NEWSSTAND PRICE $6.50
Alternative In ‘Love’ With 311

311 move to the top of the Alternative chart with “Love
Song™ (Maverick/
Volcano/Zomba).
The track is
featured in the
movie 50 First
Dates and will also
appear on 311's
forthcoming
greatest-hits
album.
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“LOVE SONG"

RADIO & RECORDS,

www.radioandrecords.com

APRIL 23, 2004
Annual Christian Formats Special

It has been three years since R&R introduced
coverage of Christian radio and music. This week, to
coincide with the annual GMA conference in Nash-
ville, we present Christian: Imminent Impact, a

complete look at
the emerging
influence of I
Christian music in
American culture.

next page.

christians
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MSL PROUDLY PRESENTS

“Not since Vince Gilt have ! seen a lad with as much raw talent as Jedd Hughes."

-- RODNEY CROWELL

“This young man writes songs as if he shelters an old soul, as if he's the keeper of the flame...Yes, he is REAL."

-- PATTY LOVELESS

[ [3‘/\ _L\OﬂégOMC Add

Date

“Every now and then, a new guitar slinger drifts through the gates of Nashville carrying all of the right goods. Jedd Hughes has it all.

t predict that his name is going to mean something."
-=- MARTY STUART

www americanradiohistorv com

MAY 3rd

Produced by Terry McBride

Denise Stiff, DS Management

Booking: Jay Williams. William Morris Agency
© 2004 MCA Nashwille. 2 Omasicn of UMG Recordings. Inc
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breaking benjamin so coLp

“I think Ben is an immense talent with a sense for a great song.”
— BILLY CORGAN

EARLY @ :

WAAF KISW KIOZ WXTM WIYY KPNT WEBN
WBZX KXTE WRZX KOMP WNOR KILO
WKL WQXA WBSX WJJO WZOR WKGB

KPNT/TOMMY MATTERN: “Breaking Benjamin is a smash! # 1 Phones, 2200 concert tickets
sold last week alone, and a rabid following with Point listeners. You're looking for hits,
right?”

WLZR/MARILYNN MEE: “I Predict TOP 10. I've made money bets on it! Great hook. The
album is so good!”

WRIF/DOUG PODELL: “A real breakthrough for them!”
WIYY/ROB HECKMAN: “Love it. Full length is awesome.”

WTFX/MICHAEL LEE: “Good song. First thing they’ve put out
that I can put in all day right off the bat.”

KBPI/WILLIE B: “Chevelle meets Tool. I like it.”

KQRC/BOB EDWARDS: “A real good record that should do
awfully well. Definitely going to deal with it!”

FROM THE ALBUM

breakinc benjamin WE ARE NOT ALONE

Bendet!
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BREAKINGBENJAMIN.COM REGORDS
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EQUAL TREATMENT FOR RADIO

Walter Sabo argues that there’s a double
standard for broadcasters, saying afternoon
TV taik shows get away with content that
radio stations get fined for. His case begins
on this page and continues in this week’s
Management/Marketing/Sales section. Also
this week: Interep's new list of America's top
40 national spot and network radio
advertisers, compiled by CMR; Mark
Ramsey warns radio to avoid criticizing
satellite radio to listeners; John Lund
explains what managers want from their
PDs; and more.

Pages 1, 8-10

NASHVILLE CAPITOL-ISM

R&R Associate Editor Chuck Aly speaks with
Capitol Nashville President/CEQ Mike
Dungan about the label's rising talents (and
fortunes!) Dungan discusses his company’s
new business model and its long-standing
commitment to country music.

Page 40

NUMBER ONES

= USHER ILUDACRIS... Yeah (LaFace/Zomba)

CHR/RHYTHMIC
* USHER {/LUDACRIS.... Yeah (LaFace/Zomba)

URBAN
* ALICIA KEYS 1 [ Ain't Got You (J/RMG)

URBAN AC
* ALICIA KEYS ¥ | Aint Got You (JAMG)

=K. CHESNEY/U. KRACKER When The Sun..

AL

* FIVE FOR FIGHTING 100 Years (Aware/Columbia)

HOT AC
+MARDON 5 This Love (Octone/J/AMG)

SMOOTH JAZX
* PETER WHITE Tatkin' Bout Love (Columbia)

ROCK
* NICKELBACK Figured You Out (Roadrunner/IDJMG)

ACTIVE ROCK

= LINKIN PARK Lying From You (Warner Bros.)

ALTERNATIVE
311 Love Song (Maverick/Voicana/Zomba)

TRIPLE A

+ DAMIEN RICE Cannonball (Vector/W8)
CHRISTIAN AC

« BUILOING 429 Glory Defined (Word/CurtyW8)

CHRISTIAN CHR
» BUILOING 429 Glory Defined (Word/Curb/W8)

CHRISTIAN ROCK
« FM STATIC Something To Believe In (Tooth & Nail)

CHRISTIAN INSPO
« CASTING CROWNS Who Am | (Beach Street/Reunion/PLG)

SPANISH CONTEMPORARY
+ PAULINA RUBID Te Quise Tanto (Universal)

TEJARD
+ DJ KANE La Negra Tomasa (EM/ Latin)

REGIONAL MEXICAN
« TIGRES OEL NORTE José Pérez Letn (Fonovisa)

TROPICAL
« VICTOR MANUELLE Tengo Ganas (Sony Discos)

(BNA)
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Indecency Debate
Dominates NAB2004

APRIL 23, 2004

R&R To Convert Christian AC Chart
Will be monitored, effective with May 14 issue

The rollout of new monitored formats continues as R&R pre-
pares the conversion of Christian AC, effective with the May 14
issue.

Like other R&R formats,
Christian AC will run on a dual
platform, including monitored

reporters powered by Mediabase
and Indicator stations that re-

main unmonitored. Monitored

stations will report weekly adds via the Internet, while Indicator
stations will report both weekly airplay and adds. Both charts will
debut in the May 14 issue of R&R.

The other Christian formats that R&R charts, including Chris-
tian CHR, Rock and Inspo, will remain on the Indicator platform
until further notice.

R&R Publisher/CEQ Erica Farber said, “When R&R made the
commitment to Christian formats in 2001, it was always the in-
tention to monitor. By moving forward with Christian AC, we are
checking off another important radio format to obtain accurate
monitored airplay. R&R is grateful to its partner, Mediabase, for

gi

indecency bill soon

By Joe Howard

AR Washingron Bureau
Mvanladvaamsan com

LAS VEGAS—The white-
hot issue of broadcast inde-
cency was at the forefront
of the 2004 National Asso-
ciation of Broadcasters
convention, held here April
17-22 for more than 97,000
attendees. Congressional
representatives promised
action on the issue, and the
FCC’s leadership vowed
to follow whatever laws
Congress presents.

In a one-on-one inter-
view with ABC’s Sam Don-
aldson at Tuesday morn-
ing’s “FCC Chairman’s
Breakfast,” FCC Chairman
Michael Powell described
as a “red herring” the pleas
from broadcasters like Via-

Powell defends Stern; Senate may vote on

T alA
NAR
I !

NAB President/CEQ Eddie Fritts
delivers the opening keynote
address at NAB2004 in Las Vegas.

com President/COO Mel
Karmazin, who are asking
the FCC for specific guide-
lines on what constitutes in-
decent broadcasting. Powell
believes that any such rules
must remain open to inter-
pretation.

NAB » See Page 19

continuing to help us lead the way.”

Indecency Among Media:
Not A Level Playing Field

TV gets away with the content radio stations

pay fines for

By Waltor Sabo
Special to RER

The rules must be
very different regarding |
what’s indecent on TV |
vs. what’s indecent on
radio. Let’s start with
bullshit. Have you ever
been at a radio station
that allowed that word
on the air, at any time of
day? Oh, it slipped
through the delay? There
would still be heck to pay.

Disney-owned ABC-TV has
no problem airing the word

Sabo

night at 10pm Eastern
— and 9pm Central, so
don’t come up with that
nonsense about post-
10pm content. Every
week, in the very tightly
scripted NYPD Blue, De-
tective Sipowicz shouts
the word “Bullshit!”
Where’s the fine?
When kids come
home from school, the
content on TV is supposed to
be clean and family-oriented.
You would think advertisers
would tolerate nothing less. But

bullshit every single Tuesday See Page 8
1

KPTI/San Gonzalez Named
Francisco Univision/Houston
Flips ToUrban VP/Station Mgr

. J.D. Gonzalez has been ap-
Dillard named PD pointed VP/Station Manager
By Dasa Hall for Univision
R&A Urban Editor Radio/Houston,
dreiGradaandecoids.com responsible for

The Bay Area has a new Beat, %m::m 7 '[l;lgu;ar}\‘d Foc;t Ktn:;cg Gl daily business
as 3 Point Media has flipped rweikeGradioandrecords.com tt.ue' d;)o:Vbeet\:rl:een m(:ih:: operations, pro-
newly acquired Dan.ce-format- The impact of Christian  gyrear a1 4 Christian radio. gramming, sa}es
ted KPTI/San Francisco to Ur- music at your neighborhood and promotion

ban as “Power 92.7, The New
Beat of the Bay.” Programming

veteran Skip Dillard will over-
see the new Urban outlet as PD.

KPT] began the format
change on April 15, stunting as
“All 2Pac, all the time,” and it
officially relaunched as Urban
on April 18 with 10,000 joints
in a row.” The station is cur-
rently running jockless while
Dillard staffs up all dayparts,

KPTI » See Page 13

radio station has already
been felt. Since R&R began
covering this corner of the
music world three years ago,
artists who began their ca-
reers making art geared to-
ward a family-oriented audi-
ence have now appeared on
every mainstream chart in
this publication. Not bad for
music based on a lifestyle
that directs the individual to-
ward the Creator rather than
down the road of self-indul-
gence.

Artists like MercyMe,
Switchfoot, Stacie Orrico,

Songs that once were con-
sidered taboo by main-
stream programmers are
now lined up side-by-side
with everything else the la-
bels throw at radio. It was
coal to watch the decision-
makers swallow their pride
and bend b the wishes of
their listeners when Mercy-
Me's “1 Can Oinly Imagine”
hit the airwaves several
myinths age.

Oither sections of the wall
separating Christian music
from the rest of the industry

See Page 75

wwwW americanradiohistorv com

for the com-
pany’s eight-sta-
tion cluster in
the city: KLAT,
KLTN, KOBT, KOVE, KPTY,
KQBU & KRTX.

Gonzalez, who reports to
Univision/Texas Sr. VP/Re-
gional Manager Mark Mase-
pohl, was previously Regional
VP/Programming for Uni-
vision’s CHR/Rhythmic and
Tejano formats in Texas and
New Mexico.

Masepohl said, “With his ex-
tensive programming experience,

GONZALEZ ~ See Page 13

Gonzalez

No. 1 For Ratings: www.radioandrecords.com.
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introducing turnkey marketing programs that will
build your station image and generate NTR.

Our Brand-Aids are flexible, they’re trendy, they come in all shapes and sizes,
anc tney make you feel good. And if vour station is hurting, we can fix the ouch.

Our programs build a unique identity and create loyalty, generate larger share, connect with your

audience in new ways, liven-up remotes and separate you from the competition. From concept to

implementation, we deliver strategic solutions from custom publishing and consumer products to
retail redemption & loyalty programs and CD, CD-ROM & DVD development.

Get your listeners wrapped around your finger!

Contact Jay Freedman P RlE=iviieErte
tel: 81€.451.8047 = _— Register to b ti
e-mail: jfreecman@pn%miererz:!io.com l N N OV/\T I V S M /\ R K— T | N G s&%:zne;tmgea:ltlr‘.’gom
snour*
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Emmis Fiscal Q4 Earnings
Miss Street Expectations

Smulyan calls New York cluster ‘most important story’

By Joe Howard
38R Washington Bureau
thoward@radoandrecords. com
Emmis Communica-
tions on April 15 released
news of a fiscal Q4 loss
that fell short of Wall Street
estimates, but Emmis
Chairman/CEO Jeff Smul-
yan said the company’s
just-ended fiscal 2004 was
the best year in the
company’s history.
Emmis’ Q4 loss of 10 cents per
share was worse than the 8-cent
forecast of analysts polled by
Thomson First Call, as the net loss
applicable to common shareholders
widened from $7.4 million (14
cents) to $23.6 million in Q4. The
company'’s bottom line in the quar-
ter was affected by a $10.4 million
loss from discontinued operations.
Q4 radio revenue improved 9%,
to $61.7 million, while overall com-
pany net revenue grew 8%, to $136.9
million. On a pro forma basis,
Emmis’ net revenue grew 5%. Q4
operating income slipped 37%, to
$6.73 million, but was affected by a
$12.4 million impairment charge the
company took during the quarter.

Sm-t;lyar;

For Emmis’ fiscal 2004,
il which ended Feb. 29, net
i revenue grew 5%, to $591.9
million, while operating in-
come slipped 9%, to $114
million, due to the Q4 im-
pairment charge.

During a conference call
with investors after the
earnings were released,
Smulyan described FY2004 |
as “the best year ever for
this company relative to its peers”
and pointed out that Emmis’ radio |
stations outperformed their mar- |
kets by 2%, while its TV stations in |
measured markets outperformed
by 4% for the calendar year. He
said, “The employees of Emmis de-
serve the credit for making the ex-
traordinary happen.”

N.Y.C. ‘Single Most |
Important Story’

Smulyan said during the confer-
ence call that the job Emmis’ staff
has done of turning around the pre-
viously disappointing performance
at the company'’s three New York
stations was the “single most im-

portant story” of Emmis’ FY 2004.
EMMIS See Page 13

Kosh Tapped As WJZZ/Atlanta PD

Radio One has named
former WLOQ/Orlando
PD Dave Kosh PD of
Smooth Jazz W]ZZ/At-
lanta. Kosh replaces vet-
eran S] programmer Nick
Francis, who resigned late
last year to pursue his syn-
dicated radio show, Quiet
Music, and his Internet sta-
tion, Quiet FM.

Radio One VP/Regional
Manager Wayne Brown told R&R,
“We did an extensive search to find
a qualified program director to lead
WIZZ, and we're very pleased to
announce David Kosh as that per-
son. With his experience leading

Kosh

WLOQ for over four years,
he will be a tremendous as-
set to us in Atlanta. We're
also very grateful to Nick
Francis for birthing this sta-
tion, and we are confident
Dave can take it to the next
level.”

Kosh told R&R, “Obvi- |
ously, I'm thrilled about the
opportunity to work for Ra-
dio One. It's a great com-
pany with a great reputation. And |
Atlanta is such a cool market, with
a place for Smooth Jazz. I've got big
shoes to fill, and 1'm so happy to
have the opportunity to make
Smooth Jazz a star in Atlanta.”

Donovan To Head Journal/Tucson

Journal has named G. |
Michael Donovan VP/GM
of its four-station Tucson |
cluster, comprising Sports |
KFFN-AM, Rhythmic Old- |
ies KGMG, ACKMXZ and | |
Hot AC KZPT. He comes |
from Cumulus’ six-station
Eugene, OR cluster, where
he has been Market Man-
ager for the past three
years.

“I was drawn to this opportunity
because of the kind of company
that Journal is,” Donovan told
R&R. “So many companies talk
about being people-oriented, but
this one lives it every day. Everyone

Donovan

1 who knows [Journal Radio |
President] Carl Gardner be-
| lieves that he is a tremen-
dous guy, and he certainly |
impressed me. I just feel
very lucky to be joining
such a good company,
which clearly has a very
winning team in Tucson.”
Donovan’s management
experience also includes
having run Entercom'’s Se-
attle cluster. In the mid-'80s he was
GM of WKQX (Q101)/Chicago,
and in 1987 he crossed the street to
Pyramid Broadcasting, where he
helped launch WNUA/Chicago
and served as the station’s first GM.

X nNews

By Brida Connolly

R&R [t beda Enilar
WOreE iy BB LT

The RIAA on Tuesday re-
leased its annual consumer pro-
file for 2003, and rock remained
the music genre most purchased
by U.S. consumers, as it ac-
counted for 25.2% of the market,
abump up from 24.7% in 2002.

Rap /hip-hop was in second
place in ‘03, comprising 13.3% of
the market, followed by R&B, at
10.6%, and country, at 10.4%.
The report on more than 2,900
U.S. music buyers was compiled
for the RIAA by Peter D. Hart
Research Associates from
monthly national phone surveys
in 2003.

Digital downloads made up
1.3% of purchases, more than

Rock Leads 2003 Music Sales
RIAA report shows online sales growing rapidly

twice the figure, 0.5%, from 2002.
Full-length CDs still dominated,
representing 87.8% of music
sold, while singles in all physi-
cal media bumped up from 1.9%
to 2.4%. The superior sound
quality of DVD Audio discs at-
tracted 2.7% of sales, up from
1.3%, while the rival SACD for-
mat took 0.5% of sales in its first
year measured.

RIAA Chairman/CEO Mitch
Bainwol said, “Never before in the
music community’s history have
there been so many ways to enjoy
music legitimately. Record com-
panies are working with many dif-
ferent third-party technology and
distribution businesses to help

RIAA See Page 12

Atkinson Gets PD Post
At WJZI/Milwaukee

Stan Atkinson has been
hired as PD of Milwaukee
Radio Alliance’s Smooth
| Jazz WJ]ZI/Milwaukee. |
Atkinson, who was most
recently PD of crosstown
Soft AC WLTQ, replaces |
Steve Scott in the program-
ming chair.

WJZI GM Bill Hurwitz
told R&R, “Stan has
worked in Milwaukee for
the past six years, so he knows the
market extremely well, as well as
how to program to the adult demo

Atkinson

effectively. He'll take a very
great course from our
friends at Broadcast Archi-
tecture. He is an extremely
successful program direc-
tor in this market, and our
grass got greener by hiring
Stan.”

__ this opportunity,” Atkinson
told R&R. “I'm excited.

Milwaukee’s a great place, |

' PD Gigs

and the sky’s the limit here for
Smooth Jazz right now. There is no-
where for the station to go but up.”

“I'm really jazzed about |

' WMBI-AM & FM/Chicago

Hire Pederson As Station Mgr.

Christian-industry vet-
eran Wayne Pederson has
been hired as the new Sta-
tion Manager for Moody
Bible Christian Inspo simul-
cast WMBI-AM & FM/Chi-
cago. The FM station is the
flagship frequency for the
Moody Broadcasting Net-
work. Pederson takes on his
new responsibilities on
May 17.

Pederson told R&R, "I've had a
lifelong love affair with radio. God
has allowed me to use my passion

Pederson

for radio to fulfill my call-
ing to present the good
news to good people who
need to discover a personal
relationship with Jesus.
“WMBI has-a strong tra-
dition from the past com-
bined with a great vision
for the future. I'm honored
to join the Moody team
and provide leadership to
one of the finest, most re-
spected Christian stations in the

world.”
PEDERSON See Page 13

Romano Is PD For KWID/Las Vegas

Clear Channel CHR/Rhythmic
KWID (Wild 102)/Las Vegas has
promoted Asst. PD/MD Todd “T-
Ski” Romano to PD. He succeeds
Tom “Jammer” Naylor, who exited
in February and is now PD of
WABB/Mobile.

Romano, who joined Wild 102 as
Mix Show Director, previously

worked as a mixer at KMEL/San
Francisco and has been Mix Show
Director at KQMQ/Honolulu. He's
also done some mix-show work
with crosstown KVGS.

KWID GM Kelly Kibler told
R&R, “In his short tenure, T-Ski
and his new team have made huge

ROMANO See Page 13
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Cagle Swaps
Cox/Atlanta

Lee Cagle, who has been serving
as interim PD of Cox CHR/Rhyth-
mic WBTS (95.5 Lo -
The Beat)/Atlanta
since Sean Phillips
exited in early
March, takes pro-
gramming duties
permanently at the
station. Cagle has
been PD of Urban B
clustermate WFOX
(97.1 Jamz) for the past six months
and will temporarily continue in
that post, but he'll relinquish his
WFOX responsibilities when a re-
placement is named.

“This is a very talented group of
people here,” Cagle told R&R. “I'm
excited to be part of a great radio
station that has a ton of potential.
I'm looking forward to working
with this great staff — I just hope
the feeling is mutual. My immedi-
ate plans include getting The Beat
back on track, hiring a night jock
and kicking some ass!”

Cagle’s programming experience
includes stints at KWWV and KPAT in
San Luis Obispo, CA and nearly three
years in command of CHR /Rhythmic
KXHT (Hot 107.1)/Memphis. He has
also served as MD of KQKS/Denver
and Asst. MD/Promotions Director
of WEZB (B97)/New Orleans.

] agle
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FCC Takes Next Step With
Digital-Radio Rules

By Joe Howard

R&R Washil Bureau
ihawanl@ra'?gllidrxom.mm

he FCC on April 15 launched a proceeding to seek com-
ments and recommendations on whether any changes to the
technical rules it adopted for in-band, on-channel digital
radio broadcasting are necessary to further promote adop-
tion of digital radio by broadcasters.

The commission is also seeking
comment onnew rules to regulate the
service — in particular, guidance on
which new digital services might be
most attractive to consumers, includ-
ing data services, multicasting of
more than one audio stream and pos-
sible subscription-based services.

The rulemaking also seeks com-
ment on how the FCC’s public-
interest mandate should be applied
to digital radio and on how the tech-
nology will affect low-power FMs
and FM translator stations.

In a statement issued with the no-
tice of rulemaking, FCC Commission-
er Michael Copps expressed concern
about whether the ability of digital sta-
tions to air more than one signal will
harm viewpoint diversity and give
some broadcasters too much market
power.

“Multicasting raises questions
about our ownership rules,” Copps
wrote. "Digital radio and multicast-
ing hold out the promise of new
opportunities to enhance diversity
and to promote localism, but there
may also be some risksinvolved here,
particularly as regards changes in the
local competitive landscape.”

He continued, “What does it mean

“Multicasting raises
questions about our

ownership rules.”
Michael Copps

for competition if a company that
would be permitted to own eight ra-
dio stations in a market also obtains
the ability to multicast many more
programming streams? Does that
really promote competition, local-
ismand diversity in the digital era?”

FCC Explores Radio
‘Broadcast Flag’

Meanwhile, the FCC haslaunched
a separate notice of inquiry seeking
inputon whether digital-radio tech-
nology should includea mechanism
that would prevent users from re-
distributing digital content over the
Internet and by other means.

The RIAA in particular has ex-
pressed concern that digital audio
recorders — similar to digital vid-
eorecorders, like TiVo— will allow

digital-radio users to record, save
and redistribute songs and other
copyrighted material over Internet
file-sharing networks or by other
means.

One way the FCC could address
the issue weuld be through the
adoption of a “broadcast flag,” sim-
ilar to the technology being consid-
ered for use in digital television
broadcasts. The “flag” would be an
embedded electronic signal that
could, for example, let users record
programs for their own use but pre-
vent the material from being copied
or redistributed.

In another proceeding, on April
14 the FCC invited comment on the
NAB’s recommendation that AM
stations interested in broadcasting
digitally atnignt be allowed to move
forward while the FCC handlesany
interference concems that may arise
on a case-by-case basis.

The NAB made the recommenda-
tion after it convened a group of
engineers to study the idea, then
submitted its findings to the FCC.
The proposal calls for the FCC to
authorize nighttime digital AM op-
erations through a special tempo-
rary authority.

The FCC said it is considering the
move to “accommodate those AM
stations that wish to implement
IBOC operatians at night without
delay.” Comments on the proposal
are due by June 14.

Arbitron, Journal See Q1 Gains

By Adam Jacobson
R&R Radio Edlz
AR A TV EDINLE. CONT

A-:bitron and Journal Communications started off 2004 on
a positive note, as each company saw healthy increases in
revenue and net income during Q1.

Columbia, MD-based Arbitron re-
ported quarterly revenue of $76.6
million, compared to $71.4 million
last year — a 7.3% increase. Net in-
come climbed to $18.1 million (or 57
cents per diluted common share),
from $16.1 million (53 cents). The Q2
results were a penny shy of analysts’
estimates compiled by Thomson First
Call.

Arbitron’s earnings before interest
and taxes climbed 7%, to $31.9 mil-
lion, while operating income in-
creased 7%, to $33.2 million. Costs
and expenses climbed by 8% in Q1
2004, to $43.4 million, but Arbitron
reduced its long-term debt by $20

million during the quarter, to $85
million.

Arbitron President/CEO Steve
Morris said during the company’s
conference call with investors that
Arbitron has made “steady
progress” across all three facets of
its Portable People Meter develop-
ment strategy: the market-research
application, international ratings
and U.S. local-market ratings ser-
vices. He also reiterated Arbitron’s
commitment to its upcoming Hous-
ton PPM market trial despite the re-
luctance of both Cox Radio and
Radio One to participate.

At Milwaukee-based Journal,

www americanradiohistorv com

broadcasting operating revenue
climbed 7.4%, to $34.6 million, as
broadcasting operating earnings
soared from $3.8 million to $6.5 mil-
lion. Journal cited strong TV politi-
cal advertising and an across-the-
board increase in local advertising
at its TV and radio stations for the
70% gam

Operating revenue from radio
stations increased 6%, to $16.7 mil-
lion, as operating earnings from ra-
dio stations increased 63%, to $3.1
million. On an overall basis, Jour-
nal Communications saw net earn-
ings of $15.7 million (20 cents per
basic diluted stare), up from $12.5
million (16 cents) last year. The re-
sults easily beat Thomson First
Call’s estimate of flat growth dur-
ing the quarter.

BUSINESS BRIEFS

Broadcasters, Entertainers Seek Reversal
Of FCC ‘Bono’ Ruling

coalition including such broadcast companies as Viacom,

Beasley, Citadel, Entercom, Radio One, Fox Entertainment
Group and Minnesota Public Radio, as well as the Screen Ac-
tors Guild, the American Civil Liberties Union, comedian Margaret
Cho and magicians Penn & Teller, has petitioned the FCC to over-
turn its March decision that U2 frontman Bono's utterance of the
phrase “fucking brilliant” during a live NBC telecast of the 2003
Golden Globe Awards was indecent and profane.

In a 70-page petition, the coalition argued that the FCC's attack
on broadcast indecency “has sent shock waves through the broad-
cast industry” The petition continued, “The lack of clear guidelines,
coupled with threats of Draconian administrative action, has forced
licensees to censor speech that unquestionably is protected by the
First Amendment. The commission’s decision that the isolated use
of an unplanned and unscripted expletive is both ‘indecent’ and
‘profane’ represents an unconstitutional expansion of the
government’s intrusion into broadcast content.”

In the Bono case, the commission overturned an earlier ruling
by staff attorneys that the rock star’s exclamation was fleeting and
nonsexual and thus not indecent. NBC was not fined for Bono's
utterance, for which the rock star has apologized.

NBG Head: Further Content Regulation Unnecessary

n an opinion piece appearing in Monday's Wall Street Journal, NBC

Chairman/CEQ Bob Wright said the American public will bear the
brunt of indecency legislation that, as one congressman has stated,
seeks to “reclaim America’s airwaves for decency.” Wright wrote, “If
our current national dialogue about decency is to make any sense
at all, broadcast networks must not be confused with a few "shock
jocks' of radio who have drawn so much government attention.” He
also wamed that any action by Congress could be “just vague and
punitive enough to cause talented writers, producers and actors to
flee broadcast television” and could force broadcasters and perform-
ers alike to weigh every move they make for fear of triggering an
indecency hearing.

“At a time when broadcast and cable channels are just a click away
on a remote control, it makes no sense to exacerbate the regula-
tory burden imposed on broadcasters,” he wrote. “The vast major-
ity of broadcast licensees do an excellent job of knowing where and
when to draw the line. Errors of judgment are rare. Ultimately, we
have much less to fear from obscene, indecent or profane content
than we do from an overzealous government willing to limit First
Amendment protections and censor creative expression. Thatwould
be considered indecent.”

Air America Radio Seeks New Chicago Affiliate

ecently launched liberal Talk network Air America has settled a

financial dispute with Multicultural Radio Broadcasting, owner
of Air America affiliates WNTD/Chicago and KBLA/Los Angeles, and,
as a result, Air America’s final broadcast day on WNTD will be April
30. WNTD and KBLA abruptly pulled Air America’s 24/7 network feed
on April 14 over the dispute, but Air America on April 16 received a
temporary restraining order against MRB in a New York court that
forced Multicultural to restore Air America to WNTD. A statement
posted on Air America's website said the network will announce
shortly where it will be heard in Southem California and Chicago
after April 30.

Salem Expects To Exceed Previous Q1 Guidance

Salem Communications said Monday that it anticipates Q1 2004
net broadcasting revenue of about $43 million, beating the
company's previous guidance of $41.7 million-$42.2 million. Salem
also expects to see a 10% increase in same-station net broadcast-
ing revenue. The company said much of its growth is being gener-
ated by its “Fish” Christian AC format. Salem will reveal its Q1 re-
sults before U.S. financial markets open on April 26, and company
execs will host a teleconference at 10am ET that same day.

Continued on Page 6
R&R Stock Index

This weighted index consists of all publicly traded companies that
derive more than 5% of gross eamings from radio advertising.

Change Since
411603 /a4 604 yiemd SIRS-411604
R&R Index 202.28 21585 21931 +8% +2%
Dow Industrials 8,257.61 10,442.03 1045197 +27% +0.1%
S&P 500 87991 1,139.33 1,134.57 +29% 0.4%
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RULE #1
“Always treat the customer right,
because if you don’t, someone else will.

RULE #2
Don’t forget rule #1.

COYOTEPROMOTIONS.COM, a division of Adobe Graphics & design, Inc.
started in 1989 in Sante Fe, New Mexico. (We’ve grown since then.) We now serve over

2,500 clients in radio, television and the recording industry including:
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We carry over 25,000 different items! ¢ ‘

ADOBE GRAPHICS & DESIGN / COYOTEPROMOTIONS.COM
PH: 1-800-726-9683 « 516-487-5696 = FX: 516-482-7425 » CUSTOMERSERVICE@COYOTEPROMOTIONS.COM
300 NORTHERN BL., SUITE #26 « GrREAT Neck, NY, 11021 « PO Box 2212, Grear Neck, NY 11022
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RADIO BUSINESS

BUSINESS BRIEFS

Continued from Page 4

Viacom Raises Execs’ Pay, Shrinks Board

According to the company’s most recent proxy statement, Viacom Chairman/COO Sumner Redstone
and President/COO Mel Karmazin each had their annual salaries increased from $3.6 million in 2002
to roughly $4 million last year. Both executives saw their annual bonuses reduced from $16.5 million in
2002 to $15 million in 2003.

Meanwhile, Verizon Chairman/CEQ Ivan Seidenberg and College Fund/UNCF President William Gray
will not seek re-election to the Viacom board at the company’s annual shareholders’ meeting next month.
Viacom wants to shrink the board, which swelled to 18 members after the company’s 2000 acquisition of
CBS, to 15, including nine independent members. The Wall Street Journal reported that Viacom intends
to eventually trim one more member.

Congress Forms New Arts, Science Caucus

Reps. Steny Hoyer and Mary Bono announced Monday that they have co-founded a new congres-
sional caucus devoted to the recording arts and sciences. The caucus is designed to advance and
protect the rights of musicians, songwriters, singers, producers and other recording-industry. profession-
als. The news of the caucus' creation came just before an invitation-only Grammy Town Hall session in
Nashville during which Rep. Mark Foley expressed serious concerns about the effects of broadcast-in-
dustry consolidation, especially as it relates to issues involving “payola” to radio stations that also have
ties to the concert-promotion business.

Florida Senate Bill Tackles Pirate Problem

lorida has in recent years become a nexus for pirate radio activity, and now a bill has passed the

Florida State Senate that would prohibit broadcasting in the state without an FCC license. The bilt
awaits House approval in Tallahassee. The proposed legislation specifically seeks to teckle interference
with licensed public or commercial radio stations and would make running a pirate station a third-degree
felony in the state. The bill would also authorize the Office of Statewide Prosecution to investigate pirate
broadcasters and assist in shutting them down.

The news came April 13 as the Federal Aviation Administration, the FCC and Lake Worth, FL police
worked together to shut down a pirate radio station that was interfering with aircraft ccmmunications at
Palm Beach International Airport and a Lantana, FL airstrip. An FCC spokesman told AP that three other
pirate stations were shut down Tuesday, while four others voluntarily ceased broadcasting. According to
R&R research conducted in March, there are close to two dozen pirate radio operators in Miami-Dade
and Broward Counties alone.

In other news, a $10,000 fine against Billy Thomas Alsbrooks of Altamonte Springs, FL, who received
a notice of apparent liability from the FCC in December 2003 for operating an unlicensed radio station at
91.3 MHz, has been affirmed after Alsbrooks did not respond to the notice. The FCC also arfirmed a $10,000
fine handed to William Davon Upson of Orlando for broadcasting without FCC authorization. Upson did
not respond to an October 2003 notice of apparent liability.

Mary}and Upholds Noncompetes For Broadcasters

he Maryland State Senate on Monday ruled that it will continue to allow broadcast companies operat-

ing in the state to include noncompete clauses in talent contracts. The decision came over the pro-
tests of AFTRA, and it marked the third time since 2001 that an effort to prohibit noncompete agreements
in Maryland was defeated by the state legislature. The latest bill failed to make it through the state Senate
rules committee, though it had passed in the Maryland House of Representatives.

ﬁm Partners With Lifetime TV For AC Mﬁing Show

ones Radio Networks has partnered with Lifetime TV for a new AC morning show. The four-hour
Lifetime Radio for Women will air live in all time zones, JRN said, and it will featura music, callers,
celebrity interviews and discussions of topics of interest to women. JRN/Seattle VP/GM Susan Stephens
said of the partnership, “There's a natural synergy between Jones Radio Networks and Lifetime. We both
know how to program for women." Lifetime Entertainment Services VP/GM Rick Haskirs said, “Women
Continued on Page 13

TRANSACTIONS AT A GLANCE

All transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.
® WQOP-FMW/Dora (Birmingham), AL $1.15 million
* WIOL-FM/Eufaula (Columbus), AL $2.7 million
* WULA-AM/Eufaula, AL $95,000
® KDBV-AM/Salinas (Monterey), CA $850,000
® KVSI-AM/Montpelier, ID Undisclosed
¢ KIIC-FM/Lamoni {Osceola), IA $450,000
® KBDD-FM/Winfield, KS $1.15 million
® KTTP-AM/Pineville (Alexandria), LA $180,000
© WMKM-AM/Inkster (Detroit), Ml $5.75 million
® WPON-AM/Walled Lake (Detroit), MI $800,000
© KBKK-FM/Pillager, MN $360,000
® KSLG-AM/St. Louis, MO $2.05 million
® WTPL-FM/Hillsboro (Manchester), NH $1.5 million
¢ KBST-AM, KBST-FM & KBTS-FM/Big Spring; KEPS-AM &
KINL-FM/Eagle Pass; KREW-AM, KVOP-AM, KKYN-FM &
KRIA-FM/Plainview; and KVOU-AM & FM & KUVA-FM/
Uvalde, TX $3 million
® KXOT-FM/Tacoma (Seattle), WA $5 million
® KUJ-FM/Walla Walla (Richland-Kennewick-Pasco), WA $1.68
million
Full transaction listings, posted daily, can be found at
www.radioandrecords.com.

DEAL OF THE WEEK

o Three Eagles/Sorenson Multistate Deal
PRICE: $9.45 million
TERMS: Asset sale for cash. Sorenson Broadcasting Corp. is
exchanging nine of its stations (which Waitt Radio has been
programming) for seven stations owned by Waitt. Waitt is
immediately assigning the nine stations to Three Eagles.
BUYER: Three Eagles Communications Inc., headed by Presi-
dent/CO0 Gary Buchanan. Phone: 402-466-1234. It owns 36
other stations. This represents its entry into the market.
SELLER: Sorenson Broadcasting Corp., headed by President
Dean Sorenson. Phone: 605-334-1117
BROKER: Chapin Enterprises
STATIONS TRADED TO THREE EAGLES: KVFD-AM & KUEL-FM/Fort
Dodge, 1A and KDBX-FM/Clear Lake; KKSD-FM/Milbank; KJJQ-
AM & KKQQ-FM/Volga; and KWAT-AM, KDLO-FM & KIXX-FM/
Watertown, S0
STATIONS TRADED TO SORENSON: KUQQ-FM/Milford, KIHK-FM/
Rock Valley, KSOU-AM & FM/Sioux Center, KUDD-FM/Spirit Lake
and KAYL-AM & FM/Storm Lake, IA

2004 DEALS TO DATE

Dollars to Date: $582,440,033
(Last Year: 82,345,204,266)

Dollars This Quarter: $86,894,500
(Last Year: $571,208,395)

Stations Traded This Year: 306
{Last Year: 899)

Stations Traded This Quarter: 68

(Last Year: 191)

LOOKING FOR A MENTOR?

Interested in Furthering Your Career?

Once again, the MIW’s are taking applications for their renowned Mentoring Program.
Interested? Go to www.radiomiw.com to learn more, print an application and move your career forward.

Wemen

e
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The Trustees of the Foundation of American Women in Radio and Television

invite you to celebrate quality programming for, by and about women at the
29th Annual Gracie Allen Awards® Gala.

T
T

Gracies Sponsors

The Foundation of AWRT
gratefully acknowledges
the following 2004
Gracies® sponsors for
their generous support
and confributions.

President’s Circle
- ABC News

- ABC Radio

= Arbitron

+ CBS News

+ CNN

* HBO

* Interep

+ Katz Media Group

* Lifetime Television
* NBA Entertainment
* NBC News

+ Oxygen Media

* Wolf Films

» Discavery Times Channel

Publications

+ Broadcasting & Cable
- Radio & Records

* Radio Ink

For more information about sponsorship, contact Shaughna Giracca at (703) 506-3290.

b

Kelly Ripa
Emcee & Honorary Chair

Co-host, Live with Regis and Kejly

Star, Hope and Faith

(

Gracie Allen Awards® Spnnsorship and Gala Registration

Individual Tickets
0O Advance purchase .. .. .. .. ... $250
Q AWRT member .. ... ... : @ o e 5225
Q Tickets (if available) at the door. . . $300
For more information, contact AWRT at (703) 506-3290.
Q We cannot attend the 2004 Gracie Allen Awards
Here is our taxdeductible donation for The Foundation of

AWRT. For this donation, we will receive recognition in
The Gracies Program and pre- and post-event.  $

Payment Information

Q Check/Money Order (payable to AWRTF)
QVISA 2 MasterCard Q American Express

Card Number

Expiration Date

Signature

Total Enclosed

Name

Title

Company

Full Address

City/State/Zip
Phone

Fax

Sponsorship Opportunities

Q President’s Circle | $10,000

¢ Ten VIP passes to the 2004 Gracie Allen Awards®
fone table)

e A full-page ad in the awards program

* Opportunity to distribute a promotional item at the
event

¢ Recognition in press releases, marketing collzteral
and on-site event signage

¢ A full-page ad in Making Waves

Q Producer | $7,500

¢ Six VIP passes to the 2004 Gracie Allen Awards®

* A full-page ad in the awards program

¢ Opportunity to distribute a promotional item at the
event

* Recognition in marketing collateral and on-site
event signage

* A half-page ad in Making Waves

Q Director | $5,000

¢ Four VIP passes to the 2004 Gracie Allen Awards®

¢ A half-page ad in the awards program

s Recognition in marketing collateral and on-site
event signage

s A quarter-page ad in Making Waves

Send with payment to

AWRT, 8405 Greensboro Drive, Suite 800

MeclLean, VA 22102-5104

Fax: (703} 506-3266; Phone: (703} 506-3290

www.awrt.org

Proceeds benefit the Foundation of AWRT,

a 501(c)3 philanthropic organization;

tax 1D number 52-1193933.

)
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JEFF GREEN, CRMC __ [IANAGEMENT MARKETING SALES _

R&R April 23, 2004

Indecency Among Media:
Not A Level Playing Field

Continued from Page 1

recently, in mid-afternoon in New
York, I saw a Sony-produced, Via-
com-aired show with the topic
“Friends hope to make bisexuals
choose heterosexuality or homosex-
uality by promoting a three-person
date.”

Here's how it worked: A bisexual
man was sent on a date with a man
and a woman. He got time alone
with each of them so he could “de-
cide.” Quickly, the male date re-
minded the bisexual man that he
(but not the woman) has the “one
thing [the bisexual man] really
wants.”

First the bisexual man and the
woman jumped naked into the
shower, where the woman promised
she would “do things” to him. After
the shower, she left the two men
alone in a hot tub. There the men,
seen naked from the waist up (at
least that), kissed passionately. All
this was on commercial, over-the-air
TV at4pm.

After the date, the man who need-
ed to “decide” reported that the
woman had “boobs, oh, my God, the
flesh from the boobs to the butt, oh,
my God.” He then shared that the
male date wanted “more than a
handshake” and added, "Yeah, he
got more than a handshake.” The
audience applauded.

There were no subtleties or im-
plied behavior. Just in case anyone
missed how much all these people
loved each other, one of the guysex-
plained, “We didn't just share. This
was a full-on [sexual experience].
Everyone was involved when the
cameras went off.” The host ex-
claimed, “I don’t know if I'm run-
ning a talk show or abrothel.” In the
end, the bisexual man chose the guy,
and the two walked hand-in-hand
across the set.

This was one of several dating sce-
narios on a show that tried to help
out puzzled bisexuals. Perhaps it
was some sort of community-service
project? No, just a normal day on
Ricki Lake's Ricki.

Shocking Secrets
Revealed

Earlier in the day, on a Time Warn-
er-owned channel, a show invited
guests to reveal their shocking se-
crets. Here are their devastating rev-
elations:

¢ A woman told her very best
friend that she had been sleeping
with her best friend’s “dude.” But

there was more: “I may be pregnant
with her boyfriend’s baby.”

¢ A man with a wifeand two chil-
dren revealed that he had siept with
a good friend of his wife's. Pictures
of the tiny kids were shown. The suf-
fering wife was seen backstage, ner-
vous and unsuspecting, awaiting her
emotional slaughter on broadcast
TV.

¢ Next, aman named Jeremy con-
fessed that he had done some things
he was truly ashamed of. He'd cheat-
ed on his wife, and the other wom-
an is pregnant.

But that's nothing. During the sec-
ond half of the show, we discovered
more secrets:

¢ Felicia fell asleep in a friend’s
house and left a candle lit. The can-
dle started a fire, and her best
friend’s house burned down. Felicia
lied and said the friend’s husband’s
cigarettes had burned down the
house. The end result: The best
friend is homeless, and child protec-
tion is after her kids.

¢ Next up was a man who re-
vealed to the mother of his four chil-
dren that he’d been cheating with
her best friend for a year and a half.
(Everyone in the audience laughed
and howled “Wooooo!")

¢ Finally, Jason confessed to his
sister and his best friend that he had
robbed them of their TVs, VCRs,
computers and $3,000 in cash and
had pawned his sister’s engagement
ring,

To keep us interested during the
breaks, there were on-screen solici-
tations for future guests. Here were
the themes for upcoming shows:

* “Are you a woman who has
been a victim of a peeping Tom and
it destroyed your life?” (As if being
a victim isn’t enough, it also has to
have destroyed your life.)

¢ "Did someone take sexy photo-
graphs of you and then show them
on the Internet without your permis-
sion?”

Thanks, Maury Povich, for that
hour of quality, family-oriented, de-
cent programming,

Bring On The Marijuana
& Masturbation

On another episode of Ricki Lake,
we learned about the sexual disap-
pointments of couples who had just
had babies. The guests were offered
solace by sex expert Dan Savage.
Let's tune in:

Ricki: Did he last longer when he
was smoking weed? I thought weed
caused problems with men and sex.

Audience member: When men
smoke weed, they are so much more
intense.

Dan: Men and their penises and
their orgasms are delicate things,
and if weed helps him last longer, he
should start smoking it.

Ricki: Are you suggesting illegal
activity?

Dan: Yes.

Ricki: (After denouncing illegal
activity) So he can’t keep his stroke
going?

Dan: If he uses too much weed, if
that's a problem, then the girl should
keep it for him znd just give it to him
for sex.

Dan then urged the couple who
couldn’t have good sex to “mastur-
bate each other.”

Finally, we were shown a poor
guy who'd been nicknamed “One-
Minute Man.”

Ricki: What's up?

OMM: (Pointing to his crotch) Uh,
nothing.

Advertisers: ‘Where
Do I Sign?’

Ifany of the following advertisers
have a policy against buying contro-
versial radio programs, they must be
confused. These are the actual adver-
tisers featured on the above shows
in New York.

On Ricki:

American Satellite TV

Arm & Hammer toothpaste

Chubb Institute

David's Bridal Wear

Fox Searchlight films

Glaxo Smith Kline

GNC stores

IDT long-distance

10 digital cab.e

Kimberly-Clark

LA Fitness Centers

Lucille Roberts Gyms

Monroe College

Paramount Pictures

Professional Career Institute

Progressive Auto Insurance

Universal Pictures

Verizon

On Maury:

Apex Tech

Breyer’s ice cream

Cittone Institute

HIP Insurance

IDT Tech

Odor Eaters

Seooby-Doo DVD

Summer’s Eve

Valtrex (“Itstill may be possible to
spread herpes....”)

Verizon (three spots)

Woolite

VN

many advertisers.
monologues.

conflict out of a commercial.

an idea and let the words flow.

60-Second Copywriter
Write For The Ear

This technique is so simple, so seemingly self-evident, that
I'm almost embarrassed to tell you about it. (Almost.)
We've all been told over and over to “write for the ear”
when doing radio, yet we constantly hear commercials that
assume every listener has been issued a script and is
reading along. This frightening belief lurks in the minds of

in a good radio commercial, people talk like people talk, not as
if they were reading a newspaper ad. There's a certain spontane-
ous feel to conversations, or even, in well-written spots, to

Most of us have internal editors — those left-brain tendencies
to tidy up our sentences, correct our grammar and make people
agree with each other. These urges take all the fun, energy and

How can you bypass your internal editor? Don't write your radio
commercial, tatk it. Speak it into any kind of portable recording
device instead of writing it down. Don't worry about length or
sentence structure or even if it makes sense at first. Just start with

You'll discover that Mr. Editor creeps in less and less, and
some of those spontaneously recorded thoughts will actually be
some of the best radio you've ever created. Talking it is a way of
accessing the right brain more directly. The time it takes for a
thought to be transformed into words on paper or on screen can
cause a lot of the magic to be lost.

Dictation is instant, so concepts that may not be accessible
later on can be preserved. You can do this while your hands are
doing something eise, like driving or disarming nuclear devices.
Later you can edit the material to the right length, develop
characters more fully and create a beginning, middie and end.

A small recorder may be the best investment you've ever made
in becoming a more effective radio creator.

By Jeffrey Hedquist

jeffrey @ hedquist.com.

Jeffray Hedquist dictated this article while walking to work at
Hedquist Productions, P.Q. Box 1475, Fairfield, IA 52556; 641-
472-6708; fax: 641-472-7400; www.hedquist.com; or

On ABC’S The View, hosted by
Barbara Walters, the ladies have dis-
cussed whether they would go to a
male brothel. Howard Stern recent-
ly took Oprah to task for numerous
programs that have covered sexual
topics in an explicit manner. But
these topics are on over-the-air TV all
day. To write this, all T had to do was
TiVo three or four shows and pick
them out at random. No extensive
searching was required.

Pick up the newspaper and look
at the topics for the daytime TV
shows in your city. Here are listings
from a few weeks ago, from The New
York Post:

Jerry Springer: Guests must choose
between two partners

Maury: Guests reveal intimate se-
crets to their partners

Ricki: Footage of abusive behavior
is captured on tape

Oprah: Teens reveal hidden truths
(mostly sexual) to clueless parents

Maury: Disruptive teens

Jerry Springer: Bad economy im-
pacts love life

I've written this article to show the
level of tolerance among some ad-
vertisers that claim to have no toler-

www americanradiohistorv com

ance for the same subjects on the ra-
dio. I'm also writing it to answer
something more important: Why
can TV present this material for
hours every single day for the past
20 years without a problem, but ra-
dio execs are dragged before Con-
gress for airing the same content?

Answer: Radio is a2 much more
powerful, pervasive and persuasive
communications medium. So charge
more.

As for government involvement
with broadcast content, I say what
Disney’s Sipowicz says.

Walter Sabo has led
consulting firm Sabomedia
since 1984. His client list of
major media companies
includes Millennium Broad-
casting, Standard Broadcast-
ing and all 100 Sirius
channels. Sabo was
previously VP/GM of ABC
Radio Networks and Exec. VP
of the NBC-owned FM
stations. Reach him at 212-
681-8181 orwalter@
sabomedia.com.
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MANAGEMVMENT MIARKETING-SALES

[ o 2003
I O 40 N atlon a R a 10 Rank (2002) Advertiser Expenditures (2002)
7(3) National Amusements (CBS, Blockbuster, Paramount) 61,996 (64,371)
] 8(10)  News Corp. (Fox, 20th Century) 58,175 (43,901)
A Ve l '. lsers In 2003 9(8)  Walt Disney Co. (ABC, Miramax, Buena Vista) 55,649 (45,227)
10(—) Safeway 50,856 (—)
SBC, Home Depot, DaimlerChrysler lead pack 11(7)  AT8T Wireless 50,744 (45,888)
12(11)  Procter & Gamble 37,369 (41,531)
Interep’s new report identifying 2003's top national spot and network 13(15)  Berkshire Hathaway (Geico, Helzberg Diamonds) 36,620 (35,963)
radio advertisers, based on Competitive Media Reporting data, offers _14(14) JC Penney 36,498 (36,427)
encouraging news for broadcasters: The leading 25 corporate market-  15(13)  AutoZone 35,683 (38,496)
ers spent 23% more in 2003 than they did in 2002. Eighteen of 2003's 16 (25)  Radio Shack 34,917 (25,308)
top 25 increased the dollars they allocated to radio from the previous 47 (24)  General Motors Dealers 32,413 (25,606)
year. The combined national spot and network radio expenditures for 18(33) Ford Motor Co 32214 (21,287)
the top 40 t; keters in 2003 1.6 billion. : : :
e top 40 corporate marketers in 2003 was $1.6 billion 19(12)  IAC/InterActive (Expedia, Hotwire, Lending Tree) 28,828 (38.700)
Meanwhile, top advertisers are gradually by these top marketers also increased last year, 20 (29)  Piizer (Listerine, Zantac, Bengay, etc.) 28,623 (22,602)
claiming a larger stake in the total national  which is key to radio’s continued growth.” 21(26)  DaimlerChrysler 28,153 (24,776)
dollars spent each year. The 25 biggest sup- to G : :
porters accounted for 35% of radio’s national Big Six National Cat.egorles 22(18) Ford Motor Dealers 26,144 (30,516)
revenue in 2003, up from 31%in 2002, 29% in 11 top four segments remained the same o3y pjistate 26,051 (—)
2001 and 25% in 2000 B B B et 24(35) _ General Elcirc (Bravo, NBC) 25,805 (20475)
Twelve companies are new to the top 40 remedies moved.a.head of restaurants and the : : : !
leader board, and five of those are in the top government, pohhcs'and organizations cate- 25 (20)  Hyundai Dealers 24,543 (27 ,455)
25, led by top new entry Safeway. Also show- 8°TY Within the top six. 26(36) ALLTEL 23,821 (19,217)
ing big radio spending increases are Ford Category % Total Nat'l Radio Revenue
Motor Co., Pfizer, DaimlerChrysler, Allstate Retail 171 27(34) CompUSA 23421 (21,232)
and GE. - o 28(—) Kohls 23378 (—)
lnt.erep VP/Corporate Marketi'ng Mich'ele Telecom 103 29(—) Wyeth (pharmaceuticals) 22,091 (—)
Skettino notes that the top 25's radio-spending ) -
growth outpaced their 13% increase in overall Media and advertising S 30(—) BellSouth 21,591 (—)
national ad spending and says, “This means  Financial 5.5 31(—) Vivendi Universal 20,442 (—)
that the share of advertising allocated toradio  Medicines and remedies 53 32(21) Sears Roebuck 19,067 (28,892)
. . . 33(—) Lowe’s Cos. 18,827 (—)
Top 40 National Radio Advertisers For 2003 34— american bxpress 16,459 (—)
35(—) Altria Group 18,324 (—)
003 ” -
f,a,,,, (2002) Advertiser Expenditures (2002) 36 (16)  Texas Pacific Group (Burger King) 17,980 (34,864)
1(1)  SBC Communications (SBC, Cingular) 145,004 (109,115) 87(=) CVSCorp. 17953 (—)
2(4  Home Depot 104,058 (62,721) 38 (—) Guitar Center 17,805 (—)
3(5)  DaimlerChrysler Dealers 85,792 (61,760) 39(=) UPS 17,383 (—)
4(6)  Time Warner (HBO, AOL, Turner cable) 85,052 (59,065) 40(37) _ Johnson & Johnson 17,097 (19.017)
5(2 Veriz 79,351 (75,311
@ ereon 51 (7531) *In thousands of dollars
6(9)  General Motors 66,933 (45,218) Source: Competitive Media Reporting, 2003

Who

Q .-0% ?
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o Voodoo

Leading stations across America are turning their listener calls into cash,
using RadioVoodoo magic web, telephone, and text messaging technology.

The coolest tool in radio can help your station sell sponsorships,
ringtones, games, and more.

The coolest tool in radio!

QA diovood
*~ ~% (adiovooaaoo
Q9 Contact Liz Laud at 800.798.5663 or
email liz@radi doo.com for a d 1stration -
" 2 0 RADID
Laok Who's Hot97  98.7KISSFM POWER106 93.9KZLA WBCN 104.1 V-103  106.7 The Drive {5 ) | Neveess.
Doing Voodoo New York New York Los Angeles Los Angeles Boston Atlanta Detroit e/ jonesradio.com

www americanradiohistorv com
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Memo To Radio:
Don’t Dis Satellite

MANAGEMENT MIARKETING SALES

‘uzzing around the industry is a series of spots
aimed at tearing apart satellite radio and discouraging
our listeners from making the switch. Don’t run these
spots. I believe they will backfire, and, in the long run,
satellite radio will thank you for them.

Any listener with half a brain can
put two and two together and come
up with the conclusion that the ra-
dio stations running these spots are
afraid of losing listeners and will say
whatever is necessary to keep them.

These spots are reminiscent of
negative political ads. Any politician
will tell you that attack ads work —
for politicians. But that's because
one stuffed shirt is like any other to
the average voter, whereas chances
are every listener knows somebody
who knows somebody who sub-
scribes to satellite radio. And the
word of mouth on satellite is not at
all what is being portrayed in these
spots. The buzz will be that radio is
distorting the truth. Is it in our in-
terest to look like liars?

These anti-satellite spots are the
best favor radio ever did for satel-
lite. Why? Because most people
don’t know what satellite radio is,
and these spots will intrigue them
into finding out more. Negativity
spurs controversy and interest. Con-
sider a little movie called The Passion
of the Christ. Or consider which is
more interesting: Rush Limbaugh
on Republicans — or on Democrats?

Think back to your youth: That

Radio is missing the
boat. Instead of
investing our time in
ripping a new one for
satellite radio, we
should be extolling
our own considerable
virtues.

which is bad for you is always more
intriguing, from smoking to drugs
to illegal downloading. And that’s
especially true when the source of
the negative information has a stake
in how you read that information.
Listeners will hear these spots and
respond, “Radio is afraid. I wonder
what they’re so afraid of?”

There’s nothing worse than a

l What Managers
-Want From PDs

By Mark Ramsey

poorly actec testimonial loaded
with distortions, and these spots are
guilty on both counts. Most listen-
ers who consult a friend who has
satellite radio {and technology prod-
ucts are always heavily influenced
by word of mouth) will hear a dif-
ferent story: no commercials, lots of
choice, well worth 10 bucks a
month.

Forget satellite’s alleged nega-
tives. What about radio’s verifiable
positives? Radio is missing the boat.
Instead of investing our time in rip-
ping anew one for satellite radio, we
should be extolling our own consid-
erable virtues. Especially these:
“We're your hometown team. We've
been your friend all your life, enter-
taining you, informing you and
keeping you company wherever
you go. And, best of all, we have all

around you.

the stuff you like, and we're 100%

i |

Listeners will act according to
what's in it for them, not what's in
it for us. If we lie to them, if we try
to sell them a 5ill of goods, they're
more likely to tilt their ears skyward.

of radio-perceptual
specialist Mercury Radio I
Research. He can be

reached at 858-566-0220,
mramsey @mercradio.com

Mark Ramsey is President ‘

airs.

Strong PDs are also excellent time managers. This is because
air talents are often demanding of your time — and rightly so.
Talents crave interaction, and they do far better when they know
you're listening to every show and paying attention. Connect with
each talent, and they'll likely reach beyond their apparent potential.

Air personalities (and even some sales managers) may think in
the short term, but the strategic PD keeps in close touch, continu-
ously communicates the vision and helps everyone stay on course.

Radio general managers want program
directors who think strategically and have
two important assets: vision and courage.
By vision, | mean the ability to see the
future and lead. By courage, | mean the |
strength and discipline to stay on course.

Being a PD, especially one who is responsi-
ble for multiple stations, can be harrowing. You |
are there to Create or maintain each station’s
vision, inspire the team and instill confidence in
everyone. Winning can be pretty challenging,
but it gets easier when you execute a strategic plan with confi-
dence and enthusiasm. Plan calmly, but execute with passion and
a driving belief. Lead with confidence, and you will inspire those

The best PDs are relationship managers. They build strong
relationships with the program staff, the sales manager and the
GM. Remember that a work style that allows everyone to share the
vision often means questions are answered and problems solved
before they reach the PD’s desk.

Effective PDs also know that different personalities require
different methods of interaction. A morning talent may require
more reinforcement or guidance, while an evening talent may need
help in making good judgment calls about what content he or she

]

By John Lund

John Lund

John Lund is President of the Lund Consultants to Broadcast
Management and Lund Media Research, a full-service, multiformat
radio consulting and research firm in San Francisco. Reach him at
650-692-7777, john @ lundradio.com or viawww.lundradio.com.

or via www.mercradio.com.

Mark Your Calendar

Important dates and events for April and May 2004

April

 April 24 — Power 105.1
(WWPR) Music Summit, New
York; 646-485-1362 or www.
power1051fm.com

* April 28 — AWRT luncheon
and panel on “Sports Program-
ming in a Digital Universe,” New
York; 212-481-2038 or www.
awrtnyc.org

« April 28-30 — Integrated Media
Association’s second annual iMa
Conference, San Diego; 845-876-
2577 or www.integratedmedia.org

« Aprll 29 — Gospel Music
Association's 35th annual Dove
Awards, Nashville; 615-599-7746
or www.doveawards.com

May

* May 5-9 — National Public
Radio Conterence, Los Angeles;

202-512-2300 or www.npr.org

* May 6-7 — Paragon Media
Seminar, San Francisco; 212-704-
9965 or www. paragonmedia.com

« May 7 — Vermont Association
of Broadcasters Convention,
Killington, VT, 802-476-8789 or
www.vab.org

«May 8-11 — 116th Audio
Engineering Society Convention
(Europe) Berlin; +41-24-420-2577
or www.aes.org/events

« May 13-14 — Paragon Media
Seminar, Atlanta; 212-704-9965 or
www.paragonmedia.com

* May 15-16 — Pennsylvania
Broadcasters Convention,
Hershey, PA; 717-482-4820 or
www.pab.org

* May 17 — Peabody Awards,
New York; 706-542-3787 or www.
peabody.uga.edu

* May 18 — NAB Human
Resource Managers Symposium,
Washington, DZ; 202-775-3297 or
www.nab.org

Interep Sets Industry
Symposium

Interep will host an information
conference called 2004 Mid-
Year Radio Symposium: Solving
New [ndustry Variables” on
June 22 at the Grand Hyatt in
New York. The daylong event
will address radio-advertising
RO, growth opportunities,
business trends, pricing,

* May 20-23 — Alabama
Broadcasters Convention, Perdido

Beach, AL; 800-211-5189 or www. [

al-broadcasters.org

* May 21-23 — Hawaii Associa-
tion of Broadcasters Annual
Convention, Oghu, HI. 808-599-

1455 or www.hawaiibroadcasters. |

com

* May 21-26 — National |

Association of Black Owned
Broadcasters’ 28th annual Spring
Conference, St. Maarten; 202-463-
8970 or www.nabob.org

* May 24-26 — Ad:Tech, San
Francisco; 203-319-1727 or
www.ad-tech.com

« May 25 — Country Radio

wWwWw americanradiohistorv com

inventory, electronic invoicing
and indecency issues. Speak-
ers, panels and breakout

I sessions will include radio, ad-

agency and advertiser execu-
tives. Agenda and registration
details will be posted at
www.radiosymposium.com,
starting May 3.

News In Brief |

Last Call For Bayliss |
Scholarship
Applications
Do you know someone who
deserves a Bayliss Foundation
Radio Scholarship? Encourage
candidates to apply via
www.baylissfoundation.orgby
April 30. In July 2003 the
foundation’s board of directors
awarded 12 college and
graduate-level students at
schools nationwide $5,000 each
for the academic year. Candi-
dates are evaluated on their
academic achievement, radio-
related extracurricular activities,
passion for radio and desire to
contribute to the overall advance-
ment of the radio industry.

Broadcasters/Academy of Country
Music CRS-Las Vegas; 615-327-

4487 or www.crb.org

* May 27-31 — Louisiana and
Mississippi Broadcasters Cruise &
Convention, New Orleans-

Cozumel; 225-267-4522 or www.
conventionatsea2004.com

Send updates and additions to Jeff
Green atjgreen@radioandrecords.
com.
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For One Dollar,
Name That Tune!

News roundup: ringtones, kiosks, AQH for webcasts and

another trade group

By way of partnerships with Musicphone and Brit-
ish company Shazam Entertainment, AT&T Wireless
went live last week with a service that can identify
songs played into a subscriber’s cell phone. A wireless
subscriber who can’t go one more minute without
knowing what a song is dials a three-digit code, and
then the phone has to “hear” the song for about 15 sec-
onds to match it up with Shazam’s 1.7 million-song
database. If the database finds a match, the subscriber
gets a text message with the artist and song title.

What are subscribers expected to
pay for this gimmick? After one free
trial match, 99 cents, plus call charg-
es, on their AT&T Wireless bills.
(Wouldn'tit be easier on everybody
if you just back-announced your
records already?) If you wonder
who's willing to pay a buck for this
information, it looks like lots of peo-
ple are, at least in other parts of the
world.

Shazam has been offering its
song-recognition service through
European, Asian and Australian
wireless providers for about nine
months now, and it says that in that
time it has logged more than a mil-
lion calls. It even keeps charts: The
most looked-for song in Australia is
Jet's ”Look What You've Done,” and
in the U.K. it's Mario Winans’ “]
Don’t Wanna Know,” with P Diddy
and Enya.

Of course, wireless culture is con-
siderably different in other countries
than it is here. For one thing, the
conservative U.S. customer base
tends to run about a technological
generation behind the rest of the
wired world, so what goes over else-
where isn’t necessarily an indication
of a hit service here. But Music-
phone is another imaginative way
for somebody to make a little mon-
ey off major-label music, and in this
post-peer-to-peer world, the more
ways people can find to do that, the
better all around.

Speaking of which, there’s been
another new expansion in the legal-
digital-music underground of ring-
tones: A San Francisco company
called Faith West has started selling
its Modtones line in the U.S. by way
of AT&T’s mMode service. They sell
for about $2 each, with a branding
campaign that’s very teen-targeted.
The latest additions to the Modtones
line are obscenity-laced voice tones
from former Motley Crue frontman
Vince Neil, jauntily branded as
“*&i#@tones.”

But the best part of the press re-
lease is this: “And if Vince Neil’s
audio announcements get to be too

much, Modtones customers can
download the sound of silence to
replace him for a couple of bucks.”
Taken literally —and I don’t see any
reason why it shouldn’t be — that
means that somewhere there are
wireless customers paying $2 to have
their mobile phones nof ring. In a
world where most wired teen ring-
tone buyers wouldn’t dream of pay-
ing for a real, legal, full-length song,
there is definitely something to be
learned from ringtone marketing.

The idea of attracting
traffic and expanding
the catalog at brick-
and-mortar music
stores with digital
songs has been
floated since the
earliest days of

legal downloads,
and nobody’s been
able to put it into
action yet.

Loudeye’s Clip Art

Seattle-based first-generation dig-
ital-media company Loudeye has
signed up with Synergy Media to
provide the digital-music content
for Synergy’s TouchStand media
kiosks, soon to be in music retailers.
The web-enabled booths will wire-
lessly deliver clips from Loudeye’s
newly created library of 3.2 million
song clips, which the company
hopes to expand to 4 million by the
end of the year. Customers who
want to preview tracks can either

www americanradiohistorv com

By Brida Connolly

Associate Managing Editor

use the kiosk’s search function or
scan a CD’s bar code.

The kiosk will also provide sales
charts, e-mail list signups and store-
branded content and have data-
gathering capability for marketing
purposes. The Synergy people hope
to use the booths to sell digital
downloadsin the future, and if they
can actually get that up and run-
ning, it'll be a great step forward.
Yes, you can burn a CD at Starbucks,
but the idea of aftracting traffic and
expanding the catalog at brick-and-
mortar music stores with digital
songs has been floated since the ear-
liest days of legal downloads, and
nobody’s been able to put it into ac-
tion yet. More power to Synergy if
it can finally get this good idea un-
stuck.

DiMA, NARM Get
CERTA-Fied

Also this week, a bunch of enter-
tainment-industry trade groups got
together to form a bigger entertain-
ment-industry group. The Digital
Media Association, which repre-
sents large webcasting players like
Yahoo!, Live365 and AOL; the Na-
tional Association of Recording
Merchandisers; the National Orga-
nization of Theater Owners; the In-
teractive Entertainment Merchants
Association, which represents retail-
ers selling video games and enter-
tainment software; and the Video
Software Dealers Association
formed the Coalition of Entertain-
ment Retail Trade Associations.

This group of groups says it
“plans to speak out regularly about
common concerns and explore po-
tential collaborations, focusing first
on public-policy matters.” The
DiMA and these other groups, par-
ticularly the NARM, wouldn’t seem
to have many shared interests, giv-
enmusic retail’s long-standing clue-
lessness about digital media. (In
these days when everybody from
Wal-Mart on up has a 99-cent song
store online, the retailers’ own Echo,
owned by Tower, Wherehouse, FYE,
Best Buy and others, has yet to an-
nounce a single major-label licens-
ing deal or sell a single song, and
Best Buy has moved on and part-
nered with the old hands at Music-
Now.)

But the groups apparently feel
that it’s time to remedy their dis-
connect and see what they can do
about the part of digital media
that’s everybody’s problem. As
CERTA said, “An initial focus is
certain to be on entertainment pi-

The iTunes Music Store Top 101

Apple's iTunes Music Store is the leading nonsubscription digital- |
music service in the U.S, offering a catalog of more than 500,000
songs from all five major label groups and dozens of independents.

Here's a snapshot of the top-selling downloads on Tuesday, April |

20, 2004.

D12 t/EMINEM My Band

ol

MAROON 5 This Love
. OUTKAST Roses

. BRITNEY SPEARS Toxic
. J-KWON Tipsy

SEm s mm

bR —

. JET Get Bom

[ RN - e ]

10. VARIOUS Motown 1's

YELLOWCARD Ocean Avenue
AVRIL LAVIGNE Don't Tell Me |
BLACK EYED PEAS Hey Mama

Top 10 Albums

MODEST MOUSE Good News For People Who Love Bad News
MAROON 5 Songs About Jane

. AVRIL LAVIGNE Live Acoustic (EP)

HOOBASTANK The Reason

NORAH JONES Feels Like Home

PATTY GRIFFIN /Impossible Dream

. GUNS N’ ROSES Greatest Hits

. ERIC CLAPTON Me And Mr. Johnson

Top 10 Songs ,
HOOBASTANK The Reason

. MARIO WINANS t/P. DIDDY & ENYA | Don't Wanna Know |

| - J
Live365 is the largest Internet radio network, with thousands of stations in
a wide variety of formats. Programmed by true music tastemakers from
around the globe, Live365 offers an enthusiastic audience for established
and up-and-coming artists alike. In a world of consolidated playlists,
Live365 charts the tastes and preferences of today's most vibrant music
community. Tracks with the most plays during the seven days ended April
18, 2004 are listed below.

Top Rap & Hip-Hop
USHER {/LUDACRIS & LIL JON Yeah IVE COM
ALICIA KEYS If 1 Ain't Got You L ‘
USHER Bum
LI R L Travis Storch 866-365-HITS
BEYONCE F/LIL FLIP Naughty Girl
Top Latin Top World
LA OREJA DE VAN GOGH Rosas DAVID BISBAL Buleria
PAULINA RUBIO Te Quise Tanto GLORIA ESTEFAN Hoy
MANA 1/RUBEN BLADES Sabanas Frias DIDO White Flag
THALIA Cerca Oe Ti KEVIN JOHANSEN... Sur O No Sur
ALEXANDRE PIRES En El Silencio... SIMPLY RED Fake
- J

racy and how to innovatively com-
bat piracy in the marketplace, as
well as through enforcement and
education.” They’re also looking at
consumer education on content la-
beling. That’s not an issue in digi-
tal music yet, but when the FBI pi-
racy wamning and explicit-content
warnings go digital, it will be.

AQH For ‘Net Ratings

Gradually moving toward ex-
tending the vocabulary of radio rat-
ings to Internet broadcasts, Arbitron
last week published its first AQH
figures for webcasters. Arbitron said
the top five Internet broadcasters in
February — AOL’s Radio@Net-
work, Yahoo!'s Launchcast, Live365,
Musicmatch and Virgin Radio —
combined for an AQH of 207,440.
That was a 30% gain from June
2003’s AQH of 159,547. Webcast
AQH is based on weekday listening
from 6am-7pm Pacific Time.

Combined cume for the top five
showed gains as well, rising from 8
million to 10.6 million between June
‘03 and February ‘04. The Radio@
Network was February’s leader in
both categories, with AQH of 78,910
and cume of 4.3 million. Launchcast
came in second, with cume of 73,694
and cume of 2.8 million for the
month, followed by Live365, which
saw AQH of 24,913 and cume of 1.6
million.

At the end of March Arbitron
stopped producing weekly and
monthly webcast ratings based on
the total time spent listening metric
it had been using since 2001, so this
release of some older figures is ap-
parently by way of an example of
what’s to come. The idea of the
change in methodology, Arbitron
has said, is to ultimately make web-
cast ratings easier to present to ad-
vertisers with standard, recogniz-
able metrics.
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iogertd Named PX | Tessler Appoirited SVP At Westwood One Tager UPPEd To WHBQ PD;

Of WLRS/Louisville

Annrae Fitzgerald has been
named to the PD post at Radio One work radio-news veteran
Alternative WLRS/Louisville. The Bart Tesster to Sr. VP
Asst. PD/MD and afternoon drive Network News/ Talk I’rc:

Westwood One has

promoted 25-year net- syndicated talk shows i
The Radio Factor With Bl Flinn CHR/Pop WHEQ
O'Reilly, America in the (Q107.5)/Memphis has be-

Morring, First Ligist and stowed prograrming respon-

personality has been serving as in- | g ming He rises from The Ron Insana Shovw. sibilities on moming persan-
terim PD since February, when VP/News Program- GYeritheleonse of his alitv Karson Tager, known on
Lance Hale resigned to become | ming. In his new role Broadéast.career Tesslen the air as Karson With A K.
programmer at WRQC/Ft. Mvers. Tessler will be respon- has covered major news Tager, who will retain his on-

Fitzgerald was hired bv WLRS sible for overseeing allof events arotnd the world, air duties, replaces Steve
two years ago as MD and midday l Westwood One’s news Tessler including three presiden- Richards, who moves across
personality. She told R&R, “WLRS | "o programming, tial summits, the funeral the hall to become OM of
is a great radio station. We have an | including CBS, CNN, NBC and TESSLER  See Page 13 CHR/Rhythmic clustermate

KT (Hot 197.1),

FITZGERALD See Page 13

Tager

ORDER NOW for the
next ratings
period!

o EERE | ‘ ]

MEENCECAL COMPANY

Pre’erred by more swations sce 19723
14438 - www.cgilink.com

BRIGHT COLORS, LONE-LAS& &, DURABLE. WEATHER-RESISTANT,

&

WwWWwW americanradiohistorv com

onc news s wets | Richards To OM Of KXHT

“It's an amazing com-
pany here. They've got
| quite an operation,” Tager
told R&R. “I'm very ex-
cited; it’s a lot of fun. I'm
still just trying to meet ev-
erybody. The station has a
really good buzz about it
around town. You go into
places, and they’re playing
our station in different
businesses. I think we're

going to have a good time with it.”

Karson arrived at Q107.5 at the
beginning of May, following a stint
at WHTF/Jacksonville, where he
initially held Asst. PD/morming du-

l ties and was promoted to PD in

February. His experience also in-
| cludes serving as Asst. PD/mom-
ing personality at WZND/Dothan,
AL; night host at WZYP/Hunts-
ville, AL; and Asst. PD/MD/ after-
noon driver at WQSM/Fayetteville,
| NC.

RIAA

| Continued from Page 3
consumers enjoy music in a wide

variety of ways, including autho-

rized download and subscription

services.”

Consumers are buying more and
more of their music at nonmusic re-
tailers, including mass merchandis-
ers, discount department stores,
electronics stores and book stores. In
2003 those outlets accounted for
52.8% of sales, up from 50.7% in
2002. The figure has been rising
steadily since 1994, according to the
report. Record stores got 33.2% of
music sales in 2003, down from
36.8% in '02. Record-club sales were
virtually flat, moving 4.0% to 4.1%,
while purchases over the Internet
{not including Internet record-club
sales), moved up from 3.4% to 5.0%.

Music buyers continued to split
nearly evenly along gender lines:
Females bought 50.9% of music in
2003 and 50.6% in 2002. But the age
distribution is changing: Fifteen- to
19-year-olds purchased 11.4% of
music, down from 13.3% in 2002,
while 20- to 24-year-olds dipped
from 11.5% to 10.0%. There was a
gain in the 25-29 demo, up from
1 9.4% to 10.9%, but 30-34s were
down from 10.8% to 10.1%. The
three oldest demos surveyed
showed gains: 35-39-year-olds
bought 11.2% of music in 2003, up
from 10.8% in ‘02, 40-Hs rose from
9.9% to 10.0%, and the 45-pius
crowd bought a full 26.6% of music,
up from 25.5% in 2002.

Bainwol said, “The decline in
young buyers, who are the most ac-
tive downloaders on peer-to-peer
systems, is another confirmation
that illegal downloading is one fac-
tor, along with economic conditions
and competing forms of entertain-
ment, that is displacing legitimate
sales.”
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National Radio

o WESTWOOD ONE will broadcast
1he “Toyota Concert Series on Today’
from NBC-TV's Today show at
12:30pm ET onthe day of the concert.
For more information, call Peter Sessa
at212-641-2053.

* MARK ZANDER launches The
Rockin' '80s radio show on May 29-
31. For more information, call 815-263-
2811.

Records

® JORGE BALLESTEROS is named
VP/Regional Mexican & Tejano Divi-
sion at EMI Latin. He was formerly
National Director/A&R & Promotions
for Disa.

CoNDOLENCES
KTWO/Casper, WY newsman

Wes Sturr, 57, April 4.

KAYL-AM/Mason City, IA per-
sonality Victor Duran, 32, April 2.

Changes

Full Service: The weekly Beatles, Efc.
program, produced and hosted by
Stephen K. Peeples, premieres on
KHTS-AM/Santa Clarita, CA.

Records: Razor & Tie promotes Vic-
tor Zaraya to VP/Finance & Opera-
tions ... Orange Peal Records signs
a digital distribution deal with The
Orchard.

Continued from Page 6

on hosts and a faunch date.

June.

BUSINESS BRIEFS

told us that there is simply nothing like this in the marketplace and that
Lifetime was the perfect brand to bring it to them. In our first venture into
radio, we're delighted our partner is Jones Radio Networks.” A JRN rep-
resentative told R&R the company will follow up shortly with information

NAB I;adia Board Appoints Two

migo Broadcasting Exec. VP/Sales & Network Operations Miguel
Villareal has joined the NAB Radio Board. ICBC Broadcast Hold-
ings President/COO Charles Warfield will begin a term on the board in

NRRC Elects Bronstein Chair

aul Bronstein, who serves as VP/Research for Westwood One, has

been elected to a one-year term as Chair of the Network Radio
Research Council. American Urban Radio Networks Director/Market-
ing Research Barry Feldman has been elected Vice Chair. Additionally,
Jones MediaAmerica and Crystal Media Networks have become mem-
bers of the NRRC, which was created in 2001 to promote valid, reliable
and effective national radio audience-measurement research.

Bateman New Fisher GFO

Roben Bateman, who has served as VP/Finance of Fisher Commu-
nications since September 2003, has been named CFQ of the com-
pany, succeeding David Hillard. Hillard retired on April 16, having en-
joyed a 25-year career at Fisher. During his tenure the company expanded
its radio holdings from one station to 27. Hillard will remain with Fisher as
Sr. VP/Asst. Secretary until early July. Before joining Fisher, Bateman
was VP/CFO of Applied Microsystems Corp.

New York-based Interpublic.

Mazzarella Takes Interep CI0 Post

J im Mazzarella has joined Interep as Chief Information Officer. He most
recently served as Corporate VP/Integration & Shared Services at

KPTI

Continued from Page 1

and new call letters KBTB are pending.

The station’s relaunch almost
didn’t take place: Spanish Broadcast-
ing System agreed to sell KTl to 3
Point in October 2003 for $30 million,
but the deal broke down last month
over financial issues. It was reworked
in early April with a later closing
date, and the sale was consummated
the same day 3 Point took control via
an LMA.

Dilard has programmed WBIK/
Buffalo, WMXD/ Detroit and WQUE/
New Orleans. Before joining 3 Point
Media in January he served as R&B
Editor for Billboard Airplay Monitor.

Gonzalez
Continued from Page 1

| J.D. has proven his ability to drive

growth and execute strategically. We
are thrilled to welcome ].D. to the
Univision family and to have his valu-
able expertise in Texas to build on our
momentum, expand our program-

| ming offerings for listeners in the re-

gion and execute our local initiatives.”

Gonzalez said, I am excited to
have the opportunity to work with the
vibrant and talented team at Univision
Radio. As a native Texan, | am eager
to further Univision’s mission to en-
sure that this cxtremely selective and
dedicated audience receives the high-

est-quality programming.”

NEWSBREAKERS
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FCC ACTIONS
FCC Restarts Auction Of FM Construction Permits

he FCC has rescheduled for Nov. 3 an auction of 290 FM construction permits, and it is now seeking comment

on reserve prices and minimum opening bids for the soon-to-be radio stations. Auction No. 37 was originally
scheduled for Feb. 21, 2001 but was postponed. Since then, the commission has adopted new procedures to
select from among applicants competing for noncommercial educational reserved channels. The FCC also con-
cluded that it would use competitive bidding to select among competing applications for nonreserved channels
even if noncommercial educational applicants are among the competitors. The construction permits are for vacant
FM allotments located throughout the U.S. and the territory of Guam, and the FCC has proposed that all CPs be
auctioned in a single-stage, simultaneous, muttiple-round auction. Further information on the auction process may
be obtained by phoning the FCC's Jeff Crooks at 202-418-0660 or Linda Sanderson at 717-338-2851.

Emmis
Continued from Page 3

“We not only made up the gap be-
tween the Emmis stations and the
market last year, we caught the mar-
ket last year,” he said. “ And this year
we are beating the market quite
nicely. We're only a month and a half
into the [fiscal] year, but we feel very
good about that. We think that's a
pretty exceptional story.”

Emmis Radio President Rick
Cummings said that finding a new
morning show for CHR/Rhythmic
WQHT (Hot 97)/New York is the top
priority for the radio group right
now. “We are in full search mode,”
he said.

Cummings said that while the
station’s old morning team, Star &
Buc Wild, are now on a Clear Chan-
nel station in Hartford, he “fully ex-
pects” that Hot 97 will at some point
have to compete head-on with the
team back in New York — presum-
ably when their noncompete in the
market expires.

Cummings said, “The search goes
on for the next great show at Hot 97.
We're making some progress, and
we've got a couple of possibilities,
but no specific time frame — just as
soon as we can.”

Smulyan Defends Mancow

Smulyan aiso tackled the white-
hot issue of indecency during the
conference call. He said that Emmis
is committed to following the FCC’s
indecency regulations but admitted
some exasperation with the attention

given to the indecency fines that have
been levied against WKQX/Chicago-
based syndicated morning host
Mancow Muller.

“1 think those were the first fines
that we’ve had in our history, and as
soon as we received those fines, we
instituted changes in Mancow’s
show,” Smulyan said. “The thing
that's a little frustrating in Chicago is
that every one of the complaints filed
against Mancow’s show has been
filed by one person. There has not
been one complaint filed by anybody
else other than this one person.”

Smulyan added that if the FCC
views that person’s complaints as
“worthy of sanction,” Emmis will un-
derstand and play by the rules. He
said, “The show has changed very
dramatically over the course of the
last four years, when the original
complaints were filed,” adding that
while “the pendulum has swung
back and forth quite a bit” when it
comes to indecency enforcement,
Emmis will follow any rules that are
enacted.

Smulyan continued, “We think
that every one of our people — our
programmers and our air talent —
are totally focused on understanding
the new rules. We will make sure that
adequate safeguards are in place and
will be as responsive as anybody in
our industry.”

Emmis Sets $1 Billion
Debt Restructuring

With its financial results, Emmis
announced on April 15 that it plans

to offer $350 million in senior subor-
dinated notes. It also intends to enter
into a new senior credit facility worth
approximately $1 billion, consisting
of a $650 million term loan facility
and a revolving loan facility of $350
million.

Emmis expects to use the net pro-
ceeds from the proposed offering and
borrowings under the new senior
credit facility to repay its debts. The
offering of senior discount notes and
the other refinancing transactions are
expected to close next month.

The company also announced that
it has commenced a tender offer and
consent solicitation for any and all of
its $286.3 million in 12 1/2% senior
discount notes due 2011. Additionally,
Emmis has commenced a tender of-
fer and consent solicitation for its $300
million principal amount 8 1/8% se-
nior subordinated notes due 2009.
The consent payment of $15 per
$1,000 principal at maturity of the se-
nior discount notes and the consent
pavment of $2.50 per $1,000 principal
of the senior subordinated notes will
be paid only for those notes tendered
before 5pm on April 26.

The tender offers expire at mid-
night ET on May 11. Goldman, Sachs
& Co,, Deutsche Bank Securities, Banc
of America Securities and Credit
Suisse First Boston are the dealer
managers and solicitation agents for
the tender offers and consent solicita-
tions.

— Additional reporting by Adam
Jacobson

Romano
| Continued from Page 3

strides and will continue to take Wild
on to much bigger and better suc-
“It’s great — it’s all happened so
fast, but it's awesome,” T-Ski told
R&R. "My personal quote is "Make it
happen,’ so I'm going to make it hap-
pen at Wild.”

Fitzgerald
Continued from Page 12

amazing airstaff, and I'm looking for-
ward to kicking ass in 2004. Plus,
‘ we've got so much good music com-

ing down, it’s a really good time to be |

doing this, and I'm just real happy to
be here.”
Fitzgerald has also worked at
WBAB/Nassau-Suffolk and at WJBX
| and WRXK in Ft. Myers. She will
keep her airshift and MD duties.

In other station news, promotions
staffer Andy Gil adds midday host
duties, and Jayne Daniels joins The
Morning jump-Off as co-host. Gil has
previous on-air experience at KKSS/
Albuguerque, while Daniels most re-
cently did promotions and marketing
work for Interscope Records and has
also done on-air stints at WCHH and
WJMH in Charlotte.

Pederson
Continued from Page 3

Pederson, a former President of
the National Religious Broadcasters,

will be stepping down as Special As- |

sistant to the President at Bethel Col-
lege and Seminary on April 30. His
radio experience includes stints as
| VP/Radio at Northwestern College
Radio, Exec. Director at the Skylight
Satellite Network and Station Man-
ager of Inspo KTIS/Minneapolis. He
currently serves as Director of the
| Christian Music Broadcasters and

wwwW americanradiohistorvy com

Tessler
Continued from Page 12

of Japanese Emperor Hirohito, the
Three Mile Island accident and nu-
merous space-shuttle launches, and
he has produced network coverage of
every political convention since 1980.
He has received numerous awards for
his work, including the National
Headliner Award and the Edward R.
Murrow Award.

"Bart has been an invaluable con-
tributor at Westwood One over his
tenure and has been a major factor in
maintaining Westwood One’s posi-
tion as the leader in network news
programming,” Westwood One COO
Chuck Bortnick said. “We’re looking
forward to the additional value he
will bring to the table in his expanded
role.”

will remain in that post after assum-
ing his duties at WMBI-AM & FM.
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NATIONAL MUSIC FORMATS
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Music Si/ | :7'5':““""' aoL Radio@Network |
1221 Ave. of the Americas op .
c HOICE. New York, NY 10020 PATTY LOVELESS | Winna Believe Ron Nenni 415-934-2790
30 million homes 212-564-5100 JOSH GRACIN [ Want To Live o
A Planet Dance JENKINS Blame It On tAama op Alternative
e Swedish Egil ANDY GRIGGS She Trinks She Needs Me Robert Benjamin
Avaigblolonloigialicabic/and|DiecT\ TIM WRIGHT The Ride VELVET REVOLVER Siither
Damon Williams e 646-459-3300 INFUSION Girls Can Be Cruel Octane SLIPKNOT Duality
N_E.R.D. She Wants To Move (Basement Jasx Mix) ;! BREAKING BENJAMIN We Are Not Alone
HIT LIST WAVETRAXX Pe:u (Osiuinal Mix) e Jose Mangln MAGNA-FI Where Did We Go Wrong
Seth Neiman SLIPKNDT Duality
FINGER ELEVEH One Thing The Pulse MAGNA-FI Where Did Ve Go Wrong Top Pop
ALANIS MORISSETTE Everything Haneen Arafat ) Mark Hamilton
TRAPT Echo BUTTERFLY BOUCHER Anothes White Dash The Beat MARID WINANS /P. DIDDY... | Don't Wanna Know
Sirius Hits 1 | Howard Marcus J0JD Leave (Get Out)
SOFT ROCK 7 BRITNEY SPEARS Everytime
Seth Neiman é‘dg.f,‘f;’é’s’ Hole In The Head JUDY TORRES /COLLAGE The Air That | Breathe Top Country
DARYL HALL What's in Your World? J0JD Leave (Get Out) LIDNEL RICHIE Just Fer You Lawrence Kay
MERCYME Here With Me LDS LONELY BOYS Heaven MARDDN 5 This Love  Junior-Sound Factory Remix) TRACE ADKINS Comin’ On Strong
KYLIE MINDGUE Red Blooded Woman 3 SPEAKER HIGH That Voice SHERRIE AUSTIN Drivin' Into The Sun
R&B & HIP-HOP Hot Jamz | BEYONCE Naughty Girl (Calderone/Quyale Remix)
Damon, Williams Geronimo | ‘
Heart & Soul
BRANDY /KANYE WEST Talk About Our Love CASSIDY Gets No Better TN T v =TT
ELEPHANT MAN 1/TWISTA Jook Gal y ::smsinvﬁ ngr;a&ﬂ s B.J. Stone @ RADIO NETWORKS
N.ER.0. She Wants To Move imesUp JANET JACKSDN All Night (Don't Stop)
:"3“': e LT FREODIE JACKSON Sav Yeah )
Rap o RUBEN STUDDARD What If Phil Hall» 972-991-9200
DJ Mecca Hip Hop Nation GLADYS KNIGHT Feglin’ Good
CYPRESS HILL I/TEGO CALDERON Latin Thugs Geronimo HotAC
DJ KAYSLAY L €OOL J The Truth REMY MARTIN 1/FAT JOE Yeah Yeah Yeah Spectrum Steve Nichols
LIL FLIP FCAMRON All | Know :ﬁﬁ;‘;i‘i&mﬁfﬁ:“ SoMany Rappers InLove | a0/ Artia NORAH JONES Sunrise
D BANKS On COUNTING CROWS Accidentally In Love
PROGRESSIVE R WE A (e | SHERL CROW Uh InYour Eves 'I'Vnm ngner Moming Show
Liz Opoka PETE ROCK /DEAD PREZ War Zone | MELISSA ETHERIOGE Lucky ern Gatron
BUTTERFLY BOUCHER Another White Dash Musio
::;2:;?:::‘;?::’;’:" Epes Country Coast To Coast [
JOSH KELLEY Everybody Wants You | ADULT ALTERNATIVE ﬂ%ﬂfﬁ'&ﬁ‘{” \
i e 100
AMERICANA ~ | Stephanie Moncello TRACE ADKINS Roogh & Ready
) WHEAT | Met A Gin ICHOLS i |
Lepoka =~ 10million homes  180,000buSinesses | JEX Lok What You Done AL R SR
A G Rick Gillette « 800-494-8863 MELISSA ETHERIOGE Lucky
FLAT S Wheets Of Fortu N "
e DMX Fashion Retail AOULT CONTEMPORARY R
Michael Griffin Jason Shiff ]
M‘-ITEHNA?TIVE The hottest tracks at OMX Fashion Retal, ::;:IT::":SLF? m:d" :'x:; \ f l
Adam Neiman targeted at 18-34 adults. ’ i 4
STORY OF THE YEAR Anthem Of Our Dying Ozy N |  BUTTERFLY BOUCHER Another White Dash [ JONES |
. REGGIE WATTS Movin' On INTERNATIONAL BITS RADIO
TI?DAY S COUNTRY GLDRIA ESTEFAN ! Wish You Mark Shands b
Liz Opoka ) NORAH JONES The Long Way Home WELLIE McKAY The Dog Song Ken Moultrie » 800-426-9082
JOE DIFFIE Tougher Than Nails TIME PASSING It's A New Day NELLIE McKAY Won't U Please B Nice
BRAD PAISLEY Whiskey .Ll'xllaby JOHN MAYER Clarity NELLIE McKAY Clonie_ Alternative
JOSH TURNER What It Ain't ég;,::‘:%:v:m ] P ANASTACIA Left Outside: Alone Steve Young//(ristopher Jones
fawless ¢ COUNTRY VELVET REVOLVER Slither
SMOOTH JAZZ CODL WATER Blue Momenl i
Gary Susalis BEN WATT /SANADA MAMTREYA A Stronger Nan | L8817E i’fSk NEW UMD CLURLAN DO omHere
ANALYSIS Three's Company GEORGE BENSON Missing You g:;: :&:x a"mLst.: ';L:s Active Rock
:E::?D:‘;: :é:ﬂlm::.s Cub This section features this week's new adcs MARTINA MCBRIDE How Far fﬁﬁgnggglg: Iglg”itro” her Jones
PIECES OF A DREAM No Assembly Required onDMX MUSIC channels avaitable via digi- RHYTHMIC DANC: THOUSAND FOOT KRUTCH Rawkfist
tal cable and direct broadcast satellite. | Danielle Ruysschaert BLACK LABEL SOCIETY House Of Doom
CHR/POP MADE BY MONXEES | Try Hot AC
KYLIE MINDGUE Red Blooded Woman 0/
g:,ﬁ:.rﬁa;tﬁ&s‘zgm It Low BHOOKA AND T-BON Shena No More John Fowlkes
S ETOWCARDDcea Anane] DOGSAX /RIETTA AUSTIN Love Is On My Mind LIVE Run Away
866-MVTUNES URBAN | ::AYPIILE wn:nm No Letting Go JESSICA SIMPSON Take My Breath Away
MPLY REO Home
Jack Patterson MARTIN SOLVEIG Rocking Music CHR
00 meie theaters ELEPHANT MAN Jook Ga {808 SINCLAR Sexy Darcer Steve Young/Josh Hosler/John Fowtkes
BEENIE MAN Oude RAP/HIP-HOP MIS-TEEQ Scandalous
WEST ALTERNATIVE Mark Shands T
Dave Sioan KALL FAM How We Live T" ot g
(b3 LTI BAD RELIGIDN Los Angeles Is Burning 00 0R OIE Do u? )
g. :ERAH Jnltll:;s Ssunns: - GOMEZ Silence POP DU'RILLA Street Dreams Rhythmic CHR
. DURAN DURAN Save J POP DU'RILLA These Streets
4 SUPERLITID Que Vo Hacer ROCK O A T s Steve Young/Josh Hosler/John Fowlkes
5. SWITCHFOOT Dare You To Move Stephanie Mondello MAD RO Yess Yess Ya'l EEAL N SKIL UZEredhs
VELVET REVOLVER Sither NB RIDAZ So Fly BABYEASHERYEves (U2 Dalaa)
MIDWEST Mainstream AC
Mike Bettelli/Teresa Cook
1. JANET JACKSON Just A Littie While m 7 WILSON PHILLIPS Go Your Own Way
2. SEAL Love's Drvine _
3. NORAH JONES Sunrise w / The Dave Wingert Show
4. LINDSEY LOHAN Drama Queen ’a‘ 2 Mike Bettelli/Teresa Cook
5. SUPERLITID Oue Vo Hacer Artist/Title Total Plays WILSON PHILLIPS Go Your Own Way
HILARY DUFF Come Ciean 77 p .
SOUTHWEST CHEETAH GIRLS Cinderella 7 T
LINDSAY LOHAN Drama Queen (That Girl) 72
. JANET JACKSON Just A Lt Wik RON STOPPABLE & RUFUS Naked Mole Rap 72 WILSON PHILLIPS Go Your Own Way
2. SEAL Love's Divine D-TENT BOYS Dig 't 71 The Alan Kabel Show
Py HILARY DUFF So Yesterday n Steve Young/John Fowlkes |
4, LAMONT DOZIER | Hear A Symphony
5. ANDREUS Mississippi HILARY OUFF Why Not n AVRIL LAVIGHE Don't Tei Me
BAHA MEN Who Let The Dogs Out 70 Mainstream Country
A. HATHAWAY f/J. MCCARTNEY Don't Go Breaking... 3
NORTHEAST AVRIL LAVIGNE Compficated 32 Ray Randall/Hank Aaron
JOE DIFFIE Tougher Than Nails
1. JANET JACKSDM Just A Littie While mePSL:YPt(‘]\:A';Ieﬁfhamte 3(1) EMERSON n::'gz Last One slnmﬁng '
. LINOSEY LOHAN Oraa Ousen N .
; sa"n o Mfﬂmi CLAY AIKEN Invisible . 20 BILLY CURRINGTON I've Got A Feelin |
4. NORAH JONES Sunrise AVRIL LAVIGNE SkBer Boi 29 New Country
5. SUPERLITO Que Vo Hacer RAVEN Grazing In The Gras3 29 Hank Aaron |
KELLY CLARKSON Miss Inoependent 28 REBA MENTIRE Somebody |
RAVEN Superstition 28 JOSH GRACIN | Want To Live
SOUTHEAST SMASH MOUTH I'm A Believer 28 LEE ANN WOMACK Wrong Git l
1. JANET JACKSON Just A Little While NINE DAYS Absplutely (Story Of A Girl) 28 Lia
§i ;E;‘Il. Dsm:}mnm e LILLIX What | Like About You 28 Ken Moultrie/Hank Aaron
4.NORAH JONES Svarise rowereo[T1 Playlist for the week of April 12-18. REBA MoENTIRE Somebady
5. SUPERLITIO Oue Vo Hacer MEDIABASE BILLY CURRINGTOM I've Got A Feelin

Danny Wright

Ray Randall/Hank Aaron

JOSH GRACIN | Want To Live

RACHEL PROCTOR Me And Emily

BRAD PAISLEY /ALISON KRAUSS Whiskey Lullaby

24 HOUR FORMATS

' Jon Holiday * 303-784-8700
| Adult Hit Radio

Jon Holiday
LOS LONELY BOYS Heaven

U.S. Country

Penny Mitchell

JOE NICHOLS If Nebody Believed In You
JOE DIFFIE Tougher Than Nails

GREAT AMERICAN COUNTRY

Jim Murphy * 303-784-8700

RANDY TRAVIS Raise Him Up

MICHELLE POE Just One Of The Boys

JOHN MICHAEL MONTGDMERY Letters From Home

| WESTWOOD ONE]

Charlie Cook » 661-294-9000

Soft AC

Andy Fuller

WILSON PHILLIPS Go Your Own Way
Mainstream Country
David Felker

BILLY CURRINGTON I Got A Feelin’
Hot Country

Jim Hays

TERRI CLARK Girts Lie Too

Young & Verna

David Felker
TERRI CLARK Girls Lie Too
JENKINS Blame It On Mama

— o e, il {—l
l-J o o A Y A R e ¥t o |
PO e TWVWORNES

After Midnite

Sam Thompson

EMERSON DRIVE Last One Standing
JOSH GRACIN | Want To Live

N

“WAITT RADNO ACTHERNS

Country Today

John Glenn

TOBY KEFTH Whiskey Giri

JEFF BATES | Wanna Make You Cry

| LEE ANN WOMACK The Wrong Girl

AC Active

Dave Hunter

JET Are You Gonna Be My Girl
CALLING Our Lives

Alternative Now!

Chris Reeves * 402-952-7600
SUGARCULT Memory

BAD RELIGIDN Los Angeles Is Burning
SLIPKNOT Duality

VELVET REVOLVER Sither

LAUNCH

Jay Frank  310-526-4247

Audio

MERCYME Here With Me
DARKNESS Growing On Me
TOBY LIGHTMAN Devits & Angels

Video

CALVIN RICHARDSON Not Like This
CASSIDY {/MASHONOA Get No Better
CLAY WALKER | Can't Steep

0-12 4002

JAGGED EDGE What's It Like

JOE /G UNIT Ride Wit &
MATCHBOOX ROMANCE Promise
MOOEST MOUSE Float On

R. KELLY Happy People

SEETHER t/AMY LEE Broken

THREE DAYS GRACE Just Like You

MUSICSNIPPETCOM

Tony Lamptey * 866-552-9118

Hip-Hop

JUVENILE Siow Motion
METHOO MAN What's Happenin’
YUNG WUN Tear It Up

R&B
AKON Locked Up
TEENA MARIE Stil In Love

wwWw americanradiohistorvy com
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72 million households

DUTKAST Roses

D12... My Band

KANYE WEST.... All Falls Down
JAY-Z Dirt Off Your Shoulder
BEYONCE Naughty Girl

AVRIL LAVIGNE Don't Tell Me
MARID WINANS... | Don't Wanna Know
PRINCE Musicology

ALICIA KEYS If [ Anvl GOt You
J-KWON Tipsy

YELLOWCARQ Ocean Avenue
USHER KLUDACRIS & LIL JON Yeah
HDOBASTANK The Reason

T.1. Rubber Band Man

TWISTA Overnight Celebrity
LUDACRIS Biow It Oul

LIL FLIP Game Over

BLACK EYED PEAS Hey Mama
PETEY PABLO Freek-A-Leek

SIMPLE PLAN Don't Wanna Think About You

Video playhrst for the week of Apnif 12-18.

Dawnd Cohn

General Manager 2

012... My Band

USHER #/LUDACRIS & LIL JON Yeah
HDOBASTANK The Reason

JAY-Z 0wrt Dff Your Shouider

TRAPT Echo

J-KWON Tipsy

MARID WINANS... | Don't Wanna Know
DUTKAST Roses

ALICIA KEYS 1F | Ain't Got You
LOSTPROPHETS Last Tran Home
YELLOWCARD Ocean Avenue

T.1. Rubber Band Man

KANYE WEST... All Falis Down

LIL FLIP Game Over

JET Cold Hard Bitch

DFFSPRING (Can't Get My) Head Around You

LINKIN PARK Lying From You
VINES Ride

PETEY PABLO Freek-A-Leek
STERIDGRAM Walke Talke Man
MDDEST MOUSE Fioat On

Video playhst for the week of Apnl 12-18.

75 mitlion households

Paul Marszalek
VPMusic Programming

ADDS

USHER Burn

DAVE MATTHEWS BAND So Damn Lucky
VELVET REVOLVER Shither

JET Cold Hard Bitch

LIZ PHAIR Extraordinary

PRINCE Musicology

EVANESCENCE My Immortal

MARDON 5 Thes Love

USHER F/LIL JON & LUDACRIS Yeah
BEYONCE Naughty Girl

HDOBASTANK The Reason

OUTKAST Roses

JESSICA SIMPSON Take My Breath Away
JOSS STONE Fell In Love With a Boy
BLACK EYED PEAS Hey Mama

FIVE FOR FIGHTING 100 Years

ALICIA KEYS It ] Ain't Got You

LENNY KRAVITZ Where Are We Runnin'?
AVRIL LAVIGNE Don't Tell Me

LOS LONELY BDYS Heaven

ALANIS MORISSETTE Everything
BRITNEY SPEARS Everytime

BLINK-182 | Miss You

GAVIN DEGRAW | Don't Want To 8

Video playlist for the week of Apni 19-26.

Lon Parkerson
202-380-4425

200n20

Kane

SEAN PAUL I'm Still In Love With You
MIS-TEEQ Scandalous

ANASTACIA Left Dutside Alone
SUGABABES Hoié In The Head

BPM

Blake Lawrence
LIBERTY X Everybody Cries
MARODN 5 This Love
DRIGENE Sanctuary

SQUIZZ (XM48)
Chariie Logan
VELVET REVOLVER Shther

U-Pop (XM29)

Zach Overking

PLACEBO Englsh Summer Ran

DILATED PEDPLES I/KANYE WEST This Way
JUNIDR JACK f/ROBERT SMITH 0a hype
ASH Clones

THE LOFT (XM50)

Mike Marrone

CALEXICO Alone Again

DIANA KRALL I'm Coming Through
DIANA KRALL Black Crow

DIANA KRALL Departure Bay

DIANA KRALL Narrow Daylight
GODRDDON LIGHTFOOT The No Hotel
GORDON LIGHTFDOT No Mistake About It
GORDON LIGHTFOOT Fiyn’ Bind
GDRDON LIGHTFOOT Inspiralion Lady
PAUL SIMON Pau! Simon Songbook
RON SEXSMITH Whatever i Takes
RON SEXSMITH How On Earth

TODD RUNDGREN Afterfife

RAW (XM66)
LeoG.
YING YANG TWINS 1/TRICK DADDY ‘¥hat’s Happenin'

X COUNTRY (XM12)

Jessie Scott

ROGER CLYNE & PEACEMAKERS Americano
MAMMALS Pearls

MAGGIE BROWN | Like It

808 SCHNEIDER I'm Good Now

MIKE McCLURE BAND Everything Upside Down

XM CAFE (XM45)

Bill Evans

ALANIS MORISSETTE So-Called Chaos
SPOOKIE ALY PRIDE Marshmaiow Pie

XMLM (XM42)
Ward Cleaver

MARTYR A.D. On Earth As It is In Heaven

36 million househoids

Cindy Mahmoud.
VP/Music Programming
& Entertainment

VIDEO PLAYLIST

CHINGY One Call Away

KANYE WEST Through The Wire

CASSIDY /R, KELLY Hotel

RUBEN STUDDARD Sorry 2004

LUDACRIS Spash Watertalts

DUTKAST USLEEPY BROWN The Way You Move
BEYONCE Me. Myselt & {

YING YANG TWINS /1L JON. .. Sah Shaker
JAY-Z Dirt Off Your Shoulder

ALICIA KEYS You Don't Kniow My Name

RAP CITY TOP 10

CHINGY One Call Away
LUDACRIS Splash Waterfalls
CASSIDY 1/R. KELLY Hotel
YING YANG TWINS (LIL JON... Salt Shaker
JUVENILE [/MANNIE FRESH In My Life
KANYE WEST USYLEENA JOHNSON Al Falls Down
J-KWON Tipsy
T.1. Rubber Band Man
TWISTA {/KANYE WEST... Slow Jamz
JAY-Z Dirt Off Your Shouider
Video playkist is frozen.

TELEVISION
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COUNTRY MUSIC TELEVISION

65.9 mithon househoids
Brian Phulips. St VP/GM
Chris Parr, VP/Music & Talent

_ADDS

AMY DALLEY Men Don't Change
JOHN MICHAEL MDNTGDMERY Letters From Home

Plays

TOP 20 ™ W
GRETCHEN WILSON Redneck Woman 45 28
KEITH URBAN You'll Think Ot Me 3 35
GARY ALLAN Songs About Rain 31 29
CLAY WALKER | Can't Sleep 0 R
BUDDY JEWELL Sweet Southern Comlornt 0 X
DIERKS BENTLEY My Last Name 3 29
K. CHESNEY & UNCLE... When The Sun... 3 29
MONTGDMERY GENTRY If You Ever Slop... 30 28
SHEDAISY Passenger Seal 30 25
CARDLYN DAWN JOHNSON Simole Life )
TOBY KEITH Whiskey Girl 29 2
CROSS CANAGIAN RAGWEED Sick & Tieed 24 22
TOBY KEITH American Soldier 21 15
JOSH TURNER Long Black Train 0 3
KENNY CHESNEY Live Those Songs (Live) 0 13
REBA McENTIRE Somebody 19 2
CLINT BLACK Spend My Time 1% 27
BILLY CURRINGTON 1 Got A Feelin’ 16 16
OEL McCOURY BAND My Love Will Not Change 16 15
SHANIA TWAIN It Only Hurts When. 15 12

Airpiay as monitored by Mediabase 24/7
between Apri 12-17.

<. AMERICAN
* COUNTRY

Jum Mutphy, VP/Programming
26.5 million househokds

ADDS

RANDY TRAVIS Raise Him Up
MICHELLE POE Just One Of The Boys
JOHN MICHAEL MONTGDMERY Letters From Home

ToP 20

K. CHESNEY & UNCLE... When The Sun Goes Down
TRACY LAWRENCE Paint Me A Bitmingham

REBA MCENTIRE Somebody

BRAD PAISLEY Little Momenls

GRETCHEN WILSON Redneck Woman

CHELY WRIGHT Back 01 The Bottom Drawer
SHEDAISY Passenger Seat

GARY ALLAN Songs About Rain

CLAY WALKER | Can't Slesp

MONTGOMERY GENTRY If You Ever Stop Loving Me
BILLY RAY CYRUS The Face Of God

DIERKS BENTLEY My Last Name

CLINT BLACK Spend My Time

SARA EVANS Perfect

KEITH URBAN You'll Think Ot Me

BILLY CURRINGTON | Got A Feelin’

SHANIA TWAIN Il Onty Hurts When I'm Breathing
JOSH TURNER Long Black Train

TELEVISION

TOP TEN SHOWS April 12-18
Total Audience Adults 18-49
(105.5 million households)
1. The Apprentice 1. The Apprentice
2. CsI 2. American Idol: Wednesday
3. American idoi: Wednesday Performance Show
Performance Show 3. ¢S
4. Survivor: All-Stars 4. Friends (Thursday, 8:30pm)
5. Without A Trace |(tie) Survivor: All-Stars
6. Friends (Thursday, 8:30pm) 6. American idoi: Thursday
7. Law & Order Results Show
8. American Idol: Thursday 7. Fear Factor
Results Show |(tie) Friends
9. Fear Factor 9. Law & Order
10. Law & Order: Criminal intent 10. Crossing Jordan
Source: Nielsen Media Research
COMING NEXT WEEK

Tube Tops
Christina Aguilera hosts and
Maroon 5 perform on Saturday
Night Live, (NBC, 11:30pm ET/PT).
Friday, 423

Courtney Love

* Courtney Love, The Late Show
With David Letterman (CBS, check
local listings for time).

*Snoop Dogg, Late Night With
Conan O'Brien (NBC, check local
listings for time).

¢ Nelly Furtado and Big Head
Todd & The Monsters, Last Calf
With Carson Daly (NBC, check local
listings for time).

+ David Bowie, The Elien DeGen-
eres Show (check local listings for
time and channel).

Monday, 4/26

* Diana Krall, The Late Show With
David Letterman.

¢ Hanson, The Tonight Show With
Jay Leno (NBC, check local listings
for time).

« The Sleepy Jackson, The Late
Late Show With Craig Kilbom (CBS,
check local listings for time).

* Cee-Lo, Conan O'Brien.

Tuesday, 427

* Mary Chapin Carpenter, David
Letterman.

« Lionel Richie, Jay Leno.

* Liz Phair, Craig Kilbom.

* Liz Phair, Eflen DeGeneres.

* Ben Harper, The Sharon Os-
boume Show {(check local listings for
time and channel).

Wednesday, 4/28

* Todd Rundgren, David Lefter-
man.

* Ozzy Osboume, Kid Rock. Jay
Leno.

Thursday, 4/29
 Joe Jackson, Craig Kitborn.

EMERSDN DRIVE Last Dne Standing
ZONA JONES House Of Negotiable Affections
Information current as of April 16
P&RILLSTAR
CONCERT PULSE
Avg. Gross
Pos. Artist (in 000s)
1 BETTE MIDLER 81,1153
2 ROD STEWART $909.2
3 GEODRGE STRAIT $793.8
4 METALLICA §764.6
S BRITNEY SPEARS $7485
6 KENNY CHESNEY 85231
7 ToBY KEITH $5225
8 DAVIO BOWIE $481.1
9 LINKIN PARK $420.2
10 KELLY CLARKSON/CLAY AIKEN $367.5
11 SARAH BRIGHTMAN §352.8
12 HILARY DUFF $312.2
13 KID ROCK $303.4
14 CHRIS ROCK $271.9
15 JOHN MAYER $250.1

Among this week's new tours:

COUNTING CROWS
THE DEAD
ERIC CLAPTON
NELLY FURTADD
ORGY
The CONCERT PULSE is courtesy of
Polistar, 8 publication of Promoters*
On-Line Listings, 800-344-7383;
California 209-27 1-7900.
This week's chart and tour list are frozen. |

Saturday, W24 « John Mayer, Conan O'Brien.
+ Sara Evans performs on USA's
Nashville Star (10pm ET/PT). — Julie Gidiow
FiLms
BOX OFFICE TOTALS

Title Distributor April 9-11 $ Weekend $ To Date

1 Kill Bill, Voi. 2 (Miramax)* $25.10 $25.10

2 The Punisher (Lionsgate)* $13.83 $13.83

3 Johnson Family Vacation (Fox Searchfight) $5.95 $20.97

4 Hellboy (Sony) $5.65 $50.30

5 Home On The Range (Buena Vista) $5.50 $37.78

6 Scooby Doo 2: Monsters Unleashed (WB) $5.22 $72.30

7 Walking Tall (MGM/UA) $4.60 $36.63

8 Ella Enchanted (Miramax) $4.24 $13.57

9 The Alamo (Buena Vista} $4.13 $16.40
10 The Passion Of The Christ (Newmarket) $4.05 $360.76

“First week in release. All figures in millions.
Source: ACNieisen EDI

NOW PLAYING: Currently in the-
aters is Mayor of the Sunset Strip, a
documentary about legendary
KROQ/Los Angeles air talent
Rodney Bingenheimer that features
interviews with and performances by
a slew of artists. The film's Shout!
Factory soundtrack showcases dia-
logue from the documentary, as well
as rare or previously unreleased re-

cordings by Beach Boy Brian Wil-
son, X and Coldplay's Chris Martin.
Tunes by The Byrds, Leon Rus-sell,
David Bowie, T. Rex, Alice Cooper,
The Ramones, The Smiths,
Dramarama, Blur, Hole, Starsailor
and more — as well as the bonus

track | Hate the '90s” by Rodney &
The Tube Tops — round out the ST.
— Julie Gidlow
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GM’s Eye For The
Programming Guy

What does it take to be a successful Talk PD?

L.s I listen to my favorite national and local radio
talk shows each day or flip through dozens of channels
with my TV remote, I've noticed that the term “rerun”

seems to have disappeared.

Remember when radio
and TV aired reruns? To-
day, no self-respecting ra- |
dio or television station |
would do so, especially |
not when they can use the
much more consumer-
friendly “best of.” Now
that's a term that conveys
a clear message that this
isn‘t just something that's
been thrown on with no
thought. No sir, this is a “best of” —
something that was so good, it de-
served a second run just in case you
missed it the first time. And even if
you did catch the first run, it's worth
checking out again.

Right about here is where I'm bet-
ting you're catching on to where I'm
going with all this. I'm on vacation
this week, and 1 figured, if it works
for big-time radio hosts and TV se-
ries, why not here? So, enjoy this
“"best of” column from our News/
Talk/Sports archives (R&R 8/25/00),

John McConnell

=7 in which [ asked a number
of still-prominent industry
executives to share their
thoughts on what they
| thought GMs were seeking
| ina candidate for PD.

| Whether you are a
rookie PD seeking that
first gig or a veteran look-
ing to improve your per-
formance, you'll find the
advice from our panel of
distinguished experts just as valuable
today as it was when it first appeared
on these pages in the summer of 2000.

Have A Backbone

ABC Radio Sr. VP/Programming
John McConnell became part of
that company’s corporate ranks via
the PD’s chair. Over the years Mc-
Connell has been involved in nu-
merous PD searches, and, conse-
quently, he has a good perspective
on how the job has changed since
the days when he held it.

“The reality is that the job has
changed pretty significantly,” says
McConnell. “Today’s programmers,
who have generally been used to
making decisions based on ‘product
comes first,” are now confronted with
more bottom-line pressure than ever
before. That’s probably the biggest
change that has happened.”

Always to the point, McConnell
also offers these recommendations to
programmers on the qualities and
skills he thinks you need to succeed
in today’s Talk radio.

* Imaginatior.

* Creativity

* Comumon sense

¢ A winning attitude,
one that creates a good

team spirit

¢ Conviction — also re-
ferred to as having a back-
bone

* Effective communica- |
tions skills

* The ability to orga-
nize — not anal, just able
to keep the priorities
straight

* A big-picture orientation, but
detailed. A wise manager has said
repeatedly, “Take care of the small

¥
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Dan Bennett

OK, Your First Clue
Should’ve Been....

On the lighter side of what it takes to become a great PD
in today's Talk radio world, Sabo Media President Waliter
Sabo suggests candidates should “run if you ever hear one
of these five troublesome statements during a job interview”

*“l like you, but | would like you to spend some time with some of
our hosts. | want their feedback on this hire.”

* “lt's important that programming and sales get along, so | would
like the sales manager to join us for this discussion.”

*“The last PD let this station become too controversial.”

*“"he radio station itself is our best marketing tool, so we don't
really spend much on other marketing.”

*“You're right, Joe isn't really good on the air, and his ratings are
the werst on the station — but the sales department loves him.”

things, and the big things will be tak-
en care of.”

* Sales savvy. This is a new re-
quirement for being a PD in today’s
radio.

¢ Patience

McConnell also stresses that, to be
a successful PD, you must continue
to challenge your own creativity. “It’s
a different baligame and a more dif-
ficult job than it once was,” he says.
“But | would continue to suggest that
the most important quality in a pro-
grammer is that he or she allows his
or her imagination to stay in the fore-
front.

“Despite some of the more strin-
gent economic realities of our indus-
try that are now firmly in place, if you
make decisions based primarily on
whether or not something
is good product for the ra-
dio station first, the dollars
will almost always follow.
I think that is perhaps the
hardest thing for today’s
PDs to do.”

‘Make Me See
Your Vision’

Susquehanna/Dallas
Market Manager Dan
Bennett agrees that the job of being
aPDhas changed. “It's a much more
difficult job today,” he says. “It’s a

“GMs will avoid any
PD candidate who
lives only on his past

accomplishments.”
Rick Scott

much more multifaceted position.
That’s why 1 think that really effec-
tive Talk programmers are difficult to
find.” So what attributes does Ben-
nett consider to be most important
for today’s successful PD? Here’s his
list:

* Someone who has a vision of
what they want the station to be. You
need to make me see your vision,
because if you don’t have one, nei-
ther will anyone else at the station.

* Someone with good talent con-
tacts. It ultimately comes down to
compelling talent. Average talent is
never a lightning rod, and Talk sta-
tions need lightning rods.

* Someone with an understanding
of what good content is, because ev-
ery listener focus group basically

Continued on Page 18
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GM’s Eye....
Continued from Page 16

says that if the talent picks great top-
ics, they’re hooked.

* Someone who can create “sta-
tionality.” In other words, every sta-
tion should stand for something.
What does your station stand for, and
how will you convey that?

* Someone who can in-
teract with and inspire the
sales department, because
if the sales department
doesn’t believe in the PD,
there will be problems.
Many programmers still
don't see this as part of
their job.

¢ Someone who can
coach talent. Do you have
a coaching philosophy, or
perhaps a coaching manual? If so, I
need to see it.

* Someone with passion. This ei-
ther does or doesn’t come out in the
first interview. If I, as a GM, don’t see
it, chances are the staff won't feel it.

Bennett also says there’s one more
reason good PDs for the format are
in short supply: “Sadly, one of the
things that too many Talk radio pro-
grammers often lack is a solid under-
standing of the formatics and basics
that make for good radio. That's a
problem.

“Along with everything else, you
need a good understanding of how

Walter Sabo

NEWS/TALK/ISPORTS

all the information elements — news,
traffic, weather, sports, business up-
dates, etc. — fit together, and you
need to understand the value of
cross-promotion and how to devel-
op killer promos. The reason for that
is, Talk stations simply must win the
TSL battie.”

So, if Bennett feels there's a short-
age of good Talk PDs available,
where would he suggest
that managers seek out
prospects? “Well, first, I
| think it's a good idea to

look at people who have
multiformat experience,
not just a Talk radio back-
ground,” he says. “Those
are the candidates who
tend to be more well
rounded, in my opinion. |
also think that companies
need to do a better job of growing
their own when it comes to program-
ming talent.”

One Size Does Not Fit All

Sabo Media President Walter Sabo
is someone who has been involved in
countless program director hires over
the course of his long career, both at
corporate radio and as an adviser to
numerous radio stations. While he
has strong opinions on what it takes
to be a good PD, he cautions that one
size does not fit all.

“Talk is not a format,” he savs. “So
there is no such thing as one right

“Despite some of the more stringent economic
realities of our industry that are now firmly in
place, if you make decisions based primarily
on whether or not something is good product
for the radio station first, the dollars will

almost always follow.”

John McConnell

type of Talk program director. Each
Talk format and each stage of a sta-
tion’s evolution requires a different
skill set.”

That said, Sabo outlines how dif-
ferent traits are needed in different
situations: “CMs who have a success-
ful station and a star or two look for
PDs who can primarily get along
with their star and not cause trouble.

“Established station GMs tend to
look for a stable individual capable
of dealing with community groups,
complaining listeners and presti-
gious advertisers — in other words,
a grown-up. This is a situation that
almost always demands prior expe-
rience at a successful, established
Talk station. It’s a statesmanlike role
that requires a mature knowledge of
the entire business.”

What are the challenges of being
PD at a new station? “A startup sta-
tion GM wants a PD who has an ear
for talent and a sense of marketing
and promoticn,” Sabo says. “The PD
needs to be able to manage a diverse
staff and interact well with all the
other departinents.

“On the other hand, a station that’s
in trouble looks for a personality who
is clearly focused, who can take
charge and has some experience with
a turnaround. They come in with a
plan of actior: and a point of view.”

Sabo sees a pattern in the PDs who
do well after they get the job. “They
have a background working at at
least one successful CHR station,” he
says. “CHR radio teaches program-
mers the importance of success, how
to build a format and how to deal
with diverse talent and gives theman
understanding of promotions. But
that's not what makes them success-
ful. What makes them successful is
the willingness to apply what they
know from music to Talk.

“Strangely, some alien operation
often takes piace when a hot music
PD goes to a Talk station: He stops
applying what he knows. The Talk
Arbitron diary and the music-radio
Arbitron diarv are identical, and the
skills needed to get a station written

“A good result of consolidation is that the
absence of the moment-to-moment fear of
a single radio competitor allows sharp
programmers to recognize the true
competition: other media.”

Walter Saho

down in that diary are identical. Win-
ners understand that if a five-minute
song is too long, a five-minute phone
call is a death knell.”

Finally, Sabo feels that consolida-
tion has definitely changed what suc-
cessful GMs look for in a candidate
— but that's not all bad. He says, “A
good result of consolidation is that
the absence of the mo-
ment-to-moment fear of a
single radio competitor
allows sharp program-
mers to recognize the true
competition: other media.

“Applying a strong
knowledge of daytime TV
talk show content, ratings
and other media in your
category is how you will
grow your audience. That
broad knowledge is vital in a consol-
idated environment as GMs discov-
er that it's not about getting listeners,
it’s about building audience.”

Be A Good Listener

Rick Scott, President of Rick Scott
& Associates, consults with Sports/
Talk radio stations around the coun-
try, and he says that he’s found that
good qualities for Sports radio PDs
mirror those for any good Talk PD.
“GMs will avoid any PD candidate
who lives only on his past accom-
plishments,” says Scott.

“Likewise, they get turned off to
anyone who is not a good listener

Rick Scott

and who claims to have all the an-
swers.” Here's Scott’s list of what he
believes to be some must-have qual-
ities for prospective Talk PDs:

* You must be a leader.

* You must be able to look for and
seize opportunities.

* You must be a creative problem
solver.

* You must be proac-
tive.

* You must have the
ability to work through
and with other people.

* You must understand
the business and the big-
ger overall picture.

* You must be a vision-
ary.

* You must have pa-
tience and persistence,
along with a strong desire to win and
succeed.

* You must have common sense.

* You must have great observa-
tional skills.

Finally, all the solid advice of our
panel included on these pages not-
withstanding, perhaps the best ad-
vice of all to those desiring success
as a PD intoday’s radio business was
written many years ago by the great
American author Mark Twain, who
said, “Keep away from people who
try to belittle your ambitions. Small
people always do that, but the really
great make you feel that you, too, can
become great.”

-
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Continued from Page 1

“Youdo notwant the government to
write a ‘red book’ of what you can and
cannot say,” Powell told the crowd at
the Las Vegas Hilton. He noted that
rules that offer only guidelines, as op-
posed to hard limits, allow the FCC to
consider “context, meaning, tone and
other mitigating factors” whenexamin-
ing indecency complaints and leave
room for attorneys to craft arguments
and for judges to interpret the law.

Powell also said that the FCC's in-
creased indecency enforcement isbeing
guided by greater public interest in the
issue, though he scoffed at Donaldson’s
suggestion that the agency is “bowing
to public pressure.” Rather, Powell said
the FCC is “being responsive to public
concern.”

One manwhois concemed about the
FCC's increased indecency enforcement
efforts is WXRK/New York-based syn-
dicated morning host Howard Stern,
whoseshow recently attracted a $495,000
indecency fine for six Clear Channel sta-
tions that formerly carried the program.
And although he’s taking nearly daily
on-air verbal beatings from Stern over
that fine and indecency enforcement in
general, Powell said he respects Stem for
taking a stand on the issue.

“I have a lot of respect for Howard
Stern, and | have a lot of respect for his
view,” Powell said. “Itjust doesn't hap-
pen to be law.” Indeed, Powell noted
that it is the law he must follow — re-
gardless of what he may personally feel
~— because the Supreme Court has al-
ready ruled that indecent speech isonly
partially protected under the First
Amendment and that broadcast inde-
cency can be punished by the FCC.

Powell said, “If [ go out on my own
because | have a different view of the
First Amendment than the Supreme
Court, that would be an abdication of
my responsibility and a dereliction of
my duty.”

FCC Commissioner Kathleen Aber-
nathy said during Tuesday’s “Regula-
tory Face-Off"” that the issue of inde-
cency has historically been a problem
mostly for radio. “TV broadcastershave
generally been OK,” she said. "We
haven't seen a lot of significant issues
until more recently. For the most part,
theindecency enforcement you'vescen
has been in the radio area.”

Abernathy added that, as the de-
bate has heated up, she‘s noticed that
some of the content people are com-
plaining about does not meet the
FCC’s indecency standards. “It'sjust
stuff that they don't like,” she said.
“It's not indecent.”

Cornmissioner Jonathan Adelstein
told R&R that, despite the increased at-
tention to the issue, the FCC is going to
pursue only legitimate claims of inde-
cency. “There'sa lot of racy stuff that we
don't find indecent, and just because
people complain about it doesn't deter-
mine that it's indecent,” he said. “With
some of these things that have gone
over the line recently, we had no choice
but to act. But if it doesn't violate the
rules, we have nothing tosay about it.”

Powell Opposes ‘Three Strikes’

Powell also said he is opposed to
pending congressional legislation that
would mandate a license-revocation

hearing for any radio station that racks
up three indecency violations. He said,
“Ihave concerns about thingslike ‘three
strikes and you're out.’ Idon’t think you
can reduce something as facile and
vague as indecency into clear cause-and-
effect consequences.”

Powell would preferasystem that re-
lies on the judgment of “decision-
makers” to weigh the facts of each case
and then make a determination. But he
reiterated that he will follow Congress’
direction. “I'll do whatever it is they
want,” Powell said. “I'll administer it,
but } wouldn'tbe the one to propose it.”

Powell may have to administer new
rules soon: Sen. Conrad Burns said dur-
ing Monday moming’s “Congressional
Breakfast” that the Senate may vote on
its indecency bill, which includes a
“threestrikes” provisionand would dra-
matically increase indecency fines, by
month’s end.

Bums told reporters after the break-
fast that he believes the bill has a good
chance of passing, even though the
Commerce Committee added superflu-
ous amendments targeting media-own-
ership consolidationand TV violence. “1
think there is enough pressure out there
right now that we can pass something,”
he said, though he acknowledged that
some of the amendments could still be
stripped out in committee.

Bums also said he'd still prefer to see
broadcastersimpose their own limits. “The
industry can police itself,” he said. “There
needs to be some level of decency.” Com-
missioner Michael Copps agreed: During
the“Regulatory Face-Off,” hesaid, “I can’t
think of anything that would please me
more than tosee the industry retain some
self-policing.” He continued, “You could
put the commission on the sidelines. You
could do that.”

Powell, meanwhile, acknowledged
thatmost of the discussion of indecency
is coming from thase opposed to contro-
versial programs like Stern’s. He said
that while he does hear from those on
the other side of the argument, that fac-
tion isn't likely to fight as hard as its op-
position. “The tendency in our system
is to be more focused on the party mak-
ing themostnoise,” hesaid. “The people
who have the other view tend to be
somewhat less motivated towrite letters
or hold a protest outside the FCC.”

Will Congress Outlaw Local

Content On Satellite?

After describing legislation intro-
duced by Reps. Gene Green and Chip
Pickering to study whether XM and
Sirius are violating their licenses by of-
fering local traffic and weather data as
“a step in the right direction,” House
Telecommunications Subcommittee
Chairman Fred Upton said at the “Con-
gressional Breakfast” that lawmakers
may soon act.

“Ifthey don’tcease and desist, we will
take some action,” Upton told the
crowd, whichapplauded the statement.
Burns added that the issue isalso under
scrutiny on the Senate side. “This is just
the tip of the iceberg,” he said of the
satcasters’ efforts to provide local infor-
mation. “Someone is not holding to their
word here.”

Meanwhile, Congressman and radio-
station owner Greg Walden urged
broadcasters to defend their turf.
“Broadcasters need to speak out about

losing audience share,” he said. “If our
audience shareis reduced, itreducesour
ability to provide services to our listen-
ers. We can’t let this go sideways on us,
folks.”

NAB Chairman/CEO Eddie Fritts
also took a shot at satellite radio. In his
opening remarks on Monday, Fritts —
aver the whistling sound of a falling ob-
ject—said that, given the shortened life
expectancy of XM’s orbiting satellites
due to technical problems, he peers out
his window every moring to “make
sure an XM satellite is not plummeting
toward my roof.”

As he kicked off the main portion
of the show on Monday morning,
Fritts criticized what he called XM’s
and Sirius’ “obvious violation of FCC
rules” with their launch of local
weather and traffic services. He urged
broadcasters to contact their congres-
sional representatives and support the
House legislation that would look into
whether those services are authorized
under the satcasters’ licenses. “We be-
lieve [the local content] directly con-
tradicts FCC rules under which satel-
lite radio was licensed as a national
service,” Fritts said.

He also urged radio to embrace digi-
tal technology and speed the transition
of radio from an analog to a digital ser-
vice. “Digital radio is an exciting and
necessary advance,” he said. “For radio
not to go digital would be like commer-
cial airliners in the 1960s not going from
propeller tojet engines.” He continued,
“Radio doesn’t need a new spectrum to
make the change, only a belief in itself
and an investment in its future.”

FCC Commissioners Copps and
Kevin Martin agreed during the “Regu-
latory Face-Off” that the FCC must take
acloselook at the issue of satcasters’ pro-
viding local content. Martin said, “We
need to remember that there’s a distinc-
tion between whether or not they re put-
ting out a localized channel that’s only
targeted tooneaudience orif it'sjust pro-
gramming that's more interesting to one
particular audience.”

Martin used the example of a nation-
ally broadcast football game that would
be of more interest in the teams’ home
markets to illustrate his point. Copps
said that while he doesn’t want to “re-
tard a new technology,” XM’s and Sirius’
actions have raised localism questions
that the FCC must address.

Burns Opposes Easing
LPFM Protection

Sen. Burns was greeted withapplause
during the “Congressional Breakfast”
when he said he opposes the loosening
of the third-adjacent channel protection
Congress has mandated thatlow-power
FM stations must provide for full-power
stations. He also noted that the Senate
Commerce Committee, on which hesits,
will soon be tackling the issue. “The
chairman of the full committee is plan-
ning some action,” Burns said of Sen.
John McCain, who has endorsed abol-
ishing the protection. “There will be a
full debate.”

Burns also criticized a study con-
ducted by Mitre Corp. for the FCC that
concluded that the third-adjacent chan-
nel protection isn‘t necessary to protect
full-power stations. “The Mitre Corp.
study was flawed, and the technology
they used was flawed,” Bumns said.
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Gone, But Always No. 1 In Our Hearts

G‘eensboro is still buzzing after word “leaked” out that
chronically temperamental WKZL mix-show jock Meghan
Morse, a.k.a. D] Strawberry, had urinated on a very ex-
pensive Wheatstone board before storming out of the sta-
tion for the last time. PD Jeff McHugh gives us the exclu-
sive back story: “Now that she's gone, | can tell you that
Strawberry was a diva, to put it politely. None of the other
jocks really liked her, because she was always copping an at-
titude. She had worked at clubs in New York and Ibiza and
was just really pleased with herself.”

After three years of escalating diva-esque behavior,
Strawberry's antics had begun to wear thin, culminating with
last week’s showdown. “She was already hugely popular in
the market, but she came in here demanding that we spend
as much time and money promoting her little mix show as
we do promoting Murphy in the Morning,” says McHugh. “|
refused, and she stormed out. The rest is history.”

After much hemming and hawing, McHugh finally came
clean. “Strawberry doesn’t exist!” he admits. "She never did.
We made up a name and gave her a persona, and for the
past three years all of the jocks have done a wonderful job
of making her character real. Strawberry had been getting
her own record service and e-mail from fans every week,
even though she never spoke on the
air. Our night jock, J] McCain, co-
hosted the show and did all the talk-
ing, while Strawberry did the ‘spin-
ning,” which was actually a syndi-
cated mix show. She was also getting
job offers from local clubs, but we
explained that Strawberry was aller-
gic to cigarette smoke. After three years we decided to shake
things up, change mix shows and add some drama — and it
worked.”

On April 16, Coup Delicious, a former character on
KROQ/Los Angeles’ Kevin & Bean Show, joined WKZL as mix
host. “This time, | swear he's a real person!” says McHugh.

3 -
Strawberry (drawn with JJ
MecCain) is real; we're not.

Hey, Mr. Damn McGuinn Man

Imagine our surprise at seeing the name of WPLY (Y100)/
Philadelphia PD Jim McGuinn taken in vain in Blender! While
perusing the “Ask Blender” column — space sometimes de-
voted to monkeys and strange rashes — we noticed a ques-

tion regarding Byrds’ guita-ist Roger McGuinn and why he
changed his name — from Jim. Apparently, Roger was born
James Joseph McGuinn, but altered it to Roger in 1967 on
the advice of an Indonesian guru, who told him an “R” name
would “vibrate better.” (Ahh, those crazy *60s, when that
crap actually made sense....)

McGuinn told Blender, *1 couldn’t go back to [im even if |
wanted to, because there’s already a Jim McGuinn, a D), listed
with AFTRA. | forget where he's from, but he stole my
name.” We contacted the other Jim McGuinn at WPLY and
asked him if he was aware of Roger’s charges. “Yeah, that
punk!” he jokes. "Actually, after | heard about it, | sent him
an e-mail. He wrote back and was totally cool. He's not
mad.”

Meet Bob Denver's Brother, Jack

The first Jack FM in the U.S. is now on
the air in Denver — actually, it's in Ft.
Collins-Greeley, CO, which scrapes parts
of Denver. Already huge in Canada, Jack
FM debuted April 14 on KKH! at 105.5
FM. The station is operated by NRC |
Broadcasting and programmed by Bryan Looking to cash in

| Schock, former PD of XTRA-FM (31X)/ somehow.
| San Diego.

Big Shoes To Fill

The Truckin’ Bozo, a k.a. Dale Sommers,
is expected to announce his retirement after
45 years on air. The WLW-AM/Cincinnati ra-
dio personality, whose show is heard on nine
AM affiliates, the Internet and XM Satellite
Radio, suffers from diabetes and has filed for

Keep on truckin® total disability, according to a statement on his

—ornot website. Sommers’ son, Steve, has co-hosted

the show for the past seven years, which should make for a
smooth transition.

Hello, Cleveland!

New WMMS (The Buzzard)/Cleveland PD Bo Matthews
is facing his first huge PD task. “I'm looking for a morning
show that can come to town and take over Cleveland!” he
yells, frightening the record guy waiting in the hallway. “I need

\
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« Former Cars frontman Ric Ocasek joins Elektra Enter-
tainment Group as Sr. VP/A&R.

« Edie Hilliard exits Jones Radio Network.

« Lisa Dollinger named Sr. VP/Worldwide Corporate Com-
munications for Clear Channel.

I /5455 G0

*CBS avoids a strike by 310 employees
by striking a deal with the Writers Guild
of America.

* Steve Kosbau elevated to Director/Op-
erations for WRQX & WJZW/Washington.

* WZJM/Cleveland changes format from Lori Holder-
CHR/Pop to Jammin’ Oldies. Anderson

* Lori Holder-Anderson named VP/Pro-
motion for Wind-up Records.

Y Ui viass Ao

« Greg Batusic named President of Westwood One En-
tertainment; Bill Hogan named President of Westwood
One Networks.

* KSRY/San Francisco changes format to Hot Urban AC.

¢ Andy Schuon becomes Sr, VP/Music Programming &
Program Planning for MTV and VH1.

/4 I —

* Noble Broadcast Group sells WKKU &
WSSH/Boston to Merv Griffin for $39
million.

* Karen Slade named GM of KJLH/Los
Angeles.

« Jeff Laufer joins RCA Records as Dir./
National Album Promotion.

W YEARS AGO
« Doyle Rose promoted to VP/GM of WLOL/Minneapolis.

* Craig Scott upped to VP/GM of WGKX/ |
Memphis. |

W) VEARS AGO

* Rick Dees named moming man at KHJ/
Los Angeles.

e

Jeff Laufer

Lof WMET/Chicago.

= YOUR :

COMPETITOR’S

[sales feedback is rarely this clear]

SALES STAFF IS

BETTER

Would you like to know ten reasons why? In just one day,
Irwin Pollack can tell you. Flying over 250,000 miles a year — ||
advising, speaking to, and working hand-in-hand with over
100,000 radio, newspaper, and television executives in every
one of the fifty United States (and Canada) - owners,
managers, and salespeople can get the continuous feedback

Irwin

' Pollack
Saer, Mdmogumat ad Advectitag

1-888-RADIO-50

they need so they know what they’re doing right and what they
can do better.
house sales management issues, Irwin Pollack takes the
guesswork out of understanding exactly what you need to
catch up to, then (eventually) surpass the competition. Call
today for a free, no-obligation phone consultation.

From introductory sales training to advanced in-
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a team that can speak to males 18-49. You must love — or
learn to love — the Browns, Indians and Cavs.” Interested
candidates need to send an entire show to Matthews today
— no phony-ass best-of compilations taped over the course
of a month. Rush them to WMMS, 6200 Oak Tree Bivd.,
Fourth Floor, Cleveland, OH 44131-2510. And, for the love
of God, no e-mail-crashing airchecks, please!

The Programming Dept.
* WPLJ/New York PD/morning legend Scott Shannon
has changed formats — at least on a part-time basis. ABC
Radio Networks just debuted its newest
24/7 music format, Scott Shannon's True
Oldies Channel. You may now applaud
| wildly.

* Big Dave Eubanks, OM/PD/after-
noon dude at Travis CHR/Rhythmic
WNHT (Wild 96.3)/Ft. Wayne, IN, is on
the move — across the hall. Eubanks
grabs the OM/PD/midday reins at WYLT

(My 103.9), which recently completed its transition to adult-
targeted CHR/Pop. He will remain OM over Wild, where
Asst. PD/MD/morning talent Aaron “Goose” Seller is
upped to PD.

* Nicole Sandler, who recently exited as Director/Pro-
gramming for Northeast Broadcasting in Boston, has landed
her first client as a consultant: Westport Communications
Classic Hits WBOQ (North Shore 104.9)/Gloucester, MA.

* After i4 years with Rocker KCAL/Riverside, MD M}
Matthews will resign at the end of the spring book, citing a
desire to "relocate his family out of town,” according to PD
Steve Hoffman.

* Former Epic VP/Urban Promotion Randy Franklin
crosses over to radio as the new PD/afternoon personality
at Urban AC WFLM/Ft. Pierce, FL. He replaces Tony Bear,
who exited last year.

* Brian Paiz scores his first PD gig, at new Cumulus Ur-
ban WMKS (Blazin' 92.3)/Macon, GA. Paiz transfers from
Asst. PD/nights at sister WMNX (Coast 97.3)/Wilmington,
NC.

* Forrest “Partyboy” Bueller joins Hot AC KLLY/
Bakersfield as MD/night guy. Most recently, Bueller did swing
at KRBV/Dallas.

* MD Sam Hiller exits Mapleton Alternative KMBY/
Monterey due to those pesky budget cutbacks. Locate Hiller
at 831-238-3886 or kmbysam@yahoo.com.

BN

Michael Scott
Shannon
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* Archway/Little Rock r:;rket Mana;—er Paul Massey and
PD Rich Stevens also exit due to budget cuts. Find Stevens

at 501-517-5893 or rich@richstevens.com; Massey can be lo-
cated at 501-517-5884 or timbermassey@sbcglobal.net.

Quick Hits

* KKRZ/Portland, OR hires Kobe Austin as Asst. PD/af-
ternoon jock as CK exits. Austin has worked at KIIS/Los An-
geles and WJMN/Boston and just did a brief stint covering
afternoons at KHKS/Dallas.

* WIOQ (Q102)/Philadelphia is jumping on that lucra-
tive “morning show at night” bandwagon by exposing Chio
in the Morning to night folks: Chio, Angi Taylor, stunt boy
Diego and Exec. Producer Joey B. will host The Philly 10
Break Down, weeknights from 6-7pm.

* Morning guy Darrin Stone exits Journal Hot AC KZPT
(104.1 The Point)/Tucson. Reach out to him at dstone7@
agol.com.

* Midday dude Alex G exits KKXX/Bakersfield and ends
up across the street doing afternoons at Buckley Rhythmic
Oldies KKBB (Groove 99.3).

* From one X-treme to another: Stacie Schmidt is
named Marketing/Promotion Director for Infinity Alternative
KXTE (X107.5 X-treme Radio)/Las Vegas. Schmidt transfers
from Cleveland, where she worked her marketing magic at
Alternative WXTM (92.3 Xtreme Radio) and Classic Rocker
WNCX.

Noory Now Finger-Lickin’ Good

Kentucky Governor Ernie Fletcher has welcomed
Premiere’s late-night host George Noory into the "Honor-
able Order of Kentucky Colonels.” Please hold your applause.
Fletcher said the distinguished group, founded in 1932, "has
become synonymous with strength of character, leadership
and dedication to the welfare of others.” Noory joins an elite
roster of fellow "Colonels,” including Pope John Paul Il, Win-
ston Churchill, Lyndon Johnson, John Glenn, Muharmmad Ali,
and Tiger Woods, as well as the inexplicably inducted Carol
Channing and Whoopi Goldberg.

Talk Topics

* Fledgling liberal Talk network Air America Radio is al-
ready looking for new affiliates in Chicago and Los Angeles.
WNTD/Chicago, which was under temporary court order
to pick up AAR after dropping it last week, will carry it only

Promo pro Steve Leeds recently hosted his sixth annual
Walk for Wendy in Ridgewood, NJ. The Walk, which at-
tracts a lot of love and support from our industry, is
named for Leeds’ wife, former radio programmer
Wendy, who suffers from MS. Pictured are (sitting, |-r)
Universal's Howard Leon; TVT's Charlie Foster; Univer-
sal President Monte Lipman; Steve and Wendy Leeds;
(standing, I-r) MTV’s Tom Calderone; Verve's Suzanne
Berg; WXRK/New York MD Mike Peer; New York ra-
dio personality Lisa G.; WPDH/Poughkeepsie, NY PD
Gary Cee; WAXQ/New York’s Jonathan Clarke; Jerry
Lembo Promotions’ Jerry Lembo; Epic’s Harvey Leeds;
WAXQ's Zach Martin and Jim Kerr (the latter also
served as Walk co-Captain); Carol Miller of Sirius;
Virgin's Howard Petruziello: Ultra recording artist Lucas
Prata; Atlantic/Elektra VP/Rock Promo Ron Poore and
promo ace Binky; and Poore's daughter, Isabelle.

until April 30. Meanwhile, KBLA/Los Angeles, which also
dropped AAR last week, will not resume carrying the net-
work.

* Congrats to KNX-AM/Los Angeles, which celebrated
its 36th anniversary on April I5.

* Premiere Radio Networks has assumed distribution of
Handel on the Law, a weekly three-hour radio talk show
hosted by KFl/Los Angeles morning host/attorney Bill
Handel, who dishes out what he describes as "free marginal
legal advice.” The show, which has been running since 1989,
is heard on 75 stations.

* Retired WCBS news anchor Pat Parson, whose rich
baritone entertained radio audiences in the New York met-
ropolitan area for 20 years, died April |5, He was 65.
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‘ONE NATION,
ONE MOMENT’

Be “A Station that Remembers” all those who have died
in service to our country from the Revolutionary War to the
present. Join in the National Moment of Remembrance for
Memorial Day. Partner with the White House Commission
on Remembrance, established by Congress, and Radio and
Records, in this act of national pride and unity.

“On This Day,” written by noted composer Charles Strouse.
For further information on ways to become involved,

S
1( Tt Wit Houst COMMISSION ON REMEMBRANCE

Learn about the Moment's anthem,

visit www.remember.gov.
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AezraRecords Rising
Out Of Phoenix

Indie label looking to hit its stride amid industry turmoil

Using a bit of poetic license, you could read a lotinto
Aezra Records’ unlikely home base of Phoenix. Formed
by a three-person team in 1999, the same year that
Napster started creating headaches for the industry at
large, Aezra quietly grew its staff and roster while most
large companies were trying to douse the flames of il-
legal downloading and, subsequently, consolidating

across the board.

Now employing more than 30 staff-
ers in offices around the country, the
indie with “a major-label attitude,” as
employees putit, is looking to rise out
of the industry ashes this year withan
aggressive rollout of new acts and a
business model that combines an in-
die label’s heart with a major-label
brain trust.

Major In Indie’s Clothing?

“Indie label” is something of a mis-
nomer in Aezra’s case. Yes, the label
is small in both roster and staff, but
key toits business model is a seasoned
staff, most of whom have spent many
years within the major-label para-
digm. Rosterwise, Aezra, unlike many
indie labels, isn’t putting all its eggs
in one basket, and it's just secured
major distribution with EMI.

With all the challenges —
facing the industry, Aezra
COO/GM Michael Pre-
ger saw an opportunity.
“I’ve been around the
business since ‘75, and
we‘ve seen these ebbs and
flows in the industry be-
fore,” he says. “My think- |
ing very quickly became
that this is an opportunity
for new labels to emerge.

“When things start to go into flux
like this, these are the moments, his-
torically, when we see new labels
emerge that carry on and become the
bigger labels in the years to come. For-
tunately, we had the financial resourc-
es to make it all real.”

During the industrywide consoli-
dation, Preger approached Aezra
President Eric Cheroske with a plan
to scoop up experienced label execs
and acts who were suddenly free
agents. “The slowdown at the majors
was translating to their A&R divi-
sions,” Preger says. “A lot of bands
that typically would have been signed
pretty quickly by the bigger compa-
nies were finding it a lot harder to get
any kind of reasonable deal on the ta-
ble. It was a buying season, in our

"

eyes.

Eric Cheroske

Overseeing Aezra's A&R from
New York is industry vet Gary Katz,
the legendary Steely Dan producer
whose finds include Jim Croce, Prince,
Dire Straits, Graham Nash, David
Crosby and many more. Having an
old-schooler like Katz jibes with
Aezra’s A&R vision.

Preger says, “Part of the challenge
in the industry right now is getting
back to the old standards of A&R —
artist development, involving your-
self with bands you really believe in
and then being willing to go the dis-
tance.”

A Major Development

Securing the EMI distribution deal
was a big step for Aezra, but not one
that happened easily. “The difficulty
in getting major distribution set up at
this particular time was
monumental,” Preger
says. “I've been involved
with other startup labels
over the years. Never was
it this difficult.”

The key to securing the
deal, Preger says, was the
stable of experienced exec-
utives Aezra had hired,
coupled with the quality
artists on its roster. “Based
on that, ata time where the majors are
basically cutting all the B- and C-lev-
el acts and labels, we got an invitation
to come to the party,” he says. “Since
then it’s been magic. We've had un-
believable support from EML”

The distribution deal is one thing
that distinguishes Aezra from your
typical indie label, Preger believes. “It
is a time of regrowth for indie labels,
but the bigger issue is the distribution
systems,” he says.

“I'm not taking anything away
from the independent distribution
systems — there are some really great
companies out there, and they’re
growing and making an impact — but
maybe because I came out of a major
label and most of our employees came
out of major labels, | still believe that
there’s a job the majors can do that is

still a bit of a challenge for most of
these indies.

“With all of the challenges we're
facing in distribution today, my think-
ing was that it was going to be essen-
tial that we have access to major dis-
tribution — not for breaking bands,
but for being able to go the distance
with bands.

“It is a time of
regrowth for the
indie labels, but the
higger issue is the
distribution
systems.”

Michael Preger

“Historically, what we see is a lot
of bands breaking out of indie labels,
and there comes a point, almost with-
out exception, where you see these
bands graduating from their original
indie relationship to a more major-la-
bel situation. I'm not so quick to say
that's always just because of money.

“Indies are great at breaking bands,
they’re greatat developing bands, but
there comes a point when it gets to be
a little bit big for them in terms of be-
ing able to deliver the full shooting
match.”

Coast To Coast

While Aezra is located in Phoenix,
the label wanted its executive talent to
be based ina variety of cities. Current-
ly, Aezra has staffers in Los Angeles,
Phoenix, New York, Austin, Chicago
and Miami.

“Rather than mandating that every-
one move to some central location, we
were very eager, for the most part, to
let them remain in the diverse loca-
tions where they were,” says Miami-
based Preger. “It gives us eyes and
ears everywhere, which is important
in our A&R effort. I'd say you'd be
hard put to pick any location in North
America where we can’t have people
there within a couple of hours on very
short notice.”

On the radio frent, promotions vet
Judy Libow leads a six-person region-

sponse rate this year was the
highest ever. Remember, first
you nominate, then you vote.
It's all up to you.

The nominees will be arnounced
in the May 7 issue of R&R, and that
issue will also contain the final ballot.
Don't miss it! Also, don't put your
flight, hotel and registration plans for

Achievement Awards:
Phase One Complete

The reader feedback is in and is being tabulated. The re-

R&R Convention 2004 on the back burner. The rates are best if you act
now. Go to www.radioandrecords.com.

al staff affectionately known as “the
six-pack.” Many have 20-plus years of
experience under their belts. “With
consolidation and the loss of so many
jobs, there are fewer people with a ref-
erence point and history in the busi-
ness who are out there still
making a difference,” Li-
bow says.

“When radio is ap-
proached by someone rep-
resenting Aezra, they're
being approached by
someone they can actual-
ly relate to and who has
the credibility and longev-
ity tobe able to get the job
done. That makes a big

ifference, because there
are a lot of great labels out there with
great music, but they don't necessari-
ly have the infrastructure of people
who have the relationships and the
know-how to really make it happen.”

The Magnetic Magna-Fi

Currently, the label is catching fire
with the young Las Vegas rock act
Magna-Fi, who are setting up nicely
at Active Rock and Alternative on
their lead single, “Where Did We Go
Wrong?” Formerly signed to now-de-
funct Gold Circle Records, the group
came to Aezra’s attention via staffer
Bret Vesely, who was tipped off to the
band by KXTE/Las Vegas’ Homie
Pooser, host of the local-artist-friend-
ly specialty show It Hurts
When | Pee.

"It sat on my desk for a
couple of days, but the
minute it hit my player, it
was music to our ears,”
says Cheroske. “We knew
it was something, and we
reacted to it rather quickly,

as far as signing them and
getting therecord towhere iy ael
it is at this point.”

“We‘ve been setting this record up

for quite a while, meeting radio and
playing the music,” says Libow.
“Once people heard it, it sort of took
onalife of itsown. It was one of those
one-listen songs.”

She ain’t kidding. “Where Did We
Go Wrong?” is an infectious blast of
melodic rock that's on par with any
major-label signing. While it's got a
steep hill to climb at its focus formats
of Alternative, Active Rock and Rock,
the track is making steady inroads,
eamning third Most Added at Active
Rock and chalking up adds at Alterna-
tive stations like WXTW /Ft. Wayne,
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Judy Libow

N

IN; WDYL/Richmond; WBUZ/Nash-
ville; and KMBY /Monterey.

Meanwhile, KXTE is taking the
lead on Magna-Fi. Libow notes that
the station, which supported Magna-
Fi during their Gold Circle days, was
willing to rally to the cause
again.

J Magna-Fi's profile will

[&| also be raised considerably
by opening dates for Fuel
and a slot on this year’s
Ozzfest. The group is also
doing well in the under-
| ground, with top 10 status
at R&R Alternative Spe-
cialty.

“College and specialty
are very much a part of
Aezra’s game plan with a lot of art-
ists and will continue to be,” Libow
says. “It's grass-roots. It's real. We
really do look for that response and in-
put and enthusiasm to help us take
these bands into the commercial
world.”

And specialty radio has brought
another band to Aezra’s roster:
KUPD/Phoenix’s Larry Mac, host of
the Alternative specialty show Red
Radio Underground, tipped Aezra off to
Chicago group Caviar.

Best Of Both Worlds

As for Aezra’s immediate future,
expect to see all its guns blazing on
Magna-Fi and a host of new artists.

&)

“We have a very aggres-
sive release pattern com-
ing, and we've spent all
last year lining it up,”
Lz Preger says. “We will be
aggressively rolling out
acts every two weeks atall
different panels and get-
ting manpower and expe-
rience behind each of
those projects to work
them through the fourth
quarter and well into next year.

“We've achieved a staff level now
that will give us the manpower, re-
sources and knowledge to handle our
roster. How big we grow the roster
will be a function of how quickly
we're able to get our bands estab-
lished.”

For Cheroske, Aezra Records is the
best of both worlds. "I believe we
have the heart, soul and artist com-
mitment of an indie wrapped up
with the experience, structure, rela-
tionships and finances of a major,” he
says. “It really encompasses the best
of both.”

Preger
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on top of the
heap for the
fourth consecu-
tive week, as his smash Confessions
logs another 286,000 in sales. He
should enjoy it: Next week Bad Boy/

Hoobastank

sold, but the =

big story this Jessica Simpson
week is Is-

land/IDJMG'’s Calabasas, CA rockers
Hoobastank, who move 13-3 on the
strength of their hit single “The Reason.”

last year — though that was Easter
weekend. Overall, Q2 numbers are up
5% over last year, while year-to-date
figures are up 8%.

Chart newcomers include Artemis’
Sugarcult (No. 37) and Maverick’s Kill

— H /7S TOP50 ALBUMS 2
N THE INDUSTRY’S NO. 1 RETAIL CHART April 23, 2004
W W ARTIST ALBUM LABEL POWERINDEX CHANGE
1 1 USHER Confessions LaFace/Zomba 285,637 -37%
2 2 VARIOUS Now 15 Capitol 120,991 -56%
13 3 HOGBASTANK The Reason Island/IDJMG 74,572 2%
] 4 GUNS N'ROSES Greatest Hits Geffen 69,394 -24%
4 5 JESSICA SIMPSON In This Skin Columbia 66,703 -39%
3 6 JANET JACKSON Damita Jo Virgin 65,870 -52%
6 7 NORAH JONES Feels Like Home Blue Note/EMC 64,472 -39%
5 8 EVANESCENCE Fallen Wind-up 61,456 -42%
n 9 KANYE WEST College Dropout Roc-A-Fellal/IDJMG 60,991 -29%
8 10 LIL' FLIP U Gotta Feel Me Columbia 57,798 -37%
16 " OUTKAST Speakerboxxx/The Love Below LaFace/Zomba 51,726 31%
7 12 KENNY CHESNEY When The Sun Goes Down BNA 50,264 -49%
10 13 J-KWON Hood Hop So So Def/Zomba 43,027 -45%
20 14 ALICIA KEYS The Diary 0f Alicia Keys JIRMEG 44,455 -32%
15 15 MAROGN 5 Songs About Jane OctonelJIRMG 44,282 42%
28 16 TWISTA Kamikaze Atlantic 43,104 4%
18 17 ERIC CLAPTON Me And Mr. Johnson Reprise 41,090 -39%
12 18 AERGSMITH Honkin’ On Bobo Columbia 38,736 -50%
14 19 JOSH GROBAN Closer 143/Reprise 38,127 -50%
27 20 YELLOWCARD Ocean Avenue Capitol 37,247 -18%
19 21 SHERYL CROW Very Best Of A&M/interscope 36,402 -45%
23 22 MODEST MOUSE Good News For People Who Love... Epic 34,373 -36%
48 23 SOUNDTRACK The Punisher Wind-up 33,406 0%
24 24 JAY-Z The Black Album Roc-A-Fella/IDJMG 33,370 -32%
32 25 LUDACRIS Chicken & Beer Def Jam South/IDIMG 30,731 -30%
26 26 JET Get Born Atlantic 30,298 -34%
50 27 G-UNIT Beg For Mercy G Unit/interscope 30,210 -5%
30 28 CARL THOMAS Let’s Talk About It Bad Boy/Universal 30,110 -31%
34 29 BEYONCE Dangerously In Love Columbia 29,818 -32%
29 30 BLACK EYED PEAS Elephunk A&M/interscope 29,692 -33%
a4 31 KEITH URBAN Golden Road Capitol 29,413 23%
39 32 WILLIAM HUNG Inspiration Koch 28,233 -29%
22 33 BRITNEY SPEARS In The Zone Jive/Zomba 27,628 52%
35 34 NICKELBACK Long Road Roadrunner/IDJMG 27,313 -37%
38 35 VARIOUS Bad Boy's 10th Anniversary... Bad Boy/Universal 27,259 -32%
42 36 GODSMACK Other Side Regublic/Universal 26,989 31%
- 37 SUGARCULT Palm Trees And Power Lines Artemis 26,872 -
25 38 N.ER.D. Fly Or Die Virgin 26,662 -43%
33 39 LOSTPROPHETS Start Something Columbia 26,649 -39%
17 40 TAMIA More Atlantic 26,274 -64%
3 4 BLINK-182 Blink-182 Geffen 25,247 A2%
21 42 HILARY DUFF Metamorphosis Buena Vista/Hollywood 24,526 -62%
- 43 TRACY LAWRENCE Strong DreamWorks 24,316 -
- 44 JOSS STONE Soul Sessions S-Curve/EMC 23,057 -
45 45 CHINGY Jackpot DTP/Capitol 21,716 41%
41 46 TOBY KEITH Shock’n Y'all DreamWorks 21,686 -45%
- 47 TL Trap Muzik Atlantic 21,175 -
- 48 SOUNDTRACK Kill Bill Part it Maverick 21,129 -
- 49 NORAH JONES Come Away With Me Blue Note/fMC 20,993 -
48 50 NO DOUBT The Singles 1992-2003 Interscope 20,172 -44%
© HITS Magazine Inc.

0 J\ ﬁLB” MS Universal’s Mario Winans is on tap to The rest of the top 10 is rounded out | Bill  Vol. 2

dethrone him, by Geffen’s Guns N’ Roses (No.4), Co- | soundtrack

usher Tll me Fllllr while Colum- lumbia’s Jessica Simpson (No. 5), Vir- | (No. 49), while

| bia’s Prince gin’s Janet Jackson (No. 6), Blue Note/ | returnees in-

Usher con- #7 F‘ unleashes his EMC'’s Norah Jones (No. 7), Wind-up’s | clude Dream-

tinues to be the ; i | Musxcology Evanescence (No. 8), Roc-A-Fella/ID- | Works Nash-

man. Capitol’s JMG’s Kanye West (No. 9) and Colum- | ville’s Tracy

The LaFace/ Now 15 holds bia’s Lil Flip (No. 10). Lawrence (No. Usher
Zomba soul su- steady at No. 2, All told, sales are down 20% from | 43), S-Curve/EMC’s Joss Stone, At-
perstar remains with 121,000 last week and 20% from the same week | lantic’s T1. and Blue Note perennial

Norah Jones’ debut album (No. 49).

Look for the Shady/Interscope
blockbuster D12 World, featuring
Eminem'’s Detroit crew, to blow out
retail on its release next Tuesday on
its way to a chart-topping bow.

www americanradiohistorv com
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Summer Sunshine

Next week marks the return of The Corrs, not The Coors, as many
of my college classmates mistakenly referred to the Irish quartet (how-
ever, some of those same classmates did find The Corrs intoxicating,
musically and aesthetically). As international pop sensations, The
Corrs, comprising Andrea (lead vocals, tin whistle), Sharon (violin,
vocals), Caroline (drums, piano, vocals, bodhran) and Jim (keyboards,
guitars), incorporated their native Celtic sounds in their songs to cre-
ate their own flavor of music. “Summer -
Sunshine” is the lead single from the
band’s upcoming album Borrowed Heav-
1, and the song is Going for Adds at AC
and Hot AC next week. After taking a few
years off from the rigors of life on the
road and in the studio, the siblings re-
corded the album in Dublin and Los An-
geles over an 18-month period. Says An-
drea about the single, which she wrote,
“It sounds happy and summery, but is
also quite a sad song. It's the story of a secret love that you can never
quite get over, a forbidden love that lives in your head.” Adds Sharon
about the song, “It's funny how you always know when you have a
single. When we heard that sang, we all knew instantly.” The Corrs
will soon embark on a European tour, with U.S. dates to follow.

“I'm not different just because I'm dif-
ferent; I'm different because I dare,” says
Cee-Lo. The funked-out MC has been in
the game for 10 years as part of the At-
lanta-based music collective The Dungeon
| Family, The Goodie Mob and as a solo act.
Next week Cee-Lo will attempt to spice
things up at Urban radio with “The One,”
the latest single from his sophomore al-
bum, Cee-Lo Green ... Is the Soul Machine.
The album builds upon Cee-Lo’s previous
work thanks to production by The Neptunes, Timbaland, Gangstarr’s
Premier and Jazze Pha, as well as appearances by Pharrell, TI. and
Ludacris. Comments Cee-1.0 about his music, “1'm always seeking an
advancement of not only hip-hop, but music. I do feel like [ am mak-
ing a big-picture type of contribution. I'm off the beaten path, and I
consider this album to be a continuation of a grand individual state-
ment.”

Alicia Keys staged a double coup on R&R's Urban and Urban AC
charts this week, taking over the No. 1* spots at both formats with
“If I Ain’t Got You.” Next week the soul diva will begin her conquest
of Pop radio with the hit single, taken
from her sophomore album, The Diary of
Alicia Keys. “If 1 Ain’t Got You” is an old-
school-type ballad with an R&B twist,
and the video for the song features rap-
per Method Man. Though Keys just fin-
ished touring with Beyoncé, Missy Elliott
and Tamia on the Verizon Ladies First
Tour, things are still running a mile a
minute in her life. She wili be appearing
on The Tonight Show With Jay Leno on May
3, On-Air Witlh Ryan Seacrest on May 4 and Today’s Summer Concert
Series on May 7. In addition, her breakthrough hit, “Fallin’,” will be
used in promo spots advertising the final episodes of the hit televi-
sion series Friends.

Ben Burnley (vocals, guitars), Aaron Fink (guitar), Markus James
(bass) and Jeremy Hummel (drums), otherwise known as Breaking
Benjamin, entered the public eve in the summer of 2002 with their
debut album, Saturate. Next week the Wilkes Barre-based quartet are
Going for Adds at Rock, Active Rock and Alternative outlets with “So
Cold,” the lead single from their upcoming album We Are Not Alore.
Those who are fans of the film Hellboy have probably heard the tune
before — “So Cold” is featured in an online promotional campaign
for the film. As for Alone, the album was recorded in New York City
with producer David Bendeth, who has worked with Vertical
Horizon, among others. Breaking Benjamin will join Fuel for shows
in Clifton Park, NY on April 23 and Selingsgrove, PA on April 24, then
embark on a solo tour in May.

Th Corrs

Cee-Lo

Alicia Keys

GOING FOR ADDS

R&R April 23, 2004
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Week Of 4/26/04

CHR/POP

ALICIA KEYS If | Ain't Got You L/AMG)

KANYE WEST f/SYLEENA JOHNSON All Falls Down
(Roc-A-Felia/\DJMG)

MARIA MENA You're The Only One (Columbia/
MR. C THE SLIDE MAN Cha-Cha Slide (Universal)

CHR/RHYTHMIC

CASSIDY f/MASHONDA Get No Better (/RMG/

ERICK SERMON f{SEAN PAUL Feel It
{Matown/Universal)

JADAKISS fINATE DOGG Time's Up!
{Ruff Ryders/interscape)

KEVIN LYTTLE Turn Me On (Atlantic/

LLOYD fIASHANTI Southside (Murder Inc./
Def Jam/{IDJMG)

MOBB DEEP Got It Twisted (/ive/Zomba)
RIC-A-CHE Coo Coo Chee (SAC/Universall

URBAN

CEE-LO The Onz (LaFace/Zomba)

ERICK SERMON f/SEAN PAUL Feel It
(Motown/Universal)

JADAKISS fINATE DOGG Time’s Up! (Ruff Ryders/
Interscope)

JESSE POWELL Oid You Cry (Liguid 8)

LLOYD f/ASHANTI Southside (Murder Inc./
Def Jam/IDJMG)

RIC-A-CHE Coo Coo Chee (SRC/Universal)

URBAN AC

LASHELL GRIFFIN Free £pic/

COUNTRY

BIG & RICH Save A Horse, Ride A Cowboy (Warner Bros.)

DANIEL LEE MARTIN | Can’t Let Go /ChinMusic)
MICHELLE POE Just One Of The Boys [DreamWorks/
PHIL VASSAR In A Real Love fArista)

RUSHLOW Sweet Summer Rain fLyric Street/

SHANE SELLERS You Can't Count Me Qut Yet
{Lofton Creek)

AC

CORRS Summer Sunshine fAtiantic)

HOT AC

CORRS Summer Sunshine (Atlantic/
SHERYL CROW Light In Your Eyes (A&Miinterscape/

SMOOTH JAZZ

ANDRE WARD Every Time | Open My Eyes (Orpheus/
GERALD ALBRIGHT To The Max (GRF/VMG)
MARION MEADOWS Sweet Grapes (Heads Up/
PLAN 9 Superfriction (Pian 9 Partners/

ROCK

BREAKING BENJAMIN So Cold (Hollywood)

EIGHT DAYS GONE Shooting Star (Ragin’ Grace/Titan)
NEW DISEASE Like Rain.fniversal)

TANTRIC The Chain (Maverick/Reprise]

ACTIVE ROCK

BREAKING BENJAMIN So Cold (Hollywood)

EIGHT DAYS GONE Shooting Star (Ragin’ Grace/Titan/
NEW DISEASE Like Rain (Universal)

TANTRIC The Chain (Maverick/Reprise]

ALTERNATIVE

BAD RELIGION Los Angeles Is Burning f£pitaph/
BREAKING BENJAMIN So Cold (Hallywood)

DONAVON FRANKENREITER FIJACK JOHNSON Free
Brushfire/Universal)

'NEW DISEASE Like Rain (Universal)

TRIPLE A

ANNA MONTGOMERY Lyin’ In The Face Of Love /AMR/
BUDDAHEAD When I Fall (Sanctuary/SRG)

DAVID MEAD Beauty (Vettwerk/

GREY EYE GLANCES Halfway Back /Sgjourn Hills)
GUITAR SHDRTY Old Schaal (Akigator/

JASON WHITE Slow News Day (Hanging Vines/

JULIANA HATFIELD Because We Love You /Zoe/Rounder)
LOS LOBOS Hurry Tomarrow (Mammoth/Hollywood)
MODEST MOUSE Fioat On (£pic/

RACHAEL YAMAGATA Worn Me Down (Private Music/RVG)
RED WEST 21 fAtantic)

REED FOEHL Days Are Like (Neverfiehl)

REIGH KINGS She Likes To Crash fLazy River)

SHERYL CROW Light In Your Eyes /A&M/Interscaope)
TONY MARTINO Married Man {Lou-Do/V- Tone/Compendia)

R&R's Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds
is e-mailed each week to participating radio and record executives. For more info, contact Greg Maffei at

gmaffei@radioandrecords.com.

wwWw americanradiohistory com
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KEvin CARTER

CHR/POP

kcarter@radioandrecords.com
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Dude, Where’s My Format?

CHR/Pop’s challenges will be addressed at R&R

Convention 2004

It’s the most wonderful time of the year — and I don’t
mean that one day a year when the air is just right for
skinny-dipping. R&R Convention 2004 is approaching,
and I hope to see all of you come out for the annual
three-day extravaganza, featuring our favorite topics:
“Whenja get in?” “Where ya staying?” and “When ya

leaving?”

This year’s confab happens to fall
during a time when our industry is in
turmoil — especially for those of us in
the CHR/Pop format. It's with that in
mind that R&R will present “CHR’s
CHallenges” at the convention, a dis-
cussion about how to do decent CHR/
Pop radio in indecent times.

The Top Of The List

Atthe top of everyone’s
list is — what else? — in-
decency. Who knew that
Janet Jackson's flash of her
starboard mammary gland
would launch a congres-
sional witch hunt the likes
of which hasn’t been seen
since The 1950s? KALC/ |
Denver PD BJ Harris,
asked what might be a
good tapic for this year's
CHR/Pop pancl, practically shricks,
“Is there anything bigger than inde-
cency?”

But where's the line on indecency?
1t's so0 hard to know if you've crossed
a line whenit's so faint that you can’t
even see it — or when it keeps mov-
ing. And now that CHR/Pop seems to
be borrowing a fair amount of its mu-
sic from CHR/Rhythmic (with its
steady dict of “bitches ‘n” hos”), should
we rename the format CHR/ Hip-Hop,
claim it isn’t radio that's being indecent
and blame those damn dirty lyrics?

John Reynolds

And who is it who's being indecent
(or not)? We all talk about making
sure our jocks are careful when doing
bits, but programmers are starting to
say that the talent pool is more like a
talent puddle, covered in a thin layer
of algae.

McVay Media VP/Contemporary
Jerry King says, “The two biggest
problems now facing CHR are a fack
. of good pop picces to bal-
ance the hip-hop and rock,
and the lack of talent. The
music issue will clear itself
up. It always has and al-
ways will. The talent issue
is a powerful one, but itis
fixable on a longer-term
| basis. We must start now.”

Harris chimes in again:
“Radio’s talent pool is
gone, thanks to voicetrack-
ing. Do you agree with this statement?
No? Then go try to hire a new up-and-
coming morning show or night talent.
They're not there.”

Add Personality,
Let Simmer

MTV Networks VI'/Music & Ra-
dio Quincy McCoy has a bit brighter
outlook, but not by much. “The re-
birth of personality radio is near,” he
says. “The ‘more music, less talk’ for-
mula has run its course.

“ Anyone who is paying attention to

What’s On....

w W
85 86

ARTIST Title
J-KWON Tipsy

I8

73 76
38 49
26 47
48 44
25 41

USHER Burn

WKOQI (Channel 95-5)/Detroit

Since our antenna won't reach all the way to Detroit, we
figured we’d hit up our good friends at Mediabase to see
what WKQI (Channel 95-5) is playing these days. Here's
the station’s top 10 from April 4-10.

85 D12 f/EMINEM My Band

82 USHER f/LUDACRIS & LIL JON Yeah
78 BRITNEY SPEARS Toxic

76 CHINGY One Call Away

JESSICA SIMPSON With You

BEYONCE Naughty Girl
CASSIDY f/R. KELLY Hotel
MAROON 5 This Love

www americanradiohistorv com

“It’s about keeping
radio relevant in a
time when listeners
are decreasing and
satellite radio is
growing.”

John Reynolds

this FCC nonsense abaut Howard
Stern should see the silver lining in
this mess. If Stern goes to a satellite
outlet, millions of his listeners will
follow. The power af his personality
will drive this. Then others — like
Doug Banks, Tom Joyner and Don
Imus — will follow.

“The one ingredient that is missing
from broadcast and satellite radio to-
day is full-blown air persanalities. If
broadcast radio doesn’t return to this
essential element that made radio
great, it will continue to slide off the
media map.

“Satellite radio won't take long to
catch on, with strong air personalities
and fewer commercials attracting lis-
teners. Cable TV, with the help of
MTYV and, now, the star power of out-
lets like HBO, has happily seduced
customers to pay for the service. Why
not personality radio?”

The Big Picture

We also have to keep a careful eye
on the overall picture of what's go-
ing out over the airwaves. WKQI
(Channel 95-5)/Detroit D Dom
Theodore says, “We need to build
creative and compelling content. At
a time when alternative media is
waging a full assault on traditional
radio, content is the only thing that
can keep us alive, and we need to dis-
cuss its importance.

“We also need to include topics like
how to meaningfully image a radio sta-
tion and how to build a creative envi-
ronment in a corporate world.”

WNKS/Charlotte OM/PD John
Reynolds, thinking along similar
lines, says, “It’s about keeping radio
relevant in a time when listeners are
decreasing and satellite radio is grow-
ing. Digital video recorders are grow-
ing and taking away listeners now
that they can watch TV on their own
schedule.

“How do we manage increased

My Format?

grim. The panelists at the
CHR/Pop session at R&R
Convention 2004 will discuss
the issues in a positive light.
Where's the pop music? Should
it be called CHR/Pop or CHR/Hip-
Hop? Where's the personality?
The incredible shrinking talent
puddie. Where's the line on
indecency? it's hard to hit a

Register at www.radioandrecords.com.

CHR/Pop: Dude, Where’s

Today’s challenges for CHR seem daunting, but all is not

moving target. We'll also address building compelling content while
trying to stick to leaner budgets and satellite radio and other distractions.

spotloads and spot demand? Gener-
ally speaking, times are changing for
radio. How do we change with the
times and maximize our product?”
We can all agree that it’s becoming
harder to do great radio in a world of
shrinking budgets, distractions like
satellite and Internet radio, label con-
solidation and other challenges that
have popped up over the past five
years. So let’s all get together at R&R
Convention 2004, build a campfire in

the lobby of the Beverly Hilton (don’t
laugh — someone will try it after nine
Jager shots), sing “Kumbaya” a few
times and discuss how we can make
our jobs easier and our stations more
attention-getting. After all, radio’s
supposed to be fun, dammit! (Sorry,
indecency police!)

In closing, here’s my lame attempt
to get down with the hip, cutting-
edge, tastemaking American ldol
crowd: “Carter ... out!”

Get To Know....

Dom Theodore
OM/PD, WKQI/Detroit

Name: Dom “Domino” Theodore.

Fancy-ass title: OM, WKQI, WDFN &
WXDX-AM/Detroit.

Most recent ratings highlights: in our most
recent trend, we beat the competition 12+, 18-
34 and 25-54!

Brief career recap: Production at WHYT/
Detroit; on-air at WDFX/Detroit; on-air at WIOG/Saginaw, MI; Asst. PD
at WTCF/Saginaw, MI; OM/PD at WILN & WTBB/Panama City, FL; PD
at WFLZ/Tampa; PD at KRBE/Houston; OM/PD of WKQI/Detroit.

What possessed you to get into this business? It was my way of
rebelling against my parents’ desire for me to be a lawyer. “You can't
handle the truth!”

Early influences: BJ Harris (taught me the best lesson | ever
learned: Your gut is right 90% of the time), Randy Michaels, Jeff
Kapugi, Rick Gillette, Kid Kelly, Michael J. Foxx, Spyder Harrison, Guy
Zapoleon, Rick Beicher, Brian James, Steve Kingston and Chris Conn.

Most influential radio station growing up: WHYT/Detroit.

First exciting radio gig: It wasn’t my first gig, but it was the most
exciting — cracking the mike at The Power Pig [WFLZ/Tampa] for the
first time.

Family: Wife, Jennifer; and son, Jonathon.

What CDs are in your car player? J-Kwon’s Hood Hop, Janet
Jackson’s Damita Jo, Twista's Kamikaze and Usher's Confessions.

Guilty pleasure (off-duty) music: '80s hits.

Secret passion: Talk radio host. One of these days!

Name the one gadget you can't live without: Computer — I'm
addicted.

Favorite sports teams: Detroit Pistons, Detroit Red Wings (Hockey-
town. baby!), Tampa Bay Buccaneers.

Favorite food: Chicago-style pizza (the good stuff).

Favorite junk food: Heck, that's all | eat. | can't narrow it down to a
favorite.

Favorite city in the world: Detroit. | know you don't get that, but I'm
from here.

Favorite vacation destination: Lake Tahoe.

Favorite TV show: The Sopranos.

What current radio stations, other than your own, do you
admire, and why? WFLZ/Tampa, for many reasons. Professionally,
because it continues to dominate after all these years and remain one
of the most aggressive CHRs in the country, and personally, because
that's where | had more fun than at any other time in my life.

Birthplace: Warren, MI, a suburb of Detroit.

Ever gone toilet papering? Yes. Sorry, Alex.

Croutons or bacon bits? Bacon bits (low carbs).

Favorite drink: Beer.

Dom Theodore
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W W ARTIST TILE LABELS o kTS A%ﬁ& T e | Most Added”

t @ USHERfILUDACRIS & LIL' JON Yeah (LaFace/Zomba) B953  +74 759138 13 11500 | wwww.rradds.com
2 2 MAROON 5 This Love (Octone/iRMG) 8706 82 735753 13 124)0

ARTIST TITLE LABEL(S) ADDS
3 3 BRITNEY SPEARS Toxic Wive/Zomba) 7443 711 609834 16 1230 | \ucreen Soanis (g -
4 4  EVANESCENCE My [mmortal /Wind.up/ 6399 444 504701 18 1230 | ANASTACIA Left Outside Alone Enic/ 2
7 o D12 f{EMINEM My Band (Shady/Interscope) 6205 +917 526222 6 11611 LENNY KRAVITZ Where Are We Runnin'? Virgin/ 19
5 6  JESSICA SIMPSON With You (Columbia) 5786 528 470942 22 117j0 | CALLING OurLives REA/RMG] 13
8 @ JKWON Tipsy (S0 SoDefiZomba) BEI0 430 40413 § 1091 | i e oM "
9 e HOOBASTANK The Reason (/sland/IDJMG) 5538 +812 399824 8 12012 | BRITNEY SPEARS Everytime (five/Zomba) 13
6 9 CHINGY One Call Away (OTP/Capitol 5482  -200 366099 11  112(1 | TWISTA Ovemight Celebrty /riantic) 1

13 ) BEYONCE Naughty Girl (Cotumbia/ 5059 +1016 411268 5 12012 | SEANPAUL mSillin Love With You VP/Atiantic/ 10

15 @) JESSICA SIMPSON Take My Breath Away (Columbia) 4415  +466 426478 7  116/0

11 @ CASSIDY fiR. KELLY Hotel (/AMG) 4282 +25 327756 12 107j0

10 13 OUTKAST The Way You Move (LaFace/Zomba) 4“1 430 292548 22 118/0

23 ) M.WINANS fENYA & P. DIDDY | Don't Wanna Know (Bad Boy/Universalj 3787  +1108 351414 4 10117

12 15  LINKIN PARK Numb (Warmer Bros.) 3721 358 312288 21 11400

2% O  USHER Bun (LaFace/Zomba) w6 122 w32 4 g | MOST

14 17 NICKELBACK Someday (Roadrunner Records/iDJMG) wes s aeos 29 120 | /MCreasedPlays

19 @ BLACKEYED PEAS Hey Mama (A&Minterscape) 3592 +399 292702 13 11312 ’ o

18 @  AVRILLAVIGNE Don't Tell Me Mnsta(ﬁMw 3531  +171 233674 7 1223 G“s’zn‘“g:"“‘fjx S ﬁ;‘

16 20  JET Are You Gonna Be My Girl (Atfantic/ 2089 692 219176 11 1150 |\ wians ENYAR P.DIDDY | Oort. Gad Boyliversal +1108

21 @ KIMBERLEY LOCKE 8th World Wonder /Curb) 2003 +44 176329 12 107/1 | BEVONCE Naughty Gifl Catmbial 1016

20 22 SHERYL CROW The First Cut Is The Deepest /A&M/interscape) 2866 2269 203102 19 102j0 | DI2EMINEM My Band (Shadk/interscopel +917

17 23 HILARY DUFF Come Clean (Buena Vista/Hollywood) 2813 830 222534 14 11200 gg::m‘:’:‘:ﬂ;‘;:l'l‘:’lﬁ: m‘y’{,’f"f"fp‘z i :gg

26 @ BLINK-182 | Miss You (Geffen) 2810 4334 202788 7 V03 | jav2 Giet OFf Your Shoulder RacA-FelIOUMG) e

25 @D  SWITCHFOOT Meant To Live (Red Ink/Columbia) 2683  +168 156114 15  104/2 | JESSICA SIMPSON Take My Breath Away [Cambia/ +486

22 26 SARAH CONNOR Bounce (Epic/ 2251 563 108780 14 1130 | YELLOWCARD Ocean Avenve Capitol +446

27 27 3DOORS DOWN Away From The Sun (Republic/Universal) 1879 308 100841 9  gaj1 | JKWONTinsy (5o Solef Zombol +430

31 @  SEANPAUL I'm Still In Love With You (VP/Atiantic) 1849  +557 236522 3 8110

28 @  THREE DAYS GRACE {l Hate) Everything About You (ive/Zomba) 1752 +120 69748 9 891

36 €D  JAY-Z Dirt Off Your Shoulder (Roc-A-Fella/iDJMG) 1666  +538 124468 3 7014

30 € OUTKAST Roses (LaFace/Zomba) 1642  +324 98188 6 857

38 €D YELLOWCARD Ocean Avenue (Capitol 1630  +446 87498 4  101/9 New & Active

33 € ROONEY I'mShakin' (Geffen) 1264  +75 86874 8  68)0

20 @ LIZ PHAIR Extraordinary (Capitol 1155  +188 56728 3 756 ;ﬂtsll:"ﬂ\érzﬂ\;smﬂlegre: lﬂfffﬂf/m .

. otai Fays. 5 3l olations: 44, S

29 35 TWISTA fiKANYE WEST & JAMIE FOXX Slom{ Jamz (Atlantic) 1123 448 59082 15 930 ‘ wm'ﬂ& PP

35 36 FIVEFORFIGHTING 100 Years Aware/Columbia) 114 28 55984 7 5200 TotalPlays: 53, TotalStatons: 28, Adds: 5

39 @ SIMPLE PLAN Don’t Wanna Think About You (Warner Bros.) 1061 +74 49650 4 693 PETEY PABLO Freek-ALeek ive/Zombal

4 @ TOBY LIGHTMAN Devils And Angels /ava/ 1037 +79 46936 5 630 Total Plays: 489, Total Stations: 24, Adds: 5

43 @  CHERIE I'mReady fava/ 994  +141 45637 3 733 KYLIE MINOGUE Red Blooded Woman (Capitol

32 40 NICK CANNON Gigolo (ive/Zomba) 921 276 60570 16  81j0 L [T Al R R L S

5 @  J0JO Leave (Get Out BlackGroundUniversal BT .17 438 2 g3 | e e

38 42 MURPHY LEE flJERMAINE DUPRI Wat Da Hook Gon Be fFo’ ReefUniversa) 873  -118 57237 18 53/0 FINGER ELEVEN One Thing Mindu)

@®  CHRISTINA MILIAN Dip !t Low //sland/iDJMG) 821 +338 41440 1 56/9 Total Plays: 411, Total Stations: 28, Adds: 2

@  SUGABABES Hole In The Head /nferscape) 817 +289 42329 1 7119 LENNY KRAVITZ Where Are We Runnin'? Virgin/
50 @D YING YANG TWINS fiLIL' JON & THE EASTSIDE BOYZ Salt Shaker (7V7) 687  +10 36995 13 420 Total Plays: 401, Total Stations: 55, Adds: 19
46 46  LUDACRIS Splash Waterfalls [Def Jam Soutt/IDJMG) 672 30 42268 4 240 I:t‘:r;:v‘:gg";':: bl 5 s

@ MISTEEQ Scandalous /Reprise/ 638  +333 41629 1 6327 J0SS STONE Fell In Love With A Boy (S-CurvelEME)
47 48 LIMP BIZKIT Behind Blue Eyes (Fljp/interscope) 631 63 371 17 350 Total Plays: 376, Total Stations: 28, Adds: 1

@  GAVIN DEGRAW | Don't Want To Be L/AMG) 617  +86 11853 1 576 HANSON Penny & Me (36)

44 50  KANYE WEST Through The Wire /Roc-4-Fella/iDJMG) 613 195 45217 11 51f0 Total Plays: 288, Total Stations: 20, Adds: 0
B o S e o epti weck. 1w o e e iy, e comg i e o nctecce m s || Detailed station playlists for all R&R
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporters are available on the web at
reporting station. Songs unreported as adds do not count toward overall total stations pleying a song. Most Increased Plays lists the songs with the greatest week-to-week .
increases in total piays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AGH number. www.radioandrecords.com.

Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc.
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_ (
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WK Wik ARTIST TITLE LABELS) T sLkis AUYI:),E;:NLCE T Most Added ®
1 € MAROON 5 This Love (Octonel//AMG) 3106 +104 74101 14 480 |wwwrrindicator.com
2 2 BRITNEY SPEARS Toxic (ive/Zomba) 219 90 63535 15 480 | asmsrrine s A0S
3 3 USHER fLUDACRIS & LIL' JON Yeah (LaFace/Zomba) 2650 30 63326 13 460 :‘mm;:geo With ’:'e f’””ig""{iw ";
cean Avenue (Capi
7 @ HOOBASTANK The Reason fsiand/iDJMG) 2337 +377 53751 B A9 | CALLING Our Lives (RCA/AMG) 5
4 §  EVANESCENCE My Immortal (Wind-up) 2213 232 49654 20 4500 | MISTEEQ Scandalous /eprise/ 8
5 6  JESSICA SIMPSON With You (Columbia) 2057 164 46668 21 4501 gﬁim::f IflENVAI I& r ﬂlanv | Don;kblljadﬂw/umvma/' I ;
, 'm Still In Love With You (VP/Atlantic)
6 @ CHINGY One Call Away (DTP/Capitol 1982 #16 47329 11 430 | oo e here Are We Rumin? g .
13 o D12 HEMINEM My Band (Shady/interscope) 1880 +249 40614 6 47/0 ANASTACIA Left Dutside Alone (Epic/ 5
9 9 OUTKAST The Way You Move (LaFace/Zomba) 1653 07 38910 21 440 | ALICIAKEYS If ) Ain't Got You (JAMG/ 5
\ . ) BEYONCE' Noughty Girl (Columbia) 4
21 ) BEYONCE' Naughty Girl (Columbia) . 1629  +395 38399 LI L il e )
16 m JESSICA SIMPSON Take MY Breath AWaY /L‘a/umb/a/ 1628 +125 36609 6 47’0 JAY-2 Dirt Off Your Sheulder (Roc-A-Fella/iDJMG) 4
18 B JKWON Tipsy (So So DefiZomba) 1618  +289 35318 8  43)0 | CHERIE I'm Ready (lava/ 4
15 ) AVRIL LAVIGNE Don't Tell Me (4rista/RMG) 1601 +94 35212 7 460 JB:IJTUN:avseP (gne:‘ guél Iﬂljtkﬁzl{vned//zllm;er;all :
. . verytime (ive/Zomba)
10 14 JET Are You Gonna Be My Girl (Atfantic) 1595 12 34709 12 420 | guehaane Hoieln The Head diterscapel 3
8 15 HILARY DUFF Come Clean (Buena Vista/Hollywood) 1547 396 35660 13 40/0 | CHRISTINA MILIAN Dip It Low fisnd/OJMG/ 3
] 16 LINKIN PARK Numb (Warner Bros.) 1529 67 34511 22 380 | FRICKIN'A Trend (Alert Entertainment) 3
17 @ BLACKEYED PEAS Hey Mama (A&Minterscope) 1519 +115 35129 14 48/
14 18 NICKELBACK Someday (Roacrunner Records/iDJMG) 1504 42 34851 30 4000
19 O KIMBERLEY LOCKE Sth World Wonder (Curty 1386 +78 32045 14 A
22 € BLINK-182 | Miss You (Geffen) 1308  +166 28117 7 42
23 € CASSIDYfIR. KELLY Hotel L/AMG) 1228 +116 30135 10 391
12 22 SARAH CONNOR Bounce (£pic) 1184 495 27321 12 320
25 € SWITCHFOOT Meant To Live (Red ink/Columbia) 9965 +125 21589 13 370
20 24 3 DOORS DOWN Away From The Sun (Republic/Universal) 980 263 22585 11 331
28 € M.WINANS fIENYA & P.DIDDY | Don't Wanna Know (Bad Boy/Universal) 926  +370 23637 4 an
24 26  SHERYLCROW The First Cut Is The Deepest (A&M/interscope) 909 477 22581 26 2800 Most
27 @ USHER Bum (LaFace/Zomba) ws 38 252 4 ap |INCreasedPlays
26 €D THREE DAYS GRACE (I Hate) Everything About You (ive/Zomba) 657 +93 13850 9 301 [OTAL
. ARTIST TITLE LABEL(S) INCREASE
29 29  FIVEFORFIGHTING 100 Years fAware/Columbia) 484 4 12458 9 200 BEYONCE Naughty Gil Columbia P
36 @ SEAN PAUL I'm Still In Love With You (VP/Atlantic) 454 +144 10309 4 297 HODBASTANK The Reason f/sland/i0JMG) +31
31 € ADELAYDA Not Tonight (Superkals/ 410 +80 7975 10 162 M. WINANS f/ENYA & P. DIDDY | Don'.. (Bad Boy/Universall +370
USHER Bum flaFace/Zombal +348
3% €D OUTKAST Roses /l:?Face/Zambf?/ 433 +120 8235 5 2572 SXWON Tusy 5o 5o OetZomicl Jooss
30 @ SIMPLE PLAN Don’t Wanna Think About You (Warner Bros.) 426 +46 9073 5 26/1 D12 flEMINEM My Band (Shady/interscope) +249
38 €D SUGABABES Hole In The Head finterscope) 423 +132 10845 3 313 BLINK-182 | Miss You (Geffen) +166
43 €D  YELLOWCARD Ocean Avenue (Capitol) 3715  +139 8694 3 299 SEAN PAUL 'm Still In Love With You (VP/Atlanti) 104
i . YELLOWCARD Ocean Avenue (Capital) +139
32 € LZPHAIR Extraordinary (Capital) 375 +23 9484 5 191 SUGABABES Hok In The Head fnterscapel 132
40 €D ROONEY I'm Shakin' (Geffen) 326 +56 6026 6 1612 MIS-TEEQ Scandalous (Reprise/ +130
39 @ PLUMB Boys Don’t Cry (Curt) 306 +19 6598 5 20/0 JESSICA SIMPSON Take My Breath Away (Columbia) +128
SWITCHEOOT Meant To Live (Red ink/Columbia) +125
44 €D BURKERONEY Sounds Of The Ocean (8 Warld/Ayko) 283 +50 4769 3 10 AT Sy e “m
46 @  JAY-Z Dirt Off Your Shoulder (Roc-A-Fella/DJMG) 280 +90 6964 2 2314 CASSIDY §1R. KELLY Hotel (/AMG) +116
41 @) CHERIE 'mReady (Lava/ 280 +24 6256 3 23 BLACK EYED PEAS Hey Mama (A&M/nterscape) +115
. - | TRAPT Echo (Warner Bros.) +108
34 42 LIMP BIZKIT Behind Blue Eyes (Fijp/interscope/ 267 67 5415 21 80 e e — s
@ TRAPT Echo (Warner Bros.) 244 +108 7053 1 22{2 J0J0 Leave (Get Out) (BlackGround/Universall +96
33 44 DARKNESS | Believe In A Thing Called Love (Must...Destroy/Atlantic) 243 -98 4378 10 14)0 AVRIL LAVIGNE Don't Tell Me (Arista/AMG/ +0
42 45 TOBY LIGHTMAN Devils And Angels Lava) 238 5 4350 4 1210 I::EZE;‘:Y;::M:;&H;M ;"“Y;";@ d;/";w;l“ HivelZomba) +::
o0 o o -£ Ui our uloer {(Hoc-A- +
50 ¢ LENNY KRAVITZ Where Are We Runnin'? (Virgin/ 237 +90 4317 2 217 LENNY KRAVITZ Where Are We Ronrin’? Vi b
48 @) CHRISTINA MILIAN Dip It Low f/siand/iDJMG) 237 +62 6917 2 183 LOS LONELY BOYS Heaven (01/Epic) +85
@  J0JO Leave (Get Out) (BlackGround/Universal) 232 +96 5777 1 154 m;:;f& ':t:c?:'gh:l ’vfﬂﬂd:f/x/ﬂd ) +gg
. 1 L onder (L +
37 49 TWISTA f{KANYE WEST & JAMIE FOXX Slow Jamz (Atlantic) 210 -84 4966 15 1200 . WEST 1S, JOHNSUN ANFats Don oo A el/OMG)  +78
@ MIS-TEEQ Scandalous (Reprise/ 173 +130 5510 1 21/8 CHRISTINA MILIAN Dip It Low dsiand/iDJMG/ +62
: ROONEY F'm Shakin' (Geffen/ +56
50 CHR/Pop reporters. Songs ranked %tgt&lljlgg i'gm:e?:lo[?éasy week of Sunday 4/11 - Saturday 4/17. BURKE RONEY Sounds Of The Dcean (8 Workd/Ryka) +50
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Rock thrives in Kansas City, so
leaning in that direction while main-
taining a good mix keeps us on top as
the most listened-to radio station in
the city. Our biggest records this
week are “This Love"” by Maroon 5,
“My Immortal” by Evanescence,
“Toxic” by Britney Spears, “Someday”
by Nickelback, “Yeah” by Usher, “Here
Without You” by 3 Doors Down and
“The Way You Move” by OutKast. On the phones,
people want to hear “The Reason” by Hoobastank, “100
| Years” by Five For Fighting and “Are You Gonna Be My
Girl” by Jet. We've seen a lot of reaction on some of
our newest adds, including “Away From the Sun” by 3
Doors Down, “Overdrive” by Katy Rose and "My Band”
by D12. Songs that | think will really take off for us
include “Naughty Girls” by Beyoncé and “Roses” by OutKast. The key
to winning is to have a solid image for your station and to always re-
member that your listener comes to you first and foremost for the
music. A good balance is essential. With summer and warm
weather just around the corner, | am very excited to hear what both
established and new artists will bring to the table. It's all about fun! It
may be the craziest time of the year, but it is also the most enjoy-
able. This should be another great summer to be in radio.

Holly Clark
MD, KMXV/Kansas City

Third time's a charm for Usher fea-
turing Ludacris & Lil Jon, as
“Yeah” (LaFace/Zomba) sits on top of
the R&R CHR/Pop chart for the third
week in a row, followed by Maroon 5's
“This Love” (Octone/J/RMG) and
Britney Spears’ “Toxic” (Jive/Zomba)
.. Aiso rising in the top 10 are D12 fea-
turing Eminem’s “My Band” (Shady/
Interscope), from 7-5*;, J-Kwon's
“Tipsy” (So So Def/Zomba), from 8-7*; and Hoobastank's “The Rea-
son” (Island/IDJMG), from 9-8* ... Beyoncé's “Naughty Girl" (Colum-
bia) goes up 13-10%, and labelmate Jessica Simpson's “Take My
Breath Away"” climbs 15-11* ... Mario Winans featuring Enya & P.
Diddy's “I Don’t Wanna Know” (Bad Boy/Universal) rockets 23-14*
.. Usher's “Burn” (LaFace/Zomba) shoots up 24-16* and scores Most
Increased Plays, with 1,122 additional plays ... Sean Paul is “Still in
Love With You" (VP/Atlantic); the song moves 31-28* ... Jay-Z's “Dirt
off Your Shoulder” (Roc-A-Fella/IDJMG) shakes up 36-30* ... Liz
Phair’s “Extraordinary” (Capitol) rolls up 40-34* ... Toby Lightman’s
“Devils and Angels” (Lava) floats up 41-38*; labelmate Cherie’s “I'm
Ready” climbs 43-39* ... JoJo’s “Leave (Get Out)” (BlackGround/Uni-
versal) increases 45-41* ... Chart debuts: Christina Milian,
Sugababes, Mis-teeq (who also score Most Added, with 27 adds)
and Gavin DeGraw.

— Keith Berman, Associate Radio Editor
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armst: Lenny Kravitz

LageL: Virgin
By MIKE TRIAS/ASSOCIATE EDITOR

ince the day he was born, Lenny

Kravitz had an idea of what it would
take to be a star — after all, his mother
was actress Roxie Roker, better known as
Helen Willis on television’s The Jeffersons.
Kravitz, a Brooklyn native, grew up to
funk. jazz and gospel music. thanks to his
parents. It wasn't until he relocated to Los
Angeles as a teenager because of his
mother’s career that he was exposed to
rock music.

Kravitz's first real brush with fame
didn’t come as a result of his talent. When
he married actress Lisa Bonet from The
Cosby Show, he was thrust into the pub-
lic eye. However, his music quickly earned
him a reputation as a superstar in hisown
right.

Through the yvears he's worked with
many big artists, including Madonna,
Guns ‘N Roses guitarist Slash (whom he
met while attending Beverly Hills High
School in Los Angeles). N.E.R.D. and P.
Diddy. All of his albums have gone at least
platinum. He even set the record for most
wins in the category of Best Male Rock
Vocal Performance at the Grammys, win-
ning the award each year from 1999-2002
with “Again,” “Dig In,” “American Woman”
and “Fly Away.”

It’s been 15 years since his debut album,
Let Love Rule. signaled his entrance into
the industry, but Kravitz believes that he
has experienced a musical and spiritual
rebirth thanks to his upcoming seventh
studio album, Baptism. At the beginning
of 2003 he began working on an all-funk
album in Miami, but a trip to New York
last fall brought back memories of his
musical beginnings, inspiring him to take
a totally different direction. “Ultimately,
things change in life, but I really missed
that feeling.” he says. “There I was, riding
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around the city, and I felt the way I did 15
years ago.

“I returned to Miami, picked up my
acoustic guitar and just started playing.
All these tunes started coming out — two,
four. five, eight. I realized what I needed
to do had to be done now. It was urgent.
It was just flowing out, so I let the creative
process take over.”

“It’s strange, man. but I've made my
first record all over again.” says Kravitz
about Baptism. “That’s how it feels — as
pure as the beginning.”

People will witness Kravitz’ Baptism on
May 18 when the album hits stores.
Kravitz played all the instruments except
for the strings and saxes. However, there
is a new element in this album that hasn't
appeared on previous ones — the track
“Storm” features Jay-Z, marking the first
time that rapping has been a part of one
of Kravitz's songs.

“Where Are We Runnin’?” is the album’s
lead single and is already climbing the
charts at various formats. In the coming
months Kravitz' life may reflect the whirl-
wind vibe of the song. He now runs a
record label (Roxie Records, named after
his mother), as well as a design company,
and he is in the process of writing, produc-
ing and possibly directing a movie loosely
based on his own experiences. To top it all
off, he'll be hitting the television circuit in
May, right before he kicks off his world
tour in Holland on May 31.
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\._is provided by Mediabase Research, a division of Premiere Radio Networks.
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Antist Title (Label) TW LW Famil. Burn 12-17 18-24 25-34 o5 W aRmST TILE LBELS) HE A5 YRS RN
MARDDN 5 This Love (Octone///AMG) 430 429 98% 23% 437 426 432 1 0 USHER f/LUDACRIS & LIL' JON Yeah fLaFace/Zombal 576 +19 2 130
HDDBASTANK The Reason fisfand/iDJMG/ 423 410 78% T%h 428 423 A 2 e MAROON 5 This Love (Dctone/ JJAMG/ 81 +32 2 130
EVANESCENCE My Immortal (Wind-up/ 408 403 99% 3% 412 412 48 5 o BLACK EYED PEAS Hey Mama (A&M/interscapel 449 +31 2 151
SWITCHFOOT Meant To Live {Red /nk/Columbial 405 403 59% 11% 430 400 388 4 o % AVRIL LAVIGNE Don't Tell Me {Arista/AMG) a3 +7 2 13/0
USHER fILUDACRIS & LIL' JON Yeah {laface/Zomba) 403 417 97% 34% 413 406 4.18 3 5 BRITNEY SPEARS Toxic (/ive/Zambal 367 i 2 14)0
LINKIN PARK Numb (Warner Bros. 392 394 95% 35% 395 389 400 6 J-KWON Tipsy (So So Def/Zomba/ 364 +24 2 1000
3 DOORS DOWN Away From The Sun (Republic/Universal) 3.89 397 73% 13% 396 380 4.03 9 M. WINANS flENYA &... | Don't... (Bad Boy/Universall 343 +46 2 90
KIMBERLEY LOCKE 8th World Wonder Curd/ 386 387 80% 17% 382 38 388 8 BEYONCE' Naughty Girl (Columbial kI 3] +43 2 10/0
JESSICA SIMPSON With You (Columbial 385 386 98% 46% 395 393 399 10 E D12 flEMINEM My Band /Shady/interscape/ 3 +47 2 9j0
NICKELBACK Someday /Roadrunner Records/\0JMG/ 385 376 95% 44% 380 386 396 16 @ HOOBASTANK The Reason {/sland//0JMG/ 278 +54 2 8i0
M. WINANS fIENYA &... | Don't... (Bad Boy/Universall 3.8 - N% 16% 389 389 38 7 1 % GLENN LEWIS Back For More /Epic/ 210 -65 2 100
USHER Burn {LaFace/Zomba) 384 - 65% 13% 412 391 3n 14 @ EVANESCENCE My Immortal (Wind-up/ 263 417 2 120
D12 fIEMINEM My Band /Shady/interscope/ 383 384 93% 2% 41 3N 3N 20 @ USHER Bum {LaFace/Zombal 261 +27 2 6i0
HILARY DUFF Come Clean (Buena Vista/Hollywood! 375 366 98% 34% 358 380 393 12 14 CHINGY GneCall Away (OTP/Capitol) 258 8 2 10/0
THREE DAYS... il Hate) Everything About You {ve/Zombal 3.74 - 7% 18% 397 375 390 19 @ OUTKAST Roses (LaFace/Zombal 255 +15 2 8i0
BLINK-182 | Miss You {Geffen/ 373 368 83% 22% 392 345 1383 n 16 % KESHIA CHANTE Bad Boy findependent/ 246 5 2 8i0
JESSICA SIMPSON Take My Breath Away (Columbia/ 365 364 95% 27% 412 349 335 13 @ % FEFE DOBSON Everything (island/{0JMG/ 236 +6 2 910
BLACK EYED PEAS Hey Mama (A&Miinterscape/ 365 367 85% 25% 356 392 3.76 15 BLINK-182 | Miss You {Geffen/ 224 +6 2 10i0
BRITNEY SPEARS Toxic (iive/Zombal 364 387 9% 48% 357 378 13153 17 19 JET Are You Gonna Be My Girl (Atiantic/ 216 .23 2 1000
OUTKAST The Way You Move (L aFace/Zomba/ 364 358 98% 56% 332 360 401 25 @ CASSIDY fIR. KELLY Hotel (/AMG) 215 +4 2 1110
AVRIL LAVIGNE Don't Tell Me /Arista/AMG/ 364 357 84% 23% 366 347 391 22 @ OUTKAST Hey Ya! {Laface/Zombsl 208 +1 2 14j0
SARAH CONNOR Bounce /£pic/ 363 366 8% 27% 374 329 1385 18 22 SARAH CONNOR Bounce /Epic/ 207 -1 2 10/0
BEYONCE' Naughty Girl (Columbia/ 359 362 86% 27% 363 355 353 27 23 HILARY DUFF Come Clean {Buena Vista/Hollywood) 206 10 2 710
S. CROW The First Cut Is The Deepest /A&M/interscope) 358 364 99% 47% 357 3.66 3.80 27 24 TWISTA f/K. WEST & J.FOXX Slow Jamz /Atiantic/ 191 13 2 70
J-KWON Tipsy (So So Def/Zomba/ 358 351 85% 29% 387 349 39 28 @ % JACKSOUL Still Believe In Love {independent/ 188 +4 2 710
OUTKAST Hey Ya! (LafacelZombal 357 357 9%% 67% 330 337 399 23 26 EAMON F**kIt fi Don't Want You Back) (Jive/Zombal 179 42 2 120
JET Are You Gonna Be My Girl /At/antic/ 353 365 90% 33% 360 340 361 26 NO DOUBT It's My Life /iaterscope/ 175 +3 2 8/0
CHINGY One Call Away (OTP/Lapitol 344 347 87% 37% 360 34 34 30 @ % ALANIS MORISSETTE Everything (Maverick/Reprise/ 174 +9 2 8j0
CASSIDY fIR. KELLY Hotel L/RMG) 338 340 89% 39% 354 343 354 29  OUTKAST The Way You Move (LaFace/Zomba/ m -1 1 810
Total sample size is 478 respondents. Total average favorabitily estimales are based on a scale of 1-5. (1=dislike very much, @ LINKIN PARK Numb Warner Bros.) 169 +17 1 80

fh:’,','fmvgz gﬂ;a%::;;:%ﬂ%%ﬁglzg: gf,'fé;',’:g?:: zs”;;o "s'fnrﬁ Zﬁmﬂ%mﬂ#ﬂgﬂ%ggﬁf 16 Ganadian CHR reporters. Monilorgd airplay data supplied by Mediabase Research, a dMsipn of Premiere Rapip Networks.

Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test 80an ranked by total piays for ll}e a_nplay week of 4/11-4/1 7: Builets appear on songs gaining plays of remaining flat from

based on the format/music preference. Rate TheMusic.com results are not meant to replace callout research. The results are previous week. If two songs are tied in total plays, the song with lng farger increase in plays is placed jl[sl. Songs below No.

intended to show opinions of participants on the the Internet only. RateTheMusic is a registered trademark of 15 are moved !o recurfent after 20 weeks on the chart. Most Added is the total number of new adds qﬂlcnalty reported lo_ R&R

RateTheMusic.com. The RTM system, is avaifable for local radio stalions by calfing 818-377-5300. RateTheMusic.com data by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. ¥ Indicates

\Cancon. © 2004, R&R, Inc. )

THE Y'RE BOTH A LITTLE TIPSY JKkwon (i) took a break from running around St. Louis to
hang out with KSLZ (Z107-7) night guy Jet Black. Here they are, exchanging manly gestures of fraternal
fove.

Please Send Your Photos

R&R wants your best snapshots

{color or black & white).

Please include the names and titles of all pictured and send them to:
R&R, c/o Keith Berman: kberman@radioandrecords.com

50, YOU HOT! 50 Cent and G Unit stopped at Edmonton, Alberta’s Rexall Place, home of the
Edmonton Oilers, during their tour of Western Canada. CKRA (96X)/Edmonton was all over the
concert, giving away front-row and luxury suite tickets along with backstage passes. Here's 50 (1) with
96X morning co-host BJ.

BUT I'M ON VACATION! the guys trom WKSC (103.5 Kiss FM)/Chicago took a nice Spring
Break trip to Puerto Vallarta, but the town wasn't big enough to keep them from running into former
TLC singer Chilli! Here are (I-r) Kiss night dude Java Joel and afternoon guy Scott Tyler, Chilli and Kiss
MD Jeff “Smash” Murray.
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DonTtAY THOMPSON

April 23, 2004 R&R ® 31

dthompson@radioandrecords.com

Rhythmic Snapshots

Alook at the format’s recent events

. his week we’re going to take a break from heavy topics like consolidation, in-
decency and the threat of satellite radio and the Internet. We're going to sit back,
relax and enjoy some of the photos from recent industry events that have been pil-
ing up on my desk. If you have photos you'd like to see here, send them to me at
R&R, 10100 Santa Monica Boulevard, Third Floor, Los Angeles, CA 90067. Or you
can e-mail them to me at dthompson@radioandrecords.com.

WHICH WAY DO | LOOK? 1hat question

seems to be on Avril Lavigne’s mind as she takes a

phato with the crew at KZZP (Kiss-FM)/Phoenix. The

CHR/RHYTHMIC

Rhythmic Chitta Chatta

You want to understand the issues? Better be at the
Rhythmic session at R&R
Convention 2004. One of the
biggest concerns is how radio
is to remain creative and
entertaining with the FCC
threatening to hand down one
of those fat-ass fines.

In this session we'll have an
open discussion with our audience -
and panelists on how to avoid fines without making our stations sound
as dull as sitting through another tired-ass, boring convention session!
Next week we'll have an update on the panelists. Register for the
convention at www.radioandrecords.com.

star stopped by the station before a free concert at a
local mall to offer PD Mark Medir:a and morning host
Krazy Kid some tea and crumpets. Just kidding! Seen
here are (I-r) Lavigne, Kiss Promotions Director Frank
Vindiola, Medina and Krazy Kid.

WE IN THE HOUSE among the attendees at Janet Jackson's album-
release party in New York were Sr. VP/Market Manager of Emmis/New York
Barry Mayo, WQHT (Hot 97)/New York MD Ebro and Greg Lawley of
Lawman Promotions. Seen here (i-r) are R&R CHR/Rhythmic Editor
Dontay Thompson, Lawley, Ebro and Mayo.

i

WHO’S THE LITTLE GUY IN THE MIDDLE? xcac/
Oxnard, CA held a special event last month with Geffen artist Avant.
Private Room With Avant gave the station’s listeners a chance to get
up close and personal with the R&B crooner. Pictured here hanging
out are (I-r) KCAQ PD Big Bear, Avant and KCAQ night pimp Quay.

I'M THE KING OF R&B atter seiling over 1 mitlion copies
of his album Contessions in one week, superstar Usher is not
only the King of R&B, he may be the new King of Pop. Seen
here are (I-r) WKTU/New York morning co-host Baltazar, Usher
and WKTU morning co-host Goumba Johnny during a recent
royal visit to the station.

GETTING THE PARTY STARTED row lucky is the guy
in the middie? During Janet Jackson's album-release party, Virgin
Records Exec. YP/Promotions Hilary Shaev and Rhythm/
Crossover Promotions mamma Andrea Kline took a moment to
shew their love to R&R CHR/Rhythmic Editor Dontay Thompson.
Seen here (I-r) are Shaev, Thompson and Kline.

WE’RE SO COOL Living in a city ike Paim
Springs, CA — where it gets as hot as two big of’
buttocks rubbing against each other, and where every

move once they retire — can be as entertaining as
joining a book club. So what are two cool cats like
KKUU/Palm Springs PD Anthony “Antdog” Quiroz (r)
and J Records recording artist Sly Boogie doing there?
Well, | guess Antdog has to program KKUU, and maybe
Boogie's car broke down in the station’s parking lot.

single granoma and grandpa on the West Side seems to ROCK,, PAPEH SCISS UHS It appears
that KXME/Honolulu PD KC played a heated
round of the game with Wango and Kyle of
Jagged Edge backstage at KXME's R&B
Heavyweight Concert. The show featured Jagged
Edge, Avant, Ginuwine and Keke Wyatt. Seen
here battling it out are (I-r) Wango, KC and Kyle.

A DIVA'S PARTY Janet Jackson's album-release party in New York was a star-
studded affair. Attendees included the Rev. Al Sharpton, Patti LaBelle and a host of top
radio and record executives. Oh, and did | mention the transvestites? Seen here
mingling are (I-r) WPGC/Washington MD Sarah O'Connor, Janet and WPGC air talent
£Z Tommy.

REPRESENTIN’ THE BA Y The crew at KMEL/San Francisco always keeps
things poppin’ in the Bay Area. During a recent station event, a few of the family
members got together for a snapshot. Seen here (I-r) are Greg Lawley of Lawman
Promotions and KMEL morning man Chuy Gomez, midday diva Sana G., evening piaya
Big Von Johnson staff member Shortee and Commander and PD M:chael Mamn

LOOK AT MY GOLD kaine and D-Roc of The Y/ng Yang Twins are known to
show off their gold fronts at every photo opportunity, so it was no surprise when they
flashed them during a recent performance for KSEQ (Q97)/Fresno. Pictured here are (I-
r) KSEQ PD Tommy Del Rio, Kaine, D-Roc, Greg Lawley of Lawman Promotions and
KHTN/Merced, CA OM/PD Rene Roberts.

WANNA MAKE OUT? | know that's what
was on the mind of KWWV (Wild 106)/San Luis
Obispo, CA PD/morning dude Eric Sean (i)
when the sexy Veronica from MTV's Road
Rules: Semester at Sea fook this photo with
him. The crew from Real World/Road Rules
was in the market shooting footage for the
show, and they later partied with the Wild 106
staff at a local club.
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r  CHR/IRHYTHMIC TOP 50

33
POWERED[]Z

4117. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays is placed first. Songs below
No. 20 are moved to recurrent atter 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds
do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases in total plays. Total Audience equats Average
Quarter Hour Persons times number of plays {times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from
the Arbitron Company (© 2004, The Asbitron Company). © 2004, R&R, Inc.

_ (
\/ e April 23, 2004 MEI"ABASE
W W ARTST TILE LABELS) S ks m%‘ks v owsos | Most Added’
1 1 USHER fILUDACRIS & LIL' JON Yeah fLaFace/Zomba) 6028  -277 804355 16 840 |wwwrradds.com
3 @ M.WINANS fIENYA & P. DIDDY | Don't Wanna Know (Bad Boy/Universa) 5900  +231 697465 13 750 | aanstime wses) o0
2 3 J-KWON Tipsy (So So Def/Zomba) 5416 -403 573690 16 82/0 BABY BASH Sexy Eyes (Da Da Da Da) (Universall 20
4 @ USHER Bum (LaFace/Zomba) 5206 +248 555171 8  8OH | JUVENILE Slow Motion (Cash Money/Universal 19
5 @ D12 HEMINEM My Band (Shady/interscape) 4857  +241 438710 7 7400 x;;’;":gp“g “‘I‘-;‘"YMESVW;'a"S/}'aP::,"i"' {Def Jom/iDIMG) :‘1’
9 @ BEYONCE Naughty Girl (Columbia) 4298 4698 477276 6 782 | o mnm;:r ;"‘g's‘;mfl b"':é’:’at’;'s"” e g
8 0 PETEY PABLO Freek-A-Leek (ive/Zomba) 3878 +136 447387 16 91 R. KELLY Happy People (iive/Zombal
10 € TWISTA Overnight Celebrity (Atfantic) 3826  +403 418548 9  BOj2 | AMANDAPEREZ!Pray (Vigin 8
7 9 JAY-Z Dirt Off Your Shoulder (Roc-A-Fellas/DJMG) 3505 233 406387 16 750 | DUORDIESTWISTA & JOHNNY P. DoU? (RapA-Lot) 6
6 10  CHINGY One Call Away (DTP/Capitol 3095 721 343749 16 7500
14 @ LI FLIP Game Over (Sucka Free/Loud/Columbial 3396  +531 368857 11 7313
11 @ KANYEWEST f/SYLEENA JOHNSON All Falls Down (Roc-A-Fella/0JMG) 3226  +275 447953 8  78i0
12 13 LUDACRIS Splash Waterfalls (Def Jam South/iDJMG) 2712 210 30101 17 75M0
15 @) SEANPAUL 'm Stil In Love With You (VP/Atiantic) 2655 +1 300438 20 701 Most
16 15  VINGYANGTWINS L' JON & THEEASTSIDE BOVZ SatShaker 7V7) 2323 165 220038 22 1ap | Imcreased Plays
13 16 GUNIT flJOE Wanna Get To Know You finterscope) 2301 579 280745 15  72/0 ToT
20 @ PITBULLFLIL JON Culo /7VT) 1955  +367 174389 5  5OJ4 [ ARTIST Tme Lse) INCREASE
17 18 CASSIDY fiR. KELLY Hotel L/RMG) 1941 215 237389 25  73j0 | BEVONCE Naughy Girl Colmbia/ +698
21 @  ALCIAKEYS If| Ain't Got You L/AMG) 1885  +310 254926 7 644 t’;,'f:::g’;’::‘;’v";';;;tia";’rg/m%m y s
23 @ AMANDA PEREZ | Pray (Virgin) 1628 +354 125235 3 53/6 TWISTA Overnight Celebrity /Atfantic/ +403
19 21 TWISTA fIKANYE WEST & JAMIE FOXX Slow Jamz (Atfantic/ 1549 214 197903 20  79/0 | PITBULLLIL JON Culo 7V7) +367
38 @D  USHER Confessions Part 2 (LaFace/Zomba) 1316 +650 164455 2 12)4 | AMANDA PEREZ |Pray (Vigin +354
27 @  NBRIDAZHGEMINI So Fly Upstairs) 1276 +189 77934 10 252 cll,:‘;'ﬁ::;srum;ﬁ:::;: p’:ﬁ’(ﬂm ::;g
22 24  OUTKAST Roses /Laface/Zomba) 1220 246 105961 9 65/0 K. WEST 1/S. JOHNSON Al Falls Down (Roc-4-Fellai0MG)  +275
20 @  JOE fIG UNIT Ride Wit U (ive/Zomba) 1105 +174 97913 5 56/5 | R KELLY Happy People iveZomba) +278
25 26  T.. Rubber Band Man (Grand Hustie/Atiantic) 1019 194 102871 17 491D
31 @) YUNGWUN fIDMX, LIL' FLIP & DAVID BANNER Tear!tUp (/AM6) 980  +87 55595 4 604
30 @ DILATED PEOPLES fIKANYE WEST This Way (Capito) 975  +59 76274 6 5273
32 @ CHRISTINA MILIAN Dip It Low fsland/i0IMG) 937  +84 101600 5 431
36 €@ DOORDIEHTWISTA & JOHNNY P. Do U? Rap-A-Lot) 879 +133 3w 5 3 |NMew & Active
24 31  JENNIFER LOPEZ f/R. KELLY Baby | Love U (Epic/ 862 376 50288 10 330 | o0 e G ou Dot Want Orama B ad Sopthiesal
34 @ J0JO Leave (Get Out) (BlackGround/Universal) 860 +48 73216 6 340 Total Plays: 330, Total Stations: 16, Adds: 1
26 33  BRITNEY SPEARS Toxic (five/Zomba) 814 -326 91438 12 2310 MASTER P Act A Fool (New No Limit/Koch)
28 34  KANYE WEST Through The Wire fRoc-A-Fella//DJMG) 805 192 114283 20  54/0 | Total Plays: 315, Total Stations: 20, Adds: 4
41 €  NINASKY Move Ya Body (Next Plateau/Universal) 647  +166 155460 2 353 | SLY BODGY That'z My Name (Keep Thuggin') L/RMG/
Total Plays: 314, Total Stations: 25, Adds: 2
33 36 RUBENSTUDDARD Sorry 2004 (/AMG/ 644 206 78799 16  4ifp
43 €@ YOUNG GUNZ Friday Night (Aoc.A-Fella/DIMG) B37 <204 4RI 2 3% | e e e
39 € BEENIE MAN fIMS. THING Dude (Vigin/ 637 +8 136105 12 262 | peseue oo chee SROUMIersa)
€  YING YANG TWINS Whats Happnin! (TV7/ 599  +289 47069 1 393 | Total Plays: 301, Total Stations: 9, Adds: 3
@ R. KELLY Happy People (five/Zomba) 571 +274 86202 1 3218 AVANT Don't Take Your Love Away (Geffen/
@  JUVENILE Slow Motion (Cash Money/Universal) 545 +188 75634 1 2719 | Total Plays: 204, Total Stations: 13, Adds: 1
48 @ PLAY-N-SKILLZ Freaks findependent) 520 +141 51862 2  26{1 | GHOSTFACE fIMISSY ELLIOTT Push (Def Jam/DIMG)
e . Total Plays: 282, Total Stations: 20, Adds: 0
35 43 JAGGED EDGE What It's Like (Columbia/ 510  -237 31078 10 370 ,
49 @ BABYBASH Sexy Eyes Da Da Da Dal Universal 453 480 2ms0 2 3o | qEERLTDE e A s
I el 425 215 44515 7 AID | gpanny fKANYE WEST Tak About Our Love Mlantic)
46 46 BOOYUNG fITHERESA VICTDRIA Get Naked /Sin/ 385 6 17588 3 5 Total Plays: 203, Total Stations: 9, Adds: 3
40 47  MR.VEGAS Pull Up (Delicious Vinyl/Geffen) 378 112 44148 4 230 PRINCE Musicoloay (Columbia)
42 48 M.LEE f|J. PHA & S. BROWN Luv Me Baby (Fo’ ReellUniversal) 352 95 25316 11 280 | TotalPlays:177, %tal Stations: 14, Adds: 0
44 49 BLACK EYED PEAS Hey Mama (A&M/interscope) 37 J2 0 172000 12 190
@ ELEPHANT MAN Jook Gal (VP/At/antic) 340 +12 36224 1 29)2 Songs ranked by total plays
86 CHR/ i rters. Moni airplay data supplied by Medlabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 4/11- Deta iled station p|av| ists for all R & R

reporters are available on the web at
www.radioandrecords.com.
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R&R GONVENTION 2004! JUNE 24-26, 2004
BEVERLY HILTON HOTEL in Beveriy nitls, ca

Register NOW at www.radioandrecords. com
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e N ™
America’s Best Testing CHR/Rhythmic Songs 12 +
TE i M!ﬁ For The Week Ending 4/23/04
roweneo{T3 EDEABASE
Persons Persons Persons
Artist Title (Label) TW LW Familiarity Bum 12-17 18-24 25-34
USHER H/LUDACRIS & LIL' JON Yeah fLaf ace/Zomba) 447 449 100% 29% 447 447 aM aRmist: Pitbull
USHER Burn fLaFace/Zomba) 442 431 89% 8% 448 442 436 LageL: TVT '
MARIO WINANS HENYA & P. DIDDY | Don't Wanna Know (Bad Boy/Universall .28 422  93%  14% 436 433 417 DU
KANYE WEST f/SYLEENA JOHNSON Al Falls Down (Roc-A-Fella/IDJMG) 412 410 81% 13% 407 425 406 rmando Perez, known through-
CHINGY One Call Away (OTP/Capitoll 411 417 98% 36% 415 417 404 out the Miami area as rapper
BEYONCE' Naughty Girl (Columbia) 410 411 9a% 17% 409 409 415 Pitbull, has always had an in-
D12 {IEMINEM My Band /Shady/interscope) 405 412 98% 20% 424 408 401 dependent attitude when itcomes
J-KWON Tipsy (S0 So Def/Zomba) 403 416 97% 33% 429 397 381 to his music. Perhaps that comes
TWISTA Overnight Celebrity (Atiantic/ 400 395 74% 10% 410 422 381 from the fact that he’s from the .
JAY-Z Dirt Off Your Shoulder (Roc-A-Fella/I0IME) 388 411 9% 25% 383 414 3gg | | South,where many rappers have risen tothe national spot-
JAGGED EDGE What It's Like (Columbia) 36 - 5% 8% 409 388 377 light thanks to their do-it-yourself work ethic. Perhaps it re-
CASSIDY f/R. KELLY Hotel (/M5 394 400 98% 40% 408 335 368 sulted from the tutelage of Luther “Luke” Campbell and Lil
ALICIA KEYS If | Ain't Got You L/AMG) 390 405 79% 1% 368 384 420 ‘éﬂ?tﬁ';:‘:r::’]a{]:“g;gg‘;gg t‘:]‘;ea‘:)';‘:‘:;:;’;g:e:;ge;;:
m‘s;nf fjﬁ:uvs W?T T& .'I(AMIEY ro;/(x Slow ijz (Atlantic) ::g ::: 97% ::: ::; :z; ::z joined forces with TVT. He feels that the label's major indie
HSUACA SR N e : : 0% : : i status puts it right in line with his belief on how things should
OUTKAST Roses aaface/Zam{:a/ 380 387 83% 20% 388 365 3.80 be done in the record business (of course, it doesn't hurt
KANYE WEST Through The Wire (Roc-A-Fella/i0JMG) 379 389 92% 42% 377 386 379 that he's gotten to know TVT through his association with
LUDACRIS Splash Waterfalls (Def Jam South/iDJMG) 379 386 91% 31% 391 393 361 Lil Jon).
RUBEN STUDDARD Sarry 2004 (/RMG) 375 353 94% 35% 361 373 383 Pitbull's upcoming album, M.LA.M.L. (Money Is a Major
PETEY PABLO Freek-A-Leek (/ive/Zomba/ 369 359 85% 26% 395 386 3.28 Issue), will reach store shelves this summer. Thanks to Pitbull's
EAMON F*“k It (I Don't Want You Back} (iive/Zomba/ 367 371 98% 47% 39 367 333 years of his making a name for himself in the underground,
SEAN PAUL I'm Still In Love With You (VP/Atiantic/ 361 378 91% 32% 354 369 3.52 famous guests galore will appear on the album, which aims
T.1. Rubber Band Man (Grand Hustle/Atlantic) 360 345 82% 25% 390 370 324 to show a different side of the rapper’s hometown.
YING YANG TWINS iLIL' JON & THE EASTSIDE BOYZ Salt Shaker 7V7) 358 365 93% 41% 370 376 328 People are already getting a taste of what's to come on
BRITNEY SPEARS Toxic (ive/Zomba) 345 378 98% 46% 337 372 32 M.LA.m.].from “Culo,” taken from Pitbull's recent mix tape,
UIL* FLIP Game Over (Sucka Free/Loud/Columbia) 380 343 6% 0% 354 3§ 335 | | Unieashed Vol 3 The cut features Lil Jon, who produced
FRANKEE F.UR.B. Marro) 338 363 75% 3% 3.79 331 3.02 the club anthem along with The Diaz Brothers. “Culo” em-
T ploys the popular coolie dance rhythm, which gives the song
Total sample size is 378 respondents. Total average favorability estimates are based on a scale of 1-5, (1=dislike very much. 5 = like very much). Total familiarity its island flavor. Even though some of the lyrics are rapped
D thep g€ of who ized the song. Tolal bum represents the number of respondents who said they are tired of hearing the song. Songs in Spanish (its entire hook is in Pitbull’'s native tounge), au-
must have 40% familiaril ppear on survey. Sample jtion is based on persons 12+. Persons are screened viathe Internet. Once passed, they can take the music diences can't get enough of Pitbull's aggressive delivery style.
test based on the format/music preference. Rate TheMusic.com resuits are not meant to replace callout research. The results are intended to show opinions of participants The song rises to No. 17* this week on R&R's CHR/Rhyth-
on the the Interriet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM sy , iS5 for focal radio stations by calting 818-377-5300. mic chart
RateTheMusic.com data Is provided by M a division of Premiere Radio Networks. .
. . J/
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Glory, Hallelujah,
We See The Light

Witnessing the growth of FM Gospel

To help R&R celebrate the Gospel Music Awards and
this week’s Christian special, I've decided to spotlight

three successful FM Gosp

el outlets: WHAL/Memphis;

WNNL/Raleigh; and WFMV/Columbia, SC. One of the
stations has been on the air for more than 10 years, an-
other for seven years and the third for just over a year,
but each has had remarkable ratings in a highly com-
petitive Urban market. I spoke with each station’s PD

about how the format has

evolved in the past 10 years,

where it is headed and the challenges it still faces.

Jerry Smith
PD, WNNL (103.9 The
Light)/Raleigh; OM, Radio
One Gospel

Station owner: Radio One
Fall '03, 12+: 6.2, No. 4
Launched: October 1997

I've been with WNNL |'

the FM format is primarily music-
driven, and we call it “inspirational,”
because that truly describes the es-

on FM Gospel for both them and the
traditional sounds of people like Dot-
tie Peoples or Dorothy Norwood.
Because of the evolution of musi-
cal styles, 1 do see the format splinter-
ing in very much the same way that
mainstream Urban and Urban AC
have split in recent years. There will
be an FM Gospel sound that is much
more contemporary-driven and may-
be even younger-focused, as well asa
more adult-gospel-driven format that
is based more on traditional music.

The Light

sence of the music and the i

I think that with every generation
there comes a new sound of music as
well. For example, when Andrae
Crouch first came out, his music was
~ considered fairly radical
and ahead of its time. It

since it launched, seven .

years ago, but just 10 years | was different from the tra-
ago there were few full- ~ ¥ - ditional sounds of gospel
time FM Gospel signals - choirs. Today, though, he's
out there. Primarily, the | - considered more tradition-
format was heard on the g al. Today’s contemporary
AM dial, and even then it gospel is made up of
was really more of a com- ‘ young artists like Mary
bination of music seg- : Mary and Donnie McClur-
mentsand ministry. Today ~ Jerry Smith kin, but thete is still room

BEVERLY CRAWFORD High

Forgotten

Years

WFMV {Gospel 95

WITNESS Battles

Years

Three Gospel
Leaders’ Top Five

WNNL (103.9 The Light)/Raleigh

DONNIE McCLURKIN I'm Walking
ISRAEL & NEW BREED Taste & See
EVELYN TURRENTINE AGEE Thank You

JOE PACE & THE COLORADO MASS CHOIR Speak Life
WHAL (Hallelujah 95.7)/Memphis

MARVIN SAPP You Are God Alone
RUBEN STUDDARD & FRED HAMMOND We Have Not

DONALD LAWRENCE & TR!-CITY SINGERS Restoring The

MAURETTE BROWN-CLARK Just Want To Praise You
KEVIN DAVIDSON & THE VOICES Bouncing Back

WILLIAM MURPHY Il Worship Experience
REED’S TEMPLE CHOIR He'

DONALD LAWRENCE & TR!-CITY SINGERS Restoring The

SHIRLEY CAESAR & DOTTIE PEOPLES I'm Blessed

er In The Lord

.3 FM)/Columbia, SC

s Been Good

103.9

One example of how the music is
evolving is the emergence of “holy
hip-hop.” It's going through the same
growing pains that mainstream hip-
hop did at mainstream radio. For us,
our core listener is still a female 35-44,
and | don’t think those listeners are
excited about holy hip-hop. Many tra-
ditional Urban outlets may be playing
some form of hip-hop gospel in their
Sunday lineup, and that's where it fits
best at the moment. But down the
road, as the Gospel format evolves
and splits, that may change.

In essence, Gospel FM is pro-
grammed in ways very similar to
other formats. We try to relate to the
listeners” lifestyle with personalities
who are interesting and informative.
Gospel listeners don’t want to be
preached to all day. They want to
hear the music they love, and in be-
tween they want to hear a person
who tells them about the music and
what’s happening in their communi-
ty. There are young people who lis-
ten as well, who like to have fun and
2o to parties and clubs.

One of the most commonly held
misperceptions about Gospel listen-
ers is that the audience is uneducat-
ed, unintelligent and generally
comes from low-income households.
Here in Raleigh-Durham, the WNNL
listener has one of the highest profiles
in the market when it comes to in-
come and education. Gradually, ad-
vertisers are coming around, but
there are still battles. We had one
major advertiser tell us when we
launched that they would never ad-
vertise ona Gospel station. Now they
are one of our biggest clients.

Evolving the Format in 2004.
Is 1t Time for Hip-Hop?” It will
include WHQT (Hot 105)/Mi-
ami PD Derrick Brown as
one of the distinguished pan-
elists. The second session is
the “Urban PD Roundtable.”

In the weeks ahead we'll be
announcing more participants
and topics for these two

appear in the May 7 issue.

Convention Panel Update

Mark your calendar for Friday, June 26. We have two hours
to cover a lot of ground. The first session is “Urban AC:

sessions. Register now at www.radioandrecords.com. The
nominees for the 2004 R&R Industry Achievement Awards will

Overall, the format still faces chal-
lenges within the music industry. We
don’t always get the respect due us.
But more and more mainstream pro-
grammers are looking over their
shoulders now and realizing that a
Gospel station is coming up in the rat-
ings and maybe even taking some of
their shares.

The Gospel format asa whole is not
consistent enough across the country
yet to be deemed a formidable com-
petitor by many. But with new re-
search becoming available soon and
things like reporter status, charts and
being monitored, that will all change.

Eileen Collier

PD, WHAL (Hallelujah
95.7)/Memphis

Station owner: Clear Channel

Fall '03, 12+: 7.2, No. 2

Launched: December 2002

This is my first job as a Gospel PD,
although I worked with our Gospel
AMbefore the launch of WHAL. With
stations like WHAL, we’ve seen a
transformation in the Gospel format
over the past few years. The biggest
change has been in the reach and im-
pact of the format. FM Gospel has
widened the scope.

And what makes it more appealing
is that we now see more quality con-
temporary artists coming out, Before,
it was primarily traditional artists, but
today we have the success of acts like
Donnie McClurkin, Mary Mary,
Yolanda Adams and others.

The thing that is so appealing about
the Gospel format is that you can lis-
ten no matter what your denomina-
tion. It's simply positive, inspiration-
al music and words. Part of the rea-
son the music and the format have
broadened their appeal so greatly is
because anyone can listen and hear a
message that is personal to them.

Back in the day you would hear a
Gospel personality who was usually
also in the ministry and would preach
to listeners — your grandmother’s
Gospel AM. Today the listener has
changed. The image of an older, stuck-
up and judgmental lady whose life is
simply work and church is no longer
the core Gospel listener. Today’s Gos-
pel listeriers do everything the rest of
the world might do. They go out to the
movies and to dinner, enjoy shows
and socialize.

Because of these changes, we can
format a Gospel station very much

www americanradiohistorv com

like an Urban AC. People who tune in
to WHAL also listen to our Urban AC
market sisters, KJMS and WDIA, and
even our hip-hop station, [Urban} K97
[WHRK]. We're finding younger lis-
teners will tune in, too, because they
are looking for something positive lyr-
ically and in the conversation of the
personalities. These are difficult times
we live in, and people need direction
and inspiration.

I canseea Gospel format in the next
few years that may be hip-hop-influ-
enced. Right now it’s taking baby
steps, just like contemporary hip-hop
once did. Many of the pioneers in gos-
pel hip-hop are just starting to build
a fan base, and in about five years or
so it should be widespread enough to
support it at the format.

Gospel right now is already broken
down into different genres. You have
black gospel, Southern gospel and tra-
ditional gospel. Each has its own fan
base, but they are similar in message;
just the beat is different. It's the same
with gospel hip-hop.

“While we're slowly
winning the battle at
the advertising level,
we’re still fighting
for respect in the
music industry.”

Eileen Collier

WHAL is part of a very strong
Clear Channel cluster in Memphis.
We have stations that represent almost
every segment of the listening audi-
ence, and the Gospel station on FM
just rounded it out. It's a niche that
many companies are looking at more
seriously now. Admittedly, at first it
was a challenge to get advertisers on
board, but that is changing now. Since
our debut, a year and a half ago, we've
been No. 1 or No. 2 in our demo.

But, of course, while we’re slowly
winning the battle at the advertising
level, we're still fighting for respect in

Continued on Page 38
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w5  URBAN TOP50 oweReo[T]
|~ . Apri1 23, 2004 MEMABASE

| W WE  ARTIST TITLE LABEL(S) e st AJI:)J:I%ILBE Vi e | fMlos T Added
3 o ALICIA KEYS if 1 Ain‘t Got You (/RMG)/ 3627 +230 523751 10 67/0 www.rradds.com
1 @  USHER Burn (LaFace/Zombs) 3557 +138 487418 T BB | o000 -
2 3 USHER f/LUDACRIS & LIL' JON Yeah {aface/Zomba) 3302 99 478147 16  68)0 ) g
6 € M. WINANS HENYA & P. DIDDY | Don't Wanna Know (Bad Boy/Universal 3084  +303 472738 8§ 570 mg‘;;’um,’;:j; "S:"F'ff,, :’h;';:j;"ie,;'"}efﬁfﬂ:”mg’ :
7 @  KANYEWESTfISYLEENA JOHNSON AlFallsDown (Roc-4-Fel/DJMG) 2922  +308 442142 8 681 | MOBB DEEP Gotlt Twisted WinkatorZomtal 2|
8 @ UL FUP Game Over (Sucka Free/loud/Columbia) 2821  +282 300596 11  G1j0 | VING YANG TWINS Whats Happnin! (7V7) 2
5 7 JAY-Z Dirt Off Your Shoulder (Roc-A-Fella/DJME) 2769 220 370556 16  67)0 r"&'im"{."éﬁn'nﬁi‘fai% D:nﬁ:atm?; I-;;;wﬁ-.m;.f.ww- ::
4 8 J-KWON Tipsy (So So Def/Zomba) 27163 299 336382 14 G50 | yuruouruiTON Chorene S0 S0 DefZomdal g
10 o PETEY PABLO Freek-A-Leek (/ive/Zomba) 2594 +253 344075 17 63/0 NINA SKY Move Ya Body (Next Plateau/Universal 17
11 ) TWISTA Overmight Celebrity (Atfantic/ 2519  +336 353549 8 G671 | LIL'WAYNE Bring It Back (Cash Money/Universal 6
9 11 LUDACRIS Splash Waterfalls (Def Jam South/IDJMG) 2239 219 274219 16  59j0 | MYSTIKAL Dochie Pop iielZombl 6
15 €D  BEYONCE' Naughty Girl (Columbia) 2215  +224 289842 6  66/0
14 @ AVANT Don't Take Your Love Away (Geffen/ 2187 +42 289209 10 600
13 14 G UNIT f/JOE Wanna Get To Know You finterscope) 1813 334 218122 13 5710 Most
12 15  CHINGY One Call Away (OTP/Capitol 1759 417 188016 14 650 | fraepreased Plays
18 ) JANET JACKSON | Want You (Virgin/ 1662 +74 150071 8  64/0
16 17 T.\. Rubber Band Man (Grand Hustle/Atiantic) 1576 -196 195155 18 62/0 '21’:‘
25 D R KELLY Happy People (Uive/Zomba) 1533 +402 204180 6 692 | oS HoRERSE
21 @ OUTKAST Roses LaFsce/Zombs) 1310 465 106970 7 5B | juer :::ﬂ;f’éﬂ;ff::’,i’;m, Joss
17 20 CASSIDY f/R. KELLY Hotel (/AMG) 1295 -358 143551 17 66/0 K.WEST #/S. JOHNSON All Falls Down {Aoc-A-Fella/iDJMG]  +308
19 21 RUBEN STUDDARD Sorry 2004 (J/AMG) 1251 298 219729 17 64/0 | M.WINANS fIENYA & P. 0IDDY | Don'... (Bad Bopliniversall +303
28 B  JUVENILE Slow Motion [Cash Money/Universal) 1158 +155 117222 10 53 LIL' FLIP Game Over (Sucka FreelLoudColumbia) +282
20 23 SLEEPY BROWN flOUTKAST | Can't Wait fnerscope/ 1108 339 147888 13 590 | friti kb Uhedomia o
27 @  MUSIQ Whoknows (Def SouliDIME) 1079 +24 139125 11 48/0 BEYONCE' Naughty Girl (Columbia/ +224
29 @) JOE G UNIT Ride Wit U (ive/Zomba) 1078 +92 130674 5  58/0 | YOUNG GUNZ Fiiday Night fRoc A-Fela/iDIME/ +223
22 26 JAGGED EDGE What It's Like (Columbia) 1075 146 109384 12 45j0 | USHER ConfessionsPort 2 fiaface/Zombe) +188
24 27 SEANPAUL I'm Still In Love With You (VP/Atlantic) 985  -155 136023 12 49/0
31 @ TAMIA Questions (Atiantic) 958  +55 97758 10  53/0
32 €@  ATL Make it Up With Love (Noontime/Epic) 926 +35 54647 10 490 |(ANMew & Active
33 €D CARLTHOMAS Make It Alright (Bad Boy/Universal) 920  +31 106291 6 480
38 € BEENIE MAN fIMS. THING Dude Virgin) 871 +27 164497 12 400 MASTER P Act A Fool Hew o Limitikoch)
36 € MONICA U Should've Known Better (/MG 865 +160 62518 4 475 Total Plays: 307, Total Stations: 22, Adds: 1
37 €D  8-BALL & MJG You Oon't Want Drama (Bad Boy/Universal) na +63 51385 4  36/0 CALVIN RICHARDSON Not Like This (Holywood/
30 34 YOUNG GUNZ No Better Love (Def Jam/iJMG) 656  -288 BA671 15  44j0 Total Plays: 264, Total Stations: 27, Adds: 0
39 €D RUBENSTUDDARD What if (/AMG/ 572 +84 54938 2 433 LIL" WAYNE Bring It Back (Cash Money/Universall
45 €D USHER Confessions Part 2 (LaFace/Zomba) 564 188 102877 2 o | P 264 Towl Staons 41, Adds 6
40 € SLUMVILLAGE Selsh (Barak/Capitol 535 483 43106 4  40)2 mﬂl'a‘c: gz;"ﬁ;::’s’{::ﬁ:”’a”;’ i 6
€D  YOUNG GUNZ Friday Night (Roc-A-FellIDIMG) . 510  +223 57458 1 522 -
38 39 JUVENILE IMANNIE FRESH In My Life (Cash Money/Universal 487 114 51235 19 3800 Tota Plays: 222, Total Statios: 31, Adds: 7
a1 @ KANYE WEST Jesus Walks (Roc-A-Fella/IDJMG) 486 +99 96483 3 30 CASSIDY H/MASHDNDA Get No Better (/AMG)
46 @) GHOSTFACE ffMISSY ELLIOTT Push (Def Jam/iDJMG) 460  +92 47975 2 350 Total Plays: 208, Total Stations: 36, Adds: 3
42 @ GUERILLA BLACK Guerilla Nasty (Virgin) 433 +36 19556 4 32/0 TEENA MARIE Still In Love (Cash Monep/Universal)
43 (D DILATED PEOPLES flKANYE WEST This Way (Capitol) 425  +37 29725 3 241 Total Plays: 202, Total Stations: 24, Adds: 1
48 @ D12 IEMINEM My Band (Shacl/interscope) 423 +77 371607 2 40 YING YANG TWINS Whats Happnint (7V7/
49 @ ELEPHANT MAN Jook Gal (VP/Atiantic) 405  +60 58814 2 32/0 Total lays: 191, Total Statons: 35, Adds: 22
@  YUNG WUN iDMX,, LIL' FLIP & DAVID BANNER Tear it Up (/AMG/ 397  +78 49483 1 44ja0 | ANTHONY HAMILTON Charene (So So DefZombal
@  JADAKISS HINATE DOGG Time's Up! /Ruff Ryders/interscape) 387 +134 36071 1 1) VI PG R IR TS0
‘ @  BIG TYMERS NoLove (Beautitul Life) (Cash Money/Universal M4 421 15974 1 300 | MOBBDEEP Gotlt Twisted (MiatorZomba)
Total Plays: 166, Total Stations: 32, Adds: 32
| 47 29 JENNIFER LOPEZ fiR. KELLY Baby | Love U (Epic) 323 39 16860 6 230 | _ o
@ PRINCE Musicology (Columbia) 319 +35 24633 1 34i0 Songs ranked by total plays
i oo it o o e ek 10 g sre e 1 By ins song it e g neresss e opiaced | | Detailed station playlists for all R&R
frst. Songs beiow No. 20 are moved to recurrent fter 20 weeks on the chart. Most Adde s the otal number of new adds officially reported to R&R by each reporting | | reporters are available on the web at
§tat|on. Songs unmpoqed as adds donot count toward overall total stations playing asong. Most Increased Plays lists the songs gvnhAthe greatest week-to-week increases wWww ndr com
in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average | _ﬂuﬂ_ﬁiﬂ_ﬂ}_ﬂ_ |

Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc.
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. America’s Best Testing Urban Songs 12 + Ind’ cator .
"'E For The Week Ending 4/23/04 Most Added
rowzreo{TA MEDIABASE )
Persons Persons Persons | | YING YANG TWINS Whats Happnin 7V7)
Artist Title (Label) ™ LW Familiarity Burn  12-17 18-24 -
YUNG WUN fIOMX, LIL' FLIP & DAVID BANNER Tear It Up L/AMG/
USHER fILUDACRIS & LIL’ JON Yeah fL aface/Zomba) 455 450 100% 24% 451 454 444 .
USHER Bu (LaFace/Zomba) 430 420 81% 1% 425 426 425 METHOD MAN fIBUSTA RHYMES What's Happenin' (Def Jam/ID.JME)
J-KWON Tipsy /So So Def/Zomba) 422 417 96% 23% 4.10 4.09 4.12 Songs ranked by total plays
JAY-Z Oirt Off Your Shoulder (Roc-A-Fella/IDJMG) 422 400 93% 18% 4.2 4.25 433
MARIO WINANS f/ENYA & P. DIDDY | Don't Wanna Know (Bad Boy/Universal) 421  4.25 85% 17% 4.15 4.19 4.02 Recurrents
KANYE WEST f/SYLEENA JOHNSON Alt Falls Down (Roc-A-Fela/IDJMG/ 418 4.15 80% 13% 41 414 404 YING YANG TWINS HLIL. Salt Shaker 7V7) T
CHINGY One Call Away (DTF/Capital) 417 422 98% 3% 409 414 396 NS SLIL... Saht Shaker 7V}
TWISTA Overnight Celebrity (At/antic/ 417 389 69% % 414 416 4n TWISTA fIKANYE WEST & JAMIE FOXX Slow Jamz (Atlantic) 920
LUDACRIS Splash Waterfalls (Def Jam South/IDJMG/ 412 399 93% 2% 4.08 417 383
TWISTA fIKANYE WEST & JAMIE FOXX Slow Jamz (Atlantic/ 405 409 98% 48% 405 404 407 BEYONCE' Me, Myself And | (Columbia) 3
G UNIT fJJOE Wanna Get To Know You finterscope) 404 39 90% 21% 395 4.01 3.81 KANYE WEST Through The Wire (Roc.A-FellID/MG) 621
CASSIDY fIR. KELLY Hotel L/RMG) 399 3.96 98% 38% 388 4.00 3.55
KANYE WEST Through The Wire (Roc-A-Fella//DJMG) 399 394 92% 38% 3.86 3.96 3.96 YOUNGBLOODZ fiLIL' JON Oamn! (So So DefiZomba) 604
BEYONCE' Naughty Girt (Columbia) 397 3.90 92% 19% 394 3.96 3.86 b
ALICIA KEYS If | Ain't Got You L/AMG) 396 391  84% 18% 403 405 398 OISRl sz
PETEY PABLD Freek-A-Leek (/ive/Zombal 391 3.9% 79% 22% 3.84 3.92 3.65 R, KELLY Step In The Name Of Love (livalZomba) 535
YOUNG GUNZ No Better Love (Def Jam/IDJMG) 388 3.86 76% 15% 3.75 3.83 352
LIL' FLIP Game Over (Sucka Free/Loud/Columbia) 386 364 73% 15% 378 376 383 AVANT Read Your Mind (Geffen) 499
JAGGED EDGE What 1t's Like (Columbia) 384 3.76 61% 13% 3717 3.86 3.51 ALICIA KEYS You Oor't Know My Name L/AMG/ 491
YING YANG TWINS fILIL' JON & THE EASTSIDE BOYZ Salt Shaker (TVT) 383 363 95% 40% 3.68 3.72 3.58
DUTKAST Roses /Laface/Zomba) 3.83 - 3% 13% 3.77 3.88 3.52 LIL" JON & THE EASTSIDE BOYZ Get Low /7V7] 453
SEAN PAUL I'm Still In Love With You (VP/At/antic) 3.81 365 89% 32% 3.76 384 352 &
T.1. Rubber Band Man (Grand Hustle/Atiantic) 373 353 82% 2% 357 382 AN U WTIBUA A & 408
MUSIQ Whoknows (Def Soul/iDJMG/ N - 42% 8% 3.81 3.79 3.84 LUDACRIS HSHAWNNA Stand Up (Def Jam Southy/IDIMG) 319
TAMIA Questions (Atlantic/ 370 351 55% 1% 3.58 3.66 3.33
RUBEN STUDDARD Sorry 2004 (/AMG/ 365 382 93% 40% 361 358 3.67 BEYONCE' f/SEAN PAUL Baby Boy (Calumbial 316
SLEEPY BROWN fIOUTKAST { Can't Wait finterscope) 3.63 346 78% 20% 373 3.76 3.64 QUTKAST Hey Ya! flaFace/Zombs) 13
AVANT Don't Take Your Love Away (Geffen/ 360 3.56 63% 16% 3.59 362 349
Total sample size is 396 respondents. Tolal average lavorability estimates are based on a scaie of 1-5. (1=dislike very much, 5 = like very much). Tolal familiarity represents the CHINGY Right Thure (DTP/Lapitol) 312
ge of who the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to
appear on survey. Sample composilion 1s based on persons 12+. Persons are screened via the Intemet. Once passed, they can take the music tes! based on the format/music preference. M. LEE f)J. DUPRI Wat Oa Hook Gon Be (Fo’ ReelUniversa) 293
RateTheMusic.com resulls are not meant to replace catiout research. The resulls are intended to show opinions o participants on the the internet only. RateTheMusic is a registered
trademark of RateTheMusic.com. The RTM system, is available lor local radio slalions by calling 818-377-5300. RateTheMusic.com dala is provided by Mediabase Research, a YOUNG GUNZ Can't Stop, Won't Stop (Jef Jam/DJMG) 278
\_ division of Premiere Radio Networks. J U Y,
" I
Reporters
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R&R asks radio DJs for the holtest records jumping off.

—

Tawala Sharp
MD, KKBT (The Beat)/Los Angeles

Lloyd Banks’ “On Fire” (Interscope): Just from first listen, | put this
on the air. We immediately started getting calls. | think he will have the
same kind of success as 50 Cent, who's on the hook too. The song is
produced by Eminem and a name from the past, Kwame (Not The
Apprentice’s Kwame, The Rhythm’s Kwame). ¢ Christina Milian fea-
turing Shawna's “Dip It Low” (Def Jam/IDJMG): People need to stop
sleeping on this record. Def Jam, put your machine on thist If Aaliyah
were alive, this is a record she would have made today. ¢ 213’s “Dolla
Bill” (TVT): This is a no-brainer for the West Coast — come on! We
started playing it, and all the DJs in L.A. started calling the station to
find out who it was and how to get it. TVT might have leaked it to us
first ‘'cuz we're in L.A., but this will spread across the country. It's about
to jump off. Houston’s “l Like That” (Capitol): This dude can really
sing. He’s got Nate Dogg and Chingy on the hook. He's young and good
looking, and all the girls are screaming for him. He'’s got star quality,
just like we saw when Chingy first came out.

ad
Tawala Sharp

Hurricane Dave,
OM, WBZE, WGLF, WHBT, WHBX &
WWLD/Tallahassee, FL

This week on Urban AC WHBX/Tallahassee, FL we're giving away tick-
ets to see Prince in concert in Jacksonville. It's only about a three-hour
drive, and since he’s not coming to Tallahassee, we thought we'd send
listeners to see him there. I'm producing a music montage of nine Prince
1 records, and those who can name all the songs qualify to win
the tickets, Also this week, we are taking part in Tom
Joyner’s drive to register voters. We're doing it in conjunc-
tion with Omega Psi Phi at Tallahassee’s historically black
college, Florida A&M University. | think it's particularly impor-
tant that we get involved here in Florida. We don’t care what
party you're affiliated with; we just want folks to register to
vote — to make a difference. * WWLD is also celebrating its first an-
niversary all this week. Instead of having just one event, we're doing
events every night this week. Tuesday night is our Jeans and Moet night
with Jackie O. Wednesday and Friday nights we have club events with
live performances, and Thursday we're hosting a clothing drive for a
woman's organization. The week culminates with our Birthday Party
Gras on Saturday. Performing will be Jackie O, Dirty, Pastor Troy, Trick
Daddy and Grand Daddy South, and it's all hosted by “Uncle” Luke |
Campbeli. # Last, | want to add one thing that we always do: When-
ever we promote a show or club event where liquor is served, we al-
i ways tag the promos and commercials with “Blazin’ 102.3 reminds you

to never drink and drive” It's our way of instilling in listeners that you
can party but still be responsible. We’re in a college town, so we be-
lieve it's important to always do this.

.URBAN _

Glory, Hallelujah....

Continued from Page 35

the music industry. A Gospel chart would
truly help us. The gospel music industry
would then be on the same page, which
could only help the format and artists
grow. It would be good for radio and for
the music.

Tony Gee

VP/Programming,
WFMV (Gospel 95.3 FM)/
Columbia, SC

Station owner: Alex Snipe/
Glory Communications

Fall '03, 12+: 8.1, No. 2

Launched: 1993

I'm fairly new to gospel. This is my first
programming job and my first
Gospel station. I actually come
out of mainstream hip-hop ra-
dio, but I've always been a spiri-
tual person and a Christian in
my personal life. Because of my
background, though, I came to
the format with a very different
concept of how it should be pre-
sented.

This is still radio, and in or-
der to compete, you have to do
things just like the big stations. So we
now have a van that is wrapped and a
professional sound system for remotes.
On-air, we have rotation and imaging
that are just as consistent as any of the
mainstream Urban or Urban AC stations
in the market.

My jocks have a mix-
ture of backgrounds and
are of different genera-
tions. We have people
who have worked in both
Gospel and secular ra-
dio, as well as a young lady who is
straight out of college. They represent all
of our listeners.

We are slowly seeing the Gospel format
grow, but there is still room for more ad-
vancement. There are still programmers
out there who want to do things the old-
fashioned way, and I don’t think you can
compete with that kind of attitude.

I've always been taught in my church
that while you want to speak to the regu-

Tony Gee

i
Cs

GLORY COMMUNICATIONS, INC. 21V traditional-only

lars and keep them happy, the real mis-
sion is to reach out to those who need to
come into the fold. By using the approach
that we have at WFMV on the air, we get
listeners tuning in who might not realize
they are listening to Gospel at first. It has
a real Urban sound to it, but then they
hear the message, and they get it.

Gospel FM has the same challenge that
the black church has right now: to get the
youth to believe and take part. When my
pastor preaches on Sunday, you know you
will hear a story in there about someone
like 50 Cent, because the pastor knows
that’s what the kids relate to, and he has
to pull them in. I try to do the same thing
by creating an image and sound for the
station that will draw in even people who
might not consider themselves Gospel lis-
teners.

Because of the large military
presence in this area, we get a
lot of listeners from around the
country coming and going. I find
that we get people tuning in
simply because we sound good,
and then they figure out later
we're Gospel. But by then we al-
ready have them.

I may also slip in some secu-
lar music or secular artists who
perform gospel or inspirational
songs. You might hear India.Arie’s “God
Is Real.” We also have a Saturday-night
show called Another Level, which is really
targeting the youth, It’s one hour, and it
plays some of the gospel hip-hop and un-
derground gospel. The gospel hip-hop
genre as a whole will
eventually work its way
into the format.

I also think that, down
the road, there won’t be

Gospel stations, because
they won't be able to survive financially.
They're going to have to incorporate some
kind of contemporary gospel into their
playlists to appeal to a broader demo.

In Gospel, we get hit twice as hard at
the sales level. Not only do we get the “no-
Urban dictates,” we also get advertisers
who are wary of offending anyone on a
religious tip, so they just steer clear of
advertising with Gospel stations. It's ri-
diculous.

e N
Urban AC Reporters
Stations and their adds listed alphabetically by market
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™ 46 Total Reporters \
KOK¥A e Rock, AR WQQKNashwille, TN® WDAS/Philadelphia, PA:
WBAV/Charlotte . . OM: Joe Bocker 3 3 D phia 42 Total Monitored
R L R g o e o e s 42 Total Monitorsd
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POWERED}]:}4
— «, URBANACTOP30 MEDIARASE

®
LAST THIS TOTAL 4i- TOTAL  WEEKSON TOTAL STATIONS/ Most A dded
WEEK WEEK  ARTIST TITLE LABEL(S} PLAYS PLAYS AUDIENCE CHART ADDS
(00) www.rradds.com
2 0 ALICIA KEYS If | Ain't Got You (/RMG) 1199 +87 159332 8 3601
1 2 LUTHER VANDROSS Think About You L/AMG)/ 1021 98 131681 22 a0 | AMeTTME LR Aoos
3 3 RUBEN STUDDARD Sorry 2004 (/MG 963 32 121120 17 a0 | LASHELLGRIFFIN Free fpic Lk
N R 15 4 101240 g a1 MARY J. BLIGE it's A Wrap (Geffen) 10
4 4 TEENA MARIE Still In Love (Cash Money/Universal 9 AL GREEN Raini’ In My Heart (Bloe Note/EMC) 7
5 5 BEYONCE' Me, Myself And | (Columbia) 875 223 115521 13 3710 TAMIA Questions (Atiantic/ 5
6 o JANET JACKSON | Want You fVirgin/ 822 +50 95775 7 40/0 THEO Chemistry (TWP/ 4
9 0 JOE More & More (Jive/Zomba) 642 +100 66328 21 3710 GLADYS KNIGHT f/E. ALEJANDRO Feelin' Good (Vacilon) (Fyramic) 4
7 8  BABYFACE The Loneliness (Arista/AM6) 624 10 60148 14 400 :::‘E:ESJ“P"?""I:’“;:;Z/”MU’ 2
. usicology Lo
8 o KEM Love Ca.IIs /MIJ![JW/I/U/II}’EISH// 606 +24 91903 63 3210 CARL THOMAS Make It Avight Bad BoylUniversal 9
15 @ PRINCE Musicology (Columbia) 580 +156 76354 3 3712 R KELLY Hapoy People (ive/Zomba/ 2
13 m PATTI LABELLE New Day (Def Soul/iDJMG) 539 +71 63094 5 381
12 @ WILL DOWNING A Million Ways (GRP/VMG) 515 +33 42494 29 31j0
n @ DUTKAST The Way You Move (Laface/Zomba) 509 +18 89021 19 10/0
16 @ MUSIQ Whoknows (Def SouiDJMG) 479 +61 53933 9 2710
14 @ ALICIA KEYS You Don't Know My Name L/RMG) 474 +21 46776 24 400 m. ost
18 @ R.KELLY Happy People (ive/Zomba) 430 +5 66393 s 1z |Increased PIays
22 0 EN VOGUE Ooh Boy (33rd Street/Funky Girl) 354 +61 34658 8 2110 Tgml
17 18 SILK Side Show (Liguid &) 337 -46 32952 18 26/0 ARTIST TITLE LABEL(S) INCREASE
19 19 DWELE Hold On (Virgin) 320 13 30254 9 25]0 PRINCE Musicology (Columbia) +156
23 20 ANTHONY HAMILTON Charlene (So So DefiZomba) 284 8 21292 10 211 JOE More & More wfve/Zomba) +100
25 € TAMIA Questions /Atfantic) 259 +44 19566 4 28)5 :k';‘;f&iﬁl';' le'“ ‘Dﬁ"‘ E’“f’;/”%jm +;Z
lew Day Def Soul +
29 @ RUBEN STUDDARD What If U//?MGI' 245 +61 16680 2 2713 USHER Burn f{aFace/Zomba) +63
20 23 GERALD LEVERT Wear It Out /Af/allfld 239 -75 17413 13 27’0 MUSIO Whoknows (Def SouliDJMG! +61
24 @ HIL ST. SOUL Pieces /Shanachie/ 233 +17 19955 1" 190 RUBEN STUDDARD What If L/AMG) +61
27 @ AVANT Don't Take Your Love Away (Geffen/ 229 +34 44867 6 5/0 EN VOGUE Doh Boy (33rd Street/Funky Girl) +61
26 €D KINDRED THE FAMILY SOUL Stars /Hidden Beach) 213 +14 23279 18 16/0 | R-KELLY Happy People tlieiZomba) +54
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30 @ GOAPELE Closer {Columbia) 152 +13 12139 6 15/0
@ CARL THOMAS Make It Alright (Bad Boy/Universal) 151 +23 14571 1 16/2 Most
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42 Urban AC reporiers. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week y u
of 4/11-4/17. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is TOTAL
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the charl. Most Added is the total number of new adds officiatly reported to R&R by each | ARTIST TITLE (ABEL(S) PLAYS
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. | SMOKIE NORFUL § Need You Now (EM/ Gospell 493
Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc. AVANT Read Your Mind (Geffen) 470
Ne w & A cti ve R.KELLY Step in The Name Of Love {ive/Zomba/ 382
HEATHER HEADLEY | Wish | Wasn't (RCA/RMG) 337
MONICA U Should've Known Better (/AMG) LAMONT DOZIER | Hear A Symphony (Jam Right/WEA Distribution/ GERALD LEVERT U Got That Love (Call 1t A Night) (Atéantic/ 337
Total Plays: 144, Total Stations: 15, Adds: 0 Total Plays: 39, Total Stations: 7, Adds: 0 VAN HUNT Seconds Of Pleasure {Capitall 275
TRINA BROUSSARD Losing My Mind (Motown/Universall LASHELL GRIFFIN Free {Epic/ LUTHER VANDROSS Bance With My Father (/AMG/ 27
Total Plays: 88, Total Stations: 6, Adds: 1 Total Plays: 8, Total Stations: 12, Adds: 12 ARETHA FRANKLIN Wondertul {Arista/AMG! 240
JESSE POWELL Oid You Cry fLiguid 8/ AL GREEN Rainin’ In My Heart (Blue Note/EMC) KINDRED Far Away fEnic/ 21
Total Plays: 84, Total Stations: 14, Adds: 0 Total Plays: 5, Total Stations: 7, Adds: 7 JAHEIM Put That Woman First (Divine MillWarner Bros.) 208
FREDDIE JACKSON Say Yeah (Martland) GLADYS KNIGHT fIEDESIO ALEJANDRO Feelin Good {Vacilon) (Pyramid)
Total Plays: 53, Total Stations: 8, Adds: 0 Total Plays: 2, Total Stations: 4, Adds: 4 Detailed station playlists for all R&R
CARL THOMAS She Is (Bad Boy/Universal) MARY J. BLIGE It's A Wrap (Geffen/ H
Total Plays: 49, Total Stations: 6, Adds: 0 Total Plays: 1, Total Stations: 10, Adds: 10 reporlers are a vailable on the web at
www.radiocandrecords.com.
Songs ranked by totat plays
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Most arrial fibrillation-related strokes could be prevented with anti-coagulation treatments.
Yet, up to two-thirds of AF patients wheo suffer these strokes
are not prescribed anti-coagulants or blood thinners upon hospital discharge,
National Stroke Association is launching Beat the (idds, a national awareness campaign urging consumers to ask their doclors
about the risks of AF and the impomance of treatment.

Get more information on Beat the Odds at www.stroke.org. For details on atrial fibrillation visit www.afadvisor.org
(NA
National Stroke Association

www americanradiohistorvy com
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‘We’re Making Money’

Mike Dungan and Capitol prove Nashville labels

are still viable

R

L7 %.s Capitol Nashville President/CEO Mike Dungan
sat down for this interview with R&R, the label’s par-
ent company, EMI, was announcing 1,500 layoffs. Later
the same day Warner Music Group announced final
consolidation of the Atlantic and Elektra labels, result-
ing in even more pink slips. Despite the chilly climate
for recorded music, Dungan was cheerful in his assess-
ment of the label he leads. But it wasn’t always so.

R&R: You've been at Capitol almost
four years. How is your vision
for the label coming along?

MD: Great. There was
quite a long period of time,
though, when I wondered
if it was ever going to hap-
pen.
R&R: Why is that?

MD: The process, from
finding an artist to getting
the right record to getting
it in the marketplace and
getting the 25 weeks of airplay you
have to have toeven put an album out
is either a lot tougher now than it ever
was, or I'm just so much more on the
hot seat and never understood in the
first place how difficult it was. To
make very competitive records, which
is what we have to do, takes a long
time. There was a long period where
we didn’t have enough to work. Now
the question is, will the business con-
ditions give us a break and allow
things to come a little bit faster than
they have?

R&R: What happened after you took
the job that you did ot expect before sign-
ing on, and what has not happened that
you anticipated?

MD: I found the staff to be really
excellent in their ability and dedica-
tion to the process. That was a big
question mark. It's not that I didn’t
expect that, but it's always a question
mark. [ didn’t know most of the peo-
ple here, but I'm a smart guy, and no
matter where | am, I'm always trying

Mike Dungan

to look over the landscape and look
at all the pieces. I had my
own perceptions of sever-
al of the key people here,
and I found, in most cases,
that I was wrong. If you
just sitback and share with
people your vision and tell
them the conditions you
expect them to operate un-
der, it's amazing how they
respond. They’re pros.

There was always a big
question mark about Garth Brooks.
Stories of this man abound. He is dif-
ficult because he’sa businessman, and
he takes care of his career very well,
but he’s not the monster 1'd heard he
was. He’s actually a very engaging
guy. I'd heard that he controlled this
label, controlled the employees, told
them who to hire, who to fire, who to
sign, who to drop. None of that was
true. And I can't believe that he just
changed the day 1 got here.

R&R: Is the artist roster where you'd
like it to be?

MD: I'd like to have some more es-
tablished people, of course. I'd like to
have more in the multiplatinum
range. We're certainly getting there
with Keith Urban, so I'm very confi-
dent that we're on our way. But un-
der today’s business conditions, you
can't really operate successfully with-
outa couple of those at every location.
The cost of doing business is such that,
to go gold, you're barely breaking
even — if you are.

“The people who program Country radio are,
for the most part, really genuine, warm, funny
human beings who are a pleasure to be
around. Most of our visits are rewarding in

that human aspect.”
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By Chuck Aly

The money made between gold
and platinum is not enough, general-
ly, to cover overhead, so you need a
couple of multiplatinum artists to
have any chance of success and also
to put back into your company the
kind of development resources you
need to keep going forward.

R&R: Urban’s next album is obvious-
lyapriority for you. What can we expect?

MD: It's a huge priority. I feel the
weight, feel the pressure, but I'm also
confident in hir. Everything this guy
does grows exponentially. One plus
one equals three every time this guy
makes a move -ight now. The plan is

“Two or three years ago | was really
concerned that we were operating under a
business model that flat-out was never going
to work again. Gold was break-even, and gold
was also the best we could do.”

That's what waters it down. It was so
gratifying to watch radio, which is not
always the most accepting of different
things, put their arms around that
from the get-go.

R&R: Is Garth Brooks working on an
album?

MD: No. He is home in Tulsa writ-
ing television and movie scripts. His
immediate goal is to win an Oscar and
an Emmy as a writer.

R&R: With all the trouble this indus-
try has had breaking new acts, how much
of a setback for you was Cyndi Thomson'’s
decision to quit?

MD: It was big. It was big from a
financial standpoint, because we had
invested a lot. The money we lost was
not significant, though, because we
had sold enough to be close to a break-

WOUNDED KNEE capitol Nashvitle execs present Dierks Bentley with a goid
record for his debut album just prior to his undergoing knee surgery. Bentley injured
the knee in an ill-advised jump while performing on Kenny Chesney's Guitars, Tiki Bars
and a Whole Lotta Love Tour. Pictured here are (I-r) Capitol Nashville VP/A&R Larry
Witloughby, Exec VP Bill Catino and Sr. VP/Marketing Fletcher Foster; Bentley; and
Capito! Nashville VP/Sales Bill Kennedy, President/CEQ Mike Dungan and St. VP/Finance

& Operations Tor Becci.

to have a new single about July and a
new album in the fall, probably in the
first week in October.

R&R: I was glad to see you guys put
out The Ranch record.

MBD: We need the billing, but, more
important, I'm tired of getting letters
aboutit. The time was right. To Keith's
credit, he didn’t want to call it Keith
Urban And The Ranch. [t was a very
generous nod to the other two guys in
the band to call it Keith Urban In The
Ranch.

R&R: Did you expect the Dierks Bent-
ley single to take off like it did?

MD: No. You never know. It cer-
tainly was different from everything
else that had ever been on the radio.
Our underlying mission is to make
music that's ditferent, because we be-
lieve that’s the only way you have
really big success. But you never
know. There’s still some comfort in
feeling that, yeah, this is going to work
because that worked. But in the end,
that’s the problem with our industry.

even point. We sold about 700,000
units, but we'd invested heavily, so we
were still in the red. It really was dev-
astating to the morale here, because
we were trying to rebuild. Cyndi was
block two in the rebuilding process.
Block one was Keith Urban, who was
already out there but needed some
serious attention. And got it.

Cyndi was built from the ground
up. I come from the Clive Davis school
of focus, focus, focus, and the staff
embraced that philosophy on that
project and saw that it works when
you do things the right way. It was a
textbook case of how to run the mu-
sic business.

In hindsight, you can’t really afford
to do all of them that way, but at that
point it was exactly what this label
needed, which was to have some sub-
stantial success. To go through that
and then have that asset, for lack of a
better word, go away on a whim was
really devastating. It's a slot. You com-
mit to the artist in that slot. Everyone

lines up. Every action that’s taken
around marketing a record and bring-
ing it to the marketplace is coordinat-
ed from department to department
and person to person. It sucks the ox-
ygen out of the air for a time. To have
itamount to nothing butagold record
oneverybody’s wall was devastating.

R&R: Does that affect the way you
approach new acts now? Do you think to
yourself, “Are you really committed to
this? Are you sure this is what you want
todo?”

MD: Absolutely. You can ask The
Jenkins. We met them in San Francisco
at their house. The second night we
were there, we went to dinner. [ said,
point blank, “Look, I've already of-
fered you a deal. You know I want
you. I'm going to be aggressive in this.
But I've now spent the last day and a
half with you. You're really, really
nice, normal people. You've got a
great life here. The phone is ringing.
Boyfriends are calling. School events
are going on.I'm going to give you an
opportunity here to get out before you
get in, because it's really tough.” It
stunned everybody. I've had that con-
versation with every artist since then.

Ask Jennifer Hanson. I told Jenni-
fer how tough this was, and she will
tell you that despite my constant mes-
sages about that, nothing can really
prepare you for how tough it is to
break a career. I've never worked with
any artist who didn’t hit the wall sev-
eral times in the early days. But I've
also never had one who, when that
career was threatened, wouldn’t
scratch your eyeballs out to get it back.
Everyone 1've worked with, from
Alan Jackson to Brad Paisley, they all
call cursing, saying, “This isn’t worth
it.”

R&R: How long did it take you guys
to recover from Thomson's quitting?

MD: Not long. Quite honestly, we
were feeling it from her for a while,
so we weren’t completely surprised
that she made that decision. We were
shocked that she came to that specific
point, but we weren't surprised. And
we had some other things going on.
It was an affirmation that this is a
good team, and, given the right stuff,
we can do it. OK, so it blew up. But
we know we can do this, so let's go
outand do it again.

R&R: The record industry is still suck-
ing wind, and lots of people are still los-
ing their jobs. Hotw does that climate af-
fect you, how does it affect the staff, and
how do you resist the natural reflexive re-
sponse to play things as safe as possible?

MD: It's tough. Success breeds
more success. Once you know you're
in a groove, you're more inclined to
step out. But there’s no question that
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it does come into play. Where it’s
really affecting the business is in the
window an artist gets to succeed.
Used to be that if you believed in an
artist, you'd stick around for more
than one record. You'd get two, may-
De three albums to prove yourself be-
fore people walked away.

Now I'm watching people get one
single and dropped. That's really a lot
toask, considering that this is people’s
lives you're playing with. They work
their whole life to get here, get a little
tiny shot that doesn’t work, and they

SaLEIE ARER

corners that labels, despite the layoffs, have
not tightened their belts to the extent oth-
ers on the Row have. Yot still hear stories
of wild promotions and extravagant ex-
pense-account spending. Is that perception
out of line?

MD: [ think it is. It’s easy for some-
body who's not involved in it day to
day tosay, “Well, just tell radio you're
not going to do their free show: Just
tell them you refuse to participate in
that promotion. Just say no.” [ can tell
you who those people are: They're the
ones who failed and are out of busi-

PLATINUM ROAQD capitor's Mike Dungan (1) presents Keith Urban with a
platinum plaque for Urban's current album, Golden Road.

have to go home having failed. 1 take
that very seriously. It's sad. At some
point you have to reach down inside
and just make a decision to bet against
ar for something.

R&R: You've been very outspoken in
the past about how weak and diluted coun-
try nusic has been at times. How do you
think we're doing now?

MD: Weak and diluted. 1 don’t
think it’s changed a lot. There are
moments of brilliance. The Gretchen
Wilson record, which everyone is em-
bracing, certainly isn’t reinventing the
wheel, but it's different. 'm happy for
my friends at Sony who took a chance
and threw that out there. What we
need in all facets of life is diversity.
That’s what makes it interesting and
will fuel our growth in the future.
What we try to do here every day is
find unique talent and create a new
space, like we did with Dierks.

“The chart should
reflect what is
happening right
around the comer,
not what happened
three weeks ago.”

1t’s hard. You remember my foray
into the Jameson Clark world. You
were a big supporter. [t was founded
on really solid principles, and 1 be-
lieved in that kid. I still do. But again,
[ was almosta million dollars into that
and had to decide if | would bet that
the next record would work, and 1 was
pretty certain that it wouldn’t.

R&R: There's a perception in some

ness. It’s going to take a lot more than
this label saying no to something
that's become very institutionalized to
change the way things go. Could |
make less money? Yeah, sure. But |
work really hard too. Today’s execu-
tives don’t make money like yester-
day’s executives did.

R&R: And the extravagant dinners are
e exception, not the rule?

MD: I've been part of those din-
ners, | got swallowed up in one last
year in Dallas at the regional CRS.
Bill Catino looked at me and said,
“See! This is why we’re always out
of money. You think my guys are out
here just fucking away their money?
This is what happens.” We were go-
ing to take four guys to dinner, and
people start going, “Hey, can |
come?” Then the guy you're taking
to dinner picks the restaurant, which
is the nicest place in town. Then the
wine list comes, and somebody grabs
itand orders a $125 bottle, and it all
spirals out of control. It was just sup-
posed to be a nice little meal at TGI
Friday’s.

R&R: Have yait seen the resilts you
hoped for from the changes to the report-
ing panels that you asked for last fall?

MD: No.

R&R: What were you hoping for?

MD: The game of “I need to get
something to add this record” had
gotten so out of control that we were
paying pretty serious dollars into
markets where we couldn’t sell
enough records to justify the cost. By
a mile. | remember a meeting in a
small market where the guy looked at
me and said, “You know what Lon
needs to do is get some more small
markets on the panel so guys like me
can get a read on these records before
we have to commit to them.”

L almost came over the table at the
guy, because [ was thinking, “Do you
realize we couldn’t sell enough
records in your shitty market to be
able to pay for this steak dinner? And
you're telling me what a big shot you
are? And Lon needs to add stations
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that are in markets of 20,000 or less?”
It made me crazy.

R&R: What's the best thing about
Country radio?

MD:Ilove the people. I did promo-
tion on the rock and pop side for
many years in my career. The people
who program Country radio are, for
the most part, really genuine, warm,
funny human beings who are a plea-
sure to be around. Most of our visits
are rewarding in that human aspect.

R&R: What's the worst thing about
Country radio?

MD: They're terrified. They're ter-
rified to move. They're terrified that
any small aberration from what their
national program director or consult-
ant says will cost them their job.
They're frozen up.

R&R: How concerned are you about
the percentage of currents on any given
station?

MD: I don’t question anyone’s
right to program their station any way
they want, but I do believe strongly
that the charts should reflect a current-
based atmosphere. If you don’t want
to play records while they’re at a cer-
tain point on the chart, get out of the
way and give the space to someone

“To have the Cyndi
Thomson project
amount to nothing
but a gold record on
everybody’s wall was
devastating.”

else. The chart should reflect what is
happening right around the corner,
not what happened three weeks ago.
I know the purists think that's insane,
that the chart should reflect what's
happening, but the reality is, those
charts freeze us up.

R&R: Are labels contributing to that
with promotions?

MD: [t seems to be a recurring is-
sue, and it certainly was at CRS. Our
radio friends say labels won't accept
that a record isn’t going to happen and
that we continue to throw indepen-
dent money and promotional dollars
at it. I have no doubt that’s a major
part of the problem, but I can also
point to a dozen records over the last
three vears that this label has broken
that were ready to go away at several
puints on the chart and would have
had I listened to that advice.

I'm taiking about Cyndi Thomson’s
“What [ Really Meant to Say,” which
was No. 1 for three weeks. I'm talking
about just about every Keith Urban
record out there except for “Somebaody
Like You.” There’s a problem with the
methodology in callout research that
tells us that records aren’t happening
when that’s really not the case.

R&R: Has Universal’s new CD pric-
ing structure affected the marketplace or
how you approacl retail?

“Sometimes in a big machine like this you’re
not the most progressive guy in town,
because the hoat’s harder to turn. And
sometimes just the fact that you’re 50 years
old makes it harder to turn as quickly

as you used to.”

MD: No. [ don’t need to talk about
that. ['ll just say no.

R&R: During CRS, Joe Galante said
the major label gronps were arrogant in
their approach to digital nusic. Do you
agree with that?

MD: Oh, absolutely. It was igno-
rance and arrogance. We didn’t know
how we got to that point so quickly.
We just knew that we'd been around
a long time, and the first inclination
was to squish them. And they proved
unsquishable. They just slid out from
under our feet.

R&R: What's your take on the RIAA's
litigious response lo file sharers?

MD: It's unfortunate, but it’s very
necessary and very effective. We cer-
tainly raised awareness among casu-
al participants — the moms and dads
who didn’t really think about the ram-
ifications of whether this was legal, let
alone ethical or moral.

R&R: New independent labels contin-
ue to emerge, and many of them are em-

squirm a little bit. Especially those
Dualtone guys. They're both sort of
my proteges.

R&R: Publishers arc making noney.
Touring is going gangbusters. Radio is
cranking out decent profit margins.
What's it going to take for the labels to
catcl up?

MD: All 1 can tell you is that we're
making money. It’s taken a lot of ad-
justment. It took some hammering
down of overhead. In all honesty,
some of the moves made a couple of
years ago on our behalf, I sat back
and thought we'd never be able to
get through our daily lives with those
changes. But you know what? We
have. It's a testimony to the quality
of the people we have here. It’s also
a rough lesson that I and everybody
on the Row has had to learn about
how business is going to be, going
forward.

What I got from that is that when
you have a real bona fide hit record

THREE'S COMPANY New trio The Jenkins attracted music-industry executives
10 an intimate acoustic performance at the home of Capitol Nashville Sr. VP/Marketing
Fletcher Foster. Seen here are (I-r) CMA Exec. Director Ed Benson, Nancy Jenkins.
Brodie Jenkins, ASCAP Asst. VP/Creative Services Herky Williams, Kacie Jenkins,
ASCAP Sr. VP Connie Bradiey, Recording Academy Exec. Director/Nashville Suzanne
Kessler, Foster and CMA Sr. Director/Marketing Rick Murray.

ploying nontraditional business models.
Will that affect the majors?

MD: Hope so.1'd love to learn from
somebody else’s little experiment or
adventure. Sometimes in a big ma-
chine like this you're not the most pro-
gressive guy in town, because the
boat's harder to turn. And sometimes
just the fact that you're 50 years old
makes it harder to tun as quickly as
you used to. I like to keep my eyes
open to everybody and everything
that’s going on. I pull for those guys.

In the end, when they come right
up beside me on the chart, I'll start to

www americanradiohistorv com

like Dierks Bentley, you can make
money by selling a decent amount of
records. Two or three years ago [ was
really concerned that we were oper-
ating under a business model that
flat-out was never going to work
again. Gold was break-even, and
gold was also the best we could do.
It was a frightening proposition. If
you'd asked me over a couple of
drinks if it made sense to even be in
business in Nashville, I don’t know
what the answer would have been.
But Nashville labels can make mon-
ey. We are.
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ARTIST TITLE LABEL(S)

KENNY CHESNEY flUNCLE KRACKER When The Sun Goes Down BV4/ 15137

KEITH URBAN You'll Think Of Me (Capitoll
RASCAL FLATTS Mayberry {Lyric Street/

JOHN MICHAEL MONTGOMERY Letters From Home (Warner Bros.) 12236

BUDDY JEWELL Sweet Southern Comfort (Columbial
GRETCHEN WILSON Redneck Woman (£pic/

TRACY LAWRENCE Paint Me A Birmingham (Oream Works/
GEORGE STRAIT Desperately (MCA/

LONESTAR Let's Be Us Again /BVA/

MONTGOMERY GENTRY If You Ever Stop Loving Me (Columbia/
BLUE COUNTY Good Little Girls (Asylum/Curb)

BROOKS & DUNN That's What She Gets For Loving Me (Arista/
SARA EVANS Perfect (RCA/

CAROLYN DAWN JOHNSON Simple Life (Arista)

GARY ALLAN Songs About Rain /MCA)

TOBY KEITH Whiskey Girl (DreamWorks/

DAVID LEE MURPHY Loco Koch)

SHEDAISY Passenger Seat {Lyric Street)

DIERKS BENTLEY My Last Name (Capitoll

BRIAN MCCOMAS You're In My Head {Lyric Street]

CLAY WALKER | Can't Sleep (RC4/

REBA MCENTIRE Somebody MCA/

SHANIA TWAIN It Only Hurts When I'm Breathing (Mercury/I0JMG)

BILLY CURRINGTON ! Got A Feelin’ (Mercury/

EMERSON DRIVE Last One Standing (DreamWorks/

JOE DIFFIE Tougher Than Nails /BBR/C4/

JOSHGRACIN | Want To Live Lyric Street)

ANDY GRIGGS She Thinks She Needs Me /AC4/

LEE ANN WOMACK The Wrong Girl (MCA/

JEFF BATES | Wanna Make You Cry fRC4/

BRAD PAISLEY f/ALISON KRAUSS Whiskey Lullaby (Arista)
RACHEL PROCTOR Me And Emily B4/

AMY DALLEY Men Don’t Change (Curby

WYNONNA fINAOMI JUDD Flies On The Butter... (Asylum/Curb)
BILLY DEAN Thank God I'm A Country Boy (View2/Curb)

JOE NICHOLS If Nobody Believed In You (Universal South)
JULIE ROBERTS Break Down Here (Mercury/

JENKINS Blame It On Mama (Capitol)

TRENT WILLMON Beer Man (Columbia)

TERRI CLARK Girls Lie Too (Mercury/

HANK WILLIAMS, JR. Why Can't We All Just Get... (Asylum/Curb)

BLAKE SHELTON When Somebody Knows You That Well (Warner Bros.) 968 2

CHELY WRIGHT Back Of The Bottom Drawer /Vivaton/
MARTINA MCBRIDE How Far (RCA/

PINMONKEY Let's KiN Saturday Night /BNA/

BIG & RICH Save A Horse, Ride A Cowboy (Warner Bros.)
JIMMY WAYNE You Are (DreamWorks)

CROSS CANADIAN RAGWEED Sick And Tired (Universal South/
JOSH TURNER What it Ain't (MCA/

KENNY CHESNEY 1 Go Back (BNA/

Bk B b W
218 4816 +64 456702
14171 1049 4476 +383 420030
12703 344 4014 +120 381577
460 3666 +236 366034
11382 -343 3876 -126 337391
10990 1180 3444 +448 326147
10602 888 3427 +282 293434
9865 1003 3141 +333 275796
8604 479 2589 +150 254049
8478 1008 2709 +305 242733
8031 -4 2672 +48 228274
7903 406 2525 +137 229431
7532 -2173 2374 758 225349
6726 129 2280 +30 181089
6693 -277 2345 -69 176106
6268 1806 1901 +609 187315
6093 1151 1864 +315 158374
5803 763 1892 +196 140798
5204 1236 1629 471 135108
4704 149 1484 66 123141
4672 88 1570 +83 116676
4381 365 1455  +81 118924
4038 484 1369 +155 107894
3494 678 1073 +217 83068
3339 533 1045 +138 80063
2631 380 881 +128 66469
2600 484 869 +168 66413
2540 298 827  +80 67317
2322 125 790  +69 56887
2274 159 808  +66 53498
2237 560 668 +137 65308
2198 92 565  +29 65135
1760 234 640  +72 40790
1754 16 580 0 50411
1656 160 534  +60 43836
1655 24 546  +52 38304
1539 347 562 +132 30307
1201 198 391 +63 31017
1218 199 497 +85 24995
1145 436 316 +161 31689
1096 -37 364 5 25057
367 4 18106

934 36 316 +9 24525
883 520 283  +146 22626
834 45 274 +8 18189
687 216 200 +B1 19372
666 227 228  +88 17147
581 -102 227 -3 13650
568 235 3 +84 10941
491 165 121 +56 14308

* (anUD.
4704
25179
11491
23403
-6288
37732
17005
19851
16933
2744
-6081
16678

56543

-8450
-9050
49217
29835
13513

-43142

-4324
2342
14131
8150
14353
11988
11613
9450
9243
3919
3438
17352
2023
412
2063
6457
1941
4687
5883
1443
11442
-2425
1231
1686
14036
1614
8011
5206
-3706
4132
4329

WEEKS
]

-
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TOTAL
ADDS

112j0
112/0
1120
112i0
1100
112/5
121
111/0
11210
1110
10610
1an
112/0
1100
10811
108/10
105/6
106/3
10710
90/0
10313
9611
9313
85(3
88/4
7216
85/9
799
7712
8112
6514
67113
5612
5510
425
64110
58/3
56/6
5613
40/29
4013
6314
3714
49112
392
15111
3510
2410
3919
513

112 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week
of 4/11-4/17. Bullets appear on songs gaining points and/or plays or remaining flat from previous week. If two songs are tied in total points, the song with the larger
increase in points is placed first. Songs below No. 1 and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the total number of
new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points
lists the songs with the greatest week-to-week increases in total points.Station Weight = AQH Persons + (Market rank X 10} divided by 4180. Total Audience equals Average
Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with
permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc.

MEDIABASE
Most Added’

www.rradds.com
ARTISTTITLE LABEL(S)

TERRI CLARK Gils Lie Too (Mercury/ 29
TRACE ADKINS Rough & Ready (Capital/ 24
CLINT BLACK The Boogie Man (Equity/ 17
BRAD PAISLEY f/ALISON KRAUSS Whiskey Lullaby (Arista/ 14
RACHEL PROCTOR Me And Emily (BNA/ 13
MARTINA MCBRIDE How Far {RCA/ 12
BIG & RICH Save A Horse, Ride A Cowboy (Warner Bros.) 1"
PATTY LOVELESS | Wanna Believe fEpic/ n
Most

Increased Points

TOTAL

POINT
ARTIST TITLE LABEL(S) INCREASE
TOBY KEITH Whiskey Girl (DreamWorks) +1806
GRETCHEN WILSON Redneck Woman /Epic/ +1180
DAVID LEE MURPHY Loco /Koch/ +1151
KEITH URBAN You'll Think Of Me (Capitoll +1049
MONTGOMERY GENTRY If You Ever Stop Loving Me (Cotmbia/  +1008
GEORGE STRAIT Desperately (MCA/ +1003
TRACY LAWRENCE Paint Me A Birmingham {Dreamiborks/ ~ +888
SHEDAISY Passenger Seat {Lyric Street/ +763
BILLY CURRINGTDN | Got A Feelin’ (Mercury/ +678
BRAD PAISLEY fIALISON KRAUSS Whiskey Lullaby /rista/  +560

Most

IncreasedPlays

TOTAL

PLAY
ARTIST TITLE LABEL(S} INCREASE
TOBY KEITH Whiskey Girl (DreamWorks/ +609
GRETCHEN WILSON Redneck Woman /Epic/ +448
KEITH URBAN You' Think Of Me (Capita) +383
GEORGE STRAIT Oesperately /MCA/ +333
DAVID LEE MURPHY Loco Koch/ +315
MONTGOMERY GENTRY If You Ever Stop Loving Me (Columbia/ +305
TRACY LAWRENCE Paint Me A Birmingham (Dreamiborks/  +282
J. MICHAEL MONTGOMERY Letters FromHome [Warner Bros) +236
BILLY CURRINGTON | Got A Feelin’ (Mercury/ +217
SHEDAISY Passenger Seat [Lyric Street/ +196

Breakers

JOE DIFFIE
Tougher Than Nails (BBR/C4)
6 Adds * Moves 28-26
RACHEL PROCTOR
Me And Emily (BVA/
13 Adds * Moves 33-32

Songs ranked by total plays

Detailed station playlists for all R&R
reporters are available on the web at

www.radioandrecords.com.

OUR
T-SHIRT
o | DEALS

2
500 + White T-shirts &
T-Shirts » Heavy 100% Cotion
$975 |- Printed up to 4 Colors on 1 Side o
2.“_ * No Setup Charges! Free Catalog
-7 » No Art Charges! CALL NOowW!
Iooo ‘Isoo 1-800-34-EMKAY
631-777-3175
T-Shirte T-Shirts FAX: 631-777-3168
$ 2 55 $ 2 35 www.emkaydesigns.com
=€ SEa- info@emkaydesigns.com
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:/ COUNTRY TOP 50 INDICATOR 43

April 23, 2004

WK Wbk ARTST TMLE LABEL(S) sos  eais R T°W°' ’Wo' e oo Most Added “
1 @ KENNYCHESNEY HUNCLE KRACKER When The SunGoes Down (BN/4/ 5966 114 4388 +51 131994 3131 13 10800 ( 0000 o W orcom
2 €@ KEITHURBAN You'll Think Of Me (Capitol 5793 105 42 .24 1B K03 19 N0\ Mmemcves socs
3 € RASCALFLATTS Mayberry fLyric Street) §626 227 4167 +132 123052 3958 16 11110 | wARTNA MCBRIOE How Far (ACH 2
[ 5 @ JOHNMICHAEL MONTGOMERY Letters From Home (Wamer Bros) 5498 265 4076 +167 119615 5167 14 111/0 | TRACE ADKINS Rough & Ready (Capital "
4 5 BUDDY JEWELL Sweet Southern Comfort /Columbial 5331 64 3851 .95 119084 777 26 1080 | JOSH GRACIN §Want Tolive dyric Streer 12
6 ) TRACY LAWRENCE Paint Me A Birmingham (DresmiWorks) 5243 539 3832 +348 115057 12518 25 11011 m'f m:g:’;h:’m;f;f ﬁf’m Me 4] :l']
7 €D GEORGESTRAIT Desperately MCA/ 4665 145 3505 +108 102067 3715 15 1100 | JWMY WAYNE You Are (Dreamiborks 10
11 @ GRETCHEN WILSON Redneck Woman (Esic/ 4488 862 3319 +60Z 100311 19188 6 1081
10 @ BRDOKS & DUNN That's What She Gets For Loving Me (rista/ 3884 213 2875  +141 84935 4350 12 109/0
12 D MONTGOMERY GENTRY If You Ever Stop Loving Me /Columbia/) 3820 2684 2823 +178 84291 4791 12 108/
14 ) LONESTAR Let's Be Us Again 8N4/ 3733 319 2783 +227 82197 5956 9 110/
15 @) BLUECOUNTY Good Little Girls (Asylum/Curt) 3460 102 2598 +61 76971 1528 27  94f1
9 13 GARY ALLAN Songs About Rain (MCA) 3279 439 2416 345 73174 8377 22 990
13 14 CARDLYN DAWN JDHNSDN Simple Life (Arista/ 3235 181 2396 139 71772 4054 20 104/
17 @ SHEDAISY Passenger Seat {Lyric Street/ 2861 175 2091 +110 62059 3887 12 1041
21 D TOBY KEITH Whiskey Girl GreamWorks) 2797 685 2102 +460 61332 15840 4 109i8
18 @ CLAY WALKER | Can't Skeep (8CA/ 2646 160 1957 +122 57985 3731 19 Q12
20 (B DAVIDLEE MURPHY Loco Kact/ 2579 274 1907 +180 57666 6937 15  88I0
16 19 DIERKS BENTLEY My Last Name (Capitol 253 748 1803 633 58120 14310 25 850 | SUOST
19 € REBAMCENTIRE Somebody MCA/ 540 13 1867 +95 55380 3276 16 82| fcreased Points
22 €3 SHANIA TWAIN it Only Hurts When I'm Breathing (Mercury//0JMG) 2280 182 1713 +137 51278 4533 11 81 o
24 22 BRIANMCCOMAS You'rein My Head fLyric Street) 1984 25 1488  +18 44561  GO6 29 750 | ARTST TMLE LABELS) INCREASE
26 € BILLY CURRINGTON | Got A Feelin’ (Mercury/ 1685 175 1334 +133 35180 3512 15 822 | GRETCHEN WILSON Redneck Woman /i +862
27 ¢ LEEANNWOMACK The Wrong Girl MCA/ 1674 205 1260 +138 36276 4098 10 g2 | VOBYKESTH Whiskey Gir Creamiorts) +685
) TRACY LAWRENCE Paint Me A Birmingham (Dreamiorks/  +539
25 €O EMERSON DRIVE Last One Standing (DreamWorks/ 1620 72 1211 +42 34294 1813 15 7611 | sy Gracin | ant To Lve fyric et i
32 €D JoSHGRACIN | Want To Live Lyric Street! 1504 444 1146 +260 33385 0440 6 89/12 | TERRICLARK Gils Lie Too Mercury/ +428
28 @D JOE DIFFIE Tougher Than Nails (BBA/C4/ 1506 109 1081  +94 32843 2466 11  73/a | MARTINAMCBRIDE How Far (ACA) oo
| 30 €D BRADPAISLEY HALISON KRAUSS Whiskey Lullaby Arista) 1503 363 1188 +269 31121 7681 5  84i8 fms';:':lg:?elhss"; ;:‘;:;j L) :gfg
23 29 BIG & RICH Wild West Show (Warner Bras.) 1477 511 1045 401 33967 10326 16 G810 | pAyyD LEE MURPHY Loco Kach L
29 € JOE NICHOLS If Nobody Believed in You Universal South) 1321 109 1000 +85 27974 2232 5 7124
31 €0) JEFFBATES | Wanna Make You Cry /RCA/ 1236 103 920 +58 25849 1832 15 652
| 36 €D ANDY GRIGGS She Thinks She Needs Me (RCA/ 1068 183 813 +149 23515 3706 7 6210
‘ 37 €D RACHEL PROCTOR Me And Emily 8N4/ 850 193 617 +139 19258 4645 5 49/
35 €D CHELY WRIGHT Back Of The Bottom Drawer (Vivatan/ 847 172 678 +132 17210 3331 6 602
44 €D MARTINA MCBRIDE How Far (8CA/ 782 411 621 +311 16700 8726 3 HAIN
36 €D AMY DALLEY Men Don't Change (Curt) 669 0 525  +6 1469 99 11 40N
. 38 €D JULIE ROBERTS Break Down Here (Mercury/ 650 66 541  +50 13113 1432 8 463
39 €D BLAKE SHELTON When Somebody Knows You That Well (Wamner Bros) 640 73 469 +47 13617 1580 6 3914
46 € TRACE ADKINS Rough & Ready (Capital 618 265 506 +207 12871 5854 3 5014
40 @ JIMMYWAYNE You Are (reamiarks) 581 128 474 +102 12092 2563 5 4510
@ TERRICLARK Girls Lie Too (Wercury) B84 A28 M5 4335 1066 985 1 5M0| pyocp
42 @ HANKWILLIAMS, JR. Why Can t.We MdustGet.. Asybm/Cut) 460 B1 364 a5 10085 071 4 I g e o coof P, ays
45 @ JENKINS Blome It On Mama (Capital 449 91 350 +81 945 1513 4 378 TomL
41 @ BILLY DEAN Thank God 'm A Country Boy (View2/Curt) 422 1 328 +10 10622 286 8 2801 samst me weels NCREASE
@ TRENTWILLMON Beer Man (Columbia) 353 91 202 462 8131 1720 1 19/5 | GRETCHEN WILSON Redneck Woman (Epic/ +602
48 D PINMONKEY Let's Kil Saturday Night /B34/ 335 28 258 +21 6908 682 3 26/3 | TOBYKEIH Whiskey Gil (CreamWorks +460
@) J0SH TURNER What it Ain't (MCA/ 323 167 279 488 6229 2065 1 3317 I:::I"cl&v::E(;':[‘I:SELZB'T"‘:ONI';:,:I',“:/'“"“"“ 5] ::;:
@ J. STEELE Good Year For... {Lofton Creek Records/3 Ring Circus/ 292 38 238 +36 5580 641 1 2113 | MARTINA MCBRIDE How Far 8C4/ £31
D RODNEY ATKINS Someane To Share It With Curt) 272 62 165 +30 6193 1796 1 14/1 | JOSHGRACIN I Want ToLive i Street/ +269
50 50 CROSSCANADIAN RAGWEED Sick And Tired /UnversaiSoutty 260 11 238 10 4602 173 6  21jp | BRAD PAISLEYHIALISON KRAUSS Whiskey Lullby (dristal  +268
| TRACE WIS . Rty i =
112 Country reporters. Songs ranked %tgtg(l)gl;);sd ifgzr:ezg%as{/ week of Sunday 4/11 - Saturday 4/17. DAVID LEE MURPHY Loco /Kach/ +180

R&R’s Year-End Chart Pack “”565\
NOW AVAILABLE! '

Includes year-end charts for all R&R formats from
1974 through 2003! Call (310) 788-1625 or email
moreinfo@radioandrecords. com B4010 & RECORES.
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4 R/ COUNTRY CALLOUT AMERICA. sy @Bullseye

e EXCLUSIVE NATIONAL MUSIC RESEARCH ESTINATES April 23, 2004
Callout Americae SOng selection is based on the top 35 titles from the R&R Country chart for the airplay week of March 14-20.

TOTAL
ARTIST Title (Label) LKEALOY  POSTIVE  NEUTRAL  FAMILARTY  DiSLKE  BurN | CALLOUT AMERICAe
KENNY CHESNEY flUNCLE KRACKER When The Sun Goes Down (B¥4/  33.9%  67.6%  21.1% 94.5% 46%  1.3% HOT SCORES
BLUE COUNTY Good Little Girls (Asyfum/Carby 330%  627%  236% 99.1% 64%  6.5% P
BUDDY JEWELL Sweet Southern Comfort [Columbia) 32.5% 66.2% 23.4% 98.7% 3.4% 5.7% ssword of the Week: Risser.
GEORGE STRAIT Desperately (MC4) 22%  BLE%  27.2%  GAB%  AB% 1% [ Gt ofteieonesalolon
SARA EVANS Perfect (RC4) 322%  632%  236% 98.2% 6.1%  5.3% | meaning very important—how important
REBA MCENTIRE Somebody (MC4) % B3A% B2 L% ATH D% | e e e e v
TRACY LAWRENCE Pzint Me A Birmingham (DreamWarks/ 31.8%  61.8%  24.2% 99.5% 6.4%  7.4% | Percentage answers are t(otal positives —
KEITH URBAN You'll Think Of Me (Capital 5%  662%  224% 8% 56%  LT% | recoouser (Note Ths b phse re of o
WYNONNA fINAOMI JUDD Flies On The Butter... (Asylum/Curty 308%  655% 3  18.0% 96.0% 100%  1.8% | fueston bringing the fokl sample to 50 per-
DIERKS BENTLEY My Last Name (Capitol 303%  64.3%  247% 97.0% 52%  2.8% '
. Total
GARY ALLAN Songs About Rain (MCA/ 30.3% 58.2% 29.2% 98.1% 5.1% 5.6% bes: talking/more music: 78%
RASCAL FLATTS Mayberry dyric Street) 303%  60.7%  25.7% 97.8% 6.2%  5.2% | Frequenttafficinfo: 41%
BRIAN MCCOMAS You're In My Head (Lyric Street) 208%  B14%  264%  966%  50%  38% | Cohenwemermodd
CLINT BLACK Spend My Time (Fquity Music Group) 29.6% 61.2% 28.1% 97.6% 5.4% 2.9% Ta'ki;\s w/callers on-air: 31%
BROOKS & DUNN That's What She Gets For Loving Me (rista/ 292%  563%  27.2%  B9.0%  48% 7% | o fendly(oudetali):si%
JOHN MICHAEL MONTGOMERY Letters From Home (Warner Bros.) 28.9% 64.0% 24.1% 93.3% 4.5% 0.8% P .
. . Less talking/more music: 78%
MONTGOMERY GENTRY if You Ever Stop Loving Me (Columbia/ 28.2% 59.4% 26.9% 93.8% 6.0% 14% | Frequent traffic info: 50%
CAROLYN DAWN JOHNSON Simple Life (Arista/ 275%  56.7% 29.0% 97.1% 7.6%  3.8% | Frequent weatherinfo: 4%
Contests & giveaways: 34%
DAVID LEE MURPHY Loco (Koch/ 268%  60.7%  24.9% 95.5% 86%  1.3% | Taling w/callers on-air: 30%
ANDY GRIGGS She Thinks She Needs Me (RC4) 2.7%  65.0%  24.6% 93.8% 40%  02% | Femily friendly (nocrude talk): 50%
CLAY WALKER | Can't Sleep (3C4) : 26.1%  57.2%  27.9% 90.2% as%  01% | 2 _
JOSH GRACIN | Want To Live (Lyric Stree/ 3% BL8%  248%  913%  78%  10% | (oo Riether e
EMERSON DRIVE Last One Standing (DreamWorks/ 25.1% 55.1% 32.7% 93.8% 5.8% 0.3% | Frequent weather info: 43%
JOE DIFFIE Tougher Than Nails (8R4 248%  S88%  250%  931%  T5%  19% | Tokewerolesemsiam
SHEDAISY Passenger Seat yric Street) 247%  55.8% 28.9% 91.0% 54%  0.9% | Family friendly (no crude talk): 51%
BIG & RICH Wild West Show (Warner Bros.) 24.1% 53.2% 29.0% 91.9% 8.1% 1.6% Male
LEE ANN WOMACK The Wrong Girl (MC4/ 238%  52.9% 29.8% 90.8% 73%  0.8% | Lesstalking/more music:79%
Frequent traffic info: 52%
BILLY CURRINGTON | Got A Feelin’ (Mercury) 238%  613%  258% 94.4% 6.2%  1.1% | Frequent weather info: 41%
5 . Contests & giveaways: 34%
LONESTAR Let's Be Us Again (BNA/ 23.7% 57.6% 21.8% 91.2% 4.8% 1.0% Talking /fa‘":w{_jin o
GRETCHEN WILSON Redneck Woman (£pic/ 23.7% 55.8% 23.7% 88.7% 8.2% 1.1% | Family friendly (no crude talk): 48%
JOE NICHOLS If Nobody Believed in You (Universal South) 21.8% 48.3% 23.3% 79.0% 1.5% 0.0% | ronale
RACHEL PROCTOR Me And Emily (BM4) 2.7%  504%  313% 88.5% 6%  0.0% | Les alking/more music: 7%
SHANIA TWAIN it Oy Hurts When I'm Breathing (VarcarpiDJMG, 3%  ST%  238%  SI%  BI%  25% | Frecwentwether o a5%
JEFF BATES | Wanna Make You Cry (AC4) 189%  B5.1%  27.8% 88.3% 49%  05% | Contests& giveaways: 36%
. . Talking w/callers on-air: 33%
TOBY KEITH Whiskey Girl (DreamWorks) 14.8% 425% 31.5% 79.8% 5.8% 0.0% | Family friendly (no crude talk): 53%

Total sample size is 400 persons weekly with a +/- 5% margin of error. Scoring is done each week using live interviewers conducting the interview with each respondent. Scores are: a) / Like It A Lot, In Fact It's One Of My
Favorites b) I Like It ¢} It's Okay..Just So-So d) | Don't Like It &) I'm Tired Of Hearing it On The Radio f) 1 Don’t Recognize It . To be included in the weekly callout songs must enter the top 40 positions on R&R's Country
airplay chart. The sample is composed of 400 25-54-year-old persons who identify Country as their favorite music and who listen daily to competitive country radio in the sample markets. The sample is 50% male/female ...
1/3" each in the 25-34, 35-44, and 45-54 demos. The sample is balanced by region, and markets within :hat region. Bullseye Callout is conducted in these regions and markets. Market selection is determined by Bullseye.
NORTHEAST: Washington, DC., Harrisburg, PA., Providence, Rochester, NY, Springfield, MA, Hartford, Portland, ME, Portsmouth, NH. SOUTHEAST: Charlotte, Atlanta, Tampa, Nashville, Chattanooga, Mobile, AL, Charleston,
SC, Jackson, MS. MIDWEST: Milwaukee, Cincinnati, Cleveland, Kansas City, Lansing, MI, Ft Wayne, IN, Rockford, IL, Indianapolis. SOUTHWEST: Dallas-Ft. Worth, Tucson, Albuquergue, Oklahoma City, Houston-Galveston,
Phoenix, Lafayette, LA, San Antonio. WEST: Portland, OR, Salt Lake City, Fresno, Bakersfield, Spokane, WA, Riverside-San Bernardino, Boise. Denver, Monterey-Salinas. © 2003 R&R Inc. © 2003 Bullseye Marketing
Research Inc..

PIA Pl

WITH

BLAIR GARNER

Country Radio’s #1 Overnight Program

== T T = T Where's Colonel Sanders?

Blar Garner with chicken pitchman and country music star Trace Adkins
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N 7 W
America’s Best Testing Country Songs

(&ATE FMUSIE 72+ For The week Enging i R.R 5 COUNTRY TOP 30 A BY

A MEDIABASE CANADA MEDIABASE

Arist Tite (Labe) W LW Fam Bun 2664 2580 2504 | | W B wwmsme e Il vES g
JOHN MICHAEL MONTGOMERY Letters... Warner Bros.) 437 437 95% 14% 438 435 440 1 €© K CHESNEY HUNCLE KRACKER When The Sun... B4/ 513 +7 2 1M
KEITH URBAN You'll Think Of Me (Capitall 425 419 99% 19% 419 436 406 2 ©  RASCAL FLATTS Maybery (Lyric Street) 502 +28 2 1M
GEORGE STRAIT Oesperately /MCA/ 419 420 89% 14% 418 421 47 3 ©  KEITH URBAN You'l Think Of Me (Capital 502 +23 2 1
KENNY CHESNEY... When The Sun Goes Cown /8¥4/ 418 422 98% 24% 411 422 404 4 O  BUDDY JEWELL Sweet Southern Comfort (Columbial 478 +2 2 150
BUDDY JEWELL Sweet Southern Comfort Cobmbia) 416 425 99% 28% 419 414 423 6 ©  GEORGE STRAIT Desperately MCA/ 387 +8 2 1610
MONTGOMERY GENTRY If You Ever Stop... Cambia) 412 407 92% 13% 415 413 416 8 © I MICHAELMONTGOMERY Letters... WarnerBros) 388 +12 2 150
TRACY LAWRENCE Paint Me A Birmingham (DreamWorks! 4.11 408 97% 22% 412 405 416 19 @  GRETCHEN WILSON Redneck Woman /Epic/ 3717 +115 2 150
GRETCHEN WILSON Redneck Woman Epic/ 409 408 89% 15% 406 397 413 5 8 & S.TWAIN it Only Hurts When I'm... Mercury/0JMG) 374 4 2
RASCAL FLATTS Mayberry fLyric Street/ 407 408 98% 1% 398 405 394 7 © ¥ AARONLINES Turn It Up ( Like The... (RCA/ 367 +9 2
GARY ALLAN Songs About Rain (MCA/ 407 407 97% 2% 404 403 405 9 10 BROOKS & DUNN That's What She Gets... /Arista) 343 13 2 17
CLAY WALKER | Can't Sleep (RCA/ 406 406 §3% 12% 404 410 399 1 11 WILKINSONS LA. (Giant Workd) 335 3 2 1500
SARA EVANS Perfect (RCA/ 405 402 96% 28% 405 406 404 12 (@  LONESTAR Let's Be Us Again /BWA4/ 319 +10 21600
REBA MCENTIRE Somebody (MCA/ 402 401 8% 15% 406 416 399 10 13 GARY ALLAN Songs About Rain (MCA/ 310 43 2 150
BLUE COUNTY Good Little Girls /Asylum/Curby 397 399 9% 22% 392 393 392 13 (D% AARON PRITCHETT My Way (Royatty) 297 +2 2150
BROOKS & DUNN That's What She Gets... /Arista/ 397 403 9% 17% 396 403 392 25 () ADAMGREGORY Never Be Another (Sony Musi Canada) 295 +82 2 1510
BRIAN MCCOMAS You're In My Head dyric Street/ 397 399 84% 16% 395 407 388 15 {D® GEORGE CANYON Good Day ToRide fndependent/ 285 +6 2 140
DAVID LEE MURPHY Loco (Kach/ 397 395 T1% 8% 397 391 400 20 @  M.GENTRY If YouEver Stop Loving Me (Columbia) 283 +17 2 140
LONESTAR Let's Be Us Again (BN4/ 396 402 84% 18% 395 415 382 22 @  SHEDAISY Passenger Seat (Lyric Stree) 263 415 2 4p
TOBY KEITH Whiskey Girl (DreamWarks/ 396 - 79% 13% 398 390 403 18 19 D.WALKER Get Up (Open Road/Universal Music Canads) 262 11 2 150
JOE BIFFIE Tougher Than Nails (BBR/C4/ 396 - 4% 6% 403 399 405 24 €Q)® GILGRAND Bumin' /Spin 60  +19 2140
DIERKS BENTLEY My Last Name (Capitol 395 406 96% 29% 394 388 399 23 21 & T.LAWRENCE Paint Me A Birmingham (DreamWorks) 246 3 2 120
CLINT BLACK Spend My Time (Equity Music Group! 395 401 94% 25% 395 387 4m 16 22 SARAEVANS Perfect (CA/ 228 55 2 130
BILLY CURRINGTON | Got A Feelin’ (Mercury/ 391 396 68% 8% 385 385 3.6 14 23 % CAROLYN DAWN JOHNSON Simple Life (drista) 227 49 2140
EMERSON DRIVE Last One Standing /Dreamitorks/ 390 38 73% 10% 38 399 377 @ SEANHOGAN Centered fndependent! 219 +26 1 140
JEFF BATES | Wanna Make You Cry (RCA/ 389 396 60% 8% 394 383 4N 26 @ % JR VAUTOUR Kiss Me Goodbye (Warner Music Canadal 215 +3 2 130
CAROLYN DAWN JOHNSON Simple Life Arista/ 387 386 88% 19% 392 383 397 17 26 % JASON MCCOY Still (Universal Music Canadal 215 43 2
LEE ANN WOMACK The Wrong Girl /MCA/ 384 - 50% 6% 390 374 397 30 €  DAVIDLEEMURPHY Loco /Koch/ 214 +6 2 1N
SHEDAISY Passenger Seat fLyric Street) 378 369 89% 18% 375 370 378 @D DIERKS BENTLEY My Last Name (Capial 03 +12 1 90
BIG & RICH Wild West Show (Warner Bros.) 362 361 7% 22% 354 346 359 €D ® CHRIS CUMMINGS Lucy Got Lucky Warmer Bros) 205 +39 113
Totalsample 21 424 respordents. Total average tavorabilly estimates ar based on ascale o 1-5.(1=disie very much. 5 = i very @ TOBY KEITH Whiskey Girl (Oream Works/ 203 +6 1 112

much). Tolal famili the of who d the song. Tolal burn represents the number of
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based
on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference.
RateTheMusic.com results are nor meant to replace callout research. The results are intended to show opinions of participants on the the
Internet only. R, d trade of ic.com. The RTM system, is available for local radio stations by
\_ calling 818-377-5300. ﬁalemeMus:c com data is provided by Mediabase Research, a division of Premiere Radio Nelworks.

J

17 Canadian Cou reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks.
Songs ranked by total plays for the airplay week of 4/11-4/17. Bullets appear on songs gaining plays or remaining flat from
previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.
15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officlally reported to R&R
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. ¥ Indicates

\ Cancon. ©2004. R&R. Inc.

N A
Cc -0 -U-N T -R -Y | New & Active
F L A g H B KC K RODNEY ATKINS Someone To Share It With Curb/
= e il — | Total Plays: 203, Total Stations: 38, Adds: 4
YEAR AGO CRAIG MORGAN Look At Us (884
Total Plays: 195, Total Stations: 36, Adds: 10
* No. |:“Have You Forgotten” — Darryl Worley | TRACY BYRD How’d | Wind Up In Jamaica (RCA/
@ AT S Total Plays: 179, Total Stations: 24, Adds: 0
TRACE ADKINS Rough & Ready (Capitol}
* No. I:“Wish You Were Here” — Mark Wills Total Plays: 174, Total Stations: 30, Adds: 24
REanSEscs SHANNON LAWSON Smokin "grass (Equity Music Group)
Total Plays: 170, Total Stations: 21, Adds: 4
* No. I:“Piece Of My Heart” — Faith Hill )
JAMES OTTO Sunday Morning And Saturday Night Mercury/
@ EEAMSIAS S Total Plays: 136, Total Stations: 15, Adds: 0
« No. 1:“Is It Still Over” — Randy Travis LANE TURNER Always War_ning More {Breathless} (Warner Bros.
Total Plays: 112, Total Stations: 23, Adds: 1
YEARS AGO
@ CLINT BLACK The Boogie Man (Equity/
* No. 1:“To All The Girls I've Loved Before” — Julio Iglesias & Willie Nelson Rl S EIS L3
YEARS AGO JESSI ALEXANDER Honeysuckie Sweet (Columbia)
Total Plays: 77, Total Stations: 25, Adds: 6
* No. I:“All | Ever Need Is You” — Kenny Rogers & Dottie West PATTY LOVELESS | Wanna Befieve (Enic)
yx-:ms AGO Total Plays: 21, Total Stations: 11, Adds: 11
* No. 1:“Very Special Love Song” — Charlie Rich JRN e AR eI )
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KEAN/Abilene, TX WHWK/Binghomion, Y | WGAR/Cleveland, OH KAFFfFlagstaft, AZ WGH/MNorlolk, VA |
OM: James Cameron PO/APD/MD: Ed Walker PD. Meg Stevens PD: Chris Halstead | OMPD: John Shomby nmmm PlkLesgn PD: Jack 0 Malley
PO/MO; Rudy Femandez W0: Chuck Coller APO/MD: Hogh dames | WVMW APD: 4 Christy APOMO:Lames Anhony | APDIMD: Ryan Dy
APD- Shay Kl 8 TERA CLARK § MARTHAIK m R
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PG M0: Hargol . Jon . : WIVKAnoxville, TN® B0k Mckay by WILSL Louls, MO* B
G KYGO/Denver, CO P: Bl Dotson PO et ! ;
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Can The FCC Penetrate
The AC And Hot AC World?

1didn’t mean to use the word ‘penetrate’ — really

hen I was teaching radio broadcasting to kids at
San Rafael High School in Marin County, CA, we did
a unit on the FCC. It was a short lesson, because, quite
frankly, stuff regarding the FCC is boring to teenagers

(and to me as well).

It went something like this:
“There's a government entity called
the FCC that oversees radio and TV
stations. There are certain
things we need to do asra-
dio people to appease
them, like saying the legal
1 at the top of the hour,
devoting some time to
public affairs and not
swearing on the radio.”
However, | explained that
most radio shows feed off
sex, vulgarity and crude-
ness, and that pretty much
anything goes in radio.

The Rules

I always knew the FCC was out
there, Ljust didn’t think it was paying
muchattention to us. According to the
FCC, “It is a violation of federal law
tobroadcast obscene, profane or inde-
cent programming. The commission
may issue a warning, impose a mon-
etary forfeiture or revoke a station k-
cense for the broadcast of obscene,
profane or indecent material.”

The FCC goes on to say, “Obscene
speech is defined by a three-prong
test: 1) An average person, applying

“The fines levied
lately seem
excessive to me. Of
course, a fine, by
nature, should hurt
a hit, but you don’t
need a
sledgehammer to
kill a fly.”

Louis Kaplan

Sam Milkman

contemporary community standards,
must find that the material, as a
whole, appc(\ls to the prurient inter-
est; 2) the material must
depictor describe, ina pa-
| tently offensive way, sex-
ual conduct specifically
- defined by applicable law;
and 3) the material, taken
as a whole, must lack se-
rious literary, artistic, po-
litical or scientific value.”

"“But what exactly does
that mean?” 1 asked my-
self. Then | turned to law-
yer-turned-PD (formerly of WMMR/
Philadelphia) Sam Milkman to break
down this legal jargon for me and put
it in layman’s terms.

He explained that the FCC means
that, taking into account a communi-
ty's values, a person on the street of
average intelligence will find the ma-
terial, as a whole, unwholesome and
capable of arousing one’s sexual inter-
est. Also, the material must openly
and obviously describe sexual con-
duct in an offensive manner.

About the third part of the FCC’s
definition of obscenity — that the
work must lack literary or other val-
ue — Milkman says, “This is an at-
tempt to exclude medical shows
where a doctor might describe how to
performoral sex ordiscus-
sions on the sexual content
contained in the works of
Shakespeare or in Greck
myths.

“Political discussions
like the Clinton incident |
and news stories that say
oral sex is good for your
heart would not be subject
toan FCC violation, either.
It is hard to understand
why this would be any less offensive
to young ears, but the thought is that
we, as a society, value this type of
speech, whereas things that are done
just to shock or offend, we do not.”

Did We Pass?

Does this three-prong test apply to
AC and Hot AC? Will our stations be

Louis

affected by more stringent rules and
regulations? WLTM/ Atlanta PD Lou-
is Kaplan shared a building with The
Regular Guys, so | figured he’d have
something to say about the FCC. And
he did: “The FCC is very focused on
the issue of indecency right now, and,
asusual, when the government thinks
it's good to react, it must be even bet-
ter to overreact.

“The fines levied lately scem exces-
sive to me. Of course, a fine, by nature,
should hurt a bit, but you don't need
a sledgechammer to kill a fly.”

Until recently radio was one of the
last avenues of free expression. But
after reading about some of the inde-
cency cases (most of them involving
Rock stations), | can understand why
some people are under fire. AC pro-
grams usually steer away from such
content, though I did hear of a prank
call made from an "erection company”
that got the attention of some conser-
vative listeners.

Will the FCC be satis-
fied with punishing raun-
chy and offensive Rock
stations, or will it adopt a
zero-tolerance attitude in
order to protect families
who are listening to AC
and Hot AC? What exact- |
ly can we get away with? |

Kaplan says, “Depend-
ing on the market and com-
petitive matrix, Hot AC can
get away with a lot. But the main-
stream AC audience is not listening to
be challenged by crude content.
Wl TM s Gene & Julie are consistently
and effortlessly entertalmng
without being offensive.”

Lander Speaks

In the Hot AC world,
WBMX (Mix 98.5)/Boston
morning man John Land-
er also has opinions about
the FCC. Referring to the
Super Bowl halftime inci-
dent, he asks, “Why is ra-
dio being punished for
something that television did?”

Which brings up a good point.
Whatabout all the smut on TV? Land-
er says, “Television is telling us that
the Janet Jackson incident was inde-
cent, yet look at all of the program-
ming up and down the channels that
borders on indecent: sitcoms, reality
shows and now even Oprah.”

Kaplan

John Lander

The nominees will be an-
nounced in the May 7 issue of
R&R, and that issue will also
contain the final ballot. Don't miss
it! Also, don't put your flight, hotel
and registration plans for R&R
Convention 2004 on the back
burner. The rates are best if you
act now. Go to www.
radioandrecords.com.

Achievement Awards:
Phase One Complete

The nominating ballots are in and are being tabulated. The
response rate this year was the highest ever. Remember,
first you nominate, then you vote. it's all up to you.

Because of all the attention the in-
decency issue has received, the FCC
and its investigations are on the
radar of the listening audience, re-
minding listeners that they have the
power to lodge a complaint against
a radio station if they have been of-
fended.

What does this mean for AC and
Hot AC? Lander feels that Hot AC
and, especially, AC will steer clear of
the FCC. “The AC and Hot AC for-
mats haven’t depended on indecent
morning shows for increased ratings,”
he says. “Most of these morning
shows use double entendre or titilla-
tion — excuse the word.”

The recent actions by the FCC
seem to some to be politically moti-
vated, and Lander sees everything
dying down after the November elec-
tion. “The biggest concern out of all
of this is that there are still no guide-
lines for broadcasters,” he says.
“There are no hard and fast rules that
jocks or broadcasters can follow. So,
we are back to the original
problem: What is inde-
cent?”

Forget The FCC
For A Moment

I transport a carload of
kids to school every day.
And while 1 admit that this
PTA mom is drawn to racy
morning show conversa-
tions, I can’t listen during
carpool hours. On some days I can’t
wait to get my kids out of the car so |
can tune in again.

Then, one evening while we were
eating dinner, my 8-year-old daugh-
ter, Phoebe, asked, "Mommy, what is
a scrotum?” I answered (sort of) and
then asked her where she learned this
new word.

When she replied, “The radio,” 1
was afraid to ask what else she’d
learned there, so I contin- |
ued to eat my spaghetti
and meatballs (yes, we
really were cating spaghet- | §
ti and meatballs) and
hoped that she wouldn’t
ask me for the definition of
“hooker” anytime soon.

KOST/Los Angeles’
morning program, The
Mark and Kim Shotw, man-
ages to have good clean
fun while maintaining its loyal fan
base (it was ranked sixth 25-54 in the
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Stella Schwartz

winter 2004 trend, with TSL of three
hours). “11ove the fact that we encour-
age family listening,” says KOST PD
Stella Schwartz. “Mark and Kim do
such a good job with that.”

Mark & Kilﬁ

“We've never had to worry about
violating the FCC rules,” says Mark
and Kim Show co-host Mark Wallen-
gren. “l don’t want to sound old-
fashioned, but, as a parent myself,
I've always cringed when I hear
something inappropriate in my car
with my child. We've always be-
lieved on The Mark and Kim Show that
you can have a lot of fun without be-
ing so blue that a parent would be
concerned about listening to our
show with their kids. Bits are pre-
sented in sophisticated enough fash-
ion that the child would have to ask
the parent, and that would leave it up
to the parent to explain or not.”

Co-host Kim Amidon adds, “We
market ourselves as the station that
the whole family can listen to.”

Instead of the FCC dictating to radio
what is obscene and what is not,
what is art and what is not and what
are acceptable community values
and what are not, maybe we should
examine for ourselves what is ap-
propriate entertainment suitable for
our listeners.

PG-rated content isn’t such a bad
idea. What people may not realize is
that family listening is vatuable be-
cause it cultivates younger listeners.
| Kids who listen to Radio
Disney are developing lis-
tener loyalty and passion
for this medium. And with
so many entertainment
\| choicestoday, carly recruit-
4| ment can only be a good
thing.

So, for now, the FCC is
staying out of our world.
It's got bigger fish to fry.
But let it be known that
there are ways to be entertaining with-
out using the word “scrotum.”
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16 @ LUTHER VANDROSS Buy Me A Rose (/RMG/ 951 +87 96456 7 80/2 oAl
18 Q 3 DDORS DOWN Here Without You (Republic/Universal) 821 +32 91444 17 51/0 ARTIST TMLE LABELLS) it
21 @ SHANIA TWAIN It Only Hurts When I'm Breathing (Mercury/IDJMG) 560 +179 51073 4 635 LIONEL RICHIE Just For You fisiand/0JMG) +198
19 19 KENNY LOGGINS | Miss Us (44 The Best/ 543 -10 23462 10 5712 MARTINA MCBRIDE This One's For The Girls (RCA/ +191
22 @ KIMBERLEY LOCKE 8th World Wonder /Curty 416 +84 14676 3 6317 S. TWAIN It Only Hurts When I'm Breathing (Mercury/iDJMG/  +179
20 21 RODSTEWART Time After Time (/RMG) 394 50 31912 8 gl | WYNORNAIWant ToKnow What Love s (Cur +1a
23 €D HOOTIE & THE BLOWFISH Goodbye Girl (Rhino/WSM) 35 +26 12038 5 gy | RN e 0T - o
25 @ MICHAEL BUBLE Sway (743/Reprise] 280 +15 8836 9 452 KIMBERLEY LOCKE 8th anrId Wonder (Cart) +84
24 24 NODOUBT It's My Life finterscape/ 267 8 28088 11  16/0 SANTANA fIM. BRANCH The Game Of Love Arista/RMG/  +76
26 @ GLORIA ESTEFAN 1 Wish You (Epic/ 265 +5 14476 3 434 EVANESCENCE My Immortal (Wind-up/ +67
@) EVANESCENCE My Immortal (Wind-up/ 264 +67 54392 1 141 MAROON 5 This Love (Octone/l/RMG] +67
@ JESSICA SIMPSON Take My Breath Away (Columbia/ 259 +52 45153 1 35/9
29 @ TRAIN When | Look To The Sky (Columbia) 249 +23 14562 7 210
30 @D KATRINA CARLSON Count On Me (Kataphonic) 243 +18 5481 5 48)2 Recurrents
@ MERCYME Here With Me (INO/Curty) 229 +11 6407 1 ayg o
119 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of ARTIST TILE. LABEL(S)
4/11-4/17. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in tofal plays, the song with the larger increase in plays is | COUNTING CROWS Big Yellow Taxi (Geffeninterscape) 1022
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Songs befow No. 10 are moved to recurrent after 50 weeks on the chart. Most Added SANTANA fiM. BRANCH The Game Of Love (Arista/AMG) 994
is the total number of new adds officially reported to R&R by each reposting station. Songs unreported as adds do not count toward overall total stations playing a song. .
Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour | VANESSA CARLTON A Thousand Miles (4&Miterscope) 978
Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&F, Inc. NORAH JONES Don't Know Why (Blue Note/Virgin) 897
Ne w & A cti ve PHIL COLLINS Can't Stop Loving You {Atiantic/ 839
. ENRIQUE VGLESIAS Hero finterscope/ 803
PHIL COLLINS No Way Qut (Hallywood) | CLAY AIKEN Solitaire (RCA/RMG) SHERYL CROW Saak Up The Sun A&Miterscope/ 800
Total Plays: 182, Total Stations: 34, Adds: 1 Total Plays: 82, Total Stations: 31, Adds: 14 g:';l’éinﬂ’:ﬂ'::;:::ﬂ i‘l:;u?::'ﬂ;;;:;; ‘gﬂ ;:;
¥32|A,§|'a'ylg'152,?’;27%{5{%,,?{%%%’3: 3 | BURKE RONEY Sounds 0f The Ocean (7 Worfd/Ryko) LONESTAR I'm Already There /8M4/ 681
TDARIYF!] HAL:.S:Jh%t’s :nsYoqr Wogg lﬁmh,; & Groove/Liquid 8) . Total Plays: 44, Total Stations: 12, Adds: 0 m‘:(':‘vmpr é]f J:::ye: ﬂel_l M;) ’jg/mul :;lzi
otal Plays: 156, Total Stations: 33, Adds: p an Only Imagine U
WILSON PHILLIPS Go Your Own Wy (Gl Tott Plays: 20, Totel Stcons: 16, Ads: 5 —
Total Plays: 125, Total Stations: 33, Adds: 18 Detailed station playlists for all R&R
HARRY CONNICK, JR. For Once In My Life (Columbia) | SOPHIE B. HAWKINS Walking On Thin Ice (7rumpet Swan) reporters are available on the web at
Total Plays: 109, Total Stations: 19, Adds: 1 Total Plays: 2, Total Statons: 18, Adds: 18 www. radioandrecords.com.
Songs ranked by total plays

How to Deal with
the Decency Issue.

Marie Osmond's talent and integrity have made her one of America's
most respected superstars. With Marie on afternoon drive your ratings and
your reputation are in good hands.

Marie is AC's Afternoon Superstar.

Hear the live feed: jonesradio.com/marie

L JONES | 800.426.9082

NETWORKS .

jonesradio.com
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4 N 7 N
i America’s Best Testing AC Songs 12 + R R
TE THE MUSIC For The Week Ending 4/23/04 4% ACTorP30 ‘TF’,‘IA"TKEBDA
rowereo[32 MEDI ABASE CANAD ALy 0
Wom. Wom. Wom. _
Adtist Title (Label) TW LW Fam. Bum 25-54 25-34 35-54 W W ARTIST TTLE LABELS) The st BRI ok
i o NORAH JONES Sunrise (Blue Note/EMC) 354 +17 2 19/0
JOSH GROBAN You Raise Me Up //43/Reprise/ 407 416 95% 27% 490 400 44 2 2 DIDO White Flag /Arista/AMG)! 303 13 2 200
MATCHBOX TWENTY Unwell (iantic/ 3% 394 9% 38% 389 375 3% 3 3 FIVEFORFIGHTING 100 Years (Aware/Columbia) 300 7 2 e
. 5 4 SIMPLY RED You Make Me... /simpiyred.com/Red ink 296 3 2 1811
3 DOORS DOWN Here Without You /Republic/Universall 390 389 89% 27% 390 375 39 4 § % JACKSOUL StillBelieve In Love frdapendent! 295 5 2 170
SEAL Love's Divine (Warner Bros.) 372 368 80% 18% 372 354 379 8 e LIONEL RICHIE Just For You fis/land/iDJMG/] 281 +21 2 1612
. . 6 7 S. CROW The First Cut is The Deepest (A&Myinterscope/ 269 -14 2 1710
TRAIN Calling All Angels Lolumbial 3N 367 9% 4% 371 359 1376 7 e JOSH GROBAN You Raise Me Up (7 4/Aeprise/ 268 o 9 10
LIONEL RICHIE Just For You fisiand//0JMG/ 370 372 N% 1% 373 368 376 9 9 & SARAHMCLACHLAN Stupid /Arista/RMG/ 211 34 2 1501
FIVEFOR FIGHTING 100 Years (dwaralColmbia) 367 367 8% 26% 359 369 356 10 10% JANNARDEN ff YoulowedMe ZoefRounder) 210 .22 2 141
n 11 3DOORS DOWN Here Without You (Republic/Universai) 196 13 2 13/0
KENNY LOGGINS | Miss Us {4/ The Best/ 362 380 56% 10% in 365 kN[ 15 @ MARTINA MCBRIDE This One's For The Girls RCA 194 +10 2 120
LUTHER VANDROSS Dance With My Father L/2MG/ 361 379 95% 45% 362 346 368 12 13 % S.TWAIN It Only Hurts When 'm... Mercury/IDJMG] 182 17 2 131
14 14 M.MCDONALD Ain't No Mountain High Enough Motown/ 169 A7 2 1110
SHANIA TWAIN Forever And For Always (Mercury/IDJMG) 359 371 96% 45% 361 350 3.65 19 @ LUTHER VANDROSS Buy Me A Rose (/AMG/ 164 +9 9 90
LUTHER VAKDROSS Buy Me A Rose (/AMG) 356 379 74% 18% 367 338 379 13 16 % SHAYE Happy Baby /EM! Music Canadal 164 29 2 110
M. MCDONALD Ain't No Mountain High Enough (Motown/ 352 357  96% 36% 347 327 356 ;; :fn:rlrll:v;énmsw: w’:’”’;’;’ . ""ﬁ sl ::f *11 : 1:::]
] MW +
MARTINA MCBRIDE This One's For The Girls /7C4/ 351 372 88% 28% 354 351 355 20 J0SS STONE The Chokin' Kind (S-Curve/EMC! 151 +3 2 10/0
DIDO WhiteFig (AristaMG! 149 350 9% 4% 343 338 345 2 UNCLE KRACKERfIDOBIE GRAY Drift Away v/ 148 +9 2 120
23 MATCHBOX TWENTY Unwefl /Atiantic/ 145 +5 2 100
WYNONNA | Want To Krow What Love Is (Curt/ 342 349 86% 29% 342 325 349 17 22 P.COLLINS Look Thiough... Watt Disney/Holwood) 145 15 2 1210
ROD STEWART Time After Time L/AMG/ 336 - 7% 6% 335 3N 3M 16 23 % JESSECOOK Early On Tuesday Narads/ 138 .2 2 100
. 18 24 % SARAHMCLACHLAN Fallen (Arista/RMG/ 132 -28 2 110
S. CROW The First Cut Is The Deepest 4&Minterscope/ 335 349 96% 48% 330 337 327 22 25 % COLIN JAMES Make AMistake /tiantic/ 131 10 9 100
SIMPLY REO You Make Me... (simplyred.com/Red Ink/ 332 356 92% 37% 335 3.14 343 @* DIANA KRALL Narrow Daylight (GRP/VMG/ 124 +30 1 m
UNCLE KRACKER fIDOBIE GRAY Drift Away flavs) 345 331 96% 54% 315 289 325 26 27 % S.TWAIN Forever And For Always (Mercuy/IDUMG/ 123 3 2 9
@* ALANIS MORISSETTE Everything (Maverick/Reprise) 115 +36 1 ()]
COUNTING CROWS Big Yellow Taxi (Geffeninterscope/ 303 307 92% 57% 296 297 296 28 29  SANTANA f/M.BRANCH The Game Of Love AristaAMG) 113 4 2 910
Total sample size is 368 respondents. Total average favorability estimates are based on ascale of 1-5. 1=cislike very much, 5 = ke very much). €D NORAH JONES Dor't Know Why (Blue Note/Vigial 109 +5 1 6/0
Tl lamiliarity epresens he a o recognized the Song. Total burm representsthe number of respondents who said 20 Canadian AC reporters. Monitored airptay data supplied by Mediabase Research. a division of Premiere Radio Networks.
they aretired of hearing the song. Songs must have 40% famiarily to appear on survey. Sampie composition s based on persons 12+. Persons Songs ranked by total plays for the airplay week of 4/11-4/17. Bullets appear on songs gaining plays or remaining flat from
are screened via the Inlemet, Once passed. they can take the music lest based on the forma com resuls re previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No,
ot meant 10 replace callout research. The resulls are inlended to show opinions of participants on the the Intemet only. RateTheMusic & a 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R
registered trademark of RateTheMus.com. The RTM sysiem. is available for local radio stations by calling 818-377-5300. by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. ¥ Indicates
RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. y, \Cancon. ©2004, R&R, Inc.
-
Reporters
WYJB/Aibany, NY* WMJX/Bosion, MA* KOSUDenver, CO WKTKfGainesvitle, FL* | WKYE/dohnsiown, PA WLTOMihwaskee, Wi WMEZPensacola, FL KGBY/Sacramento, CA* | KGBX/Springfield, MO WASHWashingion, OC*
M Chad 0" Hana D oy MD: Stove Hamilion AD: foign Welle 4 VANDROSS APD dlicheel Shant No Ades APOMD: Dave Rbers: WALSON PHILLIPS
Mo has. mmnm‘“ oAl o mpm T H w’:ﬂll’s MERCYME. Mo Adcs. S 3 LIONEL FICHIE
KMGA/Albogeergoe, NM* SN RIS KLTVDes Moines, A" BT Grwd Rapids. WU is, - | WSWT/Peoria, IL [io KEZK/SL. Louis, MO WHUD/Westchester, NY*
FEE |mpewn  |SEETY O (SoR. g EEETTOSSRS O ERS @RS EEE
R | i WODD/Grand Rapids. Wi+ | "% ile, AL® WBERPhadelphia, PA” | ypeeys o | RS
PUAEY ientrym. PA - . ?Eﬂ""" " WASON PHLLPS KSRC/Xansas City, MO m@m . o hats it m"'l}g“ e KRBB/Wichita, KS*
A Ky Oekon WJIYEButtalo, NY 0t MO Jsanm ey KJ0Y/Stocklon, CA' 0P Ly [t
HORKH JONES MM oo Chibe S i WMAG/Greensboro, NC O & o i KES2/Phoenix, AZ .| e vt
GLADYS KNIGH1 W5 e 1 0L RGHE 030 MERCYME PO Show Holly KSFI/Salt Lake City, UT SADYS KT CLAY KN
WILSOH PHLLIPS 4 LUTHER VANDROSS . " et AT WLSOH PreLPS SN e O e g e ETNOKS RATRIVA CARLSON
KYMG/Anchorage, AX WHBC/Canton, OH* o § R HING AR ferass A AP N
PO D o ae i b 0 s e WY\ Groeovitle, SC* SOPIER S K Medese, A KKLT/Phaeni, A2 il e WHTXTampa, FL YMGS Wilkes Bare, PA°
Aoss ohats 5 Deresa Lo ey WOBKnaxvite, TH H A ) . o 20 b Lyt
WLTWAtanta, GA WSUY/Charlesion, SC ran S 8 WL Pitshugh PR | AL S s
: Lowis QM ok Mcholl WOOF/Dothan, AL WSPAG ille, SC* 'WOBMMonmauth, NJ' POAD: Chct Siovess APD: Jim Conion
. Sive P0AD- Enc Chamay FOAD: Lo Sumpon oo tarecpille, KTDY/Lalayeite, LA PD: Siovon oo WoAdds Nokads WRVF/Toledo, OH WJBR/Milmington, DE*
ok s Pty 7 el i R s . 5 £ il e
WFPG/Allantic City, NJ* LEELITES SOPLE vk o g Wy X S Hpshueh, PA KBAY/San Jose, CA WASGL LS il
He ool PSR (SR S s = i
HOOTE § ' ROWFSH APD Pol Sambers OMD b Te 0. Mt oy . SOPUE B HAYIANS WHOM/Portiand, ME KMXZ/Tucson. AZ
e N 3 WALSON PHLIPS WEMKLarsing. MI OMPOME: T Boors KSBL/Santa Barbara, CA | #P0a0: WGN Wilmington, NC
WBBQ/Augusta. GA HARRY COMMCK R | MG BB 3 WLSONPHLLPS Wi . NY* o ks NPT Kadh : Yo Adts R8Pl S
o e TN 2 L& MR by g . iyl . 13 Mis Faem
Vo kit WLIY/Chicago. L ey KRTRHonoklu. Hi GUADYS k] HLEETL IS KKciw/Portand. OR Jokas WLZWNtica, NY 0 L o
BTl et B ek oL vegas v | v = eae 3
KM/ ™ e W SON PHELLIPS POAPOAID: g mnm"'m o Adcs niv“ , WA e e .
0. S KSSK/Honolulu, Hi* Nakics O Jod Vale ) . Oarla Thowss T XIMGEALEY LOOE WSNSIMlI“r‘BMer- MA
UATANL WRRM/Cincinnati, OH mm"" N FOMD Fas Wik KSNE/Las Vegas, NV SHAA TWAN Mdm. Bl et Sty oA
oot 0 SOPAEG ks Voo g‘,é’% o WLMG/Mew Orieans, LA Il Ed
KGFMBakersfield, CA* [ %A AHRMutsville, AL® PO Ak ok AWM Seatte WEATAW. Paim Beach. FL* | wapmyYork, PA*
:n:g“(m WDOK/Cleveland, OH m;:mllle, AR o\'.l‘mmmswlle. M " Blief e ors mm"" PO Coryan A mhm m:ru;ﬁ'v-xm
CETLIN e S . B e KOST/Los Angeles. CA 0 e
y o -sl Lfomz 10 LUTHER YANDROSS »'55:'. & THE BLOWISH 0dk Chach WLTW/New York, NY' QY KW
KKDJ/Bakersfield. CA 9 WAATINA MCBRIOE PR Sia Sk b fyan MBSV LIC
FAD Lo o : ESCASASY ? MY RED WRSAMHurtsville, AL® 4 [ ralad o . KVKVShreveport, LA*
) ] igh, NC e Gary ey
SOV s gﬂnwcnﬂm Springs. CO* WCRZ/Flint, MI° g:u g e Tt m?fon fsxm':.-
A MPD Jay Pt P COLINS O o S WWDENortolk, VA 7 32k, coow SOPHIE 8 NN POWERED
Wum. W APOMO Coorye Mcienyre ASHELL GRYTIN FONE o Bigmend D Do o e
- T T = e |wguoman | MEDIABASE
WY, Ms* - SAVEGeI M0 | vl WNMGNMadison, Wi+ | kG ANaboma Cit, O+ | g e s L
DD Wit WSHY/Columbus, O | o et 7 g e P o e ST . *Monitored Reporters
SOPHE B HAWKIS 40 i Smgiman “ ok -4 ichmond., VA' m"""‘
. WYXBfindianapolis, IN* 5 Ly 0 Diws b
wwusmham. AL | oo e e | B | e L N g 138 Total Reporters
Al S ) . e ol WoLQRoancke. VA | 1o y/5pokane, WA 119 Total Monitored
KILDallas, TX° SEATLCllm 00n | WK acksen, s ) KLTO/Omaha, NE S Tvh By S ——
WYSF/Bimingham, AL* OMAD Kt Johaoon Nodds ‘SOPHE B HAWKINS WRVR/Memphis, TN* O Mok Sody TGUBERLEY LOCKE GLADYS KNIGHT LEDESIO :
o 400 Don Lovon OMPD: Jory Dese o 17 Total Indicator
ST Wdiues WANEL Wayoe, N+ | WIFMobesm iy | LG WmRochesr, Y- | BRI _—
LT T ot QAT GO e | B L A A g, A Did Not Report, Playlist Frozen (1):
POMD. Tt Jehnes OO Sony Col Sy AREN USHU GRAW D T ol T T SOPHE 8 RS 10 Pl Canna - WGFB/Rockford, IL
tm Adts ESSCA SOPHIE B HANKINS 10 JESSICA SIMPSON. NoAdds CLAY AER E“:h y

wwWwW americanradiohistorvy com


www.americanradiohistory.com

50 ® ReR Aprit 23, 2004

R Ac/Hor AC

Broadcasting from a small town on
West Virginia's southern border is both
a challenge and a biessing. While we
don't have to deal with big-city head-
aches, we do have to put out a top-
quality product with very few people.
However, this 100,000-watt power-
house has established itself as the
leader in the market, earning a 21.1
share 12+. ® One super-cool thing
about a market this size is the variety
we can work into our playlist. Our slo-
gan, “The Mountains' Best Mix of the '80s, '90s
and Today,” is right on! We have everything

Brlan Grant
PD/MD, WHAJ (J104.5)/ f
L Biuefield, WV [

1

from an '80s remix show to all the big Hot AC

hits to the best CHR has to offer, so we can
be everything to everyone. ® Our big promo-
tion this spring is the J104.5 Happy Home. We broadcast from a house
that's for sale (thanks to a real-estate sponsor) weekdays from 6am
to 9pm for six weeks. All the while, we qualify 12 people a day to win
big weekly prizes like a dining-room set, a computer and more. Then,
all qualifiers are eligible for the Grand Prize Garage, sometimes worth
more than $7,000. The winner gets the entire contents of the garage,
which can include stuff like a tanning bed, a generator for your house,
a heat pump, an ATV and gift certificates. ® We may be a small sta-
tion, but we sound huge!

TNE MOUATAES BEST Mua OF Tl S0, 90 AMD *O0AT

On the AC chart, Five For Fight-
ing remain No. 1 this week with
“100 Years” (Aware/Columbia). Swap-
ping positions this week are Sheryl
Crow’s “The First Cut is the Deepest”
(A&M/interscope), at No. 2, and Josh
Groban's “You Raise Me Up” (143/Re-
prise), at No. 3 ... Taking Most In-
creased is Lionel Richie's “Just for
You" (Island/IDJMG), +194 and moving
17-15 ... Martina McBride’s “This One's for the Girls” (RCA) is up
191 plays, while Shania Twain's “it Only Hurts When I'm Breathing”
(Mercury/IDJMG) goes from 21 to 18, +179 ... Tied for No. 1 Most
Added are Sophie B. Hawkins' “Walking on Thin ice” (Trumpet Swan)
and Wilson Phillips’ “Go Your Own Way” (Columbia), each with 18
adds ... Clay Aiken’s “Solitaire” (RCA/RMG) has another great week,
with 14 adds ... At Hot AC, Dido’s “Don’t Leave Home” (Arista/RMG)
is Most Added, with 24. Congratulations to Etoile Zisselman and her
team for giving Hot AC an artist to call its own ... The excitement
around Los Lonely Boys’ “Heaven” (Or/Epic) is heating up; they're
in a three-way tie for Most Added with Calling’s “Our Lives” (RCA/
RMG) and Lenny Kravitz’s “Where Are We Runnin'?” (Virgin), as
each picks up 10 ... Maroon 5's “This Love” (Octone/J/RMG) is still
No. 1, with +144 plays; Evanescence’s “My Immortal” (Wind-up)
holds the No. 2 spot; and Five For Fighting jump 5-3, up 98 plays
and looking like they have another No. 1 hit in their future.

— Julie Nakahara, AC/Hot AC Editor

artist|

armist: The Corrs

uaseL: Atlantic
By MIKE TRIAS/ASSOCIATE EDITOR

fter appearing in the film The Com-

mitments in 1990, the Irish sibling
band The Corrs began their steady ascent
to international stardom. Comprising An-
drea on lead vocals and tin whistle;
Sharon on violin; Caroline on drums, pi-
ano and bodhran (a traditional Celtic
drum); and Jim on keyboards and guitars,
the group created their signature sound by
incorporating Celtic music to give their
songs a unique flavor.
Fans around the world
(especially in Europe and
Japan), celebrities and
fellow musicians fell in
love with The Corrs.

In 2001 the band slam-
med on the brakes after
six years of nonstop tour-
ing and recording. “We
needed to get our lives
back and realize that
there are more important
things than what’s going
to be in the tabloids tomorrow,” says An-
drea. However, music was still in their
blood (and, apparently, their bloodline), so
Andrea, Sharon, Caroline and Jim once
again picked up their instruments and re-
corded their upcoming album Borrowed
Heaven.

The CD is The Corrs’ fourth studio al-
bum and a followup to their 2000 effort,
In Blue. Olle Romo, who has also worked
with such notables as Kelly Clarkson and
Melanie C, produced Borrowed Heaven.
Explains Andrea about the album’s title,
“It’s the time that we have. The place
where we are. Right here and right now
— that’s heaven. All that is light and
dark, all that is beautiful and ugly, all

=1_:__iV
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pleasure and all pain are transient. We
have to live for today.”

On Borrowed Heaven. The Corrs wrote
all of the songs except “Time Enough for
Tears,” which was co-written by Bono.
Gavin Friday and Maurice Seezer. This
isn't the first time the quartet has worked
with Bono: He appeared on The Corr's
2002 Live in Dublin album. “Time Enough
for Tears” is unique among the collection
of songs in that it was previously per-
formed by Andrea for the film In America
and was even nominated for a Golden
Globe Award a couple years ago.

The Corrs believe that Borrowed
Heaven is their best album to date. How-
ever, Sharon points out,
“I said the same last
time, but I really do think
this is it — at least until
the next one.”

“Summer Sunshine” is
the lead single from The
Corrs’ return effort. The
track is an upbeat and
. boppy single written by
Andrea. “It sounds happy
and summery, but is also
quite a sad song,” says
Andrea. “It’s the story of a
secret love that you can never quite get over.
A forbidden love that lives on in your head.”
Despite the song’s melancholy meaning, The
Corrs are confident in the radio-friendliness
of “Summer Sunshine.” “It’s funny how you
always know when you have a single,”
Sharon says. “When we heard that song, we
all knew instantly.”

After thoroughly enjoying their personal
lives for the past few years, The Corrs are
once again ready to hit the road. A European
tour will kick off June 19 in Bonn, Germany
and end July 21 in Mallorca, Spain. The
band will then embark on a U.S. tour.

For The Record: The name of Wilson Phillips’
upcoming album is California.

R&R GONVENTION 2004!
JUNE 24-26, 2004
IIHIEII[Y HILTON HOTEL

B in Beverly Hills, CA
Register NOW at www.radioandrecords.com
”ﬁ:ﬂ.ﬁ*{" _
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W e e uses B e Je @ uges| Most Added
1 @ MAROONS This Love (Octone/l/RMG) 4162  +184 307193 15  96/0 |www.rradds.com
2 o EVANESCENCE My Immortal (Wind-up/) 3623 +11 243434 21 94/0 ARTISTTITLE LABEL(S) 400S
5 € FIVEFORFIGHTING 100 Years (Aware/Columbia) 3068  +98 200660 22  94/0 | DIDD Don't Leave Home MrstalaMG) P!
3 4 NICKELBACK Someday (Roadrunner Records/IDJMG) 3022 4101 214461 30 B5/0 LOS LONELY BOYS Heaven (Or/Epic/ 10
4 5  3000RSDOWN Here Without You (Republic/Universal 2883 180 201658 36 910 | LENNYKRAVITZ Where Are We Rumin? g W
CALLING Our Lives (RCA/RMG) 10
10 @ HODBASTANK The Reason f/siand/iDJMG) 2637 +352 160733 9 937 | 467 e Vou Goma Be My il ekt .
6 7 NOOOUBT It's My Life interscape/ 2628 63 216006 25 85[0 | HOOBASTANK The Reason fisiand/iBUME) 7
7 8  SHERYL CROW The First Cut Is The Deepest (4&M/interscape) 2664 113 176527 29  85/0 | 3DODRS DOWN Away from The Sun (Repubii/Universal) 7
g @ SANTANAfIALEX BAND Why Don't You & | (Arista/AMG) 2368 +31 183460 44  90j0 | BUTTERFLYBOUCKER Another White Dash A&M/nterscope) 6
8 10 MATCHBOX TWENTY Bright Lights (Atantic) 2335 108 179565 36 ggjp | "LARY DUFF Come Clean fBuens iitalolywood 5
12 11 0IOD White Flag (Arista/AMG) 2028 66 151107 39  84)0 P
16 (D ALANIS MORISSETTE Everything (Maverick/Reprise) 1935 +277 1217738 4 904 One Million Reasons Why
13 13 SARAH MCLACHLAN Fallen (Arista/AMG) 1899 23 150428 31 800 It’s All About Hoobastank!
11 14 MELISSA ETHERIOGE Breathe fisland/0/MG) 1780 327 115860 17 830 Hoobastank is now PLATINUMIIt
14 15  OUTKAST Hey Ya! (LaFace/Zomba) 1689  -102 130988 20  46/0
15 @ UZ PHAIR Extraordinary (Capitay 1667 +6 78315 17 B8ON @' 'ﬂ' R&R Hot AC (+352)
17 @ TOBY LIGHTMAN Devils And Angels Lava) 1206 +14 47085 14 65/1 9*-5* Tap 40 Adult Monitor (+-324)
19 @  AVRILLAVIGNE Don't Tell Me (drista/AMG) 1188  +102 52526 6 623 4*-3* Modern Adult Monitor (+103)
18 5 NORAH JONES Sunrise (Blue Note/EMC) 1125 60 73015 13 6310 Sales up 36% this week!
20 3 DODRS DOWN Away From The Sun (Rspubiic/Universal) 1092  +28 53616 10 637 )
24 €@ LDSLONELY BOYS Heaven (0r/Epic/ 1038 +181 60858 5 Gof10 || B9 | @|2 Tl
23 €D  LIVEW| SHELBY LYNNE Run Away (Radioactive/Geffen) 1027  +75 54268 7  60J3
26 @  JET Are You Gonna Be My Girl (Atlantic) 966 +152 63184 9  36/8 Most
22 24 JESSICA SIMPSON With You (Columbia) 935 31 s 1 wp |Increased Plays
27 @ SARAHMCLACHLAN Stupid (Arista/AMG) 838 +73 46304 6 5914 W
21 26 JOHNMAYER Clarity (Aware/Columtia) 829 190 52795 15  G0/0 :‘J:; ;g;;rﬁt‘;’mm ey '"°f§;sz‘
33 @ LENNY KRAVITZ Where Are We Runnin’? /V/I'g/ll/ 800 +280 41226 3 58“ 0 LENNY KRAVITZ Where Are We Runnin'? Mfylll/ +280
25 28  SEAL Love's Divine (Warner Bros.) 750 -86 43615 12 44h ALANIS MORISSETTE Everything (Maverick/Reprise) +217
28 29  JOSH KELLEY Everybody Wants You (Hollywood) 636  -110 21067 11  49/0 | LOSLONELY BOYS Heaven (Or/Epic) +181
29 30  MATCHBOX TWENTY Downfall (Atiantic) 619 39 32532 g 3gp | ET AreYouGomna Be My Girl fAtanic) +152
30 31 LINKIN PARK Numb (Warmer Bras) 605 43 32227 13 1000 | CheuNG Ourlives (RGUAMG) +148
MAROON 5 This Love (etoneL/RMG) 128
32 32 NELLY FURTADO Try {OreamWorks/Interscope) 568 -18 14537 7 4410 JESSICA SIMPSON Take My Breath Away /Calumbia) 129
38 €D OUTKAST The Way You Move (L aFace/Zomba) 534  +45 31001 8  13/2 | BUTTERFLY BOUCHER Another White Dash (4&M/nterscapel +110
38 € CALLING Our Lives (RCA/RMG) 512  +145 22962 2 45/10 | AVRILLAVIGNE Don't Tell Me /rista/tMG! +102
35 €D GAVIN OEGRAW i Don't Want To Be L/AMG/ _ 97 +38 28583 5 393 | pMravy & Active
40 €D  JESSICA SIMPSON Take My Breath Away (Calumbia/ 457  +129 26720 2 3144
339 €D SWITCHFOOT Meant To Live (Red fnk/Columbia) 420 +77 184212 3 313 | HILARY DUFF Come Clean Buens VistarHollywood)
36 €D  KIMBERLEY LOCKE 8th World Wonder (Curty M8 +31 20862 10 240 E‘:“;:‘:’fl"‘ :”f&“;[‘a' sl"’""“‘: AL
37 39 BRITNEY SPEARS Toxic WiveZZomba) 389 11 16303 8 B0 | TorsPhye: 221, Toral Statons: 23, Adds:0
@ 311 Love Song (Maverick/Volcano/Zomba) 329 +58 12230 1 2112 MICHAEL ANDREWS f/GARY JULES Mad World (Universall
97 Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week LE e T Sl.aliunx. et
of 4/11-4/17. Bullets appear on songs gaining plays or remaining flat from prévious week. If two songs are tied in total plays, the song with the larger increase in plays FINGER E".EVE" One Thmg_lW/m!-upl
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each | Total Plays: 207, Total Stations: 20, Adds: 3
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times | MARTINA MCBRIDE This One's For The Girls /2C4/
number of plays {times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Total Plays: 160, Total Stations: 13, Adds: 0
Company (© 2004, The Arbitrcn Company). © 2004, R&R, Inc.

If no one can see your signs, do they know who staged the event? Make sure you claim
ownership at all your events with cost-effective, disposable plastic banners.

— We print your logo using up to four spot colors.
— Perfect for concerts, events and giveaways.

— Packaged on a roll and easy to use.

— Up to 3’ High and 6' Wide

— Weather-resistant

— Durable

PO. Box 750250 Houston, Texas 77275-0250 ZOUN _\.,
Tel 713,/507-4200 Fax 713/507-42895 i H 7
1-800-231-6074 % o G\

ri@reefindustries.com  www.reefindustries.com
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s2 «  HOTAC _
» April 23, 2004
4 - ™~
America’s Best Testing Hot AC Songs Y
TE THEMUSIC 12+ For The week Enging wzaos RR - HorAC TOoP30 POWERED [T}
roweseo(T2 WEDI ARASE CANAD MEDIABASE
Wom. Wom. Wom.

Artist Title (Label) T™W LW Fam. Bum 18-34 18-24 25-34 VS et TME LABELS) W el BT stk
MAROON 5 This Love (Octane///AMG) 439 435 6% 21% 448 445 456 1 @  MAROON 5 This Love (Gctanel/AMG) 541 +8 2 1900
HOOBASTANK The Reason f/stand/iD/MG) 428 428 84% 8% 441 448 4Q 2 MELISSA ETHERIDGE Breathe (isiand/iDJMG) 430 5 2 180
MATCHBOX TWENTY Downfal (Atiantic) a1 - 1% 5% 423 429 407 5 8* SARAH MCLACHLAN Stupid (Ariste/RMG) a1 -+ z 190
MATCHBOX TWENTY Bright Lights (Adianti) 420 416 9% 31% 409 408 411 6 * AVRIL LAVIGNE Don't Tell e (AristalfiG) a8 +2 2 170
3 DOORS DOWN Here Without You (Regublic/Universa) 409 408  99% 45% 409 401 433 ; é ;‘[’l“::s:::‘fMMyyd;'e";;’::,'xg w ::; "g ; :;:g
3 DOORS DOWN Away From The Sun (Republic/Universal 407 412 T7% 14% 401 403 395 i T ey N " 2 T
NICKELBACK Someday (Roadrunner Records/DJMG) 403 403  98% 40% 395 380 409 11 @)% ALANIS MORISSETTE Everyiing Maverict/Reprisel 368 +44 2 190
EVANESCENCE My immortal (Windtup) 403 400 96% 39% 409 406 415 3 9 @ JACKSOUL Stil Believe I Love fndependent 8 1 2 180
SANTANA fIALEX BAND Why Don't You & | (Arista/AMG/ 4.03  3.95 95% 38% 396 396 3.98 9 10 % FEFEDOBSON Everything fsiand/iDJMG) 346 8 2 16i0
FIVE FOR FIGHTING 100 Years (Aware/Columbial 399 396 88% 22% 393 398 378 10 11 OUTKAST HeyYal /LaFsce/Zomba) 320 3 2 150
JOHN MAYER Clarity (Aware/Columbis) 386 382 B82% 17% 397 407 369 13 B % BARENAKED LADIES Testing 1, 2, 3 (Reprise/ 206 411 2 160
SARAH MCLACHLAN Stupid (rista/AMG) 386 - 4% 7% 412 425 3N 12 13 3DOORS DOWN Away From The... (Republic/Universall 293 12 2 1600
SARAH MCLACHLAN Fallen fArista/AMG) 383 386 91% 30% 385 393 364 25 HOOBASTANK The Reason Asland//DJMG) 82 462 2 1
JOSH KELLEY Everybody Wants You (Holywaod! 382 387 58% 10% 395 397 388 18 HILARY DUFF Come Clean (Buena Vistaltollywoos) 263 +17 2 0
JET Are You Gonna Be My Girl (4dintic) 378 379 8% 28% 373 369 384 2 & NELLYFURTADO Try DreamWorks/interscope) 252 +21 2 130
AVRIL LAVIGNE Dar't Tell Me Arista/RMG) 367 363 TT% 16% 371 368 37 1417 JOHNMAYER sty (AwarelCobmbia) 243 112 150
TOBY LIGHTMAN Oevils And Angels fLava) 366 372 63% 13% 369 361 388 17 18 3D0ORS DOWN Here Wihout You (RepusicUniversal 234 9 2 150
MELISSA ETHERIDGE Breathe (isand/i0/MG 365 370 B81% 21% 350 347 356 g B S e 7 2 L
Sl 15 20 TRAIN When! Look To The Sky (Calumbia/ 206 38 2130
BARENAKED LADIES Testing 1, 2, 3 (Reprise/ 361 367 64% 14% 360 356 370 22 21 NDRAWJONES Surise /B Nore/EMC) - P 2 10
DIDD White Flag (Arista/AMG) 360 350 95% 46% 371 362 3.9 29 22 LZPHAIR Extraordnary (Capitol 197 3 2 1
OUTKAST Hey Ya! {Laface/Zombal 357 355 9% 60% 361 356 376 27 23 % TAL BACHMAN Aeroplane (Columbia) 195 . 2 1300
S. CROW The First Cut Is The Deepest (A&Minterscope) 354 354 99% 51% 362 353 387 23 24 & DIDO White Flag (Arista/AMG) 195 13 ] 12j0
ALANIS MORISSETTE Everything (MaverickiReprise) 354 376 44% 1% 360 375 321 19 25 % R.MALCOLM Star OF Al... (ik/BMG Music Canada) 193 52 2 1w
NO DOUBT It's My Life finterscupe/ 353 360 99% 5% 353 341 389 20 26 SEAL Love's Divine (Warner Bros,) 190 28 2 130
LIZ PHAIR Extraordinary (Capital 352 363 B80% 2% 341 340 344 26 27 % NELLYFURTADO Powerlss... (Jreamiarks/nterscope) 186 28 2 13
JESSICA SIMPSON With You (Calumbial 347 337 93% 43% 336 338 330 24 28 & FINGER ELEVEN One Thing /Windup/ 185 18 2 13
SEAL Love's Divine (Warner Bros.) 347 343 0% 19% 334 337 330 GEORGE MICHAEL Amazing (£pic) 189 458 1
30 SARAH CONNOR Bounce (Spic/ 163 4 19

Total sample size is 407 respondents. Tolal average favorabilily estimates are based on a scale of 1-5. (1=dislike very

much, 5 = like very much). Total familiarity rep the pi of who ized the song. Tolal 20 Canadian Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio

iag 4
burn represents the number of respondents who said they are tired of hearing the song. Songs must have 40% familiarity
to appear on survey. Sample composition is based on persons 12+. Persons are Screened via the Internet. Once passed,
they can lake the music test based on the It ic prefe . RateT ic.com resuilts are not meant to replace
L callout research. The results are intended to show opinions of participants on the the internet only. RateTheMusic is a

registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-

Networks. Songs ranked by total plays for the airplay week of 4/11-4/17. Builets appear on songs gaining plays or remaining
flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays 1S placed first. Songs
below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially
reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a
song. ¥ Indicates Cancon. © 2004, R&R. Inc.

5300. RateTheMusic.com dala is provided by Mediabase Research, a division of Premiere Radio Networks. J
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SMOOTH JAZZ TOP 30 INDICATOR >3

4
o

o April 23, 2004 o
LAST THIS TOTAL 41 TOTAL WEEKS ON  TOTAL STATIONS/ M os t Added
WEEK  WEEK  ARTIST TITLE LABEL(S) PLAYS PAYS  AUDERE CHART ADDS o clicat
2 € PETERWHITE Talkin' Bout Love (Columbia/ 200 431 1575 14 122 |t e o oreom s
1 2 PAULBROWN 247 (GRP/VMG) 182 +4 1443 13 110 CHRIS BOTTI Back Into My Heart (Columbia/ 6
3 0 EUGE GROOVE Livin’ Large (Narada/ 175 +15 1512 11 121 JEFF LORBER Uncle Darrow’s (Narada/ 5
THA" HOT CLUB I'm Gonna Love You... (Shanachie/ 5
1
5 o RICHARD ELLIOT S.Iy (GRPIYMG) 157 +25 122 20 1} PRAFUL Let The Chips Fll Rendezvaus) ;
12 o PRAFUL Let The ChlpS Fall /ﬁeﬂdell/ﬂlls/ 150 +39 1259 5 12’4 ERIC DARIUS ngh! On The Town ’Hly/‘e’ Octave/Narada) 4
4 @ DAVEKOZ il Seels You (Capital) 150 +14 986 8 1011 | RONNIELAWS Everlasting (HDH/ 4
8 o PAUL TAYLOR Steppin’ Qut {Peak/ 133 +14 1000 12 91 Most
n 6 MINDI ABAIR Save The Last Dance (GRP/VMG) 124 +10 704 9 92 Increasedplays
13 0 HIL ST. SOUL For The Love Of You (Shanachie) 122 +18 1388 14 92 TOTAL
7 ) MARC ANTOINE Mediterraneo (Rendezvous/ 122 1 1038 9 1310 | anst 1me veay WCREASE
6 11 JOYCE COOLING Expression (Varada/ 122 -4 31 6 10/0 PRAFUL Let The Chips Fall (Rendezvous/ +39
. CHRIS BOTTI Back Into My Heart {Calumbial +38
16 @ DIANA KRALL Temptation (GRP/VMG) 121 +33 1048 102 DIANA KRALL Temptaton (GREVMG! <h
9 13 BRIAN CULBERTSON f/NORMAN BROWN Come On Up (Warner Bros.) 113 -5 805 17 102 ALFONZO BLACKWELL Special Lady (Utgpia +33
10 14 KIM WATERS The Ride (Shanachie/ 109 7 870 22 70 THA' HOT CLUB I'm Gonna Love You... (Shanachie/ +32
17 @  NAJEE Eye 2 Eye N-Coded) 105 +19 773 17 9 :IEIIT(:E:X:I:'IIJTSENH:HE] 8;:1 lTove ’C’miz/] s +§;
ight On The Town (Higher Octave/Nara +
23 @ ANDRE WARD Step In The Name Of Love (Orpheus/ 101 +30 1229 2 83 ANDRE WARD Step In The Name Of Love (Opheus! 30
18 @ HUBERT LAWS f/CHRIS BOTTI Moondance (Savoy Jazz/ 91 +10 693 2 8)2 BOB BALDWIN | Wanna Be Where You Are /4440 +28
14 18 NORAH JONES Sunrise (Blue Note/EMC) 90 -9 676 12 M CHUCK LOEB Bring It (Shanachie/ +26
15 19 NESTOR TORRES Maybe Tonight (Heads Up/ 83 -6 1151 2 8 Most
21 €D  DAN SIEGEL In Your Eyes (Native Language/ 88 +8 803 8 81 Pla yed Recurrents
@ ERIC DARIUS Night On The Town (Higher Octave/Narada/ 87 +30 649 114 AATST TILE LABELLS) ToTAL
@ BOB BALDWIN | Wanna Be Where You Are /AMO/ 87 +28 633 1 7’3 CHRIS BOTTI Indian Sumwmer (Columbia/ 57
2 @ RICHARD SMITH Sing A Song 4440/ 86 +14 495 19 60 MICHAEL MCDONALD Ain't No Mountain High Enough (Motown/ 47
29 @ PETE BELASCO Deeper (Compendia) 82 +18 687 5 8/ :‘m:g:::}lﬁﬁ vf tMi"iﬂT W:‘YS lfgm[/” ‘;‘;
. atermelan Man
19 @ SIMPLY RED You Make Me Feel Brand New (simpiyred.com/Red Ink} 80 0 647 6 610 ERIC MARIENTHAL Sweet Tak (Peaki 7
28 @ BRIAN BROMBERG Bobblehead /4440) 19 +14 854 11 813 JAZIMASTERS Puerto Banus (Triggin ‘N* Rhythm/ 35
27 @ JEFF GOLUB Pass It On (GRP/YMG) 76 +7 603 1 710 RONNY JORDAN At Last W'Cmfzf kL
KIRK WHALUM Do You Feel Me (Warner Bros.) 32
25 28  RICK BRAUN Daddy-O (Warner Bros.) 75 +5 535 7 82 DAVE KOZ Hovey-ipped (Capital "
@ STEVE COLE Everyday (Warmer Bros.) 70 +12 534 26 51 JEFF LORBER Gigabyte (Narada/ 2
@ KEIKO MATSUI Reflections (Varada/ 69 +17 649 1 712 RICK BRAUN Green Tomatoes (Warner Bros.) 16
SIMPLY RED Sunrise (simplyred.com/Red Ink} 16
112 Country reporters. Songs ranked by total plays for the airplay week of Sunday 4/11 - Saturday 4/17. DIDO White Flag (Arista/RMG)/ 15
© 2004 Radio & Records. PRAFUL Sigh (Rendezvous/ 1
Ve ™~
Reporters
WZMR/Albany, NY* ‘WBRH/Baten Rouge, LA WVMV/Detroit, MI* KSBRA.os %Les. CA meW AL W.LIZ/PmladM hia, PA* KWJZ/Seattle, WA’
OM/PD: Kevin Caliakan PD/MD: Brei Michasl OM/PD: Tam Sleeker OM/PD: Te MO: PD: Carol Handley
MO Julle Foiner .‘"m""mmm MD: MD: Susan 16 SLOW TRAIM SOUL un Fﬂ‘ ﬁllﬁ MD: Dianas Rose
M KNG 106510 MESANORD S CURLATSON UNORMAN SROWN | G 13 G St b e 0 t awos0 f ey
wu;[::m ) i ml'l'/lmmmham AL NE2Fresno, CA* KTWV/Los Angeles, CA® \M.F.Smlalwillz ™ KVClsRI:hneml Az* WSSM/St. Louis, MO'
B e aue. WM Py PO Vitbarmeimer m Santa Wik . APOR "‘m e 7 ST eoes cono
HIM' Paul Lavoie ?E“‘;’;mu. BEVOWCE ULUTHER VANDROSS ama mann ;uzsm nn P ALAN HEWITT
X N . l
l(mKlAncnnragl A firrd :ﬂ”}f‘” 1, e, A Wizl Aguisville, KY m/un bits Wﬂml'rlnpa A
SRR iron Wl WNUNThIcago, IL° e s Renman WELY/Macon, GA R LU acaoss Koty
e OM: Erich West WJZV/Richmond, VA* oA kRALL
13 P avion '“ms“‘g‘,'g Sies WaTQMartford, €T POMD: Rick Smith PD; Ruld Saider WCHAEL LNGTON
T o e izt ek i
PO/MD: Dave Kosh GRADY MICHOL :2 P AR 1 THA HOT CLUB APD; Ken Jones MD: Ranee DsPuy
Mok vuwcnlumhus. o4 Ly A Consen Fovts cooume bl
i e ke K4z ouston, TX* WLVEMiami, FL* KBZN/Salt Cake City, UT*
b Eﬂ?f:a“l‘m. oonass «Y! _{pm Bay. 0R APD/O: Breg Morgan MD: ich Meltihan ¢ eSTon onees
Ksiumakerstield. CA- B hoss . — KOFM/San Oiego, CA” POWEREDLT]
”m’h end :?umsjm al!.l::.ﬂ::n-wm o o compite et E:smmm %mnv?ulum MEI)IABASE
?"m.““"“"{"’"’“"“"""'"“""‘ SRS WYJZindianapolis. N* K§2ZMinneapolis, MN* A (e eoe *Monitored Reporters
e o KOAI/D:II:: ‘I’X OM/POMO: Cart Frys Tomooamn KXSF/San Francisco, CA*
WOCDMGH Vntl NY* on Michael Mariin
WEANBaltimere, MO un kS ms/us Vegas, NV* KRVR/Modesto, CA® DN ke Witien} PO: Mickael Ene ST
PO/MD: K LaRue FOMD:Enk Fom OM/MO: Dowg Waifl {3 ..J:'c'm — et rE——
Ao Marusthopues | KacDpenver, co* PO Jim KIZY/Santa Rosa, CA* 40 Total Monitored
WSMUBaltimore, MO* s BT l(l.lAPlumn Rukl'l‘e AL GO WLDQIOr!annn L W?‘B‘ n uﬁ'lumm -
@m?: Lovs Lewis O oW Nets uumm—mm-u-u-u GHRIS BOTHH Pmd- e 16 Total indicator

-
e

—

MICHAEL

LINGTON *

#1 Most {ddtd hd week 1n a row.

www americanradiohictorv com

‘Thank you Smooth Jazz Radio

R&R @)


www.americanradiohistory.com

CAROL ARCHER

carcher@radioandrecords.com

SMOOTH JAZZ

Stompin’ At The Savoy

A business model that’s breathing new life into a

classic jazzlabel

| he Savoy Label Group, with its prestigious catalog
that includes recordings by legendary jazz artists
Charlie “Bird” Parker, Dizzy Gillespie, John Coltrane
and Miles Davis, is undergoing a renaissance consis-
tent with the label’s rich heritage and appropriate to
21st-century jazz fans’ tastes too.

By the close of the company’s sec-
ond fiscal year, business was up 25%
over the first year — an impressive
accomplishment, espe-
cially in today’s econom-
ic climate. This week Sa-
voy President Steve Vin-
ing and VP/A&R Guy
Eckstine illuminate the
company’s revamped
business model and artis-
tic approach.

After Strauss Zelnick,
Vining and others left
BMG under what the latter calls “the
Middelhoff cloud,” Vining spent a
year inSilicon Valley with a company
that makes high-quality recording
and digital processing equipment.
When that project was completed he
reconnected with Zelnick, who in
the interim had gone into business
with Manhattan-based leveraged-
buyout firm Ripplewood. The com-
pany specializes in putting better
management structures in under-
leveraged companies to turn them
around, especially companies in Ja-
pan.

A Gutsy Move

Ripplewood owns a bank and
several technology companies. It

driver Lori Lewis.

L S .

Steve Vining

bought the former Nippon Tele-
gram'’s land lines; the equipment
company Denon; and Nippon Co-
lumbia, Japan’s fourth-
oldest record label, which
it split into separate hard-
ware and label groups.
Zelnick took over as
Chairman of Nippon Co-
lumbia and invited Vin-
ing to run the U.S. opera-
tion, including Savoy’s
jazz catalog and Denon
Classics and Jazz.

“This was the end of 2001, in the
depths of hard times for the record
business,” Vining says. “It was a
gutsy move. In the meantime,
Strauss overhauled the company
management in Japan, and they’ve
had two platinum records — their
first in over 10 years.

“We've been cranking up the U.S.
operation, albeit on a modest bud-
get. The goal was to get the compa-
ny straightened out. They had no
finance infrastructure in place, roy-
alties were a mess, and there was a
distribution deal through Atlantic
that no one was happy with.”

As he begins his third year guid-
ing Savoy’s latest incamation, Vin-
ing has a specific vision for the la-

CULBY IN BALTIMORE after showing his ID to station security to verify
that he was over 18, keyboardist Brian Culbertson (r) dropped by recent
Smooth Jaz sign-on WSMJ/Baltimore for an on-air chat with PD/afternoon

bel that is not unlike the one he has
implemented elsewhere over the
past 10 or 15 years, including when
he served as President of Windham
Hill Records.

Target: Consumers Over 30

"We’re working from adult base,
and the catalog gives us a head
start,” Vining says. “We've got real-
ly high-quality classics and jazz
from Denon that have been recent-
ly recorded and the great Savoy cat-
alog. We bought 32 Records a year
ago in December, which netted us
the old Muse and Landmark record-
ings. That was Joel Dom and Rob-
ert Miller’s old label.

"By picking up those assets, we
relaunched a few lines and used the
repertoire for a range of releases,
including lifestyle compilations and
the Jazz Four series, which did in-
credibly well for 32 iniits |
day, and used it to build
the base for new artist
signings.

“We're in the thick of it
now with releases from
the first wave of signings,
and, obviously, we’re
talking to a great number Y
of other artists, because
it's a target-rich environ-
ment right now. [ think
jazz will go back to the model of the
late "50s and early ‘60s, where it's the
domain of independent companies.

"We plan to expand into all the
adult genres, beginning with a cou-
ple of great records on our triple A
label, 429. We're looking at the 30-
and-up market: smooth jazz, AC,
triple A, some world music and
New Age — no hip-hop. All good,
controllable formats, which, if you
do them right, you cannot go broke
and you sell records.”

The Creative Tip

Few folks in jazz, except those
who have lived off-planet, are un-
familiar with Guy Eckstine’s ac-
complishments. They include mu-
sic publishing at Virgin and A&R
at Columbia and Verve, where, as
VP/A&R, he signed such Juminar-
ies as Herbie Hancock — with
whom he co-produced The New
Standard — Jeff Lorber, Art Porter
and Chris Botti.

He also did a stint in new media

Guy Eckstine

R&R April 23, 2004

Smooth Jazz Convention

Sessions

* Friday, June 25: “Smooth Jazz Late-Night Chill-Down”
Smooth Jazz pulls an all-nighter

l at this private, family-only hang.
Talk; groove; play Pass the Pigs;
have a massage to soothe your
weary, jet-lagged body; or party till
you drop. Remember, what
happens in the Starlight Room
stays in the Starlight Room.

« Saturday. June 26: “It's Stilf
the Revenue, Stupid!”

Angeles VP/GM Bob Moore.

Revenue expectations have never been higher. The best and the
brightest in Smooth Jazz radio sales give us straight talk about the
format. On the agenda so far: WNUA/Chicago Station Manager Pat
Kelly; Clear Channel Director/National Sales, Bay Area Marci Mills; and
KHJZ/Houston VP/GM Larra Morris. Moderated by KLSX & KTWV/Los

Register now at www.radioandrecords.com.

as St. VP/Development at MP3.com.
Among his countless credits is co-
producer of Brian Culbertson’s 2003
disc Nice & Slow, which includes the
No. 1 track “All About You.”

Eckstine introduced vocalist Car-
ol Wellsman, whom he heard sing
at one of Botti’s gigs, to Bob Beldon,
who had a connection to Steve Back-
er at Savoy. The label signed Wells-
man, and, subsequently, Backer
asked Eckstine to produce Hubert
Laws, then hired Eckstine as Savoy’s
VP/A&R.

Eckstine is enthusiastic about
Laws' record Moondance. “It's a great
record,” he says. “I certainly have all
the right guys on it —
Culby, Herbie, Botti and
Lorber — and all the
songs are great. Hubert is
one of the greatest flute
players in the world, and
if you count his CTI stuff
from the “70s, he’s a pio-
neer, a core artist in this
format beforeitwas called
smooth jazz.

“Itshard to believe he’s
not played as a heritage artist. Ironi-
cally, satellite radio is all over his
record, and some terrestrial stations
are too. I like to take chances to pique
listeners’ interest, just as [ would
imagine program directors do.”

Artistic Mission

Eckstine explains that his artistic
mission at Savoy resembles one he
putin place at Verve/Forecast. “My
job s to sign acts — to find them and
produce or executive produce them
— and, along with Steve Vining,
build the creative vision for the la-
bel,” he says.

“It’s like building a baseball team;
it's a three-pronged approach. You
want a blend of veteran artists with
a touring base, like a Jeff Lorber; ex-
citing developing acts, like a Chris
Botti; and baby acts. Itis unfortunate
s0 many artists are being dropped,
but this is a good time to cherry-pick
and to build a roster.

“Given Savoy’s history with peo-
ple like Bird and my father (Billy

www.americanradiohistorv.com

Eckstine] and John Coltrane, it's
been cutting-edge; but at the same
time we have to sell records and be
mainstream, so it’s a very fine line
we have to toe between art and com-
merce.

“Given Savoy’s
history with people
like Bird and my
father and John
Coltrane, it'’s been
cutting-edge; but at
the same time we
have to sell records
and be mainstream,
so it’s a very fine line
we have to toe
between art and

9
commerce.
Guy Eckstine

"I keep going back to Chris Botti
as the best example, because he’s
doing something different, yet ac-
cessible — something that gets ra-
dio airplay and sells records but is
not so out there that it annoys peo-
ple or alienates them.

“I'm looking for artists along that
edge who are unique but still com-
mercial. They aren't easy to find, but
they’re out there somewhere. Asan
A&R person, I'm interested in dis-
covering new things, but I realize
that Smooth Jazz is a brand-name
format, and we need known acts to
create attention for the label and
build critical mass at radio.”
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PETER WHITE

TALKIN®
EOYTLOVE

TALKIN' BOUT NUMBER ONE!

Thanks from Peter White & Columbia Records for making "Talkin' Bout Love" a #1 frack at Smooth Jazz Radio.
KSKX WQCD KTWV WNUA KKSF KOAI WJJZ KHIJZ WJZW WVMV WJZZ

WLVE KWJZ KYOT KJZI  KIFM WSMJ WSSM WSJT KJCD

WNWV KSSJ

KBZN WJZI WJZA WLOQ KOAS WYJZ WJZN WJZL WJZV WZMR WDRR
KEZL KAJZ KSMJ KJZY KRVR KJZS WOJZ

"Confidential" is the
new album from the
guitarist who helped
to define Smooth
Jazz, selling a million
records along the
way.

On Tour Now:

5/6  Washington DC WJIZW after-work party/Marriott Metro Center

5/7  Washington DC Ronald Reagan Intl. Trade Center

5/15 Sacramento, CA Radisson Hotel

5/16  Newport Beach, CA Hyatt Regency
(Newport Beach Jazz Festival)

5/29 San Diego, CA KIFM Anniversary Smooth Jazz Festival
(4th and Island Main Stage)

More dates at peterwhite.com

“Calumbia” ® Reg. U.S. Pat. & Tm Off. Marca Registrada/

Weritten by Rex Rideout, Peter White & Paul Brown  Produced by Paul Brown Arranged by Rex Rideout ©2004 Seny Music Entertainment Inc.
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6 « - SMOOTH JAZZ TOP30 POWERED[T]

i} ¢
— o April 23, 2004 ME"]ABASE
WK Wik ARTIST TITLE LABEL(S) oS sLATs Al}lti:l;i:nlﬁ ARSI Most Added:
1 @  PETER WHITE Talkin’ Bout Love (Columbia) 867 +33 108228 14 400 |wwmawrradds.com
3 €@ PAULBROWN 2417 (GRP/VMG) 789 +15 97141 13 a0n ARTISTTILE LABEL(S) ADDS
4 @ RICHARDELLIOT Sly (GRPVME) 778 +17 94105 20  39/0 | MICHAEL LINGTON Show Me fRendezvous) 7
2 6 KIM WATERS The Ride (Shanachie) 740 59 96980 22 400 g:I:'I‘SAI:(l:‘TATl ILBTack into Mv/:;;;y ﬁlfcgumbia/ :
6 PAUL TAYLOR Steppin’ Out (Peak/ 689  +109 81607 12 380 AT emptation )
5 @ EUGE GROOVE Livin' Large Narads) 625 433 77225 11 380 | gy e |- VANDROSS e el Gt Ut 3
7 0 HIL ST. SOUL For The Love Of You /S/lﬂllat‘/lle} 580 +14 66818 14 35’0 THA' HOT CLUB I'm Gonna Love You Just A... (Shanachie) 3
8 @ DAVEKOZ AllI Seels You (Capito) 563 +20 86980 8 370
9 9 NORAH JONES Sunrise (Blue Note/EMC) 477 5 46128 12 33j0
12 ) RICHARD SMITH Sing A Song /4440 443 +14 437115 19 320
16 € MINDI ABAIR Save The Last Dance (GRPVMG) w6 +3 sn: 8 xpn | Most
n 12 STEVE COLE Everyday (Warner Bros.) 431 21 a2 21 3o |Increased Plays
17 () DIANAKRALL Temptation (GRP/VMG) 421 +45 43978 4 355 ToTAL
10 14 NICK COLIONNE High Flyin' (2 Keys Music) 412 B9 44738 28 27|0 | ARTST TITLE waBELs) INCREASE
13 15 BASS X Vonni Liguid 8) 406 A7 46099 23 31j0 PAUL TAYLOR Steppin' Out (Peakl +109
18 €D JOYCE COOLING Expression (Varads/ 396 +38 51250 6  38f2 | MARCANTOINE Madrid GRP/YMG) +9
15 17  MARC ANTOINE Mediterraneo (Rendezvous) 393 12 48612 9 370 '::52:;;‘:,’:“;::09"‘3;’8“";“2”&“”@”’;‘; P :f
19 @ BRIAN CULBERTSON fINORMAN BROWN Come On Up (Wamer Bros) 379 +41 47518 T 3512 | pragul Lot The Cigs Fal MRendezvousy 51
22 @ PRAFUL Let The Chips Fall (Rendezvous) 314 +51 29672 5 30/2 DIANA KRALL Temptation (GRA/VMG) +45
21 @ RICK BRAUN Daddy-0 (Warner Bros,) 308 +22 24653 7  28/0 | B.CULBERTSON fiN. BROWN Come On Up (Warner Bros)  +41
24 @ MICHAEL LINGTON Show Me (Rendezvous/ 263 +85 32395 2 37 MINDI ABAIR Save The Last Dance (GRAVMG) +31
20 22 NAJEE Eye 2 Eye (W-Coded) 263 44 25419 17 2402 DARYL HALL What's In Yl?ur World (Rhythm & Groove/Liguid 8 +36
23 23 JEFFGOLUB Pass It On (GRRVMG) 196 29 17412 11 qgp | S0YCECOOUNG Boression fharade w4
26 @ BRAXTON BROTHERS When You Touch Me (Peak) 172 +15 12488 4 150
30 @ BEYONCE fLUTHER VANDROSS The Closer | Get To You (/Columbia/RMG) 164 +61 25716 2 143
25 26  DAVID SANBORN Isn't She Lovely (GRP/VMG) 160 7 14685 10 16/0 Most
27 27 SIMPLY RED You Make Me Feel Brand New /simpiyred.com/Red Ink) 142 K| 51 6 10 |Pla yed Recurrents
@  GRADY NICHOLS Alight (Grady Nichals Ltd) 123 +21 11439 1131 ToTAL
@  NESTOR TORRES Maybe Tonight (Heads Up/ 1m0 +17 1188 1 np | o TmEnEs L
€  DARYL HALL What's In Your World (Rkythm & GroovelLiuid 8 108 436 3850 1 70 | g e i E ot s
CHRIS BOTTI Indian Summer (Columbia) 365
16 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of 4/11-4/17. Bullets appear on songs gaining plays or remaining flat from previous week. | pRAFUL Sigh fRendezvous) 337
If two songs are tied in total plays, the song wnp the larger increase in plays is placeq first, Spngs below No. 15 are moved to recurrent after 20 weeks on the cnan. JAZZMASTERS Puerto Banus (Trigoin V' Alythm) 306
Most Added is the total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations ,
playing a song. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number, | PAUL JACKSON, JR. It's A Shame (Bl Note/EMC) 214
Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc. JIMMY SOMMERS Take My Heart... (GeminiHigher Octave] ~ 268
. CANDY DULFER Finsbury Park, Cafe 67 /Eagle Rock/ 225
New & Active KENNY G. Malibu nrean: Mrists) ” 210
?:,';fm:";'&;'}tf:' gf,ﬁf:ff&"ﬂdsz 0 | Total Plays:41, T:?al s/tsations: 6, Adds: 1 MINDI ABAIR Fiirt (GRF/VME) 208
MICHAEL MCDDNALD Ain't Nothing Like The Real Thing (Motown/ GENE DUNLAP Up South (Rythm & Groove/Liquid 8) WV T o S D g2 L
Total Plays: 79, Total Stations: 10, Adds: 2 Total Plays: 41, Total Stations: 4, Adds: 0 STEVE DLIVER High Noon /f.latlve Language) 184
BOB BALDWIN | Wanna Be Where You Are /4440) CHRIS STANDRING Miss Downtown Sugar Gil (Pyramid URBAN KRIGHTS Got To Give It Up Harada) 183
Total Plays: 62, Total Stations: 7, Adds: 0 Total Pays: 39, Total Stations: 5, Adds: 0 LD T YRRl it 181
SEAL Love's Divine (Warner Bros.) ERIC DARIUS Night On The Town (Higher Octave/Narada) - - -
Total Plays: 56, Total Stations: 7, Adds: 3 | Total Plays: 34, Total Stations: 6, Adds: 1 Detailed station playlists for all R&R
BRIAN HUGHES Wherever You Are /4440) ALAN HEWITT Breathless 275/ reporters are available on the web at
Total Plays: 55, Total Stations: 8, Adds: 0 Total Plays: 29, Total Stations: 5, Adds: 2 www.radipandrecords.com.
Songs ranked by total plays

GOING FOR ADDS NOW!

back into my heart

; - “BACK INTO MY HEART” The next single from Chris Botti's “A Thousand Kisses Deep”™
A sultry follow up to the #1 smash “Indian Summer”
A Thousand Kisses Deep already over 100,000 sold!

#2 Most Added Monitored!
WNUA  KWIZ KICD WIZN WZMR  KRKR

#1 Most Added Indicator!
XM “Watercolors” WFSK KUAP WJAB WVAS KSBR DMX “Smooth Jazz” KYSJ

Chris Botti & Columbia Records thank you for making “Indian Summer” #1

mbig” ® Reg U5, Pot. & Te

www americanradiohictorvy com
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CYNDEE MIAXWELL

ROCK

April 23, 2004 R&R ® 57

cmaxwell@radioandrecords.com

Active Rock’s Sutfocation

Excessive narrowing of music will cause

the format to implode

Wu‘le not every Active Rock station is extremely
narrow, enough are to call into question the survival of
the format. This warning is worthy of consideration to
the degree that makes sense in your unique situation. As
you read, remember that what's being advised is not a
wholesale change of playlists, but rather that program-
mers not be so quick to rule out music that's just a little

different.

Next week we'll look at specific exam-
ples of how some statious have broadened
their lists without surrendering their Ac-
tive Rock position. But first, the members
of Pollack Media Group — Chairman/
CEO Jeff Pollack, President Tommy
Hadges, Sr. VP Dave Brewer and VP/
Music & New Media Pat Welsh —
plead, for the love of the format, lovsen the
bowndaries on what you call actioe rock
music!

Facing Extinction

1 ast September (9/26/03) we asked,
“Is Active Rock too narrow?” Six
months later we're answering our own
question. We believe the format is in
danger of narrowing itself to death.

Narrowing your focus is an essen-
tial strategy in any kind of business,
but giving up too much too soon can
be unwise. In their book The 22 Im-
nititable Laws of Marketing: Violate Them
al Your Own Risk, Al Ries and Jack
Trout discuss “the Law of Sacrifice,”
which says, “You have to give up
something to get something,”

There isn’t much programmers can
do when exercising the Law of Sacri-
fice as it relates to the incompatibility
of "80s rock with the Active Rock for-
mat. There comes a time when some
Active Rock stations just can’t play
older hard rock anymore. But pro-
grammers must understand that ev-
ery time a music type is sacrificed, the
station’s format becomes narrower.

As we pointed out last fall, we can
no longer pretend that the format’s
new music is as appealing as it could
be. So if you're sacrificing the older
stuff on the back end without being
able to bring in a lot of great new stuff
on the front end, whete does that leave
vou? With these factors in play, we are
convinced that Active Rock in gener-
al is becoming so narrow that it is at
risk of no longer being a mainstream
format.

There's evidence of this in national
format ratings. The cambination of
stations Arbitron defines as AOR and
Active has been steadily declining.
From a national share of 4.7 in winter
2001, the Rock formats had dropped
to 3.8 in falt 2003. Part of the decline
is due to stations leaving the format,
but that's just the point — more sta-

tions and more listeners are leaving
the format.

A Mediabase review shows that
there are 70 Active Rock stations, few-
er than there are in most other formats,
including Country (167), AC (136),
CHR (131), Hot AC (105), Classic Rock
(92), CHR Rhythmic (89), Alternative
(87) and Urban (74).

Three Problems

Getting into the reasons for the for-
mat’s decline, we see three problems:
quality of new music, narrowly (and
arbitrarily) drawn boundaries for
what is “rock” music and question-
able research practices.

With thestate of new rock music, it’s
no surprise that Active Rock’s current
playlists have shrunk. In fact, program-
mers have shown good judgment in
resisting much of the musical fodder
the labels have designated as being for
the Active Rock format. But resisting
substandard product is only partof the
solution to the format’s problems.

Programmers often accept the la-
bels’ definition of what music fits into
Active Rock. Last fall we pointed to
Evanescence’s “Bring Me to Life” as
a perfect example of the format's be-
ing late on a hit rock record. Other ex-
amples have included The White
Stripes’ “Seven Nation Army” and
Jet's “Are You Gonna Be My Girl.”

in many cases, the reason Rock was
s0 late was simply because the labels
weren’t working the records at the for-
mat. A current example is Finger Elev-
en’s “One Thing,” an outstanding song
that sounds like a major crossover hit.

All these songs have guitars and
drums and have generated tremen-
dous research, phones and sales. So
why don’t they get played on Rock sta-
tions, while plenty of derivative, faux-
angst baby bands do? The bottom line
is that we must look beyond what the
labels work to the format. We need to
play hits, not just label priorities.

The musical screening respondents
go through to get into station music
tests is another area where Active
Rock programmers can get into trou-
ble. An overly narrow music screen
may result in a self-fulfilling prophe-
cy. Active Rock listeners who are fil-
tered through a Pantera, Korn, Metal-

lica, Godsmack, Disturbed screen will
give you very different results than
listeners who get through a screen of
Nickelback, 3 Doors Down, Metallica,
Creed and Linkin Park.

The former may be appropriate in
your market, but you must recognize
that it is much narrower. While de-
signing your music screens, you
should ask yourself, “Is my station
giving up too much for the sake of
formatic purity?”

Undue Influence

Another recent trend that concerns
us is the influence of Internet-based
research. Many extreme rock songs
and artists seem to rate much higher
with this methodology than with con-
ventional research.

We are convinced
that Active Rock in
general is
hecoming so
narrow that it is at
risk of no longer
being a mainstream
format.

Two songs that we actually liked
very much come to mind: Static-X’s
“The Only” and Sevendust's “Ene-
my” have generally gotten outstand-
ing results in most Internet studies
that we have seen, but they haven't
displayed similar appeal in conven-
tional callout

The conventional-callout-vs.-Inter-
net debate is a topic for another time,
but it is apparent that the hyperparti-
san fan who tends to take an Internet
music test may not reflect the station’s
typical listener, or even its typical P1
listener.

If that's true, relying on Internet
testing as your only research tool may
be giving you a distorted view —
making songs appear to be major hits
when they are in reality mere blips on
the radar for the Rock cume.

Again, we want to stress thatbeing
focused is important. But in an effort
to be formatically pure, stations some-
times forget the need to program to

testing before, during and af-
ter the event to make sure
everyone has had enough
wine while listening to the hot-
test new releases that will
eventually wind up at the top
of the Rock charts. Or at least
that's what everyone who has
had enough wine will think.

The session is Friday, June 25,
3-5pm, right before the R&R

now at www.radioandrecords.com.

Breathalyzer-Approved

Participants in this year's “Rate-a-Wine, Rate-a-Record”
session at R&R Convention 2004 will undergo rigorous

Industry Achievement Awards ceremony. Register for the convention

the audience, not the industry. This
point is both profound and subtle. The
key is this: Stations are often guided
by the parameters of the format, not
the parameters of what the audience
will accept.

Without realizing it, we all tend to
let our perceptions of individual
stations be colored by the format av-
erages. Aggregating the stations in a
format for the purposes of a chart is
convenientbut misleading. The whole
does not equal the sum of the parts —
the whole equals the average of the
parts. This turns the concept of “agree-
ment records” on its ear.

As we normally use the term, agree-
ment means cume records. However,
in the context of the charts, agreement
records are generally the hardest tex-
turally. Programmers need some
mechanism to shake them out of this
way of thinking so they can see the
bigger picture,

Steps To Expand

To sum it up, here are the steps pro-
grammers need to think about to make
sure their stations aren’t too narrow:

Look for songs beyond the labels’
definition of what "fits” the Active
Rock format. Check out the Alterna-
tive charts just to see what's there and
insist that record reps service you with
everything they’re sending to Alterna-
tive. There’s no reason to miss a true
hitjust because “it isn't being worked
at Rock.”

Put chart rankings in perspective.
The flip side of the previous point is
that you will have to continue to re-
mind the record industry that you are
programming for your audience, not
the charts. Just because a song
achieves a certain position on the
charts doesn’t mean the song is a hit
for you. Chart positions don’t have
any inherent value; after all, some-
thing has to be No. 10 every week.

By the same token, some songs that
are hits don’t show up as well on the
charts. If every station isn’t peaking at
the same time, a song that does great
with the audience might not be a
chart-topper. A good example from
the recent past is “Stillborn” from
Black Label Society.

Be suspicious of songs that test
great only in Internet research.
Check to see if requests and record
and concert sales reflect the strength
of your Internet callout. [f a new song
is Internet-testing in your top five and

www americanradiohistorv com

it's No. 73 in sales, thatshould tell you
something. All forms of research
should be viewed as tools to help
make music decisions, not the final
word on what to play.

Look for passion rather than pas-
sivity. Songs that generate a lot of re-
action one way or the other are often
more valuable than songs that elicit no
reaction. Filling your current catego-
ries with innocuous songs that don’t
offend anyone can mean you're bor-
ing your audience to death.

Take your shots on things that you
think will make a difference with your
audience, notjust what's being worked
nationally. Artists like the aforemen-
tioned White Stripes, Evanescence and
Jet, all of whom were initially slow to
develop on the charts, ended up doing
great in many markets.

Another way to look at this is to
look for stars. As one programmer
told us recently, he loves playing an
honest-to-goodness rock star like Kid
Rock. He said he didn’t care how Kid
Rock’s previous songs had tested. This
programmer fecognizes that there is
alwaysbe room for someone who was
a major box-office star in the rock
genre, if not a No. 1 chart performer
for the Rock format.

Develop music screens that are
representative reflections of the Ac-
tive Rock format in its broadest
sense, Every market situation is dif-
ferent. Rock programmers in Salt Lake
City or Little Rock, where there are far
too many Rock stations, are forced to
carve out narrow niches to survive.
But Active Rock stations in less com-
petitive markets shouldn’t leave any-
thing on the table. If you can play
records that are a little right or a little
left of center or keep plaving classic
hard rock, do so.

Rethink Format Lines

There are many reasons that the
Active Rock format has lost momen-
tum over the past couple of years, and
there is no one silver bullet that will
automatically improve the format’s
position. After all, we've only been
talking about music, and there’s also
alotto consider with regard to morn-
ing shows, marketing, etc.

But a good place to start is with re-
thinking your station’s format bound-
aries. Make sure your station is focused
on what the market will give you, not
ona preconceived, industry-influenced
notion of what the station should be.
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WK WSC  ARTIST TITLE LABEL(S) WA skt d%%‘:fcs ARV e
1 1 NICKELBACK Figured You Qut /Roadrunner Records/IDJMG) 566 -63 38779 23 250
4 ©  JET Cold Hard Bitch (Atiantic) 562 +57 28082 11 26/0
3 0 AEROSMITH Baby, Please Don't Go {Columbia) 543 +14 29692 7 21/0
2 4 INCUBUS Megalomaniac (Epic/ 483 40 25263 16 24/0
5 @ TESLA Caughtin A Oream (Sanctuary/SRG) 385 +1 17368 13 18/0
8 0 KID ROCK Jackson, Mississippi (Tap Dog/Atiantic) 369 +8 1434 11 21j0
6 7 JET Are You Gonna Be My Girl (Atiantic) 362 -16 27408 3 1810
] 8  THREE DAYS GRACE (I Hate) Everything About You (/ive/Zomba) 350 -3 20754 26 201
10 o PUDDLE OF MUDD Heel Over Head (Geffen/ 348 +18 15890 10 23/0
7 10 AUDIOSLAVE | Am The Highway (Interscope/Fpic) 346 -31 21239 29 23/0
" 0 SHINEDOWN 45 (Atiantic) 345 +22 16964 18 22/0
13 @ GODSMACK Running Blind (Republic/Universal) 316 +28 13444 7 20/0
12 @ LINKIN PARK Numb (Warner Bros.) 316 +14 21456 27 190
14 O HOOBASTANK The Reason island/i/MG) 301 +45 13655 10  17/0
15 @ APERFECT CIRCLE The Outsider (Virgin/ 275 +22 11303 14 160
16 @ LINKIN PARK Lying From You (Warner Bros.) 244 +11 12568 9 12j0

@ VELVET REVOLVER Slither (RCA/RMG) 205 +131 8080 1 203
22 @ AUDIOSLAVE What You Are fInterscope/Fpic/ 181 +21 4987 6 1810
19 @ DARKNESS | Believe In A Thing Called Love (Must...Destray/Atlantic) 178 +9 8918 18 14/0
20 @ 3 DOORS DOWN Away From The Sun (Republic/Universal) 172 +5 9455 13 10/0
17 21 TANTRIC Hey Now (Maverick/Reprise/ m 45 9935 16 15/0
18 22 GODSMACK Re-Align (Republic/Universal) 165 -40 10478 20 9/0
23 23  LOSTPROPHETS Last Train Home {Columbia/ 147 -2 6537 7 9
21 24 TRAPT Echo (Warner Bros.) 147 17 3700 12 13/0
28 @ THORNLEY So Far So Good fRoadrunner Records/IDJMG) 136 +34 4373 2 118
25 @ DEFAULT Throw It All Away (TVT) 135 +5 10655 4 10{0
24 27  LO-PRO Sunday (Geffen/ 133 2 2994 9 1310
27 @ LENNY KRAVITZ Where Are We Runnin'? (Virgin/ 127 +13 10479 2 12/0
26 23 DAMAGEPLAN Save Me (4tlantic/ 113 -12 2354 10 8/0
29 @ OFFSPRING (Can't Get My) Head Around You (Columbia) m +21 5099 2 8N

3~ ROCK TOP 30

27 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay
week of 4/11-4/17. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in totat plays, the song with the farger
increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially
reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most increased Plays lists the
songs with the greatest week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays ({times 100). Each
daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The

Arbitron Company). © 2004, R&R, Inc.

New & Active

DROWNING POOL. Step Up (Wind.up)

Total Plays: 102, Total Stations: 8, Adds: 0

SDIL Redefine (/RMG)

Total Plays: 96, Total Stations: 8, Adds: 0
THREE DAYS GRACE Just Like You (/ive/Zomba)
Total Plays: 76, Total Stations: 7, Adds: 1
DRDPBDX Wishbone /Re-Align/Universal)

Total Plays: 69, Total Stations: 6, Adds: 0
SEETHER f/AMY LEE Broken (Wind-up/

Total Plays: 61, Total Stations: 10, Adds: 5

| Total Plays: 50, Total Stations: 4, Adds: 2
| SMILE EMPTY SDUL Silhouettes fava/

BLACK LABEL SOCIETY House Of Doom (Spitfire)
Total Plays: 59, Total Stations: 10, Adds: 3
NICKELBACK Feefin’ Way Too Damn Good {Readrunner Recards/IDJMG)

Total Plays: 47, Total Stations: 5, Adds: 0
CROSSFADE Cold [Columbia)

Total Plays: 47, Total Stations: 5, Adds: 1
KORN Everything I've Known (immortal/Epic)

Total Plays: 46, Total Stations: 6, Adds: 1

Sangs ranked by total plays

POWERED 53
MEDIABASE
Most Added"
www.rradds.com
ARTIST TITLE LABEL(S) A0DS
SEETHER f/AMY LEE Broken Wind-up/ 5

SLIPKNOT Ouality (Roadrunner Records/DJMG/ 4
VELVET REVOLVER Slither (RCA/RMG) 3
THORNLEY So Far So Good (Roadrunner RecordsHDJMG) 3
BLACK LABEL SOCIETY House Of Ooom /Spitfire/ 3
DARKNESS Growing On Me (Must... Destray/Atiantic) 3
NICKELBACK Feelin’ Way Too... (Roadrunner RecordS/IDJMG) 2
TANTRIC The Chain (Maverick/Reprise) 2
BRIDES OF DESTRUCTION | Oon't Care (Sanctuary/SRG) 2

Most
IncreasedPlays
rgmL
ARTIST TITLE (ABEL'S) INCREASE
VELVET REVOLVER Slither (RCA/RMG) +131
JET Cold Hard Bitch (dtlantic) +57
HOOBASTANK The Reason fisland//i0JMG) +45
THORNLEY So Far So Good /Roadrunner Records/IDJMG) +34
BLACK LABEL SOCIETY House Of Doom (Spitfire/ +34
THREE DAYS GRACE Just Like You (/ive/Zomba/ +33
GODSMACK Running Blind (Repubiic/Universal) +28
AUDIOSLAVE What You Are fnterscape/Epic +27

NICKELBACK Feelin' Way Too... (Roadrunner Records/iDJMG)  +24

Most

Played Recurrents

TOTAL
ARTIST TITLE LABEL(S) PLAYS
TRAPT Headstrong (Warner Bros.) 228
AUDIOSLAVE Show Me How To Live dinterscope/Epic) 198
STAIND So Far Away fFlig/Atlantic/ 189
WHITE STRIPES Seven Nation Army (Third Man/V2) 168
AUDIOSLAVE Like A Stone finterscope/Epic) 144
BLACK LABEL SOCIETY Stillborn (Spitfire/ 139
3 DOORS DOWN When I'm Gone (Republic/Universal) 129
GODSMACK Serenity (Republic/Universal) 127
PUDDLE OF MUDD Away From Me (Geffen) 125
NICKELBACK Someday (Roadrunner Records/iDJMG) 120

Detailed station playlists for all R&R
reporters are available on the web at
www.radioandrecords.com.

Reporters
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0t !&K/_Camon, OH*
| Moo wiom
KLBJ/Austin, TX*
oy
Kok Wﬂ%ﬂpﬂ Cod, MA
POME: Jaas Tosairy
WD Jamay Gt

K00J/Baton Rouge, LA*
O ot i

PR Pad Canmel-
u ‘\:"EW VR
sEmena WKLC/Charleston, WV
R e UL
saue ) B
FEAR FACTORY
e DEL.Ti

WEBN/Cincinnati, DH*
OMPR: Sod ot
20 R Yo

WMMS/Cleveland, OH*
L1 )

KNCN/Corpus Cheisti, TX*
ORPE: Pass Newit

:IR'.(':'O_/_Favuﬂsvillu, NC*
P ek e
L]

|  WRKR/Kalamazoo, MI KDKB/Phaenix, AZ* | WXRXRocktard, IL | Krux/shrevepont, LA* KRTQ/Tulsa, OK*
::::. :"u.-r:- -yl ! ,‘;v':: a{_-:.: |
1
WKLT/Traverse City, Ml |
WoHAMrristown, NJ* WHEB/Partsmouth, NH* iy !
o i ot KRXQ/Sacramenio, CA* | WMZKWausau, Wi
1 THREE DAYS GRACE Ok Jom Fem: | PDASD Wik Symuturs
L3t ] 1 0
o oo o
N DdessaIX wy_/r‘mvldenca. RI*
o o
POWERED|:}{
. KBER/Salt Lake City, UT* -
LAz s o sEE MEDIABASE
maaw. ﬂl;sﬂa.lelgh. NC* PR i Poney 1 L
’ S e *Monitored Reporters
39 Total Reporters
WRRXPensacola, FL* KCALRiverside, CA* KSJO/San Jose, CA* ——————
e ?u',‘;_";.-__l y i 27 Total Monitored
SLPO! -_—
12 Total Indicator
WMMR/Philadelphia, PA* WROV/Roanoke, VA* K202/San Luis Dbispo, CA Did Not Report, Playlist Frozen (2):
Y B R ey s Dhispo WMTT/Elmira, NY
e : WWCT/Peoria, IL

www americanradiohictorvy com


www.americanradiohistory.com

00--0-0-00 &

waa‘,\:mmmw—awig

0066: 00606082 20020003 :200008:3000zz000=:0=

-
-~

32

o+
N
o+
(=]

4 50

ACTIVE ROCK TOP 50

59
poweren[13

o April 23, 2004
ARTST TILE LABELES
LINKIN PARK Lying From You (Warner Bros.}
JET Cold HardBitch (Atlantic)
APERFECT CIRCLE The Outsider (Virgin)
SHINEDOWN 465 (At/antic)
INCUBUS Megalomaniac (£pic/
LOSTPROPHETS Last Train Home (Columbia/
NICKELBACK Figured You Out (Roadrunner Records/IDJMG)
PUDDLE OF MUDD Heel Over Head (Geffen/
GODSMACK Running Blind (Republic/Universal)
HOOBASTANK The Reason f/sianc/{0.JMG/

THREE DAYS GRACE {I Hate) Everything About You (/ive/Zomba/

DROWNING POOL StepUp (Wind.up/

DAMAGEPLAN SaveMe (At/antic]

GODSMACK Re-Align (Republic/Universal)

OFFSPRING {Can't Get My) Head Around You (Columbia)
AUDIOSLAVE What You Are (interscope/Epic)

VELVET REVOLVER Slither (RCA/RMG/

TRAPT Echo (Warner Bros.)

KIDROCK Jackson, Mississippi (Tap Dog/Atlantic)

SOIL Redefine L/AMG/

CROSSFADE Cold (Columbia/

AEROSMITH Baby, Please Don't Go (Columbia/

LO-PRO Sunday (Geffen)

THREE DAYS GRACE Just Like You (ive/Zomba/
THORNLEY So Far So Good fRaadrunner Records/IDJMG)
THOUSAND FOOT KRUTCH Rawkfist /Tooth & Nai/EMC)
SMILEEMPTY SOUL Silhouettes fLava/

DROPBOX Wishbone (Re-Align/Universal)

SEVENDUST BrokenDown (V7]

STORY OF THE YEAR Until The Day | Die (Maverick/Reprise]
SEETHER f/AMY LEE Broken (Wind-up/

BURDEN BROTHERS Beautiful Night (Kirt/and/Trauma/
PREJTHING Faded Love /V2)

TESLA CaughtinADream (Sanctuary/SRG)

SLIPKNOT Duality (Roadrunner Records/\DJMG)

KORN Everything I've Known (immaortal/Epic)

STATIC-X So(Pushing You Away) (Warner Bros.]
TANTRIC HeyNow (Maverick/Reprise)

LENNY KRAVITZ Where Are We Runnin'? (Virgin/
KORN Y'AllWant A Single {immortal/fpic)

DEFAULT Throw It All Away (TVT7)

FLAW Recognize (Republic/Universal)

ATOMSHIP Pencil Fight (Wind-up/

UPO Free (Mitrus/

STAIND Zoe Jane fFijg/Atlantic/

CLUTCH TheMob Goes Wild (DRT/

EVANESCENCE Everybody's Fool (Wind-up/

BLACK LABEL SOCIETY House Of Doom (Spitfire/
EDGEWATER Eyes Wired Shut (Wind-up/

EVERLAST White Trash Beautiful (islang//DJMG)

¥ TS Aur%?t'ét
1851 +208 89948
1737 +99 86131
1728 -60 79862
1676 +19 80519
1488 77 70266
1297 +70 47483
1295 -129 62719
1293 -9 54836
1208 +188 53667
173 +54 45946
1061 91 49936
1014 +41 36776
m A3 38582
963 -89 50505
935 +105 36497
914 +54 36782
913 +590 50858
866 -144 28729
818 130 29875
780 +50 26694
720 +75 22413
708 +47 29295
690 13 22313
677 +163 21046
677 +18 18089
498 +89 13973
485 +31 11262
458 - 12521
426 -151 18246
391 +14 6641
374 +89 8143
309 -1 14125
299 +28 754
295 28 17970
2719 +243 17788
267 +110 7691
248 53 5658
237 261 6971
2271 +46 6870
219 +24 10566
206 +23 b204
203 +44 37123
201 +11 4496
185 4 6581
170 +24 3445
164 +6 an
159 +1 2885
148 +36 10660
1M1 42 3028
129 49 817

WEEKSON  TOTAL STATIONS!
CHART ADDS

12
16
20
26
16
18
23
n

7
n
45
"
15
2

WD W = W W N E N W

6170
62/0
62/0
601
600
58/1
57/0
55/0
62/0
532

5810
610
430
55/2
56/2
6113
510
5111
5611
514
an
4710
54/5
541

an
a1
3
230
294
2810
210
200
48/48
283
3
26/0
160
150
2012
234
13
160
1o
161
140
135
200
150

62 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 4/11-4/17. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 20 are moved to recurrent after 20 weeks onthe chart, Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays

MEDIABASE
Most Added’

www.rradds.com

ARTISTTITLE LABEL(S) ADDS

SLIPKNOT Ouality (Roadrunner Records/IDJMG/ 48
DARKNESS Growing On Me (Must...Destroy/Atiantic) 12
AUF DER MAUR Followed The Waves [Capitol) 12
SKILLET Savior fLava/ 7
THREE DAYS GRACE Just Like You Wfive/Zomba/ 5
MAGNA-FI Where 0id We Go Wrong? (dezral 5
BLACK LABEL SOCIETY House Of Ooom (Spitfire) 5
BREAKING BENJAMIN So Cold (Hollywood) 5
TANTRIC The Chain (Maverick/Reprisel 5
Most

IncreasedPlays

TOTAL

PLAY
ARTIST TITLE LABEL(S) INCREASE
VELVET REVOLVER Slither (RCA/RMG} +590
SLIPKNOT Ouality (Roadrunner Records/IDJMG] +243
LINKIN PARK Lying From You (Warner Bros. +208
GODSMACK Running Blind (Republic/Universal] +188
THREE DAYS GRACE Just Like You (Jive/Zombal +163
KORN Everything I've Known ffmmortal/Epic) +110

DFFSPRING {Can't Get My) Head Around You (Columbial +105
JET Cold Hard Bitch (Atiantic] +99
THOUSAND FOOT KRUTCH Rawkfist (Tooth & Nai/EMC]  +89

SEETHER ({AMY LEE Broken /Wind-up/ +89
Most

Played Recurrents

TOTAL
ARTIST TITLE LABEL(S) PLAYS
LINKIN PARK Numb (Warner Bros.} 623
TRAPT Still Frame (Warner Bros.) 590
AUDIOSLAVE | Am The Highway finterscope/Epic/ 582
STAIND So Far Away (Flip/Atlantic] 519
TRAPT Headstrong (Warner Bros.) 489
DISTURBED Liberate (Reprise/ 466

New & Active

SEVEN WISER Take Me As | Am (Wind-up/
Total Plays: 110, Total Stations: 15, Adds: 2
INCUBUS Talk Shows On Mute (Epic/

Total Plays: 106, Total Stations: 12, Adds: 4
SKILLET Savior (Lava/

Total Plays: 103, Total Stations: 25, Adds: 7
MAGNA-FI Where Oid We Go Wrong? (dezra)
Total Plays: 99, Total Stations: 15, Adds: 5
JIMMIE'S CHICKEN SHACK ffAARON LEWIS Falling Out (Koch/
Total Plays: 72, Total Stations: 8, Adds: 0
BREAKING BENJAMIN So Cold (Hollywood/
Total Plays: 71, Total Stations: 11, Adds: 5
TOKY C. AND THE TRUTH Little Bit More /Lavs/
Total Plays: 67, Total Stations: 9, Adds: 2

40 BELOW SUMMER Breathless (Razor & Tie)
Total Plays: 67, Total Stations: 8, Adds: 1
HATEBREED This Is Now (Universall

Total Plays: 61, Total Stations: 7, Adds: t
TANTRIC The Chain (Maverick/Reprisel

Total Plays: 58, Total Stations: 8, Adds: 5

Detailed station playlists for all R&R
reporters are available on the web at

{times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, www.radi d com.
The Arbitron Company). © 2004, R&R, inc.
Most added for the 4th week in a row! R b

www.eaglerockent.com

New this week:

WKLQ WRAT
KLAQ WIXQ
WYBB WLZX
WTPT WIIL
WRCQ WRKR
WKLT

Zakk TUYylde's

black label Society

“House of Doom”
from: angover music vol.vi

www americanradiohictorv com
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o0 ACTIVE ROCK
o April 23, 2004
e N B
B America’s Best Testing Active Rock R R 1 OWER
§ TE [1/. MUSIE  songs 12 + For The week Ending 4/23/04 = 1. "ROCKTOP30 "Pml“ Aiﬁ\
remereoT1 HEDIABAS CANAD. :
Men M Me ol
Artist Title (Label) TW LW Fam. Bum 1834 18-24 2534 WEC i ARMST TILE LABELG) R sl GRSt
LINKIN PARK Lying From You (Warmer Bros.) 443 437 % 1% 420 422 426 ; é z:‘;;i'g““:;("::“;““"‘;I’l’:"”‘;/'l’m”z”"”;” ::: 4: : f::::
eason /8 +
Numb Bros, 39 4, 29 427 4 .
oo A IR J T oy R R
S 274 el 2 4 & TREWS NotReady ToGo (Sony Music Canads) 424 48 2 2300
THREE DAYS GRACE (| Hate)... Uive/Zomba) 426 422 9% 35% 381 360 400 10 @ % THORNLEY SoFar So Good (Aoashumer Records/OME) 403 +53 2 180
STORY OF THE YEAR Unti The Day | Die Maverick/Reprise/ 4.18  —  84% 19% 396 395 347 4 6 % NICKELBACK Fesi Way... Aaadumer Recarts OMG) 401 n 2 1900
SEVENDUST Broken Down (7V7) 418 414 67% 7% 416 418 4w 7 7 BLINK-182 | Miss You (Geffen) 369 8 2 1510
TRAPT Echo (Warmer Bros.) 413 403 8% 15% 407 395 4419 6 8 DARKNESS |Believe In A... Must...Destroy/Atiantic) 351 @2 2
LOSTPROPHETS Last Train Home (Calumbia/ 411 408 89% 18% 396 400 392 11 @  JET Cold Hard Bitch (Atiantic 7T L 2 1700
SHINEDOWN 45 Atlantic/ 406 392 66% 11% 418 424 413 9 10 INCUBUS Megalomaniac (Epic/ 338 a2 2 1710
A PERFECT CIRCLE The Outsider (Virgin/ 405 411 80% 13% 398 414 385 12 @ LENNYKRAVITZ Where Are We Runnin? fVigi/ 333 +48 2 1n
GODSMACK Re-Align (Republic/Universal 403 402 84% 16% 399 398 400 8 12 3DOCRSDOWN AwayFrom The.. Myputdctiniersad 324 -3 2 160
INCUBUS Megalomariac £gic 399 39 9% 28% 399 420 381 80 TRAGICALLY HIP Vaccm’atmnScar oalfourdsr) 317 4306 1 514
GODSMACK Runring Bind (Rgpublic/Universal 395 392 % 1% 390 384 386 :g e ::’lﬂ’::‘i'"v‘““}::’“":;;f:m MZMWMW” :2: *f; : :::Oo
" nto Your Hideou! e Musi o
zM;;i:rggsogdmmaam ::i 3; 2:: :: :8: ::; ::? 18 16 JET Are You Gonna Be My Girl /Arianti 238 77w
R o 3% 3s % 3883 20 174 HIGHHOLY... ANMy... Roadumrer Record/DMG) 232 1 2 131
OFFSPRING (Can't Get My) Head Around You (Cobimbia) 392 392 85% 14% 369 372 367 14 184 FINGERELEVEN One Thing (Windu) . P 10
DAMAGEPLAN Save Me /Atiantic/ 389 381 56% 6% 391 395 388 21 @ LOSTPROPHETS Last Train Home /Columbial 227 +13 2 110
DROWNING POOL Step Up (Wind-up/ 386 395 66% 11% 368 371 366 16 20 % BLACKIE & RODEO KING Had Enough... True Nortty 226 26 2 1510
SOIL Redefine A/AMG) 3.80 - 1% 6% 364 372 358 17 21 % DEFAULT (Taking My} Life Away (T¥7) 204 47 2 1310
NICKELBACK Figured You Out Roackumer RecordsfOUMG) 378 389  96% 32% 358 330 382 27 D% DEFAULT Throw It Al Away 77 197 +33 2 1110
LO-PRO Sunday (Geffer 373 378 46% 8% 369 368 369 23 @ VINES Ride (Capital 187 0o 2 1110
TANTRIC Hey Now (Maverick/Reprise) 371 364 67% 16% 355 379 340 22 24 % THREE DAYS GRACE Just Like You Live/Zomba) 179 42 1000
JET Cold Hard Bitch (Adisntic) 363 357 90% 2% 372 395 349 30 LINKIN PARK Lying From You (Warner Bros.) moo+18 2 an
PUODLE OF MUGD Heel Over Head (Geffen/ 358 355 B83% 1% 340 324 353 19 26 AUDIOSLAVE |AmThe Highway fnterscopelfpic) 165 .73 2. 1200
AUDIOSLAVE What You Are fnerscopelEoic) 354 362 8% 19% 368 353 38 -mmz ?;"’ ;':ﬁ:;:“;“ﬂ:’;’l‘;":g' é”"’:"’;’;/‘" aﬂ’;‘g"%ﬁf"”’” ::g *'; ; 1::3
reathe E
AEROSMITH Baby, Please Don't Go /Calumbi 292 299 58% 4% 257 264 252
e B 2 25 294 SAMROBERTS Hard Road RepubicUniversall 160 2 2 10p
Total sample size is 361 respondents. malavmgehvgrzbllllyesrimal;::arebas_edonascaleol1~5.(1=m‘slikeve/ymuch,5=mre @ VELVET REVOLVER Slither /RCA/RMG/ 147 +95 1 a
of wi

very much). Total familiarity
respondents who said they are tired of hearing the song.

[ the song. Tolal burn represents the number of
. Songs must have 40% familiarity to appear on survey. Sample composition is
based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music
preference. RateTheMusic.com results are not meant to replace callout research. The results are infended to show opinions of
participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for
local radio stations by calling 818-377-5300. RaleTheMusic.com data is provided by Mediabase Research, a division of Premiere

24 Canadian Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
Networks. Songs ranked by total plays for the airplay week of 4/11-4/17. Bullets appear on songs gaining plays or remaining
fiat from pravious week. If two songs are tied in total plays, the song with the larger ingrease in plays is placed first. Songs
below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the totai number of new adds officially
reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a

Radio Networks. J \song. ¥ Cancon. © 2004, R&R, Inc.
-
Reporters
. icago, IL* isharg, PA* Ky KUFO/Purtiand, OR" JSW/Seattie, WA W .
s e grmes | |mGmer | e fwesr s | o
1ﬁmmm APD: Stave Levy mrﬁ‘u MO: Mo POAMO: Jorome Fisther APD: Mak Foley mhm W&h‘l PO; Nexis.
MO: James VanOsdol Nick. 2w Wokas 1 WA NO: Wikken APOMD: Ayeo
o, v e i B 1 79
1 BREAKIG BEMMR 1 A0F DER WA Xsn o0
i KROA/Chico, CA KiZLincoh, NE WILP/lisad Ctes, °
KR aro,IX Ot R ool WWBH i, M i W imsel WRAT Mosmo, W iy WHBRSouth Band, N .
§ SEDER IR LE Dala Sandoral OM: oy Palrck APOAND: Ml Karokyi el i PO/MO: Dove Levora : R Srytar WWDG/Syracuse, NY
§ TONYC MO T TRUTH 4 BR0ES CF DESTRUCTION 0 Brise Beddow iy : VR ONWESS 10 RARFACTORY 08 Rich Lanber
plEne e APOMO: Tony Lare i W0: n ‘el Tomry i TN C B e T - 7D b
0 Pt SABD St oL -
HHhopieton. ¥ 10L0/Colorado Springs, CO 0 e v ok KDOTRgno, NV KHTQ/Spokane, WA v i
? 00 Fich Howt o 5 XDJEA ittle Rock, AR OM; Jim bcClain Pl s
TOwYC M40 THE TR POMO: Roes Ford KRZR/Fresno, CA' POYHonolsla, HI OMPD: Kon Wak PO/MD: Jove Pafierson 0: Bary B
A o oot I = weLg w e Boss
WoHZ/Aegesta, GA* W0 ik o hn Lo Tl WXTR/Tamga, AL*
et o g 2 e —— Y e, pelee
SEETHER TAMY(EE mm“ PO Mickael Low P! 2‘.‘: DiTacet WOLZSpringfield, IL e e
SuPot APOMD: Rowa Hotlor . WAMHunington MO: Frank Webb 3 SLAOT PO: Roy Lyl 7 SWEENPTY SO
3 SPoaT WBYRAR. Wayne, IN PO: Pani Oolend D Beach, SC SOLLET APD: My Axstin
DA Rakanfeld o B e e e 7 g " .
. i . 3 JRBMES AN S MAPOH LS WJ% PO: Brizn Bickman W'“. 3 Bhoes e estmucrion &“n-”’wmﬁ
OO e Wc - § SADES OF DESTRCTON OUPLAD: Wes Ao Charty ”ﬂru’ 1 QU1 gl}&m
. 3 " n & SuUPODT ’m" o 1 FOOT KRUTCH
it P30 e s WRUF Rainacil, A WRT M, AL s 1 e WD e 0 T
POAO: Alex Owigley APD: Brian Loa A WAUOMadison, WI* )
ok Toae e M ko P rooT o TR WNORNorfol, VA M g ot [P e——
sl T \PIND, Bk Faen Lo o D Salsbury M e oM: s
WIYY/Baltimore, MD* KEGL/Balkas, TX* i %L % cesmucron T WA NONO. T MO Huater RACK AL SO0ETY W%q .
P e ety Lo - A s S e
A . 3 LOCML N SALLET
WO: Cady Scall J
u,mn-m- Gy S mn;v:h; yl”nxwmamus NATY/Dkdahoma City, OK® pro W
V . PO Pol Cane N OMPO: Cars B PO: Adom Burnes KATSVakima, WA
KEPUDemver, CO° o B sookTy APD: By Johason 70 Vakore Kt 0. ek Davinls KIS§/San Antonio, TX* NI Sy : Roa
. PD: Bk Richarty N0: Brad Sievens MO Jawon " ool PO: Uavia Vorgas Et 3 SUPOOT
WOPR/Bilaxi, S APOMD: Wete 8. 3 s % Xngsuve G
Dsourn | e WEORGren Bar, W1 : yome . g
MO M oy VRV VLR POARD: Rezmoe Scie WW.NO' o -4y A X
4 SUPOIOT : 00b Edvands £
T s MR Do Frz KFROMcAen, TX* A T 0Z/San Diego, CA" powereD[T]
Wﬁ-v"" OM: Jim Shaeler - 1 THAEE DAYS AMCE ga‘:,; (2] othnm .1
APG: Tim Bt Ko e X b wrnon WRXGPeori, L } Pame MH[“ABiSE
| Mg momes ! s APOANC: ot Lee POARD: Bob Fenda S OMPOAPOAD: Mok Bahse H ) -
- y— * B RS ACRRY B BTN
SOLLET *,
WRIFDetrolt, MI* aams WIXOAsesing, M° KURQ/San Luis Obispo, CA Monitored Reporters
WALEBocion, A" S Feaga e i o WrSPPiadei. PA QP ek po
7O kol Hastogs i S 0: Corsia Stome L3 ee APD: 63 Edwarts ﬁ"sﬂﬂﬂ 82 Total Reporters
¢ e onasy s L"f."'_:m i w0l
s on o e s BACK AL SO0KTY S KOFXSanka Rosa, CA 62 Total Monitored
o e et KR Ameapols, " . PO o e 7
OB Kot Vs s POID: Clrs Crowiey o o KOMP/Las Vagas, NV OM: Dave Hami oenix, AZ* 0. Todd Pen
A o 1 CLRNEYLOVE RAcxiam sooerY PO Joim Grille PO Wade Linder RO e’ [ 20 Total Indicator
[} e - o D: By Nty MOND. Patle -y 1 SEERER Y (B
00 s e SETER v Saue & HATERED
T Spar THORMEY EEAGG P, THOUSAAO FOOT KRITCH ks
\_ J

www americanradiohistorv com


www.americanradiohistory.com

< .ACTIVE ROCK

April 23, 2004 R&R ® 61

I(
!
\:

Are you unhappy with the state of
our business right now? Have the re-
cent actions of the FCC caused you to
re-evaluate your career choice or
maybe awakened thoughts of life after
radio? Before you make the mistake of
declaring our medium dead or, worse,
of actually working for a living, take a
step back and listen for a change.
I've been off the air for a few weeks
now, and the new perspective has
1 been very energizing. I've had to listen — listen to air
| talent lament the fact that they can’t do their job, which
is absolutely hilarious and an outright excuse. ® Has
anyone considered the upside of what’s happening with
the indecency proceedings? This has the potential to
open up jobs and raise salaries for ali of the air talent
who've been complaining that there are no jobs to be had and that
we're underpaid. This raises the bar on creativity. This completely vali-
dates that we are important. This proves that the old “background
noise/appliance” lines we’'ve been fed by our bosses all these years
have been ca-ca. | submit that some of those who have been fired
were fired more due to laziness than content or any lack of
talent. ¢ Shock for shock’s sake has been neither funny nor enter-
taining for years. It's all been done. There’s always been fine line be-
tween clever and crass. George Carlin: clever. Andrew Dice Clay:
crass. Who's the legend and who's the flash? The occasional dick joke
will always be funny. What's happened is that they've become a crutch.
They've become the base instead of a spice element. And it's costing
jobs. e We're better than that, and now we're being challenged to
prove it. This is a watershed moment for air talent. This is our chance
to step up. Take this opportunity and run with it. The creative bar has
been raised. if we clear it, there are all kinds of opportunities on the
other side. 1 can't wait to get back to work.

Paul Marshall

ormer MD/afternoons, KRXQ/Sacramenlo;
soon-to-be atternoon host, WAAF/Boslon j
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Linkin Park leap 3-1 on the chart with
a +208 spin increase. Likewise, Jet
soar 4-2 ... Velvet Revolver explode on

Rock/Active Rock

+

arTist: Seven Wiser
waeeL: Wind-up

8y FRANK CORREIA /ROCK SPECIALTY EDITOR

ou know that VH1 show Before

They Were Rock Stars? Come on,
you've seen it at least once. Some old
“friend” of a current celebrity unearths
a tape from the high school production
of H.M.S. Pinafore where said star
turns in a stirring performance as poor
little Buttercup. Yearbook photos, bar
mitzvah performances, Star Search au-
ditions — yep, there’s plenty of docu-
mented info to bring stars back down to
earth for our amusement.

Well, allow me to indulge myself in
my own Before They Were Rock Stars
gloating. No, Seven Wiser frontman Jon
Santos doesn't have to worry about me
revealing photos of mullets or tapes of
Dokken covers. I'm just saying that
back in January of 2003 I profiled Seven
Wiser and Kik It Records before they
were associated with one of the most
successful rock labels going, Wind-up
Records.

NSIRHT

Actually, I can't take all the credit.
Kik-It founder Sandy Thomas brought
the story to my attention and persis-
tently called me to see if I had listened
to Seven Wiser. The group had already
scored rotation at WNOU/Indianapolis
with “Take Me as I Am” and, as phones
exploded on the record, the boys found
themselves in front of 15,000 at
WNOU'’s So Long Summer Jam back in
2002, opening for Avril Lavigne.

Listening to the group, I had to admit
Thomas was on to something with this
young talent. Well, flash-forward to
2004, and Seven Wiser are labelmates
with Creed and Evanescence, have a
song on The Punisher soundtrack and

to the chart witl:1 +590 s.pins.and rise 32- {1 :_ ! TALK BACK TO R&R! are ready to drop their self-titled debut
17. Every Active station is on them; 'k_ A E i ) to the masses.
nearly every Rocker too ... Hoobastank |i——— = 7 | Do you have questions, comments or feedback Then there’s “Take Me as I Am,”
, are officially platinum. One million } ¥ \,!! i regarding this column or other issues? which, nearly two years after its initial
Hooba buyers can't be wrong, and it | ! I exposure, is now New & Active at Active
certainly adds to the familiarity ... It's a g ! Call me at 310-788-1658 Rock, with support from stations like
new age for Slipknot, with 48 first-week I or e-mail: KQRC/Kansas City, WLZR/Milwaukee
adds on “Duality” +243 spins and a debut at 35. Right on! ... The Auf ' feorreia@rronline.com and more. Get in now, before they're
der Maur song kicks some serious butt, and the 12 Actives that added it even bigger rock stars.
deserve serious props for giving the tune a solid ... If The Darkness
have grown on you, then “Growing on Me" will fit the bill, as it does | Ve ~
with the 12 Actives adding it this week ... Skillet are still on the burner, |
with seven more adds ... Three Days Grace keep at it. “Just Like You” _@R TOP 20 SPECIALTY ARTISTS
rises to 24, but “(i Hate) Everything About You” just won't die ... Mag- | .
na-Fi bring in a respectable group of supporters this week: WRIF/De- i 1. MACHINE HEAD (Roadrunner/0JMG) “Bite The Bullet”
troit; WBZX/Columbus, OH; WJJO/Madison; WJXQ/Lansing, MI; and | -
KMRQ/Modesto, CA ... Tantric's cover of “The Chain” pretty much | 2. SLIPKNOT (Roadrunner/IDJMG) “Duality
surprised me. There is something so yin and yang about Tantric do- | 3. INFLAMES (uclear Blast) “Flrliend”
ing “The Chain.” It just makes me go, “‘Hmmmm....” MAX PIX: BREAK- l 4. FEAR FACTORY fLiguid 8 “Archetype”
ING BENJAMIN “So Cold” (Hollywood) . o e
— Cyndee Maxwell, Active Rock/Rock Editor | o LELINLIN LA URIT
_ . | 6. SOULFLY fRoadrunner//0JMG) “Prophecy”
-~ ~ 7. SKINLAB (Century Media) “Nerve Damage”
Record Of The Week 8. CLUTCH (ORT) “The Mob Goes Wild"
TS P 9. PRO-PAIN (Candlelight/ “Can You Feel It”
: Fear Facto
THLE. Ar:h;type & 10. EXODUS (Wuclear Blast) “War Is My Shepherd”
LABEL: Liquid 8 11. SATYRICON (EatUrMusic/Red Ink) “Suffering The Tyrants”
Any headbanger worth his weight in molten steef knows the 12. ALL THAT REMAINS (Prosthetic) “The Deepest Grey”
importance of Fear Factory to the modern metal scene. De- “ o
buting with 1992's Soul of @ New Machine, the Los Angeles- 13. VEHEMENCE /Mﬁta/.Blade/ "By Your Bedside
based band were the first to blend hard-core metal with in- 14. GRIP INC. (SPY} "Skin Trade
dustrial soundscapes and samples, a perfect backing track to their man-vs.-machine 15. 36 CRAZYFISTS (Roadrunner/I0JMG) “At The End Of August”
lyrics. With longtime guitarist Dino Cazares feaving the fold and the group’s subse- by M
quent jump from Roadrunner to indie Liquid 8, the reconfigured Fear Factory prove WS e L e e P V{h('ele Lep(eEs B ey
they haven't fost a beat in their lockstep industrial assault. Archetype is the group’s 17. BLACK LABEL SOCIETY (Spitfire/ “House Of Doom”
best since 1995's Demanufacture. Check out the brutal machine-gun drum-and-guitar 18. SUFFOCATION (Relapse) “Surgery Of Impalement”
assault of "Cyberwaste” or the cold atmospheres of “Drones.” The title track says it L . -
all about FF version .04 and their less-than-amicable split with Cazares: "The infec- e LI S e AL R 8 T
tion has been removed/The soul of this machine has been improved.” 20. BAD ACID TRIP (Serjical Strike) “Jump Rope”
— Frank Correia, Rock Specialty Editor ) Ranked by total number of shows reporting artist. J
\.
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From the brand new album
VOL. 3: (THE SUBLININAL VERSES)
In StORes M Ay 25th

Headlining the H@i&%&i@fﬂﬁéfﬁﬂ Catch Slipknot on
Jagermeister tour The Tonight Show

manageMent: Cory Erennan

E 3/30 through For Sanct‘g:lal\f::ft;‘\slte;‘l:?\rl\i:\lgliment Inc. .f: ‘ (5 /17 ) ’ IMX
5/14 (5/21)
and Headbanger's
Headlining the Ball (5/25)

Ozzfest Second
Stage this summer
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ALTERNATIVE

Separation Anxiety

Is Alternative becoming ‘alternative’ again?

April 23, 2004 R&R ® 63

Prove Your Alternative-ness

People say they never learmn anything at conventions,
except how to stay up late, sleep late, arrive late at
panels and get to the airport late to get home. But if you
pay attention at the Alternative sessions at R&R Conven-
tion 2004, you'll actually pick up other information that
may come in handy down the
road. | can’t think of anything off
the top of my head, but | will.

If you show up to the convention and
attend the Jacobs Media Alternative &
Rock Summit and the “Anatomy of a
Music Meeting” session, you merit an
extension of your Alternative Format

s o s o+

tem o eery
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I was twiddling my thumbs here in the Alternative
Bat Cave last week when my esteemed Rock/Active
Rock colleague Cyndee Maxwell raced in waving the
latest issue of R&R and, in an excited and breathless
manner, asked (and I am not making this up), “Have
you seen your chart lately?” This is the kind of cutting-
edge hallway humor that regularly causes me to soil

my adult diapers.

After the belly laughs died down, |
replied truthfully, “No, of course not.”
Cyndee knows me all too well. Oh, |
could lie and say, with a relatively
straight face, “What kind of Atterna-
tive Editor would I be if 1 wasn’t pok-
ing around in the guts of my own
chart every five minutes?” But we all
know the real deal.

1 warned you when 1 took this gig
that | wasn’t a stats kinda guy. There
would be no long, boring columns
analyzing every hiccup, burp and fart
this format makes. However, if you
wanna tip your chair back and pon-
tificate endlessly about the big picture,
I'm your man.

Having said that, the last year and
four months fiave seen a few columns
delving into the minutiae of ratings
and chart moves. I'm not completely
ignorant of your needs; it just feels
that way.

The point is this: Cyndee, by her
own admission, doesn’t look at my
chart as often as she looks at her own.
But over the last half-decade or so, the
universes of Alternative and Active
Rock have often overlapped on their
way to almost complete merger. So,
when the longtime Rock Editor of a
major trade publication notices a, shalt
wesay, “disturbance in the Force,” the
ears tend to perk up. What Cyndee
has suddenly noticed is that we are
separating.

Is It Just My Imagination?

Let me rephrase that. We seen to be
separating. I actually spotted this
trend in the two charts a little while
ago myself, but I've kept quiet about
it lest I jinx this shift in the cosmos.
Plus, [ had my own doubts about the
reality of this shift.

Those doubts were put to rest, how-
ever, when, not 60 minutes after Cyn-
dee’s embarrassing question, the
phone rang and a scribe from Relling
Stone magazine by the name of Steve
Knopper was on the other end of the
line. Knopper said that he’d been
looking at our charts and noticed that
the Alternative chart seemed to be,

well, alternative again, and he want-
ed some comments from me for a
piece he was writing for the magazine
on this very subject.

For a minute 1 thought this was
some evil plot of Cyndee’s to drive me
insane. Of course, this could still be
the case, but I'll deal with her later.
Knopper’s observation was that
bands like The Yeah Yeah Yeahs are
making the Alternative chart look a
little more adventurous and diverse,
and they’re not showing up on the
Active Rock chart — yet. And it’s not
just The Yeah Yeah Yeahs. Knopper
mentioned Morrissey, Modest Mouse
and N.E.R.D., among others, as mak-
ing the two charts look conspicuous-
ly distinct.

So, is there real
separation between
Active Rock and
Alternative now? |
think it may be too
early to tell.

It's not like this hasn’t happened
before. Don’t forget, Evanescence and
The White Stripes were exclusive to
the Alternative format at their start.
They were two of the biggest success
stories of the format last year.

And there were others who hit the
charts and went, if not all the way to
the top, at least far enough to make
some noise and put themselves on the
map — BRMC, The D4 and Hot Hot
Heat, just toname a few. But that kind
of activity didn't raise eyebrows last
year. There wasn’t enough of it.

Analyze This

Just for grins, and because I have
self-destructive tendencies, I decided
to (gasp!) do a little chart analysis.

www americanradiohistorvy com

Relax, it's not gonna be that complex.
I merely wanted to take a look at the
difference between last year and this
year.

I dug up a mid-April copy of R&R
from 2003 and put the Active Rock
and Alternative charts side by side
with the two charts from last week.
Looking at the two charts from last
April, I found 11 artists on the Alter-
native chart who were notalso on the
Active Rock chart. Conversely, there
were 10 artists belonging to Active
Rock who were not on the Alternative
chart. 1 was looking strictly at the top
50 songs. A very small percentage of
exclusive music, don’t you think?

Now, those of you hell-bent on put-
ting the “anal” in analysis might say,
“Well, you didn't compare last year
with the year before, and you didn’t
account for those songs that might
have started at one format and then
crossed to the other, and...” Didn't 1
just warn you that this was a casual
snapshot of the two charts?

Here are the artists who, according
to the charts for that week last year in
April, did not appear on the Active
Rock chart (and, I think, never crossed
over):

Jack Johnson
Transplants

Coldplay

Zwan

Pete Yorn

Ataris
Liam Lynch

The D4

Burning Brides
Johnny Cash
Hot Hot Heat

Here are the artists Active Rock
played who did not go to Alternative:

Unloco

Doubledrive

Project 86

Shinedown {note they are on the
Alternative chart this year)

Presence

Grade 8

From Zero
Systematic
Outspoken

Slur

Operating License. June 24-26, Beverly

Hilton Hotel, Los Angeles. Register at www.radioandrecords.com.

Analyze That

Moving to the current year, I found
that, as of last week, there were 18 art-
ists on the Alternative chart who were
not also on the Active Rock chart.
That'sup from 11 last year. And, even
more telling, there were 21 artists on
the Active Rock chart who were not
to be found on the Alternative chart,
up from 10 last year.

Here are the Alternative-only mem-
bers:

311

The Vines

Finger Eleven
Yeah Yeah Yeahs
Switchfoot

The Strokes
Modest Mouse
Cypress Hill

Muse

Phantom Planet

Yellowcard

Michael Andrews/Gary Jules
Courtney Love T
The Von Bondies

Stills

N.E.R.D.

Postal Service

Morrissey

Of course, many artists start at Al-
ternative and then move on to the
Active Rock chart. Take Jet, for exam-
ple. Take a lot of bands over the last
seven or eight years. Now let's look
at those artists from last week's Active
Rock chart that are not on Alternative
(and not likely to go there):

Damageplan
Drowning Pool

Kid Rock (well, he's sorta cross-
format, depending on the song)

Soit

erosrith _
Crossfade
Tantric
ey
Thousand Foot Krutch

Story Of The Year (um, already
spent time at Alt)

Tesla

Burden Brothers
Static-x
Pre-Thing
Atomship

UPO
Edgewater

Everlast (been an Alt darling in
the past)

Mushroomhead
Flaw

Clutch

It's interesting to note that artists
who start at Active Rock rarely go to
Alternative.

Keep ‘Em Separated

So, is there real separation between
Active Rock and Alternative now? I
think it may be too early to tell. But
the vibe among those in the industry
and those who observe from the out-
side, without the benefit of even this
rudimentary chart analysis, is that
change is afoot, and that perception
may be even more important than the
reality.

Remember, on paper these compar-
isons don’t look that radical. There's
still alot of similarity between the two
worlds. But a small number of bands
that sound very different from A Per-
fect Circle and Nickelback make a
very big impact. The Yeah Yeah Yeahs,
Cypress Hill and Morrissey alone give
Alternative a different flavor today.

Add in The Vines, Postal Service,
Michael Andrews, et al, and we begin
to see that the 2004 version of Alter-
native is quite different from years
past. The question is: Will this move-
ment maintain itself?

In last week’s Alternative HotFax I
lashed out at those stations that could
not figure out how to make room for
both Thornley and Morrissey. | admit
that | was a tad grumpy about it, but
the survival and revival of this format
depend on programmers understand-
ing what it means tobe an Alternative
station.

Of course it's important to play
music that’s familiar and it’s impor-
tant to play hits. But it’s also equally
important not to give up the "new
music first” image this format was
founded on. Alternative is where the
hits are created. This is the crucible.
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3 @ 311 Love Song Maverick/Volcano/Zomba) 2492 +241 182084 13 7000 | Www~rradds.com
1 2 LOSTPROPHETS Last Train Home (Columbia) 2361 -128 153055 18 73/0 ARTISTTITLE LABEL(S) ADDS
2 3 HOOBASTANK The Reason {/sland/{DJMG) 2331 121 144342 13 710 SLIPKNOT Duality (Roadrunner RecordS/\DJMG) 32
| a ©  JET Cold Hard Bitch (Atlantic) 2323 +234 167311 13 7p0 | STURY OF THEYEAR Anthem Df Dur Dying Day (Maverick/Reprise)31
6§ @  LINKIN PARK Lying From You Warmer Bros) 2148 4219 141123 11 6601 :ﬂ;3::s'g‘;:;i:';“mz";;;:Xf;ﬁ;‘;’%miﬂ a
5 6  BLINK-182 | Miss You (Geffen/ 1802 -160 100637 17  70/0 SEETHER f{AMY LEE Broken (Wind-ug) 1
7 7 INCUBUS Megalomaniac Epic/ 1780 144 141739 16 69/0 INCUBUS Talk Shows On Mute (Epic/ 17
8 € APERFECT CIRCLE The Outsider (Vigin/ 1750  +42 91736 20 670 | VELVET REVOLVER Sither (REA/BMG)
12 @ OFFSPRING (Can't Get My) Head Around You (Columbia) 149  +94 88545 10 7003 :ﬁxgg:’:‘fiﬁﬁmﬂmmzw;’fd’””’”’ :
10 @ PUDDLE OF MUDD Heel Over Head (Geffen/ 1445 +31 69373 11 700 FRANZ FERDINAND Take Me Out Epic/ §
17 m YEAH YEAH YEAHS Maps (Interscope) 1336 +113 111980 9 613
9 12 AFI Silver And Cold (DreamWorks/Interscape/ 1335 -156 88004 22 62/0
13 13 NICKELBACK Figured You Qut (Roadrunner Records/DJMG) 1300 -84 87933 21 5410
14 14 VINES Ride (Capitol) 1288 14 58412 10 66{0
16 @ THREE DAYS GRACE (I Hate) Everything About You {Jive/Zomba/ 1253 +14 112983 43 62/0
15 16 FINGER ELEVEN One Thing (Wind-up/ 1180 -84 73126 25 5010
1" 17 TRAPT Echo (Warner Bros.) 1170 233 66885 14 65/0
19 g GODSMACK Running Blind (Republic/Universal) 1091 +96 57581 7 5111 Most
22 MODEST MOUSE Float On (Epic/ 1056 +164 85499 [ 53i3
24 @ INCUBUS Talk Shows On Mute (Epic/ 1021 +306 66651 4 65/7 Increasedplay S
38 €D VELVET REVOLVER Siither (RCA/AMS) 981 4572 82676 2 627 iy
28 @ SMILEEMPTY SOUL Sihouettes Lava) 5 a1t 2aee 5 sea | RE o o
23 23 CYPRESS HILL What's Your Number? (Columbia/ 58 43 T2 10 A0 | oS S Onshe ) e
29 @ MUSE Time Is Running Out (FastWest/Warner Bros.) 755 +132 43093 5 493 NEW FOUND GLORY All Downhill From Here (Geffen/ +254
21 25  STROKES Reptilia (RCA/RMG) 755 -138 61168 14 4810 311 Love Song IMFVE’fL‘Wq/ﬂ’W/ZW"M +24
26 @  SWITCHFOOT Dare You To Move (Red ink/Columbis) 752 +63 30624 6 4601 :f"T f;’:"“ﬂ f",‘*‘ :‘”’";’”’ e o) +§3g
25 €D  AUDIOSLAVE What You Are (interscopelEpic) 07 418 M805 T 826 | a0t vy Hotumer O i
31 @ THREE DAYS GRACE Just Like You (Jive/Zomba) 686 +98 40630 3 49/5 MODEST MOUSE Float On {Epic/ +164
39 @ NEW FOUND GLORY All Downhill From Here (Geffen/ 662 +254 35130 2 55(6 SEETHER f/AMY LEE Broken (ind-yp/ +164
27 30 LIVING END Who's Gonna Save Us? (Reprise) 653 6 25385 12 4gjo | MUSETimelsRuming Out EasthestWamer Sros) Gk
33 @ SHINEDOWN 45 (Atlantic) 635 +77 24967 7 30/4
32 @ THORNLEY So Far So Good (Roadrunner Records/ID.'MG) 600 +39 37770 4 380
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46 @ SEETHER f|AMY LEE Broken (Wind-up/ 455 +164 23069 2 33
37 @ EVANESCENCE Everybody's Fool (Wind-up/ 443 +22 15250 5 3212
34 37  LIMP BIZKIT Behind Blue Eyes (Fiip/Interscope/ 431 -78 32240 20 20/0
4 @ COURTNEY LOVE Hold On To Me (Virgin/ a2 +47 13723 2 353 M
40 39  MICHAEL ANDREWS f{GARY JULES Mad World {Liniversall 351 -b6 19489 12 25{0 OSt
50 () MORRISSEY rish Blood, English Keart (Sanctuary/SR5) w . s 2 ap | Played Recurrents
48 @ DROWNING POOL Step Up (Wind-up/ 301 +23 13663 4 20/2 ARTST T LABELLS) ;ﬂc;
44 42 3 DOORS DOWN Away From The Sun (Republic/Universal) 294 27 13738 14 1410 SWITCHEOUT Maart To Live /Bas b obintiy 7
47 43  N.E.R.D. She Wants To Move (Virgin/ 286 -3 9379 5 20/0 LINKIN PARK Numb Warner Bras.) 957
49 @ POSTAL SERVICE Such Great Heights (Sub Pop) 276 +10 22635 5 10 JET AreYou Gonna Be My Girl /Atfantic/ 945
@ SUGARCULT Memory (Fearless/Artemis) 259 +28 11085 1 18/2 AUOIOSLAVE | Am The Highway (interscope/Epic) 884
43 46 LO-PRO Sunday (Geffen) 258 -102 7949 14 210 WHITE STRIPES Seven Nation Army /Thi/ ManV2) 819
@  LENNY KRAVITZ Where Are We Runnin? (Virgin) %1 452 673 1 2 | 2:;:';:!‘,"‘,%;";3;' O overctleprse) 125
35 48 PHANTOM PLANET Blg Brat (Uayll:qllyfﬂit‘/ 251 .2568 9919 13 2”0 FOO FIGHTERS Darling Nikki RoswelfRCARME) 618
@ SLIPKNOT Duality (Roadrunner Records/{DJMG/ 239 +213 22932 1 32132 AUDIOSLAVE Like A Stone finterscope/Epic) 581
&  KORN Everything I've Known fimmortal/Eaic) 223 +44 14895 1151 STAIND So Far Away (Fip/Atlantic) 536
e Morkosly s iy s e, Sl o, S sy oogeniorte e | | Detaled station playliss for all R&R
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting reporters are available on the web at
sl_ation. Songs unreported as adds do not goumAtoward overall total stations playing a song. Total Audience equals Ayerage Ouamr Hour Persons times number of plays www.radioandrecords.com.
(times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, www.radioandrecords.com.
The Arbitron Company). © 2004, R&R, Inc.
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Hey, it's Shark, from WSUN (97X) in
Tampa. Things in sunny Florida are
nice, especially with the killer music
seeping from the speakers right now.

Hear me loud and clear on this:
Brand New will be one of the mostim-
~ portant bands of the next five years!

It's a crime that more Alternative sta-

tions aren't playing “Sic Transit Gloria.”

Not only has it been one of the most

consistent phone records for us, but it
also tests top 10. We're going back to support “Quiet
Things” when this track is in recurrent. There will be new
BN in the next year — their time for world domination is
near!  Also, how amazing do Muse sound? They're truly
the staff favorite right now. It's so encouraging when we're
given diverse styles that help us represent Alternative radio, whether
it's a Muse or a Modest Mouse getting top five phones, or the biggest
crossover record of 2004, Hoobastank's “The Reason,” testing top
five. The heroin-influenced rock from Velvet Revoiver doesn't suck
either. And did you know that The Darkness' “Growing on Me” is about
genital warts? Dude, that's huge! (Does the FCC know that?) we're
seeing our best numbers since we signed on three years ago. Good
music. Good ratings. Good times. Sharkalicious.

Shark, PD
WSUN/Tampa

Bam! Just like that, 311 jump up
from No. 3 and take the top slot
away from Lostprophets ... Sitting at
No. 4 and ready to pounce at any mo-
ment are Jet. Don’t take your eye off
them ... Linkin Park hit the top five run-
ning ... The rest of the action is at Nos.
8,9, 10 and 11. A Perfect Circle, Off-
spring, Puddle Of Mudd and Yeah
Yeah Yeahs all battle it out for a higher
position. “Maps” looks like it has huge momentum on its side ... Check
out Three Days Grace in the mid-teens. They go 16-15 this week,
but the real story here is their staying power on the chart; the other
track, "I Hate Everything About You,” is also rising, 31-28 ... Hey, look
at the progress Modest Mouse are making at the format — 22-19 this
week. Radio is taking them seriously! Wheeee! ... Incubus move 24-
20 ... Velvet Revolver waste no time, going from release to No. 21 in
just two weeks ... Smile Empty Soul also show staying (and climb-
ing) power, going 28-22 ... Don't Look Away: New Found Glory, Muse,
Switchfoot, Thornley, Yellowcard, The Von Bondies ... New to the
Chart: Sugarcult (the album is reeeally good), Lenny Kravitz, Slip-
knot, Korn ... Most Added: Slipknot (did you really have any doubts?
Nice job, Doug and Kayser Sose!), Story Of The Year (yes, Maver-
ick knows how to get the job done), Auf Der Maur, The Darkness,
Seether ... Most Should Be Added: Bad Religion, Morrissey,
Sugarcult, X-Ecutioners.

Alternative

— Max Tolkoff, Alternative Editor

armist: The Von Bondies
LaseL: Sire/Reprise

By FRANK GORREIA/ALTERNATIVE SPECIALTY EDITOR

Up until recently, The Von Bondies
were in the press for all the wrong
reasons, when frontman Jason Stoll-
steimer got into a scuffle with former
friend and mentor Jack White of The
White Stripes. White kickstarted The
Von Bondies' career by including them on
his Sympathetic Sounds of Detroit com-
pilation in 2001 producing their 2001
debut. Lack of Communication: and invit-
ing them on tour. When The Bondies de-
cided to use Jerry Harrison of Talking
Heads to produce their major-label debut,
Mr. White saw red and proceeded to
punch Stollsteimer’s right eve nearly to
the consistency of jelly at a Detroit club.

Now that the ugly incident is behind us
(and anyone who saw the pictures of
Stollsteimer’s face after the fracas can tell
you how ugly it got), we can focus on what
really matters. Pawn Shoppe Heart is
simply a stunning record that lives up to
all the hype that preceded The Von
Bondies’ arvival. With its garage rock do-
ing an unholy dance with voodoo swamp
blues under the pale moonlight, Pawn
Shoppe Heart transcends most neo-ga-
rage rock outings with songs that are as
creative as they are catchy.

With its steady. stomping beat and
laid-back hohemian groove, the opening
track, "No Regrets,” is everything I want
from a rock 'n’ roll song. It throws some
of that T. Rex glam into the trunk and
drives out of the garage for a night on the
town. The thrusting riffage on “Crawl
Through the Darkness” puts sex in the
speakers, as Stollsteimer’s distinctive vo-
cals prowl through the verses and bass-
ist Carrie Smith and guitarist Marcie

Bolen bring their feminine touch to the
chorus.

That mixed-gender tag team works its
charm throughout the album: Check out
Carrie and Marcie's cheerleader-like calls
in “The Fever” or Carrie’s lead on "Not
That Social.” Meanwhile. tracks like “Poi-
son Ivy” get under the skin with infec-
tious, rolling rhythins. Stollsteimer is a
distinctive talent on the mike, sometimes
letting his melodies take a laid-back,
cooler-than-thou vibe and at other mo-
ments howling at the moon like one pos-
sessed by the souls of old Southern
bluesmen. And, as I saw twice at SXSW.
drummer Don Blum is a madman behind
the kit, providing all the bash and bra-
vado that songs like this require.

Currently, The Von Bondies are mak-
ing inroads on the Alternative chart,
thanks to the excellent lead single,
“C’'mon C'mon,” which emits a call-and-
response-driven energy that is undeni-
able. Debuting last week at No. 43, the
single is picking up strong support from
KITS/San Francisco: KRZQ/Reno, NV;
CIMX/Detroit: and WKQX/Chicago.
among others. Believe the hype, and spin
the record.

Don’t Miss

&R GONVENTION 2004!

JUNE 24-26, 2004

BEVERLY HILTON HOTEL §
in Beverly Hills, GA

Register NOW at www.radisandrecords.com

www americanradiohistorvy com
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" . April 23, 2004
(" N 7 N
. America’s Best Testing Alternative Songs 12 +
TETHEMUSIE  For the week Ending 423004 . TOP 20 SPECIALTY ARTISTS
*oweneo[3 MED[ABASE °
Persons Men  Women 1. KILLERS {isiand/{0JMG) “Somebody Told Me”

Artist Titte (Label) TW LW Familiarity Burn  18-34 1834  18-34 2. KICKS /TVT) “Mir”
HOOBASTANK The Reason fisiand/IDJMG) 417 4.08 97% 17% 4.19 404 4.35 3. ROCK AGAINST BUSH VOL. I /Faf Wreck C'/mfds/ "Baghdad"
YELLOWCARD Ocean Avenue /Capitol 417 412 88%  15% 406 403 408 4. BREAKING BENJAMIN (Halywood) "So Cold

5. “Iri i "
FINGER ELEVEN One Thing (Wind'up) 408 392 85%  18% a1 395 429 Lk /.S.‘anctua/y/SﬁG/ LT 5 EE
BLINK 152 Miss Yoo o " " 6. LOCAL H (Studio £} “California Songs”

182 | Miss You (Geffe; 407 410 97 27 401 388 414 P . .

7. PARIS, TEXAS (New Line/ “Like You Like An Arsonist”
SWITCHFOOT Meant To Live /Red ink/Columbial 407 406 93%  32% 408 412 405 8. AUF DER MAUR (Capitol) “Followed The Waves”
LOSTPROPHETS Last Train Home /(Columbial 4.07 417 90% 19% 4.02 4.06 397 9. LORETTA LYNN (Interscope) “Portland, OR”
TRAPT Echo (Warner Bros.) 399 40 83% 19% 394 383 4,07 10. BAD RELIGION /Epitaph) “Los Angeles ls Burning”
THREE DAYS GRACE (| Hate) Everything... L/ive/Zomba)  3.96  3.86 7% 4% 388 379 A1 11. BEAUTIFUL MISTAKE (Miitiz Group/) “This Is Who You Are”
AF) Sitver And Cold (DreamWorks/Interscope) 395 410 87%  18% 386 384 397 12. RYAN ADAMS Last Highway/IDJMG) “Wonderwall”
INCUBUS Megalomaniac Epic/ 394 399 97% 3% 388 397 39 13. VEILS (Rough Trade/ “Guiding Light”
OFFSPRING {Can't Get My) Head Around You /Columbia)  3.94  4.01 84% 13% 378 386 37 WL LER e =i =

15. STORY OF THE YEAR /Maverick/Reprise/ “Anthem Of Our Dying Day”
LINKIN PARK Numb (Warner Bros. 383 392 99%  45% 392 388 394 L

16. SNOW PATROL (A&Milnterscope) “Spitting Games”™
LINKIN PARK Lying From You (Warner 8r0s.) 392 385  93%  21% 392 380 404 17. ARMSBENDBACK (Trustkil) “The Arms Of Automation”
311 Love Song (Maverick/Volcano/Zomba/ 386 382 9%  25% 384 369  4.00 | 18. FRANZ FERDINAND (Jomina/Enic) “Take Me Out”
JET Cold Hard Bitch /Atlantic/ 384 390 8% 2% 379 377 380 19. MAGNA-FI (4ezra) “Where Did We Go Wrong?”
A PERFECT CIRCLE The Qutsider (Virgin/ 376 378 3% 14% 374 362 389 20. ALL DAY SUCKER Unsigned) “Get High"
LIVING END Who's Gonna Save Us? fReprise/ 368 378 a1% % 351 343 361

Ranked by total number of shows reporting artist.
VINES Ride (Capitol) 365 385 69%  14% 352 357 347 . J
AUDIOSLAVE What You Are flaterscope/Epic/ 3.62 - 5% 13% 364 366 362
NICKELBACK Figured You Out (Roadrunner Records/IDUMG) 361 362  93%  33% 362 345 381
STROKES Reptilia (RCA/AMG/ 360 359 5%  12% 343 340 346
PUDOLE OF MUOOD Heel Over Head (Geffen/ 357 348  73%  16% 353 343 364
AUDIDSLAVE | Am The Highway /aterscope/Epic/ 354 358 9% 41% 353 349 357
DARKNESS | Believe In A Thing... Must...Destroy/Atfantic] 3.49 344  93%  41% 344 347 342
GOOSMACK Running Blind (Republic/Universall 342 346 61%  16% 340 338 342
PHANTOM PLANET Big Brat (Daylight/Epic/ 336 325  51%  16% 3246 319 330
LIMP BIZKIT Behind Blue Eyes (Flig/nterscope/ 335 345 94%  36% 329 295 367
YEAH YEAH YEAHS Maps /interscope/ 322 318 0% 4% 309 310 309
Total sample size s 379 respondents. Total average favorablity estimates are based on a scale of 1-5. (1=diske very much, 5 = e very RETURN OF THE KINGS D1y act The Kottonmouth Kings stopped by R&R recently
Iv'/l::h)- ;ntl;;!l lamili:g’jfy r’e’?msentf hihe pemsnotage of festﬂhtzndegés% Wgo m'tm the song. Total bléf: mlgeseﬂls "'; ﬂumb;f s‘:"d respondents to play some new music, compare tattoos and explain the true meaning behind 4/20, the
said they are tired of hearing the song. Songs must have miliarty to appear on survey. Sample composition is on persons ; . " . A
12+, Persons are Scresned via the infermet. Once , they can take the m usic test based on the fomatmusic p e re/ealse date for their mml/7 ;:1:;7‘1;m),(ﬁr‘eg It Uz. Sho::ed to ’"::1 on’;;;h;r/ﬁ;”z%'afgs'l”nl;ﬂega/
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the are (I-r) KK's D-Loc and Daddy X, R&R's Karen Mumaw a olkoff, UNKLE's Marc
Internet only. RateTheMusic is a registered trademark of Rate TheMusic.com. The RTM system, is available for local radio stations by calling Kordellos, Kottonmouth manager Kevin Zinger, R&R'S Frank Correia and KK's Richter.
Q?18-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. )

Can you imagine...
a world without children?

At St. Jude Children'’s Research Hospital, we can't.

That's why we are working cvery day to find cures for life-threatening
diseascs that strike children everywhere. Discases like cancer,

pediatric AIDS, and sickle cell. And we won't stop until every child
is cured, and cvery diseasc is defeated,

Because we can't imagine a world
without children...can you?

Call 1-800-996-4100 or log onto www.stjude.org
to learn how you can help.
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(

Stations and their adds listed alphabetically by market

~

STELLASTARR My Coco (RCA/RMG)
Total Plays: 215, Total Stations: 20, Adds: 1

STERIOGRAM Walkie Talkie Man (Capital)
Total Plays: 163, Total Stations: 10, Adds; 0

SLIPKNOT Duality /Roadrunner Records/iDJMG]
SNOW PATROL Spitting Games /A&Minterscope/

|
|
WHRL/Albany, NY* WBTZ/Bustis B KTCL/Deaver, CO luls, HI* VII.RSILmIIu KV F KQRX/Odessa, TX WBRU/Providence, RI* XTRA/San Diego, CA* WXSR/Tallahassee, FL
ON- Joba Bu“p!v OW/PD: um PO: Make 0'Conner Kucﬂ“w “ | : PO: Seih Resier 'ﬂ Jim Ricards OB Siave Cannon
PO Lisa Brello AUE DE3 MAUR APD: Rich Rubin 31 T00TS AND THE MAYTA smnm YAMY M0 Mickael Todd D: Marly Whitney PO; Dale Finl
3 KORN MO: Hill Jordaa FOC | Hn mm Meathensd.
5 ! Ao
| |
KTBZHosston, TX* VIHFSMGII s, TH*
| Ry A WAV harestan 5C° CIMXDetroit, MI* o't S 1. iy s oy
MO Do ki P0: Muray Breoksiow 0 Doe i THREE DAYS GRACE bty G LU
1 | 1, Sy e APD: Vince Comers £ e |
DARKNE MD: Moll Fankdia . LV TR O e - A WSUN/Tampa, FL*
) CONFESSIONA: Pl Hoh APOAMD: Aavoa Keztson 00 ol o
8 8AD RELIGION : Skadk
BLINK-182 - %m TET FRANZ FERDINAND
WITAMiami. FL | COURTHEY LOVE
NG Aani, GA' MO: Mike Kifaheow
M: Lesie Fram WEND/Charote® WRZXIndianapalis, IN 'AUF DER MAUR
:% S oty D aaer WRR o, FL
ORI LOVE m— Hosereat KHROF Paso, T [ HHiTihmend. VA KEMATTucson, AZ*
AU OER MAUR 1 OM: Mibe VON BONDIES ke nn'- bra .'ﬂ.., PO; Lisby Carstensen
! "fw 'm GLORY mll) APD: Rick Everet KBKI.ISIn Jose, CA* 3
svmssceuce STORY OF THE YEAR WLUNMitwaukee, W1* AUF DER MAUR e et STORY OF THE YEAR
FRANZ FERDINANE o H lel HROND
KLLERS Kasay Noamams KRAVITZ
WSE MLantic Cty, W e WPLAackonvle, FL* STORYOF i v
‘sm»:mmv Lee APOMY ot Chomiey
INCUBUS 5
DARKNESS WOCL/Orlando, FL o o
STORY0F e WX hicao, L o ol it WRALFichmood, VA Hvz T 0K
SLIPKNOT wm e iackaon KXNAFayetteville, AR L e B o g parbara. o “:s%m YEAR
Bloc i POIMD: Dave Jocksan WHTGMonmaath, KJ ADIOSLAVE : Dove SLPKNOT
g swﬁv 0 e vean 4 Sow o " Wke Govin e D oy ChACE
Wflll(/.lohnson City* N;lm 1 THREE DAYS GRACE
SEETHER LAMY LEE & GRAHAM COLTON BAND Ko
KROX/Austin, TX* STOAY OF THE YEAR 3 Nk PO GLORY WPLY/Philadeiphia, PA*
oM Joil Carrel” OFFSPAING PD: Jim “:.." L5
0T KERR/Fresno, CA® | ISR e vean OMPD: Kol u-'nw WPBZW. Paim Beach, FL*
SLIPKNOT WAQZCincinmali, OK* P: Chrs Squwres 1 SUGARCULT APOMO: D sames PO: dobe D'Comeell
EETHER 1 AMY LEE POMO: Jofl agel MO, Reverend 1 DARKNESS 9 SLIPKNO! WI: Nk Rivest
MILE EMPTY SOUL 1 o g | AUF DER MAUR | m% KNDO/Seattle, WA" N :uf DER MAUR
l;u"a‘s.cny. MO* | KMIVMM CA* e v :%NML mu 1 FLAW
200 yp_-a ! st:lnl%ﬂn l o STORY OF THE YEAR
oL STWV W THE YEAR
AX/Birmingham, AL | WIBKFI. Myers, FL* KEDJ/Phoeniz, AZ*
s-mﬁm'g | vmwclmlana OH* Méﬁ uu”‘m | OM: Lasra Hawe | ) |
L e i 1 EEE- | me .
| MD: e Schiete | | e N0 e Sametnes WHES Washinglon, OC
WNFZKaorville, TH* | YnEesmee. TH l ) e [
m:w% | POMD: hess Schesck ! KleSl Lowis, MO*
5 mrmu
DARKNESS | KNODT
KQXR/Baise, ID* S
o n--m WXTW/FL. Wayse, IN* 5 |
o osonten | wane/Cotwmia, SC* 0 s T KON Phoenix. AZ WWOCMashingon, 0|
D e PO Dave Siewart PO Dos Walker MO: Witzee Lewls KWOO/Sacramento, CA® :
| MO Dave Farra W ﬁﬁhﬂ mﬂm“!' A | 2:?": ey N l_D:‘_zl.ﬂlllh IF?IA
s ; XA New Ofeans, Li® D: Mareo ot |
OH: Yoy For 82
apD: ﬁa Perm WKRL/Syracuse, NY*
e DM: Mimi Gﬂﬂ;
NoD, T e ! wsew
WBCNBoston, MA* ! oy ws n‘.;l.nlnmon‘ NC
APO/MD ‘Sieven Sk WP, A RHES MO Wi Keamaty
| WWEO/Columbus. OH* WGRD/Geand Rapids, tA1* YXTEALas Vogas. HV* MO-ViwieF ' nxﬁ_rxﬁnuncm. ur
00 Ryl o0 R Corce P0- Oave Vlingion WXRKGNew York, HY* P0:Elen Flahety
MO Jack Devoss WO, Nichael Grey | APOMO” Cares Rpley PO:Raber Crss
WCYY/Portiand, ME |
WEHXBoston. MA* [ HXARGreemle. NG WRRY Hewhurgh.NY - e e PQWERED =
nscol i PO: Andrew Bori 9 o uT
| APD Kerh Do KocEmalias Tx: APO/UD:Charle Shaw KLECALitte Ruck, AR" | 0 vames uekay ORKS Lake iy, UT* | M PA“ I A RA S I‘A
Ammn - Alan Ayo POMD: Mooy PO: Todd Noker
h | Mo: e R
kel A Monitored Reporters
| 87 Total Reporters
WROXMorfolk, VA P —
WEOG/Bultalo, RY* WEEOMagerstown oy gy | 79 Total Monitored
P0: Loary Diona | WXEGMayion, OH [ S e e KROWLos Angeles, CA* 1o St me. KNRK/Puriand, OR” [ o
i oy P0"Siere Kramer 1 SEETHER UAMY LEE 70 Kewia AP0 Jame | KBZ1/San Diego, CA: | 8 Total Indicator
WD, Boomer 1 DAAK? APD: Gese Saidioom NZ .?'Dﬂmn PO Garokt Michaets
[ Hoas 1 SHOW PATROL 0 Joh Sy Jravdirees 1 BLIN-182 APOMO: Mickael Hallaran
| SMILE EMPTY SOUL STORY OF THE YEAR |
N . J
. _— ~N
g -
New & Active Indicator
Most Added’
|

BAD RELIGION Los Angeles Is Buming Epitaph/

Total Plays: 203, Total Stations: 9, Adds: 3

BLINK-182 Down (Geffen/
Total Plays: 192, Total Stations: 9, Adds: 3

STORY OF THE YEAR Anthem Of Qur Dying Day (Maverick/Reprise/

Total Plays: 183, Total Stations: 37, Adds: 31

| FRANZ FERDINAND Take Me Out (£pic/
| Total Plays: 180, Total Stations: 15, Adds: 6

CROSSFADE Cold (Columbia)
Total Plays: 147, Total Stations: 14, Adds: 1

SNOW PATROL Spitting Games (A&M/interscope)
Total Plays: 145, Total Stations: 19, Adds: 5

KILLERS Somebody Told Me #sland#DJMG)
Total Plays: 143, Total Stations: 10, Adds: 5

DISTILLERS Beat Your Heart Out (Sie Records/Reprise)

Total Plays: 137, Total Stations: 12, Adds: 0

— :

Songs ranked by total plays

AUF DER MAUR Foliowed The Waves (Capitoll
SEETHER HAMY LEE Broken (Wind-yp/
DARKNESS Growing Dn Me (Must...Destroy/Atlantic)

_J

Please Send Your Photos

R&R wants your best snapshots(color or black & white).

Please include the names and titles of all pictured and send

them to:

R&R. c/o Mike Trias: 10100 Santa Monica Blvd.,
3rd Floor, Los Angeles, CA 90067
Email: mtrias@radioandrecords.com
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o April 23, 2004
WK WX ARTIST TITLE LABELIS) i Lkvs w'grma‘ke b e
2 1 DAMIEN RICE Cannonball (Vector Recordings/Warner Bros.) 495 -10 4770 14 250
1 2 NORAH JONES Sunrise (Blve Note/EMC) 487 -39 6722 14 290
3 0 MICHAEL ANDREWS f/GARY JULES Mad World (Universal) 417 +9 4451 7 2410
7 o ALANIS MORISSETTE Everything (Maverick/Reprise) 409 +63 34713 4 2210
4 5  ERIC CLAPTON if | Had Possession Over Judgment Day (Duck /Reprise) 375 -15 6413 7 26{0
5 e DAVEMATTHEWS Oh (RCA/RMG) 370 +1 2008 4 2210
6 7 STING Sacred Love (A&Minterscape) 330 -39 374 13 2110
8 8  JOHN MAYER Clarity /Aware/Columbial 312 -1 3924 16 16/0
10 o JASON MRAZ Curbside Prophet /Atlantic/ 310 +2 1454 8 200
16 @ JEM They ATy 298  +26 4278 5 231
17 m DONAVON FRANKENREITER flJACK JOHNSON Free (Brushfire/Universal) 288 +37 2438 [ 231
22 @ PATTY GRIFFIN Love Throw A Line (ATO/RCA/RMG) 217 +68 5191 2 2412
15 @ MINDY SMITH Come To Jesus (Vanguard) 274 +1 4719 12 2211
20 D SARAHHARMER Aimost (Zoe/Rounder) 254 +26 3699 5 260
9 15  JOSS STONE Fell In Love With A Boy /S-Curve/EMC) 253 -57 2530 15 19/0
18 L0SLONELY BOYS Real Emotions (0r/Epic/ 236 +3 2045 12 1710
n 17 INDIGO GIRLS Perfect World (£pic/ 231 -60 4689 16 1810
13 18 JONATHA BRDOKE Better After All (Bad Dog/VMG) 212 -68 3991 14 180
24 @ BARENAKED LADIES Testing 1, 2, 3 (Regrise) 203 +5 1540 7 11/0
@ LENNY KRAVITZ Where Are We Runnin'? (Virgin) 194 +54 1607 1 15/2
@ TODTS AND THE MAYTALS W/ BONNIE RAITT True Lovels Hard ToFind //2) 190 +29 3558 1 18/0
27 @ JONNY LANG Give Me Up Again (A&M/interscape) 189 +15 2358 10 15/0
19 23  BIG HEAD TODD AND THE MONSTERS Imaginary Ships (Sanctuary/SRG) 184 48 1862 10 16/0
12 24 RYAN ADAMS Burning Photographs (Last Highway/IDJMG) 183 -89 2379 13 16/0
@ THRILLS Big Sur (Virgin/ 181 +27 2315 1 1811
25 26  BEN ARTHUR Mary Ann (Bardic/ 178 -17 2125 3 201
€ MY MORNING JACKET Golden (4T(/RCA/RME) 175 +20 1857 1 1712
26 28  SUBDUDES Morning Glory (Back Porch/EMC) 174 -13 3357 3 210
21 29  JET Are You Gonna Be My Girl (Atiantic/ 173 37 1207 16 1210
28 30 SARAHMCLACHLAN Stupid (Arista/RMG) 172 -1 893 2 12/0

35 Triple A reporters. Songs ranked by total plays for the airplay week of Sunday 4/11 - Saturday 4/17.

Most Added’

www.rrindicator.com

ARTISTTITLE LABEL(S) ADDS
JAMIE CULLUM All At Sea (GRP/VMG/ 14
GOMEZ Silence {Hut/Virgin/ 13
CARDIGANS For What It's Worth (Koch/ 7

JOE FIRSTMAN Can't Stop Loving You (Atfantic)
MELISSA ETHERIDGE Lucky fisland/0JMG)
MORRISSEY Kish Blood, English Heart (Sanctuary/SRG/

COUNTING CROWS Accidentally In Love (Geffen/

]
5
5
SIMPLE KID Staring At The Sun (Vector Recordings/ 5
5
4

BUTTERFLY BOUCHER Another White Dash (A&M/interscope/

Most
Increased Plays
TOTAL
PLAY
ARTIST TITLE LABELIS) INCREASE
MELISSA ETHERIDGE Lucky Asiand/i0JMG) . +101
PATTY GRIFFIN Love Throw A Line (ATO/RCA/RMG] +68
ALANIS MORISSETTE Everything (Maverick/Reprise] +63
LENNY KRAVITZ Where Are We Runnin'? Virgin/ +54
STEVE FORBERT Wild As The Wind (Koch/ +53
RYAN ADAMS Wonderwall (Lost Highwap/iDJMG/ +47

MORRISSEY lrish Blood, English Heart (Sanctuary/SRG/ +45

Syndicated
Programming

Added This Week

World Cafe — All Castalinnl 215-898-6677

ANGELIQUE KIDJO Congoleo

BECK Everybody's Gotta Leam Sometimes

LORETTA LYNN Van Lear Rose
LORi MCKENNA Bible Song

SIMPLE KID Average Man

TREY ANASTASIO Andre The Giant

WAYLON PAYNE Jesus On A Greyhound

Acoustic Cafe - Roh Reinhart 734-T761-2043
MALO/FLYNN/CKES/POMERDY Moon River

© 2004 Radio & Records. SUBDUDES The Rain
(Reporters
|
WAPS/Akron, OH ‘WDOD/Chattanooga, TN* wrrsnmllanapulls. IN* WZEwmlunllu AL* XM Cate/Network WOST/Posghkespsie, NY KTAD/Santa Fe, NM
: B4l Bl OMPD: Dasay Howars Holtz PD: Bl Evans 75: Breg o OM: Mitch Miller
1 INGRAM HILL AYAN lln Tul Berryman rn JIIII Ihnlm MD: Brisn Chamberiain : Ry Mensll . Brad Hockme:
-t ey S rnews ) um‘s'."'f,ﬂ ok § ¥ o CTremGE » Eiﬁ'v':‘s"u'?‘.ﬁ; NG JACKET
A St EOommag chows H e W CRTON SAND
3
5 MELIS 0GE
KMTN/Jad(snn WY § ZER0 KRSH/Santa Rosa, CA*
KSPN/Aspen, CO . 4 KEB ¥ - Daoa Kalto
ml:p' gﬂ wanIl:hluuu L nm Flsl" Fishman WBJBIMunmoum NS 3 oy KSQY/Rapid City, S0 (mmre o0 o
SN coLLon il AP o Zackan 208t POVMO: Chad Carlson CARDIGAXS
S E e BOUCHER MO: el Raspe 2 DAANA KGALL 13 BEN NARPER vy
o o R ey iSRG - &
OMEZ STEVE FORBERT e s:%u R Phenoc:
KGSR/Austin, TX* = PUCHAEL VAMAGATA WWVV/Savannah, GA
OM: Joft Carrot KTBGIKMS“ City, MO wl l% Nesmann
J KBXR/Columbie, MO - . KTHX/Reno, NV* 0
MD: $uten Castie DM Jack Lawson HRSTMAN ) 3 1 GOMEZ
& SAAH AL JAME CULLUM KPIG/Monlerey, CA OM: lob Brooks
1 IR onen 100 e e oA Ok Caprta O e York, WY Ay e KMTT/Seattle, WA®
e o0 e POMD: Lawcailn Hopper v it ol S Lo OM/PD: Cheix Ma
H fo'sm 0808 s DARbe s 1 g 1 JANRE CULLUM
WRNABattimore, MO 2PLKantas Cly. MO HCLEE W, gl AL BRehrl Soucsen
WCBE/Columbus, OH rL/nansas COUNTIG CROWS X
%‘éﬂm L QM Temmy Alen N ek McCa mmpnupgﬁeld. MA®
1 AMELW : Jusen WDCMISIIIshury MO ; Tam Dax
e e 3§ G crows WAL Mashvile, TH® Ciesdarll A e oehouz
§ SRy CAACA & OAVID GRiSKAK i - . ' WXPN/Phifadelphia, PA m m'ﬁ,‘ms MO.LESA Wilhanee
WIND/Baltimore, MO $ et | onseR UG, R, Kt s PO: Bruce Warren T wLissA e CARDKGAS
e 3 i cllo ) A e g EER )
nn mn umm Vashilkos 1 JAME QUL § SioMk
Row M WOKIKnoxvllle, TN® } g Totoen el KCLC/St. Lovis, MO
Govez . PD: Jim Ziegler 1 GOMEZ 5 GRANAM COLTON BAND OM: Rich Ra
SAILE D KBCOIDnnver CO 0: Aimes Esarmer 1 SIPLE KID § PEED FOERL
un Arbough oot WEHWku NY LIS SCIER § Sy s o 2 FINGER ELEVEN
2 nn Hh=i 2 DEATM CAB FOR CUTIE
KRVB/Boise, 10 2 DAVE maTTHEWS 2] L!I‘I&R{A‘u&m : QR L
e WYEP/Pittshurgh, PA
L kAN o PD: Resemary WUIN/Wilmington, NC
WFPK/Louisville, KY MD: ke Sacter KENZ/Sati Lake Cily, UT* FO: Mark Keete
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Food For Thought

Mr. K and Mr. P talk to kids

Pﬂnml Broadcasting’s Tomn Davis wrote an article a
couple of years ago about the raciness of morning shows
and the distasteful direction they were heading in. Con-
sidering all that has happened recently, it made sense to
revisit this column. Davis has reworked it a bit since it
first ran, and, again, I must point out that his opinions
are not necessarily those of this editor or of R&R.

The characters in this article are fic-
titious. Any similarity between the
adults depicted and real people is
purely coincidental — and highly im-
plausible, as it is difficult to imagine
adults conducting themselves or their
businesses in the manner
described below.

The on-air incidents de-
scribed in this article are,
unfnrtun.\tely, accurate,
and they are a regrettable
statement about what
some people will do for at-
tention, power and mon-
ey. Any depiction of chil-
dren in this article acting
intelligent and responsible
is not coincidental and illustrates that
indecency is so casy to define, even a
fourth-grader can do it.

Principal: Boys and girls, we are
pleased to welcome some special
guests for today’s assembly: Mr. Kar-
nalsin and Mr. Pays. Both are very
successful radio executives, and
they’re here to answer your questions
about the radio business. Welcome,
gentlemen,

Mr. P: I'd like to thank your princi-
pal for inviting us here today to talk
about radiv. Mr. Karnalsin and | have
always been fond of principles, espe-
cially since they have been absent
from our own lives for such a long,
long time. We welcome your ques-
tions.

Fourth-grader: Mr. Pays, my mom
wants to know why you kill innocent
animals.

M. P: 1 don’t kill innocent animals,
at least not that | can remember.

Fourth-grader: My mom told me
that one of your DJs in Florida stabbed
a pig with aknife live on the radio sta-
tion,

Third-grader: That's disgusting!

Fourth-grader: And then they put
him in jail.

Fifth-grader: The pig?

Fourth-grader: No, the D).

Sixth-grader: Same thing.

Mr. P: Well, it was a wild boar, not
a pig, and he didn’t stab it, he slit its
throat. Well, actually, ke didn't slit its
throat — that was a listener who

Tom Davis

brought the boar to the station. It's not
acrime to kill a wild boar in Florida.
Kids, it's important to know the real
facts.

Fifth-grader: The facts are that it’s
disgusting, cruel and sick. Why
would you do something
like that?

Mr. P: It was a stunt to
get more people tolisten to
the radio station. When
more people listen, it helps
a thing called the station’s
ratings, which affect how
much advertising money
will be spent with the sta-
tion. It's all very compli-
cated.

Second-grader: It doesn’t sound
complicated at all; it just sounds stu-
pid.

Principal: OK, kids, that's enough!
Does anyone have a question for Mr.
Karnalsin?

Sixth-grader: My dad works in
Boston, and he said that two of your
DJs once reported on the radio that the
mayor of Boston was killed in a car
crash as an April Fools” joke. I asked
my Dad if he thought it was funny,
because it doesn’t sound funny to me.
He said it was disgraceful.

Mr. K: The two gentlemen you're
talking about didn’t work for me
when they did that. I had nothing to
do with that.

Sixth-grader: Yeah, but my dad
said that after they got fired in Boston,
you hired them and moved them to
New York. Then, while they were
working for you, they gave a prize to
any couple who would have sex in a
church, and then they broadcast it on
your radio station. Why would you
do that?

Mr. K: They were fired for that
stunt. It was inexcusable.

Fifth-grader: So ... you were OK
with them telling people the mayor of
Boston was killed in a car crash? I'm
a little confused. Lying about people
dying is OK, but having sex in a
church isn’t?

Mr. K: | didn’t say that.

Sixth-grader: If it was your daugh-
ter in that church, you wouldn’t think
it was OK, would you, Mr. K?
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By Tom Davis

Mr. K: Of course not.

Fifth-Grader: But someone clse’s
daughter is OK, | guess.

Principal: OK, kids, let’s settle
down! Let’s have some other ques-
tions,

Fourth-grader: Mr. P, my aunt lives
in Washington and said you put six
people in a port-a-potty for 15 days.
The people didn't have a lot of money,
so you offered a cash prize to the one
who stayed in the longest. Then you
made fun of them all on the radio.

“Maybe the
events of Sept.
11, 2001 could
make us all a little
less willing to do
anything to get
higher ratings,
more attention
and more money.”

First-grader: Yuck! Who's dumb
enough to do that?

Mr. P: Yeah, that was great! It was
called "Sewervivor.” It worked so well
that we did it at stations all over the
country. It's amazing what some peo-
ple will do for money.

Sixth-grader: Yeah, look at you
guys. [Giggling is heard around the
room.}

Fifth-grader: My cousin said some
DJ in New York made fun of Aaliyah
after she died in that plane crash. She
said he played sounds of screaming
and crashing, and he was laughing
and everything.

Fourth-grader: [In a sad voice] |
loved Aaliyah.

Second-grader: That’s so mean.

Mr. K and Mr. P: [Looking at each
other and nodding] That was some-
one else’s radio station. That compa-
ny’s name is Emmis. Terrible people.

Sixth-grader: Yeah, but Mr. K, what
about that other morning jock in New
York making jokes about prostitutes
and the New York firemen after the
terrorist attacks and having callers
making jokes with fake Arab accents?
That seems wrong to me. My parents

said you shouldn’t be allowed to put
that kind of stuff on the air.

Mr. K: Well, it's very hard to say
what is appropriate and what isnt
when it comes to what we broadcast
on the radio. What seems outrageous
to some isn’t necessarily that bad to
someone else.

Mr. P: Also, children, you should
know that two highly respected re-
search firms just completed a survey
about these kinds of programs, and
here is what they discovered: Eighty-
nine percent of the survey-takers are
cither rarely or never offended by
their content.

Fourth-grader: Excusce me, Mr.
Pays? Who took this survey?

Mr. P: Exactly 13,700 listeners. Isn’t
that impressive?

Fifth-grader: Listeners to what, Mr.
Pays?

M. P: Well, listeners to these pro-
grams. They surveyed the people who
listen to controversial programs like
The Howard Stern Show.

Sixth-grader: That's just stupid!

Mr. P: What is?

Fourth-grader: Asking the people
who listen to the shows whether or
not they are offended by the shows.
That's like asking people who smoke
if they are offended by cigarettes!

Second-grader: Or asking grade-
school kids if they are offended by
homework. How many here agree
that homework is offensive? [All
hands go up.}

Mr. K: Well, kids, you need to do
homework in order to learn. It's your
parents’ responsibility to make sure
you do your homework. And this sur-
vey told us that a whopping 87% of
the respondents believe it’s your par-
ents’ responsibility to protect you
from indecent material. This is really
about grownups.

Fourth-grader: Like dirty maga-
zines and X-rated movies, Mr. K.?

Mr. K: Exactly!

Fifth-grader: But I can’t go toan X-
rated movie even if | lie to my parents,
Mr. K. The man taking tickets wouldn't
let me in.

Sixth-grader: And don’t they put
all of those yucky magazines behind
the counter with something over the
cover so kids can’t buy them, or even
look at them?

Mr. K: Well ... yes ... they do.

Third-grader: But anyone can turn
on the radio.

Second-grader: My little brother al-
ready knows how to turn on the radio.

First-grader: And lots of times, like
at the beach or the town fair, the ra-
dio station is there playing really loud
and yelling bad stuff at us.

Fifth-grader: Well, Mr. K., they
could take all of the radios out of
houses, the way they take the dirty
magazines out of the magazine racks.

Sixth-grader: You'd have to take
them out of cars too.

Fourth-grader: Well, maybe they
could set up radio theaters where
adults could go and listen to this bad
stuff, Mr. K. That would help parents
with this problem the way other com-
panies have helped parents.

Mr. P: [ know it’s hard to under-
stand, kids, but it's so much more
complicated. Taking the radios out of
houses and cars would make it hard
for us to continue to do business. We

“What if there was
a fine, Mr. P.? What
if you had to give
someone like a half
a million dollars or
something if you did
this stuff? Would
you change then?”

wouldn’t have enough listeners,
which would mean we wouldn't get
enough advertising on our stations.
We need all those radios.

Sixth-grader: So, Mr. P, what you're
saying is that it’s really about the mon-
ey. You don’t work in radio because
you get to play cool music or have fun,
you work in radio to get rich.

Principal: Well, Mr. Karnalsin and
M. Pays, | think the real point the kids
are trying to make is that maybe the
catastrophic events of Sept. 11, 2001
have made us all realize that we had
become so spoiled and so self-indul-
gent that the only way we could stim-
ulate any emation at all was to make
funof people, say shocking words and
do disgusting things that often take
advantage of each other or even phys-
icallv hurt people.

Maybe the events of Sept. 11 could
make us all a little less willing to do
anything to get higher ratings, more
attention and more money. Maybe our
morning shows can try to be original
and funny by using intelligence and
creativity, and they can provide enter-
tainment that is not at the expense of
humans or animals or property.

I think what these kids and their
parents are asking you, Mr. Karnalsin
and Mr. Pays, is if you are ready to be
more responsible and more caring, as
some of the other business leaders of
this country have become.

Have the events of Sept. 11 made
you sufficiently aware of your need to
change? Are you willing to be ac-
countable for the depraved actions of
your employees and to demonstrate
to them, through your own actions, a
new model of entertainment — with-
out victims?

Fifth-grader: What if there was a
fine, Mr. P? What if you had to give
someone like a half a million dollars
or something if you did this stuff?
Would you change then?

Mr. K and Mr. P: [Immediately and
simultaneously] Absolutely. We
would take immediate action. Zero
tolerance. Take no prisoners. Qur em-
ployees will pay for our ... uh ... their
actions. You can count on us!

First-grader: You see, they're notso
bad after all.

Tom Davis is Pamal Broadcasting Di-
rector/Triple A Programming and GM of
WRNX/Springfield, MA. You can reach
hirtat 413-536-1105 or tom@wrmx.com.
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WEEK WEEK ARTIST TITLE LABEL(S) PLAYS PLAYS [a}ccs
1 1 DAMIEN RICE Cannonball Vector Recordings/Warner Bros.) 366 -10 20103 14
2 2 NORAH JONES Sunrise (Blue Note/EMC) 347 28 21696 15
3 3 JET Are You Gonna Be My Girl (At/antic/ 340 17 21927 17
6 o ALANIS MORISSETTE Everything (Maverick/Reprise) 338 +23 16327 4
4 5  MICHAEL ANDREWS fIGARY JULES Mad World (Universal) 336 -15 20212 9
5 6  JOHN MAYER Clarity (Aware/Columbia) 320 -25 17681 15
12 0 DAVE MATTHEWS Oh (RCA/RMG) 295 +54 17019 5
8 8  ERIC CLAPTON If | Had Possession Over Judgment Day (Duck /Reprise/ 217 8 15607 7
9 9 GUSTER Careful (Paim/Reprise) 252 -21 12535 23
21 @ LENNY KRAVITZ Where Are We Runnin'? (Virgin/ 247 +75 12169 3
13 @ MAROON 5 This Love (Octone/J/RMG) 245 +4 12555 11
14 12 FIVE FOR FIGHTING 100 Years fAware/Columbis) 232 -3 10315 19
15 13 JASON MRAZ Curbside Prophet (At/antic) 222 -6 6818 7
1 14 BARENAKED LADIES Testing 1, 2, 3 (Reprise/ 217 -28 11689 9
7 15 STING Sacred Love /A&Myinterscope) 215 - 10082 14
10 16 MELISSA ETHERIDGE Breathe (/sland//0JMG) 210 -36 15089 16
18 @ DONAVON FRANKENREITER flJACK JOHNSON Free (Brushfire/Universal) 200 +15 8133 5
17 18 JOHN EDDIE if You're Here When | Get Back /7hnil Show/Last Highway) 175 12 4798 19
25 @ MINDY SMITH Come To Jesus Vanguard/ 169 +21 9839 5
16 20  INDIGO GIRLS Perfect World fEpic/ 165 -30 8065 17
24 @ WHEAT | Met A Girl (Aware/Columbia) 164 +16 8632 4
19 22 JONNY LANG Give Me Up Again f/A&M/interscape) 155 -19 3943 9
22 23 VAN MORRISON Evening In June (Blue Note/tML) 138 31 6180 8
20 24  LOS LONELY BOYS Real Emotions (Or/Epic) 137 -36 4238 13
27 25  BEN HARPER Brown Eyed Blues (Virgin/ 13 ‘5 3515 8
30 @ TOOTS AND THE MAYTALS W{ B. RAITT True Love Is Hard To Find (V2) 126 +18 7297 2
23 27 JOSS STONE Fell In Love With A Boy (S-Curve/EMC) 126 -23 6826 12
28 28 THRILLS One Horse Town (Virgin/ 125 10 8054 20
@ PAT MCGEE BAND Beautiful Ways {Warmer Bros.) 119 +26 3842 1
29 30 HOOBASTANK The Reason (island//0JMG) 17 -4 3427 2

WEEKS ON  TOTAL STATIONS/
CHART AODS

20/0
20/0
15/0
20/0
1810
16/0
1812
18/0
16/0
1813
10/0
1210
15/0
16/0
1710
17/0
16/0
12/0
m
18/0
151
14/0
1210
10/0
1110
12/0
10/0
15/0
1jo
an

22 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the
airplay week of 4/11-4/17. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the
larger increase in plays is piaced first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds
officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals
Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons

used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc.

New & Active

MELISSA ETHERIDGE Lucky (is/and/i0JMG/

Total Plays: 111, Total Stations: 13, Adds: 1

JARS OF CLAY Show You Love /EssentiallPLG/RCA/RMG)
Total Plays: 110, Total Stations: 8, Adds: 0

JEM They /ATO)

Total Plays: 100, Total Stations: 9, Adds: 2

SARAH MCLACHLAN Stupid /Arista/RMG)

Total Plays: 98, Total Stations: 10, Adds: 0

THRILLS Big Sur /Virgin/

Total Plays: 95, Total Stations: 8, Adds: 0

311 Love Song (Maverick/Volcano/Zomba)
Total Plays: 94, Total Stations: 3, Adds: 1
BOB SCHNE!DER Come With Me Tonight (Shockerama/Vanguard!
Total Plays: 90, Total Stations: 8, Adds: 1

MORRISSEY Irish Blood, English Heart (Sanctuary/SRG/

Total Plays: 89, Total Stations: 6, Adds: 0

PATTY GRIFFIN Love Throw A Line (4 TO/RCA/RMG)

Total Plays: 82, Total Stations: 6, Adds: 1
DIANA KRALL Temptation (GRPVMG/
Total Plays: 80, Total Stations: 9, Adds: 0

Songs ranked by total plays

POWERED[1]
MEDIABASE
Most Added ‘
www.rradds.com
ARTIST TITLE LABEL(S) 008
JAMIE CULLUM All At Sea (GRA/VMG) 7
LENNY KRAVITZ Where Are We Runnin'? (Virgin/ 3
GRATEFUL DEAD Man Smart, Woman Smarter (Hybrid) 3
JOE FIRSTMAN Can't Stop Loving You {Atlantic/ 3
Most
IncreasedPlays |
TOTAL
PLAY
ARTIST TITLE LABELS) INCREASE
MELISSA ETHERIDGE Lucky fisknd//DJMG) +84
LENNY KRAVITZ Where Are We Runnin'? (Virgin/ +75
DAVE MATTHEWS Oh (RCA/RMG) +54
MORRISSEY Irish Blood, English Heart (Sanctuary/SRG) +38
PAT MCGEE BAND Beautiful Ways (Wamer Bros. +26
SHERYL CROW Light In Your Eyes /A&M/interscope) +25
ALANIS MORISSETTE Everything (Mavenick/Reprise; +23
MINDY SMITH Come To Jesus (Vanguard/ +2

LORETTA LYNN flJACK WHITE Portland, Ore finterscape/ +20

Most
Played Recurrents
TOTAL
ARTIST TITLE LABEL(S) PLAYS
L0S LONELY BOYS Heaven (Or/Epic) 187
SARAH MCLACHLAN Fallen /Arista/RMG) 182
COLDPLAY Clocks /Capitol} 130
COUNTING CROWS She Don't Want Nobody Near /Geffen/ 125
TRAIN Calling All Angels Columbia/ 116
MATCHBOX TWENTY Unwell /Atiantic) 109
TRAIN When | Look To The Sky /Columbial 108
SHERYL CROW The First Cut Is The Deepest /A&M/interscape) 101
JOHN MAYER Bigger Than My Body /Aware/Columbia) 87

JACK JOHNSON Wasting Time /ack Johnson Music/Universall 86

Detailed station playlists for all R&R
reporters are available on the web at
Wiw.radioandrecords. com.

L

GOIANTG FOR

AR RA RN AR AR AR RARARAR IR RRARIRRANARRAXRSRRRARA R

DS R

Written by Sheryl Crow and John Sha

Ji.i.ti.ttttttttttttttttttttt.t*.ttttti.H.i.ti’.t*.tttttH'.ttti.ttttttttttti.i.ttttt.i.tj.tH.ti.tﬁ.ti.i.t.ti.ttttttttti.ttt. fribt b L e

C R ONNY
“THE LIGHT IN YOUR EYES”

The follow-up to the #1 track “The Flrst Cut Is The Deepest”

wr
From THE VERY BEST OF SHERYL CROW (2.7 million scanned)
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LOS LOBOS THE RIDE
ewprasis Track “HURRY TOMORROW”

IMPACTING ADULT ALTERNATIVE RADIO APRIL 26

THE RIDE features a plethora of music legends, including
Dave Alvin, Caefe Tacuta, Elvis Costello, Mavis Staples,
Richard Thompson. Tom Warts, Boboy Womack and more.
The LA Times writes, "The Lobos didn't need the all-star cast to
generate 'cest album n years' excitement.”

Rolling Stone cal‘ed 1t "the quintessential Los Lobos album."

LOS LOBOS WILL BE ON TOUR ALL SUMMER.
ON ALL MAJOR LATE NIGHT TV

Tonight Show with Jay Leno - May 5
Late Late Show with Craig Kilborn — May 6
| Late Show with Davic Letterman —June 15
ke BT Y| Jimmy Kimmel Live - Summer

| :. i "l'!‘il} “

{

AR | ! T [l -Hf{fn'T ¥
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i THE RIDE

b

_// PULLING UP MAY 4TH,
|

Los LoBos [T HE RIDE g
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.TRIPLE A

Maroon 5 are destined to have a
No. 1 song on the Triple A charts.
Their music blends enough stylistic el-
ements to work for most musical di-
rections. If your station works from the
roots angle, Maroon 5 won’t sound
out of place. If it comes from the Hot
AC direction, chances are your Hot
AC market competitor is already play-
ing this band. Even stations like ours
that have more of an Alternative lean than the aver-
age Triple A can embrace this accessible but slightly
adventurous sound. * The guys in Maroon 5 have
been playing together for more than nine years, and

- their commitment shows, both on the album Songs
About Jane and at their live shows. What would you
expect from a band that played their first live show at
the Whisky in Los Angeles in 1995 and have pretty

much stayed on the road ever since, building an impressive fan
base? “This Love,” the current single from Songs About Jane —
an album that has been out for almost two years — is a great song
as we head into the warmer months. It's got enough bounce to get
our listeners moving, and I'm expecting to hear it coming out of boom
boxes all over our beaches this summer. The way | see it, we should
be the station playing it. Shouldn’t you?

ON THE
RECORD

Matt Cooper
PD, WVOD/Elizabeth City, NC

Damien Rice holds the top slot on
the monitored airplay chart for the
second week, while Alanis Morissette
jumps up to 4* (congrats to Alex at Re-
prise for having three songs in the top
10!), Dave Matthews climbs 12*-7*, and
Lenny Kravitz leaps into the top 10 at
10*, up from 21! ... Other gainers include
Maroon 5, Donovan Frankenreiter
with Jack Johnson, Mindy Smith,
Wheat and Toots & The Maytalls with Bonnie Raitt ... The Pat
McGee Band debut ... Newer projects making gains include Melissa
Etheridge, Morrissey, Jem, Bob Schneider and Diana Krall ... The
second Indicator chart after the panel expansion is proving to be very
interesting: Rice is now No. 1, Michael Andrews featuring Jack
Johnson hold at 3", Morissette increases to 6%, Matthews is 6%, Ja-
son Mraz goes up to 9%, and Jem is now top 10 at 10* ... Other major
gainers include Frankenreiter, Patty Griffin, Smith, Sarah Harmer, Los
Lonely Boys, Barenaked Ladies and Jonny Lang ... Kravitz, Toots,
The Thrills and My Morning Jacket debut ... In the Most Added cat-
egory, Jamie Callum takes top honors this week, with 21 total adds
(No. 1 on both panels). Gomez grab 14 total adds (No. 2 Indicator);
The Cardigans and Joe Firstman (new track) are third in total adds,
with nine stations; and seven early adds come in on the new Count-
ing Crows tune from the Shrek 2 soundtrack ... Also having a good
first week are Ingram Hill and Lori McKenna.

— John Schoenberger, Triple A Editer

armist: Diana Krall
wee: GRP/VMG

By JOHN SCHOENBERGER / TRIPLE A EDITOR

s artists such as Fiona Apple and
Norah Jones continue to blur the
lines between popular musical genres, it’s
important to note that an amazing jazz-
based singer-pianist from Canada by the
name of Diana Krall has done more than
most to open the door for these artists
and others.

Raised just outside of Vancouver, BC,
Krall began to learn piano at the age of
4. Through the strong influence of her
father, she decided to pursue music as a
career. While still a teenager she at-
tended the Berklee College of Music in
Boston on a scholarship in the early '80s
and then moved to Los Angeles. There
she met up with some of her first musi-
cal mentors, including John Clayton,
Jimmy Rowles and Ray Brown.

After three years of performing in jazz
clubs in L.A,, Krall relocated to Toronto,
where she landed her first recording con-
tract, with the Montreal-based Justin
Time Records. Her debut, Stepping Out,
was released in 1993, and by 1994 she
had signed with GRP in the U.S. Only
Trust Your Heart came out the same
year, and it began Krall’s association with
label executive and producer Tommy
LiPuma. Since then, LiPuma has pro-
duced all of Krall’s albums, including All
For You: A Dedication to The Nat “King”
Cole Trio (1995), Love Scenes (1997),
When I Look in Your Eyes (1998), The
Look of Love (2001) and Live in Paris
(2003).

With each release — backed by relent-
less touring and glowing press — Krall
has taken her appeal and sales potential
way beyond the realm of most jazz artists.
In fact, a couple of her albums have gone

platinum. she has been awarded two
Grammys and many Juno Awards, and
she has become a huge concert draw all
over the world.

Krall has decided to reveal a new cre-
ative side with The Girl In the Other
Room. Well-known for her interpretations
of jazz standards, Krall has expanded her
horizons with her selection of covers this
time around, including tunes from Mose
Allison (“Stop This World”), Tom Waits
(“Temptation”), Joni Mitchell (“Black
Crow™), Chris Smither (“Love Me Like a
Man”) and Elvis Costello (“Almost Blue").

Krall was also ready to let us hear
some of her own compositions, which she
co-wrote with new husband Costello. “I
wrote the music, and then Elvis and I
talked about what we wanted to say,”
says Krall. “I told him stories and wrote
pages and pages of reminiscences, de-
scriptions and images, and he put them
into a tighter lyrical form.” Of the six new
songs, “The Girl in the Other Room” and
“Departure Day” are particularly strong.

Krall produced the project with
LiPuma. Her longtime performing part-
ners drummer Jeff Hamilton and bassist
John Clayton were involved in the ses-
sions. They were joined by guitarist An-
thony Wilson, bassist Christian McBride
and percussionists Peter Erskine and
Terri Lyne Carrington in studios in both
L.A. and New York.
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/ _AMERICANA TOP 30 ALBUMS sy |[[i]]|
o April 23, 2004 R
e T - o o N
| W% W& aansT TME LBes) A s W | Americana Spotllght
| 1 1 SLAID CLEAVES Wishbones (Philo/Rounder/ 175 -1 8037 | by John Schoenberger
2 2 FLATLANDERS Wheels Of Fortune Vew Wes/ 662 41 9780 | Artist: Allison Moorer
[ 3 3 BR549 Tangled In The Pines (Dualtone) 592 2 go3o | Label: Sugar Hill
e m Weall know the story about how Allison Moorer's parents died when she was
| 4 4 MINDY SMITH Gne Moment More (Vanguard) 543 4 6825 | young, and that Shelby Lynne, her sister, raised her. But for Moorer that is all
g o PATTY GRIFFIN Impossible Dream (ATG/RCA/AMG) 534 +85 1556 inthe pas?. After graduating fromilhe Unlvqrsny of South Alabama, she headed
to Nashville to become a backing vocalist. It was there that she met her
6 0 LEFTOVER SALMON Leftover Salmon /Compendia/ 474 +6 AN M collaborative partner and future husband, Butch Primm. She eventually signed
0 ; with MCA Nashville. In 1998 her debut effort, Alabama Song, was released; it
8 SUBDUDES Miracle Mule (Back Porch/EMC) 458 +9 1861 was followed by The Hardest Part in 2000. Moving to Universal South, Moorer
10 ©  JAMES MCMURTRY Live In Aught Three (Compadre/ a2 +12 4093 | recorded Miss Fortune, which came out in 2002, as well as a 2003 live album, which featured duets
with Kid Rock and Lynne. Now Moorer has moved on to Sugar Hill Records, and her newest effort,
5 9 GREENCAROS Movin' On findependent/ 427 45 5040 | The Duel, represents a new musical approach for the lovely and talented alt country artist. Once
again, her husband co-wrote all the songs with her, and R.S. Field produced, but the similarities to
1 ) GRAHAMPARKER You County Boodstol A ol 2588 | Last projects end there. This time around a new band was employed, including Field on drums,
7 11 OLD CROW MEDICINE SHOW OCMS Vettwerk/ 414 42 5177 | Adam Landry on guitar and John Davis on bass. The approach was to enter the studio cold and lay
o down everything in two weeks, resulting in a rougher and more edgy sound. Says Moorer, “All the
12 12 MARK ERELLI Hillilly Pilgrim (Signature Sound) 387 15 6105 | songs on this album could've been called ‘The Duel.’ They're about the fight, not the outcome.”
16 @ ALLISON MOORER The Duel Sugar Hill 384 +78 883 Check out “I Ain’t Giving Up on You,” “Baby Dreamer,” “All Aboard” and the title track.
13 14 GIBSON BROTHERS Long Way Back Home (Sugar Hil 326 4 w7 | Americana News |
19 @ GREY DE LISLE The Graceful Ghost (Sugar Hill 309 +13 1776 | WGCS/Goshen, IN will be going full-time Americana beginning June 21. Your contact is Jason Samuel,
. who can be reached at 574-535-7688 or jasonks@goshen.edu ... One of the last major filmed interviews
14 16 GRANT-LEE PHILLIPS Virginia Creeper Zoe/Rounder) 305 3 3088 | with Johnny Cash will appear in the upcoming PBS series The Appafachians, which is set 10 air this fall.
15 17 TOMRUSSELL indians, Cowboys. Horses. Dogs Hightone/ 304 § 2714 n.vyill also spotlight Cash and h.is daughter, Rosea.rne, singing together ... Dolly Parton qccepted }r!e
Living Legend award from the Library of Congress in Washington, DC on Wednesday, April 14 ... Willie
21 @ R.MALG, P. FLYNN, R. ICKES &... The Nashville.. CMH 301 +14 1263 | Nelson is releasing a jazz instrumental album to be available as a limited release on his official website
. ... Caitlin Cary, the former Whiskeytown member who has also recorded two solo albums, will release
I8 19 VARIOUS ARTISTS No Depression... Duattore/ 238 2 1818 | 5 new project with three fellow North Carolina musicians. Billed as Tres Chicas, the ensemble also
22 @  ELIZA GILKYSON Land Of Milk And Honey (Red Houss) 287 +8 1372 | features Lynn Blakey (of Glory Fountain) and Tonya Lamm (of Hazeldine), along with drummer Skillet
) Gilmore (also formerly of Whiskeytown). Produced by Chris Stamey, the album, Sweetwater, will be
Y 21 NORAH JONES Feels Like Home /Blte Note/EMC) 286 4 2965 | released on June 29 ... Australian singer-songwriter Kasey Chambers will release her third album,
) ) Wayward Angel, May 31 in her homeland. No confirmed North American release date is available yet.
[Gebut>
e @ SAM BUSH King OF My World (Sugar i) 7 +9 s The project was produced by her brother, Nash Chambers ... Initially published in 1994, Hank Williams:
17 23 VARIOUS ARTISTS Cold Mountain Soundtrack [0MZ/Sony Music) 246 57 6376 | The Biography is being released in a new, updated paperback edition ... BR549 endured a second
round of theft when a trailer full of equipment and personal possessions was stolen recently in Seattle.
2424 ANNEMCCUE Roll (Messenger) 29 15 1830 | The band aiso lost several vintage instruments in a Feb. 9 theft in Nashville.
| 27 @ MODT DAVIS Moot Davis (it Dog/ 235 +8 1687 | | wote: If you have Americana news, please forward it to ischoenberger@radioandrecords.com.\|
29 @ ALECIA NUGENT Alecia Nugent (Rounder/ 233 +16 1203 0
, . Most Added
23 21 HOLMES BROTHERS Simple Truths (Alligator/ 230 45 5518
X . ARTIST TITLE LABEL(S} ADDS
26 28 LYLELOVETT My Baby Don't Tolerate (Curb/Lost Highway) 221 -20 14333 GURF MORLIX Cut N Shoot /Bl Corn) 13
2 23 MAVERICKS The Mavericks (Sanctuary/SRG) 220 24 14509 | LORIMCKENNA Bittertown (Signature Sounds) "
SAM BUSH King Of My World (Sugar Hil} n
28 30  ROBERT EARL KEEN Farm Fresh Onions (Audium/Koch/ 212 -12 15403 STEVE FORBERT Just Like There's Nothing To It Kach/ 9
The Americana Airplay chart represents the reported play of terrestrial radio stations, nation_ally syndicated ;T;mi:s": Trfn:‘ IJDB:: Kgl'Gi’Ban;/T/”ude S/M”W :
radio shows, satellite radio and internet stations that have agreed to submit weekly spin counts. ock That Babe (Signature Sou .
For more information please visit www.americanamusic.org. MARY CHAPIN CARPENTER Between Here And Gone (Lolumbial 8
q © 2304 Americana Music Association. NORMAN & NANCY BLAKE Moming Glory Ramblers (Duaftone/ 7)
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WILLIAM MORRIS AGENCY

We proudly congratulate our

2004 DOVE AWARD NOMINEES

| Female Vocalist
JOY WILLIAMS
CECE WINANS

Group
SWITCHFOOT

Artist
SWITCHFOOT
RANDY TRAVIS

Song

MEANT TO LIVE
SWITCHFOOT

THREE WOODEN CROSSES
RANDY TRAVIS

New Artist
KRISTY STARLING

Songwriter
JONATHAN FOREMAN

Rock Recorded Song

AMMUNITION
SWITCHFOOT

Rock/Contemporary Recorded Song

GONE
SWITCHFOOT

MEANT T0 LIVE
SWITCHFOOT

Inspirational Recorded Song

FREE (TAKE MY LIFE)
JILL PAQUETTE

JESUS IS
JACI VELASQUEZ
Worship Song

THRONE ROOM
CECE WINANS

Southern Gospel Recorded Song

THE CROSS
THE CRABB FAMILY

Contemporary Gospel Recorded Song

HALLELUJAH PRAISE
CECE WINANS

Traditional Gospel Recorded Song

BREAKTHROUGH

CECE WINANS PRESENTS
THE BORN AGAIN
CHURCH CHOIR

HOLINESS IS RIGHT

CECE WINANS PRESENTS
THE BORN AGAIN
CHURCH CHOIR

POOR MAN LAZARUS
FISK JUBILEE SINGERS

Country Recorded Song

PRAY FOR THE FiSH
RANDY TRAVIS

THREE WOODEN CROSSES
RANDY TRAVIS

Urban Recorded Song

LOVE, PEACE & HAPPINESS
OUT OF EDEN

SHOWPIECE
OUT OF EDEN

Modern Rock Album
PERFECT CHANGE
DAKONA
Rock/Contemporary Album
THE BEAUTIFUL LETDOWN
SWITCHFOOT
Inspirational Album

TAKE HOLD OF CHRIST
SANDI PATTY

Southern Gospel Album

THE WALK
THE CRABB FAMILY

Traditional Gospel Album

BELIEVE
AARON NEVILLE

CECE WINANS PRESENTS

THE BORN AGAIN CHURCH CHOIR

CECE WINANS PRESENTS
THE BORN AGAIN
CHURCH CHOIR

Country Album

COLORS
THE OAK RIDGE BOYS

WORSHIP & FAITH
RANDY TRAVIS

THE CHRISTMAS GUEST
ANDY GRIFFITH

Praise and Worship Album

THRONE ROOM
CECE WINANS

Special Event Album

CITY ON A HILL: THE GATHERING
PAUL COLMAN

NEXT DOOR SAVIOR
GEORGE ROWE

MANSION OVER THE HILLTOP
THE CRABB FAMILY

Recorded Music Packaging

JILL PAQUETTE
JILL PAQUETTE

IN BRIGHT MANSIONS
FISK JUBILEE SINGERS
Long Form Music Video

#1 RITS LIVE
THE CRABB FAMILY

SPECIAL CONGRATULATIONS TO
SANDI PATTY and AL GREEN
2004 Gospel Music Hall Of Fame inductees

NEW YORK BEVERLY HILLS LONDON NASHVILLE MIAMI BEACH
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Continued from Page 1
have major cracks m them as we 1. A couple of Urban Gos-
pel stations have hit No. T 12+ fo- the fiest ime. A Chris-
tian station in a top 10 market has earned a top three spot
in the ratings. The fall Arbitron ratings period, for the first
time in history, saw several Christian radio stations rise dra-
matically in cume and overall listenership. And the impact
of this niche format doesn’t end there.

Christian concerts and tours are attracting major cor-
porate sponsorship dollars for the first ime. Experienced

mainstream broadcast personnel are moving over to the
format in an effort to reignite their passion for radio. Chris-
tian music has been more than a product geared to those
who attend church every week; it has rekindled the love
many people have for radio in its truest form.

The imminent impact on mainstream radio of music made
by those who live a Christian lifestyle and the continued growth
of Christian radio prove that this style of lyrically driven art is
on the rise. Those corporate dedisionmakers who continue
to ignore this trend or believe that it is something that will go

|

April 23, 2004 R&R ® 75

away in a few years don’t fully understand the power of the
art or the format’s growing listenership.

Open yourself up to the imminent and powerful im-
pact of Christian music. It is a natural magnet to anyone
who hears it, and we would all be wise to realize that it is
an art form that is quickly developing and taking over more
radio territory. Radio listeners are looking for a new and
innovative sound that is entertaining and takes their per-
sonal wants and needs into account. Looking at the data
from the past several months, 1 think they’ve found it.

Thelnside

Christian radio isn’t all roses. Like PDs at
mainstream radio, Christian programmers
continue to squeeze the currents out of
playlists. That slows down charting singles
and, ultimately, record sales. So what is an

industry to do?

Promoters and consultants have a good handle on
what’s going on in the Christian music industry, so 1
picked five individuals from this group and asked them

sSpeak

come with more stations signing on and more quality rock
bands coming out of the major labels.

LC: 1t’s so cool to see artists coming up who are being
influenced by so many styles of music and have such a
desire to reach people for Christ. For Christian radio to
compete with other stations in their markets and for la-
bels to compete for sales, we, as an industry, will be
stretched more and more to embrace artists and styles that
arc reaching the masses. This may mean be-
coming more culturally relevant in those mar-

three questions about the state of the for-
mat. Their responses are honest and filled
with wisdom.

The people 1 spoke 1o were EMI CMG
VP/National Promotion Grant Hubbard,
Word Label Group Director/National Pro-
motion Lori Cline, Hauser Promotions’ Chris
Hauser, Provident ] abel Group VP/National
Promotion Andrew Patton and Audience De-
velopment Group’s John Frost.

R&R: What do_you see happening with Chris-
tfan miustc in the next few years?

GH: 1 believe the Christian formats will be-
gin to better define who they are and what they will play.
AC will continue to develop into two very different pro-
gramming mind-sets: currents-based programming and
gold-based stations. CHR will eventually become just that,
a true hit-driven format. Rock will be our big growth for-
mat over the next few years, The growth in this genre will

Grant Hubbard

kets where Christian radio is
present.

The makeup of the target demo-
graphic is changing every year. In
no way do we deny who we are or
run away from what we know
works, but we should never forget
our purpose and the reason behind
what we do in the first place. That
is to bring in new listeners, make
new believers in Christ and grow
future Pls at Christian radio who
will be buyers of Christian music down the
road. If we don’t do that, we will have a kot of
Christian Oldies stations and no new listeners.

CH: What concerns me is the fact that our listener num-
bers are growing, but our record sales are declining, Wy
are there major markets that used to sell 10,000-plus tick-
ets for a concert that now can’t sell 5,000 for the same type
of show? Is it possible that Christian radio is choosing more

www americanradiohistorv com

Lori Cline

songs that labels are releasing that radio listeners can sim-
ply live withour?

AP: The answer is not an easy one. Music is constantly
changing, and our artists arc always trying to create a sound
that radio programmers will play today but that will be
considered relevant tomorrow as well. I believe that what
we have already begun to sce, and will continue to see in
the coming years, is a shift from a conservative embrace
of new artists to a wider acceptance of the talent being
developed in the industry.

1 know that Provident is making a concentrated effort
to reduce the number of new-artist releases into the mar-
ketplace to make sure that the ones launched are fully
equipped to be long-term acts within our industry.

JF: The Infinitys and Clear Channels of the world have
so much pressure on them financially because they are pub-
licly traded companies and because of consolidation. 1
believe that this scenario has created a terrif-
ic opportunity for other companics to be
more product-focused. What’s happening
with the mainstreamn radio companies of the
world creates a certain zig-when-they-zag as-
pect. Combine this with the fact that Chris-
tian music is at an all-time high and the fact
thar the spiritual awareness of the country is
escalating because of things like 9/11 and The
Passion of the Christ.

The God connection of society is in the
headlines. Because of that, 1 think there are
exciting opportunities for people who are not
in consolidation mode. In an ultimate con-
sumer point of view, we are competing against them. If
consumets asen't listening w them, they are listening to
somehady else, W have seen the percentage of Christians
who listen to Christian radio grow from 39% to 51% in
just the kast couple of years, Thise additional people have
come from somewhere. [n my opinion, those people were
msinstream radio lsteners,

Continued on Page 76
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TheInsiders Speak

Continued from Page 75

If mainstrcam radio is becoming less compelling — and
that’s for the consumer to decide — then they are looki 3
for something that is more compelling [ believe thet Ches-
tian radio — stations that are targeted and play great nu-
sic and are relevant to the listener’s life today — has an
opportunity to really benefit from what’s happeniag frem
an industry perspective.

R&R: W hat trends do_yeu see taking shape rght v in 4pe

as much as the next guy a few years ago. | saw numerous
concz-ts, have the records, loved the story. They were kings
then Christian radio, concert audiences and music buyers
have loved most, if not all, that we’ve had to offer in that
musicy vein for the last two years, but I wonder if that
door 15 closing shortly.

Tt e same radio people who now say, “Our listeners can’t
get enough of this music,” will in a year say, “Our listeners
have dlearly said no more, and they're tired of it,” and we’ll
move on.

1 s believe that great songs and great artists will find
theis way through. Songs that go deep and move people
will 1lways make an impact. Of course, there’s iming and

industry? Wil they belp or bt onr efforts in the fi-
ture?

GH: The Salem “Fish” and K1.1Y/Dallas
model of gold-based AC programming is win-
ning in most of the markets it is in. They've
seen huge jumps in cume. But I see many oth-
er stations staying strong and leading the way
in the future by introducing new music ar AC
radio. We will see a more divided format in
the months and years ahead. Stadons will once
again begin cutting back on the weeks that
they play currents.

This year we saw KCXR (The Kross), a
full-time Christian Rock station, sign c¢n in
Tulsa. More aggressive-sounding music is expar ding the
audience. Music by Jeremy Camp, Todd Agnew and Buld-
ing 429 is forming a more progressive approact: and hit-
ting across all format panels. We’re not going to go back-
ward. Music will contine to get better and, incvitably,
more aggressive.

“Rock will be our big growth
format over the next few years.
The growth in this genre will
come with more stations
signing on and more quality
rock bands coming out of the

major labels.”
Grant Hubbard

LC: Research continues to be a driving force behind sta-
tions’ music decisions. This is a definite change in how
some stations program on a daily basis. More stations are
seeking out consultants or using Internet research to grow
in their markets. The phrases “still testing” and “not test-
ing well”” have become thorns in the promoter’s flesh. Com-
ments like these at imes make our job nearly impossible.

1 will always agree that knowing your audience is vital to

Chds Hause:

promotional dollars and simply God raising
up some and putting down others in His plan
and wisdom.

AP: Christian radio still scems to be playing
the individual-market game rather than secing
the power of having a unified format sound.
As I listen and watch mainstream radio, the
one thing that continues to stand out as a dif-
ference in the way Christian stations are pro-
| grammed is that lack of a national feel to a
format. As a whole, I believe that our report-
ing stations need to continue to work not only
to find ways to increase local ratings, but also
to actively create a more unified natonal feel
to t1e music heard in each market.

JE: There are a lot of really exciung things happening
tight now; and that has to do with radio companies’ being
able to see the potendal of Christian-music

_C: We are all in this together. In our reality, we must
sel. records to survive. In the radio world, you must grow
yorr audience to compete. We understand that. But don’t
miss out on the big picture. We weed cach other. You must

“The phrases ‘still testing’ and
‘nottesting well' have hecome
thorns in the promoter’s flesh.
Comments like these at times
make our joh nearly

impossible.”
Lori Cline

work locally to grow your market, bring in more listeners
and make an impact in your community. We must sell
records by providing you with the best music from core
artists and from new artists who will, hopefully, work on
your playlist and attract more listeners. It’s a cycle that |
feel many forget.

CH: We need to take more chances. Go with vour gut a

radio stations. I am in discussions right now
with a few mainstream radio companies who
are very interested in the format. They haven't
committed to doing the format but are defi-
nitely sniffing around.

This is due to the fact that there are so many
Christian stations that are becoming top-
ranked radio stations. Despite the fact that a
lot of the stations are noncommercial, they
are not as under-the-radar as they used to be.
When you look at WPOZ/Otlando being

lirle more, and less with the stats and figures. I
fear that passion is gerting drained right out of
out formats. In late 2000 and early 2001, when
Plus One were on their fourth straight No. 1
song and going for their fifth, I worked a litte
record called “Ocean” from a band with no rec-
ognizable faces or names.

Tawo stations answered the call and started
playing the song weeks before the official add
date. A few stations played that Ten Shekel
Shirt single, and every time they plaved it, they
got deluged with calls asking questions about

No. 1 25-54, that’s a pretty remarkable feat.
When mainstreamn broadcasters see some-
thing like that, it’s like the lile dog with its head cocked
asking, “How did that happen?”’

R&R: If you had ail of Christian radio in one room and could
sell then: one thing, what would it be, and why?

5H: Use your rotations more effectively. Currents are just
that — the most current music you have playing on your
radio stations. Many programmers have now changed the
meaning of the word to “what songs are testing the best”
or “what s played most” on their station. The reality of cur-
rents is simple: It is the newest and best music you can find.

When a song has been on your station for 20 weeks as a
current and it’s still testing well, make a move. Place that song
in your recurrent category or your power golds. Whatever
you have to do to keep your station and the format moving

survival as a radio station. If you aren’t meet-
ing that core listener’s needs, you’re not mak-
ing an impact in your market. On the other
hand, it’s discouraging to see stations that used
to lead in the format now being followers of |
other stations. They seem 1o only play the
proven hits after they have become hits, That
can hurt us on the label end of things as we
try to break new acts and develop the core
artists of the future.

CH: I've been at this long enough to see
how we, in Christian music, are years behind
what’s hot in the mainstream. I liked Creed

r———

along, please consider it. We have done a good
job of creating long-term hits with currents in
the last year or so, but now we must find the
next group of core artists.

There is a lot of talent being launched in our
industry. Now we need people on the front line
to fight for the life of our industry. I'm talking
about people at radio, not at the labels. We need
to find the best new talent, play them in currents
and move our key songs that are top testers out
of those precious 12 slots that a lot of stations
now have. We must make room for the future
while stll playing the older hits for our listeners.

wwWWwW americanradiohistorv com

Andrew Patton

it. We kept telling the story, and, little by litde,
more people came aboard.

The song finally went No. 1 in May 2001. You'd be
shocked at how many more units that first Ten Shekel Shirt
project has sold than numerous other radio darlings who
Fave landed quite a few top five songs since then.

“Why are there major markets
that used to sell 10,000-plus
tickets for a concert that now
can't sell 5,000 for the same

type of show?”’
Chris Hauser

AP: Stay focused. Continue to do what you do the best.
Don’t fall into the trap of days gone by of being all things
to all listeners. I had a programmer tell me recently about
oeing on the street and having a male listener ask him why
they are always talking to women. Goal achieved!

Program your station so that you are attractive to those
listening to the mainstream radio competition in your
market. The more you attract their listeners to your sta-
tion, the more effectve you will be in reaching the masses
with your message.
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Brand-new artists provide bright future for Christian radio

New music is exciting. When a new artist
bows, many of us can’t wait to throw their
first project in the CD player to experience

the possibilities that are expressed within it.

Below, we introduce vou to several new artists who are
just now hitting the music scene. They are all bright young
musicians with a passion for their art and a whole lot of
promise. Grab a chair and vour favorite drink and read about
some people you may not have heard of vet but will know
all about very soon.

R} Helton

1 sat down with Helton in his hometown of Atlanta sev-
eral weeks ago as he was taking a short break betore the
promotional whirlwind began for his debut disc, Rea/ Life.
A finalist on the first season of Awericar Idol,
Helton is not your typical new artist. His per-
formances in front of millions on national
TV and subsequent talk show appearances
in support of Ido/ have already brought him
more attention than many artists will ever re-
ceive.

What's unique about Helton is that he could
have inked a deal with about a dozen differ-
ent labels, yet he chose a small imprint that
would allow him to do some things right away
that he wouldn’t have been able to do ata larg-
er record company. “l co-wrote eight of the
songs,” he says.

“I am very excited about the record, and being able to
write on it was very therapeutc. It was almost like my jour-
nal entries turned into songs. B-Rite gave me so much con-
trol over my record. They allowed me to say what I wanted
to say.”

The label was also open to Helton doing several genres
of music on the same project, including Latin, R&:B, Chris-
tian, pop and even gospel. A great example of the diver-
sity is the moving tune “Love Song,” which appears in
both English and Spanish versions on the record. “We
wrote that in like 40 minutes,” Helton says. “I love doing
it in Spanish, even though I'm not totally fluent in the
language vet.”

One huge thing Helton has going for him is the under-
standing that being a mainstream and Chris-
tian artist simultaneously might be a bit tricky.
“I know that it isn’t going to be casy,” he says.
“You geta lot of flak from both markets. The
Christian side thinks vou're betraying them.
On the mainstream side, they will tear you
down. I have a lot to say on this record. I be-
lieve that T have been given the position that
1 have so that I can share all that I want to
share.

“I am getting involved with working with
children, and that’s what I love to do. My goal
for this record, and every record that I do in
the future, is to make good, positive music. But
it doesn’t have to be cheesy. I want to do great-sounding
music that has a good message. There is enough junk out
there already; we don’t need any more of that.”

R} Helton

Nate Sallie

Building 429

One of the big movers and shakers to have already hit the
music scene is Building 429, a rock-intensive group of guys
from Wiimington, DE who played their first concert together
in July 2000. “We played ata Lifeway Chris-
tian store,” says lead singer Jason Roy. “1
was working there at the time, and they had
a grand-opening deal at a new storc in Ra-
leigh. They needed a band, so [ used their
knowledge of my previous band as a way
to get us in there. I didn’t tell them that it
was this group’s very first show”

The band’s name came from their en-
counter with a youth group out of Clarks-
ville, TN that uses a Bible verse, Ephe-
sians 4:29, as its key phrase.
If anybody in the group said
something out of line, some-
one else would say, “429,” and the other per-
son would stop saying negative things. The
band adopted the same rule, even using the
verse as theif namesake.

What is remarkable about the band’s early
success is that, as a rock band, they have hit it
big at Christian AC and CHR with their very
first single. “We had all hoped we would do
pretty well at CHR,” Roy says. “With us being
new to the industry and so naive, we thought
we would. When things took off at AC radio,
though, and everybody around us kept freaking out about
it, we thought it was really cool.

*“What's great about it is that Christian radio is stepping
up a bit. They are playing a rock band on AC. We were
kind of concerned that we were behind a
bit, but when Jeremy Camp came out, and
then Casting Crowns and Todd Agnew hit
it big, we felt like the door was open for
us. ‘Glory Defined’ was written long be-
fore we even knew about those artists and
what was coming up in the industry.”

Building 429 fitin perfectly with the likes
of MercyMe or Casting Crowns. They are
also truly honored to be involved in the
music industry. The reality of
being thrust into the national
spotlight, though, is still a bit of a shock. “My
wife and I sat down last night, and she pretty
much cried her eyes out,” Roy says. “She said
that our wildest dreams were coming true.

“We always felt like God had a plan for our
music and that one day we would be a part of
this industry, but we never thought that it would
be of this magnitude or happen this quickly. It’s
cool to see how God has been faithful through
the years to us and how we’ve beat our expecta-
tions every year. It’s pretty amazing”

Nate Sallie

Nate Sallic isn’t exactly new to the music scene, but he is
just now reaching the level that his character, vision and
talent should be on — this after going through some pre-

-
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Building 429

Monk & Neagle

release industry chaos that would have driven most new
ardsts to the brink of going back home.

When he was fresh out of high school, Sallie was court-
ed by many labels that saw potental in his clectro-pop
sound. He signed with one, but his carcer was then put on
hold a few different times. Freczes on new releases, distri-
bution problems and poor label decisions kept him from
releasing anything over the span of several vears.

“I was sure I was going to do the overnight-sensation
thing,” he says. “But the time [ was forced to spend waiting
taught me about my own calling and, to a greater extent, my-
sclf. While there were some things that were out of my con-
wol, I was forced to examine the things that were in my power
to change.”

Things have been going pretty well for
this pop poster child at his new label,
Curb Records. “I needed to be with a la-
bel that I knew would really get behind
my music in all its facets,” Sallie says. “I
wanted a home that would encourage me
to write and sing about the things that
£ matter most to me, including my reladon-
ship with God.”

Sallie has had some chart success and
landed a single on Radio Disney, but it’s
evident that he’s going to accomplish a
lot more in his career. This is a focused
young man who knows what he wants to
do and how he wants to do it. Even when things around
him are spinning out of control, he knows that everything
will ultimately work out for the greater good.

“I've learned that in a world where much can be out of
our control, the most important decisions we have — who
we love and how we love — are suill in our hands,” he says.
“That means that we can choose to matter and to embrace
beauty, that we can change our lives and the lives around us
for the better. That’s what I want my music, and my life, to
be about.”

Monk & Neagle

You haven't heard Monk & Neagle yet, but you will. These
rwo guitar-slingers, Michael Neagle and Trent Monk, have
what it will take to make a lasting impact at Christian radio
in the months and years to come. Friends
for closc to 10 vears, the new duo on
Flicker Records will sce their first nation-
al release hit stores in August.

Describing their music, Monk says, “We
call it soulful acoustic pop. It combines
the attributes of our personal favorite
types of music — evervthing from jazz
and funk to rock — and it’s all wrapped
up in a very pop-oriented sound.”

Songs on the duo’s upcoming release
range from the jazz-infused ““You” to the
ballad “Dancing With the Angels” to the mellow pop tune
about to hit radio, “All I Need.” These guys sure know how
to take different types of music and make it work to im-
pact the listener.

A major inspiration for the guys’ songwriting is their re-
lationships with their wives. Both Monk and Neagle cele-
brate five years of marriage this year. The song “Stars Would
Fall” was written for Monk’s wife and always gets a huge
ovation from the audience at live performances.

“People love and respond to love songs,” says Neagle “It
is awesome that people can hear in our music not only love
songs for our Lord, but also songs for the wonderful wives
He has given us, thanking Him for our marriages. We feel
that He is pleased by that and will always receive it as praise
unto Him.”
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Stations on "Upside Down"

Air 1 WAKW
KAEZ WAYNV

KBNJ WBYC
KCVO WCVK
KHZR wDJIC
KLFF WFHN
KLRC WFZH
KLTY WGRC

KLYT WJQK “We'd been on Trevar Morgan’s ‘Upside Down' not fong and | found myself out.on the road
KOBC WILF

KOFR WITL listening to different stations, scanning the dial. It landed on Trevor and | thought, ‘Man!
KSBJ WPS M Who 1S that?! This song is killer!" Then | fooked down and realized it was MY station! We ve
KSFB WQFL moved ‘Upside Down’ already to HEAVY rotation. This song is good enough to not just be on
KSWP WSCF Christian radio — it could sound great just about anywhere!"

KTLI WTCR

ETSY WXHL
EX0J WYLY - Drew Powells, WFSM

EYTT WZFJ

“| took Trevor Morgzn’s new “Wonderlight” CD home recently and was FLOORED.
| can't stop listening to it. “Wonderlight” is top to bottom, one of the best

Promotional tour visits
ey records 've heard i1 a LONG time.”

WIIE

WY -

e . Matt Deane - WCLQ/Wausau, Wi
WLGH

WJQK

WCSG

WQFL

WONU

WBGL

WFZH

WZFS

WCIC

WIBI

KHZR -

monkandneagle.com

INTRODUCING

MONK & NEAGLE
in stores 8.24.04

debut sihgle "all i need’

@ | THANKS TO R&R READER'S

FLICKERRECORDS.COM

_ SURVEY VOTERS
R o unday FOR NAMING TODD AGNEW

i "The One" go ng for immediate adds to' AC/CHR Radio #4 MALE ARTIST OF THE YEAR
trom the new album ~ #4 NEW ARTIST OF THE YEAR

- Eollow ngtheir debut album's hits "Hanging On" and Fstand Up,” SEE TODD PERFORM LIVE DURING GMA WEEK!
i srdas ophamore release Anthems-for.the *mperfeft drives April 24 - 2:00pm - WayF2st - AmSouth Amphitheater
, L jeile sangs ot hope and grace, Anthen’s melodic, April 26 - 3:30pm - World Vision Late Night Showcase - Renaissance Hotel Ballroom
| : Wwii'eally eved the most impzrfedtof peopte. April 27 - 9:30pm - IGNITE Late Night Showcase - Rocketown

_IN STORES oq.xa 04

= CHR PROMOTIONS: *
. Donna DelSesto - ihsdonna@comcast.net .
- AC PROMOTIONS:
everydaysunday.co E %

2y S G Michelle Younkman - michelle@maydaypromotions.com f
" 3
gy (Fz, WWW ARDENTRECORDS.COM k{
ﬁ fﬁ\\ .o Zomsent ‘/ WWW.GRACELIKERAIN.COM L e |
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christian=iMMinent impact
TheUnsungHeroes

It’s time to give some ink to some stations that

are stepping out and doing things a little dif-
ferently and making solid impacts in their

markets. Many long-standing stations get at-
tention from the media and the trades each
week. This time I decided to highlight a few
stations that normally fly under the radar. They
may not be headline-grabbing frequencies,
but, like many of their Christian-radio siblings,
they are reaching a lot of people in their re-
spective markets with targeted tactics.

KLRC/Fayetteville, AR

Located in one of the fastest-growing areas of the coun-
try, KLRC is a huge station in a small market. Known for
hosting extremely large promotional events in the area its
signal covers, the station is championing Christian music
in northwest Arkansas and bringing in listeners in droves.

PD Melody Miller tells us about KLLRC’s mission: “First
is to be involved in a relevant
way in impacting the culture in
the northwest Arkansas area
through Christian radio. Sec-
ond is to raise up a new gener-
ation of Christian broadcasters
through training and mentor-
ing broadcasting students at
John Brown University.”

The station staff is distinc-
tve because, beyond three full-
time staff members — the
GM, PD and production direc-
tor — the rest are all broadcast-
ing students at the university. “Each semester the airstaff
changes and new students have the opportunity to gain real-
time experience on-air,” Miller says.

“Our behind-the-scenes team works on production, pro-
motions, marketing, web maintenance and the like. All are
students who aspire to work in radio upon graduation and
wish to broaden their skill base. KI.RC trains, equips and
mentors students to go on and work in both Christian ra-
dio and the Christian-music industry and to be salt and light
in mainstream media and business.

“KLRC is staffed with college students, but this is not
your typical college station. The bar is set high, and each
day these students strive to live up to the expectations set
for them. They arc encouraged to scize the opportunity and
gain the experience they are given as the station does qual-
ity Christian radio.

“The staff is passionate about reaching our community
in a powerful way. Through events and promotions, family
fun days and connecting listeners, we are making an im-
pact in the lives of otherts. Qur desire is to reach our target
listener where she lives, encourage her and provide her with
a safe and entertaining place for her family.”

WONU/Chicago

WONU GM Bill DeWees, PD Justin Knight and their
staff are reaching the population using what they see as a
simple yet profound strategy. “We have come to the con-

Meolody Miller

clusion that what we want to do and how we think are dif-
ferent from other Christian CHR stations,” DeWees says.
“We are now purposefully targeting a teen audience.”

Most Christian CHR outlets are targeting an older audi-
ence, so the thought process of a station diving into the
youth population and finding out what its musical tastes
are is somewhat different. “It’s been an evolution for us,”
DeWees says.

“Last year, when we first fully committed to CHR, we
really tried to model a mainstream CHR sound. Within the
past few months we have made the determination that we
really want to hit the 12-17-year-old demo.”

One thing that makes WONU different from many other
stations is that a university owns it. “The decisionmakers here
were very interested in our working strategically alongside
the university for recruitment purposes,” DeWees says.

“We believe, from a ministry standpoint, that it’s crucial to
hit teenagers in that age bracket. That’s when they are making
their major life decisions. From the university’s perspective,
thousands of prospective students are getting turned on to
the station, which is a back-door introduction to the school.”

WONU has been moving up in the ratings, and Knight
lays out its programming intent: “If it’s a hit, we are going to
play it. If it’s an urban hit or AC or pop or rock hit, it doesn’t
matter. We are going to play it and play the snot out of it.

“Urban music usually doesn’t make it on most Christian
CHR stations. When you look at the mainstream market,
though, the hottest CHR music right now is urban-based.
If we are truly championing the youth demographic, how
can we ignore that?”

One of the station’s most successful promotions is its
Party Patrol. “Itis extremely effective,” DeWees says. “We
send out a team of staffers to basically put on a party host-
ed by the radio station. We provide the sound system, the
fog machine, music, games and prizes. Papa John’s provides
the pizza, and Coca-Cola provides the soft drinks.

“At the end of the evening one of our staff gives a brief
speech on the effects of popu-
lar culture on their generation
and puts in a plug for WONU.
Wie are booked solid for the next
year.”

WMIT/Asheville, NC

WMIT is in a class by itself
simply due to its area of cov-
crage. According to Duncan’s
Radio Report, the station has
the 12th largest FM coverage
areain the US. Having a tower
on Mount Mitchell, the high-
est peak east of the Mississippi, means it hits three differ-
ent metros outside of its home market of Asheville.

“We’ve been blessed beyond measure,” says PD Jim Kirk-
land. “Since 2000 our weekly cume has increased from
around 100,000 to over 240,000. Our listener support has
also grown significantly even in the face of tight economic
times. Honestly, we've been amazed at what has been
achieved through WMIT. God gets all the credit.”

As an Inspo station, WMIT's broadcast day is about 30%
teaching, and the rest is music. “Coming into the station, I

Bill DeWees
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was the loudest in my belief that we would find out that music
and “Teach & Talk’ programming would be polarizing to a
large segment of the listeners,” Kirkland says. “We've seen,
by and large, that’s not the case. Therein lies a lesson in the
flaws of following conventional radio thinking.

“Working hand-in-hand to follow the listener’s needs is
being relevant. Some in Christian circles still treat the word
‘relevant’ with contempt. If our stations do not engage the
culture with relevance, we have little hope of growing cume
in our formats and, in wrn, impacting lives.

“Using credible research, marketing our stations as best
as possible and keeping a heart for service to listeners, do-
nors and clients alike are key to growing Christian radio.”

WUFM/Columbus, OH

Christian CHR/Rock outlet
RadioU is celebrating its eighth
anniversary this year. What is
remarkable about that feat is
that WUFM and its affiliates
are unlike any other radio sta-
tions you have ever heard.

“We're using a listener-sup-
ported financial model while
actively targeting 12-24-year-
old listeners who aren’t already
Christian,” says GM Michael
Buckingham. “Certainly, there are successful Christian for-
mats using the ‘safe for the whole family” approach, and
that’s perfect for an intended audience of soccer moms,
NASCAR dads and their young children.

“Outside of youth-group kids, though, we’re connect-
ing with a ton of college-age and teen listeners who really
don’t get those types of stations. An entire generation is
being lost to Howard Stern’s lesbian-sex-slave morning
show every day. We want to do something about that.”

So what s being done to reach the 12-24 demo at Chris-
tian radio? There are a few stations that are trying to make
a dent across Christian-radio lines and impact culture
outside the church. “Those who originally said the con-
cept of RadioU couldn’ last six months have been prov-
en wrong,” Buckingham says. “Indeed, a number of oth-
er stations in our genre have failed or lightened up their
formats. The reason is always “Well, the money just wasn’t
there.

“Teenagers spend $170 billion of discretionary income
a year, not to mention the impact they have on their par-
ents” money. That’s a lot of potential donations or a lot of
advertiser-worthy money.

“At RadioU, we’ve built a competitive, consistent radio
product. We're able to maintain an extremely 10)31 audience
that proactively supports the
station financially without our
having to spend a ton of effort
on fundraising, We’re commit-
ted to live, personality-driven
radio, and the audience re-
sponds to that.

“If 1 could scream, ‘This
does work,” from a mountain-
top to the industry, I would. In
order for it to work, though,
there has to be a commitment
to making it work. A half-baked
attempt will yicld only a half-
baked radio station. This format will grow when more sta-
tions are willing to take some long-term risks and do it full-
on, without hesitation -— kind of like our own personal
relationship with Christ.”

Jim Kirkland

Michael Buckingham
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BEZ DELIVERS ANOTHER MULTI-FORMAT ARTIST!

‘SEA OF FACES" THE BREAKTHROUGH SINGLE
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A new label goes back in time to achieve success

BHT Entertainment is taking a page out of
the old industry playbook, looking to score
by emulating tried and true ways of doing
business. Even though the company’s man-
agement team is made up of wall-to-wall
veterans, it is now the new kid on the block.

But that won’t hold it back from success.
What do you get when you combine the remarkable team
of Mike Blanton and Dan Harrell with the ingenuity of a
Steve Thomas? The makings of a supergroup of industry
masterminds that could turn the record business on its ear.

What's Old Is New Again

I sat down with BHT Entertainment CEQO Steve Tho-
mas to find out what’s going on behind the curtain. After
all, we thought Blanton and Harrell were done with this
label venture stuff. Right?

“Mike and Dan approached me about cither purchasing
my management company or merging my company with

- ~y theirs,” says Thomas. “That
proved to be more complicat-
ed than any of us anticipated.
At the same time, Mark Town-
send, Troy Collins and 1 were
on track to start a new indie
rock label called Rambler
Records.

“What’s funny is that Mike
and Dan were having meetings
with the same distributors
¢ about developing their new la-

bel. We realized that we were

all trying to do the same thing,
and we’ve all known each other for a long time. We really
liked the idea of diversifying, so we decided to see if we
could do this label thing together.”

As they began to put their company together, the part-
nership took a look at what other record companies had
done in the last few years and came up with something from
the 1980s. “The Geffen Records model, where you have
distinct A&R pods, seemed like the way to go,” Thomas
says. “Each pod has its own personality, and each has its
own autonomous, creative personnel. That is the business
model that BHT is based upon.

“We have the Beatmart imprint with Todd Collins, who
has a good reputation and good relationships in the urban
music industry. The artists who come to my door are the
ones who are excited about my relationships with The Su-
pertones, Relient K and Jennifer Knapp.

“Then there are the artists who come in Dan and Mike’s
door, those who are more pop-otiented and want to be the
next Amy Grant or Michael W, Smith. Rather than try to
integrate all that, we thought it would be better for the art-
ists if we created what we now have in place.”

Steve Thomas

Fear Vs. Love

With the new business models that other labels have put
in place over the past several months that champion con-

solidation, everyone is looking at every decision they make
with a different magnifying glass. What does this mean for
the future of the format and the industry as a whole?
“Iris difficult to create and develop music that you love
when vou are afraid of losing your job,” Thomas says. “Ev-
erybody is making decisions and either acting out of fear

or out of love in each

instance. | feel like fcar
ENTERTAINMENT

has been driving the
matket — fear of
where is it going. And
not just the Christian
market, but the indus-
try in general.

“I'look at it as one big industry. Of course, the Christan
industry has its own idiosyncrasies. Ulimately, mainstream
companies own most of these labels. It seems like a good
time to be independent. It seems like a good time to step
forward, because everyone else is contracting, I have always
been a contrary investor. When the market is down, that’s
when I buy. It’s no different with this.”

Realistically, starting up a new label nght now, consider-
ing where the industry sits, is a risky move. But there have
been several new upstarts over the past several months,
despite what is happening at the larger labels.

“Artists are looking for labels that are passionate and that
are willing to develop them and invest in them over a long
period of time,” Thomas says. “Especially in the face of
what some are calling a singles-driven market.

“A single song and artist development are mutually ex-
clusive. I don’t know how you can develop an artist and be
singles-driven. I believe it’s more important than cver to
focus on artist development and to have the freedom to
think and act independently.”’

The Power of Music

“I believe in the power of an album to move a person
emotionally and spiritually,” Thomas continues. “That’s why

“My missionis really simple: to
communicate faithfulness of
God to the world through the
arts. The phrase 1o the world' is
very important.”

I got into the music business. Music is a shortcut to the
heart.

“What made Jesus a great communicator was his ability
to tell stories. That’s the way he taught, and that’s the way
he influenced culture. What better example for me than to
find an artist who can use her art to tell 2 story that moves
the masses? My mission is really simple: to communicate
faithfulness of God to the world through the arts. The
phrase ‘to the wortld’ is very important.

“Look at the gap where we as a Christdan industry leave

www americanradiohistorv com

off and where The Passion of the Clyist picks up. That's a
huge gap. You have millions of people who believe in this
story, but many of those people are still not being reached.
1 want to spend some ume trving to figure out how to close
that gap.

“The big dream of this label group is trving to close the
gap berween what Mel Gibson has been able to accom-
plish and what we’ve been able to accomplish in our own
individual experience.

“It starts out with having nothing to fear, having noth-
ing to lose and having nothing to hide. I am really passion-
ate about this. And that’s the thing with Dan and Mike as
well. We aren’t looking at this as some potential cash cow.

“The Gefien Records model,
where you have distinct AR
pods, seemed like the way to go.
Each pod has its own
personality, and each has its
OWN altonomous, creative
personnel.”

We already have very successful companies. We want to
accomplish our mission through this thing”

Down The Road

With the success Blanton and Harrell have had and the
many records they have had success with, you’d think that
BHT would be a no-brainer. We live in the real world, how-
ever, and for them to launch another artist with the magni-
tude and reach of an Amy Grant is highly unlikely — but
not entirely impossible.

“The goal is to focus on artist development, to demand
excellence of ourselves, and to speak in the vernacular of
the world,” says Thomas. “If we can do those three things,
it will be 2 worthwhile investment. I am at a point in my
life where I want to be involved in things that move the
heart of God, and I believe this could be one of them.
Working with Mike and Dan is an answer to prayer. [ am
the luckiest guy in the world. I mean, I am the “T” in BHT!”

So where is this industry headed, and what is BHT En-
tertainment’s part in the journey? “It’s cyclical really;” Tho-
mas says. “It’s going to come back to the fundamentals of
great songwriting, The future for Christian music is bright.
We are eliminating all of the obstacles, one by one, except
for the cross.

“The songwriting, production and business practices arc
getung better. It’s going to come back to finding people
who can move the masses with their music. The formulas
that have been tried recently are coming up short, and peo-
ple are yearning for a return to authenticity. The labels that
bring that are going to be the ones that thrive and survive.

*“The future is going to be determined by the people who
have authentic artistry, more so than by people who can
closely mimic what the world is doing artistically. Mark the
difference between what The Passzon film has done and what
the artists I have been involved with have done. That gap
can be shrunk.

“My question is, what will mainstream media do now that
The Passion has done what it has done? Hopefully, BHT can
put out some art that truly crystallizes the Christian experi-
ence and begins to add some depth and character and au-
thenticity to it. That’s my hope.”
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" The Salem Music Network—POWERFUL, EFFECTIVE, AND GROWING.
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R&R readers pick their favorites in Christian music

During the first week of April our prized
readers at the label and radio sides of the
industry sent in ballots voting for their favor-
ite Christian artists from the past 12 months.
Here are their picks.

Artist Of The Year: MercyMe

The last couple of vears have been an amazing ride for
the guys of MercyMe: a double radio smash — first on the
Christian charts in 2001, and then on the mainstream charts
in 2003 — with “I Can
Only Imagine,” plati-
num record sales, sold-
out tour dates and mil-
lions of new fans.

But even with all of
the glitter thrown at
them, Bart Millard and
crew don’t revel in all that has taken place on the charts and
at radio. They tend to pay attention to more important
matters, like family and the responsibility that comes with
fame. “The shows and opportunities to play have been
amazing,” Millard says. “It has kept us grounded. We've been
given such a blessing, and we don’t want to mess that up.”

With the release of their newest project, Undone, the guys
have put together a collection of melodies that stand out.
Bassist Nathan Cochran says, “It’s the most personal album
for us and what we do. We get to go where a Christian art-
istusually isn’t able to go.” Their newest single, “Here With
Me,” is impacting mainstream and Christian radio now.

2. Switchfoot

3. Third Day

4. Newsboys
5. Jeremy Camp

Male Artist Of The Year:
Jeremy Camp

Although the past 12 months have seen an influx of qual-
ity male artists, few have made a dent at radio and retail like
Jeremy Camp. His songs have impacted the Christian AC,
CHR and Rock charts, sometimes all at t_he same ume. That
feat is unmatched by any other male
artist, new or established, over the
past two years.

A rocker at heart, Camp released
his second collection of worship-
driven music eatlier this vear. Carred
Away places him on the more verti-
cal end of the spectrum, even more
than the chart-topping tunes from
his debut disc. “The songs are songs
that have meant so much to me in my life,” he says. “Each
of them has a special place in my heart, because I remem-
ber singing them at different times — good times and hard
times.”

The warship record is something that fans across the
country have been asking for since Camp first hit the road,
mainly because praise tunes almost always end up as part
of his high-energy stage performance. “I’'m a very passion-
ate, outgoing person, so when I’'m singing, I love to belt it

out,” Camp says. “That’s part of my expression.” And that
very real expression has earned him respect from both fans
and those inside the industry.
2. Michael W. Smith
3. Steven Curtis Chapman
4. Todd Agnew
5. Mark Schultz

Female 'Art_ist' 0f The Year:
Stacie Orrico

The one door separating music made by artists involved
in the Christian industry from mainstream radio that hadn’t
been opened more than a crack was [
the door leading to the CHR/Pop
format. Thank Stacie Orrico for
kicking it down.

Orrico is not your ordinary teen-
ager. After all, she’s sold 2 million
records worldwide without suc-
cumbing to the temptation and glitz
that go with being a modern-day
pop star. “My goal from the very beginning was to make
music that communicates to my peers something that they
can relate to,” she says. “I want to sing about the things 'm
dealing with and worry or wonder about, whether it is is-
sues related to growing up, guys or family.”

Orrico has flown around the world several times in the
past six months, having had sales success in Japan, Ireland,
Korea, Europe and Latin America. She recently took a break
from the crazy schedule she’s been keeping, Her single “In-
stead” is getting attention at Christian AC and CHR radio.

2. Nichole Nordeman
3. Joy Williams

4. Rebecca St. James
5. Sara Groves

New Artist 0f The Year:
Casting Crowns

Havmg been a )ounh worker for many years, [ truly ad-
mire the work ethic of Mark Hall znd his band of world-
changers, Casting Crown& They wer hl.prtl juest |'|lre: st
new acts coming
from the major la-
bels, but after sit-
ting down with
several of band-
members at a
Nashville coffee- =
house well before their project had been hcard by anyone,
could sense that they were something special.

Being on the road quite a bit right now — due to their
unbelievable success at radio and at record stores — hizsn't
moved Casting Crowns away from the foundation for all
they do. That is, pointing people in the right direction wihen
it comes to spiritual matters. “I want to shake people up:
and help them see that Jesus is not a religion and Guxd i
nota book,” Hall says. “If there is no relationship with Jesus
as a person, you're in trouble.”

Casting Crowns have become more than they ever
dreamed of beingat the precise time that God wanted themn

wwwW americanradiohistorvy com

to have an impact outside of their youth work. And, man,
are we thankful.
2. Jeremy Camp
3. Warren Barfield
4. Todd Agnew
5. Big Dismal

Group 0f The Year: Switchfoot

That Switchfoot beat out the likes of Newsboys and Third
Day was a bit of a surprise to those of us ullving the votes for
this category. Not that Switch-
foot don’t deserve the title.
‘They have been building fan al-
legiance over the years and are
now squarely positioned as an
act that is impacting culture and
playing lyrically-intense music
that forces the listener to pay attention to it.

Frontman Jon Foreman yearns for more, however. “If 'm
content as an artist to write a hit song or have a pladnum
record, I'll have failed a lot of my fellow human beings,” he
says. Indeed, The Beautsful Letdonn just received platinum cer-
tfication, the band’s first project to do so. The intriguing
thing about Switchback is that you can’t pigeonhole them.
They’ve had success at CHR and Rock stations, and may
meander into AC and Hot AC waters shortly.

One of the things that’s high on the list when the band
writes 2 song is connecting with the listener in a real way.
“A lot of our songs are about hope that’s deeper than the
wound,” says Foreman. “That’s something people are pick-
ing up on and taking with them. I have no delusions of
grandeur thinking that our songs will single-handedly change
the world, but change is possible, and I definitely want to
be a part of that.”

2. Third Day
3. Newsboys
4. MercyMe
5. Casting Crowns

Underplayed Artist Of The Year:
Warren Barfield

We decided to throw another category out there for peo-
ple to vote on, a category to give artists alittle ink even though
their music might not be impacting across formatic lmes or
charts, a category that could serve as

a reminder that many artists who are

doing all of the right things may not

be getting as much attention as they

deserve,

The Underplayed Artist of the
Year is Warren Barfield. He's a very
received the majosny of votes because he paid major dues
Letrie signing a contract with Creative Trust. Before getting
sigmed, Barfield logged 200,000 miles in a 1993 Mustang,
crossing the country plaving pigs and youth events wherever
anyune woadd pive him the apportunity to play.

Mow that he has a big-league team behind him and is
tonring in & vehicle a bir lasger than that old classic, Bar-
his pormayal of day-to-day Chsdanity. “1 believe that Chris-
tians whio are Beonest about their lives will have the greatest
Impact on thee world around them,” he says. “At the end of
the day, thas’s the kand of arost I want to be.”

2. Big Duddy Weave
3. Jill Phillips
4. Superchick

having incredible success on the
i 4
r .
likable gy, and T'm betting that he - ) )
field 15 simply tryinge m be honest in his songwridng and in
3. Jill Paquette
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| WK WEEK  ARTIST TILE LABELIS) i s YEaRT SN Most Added’
2 @  BUILDING 429 Glory Defined (Word/CurtyWarner Bros.) 1696 +70 9 61/1 www.rrindicatorcom [
1 2 MATTHEW WEST More (Universal South/EMI CMG) 1556 -95 20 4310 ARTISTTITLE LABEL(S) A00S |
3 ©  CASTING CROWNS Who Am| (Beach Street/Reunion/PLG) 1475 +92 7 56/1 MARK SCHULTZ Letters From War (Word/Curt/Warner Bros) 12
5 @  TREEG3 Blessed Be Your Name inpop/ 1426 +91 1" 55(6 TAIT God Can You Hear Me lfvf;ﬁlzf;”/fM/ MG/ 1 [
. TREEG3 Blessed Be Your Name f/np 6
7 6 ZOEGIRL Beautiful Name (Sparrow/EMI CMG) 1258 +10 10 460 TREVOR MORGAN Upside Down BHT) 9
4 6  AVALON All (Sparrow/EMI CMG) 1243 138 15 45/0 DARLENE ZSCHECH Heaven On Earth (V0) 5|
10 o BETHANY DILLON Beautiful (Sparrow/EMI CMG) 1238 +47 10 4712 DAVID CROWDER BAND Open Skies (Sixsteps/Sparrow/EMI CMG) & |
11 @  MERCYME Here With Me INO/Curt) L) | :
2 Rat X ea Of Faces /
8 9 DELIRIOUS? Rain Down /S@m)W/EM/ CMG) 1168 73 14 44/0 JARS OF CLAY Sunny Days (EssenialPLG) s
6 10 AUDIO ADRENALINE Leaving 99 fForeFront/EMI CMG) 1140 -189 15 42/0 WARREN BARFIELD Sozk It Up (Creative Trust Workshop! 3
9 11 NATE SALLIE Whatever It Takes (Curh/ 1110 -98 17 40/0
12 @  JACI VELASQUEZ Unspoken (Word/CurtyWarner Bros.) 1017 +21 9 i
15 @  FFH Good To Be Free (Essential/PLG) 894 +12 8 am Most
13 14 SONICFLDOD Shelter /NG 890 -38 12 330 Increased Plays
14 15  TODD AGNEW Grace Like Rain fArdent/ 885 -42 13 330 TOTAL
18 (D BEBONORMAN flJOY WILLIAMS Yes | Wil (Essential/PLG) 791 +67 5 351 | anmsr nne Lom NCREASE
17 @ REBECCA ST. JAMES The Power Of Your Love (Farefront/EMI CMG) 789 +26 8 310 MARK SCHULTZ Letters From War (Word/CurbyWarner Bros)  +237
20 @ SARA GROVES The One Thing | Know /iV0) n? +42 5 3N TAIT God Can You Hear Me (Farefront/EMI CMG/ +164
16 19 THIRD DAY Sing A Song (EssentialiPLG) 701 421 22 26/0 ;ﬁ;&‘gm:;a V:‘Sp"'_: ”[’]'”/C";gﬂn +:‘:;
N side Uown +
19 20 JEREMY CAMP Right Here (BEC) 585 104 2 210 | 145 OF CLAY Sunny Days (EssentialPLE) +110
30 @ MARK SCHULTZ Letters From War (Word/Curb/Warner Bros.) 573 +237 2 30112 DARLENE 2SCHECH Heaven On Earth (W0) +109
21 22 GINNY DWENS | Love The Way (Rocketown) 537 -16 5 2412 BIG DADDY WEAVE Heart Cries Holy (fervent/ +98
26 € TREVORMDRGAN Upside Down /BHT) 519 +112 2 26/6 g::g;;‘%m:svwmnm' 7m Street/Reunion/PLG) +:2 |
23 €  SELAH YouRaise Me Up (Curty 506 +41 2 2211 ALTLLLL ) +9 |
28 éD  BIG DADDY WEAVE Heart Cries Holy (Fervent) 502 +98 [ 19/1 |
22 26  PHILLIPS, CRAIG & DEAN Here | Am To Worship (Sparrow/EMI CMG) 482 -53 13 191 . ae =
24 27 4HIM You Reign (Word/CurtyWarmer Bros) 451 4 5 wo | Christian ACtivity |
29 @  GEDRGE RDWE Think About That (Recketown) 426 +27 4 2143 by Rick Welke |
27 29  NEWSBDYS You Are My King (Amazing Love) (Sparrow/EMI CMG) 403 4 34 1310 Th e Ji I s u |
25 30  WARREN BARFIELD Mistaken (Creative Trust Workshop) 392 -51 21 14/0 g n I
After nine solid weeks at No. 1, Matthew West is bounced
62 AC reporters. Songs ranked by total plays for the airplay week of Sunday 4/11 - Saturday 4/17. from the top of the ladder by yet another chart newcomer, l
. © 2004 Radio & Records. as Building 429 land their first-ever Christian AC top song. |
New & Active They continue the streak of new artists at the top, which is
now at 10 weeks. “Glory Defined” has every station on it
DAVID CROWDER BAND Open Skies (Sixsteps/Sparrow/EMI CMG) DARLENE ZSCHECH Heaven On Earth /V0) except one. That's a major feat at any Christian format.
Total Plays: 365, Total Stations: 18, Adds: 4 Total Plays: 227, Total Stations: 12, Adds: 6 Since everyone is about to descend on downtown Nashville
KUTLESS Sea Of Faces /BEC/ STACIE ORRICO tnstead (ForeFront/EMI CMG) for GMA Week, major chart movement will be in a holding
Total Plays: 301, Total Stations: 15, Adds: 3 Total Plays: 225, Totat Stations: 12, Adds: 2 pattern over the next few weeks. That said, the artists who
SCOTT KRIPPAYNE Life (Spring Hil JARS OF CLAY Sunny Days (EssentialPLG) are driving in the fast lane on the chart this week include
Total Plays: 293, Total Stations: 12, Adds: 0 Total Plays: 218, Total Stations: 11, Adds: 3 Tree63 (4-3, +91), MercyMe (11-8, +141), Mark Schultz
CHRIS RICE Untitted Hymn (Come To Jesus} fRocketown/ WARREN BARFIELD Soak It Up (Creative Trust Workshop! (30-21, +237) and Trevor Morgan (26-23, +112).
Total Plays: 288, Total Stations: 11, Adds: 1 Total Plays: 206, Totat Stations: 10, Adds: 3 New '& Active musicians who should be (’:hanbound inthe
ACROSS THE SKY Broken World (Word/Curb/Warmer Bros.) TAIT Ged Can You Hear Me fForeFront/EMI CMG) weeks ahead are David Crowder Band, Kutless, Darlene
Totat Plays: 265, Total Stations: 14, Adds: 1 Totat Plays: 204, Total Stations: 10, Adds: 7 A ! ’ |
Zschech and Tait.
) Songs ranked by total plays - [

: MERCY ME
flHere With Me”

'The Multi Format Hit...seeking additional adds!

Thank you Christian Radio! |

INO Records:
Derek West 615, 777. 2500 ext. 7 DerekW@inorecords.com
or Al Kim 860-829-0711 Al@christianmedia.net

www americanradiohistorv com
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'CHRTOP30 ROCK TOP 30 |
WE WEE  ARTIST TITLE LABEL(S) RS slks MGRRT stis | VA WAk ARTIST TITLE LABELE) e etes B sk ‘
3 o BUILDING 429 Glory Defined (Word/Curb/Warner Bros.) 994 +70 10 26/0 1 1 FMSTATIC Something To Believe In (Tooth & Nail/ 428 3 8 30/0
2 Z MATTHEW WEST More (Universal South/EMI CMG! - 904 -29 138 2210 2 2 BIG DISMAL Just The Same (Windup/ 375 -58 12 2810
1 3 TODDAGNEW Grace Like Rain {Ardent! 904 -63 20 2110 3 3 P.0.D. Change The World (At/antic) 353 17 " 310
4 o DELIRIOUS? Rain Down (Sparrow/EMI CMG) 893 +4 14 23{0 ) o SEVENTH DAY SLUMBER Spiraling /(Crowne/ 349 +3 10 N
5 9 SWITCHFOOT Dare You To Move (Red Ink/Columbia) 884 +48 9 25i0 7 9 BLINDSIDE Al Of Us (Atlantic) 322 +30 6 2013
6 6 AUDIO ADRENALINE Leaving 99 /Forefront/EMI CMG) 764 -38 16 20/0 6 6  NUMBER ONE GUN Starting Line (Floodgate/ 320 10 i 2210
8 o BETHANY DILLON Beautiful (Sparrow/EM! CMG) 734 +40 9 21 4 7 THOUSAND FOOT... Rawkfist (Tooth & NaifMC) 320 -37 13 2810
7 8  ZOEGIRL Beautiful Name (Sparrow/EMI CMG) 726 8 9 2410 1" o SWITCHFOOT Dare You To Move (Red Ink/Columbial 316 +34 8 2310
10 0 BIG DISMAL Just The Same (Wind-up/ 698 +31 8 2011 9 0 SPOKEN Falling Further (Tooth & Nail 302 +19 6 2610
9 @ TREEG3 Blessed Be Your Name (/npop/ 691 +20 10 1910 8 10 TREEB3 The Answer To The Question (/g0 297 1 13 26i0
16 0 KUTLESS Sea Of Faces (BEC/ 656 +54 6 2511 15 0 PILLAR Bring Me Down (Flicker) 283 +47 3 2813 |
17 @ STACIE BRRICO instead /Forefront/EMI CMG) 641 +50 6 2110 10 @ SKILLET My Dbsession frdent/ava) 283 +6 § 2501
15 @ CASTING... Who Am | (Beach Street/Reunion/PLG) 631 +17 5 2100 12 13 JONAH33 Watching You Die (Ardent) 270 2 10 2810
n 14 NATE SALLIE Whatever It Takes /Curt/ 617 -20 10 20/0 14 14 INHABITED Rescue Me f/ndependent/ 262 -15 13 241
12 15 JEREMY CAMP Right Here (BEC/ 575 -58 23 16/0 13 15 FALLING UP Broken Heart (BEC/ 251 -44 18 2010
13 16 OUT OF EDEN Love, Peace & Happiness (Gotee/ 562 70 12 1710 18 @ SKY HARBOR Weicome (npog/ 230 0 13 2010
18 m MERCYME Here With Me (W0/Curt/ 527 +89 4 2012 16 17 KUTLESS Treason (BEC/ 220 19 20 1710
14 18 SARAH KELLY Take Me Away (Gotee/ 504 124 17 1710 21 @ UNSHAKEN Break (SP// 216 +14 7 201
25 @ THIRD DAY Come On Back To Me {Essential/PLG/ 481 +195 2 2214 17 19 STAPLE DVD (Dictatorship vs. Democracy) fFiicker/ 213 2 6 1710
20 @ SKILLET Savior {Laval 428 +21 22 1310 22 @ BY THE TREE Confessions /Fervent) m +12 10 2310
19 21 SEVENPLACES Landslide /BEC/ 381 -49 12 12i0 19 21 ANBERLIN Ready Fuels (Tooth & Naill 197 14 6 140
l 21 22 PILLAR Further From Myself (Flicker/ 364 -16 16 110 20 @ SUPERCHICK One Girl Revolution ffapap/ 196 +5 6 2310
27 €D  BARLOWGIRL Never Alone Fervent! 352 +85 2 165 24 €®  MODERN DAY JOHN Autumn fadegendent) 192 +22 5 151
24 @ AVALON All (Sparrow/EMI CMG/ 293 +2 2 10 25 @ KIDS IN THE WAY We Are Flicker/ 192 +9 3 18/4
26 @ FM STATIC Something To Believe In (Tooth & Nail 288 +20 3 910 23 25  BUILDING 429 Free (Word/Curt/Warner Bros.) 189 -1 5 2100
23 26 SANCTUS REAL Beautiful Day /Sparrow/EMICMG) 269 46 17 910 26 @ ROCK ‘N’ ROLL WORSHIP CIRCUS Gift 0f Cool /N0 177 +4 4 2110
22 27 PAULWIRIGHT Your Love Never Changes fGotee/ 258 -92 26 70 28 @ EMERY The Ponytail Parades (Tooth & Nai) 166 +22 2 121
- @ JEFF DEYO f/RITA SPRINGER Bless The Lord fGotee/ 249 +10 2 i @ TINMAN JONES Party (Cross Driven 164 +51 1 19/5
28 29  WARREN BARFIELD Mistaken (Creative Trust Workshop) 211 -39 12 /0 27 @ IAN ESKELIN Taboo finpap/ 151 0 8 2310
@ JUMPE Wonderful (Sparrow/EMI CMG/ 187 +3 1 1 @ SUBSEVEN Emotion fFlicker/ 144 +115 1 9/5
28 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 4/11 - Saturday 4/17. 37 Rock reporters. Songs ranked by total plays for the airpiay week of Sunday 4/11 - Saturday 4/17.
© 2004 Radio & Records. © 2004 Radio & Records.
New & Active New & Active
TAYLOR SORENSEN Love Somebody Else (Rocketown/ RJ HELTON Even If (8-Rite/PLG/ KUTLESS Sea Of Faces /8ECL/ SOMETHING LIKE SILAS When { Search [Sparrow/EMi CMG/
Total Plays: 186, Total Stations: 7, Adds: 1 Total Plays: 150, Total Stations: 7, Adds: 1 Total Plays: 141, Total Stations: 18, Adds: 2 Total Plays: 107, Total Stations: 8, Adds: 2
JARS OF CLAY Sunny Days {Essential/PLG/ BEBO NORMAN f/JOY WILLIAMS Yes | Wili (Essential/PLG/ APOLOGETIX Lifestyles Of The Rich And Nameiess fParodudes/ ~ ADDISON ROAD All | Need Is You findependent)
Total Plays: 172, Total Stations: 12, Adds: 2 Total Plays: 126, Total Stations: 6, Adds: 0 Total Plays: 136, Total Stations: 19, Adds: 1 Total Plays: 103, Total Stations: 8, Adds: 0
ROCK ‘N ROLL WORSHIP CIRCUS Gift Of Cool /W0V SEVENTH DAY SLUMBER Spiraling (Crowne/ BARLOWGIRL Never Alone /fervent/ PETRA Woulda, Shoulda, Coulda finpop/
Total Plays: 164, Total Stations- 7, Adds: 1 Total Plays: 97, Total Stations: 3, Adds: 0 Total Plays: 123, Total Stations: 6, Adds: 3 Total Plays: 90, Total Stations: 13, Adds: 0
TREVDR MORGAN Upside Oovin (BHT} STARFIELD Filled With Your Glory (Sparrow/EI CMG) THIRO DAY Come On Back To Me Essential/PLG} DELIRIOUS? Rain Oown (Sparrow/EMI MG/
Total Plays: 158, Total Stations: 7, Adds: 1 Total Plays: 96, Total Stations: 5, Adds: 1 Total Plays: 119, Total Stations: 17, Adds: 3 Total Plays: 90, Total Stations: 6, Adds: 0
GINNY OWENS | Love The Way (Racketawn/ MARK SCHULTZ Letters From War (Word/CurtyWarner Bros.) AUDIO ADRENALINE Start A Fire (Forefront/EMI CMG/ STARFLYER 59 Wake Up Early (Tooth & Nai)
Total Plays: 151, Total Stations: 8, Adds: 0 Total Plays: 90, Total Stations: 4, Adds: 1 Total Plays: 110, Total Stations: 16, Adds: 0 Total Plays: 79, Total Stations: 10, Adds: 1
- _ _
EMI CMIG INPOP
MONDAY 9:30 p.m.
at the Gaylord Entertainment Center Rehearsal Hall
EMI '\éx‘lsécLabel Group RR
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f )
INSPO TOP20 CHR Most Added
LAST THIS TOTAL +f- WEEKSON  TOTAL www.rrindicator.com
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS CHART  STATIONS
ARTIST TITLE LABEL(S) ADDS
4 €  CASTING CROWNS Who Am | (Beach Strest/Reunion/PLG/365  +56 6 210 BARLOWGIRL Never Alone (Fervent/ 5
) THIRD DAY Come On Back To Me ssentialPLG/ L)
1 2 JAMIE SLDCUM By Your Side (Curt/ B 12 14 190 | paviD CROWDER BAND Open Skies (Siesteps/Sparrow/EMI CHG) 3
2 3 DAVIDPHELPS Arms Open Wide (Word/Curb/Warner Bros/333 18 1" 190 MERCYME Here With Me ANO/Curb/ 2
X . JARS OF CLAY Sunny Days /EssentialPLG/ 2
3 4 NEWSONG For The Glory O Christ (Reunion/PLG) 328 2 10 180
5 ©  SCOTT KRIPPAYNE The Least | Can Do (Spring Hill 316 +9 8 180
7 @  PAULBALOCHE My Reward (Hosannal 301 +40 7180
8 o SELAH You Raise Me Up (Curb/ m +24 4 1912
1 €@  4HM YouReign Word/CuryWarner Bros.) 253 +28 8 1710
9 9 J.VELASQUEZ Where | Belong Word/CurtyWarmer Bras) 236 3 7140
12 @  AVALON AN (SparrawiEmi CMG) 222 +4 8 1200
13 ) B.NORMAN fiJ. WILLIAMS Yes | Wil (EssentialPL6) 220 +6 3 150
16 @  MERCYME Here With Me (W0 Curt) M2 436 » 1w | Rock Most Added
10 13 C.BILLINGSLEY Your Love... (Perpetual Entertainment) 208 27 15 1310 | www.rrindicator.com
6 14 CHRISRICE UntitedHym(ComeTodests) fockerown) 193 78 21 1210 | "o e R w008
2l S L) ) APRIL SIXTH You Come Around (Atiantic 6
15 @ TODD AGNEW Grace Like Rain /Ardent/ 189 +10 3 10 TINMAN JONES Party (Cross Oriven/ 5
SUBSEVEN Emotion Fhcker/ 5
14 16 NICHOLE NORDEMAR Even Then (Sparrow/cMi CMG) 187 24 15 100 | N THEWAY e e ke .
20 (D) FERNANDO ORTEGA Sleepless Night... (Curty 174 +18 2 140 | PILLAR Bring Me Down fFlicker/ 3
) ’ BLINDSIDE ANl Of Us /Adiantic/ 3
18 @  VARIOUS ARTISTS Sing To The Lard @Biscovery House/163 +6 2O [Tt wn (P ]
17 19 PHILLIPS, CRAIG & DEAN Here\... (Sparrow/EMICMG/ 160 -15 13 10/0 | BARLDWGIRL Never Alone fFervent/ 3
@  SARAGROVES The Dne Thing | Know /NG 153 +16 1
21 Inspo reporters. Songs ranked by tota plays for the airplay week of Sunday 4/11 - Saturday 4/17.
© 2004 Radio & Records.
Rhythmic Specialty Programming
RANK  ARTIST TITLE LABEL(S)
1 JOHN REUBEN Move /Gotee/ Inspo MostA e
2 LA.SYMPHONY Gonna Be Alright /Gotee) P o dded
3 KJ-52 Back In The Day {Ujprok/ www.rrindicator.com
4 OUT OF EDEN Love, Peace & Happiness /Gotee/ LRI (KT ADDS
5 URBAN B The Immigrant (Flavor/ MARK SCHULTZ Letters From War (Word/Curb/Warner Bros.) q
6  APT.CORE Loved fRocketown/ ;‘E':f;';“ T; Be F'; ﬁ“fg’"’:}”‘ﬁl :
2 ou Raise Me Up (Cur
; 3IENT2XLTHE1.'T.ERRIIF;; Wh;an 1 Don't Show ffllect/ T 2
RBS Love na'ng e {Gotee) TWILA PARIS Glory And Honor (Sparraw/EM! CMG/ 2
9 STUDENT That'slt iilect BILLY RAY CYRUS | Need You Now (Word/Curt/Wamner Bros.) 2
10 ROYAL TEMPLE Worldwide (You Feel Me} fFiying Leap)
o _J

= = =

FlosNssoudrl Alasorcls siriel SIS S o sSsris srls
SAUIFCIANSH L. WISIE SRV LIme Quring SISt

o | 0
H RSB EoLYr)
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JACKIE MIADRIGAL

LATIN FORMATS

R&R Aprit 23, 2004

s s
‘ecor . COm

Ji irigal@radi

Satellite Radio: The Wave
Of The Future Is Now

Aninterview with Sirius Latin Format
Manager Gino Reyes

{

\_J atellite radio is a relatively new technology, and one
wonders how much Hispanics are aware of its exist-
ence and the service it provides. To get the word out
and change the face of its Latin channels, Sirius re-
cently named Gino “Latino” Reyes its Latin Format

Manager.

Reyes comes to satellite radio with ~ and not just on the Latin side, butin
a strong programming background, ~ the general market as well — PDs
having worked atstationslike WMGE, ~ who are a bit more experienced and
WRTO and WXDJ in Mi- who can make the station
ami and WPAT and WSKQ sound not so much like a
in New York. His task now jukebox, but more like a
istochange the sound of Sir- real radio station, incor-

ius’ Latin channels from a
“jukebox,” as he puts it, to

porating all the advan-
tages that satellite radio

true stations. Reyes sayshis gives you. | know they
mission is to keep the sta- | are actively seeking bet-
tions uptempoand high-en- ter PDs, and I've never
ergy, as one would on FM, . met so much talent as I
but also to take advantage ~ GINO R€YES  haue here I'm in awe of
of thefact thatsatelliteradioiscommer-  the PDs who are here.
cial-free and has a lot more variety. R&R: Tell us about the two Latin
Reyes talked to R&R about his  channels, Universo Latino and Tropical.
new job, what Sirius’ two Latin GR: They are both shooting for the
channels, Universo Latinoand Trop- ~ same demo, but they feature different
ical, have to offer and the advantag-  music genres. Tropical is all salsa, me-
es of tuning in to satellite radio. rengue, reggaetén and bachata.

R&R: Is Sirius noticing the poten-
tial of the Latin market and making more
of an effort to develop a better product

by bringing you in to program?

Universo Latino is more on the pop
side, ballads and Spanish rock.
R&R: Is reggaeton a strong music
style for the Tropical channel?
GR: Reggaeton is one of those

GR: They are actively seeking —  styles of music that I think is going
todo very well in the next couple of
years. My question has always been
if it belongs with salsa and meren-

“we could basica"v gue or if it belongs on the pop side.
It's a good question to ask, but I

plav every record don’thave any research to show one
way or the other. And since every-

that the labels throw  one in the M worldis placing reg-
gaeton with the Tropical format, [

at us — and we do. decided to keep it there.
. . R&R: Terrestrial Tropical stations

There is no use in have complained about a lack of quality

N tropical music, in particular merengue.

programming our e

N GR:Ijust got here, but I don’t see
stations the way FMs any lack of tropical product. We still
play the older stuff becauseit’s good
are programmed' We to listen to it, but I don't think that
it's because there’s a lack of current

have to be better, tropical matertal

blgger and more R&R: Is 'satelhte md{o a lot more
opent to playing new music?

diverse.” GR: It has to be. It's simple math.

If you play 15 minutes of commer-
cials per hour, like the FMs do, there
goes a quarter of your program-

ming. We don’t have that situation;
therefore, we have to play more
records and have more variety.

R&R: So satellite radio has the po-
tential to make hits of songs that the
FMs are not touching.

GR: Definitely. At this point in
time I'd have to say that we are more
diverse than any FM station. We
have to fill 25% more time in pro-
gramming than an FM does, so one
of two things has to happen: Either
you rotate the records more, which |
don’twant to do, or add more records
and make the categories bigger —

“Tropical is all salsa,
merengue, reggaeton
and bachata.
Universo Latino is
more on the pop
side, ballads and
Spanish rock.”

and that’s what we do. We obvious-
ly have more of an opportunity to
break more records than the FMs
could even try.

R&R: With the current indecency
controversy, many morning and after-
noon personalities are finding them-
selves without jobs and are looking to
maove to satellite radio. Is that the future
Sfor satellite radio, to be the new home of
those D}s who can no longer do their
thing on FM?

GR: If everything continues the
way it's going, fines will continue to
come down, and not just for
Howard Stern, but for some of the
Spanish broadcasters too. I don't
know if Infinity and Clear Channel
can handle hits of that kind, but [
don’t think the Spanish broadcast-
ers can. So, either they will try to
censor the DJs in the future —and I
don’t know how that would work,
because it's also rubbing egos the
wrong way — or theyre going to
fire the DJs.

The reader feedback is in
and is being tabulated. The
response rate this year was
the highest ever. Remember,
first you nominate, then you
vote. It's all up to you.

The nominees will be an-
nounced in the May 7 issue of
R&R, and that issue will also
contain the final ballot. Don't miss
it! Also, don't put your flight, hotel

Achievement Awards:
Phase One Complete

and registration plans for R&R Convention 2004 on the back burner.
The rates are best if you act now. Go to www.radioandrecords.com.

In that case, you will find many
of the shock jocks without work, and
maybe that’s a possibility for satel-
lite radio. If I had the option of do-
ing that, to fast-forward a couple of
years and have the opportunity to
have these shock jocks on my staff,
[ would probably do just one chan-
nel with shock jocks, because they
are basically talk shows. I would
leave the music concentration on the
other channels.

R&R: How much are you bound by
FCC regulations — or are you?

GR: We are still governed by the
FCC, but we are also paid radio. You
have to buy us in order to listen to
us, so our subscribers decide.

R&R: That's a major advantage for
you, because subscribers decide what
they want to listen to.

GR: Of course. We have no Ar-
bitron ratings. We don't worry about
time spent listening or cume. We
worry about subscribers and how to
keep them. Our commitment is not
to an advertiser, it's to the listener,
s0 it’s radio in its purest form.

R&R: Is programming based on in-
stincts and listener feedback, or is there
research involved, like at the FMs?

GR: We keep an eye on what's
happening all over the country. We
don’t have the limitations that the
FMs have. After programming radio
stations for such a long time, I real-
ized that you had a category of new
records and had to give them a cer-
tain rotation in order to, hopefully,
make them hits. But that category
was very small. Here, we can basi-
cally play every record that the la-
bels throw atus —and we do. There
is no use in programming our sta-
tions the way FMs are programmed.
We have to be better, bigger and
more diverse.

R&R: So you are a good option for
the record labels that are struggling to
get their music on the air.

GR: Right. And we do many
things that are unlike the FM sta-
tions. We have studios where we can
bring in a whole band and do an
unplugged or live session with
them, and we often do. We've got
great engineers, and that’s all they
do. The more I get into it, the more [
realize the great resources this com-
pany has. We had Area 305 perform
live, and it sounded really good on

www americanradiohistorv com

“If you play 15
minutes of
commercials per
hour, like the FMs
do, there goes a
quarter of your
programming. We
don’t have that
situation, therefore
we have to play more
records and have
more variety.”

the radio. FMs don’t do that, be-
cause they don’t have the studio and
personnel.

R&R: Are the labels aware of the op-
tions satellite radio represents? Do they
have a relationship with you?

GR: Yes, but, unfortunately, every
time you turn around, there’s a
whole new staff at the labels. You
make friends with people and try to
call them the following week, and
you realize they got fired. The next
week there’s someone else you have
to meet. I've been trying to talk to

all the labels, and many of the ma-

jors already know about us. But we
also want to let the small labels
know that we're here and that we
want to give their product some ex-
posure.

R&R: In which cars is Sirius avail-
able?

GR: You name it, it's probably
there, even if you buy trucks. We
even worked a deal with a truck
company where it will be installing
satellite radio. If you already have a
car and want a unit, we have it. If
you want a plug-in player for your
car that you can take out and put in
your office, we have those. We have
home units and marine units for
your boats. We're all over the place.
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This Week In Spanish-Language Music

On the Spot
Luis Fonsi

E._Juis Fonsi, one of Puerto Rico’s finest male voices
and a talented songwriter, has yet another hit on his
hands with his latest album, Abrazar La Vida. The first
single, “Quién Te Dijo Eso?” has been able to do what
few Fonsi songs have: top West Coast radio playlists.
It has also hit No. 1in many Latin American countries.
Fonsi’s nonstop promo tour has been so intense that he
even spent his 26th birthday on the road. While in Los
Angeles he talked to us about the album’s success, his
songwriting and where he’s headed.

R&R: Tell me about your new album.

LF: It's another album with the
ballad-pop mix that I've always
done. It's a little bit more mature in
the sense that I was very involved
in the songwriting and producing.
1’ve become more hands-on be-
cause, as you go along, you learn
more. [ also worked with peoplelike
Kike Santander and Rudy Pérez.
I've been doing a lot of work —
shows internationally and a lot of
things here in the States.

R&R: You've worked with Pérez be-
fore, but what about Santander?

LF: Rudy has been a big part of
my career. He’s done most of my
songs, but it is the first time with
Kike.

R&R: Santander is a hitmaker. Have
you always wanted to work with him?

LF:I've known him for a while on
a personal level, and ! obviously
know his work. I've always been a
big fan. We were almost going to
work together on the last album, but
it just didn’t work out. For this al-
bum, it was a prionty. He did a cou-
ple of songs, Rudy did a couple, and
I did the rest.

R&R: Your albuums tend to have a bit
of R&B and a bit of American pop. This
one is a bit more Latin, true?

LF:Ido what I feel at the moment.
[ don’t make marketing moves or
follow what others tell me. This is
just the music that came out during
the time [ was writing and doing the

creative work. It still has the R&B
flavor, but I've always said that my
music is not R&B. R&B is Stevie
Wonder and Usher. My music is
mainstream pop, but it has a bit of
that R&B flavor, because that's what
has influenced me.
At the same time,
this album does have
a Latin flavor, espe-
cially in the uptempo
songs. I'm not doing
salsa, but it does
have a certain Latin
flavor, because that's
something I wanted
to add to the album.

R&R: It seems that
you are promoting a lot
more on the West Coast
— coming to Los Angeles — where be-
fore you concentrated more on the East
Const. And you're doing a lot more in-
ternationally, in Latin America, like go-
ing to Mexico.

LE: I would say so, but I worked
just as hard on the last record. It has
more to do with the single, which is
really hot. The West Coast is some-
thing we worked harder for this al-
bum. For this album I've been here
two or three times for long periods

Luis Fonsi

of time and done different events.
We've been trying to penetrate the
West Coast, which has always been
slower for me radiowise than the
East Coast. [ don’t know why. With
this album, things have turned
around. I've received a lot more sup-
port, and there’s been an increase in
album sales.

I'was in Mexico for five weeks, in
Chile for two weeks, in Argentina,
etc. For the last four monthsit’s been
nonstop. I haven'thad a day off. The
album is working really well, and
"Quién Te Dijo Es0?” has gone No. 1
inmany countries. I've been blessed
to have received so much support
from my fans in these many coun-
tries. Although they have support-
ed me before, this time something
special sparked. We're about to
release the new single, “Abrazar La
Vida,” here. It's been released in oth-
er countries, and it's already doing
really well. I'm starting my interna-
tional tour May 14.

R&R: Artists like
Olga Tasion and Edni-
ta Nazario have record-
ed your songs. Is it eas-
ier towrite for someone
clse or for yourself?

LF: Most of the
songs I've written for
other artists are cus-
tom-made for them.
There are only a few
that others have re-
corded that I wrote
for me. For example,
DJ Kane has a song of mine called
“Mirame,” and it was originally
written for my album. I don’t re-
member why I didn’t record it, but
DJ came into the picture. He has a
great voice and was going to give it
a different flavor. I'm up for that,
because I love working with differ-
ent people. I love the vibe he gave
it, the new life he gave the song.

But it doesn’t always happen that
way, especially when you write for

a woman. You have to start from
scratch, from the point of view of a
woman. Sometimes songs are uni-
sex, but most of the time I like them
tobe pretty true to the performer. It's
been great working with all these
stars and to have them trust me asa
songwriter.

R&R: What's your writing ritual?
Do you need a quiet space, or do you jot
things down as they come to you?

“It’s been great
working with all
these stars and to
have them trust me
as a songwriter.”

LF: It'sabit of both. It helps when
the body tells you. The heart and the
mind have to be in sync. Your feel-
ings have to be in sync with your
brain that morning, that afternoon
or that night to be creative. I have
days where I'm just fried and can’t
come up with anything special. You
can push it, but you won’t necessar-
ily get something fresh, authentic
and true.

What usually happens is that my
brain just gives me ideas without
my asking for them. Sometimes
when I wake up Ihave an idea for a
melody or a concept, and I write
things down. [ have three digital re-
corders in my backpack that are full.
The memoin my phoneis full of stu-
pid ideas that I get. If something
comes up, | won't let it die, because
I'll never remember it again unless
I record it. Then I use that. [ start
from that original idea. It's a lot bet-
ter than having to start from scratch.

NGEL LOPEZ

'GOING FOR ADDS NOW!!

:Spanish Radio - “Te Sigo Amando”’

:English Radio -

Album in Stores June 8th!!

“Cause | Love You”

New single Produced & written by Frankie J.

www americanradiohistorv com
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CONTEMPORARY TOP25 TROPICAL TOP25
WEEK  ARTIST TITLE LABEL(S) Sons WK ARTIST TITLE LABELIS) soas
1 PAULINA RUBIO Te Quise Tanto {Universal) 50 1 VICTOR MANUELLE Tengo Ganas (Sony Discos/ 300
2 CHAYANNE Cuidarte El Alma (Sony Discos) 187 2 REY RUIZ Creo En E! Amor (Sony Discos) 248
3 SIN BANDERA Que Lloro (Sany Discos) 176 3 SON DE CALI La Sospecha (Univision) 179
4 ALEX UBAGO Aunque No Te Pueda Ver (Warner M.L) 166 4 GRUPO MANIA Teléfono (Universal) 172
5  OREJA DE VAN GOGH Rosas (Sony Discos/ M 5 AREA 305 Hay Que Cambiar Univision) 19
6 RICKY MARTIN Y Todo Queda En Nada (Sony Discos) 134 6 TOROS BAND Si Tii Estuvieras (Universal) 117
7 MANA Sabanas Frias (Warner M.L) 131 7 PAULINA RUBIO Te Quise Tanto (Universal) 115
8  JULIETA VENEGAS Andar Conmigo (BMG) 125 8  JERRY RIVERA Puerto Rico /BMG) 83
9 THALIA Cerca De Ti /EM! Latin) 108 9 AVENTURA Llorar (Premium) 77
10 MARCO A. SOLIS Mas Que Tu Amigo (Fonovisa) 106 10  TOROS BAND Loca Conmigo (Universal) 13
11 JUANES La Paga (Universal) 104 11 NG2 Quitémonos La Ropa (Sony Discos) 65
12 DAVID BISBAL Buleria {Universal) 103 12 MARIANA Me Equivoqué (Univision) 65
13 PEPE AGUILAR Cruz De Olvido (Univision/ Th 13 N'KLAVE Navegandote N Life) 60
14 DJ KANE La Negra Tomasa (EM/ Latin) 73 14 ELVIS CRESPO Hora Enamorada f0le Music) 59
15 ALEJANDRO FERNANDEZ Lucharé Por Tu Amor (Sony Discos) 72 15 MANA Sabanas Frias (Warner M.L.) 58
16 ANA BARBARA Deja fFonovisa) 67 16 JOE VERAS Cartas Del Verano (/&N) 54
17 ENRIQUE {GLESIAS No Es Amor (Universal) 63 17 LA GRAN BANDA Merengue Loco (0AM Productions/ 50
18 OREJA DE VAN GOGH Deseos De Cosas Imposibles (Sany Discos/ 62 18 TITO ROJAS EI Gallo No Olvida 4P/ 47
19 JOAN SEBASTIAN Amar Como Te Amé (Balboa) 58 19 NEGROS Me Cambiaste La Vida (Premium/ 44
20  OBIE BERMUDEZ Antes (EM/ Latin) 56 20  DAVID BISBAL Buleria (Universal) 40
21 TIZIANO FERRO Tardes Negras /EM/ Latin) 21 SON CALLEJERO Dame La Droga (Cutting/ 39
22 LUIS FONSI Abrazar La Vida (Universal) 50 22 -OBIE BERMUDEZ Ma Cansé De Ti (EM/ Latin) 37
23 GLORIA ESTEFAN Tu Fotografia (Sony Discos) 50 23 EDNITA NAZARIO A Que No Te Vas (Sony Discos) 37
24 ANDY & LUCAS Tanto La Queria (BMG/ 49 2 RICKY MARTIN Y Tudo Quada En Nada (Sany Discos) 37
25 MARIANA Me Equivoqué (Univision) 25  DONOMAR Luna (V... Music) 36
Data is complied from the airplay week of April 11-17, Data is complied from the airplay week of April 13-17,
and based on a point system. and based on a point system.
© 2004 Radio & Records. © 2004 Radio & Records.
Going For Add's Going For Add's
BACHA La Cita (Sony Discos)
4 EN DO Caida Libre (Balboa/ KUMBIA KINGS Sabes A Chacolate (EM/ Latin)

NADIA & YAHIR Contigo Si /Warner M.LJ

LIMI-T 21 Amanecer (EM/ Latin)

Sales:
(818) 528-2050

www.radiovisa.com

Radiovisa

Affiliation contact:
Ana Salcido (212) 899-3227

www americanradiohistorv com
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REGIONAL MEXICAN TOP25

WeE  ARTIST THTLE LABEL(S)

TIGRES DEL NORTE José Pérez Len (Fonovisa)
CONJUNTO PRIMAVERA Hazme Olvidarla (Fonovisa)
MONTEZ DE DURANGO Te Quise Olvidar (Disa/

PALOMO Baraja De Oro (Disa/

YOLANDA PEREZ Estoy Enamorada (Fonovisa)

BANDA EL RECODO Para Toda La Vida fFonovisa/
PATRULLA 81 Cémo Pude Enamorarme De Ti (Disa/
JOAN SEBASTIAN Amar Como Te Amé (Balboa)
INTOCABLE A Dénde Estabas (EM/ Latin)

10 HOROSCOPOS DE DURANGO Dos Locos /Disa/

PODER DEL NORTE No Tengas Miedo De Enamorarte /Disa/
12 MARCO A. SOLIS Mas Que Tu Amigo (Fanovisa)

13 PEPE AGUILAR Cruz De Olvido (Univision)

14 MONTEZ DE DURANGO Lagrimas De Cristal (Disa/

15 ANGELES DE CHARLY Y Qué (Fonovisa)

16 JUAN TAVARES A Un Paso De Olvidarte (Fanovisa)

17 BRYNDIS Pero Ti No Estas (Disa)

18 CUISILLOS Vanidosa (Balboa)

19 ADAN CHALINO SANCHEZ Nadie Es Eterno (Sony Discos)
20  ALICIA VILLARREAL No Oh Oh La Suegra (Universal)

21 HURACANES DEL NORTE Només Por Tu Culpa (Univision)
22 K-PAZ DE LA SIERRA Jumbalaya (Procan)

23 INTOCABLE Soy Un Novato /£M Latin)

24 PAQUITA LA DEL BARRIO Pobre Pistolita (Balboa)

25  BRISEYDA Mala Memoria /Platina)

w0~ AW N =

-

Data is complied from the airplay week of April 11-17,
and based on a point system.
© 2004 Radio & Records.

TOTAL

POINTS

286
284
273
255
243
199
167
151
149
141
134
13
12
104
100
87
85
85
83
80
78
70
69
60
59

TEJANO TOP25

ARTIST TITLE LABEL(S)

DJ KANE La Negra Tomasa (EM/ Latin)

MICHAEL SALGADO La Cruz De Vidrio (Freddie)
SOLIDO Tal Vez (Freddie)

JIMMY GONZALEZ & GRUPO MAZZ Perla Del Mar (Freddie)
JOE LOPEZ f/A.B. QUINTANILLA Me Duele (EM/ Latin)
KUMBIA KINGS Sabes A Chocolate /£M/ Latin)

IMAN Ya No (Univision)

INTOCABLE A Dénde Estabas (EM/ Latin)

PALOMINGS Chuiita (Urbana)

10 JENNIFER PENA Vivo Y Muero En Tu Piel (Univision)
RAM HERRERA f{JAY PEREZ No Me Volveré A Enamorar (Tejas/
12 DUELO Un Minuto Mas Univision)

13 TROPAF La Tentacidn (Freddie)

14 BIG CIRCO Voy Navegando /EM/ Latin)

15 CONTROL Mi Najayita (EM/ Latin)

16 MARCOS OR0OZCO De Corazon A Corazon (Catalina)

17 PALOMGO Baraja De Oro (Disa/

18 INTOCABLE Soy Un Novato /£Mi Latin)

19 RAMON AYALA LaHojaY Yo (Freddie)

20  PALOMINOS Cailejon Sin Salida {Urbana)

21 DAVID LEE GARZA No Puedo Estar Sin Ti (Azrag Music)
22 ALICIA VILLARREAL No Oh Oh La Suegra {Universal)
23 DUELO Por Amarte Tanto {Univision)

24 ATM Gangster Cumbia Univision)

25  RAM HERRERA Muchachita Color Canela (Tejas)

wun\tmmawm—-ﬁg
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Data is compiied from the airpiay week of April 11-17,
and based on a point system.
© 2004 Radio & Records.

TOTAL

POINTS

255
241
222
215
173
144
142
139
138
118
104
104
94
94
82
12
64
59
53
53
49
46

42
39

Going For Adds

ADAN CUEN Me Persigue Tu Sombra (Balboa/
CALIFORNIA SHOW Mia Seras (Balboa/
COCODRILOS No Soy De Palo (EM/ Latin)
CUISILLOS Que Ti Te Vas (Balboa)

EL CHICHARO Chucha Chucha (Balbos/
JOSE JULIAN Alta Y Delgadita (Balboa/
KUMBIA KINGS Sabes A Chocolate (EM/ Latin)
ORIGINALES OE SAN JUAN Qué Tanto Me Miras Cocho (EM/ Latin/
PANCHO BARRAZA Te Amo Y Te Amaré (Balboa/
PUEBLO CAFE Toda Mi Vida (Balboa/
RAFAEL PONCE En Las Garras Del Dolor (Balboa/

Going For Adds

COCODRILOS No Soy De Palo (EM/ Latin/
ORIGINALES DE SAN JUAN Qué Tanto Me Miras Cocho (EM/ Latin/

10 MOENIA Espirales (8BMG)
11 ANDRES CALAMARO Estadio Azteca (Warner M.L.)
12 MANA Sabanas Frias (Warner M.L)

13 CURANDERGOS Perro findependiente)

14 ALEJANDRO MARCOVICH No Volveré findegendiente)
15 CAFE TACUBA Eres (MCA)

-
Rock/Alternative Record Pool

TW  ARTIST Title Labey(s) TW  ARTIST Title Labes)

1 JULIETA VENEGAS Andar Conmigo (BMG) 1 GRUPQ MANIA Teléfono (Universal)

2 SUPERLITIO Gué Vo' Hacer (Cielo Music Group/BMG) 2 TITO ROJAS ElNo Es Mejor Gue Yo /MF)

3 KINKY Presidente (Vettwerk) 3 SON DE CALI La Sospecha (Univision)

4 CONTROL MACHETE El Genio Del Dub {Universal) 4 PAULINA RUBIO Te Quise Tanto {Universal)

5 INSPECTOR Ska Voovie Boobie Baby (Universal) 5 ELVIS CRESPO Hora Enamorada (Dle Music)

6 ALEJANDRA GUZMAN Lipstick (8MG) 6 REY RUIZ Creo En El Amor (Sony Discos)

7 JULIETA VENEGAS Lento (BMG) 7 SONORA CARRUSELES La Salsa La Traigo Yo /Fuentes)
8 ZOE Peace And Love (Sony Discos) 8 MARIANA Me Equivoqué (Univision)

9 ROBI DRACO ROSA Mas Y Mas (Sony Discos) 9 EL GRAN COMBO Brujeria Remixes {Combo)

10 DAVID BISBAL Buleria {Universal)

11 VICTOR MANUELLE Tengo Ganas (Sony Discos)
12 IVY QUEEN Papi Te Quiero (Real Music)

13 EDDIE SANTIAGO Flor Dormida (Sany Discos)
14 TITO ROJAS El Gallo No Oivida /MF)

15 ZAFRA NEGRA Pa’ La Rumhba Voy (/&A)

Songs ranked by total number of points. 10 Rock/Alternative reporters.

Songs ranked by total number of points. 19 Record Pool reporters.

www americanradiohistorv com
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OPPORTUNITIES

!
NATIONAL | SOuUTH EAST

[nttp:/7onairjobtipsheet.com =

WANTED!

AMERICA’S HOTTEST MORNING TEAM

Major Market. Major Group. Major
Money.

Our stealth talent search is for a special
morning show that can focus on a lively,
fun approach with a female target audi-
ence. Yours should be a reality-based
morning show with a fresh Top 40/HAC
approach that wiil bring listeners back
to the station day after day. You must
understand the concept of locking into
the community. Clean content a must.
Proven ratings performance and success
is a must. This is a huge gig with a long-
term approach.

Work for a great company, get paid like a
star, and have the time of your life in a
beautiful city.

We're looking for a two or three person
show that clicks. Our client is serious and
is taking their time to find the right show
to put on as soon as they find the right
team.

No calls or emails please. We want
everything coming to us via regular mail
SO we can pass it on to the station
management. M/F EEQ. Please send your
package to me personally. Everything is
confidential. Hint: this is not a Clear
Channel station.

Matt Hudson
B!G MONEY MORNING SHOW
¢/o HUDSON MEDIA RESEARCH
8119 W. Eastman Place
Suite 6-205
Lakewood, CO 80227-6221

VP - Programming & Marketing
Public Radio Partnership nﬂenﬂon T
WFPL 89.3 FM - NPR News /Talk GanGE m" DJs 2!

www.wipl.org/
WUOL 90.5 FM - Classical Music
www.wuol.org/
WFPK 91.9 FM - Triple A
www.wipk.org/
Non-profit entity seeks highly
experienced, muiti-talented |
programmer to oversee sound
and image for our three stations.

Details / submit resume at:
www .prp.org/employment.htm.
Mail cover letter, resume and
references to: HR Director, PRP,
619 S. 4th St., Louisville, KY 40202, or

fax to 502-814-6511. ECE |

If yov are a direct spiritval descendent
of ALAN FREED. MAD DADDY. JOHN R..
MURRAY THE K. WOLFMAN JACK. et
al....theno....

WE NEED YOU

A major broadcarting compaay is
| looking for PROFESSIONAL &
KNOWIEDGABLE
“Garage Rock DJs™ for full time/part
time employment.

sead scoped airchecks (on CD)
and resumer to:

“GARAGE ROCK D) SEARCH"
£.0. BOX 108
MAR BOXES ETC. #1084
245 8™ AVENVE
NEW YORK. NY 1001 1-1607

WEST

Sales agent wanted
to find sponsors
for popular radio talk show currently

Program Director

1037 The Buzz, Little Rock’s Sports/Talk
FM seeks experienced Programming
Leader, a real PRO! Great talent man-
agement skills a must. If you're a strate-
gic thinker with a passion to WIN. don't
delay - contact us NOW!

Send resume and Programming philoso- |
phy to: Philip Jonsson. President,

Signal Media/KABZ 2400 Cottondale
Lane, Little Rock, AR 72202. EOE

POSITIONS SOUGHT

CHR/Rhythmic/ Urban Mixshow DJ with
excellent skills and great voice looking
for work in Hartford, CT or Boston market
area. to contact 860-229-4433 or
DJBIGSTEPH@SBCGLOBAL.NET. (4/23)

broadcasting on major market Los
Angeles station. Commission only.
| Park806@aol.com. (4/23)

POSITIONS SOUGHT

Look at me! Michael Lee! i'll be valuable
to your station. Two years previous experi-
ence, ABS graduate. Eveimike2524@

Hot new format avaiiable in 24 hour syn- SUCIE I At (k1)

dication. 3DSJ Request & Dedication Radio.
Listen: www.3DSJ.com. Free triai availabie!
(813) 920-7102, bilielliot@3DSJ.com. (4/23)

Catch me whiie you can! Dependabie,
goai-oriented, self-motivated, ABS gradu-
ate seeking career in announcing or produc-
tion. Amanda (405) 681-2888/ ahotella79@

Eieven year Country radio veteran. Great aol.com. (4/23)

pipes and prod, good numbers, and gives
200%. Wili move. Joe - (269) 684-6215 or
joemacdonald943@yahgo.com. (4/23) Fresh grad and ready for any chaiienge.
Excellent on-air skiils, tight boards, great
production. Willing to relocate. James (405)
912-7575. (4/23)

“Martin” 15yrs in radio, funny, hard worker,
great voice! E-mail him today!
djmartin88@hotmail.com bags are packed
and ready to go! (4/23)

Part-time radio professionai needs a full-
time gig. Any station, any city, any format.
Call Bryan 773-793-7280. (4/23)

it's a wrap! Runs as scheduled. The hot-
test DJ 2A creates the best show. Will travel
to show skills. Lavoy (405) 634-0052/209-

R&R Opportunities

Free Advertising

Radio & Records provides free (20 words maximum)
listings to radio stations ON A SPACE AVAILABLE BA-
SIS in Opportunities. Free listings of the same length
are also available to individuals seeking work in the in-
dustry under Positions Sought

ne

To appear in the fallowing week's issue, your ad must be
recewved by Thursday naan (PST), eight days prior to issue
date. Free Opportunities listings should be typewritten or
printed on 8 1/2° X 11" company/station letterhead and are
accepted only by mail or fax: 310-203-8727. Only free po-
sitions sought ads are accepted by e-mail lo:
llinares@racioandrecords.com. Address all 20-word ads to
R&R Free Opportunities, 10100 Santa Monica Blvd.. Third
Floor, Los Angeles, CA 90067

R&R Opportunities

Advertising
1x 2x
$200/inch $150/inch

Rates are per week (maximum 35 word per inch includ-
ing heading). Includes generic border. If logo. custom
border or larger heading are required, add 1/2 inch ($60
for 1x, $50 for 2x). In addition. all ads appear on R&R's
website. (www. radioandrecords.com)

Blind Box: add $50

The R&R address and your box number adds 12 words
to your ad. Regular Oppartunities rates apply to Blind
Box ads. but a $50 service charge is added for ship-
ping and handling

Positions Sought: $50/inch

seeking employ may run ads in the
Positions Sought section at the special rate of $50/inch

Payable In Advance

Opportunities Advertising orders must be typewritten
on company/station letterhead and accompanied by
advance payment. Please submit ad copy & logos via
email to llinares@radicandrecords.com. Ads are also
accepted by fax: (310-203-8727) or mail. Visa. MC,
AmEx or Discover card accepted. Include card num-
ber. name as it appears on credit card, expiration date
and phone number. Blind box responses are sent to
advertisers every Friday by first-class mail.

To appear in the following week's issue, your ad must
be received by Thursday noon (PDT) eight days prior
to issue date. Address all ads to:R&R Opportunities,
10100 Santa Monica Blvd.. Third Floor, Los Angeles.
CA 90067.
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'ch 3 )
. 57 - JOCK CARDS Call Us. Make your budget sound bigger than it is.
B&W 1000 — $100.00 (3]0) 229.4548
Color 2000 — $408.00
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THE BACK PAGES

o National Airplay Overview: April 23, 2004

CHR/POP

w W

1 €D USHER HLUDACRIS & LIL' JON Yesh iLaFace/Zombe)
2 2 MARDON 5 This Love (Dctone//AMG)

3 3 BRITNEY SPEARS Toxic Live/Zombal

4 4 EVANESCENCE My Immortal Wind-up)

7 © D12 HEMINEM My Band (Shady/interscopel

5 6 JESSICASIMPSON With You (Columbia)

8 8 J-KWON Tipsy (So So Det/Zomba/

9 HOOBASTANK The Reasan fisiand/i0JMG/

6 9 CHINGY DneCall Away (O7P/Capitolt

13 BEYONCE' Naughty Girl (Columbis/

15 JESSICA SIMPSDN Take My Breath Away (Columbia/
n CASSIDY f/R. KELLY Hotel AVAMG/

10 13 DUTKAST The Way You Move {aFace/Zombal

23 @ M.WINANSH/ENYA & P. DIDDY 1 Doa't Wanna Know (Bad Boy/Universal
1215 LINKIN PARK Numb Warner Bros.)

24 (D USHER Bum LaFace/Zombs)

14 17 NICKELBACK Someday (Aoadrunner Records/I0JMG)
19 8 BLACK EVED PEAS Hey Mama /A&Minterscope)

18 AVRIL LAVIGNE Don't Tell Me (Arista/AMG/

16 20 JET Are You Gonna Be My Girl /Atlantic/
21 €@ KIMBERLEY LOCKE 8th World Wonder (Curt/

[X3
=]

SHERYL CRDW The First Cut Is The Deepest /A&M/interscape)
HILARY DUFF Come Clean (Buena Vista/Hollywood)

BLINK-182 | Miss You (Geffen/

SWITCHFOOT Meant To Live /Red /nk/Columbia)

SARAH CONNOR Bounce /pic/

3 DOORS DOWN Away From The Sun (Republic/Universall

SEAN PAUL I'm Still In Love With You (¥P/Atientic)

THREE DAYS GRACE (| Hate) Everything About You Live/Zomba)
€10 JAY-Z Dirt Off Your Shoulder (Roc-A-Fela/iDIME)

#1 MOST ADDED
MIS-TEEQ Scandalous (Reprise)

#1 MOST INCREASED PLAYS
USHER Burn (LaFace/Zomba)

TOP 5 NEW & ACTIVE
LOS LONELY BDYS Heaven {Or/épic/
KANYE WEST FISYLEENA JOHNSDN Al Falis Down (Roc-A-Fela/iDJMG/
PETEY PABLO Freek-A-Leek Aive/Zombal
KYLIE MINOGUE Red Blooded Woman (Capitoll
N.E.R.D. She Wants To Move (Virgin)

CHA/POP begins on Page 25.

™
8 FIVE FOR FIGHTING 100 Years /Aware/Columbia)

SHERYL CROW The First Cut Is The Deepest (A&M/interscope)
3 JOSH GROBAN You Raise Me Up /743/Reprise/
o DIDO White Flag (Arista/AMG/

SHANIA TWAIN Forever And For Always (Mercury/IDJME)
g TRAIN Calling All Angels {Columbia)

WA LN N R A —
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MARTINA MCBRIDE This One's For The Girls /2£4/
MICHAEL MCDONALD Ain't No Mountain High Enough (Motown/
9 MATCHBOX TWENTY Unwell (Atlantic/
10 UNCLE KRACKER f/DOBIE GRAY Drift Away (Lava/
@ SEAL Love's Divine Warner Bros.)
11 12 SIMPLY RED You Make Me Feel Brand New (simplyred.com/Red ink/
14 &) WYNONNA | Want To Know What Love Is (Curb/
13 &) LUTHER VANDROSS Dance With My Father L/AMG/
17 ) LIONEL RICHIE Just For You fisland/iDJMG)
16 ) LUTHER VANDROSS Buy Me A Rose L/AMG/
18 ) 3 000RS DOWN Here Without You {Republic/Universal]
21 ) SHANIA TWAIN It Only Hurts When I'm Breathing (Mercury/IDJMG)
19 19 KENNY LOGGINS | Miss Us /A# The Best/
22 @ KIMBERLEY LOCKE 8th World Wonder (Curb/
20 21 ROD STEWART Time Atter Time L/AMG/
23 HOOTIE & THE BLOWFISH Goodbye Girl (RAino/WSM/
25 MICHAEL BUBLE Sway (743/Reprise/
24 24 NO DOUBT It's My Life finterscope/
26 @ GLORIA ESTEFAN | Wish You Epic/
EVANESCENCE My Immortal (Wind-ap/
JESSICA SIMPSON Take My Breath Away [Coumbia)
TRAIN When | Look To The Sky {Columbia/
KATRINA CARLSON Count On Me (Kataphonic/
MERCYME Here With Me /NO/Curl/ N

#1 MOST ADDED

—_ —_ =
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28 @
30 @

#1 MOST INCREASED PLAYS

AC begins on Page 47.

W
1 1 USHER t/LUDACRIS & LIL' JON Yeah (LaFace/Zombal

3 e M. WINANS f/ENYA & P. DIDDY | Oon’t Wanna Know (Bad Boy/Universal]
2 3 JKWON Tipsy (So So Def/Zombal

4 &) USHER Bum fLaFace/Zombal

5 &) D12 fIEMINEM My Band /Shady/interscope/

9 ) BEYONCE' Naughty Girl /Columbia/

8 @) PETEY PABLO Freek-A-Leek {iva/Zomba/

10 &P TWISTA Dvenight Celebrity /Atlantic/

7 9 JAY.2 Dirt Off Your Shoulder (Roc-A-FeNa/IDJMG)

6 0 CHINGY One Call Away [DTF/Capitol

14 8 LIL’ FLIP Game Dver (Sucks Free/Lovd/Cotumbial

" KANYEWEST fISYLEENA JOHNSON Al Falis Down /Roc-A-Fela/i0/MG/
12 13 LUDACRIS Splash Waterfalls (Oef Jam South/IDJMG/

15 @ SEAN PAUL I'm Stil In Love With You (VP/Adlantic)

16 15 YINGYANGTWINSHLIL' JON & THEEASTSIDEBOYZ Sakt Shaker (7V7)
13 16 G UNIT f/JOE Wanna Get To Know You fiaterscage/

20 @ PITBULL fILIL’ JON Culo TVT)

17 18 CASSIDY f/R. KELLY Hotel L/AMG/

21 ALICIA KEYS If | Ain't Got You L/AMG/

23 AMANDA PEREZ | Pray (Virgin/

19 TWISTA fIKANYE WEST & JAMIE FOXX Slow Jamz (Atiantic/

38 USHER Conf Pant 2 {LaFace/Zombal

27 NB RIDAZ f/GEMINI So Fly Upstairs/

22 24 OUTKAST Roses fLaFace/Zombal

29 €D JOE 11G UNIT Ride Wit U (iveZomba/

25 26 T.. Rubber Band Man /Grand Hustle/Atiantic/

31 € YUNG WUN f/DMX, LIL' FLIP & DAVID BANNER Tear It Up L/AMG)
30 2) DILATED PEOPLES f{KANYE WEST This Way (Capitol/

32 £2) CHRISTINA MILIAN Dip It Low Asiand/iDJMG/

36 &) DO OR DIE f/lTWISTA & JOHNNY P. Do U? (Rap-A-Lot)

#1 MOST ADDED
BABY BASH Sexy Eyes (Da Da Da Da) {Universal/

#1 MOST INCREASED PLAYS
BEYONCE' Naughty Girl (Columbia)

TOP 5 NEW & ACTIVE
8.BALL & MJG You Don't Want Drama (Bad Boy/Universaf)
MASTER P Act A Fool (Vew No Limit/Koch)
SLY BDOGY That'z My Name (Keep Thuggin') L/RMG)
AKON FISTYLES P, Locked Up /SAC/Universal)
RIC-A-CHE Coo Cao Chee /SRL/Universal)

CHR/RHYTHMIC begins on Page 31.

™
g MARDON 5 This Love (Dctone/J/AMG/

]

EVANESCENCE My Immortal Windup/
FIVE FDR FIGHTING 100 Years {Aware/Columbia)

4 NICKELBACK Someday (Roadrunner Records/iDJMG)

5 3 DOORS DOWN Here Without You (Republic/Universal)
@ HOOBASTANK TheReason /siand/i MG/

7 NODOUBT It's My Life finterscape/

8 SHERYL CRDW The First Cut Is The Deepest /A&M/nterscope)
o SANTANA f/ALEX BAND Why Don't You & | {Arista/AMG/
10 MATCHBOX TWENTY Bright Lights /Allentic/

11 DIDO White Flag /Arista/RMG/
(B ALANIS MORISSETTE Everything Maverick/Reprise)

13 SARAHMCLACHLAN Fallen (Arista/AMG)

14 MELISSA ETHERIDGE Breathe Asland//DJ/MG/

15 OUTKAST Hey Ya! {LaFace/Zombsl
LIZ PHAIR Extraordinary (Capitol)
TOBY LIGHTMAN Devils And Angels Lava/
AVRIL LAVIGNE Don‘t Tell Me Arista/RMG/
NORAH JONES Sunrise (Blue Note/EML)
3 DOORS DOWN Away From The Sun /Republic/Universsl/
LOS LONELY BOYS Heaven (Or/Epic/
LIVE W! SHELBY LYNNE Run Away (Radicactive/Geffen)
JET Are You Gonna Be My Girl /Atlantic/
JESSICA SIMPSON With You (Columbia)
@ SARAHMCLACHLAN Stupid /Arista/AMG)
JOHN MAYER Clarity /Aware/Columbisl
LENNY KRAVITZ Where Are We Runnin'? Virgin/
SEAL Love's Divine /Warner Bros.]
JOSH KELLEY Everybody Wants You {Hdlywnad/
MATCHBOX TWENTY Downfall

#1 MOST ADDED
DIDD Don't Leave Home /Arista/RAMG)

#1 MOST INCREASED PLAYS

/]

TOP 5 NEW & ACTIVE
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AC bagins on Page 47.
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MEDIABASE

URBAN

wow

3 8 ALICIA KEYS If | Aint Got You L/RMG/

1 USHER Burn {LaFace/Zomba/

2 3 USHER tILUDACRIS & LIL' JON Yezh /LaFace/Zombs/

6 M. WINANS flENYA & P. DIDDY 1 Don't Wanna Knaw (Bad Boy/Universalj
7 KANYE WEST fISYLEENA JOHNSON Al Falis Down {Roc-A-Fela10/MG/
8 LIL" FLIP Game Over (Sucka Free/Loud/Columbia)

5 7 JAY-Z Dirt Off Your Shoulder (Roc-A-Fella/IDJME)

4 8 JKWON Tipsy (So So Def/Zombal

10 8 PETEY PABLD Freek-A-Leek (/ive/Zomba)

n TWISTA Dvernight Celebrity (Atlentic)

9 11 LUDACRIS Splash Waterfalls (ef Jam South/IDJMG)

15 8 BEYDNCE' Naughty Girl (Columbial

14 AVANT Don’t Take Your Love Away /Geffen/

13 14 G UNIT tlJOE Wanna Get To Know You interscope/

12 15 CHINGY Dne Call Away (07P/Capitol

18 @ JANET JACKSON | Want You Virgin/

=)
~

T.1. Rubber Band Man (Grand Hustle/Atlentic)
R.KELLY Happy People L/ive/Zomba)
DUTKAST Roses (LaFace/Zombal
CASSIDY fIR. KELLY Hotel L/AMG)
RUBEN STUDDARD Sorry 2004 A/AMG/
@ JUVENILE Slow Mation (Cash Money/Universsl)
SLEEPY BROWN fIOUTKAST | Can't Wait finterscope/
MUSIQ Whoknows /Def Soull DJMG/
JDE /G UNIT Ride Wit U Live/Zomba/
JAGGED EDGE What It's Like /Columbial
SEAN PAUL I'm Still In Love With You (VP/Atiantic)
TAMIA Questions (Atiantic/
ATL Make It Up With Love (Noontime/Epic)

CARL THOMAS Make It Alright (Bad Boy/Universal)

#1MOST ADDED
METHOD MAN FIBUSTA RHYMES What's Happenin' (Oef Jam/i0JMG)

#1 MOST INCREASED PLAYS
R. KELLY Hagppy People Live/Zombal

TOP 5 NEW & ACTIVE
MASTER P Act A Fool (New Mo LimitKoch!
CALVIN RICHARDSON Not Like This (Mallywood)
LIL' WAYNE Bring It Back (Cash Money/Universall
MYSTIKAL Dochie Pop AiverZomba)
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NINA SKY Move Ya Body (Vext Plateas/Universa
URBAN begins on Page 35.
wow
1 1 NICKELBACK Figured You Dut (Roadrunner Records/\OJMG/
4 8 JET Cold Hard Bitch (Aflantic)
3 AEROSMITH Baby, Please Don‘t Go Calumbia)
2 INCUBUS Megalomaniac /£pic/
5 8 TESLA Caught In A Dream (Sanctuary/SRG/
8 KID ROCK Jackson, Mississippi (Tap Dog/Atlentic)
6 7 JET Are You Gonna Be My Girl (Aclantic/
9 8 THREE DAYS GRACE { Hate) Everything About You (Jive/Zomba)
10 o PUDDLE DF MUDD Heel Over Head (Geffen/
7 10 AUDIDSLAVE | Am The Highway fnterscape/Epic/
1t SHINEDOWN 45 /Atlantic/
13 GOOSMACK RunningBlind (Regublic/Universall
12 LINKIN PARK Numb (Warner Bros.)
14 HOOBASTANK The Reason f/sland/IDJMG)
15 A PERFECT CIRCLE The Dutsider /Virgin/
16 LINKIN PARK Lying From You (Warner Bros.]
= VELVET REVDLVER Slither (RCA/AMG/
22 AUDIDSLAVE What You Are finterscope/Epic/
19 DARKNESS | Believe In A Thing Called Love (Must... Destroy/Atlantic/
20 3 DOORS DOWN Away From The Sun (Republic/Universal)
17 21 TANTRIC Hey Now (Maverick/Reprise/
18 22 GODSMACK Re-Align (Republic/Universal)
23 23 LOSTPROPHETS Last Train Home /Columbis/
21 24 TRAPT Echo (Warner Bros.}
28 8 THORNLEY So Far So Good (Roadrunner Records/IDJMG)
25 DEFAULT Throw It AN Away (TVT]
24 27 LO-PRO Sunday (Geffen/
27 € LENNY KRAVITZ Where Are We Runnin'? fVirgin/
26 29 DAMAGEPLAN Save Me /Atlantic/
23 € OFFSPRING {Can't Get My) Head Around You Cokmbia)

#1 MOST ADDED

SEETHER FIAMY LEE Broken (Wind-up/

#1 MOST INCREASED PLAYS

ROCK begins on Page 57.
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URBAN AC
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18
17
32
14
16
21
23
22
19
26
24
30
29
2
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ALICIA KEYS If | Ain‘t Got You (/RMG/
LUTHER VANOROSS Think About You L/RMG/
RUBEN STUOOARO Sorry 2004 L/RMG/
TEENA MARIE Still in Love {Cash Money/Universsl)
BEYONCE’ Me, Myself And | {Caiumbia/
JANET JACKSON | Want You (Virgin/
JOE More & More (Jive/Zombal
BABYFACE The Loneliness (Arista/RMG)
KEM Love Calls (Motown/Universall
PRINCE Musicology (Columbial
PATTI LABELLE New Day (Def SoullDJMG}
WILL OOWNING A Million Ways (GRPIVMG/
OUTKAST The Way You Move { aFace/Zomba/
MUSIO Whoknows (Def Soul/lDJMG!
ALICIA KEYS You Don't Know My Name (/RMG}
R. KELLY Happy People {five/Zombal
EN VOGUE Ooh Boy (331 Street/Funky Girl
18  SILK Side Show fLiguif 8/
19 OWELE Hold On (Vergin/
20 ANTHONY HAMILTON Charlene {So So Def/Zomba)
8 TAMIA Questions /Atlentic/

RUBEN STUDDARD What If L/RMG/
23 GERALD LEVERT Wear It Out (Atlantic/
HIL ST. SOUL Pieces (Shanachie!
AVANT Don't Take Your Love Away {Geffen/
KINORED THE FAMILY SOUL Stars (Hidden Beach/
USHER Burn (L aFace/Zomba)
GOAPELE Closer (Columbial
CARL THOMAS Make It Alright /Bad Boy/Universal)
CALVIN RICHARDSON Not Like This Hodywoad/

#1 MOST ADDED
LASHELL GRIFFIN Free (Epic/

#1 MOST INCREASED PLAYS
PRINCE Musicology ‘Columbial

TOP 5 NEW & ACTIVE
MONICA U Should've Know~ Better L/RMG/
TRINA BROUSSARD Losing My Nind (Motown/Universal)
JESSE POWELL Did You Cry {Liguid 8
FREDOIE JACKSON Say Veah (Martiend)
CARL THOMAS She Is (Bad Boy/Universal)

URBAN beglns on Page 35.

@wmauneg

LINKIN PARK Lying From You /Warner Bros./

JET Cold Hard Bitch /Atlantic/

A PERFECT CIRCLE The Outsider (Virgin/

SHINEDOWN 45 /Atlantic/

INCUBUS Megalomaniac /Epic/

LOSTPROPHETS Last Train Home {Columbia)
NICKELBACK Figured You Out (Roadrunner Records/(0JMG/
PUODLE OF MUOD Heel Over Head (Geffen)

GOOSMACK Running Blind (Republic/Universall
HOOBASTANK The Reason (/siand//iDJMG)

THREE DAYS GRACE (I Hate) Everything About You Lfive/Zombal
DRDWNING PDOL Step Up (Wind-up/

DAMAGEPLAN Save Me (Atlantic/

GDDSMACK Re-Align (Repubkic/Universal)

OFFSPRING {Can't Get My) Head Around You {Columbia/
AUDIDSLAVE What You Are interscape/Epic/

VELVET REVOLVER Slither (RCA/AMG/

TRAPT Echa (Warner Bros.)

KID ROCK Jackson, Mississippi (Top Dog/Atlentic)

SOIL Redefine L/RMG)

CROSSFADE Cold [Columbia)

AEROSMITH Baby, Please Don't Go (Columbial

LO-PRO Sunday (Gaffen/

THREE DAYS GRACE Just Like You Lfive/Zomba/
THORNLEY So Far So Good (Roadrunner Records//0JMG/
THOUSAND FOOT KRUTCH Rawkfist (Tooth & NeiEMC)
SMILE EMPTY SOUL Silhouettes /Lava/

DROPBDX Wishbane (e-AligUniverssl)

SEVENDUST Broken Down (7V7)

00~ -0-0-00=
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#1 MOST ADDED
SLIPKNOT Ouality (Roadrunner Records/IDJMG)

#1 MOST INCREASED PLAYS
VELVET REVOLVER Sithe- (RCA/RMG/

TOP 5 NEW & ACTIVE
SEVEN WISER Take Me As | Am (Wind'up}
INCUBUS Talk Shows On Mute (Fpec/
SKILLET Savior (Lava)
MAGNA-FI Where Did We Go Wrong? (dezra)
JIMMIE'S CHICKEN SHACK FIAARON LEWIS Falling Out (Koch

ROCK begins on Page 57.

€ STORY OF THE YEAR Until The Day | Oie (Maverick/Reprise)

ALTERNATIVE
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KENNY CHESNEY tlUNCLE KRACKER When The Sun Goes Down (BN4/

™
KEITH URBAN You'll Think Of Me {Capitoll
RASCAL FLATTS Mayberry (Lyric Strest)

JOHN MICHAEL MONTGOMERY Letters From Home /Warner Bros.)

5 BUDDY JEWELL Sweet Southern Comfort [Columbial
GRETCHEN WILSON Redneck Woman /Fpic/
TRACY LAWRENCE Paint Me A Birmingham (Dreami¥orks/
GEORGE STRAIT Desperately (MCA/
LONESTAR Let's Be Us Again (8VA/
MONTGOMERY GENTRY If You Ever Stop Loving Me (Columbia/
BLUE COUNTY Good Little Girls (Asylum/Curb/
BRODKS & DUNN That's What She Gets For Loving Me /Arista/
3 SARA EVANS Perfect (RCA/
CAROLYN DAWN JOHNSON Simple Life (Arista)
GARY ALLAN Songs About Rain (MCA/
TOBY KEITH Whiskey Girl (DreamWorks)
DAVID LEE MURPHY Loco fKach/
SHEOAISY Passenger Seat {Lyric Street/
DIERKS BENTLEY My Last Name (Capitol/
BRIAN MCCOMAS You're In My Head (L yric Street/
CLAY WALKER | Can't Sleep (RCA/
REBA MCENTIRE Somebody /MCA/

BILLY CURRINGTON | Got A Feelin’ (Mercury/
EMERSON ORIVE Last One Standing {OreamWorks/
JOE DIFFIE Tougher Than Nails (88R/C4/

JOSH GRACIN | Want To Live fLyric Street/

ANDY GRIGGS She Thinks She Needs Me (RCA4/
LEE ANN WOMACK The Wrong Girl MCA/

JEFF BATES | Wanna Make You Cry (RCA/

#1 MOST ADDED
TERR! CLARK Gitls Lie Too (Mercury)

#1 MOST INCREASED PLAYS
TOBY KEITH Whiskey Girl (OreamWorks/

TOP 5 NEW & ACTIVE
RODNEY ATKINS Someone To Share !t With Curt/
CRAIG MORGAN Look At Us 88~/
TRACY BYRO How'd | Wind Up In Jamaica (RCA/
TRACE ADKINS Rough & Ready (Capitol)
SHANNON LAWSON Smokin ‘grass (Equity Music Group!

COUNTRY begins on Page 40.

™
o 311 Love Song (Maverick/Volcana/Zombal

2 LOSTPROPHETS Last Train Home {Columbial

3 HOOBASTANK The Reason f/sisnd/IOJMG)
8 JET Cold Hard Bitch (Atiantic/

LINKIN PARK Lying From You (Warner Bros./

6 BLINK-182 | Miss You (Geffen/

7 INCUBUS Megalomaniac /£pic/

) A PERFECT CIRCLE The Outsider (Virgin/

k) OFFSPRING (Can't Get My) Head Around You fCalumbia)
) PUDOLE OF MUOO Heel Over Head {Geffen/

W) YEAH YEAH YEAHS Maps finterscope)

12 AFI Silver And Cold [DreamWorks/interscope)

13 NICKELBACK Figured You Out {Roadrunner RecordsfDJMG)
14 VINES Ride (Capitol/
€O THREE DAYS GRACE (l Hate) Everything About You Live/Zombal
16 FINGER ELEVEN Dne Thing Wind-up/

17 TRAPT Echo fWarmer Bros.)

&) GOOSMACK RunningBlind (Republic/Universsl]

&) MODDEST MDUSE Float On Epic/

@) INCUBUS Talk Shows On Mute (Epic/

(2) VELVET REVOLVER Slither (RCA/AMG/

(73 SMILE EMPTY SOUL Sithouettes fava/

23 CYPRESS HILL What's Your Number? {Columbial
@ MUSE Time Is Running Out (EastWest/Wamer Bros.)
25 STROKES Reptilia (RCA/RMG}

(1) SWITCHFOOT Oare You To Move (Red Ink/Columbia/
t2) AUDIDSLAVE What You Are {/nterscope/Epic/

t2) THREE DAYS GRACE Just Like You Live/Zombal

(4) NEW FOUND GLORY All Downhill From Here (Geffen/
30 LIVING ENO Who's Gonna Save Us? Raprise/

SHANIA TWAIN It Only Hurts When I'm Breathing /Mercury/\DJMG)

_THE BACK PA GESR;R S
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PETER WHITE Talkin’ Bout Love {Columbia/

PAUL BROWN 2417 (GRPIVMG

RICHARO ELLIOT Sly (GRP/VMG/

KIM WATERS The Ride (Shanachie/

PAUL TAYLOR Steppin’ Out (Peak/

EUGE GROOVE Livin’ Large /Narada/

HIL ST. SOUL For The Love Of You (Shanachie/

DAVE KOZ Al See s You /Capitoll

NORAH JONES Sunrise (e Note/EMC/

RICHARO SMITH Sing A Song /4440

MINDI ABAIR Save The Last Dance (GRF/VMG)

STEVE COLE Everyday (Warner Bros.)

DIANA KRALL Temptation (GRP/VMG)

NICK COLIONNE High Flyin' (3 Xeys Music/

BASS X Vonni Liguid 8

JOYCE CODL!NG Expression (Varada/

MARC ANTOINE Mediterraneo (Rendezvous/

BRIAN CULBERTSON fINORMAN BROWN Come On Up (Warner Bros./
PRAFUL Let The Chips Fall (Rendezvous/

RICK BRAUN Daddy-0 (Warner Bros.)

MICHAEL LINGTON Show Me /Rendezvous/

NAJEE Eye 2 Eye W-Coded!

JEFF GOLUB Pass It On (GRP/VMG)

BRAXTON BROTHERS When You Touch Me (Peak/

BEYONCE' fiL. VANDROSS The Closer | Get To You &/Columbia/RMG/
DAVID SANBORN Isn't She Lovely (GRPVMG/

SIMPLY REO You Make Me Feel Brand New (simplyred.com/Red Ink/
GRAOQY NICHOLS Alkright (Grady Nichols Ltd.)

NESTOR TORRES Maybe Tonight iHeads Up/

OARYL HALL What's In Your World (Rhythm & Groove/Liquid 8)

#1 MOST ADDED
MICHAEL LINGTON Show Me (Rendezvous/

#1 MOST INCREASED PLAYS
PAUL TAYLOR Steppin’ Out (Peak/

TOP 5 NEW & ACTIVE
ALKEMX Time To Lounge {Rendezvous!

MICHAEL MCDONALD Ain‘t Nothing Like The Real Thing (Motown/

™
1
2
3

4]

5
6

BOB BALOWIN | Wanna Be Where You Are 4440/
SEAL Love's Divine (Warner Bros.)
BRIAN HUGHES Wherever You Are (4440)

Smooth Jazz begins on Page 53.

OAMIEN RICE Cannonball (Vector Recordings/Warner Bros.)
NORAH JONES Sunrise (Blue Note/lEML)

JET Are You Gonna Be My Girl /At/antic/

ALANIS MORISSETTE Everything (Maverick/Reprise)
MICHAEL ANOREWS fIGARY JULES Mad World (Universall
JOHN MAYER Clarity (Aware/Columbia)

© OAVEMATTHEWS Oh (RCA/RMG)

8
9

8

12
13
14
15
16

ERIC CLAPTON If | Had Possession Over Judgment Day (Duck /Reprisel
GUSTER Careful /PalmvReprise)

LENNY KRAVITZ Where Are We Runnin'? (Virgin/

MARODN 5 This Love (Octonel//AMG)

FIVE FOR FIGHTING 100 Years (Aware/Columbia)

JASON MRAZ Curbside Prophet {Atlantic/

BARENAKED LADIES Testing 1, 2, 3 (Reprise/

STING Sacred Love (A&M/Interscope/

MELISSA ETHERIDGE Breathe fsland//DJMG/

Q ODNAVON FRANKENREITERflJACK JOHNSON Free BrusivineUniversall

18

[19]

20

JOHN EODIE If You're Here When | Get Back (Thrit Show/Lost Highway!
MINDY SMITH Come To Jesus (Vanguard/
INDIGO GIRLS Perfect World (Epic/

@ WHEAT I Met A Girl (Aware/Columbial

22
23
24
25

JONNY LANG Give Me Up Again (A&Mi/interscope/
VAN MORRISON Evening In June (Blue Note/EMC/
LOS LONELY BOYS Real Emations (Or/Epic/

BEN HARPER Brown Eyed Blues Virgin/

@ TODTS AND THE MAYTALS Wi B. RAITT True Lovels Hard ToFind 12/

27
28

2]

0

JOSS STONE Fell In Love With A Boy /S-Curve/EMC/
THRILLS One Horse Town (Virgin/

PAT MCGEE BAND Beautiful Ways (Warner Bros.}
HODBASTANK TheReason fsiand/D/MG)

#1 MOST ADDED
SLIPKNOT Duality (Roadrunner Records/IDJMG!

#1 MOST INCREASED PLAYS
VELVET REVOLVER Siither (RCA/RMG)

TOP 5 NEW & ACTIVE
STELLASTARR My Coco (RCA/RMG/
BAD RELIGION Los Angeles Is Burning (Epitaph/
BLINK-182 Down (Geffen/
STORY OF THE YEAR Anthem Of Our Dying Day (Maverick/Reprisel
FRANZ FERDINAND Take Me Out (£pic/

ALTERNATIVE begins on Page 63.

Wwww americanradiohistorv com

#1 MOST ADDED
JAMIE CULLUM AH At Sea (GRP/VMG

#1 MOST INCREASED PLAYS
MELISSA ETHERIDGE Lucky fistand/IBIMG)

TOP 5 NEW & ACTIVE
MELISSA ETHERIDGE Lucky AstandIDJMG)
JARS OF CLAY Show You Love (EssentialiPLG/RCA/RMG)
JEM They 4T/
SARAH MCLACHLAN Stupid (Arista/RMG)
THRILLS Big Sur (Vigin)

TRIPLE A beglns on Page 68.
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By Erica Farber

| ohn Styll serves as President of the Gospel
" Music Association. He has been involved in
Contemporary Christian media for nearly 30
- years, and the Tennessean newspaper has
~  described him as “one of the most important
- figures during the past two decades in the
| industry’s growth.”
This week Styll and the GMA welcome
| over 3,000 attendees to Nashville as they
host the largest annual gathering of
o individuals and companies associated with
EJ_-h.,>;;:L. promoting the gospel through music.
T Getting into the business: “When I was
in college, some friends and I started a little
muttimedia ministry that turned into a business. It was
acquired by another company that I started working for as a
studio manager. Everything in my career has sort of evolved.
T've never had a resume. That studio manager job turned into
doing radio in the early ‘70s. I produced specials, syndicated
shows, commercials and stuff like that in Southem California.
The company I was working for bought a local Orange County,
CA publication, and I became the Music Editor because I was
there and doing the music thing, interviewing artists for the
radio shows.

“That publication turned into its own full music
publication, CCM Magazine. It started in 1978, and I was the
Founding Editor, so to speak. I bought the company from the
other partners after a year, then built it into a multititle
company. I moved to Nashville in 1989, as it seemed to be
where the business was heading. We sold our company to
Salem in 1999, and I stayed on till April 2001.”

Joining the GMA: “T first joined the GMA board of
directors in 1979, and I have been involved with it ever
since. The week after I left CCM Communications, I became
Chairman of the Board of the GMA, which is a volunteer
position. I helped some friends with a publication, and I was
semi-retired, just hanging out. Then we had a leadership
change. Our president was leaving. I was the Chairman, so,
much like with Garth Fundis when Mike Green left NARAS,
the p | committee prevailed upon me to come in on an
interim basis and run the organization. I hade a pretty good
grasp of how the organization was wired, so it was a fairly
easy transition for me. Sometime last year they asked if I
would consider making it permanent, and I said sure.”

Mission of the organization: “First and foremost, we
are the trade organization for the gospel music industry. By
that we mean music of any style that contains some part of
the gospel message. There is some music that is very specific
and explicit and some that is very layered and obtuse, in
terms of its content. We're here to expose, promote and
celebrate the gospel through music.

The GMA was founded in 1964 by the Southem gospel
industry. Gradually, it began to embrace all the different
styles that were coming around. The 10 categories it
originally had for the Dove Awards have expanded to 44
categories. We just announced that the awards show is going
to be airing live at Regal Cinemas. It's the first awards show
to play live via satellite in theaters on big screens. It's $10
for an advance-purchase ticket. You come to a Regal Cinema
and see a show that's uplinked in high definition with Dolby
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JOHN STYLL

President, Gospel Music Association

5.1 audio. You get the same program book that everybody at
the live event in Nashville gets. It's the next best thing to
being there. In some ways it's better. Then the show will air
a month later on UPN in prime time.”

Structure of the association: “We have 17 staff people
and 4,300 members. We have an annual convention here in
Nashville, GMA Week. The tag line this year is “Your place to
connect.” There is no other event that gives a better
overview of what the Christian-music business is all about.
There’s nothing that compares, in terms of scope and size. It
is an opportunity to meet people and network and hear a lot
of great music. If you really consider yourself part of this
business, then you're there. We focus on radio, retail,
managers, agents and promoters. Along with that come all
the record-company people, publicists, artists and every
other ancillary business in support-type organizations you
can imagine.”

Long-range plans: “We have a nonprofit foundation,
the GMA Foundation, and we have the GMA itself. The
foundation is a 501(c)3 and operates the GMA Gospel Music
Hall of Fame. The long-term plan is to get a building built
somewhere in the Nashville area that will be a physical
facility for education about this genre and contain some
memorabilia. We have a huge archive of music, publications
and research materials, and it would be great for these
materials to be accessible to the general public so they can
learn more about the various tracks and streams that have
led to all these different styles of music.

“Christianity is a larger thread in American life than
some people realize. Maybe the success of The Passion of the
Christ has made people realize that a little bit more. As
Christianity is expressed in music, it’s got a lot of appeal.
Unfortunately, it's also got an reputation as not being of the
quality that it should be. There are some notable examples
of extremely high quality and artistically produced Christian
music. It just doesn’t get heard, in some cases just because
it's on a Christian label.”

Something the secular world misunderstands about
the success of Christian music: “I don’t think they
understand the real scope of it. For example, if you look at
SoundScan for 2003, 91% of the Christian-music scans went
through a Nashville-based distribution company. That
business is about $800 million a year, and Nashville doesn't
even know it. There are probably more people employed in
the Christian-music business in Nashville than the country
music business.

“The biggest countyy labels may have 40 or 50 people.
EMI Christian Music Group has 250 here, because it's the
headquarters. Provident Music Group and Word both have
about 250 people. These are big operations. Then you have
all the artists and the support stuff that’s grown up around
them. The Christian-music industry has more impact
economically in Nashville than people here realize. I think
the same is true nationally. Christian music, or gospel music,
which is the all-inclusive term, is bigger than classical and
jazz combined; it’s bigger than Latin.”

Biggest challenge: “Navigating the competing agendas
that exist within the various genres of music is one of the
more significant challenges that exists for me. Convincing
the Contemporary Christian community that we're in their
cormner, and at the same time convincing the Southem
gospel community that we're in their corner and the urban
community that we're in their corner — bringing all those
things together.

“It’s been a challenge for me personally to move from
being an entrepreneur to having 50 bosses and remembering
that I'm accountable to them instead of just going off and
making unilateral decisions that make sense to me but
maybe not to a board. The other thing is making this
television show happen. I'm happy we announced that we're
there.”

State of radio: “Terrestrial radio has challenges simitar

programming that can attract an audience of sufficient size
to pay the bills? In trying to solve that problem, you've got
all these clusters forming, which can sometimes mitigate
creativity and originality and exciting radio.”

State of Christian radio: “When I started CCM
Magazine, part of my goal was to create a vehicle that could
provide information and education primarily to Christian
1adio. If you'd said that it was cheesy or bad programming,
you would have been right in many cases. I'm happy to say
there are a number of stations on the air today that sound
as good as anything else on the air. They're entertaining,
they have well-produced formatics, they're researching their
music carefully, and they're getting ratings. The state of
Christian radio has improved dramatically, and I'm very
encouraged by it.”

On indecency: “Indecency is not a huge issue with our
constituents. They don't have shock jocks and issues. One of
the common tag lines for our stations is “Safe for the whole
family.” Most of these stations would agree that some of
what has gone on is in poor taste, and theyve presented
themselves as an alternative to that.

“Laws make sense when they benefit the majority of the
public. It's easy to say that you can't legislate morality, and,
for the most part, this is an issue for the free enterprise
system to take care of. Legislation should be a last resort for
controlling people’s moral behavior. However, when the issue
is public airwaves, it could be in the public interest that
those airwaves are used in their highest and best way. If
you're a TV network and use the ‘F’ word a lot, people will
not watch anymore. You don't need a law for that. Free
enterprise will take care of it.”

Something about the GMA that might surprise our
readers: “We have about as many members as the CMA, and
we've been around for 40 years. We have the GMA Academy,
which are L events that inate in a national event
every summer. Jars Of Clay were discovered at that event and
got a record deal. Point Of Grace were discovered and got a
record deal. Stacie Orrico got her deal after appearing at our
seminar in the Rockies in 1998. Michael W. Smith went to the
Estes Park, C0 event as a high school graduation present from
his parents. In this day of American Idol, we've been finding
new talent through a competition system for a long time.”

Most influential individual: “The person who probably
set me on the path that got me here was my youth pastor in
high school. He was a UCLA film student before becoming a
youth pastor, so he was very much into the creative arts. He
nudged a number of us into both leadership and the creative
arts. I try to take what I can from everybody I meet and
learn from them.”

Career highlight: “T am proud of having created CCM
Magazine and that it's still there. To have something
continue on without you there is a nice thing. That
publication and company have had a positive impact on this
little piece of the music business.”

Career disappointment: “T wish I'd bought 1,000
shares of Microsoft in 1979. I'm very thankful. I've been very
blessed. Someday somebody's going to find out I really don’t
know what I'm doing. I feel fortunate to be in the position
I'm in and doing what I do.”

Favorite radio format: “Classic Rock.”

Favorite television show: “David Letterman and
Saturday Night Live.”

Favorite song: “Tields of Gold’ by Sting.”

Favorite movie: “Time Bandits.”

Favorite book: “Chronicles of Narnia by C.S. Lewis.”

Favorite restaurant: “Las Brisas in Laguna Beach, CA.”

Beverage of choice: “Diet Coke.”

Hobbies: “T like getting outside and working in the
yard, doing gardening, and I like to travel.”

E-mail add “john@gospelmusic.org.

Advice for broadcasters: “I feel completely unquatified
to give broadcasters advice. They are so much more

to those of the music industry. The distribution sy for
programming are changing rapidly. There are many choices
available. Terrestrial radio faces huge competition from
satellite channels. It has continuing challenges that are
similar to traditional TV networks being eviscerated by cable
and satellite TV. How do you provide compelling local

www americanradiohistorv com

knowledgeable about what they do than I am. When I listen
to the radio, what keeps me there? I like it when a station
makes me feel like they somehow read my mail and got into
my head and know exactly what I like, and I don't just mean
from a demographic standpoint. I like radio that's a little
more eclectic, a little more adventurous.”
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Don’t Miss The One Great Industry Event Of The Year!

R convention: 200«

The Beverly Hilton Hotel =~ Beverly Hills, California

1

® information: © registration fees:

REGISTRATION FEE Includes admission to all sessions, cocktail party and hospitality events,

i BHLINE regfSiatom ot O 3OR MORE* ON OR BEFORE MAY 14,2004 i+ $375 EACH

www.radioandrecords.com

O SINGLE ON OR BEFORE MAY 14, 2004 s+ $400 EACH
= FAX this form to: (31 0) 203-8450
* .
- MAIL to- “ONTHE BEACH” O SINGLE MAY 15 - JUNE 18, 2004 <« $450 EAGH
OR STUDENT RATE: =
R&R CONVENTION 2004 $150 O EXTRA THURSDAY COCKTAIL TICKETS i $85EACH

It you've recently lost your job in
the radio or record industries, or you
are a student, please e-mail us at
conventions@radioandrecords.com
to request this special rate.
Eligibility for this rate is at R&R’s
discretion and will not be
available on site.

PO BOX 515408

Los Angeles, CA 90051-6708 (O ON-SITE REGISTRATION AFTER JUNE 18,2004 :+ S$550 EACH

* All 3 Attendee Names Must Be Submitted Together

© mailing address: © method of payment:

Amount S
Name
Visa O MasterCard O AMEXO Discovcro Check O
Title
—_— = Account Number Exp. Date
Call Letters/Company Name Format
77 Print Cardholder’s Name
Street
City State  Zip Cardholder’s Signature

CANCELLATION POLICY: All cancellations must be submitted in writing.
Telephone # o Fax# A full refund less a $100.00 administrative fee will be issued after the convention
if notification is received on or before May 14, 2004. Cancellations received
between May 15-28, 2004 will be subject to a $150.00 administrative fee.
E-mali No refund will be issued for cancellatons after May 28, 2004 or for no shows.

Tell them it’s the Radio & Records Convention.
Please do not call R&R for hotel reservations. Thank you.

=* To confirm your reservation, your arrival must be
guaranteed by charging two nights deposit to a major

TYEEGEROOM CONVENTION RATES credit card, or you may send payment by mail.
SINGLE/DOUBLE $184.00 ¢+* Deposits will be refunded only if reservation is
CABANA ROOMS $234.00 cancelled by June 4, 2004.

JR. SUITES $350.00 and up ** Reservations requested after June 4, 2004 or after
the room block has been filled are subject to availability
and may not be avallable at the convention rate.

For RESERVATION s: please call: ¢* Check in time is 3:00 pm; check out time is 12 noon.
(310) 285-1307 or 1-800-HILTONS

Mailing Address: The Beverly Hiiton Hotel

www.beverlyhills.hilton.com 9876 Wilshire Boulevard, Beverly Hills, CA 90210
{Group Code: RRC)

wwWw americanradiohistorv com


www.americanradiohistory.com

\..

L Promotions & Marketing =~ i 4B
Nationa. Distribution to CBA Mcrketplcce '-', !_
Full function Flash Website and music scmples at www. chntbrown net.

All local media and press will receive CD's cmd medlc kns in tcrget mcrkets
di i

Key Markets

Atlanta, Birmingham, Dcllcs Houston, -
Los Angeles, Nashville, New O-leans, New York,
Orlandc. and Washington, DC. e

Distributed by New Day Distribution, Cenfral South, and Ingram. &
- L

The name Clint Brown is synonymous with Praise and Worship. He has writter songs
for such artists as Ron Kenoly, Vickie Winans, Beverly Crawford, Bishop Paul S. Morton,
and Geron Davis (just to name a fewk He has gainea major attention in the last few
years with the hits, | Wanna Be More Like You,” “You Are.” *Lord | Live” and “Say The
Name.” He has been a featured arti$t on the projects “Songs For A Purpose Driven |
Life,” and 101 Greatest Worship Songs.” His CD, “One Nation Under Praise” debuted
at #4 in the Contemporary Christian Charts in Biilboard Magazine. This was the highest -
debut by an independent artist on the CC Charts in Billboard's history. '

Once you experience Clint Brown live you will never forget him. He is a modern day
David with a voice that captures the ear, and stirs the souL Don't just take our word for
it. Listen to what others say about this incredible artist. : ;

i
="
Curr . B
GET READY FOR CLINT BROWN'S NEWEST RELEASE '
¢ 5 “NOTHING BUT CHURCH" '.&

\/ v .,
'e. 1| STREET DATE : JULY 20, 2004 | " s

"I I

TRIBE MUSIC G'ROUP '« PO BO)( "ORLANDO, FL 32860

1407292, 8888 or ioll free 888 825.422 __MARKP@ClINTBROWN NET |

v

TRIBI= MUSIT
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