cold (DreamWorks /Interscope) 

PUDDLE OF MUDD Heel Over Head (Geffen) 

TRAPT Echo (Warner Bros.) 

OFFSPRING (Can't Get My) Head Around You (Columbia) 

NICKELBACK Figured You Out (Roadrunner Records /IDJM&I 

VINES Ride (Capitol) 

FINGER ELEVEN One Thing (Windup) 

THREE DAYS GRACE (I Hate) Everything About You (Jive /Zomba) 

YEAH YEAH YEAHS Maps (Interscopel 

LINKIN PARK Numb (Warner Bros.) 

GODSMACK Running Blind (Republic /Universal) 

SWITCHFOOT Meant To Live (Red Ink/Columbia) 

STROKES Reptilia (RCA/RMG) 

MODEST MOUSE Float On (Epic) 

CYPRESS HILL What's Your Number? (Columbia) 

INCUBUS Talk Shows On Mute (Epic) 

AUDIOSLAVE What You Are (Interscope /Epic) 

SWITCHFOOT Dare You To Move (Red Ink /Columbia) 

LIVING END Who's Gonna Save Us? (Reprise) 

SMILE EMPTY SOUL Silhouettes (Laval 

MUSE Time Is Running Out (EastWest /Warner Bros.) 

DARKNESS I Believe In A Thing Called Love (Must...Destroy /Atlantic) 

THREE DAYS GRACE Just Like You (Jive /Zomba) 

THORNLEY So Far So Good (Roadrunner Records/IDJMG) 

SHINEDOWN 45 (Atlantic) 

LIMP BIZKIT Behind Blue Eyes (Flip /Interscope) 

PHANTOM PLANET Big Brat (Daylight /Epic) 

YELLOWCARD Ocean Avenue (Capitol) 

EVANESCENCE Everybody's Fool (Wind-up) 

VELVET REVOLVER Slither (RCA /RMG) 

NEW FOUND GLORY All Downhill From Here (Geffen) 

MICHAEL ANDREWS fIGARY JULES Mad World (Universal) 

COURTNEY LOVE Hold On To Me (Virgin) 

VON BONDIES C'mon C'mon (Sire Records /Reprise) 

LO PRO Sunday (Geffen) 

3 DOORS DOWN Away From The Sun (Republic /Universal) 

STILLS Still In Love Song (Vice /Atlantic) 

SEETHER fIAMY LEE Broken (Wind -up) 

N.E.R.D. She Wants To Move (Virgin) 

DROWNING POOL Step Up (Wind -up) 

POSTAL SERVICE Such Great Heights (Sub Pop) 

MORRISSEY Irish Blood, English Heart (Sanctuary/SRG) 

TOTAL 
PLAYS 

2489 

2452 

2251 

2089 

1962 

1925 

1924 

1708 

1491 

1414 

1403 

1402 

1394 

1302 

1264 

1239 

1223 

1027 

995 

985 

893 

892 

802 

715 

693 

689 

659 

654 

623 

615 

588 

561 

558 

509 

509 

485 

421 

409 

408 

407 

374 

368 

360 

321 

299 

291 

289 

278 

266 

246 

PLAYS 

+287 

-59 

-43 

+148 

-345 

+86 

-228 

-28 

-206 

+6 

-96 

+77 

-217 

-20 

-173 

-78 

+50 

-211 

+116 

-168 

-46 

+106 

-21 

+251 

+65 

+67 

-82 

+74 

+98 

-165 

+204 

+107 

+78 

-118 

-333 

-143 

+13 

+399 

+242 

-114 

+192 

+65 

-249 

-60 

-25 

+88 

-7 

-5 

+5 

+29 

TOTAL 

AUDIENCE 
G0 

153112 

149441 

168107 

156877 

114983 

140289 

140456 

87941 

96329 

70667 

74237 

82854 

99163 

69320 

74750 

106332 

94040 

86555 

49400 

60312 

58390 

65052 

45335 

52897 

49036 

26153 

27793 

19932 

31160 

34714 

31463 

35075 

21510 

32074 

19282 

31502 

15348 

48633 

21321 

23959 

11913 

16145 

12419 

13087 

12321 

13829 

8363 

14285 

20994 

35461 

WEEKS ON 

CHART 

17 

12 

12 

12 

16 

10 

15 

19 

21 

10 

13 

9 

20 

9 

24 

42 

8 

31 

6 

39 

13 

5 

9 

3 

6 

5 

11 

4 

4 

20 

2 

3 

6 

19 

12 

15 

4 

1 

1 

11 

1 

2 

13 

13 

5 

1 

4 

3 

4 

1 

TOTAL STATIONS 

ADDS 

7410 

7210 

7010 

7612 

7210 

6513 

7210 

6810 

6510 

7010 

6910 

6711 

5610 

6610 

5210 

6310 

5810 

6910 

5011 

4610 

5211 

5013 

4710 

5818 

3611 

4511 

4810 

4711 

4614 

4410 

4417 

3812 

2611 

2210 

4110 

3910 

3012 

56156 

49110 

2910 

3212 

3417 

2810 

1510 

2210 

1912 

2210 

1911 

1110 

19110 

Most Added 
www. rradds. corn 

ARTIST - - .. <FL : ADDS 

VELVET REVOLVER Slither /RCA /RMG) 56 

NEW FOUND GLORY All Downhill From Here (Geffen/ 10 

MORRISSEY Irish Blood, English Heart (SanctuarylSRG) 10 

INCUBUS Talk Shows On Mute (Epic) B 

SNOW PATROL Spitting Games (A &M/lnterscopel 8 

THREE DAYS GRACE Just Like You (Jive /Zomba/ 7 

VON BONDIES C'man C'mon (Sire RecordslReprise) 7 

KORN Everything I've Known (immortal /Epic) 7 

GRAHAM COLTON BAND Don't Give Up On Me (StrummerlUniversall 6 

Most 
Increased Plays 

TOTAL 

PLAY 

ARTIST TITLE !ABETS INCREASE 

VELVET REVOLVER Slither (RCA /RMG) +399 

LOSTPROPHETS Last Train Home (Columbia) +287 

INCUBUS Talk Shows On Mute (Epic) +251 

NEW FOUND GLORY All Downhill From Here (Geffen) +242 

THREE DAYS GRACE Just Like You (JivelZombal +204 

COURTNEY LOVE Hold On To Me (Virgin) +192 

JET Cold Hard Bitch (Atlantic) +148 

GODSMACK Running Blind (Republic /Universal/ +116 

THORNLEY So Far So Good (Roadrunner Records/ID.IMG) +107 

MODEST MOUSE Float On (Epic) +106 

Most 
Played Recurrents 

TOTAL 

ARTIST TITLE ABELIS, PLAYS 

JET Are You Gonna Be My Girl (Atlantic) 930 

AUDIOSLAVE I Am The Highway (InterscopelEpic) 859 

STORY OF THE YEAR Until The Day !Die (Maverick/Reprise) 830 

WHITE STRIPES Seven Nation Army (Third Mania 788 

LINKIN PARK Faint (Warner Bros) 712 

FOO FIGHTERS Oarling Nikki (Roswe /URCA/RMG) 624 

AUDIOSLAVE Like A Stone (lnterscope /Epic) 585 

STAIND So Far Away (Flip /Atlantic) 556 

CHEVELLE Send The Pain Below (Epic) 554 

QUEENS OF THE STONE AGE No One Knows (Interscope) 524 

!Debut> 

IDebut 

35 

IDebut> 

43 

32 

41 

42 

'Debut> 

44 

45 

47 

(Debut> 

79 Alternative reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 4/4 -4/10. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting 

station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays 

(times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, 

The Arbitron Company). © 2004, RSA. Inc. 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

Don't Miss 

ROB CONVENTION 2004! JUNE 24 -26, 2004 

BEVERLY HILTON HOTEL in Beverly Hills, CA 

Register NOW at www.ratliaaodresords.com 
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ALTERNATIVE 
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ATE G 
POWEREm HF,UI:tR:ISF, 

America's Best Testing Alternative Songs 12+ 
For The Week Ending 4/16/04 

Artist Title (Label) TW LW Familiarity Burn 
Persons 

18 -34 
Men 
18 -34 

Women 
18 -34 

LOSTPROPHETS Last Train Home (Columbia) 4.17 4.15 90% 14% 4.05 4.03 4.06 

YELLOWCARD Ocean Avenue (Capitol) 4.11 4.22 87% 14% 3.93 3.89 3.91 

BUNK-182 I Miss You (Geffen) 4.10 4.14 97% 25% 4.10 3.85 4.31 

AFI Silver And Cold (Dream Works /lnterscope) 4.10 4.15 82% 14% 4.08 4.00 4.16 

HOOBASTANK The Reason llsiand/IDJMG) 4.08 4.21 94% 17% 4.01 3.72 4.25 

SWITCHFOOT Meant To Live (Redlnk /Columbia) 4.07 4.04 92% 28% 4.10 4.02 4.18 

TRAPT Echo (Warner Bros.) 4.01 3.90 88% 15% 3.92 3.60 4.18 

OFFSPRING (Can't Get My) Head Around You (Columbia) 4.01 3.94 84% 14% 3.81 3.76 3.86 

INCUBUS Megalomaniac (Epics 4.00 3.87 97% 32% 3.96 3.74 4.14 

LINKIN PARK Numb (Warner Bros.) 3.92 3.98 98% 44% 3.84 3.53 4.10 

FINGER ELEVEN One Thing (Windup) 3.92 3.91 87% 21% 3.89 3.66 4.08 

JET Cold Hard Bitch (Atlantic) 3.91 3.74 82% 16% 3.78 3.48 4.05 

THREE DAYS GRACE II Hate) Everything... (Jive /Zomba) 3.86 3.86 98% 45% 3.74 3.36 4.05 

LINKIN PARK Lying From You (Warner Bros.) 3.86 4.03 90% 19% 3.85 3.62 4.05 

VINES Ride (Capitol) 3.86 3.60 64% 8% 3.74 3.78 3.70 

311 Love Sang (Maverick /Volcano/Zomba) 3.82 3.85 89% 22% 3.84 3.76 3.92 

A PERFECT CIRCLE The Outsider (Virgin) 3.18 3.81 68% 11% 3.82 3.65 3.98 

LIVING END Who's Gonna Save Us? (Reprise) 3.18 42% 8% 3.74 3.87 3.61 

NICKELBACK Figured You Out (RoadrunnerRecords/IDJMG) 3.62 3.59 92% 33% 3.55 3.23 3.81 

STROKES Reptilia(RCA /RMG) 3.59 3.64 55% 10% 3.56 3.63 3.49 

AUDIOSLAVE I Am The Highway (lnterscope /Epic) 3.58 3.58 91% 40% 3.70 3.58 3.81 

PUDDLE OF MUDO Heel Over Head (Geffen) 3.48 3.54 74% 17% 3.28 3.14 3.40 

GOOSMACK Running Blind(Republic /Lin/versal) 3.46 3.30 58% 13% 3.38 3.20 3.55 

DARKNESS I Believe In A Thing... (Must...Destroy /Atlantic) 3.45 3.46 95% 40% 3.27 3.24 3.30 

LIMP BIZKIT Behind Blue Eyes (flip /lnterscope/ 3.45 3.31 94% 38% 3.38 3.02 3.68 

PHANTOM PLANET Big Brat iDaylight/Epic) 3.26 3.28 52% 16% 3.35 3.24 3.47 

YEAH YEAH YEAHS Maps (lnterscope) 3.19 3.20 66% 24% 3.29 3.43 3.16 

Toral sample size is 393 respondents. Total average lavorabilily estimates are based on a scale of 1 -5. ( 1= dislike very much, 5 = like very 

much). Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents 

who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based on persons 

12+. Persons are screened via the Internet. Once passed. they can take the music test based on the format/music preference. 

RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the 

Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RIM system, is available for local radio stations by calling 

818- 377 -5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. 
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( TOP2O SPECIALTY ARTISTS 

1. KILLERS ( /sland/ /DJMG) "Somebody Told Me" 

2. LOCAL H (Studio E/ "California Songs" 

3. BREAKING BENJAMIN (Hollywood) "So Cold" 

4. AUF DER MAUR (Capitol) "Followed The Waves" 

5. FRANZ FERDINAND (Epic / "Take Me Out" 

6. ARMSBENDBACK (Trustkill /Red Ink) "The Arms Of Automation" 

7. MAGNA-Ft (Aezral "Where Did We Go Wrong ?" 

8. MORRISSEY (Sanctuary /SRG) "Irish Blood, English Heart" 

9. ALL DAY SUCKER (Independent) "Worst Case Scenario" 

10. CLUTCH (DRT) "The Mob Goes Wild" 

11. VELVET REVOLVER (RCA /RMG) "Slither" 

12. KICKS (7-1/7) "Mir" 

13. ONELINEDRAWING (Jade Tree) "We Had A Deal" 

14. SNOW PATROL (A &M /lnterscope) "How To Be Dead" 

15. PARIS, TEXAS (New Line) "Like You Like An Arsonist" 

16. DESCENDENTS (Fat Wreck Chords) "Cool To Be You" 

17. STORY OF THE YEAR (Maverick /Reprise) "Anthem Of Our Dying Day" 

18. TV ON THE RADIO (Touch & Go) "Staring At The Sun" 

19. ICARUS LINE (V2) "Up Against The Wall" 

20. THE FEATURES (Universal) "The Way It's Meant To Be" 

Ranked by total number of shows reporting artist. 

Record Of The Week 
ARTIST: The Features 
TITLE: The Beginning 
LABEL: Universal 

Yes, they've got "The" in their moniker, but Tennessee's 

The Features are a far cry from the normal circus of "The" 
bands.With The Beginning EP,The Features offer up an intoxicating six -pack of 

angular pop tunes driven by drunken keyboards and off -kilter, noisy drums. Pic- 

ture a carousel ride where old -schoolers Elvis Costello, Ray Davies and Peter 

Gabriel jam with students like The Coral. Check out the sloshed sounds of 

"The Beginning (Week One)" and "Walk You Home," Meanwhile, "Bumble Bee" 

finds its inner child with melodies that sometimes border on nursery rhymes 

(the chorus of kids singing "la la las" manages to be sweet without giving you 

a cavity). And make sure to rock out to "The Way It's Meant to Be," which 
sounds like Queens Of The Stone Age on Prozac. 

- Frank Correia, Rock Specialty Editor 

ir 

OWN YOUR EVENTS 
If no one can see your signs, do they know who staged the event? Make sure you claim 

ownership at all your events with cost -effective, disposable plastic banners. 

1 -800- 231 -6074 

-We print your logo using up to four spot colors. - Perfect for concerts, events and giveaways. - Packaged on a roll and easy to use. 
-- Up to 3' High and 6' Wide - Weather- resistant - Durable 

P.O. Box 750250 Houston, Texas 77275 -0250 
Tel 713/507 -4200 Fax 713/507 -4295 

ri @reefindustries. com www. reefindustries. com 
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r 
Reporters 

WHO/Albany, NY' 
OM. John Cooper 
PD: Lia Mello 

3 VELVET REVOIVEI, 
NEW FOUND GLORY 

KTZO /Albuquerque, NM' 
PP Scort SouFraaa 
M0: Don Kelley 

1 VON BONDIEB 
I FLAW 

VELVET REVOLVER 

WNNX/AIIanta. GA' 
OM: Leslie Film 
PD: Chris Williams 
MO' Jay Manin 

5 VELVET REVOLVER 

WJSE/Allanlic City. NJ' 
PO: Al Pannell. 

RAVEONETIES 
KORN 
SNOW PATROL 
VELVET REVOLVER 
MORRISSEY 
GRAHAM COLTON BAND 

KROX/Auslin, TX' 
ON Jell Carrel 
PO: Melody Lee 

MO'. Toby Ryan 

WRAX/Birmingham. AL' 
PD Susan Groves 
MD: Mart Lindsey 

I 'VELVET REVOLVER 

KOXR,Balse, ID' 
OM. Oan MoC011y 
P0. Eric Krislensen 
MO. Jeremi Smith 

VELVET REVOLVER 

WBCN/Baston, MA' 
PD: Oedipus 
AMMO: Steven Slack 

9 VELVET REVOLVER 
I LENNY KRAVITZ 

DASHBOARD CONFESSIONAL 

WFNX/Boslon, MA' 
PDMD Paul Driscoll 

APO. deilh Dakin 
:5 FRAN_ 

VEI 
ni ::: 

1 Y'E' NE':;:I'VL4 

WEDG/Bufala. NY' 
PO'. Lenny Diana 
30 Ve0V,T REVC :'ER 

RICKS 

CROSSFAOE 

BLACK LABEL 50CIEV, 

WBTLBurlinglon' 
OM Man Grasso 

WAVF/Chadeslon, SC' 
PD' Dan Roo i 

Silty Bee 
MUSE 

SNOW PATROL 

WEND/Charlotte' 
DM. Bruce Logan 
Po'. Jack Daniel 
APO/PAD Kristen Honeycutt 
No Adds 

WKDX/Chicago,IL' 
PD Mite Vern 
APOMD JacenlJacöon 

WAOLCincinnali, ON' 
PRIMO: Jell Nagel 
18 TEL PE'.O.NER 
15 SEER'OGRAS! 

5 MO OE51 MOUSE 

1 VON B0H01ES 

WXTMICIeveland. OH' 
PO Kim Monroe 

APO Dom Nandella 
MO. Pele Senleke 

WARO /Columbia. SC' 
PD' Dave Stevan 
MD Dave Fana 

WY/CD/Columbus, OH' 
OM'. Randy Malloy 
PO- Andy Davis 
MD'. Jack DeVOss 

KDGE/Dallas. TX' 
PD: Dean (Miry 
APDMD: Man Ayo 

1 MORRISSEY 

WXEG/Dayten. OH' 
ON Tony Lllaw 
PO. Steve Aramer 
MO'. Boomer 

I THREE DAYS GRACE 

TCUBUS 
OFFSPRING 

VVOSMACK 

KTCL/Deneer, CO' 
PO: Min o'CooOr 
APO: Rich Rubio 
M0: Rill Jolla. 
'1 EVANESCENCE 

VCUBJS 

Stations and their adds listed alphabetically by market 

CIMKIDelroil, MI' W ILK/Indianapolis, IN' 
PD Murray Brook0Aaw PD' Stoll bmemn 
MID Vince Cannava MO: shout Young 
MD Man Fran., 9 VELVET REVOLVER 

... 2 BREAKING BENJAMIN 

WPLA/Jacksonville, FL' 
KHRO/EI Paso. TX' OM: Gail Austin 
OM. Mite Preston APO;WD. CMd [honey 
POND: Solo Gann 4 VELVET REVOLVER 

I MORRISSEY 
INCUBUS 
FLAW 

LENNY KRAVITZ 

WRZK/Johaen City' 
PO: Mart Mammy 
14 NEW FOUND GLORY 

4 SEVEN MARY THREE 

KFRR/Fresno, CA' 2 THREE DAYS GRACE 

PO. CAns Sgnins 2 VON HONDIES 

MO: Revan.d VELVET REVOLVER 

3 EVANESCENCE KORN 

MORRISSEY GRAHAM COLTON BAND 
HICKS 

WJBXIFI Myers. FL' 
CM. PO. John Rau KRBZJXan0as City, MO' 
APO Flu Madrid PO. Greg Bergen 

MO. Jell Eno APO. halo 
2 FPANF FERDINAND MO'. Jason Ulanet 

`,E.:'ET PEVO:L'EP Pi: :was 

WXTWiFI. Wayne. IN' 
OM 1J Fable 
PO'. Don Walter 
APO. Mall Jericho 
NO Greg Trans 

:E' REVOLVER 

SSEY 
AM COLTON BAND 

MA"IIA.FI 

KORN 

SNOW PATROL 
FRANZ FERDINAND 

WORD Gand Rapids. MI' 
PO. Bobby Duncan 
APO Kevin Surnom 
MD MnPael Grey 

YANK Greenville. NC' 
PO'. Jen Sanders 
APO MO: Charlie SAaw 

NEW I OUSO GLORY 

WEEOIHagerstawn 
PDMD: One Roberas 

1 MA'GNA.II 
1 SUGARCULT 
1 GRAHAM COLTON BAND 

KUCOMonolulu, Hl' 
PS: Jamie WI 
30 BLINK-102 
23 STORY OF THE YEAR 

GRAMM COLTON BAND 

KIBUMaston, TX' 
Po: Rho 000015 
APO: Erie Sn0M 
MD: Ow bets 

2 VELVET REVOLVER 

WNFZ/Knoxville. TN' 
PO: AmhonE Pronm 

INCUBUS 

VELVET REVOLVER 

KFTE/LafaYeIe. LA' 
PO'. Soon Penn 
MD. Roger Pride 

'HURNLEY 
'.E [VET REVOLVER 

HOFE DAYS GRACE 

KXWItas Vega, NV' 
PO: Dan WelMagla 
APO/MO: Coas Ripley 
t8 VELVET REVOLVER 

3 BAD RELIGION 

KLECILiINe Rock, AR' 
MAO: 

8 VELIIIVOLVER 
MORRISSEY 
GRAHAM COLTON BAND 
SOUNDS 
KORN 

KROO/Las Angeles. CA' 
PD: Kevin Wealnate 

APD: Gene Sandbloom 
MO: Mao Small 
11 RP.CL .'ER 

WS/Louisville. KY' 
APDM0: tonne FRaperald 

3 VELVET REVOLVER 
THREE OAYS GRACE 
VON BONDES 

WMFS/Memlhis. TN' 
P0. Roe Creasman 
NO Sydney Niters 

2 'äCk' 

WZTNMiami, FL' 
PO Trey Hanse, 
MO'. Mite Killaerei 

5 VELVET REVOLVER 

2 JET 

1 NEW FOUNO GLORY 

WLUMJ1AjIWaekee, WI' 
Po: Tanury Wi de 
MD doom Remain 

1 VELVET REVOLVER 
VIEW FOUN. GLORY 

SEVEN WISER 

SEVEN MALY THREE 

WHTGMonmouth, NJ' 
APO Mie 010m 
MO: Brian Mull As 

2 JET 

I LINKIN PARA( 

DAVE MATBIEWS 
COURTNEY LOVE 

KMBYMonle'ey, CA' 
POMO: Kenny Allen 

SNOW PAIIICI 
1 FRANZ FER VIAND 

MAGNA -II 

WBUZMashv Ile. TN' 
0M. Jim {Utica 
MMO: Russ S:henck 
16 THREE DAY; GRACE 

1 MAUNA-F1 

STORY OF THE YEAR 

MORRISSE` 
GRAHAM COLTON BAND 

KKND/New !Means, LA' 
0M. 1DDny FWelt 0 

PD Sig 
APO: Niii PernLwm 
13 VELVET REVOLVER 

2 KORN 
1 SWITCHFOCT 

STELLASTARR 

WXRKMkW York, NY' 
PO: RIN Gen 
M0: Mb Peer 
20 VELVET REVOLVER 

8 

MU 

NY KRAVITZ 
THREE DAYS GRACE 

BLINK -182 

WRRY/Name*e n, NY 
PO: Min. Bors 
MD: James Mn..ryry 

VE L'Li: Ii iOL VER 

WROXModole, VA' 
PO. Michele Damned 
MO. Mile Power 

Ands 

NORICOtlessa 1X 

PD Ash', 
MD M,', T;',: 

KHBZ/Oklahoma Cily. OK' 
OM'. Bill Hurley 
PD. Jimmy Bar eda 

" ' OCT,DIES 

19 AHOR VE 

17 SLY S SLEEK EGO 
I EVANESCENCE 

WAR/Orlando. FL' 
OM'. Adam Coot 
PO. Pal LYncA 
APO. Rica Everett 
MO. Allan Diaoma 

6 VELVET REVOLVER 

WOCLJDdando,FL' 
PD: Boats Smtlh 

EIVETmVCLVER 

WPLY :PhiladelphiS, PA' 
PO. 51111 McGurn 
MO'. Dan Fein 

6 VELVET REVOLVER 

MUSE 

KEDJ/Phoenix, AZ' 
OM. Laura Harn 
APO: Dead Pat Dave 
MO: Robin Masb 

1 LINKIN PARK 
INCUBUS 

KZONdPhoenix, El' 
PD: Kirin Mann*. 
MD: Mime torro 

MODEST MOUSE 

ALIJAS MORISSETTE 

WXDXNitlsburrgOh, PA' 
Po: John Mantilla 
M0: Vialie F. 

I VELVET REVOLVER 

WCYYIPorlland, ME 
Pr: lob In 
ND: wie. James 

SEETHER VAMP LEE 
SEVEN MARE THREE 

RAVEONETTES 
VELVET REVOLVER 

KNRXPOAand. OR' 
PD Mart Hamilton 
APO Jaime Cooley 

5 INCUBUS 

WBRU/Providence, RI' 
PD: Seib Resler 
MD:lady Yea 
11 AUDIOSLAVE 
10 VELVET REVOLVER 

LINGO 

BLINK -182 
KILLERS 

KRZGTieno. NV' 
OM Rob Brooks 
PO Jeremy Smith 
APDMD: Mal Dila10 

1 'VE-LET REVOLVER 

THREE DAYS GRACE 
BLINK-182 

WDYIJliichmond, VA' 
PD: Mike Murphy 
MO: Omit Walks, 
16 INCUBUS 

11 VELVET REVOLVER 

9 MAGNA-FI 
SNOW PATROL 

WRXLMichmond, VA' 
OM' Bill Canile 
POMO. Casey Wank! 

IGCIl6l& 

KCXXMiverside, CA' 
DMIPO. Kelli Moue 
APO/MD: Daryl James 

VELVET REVOL` EER 

WZNE/RocOester. NY' 
[APO: John NcCrae 
MD: Jell Sonia.* 
15 VELVET REVOLVER 

1 SNOW PATROL 

CROSSFHOE 

KWODJSacramenlo. CA' 
ON: Cants Johnson 
PO: Ron Bann 
MD: Marck Collies 

1 SNOW PATROL 
1 NEW 000N0 GLORY 
I MORRISSEY 

KCPXISalt Lake City, UT' 
OM: Royce Blake 
PD: Ellen Flahedy 

2 MODEST MOUSE 

KXRIUSMI Lake City, UT' 
DM: Ala. Napa. 
PD: Todd Noter 
MD: MM Fu0in 

2 VELVET REVOLVER 

NEW FOUND GLORY 
COURTNEY LOVE 

KBZT/Sae Diego CA' 
Po: BMAN UMW 
MAID: 

. 

Hab 
6 VELVET OLVER 

6 BAD RELIGION 

XTRAlSan Diego, CA' 
PD. Jim Richards 
MD ̂ Marry Whitney 

KITS/San Francisco. CA' 
PO'. Sean Demery 
AMMO Aaron &Pilsen 
12 VELVET REVOLVER 

8 MORRISSEY 
YELLVWCARO 

KCNLISan Jose, CA' 
POMO: Jolla Allen 
4 MORRISSEY 
3 LINKUP PARK 

2 RAVEONETTES 

SHINEDOWN 

KJEESanta Barbara, CA 
OM. Dean Bun 
M0. Dave Hanacek 

KNDDLSealile. WA' 
PD PAH Manning 
APO. JIM killer 

KPNTISI. Louis. MO' 
PD'. Tommy Martere 
MO. JeY Frasse 
16 VELVET REVOLVER 

NEW FOUND GLORY 
KORN 

WKRLSyracuse, NY 
ON Mimi Gnswold 
PD: Sall Patinae 

APDMD: Tim NOM 
37 VELVET REVOLVER 

NICKS 

RAVFONETTES 
STROKES 
VON BONDIES 
FLAW 

WXSRITallahassee, FL 
ON: Stew Cum 
PD: Oats FIM 
APDMD: wawa 

1 KORN 
1 SNOW PATROL 
I INCUBUS 

WSUR/Tampa, FL` 
ON: Pill Clllaa 
PD: SAM 

4 VELVET REVOLVER 
2 STERIOGRAM 

KFMMocson, AZ' 
PD: Libby Cwsbsm 
MO: Mao Spry 

9 KORN 

8 VELVET REVOLVER 

KMYZ/Tulsa, OK' 
PD: Lyya 81WM 
ND: Gill Pon 

4 VELVET REVOLVER 
2 FRANZ FERDINAND 

NEW FOUND GLORY 

WPBZIW. Palm Beach. FL' 
PO John O'Conlin. 
MO'. Rik Rivers 

WHFS/Washinglon. DC' 
PD: Lisa Worden 
MO: PM Fenile 
12 BLINKa82 
11 VELVET REVOLVER 

8 JIMMIES CHICKEN SHACK BARRON 

LEWIS 

WWDC/Washinglon. DC' 
PD loe Bevllacgoa 
MO Domelle Flynn 

1 DARKNESS 

WSFMiWilmingtan, NC 
PO KnolAead 
MD MlreKennedy 

POWERED 
tEI)I:tBASE 

*Monitored Reporters 

87 Total Reporters 

79 Total Monitored 

8 Total Indicator 

Did Not Report. Playlist Frozen (1): 
KXNA/Fayetteville, AR 

New &Active 
SUGARCULT Memory (FearlesslArtemis) 

Total Plays: 231, Total Stations: 17, Adds: 1 

LENNY KRAVITZ Where Are We Runnin'? (Virgin) 

Total Plays: 199, Total Stations: 17, Adds: 4 

STELLASTARR My Coco (RCA /RMG) 

Total Plays: 198, Total Stations: 21, Adds: 1 

MARS VOLTA Televators (Gold Standard /Universal/ 

Total Plays: 189, Total Stations: 14, Adds: 0 

KORN Everything I've Known (lmmortallEpic) 

Total Plays: 179, Total Stations: 14, Adds: 7 

STERIOGRAM Walkie Talkie Man (Capitol) 

Total Plays: 151, Total Stations: 10, Adds: 2 

GROSSFADE Cold (Columbia) 

Total Plays: 138, Total Stations: 13, Adds: 2 

FRANZ FERDINAND Take Me Out (Epic) 

Total Plays: 137, Total Stations: 9, Adds: 5 

TANTRIC Hey Now (Maverick/Re rise) 

Total Plays: 125, Total Stations: 8, Adds: 0 

TONY C. & THE TRUTH Little Bi: More (Lava) 

Total Plays: 118, Total Stations: 10, Adds: 0 

Songs ranked by total plays 

-- l 

r 
Indicator 

Most Added° 
VELVET REVOLVER Slither /RCA /RMG) 

SNOW PATROL Spitting Games (A &Mllnterscope, 

STORY OF THE YEAR Anthem 01 Our Dying Day (Maverick/Reprise) 

Please Send Your Photos 

R &R wants your best snapshots(color or black & white). 

Please include the names and titles of all pictured and send 

them to: 

R &R. c/o Mike Trias: 10100 Santa Monica Blvd., 

3rd Floor. Los Angeles. CA 90067 

Email: mtrías @radioandrecords.com 

www.americanradiohistory.com
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JOHN SCHOENBERGER 
jschoenberger@radioandrecords.com 

_TRIPLE A 

To Boldly Go Forward 
R &R makes dramatic moves with Indicator panel 

s you'll recall, we instituted the Triple A Indica- 
tor panel and its companion chart about two years ago. 
At that time we bucked the prevailing attitudes by sig- 
nificantly increasing public radio's participation on the 
panel, and we now have 12 noncommercial reporters. 
The idea was to give us a broader spectrum of artists 
getting airplay exposure and to increase the capacity 
for the Indicator chart to do just what its name implies - indicate. 

Since that chart debuted, we have 
seen an impressive number of art- 
ists gain a foothold with this taste - 
maker panel, build up on the Indi- 
cator chart and then cross over to the 
more mainstream monitored chart. 

But I wanted to see this chart be 
even more reflective of trends and 
early airplay support. With that in 

mind, we have decided to dramati- 
cally expand the scope of stations 
included on the Indicator panel. 

Beginning this week, I've added 
three new stations in rated markets: 
commercial stations WUIN /Wilm- 
ington, NC and KSQY /Rapid City, 

SD, as well as noncomm WTMD/ 
Baltimore. 

In addition, we have decided to 

stretch out further in the terrestri- 
al -radio area by adding a handful 
of tastemaker commercial stations 
that fall outside the realm of Ar- 
bitron. I chose the four markets I 

did because they draw significant 
numbers of visitors who listen to 

the local Triple A station while they 
are in the area. The stations are 
WEHM/Hamptons-Riverhead, 
KY; KMTN /Jackson Hole, WY; 
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WHAT A THRILL WFUV/New York MD Rita Houston (that's her smiling in 

the middle), whose station was one of the first to add The Thrills. is pictured 

here surrounded by the band after a recent show in N. Y.C. 

KSPN /Aspen, CO; and KMMS/ 
Bozeman, MT. 

Lastly, I decided it was high 
time to bring in some full -time 
national channels that have dem- 
onstrated their dedication to Tri- 
ple A programming. They are XM 

Satellite Radio's Cafe channel, 
Sirius' The Spectrum, Music 
Choice's Adult Alternative chan- 
nel and DMX Music's Folk Rock 
channel. 

Other stations that make a signif- 
icant contribution to the develop- 
ment of artists - both established 
and new - will be considered for 

future panel updates. Also, look for 

a couple of the current Indicator 
reporters to move over to the moni- 
tored panel shortly. As you can see 
from this week's Indicator chart, a 

change has definitely taken place. 
Onward and upward! 

TALK BACK TO R &R! 

Do you have questions, 

comments or feedback regarding 

this column or other issues? 

Call me at 310 -788 -1668 

or e-mail: jschoenberger@ 

radioandrecords.com 

Current R &R Triple A Reporter List 
Here's the updated list of R &R Triple A reporters and when they take music calls. 

Calls/City Contact, Title Phone Call Times Calls/City Contact, Title Phone Call Times 

KBAC/Albuquerque Ira Gordon, GM /PD 505 -989 -3338 ThF 9-11am WDST/Woodstock, NY Roger Menell, MD 845- 679 -7266 WTh 11am-noon 

KBCO/Denver Keefer, MD 303 -444 -5600 W 11:30am-1pm WEHM/Hamptons- Riverhead, NY Lauren Stone, MD 631- 267 -7800 T 2-4pm 

KBXR/Columbia. MO Lana Trezise, PD 573 -449 -1520 Th 10am-noon WFPK/Louisville Stacy Owen, Asst. PD /MD 502-814-6500 Th 1-3pm 

KCLC/St. Louis Ervin Williams, MD 636 -949 -4887 MF 1-3pm WFUV /New York Russ Borris, Asst. MD 718 -817 -4550 W 5-7pm 

KENZ/Salt Lake City' Kari Bushman, MD 801 -485 -6700 MTW 3-5pm WGVX/Minneapolis' Jeff Collins, PD 612 -617 -4000 Th noon-4pm 

KFOG/San Francisco' Haley Jones, Asst. PO /MD 415- 995 -6932 W 3-5pm WMMM/Madison' Gabby Parsons, MD 608 -826 -1229 Th 11am-2pm 

KGSR/Austin Susan Castle, MD 512- 908 -4986 M 3:15-6:15pm WMVY /Cape Cod, MA Barbara Dacey, Station Mgr. 508 -693 -8211 TWTh 2-3pm 

KINK/Portland, OR' Kevin Welch, MD 503 -517 -6180 Th 10am-noon WNCS/Burlington, VT Mark Abuzzahab, PD 802 -223 -2396 W noon-2pm 

KMMS/Bozeman, MT Michelle Wolfe, PD /MD 406 -586 -2343 T 10am-noon WNCW /Greenville, SC Martin Anderson, MD 828-287-8000 TW 1-3pm 

KMTN/Jackson Hole, WY Mark Fishman, PD /MD 307 -734 -4287 F 10:30am-12:30pm WOCM/Ocean City, MD Deb Lee, MD 410 -723 -9626 W 1-5pm 

KMTT/Seattle' Shawn Stewart, Asst. PD /MD 206- 233 -1037 W 3:15-5pm WOKI/Knoxville' Aimee Baumer, MD 865- 212 -4673 M-F 9am-5pm 

KPIG/Monterey Laura Hopper, PD 831- 722 -9092 MTW 8:30-10am WRLT /Nashville' Keith Coes, Asst. PD /MD 615- 242 -5600 TTh 2-4pm 

KPRI/San Diego' Dona Shaieb, PD 858- 678 -0102 W 1-4pm WRNR/Baltimore Alex Cortright, PD 410 -626 -0103 W 10:30am-12:30pm 

KRSH/Santa Rosa, CA' Dean Kattari, OM/PD 707- 588 -0707 W 3-5pm WRNX/Springfield, MA* Lesa Withanee, MD 413 -536 -1105 Th 1-3pm 

KRVB/Boise, ID' Dan McColly. OM 208 -344 -3511 Th 1-3pm WTMD /Baltimore Mike Matthews, MD 410-704-8938 TF 11am-2pm 

KSPN/Aspen, CO Sam Scholl, PD /MD 970 -925 -5776 Th gam-noon WITS /Indianapolis' Todd Berryman, MD 812-332-3366 Th 10am-noon 

KSOY/Rapid City, SD Chad Carlson, PO /MD 605-343-0888 ThF 10am-noon WUIN/Wilmington, NC Jerry Gerrard, MD 910 -772 -6300 W 10am-noon 

KTAO/Santa Fe-Taos, NM Paddy Mac, MD 505 -758 -5826 W 11am-1pm WVOD/Elizabeth City, NC Matt Cooper, PD 252- 475 -1888 T 2-4pm 

KTBG/Kansas City Jon Hart, PD 660 -543 -4155 T l0am-noon WWW /Savannah, GA Gene Murrell, Asst. PD 843- 785 -9569 MW noon-5pm 

KTCZ/Minneapolis' Mike Wolf, Asst. PD /MD 952- 417 -3000 Th 3-5pm WXPN/Philadelphia Helen Leicht, Asst. PD /MD 215- 898 -6677 M-F 10am-4pm 

KTHX/Reno, NV' Harry Reynolds, PD 505-767-6747 W 9am-noon WXRT /Chicago' John Farneda, Asst. PD /MD 773 -777 -1700 Th 11am-2pm 

KZPL/Kansas City Jason Justice, MD 913-344-1500 M-F 10am-4pm WXRV /Portsmouth, NH' Dana Marshall, MD 978 -374 -4733 Th 2-5pm 

WAPS/Akron Bill Gruber, PD 330 -761 -3098 W 10am-4pm WYEP /Pittsburgh Mike Sauter, MD 412 -381 -9131 T 3-6pm 

WBJB/Monmouth-Ocean Jeff Raspe, MD 732- 224 -2457 W 3-5pm WZEW /Mobile' Lee Ann Waters, MD 251 -344 -1065 W 10am-noon 

WBOSBoston David Ginsberg, MD 617 -822 -9600 TW lfam-0pm DMX Music Dave Sloan, MD 310 -444 -1744 TW 10am-4pm 

WCBE/Columbus, OH Maggie Brennan, MD 614- 365 -5555 Th 4-6pm Music Choice Liz Opoka, PD 646- 459 -3316 T 2-5pm 

WCLZ/Portland, ME Brian James, MD 207- 774 -6364 W 3-5pm Sirius Spectrum Darrin Smith, OM 212 -584 -5142 F 10am-noon 

WDET/Detroit Chuck Horn, Asst. MD 313 -577 -4146 Th 1-4pm XM Cafe Brian Chamberlain, MD 202 -380 -4454 M-F 8am-noon 

WDOD/Chattanooga, TN' Danny Howard, OM 423- 321 -6215 F 10am-1pm Monitored stations 
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MEDIABA® 
70 c 

WEEK WEEK 

3 1 

2 2 

5 0 
1 4 

4 0 
7 0 
6 7 

9 0 
8 9 

11 10 

13 Q 
17 a 
10 13 

12 14 

15 ® 
14 16 

16 17 

18 D 
22 a 
21 

30 ® 
19 22 

23 a 
27 

24 ® 
20 2E 

28 ® 
26 28 

IDebut> a 
IDebut I` I 

TR /PLEA TOP 30 
TOTAL 
PLAYS 

1- 
PLAYS 

TOTAL 
AUDIENCE 

100) 

WEEKS ON 

CHART 
TOTAL STATIONS 

ADDS 

April 16, 2004 
ARTIST TITLE LABEL(S) 

DAMIEN RICE Cannonball (Vector Recordings/WarnerBros.) 376 -15 20833 13 2010 

NORAH JONES Sunrise (Blue Note /EMC) 375 -37 25681 14 2010 

JET Are You Gonna Be My Girl (At /antic) 357 +31 21390 16 1510 

MICHAEL ANDREWS fIGARY JULES Mad World ( Universa.) 351 -74 21138 8 2010 

JOHN MAYER Clarity (Aware /Columbia) 345 +2 18724 14 1610 

ALANIS MORISSETTE Everything (Maverick/Reprise) 315 +25 17635 3 2012 

STING Sacred Love (A &M /lnterscopel 286 -28 15921 13 1910 

ERIC CLAPTON If I Had Possession Over Judgment Day (Buck /Reprise) 285 +5 15981 6 1810 

GUSTER Careful (Palm /Reprise) 273 -10 16502 22 1610 

MELISSA ETHERIDGE Breathe (Island /IDJMG) 246 -20 16183 15 1710 

BARENAKED LADIES Testing 1, 2, 3 (Reprise) 245 +4 14843 8 1610 

DAVE MATTHEWS Oh (RCA/RMG) 241 +45 13921 4 1710 

MAROON 5 This Love (Ottone /J /RMGI 241 25 11082 10 1010 

FIVE FOR FIGHTING 100 Years (Aware /Columbia) 235 16 10334 18 1310 

JASON MRAZ Curbside Prophet (Atlantic) 228 +3 7660 6 1710 

INDIGO GIRLS Perfect World (Epic) 195 36 9876 16 1810 

JOHN EDDIE If You're Here When I Get Back (Thrill Show /Lost Highway) 187 -12 5095 18 1210 

DONAVON FRANKENREITER fIJACK JOHNSON Free (BrusSfire /Universal) 185 +4 9172 4 1612 

JONNY LANG Give Me Up Again (A &M /lnterscopel 174 +10 4656 8 1410 

LOS LONELY BOYS Real Emotions (Or /Epic) 173 +3 4564 12 1110 

LENNY KRAVITZ Where Are We Runnin'? /Virgin) 172 +55 8660 2 1512 

VAN MORRISON Evening In June (Blue Note /EMC) 169 -9 8352 7 1310 

JOSS STONE Fell In Love With A Boy (S- Curve /EMC) 149 +3 7041 11 1010 

WHEAT I Met A Girl (Aware /Columbia) 148 +16 8247 3 1510 

MINDY SMITH Come To Jesus (Vanguard) 148 +4 9527 4 1010 

RYAN ADAMS Burning Photographs (Lost Highway /IDJMG) 140 -32 6187 11 1110 

BEN HARPER Brown Eyed Blues (Virgin) 136 +8 3373 7 1110 

THRILLS One Horse Town (Virgin) 135 .1 8734 19 1510 

HOOBASTANK The Reason (Island /IDJMG) 121 +32 3449 1 310 

TOOTS AND THE MAYTALS WI B. RAITT True Love Is Hard To Find (V2) 108 +12 5980 1 1213 

22 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the 
airplay week of 4/4 -4/10. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the 
larger increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds 
officially reported to R &R by each reporting station. Songs unreported as adds do not :aunt toward overall total stations playing a song. Total Audience equals 
Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons 

used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R &R, Inc. 

New &Active 
JARS OF CLAY Show You Love (Essential/PLG/RCAIRMGI 

Total Plays: 107, Total Stations: 8, Adds: 1 

JEM They (ATO) 

Total Plays: 98, Total Stations: 7, Adds: 0 

SARAH MCLACHLAN Stupid (Aosta /RMG) 

Total Plays: 96, Total Stations: 12, Adds:4 

PAT MCGEE BAND Beautiful Ways (Warner Bros.) 

Total Plays: 93, Total Stations: 11, Adds:1 

THRILLS Big Sur (Virgin) 

Total Plays: 90, Total Stations: 8, Adds: 0 

MATTHEW RYAN Return To Me (Hybrid) 

Total Plays: 89, Total Stations: 7, Adds: 0 

WHO Real Good Looking Boy (Geffen) 

Total Plays: 79, Total Stations: 5, Adds: 2 

BOE SCHNEIDER Come With Me Tonight (Shockorama /Vanguard) 

Total Plays: 76, Total Stations: 7, Adds:1 

PATTY GRIFFIN Love Throw A Line IATO /RCA/RMG) 

Total Plays: 75, Total Stations: 5, Adds: 0 

SUBDUOES Morning Glory (Back Porch /EMC( 

Total Plays: 74, Total Stations: 4, Adds: 0 

Songs ranked by total plays 

Most Added® 
www-rradds -corn 
ARTIST 

MELISSA ETHERIDGE Lucky (Island/IDJMGI 

BUTTERFLY BOUCHER Another White Dash (A &M/lnterscopel 5 

SARAH MCLACHLAN Stupid (AristaiRMG) 4 

MORRISSEY Irish Blood, English Heart (Sanctuary/VG/ 4 

TOOTS AND THE MAYTALS WI B. RAITT True Love Is Hard... (V2) 3 

STEVE FORBERT Wild As The Wind (Koch) 3 

ADDS 

12 

Most 
Increased Plays 
ARTIST TITLE LABEL(S) 

TOTAL 

PLAY 
INCREASE 

LENNY KRAVITZ Where Are We Runnin'? (Virgin) +55 

DAVE MATTHEWS Oh (RCA/RMGI +45 

THRILLS Big Sur (Virgin) +34 

HOOBASTANK The Reason (is/and/WM +32 

JET Are You Gonna Be My Girl !At /antic/ +31 

PAT MCGEE BAND Beautiful Ways (Warner Bros.) +29 

ALANIS MORISSETTE Everything (Maverick/Reprisel +25 

ERIE BRICKELL Volcano /Universal) +24 

JEM They /A /Or +22 

Most 
Played Recurrents 

TOTAL 
ARTIST TITLE LABEL(S) PLAYS 

SARAH MCLACHLAN Fallen IAnsta /RMGI 175 

LOS LONELY BOYS Heaven iOr /Epic/ 175 

COUNTING CROWS She Don't Want Nobody Near (Geffen) 130 

COLDPLAY Clocks (Capitol) 126 

TRAIN When I Look To The Sky (Columbia) 110 

SHERYL CROW The First Cut Is The Deepest (A &Mllnterscopel 104 

MATCHBOX TWENTY Unwell (At /antic) 99 

TRAIN Calling All Angels (Columbia) 97 

JOHN MAYER Bigger Than My Body (Aware /Columbia) 92 

JACK JOHNSON Wasting Time (Jack Johnson Music /Universal) 83 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

WORKING YOUR RECORDS! 

TO RADIO PROGRAMMERS VIA.,, 
NOifAX 

UDDfliE 

ELECTRONIC PROMOTION KITS 
Multi -Media Advertisements Of Your Priorities 

Distributed to R &R Monitored & Indicator 
Radio Programmers By Format 

PROMO 

E-MR11 

FOR MORE INFO: GREG MAFFEI Artist Album & Press Photos Listing Of Current Promotional Informal 

(310) 788 -1656 Automatic Playback of Featured Song Links To Audio /Video Streams, MP3s, E 

GOING FOR RODS 

in Record Label Contact Information 

, Updated For The Life Of Your Project 
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5204 

2877 
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2508 
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3883 

2229 

2513 

2805 

3590 

1538 

4620 

2156 

1442 

2395 

4019 

2119 

901 

2507 
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WEEKS ON 

CHART 

13 

13 

6 

6 

3 

12 

3 

15 

14 

7 

15 

12 

13 

15 

11 

4 

5 

11 

9 

4 

15 

1 

8 

6 

2 

2 

9 

1 

5 

7 

TOTAL STATIONS 

ADDS 

3118 

2719 

2417 

2617 

2218 

2117 

2217 

1614 

2319 

2118 

2115 

2116 

2314 

1916 

2113 

2216 

2218 

2014 

2115 

2616 

1215 

2218 

1615 

1316 

1915 

2115 

1515 

1215 

2015 

1516 

Most Added 
www. rrindicator. com 
ARTIST - ADDS 

MELISSA ETHERIDGE Lucky (lslandl/OJMG) 14 

DAMIEN RICE Cannonball (Vector Recordings /WarnerBros.) 9 

JOSS STONE Fell In Love With A Boy (S-Curve /EMC) 9 

NORAH JONES Sunrise (Blue Note /EMC) 8 

DAVE MATTHEWS Oh IRCA /RMG) 8 

D. FRANKENREITER f /J. JOHNSON Free (Brush /ire /Universal) 8 

PATTY GRIFFIN Love Throw A Line (ATO /RCA /RMG) 8 

JASON MRAZ Curbside Prophet (Atlantic) 8 

BUTTERFLY BOUCHER Another White Dash (A &Mllnterscope) 8 

STEVE FORBERT Wild As The Wind (Koch) 

Most 
Increased Plays 

TOTAL 

PLAY 

INCREASE 

DAMIEN RICE Cannonball (Vector Recordings /WarnerBros.) +190 

DAVE MATTHEWS Oh (RCA /RMG) +187 

MICHAEL ANDREWS fIGARY JULES Mad World (Universal) +162 

NORAH JONES Sunrise (Blue Note /EMC) +150 

National 
Programming 

Added This Week 

World Cafe -Ali Castelinni 215 -898 -6677 

April 16, 2004 

ARTIST TITLE LABEL(SI 

NORAH JONES Sunrise (BlueNote /EMC) 

DAMIEN RICE Cannonball (Vector Recordings /WarnerBros.) 

MICHAEL ANDREWS fIGARY JULES Mad World (Universal) 

ERIC CLAPTON If I Had Possession Over Judgment Day (Duck /Reprise) 

DAVE MATTHEWS Oh (RCA /RMG) 

STING Sacred Love (A &M /lnterscope) 

ALANIS MORISSETTE Everything (Maverick /Reprise) 

JOHN MAYER Clarity (Aware /Co /umbia) 

JOSS STONE Fell In Love With A Boy (S- Curve /EMC) 

JASON MRAZ Curbside Prophet (Atlantic) 

INDIGO GIRLS Perfect World (Epic) 

RYAN ADAMS Burning Photographs (Lost Highway /IDJMG) 

JONATHA BROOKE Better After All (Bad Dog, /VMG) 

MELISSA ETHERIDGE Breathe (island /IDJMGI 

MINDY SMITH Come To Jesus (Vanguard) 

JEM They (ATO) 

DONAVON FRANKENREITER fIJACK JOHNSON Free (Brushfire /Universal) 

LOS LONELY BOYS Real Emotions (Dr /Epic) 

BIG HEAD TODD AND THE MONSTERS Imaginary Ships (Sanctuary /SRG) 

SARAH HARMER Almost (Zoe /Rounder) 

JET Are You Gonna Be My Girl (At /antic) 

PATTY GRIFFIN Love Throw A Line (ATO /RCA /RMG) 

VAN MORRISON Evening In June (Blue Note /EMC) 

BARENAKED LADIES Testing 1, 2, 3 (Reprise) 

BEN ARTHUR Mary Ann (Bardic) 

SUBDUDES Morning Glory (Back Porch /EMC( 

JONNY LANG Give Me Up Again (A &M /lnterscopel 

SARAH MCLACHLAN Stupid (Arista /RMG) 

WHEAT I Met A Girl (Aware /Co /umbia) 

BEN HARPER Brown Eyed Blues (Virgin) 

TOTAL 
PLAYS 

526 

505 

408 

390 

369 

369 

346 

313 

310 

308 

291 

282 

280 

275 

273 

272 

251 

233 

232 

228 

210 

209 

204 

198 

195 

187 

174 

173 

167 

165 

/- TOTAL 
PLAYS AUDIENCE 

+150 

+190 

+162 

+147 

+187 

128 

+136 

+81 

+121 

+112 

+ 67 

+77 

+23 

+43 

+65 

+111 

+96 

+24 

+50 

+50 

+82 

+ 100 

+75 

+73 

+75 

+71 

+45 

+93 

+59 

+53 

ALLISON MOORER Baby Dreamer 

BUTTERFLY BOUCHER Another White Dash 

CAETANO VELOSO Come As You Are 

CHARLIE MUSSELWHITE Homeless Child 

GOMEZ Silence 

JAMES MCMURTRY Out Here In The Middle 

JEM They 

JOLIE HOLLAND Sascha 

LOUOUE Whoa Now 

TANGLE EYE 0 Death 

Acoustic Cafe - Rob Reinhart 734- 761.2043 
DARDEN SMITH Make Love So Hard 

ERIC CLAPTON Come On In My Kitchen 

JARS OF CLAY Only Alive 

SONORE LERCHE Its Over 

35 Triple A reporters. Songs ranked by total plays for the airplay week of Sunday 4/4 - Saturday 4/10. 
© 2004 Radio & Records. 

Reporters 
WATS /Akron, OH 
POIND Bill Gruber 
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9 MN NMPKR 
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maw wmM nawaewmY. am. ample lrP. 

KGSR /AUZIin. TX. 
OM Jell Carrot 
PO Jedy Oenberg 
APO Jyl Hershman -Ross 
MO Susan castle 

WTMD,Ballimore. MD 
Po Oan Reed 
MO Mike Manhews Vasrl,kos 

Leo cam lor "mere 

KRVB/Boise.lD' 
OM PD Dan McColly 

WBOS,BOSIOn. MA' 
OM BunKnighl 
PO Michele Williams 
MD CaeidGinsburg 

KMMS,Bo:eman, MT 
0M PG TOD Michelle Wolle 

WNCS /Burlington 
PO MO Mark Abuzzabab 

WMVY,Cape Cod. MA 
Po MD Barbara Dacer 

WOOD /Chattanooga, TN 
OM PO Danny Howard 

ouP.N ca,.A'. 

WXRT /Chicago. IL' 
PO Norm Winer 
APD: John farneda 
No Adds 

KBXRICalumbia. MO 
OM Jack Lawson 
PO MO Lana Trense 
APO Jell Sieealmar 

WCBE /Columbus. OH 
0M Tammy Allen 
PD. Dan Mushalko 
M0 Maggie Brennan 

KBCO /Denver. CO' 
PO Scoli Arbougli 
MO'. Keeler 

WDET /Delroil. MI 
PD Judy Adams 
MO Manin Bandyke 

WVOD,Tleabelh Cily. NC 
PO Man cooper 
MD lad Abney 

WNCW /Greenville. SC 
OM Ellen Pllrrinann 
PD MO Kim Clah 

APD Manin Anderson 

WITS /Indianapolis. IN' 
PO Brad Holtz 
MO Todd Berryman 

KMTN /Jackson. WY 
OM: Scott Anderson 
PO/MO' Mars "fish" Fishman 

soma 

ó /kW.. MOAT!. SPEannEAO 

wi.T 
KR 

io JOSS STOW 
Nam dYwwJaime ewla eon* woo lai 

KTBG'Kansas City. MO 
PO Jon Han 
MD Byron Johnson 

KZPLìKansas Cily, MO 
OM Nick McCabe 
PD le] Edwards 
MO Jason Justice 

WOKI /Knoxville. TN 
PO: Jim Ziegler 
MO'. Aimee homer 

WrPK/Louisville. KY 
OM Brian Cann 
APO MO Stacy Owen 

WMMM /Madison. WP 
PO Ton Teuber 
MD Gabby Parsons 

KTCZ /Minnea olis, MN' 
PD. Lauren Macleash 
AMMO Mike Woll 

WGVX/Minneapolis. MN' 
01A Dare Hamilton 
PD Jell Collins 

WZEW/Mobile. AL 
OM. Tim Camp 
P Jim Mahanay 
MD'. Lee Ann Konik 

i AEAÓSui'n M. ERON PAWN. (,JACK KMNSON 
RUMS 

SIÌ4NFTIF 
MORRKSEv 
DARR SaUI 

WBJB/Monmouth. NJ 
OM.PO: Tom Brennan 
APO. Leo incur! 
MD: Jeff Raspe 

Akre 
.9A Mr 

KPIG/Monterey. CA 
OM: Frank Caprisla 
PD MO. Lauraelien Hopper 
APD: Alleen MacNeary 

WRLT /Nashville. TN' 
DIAPO: Oavid Hall 
APO MD, Rev. Keim Coes 

WEHMiNassau. NY 
PO Brian Cosgrove 

Lauren Slane 

Ame ocio... naiaaeraeaw cale w cengert lin 

OM% Folk Rolk/Network 
0M PD Leanne Flask 
MD: Dare Sloan 

Foie Coto .i.w naianarerwas "moo LOmpiwace: 
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Network 

0M: Adam Neiman 
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Sirius Spectrum /Network 
(MATO paran Smith 
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XM Cale /Network 
PO Bill Evans 
MD Brian Cnambeelain 

Na 

ill PO rt SAN, 
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Go Komi. rweawwMi. wow *Ws llm 

WFUV.New York, NY 
PD Chcck Singleton 
MO Rila Houslon 

WXPN /Philadelphia. PA 
Po. Bruce Warren 
APD /MD. Helen Leicht 

WYEP; Pittsburgh. PA 
PO: Rosemary Welsch 
MO. Mike Sauter 

óUoOna 
tK MOSS(. won: OHM 

on MsSun 
MAP DAPIs CiaPINIIP 
MO 
ss te° 

WCLZiPorlland. ME 
P0: Hero in 
MO Miao James 

KINK/Portland. OR' 
PD. Dennis Constantine 
MO: Kevin Welch 

WXRV /Portsmouth. NH' 
PD'. Nicole Sandler 
MD Dana Marshall 

WOST'Pougllkeepsie. NY 
PD Greg Galline 

APO MD Roger harnet 

KSOY/Rapid City. SO 
PD/MO: Chad Carlson 

Pa EPLCiVAPiOV 
NS. nNws%.0 r3dMaao non lo uurpl. SA 

KTHX/RenD. NV' 
DM. Rob Brooks 
PO. Harty Reynolds 
APO/MO David Herold 

WOCM/Salisbury. MO 
Joshua Clendaniel 

O. MD. Deeora Lee 

5 rotto AVS Inc MactALS 
SM NAM 

MOD 
AMS ARAMI 

KENZ/Sall Lake City. UT' 
OM PO Bruce Jones 
MD Kan 855hmat 

KPRI /San Diego. CA' 
POMO: Dona Oilmen 

KFOG /San Francisco. CA' 
PO Omni Benson 
APO MD Haley Jones 

KBAC/Sanla Fe. NM 
PO Ira Gordon 

KTAO Santa Fe. NM 
0M Mitch Millet 
PO Brad Hockmey'er 
M0 Paddy Mac 

KRSHBanla Rosa. CA' 
DM PD Oean Kaltar, 

WWVV:Savannah. GA 
GM PD MD Bob Neumann 
APD Gene Murrell 

: DOnAVÓxippYCFYn!nEnr JACK JOHN. 

KMTT/Seattle, WA' 
OMPO Chris Mays 

APOJJTMAO-Snawn Slewarl 
: (OJ;SAVJ:riíMAria.r ain 

WRNXBpringlield. MA 
PD. Tom Oasis 

APD Donnie Moorhause 
MD: Lesa Wilhanee 

KCLC /SI. Louis. MO 
OM Rich Reignard 
PD Mike Wall 
MD. Ervin Williams 

WHIN/Wilmington. NC 
PO. Mark Keefe 
MO'. Jerry Gerard 

Co le Imo radon goo lar comp! 

POWERED 
MEDIUM 

'Monitored Reporters 

57 Total Reporters 

22 Total Monitored 

35 Total Indicator 

Did Not Report, Playlist 
Frozen (1): 
WRNR /Baltimore, MO 
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72 R&R April 16, 2004 -- TRIPLE A_ 

OM ME 
IR ECO 

Aimee Baumer 
MD. WOKI /Knoxville 

It's always exciting to find an album 
that makes you want to go deeper than 
one track. I found this to be true with 
Guster's Keep It Together. WOKI/ 
Knoxville spun "Amsterdam" more than 
700 times and got great reaction. It 

only made sense to follow up with 
"Careful," an immediately recognizable 
song that made all of us hum and sing 
along. After nearly 400 spins, we have 
the song in heavy rotation, and it is one 

of our most requested songs. On this album, Guster 
evolved out of their musical cage of acoustic guitars and 
bongo drums by adding vintage keyboards, clarinets, 
drum kits and a bass guitar. Consequently, Keep It To- 
gether offers a sound that's more developed than we've 
heard from Guster in the past - not to mention some 
of their best songwriting. " Guster are winning fans 
over one show at a time in Knoxville. Their two perfor- 

mances in East Tennessee have much to do with the success of these 
tracks for us, and their interaction with the fans never ceases to amaze 
me. Whether it be "Amsterdam Fire Drill" or "Theme From M.A.S.H. (Sui- 
cide Is Painless),' Guster's stage antics go above and beyond, prov- 
ing these shows are not merely a routine. * The same is true for their 
WOKI station visits, where they performed live in The River Lounge. 
We invited them on the air both times they came through town, and they 
seem to appreciate every minute we've given them. To me, this under- 
dog attitude is what attracts their large and loyal following of fans. 

After a long campaign, Damien Rice 
rises to the top slot on the moni- 

tored airplay chart this week. Jet c imb to 
3 *, John Mayer is at 5 ", Alanis Monis- 
sette moves up to 6*, and Eric Clapton 
increases to 8' ... Barenaked Ladies and 
Dave Matthews are knocking on the top 
10 door at 11" and 12 ", respectively ... 
Other projects with bullets include Jason 
Mraz. Donavon Frankenreiter featuring 
Jack Johnson. Jonny Lang. Los Lonely Boys, Lenny Kravitz. Joss 
Stone. Wheat. Mindy Smith and Ben Harper ... Keep an eye on The 
Thrills. Pat McGee Band. Edie Brickell, Patti Smith. Jem. Jars Of 
Clay. Bob Schneider, Randall Bramblett and Sarah McLachlan ... 

Hoobastank and Toots &The Maytalls with Bonnie Raitt debut ... On 
the Indicator chart this week, the additions to the panel made for a to- 
tally bulleted chart, with several songs taking big jumps ... Patty Griffin, 
McLachlan and Wheat debut ... In the Most Added category it gets a little 
tricky this week because of the Indicator stations - the entire playlist is 
considered adds the first week of reports. Nevertheless, the new track 
from Melissa Etheridge brings in 26 total adds the first week (No. 1 on 
both panels), Butterfly Boucher enjoys 13 adds, Steve Forbert and 
Morrissey grab 11 first -week adds, and Graham Colton has five. - John Schoenberger, Triple A Editor 

ON THE 
RWDÍO.. 

'ARTIST 
OF THE WEEK 

ARTIST: Subdudes 

LABEL: Black Porch /EMC 
e JOHN SCHOENBERGER TRIPLE A EDITOR 

Formed in 1987 by John Magpie (vo- 
cals, accordion, piano), Tommy 

Malone (vocals, guitar) and Steve Amedee 
(vocals, percussion), The Subdudes took 
the bluesy and soulful sounds of New Or- 
leans and blended them with the moun- 
tain vibe of the Rockies. It was the 
simple fact that they preferred to play 
music that was acoustic -based and a bit 
on the subdued side that led to the name 
of the group. 

The Subdudes released their self- titled 
debut in 1989 and followed it with three 
more studio efforts: 1991's Lucky, 1994's 
Annunciation and 1996's Primitive 
Streak. But a desire to branch out and 
play with other folks led to the band split- 
ting up in 1997, shortly after the release 
of Live at Last. 

Malone went on to form a band called 
Tiny Town, and Magnie and Amedee put 
together an outfit called Three Twins. 
But, as fate would have it, the two acts 
crossed paths on the road. They began to 
sit in with each other onstage, and before 
they knew it, the spark to rekindle The 
Subdues was fanned into a fire. 

"We just decided that we had to start 
playing music together again," says 
Magnie. "It was one of those cases where 
the sum is greater than the parts, and, 
sure enough, it took up from about where 
we left off." 

Joining the original members are long- 
time compadres Tom Cook (vocals, bass, 
percussion) and Jimmy Mesa (bass, gui- 
tar). The two added some new creative 
ideas to the band, especially in the area 
of songwriting. The band entered the stu- 
dio with producer Freddy Koella (who 
plays with Bob Dylan's band) and engi- 

neer Warren Dewey (who has worked 
with Little Feat, among others). Due to 
the natural approach The Subdues take 
with their music, most of the sessions 
were recorded in a live setting. 

Once again, their new album, Miracle 
Mule, demonstrates the breadth and 
depth of their music. As you might ex- 
pect, the musical touchstones of blues, 
folk, R &B, gospel, country. Cajun and 
rock 'n' roll remain at the heart of The 
Subdudes' heartfelt sound as they de- 
liver such powerful songs as "Morning 
Glory," "Known to Touch Me," "Standin' 
Tall," "I'm Angry," "Mississippi Home" 
and "The Rain." 

"As excited as were to get this first al- 
bum done, I think we're more excited 
about the future," says Cook. `We're al- 
ready talking about writing for the next 
couple of albums. Nothing else matters, 
because we know how much fun we can 
have." 

As you read this, the 'dudes have been 
busy on the road and have already booked 
dates through the fall, including a slot a 
the New Orleans Jazz & Heritage Festi- 
val in April, a performance at the 
Noncommvention in Louisville and a 
Mountain Stage taping in May, an ap- 
pearance at the Telluride Festival in June 
and much more. 

"We're just loving it," says Malone. "It's 
better than it's ever been." And after 
you've given Miracle Mule a solid listen, 
I am sure that you'll agree. 
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AMERICANA Top 3O ALBUMS BY 

April 16, 2004 

UST 
WEEK 

1 

2 

3 

4 

6 

7 

5 

I1 

19 

8 

10 

9 

15 

13 

16 

'Debut 

12 

18 

20 

17 

24 

25 

14 

26 

22 

23 

31 

21 

THIS 

WEEK 

o 
2 

ARTIST TITLE LABELS, 

SLAID CLEAVES Wishbones (Philo /Rounder) 

FLATLANDERS Wheels Of Fortune (New West) 

BR549 Tangled In The Pines (Dua /tone) 

MINDY SMITH One Moment More (Vanguard) 

GREENCARDS Movin' On (Independent) 

LEFTOVER SALMON Leftover Salmon (Compendia) 

OLD CROW MEDICINE SHOW OCMS (Nettwerk) 

SUBDUDES Miracle Mule (BackPoch /EMC/ 

PATTY GRIFFIN Impossible Dream (ATD /RCA/RMG) 

JAMES MCMURTRY Live In Aught Three (Compadre) 

GRAHAM PARKER Your Country /Bloodshot) 406 

MARK ERELLI Hillbilly Pilgrim (Signature Sound) 402 

GIBSON BROTHERS Long Way Back Home (Sugar Hill) 330 

GRANT LEE PHILLIPS Virginia Creeper (Zoe/Rounder) 328 

TOM RUSSELL Indians, Cowboys, Horses, Dogs IHightone) 310 

ALLISON MOORER The Duel (Sugar Hill) 305 

THIS WEEK /- 
PLAYS PLAYS 

786 

703 

613 

547 

472 

468 

456 

449 

449 

430 

17 VARIOUS ARTISTS Cold Mountain Soundtrack (DMZ/SonyMusicl 303 

VARIOUS ARTISTS No Depressior... LDualtone) 299 

GREY DE LISLE The Graceful Ghost (Sugar Hill) 296 

20 NORAH JONES Feels Like Home B/ueNote /EMC) 290 

® R. MALO, P. FLYNN, R. ICKES &... The Nashville... (CMH) 287 

e ELIZA GILKYSON Land Of Milk And Honey (Red House) 279 

23 HOLMES BROTHERS Simple Truths (Alligator) 275 

ED ANNE MCCUE Roll (Messenger) 254 

MAVERICKS The Mavericks (Sanctuary/SRG) 244 25 

26 

29 

LYLE LOVETT My Baby Don't Tolerate (Curb /Cost Highway) 241 

MOOT DAVIS Moot Davis (Little Dog) 227 

ROBERT EARL KEEN Farm Fresh Onions (Audium /Koch) 224 

30 ALECIA NUGENT Alecia Nugent (Rounder) 217 

/ Debut> LAURIE LEWIS & TOM ROZUM Guest House (Hightone) 217 

CUMLATIVE 
PLAYS 

+18 5262 

39 9118 

23 7438 

-4 6282 

10 4613 

7 2657 

49 4763 

+102 1403 

+167 1022 

17 3651 

+12 2170 

40 5718 

+8 1561 

-3 2784 

+8 2430 

+153 499 

41 6130 

r9 1524 

+19 1467 

6 2679 

+29 962 

-27 1085 

48 5288 

4 1591 

22 14389 

21 14112 

=22 1432 

47 15191 

+10 970 

+69 589 

The Americana Airplay chart represents the reported play of terrestrial radio stations, nationally syndicated 
radio shows, satellite radio and Internet stations that have agreed to submit weekly spin counts. 

For more information please visit www.americanamusic.org. 
© 2004 Americana Music Association. 

Americana Spot light 
by John Schoenberger 

Artist: Malo, Flynn, Ickes & Pomeroy 

Label: CMH 
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There is no denying the dexterity and expressive power of Raul Malo's 

voice, and when you team him with some of Nashville's best players, 

what you get is pure beauty. That's what happened when Malo (The 

Mavericks) entered the Monkey Finger Studio in Nashville with 
guitarist Pat Flynn (New Grass Revival, Bela Fleck), dobro player 

Rob Ickes (Blue Highway, Patty Loveless) and bassist Dave Pomeroy 

(The Chieftains, Emmylou Harris). They were joined by percussionist 

Lenny Castro, vocalist Siedah Garrett and harmonica player Jim Hoke. 

The result is The Nashville Acoustic Sessions, produced by John 

Wooler. This superstar team interprets a great collection of classic 

songs by such legends as Hank Williams ( "Weary Blues From Waiting "), Gram Parsons ( "Hot Burrito "), 

Bob Dylan ( "You're Gonna Make Me Lonesome When You Go "), Van Morrison ( "Bright Side of the 

Road "), Roy Orbison ( "Blue Bayou ") and Gordon Lightfoot ( "Early Morning Rain "), among others. 

While this project doesn't offer any new material, it is nevertheless a wonderful tribute to the roots 

that make old -time country music so enduring, as well as influential. 

Americana News 
KDNK/Carbondale, CO has returned to the Americana reporting panel ... Sirius has morphed its 

Border channel into Outlaw Country. It will remain a reporter but will be frozen for a few weeks as 

they tweak the programming ... Loretta Lynn will release her new studio album, Van Lear Rose, on 

April 27 on Interscope. Lynn wrote every song on the album, and it was produced by Jack White of 

The White Stripes ... Two rare movies starring Johnny Cash are now available on DVD: Five Minutes 

to Live and The Night Riderare being released on the German imprint Bear Family ... Rosanne Cash, 

The Nitty Gritty Dirt Band, Guy Clark and Los Lobos will perform during City of Hope's Songs at the 

Lake Music Festival, taking place July 31-Aug. 1 in Lake Placid, NY ... Dolly Parton is currently busy 

planning a musical about her life for Broadway ... Carlene Carter is in trouble again. She was jailed 

recently in Gallatin, TN. Nashville TV station WTVF reported her bond had been revoked because she 

failed a drug test ... MerieFest Records, distributed exclusively by Welk Music Group, has announced 

a May 11 street date for MerieFest Live!: The Best of2003... A new Willie Nelson & Friends special 

will be taped May 5 at the Wiltern Theater in Los Angeles. Confirmed to join Nelson onstage are 

Lucinda Williams, The Holmes Brothers and Toots Hibbert of Toots & The Maytals. Subtitled "One 
More for the Road," the show is scheduled to premiere on Memorial Day on cable outlet USA 

Network. 

Note: if you have Americana news, please forward it to jschoenberger ®radioandrecords.com. 

Most Added® 
ARTIST TITLE LABEL(S) 

Sam Bush King Of My World (Sugar Hill) 

Patty Griffin Impossible Dream /ATO /RCA /RMG) 

Steve Forbert Just Like There's Nothing To It (Koch) 

Allison Moorer The Duel (Sugar Hi//) 

Jerry Garcia & David Grisman Been All Around The World (Acoustic Discs) 

King Wilkie Broke (Rebel) 

Mammals Rock That Babe (Signature Sound) 

ADDS 

19 

15 

12 

12 

8 

8 

8 

J 

Thank You, Radio! Applauding 65 Years of Community Service 
The name, March of Dimes, was originated by Eddie Cantor on his radio show in 1937 
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LifeWay Does A 
Download Good 
New music -download site is a shot in the 
arm for the industry 

hristian music is not easy to find on Internet down- 
load sites, even the illegal ones. So the time is ripe for 
someone to step up and offer such music to the Chris- 
tian community in an online form. Enter LifeWay 
Bookstores. 

Providing an outlet for download - 
able music isn't the be-all and end -all 

answer for what ails the music indus- 
try, but it is one of the 
spokes needed to make the 
wheel whole again. I 

spoke with LifeWay Inter- 
net Store Manager Ray 
Sadler to find out what is 

going on with the new 
Christian -music down- 
load site at wtowlifeway. 
com, which is providing an 
important consumer-driv- 
en service. 

"EMI came to us to see what we 
could do in launching a digital music 
site," says Sadler. "They had been pur- 
suing the digitization of music for 
years. They started digitizing old re- 

cordings and getting stuff ready. 
They've really been ahead of the 
game. 

"We started investigating what 
would be involved in being able to do 
downloadable music, and we ended 
up talking with EMI's partner of 

choice, Liquid Audio. There are sev- 
eral people out there doing this digi- 
tal thing, but Liquid already had con- 

tracts with EMI and BMG 

[Provident] and was final- 

izing talks with WEA 
[Word]." 

Through a series of 
meetings the big three 
Christian music distribu- 
tors and LifeWay put all 
the pieces of the puzzle to- 
gether, and the site was 
launched in November 
2003. 

Ray Sadler 

Going Up 
The site experienced huge numbers 

out of the gate, as EMI offered a dif- 
ferent tune for free download every 
day for the first 30 days of operation. 
People checked out the site, saw what 
was available and took the opportu- 
nity to download older music that had 
not been available for years. 

"That free download period did a 

lot to help spread the word and get 

from the new alb 3;_. - - 

ñ,'` Love" and ADD Today! 
Top 20 and growing at AC! 

Call Shannon Becker today to get your copy 

of the "tinny Oweas BEAUTIFUL Radio Special 
- the perfect compliment for your 

Mother's Day Weekend!!! 

Shaaaw-117.358.5135orshaanon@slunnoaheeker.com 

George Rowe 

"Think About That" 
from the album, THINK ABOUT THAT 

The new AC hit...'think about' adding NOW! 1/3 of the 

AC format on in the first month and Top 25 and climbing! 

See Ginny & George together on the BEAUTIFUL 

TOUR this May /June...visit www.ginnyowens.com 
and www.georgerowe.com for dales, into., 

and more!!! 

R&R April 16, 2004 

people excited about the site," Sadler 
says. "It's been a slow, steady growth 
since then. By industry standards and 
according to the information we have 
available to us, we are doing well. We 
have definitely seen sales and down- 
load growth. 

"All of this has a lot to do with more 
and more people getting digital me- 
dia players. They are just finding out 
about us. As the record labels make 
more artists and songs available, it 
makes it more appealing to those who 
are looking for tunes to add to their 
personal catalog. 

"In weeks when we are able to tell 
our customers that we have added 
new songs for download, we see in- 

creases in downloads for music by 
those artists. A lot of people are look- 
ing for backlist titles that haven't been 
available anywhere." 

"It is amazing to me 

the lengths to which 

some of our 

customers have gone 

to be able to listen to 

this music." 

Christian-music lovers have found 
out the hard way that current titles 
aren't available at sites like iTunes and 
Napster, and forget about those 
pesky specialty tracks that no one has 
been selling for years. Download - 
friendly buyers have discovered Life - 
Way's site, though, and the list of top 
sellers there would surprise many 
Christian -music enthusiasts. 

"Most of what we are selling now 
is current -driven music," Sadler says. 
"But there is a lot of backlist stuff that 
is doing really well. Surprisingly, 
within the first couple months of the 
launch, somebody who came up as 
one of our most popular artists was 
John Michael Talbot. I don't know the 
last time he had a new album out, but 
so far he's been a big seller. Out of the 
gate we had a couple people come in 

and download just about every tune 
he's ever put out." 

The Top 25 Downloaded 
Christian Artists 
The LifeWay download website has seen almost a 30% 
increase in the number of songs downloaded per week 
since the site launched in November. Here are the top 
downloaded artists over that time period, in order of pref- 
erence: 

Chris Rice 
Steven Curtis Chapman 
Third Day 
Avalon 
Michael W. Smith 
Newsboys 
Mark Schultz 
Phillips, Craig & Dean 
Jeremy Camp 
Chris Tomlin 
Point Of Grace 
Audio Adrenaline 
Jars Of Clay 

Steve Green 
Kutless 
FFH 
Amy Grant 
Jaci Velasquez 
Rebecca St. James 
Passion Worship Band 
Twila Paris 
Nichole Nordeman 
David Crowder Band 
John Michael Talbot 
dc Talk 

A Great Mix 
Sadler says that there is a great mix 

of tunes from all different genres on 
the site - everything from Steven 
Curtis Chapman and older tunes by 
Amy Grant to Elvis' gospel hits and 
hard rock songs. The one style that is 

a bit thin right now is Southern gos- 
pel, as those labels haven't come to the 
table with their songs yet. 

"We have huge growth potential 
online for all of the older songs that 
are not available for sale in project 
form," Sadler says. "With all of the in- 

dependent labels out there, we 
wouldn't have the shelf space to car- 
ry all of those CDs anyway. 

"Even if we could, big distributors 
like Spring Arbor and Appalachian 
wouldn't stock a lot of those titles 
People don't buy them often enough 
to keep them around. 

"But if you have EMI's entire mu- 
sic library on a computer sitting in a 

kiosk or on the Internet and you are 
able to sell people any album or piece 
of an album at any time, how phe- 
nomenal would that be for everyone 
involved ?" 

LifeWay had talked about adding 
kiosks to their retail stores well before 
discussions about the download site 
started. The retail chain offers servic- 
es to businesses and churches, along 
with books, music and Christian-relat- 
ed materials. Adding kiosks is a mat- 
ter of space and technological advanc- 
es more than anything else. 

"I know this sounds cliched, but we 
truly want to make music available to 

people in whatever ways they want to 
get to it," says Sadler. "We want to 
have everything available that can be 
made available, because there are so 
many people who want it all. One of 
my long -term goals is to get as much 
music out there as possible. 

"One of the biggest issues we hear 
about all the time is that there are no 
song tracks out there. That's music 
that people can sing to in a perfor- 
mance setting. It's something the in- 
dustry has a major problem provid- 
ing. 

"We would love to be able to offer 
that kind of thing. That's a big want 
from our customers. Any given store 
can only carry so many of them, but 

if I can make them available as down- 
loads, wow, wouldn't that be helpful 
to our customers, and even to our 
stores, if we ever get to the kiosk 
point ?" 

Reality Sets In 
One troubling fact is that Christians 

are just as guilty as everyone else of 
illegally downloading songs off of the 
Internet and loading them onto their 
computers. This is perhaps to be ex- 
pected, as the younger generation of 
Christian kids out there goes to the 
same schools and hangs out at the 
same malls as the rest of America. 
And, until about a year ago, no one 
had been educating them about the 
realities of stealing a person's art. 

"All of this has a lot 

to do with more and 

more people getting 

digital media 

players." 

"People were amazed when we 
started this," says Sadler. "They 
thought there wasn't a need for this 
service. People stealing Christian 
music wasn't something that most 
people expected to be happening. But 
it's just like any other music; it's just 
as popular among its core. The prob- 
lem is, most people didn't think of it 
as stealing, because the industry nev- 
er gave them any other option. 

"Now the option is there, and peo- 
ple are moving toward it. It is amaz- 
ing to me the lengths to which some 
of our customers have gone to be able 
to listen to this music. They'll have 
older computers, and because they 
want to download, they'll do a corn - 
puter upgrade to get the files. 

"It is sinking in that the industry 
has provided a way for people to get 
the songs that they want and that it is 

easy to do so. It's moving consumers 
in the right direction, and people want 
to do the right thing." 

www.americanradiohistory.com
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The cern Update 
Christian Retail, Radio & Records Newsweekly 

Matthew West Couldn't 
Ask For ̀ More' 
Singer- songwriter's debut single makes Christian AC history 

hicago -bred, Nashville -based singer- songwriter 
Matthew West has a lot to be excited about these days. 
The new Universal South artist, who released his de- 
but, Happy, in December 2003, made radio history last 
week as the single "More" took the No. 1 slot on R &R's 
Christian AC chart for the eighth consecutive week. 

That's an especially notable feat for 

a newcomer in this era when playlist 

slots are increasingly re- 

served for core acts and 

breaking artists for any la- 

bel is near impossible. 
West's tune has become the 

longest- running debut sin- 

gle atop the Christian AC 

chart since R &R launched 

the chart in April 2001. 

The prolific West, fresh 

off his second promotion- 
al tour, says he sharpened 

his commercial songwriting chops 

during his college years in Illinois, 
where he took classes in music busi- 

ness. 

It was a trip to the Gospel Music 

Association's "Seminar in the Rock- 

ies" in the late '90s that afforded West 

his chance to break into the industry. 

At the conference West caught the ear 

of Word Publishing exec Cindy Wilt, 
who took an interest in the personable 

young man's work. When he gradu- 

ated from college, West headed to 

Nashville and, with Wilt's help, saw 

his songs recorded by such artists as 

Jump 5, Salvador and Rachael Lam - 

pa as he continued touring 

colleges and churches. 

When Universal South 

offered West an opportuni- 
ty to put his own artistic 
vision on record, he jumped 

at the opportunity. Happy, 

produced by Kenny Green- 

berg and Jason Hauser, fea- 

tures West's three- minute 
snapshots of everyday life. 

His lyrical portraits are en- 

hanced by catchy, guitar -based pop 

melodies and West's pleasant vocals. 

TEE CCM UPDATE Editor Lizza 
Connor caught up with West to dis- 

cuss his recent radio success, his ap- 

proach to songwriting and how he 

decides which songs to save for him- 

self and which to give away. 

Matthe w West 

CCM: You started out as a writer, pen- 

ning tunes for other Christian artists, be- 

fore signing your own label deal. What 

advantage has that afforded you? 

MW: My publisher encouraged me 

The Wire: April 16, 2004 
CBS Sports personality and former NFL great Deion Sanders and 

gospel music sensation Yolanda Adams wilt co -host the Gospel Music 
Association's 35th annual GMA Music Awards, also known as the Dove 

Awards. The awards will be held on April 28 in Nashville, and UPN will 
televise the show nationally on May 28. 

The Dove Awards show, produced this year by NorthStar Studio, is 
gospel music's biggest night of the year. Top artists from every style of 
gospel music come together for a night of music and celebration as the 
GMA bestows Gospel music's highest honor. 

Theatergoers in 50 cities, including all top 10 markets, will have the 
opportunity to see the show live as some Regal Entertainment Group 

theaters present a big- screen simulcast from Nashville. The event marks 

the first time a live awards show has been simulcast in movie theaters 
nationwide. Tickets for the Regal event are 510 and are now available at 
participating treater box offices and at www.regalcm.com. 

Darrell Hodges, formerly music buyer for Lifeway Christian Stores, 

launches the Behind The Voice booking agency. The new agency 

represents Christian artists Salvador, Go Fish and Jill Paquette and is 

now booking summer and fall dates for those artists. 

to start my career by learning how to 

write great songs. I was offered a 

songwriting deal just before I gradu- 

ated from college, and I initially 
thought, "How come I'm not being 

offered a record deal ?" I thought I was 

writing for a different side of things. 

But the publishing deal was a 

blessing in disguise. I was brought in 

from this perspective that writing 
great songs is foremost, and that was 

real wisdom on the publisher's part. 

A lot of artists aren't challenged 
enough to become great writers. Guys 

like Michael W. Smith and Steven 

Curtis Chapman, their songs were 

sung by other artists first too. 

CCM: In your opinion, what makes a 

great song? 

MW: I think, first and foremost, 

you have to be able to feel the heart 

in the song. If the song has a heartbeat, 

that transcends other things. There 

are songs that, from an analytical 
standpoint, you could pick out a mil- 
lion reasons why they don't or 
shouldn't work, but for some reason 

people connect with them and listen- 

ers respond. That's the heartbeat of 
the song. 

The songs that I respond to are 

songs that I can tell came from a very 

personal place within the songwriter, 

but they had the ability to interpret 
the lyric in such a universal way that 
not only can I enjoy the song, it hits 

me in just as much of a personal place 

too. 

A lot of times it's easy for me to go 

through a difficult time in my life and 
not write about it until I'm looking 
back in retrospect. With Happy, I felt 

like I challenged myself not to wait 
until I was past that difficult time, but 

to write while I was going through 

(ihe CCÌÌÌ Updat 

Editor 
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CCM UPDATE GALLERY 

G0, WEST Sparrow Records Universal South artist Matthew West - whose 

debut single. "More. "has held the top spot on the R &R Christian AC chart for an 

amazing eight weeks - was recently featured at the 12th annual Vince Gill 

Celebrity Basketball Game & Concert at Belmont University's Curb Event Center in 

Nashville. Following a game that included such players as Amy Grant, Cledus T. 

Judd, Chely Wright and NBA Tennessee Titans Keith Bullock, Neil O'Donnell and 

Frank Wycheck West performed songs from his acclaimed national debut album, 

Happy. Here's West (I) onstage with country artist Vince Gill. 

that time, and to write whether I was 

going through extreme pain or ex- 

treme joy. The times I've gotten most 

vulnerable in my writing have pro- 

duced the songs that I've seen people 

connect with the most. 

CCM: What's the story behind "More"? 

Why do you think listeners have respond- 

ed so favorably to that song? 

MW: "More" was inspired by a 4- 

year-old boy who's the adopted son 

of a friend. It was inspired by some- 

thing intimate and funny and person- 

al about this game that this little kid 

plays with his father. He approaches 

his dad when he doesn't want to go 

to bed and tells him, "I love you more 

than chocolate -chip ice cream." And 

the dad says, "Well, I love you more 

than peanut butter, but you still have 

to go to bed!" And the two go back 

and forth, and the boy says things like, 

"I love you more than butterflies," 
and he's thinking of all these things 

that are huge to him in his 4-year-old 

mind. 

One day I saw a picture the boy 

drew for his dad. He drew a bright 
yellow sun, and the words "I love you 

more than the sun" were written 
across the page. That's what inspired 
"More." I thought about the picture 
and the child and about how much 
my God in heaven loves me. He cre- 

ated everything, and I can step out- 
side and look around and know that 

God is pointing at me saying, "Take a 

look at everything around you. I love 

you even more than that." 
I think people have responded to 

the song because it's a simple mes- 

sage, but people just needed to be re- 

minded that they are loved. 

CCM: You write with and for other 

artists and do quite a bit of songwriting 

for projects that aren't your own. Isn't it 

hard to give up songs to other artists? 

MW: A lot of times, when I'm writ- 

ing for other artists, it stretches my 

versatility. The songs I end up writ- 
ing for others aren't songs that fit me 

stylistically. Every song has a differ- 

ent personality. If I'm writing with 
other artists, it's a chance to dive into 

their world. The challenge for me is 

to write songs that sound like they 

could only be cut by Matthew West. 

I don't want to record songs that 

people say, "Oh, yeah, someone 

pitched it to him and he cut it." It's 

got to be very specific to me. I feel like 

I've just started to find that. If the 

song is too personal or if there's too 

much of a connection with something 

in my life, those are the songs I tend 

to hang on to and record. 

CCM: You spent six years touring in- 

dependently before landing your label 

deal. How did the time out on your own 

shape your perspective? 

MW: In the beginning I'd play for 

free coffee and tips, and my dad was 

the only one there, so he'd put $20 in 
the tip jar. Since I've signed my deal, 

I've begun to realize how valuable 

that time was. I've gained a whole 
new appreciation now when I ob- 

serve people doing things forme, like 

shipping out posters and promoting 
the show. Half the time I was out 
there setting up chairs for the audi- 
ence myself! 

Recently, I took a bus out for the 

promo tour. I saw this big, burly bus 

driver and I went up and gave him a 

big hug and said, "You don't know 
how much I appreciate this!" It was 

just because I didn't have to drive 
myself for the first time. I appreciate 

the fact that there are people out there 

now who believe in me enough to 
help take me to the next level. Prior 

to that, it had to be enough that I was 

the only one who believed in what I 

was doing. It was just up to me to 

make it happen. 
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WEEK WEEK ARTIST TITLE LABELS) PLAYS 
WEEKS ON 

CHART 
TOTAL 

STATIONS 

1 1 MATTHEW WEST More (Universal South /EMI CMG) 165' -49 19 5110 

2 0 BUILDING 429 Glory Defined (Word /Curb /Warner Bros.) 1626 +36 8 6011 

6 Q CASTING CROWNS Who Am I (Beach Street /Reunion/PLG) 1383 +125 6 5514 

3 4 AVALON All (Sparrow /EMI CMGI 1381 -70 14 5210 

9 0 TREE63 Blessed Be Your Name (/npop) 1335 +123 10 4914 

4 6 AUDIO ADRENALINE Leaving 99 (forefront /EMI CMG) 1329 -118 14 4910 

8 Q ZOEGIRL Beautiful Name (Sparrow /EM /CMG) 1248 +18 9 4611 

7 8 DELIRIOUS? Rain Down (Sparrow /EMI CMG) 1241 -4 13 4512 

5 9 NATE SALLIE Whatever It Takes (Curb) 1208 -53 16 4210 

10 BETHANY DILLON Beautiful (Sparrow /EM /CMG) 1191 +11 9 4510 

15 Q MERCYME Here With Me (!NO /Curb) 1076 +265 3 5018 

13 ® JACI VELASQUEZ Unspoken (Word/Curb/Warner Bros.) 996 +58 8 4111 

12 13 SONICFL00D Shelter (INO) 928 -49 11 3510 

14 14 TODD AGNEW Grace Like Rain (Ardent) 927 -2 12 3411 

16 ® FFH Good To Be Free (Essential/PLG) 882 +110 7 3613 

11 16 THIRD DAY Sing A Song (Essential /PLG) 822 -184 21 3010 

18 REBECCA ST. JAMES The Power Of Your Love (forefront/EMICMG) 763 +64 7 3112 

19 BEBO NORMAN NIJOY WILLIAMS Yes I Will (Essential /PLG) 72t. +87 4 3412 

17 19 JEREMY CAMP Right Here (BEC) 689 -36 21 2410 

20 SARA GROVES The One Thing I Know (INO) 675 +48 4 3313 

23 ® GINNY OWENS I Love The Way (Rocketown) 553 +83 4 2411 

21 ® PHILLIPS, CRAIG & DEAN Here I Am To Worship (Sparrow /EM /CMGI 535 +37 12 2010 

foebut> SELAH You Raise Me Up (Curb) 465 +168 1 2114 

27 4HIM You Reign (Ward/Curb/Warner Bros.) 45E +62 4 2013 

22 25 WARREN BARFIELD Mistaken (Creative Trust Workshop) 44 -41 20 1710 

/ Debut> TREVOR MORGAN Upside Down (BHT) 407 +76 1 2015 

24 27 NEWSBOYS You Are My King (Amazing Love) (Sparrow /EMI CMG) 407 .5 33 1310 

25 BIG DADDY WEAVE Heart Cries Holy (Fervent) 404 +7 3 1811 

26 GD GEORGE ROWE Think About That (Rocketown) 39E +6 3 1810 

[Debut> MARK SCHULTZ Letters From War (Word /Curb /Warner Bros.) 33E +331 1 18116 

62 AC reporters. Songs ranked by total plays for the airplay week of Sunday 4/4 - Saturday 4/10. 

© 2004 Radio & Records. 

New &Active 
SCOTT KRIPPAYNE Life (Spring Hill) 

Total Plays: 291, Total Stations: 12, Adds: 0 

DAVID CROWDER BAND Open Skies (Sixsteps/Sparrow /EMICMG) 

Total Plays: 276, Total Stations: 14, Adds: 2 

ACROSS THE SKY Broken World (Word/Curb/Warner Bros.) 

Total Plays: 248, Total Stations: 13, Adds: 1 

KUTLESS Sea Of Faces (BEC) 

Total Plays: 212, Total Stations: 12, Adds: 6 

STACIE ORRICO Instead (Forefront/EM/CMG/ 

Total Plays: 175, Total Stations: 10, Adds: 1 

STARFIELD Filled With Your Glory (Sparrow /EMI CMG) 

Total Slays: 163, Total Stations: 8, Adds: 1 

JEFF DEMO fIRITA SPRINGER Bless The Lord (Gotee) 

Total 'lays: 156, Total Stations: 6, Adds: 1 

BILLY RAY CYRUS I Need You Now (Word/Curb/Warner Bros.) 

Total 'lays:148, Total Stations: 7, Adds: 1 

JUMPS Wonderful (Sparrow /EM /CMG) 

Total' lays: 124, Total Stations:9, Adds: 2 

WARREN BARFIELD Soak It Up (Creative Trust Workshop) 

Total' lays: 120, Total Stations: 7, Adds: 6 

Songs ranked by total plays 

Most Added 
www.rrindicatorcom 
ARTIST TITLE LIBELIST ADDS 

MARK SCHULTZ Letters From War (Word /Curb /WarnerBros.) 16 

MERCYME Here With Me (INO /Curb) 8 

KUTLESS Sea Of Faces (BEC) 6 

WARREN BARFIELD Soak It Up (Creative Trust Workshop) 6 

TREVOR MORGAN Upside Down /BHT/ 5 

JARS OF CLAY Sunny Days (Essentlal/PIGI 5 

CASTING CROWNS Who Am I (Beach Street/Reunion/P16) 4 

TREE63 Blessed Be Your Name ( /npop/ 4 

SELAH You Raise Me Up (Curb) 4 

Most 
Increased Plays 
ARTIST TITLE LABELS' 

TOTAL 
PLAY 

INCREASE 

MARK SCHULTZ Letters From War (Word /Curb /WarnerBros.) +331 

MERCYME Here With Me (INO /Curb) +265 

SELAH You Raise Me Up (Curb) +168 

CASTING CROWNS Who Am I (Beach StreetlReunion/PLG) +125 

TREE63 Blessed Be Your Name (Inpop) +123 

WARREN BARFIELD Soak It Up (Creative Trust Workshop) +120 

FFH Good To Be Free (Essential/PIG) +110 

KUTLESS Sea Of Faces (BEC) +98 

BEBO NORMAN fIJOY WILLIAMS Yes I Will /Essential /PLGI +87 

GINNY OWENS I Love The Way (Rocketown/ +83 

Christian ACtivity 
by Rick Welke 

Make It Nine 
This week Matthew West goes where no other artist has 

gone before. He makes it nine consecutive weeks at the top 

spot on the R&R Christian AC chart. Never has a debut radio 

single stayed at the top of any R&R Christian chart that 

long. 

Two new acts that will be fighting it out for the No. 1 

position over the next few weeks are Building 429 (2 *, +36) 

and Casting Crowns (6 -3, +125). Crowns have the 

momentum, but the guys of 429 have a huge 60 stations on 

their song. They should garner their first -ever chart topper 

next week. 

Other props to hand out include Selah, at No. 23 ( +168), 

gaining highest debut honors; Trevor Morgan ( +76), at No. 

26, gives BHT its first -ever charting song; and Mark Schultz's 

( +331) out -of- the -box debut at No. 30. That doesn't happen 

very often at radio these days. 

N'T and RR present "Recording Artist for a Day" 
curb .corn 

y What' Industry, radio, retail and press attendees are invited to join artists and 

staff to be a part of a real recording session. 

Wht YOU 

When? GMA SATURDAY, April 24, 5:30 - 8pm 
The famous OCEAN WAY STUDIO NASHVILLE 

Ocean Way Nashville 1200 17th Avenue South Nashville, TN 37212.615- 320 -3900 

Yourself, rested vocal chords and an empty stomach. Here's your chance to 
become a star for a day and be a part of a real recording session! 

RSVP by Thursday, APRIL 22, TO JOHN BUTLER @ CURB 615 -321 -5080 or JBUTLER @CURB.COM 

or RICK WELKE @ R &R 615 -244 -8822 rick.welke @radioandrecords.com 

www.ocenwaystudios.com 
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CHR TOP 30 

1 1 

2 2 

3 3 
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8 0 
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11 0 
14 

12 11 

7 12 
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9 14 

15 ® 
16 0 
18 m 
21 0 
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19 20 

20 21 
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24 23 

/Debut> 

LDebut 

30 

LDebut) e 
27 28 

26 29 

28 30 

TOTAL .I- WEEKS ON TOTAL 
AFTIST - PLAYS PLAYS CHART STATIONS 

TODD AGNEW Grace Like Rain (Ardent) 967 

MATTHEW WEST Mare (Universal South/EMI CMG) 933 

BUILDING 429 Glory Defined (Ward /Curb /Warner Bros.) 924 

DELIRIOUS? Rain Down (Sparrow /EM /CMG) 852 

SWITCHFOOT Dare You To Move /Red Ink /Columbia) 836 

AUDIO ADRENALINE Leaving 99 (ForeFront /EM /CMG) 802 

ZDEGIRL 3eautiful Name (Sparrow /EMI CMG) 734 

BETHANY DILLON Beautiful (Sparrow /EM /CMG) 694 

TREE63 Blessed Be Your Name (Inpop) 671 

BIG DISMAL Just The Same (Windup) 667 

NATE SALLIE Whatever It Takes /Curb/ 637 

JEREMY CAMP Right Here (BEC) 633 

OUT OF EDEN love, Peace & Happiness (Gotee) 632 

SARAH KELLY Take Me Away (Gotee) 628 

CASTING... Who Aml (Beach Street /Reunion/PLG) 614 

KUTLESS Sea Of Faces (BEC) 602 

STACIE ORRICO Instead (foreFront /EM /CMG) 591 

MERCYME Here With Me IINO /Curb) 438 

SEVEN PLACES Landslide (BEC) 430 

SKILLET Savior (Ardent /Laval 407 

PILLAR Further From Myself (Flicker) 380 

PAUL WRIGHT Your Love Never Changes ( Gotee) 350 

SANCTUS REAL Beautiful Day (Sparrow /EMI CMG) 315 

A JALON All (Sparrow /EMI CMG) 291 

THIRD DAY Came On Back To Me (Essential /PLG) 286 

FM STATIC Something To Believe In (Tooth & Nail) 268 

BARLDWGIRL Never Alone (Fervent) 267 

WARREN BARFIELD Mistaken (Creative Trust Workshop) 250 

PLUS ONE Be Love (Inpop) 246 

TELECAST The Way (BEC) 242 

77 

ROCK TOP 30 
:AST THIS 

/TOES 'NETS 

-20 19 2111 2 O 
-29 17 2311 1 2 

-14 9 2610 4 0 
41 13 2310 3 4 

17 8 2510 5 0 
48 15 2310 8 0 
+7 8 2410 13 0 

+18 8 2010 6 8 

+19 9 1910 10 0 
+32 7 1910 14 0 
12 9 2110 9 m 

-100 22 1810 11 ® 
11 11 1810 7 13 

-67 16 2010 12 14 

+22 4 2110 21 0 
+62 5 2412 15 16 

+75 5 2110 18 e 
+63 3 1811 16 18 

-96 11 1510 19 19 

-52 21 1310 24 e 
-79 15 1210 20 21 

15 25 810 17 22 

2 16 1010 23 e 
+68 1 1112 22 e 
216 1 18117 29 e 
+32 2 911 25 e 

+136 1 1113 27 27 

.32 11 710 !Debut> e 
-53 19 710 26 29 

.15 17 BIO /Debut> e 
28 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 4/4 - Saturday 4/10. 
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New &Active 
SONICFLOOD Shelter (INOI 

Total Plays: 702. Total St trions: 10, Adds: 0 

JARS OF CLAY Sunny Days lfssentia4PIG) 

Total Plays: 165, Total St tuons: 10, Adds: 8 

DETOUR 180 Beautiful (Goss Odvanl 

Total Plays: 164, Total St trions: 6, Adds: 1 

TREVOR MORGAN Upsice Down (BRTI 

Total Plays: 157. Total Stations: 6, Adds: 0 

JUMPS Wonderlul (Sparrow /EMICMGI 

Total Plays: 156, Total St mans 10, Adds: 1 

R. ST. JAMES The Power Of Your Love Iforefront/EMI CMGI 

Total Plays: 144, Total Stations: 6, Adds: 0 

GINNY OWENS I Love The Way (Rockelown) 

Total Plays: 142, Total Stations: 8, Adds: 0 

INHABITED Rescue Me llndependent) 

Total Plays: 140, Total Stations: 4, Adds: 0 

BIG DADDY WEAVE Heart Cries Holy (fervent/ 
Total Plays: 137. Total Stations: 6, Adds: 2 

FALLING UP Broken Heart (BEC) 

Total Plays: 135, Total Stations: 3, Adds: 0 

ARTIST TITLE LE(. 

FM STATIC Something To Believe In (Tooth & Nail) 

BIG DISMAL Just The Same (Windup) 

P.O.D. Change The World (Atlantic) 

THOUSAND FOOT... Rawkfist (Tooth & Nail/EMC) 

SEVENTH DAY SLUMBER Spiraling (Crown/ 

NUMBER ONE GUN Starting Line (Floodgate) 

BLINDSIDE All Of Us (Atlantic) 

TREE63 The Answer To The Question (/npop) 

SPOKEN Falling Further (Tooth & Nail) 

SKILLET My Obsession (Ardent /Laval 

SWITCHFOOT Dare You To Move (Red Ink /Columbia)) 

JONAH33 Watching You Die (Ardent) 

FALLING UP Broken Heart (BEC) 

INHABITED Rescue Me (Independent) 

PILLAR Bring Me Down (Flicker) 

KUTLESS Treason (BEC) 

STAPLE DVD (Dictatorship vs. Democracy) (Flicker) 

SKY HARBOR Welcome (Inpop) 

ANBERLIN Ready Fuels (Tooth & Nail) 

SUPERCHICK One Girl Revolution (Ineap) 

UNSHAKEN Break (SPI) 

BY THE TREE Confessions (Fervent) 

BUILDING 429 Free (WordlCurb /Warne /Bros.) 

MODERN DAY JOHN Autumn (Independent) 

KIDS IN THE WAY We Are (Flicker) 

ROCK 'N' ROLL WORSHIP CIRCUS Gift Of Cool (IND) 

IAN ESKELIN Taboo (Inpop) 

EMERY The Ponytail Parades (Tooth & Nail) 

LESTER FINN EXPERIMENT Holding Out (Independent) 

KUTLESS Sea Of Faces (BEC) 

TOTAL .I- WEEKS ON TOTAL 
PLAYS PLAYS CHART STATIONS 

460 +20 8 3110 

437 14 11 3010 

401 +10 10 3211 

387 12 12 3010 

372 +7 9 3210 

345 +1 10 2411 

321 +31 5 1812 

320 38 12 2910 

311 +13 5 2812 

309 +34 4 2610 

303 +2 7 2411 

301 +4 9 2911 

295 -55 17 2210 

293 -3 12 2410 

265 +65 2 2618 

239 29 19 1811 

238 +5 5 1810 

230 .35 12 2210 

224 1 5 1610 

219 +24 5 2512 

219 .3 6 2010 

214 -24 9 2510 

208 +12 4 2312 

200 +2 4 1511 

197 +32 2 1514 

190 +10 3 2210 

168 -8 7 2713 

157 +8 1 1211 

144 35 6 2210 

140 +28 1 1812 

38 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 4/4 - Saturday 4/10. 
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New & Active 
APOLOGETIX Lifestyles Of Tho Rich And Nameless (Parodudesl 

Total Plays: 135, Total Stations: 19. Adds: 1 

AUDIO ADRENALINE Start A Fire /fore Front/EMI CMG) 

Total Plays: 123, Total Stations: 17, Adds: 2 

ADDISON ROAD All I Need Is You (Independent) 

Total Plays: 116, Total Stations: 10, Adds: 0 

TINMAN JONES Party (Cross Olven) 

Total Plays: 113, Total Stations: 14, Adds: 7 

THIRD DAY Come On Back To Me (Essentia4PLG) 

Total Plays: 100, Total Stations: 15, Adds: 14 

EAST WEST Vacant (Floodgate) 

Total Plays: 93, Total Stations: 6, Adds: 0 

BARLOWGIRL Never Alone (Fervent) 

Total Plays: 88, Total Stations: 4, Adds: 2 

PETRA Woulda, Shoulda, Coulda (Inpopi 

Total Plays: 88, Total Stations. 14, Adds: 0 

INSYDERZ SoundtrackTo A Revolution (Floodgate) 

Total Plays: 85, Total Stations: 6, Adds: 0 

SOMETHING LIKE SILAS When I Search (Sparrow /EMI CMG' 

Total Plays: 83, Total Stations: 6, Adds: 4 

J 
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/NSPO TOP 20 
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O 
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/Debut> 

WEEK ARTIST 
TOTAL 
PLAYS 

JAMIE SLOCUM By Your Side (Curb) 375 

DAVID PHELPS Arms Open Wide (Word/Curb/ Warner Bros.)352 

NEWSONG For The Glory Of Christ (Reunion/PIG) 330 

CASTING CROWNS Who Am I (Beach Street/Reunion/P16)309 

SCOTT KRIPPAYNE The Least I Can Do ( Springhill) 307 

CHRIS RICE Untitled Hymn (Come To Jesus) (Rocketownl271 

PAUL BALOCHE My Reward (Hosanna) 261 

SELAH You Raise Me Up (Curb) 247 

J. VELASOUEZ Where I Belong (Word/Cub/Warne /Bros) 239 

C. BILLINGSLEY Your Love... (Perpetual Entertainment) 235 

4HIM You Reign (Worn /Curb /Warne /Bros.) 225 

AVALON All (Sparrow /EM /CMG/ 218 

B. NORMAN flJ. WILLIAMS Yes I Will IEssenrial /PIG) 214 

NICHOLE NORDEMAN Even Then (Sparrow /EM /CMG) 211 

TODD AGNEW Grace Like Rain (Ardent) 179 

MERCYME Here With Me I1410/Curb/ 176 

PHILLIPS, CRAIG & DEAN Here I... (Sparrow /EMI CMG) 175 

VARIOUS ARTISTS Sing To The Lord iLliscoverylouse) 157 

CECE WINANS Thirst For You (PureSprings /INO) 157 

FERNANDO ORTEGA Sleepless Night._ (Curb) 156 

I- WEEKS ON TOTAL 
PLAYS CHART STATIONS 

-27 13 2010 

+31 10 1910 

+7 9 1810 

r22 5 2111 

+45 7 1810 

-47 20 1510 

+14 6 1810 

+22 3 1710 

-3 6 1410 

-59 14 1310 

+6 5 1711 

-5 7 1210 

+59 2 1513 

-33 14 1110 

+11 2 1111 

-65 1 1514 

40 12 1011 

-14 2 1210 

-3 15 910 

+28 1 1412 

21 Inspo reporters. Songs ranked by total plays for the airplay week of Sunday 4/4 - Saturday 4/10. 
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Rhythmic Specialty Programming 
RANK ARTIST TITLE LABEL(S) 

1 L.A. SYMPHONY Gonna Be Alright ( Gatee) 

2 KJ 52 Back In The Day (Uprok) 

3 JOHN REUBEN Move ( Gotee) 

4 OUT OF EDEN Love, Peace & Happiness ( Gotee) 

5 URBAN D The Immigrant (flavor) 

6 APT. CORE Loved (Rocketown) 

7 ROYAL TEMPLE Worldwide (You Feel Me) (flying Leap) 

8 STACIE ORRICO Instead (forefront /EMI CMG) 

9 STU DENT That's It (Blest) 

10 VERBS Love Triangle (Gotee) 

CHR Most Added 
www.rrindica tor. corn 

ARTIST TITLE LABEL'SI ADDS 

THIRD DAY Come On Back To Me (Essential/PLGI 17 

JARS OF CLAY Sunny Days (Essential /PIG) 8 

BARLOWGIRL Never Alone (Fervent) 3 

RJ HELTON Even If (B- RneJPLG) 3 

KUTLESS Sea Of Faces (BEC) 2 

AVALON All (Sparrow /EMI CMG) 2 

BIG DADDY WEAVE Heart Cries Holy (fervent) 2 

MARK SCHULTZ Letters From War (WordlCurblWarnerBros) 2 

TAIT God Can You Hear Me IForefrontlEMICMG) 2 

Rock Most Added 
www.rrindicator.corn 

ARTIST TITLE LABEL ¡S) ADDS 

THIRD DAY Come On Back To Me (EssentlalIPLG) 14 

PILLAR Bring Me Down (Ricker) 8 

TINMAN JONES Party (Cross Driven) 7 

TAIT God Can You Hear Me (forefront/EMI CMG) 1 

STARFLYER 59 Wake Up Early (Tooth & Nail) 5 

KIDS IN THE WAY We Are (Flicker) 4 

SOMETHING LIKE SILAS When I Search (Sparrow /EMI CMG) 4 

Inspo Most Added 
www.rrindicator. corn 

ARTIST TITLE LABELS) ADDS 

MERCYME Here With Me (INO /Curb) 4 

MARK SCHULTZ Letters From War (Word /Curb /WarnerBros.) 4 

BEBO NORMAN fIJOY WILLIAMS Yes I Will (Essentiar1G) 3 

TWILA PARIS Glory And Honor (Sparrow /EMI CMG) 3 

FERNANDO ORTEGA Sleepless Night (Only Hope In The Storm) (Curb) 2 

DARLENE ZSCHECH Heaven On Earth (INO) 2 

LEONARD AHLSTROM It's A Beautiful Day (Point To Point) 2 l 

"ONE NATION, 
ONE MOMENT" 

Be "A Station that Remembers" all those who have died 
in service to our country from the Revolutionary War to the 
present. Join in the National Moment of Remembrance for 
Memorial Day. Partner with the White House Commission 
on Remembrance, established by Congress, and Radio and 
Records, in this act of national pride and unity. 

Learn about the Moment's anthem, 
"On This Day;" written by noted composer Charles Strouse. 

For further information on ways to become involved, 
visit www.remember.gov. 

flr II IL WHLTL HOUSE COMMISSION UN RLMEAtnaANC: 
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JACKIE MADRIGAL LATIN FORMATS 
jmadrigal @radioandrecords.com 

How Tejano Is Today's 
Tejano Radio? 
KKPS /McAllen PD Mando San Román explains 

he continued success of Regional Mexican radio 
and the lack of a current Tejano icon such as Selena 
have caused the Tejano music genre to struggle and im- 
pacted the Tejano radio format. More and more Tejano 
stations, unable to be successful with a Tejano roster 
alone, are adding regional Mexican music to their pro- 
gramming. 

Some have seen this phenome- 
non as a trend or cycle that Tejano 
radio would eventually get over, but 
it has been years since Tejano was 
able to stand on its own two feet. 
There are a few small stations in 

small markets that claim to maintain 
pure Tejano formats, but 
the ratings seem to be 
proving that their strate- 
gy is a mistake. 

In fact, many program- 
mers say it is the older 
Texas audience that still 
likes Tejano music, while 
the younger demograph- 
ic is opting for a more 
progressive Tejano style 
that's closer to regional 
Mexican music, or for re- 
gional Mexican itself. Another prob- 
lem affecting the format is that Te- 

jano music has rarely been able to 

succeed outside Texas and no Re- 

gional Mexican station will play it. 

To explore how Tejano the Tejano 
format has been able to remain, we 
spoke to KKPS /McAllen PD Man - 
do San Román. His station is one of 
Tejano's biggest, and in the fall '03 

ratings it came in No. 2 in its mar- 
ket, with a 9.1 (Regional Mexican 
KGBT was No. 1, with a 10.6). 

R &R: How is your station doing 
with the Tejano format in McAllen? 

MSR We're doing great. Our for- 

mat is a combination of 
Tejano and norteño. Be- 

cause of the area where 
our station is located, we 
have to cater not only to 
the Tejano listener, but to 

the Mexican listener. So 
we do a combination for- 

mat of Tejano and norteño 
and spice it up with a lit- 

tle bit of grupero, with 
bands like Bryndis and 
Bronco - basically, the 

cream of the crop of that type of 
music. 

R &R: Obviously, all of Texas is 

heavily populated by Mexicans, but 
what kind of Mexicans are there in Mc- 
Allen? 

MSR: There's a combination of 
people. Lots of fresas [a term usual- 
ly used to describe wealthy Mexi- 
cans from large cities], and many 

Ma 
San Ro 

ndo 
man 

"The Tejano format, 

as we tend to define 

it, has become more 

of a niche format. To 

be able to compete 

for ratings, stations 

have had to 

readjust." 

other people from border cities like 
Monterrey. 

R &R And they're used to the Texas 

type of music -a bit of Tejano mixed 

with norteño? 

MSR: Yes. And, surprisingly, Te- 

jano music by people like Emilio, 
Garcia Brothers, Bobby Pulido and 
others does very well in parts of 
northern Mexico, and in Monterrey 
in particular. Tejano music is very 
strong over there, and some artists 
say it's stronger there than it is here. 
Therefore, we're very much in touch 
with those listeners, as well as with 
the Texas residents. 

R&R: McAllen is a border town, so 

you must haven lot of listeners in Mex- 
ico. Do they influence your program- 

ming? 

BACK FOR MORE Son By Four are back with a new album, Renace, and they recently went on the road to promote it. 

Here they are with WILCAWashington DJ Neo Lobo (third from I) during a visit to the station. 
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Book Your Flight, 
Book Your Room 
Not surprisingly, we have discovered that people do, in fact, 
want to get together and net- 
work in this time of industry 
turmoil. Registrations and 
room bookings for R &R Con- 
vention 2004 are running 
ahead of last year, so don't 
wait till the last minute. 

Also, make sure you check out 

the information for our special "On 

the Beach" rate on the convention 
registration website. Get there by going to www.radioandrecords.com. 

MSR: Sure. We take everybody 
into consideration, but we base our 
programming on our listeners on 
this side of the border. We appreci- 
ate that we have listeners across the 
border, but our priority is the listen- 
ers here. But we do have lots of lis- 

teners from Matamoros, Reynosa 
and Rio Bravo. 

R &R: Getting back to what you said 

about your progrannning being a com- 

bination of Tejano and norteño, is that a 

choice stations have liad to make to be 

able to compete? Will the Tejano format 
ever be able to stand alone again? 

MSR: I think the Tejano format, 
as we tend to define it, has become 
more of a niche format. To be able 
to compete for ratings, stations have 
had to readjust. The Tejano format 
has evolved to what it is now. If we 
tried to maintain the stereotypical 
Tejano format, we would lose num- 
bers. I worked for a competing sta- 
tion, and it's no longer in existence 
because it tried for many years to 
maintain a true Tejano format. The 
numbers began to go downhill un- 
til a format change had to be made. 

Is there room for the Tejano for- 
mat ?Yes, but it depends on how you 
define Tejano, and it varies from per- 
son to person. It's an evolution of 
music. Many of the artists we play 
are considered Tejano by the Region- 
al Mexican stations - bands like 
Sólido, Intocable, Grupo Duelo, etc. - because they were born in Texas. 
What's funny is that many artists 
have made their homes in Texas but 
were born in Mexico, and they are 
still defined as Tejano because they 
do more progressive norteño music. 
So, the definition of Tejano depends 
on whom you ask. 

R &R People outside Texas may not 

really know, so: What is Tejano? Has 

that affected the format - that people 

don't have truedcfinition of zulurt it is? 

MSR: What has affected Tejano, 

to begin with, has been the very fact 
that it was defined as "Tejano," or 
coming from Texas. I'm from Texas 

and was raised with the stereotypi- 
cal Tejano sound, but as soon as we 
defined it as such, we kind of built 
a wall as far as what it was going to 
sound like. And, yes, there is a cer- 
tain sound and flavor that comes 
from this region. 

As far as the music going down- 
hill, I don't think that's true. It has 

just evolved into what it is right 
now. You still have people like Jim- 
my González keeping the sound 
alive by using more keyboards.Oth- 
er bands, like Little Joe, Rubén Ra- 
mos, Jay Pérez and David Lee Gar- 
za, are still recording. It's still Tejano 
music, just with different sounds. 
It's like rock music, where you have 
alternative rock, active rock and clas- 

sic rock. It's an evolution. 

"If people listen to 

us and say we're 

Regional Mexican, 

I don't have a 

problem with it. If 

they say we're 

Tejano, I don't 

have a problem." 

R &R: Would you mind if some lis- 

teners thought your station was Region- 

al Mexican? 

MSR: If people listen to us and 
say we're Regional Mexican, I don't 
have a problem with it. If they say 
we're Tejano, I don't have a problem. 
I just want to be a station that caters 
to our listenership, to the masses. 
Whatever the masses decide they 
want to label us, so be it. 

I choose to define KKPS as Tejano- 
Regional Mexican, because we're a 
combination station. That's what we 
are because of the area our station 
is located in. But our DJs do speak 
English and Spanish on the air, al- 
though more Spanish. 

R &R And that use of Spanglislr on 

the air is something that definitely iden- 

tifies a Tejano station. At a Regional 

Mexican station, a DJ would neztrspeak 

English on the air. Is that the main dif- 
ference between one and the other right 
now? 

MSR: Yes. In that sense, that's 
where the difference between a Re- 

gional Mexican station and us 
would be. Our DJs are used to 
speaking both Spanish and English 
on the air. 

www.americanradiohistory.com
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This Week In Spanish- Language Music 

Radio Corner 
Napoleón Sánchez 
PD, KIWI /Bakersfield 

Our station will be celebrating a festival for Mothers Day 

on May 9 at Bakersfield's fairgrounds. Performing will be Los 

Angeles De Charly, Inspector, Patrulla 81, Cándido Y Su Huella 

Norteña and Héctor Montemayor. This is a free event, and it 
starts at noon. At the festival we'll be having a contest, and 

every person who comes will have the opportunity to win a 

cash prize. 
Napoleón Sanchez 

BIG SELLERS Montéz De Durango have sold more than a million copies of their three albums - 
El Sube Y Baja, De Durango A Chicago and En Vivo Desde Chicago -and they recently received 

special recognition from their label. Disa. The band is seen here accepting the award. 

See Them Live 
17 Cristian Castro, Universal Amphitheatre, Los Angeles 

17 Elvis Crespo, Aragon Ballroom, Chicago 

25 Festival Argentino, Bayfront Park, New York 

30 Babasónicos, La Oveja Negra, New York 

1 

1 

2 

2 

3 

4 

4 

5 

5 

5 

6 

7 

8 

Kinky, Coachella Festival, Indio, CA 

Los Lonely Boys, KBCO /Denver's Kinetic Sculpture Challenge 

Eros Ramazzotti, Plaza De Toros Nuevo Progreso, Guadalajara, Mexico 

Los Lonely Boys, Spring River Zoo /Fiesta on the Rio, Roswell, NM 

Maldita Vecindad, Fillmore, San Francisco 

Los Lonely Boys, City Limits, Tucson 

Maldita Vecindad, House of Blues, Los Angeles 

Los Lonely Boys, Troubadour, Los Angeles 

Los Lonely Boys, Belly Up, Solana Beach, CA 

Maldita Vecindad, House of Blues, Anaheim, CA 

José José, James L. Knight Center, Miami 

Los Lonely Boys, Fillmore, San Francisco 

Los Lonely Boys, Aladdin Theater, Portland, OR 

Los Lonely Boys, Neumo's, Seattle 

13 Los Lonely Boys, Park West, Chicago 

14 Rosario & Lolita Flores, James L. Knight Center, Miami 

14 Los Lonely Boys, Jammin' on Main, Cincinnati 

15 Los Lonely Boys, Jammin' on Jersey, Indianapolis 

19 Los Lonely Boys, Pines Theater, Florence, MA 

21 Los Lonely Boys, Whittemore Center Arena, Durham, NH 

22 Los Lonely Boys, Bangor Auditorium & Civic Center, Bangor, ME 

30 -31 Alex Lora, JC Fandangos, Anaheim, CA 

Cristion Castro 

Kinky 

STAR CELEBRATION Singer Gisselle (1) and singer- songwriter José Feliciano celebrated the 

Telemundo television network's 50th anniversary in Puerto Rico. Looks like they had fun. 

mum un MAN 
TO RADIO PROGRAMMERS VIA, 

HOTFAX 

ELECTRONIC PROMOTION KITS 

FOR MORE INFORMATION CONTACT: 
PRCMO 

E-M1111 
GOING FOR RODS 
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81 

CONTEMPORARY TOP 25 
THIS 

WEEK 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

11 

12 

13 

14 

15 

16 

17 

18 

19 

20 

21 

22 

23 

24 

25 

ARTIST TITLE LA3EL(S) 

PAULINA RUBIO Te Quise Tanto (Universal) 

OREJA DE VAN GOGH Rosas (Sony Discos) 

SIN BANDERA Que Lloro (SonyDiscosl 

CHAYANNE Cuidarte El Alma (Sony Discos) 

THALIA Cerra De Ti (EMI Latin) 

RICKY MARTIN Y Todo Queda En Nada (Sony Discos) 

ALEX UBAGO Aunque No Te Pueda Ver (Warner Mil 
JULIETA VENEGAS Andar Conmigo (8MG) 

DAVID BISBAL Buleria (Universal) 

MARCO A. SOLIS Más Que Tu Amigo (Fonovisa) 

MANA Sábanas Frias /Warner MI.) 

JUANES La Paga (Universal) 

CAFE TACUBA Eres (MCA) 

CRISTIAN -e Llamé (8MG) 

061E BERMUDEZ Me Cansé De Ti (EMI Latin) 

081E BERMUDEZ Antes (EMI Latin) 

PEPE AGUILAR Cruz De Olvido (Univision) 

SIN BANDERA Mientes Tan Bien (Sony Discos) 

MANA Te Llevaré Al Cielo (Warner M.L.) 

GLORIA ESTEFAN Tu Fotografia (Sony Discos) 

ANA BARBARA Deja (Fonovisa) 

ALEJANDRO FERNANDEZ Lucharé Por Tu Amor (Sony Discos) 

ENRIQUE IGLESIAS No Es Amor (Universal) 

MARIANA Me Equivoqué (Univision) 

LUIS FONSI Abrazar La Vida (Universal) 

Data is complied from the airplay week of April 4 -10. 

and based on a point system. 
2004 Radio & Records. 

Going For Adds 

4 EN DO Caída Libre (Balboa) 

4EVER Porque Te Anio (Mambo Maniacs) 

MIA CRISTINA Tan Solo Son Palabras (Sony Discos) 

JOAN SEBASTIAN Amar Como Te Amé (Balboa) 

NADIA & YAHIR Contigo Si (Warner Mi.) 

266 

182 

172 

158 

154 

148 

138 

113 

110 

96 

95 

79 

78 

70 

62 

60 

59 

58 

57 

54 

52 

50 

48 

46 

44 

TROPICAL TOP 25 
ATIT 

1 VICTOR MANUELLE Tengo Ganas (Sony Discos) 

2 REY RUIZ Creo En El Amor (Sony Discos) 

3 GRUPO MANIA Teléfono (Universal) 

4 SON DE CALI La Sospecha (Univisioni 

5 PAULINA RUBIO Te Quise Tanto (Universal) 

6 AREA 305 Hay Que Cambiar (Univision) 

7 JERRY RIVERA Puerto Rico (BMG) 

8 TITO ROJAS El Gallo No Olvida (MP) 

9 TOROS BAND Loca Conmigo (Universal) 

10 TOROS BAND Si Tú Estuvieras (Universal) 

11 AVENTURA Hermanita (Premium) 

12 MARIANA Me Equivoqué ( Univision) 

13 AVENTURA Llorar (Premium) 

14 RICKY MARTIN Y Todo Queda En Nada (Sony Discos) 

15 NG2 Quitémonos La Ropa (Sony Discos) 

16 POCHY Y SU COCOBANDA La Barriguita (Ever) 

17 CELIA CRUZ fIEL GENERAL Ella Tiene Fuego (Sony Discos) 

18 DON OMAR Luna (Vl. Music) 

19 JOE VERAS Cartas Del Verano (J &N) 

20 LA GRAN BANDA Merengue Loco (DAM Productions) 

21 GLORIA ESTEFAN Tu Fotografia (Sony Discos) 

22 MANA Sábanas Frías (Warner ML.) 

23 ELVIS CRESPO Hora Enamorada (Ole Music) 

24 EDNITA NAZARIO A Que No Te Vas (Sony Discos) 

25 N'KLAVE Navegando (Nu Life' 

Data is complied from the airplay week of April 4-10, 
and based on a point system. 
© 2004 Radio & Records. 

TOTAL 
POINTS 

291 

221 

151 

142 

125 

113 

90 

86 

76 

72 

70 

69 

67 

67 

66 

57 

53 

51 

49 

48 

48 

46 

44 

42 

41 

Going For Adds 

ANA CRISTINA Tan Solo Son Palabras (Sony Discos) 

HUEY DUNBAR as Noches (Sony Discos) 

KUMBIA KINGS Sabes A Chocolate (EM /Latin) 
LIMI -T 21 Amanecer (EMI Latin) 

. . de.snz.t+da tus emociones 
__. ' 1 

'1'litri `t11., t'ltiticl r1 ">'r `/9i ,.l 

Monday Friday 8PM 10PM PST 

Affiliation contact: 
Ana Salcido (212) 899 -3227 

www.radiovisa.com Radiovisa 
www.americanradiohistory.com
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82 LATIN FORMATS 
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REGIONAL MEXI CA N TOP 25 
ARTIST TITLE LABELS, 

1 TIGRES DEL NORTE José Pérez León (Fonovisa) 

2 CONJUNTO PRIMAVERA Hazme Olvidarla (Fonovisa) 

3 YOLANDA PEREZ Estoy Enamorada (Fonovisa) 

4 PALOMO Baraja De Oro (Bisa) 

5 MONTEZ DE DURANGO Te Quise Olvidar (bisa) 

6 BANDA EL RECODO Para Toda La Vida (Fonovisa) 

270 

264 

252 

230 

222 

190 

7 PATRULLA 81 Cánmo Pude Enamorarme De Ti (Disa) 168 

8 HOROSCOPOS DE DURANGO Dos Locos (Bisa) 

9 ANGELES DE CHARLY Y Qué (Fonovisa) 

10 JOAN SEBASTIAN Amar Como Te Amé (Balboa) 

167 

147 

143 

11 MONTEZ DE DURANGO Lágrimas De Cristal (bisa) 137 

12 MARCO A. SOLIS Más Que Tu Amigo (Fonovisa) 

13 CUISILLOS Vanidosa (Balboa) 

14 INTOCABLE A Dónde Estabas (EMlLatin) 

132 

129 

127 

15 PODER DEL NORTE No Tengas Miedo De Enamorarte (Disa) 107 

16 PEPE AGUILAR Cruz De Olvido (Univision) 

17 JUAN TAVARES A Un Paso De Olvidarte (Fonovisa) 

18 BRYNDIS Pero Tú No Estás (Disa) 

19 HURACANES DEL NORTE Nomás Por Tu Culpa ( Univision) 

20 K -PAZ DE LA SIERRA Jumbalaya ( Procan) 

21 K -PAZ DE LA SIERRA Imposible Olvidarte (Procan) 

22 ALICIA VILLARREAL No Oh Oh La Suegra (Universal) 

23 VICENTE FERNANDEZ Se Me Hizo Tarde La Vida (SonyDiscos) 

24 ADAN CHALINO SANCHEZ Nadie Es Eterno (Sony Discos) 

25 PAQUITA LA DEL BARRIO Pobre Pistolita (Balboa) 

Data is complied from the airplay week of April 4 -10, 
and based on a point system. 
© 2004 Radio & Records. 

95 

92 

91 

74 

74 

67 

65 

62 

57 

55 

Going For Adds 

ADAN CUEN Me Persigue Tu Sombra (Balboa) 

CALIFORNIA SHOW Mía Serás (Balboa) 

COCODRILOS No Soy De Palo (EM /Latin) 
CUISILLOS Que Tú Te Vas (Balboa) 

EL CHICHARO Chucha Chucha (Ba /boa) 

JOSE JULIAN Alta Y Delgadita (Ba /boa) 

Kl A Que Te Pongo (0/e Music) 

KUMBIA KINGS Sabes A Chocolate (EM / Latin) 

ORIGINALES DE SAN JUAN Qué Tanto Me Miras Cocho (EMI (Mill 
PANCHO BARRAZA Te Amo Y Te Amaré (Balboa) 

PUEBLO CAFE Toda Mi Vida (Ba /boa) 

RAFAEL PONCE En Las Garras Del Dolor (Ba /boa) 

TEJANO TOP 25 
APT 1ST - _ 

1 DJ KANE La Negra Tomasa (EMI LatOP 

2 SOLIDO Tal Vez (Freddie) 

3 JIMMY GONZALEZ & GRUPO MAll Perla Del Mar (Freddie) 

4 MICHAEL SALGADO La Cruz De Vidrio (Freddie) 

5 INTOCABLE A Dónde Estabas (EMlLatin) 

6 JOE LOPEZ fIA.B. QUINTANILLA Me Duele ( EMlLatin) 

7 PALOMINOS Chulita (Urbana) 

8 BIG CIRCO Voy Navegando (EMlLatin) 

9 IMAN Ya No ( Univision) 

10 DUELO Un Minuto Más ( Univision) 

11 KUMBIA KINGS Sabes A Chocolate (EMlLatin) 

12 CONTROL Mi Najayita ( EMlLatin) 

13 PALOMO Baraja De Oro (Disa) 

14 JENNIFER PEÑA Vivo Y Muero En Tu Piel ( Univision) 

15 MARCOS OROZCO De Corazón A Corazón (Catalina) 

16 PALOMINOS Callejón Sin Salida (Urbana) 

17 RAMON AYALA La Hoja Y Yo (Freddie) 

18 RAM HERRERA fIJAY PEREZ No Me Volveré A Enamorar (rejas) 

19 JAIME Y LOS CHAMACOS Quisiera Verte Y No Verte (Freddie) 

20 LA TROPA F La Tentación (Freddie) 

21 LA ONDA Agárrame La Cintura (EMlLatin) 

195 

188 

168 

164 

142 

124 

118 

113 

112 

105 

94 

92 

79 

73 

60 

54 

53 

51 

50 

49 

36 

22 MONTU Sexo, Pudor Y Lágrimas (A.R.C. Discos) 35 

23 ESTRUENDO Tengo Miedo De Amar ( Univision) 

24 EMILIO NAVAIRA fNJOSE LUIS AYALA Ambición (BMG) 

25 RAM HERRERA Muchachita Color Canela (Tejas) 

Data IS complied from the airplay week of April 4 -10. 

and based on a point system. 
© 2004 Radio & Records. 

33 

32 

31 

Going For Adds 

COCODRILOS No Soy De Palo (EM /Latin) 
K1 A Que Te Pongo (0/e Music) 

ORIGINALES DE SAN JUAN Dué Tanto Me Miras Cocho (EMlLatin) 

Rock /Alternative 
TW ARTIST Title L. 3LY 

1 JULIETA VENEGAS Andar Conmigo (BMG) 

2 SUPERLITIO Qué Vo' Hacer (Cielo Musk Group/BMG) 

3 KINKY Presidente (Nettwerk) 

4 INSPECTOR Ska Voovie Boobie Baby (Universal) 

5 CONTROL MACHETE El Genio Del Dub (Universal) 

6 ZOE Peace And Love (Sony Discos) 

7 ALEJANDRA GUZMAN Lipstick (BMG) 

8 CAFE TACUBA Eres (MCA) 

9 JULIETA VENEGAS Lento (BMG) 

10 MOENIA Espirales (BMG) 

11 MANA Sábanas Frías (Warner M.L.) 

12 ANDRES CALAMARO Estadio Azteca (Warner M l 
13 CURANDEROS Perro (Independiente) 

14 ROBI BRACO ROSA Más Y Más (Sony Discos) 

15 HOJA SECA Vagabundo (Respek) 

Songs ranked by total number of points. 11 Rock/Alternative reporters. 

Record Pool 
TW ARTIST Title -.. 

1 GRUPO MANIA Teléfono (Universal) 

2 MARIANA Me Equivoqué ( Univision) 

3 VICTOR MANUELLE Tengo Ganas (SonyDiscos) 

4 TITO ROJAS El No Es Mejor Que Yo (MP) 

5 SONORA CARRUSELES La Salsa La Traigo Yo (Fuentes) 

6 PAULINA RUBIO Te Quise Tanto (Universal) 

7 REYNOS Tabaco Y Ron (Latin /lava) 

8 SON DE CALI La Sospecha ( Univision) 

9 TITO ROJAS El Gallo No Olvida (MP) 

10 EL GRAN COMBO Brujería Remixes (Combo) 

11 ELVIS CRESPO Hora Enamorada (OleMusic) 

12 REY RUIZ Creo En El Amor (Sony Discos) 

13 EDDIE SANTIAGO Flor Dormida (Sony Discos) 

14 IVY QUEEN Papi Te Quiero (RealMusic) 

15 DAVID BISBAL Buleria (Universal) 

Songs ranked by total number of points. 19 Record Pool reporters. 

www.americanradiohistory.com
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OPPORTUNITIES 

SOUTH NATIONAL 

I http://onairjo3tipsheet.comJ 

WANTED! 
AMERICA'S HOTTEST MORNING TEAM 

Major Market. Major Group. Major 

Money. 

Our stealth talent search is for a special 

morning show that can focus on a lively, 

fun approach with a female target audi- 

ence. Yours should be a reality -based 

morning show wit a fresh Top 40 /HAC 

approach that will bring listeners back 

to the station day after day. You must 

understand the cmcept of locking into 

the community. Clean content a must. 

Proven ratings performance and success 

is a must. This is a huge gig with a long- 

term approach. 

Work for a great company, get paid like a 

star, and have the time of your life in a 

beautiful city. 

We're looking for a two or three person 

show that clicks. Our client is serious and 

is taking their time to find the right show 

to put on as soon as they find the right 

team. 

No calls or emails please. We want 

everything comirg to us via regular mail 

so we can pass it on to the station 

management. M/F EEO. Please send your 

package to me personally. Everything is 

confidential. Hilt: this is not a Clear 

Channel station. 

Matt Hudson 

BIG MONEY MORNING SHOW 

c/o HUDSON MEDIA RESEARCH 

8119 W. Eastman Place 

Suite 6 -205 

Lakewood, CO 80227 -6221 

WRHQ(RockAC) is looking for 
an Operations Manager. Duties 
include MusicScheduling(Power 
Gold),Production and Copy 
(Cool Edit Pro) and Air Shift 
(Maestro). 

We are Savannah's only locally 
owned radio station. 

Please send info(resume,salary 
history, and air check)to 

Jerry Rogers WRHQ 
1102 East 52nd St. 

Savannah, Ga. 31404 

or e mail.. 
QualityRock@WRHQ.com 

WRHQ is an Equal Opportu- 
nity Employer 

VP - Programming & Marketing 

Public Radio Partnership 

WFPL 89.3 FM - NPR News /Talk 

www.wfpl.org/ 

WUOL 90.5 FM - Classical Music 

www.wuol.org/ 

WFPK 91.9 FM - Triple A 

www.wfpk.org/ 

Non -profit entity seeks highly 

experienced, multi -talented 

programmer to oversee sound 

and image for our three stations. 

Details / submit resume at: 

www.prp.org /employment.htm. 

Mail cover letter, resume and 

references to: HR Director, PRP, 

619 S. 4th St., Louisville, KY 40202, or 

fax to 502 -814 -6511. EGE 

EAST 

MAJOR MARKET MORNING OPENING 

Infinity Broadcasting Oldies 98.1 

WOGL -FM in Philadelphia has a rare 

morning show opening. After 16 years 

our legendary morning host has decided 

to concentrate on his golf game full - 

time. We need to replace the best with 

the best, so get your package to us to- 

day! Send samples of your work on CD 

along with your ratings history to: Anne 

Gress, Program Director, WOGL -FM, 10 

Monument Road, Bala Cynwyd, PA 

19004. Large and major market expe- 

rienced pros only. No phone calls 

please. EEO. 
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MORNINGS IN 
WASHINGTON, D.C. 

Z104, Bonneville's Hot AC station 

in the Nation's Capital, is looking 

for a morning show personality to 

join nine time Emmy winner, Brett 

Haber in the mornings. We're 

looking for a compelling, funny, 

entertaining, show prep junkie who 

can communicate to the 25 -54 demo 

and can be visible in the community. 

If you live to create radio art... then 

we need to hear from you. 

The ideal candidate must have a 

creative spirit, positive attitude and 

a willingness to do whatever it 

takes to get the job done. You must 

be a creative team player and 

possess the passion to dominate 

mornings. 

Rush tape and resume to: Human 

Resources, Z104, 2000 15'h Street, 

North, Suite 200, Arlington, VA 

22201. No phone calls, please. 

Bonneville International is an Equal 

Opportunity Employer. 

REIR Opportunities 
Free Advertising 

Radio & Records provides tree (20 words maximum) 

listings to radio stations ON A SPACE AVAILABLE BA- 

SIS in Opportunities. Free listings of the same length 

are also available to individuals seeking work in the in- 

dustry under Positions Sought. 

Deadline 
To appear in the following week's issue. your ad must be 

received by Thursday noon (PST), eight days prior to issue 

date. Free Opportunities listings should be typewritten or 

printed on 81/2- X 11- company /station letterhead and are 

accepted only by mail or fax: 310-203-8727. Only free po- 

sitions sought ads are accepted by e-mail to: 

Ilinaresearadioandrecords.com. Addressall20-wordadsto 

R &R Free Opportunities. 10100 Santa Monica Blvd.. Third 

Floor. Los Angeles, CA 90067. 

REIR Opportunities 
Advertising 

1x 2x 
$200 /inch $150 /inch 

Rates are per week (maximum 35 word per inch includ- 
ing heading). Includes generic border. If logo. custom 
border or larger heading are required, add 1/2 inch ($60 
for lx, $50 for 2x). In addition, all ads appear on R &R's 
website. (www. radioandrecords.com). 

Blind Box: add $50 

The R &R address and your box number adds 12 words 
to your ad. Regular Opportunities rates apply to Blind 
Box ads, but a $50 service charge is added for ship- 
ping and handling. 

Positions Sought: $50 /inch 
Individuals seeking employment may run ads in the 
Positions Sought section at the special rate of $50 /inch. 

Payable In Advance 
Opportunities Advertising orders must be typewritten 
on company /station letterhead and accompanied by 

advance payment. Please submit ad copy & logos via 

email to Iiinares @radioandrecords.com. Ads are also 

accepted by tax: (310- 203 -8727) or mail. Visa, MC, 

AmEx or Discover card accepted. Include card num- 

ber, name as it appears on credit card, expiration date 

and phone number. Blind box responses are sent to 

advertisers every Friday by first -class mail. 

Deadline 
To appear in the following week's issue. your ad must 
be received by Thursday noon (PDT) eight days prior 
to issue date. Address all ads to:R &R Opportunities. 
10100 Santa Monica Blvd.. Third Floor. Los Angeles, 

CA 90067. 

RADIO Et RECORDS 
10100 Santa Monica Blvd., Third Floor, Los Angeles, CA 90067 

R &R is published weekly, except the week of December 25. Subscriptions are available for $325.00 per year (plus applicable 

sales tax) in the United States, $330.00 in Canada and Mexico, and $495.00 overseas (U.S. funds only) from Radio & Records 

Inc., at 10100 Santa Monica Blvd., 3rd Floor, Los Angeles, Califomia 90067. Annual subscription plan includes the weekly 

newspaper plus two R &R Directories issues and other special publications. Refunds are prorated based on the actual value of 

issue received prior to cancellation. Nonrefundable quarterly rates available. All reasonable care taken but no responsibility 

assumed for unsolicited material. R &R reserves all rights in material accepted for publication. All letters addressed to R &R or its 

Editors will be assumed intended for publication reproduction and may therefore be used for this purpose. Letters may be edited 

for space and clarity and may appear in the electronic versions of R &R. The writer assumes all liability regarding the content of 

the letter and its publication in R &R. Nothing may be reproduced in whole or in part without written permission from the 

Publisher. 

© Radio & Records, Inc. 2004. 

POSTMASTER: Send address changes to R&R. 10100 Santa Monica Blvd., Third Floor, Los Angeles, California 90067. 

HOW TO REACH US RADIO & RECORDS INC. / 10100 SANTA MONICA BLVD., THIRD FLOOR, LOS ANGELES, CA 90067 

CIRCULATION: 

hone 

310 -788 -1625 

Fax 

310-203-8727 

E -mail 

moreinfo®radioandrecords.com 

NEWS DESK: 310 -788 -1699 310- 203 -9763 newsroom @radioandrecords.com 

R &R ONLINE SERVICES: 310-788-1635 310-553-4056 kmccabe@radioandrecords.com 

ADVERTISING/SALES: 310-553-4330 310-203-8450 hmowry@radioandrecords.com 

WEBSITE: www.radioandrecords.com 

hone Fax E -mail 

OPPORTUNITIES /MARKETPLACE: 310- 788 -1622 310 -203 -8727 Ilinares @radioandrecords.com 

EDITORIAL, OTHER DEPTS. 310 -553 -4330 310 -203 -9763 mailroom@ radioandrecords.com 

WASHINGTON, DC BUREAU: 301 -951.9050 301-951-9051 rrdc ® radioandrecords.com 

NASHVILLE BUREAU: 615-244-8822 615-248-6655 Ihetton@radioandrecords.com 
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POSITIONS SOUGHT 
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MIDWEST 

WSBC Broadcasting is looking for a 

Production Director for a new FM music 

station in the Chicago area. You will 

enter on the ground floor of a special 

opportunity, working in an entrepreneur- 

ial environment. You should have a 

minimum of three years of music radio 

imaging and commercial production, 

using a variety of digital programs. Send 

work sample (which must include your 

voice on all work), resume, job and salary 

history to: 

Harvey Wells 

WSBC Broadcasting Inc. 

1645 West Fullerton Avenue 

Chicago, Illinois 60614 

WSBC Broadcasting is an Equal 

Opportunity Employer 

WSBC Broadcasting is looking for 
on -air talent for a new FM music 
station in the Chicago area. You will 
enter on the ground floor of a 

special opportunity, working in an 

entrepreneurial environment. You 

should have a minimum of three 
years of commercial music radio 
experience in a variety of formats. 
In addition, work in imaging and 
commercial production is a plus. 
Send work sample (which must 
include your voice on all work), 
resume, ¡ob and salary history to: 

Harvey Wells 
WSBC Broadcasting Inc. 

1645 West Fullerton Avenue 

Chicago, Illinois 60614 

WSBC Broadcasting is an Equal 

Opportunity Employer 

WSBC Broadcasting is looking for a 

Marketing and Promotions Director for a 

new FM music station in the Chicago 

area. You will enter on the ground floor 

of a special opportunity, working in an 

entrepreneurial environment. You 

should have a minimum of three years 

of music radio or related field marketing 

or sales promotion experience and love 

to generate excitement. This will be both 

a promotion and sales oriented job. Send 

resume, job and salary history to: 

Harvey Wells 

WSBC Broadcasting Inc. 

1645 West Fullerton Avenue 

Chicago, Illinois 60614 

WSBC Broadcasting is an Equal 

Opportunity Employer. 

OPPORTUNITIES 

MIDWEST 

Lansing, Michigan's newest 

FM Hot A/C station- My 92.1 

WKMY is looking for a 

morning co -host that can 
communicate with a 25 -44 
year old female. If you are 
knowledgable about pop 
culture, kids, relationships, 
single and married life, paying 

bills, etc... you have a 

minimum of 3 years experi- 
ence as a morning co -host, 
and ready to take on a new 

challenge, send your tape or 
mp3 and resume to: 

WKMY, Attn: Brad Walker, 

2495 Cedar St., Holt, MI 

48842 
or bwalker @wkmy.com. 

No phone calls please. 

WKMY & RCRG of Michigan 
is an EOE. 

WSBC Broadcasting is looking 

for a Program Director for a 

new FM music station in the 

Chicago area. You will enter 

on the ground floor of a 

special opportunity, working in 

an entrepreneurial environ- 

ment. You should have a 

minimum of three years of 

music radio on -air and 

programming experience, 

enjoy the hiring and coaching 

of air talent, and love to 

generate promotional excite- 

ment. Send resume, job and 

salary history to: 

Harvey Wells 

WSBC Broadcasting Inc. 

1645 West Fullerton Avenue 

Chicago, Illinois 60614 

WSBC Broadcasting is an 

Equal Opportunity Employer 

MIDWEST 

Evening Announcer 
Job #04 -066 

WRAL -FM, one of America's 
top independent stations has 

a rare opening for evening 
talent. The position requires 
excellent people skills, 
personal appearances, 
production and Audio Vault 
knowledge. 

We offer an excellent com- 
pensation package and strong 
professional development. 
Interested candidates, please 

e -mail resume (including 
job #), cover letter, and how 
you heard about this 
opportunity to: 

cbcjobs @cbc- raleigh.com 
EOE. 

Division of Capitol Broad- 
casting 

Tune in to your career: 
www.cbc -raleigh.com 

101.5 
WRAL -FM 

WEST 

News -Talk PD - 
Eugene 

News -talk leader KUGN seeks 

aggressive, experienced PD 

who can also host a morning 
show. Top -notch news team. 

U of Oregon sports, best 
syndicated talk. Requires 
dedicated manager who can 

position this exceptional 
product. Cumulus Media is an 

EOE. Email: russ®kugn.com. 

Hot new format available in 24 

hour syndication. 3DSJ Request & 

Dedication Radio. Listen: 

www.3DSJ.com. Free trial 

available! (813) 920 -7102, 

billelliott@3DSJ.com. (4/16) 

POSITIONS SOUGHT 

Michigan - 15 yrs in radio looking 

for p/t or f/t gig. Board op , promo- 

tions and on -air talent Funny, hard 

worker. e -mail me for more info: 

djmartin88 @hotmail.com. (4/16) 

Hardworking male air talent, great 

voice with personality and positive 

energy to match looking for a gig in 

San Diego, believe in me and you 

won't be sorry. call 858 -278 -1898. 

(4/16) 

Syndication company for sale. 
15 years old. Owner retiring. 
Mixshows mostly, some talk short 

form, serious inquiries only. 

hitsam @aol.com. (4/16) 

Eleven year Country radio veteran. 

Great pipes and prod, good num- 

bers, and gives 200 %. Will move. 

Joe - (269) 684 -6215 or 

joemacdonald943 @yahoo.com. (4/ 

16) 

PD /OM for Multi Formats w /strong 

leadership, people and organiza- 

tional skills. Todd Martin (304) 295- 

7470 email: glenmar2 @charter.net. 

(4/16) 

Looking for my next gig. Radio 

vet, any format, any daypart. 

garythrillsmills @yahoo.com. Mon- 

ster ratings, no fines! (4/16) 

Seeking to join a radio team - 

Talented, big league record - We'll 

win together! 

http: / /community.webtv.net/ 

dandavdd /Resumeof Dan Davidson. 

(4/16) 

Seeking play -by -play / public 
relations/sales position. Joe 1 -888- 

327- 4996.(4/16) 

Opportunity 
Knocks 

in the pages of 
RErR every Friday 

Call: 310- 553 -4330 

www.americanradiohistory.com

www.americanradiohistory.com


AIR CHECKS 

- AUDIO & VIDEO AIRCHECKS 
.CURRENT x288$, KIISiFyan Seacrest. WEOI F ck Party. WLNK Matt & 

Ramona. KRSIVÛr. Doug 8 Skippy. Y100/Corey, KROO/Nicole Alavrez. CD $13. 

+CURRENT x284. KRTHShotgunTom, WAXO/Jim Kerr. WFLZ/Toby Knapp. 

WAPE. KYLD/Elvis 8 J V., WNKS/Adam Smasher, KPWR/Felli Fel. CD $13. 

.PERSONALITY PLUS PPP -193. WRBO/Mason Dixon 8 Bill Connolly. WSTR/ 

Steve 8 Vicki. WPTPBarsky. WXTBBubba The Love Sponge. CD $13. 

+PERSONALITY PLUS 1PP -192. KIIS/Rick Dees. WXKS/Matt Siegel. WROX/ 

Jack Diamond. WOSR /Steve Rouse 8 Kristi McIntyre. $13 CD. $10 cassette. 

+PERSONA! ITV PI US PP-191 WPLJBcott 8 Todd. WROR/Lcren 8 Wally. 

KMX2/Bobby 8 Brad. WWDC/Elliott. $13 CD. S10 cassette. 

+ALL COUNTRY YCY -140, KSCS. KPLX. KTYS. WROO. $13.CÛ 

+ALL CHR #CHR -110. KITS. KPWR. WXXL. KHKS. KHTS $13 CD. 

.ALL A/C /AC-118. WMMO. WMGF, WOMX. KFMB -FM. $13 CD. 

+PROFILE 6-502 TAM 'A! CHR AC AOR Gold Ctry . $13 CD $10 cassette 

+PROFILE #S-503 MIAMI! CHR AC UC AOR Gold Ctry $10, $13 CD 

+PROMO VAULT NPR -56 promo samples - all formats, all market sizes. 

$15.50 CD 

+SWEEPER VAULT #SV-42 Sweeper 8 legal ID samples. all formats. $15.50 CD 

.AAA -1 tTriole AI .CHM35 (CHR Niahts) + 0-25 tAll Oldi J +MR -10 

/Alternative) +F -28 (All remalel +UK -1 (London) at $10 each. 

.CLASSIC #C-276 KCB0/Dex Allen -1968. KWST/London 8 Engelman -1982. 

KFVC.K. Cooper-1983, ',NJ/Big John Carter-1975. S16.50 CD. $13.50 cassette 

VIDEO .097. Baltimore's WPOCAlichael J. 8 Jen, Buffalo's WWKB/Jack 

Armstrong, Phillys WIOO/Chio & Angi. WXTU/Evans 8 Andie. Boston's 

WJMN/Ramiro 8 Pebb es. Portland's KRSK/Dr. Doug 8 Skippy.. 2 hrs. VHS 

$30. DVD $35. 

. tapes marked with . may be ordered on cassette for $3 less 

www.califomiaaircheck.com 

CALIFORNIA AIRCHECK 4 
Box 4408 - Son Diego, CA 92164 - (619) 460 -6104 

vnlw 

MARKETPLACE 
ADVERT /SING 

Payable in advance. Order must be typewritten and accompanied 

by payment. Visa/MC /AMEx/Discover accepted. One inch mini- 

mum, additional space up to six inches available 41 increments 

of one -inch. Rates for R &R 

marketplace 

(per inch): 

1 time 
6 insertions 

13 insertions 
26 insertions 
51 insertions 

Marketplace 
(310) 788-1622 
Fax: (310) 203 -8727 
e -mail: Ilinares @radioandrecords.com 

$95.00 
90.00 
85.00 
75.00 
70.00 

MARKETPLACE, April 16, 2004 R &R 85 

VOICEOVER SERVICES 

ill CIPIIANI 
P R O M O S 

AMERICA'S NUMBER 1 VOICE 
the voice or FOX, CBS and The Grammys 

Call Us. 

(310) 229 -4548 

www.joecipriano.com 

www.radioandrecords.com 

GFkf'y 

Imaging that brings out your station's personality! 

Your sound on your budget. 

www.davepacker.com 609 -290 -3333 

DAVE PACKER 
V O I C E O V Eft S 

5 time Academy Awards announcer 5 time Emmy announcer 

Randy Thomas 
#1 Female Voice in America 

WLTW/New York WASH/- FM/Washington, DC 

WNIC 100.3/Detroit KLUV/Dallas 

Make your budget sound bigger than it is. 

(1- 800) RT -VOICE www.randythomasvo.com 

E -mail: randy @randythomasvo.com 

To PD's Who Want 
Higher Ratings 

(but can't get started) 

LANCE DEBOCK 

Get One Month 
FREE ! ! ! 

732-736-6722 
www.lancedebock.com 

www.radioandrecords.com 

MUSIC REFERENCE 

Great Springtime Sofigs! 
New! 5th Edition Green Book Of Songs By Subject: 
The Thematic Guide To Popular Music 
1,569 jam -packed pages 

86,000 listings 
35,000 songs 

1,800 subjects 
All music formats 
100 years of music 

Order via R &R: Save 20% and get free UPS shipping!' ( *on U.S. orders) 
Discounted price: $51.96 softcover /$63.96 hardcover 
(CA residents add sales tax) 

Charge by phone: 310.788.1621 or send a check to: 
R &R, 10100 Santa Monica Blvd., 3rd Floor, L.A., CA 9006 

oingrAdd' 
14.. 

POWERED BY 

TM 

Click on the GFA Radio cube on our home 

For More Information And To GetYour Priorities ADDED To R &R GFA RADIO Playtists, 
Please Contact: Greg Maffei at 310-788-1656 or gmaffei @radioandrecords.com 

ON-AIR 
Easy Click -& -Play 
Internet radio stations 

New music by format 

All music in power rotation 

Radio "Guest EJs" join 
R &R editors on the air 

The best and newest 
bits from top market 
stations by format 

www.americanradiohistory.com

www.americanradiohistory.com


86 THE BACK PAGES 
National Airplay Overview: April 16, 2004 

CHR/POP 
LW 1W 

1 O USHER fILUDACRIS & LIL' JON Yeah (Laface /Zomba) 

3 © MAROON 5 This Love (Dctone /J /RMG) 

2 3 BRITNEY SPEARS Toxic (Jive /Zomba/ 

4 4 EVANESCENCE My Immortal (Wind -up) 

5 5 JESSICA SIMPSON With You (Columbia) 

6 CHINGY One Call Away (DTP /Capitol/ 

11 D12 f /EMINEM My Band (Shady / Lnterscopel 

8 J- KWON Tipsy (So SoDef /Zomba/ 

14 ' HOOBASTANK The Reason (Island /IDJMGI 

7 10 OUTKAST The Way You Move ( LafacelZomba) 

13 CASSIDY fIR. KELLY Hotel (J /RMG) 

9 12 LINKIN PARK Numb (Warner Bros.) 

22 ® BEYONCE' Naughty Girl (Columbia) 

12 14 NICKELBACK Someday (RoadrunnerRecords/IDJMG) 

18 ® JESSICA SIMPSON Take My Breath Away (Columbia) 

16 16 JET Are You Gonna Be My Girl (At /antic) 

10 17 HILARY DUFF Come Clean (Buena Vista /Hollywood) 

20 

8 
AVRII LAVIGNE Don't Tell Me (Arista /RMG) 

21 BLACK EYED PEAS Hey Mama (A&M//nterscope) 

17 20 SHERYL CROW The First Cut Is The Deepest (A &M /lnterscope) 

23 0 KIMBERLEY LOCKE 8th World Wonder (Curb) 

15 22 SARAH CONNOR Bounce (Epic) 

28 M. WINANS fIENYA & P. DIDDY I Don't Wanna Know (Bad Boy /Universal) 

30 USHER Burn (Laface /Zomba) 

24 SWITCHFOOT Meant To Live (Red Ink/Columbia) 

26 BLINK-182 !Miss You (Geffen) 

25 27 3 DOORS DOWN Away From The Sun (Republic /Universal) 

29 a THREE DAYS GRACE II Hate) Everything About You (Jive /Zomba) 

27 29 TWISTA fIKANYE WEST & JAMIE FOXX Slow Jams (At /antic) 

37 0 OUTKAST Roses (Laface /Zomba/ 

#1 MOST ADDED 
LENNY KRAVITZ Where Are We Runnin'? (Virgin) 

#1 MOST INCREASED PLAYS 
BEYONCE' Naughty Girl (Co /umbra) 

TOP 5 NEW & ACTIVE 
GAVIN OEGRAW I Don't Want To Be ( /RMG) 

SUGABABES Hole In The Head (lnterscope/ 

CHRISTINA MILIAN Dip It Low (Island /IDJMGI 

LOS LONELY BOYS Heaven (01/Epic) 

N.E.R.O. She Wants To Move (Virgin) 

CHR /POP begins on Page 27. 

AC 

3 0 FIVE FOR FIGHTING 100 Years (Aware /Columbia) 

1 2 JOSH GROBAN You Raise Me Up (143 /Reprise! 

2 0 SHERYL CROW The First Cut Is The Deepest (A &M /lnterscope) 

4 4 DIDO White Flag (Arista/HMG) 

5 5 SHANIA TWAIN Forever And For Always (Mercury / /DJMGI 

6 6 TRAIN Calling All Angels (Columbia) 

7 7 MICHAEL MCDONALD Ain't No Mountain High Enough (Motown) 

8 8 MATCHBOX TWENTY Unwell (Atlantic) 

9 9 UNCLE KRACKER fIDOBIE GRAY Drift Away (Lava) 

10 10 MARTINA MCBRIDE This One's For The Girls (RCA) 

11 11 SIMPLY RED You Make Me Feel Brand New (simplyred.com /Redlnk/ 

13 ® SEAL Love's Divine (Warner Bros.) 

12 13 LUTHER VANDROSS Oance With My Father (/RMG) 

15 WYNONNA I Want To Know What Love Is (Curb) 

14 COUNTING CROWS Big Yellow Taxi (Geffen /lnterscope) 

17 LUTHER VANDROSS Buy Me A Rose (J/RMG) 

16 17 LIONEL RICHIE Just For You (Island /IDJMG) 

18 ; 3 DOORS DOWN Here Without You (Republic /Universal) 

19 ' KENNY LOGGINS I Miss Us (A // The Best/ 

20 ROD STEWART Time After Time (J /RMGI 

22 SHANIA TWAIN It Only Hurts When I'm Breathing (Mercury/ /DJMG/ 

26 KIMBERLEY LOCKE 8th World Wonder (Curb) 

23 HOOTIE & THE BLOWFISH Goodbye Girl (Rhino /WSM) 

25 NO DOUBT It's My Life (lnterscopel 

21 25 MICHAELBUBLE Sway (143 /Reprise/ 

30 ' GLORIA ESTEFAN I Wish You (Epic) 

27 MELISSAETHERIDGE Breathe (Island /IDJMGI 

24 28 ISRAEL KAMAKAWIWO'OLE Over The Rainbow (Big Boy) 

29 

8 
TRAIN When I Look To The Sky (Columbia) 

28 I KATRINA CARLSON Count On Me (Kataphonicl 

#1 MOST ADDED 
CLAY AIKEN Solitaire (RCA /RMG) 

#1 MOST INCREASED PLAYS 
ENRIQUE IGLESIAS Hero (lnterscope) 

TOP 5 NEW & ACTIVE 
JESSICA SIMPSON Take My Breath Away (Columbia) 

EVANESCENCE My Immortal (Windup) 

PHIL COLLINS No Way Out (Hollywood.) 

NORAH JONES Sunrise (Blue Note /EMC/ 

MERCYME Here With Me (INDCurb, 

AC begins on Page 50. 

CHR/RHYTHMIC 
LW >w 

1 I USHER fILUDACRIS & LIL' JON Yeah (Laface /Zomba) 

2 2 J-KWON Tipsy (So So Del/Zomba) 

3 M. WINANS fIENYA & P. DIDDY I Don't Wanna Know (Bad Boy /Universal) 

5 USHER Burn deface/Zomba) 

6 012IIEMINEM My Band (Shady /lnterscope) 

4 6 CHINGY One Call Away (DTP /Capitol) 

7 1 JAY-Z Dirt Off Your Shoulder (RocAFella /[DJMG) 

8 PETEY PABLO Freek-A-Leek (Jive /Zomba) 

11 BEYONCE' Naughty Girl (Columbia) 

12 i TWISTA Overnight Celebrity (Atlantic) 

14 KANYE WEST fISYLEENA JOHNSON All Falls Down (RocA-fela/ /DJMG) 

9 12 LUDACRIS Splash Waterfalls Wet Jam South /(DJMG) 

10 13 G UNIT fIJOE Wanna Get To Know You (lnterscopel 

15 

8 
LIL' FLIP Game Over (Sucka Free /Loud /Columbia) 

16 SEAN PAUL I'm Still In Love With You (VP/At/antic) 

13 16 YING YANGTWINSfILIL 'JON & THE EASTSIDEBOYZ Salt Shaker (TVT) 

18 17 CASSIDY fIR. KELLY Hotel (J /RMG) 

17 18 EAMON F"k It Il Don't Want You Back) (Jive /Zomba) 

19 t 9 TWISTA fIKANYE WEST & JAMIE FOXX Slow Jams (Atlantic) 

26 

Cif 

PITBULL fILIL' JON Culo (7117) 

25 ALICIA KEYS If I Ain't Got You (J /RMGI 

20 22 OUTKAST Rases (Lai-ace/Zomba) 

34 a AMANDA PEREZ I Pray (Virgin) 

21 24 JENNIFER LOPEZ fIR. KELLY Baby I Love U (Epic) 

22 25 T.I. Rubber Band Man (Grand Hustle /Atlantic) 

24 26 BRITNEY SPEARS Toxic (Jive /Zomba) 

29 a NB RIDAZ fIGEMINI So Fly (Upstairs) 

23 28 KANYE WEST Through The Wire (RocAfella /[DJMG) 

32 

' 

JOE fIG UNIT Ride Wit LI (Jive /Zomba) 

33 I DILATED PEOPLES IIKANYE WEST This Way (Capitol) 

#1 MOST ADDED 
NINA SKY Move Ya Body (Universal) 

#1 MOST INCREASED PLAYS 
USHER Burn (Laface /Zomba) 

TOP 5 NEW & ACTIVE 
ELEPHANT MAN Jook Gal (VP /Atlantic) 

YING YANG TWINS Whats Happnin! (TVT) 

8 -BALL & MJG You Don't Want Drama (Bad Boy /Universal) 

R. KELLY Happy People (Jive /Zomba) 

MASTER P Act A Fool (New No limit /Kochi 

CHR/RHYTHMIC begins on Page 34. 

HOT AC 
LW 

I O MAROON 5 This Love (Ottone /J /RMGI 

2 2 EVANESCENCE My Immortal (Wind-up) 

3 3 NICKELBACK Someday (RoadrunnerRecords //DJMG/ 

4 4 3 DOORS DOWN Here Without You (Republic /Universal) 

5 5 FIVE FOR FIGHTING 100 Years (Aware /Columbia/ 

6 6 NO DOUBT It's My Life (lnterscopel 

7 7 SHERYL CROW The First Cut Is The Deepest (A &M /lnterscopel 

8 8 MATCHBOX TWENTY Bright Lights (Atlantic) 

9 SANTANA fIALEX BAND Why Don't You & I LAnsta /RMG) 

13 HOOBASTANK The Reason (Island //DJMG/ 

10 11 MELISSAETHERIDGE Breathe (Island /IDJMGI 

11 12 DIDO White Flag (Arista /RMG) 

12 13 SARAH MCLACHLAN Fallen (Arista/RMG) 

14 14 OUTKAST Hey Ya! ( LafacelZomba) 

15 LIZ PHAIR Extraordinary (Capitol) 

18 ALANIS MORISSETTE Everything (Maverick/Reprise) 

19 TOBY LIGHTMAN Devils And Angels (Lava/ 

17 18 NORAH JONES Sunrise (Blue Note /EMC) 

23 ' AVRIL LAVIGNE Don't Tell Me (Arista/RMG) 

20 3 DOORS DOWN Away From The Sun (Republic /Universal/ 

16 21 JOHN MAYER Clarity (Aware /Columbia/ 

22 JESSICA SIMPSON With You (Columbia) 

25 LIVE WI SHELBY LYNNE Run Away (Radioactive /Geffen/ 

29 LOS LONELY BOYS Heaven (Or /Epic) 

24 25 SEAL Love's Divine (Warner Bras.) 

27 JET Are You Gonna Be My Girl (At /antic) 

30 SARAH MCLACHLAN Stupid (Arista /RMG) 

26 28 JOSH KELLEY Everybody Wants You (Hollywood) 

28 

' 

MATCHBOX TWENTY Downfall (Atlantic) 

31 i LINKIN PARK Numb (Warner Bros.) 

#1 MOST ADDED 
BUTTERFLY BOUCHER Another White Oash (A &M /lnterscopel 

#1 MOST INCREASED PLAYS 
ALANIS MORISSETTE Everything (Maverick/Reprise) 

TOP 5 NEW & ACTIVE 
311 Love Song (Maverick /Volcano /Zomba) 

MICHAEL ANDREWS FIGARY JULES Mad World (Universal) 

CHERIE I'm Ready (Lava) 

FINGER ELEVEN One Thing (Wind-up) 

MARTINA MCBRIDE This One's For The Girls /RCA) 

AC begins on Page 50. 

WERED BY 

1IEDIABASE 

URBAN 
LW TW 

4 0 USHER Burn ( LafacelZomba) 

1 2 USHER IILUDACRIS & LIL' JON Yeah (la Face /Zomba) 

5 0 ALICIA KEYS If I Ain't Got You (J /RMG) 

2 4 JKWON Tipsy (So SoDei /Zomba/ 

3 5 JAY-Z Dirt Off Your Shoulder (Roc.A- Fe /la/ /DJMG) 

8 M. WINANS fIENYA & P. DIDDY I Don't Wanna Know (Bad Boy /Universal/ 

9 KANYE WEST IISYLEENA JOHNSON All Palls Down (Roc-Afella/IDJMG) 

10 LIL' FLIP Game Over (Sucka free /Loud/Columbia) 

7 9 LUDACRIS Splash Waterfalls (Del Jam South //DJMG) 

12 

8 
PETEY PABLO Freek- A-Leek (Jive /Zomba) 

17 TWISTA Overnight Celebrity (Atlantic) 

6 12 CHINGY One Call Away (DTP /Capitol) 

11 13 G UNIT WOE Wanna Get To Know You (lnterscope) 

13 - AVANT Don't Take Your Love Away ( Geffen) 

18 BEYONCE' Naughty Girl (Columbia) 

14 15 T.I. Rubber Band Man (Grand Hustle /At /antic) 

15 17 CASSIDY fIR. KELLY Hotel (J /RMG) 

20 0 JANET JACKSON I Want You (Virgin) 

16 19 RUBEN STUDDARO Sorry 2004 (J /RMGI 

19 20 SLEEPY BROWN fIOUTKAST I Can't Wait (lnterscope) 

28 0 OUTKAST Rases (Laface /Zomba) 

23 22 JAGGED EDGE What It's Like (Columbia) 

24 23 YING YANG TWINS fILIL' JON &THEEASTSIDEBOYZ Salt Shaker (TVU 

22 24 SEAN PAUL I'm Still In Love With You (VP /Atlantic) 

35 0 R. KELLY Happy People (Jive /Zomba] 

21 26 TWISTA fIKANYE WEST & JAMIE FOXX Slow Jams (Atlantic) 

26 27 MUSIQ Whoknows (OefSoul //DJMG) 

29 

$ 
JUVENILE Slaw Motion (Cash Money /Universal) 

31 JOE fIG UNIT Ride Wit U (Jive /Zomba) 

25 30 YOUNG GUNZ No Better Love (Del Jam / IDJMG) 

#1 MOST ADDED 
CASSIDY FIMASHONDA Get No Better (J /RMGI 

#1 MOST INCREASED PLAYS 
ALICIA KEYS If I Ain't Got You (J/RMW 

TOP 5 NEW & ACTIVE 
BIG TYMERS No Love (Beautiful Life) (Cash Money /Universal) 

YOUNG GUNZ Friday Night (Roc A.fella /(DJMG) 

PRINCE Musicology (Columbia) 

WYCLEF JEAN FISHARISSA Take Me As I Am (J /RMG) 

CALVIN RICHARDSON Not Like This (Hollywood) 

URBAN begins on Page 37. 

ROCK 
LW TW 

1 1 NICKELBACK Figured You Out (Roadrunner Records /IDJMG) 

3 2 INCUBUS Megalomaniac (Epic) 

2 3 AEROSMITH Baby, Please Don't Go (Columbia) 

4 , JET Cold Hard Bitch (Atlantic) 

7 © TESLA Caught In A Dream (Sanctuary/SRO( 

6 6 JET Are You Gonna Be My Girl (Atlantic) 

5 7 AUDIOSLAVE I Am The Highway (lnterscope /Epicl 

9 8 KID ROCK Jackson, Mississippi (Top Dog /Atlantic) 

8 9 THREE DAYS GRACE II Hotel Everything About You (Jive /Zomba) 

10 10 PUDDLE OF MUDO Heel Over Head (Geffen) 

12 0 SHINEDOWN 45 (Atlantic) 

11 12 LINKIN PARK Numb (Warner Bros.) 

13 13 GOOSMACK Running Blind (Republic /Universal) 

16 0 H00BASTANK The Reason (Island / IDJMG) 

15 15 A PERFECT CIRCLE The Outsider (Virgin) 

18 LINKIN PARK Lying From You (Warner Bros.) 

14 17 TANTRIC Hey Now (Maverick /Reprise) 

17 18 COOSMACK Re-Align (Republic /Universal) 

21 19 DARKNESS I Believe In A Thing Called Love (Must...Destroy /Atlantic) 

19 20 3 DOORS DOWN Away From The Sun (Republic /Universal) 

20 21 TRAPT Echo (Warner Bros.) 

28 8 AUDIOSLAVE What You Are (lnterscope /Epic) 

23 ® LOSTPROPHETS Last Train Home (Columbia) 

22 24 LO.PRO Sunday (Geffen) 

26 ® DEFAULT Throw It All Away (TVT) 

24 26 DAMAGEPLAN Save Me (Atlantic) 

LENNY KRAVITZ lihere Are We Runnin'? (Virgin) 

THORNLEY So Far So Good (Roadrunner Records //DJMG) 

29 OFFSPRING (Can't Get My) Head Around You (Columbia) 

29 30 DROWNING POOL Step Up (Wind-up) 

#1 MOST ADDED 
VELVET REVOLVER Slither (RCA/HMG) 

#1 MOST INCREASED PLAYS 
VELVET REVOLVER Slither (RCA /RMG 

TOP 5 NEW & ACTIVE 
SOIL Redefine (J /RMGI 

VELVET REVOLVER SEther (RCA/RMG) 

DROPBOX Wishbone (Re- Align/Universal) 

STATIC-X So (Warner Bros.) 

PREITHING Faded Love (V2) 

ROCK begins on Page 59. 

www.americanradiohistory.com
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URBAN AC 
LW 1W 

1 1 

3 0 
2 3 

5 0 

LUTHER VANDROSS Think About Yau (J/RMG) 

ALICIA KEYS If I Ain't Got You COMM 
RUBEN STUDDARD Sorry 2004 (J /RMG) 

TEENA MARIE Still In Lcve (Cash Money /Universa /1 

4 5 BEYONCE' Me. Myself And 1 (Columbia) 

JANET JACKSON I Want You (Virgin) 

BABYFACE The Loneliness ( Arista /RMG) 

KEM Love Calls (Motown /Universal) 

JOE More & More (Jive /Zomba/ 

AVANT Read Your Mind (Geffen) 

OUTKAST The Way You Move (Cat-ace /Zomba/ 

WILL DOWNING A Million Ways (GRP /VMG) 

PATTI LABELLE New Day (Del Soul/ /DMG) 

ALICIA KEYS You Don't Know My Name (J/RMG) 

PRINCE Musicology (Columbia) 

MUSWO Whoknws (Del Sou / /IDJMG) 

SILK Side Show (Liquid 8) 

R. KELLY Happy People (Jive /Zomba) 

OWELE Hold 01 (Virgin) 

GERALD LEVERT Wear It Out (Atlantic) 

VAN HUNT Seconds Of Pleasure (Capitol) 

EN VOGUE Ooh Boy (33rd Street/Funky Girl) 

ANTHONY HAMILTON Charlene (So So Del/Zomba) 

HIL ST. SOUL Pieces (Shanachiel 

TAMIA Questions (Atlantic) 

KINDRED THE FAMILY SOUL Stars (Hidden Bear/el 

AVANT Don't Take You Love Away (Geffen) 

JAGGED EDGE Walked Ouua Heaven (Columbia) 

RUBEN STUDDARD What If (J /RMG) 

GOAPELE Closer (Columbia) 

6 Q 
7 7 

9 8 

10 9 

12 10 

8 11 

13 12 

17 

11 14 

2116 

14 17 

23 

18 19 

15 20 

19 21 

22 22 

20 23 

25 24 

27 

26 26 

28 ® 
24 28 

rJ7 

#1 MOST ADDED 
MUSIQ Who <nows (Del Soul //DJMG) 

#1 MOST INCREASED PLAYS 
R. KELLY Happy People ¡Jive Zornhal 

TOP 5 NEW & ACTIVE 
CARL THOMAS Makelt Alright ¡Bad Buy Universal) 

MONICA U Should've Known Better ,./..AMC) 

CREA U Lied Aerra' 
JESSE POWELL Old You Cry lion,/ 81 

LAMONT DOZIER I Hear A Symphony (Jahr Righ(/kVEA O'Stribution 

URBAN begins on Page 37. 

ACTIVE ROCK 
Iw Iw 

1 A PERFECT CIRCLE The Outsider (Virgin) 

3 SHINEDOWN 45 (Atlantic) 

6 LINKIN PARK Lying From You (Warner Bros.) 

4 JET Cold Hard Bitch (At /antic) 

2 5 INCUBUS Megalomaniac (Epic) 

5 6 NICKELBACK Figured You Out (Roadrunner Records/IDJMG) 

8 0 PUDDLE OF MUDD Heel Over Head (Geffen) 

9 8 LOSTPROPHETS Last Train Home (Columbia) 

7 9 THREE DAYS GRACE II Hate) Everything About You (Jive /Zomba) 

12 0 HOOBASTANK The Reason (island /IDJMGI 

11 11 DAMAGEPLAN Save Me (Atlantic) 

10 12 GODSMACK Re.Align (Republic /Universal) 

16 0 GODSMACK Running Blind (Republic/Universal) 

13 14 TRAPT Echo (Wainer8ros.) 
15 15 DROWNING POOL Step Up (Wind-up) 

14 16 KID ROCK Jackson, Mississippi (TopOog /Atlantic) 

21 

8 
AUDIOSLAVE What You Are (lnterscope /Epic) 

19 OFFSPRING (Cast Get Myl Head Around You (Columbia) 

18 19 LOPRO Sunday (Geffen/ 

17 20 LINKIN PARK Numb (Warner Bros.) 

22 0 SOIL Redelire (J /RMGI 

24 22 AEROSMITH Baby, Please Oust Go (Columbia) 

25 CROSSFADE Cold (Columbia) 

26 THORNLEY So Far So Good (Roadrunner Records/ICJMG) 

23 25 SEVENDUST Broken Down (TVT) 

33 0 THREE DAYS GRACE Just Like You (Jive/Zomba) 

20 27 TANTRIC Hey Now (Maverick /Reprise/ 

27 28 DROPBOX Wishbone (Re-Align /Universal) 

28 SMILE EMPTY SOUL Silhouettes (Lava) 

29 ( THOUSANDFOOTKRUTCH Rawkfist (Tooth &Nail /EMC) 

#1 MOST ADDED 
VELVET REVOLVER Slither (RCA,RMG) 

#1 MOST INCREASED PLAYS 
VE .VET REVOLVER Tithe( RCA A,I1G' 

TOP 5 NEW & ACTIVE 
BLACK LABEL SOCIETY blouse Of Daum ISperlmd 

ATREYU Lip Gloss And Black .l5crory( 

INCUBUS Talk Shows OH Mum (Epic( 

40 BELOW SUMMER Breathless Rs.. & 

HATEBREEI P i r.'- 
ROCK begins on Page 59. 

THE BACK PAGES.K 
National Airplay Overview: April 16, 2004 

COUNTRY 
LW 

I KENNY CHESNEYIIUNCLEKRACKER When The Sun Goes Down (BNA) 

2 KEITH URBAN You'll Think Of Me (Capitol) 

3 RASCAL FLATTS Mayberry (Lyric Street) 

5 JOHN MICHAEL MONTGOMERY Letters From Home (Warner Bros.) 

4 BUDDY JEWELL Sweet Southern Comfort (Columbia) 

9 GRETCHEN WILSON Redneck Woman (Epic) 

7 TRACY LAWRENCE Paint Me A Birmingham (DreamWorks) 

6 8 SARA EVANS Perfect (RCA) 

8 GEORGE STRAIT Desperately (MCA) 

11 LONESTAR Let's Be Us Again (BNA) 

10 BLUE COUNTY Good Little Girls (Asylum/Curb) 

12 BROOKS & DUNN That's What She Gets For Loving Me (Arista) 

14 MONTGOMERY GENTRY If You Ever Stop Loving Me (Columbia; 

13 - GARY ALLAN Songs About Rain (MCA) 

15 CAROLYN DAWN JOHNSON Simple Life (Arista) 

16 16 DIERKS BENTLEY My Last Name (Capitol) 

18 SHEDAISY Passenger Seat (Lyric Street) 

19 DAVID LEE MURPHY Loco (Koch) 

21 ' BRIAN MCCOMAS You're In My Head (Lyric Street) 

22 r CLAY WALKER I Cant Sleep (RCA) 

25 TOBY KEITH Whiskey Girl (Dream Works) 

20 22 BIG & RICH Wild West Show (Warner Bros.) 

23 ® REBA MCENTIRE Somebody (MCA) 

24 ® SHANIA TWAIN It Only Hurts When I'm Breathing (Mercury / IDJMG) 

17 25 CLINT BLACK Spend My Time (Equity Music Croup) 

27 BILLY CURRINGTON I Got A Feelin' (Mercury) 

26 EMERSON DRIVE Last One Standing (Dream Works) 

29 JOE DIFFIE Tougher Than Nails (BBR /C4) 

32 ANDY GRIGGS She Thinks She Needs Me (RCA) 

30 LEE ANN WOMACK The Wrong Girl (MCA) 

#1 MOST ADDED 
CRAIG MORGAN Look At Us (BBR/ 

#1 MOST INCREASED PLAYS 
GRETCHEN WILSON Redneck Woman iEprc' 

TOP 5 NEW & ACTIVE 
ROONEY ATKINS Someone To Share It With (Curb) 

TRACY BYRD How'd I Wind Up In Jamaica (RCA( 

JOSH TURNER What It Ain't ¡MCA) 

SHANNON LAWSON Smokin'grass (Equity Music Grogyl 

JIMMY WAYNE You Are (OreamWorks, 

COUNTRY begins on Page 42. 

ALTERNATIVE 
LW 

4 

1 

3 

6 

2 

7 

5 

8 

9 

13 

11 

14 

10 

15 

12 

16 

18 

17 

22 

19 

21 

25 

24 

37 

28 

31 

27 

33 

34 

26 

TW 

0 LOSTPROPHETS Last Train Home (Columbia) 

2 HOOBASTANK The Reason (island /IDJMG) 

3 311 Love Song (Maverick /Volcano /Zomba) o JET Cold Hard Bitch (Atlantic) 

5 BLINK.182 I Miss You (Geffen) 

Q LINKIN PARK Lying From You (Warner Bros.) 

7 INCUBUS Megalomaniac (Epic) 

8 A PERFECT CIRCLE The Outsider (Virgin) 

9 AFI Silver And Cold (Dream Works /lnterscope) 

PUDDLE OF MUDD Heel Over Head ( Gellen) 

11 TRAPT Echo (WarnerBros.) 

O OFFSPRING (Cast Get My) Head Around You (Columbia) 

13 NICKELBACK Figured You Out (RoadrunnerRecordsROMG) 

14 VINES Ride (Capitol) 

15 FINGER ELEVEN One Thing (Windup) 

16 THREE DAYS GRACE II Hate) Everything About You (Jive /Zomba/ 

e YEAH YEAH YEAHS Maps (lnterscope) 

18 LINKIN PARK Numb (Warner Bros.) 

GODSMACK Running Blind (Republic /Universali 

20 SWITCHFOOT Meant To Live (Red Ink/Columbia) 

21 STROKES Reptilia (RCA/RMG/ 

MODEST MOUSE Float On (Epic) 

CYPRESS HILL What's Your Number? (Columbia) 

INCUBUS Talk Shows On Mute (Epic) 

AUDIOSLAVE What You Are (lnterscope /Epic/ 

SWITCHFOOT Dare You To Move (Red Ink /Columbia) 

LIVING END Who's Gonna Save Us? (Reprise) 

SMILE EMPTY SOUL Silhouettes (Cava) 

MUSE Time Is Running Out (EastWest/Warner Bros.) 

DARKNESS I Believe In A Thing Called Love (Must...Destroy /Atlantic) 

23 

27 

8 
30 

#1 MOST ADDED 
VELVET REVOLVER Slither (RCA. /RMG) 

#1 MOST INCREASED PLAYS 
VELVET REVOLVER Slither (RCA,RMG. 

TOP 5 NEW & ACTIVE 
SUGARCULT Mum,;¡ :. 

LENNY KRAVITZ Where: , ._ . 

STELLASTARR ")y, Lc:- RCA R416 

MARS VOLTA Televatnrs (Gold Standard /Ur,: 
KORN Everv!l -' ..... 

ALTERNATIVE begins on Page 65. 
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SMOOTH JAll 
LW TW 

2 PETER WHITE Talkin Bout Love (Columbia) 

1 KIM WATERS The Ride (Shanachie) 

4 PAUL BROWN 2417 (CRP /VMG) 

3 RICHARD ELLIOT Sly (GRP /VMG) 

EUGE GROOVE Livin' Large (Narada) 

7 PAUL TAYLOR Steppin' Out (Peak) 

6 HIL ST. SOUL For The Love Of You (Shanachiv) 

8 DAVE KOZ All I See Is You (Capitol) 

9 NORAH JONES Sunrise (Blue Note/EMC) 

15 r NICK COLIONNE High Flyis (3 Keys Music) 

10 STEVE COLE Everyday (Warner Bros.) 

12 RICHARD SMITH Sing A Song (Á44O) 

11 13 BASS X Vonni (Liquid 8l 

14 14 CHRIS BOTTI Indian Summer (Columbia) 

17 15 MARC ANTOINE Mediterraneo (Rendezvous) 

13 16 MIND/ ABAIR Save The Last Dance (GRP /VMG) 

19 17 DIANA KRALL Temptation (GRP/VMC) 

16 18 JOYCE COOLING Expression (Narada) 

18 19 BRIAN CULBERTSON fINORMAN BROWN Come On Up (Warner Bros.) 

21 20 NAJEE Eye 2 Eye (4/.Coded) 

22 21 RICK BRAUN Daddy-O (Warner Bros.) 

20 22 PRAFUL Let The Chips Fall (Rendezvous) 

23 23 JEFF GOLUB Pass It On (GRP /VMG) 

24 MICHAEL LINGTON Show Me (Rendezvous) 

24 25 DAVID SANBORN Isst She Lovely (GRP /VMGI 

27 26 BRAXTON BROTHERS When You Touch Me (Peak) 

26 27 SIMPLY RED You Make Me Feel Brand New (simp /yred.com /RedInk) 

28 28 PETE BELASCO Deeper (Compendia) 

29 8 DAN SIEGEL In Your Eyes (Native Language) 

- BEYONCE' fIL. VANDROSS The Closer I Get To You (J/Calumbia /RMG) 

#1 MOST ADDED 
MICHAEL LINGTON Show Me (Rendezvous! 

#1 MOST INCREASED PLAYS 
PRAFUL Sigh (Rendezvous) 

TOP 5 NEW & ACTIVE 
GRADY NICHOLS Allright (Grady Nichols Ltd., 

NESTOR TORRES Maybe Tonight (Heads Up International) 

ALKEMX Time To Lounge (Rendezvous) 

MICHAEL MCDONALD Ain't Nothing Like The Real Thing (Motown' 

PAUL JACKSON, JR. Walkin' Blue Note /EMC! 

Smooth Jazz begins on Page 56. 

TRIPLE A 
LW TW 

3 1 DAMIEN RICE Cannonball (Vector Recordings.' Warner Bros.) 

2 2 NORAH JONES Sunrise (BlueNote /fMC) 
5 0 JET Are You Gonna Be My Girl (At /antic) 

1 4 MICHAEL ANDREWS fIGARY JULES Mad World (Universal) 

4 © JOHN MAYER Clarity (Aware /Columbia) 

7 o ALANIS MORISSETTE Everything (Maverick /Reprise] 

6 7 STING Sacred Love (A &M /lnterscopel 

9 0 ERIC CLAPTON If I Had Possession Over Judgment Day (Duck /Reprise) 

8 9 GUSTER Careful (Palm/Reprise) 

11 10 MELISSA ETHERIDGE Breathe (lsland//OJMG) 

13 BARENAKED LADIES Testing 1, 2, 3 (Reprise) 

17 DAVE MATTHEWS Oh (RCA /RMGI 

10 13 MAROON 5 This Love (Octane /J /RMG) 

12 14 FIVE FOR FIGHTING 100 Years (Aware /Columbia[ 

15 ® JASON MRAZ Curbside Prophet (Atlantic) 

14 16 INDIGO GIRLS Perfect World (Epic) 

16 17 JOHN EDDIE If You're Here When I Get Back (Thrill S/row/t ost Rig/n wa y) 

18 DONAVONFRANKENREITERIIJACKJOHNSON Free (Bmshlne/Universal) 

22 JONNY LANG Give Me Up Again (A &M /lnterscopel 

21 t LOS LONELY BOYS Real Emotions (Or /Epic! 

30 LENNY KRAVITZ Where Are We Rennin'? (Virgin) 

19 22 VAN MORRISON Evening In June (BlueNote /fMC) 
23 JOSS STONE Fell In Love With A Boy (S -Curve /EMC) 

27 WHEAT I Met A Girl (Aware /Columbia) 

24 MINDY SMITH Come To Jesus (Vanguard) 

20 26 RYAN ADAMS Burning Photographs (Lost Highway /IDJMG) 

28 0 BEN HARPER Brown Eyed Blues (Virgin) 

26 28 THRILLS One Horse Town (Virgin) 

HOOBASTANK The Reason (Island /IDJMGI 

( TOOTS AND THE MAYTALS WIB.RAITT True Love Is Hard To Fund (1/2) 

#1 MOST ADDED 
MELISSA ETHERIDGE Lucky Us /and /IDJMGI 

#1 MOST INCREASED PLAYS 
LENNY KRAVITZ Where Are We Runniri ? (Vrgird 

TOP 5 NEW & ACTIVE 
JARS OF CLAY Show You Love (Essential PtGRCA.RMG 

JEM They IA TO) 

SARAH MCLACHLAN Stupid (Arista /RMG) 

PAT MCGEE BAND Beautiful Ways (Warner Bros.) 

THRILLS? - L - .!5-:: -. 

TRIPLEA begins on Page 69. 
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I + '1 / iirlJrrJ r 
By Erica Farber 

n March 31 a new voice debuted on radio 
with unprecedented media coverage. A, r 

America is a new network designed to 
offer the radio listening audience a full- 

time counterbalance to the many 
conservative voices currently being heard. 

Leading the charge is Jon Sinton, 
President of Air America. Sinton, who has a 

rich background that covers all aspects of 
radio, from air personality to consultant to 
investment banker, has been living and 
breathing Air America for the last 18 

months. His passion and enthusiasm are 
infectious, and one can only hope that he 

will shortly get the full night of sleep that he so richly 
deserves. 

Getting into the business: "As a high school senior, I 

worked at the local CBS television affiliate in Columbus, OH. 

When I went to Bowling Green State University, I was 

convinced that I was going to work my way through college at 
a IV station. The only station in town was the public station, 
and it was so much different from my commercial television 
experience. There was a campus radio station, and we talked 
management into allowing us to take it Rock at night. The 

next thing I knew, I was doing weekends at WIOT /Toledo, and 
within a few weeks I was doing afternoon drive. 

"When I graduated I heard about this guy, Lee Abrams. 

Management at WIOT thought it was a good idea to impose a 
format on the free -form station. A guy named Lee Michaels 

came to town with Lee Abrams, and we all became fast friends. 
The 'Superstars' format exploded on the station. Within 12 

months I was in Phoenix at KDKB, doing afternoons and 
serving as PD. A couple years later Kent Burkhart asked me to 
move to Atlanta and consult for Burkhart- Abrams. It was like 

getting a masters in radio. 
"T was fortunate to run into some folks with money who 

wanted to buy stations and needed someone with expertise co 

run them. I was able to take an equity position, and we started 
ABS Communications. I hadn't anticipated keeping my 

consulting hat, but I started a consulting business in 1985. 

Through various permutations, we kept that going till 2000." 
Joining Air America: "My personal seeds for Air America 

were probably sown through my mother's Democratic politics. 

Social and political consciousness were always within me. 

About 1995 I got a call from Danny Goldberg, who at the time 
was Chairman of Warner Bros., I think. He said, There's this 
guy, Jim Hightower, and a lot of our friends think getting hL-n 

on the radio would be great: I never really thought about 
creating network programming or syndication, but I met 
Hightower and liked him. We developed a short-form show that 
is still on the air 11 years later and a very famously failed long - 

form show. 
"We were able to sell the shows to ABC, and, thanks to 

Frank Raphael and David Kantor, we had ourselves a stripped 
two -minute series Monday through Friday and a network radio 
presence, at least for a few hours, on the weekends. The long - 
form show struggled in markets where it was surrounded by 

right -wing talk. That was the first inkling I had of formatic 
purity extending to Talk radio. We had other political problems 
and, ultimately, wound up getting the axe. 

"I got asked by CBS Radio to create a medical show with 
the Mayo Clinic. I spent months in Rochester, MN. We created a 

terrific call -in show, then couldn't get any affiliates. PIts 
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around the country said, If you could get Marcus Welby to 
host it, rd take it: The lesson for me was that it's hard to get 
anything done in terms of affiliation at radio without famous 
people. 

"Fast -forward to late 1999. The consulting business had 
become increasingly difficult because of consolidation. I was 
working with SpectraSite. My three -year deal was just about 
over, and I was looking for something else to do. 
Providentially, I got a phone call from the Drobnys in Chicago. 

They wanted to syndicate Mike Malloy and had the money. I 

said, T am not Don Quixote. rve tilted at my last windmill. 
Lose my telephone number: 

"A few weeks passed, and they called back. I explained 
the idea of formatic purity. I said, The only way I would ever 

do it again is if we protected ourselves by creating an 
environment where we had like -minded people on a station 
24/7. But you have three immense problems. One, it's hugely 
expensive. Two, you'll have to find super -high -profile people 
from other walks of life who are already famous and who will 
make the process of clearance easier. Three, in a post - 
consolidated world, I don't know that you will ever get 
sufficient distribution, short of being able to buy or LMA 

stations. Syndication and network success are gauged by how 

well you do in the top markets - specifically, the top 10: 

"They called back a few weeks later, to my undying 
gratitude. This would be October 2002. They said, 'We've 

asked a lot of people, and we'd love for you to take it on: I 

looked at my wife and said, 'I really am this crazy. Prepare 

yourself for a couple years of ridicule and torture, but we're 

going to take a run at this It was me and Javier Saade, their 
business guy. He wrote a business plan, and we got on our 
horses and went out and found what money we could. A few 
months later the New York Times wrote an article about us. 

That opened the floodgates. The Drobnys were able to 
broker, through friends, an introduction to Al Franken, and 
that led to his coming here. 

"Over time I met fizz Winstead, who became one of our 
hosts and is in charge of entertainment programming. Around 
April 2003 Dave Logan, someone I'd known from Burkhart- 
Abrams, joined us. He's made life a lot easier, because he's 
organized, systematized and could help make this go. We 

were very fortunate in late summer to mn across David 
Goodfriend, who was at EchoStar and had been Susan Ness' 

counsel at the FCC and an aide in the Clinton White House. He 

had a friend named Evan Cohen, whom David thought might 
have some interest. We had pretty much run out of financial 
resources. Evan did some very quick and intense due diligence 
and by September said, 'We're going to do this 

"He brought his partner, Rex Sorensen, in from the 
Pacific Rim, where they had all kinds of interesting media 
businesses. Between the two of them, they put up enough 
money to keep us going and had the wherewithal to attract 
other equity." 

Mission of the company: "One, this is a huge 
economic opportunity. It's a business. Rex Sorensen is a 

conservative Republican, and he's not very interested in our 
message. He gets it, though, that half the American 
populace is interested in what we have to say. There's a 

certain business rationale that makes sense to investors of 

all stripes. Then there is very clearly an ideological rationale. 
There's a true -believers pitch that simply says that American 
Democracy prospers when there's an open and balanced 
discussion. When that discussion is facilitated on the public 
airwaves, on this collective asset we have that is the radio 
band, that's the raison d'etre." 

Biggest challenge: "Being entertaining. Not being . 

pedantic bores. Not being so completely zealous in our 
political mission that we miss the fundamental aspect of 

successful radio broadcasting, which is to entertain, engage 
and compel." 

State of the industry: 'Tm not thrilled with its 
evolution. It's ironic for me, somebody who was so much at 
the center of the homogenization of America's music radio 

through the '70s and '80s, to say that we researched it to 
death. We figured out what the lengths of cume and TSL 

were in any given marketplace at any given time for any 
given demographic group and then figured out what the 
right 30 records were and pounded them. Then we figured 
out how to gauge fatigue and when we needed to move on. 

"From a programmer's perspective, we made it awfully 
safe. We pushed youth to other devices that came along - 

computers, music sharing and a very exciting and 
independent music scene that commercial radio couldn't 
respond to. And rve only spoken programmatically. When 
you look at the business of consolidation, why did we want 
to consolidate the industry? We wanted access to the public 
markets, a new kind of currency. We convinced Congress and 
the FCC to lift the ownership caps and convinced everyone 
that it would be a good idea to consolidate into the hands 
of a couple of players. Here I am saying 'we: but I was never 
a partisan on that side of the fight." 

Something about the company that might surprise 
our readers: "Maybe the internal camaraderie - the 'show 
up at lam and leave at midnight' mentality. We're working 
around an open construction site, basically. We've flown and 
thrown this thing together; we don't have a permanent 
space. We are spread out across four floors. It's very 
entrepreneurial, though I don't know if that would surprise 
anyone." 

Most influential individuate "Bob Martz, who ran 
WCWA and WIOT in Toledo. He was one of the most creative 
people rve ever met. Bob Marvin, whom I worked for at 
Channel 10 in Columbus. He was Flippo The Clown. He 

taught me about show business as a high school senior. 
After that, there was a series of mentors, including Lee 

Michaels, Lee Abrams and certainly Norman Wayne from 
Metroplex Communications, who enabled me to get into 
ownership through his faith and recommendation to a bank 
that I was a safe guy to lend money to. Frank Wood in 
Cincinnati taught me how you can maintain a sense of 

humor, class and a high intellectual thrust and still make 
money in a cutthroat business. Both of my brothers, Steve 
and Bruce, who have been in the industry their whole lives. 
They were and continue to be great observers of society and 
really good mentors. There are probably 100 other people, 
from Tom Barnes to Dwight Douglas." 

Career highlight: "Wednesday, March 31, 2004, at 
noon. I was proud when ABS bought KLAQ /El Paso. At 32 or 

33, to make the transition to owner - that was a big 

moment. In life you don't remember days, you remember 
moments. There are a number of those moments, but they 
have all been eclipsed by March 31, 2004. And I don't think 
I would have pursued this as long and hard as I did, as 

difficult as it was, without my wife, Laura's, support. It was 
good to have somebody who believed as much as she did 
and always had an interesting perspective that was worth 
taking in." 

Career disappointment: "About 99% of it. I would 
have liked to have had Air America on the air a year ago. I 

would have liked the first four people we talked to to have 
contributed enough money. I would have liked to have had 
the opportunity to buy stations with huge signals in the top 
20 markets. But are those real complaints? No. It can always 
go easier, but if it did, you wouldn't appreciate how difficult 
it is." 

Favorite radio format: "Rock." 
Favorite television show: "My greatest 

disappointment in television history is the cancellation of 

Sports Night on ABC. I rarely miss Scrubs." 
Favorite song: "As of 11:50am, it's 'Bell Bottom Blues :" 

Favorite movie: "Mountains of the Moon." 
Favorite book: "The Roone Arledge autobiography. 

Also, Michael Wolff's Autumn of the Moguls." 
Favorite restaurant: "It's not the Wendy's at 32nd & 

5th in New York, although I tend to spend a little too much 
time there. An Italian restaurant in Atlanta called La 

Strada." 
Beverage of choice: "Beer." 
Hobbies: "Golf. I don't think golf is a hobby, it's more 

like an obsession. Aviation and aerospace. I read a lot about 
it, and rm a pilot, although rm inactive. And whatever my 
kids are interested in." 

E -mail address: "jsinton @oiramericnrodio.com." 
Advice for broadcasters: "It depends on whether we're 

talking about owners or aspiring talent. Regardless of who 
you are, do something you love and can't live without. A job 
is just that. A vocation, something you're passionate about, 
gets you out of bed every day and will keep you young and 
vital. Read as much about it as you can. Pay as much 
attention to the people who have done it well as you can. 
Get up every day with the idea that you're going to be 
better at it than you were yesterday." 
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Who do 
Voodoo 

Leading stations across America are turning their 

listener calls into cash, using RadioVoodoo magic 

web, telephone, and text messaging technology. 

The coolest tool in radio! 

radio JrJLJ rilzj 
Contact Liz Laud at 800.798.5663 or 

The coolest tool in radio can help your station sell email liz @radiovoodoo.com for a demonstration 

sponsorships, ringtones, games, and more. 

Call us to find out how top stations are using 

RadioVoodoo to make big dough. 

! ook Who's Doing Voodoo 

Hot 97 98.7 KISS FM POWER106 93.9 KZLA WBCN 104.1 V -103 106.7 The Drive 
New York New York Los Angeles Los Angeles Boston Atlanta Detroit 

41) 
JONES 
RADIO 
NETWORKS. 

ionearedio.eom 
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Don't Miss The One Great Industry Event Of The Year! 

11.1? convention: 2004 
Beverly Hills, Cali ornia 

June 24 -2 
Re 

8y 
ay 1 th 

And Save 
$ 7 75!: 

® information: 

ONLINE registration at: 

www.radioandrecords.com 
FAX this form to: (310) 203 -8450 
HOTLINE: (310) 788 -1696 
MAIL to: 

R &R CONVENTION 2004 
PO BOX 515408 
Los Angeles, CA 90051 -6708 

O registration fees: 
REGISTRATION FEE includes admission to all sessions. cocktail party and hospitality events. 

Q 3 OR MORE* ON OR BEFORE MAY 14, 2004 $375 EACH 

Q SINGLE ON OR BEFORE MAY 14, 2004 $400 EACH 

Q 3 OR MORE* MAY 15 - JUNE 18, 2004 $425 EACH 

SPECIAL \ 
ON THE BEACH" 
/ 

OR STUDENT RATE: 
$150 

If you've recently lost your job in 

the radio or record industries, or you 
are a student, please e-mail us at 

1 conventions @redioandrecords.com 

Q SINGLE MAY 15 - JUNE 18, 2004 $450 EACH 

Q EXTRA THURSDAY COCKTAIL TICKETS $85 EACH 

Q ON -SITE REGISTRATION AFTER JUNE 18, 2004 $550 EACH 

Q mailing address: 

\ to request this special rate. 
Eligibility for this rate is at R &R's 

discretion and will not be 
available on site. 

Name 

Title 

Call Letters/Company Name Format 

Street 

City State Zip 

Telephone e Feat 

E-mail 

* All 3 Attendee Names Must Be Submitted Together 

O method of payment: 

Amount Enclosed' S 

Visa ( ) ( ) AMEX DiscoverO Check O 

Account Number Exp. Date 

Print Cardholder's Name 

Cardholder's Signature 

CANCELLATION POLICY: All cancellations must be submitted in writing. 
A full refund less a $100.00 administrative fee will be issued after the convention 
if notification is received on or before May 14, 2004. Cancellations received 
between May 15 -28, 2004 will be subject to a $150.00 administrative fee. 
No refund will be issued for cancellations after May 28, 2004 or for no shows. 

TYPE OF ROOM 

SINGLE/DOUBLE 

CABANA ROOMS 

JR. SUITES 

CONVENTION RATES 

$184.00 

$234.00 

$350.00 and up 

For RESERVATIONS, please call: 

(310) 285 -1307 or 1- 800 -HILTONS 
www.beverlyhills.hilton.com 

(Group Code: RRC) 

Tell them it's the Radio & Records Convention. 
Please do not call R &R for hotel reservations. Thank you. 

To confirm your reservation, your arrival must be 

guaranteed by charging two nights deposit to a major 

credit card, or you may send payment by mail. 

: Deposits will be refunded only if reservation is 

cancelled by June 4, 2004. 
: Reservations requested after June 4, 2004 or after 

the room block has been filled are subject to availability 

and may not be available at the convention rate. 

: Check in time is 3:00 pm; check out time is 12 noon. 

Mailing Address: The Beverly Hilton Hotel 
9876 Wilshire Boulevard, Beverly Hills, CA 90210 
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