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Alternative In `Love' With 311 

311 move to the top of the Alternative chart with "Love 

Song" (Maverick/ 

Volcano /Zomba). 

The track is 

featured in the 

movie 50 First 

Dates and will also 

appear on 311's 

forthcoming 

greatest -hits 

album. 
-COVE SONG" 
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Annual Christian Formats Special 
It has been three years since R &R introduced 

coverage of Christian radio and music. This week, to 

coincide with the annual GMA conference in Nash- 

ville, we present Christian: Imminent Impact, a 

complete look at 

the emerging 

influence of 

Christian music in 

American culture. 

It all begins on the 

next page. 
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Not since Vince Gill have I seen a lad with as much raw talent as Jedd Hughes." 
-- RODNEY CROWELL 

"This young man writes songs as if he shelters an old soul, as if he's the keeper of the flame...Yes, he is REAL." 
-- PATTY LOVELESS 

"Every now and then, a new guitar slinger drifts through the gates of Nashville carrying all of the right goods. Jedd Hughes has it all. 
I prediibt that his name is going to mean something." 
-- MARTY STUART 
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(Gk ,oVleSoNe Daé MAY 3rd 

Produced by Terry McBride 

Denise Stilt, DS Management 

Booking: lay Williams, William Monis Agency 
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breaking benjamin so COLD 
"I think Ben is an immense talent with a sense for a great song." - BILLY CORGAN 

#1 Phones KPNT /St.Louis - POWER ROTATION! 
Top 5 Phones WXTM /Cleveland 

EARLY @: 
WAAF KISW KIOZ WXTM WIYY KPNT WEBN 

WBZX KXTE WRZX KOMP WNOR KILO 
WKLQ WQXA WBSX WJJO WZOR WKGB 

KPNT /TOMMY MATTERN: "Breaking Benjamin is a smash! # i Phones, 2200 concert tickets 
sold last week alone, and a rabid following with Point listeners. You're looking for hits, 
right?" 
WLZR /MARILYNN MEE: "I Predict TOP 10. I've made money bets on it! Great hook. The 
album is so good!" 

WRIF /DOUG PODELL: "A real breakthrough for them!" 
WIYY /ROB HECKMAN: "Love it. Full length is awesome." 

WTFX /MICHAEL LEE: "Good song. First thing they've put out 
that I can put in all day right off the bat." 

KBPI /WILLIE B: "Chevelle meets Tool. I like it." 

KQRC /BOB EDWARDS: "A real good record that should do 
awfully well. Definitely going to deal with it!" 

Produced by David Bendel 
Mixed by Rich Co::tey 
Management: Larry Mazer and Tarara F tdman for Ertertairiment Services 

BREAKINGBENJAMIN.COM HOLLYWOOD 
RECORDS 

FROM THE ALBUM 

breakine benjamin WE ARE NOT ALONE; 
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I N S I D E 

EQUAL TREATMENT FOR RADIO 

Walter Sabo argues that there's a double 

standard for broadcasters, saying afternoon 
TV talk shows get away with content that 
radio stations get fined for. His case begins 

on this page and continues in this week's 

Management/Marketing/Sales section. Also 

this week: Interep's new list of America's top 
40 national spot and network radio 

advertisers, compiled by CMR; Mark 
Ramsey warns radio to avoid criticizing 
satellite radio to listeners; John Lund 

explains what managers want from their 
PDs; and more. 

Pages 1, 8 -10 

NASHVILLE CAPITOL -ISM 
R &R Associate Editor Chuck Aly speaks with 
Capitol Nashville President/CEO Mike 
Dungan about the label's rising talents (and 
fortunes!) Dungan discusses his company's 
new business model and its long- standing 
commitment to country music. 

Page 40 

VT, NUMBER ONES 

CHR/POP 

USHER 1/LUDACRIS... Yeah (LaFace/Zomba) 

CHR/RHYTHMIC 
USHER VLUDACRIS... Yeah (LaFace.,Zomba) 

URBAN 

ALICIA KEYS If I Ain't Got You (J,RMG) 

URBAN AC 

ALICIA KEYS If I Ain't Got You (J.'RMG) 

COUNTRY 

K. CHESNEY/U. KRACKER When The Sun... (BNA) 

AC 

FIVE FOR FIGHTING 100 Years (Aware /Columbia) 

HOT AC 

MAROON 5 This Love (Octone /J /RMG) 

SMOOTH JAll 
PETER WHITE Talkin' Bout Love (Columbia) 

ROCK 

NICKELBACK Figured You Out (Roadrunner /IDJMG) 

ACTIVE ROCK 

LINKIN PARK Lying From You (Warner Bros.) 

ALTERNATVE 

311 Love Song (Maverick Volcano,Zomba) 

TRIPLE A 
DAMIEN RICE Cannonball (Vector/WB) 

CIï isiwI AC 

BUILDING 429 Glory Defined (Word /Curb/WB) 

CHRISTIAN CHR 

BUILDING 429 Glory Defined (Word /Curb/WB) 

CHRISTIAN ROCK 

FM STATIC Something To Believe In (Tooth & Nail) 

CHRISTIAN INSPO 

CASTING CROWNS Who Am I (Beach Street4?eunionPLG) 

SPANISH CONTEMPORARY 

PAULINA RUBIO Te Guise ¡onto (Universal) 

TEJANO 

DJ KANE La Negra Tomasa (EMI Latin) 

REGIONAL MEXICAN 

TIGRES DEL NORTE Jose Pérez León (Fonovisa) 

TROPICAL 

VICTOR MANUELLE Tengo Ganas (Sony Discos) 

ISSUE NUMBER 1552 

THE INDUSTRY'S NEWSPAPER 
www.radioandrecords.com 

Indecency Debate 
Dominates NAB2004 
Powell defends Stern; Senate may vote on 
indecency bill soon 
By Joe Howard 

R &R Washington Bureau 
¡ho wardWradroandrecords. cam 

LAS VEGAS -The white - 
hot issue of broadcast inde- 
cency was at the forefront 
of the 2004 National Asso- 
ciation of Broadcasters 
convention, held here April 
17 -22 for more than 97,000 
attendees. Congressional 
representatives promised 
action on the issue, and the 
FCC's leadership vowed 
to follow whatever laws 
Congress presents. 

In a one -on -one inter- 
view with ABC's Sam Don- 
aldson at Tuesday morn- 
ing's "FCC Chairman's 
Breakfast," FCC Chairman 
Michael Powell described 
as a "red herring" the pleas 
from broadcasters like Via- 

marl Pracidnnt/CFn Fddio Fr'Hc 

delivers the opening keynote 

address at NA82004 in Las Vegas. 

corn President /COO Mel 
Karmazin, who are asking 
the FCC for specific guide- 
lines on what constitutes in- 
decent broadcasting. Powell 
believes that any such rules 
must remain open to inter- 
pretation. 

NAB See Page 19 

KPTI /San 
Francisco 
Flips To Urban 
Dillard named PD 

By Dana Hall 
R&R Urban Editor 
dhalinradioandrecords corn 

The Bay Area has a new Beat, 
as 3 Point Media has flipped 
newly acquired Dance- format- 
ted KPTI/San Francisco to Ur- 
ban as "Power 92.7, The New 
Beat of the Bay." Programming 

veteran Skip Dillard will over- 
see the new Urban outlet as PD. 

KPTI began the format 
change on April 15, stunting as 
"All 2Pac, all the time," and it 
officially relaunched as Urban 
on April 18 with "10,000 joints 
in a row." The station is cur- 
rently running jockless while 
Dillard staffs up all dayparts, 

KPTI e See Page 13 
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R&R To Convert Christian AC Chart 
Will be monitored, effective with May 14 issue 

The rollout of new monitored formats continues as R &R pre- 
pares the conversión of Christian AC, effective with the May 14 
issue. 

Like other R &R formats, 
Christian AC will run on a dual 
platform, including monitored 
reporters powered by Mediabase 
and Indicator stations that re- 
main unmonitored. Monitored 
stations will report weekly adds v'a the Internet, while Indicator 
stations will report both weekly airplay and adds. Both charts will 
debut in the May 14 issue of R &R. 

The other Christian formats that R &R charts, including Chris- 
tian CHR, Rock and Inspo, will remain on the Indicator platform 
until further notice. 

R &R Publisher /CEO Erica Farber said, "When R &R made the 
commitment to Christian formats in 2001, it was always the in- 
tention to monitor. By moving forward with Christian AC, we are 
checking off another important radio format to obtain accurate 
monitored airplay. R &R is grateful to its partner, Mediabase, for 
continuing to help us lead the way." 

XOWERED BY 

MElI ÎABASE 

Indecency Among Media: 

Not A Level Playing Field 
TV gets away with the content radio stations 
pay fines for 
By Walter Sabo 

Special to R&R 

The rules must be 
very different regarding 
what's indecent on TV 
vs. what's indecent on 
radio. Let's start with 
bullshit. Have you ever 
been at a radio station 
that allowed that word 
on the air, at any time of 
day? Oh, it slipped 
through the delay? There 
would still be heck to pay. 

Disney -owned ABC -TV has 
no problem airing the word 
bullshit every single Tuesday 

web= 
imminent r..: 

impa cl 
By Rick Welke 
R&R Christian Formats Edeor 
rwelke ßradioandrecords. com 

The impact of Christian 
music at your neighborhood 
radio station has already 
been felt. Since R &R began 
covering this comer of the 
music world three years ago, 
artists who began their ca- 
reers making art geared to- 
ward a family -oriented audi- 
ence have now appeared on 
every mainstream chart in 
this publication. Not bad for 
music based on a lifestyle 
that directs the individual to- 
ward the Creator rather than 
down the road of self- indul- 
gence. 

Artists like MercyMe, 
Switchfoot, Stacie Orrico, 

Thousand Foot 'Crutch and 
P.O.D. have busted down 
the door between main- 
stream and Christian radio. 
Songs that once were con- 
sidered taboo by main- 
stream programmers are 
now lined up side -by -side 
with everything else the la- 
bels throw at radio. It was 
cool to watch the decision - 
makers swallow their pride 
and bend to the wishes of 
their listeners when Mercy - 
Mé s "I Can Only Imagine" 
hit the airwaves several 
months ago. 

Other sections of the wall 
separating Christian music 
from the rest of the industry 

See Page 75 

Sabo 

night at 10pm Eastern - and 9pm Central, so 
don't come up with that 
nonsense about post - 
10pm content. Every 
week, in the very tightly 
scripted NYPD Blue, De- 
tective Sipowicz shouts 
the word "Bullshit!" 
Where's the fine? 

When kids come 
home from school, the 

content on TV is supposed to 
be clean and family -oriented. 
You would think advertisers 
would tolerate nothing less. But 

See Page 8 

Gonzalez Named 
Univision/Houston 
VP /Station Mgr 

J.D. Gonzalez has been ap- 
pointed VP /Station Manager 
for Univision 
Radio /Houston, 
responsible for 
daily business 
operations, pro- 
gramming, sales 
and promotion 
for the com- 
pany's eight-sta- 
tion cluster in 
the city: KLAT, 
KLTN, KOBT, KOVE, KPTY, 
KQBU & KRTX. 

Gonzalez, who reports to 
Univision /Texas Sr. VP /Re- 
gional Manager Mark Mase- 
pohl, was previously Regional 
VP /Programming for Uni - 
vision's CHR /Rhythmic and 
Tejano formats in Texas and 
New Mexico. 

Masepohl said, "With his ex- 
tensive programming experience, 

GONZALEZ ;" See Page 13 

Gonzalez 

No. 1 For Ratings: www.radioandrecords.com. 
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E\f' MARKETING 
SOL JTI ON 

, 

0 PRCiRC 
I N N OV/TI0V 

MC 

MAR'K=TING 

Introducing turnkey marketing programs that will 
build your station image and generate NTR. 

Our Brand -Aids are flexible, they're trendy, they come in all shapes and sizes, 

anc trey make you feel good. And if your station is hurting, we can fix the ouch. 

Our programs build a unique identity and create loyalty, generate larger share, connect with your 

audience in new ways, liven -Lp remotes and separate you from the competition. From concept to 

implementation, we deliver strategic solutions from custom publishing and consumer products to 

retail redemption & loyalty programs and CD, CD -ROM & DVD development. 

Get your listeners wrapped around your finger! 

Contact Jay Freedman PRErvliERE 
tel: 81E.461.8047 INNOVATIV e-mail: jfreecman@premiereradia.com E MARKE ( G Register to be an active 

1 \ station at www.getntr.com 
GROUP 
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Emmis Fiscal Q4 Earnings 
Miss Street Expectations 
Smulyan calls New York cluster `most important story' 

By Joe Howard 

: &R Washington Bureau 
mn.:arna,a0Ioandrecords corn 

Emmis Communica- 
tions on April 15 released 
news of a fiscal Q4 loss 
that fell short of Wall Street 
estimates, but Emmis 
Chairman/CEO Jeff Smul- 
yan said the company's 
just -ended fiscal 2004 was 
the best year in the 
company's history. 

Emmis' Q4 loss of 10 cents per 
share was worse than the 8 -cent 
forecast of analysts polled by 
Thomson First Call, as the net loss 
applicable to common shareholders 
widened from $7.4 million (14 
cents) to $23.6 million in Q4. The 
company's bottom line in the quar- 
ter was affected by a $10.4 million 
loss from discontinued operations. 

Q4 radio revenue improved 9%, 

to $61.7 million, while overall com- 
pany net revenue grew 8%, to $136.9 

million. On a pro forma basis, 
Emmis' net revenue grew 5 %. Q4 
operating income slipped 57%, to 
$6.73 million, but was affected by a 
$12.4 million impairment charge the 
company took during the quarter. 

Smu lyan 

For Emmis' fiscal 2004, 
which ended Feb. 29, net 
revenue grew 5 %, to $591.9 
million, while operating in- 

come slipped 9 %, to $114 
million, due to the Q4 im- 
pairment charge. 

During a conference call 
with investors after the 
earnings were released, 
Smulyan described FY2004 

as "the best year ever for 
this company relative to its peers" 
and pointed out that Emmis' radio 
stations outperformed their mar- 
kets by 2%, while its TV stations in 
measured markets outperformed 
by 4% for the calendar year. He 
said, "The employees of Emmis de- 
serve the credit for making the ex- 
traordinary happen." 

N.Y.C. `Single Most 
Important Story' 

Smulyan said during the confer- 
ence call that the job Emmis' staff 
has done of turning around the pre- 
viously disappointing performance 
at the company's three New York 
stations was the "single most im- 

portant story" of Emmis' FY 2004. 
EMMIS See Page 13 

Kosh Tapped As WJZZ /Atlanta PD 
Radio One has named 

former WLOQ /Orlando 
PD Dave Kosh PD of 
Smooth Jazz WJZZ /At- 
lanta. Kosh replaces vet- 
eran SJ programmer Nick 
Francis, who resigned late 
last year to pursue his syn- 
dicated radio show, Quiet 
Music, and his Internet sta- 
tion, Quiet FM. 

Radio One VP /Regional 
Manager Wayne Brown told R &R, 
"We did an extensive search to find 
a qualified program director to lead 
WJZI, and we're very pleased to 
announce David Kosh as that per- 
son. With his experience leading 

Kosh 

WLOQ for over tour years, 
he will be a tremendous as- 
set to us in Atlanta. We're 
also very grateful to Nick 
Francis for birthing this sta- 
tion, and we are confident 
Dave can take it to the next 
level." 

Kosh told R &R, "Obvi- 
ously, I'm thrilled about the 
opportunity to work for Ra- 

dio One. it's a great com- 
pany with a great reputation. And 
Atlanta is such a cool market, with 
a place for Smooth Jazz. I've got big 
shoes to fill, and I'm so happy to 
have the opportunity to make 
Smooth Jazz a star in Atlanta." 

Donovan To Head Journal /Tucson 
Journal has named G. 

Michael Donovan VP /GM 
of its four -station Tucson 
cluster, comprising Sports 
KFFN -AM, Rhythmic Old- 
ies KGMG, AC KMXZ and 
Hot AC KZPT. He comes 
from Cumulus' six -station 
Eugene, OR cluster, where 
he has been Market Man- 
ager for the past three 
years. 

"I was drawn to this opportunity 
because of the kind of company 
that Journal is," Donovan told 
R &R. "So many companies talk 
about being people -oriented, but 
this one lives it every day. Everyone 

Don ovan 

who knows [Journal Radio 
President] Carl Gardner be- 
lieves that he is a tremen- 
dous guy, and he certainly 
impressed me. I just feel 
very lucky to be joining 
such a good company, 
which clearly has a very 
winning team in Tucson." 

Donovan's management 
experience also includes 
having run Entercom's Se- 

attle duster. In the mid -'80s he was 
GM of WKQX (Q101) /Chicago, 
and in 1987 he crossed the street to 
Pyramid Broadcasting, where he 
helped launch WNUA /Chicago 
and served as the station's first GM. 
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Rock Leads 2003 Music Sales 
RIAA report shows online sales growing rapidly 

By Brida Connolly 

R&R Digital Media Editor 
bconnolly @radÌoandrecords corn 

The RIAA on Tuesday re- 
leased its annual consumer pro- 
file for 2003, and rock remained 
the music genre most purchased 
by U.S. consumers, as it ac- 
counted for 25.2% of the market, 
a bump up from 24.7% in 2002. 

Rap /hip -hop was in second 
place in '03, comprising 13.3% of 
the market, followed by R &B, at 
10.6 %, and country, at 10.4 %. 

The report on more than 2,900 

U.S. music buyers was compiled 
for the RIAA by Peter D. Hart 
Research Associates from 
monthly national phone surveys 
in 2003. 

Digital downloads made up 
1.3% of purchases, more than 

twice the figure, 0.5 %, from 2002. 

Full -length CDs still dominated, 
representing 87.8% of music 
sold, while singles in all physi- 
cal media bumped up from 1.9% 

to 2.4 %. The superior sound 
quality of DVD Audio discs at- 
tracted 2.7% of sales, up from 
1.3 %, while the rival SACD for- 

mat took 0.5% of sales in its first 
year measured. 

RIAA Chairman/CEO Mitch 
Bainwol said, 'Never before in the 
music community's history have 
there been so many ways to enjoy 
music legitimately. Record com- 

panies are working with many dif- 

ferent third -party technology and 
distribution businesses to help 

RIM See Page 12 

Atkinson Gets PD Post 
At WJZI /Milwaukee 

Stan Atkinson has been 
hired as PD of Milwaukee 
Radio Alliance's Smooth 
Jazz WJZI /Milwaukee. 
Atkinson, who was most 
recently PD of crosstown 
Soft AC WLTQ, replaces 
Steve Scott in the program- 
ming chair. 

WJZI GM Bill Hurwitz 
told R &R, "Stan has 
worked in Milwaukee for 
the past six years, so he knows the 
market extremely well, as well as 
how to program to the adult demo 

Atki nson 

effectively. He'll take a very 
great course from our 
friends at Broadcast Archi- 
tecture. He is an extremely 
successful program direc- 
tor in this market, and our 
grass got greener by hiring 
Stan." 

"I'm really jazzed about 
this opportunity," Atkinson 
told R &R. "I'm excited. 
Milwaukee's a great place, 

and the sky's the limit here for 
Smooth Jazz right now. There is no- 
where for the station to go but up." 

WMBI -AM & FM /Chicago 
Hire Pederson As Station Mgr. 

Christian -industry vet- 
eran Wayne Pederson has 
been hired as the new Sta- 
tion Manager for Moody 
Bible Christian Inspo simul- 
cast WMBI -AM & FM /Chi- 
cago. The FM station is the 
flagship frequency for the 
Moody Broadcasting Net- 
work. Pederson takes on his 
new responsibilities on 
May 17. 

Pederson told R &R, "I've had a 

lifelong love affair with radio. God 
has allowed me to use my passion 

Pad arson 

for radio to fulfill my call- 
ing to present the good 
news to good people who 
need to discover a personal 
relationship with Jesus. 

"WMBI has a strong tra- 
dition from the past com- 
bined with a great vision 
for the future. I'm honored 
to join the Moody team 
and provide leadership to 
one of the finest, most re- 

spected Christian stations in the 
world." 

PEDERSON See Page 13 

Romano Is PD For KWID /Las Vegas 
Clear Channel CHR /Rhythmic 

KWID (Wild 102)/Las Vegas has 
promoted Asst. PD /MD Todd "T- 

Ski" Romano to PD. He succeeds 
Tom "Jammer" Naylor, who exited 
in February and is now PD of 
WABB /Mobile. 

Romano, who joined Wild 102 as 
Mix Show Director, previously 

worked as a mixer at KMEL /San 
Francisco and has been Mix Show 
Director at KQMQ /Honolulu. He's 
also done some mix -show work 
with crosstown KVGS. 

KWID GM Kelly Kibler told 
R &R, "In his short tenure, T -Ski 
and his new team have made huge 

ROMANO See Page 13 
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Cagle Swaps 
Cox /Atlanta 
PD Gigs 

Lee Cagle, who has been serving 
as interim PD of Cox CHR /Rhyth- 
mic WBTS (95.5 
The Beat) /Atlanta 
since Sean Phillips 
exited in early 
March, takes pro- 
gramming duties 
permanently at the 
station. Cagle has 
been PD of Urban 
dustermate WFOX 

(97.1 Jamz) for the past six months 
and will temporarily continue in 
that post, but he'll relinquish his 
WFOX responsibilities when a re- 
placement is named. 

"This is a very talented group of 
people here," Cagle told R &R. "I'm 
excited to be part of a great radio 
station that has a ton of potential. 
I'm looking forward to working 
with this great staff - I just hope 
the feeling is mutual. My immedi- 
ate plans include getting The Beat 
back on track, hiring a night jock 
and kicking some ass!" 

Caglé s programming experience 
includes stints at KWWV and KPAT in 

San Luis Obispo, CA and nearly three 
years in command of CHR /Rhythmic 
KXHT (Hot 107.1) /Memphis. He has 
also served as MD of KQKS /Denver 
and Asst. MD /Promotions Director 
of WEZB (B97) /New Orleans. 

Cagle 
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FCC Takes Next Step With 
Digital -Radio Rules 
By Joe Howard 
B&B Washington Bureau 
jhowaraWradioandrecords.com 

he FCC on April 15 launched a proceeding to seek com- 
ments and recommendations on whether any changes to the 
technical rules it adopted for in -band, on- channel digital 
radio broadcasting are necessary to further promote adop- 
tion of digital radio by broadcasters. 

The commission is also seeking 
comment on new rules to regulate the 

service - in particular, guidance on 

which new digital services might be 

most attractive to consumers, includ- 
ing data services, multicasting of 
more than one audio stream and pos- 
sible subscription -based services. 

The rulemaking also seeks corn - 

ment on how the FCC's public - 
interest mandate should be applied 
to digital radio and on how the tech- 

nology will affect low -power FMs 
and FM translator stations. 

In a statement issued with the no- 

tice of rulemaking, FCC Commission- 
er Michael Copps expressed concern 

about whether the ability of digital sta- 

tions to air more than one signal will 
harm viewpoint diversity and give 
some broadcasters too much market 
power. 

"Multicasting raises questions 
about our ownership rules," Copps 
wrote. "Digital radio and multicast- 
ing hold out the promise of new 
opportunities to enhance diversity 
and to promote localism, but there 
may also be some risks involved here, 

particularly as regards changes in the 

local competitive landscape." 

He continued, "What does it mean 

"Multicasting raises 

questions about our 

ownership rules." 

Michael Copps 

for competition if a company that 
would be permitted to own eight ra- 

dio stations in a market also obtains 
the ability to multicast many more 
programming streams? Does that 
really promote competition, local- 

ism and diversity in the digital era ?" 

FCC Explores Radio 
'Broadcast Flag' 

Meanwhile, the FCC has launched 

a separate notice of inquiry seeking 

input on whether digital -radio tech- 

nology should include a mechanism 

that would prevent users from re- 

distributing digital content over the 

Internet and by other means. 

The RIAA in particular has ex- 
pressed concern that digital audio 
recorders - similar to digital vid- 
eo recorders, like TiVo -will allow 

digital -radio users to record, save 

and redistribute songs and other 
copyrighted material over Internet 
file- sharing networks or by other 
means. 

One way the FCC could address 
the issue would be through the 
adoption of a "broadcast flag," sim- 
ilar to the technology being consid- 
ered for use in digital television 
broadcasts. The "flag" would be an 

embedded electronic signal that 
could, for example, let users record 
programs for their own use but pre- 
vent the material from being copied 
or redistributed. 

In another proceeding, on April 
14 the FCC invited comment on the 

NAB's recommendation that AM 
stations interested in broadcasting 
digitally at night be allowed to move 
forward while the FCC handles any 
interference concerns that may arise 

on a case -by -case basis. 

The NAB made the recommenda- 
tion after it convened a group of 
engineers to study the idea, then 

submitted its findings to the FCC. 

The proposal calls for the FCC to 

authorize nighttime digital AM op- 
erations through a special tempo- 
rary authority. 

The FCC said it is considering the 

move to "accommodate those AM 
stations that wish to implement 
IBOC operations at night without 
delay." Comments on the proposal 
are due by June 14. 

Arbitron, Journal See Ql Gains 
By Adam Jacobson 
R&R Radio Editor 
apco son®radioandrecords.cam 

Arbitron and Journal Communications started off 2004 on 
a positive note, as each company saw healthy increases in 
revenue and net income during Ql. 

Columbia, MD -based Arbitron re- 

ported quarterly revenue of $76.6 

million, compared to $71.4 million 
last year -a 7.3% increase. Net in- 
come climbed to $18.1 million (or 57 

cents per diluted common share), 
from $16.1 million (53 cents). The Q2 

results were a penny shy of analysts' 
estimates compiled by Thomson First 
Call. 

Arbitron's earnings before interest 
and taxes climbed 7%, to $31.9 mil- 
lion, while operating income in- 
creased 7%, to $33.2 million. Costs 

and expenses climbed by 8% in Ql 
2004, to $43.4 million, but Arbitron 
reduced its long -term debt by $20 

million during the quarter, to $85 

million. 
Arbitron President /CEO Steve 

Morris said during the company's 
conference call with investors that 
Arbitron has made "steady 
progress" across all three facets of 
its Portable People Meter develop- 
ment strategy: the market- research 

application, international ratings 
and U.S. local- market ratings ser- 

vices. He also reiterated Arbitron's 
commitment to its upcoming Hous- 
ton PPM market trial despite the re- 

luctance of both Cox Radio and 
Radio One to participate. 

At Milwaukee -based Journal, 

broadcasting operating revenue 
climbed 7.4 %, to $34.6 million, as 

broadcasting operating earnings 
soared from $3.3 million to $6.5 mil- 
lion. Journal cited strong TV politi- 
cal advertising and an across -the- 
board increase in local advertising 
at its TV and radio stations for the 
70% gain. 

Operating revenue from radio 
stations increased 6 %, to $16.7 mil- 
lion, as operating earnings from ra- 
dio stations increased 63 %, to $3.1 

million. On an overall basis, Jour- 

nal Communications saw net earn- 
ings of $15.7 million (20 cents per 
basic diluted share), up from $12.5 

million (16 cents) last year. The re- 
sults easily beat Thomson First 
Call's estimate of flat growth dur- 
ing the quarter. 

BUSINESS BRIEFS 

Broadcasters, Entertainers Seek Reversal 

Of FCC `Bono' Ruling 
Acoalition including such broadcast companies as Viacom, 
Beasley, Citadel, Entercom, Radio One, Fox Entertainment 

Group and Minnesota Public Radio, as well as the Screen Ac- 
tors Guild, the American Civil Liberties Union, comedian Margaret 
Cho and magicians Penn & Teller, has petitioned the FCC to over- 
turn its March decision that U2 frontman Bonds utterance of the 
phrase 'fucking brilliant" during a live NBC telecast of the 2003 
Golden Globe Awards was indecent and profane. 

In a 70 -page petition, the coalition argued that the FCC's attack 
on broadcast indecency "has sent shock waves through the broad- 
cast industry." The petition continued, "The lack of clear guidelines, 
coupled with threats of Draconian administrative action, has forced 
licensees to censor speech that unquestionably is protected by the 
First Amendment. The commission's decision that the isolated use 
of an unplanned and unscripted expletive is both 'indecent' and 
'profane' represents an unconstitutional expansion of the 
government's intrusion into broadcast content." 

In the Bono case, the commission overturned an earlier ruling 
by staff attorneys that the rock star's exclamation was fleeting and 
nonsexual and thus not indecent. NBC was not fined for Bonds 
utterance, for which the rock star has apologized. 

NBC Head: Further Content Regulation Unnecessary 
In an opinion piece appearing in Monday's Wall Street Journal, NBC 
Chairman/CEO Bob Wright said the American public will bear the 

brunt of indecency legislation that, as one congressman has stated, 
seeks to "reclaim America's airwaves for decency." Wright wrote, "If 
our current national dialogue about decency is to make any sense 
at all, broadcast networks must not be confused with a few 'shock 
jocks' of radio who have drawn so much government attention." He 
also warned that any action by Congress could be "just vague and 
punitive enough to cause talented writers, producers and actors to 
flee broadcast television" and could force broadcasters and perform- 
ers alike to weigh every move they make for fear of triggering an 
indecency hearing. 

"At a time when broadcast and cable channels are just a click away 
on a remote control, it makes no sense to exacerbate the regula- 
tory burden imposed on broadcasters," he wrote. "The vast major- 
ity of broadcast licensees do an excellent job of knowing where and 
when to draw the line. Errors of judgment are rare. Ultimately, we 
have much less to fear from obscene, indecent or profane content 
than we do from an overzealous government willing to limit First 
Amendment protections and censor creative expression. That would 
be considered indecent." 

Air America Radio Seeks New Chicago Affiliate 
Recently launched liberal Talk network Air America has settled a 
financial dispute with Multicultural Radio Broadcasting, owner 

of Air America affiliates WNTD /Chicago and KBLA/Los Angeles, and, 
as a result, Air America's final broadcast day on WNTD will be April 
30. WNTD and KBLA abruptly pulled Air America's 24/7 network feed 
on April 14 over the dispute, but Air America on April 16 received a 

temporary restraining order against MRB in a New York court that 
forced Multicultural to restore Air America to WNTD. A statement 
posted on Air America's website said the network will announce 
shortly where it will be heard in Southem California and Chicago 
after April 30. 

Salem Expects To Exceed Previous Q1 Guidance 
Salem Communications said Monday that it anticipates 01 2004 

net broadcasting revenue of about $43 million, beating the 
company's previous guidance of $41.7 million -$42.2 million. Salem 
also expects to see a 10% increase in same -station net broadcast- 
ing revenue. The company said much of its growth is being gener- 
ated by its "Fish" Christian AC format. Salem will reveal its Q1 re- 

sults before U.S. financial markets open on April 26, and company 
execs will host a teleconference at 10am ET that same day. 

Continued on Page 6 

R &R Stock Index 
This weighted index consists of all publicly traded companies that 

derive more than 5% of gross earnings from radio advertising. 
Change Since 

4 /IM)3 4 /MN 4 /M/04 4 / /M0 + 4/W04.4 / 1M0.1 

R &R Index 202.28 215.85 219.31 +8% +2% 

Dow Industrials 8,257.61 10,442.03 10,451.97 +27% +0.1% 

S &P500 879.91 1,139.33 1,134.57 +29% -0.4% 
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RULE # 1 

'Always treat the customer right, 
because if you don't, someone else will. 

RULE # 
Don't forget rule #1. 

Over 25,000 

Promotional 
& Premi ment 

Items for the Entertain 

Industry Qehi$éwr Asand 

Dolls to 

COYOTEPROMOTIONS.COM, a division of Adobe Graphics & design, Inc. 

started in 1989 in Sante Fe, New Mexico. (We've grown since then.) We now serve over 

2,500 clients in radio, television and the recording industry including: 
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oW. JOUIILQ, 701 

CUSTOMI PRINTED EVERYTHING! 

We carry over 25,000 different items! 
ADOBE GRAPHICS & DESIGN / COYOTEPROMOTIONS.COM 
PH:1- 800 -726 -9683 516- 487 -5696 EX:516- 482 -7425 CUSTOMERSERVICE @COYOTEPROMOTIONS.COM 

300 NORTHERN Bi., SUITE #26 GREAT NECK, NY, 11021 PO Box 2212, GREAT NECK, NY 11022 

\ 4 

www.americanradiohistory.com

www.americanradiohistory.com


6 R &R April 23, 2004 RADIO BUSINESS 

BUSINESS BRIEFS 
Continued from Page 4 

Viacom Raises Execs' Pay, Shrinks Board 
According to the company's most recent proxy statement, Viacom Chairman /COO Sumner Redstone 

and President/COO Mel Karmazin each had their annual salaries increased from $3.6 million in 2002 
to roughly $4 million last year. Both executives saw their annual bonuses reduced from $16.5 million in 

2002 to $15 million in 2003. 
Meanwhile, Verizon Chairman /CEO Ivan Seidenberg and College Fund/UNCF President William Gray 

will not seek re- election to the Viacom board at the company's annual shareholders' meeting next month. 
Viacom wants to shrink the board, which swelled to 18 members after the company's 2000 acquisition of 
CBS, to 15, including nine independent members. The Wall Street Journal reported that Viacom intends 
to eventually trim one more member. 

Congress Forms New Arts, Science Caucus 
Reps. Steny Hoyer and Mary Bono announced Monday that they have co- founded a new congres- 

sional caucus devoted to the recording arts and sciences. The caucus is designed to advance and 
protect the rights of musicians, songwriters, singers, producers and other recording- industry profession- 
als. The news of the caucus' creation came just before an invitation -only Grammy Town Hall session in 

Nashville during which Rep. Mark Foley expressed serious concerns about the effects of broadcast -in- 
dustry consolidation, especially as it relates to issues involving "payola" to radio stations that also have 
ties to the concert- promotion business. 

Florida Senate Bill Tackles Pirate Problem 
orida has in recent years become a nexus for pirate radio activity, and now a bil. has passed the 
Florida State Senate that would prohibit broadcasting in the state without an FCC license. The bill 

awaits House approval in Tallahassee. The proposed legislation specifically seeks to tackle interference 
with licensed public or commercial radio stations and would make running a pirate station a third -degree 
felony in the state. The bill would also authorize the Office of Statewide Prosecution to investigate pirate 
broadcasters and assist in shutting them down. 

The news came April 13 as the Federal Aviation Administration, the FCC and Lake Worth, FL police 
worked together to shut down a pirate radio station that was interfering with aircraft communications at 

Palm Beach International Airport and a Lantana, FL airstrip. An FCC spokesman told AP that three other 
pirate stations were shut down Tuesday, while four others voluntarily ceased broadcasting. According to 
R &R research conducted in March, there are close to two dozen pirate radio operators in Miami -Dade 
and Broward Counties alone. 

In other news, a $10,000 fine against Billy Thomas Alsbrooks of Altamonte Springs, =L, who received 
a notice of apparent liability from the FCC in December 2003 for operating an unlicensed radio station at 

91.3 MHz, has been affirmed after Alsbrooks did not respond to the notice. The FCC also affirmed a $10,000 
fine handed to William Davon Upson of Orlando for broadcasting without FCC authorization. Upson did 
not respond to an October 2003 notice of apparent liability. 

Maryland Upholds Noncompetes For Broadcasters 
The Maryland State Senate on Monday ruled that it will continue to allow broadcast companies operat- 

ing in the state to include noncompete clauses in talent contracts. The decision came over the pro- 
tests of AFTRA, and it marked the third time since 2001 that an effort to prohibit noncompete agreements 
in Maryland was defeated by the state legislature. The latest bill failed to make it through the state Senate 
rules committee, though it had passed in the Maryland House of Representatives. 

JRN Partners With Lifetime TV For AC Morning Show 
Jones Radio Networks has partnered with Lifetime TV for a new AC morning show. The four -hour 

Lifetime Radio for Women will air live in all time zones, JRN said, and it will feature music, callers, 
celebrity interviews and discussions of topics of interest to women. JRN /Seattle VP /GM Susan Stephens 
said of the partnership, "There's a natural synergy between Jones Radio Networks and Lifetime. We both 
know how to program for women." Lifetime Entertainment Services VP /GM Rick Haskins said, "Women 

Continued on Page 13 

TRANSACTIONS AT A GLANCE 
All transaction infortnntion provided by 
BIA's MEDIA Access Pro, Chantilly, VA. 

WQOP -FM /Dora (Birmingham), AL $1.15 million 
WIOL -FM /Eufaula (Columbus), AL $2.7 million 
WULA-AM/Eufaula. AL S95,000 
KDBV -AM /Salinas (Monterey), CA $850,000 
KVSI -AM /Montpelier, ID Undisclosed 
KIIC -FM /Lamoni (Osceola), IA $450,000 
KBDD- FM/Winfield, KS S1.15 million 
KTTP -AM /Pineville (Alexandria), LA $180,000 
WMKM -AM /Inkster (Detroit), MI $5.75 million 
WPON- AM/Walled Lake (Detroit), MI $800,000 
KBKK -FM /Pillager, MN $360,000 
KSLG- AM /St. Louis, MO $2.05 million 
WTPL -FM /Hillsboro (Manchester), NH S1.5 million 
KBST-AM, KBST -FM & KBTS -FM /Big Spring; KEPS -AM & 
KINL -FM /Eagle Pass: KREW -AM. KVOP -AM. KKYN -FM & 
KRIA-FM/Plainview: and KVOU -AM & FM & KUVA -FM/ 
Uvalde, TX S3 million 
KXOT- FM/Tacoma (Seattle), WA $5 million 
KUJ- FM/Walla Walla (Richland- Kennewick -Pasco), WA S1.68 
million 

Full transaction listings, posted daily, can be found at 
www.radioandrecords.com. 

DEAL OF THE WEEK 

Three Eagles /Sorenson Multistate Deal 
PRICE: $9.45 million 
TERMS: Asset sale for cash. Sorenson Broadcasting Corp. is 
exchanging nine of its stations (which Waitt Radio has been 
programming) for seven stations owned by Waitt. Waitt is 
immediately assigning the nine stations to Three Eagles. 
BUYER: Three Eagles Communications Inc., headed by Presi- 
dent/C00 Gary Buchanan. Phone: 402. 466.1234. It owns 36 
other stations. This represents its entry into the market. 
SELLER: Sorenson Broadcasting Corp., headed by President 
Dean Sorenson. Phone: 605 -334 -1117 
BROKER: Chapin Enterprises 
STATIONS TRADED TO THREE EAGLES: KVFD -AM & KUEL- FM/Fort 
Dodge, IA and KDBX -FM /Clear Lake: KKSD- FM/Milbank; KJJQ- 

AM & KKQQ- FM/Volga; and KWAT -AM, KDLO -FM & KIXX -FM/ 
Watertown, SD 

STATIONS TRADED TO SORENSON: KUQQ- FM/Milford, KIHK -FM/ 
Rock Valley, KSOU -AM & FM/Sioux Center. K000 -FM /Spirit Lake 
and KAYL -AM & FM /Storm Lake, IA 

2004 DEALS TO DATE 

Dollars to Date: $582,440,033 
(Last Year: S2.345.204.266) 

Dollars This Quarter: $86,894,500 
(Last Year: $571.208.395) 

Stations Traded This Year: 306 
(Last Year: 899) 

Stations Traded This Quarter: 68 
(Last Year.: 191) 

LOOKING FOR A MENTOR? 
Interested in Furthering Your Career? 

Once again, the MIW's are taking applications for their renowned Mentoring Program. 

Interested? Go to www.radiomiw.com to learn more, print an application and move your career forward. 

Dëal'line for receipt o comp ete questionnaires 
is May 1, 2004. For more information on the 

questionnaire process, contact 
Mary Ware at jwarem2000 @aol.com or 

Lynn Anderson at lande @rab.com 
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The Trustees of the Foundation of American Women in Radio and Television 

invite you to celebrate quality programming for, by and about women at the 
29th Annual Gracie Allen Awards® Gala. 

Gracies Sponsors 
The Foundation of AWRT 
gratefully acknowledges 
the following 2004 
Gracies sponsors for 
their geierous support 
and con;ribulions. 

President's Circle 
ABC News 
ABC Radio 
Arbitron 
CBS News 
CNN 
HBO 
Interep 
Katz Media Group 
Lifetime Television 
NBA Entertainment 
NBC News 
Oxygen Media 
Wolf Films 
Discovery Times Channel 

Publications 
Broadcasting & Cable 
Radio & Records 
Radio Ink 

r 
Kelly Ripa 

Emcee & Honorary Chair 
Co -host, Live with Regis and Ke ly 

Star, Hope and Faith 

C 

Gracie Allen Awards® Sponsorship and Gala Registration 

Individual Tickets 
l Advance pu-chase $250 

AWRT member $225 
Tickets (if available) at the door $300 

For more information, contact AWRT at (703) 506 -3290. 

J We cannot attend the 2004 Gracie Allen Awards." 
Here is our tax -deductible donation for The Foundation of 
AWRT. For this donation, we wit receive recognition in 
The Gracies Program and pre- and post- event. $ 

Payment Information 
Check/Money Order (payable to AWRTF) 

u VISA a MasterCard American Express 

Card Number 

Expiration Date 

Signature 

Total Enclosed 

Name 

Tale 

Company 

Full Address 

City /State/Zip 

Phone 

Fax 

Sponsorship Opportunities 
President's Circle I $10,000 

Ten VIP passes to the 2004 Gracie Allen Awards® 
(one table) 
A full -page ad in the awards program 
Opportunity to distribute a promotional item at the 
event 
Recognition in press releases, marketing coilateral 
and on -site event signage 
A full -page ad in Making Waves 

0 Producer I $7,500 
Six VIP passes to the 2004 Gracie Allen Awards® 
A full -page ad in the awards program 
Opportunity to distribute a promotional item at the 
event 
Recognition in marketing collateral and on -s:te 
event signage 
A half -page ad in Making Waves 
Director I $5,000 
Four VIP passes to the 2004 Gracie Allen Awards® 
A half -page ad in the awards program 
Recognition in marketing collateral and on -site 
event signage 
A quarter -page ad in Making Waves 

Send with payment to 
AWRT, 8405 Greensboro Drive, Suite 800 
McLean, VA 22102 -5104 
Fax: (703) 506 -3266; Phone: (703) 506 -3290 
www.awrt.org 

Proceeds benefit the Foundation of AWRT. 
a 501(c)3 philanthropic organization; 
tax ID number 52- 1193933. 

For more information about sponsorship, contact Shaughna Giracca at (703) .506 -3290. 

For InIcrmation atout the Oracles® Local Market Winners Luncheon, contact AWRT Headquarters at (703) 506 -3290 or visit our Web eat www.awrt.or9. 
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JEFF GREEN, CRMC 
jgre en @rad ioandrecords. com 

::. 

MANAGEMENT MARKETING SALES 

Indecency Among Media: 
Not A Level Playing Field 
Continued from Page 1 

recently, in mid -afternoon in New 
York, I saw a Sony -produced, Via- 

corn-aired show with the topic 
"Friends hope to make bisexuals 
choose heterosexuality or homosex- 
uality by promoting a three- person 
date." 

Here's how it worked: A bisexual 
man was sent on a date with a man 
and a woman. He got time alone 
with each of them so he could "de- 
cide." Quickly, the male date re- 
minded the bisexual man that he 
(but not the woman) has the "one 
thing [the bisexual man] really 
wants." 

First the bisexual man and the 
woman jumped naked into the 
shower, where the woman promised 
she would "do things" to him. After 
the shower, she left the two men 
alone in a hot tub. There the men, 
seen naked from the waist up (at 
least that), kissed passionately. All 
this was on commercial, over -the -air 
TV at 4pm. 

After the date, the man who need- 
ed to "decide" reported that the 
woman had "boobs, oh, my God, the 
flesh from the boobs to the butt, oh, 
my God." He then shared that the 
male date wanted "more than a 

handshake" and added, "Yeah, he 
got more than a handshake." The 
audience applauded. 

There were no subtleties or im- 
plied behavior. Just in case anyone 
missed how much all these people 
loved each other, one of the guys ex- 
plained, "We didn't just share. This 
was a full -on [sexual experience]. 
Everyone was involved when the 
cameras went off." The host ex- 
claimed, "I don't know if I'm run- 
ning a talk show or a brothel." In the 
end, the bisexual man chose the guy, 
and the two walked hand -in -hand 
across the set. 

This was one of several dating sce- 
narios on a show that tried to help 
out puzzled bisexuals. Perhaps it 
was some sort of community- service 
project? No, just a normal day on 
Ricki Lake's Ricki. 

Shocking Secrets 
Revealed 

Earlier in the day, on a Time Warn- 
er -owned channel, a show invited 
guests to reveal their shocking se- 
crets. Here are their devastating rev- 
elations: 

A woman told her very best 
friend that she had been sleeping 
with her best friend's "dude." But 

there was more: "I may be pregnant 
with her boyfriend's baby." 

A man with a wife and two chil- 
dren revealed that he had slept with 
a good friend of his wife's. Pictures 
of the tiny kids were shown. The suf- 
fering wife was seen backstage, ner- 
vous and unsuspecting, awaiting her 
emotional slaughter on broadcast 
TV. 

Next, a man named Jeremy con- 
fessed that he had done some things 
he was truly ashamed of. He'd cheat- 
ed on his wife, and the other worn - 
an is pregnant. 

But that's nothing. During the sec- 

ond half of the show, we discovered 
more secrets: 

Felicia fell asleep in a friend's 
house and left a candle lit. The can- 
dle started a fire, and her best 
friend's house burned down. Felicia 

lied and said the friend's husband's 
cigarettes had burned down the 
house. The end result: The best 
friend is homeless, and child protec- 
tion is after her kids. 

Next up was a man who re- 
vealed to the mother of his four chil- 
dren that he'd been cheating with 
her best friend for a year and a half. 
(Everyone in the audience laughed 
and howled "W00000! ") 

Finally, Jason confessed to his 
sister and his best friend that he had 
robbed them of their TVs, VCRs, 
computers and $3,000 in cash and 
had pawned his sister's engagement 
ring. 

To keep us interested during the 
breaks, there were on -screen solici- 
tations for future guests. Here were 
the themes for upcoming shows: 

"Are you a woman who has 
been a victim of a peeping Tom and 
it destroyed your life ?" (As if being 
a victim isn't enough, it also has to 

have destroyed your life.) 
"Did someone take sexy photo- 

graphs of you and then show them 
on the Internet without your permis- 
sion?" 

Thanks, Maury Povich, for that 
hour of quality, family -oriented, de- 
cent programming. 

Bring On The Marijuana 
& Masturbation 

On another episode of Ricki bike, 
we learned about the sexual disap- 
pointments of couples who had just 
had babies. The guests were offered 
solace by sex expert Dan Savage. 
Let's tune in: 

Ricki: Did he last longer when he 
was smoking weed? I thought weed 
caused problems with men and sex. 

Audience member. When men 
smoke weed, they are so much more 
intense. 

Dan: Men and their penises and 
their orgasms are delicate things, 
and if weed helps him last longer, he 
should start smoking it. 

Ricki: Are you suggesting illegal 
activity? 

Dan: Yes. 

Ricki: (After denouncing illegal 
activity) So he can't keep his stroke 
going? 

Dan: If he uses too much weed, if 
that's a problem, then the girl should 
keep it for him and just give it to him 
for sex. 

Dan then urged the couple who 
couldn't have good sex to "mastur- 
bate each other." 

Finally, we were shown a poor 
guy who'd been nicknamed "One - 
Minute Man." 

Ricki: What's up? 
OMM: (Pointing to his crotch) Uh, 

nothing. 

Advertisers: 'Where 
Do I Sign ?' 

If any of the following advertisers 
have a policy against buying contro- 
versial radio programs, they must be 
confused. These are the actual adver- 
tisers featured on the above shows 
in New York. 

On Ricki: 

American Satellite TV 

Arm & Hammer toothpaste 
Chubb Institute 
David's Bridal Wear 
Fox Searchlight films 
Glaxo Smith Kline 
GNC stores 
IDT long -distance 
IO digital cable 
Kimberly -Clark 
LA Fitness Centers 
Lucille Roberts Gyms 
Monroe College 
Paramount Pictures 
Professional Career Institute 
Progressive Auto Insurance 
Universal Pictures 
Verizon 
On Maury: 
Apex Tech 

Breyer's ice cream 
Cittone Institute 
HIP Insurance 
IDT Tech 

Odor Eaters 
Scooby -Doo DVD 
Summer's Eve 
Valtrex ( "It still maybe possible to 

spread herpes....'') 
Verizon (three spots) 
Woolite 
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60- SScond Copywriter 

Write For The Ear 
By Jeffrey Hedquist 

This technique is so simple, so seemingly self- evident, that 
I'm almost embarrassed to tell you about it. (Almost.) 
We've all been told over and over to "write for the ear" 
when doing radio, yet we constantly hear commercials that 
assume every listener has been issued a script and is 
reading along. This frightening belief lurks in the minds of 
many advertisers. 

In a good radio commercial, people talk like people talk, not as 
if they were reading a newspaper ad. There's a certain spontane- 
ous feel to conversations, or even, in well -written spots, to 
monologues. 

Most of us have internal editors - those left -brain tendencies 
to tidy up our sentences, correct our grammar and make people 
agree with each other. These urges take all the fun, energy and 
conflict out of a commercial. 

How can you bypass your internal editor? Don't write your radio 
commercial, talk it. Speak it into any kind of portable recording 
device instead of writing it down. Don't worry about length or 
sentence structure or even if it makes sense at first. Just start with 

an idea and let the words flow. 
You'll discover that Mr. Editor creeps in less and less, and 

some of those spontaneously recorded thoughts will actually be 
some of the best radio you've ever created. Talking it is a way of 
accessing the right brain more directly. The time it takes for a 

thought to be transformed into words on paper or on screen can 
cause a lot of the magic to be lost. 

Dictation is instant, so concepts that may not be accessible 
later on can be preserved. You can do this while your hands are 
doing something else, like driving or disarming nuclear devices. 
Later you can edit the material to the right length, develop 
characters more fully and create a beginning, middle and end. 

A small recorder may be the best investment you've ever made 
in becoming a more effective radio creator. 

Jeffrey Hedquist dictated this article while walking to work at 
Hedquist Productions, P.O. Box 1475, Fairfield, IA 52556; 641- 
472 -6708; fax: 641- 472 -7400; www.hedquist.com; or 
jeffrey@hedquist.com. 

On ABC'S The View, hosted by 
Barbara Walters, the ladies have dis- 
cussed whether they would go to a 

male brothel. Howard Stern recent- 
ly took Oprah to task for numerous 
programs that have covered sexual 
topics in an explicit manner. But 
these topics are on over -the -air TV all 

day. To write this, all I had to do was 
TiVo three or four shows and pick 
them out at random. No extensive 
searching was required. 

Pick up the newspaper and look 
at the topics for the daytime TV 
shows in your city. Here are listings 
from a few weeks ago, from The New 

York Post: 

Jerry Springer. Guests must choose 
between two partners 

Maury: Guests reveal intimate se- 
crets to their partners 

Ricki: Footage of abusive behavior 
is captured on tape 

Oprah: Teens reveal hidden truths 
(mostly sexual) to clueless parents 

Maury: Disruptive teens 
Jerry Springer: Bad economy im- 

pacts love life 

I've written this article to show the 
level of tolerance among some ad- 
vertisers that claim to have no toler- 

ance for the same subjects on the ra- 
dio. I'm also writing it to answer 
something more important: Why 
can TV present this material for 
hours every single day for the past 
20 years without a problem, but ra- 
dio execs are dragged before Con- 
gress for airing the same content? 

Answer: Radio is a much more 
powerful, pervasive and persuasive 
communications medium. So charge 
more. 

As for government involvement 
with broadcast content, I say what 
Disney's Sipowicz says. 

Walter Sabo has led 

consulting firm Sabomedia 
since 1984. His client list of 
major media companies 
includes Millennium Broad- 
casting, Standard Broadcast- 
ing and all 100 Sirius 
channels. Sabo was 
previously VP /GM of ABC 
Radio Networks and Exec. VP 

of the NBC -owned FM 

stations. Reach him at 212- 
681 -8181 orwalter@ 
sabomedia.com. 
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Top 40 National Radio 
Advertisers In 2003 
SBC, Home Depot, DaimlerChrysler lead pack 

Interep's new report identifying 2003's top national spot and network 
radio advertisers, based on Competitive Media Reporting data, offers 
encouraging news for broadcasters: The leading 25 corporate market- 
ers spent 23% more in 2003 than they did in 2002. Eighteen of 2003's 
top 25 increased the dollars they allocated to radio from the previous 
year. The combined national spot and network radio expenditures for 
the top 40 corporate marketers in 2003 was $1.6 billion. 

Meanwhile, top advertisers are gradually 
claiming a larger stake in the total national 
dollars spent each year. The 25 biggest sup- 
porters accounted for 35% of radio's national 
revenue in 2003, up from 31% in 2002, 29% in 

2001 and 25% in 2000. 

Twelve companies are new to the top 40 

leader board, and five of those are in the top 
25, led by top new entry Safeway. Also show- 
ing big radio spending increases are Ford 
Motor Co., Pfizer, DaimlerChrysler, Allstate 
and GE. 

Interep VP /Corporate Marketing Michele 
Skettino notes that the top 25's radio -spending 
growth outpaced their 13% increase in overall 
national ad spending and says, This means 

that the share of advertising allocated to radio 

by these top marketers also increased last year 
which is key to radio's continued growth." 

Big Six National Categories 
The top four segments remained the same 

as in 2002, but financial and medicines and 
remedies moved ahead of restaurants and the 

government, politics and organizations cate- 

gory within the top six. 

Catega, % Total Nat'l Radio Revenue 

Retail 17.1 

Auto 11.0 

Telecom 10.3 

Media and advertising 9.7 

Financial 5.5 

Medicines and remedies 5.3 

Top 40 National Radio Advertisers For 2003 

2003 
Rank (2002) Advertiser Expenditures (2002) 

1 (1) SBC Communications (SBC, Cingular) 145,004 (109,115) 

2 (4) Home Depot 104,058 (62,721) 

3 (5) DaimlerChrysler Dealers 85,792 (61,760) 

4 (6) Time Warner (HBO, AOL, Turner cable) 85,052 (59,065) 

5 (2) Verizon 79,351 (75,311) 

6 (9) General Motors 66,933 (45,218) 

2003 
Rank (2002) Advertiser Expenditures (2002) 

7 (3) National Amusements (CBS, Blockbuster, Paramount) 61,996 (64,371) 

8 (10) News Corp. (Fox, 20th Century) 58,175 (43,901) 

9 (8) Walt Disney Co. (ABC, Miramax, Buena Vista) 55,649 (45,227) 

10 ( -) Safeway 50,856 ( - ) 
11 (7) AT &T Wireless 50,744 (45,888) 

12 (11) Procter & Gamble 37,369 (41,531) 

13 (15) Berkshire Hathaway (Geico, Helzberg Diamonds) 36,620 (35,963) 

14 (14) JC Penney 36,498 (36,427) 

15 (13) AutoZone 35,683 (38,496) 

16 (25) Radio Shack 34,917 (25,308) 

17 (24) General Motors Dealers 32,413 (25,606) 

18 (33) Ford Motor Co. 32,214 (21,287) 

19 (12) IAC /InterActive (Expedia, Hotwire, Lending Tree) 28,828 (38,700) 

20 (29) Pfizer (Listerine, Zantac, Bengay, etc.) 28,623 (22,602) 

21 (26) DaimlerChrysler 28,153 (24,776) 

22 (18) Ford Motor Dealers 26,144 (30,516) 

23 ( -) Allstate 26,051 ( - ) 
24 (35) General Electric (Bravo, NBC) 25,805 (20,475) 

25 (20) Hyundai Dealers 24,543 (27,455) 

26 (36) ALLTEL 23,821 (19,217) 

27 (34) CompUSA 23,421 (21,232) 

28 ( -) Kohl's 23,378 ( - ) 
29 ( -) Wyeth (pharmaceuticals) 22,091 ( - ) 
30 ( -) BellSouth 21,591 ( - ) 
31 ( -) Vivendi Universal 20,442 ( - ) 
32 (21) Sears Roebuck 19,967(28,892) 

33 ( -) Lowe's Cos. 18,827 ( - ) 
34 ( -) American Express 18,459 ( - ) 
35 ( -) Altria Group 18,324 ( - ) 
36 (16) Texas Pacific Group (Burger King) 17,980 (34,864) 

37 ( -) CVS Corp. 17,953 ( - ) 
38 ( -) Guitar Center 17,805 ( - ) 
39 ( -) UPS 17,383 (- ) 
40 (37) Johnson & Johnson 17,097 (19,017) 

'In thousands of dollars 

Source: Competitive Media Reporting, 2003 

Wbo do Voodoo 

Look Who's 
Doing Voodoo 

Leading stations across America are turning their listener calls into cash, 
using RadioVoodoo magic web, telephone, and text messaging technology. 

The coolest tool in radio can help your station sell sponsorships, 
ringtones, games, and more. 

The coolest tool in radio! 

radioVoon 
Contact Liz Laud at 800.798.5663 or 
email liz@radiovoodoo.com for a demonstration 

Flot 97 98.7 KISS FM POWER106 93.9 KZLA WBCN 104.1 V -103 106.7 The Drive 
New York New York Los Angeles Los Angeles Boston Atlanta Detroit 

R A O 1 0 
NETWORKS. 

dio.com 
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Memo To Radio: 
Don't Dis Satellite 

uzzing around the industry is a series of spots 
aimed at tearing apart satellite radio and discouraging 
our listeners from making the switch. Don't run these 
spots. I believe they will backfire, and, in the long run, 
satellite radio will thank you for them. 

Any listener with halt a brain can 
put two and two together and come 
up with the conclusion that the ra- 
dio stations running these spots are 
afraid of losing listeners and will say 
whatever is necessary to keep them. 

These spots are reminiscent of 
negative political ads. Any politician 
will tell you that attack ads work - 
for politicians. But that's because 
one stuffed shirt is like any other to 

the average voter, whereas chances 
are every listener knows somebody 
who knows somebody who sub- 
scribes to satellite radio. And the 
word of mouth on satellite is not at 
all what is being portrayed in these 
spots. The buzz will be that radio is 

distorting the truth. Is it in our in- 

terest to look like liars? 
These anti- satellite spots are the 

best favor radio ever did for satel- 
lite. Why? Because most people 
don't know what satellite radio is, 

and these spots will intrigue them 
into finding out more. Negativity 
spurs controversy and interest. Con- 
sider a little movie called The Passion 

of the Christ. Or consider which is 

more interesting: Rush Limbaugh 
on Republicans -or on Democrats? 

Think back to your youth: That 

Radio is missing the 

boat. Instead of 

investing our time in 

ripping a new one for 

satellite radio, we 

should be extolling 

our own considerable 

virtues. 

which is bad for you is always more 
intriguing, from smoking to drugs 
to illegal downloading. And that's 
especially true when the source of 

the negative information has a stake 
in how you read that information. 
Listeners will hear these spots and 
respond, "Radio is afraid. I wonder 
what they're so afraid of ?" 

There's nothing worse than a 

By Mark Ramsey 

poorly acted testimonial loaded 
with distortions, and these spots are 
guilty on both counts. Most listen- 
ers who consult a friend who has 
satellite radio (and technology prod- 
ucts are always heavily influenced 
by word of mouth) will hear a dif- 
ferent story: no commercials, lots of 
choice, well worth 10 bucks a 

month. 
Forget satellite's alleged nega- 

rives. What about radio's verifiable 
positives? Radio is missing the boat. 
Instead of investing our time in rip- 
ping a new one for satellite radio, we 
should be extolling our own consid- 
erable virtues. Especially these: 
"We're your hometown team. We've 
been your friend all your life, enter- 
taining you, informing you and 
keeping you company wherever 
you go. And, best of all, we have all 

the stuff you like, and we're 100% 

free." 
Listeners will act according to 

what's in it for them, not what's in 

it for us. If we lie to them, if we try 
to sell them a nil of goods, they're 
more likely to tilt their ears skyward. 

Mark Ramsey is President 
of radio -perceptual 
specialist Mercury Radio 
Research. He can be 
reached at 858 -566 -0220, 
mramsey@mercradio.com 
or via www.mercradio.com. 

Mark Your Calendar 
Important dates and events for April and May 2004 

April 
April 24 - Power 105.1 

(WWPR) Music Summit, New 
York; 646- 485 -1362 or www. 

power1051 fm.com 
April 28 - AWRT luncheon 

and panel on "Sports Program- 
ming in a Digital Universe," New 
York; 212 -481 -2038 or www. 

awrtnyc.org 
April 28 -30 - Integrated Media 

Association's second annual iMa 
Conference, San Diego; 845 -876- 
2577 or www.integratedmedia.org 

April 29 - Gospel Music 
Association's 35th annual Dove 
Awards, Nashville; 615 -599 -7746 
or www.doveawards.com 

May 
May 5 -9 - National Public 

Radio Conference, Los Angeles; 

202 -512 -2300 or www.npr.org 
May 6 -7 - Paragon Media 

Seminar, San Francisco; 212 -704- 
9965 or www.paragonmedia.com 

May 7 - Vermont Association 
of Broadcasters Convention, 
Killington, VT; 802- 476 -8789 or 
www.vab.org 

May 8 -11 - 116th Audio 
Engineering Society Convention 
(Europe) Berlin; +41 -24- 420 -2577 
or www.aes.org /events 

May 13 -14 - Paragon Media 
Seminar, Atlanta; 212 -704 -9965 or 

www.paragonmedia.com 
May 15 -16 - Pennsylvania 

Broadcasters Convention, 
Hershey, PA; 717 -482 -4820 or 
www.aab.org 

May 17 - Peabody Awards, 
New York; 706 -542 -3787 or www. 

peabody.uga.edu 

May 18 - NAB Human 
Resource Managers Symposium, 
Washington, DC; 202 -775 -3297 or 

www.nab.org 
May 20 -23 - Alabama 

Broadcasters Convention, Perdido 
Beach, AL; 800- 211 -5189 or www. 

al- broadcasters. org 
May 21 -23 - Hawaii Associa- 

tion of Broadcasters Annual 
Convention, Oahu, HI. 808 -599- 
1455 or www.hawalibroadcasters. 
com 

May 21 -26 - National 
Association of Black Owned 
Broadcasters' 28th annual Spring 
Conference, St. Maarten; 202 -463- 
8970 or www.nabob.org 

May 24 -26 - Ad:Tech, San 
Francisco; 203- 319 -1727 or 
www.ad- tech.com 

May 25 - Country Radio 

What Managers 
Want From PDs 
Radio general managers want program 
directors who think strategically and have 
two important assets: vision and courage. 
By vision, I mean the ability to see the 
future and lead. By courage, I mean the 
strength and discipline to stay on course. 

Being a PD, especially one who is responsi- 
ble for multiple stations, can be harrowing. You 

are there to create or maintain each station's 
vision, inspire the team and instill confidence in 

everyone. Winning can be pretty challenging, 
but it gets easier when you execute a strategic plan with confi- 

dence and enthusiasm. Plan calmly, but execute with passion and 
a driving belief. Lead with confidence, and you will inspire those 
around you. 

The best PDs are relationship managers. They build strong 
relationships with the program staff, the sales manager and the 

GM. Remember that a work style that allows everyone to share the 
vision often means questions are answered and problems solved 
before they reach the PD's desk. 

Effective PDs also know that different personalities require 
different methods of interaction. A morning talent may require 
more reinforcement or guidance, while an evening talent may need 
help in making good judgment calls about what content he or she 
airs. 

Strong PDs are also excellent time managers. This is because 
air talents are often demanding of your time - and rightly so. 

Talents crave interaction, and they do far better when they know 
you're listening to every show and paying attention. Connect with 
each talent, and they'll likely reach beyond their apparent potential. 

Air personalities (and even some sales managers) may think in 

the short term, but the strategic PD keeps in close touch, continu- 
ously communicates the vision and helps everyone stay on course. 

By John Lund 

John Lund 

John Lund is President of the Lund Consultants to Broadcast 
Management and Lund Media Research, a full -service, multiformat 
radio consulting and research firm in San Francisco. Reach him at 

650- 692 -7777, john @lundradio.com or via www.lundradio.com. 

News In Brief 
Interep Sets Industry 

Symposium 
Interep will host an information 
conference called "2004 Mid - 
Year Radio Symposium: Solving 
New Industry Variables" on 

June 22 at the Grand Hyatt in 

New York. The daylong event 
will address radio- advertising 
ROI, growth opportunities, 
business trends, pricing, 
inventory, electronic invoicing 
and indecency issues. Speak- 

ers, panels and breakout 
sessions will include radio, ad- 
agency and advertiser execu- 
tives. Agenda and registration 

details will be posted at 

www. radiosymposium. com, 
starting May 3. 

Last Call For Bayliss 
Scholarship 
Applications 

Do you know someone who 
deserves a Bayliss Foundation 
Radio Scholarship? Encourage 
candidates to apply via 

www.baylissfoundation.org by 

April 30. In July 2003 the 

foundation's board of directors 
awarded 12 college and 
graduate -level students at 

schools nationwide $5,000 each 
for the academic year. Candi- 
dates are evaluated on their 
academic achievement, radio- 
related extracurricular activities, 

passion for radio and desire to 

contribute to the overall advance- 
ment of the radio industry. 

Broadcasters/Academy of Country 
Music CRS -Las Vegas; 615 -327- 
4487 or www.crb.org 

May 27 -31 - Louisiana and 
Mississippi Broadcasters Cruise & 

Convention, New Orleans- 

Cozumel; 225- 267 -4522 or www. 

conventionatsea2004. com 

Send updates and additions to Jeff 
Green atjgreen @ radioandrecords. 
com. 

www.americanradiohistory.com

www.americanradiohistory.com
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For One Dollar, 
Name That Tune! 
News roundup: ringtones, kiosks, AQH for webcasts and 
another trade group 

y way of partnerships with Musicphone and Brit- 
ish company Shazam Entertainment, AT &T Wireless 
went live last week with a service that can identify 
songs played into a subscriber's cell phone. A wireless 
subscriber who can't go one more minute without 
knowing what a song is dials a three -digit code, and 
then the phone has to "hear" the song for about 15 sec- 
onds to match it up with Shazam's 1.7 million -song 
database. If the database finds a match, the subscriber 
gets a text message with the artist and song title. 

What are subscribers expected to 

pay for this gimmick? After one free 

trial match, 99 cents, plus call charg- 
es, on their AT &T Wireless bills. 
(Wouldn't it be easier on everybody 
if you just back -announced your 
records already ?) If you wonder 
who's willing to pay a buck for this 
information, it looks like lots of peo- 
ple are, at least in other parts of the 
world. 

Shazam has been offering its 
song -recognition service through 
European, Asian and Australian 
wireless providers for about nine 
months now, and it says that in that 
time it has logged more than a mil- 

lion calls. It even keeps charts: The 
most looked -for song in Australia is 

Jet's "Look What You've Done," and 
in the U.K. it's Mario Winans' "I 
Don't Wanna Know," with P. Diddy 
and Enya. 

Of course, wireless culture is con- 
siderably different in other countries 
than it is here. For one thing, the 
conservative U.S. customer base 
tends to run about a technological 
generation behind the rest of the 
wired world, so what goes over else- 
where isn't necessarily an indication 
of a hit service here. But Music - 
phone is another imaginative way 
for somebody to make a little mon- 
ey off major -label music, and in this 
post- peer -to -peer world, the more 
ways people can find to do that, the 
better all around. 

Speaking of which, there's been 
another new expansion in the legal - 
digital -music underground of ring - 
tones: A San Francisco company 
called Faith West has started selling 
its Modtones line in the U.S. by way 
of AT &T's mMode service. They sell 
for about $2 each, with a branding 
campaign that's very teen -targeted. 
The latest additions to the Mod tones 
line are obscenity-laced voice tones 
from former Motley Crue frontman 
Vince Neil, jauntily branded as 
" " &it@tones." 

But the best part of the press re- 
lease is this: "And if Vince Neil's 
audio announcements get to be too 

much, Modtones customers can 
download the sound of silence to 

replace him for a couple of bucks." 
Taken literally -and I don't see any 
reason why it shouldn't be - that 
means that somewhere there are 
wireless customers paying $2 to have 
their mobile phones not ring. In a 

world where most wired teen ring - 
tone buyers wouldn't dream of pay- 
ing for a real, legal, full- length song, 
there is definitely something to be 
learned from ringtone marketing. 

The idea of attracting 

traffic and expanding 

the catalog at brick - 

and -mortar music 

stores with digital 

songs has been 

floated since the 

earliest days of 

legal downloads, 

and nobody's been 

able to put it into 

action yet. 

Loudeye's Clip Art 

Seattle -based first -generation dig- 
ital -media company Loudeye has 
signed up with Synergy Media to 

provide the digital -music content 
for Synergy's TouchStand media 
kiosks, soon to be in music retailers. 
The web -enabled booths will wire- 
lessly deliver clips from Loudeye's 
newly created library of 3.2 million 
song clips, which the company 
hopes to expand to 4 million by the 
end of the year. Customers who 
want to preview tracks can either 

By Brida Connolly 
Associate Managing Editor 

use the kiosk's search function or 
scan a CD's bar code. 

The kiosk will also provide sales 
charts, e-mail list signups and store - 
branded content and have data - 
gathering capability for marketing 
purposes. The Synergy people hope 
to use the booths to sell digital 
downloads in the future, and if they 
can actually get that up and run- 
ning, it'll be a great step forward. 
Yes, you can burn a CD at Starbucks, 
but the idea of attracting traffic and 
expanding the catalog at brick -and- 
mortar music stores with digital 
songs has been floated since the ear- 
liest days of legal downloads, and 
nobody's been able to put it into ac- 

tion yet. More power to Synergy if 
it can finally get this good idea un- 
stuck. 

DiMA, NARM Get 
CERTA -Fied 

Also this week, a bunch of enter- 
tainment- industry trade groups got 
together to form a bigger entertain- 
ment- industry group. The Digital 
Media Association, which repre- 
sents large webcasting players like 
Yahoo!, Live365 and AOL; the Na- 
tional Association of Recording 
Merchandisers; the National Orga- 
nization of Theater Owners; the In- 

teractive Entertainment Merchants 
Association, which represents retail- 
ers selling video games and enter- 
tainment software; and the Video 
Software Dealers Association 
formed the Coalition of Entertain- 
ment Retail Trade Associations. 

This group of groups says it 
"plans to speak out regularly about 
common concerns and explore po- 
tential collaborations, focusing first 
on public -policy matters." The 
DiMA and these other groups, par- 
ticularly the NARM, wouldn't seem 
to have many shared interests, giv- 
en music retail's long-standing clue - 
lessness about digital media. (In 
these days when everybody from 
Wal -Mart on up has a 99-cent song 
store online, the retailers' own Echo, 

owned by Tower, Wherehouse, FYE, 

Best Buy and others, has yet to an- 
nounce a single major -label licens- 
ing deal or sell a single song, and 
Best Buy has moved on and part- 
nered with the old hands at Music - 
Now.) 

But the groups apparently feel 
that it's time to remedy their dis- 
connect and see what they can do 
about the part of digital media 
that's everybody's problem. As 
CERTA said, "An initial focus is 

certain to be on entertainment pi- 
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The iTunes Music Store Top 10 

Apple's iTunes Music Store is the leading nonsubscription digital - 

music service in the U.S, offering a catalog of more than 500,000 

songs from all five major label groups and dozens of independents. 

Here's a snapshot of the top -selling downloads on Tuesday, April 

20, 2004. 

Top 10 Songs 
HOOBASTANK The Reason 

D12 f /EMINEM My Band 

MARIO WINANS f /P. DIDDY & ENYA I Don't Wanna Know 

MAROON 5 This Love 

OUTKAST Roses 

YELLOWCARD Ocean Avenue 

AVRIL LAVIGNE Don't Tell Me 

BLACK EYED PEAS Hey Mama 

BRITNEY SPEARS Toxic 

J -KWON Tipsy 

Top 10 Albums 
MODEST MOUSE Good News For People Who Love Bad News 
MAROON 5 Songs About Jane 

AVRIL LAVIGNE Live Acoustic (EP) 

HOOBASTANK The Reason 
NORAH JONES Feels Like Home 
PATTY GRIFFIN Impossible Dream 
GUNS N' ROSES Greatest Hits 

JET Get Born 

ERIC CLAPTON Me And Mr. Johnson 
VARIOUS Motown 1's 

Live365 is the largest Internet radio network, with thousands of stations in 

a wide variety of formats. Programmed by true music tastemakers from 

around the globe, Live365 offers an enthusiastic audience for established 

and up- and -coming artists alike. In a world of consolidated playlists, 
Live365 charts the tastes and preferences of today's most vibrant music 
community. Tracks with the most plays during the seven days ended April 

19, 2004 are listed below. 

Top Rap & Hip -Hop 

USHER f/LUDACRIS & LIL JON Yeah 

ALICIA KEYS If I Ain't Got You 

USHER Burn 

CHINGY f /J.WEAV One Call Away 

BEYONCÉ F/LIL FLIP Naughty Girl 

Top Latin 

LA OREJA DE VAN GOGH Rosas 

PAULINA RUBIO Te Ouise Tanto 

MANA f/AUBEN BLADES Satanas Frias 

THALIA Cerca De Ti 

ALEXANDRE PIRES En El Silencio... 

Travis Storch 866 -365 -HITS 

Top World 

DAVID BISBAL Buleria 

GLORIA ESTEFAN Hoy 

DIDO White Flag 

KEVIN JOHANSEN... Sur O No Sur 

SIMPLY RED Fake 

racy and how to innovatively com- 
bat piracy in the marketplace, as 
well as through enforcement and 
education." They're also looking at 
consumer education on content la- 
beling. That's not an issue in digi- 
tal music yet, but when the FBI pi- 
racy warning and explicit- content 
warnings go digital, it will be. 

AQH For 'Net Ratings 

Gradually moving toward ex- 
tending the vocabulary of radio rat- 
ings to Internet broadcasts, Arbitron 
last week published its first AQH 
figures for webcasters. Arbitron said 
the top five Internet broadcasters in 
February - AOL's Radio@Net- 
work, Yahoo!'s Launchcast, Live365, 
Musicmatch and Virgin Radio - 
combined for an AQH of 207,440. 

That was a 30% gain from June 
2003's AQH of 159,547. Webcast 
AQH is based on weekday listening 
from 6am -7pm Pacific Time. 

Combined come for the top five 
showed gains as well, rising from 8 

million to 10.6 million between June 
'03 and February '04. The Radio@ 
Network was February's leader in 

both categories, with AQH of 78,910 

and cume of 4.3 million. Launchcast 
came in second, with cume of 73,694 

and cume of 2.8 million for the 
month, followed by Live365, which 
saw AQH of 24,913 and cume of 1.6 

million. 
At the end of March Arbitron 

stopped producing weekly and 
monthly webcast ratings based on 
the total time spent listening metric 
it had been using since 2001, so this 
release of some older figures is ap- 
parently by way of an example of 
what's to come. The idea of the 
change in methodology, Arbitron 
has said, is to ultimately make web - 
cast ratings easier to present to ad- 
vertisers with standard, recogniz- 
able metrics. 
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Fitzgerald Named PD 

Of WLRS /Louisville 
Annrae Fitzgerald has been 

named to the PD post at Radio One 
Alternative WLRS/Louisville. The 
Asst. PD /MD and afternoon drive 
personality has been serving as in- 

terim PD since February, when 
Lance Hale resigned to become 
programmer at WRQC /Ft. Myers. 

Fitzgerald was hired by WLRS 
two years ago as MD and midday 
personality. She told R &R, "WLRS 
is a great radio station. We have an 

FITZGERA'L D See Page 13 

NEWSBREAKERS 

Tessler Appointed SVP At Westwood One 
Westwood One has 

promoted 25 -year net- 
work radio-news veteran 
Bart Tessler to Sr. VP, 
Network News /Talk Pro- 
gramming. He rises from 
VP /News Program- 
ming. In his new role 
Tessler will be respon- 
sible for overseeing all of 
Westwood One's news 
and talk programming. 
including CBS, CNN, NBC and 

Tessler 

CNBC news, as well as 
syndicated talk shows 
The Radio Factor With Bill 

O'Reilly, America in the 

Morning, First Ligat and 
The Ron Insana Show. 

Over the course of his 
broadcast career Tessler 
has covered major news 
events around the world, 
including three presiden- 
tial summits, the funeral 
TESSLER See Page 13 

Tager Upped To WHBQ PD; 

Richards To OM Of KXHT 
Flinn CHF. /Pop WHBQ 

(Q107.5)/Memphis has be- 
stowed programming respon- 
sibilities on morning person- 
ality Karson Tage>; known on 

the air as Karson With A K. 

Tager, who will retain his on- 

air duties, replaces Steve 
Richards, who moves across 
the hall to become OM of 
CHR /Rhythmic dusts mate 
KXHT(Hot 10.1). 

Tager 

ORDER NOW for the 
next ratings 

pariod! 

SHOW SOME LOVE! 

EAGER? ECCENTRIC? 
ENE IGETIC? 

Man s best friend mg-it not Ix 
able help you during ratings, 

Put his owner sure can. Reward 
nir with a station áecal from 

Corrmunication G a:h cs and 

watch your ratings grcw. 

Communication 
Gráph .Cs Inc 

111111Vt)1 .. . `-C O ÍIipQ N l' 
Pr e 'erred by more nations sir.ice 1973 
800.331.4438 - wtww.cgibric.com 

B R I G H T CC L O R S. WEATHER- RESISTANT. 

"ht's an amazing corn- 
pony here. They've got 
quite an operation," Tager 
told R &R. "I'm very ex- 
cited; it's a lot of fun. I'm 
still just trying to meet ev- 
erybody. The station has a 
really good buzz about it 
around town. You go into 
places, and they're playing 
our station in different 
businesses I think we're 

going to have a good time with it." 
Karson arrived at Q107.5 at the 

beginning of May, following a stint 
at WHTF /Jacksonville, where he 
initially held Asst. PD /morning du- 
ties and was promoted to PD in 
February. His experience also in- 
dudes serving as Asst. PD /mom- 
ing personality at WIND /Dothan, 
AL; night host at WZYP /Hunts- 
ville, AL; and Asst. PD /MD /after- 
noon driver at WQSM /Fayetteville, 
NC. 

RIM 
Continued from Page 3 

consumers enjoy music in a wide 
variety of ways, including autho- 
rized download and subscription 
services." 

Consumers are buying more and 
more of their music at nonmusic re- 
tailers, including mass merchandis- 
ers, discount department stores, 
electronics stores and book stores. In 
2003 those outlets accounted for 
52.8% of sales, up from 50.7% in 
2002. The figure has been rising 
steadily since 1994, according to the 
report. Record stores got 33.2% of 
music sales in 2003, down from 
36.8% in '02. Record -dub sales were 
virtually flat, moving 4.0% to 4.1 %, 

while purchases over the Internet 
(not including Internet record -dub 
sales), moved up from 3.4% to 5.0%. 

Music buyers continued to split 
nearly evenly along gender lines: 
Females bought 50.9% of music in 

2003 and 50.6% in 2002. But the age 
distribution is changing: Fifteen- to 
19- year -olds purchased 11.4% of 
music, down from 13.3% in 2002, 
while 20- to 24- year -olds dipped 
from 11.5% to 10.0%. There was a 
gain in the 25 -29 demo, up from 
9.4% to 10.9 %, but 30 -34s were 
down from 10.8% to 10.1 %. The 
three oldest demos surveyed 
showed gains: 35- 39- year -olds 
bought 11.2% of music in 2003, up 
from 10.8% in '02, 40-44s rose from 
9.9% to 10.0 %, and the 45 -plus 
crowd bought a full 26.6% of music, 
up from 25.5% in 2002. 

Bainwol said, "The decline in 
young buyers, who are the most ac- 

tive downloaders on peer -to-peer 
systems, is another confirmation 
that illegal downloading is one fac- 

tor, along with economic conditions 
and competing forms of entertain- 

¡ ment, that is displacing legitimate 
sales." 
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National Radio 
WESTWOOD ONE will broadcast 

the 'Toyota Concert Series on Today' 
from NBC -TV's Today show at 
12:30pm ET on the day of the concert. 
For more information, call Peter Sessa 
at 212 -641 -2053. 

MARK ZANDER launches The 
Rockin' 'B0s radio show on May 29- 
31. For more information, call 815 -263- 
2811. 

Records 

JORGE BALLESTEROS is named 
VP /Regional Mexican & Tejano Divi- 
sion at EMI Latin. He was formerly 
National Director /A &R & Promotions 
for Disa. 

/VEWSBREAKERS 

CHRONICLE 
CONDOLENCES 

KTWO /Casper, WY newsman 
Wes Sturr, 57. April 4. 

KAYL -AM /Mason City, IA per- 

sonality Victor Duran, 32, April 2. 

Changes 
Full Service: the weekly Baines, Etc. 

program, produced and hosted by 
Stephen K. Peeples, premieres on 
KHTS -AM /Santa Clarita, CA. 

Records: Razor & Tie promotes Vic- 
tor Zaraya to VP /Finance & Oper;,- 
tions ... Orange Peal Records signs 
a digital distribution deal with The 
Orchard. 

BUSINESS BRIEFS 
Continued from Page 6 

told us that there is simply nothing like this in the marketplace and that 
Lifetime was the perfect brand to bring it to them. In our first venture into 
radio, we're delighted our partner is Jones Radio Networks." A JRN rep- 
resentative told R &R the company will follow up shortly with information 
on hosts and a launch date. 

NAB Radio Board Appoints Two 

Amigo Broadcasting Exec. VP /Sales & Network Operations Miguel 
Villareal has joined the NAB Radio Board. ICBC Broadcast Hold- 

ings President /COO Charles Warfield will begin a term on the board in 

Juno 

NRRC Elects Bronstein Chair 

aul Bronstein, who serves as VP /Research for Westwood One, has 
been elected to a one -year term as Chair of the Network Radio 

Research Council. American Urban Radio Networks Director/Market - 
ing Research Barry Feldman has been elected Vice Chair. Additionally, 
Jones MediaAmerica and Crystal Media Networks have become mem- 
bers of the NRRC, which was created in 2001 to promote valid, reliable 
and effective national radio audience -measurement research. 

Bateman New Fisher CFO 

Robert Bateman, who has served as VP /Finance of Fisher Commu- 
nications since September 2003, has been named CFO of the com- 

pany, succeeding David Hillard. Hillard retired on April 16, having en- 
joyed a 25 -year career at Fisher. During his tenure the company expanded 
its radio holdings from one station to 27. Hillard will remain with Fisher as 
Sr. VP /Asst. Secretary until early July. Before joining Fisher, Bateman 
was VP /CFO of Applied Microsystems Corp. 

Mazzarella Takes Interep CIO Post 
Jim Mazzarella has joined Interep as Chief Information Officer. He most 

recently served as Corporate VP /Integration & Shared Services at 
New York -based Interpublic. 

KPTI 
Continued from Page 1 

and new call letters KBTB are pending. 
The station's relaunch almost 

didn't take place: Spanish Broadcast- 

ing System agreed to sell KPTI to 3 

Point in October 2003 for $30 million, 
but the deal broke down last month 
over financial issues. It was reworked 
in early April with a later closing 
date, and the sale was consummated 

the same day 3 Point took control via 
an LMA. 

Dillard has programmed WBLK/ 
Buffalo, WMXD /Detroit and WQUE/ 
New Orleans. Before joining 3 Point 
Media in January he served as R &B 
Editor for Billixnrd Airplay Monitor. 

Gonzalez 
Continued from Page 1 

J.D. has proven his ability to drive 
growth and execute strategically. We 

are thrilled to welcome J.D. to the 
Univision family and to have his valu- 
able expertise in Texas to build on our 
momentum, expand our program- 
ming offerings for listeners in the re- 

gion and execute our local initiatives." 
Gonzalez said, "I am excited to 

have the opportunity to work with the 

vibrant and talented team at Univision 
Radio. As a native Texan, I am eager 

to further Univision's mission to en- 

sure that this extremely selective and 

dedicated audience receives the high- 
est- quality programming." 
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FCC ACTIONS 
FCC Restarts Auction Of FM Construction Permits 

The FCC has rescheduled for Nov. 3 an auction of 290 FM construction permits, and it is now seeking comment 
on reserve prices and minimum opening bids for the soon -to -be radio stations. Auction No. 37 was originally 

scheduled for Feb. 21, 2001 but was postponed. Since then, the commission has adopted new procedures to 

select from among applicants competing for noncommercial educational reserved channels. The FCC also con- 
cluded that it would use competitive bidding to select among competing applications for nonreserved channels 
even if noncommercial educational applicants are among the competitors. The construction permits are for vacant 
FM allotments located throughout the U.S. and the territory of Guam, and the FCC has proposed that all CPs be 
auctioned in a single- stage, simultaneous, multiple -round auction. Further information on the auction process may 
be obtained by phoning the FCC's Jeff Crooks at 202 -418 -0660 or Linda Sanderson at 717-338-2851. 

Emmis 
Continued from Page 3 

"We not only made up the gap be- 

tween the Emmis stations and the 

market last year, we caught the mar- 

ket last year," he said. "And this year 

we are beating the market quite 
nicely. We're only a month and a half 
into the [fiscal] year, but we feel very 
good about that. We think that's a 

pretty exceptional story." 

Emmis Radio President Rick 
Cummings said that finding a new 

morning show for CHR /Rhythmic 
WQHT (Hot 97) /New York is the top 
priority for the radio group right 
now "We are in full search mode," 
he said. 

Cummings said that while the 
station's old morning team, Star & 
Buc Wild, are now on a Clear Chan- 
nel station in Hartford, he "fully ex- 

pects" that Hot 97 will at some point 
have to compete head -on with the 

team back in New York - presum- 

ably when their noncompete in the 

market expires. 

Cummings said, "The search goes 

on for the next great show at Hot 97. 

We're making some progress, and 
we've got a couple of possibilities, 

but no specific time frame - just as 

soon as we can." 

Smulyan Defends Mancow 
Smulyan also tackled the white - 

hot issue of indecency during the 

conference call. He said that Emmis 

is committed to following the FCC's 

indecency regulations but admitted 
some exasperation with the attention 

given to the indecency fines that have 

been levied against WKQX/Chicago- 
based syndicated morning host 
Mancow Muller. 

"I think those were the first fines 

that we've had in our history, and as 

soon as we received those fines, we 

instituted changes in Mancow's 
show," Smulyan said. "The thing 
that's a little frustrating in Chicago is 

that every one of the complaints filed 
against Mancow's show has been 

filed by one person. There has not 
been one complaint filed by anybody 

else other than this one person." 
Smulyan added that if the FCC 

views that person's complaints as 

"worthy of sanction," Emmis will un- 

derstand and play by the rules. He 

said, "The show has changed very 
dramatically over the course of the 
last four years, when the original 
complaints were filed," adding that 
while "the pendulum has swung 
back and forth quite a bit" when it 
comes to indecency enforcement, 
Emmis will follow any rules that are 

enacted. 

Smulyan continued, "We think 
that every one of our people - our 
programmers and our air talent - 
are totally focused on understanding 
the new rules. We will make sure that 
adequate safeguards are in place and 
will be as responsive as anybody in 
our industry." 

Emmis Sets $1 Billion 
Debt Restructuring 

With its financial results, Emmis 
announced on April 15 that it plans 

to offer $350 million in senior subor- 
dinated notes. It also intends to enter 

into a new senior credit facility worth 
approximately $1 billion, consisting 
of a $650 million term loan facility 
and a revolving loan facility of $350 

million. 
Emmis expects to use the net pro- 

ceeds from the proposed offering and 

borrowings under the new senior 
credit facility to repay its debts. The 

offering of senior discount notes and 

the other refinancing transactions are 

expected to close next month. 
The company also announced that 

it has commenced a tender offer and 
consent solicitation for any and all of 

its $286.3 million in 12 1/2% senior 
discount notes due 2011. Additionally, 
Emmis has commenced a tender of- 
fer and consent solicitation for its $300 

million principal amount 8 1/8% se- 

nior subordinated notes due 2009. 

The consent payment of $15 per 
$1,000 principal at maturity of the se- 

nior discount notes and the consent 

payment of $2.50 per $1,000 principal 
of the senior subordinated notes will 
be paid only for those notes tendered 
before 5pm on April 26. 

The tender offers expire at mid- 
night ET on May U. Goldman, Sachs 

& Co., Deutsche Bank Securities, Banc 

of America Securities and Credit 
Suisse First Boston are the dealer 
managers and solicitation agents for 
the tender offers and consent solicita- 
tions. 

- Additional reporting by Adate 
Jacobson 

Romano 
Continued from Page 3 

strides and will continue to take Wild 
on to much bigger and better suc- 
cesses." 

"It's great - it's all happened so 

fast, but it's awesome," T -Ski told 
R &R. "My personal quote is 'Make it 
happen,' so I'm going to make it hap- 
pen at Wild." 

Fitzgerald 
Continued from Page 12 

amazing airstaff, and I'm looking for- 
ward to kicking ass in 2004. Plus, 
we've got so much good music corn- 

ing down, it's a really good time to be 

doing this, and I'm just real happy to 

be here." 
Fitzgerald has also worked at 

WBAB /Nassau -Suffolk and at WJBX 

and WRXK in Ft. Myers. She will 
keep her airshift and MD duties. 

In other station news, promotions 
staffer Andy Gil adds midday host 
duties, and Jayne Daniels joins The 

Morning Jmnp -O f as co-host. Gil has 

previous on -air experience at KKSS/ 
Albuquerque, while Daniels most re- 

cently did promotions and marketing 
work for Interscope Records and has 

also done on -air stints at WCHH and 
WJMH in Charlotte. 

Pederson 
Continued from Page 3 

Pederson, a former President of 
the National Religious Broadcasters, 

will be stepping down as Special As- 
sistant to the President at Bethel Col- 

lege and Seminary on April 30. His 
radio experience includes stints as 

VP /Radio at Northwestern College 
Radio, Exec. Director at the Skylight 
Satellite Network and Station Man- 
ager of Inspo KTIS /Minneapolis. He 
currently serves as Director of the 
Christian Music Broadcasters and 

Tessler 
Continued from Page 12 

of Japanese Emperor Hirohito, the 

Three Mile Island accident and nu- 
merous space -shuttle launches, and 
he has produced network coverage of 
every political convention since 1980. 

He has received numerous awards for 
his work, including the National 
Headliner Award and the Edward R. 

Murrow Award. 
"Bart has been an invaluable con- 

tributor at Westwood One over his 
tenure and has been a major factor in 

maintaining Westwood One's posi- 
tion as the leader in network news 
programming," Westwood One COO 
Chuck Bortnick said. "We're looking 
forward to the additional value he 

will bring to the table in his expanded 

role." 

will remain in that post after assum- 

ing his duties at WMBI -AM & FM. 
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MuSiC 
CHOICE 

30 million homes 
27.000 businesses 

Available on digital cable and DirecTV 
Damon Williams 646 -459 -3300 

HIT LIST 

Seth Neiman 
FINGER ELEVEN One Thing 

ALANIS MORISSETTE Everything 

TRAPT Echo 

SOFT ROCK 

Seth Neiman 
DARYL HALL What's In Your World? 

MERCYME Here With Me 

R &B & HIP -HOP 

Damon, Williams 
BRANDY I/KANYE WEST Talk About Our Love 

ELEPHANT MAN I/TWISTA Jook Gal 

N.E.R.D. She Wants To Move 

RAP 

DJ Mecca 
CYPRESS HILL IuTEGO CALDERON Latm Thugs 

DJ KAYSLAY DLL COOL J The Truth 

LIL FLIP I /CAM'RON All I Know 

PROGRESSIVE 

Liz Opoka 
BUTTERFLY BOUCHER Another White Dash 

SHERYL CROW Light In Your Eyes 

HOOBASTANK The Reason 

JOSH KELLEY Everybody Wants You 

AMERICANA 
Liz Opoka 
SAM BUSH King Of The World 

FLATLANDERS Wheels Of Fortune 

LYLE LOVETT Nashville 

ALTERNATIVE 

Adam Neiman 
STORY OF THE YEAR Antium Of Our Dying Day 

TODAY'S COUNTRY 

Liz Opoka 
JOE DIFFIE Tougher Than Nails 

BRAD PAISLEY Whiskey Lullaby 

JOSH TURNER What It Ain't 

SMOOTH JAll 
Gary Susalis 
ANALYSIS Threes Company 

KEIKO MATSUI Reflections 

MARION MEADOWS Player's Club 

PIECES OF A DREAM No Assembly Required 

WEST 

866-MVTUNES 

21,000 movie theaters 

JANET JACKSON Just A Little While 

2 NORAH JONES Sunrise 

3 DURAN DURAN Save A Prayer 

4 SUPERLITIO Oue Vo Hacer 

5 SWITCHFOOT Pare You To Move 

MIDWEST 

1. JANET JACKSON Just A Little Whee 

2 SEAL Lines Divine 

3 NORAH JONES Susse 
4 LINDSEY LOHAN Drama Queen 

5. SUPERLITIO Oue Vo Hacer 

SOUTHWEST 

1. JANET JACKSON Just A Little While 

2. SEAL Love's Divine 

3. SUPERLITIO Oue Vo Hacer 

4. LAMONT DOZIER I Hear A Sr r r 
5 ANDREUS Mississippi 

NORTHEAST 

I JANET JACKSON Just A Little While 

2 LINDSEY LOHAN Drama Queen 

3 SEAL Loves Divine 

4 NORAH JONES Sunrise 

5 SUPERLITIO Que Vo Hacer 

SOUTHEAST 

1. JANET JACKSON Just A Little While 

2 SEAL Love's Divine 

3 LINDSEY LOHAN Drama Queen 

4 NORAH JONES Sunrise 

E SUPERLITIO Oue Vo Hacer 

SIRIUSt 
1221 Ave. of the Americas 

New York. NY 10020 
212 -584 -5100 

Planet Dance 
Swedish Egil 
TIM WRIGHT The Ride 

INFUSION Girls Can Be Cruel 

N E.R.D. She Wants To Move (Basement Jumo Mo 
WAVETRAXX Peace (Original Mix) 

The Pulse 
Haneen Arafat 
BUTTERFLY BOUCHER Another White Dash 

Sirius Hits 1 

Kid Kelly 
SUGABABES Hole In The Head 

JCJO Leave (Get Out) 

LOS LONELY BOYS Heaven 

KYLIE MINOGUE Red Blooded Woman 

Hot Jamz 
Geronimo 
CASSIDY Gets No Better 

PLAY- N- SKILLZ Freaks 

JADAKISS f/NATE DOGG Times Up 

PING YANG TWINS Whats Happenln'' 
N.O.M. A.O.D. Where It At 7 

Hip Hop Nation 
Geronimo 
REMY MARTIN I/FAT JOE Yeah Yeah Yeah 

WESTSIDE CONNECTION So Many Rappers In Love 

KULTURE Rebirth Time 

LLOYD BANKS On Fire 

LIL FLIP We Amt Playni 
PETE ROCK I/DEAD PREZ War Zone 

New Country 

Al Skop 
PATTY LOVELESS I Wmna Believe 

JOSH GRACIN I Want To Live 

JENKINS Blame It On tAama 

ANDY GRIGGS She Thinks She Needs Me 

Octane 

Jose Mangin 
SLIPKNOT Duality 

MAGNA -FI Where Did We Go Wrong 

The Beat 

Howard Marcus 
BRITNEY SPEARS Everytime 

JUDY TORRES (/COLLAGE The Au That I Breathe 

LIONEL RICHIE Just For You 

MAROON 5 This Love (Junior -Sound Factory Rem, 

3 SPEAKER HIGH That Voice 

BEYONCÉ Naughty Girl (CalderonelQuyale Remix, 

Heart & Soul 

B.J. Stone 
JANET JACKSON All Night (Don't Stop) 

FREDDIE JACKSON Say Yeah 

RUBEN STUDDARD What If 

GLADYS KNIGHT Feelin' Good 

Spectrum 
Carol Arlia 
COUNTING CROWS Ac :Mentally In Love 

SHERYL CROW Light In Your Eyes 

MELISSA ETHERIDGE Lucky 

10 million homes 180.000 busines >es 

Rick Gillette 800- 494 -8863 
DMX Fashion Retail 

Michael Griffin 
The hottest tracks at DMX Fashion Reta I. 

targeted at 18 -34 adults, 

ZERO 7 Home 

REGGIE WATTS Moves' On 

GLORIA ESTEFAN I Wish You 

NORAH JONES The Long Way Home 

TIME PASSING Its A New Day 

JOHN MAYER Clarity 

JEM Finally Woken 

GEORGE MICHAEL Flawless (Go To The City) 

COOL WATER Blue Moment 

BEN WATT I /SANADA MAITREYA A Stronger Nan 

GEORGE BENSON Missing You 

This section features this week's new adds 

on DMX MUSIC channels available via digi- 

tal cable and direct broadcast satellite. 

CHR /POP 

Jack Patterson 
CHRISTINA MILIAN Dip It Lo« 

YELLOWCARD Ocean Avenue 

URBAN 

Jack Patterson 
ELEPHANT MAN Jook Gal 

BEENIE MAN Dude 

ALTERNATIVE 

Dave Sloan 
BAD RELIGION Los Angeles Is Burning 

GOMEZ Silence 

ROCK 

Stephanie Mondello 
VELVET REVOLVER Slither 

ADULT ALTERNATIVE 

Stephanie Mondello 
WHEAT I Met A Girl 

JET Look What You Done 

MELISSA ETHERIDGE Lucky 

ADULT CONTEMPORARY 

Jason Shiff 
ANASTACIA Lett Outsid+ Alone 

CARDIGANS =or What It's Worth 

BUTTERFLY BOUCHER Another White Dash 

INTERNATIONAL NITS 

Mark Shands 
NELLIE McKAY The Doc Song 

NELLIE McKAY Wont U Please B Nice 

NELLIE McKAY Clone 

ANASTACIA Leh Outside Alone 

COUNTRY 

Leanne Flask 
CRAIG MORGAN Look At Us 

TERRI CLARK Girls Lee Too 

MARTINA MCBRIDE Hoa Far 

RHYTHMIC DANCE 

Danielle Ruysscnaert 
MADE BY MONKEES I by 
KYLIE MINOGUE Red Blooded Woman 

BHOOKA AND T -BON Shena No More 

00GSAX f RIETTA AUSTIN Love Is On My Mind 

WAYNE WONDER No Letting Go 

SIMPLY RED Home 

MARTIN SOLVEIG Rocking Music 

BOB SINCLAR Sexy Darter 

RAP/HIP -HOP 

Mark Shands 
KALI FAM How We Live 

DO OR DIE Do U? 

POP DU'RILLA Street Dreams 

POP DU'RILLA These Streets 

MAD RO The Gimmick 

MAD RO Yess Yess Yá II 

NB RIDAZ So Fl_: 

HILARY DUFF Come Cean 

CHEETAH GIRLS Cinderella 

LINDSAY LOHAN Drama Queen (That Girl) 

RON STOPPABLE & RUFUS Naked Mole Rap 

D -TENT BOYS Dig It 

HILARY DUFF So Yesterday 

HILARY DUFF Why Not 

BAHA MEN Who Let The Dogs Out 

A. HATHAWAY f /J. MCCARTNEY Don't Go Breaking... 

AVRIL LAVIGNE Complicated 

SIMPLE PLAN Perfect 

LINDSAY LOHAN Ultimate 

CLAY AIKEN Invisible 

AVRIL LAVIGNE Sk8er Boi 

RAVEN Grazing In The Gras; 

KELLY CLARKSON Miss Incependent 

RAVEN Superstition 

SMASH MOUTH I'm A Belieier 
NINE DAYS Absolutely (Story Of A Girl) 

LILLIX What I Like About You 

Total Plays 

77 

73 

72 

72 

71 

71 

71 

70 

33 

32 

31 

30 

30 

29 

29 

28 

28 

28 

28 

28 

POWERS:CI Playlist for the week of April 12 -18. 

11EUTABASE 

AoL Radio @Network 
Ron Nenni 415-934-2790 

Top Alternative 
Robert Benjamin 

VELVET REVOLVER Slither 

SLIPKNOT Duality 

BREAKING BENJAMIN We Are Not Alone 

MAGNA -FI Where Did We Go Wrong 

Top Pop 

Mark Hamilton 
MARIO WINANS UP. BIDDY... I Don't 'Nana Know 

JOJO Leave (Get Out) 

Top Country 
Lawrence Kay 
TRACE ADKINS Conlin' On Strong 

SHERRIE AUSTIN Orion' Into The Sun 

RADIO NETWORKS 

Phil Hall 972 -991 -9200 

Hot AC 

Steve Nichols 
NORAH JONES Sunrise 

Tom Joyner Morning Show 
Vern Catron 
MUSIO Wroknor,s 

Country Coast To Coast 
Dave Nicholson 
TERRI CLARK Girls Lie Too 

TRACE ADKINS Rough S Ready 

JOE NICHOLS If Nobody Believed In You 

u 
JONES 

Ken Moultrie 800 -426 -9082 

Alternative 
Steve Young/Kristopher Jones 

VELVET REVOLVER Slither 

NEW FOUND GLORY All Downhill From Here 

Active Rock 
Steve Young/Kristopher Jones 
VELVET REVOLVER Stilher 

THOUSAND FOOT KRUTCH RawMist 

BLACK LABEL SOCIETY House Of Doom 

Hot AC 

John Fowlkes 
LIVE Run Away 

JESSICA SIMPSON Take My Breath Away 

CHR 

Steve Young /Josh Hosier /John Fowlkes 
MIS -TEED Scandalous 

LENNY KRAVITZ Where Are We Rumen'? 

JAY -Z Dirt OK Your Shoulder 

TRAPT Echo 

Rhythmic CHR 

Steve Young /Josh Hosler /John Fowlkes 
PLAY- NSKILLZ Freaks 

BABY BASH Sexy Eyes (Da Da Da Dal 

Mainstream AC 

Mike Bettelli/Teresa Cook 
WILSON PHILLIPS Go Your Own Way 

The Dave Wingert Show 
Mike Bettelli/Teresa Cook 
WILSON PHILLIPS Go Your Ovan Way 

Marie And Friends (Made Osnwnd Show) 

Mike Bettelli/Teresa Cook 
WILSON PHILLIPS To Your Own Way 

The Alan Kabel Show 

Steve Young /John Fowlkes 
AVRIL LAVIGNE Don't Tell Me 

Mainstream Country 
Ray Randall /Hank Aaron 

JOE DIFFIE Tougher Than Nails 

EMERSON DRIVE Last One Standing 

BILLY CURRINGTON I've Got A Feelin 

New Country 
Hank Aaron 
REBA MCENTIRE Somebody 

JOSH GRACIN I Want To Live 

LEE ANN WOMACK Wrong Girl 

Lia 
Ken Moultrie /Hank Aaron 
REBA MCENTIRE Somebody 

BILLY CURRINGTON I've Got A Feelin' 

Danny Wright 
Ray Randall /Hank Aaron 
JOSH GRACIN I Want To Live 

RACHEL PROCTOR Me And Emily 

BRAD PAISLEY I /ALISON KRAUSS Whiskey Lullaby 

24 HOUR FORMATS 

Jon Holiday 303 - 784 -8700 

Adult Hit Radio 
Jon Holiday 
LOS LONELY BOYS Heaven 

U.S. Country 
Penny Mitchell 
JOE NICHOLS If Nobody Believed In You 

JOE DIFFIE Tougher Than Nails 

GREAT AMERICAN COUNTRY 

Jim Murphy 303 -784 -8700 
RANDY TRAVIS Raise Him Up 

MICHELLE POE Just One Of The Boys 

JOHN MICHAEL MONTGOMERY Leoers rem Home 

[ WESTWOOD ONE) 

Charlie Cook 661- 294 -9000 

Soft AC 

Andy Fuller 
WILSON PHILLIPS Go Your Own Way 

Mainstream Country 
David Felker 
BILLY CURRINGTON I Got A Feelin' 

Not Country 
Jim Hays 
TERRI CLARK Tels Lie Too 

Young & Verna 

David Felker 
TERRI CLARK Girls Lie Too 

JENKINS Blame It On Mama 

7-)r(=1.Ï t RAr.JrO NË'TWÜr-1rGr I 

After Midnite 
Sam Thompson 
EMERSON DRIVE Last One Standing 

JOSH GRACIN I Want To Live 

Country Today 

John Glenn 
TOBY KEITH Whiskey Girl 

JEFF BATES I Wanna Make You Cry 

LEE ANN WOMACK The Wrong Girl 

AC Active 
Dave Hunter 
JET Are You Gonna Be My Girl 

CALLING Our Lives 

Alternative Now! 
Chris Reeves 402- 952 -7600 
SUGARCULT Memory 

BAD RELIGION Los Angeles Is Burning 

SLIPKNOT Duality 

VELVET REVOLVER Slither 

LAUNCH 

Jay Frank 310 -526 -4247 

Audio 
MERCYME Here Wdh Me 

DARKNESS Growing On Me 

TOBY LIGHTMAN Devils S Angels 

Video 
CALVIN RICHARDSON Not Like This 

CASSIDY LMASHONDA Get No Better 

CLAY WALKER I Cant Sleep 

D -12 40 Oz 

JAGGED EDGE What's It Like 

JOE I/G UNIT Ride Wit U 

MATCHBOOK ROMANCE Promise 

MODEST MOUSE Float On 

R. KELLY Happy People 

SEETHER I /AMY LEE Broken 

THREE DAYS GRACE Ja!' s' 

MUSICSNIPPET.COM 

Tony Lamptey 866 -552 -9118 

Hip -Hop 
JUVENILE Slow Motion 

METHOD MAN What's Happemn 

YUNG WUN Tear It Up 

R &B 
AKON Locked Up 

TEENA MARIE Still In Love 
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72 million households 

Plays 

OUTKAST Me:c 

012.. P r Band 

KANYE WEST... All Falls Down 

JAY-2 Om Off Your Shoulder 

BEYONCE Naunhty Gal 

AVRIL L AVIGNE ". 1 Tell Me 

MARIO WINANS... Don't Wanna Know 

PRINCE :S si ology 

ALICIA KEYS It I Aol I Gol You 

J-KWON ' : . 

VELLOWCARO , an Avenue 

USHER t/LUDACRIS & LIL JON Yeah 

HOOBASTANK The Reason 

T.I. Rubber Band Man 

TWISTA Overnight Celebrity 

LUDACRIS Blow It Out 

LIL FLIP Game Over 

BLACK EYED PEAS Hey Mania 

PETEY PABLO Freek-A -Leek 

SIMPLE PLAN Don't Wanna Think About You 

Video playlist for the week of Apnl 12 -18 

Craws Cohn 

General Manager 

2 
012... My Band 

USHER I/LUDACRIS & LIL JON Yeah 

HOOBASTANK The Reason 

JAYZ Dirt Ott Your Shoulder 

TRAPT Echo 

J.KWON Tipsy 

MARIO WINANS... I Don't Wanna Know 

OUTCAST Roses 

ALICIA KEYS II J Ain 1 Gol You 

LOSTPROPHETS Last Train Home 

YELLOWCARD Ocean Avenue 

T.I. Rubber Band Man 

KANYE WEST... All Falls Down 

LIL FLIP Game Over 

JET Cold Hard Bach 

OFFSPRING (Cant Get My) Head Around You 

LINKIN PARK Lying From You 

VINES Ride 

PETEY PABLO Freek-A.Leek 

STERIOGRAM Walkie Talkie Man 

MODEST MOUSE Float On 

Video plavlrst for the week of April 1248 

42 

41 

41 

40 

39 

39 

32 

31 

29 

27 

24 

23 

20 

18 

15 

15 

14 

13 

12 

11 

35 

34 

30 

28 

26 

25 

24 

23 

23 

22 

22 

18 

16 

15 

15 

tr 

T4 

20 

14 

14 

14 

75 million households 

Paul Marszalek 

VP/Music Programmrau 

ADDS 

USHER Burn 

DAVE MATTHEWS BAND So Damn Lucky 

VELVET REVOLVER Slither 

JET Cotd Hard Bitch 

LIZ PHAIR EMraordnary 

PRINCE Musicology 

EVANESCENCE My immortal 

MAROON 5 This Love 

USHER FAA JON 8 LUDACRIS Yeah 

BEYONCE Naughty Girl 

HOOBASTANK The Reason 

OUTCAST Roses 

JESSICA SIMPSON Take My Breath Away 

JOSS STONE Fell In Love With a Boy 

BLACK EYED PEAS Hey Mania 

FIVE FOR FIGHTING 100 Years 

ALICIA KEYS It I Ain t Got You 

LENNY KRAVITZ Where Are We Rummn 

AVRIL LAVIGNE Don't Tell Me 

LOS LONELY BOYS Heaven 

ALAN'S MORISSETTE Everything 

BRITNEY SPEARS Everytime 

BLINK-182 I Miss You 

GAVIN DEGRAW I Don't Want To Be 

Video p/aylist for the week Orton/19.26 

Lori Parkerson 

202.380.4425 

20on20 

Kane 

SEAN PAUL I m Still In Love With You 

MIS -TEED Scandalous 

ANASTACIA Left Outside Alone 

SUGABABES Hole In The Head 

BPM 

Blake Lawrence 

LIBERTY X Everybody Cries 

MAROON 5 This Love 

ORIGENE Sanctuary 

MIT/ (XMAS) 

Charlie Logan 

VELVET REVOLVER Slither 

U -Pop (XM29) 

Zach Overking 

PLACEBO English Summer Rain 

DILATED PEOPLES IAIANYE WEST This Way 

JUNIOR JACK I/AOBERT SMITH Da Fype 

ASH Clones 

THE LOFT (XM50) 

Mike Marrone 

CALEXICO Alone Again 

DIANA KRALL rm Coming Through 

DIANA KRALL Black Crone 

DIANA KRALL Departure Bay 

DIANA KRALL Narrow Daylight 

GORDON LIGHTFOOT The No Hotel 

GORDON LIGHTFOOT No Mistake About It 

GORDON LIGHTFOOT Elm' Blind 

GORDON LIGHTFOOT Inspiration Lady 

PAUL SIMON Paul Srmon Songbook 

RON SEXSMITH Whatever It Takes 

RON SEXSMITH Hoer On Earth 

TODD RUNDGREN Afterlife 

RAW (XM66) 

Leo G. 

PING YANG TWINS I/TRICK DADDY What's Happemn 

X COUNTRY (XM12) 

Jessie Scott 

ROGER CLYNE 8 PEACEMAKERS Americano 

MAMMALS Pearls 

MAGGIE BROWN I Like It 

BOB SCHNEIDER I'm Good Now 

MIKE McCLURE BAND Everything Upside Down 

XM CAFÉ (XM45) 

Bill Evans 

AUNIS MORISSETTE So-Catled Chaos 

SPOOKIE DALY PRIDE Marshmallow Pie 

XMLM (XM42) 

Ward Cleaver 

MARTYR A.D. On Earth As It Is In Heaver 

36 million households 

Cindy Mahmoud. 
VP /Music Programming 

& Entertainment 

VIDEO PLAYLIST 
CHINGY One Call Away 

KANYE WEST Through The Wire 

CASSIDY I/Ft. KELLY Hotel 

RUBEN STODDARD Sorry 2004 

LUDACRIS Splash Waterfalls 

OUTCAST I/SLEEPY BROWN The Way You Move 

BEYONCt Me. Myself 8I 
YING YANG TWINS IA.IL JON... Salt Shaker 

JAY-1 Din OH Your Shoulder 

ALICIA KEYS You Don't Know My Name 

RAP CITY TOP 10 
CHINGY One Call Away 

LUDACRIS Splash Waterfalls 

CASSIDY IAi. KELLY Hotel 

YING YANG TWINS IRL JON._ Salt Shaker 

JUVENILE IAAANNIE FRESH In My Life 

KANYE WEST IISYLEENA JOHNSON All Falls Down 

JKWON Tipsy 

T.I. Rubber Band Man 

TWISTA UKAIIYE WEST... Slow Jamz 

JAY-Z Dirt Off Your Shoulder 

Video play-list is frozen. 

TEL 

c T T 
COUNTRY MUSIC TELEVISION 

65 9 million households 

Bran Philips. Sr VP-GM 

Chris Pan. VP/Music & Talent 

ADDS 
AMY ()ALLEY Men Don t Change 

JOHN MICHAEL MONTGOMERY Letters From Home 

TOP 20 
GRETCHEN WILSON Redneck Woman 

KEITH URBAN You'll Think Of Me 

GARY ALLAN Songs About Rain 

CLAY WALKER I Can't Sleep 

BUDDY JEWELL Sweet Southern Comfort 

DIERKS BENTLEY My Last Name 

K. CHESNEY 8 UNCLE... When The Sun... 

MONTGOMERY GENTRY If You Ever Stop... 

SHEDAISY Passenger Seat 

CAROLYN DAWN JOHNSON Simple life 
TOBY KEITH Whiskey Girl 

CROSS CANADIAN RAGWEED Sick 8 Tired 

TOBY KEITH American Soldier 

JOSH TURNER Long Black Train 20 

KENNY CHESNEY Live Those Songs (Live) 20 

REBA McENTIRE Somebody 19 

CLINT BLACK Spend My Time 16 

BILLY CURRINGTON I Got A Feeliri' 16 

DEL McCOURY BAND My Love Will Not Change 16 

SHANIA TWAIN It Only Hurts When... 15 

Plays 

Tw LW 

45 28 

34 35 

31 29 

30 32 

30 31 

30 29 

30 29 

30 28 

30 25 

30 24 

29 22 

24 22 

21 15 

30 

13 

20 

27 

16 

15 

12 

Airplay as momzored by Mediabase 24/7 

between April 12-17 

GREAT 

* * ̀  * AMERICAN 

, ̀* COUNTRY. 

Jun Murphy VP Progranunmg 

26.5 million households 

ADDS 
RANDY TRAVIS Raise Him LLD 

MICHELLE POE Just One Of The Boys 

JOHN MICHAEL MONTGOMERY Letters From Home 

TOP 20 
K. CHESNEY 8 UNCLE... When The Sun Goes Down 

TRACY LAWRENCE Paint Me A Birmingham 
REBA McENTIRE Somebody 

BRAD PAISLEY Little Moments 

GRETCHEN WILSON Redneck Woman 

CHELY WRIGHT Back Of The Bottom Drawer 

SHEDAISY Passenger Seat 

GARY ALLAN Songs About Rain 

CLAY WALKER I Can't Sleep 

MONTGOMERY GENTRY If You Ever Stop Loving Me 

BILLY RAY CYRUS The Face Of God 

DIERKS BENTLEY My Last Name 

CLINT BLACK Spend My Time 

SARA EVANS Perfect 

KEITH URBAN You'll Think Of Me 

BILLY CURRINGTON I Got A Feelrn 

SHANIA TWAIN It Only Huns When I Breathing 

JOSH TURNER Long Black Train 

EMERSON DRIVE Last One Standing 

ZONA JONES House 01 Negotiable Affections 

Information current as of Ap1116. 

CONCERT PULSE 

Pos. Artist 
1 BETTE MIDLER 

2 ROD STEWART 

3 GEORGE STRAIT 

4 METALLICA 

5 BRITNEY SPEARS 

6 KENNY CHESNEY 

7 TOBY KEITH 

8 DAVID BOWIE 

9 LINKIN PARK 

10 KELLY CLARKSONICLAY AIKEN 

11 SARAH BRIGHTMAN 

12 HILARY DUFF 

13 KID ROCK 

14 CHRIS ROCK 

15 JOHN MAYER 

Avg. Gross 
(In 0005) 

51.115.3 

$909.2 

$793.8 

$764.6 

5748.5 

5523.1 

5522.5 

5481.1 

5420.2 

5367.5 

5352.8 

S312.2 

$303.4 

5271.9 

5250.1 

Among this week's new tours: 

COUNTING CROWS 

THE DEAD 

ERIC CLAPTON 

NELLY FURTADO 

ORGY 

The CONCERT PULSE is courtesy of 
Pollsld , a publitarioh of Prompters' 

On.Lme Listings. 800.344-7383. 
California 209271 -7900. 

This week's chart and tour list are frozen1 
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TEL 
TOP TEN SHOWS 

Total Audience 
(105.5 million households) 

April 12-18 

Adults 18-49 

1. The Apprentice 1. The Apprentice 
2. CSI 2. American Idol: Wednesday 
3. American Idol: Wednesday Performance Show 

Performance Show 3. CSI 
4. Survivor: All -Stars 4. Friends (Thursday. 8:30pm) 
5. Without A Trace (tie) Survivor: All -Stars 
6. Friends (Thursday. 8:30pm) 6. American Idol: Thursday 
7. Law & Order Results Show 
8. American Idol: Thursday 7. Fear Factor 

Results Show (tie) Friends 
9. Fear Factor 9. Law & Order 

10. Law & Order: Criminal Intent 10. Crossing Jordan 

Source: Nielsen Media Research 

COMING NEXT WEEK 

Tube Tops 

Christina Aguilera hosts and 

Maroon 5 perform on Saturday 
Night Live. (NBC. 11:30pm ET/PT). 

Friday, 4/23 

Courtney Love 

Courtney Love, The Late Show 

With David Letterman (CBS, check 

local listings for time). 

Snoop Dogg, Late Night With 

Conan O'Brien (NBC, check local 

listings for time). 

Neliy Furtado and Big Head 

Todd & The Monsters, Last Call 

With Carson Daly (NBC, check local 

listings for time). 

David Bowie, The Ellen DeGen- 

eres Show (check local listings for 

time and channel). 

Saturday, 4/24 

Sara Evans performs on USA's 

Nashville Star (10pm ET /PT). 

Monday, 4/26 

Diana Kral 1. The Late Show With 

David Letterman. 

Hanson, The Tonight Show kWh 

Jay Leno (NBC. check local listings 

for time). 

The Sleepy Jackson. The Late 

Late Show With Craig Kilbom (CBS, 

check local listings for time). 

Cee -Lo, Conan O'Brien. 

Tuesday, 4/27 

Mary Chapin Carpenter, David 

Letterman 

Lionel Richie, Jay Leno. 

Liz Phair. Craig Kilbom. 

Uz Phair, Ellen DeGeneres. 

Ben Harper, The Sharon Os- 

boume Show (check local listings for 

time and channel). 

Wednesday, 4/28 

Todd Rundgren. David Letter- 

man. 

Ozzy Osboume, Kid Rock, Jay 
Leno. 

Thursday, 4/29 

Joe Jackson. Craig Kilbom. 

John Mayer. Conan O'Brien. 

- Julie Gidlow 

Title Distributor 

FILMS 
BOX OFFICE TOTALS 

April 9 -11 

1 Kill Bill. Vol. 2 ( Miramax)' 

2 The Punisher (Lionsgate)' 

3 Johnson Family Vacation (Fox Searchlight) 

4 Hellboy (Sony) 

5 Home On The Range (Buena Vista) 

6 Scooby Doo 2: Monsters Unleashed (WB) 

7 Walking Tall (MGM /UA) 

8 Ella Enchanted (Miramax) 

9 The Alamo (Buena Vista) 

10 The Passion Of The Christ (Newmarket) 

s Weekend S To Date 

$25.10 $25.10 

$13.83 $13.83 

$5.95 $20.97 

$5.65 $50.30 

$5.50 $37.78 

$5.22 $72.30 

$4.60 $36.63 

S4.24 513.57 

$4.13 516.40 

$4.05 $360.76 

"Fust week in release. All figures in millions. 

Source: ACNielsen EDI 

NOW PLAYING: Currently in the- 

aters is Mayor of the Sunset Strip, a 

documentary about legendary 
KROQ /Los Angeles air talent 
Rodney Bingenheimer that features 

interviews with and performances by 

a slew of artists. The film's Shout! 
Factory soundtrack showcases dia- 

logue from the documentary as well 

as rare or previously unreleased re- 

cordings by Beach Boy Brian Wil- 
son, X and Coldplay's Chris Martin. 

Tunes by The Byrds, Leon Rus -sell, 

David Bowie, T. Rex, Alice Cooper, 
The Ramones, The Smiths, 
Dramarama, Blur, Hole, Starsailor 
and more - as well as the bonus 

track "I Hate the '90s" by Rodney & 

The Tube Tops - round out the ST. - Julie Gidlow 

www.americanradiohistory.com
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GM's Eye For The 
Programming Guy 
What does it take to be a successful Talk PD? 

s I listen to my favorite national and local radio 
talk shows each day or flip through dozens of channels 
with my TV remote, I've noticed that the term "rerun" 
seems to have disappeared. 

Remember when radio 
and TV aired reruns? To- 

day, no self- respecting ra- 

dio or television station 
would do so, especially 
not when they can use the 

much more consumer - 
friendly "best of." Now 
that's a term that conveys 
a clear message that this 
isn't just something that's John Mc 
been thrown on with no 
thought. No sir, this is a "best of" - 
something that was so good, it de- 

served a second run just in case you 
missed it the first time. And even if 
you did catch the first run, it's worth 
checking out again. 

Right about here is where I'm bet - 

fing you're catching on to where I'm 
going with all this. I'm on vacation 
this week, and I figured, if it works 
for big -time radio hosts and TV se- 

ries, why not here? So, enjoy this 
"best of" column from our News/ 
Talk /Sports archives (R &R 8/25/0)), 

Connell 

in which l asked a number 
of still- prominent industry 
executives to share their 
thoughts on what they 
thought GMs were seeking 

in a candidate for PD. 

Whether you are a 

rookie PD seeking that 
first gig or a veteran look- 
ing to improve your per- 
formance, you'll find the 

advice from our panel of 
distinguished experts just as valuable 

today as it was when it first appeared 

on these pages in the summer of 2000. 

Have A Backbone 

ABC Radio Sr. VP /Programming 
John McConnell became part of 
that company's corporate ranks via 
the PD's chair. Over the years Mc- 

Connell has been involved in nu- 
merous PD searches, and, conse- 

quently, he has a good perspective 
on how the job has changed since 

the days when he held it. 

"The reality is that the job has 

changed pretty significantly," says 

McConnell. "Today's programmers, 
who have generally been used to 

making decisions based on 'product 
comes first,' are now confronted with 
more bottom -line pressure than ever 

before. That's probably the biggest 
change that has happened." 

Always to the point, McConnell 
also offers these recommendations to 
programmers on the qualities and 

skills he thinks you need to succeed 

in today's Talk radio. 

Imaginatior. 
Creativity 
Common sense 

A winning attitude, 
one that creates a good 
team spirit 

Conviction -also re- 

ferred to as having a back- 

bone 
Effective communica- 

tions skills 
The ability to orga- 

nize - not anal, just able 

to keep the priorities Dan B 

straight 
A big -picture orientation, but 

detailed. A wise manager has said 

repeatedly, "Take care of the small 

OK, Your First Clue 
Should've Been.... 
On the lighter side of what it takes to become a great PD 
in today's Talk radio world. Sabo Media President Walter 
Sabo suggests candidates should "run if you ever hear one 
of these five troublesome statements during a job interview" 

"I like you, but I would like you to spend some time with some of 
our hosts. I want their feedback on this hire." 

"It's important that programming and sales get along, so I would 
like the sales manager to join us for this discussion." 

"The last PD let this station become too controversial." 
"he radio station itself is our best marketing tool, so we don't 

really spend much on other marketing." 
"You're right, Joe isn't really good on the air, and his ratings are 

the worst on the station - but the sales department loves him." 

things, and the big things will be tak- 

en care of." 
Sales savvy. This is a new re- 

quirement for being a PD in today's 
radio. 

Patience 

McConnell also stresses that, to be 

a successful PD, you must continue 
to challenge your own creativity. "It's 
a different ballgame and a more dif- 
ficult job than it once was," he says. 

"But I would continue to suggest that 
the most important quality in a pro- 
grammer is that he or she allows his 
or her imagination to stay in the fore- 

front. 
"Despite some of the more shin - 

gent economic realities of our indus- 
try that are now firmly in place, if you 
make decisions based primarily on 

w hether or not something 
is good product for the ra- 

dio station first, the dollars 
will almost always follow. 
I think that is perhaps the 
hardest thing for today's 
PDs to do." 

ennett 

'Make Me See 
Your Vision' 

Susquehanna /Dallas 
Market Manager Dan 

Bennett agrees that the job of being 
a PD has changed. "It's a much more 
difficult job today," he says. "It's a 

"GMs will avoid any 

PD candidate who 

lives only on his past 

accomplishments." 

Rick Scott 

much more multifaceted position. 
That's why I think that really effec- 

tive Talk programmers are difficult to 

find." So what attributes does Ben- 

nett consider to be most important 
for today's successful PD? Here's his 

list: 

Someone who has a vision of 
what they want the station to be. You 

need to make me see your vision, 
because if you don't have one, nei- 

ther will anyone else at the station. 
Someone with good talent con- 

tacts. It ultimately comes down to 

compelling talent. Average talent is 

never a lightning rod, and Talk sta- 

fions need lightning rods. 

Someone with an understanding 
of what good content is, because ev- 
ery listener focus group basically 

Continued on Page 18 

satellite sisters 
www.satellitesisters.com RADIO NETWORKS 

america listens to abc 

212 -735 -1700 

WEEKEND PROGRAMMING THAT GETS RESULTS!! 

Before 
Sisters 

P 12. Share 

with Sisters 
F 12+ 

Share 

WMAL Washington 3.6 5.2 

KXL Portland OR 4.0 4.9 

KNZR Bakersfield 1.3 1.8 

°6Gñòirffi 
P 12. 
Share 

44% 

23% 

38% 

Sisters 
W 25 -54 

with 
Sisters 
W 25 -54 

% Gr. 
W 25- 
Share 

0.0 3.8 1 

0.6 1.0 

o 

0.0 2.8 100 

Source: Arbitro,, Fall 2003, Metro, Program Exact Times, Persons 12 +, Women 25 -54, Average Quarter -Hour 
Share compared to Arbitron survey before adding The Satellite Sisters. 

www.americanradiohistory.com
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PREMIERE RADIO NETWORKS 

MAKES WEEKEND PROGRAMMING 

SO OUTRAGEOUS 
It just might be illegal! 

Handel 
on theLaw 
A 3 hour user -friendly call -in 
show that informs, advises 
and entertains 

Get a Handel on... 

Listener friendly, rapid -fire, intelligent, amusing 
conversation 

A # 1 major market talk show host for your 
weekend listeners 

NTR opportunities through handelonthelaw.com 
with links to customized web pages for 
legal referrals 

With 20 years of legal experience... 
Handel raises the bar for 
weekend programming 

He's a lawyer you can love! 

?RBìviBRAIM 

For more information contact 
Karen Peterson at 972 -455 -6285 
or kpeterson @premiereradio.com 

LIVE Saturday 9am -12 noon ET 

replays available 
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GM's Eye.... 
Continued from Page 16 

says that if the talent picks great top- 
ics, they're hooked. 

Someone who can create "sta- 
tionality." In other words, every sta- 
tion should stand for something. 
What does your station stand for, and 
how will you convey that? 

Someone who can in- 

teract with and inspire the 
sales department, because 
if the sales department 
doesn't believe in the PD, 

there will be problems. 
Many programmers still 
don't see this as part of 
their job. 

Someone who can 
coach talent. Do you have Waite 
a coaching philosophy, or 
perhaps a coaching manual? If so, I 

need to see it. 

Someone with passion. This ei- 

ther does or doesn't come out in the 
first interview. If I, as a GM, don't see 
it, chances are the staff won't feel it. 

Bennett also says there's one more 
reason good PDs for the format are 
in short supply: "Sadly, one of the 
things that too many Talk radio pro- 
grammers often lack is a solid under- 
standing of the fornatics and basics 
that make for good radio. That's a 

problem. 
"Along with everything else, you 

need a good understanding of how 

\NEWS /TALK /SPORTS 

all the information elements -news, 
traffic, weather, sports, business up- 
dates, etc. - fit together, and you 
need to understand the value of 
cross- promotion and how to devel- 
op killer promos. The reason for that 
is, Talk stations simply must win the 
TSL battle." 

So, if Bennett feels there's a short- 
age of good Talk PDs available, 

where would he suggest 
that managers seek out 
prospects? "Well, first, I 

think it's a good idea to 
look at people who have 
multiformat experience, 
not just a Talk radio back- 
ground," he says. 'Those 
are the candidates who 
tend to be more well 
rounded, in my opinion. I 
also think that companies 

need to do a better job of growing 
their own when it comes to program- 
ming talent." 

One Size Does Not Fit All 

Sabo Media President Walter Sabo 
is someone who has been involved in 

countless program director hires over 
the course of his long career, both at 
corporate radio and as an adviser to 
numerous radio stations. While he 
has strong opinions on what it takes 
to be a good PD, he cautions that one 
size does not fit all. 

"Talk is not a format," he says. "So 
there is no such thing as one right 

r Sabo 

"Despite some of the more stringent economic 

realities of our industry that are now firmly in 

place, if you make decisions based primarily 

on whether or not something is good product 

for the radio station first, the dollars will 

almost always follow." 

John McConnell 

type of Talk program director. Each 
Talk format and each stage of a sta- 
tion's evoluton requires a different 
skill set." 

That said, Sabo outlines how dif- 
ferent traits are needed in different 
situations: "CMs who have a success- 
ful station and a star or two look for 

PDs who can primarily get along 
with their star and not cause trouble. 

"Established station GMs tend to 
look for a stable individual capable 
of dealing with community groups, 
complaining listeners and presti- 
gious advertisers - in other words, 
a grown -up. This is a situation that 
almost always demands prior expe- 
rience at a successful, established 
Talk station. it's a statesmanlike role 

that requires a mature knowledge of 

the entire business." 
What are the challenges of being 

PD at a new station? "A startup sta- 
tion GM wants a PD who has an ear 
for talent and a sense of marketing 
and promotion," Sabo says. "The PD 
needs to be able to manage a diverse 
staff and interact well with all the 
other departments. 

"On the other hand, a station that's 
in trouble looks fora personality who 
is clearly focused, who can take 
charge and has some experience with 
a turnaround. They come in with a 

plan of action and a point of view." 
Sabo sees a pattern in the PDs who 

do well after they get the job. "They 
have a background working at at 
least one successful CHR station," he 
says. "CHR radio teaches program- 
mers the importance of success, how 
to build a format and how to deal 
with diverse talent and gives them an 
understanding of promotions. But 

that's not what makes them success- 
ful. What makes them successful is 

the willingness to apply what they 
know from music to Talk. 

"Strangely, some alien operation 
often takes p. ace when a hot music 
PD goes to a Talk station: He stops 
applying what he knows. The Talk 

Arbitron diary and the music -radio 
Arbitron diary are identical, and the 
skills needed to get a station written 

"A good result of consolidation is that the 

absence of the moment -to- moment fear of 

a single radio competitor allows sharp 

programmers to recognize the true 

competition: other media." 

Walter Sabo 

down in that diary are identical. Win- 
ners understand that if a five -minute 
song is too long, a five -minute phone 
call is a death knell." 

Finally, Sabo feels that consolida- 
tion has definitely changed what suc- 
cessful GMs look for in a candidate - but that's not all bad. He says, "A 
good result of consolidation is that 
the absence of the mo- 
ment -to-moment fear of a 

single radio competitor 
allows sharp program- 
mers to recognize the true 
competition: other media. 

"Applying a strong 
knowledge of daytime TV 

talk show content, ratings 
and other media in your 
category is how you will 
grow your audience. That 
broad knowledge is vital in a consol- 
idated environment as GMs discov- 
er that it's not about getting listeners, 
it's about building audience." 

Be A Good Listener 

Rick Scott, President of Rick Scott 

& Associates, consults with Sports/ 
Talk radio stations around the coun- 
try, and he says that he's found that 
good qualities for Sports radio PDs 
mirror those for any good Talk PD. 

"GMs will avoid any PD candidate 
who lives only on his past accom- 
plishments," says Scott. 

"Likewise, they get turned off to 

anyone who is not a good listener 

and who claims to have all the an- 
swers." Here's Scott's list of what he 
believes to be some must -have qual- 
ities for prospective Talk PDs: 

You must be a leader. 
You must be able to look for and 

seize opportunities. 
You must be a creative problem 

solver. 

Rick Scott 

You must be proac- 
tive. 

You must have the 
ability to work through 
and with other people. 

You must understand 
the business and the big- 
ger overall picture. 

You must be a vision- 
ary. 

You must have pa- 
tience and persistence, 

along with a strong desire to win and 
succeed. 

You must have common sense. 
You must have great observa- 

tional skills. 
Finally, all the solid advice of our 

panel included on these pages not- 
withstanding, perhaps the best ad- 
vice of all to those desiring success 
as a PD in today's radio business was 
written many years ago by the great 
American author Mark Twain, who 
said, "Keep away from people who 
try to belittle your ambitions. Small 
people always do that, but the really 
great make you feel that you, too, can 
become great." 

Just When You Thought 

You Were Right 
Just when you thought only the right had the right Talk. Ed Schultz explodes on the 

national scene with a big left hook. He's a heavyweight Talker with 20 years of number 

one rankings aid 20 plus shares. 

Ed's not out to convert listeners. just entertain them with everything left, that's right. 

800.61 1 .5663 JONES 
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Continued from Page 1 

"You do not want the government to 

write a 'red book' of what you can and 

cannot say," Powell told the crowd at 

the Las Vegas Hilton. He noted that 

rules that offer only guidelines, as op- 

posed to hand limits, allow the FCC to 

consider "context, meaning, tone and 

other mitigating factors" when examin- 

ing indecency complaints and leave 

mom for attorneys to craft arguments 

and for judges to interpret the law. 

Powell also said that the FCC's in- 

creased indecency enforcement is being 

guided by greater public interest in the 

issue, though he scoffed at Donaldson's 

suggestion that the agency is 'bowing 
to public pressure." Rather, Powell said 

the FCC is "being responsive to public 

concern." 

One man who is concerned about the 

FCC's increased indecency enforcement 

efforts is WXRK /New York -based syn- 

dicated morning host Howard Stern, 

whore show recently attracted a $495,000 

indecency fine for six Clear Channel sta- 

tions that formerly carried the program. 

And although he's taking nearly daily 
on -air verbal beatings from Stern over 

that fine and indecency enforcement in 

general, Powell said he respects Stem for 

taking a stand on the issue. 

"I have a lot of respect for Howard 
Stern, and I have a lot of respect for his 

view," Powell said. "lt just doesn't hap- 

pen to be law." Indeed, Powell noted 

that it is the law he must follow -re- 
gardless of what he may personally feel - because the Supreme Court has al- 

ready ruled that indecent speech is only 
partially protected under the First 
Amendment and that broadcast inde- 

cency can be punished by the FCC. 

Powell said, "If I go out on my own 
because I have a different view of the 

First Amendment than the Supreme 

Court, that would be an abdication of 
my responsibility and a dereliction of 

my duty" 
FCC Commissioner Kathleen Aber- 

nathy said during Tuesdays "Regula- 

tory Face -Off" that the issue of inde- 

cency has historically been a problem 
mostly for radio. 'TV bmadcasters have 

generally been OK," she said. "We 

haven't seen a lot of significant issues 

until more recently. For the most part, 

the indecency enforcement you've seen 

has been in the radio area." 

Abernathy added that, as the de- 

bate has heated up, she's noticed that 

some of the content people are com- 

plaining about does not meet the 
FCC's indecency standards. "It's just 
stuff that they don't like," she said. 

"It's not indecent." 
Commissioner Jonathan Adelstein 

told R &R that, despite the increased at- 

tention to the issue, the FCC is going to 

pursue only legitimate daims of inde- 

cency. "There's a lot of racy stuff that we 

don't find indecent, and just because 

people complain about it doesn't deter- 

mine that it's indecent," he said. "With 
some of these things that have gone 

over the line recently, we had no choice 

but to act. But if it doesn't violate the 

rules, we have nothing to say about it." 

Powell Opposes `Three Strikes' 
Powell also said he is opposed to 

pending congressional legislation that 

would mandate a license- revocation 

hearing for any radio station that racks 

up three indecency violations. He said, 

"I have concerns about things like 'three 

strikes and you're out.' I don't think you 

can reduce something as facile and 
vague as indecency into dear cause-and- 

effect consequences." 

Powell would prefer a system that re- 

lies on the judgment of "decision - 
makers" to weigh the facts of each case 

and then make a determination. But he 

reiterated that he will follow Congress' 

direction. "I'll do whatever it is they 

want," Powell said. "I'll administer it, 

but I wouldn't be the one to propose it." 
Powell may have to administer new 

rules soon: Sen. Conrad Bums said dur- 
ing Monday morning's "Congressional 

Breakfast" that the Senate may vote on 

its indecency bill, which includes a 

"three strikes" provision and would dra- 

matically increase indecency fines, by 

month's end. 

Bums told reporters after the break- 

fast that he believes the bill has a good 

chance of passing, even though the 

CommerceCommittee added superflu- 

ous amendments targeting media -own- 

ership consolidation and TV violence. "I 
think there is enough pressure out there 

right now that we can pass something," 

he said, though he acknowledged that 

some of the amendments could still be 

stripped out in committee. 
Bunts also said he'd still prefer to see 

broadcastersimposetheirownlimits "The 

industry can police itself," he said. "There 

needs to be some level of decency" Com- 

missioner Michael Copps agreed: During 

the "Regulatory Face-Off," hesaid, "I can't 

think of anything that would please me 

more than to see the industry retain some 

self -policing." He continued, "Thu could 

put the commission on the sidelines. You 

could do that" 
Powell, meanwhile, acknowledged 

that most of the discussion of indecency 

is coming from those opposed to contro- 

versial programs like Stem's. He said 

that while he does hear from those on 

the other side of the argument, that fac- 

tion isn't likely to fight as hard as its op- 

position. "The tendency in our system 

is to be more focused on the party mak- 

ing the most noise," he said. "The people 

who have the other view tend to be 

somewhat less motivated to write letters 

or hold a protest outside the FCC." 

Will Congress Outlaw Local 
Content On Satellite? 

After describing legislation intro- 
duced by Reps. Gene Green and Chip 
Pickering to study whether XM and 
Sirius are violating their licenses by of- 
fering local traffic and weather data as 

"a step in the right direction," House 

Telecommunications Subcommittee 
Chairman Fred Upton said at the "Con- 
gressional Breakfast" that lawmakers 
may soon act. 

"If they don't cease and desist, we will 
take some action," Upton told the 
crowd, whichapplauded the statement. 

Bums added that the issue is also under 

scrutiny on the Senate side. 'This is just 

the tip of the iceberg," he said of the 

satcasters' efforts to provide local infor- 

mation. "Someone is not holding to their 

word here " 
Meanwhile, Congressman and radio- 

station owner Greg Walden urged 
broadcasters to defend their turf. 
"Broadcasters need to speak out about 

losing audience share," he said. "If our 
audience share is reduced, it reduces our 

ability to provide services to our listen- 

ers. We can't let this go sideways on us, 

folks." 

NAB Chairman /CEO Eddie Fritts 
also took a shot at satellite radio. In his 

opening remarks on Monday, Fritts - 
over the whistling sound of a falling ob- 

ject -said that, given the shortened life 

expectancy of XM's orbiting satellites 

due to technical problems, he peers out 

his window every morning to "make 
sure an XM satellite is not plummeting 
toward my roof." 

As he kicked off the main portion 
of the show on Monday morning, 
Fritts criticized what he called XM's 
and Sirius' "obvious violation of FCC 

rules" with their launch of local 
weather and traffic services. He urged 

broadcasters to contact their congres- 

sional representatives and support the 

House legislation that would look into 
whether those services are authorized 
under the satcasters' licenses. "We be- 

lieve [the local content] directly con- 

tradicts FCC rules under which satel- 

lite radio was licensed as a national 
service," Fritts said. 

He also urged radio to embrace digi- 

tal technology and speed the transition 

of radio from an analog to a digital ser- 

vice. "Digital radio is an exciting and 
necessary advance," he said. "For radio 

not to go digital would be like commer- 

cial airliners in the 1960s not going from 

propeller to jet engines." He continued, 
"Radio doesn't need a new spectrum to 

make the change, only a belief in itself 

and an investment in its future." 
FCC Commissioners Copps and 

Kevin Martin agreed during the "Regu- 

latory Face-Off" that the FCC must take 

a close look at the issue of satcasters' pro- 

viding local content. Martin said, "We 
need to remember that there's a distinc- 

tion between whether or not they're put- 

ting out a localized channel that's only 
targeted to one a udience or if it's just pm- 

gramming that's more interesting to one 

particular audience." 

Martin used the example of a nation- 

ally broadcast football game that would 
be of more interest in the teams' home 

markets to illustrate his point. Copps 

said that while he doesn't want to "re- 

tard a new technology" XM's and Sirius' 

actions have raised localism questions 

that the FCC must address. 

Burns Opposes Easing 
LPFM Protection 

Sen. Bums was greeted with applause 

during the "Congressional Breakfast" 
when he said he opposes the loosening 

of the third -adjacent channel protection 

Congress has mandated that low -power 
FM stations must provide for full -power 

stations. He also noted that the Senate 

Commerce Committee, on which he sits, 

will soon be tackling the issue. "The 
chairman of the full committee is plan- 
ning some action," Burns said of Sen. 

John McCain, who has endorsed abol- 

ishing the protection. "There will be a 

full debate." 

Burns also criticized a study con- 
ducted by Mitre Corp. for the FCC that 

concluded that the third - adjacent chan- 

nel protection isn't necessary to protect 

full-power stations. "The Mitre Corp. 

study was flawed, and the technology 

they used was flawed," Bums said. 
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Gone, But Always No.1 In Our Hearts 

Greensboro is still buzzing after word "leaked" out that 

chronically temperamental WKZL mix -show jock Meghan 

Morse, a.k.a. DJ Strawberry, had urinated on a very ex- 

pensive Wheatstone board before storming out of the sta- 

tion for the last time. PD Jeff McHugh gives us the exclu- 

sive back story: Now that she's gone, I can tell you that 

Strawberry was a diva, to put it politely. None of the other 

jocks really liked her, because she was always copping an at- 

titude. She had worked at clubs in New York and Ibiza and 

was just really pleased with herself." 

After three years of escalating diva -esque behavior, 

Strawberry's antics had begun to wear thin, culminating with 

last week's showdown. She was already hugely popular in 

the market, but she came in here demanding that we spend 

as much time and money promoting her little mix show as 

we do promoting Murphy in the Morning," says McHugh. "I 

refused, and she stormed out. The rest is history." 

After much hemming and hawing, McHugh finally came 

clean. "Strawberry doesn't exist!" he admits. "She never did. 

We made up a name and gave her a persona, and for the 

past three years all of the jocks have done a wonderful job 

of making her character real. Strawberry had been getting 

her own record service and e-mail from fans every week, 

even though she never spoke on the 

air. Our night jock, JJ McCain, co- 

hosted the show and did all the talk- 

ing, while Strawberry did the 'spin- 

ning,' which was actually a syndi- 

cated mix show. She was also getting 

job offers from local clubs, but we 

explained that Strawberry was aller- 

gic to cigarette smoke. After three years we decided to shake 

things up, change mix shows and add some drama - and it 

worked." 

On April 16, Coup Delicious, a former character on 

KROQ /Los Angeles' Kevin & Bean Show, joined WKZL as mix 

host. "This time, I swear he's a real person!" says McHugh. 

Strawberry (drarvn with JJ 
McCain) is real; we're not. 

Hey, Mr. Damn McGuinn Man 

Imagine our surprise at seeing the name of WPLY (Y100)/ 

Philadelphia PD Jim McGuinn taken in vain in Blender! While 

perusing the "Ask Blender" column - space sometimes de- 

voted to monkeys and strange rashes - we noticed a ques- 

tion regarding Byrds' guita -ist Roger McGuinn and why Fe 

changed his name from Jim. Apparently, Roger was born 

James Joseph McGuinn, but altered it to Roger in 1967 on 

the advice of an Indonesian guru, who told him an "R" name 

would "vibrate better." (Ahh, those crazy '60s, when that 

crap actually made sense....) 

McGuinn told Blender, "I couldn't go back to Jim even if I 

wanted to, because there's already aJim McGuinn, a DJ, listed 

with AFTRA. I forget where he's from, but he stole my 

name." We contacted the other Jim McGuinn at WPLY and 

asked him if he was aware of Roger's charges. "Yeah, that 

punk!" he jokes. 'Actually, after I heard about it, I sent him 

an e-mail. He wrote back and was totally cool. He's not 

mad." 

Meet Bob Denver's Brother, Jack 

The first Jack FM in the U.S. is now on 

the air in Denver - actually, it's in Ft. 

Collins -Greeley, CO, which scrapes parts 

of Denver. Already huge in Canada, Jack 

FM debuted April 14 on KKHI at 105.5 

FM. The station is operated by NRC 

Broadcasting and programmed by Bryan 
Looking to cash in 

Schock, former PD of XTRA -FM (91 X)/ somehow. 

San Diego. 

Big Shoes To Fill 

The Truckin' Bozo, a.k.a. Dale Sommers, 

is expected to announce his retirement after 

45 years on air. The WLW -AM /Cincinnati ra- 

dio personality, whose show is heard on nine 

AM affiliates, the Internet and XM Satellite 

Radio, suffers from diabetes and has filed for 

total disability, according to a statement on his 

website. Sommers' son, Steve, has co- hosted 

the show for the past sever years, which should make for a 

smooth transition. 

Keep on truckin - or not. 

Hello, Cleveland! 

New WMMS (The Buzzard) /Cleveland PD Bo Matthews 
is facing his first huge PD task. "I'm looking for a morning 

show that can come to town and take over Cleveland!" he 

yells, frightening the record guy waiting in the hallway. "I need 

YEAR AGO 

Former Cars frontman Ric Ocasek joins Elektra Enter- 
tainment Group as Sr. VP /A &R. 
Edie Hilliard exits Jones Radio Network. 
Lisa Dol linger named Sr. VP/Worldwide Corporate Com- 
munications for Clear Channel. 

r 
CBS avoids a strike by 310 employees 
by striking a deal with the Writers Guild 
of America. 
Steve Kosbau elevated to Director /Op- 
erations for W RQX & WJZW/Washington. 
WZJM /Cleveland changes format from Lori Holder - 
CHR /Pop to Jammin' Oldies. Anderson 
Lori Holder- Anderson named VP /Pro- 
motion for Wind -up Records. 

/J YEARS AGO 

Greg Batusic named President of Westwood One En- 
tertainment: Bill Hogan named President of Westwood 
One Networks. 
KSRY /San Francisco changes format to Hot Urban AC. 

Andy Schuon becomes Sr. VP /Music Programming & 

Program Planning for MTV and VH1. 

// 
Noble Broadcast Group sells WKKU & 

WSSH /Boston to Mery Griffin for $39 
million. 
Karen Slade named GM of KJLH /Los 
Angeles. 
Jeff Laufer joins RCA Records as Dir./ 
National Album Promotion. Jeff Laufer 

Doyle Rose promoted to VP /GM of WLOUMinneapolis. 
Craig Scott upped to VP /GM of WGKX/ 
Memphis. 

J 
Rick Dees named morning man at KHJ/ 
Los Angeles. 
Bob Coburn named Program Director 
of WMET /Chicago. Rick Dees 

YOUR 
COMPETITOR'S 

[sales feedback is rarely this clear] 

SALES STAFF IS 

lETTER BD 

Would you like to know ten reasons why? In just one day, 
Irwin Pollack can tell you. Flying over 250,000 miles a year - 
advising, speaking to, and working hand -in -hand with over 
100,000 radio, newspaper, and television executives in every 
one of the fifty United States (and Canada) - owners, 
managers, and salespeople can get the continuous feedback 1 -888- RADIO -50 

they need so they know what they're doing right and what they 
can do better. From Introductory sales training to advanced In- 
house sales management issues, Irwin Pollack takes the 
guesswork out of understanding exactly what you need to 
catch up to, then (eventually) surpass the competition. Call 
today for a free, no- obligation phone consultation. 
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a team that can speak to males 18 -49. You must love - or 
learn to love - the Browns, Indians and Cays." Interested 

candidates need to send an entire show to Matthews today - no phony -ass best -of compilations taped over the course 

of a month. Rush them to WMMS, 6200 Oak Tree Blvd., 

Fourth Floor, Cleveland, OH 44131 -2510. And, for the love 

of God, no e- mail -crashing airchecks, please! 

The Programming Dept. 

WPLJ /New York PD /morning legend Scott Shannon 

has changed formats - at least on a part-time basis. ABC 

Radio Networks just debuted its newest 

24/7 music format, Scott Shannon's True 

Oldies Channel. You may now applaud 

wildly. 

Big Dave Eubanks, OM /PD /after- 

noon dude at Travis CHR /Rhythmic 
WNHT (Wild 96.3)/Ft. Wayne, IN, is on 

the move - across the hall. Eubanks 

grabs the OM /PD /midday reins at WYLT 

(My 103.9), which recently completed its transition to adult- 

targeted CHR/Pop. He will remain OM over Wild, where 

Asst. PD /MD /morning talent Aaron "Goose" Seller is 

upped to PD. 

Nicole Sandler, who recently exited as Director /Pro- 

gramming for Northeast Broadcasting in Boston, has landed 

her first client as a consultant: Westport Communications 

Classic Hits WBOQ (North Shore 104.9) /Gloucester, MA. 

After 14 years with Rocker KCAL/Riverside, MD Mj 
Matthews will resign at the end of the spring book, citing a 

desire to "relocate his family out of town," according to PD 

Steve Hoffman. 

Former Epic VP /Urban Promotion Randy Franklin 
crosses over to radio as the new PD /afternoon personality 

at Urban AC WFLM /Ft. Pierce, FL. He replaces Tony Bear, 

who exited last year. 

Brian Paiz scores his first PD gig, at new Cumulus Ur- 

ban WMKS (Blazin' 92.3) /Macon, GA. Paiz transfers from 

Asst. PD /nights at sister WMNX (Coast 97.3)/Wilmington, 

NC. 

Forrest "Partyboy" Bueller joins Hot AC KLLY/ 

Bakersfield as MD /night guy. Most recently, Bueller did swing 

at KRBV /Dallas. 

MD Sam Hiller exits Mapleton Alternative KMBY/ 

Monterey due to those pesky budget cutbacks. Locate Hiller 

at 831- 238 -3886 or kmbysam @yahoo.com. 

Michael Scott 
Shannon 

r 
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Archway /Little Rock Market Manager Paul Massey and 

PD Rich Stevens also exit due to budget cuts. Find Stevens 

at 501 -517 -5893 or rich @richstevens.com; Massey can be lo- 

cated at 501 -517 -5884 or timbermassey @sbcglobal.net. 

Quick Hits 

KKRZ/Portland, OR hires Kobe Austin as Asst. PD /af- 

ternoon jock as CK exits. Austin has worked at KIIS /Los An- 

geles and WJMN /Boston and just did a brief stint covering 

afternoons at KHKS /Dallas. 

WIOQ (Q I 02)/Philadelphia is jumping on that lucra- 

tive "morning show at night" bandwagon by exposing Chio 

in the Morning to night folks: Chio, Angi Taylor, stunt boy 

Diego and Exec. Producer Joey B. will host The Philly IO 

Break Down, weeknights from 6 -7pm. 

Morning guy Darrin Stone exits Journal Hot AC KZPT 

(104.1 The Point)/Tucson. Reach out to him at dstone7@ 

aot corn. 

Midday dude Alex G exits KKXX/Bakersfield and ends 

up across the street doing afternoons at Buckley Rhythmic 

Oldies KKBB (Groove 99.3). 

From one X -treme to another: Stacie Schmidt is 

named Marketing/Promotion Director for Infinity Alternative 

KXTE (X107.5 X -treme Radio) /Las Vegas. Schmidt transfers 

from Cleveland, where she worked her marketing magic at 

Alternative WXTM (92.3 Xtreme Radio) and Classic Rocker 

WNCX. 

Noory Now Finger- Lickin'Good 

Kentucky Governor Ernie Fletcher has welcomed 
Premiere's late -night host George Noory into the "Honor- 

able Order of Kentucky Colonels." Please hold your applause. 

Fletcher said the distinguished group, founded in 1932, "has 

become synonymous with strength of character, leadership 

and dedication to the welfare of others." Noory joins an elite 

roster of fellow "Colonels," including Pope John Paul II, Win- 

ston Churchill, Lyndon Johnson, John Glenn, Muhammad Ali, 

and Tiger Woods, as well as the inexplicably inducted Carol 

Channing and Whoopi Goldberg. 

Talk Topics 

Fledgling liberal Talk network Air America Radio is al- 

ready looking for new affiliates in Chicago and Los Angeles. 

WNTD /Chicago, which was under temporary court order 

to pick up AAR after dropping it last week, will carry it only 

ST Shot O' The Week 

Promo pro Steve Leeds recently hosted his sixth annual 

Walk for Wendy in Ridgewood, NJ. The Walk, which at- 

tracts a lot of love and support from our industry, is 

named for Leeds' wife, former radio programmer 

Wendy, who suffers from MS. Pictured are (sitting, 1 -r) 

Universal's Howard Leon; TVT's Charlie Foster; Univer- 

sal President Monte Lipman; Steve and Wendy Leeds; 

(standing, 1 -r) MTV's Tom Calderone; Verve's Suzanne 

Berg; WXRK/New York MD Mike Peer; New York ra- 

dio personality Lisa G.; WPDH /Poughkeepsie, NY PD 

Gary Cee; WAXQ /New York's Jonathan Clarke; Jerry 

Lembo Promotions' Jerry Lembo; Epic's Harvey Leeds; 

WAXQ's Zach Martin and Jim Kerr (the latter also 

served as Walk co- Captain); Carol Miller of Sirius; 

Virgin's Howard Petruziello; Ultra recording artist Lucas 

Prata; Atlantic/Elektra VP /Rock Promo Ron Poore and 

promo ace Binky; and Pooré s daughter, Isabelle. 

until April 30. Meanwhile, KBLA/Los Angeles, which also 

dropped MR last week, will not resume carrying the net- 

work. 

Congrats to KNX -AM /Los Angeles, which celebrated 

its 36th anniversary on April 15. 

Premiere Radio Networks has assumed distribution of 

Handel on the Law, a weekly three -hour radio talk show 

hosted by KFI /Los Angeles morning host /attorney Bill 
Handel, who dishes out what he describes as "free marginal 

legal advice." The show, which has been running since 1 989, 

is heard on 75 stations. 

Retired WCBS news anchor Pat Parson, whose rich 

baritone entertained radio audiences in the New York met- 

ropolitan area for 20 years, died April 15. He was 65. 

"ONE NATION, 
ONE MOMENT'S 

Be "A Station that Remembers" all those who have died 
in service to our country from the Revolutionary War to the 
present. Join in the National Moment of Remembrance for 
Memorial Day. Partner with the White House Commission 
on Remembrance, established by Congress, and Radio and 
Records, in this act of national pride and unity. 

Learn about the Moment's anthem, 
"On This Day;" written by noted composer Charles Strouse. 

For further information on ways to become involved, 
visit www.remember.gov. 

IHL WIIIIL. HOUSL. COMMISSION ON RiMLMNFNNCL 
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SOUND DECISIONS 

Aezra Records Rising 
Out Of Phoenix 
Indie label looking to hit its stride amid industry turmoil 

sing a bit of poetic license, you could read a lot into 
Aezra Records' unlikely home base of Phoenix. Formed 
by a three -person team in 1999, the same year that 
Napster started creating headaches for the industry at 
large, Aezra quietly grew its staff and roster while most 
large companies were trying to douse the flames of il- 
legal downloading and, subsequently, consolidating 
across the board. 

Now employing more than 30 staff- 

ers in offices around the country, the 
indie with "a major -label attitude," as 
employees put it, is looking to rise out 
of the industry ashes this year with an 
aggressive rollout of new acts and a 

business model that combines an in- 
die label's heart with a major -label 
brain trust. 

Major In Indie's Clothing? 
"Indie label" is something of a mis- 

nomer in Aezra's case. Yes, the label 
is small in both roster and staff, but 
key to its business model is a seasoned 
staff, most of whom have spent many 
years within the major -label para- 
digm. Rosterwise,Aezra, unlike many 
indie labels, isn't putting a I its eggs 
in one basket, and it's jus secured 
major distribution with EMI. 

With all the challenges 
facing the industry, Aezra 
COO /GM Michael Pre- 
ger saw an opportunity. 
"I've been around the 
business since '75, and 
we've seen these ebbs and 
Bows in the industry be- 
fore," he says. "My think- 
ing very quickly became 
that this is an opportunity 
for new labels to emerge. 

"When things start to go into flux 
like this, these are the moments, his- 
torically, when we see new labels 
emerge that carry on and become the 
bigger labels in the years to come. For- 
tunately, we had the financial resourc- 
es to make it all real." 

During the industrywide consoli- 
dation, Preger approached Aezra 
President Eric Cheroske with a plan 
to scoop up experienced label execs 
and acts who were suddenly free 
agents. "The slowdown at the majors 
was translating to their A &R divi- 
sions," Preger says. "A lot of bands 
that typically would have been signed 
pretty quickly by the bigger compa- 
nies were finding it a lot harder to get 
any kind of reasonable deal on the ta- 
ble. It was a buying season, in our 
eyes." 

Overseeing Aezra's A &R from 
New York is industry vet Gary Katz, 
the legendary Steely Dan producer 
whose fords include Jim Croce, Prince, 
Dire Straits, Graham Nash, David 
Crosby and many more. Having an 
old -schooler like Katz jibes with 
Aezra's A &R vision. 

Preger says, "Part of the challenge 
in the industry right now is getting 
back to the old standards of A&R - 
artist development, involving your- 
self with bands you really believe in 
and then being willing to go the dis- 
tance." 

A Major Development 
Securing the EMI distribution deal 

was a big step for Aezra, but not one 
that happened easily. "The difficulty 
in getting major distribution set up at 

this particular time was 
monumental," Preger 
says. "I've been involved 
with other startup labels 
over the years. Never was 
it this difficult." 

The key to securing the 
deal, Preger says, was the 
stable of experienced exec- 

utives Aezra had hired, 
coupled with the quality 
artists on its roster. "Based 

on that, at a time where the majors are 
basically cutting all the B- and C -lev- 

el acts and labels, we got an invitation 
to come to the party" he says. "Since 
then it's been magic. We've had un- 
believable support from EMI." 

The distribution deal is one thing 
that distinguishes Aezra from your 
typical indie label, Preger believes. "It 
is a time of regrowth for indie labels, 
but the bigger issue is the distribution 
systems," he says. 

"I'm not taking anything away 
from the independent distribution 
systems - there are some really great 
companies out there, and they're 
growing and making an impact -but 
maybe because I came out of a major 
label and most of our employees came 
out of major labels, I still believe that 
there's a job the majors can do that is 

Eric Ch eroske 

still a bit of a challenge for most of 
these Indies. 

"With all of the challenges we're 
facing in distribution today, my think- 
ing was that it was going to be essen- 
tial that we have access to major dis- 
tribution - not for breaking bands, 
but for being able to go the distance 
with bands. 

"It is a time of 

regrowth for the 

indie labels, but the 

bigger issue is the 

distribution 

systems." 

Michael Preger 

"Historically, what we see is a lot 
of bands breaking out of indie labels, 
and there comes a point, almost with- 
out exception, where you see these 
bands graduating from their original 
indie relationship to a more major -la- 
bel situation. I'm not so quick to say 
that's always just because of money. 

"Indies are great at breaking bands, 
they're great at developing bands, but 
there comes a point when it gets to be 
a little bit big for them in terms of be- 
ing able to deliver the full shooting 
match." 

Coast To Coast 
While Aezra is located in Phoenix, 

the label wanted its executive talent to 
be based in a variety of cities. Current- 
ly, Aezra has staffers in Los Angeles, 
Phoenix, New York, Austin, Chicago 
and Miami. 

"Rather than mandating that every- 
one move to some central location, we 
were very eager, for the most part, to 
let them remain in the diverse loca- 
tions where they were," says Miami - 
based Preger. "It gives us eyes and 
ears everywhere, which is important 
in our A &R effort. I'd say you'd be 
hard put to pick any location in North 
America where we can't have people 
there within a couple dhows on very 
short notice." 

On the radio frcnt, promotions vet 
Judy Libow leads a six-person region- 
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Achievement Awards: 
Phase One Complete 
The reader feedback is in and is being tabulated. The re- 
sponse rate this year was the 
highest ever. Remember, first 
you nominate, then you vote. 
It's all up to you. 

The nominees will be announced 

in the May 7 issue of R &R, and that 
issue will also contain the final ballot. 
Don't miss it! Also, don't put your 

flight, hotel and registration plans for 

R &R Convention 2004 on the back burner. The rates are best if you act 

now. Go to www.radioandrecords.com. 

al staff affectionately known as "the 
six- pack." Many have 20 -plus years of 
experience under their belts. "With 
consolidation and the loss of so many 
jobs, there are fewer people with a ref- 
erence point and history in the busi- 
ness who are out there still 
making a difference," Li- 

bow says. 
"When radio is ap- 

proached by someone rep- 
resenting Aezra, they're 
being approached by 
someone they can actual- 
ly relate to and who has 
the credibility and longev- 
ity to be able to get the job 
done. That makes a big Judy L 
difference, because there 
are a lot of great labels out there with 
great music, but they don't necessari- 
ly have the infrastructure of people 
who have the relationships and the 
know -how to really make it happen." 

The Magnetic Magna -Fi 

Currently, the label is catching fire 

with the young Las Vegas rock act 
Magna -Fi, who are setting up nicely 
at Active Rock and Alternative on 
their lead single, "Where Did We Go 
Wrong ?" Formerly signed to now -de- 
funct Gold Circle Records, the group 
came to Aezra's attention via staffer 
Bret Vesely, who was tipped off to the 
band by KXTE /Las Vegas' Homie 
Pooser, host of the local- artist -friend- 
ly specialty show It Hurts 
When I Pee. 

"It sat on my desk for a 

couple of days, but the 
minute it hit my player, it 

was music to our ears," 
says Cheroske. "We knew 
it was something, and we 
reacted to it rather quickly, 
as far as signing them and 
getting the record to where 
it is at this point." 

"We've been setting this record up 
for quite a while, meeting radio and 
playing the music," says Libow. 
"Once people heard it, it sort of took 
on a life of its own. It was one of those 
one -listen songs." 

She ain't kidding. "Where Did We 

Go Wrong ?" is an infectious blast of 
melodic rock that's on par with any 
major -label signing. While it's got a 

steep hill to climb at its focus formats 
of Alternative, Active Rock and Rock, 
the track is making steady inroads, 
earning third Most Added at Active 
Rock and chalking up adds at Alterna- 
tive stations like WXTW /Ft. Wayne, 

IN; WDYL /Richmond; WBUZ /Nash- 
ville; and KMBY /Monterey. 

Meanwhile, KXTE is taking the 
lead on Magna -Fi. Libow notes that 
the station, which supported Magna- 
Fi during their Gold Circle days, was 

willing to rally to the cause 
again. 

Magna -Fí s profile will 
also be raised considerably 
by opening dates for Fuel 
and a slot on this year's 
Ozzfest. The group is also 
doing well in the under- 
ground, with top 10 status 
at R &R Alternative Spe- 
cialty. 

"College and specialty 
are very much a part of 

Aezra's game plan with a lot of art- 
ists and will continue to be," Libow 
says. "It's grass- roots. It's real. We 
really do look for that response and in- 
put and enthusiasm to help us take 
these bands into the commercial 
world." 

And specialty radio has brought 
another band to Aezra's roster 
KUPD /Phoenix's Larry Mac, host of 
the Alternative specialty show Red 

Radio Underground, tipped Aezra off to 
Chicago group Caviar. 

Best Of Both Worlds 
As for Aezra's immediate future, 

expect to see all its guns blazing on 
Magna -Fi and a host of new artists. 

"We have a very aggres- 
sive release pattern com- 
ing, and we've spent all 
last year lining it up," 
Preger says. "We will be 
aggressively rolling out 
acts every two weeks at all 
different panels and get- 
ting manpower and expe- 
rience behind each of 
those projects to work 
them through the fourth 

quarter and well into next year. 
"We've achieved a staff level now 

that will give us the manpower, re- 
sources and knowledge to handle our 
roster. How big we grow the roster 
will be a function of how quickly 
we're able to get our bands estab- 
lished." 

For Cheroske, Aezra Records is the 
best of both worlds. "I believe we 
have the heart, soul and artist com- 
mitment of an indie wrapped up 
with the experience, structure, rela- 
tionships and finances of a major," he 
says. "It really encompasses the best 
of both." 

ibow 

Michae 1 Preger 
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THE INDUSTRY'S NO. I RETAIL CHART April 23, 2004 

LW TW ARTIST ALBUM LABEL POWERINDEX CHANGE 

1 1 USHER Confessions Laface /Zomba 285,637 37% 

2 2 VARIOUS Now 15 Capitol 120,991 -56% 

13 3 HOOBASTANK The Reason Island /IDJMG 74,572 -2% 

9 4 GUNS N'ROSES Greatest Hits Geffen 69,394 -24% 

4 5 JESSICA SIMPSON In This Skin Columbia 66,703 .39% 

3 6 JANET JACKSON Damita Jo Virgin 65,870 -52% 

6 7 NORAH JONES Feels Like Home Blue Note /EMC 64,472 -39% 

5 8 EVANESCENCE Fallen Wind -up 61,456 -42% 

11 9 KANYE WEST College Dropout Roc -A- fella /IDJMG 60,991 -29% 

8 10 LIL' FLIP U Gotta Feel Me Columbia 57,798 -37% 

16 11 OUTKAST SpeakerboxxxlThe Love Below Laface /Zomba 51,726 -31% 

7 12 KENNY CHESNEY When The Sun Goes Down BNA 50,264 -49% 

10 13 J -KWON Hood Hop So So Def /Zomba 49,027 -45% 

20 14 ALICIA KEYS The Diary Of Alicia Keys J /RMG 44,455 -32% 

15 15 MAROON 5 Songs About Jane Octone/J/RMG 44,282 -42% 

28 16 TWISTA Kamikaze Atlantic 43,104 -4% 

18 17 ERIC CLAPTON Me And Mr. Johnson Reprise 41,090 -39% 

12 18 AEROSMITH Honkin' On Bobo Columbia 38,736 -50% 

14 19 JOSH GROBAN Closer 143 /Reprise 38,127 -50% 

27 20 YELLOWCARD Ocean Avenue Capitol 37,247 -18% 

19 21 SHERYL CROW Very Best Of A &M /lnterscope 36,402 -45% 

23 22 MODEST MOUSE Good News For People Who Love... Epic 34,373 -36% 

48 23 SOUNDTRACK The Punisher Wind -up 33,406 0% 

24 24 JAY -Z The Black Album Roc- A -fe //a /IDJMG 33,370 -32% 

32 25 LUDACRIS Chicken & Beer Del Jam South /IDJMG 30,731 -30% 

26 26 JET Get Born Atlantic 30,298 -34% 

50 27 G -UNIT Beg For Mercy G Unit /lnterscope 30,210 -5% 

30 28 CARL THOMAS Let's Talk About It Bad Boy /Universal 30,110 -31% 

34 29 BEYONCE Dangerously In Love Columbia 29,818 -32% 

29 30 BLACK EYED PEAS Elephunk A&M/Interscope 29,692 -33% 

44 31 KEITH URBAN Golden Road Capitol 29,413 -23% 

39 32 WILLIAM HUNG Inspiration Koch 28,233 -29% 

22 33 BRITNEY SPEARS In The Zone Jive/Zomba 27,628 -52% 

35 34 NICKELBACK Long Road Roadrunner /IDJMG 27,313 -37% 

38 35 VARIOUS Bad Boy's 10th Anniversary... Bad Boy /Universal 27,259 -32% 

42 36 GODSMACK Other Side Republic /Universal 26,989 -31% 

37 SUGARCULT Palm Trees And Power Lines Artemis 26,872 

25 38 N.E.R.D. Fly Or Die Virgin 26,662 -43% 

33 39 LOSTPROPHETS Start Something Columbia 26,649 -39% 

17 40 TAMIA More Atlantic 26,274 -64% 

31 41 BLINK -182 Blink -182 Geffen 25,247 -42% 

21 42 HILARY DUFF Metamorphosis Buena Vista /Hollywood 24,526 -62% 

43 TRACY LAWRENCE Strong DreamWorks 24,316 

44 JOSS STONE Soul Sessions S- Curve /EMC 23,057 

45 45 CHINGY Jackpot DTP /Capitol 21,716 -41% 

41 46 TOBY KEITH Shock'n Y'all Dream Works 21,686 -45% 

- 47 T.I. Trap Muzik Atlantic 21,175 

48 SOUNDTRACK Kill Bill Part II Maverick 21,129 

49 NORAH JONES Come Away With Me Blue Note /EMC 20,993 

46 50 NO DOUBT The Singles 1992-2003 lnterscope 20,172 -44% 

© HITS Magazine Inc. 
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Usher To The Four 
Usher con- 

tinues to he the , 

man. 
The LaFace/ 

Zomba soul su- 

perstar remains 
on top of the 
heap for the 
fourth consecu- 
tive week, as his smash Confessions 
logs another 286,000 in sales. He 
should enjoy it: Next week Bad Boy/ 

Hoobastank 

Universal's Mario Winans is on tap to 

dethrone him, 
while Colum- 
bia's Prince 
unleashes his 
Musicology. 

Capitol's 
Now 15 holds 
steady at No. 2, 

with 121,000 
sold, but the J.: isï,' 
big story this Jessica Simpson 

week is Is- 
land /IDJMG's Calabasas, CA rockers 
Hoobastank, who move 13 -3 on the 
strength of their hit single "The Reason." 

The rest of the top 10 is rounded out 
by Geffen's Guns N' Roses (No. 4), Co- 
lumbia's Jessica Simpson (No. 5), Vir- 

gin's Janet Jackson (No. 6), Blue Note/ 
EMC's Norah Jones (No. 7), Wind -up's 
Evanescence (No. 8), Roc-A- Fella /ID- 
JMG's Kanye West (No. 9) and Colum- 
bia's Lil Flip (No. 10). 

All told, sales are down 20% from 
last week and 20% from the same week 
last year - though that was Easter 
weekend. Overall, Q2 numbers are up 
5% over last year, while year -to-date 
figures are up 8 %. 

Chart newcomers include Artemis' 
Sugarcult (No. 37) and Maverick's Kill 

Bill Vol. 2 

soundtrack 
(No. 49), while 
returnees in- 
clude Dream - 
Works Nash- 
ville's Tracy 
Lawrence (No. 

43), S- Curve /EMC's Joss Stone, At- 

lantic's T.I. and Blue Note perennial 
Norah Jones' debut album (No. 49). 

Look for the Shady /lnterscope 
blockbuster D12 World, featuring 
Eminem's Detroit crew, to blow out 
retail on its release next Tuesday on 
its way to a chart- topping bow. 

Usher 
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GOING FOR ADDS 

Summer Sunshine 
Next week marks the return of The Cons, not The Coors, as many 

of my college classmates mistakenly referred to the Irish quartet (how- 
ever, some of those same classmates did find The Corrs intoxicating, 
musically and aesthetically). As international pop sensations, The 
Corrs, comprising Andrea (lead vocals, tin whistle), Sharon (violin, 
vocals), Caroline (drums, piano, vocals, bodhran) and Jim (keyboards, 
guitars), incorporated their native Celtic sounds in their songs to cre- 

ate their own flavor of music. "Summer 
Sunshine" is the lead single from the 
band's upcoming album Borrowed Heav- 

en, and the song is Going for Adds at AC 
and Hot AC next week. After taking a few 

years off from the rigors of life on the 
road and in the studio, the siblings re- 

corded the album in Dublin and Los An- 
geles over an 18 -month period. Says An- 
drea about the single, which she wrote, 
"It sounds happy and summery, but is 

also quite a sad song. Lt's the story of a secret love that you can never 
quite get over, a forbidden love that lives in your head." Adds Sharon 
about the song, "It's funny how you always know when you have a 

single. When we heard that song, we all knew instantly." The Corrs 
will soon embark on a European tour, with U.S. dates to follow. 

I m not different just because I'm dif- 
ferent; I'm different because I dare," says 

Cee -Lo. The funked -out MC has been in 

the game for 10 years as part of the At- 
lanta -based music collective The Dungeon 
Family, The Goodie Mob and as a solo act. 

Next week Cee-Lo will attempt to spice 
things up at Urban radio with "The One," 
the latest single from his sophomore al- 

bum, Cee-Lo Green ... Is the Sold Machine. 

The album builds upon Cee -Lo's previous 
work thanks to production by The Neptunes, Timbaland, Gangstarr's 
Premier and Jazze l'ha, as well as appearances by Pharrell, T.I. and 
Ludacris. Comments Cee-Lo about his music, "I'm always seeking an 

advancement of not only hip -hop, but music. I do feel like I am mak- 
ing a big -picture type of contribution. I'm off the beaten path, and I 

consider this album to be a continuation of a grand individual state- 
ment." 

Alicia Keys staged a double coup on R &R's Urban and Urban AC 

charts this week, taking over the No. l' spots at both formats with 
"If I Ain't Got You." Next week the soul diva will begin her conquest 
of Pop radio with the hit single, taken 
from her sophomore album, The Diary of 
Alicia Keys. "If I Ain't Got You" is an old - 
school -type ballad with an R &B twist, 
and the video for the song features rap- 
per Method Man. Though Keys just fin- 

ished touring with Beyoncé, Missy Elliott 
and Tamia on the Verizon Ladies First 
Tour, things are still running a mile a 

minute in her life. She will be appearing 
on The Tonight Show With Jay Leno on May 
3, On -Air With Ryan Seacrest on May 4 and Today's Summer Concert 

Series on May 7. In addition, her breakthrough hit, " Fallir'," will be 
used in promo spots advertising the final episodes of the hit televi- 
sion series Friends. 

Ben Bumley (vocals, guitars), Aaron Fink (guitar), Markus James 
(bass) and Jeremy Hummel (drums), otherwise known as Breaking 
Benjamin, entered the public eye in the summer of 2002 with their 
debut album, Saturate. Next week the Wilkes Barre -based quartet are 
Going for Adds at Rock, Active Rock and Alternative outlets with "So 

Cold," the lead single from their upcoming album We Are Not Alone. 

Those who are fans of the film Hellboy have probably heard the tune 
before - "So Cold" is featured in an online promotional campaign 
for the film. As for Alone, the album was recorded in New York City 
with producer David Bendeth, who has worked with Vertical 
Horizon, among others. Breaking Benjamin will join Fuel for shows 
in Clifton Park, NY on April 23 and Selingsgrove, PA on April 24, then 
embark on a solo tour in May. 

The Cons 

Cee-Lo 

Alicia Keys 
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Week Of 4/26/04 

ALICIA KEYS !f I Ain't Got You (J /RMG) 

KANYE WEST fISYLEENA JOHNSON All Falls Down 
(RocA Fella / /DJMG) 

MARIA MENA You're The Only One /Columbia) 

MR. C THE SLIDE MAN Cha -Cha Slide (Universal) 

CHR/RHYTHMIC 

CASSIDY fIMASHONDA Get No Better (J /RMG) 

ERICK SERMON fISEAN PAUL Feel It 
(Motown / Universal) 

JADAKISS fINATE DOGG Time's Up! 

(Rolf Ryders /fnterscope) 

KEVIN LYTTLE Turn Me On (Atlantic) 

LLOYD fIASHANTI Southside (Murder Inc./ 
Del Jam /IDJMG) 

MOBS DEEP Got It Twisted (Jive /Zomba) 

RIC -A -CHE Coo Coo Chee (SRC /Universal) 

URBAN 

CEE -LO The One (LaFace/Zomba) 

ERICK SERMON fISEAN PAUL Feel It 

(Motown /Universal) 

JADAKISS fINATE DOGG Time's Up! (Ruff Ryders/ 
lnterscope) 

JESSE POWELL Did You Cry (Liquid 8) 

LLOYD'IASHANTI Southside (Murder Ins./ 
Del Jam7DJMC) 

RIC A CHE Coo Coo Chee (SRC /Universal) 

URBAN AC 

LASHELL GRIFFIN Free (Epic) 

COUNTRY 

BIG & RICH Sale A Horse, Ride A Cowboy (Warner Bios.) 

DANIEL LEE MARTIN I Can't Let Go (ChinMusic) 

MICHELLE POE Just One Of The Boys (Dream Works) 

PHIL VASSAR In A Real Love (Arista) 

RUSHLOW Sweet Summer Rain /Lyric Street) 

SHANE SELLERS You Can't Count Me Out Yet 
(Lofton Creek) 

AC 

CORRS Summer Sunshine (Atlantic) 

HOT AC 

CORRS Summer Sunshine (Atlantic/ 

SHERYL CROW Light In Your Eyes (A &M /lnterscopel 

SMOOTH JAZZ 

ANDRE WARD Every Time I Open My Eyes (Orpheus) 

GERALD ALBRIGHT To The Max (GRP /VMG) 

MARION MEADOWS Sweet Grapes (Heads Upl 

PLAN 9 Superfrictio n (Plan 9 Partners) 

ROCK 

BREAKING BENJAMIN So Cold (Hollywood) 

EIGHT DAYS GONE Shooting Star (Ragin'Grace/Titan) 

NEW DISEASE Like Rain (Universal) 

TANTRIC The Chain (Maverick/Reprise) 

ACTIVE ROCK 

BREAKING BENJAMIN So Cold (Hollywood) 

EIGHT DAYS GONE Shooting Star (Begin'Grace/Titan) 

NEW DISEASE Like Rain (Universal) 

TANTRIC The Chain (Maverick/Reprise) 

ALTERNATIVE 

BAD RELIGION Los Angeles Is Burning (Epitaph) 

BREAKING BENJAMIN So Cold (Hollywood) 

DONAVON FRANKENREITER FIJACK JOHNSON Free 

(Brushfire /Universal) 

NEW DISEASE Like Rain (Universal) 

TRIPLE A 

ANNA MONTGOMERY Lyin' In The Face Of Love (AMR) 

BUDDAHEAD When I Fall (Sanctuary /SRG) 

DAVID MEAD Beauty (Nettwerk) 

GREY EYE GLANCES Halfway Back (Sojourn Hills) 

GUITAR SHORTY Old School (Alligator) 

JASON WHITE Slow News Day (Hanging Vines) 

JULIANA HATFIELD Because We Love You ÍZoe /Rounder/ 

LOS LOBOS Hurry Tomorrow (Mammoth /Hollywood) 

MODEST MOUSE Float On (Epic) 

RACHAEL YAMAGATA Worn Me Down (Private Music /RVGI 

RED WEST 21 (Atlantic) 

REED FOEHL Days Are Like (Neverfiehl) 

REIGH KINGS She Likes To Crash (Lazy River) 

SHERYL CROW Light In Your Eyes (A &M /lnterscope) 

TONY MARTINO Married Man (Lou-Do /V- Tone /Compendia) 

R &R's Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds 
is e- mailed each week to participating radio and record executives. For more info, contact Greg Maffei at 
gmaffei®radioandrscords. com. J 
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CHR/Pop April 23, 2004 R &R 25 

Dude, Where's My Format? 
CHR /Pop's challenges will be addressed at R &R 
Convention 2004 

is the most wonderful time of the year - and I don't 
mean that one day a year when the air is just right for 
skinny -dipping. R &R Convention 2004 is approaching, 
and I hope to see all of you come out for the annual 
three -day extravaganza, featuring our favorite topics: 
"Whenja get in ?" "Where ya staying ?" and "When ya 
leaving ?" 

This year's confab happens to fall 

during a time when our industry is in 

turmoil - especially for those of us in 

the CHR /Pop format. It's with that in 

mind that R &R will present "CHR's 
CHallengew' at the convention, a dis- 

cussion about how to do decent CHR/ 
Pop radio in indecent times. 

The Top Of The List 
At the top of everyone's 

list is - what else? - in- 

decency. Who knew that 
Janet Jackson's flash of her 

starboard mammary gland 
would launch a congres- 

sional witch hunt the likes 

of which hasn't been seen 

since the 1950s? KAI-C/ 
Denver I'D BJ Harris, 
asked what might be a 

good topic for this year's 
CHR /l'op panel, practically shrieks, 

"Is there anything bigger than inde- 
cency?" 

But where's the line on indecency? 

It's so hard to know if you've crossed 

a line when it's so faint that you can't 

even see it - or when it keeps mov- 
ing. And now that CHR/ Pop seems to 

be borrowing a fair amount of its mu- 
sic from CHR /Rhythmic (with its 

steady diet of "bitches 'n' hex "), should 

we rename the format CHR /Hip -Hop, 

claim it isn't radio that's being indecent 

and blame those damn dirty lyrics? 

And who is it who's being indecent 
(or not)? We all talk about making 
sure our jocks are careful when doing 
bits, but programmers are starting to 

say that the talent pool is more like a 

talent puddle, covered in a thin layer 
of algae. 

McVay Media VP /Contemporary 
Jerry King says, "The two biggest 
problems now facing CHR are a lack 

of good pop pieces to bal- 
ance the hip -hop and rock, 

and the lack of talent. The 

music issue will clear itself 
up. It always has and al- 

ways will. The talent issue 

is a powerful one, but it is 

fixable on a longer -term 
basis. We must start now." 

Harris chimes in again: 

"Radio's talent pool is 
gone, thanks to voicetrack- 

ing. Do you agree with this statement? 

No? Then go try to hire a new up -and- 

coming morning show or night talent. 

They're not there." 

Add Personality, 
Let Simmer 

MTV Networks VP /Music & Ra- 

dio Quincy McCoy has a bit brighter 
outlook, but not by much. "The re- 

birth of personality radio is near," he 

says. "The 'more music, less talk' for- 
mula has run its course. 

"Anyone who is paving attention to 

John R eynolds 

What's On.... 
WKQI (Channel 95 -5) /Detroit 

Since our antenna won't reach all the way to Detroit, we 
figured we'd hit up our good friends at Mediabase to see 
what WKQI (Channel 95 -5) is playing these days. Here's 
the station's top 10 from April 4 -10. 

LW TW ARTIST Title 

85 86 J -KWON Tipsy 

52 85 012 f /EMINEM My Band 

83 82 USHER f /LUDACRIS & LIL JON Yeah 

84 78 BRITNEY SPEARS Toxic 

77 76 CHINGY One Call Away 

73 76 JESSICA SIMPSON With You 

38 49 USHER Burn 

26 47 BEYONCE Naughty Girl 

48 44 CASSIDY f /R. KELLY Hotel 
25 41 MAROON 5 This Love 

"It's about keeping 

radio relevant in a 

time when listeners 

are decreasing and 

satellite radio is 

growing." 

John Reynolds 

this FCC nonsense about Howard 
Stern should see the silver lining in 
this mess. If Stem goes to a satellite 
outlet, millions of his listeners will 
follow. The power of his personality 
will drive this. Then others - like 
Doug Banks, Tom Joyner and Don 
Imus - will follow. 

"The one ingredient that is missing 
from broadcast and satellite radio to- 

day is full -blown air personalities. If 
broadcast radio doesn't return to this 

essential element that made radio 
great, it will continue to slide off the 

media map. 
"Satellite radio won't take long to 

catch on, with strong air personalities 

and fewer commercials attracting lis- 
teners. Cable TV, with the help of 
MTV and, now, the star power of out- 
lets like HBO, has happily seduced 

customers to pay for the service. Why 
not personality radio ?" 

The Big Picture 
We also have to keep a careful eye 

on the overall picture of what's go- 

ing out over the airwaves. WKQI 
(Channel 95 -5) /Detroit PD Dom 
Theodore says, "We need to build 
creative and compelling content. At 
a time when alternative media is 

waging a full assault on traditional 
radio, content is the only thing that 
can keep us alive, and we need to dis- 

cuss its importance. 
"We also need to include topics like 

how to meaningfully image a radio sta- 

fion and how to build a creative envi- 
ronment in a corporate world." 

WNKS /Charlotte OM /PD John 
Reynolds, thinking along similar 
lines, says, "It's about keeping radio 
relevant in a time when listeners are 

decreasing and satellite radio is grow- 
ing. Digital video recorders are grow- 
ing and taking away listeners now 
that they can watch TV on their own 
schedule. 

"How do we manage increased 

CHR /Pop: Dude, Where's 
My Format? 
Today's challenges for CHR seem daunting, but all is not 
grim. The panelists at the 
CHR /Pop session at R &R 
Convention 2004 will discuss 
the issues in a positive light. 

Where's the pop music? Should 
it be called CHR /Pop or CHR /Hip- 

Hop? Where's the personality? 
The incredible shrinking talent 
puddle. Where's the line on 

indecency? It's hard to hit a 

moving target. We'll also address building compelling content while 

trying to stick to leaner budgets and satellite radio and other distractions. 

Register at wwwradioandrecords.com. 

spotloads and spot demand? Gener- 

ally speaking, times are changing for 
radio. How do we change with the 

times and maximize our product ?" 

We can all agree that it's becoming 
harder to do great radio in a world of 
shrinking budgets, distractions like 
satellite and Internet radio, label con- 

solidation and other challenges that 
have popped up over the past five 
years. So let's all get together at R &R 
Convention 2004, build a campfire in 

the lobby of the Beverly Hilton (don't 
laugh- someone will try it after nine 
Jager shots), sing "Kumbaya" a few 
times and discuss how we can make 

our jobs easier and our stations more 
attention- getting. After all, radio's 
supposed to be fun, dammit! (Sorry, 

indecency police!) 
In closing, here's my lame attempt 

to get down with the hip, cutting - 
edge, tastemaking American Idol 
crowd: "Carter ... out!" 

Get To Know.... 
Dom Theodore 

OM /PD, WKQI /Detroit 
Name: Dom "Domino" Theodore. 
Fancy -ass title: OM, WKQI, WDFN & 

WXDX -AM /Detroit. 
Most recent ratings highlights: In our most 

recent trend, we beat the competition 12 +, 18- 

34 and 25 -54! 

Brief career recap: Production at WHYT/ 
Detroit; on -air at WDFX/Detroit; on -air at WIOG/Saginaw, MI; Asst. PD 
at WTCF /Saginaw, MI; OM /PD at WILN & WTBB/Panama City, FL; PD 

at WFLZ/Tampa; PD at KRBE /Houston; OM /PD of WKQI /Detroit. 
What possessed you to get into this business? It was my way of 

rebelling against my parents' desire for me to be a lawyer. "You can't 
handle the truth!" 

Early influences: BJ Harris (taught me the best lesson I ever 
learned: Your gut is right 90% of the time), Randy Michaels, Jeff 
Kapugi, Rick Gillette, Kid Kelly, Michael J. Foxx, Spyder Harrison, Guy 
Zapoleon. Rick Belcher, Brian James, Steve Kingston and Chris Conn. 

Most influential radio station growing up: WHYT /Detroit. 
First exciting radio gig: It wasn't my first gig, but it was the most 

exciting - cracking the mike at The Power Pig (WFLZ/Tampa] for the 
first time. 

Family: Wife, Jennifer; and son, Jonathon. 
What CDs are in your car player? J- Kwon's Hood Hop, Janet 

Jackson's Damita Jo, Twista's Kamikaze and Usher's Confessions. 
Guilty pleasure (off-duty) music: '80s hits. 

Secret passion: Talk radio host. One of these days! 
Name the one gadget you can't live without: Computer - I'm 

addicted. 
Favorite sports teams: Detroit Pistons, Detroit Red Wings (Hockey - 

town. baby!), Tampa Bay Buccaneers. 
Favorite food: Chicago -style pizza (the good stuff). 
Favorite junk food: Heck, that's all I eat. I can't narrow it down to a 

favorite. 

Favorite city in the world: Detroit. I know you don't get that, but I'm 

from here. 
Favorite vacation destination: Lake Tahoe. 

Favorite TV show: The Sopranos. 

What current radio stations, other than your own, do you 
admire, and why? WFLZ/Tampa, for many reasons. Professionally, 
because it continues to dominate after all these years and remain one 
of the most aggressive CHRs in the country, and personally, because 
that's where I had more fun than at any other time in my life. 

Birthplace: Warren, MI, a suburb of Detroit. 
Ever gone toilet papering? Yes. Sorry, Alex. 

Croutons or bacon bits? Bacon bits (low carbs). 
Favorite drink: Beer. 

Dom Theodore 
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TOTAL STATIONS 
ADDS Most Added 

USHER f!LUDACRIS & LIL' JON Yeah ( Laface /Zomba) 8953 +74 759134 13 11510 www. rradds. com 
MAROON 5 This Love (Octone/J/RMG) 8706 -92 735753 13 12410 

ART ST :- 
BRITNEY SPEARS Toxic (Jive /Zomba) 7449 -711 609834 16 123/0 

MIS-TEED Scandalous (Reprise) 27 

EVANESCENCE My Immortal (Windup) 6399 -444 504701 18 12310 ANASTACIA Left Outside Alone (Epic) 21 

D12 fIEMINEM My Band (Shady /lnterscopel 6205 +917 526222 6 11611 LENNY KRAVITZ Where Are We Runnirí ? (Virgin) 19 

JESSICA SIMPSON With You (Columbia) 5786 -528 470942 22 11710 CALLING Our Lives (RCA /RMG) 19 

JAY-Z Dirt Off Your Shoulder (Roc-A- fellalIDJMG) 14 
JKWON Tipsy (So SoDef /Zomba/ 5610 +430 404013 9 10911 

ALICIA KEYS If I Ain't Got You (J /RMGI 13 

HOOBASTANK The Reason (island /IDJMG) 5538 +812 399824 8 12012 BRITNEY SPEARS Everytime (Jive /Zomba) 13 

CHINGY One Call Away (07P /Capitol/ 5482 -290 366099 11 11211 TWISTA Overnight Celebrity (At /antic) 11 

BEYONCE' Naughty Girl (Columbia) 5059 +1016 411268 5 12012 SEAN PAUL I'm Still In Love With You (VP /Atlantic) 10 

JESSICA SIMPSON Take My Breath Away (Columbia) 4415 +466 426479 7 11610 

CASSIDY fIR. KELLY Hotel (J/RMG) 4282 +25 327755 12 10710 

OUTKAST The Way You Move deface/Zomba) 4121 -430 292548 22 11810 

M. WINANS fIENYA & P. DIDDY I Don't Wanna Know (Bad Boy/Universal) 3787 +1108 351414 4 10117 

LINKIN PARK Numb (Warner Bros.) 

USHER Burn (Laface /Zomba) 

NICKELBACK Someday (Roadrunner Records /IDJMG) 

3721 

3696 

3685 

-359 

+1122 

346 

312284 

323227 

284608 

21 

4 

29 

11410 

10917 

12210 

Most 
Increased Plays 

BLACK EYED PEAS Hey Mama (A &M /lnterscope) 3592 +399 292702 13 11312 
TOTAL 

NAY 

AVRIL LAVIGNE Don't Tell Me (Arista/MG) 3531 +171 233674 7 12213 
ARTIST INCREASE 

USHER Burn ((afacelZomba) +1122 
JET Are You Gonna Be My Girl (Atlantic) 2989 -692 219176 11 11510 

M. WINANS fIENYA & P. DIDDY I Don't... (Bad Boy /Universal) +1108 

KIMBERLEY LOCKE 8th World Wonder (Curb) 2903 +44 176329 12 10711 BEYONCE' Naughty Girl (Columbia) +1016 

SHERYL CROW The First Cut Is The Deepest (A &M /Interscope) 2866 -269 203102 19 10210 012 fIEMINEM My Band (Shadyllnterscopel +917 

HILARY DUFF Come Clean (Buena Vista /Hollywood) 2813 -830 222534 14 11210 
HOOBASTANK The Reason (ls /andlIDJMG) +812 

SEAN PAUL I'm Still In Love With You IVP /At /antic) +557 
BLINK-182 I Miss You (Geffen) 2810 +334 202788 7 11013 

JAY .Z Dirt Off Your Shoulder (RocA Fel /a /IDJMG) +538 

SWITCHFOOT Meant To Live (Redlnk /Columbia) 2683 +168 156114 15 104/2 JESSICA SIMPSON Take My Breath Away (Columbia) +466 

SARAH CONNOR Bounce (Epic) 2251 -563 108780 14 11310 YELLOWCARD Ocean Avenue (Capitol) +446 

3 DOORS DOWN Away From The Sun (Republic /Universal) 1879 -308 100941 9 8411 
J.KWON Tipsy (So So Del /Zomba) -430 

SEAN PAUL I'm Still In Love With You (VP /Atlantic) 1849 +557 236522 3 81/10 

THREE DAYS GRACE II Hate) Everything About You (Jive /Zomba) 1752 +120 69748 9 9911 

JAY-Z Dirt Off Your Shoulder (Roc -A- Fella /IDJMG) 1666 +538 124468 3 70114 

OUTKAST Roses (Laface /Zomba) 1642 +324 98188 6 8517 

YELLOWCARD Ocean Avenue (Capitol) 1634 +446 87498 4 10119 New &Active 
ROONEY l'ui Shakin' (Geffen) 1264 +75 86874 8 68/0 

LIZ PHAIR Extraordinary (Capitol) 1155 +188 56728 3 7516 LOS LONELY BOYS Heaven (DdEpic) 

TWISTA fIKANYE WEST & JAMIE FOXX Slow Jamz (At /antic) 1123 -448 59082 15 9310 
Total Plays: 612, Total Stations: 44, Adds: 9 

K. WEST fIS. JOHNSON All Falls Down (Roc-A- fellalIDJMG) 
FIVE FOR FIGHTING 100 Years (Aware /Columbia) 1114 28 55984 7 5210 

Total Plays: 532, Total Stations: 29, Adds: 6 

SIMPLE PLAN Don't Wanna Think About You (Warner Bros.) 1061 +74 49650 4 6913 PETEY PABLO Freek Adeek (JivelZomba) 

TOBY LIGHTMAN Devils And Angels (Lava) 1037 +79 46936 5 6310 Total Plays: 489, Total Stations: 24, Adds: 5 

CHERIE I'm Ready (Lava) 994 +141 45637 3 7313 KYLIE MINOGUE Red Blooded Woman (Capito /) 

NICK CANNON Gigolo (Jive /Zomba) 921 276 60570 16 9110 
Total Plays: 457, Total Stations: 30, Adds: 0 

N.E.R.D. She Wants To Move (Virgin) 
JOJO Leave Get Out) (BlackGround /Universal) 877 +117 43708 2 6313 

Total Plays: 427, Total Stations: 37, Adds: 1 

MURPHY LEE fIJERMAINE DUPRI Wat Da Hook Gan Be (Fo'Reel /Universal) 873 118 57237 18 5310 FINGER ELEVEN One Thing (Windup) 

CHRISTINA MILIAN Dip It Low (ls /and /IDJMG) 821 +338 41440 1 5619 Total Plays: 411, Total Stations: 28, Adds: 2 

SUGABABES Hole In The Head (lnterscope/ 817 +289 42329 1 7119 LENNY KRAVITZ Where Are We Runnid? (Virgin) 

YING YANG TWINS fILIL' JON & THE EASTSIDE BOYZ Salt Shaker (7V7I 687 +10 36995 13 4210 
Total Plays: 401, Total Stations: 55, Adds: 19 

TRAPT Echo (Warner Bros.) 
LUDACRIS Splash Waterfalls (Del Jam South /IDJMG) 672 -30 42269 4 2410 

Total Plays: 393, Total Stations: 35, Adds: 9 

MIS-TEED Scandalous (Reprise) 638 +333 41629 1 63127 JOSS STONE Fell In Love With A Boy (SCurve /EMC) 

LIMP BIZKIT Behind Blue Eyes (flip /lnterscope) 631 -63 32171 17 3510 Total Plays: 376, Total Stations: 28, Adds: 1 

GAVIN DEGRAW I Don't Want To Be (J /RMG) 617 +86 11853 1 5716 HANSON Penny & Me (3CG) 

KANYE WEST Through The Wire (RocAFella /IDJMG) 613 -195 45217 11 5110 
Total Plays: 288, Total Stations: 20, Adds: 0 

124 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 4/11 -4/17. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays is 

placed first. Songs below No 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. 

Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004. The Arbitron Corrpany). © 2004. R &R. Inc. 

Detailed station playlists for all R &R 

reporters are available on the web at 
www.radioandrecords.com. 

Our prices are so low 

some might say they are 
300 
T- Shirts 
$ 2 95 

.ea. 

500 
T-Shir-ts 

$ 5 7 2.ea. 

White T -shirts 
Heavy 100% Cotton 

Printed up to 4 Colors on 1 Side 
No Setup Charges! 

No Art Charges! 

INDECENT! 
1000 
T- Shirts 
$2 55 

1500 
T- Shirts 

$21? 

l G (j DE %ti4 

Free Catalog 
CALL NOW! 

1- B00.34-EMKAY 
631 -777 -3175 

FAX: 631 -777 -3156 

www.emkaydesigns.com 
info@ emkaydesigns.cnm 
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CHR /POP TOP 50 INDICATOR 27 

April 23, 2004 

ARTIST ''"LE LABELISI 

MAROON 5 This Love /Ottone /J /RMGI 

BRITNEY SPEARS Toxic /Jive /Zomba) 

USHER fILUDACRIS & LIL' JON Yeah [Laface /Zambal 

HOOBASTANK The Reason (Island /1DJMGl 

EVANESCENCE My Immortal (Wind-up) 

JESSICA SIMPSON With You (Columbia) 

CHINGY One Call Away (DTP /Capitol) 

012 fIEMINEM My Band (Shady / bnterscopel 

OUTKAST The Way You Move (Laface /Zomba) 

BEYONCE' Naughty Girl (Columbia) 

JESSICA SIMPSON Take My Breath Away (Columbia) 

J KWON Tipsy (Sid So Del /Zomba) 

AVRIL LAVIGNE Don't Tell Me (Arista /RMG) 

JET Are You Gonna Be My Girl (Atlantic/ 

HILARY DUFF Come Clean (Buena Vista /Hollywood) 

LINKIN PARK Numb (Warner Bros.) 

BLACK EYED PEAS Hey Mania (A &M /lnterscope) 

NICKELBACK Someday (Roadrunner Records / IDJMG) 

KIMBERLEY LOCKE 8th World Wonder (Curb) 

BLINK 182 I Miss You (Geffen) 

CASSIDY fIR. KELLY Hotel (J /RMG) 

SARAH CONNOR Bounce (Epic) 

SWITCHFOOT Meant To Live (Red Ink /Columbia) 

3 DOORS DOWN Away From The Sun (Republic /Universal) 

M. WINANS fIENYA & P. DIDDY I Don't Wanna Know (Bad Boy /Universal) 

SHERYL CROW The First Cut Is The Deepest (A &M /lnterscopel 

USHER Burn (Laface /Zomba) 

THREE DAYS GRACE (I Hate) Everything About You (Jive /Zomba) 

FIVE FOR FIGHTING 100 Years (Aware /Columbia) 

SEAN PAUL I'm Still In Love With You (VP /Atlantic) 

ADELAYDA Not Tonight (Superkalal 

OUTKAST Roses (Laface /Zomba) 

SIMPLE PLAN Don't Wanna Think About You (Warner Bros.) 

SUGABABES Hole In The Head (lnterscopel 

YELLOWCARD Ocean Avenue (Capitol) 

LIZ PHAIR Extraordinary (Capitol) 

ROONEY I'm Shakin' (Gellen) 

PLUMB Boys Don't Cry (Curb) 

BURKE RONEY Sounds Of The Ocean (R World /Ryko) 

JAY .Z Dirt Off Your Shoulder (Roc-AFella /IDJMGI( 

CHERIE I'm Ready (Laval 

LIMP BIZKIT Behind Blue Eyes (Flip /lnterscopel 

TRAPT Echo (Warner Bros.) 

DARKNESS I Believe In A Thing Called Love (Must...Destroy /Atlantic) 

TOBY LIGHTMAN Devils And Angels (Lava) 

LENNY KRAVITZ Where Are We Runnin'? (Virgin) 

CHRISTINA MILIAN Dip It Low (island /IDJMG) 

JOJO Leave (Get Out) (BlackGround /Universal) 

TWISTA fIKANYE WEST & JAMIE FOXX Slow Janmz (Atlantic) 

MIS.TEEO Scandalous (Reprise) 
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2314 

810 

2212 

1410 

1210 

2217 

1813 

1514 

1210 
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Most Added 
www-rrindicator. corn 

ARTIST - " = ADDS 

MERCYME Here With Me (N0 /Curb) 10 

YELLOWCARD Ocean Avenue (Capitol) 9 

CALLING Our Lives IRCA/RMG) 9 

MIS-TEED Scandalous (Reprise/ 8 

M. WINANS fIENYA & P. BIDDY I Don't... (Bad Boy /Universal) 7 

SEAN PAUL I'm Still In Love With You (VP /At /antic) 7 

LENNY KRAVITZ Where Are We Runnin ? (Virgin) 7 

ANASTACIA Left Outside Alone (Epic) 6 

ALICIA KEYS If I Ain't Got You (J /RMG) 5 

BEYONCE' Naughty Girl (Columbia) 4 

USHER Burn (LaFacelZombal 4 

JAY .Z Dirt Off Your Shoulder (Roc-A-Fe /la / /DJMG) 4 

CHERIE I'm Ready (Lava) 4 

JOJO Leave (Get Out) (BlackGround /Universal) 4 

BRITNEY SPEARS Everytime (Jive /Zomba) 4 

SUGABABES Hole In The Head (/nterscope) 3 

CHRISTINA MILIAN Dip It Low (Island /IDJMG) 3 

FRICKIN' A Trend (Alen Entertainment) 3 

Most 
Increased Plays 

TOTAL 
PLAY 

ARTIST TITLE LABELISI INCREASE 

BEYONCE' Naughty Girl (Columbia/ +395 

HOOBASTANK The Reason (ls /and /IOJMG) +377 

M. WINANS fIENYA & P. DIM I Don't._ (Bad Boy /Universal/ +370 

USHER Burn (Laface /Zomba/ +348 

JKWON Tipsy (So So Del /Zomba/ +289 

012 fIEMINEM My Band (Shady /lnterscopel +249 

BLINK -182 I Miss You (Geffen) +166 

SEAN PAUL I'm Still In Love With You (VP /Atlantic) +144 

YELLOWCARD Ocean Avenue (Capitol) +139 

SUGABABES Hole In The Head (lnterscopel +132 

MIS-TEED Scandalous (Reprise) +130 

JESSICA SIMPSON Take My Breath Away (Columbia) +125 

SWITCHFOOT Meant To Live (Redlnk /Columbia/ +125 

OUTKAST Roses (Laface /Zomba) +120 

CASSIDY FIR. KELLY Hotel (J /RMG) +116 

BLACK EYED PEAS Hey Mama (A &M /lnterscopel +115 

TRAPT Echo (Warner Bros.) +108 

MAROON 5 This Love (Octone /J /RMG) +104 

JOJO Leave (Get Out) (B /ackGround /Universal/ +96 

AVRIL LAVIGNE Don't Tell Me (Arista /RMG) +94 

THREE DAYS GRACE II Hate) Everything About You (Jive /Zomba) +93 

JAY .Z Dirt Off Your Shoulder (Roc-A-Fella /IOJMC) +90 

LENNY KRAVITZ Where Are We Runnirí ? (Virgin) +90 

LOS LONELY BOYS Heaven (or /Epic/ +85 

ADELAYDA Not Tonight (Superkala) +BO 

KIMBERLEY LOCKE 8th World Wonder (Curb) +78 

K. WEST GS. JOHNSON All Falls Down (Roc-A-Fella / /OJMG) +74 

CHRISTINA MILIAN Dip It Low llslandlIDJMG) +62 

ROONEY I'm Shakin' (Geffen) +56 

BURKE RONEY Sounds Of The Ocean /R World /Ryko) +50 50 CHR /Pop reporters. Songs ranked by total clays for the airplay week of Sunday 4/11 - Saturday 4/17. 

© 2004 Radio & Records. 

Powergold, 
The Leaders in Advanced Music Scheduling Software for Windows 98/MENT/2000/XP 

"Powergold offers us limitless options with scheduling criteria and has integrated with all our 
other systems seamlessly The reliability, customer service, and support that the folks at 

Powergold have provided us have been exactly what any customer could ask for " 

Dan Turner. Vice President 
Programming Services 

Call us and we'll make it EASY for you to switch. 
Sales: 1- 800 -870 -0033 G Support: 501 -821 -1123 

Download a free trial version at www.powergold.com 
info @powergold.com 
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Holly Clark 
MD, KMXV /Kansas City 

CHR/POP 

Rock thrives in Kansas City, so 
leaning in that direction while main- 
taining a good mix keeps us on top as 
the most listened -to radio station in 

the city. ' Our biggest records this 
week are "This Love" by Maroon 5, 
"My Immortal" by Evanescence, 
"Toxic" by Britney Spears, "Someday" 
by Nickelback, "Yeah" by Usher, "Here 
Without You" by 3 Doors Down and 

"The Way You Move" by OutKast. On the phones, 
people want to hear 'The Reason" by Hoobastank, "100 
Years" by Five For Fighting and "Are You Gonna Be My 
Girl" by Jet. We've seen a lot of reaction on some of 
our newest adds, including "Away From the Sun" by 3 
Doors Down, "Overdrive" by Katy Rose and "My Band" 
by D12. Songs that I think will really take off for us 

include "Naughty Girls" by Beyoncé and "Roses" by OutKast. The key 
to winning is to have a solid image for your station and to always re- 
member that your listener comes to you first and foremost for the 
music. A good balance is essential. With summer and warm 
weather just around the corner, I am very excited to hear what both 
established and new artists will bring to the table. It's all about fun! It 

may be the craziest time of the year, but it is also the most enjoy- 
able. This should be another great summer to be in radio. 

Third time's a charm for Usher fea- 
turing Ludacris & Lil Jon, as 

"Yeah" (LaFace /Zomba) sits on top of 
the R &R CHR /Pop chart for the third 
week in a row, followed by Maroon 5's 
"This Love" (Octone /J /RMG) and 
Britney Spears' "Toxic" (Jive /Zomba) 
... Also rising in the top 10 are D12 fea- 
turing Eminem's "My Band" (Shady/ 
Interscope), from 7 -5 *; J- Kwon's 
"Tipsy" (So So Def /Zomba), from 8 -7 *; and Hoobastank's 'The Rea- 
son" (Island /IDJMG), from 9 -8' ... Beyonce's "Naughty Girl" (Colum- 
bia) goes up 13 -10 *, and labelmate Jessica Simpson's "Take My 
Breath Away" climbs 15 -11' ... Mario Winans featuring Enya & P. 

Diddy's "I Don't Wanna Know" (Bad Boy /Universal) rockets 23 -14' 
... Usher's "Burn" (LaFace /Zomba) shoots up 24 -16* and scores Most 
Increased Plays, with 1,122 additional plays ... Sean Paul is "Still in 

Love With You" (VP /Atlantic); the song moves 31 -28' ... Jay -Z's "Dirt 
off Your Shoulder" (Roc- A- Fella/IDJMG) shakes up 36 -30* ... Liz 
Phair's "Extraordinary" (Capitol) rolls up 40 -34` ... Toby Lightman's 
"Devils and Angels" (Lava) floats up 41 -38 *; labelmate Cherie's "I'm 
Ready" climbs 43 -39' ... JoJo's "Leave (Get Out)" (BlackGround/Uni - 
versal) increases 45-41* ... Chart debuts: Christina Milian, 
Sugababes. Mis -teeq (who also score Most Added, with 27 adds) 
and Gavin DeGraw. - Keith Berman. Associate Radio Editor 

ii'í ¡Ìií'//- 
ARTIST: Lenny Kravitz 

LABEL: Virgin 
By MIKE TRIAS/ ASSOCIATE EDITOR 

Since the day he was born, Lenny 
Kravitz had an idea of what it would 

take to be a star - after all, his mother 
was actress Roxie Roker, better known as 
Helen Willis on television's The Jeffersons. 
Kravitz, a Brooklyn native, grew up to 
funk, jazz and gospel music, thanks to his 
parents. It wasn't until he relocated to Los 
Angeles as a teenager because of his 
mother's career that he was exposed to 
rock music. 

Kravitz's first real brush with fame 
didn't come as a result of his talent. When 
he married actress Lisa Bonet from The 
Cosby Show, he was thrust into the pub- 
lic eye. However, his music quickly earned 
him a reputation as a superstar in his own 
right. 

Through the years he's worked with 
many big artists, including Madonna, 
Guns 'N Roses guitarist Slash (whom he 
met while attending Beverly Hills High 
School in Los Angeles), N.E.R.D. and P. 
Diddy. All of his albums have gone at least 
platinum. He even set the record for most 
wins in the category of Best Male Rock 
Vocal Performance at the Grammys, win- 
ning the award each year from 1999 -2002 
with "Again," "Dig In," "American Woman" 
and "Fly Away." 

It's been 15 years since his debut album, 
Let Love Rule, signaled his entrance into 
the industry, but Kravitz believes that he 
has experienced a musical and spiritual 
rebirth thanks to his upcoming seventh 
studio album, Baptism. At the beginning 
of 2003 he began working on an all -funk 
album in Miami, but a trip to New York 
last fall brought back memories of his 
musical beginnings, inspiring him to take 
a totally different direction. "Ultimately, 
things change in life, but I really missed 
that feeling," he says. "There I was, riding 

around the city, and I felt the way I did 15 
years ago. 

"I returned to Miami, picked up my 
acoustic guitar and just started playing. 
All these tunes started coming out - two, 
four, five, eight. I realized what I needed 
to do had to be done now. It was urgent. 
It was just flowing out, so I let the creative 
process take over." 

"It's strange, man, but I've made my 
first record all over again." says Kravitz 
about Baptism. "That's how it feels - as 
pure as the beginning." 

People will witness Kravitz' Baptism on 
May 18 when the album hits stores. 
Kravitz played all the instruments except 
for the strings and saxes. However, there 
is a new element in this album that hasn't 
appeared on previous ones - the track 
"Storm" features Jay -Z, marking the first 
time that rapping has been a part of one 
of Kravitz's songs. 

'Where Are We Runnin7' is the album's 
lead single and is already climbing the 
charts at various formats. In the coming 
months Kravitz' life may reflect the whirl- 
wind vibe of the song. He now runs a 
record label ( Roxie Records, named after 
his mother), as well as a design company, 
and he is in the process of writing, produc- 
ing and possibly directing a movie loosely 
based on his own experiences. To top it all 
off, he'll be hitting the television circuit in 
May, right before he kicks off his world 
tour in Holland on May 31. 

RADIO IS 
LISTENING:: 

Click on the GFA Radio cube on our homepage 
www.RadioAndRecords.com 

For More Information And To Get Your Priorities ADDED To R &R GFA RADIO Playlists, 
Please Contact: Greg Maffei at 310-788-1656 or gmaffei @radioandrecords.com 

ON -AIR 
Easy Click -& -Play 
Internet radio stations 

New music by format 

All music in power rotation 

Radio "Guest Ws" join 
R &R editors on the air 

The best and newest 
bits from top market 
stations by format 
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R.? 
CANADA 

CHR /POP TOP 30 POWERED : , 

MEDIABASE 

LAT 
WEEK 

TH 

WEEK ARTIST ' 
TOTAL 
PLAYS 

./ - 
PLAYS 

WEEKS ON 

CHART 
TOTAL 

STATIONS 

1 0 USHER fILUDACRIS & LIL' JON Yeah (Laface/Zomba) 576 +19 2 1310 

2 o MAROON 5 This love fOclonelJ /RMG) 481 +32 2 1310 

5 © BLACK EYED PEAS Hey Mama (A &Mllnterscope) 449 +31 2 1511 

4 o AVRIL LAVIGNE Don't Tell Me /Arista /RMG) 413 +7 2 1310 

3 5 BRITNEY SPEARS Toxic (Jive/Zomba) 367 -77 2 14)0 

6 o J KWON Tipsy (So SoOef /Zomba) 364 -24 2 1010 

9 0 M. WINANS fIENYA &... I Don't... (Bad Boy /Universal) 343 +46 2 910 

8 o BEYONCE' Naughty Girl (Columbia) 341 +43 2 1010 

10 o 012 fIEMINEM My Band (Shadyllnterscopel 331 +47 2 910 

16 o HOOBASTANK The Reason (Island / /DJMG) 278 +54 2 810 

7 11 i GLENN LEWIS Back For More (Epic) 270 65 2 1110 

14 a EVANESCENCE My Immortal (Windup) 263 +17 2 1210 

20 ® USHER Burn (Laface /Zomba[ 261 +27 2 610 

12 14 CHINGY One Call Away (DTP /Capitol) 258 -8 2 1010 

19 OUTKAST Roses (Laface/Zomba) 255 +15 2 810 

11 16 4 KESHIA CHANTE Bad Boy (Independent) 246 5 2 810 

13 IS 4' FEFE DOBSON Everything (island /IDJMG) 236 +6 2 910 

15 BLINK 182 I Miss You (Geffen) 224 +6 2 1010 

17 19 JET Are You Gonna Be My Girl (Atlantic) 216 23 2 1010 

25 CASSIDY GR. KELLY Hotel (J /RMG/ 215 +4 2 1110 

22 ® DUTKAST Hey Ya! (Laface /Zomba) 208 +1 2 1410 

18 22 SARAH CONNOR Bounce (Epic) 207 11 2 1010 

21 23 HILARY DUFF Conte Clean (Buena Vista /Hollywood) 206 -10 2 710 

27 24 TWISTA fIK. WEST & J. FOXX Slow Jamz (At /antic) 191 13 2 710 

28 a JACKSOUL Still Believe In Love (Independent) 188 +4 2 7)0 

23 26 EAMON F "k It II Don't Want You Back) (Jive /Zomba) 179 42 2 1210 

26 ® NO DOUBT its My Life (Interscope) 175 +3 2 810 

30 i ALAN'S MORISSETTE Everything /Maverick/Heprise) 174 +9 2 BIO 

'Debut> 29 OUTKAST The Way You Move (Laface /Zomba) 171 -1 1 810 

(Debut> LINKIN PARK Numb (Warner Bros.) 169 +17 1 810 

16 Canadian CHR reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. 

Songs ranked by total plays for the airplay week of 4/11 -4/17. Bullets appear on songs gaining plays or remaining flat from 
previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No. 

15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R 

by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Indicates 
Cancon. © 2004, RSA, Inc. 

CHR /POPS 
April 23, 2004 

America's Best Testing CHR /Pop Songs DATE Mu 12 + For The Week Ending 4/23/04 
POWERED MEhhiB.lSI 

Wom. Worn. Wom. 
Artist Title (Label) TW LW Famil. Burn 12 -17 18 -24 25 -34 

MAROON 5 This love LOcmne /J /RMG/ 4.30 4.29 98% 23% 4.37 4.26 4.32 

HOOBASTANK The Reason Llsland /70JMG) 4.23 4.10 78% 7% 4.28 4.23 4.21 

EVANESCENCE My Immortal (Windup) 4.08 4.03 99% 37% 4.12 4.12 4.18 

SWITCHFOOT Meant To Live (Redlnk/Columbia) 4.05 4.03 59% 11% 4.30 4.00 3.88 

USHER fILUDACRIS & LIL' JON Yeah (lafacerZomba! 4.03 4.17 97% 34% 4.19 4.06 4.18 

LINKIN PARK Numb (Warner Bros » 3.92 3.94 95% 35% 3.95 3.89 4.00 

3 DOORS DOWN Away From The Sun (Repuhlic 1iniversal, 3.89 197 73% 13% 3.96 3.80 4.03 

KIMBERLEY LOCKE 8th World Wonder (Curb) 3.86 3.87 80% 17% 3.82 3.86 3.88 

JESSICA SIMPSON With You (Columbia) 3.85 3.86 98% 46% 3.95 3.93 3.99 

NICKELBACK Someday (RoadrunnerRecords/IDJMGI 3.85 3.76 95% 44% 3.80 3.86 3.96 

M. WINANS fIENYA ... I Don't... (Bad BoylUrdversall 3.84 11% 16% 3.89 3.89 3.86 

USHER Burn ((One/Zomba) 3.84 65% 13% 4.12 3.91 3.72 

D12 f!EMINEM My Band (Shadyllnterscopel 3.83 3.84 93% 23% 4.27 3.71 3.77 

HILARY DUFF Come Clean (Buena Vista/Hollywood) 3.75 3.66 98% 34% 3.58 3.80 3.93 

THREE DAYS...II Hate) Everything About You (Jive /Zomba/ 3.74 - 72% 18% 3.97 3.75 3.90 

BLINK 1821 Miss You (Geffen) 3.73 3.68 83% 22% 3.92 3.45 3.83 

JESSICA SIMPSON Take My Breath Away (Columbia) 3.65 3.64 95% 27% 4.12 3.49 3.35 

BLACK EYED PEAS Hey Mama (A &M /Interscopel 3.65 3.61 85% 25% 3.56 3.92 3.76 

BRITNEY SPEARS Toxic (Jive/Zomba/ 3.64 3.87 99% 48% 3.57 3.78 3.53 

OUTKAST The Way You Move (Laface /Zomba/ 3.64 3.58 98% 56% 3.32 3.60 4.01 

AVRIL LAVIGNE Don't Tell Me (Arista/RMG) 3.64 3.57 84% 23% 3.66 3.47 3.91 

SARAH CONNOR Bounce (Epic) 3.63 3.66 89% 27% 3.74 3.29 3.85 

BEYONCE' Naughty Girl (Columbia) 3.59 3.62 86% 27% 3.63 3.55 3.53 

S. CROW The First Cut Is The Deepest (A &Mllnterscope) 3.58 3.64 99% 47% 3.57 3.66 3.80 

JKWONTipsy(SoSoDef /Zomba/ 3.58 3.51 85% 29% 3.87 3.49 3.92 

DUTKAST Hey Ya! (LaFace/Zombal 3.57 3.57 99% 67% 3.30 3.37 3.99 

JET Are You Gonna Be My Girl (Atlantic) 3.53 3.65 90% 33% 3.60 3.40 3.61 

CHINGY One Call Away (DTP /Capito)) 3.44 3.47 87% 31% 3.60 3.41 3.41 

CASSIDY fIR. KELLY Hotel (J /RMG) 3.38 3.40 89% 39% 3.54 3.43 3.54 

Total sample size is 478 respondents. Total average lavorabilily estimates are based on a scale of 1 -5. (1= dislike very much, 
5= like very much). Total lam(liarilyrepresents the percentage of respondents who recognized the song. Total bum represents 
the number of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. 

Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test 
based on the format/music preference. RateTheMusic com results are not meant to replace callout research. The results are 

intended to show opinions of participants on the the Internet only. RateTheMusic is a registered trademark of 
RateTheMusic.com. The RTMsystem, is available for local radio stations by calling 818-377-5300. RateTheMusic.com data 

is rovided b Mediabase Research a division of Premiere Radio Networks. 

29 

THEY'RE BOTH A LITTLE TIPSY J -Kwon (I) took a break from running around St. Louis to 

hang out with KSLZ (Z107 -7) night guy Jet Black. Here they are. exchanging manly gestures of fraternal 

love. 

Please Send Your Photos 

R &R wants your best snapshots 
(color or black & white). 
Please include the names and titles of all pictured and send them to: 

R &R, c/o Keith Berman: kberman @radioandrecords.corn 

50, YOU HOT! 50 Cent and G Unit stopped at Edmonton, Alberta's Rexall Place, home of the 

Edmonton Oilers, during their tour of Western Canada. CKRA (96X)/Edmonton was all over the 

concert, giving away front -row and luxury suite tickets along with backstage passes. Here's 50 (I) with 

96X morning co -host BJ. 

ii iii . 

i 
.S 

BUT I'M ON VACATION! The guys from WKSC (103.5 Kiss FM) /Chicago took a nice Spring 

Break trip to Puerto Vallarta, but the town wasn't big enough to keep them from running into former 

TLC singer Chilli! Here are (l -r) Kiss night dude Java Joel and afternoon guy Scott Tyler, Chilli and Kiss 

MD Jeff "Smash" Murray 
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Stations and their adds listed alphabetically by market 
WFLY /Albany. NY' 
MD John Fon 

WKKF/Albany. 
MD 

NY' 
PD Hrab Dawes 

KOID,!Alesandrla. LA 
PD Ron Roberts 

WAEBiAllenlown. PA' 
PD Laura St James 
MD'. Mke Kelly 

KPRF/Amanllc. TX 
OM. John McOueen 

POMO wMarMW limns 

WIXX/Appleton. WI' 
BONO: Oak Bums 

95PAH :,. 
é peRF 

WSTR/Allanta. GA' 
PO Dan Bowen 

APD'. J R Amman 
MD Michael Chase 

WWWO/Allanta. GA' 
AMPO Dylan longue 
MD. Jell Mlles 

WAIN/Atlantic City. NJ 
POMO: Pad Kelly.. 

WZNY /Augusta. GA' 
PD. Jana Sutter 

MR/Austin, TX' 
POMO: hammy Austin 

WFMFJBa(On Rouge. LA' 
PO : Kenn Gmpben 

KOXYAIeaumonl. TX' 
ON. Jim Wool 
POND: Brandin Shaw 

APD. PaD 00 Sanders 

WXYKBilmi. MS' 
OM Jay Tayla' 

PD Kyle Culle, 
AMMO Lucas 

WMRV/Binghamlon. NY 
OM Jim Free 

POND Bobby D 

APO Selena 

WOENAIirmingAam, AL' 
me Dap Hamad 

Z. Ma6oeBerns 
ran`cwvml 

KSAS/BOISe. ID' 
PD Hess Gapg 

KZMG/Boise, ID' 

PO: Jain Mien 

WXKS/BOSIOn. MA' 
PD. Cadillac Jack McCartney 
APDMO. David Corey 

WKSIBuOalo. NY' 
PD Dan unennal 
MD. Bran Wilde 

WXXXIOBurlington' 
PDND'. Den Hammon 

APO: Pete Belau 

WZKL/Canton. 0H' 
PD John SlessO 
MD'. Sue Tyler 

WRZE/Cayye Cod. MA 
OM. Mere Mt 
POND. Shane Ohe 

UM/Cedar Rapids, IA 
ON Rob Norton 

PO MO Kevin Walker 

WSSX/Charleslon. SC' 
PD. Mike Edwards 
APO. Greg Pm 
MD. Special Ed 

WVSRCharleston. WV 
oM Jett Wnnenead 
PO Jay Palncks 
APD :tad Conley 

vl.iK 

soar Hulce. 

WNKS/Chanolle' 
PD John Reynolds 
MD. Kell Reynolds 

WKXJ/ChaOanooga. TN' 
DM Kns Van Dyke 

PD Caner 

APD MD. Riggs 

WKSC /Chicago. IL' 
PD Rod Phdh05 
MO Jell Murray 

KLRS/Chico. CA 
Po MD: End Bun 

WKFS;Cincinnati. OH' 
OM. Soon Reinhart 
PD. Donna DeCoster 

WAKS/CIeveland, OH' 
0M: Knies McIeny 
a Dan Muon 
APD MO Kasper 

KKMG;COlorado Springs. CO* 
OM BabDy Irwin 
PD. Chad Ruler 

WNOKColumbia. SC' 
OM OanBaga 
Po Ti McKay 
MD Panto 

WBFNColumbus. GA 
OM Bnan Waten 
PO MO Wes Guth 
APO. Amanda lister 

WCGO.Columbus. GA 
OMPOMO Bab Omit 

WNCI /Columbus. OH' 
PD. JImmy Steele 
APO MD Joe Kelly 

KHKS,Dallas. TX' 
PD Pawn Dans 
APD MD. Fernando Venus 

KRBV/Dallas. TX' 
PD Ans Valemme 
MO Bethany Parla 

WGKFNavlon. OH' 
DM:Toeyn 
PO : MaJeMSOn 

WGTI/Dallon.OH' 
OM J D Kunes 
PO AMMO Scott Sharp 

WWII/Daytona Beach. FL* 
OM Frank Stoll 
PO MD. Kotler 

KFMD/Denver. CO' 
PO. Jun Lawson 
MD Uaon 

KKDM/Des Moines. M' 
PS Greg Chan. 
MD Jared Goldberg 

WORO/Delroit. MI' 
PD Alex Tear 

APO. Jay Towers 

MD Keith Cum 

WKOIDeleoit. MI' 
PD' Dom Theodore 
MO Beau Daniels 

WLVY/Elmira. NY 
OM Po MD Gary KnegM 

APD'. Brian 51011 

WRTS/Ene. PA 
OM. Role RamOaldo 

Po Jell Hurley 
APO MO Kann Black 

KDUK/Eugene. OR 
OM Chris Sargent 
PD galena Steele 

WSTO/Evansville. IN 
FO Kea Alien 
APO: Brad Booker 
MD: Jon $/itl14re 

KMCK/Fayetleville. AR 
OM: Jay Phillips 
PO: Brad Newman 
MD u Ryan 

KMXF;Fayeheville. AR 
OM PO Tom Crum 
APOIMO.IkeO 

WWCK/Flìm, MP 
PO : Sue Fee 

WJMX/Florence, SC 
OM Randy Mon 
OD MD Scaly G. 

APO Kidd 01111105 

KWYEFresno. CA' 
PD Mike Yeager 

API'. Ryder 
MD'. Nikki Thomas 

KSME/FI. Collins. CO' 
PD'. Chin Kelly 

MD'. Jo Jo Tumbeaugh 

WXKB/FI. Myers. FL' 
PO. Chris Cl, 

APDMD. Raney Sannt 

KISRFt. Smith. AR 
OM PO -Big Dog Rick Hayes 

APO MD Michael Oldham 

KZBB/Ft. Smith. AR 
DM Lee Matthews 
PO MD Todd Chase 

WYKS Gainesville. FL' 
PD1MO: Jeri Banta 

APO: Mite Forte 

WSNXtGrand Rapids. MI' 
Po APO: MD. En 0 Besen 

WKZL'Greensboro. NC' 
PD. Jon MLHugh 

APO lone Knight 

MO Maria Gan 

WERO /Greenville. NC' 
PD Tony Bahts 
APD MD Chns Mann 

WRHT /Greenville, NC' 
IMPS .en Dans 
OPIND Blake Larson 

WFBC/Greenville. SC' 
PD. NIDal kite 
APOMD. rus Schuster 

WHKFMartisburrgg. PA' 
DMPD. aLChael MCCn 

WKSSMadlod. CT' 
PD'. Rick /aughn 
MD'. Jo 10 Brooks 

KRBEMcuslon. TA' 
PD'. Tracy Anson 
MO les11e Mine 

WKEEMuminglon 
PD: Jim ems 
APDMD'. Gary Miller 

WZYP /Huntsville. AL' 
PO Kenn Soon 
MD'. Ally -esa" Enron 

WNOUAndianapolis, IN' 
OM. Same Edgar 
PD: Crans Edge 

MO Dylar 

WYOY /Jackson. MS' 
BMPO Johnny 0 

APO MD Yale West 

WAPF/Jacksonville, FL' 
OMPD- Cal Thomas 

AMMO. Tony Mann 

WFKS /Jacksonville. FL' 
MD: Mack 

WAEZ/JOAnson Ciry' 
PD. Jay Palia 
APO 111) lay Real 

WGLUIJDhnslown. PA 
PD. Melde Edwards 
APO MO .Ottoman Reed 

WKFR talamaroo. MI 
0M Mie MCKelly 

HMO Woody Houston 

KCHZMansas City. MO' 
OMPD. Dave Johnson 
APO. Eric -adds 
MD'. Jacgul lucky 

KMXVMansas City. MO' 
MD. Holly las 

WWSTMnoaville. TN' 
PD Ruh Bailey 
MD Mon Bohannon 

KSMB Latayetle. LA' 
PD Bobby HovOSad 

APO MO ad. "A G Gordon 

WLAN.Lancasler. PA' 
OM. Pardue McCoy 
PD'. JI Bolet. 
SPI ND Holly love 

WHZZJLarsinp. M1 
PDOareB Goode 

WLKT4ekinglon. KY' 
PD ?AD WesMCCarn 

KFRKLinc0ln. NE 
Sales Manager Cuby Mach 
PO'. Ryan Sampson 
MO Adam MNas 

KLAL/Litle Rock. AR' 
PO: Rader-on 
APO : N Waleson 
MD. Chandra 

KIIS/LOS Aigeles. CA' 
PO. John Lyn 

APDMD Julie Petal 

WDJX4oulsville. KY' 
PD'. Enane Canins 

WZKF/LOU Oville, IC(' 
POMD'. Chrs Randolph 

KZIIM1ubbDek.TX 
OM Wes Nesmaa 
POMD'. KMd;ars0n 

WMGB/Macon. GA 
OM. Silvers 
PDMD: GMs Hid. 

WZEEAAadison. WI' 
OM: Mike Fers 
POMO. Tommy idean 

WJYY/MarKduöler. NH 
PDMD: Al OuYeDe 

WAOMAelooume, FL' 
PO - Mau RVWrds 
MD. Erle Orado 

LISTFEJ 

BRR 

WHYNAiani. FL' 
PO: RdRoads 

APO: Done Mlcnaels 
MD: Michael "o 

WXSSMIilwauken, WI' 
OM,PO. Brun Kelly 
APDiMO PJ 

KDWBAAin leapolis. MN' 
PD: Rob Moms 
MD'. Dank Mmr 

WARD/Mottle. AL' 
OM JayHash,g 
POMP :arm e- 

WYDRJMOMIe. AL' 
PO Ted Slnkm 
APOMO SOUS Mame 

WBBO Monmouth. NJ' 
PD'. Gregg -Race Thomas 

APOTA0. Kid Kneghl 

WHHYAAOnlgomery. AL 
OM BM Jones 

PD. Karen Rite 

WVAO/Morganlown. WV 
OM'. HoPPY Kenheval 
PD Lacy Hell 
APD'. Bnan Mo 

MO _*ran Durst 

WWXM Aydle Beach. SC 
PD MD Warty Beningern 
API Jill Reddeclin 

WRVWMashville. TN' 
POND'. Rich Dans 

WDLIMassau, NY' 
OM. Nancy Cambien 
PO JJ Re. 
APD'. Al Lehne 
MO. U 20011150 

WFHN/New Bedlord. MA 
PO. James Fell 
MO Oak Duran 

WKCLMew Haven. CT' 
PD Char Kelly 

MD'. Kent Colors 

WOGNINew London. CT 
Po' Kevin Palans 
MO. Shawn Murphy 

WEZB/New Orleans. LA' 
BMPO. Mike Kaplan 
APO'. Charlie Scott 
MD Slam G 

WHTLNew York. NY' 
PO Tom Polestar, 
APO: Sharon Dolor 
MO Paul -CUDOV Bryant 

KBAT/Odessa. TX 
0M'. Joan Moeseb 

PD leo Can 
MO: Cory Knight 

KCRSiVdessa. TX 
PD Ric Ellmn 
MD'. Kathy Redwine 

KJYO,Oklahoma City. OK' 
PD. Mike McCoy 
MO .1. Rad 

WXXL/Dnando. FL' 
OMPO Adam Cook 

APO MD. Pale De Graal 

WI00/Philadelphia. PA' 
PD. Todd Shannon 
APO NO Manan Newsome 

WDZLPiesburgh. PA' 
OM Keno Clark 

PD Ryan Mill 
MO. Kobe 

WKST/PiIIsburgh. PA' 
PO Mas Anderson 

APO Mark Allen 

MO Matey 

WJBOPOdland. ME 
OM PD Tim Moore 

MO Mike Adams 

KKRLPodland. OR' 
PD'. Bran Bndgman 

WERZPansmoulh. NH' 
OM PO'. Mike DDonnell 
APO MO Kenn Matthews 

WSPK/Poughkeepsie. NY 
PO Scott Mac 

Pa e MO 

Walker 
r 

WPROProvidenCe. RI' 
OM PO Tony Bristol 
APDMD'. Davey Moms 

KBIVOuad Cities. IA' 
PO Jed Jama 

WHTS,iOuad Cities. IA' 
PD Tony Waneh5 
MO'. Joey lack 

WDCGAialeiayh, NC' 
PD. $NmiA 
APDiMD Chase 

KNEVMeno. NV' 
POND: Mc Duran 

WRVOMichmond. VA' 
PD Billy Sun 
APO'. trans Dylan 
MD'. Jake Glenn 

WJJSMoanoke. VA' 
PO David lee Michaels 
APO. Melissa Mogan 
MD Cerro 

WXLKBOanoke. VA' 
PO Kenn Scan 

APO. Danny Meters 
MO Bob Patrick 

WKGSMochester. NY' 
PO' Enck Anderson 
MD. NO DTU.I 

WPXY/ROChesler. NY' 
OM: John Md;rae 
PD: Mike Danger 

WZOKMOCMOd. IL 
Po Dave Johnson 
MD. Jenna West 

KDND/Sacramento. CA' 
PD' Steve weed 
MO Cnruloptrcrx. 

WIOGSaglnaw. MI' 
Po Brent Carey 
MO Enc Chase 

KUDD/SaU Lake City. UT' 
0M PD MD'. Bran Mideel 

KZHT/Salt Lake City. UT' 
PO: Jon McCaMey 
MD'. Kramer 

KELZ/San Amonio, TX' 
PD DmgBennm,. 

IIXXM/San Antonio. TX' 
PO Jay Shannon 
MD'. Tony Clet 

KHTS/San Diego. CA' 
PT Diana Laird 
POND Haman Haze 

KSLY San Luis Obispo. CA 
PO. Andy Winlord 
MD. Craig Marshal, 

WAEWSavannah. GA 
OM'. Brad Kelly 

Po MO- Chris Alan 
LOU Am Franas 

KBKSSeattle. WA' 
OMPO Mk Preston 
APO MD'. Marcus D. 

KRUF/Shreveport. 1A' 
PO ems Calaway 
MO. Evan Harley 

WNDV/South Bend. IN 
PD Tommy Frank 

APO k Canon 

KZZU/Spokane. WA' 
OM Bunn Mauls 
PT MD Casey Clnotmoler 

WDBR5pnnglield. IL 
PO Dan Daniels 
MO. Bob Pamlsh 

KSLZ/St. Louis. MO' 
PA Bawler 
MD. TrF1aJ 

WNTOBWacuse. NY' 
PD Tom 8100111 

MO Jimmy Olsen 

WWHT/S ratisse. NY' 
PD BUN Charles 
MO: Jett Wm 

WHTF/Tallahassee. FL 
DM Jon Horn 

PO Orson wMaK 

WFLZ/Tampa. FL' 
()MVO: Jell Kapuge 

APO. Toby Knapp 

MD: Stan_ The Man Pnesl 

WMGUTene Haute. IN 
PO Steve Smyth 

Man Luemng 

LINKS/Toledo. OH' 
OMIT Bill MI.naels 
APO MD Man Attires 

WKHOflaaverse City. MI 
OM- Bnan Bratort 
POND Ron Pmehard 

WPST/Tremon, NJ' 
0M PO' Dave McKay 

APDMD. Ches Pura 

KROOjTucson, AZ' 
0M PO Tim Richards 
APO MO: Ken Can 

KHTT/Tulsa. OK' 
OM PD Tod Tucker 

APO. Mari ''The Bran Berndt 
M0. Man Ryder 

WWK2JTupelo. MS 
P0. RICk Stevens 

MO. Mart Allen 

KISX/Tyler. TX 
DM OmAaneran 
PD MO Larry Thompson 

WSKSNtica. NY 
OMPDMD. Mew Schad 
APO. Shaun Andrews 

WLDIAV. Palm Beach. FL' 
OM. Oave Denver 
PD Cam Manna 
MD: Dan Vola 

0001 
TX 

PO 

APDMD -John Oates 

WIHT/Washington. OC' 
PD Marty Wyal 
MO'. Albee Dee 

WIFCAVausau. WI 
Po John JOd 

APD. Jammert Joe Malone 
MD Balky 

KKRDMJichila. KS' 
PO PJ 

MD Diego 

WRHTIWilkes Barre. PA' 
PD'. Mah McKay 

APP: A J. 

u Barte. PA' 

MD'. Ke1g K. 

WSTWAVilmington. DE' 
PO ' John WIson 
APO .? Mid Rod 

KFFM/Yakieea, WA 
OM: Ron Hans 
PUPoMW SMn aocha 

WYCRYork. PA* 
PD Dm Dodd 
MD'. Sally Wows 

WAKZYcungslown. OH' 
DM Dan Rears 
POND Jerry Mac 

WHOTIYoungslown. OH' 
PO Joan Trout 

MO Lea Reynolds 

MEPOWERED BIABASE 

`Monitored Reporters 

174 Total Reporters 

124 Total Monitored 

50 Total Indicator 

Did Not Report. Playlist Frozen (2): 
KGOT /Anchorage. AK 
WPPY /Peoria. IL 
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DONTAY THOMPSON 
dthom pson®rad ioandrecords. com 

ÇHR/RHYTHM/C 

Rhythmic Snapshots 
A look at the format's recent events 

his week we're going to take a break from heavy topics like consolidation, in- 
decency and the threat of satellite radio and the Internet. We're going to sit back, 
relax and enjoy some of the photos from recent industry events that have been pil- 
ing up on my desk. If you have photos you'd like to see here, send them to me at 
R &R, 10100 Santa Monica Boulevard, Third Floor, Los Angeles, CA 90067. Or you 
can e-mail them to me at thhompson@rndiortmirecords.com. 

April 23, 2004 R &R 31 

Rhythmic Chitty Chatty 
You want to understand the issues? Better be at the 
Rhythmic session at R &R 
Convention 2004. One of the 
biggest concerns is how radio 
is to remain creative and 
entertaining with the FCC 
threatening to hand down one 
of those fat -ass fines. 

In this session we'll have an 
open discussion with our audience 
and panelists on how to avoid fines without making our stations sound 
as dull as sitting through another tired -ass, boring convention session! 
Next week we'll have an update on the panelists. Register for the 
convention at www.radioandrecords.com. 

A DIVA'S PARTY Janet Jackson's album- release party in New York was a star - 

studded affair Attendees included the Rev. Al Sharpton, Patti LaBelle and a host of top 

radio and record executives. Oh, and did I mention the transvestites? Seen here 

mingling are (1 -r) WPGC/Washington MD Sarah O'Connor, Janet and WPGC air talent 

EZ Tommy 

WHICH WAY DO I LOOK? That question 

seems to be on Avril Lavigne's mind as she takes a 

photo with the crew at KZZP (Kiss -FM) /Phoenix. The 

star stopped by the station before a free concert at a 

local mall to offer PD Mark Medina and morning host 

Krazy Kid some tea and crumpets. Just kidding! Seen 

here are (1 -r) Lavigne, Kiss Promotions Director Frank 

Vindiola, Medina and Krazy Kid. 

WE IN THE HOUSE Among the attendees at Janet Jackson's album - 

release party in New York were Sr VP /Market Manager of Emmis/New York 

Barry Mayo. WORT (Hot 97) /New York MD Ebro and Greg Lawley of 

Lawman Promotions. Seen here (l -r) are R &R CHR/Rhythmic Editor 

Dontay Thompson, Lawley, Ebro and Mayo. 

REPRESENTIN' THE BAY The crew at KMEUSan Francisco always keeps 

things poppin' in the Bay Area. During a recent station event, a few of the family 

members got together for a snapshot. Seen here (I -r) are Greg Lawley of Lawman 

Promotions and KMEL morning man Chuy Gomez, midday diva Sana G., evening playa 

Big Von Johnson, staff member Shortee and Commander and PD Michael Martin. 

WHO'S THE LITTLE GUY IN THE MIDDLE? KCAO/ 

Oxnard. CA held a special event last month with Geffen artist Avant. 

Private Room With Avant gave the station's listeners a chance to get 

up close and personal with the R &B crooner. Pictured here hanging 

out are (l -r) KCAO PD Big Bear. Avant and KCAO night pimp Quay 

I'M THE KING OF R &B After selling over 1 million copies 

of his album Confessions in one week, superstar Usher is not 

only the King of R &B, he may be the new King of Pop. Seen 

here are (1 -r) WKTU /New York morning co -host Baltazar Usher 

and WKTU morning co -host Goumba Johnny during a recent 

royal visit to the station. 

LOOK AT MY GOLD Kaine and D -Roc of The Ying Yang Twins are known to 

show off their gold fronts at every photo opportunity, so it was no surprise when they 

flashed them during a recent performance for KSEO (097)/Fresno. Pictured here are (1- 

r) KSEQ PD Tommy Del Rio, Kaine, D -Roc, Greg Lawley of Lawman Promotions and 

KHTN /Merced, CA OM/PD Rene Roberts. 

GETTING THE PARTY STARTED How lucky is the guy 

in the middle? During Janet Jackson's album -release party, Virgin 

Records Exec. VP /Promotions Hilary Shaev and Rhythm/ 

Crossover Promotions mamma Andrea Kline took a moment to 

show their love to R &R CHR /Rhythmic Editor Dontay Thompson. 

Seen here (l -r) are Shaev, Thompson and Kline. 

WE'RE SO COOL Living in a city like Palm 

Springs. CA - where it gets as hot as two big of 
buttocks rubbing against each other and where every 

single grandma and grandpa on the West Side seems to 

move once they retire - can be as entertaining as 

joining a book club. So what are two cool cats like 

KKUU/Palm Springs PD Anthony "Antdog" Quiroz (r) 

and J Records recording artist Sly Boogie doing there? 

Well, I guess Antdog has to program KKUU, and maybe 

Boogie's car broke down in the station's parking lot. 

ROCK, PAPER, SCISSORS It appears 

that KXME/Honolulu PD KC played a heated 

round of the game with Wango and Kyle of 

Jagged Edge backstage at KXME's R &B 

Heavyweight Concert. The show featured Jagged 

Edge, Avant. Ginuwine and Keke Wyatt. Seen 

here battling it out are (l -r) Wango, KC and Kyle. 

WANNA MAKE OUT? I know that's what 

was on the mind of KWWV (Wild 106)/San Luis 

Obispo, CA PD /morning dude Eric Sean (I) 

when the sexy Veronica from MTV's Road 

Rules: Semester at Sea took this photo with 

him. The crew from Real World /Road Rules 

was in the market shooting footage for the 

show, and they later partied with the Wild 106 

staff at a local club. 
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to 

t f 
Most Added at Urban and a Most Added at Rhythm, 
with 68 combined stations including: 

WJMN WZMX WPHI WMBX KBFB 

KOKS KMEL KSFM KBMB WHTA 

WJBT WPEG WEDR WPWX WJLB 

and many more... 

Going For Adds-4 Airplay ow! 

On tour now...comnrq'to a cit ,e,ar, ' o 

TICFL 
LLTHE PREqUEL. 

IN STORES ® Enu) 

ADVISORY fla1t c .°ll [Illl[II CONTENT 
la ̂ m W W W 

W WO1FFmCCOO(Tm 

wwwv.rentab.laas 
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CHR /RHYTHMIC TOP 5O 
LAST 

WEEK 

1 1 

3 O 
2 3 

4 0 
5 0 
9 0 
8 0 
10 O 
7 9 

6 10 

14 Q 
11 ® 
12 13 

15 

16 15 

13 16 

20 D 
17 18 

21 ED 
23 

19 21 

38 ® 
27 ® 
22 24 

29 ® 
25 26 

31 ® 
30 a 
32 

36 a 
24 31 

34 ® 
26 33 

28 34 

41 ® 
33 36 

43 ® 
39 

/Debut> 

Debut> 

¡Debut> CD 

48 

35 43 

49 

37 45 

46 46 

40 47 

42 48 

44 49 

LDebut> 
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33 

POWERED 

1NEDIABASE 

ARTIST TITLE LABEL'S, 
TOTAL 

PLAYS 

- 
PLAYS 

TOTAL 

AUDIENCE 

WEEKS ON 

CHART 

TOTAL STATIONS/ 
ADDS Most Added® 

USHER fILUDACRIS & LIL' JON Yeah (tat-ace/Zomba) 6028 -277 804355 16 8410 www.rradds-corrT 
M. WINANS fIENYA & P. DIDDY I Don't Wanna Know (Bad Boy /Universal) 5900 +231 697465 13 7510 ARTIST TITLE L4BEL(S) ADDS 

J KWON Tipsy (So So Def/Zombal 5416 403 573690 16 8210 BABY BASH Sexy Eyes (Da Da Da Da) (Universal) 20 

USHER Burn (Laface /Zomba/ 5296 +248 555171 8 8011 JUVENILE Slow Motion (CashMoney /Universa /l 19 

D12 f!EMINEM My Band (Shady /lnterscopel 4857 +241 438710 7 7410 
METHOD MAN fIB. RHYMES What's Happenin' (DelJaml /DJMG) 18 

MOBS DEEP Got It Twisted (ViolatorIZomba) 11 
BEYONCE' Naughty Girl (Columbia) 4298 +698 477276 6 7812 

D. YUTE flYING YANG... Row Da Boat (Stip.NS/ide /Priority /Capitol) 9 

PETEY PABLO Freek -A -Leek (Jive/Zomba) 3878 + 136 447387 16 7911 R. KELLY Happy People (Jive'omba) 8 

TWISTA Overnight Celebrity (Atlantic) 3826 +403 418548 9 8012 AMANDA PEREZ I Pray (Virgin) 6 

JAY Z Dirt Off Your Shoulder (Roc-A- Fella /IDJMG) 3595 233 406387 16 7510 DO OR DIE fITWISTA & JOHNNY P. Do U? (Rap A Lot) 6 

CHINGY One Call Away (DTP /Capitol) 3495 721 343749 16 7510 

LIL' FLIP Game Over (Sucka Free /Loud /Columbia) 3396 +531 368857 11 7313 

KANYE WEST fISYLEENA JOHNSON All Falls Down (Roc- A- fe / /a /IDJMG) 3226 +275 447953 8 7810 

LUDACRIS Splash Waterfalls (Del Jam South //DJMG) 2712 210 360101 17 7510 

SEAN PAUL I'm Still In Love With You (VP /At /antic) 2655 +1 300438 20 7011 Most 
YING YANG TWINS fILIL' JON & THE EASTSIDE BOYZ Salt Shaker (TVT) 2323 165 220038 22 7410 Increased Plays 
G UNIT fIJOE Wanna Get To Know You (lnterscope) 2301 579 280745 15 7210 TOTAL 

PLAY 

PITBULL fILIL' JON Culo (TVT) 1955 +367 174389 5 5014 
ARTIST TITLE LABE4S, INCREASE 

CASSIDY fIR. KELLY Hotel (J/RMG) 1941 215 237389 25 7310 BEYONCE' Naughty Girl (Columbia) +698 

ALICIA KEYS If I Ain't Got You (J /RMGI 1845 +310 254926 7 6414 
USHER Confessions Part 2 ICaface /Zamba) +650 

LIL' FLIP Game Over (Suckaftee /Loud/Columbia) +531 
AMANDA PEREZ I Pray (Virgin) 1628 +354 125235 3 5316 TWISTA Overnight Celebrity (Atlantic) +403 

TWISTA fIKANYE WEST & JAMIE FOXX Slow Jamz (At /antic) 1549 214 197903 20 7910 PITBULL fuLIL' JON Culo /TVT) +367 

USHER Confessions Part 2 (Laface /Zomba) 1316 +650 164455 2 1214 AMANDA PEREZ I Pray (Virgin) +354 

NB RIDAZ fIGEMINI So Fly (Upstairs) 1276 +189 77934 10 2512 
ALICIA KEYS If I Ain't Got You (J /RMG) +310 

YING YANG TWINS Whats Happnin! (TVT) +289 
OUTKAST Roses (Cat-ace/Zomba) 1220 246 105961 9 6510 

K. WEST fIS. JOHNSON All Falls Down (RocA Fe //a / /DJMG) +275 

JOE fIG UNIT Ride Wit U (Jive /Zomba) 1105 + 174 97913 5 5615 R. KELLY Happy People (Jive /Zomba) +274 

T.I. Rubber Band Man (Grand Hustle /Atlantic) 1019 194 102871 17 4910 

YUNG WUN fIDMX , LIL' FLIP & DAVID BANNER Tear It Up (J /RMG) 980 +87 55595 4 6014 

DILATED PEOPLES fIKANYE WEST This Way (Capitol) 975 +59 76274 6 5213 

CHRISTINA MILIAN Dip It Low (island /IDJMG) 937 +84 101600 5 4311 

DO OR DIE fITWISTA & JOHNNY P. Do U? (Rap A Lot) 879 +139 38432 5 3716 New &Active 
JENNIFER LOPEZ fIR. KELLY Baby I Love U (Epic) 862 -376 50288 10 3310 

8-BALL & MJG You Don't Want Drama (Bad Bay /Universal) 
JOJO Leave (Get Out) (BlackGround /Universal) 860 +48 73216 6 3410 Total Plays: 330, Total Stations: 16, Adds: 1 

BRITNEY SPEARS Toxic (Jive/Zomba) 814 326 91438 12 2310 MASTER P Act A Fool (New No Limit /Koch) 

KANYE WEST Through The Wire (Roc -A- fella /IDJMG) 805 192 114283 20 5410 Total Plays: 315, Total Stations: 20, Adds: 4 

NINA SKY Move Ya Body (Next Plateau /Universal) 647 + 166 155460 2 3513 SLY BOOGY That'z My Name (Keep Thuggin') (J /RMG) 
Total Plays: 314, Total Stations: 25, Adds: 2 

RUBEN STUDDARD Sorry 2004 (J /RMG) 644 206 78799 16 4110 

YOUNG GUNZ Friday Night (Roc -A- fella /IOJMG) 637 +204 48301 2 3912 
AKON fISTYLES P. Locked Up (SRC /Universal) 
Total Plays: 309, Total Stations: 24, Adds: 3 

BEENIE MAN fIMS. THING Dude (Virgin) 637 +8 136105 12 2612 
RICA -CHE Coo Coo Chee (SRC /Universal) 

YING YANG TWINS Whats Happnin! (TVT) 599 +289 47069 1 3913 Total Plays: 301, Total Stations: 9, Adds: 3 

R. KELLY Happy People (Jive /Zomba) 571 +274 86202 1 3218 AVANT Don't Take Your Love Away (Geffen) 

JUVENILE Slow Motion (Cash Money /Universal) 545 + 188 75634 1 27119 Total Plays: 294, Total Stations: 13, Adds: 1 

PLAY.N.SKILLZ Freaks (Independent) 520 +141 51862 2 2611 GHOSTFACE fIMISSY ELLIOTT Push (DelJam/LLIJMG) 

JAGGED EDGE What Its Like (Columbia) 510 237 31078 10 3710 
Total Plays: 282, Total Stations: 20, Adds: 0 

BABY BASH Sexy Eyes (Da Da Da Da) (Universal) 453 +84 29450 2 30120 
KEVIN LYTTLE Turn Me On (Atlantic) 
Total Plays: 204, Total Stations: 14, Adds: 5 

FRANKEE F.U.R.B. (Marro) 425 -275 44575 7 410 
BRANDY fIKANYE WEST Talk About Our Love ( Adantic) 

BOO YUNG f /THERESA VICTORIA Get Naked (Sin) 385 6 17588 3 511 Total Plays: 203, Total Stations: 9, Adds: 3 

MR. VEGAS Pull Up (Delicious Vinyl /Geffen) 378 -112 44149 4 2310 PRINCE Musicology (Columbia) 

M. LEE IIJ. PHA & S. BROWN Luv Me Baby (Fri'Reel /Universal) 352 -95 25316 11 2810 Total Plays: 177, Total Stations: 14, Adds: 0 

BLACK EYED PEAS Hey Mama (A &M /lnterscope) 347 -72 17200 12 1910 

ELEPHANT MAN Jook Gal (VP /Atlantic) 340 +12 35224 1 2912 Songs ranked by total plays 

86 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 4/11- 
4/17. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below 
No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting station. Songs unreported as adds 
do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to-week increases in total plays. Total Audience equals Average 
Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour Persons used herein with permission from 
tie Arbitron Company (© 2004, The Arbitran Company). © 2004, R &R, Inc. 

R,R.convention 20 

Detailed station playlists for all R &R 
reporters are available on the web at 

www.radioandrecords.com. 

Don't Miss 

RAR CONVENTION 2004! JUNE 24 -26, 2004 
BEVERLY HILTON HOTEL in Beverly Hills, CA 

Register NOW at www.radioandrecords.com 
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34 CHR /RHYTHM /C 
April 23, 2004 

ATE 
qAmerica's Best Testing CHR /Rhythmic Songs 12 + 

I. 

For The Week Ending 4/23/04 
POWEREDMI IIEDI tBISE 

Artist Title (Label) TW LW Familiarity Burn 
Persons Persons Persons 

12 -17 18 -24 25 -34 

USHER VLUOACRIS & LIL' JON Yeah LLaface /Zomba) 4.47 4.49 100% 29% 4.47 4.47 4.41 

USHER Burn ILaface /Zamba) 4.42 4.31 89% 8% 4.48 4.42 4.36 

MARIO WINANS fIENYA & P. BIDDY I Don't Wanna Know (Bad Boy /Universal) 4.28 4.22 93% 14% 4.36 4.33 4.17 

KANYE WEST fISYLEENA JOHNSON All Falls Down (Roc-A- fella/ /DJMG/ 4.12 4.10 81% 13% 4.07 4.25 4.06 

CHINGY One Call Away (DTP /Capitol/ 4.11 4.17 98% 36% 4.15 4.17 4.04 

BEYONCE' Naughty Girl ( Columbia) 4.10 4.11 94% 17% 4.09 4.09 4.15 

D12 t!EMINEM My Band (Shady /lnterscopel 4.05 4.12 98% 20% 4.24 4.08 4.01 

J-KWON Tipsy (So So De/ /Zomba) 4.03 4.16 97% 33% 4.29 3.97 3.81 

TWISTA Overnight Celebrity (Atlantic) 4.00 3.95 74% 10% 4.10 4.22 3.81 

JAY -Z Dirt Off Your Shoulder (RocAfella/ /DJMG) 3.98 4.11 93% 25% 3.93 4.14 3.99 

JAGGED EDGE What It's Like (Columbia) 3.96 - 52% 8% 4.09 3.98 3.77 

CASSIDY fIR. KELLY Hotel (J /RMG/ 3.94 4.00 98% 40% 4.08 3.96 3.64 

ALICIA KEYS It I Ain't Got You (J /RMG) 3.94 4.05 79% 19% 3.68 3.84 4.20 

TWISTA fIKANYE WEST & JAMIE FOXX Slow Jamz (At /antic) 3.90 3.98 97% 48% 3.81 3.91 3.95 

G UNIT WOE Wanna Get To Know You (lnterscope) 3.87 3.93 90% 20% 3.87 3.89 3.80 

OUTKAST Roses (Laface /Zomba) 3.80 3.87 83% 20% 3.88 3.65 3.80 

KANYE WEST Through The Wire (Roc -A-Fella //DJMG/ 3.79 3.89 92% 42% 3.77 3.86 3.79 

LUDACRIS Splash Waterfalls (Dot Jam South //DJMG) 3.79 3.86 91% 31% 3.91 3.93 3.61 

RUBEN STUDDARD Sorry 2004 (J/RMG) 3.75 3.53 94% 35% 3.61 3.73 3.83 

PETEY PABLO Freek- ALeek (Jive/Zomba) 3.69 3.59 85% 26% 3.95 3.86 3.28 

EAMON F "k It p Don't Want You Back) (Jive /Zomba) 3.67 3.71 98% 47% 3.91 3.67 3.33 

SEAN PAUL I'm Still In Love With You (VP /Atlantic) 3.61 3.78 91% 32% 3.54 3.69 3.52 

T.I. Rubber Band Man (Grand Hustle /Atlantic) 3.60 3.45 82% 25% 3.90 3.70 3.24 

YING YANG TWINS fILIL' JON & THE EASTSIDE BOYZ Salt Shaker (TVT) 3.58 3.65 93% 41% 3.70 3.76 3.28 

BRITNEY SPEARS Toxic fJive /Zomba) 3.45 3.78 98% 46% 3.37 3.72 3.27 

LIL' FLIP Game Over (Sucka Free/Loud/Columbia) 3.44 3.43 67% 20% 3.54 3.57 3.35 

FRANKEE F.U.R.B. (Marro) 3.38 3.63 75% 33% 3.79 3.31 3.02 

Total sample size is 378 respondents. Total average lavorability estimates are based on a scale of 1 -5. (1 =dislike very much, 5 = like very much). Total familiarity 

represents the percentage of respondents who recognized the song. Total bum represents the number of respondents who said theyare tired of hearing the song. Songs 

must have 40% familiarity to appearon survey. Sample composition is based on persons 12+. Personsarescreened via the Internet. Once passed, theycan take the music 

test based on the format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants 

on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTMsystem, is available for local radio stations by calling 818-377-5300. 

RaleTheMusic. com data is provided by Mediabase Research, a division of Premiere Radio Networks. 
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ARTIST: Pitbull 
LABEL: TVT 
By MIKE TRIAS/ Associate Editor 

Armando Perez, known through- 

out the Miami area as rapper 

Pitbull, has always had an in- 

dependent attitude when it comes 

to his music. Perhaps that comes 

from the fact that he's from the 

South, where many rappers have risen to the national spot- 
light thanks to their do -it- yourself work ethic. Perhaps it re- 

sulted from the tutelage of Luther "Luke" Campbell and Lil 

Jon. Either way, after rhyming over some of the hottest beats 

out there on his mix tapes, the Cuban -American MC has 

joined forces with TVT. He feels that the label's major indie 

status puts it right in line with his belief on how things should 

be done in the record business (of course, it doesn't hurt 

that he's gotten to know TVT through his association with 

Lil Jon). 

Pitbull's upcoming album, M.I.A.M.I. (Money Is a Major 

Issue), will reach store shelves this summer. Thanks to Pitbull's 

years of his making a name for himself in the underground, 

famous guests galore will appear on the album, which aims 

to show a different side of the rapper's hometown. 

People are already getting a taste of what's to come on 

M.I.A.M.I. from "Culo," taken from Pitbull's recent mix tape, 

Unleashed Vol. 3. The cut features LilJon, who produced 

the club anthem along with The Diaz Brothers. "Culo" em- 

ploys the popular coolie dance rhythm, which gives the song 

its island flavor. Even though some of the lyrics are rapped 

in Spanish (its entire hook is in Pitbull's native tounge), au- 

diences can't get enough of Pitbull's aggressive delivery style. 

The song rises to No. 17* this week on R &R's CHR /Rhyth- 

mic chart. 
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DANA HALL 
dhallQradioandrecords. com 

URBAN 

Glory, Hallelujah, 
We See The Light 
Witnessing the growth of FM Gospel 

o help R &R celebrate the Gospel Music Awards and 
this week's Christian special, I've decided to spotlight 
three successful FM Gospel outlets: WHAL /Memphis; 
WNNL /Raleigh; and WFMV /Columbia, SC. One of the 
stations has been on the air for more than 10 years, an- 
other for seven years and the third for just over a year, 
but each has had remarkable ratings in a highly corn- 
petitive Urban market. I spoke with each station's PD 
about how the format has evolved in the past 10 years, 
where it is headed and the challenges it still faces. 

Jerry Smith 

PD, WNNL (103.9 The 
Light) /Raleigh; OM, Radio 

One Gospel 
Station owner: Radio One 
Fall '03, 12 +: 6.2, No. 4 

Launched: October 1997 

I've been with WNNL 
since it launched, seven 

years ago, but just 10 years 

ago there were few full - 
time FM Gospel signals 
out there. Primarily, the 

format was heard on the 
AM dial, and even then it 
was really more of a com- 

bination of music seg- 
ments and ministry. Today Jerry 

the FM format is primarily music - 
driven, and we call it "inspirational," 
because that truly describes the es- 

sence of the music and the message. 

I think that with every generation 
there comes a new sound of music as 

well. For example, when Andrae 
Crouch first came out, his music was 

considered fairly radical 
and ahead of its time. It 
was different from the tra- 

ditional sounds of gospel 

choirs. Today, though, he's 

considered more tradition- 
al. Today's contemporary 
gospel is made up of 
young artists like Mary 
Mary and Donnie McClur- 
kin, but there is still room Smith 

Three Gospel 
Leaders' Top Five 

WNNL (103.9 The Light) /Raleigh 
DONNIE McCLURKIN I'm Walking 
ISRAEL & NEW BREED Taste & See 
EVELYN TURRENTINE AGEE Thank You 
BEVERLY CRAWFORD Higher In The Lord 
JOE PACE & THE COLORADO MASS CHOIR Speak Life 

WHAL (Hallelujah 95.7)/Memphis 
MARVIN SAPP You Are God Alone 
RUBEN STUDDARD & FRED HAMMOND We Have Not 

Forgotten 
DONALD LAWRENCE & TRI -CITY SINGERS Restoring The 

Years 
MAURETTE BROWN -CLARK Just Want To Praise You 
KEVIN DAVIDSON & THE VOICES Bouncing Back 

WFMV (Gospel 95.3 FM) /Columbia, SC 
WILLIAM MURPHY III Worship Experience 
REED'S TEMPLE CHOIR He's Been Good 
WITNESS Battles 
DONALD LAWRENCE & TRI -CITY SINGERS Restoring The 

Years 
SHIRLEY CAESAR & DOTTIE PEOPLES I'm Blessed 
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on FM Gospel for both them and the 

traditional sounds of people like Dot- 

tie Peoples or Dorothy Norwood. 
Because of the evolution of musi- 

cal styles, I do see the format splinter- 
ing in very much the same way that 
mainstream Urban and Urban AC 
have split in recent years. There will 
be an FM Gospel sound that is much 
more contemporary- driven and may- 
be even younger -focused, as well as a 

more adult -gospel- driven format that 

is based more on traditional music. 

d` 

The Light 
103.9 o' 

One example of how the music is 

evolving is the emergence of "holy 
hip -hop." It's going through the same 

growing pains that mainstream hip - 
hop did at mainstream radio. For us, 

our core listener is still a female 35-44, 

and I don't think those listeners are 

excited about holy hip -hop. Many tra- 

ditional Urban outlets may be playing 
some form of hip -hop gospel in their 
Sunday lineup, and that's where it fits 
best at the moment. But down the 
road, as the Gospel format evolves 
and splits, that may change. 

In essence, Gospel FM is pro- 
grammed in ways very similar to 

other formats. We try to relate to the 

listeners' lifestyle with personalities 
who are interesting and informative. 
Gospel listeners don't want to be 

preached to all day. They want to 

hear the music they love, and in be- 

tween they want to hear a person 
who tells them about the music and 
what's happening in their communi- 
ty. There are young people who lis- 
ten as well, who like to have fun and 
go to parties and clubs. 

One of the most commonly held 
misperceptions about Gospel listen- 
ers is that the audience is uneducat- 
ed, unintelligent and generally 
comes from low- income households. 
Here in Raleigh- Durham, the WNNL 
listener has one of the highest profiles 
in the market when it comes to in- 
come and education. Gradually, ad- 
vertisers are coming around, but 
there are still battles. We had one 

major advertiser tell us when we 
launched that they would never ad- 
vertise on a Gospel station. Now they 

are one of our biggest clients. 

Convention Panel Update 
Mark your calendar for Friday, June 26. We have two hours 
to cover a lot of ground. The first session is "Urban AC: 
Evolving the Format in 2004. 
Is It Time for Hip- Hop ?" It will 
include WHAT (Hot 105) /Mi- 
ami PD Derrick Brown as 
one of the distinguished pan- 
elists. The second session is 

the "Urban PD Roundtable." 
In the weeks ahead we'll be 

announcing more participants 
and topics for these two 
sessions. Register now at www.radioandrecords.com. The 
nominees for the 2004 R &R Industry Achievement Awards will 
appear in the May 7 issue. 

Overall, the format still faces chal- 

lenges within the music industry. We 

don't always get the respect due us. 

But more and more mainstream pro- 

grammers are looking over their 
shoulders now and realizing that a 

Gospel station is coming up in the rat- 
ings and maybe even taking some of 
their shares. 

The Gospel format as a whole is not 

consistent enough across the country 
yet to be deemed a formidable com- 
petitor by many. But with new re- 

search becoming available soon and 

things like reporter status, charts and 

being monitored, that will all change. 

Eileen Collier 

PD, WHAL (Hallelujah 
95.7) /Memphis 

Station owner: Clear Channel 
Fall '03, 12 +: 7.2, No. 2 
Launched: December 2002 

This is my first job as a Gospel PD, 

although I worked with our Gospel 
AM before the launch of WHAL. With 
stations like WHAL, we've seen a 

transformation in the Gospel format 
over the past few years. The biggest 

change has been in the reach and im- 
pact of the format. FM Gospel has 

widened the scope. 

And what makes it more appealing 

is that we now see more quality con- 

temporary artists coming out. Before, 

it was primarily traditional artists, but 
today we have the success of acts like 
Donnie McClurkin, Mary Mary, 
Yolanda Adams and others. 

The thing that is so appealing about 
the Gospel format is that you can lis- 

ten no matter what your denomina- 
tion. It's simply positive, inspiration- 
al music and words. Part of the rea- 

son the music and the format have 

broadened their appeal so greatly is 

because anyone can listen and hear a 

message that is personal to them. 
Back in the day you would hear a 

Gospel personality who was usually 
also in the ministry and would preach 

to listeners - your grandmother's 
Gospel AM. Today the listener has 

changed. The image of an older, stuck - 

up and judgmental lady whose life is 

simply work and church is no longer 

the core Gospel listener. Today's Gos- 

pel listeners do everything the rest of 
the world might do. They go out to the 

movies and to dinner, enjoy shows 
and socialize. 

Because of these changes, we can 

format a Gospel station very much 

like an Urban AC. People who tune in 

to WHAL also listen to our Urban AC 
market sisters, KJMS and WDIA, and 
even our hip -hop station, [Urbani K97 

[WHRKI. We're finding younger lis- 

teners will tune in, too, because they 

are looking for something positive lyr- 
ically and in the conversation of the 

personalities. These are difficult times 

we live in, and people need direction 
and inspiration. 

I can see a Gospel format in the next 

few years that may be hip- hop- influ- 
enced. Right now it's taking baby 
steps, just like contemporary hip -hop 
once did. Many of the pioneers in gos- 

pel hip -hop are just starting to build 
a fan base, and in about five years or 
so it should be widespread enough to 

support it at the format. 
Gospel right now is already broken 

down into different genres. You have 

black gospel, Southern gospel and tra- 

ditional gospel. Each has its own fan 

base, but they are similar in message; 

just the beat is different. It's the same 

with gospel hip -hop. 

"While we're slowly 

winning the battle at 

the advertising level, 

we're still fighting 

for respect in the 

music industry." 

Eileen Collier 

WHAL is part of a very strong 
Clear Channel cluster in Memphis. 
We have stations that represent almost 
every segment of the listening audi- 
ence, and the Gospel station on FM 

just rounded it out. It's a niche that 
many companies are looking at more 

seriously now. Admittedly, at first it 
was a challenge to get advertisers on 

board, but that is changing now. Since 
our debut, a year and a half ago, we've 
been No. l or No. 2 in our demo. 

But, of course, while we're slowly 
winning the battle at the advertising 
level, we're still fighting for respect in 

Continued on Page 38 
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Po r erg o 
The Leaders in Advanced Music Scheduling Software for Windows 98/MENT/2000/XP 

36 ir URBAN TOP 5Q POWEREDaz 

MEDIABASE 
® April 23, 2004 

LAT THIS 
WEEK WEEK ARTIST TITLE LABELS 

3 0 ALICIA KEYS If I Ain't Got You (J /RMG) 

1 © USHER Burn (Laface /Zomba) 

2 3 USHER fILUDACRIS & LIL' JON Yeah (Laface /Zomba) 

6 0 M. WINANS fIENYA & P. DIDDY I Don't Wanna Know (Bad Boy /Universal) 

7 © KANYE WEST fISYLEENA JOHNSON All Falls Down (RocAFe /la /IDJMG) 

8 0 LIL' FLIP Game Over (Sucka Free /Loud /Columbia) 

5 7 JAY Z Dirt Off Your Shoulder (Roc -A- Fella /IDJMG) 

4 8 J-KWON Tipsy (So So /ef /Zomba) 

10 0 PETEY PABLO Freek -A -Leek (Jive /Zomba) 

11 TWISTA Overnight Celebrity (Atlantic) 

9 11 LUDACRIS Splash Waterfalls Oaf Jam South /IDJMG) 

15 a BEYONCE' Naughty Girl (Columbia) 

14 e AVANT Don't Take Your Love Away (Geffen) 

13 14 G UNIT fIJOE Wanna Get To Know You (lnterscope) 

12 15 CHINGY One Call Away (DTP /Capitol) 

18 JANET JACKSON I Want You (Virgin) 

16 17 T.I. Rubber Band Man (Grand Hustle /Atlantic) 

25 0 R. KELLY Happy People (Jive /Zomba) 

21 0 OUTKAST Roses (Laface /Zomba) 

17 20 CASSIDY fIR. KELLY Hotel (J /RMG) 

19 21 RUBEN STUDDARD Sorry 2004 (J /RMG) 

28 ® JUVENILE Slow Motion (Cash Money /Universal) 

20 23 SLEEPY BROWN fIOUTKAST I Can't Wait (lnterscope) 

27 MUSH" Whoknows (DefSoul /IDJMG) 

29 ® JOE fIG UNIT Ride Wit U (Jive /Zomba) 

22 26 JAGGED EDGE What It's Like (Columbia) 

24 27 SEAN PAUL I'm Still In Love With You (VP /Atlantic) 

31 TAMIA Questions (Atlantic) 

32 a ATL Make It Up With Love (Noontime /Epic) 

33 CARL THOMAS Make It Alright (Bad Boy /Universal) 

34 a BEENIE MAN fIMS. THING Dude (Virgin) 

36 ® MONICA U Should've Known Better (J /RMG) 

37 a 8-BALL & MJG You Don't Want Drama (Bad Boy /Universal! 

30 34 YOUNG GUNZ No Better Love (DefJam /IDJMG) 

39 a RUBEN STUDDARD What If (J /RMG) 

45 USHER Confessions Part 2 (Laface /Zomba) 

40 ® SLUM VILLAGE Selfish (Barak /Capitol) 

(Debug YOUNG GUNZ Friday Night (RocA-Fella /IDJMG) 

38 39 JUVENILE fIMANNIE FRESH In My Life (Cash Money /Universal) 

44 KANYE WEST Jesus Walks (Roc-AFella /IDJMG) 

46 a GHOSTFACE f /MISSY ELLIOTT Push (Del Jam /IDJMG) 

42 a GUERILLA BLACK Guerilla Nasty (Virgin) 

43 a DILATED PEOPLES fIKANYE WEST This Way (Capitol) 

48 D12 f /EMINEM My Band (Shady /lnterscope) 

49 CD ELEPHANT MAN Jook Gal (VP/Atlantic) 

Debut C) YUNG WUN fIDMX , LIL' FLIP & DAVID BANNER Tear It Up (J /RMG) 

(Debut> JADAKISS fINATE DOGG Tine's Up! (RuffRyders /lnterscope) 

LDebut BIG TYMERS No Love (Beautiful Life) (Cash Money /Universal) 

47 L-9 JENNIFER LOPEZ fIR. KELLY Baby I Love U (Epic) 

/Debug PRINCE Musicology (Columbia) 

TOTAL 1- TOTAL WEEKS ON TOTAL STATIONS' 
PLAYS PLAYS AUDIENCE CHART ADDS 

1001 

3627 +230 523751 10 6710 

3557 +138 487418 7 6610 

3302 -99 478147 16 6810 

3084 +303 472738 9 5710 

2922 +308 442142 8 6811 

2821 +282 300596 11 6110 

2769 -229 370556 16 6710 

2763 -299 336382 14 6510 

2594 +253 344075 17 6310 

2519 +336 353549 8 6711 

2239 -219 274219 16 5910 

2215 +224 289842 6 6610 

2187 +42 289209 10 6010 

1813 -334 218122 13 5710 

1759 -417 188016 14 6510 

1662 +74 150071 8 6410 

1576 196 195155 18 6210 

1533 +402 204180 6 6912 

1310 +65 106970 7 5810 

1295 -358 143551 17 6610 

1251 -298 219729 17 6410 

1158 +155 117222 10 513 

1108 -339 147884 13 5910 

1079 +24 139125 11 4810 

1078 +92 130674 5 5810 

1075 -146 109394 12 4510 

985 155 136023 12 4910 

958 +55 97759 10 5310 

926 +35 54647 10 4910 

920 +31 106291 6 4810 

871 +27 164497 12 4010 

865 +160 62518 4 4715 

714 +63 51385 4 3610 

656 -288 84671 15 4410 

572 +84 54938 2 4313 

564 +188 102877 2 110 

535 +83 43106 4 4012 

510 +223 57459 1 5212 

497 -114 51235 19 3810 

486 +99 96483 3 310 

460 +92 47975 2 3510 

433 +36 19556 4 3210 

425 +37 29725 3 2411 

423 +77 37607 2 410 

405 +60 58814 2 3210 

397 +78 49493 1 44140 

387 +134 36071 1 111 

344 +21 15974 1 3010 

323 -39 16860 6 2310 

319 +35 24633 1 3410 

70 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 

4/11-4/17. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays is placed 

first. Songs be ow No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting 

station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists tre songs with the greatest week -to -week increases 

in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average 

Quarter Hour Persons used herein with permission from the Arbitren Company (© 2004. The Arbitron Company). © 2004. R &R. Inc. 

Most Added 
www. rradds. corn 

ARTIST T T -E LABELS, ADDS 

METHOD MAN f /B. RHYMES What's Happenin' (lief Jam /IDJMG) 44 

YUNG WUN fIOMX, LIL' FLIP & D. BANNER Tear It Up (J /RMG/ 40 

MOBB DEEP Gat It Twisted (Violator/Zomba) 32 

YING YANG TWINS Whats Happnin! (TVT) 22 

D. YUTE (VYING YANG... Row Da Boat (SIip-NSlide /Priority /Capitol) 15 

TARRALYN RAMSEY Baby U Know (Casablanca) 15 

ANTHONY HAMILTON Charlene (So So Del /Zomba) 8 

NINA SKY Move Ya Bady (Next PlateaulUniversal) 7 

LIL' WAYNE Bring It Back (Cash MoneylUniversall 6 

MYSTIKAL Oochie Pop (Jive /Zomba) 6 

Most 
Increased Plays 

ARTIST ISLE LABEL,S) 

TOTAL 

PLAY 

INCREASE 

R. KELLY Happy People (Jive / tombal +402 

TWISTA Overnight Celebrity (At /antic) +336 

K. WEST fIS. JOHNSON All Falls Down (RocAFella /IUJMGI +308 

M. WINANS f /ENYA & P. DIDDY I Don't... (BadBoy/Universal) +303 

LIL' FLIP Game Dyer (Sucka Free /Loud /Columbia) 

PETEY PABLO Freek AiLeek (Jive /Zomba) 

ALICIA KEYS If I Ain't Got You (J /RMG) 

BEYONCE' Naughty Girl (Columbia/ 

YOUNG GUNZ Friday Night (RocA-fella /IDJMG) 

USHER Contessions Part 2 (La face /Zamba) 

New &Active 
MASTER P Act A Fool (New No Limit /Koch! 

Total Plays: 307, Total Stations: 22, Adds: 1 

CALVIN RICHARDSON Not Like This (Hollywood) 

Total Plays: 264, Total Stations: 27, Adds: 0 

LIL' WAYNE Bring It Back (Cash MoneylUniversall 

Total Plays: 244, Total Stations: 41, Adds: 6 

MYSTIKAL Oochie Pop /Jive /Zomba! 

Total Plays: 244, Total Stations: 33, Adds: 6 

NINA SKY Move Ya Body (Next Plateau /Universal) 

Total Plays: 222, Total Stations: 31, Adds: 7 

CASSIDY fIMASHONDA Get No Better (J /RMG) 

Total Plays: 208, Total Stations: 36, Adds: 3 

TEENA MARIE Still In Love (Cash Money /Universal! 

Total Plays: 202, Total Stations: 24, Adds: 1 

PING YANG TWINS Whats Happnin! (TVT) 

Total Plays: 191, Total Stations: 35, Adds: 22 

ANTHONY HAMILTON Charlene (So So Del /Zomba) 

Total Plays: 176, Total Stations: 24, Adds: 8 

MOBB DEEP Got It Twisted (Violator /Zomba! 

Total Plays: 166, Total Stations: 32, Adds: 32 

+282 

+253 

+230 

+224 

+223 

+188 

Songs ranked by total plays 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

"Powergold offers us limitless options with scheduling criteria and has integrated with all our 
otter systems seamlessly. The reliability, customer service, and support that the folks at 

Powergold have provided us have been exactly what any customer could ask for." 

Dan Turner, Vice President 
Programming Services v ° " °'° 

Call us and we'll make it EASY for you to switch. 
Sales: 1- 800 -870 -0033 Support: 501 -821 -1123 

Download a free trial version at www.powergold.com 
infoipowergold.com 

www.americanradiohistory.com

www.americanradiohistory.com
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America's Best Testing Urban Songs 12 + 

For The Week Ending 4/23/04 

Persons Persons Persons 
25 -34 Artist Title (Label) TW LW Familiarity Burn 12 -17 18 -24 

USHER fILUDACRIS & LIL' JON Yeah (Laface /Zomba) 4.55 4.50 100% 24% 4.51 4.54 

USHER Burn ftaface /Zornbal 4.30 4.20 81% 11% 4.25 4.26 

J KWON Tipsy (So SoDef /Zomba) 4.22 4.17 96% 23% 4.10 4.09 

JAY Z Dirt Off Your Shoulder (RocA - fella /IDJMG) 4.22 4.00 93% 18% 4.27 4.25 

MARIO WINANS fIENYA & P. BIDDY I Don't Wanna Know (Bad Boy /Universal) 4.21 4.25 85% 17% 4.15 4.19 

KANYE WEST VISYLEENA JOHNSON All Falls Down (Roc-A-fella /IDJMG) 4.18 4.15 80% 13% 4.11 4.14 

CHINGY One Call Away (DTP /Capitol/ 4.17 4.22 98% 31% 4.09 4.14 

TWISTA Overnight Celebrity (Atlantic) 4.17 3.89 69% 7% 4.14 4.16 

LUDACRIS Splash Waterfalls (Del J5mSouth /IDJMG) 4.12 3.99 93% 24% 4.08 4.17 

TWISTA fIKANYE WEST & JAMIE FOXX Slow Jamz (At/anf/cl 4.05 4.09 98% 48% 4.05 4.04 

G UNIT fIJOE Wanna Get To Know You (Inter-scope) 4.04 3.91 90% 21% 3.95 4.01 

CASSIDY fIR. KELLY Hotel (J/RMG) 3.99 3.96 98% 38% 3.88 4.00 

KANYE WEST Through The Wire (Roc-A-fella /IDJMGI 3.99 3.94 92% 38% 3.96 3.96 

BEYONCE' Naughty Girl (Columbia/ 3.97 3,90 92% 19% 3.94 3.96 

ALICIA KEYS If I Ain't Got You (J/RMG) 3.96 3.91 84% 18% 4.03 4.05 

PETEY PABLO Freek -A -Leek (Jive /Zomba) 3.91 3.95 79% 22% 3.84 3.92 

YOUNG GUNZ No Better Love (Del amt/D MG) 3.88 3.86 76% 15% 3.75 3.83 

LI U FLIP Game Over (Suche free /Loud /Columbia) 3.86 3.64 73% 15% 3.78 3.76 

JAGGED EDGE What It's Like (Columbia) 3.84 3.76 61% 13% 3.77 3.86 

YING YANG TWINS QLIL' JON & THE EASTSIDE BOYZ Salt Shaker!TVT) 3.83 3.63 95% 40% 3.68 3.72 

OUTKAST Roses (Laface /Zomba) 3.83 - 73% 13% 3.77 3.88 

SEAN PAUL I'm Still In Love With You (VP /Atlantic) 3.81 3.65 89% 32% 3.76 3.84 

T.I. Rubber Band Man (Grand Hustle /Atlantic) 3.73 3.53 82% 23% 3.57 3.52 

MUSIQ Whoknows (DelSoul /IDJMG) 3.71 - 42% 8% 3.81 3.79 

TAMIA Questions (Atlantic) 3.70 3.51 55% 12% 3.58 3.66 

RUBEN STUDDARD Sorry 2004 (J/RMG) 3.65 3.82 93% 40% 3.61 3.58 

SLEEPY BROWN fIOUTKAST I Can't Wait (lnferscopel 3.63 3.46 78% 20% 3.73 3.76 

AVANT Don't Take Your Love Away (Geffen) 3.60 3.56 63% 16% 3.59 3.62 

4.44 

4.25 

4.12 

4.33 

4.02 

4.04 

3.96 

4.11 

3.83 

4.07 

3.81 

3.55 

3.96 

3.86 

3.98 

3.65 

3.52 

3.83 

3.51 

3.58 

3.52 

3.52 

3.71 

3.84 

3.33 

3.67 

3.64 

3.49 

Total sample size is 396 respondents. Total average tavorability estimates are based on a scale of 1.5. (1= dislike very much. 5 = like very much). Total familiarity represents the 

percentage of respondents who recognized the song. Total burn represents the number f respondents who said they are tired of hearing the song. Songs must have J0 °,, familiarity to 

appear on survey. Sample composition is based on persons 12 +. Persons are screened via the Internet Once passed. they can take the music test based on the format/music preference. 

RateTheMusic.com results are not meant to replace callous research. The results are intended to sholy opinions of participants on the the Internet only. RateTheMusic is a registered 

trademark of RaleTheMusic.com. The RIM system, is available for local radio stations by calling 818- 377 -5300. RateTheMusic.com data is provided by Mediabase Research, a 

division of Premiere Radio Networks. 

37 

Indicator 
Most Added" 

PING YANG TWINS Whets Hap1min' 

YUNG WUN fUDMX , LIL' FLIP & DAVID BANNER Tear It Up (J /RMG) 

METHOD MAN fIBUSTA RHYMES What's Happenir (Del Jam /IDJMG) 

Songs ranked by total plays 

Recurren is 
PING YANG TWINS UILIL... Salt Shaker (TVT) 1085 

TWISTA fIKANYE WEST & JAMIE FOXX Slow Jam (At /antic) 920 

BEYONCE' Me, Myself And I (Columbia) 743 

KANYE WEST Through The Wire (RocAfellal /DJMG,' 621 

YDUNGBL000Z fILIL' JON Damn! (So So Del /Zomba/ 604 

OUTKAST The Way You Move (Laface /Zomba) 542 

R. KELLY Step In The Name Of Love (Jive /Zomba) 535 

AVANT Read Your Mind (Gellen) 499 

ALICIA KEYS You Don't Know My Name (J /RMG) 491 

LIL' JON & THE EASTSIDE BOYZ Get Low /TVT) 453 

TRILLVILLE Neva Eva (BME /Warner Bros.) 408 

LUDACRIS fISHAWNNA Stand Up (Del Jam SouthlIDJMG) 319 

BEYONCE' fISEAN PAUL Baby Boy (Columbia) 316 

OUTKAST Hey Ya! (Laface /Zombal 313 

CHINGY Right Thun (DTP /Capital) 312 

M. LEE fIJ. DUPRI Wat Da Hook Gon Be (To'Reel /Universal) 293 

YOUNG GUNZ Can't Stop, Won't Stop (OefJam /IDJMG) 278 

J 

Reporters 
WAJLAlbany. NY' 
PD Sugar Bear 

APO Wunder Woman 

NACE Alexandria. l A 
OM PO James Ale r.m1ln 
MO. Dun Monello 

KEOG /Alexandria LA 
OM PD Jay Stevens 
MO Wade Hampton 

WHIN Atlanta GA' 
PD Jerry Smok in H 

APD Dirn,tnus Stevens 
Mo Ramona Delireaur 

WVEE,Allanla. GA' 
Po Tony &own 
MD loma Lore 

WFXA'AUp O^ta. GA' 
OM:POMO P Thomas 

WPRW /Au usta. GA' 
PD 1,m Snell 
MD turn 

WEAR/Baltimore, MD' 
PD'. 01001 Min 
MO:Nake Howse 
20 SUHGWUN SLAW 111 

5 MIMIC 

WEMXIBaton Rouge, LA' 

D oro D11 Ska Men 
411I1N: MIN IOM% III 
2 Ml 113 0 MAH 1m1111Á 1111YMFS 
s SING YANG IWNS 
1 MOOR min 

ANSIMAI 

AMB I1 OY, IMANI ION 
Mina 

Kq Y11CXJNBGeeau15näntX TX' 

ME IIICD 
IL 

1113MI$ 

WBWRiloal, MS 
OM Wand anew. 
POMD: Yemen OHO 

I YIINGWUNIOMX IIL 
1.11 11100 MAN ITAISIA 111150E S 

A'ISBDI EP 

WRD/Bilosi. MS' 
PO Rob Neal 

-0 :rob win lDk1X II 
,YMIGTWIIJS 

,'InN:liuel( 
;v:ONICIYIFSY 
I.1111951 MN 151151511/IYMIS 
51111111 

1 

EIP 
in 1YU 11VYINGYNIGIWOS 

'uS 

WBOT/DOólon. MA' 
PD MO Iranar lOD Rob;nson 

WBLKBunalo. NY' 
Po MD Chnv Reynolds 

WSSP Charleston. SC' 
OM Jay Philpon 
PD MYNaI Maguire 
APO No, Dal BeV Shernl 

WWWLCharleslOn. SC' 
vMPO Terry Base 
MO. Yonm Rude 

I I II WAYNE 
I VAIL VANO TWINS 
I MI D33, MAN tH151A NIIYÁI!.l 

WPEG,/Cllanotle 
PO lern Avery 
MD Deon Cole 

WJTLChatlanooga. TN' 
PO Keith I andecker 
MO Magie Dutcher 

MI HI I MN, 1r'1,SIA RHYMES 
OON YU lE LYING YANG SPANS 
IWARNVHRAAASEY 

WGCl/Chicago. IL' 
01.1 PO E troy Swint 
APO,MD Teintwan 

SHAWN HMI 

1 Wa11 HOY 

WPWX'Chicago. IL' 
PD Jav Alan 
MD Barban McDowell 

MI I Hll1 AWE COLLSTA I1H0.11 S 

2 Muni 15IP 
VIM,YAW TWINS 
DOH DITI I VINO, YAM: I',,:'. 

WIZE/Cinbinnati. 011' 
PO Tern Thoma 
MO'Grreg William 

NINA SKY 
tl N WAYNE 
I WI, Gil, 

All 111191 ..111115 I A HO11315 

WENZ/Cleveland, OH' 
DMPO Kim Johnson 
Mo Eddie Bauer 

WHXT/Columbia, SC' 
PD: Chns Connors 
APO: Bill Black 
MD:51tanik Mime 

AIN., TWINS 

3 MOH Dì I 

2 YUNG WIN I IAI% III 
1 MI 1111111 MME MUST A RHYMES 

WFXE/Columbus, GA 
Salem Manager Angela V!rdelo 
OM. Cheryl Davis 
AMMO Mrttuel Soul 

S YaN: W,rtu t1.13 1 il 
DIOII 

5 

N IBSIAR Y'iYAIM,IInAES 

WCKX/Columbus. 0H' 
PO Paul Strong 
MO Warren Stevens 

NKOADallas, TX' 
po MID Sill Cheatham 

WOTJ/Delroil. MI' 
PO spud, Spudd 

WJLBNeboil, MI' 
PO: KJ Holidak' 
APOMO: Km KeOLLyY 

I MEIrIODMANLNSIAI1MMEs 
I MORO DEL P 

YIIGYMGTWtNi 111 

WJJN/Dothan, AL 
OM PO MO Jamar Miser 

WZFXRa`yyeeeville, NC' 
OM Mao EIMar,, 
PD Jeri Anderun 

APO Mete Tech 

WTMG/Gainesnlle, FL' 
Po Mo Scoh Hinds 
APO Terence Brown 

WINS/Greenville. NC' 
POMO B K.KIM1Iand 

WJMZJGreenoille. SC' 
OM. Tony Fields 
APO Karen Bland 
MO Doug Davis 

WEUPHuntSVille, AL' 
OM Slew Murry 
PO Big AM 

MO Jaye Daniels 

WJM1 Jackson. MS' 
OM PO MD Stan Branson 

APD Alice Marie 

WRJH/Jackson, MS' 
PDMO Seen Prion 

r IAMB PM, 
I AIYSIIKAL 
I nNGYMGwANS 

METHOD MAN taIIS1A RHYMES 

WJBT/Jxllsemiue. FL' 
OM:GailAOnn 
PO Imo 

,; SIAN lEG51ARIIYAi1S 

OPAS Cansas City. MO' 
OM Andre Carson 
PD ILO Myron Fears 

I 

RUSE LY111G LAG, TWINS 
5 CASSIDYLMASIIONOA 
3 ANIHONYNPAnLION 

KIIZJILiileen, TX 
OM Tm Thomas 
POND: The BagSiller 

NINA 
YOUNG N. 

I It WAYNE 

KRRE1RafayeDe, LA' 
POMO Jahn Minim 

W011114ansing. MI' 
POMO. Brant Johnson 

I 33.7 'UN IUM %.111 
1 MOBS DEEP 

nNGYANG TWINS 
TARHALYNRAAISEY 
M! 1mD MAN IEUSTARHYMES 

WBTFlexington, KY' 
POND Jay AIeur4ee 

NIDMX_ LIT 

I NINA SKY 
Ill. WAYNE 
PING YANG (VANS 

1MÁRI YNRMWOV 
MFIHOD MN BUSTA RHYMES 
MOBS CEEP 

KIPRÜnle Rock. AR' 
OM. PO MD. he Booker 

YLINDWUN I CMX . LN 
ME 1HODMN BUSTA RHYMES 
MOB0 DEEP 

0X13T;LOS Angeles. CA' 
Po Rob Sccorylo 

WGZB/Louisville, KY' 
Po Mark Gunn 
MD. Gerald Hammon 

MIRK/Memphis. TN' 
PO'. Hale Bell 
APONO. Devin Steel 

2 MAUIII11 
METHOD MAN I °USIA SIIYINS 
ANSNONSIWMIL ION 

WEIR/Miami. 
1FyL'py 

Dr `MIS 1WIN5 
5YIMGWUNEIIMM 

l MISSMLrµEAÌE 
DOGGN"YM, 

1 MOOBIam 

WMIBRAiami, FL' 
OH: Rob Roberts 
Po. Dion Summers 
MO [lamella Dunham 

WKXI0MIIwaukee, WI' 
PO' Doc love 
ND: Bailey Coleman 

7 NUGI N 

WBLXRAObile. AL' 
POMO. Mymnda Reuben 

M0RR11i 

Whit/Montgomery, AL 
OPA/MO, Michael long 
PD: Darr 

VryryYffl 

nllion 

34 YNYASGSI'WNIEI:.,CH':501, 

WNPL/NashvBle. TN' 
OM. Jim Kennedy 
PD. Panel! Johnson 
Mo Nick Walker 

WUBT Nashville. TN' 
Po MO Pamela Amese 

.c'.I °CSTARISYMES 

laValaws 
PIRG YANG TWINS 

DON YUTE VYING YANG IKONS 

KNOUMew Orleans, LA' 
PD: LamoWa Williams 

2 YUI,GWUhICMX ,I, 
I ÁISIKA: 

R KEUY 
MEIHDO MAN LBUSIARHYMES 

WOUEMew Orleans, LA' 
OM:Carta loam 
PO Mph Wino 
NoAWs 

WBLS/New York. NY' 
PO' finny Brown 
MD. Deneen Womack 
1° I . 

WWPRMew York. NY' 
PO: Michel Saunders 
MO: Mau Melonen, 
12 NINA !'MY 

5 1.1:';:.:7 

WOWUNorlolk. VA' 
OMEN) Enc M1Maels 

KVSP/Oklahoma City, 0K' 
Po' Terry Monday 
MD. Eddie Bosco 

KBLR/Omaha,NE' 
PONT. BrCanlMcCain 

WUSLPhiladelpNa, PA' 
PD Illea Mildem 
MD CoYalaniKimbrougll 

WAMO/PiEtsburgh, PA' 
OMTD. George 'Geo Cook 
M0. Node Weed 

MoBBDEEP 

1e 

O NNIIE 
METHODtAMItBLS1AIn1YME5 
YUNGw11N11'Arx II, 

W00KMaleigh. NC' 
PO Cy Young 
MO'. SAawn Alexander 

WBTJMichmond, VA' 
PO Aaron Mamll 
APOMO'. Mike Slmel 

WCOX/Richmond. VA' 
P0010. Re le Baer 

WOKXmochester, NY' 
OFATO. Andre Martel 
APO. Jim Jordan 
MO: Tang Spence 

e AIDE° DEEP 
(Á55Á1Y10 SMISIr 
YUNG WINIOMX LIL 

METHOD AIM 46STA 5HVIAES 

WU/Saginaw. MI' 
Po MD Eugene Brown 

WEAS/Savonnah. GA 
OM. John Thomas 
PD Sam Nelson 

APO MO Kenya Cabine 

KBTTrshrevepon,LA 

3I,W'I3.10MX IL 

INti 
tNG I WINS 

UWYRRAAASEY 
1.5111151 MAN t 01151 A H11YMI S 

KDKS/Shreveport,LA' 
OMPIS,MO. Own tWon 

Y:IISP p121, I BOAA RHYME . 
!:S 

TNAS vl; twt'SI Y 

KMJJJShreveporl. LA' 
POND John long.. 

KATZ/SI Louis, MO' 
OM Chuck Atkins 
P0. OYrighI Slone 

WFUNISI. Louis, MO' 
P0;M6. Craig Black 

WTMP/ramoa. FL 
OM VO Lours Muhammad 
APO MD'. Big Money red 

WJUC/TOledo. OH' 
Po: Sharlie Mack 

NSW nl IIN,ISI r 
Tun, Win man II 
ME 'Roo MN MUSI A101501 0 

Pond ny Mond y 
APOMO'. Aaron Bernard 

o :Ss rOI! TWINS 
MORE, DEEP 

4 nAG YANG (PANS 
A ME 1,1051 MAN 1111151 ARIwMES 
4 (MEUTT MARSIY 

WESE/Tupelo, MS 
0M' RNA Slecens 
Po Jell Lee 
MD Julian DI VC Vaughn 

WKYS;AVashington. OC' 
Po °aryl)HUaaby 
MD Iran Warier 

WJKS;Wilmington. 0E' 
MD. Manuel Mena 

P1eO WEREDE 

1IFIJI.tB:ISFJ 

'Monitored Reporters 

81 Total Reporters 

70 Total Monitored 

11 Total Indicator 

Did Not Report, Playlist Frozen (2): 
WFXM /Macon, GA 
WIBB /Macon, GA 

www.americanradiohistory.com

www.americanradiohistory.com
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R &R asks radio DJs for the hottest records jumping oit. 

tha 

Tawala Sharp 
MD, KKBT (The Beat)/Los Angeles 

ff 
Tawala Sharp 

Lloyd Banks' "On Fire" (Interscope): Just from first listen, I put this 
on the air. We immediately started getting calls. I think he will have the 
same kind of success as 50 Cent, who's on the hook too. The song is 
produced by Eminem and a name from the past, Kwame (Not The 
Apprentice's Kwame, The Rhythm's Kwame). Christina Milian fea- 
turing Shawna's "Dip It Low" (Def Jam /IDJMG): People need to stop 
sleeping on this record. Def Jam, put your machine on this! If Aaliyah 
were alive, this is a record she would have made today. ' 213's "Doha 
Bill" (TVT): This is a no- brainer for the West Coast - come on! We 
started playing it, and all the DJs in L.A. started calling the station to 
find out who it was and how to get it. TVT might have leaked it to us 
first 'cuz we're in L.A., but this will spread across the country. It's about 
to jump off. Houston's "I Like That" (Capitol): This dude can really 
sing. He's got Nate Dogg and Chingy on the hook. He's young and good 
looking, and all the girls are screaming for him. He's got star quality, 
just like we saw when Chingy first came out. 

Hurricane Dave, 
OM, WBZE, WGLF, WHBT, WHBX & 

WWLD/Tallahassee, FL 

This week on Urban AC WHBX/Tallahassee, FL we're giving away tick- 
ets to see Prince in concert in Jacksonville. It's only about a three -hour 
drive, and since he's not coming to Tallahassee, we thought we'd send 
listeners to see him there. I'm producing a music montage of nine Prince 

records, and those who can name all the songs qualify to win 
the tickets. v Also this week, we are taking part in Tom 
Joyner's drive to register voters. We're doing it in conjunc- 
tion with Omega Psi Phi at Tallahassee's historically black 
college, Florida A &M University. I think it's particularly impor- 
tant that we get involved here in Florida. We don't care what 
party you're affiliated with; we just want folks to register to 

vote - to make a difference. WWLD is also celebrating its first an- 
niversary all this week. Instead of having just one event, we're doing 
events every night this week. Tuesday night is our Jeans and Moet night 
with Jackie O. Wednesday and Friday nights we have club events with 
live performances, and Thursday we're hosting a clothing drive for a 
woman's organization. The week culminates with our Birthday Party 
Gras on Saturday. Performing will be Jackie O, Dirty, Pastor Troy, Trick 
Daddy and Grand Daddy South, and it's all hosted by "Uncle" Luke 
Campbell. Last, I want to add one thing that we always do: When- 
ever we promote a show or club event where liquor is served, we al- 
ways tag the promos and commercials with "Blazin' 102.3 reminds you 
to never drink and drive." It's our way of instilling in listeners that you 
can party but still be responsible. We're in a college town, so we be- 
lieve it's important to always do this. 

Glory, Hallelujah.... 
Continued from Page 35 

the music industry. A Gospel chart would 
truly help us. The gospel music industry 
would then be on the same page, which 
could only help the format and artists 
grow. It would be good for radio and for 
the music. 

Tony Gee 

VP /Programming, 
WFMV (Gospel 95.3 FM)/ 

Columbia, SC 

Station owner: Alex Snipe/ 
Glory Communications 

Fall '03, 12 +: 8.1, No. 2 

Launched: 1993 
I'm fairly new to gospel. This is my first 

programming job and my first 
Gospel station. I actually come 
out of mainstream hip -hop ra- 
dio, but I've always been a spiri- 
tual person and a Christian in 
my personal life. Because of my 
background, though, I came to 
the format with a very different 
concept of how it should be pre- 
sented. 

This is still radio, and in or- 
der to compete, you have to do 
things just like the big stations. So we 
now have a van that is wrapped and a 
professional sound system for remotes. 
On -air, we have rotation and imaging 
that are just as consistent as any of the 
mainstream Urban or Urban AC stations 
in the market. 

My jocks have a mix- 
ture of backgrounds and 
are of different genera- 
tions. We have people 
who have worked in both 
Gospel and secular ra- 
dio, as well as a young lady who is 
straight out of college. They represent all 
of our listeners. 

We are slowly seeing the Gospel format 
grow, but there is still room for more ad- 
vancement. There are still programmers 
out there who want to do things the old - 
fashioned way, and I don't think you can 
compete with that kind of attitude. 

I've always been taught in my church 
that while you want to speak to the regu- regu- 

lars and keep them happy, the real mis- 
sion is to reach out to those who need to 
come into the fold. By using the approach 
that we have at WFMV on the air, we get 
listeners tuning in who might not realize 
they are listening to Gospel at first. It has 
a real Urban sound to it, but then they 
hear the message, and they get it. 

Gospel FM has the same challenge that 
the black church has right now: to get the 
youth to believe and take part. When my 
pastor preaches on Sunday, you know you 
will hear a story in there about someone 
like 50 Cent, because the pastor knows 
that's what the kids relate to, and he has 
to pull them in. I try to do the same thing 
by creating an image and sound for the 
station that will draw in even people who 
might not consider themselves Gospel lis- 
teners. 

y Gee To Ton 

Because of the large military 
presence in this area, we get a 
lot of listeners from around the 
country coming and going. I find 
that we get people tuning in 
simply because we sound good, 
and then they figure out later 
we're Gospel. But by then we al- 
ready have them. 

I may also slip in some secu- 
lar music or secular artists who 
perform gospel or inspirational 

songs. You might hear India.Arie's "God 
Is Real." We also have a Saturday -night 
show called Another Level, which is really 
targeting the youth. It's one hour, and it 
plays some of the gospel hip -hop and un- 
derground gospel. The gospel hip -hop 

genre as a whole will 
eventually work its way 
into the format. 

I also think that, down 
the road, there won't be 
any traditional -only 
Gospel stations, because 

they won't be able to survive financially. 
They're going to have to incorporate some 
kind of contemporary gospel into their 
playlists to appeal to a broader demo. 

In Gospel, we get hit twice as hard at 
the sales level. Not only do we get the "no - 
Urban dictates," we also get advertisers 
who are wary of offending anyone on a 
religious tip, so they just steer clear of 
advertising with Gospel stations. It's ri- 
diculous. 
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Urban AC Reporters 

WWIN/BaIDmore, MD' 
PD t Watts 
APOMD: Keith Fisher 

KOXUBaton Rouge, LA' 
DM Jell Jernigan 
PD.,a, My! Vernon 

WBHK/Birmingham, AL 
OMPO Jay Onan 
APO,MO Darryl Johnson 

WMGLChadeston. SC' 
OM PO Terry Base 
MO TK Jones 

WBAV /Charlode 
PO/No : Terri Avery 

WVAZ/Chicago. IL' 
OM PO Elmy Smith 
APO MD Aamando Rivera 

WZAK/Cleveland, OH' 
OMPO'. Kim Johnson 
MD. Bobby Rush 

WLXC/Columbia. SC' 
PD Doug Williams 

WWDM/Columbia. SC' 
PD: Mie low 
MO'. Lon Mast 

WAGH/Columbus. GA 
OM Brun Waters 
PDIAPD Dueen Rashes, 
MD EdwaN Lewis 

WRNB/Dallon. OW 
OM PO O. Rimes 

WMXD/Deioit. MI' 
OM: KJ Holiday 
PO Jamillah Muhammad 
APo: Dan Severn 
MD: Sheila link 

Stations and their adds listed alphabetically by market 

WUKS/FayVeElleville, NC' 
Po. Ganen Dams 
MD'. Ginn Pee 

WOZZ,FIint MI' 
Po. Jerold Jacison 

WFLM/Ft. Pierce. FL' 
0M Mike James 
POMP: Randy truistic 

WOMGJereensboro. NC' 
POMO. AGSM', 

KMIOMODSton. TX' 
P0. Tom Calococci 
MD Sam Choice 

WTLCAndianapo I Is. IN' 
PO Brian Wallace 
[POMP Garth Adams 

WIIXUJaddsgn, MS' 
OMPDiMP. Stan Branson 

WSOLJadsonville. FL' 
POMO. KJ Broo k 

KMJK/Xansas City, M0' 
P0_ Jim Kennedy 
MD Trey Mohaels 

KNEKAalayette, LA' 
PWMD: John Kinnin 

KOKY,little Rock. AR' 
OM Ja Booker 
PD. MD. Mark Dylan 

KJLWlos Angeles, CA' 
POMD. Aundrat Russell 

KIMSRAemphis, TN* 
PO Nate Bell 

APOMO. Eileen Calle, 

WHOT/TAiami, FL' 
PO: Demsi Brom 
APO/MD: Karen Vaughn 

WY, Bk. 

WJMR?Ailwaukee. WI 
PDMO. Lau, Joas 

WOLTMObile, AL' 
PO. Steve Cmmbley 
MO. Kathy Ba0ow 

WOOKMashville. TN' 
POMO Derrick Comen 

WYBC/New Ihnen, CT' 
OM Wayne Schmidt 
Po Juan Castillo 
APO Angela MAIDS, 

WYLDMew Orleans. LA' 
OM Cade Bogner 
PD AJ AppleOerry 

WRKS/New York. NY 
OM. John Mullen 
Po: Toy. Beasley 
Mo. Jule Gustines 

WSVYR1odolk, VA' 
OMRD_ Fns Myahaels 

WVKLModolk, VA' 
OM: Dia Lamb 
POMO: Don London 

WCFB /Odando, FL' 
PO. Steve Holbrook 

WDAS/Philadelphia, PA' 
OM'. rhea Milchem 
PO: Ja Umberto 
APÓ.MO: Jo Gamble 

WFXC/Raleigh, NC 
PO: Cy romp 
APDMO: Jodi gem 

WKJS/Richmond. VA' KMJMJSt. Louis, MO' 
OMPD:MO Kevin Gardner OMPO: Chuck Aims 

MD Taylor J 

WVBFJROanoke. VA' roI Rocky Lo 
OH' 

ve 
PD/MO: Wan Ford MO: Brandi Brome 

WHUR Washington. 0C' 
POND. Raw Dickinson 

WLVNSavannah. GA 
OM arad Kelly 
POMO. Gary Young 
APO: Jewel Caper WMMJ/Washington. OC 

PO Kathy Bmm 
MO' mike chase 

'Monitored Reporters POWERED 

46 Total Reporters MEDIABASE 

42 Total Monitored 

4 Total Indicator 

Did Not Report, Playlist Frozen (2): 
WMCS /Milwaukee, WI 
WRBV /Macon, GA 

J 
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16 0 
14 ® 
18 0 
22 

17 18 

19 19 

23 20 

25 

29 

20 23 

24 

27 ® 
26 

¡Debut 

30 

IDebut 

- m 

April 23, 2004 

ARTIST TITLE LABELIS) 

ALICIA KEYS If I Ain't Got You (J /RMG) 

LUTHER VANDROSS Think About You (J /RMG) 

RUBEN STUDDARD Sorry 2004 (J/RMG) 

TEENA MARIE Still In Love (Cash Money /Universal) 

BEYONCE' Me, Myself And I (Columbia) 

JANET JACKSON I Want You (Virgin) 

JOE More & More (Jive/Zomba) 

BA BYFACE The Loneliness (Arista/BMW 

KEM Love Calls (Motown /Universal) 

PRINCE Musicology (Columbia) 

PATTI LABELLE New Day (DefSoul /IDJMG) 

WILL DOWNING A Million Ways (GRP /VMG) 

OUTKAST The Way You Move (Laface /Zomba) 

MUSIQ Whoknows (DefSoul /IDJMG) 

ALICIA KEYS You Don't Know My Name (JIRMG) 

R. KELLY Happy People (Jive /Zomba) 

EN VOGUE Ooh Boy (33rd Street /funky Girl) 

SILK Side Show (Liquid 8) 

D W E LE Hold On (Virgin) 

ANTHONY HAMILTON Charlene (So SoDef /Zomba) 

TAMIA Questions (Atlantic) 

RUBEN STUDDARD What If (J /RMG) 

GERALD LEVERT Wear It Out (Atlantic) 

HIL ST. SOUL Pieces (Shanachie) 

AVANT Don't Take Your Love Away (Geffen) 

KINDRED THE FAMILY SOUL Stars (Hidden Beach) 

USHER Burn (Laface /Zomba) 

GOAPELE Closer (Columbia) 

CARL THOMAS Make It Alright (Bad Boy /Universal) 

CALVIN RICHARDSON Not Like This (Hollywood) 

TOTAL 
PLAYS 

1199 

1021 

963 

935 

875 

822 

642 

624 

606 

580 

539 

515 

509 

479 

474 

430 

354 

337 

320 

284 

259 

245 

239 

233 

229 

213 

161 

152 

151 

145 

/- 
PLAYS 

TOTAL WEEKS ON TOTAL STATIONS/ 
AUDIENCE CHART ADDS 

1001 

+87 159332 8 3611 

98 131681 22 4210 

32 121120 17 4210 

-4 101240 9 4110 

23 115521 13 3710 

+50 95775 7 4010 

+100 66328 27 3710 

-10 60148 14 4010 

+24 91903 63 3210 

+156 76354 3 3712 

+71 63094 5 3811 

+33 42494 29 3110 

+18 89021 19 1010 

+61 53933 9 2710 

+21 46776 24 4010 

+54 66393 5 10(2 

+61 34658 8 2110 

46 32952 18 2610 

-13 30254 9 2510 

-8 21292 10 2111 

+44 19566 4 2815 

+61 16680 2 2713 

-75 17413 13 2710 

+17 19955 11 1910 

+34 44867 6 510 

+14 23279 18 1610 

+63 10079 1 110 

+13 12139 6 1510 

+23 14571 1 1612 

+7 7161 2 1811 

42 Urban AC ; Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 4/11 -4/17. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. 
Average Owner Hour Persons used herein with permission from the Arbitron Company (© 2004. The Arbitran Company). © 2004. R &R. Inc. 

New &Active 
MONICA U Should've Known Better (J /RMGI 
Total Plays: 144, Total Stations: 15, Adds:O 

TRINA BROUSSARD Losing My Mind (Motown /Universal/ 

Total Plays: 88, Total Stations: 6, Adds: 1 

JESSE POWELL Did You Cry (Liquid 81 

Total Plays: 84, Total Stations: 14, Adds: 0 

FREDDIE JACKSON Say Yeah (Martland) 

Total Plays: 53, Total Stations: 8, Adds: 0 

CARL THOMAS She Is (Bad Boy /Universal) 

Total Plays: 49, Total Stations: 6, Adds: 0 

LAMONT DOZIER I Hear A Symphony (Jam RighUWEADistribution) 

Total Plays: 39, Total Stations: 7, Adds:O 

LASHELL GRIFFIN Free (Epic) 

Total Plays: 9, Total Stations:12, Adds: 12 

AL GREEN Rainid In My Heart (Blue Note/EMC) 

Total Plays: 5, Total Stations: 7, Adds: 7 

GLADYS KNIGHT fIEDESIO ALEJANDRO Foelin' Good IVacilonl (Pyramid) 

Total Plays: 2, Total Stations: 4, Adds: 4 

MARY J. BLIGE It's A Wrap (Geffen) 

Total Plays: 1, Total Stations: 10, Adds: 10 

Songs ranked by total plays 

Most Added 
www.rradds.com 

ARTIST 'ITLE L4BEL(S) 

39 

POWERED 

1IEUTABASE 

ADDS 

LASHELL GRIFFIN Free (Epic) 12 

MARY J. BLIGE It's A Wrap (Geffen) 10 

AL GREEN Rainir In My Heart (BlueNote/EMCI 7 

TAMIA Questions (Atlantic) 5 

THEO Chemistry (TWPI 4 

GLADYS KNIGHT fIE. ALEJANDRO Feelin Good (Vachon) (Pyramid) 4 

RUBEN STUDDARD What If IJ /RMGI 

PRINCE Musicology (Colombia) 

CARL THOMAS Make It Alright (Bad Boy /Universal) 

R. KELLY Happy People (Jive /Zombal 

Most 
Increased Plays 
ARTIST TITLE LARELISI 

PRINCE Musicology (Columbia) 

JOE More & More (Jive /Zombal 

ALICIA KEYS If I Ain't Got You (J /RMG) 

PATTI LABELLE New Day (DefSoul /IDJMG) 

USHER Burn (LaFace /Zombal 

MUSIQ Whoknows (DefSoul /IDJMG) 

RUBEN STUDDARD What If (J /RMG) 

EN VOGUE Doh Boy (33rd Street /funky Girl) 

R. KELLY Happy People (Jive /Zombal 

HEATHER HEADLEY I Wish I Wasn't /RCA /RMGI 

Most 
Played Recurrents 

ARTIST 

SMOKIE NORFUL I Need You Now (EMI Gospel) 

AVANT Read Your Mind (Geffen) 

R. KELLY Step In The Name Of Love (Jive /Zomba/ 

HEATHER HEADLEY I Wish I Wasn't (RCA /RMG) 

GERALD LEVERT U Got That Love (Call It A Night) (Atlantic) 

VAN HUNT Seconds Of Pleasure (Capitol) 

LUTHER VANDROSS Dance With My Father (J /RMG) 

ARETHA FRANKLIN Wonderful /Arista /RMG) 

KINDRED Far Away (Epic) 

JAHEIM Put That Woman First (Divine MilllWarnerBros) 

3 

2 

2 

2 

TOTAL 

PLAY 

INCREASE 

+156 

+ 100 

+87 

+71 

+63 

+61 

+61 

+61 

+54 

+52 

TOTAL 
PLAYS 

493 

470 

382 

337 

337 

275 

247 

240 

221 

209 

Detailed station playlists for all R &R 
reporters are available on the web at 

www.radioandrecords.com. 

.t 
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Most atrial fibrillation- related strokes could be prevented with anti -coagulation treatments. 

Yet, up to two- thirds of AF patients who suffer these strokes 
are not prescribed anti -coagulants or blood thinners upon hospital discharge. 

National Stroke Association is launching Beat the Odds, a national awareness campaign urging consumers to ask their doctors 
about the risks of AF and the importance of treatment. 

Get more information on Beat the Odds at www.stroke.org. For details on atrial fibrillation visit wwn.afadvisor.org 

:ï, & 

National Stroke Association 
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`We're Making Money' 
Mike Dungan and Capitol prove Nashville labels 
are still viable 

s Capitol Nashville President /CEO Mike Dungan 
sat down for this interview with R &R, the label's par- 
ent company, EMI, was announcing 1,500 layoffs. Later 
the same day Warner Music Group announced final 
consolidation of the Atlantic and Elektra labels, result- 
ing in even more pink slips. Despite the chilly climate 
for recorded music, Dungan was cheerful in his assess- 
ment of the label he leads. But it wasn't always so. 

R &R: You've been at Capitol almost 

four years. How is your vision 

for the label coming along? 

MD: Great. There was 
quite a long period of time, 
though, when I wondered 
if it was ever going to hap- 
pen. 

R &R: Why is that? 
MD: The process, from 

finding an artist to getting 
the right record to getting Mike 
it in the marketplace and 
getting the 25 weeks of airplay you 
have to have to even put an album out 
is either a lot tougher now than it ever 
was, or I'm just so much more on the 

hot seat and never understood in the 
first place how difficult it was. To 

make very competitive records, which 
is what we have to do, takes a long 
time. There was a long period where 
we didn't have enough to work. Now 
the question is, will the business con- 

ditions give us a break and allow 
things to come a little bit faster than 
they have? 

R &R: What happened after you took 

the job that you did not expect before sign- 
ing on, and what has not happened that 
you anticipated? 

MD: I found the staff to be really 
excellent in their ability and dedica- 
tion to the process. That was a big 
question mark. It's not that I didn't 
expect that, but it's always a question 
mark. I didn't know most of the peo- 
ple here, but I'm a smart guy, and no 

matter where I am, I'm always trying 

to look over the landscape and look 
at all the pieces. I had my 
own perceptions of sever- 

al of the key people here, 

and I found, in most cases, 

that I was wrong. If you 
just sit back and share with 
people your vision and tell 
them the conditions you 
expect them to operate un- 
der, it's amazing how they 
respond. They're pros. 

There was always a big 
question mark about Garth Brooks. 
Stories of this man abound. He is dif- 
ficult because he's a businessman, and 
he takes care of his career very well, 
but he's not the monster I'd heard he 

was. He's actually a very engaging 
guy. I'd heard that he controlled this 
label, controlled the employees, told 
them who to hire, who to fire, who to 

sign, who to drop. None of that was 
true. And I can't believe that he just 
changed the day I got here. 

R &R: Is the artist roster where you'd 
like it to be? 

MD: I'd like to have some more es- 

tablished people, of course. I'd like to 

have more in the multiplatinum 
range. We're certainly getting there 
with Keith Urban, so I'm very confi- 
dent that we're on our way. But un- 
der today's business conditions, you 
cant really operate successfully with- 
out a couple of those at every location. 
The cost of doing business is such that, 

to go gold, you're barely breaking 
even - if you are. 

Dungan 

"The people who program Country radio are, 

for the most part, really genuine, warm, funny 

human beings who are a pleasure to be 

around. Most of our visits are rewarding in 

that human aspect." 

By Chuck Aly 

The money made between gold 
and platinum is not enough, general- 
ly, to cover overhead, so you need a 

couple of multiplatinum artists to 
have any chance of success and also 
to put back into your company the 
kind of development resources you 
need to keep going forward. 

R &R: Urban's next album is obvious- 
ly a priority for you. What can we expect? 

MD: It's a huge priority. I feel the 
weight, feel the pressure, but I'm also 

confident in him. Everything this guy 
does grows exponentially. One plus 
one equals three every time this guy 
makes a move right now. The plan is 

"Two or three years ago I was really 

concerned that we were operating under a 

business model that flat -out was never going 

to work again. Gold was break -even, and gold 

was also the best we could do." 

That's what waters it down. It was so 

gratifying to watch radio, which is not 
always the most accepting of different 
things, put their arms around that 
from the get -go. 

R &R: Is Garth Brooks working on an 
album? 

MD: No. He is home in Tulsa writ- 
ing television and movie scripts. His 
immediate goal is to win an Oscar and 

an Emmy as a writer. 
R &R: With all the trouble this indus- 

try has had breaking new acts, how much 

of a setback for you was Cyndi Thomson's 
decision to quit? 

MD: It was big. It was big from a 

financial standpoint, because we had 
invested a lot. The money we lost was 
not significant, though, because we 
had sold enough to be dose to a break- 

WOUNDED KNEE Capitol Nashville execs present Dierks Bentley with a gold 
record for his debut album just prior to his undergoing knee surgery. Bentley injured 

the knee in an ill -advised jump while performing on Kenny Chesney's Guitars, Tiki Bars 

and a Whole Lotta Love Tour. Pictured here are (l -r) Capitol Nashville VP /A &R Larry 

Willoughby, Exec VP Bill Catino and Sr. VP/Marketing Fletcher Foster; Bentley; and 

Capitol Nashville VP/Sales Bill Kennedy, President/CEO Mike Dungan and Sr VP/Finance 

& Operations Tori Becci. 

to have a new single about July and a 

new album in the fall, probably in the 
first week in October. 

R &R: I was glad to see you guys put 
out The Ranch record. 

MD: We need the billing, but, more 
important, I'm tired of getting letters 
about it. The time was right. To Keith's 
credit, he didn't want to call it Keith 
Urban And The Ranch. It was a very 
generous nod to the other two guys in 
the band to call it Keith Urban In The 
Ranch. 

R &R: Did you expect the Dierks Bent- 

ley single to take off like it did? 
MD: No. You never know. It cer- 

tainly was different from everything 
else that had ever been on the radio. 

Our underlying mission is to make 
music that's different, because we be- 

lieve that's the only way you have 
really big success. But you never 
know. There's still some comfort in 
feeling that, yeah, this is going to work 
because that worked. But in the end, 
that's the problem with our industry. 

even point. We sold about 700,000 

units, but we'd invested heavily, so we 
were still in the red. It really was dev- 
astating to the morale here, because 
we were trying to rebuild. Cyndi was 

block two in the rebuilding process. 

Block one was Keith Urban, who was 
already out there but needed some 
serious attention. And got it. 

Cyndi was built from the ground 
up. I come from the Clive Davis school 
of focus, focus, focus, and the staff 
embraced that philosophy on that 
project and saw that it works when 
you do things the right way. It was a 

textbook case of how to run the mu- 
sic business. 

In hindsight, you can't really afford 
to do all of them that way, but at that 
point it was exactly what this label 
needed, which was to have some sub- 
stantial success. To go through that 
and then have that asset, for lack of a 

better word, go away on a whim was 

really devastating. It's a slot. You com- 

mit to the artist in that slot. Everyone 

lines up. Every action that's taken 
around marketing a record and bring- 
ing it to the marketplace is coordinat- 
ed from department to department 
and person to person. It sucks the ox- 
ygen out of the air for a time. To have 
it amount to nothing but a gold record 
on everybody's wall was devastating. 

R &R: Does that affect the way you 
approach new acts now? Do you think to 

yourself, "Are you really committed to 

this? Are you sure this is what you want 
to do ?" 

MD: Absolutely. You can ask The 
Jenkins. We met them in San Francisco 

at their house. The second night we 
were there, we went to dinner. I said, 
point blank, "Look, I've already of- 
fered you a deal. You know I want 
you. I'm going to be aggressive in this. 
But I've now spent the last day and a 

half with you. You're really, really 
nice, normal people. You've got a 

great life here. The phone is ringing. 
Boyfriends are calling. School events 
are going on. I'm going to give you an 

opportunity here to get out before you 
get in, because it's really tough." It 
stunned everybody. I've had that con- 
versation with every artist since then. 

Ask Jennifer Hanson. I told Jenni- 
fer how tough this was, and she will 
tell you that despite my constant mes- 
sages about that, nothing can really 
prepare you for how tough it is to 
break a career. I've never worked with 
any artist who didn't hit the wall sev- 

eral times in the early days. But I've 
also never had one who, when that 
career was threatened, wouldn't 
scratch your eyeballs out to get it back. 

Everyone I've worked with, from 
Alan Jackson to Brad Paisley, they all 
call cursing, saying, "This isn't worth 
it." 

R &R: How long did it take you guys 
to recover from Thomson's quitting? 

MD: Not long. Quite honestly, we 
were feeling it from her for a while, 
so we weren't completely surprised 
that she made that decision. We were 
shocked that she came to that specific 
point, but we weren't surprised. And 
we had some other things going on. 
It was an affirmation that this is a 

good team, and, given the right stuff, 
we can do it. OK, so it blew up. But 
we know we can do this, so let's go 
out and do it again. 

R &R: The record industry is still suck- 
ing wind, and lots of people are still los- 

ing their jobs. How does that climate af- 

fect you, how does it affect the staff, and 
how do you resist the natural reflexive re- 

sponse to play things as safe as possible? 

MD: It's tough. Success breeds 
more success. Once you know you're 
in a groove, you're more inclined to 

step out. But there's no question that 
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it does come into play. Where it's 
really affecting the business is in the 

window an artist gets to succeed. 

Used to be that if you believed in an 

artist, you'd stick around for more 
than one record. You'd get two, may- 
be three albums to prove yourself be- 

fore people walked away. 

Now Fm watching people get one 

single and dropped. That's really a lot 
to ask, considering that this is people's 

lives you're playing with. They work 
their whole life to get here, get a little 
tiny shot that doesn't work, and they 

corners that labels, despite the layoffs, lume 

not tightened their belts to the extent oth- 

ers on the Row haa'. You still hear stories 

of wild promotions and extravagant ex- 

pense-account spending. Is that perception 

and of line? 

MD: I think it is. It's easy for some- 

body who's not involved in it day to 

day to say, "Well, just tell radio you're 
not going to do their free show. Just 

tell them you refuse to participate in 

that promotion. Just say no." I can tell 

you who those people are: They're the 

ones who failed and are out of busi- 

PLATINUM ROAD Capitol's Mike Dungan (I) presents Keith Urban with a 

platinum plaque for Urban's current album, Golden Road. 

have to go home having failed. I take 

that very seriously. It's sad. At some 

point you have to reach down inside 
and just make a decision to bet against 
or for something. 

R &R: You've been very outspoken in 

Me past about haw weak and diluted coun- 

try music has been at times. Haw do you 

think we're doing now? 

MD: Weak and diluted. I don't 
think it's changed a lot. There are 

moments of brilliance. The Gretchen 
Wilson record, which everyone is em- 

bracing, certainly isn't reinventing the 

wheel, but it's different. I'm happy for 
my friends at Sony who took a chance 

and threw that out there. What we 
need in all facets of life is diversity. 
That's what makes it interesting and 
will fuel our growth in the future. 
What we try to do here every day is 

find unique talent and create a new 
space, like we did with Dierks. 

"The chart should 

reflect what is 

happening right 

around the corner, 

not what happened 

three weeks ago." 

It's hard. You remember my foray 
into the Jameson Clark world. You 

were a big supporter. It was founded 

on really solid principles, and I he- 

lieved in that kid. I still do. But again, 

I was almost a million dollars into that 
and had to decide if I would bet that 

the next record would work, and I was 

pretty certain that it wouldn't. 
R &R: There's a perception in some 

ness. It's going to take a lot more than 

this label saying no to something 
that's become very institutionalized to 

change the way things go. Could I 

make less money? Yeah, sure. But I 

work really hard too. Today's execu- 
tives don't make money like yester- 

day's executives did. 
R &R And theextromgant dinners are 

the exception, not the rule? 

MD: I've been part of those din- 
ners. I got swallowed up in one last 

year in Dallas at the regional CRS. 

Bill Catino looked at me and said, 
"See! This is why we're always out 
of money. You think my guys are out 
here just fucking away their money? 

This is what happens." We were go- 
ing to take four guys to dinner, and 

people start going, "Hey, can I 

come ?" Then the guy you're taking 
to dinner picks the restaurant, which 
is the nicest place in town. Then the 
wine list comes, and somebody grabs 

it and orders a $125 bottle, and it all 
spirals out of control. It was just sup- 
posed to be a nice little meal at TGI 

Friday's. 
R &R: Hare you seen the results you 

hoped for from the changes to fire report- 

ing panels that you asked fir last fall? 
MD: No. 
R &R: What were you hoping for? 

MD: The game of "I need to get 

something to add this record" had 

gotten so out of control that we were 

paying pretty serious dollars into 
markets where we couldn't sell 
enough records to justify the cost. By 

a mile. I remember a meeting in a 

small market where the guy looked at 

me and said, "You know what Lon 
needs to do is get some more small 
markets on the panel so guys like me 

can get a read on these records before 
we have to commit to them." 

I almost came over the table at the 

guy, because I was thinking, "Do you 
realize we couldn't sell enough 
records in your shitty market to be 

able to pay for this steak dinner? And 
you're telling me what a big shot you 
are? And Lon needs to add stations 

that are in markets of 20,000 or less ?" 

It made me crazy. 

R &R: What's the best thing about 

Commini radio? 

MD: I love the people. I did promo- 

tion on the rock and pop side for 
many years in my career. The people 

who program Country radio are, for 
the most part, really genuine, warm, 
funny human beings who are a plea- 

sure to be around. Most of our visits 
are rewarding in that human aspect. 

R &R: What's the worst thing about 

Country radio? 

MD: They're terrified. They're ter- 

rified to move. They're terrified that 

any small aberration from what their 
national program director or consult- 
ant says will cost them their job. 
They're frozen up. 

R &R: How concerned are you about 

the percentage of currents on any given 

station? 

MD: I don't question anyone's 
right to program their station any way 
they want, but I do believe strongly 
that the charts should reflect a current - 
based atmosphere. If you don't want 
to play records while they're at a cer- 

tain point on the chart, get out of the 

way and give the space to someone 

"To have the Cyndi 

Thomson project 

amount to nothing 

but a gold record on 

everybody's wall was 

devastating." 

else. The chart should reflect what is 

happening right around the comer, 
not what happened three weeks ago. 

I know the purists think that's insane, 

that the chart should reflect what's 
happening, but the reality is, those 

charts freeze us up. 

R &R: Are labels contributing to that 

-with promotions? 

MD: It seems to be a recurring is- 

sue, and it certainly was at CRS. Our 
radio friends say labels won't accept 

that a record isn't going to happen and 

that we continue to throw indepen- 
dent money and promotional dollars 
at it. I have no doubt that's a major 
part of the problem, but I can also 

point to a dozen records over the last 

three years that this label has broken 
that were ready to go away at several 

points on the chart and would have 

had I listened to that advice. 

I'm talking about Cyndi Thomson's 

"What I Really Meant to Say," which 
was No. 1 for three weeks. I'm talking 
about just about even' Keith Urban 
record out there except for "Somebody 
I.ike You." There's a problem with the 

methodology in callout research that 

tells us that records aren't happening 
when that's really not the case. 

R &R: Has Universal's new CD pric- 

ing structure affected the marketplace or 

horn you approach retail? 

April 23, 2004 R &R 41 

"Sometimes in a big machine like this you're 

not the most progressive guy in town, 

because the boat's harder to turn. And 

sometimes just the fact that you're 50 years 

old makes it harder to turn as quickly 

as you used to." 

MD: No. I don't need to talk about 
that. I'll just say no. 

R &R: During CRS, Joe Galante said 

the major label groups were arrogant in 

their approach to digital music. Do you 

agree with that? 

MD: Oh, absolutely. It was igno- 

rance and arrogance. We didn't know 
how we got to that point so quickly. 

We just knew that we'd been around 
a long time, and the first inclination 
was to squish them. And they proved 

unsquishable. They just slid out from 
under our feet. 

R &R: What's your take on the RIAA's 
litigious response to file sharers? 

MD: It's unfortunate, but it's very 
necessary and very effective. We cer- 

tainly raised awareness among casu- 

al participants - the moms and dads 
who didn't really think about the ram- 
ifications of whether this was legal, let 

alone ethical or moral. 
R &R: New independent labels contin- 

ue to emerge, and many of them are enn- 

squirm a little bit. Especially those 

Dualtone guys. They're both sort of 
my proteges. 

R &R: Publishers are snaking money. 

Touring is going gangbusters. Radio is 

cranking out decent profit margins. 

What's it going to take for the labels to 

catch up? 

MD: All I can tell you is that we're 
making money. It's taken a lot of ad- 

justment. It took some hammering 
down of overhead. In all honesty, 
some of the moves made a couple of 
years ago on our behalf, I sat back 

and thought we'd never be able to 

get through our daily lives with those 

changes. But you know what? We 

have. It's a testimony to the quality 
of the people we have here. It's also 

a rough lesson that I and everybody 
on the Row has had to learn about 
how business is going to be, going 
forward. 

What I got from that is that when 
you have a real bona fide hit record 

THREE'S COMPANY New trio The Jenkins attracted music -industry executives 

to an intimate acoustic performance at the home of Capitol Nashville Sr VP /Marketing 

Fletcher Foster Seen here are (1 -r) CMA Exec. Director Ed Benson, Nancy Jenkins. 

Brodie Jenkins, ASCAP Asst. VP /Creative Services Herky Williams, Kacie Jenkins. 

ASCAP Sr VP Connie Bradley. Recording Academy Exec. Director /Nashville Suzanne 

Kessler, Foster and CMA Sr. Director/Marketing Rick Murray. 

ploying nontraditional business models. 

Will that affect the majors? 

MD: Hope so. I'd love to learn from 
somebody else's little experiment or 
adventure. Sometimes in a big ma- 

chine like this you're not the most pro- 

gressive guy in town, because the 
boat's harder to turn. And sometimes 
just the fact that you're 50 years old 
makes it harder to turn as quickly as 

you used to. I like to keep my eyes 

open to everybody and everything 
that's going on. I pull for those guys. 

In the end, when they come right 
up beside me on the chart, I'll start to 

like Dierks Bentley, you can make 

money by selling a decent amount of 
records. Two or three years ago I was 

really concerned that we were oper- 

ating under a business model that 
Flat -out was never going to work 
again. Gold was break -even, and 
gold was also the best we could do. 
It was a frightening proposition. If 
you'd asked me over a couple of 
drinks if it made sense to even be in 
business in Nashville, I don't know 
what the answer would have been. 

But Nashville labels can make mon- 

ey. We are. 
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TOTAL 
-. ARTIST TITLE LA8EL(S) POINTS 

O KENNY CHESNEY fIUNCLE KRACKER When The Sun Goes Down (BNA) 15137 

2 0 KEITH URBAN You'll Think Of Me (Capitol) 

3 0 RASCAL FLATTS Mayberry (Lyric Street) 

4 0 JOHN MICHAEL MONTGOMERY Letters From Home (WarnerBros.) 

5 5 BUDDY JEWELL Sweet Southern Comfort (Columbia) 

6 0 GRETCHEN WILSON Redneck Woman (Epic) 

7 0 TRACY LAWRENCE Paint Me A Birmingham ( DreamWorks) 

9 0 GEORGE STRAIT Desperately /MCA/ 

10 Q LONESTAR Let's Be Us Again (BNA) 

13 e) MONTGOMERY GENTRY If You Ever Stop Loving Me (Columbia) 

11 BLUE COUNTY Good Little Girls (Asylum /Curb) 

12 ® BROOKS & DUNN That's What She Gets For Loving Me (Arista) 

8 13 SARA EVANS Perfect (RCA) 

15 0 CAROLYN DAWN JOHNSON Simple Life (Arista) 

14 15 GARY ALLAN Songs About Rain (MCA) 

21 0 TOBY KEITH Whiskey Girl (Dream Works) 

18 a DAVID LEE MURPHY Loco (Koch) 

17 0 SHEDAISY Passenger Seat (Lyric Street) 

16 19 DIERKS BENTLEY My Last Name (Capitol) 

19 20 BRIAN MCCOMAS You're In My Head (Lyric Street) 

20 CLAY WALKER I Can't Sleep (RCA) 

23 a REBA MCENTIRE Somebody (MCA) 

24 ® SHANIA TWAIN It Only Hurts When I'm Breathing (Mercury //DMG) 

26 BILLY CURRINGTON I Got A Feelin' (Mercury) 

27 EMERSON DRIVE Last One Standing (Dream Works) 

Breaker a JOE DIFFIE Tougher Than Nails (BBR /C4) 

31 ® JOSH GRACIN I Want To Live (Lyric Street) 

29 ANDY GRIGGS She Thinks She Needs Me (RCA) 

30 a LEE ANN WOMACK The Wrong Girl (MCA) 

32 0 JEFF BATES I Wanna Make You Cry (RCA) 

35 ® BRAD PAISLEY fIALISON KRAUSS Whiskey Lullaby (Arista) 

Breaker e RACHEL PROCTOR Me And Emily (BNA) 

37 a AMY DALLEY Men Don't Change !Curb» 

34 WYNONNA fINAOMI JUDD Flies On The Butter... (Asylum /Curb) 

38 a BILLY DEAN Thank God I'm A Country Boy (View2 /Curb) 

36 JOE NICHOLS If Nobody Believed In You (Universal South) 

39 1D JULIE ROBERTS Break Down Here (Mercury) 

41 JENKINS Blame It On Mama (Capitol) 

42 a TRENT WILLMON Beer Man (Columbia) 

47 TERRI CLARK Girls Lie Too (Mercury) 

40 41 HANK WILLIAMS, JR. Why Can't We All Just Get... (Asylum /Curb) 

43 CD BLAKE SHELTON When Somebody Knows You That Well (Warner 3ros.) 

44 CHELY WRIGHT Back Of The Bottom Drawer (Vivaton) 

MARTINA MCBRIDE How Far (RCA) 

45 PINMONKEY Let's Kill Saturday Night (BNA) 

50 BIG & RICH Save A Horse, Ride A Cowboy (Warner Bros.) 

JIMMY WAYNE You Are (Dream Works) 

46 48 CROSS CANADIAN RAGWEED Sick And Tired (Universal South, 

JOSH TURNER What It Ain't (MCA) 

KENNY CHESNEY I Go Back (BNA) 

I. TOTAL .1. TOT.AUD. . AUD. WEEKS TOTAL 
POINTS PLAYS PLAYS (00) MI ON ADDS 

218 4E16 +64 456702 4704 13 11210 

14171 1049 4476 +383 420030 25179 18 11210 

12703 344 4(14 +120 381577 11491 16 11210 

12236 460 3E66 +236 366034 23403 14 11210 

11382 343 3E76 126 337391 6288 25 11110 

10990 1180 3c44 +448 326147 37732 8 11215 

10602 888 3L27 +282 293434 17005 24 11211 

9865 1003 3141 +333 275796 19851 15 11110 

8604 479 2589 +150 254049 16933 9 11210 

8478 1008 2109 +305 242733 27441 12 11110 

8031 .4 2672 +48 228274 6081 26 10610 

7903 406 2525 +137 229431 16678 12 11211 

7532 2173 2374 758 225349 56543 31 11210 

6726 -129 2280 +30 181089 8450 20 11010 

6693 -277 2345 69 176106 9050 22 10811 

6268 1806 1901 -609 187315 49217 6 108110 

6099 1151 1864 +315 158374 29835 15 10516 

5803 763 1892 +196 140798 13513 13 10613 

5204 1236 1629 -471 135108 43142 25 10710 

4704 -149 1484 .56 123141 4324 26 9010 

4672 88 1570 +83 116676 2342 18 10313 

4381 365 1455 +81 118924 14131 15 9611 

4038 484 1369 +155 107894 8150 11 9313 

3494 678 1173 +217 83068 14353 14 8513 

3339 533 1045 -138 80063 11988 14 8814 

2631 380 881 +128 66469 11613 11 7216 

2600 484 869 +168 66413 9450 7 8519 

2540 298 827 +80 67317 9243 8 7919 

2322 125 790 +69 56887 3919 10 7712 

2274 159 BOB +66 53498 3438 14 8112 

2237 560 668 137 65308 17352 3 65114 

2198 92 565 29 65135 2023 8 67113 

1760 234 640 -72 40790 7412 11 5612 

1754 16 580 0 50411 2063 15 5510 

1656 160 534 +60 43836 5457 9 4215 

1655 24 546 +52 38304 1941 4 64110 

1539 347 562 +132 30307 4687 7 5813 

1241 198 391 +63 31017 5883 6 5616 

1218 199 .197 +85 24995 1443 4 5613 

1145 496 316 +161 31689 11442 2 40129 

1096 37 364 5 25057 2425 5 4013 

968 2 367 -4 18106 1231 5 6314 

934 36 316 +9 24525 1686 5 3714 

883 520 283 +146 22626 14036 2 49112 

834 45 274 +8 18189 1614 6 3912 

697 216 200 +61 19372 8011 2 15111 

666 227 228 +88 17147 5206 1 35110 

581 -102 227 3 13650 3706 7 2410 

568 235 231 +84 10941 4132 1 3919 

491 165 121 +56 14308 4329 1 513 

LDebut> (ID 

(Debut> (C) 

'Debut> 

112 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week 

of 4/11 -4/17. Bullets appear on songs gaining points and /or plays or remaining flat from previous week. If two songs are tied in total points, the song with the larger 

increase in points is placed first. Songs below No. 1 and down in points and plays fo'three consecutive weeks are moved to recurrent. Most Added is the total number of 

new adds officially reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points 

lists the songs with the greatest week -to -week increases in total points.Station Weight =AOH Persons + (Market rank X 10) divided by 4180. Total Audience equals Average 

Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour Persons used herein with 

permission from the Arbitron Company (© 2004. The Arbitron Company). C/2004. R &R. Inc. 

POWERED 
MEDIABASE 

Most Added 
www.rradds.conn 
ARTIST TITLE LABELISI ADDS 

TERRI CLARK Girls Lie Too (Mercury) 

TRACE ADKINS Rough & Ready (Capitol) 

CLINT BLACK The Boogie Man (Equity) 

BRAD PAISLEY fIALISON KRAUSS Whiskey Lullaby (Arista) 

RACHEL PROCTOR Me And Emily (BNA) 

MARTINA MCBRIDE How Far (RCA) 

BIG & RICH Save A Horse, Ride A Cowboy (Warner Bros.) 

PATTY LOVELESS I Wanna Believe (Epic) 

Most 
Increased Points 
ARTIST TITLE LABEL(S) 

TOBY KEITH Whiskey Girl (Dream Works) 

GRETCHEN WILSON Redneck Woman (Epic) 

DAVID LEE MURPHY Loco (Koch) 

KEITH URBAN You'll Think Of Me (Capitol) 

29 

24 

17 

14 

13 

12 

11 

11 

TOTAL 
POINT 

INCREASE 

+ 1806 

+1180 

+1151 

+ 1049 

MONTGOMERY GENTRY If You Ever Stop Loving Me (Columbia) +1008 

GEORGE STRAIT Desperately (MCA) +1003 

TRACY LAWRENCE Paint Me A Birmingham (DreamWorks) +888 

SHEDAISY Passenger Seat (Lyric Street) +763 

BILLY CURRINGTON I Got A Feelin' (Mercury) +678 

BRAD PAISLEY fIALISON KRAUSS Whiskey Lullaby (Aorta) +560 

Most 
Increased Plays 

TOTAL 
PLAY 

ARTIST TITLE LA6E: S INCREASE 

TOBY KEITH Whiskey Girl (DreamWorks) +609 

GRETCHEN WILSON Redneck Woman (Epic) +448 

KEITH URBAN You'll Think Of Me (Capitol) +383 

GEORGE STRAIT Desperately (MCA) +333 

DAVID LEE MURPHY Loco (Koch) +315 

MONTGOMERY GENTRY If You Ever Stop Loving Me (Columbia) +305 

TRACY LAWRENCE Paint Me A Birmingham ( DreamWorks) +282 

J. MICHAEL MONTGOMERY Letters From Home (Warner Bros.) +236 

BILLY CURRINGTON I Got A Feelin' (Mercury) +217 

SHEDAISY Passenger Seat (Lyric Street) +196 

Breakers 
JOE DIFFIE 

Tougher Than Nails (BBR /C4) 

6 Adds " Moves 28 26 

RACHEL PROCTOR 

Me And Emily (BNA) 

13 Adds Moves 33 -32 

Songs ranked by total plays 

Detailed station playlists for all R &R 

reporters are available on the web at 
www.radioandrecords.com. 

OUR 
T -SHIRT 
DEALS < ßóóo 
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300 
T- Shirts 
$295 

.ea. 

500 
T-Shirts 

$2.7e 2ea- 

1500 
T-Shirts 

$2 35 -ea. 

White T- shirts 
Heavy 100% Cotton 

Printed up to 4 Colors on 1 Side 
No Setup Charges! 
No Art Charges! 
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Free Catalog 
CALL NOW! 
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r COUNTRY TOP 50 INDICATOR 
April 23, 2004 

TOTAL 

ARTIST " T. . i.-_, S. 

KENNY CHESNEY UNCLE KRACKER When The Sun Goes Down IBNA) 5966 

KEITH URBAN You'll Think Of Me (Capitol) 5793 

RASCAL FLATTS Mayberry (Lyric Street) 5626 

JOHN MICHAEL MONTGOMERY Letters From Home (Warner Bros.) 5498 

BUDDY JEWELL Sweet Southern Comfort (Columbia) 5331 

TRACY LAWRENCE Paint Me A Birmingham (DreamWorks) 5243 

GEORGE STRAIT Desperately (MCA) 4665 

GRETCHEN WILSON Redneck Woman (Epic) 4488 

BROOKS & DUNN That's What She Gets For Loving Me (Arista) 3884 

MONTGOMERY GENTRY If You Ever Stop Loving Me (Columbia) 3820 

LONESTAR Let's Be Us Again (BNA) 3733 

BLUE COUNTY Good Little Girls (Asylum /Curb) 3460 

GARY ALLAN Songs About Rain (MCA/ 3279 

CAROLYN DAWN JOHNSON Simple Life (Arista) 3235 

S H E D A I SY Passenger Seat (Lyric Street) 2861 

TOBY KEITH Whiskey Girl (DreamWorks) 2797 

CLAY WALKER I Can't Sleep (RCA) 2646 

DAVID LEE MURPHY Loco (Koch) 2579 

DIERKS BENTLEY My Last Name (Capitol) 2536 

REBA MCENTIRE Somebody IMCA) 2524 

SHANIA TWAIN It Only Hurts When I'm Breathirg (Mercury,9DJMG,' 2280 

BRIAN MCCOMAS You're In My Head (Lyric Street) 1984 

BILLY CURRINGTON I Got A Feelin' (Mercury) 1685 

LEE ANN WOMACK The Wrong Girl (MCA) 1674 

EMERSON DRIVE last One Standing (DreamWorks) 1620 

JOSH GRACIN I Want To Live (Lyric Street) 1544 

JOE DIFFIE Tougher Than Nails OR /C4/ 1506 

BRAD PAISLEY fIALISON KRAUSS Whiskey Lullaby (Arista) 1503 

BIG & RICH Wild West Show (Warner Bros.) 1477 

JOE NICHOLS If Nobody Believed In You (Universal South) 1321 

JEFF BATES I Wanna Make You Cry (RCA) 1236 

ANDY GRIGGS She Thinks She Needs Me (RCA) 1064 

RACHEL PROCTOR Me And Emily (BNAI 850 

CHELY WRIGHT Back Of The Bottom Drawer (Vivaton) 847 

MARTINA MCBRIDE How Far (RCA) 782 

AMY DALLEY Men Don't Change (Curb) 669 

JULIE ROBERTS Break Clown Here (Mercury) 659 

BLAKE SHELTON When Somebody Knows You That Well (Warner Bros.) 640 

TRACE ADKINS Rough & Ready (Capitol/ 618 

JIMMY W AY N E You Are (DreamWorks) 581 

TERRI CLARK Girls Lie Too (Mercury) 564 

HANK WILLIAMS. JR. Why Can't We All Just Get... (Asyiwn/Curbi 460 

JENKINS Blame It On Mama (Capito // 449 

BILLY DEAN Thank God I'm A Country Boy (View2 /Curb/ 422 

TRENT WILLMON Beer Man (Columbia) 353 

PINMONKEY Let's Kill Saturday Night (BNA) 335 

JOSH TURNER What It Ain't (MCA) 323 

J. STEELE Good Year For... (Lofton Creek 1?ecords /3 Ring Circus) 292 

RODNEY ATKINS Someone To Share It With (Curb/ 272 

CROSS CANADIAN RAGWEED Sick And Tired (Universal South) 260 

43 

POINTS 

TOTAL 

PLAYS PLAYS 

TOT AUD 

1001 

A. AUD. 

(00) 

WEEKS 

ON 

TOTAL 

ADDS 

114 4389 +51 131994 3131 13 10910 

105 4242 +24 128358 3603 19 11110 

227 4167 +132 123052 3954 16 11110 

265 4076 +167 119615 5167 14 111/0 

-64 3851 .95 119084 .777 26 105/0 

539 3832 +348 115057 12518 25 11011 

145 3505 +108 102067 3715 15 110/0 

862 3319 +602 100311 19188 6 10811 

213 2875 +141 84935 4350 12 10910 

264 2823 +178 84291 4791 12 10911 

319 2783 +227 82197 5956 9 11010 

102 2598 +61 76971 1528 27 9411 

439 2416 -345 73174 8377 22 9910 

-181 2396 139 71772 4054 20 10410 

175 2091 +110 62059 3887 12 10411 

685 2102 +460 61332 15840 4 10918 

160 1957 + 122 57985 3731 19 9112 

274 1907 +180 57666 6937 15 8810 

-748 1803 -639 58120 14310 25 8510 

131 1867 +95 55380 3276 16 8712 

182 1713 +137 51278 4533 11 8711 

25 1484 +18 44561 696 29 7510 

175 1334 +139 35180 3512 15 8212 

205 1260 +138 36276 4098 10 8112 

72 1211 +42 34294 1413 15 7611 

444 1146 +269 33385 9440 6 89112 

109 1081 +94 32843 2466 11 7314 

363 1188 +269 31121 7681 5 8418 

.511 1045 -401 33967 10326 16 6810 

109 1000 +85 27974 2232 5 7214 

103 920 +58 25849 1832 15 6512 

183 813 +149 23515 3706 7 62110 

193 617 +139 19258 4645 5 4918 

172 678 +132 17210 3331 6 6012 

411 621 +321 16700 8726 3 54121 

0 525 +6 14696 .99 11 4011 

66 541 +50 13113 1432 8 4613 

73 469 +47 13617 1580 6 3914 

265 506 +207 12871 5854 3 50114 

128 474 +102 12092 2563 5 45110 

428 445 +335 12466 9285 1 52140 

61 364 +45 10056 1071 4 3511 

91 350 -81 9445 1513 4 3718 

11 328 -10 10622 286 9 2411 

91 202 +62 8131 1720 1 1915 

28 254 +21 6908 682 3 2613 

107 279 +88 6229 2065 1 3317 

39 235 +36 5589 641 1 2113 

62 165 30 6193 1796 1 1411 

-11 238 -10 4602 -173 6 2110 

112 Country reporters. Songs ranked by total plays for the airplay week of Sunday 4/11 - Saturday 4/17. 

© 2004 Radio & Records. 

Most Added 
www.rrindicator.corn 
ARTIST TIRE LABELS ADDS 

TERRI CLARK Girls Lie Too (Mercury) 40 

MARTINA MCBRIDE How Far (RCA) 21 

TRACE ADKINS Rough & Ready (Capitol) 14 

JOSH GRACIN I Want To Live (Lyric Street) 12 

CRAIG MORGAN Look At Us (BR 11 

ANDY GRIGGS She Thinks She Needs Me (RCA) 10 

JIMMY WAYNE You Are (DreamWorks) 10 

Most 
Increased Points 
ARTIST 

TOTAL 

POINT 

INCREASE 

GRETCHEN WILSON Redneck Woman (Epic) +862 

TOBY KEITH Whiskey Girl (DreamWorks) +685 

TRACY LAWRENCE Paint Me A Birmingham (DreamWorks) +539 

JOSH GRACIN I Want To Live (lyric Street) +444 

TERRI CLARK Girls be Too (Mercury) +428 

MARTINA MCBRIDE How Far (RCA) +411 

BRAD PAISLEY fIALISON KRAUSS Whiskey Lullaby (Arista) +363 

LONESTAR Let's Be Us Again (BNA) +319 

DAVID LEE MURPHY Loco (Koch) +274 

Most 
Increased Plays 
ARTIST - .. . 

TOTAL 

PLAY 

INCREASE 

GRETCHEN WILSON Redneck Woman (Epic) +602 

TOBY KEITH Whiskey Girl (DreamWorks) +460 

TRACY LAWRENCE Paint Me A Birmingham (DreamWorks) +348 

TERRI CLARK Girls Lie Too (Mercury) +335 

MARTINA MCBRIDE How Far (RCA) +321 

JOSH GRACIN I Want To Live (Lyric Street) +269 

BRAD PAISLEY f1ALISON KRAUSS Whiskey Lullaby (Arista) +269 

LONESTAR Let's Be Us Again (RNA) +227 

TRACE ADKINS Rough & Ready (Capitol) +207 

DAVID LEE MURPHY Loco (Koch) +180 

R &R's Year -End Chart Pack 

NOW AVAILABLE! 
Includes year -end charts for all R &R formats from 
1974 through 2003! Call (310)788 -1625 or email 
moreinfo@radioandrecords.com 
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44 COUNTRY CALLOUT AMER /CA., By A3uIIseye 
`J e EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES April 23, 2004 

Callout America = song selection is based on the top 35 titles from the R &R Country chart for the airplay week of March 14 -20. 

ARTIST Title (Label) LIKE A LOT 

TOTAL 

POSITIVE NEUTRAL FAMILIARITY DISLIKE BURN CALLOUT AMERICA _ 

KENNY CHESNEY fIUNCLE KRACKER When The Sun Goes Down (BNA) 33.9% 67.6% 21.1% 94.5% 4.6% 1.3% HOT SCORES 
BLUE COUNTY Good Little Girls (Asylum /Curb) 33.0% 62.7% 23.6% 99.1% 6.4% 6.5% 

BUDDY JEWELL Sweet Southern Comfort (Columbia) 32.5% 66.2% 23.4% 98.7% 3.4% 5.7% assword of the Week: Risser. 

GEORGE STRAIT Desperately (MCA) 32.2% 61.8% 27.2% 94.5% 4.5% 1.0% 
Question of the Week: On a scale of 1 -5 - 
with 1 meaning not very important and 5 

SARA EVANS Perfect (RCA) 32.2% 63.2% 23.6% 98.2% 6.1% 5.3% meaning very important -how important 
are the following programming elements 

REBA MCENTIRE Somebody (MCA) 31.9% 63.4% 23.2% 91.4% 4.7% 0.1% when listening to your favorite station? 

TRACY LAWRENCE Paint Me A Birmingham (Dream Works) 31.8% 61.8% 24.2% 99.5% 6.4% 7.1% Percentage answers are total positives - 
the 4 (important) and 5 (very important) 

KEITH URBAN You'll Think Of Me (Capitol) 31.5% 66.2% 22.4% 95.8% 5.6% 1.7% responses. (Note: This is phase two of the 

WYNONNA fINAOMI JUDD Flies On The Butter.. (Asy /um /Curb) 30.8% 65.5% 18.8% 96.0% 10.0% 1.8% question, bringing the total sample to SOD per- 

sons.) 
DIERKS BENTLEY My Last Name (Capitol) 30.3% 64.3% 24.7% 97.0% 5.2% 2.8% 

GARY ALLAN Songs About Rain (MCA) 30.3% 58.2% 29.2% 98.1% 5.1% 5.6% 
Total 
Less talking /more music 78% 

RASCAL FLATTS Mayberry (lyric Street) 30.3% 60.7% 25.7% 97.8% 6.2% 5.2% Frequent traffic info: 41% 

BRIAN MCCOMAS You're In My Head /Lyric Street) 29.8% 61.4% 26.4% 96.6% 5.0% 3.8% 
Frequent weather info: 44% 
Contests & giveaways: 35% 

CLINT BLACK Spend My Time (Equity Music Group) 29.6% 61.2% 28.1% 97.6% 5.4% 2.9% Talking w /callers on -air. 31% 
Family friendly (no crude talk): 51% 

BROOKS & DUNN That's What She Gets For Loving Me (Arista) 29.2% 56.3% 27.2% 89.0% 4.8% 0.7% 

JOHN MICHAEL MONTGOMERY Letters From Home (Warner Bros.) 28.9% 64.0% 24.1% 93.3% 4.5% 0.8% Pl 

Less talking /more music. 78% 
MONTGOMERY GENTRY If You Ever Stop Loving Me (Columbia) 28.2% 59.4% 26.9% 93.8% 6.0% 1.4% Frequent traffic info: 50% 

CAROLYN DAWN JOHNSON Simple Life (Arista) 27.5% 56.7% 29.0% 97.1% 7.6% 3.8% Frequent weather info: 44 
Contests & giveaways: 34% 

DAVID LEE MURPHY Loco /Koch) 26.8% 60.7% 24.9% 95.5% 8.6% 1.3% Talking w /callers on-air 30% 

ANDY GRIGGS She Thinks She Needs Me (RCA) 26.7% 65.0% 24.6% 93.8% 4.0% 0.2% Family friendly (no crude talk): 50 

CLAY WALKER I Can't Sleep (RCA) 26.1% 57.2% 27.9% 90.2% 4.4% 0.7% P2 

JOSH GRACIN I Want To Live (Lyric Street) 25.3% 57.8% 24.8% 91.3% 7.8% 1.0% 
Less talking /more music: 77°.. 

Frequent traffic info: 54% 

EMERSON DRIVE Last One Standing (Dream Works) 25.1% 55.1% 32.7% 93.8% 5.8% 0.3% Frequent weather info: 43% 
Contests & giveaways: 39% 

JOE DIFFIE Tougher Than Nails (BBR /C4) 24.8% 58.8% 25.0% 93.1% 7.5% 1.9% Talking w /callers on -air: 33% 

SHEDAISY Passenger Seat (Lyric Street) 24.7% 55.8% 28.9% 91.0% 5.4% 0.9% Family friendly (no crude talk): 51% 

BIG & RICH Wild West Show (Warner Bros.) 24.1% 53.2% 29.0% 91.9% 8.1% 1.6% Male 

LEE ANN WOMACK The Wrong Girl (MCA) 23.8% 52.9% 29.8% 90.8% 7.3% 0.8% Less talking /more music: 79% 
Frequent traffic info: 52% 

BILLY CURRINGTON I Got A Feelin' (Mercury) 23.8% 61.3% 25.8% 94.4% 6.2% 1.1% Frequent weather info: 41% 

LONESTAR Let's Be Us Again (BNA) 23.7% 57.6% 27.8% 91.2% 4.8% 1.0% 
Contests & giveaways: 34% 

Talking w /callers on -air: 30% 

GRETCHEN WILSON Redneck Woman (Epic) 23.7% 55.8% 23.7% 88.7% 8.2% 1.1% Family friendly (no crude talk): 48% 

JOE NICHOLS If Nobody Believed In You (Universal South) 21.8% 48.3% 23.3% 79.0% 7.5% 0.0% Female 

RACHEL PROCTOR Me And Emily (BHA) 21.7% 50.4% 31.3% 88.5% 6.9% 0.0% Less talking /more music: 77°i 
Frequent traffic info: 51% 

SHANIA TWAIN It Only Hurts When I'm Breathing (Mercury/ /DJMG) 21.3% 58.7% 23.6% 93.1% 8.3% 2.5% Frequent weather info: 45% 

JEFF BATES I Wanna Make You Cry (RCA) 18.9% 55.1% 27.8% 88.3% 4.9% 0.5% Contests & giveaways: 36% 
Talking w /callers on-air: 33% 

TOBY KEITH Whiskey Girl (Dream Works) 14.8% 42.5% 31.5% 79.8% 5.8% 0.0% Family friendly (no crude talk): 53% 

Total sample size is 400 persons weekly with a 41. 5% margin of error. Scoring is done each week using live interviewers conducting the interview with each respondent. Scores are: a) I Like It A Lot, In Fact It's One Of My 

Favorites b) I Like It c) Its Okay..Just So -So d) I Don't Like It e) I'm Tired Of Hearing It On The Radio t) I Don't Recognize It . To be included in the weekly callcut songs mus enter the top 40 positions on R8R's Country 

airplay chart. The sample is composed of 400 25- 54- year -old persons who identify Country as their favorite music and who listen daily to competitive country radio in the sample markets. The sample is 50% male /female ... 

1/3° each in the 25 -34, 35 -44, and 45.54 demos. The sample is balanced by region, and markets within :hat region. Bullseye Callout is conducted in these regions and marke s. Market selection is determined by Bullseye. 

NORTHEAST: Washington, DC., Harrisburg, PA., Providence, Rochester, NY, Springfield, MA, Hartford, Portland, ME, Portsmouth, NH. SOUTHEAST: Charlotte, Atlanta, Tampa, Nashville, Chattanooga, Mobile, AL, Charleston, 

SC, Jackson, MS. MIDWEST: Milwaukee, Cincinnati, Cleveland, Kansas City, Lansing, MI, Ft Wayne, IN, Rockford, IL, Indianapolis. SOUTHWEST: Dallas -Ft. Worth. Tucson. Al uquerque, Oklahoma City, Houston -Galveston, 

Phoenix, Lafayette, LA, San Antonio. WEST: Portland, OR, Salt Lake City, Fresno, Bakersfield, Spokane, WA, Riverside -San Bernardino, Boise. Denver, Monterey -Salinas. © 2003 R&R Inc. © 2003 Bullseye Marketing 

Research Inc., 

Country Radio's #1 Overnight: Program 

rRi=ìviiERg Where's Colonel Sanders? 
th chicken pitchman and country music star Trace Adkins 
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Apri/ 23, 2004 

COUNTRY_ 

ATE KIT 
voWEREDm HEIIIIBIJF, 

America's Best Testing Country Songs 
12 + For The Week Ending 4/23/04 

Artist Title (Label) TW LW Fem. 

JOHN MICHAEL MONTGOMERY Letters... (Warner Bros.) 4.37 

KEITH URBAN You'll Think Of Me (Capitol) 4.25 

GEORGE STRAIT Desperately (MCA) 4.19 

KENNY CHESNEY... When The Sun Goes Down (BNAI 4.18 

BUDDY JEWELL Sweet Southern Comfort (Columbia) 4.16 

MONTGOMERY GENTRY II You Ever Stop... (Columbia) 4.12 

TRACY LAWRENCE Paint Me A Birmingham (DreamWorks) 4.11 

GRETCHEN WILSON Redneck Woman (Epic) 4.09 

RASCAL FLATTS Mayberry (lyric Street) 4.07 

GARY ALLAN Songs About Rain (MCA) 4.07 

CLAY WALKER I Cant Sleep (RCA) 4.06 

SARA EVANS Perfect (RCA) 4.05 

REBA MCENTIRE Somebody (MCA) 4.02 

BLUE COUNTY Good Little Girls /Asylum /Curb) 3.97 

BROOKS & DUNN That's What She Gets... (Arista) 3.97 

BRIAN MCCOMAS You're In My Head (Lyric Street) 3.97 

DAVID LEE MURPHY Loco (Koch) 3.97 

LONESTAR Let's Be Us Again (BHA) 3.96 

TOBY KEITH Whiskey Girl ( DleamWorks) 3.96 

JOE DIFFIE Tougher Than Nails (BBR /C4) 3.96 

DIERKS BENTLEY My Last Name (Capitol) 3.95 

CLINT BLACK Spend My Tinte (Equity Music Group) 3.95 

BILLY CURRINGTON I Got A Feelin' (Mercury) 3.91 

EMERSON DRIVE Last One Standing /DreamWorks! 3.90 

JEFF BATES I Wanna Make You Cry (RCA) 3.89 

CAROLYN DAWN JOHNSON Simple Life (Arista) 3.87 

LEE ANN WOMACK The Wrong Girl (MCA) 3.84 

SHEDAISY Passenger Seat (Lyric Street) 3.78 

BIG & RICH Wild West Show (Warner Bros.) 3.62 

4.37 95% 

4.19 99% 

4.20 89% 

4.22 98% 

4.25 99% 

4.07 92% 

4.09 97% 

4.08 89% 

4.08 98% 

4.07 97% 

4.04 83% 

4.02 96% 

4.01 89% 

3.99 92% 

4.03 92% 

3.99 84% 

3.95 71% 

4.02 84% 

79% 

49% 

4.06 96% 

4.01 94% 

3.96 68% 

3.86 73% 

3.96 60% 

3.86 88% 

50% 

3.69 89% 

3.61 77% 

Per. Worn. Men 
Burn 25 -54 25 -54 25 -54 

14% 4.38 4.35 4.40 

19% 4.19 4.36 4.06 

14% 4.18 4.21 4.17 

24% 4.11 4.22 4.04 

28% 4.19 4.14 4.23 

13% 4.15 4.13 4.16 

22% 4.12 4.05 4.16 

15% 4.06 3.97 4.13 

21% 3.98 4.05 3.94 

27% 4.04 4.03 4.05 

12% 4.04 4.10 3.99 

28% 4.05 4.06 4.04 

15% 4.06 4.16 3.99 

22% 3.92 3.93 3.92 

17% 3.96 4.03 3.92 

16% 3.95 4.07 3.88 

8% 3.97 3.91 4.00 

14% 3.95 4.15 3.82 

13% 3.98 3.90 4.03 

6% 4.03 3.99 4.05 

29% 3.94 3.88 3.99 

25% 3.95 3.87 4.01 

8% 3.86 3.85 3.86 

10% 3.86 3.99 3.77 

8% 3.94 3.83 4.01 

19 °% 3.92 3.83 3.97 

6% 3.90 3.74 3.97 

18% 3.75 3.70 3.78 

22% 3.54 3.46 3.59 

Total sample size is 424 respondents. Total average /notability eshmates are based on a scale of 1 -5. (1= dislike very much. 5 = like very 

much I. Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number of 

respondents whosaid they aretiredofhearing the song. Songs musthave 40% familiarity toappearonsurvey. Sample composition is based 

on persons 12+. Persons are screened via the Internet. Once passed. they can take the music test based on the format'music preference. 

RateTheMusrc.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the 

Internet only. RateTheMusic,s a registered trademark of RateTheMusic com. The RTM system, is available for local radio stations by 

calling 818. 377.5300. RateTheMusic.com data is provided by Mediabase Research. a division of Premiere Radio Networks. 

45 

RR 
CANADA 

LAST 

WEEK 

COUNTRY TOP 30 
TH,s 

WEEK ARTIST T'.-5 

1 O K. CHESNEY IIUNCLEKRACKER WhenTheSun... IBNA) 

2 0 RASCAL FLATTS Mayberry (Lyric Street/ 

3 0 KEITH URBAN You'll Think Of Me /Capitol) 

4 0 BUDDY JEWELL Sweet Southern Comfort (Columbia) 

6 0 GEORGE STRAIT Desperately (MCA) 

8 0 J. MICHAEL MONTGOMERY Letters... (Warner Bros) 

19 O GRETCHEN WILSON Redneck Woman (Epic) 

5 8 + S. TWAIN It Only Hurts When I'm... /Mercury /LDJMGI 

7 0 AARON LINES Turn It Up II Like The...) (RCA) 

9 10 BROOKS & DUNN That's What She Gets... (Arista) 

11 11 WILKINSONS L.A. (Giant World) 

12 ® LONESTAR Let's Be Us Again (BNAI 

10 13 GARY ALLAN Songs About Rain (MCA) 

13 0 AARON PRITCHETT My Way (Royalty) 

25 ®+ ADAM GREGORY Never Be Another (Sony Music Canada) 

15 0 4' GEORGE CANYON Good Day To Ride (Independent) 

20 19 M. GENTRY If You Ever Stop Loving Me (Columbia) 

22 0 SHEDAISY Passenger Seat (Lyric Street) 

18 19 D. WALKER Get Up (Open Road/Universal Music Canada) 262 

24 + GIL GRAND Burnin' (Spiri) 260 

23 21 + T. LAWRENCE Paint Me A Birmingham (DreamWorks) 246 

16 22 SARA EVANS Perfect (RCA) 228 

14 23 CAROLYN DAWN JOHNSON Simple Life (Arista) 227 

(Debut> CO SEAN HOGAN Centered (Independent) 219 

26 a J.R. VAUTOUR Kiss Me Goodbye (Warner Music Canada) 215 

POWERED," 

1IEDIABASE 

TOTAL /- WEEKS ON TOTAL 
PLAYS PLAYS CHART STATIONS 

513 

502 

502 

478 

387 

384 

377 

374 

367 

343 

335 

319 

310 

297 

296 

285 

283 

263 

17 

30 

¡Debut> 

¡Debut> 

(Debut> 

26 ' JASON MCCOY Still (Universal Music Canada) 

e DAVID LEE MURPHY Loco (Koch) 

e DIERKS BENTLEY My Last Name (Capitol) 

e CHRIS CUMMINGS Lucy Got Lucky (Warner Bros.) 

TOBY KEITH Whiskey Girl (DreamWorks) 

215 

214 

213 

205 

203 

+7 

+28 

+23 

+2 

+8 

+12 

+115 

.4 

+9 

-13 

-3 

+10 

-43 

+2 

+82 

+6 

+17 

+15 

-11 

+19 

-3 

-55 

-49 

+26 

+3 

43 2 

+6 2 

+12 1 

+39 1 

+6 1 

1710 

1710 

1710 

1610 

1610 

1510 

1511 

1710 

1710 

1710 

1510 

1610 

1610 

1610 

1510 

1410 

1410 

1410 

1610 

1410 

1210 

1310 

1410 

1410 

1310 

1410 

1110 

910 

1311 

1112 

17 Canadian Cou reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. 
Songs ranked by total plays for the airplay week of 4/11 -4/17. Bullets appear on songs gaining plays or remaining flat from 
previous week. If two songs are tied in total plays. the song with the larger increase in plays is placed first. Songs below No. 

15 are moved to recurrent after 20 vreeks on the chart. Most Added is the total number of new adds officially reported to R &R 

by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Indicates 

Cancon © 2004. R &R_Inc. 

OY ERA AGO 

No. I : "Have You Forgotten " - Darryl Worley 

YF_Rl?S RGO 

No. I:"WishYou Were Here" - Mark Wills 

C) YEARS AGO 

No. I:"Piece Of My Heart " - Faith Hill 

@ Y ERRS AGO 

No. I: "Is It Still Over " - Randy Travis 

ZOY ERRS AGO 

No. I :"To All The Girls I've Loved Before" - julio Iglesias 

0 YFRRS RGO 
& Willie Nelson 

No. I :"All I Ever Need Is You" - Kenny Rogers & Dottie West 

30 
YEARS AGO 

No. I : "Very Special Love Song" - Charlie Rich 

J 

New &Active 
RODNEY ATKINS Someone To Share It With (Curb) 

Total Plays: 203, Total Stations: 38, Adds: 4 

CRAIG MORGAN Look At Us (BBR) 

Total Plays: 195, Total Stations: 36, Adds: 10 

TRACY BYRD How'd I Wind Up In Jamaica (RCA) 

Total Plays: 179, Total Stations: 24, Adds: 0 

TRACE ADKINS Rough & Ready (Capitol) 

Total Plays: 174, Total Stations: 30, Adds: 24 

SHANNON LAWSON Smokin 'grass /Equity Music Group) 

Total Plays: 170, Total Stations: 21, Adds: 4 

JAMES OTTO Sunday Morning And Saturday Night (Mercury) 

Total Plays: 136, Total Stations: 15, Adds: 0 

LANE TURNER Always Wanting More (Breathless) (Warne( Bros.) 

Total Plays: 112, Total Stations: 23, Adds: 1 

CLINT BLACK The Boogie Man (Equity) 

Total Plays: 103, Total Stations: 17, Adds: 17 

JESSI ALEXANDER Honeysuckle Sweet (Columbia) 

Total Plays: 77, Total Stations: 25, Adds: 6 

PATTY LOVELESS I Wanna Believe (Epic) 

Total Plays: 21, Total Stations: 11, Adds: 11 

Songs ranked by total plays 
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46 R &R April 23, 2004 COUNTRY REPORTERS 
i 

KEAN /Abilene. TX 

OM. Cameron 

PO MO: Rudy Fernandez 

APO: Shay Hill 

WOMX Akron. OH' 

OM PO'. Kevin Mason 

APD: Ken Steel 

WGNAAlbany. NY' 
PO: Bun Brindle 

MO Bill Earley 

KBOI /Albuquerque. NM' 
APO MD. Sammy Cruise 

KRST /Albuquerque. NM' 

OMPD: Eddie Haskell 

MD: Paul Bailey 

WCTO /Allentown. PA' 
PD: Bobby Knight 

APD MD: Sam Malone 

KGNCAmanllo, TX 

OM: Dan Gorman 

PO: Dm Boller 

APOMD: Patrick Clark 

KBRJ /Anchorage, AK 

0M: Dennis Bookey 

PD/MD: Malt Valley 

WWWW.Ann Arbor. MI 

OM PD Rob Walker 

MD: Torn Baker 

WNCY/Applelan. WI 

OM: Jeff McCarthy 

PD: Randy Shannon 

APOT10 Mami Braun 

WKSFAsheville. NC 

OM PO Jeff Davis 

APO: Sharon Green 

MD: Andy Woods 

WKHXJAIIanla. GA' 

OMPO: Mark Richards 

MD. Johnny Gray 

WPURAtlanlic City, NJ 

PD/MET Joe Kelly 

WKXCAogusla, GA 

PO T Gentry 

APDMO:Zach Taylor 

KASE /Austin. TX' 

OMPO Jason Kane 

AMMO : Bob Pickelr 

WHWKBInghamton. NY 

PO APO MD: Ed Walker 

WDXB Birmingham. AL' 
PO. Tom Hanrahan 

MO. Jay Craze 

WZZKBirming ham. AL' 
PO MD. Brian Dover 

WPSKBlacksburg, VA 

OM PO: Scott Stevens 

APD.MD. Sean Sumner 

WRWN;Bloominglon. IL 

OMPO. Dan Westhoff 

APO MD: Buck Slevens 

WHKXBWelield, WV 

OM PO MO' Dave Crosier 

KIZN Boise. ID 

0M PD. Rich Summers 

APO MD: Spencer Burke 

KOFC Boise. ID 

PO MO. Lance Tidwell 

APO Jim Miller 

WKLB;Boslon. MA' 
PO. Mike Brophey 

APO MO. tinny Rogers 

KAGGBryan. TX 

PD MD: Jenniter Allen 

WYRKBullalo. NY' 
PO: John Paul 

APD TAD: Wendy Lynn 

WOKOBudinglon 
PD'. Sieve Pelkey 

MD: Margot St. John 

KHAIUCedar Rapids. IA 

OM: Dick Sladlen 

PO. Bob James 

MO: Dawn Johnson 

WIXY :Champaign. IL 

OMPD MD: R.W. Smith 

WEZLCharleston. SC' 

0M: Jay Philpon 

POMO' Trey Cooler 

KUZLBakersfield. CA' WNKT. Charleston. SC' 
P0. Evan Bndnell PO: Bob McNeill 
MO. Adam Jeunes APDMD: Eric Chaney 

WPOCBaltimore. MD' 
PD: Scott Lindy 

MO: Michael J. 
WOBE Charleston, WV 

OM: Jell Whitehead 

PO. Ed Roberts 

MO. Bill Nagy 

WYNKBaton Rouge. LA' 
OM. Bob Murphy 

PO: Paul On 

APO MO: Austin James 

WKKTCharlone 
OM: Bruce Logan 

WYPYBalon Abogo. LA' 
PD MD: John Roberts 

OMPO: Randy Chase 

KYKRBeaumont. TX 

0M: Trey Poston 

POMO: Mickey Ashworth 

WJLS.Beckley. WV 

OM: Dave Willis 

POMD'. Ann Kelly 

WKNNBiloee. MS 

OM: Walter Brown 

PO : Kipp Greggory 

WZKXBilon. MS 

PO. Bryan Rhodes 

MO: Gwen Wilson 

WSOC /Charl00e 
OMPO: Jeff Roper 

APOMD. Rick McCracken 

WUSY /Chattanooga. TN 

PO: Kris Van Dyke 

MO: Bill Poindexter 

WUSN /Chicago. IL' 
APD Evan Kroll 

WUBE Cincinnati. OH' 

PO: Dm Closson 

APD: Kathy O'Connor 

MD. Duke Hamilton 

WYGY /Cincinnali. OW 
OMPO: TJ Holland 

APOMO: Dawn Michaels 

WGAR Cleveland. OW KAFFPIagsta0. AZ 

PD: Meg Slevens PO. Chris Halstead 

MD:Chuck Collier I APDMD: Hugh James 

KCCY. Colorado Springs. CO' 

PO Travis Daily 

MD Velene Hart 

KKCS:Coloado Springs. CO' 

PD Shannon Stone 

MO'. Stir Franklin 

WCOS/Columbia. SC' 
PO: Ran Brooks 

MO: Glen Garrett 

WCOL/Columbus. OW 

PO:John Crenshaw 

APO MD: Dan E Zuko 

WGSD/Cookeville. TN 

OM: Marty McFly 

PO: Galan Harrison 

APD. Philip Gibbons 

MD: Slewad James 

KRYS: Corpus Christi. TX 

PO: Frank Edwards 

KPLXDallas. TX' 
PO. Paul Williams 

APO: Smokey Rivers 

M0: Cody Alan 

KSCS,Dallas. TX' 

OM PD: Ted Sleeker 

APD 1dD: Chns Hu0 

WGNEDaylona Beach. FL' 
OM 8 Nielsen 

PD MD Jeff Davis 

KYGO.Denver. CO' 

PO Joel Buse 

KHKI Des Moines. IA' 
0M: Jack O'Brien 

PDMD. Jimmy Olsen 

WYCDDetroit, MI' 
PO. Mac Daniels 

APO MD. Ron Chalman 

WDJR.Dothan. AL 

OM. Jerry Broadway 

POND; Brett Mason 

KKCB.Dirlath 

OM PO. Johnny Lee Waker 
MD: Jim Dandy 

WA).XFau Claire. WI 

POND: George House 

KHEY:FI Paso. TX' 
PO. Steve Gamay 
M0: Bobby Gutierrez 

WXTAFde. PA 

OM: Adam Reese 

MAD: Feed Horton 

KKNUBugene. OR 

PO MD: Jim Davis 

WKDQFvansville, IN 

PD MD: Jon Prell 

KVOXFargo 
OM: Janice Whitmore 

PD. Enc Beyer 

MO. Scott Winston 

KKIXFayett eville. AR 

OMRO: Tom Travis 

APORRO: Jake McBride 

WKMLFayeoeville. NC 

PD: Paul Johnson 

WFBEFlinl. MI 

PD: Coyote Collins 

ATOMO: Dave Geronimo 

OIXFL Florence. AL 

PD LID. Gary Murdock 

KSKS Fresno. CA' 

PO: Mike Peterson 

MO: Sieve Pleshe 

KUADFI. Collins. CO 

PO: Mark Callaghan 

M0: Brian Gary 

WCKTFt. Myers. FL' 

OMPD: Steve Amari 

APDMD. Dave Logan 

WWGRFI. Myers. FL' 
PD. Mark Phillips 

M0: Steve Hart 

WYZB;FI. Walton Beach. FL 

OM: Scratch Malone 

POND. Todd Nixon 

WOHXFI. Wayne. IN 

OMPDMO: Rob Kelley 

WOGKGainesville. FL' 
PD: Mr. Bob 

MD'. Big And 

WBCT.Grand Rapids. MI' 
MO : Doug Montgomery 

MD: Dave Tall 

WTORGreensboa. NC' 
OM: Tim SaTeelield 

PO:Bill Dotson 

APOMD: Angie Ward 

WRNS /Greenville. NC' 
PD: Wayne Carlyle 

MD: Boomer Lee 

WESCBreenville. SC' 
OMPO'. ScodJOhnson 

APO MD: John Lanomm 

WSSLGreenville SC' 

OMPD: Scott Johnson 

APOMD: Ks Layton 

WAYZAAagerstown 

POND. Don Bake 

WCATManisburg. PA' 

PO: Sam McGuire 

WRBT/Narrisburg. PA' 

OM: Chris Tyler 

POMD: Shelly Easton 

APO: Newman 

WWYZ/Hartford. CT' 
MD: Jay Thomas 

KILT/Houston. TX' 
PO: Jell Garrison 

APORO: Stephen Girded 

KKBO/Houslon. TX' 
MD: Christi Brooks 

WICR;Huntington 
PD: Judy Eaton 

MD: Dare Poole 

i ä:r së: 
s We e 

WORM/Huntsville. Al. 

DNVPO: Todd Berry 

M0: Dan McClain 

W FMSTndianapol is. IN' 
OM: David Wood 

PO: Bob Richards 

MD. J.D. Cannon 

WMSI /Jadsson. MS 
PD: Rick Adams 

MD: Stance Bingham 

WUSJ;Jackson. MS 

MD: Cory Wiggs 

WAOO.Jacksonville. FL' 

OM PD: Gail Austin 

MO: Dixie Jones 

WXBO Johnson City 
PD MO. BIII Hagy 

WMTZ'Johnslown. PA 

OM P0: Sieve Walker 

MO. Lara Mosby 

KIXOIJOpIin, MO 

0M: Ray Michaels 

POND: Cody Casson 

APO' Jay McGee 

WNWN,Kalamazoo. MI 

PD: P.J. Lacey 

APOMD. Phil O'Reilly 

KBEQ/Kansas City. MO' 
PO: Mike Kennedy 

MD: T.J. McEntire 

KFKFBansas City. MO' 
OMPD: Dale Carter 

APO/M0 : Tony Stevens 

WOAFrnansas City. MG' 
PO: Wes McShay 

APO/MD: Ted Cramer 

mwrwacons 
o 

i, 

WIVKBnoxville. TN' 
OMPD: Mike Hammond 

MD: Colleen Add., 

WKOA/Lalayeete. IN 

PD: Mark Allen 

MD: Bob Arm 

KMDLLatayeoe. LA' 
PDMD: Mike James 

KXKCrLalayelle, LA' 
PD. Renee Revel 

MD Sean Riley 

WPCV Lakeland. FL' 
PD. Dave Wright 

MD: Jeri Taylor 

WIOV;Lancaster. PA 

PD TOD Dick Raymond 

WITLLansing. Ml 

PD.JayJ. McCrae 

APO MD. Chns Tyler 

KWNR4as Vegas. NV- 
FOAM Brooks O'Brian 

WBBN Laurel. MS 

OMPD: Larry Blakeney 

APO,MD: Allyson Scott 

WBULLexington. KY 

PO N10. Ric Larson 

WLXX/Lexington. KY 

OM: Robert Lindsey 

PD: John Sebastian 

MD: Karl Shannon 

KZKX/Lincoln. NE 

OM: Jim Steel 

PD: Bn an Jennings 

APOMD; Carol Tamer 

KSSN/Lill le Rock. AR' 

POW) Chad Heritage 

KZLAlos Angeles. CA' 

OMPO P.J. Curbs 

APO LID. Tanya Campos 

WAMLLouisville. KY' 

WON/Norfolk. VA' 
OM PD John Shomby 

MD: Mark McKay 

KNFIdrOdessa.TX 

PO h1D. Coyote Calhoun Ohl PO. John !Boesch 

KILL/Lubbock. TX 

OM PO: Jay Richards 

APD MO: Kelly Greene 

WOENMacon. GA 

PO: Gerry Marshall 

APOMD: Laura Starting 

WWOMMadison. WP 

P0: Mark Gratin 
MO. Mel McKenne 

KIALMason City. IA 

POND: J. Brooks 

KTEXMcAllen. TX' 

OM: Billy Santiago 

PO: Jalo Cerda 

APO: Frankie Dee 

MO: Patches 

KRWWMedlord. OR 

PO: Larry Neal 

MD: Scott Schuler 

WGKXMemphis. TN' 
PO: Chip Miller 

MO: Mark Billingsley 

WOKKMeridian. MS 

PO/M0: Scotty Ray 

WKISMiami, FL' 
PD: Bob Barrett 

M0: Dadene Evans 

WMILMilwaukee. WI' 
PD. Kerry Wolle 

APO. Scott Dolphin 

MO. Mitch Morgan 

KEEYMinneapolis. MN' 
0M PD: Gregg Swedberg 

APD MO Trans Moon 

WKSJMobile. AL' 
0M: Kit Carson 

POMO: Bill Black 

KJLOManroe. LA 

OMPO: Mike Blakeney 

APO,MO: Stacy Collins 

KTOMMonterey. CA' 
PDMD: Jim Donlan 

WLWLMontgomery. AL 

OMPD: Bill Jones 

MO: Dartene Dixon 

WGTRMyrlle Beach. SC 

OM MD: Mark Andrews 

PO. Johnny Walker 

WKDF/Nashville. TN' 
OM PO: Dave Kelly 

MD: Kim Leslie 

WSIXBashville. TN' 
0M: Clay Hunnicutt 

POND: Keith Kaufman 

WSM/Nashville. TN' 

PO: Lee Logan 

M0: Frank Seres 

WCTYMew London. CT 

POMD: Jimmy Lehn 

APO: Dave Elder 

KTST'Oklahome City, OK' 

OM: W Smith 

PD'. Torn Freeman 

KXXY /Oklahoma City, OK' 
PO: W Smith 

APO MD- Bill Reed 

KXKTíOmaha, NE' 

PD. Tom Goodwin 

MO -. Craig Allen 

KHAY,Oxnard. CA 

Sales htanager: Ernie Bingham 

POMO'. Mark Hill 

KPLM Palm Springs. CA 

PD Al Gordon 

Ito: KoryJames 

WPAP Panama City. FL 

PO. Todd Berry 

APO MD : Shane Collins 

WXBM Pensacola, R. 
PO 1.10. Lynn West 

WXCLPeania. IL 

OM: Rick Hirschmann 

POMO: BI Stone 

WXTU;Philadelphia. PA' 
PO. Bob McKay 

APO 1AD. Cadillac Jack 

KMLEPhoenix. AZ' 
PD: Jay McCarthy 

APO MO. Dave Collins 

KNIXPhoenix. AZ' 
PD: Shaun Holly 

MD: Gwen Foster 

WDSYPittsburgh. PA' 
PO: Keith Clark 

APD MD: Stoney Richards 

WPOR:Portland, ME 

PO -. Rick Jordan 

MO: Glon Mane 

KUPLPortland, OR' 
Po: Cary Rolle 

MO: Rick Taylor 

KWJJPortland. DR' 
Po: Mike Moore 

MO:Savannah Jones 

WOKQPortsmouth. NH 

OM: Mark Ericson 

PO: MarkJennings 

AMMO: Dan Lonnie 

WCTK/Providence. RI' 
MO: Sam Stevens 

WLLR /Ouad Cities. IA 

PO: Jim O'Hara 

MD: Ron Evans 

WODR/Aaleigh. NC' 
PD: Lisa Mckay 

APO MD: Mike'Maddawg 

Biddle 

WNOEMew Orleans. LA' 
KOUTBapid City. SO 

OM: Jim Owen 
POND Mark Houston 

APO.MO:Casey Carier 

KBULAeno. NV 

OMPD:TomJOrdan 

APo: JJ Christy 

MD:ChuekReeves 

ORS Riverside. CA' 
OM: Lee Douglas 

PO/PAD: Don Jeffrey 

WSLCRoanoke. VA 

PO: Brett Sharp 

MO: Robynn Jaymes 

WYYD,Raanoke. VA 

POW. Joel Dearing 

WBEE/Rochester. NY' 

DM: Dave Symonds 

PO MO. Billy Kidd 

WX(QROcklord. IL 

OMPD: Jesse Garcia 

APD: Steve Summers 

MD: Kathy Hess 

KNCISacramento, CA' 

OMAN): Mark Evans 

APD: Greg Cole 

MD:JenniferWood 

WCEN Saginaw. MI 

PD. Joby Phillips 

MO: Keith Allen 

WKCQSaginaw. MI 

OMPO Rick Walker 

WICO Salisbury. MO 

OM. Joe Edwards 

PDAPO MD. EJ Foxx 

KKATSalI Lake City. UT' 

POMO: John Marks 

KSOPSaIt Lake City. UT' 

PD: OOn Hilton 

APOMO: Debby Toryin 

KUBL/Salt Lake City. UT' 
PO: Ed Hill 

MO: Pat Garrett 

KGKtJSan Angelo. TX 

OMMD: Keith Montgomery 

KAJASan Antonio. TX' 

POND Claylon Allen 

KSON/San Diego. CA' 

OMPD: John Dimick 

MIND: Greg Frey 

KRTY/San Jose, CA' 

PD: Julie Slevens 

KKJGBan Luis Obispo. CA 

PO: Pepper Daniels 

KRALSanta Barbara. CA 

PDMD: Rick Barker 

KSNI:Santa Maria. CA 

POND. Lm Brown 

WCTOSaasota. FL' 
OMPOMO: Mark Wilson 

APO: Heidi Decker 

WJCLSavannah. GA 

OM: John Thomas 

P0: Bill West 

KMPSSea01e, WA' 

PD. Becky Brenner 

MO Tony Thomas 

KRMOShreveport. LA 

PO: Les Acree 

APD MO: James Anlhony 

KXKS,Shreveport, LA 

OM: Gary McCoy 

PD: Russ Winston 

KSUX/Sioux City. IA 

PO: Bob Rounds 

APO,MD: Tony Michaels 

WBYTBouth Bend. IN 

OMPO: Tom Oakes 

APP/MD: usa Kosty 

KORKBpokane. WA' 
OM: Dm Colter 

P0: Jay Daniels 

APD: Bob Castle 

M0: Tory Trovato 

KIXZSpokane. WA' 

OM'. Robert Harder 

POMO: Paul "Coyote' 
Neumann 

APO: Lyn Daniels 

WFMB/Springfield. IL 

PO: Date Sbepel 

M0: John Spalding 

WPKXBpringfield. MA' 
PD: RJ McKay 

APO: Nick Damon 

MD: Jessica Tyler 

KTTSSpdngfield. MO 

OMPD: Brad Hansen 

APD: Curly Clark 

KSDBI. Louis. MO' 

OMPO: Mike Wheeler 

APD: Steve Geoffenes 

MO: Billy Greenwood 

WILSI. Louis. MO' 
PD: Greg Mazingo 

MD: Danny Montana 

KATMBIockton. CA' 
0M: Richard Perry 

PD: Randy Black 

APO,MP: Moore Roberts 

WBBS;Syacuse. NY' 
PO. Rim Lauber 

APD/MD: Skip Clark 

WOYK/Tampa. FL' 
OM PO Mike Culotta 

APD: Beecher Marlin 

MD. Jay Roberts 

WYUU/fampa. FL' 

0M PO: Mike Cobb oe 
APO: Will Robinson 

MO. Jay Roberts 

WTHI Terre Hante. IN 

OMPD. Barry Kent 

MO: Marry Parry 

WIBW/TOpeka. KS 

OM: Ed Donnell 
PO: Rich Bowers 

APOMD, Stephanie Lynn 

WTCMTraverse City. MI 

PD: Jack O'Malley 

APO MO: Ryan 0obry 

KIIMTucson. AZ' 

OM: Herb Crowe 

POMMO: BunJackson 

KV00.7u1sa. OK' 
PRIM: Moon Mullins 

WWZOTupelo. MS 

OM: Rick Slevens 

PO: Bill Hughes 

KNUETyIer. TX 

OMPD Mg: Dave Ashcraff 

WFRGUtica. NY 

OM PO MO: Tom Jacobsen 

KJUGNisalia. CA 

POMD: Dave Daniels 

WIRK/W. Palm Beach. FL' 
PD: Milch Mahan 

MO: J.R. Jackson 

WACO Waco. TX 

OMPO MD. Zack Owen 

WMZQWashington. DC' 
OMPO: Jell Wyatt 

WOEZ/Wausau. WI 

PO/APO/MO. Vanessa Ryan 

WOVKWheeling. WV 

PDMO: Jim Eilion 

KLUR/Wichita Falls, TX 

OMPDMD: Brent Wamer 

KFDkWichila. KS' 

OMPD. Beverlee Brannigan 

APO Pat James 

KZSNWichita. KS' 
PO: Chuck Geiger 

MO: Pal Moyer 

WGGYWilkes Barre. PA' 
PO: Mike Knnik 

MO. Carolyn Orosey 

WWOO/Wilnunglon. NC 

0M: Perry Stone 

PD: Paul Johnson 

AMMO, Brigs Banks 

KX0L/Yakima. WA 

PO: Dewey Boynton 

APO MD: Joel Baker 

WGTY/York, PA 

APO MD: Brad Auslin 

WOXKYoungslown. OH 

APD. 00ug James 

MD: Bean Lee 

POWERED 
MEDIUM 

'Monitored Reporters 
224 Total Reporters 

112 Total Monitored 

112 Total Indicator 

Did Not Report. Playlist Frozen (3): 
KRRV /Alexandria, LA 
WRSF /Elizabeth City. NC 
WTNT/Tallahassee, FL 

www.americanradiohistory.com
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JULIE NAKAHARA ADULT CONTEMPORARY 
jnakahara@radioandrecords.com 

Can The FCC Penetrate 
The AC And Hot AC World? 
I didn't mean to use the word `penetrate' - really 

hen I was teaching radio broadcasting to kids at 
San Rafael High School in Marin County, CA, we did 
a unit on the FCC. It was a short lesson, because, quite 
frankly, stuff regarding the FCC is boring to teenagers 
(and to me as well). 

It went something like this: 
"There's a government entity called 

the FCC that oversees radio and TV 

stations. There are certain 

things we need to do as ra- 

dio people to appease 
them, like saying the legal 

ID at the top of the hour, 
devoting some time to 
public affairs and not 
swearing on the radio." 
However, I explained that 
most radio shows feed off 
sex, vulgarity and crude- 

ness, and that pretty much 
anything goes in radio. 

The Rules 

I always knew the FCC was out 
there, I just didn't think it was paying 
much attention to us. According to the 

FCC, "It is a violation of federal law 
to broadcast obscene, profane or inde- 

cent programming. The commission 
may issue a warning, impose a mon- 

etary forfeiture or revoke a station li- 
cense for the broadcast of obscene, 

profane or indecent material." 
The FCC goes on to say, "Obscene 

speech is defined by a three -prong 
test: 1) An average person, applying 

contemporary community standards, 
must find that the material, as a 

whole, appeals to the prurient inter- 
est; 2) the material must 
depict or describe, in a pa- 

tently offensive way, sex- 

ual conduct specifically 
defined by applicable law; 
and 3) the material, taken 

as a whole, must lack se- 

rious literary, artistic, po- 
litical or scientific value." 

"But what exactly does 

that mean ?" I asked my- 
self. Then I turned to law- 

yer- turned -PD (formerly of WMMR/ 
Philadelphia) Sam Milkman to break 

down this legal jargon for me and put 
it in layman's terms. 

He explained that the FCC means 

that, taking into account a communi- 
ty's values, a person on the street of 
average intelligence will find the ma- 

terial, as a whole, unwholesome and 

capable of arousing one's sexual inter- 

est. Also, the material must openly 
and obviously describe sexual con- 
duct in an offensive manner. 

About the third part of the FCC's 

definition of obscenity - that the 
work must lack literary or other val- 

ue - Milkman says, "This is an at- 

tempt to exclude medical shows 
when a doctor might describe how to 

perform oral sex or discus- 

sions on the sexual content 
contained in the works of 
Shakespeare or in Greek 
myths. 

"Political discussions 
like the Clinton incident 
and news stories that say 

oral sex is good for your 
heart would not be subject 

to an FCC violation, either. 

It is hard to understand 
why this would be any less offensive 
to young ears, but the thought is that 
we, as a society, value this type of 
speech, whereas things that are done 

just to shock or offend, we do not." 

Did We Pass? 

Does this three -prong test apply to 

AC and Hot AC? Will our stations be 

Sam M 

"The fines levied 

lately seem 

excessive to me. Of 

course, a fine, by 

nature, should hurt 

a bit, but you don't 

need a 

sledgehammer to 

kill a fly." 
Louis Kaplan 

ilkman 

affected by more stringent rules and 

regulations? WLTM /Atlanta PD Lou- 

is Kaplan shared a building with The 

Regular Guys, so I figured he'd have 

something to say about the FCC. And 
he did: "The FCC is very focused on 

the issue of indecency right now, and, 

as usual, when the government thinks 
it's good to react, it must be even bet- 

ter to overreact. 

"The fines levied lately seem exces- 

sive to me. Of course, a fine, by nature, 
should hurt a bit, but you don't need 

a sledgehammer to kill a fly" 
Until recently radio was one of the 

last avenues of free expression. But 

after reading about some of the inde- 
cency cases (most of them involving 
Rock stations), I can understand why 
some people are under fire. AC pro- 
grams usually steer away from such 

content, though I did hear of a prank 
call made from an "erection company" 

that got the attention of some conser- 

vative listeners. 

Will the FCC be satis- 

fied with punishing raun- 
chy and offensive Rock 

stations, or will it adopt a 

zero-tolerance attitude in 
order to protect families 
who are listening to AC 
and Hot AC? What exact- 

ly can we get away with? 
Kaplan says, "Depend- 

ing on the market and com- 

petitive matrix, Hot AC can 

get away with a lot. But the main- 
stream AC audience is not listening to 
be challenged by crude content. 
WLTM's Gene Sr Julie are consistently 

and effortlessly entertaining 

without being offensive." 

Lander Speaks 
In the Hot AC world, 

WBMX (Mix 98.5) /Boston 
morning man John Land- 
er also has opinions about 
the FCC. Referring to the 

Super Bowl halftime inci- 
dent, he asks, "Why is ra- 

dio being punished for 
something that television did ?" 

Which brings up a good point. 
What aboutall the smut on TV? Land- 

er says, "Television is telling us that 
the Janet Jackson incident was inde- 

cent, yet look at all of the program- 
ming up and down the channels that 

borders on indecent: sitcoms, reality 
shows and now even Oprah." 
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Achievement Awards: 
Phase One Complete 
The nominating ballots are in and are being tabulated. The 
response rate this year was the highest ever. Remember, 
first you nominate, then you vote. It's all up to you. 

The nominees will be an- 

nounced in the May 7 issue of 

R &R, and that issue will also 
contain the final ballot. Don't miss 
it! Also, don't put your flight, hotel 
and registration plans for R &R 

Convention 2004 on the back 
burner. The rates are best if you 

act now. Go to www. 

radioandrecords.com. 

Because of all the attention the in- 
decency issue has received, the FCC 

and its investigations are on the 
radar of the listening audience, re- 

minding listeners that they have the 

power to lodge a complaint against 
a radio station if they have been of- 
fended. 

What does this mean for AC and 

Hot AC? Lander feels that Hot AC 
and, especially, AC will steer clear of 
the FCC. "The AC and Hot AC for- 
mats haven't depended on indecent 

morning shows for increased ratings," 

he says. "Most of these morning 
shows use double entendre or titilla- 
tion - excuse the word." 

The recent actions by the FCC 
seem to some to be politically moti- 
vated, and Lander sees everything 
dying down after the November elec- 

tion. "The biggest concern out of all 
of this is that there are still no guide- 
lines for broadcasters," he says. 
"There are no hard and fast rules that 
jocks or broadcasters can follow. So, 

we are back to the original 
problem: What is inde- 
cent?" 

John L 

Louis Kaplan 

ander 

Forget The FCC 
For A Moment 

I transport a carload of 
kids to school every day. 

And while I admit that this 
PTA mom is drawn to racy 
morning show conversa- 
tions, I can't listen during 

carpool hours. On some days I can't 
wait to get my kids out of the car so I 

can tune in again. 

Then, one evening while we were 
eating dinner, my 8- year -old daugh- 
ter, Phoebe, asked, "Mommy, what is 

a scrotum ?" I answered (sort of) and 
then asked her where she learned this 
new word. 

When she replied, "The radio," I 

was afraid to ask what else she'd 
learned there, so I contin- 
ued to eat my spaghetti 
and meatballs (yes, we 
really were eating spaghet- 

ti and meatballs) and 
hoped that she wouldn't 
ask me for the definition of 
"hooker" anytime soon. 

KOST /Los Angeles' 
morning program, The 

Mark and Kim Show, man- 

ages to have good clean 
fun while maintaining its loyal fan 

base (it was ranked sixth 25-54 in the 

winter 2004 trend, with TSL of three 

hours). "I love the fact that we encour- 
age family listening," says KOST PD 

Stella Schwartz. "Mark and Kim do 
such a good job with that." 

Mark & Kim 

"We've never had to worry about 
violating the FCC rules," says Mark 
and Kim Show co-host Mark Wallen- 
gren. "I don't want to sound old - 
fashioned, but, as a parent myself, 
I've always cringed when I hear 
something inappropriate in my car 

with my child. We've always be- 
lieved on The Mark and Kim Show that 
you can have a lot of fun without be- 

ing so blue that a parent would be 

concerned about listening to our 
show with their kids. Bits are pre- 
sented in sophisticated enough fash- 

ion that the child would have to ask 
the parent, and that would leave it up 
to the parent to explain or not." 

Co-host Kim Amidon adds, "We 

market ourselves as the station that 
the whole family can listen to." 

Instead of the FCC dictating to radio 

what is obscene and what is not, 
what is art and what is not and what 
are acceptable community values 
and what are not, maybe we should 
examine for ourselves what is ap- 
propriate entertainment suitable for 
our listeners. 

PG -rated content isn't such a bad 
idea. What people may not realize is 

that family listening is valuable be- 

cause it cultivates younger listeners. 

Kids who listen to Radio 
Disney are developing lis- 

tener loyalty and passion 
for this medium. And with 
so many entertainment 
choices today, early recruit- 
ment can only be a good 
thing. 

So, for now, the FCC is 

staying out of our world. 
It's got bigger fish to fry. 
But let it be known that 

there are ways to be entertaining with- 
out using the word "scrotum." 

Stella S chwartz 
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LAST THI 
WEEK WEEK 

1 O 
3 0 
2 3 

4 0 
5 5 

6 0 
10 O 
7 Q 
8 9 

9 10 

12 Q 
11 12 

14 ® 
13 0 
17 ® 
16 D 
18 D 
21 D 
19 19 

22 a 
20 21 

23 ® 
25 ® 
24 24 

26 ® 
!Debut> 0 
!Debut) ® 

29 0 
30 a 

JDebut> ®i 

AC TOP 30 
® April 23, 2004 

ARTIST TITLE LASELlò 
TOTAL 
PLAYS 

/- 
PLAYS 

TOTAL 
AUDIENCE 

00) 

WEEKS ON TOTAL STATIONS/ 
CHART ADDS 

FIVE FOR FIGHTING 100 Years (Aware /Columbia) 2227 +56 201591 16 11011 

SHERYL CROW The First Cut Is The Deepest (A &M /lnterscope) 2175 +39 213397 28 10411 

JOSH GROBAN You Raise Me Up (143 /Reprise) 2137 -16 191132 25 11110 

DIDO White Flag (Ar/sta /RMG) 2058 +16 205346 28 9711 

SHANIA TWAIN Forever And For Always (Mercury / /DJMG) 1822 -50 170181 50 11810 

TRAIN Calling All Angels (Columbia) 1810 +9 158995 41 11110 

MARTINA MCBRIDE This One's For The Girls (RCA) 1767 +191 146946 14 10711 

MICHAEL MCDONALD Ain't No Mountain High Enough (Motown) 1749 +3 136887 24 9310 

MATCHBOX TWENTY Unwell (Atlantic) 1658 -16 156008 48 9910 

UNCLE KRACKER fIDOBIE GRAY Drift Away (Lava) 1612 -18 144632 58 10410 

SEAL Love's Divine (Warner Bros.) 1349 +5 133186 12 8610 

SIMPLY RED You Make Me Feel Brand New (simplyredcom /Red Ink) 1317 -29 97302 13 9610 

WYNONNA I Want To Know What Love Is (Curb) 1164 +140 46060 10 8711 

LUTHER VANDROSS Dance With My Father (J /RMG) 1148 +55 104697 44 10110 

LIONEL RICHIE Just For You (island //DJMG) 1027 +194 104036 6 9013 

LUTHER VANDROSS Buy Me A Rose (J /RMG) 951 +87 96456 7 8012 

3 DOORS DOWN Here Without You (Republic /Universal) 821 +32 91444 17 5110 

SHANIA TWAIN It Only Hurts When I'm Breathing (Mercury/1DJMG) 560 +179 51073 4 6315 

KENNY LOGGINS I Miss Us (All The Best) 543 -10 23462 10 5712 

KIMBERLEY LOCKE 8th World Wonder (Curb) 416 +84 14676 3 6317 

ROD STEWART Time After Time (J /RMG) 394 -50 31912 8 6610 

HOOTIE & THE BLOWFISH Goodbye Girl (Rhino /WSM) 305 +26 12438 5 4613 

MICHAEL RUBLE Sway (143 /Reprise) 280 +15 8836 9 4512 

NO DOUBT It's My Life (lnterscope) 267 -8 28088 11 1610 

GLORIA ESTEFAN I Wish You (Epic) 265 +5 14476 3 4314 

EVANESCENCE My Immortal (Windup) 264 +67 54392 1 1411 

JESSICA SIMPSON Take My Breath Away (Columbia) 259 +52 45153 1 3519 

TRAIN When I Look To The Sky (Columbia) 249 +23 14562 7 2110 

KATRINA CARLSON Count On Me (Kataphonic) 243 +18 5481 5 4812 

MERCYME Here With Me (INO /Curb) 229 +111 6407 1 4117 

119 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 

4/11 -4/17. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays is 

placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Scngs below No. 10 are moved to recurrent after 50 weeks on the chart. Most Added 
is the total number of new adds officially reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. 
Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour 
Persons used herein with permission from the Arbitron Company (© 2004. The Arbitron Company). © 2004, R &R, Inc. 

New &Active 
PHIL COLLINS No Way Out (Hollywood) 
Total Plays: 182, Total Stations: 34, Adds: 1 

NORAH JONES Sunrise (Blue Note/EMC) 
Total Plays: 172, Total Stations: 22, Adds: 3 

DARYL HALL What's In Your World (Rhythm & Groove /Liquid 8) 

Total Plays: 156, Total Stations: 33, Adds: 2 

WILSON PHILLIPS Go Your Own Way (Columbia) 

Total Plays: 125, Total Stations: 33, Adds: 18 

HARRY CONNICK, JR. For Once In My Life (Columbia) 
Total Plays: 109, Total Stations: 19, Adds: 1 

CLAY AIKEN Solitaire (RCA /RMG) 
Total Plays: 82, Total Stations: 31, Adds: 14 

BURKE RONEY Sounds Of The Ocean (R World /Ryko) 

Total Plays: 44, Total Stations: 12, Adds: 0 

LASHELL GRIFFIN Free (Epic) 

Total Plays: 20, Total Stations: 14, Adds: 5 

SOPHIE B. HAWKINS Walking On Thin Ice (Trumpet Swan) 
Total Plays: 2, Total Stat ons: 18, Adds: 18 

Songs ranked by total plays 

Most Added 
www. rradds. com 

POWERED 

.IIEDIABASE 

ARTIST - -.. --:.. ADDS 

WILSON PHILLIPS Go Your Own Way (Columbia) 18 

SOPHIE B. HAWKINS Walking On Thin Ice (Trumpet Swan) 18 

CLAY AIKEN Solitaire (RCA /RMG/ 14 

JESSICA SIMPSON Take My Breath Away (Columbia) 9 

KIMBERLEY LOCKE 8th World Wonder (Curb) 7 

MERCYME Here With Me ( /ND /Curb) 1 

SHANIA TWAIN It Only Hurts When I'm Breathing (Mercury//DJMG) 5 

LASHELL GRIFFIN Free (Epic) 5 

GLADYS KNIGHT fIEDESIO ALEJANDRO Feelin' Good... (Pyramid) 5 

GLORIA ESTEFAN I Wish You (Epic) 4 

Most 
Increased Plays 
ARTIST ' 

TOTAL 
PLAY 

INCREASE 

LIONEL RICHIE Just For You (/SlandlIDJMG) + 194 

MARTINA MCBRIDE This Ones For The Girls (RCA) +191 

S. TWAIN It Only Hurts When I'm Breathing (Mercury/1OJMG) +179 

WYNONNA I Want To Know What Love Is (Curb) + 140 

MERCYME Here With Me ( /ND /Curb) +111 

LUTHER VANDROSS Buy Me A Rose (J /RMGI +87 

KIMBERLEY LOCKE 8th World Wonder (Curb) +84 

SANTANA fIM. BRANCH The Game Of Love (Arista /RMG) +76 

EVANESCENCE My Immortal (Wind -up) +67 

MAROON 5 This Love (Octone /J /RMG) +67 

Recurrents 
ARTIST TITLE LABELS) 

TOTAL 
PLAYS 

COUNTING CROWS Big Yellow Taxi (Gellen/lnterscope) 1022 

SANTANA fIM. BRANCH The Game Of Love (Arista /RMGI 994 

VANESSA CARLTON A Thousand Miles (A &M //nterscopel 978 

NORAH JONES Don't Know Why (Blue Nate /Virgin) 897 

PHIL COLLINS Can't Stop Laving You (At /antic) 839 

ENRIOUE IGLESIAS Hero (/nterscopel 803 

SHERYL CROW Soak Up The Sun (A &M //nterscopel 800 

CELINE DION Have You Ever Been In Love (Epic) 751 

CHRISTINA AGUILERA Beautiful (RCA/RMG) 747 

LONESTAR I'm Already There (BNAI 681 

TRAIN Drops Oi Jupiter (Tell Mel (Columbia) 616 

MERCYME I Can Only Imagine t /NB /Curb/ 652 

Detailed station playlists for all R &R 

reporters are available on the web at 
www.radioandrecords.com. 

JONES 
R A D I O 
NE1wORi<9. 

jonesradio.com 

How to Deal with 
the Decency Issue. 

Marie Osmond's talent and integrity have made her one of America's 
most respected superstars. With Marie on afternoon drive your ratings and 

your reputation are in good hands. 

Marie is AC's Afternoon Superstar. 

Hear the live feed: jonesradio.com /marie 

800.426.9082 

www.americanradiohistory.com

www.americanradiohistory.com


AC / OP 3O 
CANADA 

ARTIST TITLE LABEL(S) 

1 O NORAH JONES Sunrise (BlueNotelFMC) 

2 2 DIDO White Flag (Arista /RMG) 

3 3 FIVE FOR FIGHTING 100 Years (Aware /Columbia/ 300 

5 4 SIMPLY RED You Make Me... (simplyied.com /Red Ink) 296 

4 5 JACKSOUL Still Believe In Love (Independent) 295 

8 0 LIONEL RICHIE Just Far You (Island /IOJMG) 281 

6 7 S. CROW The First Cut Is The Deepest LA &Mllnterscope) 269 

7 o JOSH GROBAN You Raise Me Up (143 /Reprise) 268 

9 9 SARAH MCLACHLAN Stupid (Arista /RMG) 211 

10 10 JANN ARDEN If You Loved Me (ZoelRounder) 210 

11 11 3 DOORS DOWN Here Without You (Republic /Universal)196 

15 ® MARTINA MCBRIDE This Ones For The Girls (RCA) 194 

12 13 S. TWAIN It Only Hurts When I'm... (Mercury //OJMG) 182 

14 14 M. MCDONALD Ain't No Mountain High Enough (Motown) 169 

19 ® LUTHER VANDROSS Buy Me A Rose (J /RMG) 164 

13 16 SHAYE Happy Baby (EMI Music Canada) 164 

21 SEAL love's Divine (Warner Bros.) 152 

25 SIMPLY RED Sunrise (simplyred.com /Redlnk) 151 

20 JOSS STONE The Chokin' Kind (SCurve /EMC) 151 

24 UNCLE KRACKER fIDOBIE GRAY Drift Away (Lava) 148 

23 MATCHBOX TWENTY Unwell (Atlantic) 145 

17 22 P. COLLINS Look Through,.. (Walt Disney /Hollywood) 145 

16 23 JESSE COOK Early On Tuesday (Narada) 138 

18 24 SARAH MCLACHLAN Fallen (Arista /RMG) 132 

22 25 .1P COLIN JAMES MakeA Mistake (Atlantic) 131 

loebt> DIANA KRALL Narrow Daylight (GRP/VMG) 124 

26 27 i S. TWAIN Forever And For Always (Mercury //OJMG) 123 

ALANIS MORISSETTE Everything (Maverick/Reprisel 115 

29 SANTANA UM. BRANCH The Game Of Love (Adsta/RMG)113 

NORAH JONES Don't Know Why (Blue Note /Virgin/ 109 

POWERED 

IIEDIABASE 
TOTAL e 1- WEEKS ON TOTAL 
PLAYS PLAYS CHART STATIONS 

354 +17 2 1910 

303 13 2 2010 

.7 2 1611 

.3 2 1611 

.5 2 1710 

+21 2 1612 

-14 2 1710 

+1 2 1411 

-34 2 1511 

.22 2 1411 

13 2 1310 

+10 2 1210 

.17 2 1311 

17 2 1110 

+9 2 910 

29 2 1110 

+7 2 911 

+14 2 1010 

+3 2 1010 

+9 2 1210 

+5 2 1110 

15 2 1210 

-26 2 1010 

-28 2 1110 

-10 2 1010 

+30 1 711 

.3 2 910 

36 1 611 

-4 2 910 

+5 1 610 

¡Debut> 

28 

(Debut> 

20 Canadian AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks, 

Songs ranked by total plays for the airplay week of 4/11 -4/17. Bullets appear on songs gaining plays or remaining flat from 
previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No. 

15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R 
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. f Indicates 

Cancon ©2004, R &R. Inc. 

AC 
April 23, 2004 

ATE billiT 
m1EU116INE 

Artist Title (Label) 

America's Best Testing AC Songs 12 + 

For The Week Ending 4/23/04 

TW 

JOSH GROBAN You Raise Me Up (143 /Reprise) 4.07 

MATCHBOX TWENTY Unwell (Atlantic) 3.90 

3 DOORS DOWN Here Without You (Republic/Universal) 3.90 

SEAL Love's Divine (Warner Bros.) 3.72 

TRAIN Calling All Angels (Columbia) 3.71 

LIONEL RICHIE Just For You (lslandl /OJMG) 3.70 

FIVE FOR FIGHTING 100 Years (Aware/Columbia) 3.67 

KENNY LOGGINS I Miss Us (411 1/jeBesti 3.62 

LUTHER VANDROSS Dance With My Father (J/RMG) 3.61 

SHANIA TWAIN Forever And For Always (Mercury/IDJMG) 3.59 

LUTHER VANDROSS Buy Me A Rose (J /RMG) 3.56 

M. MCDONALD Ain't No Mountain High Enough /Motown/ 3.52 

MARTINA MCBRIDE This Ones For The Girls (RCA) 3.51 

DIDO White Flag (Arista /RMG) 3.49 

WYNONNA I Want To Know What Love Is (Curb) 3.42 

ROD STEWART Time Alter Time (J /RAG) 3.36 

S. CROW The First Cut Is The Deepest (A &M /Interscopel 3.35 

SIMPLY RED You Make Me... (simplyred.com /Red Ink) 3.32 

UNCLE KRACKER IIDOBIE GRAY Drift Away (Laval 3.15 

COUNTING CROWS Big Yellow Taxi (Geffen/ /nterscope) 3.03 

Wom. Worn. Worn. 
LW Fain. Burn 25 -54 25 -34 35 -54 

4.16 95% 27% 4.10 4.00 4.14 

3.94 96% 38% 3.89 3.75 3.94 

3.89 89% 27% 3.90 3.75 3.96 

3.68 80% 18% 3.72 3.54 3.19 

3.61 94% 40% 3.71 3.59 3.76 

3 .72 70% 11% 3.73 3.68 3.76 

3.67 89% 26% 3.59 3.69 3.56 

3.80 56% 10% 3.71 3.65 3.74 

3.79 95% 45% 3.62 3.46 3.68 

3.71 96% 45% 3.61 3.50 3.65 

3.79 74% 18% 3.67 3.38 3.79 

3.57 96% 36% 3.47 3.27 3.56 

3.72 88% 28% 3.54 3.51 3.55 

3.60 92% 40% 3.43 3.38 3.45 

3.49 86% 29% 3.42 3.25 3.49 

77% 26% 3.35 3.11 3.44 

3.49 96% 48% 3.30 3.37 3.27 

3.56 92% 37% 3.35 3.14 3.43 

3.31 96% 54% 3.15 2.89 3.25 

3.07 92% 57% 2.96 2.97 2.96 

Total sample size is 368 respondents. Total avenge lavotability estimates are based on a scale of 1 -5. t I= dislike very much. 5 = like very much). 

Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number of respondents who said 

they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based on persons 12 +. Persons 

are screened via the Internet Once passed, they can rake the music test based on the formabmusic preference. RateTheMusic.con, results are 

not meant to replace callout research The results are Intended to show opinions of participants on the the Internet only RateTheMusic is a 

registered trademark of RateTheMusic cam. The RTM system. is available tor local radio stations by calling 818-377-5300. 

RaleTheMuoic. cam data is provided by Mediabase Research. a division of Premiere Radio Networks. 
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R E P'\7i/ Y Y ® 
Brian Grant 

PD /MD, WHAJ (J104.5)/ 
Bluefield, WV 

Broadcasting from a small town on 
West Virginia's southern border is both 
a challenge and a blessing. While we 
don't have to deal with big -city head- 
aches, we do have to put out a top - 
quality product with very few people. 
However, this 100,000 -watt power- 
house has established itself as the 
leader in the market, earning a 21.1 
share 12 +. One super -cool thing 
about a market this size is the variety 
we can work into our playlist. Our slo- 

gan, "The Mountains' Best Mix of the '80s, '90s 
and Today," is right on! We have everything 
from an '80s remix show to all the big Hot AC 
hits to the best CHR has to offer, so we can 
be everything to everyone. Our big promo- 

tion this spring is the J104.5 Happy Home. We broadcast from a house 
that's for sale (thanks to a real- estate sponsor) weekdays from 6am 
to 9pm for six weeks. All the while, we qualify 12 people a day to win 
big weekly prizes like a dining -room set, a computer and more. Then, 
all qualifiers are eligible for the Grand Prize Garage, sometimes worth 
more than $7,000. The winner gets the entire contents of the garage, 1 

which can include stuff like a tanning bed, a generator for your house, 
a heat pump, an ATV and gift certificates. We may be a small sta- 
tion, but we sound huge! 

On the AC chart, Five For Fight- 
ing remain No. 1 this week with 

"100 Years" (Aware /Columbia). Swap- 
ping positions this week are Sheryl 
Crow's "The First Cut Is the Deepest" 
(A &M /Interscope), at No. 2, and Josh 
Groban's "You Raise Me Up" (143/Re- 
prise), at No. 3 ... Taking Most In- 
creased is Lionel Richie's "Just for 
You" (Island /IDJMG), +194 and moving 
17 -15 ... Martina McBride's "This One's for the Girls" (RCA) is up 
191 plays, while Shania Twain's "It Only Hurts When I'm Breathing" 
(Mercury /IDJMG) goes from 21 to 18, +179 ... Tied for No. 1 Most 
Added are Sophie B. Hawkins' 'Walking on Thin Ice" (Trumpet Swan) 
and Wilson Phillips' "Go Your Own Way" (Columbia), each with 18 
adds ... Clay Aiken's "Solitaire" (RCA/RMG) has another great week, 
with 14 adds ... At Hot AC, Dido's "Don't Leave Home" (Arista/RMG) 
is Most Added, with 24. Congratulations to Etoile Zisselman and her 
team for giving Hot AC an artist to call its own ... The excitement 
around Los Lonely Boys' "Heaven" (Or /Epic) is heating up; they're 
in a three -way tie for Most Added with Calling's "Our Lives" (RCA/ 
RMG) and Lenny Kravitz's "Where Are We Runnin' ?" (Virgin), as 
each picks up 10 ... Maroon 5's "This Love" (Octone /J /RMG) is still 
No. 1, with +144 plays; Evanescence's "My Immortal" (Wind -up) 
holds the No. 2 spot; and Five For Fighting jump 5 -3, up 98 plays 
and looking like they have another No. 1 hit in their future. - Julie Nakahara, AC/Not AC Editor 

artist 
ARTIST: The Corrs 

LABEL: Atlantic 
By MIKE TRIAS /ASSOCIATE EDITOR 

After appearing in the film The Com- 
milments in 1990, the Irish sibling 

band The Corrs began their steady ascent 
to international stardom. Comprising An- 
drea on lead vocals and tin whistle; 
Sharon on violin; Caroline on drums. pi- 
ano and bodhran (a traditional Celtic 
drum); and Jim on keyboards and guitars, 
the group created their signature sound by 
incorporating Celtic music to give their 
songs a unique flavor. 
Fans around the world 
(especially in Europe and 
Japan), celebrities and 
fellow musicians fell in 
love with The Corrs. 

In 2001 the band slam- 
med on the brakes after 
six years of nonstop tour- 
ing and recording. "We 
needed to get our lives 
back and realize that 
there are more important 
things than what's going 
to be in the tabloids tomorrow," says An- 
drea. However, music was still in their 
blood (and, apparently, their bloodline), so 
Andrea, Sharon, Caroline and Jim once 
again picked up their instruments and re- 
corded their upcoming album Borrowed 
Heaven. 

The CD is The Corrs' fourth studio al- 
bum and a followup to their 2000 effort, 
In Blue. 011e Romo, who has also worked 
with such notables as Kelly Clarkson and 
Melanie C. produced Borrowed Heaven. 
Explains Andrea about the album's title. 
"It's the time that we have. The place 
where we are. Right here and right now - that's heaven. All that is light and 
dark, all that is beautiful and ugly, all 

t1Vlt 
pleasure and all pain are transient. We 
have to live for today." 

On Borrowed Heaven. The Corrs wrote 
all of the songs except `Time Enough for 
Tears," which was co- written by Bono. 
Gavin Friday and Maurice Seezer. This 
isn't the first time the quartet has worked 
with Bono: He appeared on The Corr's 
2002 Live in Dublin album. "'lime Enough 
for Tears" is unique among the collection 
of songs in that it was previously per- 
formed by Andrea for the film In America 
and was even nominated for a Golden 
Globe Award a couple years ago. 

The Corrs believe that Borrowed 
Heaven is their best album to date. How- 

ever, Sharon points out. 
"I said the same last 
time, but I really do think 
this is it - at least until 
the next one." 

"Summer Sunshine" is 
the lead single from The 
Corrs' return effort. The 
track is an upbeat and 
poppy single written by 
Andrea. "It sounds happy 
and summery, but is also 
quite a sad song," says 
Andrea. "It's the story of a 

secret love that you can never quite get over. 
A forbidden love that lives on in your head." 
Despite the songs melancholy meaning. The 
Corrs are confident in the radio -friendliness 
of "Summer Sunshine." "It's funny how you 
always know when you have a single," 
Sharon says. "When we heard that song, we 
all knew instantly." 

After thoroughly enjoying their personal 
lives for the past few years. The Corrs are 
once again ready to hit the road. A European 
tour will kick off June 19 in Bonn, Germany 
and end July 21 in Mallorca, Spain. The 
band will then embark on a U.S. tour. 

For The Record: The name of Wilson Phillips' 
upcoming album is California. 

RR convention 2004 

Don't Miss 

RAR CONVENTION X004! 

JUNE 24 -Z6, 2004 

BEVERLY HILTON HOTEL 
in Beverly Hills, CA 

Register NOW at www.radioaodrecords.com 
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r , J 
THIS 

WEEK 

HOT TOP 40 
TOTAL 
PLAYS 

/ - 
PLAYS 

TOTAL 
AUDIENCE 

too) 

WEEKS ON TOTAL STATIONS. 
CHART ADDS 

LAST 
WEEK 

April 23, 2004 
ARTIST TITLE LABEL/S/ 

1 MAROON 5 This Love LOctone /J /RMG7 4162 +144 307199 15 9610 

2 EVANESCENCE My Immortal (Wind -up) 3623 +11 243434 21 9410 

5 0 FIVE FOR FIGHTING 100 Years (Aware /Columbia) 3068 +98 200660 22 9410 

3 4 NICKELBACK Someday (RoadrunerRecords /IDJMGI 3022 -101 214461 30 8510 

4 5 3 DOORS DOWN Here Without You (Republic /Universall 2883 -180 201659 36 9110 

10 Q HOOBASTANK The Reason (lsland /IDJMG) 2637 +352 160733 9 9317 

6 7 NO DOUBT It's My Lite (lnterscopel 2628 -63 216006 25 8510 

7 8 SHERYL CROW The First Cut Is The Deepest LA &M /Interscope) 2564 -113 176527 29 8510 

9 SANTANA fIALEX BAND Why Don't You & I (Aosta /RMG) 2368 +31 183460 44 9010 

B 10 MATCHBOX TWENTY Bright Lights (Atlantic) 2335 -108 179565 36 8910 

12 11 DIDO White Flag (Arista /RMG) 2028 -66 151107 39 8410 

16 ALANIS MORISSETTE Everything (Maverick /Reprise) 1935 +277 127739 4 9014 

13 13 SARAH MCLACHLAN Fallen (Arista/RMG) 1899 -23 150429 31 8010 

11 14 MELISSA ETHERIDGE Breathe (Island /IDJMGI 1780 -327 115860 17 8310 

14 15 OUTKAST Hey Ya! (Laface /Zomba) 1689 -102 130988 20 4610 

15 0 LIZ PHAIR Extraordinary (Capitol) 1667 +6 74375 17 8011 

17 TOBY LIGHTMAN Devils And Angels (Lava) 1246 +14 47045 14 6511 

19 0 AVRIL LAVIGNE Don't Tell Me (Aosta /RMG) 1188 +102 52526 6 6213 

18 19 NORAH JONES Sunrise (Blue Note /EMC) 1125 -60 73015 13 6310 

20 3 DOORS DOWN Away From The Sun (Republic /Universall 1092 +28 53616 10 6317 

24 LOS LONELY BOYS Heaven (Or /Epic/ 1038 +181 60858 5 60110 

23 LIVE WI SHELBY LYNNE Run Away (Radioactive /Geffen) 1027 +75 54269 7 6013 

26 JET Are You Gonna Be My Girl (Atlantic) 966 +152 63184 9 3618 

22 24 JESSICA SIMPSON With You (Colombia) 935 -31 55487 11 3510 

27 SARAH MCLACHLAN Stupid (Arista /RMG) 838 +73 46304 6 5914 

21 26 JOHN MAYER Clarity (Aware /Columbia) 829 -190 52795 15 6010 

33 LENNY KRAVITZ Where Are We Runnin'? (Virgin) 800 +280 41226 3 58110 

25 28 SEAL Love's Divine (Warner Bros.) 750 -96 43615 12 4411 

28 29 JOSH KELLEY Everybody Wants You (Hollywood) 636 -110 21067 11 4910 

29 30 MATCHBOX TWENTY Downfall (Atlantic) 619 -39 32532 8 3811 

3C 31 LINKIN PARK Numb (Warner Bros.) 605 -43 32227 13 1010 

32 32 NELLY FURTADO Try (Dream Works /Interscope) 568 -18 14537 7 4410 

34 OUTKAST The Way You Move (Laface /Zomba/ 534 +45 31001 8 1312 

38 CALLING Our Lives (RCA /RMG) 512 +145 22962 2 45110 

35 GAVIN DEGRAW I Don't Want To Be (J/RMG) 497 +38 29593 5 3913 

40 JESSICA SIMPSON Take My Breath Away (Columbia) 457 +129 26720 2 3114 

39 SWITCHFOOT Meant To Live (Redlnk /Columbia) 420 +77 14212 3 3113 

36 KIMBERLEY LOCKE 8th World Wonder (Curb) 418 +31 20862 10 2410 

37 39 BRITNEY SPEARS Toxic (Jive /Zomba) 369 -11 16303 4 810 

'Debut> 311 Love Song (Maverick /Volcano /Zomba) 329 +58 12230 1 2712 

97 Hot AC reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks, Songs ranked by total plays for the airplay week 
of 4/11 -4/17. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays 
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Ouarter Hour Persons times 
number of plays (times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour Persons used herein with permission from the Arbitron 
Company (© 2004. The Arbitrcn Company). © 2004. R &R. Inc. 

Most Added 
www.rradds. corn 

51 

POWERED 

11EI)I tBASE 

ARTIST TITLE L4BEL1S, ADDS 

DIDO Don't Leave Home (Arista /RMG) 24 

LOS LONELY BOYS Heaven (Odfpic) 10 

LENNY KRAVITZ Where Are We Runnin'? (Virgin) 10 

CALLING Our Lives [RCA /RMG) 10 

JET Are You Gonna Be My Girl (At /antic) 8 

HOOBASTANK The Reason (Island /IDJMGI 7 

3 DOORS DOWN Away From The Sun (Repnb /ic /Universall 7 

BUTTERFLY BOUCHER Another White Dash LA &Mllnterscopel 6 

HILARY DUFF Come Clean (Buena Vista /Rollywood) 

One Million Reasons Why 
It's All About Hoobastank! 
Hoobastank is now PLATINUM!!! 

-Q R &R Hot AC ( +352) 
9 * -5* Top 40 Adult Monitor ( +324) 

4 * -3* Modern Adult Monitor ( +103) 

Sales up 36% this week! 

Big 10 at r I ISLAND 012 all 
_ -_ -- 

Most 
Increased Plays 
ARTIST TITLE LABEL1S, 

TOTAL 

PLAY 
INCREASE 

HOOBASTANK The Reason (Island / /DJMG) +352 

LENNY KRAVITZ Where Are We Runnin? (Virgin) +280 

ALANIS MORISSETTE Everything (Maverick /Reprise) +277 

LOS LONELY BOYS Heaven (Or /Epic/ +181 

JET Are You Gonna Be My Girl (At /antic) +152 

CALLING Our Lives (RCA /RMG) +145 

MAROON 5 This Love (OctanelJ /RMGI +144 

JESSICA SIMPSON Take My Breath Away (Columbia) +129 

BUTTERFLY BOUCHER Another White Dash (A &Mllnterscope) +110 

AVRIL LAVIGNE Don't Tell Me /Arista /RMGI +102 

New &Active 
HILARY DUFF Came Clean (Buena Vista /Hollywood) 

Total Plays: 306, Total Stations: 13, Adds: 5 

CHERIE I'm Ready (Lava) 

Total Plays: 221, Total Stations: 23, Adds: 0 

MICHAEL ANDREWS KART JULES Mad World (Universal) 

Total Plays: 218, Total Stations: 19, Adds: 2 

FINGER ELEVEN One Thing (Wind-up) 

Total Plays: 207, Total Stations: 20, Adds: 3 

MARTINA MCBRIDE This One's For The Girls (RCA) 

Total Plays: 160, Total Stations: 13, Adds: 0 

OWN YOUR EVENTS 
If no one can see your signs, do they know who staged the event? Make sure you claim 

ownership at all your events with cost- effective, disposable plastic banners. 

1 -800- 231 -6074 

-We print your logo using up to four spot colors. - Perfect for concerts, events and giveaways. - Packaged on a roll and easy to use. 
-Up to 3' High and 6' Wide - Weather- resistant - Durable 

P.O. Box 750250 Houston, Texas 77275 -0250 
Tel 713/507 -4200 Fax 713/5074295 

ri @reefindustries. corn www. reefindustries. corn 
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52 HOTAC 
April 23, 2004 

ATE KW 
PoWERmEZINEDIIDISE 

America's Be 
12 + For The 

Artist Title (Label) TW LW 

st Testing Hot AC Songs 
Week Ending 4/23/04 

Worn. Worn. Worn. 
Farn. Burn 18 -34 18.24 25 -34 

MAROON 5 This Love /Octone /J /RMGI 

HOOBASTANK The Reason (island /IDJMGI 

MATCHBOX TWENTY Downfall (Atlantic) 

MATCHBOX TWENTY Bright Lights (Atlantic) 

3 DOORS DOWN Here Without You (Republic /Universal) 

4.39 

4.28 

4.21 

4.20 

4.09 

3 DOORS DOWN Away From The Sun (Republic /Universals 4.07 

NICKELBACK Someday (RoadrunnerRecords/IDJMG) 4.03 

EVANESCENCE My Immortal [Windup) 4.03 

SANTANA fIALEX BAND Why Don't You & I ( Arista /RMG) 4.03 

FIVE FOR FIGHTING 100 Years (Aware /Columbia) 

JOHN MAYER Clarity (Aware /Columbia) 

SARAH MCLACHLAN Stupid (Arista /RMGI 

SARAH MCLACHLAN Fallen /Arsta /RMGI 

JOSH KELLEY Everybody Wants You (Hollywood) 

JET Are You Gonna Be My Girl (At /antic) 

AVRIL LAVIGNE Don't Tell Me /Arista /RMG) 

TOBY LIGHTMAN Devils And Angels iLavai 

MELISSA ETHERIDGE Breathe (island /IDJMGI 

BARENAKED LADIES Testing 1, 2, 3 (Reprise) 

DIDO White Flag (Arista /RMG) 

OUTKAST Hey Ya! (LaFacelZomba) 

S. CROW The First Cut Is The Deepest (A &M /lnterscope7 

ALANIS MORISSETTE Everything (Maverick /Reprise) 

NO DOUBT It's My Life (lnterscope7 

LIZ PHAIR Extraordinary (Capitol) 

JESSICA SIMPSON With You (Columbia) 

SEAL Love's Divine (Warner Bros.) 

3.99 

3.86 

3.86 

3.83 

3.82 

3.78 

3.67 

3.66 

3.65 

3.61 

3.60 

3.57 

3.54 

3.54 

3.53 

3.52 

3.47 

3.47 

4.35 

4.28 

4.16 

4.08 

4.12 

4.03 

4.00 

3.96 

3.96 

3.82 

3.86 

3.87 

3.79 

3.63 

3.72 

3.70 

3.67 

3.50 

3.55 

3.54 

3.76 

3.60 

3.63 

3,37 

3.49 

96% 21% 

84% 8% 

61% 5% 

96% 31% 

99% 45% 

77% 14% 

98% 40% 

96o/d 39% 

95% 38% 

88% 22% 

82% 17% 

42% 7% 

91% 30% 

58% 10% 

89% 28% 

77% 16% 

63% 13% 

81% 21% 

64d/d 14% 

95% 46°/d 

97% 60% 

99% 51% 

44% 11% 

99% 55% 

80% 24% 

93% 43% 

70% 19% 

4.48 

4.41 

4.23 

4.09 

4.09 

4.01 

3.95 

4.09 

3.96 

3.93 

3.97 

4.12 

3.85 

3.95 

3.73 

3.71 

3.69 

3.50 

3.60 

3.71 

3.61 

3.62 

3.60 

3.53 

3.41 

3.36 

3.34 

4.45 

4.48 

4.29 

4.08 

4.01 

4.03 

3.90 

4.06 

3.96 

3.98 

4.07 

4.25 

3.93 

3.97 

3.69 

3.68 

3.61 

3.47 

3.56 

3.62 

3.56 

3.53 

3,15 

3.41 

3.40 

3.38 

3.37 

4.56 

4.21 

4.07 

4.11 

4.33 

3.95 

4.09 

4.15 

3.98 

3.78 

3.69 

3.74 

3.64 

3.88 

3.84 

3.79 

3.88 

3.56 

3.70 

3.96 

3.76 

3.87 

3.21 

3.89 

3.44 

3.30 

3.30 

Total sample size Is 407 respondents. Total average lavorability estimates are based on a scale of 1 -5. (1= dislike very 
much. 5= like very much). Total familiarity represents the percentage of respondents who recognized the song. Total 
bum represents the number of respondents who said they are tired of hearing the song. Songs must have 40% familiarity 
to appear on survey. Sample composition is based on persons 12 +. Persons are screened via the Internet Once passed, 

they can take the music test based on the format/music preference. RateTheMusic.com results are not meant to replace 

callout research. The results are intended to show opinions of participants on the the Internet only RateTheMusic is a 

registered trademark of RateTheMusic.com. The RTM system. is available for local radio stations by calling 818.377- 
5300. RaleTheMusic.com data is provided by Mediabase Research. a division of Premiere Radio Networks. 

RR HOT AC TOP 30 
CANADA 

POWERED 

MEDIABASE 

LAST THIS TOTAL al - WEEKS ON TOTAL 
WEEK WEEK ARTIST TITLE LABEL'S.' 

1 O MAROON 5 This Love (Octone /J /RMG) 541 +8 2 1910 

3 2 MELISSA ETHERIDGE Breathe (lslandl /D MG) 430 .5 2 1810 

5 ©e SARAH MCLACHLAN Stupid (Arista /RMG) 427 +21 2 1910 

6 4 AVRIL LAVIGNE Don't Tell Me (Arista/RMe) 409 +2 2 1710 

2 5 EVANESCENCE My Immortal (Windup) 401 -18 2 1710 

7 0 NO DOUBT It's My Life (lnterscope7 390 0 2 1910 

4 7 FIVE FOR FIGHTING 100 Years (Aware /Columbia) 387 .24 2 1710 

11 0. ALANIS MORISSETTE Everything (Maverick /Reprise) 364 +44 2 1910 

8 9 4 JACKSOUL Still Believe In Love (Independent) 348 1 2 1810 

9 10 e FEFE DOBSON Everything (fsland/IO MG) 346 -8 2 1610 

10 11 OUTKAST Hey Ya! (Laface /Zomba) 320 3 2 1610 

13 ®4 BARENAKED LADIES Testing 1, 2, 3 (Reprise) 296 +11 2 1610 

12 13 3 DOORS DOWN Away From The... (Republic /Universal)293 -12 2 1610 

25 HOOBASTANK The Reason (Island //DJMG) 282 +62 2 1111 

18 HILARY DUFF Come Clean (Buena Vista /HolIywoodl 263 +17 2 1210 

21 i e NELLY FURTADO Try (DreamWorks//nterscope) 252 +27 2 1310 

14 17 JOHN MAYER Clarity (Aware /Columbia) 243 I1 2 15/0 

17 18 3 DOORS DOWN Here Without You (Republic/Universal) 234 9 2 1510 

16 19 S. CROW The First Cut Is The Deepest (A &M /lnterscope) 206 26 2 1510 

15 20 TRAIN When I Look To The Sky (Columbia) 206 38 2 1310 

22 21 NORAH JONES Sunrise (Blue Note /EMC) 202 .7 2 1410 

29 22 LIZ PHAIR Extraordinary (Capitol) 197 .3 2 1110 

27 23 e TAL BACHMAN Aeroplane (Columbia) 195 -9 2 1310 

23 24 e DIDO White Flag (Arista /RMG) 195 -13 2 1210 

19 25 R. MALCOLM Star Of All... (Vik/BMG Music Canada) 193 -52 2 1410 

20 26 SEAL Love's Divine (Warner Bros.) 190 -28 2 1310 

26 27 a NELLYFURTADO Powerless... (OreamWorks/lnterscopel 186 .28 2 1310 

24 28 4 FINGER ELEVEN One Thing (Wind -up) 185 -19 2 1310 

[Debut> ED GEORGE MICHAEL Amazing (Epic) 169 +59 1 711 

[Debut> 30 SARAH CONNOR Bounce (Epic) 163 -4 1 910 

PLAYS PLAYS CHART STATIONS 

20 Canadian Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio 

Networks. Songs ranked by total plays for the airplay week of 4/11 -4/17. Bullets appear on songs gaining plays or remaining 
flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs 
below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially 
reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a 

song. a Indicates Cancon. © 2004. R&R, Inc. 
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® April 23, 2004 

ARTIST TITLE LABELS. 
TOTAL 
PLAYS 

TOTAL 
PLAYS AUDIENCE 

1001 

WEEKS ON TOTAL STATIONS/ 

CHART ADDS 

Most Added 
www.rrindicator corn 

PETER WHITE Talkin' Bout Love (Columbia) 204 +31 1575 14 1212 ARTIST TITLE LABEL(S) ADDS 

PAUL BROWN 2417 (GRP /VMG) 182 +4 1443 13 1110 CHRIS BOTTI Back Into My Heart (Columbia) 6 

EDGE GROOVE Livin' Large (Narada) 175 +15 1512 11 1211 JEFF LORBER Uncle Darrow's (Narada) 5 

RICHARD ELLIOT Sly /GRP /VMG/ 157 +25 1122 20 1111 
THA' HOT CLUB I'm Gonna Love You... (Shanachie) 5 

PRAFUL Let The Chips Fall (Rendezvous) 4 
PRAFUL Let The Chips Fall (Rendezvous) 150 +39 1259 5 1214 

ERIC DARIUS Night On The Town (HigherOctavelNarada) 4 

DAVE KOZ All I See Is You (Capitol) 150 +14 986 8 1011 RONNIE LAWS Everlasting (HDH/ 4 

PAUL TAYLOR Steppin' Out (Peak) 133 +14 1000 12 911 Most 
MIND( ABAIR Save The Last Dance (GRP /VMG) 124 +10 704 9 912 Increased Plays 
HIL ST. SOUL For The Love Of You (Shanachie/ 122 +18 1388 14 912 TOTAL 

PLAY 
MARC ANTOINE Mediterraneo (Rendezvous) 122 +1 1034 9 1311 ARTIST TITLE LABEL. S INCREASE 

JOYCE COOLING Expression (Narada/ 122 4 731 6 1010 PRAFUL Let The Chips Fall (Rendezvous) +39 

DIANA KRALL Temptation (GRP /VMG) 121 +33 1048 4 1012 
CHRIS BOTTI Back Into My Heart (Columbia) +38 

DIANA KRALL Temptation (GRP /VMG) +33 
BRIAN CULBERTSON fINORMAN BROWN Come Cn Up (Warner Bros.) 113 -5 805 7 1012 

ALFONZO BLACKWELL Special Lady (Utopia) +33 

KIM WATERS The Ride (Shanachie) 109 7 970 22 710 THA' HOT CLUB I'm Gonna Love You... (Shanachie) +32 

NAJEE Eye 2 Eye (NCoded) 105 +19 773 17 911 PETER WHITE Talkin Bout Love (Columbia) +31 

ERIC DARIUS Night On The Town (Higher Octave /Narada) +30 
ANDRE WARD Step In The Name Of Love (Orpheus) 101 +30 1229 2 813 

ANDRE WARD Step In The Name Of Love (Orpheus) +30 

HUBERT LAWS fICHRIS BOTTI Moondance (Savoy Jazz) 91 +10 693 2 912 BOB BALDWIN I Wanna Be Where You Are (4440) +28 

NORAH JONES Sunrise (BlueNote/EMC) 90 .9 676 12 711 CHUCK LOEB Bring It (Shanachie) +26 

NESTOR TORRES Maybe Tonight (Heads Up) 89 -6 1151 2 811 Most 
DAN SIEGEL In Your Eyes (Native Language) 88 +9 803 8 811 Played Recurrents 
ERIC DARIUS Night On The Town (Higher Octave /Narada) 87 +30 649 1 1114 TOTAL 

ARTIST PLAYS 

BOB BALDWIN I Wanna Be Where You Are (4440) 87 +28 633 1 713 CHRIS BOTTI Indian Summer (Columbia) 57 

RICHARD SMITH Sing A Song (A440) 86 +14 495 19 610 MICHAEL MCDONALD Ain't No Mountain High Enough (Motown) 47 

PETE BELASCO Deeper (Compendia) 82 +18 687 5 811 
WILL DOWNING A Million Ways (GRP /VMG) 46 

DAVID BENOIT Watermelon Man (GRP /VMG) 37 
SIMPLY RED You Make Me Feel Brand New (simplyred.com /Redlnk) 80 0 647 6 610 

ERIC MARIENTHAL Sweet Talk (Peak) 37 

BRIAN BROMBERG Bobblehead (A440) 79 +14 854 11 813 JAllMASTERS Puerto Bonus (Trippin 'N' Rhythm) 35 

JEFF GOLUB Pass It On (GRP /VMG) 76 +7 603 11 710 RONNY JORDAN At Last (N-Coded) 34 

RICK BRAUN Daddy 0 (Warner Bros.) 75 +5 595 7 812 
KIRK WHALUM Oo You Feel Me (Warner Bros.) 32 

DAVE KOZ Honey -Dipped (Capitol) 24 
STEVE COLE Everyday (Warner Bros.) 70 +12 534 26 511 JEFF LORBER Gigabyte (Narada) 24 

KEIKO MATSUI Reflections (Narada) 69 +17 649 1 712 RICK BRAUN Green Tomatoes (Warner Bros.) 16 

SIMPLY RED Sunrise Isimplyred.com /RedInk) 16 

112 Country reporters. Songs ranked by total plays for the airplay week of Sunday 4/11 - Saturday 4/17. DIDO White Flag (Arista /RMGI 15 

© 2004 Radio & Records. PRAFUL Sigh (Rendezvous) 14 

Reporters 
W /MR,AIbany. NY' 
OM PO Kenn Callahan 
Mo lulle Ferner 

NAJLAIbuquerque. NM' 
DM Jim Walton 
Po MD Paul I..rme 

KNIK,Anchorage. AK 
DM PD MO Aaro.. Wallender 

WJ2Z /Atlanta. GA 
PO-Mo Dare KOBE 

WOJZ'AllanhC Clty. NJ' 
PO MD Man inwards 

NSMJ;Bakerslleld. CA' 
DM PO MD Chris lownshend 
APO Mall Kelly 

WEAA/Ballimore. MO 
PO -MD Kyle LaRue 
APO Marcellus Shepard 

n Iw remK.ne mi 

WSMJ/Ballimore, MO' 
PP MD Lon LEWIS 

WBRH/Baton Rouge. LA 
PD MD Bret M,Chatl 

WVSU:Blnningham, AL 

WNUAChicago. IL' 
OM BooKaake 
Po MD Sine Stiles 

WNWV/Cleyeland. OH' 
OM pomp Bern.eK.mhle 

WJZAColumbus. OH' 
PDMO Bill Harman 

KYSJ/Coos Bay. OR 
POMO Dave OeAndrea 

KOAI/Dallas. Tx' 
OM PO Kun Johnson 
MD Mark Sanford 

KJCD/Deeoer. CO' 
Po MO Michael Fischer 

WVMV/Oelroit. MI 
OMTE. Tom Sleeker 
MO Sandy Kovach 

KEZL/Fresno. CA' 
OM E Curtis Johnson 
PD MO J. Weideraieimer 

WDRR/FI. Myers. FL' 
OM Sieve Aman 
PO Joe Turner 
MD Rand. Bachman 

W0T0/Hartlord. CT 
PO MD Stewart S'one 

KHJZ,Mouslon, Tx' 
PO Marne Todd 
APO/MO Greg Morgan 

WJAR/HUnIsuille, AL 
POND Ellen Washington 

rm romoln.l.n 

WYJZLIndianapolis, 1N 
OM/PO/MO. Carl Frye 

KOAS/tas Vegas, NV* 
PO/MD. Erik Pon 

KUAP/Little Rock. AR 
sDMD. Michael uum 
sole co le www s rawticr.RM.Jul 

KSBR/Los Angeles. CA 
OM PD terry Wedel 
MO Susan Koshhay 

KTWViLOS Angeles, CA' 
PO Paul Goldstein 
APO: MD Samantha Wiedmann 

WJZL/Lawsgille. KY 

WELV/Macon. GA 
OM Erich West 
PO NO Rick Smith 

WJZN/Memphis, TN 
PO MD Norm Miller 

WIVE/Miami. FL' 
OM. Roe Roberts 
POIMO. Rich McMillan 

WJZI/Milwaukee, WI' 
Po. Stan Atkinson 

KJZI/Minnea0olis. MN' 

KRVR/Modesto, CA' 
OMMD Doug Wulll 
Po J.mBrTan 

WVAS,Monlgomery AL 
MO Eugenia Ricks 

WFSK/Nashullle. TN 
MO Chris Nochowlcr 

OMS Jazz Vocal Blend /Network 
PEND. xenKI Johnson 
bet, Gr fe e anmre o r 

KSKX/Network 

re ai 

PO'. Sieve Hibbard 
MD: Laure Cobb 

Sirius Jazz Cale/Nelwork 
Po11AP. Steve Williams 

0M Watercolors/Network 
POMU'. Sh,nnta Colon 

WOCD/New York. NY' 
OM: John Mullen 
PO/MO'. Charley Connolly 

WLOO /Orlando. FL' 
PO Bela, Morgan 
MO. Palma James 

WJJZRhiladelphia, PA' 
Po Michael Toni 
MO Frank Cmlas 

KYOT /Phoenix. AZ' 
PO'. Shaun Holly 
APO,MO Angle Nanda 

KJZS/Reno. NV' 
0M Rob Brooks 
POMO Acne, Dees 

WJZV/Richmond. VA' 
PD. Reid Snmer 

KSSJiSacramenlo. CA' 
POMO Lee Hansen 
APO. Ken Jones 

KB2N/Sall Lake City, UT' 
DM /PO:MO nari JessaR 

KIFM/San Diego. CA 
0M John Plonk 
PO. Mike Vasquez 

APDMD. Kelly Cole 

KKSF/San Francisco, CA 
0M. Michael Marlin 
PO. Michael Erickson 

KJZY/Santa Rosa. CA' 
Po_ Gordon 2101 

APO NO. Bob Singleton 

KWJZ/Sealle. WA' 
PO:Carol Handley 
M0: Dianna Rose 

WSSM-St. Louis. MO* 
PO' David Myers 

WSJT/Tampa. FL' 
PO'. Ross Bloch 
MD Kathy Curtis 

A.,410f1D 

WJZW,/Washinglon, OC' 
OM. Kenny King 
PO Carl Anderson 
MD Renee OePUy 

POWERED 

MEDIABASE 
'Monitored Reporters 

56 Total Reporters 

40 Total Monitored 

16 Total Indicator 

l 

MICHAEL 

LINGTON "SHOW ME" 

#1 Most Added 3rd week in a row. R&R 
Thank you Smooth Jazz Radio 

www.americanradiohistory.com
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CAROL ARCHER 
carcher@radioandrecords.com 

SMOOTH JAZZ 

Stompin' At The Savoy 
A business model that's breathing new life into a 
classic jazz label 

he Savoy Label Group, with its prestigious catalog 
that includes recordings by legendary jazz artists 
Charlie "Bird" Parker, Dizzy Gillespie, John Coltrane 
and Miles Davis, is undergoing a renaissance consis- 
tent with the label's rich heritage and appropriate to 
21st -century jazz fans' tastes too. 

By the close of the company's sec- 
ond fiscal year, business was up 25% 

over the first year - an impressive 
accomplishment, espe- 
cially in today's econom- 
ic climate. This week Sa- 
voy President Steve Vin- 
ing and VP /A &R Guy 
Eckstine illuminate the 
company's revamped 
business model and artis- 
tic approach. 

After Strauss Zelnick, 
Vining and others left 
BMG under what the latter calls "the 
Middelhoff cloud," Vining spent a 

year in Silicon Valley with a company 
that makes high -quality recording 
and digital processing equipment. 
When that project was completed he 
reconnected with Zelnick, who in 
the interim had gone into business 
with Manhattan -based leveraged - 
buyout firm Ripplewood. The com- 
pany specializes in putting better 
management structures in under- 
leveraged companies to turn them 
around, especially companies in Ja- 

pan. 

A Gutsy Move 
Ripplewood owns a bank and 

several technology companies. It 

bought the former Nippon Tele- 
gram's land lines; the equipment 
company Denon; and Nippon Co- 

lumbia, Japan's fourth - 
oldest record label, which 
it split into separate hard- 
ware and label groups. 
Zelnick took over as 
Chairman of Nippon Co- 
lumbia and invited Vin- 

ing to run the U.S. opera- 
tion, including Savoy's 
jazz catalog and Denon 
Classics and Jazz. 

"This was the end of 2001, in the 
depths of hard times for the record 
business," Vining says. "It was a 

gutsy move. In the meantime, 
Strauss overhauled the company 
management in Japan, and they've 
had two platinum records - their 
first in over 10 years. 

"We've been cranking up the U.S. 

operation, albeit on a modest bud- 
get. The goal was to get the compa- 
ny straightened out. They had no 
finance infrastructure in place, roy- 
alties were a mess, and there was a 

distribution deal through Atlantic 
that no one was happy with." 

As he begins his third year guid- 
ing Savoy's latest incarnation, Vm- 

ing has a specific vision for the la- 

Steve Vining 

CULBY IN BALTIMORE After showing his ID to station security to verify 

that he was over 18, keyboardist Brian Culbertson (r) dropped by recent 

Smooth Jazz sign -on WSMJ/Baltimore for an on -air chat with PD /afternoon 

driver Lori Lewis. 

bel that is not unlike the one he has 
implemented elsewhere over the 
past 10 or 15 years, including when 
he served as President of Windham 
Hill Records. 

Target: Consumers Over 30 

"We're working from adult base, 
and the catalog gives us a head 
start," Vining says. "We've got real- 
ly high- quality classics and jazz 
from Denon that have been recent- 
ly recorded and the great Savoy cat- 
alog. We bought 32 Records a year 
ago in December, which netted us 
the old Muse and Landmark record- 
ings. That was Joel Dorn and Rob- 

ert Miller's old label. 
"By picking up those assets, we 

relaunched a few lines and used the 
repertoire for a range of releases, 
including lifestyle compilations and 
the Jazz Four series, which did in- 

credibly well for 32 in its 
day, and used it to build 
the base for new artist 
signings. 

"We're in the thick of it 
now with releases from 
the first wave of signings, 
and, obviously, we're 
talking to a great number 
of other artists, because 
it's a target -rich environ- 
ment right now. I think 
jazz will go back to the model of the 
late '50s and early 60s, where it's the 
domain of independent companies. 

"We plan to expand into all the 
adult genres, beginning with a cou- 
ple of great records on our triple A 
label, 429. We're looking at the 30- 

and-up market: smooth jazz, AC, 
triple A, some world music and 
New Age - no hip -hop. All good, 
controllable formats, which, if you 
do them right, you cannot go broke 
and you sell records." 

The Creative Tip 
Few folks in jazz, except those 

who have lived off- planet, are un- 
familiar with Guy Eckstiné s ac- 
complishments. They include mu- 
sic publishing at Virgin and A&R 
at Columbia and Verve, where, as 
VP /A &R, he signed such luminar- 
ies as Herbie Hancock - with 
whom he co- produced The New 
Standard - Jeff Lorber, Art Porter 
and Chris Botti. 

He also did a stint in new media 

R &R April 23, 2004 

Smooth Jazz Convention 
Sessions 

Friday, June 25: "Smooth Jazz Late -Night Chill -Down" 

Smooth Jazz pulls an all -nighter 

at this private, family -only hang. 

Talk; groove; play Pass the Pigs; 

have a massage to soothe your 

weary, jet -lagged body; or party till 

you drop. Remember, what 

happens in the Starlight Room 

stays in the Starlight Room. 

Saturday, June 26: "It's Still 

the Revenue, Stupid!" 

Revenue expectations have never been higher. The best and the 

brightest in Smooth Jazz radio sales give us straight talk about the 

format. On the agenda so far: WNUA/Chicago Station Manager Pat 

Kelly; Clear Channel Director /National Sales Bay Area Marci Mills; and 

KHJZ/Houston VP /GM Larra Morris. Moderated by KLSX & KTWV /Los 

Angeles VP /GM Bob Moore. 

Register now at www.radioandrecords.com. 

as Sr. VP/Development at MP3.com. 
Among his countless credits is co- 

producer of Brian Culbertson's 2003 

disc Nice & Slow, which includes the 
No. 1 track "All About You." 

Eckstine introduced vocalist Car- 
ol Wellsman, whom he heard sing 
at one of Botti's gigs, to Bob Beldon, 
who had a connection to Steve Back- 

er at Savoy. The label signed Wells - 
man, and, subsequently, Backer 
asked Eckstine to produce Hubert 
Laws, then hired Eckstine as Savoy's 
VP /A &R 

Eckstine is enthusiastic about 
Laws' record Moondance. "It's a great 
record," he says. "I certainly have all 

the right guys on it - 
Culby, Herbie, Botti and 
Lorber - and all the 
songs are great. Hubert is 

one of the greatest flute 
players in the world, and 
if you count his CTI stuff 
from the '70s, he's a pio- 
neer, a core artist in this 
format before it was called 

smooth jazz. 
"It's hard to believe he' s 

not played as a heritage artist. Ironi- 
cally, satellite radio is all over his 
record, and some tenestrial stations 
are too. I like to take chances to pique 
listeners' interest, just as I would 
imagine program directors do." 

Artistic Mission 
Eckstine explains that his artistic 

mission at Savoy resembles one he 
put in place at Verve /Forecast. "My 
job is to sign acts -to fmd them and 
produce or executive produce them - and, along with Steve Vining, 
build the creative vision for the la- 
bel," he says. 

"It's like building a baseball team; 
it's a three- pronged approach. You 

want a blend of veteran artists with 
a touring base, like a Jeff Lorber; ex- 
citing developing acts, like a Chris 
Botti; and baby acts. It is unfortunate 
so many artists are being dropped, 
but this is a good time to cherry-pick 
and to build a roster. 

"Given Savoy's history with peo- 
ple like Bird and my father [Billy 

Guy Ec kstine 

Eckstine) and John Coltrane, it's 
been cutting-edge; but at the same 
time we have to sell records and be 
mainstream, so it's a very fine line 
we have to toe between art and com- 
merce. 

"Given Savoy's 

history with people 

like Bird and my 

father and John 

Coltrane, it's been 

cutting -edge; but at 

the same time we 

have to sell records 

and be mainstream, 

so it's a very fine line 

we have to toe 

between art and 

commerce." 

Guy Eckstine 

"I keep going back to Chris Botti 
as the best example, because he's 
doing something different, yet ac- 
cessible - something that gets ra- 
dio airplay and sells records but is 

not so out there that it annoys peo- 
ple or alienates them. 

"I'm looking for artists along that 
edge who are unique but still com- 
mercial. They aren't easy to find, but 
they're out there somewhere. As an 
A &R person, I'm interested in dis- 
covering new things, but I realize 
that Smooth Jazz is a brand -name 
format, and we need known acts to 
create attention for the label and 
build critical mass at radio." 

www.americanradiohistory.com
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PETER WHITE 
141 *7 fit 

BOUTIOVE 

se . 

TALKIN' BOUT NUMBER ONE! 
Thanks from Peter White & Columbia Records for making " Talkin' Bout Love" a #1 track at Smooth Jazz Radio. 

KSKX WQCD KTWV WNUA KKSF KOAI WJJZ 
WLVE KWJZ KYOT KJZI KIFM WSMJ W55M 
KBZN WJZI WJZA WLOQ KOAS WYJZ WJZN 
KEZL KAJZ KSMJ KJZY KRVR KJZS WOJZ 

"Confidential" is the 
new album from the 
guitarist who helped 

to define Smooth 

Jazz, selling a million 
records along the 
way. 

On Tour Now: 

KHJZ WJZW WVMV WJZZ 
WSJT KJCD WNWV K55J 
WJZL WJZV WZMR WDRR 

5/6 Washington DC WJZW after -work party /Marriott Metro Center 
5/7 Washington DC Ronald Reagan Intl. Trade Center 
5/15 Sacramento, CA Radisson Hotel 
5/16 Newport Beach, CA Hyatt Regency 

(Newport Beach Jazz Festival) 
5/29 San Diego, CA KIFM Anniversary Smooth Jazz Festival 

(4th and Island Main Stage) 

More dates at peterwhite.com 

Written by Rex Rideout, Peter White d Paul Brown Produced by Paul Brown Arranged by Rex Rideout 

I tiANW\ 

"Columbia" "Reg. U.S. Pot. 6 Tm Off. Marco Registrada/ 
02004 Sony Music Entertainment Inc. 

www.americanradiohistory.com
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56 SMOOTH JAZZ TOP3Q_ 
April 23, 2004 

WEEK WEEK ARTIST TITLE UEELIS 
TOTAL 
PLAYS 

I- 
PLAYS 

TOTAL 
AUDIENCE 

100) 

WEEKS ON TOTAL STATIONS' 

CHART ADDS 

1 Q PETER WHITE Talkin Bout Love (Columbia) 867 +33 108228 14 4010 

3 0 PAUL BROWN 2417 /GRP /VMGI 789 +15 97141 13 4011 

4 0 RICHARD ELLIOT Sly /GRP /VMG) 778 +17 94105 20 3910 

2 4 KIM WATERS The Ride (Shanachie) 740 .59 96980 22 4010 

6 0 PAUL TAYLOR Steppin' Out (Peak) 689 +109 81607 12 3810 

5 Q EUGE GROOVE Livin' Large (Narada) 625 +33 77225 11 3913 

7 Q HIL ST. SOUL For The Love Of You (Shanachie) 580 +14 66818 14 3910 

8 0 DAVE KOZ All I See Is You (Capitol) 563 +20 86980 8 3710 

9 9 NORAH JONES Sunrise (Blue Note /EMC) 477 -5 46128 12 3310 

12 Q RICHARD SMITH Sing A Song (A440) 443 +14 43715 19 3210 

16 Q MINDI ABAIR Save The Last Dance (GRP /VMG) 436 +37 57132 9 3611 

11 12 STEVE COLE Everyday (Warner Bros.) 431 .27 40672 27 3010 

17 Q DIANA KRALL Temptation (GRP /VMG) 421 +45 43978 4 3515 

10 14 NICK COLIONNE High Flyin' (3 Keys Music) 412 .69 44734 28 2710 

13 15 BASS X Vonni (Liquid 8/ 406 17 46099 23 3110 

18 Q JOYCE COOLING Expression (Narada) 396 +34 51250 6 3812 

15 17 MARC ANTOINE Mediterraneo (Rendezvous) 393 .12 48612 9 3710 

19 BRIAN CULBERTSON fINORMAN BROWN Come On Up (Warner Bros.) 379 +41 47518 7 3512 

22 Q PRAFUL Let The Chips Fall (Rendezvous) 314 +51 29672 5 3012 

21 RICK BRAUN Daddy -0 (Warner Bros.) 308 +22 24653 7 2810 

24 MICHAEL LINGTON Show Me (Rendezvous) 263 +85 32395 2 3317 

20 22 NAJEE Eye 2 Eye (N- Coded) 263 .44 25419 17 2412 

23 23 JEFF GOLUB Pass It On (GRP/VMG) 196 .29 17412 11 1810 

26 BRAXTON BROTHERS When You Touch Me (Peak) 172 +15 12486 4 1510 

30 BEYCNCE' fILUTHER VANDROSS The Closer I Get To You (J /Columbia /RMGI 164 +61 25716 2 1413 

25 26 DAVID SANBORN Isn't She Lovely (GRP /VMGI 160 .7 14645 10 1610 

27 27 SIMPLY RED You Make Me Feel Brand New (simplyred.com /Red Ink) 142 .9 5188 6 1110 

'Debut> GRADY NICHOLS Allright (Grady Nichols Ltd.) 123 +21 11439 1 1311 

'Debut> NESTOR TORRES Maybe Tonight (Heads Lip) 110 +17 11969 1 1111 

'Debut> DARYL HALL What's In Your World (Rhythm & Groove /Liquid 8) 109 +36 3659 1 710 

16 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of 4/11 -4/17. Bullets appear on songs gaining plays or remaining flat from previous week. 

If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. 
Most Added is the total number of new adds officially reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations 

playing a song. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. 

Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004. The Arbitron Company). © 2004, R &R. Inc. 

New &Active 
ALKEMX Time To Lounge (Rendezvous) 

Total Plays: 107, Total Stations: 10, Adds: 0 

MICHAEL MCDONALD Ain', Nothing Like The Real Thing (Motown) 

Total Plays: 79, Total Stations: 10, Adds: 2 

BOB BALDWIN I Wanna Be'Nhere You Are (A440) 

Total Plays: 62, Total Stations: 7, Adds: 0 

SEAL Loves Divine /Warner Bros.) 

Total Plays: 56, Total Stations: 7, Adds: 3 

BRIAN HUGHES Wherever You Are (4440) 

Total Plays: 55, Total Stations: 8, Adds: 0 

CHUCK LOEB Bring It (Shanachie) 

Total Plays: 41, Total Stations: 6, Adds: 1 

GENE DUNLAP Up South (Rhythm & GroovelLiquid 8) 

Total Plays: 41, Total Stations: 4, Adds: O 

CHRIS STANDRING Miss Downtown Sugar Girl (Pyramid) 

Total Plays: 39, Total Stations: 5, Adds: O 

ERIC DARIUS Night On The Town (HigherOrteve /Narada) 

Total Plays: 34, Total Stations: 6, Adds: 1 

ALAN HEWITT Breathless (215) 

Total Plays: 29, Total Stations: 5, Adds: 2 

Songs ranked by total plays 

Most Added 
www.rradds. corn 

POWERED 
11EIlIABASE 

ARTIST TITLE LABELfSi ADDS 

MICHAEL LINGTON Show Me (Rendezvous) 7 

CHRIS BOTTI Back Into My Heart (Columbia) 6 

DIANA KRALL Temptation (GRPIVMG) 5 

BEYONCE' fIL. VANDROSS The Closer I Get... (J /Columbia /RMGI 3 

SEAL Loves Divine (Warner Bros.) 3 

THA' HOT CLUB I'm Gonna Love You Just A... (Shanachie,) 3 

Most 
Increased Plays 

PAUL TAYLOR Steppin' Out (Peak) 

MARC ANTOINE Madrid /GRP /VMGI 

MICHAEL LINGTON Show Me (Rendezvous) 

BEYONCE' fIL. VANDROSS The Closer I Get.. 

PRAFUL Let The Chips Fall (Rendezvous) 

DIANA KRALL Temptation (GRPIVMG) 

B. CULBERTSON fIN. BROWN Come On Up (Warner Bros.) 

TOTAL 
PLAY 

INCREASE 

+109 

+91 

+B5 

(J /Columbia /RMG) +61 

+51 

+45 

+41 

MINOI ABAIR Save The Last Dance (GRPIVMG) +37 

DARYL HALL What's In Your World (Rhythm & Grocve /Liquid 8) +36 

JOYCE COOLING Expression (Naradal +34 

Most 
Played Recurrents 

TOTAL 

ARTIST ' - -. -. _ PLAYS 

RONNY JORDAN At Last IN-Coded) 399 

MICHAEL MCDONALD Ain't No Mountain High Enough (Motown1372 

CHRIS BOTTI Indian Summer (Columbia) 365 

PRAFUL Sigh (Rendezvous) 337 

JAllMASTERS Puerto Banos (Tripin N' Rhythm) 306 

PAUL JACKSON, JR. It's A Shame (Blue Note /EMCI 274 

JIMMY SOMMERS Take My Heart... (Gemini /Nigher Octave)) 268 

CANDY DULFER Finsbury Park, Cafe 67 (Eagle Rock; 225 

KENNY G. Malibu Dreams (Arista/ 210 

DAVE KOZ Honey -Dipped (Capitol) 209 

MINDI ABAIR Flirt (GRP /VMGI 208 

DAVID BENOIT Watermelon Man (GRP IVMG) 188 

STEVE OLIVER High Noon (Native Language) 184 

URBAN KNIGHTS Got To Give It Up (Narada) 183 

DAVID SANBORN Gamin' Home Baby (GRP /VMGI 181 

Detailed station playlists for all R &R 

reporters are available on the web at 
www.radioandrecords.com. 

Chris botti GOING FOR ADDS NOW! 

back into my heart 

"BACK INTO MY HEART" The next single from Chris Botti 's "A Thousand Kisses Deep" 
A sultry follow up to the #1 smash "Indian Summer" 
A Thousand Kisses Deep already over 100,000 sold! 

#2 Most Added Monitored! 
r1 WNUA KWJZ KJCD WJZN WZMR KRKR 

#1 Most Added Indicator! 
XM "Watercolors" WFSK KUAP WJAB WVAS KSBR DMX "Smooth Jazz" KYSJ 

Chris Botti & Columbia Records thank you for making "Indian Summer" #1. t:tnrnt, 

"Columbia" !> Reg. U.S. Pat. d Tm Off. Marca Registrada/ 
02004 Sony Music Entertainment Inc. 
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CYNDEE MAXWELL 
cmaxwell @radioandrecords. corn 

ROCK 

Active Rock's Suffocation 
Excessive narrowing of music will cause 
the format to implode 

hile not every Active Rock station is extremely 
narrow, enough are to call into question the survival of 
the format. This warning is worthy of consideration to 
the degree that makes sense in your unique situation. As 
you read, remember that what's being advised is not a 
wholesale change of playlists, but rather that program- 
mers not be so quick to rule out music that's just a little 
different. 

Next week well look at spode exam- 

ples of how some stations have broadened 

their lists without surrendering their Ac- 

tive Rock position. But first, the members 

of Pollack Media Group - Chairman/ 
CEO Jeff Pollack, President Tommy 
Hodges, Sr. VP Dave Brewer and VP/ 

Music & New Media Pat Welsh - 
plead,fin the lore of the format, loosen the 

boundaries on what you call active rock 

music! 

Facing Extinction 

Last September (9/26/(13) we asked, 

"Is Active Rock too narrow ?" Six 

months later we're answering our own 
question. We believe the format is in 

danger of narrowing itself to death. 
Narrowing your focus is an essen- 

tial strategy in any kind of business, 

but giving up tar much too soon can 

be unwise. In their book The 22 Im- 

mutable Imps of Marketing: Violate Them 

at Your Own Risk, Al Ries and Jack 

Trout discuss "the Law of Sacrifice," 
which says, "You have to give up 
something to get something." 

There isn't much programmers can 

do when exercising the law of Sacri- 

fice as it relates to the incompatibility 
of '80s rock with the Active Rock for- 

mat. There comes a time when some 

Active Rock stations just can't play 
older hard rock anymore. But pro- 
grammers must understand that ev- 
ery time a music type is sacrificed, the 
station's format becomes narrower. 

As we pointed out last fall, we can 

no longer pretend that the format's 
new music is as appealing as it could 
be. So if you're sacrificing the older 
stuff on the back end without being 

able to bring in a lot of great new stuff 
on the front end, when does that leave 

you? With these factors in play, we an 

convinced that Active Rock in gener- 

al is becoming so narrow that it is at 

risk of no longer being a mainstream 

format. 
There's evidence of this in national 

format ratings. The combination of 
stations Arbitron defines as AOR and 

Active has been steadily declining. 
From a national sham of 4.7 in winter 
2001, the Rock formats had dropped 
to 3.8 in fall 2003. Part of the decline 

is due to stations leaving the format, 
but that's just the point - more sta- 

tions and more listeners are leaving 
the format. 

A Mediabase review shows that 
there are 70 Active Rock stations, few- 

er than there are in most other formats, 

including Country (167), AC (136), 

CHR (131), Hot AC (105), Classic Rock 

(92), CHR Rhythmic (89), Alternative 
(87) and Urban (74). 

Three Problems 

Getting into the reasons for the for- 

mat's decline, we see three problems: 

quality of new music, narrowly (and 

arbitrarily) drawn boundaries for 
what is "rock" music and question- 
able research practices. 

With the state of new rock music, it's 
no surprise that Active Rock's current 
playlists have shrunk. In fact, program- 

mers have shown good judgment in 

resisting much of the musical fodder 

the labels have designated as being for 
the Active Rock format. But resisting 
substandard product is only part of the 

solution to the format's problems. 

Programmers often accept the la- 

bels' definition of what music fits into 
Active Rock. Last fall we pointed to 

Evanescence's "Bring Me to Life" as 

a perfect example of the format's be- 

ing late on a hit rock record. Other ex- 

amples have included The White 
Stripes' "Seven Nation Army" and 
Jet's "Are You Gonna Be My Girl." 

In many cases, the reason Rock was 

so late was simply because the labels 

weren't working the records at the for- 

mat. Acunent example is Finger Elev- 

en's "One Thing," an outstanding song 

that sounds like a major crossover hit. 
All these songs have guitars and 

drums and have generated tremen- 
dous research, phones and sales. So 

why don't they get played on Rock sta- 

tions, while plenty of derivative, faux - 
angst baby bands do? The bottom line 
is that we must look beyond what the 

labels work to the format. We need to 

play hits, not just label priorities. 
The musical screening respondents 

go through to get into station music 

tests is another area where Active 
Rock programmers can get into trou- 
ble. An overly narrow music screen 

may result in a self- fulfilling prophe- 
cy. Active Rock listeners who are fil- 
tered through a Pantera, Korn, Metal- 

lira, Godsmack, Disturbed screen will 
give you very different results than 

listeners who get through a screen of 
Nickelback, 3 Doors Down, Metallica, 

Creed and Linkin Park. 

The former may be appropriate in 
your market, but you must recognize 

that it is much narrower. While de- 
signing your music screens, you 
should ask yourself, "Is my station 
giving up too much for the sake of 
formatic purity?" 

Undue Influence 

Another recent trend that concerns 

us is the influence of Internet -based 

research. Many extreme rock songs 

and artists seem to rate much higher 

with this methodology than with con- 

ventional research. 

We are convinced 

that Active Rock in 

general is 

becoming so 

narrow that it is at 

risk of no longer 

being a mainstream 

format. 

Two songs that we actually liked 
very much come to mind: Static -X's 
"The Only" and Sevendust's "Ene- 
my" have generally gotten outstand- 
ing results in most Internet studies 
that we have seen, but they haven't 
displayed similar appeal in conven- 
tional callout 

The conventional-callout-vs.-Inter- 
net debate Ls a topic for another time, 
but it is apparent that the hyperparti- 
san fan who tends to take an Internet 
music test may not reflect the station's 
typical listener, or even its typical Pl 
listener. 

If that's true, relying on Internet 
testing as your only research tool may 

be giving you a distorted view - 
making songs appear to be major hits 

when they are in reality mere blips on 

the radar for the Rock cume. 

Again, we want to stress that being 

focused is important. But in an effort 
to be formatically pure, stations some- 

times forget the need to program to 
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Breathalyzer- Approved 
Participants in this year's "Rate -a -Wine, Rate -a- Record" 
session at R &R Convention 2004 will undergo rigorous 
testing before, during and af- 
ter the event to make sure 
everyone has had enough 
wine while listening to the hot- 
test new releases that will 
eventually wind up at the top 
of the Rock charts. Or at least 
that's what everyone who has 
had enough wine will think. 

The session is Friday, June 25, 

3-5pm, right before the R &R 

Industry Achievement Awards ceremony. Register for the convention 
now at www.radioandrecords.com. 
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the audience, not the industry. This 
point is both profound and subtle. The 

key is this: Stations are often guided 
by the parameters of the format, not 

the parameters of what the audience 

will accept. 

Without realizing it, we all tend to 

let our perceptions of individual 
stations be colored by the format av- 

erages. Aggregating the stations in a 

format for the purposes of a chart is 

convenient but misleading. The whole 

does not equal the sum of the parts - 
the whole equals the average of the 

parts. This turns the concept of "agree- 

ment records" on its ear. 

As we normally use the term, agree- 

ment means cume records. However, 
in the context of the charts, agreement 
records are generally the hardest tex- 

turally. Programmers need some 
mechanism to shake them out of this 
way of thinking so they can see the 

bigger picture. 

Steps To Expand 

To sum it up, here are the steps pro- 

grammers need to think about to make 

sure their stations aren't too narrow: 

Look for songs beyond the labels' 
definition of what "fits" the Active 
Rock format. Check out the Alterna- 
tive charts just to see what's there and 

insist that record reps service you with 
everything they're sending to Alterna- 

tive. There's no reason to miss a true 
hit just because "it isn't being worked 
at Rock." 

Put chart rankings in perspective. 
The flip side of the previous point is 

that you will have to continue to re- 

mind the record industry that you are 

programming for your audience, not 
the charts. Just because a song 
achieves a certain position on the 
charts doesn't mean the song is a hit 
for you. Chart positions don't have 
any inherent value; after all, some- 

thing has to be No. 10 every week. 

By the same token, some songs that 

are hits don't show up as well on the 

charts. If every station isn't peaking at 

the same time, a song that does great 
with the audience might not be a 

chart- topper. A good example from 
the recent past is "Stillborn" from 
Black Label Society. 

Be suspicious of songs that test 
great only in Internet research. 
Check to see if requests and record 

and concert sales reflect the strength 

of your Internet callout. If a new song 

is Internet- testing in your top five and 

it's No. 73 in sales, that should tell you 
something. All forms of research 
should be viewed as tools to help 
make music decisions, not the final 
word on what to play. 

Look for passion rather than pas- 

sivity. Songs that generate a lot of re- 

action one way or the other are often 
more valuable than songs that elicit no 

reaction. Filling your current catego- 

ries with innocuous songs that don't 
offend anyone can mean you're bor- 
ing your audience to death. 

Take your shots on things that you 
think will make a difference with your 
audience, not just what's being worked 

nationally. Artists like the aforemen- 

tioned White Stripes, Evanescence and 

Jet, all of whom were initially slow to 

develop on the charts, ended up doing 
great in many markets. 

Another way to look at this is to 

look for stars. As one programmer 
told us recently, he loves playing an 

honest -to- goodness rock star like Kid 
Rock. He said he didn't care how Kid 
Rock's previous songs had tested. This 
programmer recognizes that there is 

always be room for someone who was 

a major box -office star in the rock 
genre, if not a No. 1 chart performer 
for the Rock format. 

Develop music screens that are 
representative reflections of the Ac- 

tive Rock format in its broadest 
sense. Every market situation is dif- 
ferent. Rock programmers in Salt Lake 

City or Little Rock, where there are far 

too many Rock stations, are forced to 

carve out narrow niches to survive. 
But Active Rock stations in less com- 
petitive markets shouldn't leave any- 

thing on the table. If you can play 
records that are a little right or a little 
left of center or keep playing classic 

hard rock, do so. 

Rethink Format Lines 

There are many reasons that the 
Active Rock format has lost momen- 
tum over the past couple of years, and 

there is no one silver bullet that will 
automatically improve the format's 
position. After all, we've only been 

talking about music, and there's also 

a lot to consider with regard to morn- 
ing shows, marketing, etc. 

But a good place to start is with re- 

thinking your station's format bound- 

aries. Make sure your station is focused 

on what the market will give you, not 

on a preconceived, industry- influenced 
notion of what the station should be. 
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POWERED 

111EUTABASE 

Most Added 
www.rradds. com 

ARTIST T TLE LASELÍS, ADDS 

SEETHER f /AMY LEE Broken (Windup) 5 

SLIPKNOT Quality (Roadrunner Records / 10JM6) 4 

VELVET REVOLVER Slither /RCA /RMGI 3 

THORNLEY So Far So Good (Roadrunner Records / /DJMGI 3 

BLACK LABEL SOCIETY House Oi Guam (Spitfire) 3 

DARKNESS Growing On Me ¡Must...Destroy /Atlantic) 3 

NICKELBACK Feelin' Way Too... (RoadunnerRecords/IDJMG) 2 

TANTRIC The Chain (MarerickiReprisei 2 

BRIDES OF DESTRUCTION I Don't Care (Sanctuary/SRC) 2 

Most 
Increased Plays 
ARTIST 

TOTAL 
PLAY 

INCREASE 

VELVET REVOLVER Sluher IRCA,RMG) 

JET Cold Hard Bitch (Atlantic) 

HOOBASTANK The Reason (Island(IDJMG) 

THORNLEY So Far So Good (RoadrunnerRecordslIDJMG) 

BLACK LABEL SOCIETY House Of Doom (Spitfire) 

THREE DAYS GRACE Just Like You (Jive /Zomba) 

GODSMACK Running Blind (Republic /Universal) 

AUDIOSLAVE What You Are (Interscope /Epic) 

NICKELBACK Feelin' Way Too... (RoadrunnerRecords /IDJMG) 

Most 
Played Recurrents 

+131 

+57 

+45 

+34 

+34 

+33 

+28 

+27 

+24 

ARTIST TITLE LABEL'S 

TOTAL 

PLAYS 

TRAPT Headstrong (Warner Bros.) 228 

AUDIOSLAVE Show Me How To Live (Interscope/Epicl 199 

STAIND So Far Away (FhplAtlanticl 189 

WHITE STRIPES Seven Nation Army (Third Man /V2) 168 

AUDIOSLAVE Like A Stone llnterscope /Epic/ 144 

BLACK LABEL SOCIETY Stillborn (Spitfire) 139 

3 DOORS DOWN When I'm Gone (Republic /Universal) 129 

GODSMACK Serenity (Republic /Universal) 127 

PUDDLE OF MUDD Away From Me (Geffen) 125 

NICKELBACK Someday (Roadrunner Records//DJMG) 120 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 
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LAST 
WEEK 

1 

4 

3 

2 

ROCK TOP 30 
r., April 23, 2004 

THIS 
WEEK ARTIST 

' 
T E _ =.c.. 

1 NICKELBACK Figured You Out (RoadrunnerRecords /IDJMG) 

Q JET Cold Hard Bitch (Atlantic) 

o AEROSMITH Baby, Please Don't Go (Columbia) 

4 INCUBUS Megalomaniac (Epic) 

5 O TESLA Caught In A Dream (Sanctuary /SRG) 

8 0 KID ROCK Jackson, Mississippi (Top Dog /Atlantic) 

6 7 JET Are You Gonna Be My Girl (Atlantic) 

9 8 THREE DAYS GRACE (I Hate) Everything About You (Jive/Zomba) 

10 O PUDDLE OF MUDD Heel Over Head (Geffen) 

7 10 AUDIOSLAVE I Am The Highway (Interscope /Epic) 

11 Q SHINEDOWN 45 (Atlantic) 

13 ® GODSMACK Running Blind (Republic /Universal) 

12 ® LINKIN PARK Numb (Warner Bros.) 

14 H00BASTANK The Reason (island /IDJMG) 

15 ® A PERFECT CIRCLE The Outsider (Virgin) 

16 LINKIN PARK Lying From You (Warner Bros.) 

/oebut> b VELVET REVOLVER Slither (RCA /RMGI 

22 AUDIOSLAVE What You Are (Interscope /Epic) 

19 DARKNESS I Believe In A Thing Called Love (Must...Destroy /At /antic) 

20 0 3 DOORS DOWN Away From The Sun (Republic /Universal) 

17 21 TANTRIC Hey Now (Maverick/Reprise) 

18 22 GODSMACK Re -Align (Republic /Universal) 

23 23 LOSTPROPHETS Last Train Home (Columbia) 

21 24 TRAPT Echo (Warner Bros.) 

28 ® THORNLEY So Far So Good (Roadrunner Records /IDJMG) 

25 DEFAULT Throw It All Away (TVT) 

24 27 LO PRO Sunday (Geffen) 

27 t LENNY KRAVITZ Where Are We Runnin'? (Virgin) 

26 29 DAMAGEPLAN Save Me (Atlantic) 

29 CI OFFSPRING ICan't Get My) Head Around You (Columbia) 

TOTAL I- TOTAL WEEKS ON TOTAL STATIONS/ 
PLAYS PLAYS AUDIENCE CHART ADDS 

1001 

566 -63 38779 23 2510 

562 +57 28082 11 2610 

543 +14 29692 7 2110 

489 -40 25263 16 2410 

395 +7 17368 13 1810 

369 +9 14394 11 2110 

362 -16 27404 31 1810 

350 -3 20754 26 2011 

348 +19 15890 10 2310 

346 .31 21239 29 2310 

345 +22 16964 18 2210 

316 +28 13444 7 2010 

316 +14 21456 27 1910 

301 +45 13655 10 1710 

275 +22 11303 14 1610 

244 +11 12568 9 1210 

205 +131 8080 1 2013 

181 +27 4987 6 1810 

178 +9 8918 18 1410 

172 +5 9455 13 1010 

171 -45 9935 16 1510 

165 40 10478 20 910 

147 -2 6537 7 911 

147 -17 3700 12 1310 

136 +34 4373 2 1713 

135 +5 10655 4 1010 

133 -2 2994 9 1310 

127 +13 10479 2 1210 

113 -12 2354 10 810 

111 +21 5099 2 811 

27 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay 

week of 4/11 -4/17. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger 
increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially 
reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the 

songs with the greatest week -to -week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each 

daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The 

Arbitron Company). ©2004, R &R, Inc. 

New & Active 
DROWNING POOL Step Up (Windup) 

Total Plays: 102, Total Stations: 8, Adds: 0 

SOIL Redefine (J /RMG) 

Total Plays: 96, Total Stations: B, Adds: 0 

THREE DAYS GRACE Just Like You I-live/Zomba) 

Total Plays: 76, Total Stations: 7, Adds: 1 

DROPBOX Wishbone (Re Allgn/Universal) 

Total Plays: 69, Total Stations: 6, Adds: 0 

SEETHER IIAMY LEE Broken (Windup) 

Total Plays: 61, Total Stations: 10, Adds: 5 

BLACK LABEL SOCIETY House Of Doom (Spitfire) 

Total Plays: 59, Total Stations: 10, Adds: 3 

NICKELBACK Feetin' Way Too Damn Good (Roadrunner Records /IDJMG) 

Total Plays: 50, Total Stations: 4, Adds: 2 

SMILE EMPTY SOUL Silhouettes (Lava) 

Total Plays: 47, Total Stations: 5, Adds: 0 

CROSSFADE Cold (Columbia) 

Total Plays: 47, Total Stations: 5, Adds: 1 

KORN Everything I've Known (Immortal/Epic) 

Total Plays: 46, Total Stations: 6, Adds: 1 

Songs ranked by total plays 

Reporters 
KZRR/Albuquerque, NM' 
Á1Y114, 
NOSY Ow. 

10/7/0/Allentown, PA' 

PR çwm 

r 
A. 

Müf04,5;8ü 

KWHLIAnchorage, AK 
10. lam Sr, 

2 707.7N01 

KLBJ/Austin, TX r YSaO Y... 

KIOC/Beaumom, TX' 
1001171111a llasY 

WBUFBuaalo, NY' 
19 MON 
M rapm 

b'. 

WROK/Canton, OH' 
Urnohn rNma 

WPXC/Cape Cod, MA 
aa.eMe. 
10/9 S.mv1m9 a.N.r. 

WKLC/Charleston, WV 
WTYby. 

77,173.7,757,71, 

WEBN/CincinnaK, OH' 
rPSaw.rn 

WMMS/Cleveland, OH' 
IQe.em.Y 

KNCNyCorpus Christi, TX 
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IIOrAY.Ymm >. w, 
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a.1e4A..r MOrN.r 

1.057An07^fR 
áNa:.YfISJCF,Y 

WRCO/FayeOeville, NC* 
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m YMm r 

Átts13,31.3C1C« 

WRKalamazoo, MI 

Item 
7777.471t. at 

WDHNMorristown, NJ' 
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KF'Dr/Odessa,TX oáamNr 
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. .Tera:c. f:5m----.-v 

WRRX/Pensacola, El.' 
Me WW1. u EssAU+LE[ 

WMMFtIPILlladelphia, PA' 

KDKBIPhoenix,AZ 
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WHEBIPortsmouth, NW lYt.s9 
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i Mrt517075*.tf 

WHJYA'rolddence, RI 
NalaY1 

119P.,,.N 
MAY al 

WPC 

WBBBBaletgh, NC' 
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5E5MPlavIEE 
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KCALBhrerside, CA' 
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7, NAT 
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WM( 

WXRXBocMord, IL 
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,e 41v777,r:avEP 
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CPDSSAti 
Yt40' 

KBERBaf Lake City, UT' cram 
MOWING 

No. 

roOiSan 
Jose. CA' 

r tr,,,. Mows 

Nob'. 

KZOZänLois Obispo. CA 

TUX/Shrevepod,LA' 
am Val 

m N,,.4 

WKLT/Traverse City. MI 
POW .. N., 

KMOD/Tulsa, OK' 
9.119 U.Om 

KRT7. O/Tulsa, OK' 

0MN.1 
AID PW,0.rt. 

WMZK/Wausau, WI 
KIM Nn Sum.. 

POWERED 
MED1ABASE 
'Monitored Reporters 

39 Total Reporters 

27 Total Monitored 

12 Total Indicator 

Did Not Report. Playlist Frozen (2): 
WMTT /Elmira, NY 
WWCT /Peoria, IL 
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ACTIVE ROCK TOP 50 
59 

POWERED 

111EUTABASE 

TOTAL 
PLAYS 

.I- 
PLAYS 

TOTAL 

AUDIENCE 

(001 

WEEKS ON 

CHART 

TOTALSTATCNS 
ADDS Most Added' 

® April 23, 2004 

(S1 

LINKIN PARK Lying From You (WarnerBros.) 1851 +208 89948 12 6110 www.rradds. corn 
JET ColdHardBitch (Atlantic) 1737 +99 86131 16 6210 

ARTIST TITLE LABELS, ADDS 

A PERFECT CIRCLE The Outsider (Virgin) 1729 -60 79862 20 6210 
SLIPKNOT Duality (Roadrunner Records //DJMG) 48 

SHINEDOWN 45 (Atlantic) 1676 +19 80519 26 6011 DARKNESS Growing On Me (Must...Destroy /Atlantic) 12 

INCUBUS Megalomaniac (Epic) 1488 -77 70266 16 6010 AUF DER MAUR Followed The Waves (Capitol) 12 

LOSTPROPHETS Last Train Home (Columbia) 1297 +70 47483 18 5811 
SKILLET Savior (Lava) 7 

THREE DAYS GRACE Just Like You (Jive/Zomba) 5 

NICKELBACK Figured You Out IRoadrunnerRecords/IDJMG) 1295 129 62719 23 5710 
MAGNA -FI Where Did We Go Wrong? (Aura) 5 

PUDDLE OF MUDD Heel Over Head (Geffen) 1293 .9 54836 11 5510 BLACK LABEL SOCIETY House Of Doom (Spitfire) 5 

GODSMACK Running Blind (Republic /Universal) 1208 +188 53667 7 6210 BREAKING BENJAMIN So Cold (Hollywood) 5 

HOOBASTANK The Reason (island /IDJMG) 1173 +54 45946 11 5312 
TANTRIC The Chain (MavericklReprise) 5 

THREE DAYS GRACE (I Hate) Everything About You (Jive/tom/ia) 1061 -91 49936 46 5410 Most 
DROWNING POOL Step Up (Wind-up) 

DAMAGEPLAN Save Me (Atlantic) 

1014 

971 

+41 

131 

36776 

38582 

11 

15 

5910 

6110 
Increased Plays 

TOTAL 

GODSMACK Re Align (Republic/Universal) 963 89 50505 22 4910 PLAY 

ARTIST TITLE LABEL(S) INCREASE 

OFFSPRING (Can't Get My)Head Around You (Columbia) 935 +105 36497 8 5512 
VELVET REVOLVER Slither (RCA /RMG) +590 

AUDIOSLAVE What You Are (lnterscope/Epic) 914 +54 36782 7 56/2 SLIPKNOT Duality (Roadrunner Records / /DM6) +243 

VELVET REVOLVER Slither (RCA/RMG) 913 +590 50858 2 6113 LINKIN PARK Lying From You (Warner Bros.) +208 

TRAPT Echo fWarnerBros.) 866 -144 28729 14 5110 
GODSMACK Running Blind (Republic /Universal) +188 

THREE DAYS GRACE Just Like You (Jive /Zomba) +163 
KID ROCK Jackson, Mississippi (Top Dog /Atlantic) 818 130 29875 13 5111 

KORN Everything I've Known (Immortal /Epicl +110 

SOIL Redefine (J /RMG) 780 +50 26694 10 5611 OFFSPRING (Can't Get My) Head Around You (Columbia) +105 

CROSSFADE Cold (Columbia' 720 +75 22413 12 5114 JET Cold Hard Bitch (Atlantic) +99 

AEROSMITH Baby, Please Don't Go (Columbia) 708 +47 29295 6 4311 
THOUSAND FOOT KRUTCH Rawkfist (Tooth & Nail /EMC) +89 

SEETHER fHAMY LEE Broken (Wind-up) +89 
LO PRO Sunday (Geffen) 690 -73 22313 16 4710 

THREE DAYS GRACE Just Like You (Jive /Zomba) 677 +163 21046 3 5415 Most 
THORNLEY So Far So Good (RoadrunnerRecords/IDJMG) 677 +78 18089 5 5411 Played Recurrents 
THOUSAND FOOT KRUTCH Rawkfist (Tooth &Nail /EMC) 498 +89 13973 12 3414 TOTAL 

ARTIST TITLE LABELISI PLAYS 

SMILE EMPTY SOUL Silhouettes (Lava) 485 +31 11262 6 4411 
EINKIN PARK Numb (Warner Bros.) 623 

DROPBOX Wishbone (Re- Afrgn/Universal) 458 -9 12521 13 4110 TRAPT Still Frame (Warner Bros.) 590 

SEVENDUST BrokenOown (TV77 426 -151 18246 15 3110 AUDIOSLAVE I Am The Highway pnterscopelfpic) 582 

STORY OF THE YEAR Until The Day I Die (Maverick/Reprise) 391 +14 6641 8 2310 STAIN) So Far Away (flip /Atlantic) 519 

SEETHERfIAMY LEE Broken (Wind-up) 374 +89 8143 3 2914 
TRAPT Headstrong (Warner Bros.) 489 

DISTURBED Liberate (Reprise) 466 
BURDEN BROTHERS BeautifulNight (Kirtland/Trauma) 309 .1 14125 9 2810 

PREITHING FadedLove (V2) 299 +28 7544 7 2810 New &Active 
TESLA Caught lnADream (Sanctuary/SRG) 295 -28 17970 11 2010 

SLIPKNOT Duality (RoadrunnerRecords/IOJMG) 279 i- 243 17789 1 48148 
SEVEN WISER Take Me As I Am (Wind-up) 

KORN Everything I've Known (Immortal/Epic) 267 +110 7691 2 2813 
Total Plays: 110, Total Stations: 15, Adds: 2 

INCUBUS Talk Shows On Mute (Epic) 

STATIC -X So (Pushing You Away) (WarnerBros.) 248 -53 5658 9 3110 Total Plays: 106, Total Stations: 12, Adds: 4 

TANTRIC Hey Now (Maverick/Reprise) 237 -261 6971 17 2610 SKILLET Savior (Laval 

LENNY KRAVITZ Where Are WeRunnin'? (Virgin) 227 +46 6870 3 1610 
Total Plays: 103, Total Stations: 25, Adds: 7 

MAGNA-FI Where Did We Go Wrong? (Aezra) 
KORN Y'Ali Want ASingle (Immortal/Epic) 219 +24 10566 16 1510 

Total Plays: 99, Total Stations: 15, Adds: 5 

DEFAULT ThrowltAllAway /TIM 206 +23 5204 3 2012 JIMMIE'S CHICKEN SHACK fIAARON LEWIS Falling Out (Koch) 

FLAW Recognize (Republic /Universal) 203 +44 3723 2 2314 Total Plays: 72, Total Stations: 8, Adds: 0 

ATOMSHIP Pencil Fight (Windup) 201 +11 4496 4 2113 
BREAKING BENJAMIN So Cold (Hollywood) 

UPO Free (Nitro) 185 -4 6581 6 1610 
Total Plays: 71, Total Stations: 11, Adds: 5 

TONY C. AND THE TRUTH Little Bit More (Lava) 

STAIND ZoeJane (Flip/Atlantic) 170 +24 3445 2 1110 Total Plays: 67, Total Stations: 9, Adds: 2 

CLUTCH The Mob Goes Wild (ORT) 164 +6 4441 3 1611 40 BELOW SUMMER Breathless (Razor & fie) 

EVANESCENCE Everybody's Fool (Windup) 159 +1 2885 3 1410 
Total Plays: 67, Total Stations: 8, Adds: 1 

HATEBREED This Is Now (Universal) 
BLACK LABEL SOCIETY House Of Doom (Spitfire) 148 +36 10660 1 1315 

Total Plays: 61, Total Stations: 7, Adds: 1 

EDGEWATER Eyes Wired Shut (Wind -up) 141 -42 3028 9 2010 TANTRIC The Chain [Maverick /Reprise) 

EVERLAST White Trash Beautiful (island /IDJMG) 129 49 7877 9 1510 Total Plays: 58, Total Stations: 8, Adds: 5 

62 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 4/11 -4/17. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays 
(times 100). Each daypart an each station is assigned an AOH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, 
The Arbitron Company). © 2004, R &R, Inc. 

Detailed station playlists for all R &R 
reporters are available on the web at 

www.radioandrecords.com. 
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POWERED 

11EDIABASE 

60 / ACTIVE ROCK 
® April 23, 2004 

/ 

átbRATE frESP 
PoWtEReom HEDI:IB:ISE 

America's Best Testing 
Songs 12 + For The Week 

1 
Active Rock 

Ending 4/23/04 

Men Men Men 
Artist Title (Label) TW LW Fam. Burn 18 -34 18 -24 25 -34 

LINKIN PARK Lying From You (Warner Bros.) 4.43 4.37 94% 13% 4.24 4.22 4.26 

LINKIN PARK Numb (Warner Bros.) 4.39 4.26 100°/t 32% 4.29 4.27 4.31 

HOOBASTANK The Reason (Island /IDJMGI 4.27 4.13 94% 14% 4.06 4.09 4.02 

THREE DAYS GRACE (I Hate)... (Jive /Zomba) 4.26 4.22 99% 35% 3.81 3.60 4.00 

STORY OF THE YEAR Until The Day I Die (Maverick/Reprise) 4.18 84% 19% 3.96 3.95 3.97 

SEVENDUST Broken Down (TVT) 4.1 B 4.14 67% 7% 4.16 4.19 4.14 

TRAPT Echo (Warner Bros.) 4.13 4.03 89% 15% 4.07 3.95 4.19 

LOSTPROPHETS Last Train Home (Columbia) 4.11 4.08 89% 18% 3.96 4.00 3.92 

SHINEDOWN 45 (Atlantic) 4.06 3.92 66% 11% 4.18 4.24 4.13 

A PERFECT CIRCLE The Outsider (Virgin) 4.05 4.11 80% 13% 3.98 4.14 3.85 

GODSMACK Re-Align (Republic/Universal) 4.03 4.02 84% 16% 3.99 3.98 4.00 

INCUBUS Megalomaniac /Epic) 3.99 3.96 97% 28% 3.99 4.20 3.81 

GODSMACK Running Blind (Repub /it /Universali 3.95 3.92 74% 12% 3.90 3.94 3.86 

SMILE EMPTY SOUL Silhouettes (Lava) 3.95 64% 8% 3.80 3.91 3.68 

CROSSFAOE Cold (Columbia) 3.94 3.85 45% 5% 3.86 3.93 3.81 

OFFSPRING (Can't Get My) Head Around You /Cohmrbiai 3.92 3.92 85% 14% 3.69 3.72 3.67 

DAMAGEPLAN Save Me (Atlantic) 3.89 3.81 56% 6% 3.91 3.95 3.88 

DROWNING POOL Step Up (Windup) 3.86 3.95 66% 11% 3.68 3.71 3.66 

SOIL Redefine (J/RMG/ 3.80 41% 6% 3.64 3.72 3.58 

NICKELBACK Figured You Out (RoadrunnerRecords / IOJMG) 3.78 3.89 96% 32% 3.58 3.30 3.82 

L0 PRO Sunday (Geffen) 3.73 3.78 46% 8% 3.69 3.68 3.69 

TANTRIC Hey Now (Maverick /Repnsei 3.71 3.64 67% 16% 3.55 3.79 3.40 

JET Cold Hard Bitch (At /antic) 3.63 3.57 90% 27% 3.72 3.95 3.49 

PUDDLE OF MUDD Heel Over Head (Geffen) 3.58 3.55 83% 21% 3.40 3.24 3.53 

AUDIOSLAVE What You Are (InterscopelEpic) 3.54 3.62 68% 19% 3.68 3.53 3.84 

AEROSMITH Baby, Please Don't Go (Columbia) 2.92 2.99 58% 24% 2.57 2.64 2.52 

Total sample size is 361 respondents. Total average Mvorability estimates are based on a scale of 1 -5. (1-dislike very much. 5 = like 

very much). Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number of 
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey Sample composition is 

based on persons 12.. Persons are screened via the Internet. Once passed. they can take the music test based on the format/music 
preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of 

participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system. is available for 
local radio stations by calling 818. 377.5300. RateTheMusic.com data is provided by Mediabase Research. a division of Premiere 
Radio Networks. 

CANADA 
ROCK TOP 30 POWERED 

MEDIUM 
UST 

.MEEK 

THIS 
WEEK ARTIST TITLE LABELS. 

1 SWITCHFDOT Meant To Live (Redlnk /Columbia) 

TOTAL 
PLAYS 

489 

I- 
PLAYS 

-3 

WEEKS ON 

CHART 

2 

TOTAL 
STATIONS 

2010 

5 HOOBASTANK The Reason (Island /IDJMG) 452 49 2 1810 

3 © AEROSMITH Baby, Please Dolt Go (Columbia) 445 0 2 1911 

2 4 TREWS Not Ready To Go (Sony Music Canada) 424 48 2 2310 

10 ©+ THORNLEY So Far So Good (Roadrunner RecordslIDJMG) 403 +53 2 1810 

4 6 NICKELBACK Feelir Way... (RoadrunnerRecords/LWJMG/ 401 11 2 1910 

7 7 BLINK-182 I Miss You (Geffen) 369 -8 2 1510 

6 8 DARKNESS I Believe In A... (Must...Destroy /Atlantic) 351 .44 2 2110 

11 0 JET Cold Hard Bitch (Atlantic) 347 +21 2 1710 

9 10 INCUBUS Megalomaniac (Epic') 338 12 2 1710 

12 LENNY KRAVITZ Where Are We Runnin'? ( Virgin) 333 +48 2 1711 

8 12 3 DOORS DOWN Away From The... (Republic / Universab 324 .39 2 1610 

Debug ® TRAGICALLY HIP Vaccination Scar (Zoe /Rounder) 317 +306 1 514 

13 POWDERFINGER (Baby I've Got...) (Republic /Universal) 303 22 2 1610 

15 15 PILATE Into Your Hideout (Maple Music) 241 -12 2 1610 

18 16 JET Are You Gonna Be My Girl (Atlantic) 238 .7 2 1410 

20 17 HIGH HOLY... All My... (RoadrunnerRecords/IO MG) 232 1 2 1311 

14 18 FINGER ELEVEN One Thing (Windup) 231 .24 2 1410 

21 LOSTPROPHETS Last Train Home (Columbia) 227 +13 2 1110 

16 20 BLACKIE & RODEO KING Had Enough... (True North) 226 26 2 1510 

17 21 DEFAULT (Taking My) Life Away ITVT) 204 .47 2 1310 

27 ® DEFAULT Throw It All Away (TVT) 197 +33 2 1110 

23 ® VINES Ride (Capitol) 187 0 2 1110 

22 24 THREE DAYS GRACE Just Like You (JivelZombal 179 14 2 1010 

30 ® LINKIN PARK Lying From You (Warner Bros.) 171 +19 2 911 

19 26 AUDIOSLAVE I Am The Highway (lnterscope /Epic) 165 .73 2 1210 

Debuy> ED NICKELBACK Figured... (Roadrunner Records /IDJMG) 160 +11 1 910 

28 28 MELISSA ETHERIDGE Breathe (island /IDJMGI 160 2 2 1010 

25 29 SAM ROBERTS Hard Road (Republic /Universal) 160 -8 2 1010 

(Debut> e VELVET REVOLVER Slither (RCA/RMG) 147 +95 1 411 

24 Canadian Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio 
Networks. Songs ranked by total plays for the airplay week of 4/11 -4/17. Bullets appear on songs gaining plays or remaining 
flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs 
below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially 
reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a 

`song. 40 Indicates Cancon. © 2004, R &R, Inc. 
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Paul Marshall 
Former MDlaftemoons, KM/Sacramento; 
soon -lo -be afternoon host, WAAF/Boston 

rr 

'-- ACTIVE ROCK 

Are you unhappy with the state of 
our business right now? Have the re- 
cent actions of the FCC caused you to 
re- evaluate your career choice or 
maybe awakened thoughts of life after 
radio? Before you make the mistake of 
declaring our medium dead or, worse, 
of actually working for a living, take a 

step back and listen for a change. 
I've been off the air for a few weeks 
now, and the new perspective has 

been very energizing. I've had to listen - listen to air 
talent lament the fact that they can't do their job, which 
is absolutely hilarious and an outright excuse. ,. Has 
anyone considered the upside of what's happening with 
the indecency proceedings? This has the potential to 
open up jobs and raise salaries for all of the air talent 

who've been complaining that there are no jobs to be had and that 
we're underpaid. This raises the bar on creativity. This completely vali- 
dates that we are important. This proves that the old "background 
noise /appliance" lines we've been fed by our bosses all these years 
have been ca -ca. I submit that some of those who have been fired 
were fired more due to laziness than content or any lack of 
talent. Shock for shock's sake has been neither funny nor enter- 
taining for years. It's all been done. There's always been fine line be- 
tween clever and crass. George Carlin: clever. Andrew Dice Clay: 
crass. Who's the legend and who's the flash? The occasional dick joke 
will always be funny. What's happened is that they've become a crutch. 
They've become the base instead of a spice element. And it's costing 
jobs. :. We're better than that, and now we're being challenged to 
prove it. This is a watershed moment for air talent. This is our chance 
to step up. Take this opportunity and run with it. The creative bar has 
been raised. If we clear it, there are all kinds of opportunities on the 
other side. I can't wait to get back to work. 

Linkin Park leap 3 -1 on the chart with 
a +208 spin increase. Likewise, Jet 

soar 4 -2 ... Velvet Revolver explode on 
to the chart with +590 spins and rise 32- 
17. Every Active station is on them; 
nearly every Rocker too ... Hoobastank 
are officially platinum. One million 
Hooba buyers can't be wrong, and it 
certainly adds to the familiarity ... It's a 
new age for Slipknot, with 48 first -week 
adds on "Duality,' +243 spins and a debut at 35. Right on! ... The Auf 
der Maur song kicks some serious butt, and the 12 Actives that added it 

deserve serious props for giving the tune a solid ... If The Darkness 
have grown on you, then "Growing on Me" will fit the bill, as it does 
with the 12 Actives adding it this week ... Skillet are still on the burner, 
with seven more adds ... Three Days Grace keep at it. "Just Like You" 
rises to 24, but "(I Hate) Everything About You" just won't die ... Mag- 
na-Fi bring in a respectable group of supporters this week: WRIF /De- 
troit; WBZX/Columbus, OH; WJJO /Madison; WJXQ /Lansing, MI; and 
KMRQ /Modesto, CA ... Tantric's cover of "The Chain" pretty much 
surprised me. There is something so yin and yang about Tantric do- 
ing "The Chain." It just makes me go, "Hmmmm..... MAX PIX: BREAK- 
ING BENJAMIN "So Cold" (Hollywood) 

- Cyndee Maxwell, Active Rock/Rock Editor 

i 

Record Of The Week 
ARTIST: Fear Factory 
TITLE: Archetype 
LABEL: Liquid 8 

Any headbanger worth his weight in molten steel knows the 
importance of Fear Factory to the modern metal scene. De- 
buting with 1992's Soul of a New Machine, the Los Angeles - 
based band were the first to blend hard -core metal with in- 
dustrial soundscapes and samples, a perfect backing track to their man -vs.- machine 
lyrics. With longtime guitarist Dino Cazares leaving the fold and the group's subse- 

quent jump from Roadrunner to indie Liquid 8, the reconfigured Fear Factory prove 
they haven't lost a beat in their lockstep industrial assault. Archetype is the group's 
best since 1995's Demanufacture. Check out the brutal machine -gun drum -and -guitar 
assault of "Cyberwaste" or the cold atmospheres of "Drones." The title track says it 
all about FF version .04 and their less- than -amicable split with Cazares: "The infec- 
tion has been removed /The soul of this machine has been improved." 

- Frank Correla, Rock Specialty Editor 

April 23, 2004 R &R 61 

ARTIST: Seven Wiser 

LABEL: Wind -up 
By FRANK CORREIA /ROCK SPECIALTY EDITOR 

You know that VH1 show Before 
They Were Rock Stars? Come on, 

you've seen it at least once. Some old 
"friend" of a current celebrity unearths 
a tape from the high school production 
of H.M.S. Pinafore where said star 
turns in a stirring performance as poor 
little Buttercup. Yearbook photos, bar 
mitzvah performances, Star Search au- 
ditions - yep, there's plenty of docu- 
mented info to bring stars back down to 
earth for our amusement. 

Well, allow me to indulge myself in 
my own Before They Were Rock Stars 
gloating. No, Seven Wiser frontman Jon 
Santos doesn't have to worry about me 
revealing photos of mullets or tapes of 
Dokken covers. I'm just saying that 
hack in January of 2003 I profiled Seven 
Wiser and Kik It Records before they 
were associated with one of the most 
successful rock labels going, Wind -up 
Records. 

TALK BACK TO R &R! 

Do you have questions, comments or feedback 

regarding this column or other issues? 

Call me at 310 -788 -1658 

or e-mail: 
fcorreia@rronline.com 

Actually, I can't take all the credit. 
Kik -It founder Sandy Thomas brought 
the story to my attention and persis- 
tently called me to see if I had listened 
to Seven Wiser. The group had already 
scored rotation at WNOU/Indianapolis 
with `Take Me as I Am" and, as phones 
exploded on the record, the boys found 
themselves in front of 15,000 at 
WNOU's So Long Summer Jam back in 
2002, opening for Avril Lavigne. 

Listening to the group, I had to admit 
Thomas was on to something with this 
young talent. Well, flash- forward to 
2004, and Seven Wiser are labelmates 
with Creed and Evanescence, have a 
song on The Punisher soundtrack and 
are ready to drop their self -titled debut 
to the masses. 

Then there's "Take Me as I Am," 
which, nearly two years after its initial 
exposure, is now New & Active at Active 
Rock, with support from stations like 
KQRC/Kansas City, WLZR/Milwaukee 
and more. Get in now, before they're 
even bigger rock stars. 

Top 20 SPECIALTYART /STS 

1. MACHINE HEAD (Roadrunner / /DJMG) "Bite The Bullet" 

2. SLIPKNOT (Roadrunner//DJMG) "Duality" 

3. IN F LAMES /Nuclear Blast/ "F(rliend" 

4. FEAR FACTORY (Liquid 8) "Archetype" 

5. MARTYR A.D. /Victory/ "Valley Of Solitude" 

6. SOULFLY (Roadrunner//OJMGI "Prophecy" 

7. SKINLAB (Century Media/ "Nerve Damage" 

8. CLUTCH (ORT) "The Mob Goes Wild" 

9. PRO -PAIN /Card /e /fight/ "Can You Feel It" 

10. EXODUS (Nuclear Blastl "War Is My Shepherd" 

11. SATYRICON (EatUrMusic /Red Ink) "Suffering The Tyrants" 

12. ALL THAT REMAINS (Prosthetic) "The Deepest Grey" 

13. VEHEMENCE (Metal Blade) "By Your Bedside" 

14. GRIP INC. (SPV) "Skin Trade" 

15. 36 CRAZYFISTS (Roadrunner //DJMG) "At The End Of August" 

16. DISMEMBER (Candlelight) "Where Iron Crosses Grow" 

17. BLACK LABEL SOCIETY (Spitfire) "House Of Doom" 

18. SUFFOCATION (Re /apse) "Surgery Of Impalement" 

19. HEARSE (Candlelight) "Mountain Of The Solar Eclipse" 

20. BAD ACID TRIP (Serjical Strike) "Jump Rope" 

Ranked by total number of shows reporting artist. 
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Duality 

From the brand new album 
VOL. 3: (THE SUBLIMINAL VERSES) 

In StORes MAy 25th 

UCEL By RICS RUB 
Ce:, BY GREG F=LELL:x 

manageMent: Cory Brenn,i 
& Merck MercuriaDlS 

ctuary Artist MANAGEment Inc. 
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1 u. 

Headlining the 

Ozzfest Second 

Stage this summer 
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Catch Slipknot on 

The Tonight Show 

(5/17), mix 
10 (5/21) 
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MAX TOLKOFF 
mtolkoff@radioandrecords.com 

ALTERNATIVE 

Separation Anxiety 
Is Alternative becoming `alternative' again? 

was twiddling my thumbs here in the Alternative 
Bat Cave last week when my esteemed Rock/Active 
Rock colleague Cyndee Maxwell raced in waving the 
latest issue of R &R and, in an excited and breathless 
manner, asked (and I am not making this up), "Have 
you seen your chart lately ?" This is the kind of cutting - 
edge hallway humor that regularly causes me to soil 
my adult diapers. 

After the belly laughs died down, I 

replied truthfully, "No, of course not." 
Cyndee knows me all too well. Oh, I 

could lie and say, with a relatively 
straight face, "What kind of Alterna- 
tive Editor would I be if I wasn't pok- 
ing around in the guts of my own 
chart every five minutes ?" But we all 

know the real deal. 

I warned you when I took this gig 

that I wasn't a stats kinda guy. There 

would be no long, boring columns 
analyzing every hiccup, burp and fart 
this format makes. However, if you 
warm tip your chair back and pon- 

tificate endlessly about the big picture, 
I'm your man. 

Having said that, the last year and 

four months lurve seen a few columns 
delving into the minutiae of ratings 
and chart moves. I'm not completely 
ignorant of your needs; it just feels 

that way. 

The point is this: Cyndee, by her 

own admission, doesn't look at my 
chart as often as she looks at her own. 
But over the last half- decade or so, the 

universes of Alternative and Active 
Rock have often overlapped on their 
way to almost complete merger. So, 

when the longtime Rock Editor of a 

major trade publication notices a, shall 
we say, "disturbance in the Force," the 

ears tend to perk up. What Cyndee 
has suddenly noticed is that we are 

separating. 

Is It Just My Imagination? 
Let me rephrase that. We seem to be 

separating. I actually spotted this 
trend in the two charts a little while 
ago myself, but I've kept quiet about 
it lest I jinx this shift in the cosmos. 

Plus, I had my own doubts about the 

reality of this shift. 
Those doubts were put to rest, how- 

ever, when, not 60 minutes after Cyn- 
dee's embarrassing question, the 
phone rang and a scribe from Rolling 

Stone magazine by the name of Steve 

Knopper was on the other end of the 

line. Knopper said that he'd been 
looking at our charts and noticed that 

the Alternative chart seemed to be, 

well, alternative again, and he want- 
ed some comments from me for a 

piece he was writing for the magazine 

on this very subject. 

For a minute I thought this was 
some evil plot of Cyndeé s to drive me 

insane. Of course, this could still be 

the case, but I'll deal with her later. 

Knopper's observation was that 
bands like The Yeah Yeah Yeahs are 

making the Alternative chart look a 

little more adventurous and diverse, 

and they're not showing up on the 

Active Rock chart - yet. And it's not 
just The Yeah Yeah Yeahs. Knopper 
mentioned Morrissey, Modest Mouse 

and N.E.R.D., among others, as mak- 
ing the two charts look conspicuous- 
ly distinct. 

So, is there real 

separation between 

Active Rock and 

Alternative now? I 

think it may be too 

early to tell. 

Its not like this hasn't happened 

before. Don't forget, Evanescence and 

The White Stripes were exclusive to 
the Alternative format at their start. 

They were two of the biggest success 

stories of the format last year. 

And there were others who hit the 

charts and went, if not all the way to 

the top, at least far enough to make 

some noise and put themselves on the 

map - BRMC, The 134 and Hot Hot 
Heat, just to name a few. But that kind 
of activity didn't raise eyebrows last 

year. There wasn't enough of it. 

Analyze This 
Just for grins, and because I have 

self -destructive tendencies, I decided 

to (gasp!) do a little chart analysis. 

Relax, it's not gonna be that complex. 

I merely wanted to take a look at the 

difference between last year and this 

year. 

I dug up a mid -April copy of R &R 

from 2003 and put the Active Rock 

and Alternative charts side by side 

with the two charts from last week. 

Looking at the two charts from last 

April, I found 11 artists on the Alter- 
native chart who were not also on the 

Active Rock chart. Conversely, there 

were 10 artists belonging to Active 
Rock who were not on the Alternative 
chart. I was looking strictly at the top 

50 songs. A very small percentage of 

exclusive music, don't you think? 
Now, those of you hell-bent on put- 

ting the "anal" in analysis might say, 

"Well, you didn't compare last year 
with the year before, and you didn't 
account for those songs that might 
have started at one format and then 

crossed to the other, and...." Didn't I 

just warn you that this was a casual 

snapshot of the two charts? 

Here are the artists who, according 

to the charts for that week last year in 
April, did not appear on the Active 
Rock chart (and, I think, never crossed 

over): 

Jack Johnson 

Transplants 

Coldplay 

Zwan 

Pete Yorn 

Ataris 

Liam Lynch 

The D4 

Burning Brides 

Johnny Cash 

Hot Hot Heat 

Here are the artists Active Rock 
played who did not go to Alternative: 

Unloco 

Doubledrive 

Project 86 

Shinedown (note they are on the 

Alternative chart this year) 

Presence 

Grade 8 

From Zero 

Systematic 

Outspoken 

Slur 
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Prove Your Alternative -ness 
People say they never learn anything at conventions, 
except how to stay up late, sleep late, arrive late at 
panels and get to the airport late to get home. But if you 
pay attention at the Alternative sessions at R &R Conven- 
tion 2004, you'll actually pick up other information that 
may come in handy down the 
road. I can't think of anything off 
the top of my head, but I will. 

If you show up to the convention and 

attend the Jacobs Media Alternative & 

Rock Summit and the "Anatomy of a 

Music Meeting" session you merit an 

extension of your Alternative Format 

Operating License. June 24 -26, Beverly 

Hilton Hotel, Los Angeles. Register at www.radioandrecords.com. 

Analyze That 
Moving to the current year, I found 

that, as of last week, there were 18 art- 

ists on the Alternative chart who were 

not also on the Active Rock chart. 
That's up from 11 last year. And, even 

more telling, there were 21 artists on 

the Active Rock chart who were not 

to be found on the Alternative chart, 

up from 10 last year. 

Here are the Alternative-only mem- 

bers: 

311 

The Vines 

Finger Eleven 

Yeah Yeah Yeahs 

Switchfoot 

The Strokes 

Modest Mouse 

Cypress Hill 

Muse 

Phantom Planet 

Yellowcard 

Michael Andrews/Gary Jules 

Courtney Love 

The Von Bondies 

Stills 

N.E.R.D. 

Postal Service 

Morrissey 

Of course, many artists start at Al- 
ternative and then move on to the 

Active Rock chart. Take Jet, for exam- 
ple. Take a lot of bands over the last 

seven or eight years. Now let's look 
at those artists from last week's Active 
Rock chart that are not on Alternative 
(and not likely to go there): 

Damageplan 

Drowning Pool 

Kid Rock (well, he's sorta cross - 

format, depending on the song) 

Soil 

Aerosmith 

Grossfade 

Tantric 

Dropbox 

Thousand Foot Krutch 

Story Of The Year (um, already 

spent time at Alt) 

Tesla 

Burden Brothers 

Static -X 

Pre -Thing 

Atomship 

UPO 

Edgewater 

Everlast (been an Alt darling in 

the past) 

Mushroomhead 

Flaw 

Clutch 

It's interesting to note that artists 
who start at Active Rock rarely go to 

Alternative. 

Keep 'Em Separated 
So, is there real separation between 

Active Rock and Alternative now? I 

think it may be too early to tell. But 

the vibe among those in the industry 
and those who observe from the out- 
side, without the benefit of even this 
rudimentary chart analysis, is that 
change is afoot, and that perception 
may be even more important than the 

reality. 
Remember, on paper these compar- 

isons don't look that radical. There's 

still a lot of similarity between the two 
worlds. But a small number of bands 

that sound very different from A Per- 

fect Circle and Nickelback make a 

very big impact. The Yeah Yeah Yeahs, 

Cypress Hill and Morrissey alone give 
Alternative a different flavor today. 

Add in The Vines, Postal Service, 

Michael Andrews, et al, and we begin 
to see that the 2004 version of Alter- 
native is quite different from years 

past. The question is: Will this move- 
ment maintain itself? 

In last week's Alternative HotFax I 
lashed out at those stations that could 
not figure out how to make room for 
both Thomley and Morrissey. I admit 
that I was a tad grumpy about it, but 
the survival and revival of this format 
depend on programmers understand- 
ing what it means to be an Alternative 
station. 

Of course it's important to play 
music that's familiar and it's impor- 
tant to play hits. But it's also equally 
important not to give up the "new 
music first" image this format was 

founded on. Alternative is where the 

hits are created. This is the crucible. 
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0 April23, 2004 MEDIABASE 

LAST THIS 
WEEK WEEK ARTIST TITLE LABEL(SI 

3 0 311 Love Song (Maverick /Volcano /Zomba) 

1 2 LOSTPROPHETS Last Train Home (Columbia) 

2 3 HOOBASTANK The Reason (lsland /IDJMG) 

4 0 JET Cold Hard Bitch (Atlantic) 

6 0 LINKIN PARK Lying From You (Warner Bros.) 

5 6 BLINK-182 I Miss You (Geffen) 

7 7 INCUBUS Megalomaniac (Epic) 

8 0 A PERFECT CIRCLE The Outsider (Virgin) 

12 0 OFFSPRING (Can't Get My) Head Around You (Columbia) 

10 PUDDLE OF MUDD Heel Over Head (Geffen) 

17 Q YEAH YEAH YEAHS Maps (lnterscope) 

9 12 AFI Silver And Cold (Dream Works /lnterscope) 

13 13 NICKELBACK Figured You Out (RoadrunnerRecords7/DJMG) 

14 14 VINES Ride (Capitol) 

16 ® THREE DAYS GRACE II Hate) Everything About You (Jive /Zomba) 

15 16 FINGER ELEVEN One Thing (Windup) 

11 17 TRAPT Echo (Warner Bros.) 

19 0 GODSMACK Running Blind (Republic /Universal) 

22 D MODEST MOUSE Float On (Epic) 

24 INCUBUS Talk Shows On Mute (Epic) 

38 ® VELVET REVOLVER Slither (RCA /RMG) 

28 ® SMILE EMPTY SOUL Silhouettes (Lava) 

23 23 CYPRESS HILL What's Your Number? (Columbia) 

29 MUSE Time Is Running Out (EastWest /Warner Bros.) 

21 25 STROKES Reptilia (RCA /RMG) 

26 SWITCHFOOT Dare You To Move (Red Ink /Columbia) 

25 ® AUDIOSLAVE What You Are (lnterscope /Epic) 

31 THREE DAYS GRACE Just Like You (Jive /Zomba) 

39 NEW FOUND GLORY All Downhill From Here (Geffen) 

27 30 LIVING END Who's Gonna Save Us? (Reprise) 

33 ® SHINEDOWN 45 (Atlantic) 

32 ® THORNLEY So Far So Good (Roadrunner Records/IDJMG) 

36 ® YELLOWCARD Ocean Avenue (Capitol) 

42 VON BONDIES C'mon C'mon (SireRecords /Reprise) 

46 e SEETHER fIAMY LEE Broken (Wind -up) 

37 © EVANESCENCE Everybody's Fool (Windup) 

34 37 LIMP BIZKIT Behind Blue Eyes (flip /Interscapei 

41 COURTNEY LOVE Hold On To Me (Virgin) 

40 39 MICHAEL ANDREWS fIGARY JULES Mad Wcrld (Universal) 

50 MORRISSEY Irish Blood, English Heart (Sanctuary /SRG) 

48 to DROWNING POOL Step Up (Windup) 

44 42 3 DOORS DOWN Away From The Sun (Republic /Universal) 

47 43 N.E.R.D. She Wants To Move (Virgin) 

49 , POSTAL SERVICE Such Great Heights (Sub Pop) 

(Debut> SUGARCULT Memory (fearless /Artemis) 

43 46 LO -PRO Sunday (Geffen) 

IDebut> LENNY KRAVITZ Where Are We Runnin'? (Virgin) 

35 48 PHANTOM PLANET Big Brat (Daylight /Epic) 

!Debut> SLIPKNOT Duality (Roadrunner Records/IDJMG) 

IDebut> KORN Everything I've Known (Immortal /Epic) 

TOTAL I - TOTAL WEEKS ON TOTAL STATIONS 
PLAYS PLAYS AUDIENCE CHART ADDS 

1001 

2492 +241 182094 13 7010 

2361 -128 153055 18 7310 

2331 -121 144342 13 7110 

2323 +234 167311 13 7610 

2144 +219 141123 11 6611 

1802 160 100637 17 7010 

1780 -144 141739 16 6910 

1750 +42 91736 20 6710 

1496 +94 88545 10 7013 

1445 +31 69373 11 7010 

1336 +113 111980 9 6113 

1335 156 88004 22 6210 

1300 -94 87933 21 5410 

1288 14 58412 10 6610 

1253 +14 112983 43 6210 

1180 84 73126 25 5010 

1170 -233 66885 14 6510 

1091 +96 57581 7 5111 

1056 +164 85499 6 5313 

1021 +306 66651 4 6517 

981 +572 82676 2 6217 

765 +111 24469 5 5014 

759 -43 38723 10 4510 

755 +132 43093 5 4913 

755 138 61168 14 4810 

752 +63 30624 6 4611 

707 +14 44806 7 4216 

686 +98 40630 3 4915 

662 +254 35130 2 5516 

653 -6 25385 12 4610 

635 +77 24967 7 3014 

600 +39 37770 4 3810 

486 +1 33139 16 3410 

470 +102 19814 3 3713 

455 +164 23069 2 31113 

443 +22 15250 5 3212 

431 78 32240 20 2010 

421 +47 13723 2 3513 

351 -56 19489 12 2510 

330 +84 41676 2 2113 

301 +23 13663 4 2012 

294 -27 13738 14 1410 

286 -3 9379 5 2010 

276 +10 22635 5 1110 

259 +28 11085 1 1812 

258 -102 7949 14 2110 

251 +52 16737 1 2114 

251 -258 9919 13 2110 

239 +213 22932 1 32132 

223 +44 14895 1 1511 

79 Alternative reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 4/11 -4/17. Bullets appear on songs gaining plays or remaining flat from previoLs week. If two songs are tied in total plays. the song with the larger increase in plays is 

placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R & R by each reporting 

station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays 

(times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004. 

The Arbitron Company). © 2004. R &R. Inc. 

Most Added® 
www. rradds. corn 

ARTIST' ADDS 

SLIPKNOT Duality (Roadrunner Records //GJMG) 32 

STORY OF THE YEAR Anthem Of Our Dying Day /Maverick /Repnse131 

AUF DER MAUR Followed The Waves (Capitol) 21 

DARKNESS Growing On Me IMust.,.Destroy /At /antic) 17 

SEETHER fIAMY LEE Broken (Windup) 13 

INCUBUS Talk Shows On Mute (Epic) 7 

VELVET REVOLVER Slither (RCA /RMG) 7 

NEW FOUND GLORY All Downhill From Here (Geffen) 6 

AUDIOSLAVE What You Are llnterscope /Epic) 6 

FRANZ FERDINAND Take Me Out (Epic) 6 

Most 
Increased Plays 
ARTIST TrL Lnc_ 

TOTAL 

PLAY 

INCREASE 

VELVET REVOLVER Slither (RCA /RMG) +572 

INCUBUS Talk Shows On Mute (Epic) +306 

NEW FOUND GLORY All Downhill From Here (Geffen) +254 

311 Love Song (Maverick/VolcanolZomba) +241 

JET Cold Hard Bitch (At /antic) +234 

LINKIN PARK Lying From You /Warner Bras.) +219 

SLIPKNOT Duality (Roadrunner Records/ /DJMG) +213 

MODEST MOUSE Float On (Epic) +164 

SEETHER fIAMY LEE Broken (Windup) +164 

MUSE Time Is Running Out (East West /Warner Bros.) +132 

Most 
Played Recurrents 
ARTIST - -r ,'__ 

TOTAL 
PLAYS 

SWITCHFOOT Meant To Live (Redlnk/Calumbia) 976 

LINKIN PARK Numb (WarnerBros.) 967 

JET Are You Gonna Be My Girl (Atlantic) 945 

AUDIOSLAVE I Am The Highway llnterscope /Epic) 884 

WHITE STRIPES Seven Nation Army (Third Man /V2) 819 

STORY OF THE YEAR Until The Day I Die (Maverick/Reprise) 726 

LINKIN PARK Faint (Warner Bros) 678 

FOG FIGHTERS Darling Nikki (Roswe /l /RCA /RMG) 618 

AUDIOSLAVE Like A Stone (lnterscope /Epic) 581 

STAIND So Far Away lfbp /Atlantic) 536 

Detailed station playlists for all R &R 

reporters are available on the web at 
www.radioandrecords.com. 

STICKER ME, BABY! 
Give your listeners station 
decals from Communication 
Graphics and watch 
your TSL grow. 

::ómmunicatìon g 
:Graphics Inc 

Preferred by more stations since 1973. 

800.331.4438 - www.cgilink.com 
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ALTERNATIVE 

Shark, PD 
WSUN/Tampa 

r 

Hey, it's Shark, from WSUN (97X) in 

Tampa. Things in sunny Florida are 
nice, especially with the killer music 
seeping from the speakers right now. 

Hear me loud and clear on this: 
Brand New will be one of the most im- 
portant bands of the next five years! 
It's a crime that more Alternative sta- 
tions aren't playing "Sic Transit Gloria." 
Not only has it been one of the most 
consistent phone records for us, but it 

also tests top 10. We're going back to support "Quiet 
Things" when this track is in recurrent. There will be new 
BN in the next year - their time for world domination is 
near! Also, how amazing do Muse sound? They're truly 
the staff favorite right now. It's so encouraging when we're 

given diverse styles that help us represent Alternative radio, whether 
it's a Muse or a Modest Mouse getting top five phones, or the biggest 
crossover record of 2004, Hoobastank's "The Reason," testing top 
five. The heroin -influenced rock from Velvet Revolver doesn't suck 
either. And did you know that The Darkness' "Growing on Me" is about 
genital warts? Dude, that's huge! (Does the FCC know that ?) We're 
seeing our best numbers since we signed on three years ago. Good 
music. Good ratings. Good times. Sharkalicious. 

Bam! Just like that, 311 jump up 
from No. 3 and take the top slot 

away from Lostprophets ... Sitting at 
No. 4 and ready to pounce at any mo- 
ment are Jet. Don't take your eye off 
them ... Linkin Park hit the top five run- 
ning ... The rest of the action is at Nos. 
8, 9, 10 and 11. A Perfect Circle, Off- 
spring, Puddle Of Mudd and Yeah 
Yeah Yeahs all battle it out for a higher 
position. "Maps" looks like it has huge momentum on its side ... Check 
out Three Days Grace in the mid -teens. They go 16 -15 this week, 
but the real story here is their staying power on the chart; the other 
track, "I Hate Everything About You," is also rising, 31 -28 ... Hey, look 
at the progress Modest Mouse are making at the format - 22 -19 this 
week. Radio is taking them seriously! Wheeee! ... Incubus move 24- 
20 ... Velvet Revolver waste no time, going from release to No. 21 in 

just two weeks ... Smile Empty Soul also show staying (and climb- 
ing) power, going 28 -22 ... Don't Look Away: New Found Glory, Muse, 
Switchfoot, Thornley, Yellowcard, The Von Bondies ... New to the 
Chart: Sugarcult (the album is reeeally good), Lenny Kravitz, Slip- 
knot, Korn ... Most Added: Slipknot (did you really have any doubts? 
Nice job, Doug and Kayser Sose!), Story Of The Year (yes, Maver- 
ick knows how to get the job done), Auf Der Maur, The Darkness, 
Seether ... Most Should Be Added: Bad Religion, Morrissey, 
Sugarcult, X- Ecutioners. - Max Tolkoff, Alternative Editor 
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ARTIST: The Von Bondies 

LABEL: Sire /Reprise 
By FRANK CORREIA /ALTERNATIVE SPECIALTY EDITOR 

Up until recently, The Von Bondies 
were in the press for all the wrong 

reasons, when frontman Jason Stoll - 
steimer got into a scuffle with former 
friend and mentor Jack White of The 
White Stripes. White kickstarted The 
Von Bondies' career by including them on 
his Sympathetic Sounds of Detroit com- 
pilation in 2001; producing their 2001 
debut, Lack of Communication; and invit- 
ing them on tour. When The Bondies de- 
cided to use Jerry Harrison of Talking 
Heads to produce their major -label debut, 
Mr. White saw red and proceeded to 
punch Stollsteimer's right eye nearly to 
the consistency of jelly at a Detroit club. 

Now that the ugly incident is behind us 
(and anyone who saw the pictures of 
Stollsteimer's face after the fracas can tell 
you how ugly it got), we can focus on what 
really matters. Pawn Shoppe Heart is 
simply a stunning record that lives up to 
all the hype that preceded The Von 
Bondies' arrival. With its garage rock do- 
ing an unholy dance with voodoo swamp 
blues under the pale moonlight, Pawn 
Shoppe Heart transcends most neo -ga- 
rage rock outings with songs that are as 
creative as they are catchy. 

With its steady, stomping beat and 
laid -back bohemian groove, the opening 
track, "No Regrets," is everything I want 
from a rock 'n' roll song. It throws some 
of that T. Rex glam into the trunk and 
drives out of the garage for a night on the 
town. The thrusting riffage on "Crawl 
Through the Darkness" puts sex in the 
speakers, as Stollsteimer's distinctive vo- 
cals prowl through the verses and bass- 
ist Carrie Smith and guitarist Marcie 

P 

Bolen bring their feminine touch to the 
chorus. 

That mixed -gender tag team works its 
charm throughout the album: Check out 
Carrie and Marcie's cheerleader -like calls 
in "The Fever" or Carrie's lead on "Not 
That Social." Meanwhile, tracks like "Poi- 
son Ivy" get under the skin with infec- 
tious, rolling rhythms. Stollsteimer is a 
distinctive talent on the mike, sometimes 
letting his melodies take a laid -back, 
cooler- than -thou vibe and at other mo- 
ments howling at the moon like one pos- 
sessed by the souls of old Southern 
bluesmen. And, as I saw twice at SXSW, 
drummer Don Blum is a madman behind 
the kit, providing all the bash and bra- 
vado that songs like this require. 

Currently, The Von Bondies are mak- 
ing inroads on the Alternative chart, 
thanks to the excellent lead single, 
"C'mon C'mon," which emits a call -and- 
response- driven energy that is undeni- 
able. Debuting last week at No. 43, the 
single is picking up strong support from 
KITS /San Francisco; KRZQ/Reno, NV; 
CIMX /Detroit; and WKQX /Chicago, 
among others. Believe the hype, and spin 
the record. 

Don't Miss 

R6R CONVENTION 2004! 

JUNE 24.26, 2004 

BEVERLY NILTON HOTEL 
in Beverly Hills, CA 

Register NOW at www.radilandrecurds.com 
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ilArE MON 
America's Best Testing Alternative Songs 12 + 

For The Week Ending 4/23/04 

t>OWEREom NEDI:IB:ISE 

Artist Title (Label) TW LW Familiarity Burn 
Persons 

18 -34 
Men 

18 -34 
Women 
18 -34 

HOOBASTANK The Reason Bs /and /IDJMGI 4.17 4.08 97% 17% 4.19 4.04 4.35 

YELLOWCARD Ocean Avenue (Capitol) 4.17 4.12 88% 15% 4.06 4.03 4.09 

FINGER ELEVEN One Thing (Windup) 4.08 3.92 85% 18% 4.11 3.95 4.29 

BLINK-182 I Miss You (Geffen) 4.07 4.10 97% 27% 4.01 3.89 4.14 

SWITCHFOOT Meant To Live (Red/nk/Columbia) 4.07 4.06 93% 32% 4.09 4.12 4.05 

LOSTPROPHETS Last Train Home (Columbia) 4.07 4.17 90% 19% 4.02 4.06 3.97 

TRAPT Echo (Warner Bros.) 3.99 4.01 89% 19% 3.94 3.83 4.07 

THREE DAYS GRACE II Hate) Everything... (Jive /Zomba) 3.96 3.86 97% 41% 3.98 3.79 4.17 

AFI Silver And Cold (GreamWorks/ /nterscope/ 3.95 4.10 87% 18% 3.86 3.84 3.87 

INCUBUS Megalomaniac /Epic) 3.94 3.99 97% 31% 3.94 3.97 3.91 

OFFSPRING (Can't Get My) Head Around You (Columbia) 3.94 4.01 84% 13% 3.78 3.86 3.71 

LIMON PARK Numb (Warner Bros.) 3.93 3.92 99% 45% 3.92 3.89 3.94 

LINKIN PARK Lying From You (Warner Bros.) 3.92 3.85 93% 21% 3.92 3.80 4.04 

311 Love Song (Maverick /Volcano /Zomba) 3.86 3.82 91% 25% 3.84 3.69 4.00 

JET Cold Hard Bitch (At /antic) 3.84 3.90 87% 22% 3.19 3.77 3.80 

A PERFECT CIRCLE The Outsider (Virgin) 3.76 3.78 73% 14% 3.74 3.62 3.89 

LIVING END Who's Gonna Save Us? (Reprise) 3.68 3.78 47% 7% 3.51 3.43 3.61 

VINES Ride (Capitol) 3.65 3.85 69% 14% 3.52 3.57 3.47 

AUDIOSLAVE What You Are (/nterscope /Epic) 3.62 - 59% 13% 3.64 3.66 3.62 

NICKELBACK Figured You Out (Roadrunner Records/IDJMG) 3.61 3.62 93% 33% 3.62 3.45 3.81 

STROKES Reptilia (RCA /RMG) 3.60 3.59 57% 12% 3.43 3.40 3.46 

PUDDLE OF MUDD Heel Over Head /Geffen) 3.57 3.48 73% 16% 3.53 3.43 3.64 

AUDIOSLAVE I Am The Highway (/nterscope /Epic) 3.54 3.58 92% 41% 3.53 3.49 3.57 

DARKNESS I Believe In A Thing... (Must...Destroy /At /antic) 3.49 3.44 93% 41% 3.44 3.47 3.42 

GODSMACK Running Blind (Republic /Universal) 3.42 3.46 61% 16% 3.40 3.38 3.42 

PHANTOM PLANET Big Brat (Daylight /Epic) 3.36 3.25 51% 16% 3.24 3.19 3.30 

LIMP BIZKIT Behind Blue Eyes (Flip //nterscope) 3.35 3.45 94% 36% 3.29 2.95 3.67 

YEAH YEAH YEAHS Maps //nterscope) 3.22 3.18 70% 24% 3.09 3.10 3.09 

Total sample size is 379 respondents. Total average favorability estimates are based on a scale of 1 -5. (1= dislike very much, 5 = like very 

much). Total familiarity represents the percentage of respondents vho recognized the song. Total bum represents the number of respondents 

who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based on persons 

12+. Persons are screened via the Internet. Once passed. they can take the music test based on the format/music preference. 

RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the 

Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTMsystem. is available tor local radio stations by calling 

818- 377 -5300. RateTheMusic.cor data is provided by Mediabase Research. a division of Premiere Radio Networks. 

r TOP2O SPECIALTY ARTISTS 

1. KILLERS ( /sland /IDJMG) "Somebody Told Me" 

2. KICKS (TV7) "Mir" 

3. ROCK AGAINST BUSH VOL. I (Fat Wreck Chords) "Baghdad" 

4. BREAKING BENJAMIN (Hollywood) "So Cold" 

5. MORRISSEY (Sanctuary /SRG) "Irish Blood, English Heart" 

6. LOCAL H (Studio El "California Songs" 

7. PARIS, TEXAS (New line) "Like You Like An Arsonist" 

8. AUF DER MAUR (Capitol) "Followed The Waves" 

9. LORETTA LYNN ( /nterscope) "Portland, OR" 

10. BAD RELIGION (Epitaph) "Los Angeles Is Burning" 

11. BEAUTIFUL MISTAKE (Militia Group) "This Is Who You Are" 

12. RYAN ADAMS (Lost Highway /IDJMG) "Wonderwall" 

13. VEILS (Rough Trade) "Guiding Light" 

14. BEN KWELLER (ATO /RCA /RMG) "The Rules" 

15. STORY OF THE YEAR (Maverick /Reprise) "Anthem Of Our Dying Day" 

16. SNOW PATROL (A &M /lnterscopel "Spitting Games" 

17. ARMSBENOBACK (Trustkill) "The Arms Of Automation" 

18. FRANZ FERDINAND (Domino /Epic) "Take Me Out" 

19. MAGNA -FI (Aezra) "Where Did We Go Wrong ?" 

20. ALL DAY SUCKER (Unsigned) "Get High" 

Ranked by total number of shows reporting artist. 

RETURN OF THE KINGS DIY act The Kottonmouth Kings stopped by R&R recently 

to play some nevi music. compare tattoos and explain the true meaning behind 4/20. the 

release date for their new album. Fire It Up. Shocked to find Out that marijuana's still illegal 

are (I -r) KK's D -Loc and Daddy X. R &R's Karen Mumaw and Max Tolkoff. UNKLE's Marc 

Kordellos. Kottonmouth manager Kevin Zinger. R &R's Frank Correia and KK's Richter 

Can you imagine... 
a world without children? 

At St. Jude Children's Research Hospital, we can't. 

That's why we are working every day to lind cures for life- threatening 

diseases that strike children everywhere. Diseases like cancer, 

pediatric AIDS, and sickle cell. And we won't stop until every child 

is cured, and every disease is defeated. 

Because we can't imagine a world 
without children... can you? 

Call I -800- 996 -4100 or log onto www.stjude.org 

to learn how you can help. 

St. Jude Children's 
Research Hospital 

lLfAl Ibaa, IAam,,, IroueEll 
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. ALTERNATIVES April 23, 2004 R &R 67 

Reporters 
WNRLAlbany. NY' 
DM John Cooper 
PO LAO Biella 

KTZO /Albuquerque. NM 
PO Spoil Soonrada 
MD Don Kelley 

WNNXJAIlanla, GA' 
OM. Lesbe From 
PO CANS Williams 
MD Jay Marren 

WJSE/MMnito City. NJ' 
PO: Al Parieello 

0010010 TAMP III 
RARCID 
DARKNESS 
STORY Of THE YEAR 

AUE DER MAUR 

SLIPKNOT 

KR0X/Auilln. or 
OM. Jett Convoi 
PO W Lon 

"1'O 

TOoObe! 

AN SLIP 1 

L MY EMPAIEE 
SMILE EMPTY SOUE 
DROWNING POOL 

WRAXJBirmingtram. Al.' 
PO Semi Gram 
MD. Man Lindsey 

KOXR/Boise,l0' 
OM Dan McCalq 
PO Eric Knslenx0 
MD JeremiSm,ln 

WBCN'Boston. MA' 
PO 0edmus 
APO MD Steven Slrid 

WINO Boston .MR' 
PD MO Dlur,n. 

API KerIC DaTH 

WOG. Bollal a. NY' 
PD Lenny Diana 

WBTZIBudinDMDn' 
OM PD Man Grasso 

WAVF/Charleslon SC' 
PO Dare Ross: 
MD Suzy Boe 

WEND /Charlotee 
OM Bruce Legan 
PD JOPO Darnel 
APD,MD'. Kristen Xuneycull 

WKOXIChicago. IL' 
PO: Mike Slam 

MOMD. Jacon1 Jackson 
23 LOCAL II 

20 SLIPKNOT 
2 STORY OF INE YEAR 

MUSE 

WADI/Cincinnati. OH' 
PD,MD Jell Nagel 
I? SL!PKNOt 

STORY Of EHE YEAH 

AUF DER MAUR 

WXTMICIereland.OH' 
PO' Kim Monroe 
APD.Oom NamelM 
M0: Pele StAiMe 
19 SLIPKNOT 

. X 17 DEPT 

I.tAidIAII 

WAÓmCSie 
mbia. SC' 

PO 

MO. Dave Farn 
ALP PEN LTA ill 

I 1l A,i xi :HI STARS 

SLIÌKNili 

WWCDICalumbus. OH' 
DM Randy + ailor 
PD Andy oR 

MO Jack DeVOSs 

NODE 0 II - 1:' 
PD Doan, D mn 1 

KPD 1aD aa,AI: 

MEG Dayton. OH' 
OM Tony 1,01011 

PO Steve Kramer 
MO Boomer 

Stations and their adds listed alphabetically by market 

KTCL/Oenver. CO' 
PO Mae D'COnno. 
APD. Rich Rubin 
MD XIII Jordan 

CIMILNetroil. MI' 
PD Murray BrooesAau 
APO Vince Lannon 
MD. Man Franklin 

DASHBOARD LnJME5001A_ 
DS :FP P.ES'. 
PuhK-112 

KHROIEI Paso. TX' 
OM. Mite Plata 
POMO: bp Garem 

4 SLIPKNOT 
RANCID 

STORY Of EHE YEAR 

FRANZ EERDtAML 
KILLERS 

VELVET REVOLVER 

KXNAnayeteeville, AR 
POMO: Dan JMkson 
Ar VELVET NE001080 

ì SNOW PATROL 

roCams Smuts 
M1Ì: Ramat 

6 MODEST MOUSE 

INCUBUS 

MIX/Ft. Myers. FL 
BM/PR: J.C. ßm 

APO: FAA MPiM 
M0: Me Pilo 

STORY OF THE 1100 
AUF DTP MCP 
SEETHER I AMY LE.. 

WXTWIPt. Wayne. IN' 
OM U iabIlo 
PO Dan Waller 
APO. Malt Jericho 
MD: Greg Lrais 

'AAUP. 

8000 

I `EE A.,,;.t S ; I 

10,011 NESS 

WGRO/Gmnd Rapids. MI' 
PD. Bobby Duan. 
APO' Kevin Curnew 
MO. Mictuel Grey 

!COCO/Honolulu. HI' 
PO: Jamie IMO 
31 TOOTS AND THE NIAYTAL S 

KW. TX' 
PD Vince R,Crollo 
AID Eric Scninidl 
MO Oon Minn 

WRZXAndianapolis. IN' 
PO' Stoll Jameson 
MO: Michael Young 

LAS 
VON BONDES 

WPtAIJadltonRlle, FL' 
OM Gal Mme 
AROMO: CANE Chemin 

INCUBUS 

WRZX/JMInsonCity' 
PO: Met Mtlltaey 

SEEHE! I: AMY LEE 

DARKNESS 
STORY OF THE YEM 

ARV/Kansas City, M0' 
PO: Greg omen 
APO: Lacto 

MO: Jaws WPM 
2 MORRISSEY 

SNOW PATROL 

1MCUBUS 

MINI/Knoxville, TN' 
PO: AMbeey Pmnln 

sr: 

stlPSNe1 

KFTEAalayene. LA' 
PO: seal Petrie 
MD Roger Pride 

1 SEE !HER 1 OAIY L I E 

'TE CST 
DANKNESS 
SL aR, THE 

KXTEAas Vegas. NV' 
Po Nove Wellington 

APDMD Chris R'P t! 
ì.17K',.' 

UBUS 

WXNR/Greenville. NC' 
PD III Sande., 
APO MD. Mel< b 

KLEC/LiKle Rock. AR' 

nr. Sl >Jt V... PDMDpNron 

':C:':nNS 
STORY LI a THE YEAR 

ALi 'EH 
1, 

', EslauR 

SÑINEDOW "yn 

WEEOIHagerstoWU 
P0/140: Dace Ravens 

KR00/Los Angeles, CA' 
2 ICAIH 

PO: WA Weateed SEEDIER ANY LEE x Sxdtanm I DARKNESS APO: Ge 

r 500 D' Mm BMW WPAIROI 
SLIPKNOT I AUF DER IZAUR 

WLRS4ouisville. KY' 
APOMD. Amu Fitzgerald 

SEEINEN HAMM LEE 

SE 

WMFSMemphis. TN' 
PO Ron Dressman 

MO Sydney M000r, 

WZTARAiami. FL. 
PD'. nor Hanson 
MD. Mae ír1100 ew 

AU, DER r.1UR 

WIUMIMilwaukee, WI' 
PD: Ttamy Wipe 
Ma: KeenuN,y Mewan 

DMKES5 
STORY Of ME OEM 
KILLERS 

WHTG/MOOmee h, NJ' 
APO: MMe Gurte 
MD: Brim Minos 

7 MODEST MOUSE 
6 GRAHAM COLTON BAND 
S VON BONDIES 
I NEW FOUND GLORY 

OFFSPRING 

KMOYEMDTECrey. CA' 
PD.MO. Kenny Allen 

t :uPS'n 
SVIAEDCINN 
DARKNESS 
STORY Of THE YEAR 

BAD RELIGION 

WBUZJNadlrille. TN' 
OW Jim Planck 
POND: Ras Schenck 

PAIIO1 

DARKNESS 
RAP' W E 

AUF DER MAUR 

AMID/Nam Orleans, LA' 
0M: TOM/ FNrenli 
PD: S ig 

no 

APO: Nick Pemisiaro 
3 SLIPKNOT 

I DARKNESS 

WXRKMew York. NY' 
PO: Roben Cross 
MD. Mite Peer 

STORY OF LIE YEAR 

WRRVMeMhurgh. NY 
PO . A.Eny but 
MD: James *KO 

DARKNESS 

BLINK ISO 

WROXModolk. VA' 
PO: 1055 Oianoed 
MO: Mite Powers 
If SEEDIER PAW LEE 

10 STORY OF THE YEAR 

AUF DER MAUR 

VELVET REVOLVER 

NEW FOUND GLORY 

MORRISSE'Y 

SMILE EMPTY SOUL 

KORX10dessa. TX 
PD Ashley 
MD Michael Todd 

aLii'ANUi 

KHBLOklahoma City. OK' 
OM. Bill Hurley 
PD. Jimmy Barreda 

INCUBUS L,Y 

WJRRiodandD. FL' 
OM. Adam Cook 
PO: PM Lyech 

APO. Rid Emit 
MD: kin Ol dMBa 
B SLIPKNOT 

WOCL/Orlando. FL' 
PO : Bebey SRN 

SNOW PATROL 

MILERS 

WPLYIPhIladelphta, PA' 
Po: NM McGill 
M0: Don Fete 

3 STORY OF THE YEAR 

1 SUGARCULT 
1 DARKNESS 

AUF DER MAUR 

KEDJIPImenis. AZ' 
OM: Loom lime 
APO'. Dead Air Dea 
MD: Rolm NM 

DARKNESS 

STORY OF THE YEAR 

cLKS 

KZONJPAOeniC. AZ' 
PD: KevS Maeuon 
MD: FARM Lewis 

AIAGIIA -Fl 

SEEHER I AMY LEE 

YEAH LEAN YEAIIS 

151t15 KRA,: 

WXOXIPinsburph.PA' 
PO: John Mosdim 
MD: Vinile F. 

WCYY/Ponland, ME 
PD' Nei Ivy 

MO: BIM Janes 
STL'RS OF THE r :AR 

J VACATION LAND 

SrA4'', PATROL 
AUE DER MAUR 

EROI M' /ELLEN 
SLIPKNOT 

KNRKoPOdland. OR' 
PO' Milk Namillon 

APO. Jaunt Cooley 
ERIN, FlRONANC 

1 81.INK102 
STORY OF THE YEAR 

WBRU/Providence. RI' 
PO. Resler 
MD'. Andy Yen 

SMILE EMPTY SOUL 
THREE OATS GRACE 

KRZOMeno. NV' 
OM. Rd Brooks 
PO. Jemmy mnh 
BPOMD: MM DiMM 

2 STORY OF THE YEAR 

SLIPKNOT 

BAD RELIGION 

WDYLMichmcod, VA' 
PD MiEe mom, 
MD: Badil MMDees 

5 FEATURES 

1 STORY OF THE YEAR 

AUF DER MAUR 

WRXLJRIdlmnnd,VA' 
OM:MDCAM 
POND,' Casey Dykema' 

4 OFFSPRING 

AUm05UW 

KCXXMivenide,CA' 
OMAPO: kutel Cwpu 
APOMO: DMM Jlerd 

9 SLIxND 
1 AUDNISUVE 

I SHINE00WN 
STORY of THE YEAR 

WZNE/Rodlester, NY' 
011?0: Jobe Name 
MO. JO Malmo 

1 STORY OF THE YEAR 

3 SLIPKNOT 
DARKNESS 
AUF DER MAUR 

KWOO/Sacnmento, CA' 
OM: teams Johnson 
P0: Bon Bowe 
MO'. Marta Collin 

ì BLINK-18? 
2 FRAI111 FERnnIWL. 

KCPX/Sall Lake City. UT' 
ON Royce Blake 
PO: Ellett Flaherty 

,IAGNAFI 
P %SITE REVOLVER 

I SLIPKNOT 
T SNOW PATROL 

KARA/Salt Lake City, UT' 
OM: Ales Nxxxrr 
PO: Tal Nab 
MO: Artie FAR 

AUDIOSLAVE 

STURE Of EHE YEAR 

GODSMACK 

KBZT/San Diego, CA' 
PO: Guet Michael 
AMMO: Mdiii Hallos. 
No Adds 

XTRAISan Diego. CA' 
PD'. Jim Rrchards 
MO. Marty Milne, 

AI._ 

WXSR/rallahassee. FL 
OM. Sieve Cannon 
PD'. Dale flint 
APO MD. Mealnead 
NCAed3 

KITS/San Francisco. CA' 
PB. Sea unary WSUNnampa, FL' 
APOMD: Oarea Anises OM: Put Mod 

8 BAD RELIGION PO:SMrk 
SLIPKNOT FRANZ FERDINAND 

STORY DE THE YEAR 

COURTNEY LOVE 

KFMA/ruaan, AZ' 
Po: Ltay CMWxd 

KCMLISaN Jose. CA' D: ma 4ry 
PO/MO O: JON AM 35 EINKIN PARK 
II PAM, LEE 11 SLIPKNOT 

6 MODEST MOUSE STORY Of THE YEAR 

1 FRANZ FERDINAND 

LENNY KRAVITZ 

KMYEZ/Talsa, OK' 
Wilma PO: 

KJEEJSama halm. CA ND: Whi Piero 
OM: Dux Bet 2 STORY Of THE YEAR 

MD: Dux Named 2 SLIPKNOT 
4 SLIPKNOT 1 THREE DAYS GRACE 
1 KICKS SHINEDOWN 

THREE DAYS GRACE 
KORN 

LIT 

KNODJSndte, WA' 
P0: Mil Mamie 
APO: Jim Keller 
No Adds 

KPNT/SI. Louis. MO' 
PD: TWO, Malien 
MO: Jan Frisse 

SLIPKNOT 
: O.í OTIONERS 

DANKNESS 
SURS DE THE 1000 
/WI DER MAUR 

WKRL/Syracuse. NY' 
MrmiGnswold 

PD: SOGE P001001W 

APOMO: Ta Noble 
3' S.'RdI:C, 

DARKNESS 
vTCR'rCf THE `.i- 
TWIN PAWL 
,... DER ,,:AUF 

WPBZAV. Palm Beach, FL' 
PO: JEAN Otani! 
D: NM RNen 

1 AUF DER MAUR 
1 FLAW 

SLIPKNOT 
DARKNESS 

STORY OF THE YEAR 

ÓxÌ ü MPO DC' 
P Model 
MO: hl Ferdx 
9 M1IORRISSEY 
ì SLIPKNOT 

WWOC/19ashinglon.DC' 
PO: Joe Bmlaceua 
MO: Omen* Flynn 

SLIGARCUL' 

WSFMIWilminglon. NC 

PO: hothead 
MO Mile Kennedy 

POWERED i a' 

11EDI;IBJISE 

*Monitored Reporters 

87 Total Reporters 

79 Total Monitored 

8 Total Indicator 

New &Active 
STELLASTARR My Coco (RCA/RMG) 

Total Plays: 215, Total Stations: 20, Adds: 1 

BAD RELIGION Los Angeles Is Burning (Epitaph) 

Total Plays: 203, Total Stations: 9, Adds: 3 

BLINK -182 Down (Gellen) 

Total Plays: 192, Total Stations: 9, Adds: 3 

STORY OF THE YEAR Anthem Of Our Dying Day (MavericklReprisel 

Total Plays: 183, Total Stations: 37, Adds: 31 

FRANZ FERDINAND Take Me Out (Epic) 

Total Plays: 180, Total Stations: 15, Adds: 6 

STERIOGRAM Walkie Talkie Man (Capitol/ 

Total Plays: 163, Total Stations: 10, Adds: 0 

CROSSFADE Cold (Columbia) 

Total Plays: 147, Total Stations: 14, Adds: 1 

SNOW PATROL Spitting Games (A &M/lnterscope) 

Total Plays: 145, Total Stations: 19, Adds: 5 

KILLERS Somebody Told Me (Island /IDJMG) 

Total Plays: 143, Total Stations: 10, Adds: 5 

DISTILLERS Beat Your Heart Out (Sire Records/Reprise) 

Total Plays: 131, Total Stations: 12, Adds: 0 

Songs ranked by total plays 

Indicator 
Most Added. 

SLIPKNOT Duality (Roadrunner Records/IDJMG) 

SNOW PATROL Spitting Games (A &M /Interscopel 

AUF DER MAUR Followed The Waves (Capitol) 

SEETHER fIAMY LEE Broken (Windup) 

DARKNESS Growing On Me (Must...Destroy /Atlantic/ 

Please Send Your Photos 

R &R wants your best snapshots(color or black & white). 
Please include the names and titles of all pictured and send 

them to: 

R &R, c/a Mike Trias: 10100 Santa Monica Blvd.. 

3rd Floor, Los Angeles. CA 90067 
Email: mtrias @radioandrecords.com 

www.americanradiohistory.com
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THIS 

WEEK 

TRIPLE A TOP 30 INDICATORS 

TOTAL 
AUDIENCE 

(M) 

WEEKS ON 

CHART 

TOTAL STATIONS/ 
ADDS 

Most Added LAST 
WEEK 

® April 23, 2004 

ARTIST TITLE LABEL'S) 
TOTAL 
=.Ay5 

. 
FLAYS 

2 1 DAMIEN RICE Cannonball (Vector Recordings /WarnerBros.) 495 10 4770 14 2510 www.rrindicator.com 

1 2 NORAH JONES Sunrise (Blue Note /EMC) 487 -39 6722 14 2910 
ARTIST TITLE LABELS) ADDS 

JAMIE CULLUM All At Sea (CRP /VMG) 14 
3 MICHAEL ANDREWS fIGARY JULES Mad World (Universal/ 417 +9 4451 7 2410 

GOMEZ Silence (Hut /Virgin) 13 

7 Q ALANIS MORISSETTE Everything (Maverick /Reprise) 409 +63 3473 4 2210 CARDIGANS For What It's Worth (Koch) 7 

4 5 ERIC CLAPTON If I Had Possession Over Judgment Day (Duck /Reprise) 375 15 6413 7 2610 JOE FIRSTMAN Can't Stop Loving You (Atlantic) 6 

5 0 DAVE MATTHEWS Oh (RCA /RMG) 370 +1 2008 4 2210 
MELISSA ETHERIDGE Lucky (Island /IDJMG) 5 

MORRISSEY Irish Blood, English Heart (Sanctuary /SRC) 5 

6 1 STING Sacred Love (A &M /lnterscopel 330 -39 3744 13 2110 
SIMPLE KID Staring At The Sun (Vector Recordings) 5 

8 8 JOHN MAYER Clarity (Aware /Columbia) 312 -1 3924 16 1610 COUNTING CROWS Accidentally In Love (Geffen) 5 

10 0 JASON MRAZ Curbside Prophet (Atlantic) 310 +2 1454 8 2010 BUTTERFLY BOUCHER Another White Dash (A &Mllnterscopel 4 

16 e JEM They (4TO) 298 +26 4278 5 2311 Most 
17 DONAVON FRANKENREITER fIJACK JOHNSON Free (Brushfire /Universali 288 +37 2438 6 2311 Increased Plays 
22 PATTY GRIFFIN Love Throw A Line (ATO /RCA /RMG) 277 +68 5191 2 2412 TOTAL 

PLAY 

15 MINDY SMITH Come To Jesus (Vanguard) 274 +1 4719 12 2211 ARTIST _r. INCREASE 

20 0 SARAH HARMER Almost (Zoe /Rounder) 254 +26 3699 5 2610 
MELISSA ETHERIDGE Lucky (Island /IDJMG) +101 

PATTY GRIFFIN Love Throw A Line /ATC /RCA/RMG) +68 
9 15 JOSS STONE Fell In Love With A Boy (S- Curve /EMC') 253 -57 2530 15 1910 ALANIS MORISSETTE Everything (Maverick/Reprisel +63 

18 0 LOS LONELY BOYS Real Emotions (Or /Epic) 236 +3 2045 12 1710 LENNY KRAVITZ Where Are We Runnin'? (Virgin) +54 

11 17 INDIGO GIRLS Perfect World (Epic) 231 -60 4689 16 1810 STEVE FORBERT Wild As The Wind (Koch) +53 

13 18 JONATHA BROOKE Better After All (BadDog /VMG) 212 -68 3991 14 1810 
RYAN ADAMS Wonderwall /Cost Highway /IDJMG) +47 

MORRISSEY Irish Blood, English Heart (Sanctuary /SRC/ +45 

24 0 BARENAKED LADIES Testing 1, 2, 3 (Reprise) 203 +5 1540 7 1110 

LENNY KRAVITZ Where Are We Runnin'? (Virgin) 194 +54 1607 1 1512 Syndicated (Debut> 

TOOTS AND THE MAYTALS WI BONNIE RAITT True Love Is Hard To Find (V2) 190 +29 3558 1 1810 Programming /Dbut> 

27 JONNY LANG Give Me Up Again (A &M /lnterscopel 189 +15 2358 10 1510 Added This Week 

19 23 BIG HEAD TODD AND THE MONSTERS Imaginary Ships (Sanctuary /SRG) 184 -48 1862 10 1610 World Cafe -All Castellnni 215. 698.6677 
12 24 RYAN ADAMS Burning Photographs (Lost Highway /IDJMG) 183 -99 2379 13 1610 

ANGELIOUE KIDJO Congoleo 

(Debut> THRILLS Big Sur (Virgin)) 181 +27 2315 1 1811 BECK Everybody's Gotta Learn Sometimes 

25 26 BEN ARTHUR Mary Ann (Bardic) 178 -17 2125 3 2011 LORETTA LYNN Van Lear Rose 

MY MORNING JACKET Golden (ATO /RCA /RMG) 175 +20 1857 1 1712 
LORI MCKENNA Bible Song (Debut> 

SIMPLE KID Average Man 
26 28 SUBDUDES Morning Glory (Back Porch /EMC) 174 -13 3357 3 2110 TREY ANASTASIO Andre The Giant 

21 29 JET Are You Gonna Be My Girl (Atlantic) 173 37 1207 16 1210 WAYLON PAYNE Jesus On A Greyhound 

28 30 SARAH MCLACHLAN Stupid (Arista /RMG) 172 -1 893 2 1210 
Acoustic Cafe -Rob Reinhart 734-761-2043 

35 Triple A reporters. Songs ranked by total plays for the airplay week of Sunday 4/11 - Saturday 4/17. MALOIFLYNNJCKESIPOMEROY Moon River 

© 2004 Radio & Records. SUBDUDES The Rain 

Reporters 
WAPS/Akron, OH 
PE) MO Bin Gruber 

KSPNtlkspen, CO 
PO/MO: rESmam 

mlaicani N LY 
MECy:IUM 

ÑOnR4AY 
GGMEI 

NGSR/Austin, TX' 
0M'. Jell Carrol 
PO Jody Denberg 
APO: Jyl NershmamROSs 
NOSgsanp aslM 

WRNR/Baltimore. MD 
OM Bob Waugh 
PD. MO. Alex Co rtright 

WTMD/Ballimore. MO 
PO Dan Reed 
MO aim 'Matthews " Vasililos 

KRVB/BOise. 10' 
OM PO Dan Maanlly 

WBOS/Boslon. MA' 
UM Bun /Might 
PD Michele Williams 
MD David Ginsburg 

KMMS/Bozeman. MT 
OM /PD,MO. Mrohelle Wolle 

WNCS/Buelington 
PD /MO'. Mark Monahan 

Slt 

WMVY /Cape Cod. MA 
PO/MO: BarbaratDicey 

WDODiChananooga. TN' 
OMPO' Danny Howard 

WXRT /Chicago. IL' 
PO. Norm Winer 
APO: John Fame da 

MR/Colombia. MO 
OM: Jack Lawsoi 
PO MO Lana Trense 
APO. Jell Sweat han 

WC8E/Columaus. OH 
Tammy Allen 

PO'. Dan Mushalko 
MD Maggie Brennan 

KBCO/Denver. CO* 
Po Scott Mbough 
MO: Keeler 

WDET/Deteoit. MI 
PO Judy Adams 
MO Martin Bandyte 

WV00/Elizabeth City. NC 
PD'. Mall Cooper 
MO. Tad Abbey 

WNCW /Greenville, SC 
0M'. Ellen Plirrmann 
PD/MO: Kim Clark 

APO: Manin Anderson 

WTTSAndianapolis. IN' 
PO: Brad Holla 
MO Todd Berryman 

KMTN /Jackson. WY 
0M Soon Anderson 
PD MD Mark Fish Fishman 

KTBG /Kansas City. MO 
PD Jon Hart 
MD'. Byron Johnson 

KZPL/Kansas City. MO 
0M: Nick McCabe 
PO'. Ted Edwards 
MD: Jason Justice 

WOKI/Knoogille. TN' 
PO'. Jim Ziegler 
MO'. Aimee Baumei 

WFPK4ouisville. KY 
OM. Brian Conn 

APD.MD: Stacy Owen 

WMMM/MaAisoo. WI' 
Po' Tom Teube 
MD. Gabby Parsons 

KTCZ/Minneapolis. MN' 
PD: Lauren Macleash 
APD/MO'. Mike Woll 

WGVX/Minneapolis, MN' 
DM. Dave Hamilton 
PO: Je0 Collins 

WZEW/Mobile. AL' 
OM. Tim Camp 
Po JIM Mananay 
MO'. Lee Ann Konik 

WBJBNMonmouth. NJ 
OM PO Tom Brennan 
APO Leo Zacoari 
MD Jett Raspe 

KPIG/Monterey. CA 
OM Frank Caprista 
PD /MD'. LauraEllen Hopper 
APO: Aileen MacNeary 

WRIT/Nashville, TN' 
OMPO David Hall 
APD/M0: Rev. Keith Coes 

WEHM/Nassau. NY 
PO 
MO: B r auren Stone 

DMX Falk Rolk/Nelwork 
OM'. Leanne Flask 
MO. Dave Sloan 

Music Choice Adult Alternative' 
Network 
OM Adam Neiman 
Po. tic Opoka 

Sirius Spectrum/Network 
OM/PD: Damn Smith 
Am Rink 

nnOWS Ar 

XM Cale: Network 
PO nil Evans 
MD pian Chamberlain 

WFUV/New York. NY 
PO. Chuck Singleton 
MD Rita Houston 

WXPN /Philadelphia, PA 
PO'. Bruce Warren 
APOMD: Helen Leicht 

WYEP/Pillsburgh, PA 
PO: Rosemary Welsch 
MO. Mike Sauter 

WCLZPortland. ME 
PO. Herb Ivy 
MO' Brian Jambs 

KINK/Poelland. DR' 
PD'. Dennis Constantine 
MO' Kevin Welch 

WXRV/Partsmoulh, NH' 
NO Dana Marshall 

WDST/Poughkeepsie. NY 
PO: Greg Canine 

APD;MD. Roer Menell 

KSOY/Rapid City. SD 
POMO. Chad Cartson 

Gudtto 
E 

BEN enom 
Mom 

MELISSA FtAmODE 

KTHX/Reno. NV' 
OM. Rob Brooks 
PD. Harry Reynolds 
APO.iMO. David Refold 

WOCM/Salisbory. MD 
PO' Joshua Clendaniel 
APD'MO' Debora Lee 

KENZ/Salt Lake City. UT' 
OM.PD. Bruce Jones 
MD- Karl Bushman 

KPRI/San Diego. CA' 
PO/d0 Dona Shaieb 

KFDGISan FranCiSCO. CA' 
PD: David Benson 
APOIMO. Haley Jones 

KBAC/Santa Fe. NM 
GM PD. Ira Gordon 

1 

KTAO/Sanla Fe. NM 
OM'. Milch Miller 
PD. Brad Hockmeter 
MO P ddy Mac 

KRSH,'Santa Rosa. CA' 
OM PO Dean Kaltare 

WWVV,Savannah. GA 
OM PO MD Bob Neumann 
APO'. Gene Murre./ 

KMTT,Seatlle, WA' 
OM PO Chris Mays 

APO MD Shawn Stewart 

WRNXSpringheld. MA' 
PO 
APOii DonOaeMoornouse 
MD'. Lesa Wilharee 

KCLC/SI. Louis. MO 
OM: Rich Reinhard 
PD: Mike Wall 
MO: frein Williams 

WUIN/Wilminglon. NC 
PO: Mark Keefe 
MO a Gm rd Ja. 

POWERED 
IEDIABASE 
'Monitored Reporters 

57 Total Reporters 

22 Total Monitored 

35 Total Indicator 
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JOHN SCHOENBERGER TRIPLE A 
JschoenbergerQradioandrecords. com 

Food For Thought 
Mr. K and Mr. P talk to kids 

amai Broadcasting's Tom Davis wrote an article a 

couple of years ago about the raciness of morning shows 
and the distasteful direction they were heading in. Con- 
sidering all that has happened recently, it made sense to 
revisit this column. Davis has reworked it a bit since it 
first ran, and, again, I must point out that his opinions 
are not necessarily those of this editor or of R &R. 

The characters in this article are fic- 

titious. Any similarity between the 

adults depicted and real people is 

purely coincidental - and highly im- 
plausible, as it is difficult to imagine 
adults conducting themselves or their 
businesses in the manner 

described below. 

The on -air incidents de- 

scribed in this article are, 

unfortunately, accurate, 
and they are a regrettable 

statement about what 
some people will do for at- 

tention, power and mon- 
ey. Any depiction of chil- 
dren in this article acting 
intelligent and responsible 

is not coincidental and illustrates that 
indecency is so easy to define, even a 

fourth -grader can do it. 

brought the boar to the station. It's not 
a crime to kill a wild boar in Florida. 

Kids, it's important to know the real 

facts. 

Fifth -grader. The facts are that it's 

disgusting, cruel and sick. Why 
would you do something 

like that? 

Mr. P: It was a stunt to 
get more people to listen to 

the radio station. When 
more people listen, it helps 
a thing called the station's 
ratings, which affect how 
much advertising money 
will be spent with the sta- 

tion. It's all very compli- 
cated. 

Second -grader. It doesn't sound 
complicated at all; it just sounds stu- 
pid. 

Principal: OK, kids, that's enough! 
Does anyone have a question for Mr. 
Kamalsin? 

Sixth -grader: My dad works in 
Boston, and he said that two of your 
DJs once reported on the radio that the 

mayor of Boston was killed in a car 

crash as an April Fools' joke. I asked 

my Dad if he thought it was funny, 
because it doesn't sound funny to me. 

He said it was disgraceful. 

Mr. K: The two gentlemen you're 
talking about didn't work for me 
when they did that. I had nothing to 
do with that. 

Sixth -grader: Yeah, but my dad 
said that after they got fired in Boston, 

you hired them and moved them to 

New York. Then, while they were 
working for you, they gave a prize to 

any couple who would have sex in a 

church, and then they broadcast it on 

your radio station. Why would you 
do that? 

Mr. K: They were fired for that 
stunt. It was inexcusable. 

Fifth -grader. So ... you were OK 
with them telling people the mayor of 
Boston was killed in a car crash? I'm 
a little confused. Lying about people 

dying is OK, but having sex in a 

church isn't? 
Mr. K: I didn't say that. 

Sixth -grader. If it was your daugh- 
ter in that church, you wouldn't think 
it was OK, would you, Mr. K? 

Tom D 

Principal: Boys and girls, we are 

pleased to welcome some special 
guests for today's assembly: Mr. Kar- 

nalsin and Mr. Pays. Both are very 
successful radio executives, and 
they're here to answer your questions 

about the radio business. Welcome, 

gentlemen. 

Mr. P: I'd like to thank your princi- 
pal for inviting us here today to talk 
about radio. Mr. Kamalsin and I have 

always been fond of principles, espe- 

cially since they have been absent 
from our own lives for such a long, 
long time. We welcome your ques- 
fions. 

Fourth -grader. Mr. Pays, my mom 
wants to know why you kill innocent 

animals. 
Mr. P: I don't kill innocent animals, 

at least not that I can remember. 

Fourth- grader. My mom told me 

that one of your DJs in Florida stabbed 

a pig with a knife live on the radio sta- 

tion. 
Third- grader That's disgusting! 
Fourth -grader. And then they put 

him in jail. 
Fifth -grader The pig? 

Fourth -grader. No, the DJ. 

Sixth -grader. Same thing. 
Mr. P: Well, it was a wild boar, not 

a pig, and he didn't stab it, he slit its 

throat. Well, actually, he didn't slit its 
throat - that was a listener who 

avis 

By Tom Davis 

Mr. K: Of course not. 

Fifth -Grader. But someone else's 

daughter is OK, I guess. 

Principal: OK, kids, let's settle 
down! Let's have some other ques- 
fions. 

Fourth -grader. Mr. P, my aunt lives 

in Washington and said you put six 

people in a port -a -potty for 15 days. 

The people didn't have a lot of money, 

so you offered a cash prize to the one 

who stayed in the longest. Then you 
made fun of them all on the radio. 

"Maybe the 

events of Sept. 

11, 2001 could 

make us all a little 

less willing to do 

anything to get 

higher ratings, 

more attention 

and more money." 

First -grader. Yuck! Who's dumb 
enough to do that? 

Mr. P: Yeah, that was great! It was 

called "Sewervivor." It worked so well 
that we did it at stations all over the 

country. It's amazing what some peo- 

ple will do for money. 

Sixth -grader: Yeah, look at you 
guys. (Giggling is heard around the 
room.] 

Fifth -grader. My cousin said some 
DJ in New York made fun of Aaliyah 
after she died in that plane crash. She 

said he played sounds of screaming 
and crashing, and he was laughing 
and everything. 

Fourth -grader. (In a sad voice] I 
loved Aaliyah. 

Second -grader. That's so mean. 

Mr. K and Mr. P: (Looking at each 

other and nodding) That was some- 

one else's radio station. That compa- 
ny's name is Emmis. Terrible people. 

Sixth -grader. Yeah, but Mr. K, what 
about that other morning jock in New 

York making jokes about prostitutes 
and the New York firemen after the 

terrorist attacks and having callers 
making jokes with fake Arab accents? 

That seems wrong to me. My parents 

said you shouldn't be allowed to put 
that kind of stuff on the air. 

Mr. K: Well, it's very hard to say 

what is appropriate and what isn't 
when it comes to what we broadcast 

on the radio. What seems outrageous 

to some isn't necessarily that bad to 

someone else. 

Mr. P: Also, children, you should 
know that two highly respected re- 

search firms just completed a survey 
about these kinds of programs, and 

here is what they discovered: Eighty - 
nine percent of the survey- takers are 

either rarely or never offended by 
their content. 

Fourth -grader: Excuse me, Mr. 

Pays? Who took this survey? 
Mr. P: Exactly 13,700 listeners. Isn' t 

that impressive? 

Fifth -grader. Listeners to what, Mr. 

Pays? 

Mr. P: Well, listeners to these pro- 

grams. They surveyed the people who 
listen to controversial programs like 
The Howard Stern Show. 

Sixth -grader. That's just stupid! 
Mr. P: What is? 

Fourth- grader. Asking the people 

who listen to the shows whether or 
not they are offended by the shows. 

That's like asking people who smoke 

if they are offended by cigarettes! 

Second -grader. Or asking grade - 
school kids if they are offended by 
homework. How many here agree 

that homework is offensive? lAll 
hands go up.] 

Mr. K: Well, kids, you need to do 
homework in order to learn. It's your 
parents' responsibility to make sure 

you do your homework. And this sur- 
vey told us that a whopping 87% of 
the respondents believe it's your par- 

ents' responsibility to protect you 
from indecent material. This is really 
about grownups. 

Fourth- grader. Like dirty maga- 
zines and X -rated movies, Mr. K.? 

Mr. K: Exactly! 

Fifth -grader. But I can't go to an X- 

rated movie even if I lie to my parents, 

Mr. K. The man taking tickets wouldn't 
let me in. 

Sixth -grader. And don't they put 
all of those yucky magazines behind 
the counter with something over the 

cover so kids can't buy them, or even 

look at them? 

Mr. K: Well ... yes ... they do. 
Third -graden But anyone can turn 

on the radio. 

Second -grader. My little brother al- 

ready knows how to turn on the radio. 

First -grader. And lots of times, like 
at the beach or the town fair, the ra- 

dio station is there playing really loud 
and yelling bad stuff at us. 

Fifth -grader: Well, Mr. K., they 
could take all of the radios out of 
houses, the way they take the dirty 
magazines out of the magazine racks. 

Sixth -grader. You'd have to take 

them out of cars too. 

Fourth- grader Well, maybe they 
could set up radio theaters where 
adults could go and listen to this bad 

stuff, Mr. K. That would help parents 
with this problem the way other com- 

panies have helped parents. 

Mr. P: I know it's hard to under 
stand, kids, but it's so much more 
complicated. Taking the radios out of 
houses and cars would make it hard 

for us to continue to do business. We 

ao ?, ?oo:. R&R 69 

"What if there was 

a fine, Mr. P.? What 

if you had to give 

someone like a half 

a million dollars or 

something if you did 

this stuff? Would 

you change then ?" 

wouldn't have enough listeners, 
which would mean we wouldn't get 

enough advertising on our stations. 

We need all those radios. 

Sixth -grader. So, Mr. P, what you're 
saying is that it's really about the mon- 

ey. You don't work in radio because 

you get to play cool music or have fun, 

you work in radio to get rich. 

Principal: Well, Mr. Kamalsin and 

Mr. Pays, I think the real point the kids 
are trying to make is that maybe the 

catastrophic events of Sept. 11, 2001 

have made us all realize that we had 

become so spoiled and so self- indul- 
gent that the only way we could stim- 
ulate any emotion at all was to make 

fun of people, say shocking words and 

do disgusting things that often take 

advantage of each other or even phys- 
ically hurt people. 

Maybe the events of Sept. 11 could 
make us all a little less willing to do 
anything to get higher ratings, more 

attention and more money. Maybe our 
morning shows can try to be original 
and funny by using intelligence and 

creativity, and they can provide enter- 

tainment that is not at the expense of 
humans or animals or property. 

I think what these kids and their 
parents are asking you, Mr. Kamalsin 
and Mr. Pays, is if you are ready to be 

more responsible and more caring, as 

some of the other business leaders of 
this country have become. 

Have the events of Sept. 11 made 

you sufficiently aware of your need to 

change? Are you willing to be ac- 

countable for the depraved actions of 
your employees and to demonstrate 
to them, through your own actions, a 

new model of entertainment - with- 
out victims? 

Fifth- grader. What if there was a 

fine, Mr. P.? What if you had to give 
someone like a half a million dollars 
or something if you did this stuff? 
Would you change then? 

Mr. K and Mr. P: Ilmmediately and 
simultaneously] Absolutely. We 

would take immediate action. Zero 
tolerance. Take no prisoners. Our em- 

ployees will pay for our ... uh ... their 
actions. You can count on us! 

First -grader. You see, they're not so 

bad after all. 

Torn Davis is Parral Broadcasting Di- 
rector/Triple A Programming and GM of 
WRNX/Springfield, MA. You can reach 

him at 413 -536-1105 or tomerhvmx.com. 
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LAST 
WEEK 

r TRIPLE TOP ..70 
® April 23, 2004 

WEEK ARTIST TITLE LABELIS, 
TOTAL I- TOTAL WEEKS ON TOTAL STATIONS 
PLAYS PLAYS AUDIENCE CHART ADDS 

(00) 

1 1 DAMIEN RICE Cannonball (Vector Recordings /WarnerBros.) 366 -10 20103 14 2010 

2 2 NORAH JONES Sunrise (Blue Note/EMC) 347 -28 21696 15 2010 

3 3 JET Are You Gonna Be My Girl (Atlantic) 340 -17 21927 17 1510 

6 0 ALANIS MORISSETTE Everything (Maverick /Reprise) 338 +23 16327 4 2010 

4 5 MICHAEL ANDREWS fIGARY JULES Mad World (Universal) 336 -15 20212 9 1910 

5 6 JOHN MAYER Clarity (Aware /Columbia) 320 -25 17681 15 1610 

12 0 DAVE MATTHEWS Oh (RCA /RMG) 295 +54 17019 5 1912 

8 8 ERIC CLAPTON It I Had Possession Over Judgment Day (Duck /Reprise) 277 -8 15607 7 1810 

9 9 GUSTER Careful (Palm/Reprise) 252 -21 12535 23 1610 

21 tip LENNY KRAVITZ Where Are We Runnin'? (Virgin) 247 +75 12169 3 1813 

13 MAROON 5 This Love (Oct one/J/RMG) 245 +4 12555 11 1010 

14 12 FIVE FOR FIGHTING 100 Years (Aware /Columbia) 232 -3 10315 19 1210 

15 13 JASON MRAZ Curbside Prophet (Atlantic) 222 -6 6818 7 1510 

11 14 BARENAKED LADIES Testing 1, 2, 3 (Reprise) 217 -28 11689 9 1610 

7 15 STING Sacred Love (A &M /lnterscope) 215 -71 10042 14 1710 

10 16 MELISSA ETHERIDGE Breathe (island /IOJMG) 210 -36 15089 16 1710 

18 DONAVON FRANKENREITER fIJACK JOHNSON Free (Brushfire/Universal) 200 +15 8133 5 1610 

17 18 JOHN EDDIE If You're Here When I Get Back (Thrill Show /LostHighway) 175 -12 4798 19 1210 

25 0 MINDY SMITH Come To Jesus (Vanguard) 169 +21 9839 5 1111 

16 20 INDIGO GIRLS Perfect World (Epic) 165 30 8065 17 1810 

24 WHEAT I Met A Girl (Aware /Columbia) 164 +16 8632 4 1511 

19 22 JONNY LANG Give Me Up Again (A &M /lnterscope) 155 -19 3943 9 1410 

22 23 VAN MORRISON Evening In June (Blue Note /EMC) 138 -31 6180 8 1210 

20 24 LOS LONELY BOYS Real Emotions (Or /Epic) 137 -36 4238 13 1010 

27 25 BEN HARPER Brown Eyed Blues (Virgin) 131 .5 3515 8 1110 

30 TOOTS AND THE MAYTALS WI B. RAITT True Love Is Hard To Find (V2) 126 +18 7297 2 1210 

23 27 JOSS STONE Fell In Love With A Boy (S- Curve /EMC) 126 -23 6826 12 1010 

28 28 THRILLS One Horse Town (Virgin) 125 -10 8054 20 1510 

'Debut> PAT MCGEE BAND Beautiful Ways (Warner Bros.) 119 +26 3842 1 1110 

29 30 HOOBASTANK The Reason (island /IOJMG) 117 -4 3427 2 411 

22 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the 

airplay week of 4/11 -4/17. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the 
larger increase in plays is placed first. Songs below No. 15 are moved to recurrent atter 20 weeks on the chart. Most Added is the total number of new adds 
officially reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals 
Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour Persons 
used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004. R &R, Inc. 

New &Active 
MELISSA ETHERIDGE Lucky ( /Slandl /D MG) 
Total Plays: 111, Total Stations: 13, Adds: 1 

JARS OF CLAY Show You Love /Essential/NG /RCA/RMG' 

Total Plays: 110, Total Stations: 8, Adds: 0 

JEM They (ATO) 

Total Plays: 100, Total Stations: 9, Adds: 2 

SARAH MCLACHLAN Stupid (Arista /RMG) 

Total Plays: 98, Total Stations: 10, Adds: 0 

THRILLS Big Sur (Virgin) 

Total Plays: 95, Total Stations: 8, Adds: 0 

311 Love Song (Maverick /Vo /cano /Zomba) 

Total Plays: 94, Total Stations: 3, Adds: 1 

BOB SCHNEIDER Come With Me Tonight (Shockorama /Vanguard) 

Total Plays: 90, Total Stations: 8, Adds: 1 

MORRISSEY Irish Blood, English Heart (Sanctuary, /SRG) 

Total Plays: 89, Total Stations: 6, Adds: 0 

PATTY GRIFFIN Love Throw A Line (ATO /RCA/RMG) 

Total Plays: 82, Total Stations: 6, Adds: 1 

DIANA KRALL Temptation (GRP /VMGI 

Total Plays: 80, Total Stations: 9, Adds: 0 

Songs ranked by total plays 

Most Added 
www.rradds. corn 

POWERED 
MEDIABASE 

ARTIST TITLE UEe_ ADDS 

JAMIE CULLUM All At Sea IGRP /VMGI 7 

LENNY KRAVITZ Where Are We Runnin'? (Virgin/ 3 

GRATEFUL DEAD Man Smart, Woman Smarter IHybnd) 3 

JOE FIRSTMAN Can't Stop loving You !Atlannç; 3 

Most 
Increased Plays 
ARTIST TITLE LABELS) 

TOTAL 
PLAY 

INCREASE 

MELISSA ETHERIDGE Lucky /lsland/IDJMG) +84 

LENNY KRAVITZ Where Are We Runnin? (Virgin) +75 

DAVE MATTHEWS Oh (RCA /RMG) +54 

MORRISSEY Irish Blood, English Heart /Sanctuary/SRG) +38 

PAT MCGEE BAND Beautiful Ways (Warner Bros.) +26 

SHERYL CROW Light In Your Eyes (A &Mllnterscope) +25 

ALANIS MORISSETTE Everything (Maverick/Reprise) +23 

MINDY SMITH Come To Jesus (Vanguard) +21 

LORETTA LYNN fIJACK WHITE Portland, Ore (Interscope) +20 

Most 
Played Recurrents 
ARTIST TITLE LABELIS 

LOS LONELY BOYS Heaven (0r /Epic) 

SARAH MCLACHLAN Fallen /Arista /RMGI 

COLDPLAY Clocks (Capitol) 

COUNTING CROWS She Don't Want Nobody Near (Geffen) 

TRAIN Calling All Angels (Columbia) 

MATCHBOX TWENTY Unwell (Atlantic) 

TRAIN When I Look To The Sky (Columbia) 

SHERYL CROW The First Cut Is The Deepest (A &Mllnterscope) 

JOHN MAYER Bigger Than My Body (Aware /Columbia) 

JACK JOHNSON Wasting Time (Jack Johnson Music /Universal) 

TOTAL 
PLAYS 

187 

182 

130 

125 

116 

109 

108 

101 

87 

86 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.corn. 

5 IX 30 3Eusem x C 3E q w 
"THE LIGHT IN YOUR EYES" 
The follow -up to the #1 track "The First Cut Is The Deepest" 

igIC.IMC TOM 
From THE VERY BEST OF SHERYL CROW (2.7 million scanned) 

Written by Sheryl Crow and John Shanks. Produced by John Shanks 

11111.1IriTlLlIt.t111 1111/.111rt1111.111 Mt 111 11[1115. 
rt 
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LOS LOBOS 
EMPHASIS TRACK "HURRY TOMORROW" 

IMPACTING ADULT ALTERNATIVE RADIO APRIL 26 

THE RIDE featu.re5 a plethora of music legends, including 

Dave Alvin, Cafe Tacuta, Elvis Costello, Mavis Staples, 

Richard Thompson, Tom Wafts, Bobby Womack and more. 

The LA Times writes, "The Lobos dido't need the all-star cast to 

generate 'est album 'n years' excitement." 

Rolling Stone called it "the 7uintessential Los Lobos album." 

LOS LOBOS WILL BE ON TOUR ALL SUMMER. 

ON ALL MAJOR _ATE NIGHT TV 

Tonight Show with Jay Leno - May 5 

Late Late Show with Craig K lborn - May 6 

Late Show with Davic Letter ne 15 

Jimmy Kimmel Live - Summer 

THE RIDE 

PULLING UP MAY 4TH. 

-;' 
LOS LOBOS r n r D c 

t 
Wraten by C. Ros.0 aNd- Ebbed ;luntcr ' 

.6 
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Matt Cooper 
PD. WVOD /Elizabeth City, NC 

Maroon 5 are destined to have a 
No. 1 song on the Triple A charts. 
Their music blends enough stylistic el- 
ements to work for most musical di- 
rections. If your station works from the 
roots angle, Maroon 5 won't sound 
out of place. If it comes from the Hot 
AC direction, chances are your Hot 
AC market competitor is already play- 
ing this band. Even stations like ours 

that have more of an Alternative lean than the aver- 
age Triple A can embrace this accessible but slightly 
adventurous sound. * The guys in Maroon 5 have 
been playing together for more than nine years, and 
their commitment shows, both on the album Songs 
About Jane and at their live shows. What would you 
expect from a band that played their first live show at 
the Whisky in Los Angeles in 1995 and have pretty 

much stayed on the road ever since, building an impressive fan 
base? "This Love," the current single from Songs About Jane - 
an album that has been out for almost two years - is a great song 
as we head into the warmer months. It's got enough bounce to get 
our listeners moving, and I'm expecting to hear it coming out of boom 
boxes all over our beaches this summer. The way I see it, we should 
be the station playing it. Shouldn't you? 

Damien Rice holds the top slot on 
the monitored airplay chart for the 

second week, while Alanis Morissette 
jumps up to 4* (congrats to Alex at Re- 
prise for having three songs in the top 
10!). Dave Matthews climbs 12' -7, and 
Lenny Kravitz leaps into the top 10 at 
10 -, up from 21! ... Other gainers include 
Maroon 5. Donovan Frankenreiter 
with Jack Johnson. Mindy Smith. 
Wheat and Toots & The Maytalls with Bonnie Raitt ... The Pat 
McGee Band debut ... Newer projects making gains include Melissa 
Etheridge, Morrissey, Jem, Bob Schneider and Diana Krall ... The 
second Indicator chart after the panel expansion is proving to be very 
interesting: Rice is now No. 1, Michael Andrews featuring Jack 
Johnson hold at 3', Morissette increases to 6 *, Matthews is 6', Ja- 
son Mraz goes up to 9', and Jem is now top 10 at 10' ... Other major 
gainers include Frankenreiter, Patty Griffin, Smith, Sarah Harmer, Los 
Lonely Boys. Barenaked Ladies and Jonny Lang ... Kravitz, Toots. 
The Thrills and My Morning Jacket debut ... In the Most Added cat- 
egory. Jamie Callum takes top honors this week, with 21 total adds 
(No. 1 on both panels). Gomez grab 14 total adds (No. 2 Indicator); 
The Cardigans and Joe Firstman (new track) are third in total adds, 
with nine stations; and seven early adds come in on the new Count- 
ing Crows tune from the Shrek 2 soundtrack .. Also having a good 
first week are Ingram Hill and Lori McKenna. - John Schoenberger, Triple A Editor 

/ 
OF THE WEEK 

ARTIST: Diana Krall 

LABEL: GRP/VMG 
By JOHN SCHOENBERGER / TRIPLE A EDITOR 

Aartists such as Fiona Apple and 
Norah Jones continue to blur the 

lines between popular musical genres, it's 
important to note that an amazing jazz - 
based singer -pianist from Canada by the 
name of Diana Krall has done more than 
most to open the door for these artists 
and others. 

Raised just outside of Vancouver, BC, 
Krall began to learn piano at the age of 
4. Through the strong influence of her 
father, she decided to pursue music as a 
career. While still a teenager she at- 
tended the Berklee College of Music in 
Boston on a scholarship in the early '80s 
and then moved to Los Angeles. There 
she met up with some of her first musi- 
cal mentors, including John Clayton, 
Jimmy Rowles and Ray Brown. 

After three years of performing in jazz 
clubs in L.A., Krall relocated to Toronto, 
where she landed her first recording con- 
tract, with the Montreal -based Justin 
Time Records. Her debut, Stepping Out, 
was released in 1993, and by 1994 she 
had signed with GRP in the U.S. Only 
Trust Your Heart came out the same 
year, and it began Krall's association with 
label executive and producer Tommy 
LiPuma. Since then, LiPuma has pro- 
duced all of Krall's albums, including All 
For You: A Dedication to The Nat 'King" 
Cole Trio (1995), Loue Scenes (1997), 
When I Look in Your Eyes (1998), The 
Look of Love (2001) and Live in Paris 
(2003). 

With each release - backed by relent- 
less touring and glowing press - Krall 
has taken her appeal and sales potential 
way beyond the realm of most jazz artists. 
In fact, a couple of her albums have gone 

platinum. she has been awarded two 
Grammys and many Juno Awards, and 
she has become a huge concert draw all 
over the world. 

Krall has decided to reveal a new cre- 
ative side with The Girl In the Other 
Room. Well -known for her interpretations 
of jazz standards, Krall has expanded her 
horizons with her selection of covers this 
time around, including tunes from Mose 
Allison ( "Stop This World"), Tom Waits 
( "Temptation "), Joni Mitchell ( "Black 
Crow"), Chris Smither ( "Love Me Like a 
Man") and Elvis Costello ( "Almost Blue "). 

Krall was also ready to let us hear 
some of her own compositions, which she 
co -wrote with new husband Costello. "I 
wrote the music, and then Elvis and I 
talked about what we wanted to say," 
says Krall. "I told him stories and wrote 
pages and pages of reminiscences, de- 
scriptions and images, and he put them 
into a tighter lyrical form." Of the six new 
songs, "The Girl in the Other Room" and 
"Departure Day" are particularly strong. 

Krall produced the project with 
LiPuma. Her longtime performing part- 
ners drummer Jeff Hamilton and bassist 
John Clayton were involved in the ses- 
sions. They were joined by guitarist An- 
thony Wilson, bassist Christian McBride 
and percussionists Peter Erskine and 
Terri Lyne Carrington in studios in both 
L.A. and New York. 
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AMERICANA TOP 30 ALBUMS BY J 
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ARTIST TITLE LABEL(S) 
THIS WEEK 

PLAYS 

SLAID CLEAVES Wishbones (Philo /Rounder) 775 

FLATLANDERS Wheels Of Fortune (New West) 662 

BR549 Tangled In The Pines (Dua /tone) 592 

MINDY SMITH Cne Moment More (Vanguard) 543 

PATTY GRIFFIN Impossible Dream (ATO /RCA/RMG) 534 

LEFTOVER SALMON Leftover Salmon (Compendia) 474 

SUBDUDES Miracle Mule (BackPorch /L'MC) 458 

JAMES MCMURTRY Live In Aught Three (Compadre) 442 

GREENCARDS M)vin' On (Independent) 427 

GRAHAM PARKER Your Country (Bloodshot) 418 

OLD CROW MEDICINE SHOW OCMS (Nettwerk) 414 

MARK ERELLI Hillbilly Pilgrim (Signature Sound) 387 

ALLISON MOORER The Duel (Sugar Hill) 384 

GIBSON BROTHERS Long Way Back Home (Sugar Hill) 326 

GREY DE LISLE The Graceful Ghost (Sugar Hill) 309 

GRANT -LEE PHILLIPS Virginia Creeper (Zoe /Rounder) 305 

TOM RUSSELL Indians, Cowboys, Horses, Dogs (Hightonel 304 

R. MALO, P. FLYNN, R. ICKES &... The Nashville... (CMH) 301 

VARIOUS ARTISTS No Depression... ( Dualtone) 294 

ELIZA GILKYSON Land Of Milk And Honey (Red House) 287 

NORAH JONES Feels Like Home (BlueNote /fMC) 286 

SAM BUSH King Of My World (Sugar Hi /l) 279 

23 VARIOUS ARTISTS Cold Mountain Soundtrack (DMZ/SonyMusic) 246 

24 ANNE MCCUE Roll (Messenger) 239 

® MOOT DAVIS Moot Davis (Little Dog) 235 

ALECIA NUGENT Alecia Nugent (Rounder) 233 

27 HOLMES BROTHERS Simple Truths (Alligator) 230 

28 LYLE LOVETT My Baby Don't Tolerate (Curb /Lost Highway) 221 

29 MAVERICKS The Mavericks [Sanctuary/SRGI 220 

30 ROBERT EARL KEEN Farm Fresh Onions (Audium/Koch) 212 

Cu!d_ATI':E 
FLAYS PAYS 

-11 6037 

-41 9780 

.21 8030 

.4 6825 

+85 1556 

+6 3131 

+9 1861 

+12 4093 

.45 5040 

+12 2588 

42 5177 

15 6105 

+79 883 

-4 1887 

+13 1776 

-23 3089 

-6 2734 

+14 1263 

-5 1818 

+8 1372 

-4 2965 

+92 542 

-57 6376 

15 1830 

6 1667 

+16 1203 

45 5518 

20 14333 

24 14609 

12 15403 

The Americana Airplay chart represents the reported play of terrestrial radio stations, nationally syndicated 
radio shows, satellite radio and internet stations that have agreed to submit weekly spin counts. 

For more information please visit www.americanamusic.org. 
© 2)04 Americana Music Association. 

Americana Spot light 
by John Schoenberger 

Artist: Allison Moorer 

Label: Sugar Hill 

LII::OM IIoCRIt 

73 

We all know the story about how Allison Moorer's parents died when she was 

young, and that Shelby Lynne, her sister, raised her. But for Moorer that is all 

in the past. After graduating from the University of South Alabama, she headed 

to Nashville to become a backing vocalist. It was there that she met her 

collaborative partner and future husband, Butch Primm. She eventually signed 

with MCA Nashville. In 1998 her debut effort, Alabama Song, was released; it 

was followed by The Hardest Part in 2000. Moving to Universal South, Moorer 

recorded Miss Fortune, which came out in 2002, as well as a 2003 live album, which featured duets 

with Kid Rock and Lynne. Now Moorer has moved on to Sugar Hill Records, and her newest effort, 

The Duel, represents a new musical approach for the lovely and talented alt country artist. Once 

again, her husband co -wrote all the songs with her, and R.S. Field produced, but the similarities to 

past projects end there. This time around a new band was employed, including Field on drums, 

Adam Landry on guitar and John Davis on bass. The approach was to enter the studio cold and lay 

down everything in two weeks, resulting in a rougher and more edgy sound. Says Moorer, "All the 

songs on this album could've been called 'The Duel.' They're about the fight, not the outcome." 

Check out "I Ain't Giving Up on You," "Baby Dreamer," "All Aboard" and the title track. 

Americana News 
WGCS /Goshen, IN will be going full -time Americana beginning June 21. Your contact is Jason Samuel, 

who can be reached at 574- 535 -7688 or jasonksC@goshen.edu... One of the last major filmed interviews 

with Johnny Cash will appear in the upcoming PBS series The Appalachians, which is set to air this fall. 

It will also spotlight Cash and his daughter. Rosearne. singing together ... Dolly Parton accepted the 

Living Legend award from the Library of Congress in Washington, DC on Wednesday, April 14... Willie 

Nelson is releasing a jazz instrumental album to be available as a limited release on his official website 

... Caitlin Cary, the former Whiskeytown member who has also recorded two solo albums, will release 

a new project with three fellow North Carolina musicians. Billed as Tres Chicas, the ensemble also 

features Lynn Blakey (of Glory Fountain) and Tonya Lamm (of Hazeldine), along with drummer Skillet 

Gilmore (also formerly of Whiskeytown). Produced by Chris Stamey, the album, Sweetwater, will be 

released on June 29 ... Australian singer -songwriter Kasey Chambers will release her third album. 

Wayward Angel, May 31 in her homeland. No confirmed North American release date is available yet. 

The project was produced by her brother, Nash Chambers ... Initially published in 1994, Hank Williams.' 

The Biography is being released in a new, updated paperback edition ... BR549 endured a second 

round of theft when a trailer full of equipment and personal possessions was stolen recently in Seattle. 

The band also lost several vintage instruments in a Feb. 9 theft in Nashville. 

Note: If you have Americana news, please forward it to jschoenberger @radioandrecords.com. 

Most Added® 
APT,ST . ADDS 

GURF MORLIX Cut N Shoot lBlueCorn) 13 

LORI MCKENNA Bittertown (Signature Sounds) 11 

SAM BUSH King Of My World (Sugar 11 

FORBERT Just Like There's Nothing To It (Koch) 9 

BLACKIE AND THE RODEO KINGS Bark (True North) 9 

MAMMALS Rock That Babe (Signature Sounds) 8 

MARY CHAPIN CARPENTER Between Here And Gone (Columbia) 8 

NORMAN & NANCY BLAKE Morning Glory Ramblers ( Dualtone) 7 

Subscribe to the most comprehensive and up -to- the -minute coverage of radio business news...at a special VIP package rate! 

REtR's INDUSTRY VIP PACKAGE RftR: The Industry's Newspaper 

Raft Today: The Industry's Leading Daily Fax 

E -mail updates of breaking stories 

The RaR Directory 
The most comprehensive resource guide available 

SAVE OVER 25 %! 
RftR'S INDUSTRY VIP PACKAGE IS $445 

(Regular rate $595.00) 

Call R &R at: Subscribe online: 

310.788.1625 www.radioandrecords.com 
U. S. Only 
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WILLIAM MORRIS AGENCY 

We proudly congratulate our 

2004 DOVE AWARD NOMINEES 

Female Vocalist 

JOY WILLIAMS 
CECE WINANS 

Group 

SWITCHFOOT 

Artist 

SWITCHFOOT 
RANDY TRAVIS 

Song 

MEANT TO LIVE 

SWITCHFOOT 
THREE WOODEN CROSSES 

RANDY TRAVIS 

New Artist 

KRISTY STARLING 

Songwriter 

JONATHAN FOREMAN 

Rock Recorded Song 

AMMUNITION 

SWITCHFOOT 

Rock /Contemporary Recorded Song 

GONE 

SWITCHFOOT 
MEANT TO LIVE 

SWITCH FOOT 

Inspirational Recorded Song 

FREE (TAKE MY LIFE) 

JILL PAQUETTE 
JESUS IS 

JACI VELASQUEZ 

Worship Song 

THRONE ROOM 

CECE WINANS 

Southern Gospel Recorded Song 

THE CROSS 

THE CRABB FAMILY 

Contemporary Gospel Recorded Song 

HALLELUJAH PRAISE 

CECE WINANS 

Traditional Gospel Recorded Song 

BREAKTHROUGH 

CECE WINANS PRESENTS 
THE BORN AGAIN 
CHURCH CHOIR 
HOLINESS IS RIGHT 

CECE WINANS PRESENTS 
THE BORN AGAIN 
CHURCH CHOIR 

POOR MAN LAZARUS 

FISK JUBILEE SINGERS 

Country Recorded Song 

PRAY FOR THE FISH 

RANDY TRAVIS 
THREE WOODEN CROSSES 

RANDY TRAVIS 

Urban Recorded Song 

LOVE, PEACE & HAPPINESS 

OUT OF EDEN 
SHOWPIECE 

OUT OF EDEN 

Modern Rock Album 

PERFECT CHANGE 

DAKONA 

Rock /Contemporary Album 

THE BEAUTIFUL LETDOWN 

SWITCHFOOT 

Inspirational Album 

TAKE HOLD OF CHRIST 

SANDI PATTY 

Southern Gospel Album 

THE WALK 

THE CRABB FAMILY 

Traditional Gospel Album 

BELIEVE 

AARON NEVILLE 
CECE WINANS PRESENTS 

THE BORN AGAIN CHURCH CHOIR 

CECE WINANS PRESENTS 
THE BORN AGAIN 
CHURCH CHOIR 

Country Album 

COLORS 

THE OAK RIDGE BOYS 
WORSHIP & FAITH 

RANDY TRAVIS 
THE CHRISTMAS GUEST 

ANDY GRIFFITH 

Praise and Worship Album 

THRONE ROOM 

CECE WINANS 

Special Event Album 

CITY ON A HILL: THE GATHERING 

PAUL COLMAN 
NEXT DOOR SAVIOR 

GEORGE ROWE 
MANSION OVER THE HILLTOP 

THE CRABB FAMILY 

Recorded Music Packaging 

JILL PAOUETTE 

JILL PAQUETTE 
IN BRIGHT MANSIONS 

FISK JUBILEE SINGERS 

Long Form Music Video 

#1 HITS LIVE 

THE CRABB FAMILY 

SPECIAL CONGRATULATIONS TO 

SANDI PATTY and AL GREEN 
2004 Gospel Music Hall Of Fame inductees 

NEW YORK BEVERLY HILLS LONDON NASHVILLE MIAMI BEACH 
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Continued from Page 1 

have major cracks in them as we_l.A couple of Urban Got - 
pel stations have lit No. 1 12+ fir the first time. A Chris- 
tian station in a top 10 market has earned a top three spot 
in the ratings. The fall Arbitron ratings period, for the first 
time in history, saw several Christian radio stations rise dra- 
matically in cume and overall listenership. And the impact 
of this niche format doesn't end there. 

Christian concerts and tours are attracting major cor- 
porate sponsorship dollars for the first time. Experienced 

RICK 
WELKE 

mainstream broadcast personnel are moving over to the 
format in an effort to reignite their passion for radio. Chris- 
tian music has been more than a product geared to those 
who attend church every week; it has rekindled the love 

many people have for radio in its truest form. 
The imminent impact on mainstream radio of music made 

by those who live a Christian lifestyle and the continued growth 

of Christian radio prove that this style of lyrically driven art is 

on the rise. Those corporate decisionmakers who continue 
to ignore this trend or believe that it is something that will go 

April 23, 2004 R &R 75 

away in a few years don't fully understand the power of the 
art or the format's growing listenership. 

Open yourself up to the imminent and powerful im- 
pact of Christian music. It is a natural magnet to anyone 
who hears it, and we would all be wise to realize that it is 

an art form that is quickly developing and taking over more 
radio territory. Radio listeners are looking for a new and 
innovative sound that is entertaining and takes their per- 
sonal wants and needs into account. Looking at the data 
from the past several months, I think they've found it. 

The Insiders SneaK 
A frank look at Christian radio 

Christian radio isn't all roses. Like PDs at 
mainstream radio, Christian programmers 
continue to squeeze the currents out of 
playlists. That slows down charting singles 
and, ultimately, record sales. So what is an 
industry to do? 

Promoters and consultants have a good handle on 
what's going on in the Christian music industry, so I 

picked five individuals from this group and asked them 
three questions about the state of the for- 
mat. Their responses are honest and filled 
with wisdom. 

The people I spoke to were EMI CMG 
VP /National Promotion Grant Hubbard, 
Word Label Group Director /National Pro- 
motion Lori Cline, Hauser Promotions' Chris 
Hauser, Provident Iabel Group VP /National 
Promotion Andrew Patton and Audience De- 
velopment Group's John Frost. 

R &R: U'hat do you see happening with Chris- 

tian music in the next fewyearrl 
GH: I believe the Christian formats will be- 

gin to better define who they are and what they will play. 

AC will continue to develop into two very different pro- 
gramming mind -sets: currents -based programming and 
gold -based stations. CHR will eventually become just that, 
a true hit -driven format. Rock be our big growth for- 
mat over the next few years. The growth in this genre will 

come with more stations signing on and more quality rock 

bands coming out of the major labels. 

LC: It's so cool to see artists coming up who are being 
influenced by so many styles of music and have such a 

desire to reach people for Christ. For Christian radio to 
compete with other stations in their markets and for la- 

bels to compete for sales, we, as an industry, will be 
stretched more and more to embrace artists and styles that 
are reaching the masses. This may mean be- 
coming more culturally relevant in those mar- 

kets where Christian radio is 

present. 
The makeup of the target demo- 

graphic is changing every year. In 
no way do we deny who we are or 
run away from what we know 
works, but we should never forget 
our purpose and the reason behind 
what we do in the first place. That 
is to bring in new listeners, make 
new believers in Christ and grow 
future Pis at Christian radio who 
will be buyers of Christian music down the 
road. If we don't do that, we will have a lot of 

Christian Oldies stations and no new listeners. 
CH: What concerns me is the fact that our listener num- 

bers are growing, but our record sales are declining. Why 
are there major markets that used to sell 10,000 -plus tick- 

ets for a concert that now can't sell 5,000 for the same type 

of show? Is it possible that Christian radio is choosing more 

Grant H ubbard 

songs that labels are releasing that radio listeners can sim- 
ply live without? 

AP: The answer is not an easy one. Music is constantly 
changing, and our artists are always trying to create a sound 
that radio programmers will play today but that will be 
considered relevant tomorrow as well. I believe that what 
we have already begun to see, and will continue to see in 

the coming years, is a shift from a conservative embrace 
of new artists to a wider acceptance of the talent being 
developed in the industry. 

I know that Provident is making a concentrated effort 
to reduce the number of new -artist releases into the mar- 
ketplace to make sure that the ones launched are fully 

equipped to be long -term acts within our industry 
JF: The Infinitys and Clear Channels of the world have 

so much pressure on them financially because they are pub- 
licly traded companies and because of consolidation. I 

believe that this scenario has created a terrif- 
ic opportunity for other companies to be 
more product- focused. What's happening 
with the mainstream radio companies of the 
world creates a certain zig- when -they -zag as- 

pect. Combine this with the fact that Chris- 
tian music is at an all-time high and the fact 
that the spiritual awareness of the country is 

escalating because of things like 9/11 and The 

Passion of the Christ. 

The God connection of society is in the 
headlines. Because of that, I think there are 
exciting opportunities for people who are not 
in consolidation mode. In an ultimate con - 

sumer point of view, we are competing against them. If 
consumers aren't listening to them, they are listening to 
somebody else. We have seen the percentage of Christians 
who listen to Christian radio grow from 39% to 51% in 
just the last couple of years. Those additional people have 
come from somewhere. In my opinion, those people were 
mainstream radio listeners. 

Continued on Page 76 

Lori Cline 
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The Insiders Speak 
Continued from Page 75 

If mainstream radio is becoming less compelling- and 
that's for the consumer to decide - then they are looki -11; 

for something that is more compelling I believe thct Chts- 
tian radio - stations that are targeted and play ;rat mu- 
sic sic and are relevant to th. listener's life today - has a-i 

opportunity to really benefit from what's happening frcr 
an industry perspective. 

R &R What trends do.yru see taking shape nigh: my in toe 

industry? Wi// tbey' be/p or hurt our efforts in the fir - 

ture? 

GH: The Salem "Fish" and KLTY /Dallas 
model of gold -based AC programming is win- 

ning in most of the markets it is in. They've 
seen huge jumps in came. But I see many oth- 
er stations staying strong and leading the way 

in the future by introducing new music at AC 

radio. We will see a more divided format in 

the months and years ahead. Stations will once 
again begin cutting back on the weeks that 
they play currents. 

This year we saw KC KR (The Kross), a 

full -time Christian Rock station, sign on in 
Tulsa. More aggressive -s Dunding music is expar ding the 
audience. Music by Jeremy Camp, Todd Agnew and Buld- 
ing 429 is forming a more progressive approach and hit- 
ting across all format panels. We're not going to go back- 
ward. Music will continue to get better and, inevitably, 
more aggressive. 

as much as the next guy a few years ago. I saw numerous 
converts, have the records, loved the story. They were kings 

then Christian radio, concert audiences and music buyers 
have loved most, if not all, that we've had to offer in that 
music il vein for the last two years, but I wonder if that 
door is dosing shortly: 

The same radio people who now say, "Our listeners can't 
get enough of this music," will in a year say, "Our listeners 
have dearly said no more, and they're tired of it," and we'll 
move on. 

I still believe that great songs and great artists will find 

their way through. Songs that go deep and move people 
will ilways make an impact. Of course, there's timing and 

promotional dollars and simply God raising 

up some and putting down others in His plan 
and wisdom. 

AP: Christian radio still seems to be playing 
the individual- market game rather than seeing 
the power of having a unified format sound. 
As I listen and watch mainstream radio, the 
one thing that continues to stand out as a dif- 

ference in the way Christian stations are pro- 
grammed is that lack of a national feel to a 

format. As a whole, I believe that our report- 
ing stations need to continue to work not only 
to find ways to increase local ratings, but also 

to actively create a more unified national feel 

to be music heard in each market. 
JF: There are a lot of really exciting things happening 

right now, and that has to do with radio companies' being 
able to see the potential of Christian -music 
radio stations. I am in discussions right now 
with a few mainstream radio companies who 
are very interested in the format. They haven't 
committed to doing the format but are defi- 
nitely sniffing around. 

This is due to the fact that there are so many 
Christian stations that are becoming top - 
ranked radio stations. Despite the fact that a 

lot of the stations are noncommercial, they 

are not as under- the -radar as they used to be. 

When you look at WPOZ /Orlando being 
No. 1 25 -54, that's a pretty remarkable feat. 

When mainstream broadcasters see some- 
thing like that, it's like the little dog with its head cocked 
asking, "How did that happen ?" 

R &R If yon had all of Christian radio in one room and could 

tell them one thing, what would it be, and why? 

GH: Use your rotations more effectively. Currents are just 
that - the most current music you have playing on your 
radio stations Many programmers have now changed the 
meaning of the word to "what songs are testing the best" 
or `what is played most" on their station. The reality of cur- 

rents is simple: It is the newest and best music you can find. 

When a song has been on your station for 20 weeks as a 

current and it's still testing well, make a move. Place that song 
in your recurrent category or your power gold& Whatever 
you have to do to keep your station and the format moving 

along, please consider it We have done a good 
job of creating long -term hits with currents in 
the last year or so, but now we must find the 

next group of core artist& 

There is a lot of talent being launched in our 
industry. Now we need people on the front line 

to fight for the life of our industry. I'm talking 

about people at radio, not at the labels. We need 
to find the best new talent, play them in currents 
and move our key songs that are top testers out 
of those precious 12 slots that a lot of stations 
now have. We must make room for the future 
while still playing the older hits for our listeners. 

Chris 

"Rock will be our big growth 

format over the next few years. 

The growth in this genre will 

come with more stations 

signing on and more quality 

rock bands coming out of the 

major labels." 
Grant Hubbard 

LC: Research continues to be a driving force behind sta- 

tions' music decisions This is a definite change in how 
some stations program on a daily basis. More stations are 
seeking out consultants or using Internet research to grow 
in their markets. The phrases "still testing" and "not test - 
ingwell" have become thorns in the promoter's flesh. Com- 
ments like these at times make our job nearly impossible. 

I will always agree that knowing your audience is vital to 
survival as a radio station. If you aren't meet- 
ing that core listener's needs, you're not mak- 
ing an impact in your market. On the other 
hand, it's discouraging to see stations that used 
to lead in the format now being followers of 
other stations. They seem to only play the 
proven hits after they have become hits. That 
can hurt us on the label end of things as we 
try to break new acts and develop the core 
artists of the future. 

CH: I've been at this long enough to see 

how we, in Christian music, are years behind 
what's hot in the mainstream. I liked Creed 

Hause: 

LC: We are all in this together. In our reality, we must 
seL records to survive. In the radio world, you must grow 
your audience to compete. \Ve understand that. But don't 
miss out on the big picture. \\ e need each other. You must 

'The phrases 'still testing' and 

'not testing well' have become 

thorns in the promoter's flesh. 

Comments like these at times 

make our job nearly 

impossible." 
Lori Cline 

. ork locally to grow your market, bring in more listeners 
and make an impact in your community: We must sell 

records by providing you with the best music from core 
artists and from new artists who will, hopefully, work on 
your playlist and attract more listeners. It's a cycle that I 

feel many forget. 
CH: We need to take more chances. Go with your gut a 

little more, and less with the stats and figures. I 

fear that passion is getting drained right out of 
our formats. In late 2000 and early 2001, when 
Plus One were on their fourth straight No. 1 

song and going for their fifth, I worked a little 

record called "Ocean" from a band with no rec- 

ognizable faces or names. 

Two stations answered the call and started 
playing the song weeks before the official add 
date. A few stations played that Ten Shekel 
Shirt single, and every time they played it, they 
got deluged with calls asking questions about 
it. We kept telling the story, and, little by little, 
more people came aboard. 

The song finally went No. 1 in May 2001. You'd be 
shocked at how many more units that first Ten Shekel Shirt 
project has sold than numerous other radio darlings who 
have landed quite a few top five songs since then. 

Andrew 

John Frost 

Patton 

'Why are there major markets 

that used to sell 10,000 -plus 

tickets for a concert that now 

can't sell 5,000 for the same 

time of show ?" 

Chris Hauser 

AP: Stay focused. Continue to do what you do the best. 
Don't fall into the trap of days gone by of being all things 
to all listeners. I had a programmer tell me recently about 
being on the street and having a male listener ask him why 
they are always talking to women. Goal achieved! 

Program your station so that you are attractive to those 
listening to the mainstream radio competition in your 
market. The more you attract their listeners to your sta- 
tion, the more effective you will be in reaching the masses 
with your message. 

www.americanradiohistory.com

www.americanradiohistory.com


, c u r b. c o m VERSME 

Hiding Place 

www. selahonline. corn 
J 

:r: -J, JJJ 
:/i%S'/.;JlJ1JJl1JD.: JI11 

C# 24!!! 
ew at K WZFS, WAKW, WBGL, KLRC 

p 10 @ !NSPO!! 

New CD "Hiding Place" in stores May 25 

Going for adds HR 

Already on KXOJ, more! 

CD `Beautiful Lumps Of C r " u ' ; ed for 
"Modern Rock Album Of The Year" 

r. 1.(1;.1 

1_ !1i- llr 1. 

:FERNANDO ORTE :CHARITY 
www. fernandoortega. co : .. www. charitymusic. net 

4 
"Sleepless Night (Only Hope In The Storm)" 

Debut INSP #17!!! 
Curb debut CD "Fernando Ortega" in s 

Charity "Aren'-ücky" - ROCK 

Going for adds May 21st 
"Tears Will End" in stores August 24 J3l11r J'l 

Congratulations a' . e` a to o his Dove Award Nomination 
for Rock Recorded Song Of The Year 

New Rock single "Without You" going for adds June 4 

: NATALI E GRANT 
See Natalie Grant co -host the Dove Awards Pre -Show with Mark Schultz 
Wednesday, April 28, at Municipal Auditorium 

Thank you again radio on making "1 W /ll.Be ";äne_o(_fhe T0P:10 as ;,. 
played songs of the year in 2003 - 

C u rb. corn 
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CbrìStìBD imminent impact 

Future Phenoms 
Of Cbrìstìan Musìc 
Brand -new artists provide bright future for Christian radio 

New music is exciting. When a new artist 
bows, many of us can't wait to throw their 
first project in the CD player to experience 
the possibilities that are expressed within it. 

Below, we introduce you to several new artists who are 
just now hitting the music scene. They are all bright young 
musicians with a passion for their art and a whole lot of 
promise. Grab a chair and your favorite drink and read about 
some people you may not have heard of yet but will know 
all about very soon. 

RJ Helton 
I sat down with Helton in his hometown of Atlanta sev- 

eral weeks ago as he was taking a short break before the 
promotional whirlwind began for his debut disc, RealLije. 
A finalist on the first season of American Idol, 

Helton is not your typical new artist. His per- 
formances in front of millions on national 
TV and subsequent talk show appearances 
in support of /do/ have already brought him 
more attention than many artists will ever re- 
ceive. 

What's unique about Helton is that he could 
have inked a deal with about a dozen differ- 
ent labels, yet he chose a small imprint that 
would allow him to do some things right away 

that he wouldn't have been able to do at a larg- 
er record company. "I co -wrote eight of the 
songs," he says. 

"I am very excited about the record, and being able to 
write on it was very therapeutic. It was almost like my jour- 
nal entries turned into songs. B -Rite gave me so much con- 
trol over my record. They allowed me to say what I wanted 
to say." 

The label was also open to Helton doing several genres 
of music on the same project, including Latin, R&B, Chris- 
tian, pop and even gospel. A great example of the diver- 
sity is the moving tune "Love Song," which appears in 
both English and Spanish versions on the record. "We 
wrote that in like 40 minutes," Helton says. "I love doing 
it in Spanish, even though I'm not totally fluent in the 

language yet." 
One huge thing Helton has going for him is the under- 

standing that being a mainstream and Chris- 
tian artist simultaneously might be a bit tricky. 

"I know that it isn't going to be easy," he says. 

"You get a lot of flak from both markets. The 
Christian side thinks you're betraying them. 
On the mainstream side, they will tear you 
down. I have a lot to say on this record. I be- 
lieve that I have been given the position that 
I have so that I can share all that I want to 
share. 

"I am getting involved with working with 
children, and that's what I love to do. My goal 
for this record, and every record that I do in 
the future, is to make good, positive music But 
it doesn't have to be cheesy I want to do great- sounding 
music that has a good message. There is enough junk out 
there already; we don't need any more of that" 

Building 429 

One of the big movers and shakers to have already hit the 
music scene is Building 429, a rock -intensive group of guys 
from Wilmington, DE who played their first concert together 
in July 2000. "We played at a lifeway Chris- 
tian store," says lead singer Jason Roy. "I 
was working there at the time, and they had 
a grand -opening deal at a new store in Ra- 

leigh. They needed a band, so I used their 
knowledge of my previous band as a way 
to get us in there. I didn't tell them that it 
was this group's very first show" 

The band's name came from their en- 
counter with a youth group out of Clarks- 
ville, TN that uses a Bible verse, Ephe- 

sians 4:29, as its key phrase. 
If anybody in the group said 

something out of line, some- 
one else would say, "429," and the other per- 
son would stop saying negative things. The 
band adopted the same rule, even using the 
verse as their namesake. 

What is remarkable about the band's early 

success is that, as a rock band, they have hit it 
big at Christian AC and CHR with their very 

first single. `We had all hoped we would do 
pretty well at CHR," Roy says. "With us being 
new to the industry and so naive, we thought 
we would. When things took off at AC radio, 

though, and everybody around us kept freaking out about 
it, we thought it was really cool. 

'What's great about it is that Christian radio is stepping 
up a bit. They are playing a rock band on AC. We were 
kind of concerned that we were behind a 

bit, but when Jeremy Camp came out, and 
then Casting Crowns and Todd Agnew hit 
it big, we felt like the door was open for 
us. `Glory Defined' was written long be- 
fore we even knew about those artists and 
what was coming up in the industry" 

Building 429 fit in perfecdywith the likes 

of MercyMe or Casting Crowns. They are 
also truly honored to be involved in the 

music industry. The reality of 
being thrust into the national 
spotlight, though, is still a bit of a shock. "My 
wife and I sat down last night, and she pretty 
much cried her eyes out," Roy says. "She said 

that our wildest dreams were coming true. 
'We always felt like God had a plan for our 

music and that one day we would be a part of 
this industry, but we never thought that it would 
be of this magnitude or happen this quickly It's 

cool to see how God has been faithful through 
the years to us and how we've beat our expecta- 
tions every year. It's pretty amazing" 

Nate Sallie 
Nate Sallie isn't exactly new to the music scene, but he is 

just now reaching the level that his character, vision and 
talent should be on - this after going through some pre- 

RJ Helton 

release industry chaos that would have driven most new 
artists to the brink of going back home. 

When he was fresh out of high school, Sallie was court- 
ed by many labels that saw potential in his electro -pop 
sound. He signed with one, but his career was then put on 
hold a few different times. Freezes on new releases, distri- 
bution problems and poor label decisions kept him from 
releasing anything over the span of several years. 

"I was sure I was going to do the overnight- sensation 
thing," he says. `But the time I was forced to spend waiting 
taught me about my own calling and, to a greater extent, my- 

self. While there were some things that were out of my con- 
trol, I was forced to examine the things that were in my power 
to change." 

Building 429 

Nate Sallie 

Things have been going pretty well for 
this pop poster child at his new label, 
Curb Records. "I needed to be with a la- 

bel that I knew would really get behind 
my music in all its facets," Sallie says. "I 
wanted a home that would encourage me 
to write and sing about the things that 
matter most to me, including my relation- 
ship with God." 

Sallie has had some chart success and 
landed a single on Radio Disney, but it's 

evident that he's going to accomplish a 

lot more in his career. This is a focused 
young man who knows what he wants to 

do and how he wants to do it. Even when things around 
him are spinning out of control, he knows that everything 
will ultimately work out for the greater good. 

"I've learned that in a world where much can be out of 
our control, the most important decisions we have - who 
we love and how we love - are still in our hands," he says. 

"That means that we can choose to matter and to embrace 
beauty, that we can change our lives and the lives around us 

for the better. That's what I want my music, and my life, to 
be about" 

Monk & Neagle 

You haven't heard Monk & Neagle yet, but you will. These 
two guitar -slingers, Michael Neagle and Trent Monk, have 
what it will take to make a lasting impact at Christian radio 

in the months and years to come. Friends 
for close to 10 years, the new duo on 
Flicker Records will see their first nation- 
al release hit stores in August 

Describing their music, Monk says,' We 

call it soulful acoustic pop. It combines 
the attributes of our personal favorite 
types of music - everything from jazz 

and funk to rock - and it's all wrapped 
up in a very pop- oriented sound." 

Songs on the duo's upcoming release 
range from the jazz -infused "You" to the 

ballad "Dancing With the Angels" to the mellow pop tune 
about to hit radio, "All I Need." These guys sure know how 
to take different types of music and make it work to im- 
pact the listener. 

A major inspiration for the guys' songwriting is their re- 
lationships with their wives. Both Monk and Neagle cele- 

brate five years of marriage this yeas The song ̀ Stars Would 
Fall" was written for Monk's wife and always gets a huge 
ovation from the audience at live performances. 

"People love and respond to love songs," says Neagle "It 
is awesome that people can hear in our music not only love 
songs for our Lord, but also songs for the wonderful wives 

He has given us, thanking Him for our marriages. We feel 

that He is pleased by that and will always receive it as praise 
unto Him" 

Monk & Neagle 
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Stations on "Upside Down" 

Air i 
KAEZ 
KBNJ 
KCVO 
KHZR 
KLFF 
KLRC 
K LTY 
K LYT 
KOBC 
KOFR 
KSBJ 
KSFB 
F:SWP 
rTLI 
KTSY 
I:XOJ 
IYTT 

WAKVJ 
WAYM 
WB" C 
WCVK 
WD-C 
WFHA1 
WFZH 
WGRC 
WJQK 
WJLF 
WJTL 
WPSIV 
WQFL 
WSCF 
WTC R 

WXHL 
WYLV 
WZFJ 

Promotional tour visits 

WJIE 
WIJY 
WLAB 
WLGH 
WJQK 
WCSG 
WQFL 
WON U 

WBGL 
WFZH 
WZFS 
1h'C I C 

WIBI 
KHZR 

Trevor Morgan * "Upside Down" 
Playing at AC and CHR stations NOW! 

Are you spinning it? 

"We'd been on Trevor Morgan's 'Ups r :4 r,rr 
+ ' ' r self out on the road 

listening to different stations, scanning the dial. It landed on Trevor and I thought, 'Man! 

Who IS that ?! This song is killer!' Then I looked down and realized it was MY station! We've 

moved 'Upside Down' already to HEAVY rotation. This song is good enough to not just be on 

Christian radio - it could sound great just about anywhere!" 

- Drew Powells, WFSM 

"I took Trevor Morgan's new `'Wonderlight" CD home recently and was FLOORED. 

I can't stop listening to it. "Wonderlight" is top to bottom, one of the best 

records I've heard ii a LONG time." 

- Matt Deane - WCLQ/Wausau, WI 

. d<luge of sound 

www.trevormorganmusic.com 
*Woriderlight available everywhere May 4, 2004. 

r 

monkandneagle.com 

INTRODUCING 
MONK & NEAGLE 

in stores 8.24.04 
debut shçle "all i need' 

GOING FOP ADDS MAY 7TH 

TO AC /CHR RADIO 

everyday ru nday 
"The One" go ng for immediate adds toAC /CHR Radio 

wom the new 'album f »( 1, r f ,' ¡" 
IN STORES 05 

FLICKERRECORDS.COM ® 

follow ng their debut album's hits Hanging On and "Stand Up," 
Surd* sophomore release Anthems for the -mperfect drives 

rigs of hope and grace, Anthem's melodic, 
n c will rally even the most imprfedt of people. 

ee rydaysu nday. corn 

%//J 
1. _. ..._".....-J Aft 

THANKS TO R &R READER'S 
SURVEY VOTERS 

FOR NAMING TODD AGNEW 
#4 MALE ARTIST OF THE YEAR 

#4 NEW ARTIST OF THE YEAR 

SEE TODD PERFORM LIVE DURING GMA WEEK! 
April 24 - 2:OOpm - WayFest - AmSouth Amphitheater 

April 26 - 9:30pm - World Vision Late Night Showcase - Renaissance Hotel Ballroom 
April 27 - 9:30pm - IGNITE Late Night Showcase - Rocketown 

CHR PROMOTIONS: 
Donna DelSesto - ihsdonna @comcast.net 
AC PROMOTIONS: 
Michelle Younkrnan - michelle@maydaypromotions.com 

WWW.ARDENTRECORDS.COrd 
' WWW.GRACELIKERAIN.COM 
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C8hrì8R an imminen impact 

The Unsung 
Of Radio 

N eroes 

A little acknowledgment of those doing quality Christian radio 

It's time to give some ink to some stations that 
are stepping out and doing things a little dif- 
ferently and making solid impacts in their 
markets. Many long -standing stations get at- 
tention from the media and the trades each 
week. This time I decided to highlight a few 
stations that normally fly under the radar. They 
may not be headline- grabbing frequencies, 
but, like many of their Christian-radio siblings, 
they are reaching a lot of people in their re- 
spective markets with targeted tactics. 

KLRC/Fayetteville, AR 
Located in one of the fastest -growing areas of the coun- 

try, KLRC is a huge station in a small market. Known for 
hosting extremely large promotional events in the area its 
signal covers, the station is championing Christian music 
in northwest Arkansas and bringing in listeners in droves. 

PD Melody Miller tells us about KLRC's mission: "First 
is to be involved in a relevant 
way in impacting the culture in 
the northwest Arkansas area 
through Christian radio. Sec- 
ond is to raise up a new gener- 
ation of Christian broadcasters 
through training and mentor- 
ing broadcasting students at 
John Brown University." 

The station staff is distinc- 
tive because, beyond three full- 

time staff members - the 
GM, PD and production direc- 
tor - the rest are all broadcast- Meolody Miller 

ing students at the university. "Each semester the airstaff 
changes and new students have the opportunity to gain real - 

time experience on- air," Miller says. 

"Our behind -the -scenes team works on production, pro- 
motions, marketing, web maintenance and the like. All are 

students who aspire to work in radio upon graduation and 
wish to broaden their skill base. KLRC trains, equips and 
mentors students to go on and work in both Christian ra- 
dio and the Christian-music industry and to be salt and light 
in mainstream media and business. 

"KLRC is staffed with college students, but this is not 
your typical college station. The bar is set high, and each 
day these students strive to live up to the expectations set 
for them. They are encouraged to seize the opportunity and 
gain the experience they are given as the station does qual- 

ity Christian radio. 

"The staff is passionate about reaching our community 
in a powerful way Through events and promotions, family 

fun days and connecting listeners, we are making an im- 
pact in the lives of others. Our desire is to reach our target 
listener where she lives, encourage her and provide her with 
a safe and entertaining place for her family." 

WONU /Chicago 
WONU GM Bill DeWees, PD Justin Knight and their 

staff are reaching the population using what they see as a 

simple yet profound strategy. 'We have come to the con- 

elusion that what we want to do and how we think are dif- 
ferent from other Christian CHR stations," DeWees says. 

"We are now purposefully targeting a teen audience." 
Most Christian CHR outlets are targeting an older audi- 

ence, so the thought process of a station diving into the 
youth population and finding out what its musical tastes 
are is somewhat different "It's been an evolution for us," 

DeWees says. 

"Last year, when we first fully committed to CHR, we 

really tried to model a mainstream CHR sound. Within the 
past few months we have made the determination that we 

really want to hit the 12- 17- year -old demo." 
One thing that makes WONU different from many other 

stations is that a university owns it. ̀ The decisionmakers here 
were very interested in our working strategically alongside 
the university for recruitment purposes," DeWees says. 

`We believe, from a ministry standpoint, that it's crucial to 
hit teenagers in that age bracket. That's when they are making 
their major life decisions. From the university's perspective, 
thousands of prospective students are getting tamed on to 
the station, which is a back -door introduction to the school." 

WONU has been moving up in the ratings, and Knight 
lays out its programming intent "If it's a hit, we are going to 
play it. If it's an urban hit or AC or pop or rock hit, it doesn't 
matter. We are going to play it and play the snot out of it 

"Urban music usually doesn't make it on most Christian 
CHR stations. When you look at the mainstream market, 
though, the hottest CHR music right now is urban- based. 
If we are truly championing the youth demographic, how 
can we ignore that ?" 

One of the station's most successful promotions is its 
Party Patrol "It is extremely effective," DeWees says. "We 
send out a team of staffers to basically put on a party host- 
ed by the radio station. We provide the sound system, the 
fog machine, music, games and prizes. Papa John's provides 
the pizza, and Coca -Cola provides the soft drinks. 

At the end of the evening one of our staff gives a brief 
speech on the effects of popu- 
lar culture on their generation 
and puts in a plug for WONU 
We are booked solid for the next 

WMIT /Asheville, NC 

WMIT is in a class by itself 
simply due to its area of cov- 
erage. According to Duncan's 
Radio Report, the station has 
the 12th largest FM coverage 
area in the U.S. Having a tower 
on Mount Mitchell, the high- 

est peak east of the Mississippi, means it hits three differ- 
ent metros outside of its home market of Asheville. 

'We've been blessed beyond measure," says PD Jim Kirk- 
land. "Since 2000 our weekly cume has increased from 
around 100,000 to over 240,000. Our listener support has 
also grown significantly even in the face of tight economic 
times. Honestly, we've been amazed at what has been 
achieved through WMIT. God gets all the credit" 

As an Inspo station, WMIT's broadcast day is about 30% 
teaching, and the rest is music. "Coming into the station, I 

Bill DeWees 

was the loudest in my belief that we would find out that music 
and 'Teach & Talk' programming would be polarizing to a 

large segment of the listeners," Kirkland says. 'We've seen, 
by and large, that's not the case. Therein lies a lesson in the 
flaws of following conventional radio thinking 

"Working hand -in -hand to follow the listener's needs is 

being relevant. Some in Christian circles still treat the word 
`relevant' with contempt. If our stations do not engage the 
culture with relevance, we have little hope of growing cume 
in our formats and, in turn, impacting lives. 

"Using credible research, marketing our stations as best 
as possible and keeping a heart for service to listeners, do- 
nors and clients alike are key to growing Christian radio." 

WUFM/Columbus, OH 

Christian CHR /Rock outlet 
RadioU is celebrating its eighth 
anniversary this year. What is 

remarkable about that feat is 

that WUFM and its affiliates 
are unlike any other radio sta- 
tions you have ever heard. 

'We're using a listener -sup- 
ported financial model while 
actively targeting 12-24 -year- 
old listeners who aren't already 
Christian," says GM Michael 

Buckingham. "Certainly, there are successful Christian for- 
mats using the `safe for the whole family' approach, and 
that's perfect for an intended audience of soccer moms, 
NASCAR dads and their young children. 

"Outside of youth -group kids, though, we're connect- 
ing with a ton of college -age and teen listeners who really 

don't get those types of stations. An entire generation is 

being lost to Howard Stern's lesbian- sex -slave morning 
show every day. We want to do something about that" 

So what is being done to reach the 12 -24 demo at Chris- 
tian radio? There are a few stations that are trying to make 
a dent across Christian -radio lines and impact culture 
outside the church. "Those who originally said the con- 
cept of RadioU couldn't last six months have been prov- 
en wrong," Buckingham says. "Indeed, a number of oth- 
er stations in our genre have failed or lightened up their 
formats. The reason is always Well, the money just wasn't 
there.' 

"Teenagers spend $170 billion of discretionary income 
a year, not to mention the impact they have on their par- 
ents' money. That's a lot of potential donations or a lot of 
advertiser- worthy money. 

"At RadioU, we've built a competitive, consistent radio 
product We're able to maintain an extremely loyal audience 
that proactively supports the 
station financially without our 
having to spend a ton of effort 
on fundraising. We're commit- 
ted to live, personality-driven 
radio, and the audience re- 
sponds to that 

"If I could scream, `This 
does work,' from a mountain- 
top to the industry, I would. In 
order for it to work, though, 
there has to be a commitment 
to making it work. A half -baked 
attempt will yield only a half - 
baked radio station. This format will grow when more sta- 
tions are willing to take some long -term risks and do it full- 

on, without hesitation - kind of like our own personal 
relationship with Christ" 

Jim Kirkland 

Michael Buckingham 
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BEC DELIVERS ANOTHER MULTI- FORMAT ARTIST! 

"SEA OF FACES" THE BREAKTHROUGH SINGLE 
FROM THE BEST -SELLING A_BUM SEA OF FACES; 

BEC RECORDINGS 
ALLISON STIPE ALLI 
OR SHANNON BECK 

N TEAM. 
CRECORDINGS.COM 
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TheNev 
Business M OPP 

A new label goes back in time to achieve success 

BHT Entertainment is taking a page out of 
the old industry playbook, looking to score 
by emulating tried and true ways of doing 
business. Even though the company's man- 
agement team is made up of wall-to -wall 
veterans, it is now the new kid on the block. 
But that won't hold it back from success. 

What do you get when you combine the remarkable team 
of Mike Blanton and Dan Harrell with the ingenuity of a 

Steve Thomas? The makings of a supergroup of industry 
masterminds that could turn the record business on its ear. 

What's Old Is New Again 
I sat down with BHT Entertainment CEO Steve Tho- 

mas to find out what's going on behind the curtain. After 
all, we thought Blanton and Harrell were done with this 
label venture stuff. Right? 

"Mike and Dan approached me about either purchasing 
my management company or merging my company with 

theirs," says Thomas. "That 
proved to be more complicat- 
ed than any of us anticipated. 

At the same time, Mark Town- 
send, Troy Collins and I were 
on track to start a new indie 
rock label called Rambler 
Records. 

"What's funny is that Mike 
and Dan were having meetings 
with the same distributors 
about developing their new la- 

bel. We realized that we were 

all trying to do the same thing, 

and we've all known each other for a long time. We really 

liked the idea of diversifying, so we decided to see if we 

could do this label thing together." 
As they began to put their company together, the part- 

nership took a look at what other record companies had 
done in the last few years and came up with something from 
the 1980s. `The Geffen Records model, where you have 

distinct A&R pods, seemed like the way to go," Thomas 
says. "Each pod has its own personality, and each has its 

own autonomous, creative personnel. That is the business 
model that BHT is based upon. 

"We have the Beatmart imprint with Todd Collins, who 
has a good reputation and good relationships in the urban 
music industry. The artists who come to my door are the 
ones who are excited about my relationships with The Su- 

pertones, Relient K and Jennifer Knapp. 
"Then there are the artists who come in Dan and Mike's 

door, those who are more pop- oriented and want to be the 
next Amy Grant or Michael W. Smith. Rather than try to 
integrate all that, we thought it would be better for the art- 

ists if we created what we now have in place." 

Fear Vs. Love 
With the new business models that other labels have put 

in place over the past several months that champion con- 

Steve Thomas 

solidation, everyone is looking at every decision they make 
with a different magnifying glass. What does this mean for 
the future of the format and the industry as a whole? 

"It is difficult to create and develop music that you love 

when you are afraid of losing your job," Thomas says. "Ev- 
erybody is making decisions and either acting out of fear 

or out of love in each 
instance. I feel like fear 

has been driving the 
market - fear of 
where is it going. And 
not just the Christian 
market, but the indus- 
try in general. 

"I look at it as one big industry. Of course, the Christian 
industry has its own idiosyncrasies. Ultimately, mainstream 
companies own most of these labels. It seems like a good 
time to be independent. It seems like a good time to step 
forward, because everyone else is contracting I have always 

been a contrary investor. When the market is down, that's 
when I buy. It's no different with this." 

Realistically, starting up a new label right now, consider- 
ing where the industry sits, is a risky move. But there have 
been several new upstarts over the past several months, 
despite what is happening at the larger labels. 

"Artists are looking for labels that are passionate and that 
are willing to develop them and invest in them over a long 
period of time," Thomas says. "Especially in the face of 
what some are calling a singles- driven market. 

"A single song and artist development are mutually ex- 

clusive. I don't know how you can develop an artist and be 
singles- driven. I believe it's more important than ever to 
focus on artist development and to have the freedom to 
think and act independently" 

The Power of Music 
"I believe in the power of an album to move a person 

emotionally and spiritually," Thomas continues. `That's why 

ENTERTAINMENT::. 

"My mission is really simple: to 

communicate faithfulness of 

God to the world through the 

arts. The phrase ̀ to the world' is 

very important." 

I got into the music business. Music is a shortcut to the 
heart 

'What made Jesus a great communicator was his ability 

to tell stories. That's the way he taught, and that's the way 

he influenced culture. What better example for me than to 
find an artist who can use her art to tell a story that moves 
the masses? My mission is really simple: to communicate 
faithfulness of God to the world through the arts. The 
phrase `to the world' is very important 

"Look at the gap where we as a Christian industry leave 

off and where The Passion of the Christ picks up. That's a 

huge gap. You have millions of people who believe in this 
story; but many of those people are still not being reached. 
I want to spend some time trying to figure out how to close 
that gap. 

"The big dream of this label group is trying to close the 
gap between what Mel Gibson has been able to accom- 
plish and what we've been able to accomplish in our own 
individual experience. 

"It starts out with having nothing to fear, having noth- 
ing to lose and having nothing to hide. I am really passion- 
ate about this. And that's the thing with Dan and Mike as 

well. We aren't looking at this as some potential cash cow. 

The Geffen Records model, 

where you have distinct As,R 

pods, seemed like the way to go. 

Each pod has its own 

personality, and each has its 

own autonomous, creative 

personnel." 

We already have very successful companies. We want to 
accomplish our mission through this thing." 

Down The Road 
With the success Blanton and Harrell have had and the 

many records they have had success with, you'd think that 
BHT would be a no-brainer. We live in the real world, how- 
ever, and for them to launch another artist with the magni- 
tude and reach of an Amy Grant is highly unlikely - but 
not entirely impossible. 

'The goal is to focus on artist development, to demand 
excellence of ourselves, and to speak in the vernacular of 
the world," says Thomas. "If we can do those three things, 
it will be a worthwhile investment. I am at a point in my 

life where I want to be involved in things that move the 
heart of God, and I believe this could be one of them. 
Working with Mike and Dan is an answer to prayer. I am 
the luckiest guy in the world. I mean, I am the T' in BHT!" 

So where is this industry headed, and what is BHT En- 
tertainment's part in the journey? "It's cyclical really," Tho- 
mas says. "It's going to come back to the fundamentals of 
great songwriting The future for Christian music is bright. 
We are eliminating all of the obstacles, one by one, except 
for the cross. 

`The songwriting, production and business practices are 
getting better. It's going to come back to finding people 
who can move the masses with their music. The formulas 
that have been tried recently are coming up short, and peo- 
ple are yearning for a return to authenticity. The labels that 
bring that are going to be the ones that thrive and survive. 

`The future is going to be determined by the people who 
have authentic artistry, more so than by people who can 
closely mimic what the world is doing artistically. Mark the 
difference between what ThePassion film has done and what 
the artists I have been involved with have done. That gap 
can be shrunk. 

"My question is, what will mainstream media do now that 
The Passion has done what it has done? Hopefully, BHT can 
put out some art that truly crystallizes the Christian experi- 

ence and begins to add some depth and character and au- 

thenticity to it That's my hope." 
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SALEM RADIO NETWORK 

W O R K 

See You at 2004 GMA Week in Nashville! 

The Salem Music Network -POWERFUL, EFFECTIVE, AND GROWING. 

SRN offers a diverse menu of successful music formats for all Christian broadcasters. 

Programming available 24/1, hourly or weekly. You choose what you need! Stop by our 

booth and don't forget to ask about our GMA Week Show SPECIALS! 

Toda sChristian 
Vie 

CIArofre ,:ftti 

*w/o 
Doug &Kim 

MORNING SHOW 

LET US WORSHIP 
R A D I O 
MAGAZINE 

www.srnonline.com 
CONTACT: Kelli HaM -- Contemporary and Praise Music Specialist Cell: 469 - 878 -7129 J1t11 Black- Southern Gospel Specialist Cell: 615- 496 -4186 

PILLAR NEW STUDIO ALEUIII ) )- )- AVAILABLE EVERYWHERE D6.15.04 

t' .1. .. .f°: 
... ,r[\elte[0Ea.c,r^, ® 

IDÁlIi}E w STAPLE SLA ICt,`¡ 

FLICKER 
ROCKS 

IMPACTING ROCK 

RADIO NOW 

'Bring Me Down' 
°II LAR 

We Are' 

'Dictatorship vs. 
Democracy (DYED. 

'Emotion' 

FLICKER ROCKS HARDER. 

6 e DRRIIIJ 
.The single "'hange The World Through Me" 

THANKS AC & CHR RADIO 
FOR ALL YOUR SUPPORT! 

: Going for Adds: play 31st, 2004 A, : Street Date: my 30th, 2004 !MI For more information please contact: 

Tim Hall at 615 -429 -6741 or tim @Ievelsixrecords.com 

www.levelsixrecords.com 
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Artist Of The Year: MercyMe 1 

Group Of The Year: Switchfoot _i 

cñstian imminent impact 

200 
Rimpuotirounririm 
R &R readers pick their favorites in Christian music 

During the first week of April our prized 
readers at the label and radio sides of the 
industry sent in ballots voting for their favor- 
ite Christian artists from the past 12 months. 
Here are their picks. 

I H. ntple of vcars have heen an amazing ride for 
the guys of :MercyMc: a double radio smash - first on the 

Christian charts in 2001, and then on the mainstream charts 

in 2003 - with "I Can 

Only Imagine," plati- 
num record sales, sold - 

out tour dates and mil- 
lions of new fans. 

But even with all of 
the glitter thrown at 

them, Bart Millard and 

crew don't revel in all that has taken place on the charts and 

at radio. They tend to pay attention to more important 
matters, like family and the responsibility that comes with 
fame. "The shows and opportunities to play have been 

amazing;' Millard says. "It has kept us grounded. We've been 

given such a blessing, and we don't want to mess that up." 

With the release of their newest project, Undone, the guys 

have put together a collection of melodies that stand out. 

Bassist Nathan Cochran says, "It's the most personal album 

for us and what we do. We get to go where a Christian art- 

ist usually isn't able to go." Their newest single, "Here With 
Me," is impacting mainstream and Christian radio now 

2. Switchfoot 
3. Third Day 
4. Newsboys 

5. Jeremy Camp r Male Artist Of The Year: 

Jeremy Camp 
Although the past 12 nu i tits it.iy c scat an influx of qual- 

ity male artists, few have made a dent at radio and retail like 

Jeremy Camp. His songs have impacted the Christian AC, 

CHR and Rock charts, sometimes all at the same time That 
feat is unmatched by any other male 

artist, new or established, over the 

past two years. 

A rocker at heart, Camp released 

his second collection of worship - 
driven music earlier this year. Carried 

Away places him on the more verti- 

cal end of the spectrum, even more 

than the chart- topping tunes from 
his debut disc. "The songs are songs 

that have meant so much to me in my life," he says. "Each 

of them has a special place in my heart, because I remem- 

ber singing them at different times - good times and hard 

times." 

The worship record is something that fans across the 

country have been asking for since Camp first hit the road, 

mainly because praise tunes almost always end up as part 

of his high- energy stage performance. "I'm a very passion- 

ate, outgoing person, so when I'm singing, I love to belt it 

out,' Camp says. "That's part of my expression." And that 

very real expression has earned him respect from both fans 

and those inside the industry. 

2. Michael W. Smith 
3. Steven Curtis Chapman 

4. Todd Agnew 
5. Mark Schultz 

Female Artist Of The Year: 

Stacie Orrico 
Titc one door separating music made by artists involved 

in the Christian industry from mainstream radio that hadn't 

been opened more than a crack was 

the door leading to the CHR /Pop 
format. Thank Stacie Orrico for 
kicking it down. 

Orrico is not your ordinary teen- 

ager. After all, she's sold 2 million 
records worldwide without suc- 

cumbing to the temptation and glitz 

that go with being a modern-day 
pop star. "My goal from the very beginning was to make 

music that communicates to my peers something that they 

can relate to," she says. "I want to sing about the things I'm 
dealing with and worry or wonder about, whether it is is- 

sues related to growing up, guys or family." 

Orrico has flown around the world several times in the 

past six months, having had sales success in Japan, Ireland, 

Korea, Europe and Latin America. She recently took a break 

from the crazy schedule she's been keeping. Her single "In- 
stead" is getting attention at Christian AC and CHR radio. 

2. Nichole Nordeman 
3. Joy Williams 

4. Rebecca St. James 

5. Sara Groves 

New Artist Of The Year: 

Casting Crowns 
I laving been a vouch worker tor many years, I truly ad- 

mire the work ethic of DIark Hall and his band of world - 
changers, Casting Crowns. They were hyped just like most 
new acts coming 
from the major la- 

bels, but after sit- 

ting down with 
several of band - 
members at a 

Nashville coffee- 
house well before their project had been heard by anyone, I 

could sense that they were something special. 

Being on the road quite a bit right now - due to their 
unbelievable success at radio and at record stores - hasn't 

moved Casting Crowns away from the foundation for all 

they da That is, pointing people in the right direction when 

it comes to spiritual matters. "I want to shake people up 

and help them see that Jesus is not a religion and God is 

not a book," Hall says. "If there is no relationship with Jesus 

as a person, you're in trouble." 
Casting Crowns have become more than they ever 

dreamed of being at the precise time that God wanted them 

to have an impact outside of their youth work. And, man, 

are we thankful. 

2. Jeremy Camp 
3. Warren Barfield 

4. Todd Agnew 
5. Big Dismal 

That SUitchfout beat out the likes of \ewsbovs and Third 
Day was a bit of a surprise to those of us tallying the votes for 
this category: Not that Switch - 

foot don't deserve the title. 

They have been building fan al- 

legiance over the years and are 

now squarely positioned as an 

act that is impacting culture and 

playing lyrically- intense music 

that forces the listener to pay attention to it 
Frontman Jon Foreman yearns for more, however. "If I'm 

content as an artist to write a hit song or have a platinum 

record, I'll have failed a lot of my fellow human beings," he 

says. Indeed, The Beantifu1Letdown just received platinum cer- 

tification, the band's first project to do so. The intriguing 
thing about Switchback is that you can't pigeonhole them. 

They've had success at CHR and Rock stations, and may 

meander into AC and Hot AC waters shortly. 

One of the things that's high on the list when the band 

writes a song is connecting with the listener in a real \vat. 

"A lot of our songs are about hope that's deeper than the 

wound," says Foreman. "That's something people are pick- 

ing up on and taking with them. I have no delusions of 
grandeur thinking that our songs will single- handedly change 

the world, but change is possible, and I definitely want to 
be a part of that." 

2. Third Day 
3. Newsboys 
4. MercyMe 

5. Casting Crowns 

Underplayed Artist Of The Year: 

Warren Barfield 
We decided to throw another category out there for peo 

ple to vote on, a category to give artists a little ink even though 

their music might not be impacting across formatic lines or 
having incredible success on the 
charts, a category that could serve as 

a reminder that many artists who are 

doing all of the right things may not 
be getting as much attention as they 

deserve. 

The Underplayed Artist of the 
Year is Warren Barfield. He's a very 

likable guy, and I'm betting that he 

received the majority of votes because he paid major dues 

before signing a contract with Creative Trust Before getting 

signed, Barfield logged 200,000 miles in a 1993 Mustang, 

crossing the country playing gigs and youth events wherever 

anyone would give him the opportunity to play. 

Now that he has a big -league team behind him and is 

touring in a vehicle a bit larger than that old classic, Bar- 

field is simply trying to be honest in his songwriting and in 
his portrayal of day-to-day Christianity. "I believe that Chris- 

tians who are honest about their lives will have the greatest 

impact on the world around them," he says. "At the end of 
the day, that's the kind of artist I want to be." 

2. Big Daddy Weave 

3. Jill Phillips 
4. Superchick 
5. Jill Paquette 
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CHRISTIAN AC TOP 30 85 

m April 23, 2004 
ARTIST TITLE LABELIS, 

TOTAL 
PLAYS 

- 
PLAYS 

WEEKS ON 

CHART 
TOTAL 

STATIONS 

2 0 BUILDING 429 Glory Defined (Word/Curb/Warner Bros.) 1696 +70 9 6111 

1 2 MATTHEW WEST More (Universal South/EMI CMG) 1556 -95 20 4910 

3 CASTING CROWNS Who Am I (Beach Street/Reunion/PLG) 1475 +92 7 5611 

5 TREE63 Blessed Be Your Name (Inpnp) 1426 +91 11 5516 

7 0 ZOEGIRL Beautiful Name (Sparrow /EMI CMG) 1258 +10 10 4610 

4 6 AVA LO N All (Sparrow /EMI CMG) 1243 -138 15 4510 

10 O BETHANY DILLON Beautiful (Sparrow /EMICMG) 1238 +47 10 4712 

11 Q MERCYME Here With Me ( /NO /Curb) 1217 +141 4 5112 

8 9 DELIRIOUS? Rain Down (Sparrow /EMICMG) 1168 -73 14 4410 

6 10 AUDIO ADRENALINE Leaving 99 (forefront /EMICMG) 1140 -189 15 4210 

9 11 NATE SALLIE Whatever It Takes (Curb) 1110 -98 17 4010 

12 JACI VELASQUEZ Unspoken (Word/Curb/Warner Bros.) 1017 +21 9 4111 

15 FFH Good To Be Free (Essential /PLG) 894 +12 8 3711 

13 14 SONICFLOOD Shelter POI 890 -38 12 3310 

14 15 TODD AGNEW 3race Like Rain (Ardent) 885 -42 13 3310 

18 0 BEBO NORMAN fIJOY WILLIAMS Yes I Will (Essential /PLG) 791 +67 5 3511 

11 m REBECCA ST. JAMES The Power Of Your Love (Forefront/EM/CMG) 789 +26 8 3110 

20 0 SARA GROVES The One Thing I Know (1NO) 717 +42 5 3411 

16 19 THIRD DAY Sing A Song (Essential /PLG) 701 -121 22 2610 

19 20 JEREMY CAMP Right Here (BEC) 585 104 22 2110 

30 MARK SCHULTZ Letters From War (Word/Curb/Warner Bros.) 573 +237 2 30112 

21 22 GINNY OWENS I Love The Way (Rocketown) 537 -16 5 2412 

26 ® TREVOR MORGAN Upside Down (BHT) 519 +112 2 2616 

23 SELAH You Raise Me Up (Curb) 506 +41 2 2211 

28 BIG DADDY WEAVE Heart Cries Holy (Fervent) 502 +98 4 1911 

22 26 PHILLIPS, CRAIG & DEAN Here I Am To Worship (Sparrow /EMICMG) 482 -53 13 1911 

24 21 4HIM You Reign (Word /Curb /WarnerBros.) 451 -4 5 2010 

29 GEORGE ROWE Think About That (Rocketown) 426 +27 4 2113 

27 29 NEWSBOYS You Are My King (Amazing Love) (Sparrow /EMICMG) 403 .4 34 1310 

25 30 WARREN BARFIELD Mistaken (Creative Trust Workshop) 392 -51 21 1410 

62 AC reporters. Songs ranked by total plays for the airplay week of Sunday 4/11 - Saturday 4/17. 

© 2004 Radio & Records. 

New &Active 
DAVID CROWDER BAND Open Skies (Sixsteps/Sparrow /EMICMG) 

Total Plays: 365, Total Stations: 18, Adds: 4 

KUTLESS Sea Of Faces (BEC) 

Total Plays: 301, Total Stations: 15, Adds: 3 

SCOTT KRIPPAYNE Life (Spring Hill) 

Total Plays: 293, Total Stations: 12, Adds: 0 

CHRIS RICE Untitled Hymn (Come To Jesus) (Rocketown) 

Total Plays: 288, Total Stations: 11, Adds: 1 

ACROSS THE SKY Broken World (Word /Curb /Warner Bros.) 

Total Plays: 265, Total Stations: 14, Adds: 1 

DARLENE ZSCHECH Heaven On Earth (INO) 

Total Plays: 227, Total Stations: 12, Adds: 6 

STACIE ORRICO Instead (Forefront/EMICMG) 

Total Plays: 225, Total Stations: 12, Adds: 2 

JARS OF CLAY Sunny Days lEssentialPLG) 

Total Plays: 218, Total Stations: 11, Adds: 3 

WARREN BARFIELD Soak It Up (Creative Trust Workshop) 

Total Plays: 206, Total Stations: 10, Adds: 3 

TAIT God Can You Hear Me (Forefront /EMI CMG) 

Total Plays: 204, Total Stations: 10, Adds: 7 

Songs ranked by total plays 

Most Added 
r vwHi rrindicator.com 
ARTIST TITLE LABELS! ADDS 

MARK SCHULTZ Letters From War (Word /Curb /Warner Bros.) 12 

TAIT God Can You Hear Me (Forefront /EMICMG) 7 

TREE63 Blessed Be Your Name 4npopl 6 

TREVOR MORGAN Upside Down (BHT) 6 

DARLENE ZSCHECH Heaven On Earth (/NO) 6 

DAVID CROWDER BAND Open Skies (Sixsteps/Sparrow /EMICMG) 4 

GEORGE ROWE Think About That (Rocketown) 3 

KUTLESS Sea Of Faces (BEC) 3 

JARS OF CLAY Sunny Days (Essential/PLG) 3 

WARREN BARFIELD Soak It Up (Creative Trust Workshop) 3 

Most 
Increased Plays 
ARTIST TI ILE LABELS 

TOTAL 

PLAY 
INCREASE 

MARK SCHULTZ Letters From War (WordlCurb /WarnerBros.) +237 

TAIT God Can You Hear Me (ForefronUEMICMG) +164 

MERCYME Here With Me (INO /Curb) +141 

TREVOR MORGAN Upside Down 18HTI +112 

JARS OF CLAY Sunny Days (EssentiaellG) +110 

DARLENE ZSCHECH Heaven On Earth //NO/ +109 

BIG DADDY WEAVE Heart Cries Holy (Fervent) +98 

CASTING CROWNS Who Am I (Beach StreetlReunion/PLG) +92 

TREE63 Blessed Be Your Name / /npop) +91 

Christian ACtivity 
by Rick Welke 

The Jig Is Up 

After nine solid weeks at No. 1, Matthew West is bounced 

from the top of the ladder by yet another chart newcomer, 

as Building 429 land their first -ever Christian AC top song. 

They continue the streak of new artists at the top, which is 

now at 10 weeks. "Glory Defined" has every station on it 

except one. That's a major feat at any Christian format. 

Since everyone is about to descend on downtown Nashville 

for GMA Week, major chart movement will be in a holding 

pattern over the next few weeks. That said, the artists who 

are driving in the fast lane on the chart this week include 

Tree63 (4 -3, +91), MercyMe (11 -8, +141), Mark Schultz 

(30 -21, +237) and Trevor Morgan (26 -23, +112). 

New & Active musicians who should be chartbound in the 

weeks ahead are David Crowder Band. Kutless. Darlene 

Zschech and Tait. 

The Multi Format Hit...seeking additional adds! 

Thank you Christian Radio! 

INO Records: 
Derek West 615. 777. 2500 ext. 7 DerekW @inorecords.com 

or Al Kim 860 -829 -0711 AI @christianmedia.net 
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- 
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'Debut> e 

ARTIST TITLE LABELISI 

ROCK TOP 30 
TOTAL .l- WEEKS ON TOTAL -AST 
PLAYS PLAYS CHART STATIONS 71EEK 

BUILDING 429 Glory Defined (Word /Curb /Wamer&os.) 994 

MATTHEW WEST More (Universal South/EMI CMG) 

TODD AGNEW Grace Like Rain (Ardent) 

DELIRIOJS? Rain Down (Sparrow /fM /CMG) 

SWITCHFOOT Dare You To Move (RedInk/Columbia) 

AUDIO ADRENALINE Leaving 99 (forefront /EMI CMG) 764 

904 

904 

893 

884 

BETHANY DILLON Beautiful (Sparrow /EM /CMG) 734 

ZOEGIRI Beautiful Name (Sparrow /EMI CMG) 726 

BIG DISMAL Just The Same (Windup) 698 

TREE63 Blessed Be Your Name (Inpop) 691 

KUTLESS Sea Of Faces (BEC) 656 

STACIE ORRICO Instead (Forefront /EM /CMG) 641 

CASTING... Who Am I (Beach Street /Reunion /PLG) 631 

NATE SALLIE Whatever It Takes (Curb) 617 

JEREMY CAMP Right Here (BEC) 575 

OUT OF EDEN Love, Peace & Happiness ( Gotee) 562 

MERCYME Here With Me 114/0 /Curb) 527 

SARAH KELLY Take Me Away (Gotee) 504 

THIRD DAY Come On Back To Me (Essential /PLG) 481 

SKILEE- Savior (Laval 428 

SEVEN PLACES Landslide (BEC) 381 

PILLAR Further From Myself (Flicker) 364 

BARLOWGIRL Never Alone (Fervent) 352 

AVALON All (Sparrow /EMI CMG) 293 

FM STATIC Something To Believe In (Tooth & Nal7) 288 

SANCTUS REAL Beautiful Day (Sparrow /EM /CMG) 269 

PAUL WRIGHT Your Love Never Changes (Gotee) 258 

JEFF DEMO fIRITA SPRINGER Bless The Lord ( Gotee/ 249 

WARREN BARFIELD Mistaken (Creative Trust Workshop) 211 

JUMPE Wonderful (Sparrow /EMI CMG) 187 

+70 10 2610 

.29 18 2210 

-63 20 2110 

+41 14 2310 

+48 9 2510 

38 16 2010 

+40 9 2111 

8 9 2410 

+31 8 2011 

+20 10 1910 

+54 6 2511 

-50 6 2110 

+17 5 2110 

20 10 2010 

-58 23 1610 

70 12 1710 

+89 4 2012 

124 17 1710 

+195 2 2214 

+21 22 1310 

-49 12 1210 

-16 16 1110 

+85 2 1615 

+2 2 1110 

+20 3 910 

46 17 910 

92 26 710 

+ 10 2 710 

39 12 610 

31 1 11I1 

28 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 4/11 - Saturday 4/17. 

2004 Radio & Records. 

New &Active 
TAYLOR SORENSEN Love Sorrehody Else (Rocketown) 

Total Plays: 186, Total Stations: 7, Adds: 1 

JARS OF CLAY Sunny Days (EssentialPLG) 

Total Plays: 172, Total Stations 12, Adds: 2 

ROCK ROLL WORSHIP CIRCUS Gift Of Cool (INBi 

Total Plays: 164, Total Stations 7, Adds: 1 

TREVOR MORGAN Upside Down (B9T) 

Total Plays: 158, Total Stations. 7, Adds: 1 

GINNY OWENS I Love The Wow (Rocketown) 

Total Plays: 151, Total Stations: 8, Adds: 0 

RJ HELTON Even If (B.Rite/PLG) 

Total Plays: 150, Total Stations: 7, Adds: 1 

BEBO NORMAN fIJOY WILLIAMS Yes I Will (Essential/PIG) 

Total Plays: 126, Total Stations: 6, Adds: D 

SEVENTH DAY SLUMBER Spiraling (Crown) 

Total Plays: 97, Total Stations: 3, Adds: 0 

STARFIELD Filled With Your Glory (Sparrow /EMLCMG) 

Total Plays: 96, Total Stations: 5, Adds: 1 

MARK SCHULTZ Letters From War (Word /Curb /Warner Bros.) 

Total Plays: 90, Total Stations: 4, Adds: 1 

THIS 
WEEK 

1 1 

2 2 

3 3 

5 0 
7 0 
6 6 

4 7 

11 0 
9 0 
8 10 

15 m 
10 ® 
12 13 
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13 15 

18 0 
16 17 

21 0 
17 19 

22 e 
19 21 

20 ® 
24 e 
25 0 
23 25 

26 e 
28 ® 

/Debut> 0 
2/ 

'Debut e 

ARTIST TITLE LABEL(S) 
TOTAL 
PLAYS 

.l - 
PLAYS 

WEEKS ON 
CHART 

TOTAL 
STATIONS 

FM STATIC Something To Believe In (Tooth & Na,!) 428 -3 9 3010 

BIG DISMAL Just The Same (Windup) 375 -58 12 2810 

P.O.D. Change The World (At /antic) 353 -17 11 3110 

SEVENTH DAY SLUMBER Spiraling (Crown) 349 +3 10 3211 

BLINDSIDE All Of Us (Atlantic) 322 +30 6 2013 

NUMBER ONE GUN Starting Line (Floodgate) 320 -10 11 2210 

THOUSAND FOOT... Rawkfist (Tooth & Na,//EMC) 320 -37 13 2810 

SWITCHFOOT Dare You To Move (Redlnk/Columbia) 316 +34 8 2310 

SPOKEN Falling Further (Tooth & Nad) 302 +19 6 2610 

TREE63 The Answer To The Question (Inpop) 297 13 2610 

PILLAR Bring Me Down (Flicker) 283 +47 3 2813 

SKILLET My Obsession (Ardent /Lava) 283 +6 5 2511 

JONAH33 Watching You Die (Ardent) 270 -2 10 2810 

INHABITED Rescue Me (Independent) 262 -15 13 2411 

FALLING UP Broken Heart (BEC) 251 -44 18 2010 

SKY HARBOR Welcome (Inpopl 230 0 13 2010 

KUTLESS Treason (BEC) 220 19 20 1710 

UNSHAKEN Break (SPI) 216 +14 7 2011 

STAPLE DUD (Dictatorship vs. Democracy) (Flicker) 213 -2 6 1710 

BY THE TREE Confessions (Fervent) 211 +12 10 2310 

ANBERLIN Ready Fuels (Tooth &Naft) 197 -14 6 1410 

SUPERCHICK One Girl Revolution (Inpop) 196 +5 6 2310 

MODERN DAY JOHN Autumn (Independent) 192 +22 5 1511 

KIDS IN THE WAY We Are (Flicker) 192 +9 3 1814 

BUILDING 429 Free (WordlCurb /Warner Bros.) 189 -1 5 2110 

ROCK 'N' ROLL WORSHIP CIRCUS Gift Of Cool ( /NO) 177 +4 4 2110 

EMERY The Ponytail Parades (Tooth & Nail) 166 +22 2 1211 

TINMAN JONES Party (Cross Driven) 164 +51 1 1915 

IAN ESKELIN Taboo (Inpop) 151 0 8 2310 

SUBSEVEN Emotion (Flicker) 144 +115 1 915 

37 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 4/11 - Saturday 4/17. 

© 2004 Radio & Records. 

New &Active 
KUTLESS Sea Of Faces (BEC) 

Total Plays: 141, Total Stations: 18, Adds: 2 

APOLOGETIX Lifestyles Of The Rich And Nameless (Parodudes) 

Total Plays: 136, Total Stations: 19, Adds: 1 

BARLDWGIRL Never Alone (fervent) 

Total Plays: 123, Total Stations: 6, Adds: 3 

THIRD DAY Come On Back To Me (Essential /PLG) 

Total Plays: 119, Total Stations: 17, Adds: 3 

AUDIO ADRENALINE Start A Fire (forefront /EMI CMG) 

Total Plays: 110, Total Stations: 16, Adds: 0 

SOMETHING LIKE SILAS When I Search (Sparrow /EM /CMG) 

Total Plays: 107, Total Stations: 8, Adds: 2 

ADDISON ROAD All I Need Is You (Independent) 

Total Plays: 103, Total Stations: 8, Adds: 0 

PETRA Woulda, Shoulda, Coulda (Inpop) 

Total Plays: 90, Total Stations: 13, Adds: 0 

DELIRIOUS? Rain Down (Sparrow /EMI CMG) 

Total Plays: 90, Total Stations: 6, Adds: 0 

STARFLYER 59 Wake Up Early (Tooth & Nail) 

Total Plays: 79, Total Stations: 10, Adds: 1 

EMI CMG 

NIG 
MONDAY 9:30 p.m. 

at the Gaylord Entertainment Center Rehearsal Hall 

ris Tomlin, 
Plus One, Superchic(k], Tree63 

{ and introducing Kimberl erry 

E C Ay?CMMG Label Group inpop 
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EINSPO TOP 20 
4 0 

1 2 

2 3 

3 4 

5 0 
7 Q 
8 O 
11 o 
9 9 

12 0 
13 0 
16 ® 
10 13 

6 14 

15 ® 
14 16 

20 

18 Q 
17 19 

(Debut> 

ARTIST TITLE LABELIS; 
TOTAL 
PLAYS 

I- WEEKS ON TOTAL 
PLAYS CHART STATIONS 

6 2110 

14 1910 

11 1910 

.2 10 1810 

+9 8 1810 

+40 1 1810 

+24 4 1912 

+28 6 1710 

.3 7 1410 

+4 8 1210 

+6 3 1510 

+36 2 1712 

.27 15 1310 

.78 21 1210 

+10 3 1110 

.24 15 1010 

+18 2 1410 

+6 3 1210 

-15 13 1010 

+16 1 1211 

CASTING CROWNS Who Am I (Beach Street/Reunion/PLG /365 +56 

JAMIE SLOCUM By Your Side (Curb) 363 12 

DAVID PHELPS 4rnrs Open Wide (Word /Curb /WarnerBros.)333 19 

NEWSONG For The Glory Of Christ (Reunion /PLG) 328 

SCOTT KRIPPAYNE The Least I Can Do (Spring Hill) 316 

PAUL BALOCHE My Reward (Hosanna) 301 

SELAH You Raise Me Up (Curb) 271 

4HIM You Reign (Word /Curb /Warner Bros.) 253 

J.VELASQUEZWoereI Belong (Ward /Curb/WarnerBros.) 236 

AVALON All (Sparrow /EMI CMG) 222 

B. NORMAN 11J. WILLIAMS Yes I Will (Essential /PLO) 220 

MERCYME Here With Me (IN0 /Curb) 212 

C. BILLINGSLEY Your Love... (Perpetual Entertainment) 208 

CHRIS RICE Untitled Hymn (Come To Jesus) (Rocketown) 193 

TODD AGNEW Grace Like Rain (Ardent) 189 

NICHOLENORDEMAN Even Then (Sparrow /EMI CMG) 187 

FERNANDO ORTEGA Sleepless Night... (Curb) 174 

VARIOUS ARTISTS Sing To The Lord (DiscoveryHousel163 

PHILLIPS, CRAIG & DEAN Here I... (Sparrow /EM /CMG) 160 

e SARA GROVES The One Thing I Know (INOI 153 

21 Inspo reporters. Songs ranked by total plays for the airplay week of Sunday 411 - Saturday 4/17. 

© 2004 Radio & Records. 

Rhythmic Specialty Programming 
ARTIST TIT -E LABELS: 

1 JOHN REUBEN Move ( Gotee) 

2 L.A. SYMPHONY Gonna Be Alright (Gotee) 

3 KJ -52 Back In The Day (Gprok) 

4 OUT OF EDEN Love, Peace S Happiness (Gotee) 

5 URBAN D The Immigrant (Flavor) 

6 APT. CORE Loved (Rocket°NM) 

7 SINTAX.THE.TERRIFIC When I Don't Show (lBect) 

8 VERBS Love Triangle (Gotee) 

9 STU DENT That's It (Neal 

1C ROYAL TEMPLE Worldwide (You Feel Me) (Flying Leap) 

CHR Most Added 
w ww.rrindicator corn 
ART'S' - _ __- S ADDS 

BARLOWGIRL Never Alone (Fervent) 5 

THIRD DAY Come On Back To Me (Essential /PLG) 4 

DAVID CROWDER BAND Open Skies (Sixsteps /Sparrow /EMI CMG) 3 

MERCYME Here With Me (INO /Curb) 2 

JARS OF CLAY Sunny Days (Essential /PLG) 2 

Rock Most Added 
www.rrindicator.com 
ARTIST TITLE LABE S ADDS 

APRIL SIXTH You Come Around (Atlantic) 6 

TINMAN JONES Party (Cross Driven) 5 

SUBSEVEN Emotion /Flicker) 5 

KIDS IN THE WAY We Are (Flicker) 4 

PILLAR Bring Me Down (flicker) 3 

BLINDSIDE All Of Us (Atlantic) 3 

THIRD DAY Core On Back To Me (Essential /PLG) 3 

BARLOWGIRL Never Alone (Fervent) 3 

Inspo Most Added 
w ww.rrindicatorcom 
ARTIST --.5 . __ S ADDS 

MARK SCHULTZ Letters From War (Word /Curb /Warner Bros.) 4 

FFH Good To Be Free (Essential /PLG) 3 

SELAH You Raise Me Up (Curb) 2 

MERCYME Here With Me (INO /Curb) 2 

TWILA PARIS Glory And Honor (Sparrow /EMLCMG) 2 

BILLY RAY CYRUS I Need You Now (WardlCurblWarnerBros.) 2 

1 r- r-. l i, r r. ^ 1 r. r t- r 1. 1 r.J...........J JJJJ r_..Jt : IJ r.._.,r .JI.TJ' rJ : 
JJlJ 

I y jr,Jl'J 

R.R. www.rocketownrecords.com rocketown records 
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JACKIE MADRIGAL 
imadrigal@radioandrecords.com 

SLATIN FORMATS R &R ° °- 

Satellite Radio: The Wave 
Of The Future Is Now 
An interview with Sirius Latin Format 
Manager Gino Reyes 

t.Yatellite radio is a relatively new technology, and one 
wonders how much Hispanics are aware of its exist- 
ence and the service it provides. To get the word out 
and change the face of its Latin channels, Sirius re- 
cently named Gino "Latino" Reyes its Latin Format 
Manager. 

Reyes comes to satellite radio with 
a strong programming background, 
having worked at stations like WMGE, 
WRTO and WXDJ in Mi- 

ami and WPATand WSKQ 
in New York His task now 
is to diange the sound of Sir- 

ius' Latin channels from a 

"jukebox," as he puts it, to 
true stations Reyes says his 
mission is to keep the sta- 

tionsuptempoandhigh-en- 
ergy, as one would on FM, 

but also to take advantage 
of the fact that satellite radio is commer- 
cial -free and has a lot more variety. 

Reyes talked to R &R about his 
new job, what Sirius' two Latin 
channels, Universo Latino and Trop- 
ical, have to offer and the advantag- 
es of tuning in to satellite radio. 

and not just on the Latin side, but in 

the general market as well - PDs 
who are a bit more experienced and 

who can make the station 
sound not so much like a 
jukebox, but more like a 

real radio station, incor- 
porating all the advan- 
tages that satellite radio 
gives you. I know they 
are actively seeking bet- 
ter PDs, and I've never 
met so much talent as I 

have here. I'm in awe of 
the PDs who are here. 

R &R: Tell us about the two Latin 

channels, Universo Latino and Tropical. 

GR They are both shooting for the 
same demo, but they feature different 
music genres. Tropical is all salsa, me- 
rengue, reggaetón and bachata. 
Universo Latino is more on the pop 
side, ballads and Spanish rock. 

R &R Is reggaetón a strong music 
style for the Tropical channel? 

GR: Reggaetón is one of those 
styles of music that I think is going 
to do very well in the next couple of 
years. My question has always been 
if it belongs with salsa and meren- 
gue or if it belongs on the pop side. 
It's a good question to ask, but I 

don't have any research to show one 
way or the other. And since every- 
one in the FM world is placing reg- 
gaetón with the Tropical format, I 

decided to keep it there. 
R &R Terrestrial Tropical stations 

have complained about a lack of quality 
tropical music, in particular merengue. 

Do you agree? 

GR I just got here, but I don't see 
any lack of tropical product. We still 
play the older stuff because it's good 
to listen to it, but I don't think that 
it's because there's a lack of current 
tropical material. 

R &R: Is satellite radio a lot more 

open to playing new music? 

GR: It has to be. It's simple math. 
If you play 15 minutes of commer- 
cials per hour, like the FMs do, there 
goes a quarter of your program- 

Gino 

R &R Is Sirius noticing the poten- 
tial of the Latin market and making more 

of an effort to develop a better product 

by bringing you in to program? 
GR: They are actively seeking - 

"We could basically 

play every record 

that the labels throw 

at us -and we do. 

There is no use in 

programming our 

stations the way FMs 

are programmed. We 

have to be better, 

bigger and more 

diverse." 

Reyes 

ming. We don't have that situation; 
therefore, we have to play more 
records and have more variety. 

R &R So satellite radio has the po- 

tential to make hits of songs that the 
FMs are not touching. 

GR Definitely. At this point in 
time I'd have to say that we are more 
diverse than any FM station. We 
have to fill 25% more time in pro- 
gramming than an FM does, so one 
of two things has to happen: Either 
you rotate the records more, which I 
don't want to do, or add more records 
and make the categories bigger 

"Tropical is all salsa, 

merengue, reggaetón 

and bachata. 

Universo Latino is 

more on the pop 

side, ballads and 

Spanish rock." 

and that's what we do. We obvious- 
ly have more of an opportunity to 

break more records than the FMs 
could even try. 

R &R: With the current indecency 

controversy, many morning and after- 
noon personalities are finding them- 
selves without jobs and are looking to 

move to satellite radio. Is that the future 
for satellite radio, to be the new home of 
those DJs who can no longer do their 
thing on FM? 

GR If everything continues the 
way it's going, fines will continue to 

come down, and not just for 
Howard Stem, but for some of the 
Spanish broadcasters too. I don't 
know if Infinity and Clear Channel 
can handle hits of that kind, but I 

don't think the Spanish broadcast- 
ers can. So, either they will try to 
censor the Dis in the future - and I 
don't know how that would work, 
because it's also rubbing egos the 
wrong way - or they're going to 
fire the DJs. 

Achievement Awards: 
Phase One Complete 
The reader feedback is in 
and is being tabulated. The 
response rate this year was 
the highest ever. Remember, 
first you nominate, then you 
vote. It's all up to you. 

The nominees will be an- 

nounced in the May 7 issue of 
R &R, and that issue will also 

contain the final ballot. Don't miss 
it! Also, don't put your flight, hotel 

and registration plans for R&R Convention 2004 on the back burner. 
The rates are best if you act now. Go to www.radioandrecords.com. 

In that case, you will find many 
of the shock jocks without work, and 
maybe that's a possibility for satel- 
lite radio. If I had the option of do- 
ing that, to fast -forward a couple of 
years and have the opportunity to 
have these shock jocks on my staff, 
I would probably do just one chan- 
nel with shock jocks, because they 
are basically talk shows. I would 
leave the music concentration on the 
other channels. 

R &R How much are you bound by 

FCC regulations - or are you? 

GR: We are still governed by the 
FCC, but we are also paid radio. You 

have to buy us in order to listen to 
us, so our subscribers decide. 

R &R That's a major advantage for 
you, because subscribers decide what 
they want to listen to. 

GR Of course. We have no Ar- 
bitron ratings. We don't worry about 
time spent listening or cume. We 
worry about subscribers and how to 

keep them. Our commitment is not 
to an advertiser, it's to the listener, 
so it's radio in its purest form. 

R &R Is programming based on in- 

stincts and listener feedback, or is there 

research involved, like at the FMs? 
GR We keep an eye on what's 

happening all over the country. We 

don't have the limitations that the 
FMs have. After programming radio 
stations for such a long time, I real- 
ized that you had a category of new 
records and had to give them a cer- 
tain rotation in order to, hopefully, 
make them hits. But that category 
was very small. Here, we can basi- 
cally play every record that the la- 
bels throw at us -and we do. There 
is no use in programming our sta- 
tions the way FMs are programmed. 
We have to be better, bigger and 
more diverse. 

R &R So you are a good option for 
the record labels that are struggling to 

get their music on the air. 

GR: Right. And we do many 
things that are unlike the FM sta- 
tions. We have studios where we can 
bring in a whole band and do an 
unplugged or live session with 
them, and we often do. We've got 
great engineers, and that's all they 
do. The more I get into it, the more I 

realize the great resources this com- 
pany has. We had Area 305 perform 
live, and it sounded really good on 

"If you play 15 

minutes of 

commercials per 

hour, like the FMs 

do, there goes a 

quarter of your 

programming. We 

don't have that 

situation, therefore 

we have to play more 

records and have 

more variety." 

the radio. FMs don't do that, be- 
cause they don't have the studio and 
personnel. 

R &R: Are the labels aware of the op- 

tions satellite radio represents? Do they 
have a relationship with you? 

GR: Yes, but, unfortunately, every 
time you turn around, there's a 

whole new staff at the labels. You 

make friends with people and try to 
call them the following week, and 
you realize they got fired. The next 
week there's someone else you have 
to meet. I've been trying to talk to 
all the labels, and many of the ma- 
jors already know about us. But we 
also want to let the small labels 
know that we're here and that we 
want to give their product some ex- 
posure. 

R&R: In which cars is Sirius avail- 
able? 

GR: You name it, it's probably 
there, even if you buy trucks. We 

even worked a deal with a truck 
company where it will be installing 
satellite radio. If you already have a 

car and want a unit, we have it. If 

you want a plug -in player for your 
car that you can take out and put in 
your office, we have those. We have 
home units and marine units for 
your boats. We're all over the place. 
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by RR. 
This Week in Spanish- Language Music 

On the Spot 
Luis Fonsi 

uis Fonsi, one of Puerto Rico's finest male voices 
and a talented songwriter, has yet another hit on his 
hands with his latest album, Abrazar La Vida. The first 
single, "Quién Te Dijo Eso ?" has been able to do what 
few Fonsi songs have: top West Coast radio playlists. 
It has also hit No. 1 in many Latin American countries. 
Fonsi's nonstop promo tour has been so intense that he 
even spent his 26th birthday on the road. While in Los 
Angeles he talked to us about the album's success, his 
songwriting and where he's headed. 

R&R: Tell me about your newalbum. 

LF: It's another album with the 
ballad -pop mix that I've always 
done. It's a little bit more mature in 
the sense that I was very involved 
in the songwriting and producing. 
I've become more hands -on be- 
cause, as you go along, you learn 
more. I also worked with people like 
Kike Santander and Rudy Pérez. 
I've been doing a lot of work - 
shows internationally and a lot of 
things here in the States. 

R &R You've worked with Pérez be- 

fore, but what about Santander? 
LF: Rudy has been a big part of 

my career. He's done most of my 
songs, but it is the first time with 
Kike. 

R &R Santander isa hitnaker. Have 
you always wanted to work with him? 

LF: I've known him for a while on 
a personal level, and I obviously 
know his work. I've always been a 

big fan. We were almost going to 
work together on the last album, but 
it just didn't work out. For this al- 

bum, it was a priority. He did a cou- 
ple of songs, Rudy did a couple, and 
I did the rest. 

R &R Your albums tend to havea bit 

of R&B anda bit of American pop. This 

one is a bit more Latin, true? 
LF: I do whatI feel at the moment. 

I don't make marketing moves or 
follow what others tell me. This is 

just the music that came out during 
the time I was writing and doing the 

creative work. It still has the R &B 

flavor, but I've always said that my 
music is not R &B. R &B is Stevie 
Wonder and Usher. My music is 
mainstream pop, but it has a bit of 
that R&B flavor, because that's what 
has influenced me. 
At the same time, 
this album does have 
a Latin flavor, espe- 
cially in the uptempo 
songs. I'm not doing 
salsa, but it does 
have a certain Latin 
flavor, because that's 
something I wanted 
to add to the album. 

R &R It seems that 
you are promoting a lot 

more on the West Coast - coming to Los Angeles -where be- 

fore you concentrated more on the East 

Coast. And you're doing a lot more in- 

ternationally, in Latin America, like go- 

ing to Mexico. 

LF: I would say so, but I worked 
just as hard on the last record. It has 
more to do with the single, which is 

really hot. The West Coast is some- 
thing we worked harder for this al- 
burn. For this album I've been here 
two or three times for long periods 

of time and done different events. 
We've been trying to penetrate the 
West Coast, which has always been 
slower for me radiowise than the 
East Coast. I don't know why. With 
this album, things have turned 
around. I've received a lot more sup- 
port, and there's been an increase in 
album sales. 

I was in Mexico for five weeks, in 
Chile for two weeks, in Argentina, 
etc. For the last four months it's been 
nonstop. I haven't had a day off. The 
album is working really well, and 
" Quién Te Dijo Eso ?" has gone No.1 
in many countries. I've been blessed 
to have received so much support 
from my fans in these many coun- 
tries. Although they have support- 
ed me before, this time something 
special sparked. We're about to 
release the new single, "Abrazar La 

Vida," here. It's been released in oth- 
er countries, and it's already doing 
really well. I'm starting my interna- 
tional tour May 14. 

R &R Artists like 

Olga Tañón and Edni- 
ta Nazario have record - 

ed your songs. Is iteas- 
ier to unite for someone 

else or for yourself 
LF: Most of the 

songs I've written for 
other artists are cus- 
tom -made for them. 
There are only a few 
that others have re- 
corded that I wrote 
for me. For example, 

DJ Kane has a song of mine called 
"Mírame," and it was originally 
written for my album. I don't re- 
member why I didn't record it, but 
DJ came into the picture. He has a 

great voice and was going to give it 
a different flavor. I'm up for that, 
because I love working with differ- 
ent people. I love the vibe he gave 
it, the new life he gave the song. 

But it doesn't always happen that 
way, especially when you write for 

Luis Fonsi 

a woman. You have to start from 
scratch, from the point of view of a 

woman. Sometimes songs are uni- 
sex, but most of the time I like them 
tobe pretty true to the performer. It's 
been great working with all these 
stars and to have them trust me as a 

songwriter. 
R &R: What's your writing ritual? 

Do you need a quiet space, or do you jot 
things down as they come to you? 

"It's been great 

working with all 

these stars and to 

have them trust me 

as a songwriter." 

LF: It's a bit of both. It helps when 
the body tells you. The heart and the 
mind have to be in sync. Your feel- 

ings have to be in sync with your 
brain that morning, that afternoon 
or that night to be creative. I have 
days where I'm just fried and can't 
come up with anything special. You 

can push it, but you won't necessar- 
ily get something fresh, authentic 
and true. 

What usually happens is that my 
brain just gives me ideas without 
my asking for them. Sometimes 
when I wake up I have an idea for a 

melody or a concept, and I write 
things down. I have three digital re- 
corders in my backpack that are full. 
The memo in my phone is full of stu- 
pid ideas that I get. If something 
comes up, I won't let it die, because 
I'll never remember it again unless 
I record it. Then I use that. I start 
from that original idea. It's a lot bet- 
ter than having to start from scratch. 

ANGEL b :o:P.E 
GOING FOR ADDS NOW!! 
: Spanish Radio - "Te Sigo Amando" 

:English Radio - "Cause I Love You" 

-14. :u s i . 

Album in Stores June 8th!! 

New single Produced & written by Frankie J. 
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CONTEMPORARY TOP 25 
Tn!s 

WEEK 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

11 

12 

13 

14 

15 

16 

17 

18 

19 

20 

21 

22 

23 

24 

25 

ARTIST TITLE LABELIS) 

PAULINA RUBIO Te Quise Tanto (Universal) 

CHAYANNE Cuidarte El Alma ( SonyDiscos) 

SIN BANDERA Que Lloro (Sony Discos) 

ALEX UBAGO Aunque No Te Pueda Ver (WarnerM.L.) 

OREJA DE VAN GOGH Rosas (Sony Discos) 

RICKY MARTIN Y Todo Queda En Nada ( SonyDiscos) 

MANA Sábanas Frias (WarnerMO 

JULIETA VENEGAS Andar Conmigo (BMW 

THALIA Cerca De Ti ( EMlLatin) 

MARCO A. SOLIS Más Que Tu Amigo (fonovisal 

JUANES La Paga (Universal) 

DAVID BISBAL Bulería (Universal) 

PEPE AGUILAR Cruz De Olvido ( Univision) 

DJ KANE La Negra Tomasa ( EMlLatin) 

ALEJANDRO FERNANDEZ Lucharé Por Tu Amor (Sony Discos) 

ANA BARBARA Deja (fonovisal 

ENRIQUE IGLESIAS No Es Amor (Universal) 

OREJA DE VAN GOGH Deseos De Cosas Imposibles (Sony Discos) 

JOAN SEBASTIAN Amar Como Te Amé (Balboa) 

081E BERMUDEZ Antes ( EMlLatin) 

TIZIANO FERRO Tardes Negras (EM /Latin) 

LUIS FONSI Abrazar La Vida (Universal) 

GLORIA ESTEFAN Tu Fotografía (Sony Discos) 

ANDY & LUCAS Tanto La Quería (BMG) 

MARIANA Me Equivoqué ( Univision) 

Datais complied from the airplay week of April 11 -17, 
and based on a point system. 
© 2004 Radio & Records. 

250 

187 

176 

166 

141 

134 

131 

125 

108 

106 

104 

103 

75 

73 

72 

67 

63 

62 

58 

56 

51 

50 

50 

49 

47 

Going For Adds 

4 EN DO Caída Libre (Balboa) 

NADIA & YAHIR Contigo Si (WarnerML) 

TROPICAL TOP 25 
ARTIST 

1 VICTOR MANUELLE Tengo Ganas (Sony Discos) 

2 REY RUIZ Creo En El Amor (Sony Discos) 

3 SON DE CALI La Sospecha (Univision) 

4 GRUPO MANIA Teléfono (Universal) 

5 AREA 305 Hay Que Cambiar (Univision) 

6 TOROS BAND Si Tú Estuvieras (Universal) 

7 PAULINA RUBIO Te Quise Tanto (Universal) 

8 JERRY RIVERA Puerto Rico (BMW 

9 AVENTURA Llorar (Premium) 

10 TOROS BAND Loca Conmigo (Universal) 

11 NG2 Quitémonos La Ropa (Sony Discos) 

12 MARIANA Me Equivoqué (Univision) 

13 N'KLAVE Navegándote (Nu Life) 

14 ELVIS CRESPO Hora Enamorada (Ole Music) 

15 MANA Sábanas Frías (Warner Mi.) 

16 JOE VERAS Cartas Del Verano (J&N) 

17 LA GRAN BANDA Merengue Loco (DAM Productions) 

18 TITO ROJAS El Gallo No Olvida (MP) 

19 NEGROS Me Cambiaste La Vida (Premium) 

20 DAVID BISBAL Buleria (Universal) 

21 SON CALLEJERO Dame La Droga (Cutting) 

22 OB1E BERMUDEZ Me Cansé De Ti (EMI Latin) 

23 EDNITA NAZARIO A Que No Te Vas (Sony Discos) 

24 RICKY MARTIN Y Todo Queda En Nada (Sony Discos) 

25 DON OMAR Luna ¡VI. Music) 

Data is complied from the airplay week of April 11 -17, 

and based on a point system. 
© 2004 Radio & Records. 

TOTAL 
POINTS 

300 

248 

179 

172 

119 

117 

115 

83 

77 

73 

65 

65 

60 

59 

58 

54 

50 

47 

44 

40 

39 

37 

37 

37 

36 

Going For Adds 

BACHA La Cita (Sony Discos) 

KUMBIA KINGS Sabes A Chocolate (EM /Latin) 
LIMIT 21 Amanecer (EM/Latin) 

ADIO QUE USTED 
PUEDE ESCUCHAR 
Las 24 floras del día 

Radiovisa 

Sales: 
(818) 528 -2050 www.radiovisa.com 

Affiliation contact: 
Ana Salcido (212) 899 -3227 
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REGIONAL MEXICAN TOP25 
APTIST POINTS 

TEJANO TOP 25 
ARTIST LAd5. S 

1 

TOTAL 
POINTS 

1 TIGRES DEL NORTE José Pérez León ( Fonovisa) 286 1 DJ KANE La Negra Tomasa (EMlLatin) 255 

2 CONJUNTO PRIMAVERA Hazme Olvidarla (fonovisa) 284 2 MICHAEL SALGADO La Cruz De Vidrio ( Freddie) 241 

3 MONTEZ DE DURANGO Te Quise Olvidar (Bisa) 273 3 SOLIDO Tal Vez (Freddie) 222 

4 PALOMO Baraja De Oro (Bisa) 255 4 JIMMY GONZALEZ & GRUPO MAll Perla Del Mar (Freddie) 215 

5 YOLANDA PEREZ Estoy Enamorada (fonovisa) 243 5 JOE LOPEZ fIA.B. QUINTANILLA Me Duele (EMlLatin) 173 

6 BANDA EL RECODO Para Toda La Vida (fonovisa) 199 6 KUMBIA KINGS Sabes A Chocolate (EMlLatin) 144 

7 PATRULLA 81 Cónto Pude Enamorarme De Ti (Bisa) 167 7 IMAN Ya No ( Univision) 142 

8 JOAN SEBASTIAN Amar Como Te Amé (Balboa) 151 8 INTOCABLE A Dónde Estabas (EMlLatin) 139 

9 INTOCABLE A Dónde Estabas (EMlLatin) 149 9 PALOMINOS Chulita (Urbana) 138 

10 HOROSCOPOS DE DURANGO Dos Locos (Disa) 141 10 JENNIFER PEÑA Vivo Y Muero En Tu Piel ( Univision) 118 

11 PODER DEL NORTE No Tengas Miedo De Enamorarte (Bisa) 134 11 RAM HERRERA fIJAY PEREZ No Me Volveré A Enamorar (Tejas) 104 

12 MARCO A. SOLIS Más Que Tu Amigo (fonovisa) 113 12 DUELO Un Minuto Más ( Univision) 104 

13 PEPE AGUILAR Cruz De Olvida (Univision) 112 13 TROPA F La Tentación (Freddie) 94 

14 MONTEZ DE DURANGO Lágrimas De Cristal (pisa) 104 14 BIG CIRCO Voy Navegando (EMlLatin) 94 

15 ANGELES DE CHARLY Y Qué (fonovisa) 100 15 CONTROL Mi Najayita (EMlLatin) 82 

16 JUAN TAVARES A Un Paso De Olvidarte (fonovisa) 87 16 MARCOS OROZCO De Corazón A Corazón (Catalina) 72 

17 BRYNDIS Pero Tú No Estás (Disa) 85 1] PALOMO Baraja De Oro (Dise) 64 

18 CUISILLOS Vanidosa (Balboa) 85 18 INTOCABLE Soy Un Novato (EMlLatin) 59 

19 ADAN CHALINO SANCHEZ Nadie Es Eterno (Sony Discos) 83 19 RAMON AYALA La Hoja Y Yo (Freddie) 53 

20 ALICIA VILLARREAL No Ch Oh La Suegra (Universal) 80 20 PALOMINOS Callejón Sin Salida (Urbana) 53 

21 HURACANES DEL NORTE Nomás Por Tu Culpa (Univision) 78 21 DAVID LEE GARZA No Puedo Estar Sin Ti (AzragMusic) 49 

22 K PAZ DE LA SIERRA Jumbalaya (Precan) 70 22 ALICIA VILLARREAL No Oh Oh La Suegra (Universal) 46 

23 INTOCABLE Soy Un Novato (EMlLatin) 69 23 DUELO Por Amarte Tanto ( Univision) 44 

24 PAQUITA LA DEL BARRIO Pobre Pistolita (Balboa) 60 24 ATM Gangster Cumbia ( Univision) 42 

25 BRISEYDA Mala Memoria (P latina) 59 25 RAM HERRERA Muchachita Color Canela (Tejas) 39 

Data is complied from the airplay week of April 11 -17, 
and based on a point system. 

Data is complied from the airplay week of April 11 -17. 

and based on a point system. 
© 2004 Radio & Records. © 2004 Radio & Records. 

Going For Adds Going For Adds 
ADAN CUEN Me Persigue Tu Sombra (Ba /boa) 

CALIFORNIA SHOW Mía Serás (Balboa) 

COCODRILOS No Soy De Palo (EM /Latin) 
CUISILLOS Que Tú Te Vas (Ba /boa) 

EL CHICHARO Chucha Chucha (Balboa) COCODRILOS No Soy De Palo (EM /Latin) 
JOSE JULIAN Alta Y Delgadita (Ba /boa) ORIGINALES DE SAN JUAN Qué Tanto Me Miras Cocho (EM /Latin) 

KUMBIA KINGS Sabes A Chocolate (EM /Latin) 
ORIGINALES DE SAN JUAN Due Tanto Me Miras Cocho (EMI Latin) 

PANCHO BARRAZA Te Amo Y Te Amaré (Ba /boa) 

PUEBLO CAFE Toda Mi Vida (Balboa) 

RAFAEL PONCE En Las Garras Del Dolor (Ba /boa) 

l 
Rock /Alternative 

TW ARTIST [Ile. 

Record Pool 
TW ARTIST TiIIe.!n 

1 JULIETA VENEGAS Andar Conmigo (BMG) 1 GRUPO MANIA Teléfono (Universa /) 

2 SUPERLITIO Qué Vo' Hacer (Cielo Music Group /BMG) 2 TITO ROJAS El No Es Mejor Que Yo (MP) 

3 KINKY Presidente (Nettwerk) 3 SON DE CALI La Sospecha (Univision) 

4 CONTROL MACHETE El Genio Del Dub (Universal) 4 PAULINA RUBIO Te Quise Tanto (Universal) 

5 INSPECTOR Ska Voovie Boobie Baby (Universal) 5 ELVIS CRESPO Hora Enamorada (0/e Music) 
6 ALEJANDRA GUZMAN Lipstick (BMG) 6 REY RUIZ Creo En El Amor (SonyDiscos) 

7 JULIETA VENEGAS Lento (BMG) 7 SONORA CARRUSELES La Salsa La Traigo Yo (Fuentes) 

8 ZOE Peace And Love (Sony Discos) 8 MARIANA Me Equivoqué (Univision) 

9 ROBI DRACO ROSA Más Y Más (Sony Discos) 9 EL GRAN COMBO Brujería Remixes /Combo) 

10 MOENIA Espirales (BMG) 10 DAVID BISBAL Bulería (Universal) 

11 ANDRES CALAMARO Estadio Azteca (WarnerM.L.) 11 VICTOR MANUELLE Tengo Ganas (SonyDiscos) 
12 MANA Sábanas Frías (Warner NUJ 12 IVY QUEEN Papi Te Quiero (RealMusic) 

13 CURANDEROS Perro (Independiente) 13 EDDIE SANTIAGO Flor Dormida (Sony Discos) 

14 ALEJANDRO MARCOVICH No Volveré (Independiente) 14 TITO ROJAS El Gallo No Olvida (MP) 

15 CAFE TACUBA Eres (MCA) 15 ZAFRA NEGRA Pa' La Rumba Voy (J &N) 

Songs ranked by total number of points. 10 Rock/Alternative reporters. Songs ranked by total number of points. 19 Record Pool reporters. 
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92 R &R April 23, 2004 OPPORTUNITIES, 

NATIONAL 

http://onairjobtipsheet.com J 

WANTED! 
AMERICA'S Ilfrrl'I3S'I' MORNING TEAM 

Major Market. Major Group. Major 

Money. 

Our stealth talent search is for a special 

morning show that can focus on a live.y, 

fun approach with a female target audi- 

ence. Yours should be a reality -based 

morning show with a fresh Top 40 /HAC 

approach that will bring listeners back 

to the station day after day. You must 

understand the concept of locking into 

the community. Clean content a must. 

Proven ratings performance and success 

is a must. This is a huge gig with a long- 

term approach. 

Work for a great company, get paid like a 

star, and have the time of your life in a 

beautiful city. 

We're looking for a two or three person 

show that clicks. Our client is serious and 

is taking their time to find the right show 

to put on as soon as they find the right 

team. 

No calls or emails please. We want 

everything coming to us via regular mail 

so we can pass it on to the station 

management. M/F EEO. Please send your 

package to me personally. Everything is 

confidential. Hint: this is not a Clear 

Channel station. 

Matt Hudson 

BIG MONEY MORNING SHOW 

c/o HUDSON MEDIA RESEARCH 

8119 W. Eastman Place 

Suite 6 -205 

Lakewood, CO 80227 -6221 

SOUTH 

VP - Programming & Marketing 
Public Radio Partnership 

WFPL 89.3 FM - NPR News /Talk 
www.wfpl.org/ 

WUOL 90.5 FM - Classical Music 
www.wuol.org/ 

WFPK 91.9 FM - Triple A 
www.wfpk.org/ 

Non -profit entity seeks highly 
experienced, multi -talented 

programmer to oversee sound 
and image for our three stations. 

Details / submit resume at: 
www.prp.org/employment.htm. 

Mail cover letter, resume and 
references to: HR Director, PRP, 

619 S. 4th St., Louisville, KY 40202, or 

fax to 502-814-6511. EOE 

Program Director 

1037 The Buzz, Little Rock's Sports/Talk 
FM seeks experienced Programming 
Leader, a real PRO! Great talent man- 
agement skills a must. If you're a strate- 
gic thinker with a passion to WIN. don't 
delay - contact us NOW! 

Send resume and Programming philoso- 
phy to: Philip Jonsson, President, 
Signal Media /KABZ 2400 Cottondale 
Lane, Little Rock, AR 72202. EOE 

POSITIONS SOUGHT 

CHR /Rhythmic/ Urban Mixshow DJ with 
excellent skills and great voice looking 
for work in Hartford, CT or Boston market 
area. to contact 860 -229 -4433 or 
DJBIGSTEPHC@SBCGLOBAL.NET. (4/23) 

Hot new format available in 24 hour syn- 
dication. 3DSJ Request & Dedication Radio. 
Listen: www.3DSJ.com. Free trial available! 
(813) 920 -7102, billelliott@3DSJ.com. (4/23) 

Eleven year Country radio veteran. Great 
pipes and prod, good numbers, and gives 
200 %. Will move. Joe - (269) 684 -6215 or 
joemacdonald943lyahoo.com. (4/23) 

"Martin" 15yrs in radio, funny, hard worker, 
great voice! E -mail him today! 
djmartin88 @hotmail.com bags are packed 
and ready to go! (4/23) 

Part-time radio professional needs a full - 
time gig. Any station, any city, any format. 
Call Bryan 773 -793 -7280. (4/23) 

It's a wrap! Runs as scheduled. The hot- 
test DJ 2A creates the best show. Will travel 
to show skills. Lavoy (405) 634- 0052/209- 
1392.(4/23) 

Willing to travel. Love engaging in new 
experiences in broadcasting. An asset to 
your broadcasting team. John (405) 275- 
4392 / 245 -0866. (4/23) 

EAST 

ATTEATIOA 
GARAGE ROOK Dis All 

If you are n direct spiritual descendent 
of AIAn FREED. MAD DADDY. JOFln R.. 

MURRAY THE I(. wotrmnn JACK. et 
al then 

WE nEED YOU !!!! 

n major broodcofting company if 
looking for PROIEffIOnAL & 

HnoWIEDGABLE 
"Garage Rock eli' for full time /part 

time employment. 

send /coped aireheekf (on CD) 
and resumer, to: 

-GAUGE ROCK Dl SEARCH" 
P.O. BOX 108 

moll BOXES ETC. #1081 
215 8r" AYEOUE 

new YORK. nY 10011.1607 

WEST 

Sales agent wanted 
to find sponsors 

for popuiar radio talk show currently 

broadcasting on major market Los 

Angeles station. Commission only. 

Park8066aol.com. (4/23) 

POSITIONS SOUGHT 

Look at me! Michael Lee! III be valuable 
to your station. Two years previous experi- 
ence, ABS graduate. Evelmike2524@ 
swbell.net / (405) 209 -5954. (4/23) 

Catch me while you can! Dependable, 
goal- oriented, self- motivated, ABS gradu- 
ate seeking career in announcing or produc- 
tion. Amanda (405) 681 -2888/ ahotella79@ 
aol.com. (4/23) 

Fresh grad and ready for any challenge. 
Excellent on -air skills, tight boards, great 
production. Willing to relocate. James (405) 
912 -7575. (4/23) 

RFtR Opportunities 
Free Advertising 

Rallo S Records provides free (20 words maximum) 

listings to radio stations ON A SPACE AVAILABLE BA- 

SIS in Opportunities. Free listings of the same length 

are also available to individuals seeking work in the in- 

dustry under Positions Sought. 

Deadline 
To appear in the following week's issue. your ad must be 

received by Thursday noon (PST). eight days pnor to issue 

date. Free Opportunities listings should be typewritten or 

printed on 81/2' X 11' company /station letterhead and are 

accepted only by mail or fax: 310-203-8727. Only free po- 

sitions sought ads are accepted by e-mail to: 

llinares®radioandrecords.com. Address all 20 -word ads to 

R &R Free Opportunities, 10100 Santa Monica Blvd.. Third 

Floor, Los Angeles. CA 90067. 

RïtR Opportunities 
Advertising 
lx 2x 

$200 /inch $150 /inch 
Rates are per week (maximum 35 word per inch includ- 
ing heading). Includes generic border If logo. custom 
border or larger heading are required. add 1/2 inch (S60 
for 1x, $50 for 2x). In addition. all ads appear on R &R's 
website. (www. radioandrecords.com). 

Blind Box: add $50 

The R &R address and your box number adds 12 words 
to your ad. Regular Opportunities rates apply to Blind 
Box ads, but a $50 service charge is added for ship- 
ping and handling. 

Positions Sought: $50 /inch 
Individuals seeking employment may run ads in the 
Positions Sought section at the special rate of S50/inch. 

Payable In Advance 
Opportunities Advertising orders must be typewritten 
on company /station letterhead and accompanied by 

advance payment. Please submit ad copy & logos via 

email to Ilinareseradioandrecords.com. Ads are also 

accepted by fax: (310- 203 -8727) or mail. Visa, MC, 

AmEx or Discover card accepted. Include card num- 
ber, name as it appears on credit card. expiration date 

and phone number. Blind box responses are sent to 
advertisers every Friday by first -class mail. 

Deadline 
To appear in the following week's issue, your ad must 

be received by Thursday noon (PDT) eight days prior 
to issue date. Address all ads to:R &R Opportunities, 
10100 Santa Monica Blvd.. Third Floor. Los Angeles, 

CA 90067. 

RA 
10100 Santa Monica 

y IO Ft RECORDS 
Ivd., Third Floor, Los Angeles, CA 90067 

R &R is published weekly. except the week of December 25. Subscriptions are available for $325.00 per year (plus applicable 

sales tax) in the United States, $330.00 in Canada and Mexico, and $495.00 overseas (U.S. funds only) from Radio & Records 

Inc., at 10100 Santa Monica Blvd., 3rd Floor, Los Angeles, California 90067. Annual subscription plan includes the weekly 

newspaper plus two R &R Directories issues and other special puolications. Refunds are prorated based on the actual value of 

issue received prior to cancellation. Nonrefundable quarterly rates available. All reasonable care taken but no responsibility 

assumed for unsolicited material. R &R reserves all rights in material accepted for publication. All letters addressed to R &R or its 

Editors will be assumed intended for publication reproduction and may therefore be used for this purpose. Letters may be edited 

for space and clarity and may appear in the electronic versions of R &R. The writer assumes all liability regarding the content of 

the letter and its publication in R &R. Nothing may be reproduced in whole or in part without written permission from the 

Publisher. 

© Radio & Records. Inc. 2004. 

POSTMASTER: Send address changes to R&R, 10100 Santa Monica Blvd., Third Floor, Los Angeles, California 90067. 

HOW TO REACH US 
hone 

RADIO & RECORDS INC. / 10100 SANTA MONICA 

Fax E -mail 

BLVD., THIRD FLOOR, LOS ANGELES, CA 90067 WEBSITE: www.radioandrecords.com 

Phone Fax E -mail 

CIRCULATION: 310 -788 -1625 310- 203 -8727 moreinfo@radioandrecords.com OPPORTUNITIES /MARKETPLACE: 310- 788 -1622 310- 203 -8727 llinares@radioandrecords.com 

NEWS DESK: 310 -788 -1699 310- 203 -9763 newsroom Oradioandrecords.com EDITORIAL, OTHER DEPTS: 310 -553 -4330 310- 203 -9763 mailroom@radioandrecords.com 

R &R ONLINE SERVICES: 310- 788 -1635 310-553-4056 kmccabe®radioandrecords.com WASHINGTON, DC BUREAU: 301-951-9050 301- 951 -9051 rrdc rè radioandrecords.com 

ADVERTISING /SALES: 310- 553 -4330 310-203-8450 hmowryD radioandrecords.com NASHVILLE BUREAU: 615-244-8822 615-248-6655 Ihelton@radioandrecords.com 
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MARKETING & PROMOTION 

PUBLICITY PRINTS 
L fhopraphed On Heavy. Semn(loss Paper 

,r REQUEST FREE 
CATALOG AND SAMPLES' 

PI('TtRES 

B/W - 8x10's 
500 - $90.00 

1000 - $120.00 

5x7 - JOCK CARDS 
B W 1000 - 5100.00 
Color 2000 - $408.00 

PRICES INCLUDE 

TYPESETTING 8 FREIGHT 

FAST PROCESSING 

.r OTHER SIZES AVAILABLE 

nff BIBLES SUBJECT TO 

f HÚU NJr.!i 

Send Bolo prob. ckeck-A 0. Vlsa'1AC. rnslrec ons lo: 

1867 E. Ronda Spool. Dept. R SpnngIold. MO65803 

TOLL FREE: 1- 888 -526 -5336 
www.abcpictures.com 

www.radioandrecords.com 

MARKETPLACE 
ADVERTISING 

Payable in advance. Order must be typewritten and accompanied 

by payment. Visa/MC /AMEx/Discover accepted. One inch mini- 

mum, additional space up to six inches available in increments 

of one -inch. Rates for R&R 

marketplace 

(per inch): 

1 time 
6 insertions 

13 insertions 
26 insertions 
51 insertions 

Marketplace 
(310) 788-1622 
Fax: (310) 203 -8727 
e -mail: Iiinares@radioandrecords.com 

$95.00 
90.00 
85.00 
75.00 
70.00 

MARKETPLACE ApH.? 700. R&R 93 

VOICEOVER SERVICES 

JOE CIDIIANO 
P R O M O S 

AMERICA'S NUMBER 1 VOICE 
the voice of FOX, CBS and The Grammys 

Call Us. 

(310) 229 -4548 

www.joecipriano.com 

5 time Academy Awards announcer 5 time Emmy announcer 

Randy Thomas 
#1 Female Voice in America 

WLTW/New York WASH/- FM/Wash ington, DC 

WNIC 100.3/Detroit KLUV/Dallas 

Make your budget sound bigger than it is. 

(1 -800) RT -VOICE www.randythomasvo.com 

E -mail: randy @randythomasvo.com 

1111416111i -1111r fig; Milli 46- 
COUNTRY IMAGING AT ITS BEST! 

PRODUCTION SERVICES 

ERS 

.-...il«cwr 

BRAND BUILDER Its working forKLOS(LA)WRKS 
IKISSiNTi WBCN (Boston) WSM AM /FM (Nashville) Microsoft Time N Eß5 Warner Perrier, and many, many more. Affordable rolls of plastic that repeat 

,eN A AAt your message over and over again. For event planning help, call Susan V. 

.-,,, , w., 1- 800 -786 -7411 rr@bannersonaroll.com 

VOICEOVER SERVICES 

DAVE PACKER. 
V O I L C O V I. R 

Imaging that brings out your station's personality! 
Your sound on your budget. 

www.davepacker.com 609- 290 -3333 

ID'S- LINERS -PROMOS 

JEFF DAVIS 
DEMOS ONLINE: WWW.JEFFDAVIS.COM 

PHONE: 323 -464 -3500 

Affordable Stuff 

Mike Carta 
VO IMAGING FOR ALL FORMATS 

865 -691 -8989 
www.supersweepers.com 

www.radioandrecords.com 

Don't Miss 

RAR CONVENTION 2004! 

JUNE Z4 -26, 2004 

BEVERLY HILTON HOTEL 
in Beverly Hills, CA 

Register NOW at www.radioandrecords.com 

www.americanradiohistory.com
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94 
RRTHE BACK PAGES 

National Airplay Overview: April 23, 2004 

CHR/POP ; 
LW Tw 

1 o USHER fILUDACRIS & LIL' JON Yeah ((afore/Zomba) 

2 2 MAROON 5 This Love (Octone/J/RMG) 

3 3 BRITNEY SPEARS Toxic (Jive /Zomba) 

4 4 EVANESCENCE My Immortal (Windup) 

7 Q D12 fIEMINEM My Band (Shady /lnterscope) 

5 6 JESSICA SIMPSON With You (Columbia) 

8 J.KWON Tipsy (So So Del /Zomba) 

9 ; HOOBASTANK The Reason llsland /IOJMGI 

6 9 CHINGY One Call Away /DTP /Capitol/ 

13 r BEYONCE' Naughty Girl (Columbia) 

15 JESSICA SIMPSON Take My Breath Away (Columbia) 

11 CASSIDY fIR. KELLY Hotel (J /RMG) 

10 13 OUTKAST The Way You Move (Laface /Zomba/ 

23 ® M. WINANS fIENYA & P. DIDDY I Don't Wanna Know (Bad /oy /Universal) 

12 15 LINKIN PARK Numb /Warner Bros.) 

24 O USHER Burn (Laface /Zomba/ 

14 17 NICKELBACK Someday (Roadrunner Records/IDJMG) 

19 BLACK EYED PEAS Hey Mama (A &M /lnterscope7 

18 AVRIL LAVIGNE Don't Tell Me (Ansta/RMG) 

16 20 JET Are You Gonna Be My Girl (At /antic) 

21 ® KIMBERLEY LOCKE 8th World Wonder (Curb) 

20 22 SHERYL CROW The First Cut Is The Deepest (A &M /lnterscope) 

17 23 HILARY DUFF Come Clean (Buena Vista /Hollywood/ 

26 ® BLINK182 I Miss You (Geffen/ 

25 ® SWITCHFOOT Meant To Live (Red lnkJC o/unible) 

22 26 SARAH CONNOR Bounce (Epic) 

27 27 3 DOORS DOWN Away From The Sun (Republic/Universal) 

31 SEAN PAUL I'm Still In Love With You (VP /Atlantic) 

28 THREE DAYS GRACE II Hate) Everything About You (Jive/Zomba) 

36 r JAY -Z Dirt OH Your Shoulder (Roc-A fel /a/ /DJMG/ 

#1 MOST ADDED 
MIS-TEEQ Scandalous (Reprise! 

#1 MOST INCREASED PLAYS 
USHER Burn (Laface /Zomba) 

TOP 5 NEW & ACTIVE 
LOS LONELY BOYS Heaven (Or /Epicl 

KANYE WEST FISYLEENA JOHNSON All Falls Down (Roc-Afebai /OJNMG) 

PETEY PABLO Freek -A -Leek (Jive /Zomba/ 

KYLIE MINOGUE Red Blooded Woman (Capitol) 

N.E.RD. She Wants To Move (Virgin) 

CHR /POP begins on Page 25. 

AC 
LW TW 

1 Q FIVE FOR FIGHTING 100 Years (Aware /Columbia) 

3 © SHERYL CROW The First Cut Is The Deepest (A &M /Interscopel 

2 3 JOSH GROBAN You Raise Me Up (143 /Reprise) 

4 0 DIDO White Flag (Arista /RMG) 

5 5 SHANIA TWAIN Forever And For Always (Mercury / /DJMG) 

6 TRAIN Calling All Angels (Columbia) 

10 MARTINA MCBRIDE This One's For The Girls (RCA) 

7 ; MICHAEL MCDONALD Ain't No Mounta n High Enough (Motown) 

8 9 MATCHBOX TWENTY Unwell (Atlantic) 

9 10 UNCLE KRACKER fIDOBIE GRAY Drift Away (Laval 

12 Q SEAL Love's Divine (Warner Bros.) 

11 12 SIMPLY RED You Make Me Feel Brand New (simplyredcom/Red Ink) 

14 WYNONNA I Want To Know What Love Is (Curb) 

13 LUTHER VANDROSS Dance With My Father (J/RMG) 

17 LIONEL RICHIE Just For You llsland /IOJMGJ 

16 LUTHER VANDROSS Buy Me A Rose ()/RMG7 

18 3 DOORS DOWN Here Without You (Republic /Universal) 

21 SHANIA TWAIN It Only Hurts When I'm Breathing (Mercury /IOJMG) 

19 19 KENNY LOGGINS I Miss Us (All The Best) 

22 ED KIMBERLEY LOCKE 8th World Wonder (Curb) 

20 21 ROD STEWART Time After Time (J /RMGI 

23 ® HOOTIE & THE BLOWFISH Goodbye Girl (Rhino/WSMI 

25 ® MICHAEL BUBLE Sway (143 /Reprise) 

24 24 NO DOUBT Its My Life (lnterscope) 

26 GLORIA ESTEFAN I Wish You (Epic) 

EVANESCENCE My Immortal (Wind-up) 

- JESSICA SIMPSON Take My Breath Away (Columbia) 

29 ; TRAIN When I Look To The Sky (Columb ;a) 

30 ' KATRINA CARLSON Count On Me (Kataphonic) 

- r MERCYME Here With Me ( /NO /Curb) 

#1 MOST ADDED 
WILSON PHILLIPS Go Your Own Way (Columbia) 

#1 MOST INCREASED PLAYS 
LIONEL RICHIE Just For You (Island /IOJMGI 

TOP 5 NEW & ACTIVE 
PHIL COLLINS No //ay Out 'Hollywood) 

NORAH JONES Sunrise (Blue Note EMC- 

DARYI HALL What's In Your World /Rhythm & Groovediould Bi 

WILSON PHILLIPS Go Your Own Way .-Columbia) 

HARRY CONNICK. JR. For Once In My Lite iColumbm! 

AC LNyUs oa Paps 47. 

1 1 USHER fILUDACRIS & LIL' JON Yeah (Laface/Zomba) 

3 Q M. WINANS fUENYA & P. DIDDY I Don't Wanna Know (Bad Boy /Universa0 

2 3 J-KWON Tipsy (So So Del/Zomba) 

4 USHER Burn (Laface/Zombal 

5 D12 fIEMINEM My Band (Shady /Interscope) 

9 BEYONCE' Naughty Girl (Columbia) 

8 PETEY PABLO Freek-A-Leek (Jive /Zomba) 

10 TWISTA Overnight Celebrity (Atlantic) 

7 9 JAY -Z Dirt Off Your Shoulder (Roc-A-fe /la /IOJMG) 

6 10 CHINGY One Call Away (DTP /Capitol) 

14 S LIL' FLIP Game Over (Sucka free/Loud/Columbia) 

11 KANYEWESTfISYLEENAJOHNSON All Falls Down (Roc-A-Fella/l0.IMG) 

12 13 LUDACRIS Splash Waterfalls (Del Jam South/IDJMG) 

15 ® SEAN PAUL I'm Still In Love With You (VP /Atlantic) 

16 15 YINGYANGTWINSOLIL 'JON &THEEASTSIDEBOYZ Salt Shaker (TV77 

13 16 G UNIT WOE Wanna Get To Know You (lnterscope) 

20 PITBULL fILIL' JON Culo (TVT) 

17 18 CASSIDY fIR. KELLY Hotel (J /RMG) 

21 ALICIA KEYS If I Ain't Got You (J/RMG) 

23 AMANDA PEREZ I Pray (Virgin) 

19 21 TWISTA fIKANYE WEST & JAMIE FOXX Slow Jamz (Atlantic) 

38 USHER Confessions Part 2 (Laface /Zomba) 

27 NB RIDAZ fIGEMINI So Fly (Upstairs) 

22 24 OUTKAST Roses (IaFace/Zomba) 

29 a JOE fIG UNIT Ride Wit U (Jive /Zomba) 

25 26 T.I. Rubber Band Man (Grand Hustle /Atlantic) 

31 YUNG WUN fIOMX , LIL' FLIP & DAVID BANNER Tear It Up LIMO 
30 t DILATED PEOPLES fIKANYE WEST This Way (Capitol) 

32 CHRISTINA MILIAN Dip It Low (Island/IOJMGI 

36 r DO OR DIE fITWISTA & JOHNNY P. Do U? (RepALot) 

#1 MOST ADDED 
BABY BASH Sexy Eyes ¡Da Oa Da Dal ¡ Universab 

#1 MOST INCREASED PLAYS 
BEYONCE' Naughty Girl (Columbia( 

TOP 5 NEW & ACTIVE 
8-BALL & MJG You Don't Want Drama (Bad Boy /Universal) 

MASTER P Act A Fool (New No Limit /Koch) 

SLY BOGGY That'z My Name (Keep Thuggin'l UMW 
ANON FISTYLES P. Locked Up (SRC/Universal) 

RICA -CHE Coo Coo Chee (SRC /Universal) 

CHR/RHYTHMIC begins on Page 31. 

HOT AC 
LN TW 

1 O MAROON 5 This Love (Octane /J /RMG7 

2 EVANESCENCE My Immortal (Wind-up) 

5 FIVE FOR FIGHTING 100 Years (Aware/Columbia) 

3 4 NICKELBACK Someday (RoadrunnerRecords /IDJMG) 

4 5 3 DOORS DOWN Here Without You (Republic /Universal) 

10 Q HOOBASTANK The Reason (island /IDJMG7 

6 7 NO DOUBT It's My Life (lnterscope7 

7 8 SHERYL CROW The First Cut Is The Deepest (A &M /lnterscope7 

9 Q SANTANA fIALEX BAND Why Don't You & I [Arista /RMG) 

8 10 MATCHBOX TWENTY Bright Lights (Atlantic) 

12 11 DIDO White Flag (Arista/RMG) 

16 ® ALANIS MORISSETTE Everything (Maverick/Reprise) 

13 13 SARAH MCLACHLAN Fallen (Arista /RMG) 

11 14 MELISSA ETHERIDGE Breathe (lsland/IDJMG) 

14 15 OUTKAST Hey Ya! (Laface/Zomba) 

15 LIZ PHAIR Extraordinary (Capitol) 

17 TOBY LIGHTMAN Devils And Angels (Lava) 

19 AVRIL LAVIGNE Don't Tell Me (Arista /RMG) 

18 19 NORAH JONES Sunrise (Blue Note /EMC) 

20 I 3 DOORS DOWN Away From The Sun (Republic /Universal) 

24 LOS LONELY BOYS Heaven (Or/Epic) 

23 LIVE WI SHELBY LYNNE Run Away /Radioactive /Geltenl 

26 JET Are You Gonna Be My Girl (Atlantic) 

22 24 JESSICA SIMPSON With You (Columbia) 

27 ® SARAH MCLACHLAN Stupid (Arista/RMG) 

21 26 JOHN MAYER Clarity (Aware /Columbia/ 

33 a LENNY KRAVITZ Where Are We Runnin'? (Virgin) 

25 28 SEAL Love's Divine (Warner Bros.) 

28 29 JOSH KELLEY Everybody Wants You (Hollywood) 

29 30 MATCHBOXTWENTY Downfall (Atlantic) 

#1 MOST ADDED 
DIDO Don't Leave Home (Arista /RMG) 

#1 MOST INCREASED PLAYS 
HOOBASTANK The Reason (lsland/IOJMG) 

TOP 5 NEW & ACTIVE 
HILARY DUFF Come Clean 'Buena Vista /Hollywood) 

CHERIE I'm Ready (Lava) 

MICHAEL ANDREWS FIGARY JULES Mad World (Universal) 

FINGER ELEVEN One Thing (Wind-up) 

MARTIN" "P410F -r 
,. , r -r The Girls (RCA) 

AC begins on Page 47. 
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MEDIABASE 

URBAN 
LW TIN 

3 ALICIA KEYS If I Ain't Got You (J /RMG) 

1 USHER Burn (Laface /Zomba] 

2 3 USHER fILUDACRIS & LIL' JON Yeah (LaFace /Zomba] 

6 ' M. WINANS IIENYA &P.DIDDYI Don't Wanna Know (Bad Boy /Universal) 

1 8 KANYE WEST fISYLEENA JOHNSON All Falls Down (RorA-fe//a//DJMG) 

B LIL' FLIP Game Over (Sucka Free /Loud /Columbia) 

5 7 JAY -Z Dirt Off Your Shoulder (Roc-A-Fe /la /IOJMG) 

4 8 J-KWON Tipsy (So So gel/Zomba) 

10 

' 

PETEY PABLO Freek-A-Leek (Jive/Zomba) 

11 I TWISTA Overnight Celebrity (Atlantic) 

9 11 LUDACRIS Splash Waterfalls (Del JamSouth/IDJMG) 

15 ® BEYONCE' Naughty Girl (Columbia) 

14 ® AVANT Don't Take Your Love Away (Geffen) 

13 14 G UNIT WOE Wanna Get To Know You ( Interscope) 

12 15 CHINGY One Call Away (DTP /Capitol) 

18 Q JANET JACKSON !Want You (Virgin/ 

16 17 T.I. Rubber Band Man (Grand Hustle/Atlantic) 

' 

25 R. KELLY Happy People (Jive /Zomba/ 

21 OUTKAST Roses (Laface /Zomba) 

17 20 CASSIDY HR. KELLY Hotel (J /RMG/ 

19 21 RUBEN STUDDARD Sorry 2004 (J /RMG) 

28 a JUVENILE Slow Motion (Cash Money /Universal/ 

20 23 SLEEPY BROWN fIOUTKAST I Can't Wait (lnterscope/ 

27 

- 

mum Whoknows (DelSoul/IDJMG) 

29 JOE fIG UNIT Ride Wit U (Jive/Zomba) 

22 26 JAGGED EDGE What It's Like (Columbia/ 

24 27 SEAN PAUL I'm Still In Love With You (VP /At /antic/ 

31 

¡ 
TAMIA Questions (Atlantic) 

32 ATL Make It Up With Love (Noontime/Epic) 

33 r CARL THOMAS Make It Alright (Bad Boy /Universal/ 

#1 MOST ADDED 
METHOD MAN FIBUSTA RHYMES What's Happenin' (DelJam(IDJMG) 

#1 MOST INCREASED PLAYS 
R. KELLY Happy People (Jive, -Zomba/ 

TOP 5 NEW & ACTIVE 
MASTER P Act A Fool (New No Limit /Koch) 

CALVIN RICHARDSON Not Like This (Hollywood) 

LIL' WAYNE Bring It Back (Cash Money /Universal) 

MYSTIKAL Oochie Pop (Jive /Zomba) 

NINA SKY Move Ya Body (Next Plateau /Universal) 

URBAN begins on Page 35. 

ROCK 
LW TW 

1 1 NICKELBACK Figured You Out (Roadrunner Records /IOJMGI 

4 Q JET Cold Hard Bitch (Atlantic) 

3 © AEROSMITH Baby, Please Don't Ga (Columbia) 

2 4 INCUBUS Megalomaniac (Epic) 

5 © TESLA Caught In A Dream (Sanctuary/SRG) 

8 o KID ROCK Jackson, Mississippi (TopDog/Atlantis) 

6 7 JET Are You Gonna Be My Girl (Atlantic) 

9 8 THREE DAYS GRACE (1 Hate) Everything About You (Jive /Zomba) 

10 O PUDDLE OF MUDD Heel Over Head (Geffen) 

7 10 AUDIOSLAVE I Am The Highway /lnterscope/Epic) 

11 SHINEDOWN 45 (Atlantic) 

13 GODSMACK Running Blind (Republic /Universal/ 

12 LINKIN PARK Numb (Warner Bros.) 

14 HOOBASTANK The Reason (Island /IDJMG7 

15 A PERFECT CIRCLE The Outsider (Virgin) 

16 ' LINKIN PARK Lying From You (Warner Bros.) 

VELVET REVOLVER Slither (RCA /RMG) 

22 AUDIOSLAVE What You Are (lnterscope /Epic] 

19 ' DARKNESS I Believe In A Thing Called Love (Must...0estroy /At /antic/ 

20 I 3 DOORS DOWN Away From The Sun (Republic /Universal) 

17 21 TANTRIC Hey Now (Maverick/Reprise) 

18 22 GOOSMACK Re-Align (Republic /Universal) 

23 23 LOSTPROPHETS Last Train Home (Columbia) 

21 24 TRAPT Echo (Warner Bros) 

28 

8 
THORNLEY So Far So Good (RoadrunnerRecords/IDJMG) 

25 DEFAULT Throw It All Away (TVTI 

24 27 LO-PRO Sunday (Geffen) 

27 a LENNY KRAVITZ Where Are We Runnin'? (Virgin) 

26 29 DAMAGEPLAN Save Me (Atlantic) 
29 OFFSPRING (Can't Get My) Head Around You (Columbia) 

#1 MOST ADDED 
SEETHER FIAMY LEE Broken (Wind -up) 

#1 MOST INCREASED PLAYS 
VELVET REVOLVER Slither (RCA /RMG) 

TOP 5 NEW & ACTIVE 
DROWNING POOL Step Up (Wind-up) 

SOIL Redefine ,./.,'Rh1G( 

THREE DAYS GRACE Just Like You give,2omba 

DROPBO X Wishbone We-Alìgn /Universal% 

SEETHER FIAMY LEE Broke, iVind -op' 

ßOCKLN/ArsW Peon 
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URBAN AC 
LW 

2 

1 

3 

4 

5 

6 

9 

7 

8 

15 

13 

12 

11 

16 

14 

18 

22 

17 

19 

23 

25 

29 

20 

24 

27 

26 

30 

TW 

o 
3 

4 

5 

18 

19 

20 

23 

ALICIA KEYS If I Ain't Got You (J /RMGI 

LUTHER VANDROSS Think About You (J/RMG) 

RUBEN STUDDARD Sorry 2004 (J/RMG) 

TEENA MARIE Still In Love (Cash Money/Universal) 

BEYONCE' Me, Myself And I (Columbia) 

JANET JACKSON I Want You (Virgin) 

JOE More & More (Jive /Zomba) 

BABYFACE The Loneliness (Arista /RMGI 

KEM Love Calls (Motown /Universal) 

PRINCE Musicology (Columbia) 

PATTI LABELLE New Day (Del Soul /IOJMG) 

WILL DOWNING A Million Ways 'GRP /VMG) 

OUTKAST The Way You Move (Laface /Zomba) 

MUSID Whoknows (Del Soul /IDMGI 
ALICIA KEYS You Don't Know My Name (J /RMGI 

R. KELLY Happy People (Jive /Zomba) 

EN VOGUE Ooh Bay (33rd Street /Funky Girl) 

SILK Side Show (Liquid 8) 

OWELE Hold On (Virgin) 

ANTHONY HAMILTON Charlene (So So De/ /Zomba) 

TAMIA Ouestions (Atlantic) 

RUBEN STUDDARD What II (J/RMG) 

GERALD LEVERT Wear It Out (Atlantic) 

HIL ST. SOUL Pieces (Shanachiel 

AVANT Don't Take Your Love Away (Geffen) 

KINDRED THE FAMILY SOUL Stars (Hidden Beach) 

USHER Burn (Laface /Zomba/ 

GOAPELE Closer (Columbia) 

CARL THOMAS Make It Alright (Bad Boy /Universal) 

CALVIN RICHARDSON Not Like This (Hollywood) 

#1 MOST ADDED 
LASHELL GRIFFIN Free (Epic) 

#1 MOST INCREASED PLAYS 
PRINCE Musicology iCulumbial 

TOP 5 NEW & ACTIVE 
MONICA U Should've Know, Better (J /RMG) 

TRINA BROUSSARD Lasing My Mind (Motown/Universall 

JESSE POWELL Did You Cry (Liquid 8) 

FREDDIE JACKSON Say yeah /Mart/and) 

CARL THOMAS She Is (Bad Boy /Universal) 

URBAN begins on Page 35. 

ACTIVE ROCK 
W TW 

3 LINKIN PARK Lying From You (Warner Bros.) 

4 JET Cold Hard Bitch (Atlantic/ 

1 3 A PERFECT CIRCLE The Outsider (Virgin) 

2 Q SHINEDOWN 45 (At/antic) 

5 5 INCUBUS Megalomaniac (Epic) 

8 0 LOSTPROPHETS Last Train Home (Columbia) 

6 7 NICKELBACK Figured You Out (Roadrunner Records/IDJMG) 

7 8 PUDDLE OF MUDD Heel Over Head (Geffen) 

13 GODSMACK Running Blind (Republc /Universal/ 

10 I HOOBASTANK The Reason (/s /and /1DMG) 
9 I1 THREE DAYS GRACE II Hate) Everything About You (Jive /Zomba) 

15 ® DROWNING POOL Step Up (Windup) 

11 13 DAMAGEPLAN Save Me (Atlantic) 

12 14 GODSMACK ReAlign /Republic /Universal/ 

18 OFFSPRING (Cant Get My) Head Around You (Columbia) 

17 AUDIOSLAVE What You Are (lnterscope /Epic) 

32 VELVET REVOLVER Slither (RCA/EMG) 

14 18 TRAPT Echo (Warner Bros.) 

16 19 KID ROCK Jackson, Mississippi (Top Dog /Atlantic) 

21 t SOIL Redefine (J /RMGI 

23 CROSSFADE Cold (Columbia) 

22 AEROSMITH Baby, Please Dont Go (Columbia) 

19 23 LO-PRO Sunday (Geffen) 

26 THREE DAYS GRACE Just Like You (Jive /Zomba) 

24 THORNLEY So Far So Good (Roadru'nnerRecords/IOJMG) 

30 THOUSAND FOOT KRUTCH Rawklist (Tooth & Nail /EMC) 

29 SMILE EMPTY SOUL Silhouettes (Laval 

28 28 DROPBOX Wishbone (Re-Aliign/Universal) 

25 29 SEVENDUST Broken Down (TVTI 

31 STORY OF THE YEAR Until The Day I Die (Maverick/Reprise) 

#1 MOST ADDED 
SLIPKNOT Duality (Ramiro/me; Records /LDJMG) 

#1 MOST INCREASED PLAYS 
VELVET REVOLVER Shthe- (RCA /RMG) 

TOP 5 NEW & ACTIVE 
SEVEN WISER Take Me As I Am (Windup) 

INCUBUS Talk Shows On Mute (Epic) 

SKILLET Savior (Lava) 

MAGNA -El Where Did We Go Wrong? (Aezra) 

JIMMIE'S CHICKEN SHACK FIAARON LEWIS Falling Out (Koch) 

ROCK begins on Page 57. 

THE BACK PAGES / 95 

National Airplay Overview: April 2.T, 2004 

COUNTRY 
LW 1W 

1 KENNY CHESNEYfIUNCLEKRACKER When The Sun Goes Down (BNA) 

2 KEITH URBAN You'll Think Of Me (Capitol) 

3 RASCAL FLATTS Mayberry (Lyric Street) 

4 JOHN MICHAEL MONTGOMERY letters From Home (Warner Bros.) 

5 5 BUDDY JEWELL Sweet Southern Comfort (Columbia) 

6 GRETCHEN WILSON Redneck Woman (Epic) 

7 TRACY LAWRENCE Paint Me A Birmingham (DreamWorks) 

9 GEORGE STRAIT Desperately (MCA) 

10 LONESTAR let's Be Us Again (BNA) 

13 MONTGOMERY GENTRY If You Ever Stop Loving Me (Columbia) 

11 BLUE COUNTY Good Little Girls (Asy lum /Curb) 

12 BROOKS & DUNN That's What She Gets For Loving Me (Arista) 

8 13 SARA EVANS Perfect (RCA) 

15 0 CAROLYN DAWN JOHNSON Simple Life (Arista) 

14 15 GARY ALLAN Songs About Rain (MCA) 

21 TOBY KEITH Whiskey Girl (DreamWorks) 

18 DAVID LEE MURPHY Loco (Koch) 

17 SHEDAISY Passenger Seat (Lyric Street) 

16 19 DIERKS BENTLEY My Last Name (Capitol) 

19 20 BRIAN MCCOMAS You're In My Head ( Lyrc Street) 

20 21 CLAY WALKER I Can't Sleep (RCA) 

23 22 REBA MCENTIRE Somebody (MCA) 

24 23 SHANIA TWAIN It Only Hurts When I'm Breathing (Mercury /LDJMG) 

26 24 BILLY CURRINGTON I Got A Feehn' (Mercury) 

27 25 EMERSON DRIVE Last One Standing (DreamWorks) 

28 26 JOE DIFFIE Tougher Than Nails (BBR /C4) 

31 27 JOSH GRACIN I Want To Live (Lyric Street) 

29 28 ANDY GRIGGS She Thinks She Needs Me (RCA) 

30 29 LEE ANN WOMACK The Wrong Girl (MCA) 

32 30 JEFF BATES I Wanna Make You Cry (RCA) 

#1 MOST ADDED 
TERRI CLARK Girls Lie Too (Mercury) 

#1 MOST INCREASED PLAYS 
TOBY KEITH Whiskey Girl (DreamWorks) 

TOP 5 NEW & ACTIVE 
RODNEY ATKINS Someone To Share It With (Curb) 

CRAIG MORGAN Look At Us MR) 
TRACY BYRD liow'd I Wind Up In Jamaica (RCA) 

TRACE ADKINS Rough & Ready (Capitol) 

SHANNON LAWSON Smokin'grass (Equity Music Group) 

COUNTRY begins on Page 40. 

ALTERNATIVE 
LW TW 

3 0 311 Love Song (Maverick /Vo /cano /Zomba) 

1 2 LOSTPROPHETS Last Train Home (Columbia) 

2 3 HOOBASTANK The Reason (Is /and /IOJMG) 

4 O JET Cold Hard Bitch (Atlantic) 

6 © LINKIN PARK lying From You (Warner Bros.) 

5 6 BLINK182 I Miss You (Gellen) 

7 7 INCUBUS Megalomaniac (Epic) 

8 A PERFECT CIRCLE The Outsider (Virgin) 

12 OFFSPRING (Cant Get My) Head Around You (Columbia] 

10 r PUDDLE OF MUDD Heel Over Head ( Geffen) 

17 YEAH YEAH YEAHS Maps ( lnterscope) 

9 AR Silver And Cold (Dream Works / /nterscopei 

13 NICKELBACK Figured You Out (RoadrunnerRecords/1DJMGI 

14 VINES Ride (Capitol) 

18 THREE DAYS GRACE II Hate) Everything About You (Jive /Zomba) 

15 FINGER ELEVEN One Thing (Windup) 

11 TRAPT Echo (Warner Bros.) 

19 t GODSMACK Running Blind (Republic /Universal) 

22 MODEST MOUSE Float On (Epic) 

24 r INCUBUS Talk Shows On Mute (Epic) 

38 VELVET REVOLVER Slither (RCA/RMG) 

28 SMILE EMPTY SOUL Silhouettes (Lava) 

23 23 CYPRESS HILL What's Your Number? (Columbia) 

29 m MUSE Time Is Running Out (East West /Warner Bros.) 

21 25 STROKES Reptilia (RCA/RMG) 

26 SWITCHFOOT Dare You To Move (Red Ink/Columbia) 

25 AUDIOSLAVE What You Are (Interscope/Epic) 

31 THREE DAYS GRACE Just Like You (Jive /Zomba) 

39 NEW FOUND GLORY All Downhill From Here (Geffen) 

27 30 LIVING END Who's Gonna Save Us? (Reprise) 

12 

13 

14 

o 
16 

17 

#1 MOST ADDED 
SLIPKNOT Duality (Roadrunner Records / /DJMG) 

#1 MOST INCREASED PLAYS 
VELVET REVOLVER Slither (RCA /RMG) 

TOP 5 NEW & ACTIVE 
STELLASTARR My Coca (RCA/RMW 

BAD RELIGION Los Angeles Is Burning (Epitaph) 

BLINK -182 Down (Geffen) 

STORY OF THE YEAR Anthem Of Our Dying Day (Maverick/Reprise) 

FRANZ FERDINAND Take Me Out (Epic) 

ALTERNATIVE begins on Page 63. 

SMOOTH JAll 
LW 1W 

I PETER WHITE Talkin Bout Love (Columbia) 

3 PAUL BROWN 2417 (GRP /VMG) 

4 RICHARD ELLIOT Sly (GRP /VMG) 

2 4 KIM WATERS The Ride (Shanachie) 

6 PAUL TAYLOR Steppin' Out (Peak) 

5 EUGE GROOVE Livin Large (Narada) 

7 HIL ST. SOUL For The Love Of You (Shanachie) 

8 DAVE KOZ All I See Is You (Capitol) 

9 9 NORAH JONES Sunrise (Blue Note /EMC) 

12 I RICHARD SMITH Sing A Song (A440) 

16 MINDI ABAIR Save The Last Dance (GRP /VMG) 

11 12 STEVE COLE Everyday (Warner Bros.) 

17 0 DIANA KRALL Temptation (GRP /VMG) 

10 14 NICK COLIONNE High Flyin (3 Keys Music) 

13 15 BASS X Vonni (Liquid 8) 

18 0 JOYCE COOLING Expression (Narada) 

15 17 MARC ANTOINE Mediterranen (Rendezvous) 

19 BRIAN CULBERTSON IINORMAN BROWN Come On Up (Warner Bros.) 

22 PRAFUL Let The Chips Fall (Rendezvous) 

21 I RICK BRAUN Daddy 0 (Warner Bros.) 

24 MICHAEL LINGTON Show Me (Rendezvous) 

20 22 NAJEE Eye 2 Eye (N- Coded) 

23 23 JEFF GOLUB Pass It On (GRP /VMG) 

26 BRAXTON BROTHERS When You Touch Me (Peak) 

30 BEYONCE' fIL. VANDROSS The Closer I Get To You (J /Columbia /RMG) 

25 26 DAVID SANBORN Isn't She Lovely (GRP /VMG) 

27 27 SIMPLY RED You Make Me Feel Brand New (simplyredcom/Red Ink) 

GRADY NICHOLS Allright (Grady Nichols ltd) 
NESTOR TORRES Maybe Tonight (Heads Up) 

r DARYL HALL What's In Your World (Rhythm & Groove /Liquid 8) 

#1 MOST ADDED 
MICHAEL LINGTON Show Me (Rendezvous) 

#1 MOST INCREASED PLAYS 
PAUL TAYLOR Steppin' Out (Peak) 

TOP 5 NEW & ACTIVE 
ALKEMX Time To Lounge (Rendezvous) 

MICHAEL MCDONALD Ain't Nothing Like The Real Thing (Motown/ 

BOB BALDWIN I Wanna Be Where You Are (A440) 

SEAL Love's Divine (Warner Bros.) 

BRIAN HUGHES Wherever You Are IA440) 

Smooth Jazz begins on Page 53. 

TRIPLE A 
LW 

1 

2 

3 

6 

4 

5 

12 

8 

9 

21 

13 

14 

15 

I1 

7 

10 

18 

17 

25 

16 

24 

19 

22 

20 

27 

30 

23 

28 

29 

TW 

1 

2 

3 

o 
6 

o 
8 

9 

12 

13 

14 

15 

16 

18 

20 

® 
22 

23 

24 

25 

27 

28 

30 

DAMIEN RICE Cannonball (Vector Recordings/Warner Bros.) 

NORAH JONES Sunrise (Blue Note/EMCI 

JET Are You Gonna Be My Girl /Atlantic) 

ALANIS MORISSETTE Everything (Maverick/Reprisel 

MICHAEL ANDREWS IIGARY JULES Mad World (Universal) 

JOHN MAYER Clarity (Aware /Columbia) 

DAVEMATTHEWS Oh (RCA/RMGI 

ERIC CLAPTON If I Had Possession Over Judgment Day (Cock !Reprise) 

GUSTER Careful (Pa /niReprisel 

LENNY KRAVITZ Where Are We Ronnie'? (Virgin) 

MAROON 5 This Love (Octone/J/RMG) 

FIVE FOR FIGHTING 100 Years (Aware/Columbia) 

JASON MRAZ Curbside Prophet (Atlantic) 

BARENAKED LADIES Testing 1, 2, 3 (Reprise) 

STING Sacred love (A &M /lnterscopel 

MELISSA ETHERIDGE Breathe (island /IOJMG) 

DONAVONFRANKENREITERIIJACKJOHNSON Free (BmshfrdUrivwsal) 

JOHN EDDIE If You're Here When I Get Back (Thrill Show /Lost Highway) 

MINDY SMITH Come To Jesus (Vanguard) 

INDIGO GIRLS Perfect World (Epic) 

WHEAT I Met A Girl (Aware /Columbia) 

JONNY LANG Give Me Up Again (A &M /lnterscopel 

VAN MORRISON Evening In June (Blue Note /EMC) 

LOS LONELY BOYS Real Emotions (Or /Epic) 

BEN HARPER Brown Eyed Blues (Virgin) 

TOOTS AND THE MAYTALS WI B. RAITT True Love Is Hare To Find (V2) 

JOSS STONE Fell In Love With A Boy (S.Curve/EMC) 

THRILLS One Horse Town (Viigin) 

PAT MCGEE BAND Beautiful Ways (Warner Bros.) 

HOOBASTANK The Reason (Islarid/I0JMGI 

#1 MOST ADDED 
JAMIE CULLUM All At Sea (GRP /UMG) 

#1 MOST INCREASED PLAYS 
MELISSA ETHERIDGE Lucky (lsland/IDJMG) 

TOP 5 NEW & ACTIVE 
MELISSA ETHERIDGE Lucky (Island /LDJMG) 

JARS OF CLAY Show You Love (Essential /PLG /RCA /RMG) 

JEM They (ATO) 

SARAH MCLACHLAN Stupid (Ansta/RMG) 

THRILLS Big Sur (Virgin) 

TRIPLE A begins on Page 68. 
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By Erica Farber 

ohn Styli. serves as President of the Gospel 
Music Association. He has been involved in 
Contemporary Christian media for nearly 30 

years, and the Tennessean newspaper has 
described him as "one of the most important 
figures during the past two decades in the 
industry's growth." 

This week Styli and the GMA welcome 

over 3,000 attendees to Nashville as they 
host the largest annual gathering of 
individuals and companies associated with 
promoting the gospel through music. 

Getting into the business: "When I was 
in college, some friends and I started a little 

multimedia ministry that turned into a business. It was 
acquired by another company that I started working for as a 
studio manager. Everything in my career has sort of evolved. 
I've never had a resume. That studio manager job turned into 
doing radio in the early '70s. I produced specials, syndicated 
shows, commercials and stuff like that in Southern California. 
The company I was working for bought a local Orange County, 
CA publication, and I became the Music Editor because I was 

there and doing the music thing, interviewing artists for the 
radio shows. 

"That publication turned into its own full music 
publication, CCM Magazine. It started in 1978, and I was the 
Founding Editor, so to speak. I bought the company from the 
other partners after a year, then built it into a multititle 
company. I moved to Nashville in 1989, as it seemed to be 
where the business was heading. We sold our company to 
Salem in 1999. and I stayed on till April 2001." 

Joining the GMA: "I first joined the GMA board of 
directors in 1979, and I have been involved with it ever 
since. The week after I left CCM Communications, I became 
Chairman of the Board of the GMA, which is a volunteer 
position. I helped some friends with a publication, and I was 

semi- retired, just hanging out. Then we had a leadership 
change. Our president was leaving. I was the Chairman, so, 
much like with Garth Fundis when Mike Green left NARAS, 

the personnel committee prevailed upon me to come in on an 
interim basis and run the organization. I hade a pretty good 
grasp of how the organization was wired, so it was a fairly 
easy transition for me. Sometime last year they asked if I 
would consider making it permanent, and I said sure." 

Mission of the organization: "First and foremost, we 

are the trade organization for the gospel music industry. By 

that we mean music of any style that contains some part of 

the gospel message. There is some music that is very specific 
and explicit and some that is very layered and obtuse, in 
terms of its content. We're here to expose, promote and 
celebrate the gospel through music. 

The GMA was founded in 1964 by the Southern gospel 
industry. Gradually, it began to embrace all the different 
styles that were coining around. The 10 categories it 
originally had for the Dove Awards have expanded to 44 
categories. We just announced that the awards show is going 
to be airing live at Regal Cinemas. It's the first awards show 
to play live via satellite in theaters on big screens. It's S10 
for an advance -purchase ticket. You come to a Regal Cinema 

and see a show that's uplinked in high definition with Dolby 
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JOHN STYLL 
President, Gospel Music Association 

5.1 audio. You get the same program book that everybody at 
the live event in Nashville gets. It's the next best thing to 
being there. In some ways it's better. Then the show will air 
a month later on UPN in prime time." 

Structure of the association: "We have 17 staff people 
and 4.300 members. We have an annual convention here in 
Nashville, GMA Week. The tag line this year is "Your place to 
connect." There is no other event that gives a better 
overview of what the Christian-music business is all about. 
There's nothing that compares, in terms of scope and size. It 
is an opportunity to meet people and network and hear a lot 
of great music. If you really consider yourself part of this 
business, then you're there. We focus on radio, retail, 
managers, agents and promoters. Along with that come all 

the record -company people, publicists, artists and every 
other ancillary business in support-type organizations you 
can imagine." 

Long -range plans: "We have a nonprofit foundation, 
the GMA Foundation, and we have the GMA itself. The 
foundation is a 501(c)3 and operates the GMA Gospel Music 
Hall of Fame. The long -term plan is to get a building built 
somewhere in the Nashville area that will be a physical 
facility for education about this genre and contain some 
memorabilia. We have a huge archive of music, publications 
and research materials, and it would be great for these 
materials to be accessible to the general public so they can 
learn more about the various tracks and streams that have 
led to all these different styles of music. 

"Christianity is a larger thread in American life than 
some people realize. Maybe the success of The Passion of the 
Christ has made people realize that a little bit more. As 

Christianity is expressed in music, it's got a lot of appeal. 
Unfortunately, it's also got an reputation as not being of the 
quality that it should be. There are some notable examples 
of extremely high quality and artistically produced Christian 
music. It just doesn't get heard, in some cases just because 
it's on a Christian label." 

Something the secular world misunderstands about 
the success of Christian music: "I don't think they 
understand the real scope of it. For example, if you look at 
SoundScan for 2003, 91% of the Christian -music scans went 
through a Nashville -based distribution company. That 
business is about $800 million a year, and Nashville doesn't 
even know it. There are probably more people employed in 
the Christian-music business in Nashville than the country 
music business. 

"The biggest country labels may have 40 or 50 people. 
EMI Christian Music Group has 250 here, because it's the 
headquarters. Provident Music Group and Word both have 
about 250 people. These are big operations. Then you have 
all the artists and the support stuff that's grown up around 
them. The Christian-music industry has more impact 
economically in Nashville than people here realize. I think 
the same is true nationally. Christian music, or gospel music, 
which is the all -inclusive term, is bigger than classical and 
jazz combined; it's bigger than Latin." 

Biggest challenge: "Navigating the competing agendas 
that exist within the various genres of music is one of the 
more significant challenges that exists for me. Convincing 
the Contemporary Christian community that we're in their 
corner, and at the same time convincing the Southern 
gospel community that we're in their corner and the urban 
community that we're in their comer - bringing all those 
things together. 

"It's been a challenge for me personally to move from 

being an entrepreneur to having 50 bosses and remembering 
that rm accountable to them instead of just going off and 
making unilateral decisions that make sense to me but 
maybe not to a board. The other thing is making this 
television show happen. rm happy we announced that we're 
there." 

State of radio: "Terrestrial radio has challenges similar 
to those of the music industry. The distribution systems for 
programming are changing rapidly. There are many choices 
available. Terrestrial radio faces huge competition from 
satellite channels. It has continuing challenges that are 
similar to traditional TV networks being eviscerated by cable 
and satellite TV. How do you provide compelling local 

programming that can attract an audience of sufficient size 
to pay the bills? In trying to solve that problem, you've got 
all these clusters forming, which can sometimes mitigate 
creativity and originality and exciting radio." 

State of Christian radio: "When I started CCM 

Magazine, part of my goal was to create a vehicle that could 
provide information and education primarily to Christian 
radio. If you'd said that it was cheesy or bad programming, 
you would have been right in many cases. Fm happy to say 
there are a number of stations on the air today that sound 
as good as anything else on the air. They're entertaining, 
they have well- produced formatics, they're researching their 
music carefully, and they're getting ratings. The state of 
Christian radio has improved dramatically, and Fm very 
encouraged by it." 

On indecency: "Indecency is not a huge issue with our 
constituents. They don't have shock jocks and issues. One of 

the common tag lines for our stations is "Safe for the whole 
family." Most of these stations would agree that some of 
what has gone on is in poor taste, and they've presented 
themselves as an alternative to that. 

"Laws make sense when they benefit the majority of the 
public. It's easy to say that you can't legislate morality, and, 
for the most part, this is an issue for the free enterprise 
system to take care of. Legislation should be a last resort for 
controlling people's moral behavior. However, when the issue 
is public airwaves, it could be in the public interest that 
those airwaves are used in their highest and best way. U 

you're a TV network and use the 'F word a lot, people will 
not watch anymore. You don't need a law for that. Free 

enterprise will take care of it." 
Something about the GMA that might surprise our 

readers: "We have about as many members as the CMA, and 
we've been around for 40 years. We have the GMA Academy, 
which are regional events that culminate in a national event 
every summer. Jars Of Clay were discovered at that event and 
got a record deal. Point Of Grace were discovered and got a 

record deal. Stacie Orrico got her deal after appearing at our 
seminar in the Rockies in 1998. Michael W. Smith went to the 
Estes Park, CO event as a high school graduation present from 
his parents. In this day of American Idol, we've been finding 
new talent through a competition system for a long time." 

Most influential individual: "The person who probably 
set me on the path that got me here was my youth pastor in 
high school. He was a UCLA film student before becoming a 
youth pastor, so he was very much into the creative arts. He 

nudged a number of us into both leadership and the creative 
arts. I try to take what I can from everybody I meet and 
learn from them." 

Career highlight: "I am proud of having created CCM 

Magazine and that it's still there. To have something 
continue on without you there is a nice thing. That 
publication and company have had a positive impact on this 
little piece of the music business." 

Career disappointment: "I wish rd bought 1,000 
shares of Microsoft in 1979. rm very thankful. I've been very 
blessed. Someday somebody's going to find out I really don't 
know what Fm doing. I feel fortunate to be in the position 
Fm in and doing what I do." 

Favorite radio format: "Classic Rock." 
Favorite television show: "David Letterman and 

Saturday Night Live." 
Favorite song: "'Fields of Gold' by Sting." 
Favorite movie: "Time Bandits." 
Favorite book: "Chronicles of Mamie by C.S. Lewis." 
Favorite restaurant: "Las Brisas in Laguna Beach, CA." 

Beverage of choice: "Diet Coke." 
Hobbies: "I like getting outside and working in the 

yard, doing gardening, and I like to travel." 
E-mail address: 'john ®gospelmusicorg." 
Advice for broadcasters: "I feel completely unqualified 

to give broadcasters advice. They are so much more 
knowledgeable about what they do than I am. When I listen 
to the radio, what keeps me there? I like it when a station 
makes me feel like they somehow read my mail and got into 
my head and know exactly what I like, and I don't just mean 
from a demographic standpoint. I like radio that's a little 
more eclectic, a little more adventurous." 
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Don't Miss The One Great Industry Event Of The Year) 

Ri? convention:2004 

registration: 

June 24 -26 
ese9ster e 
MáY 1 gc 

Sa ve 
$1 j5;: 

® information: 

ONLINE registration at: 

www.radioandrecords.com 
FAX this form to: (310) 203 -8450 
HOTLINE: (310) 788 -1696 
MAIL to: 

R &R CONVENTION 2004 
PO BOX 515408 
Los Angeles, CA 90051 -6708 

Q mailing address: 

SPECIAL 
"ON THE BEACH" 

OR STUDENT RATE: 
$150 

If you've recently lost your job in 

the radio or record industries. or you 
are a student. please e-mail us at 

conventions a radioandrecords.com 
to request this special rate. 

Eligibility for this rate is at R &R's 
discretion and will not be 

available on site. 

Name 

Title 

Call Letters/Company Name Format 

Street 

City 

Telephone N 

E -mall 

State Zip 

Fexe 

® registration fees: 
REGISTRATION FEE includes admission to all sessions, cocktail party and hospitality events. 

Q 3 OR MORE* ON OR BEFORE MAY 14, 2004 : $375 EACH 

Q SINGLE ON OR BEFORE MAY 14, 2004 

Q 3 OR MORE* MAY 15 - JUNE 18, 2004 

Q SINGLE MAY 15 - JUNE 18, 2004 

Q EXTRA THURSDAY COCKTAIL TICKETS 

$400 EACH 

: $425 EACH 

, $450 EACH 

$85 EACH 

Q ON -SITE REGISTRATION AFTER JUNE 18, 2004 : $550 EACH 

a All 3 Attendee Names Must Be Submitted Together 

Q method of payment: 

Amount Enclosed S 

Visa() MasterCard Q AMEX() Discover() Check () 

Account Number Exp. Date 

Print Cardholder's Name 

Cardholder's Signature 

CANCELLATION POLICY: All cancellations must be submitted in writing. 
A full refund less a $100.00 administrative fee will be issued after the convention 
if notification is received on or before May 14, 2004. Cancellations received 
between May 15 -28, 2004 will be subject to a S150.00 administrative fee. 
No refund will be issued for cancellations after May 28, 2004 or for no shows. 

TYPE OF ROOM 

SINGLE /DOUBLE 

CABANA ROOMS 

JR. SUITES 

CONVENTION RATES 

$184.00 

$234.00 

$350.00 and up 

For RESERVATIONS, please call: 

(310) 285 -1307 or 1- 800 -HILTONS 
www.beverlyhills.hilton.com 

(Group Code- RRC) 

Tell them it's the Radio & Records Convention. 
Please do not call R &R for hotel reservations. Thank you. 

: To confirm your reservation, your arrival must be 

guaranteed by charging two nights deposit to a major 

credit card, or you may send payment by mail. 

: Deposits will be refunded only if reservation is 

cancelled by June 4, 2004. 
: Reservations requested after June 4, 2004 or after 

the room block has been filled are subject to availability 

and may not be available at the convention rate. 

: Check in time is 3:00 pm; check out time is 12 noon. 

Mailing Address: The Beverly Hilton Hotel 
9876 Wilshire Boulevard, Beverly Hills, CA 90210 
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Promotions & Marketing 
Nationa Distribution to CBA Mcrketplace.w 
Full function Flash Website and music samples at www.clintbrown.net. 
All local media and press will receive CD's and media kits in target markets. 

Key Markets 
Atlanta, Birmingham, Dallas, Houston, 
Los Angeles, Nashville, New O'leans: New York, 
Orlando and Washington, DC. 

Distributed by New Day Distribution, Central South, and Ingram. 

The name Clint Brown is synonymous with Praise and Worship. He has written songs 

for such artists as Ron Kenoly. Vickie Winans, Beverly Crawford, Bishop Paul S. Morton. 
and Geron Davis (just to name a few). He has gained major attention in the last few 
years with the hits, "I Wanna Be More Like You," "You .Are:" "Lord I Live" and "Say The 
Name." He has been a featured artist on the projects "Songs For A Purpose Driven 
Life," and "101 Greatest Worship Songs." His CD, "One Nation Under Praise" debuted 
at #4 in the Contemporary Christian Charts in Billboard Magazine. This was the highest 
debut by an independent artist on the CC Charts in Billboard's history. 
Once you experience Clint Brown live you will never forget him. He is a modern day 

David with a voice that captures the eat; and stirs the soul Don't just take our word for 
it. Listen to what others say about this incredible artist. 

N! 
Current Release "IN HIS PRESENCE VOLUME 3:. 

GET READY FOR CLINT BROWN'S NEWEST RELEASE 

"NOTHING BUT CHURCH" 
STREET DATE : JULY 20, 2004 

TRIBE MUSIC GROUP PO BOX 608607 ORLANDO, FL 32860 i 

407.292.8888 or toll free 888.825.4226 MARKP @CLINTBROWN.NET 
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