NEWSSTAND PRICE $6.50
Alternative In ‘Love’ With 311

311 move to the top of the Alternative chart with “Love
Song™ (Maverick/
Volcano/Zomba).
The track is
featured in the
movie 50 First
Dates and will also
appear on 311's
forthcoming
greatest-hits
album.
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“LOVE SONG"

RADIO & RECORDS,

www.radioandrecords.com

APRIL 23, 2004
Annual Christian Formats Special

It has been three years since R&R introduced
coverage of Christian radio and music. This week, to
coincide with the annual GMA conference in Nash-
ville, we present Christian: Imminent Impact, a

complete look at
the emerging
influence of I
Christian music in
American culture.

next page.

christians
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It all begins on the Imnan |

MSL PROUDLY PRESENTS

“Not since Vince Gilt have ! seen a lad with as much raw talent as Jedd Hughes."

-- RODNEY CROWELL

“This young man writes songs as if he shelters an old soul, as if he's the keeper of the flame...Yes, he is REAL."

-- PATTY LOVELESS

[ [3‘/\ _L\OﬂégOMC Add

Date

“Every now and then, a new guitar slinger drifts through the gates of Nashville carrying all of the right goods. Jedd Hughes has it all.

t predict that his name is going to mean something."
-=- MARTY STUART

www americanradiohistorv com

MAY 3rd

Produced by Terry McBride

Denise Stiff, DS Management

Booking: Jay Williams. William Morris Agency
© 2004 MCA Nashwille. 2 Omasicn of UMG Recordings. Inc
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breaking benjamin so coLp

“I think Ben is an immense talent with a sense for a great song.”
— BILLY CORGAN

EARLY @ :

WAAF KISW KIOZ WXTM WIYY KPNT WEBN
WBZX KXTE WRZX KOMP WNOR KILO
WKL WQXA WBSX WJJO WZOR WKGB

KPNT/TOMMY MATTERN: “Breaking Benjamin is a smash! # 1 Phones, 2200 concert tickets
sold last week alone, and a rabid following with Point listeners. You're looking for hits,
right?”

WLZR/MARILYNN MEE: “I Predict TOP 10. I've made money bets on it! Great hook. The
album is so good!”

WRIF/DOUG PODELL: “A real breakthrough for them!”
WIYY/ROB HECKMAN: “Love it. Full length is awesome.”

WTFX/MICHAEL LEE: “Good song. First thing they’ve put out
that I can put in all day right off the bat.”

KBPI/WILLIE B: “Chevelle meets Tool. I like it.”

KQRC/BOB EDWARDS: “A real good record that should do
awfully well. Definitely going to deal with it!”

FROM THE ALBUM

breakinc benjamin WE ARE NOT ALONE

Bendet!
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BREAKINGBENJAMIN.COM REGORDS
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EQUAL TREATMENT FOR RADIO

Walter Sabo argues that there’s a double
standard for broadcasters, saying afternoon
TV taik shows get away with content that
radio stations get fined for. His case begins
on this page and continues in this week’s
Management/Marketing/Sales section. Also
this week: Interep's new list of America's top
40 national spot and network radio
advertisers, compiled by CMR; Mark
Ramsey warns radio to avoid criticizing
satellite radio to listeners; John Lund
explains what managers want from their
PDs; and more.

Pages 1, 8-10

NASHVILLE CAPITOL-ISM

R&R Associate Editor Chuck Aly speaks with
Capitol Nashville President/CEQ Mike
Dungan about the label's rising talents (and
fortunes!) Dungan discusses his company’s
new business model and its long-standing
commitment to country music.

Page 40

NUMBER ONES

= USHER ILUDACRIS... Yeah (LaFace/Zomba)

CHR/RHYTHMIC
* USHER {/LUDACRIS.... Yeah (LaFace/Zomba)

URBAN
* ALICIA KEYS 1 [ Ain't Got You (J/RMG)

URBAN AC
* ALICIA KEYS ¥ | Aint Got You (JAMG)

=K. CHESNEY/U. KRACKER When The Sun..

AL

* FIVE FOR FIGHTING 100 Years (Aware/Columbia)

HOT AC
+MARDON 5 This Love (Octone/J/AMG)

SMOOTH JAZX
* PETER WHITE Tatkin' Bout Love (Columbia)

ROCK
* NICKELBACK Figured You Out (Roadrunner/IDJMG)

ACTIVE ROCK

= LINKIN PARK Lying From You (Warner Bros.)

ALTERNATIVE
311 Love Song (Maverick/Voicana/Zomba)

TRIPLE A

+ DAMIEN RICE Cannonball (Vector/W8)
CHRISTIAN AC

« BUILOING 429 Glory Defined (Word/CurtyW8)

CHRISTIAN CHR
» BUILOING 429 Glory Defined (Word/Curb/W8)

CHRISTIAN ROCK
« FM STATIC Something To Believe In (Tooth & Nail)

CHRISTIAN INSPO
« CASTING CROWNS Who Am | (Beach Street/Reunion/PLG)

SPANISH CONTEMPORARY
+ PAULINA RUBID Te Quise Tanto (Universal)

TEJARD
+ DJ KANE La Negra Tomasa (EM/ Latin)

REGIONAL MEXICAN
« TIGRES OEL NORTE José Pérez Letn (Fonovisa)

TROPICAL
« VICTOR MANUELLE Tengo Ganas (Sony Discos)

(BNA)
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Indecency Debate
Dominates NAB2004

APRIL 23, 2004

R&R To Convert Christian AC Chart
Will be monitored, effective with May 14 issue

The rollout of new monitored formats continues as R&R pre-
pares the conversion of Christian AC, effective with the May 14
issue.

Like other R&R formats,
Christian AC will run on a dual
platform, including monitored

reporters powered by Mediabase
and Indicator stations that re-

main unmonitored. Monitored

stations will report weekly adds via the Internet, while Indicator
stations will report both weekly airplay and adds. Both charts will
debut in the May 14 issue of R&R.

The other Christian formats that R&R charts, including Chris-
tian CHR, Rock and Inspo, will remain on the Indicator platform
until further notice.

R&R Publisher/CEQ Erica Farber said, “When R&R made the
commitment to Christian formats in 2001, it was always the in-
tention to monitor. By moving forward with Christian AC, we are
checking off another important radio format to obtain accurate
monitored airplay. R&R is grateful to its partner, Mediabase, for

gi

indecency bill soon

By Joe Howard

AR Washingron Bureau
Mvanladvaamsan com

LAS VEGAS—The white-
hot issue of broadcast inde-
cency was at the forefront
of the 2004 National Asso-
ciation of Broadcasters
convention, held here April
17-22 for more than 97,000
attendees. Congressional
representatives promised
action on the issue, and the
FCC’s leadership vowed
to follow whatever laws
Congress presents.

In a one-on-one inter-
view with ABC’s Sam Don-
aldson at Tuesday morn-
ing’s “FCC Chairman’s
Breakfast,” FCC Chairman
Michael Powell described
as a “red herring” the pleas
from broadcasters like Via-

Powell defends Stern; Senate may vote on

T alA
NAR
I !

NAB President/CEQ Eddie Fritts
delivers the opening keynote
address at NAB2004 in Las Vegas.

com President/COO Mel
Karmazin, who are asking
the FCC for specific guide-
lines on what constitutes in-
decent broadcasting. Powell
believes that any such rules
must remain open to inter-
pretation.

NAB » See Page 19

continuing to help us lead the way.”

Indecency Among Media:
Not A Level Playing Field

TV gets away with the content radio stations

pay fines for

By Waltor Sabo
Special to RER

The rules must be
very different regarding |
what’s indecent on TV |
vs. what’s indecent on
radio. Let’s start with
bullshit. Have you ever
been at a radio station
that allowed that word
on the air, at any time of
day? Oh, it slipped
through the delay? There
would still be heck to pay.

Disney-owned ABC-TV has
no problem airing the word

Sabo

night at 10pm Eastern
— and 9pm Central, so
don’t come up with that
nonsense about post-
10pm content. Every
week, in the very tightly
scripted NYPD Blue, De-
tective Sipowicz shouts
the word “Bullshit!”
Where’s the fine?
When kids come
home from school, the
content on TV is supposed to
be clean and family-oriented.
You would think advertisers
would tolerate nothing less. But

bullshit every single Tuesday See Page 8
1

KPTI/San Gonzalez Named
Francisco Univision/Houston
Flips ToUrban VP/Station Mgr

. J.D. Gonzalez has been ap-
Dillard named PD pointed VP/Station Manager
By Dasa Hall for Univision
R&A Urban Editor Radio/Houston,
dreiGradaandecoids.com responsible for

The Bay Area has a new Beat, %m::m 7 '[l;lgu;ar}\‘d Foc;t Ktn:;cg Gl daily business
as 3 Point Media has flipped rweikeGradioandrecords.com tt.ue' d;)o:Vbeet\:rl:een m(:ih:: operations, pro-
newly acquired Dan.ce-format- The impact of Christian  gyrear a1 4 Christian radio. gramming, sa}es
ted KPTI/San Francisco to Ur- music at your neighborhood and promotion

ban as “Power 92.7, The New
Beat of the Bay.” Programming

veteran Skip Dillard will over-
see the new Urban outlet as PD.

KPT] began the format
change on April 15, stunting as
“All 2Pac, all the time,” and it
officially relaunched as Urban
on April 18 with 10,000 joints
in a row.” The station is cur-
rently running jockless while
Dillard staffs up all dayparts,

KPTI » See Page 13

radio station has already
been felt. Since R&R began
covering this corner of the
music world three years ago,
artists who began their ca-
reers making art geared to-
ward a family-oriented audi-
ence have now appeared on
every mainstream chart in
this publication. Not bad for
music based on a lifestyle
that directs the individual to-
ward the Creator rather than
down the road of self-indul-
gence.

Artists like MercyMe,
Switchfoot, Stacie Orrico,

Songs that once were con-
sidered taboo by main-
stream programmers are
now lined up side-by-side
with everything else the la-
bels throw at radio. It was
coal to watch the decision-
makers swallow their pride
and bend b the wishes of
their listeners when Mercy-
Me's “1 Can Oinly Imagine”
hit the airwaves several
myinths age.

Oither sections of the wall
separating Christian music
from the rest of the industry

See Page 75

wwwW americanradiohistorv com

for the com-
pany’s eight-sta-
tion cluster in
the city: KLAT,
KLTN, KOBT, KOVE, KPTY,
KQBU & KRTX.

Gonzalez, who reports to
Univision/Texas Sr. VP/Re-
gional Manager Mark Mase-
pohl, was previously Regional
VP/Programming for Uni-
vision’s CHR/Rhythmic and
Tejano formats in Texas and
New Mexico.

Masepohl said, “With his ex-
tensive programming experience,

GONZALEZ ~ See Page 13

Gonzalez

No. 1 For Ratings: www.radioandrecords.com.
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introducing turnkey marketing programs that will
build your station image and generate NTR.

Our Brand-Aids are flexible, they’re trendy, they come in all shapes and sizes,
anc tney make you feel good. And if vour station is hurting, we can fix the ouch.

Our programs build a unique identity and create loyalty, generate larger share, connect with your

audience in new ways, liven-up remotes and separate you from the competition. From concept to

implementation, we deliver strategic solutions from custom publishing and consumer products to
retail redemption & loyalty programs and CD, CD-ROM & DVD development.

Get your listeners wrapped around your finger!

Contact Jay Freedman P RlE=iviieErte
tel: 81€.451.8047 = _— Register to b ti
e-mail: jfreecman@pn%miererz:!io.com l N N OV/\T I V S M /\ R K— T | N G s&%:zne;tmgea:ltlr‘.’gom
snour*
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Emmis Fiscal Q4 Earnings
Miss Street Expectations

Smulyan calls New York cluster ‘most important story’

By Joe Howard
38R Washington Bureau
thoward@radoandrecords. com
Emmis Communica-
tions on April 15 released
news of a fiscal Q4 loss
that fell short of Wall Street
estimates, but Emmis
Chairman/CEO Jeff Smul-
yan said the company’s
just-ended fiscal 2004 was
the best year in the
company’s history.
Emmis’ Q4 loss of 10 cents per
share was worse than the 8-cent
forecast of analysts polled by
Thomson First Call, as the net loss
applicable to common shareholders
widened from $7.4 million (14
cents) to $23.6 million in Q4. The
company'’s bottom line in the quar-
ter was affected by a $10.4 million
loss from discontinued operations.
Q4 radio revenue improved 9%,
to $61.7 million, while overall com-
pany net revenue grew 8%, to $136.9
million. On a pro forma basis,
Emmis’ net revenue grew 5%. Q4
operating income slipped 37%, to
$6.73 million, but was affected by a
$12.4 million impairment charge the
company took during the quarter.

Sm-t;lyar;

For Emmis’ fiscal 2004,
il which ended Feb. 29, net
i revenue grew 5%, to $591.9
million, while operating in-
come slipped 9%, to $114
million, due to the Q4 im-
pairment charge.

During a conference call
with investors after the
earnings were released,
Smulyan described FY2004 |
as “the best year ever for
this company relative to its peers”
and pointed out that Emmis’ radio |
stations outperformed their mar- |
kets by 2%, while its TV stations in |
measured markets outperformed
by 4% for the calendar year. He
said, “The employees of Emmis de-
serve the credit for making the ex-
traordinary happen.”

N.Y.C. ‘Single Most |
Important Story’

Smulyan said during the confer-
ence call that the job Emmis’ staff
has done of turning around the pre-
viously disappointing performance
at the company'’s three New York
stations was the “single most im-

portant story” of Emmis’ FY 2004.
EMMIS See Page 13

Kosh Tapped As WJZZ/Atlanta PD

Radio One has named
former WLOQ/Orlando
PD Dave Kosh PD of
Smooth Jazz W]ZZ/At-
lanta. Kosh replaces vet-
eran S] programmer Nick
Francis, who resigned late
last year to pursue his syn-
dicated radio show, Quiet
Music, and his Internet sta-
tion, Quiet FM.

Radio One VP/Regional
Manager Wayne Brown told R&R,
“We did an extensive search to find
a qualified program director to lead
WIZZ, and we're very pleased to
announce David Kosh as that per-
son. With his experience leading

Kosh

WLOQ for over four years,
he will be a tremendous as-
set to us in Atlanta. We're
also very grateful to Nick
Francis for birthing this sta-
tion, and we are confident
Dave can take it to the next
level.”

Kosh told R&R, “Obvi- |
ously, I'm thrilled about the
opportunity to work for Ra-
dio One. It's a great com-
pany with a great reputation. And |
Atlanta is such a cool market, with
a place for Smooth Jazz. I've got big
shoes to fill, and 1'm so happy to
have the opportunity to make
Smooth Jazz a star in Atlanta.”

Donovan To Head Journal/Tucson

Journal has named G. |
Michael Donovan VP/GM
of its four-station Tucson |
cluster, comprising Sports |
KFFN-AM, Rhythmic Old- |
ies KGMG, ACKMXZ and | |
Hot AC KZPT. He comes |
from Cumulus’ six-station
Eugene, OR cluster, where
he has been Market Man-
ager for the past three
years.

“I was drawn to this opportunity
because of the kind of company
that Journal is,” Donovan told
R&R. “So many companies talk
about being people-oriented, but
this one lives it every day. Everyone

Donovan

1 who knows [Journal Radio |
President] Carl Gardner be-
| lieves that he is a tremen-
dous guy, and he certainly |
impressed me. I just feel
very lucky to be joining
such a good company,
which clearly has a very
winning team in Tucson.”
Donovan’s management
experience also includes
having run Entercom'’s Se-
attle cluster. In the mid-'80s he was
GM of WKQX (Q101)/Chicago,
and in 1987 he crossed the street to
Pyramid Broadcasting, where he
helped launch WNUA/Chicago
and served as the station’s first GM.

X nNews

By Brida Connolly

R&R [t beda Enilar
WOreE iy BB LT

The RIAA on Tuesday re-
leased its annual consumer pro-
file for 2003, and rock remained
the music genre most purchased
by U.S. consumers, as it ac-
counted for 25.2% of the market,
abump up from 24.7% in 2002.

Rap /hip-hop was in second
place in ‘03, comprising 13.3% of
the market, followed by R&B, at
10.6%, and country, at 10.4%.
The report on more than 2,900
U.S. music buyers was compiled
for the RIAA by Peter D. Hart
Research Associates from
monthly national phone surveys
in 2003.

Digital downloads made up
1.3% of purchases, more than

Rock Leads 2003 Music Sales
RIAA report shows online sales growing rapidly

twice the figure, 0.5%, from 2002.
Full-length CDs still dominated,
representing 87.8% of music
sold, while singles in all physi-
cal media bumped up from 1.9%
to 2.4%. The superior sound
quality of DVD Audio discs at-
tracted 2.7% of sales, up from
1.3%, while the rival SACD for-
mat took 0.5% of sales in its first
year measured.

RIAA Chairman/CEO Mitch
Bainwol said, “Never before in the
music community’s history have
there been so many ways to enjoy
music legitimately. Record com-
panies are working with many dif-
ferent third-party technology and
distribution businesses to help

RIAA See Page 12

Atkinson Gets PD Post
At WJZI/Milwaukee

Stan Atkinson has been
hired as PD of Milwaukee
Radio Alliance’s Smooth
| Jazz WJ]ZI/Milwaukee. |
Atkinson, who was most
recently PD of crosstown
Soft AC WLTQ, replaces |
Steve Scott in the program-
ming chair.

WJZI GM Bill Hurwitz
told R&R, “Stan has
worked in Milwaukee for
the past six years, so he knows the
market extremely well, as well as
how to program to the adult demo

Atkinson

effectively. He'll take a very
great course from our
friends at Broadcast Archi-
tecture. He is an extremely
successful program direc-
tor in this market, and our
grass got greener by hiring
Stan.”

__ this opportunity,” Atkinson
told R&R. “I'm excited.

Milwaukee’s a great place, |

' PD Gigs

and the sky’s the limit here for
Smooth Jazz right now. There is no-
where for the station to go but up.”

“I'm really jazzed about |

' WMBI-AM & FM/Chicago

Hire Pederson As Station Mgr.

Christian-industry vet-
eran Wayne Pederson has
been hired as the new Sta-
tion Manager for Moody
Bible Christian Inspo simul-
cast WMBI-AM & FM/Chi-
cago. The FM station is the
flagship frequency for the
Moody Broadcasting Net-
work. Pederson takes on his
new responsibilities on
May 17.

Pederson told R&R, "I've had a
lifelong love affair with radio. God
has allowed me to use my passion

Pederson

for radio to fulfill my call-
ing to present the good
news to good people who
need to discover a personal
relationship with Jesus.
“WMBI has-a strong tra-
dition from the past com-
bined with a great vision
for the future. I'm honored
to join the Moody team
and provide leadership to
one of the finest, most re-
spected Christian stations in the

world.”
PEDERSON See Page 13

Romano Is PD For KWID/Las Vegas

Clear Channel CHR/Rhythmic
KWID (Wild 102)/Las Vegas has
promoted Asst. PD/MD Todd “T-
Ski” Romano to PD. He succeeds
Tom “Jammer” Naylor, who exited
in February and is now PD of
WABB/Mobile.

Romano, who joined Wild 102 as
Mix Show Director, previously

worked as a mixer at KMEL/San
Francisco and has been Mix Show
Director at KQMQ/Honolulu. He's
also done some mix-show work
with crosstown KVGS.

KWID GM Kelly Kibler told
R&R, “In his short tenure, T-Ski
and his new team have made huge

ROMANO See Page 13
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Cagle Swaps
Cox/Atlanta

Lee Cagle, who has been serving
as interim PD of Cox CHR/Rhyth-
mic WBTS (95.5 Lo -
The Beat)/Atlanta
since Sean Phillips
exited in early
March, takes pro-
gramming duties
permanently at the
station. Cagle has
been PD of Urban B
clustermate WFOX
(97.1 Jamz) for the past six months
and will temporarily continue in
that post, but he'll relinquish his
WFOX responsibilities when a re-
placement is named.

“This is a very talented group of
people here,” Cagle told R&R. “I'm
excited to be part of a great radio
station that has a ton of potential.
I'm looking forward to working
with this great staff — I just hope
the feeling is mutual. My immedi-
ate plans include getting The Beat
back on track, hiring a night jock
and kicking some ass!”

Cagle’s programming experience
includes stints at KWWV and KPAT in
San Luis Obispo, CA and nearly three
years in command of CHR /Rhythmic
KXHT (Hot 107.1)/Memphis. He has
also served as MD of KQKS/Denver
and Asst. MD/Promotions Director
of WEZB (B97)/New Orleans.

] agle
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FCC Takes Next Step With
Digital-Radio Rules

By Joe Howard

R&R Washil Bureau
ihawanl@ra'?gllidrxom.mm

he FCC on April 15 launched a proceeding to seek com-
ments and recommendations on whether any changes to the
technical rules it adopted for in-band, on-channel digital
radio broadcasting are necessary to further promote adop-
tion of digital radio by broadcasters.

The commission is also seeking
comment onnew rules to regulate the
service — in particular, guidance on
which new digital services might be
most attractive to consumers, includ-
ing data services, multicasting of
more than one audio stream and pos-
sible subscription-based services.

The rulemaking also seeks com-
ment on how the FCC’s public-
interest mandate should be applied
to digital radio and on how the tech-
nology will affect low-power FMs
and FM translator stations.

In a statement issued with the no-
tice of rulemaking, FCC Commission-
er Michael Copps expressed concern
about whether the ability of digital sta-
tions to air more than one signal will
harm viewpoint diversity and give
some broadcasters too much market
power.

“Multicasting raises questions
about our ownership rules,” Copps
wrote. "Digital radio and multicast-
ing hold out the promise of new
opportunities to enhance diversity
and to promote localism, but there
may also be some risksinvolved here,
particularly as regards changes in the
local competitive landscape.”

He continued, “What does it mean

“Multicasting raises
questions about our

ownership rules.”
Michael Copps

for competition if a company that
would be permitted to own eight ra-
dio stations in a market also obtains
the ability to multicast many more
programming streams? Does that
really promote competition, local-
ismand diversity in the digital era?”

FCC Explores Radio
‘Broadcast Flag’

Meanwhile, the FCC haslaunched
a separate notice of inquiry seeking
inputon whether digital-radio tech-
nology should includea mechanism
that would prevent users from re-
distributing digital content over the
Internet and by other means.

The RIAA in particular has ex-
pressed concern that digital audio
recorders — similar to digital vid-
eorecorders, like TiVo— will allow

digital-radio users to record, save
and redistribute songs and other
copyrighted material over Internet
file-sharing networks or by other
means.

One way the FCC could address
the issue weuld be through the
adoption of a “broadcast flag,” sim-
ilar to the technology being consid-
ered for use in digital television
broadcasts. The “flag” would be an
embedded electronic signal that
could, for example, let users record
programs for their own use but pre-
vent the material from being copied
or redistributed.

In another proceeding, on April
14 the FCC invited comment on the
NAB’s recommendation that AM
stations interested in broadcasting
digitally atnignt be allowed to move
forward while the FCC handlesany
interference concems that may arise
on a case-by-case basis.

The NAB made the recommenda-
tion after it convened a group of
engineers to study the idea, then
submitted its findings to the FCC.
The proposal calls for the FCC to
authorize nighttime digital AM op-
erations through a special tempo-
rary authority.

The FCC said it is considering the
move to “accommodate those AM
stations that wish to implement
IBOC operatians at night without
delay.” Comments on the proposal
are due by June 14.

Arbitron, Journal See Q1 Gains

By Adam Jacobson
R&R Radio Edlz
AR A TV EDINLE. CONT

A-:bitron and Journal Communications started off 2004 on
a positive note, as each company saw healthy increases in
revenue and net income during Q1.

Columbia, MD-based Arbitron re-
ported quarterly revenue of $76.6
million, compared to $71.4 million
last year — a 7.3% increase. Net in-
come climbed to $18.1 million (or 57
cents per diluted common share),
from $16.1 million (53 cents). The Q2
results were a penny shy of analysts’
estimates compiled by Thomson First
Call.

Arbitron’s earnings before interest
and taxes climbed 7%, to $31.9 mil-
lion, while operating income in-
creased 7%, to $33.2 million. Costs
and expenses climbed by 8% in Q1
2004, to $43.4 million, but Arbitron
reduced its long-term debt by $20

million during the quarter, to $85
million.

Arbitron President/CEO Steve
Morris said during the company’s
conference call with investors that
Arbitron has made “steady
progress” across all three facets of
its Portable People Meter develop-
ment strategy: the market-research
application, international ratings
and U.S. local-market ratings ser-
vices. He also reiterated Arbitron’s
commitment to its upcoming Hous-
ton PPM market trial despite the re-
luctance of both Cox Radio and
Radio One to participate.

At Milwaukee-based Journal,

www americanradiohistorv com

broadcasting operating revenue
climbed 7.4%, to $34.6 million, as
broadcasting operating earnings
soared from $3.8 million to $6.5 mil-
lion. Journal cited strong TV politi-
cal advertising and an across-the-
board increase in local advertising
at its TV and radio stations for the
70% gam

Operating revenue from radio
stations increased 6%, to $16.7 mil-
lion, as operating earnings from ra-
dio stations increased 63%, to $3.1
million. On an overall basis, Jour-
nal Communications saw net earn-
ings of $15.7 million (20 cents per
basic diluted stare), up from $12.5
million (16 cents) last year. The re-
sults easily beat Thomson First
Call’s estimate of flat growth dur-
ing the quarter.

BUSINESS BRIEFS

Broadcasters, Entertainers Seek Reversal
Of FCC ‘Bono’ Ruling

coalition including such broadcast companies as Viacom,

Beasley, Citadel, Entercom, Radio One, Fox Entertainment
Group and Minnesota Public Radio, as well as the Screen Ac-
tors Guild, the American Civil Liberties Union, comedian Margaret
Cho and magicians Penn & Teller, has petitioned the FCC to over-
turn its March decision that U2 frontman Bono's utterance of the
phrase “fucking brilliant” during a live NBC telecast of the 2003
Golden Globe Awards was indecent and profane.

In a 70-page petition, the coalition argued that the FCC's attack
on broadcast indecency “has sent shock waves through the broad-
cast industry” The petition continued, “The lack of clear guidelines,
coupled with threats of Draconian administrative action, has forced
licensees to censor speech that unquestionably is protected by the
First Amendment. The commission’s decision that the isolated use
of an unplanned and unscripted expletive is both ‘indecent’ and
‘profane’ represents an unconstitutional expansion of the
government’s intrusion into broadcast content.”

In the Bono case, the commission overturned an earlier ruling
by staff attorneys that the rock star’s exclamation was fleeting and
nonsexual and thus not indecent. NBC was not fined for Bono's
utterance, for which the rock star has apologized.

NBG Head: Further Content Regulation Unnecessary

n an opinion piece appearing in Monday's Wall Street Journal, NBC

Chairman/CEQ Bob Wright said the American public will bear the
brunt of indecency legislation that, as one congressman has stated,
seeks to “reclaim America’s airwaves for decency.” Wright wrote, “If
our current national dialogue about decency is to make any sense
at all, broadcast networks must not be confused with a few "shock
jocks' of radio who have drawn so much government attention.” He
also wamed that any action by Congress could be “just vague and
punitive enough to cause talented writers, producers and actors to
flee broadcast television” and could force broadcasters and perform-
ers alike to weigh every move they make for fear of triggering an
indecency hearing.

“At a time when broadcast and cable channels are just a click away
on a remote control, it makes no sense to exacerbate the regula-
tory burden imposed on broadcasters,” he wrote. “The vast major-
ity of broadcast licensees do an excellent job of knowing where and
when to draw the line. Errors of judgment are rare. Ultimately, we
have much less to fear from obscene, indecent or profane content
than we do from an overzealous government willing to limit First
Amendment protections and censor creative expression. Thatwould
be considered indecent.”

Air America Radio Seeks New Chicago Affiliate

ecently launched liberal Talk network Air America has settled a

financial dispute with Multicultural Radio Broadcasting, owner
of Air America affiliates WNTD/Chicago and KBLA/Los Angeles, and,
as a result, Air America’s final broadcast day on WNTD will be April
30. WNTD and KBLA abruptly pulled Air America’s 24/7 network feed
on April 14 over the dispute, but Air America on April 16 received a
temporary restraining order against MRB in a New York court that
forced Multicultural to restore Air America to WNTD. A statement
posted on Air America's website said the network will announce
shortly where it will be heard in Southem California and Chicago
after April 30.

Salem Expects To Exceed Previous Q1 Guidance

Salem Communications said Monday that it anticipates Q1 2004
net broadcasting revenue of about $43 million, beating the
company's previous guidance of $41.7 million-$42.2 million. Salem
also expects to see a 10% increase in same-station net broadcast-
ing revenue. The company said much of its growth is being gener-
ated by its “Fish” Christian AC format. Salem will reveal its Q1 re-
sults before U.S. financial markets open on April 26, and company
execs will host a teleconference at 10am ET that same day.

Continued on Page 6
R&R Stock Index

This weighted index consists of all publicly traded companies that
derive more than 5% of gross eamings from radio advertising.

Change Since
411603 /a4 604 yiemd SIRS-411604
R&R Index 202.28 21585 21931 +8% +2%
Dow Industrials 8,257.61 10,442.03 1045197 +27% +0.1%
S&P 500 87991 1,139.33 1,134.57 +29% 0.4%
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RULE #1
“Always treat the customer right,
because if you don’t, someone else will.

RULE #2
Don’t forget rule #1.

COYOTEPROMOTIONS.COM, a division of Adobe Graphics & design, Inc.
started in 1989 in Sante Fe, New Mexico. (We’ve grown since then.) We now serve over

2,500 clients in radio, television and the recording industry including:
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We carry over 25,000 different items! ¢ ‘

ADOBE GRAPHICS & DESIGN / COYOTEPROMOTIONS.COM
PH: 1-800-726-9683 « 516-487-5696 = FX: 516-482-7425 » CUSTOMERSERVICE@COYOTEPROMOTIONS.COM
300 NORTHERN BL., SUITE #26 « GrREAT Neck, NY, 11021 « PO Box 2212, Grear Neck, NY 11022
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RADIO BUSINESS

BUSINESS BRIEFS

Continued from Page 4

Viacom Raises Execs’ Pay, Shrinks Board

According to the company’s most recent proxy statement, Viacom Chairman/COO Sumner Redstone
and President/COO Mel Karmazin each had their annual salaries increased from $3.6 million in 2002
to roughly $4 million last year. Both executives saw their annual bonuses reduced from $16.5 million in
2002 to $15 million in 2003.

Meanwhile, Verizon Chairman/CEQ Ivan Seidenberg and College Fund/UNCF President William Gray
will not seek re-election to the Viacom board at the company’s annual shareholders’ meeting next month.
Viacom wants to shrink the board, which swelled to 18 members after the company’s 2000 acquisition of
CBS, to 15, including nine independent members. The Wall Street Journal reported that Viacom intends
to eventually trim one more member.

Congress Forms New Arts, Science Caucus

Reps. Steny Hoyer and Mary Bono announced Monday that they have co-founded a new congres-
sional caucus devoted to the recording arts and sciences. The caucus is designed to advance and
protect the rights of musicians, songwriters, singers, producers and other recording-industry. profession-
als. The news of the caucus' creation came just before an invitation-only Grammy Town Hall session in
Nashville during which Rep. Mark Foley expressed serious concerns about the effects of broadcast-in-
dustry consolidation, especially as it relates to issues involving “payola” to radio stations that also have
ties to the concert-promotion business.

Florida Senate Bill Tackles Pirate Problem

lorida has in recent years become a nexus for pirate radio activity, and now a bill has passed the

Florida State Senate that would prohibit broadcasting in the state without an FCC license. The bilt
awaits House approval in Tallahassee. The proposed legislation specifically seeks to teckle interference
with licensed public or commercial radio stations and would make running a pirate station a third-degree
felony in the state. The bill would also authorize the Office of Statewide Prosecution to investigate pirate
broadcasters and assist in shutting them down.

The news came April 13 as the Federal Aviation Administration, the FCC and Lake Worth, FL police
worked together to shut down a pirate radio station that was interfering with aircraft ccmmunications at
Palm Beach International Airport and a Lantana, FL airstrip. An FCC spokesman told AP that three other
pirate stations were shut down Tuesday, while four others voluntarily ceased broadcasting. According to
R&R research conducted in March, there are close to two dozen pirate radio operators in Miami-Dade
and Broward Counties alone.

In other news, a $10,000 fine against Billy Thomas Alsbrooks of Altamonte Springs, FL, who received
a notice of apparent liability from the FCC in December 2003 for operating an unlicensed radio station at
91.3 MHz, has been affirmed after Alsbrooks did not respond to the notice. The FCC also arfirmed a $10,000
fine handed to William Davon Upson of Orlando for broadcasting without FCC authorization. Upson did
not respond to an October 2003 notice of apparent liability.

Mary}and Upholds Noncompetes For Broadcasters

he Maryland State Senate on Monday ruled that it will continue to allow broadcast companies operat-

ing in the state to include noncompete clauses in talent contracts. The decision came over the pro-
tests of AFTRA, and it marked the third time since 2001 that an effort to prohibit noncompete agreements
in Maryland was defeated by the state legislature. The latest bill failed to make it through the state Senate
rules committee, though it had passed in the Maryland House of Representatives.

ﬁm Partners With Lifetime TV For AC Mﬁing Show

ones Radio Networks has partnered with Lifetime TV for a new AC morning show. The four-hour
Lifetime Radio for Women will air live in all time zones, JRN said, and it will featura music, callers,
celebrity interviews and discussions of topics of interest to women. JRN/Seattle VP/GM Susan Stephens
said of the partnership, “There's a natural synergy between Jones Radio Networks and Lifetime. We both
know how to program for women." Lifetime Entertainment Services VP/GM Rick Haskirs said, “Women
Continued on Page 13

TRANSACTIONS AT A GLANCE

All transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.
® WQOP-FMW/Dora (Birmingham), AL $1.15 million
* WIOL-FM/Eufaula (Columbus), AL $2.7 million
* WULA-AM/Eufaula, AL $95,000
® KDBV-AM/Salinas (Monterey), CA $850,000
® KVSI-AM/Montpelier, ID Undisclosed
¢ KIIC-FM/Lamoni {Osceola), IA $450,000
® KBDD-FM/Winfield, KS $1.15 million
® KTTP-AM/Pineville (Alexandria), LA $180,000
© WMKM-AM/Inkster (Detroit), Ml $5.75 million
® WPON-AM/Walled Lake (Detroit), MI $800,000
© KBKK-FM/Pillager, MN $360,000
® KSLG-AM/St. Louis, MO $2.05 million
® WTPL-FM/Hillsboro (Manchester), NH $1.5 million
¢ KBST-AM, KBST-FM & KBTS-FM/Big Spring; KEPS-AM &
KINL-FM/Eagle Pass; KREW-AM, KVOP-AM, KKYN-FM &
KRIA-FM/Plainview; and KVOU-AM & FM & KUVA-FM/
Uvalde, TX $3 million
® KXOT-FM/Tacoma (Seattle), WA $5 million
® KUJ-FM/Walla Walla (Richland-Kennewick-Pasco), WA $1.68
million
Full transaction listings, posted daily, can be found at
www.radioandrecords.com.

DEAL OF THE WEEK

o Three Eagles/Sorenson Multistate Deal
PRICE: $9.45 million
TERMS: Asset sale for cash. Sorenson Broadcasting Corp. is
exchanging nine of its stations (which Waitt Radio has been
programming) for seven stations owned by Waitt. Waitt is
immediately assigning the nine stations to Three Eagles.
BUYER: Three Eagles Communications Inc., headed by Presi-
dent/CO0 Gary Buchanan. Phone: 402-466-1234. It owns 36
other stations. This represents its entry into the market.
SELLER: Sorenson Broadcasting Corp., headed by President
Dean Sorenson. Phone: 605-334-1117
BROKER: Chapin Enterprises
STATIONS TRADED TO THREE EAGLES: KVFD-AM & KUEL-FM/Fort
Dodge, 1A and KDBX-FM/Clear Lake; KKSD-FM/Milbank; KJJQ-
AM & KKQQ-FM/Volga; and KWAT-AM, KDLO-FM & KIXX-FM/
Watertown, S0
STATIONS TRADED TO SORENSON: KUQQ-FM/Milford, KIHK-FM/
Rock Valley, KSOU-AM & FM/Sioux Center, KUDD-FM/Spirit Lake
and KAYL-AM & FM/Storm Lake, IA

2004 DEALS TO DATE

Dollars to Date: $582,440,033
(Last Year: 82,345,204,266)

Dollars This Quarter: $86,894,500
(Last Year: $571,208,395)

Stations Traded This Year: 306
{Last Year: 899)

Stations Traded This Quarter: 68

(Last Year: 191)

LOOKING FOR A MENTOR?

Interested in Furthering Your Career?

Once again, the MIW’s are taking applications for their renowned Mentoring Program.
Interested? Go to www.radiomiw.com to learn more, print an application and move your career forward.

Wemen

e
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The Trustees of the Foundation of American Women in Radio and Television

invite you to celebrate quality programming for, by and about women at the
29th Annual Gracie Allen Awards® Gala.

T
T

Gracies Sponsors

The Foundation of AWRT
gratefully acknowledges
the following 2004
Gracies® sponsors for
their generous support
and confributions.

President’s Circle
- ABC News

- ABC Radio

= Arbitron

+ CBS News

+ CNN

* HBO

* Interep

+ Katz Media Group

* Lifetime Television
* NBA Entertainment
* NBC News

+ Oxygen Media

* Wolf Films

» Discavery Times Channel

Publications

+ Broadcasting & Cable
- Radio & Records

* Radio Ink

For more information about sponsorship, contact Shaughna Giracca at (703) 506-3290.

b

Kelly Ripa
Emcee & Honorary Chair

Co-host, Live with Regis and Kejly

Star, Hope and Faith

(

Gracie Allen Awards® Spnnsorship and Gala Registration

Individual Tickets
0O Advance purchase .. .. .. .. ... $250
Q AWRT member .. ... ... : @ o e 5225
Q Tickets (if available) at the door. . . $300
For more information, contact AWRT at (703) 506-3290.
Q We cannot attend the 2004 Gracie Allen Awards
Here is our taxdeductible donation for The Foundation of

AWRT. For this donation, we will receive recognition in
The Gracies Program and pre- and post-event.  $

Payment Information

Q Check/Money Order (payable to AWRTF)
QVISA 2 MasterCard Q American Express

Card Number

Expiration Date

Signature

Total Enclosed

Name

Title

Company

Full Address

City/State/Zip
Phone

Fax

Sponsorship Opportunities

Q President’s Circle | $10,000

¢ Ten VIP passes to the 2004 Gracie Allen Awards®
fone table)

e A full-page ad in the awards program

* Opportunity to distribute a promotional item at the
event

¢ Recognition in press releases, marketing collzteral
and on-site event signage

¢ A full-page ad in Making Waves

Q Producer | $7,500

¢ Six VIP passes to the 2004 Gracie Allen Awards®

* A full-page ad in the awards program

¢ Opportunity to distribute a promotional item at the
event

* Recognition in marketing collateral and on-site
event signage

* A half-page ad in Making Waves

Q Director | $5,000

¢ Four VIP passes to the 2004 Gracie Allen Awards®

¢ A half-page ad in the awards program

s Recognition in marketing collateral and on-site
event signage

s A quarter-page ad in Making Waves

Send with payment to

AWRT, 8405 Greensboro Drive, Suite 800

MeclLean, VA 22102-5104

Fax: (703} 506-3266; Phone: (703} 506-3290

www.awrt.org

Proceeds benefit the Foundation of AWRT,

a 501(c)3 philanthropic organization;

tax 1D number 52-1193933.

)
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JEFF GREEN, CRMC __ [IANAGEMENT MARKETING SALES _

R&R April 23, 2004

Indecency Among Media:
Not A Level Playing Field

Continued from Page 1

recently, in mid-afternoon in New
York, I saw a Sony-produced, Via-
com-aired show with the topic
“Friends hope to make bisexuals
choose heterosexuality or homosex-
uality by promoting a three-person
date.”

Here's how it worked: A bisexual
man was sent on a date with a man
and a woman. He got time alone
with each of them so he could “de-
cide.” Quickly, the male date re-
minded the bisexual man that he
(but not the woman) has the “one
thing [the bisexual man] really
wants.”

First the bisexual man and the
woman jumped naked into the
shower, where the woman promised
she would “do things” to him. After
the shower, she left the two men
alone in a hot tub. There the men,
seen naked from the waist up (at
least that), kissed passionately. All
this was on commercial, over-the-air
TV at4pm.

After the date, the man who need-
ed to “decide” reported that the
woman had “boobs, oh, my God, the
flesh from the boobs to the butt, oh,
my God.” He then shared that the
male date wanted “more than a
handshake” and added, "Yeah, he
got more than a handshake.” The
audience applauded.

There were no subtleties or im-
plied behavior. Just in case anyone
missed how much all these people
loved each other, one of the guysex-
plained, “We didn't just share. This
was a full-on [sexual experience].
Everyone was involved when the
cameras went off.” The host ex-
claimed, “I don’t know if I'm run-
ning a talk show or abrothel.” In the
end, the bisexual man chose the guy,
and the two walked hand-in-hand
across the set.

This was one of several dating sce-
narios on a show that tried to help
out puzzled bisexuals. Perhaps it
was some sort of community-service
project? No, just a normal day on
Ricki Lake's Ricki.

Shocking Secrets
Revealed

Earlier in the day, on a Time Warn-
er-owned channel, a show invited
guests to reveal their shocking se-
crets. Here are their devastating rev-
elations:

¢ A woman told her very best
friend that she had been sleeping
with her best friend’s “dude.” But

there was more: “I may be pregnant
with her boyfriend’s baby.”

¢ A man with a wifeand two chil-
dren revealed that he had siept with
a good friend of his wife's. Pictures
of the tiny kids were shown. The suf-
fering wife was seen backstage, ner-
vous and unsuspecting, awaiting her
emotional slaughter on broadcast
TV.

¢ Next, aman named Jeremy con-
fessed that he had done some things
he was truly ashamed of. He'd cheat-
ed on his wife, and the other wom-
an is pregnant.

But that's nothing. During the sec-
ond half of the show, we discovered
more secrets:

¢ Felicia fell asleep in a friend’s
house and left a candle lit. The can-
dle started a fire, and her best
friend’s house burned down. Felicia
lied and said the friend’s husband’s
cigarettes had burned down the
house. The end result: The best
friend is homeless, and child protec-
tion is after her kids.

¢ Next up was a man who re-
vealed to the mother of his four chil-
dren that he’d been cheating with
her best friend for a year and a half.
(Everyone in the audience laughed
and howled “Wooooo!")

¢ Finally, Jason confessed to his
sister and his best friend that he had
robbed them of their TVs, VCRs,
computers and $3,000 in cash and
had pawned his sister’s engagement
ring,

To keep us interested during the
breaks, there were on-screen solici-
tations for future guests. Here were
the themes for upcoming shows:

* “Are you a woman who has
been a victim of a peeping Tom and
it destroyed your life?” (As if being
a victim isn’t enough, it also has to
have destroyed your life.)

¢ "Did someone take sexy photo-
graphs of you and then show them
on the Internet without your permis-
sion?”

Thanks, Maury Povich, for that
hour of quality, family-oriented, de-
cent programming,

Bring On The Marijuana
& Masturbation

On another episode of Ricki Lake,
we learned about the sexual disap-
pointments of couples who had just
had babies. The guests were offered
solace by sex expert Dan Savage.
Let's tune in:

Ricki: Did he last longer when he
was smoking weed? I thought weed
caused problems with men and sex.

Audience member: When men
smoke weed, they are so much more
intense.

Dan: Men and their penises and
their orgasms are delicate things,
and if weed helps him last longer, he
should start smoking it.

Ricki: Are you suggesting illegal
activity?

Dan: Yes.

Ricki: (After denouncing illegal
activity) So he can’t keep his stroke
going?

Dan: If he uses too much weed, if
that's a problem, then the girl should
keep it for him znd just give it to him
for sex.

Dan then urged the couple who
couldn’t have good sex to “mastur-
bate each other.”

Finally, we were shown a poor
guy who'd been nicknamed “One-
Minute Man.”

Ricki: What's up?

OMM: (Pointing to his crotch) Uh,
nothing.

Advertisers: ‘Where
Do I Sign?’

Ifany of the following advertisers
have a policy against buying contro-
versial radio programs, they must be
confused. These are the actual adver-
tisers featured on the above shows
in New York.

On Ricki:

American Satellite TV

Arm & Hammer toothpaste

Chubb Institute

David's Bridal Wear

Fox Searchlight films

Glaxo Smith Kline

GNC stores

IDT long-distance

10 digital cab.e

Kimberly-Clark

LA Fitness Centers

Lucille Roberts Gyms

Monroe College

Paramount Pictures

Professional Career Institute

Progressive Auto Insurance

Universal Pictures

Verizon

On Maury:

Apex Tech

Breyer’s ice cream

Cittone Institute

HIP Insurance

IDT Tech

Odor Eaters

Seooby-Doo DVD

Summer’s Eve

Valtrex (“Itstill may be possible to
spread herpes....”)

Verizon (three spots)

Woolite

VN

many advertisers.
monologues.

conflict out of a commercial.

an idea and let the words flow.

60-Second Copywriter
Write For The Ear

This technique is so simple, so seemingly self-evident, that
I'm almost embarrassed to tell you about it. (Almost.)
We've all been told over and over to “write for the ear”
when doing radio, yet we constantly hear commercials that
assume every listener has been issued a script and is
reading along. This frightening belief lurks in the minds of

in a good radio commercial, people talk like people talk, not as
if they were reading a newspaper ad. There's a certain spontane-
ous feel to conversations, or even, in well-written spots, to

Most of us have internal editors — those left-brain tendencies
to tidy up our sentences, correct our grammar and make people
agree with each other. These urges take all the fun, energy and

How can you bypass your internal editor? Don't write your radio
commercial, tatk it. Speak it into any kind of portable recording
device instead of writing it down. Don't worry about length or
sentence structure or even if it makes sense at first. Just start with

You'll discover that Mr. Editor creeps in less and less, and
some of those spontaneously recorded thoughts will actually be
some of the best radio you've ever created. Talking it is a way of
accessing the right brain more directly. The time it takes for a
thought to be transformed into words on paper or on screen can
cause a lot of the magic to be lost.

Dictation is instant, so concepts that may not be accessible
later on can be preserved. You can do this while your hands are
doing something eise, like driving or disarming nuclear devices.
Later you can edit the material to the right length, develop
characters more fully and create a beginning, middie and end.

A small recorder may be the best investment you've ever made
in becoming a more effective radio creator.

By Jeffrey Hedquist

jeffrey @ hedquist.com.

Jeffray Hedquist dictated this article while walking to work at
Hedquist Productions, P.Q. Box 1475, Fairfield, IA 52556; 641-
472-6708; fax: 641-472-7400; www.hedquist.com; or

On ABC’S The View, hosted by
Barbara Walters, the ladies have dis-
cussed whether they would go to a
male brothel. Howard Stern recent-
ly took Oprah to task for numerous
programs that have covered sexual
topics in an explicit manner. But
these topics are on over-the-air TV all
day. To write this, all T had to do was
TiVo three or four shows and pick
them out at random. No extensive
searching was required.

Pick up the newspaper and look
at the topics for the daytime TV
shows in your city. Here are listings
from a few weeks ago, from The New
York Post:

Jerry Springer: Guests must choose
between two partners

Maury: Guests reveal intimate se-
crets to their partners

Ricki: Footage of abusive behavior
is captured on tape

Oprah: Teens reveal hidden truths
(mostly sexual) to clueless parents

Maury: Disruptive teens

Jerry Springer: Bad economy im-
pacts love life

I've written this article to show the
level of tolerance among some ad-
vertisers that claim to have no toler-

www americanradiohistorv com

ance for the same subjects on the ra-
dio. I'm also writing it to answer
something more important: Why
can TV present this material for
hours every single day for the past
20 years without a problem, but ra-
dio execs are dragged before Con-
gress for airing the same content?

Answer: Radio is a2 much more
powerful, pervasive and persuasive
communications medium. So charge
more.

As for government involvement
with broadcast content, I say what
Disney’s Sipowicz says.

Walter Sabo has led
consulting firm Sabomedia
since 1984. His client list of
major media companies
includes Millennium Broad-
casting, Standard Broadcast-
ing and all 100 Sirius
channels. Sabo was
previously VP/GM of ABC
Radio Networks and Exec. VP
of the NBC-owned FM
stations. Reach him at 212-
681-8181 orwalter@
sabomedia.com.
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MANAGEMVMENT MIARKETING-SALES

[ o 2003
I O 40 N atlon a R a 10 Rank (2002) Advertiser Expenditures (2002)
7(3) National Amusements (CBS, Blockbuster, Paramount) 61,996 (64,371)
] 8(10)  News Corp. (Fox, 20th Century) 58,175 (43,901)
A Ve l '. lsers In 2003 9(8)  Walt Disney Co. (ABC, Miramax, Buena Vista) 55,649 (45,227)
10(—) Safeway 50,856 (—)
SBC, Home Depot, DaimlerChrysler lead pack 11(7)  AT8T Wireless 50,744 (45,888)
12(11)  Procter & Gamble 37,369 (41,531)
Interep’s new report identifying 2003's top national spot and network 13(15)  Berkshire Hathaway (Geico, Helzberg Diamonds) 36,620 (35,963)
radio advertisers, based on Competitive Media Reporting data, offers _14(14) JC Penney 36,498 (36,427)
encouraging news for broadcasters: The leading 25 corporate market-  15(13)  AutoZone 35,683 (38,496)
ers spent 23% more in 2003 than they did in 2002. Eighteen of 2003's 16 (25)  Radio Shack 34,917 (25,308)
top 25 increased the dollars they allocated to radio from the previous 47 (24)  General Motors Dealers 32,413 (25,606)
year. The combined national spot and network radio expenditures for 18(33) Ford Motor Co 32214 (21,287)
the top 40 t; keters in 2003 1.6 billion. : : :
e top 40 corporate marketers in 2003 was $1.6 billion 19(12)  IAC/InterActive (Expedia, Hotwire, Lending Tree) 28,828 (38.700)
Meanwhile, top advertisers are gradually by these top marketers also increased last year, 20 (29)  Piizer (Listerine, Zantac, Bengay, etc.) 28,623 (22,602)
claiming a larger stake in the total national  which is key to radio’s continued growth.” 21(26)  DaimlerChrysler 28,153 (24,776)
dollars spent each year. The 25 biggest sup- to G : :
porters accounted for 35% of radio’s national Big Six National Cat.egorles 22(18) Ford Motor Dealers 26,144 (30,516)
revenue in 2003, up from 31%in 2002, 29% in 11 top four segments remained the same o3y pjistate 26,051 (—)
2001 and 25% in 2000 B B B et 24(35) _ General Elcirc (Bravo, NBC) 25,805 (20475)
Twelve companies are new to the top 40 remedies moved.a.head of restaurants and the : : : !
leader board, and five of those are in the top government, pohhcs'and organizations cate- 25 (20)  Hyundai Dealers 24,543 (27 ,455)
25, led by top new entry Safeway. Also show- 8°TY Within the top six. 26(36) ALLTEL 23,821 (19,217)
ing big radio spending increases are Ford Category % Total Nat'l Radio Revenue
Motor Co., Pfizer, DaimlerChrysler, Allstate Retail 171 27(34) CompUSA 23421 (21,232)
and GE. - o 28(—) Kohls 23378 (—)
lnt.erep VP/Corporate Marketi'ng Mich'ele Telecom 103 29(—) Wyeth (pharmaceuticals) 22,091 (—)
Skettino notes that the top 25's radio-spending ) -
growth outpaced their 13% increase in overall Media and advertising S 30(—) BellSouth 21,591 (—)
national ad spending and says, “This means  Financial 5.5 31(—) Vivendi Universal 20,442 (—)
that the share of advertising allocated toradio  Medicines and remedies 53 32(21) Sears Roebuck 19,067 (28,892)
. . . 33(—) Lowe’s Cos. 18,827 (—)
Top 40 National Radio Advertisers For 2003 34— american bxpress 16,459 (—)
35(—) Altria Group 18,324 (—)
003 ” -
f,a,,,, (2002) Advertiser Expenditures (2002) 36 (16)  Texas Pacific Group (Burger King) 17,980 (34,864)
1(1)  SBC Communications (SBC, Cingular) 145,004 (109,115) 87(=) CVSCorp. 17953 (—)
2(4  Home Depot 104,058 (62,721) 38 (—) Guitar Center 17,805 (—)
3(5)  DaimlerChrysler Dealers 85,792 (61,760) 39(=) UPS 17,383 (—)
4(6)  Time Warner (HBO, AOL, Turner cable) 85,052 (59,065) 40(37) _ Johnson & Johnson 17,097 (19.017)
5(2 Veriz 79,351 (75,311
@ ereon 51 (7531) *In thousands of dollars
6(9)  General Motors 66,933 (45,218) Source: Competitive Media Reporting, 2003

Who

Q .-0% ?
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o Voodoo

Leading stations across America are turning their listener calls into cash,
using RadioVoodoo magic web, telephone, and text messaging technology.

The coolest tool in radio can help your station sell sponsorships,
ringtones, games, and more.

The coolest tool in radio!

QA diovood
*~ ~% (adiovooaaoo
Q9 Contact Liz Laud at 800.798.5663 or
email liz@radi doo.com for a d 1stration -
" 2 0 RADID
Laok Who's Hot97  98.7KISSFM POWER106 93.9KZLA WBCN 104.1 V-103  106.7 The Drive {5 ) | Neveess.
Doing Voodoo New York New York Los Angeles Los Angeles Boston Atlanta Detroit e/ jonesradio.com

www americanradiohistorv com
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Memo To Radio:
Don’t Dis Satellite

MANAGEMENT MIARKETING SALES

‘uzzing around the industry is a series of spots
aimed at tearing apart satellite radio and discouraging
our listeners from making the switch. Don’t run these
spots. I believe they will backfire, and, in the long run,
satellite radio will thank you for them.

Any listener with half a brain can
put two and two together and come
up with the conclusion that the ra-
dio stations running these spots are
afraid of losing listeners and will say
whatever is necessary to keep them.

These spots are reminiscent of
negative political ads. Any politician
will tell you that attack ads work —
for politicians. But that's because
one stuffed shirt is like any other to
the average voter, whereas chances
are every listener knows somebody
who knows somebody who sub-
scribes to satellite radio. And the
word of mouth on satellite is not at
all what is being portrayed in these
spots. The buzz will be that radio is
distorting the truth. Is it in our in-
terest to look like liars?

These anti-satellite spots are the
best favor radio ever did for satel-
lite. Why? Because most people
don’t know what satellite radio is,
and these spots will intrigue them
into finding out more. Negativity
spurs controversy and interest. Con-
sider a little movie called The Passion
of the Christ. Or consider which is
more interesting: Rush Limbaugh
on Republicans — or on Democrats?

Think back to your youth: That

Radio is missing the
boat. Instead of
investing our time in
ripping a new one for
satellite radio, we
should be extolling
our own considerable
virtues.

which is bad for you is always more
intriguing, from smoking to drugs
to illegal downloading. And that’s
especially true when the source of
the negative information has a stake
in how you read that information.
Listeners will hear these spots and
respond, “Radio is afraid. I wonder
what they’re so afraid of?”

There’s nothing worse than a

l What Managers
-Want From PDs

By Mark Ramsey

poorly actec testimonial loaded
with distortions, and these spots are
guilty on both counts. Most listen-
ers who consult a friend who has
satellite radio {and technology prod-
ucts are always heavily influenced
by word of mouth) will hear a dif-
ferent story: no commercials, lots of
choice, well worth 10 bucks a
month.

Forget satellite’s alleged nega-
tives. What about radio’s verifiable
positives? Radio is missing the boat.
Instead of investing our time in rip-
ping anew one for satellite radio, we
should be extolling our own consid-
erable virtues. Especially these:
“We're your hometown team. We've
been your friend all your life, enter-
taining you, informing you and
keeping you company wherever
you go. And, best of all, we have all

around you.

the stuff you like, and we're 100%

i |

Listeners will act according to
what's in it for them, not what's in
it for us. If we lie to them, if we try
to sell them a 5ill of goods, they're
more likely to tilt their ears skyward.

of radio-perceptual
specialist Mercury Radio I
Research. He can be

reached at 858-566-0220,
mramsey @mercradio.com

Mark Ramsey is President ‘

airs.

Strong PDs are also excellent time managers. This is because
air talents are often demanding of your time — and rightly so.
Talents crave interaction, and they do far better when they know
you're listening to every show and paying attention. Connect with
each talent, and they'll likely reach beyond their apparent potential.

Air personalities (and even some sales managers) may think in
the short term, but the strategic PD keeps in close touch, continu-
ously communicates the vision and helps everyone stay on course.

Radio general managers want program
directors who think strategically and have
two important assets: vision and courage.
By vision, | mean the ability to see the
future and lead. By courage, | mean the |
strength and discipline to stay on course.

Being a PD, especially one who is responsi-
ble for multiple stations, can be harrowing. You |
are there to Create or maintain each station’s
vision, inspire the team and instill confidence in
everyone. Winning can be pretty challenging,
but it gets easier when you execute a strategic plan with confi-
dence and enthusiasm. Plan calmly, but execute with passion and
a driving belief. Lead with confidence, and you will inspire those

The best PDs are relationship managers. They build strong
relationships with the program staff, the sales manager and the
GM. Remember that a work style that allows everyone to share the
vision often means questions are answered and problems solved
before they reach the PD’s desk.

Effective PDs also know that different personalities require
different methods of interaction. A morning talent may require
more reinforcement or guidance, while an evening talent may need
help in making good judgment calls about what content he or she

]

By John Lund

John Lund

John Lund is President of the Lund Consultants to Broadcast
Management and Lund Media Research, a full-service, multiformat
radio consulting and research firm in San Francisco. Reach him at
650-692-7777, john @ lundradio.com or viawww.lundradio.com.

or via www.mercradio.com.

Mark Your Calendar

Important dates and events for April and May 2004

April

 April 24 — Power 105.1
(WWPR) Music Summit, New
York; 646-485-1362 or www.
power1051fm.com

* April 28 — AWRT luncheon
and panel on “Sports Program-
ming in a Digital Universe,” New
York; 212-481-2038 or www.
awrtnyc.org

« April 28-30 — Integrated Media
Association’s second annual iMa
Conference, San Diego; 845-876-
2577 or www.integratedmedia.org

« Aprll 29 — Gospel Music
Association's 35th annual Dove
Awards, Nashville; 615-599-7746
or www.doveawards.com

May

* May 5-9 — National Public
Radio Conterence, Los Angeles;

202-512-2300 or www.npr.org

* May 6-7 — Paragon Media
Seminar, San Francisco; 212-704-
9965 or www. paragonmedia.com

« May 7 — Vermont Association
of Broadcasters Convention,
Killington, VT, 802-476-8789 or
www.vab.org

«May 8-11 — 116th Audio
Engineering Society Convention
(Europe) Berlin; +41-24-420-2577
or www.aes.org/events

« May 13-14 — Paragon Media
Seminar, Atlanta; 212-704-9965 or
www.paragonmedia.com

* May 15-16 — Pennsylvania
Broadcasters Convention,
Hershey, PA; 717-482-4820 or
www.pab.org

* May 17 — Peabody Awards,
New York; 706-542-3787 or www.
peabody.uga.edu

* May 18 — NAB Human
Resource Managers Symposium,
Washington, DZ; 202-775-3297 or
www.nab.org

Interep Sets Industry
Symposium

Interep will host an information
conference called 2004 Mid-
Year Radio Symposium: Solving
New [ndustry Variables” on
June 22 at the Grand Hyatt in
New York. The daylong event
will address radio-advertising
RO, growth opportunities,
business trends, pricing,

* May 20-23 — Alabama
Broadcasters Convention, Perdido

Beach, AL; 800-211-5189 or www. [

al-broadcasters.org

* May 21-23 — Hawaii Associa-
tion of Broadcasters Annual
Convention, Oghu, HI. 808-599-

1455 or www.hawaiibroadcasters. |

com

* May 21-26 — National |

Association of Black Owned
Broadcasters’ 28th annual Spring
Conference, St. Maarten; 202-463-
8970 or www.nabob.org

* May 24-26 — Ad:Tech, San
Francisco; 203-319-1727 or
www.ad-tech.com

« May 25 — Country Radio

wWwWw americanradiohistorv com

inventory, electronic invoicing
and indecency issues. Speak-
ers, panels and breakout

I sessions will include radio, ad-

agency and advertiser execu-
tives. Agenda and registration
details will be posted at
www.radiosymposium.com,
starting May 3.

News In Brief |

Last Call For Bayliss |
Scholarship
Applications
Do you know someone who
deserves a Bayliss Foundation
Radio Scholarship? Encourage
candidates to apply via
www.baylissfoundation.orgby
April 30. In July 2003 the
foundation’s board of directors
awarded 12 college and
graduate-level students at
schools nationwide $5,000 each
for the academic year. Candi-
dates are evaluated on their
academic achievement, radio-
related extracurricular activities,
passion for radio and desire to
contribute to the overall advance-
ment of the radio industry.

Broadcasters/Academy of Country
Music CRS-Las Vegas; 615-327-

4487 or www.crb.org

* May 27-31 — Louisiana and
Mississippi Broadcasters Cruise &
Convention, New Orleans-

Cozumel; 225-267-4522 or www.
conventionatsea2004.com

Send updates and additions to Jeff
Green atjgreen@radioandrecords.
com.
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For One Dollar,
Name That Tune!

News roundup: ringtones, kiosks, AQH for webcasts and

another trade group

By way of partnerships with Musicphone and Brit-
ish company Shazam Entertainment, AT&T Wireless
went live last week with a service that can identify
songs played into a subscriber’s cell phone. A wireless
subscriber who can’t go one more minute without
knowing what a song is dials a three-digit code, and
then the phone has to “hear” the song for about 15 sec-
onds to match it up with Shazam’s 1.7 million-song
database. If the database finds a match, the subscriber
gets a text message with the artist and song title.

What are subscribers expected to
pay for this gimmick? After one free
trial match, 99 cents, plus call charg-
es, on their AT&T Wireless bills.
(Wouldn'tit be easier on everybody
if you just back-announced your
records already?) If you wonder
who's willing to pay a buck for this
information, it looks like lots of peo-
ple are, at least in other parts of the
world.

Shazam has been offering its
song-recognition service through
European, Asian and Australian
wireless providers for about nine
months now, and it says that in that
time it has logged more than a mil-
lion calls. It even keeps charts: The
most looked-for song in Australia is
Jet's ”Look What You've Done,” and
in the U.K. it's Mario Winans’ “]
Don’t Wanna Know,” with P Diddy
and Enya.

Of course, wireless culture is con-
siderably different in other countries
than it is here. For one thing, the
conservative U.S. customer base
tends to run about a technological
generation behind the rest of the
wired world, so what goes over else-
where isn’t necessarily an indication
of a hit service here. But Music-
phone is another imaginative way
for somebody to make a little mon-
ey off major-label music, and in this
post-peer-to-peer world, the more
ways people can find to do that, the
better all around.

Speaking of which, there’s been
another new expansion in the legal-
digital-music underground of ring-
tones: A San Francisco company
called Faith West has started selling
its Modtones line in the U.S. by way
of AT&T’s mMode service. They sell
for about $2 each, with a branding
campaign that’s very teen-targeted.
The latest additions to the Modtones
line are obscenity-laced voice tones
from former Motley Crue frontman
Vince Neil, jauntily branded as
“*&i#@tones.”

But the best part of the press re-
lease is this: “And if Vince Neil’s
audio announcements get to be too

much, Modtones customers can
download the sound of silence to
replace him for a couple of bucks.”
Taken literally —and I don’t see any
reason why it shouldn’t be — that
means that somewhere there are
wireless customers paying $2 to have
their mobile phones nof ring. In a
world where most wired teen ring-
tone buyers wouldn’t dream of pay-
ing for a real, legal, full-length song,
there is definitely something to be
learned from ringtone marketing.

The idea of attracting
traffic and expanding
the catalog at brick-
and-mortar music
stores with digital
songs has been
floated since the
earliest days of

legal downloads,
and nobody’s been
able to put it into
action yet.

Loudeye’s Clip Art

Seattle-based first-generation dig-
ital-media company Loudeye has
signed up with Synergy Media to
provide the digital-music content
for Synergy’s TouchStand media
kiosks, soon to be in music retailers.
The web-enabled booths will wire-
lessly deliver clips from Loudeye’s
newly created library of 3.2 million
song clips, which the company
hopes to expand to 4 million by the
end of the year. Customers who
want to preview tracks can either

www americanradiohistorv com

By Brida Connolly

Associate Managing Editor

use the kiosk’s search function or
scan a CD’s bar code.

The kiosk will also provide sales
charts, e-mail list signups and store-
branded content and have data-
gathering capability for marketing
purposes. The Synergy people hope
to use the booths to sell digital
downloadsin the future, and if they
can actually get that up and run-
ning, it'll be a great step forward.
Yes, you can burn a CD at Starbucks,
but the idea of aftracting traffic and
expanding the catalog at brick-and-
mortar music stores with digital
songs has been floated since the ear-
liest days of legal downloads, and
nobody’s been able to put it into ac-
tion yet. More power to Synergy if
it can finally get this good idea un-
stuck.

DiMA, NARM Get
CERTA-Fied

Also this week, a bunch of enter-
tainment-industry trade groups got
together to form a bigger entertain-
ment-industry group. The Digital
Media Association, which repre-
sents large webcasting players like
Yahoo!, Live365 and AOL; the Na-
tional Association of Recording
Merchandisers; the National Orga-
nization of Theater Owners; the In-
teractive Entertainment Merchants
Association, which represents retail-
ers selling video games and enter-
tainment software; and the Video
Software Dealers Association
formed the Coalition of Entertain-
ment Retail Trade Associations.

This group of groups says it
“plans to speak out regularly about
common concerns and explore po-
tential collaborations, focusing first
on public-policy matters.” The
DiMA and these other groups, par-
ticularly the NARM, wouldn’t seem
to have many shared interests, giv-
enmusic retail’s long-standing clue-
lessness about digital media. (In
these days when everybody from
Wal-Mart on up has a 99-cent song
store online, the retailers’ own Echo,
owned by Tower, Wherehouse, FYE,
Best Buy and others, has yet to an-
nounce a single major-label licens-
ing deal or sell a single song, and
Best Buy has moved on and part-
nered with the old hands at Music-
Now.)

But the groups apparently feel
that it’s time to remedy their dis-
connect and see what they can do
about the part of digital media
that’s everybody’s problem. As
CERTA said, “An initial focus is
certain to be on entertainment pi-

The iTunes Music Store Top 101

Apple's iTunes Music Store is the leading nonsubscription digital- |
music service in the U.S, offering a catalog of more than 500,000
songs from all five major label groups and dozens of independents.

Here's a snapshot of the top-selling downloads on Tuesday, April |

20, 2004.

D12 t/EMINEM My Band

ol

MAROON 5 This Love
. OUTKAST Roses

. BRITNEY SPEARS Toxic
. J-KWON Tipsy

SEm s mm

bR —

. JET Get Bom

[ RN - e ]

10. VARIOUS Motown 1's

YELLOWCARD Ocean Avenue
AVRIL LAVIGNE Don't Tell Me |
BLACK EYED PEAS Hey Mama

Top 10 Albums

MODEST MOUSE Good News For People Who Love Bad News
MAROON 5 Songs About Jane

. AVRIL LAVIGNE Live Acoustic (EP)

HOOBASTANK The Reason

NORAH JONES Feels Like Home

PATTY GRIFFIN /Impossible Dream

. GUNS N’ ROSES Greatest Hits

. ERIC CLAPTON Me And Mr. Johnson

Top 10 Songs ,
HOOBASTANK The Reason

. MARIO WINANS t/P. DIDDY & ENYA | Don't Wanna Know |

| - J
Live365 is the largest Internet radio network, with thousands of stations in
a wide variety of formats. Programmed by true music tastemakers from
around the globe, Live365 offers an enthusiastic audience for established
and up-and-coming artists alike. In a world of consolidated playlists,
Live365 charts the tastes and preferences of today's most vibrant music
community. Tracks with the most plays during the seven days ended April
18, 2004 are listed below.

Top Rap & Hip-Hop
USHER {/LUDACRIS & LIL JON Yeah IVE COM
ALICIA KEYS If 1 Ain't Got You L ‘
USHER Bum
LI R L Travis Storch 866-365-HITS
BEYONCE F/LIL FLIP Naughty Girl
Top Latin Top World
LA OREJA DE VAN GOGH Rosas DAVID BISBAL Buleria
PAULINA RUBIO Te Quise Tanto GLORIA ESTEFAN Hoy
MANA 1/RUBEN BLADES Sabanas Frias DIDO White Flag
THALIA Cerca Oe Ti KEVIN JOHANSEN... Sur O No Sur
ALEXANDRE PIRES En El Silencio... SIMPLY RED Fake
- J

racy and how to innovatively com-
bat piracy in the marketplace, as
well as through enforcement and
education.” They’re also looking at
consumer education on content la-
beling. That’s not an issue in digi-
tal music yet, but when the FBI pi-
racy wamning and explicit-content
warnings go digital, it will be.

AQH For ‘Net Ratings

Gradually moving toward ex-
tending the vocabulary of radio rat-
ings to Internet broadcasts, Arbitron
last week published its first AQH
figures for webcasters. Arbitron said
the top five Internet broadcasters in
February — AOL’s Radio@Net-
work, Yahoo!'s Launchcast, Live365,
Musicmatch and Virgin Radio —
combined for an AQH of 207,440.
That was a 30% gain from June
2003’s AQH of 159,547. Webcast
AQH is based on weekday listening
from 6am-7pm Pacific Time.

Combined cume for the top five
showed gains as well, rising from 8
million to 10.6 million between June
‘03 and February ‘04. The Radio@
Network was February’s leader in
both categories, with AQH of 78,910
and cume of 4.3 million. Launchcast
came in second, with cume of 73,694
and cume of 2.8 million for the
month, followed by Live365, which
saw AQH of 24,913 and cume of 1.6
million.

At the end of March Arbitron
stopped producing weekly and
monthly webcast ratings based on
the total time spent listening metric
it had been using since 2001, so this
release of some older figures is ap-
parently by way of an example of
what’s to come. The idea of the
change in methodology, Arbitron
has said, is to ultimately make web-
cast ratings easier to present to ad-
vertisers with standard, recogniz-
able metrics.
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iogertd Named PX | Tessler Appoirited SVP At Westwood One Tager UPPEd To WHBQ PD;

Of WLRS/Louisville

Annrae Fitzgerald has been
named to the PD post at Radio One work radio-news veteran
Alternative WLRS/Louisville. The Bart Tesster to Sr. VP
Asst. PD/MD and afternoon drive Network News/ Talk I’rc:

Westwood One has

promoted 25-year net- syndicated talk shows i
The Radio Factor With Bl Flinn CHR/Pop WHEQ
O'Reilly, America in the (Q107.5)/Memphis has be-

Morring, First Ligist and stowed prograrming respon-

personality has been serving as in- | g ming He rises from The Ron Insana Shovw. sibilities on moming persan-
terim PD since February, when VP/News Program- GYeritheleonse of his alitv Karson Tager, known on
Lance Hale resigned to become | ming. In his new role Broadéast.career Tesslen the air as Karson With A K.
programmer at WRQC/Ft. Mvers. Tessler will be respon- has covered major news Tager, who will retain his on-

Fitzgerald was hired bv WLRS sible for overseeing allof events arotnd the world, air duties, replaces Steve
two years ago as MD and midday l Westwood One’s news Tessler including three presiden- Richards, who moves across
personality. She told R&R, “WLRS | "o programming, tial summits, the funeral the hall to become OM of
is a great radio station. We have an | including CBS, CNN, NBC and TESSLER  See Page 13 CHR/Rhythmic clustermate

KT (Hot 197.1),

FITZGERALD See Page 13

Tager

ORDER NOW for the
next ratings
period!

o EERE | ‘ ]

MEENCECAL COMPANY

Pre’erred by more swations sce 19723
14438 - www.cgilink.com

BRIGHT COLORS, LONE-LAS& &, DURABLE. WEATHER-RESISTANT,

&

WwWWwW americanradiohistorv com

onc news s wets | Richards To OM Of KXHT

“It's an amazing com-
pany here. They've got
| quite an operation,” Tager
told R&R. “I'm very ex-
cited; it’s a lot of fun. I'm
still just trying to meet ev-
erybody. The station has a
really good buzz about it
around town. You go into
places, and they’re playing
our station in different
businesses. I think we're

going to have a good time with it.”

Karson arrived at Q107.5 at the
beginning of May, following a stint
at WHTF/Jacksonville, where he
initially held Asst. PD/morming du-

l ties and was promoted to PD in

February. His experience also in-
| cludes serving as Asst. PD/mom-
ing personality at WZND/Dothan,
AL; night host at WZYP/Hunts-
ville, AL; and Asst. PD/MD/ after-
noon driver at WQSM/Fayetteville,
| NC.

RIAA

| Continued from Page 3
consumers enjoy music in a wide

variety of ways, including autho-

rized download and subscription

services.”

Consumers are buying more and
more of their music at nonmusic re-
tailers, including mass merchandis-
ers, discount department stores,
electronics stores and book stores. In
2003 those outlets accounted for
52.8% of sales, up from 50.7% in
2002. The figure has been rising
steadily since 1994, according to the
report. Record stores got 33.2% of
music sales in 2003, down from
36.8% in '02. Record-club sales were
virtually flat, moving 4.0% to 4.1%,
while purchases over the Internet
{not including Internet record-club
sales), moved up from 3.4% to 5.0%.

Music buyers continued to split
nearly evenly along gender lines:
Females bought 50.9% of music in
2003 and 50.6% in 2002. But the age
distribution is changing: Fifteen- to
19-year-olds purchased 11.4% of
music, down from 13.3% in 2002,
while 20- to 24-year-olds dipped
from 11.5% to 10.0%. There was a
gain in the 25-29 demo, up from
1 9.4% to 10.9%, but 30-34s were
down from 10.8% to 10.1%. The
three oldest demos surveyed
showed gains: 35-39-year-olds
bought 11.2% of music in 2003, up
from 10.8% in ‘02, 40-Hs rose from
9.9% to 10.0%, and the 45-pius
crowd bought a full 26.6% of music,
up from 25.5% in 2002.

Bainwol said, “The decline in
young buyers, who are the most ac-
tive downloaders on peer-to-peer
systems, is another confirmation
that illegal downloading is one fac-
tor, along with economic conditions
and competing forms of entertain-
ment, that is displacing legitimate
sales.”
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National Radio

o WESTWOOD ONE will broadcast
1he “Toyota Concert Series on Today’
from NBC-TV's Today show at
12:30pm ET onthe day of the concert.
For more information, call Peter Sessa
at212-641-2053.

* MARK ZANDER launches The
Rockin' '80s radio show on May 29-
31. For more information, call 815-263-
2811.

Records

® JORGE BALLESTEROS is named
VP/Regional Mexican & Tejano Divi-
sion at EMI Latin. He was formerly
National Director/A&R & Promotions
for Disa.

CoNDOLENCES
KTWO/Casper, WY newsman

Wes Sturr, 57, April 4.

KAYL-AM/Mason City, IA per-
sonality Victor Duran, 32, April 2.

Changes

Full Service: The weekly Beatles, Efc.
program, produced and hosted by
Stephen K. Peeples, premieres on
KHTS-AM/Santa Clarita, CA.

Records: Razor & Tie promotes Vic-
tor Zaraya to VP/Finance & Opera-
tions ... Orange Peal Records signs
a digital distribution deal with The
Orchard.

Continued from Page 6

on hosts and a faunch date.

June.

BUSINESS BRIEFS

told us that there is simply nothing like this in the marketplace and that
Lifetime was the perfect brand to bring it to them. In our first venture into
radio, we're delighted our partner is Jones Radio Networks.” A JRN rep-
resentative told R&R the company will follow up shortly with information

NAB I;adia Board Appoints Two

migo Broadcasting Exec. VP/Sales & Network Operations Miguel
Villareal has joined the NAB Radio Board. ICBC Broadcast Hold-
ings President/COO Charles Warfield will begin a term on the board in

NRRC Elects Bronstein Chair

aul Bronstein, who serves as VP/Research for Westwood One, has

been elected to a one-year term as Chair of the Network Radio
Research Council. American Urban Radio Networks Director/Market-
ing Research Barry Feldman has been elected Vice Chair. Additionally,
Jones MediaAmerica and Crystal Media Networks have become mem-
bers of the NRRC, which was created in 2001 to promote valid, reliable
and effective national radio audience-measurement research.

Bateman New Fisher GFO

Roben Bateman, who has served as VP/Finance of Fisher Commu-
nications since September 2003, has been named CFQ of the com-
pany, succeeding David Hillard. Hillard retired on April 16, having en-
joyed a 25-year career at Fisher. During his tenure the company expanded
its radio holdings from one station to 27. Hillard will remain with Fisher as
Sr. VP/Asst. Secretary until early July. Before joining Fisher, Bateman
was VP/CFO of Applied Microsystems Corp.

New York-based Interpublic.

Mazzarella Takes Interep CI0 Post

J im Mazzarella has joined Interep as Chief Information Officer. He most
recently served as Corporate VP/Integration & Shared Services at

KPTI

Continued from Page 1

and new call letters KBTB are pending.

The station’s relaunch almost
didn’t take place: Spanish Broadcast-
ing System agreed to sell KTl to 3
Point in October 2003 for $30 million,
but the deal broke down last month
over financial issues. It was reworked
in early April with a later closing
date, and the sale was consummated
the same day 3 Point took control via
an LMA.

Dilard has programmed WBIK/
Buffalo, WMXD/ Detroit and WQUE/
New Orleans. Before joining 3 Point
Media in January he served as R&B
Editor for Billboard Airplay Monitor.

Gonzalez
Continued from Page 1

| J.D. has proven his ability to drive

growth and execute strategically. We
are thrilled to welcome ].D. to the
Univision family and to have his valu-
able expertise in Texas to build on our
momentum, expand our program-

| ming offerings for listeners in the re-

gion and execute our local initiatives.”

Gonzalez said, I am excited to
have the opportunity to work with the
vibrant and talented team at Univision
Radio. As a native Texan, | am eager
to further Univision’s mission to en-
sure that this cxtremely selective and
dedicated audience receives the high-

est-quality programming.”

NEWSBREAKERS
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FCC ACTIONS
FCC Restarts Auction Of FM Construction Permits

he FCC has rescheduled for Nov. 3 an auction of 290 FM construction permits, and it is now seeking comment

on reserve prices and minimum opening bids for the soon-to-be radio stations. Auction No. 37 was originally
scheduled for Feb. 21, 2001 but was postponed. Since then, the commission has adopted new procedures to
select from among applicants competing for noncommercial educational reserved channels. The FCC also con-
cluded that it would use competitive bidding to select among competing applications for nonreserved channels
even if noncommercial educational applicants are among the competitors. The construction permits are for vacant
FM allotments located throughout the U.S. and the territory of Guam, and the FCC has proposed that all CPs be
auctioned in a single-stage, simultaneous, muttiple-round auction. Further information on the auction process may
be obtained by phoning the FCC's Jeff Crooks at 202-418-0660 or Linda Sanderson at 717-338-2851.

Emmis
Continued from Page 3

“We not only made up the gap be-
tween the Emmis stations and the
market last year, we caught the mar-
ket last year,” he said. “ And this year
we are beating the market quite
nicely. We're only a month and a half
into the [fiscal] year, but we feel very
good about that. We think that's a
pretty exceptional story.”

Emmis Radio President Rick
Cummings said that finding a new
morning show for CHR/Rhythmic
WQHT (Hot 97)/New York is the top
priority for the radio group right
now. “We are in full search mode,”
he said.

Cummings said that while the
station’s old morning team, Star &
Buc Wild, are now on a Clear Chan-
nel station in Hartford, he “fully ex-
pects” that Hot 97 will at some point
have to compete head-on with the
team back in New York — presum-
ably when their noncompete in the
market expires.

Cummings said, “The search goes
on for the next great show at Hot 97.
We're making some progress, and
we've got a couple of possibilities,
but no specific time frame — just as
soon as we can.”

Smulyan Defends Mancow

Smulyan aiso tackled the white-
hot issue of indecency during the
conference call. He said that Emmis
is committed to following the FCC’s
indecency regulations but admitted
some exasperation with the attention

given to the indecency fines that have
been levied against WKQX/Chicago-
based syndicated morning host
Mancow Muller.

“1 think those were the first fines
that we’ve had in our history, and as
soon as we received those fines, we
instituted changes in Mancow’s
show,” Smulyan said. “The thing
that's a little frustrating in Chicago is
that every one of the complaints filed
against Mancow’s show has been
filed by one person. There has not
been one complaint filed by anybody
else other than this one person.”

Smulyan added that if the FCC
views that person’s complaints as
“worthy of sanction,” Emmis will un-
derstand and play by the rules. He
said, “The show has changed very
dramatically over the course of the
last four years, when the original
complaints were filed,” adding that
while “the pendulum has swung
back and forth quite a bit” when it
comes to indecency enforcement,
Emmis will follow any rules that are
enacted.

Smulyan continued, “We think
that every one of our people — our
programmers and our air talent —
are totally focused on understanding
the new rules. We will make sure that
adequate safeguards are in place and
will be as responsive as anybody in
our industry.”

Emmis Sets $1 Billion
Debt Restructuring

With its financial results, Emmis
announced on April 15 that it plans

to offer $350 million in senior subor-
dinated notes. It also intends to enter
into a new senior credit facility worth
approximately $1 billion, consisting
of a $650 million term loan facility
and a revolving loan facility of $350
million.

Emmis expects to use the net pro-
ceeds from the proposed offering and
borrowings under the new senior
credit facility to repay its debts. The
offering of senior discount notes and
the other refinancing transactions are
expected to close next month.

The company also announced that
it has commenced a tender offer and
consent solicitation for any and all of
its $286.3 million in 12 1/2% senior
discount notes due 2011. Additionally,
Emmis has commenced a tender of-
fer and consent solicitation for its $300
million principal amount 8 1/8% se-
nior subordinated notes due 2009.
The consent payment of $15 per
$1,000 principal at maturity of the se-
nior discount notes and the consent
pavment of $2.50 per $1,000 principal
of the senior subordinated notes will
be paid only for those notes tendered
before 5pm on April 26.

The tender offers expire at mid-
night ET on May 11. Goldman, Sachs
& Co,, Deutsche Bank Securities, Banc
of America Securities and Credit
Suisse First Boston are the dealer
managers and solicitation agents for
the tender offers and consent solicita-
tions.

— Additional reporting by Adam
Jacobson

Romano
| Continued from Page 3

strides and will continue to take Wild
on to much bigger and better suc-
“It’s great — it’s all happened so
fast, but it's awesome,” T-Ski told
R&R. "My personal quote is "Make it
happen,’ so I'm going to make it hap-
pen at Wild.”

Fitzgerald
Continued from Page 12

amazing airstaff, and I'm looking for-
ward to kicking ass in 2004. Plus,
‘ we've got so much good music com-

ing down, it’s a really good time to be |

doing this, and I'm just real happy to
be here.”
Fitzgerald has also worked at
WBAB/Nassau-Suffolk and at WJBX
| and WRXK in Ft. Myers. She will
keep her airshift and MD duties.

In other station news, promotions
staffer Andy Gil adds midday host
duties, and Jayne Daniels joins The
Morning jump-Off as co-host. Gil has
previous on-air experience at KKSS/
Albuguerque, while Daniels most re-
cently did promotions and marketing
work for Interscope Records and has
also done on-air stints at WCHH and
WJMH in Charlotte.

Pederson
Continued from Page 3

Pederson, a former President of
the National Religious Broadcasters,

will be stepping down as Special As- |

sistant to the President at Bethel Col-
lege and Seminary on April 30. His
radio experience includes stints as
| VP/Radio at Northwestern College
Radio, Exec. Director at the Skylight
Satellite Network and Station Man-
ager of Inspo KTIS/Minneapolis. He
currently serves as Director of the
| Christian Music Broadcasters and

wwwW americanradiohistorvy com

Tessler
Continued from Page 12

of Japanese Emperor Hirohito, the
Three Mile Island accident and nu-
merous space-shuttle launches, and
he has produced network coverage of
every political convention since 1980.
He has received numerous awards for
his work, including the National
Headliner Award and the Edward R.
Murrow Award.

"Bart has been an invaluable con-
tributor at Westwood One over his
tenure and has been a major factor in
maintaining Westwood One’s posi-
tion as the leader in network news
programming,” Westwood One COO
Chuck Bortnick said. “We’re looking
forward to the additional value he
will bring to the table in his expanded
role.”

will remain in that post after assum-
ing his duties at WMBI-AM & FM.
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NATIONAL MUSIC FORMATS
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Music Si/ | :7'5':““""' aoL Radio@Network |
1221 Ave. of the Americas op .
c HOICE. New York, NY 10020 PATTY LOVELESS | Winna Believe Ron Nenni 415-934-2790
30 million homes 212-564-5100 JOSH GRACIN [ Want To Live o
A Planet Dance JENKINS Blame It On tAama op Alternative
e Swedish Egil ANDY GRIGGS She Trinks She Needs Me Robert Benjamin
Avaigblolonloigialicabic/and|DiecT\ TIM WRIGHT The Ride VELVET REVOLVER Siither
Damon Williams e 646-459-3300 INFUSION Girls Can Be Cruel Octane SLIPKNOT Duality
N_E.R.D. She Wants To Move (Basement Jasx Mix) ;! BREAKING BENJAMIN We Are Not Alone
HIT LIST WAVETRAXX Pe:u (Osiuinal Mix) e Jose Mangln MAGNA-FI Where Did We Go Wrong
Seth Neiman SLIPKNDT Duality
FINGER ELEVEH One Thing The Pulse MAGNA-FI Where Did Ve Go Wrong Top Pop
ALANIS MORISSETTE Everything Haneen Arafat ) Mark Hamilton
TRAPT Echo BUTTERFLY BOUCHER Anothes White Dash The Beat MARID WINANS /P. DIDDY... | Don't Wanna Know
Sirius Hits 1 | Howard Marcus J0JD Leave (Get Out)
SOFT ROCK 7 BRITNEY SPEARS Everytime
Seth Neiman é‘dg.f,‘f;’é’s’ Hole In The Head JUDY TORRES /COLLAGE The Air That | Breathe Top Country
DARYL HALL What's in Your World? J0JD Leave (Get Out) LIDNEL RICHIE Just Fer You Lawrence Kay
MERCYME Here With Me LDS LONELY BOYS Heaven MARDDN 5 This Love  Junior-Sound Factory Remix) TRACE ADKINS Comin’ On Strong
KYLIE MINDGUE Red Blooded Woman 3 SPEAKER HIGH That Voice SHERRIE AUSTIN Drivin' Into The Sun
R&B & HIP-HOP Hot Jamz | BEYONCE Naughty Girl (Calderone/Quyale Remix)
Damon, Williams Geronimo | ‘
Heart & Soul
BRANDY /KANYE WEST Talk About Our Love CASSIDY Gets No Better TN T v =TT
ELEPHANT MAN 1/TWISTA Jook Gal y ::smsinvﬁ ngr;a&ﬂ s B.J. Stone @ RADIO NETWORKS
N.ER.0. She Wants To Move imesUp JANET JACKSDN All Night (Don't Stop)
:"3“': e LT FREODIE JACKSON Sav Yeah )
Rap o RUBEN STUDDARD What If Phil Hall» 972-991-9200
DJ Mecca Hip Hop Nation GLADYS KNIGHT Feglin’ Good
CYPRESS HILL I/TEGO CALDERON Latin Thugs Geronimo HotAC
DJ KAYSLAY L €OOL J The Truth REMY MARTIN 1/FAT JOE Yeah Yeah Yeah Spectrum Steve Nichols
LIL FLIP FCAMRON All | Know :ﬁﬁ;‘;i‘i&mﬁfﬁ:“ SoMany Rappers InLove | a0/ Artia NORAH JONES Sunrise
D BANKS On COUNTING CROWS Accidentally In Love
PROGRESSIVE R WE A (e | SHERL CROW Uh InYour Eves 'I'Vnm ngner Moming Show
Liz Opoka PETE ROCK /DEAD PREZ War Zone | MELISSA ETHERIOGE Lucky ern Gatron
BUTTERFLY BOUCHER Another White Dash Musio
::;2:;?:::‘;?::’;’:" Epes Country Coast To Coast [
JOSH KELLEY Everybody Wants You | ADULT ALTERNATIVE ﬂ%ﬂfﬁ'&ﬁ‘{” \
i e 100
AMERICANA ~ | Stephanie Moncello TRACE ADKINS Roogh & Ready
) WHEAT | Met A Gin ICHOLS i |
Lepoka =~ 10million homes  180,000buSinesses | JEX Lok What You Done AL R SR
A G Rick Gillette « 800-494-8863 MELISSA ETHERIOGE Lucky
FLAT S Wheets Of Fortu N "
e DMX Fashion Retail AOULT CONTEMPORARY R
Michael Griffin Jason Shiff ]
M‘-ITEHNA?TIVE The hottest tracks at OMX Fashion Retal, ::;:IT::":SLF? m:d" :'x:; \ f l
Adam Neiman targeted at 18-34 adults. ’ i 4
STORY OF THE YEAR Anthem Of Our Dying Ozy N |  BUTTERFLY BOUCHER Another White Dash [ JONES |
. REGGIE WATTS Movin' On INTERNATIONAL BITS RADIO
TI?DAY S COUNTRY GLDRIA ESTEFAN ! Wish You Mark Shands b
Liz Opoka ) NORAH JONES The Long Way Home WELLIE McKAY The Dog Song Ken Moultrie » 800-426-9082
JOE DIFFIE Tougher Than Nails TIME PASSING It's A New Day NELLIE McKAY Won't U Please B Nice
BRAD PAISLEY Whiskey .Ll'xllaby JOHN MAYER Clarity NELLIE McKAY Clonie_ Alternative
JOSH TURNER What It Ain't ég;,::‘:%:v:m ] P ANASTACIA Left Outside: Alone Steve Young//(ristopher Jones
fawless ¢ COUNTRY VELVET REVOLVER Slither
SMOOTH JAZZ CODL WATER Blue Momenl i
Gary Susalis BEN WATT /SANADA MAMTREYA A Stronger Nan | L8817E i’fSk NEW UMD CLURLAN DO omHere
ANALYSIS Three's Company GEORGE BENSON Missing You g:;: :&:x a"mLst.: ';L:s Active Rock
:E::?D:‘;: :é:ﬂlm::.s Cub This section features this week's new adcs MARTINA MCBRIDE How Far fﬁﬁgnggglg: Iglg”itro” her Jones
PIECES OF A DREAM No Assembly Required onDMX MUSIC channels avaitable via digi- RHYTHMIC DANC: THOUSAND FOOT KRUTCH Rawkfist
tal cable and direct broadcast satellite. | Danielle Ruysschaert BLACK LABEL SOCIETY House Of Doom
CHR/POP MADE BY MONXEES | Try Hot AC
KYLIE MINDGUE Red Blooded Woman 0/
g:,ﬁ:.rﬁa;tﬁ&s‘zgm It Low BHOOKA AND T-BON Shena No More John Fowlkes
S ETOWCARDDcea Anane] DOGSAX /RIETTA AUSTIN Love Is On My Mind LIVE Run Away
866-MVTUNES URBAN | ::AYPIILE wn:nm No Letting Go JESSICA SIMPSON Take My Breath Away
MPLY REO Home
Jack Patterson MARTIN SOLVEIG Rocking Music CHR
00 meie theaters ELEPHANT MAN Jook Ga {808 SINCLAR Sexy Darcer Steve Young/Josh Hosler/John Fowtkes
BEENIE MAN Oude RAP/HIP-HOP MIS-TEEQ Scandalous
WEST ALTERNATIVE Mark Shands T
Dave Sioan KALL FAM How We Live T" ot g
(b3 LTI BAD RELIGIDN Los Angeles Is Burning 00 0R OIE Do u? )
g. :ERAH Jnltll:;s Ssunns: - GOMEZ Silence POP DU'RILLA Street Dreams Rhythmic CHR
. DURAN DURAN Save J POP DU'RILLA These Streets
4 SUPERLITID Que Vo Hacer ROCK O A T s Steve Young/Josh Hosler/John Fowlkes
5. SWITCHFOOT Dare You To Move Stephanie Mondello MAD RO Yess Yess Ya'l EEAL N SKIL UZEredhs
VELVET REVOLVER Sither NB RIDAZ So Fly BABYEASHERYEves (U2 Dalaa)
MIDWEST Mainstream AC
Mike Bettelli/Teresa Cook
1. JANET JACKSON Just A Littie While m 7 WILSON PHILLIPS Go Your Own Way
2. SEAL Love's Drvine _
3. NORAH JONES Sunrise w / The Dave Wingert Show
4. LINDSEY LOHAN Drama Queen ’a‘ 2 Mike Bettelli/Teresa Cook
5. SUPERLITID Oue Vo Hacer Artist/Title Total Plays WILSON PHILLIPS Go Your Own Way
HILARY DUFF Come Ciean 77 p .
SOUTHWEST CHEETAH GIRLS Cinderella 7 T
LINDSAY LOHAN Drama Queen (That Girl) 72
. JANET JACKSON Just A Lt Wik RON STOPPABLE & RUFUS Naked Mole Rap 72 WILSON PHILLIPS Go Your Own Way
2. SEAL Love's Divine D-TENT BOYS Dig 't 71 The Alan Kabel Show
Py HILARY DUFF So Yesterday n Steve Young/John Fowlkes |
4, LAMONT DOZIER | Hear A Symphony
5. ANDREUS Mississippi HILARY OUFF Why Not n AVRIL LAVIGHE Don't Tei Me
BAHA MEN Who Let The Dogs Out 70 Mainstream Country
A. HATHAWAY f/J. MCCARTNEY Don't Go Breaking... 3
NORTHEAST AVRIL LAVIGNE Compficated 32 Ray Randall/Hank Aaron
JOE DIFFIE Tougher Than Nails
1. JANET JACKSDM Just A Littie While mePSL:YPt(‘]\:A';Ieﬁfhamte 3(1) EMERSON n::'gz Last One slnmﬁng '
. LINOSEY LOHAN Oraa Ousen N .
; sa"n o Mfﬂmi CLAY AIKEN Invisible . 20 BILLY CURRINGTON I've Got A Feelin |
4. NORAH JONES Sunrise AVRIL LAVIGNE SkBer Boi 29 New Country
5. SUPERLITO Que Vo Hacer RAVEN Grazing In The Gras3 29 Hank Aaron |
KELLY CLARKSON Miss Inoependent 28 REBA MENTIRE Somebody |
RAVEN Superstition 28 JOSH GRACIN | Want To Live
SOUTHEAST SMASH MOUTH I'm A Believer 28 LEE ANN WOMACK Wrong Git l
1. JANET JACKSON Just A Little While NINE DAYS Absplutely (Story Of A Girl) 28 Lia
§i ;E;‘Il. Dsm:}mnm e LILLIX What | Like About You 28 Ken Moultrie/Hank Aaron
4.NORAH JONES Svarise rowereo[T1 Playlist for the week of April 12-18. REBA MoENTIRE Somebady
5. SUPERLITIO Oue Vo Hacer MEDIABASE BILLY CURRINGTOM I've Got A Feelin

Danny Wright

Ray Randall/Hank Aaron

JOSH GRACIN | Want To Live

RACHEL PROCTOR Me And Emily

BRAD PAISLEY /ALISON KRAUSS Whiskey Lullaby

24 HOUR FORMATS

' Jon Holiday * 303-784-8700
| Adult Hit Radio

Jon Holiday
LOS LONELY BOYS Heaven

U.S. Country

Penny Mitchell

JOE NICHOLS If Nebody Believed In You
JOE DIFFIE Tougher Than Nails

GREAT AMERICAN COUNTRY

Jim Murphy * 303-784-8700

RANDY TRAVIS Raise Him Up

MICHELLE POE Just One Of The Boys

JOHN MICHAEL MONTGDMERY Letters From Home

| WESTWOOD ONE]

Charlie Cook » 661-294-9000

Soft AC

Andy Fuller

WILSON PHILLIPS Go Your Own Way
Mainstream Country
David Felker

BILLY CURRINGTON I Got A Feelin’
Hot Country

Jim Hays

TERRI CLARK Girts Lie Too

Young & Verna

David Felker
TERRI CLARK Girls Lie Too
JENKINS Blame It On Mama

— o e, il {—l
l-J o o A Y A R e ¥t o |
PO e TWVWORNES

After Midnite

Sam Thompson

EMERSON DRIVE Last One Standing
JOSH GRACIN | Want To Live

N

“WAITT RADNO ACTHERNS

Country Today

John Glenn

TOBY KEFTH Whiskey Giri

JEFF BATES | Wanna Make You Cry

| LEE ANN WOMACK The Wrong Girl

AC Active

Dave Hunter

JET Are You Gonna Be My Girl
CALLING Our Lives

Alternative Now!

Chris Reeves * 402-952-7600
SUGARCULT Memory

BAD RELIGIDN Los Angeles Is Burning
SLIPKNOT Duality

VELVET REVOLVER Sither

LAUNCH

Jay Frank  310-526-4247

Audio

MERCYME Here With Me
DARKNESS Growing On Me
TOBY LIGHTMAN Devits & Angels

Video

CALVIN RICHARDSON Not Like This
CASSIDY {/MASHONOA Get No Better
CLAY WALKER | Can't Steep

0-12 4002

JAGGED EDGE What's It Like

JOE /G UNIT Ride Wit &
MATCHBOOX ROMANCE Promise
MOOEST MOUSE Float On

R. KELLY Happy People

SEETHER t/AMY LEE Broken

THREE DAYS GRACE Just Like You

MUSICSNIPPETCOM

Tony Lamptey * 866-552-9118

Hip-Hop

JUVENILE Siow Motion
METHOO MAN What's Happenin’
YUNG WUN Tear It Up

R&B
AKON Locked Up
TEENA MARIE Stil In Love

wwWw americanradiohistorvy com
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72 million households

DUTKAST Roses

D12... My Band

KANYE WEST.... All Falls Down
JAY-Z Dirt Off Your Shoulder
BEYONCE Naughty Girl

AVRIL LAVIGNE Don't Tell Me
MARID WINANS... | Don't Wanna Know
PRINCE Musicology

ALICIA KEYS If [ Anvl GOt You
J-KWON Tipsy

YELLOWCARQ Ocean Avenue
USHER KLUDACRIS & LIL JON Yeah
HDOBASTANK The Reason

T.1. Rubber Band Man

TWISTA Overnight Celebrity
LUDACRIS Biow It Oul

LIL FLIP Game Over

BLACK EYED PEAS Hey Mama
PETEY PABLO Freek-A-Leek

SIMPLE PLAN Don't Wanna Think About You

Video playhrst for the week of Apnif 12-18.

Dawnd Cohn

General Manager 2

012... My Band

USHER #/LUDACRIS & LIL JON Yeah
HDOBASTANK The Reason

JAY-Z 0wrt Dff Your Shouider

TRAPT Echo

J-KWON Tipsy

MARID WINANS... | Don't Wanna Know
DUTKAST Roses

ALICIA KEYS 1F | Ain't Got You
LOSTPROPHETS Last Tran Home
YELLOWCARD Ocean Avenue

T.1. Rubber Band Man

KANYE WEST... All Falis Down

LIL FLIP Game Over

JET Cold Hard Bitch

DFFSPRING (Can't Get My) Head Around You

LINKIN PARK Lying From You
VINES Ride

PETEY PABLO Freek-A-Leek
STERIDGRAM Walke Talke Man
MDDEST MOUSE Fioat On

Video playhst for the week of Apnl 12-18.

75 mitlion households

Paul Marszalek
VPMusic Programming

ADDS

USHER Burn

DAVE MATTHEWS BAND So Damn Lucky
VELVET REVOLVER Shither

JET Cold Hard Bitch

LIZ PHAIR Extraordinary

PRINCE Musicology

EVANESCENCE My Immortal

MARDON 5 Thes Love

USHER F/LIL JON & LUDACRIS Yeah
BEYONCE Naughty Girl

HDOBASTANK The Reason

OUTKAST Roses

JESSICA SIMPSON Take My Breath Away
JOSS STONE Fell In Love With a Boy
BLACK EYED PEAS Hey Mama

FIVE FOR FIGHTING 100 Years

ALICIA KEYS It ] Ain't Got You

LENNY KRAVITZ Where Are We Runnin'?
AVRIL LAVIGNE Don't Tell Me

LOS LONELY BDYS Heaven

ALANIS MORISSETTE Everything
BRITNEY SPEARS Everytime

BLINK-182 | Miss You

GAVIN DEGRAW | Don't Want To 8

Video playlist for the week of Apni 19-26.

Lon Parkerson
202-380-4425

200n20

Kane

SEAN PAUL I'm Still In Love With You
MIS-TEEQ Scandalous

ANASTACIA Left Dutside Alone
SUGABABES Hoié In The Head

BPM

Blake Lawrence
LIBERTY X Everybody Cries
MARODN 5 This Love
DRIGENE Sanctuary

SQUIZZ (XM48)
Chariie Logan
VELVET REVOLVER Shther

U-Pop (XM29)

Zach Overking

PLACEBO Englsh Summer Ran

DILATED PEDPLES I/KANYE WEST This Way
JUNIDR JACK f/ROBERT SMITH 0a hype
ASH Clones

THE LOFT (XM50)

Mike Marrone

CALEXICO Alone Again

DIANA KRALL I'm Coming Through
DIANA KRALL Black Crow

DIANA KRALL Departure Bay

DIANA KRALL Narrow Daylight
GODRDDON LIGHTFOOT The No Hotel
GORDON LIGHTFDOT No Mistake About It
GORDON LIGHTFOOT Fiyn’ Bind
GDRDON LIGHTFOOT Inspiralion Lady
PAUL SIMON Pau! Simon Songbook
RON SEXSMITH Whatever i Takes
RON SEXSMITH How On Earth

TODD RUNDGREN Afterfife

RAW (XM66)
LeoG.
YING YANG TWINS 1/TRICK DADDY ‘¥hat’s Happenin'

X COUNTRY (XM12)

Jessie Scott

ROGER CLYNE & PEACEMAKERS Americano
MAMMALS Pearls

MAGGIE BROWN | Like It

808 SCHNEIDER I'm Good Now

MIKE McCLURE BAND Everything Upside Down

XM CAFE (XM45)

Bill Evans

ALANIS MORISSETTE So-Called Chaos
SPOOKIE ALY PRIDE Marshmaiow Pie

XMLM (XM42)
Ward Cleaver

MARTYR A.D. On Earth As It is In Heaven

36 million househoids

Cindy Mahmoud.
VP/Music Programming
& Entertainment

VIDEO PLAYLIST

CHINGY One Call Away

KANYE WEST Through The Wire

CASSIDY /R, KELLY Hotel

RUBEN STUDDARD Sorry 2004

LUDACRIS Spash Watertalts

DUTKAST USLEEPY BROWN The Way You Move
BEYONCE Me. Myselt & {

YING YANG TWINS /1L JON. .. Sah Shaker
JAY-Z Dirt Off Your Shoulder

ALICIA KEYS You Don't Kniow My Name

RAP CITY TOP 10

CHINGY One Call Away
LUDACRIS Splash Waterfalls
CASSIDY 1/R. KELLY Hotel
YING YANG TWINS (LIL JON... Salt Shaker
JUVENILE [/MANNIE FRESH In My Life
KANYE WEST USYLEENA JOHNSON Al Falls Down
J-KWON Tipsy
T.1. Rubber Band Man
TWISTA {/KANYE WEST... Slow Jamz
JAY-Z Dirt Off Your Shouider
Video playkist is frozen.

TELEVISION

April 23, 2004 R&R © 15

COUNTRY MUSIC TELEVISION

65.9 mithon househoids
Brian Phulips. St VP/GM
Chris Parr, VP/Music & Talent

_ADDS

AMY DALLEY Men Don't Change
JOHN MICHAEL MDNTGDMERY Letters From Home

Plays

TOP 20 ™ W
GRETCHEN WILSON Redneck Woman 45 28
KEITH URBAN You'll Think Ot Me 3 35
GARY ALLAN Songs About Rain 31 29
CLAY WALKER | Can't Sleep 0 R
BUDDY JEWELL Sweet Southern Comlornt 0 X
DIERKS BENTLEY My Last Name 3 29
K. CHESNEY & UNCLE... When The Sun... 3 29
MONTGDMERY GENTRY If You Ever Slop... 30 28
SHEDAISY Passenger Seal 30 25
CARDLYN DAWN JOHNSON Simole Life )
TOBY KEITH Whiskey Girl 29 2
CROSS CANAGIAN RAGWEED Sick & Tieed 24 22
TOBY KEITH American Soldier 21 15
JOSH TURNER Long Black Train 0 3
KENNY CHESNEY Live Those Songs (Live) 0 13
REBA McENTIRE Somebody 19 2
CLINT BLACK Spend My Time 1% 27
BILLY CURRINGTON 1 Got A Feelin’ 16 16
OEL McCOURY BAND My Love Will Not Change 16 15
SHANIA TWAIN It Only Hurts When. 15 12

Airpiay as monitored by Mediabase 24/7
between Apri 12-17.

<. AMERICAN
* COUNTRY

Jum Mutphy, VP/Programming
26.5 million househokds

ADDS

RANDY TRAVIS Raise Him Up
MICHELLE POE Just One Of The Boys
JOHN MICHAEL MONTGDMERY Letters From Home

ToP 20

K. CHESNEY & UNCLE... When The Sun Goes Down
TRACY LAWRENCE Paint Me A Bitmingham

REBA MCENTIRE Somebody

BRAD PAISLEY Little Momenls

GRETCHEN WILSON Redneck Woman

CHELY WRIGHT Back 01 The Bottom Drawer
SHEDAISY Passenger Seat

GARY ALLAN Songs About Rain

CLAY WALKER | Can't Slesp

MONTGOMERY GENTRY If You Ever Stop Loving Me
BILLY RAY CYRUS The Face Of God

DIERKS BENTLEY My Last Name

CLINT BLACK Spend My Time

SARA EVANS Perfect

KEITH URBAN You'll Think Ot Me

BILLY CURRINGTON | Got A Feelin’

SHANIA TWAIN Il Onty Hurts When I'm Breathing
JOSH TURNER Long Black Train

TELEVISION

TOP TEN SHOWS April 12-18
Total Audience Adults 18-49
(105.5 million households)
1. The Apprentice 1. The Apprentice
2. CsI 2. American Idol: Wednesday
3. American idoi: Wednesday Performance Show
Performance Show 3. ¢S
4. Survivor: All-Stars 4. Friends (Thursday, 8:30pm)
5. Without A Trace |(tie) Survivor: All-Stars
6. Friends (Thursday, 8:30pm) 6. American idoi: Thursday
7. Law & Order Results Show
8. American Idol: Thursday 7. Fear Factor
Results Show |(tie) Friends
9. Fear Factor 9. Law & Order
10. Law & Order: Criminal intent 10. Crossing Jordan
Source: Nielsen Media Research
COMING NEXT WEEK

Tube Tops
Christina Aguilera hosts and
Maroon 5 perform on Saturday
Night Live, (NBC, 11:30pm ET/PT).
Friday, 423

Courtney Love

* Courtney Love, The Late Show
With David Letterman (CBS, check
local listings for time).

*Snoop Dogg, Late Night With
Conan O'Brien (NBC, check local
listings for time).

¢ Nelly Furtado and Big Head
Todd & The Monsters, Last Calf
With Carson Daly (NBC, check local
listings for time).

+ David Bowie, The Elien DeGen-
eres Show (check local listings for
time and channel).

Monday, 4/26

* Diana Krall, The Late Show With
David Letterman.

¢ Hanson, The Tonight Show With
Jay Leno (NBC, check local listings
for time).

« The Sleepy Jackson, The Late
Late Show With Craig Kilbom (CBS,
check local listings for time).

* Cee-Lo, Conan O'Brien.

Tuesday, 427

* Mary Chapin Carpenter, David
Letterman.

« Lionel Richie, Jay Leno.

* Liz Phair, Craig Kilbom.

* Liz Phair, Eflen DeGeneres.

* Ben Harper, The Sharon Os-
boume Show {(check local listings for
time and channel).

Wednesday, 4/28

* Todd Rundgren, David Lefter-
man.

* Ozzy Osboume, Kid Rock. Jay
Leno.

Thursday, 4/29
 Joe Jackson, Craig Kitborn.

EMERSDN DRIVE Last Dne Standing
ZONA JONES House Of Negotiable Affections
Information current as of April 16
P&RILLSTAR
CONCERT PULSE
Avg. Gross
Pos. Artist (in 000s)
1 BETTE MIDLER 81,1153
2 ROD STEWART $909.2
3 GEODRGE STRAIT $793.8
4 METALLICA §764.6
S BRITNEY SPEARS $7485
6 KENNY CHESNEY 85231
7 ToBY KEITH $5225
8 DAVIO BOWIE $481.1
9 LINKIN PARK $420.2
10 KELLY CLARKSON/CLAY AIKEN $367.5
11 SARAH BRIGHTMAN §352.8
12 HILARY DUFF $312.2
13 KID ROCK $303.4
14 CHRIS ROCK $271.9
15 JOHN MAYER $250.1

Among this week's new tours:

COUNTING CROWS
THE DEAD
ERIC CLAPTON
NELLY FURTADD
ORGY
The CONCERT PULSE is courtesy of
Polistar, 8 publication of Promoters*
On-Line Listings, 800-344-7383;
California 209-27 1-7900.
This week's chart and tour list are frozen. |

Saturday, W24 « John Mayer, Conan O'Brien.
+ Sara Evans performs on USA's
Nashville Star (10pm ET/PT). — Julie Gidiow
FiLms
BOX OFFICE TOTALS

Title Distributor April 9-11 $ Weekend $ To Date

1 Kill Bill, Voi. 2 (Miramax)* $25.10 $25.10

2 The Punisher (Lionsgate)* $13.83 $13.83

3 Johnson Family Vacation (Fox Searchfight) $5.95 $20.97

4 Hellboy (Sony) $5.65 $50.30

5 Home On The Range (Buena Vista) $5.50 $37.78

6 Scooby Doo 2: Monsters Unleashed (WB) $5.22 $72.30

7 Walking Tall (MGM/UA) $4.60 $36.63

8 Ella Enchanted (Miramax) $4.24 $13.57

9 The Alamo (Buena Vista} $4.13 $16.40
10 The Passion Of The Christ (Newmarket) $4.05 $360.76

