NEWSSTAND PRICE $6.50
Breaking Benjamin’s ‘Cold’ Is Hot

Breaking Benjamin (Hollywood) score Most Added

tive and Active
Rock this week
with “So Cold.” The
song grabs 29
adds at Active and
24 at Alternative
while debuting

at No. 44 on the
Active chart.

RADIO & REGORBS.

www. radiocndrecords.com

APRIL 30, 2004

R&R Directory Now Online

The R&R Industry Directory is now available in an
online varsion at www.radioandrecords.com. The online
component of the twice-yearly directory comes
equipped with a search engine that enables users to
search by category, and hundreds of radio- and record-
industry listings are available. Read more about it on the
next page.
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Introducing turnkey marketing programs that will
huild your station image and generate NTR.

Our Brand-Aids are flexible, they’re trendy, they come in all shapes and sizes,
and they make you feel good. And if your station is hurting, we can fix the ouch.

Our programs build a unique identity and create loyalty, generate larger share, connect with your

audience in new ways, liven-up remotes and separate you from the competition. From concept to

implementation, we deliver strategic solutions from custom publishing and consumer products to
retail redemption & loyalty programs and CD, CD-ROM & DVD devalopment.

Get your listeners wrapped around your finger!

e R TR Y 07 Registe to be an act
el: 818.461. egister to be an active
e-mail: jreedman@premiereradio.com l N N D V/\T | V M /\ R K T | N G sta%ion at www.getnir.com
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A FORMAT IS NOT A BRAND

Television and brand-marketing guru Steve
Stockman shares insights this week on how
to help your station escape the vast
commodity wasteland by rethinking how you
brand your station beyond slogans and
positioning statements. Also in R&R's
Management/Marketing/Sales section:
Research expert Joe Schwartz exolains ways
that you can learn more about your
competition’s listeners than even they know
by clustering radio listeners in your market
by audience groups. You also get the May
Promotional Calendar and more.

Pages 8-10

PROMOTION: IT'S
DIFFERENT NOW

Tight budgets have dictated that labels do
promotion differently. This week, R&R AC/
Hot AC Editor Julie Kertes examin2$ how
new approaches to record promotion are
affecting AC and Hot AC.

Page 47

CHR/POP
+ USHER t/LUDACRIS. .. Yeah (LaFace/Zomba)
CHR/RHYTHMIC

« USHER I/LUDACRIS... Yeah (Laface/Zomba)
URBAN

« USHER Burn (LaFace/Zomba)

URBAN AC

* ALICIA KEYS )f | Aln't Got You (J/AMG)
COUNTRY

« K. CHESNEY/U. KRACKER When The Sun... (BNA)
AC

« FIVE FOR FIGHTING 100 Years (Aware/Columbia)
HOT AC

« MARDDN 5 This Love (Octone/s/RMG)
SMOOTH JAZZ

« PETER WHITE Talkin' Bout Love (Columbia)
ROCK

« JET Cold Hard Bitch (Atlantic)

ACTIVE ROCK

« LINKIN PARK Lying From You (Warmer Bros.)
ALTERNATIVE

« JET Cold Hard Bitch {Atlantic}

TRIPLE A

« DAMIEN RICE Cannonball (Vector/WB)
CHRISTIAN AC

« BUILDING 429 Glory Defined (Word/Curb/WB)
CHRISTIAN CHR

*+ BUILDING 429 Glory Defined (Word/Curb/W8)
CHRISTIAN ROCK

« FM STATIC Something To Believe in (Tooth & Nall)
CHRISTIAN INSPO

= CASTING CROWNS Who Am | Beach Street/Reunion/PLG)
SPANISH CONTEMPORARY

= PAULINA RUBIO Te Quise Tanto (Universal)
TEJANO

< DJ KANE La Negra Tomasa (EM! Latin)
REGIONAL MEXICAN

= MONTEZ OF BURANGO Te Quise Olvidar (Disa)

TROPICAL
« REY RUIZ Creo En EI Amor (Sony Discos)

V

THE INDUSTRY 'S NEWSPAPER
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R&R Industry Directory Now Online

Listings complement semi-annual print edition

The R&R Industry Directory is now available on the R&R
website at wiww.radioandrecords.com. The directory, which includes
hundreds of listings encompassing multiple facets of the radio in-

dustry, is published
twice annually. The
spring 2004 edition
was included with the
April 23 issue of R&R.
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The online version of the directory is equipped with a search
engine that enables users to quickly locate listings by company.
In addition, searches are available by category, including group
owners, rep firms, research firms, program suppliers and record

DIRECTDRY * See Page 13

Stern, El Cucuy Ratings Surge In March

WLTW, KPWR still lead in winter Arbitrons

By Adam Jacobson

R&R Radio Editor
2ajacobson@raivandrecords.com

The first batch of winter
2004 Arbitron results is out,
and WLTW again finds itself
at No. 1 in New York. How-
ever, the Clear Channel AC’s
lead is trimmed by Emmis’
Urban AC WRKS, which
soars 4.4-5.0 as WSKQ dips to
third. In Los Angeles, KPWR
repeats at No. 1 and has now
been the market’s top station
for two years.

However, the latest ratings
for two morning giants have
grabbed the most attention.
In New York, Los Angeles,
Chicago and Cleveland, the
syndicated Howard Stern
Show saw huge ratings surges
as the WXRK/New York-
based program came under
renewed scrutiny from Con-
gress and the FCC.

Stern topped them all in
moming drive in New York
and tied perennial leader
WML in Cleveland. While the
Cleveland ratings are embar-
goed by Arbitron, R&R has

learned that, among men 18-
34, Stern’s show on WNCX
earned a stunning 29.5 share.

Things were just as rosy for
Stern in L.A.: According to
month-by-month extrapola-
tions for the winter 2004 rat-
ings, Stern’s program at-
tracted a 5.4 12+ share for the
month of March. It also earn-
ed a remarkable 7.0 share
among 25-54s. Stern even tied
tor the lead in March among
18-34s, tying KROQ/L.A.’s
Kevin & Bean with a 9.6 share.

Meanwhile, the nation’s
foremost Spanish-language
radio host — Renan Almen-
dares Coello, a.k.a. El Cucuy
— accomplished a feat per-
haps never before seen in
L.A. radio: After being on
KLAX (La Raza) for just nine
days in March, El Cucuy de la
Maiiana already ranked No. 1
among all Spanish-language
morning shows, according to
month-by-month extrapola-
tions for L.A. The arrival of El

RATINGS » See Page 13

Station (Format) Fa '03Wi 04
WLTW-FM (AC) 63 5.8
WRKS-FM (Urban AC) 44 50
WSKQ-FM (Tropical) 58 49

WHTZ-FM (CHR/Pop) 37 47
WOHT-FM (CHR/Rhythmic) 47 4.2

WINS-AM (News) 40 39
WABC-AM (Talk) 33 37
WWPR-FM (Urban) 39 37

WKTU-FM (CHR/Rhythmic) 3.9 3.6
WXRK-FM (Alternative) 31 33

Los Angeles

Station {Format) Fa '03Wi 04
KPWR-FM (CHR/Rhythmic) 5.1 5.0
KROQ-FM (Alternative) 44 41
KFI-AM (Talk) 47 39
KilS/KVVS (CHR/Pop) 32 38
KTWV-FM (Smooth Jaz) 34 38
KLVE-FM (Spanish AC) 35 36

KOST-FM (AC) 37 33
KKBT-FM (Urban) 34 31
KRTH-FM (Qidies) 30 31

KLAX-FM (Reg. Mex.) 30 30

ratings resulty:
www.radioandrecords.com.

Radio Revenue
Rebounds 10%
In March 2004

By Jeff Green

R&R Executive Editor
jgreen@radioandrecords.com

After many months of lack-
luster performance, radio rev-
enue improved markedly in
March and gave the industry
not only Q1 2004 growth of 4%
over Q1 2003, but a prognosis
of a solid year of sales. Local
business was up 5% for the first
three months of 2004, while na-
tional was ahead 1% year-to-
date.

On a year-to-year basis,
March local revenue gained 11%
— the best such year-to-year ad-
vance since September 2002 and
the second-highest in over two
years. National dollars jumped
5%, making March the fastest
month of growth in that seg-
ment since last August. Overall,
on a year-to-year basis, March
was up 10% — the strongest
single month-to-month com-
parison since November 2002.

"We are seeing the beginning
of radio’s recovery with the
March revenue results,” said
RAB President/CEQ Gary

RAB » See Page 13

Viacom, Entercom Post Record Q1
Salem, Jeff-Pilot, Sirius report improved revenue

Viacom Chairman/CEO
Sumner Redstone had
much to boast about on
April 22, when his company
reported financial results
for Q1. During the quarter
net earnings climbed from
$443 miillion (25 cents per
share) to $711 million (41
cents), and revenue rose
12%, to a record $6.8 billion.
Overall ad revenue in-
creased 21%, to $3.2 billion,
while operating income in-
creased 20%, to $1.2 billion.

"It was indeed an out-
standing quarter,” Red-
stone said during a confer-
ence call with investors.
“We're going to have a
great year in 2004, and
we’re off to a great start. We
are seeing encouraging

trends emerging in our ra-
dio and outdoor operations
as the turnaround in local
advertising takes hold. If
you’re looking for a growth
company, look no further.”

Q1 results included a
$141 miilion (8 cents) tax
benefit from the resolution
of some prior years’ tax au-
dits. Excluding that, Q1 net
earnings were $570 million
(33 cents).

At Infinity Broadcasting,
radio revenue climbed 3%,
to $455 million, while oper-
ating income improved 5%.
Looking ahead, Viacom
President/COO Mel Kar-
mazin believes Infinity’s ra-
dio stations are on track to
deliver 2004 revenue growth

EARNINGS - See Page 19
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Fritts’ Future At NAB Questioned

Joint Board Chair’s mgmt. style causing turmoil

By Joe Howard

R&R Washington Bureau
howard@radioandrecords com

LAS VEGAS — Rumors
swirled at this year’s NAB
Convention that NAB Joint
Board Chair Phil Lombardo
was trying to force the group’s
President/CEQ, Eddie Fritts,
to step down. But conversa-
tions R&R held in the hallways
of the Las Vegas Convention
Center indicated that Fritts isn’t
leaving, and Lombardo in-
sisted his relationship with
Fritts is good. Still, talk of
Lombardo’s tough manage-
ment style has some board
members questioning his lead-
ership abilities.

During ongoing negotiations
for a two-year extension of
Fritts” contract, L.ombardo re-
portedly offered Fritts a buyout
equal to two years’ salary to

‘ Lombardo Fritts

step down, a move that Regent
COO Bill Stakelin said caused
Fritts to “go ballistic.” Then,
during the April 18 Broadcast
Leadership dinner, Fritts and
Lombardo had what some ob-
servers thought was a heated
exchange over Fritts’ contract.
Later, during the annual BMI
dinner on April 21, Lombardo
was reportedly pulling board

NAB - See Page 13

Coming Next Week: Triple A Playbook!
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R nNews

Air America Executives Exit

Walsh, Logan depart less than a month after launch

Air America Radio CEO Mark
Walsh, who also co-founded the
WLIB/New York-based liberal Talk
network, and Exec. VP/Program-
ming & Operations Dave Logan
have both exited their posts. The
departures come less than one
month after the network’s much
publicized March 31 launch.

Air America President Jon Sinton
told R&R that the network'’s part-
ing with Walsh — a former AOL
and Democratic National Commit-
tee executive who took over as CEO
of Air America five months ago —
was amicable and that Walsh will
maintain a limited relationship with
the network as a senior advisor.

"We always knew that it was un-
likely that Mark would move to New
York and run the company day-to-

day,” Sinton said. “He’s been incred-
ibly instrumental in helping with the
launch of the network, and he re-
mains an equity stockholder and a
valued advisor to our operation.”
Logan, a veteran radio program-
mer who has helmed WNEW/New
York, WLUP/Chicago and KFOG/
San Francisco, also exited Air
America this week. His operations
duties are now being handled by
Air America Chief Counsel David
Goodfriend, while his program-
ming duties have been absorbed by
current midday co-host and former
Daily Show executive Lizz Winstead.
"} don’t know anyone who
knows more about a startup opera-
tion than Dave, and his contribu-
tions are everywhere you look

AIR AMERICA ' See Page 12

Wallace: Infinity/Phoenix Dir./Ops

Todd Wallace, a 35-year
programming veteran who
holds the distinction of be-
ing the only person ever to
be PD of five different No. 1
stations in Phoenix, has
joined Infinity/Phoenix as
Director/Operations.

Wallace's new role gives
him programming over-
sight for the company’s
Country KMLE, Oldies
KOOL and Alternative KZON. Ad-
ditionally, he is now the day-to-day
PD for KOOL. He succeeds John
Clay, who shifts to KZON to take
duties as Asst. PD/midday host.

Wallace

Wallace joins Infinity after
% spending 4 1/2 years run-
¥ ning his own consultancy.
Before that he served as Di-
rector/ AM Operations for
AMFM, overseeing KFYI,

Wallace has closed his con-
sulting business to take on
his new duties.

ity/Phoenix Market Man-
ager Mark Steinmetz, who said, "1
had the privilege of working with
Todd in a client-consultant capacity
when | was VP/Radio Station

Bestler To Become KSTP’s VP/GM

Dave Bestler has been appointed
VP/GM of Hubbard Broadcasting’s
Hot AC KSTP (KS95)/Minneapo-
lis, effective in mid-May. Bestler
was most recently Director/Sales
for Cox Radio’s Louisville cluster.

“F'm thrilled to work for such an
outstanding broadcast company,”

Bestler told R&R. “I'm from Min-
neapolis originally, so it's exciting

KGME & KOY/Phoenix. |

Country radio lost another of

and KTST & KXXY/Oklahoma
City. He had been OM of ABC
Radio’s KSCS & KTYS since July
2002.

Stecker and wife Doris Thomp-
son formed the Stecker-Thomp-
son & Associates consultancy in

Country Vet Stecker Dies

its top programmers when Sr. Country PD for Radio Equity
KSCS & KTYS/Dallas | s Partners (later sold
OM Ted Stecker died to Clear Channel), which
on Tuesday of lung can- counted Country WCKT/
cer. He was 55. Ft. Myers, WTQR /Greents-
Since the late 1970s, boro and KTST & KXXY-
Stecker either program- AM & FM among its
med or consulted many | properties.
of Country radio’s top Atlanta-based radio
stations. That list in- talent agent Norm Schrutt,
cluded WKHX/Atlanta, a former President/GM
WPKX/Washington, Sk of WKHX & WYAY/At-
KSCS & WBAP/Dallas, WNOE/ lanta and the former President
New Orleans, WKXK/Chicago of ABC Radio Stations, Group

1983, In the mid-"90s he served as

11, hired Stecker to launch
WKHX/Atlanta in 1981 and
was later instrumental in
Stecker’s joining ABC on three
other occasions. “When I think
of Ted, I smile,” Schrutt said.

STECKER - See Page 12

Two Rise At Radio One/Houston
Calococci is combo OM; Choice chosen as KMJQ PD

Radio One/Houston has pro-
moted Tom Calococci to OM of

| CHR/Rhythmic KBXX (The Box)
[ and Urban AC KMJQ (Majic

Wallace reports to Infin- |

102.1). At the same time, Sam
Choice has been elevated from MD
to PD of KMJQ to replace Carl
Connor, who exited late last year.
Calococci has been PD of KBXX
since May 2002. Before that he was

| PD of CHR/Rhythmic KZZP/
WALLACE See Page 12 |

to go home to work for a great sta- |

tion like K895.”

Bestler will report to Hubbard
Radio President Ginny Morris, who
oversees KSTP-AM & FM & WFMP
in Minneapolis.

L T

CC Taps Two PDs In Jacksonville
Carter to program WROQ; Chumley upped at WPLA

Clear Channel/Jackson-
ville has named two new
PDs: Casey Carter at Coun- i
try WROO (The Rooster)
and Chad Chumley at |4
Alternative WPLA (Planet
Radio). Carter was most
recently Asst. PD/MD of
WNOE/New Orleans; Chum-
ley, who has been with
WPLA for six years and has
served as Asst. PD/MD for
four, became interim PD three
weeks ago, when Bo Matthews
exited to become WMMS/Cleve-
land’s PD.

Carter

When she starts at WROO

place Gail Austin, the Clear
Channel/Jacksonville OM
who has been program-
ming WROO and Country
| sister WQIK since Jay
l| McCarthy left for the
KMLE/Phoenix PD post in
¥l September 2003. Austin will
continue to program WQIK.
Carter was Asst. MD/
middayer at WHOK/Columbus,
OH when she joined WNOE as

JACKSONVILLE See Page 13
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on May 26, Carter will re- |

Phoenix. Calococci previously
worked with Radio One as Direc-
tor/East Coast Programming, over-
seeing WBOT/Boston and WPHI/
Philadelphia. He also served as PD
of the company’s WERQ/Balti-
more.

Choice

Calococci

Choice, a 10-year veteran of KMJQ,

has held several positions during her |

tenure. She started as an intern in
the programming and promotions
HOUSTON ' See Page 13

Thomas Set As KGB/San Diego PD

After close to four years
as PD of Clear Channel’s
Classic Rock WFBQ/ India-
napolis, Mike Thomas has
accepted similar duties at
Classic Rock sister KGB/
San Diego. Thomas' first
official day at KGB will be
June 1.

Thomas, the winner of
the 2003 R&R Industry
Achievement Award for
Classic Rock PD of the Year, suc-
ceeds Bryan Schock, who was re-
cently named PD for KJAC (Jack
FM)/Ft. Collins, CO. Thomas will
work closely with CC Regional VP/
Programming and XTRA-FM (91X)/
San Diego PD Jim Richards and
Market Manager Mike Glick-
enhaus.

When asked how Thomas got
the job, Richards told R&R, “He’s
got a lot of creativity, a great skill at

Thomas

repackaging classic songs
and strong on-air skills.”
Thomas will take KGB’s
midday shift. Interim mid-
day host Jen Shevlin,
/| KGB's MD, keeps her regu-
lar weekend slot.
| Glickenhaus said, “Mike
| is an ideal fit to have at the
helm of such a great heri-
tage Rock station as KGB.
He possesses a solid radio
background, has proven ratings
success and is a nationally recog-
nized programmer. It will also be
great fun for [morning hosts] Dave,
Shelly and Chainsaw to pick on
him on a regular basis.”

Thomas said, “Working as KGB’s
Program Director is a dream job in
a dream city. I'm very excited to
move to Southern California and to

THOMAS - See Page 13
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|
' Hidalgo PD As
' WLKQ/Atlanta
' Goes ‘La Raza’

Davis Broadcasting on April 21
| launched the first Spanish-language
FM in the Atlanta metropolitan area
| by officially dropping WLKQ/

Buford, GA’s Classic Hits “Lake 102"
‘ presentation and shifting to Regional
Mexican as “La Raza 1023 FM.”
WLKQ will now compete against
a trio of Regional Mexican offerings
available on the AM band: La
Favorita simulcast WAOS &
WXEM, Prieto’s WPLO and GA-
MEX-owned WAZX. Mass Radio
President Juan Carlos Hidalgo,
most recently in momings at Span-
ish Broadcasting System’s Regional
Mexican KLAX/Los Angeles and a
former PD of that station, is direct-
ing the programming for WLKQ.
WLKQ ' See Page 12

Look For Awards
Ballot Next Week

The May 7 issue of R&R will fea-
ture the 100 nominees for 2004 in-
dustry Achievement Awards. Also
included will be the official ballot,
which enables each R&R subscrib-
er to vote. Make sure to fill out the
ballot, Winners will be announced
at R&R Convention 2004, set for
June 24-26 at the Beverly Hilton
Hotet in Los Angeles. Visit www.
radioandrecords.com for conven-
tion information.
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Emmis On Indecency:
Stay Within The Rules

Company chief committed to serving listener interest

By Adam Jacobson
R&R Radio Editor

s e s 2o

n a Q&A session appearing on his company’s website,
Emmis Chairman/CEO Jeff Smulyan said Emmis is “deter-
mined to provide the content our audiences want.” And, he
said, it will do that while abiding by the zero-tolerance policy
on broadcast indecency Emmis has established for its sta-

tions.

Asked if the FCC’s and Congress’
focus on radio content had a materi-
al impacton the radio business, Smu-
lyan said, “You can have your indi-
vidual opinion about whether you
think this current movement is right
or wrong, but clearly everybody is
very concerned and focused aboutin-
decency on radio, and we’re no dif-
ferent.

“You're talking about licenses that
carry a lot of value, and we have to
be responsible about what we do
with our licenses. You have to be
good stewards of your licenses, and,

whatever the rules are, you have to
play by them.”

Smulyan added that the chal-
lenge for Emmis comes when a sta-
tion tries to appeal to the male 18-
34 audience. "What that audience
wants is different from what the
general population wants, so you
try to walk a fine line,” he said.

Smulyan also took a moment to
address concemns about the compa-
ny’s Alternative WKQX (Q101)/
Chicago, which has seen its billing
drop from $26.7 million in 2000 to
$18.6 million in 2003, according to

BIAfm. Q101 received a 1.6 12+ share
in the winter 2004 Arbitrons and has
seen steady ratings drops since earn-
inga4.0in fall 1999. Despite the cur-
rent ratings and revenue slump,
Smulyan said Q101 will not be
changing format anytime soon.

He explained that WKQX is one
of Emmis’ greatest challenges, be-
cause Q101 is feeling the effects of a
competitor that launched a direct
assault on the station a couple of
years ago. “We've made a lot of
changes there, and we believe we're
seeing the benefits,” Smulyam said.
"We've gota strong leadership team
at Q101, a solid sales team and the
top morning show in the city. We've
gota lot going for us. We've also got
the heritage position in alternative
rock, and we intend to hold on to it.
We aren't going away.”

Training

BUSINESS BRIEFS
Clear Channel Top Station Buyer In 2003

lear Channel was the top buyer of radio stations in 2003, BIAfn
reported on Tuesday, having purchased 36 stations last year.
Qantum Communications, which was formed in 2002, bought its
entire roster of 31 stations last year to take the second position.
Third-place Max Media purchased 28 stations in 2003, followed by
Cumulus, with 26; Cherry Creek Radio, with 24; Citadel, with 22;
Multicultural, with 18; Nassau Broadcasting Partners, with 13;
Pacific Radio Group, with 12; and First Broadcasting, also with 12.
BlAfn reported that nearly one-third of the stations sold in rated
markets last year were sold to in-market operators, and BIAfn VP Mark
Fratrick said, “Given the sluggish advertising marketplace in 2003, we
see the number of in-market sales as a result of group owners con-
centrating on improving operating efficiencies. Group owners can in-
crease cash-flow margins in their existing markets by creating larger
clusters of stations. The lack of any 'blockbuster’ deals in 2003 sup-
ports the theory that ownership groups were looking to strategically
pick and choose available stations in an effort to round off their cur-
rent holdings. This is a trend that we think will continue in 2004

Has Comcast’s Interest In Disney Cooled?

able giant Comcast is considering withdrawing its multibillion-

dollar offer for Disney as it appears clear that Disney manage-
ment is not interested in Philadelphia-based Comcast's offer.
Comcast's $60 billion proposal has been on the table since Feb.
14, but Disney’s board of directors has never seriously considered
accepting the bid. For its part, Comcast has vowed not to raise its
offer. Comcast was scheduled to report its Q1 earnings on Wednes-
day, but it was unclear whether the company would announce the
withdrawal of the Disney offer at that time. it could also make an
announcement at its annual shareholders’ meeting in May.

In other news, Disney has paid Radio Aahs $12.4 milfion, set-
tiing a court judgment dating back to August 2002. Disney's pay-
ment wraps up a long-running dispute between Disney and Radio
Aahs parent Chifdren’s Broadcasting Corp. CBC, which has since
changed its name to Intelefilm and is now in Chapter 11 bankruptcy,
claimed in a 1996 lawsuit that ABC and Disney breached a con-
tract and misappropriated CBC's trade secrets when the two cre-
ated Radio Disney. The payment represents a 1998 jury award of
$9.5 million that was upheld on appeal to federal district court, along
with $2.9 miillion in interest.

Intelefilm, which is in the process of dissolution, said it will first
pay its creditors, then pay its stockholders with whatever funds re-
main, the Twin Cities Business Journal reported. The Radio Aahs
network went off the air and CBC sold its radio stations in 1999.

Continued on Page 6
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The Training You Need. .. When You Need It

Ready to take your sales to the next level? Check out
the many training options at ArbitronTraining.com, and:

» Go after newspaper advertising doliars

¢ Break free from rankers

¢ Learn more about automotive and other key
business categories

» Boost your ability to tell advertisers your
station's story

We train more radio professionals than any other

company on the planet. Take advantage of
the many ways we can help your business.

Visit us today at www.ArbitronTraining.com.
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Entercom Wins
WNSA Bidding War

Grabs Buffalo-area FM for $10.5 million

ntercom has obtained Sports/Talk WNSA-FM/Buffalo
from the troubled Adelphia Communications — but it will
pay $1.5 million more than it offered for the station in March.

By agreeing to purchase WNSA
for $10.5 million, Entercom fended
off a bid in U.S. Bankruptcy Court
from market rival Citadel, which last
week submitted a proposal to pur-
chase WNSA for $9.3 million. Al-
though Adelphia had agreed to En-
tercom’s March offer of $9 million,
final approval was left to the court.

Adelphia will makea profitof $8.8
million on the sale of WNSA; it pur-
chased the station from Casciani
Communications for $1.7 million in
May 2000. WNSA's Weathersfield
Township, NY-based signal covers
the southern portion of Buffalo and
the towns of Batavia and Geneseo,
NY. A 50-watt translator at 107.3 FM
gives WNSA coverage in Buffalo’s
northern suburbs, including North
Tonawanda, NY.

Wwww americanradiohistorv com

Citadel had hoped to acquire
WNSA soitcould get hold of the sta-
tion’s play-by-play rights to the
NHL's Buffalo Sabres. Among the
radio outlets in Buffalo already
owned by Citadel is WGRF, which
airs Buffalo Bills NFL games. Now
that WNSA has gone to Entercom,
Sabres games will likely shift to
News/Talk WGR-AM. Market spec-
ulation has WNSA adopting a mu-
sic format.

Meanwhile, Entercom earned
Deal of the Week honors (see Trans-
actions, Page 6) with its April 22 an-
nouncement that it has purchased
WXNT, WTPI & WZPL/Indianapo-
lis from MyStar Communications for
$73.5 million. Employees of the three
stations met with Entercom CEO

DEALS See Page 6
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FCC ACTIONS
GG Appeals FGG Fines For Elliot Broadcasts

In a formal letter received April 12 by the FCC, Clear Channel asked the commission to show leniency
in its proposed $247,500 fine issued to the company for March 2003 broadcasts by WWDC (DC101)/
Washington-based morning host Elliot Segal that the FCC considered to be indecent, CC explained that
several remedial efforts undertaken by the company — including the dismissals of WXTB/Tampa-based
morning host Bubba The Love Sponge Clem and WKLS/Atlanta morning hosts Larry Wachs and Eric Von
Haessler; the termination of Clear Channel's relationship with The Howard Stern Show, and the institution
of a new “zero tolerance” policy at all of CC's stations — warrant consideration in the FCC's final determi-
nation of what the financial penalty should be for the Elliot show airings. The broadcasts involving Segal's
show aired on DC101 and CC-owned affiliates WRXL/Richmond and WOSC/Salisbury, MD.

WXDJ/Miami Fined For Now-Famous Call To Castro

panish Broadcasting System Tropical station WXDJ/Miami received a notice of apparent liability for

$4,000 for the June 2003 broadcasts of a telephone conversation involving moming hosts Joe Ferrero
and Enrique Santos and Cuban President Fidel Castro. Ferrero and Santos also spoke to four Cuban
government officials as the duo successfully attempted to get the Cuban leader to participate in a conver-
sation with a person he believed to be Venezuelan President Hugo Chavez. The hosts actually had Castro
respond to prerecorded comments made by Chavez that were played in a nonsensical order, and Ferrero
and Santos received international press for the stunt. Nevertheless, WXDJ received the proposed fine
from the FCC for breaking a simple rule: None of the Cuban government officials were told that the phone
call would air on WXDJ before the station featured it no iess than five times during a two-day period.
Castro was notified of the station’s intent to record and broadcast the conversation after the conversation
had commenced.

WXDJ had argued that the commission's rules do not apply “to a head of state of a foreign nation whose
trade is embargoed and to which travel by U.S. citizens is restricted, and is therefore considered to be ‘hos-
tile' by the United States” That argument was dismissed as without merit by the FCC. “It was in fact the
intention and result of WXDJ's actions to fool and surprise the recipients of the call,” the commission said.
“While Fidel Castro was the uitimate target of WXDJ, none of the other recipients were informed prior to the
commencement of the conversation that their exchange was being recorded for later broadcast.”

NHPI Files Appeal On Univision/HBC Merger Decision

he National Hispanic Policy Institute on April 23 filed a notice of appeal with a DC federal appeals

court that challenges the FCC's 2003 approval of Univision’s merger with Hispanic Broadcasting Corp.
The NHPI is concerned about the influence and power Univision now enjoys with its Univision and Telefutura
TV networks; Univision Radio properties; and Univision Music Group, its record-label group. The institute
also questions Univision’s relationship with Entravision, in which it is a minority investor. “The FCC crafted
a simple but unprecedented solution,” the NHPI argued. “The FCC concluded that Univision's interest in
Entravision’s radio stations was not attributable, but its interest in Entravision's TV stations was, for the
purpose of applying the FCC's multiple-ownership rule” The institute also asserted that the commission
“picked and chose the rules it wanted to apply, while ignoring or violating rules and policies that did not
support its ultimate conclusions.” Additionally, the NHPi argued that the FCC erred when it concluded that
Spanish-language stations do not constitute a separate market. DC-based attorney Arthur Belendiuk is
representing the NHPI in the matter.

TRANSACTIONS AT A GLANCE

All transaction information provided by
BIA's MEDIA Access Pro, Chantilly, VA.
® WMAS-AM & FM/Springfield, MA $22 million
* WZRH-AM/Dallas (Charlotte), NC $775,000
* WZYY-FM/Renovo, PA $200,000
® KFMH-FM/Beile Fourche, SD $250,000
© WJQY-AM/Springfield (Nashville), TN $150,000
o KYOX-FM/Comanche, KSTV-FM/Dublin and KSTV-AM/
Stephenville, TX $3.8 million
® KZNX-AM/Creedmoor (Austin), TX $2 million
* KVRP-FM/Haskell and KVRP-AM/Stamford (Abilene), TX
$700,000
Full transaction listings, posted daily, can be found at
www.radioandrecords.com.

DEAL OF THE WEEK

* WZPL-FM/Greenfield (Indianapolis) and

WXNT-AM & WTPI-FM/Indianapolis

PRICE: $73.5 million

TERMS: Asset sale for cash

BUYER: Entercom, headed by President/CEQ David J. Field.
Phone: 610-660-5610. It owns 105 other siations. This
represents its entry into the market.

SELLER: MyStar Communications Corp., headed by Presi-
dent Tim Medland. Phone: 317-816-4000

2004 DEALS TO DATE

Dollars to Date: $685,815,033
(Last Year: $2,345,204,266)

Dollars This Quarter: $190,269,500
(Last Year: $571,208,395)

Stations Traded This Year: 321
(Last Year: 898)

Stations Traded This Quarter: 83

(Last Year: 191)

BUSINESS BRIEFS

Continued from Page 4

Report: IRS Seeks $25 Million From Clear Channel

he San Antonio Business Journal reported last week that Clear
Channel may be required to pay the Internal Revenue Service

Deals
Continued from Page 4

newspaper why he decided to sell
his company’s three radio proper-
ties, Maurer replied, “It got to the

pany was able to raise its holdings
in New England to 23 last week by
acquiring Lappin Communications’

$25.1 million in taxes related to the broadcaster's 1999 divestment
of three Tampa FMs and WNCX/Cieveland following its merger with
Jacor Communications. Clear Channel claims the deal was a tax-

D) 5 ? d.ay befor.e th? G s 5‘“ UBERITTE shou.ld A.M& FM/Spnngﬁelq,MA free exchange and that the IRS ruled in error that the sale resulted
became public in an article in the  take a look.” The deal now awaits  for $22 million. WMAS-AM airs an in a $121.8 million taxable capital gain. The company has filed a
Indianapolis Business Journal, co- FCC approval.. . Adult Stanfiards .format, while petition with the U.S, Tax Court in Washington, DC to overtum the IRS
owned by MyStar principal Mi- Although Citadel failed tolanda  WMAS-FM is a mainstream AC. Continued on Page 13
chael Maurer. When asked by the  sixth property in Buffalo, the com- — Adam Jacobson

‘ONE NATION,
ONE MOMENT”

Be "A Station that Remembers” all those who have died
in service to our country from the Revolutionary War to the
present. Join in the National Moment of Remembrance for
Memorial Day. Partner with the White House Commission
on Remembrance, established by Congress, and Radio and
Records, in this act of national pride and unity.

Learn about the Moment’s anthem,

“On This Day,’ written by noted composer Charles Strouse.
For further information on ways to become involved,

visit www.remember.gov.

A
g ,( THE WHITE HOUsE COMMISSION ON REMEMBRANCE

wwwW americanradiohistorv com
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When you're uninsured, life turns out differently.
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A FormatIs Not A Brand

Why is it so difficult to get people to think about
radio? Because radio has allowed itself to become a
vast commodity wasteland, dependent on sound-alike
formats, not brands. The listeners, who have heard all
our claims and promises before, can no longer tell the
difference between similar stations.

The good news about
the commodity wasteland
is that it’s a land of oppor-
tunity. The bad news is
that if somebody else sees
the opportunity before
you do, they’re going to
kill you.

What's a commodity
market? A commodity
market is one in which all
the products are perceived as the
same by the customer. Prices in a
commodity market are determined
almost purely by supply and de-
mand. You go to the store, see what's
cheapest and buy that.

The finandial pages refer to such
commodities as orange juice, pork
bellies and wheat. At the consumer
level, we're talking about products
like milk, eggs, dried beans, gasoline,
nails and blank CDs. When all the
products look alike to you, you're
looking at a commodity market.

Items can be commodities even if
they have brand names attached.
Consumers purchase gasoline, for
example, by price and location. Even
though the signs say “Chevron” or
“Mobil,” and even though the com-
panies advertise their gas, the expe-
rience of pulling up, sticking your
credit card in the slot and pumping
is the same everywhere. You gener-
ally shop at the cheap gas station
near you. Even though the market-
ing people at Mobil may think
they’re “branding,” gas is and al-
ways will be pretty much a com-
modity.

Brands Change
Everything

On the other end of the spectrum
isthe brand. A brand is created when
a product enters the market by
promising customers a different and
better experience than they get with
the commodity products. Then the
brand delivers on that experiential
promise. The resulting trust refation-
ship ties the consumer to the new
product, and vice versa. A brand is
born.

Starbucks looked out on the vast
wasteland of commodity coffee and
decided to introduce a new experi-
ence based around a clever combi-

Steve Stockman

nation of European-style
coffee and hippie-style
coffeehouses. The result-
ing brand transformed
the coffee business.

JetBlue Airways no-
ticed that all the major
airlines were perceived
as identical, that nobody
believed “We love to fly
and it shows,” and that
customers bought strictly on price.
JetBlue promised to make flying fun
again and introduced free TV in ev-
ery seat, single-class planes and
comumitted employees. Abrand was
born.

With brands, consumers under-
stand the differences between prod-
ucts and really care which one they
buy. Prices are no longer determined
entirely by supply and demand; con-
sumers will pay more for “their”
brand than another. If it’s not avail-
able, they may postpone their pur-
chase or go to another store to find
it. Their behavior toward the brand
will not be the same as it would be
toward a commodity version of the
same product. They may use it more,
or differently.

Your Station: Commodity
Or Brand?

Want a simple test to tell brands
from commodities? Ask yourself
this: Would the customers really, tru-
ly miss it if it were gone? If the an-
swer is yes, it's a brand. But if the
customers would just shrug and
switch (to another gas, another air-
line, another AC station), that prod-
uct is part of the vast commodity
wasteland.

This is true in consumer goods,
and it’s true in radio. In almost ev-
ery market there are one or two great
radio stations whose listeners really
care whether or not that station is
partof their lives. And those stations
have the ratings and revenue to
prove it, while most other stations in
the market fall to commodity level.

What is your station? Brand or
commodity? Here are some things to
think about.

Your format is not your brand.
Stations get into big trouble with
branding because they think the for-

Help your station escape the vast commodity wasteland

By Steve Stockman

mat is the brand. But they’re wrong.
Your format — your music — is a
commodity. You can find it on the
web, on CDs, on an iPod. Whole
Foods Markets'“format” is “Grocery
Store,” but even though supermar-
kets like Kroger or Safeway also sell
organic carrots, nobody would mis-
take them for Whole Foods.

Your frequency is not your brand.
If an address were a good name for
a brand, my local Whole Foods
would be called 1453 Wilshire Bou-
levard.” We don'tidentify our favor-
ite products by address. Addresses
have no meaning, and they‘re hard
to remember. We don’t say, “I want
to watch channel 107 on the satellite
dish.” We say, “I want to watch The
Daily Show on Comedy Central.”

Yet programmers get excited
when they look at Arbitron diaries
and see frequencies instead of names
or calls. They proclaim, “As long as
the listeners remember our frequen-
cy, we're doing great!” Having lis-
teners spit back your frequency as
their key identifier is the functional
equivalent of your saying, "Oh,
yeah, we ate at some restaurant on
East 80th Street.” The experience
didn’t make much of an impression,
but if you had to, you could proba-
bly find it again. Hardly a ringing
endorsement. '

Listeners only have to know your
address once. Then they program it
on their radio and they’ve got you
instantly. The real question they
want answered is why they should
bother doing all that work. They
need to know your name, your
brand and what's in it for them.

What's your “experiential prom-
ise”? For JetBlue, it’s “fun.” For Star-
bucks, it’s “community.” For Whole
Foods, it’s “quality wholesome-
ness.” What experience do you
promise your listeners, and how do
you deliver on that promise? Hint:
“Best mix of the ‘80s, "90s and today”
is another way of saying, “We sell
carrots.” It's aone-way ticket to com-
modity hell.

If the target can't tell you from the
competition, you're a commodity. If
they don’t have a trust relationship
with your station, listeners will use
you as a jukebox, punching buttons
whenever you displease them. The
better branded your station, the
longer the listeners will stay into
your stopsets and the faster they’ll
come back afterward. If you're a
commodity, they may not remember
they left.

Get Your Free
‘Manager’s Minute’

Memo to GMs, sales managers and marketing directors:
Need an easy way to keep up on the latest radio man-
agement trends, research and sales strategies? Sign up
for R&R's free Manager’s Minute weekly e-mail dispatch.

You'li get information briefs and study summaries, management and
sales ideas, marketing and research insights and more. If you've got 60

seconds each week, you've got to have Manager’s Minute!

More than 1,300 executives already receive Manager's Minute. To
get yours, just send an e-mail with your name, title and company to
managersminute @radioandrecords.com.

Personalities rule. News/Talk
KFI/Los Angeles lives its brand
promise of “More stimulating Talk
radio” not by merely repeating the
theme, but by assembling a team of
personalities who deliver on the
promise, Personalities work in any
format to enhance brands. Look for
opportunities in nontraditional ar-
eas, such as afternoon drive on a
music station or mornings on a Soft
AC, to use personalities to distin-
guish your brand.

Push your imagination. Imagine
Starbucks doing its callout research.
They ask the customers, “Where can
you go to get coffee ina paper cup?”
Twenty percentanswer “Starbucks.”
Do the Starbucks people throw a
party? Or shout, “All right! We own
the coffee image!”? Of course not.
Because Starbucks means a lot more
toits customers than coffee. It means
abreak, a place tosit and talk, an es-
cape from the workday and a place
to people-watch. It means a sugar
and caffeine buzz. All of which have
to do with the customers’ experi-
ence, and none of which deals exclu-
sively with coffee.

The research question we need to
be asking our target listeners is not
“Which station plays classic rock?”
but “Why do you listen?” “Why” is
the question with meaning, the
brand question that gets to the heart
of our relationship with the target
audience. It gives us clues to devel-
op our product and our marketing
in ways that make us stand out from
the commodity crowd.

Find out why your listeners listen,
and you can redesign your station
and your marketing to make them
very happy. Do that, and you'll nev-
er be a commodity again.

Steve Stockman is President
of Custom Productions, a
Santa Monica, CA-based
company that creates
marketing strategies and
television campaigns for
entertainment-based clients.
Reach him at 310-393-4144 or
steve @ customproductions.tv.

friends, Mediaedge:cia
Sr. VP/Director, Radio §
Kim Vasey. Kicking the
Can offers 10 “princi-
ples in prose” covering
such issues as negotia- ,'

your work, sharing your
knowledge, honesty, rec-

but long on wisdom, this is
a little gem worth sharing
with anyone you care about.

Academy Press.

Life Is But A Game

A game many of us played as children has now become a
thoughtful book written and illustrated by one of radio’s best

tion, materialism, loving il

and much more. 1
Only 35 pages short HI

It's $12.95, from Wizard %
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Use Cluster Knowledge
For A Competitive Edge

f the idea of your competitors knowing your listeners
better than you do causes you to think something that
you couldn’t say on the air, you'd better keep reading.

“roperly executed
analysis of music re-
secrch can not only tell
vo1 much more about
your listeners than you'd | ¢
ever imagined, it can tell 3
yo1 more about your
corapetition’s listeners
tha1 even your competi-
tors know.

1 you're paying top
dol.ar to tield research studies that
are targeted toward specific station
or tarmat listeners and you're not
doing multivariate analysis (that is,
moie than cross-tabulation), then
you rebehind the curve. And if you
don t have access to this type of data,
how do you know your competition
doe:n’t know more about your lis-
tene-s than you do?

Instead of taking everyone’s mu-
sic-research scores, adding them to-
gethar and letting them cancel each
othe- out, muitivariate analysis lets
researchers look at everyone’s scores
for every question. The individual
differences among the raw data
scores are compared, and the ways
they’-e compared can cluster your
listeners into logical groups or map
your nusic so you can see how peo-
ple perceive it.

~

What Is Clustering?

Imagine putting 400 people who
listen to your format in a big room.
It shorald not surprise you that these
peopl2 are very different from each
other. Some people will like some of
the scngs you play and some will
like others.

You could force all the men toone
side ot the room and all the women
to the other and analyze their scores
that way. That’s what you do when
you lodk at basic tables: You break
the rocm up by sex or age or race or
P1s or zume or any number of oth-
er combinations. But the point is,
you're the one breaking up the
room. Cluster analysis lets the room
break L p into its own groups.

You may say, “I know that young-
er wonen like my station, so why
do I nexd to look at a cluster 1o tell
me that?” Even if you're targeting a
woman 25-34 with the music you're
playing, you can be certain that
there are plenty of women in that
age range who couldn’t care less
about y>ur station. You need to fo-
cus on 10w all these women per-
ceive th2 music.

-

LN

Joe Schwartz

“But what if Ljust look
at women 25-34 who are
P1s? Won't that give me
the answers?” When
you're-cooking, if you
dice ingredients too fine-
ly, youend up withmush.
Atsome point the sample
sizes you're dealing with
will become too small to
be valid, and you'll end
up leaving a lot of excellent informa-
tion unused.

Let’s think about that room of 400
peopleagain. Imagine having differ-
ent songs playing throughout the
room and asking people to go
around and listen. They'll naturally
cluster into groups, some small and
some larger. Some will probably
lean heavily toward 25-34-year-old

LS
»

women, but there will be other peo- |

ple in those groups who teel the
same way about the music.

In research, clusters are created by
putting people with others who

score music similarly. [nitially, you'll |

have 400 separate clusters. Maybe
two people will have scored all of
your music types almost exactly the

same way. Those two people would |

be a cluster, so then you'd have 399
groups, and one of them would
have two people in it.

Then the people whose scores are
next closest are combined. It's not a
judgment call, it's a mathematical
technique, and it continues combin-
ing people until there are 50 clusters,
then 10, then five. When the clusters
are large enough — but still unique
in terms of how listening and demo-
graphics break out—it'stime to stop.

And that's when you learn what
makes your P1s tick. They won't be
evenly distributed among the clus-
ters. Some clusters will lean heavily
toward your station, while others
will faver the competition. Some
clusters will be primarily older or
male, but the people won’t have
been put into those categories arbi-
trarily. And each cluster will have a
story that is relevant to your station.

Determining the songs you play
in your research is crucial, butifyou
set up the study correctly, then, no
matter how much you know about
your listeners, you’l} learn some-
thing new. If you've got a Country
station, you'll see which clusters rate
your crossover artists highly and
which are into your traditional
songs. You'll see how your slower

By Joe Schwartz

male ballads rate, and you’ll see
how they compare for clusters that
prefer your station vs. the clusters
that prefer your competition.

As you can seg, clustering listen-

ers can set your battlefield. If you're
in a dogfight with another station,
it is a vital way to see how your lis-
teners perceive your music and how
your competition’s listeners per-
ceive it. That information can be the
difference between losing ground
and protecting your turf while mak-
ing inroads on theirs.

A Map To Success

Another vital technique is creat-
ing a “perceptual map” of your mu-
sic. By mapping the music you test

A detailed multivariate analysis can be the
difference between creating a well crafted
targeting strategy based on hard data and
determining the future of a multimillion-doliar

asset by guessing.

(using a mathematical technique
called multidimensional scaling —
a proven research tool for decades),
you can see just how your listeners
perceive the music types you play.
If you test music you're thinking
about adding, you'll see how well it
fits with the core and secondary
music styles you alreadv have.
Sometimes they’ll be nearby and
indicate a good fitwith your station,
but other times they’ll be off the
map.

If you're a CHR, mappirg your
music styles can show you how
your hip-hop music types fit with

your dance music types and how
those relate to your pop music tvpes.
And by looking at the way the map
compares to your core, you can see
just how many music genres your
listeners think are in your core pro-
gramming and how different they
feel the other music you play is.
There are other forms of analysis
that can be run to determine the fac-
tors behind the music types you
play and how well they relate to
each other. This research can be ex-
tremely useful for determining

Continued on Page 10

-
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1. getting the message from point a to point b.

NoBoDY DOES IT BETTER.
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DIRECT MARKETING SOLUTIONS
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GREAT CLIENTS. GREAT MARKETING.

MARK HEIDEN 970-472-0131
RICK TORCASSO 972-661-1361

ELIZABETH HAMILTON

703-757-9866

MARK VERONE 847-705-2046

WWW.PTPMARKETING.COM

DIRECT MAIL. TELEMARKETING.
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May is....

Better Hearing and Speech
Month

Clean Air Month

Creative Beginnings Month

Eat Dessert First Month

Family Support Month

Family Weliness Month

Get Caught Reading Month

Healthy Vision Month

International Dental Awareness
Month

Melanoma/Skin Cancer
Detection and Prevention
Month

Motorcycle Safety Month

National Allergy & Asthma
Awareness Month

National Arthritis Month

National Barbecue Month

National Bike Month

National Book Month

National Correct Posture
Month

National Egg Month

National Garage Sale Month

National Good Car-Keeping
Month

National Hamburger Month

National Hepatitis Awareness
Month

National Mental Health Month

National Moving Month

National Neurofibromatosis
Awareness Month

National Older Americans
Month

National Osteoporosis

Awareness Month

National Physical Fitness and
Sports Month

National Salsa Month

National Scholarship Month

National Shoes for Orphans
Month

National Sight-Saving Month

National Stroke Awareness
Month

National Tuberous Sclerosis
Awareness Month

Revise Your Work Schedule

Promotional Calendar: May 2004

Strike Out Strokes Month
Women's Health Care Month
Young Achievers Month

April 24-May 1 Jewish Heritage
Week
1-7 National Peace of Mind
Week
1-7 Pen Friends Week
International
1-8 National Safe Kids Week
2-8 Be Kind to Animals Week
2-8 Goodwill Industries Week
2-8 National Family Week
2-8 National Hug Week
2-8 National Pet Week
2-8 National Postcard Week
2-8 National Suicide
Awareness Week
2-8 National Wildflower Week
2-8 Teacher Appreciation Week
2-9 Reading Is Fun Week
3-7 National Muffin Week
3-7 National Historic
Preservation Week
6-12 National Nurses Week
8-16 National Tourism Week
9-15 National Nursing Home
Week
9-15 National Police Week
9-15 National Stuttering
Awareness Week
12-15 Cannes Film Festival
16-22 National Dog Bite
Prevention Week
16-22 National Emergency
Medical Services Week
16-22 National Etiquette Week
16-22 National New Friends,
Old Friends Week
16-22 National Running and
Fitness Week
16-22 National Transportation
Week
21-30 International Pickle
Week
22-28 National Safe Boating
24-31 National Backyards
Games Week

1 Save the Rhino Day

1 Stepmothers Day

1 Unity in Diversity Day

1 National Scrapbook Day

1 New Homeowners Day

1 Kentucky Derby

1 May Day

1 Mother Goose Day

2 Sibling Appreciation Day

4 Childhood Depression

Awareness Day

4 National Teacher Day

5 Cinco De Mayo

5 National Anxiety

Disorders Screening Day

6 National Day of Prayer

6 National Day of Reason

6 No Diet Day

8 No Homework Day

8 No Socks Day

8 World Red Cross Day

9 Mother’s Day

10 National Small Business
Day

11 Eat What You Want Day

14 National Receptionists
Day

15 Armed Forces Day

15 Peace Officer Memorial
Day

15 Preakness Stakes

16 National Sea Monkey
Day

18 International Museum
Day

20 Ascension Day

21 National Bike to Work
Day

21 National Waitstaff Day

22 National Maritime Day

23 World Turtle Day

24 Brother's Day

24 Victoria Day (Canada)

25 National Missing
Children's Day

26 National Tap Dance Day

26 National Senior Health
and Fitness Day

28 Morning Radio Wise
Guy Day

31 Memorial Day

Month 1 School Principals Day Source: RAB, 2004
Cluster Knowledge and better information, it takes some ~ Given what you can learn, can you
f k f - afford not to do it?
Continued from Page 9 zo:w guesswork out of the equa
which music types fit together and o Joe Schwariz, Ph.D., is a
which don't. Can We Afford It? marketing-research consultant

A detailed multivariate analysis
can be the difference between creat-
ing a well-crafted targeting strategy
based on hard data and determin-
ing the future of a multimillion-dol-
lar asset by guessing. There’s always
uncertainty in business, and one of
the reasons stations are successful is
because they have excellent people
making the guesses. But when you
can give the people involved more

If you're looking at putting a
study together, it’s important to
make sure you'll get the data you
need to do this kind of analysis be-
fore you begin the research. If you
don't ask the right questions, you
won't get actionable answers.

A full battery of statistical analy-
sis, including reporting, is typically
between $2,000-$4,000 for a strategic
study that has been properly setup.

specializing in research design
and analysis. Schwartz, who
has taught at Georgia Tech and
at the University of Michigan-
Dearbom, has served as VFP/

R h for Eagle R h
and has managed perceptual
research for Cox Radio. Reach
him at 678-361-8588 or
joe.schwartz@comcast.net.

News In Brief

Scarborough Offers Gay/Lesbian
Consumer Insights

A new strategic alliance with OpusComm has enabled Scarbor-
ough Research to offer findings from OpusComm'’s annual Gay/
Lesbian Consumer Online Census to marketers, media profession-
als and ad agencies seeking to tap in to the $450 billion gay and
lesbian market. The G/L Census generates insights on such
categories as automotive, child care, computer equipment,
electronics, entertainment, financial, food and beverage, home and
garden, pets, sports, and fitness and travel as they relate to the
gay and lesbian community.

The latest findings from the Gay/Lesbian Census show that
48% of gay and lesbian consumers have investments and 53%
own their homes. Among this technologically savvy group, 31%
have broadband internet connections in the home, while 52%
made an online purchase at least once a month during the past
year. Thirty percent of these consumers spent $50-$99 per online
purchase.

The G/L Census also found that advertisers who choose to use
gay themes realize increased brand awareness and brand loyalty.
Eighty-seven percent of respondents say they remember ads with
gay themes vs. spots that don't have such themes, and 65% of
gays and lesbians say they are more likely to purchase products or
services whose advertising uses gay themes.

“With increasing mainstream presence in media, marketing
and popular culture, gay consumers are an important and often
|| misunderstood consumer group, and they provide a great
|| opportunity for marketers,” says Scarborough President/CEQ Bob
Cohen. "As with any multicultural marketing effort, harnessing the
|| power of the gay and lesbian consumer group requires a deeper
understanding of its cultural nuances, demographics and purchas-
ing patterns.”

| Interep Interactive To Bundie Web, Radio Sales
Interep Interactive plans to increase advertisers’ integrated media
spending by synchronizing Interep’s radio and Intemnet clients.

|| “Nearly half of all people listen to the radio while online,” Interep {
Interactive President Adam Guild says. “Radio advertising can be
used to direct consumers to an advertiser's website, offering either |
direct-response Or interactive branding opportunities.” Interep |
Innovations Sr. VP Sheila Kirby will direct training for the Interep
Interactive, Interep Marketing Group and Interep sales forces to
develop marketing programs for Fortune 1,000 companies and
agencies.

[ In a related move, Interep and Advertising.com have formed a |
marketing partnership. The joint offering will provide integrated
online and radio-based campaigns for advertisers. Interep
Marketing Division President Marc Guild says, “We can optimize
results by altering format, site, daypart, even day of the week,
while providing advertisers with documented ROI data.”
Advertising.com CEO Scott Ferber says, “Advertisers are looking
for effective cross-media programs, and our partnership enables
us to offer something unique and compelling.”

Pros On The Move

¢ Kevin Cassidy is the new VP/Sales at Clear Channel/Dallas. He was
most recently Regional VP for Interep.

* Tom Connolly is named Market Manager for Qantum Communica-
tions’ cluster of six stations serving Brunswick, GA. Connolly, who was most
recently Market Manager for the Cumulus cluster in Savannah, GA, previ-
ously held sales and management positions for Taft Broadcasting in Cin-
cinnati, Kansas City and Atlanta.

* Jim O’Connell is tapped as VP for Infinity Solutions and Beyond,
working to integrate radio into advertisers’ media campaigns. He joins In-
finity after 10 years with the NFL, where he was VP in the London office
responsible for commercial development of the league in Europe.

* Linda O’Connor isnamed GSM at KEZK/St. Louis. Before joining the
Infinity AC outlet, O’Connor was VP /GM for Sinclair Broadcast Group from
1994-1998. While with Sinclair/St. Louis she launched Hot AC WVRV-FM,
now owned by Bonneville, and Alternative KPNT, now owned by Emmis.

* Jim Tobolski is promoted from Sr. Sales Manager to VP /Sales for Ad-
vertiser Agency Services at Arbitron. He will also work to integrate sales
and marketing of Marketing Resources Plus to advertisers and agencies.
Tobolski joined Arbitron in 1998 and before his most recent post was Mid-
west Regional Manager.

wwwW americanradiohistorv com
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l.abel Lawsuits
Scare Downloaders

Or maybe not — it depends on how you read a new study

. he people at the Pew Internet & American Life
Project have been producing studies about Americans
online for quite a while now, and they put out their first
report on peer-to-peer ethics way back in September
2000, at the height of the Napster court wars, when they
asked illegal downloaders whether they thought what
they were doing was stealing. (Not surprisingly, 78%

said no.)

The newest Pew study, released
Monday, can be understood a couple
of different ways. First, and more
hop2fully, the phone survey found
that 14% of online Americans —
about 17 million people — down-
loaced music at one time but no
longzr do 0. One-third of those who
have quit downloading said it’s
RIAA member labels’ lawsuits
against peer-to-peer users that in-
spired the decision.

A study in spring of last year
foun that 29% of American Internet
users were downloading music, an
all-time high for Pew research. In the
new survey, taken in February and
March 2004, the figure is at 18% —
still off quite a bit, but bouncing back
from the 14% low reported in a sur-
vey in November-December 2003, a
coupte of months after the RIAA law-
suits Jegan.

That bounce means the overall
numt-er of online Americans who
downdoad has risen from 18 million
in the November-December 2003
study to 23 million in the new survey.
Thouyh Pew didn't look into wheth-
er this figure represents more new
downloaders or people who had
abandoned the practice taking it up
again, it does appear that any deter-
rent effect from the RIAA lawsuits is
not cosistent over time.

A Case Of Nerves

Tha: said, the number of people
who said they’re changing their be-
havior based on the label lawsuits but

who aren’t scared enough to stop
downloading entirely is growing.
Thirty-eight percent said in the cur-
rent survey that the suits have caused
them to cut back on their download-
ing, while in the November-Decem-
ber survey, the figure was 27%. That's
a significant increase in nervous
downloaders, and it may be related
to the 531 highly publicized RIAA
lawsuits filed in mid-February.

One-third of those
who have quit
downloading said it’s
RIAA member labels’
lawsuits against
peer-to-peer users
that inspired the
decision.

Although no one was sued at that
time for downloading music illegal-
ly —noone in the U.S. has ever been
sued by an RIAA label for download-
ing music illegally — many main-
stream media outlets habitually re-
port that the suits target “large-scale
downloaders,” and the confusion
may be having an effect. (All 2,000 or
so lawsuits against individuals have

——

Wt at does the road ahead
loo< like? Find out at R&R
Convention 2004 at a ses-
sion called “Know Your Ene-
my: The Webcasting Panel”
on Thursday, June 24.
Fanelists are being finalized as
you -ead this. Expect to get up
clos:: and personal with some of
the t est known names in the world

Convention Update

It's not just about radio anymore. Webcasters and satcast-
ers are suddenly looming large in radio’s rearview mirror.

of stieaming. Register now at www.radioandrecords.com.

By Brida Connolly

Associate Managing Editor

been against people the RIAA be-
lieves have offered several hundred
or more copyrighted songs for distri-
bution on P2Ps.)

Pew says the suits also play a part
in keeping some people honest:
Among those American ‘Net users
who have never downloaded a song
(still the vast majority, by anybody’s
measurement), 60% said the RIAA
lawsuits will keep them from down-
loading music in the future.

The Pew researchers did not make
any distinction between legal and il-
legal downloading in their questions
about downloading behavior, since
this is, as the report’s footnote on the
matter says, “a sensitive area.” But
given the ratio of illegal to legal
downloading in the US,, it’s likely
that most of those questioned have
been obtaining their music illegally,
and that’s the behavior that has (or
hasn’t) changed.

But there’s also a possibility that
some legal downloaders have
stopped or reduced their activity. If
that's happening, it could be because
of confusion about who's liable to be
sued or even, conceivably, a sort of
protest over the label lawsuits —
though the suits have had no nega-
tive effect on other legal music sales
as far as anyone can tell.

Legit Sources Doing OK

Though Pew wouldn't ask specif-
ically about illegal downloading, it
did ask about legal digital-music ser-
vices and found that 17% of U.S.
music downloaders use iTunes or
another legitimate source. Seven per-
cent of Internet users say they've
bought music from one legal service
or another at some time.

In what may be in part a reaction
to the label lawsuits, just one-third
of the current downloaders told Pew
that they use P2Ps. Twenty-four per-
cent said they trade files by way of
e-mail and instant messaging, which
they may believe better protect their
anonymity. Another 20% said they
get songs from music-related web-
sites, such as those run by music
magazines or artists themselves.
That last is a good sign: Such distri-
bution sites are nearly always li-
censed and legal.

And comScore Says....

Where the Pew Internet & Ameri-
can Life Project goes, so, frequently,
goes comScore Media Metrix, a re-
search and consulting concern that
often releases data in cooperation
with the Pew Internet studies.

ComScore, which does its ‘Net re-
search based on a continuously mea-
sured and carefully sampled con-
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The iTunes Music Store Top 10

Apple’s iTunes Music Store is the leading digital-music service in
the U.S, offering a catalog of more than 500,000 songs from all five
major label groups and dozens of independents. Here's a snapshot
of the top-selling downloads on Tuesday, Apnl 27, 2004

Top 10 Songs

|. HOOBASTANK The Reason
2. D12 f/EMINEM My Band
3, MAROON 5 This Love
OUTKAST Roses
. BEYONCE Naughty Girl
BLACK EYED PEAS Hey Mama
. MARIO WINANS | Don't Wanna Know
. AVRIL LAVIGNE Don't Tell Me
YELLOWCARD Ocean Avenue
. BRITNEY SPEARS Toxic

Top 10 Albums

. VARIOUS ARTISTS Motown 1’s

DIANA KRALL The Girl In The Other Room

. MAROON 5 Songs About Jane

. D12 D12 Worid

MODEST MOUSE Good News For People Who Love Bad News
. HOOBASTANK The Reason

PATTY GRIFFIN /mpossible Dream

FRANZ FERDINAND Franz Ferdinand

. KLAUS BADELT Pirates Of The Caribbean Soundtrack

-
O m e S

[T = = L R

-

. BLACK EYED PEAS Elephunk

—

26. 2004 are listed below.

Top Pop

BRITNEY SPEARS Toxic
MAROON 5 This Love

DIDO White Flag

NICKELBACK Someday

FIVE FOR FIGHTING 100 Years

Top Christian

DONNIE McCLURKIN I'm Walking
SWITCHFOOT Dare You To Move
SKILLET Savior

KUTLESS Sea Of Faces
DELIRIOUS? Rain Down

.

N

Live365 is the largest intemet radio network, with thousands of stations in
a wide variety of formats. Programmed by true music tastemakers from
around the globe, Live365 offers an enthusiastic audience for established
and up-and-coming artists alike. In a world of consolidated playlists,
Live365 charts the tastes and preferences of today’s most vibrant music
community. Tracks with the most plays during the seven days ended April

LIVE COM

Travis Storch « 866-365-HITS

Top Folk

INDIGO GIRLS Perfect World
WAIFS Lighthouse

SLAID CLEAVES Wishbones

JASON MRAZ You And | Both

DAR WILLIAMS Mercy Of The Failen

J

sumer panel, says it sees “continuing
declines or stagnancy in the number
of people with popular peer-to-peer
file-sharing applications actively run-
ning on their computers.” ComScore
estimates that the number of people
running KaZaa Media Desktop
dipped by 5 million between Novem-
ber 2003 and February 2004.

And, according to comScore, it's a
trend: It estimates that the KaZaa
user base has been dropping
sharply since June 2003. Since Ka-
Zaa makes its dubious living by
selling advertising based on an
enormous user base, that in itself
is a happy thought. Grokster traf-
fic has also dipped considerably,
but traffic is rising at smaller, less
visible P2Ps iMesh, eMule and Bit-
Torrent as users try to stay off the
lawsuit hit list.

On the legal side of things, com-
Score estimates that more than 11
million American ‘Net users visited

six legitimate music sites in March.
Streaming and software provider
Musicmatch led the category, with
5.3 million unique U.S. visitors for
the month. Roxio’s Napster was
next, at 2.6 million, followed by Ap-
ple’s iTunes, at 2.3 million. Listen.
com sites (that's Rhapsody) attract-
ed 1.4 million people in March, the
Wal-Mart music store brought in
535,000, and small-catalog digital-
music outfit Liquid attracted about
169,000 people.

That figure doesn’t indicate
whether these visitors looked
around, downloaded software or re-
alized they might be asked to spend
money and fled. But at least they’re
taking an interest, and comScore says
11 million people is “an impressive
audience considering the relative
newness of several entrants to the
category.” And, compared to how
things looked in this area just a year
or two ago, indeed it is.



www.americanradiohistory.com

12 e R&R April 30, 2004

Air America
Continued from Page 3

around here,” Sinton told R&R.
“And | think, in the long run, his
departure will also be viewed as an
amicable one.”

The departures of Walsh and Lo-
gan cap a tumultuous first month
for Air America. Barely two weeks
into its launch, a financial dispute
between the network and partner
Multicultural Radio Broadcasting
resulted in both KBLA/Los Ange-
les and WNTD/Chicago abruptly
dropping all of Air America’s pro-
gramming. Although a court ruling
forced WNTD to return the net-

NEWSBREAKERS

Wallace
Continued from Page 3

Operations & Development for
American Media Services. Together,
we started up an Oldies statior
from scratch — WOXL-FM/
Asheville, NC — wkich set a record

work to the air and to air it through
April 30, Air America has not re-
turned to the airin L.A.

Sinton told R&R he is “optimis-
tic” about announcing new affiliates
for Air America in both markets
Soon.

for the biggest debut in Arbitron
ratings in that format.”
Wallace told R&R, “I've been |
looking for an opportunity like this
for a long time. KOOL, KZON and
KMLE are already successful and
very professional, so my mission is
to help raise the bar, building fur- |
ther on their excellence and ratings
productivity.” [
Wallace has served as PD of |
former Phoenix AM Top 40 giants
KRUX and KRIZ. As PD of KUPD/ I
Phoenix, he took the station from ‘
20th place to No. 1. He has also pro-
grammed Phoenix News/Talkers |
KFYTand KTAR and AC KKLT. l

BRIGHT COLORS.

LONG-LASTING.

ORDER NOW for the
next ratings

STYLISH? SPUNKY?
STREET-WISE?

period!

DECAL UP!

DURABLE,

She's a loyal listener with the power
to recall your station name during
the next ratings period. Give her

a station decal from Communication
Graphics and she'll remember

you forever.

=Communication

THE DECAL COMPANY

Preferred by more stations since 1973.
800.331.4438 - www.cgilink.com

= 2 1
- 1
fecr e

WEATHER-RESISTANT.

weziGraphics Inc
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ABC Taps New Affiliate-Relations Directors

ABC Radio Networks has appointed Ron Riviin and Eric Stanger to
newly created positions as Directors/Affiliate Relations. Rivlin will over-
see all ABC Radio Networks news products and affiliations, while Stanger
will oversee affiliations for the network’s syndicated Sean Hannity Show.

Both will be based in New York and report to VP/Affiliate Relations Dave
Kautman, who said, “l am delighted to welcome Eric and Ron to the ABC
Radio Networks team and look forward to working closely with both of
them to enhance the value of our programming to all ABC affiliates”

Most recently VP/Sales for promotions firm Professional Concepts, Riviin
worked in affiliate relations at ABC for both the TV and radio networks
from 1984-94. His background also includes affiliate-relations positions
with Hiwire, Launch Media and MJI Broadcasting.

Stanger joins ABC from Clear Channel's WGST/Atlanta, where he was
Asst. PD and morning snow supervisor. He's also been Asst. PD at KABC
& KSPN/Los Angeles, Exec. Producer for the Sean Hannity Show at
WABC/New York and Exec. Producer and Affiliate Relations Manager at
Westwood One.

WLKQ

Continued from-Page 3

Hidalgo said, “Atlanta is one of
the few remaining major markets
that, until last week, did not have
a Spanish-language FM station.
Nearly 15% of the market’s 18-34-
year-olds are Hispanic, and no one
until now has provided them with
quality Spanish-language program-
ming on the FM dial. La Raza plans
to superserve the 18- to 34-year-old
Hispanic with today’s most popu-
lar music, exciting promotions and
an overall professional listening ex-
perience.”

Davis President/CEQ Gregory
Davis said, “We are very excited
about the opportunity to serve
Atlanta’s burgeoning Hispanic
community with a Spanish-lan-
guage station on the FM dial. We
tully expect La Raza to become the
market’s top-rated Spanish-lan-
guage radio station within a very
short time.”

WLKQ's signal is based in sub-
urban Gwinnett County, GA, which
has in recent years become the cen-
ter of metropolitan Atlanta’s His-
panic community. According to the
Atlanta Business Chronicle, the
county’s Hispanic population num-
bers 64,140, or 11% of the total
population. That's a 694% increase
from 1990, local census data shows.

Stecker
Continued from Page 3

“He was a real radio guy; he
loved radio. I can’t imaginc people
who worked for him didn’t totally
respect him. Remember, he was
very influential in making WKHX
what it was and brought back KSCS
after KPLX had badly beaten it for
a number of years. He was an inte-
gral part of KSCS's hiring [morning
personality] Terry Dorsey from
KPLX in 1988.

“Ted was a programming warrior
who absolutely worked his ass off.
If there was ever a guy you wanted
on your side.... Ted was the guy I
wanted on my side.”

Services were pending at R&R'’s
press time but were expected to be

| held later in the week in Arlington,

0.9
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National Radio

® WESTWOOD ONE presents
America's Grand Ole Opry Weekend
N other's Day Special, atwo-hour spe-
cial hosted by Martina McBride, air-
inyMay 7-9. For more information, call
Ry Dvorkin at 212-641-2040.

® NESTWOOD ONE will broadcast
Tae Academy of Country Music
Awards Nominations Special, hosted
by Rascal Flatts, airing May 22-23. For
more information, call Peter Sessz at
212-641-2053.

Houston

Continued from Page 3
department with Connor and Promo-
tion/Marketing Director Bobrie
Jetferson. She graduated to producer,
warking with The Afternoon Cruise
and then The Quiet Storm, and later
bezame Exec. Producer for The Tom
Jovner Morning Show on KMJQ. In
June 2001 Choice was promoted to
MD.

‘We are excited about Sam being
naned PD for KMJQ,” Calococci
said. “She has drive, talent, rapport

RiB

Continued from Page 1

Frizs. “ Advertisers are starting to place
buvs earlier in the cycle, which will
hel> boost the national business, and
local continues its forward momen-
tura. Indicators point to this positive
grewth trend continuing into the sec-
onc. quarter and picking up momen-
turu as the year rolls out. Radio is well
positioned for accelerated growth.”

NEWSBREAKERS
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Changes

News/Talk: ABC Radio Networks’
Satellite Sisters presents “The Mother
of All Mays,” daily features related
to mothers and motherhood, through-
out May.

Records: IDJMG names Karen
Kwak Sr. VP/A&R Operations, Of-
fice of the Chairman ... Razor & Tie
appoints Don Spielvogel Sr. Direc-
tor/ Video, Kevin O’Connor Direc-
tor/Children’s Entertainment and
Rachel Mintz Sr. Product Manager
and promotes Sandi Hemmerlein to
Sr. Product Manager.

BUSINESS BRIEFS

Continued from Page 6

order. Clear Channel's attorney Michael Quigley told the Business Journal, “It's clear from the petition that we
disagree with the IRS. We intend to vigorously defend this matter." According to Clear Channel, proceeds from the
stations' sale were placed in a qualified intermediary trust that used the money to buy other stations, the newspaper
reported. The Tax Court petition also contends that the trust bought new stations two months after the April 30, 1999
sales of the Cleveland and Tampa properties, well within the time allowed for the sales to qualify as a tax-free
exchange. The IRS does not comment on pending tax cases.

Arbitron’s Latest Embargo List Includes 58 Markets

ifty-eight markets have been embargoed by Arbitron on its latest list, including Cleveland; Harrisburg; Houston;

Huntsville, AL; Mobile; Nashville; Providence; Richmond; Shreveport, LA; Springfield, MA; Toledo; and York,
PA. Twenty-nine continuously measured markets are on the embargo list. Those markets' Arbitrends are subject to
a two-book delay. The 29 affected markets that are rated twice yearly — including Dothan and Montgomery, AL;
Modesto and Stockton, CA; and Lafayette, LA — are embargoed for 12 months.

and commitment. You can’t beat that
formula.”

Choice said, “Majic 102.1 is a leg-
endary radio station, and it is an
honor and privilege to be part of its
continuing success. The Houston
market will be pleased with what the
future holds: more creativity, innova-
tive leadership and community in-
volvement.”

Thomas
Continued from Page 3

work side-by-side with Jim and Mike
at one of the most legendary Rock
stations in America. I'm also looking
forward to lowering my golf handi-
cap to single digits.”

Thomas became WFBQ’s PD in
August 2000 after serving as PD of
WTUE & WXEG/Dayton. Before
that, he programmed WYMG/Spring-
field, IL and WIRX & WYTZ/Benton
Harbor, MI.

NAB

Continued from Page 1
merbers aside in an effort to hastily
call 2 board meeting after the dinner.

Ir aninterview with R&R, Lombardo
dow nplayed the controversy and de-
nied that his conversation with Fritts
at the dinner was anything but cor-
dial. "We were having a very calm
discassion, like we always have,”
Lom bardo said. “"How anybody
could interpret that as a heated dis-
cusson is beyond me. We have never
had 1 cross word.”

Despite the controversy, R&R has
it on good authority that Fritts won’t
step Jown. He enjoys the support of
board members contacted by R&R,
including Stakelin and Withers
Broaiicasting President Russell With-
ers.
“Eddie Fritts has done a great job,”
Stakelin told R&R, adding that Fritts
shou d remain until he's ready to
leave on his own terms. Withers said,
“Eddie’s done a great job, does a
great job and can do a great job go-
ing ferward.” Through a spokesman,
Fritts declined to comment on the
contreversy.

Management Style

Loimbardo’s brash style and the
strong-arm tactics he’s reportedly em-
ployec. at board meetings — including
carrying a baseball bat into one meet-
ing — have caused some members to
questidn his ability to lead the joint
board, especially at a time when the ra-
dio and TV boards are fighting for their
OWRir terests.

“A ot of board members are very

concemed, because this has been very
divisive to the association,” Stakelin
told R&R. “This is a very real situation,
and there is tremendous concern about
[Lombardo’s) management style.”

Withers said, “Everybody has a |

different way of doing things, but
there has been significant opposition
to how [Lombardo] is running
things.” Withers also noted that
Lombardo’s tactics have had some
unintended consequences: “He’s
done more to unite the radio board
than anyone I've ever seen.”

Still, both Stakelin and Withers in-
sist that, despite the controversy, the
situation hasn’t become personal.
“I've known Phil for a long time, and
he has some very good qualities,”
Withers said. Stakelin said, “Phil is
not a bad guy. It’s just a matter of
style. His style has caused a lot of
trouble.”

For his part, Lombardo insisted

Cox Radio Extends Agreement With Arbitron

ox Radio has signed a new five-year deal with Arbitron to provide Cox’s radio stations with ratings information

through 2008. “We view Arbitron as a valuable partner and are glad to have a long-term deal in place,” Cox
Radio President’/CEQ Bob Neil said. He did not comment on his group's refusal to participate in Arbitron’s upcom-
ing Houston trial of the Portable Peopie Meter.

In other news, citing improvements at the company's Atlanta cluster, which accounts for 25% of the company's
revenue, Wachovia Securities’ James Boyle on Monday raised his rating on Cox Radio from “market perform” to
“outperform.” Boyle also increased his stock-price target and full-year financial estimates for the company, saying
that while the Atlanta cluster was “a drag” on the company throughout 2003, WFOX's flip from Oldies to Urban
helped the station break even in Q4 2003.

“When a group essentially quits a format and starts all over, the revenue from the reformatted station can take a
year 1o recoup and several quarters to break even,” Boyle said. “Cox’s decision to change formats tumed out to be
right.” Boyle upped his 2004 revenue forecast from $455.2 million to $457.3 million and increased his EBITDA esti-
mate from $167.4 million to $172.1 million. He also increased his 2004 EPS prediction from 74 cents to 77 cents and
raised his stock-price target range from $25-$27 to $26-$28. Cox was set to report its Q1 earnings on Wednesday.

Alta Invests Again In First Broadcasting

rivate equity investor Alta Communications has increased its interest in First Broadcasting Investment

Partners with a new $12.5 million investment. The cash will let First increase the pace and scale of its acqui-
sitions, First Chairman Ron Unkefer said. First operates stations in suburban Sacramento and near greater Cincin-
nati. Aita owns 28% of First Broadcasting, which was formed in April 2003; the remaining 72% is owned by First
Broadcasting Investments.

ASCAP, RMLC Reach Agreement For Non-Revenue Contract

SCAP Sr.VP/Licensing Vince Candilora said at last week's NAB2004 gathering that the music-rights organiza-

tion and the Radio Music License Committee have agreed in principle to a new deal under which radio
stations’ dues to ASCAP will no longer be derived from a percentage of station revenue. The accord ended a long
negotiation process that began when the ASCAP-RMLC contract ran out on Jan. 1, 2000. Candilora told R&R he's
pleased with the new agreement but said he couldn't provide details on when a final contract will be completed. A

similar nonrevenue deal was struck between BM! and the RMLC in 2002.

Directory
Continued from Page 1

companies. Simply visit the R&R
website to begin using the new
online version.

The R&R Directory is the No. 1
reference book of radio executives.
It is automatically included in the
standard R&R subscription pack-

| age. Although it has taken on an im-

proved style and design over the
years, the format of the directory re-
mains virtually unchanged as users
continue to rely on it for its depth
and ease of use.

The newest edition of the direc-
tory features a complete recap of

Ratings
Continued from Page 1

Cucuy also helped La Raza take the
overall No. 1 spot among all Spanish-
language stations in March, grabbing
a 3.6 share. In the 25-54 demo, KLAX
is tied with Stern affiliate KLSX for
the overall lead for the month.

Other highlights from the winter
Arbitrons: Chicago’s No. 1 is WGN,
as second-place WGCI-FM narrows
the gap; WDAS-FM is now first in
Philadelphia; Detroit's new leader is
WIR, as WJLB dips to second; WPOC
is the new No. 1 in Baltimore, as
WERQ dips to second place; and
KMOX continues its dominance in St.
Louis.

Arbitron’s fall 2003 survey of 286
U.S. markets. In addition to station
information such as format, owner,
frequency and key demos, R&R
presents ownership share by mar-
ket.

Finally, R&R is indebted to the

many users and advertisers who
make the directory possible. Let
us take this opportunity to thank
you for the trust you put in R&R
and for making the directory the
most trusted radio-industry
guide.

that the concerns are misplaced. “Ev-
erybody has their way of doing
things,” he said. “Some people have
a problem with how Bill Stakelin
does things too. Mine is a very busi-
nesslike style. I take my responsibili-
ties on the board very seriously, and
I do my homework. I have to keep us
on track so the mandates of the ex-
ecutive committee are kept on track.”

He added that the real story of
what the board has been up to has yet
to be told. “Those who have misinter-
preted will come to realize that the
facts are quite a bit different,” he said.
“There have been a lot of misunder-
standings out there, and those will be
dissipated.”

Jacksonville
Continued from Page 3

MDY/ afternoon driver in April 2001.
She was at WHOK when Austin was
OM for Clear Channel sister WCOL/
Columbus.

“Casey has been on my short list
for some time,” Austin told R&R.
“We competed against each other in
Columbus, where she commanded
attention with her presence both on-
air and on the streets. You could hear
how much she loved her job; she
loved the music, and she loved the
station. That's the kind of thing that
drives me crazy — a passionate com-
petitor. 1 was glad to see her leave

town. She’s got what it takes to work
with this special ‘Roo Crew.’ Rooster
is a fun, aggressive, hard-working ra-
dio station, and this is a great fit.”
Chumley, who has also worked at
WSHE/Orlando, WJBX/Ft. Myers
and WJRR/Orlando, noted that he
will be keeping his Asst. PD/MD du-
ties at WPLA and that the station will
not be looking to fill that position. He
started at WPLA doing momings and
now holds down the midday shift in
addition to his programming duties.
Chumley told R&R of his new du-
ties, “1 think accountability is the big
difference between interim and per-
manent PD. Before, I could screw up

and point at the program director,
and he could take the heat. Now the
screw-ups are my own. Also, we've
been one of the strongest [Alterna-
tive] stations in the country for the
past couple of years. | want to con-
tinue winning. I’ve been here six
years. I'm now programming my fa-
vorite radio station.”

Back at The Rooster, CHR/Pop
WAPE /Jacksonville’s Trane has been
hired to handle the afternoon airshift,
starting May 6. Tim Kelley, who had
been handling afternoons, will go
back to weekends and swing work
and will continue with afternoon traf-
fic reports on The Rooster.
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NATIONAL MUSIC FORMATS

Music
CHOICE'

30 million homes
27,000 businesses
Available on digital cable and DirecTV
Damon Williams e 646-459-3300

HIT LIST

Seth Neiman

BRITNEY SPEARS Everytime
MARID WINANS... | Don't Wanna Know

SOFT ROCK

Seth Neiman

CLAY AIKEN Solitaire
EVANESCENCE My Immortal
WILSON PHILLIPS Go Your Own Way

PROGRESSIVE

Liz Opoka

JAMIE CULLUM All Al Sea
THRILLS Big Sur
TOOTS & THE MAYTALS True Love Is Hard To Find

AMERICANA

Liz Opoka

BLACKIE & THE RODED KINGS Swinging...
ROBERT EARL KEEN Lel The Music Play
JON LANGFORD Hard Times

LORI MCKENNA Bidle Song

ALTERNATIVE

Adam Neiman

BAD RELIGION Los Angeles Is Burning
INCUBUS Talk Show On Mute
SHINS Kissing The Lipless

TOOAY’S COUNTRY

Liz Opoka
TERR! CLARK Girls Lie Too

SMOOTH JAZZ

Gary Susalis

GERALD ALBRIGHT Kickin' 1t Up
ROGER SMITH Just Encugh
TEKNEEK Joy Ride

866-MVTUNES

21,000 movie theaters

WEST

1. JANET JACKSON Just A Littie While
2. NORAH JONES Sunnse

3. SEAL Love’s Dvine

4. SUPERLITIC Que Vo Hacer

5. SWITCHFOOT Dare You To Move

MIDWEST _

1. NORAH JONES Sunnse

2. SEAL Love's Divine

3. NORAH JONES Sunnse

4. LINDSEY LOHAN Drama Oueen
5. DURAN DURAN Save A Prayer

SOUTHWEST _

1. JANET JACKSON Just A Littie While
2. NORAH JONES Sunrise

3. LINDSEY LOHAN Drama Cueen

4, SUPERLITIC Que Vo Hacer

5. ANOREUS Mississippi

NORTHEAST

1. NORAH JONES Sunnse

2. JANET JACKSON Just A Little While
3. SEAL Love's Divine

4. LINOSEY LOHAN Orama Oueen

5. SUPERLITIO Oue Vo Hacer

SOUTHEAST

1. JANET JACKSON Just A Little While
2. NORAH JONES Sunnse

3. DURAN DURAN Save A Prayer

4. LINDSEY LOHAN Drama Queen

5. SUPERLITIC Que Vo Hacer

| Hot Jamz
SI R ' U S Geronimo
- BRANDY U/KANYE WEST Talk About Love
1221 Ave. of the Americas LLOYD ASHANTI Southside
New York, NY 10020 MOBB DEEP Got it Twisted
212-584-5100
Steve Blatter New Country
Ait Nation | Al Skop
; : BIG & RICH Save A Horse (Ride A Cowboy)
ﬂiﬁoﬂ ﬁﬁa#fy"v/v/ge Right | EMERSON DRIVE Last Gne Standing
The Puise I
Haneen Arafat Octane
SHERYL CROW Light In Your Eyes | Jose Mangin
COUNTING CROWS Accidentally In Love | SEVENDUST Seasons
Sirius Hits 1 TANTRIC The Chain
Kid Kelly
JAY-2 Dirt Oft Your Shoulder | spectrum
SUGARCULT Memory | h :
Li2 PHAIR Extraordinary Darrin Smith
ANASTACIA Left Qutside Alone | RYAN ADAMS Wonderwall
| DANCE
Randy Schlager

DX

10mitlion homes 180,000 businesses
Rick Gillette « 800-494-8863

DMX Inflight
Stephen Lama

The hottest tracks in the air on 31 airlines
worldwide, targeted at 25-54 adults.

LORETTA LYNN w/JACK WHITE Portiand. Oregon
MESSIAEN llluminations Of The Beyond

STEVE GRAY Love Songs From Guitar Concerto
AL JARREAU Midnight Sun

BLONDE REDHEAD Equus

BLONDE REDHEAD Anticipation

FRANZ FERDINAND Take Me Out

MANOD DIAQ Paralyzed

JARS OF CLAY Show Your Love

JONATHA BRODKE Better After All

N.E.R.0. She Wants To Move

BUTTERFLY BOUCHER Another White Dash
LDS LDONELY BOYS Heaven

This section features this week's new adds
on DMX MUSIC channels available via digi-
tai cable and direct broadcast satellite.

CHR/RHYTHMIC

Mark Shands
HOUSTON VCHINGY & NATE DOGG | Like That

ALTERNATIVE

Dave Sloan

LORETTA LYNN w/JACK WHITE Portiand Oregon
OZOMATLI Saturday Night

BEASTIE BOYS Ch-Check tt Out

ROCK

Stephanie Mondello
INCUBUS Talk Show On Mute

AUF DER MAUR Followed The Waves

ANGEL CITY Touch Me (Phunk Investigation Remix)
LA GENTE FELIZ VCHERYL BLANE Only For Tonight
STELLAR PROJECT Get Up Stand Up

PLUMMET Cherish The Day {Antillas Remix)

LOW FREQUENCY DCCUPATION Back To You...
OCEANLAB Sateliite (Alx Odden's Flipside Vocal Mix)
PEPLAS Beautiful People

OARK GLOBE Break My World (Flypast Edit)

LINN B Falling In Love (Jox Lovebound Club Mix)
ARMANO Hear My Name

CHEYNE I've Got Your Number

NORTHERN HEIGHTZ Look At Us

SARAH CONNOR Bounce (E-Smaove's Big Time Edit)
DOLCEF {Orange Factory Orig Edit)
SIMPLY RED Home (Motivo Hi-Electro Mix)
AGNETHA FALTSKOG If | Thought You'd Ever...

ROY YTERRY DEXTER DAVIS JR. If You Wanna
SUN One With You {Eric Kupper Club Edit)

ADULT ALTERNATIVE

Stephanie Mondello
COUNTING CROWS Accidentally In Love

RHYTHMIC OANCE
Danielle Ruysschaert

MR ON & JUNGLE BROTHERS Breathe, Don't Stop
CHERIE I'm Ready

AIR Cherry Blossom Girl (Simian Mobite Mix)
TIESTO Love Comes Again

BOOGIE PIMPS Somebody To Love

INGRID Shock

RAP/HIP-HOP
Mark Shands

JUVENILE Enemy Turf
JUVENILE Down South
JUVENILE Numb Numb
JUVENILE Cock It
JUVENILE Juve The Great
JUVENILE Head In Advance
JUVENILE For Everybody
JUVENILE it Ain't Mines
JUVENILE Lil Daddy
JUVENILE Bounce Back
JUVENILE F****n’ With Me
012Git Up

012 Just Like

012 I'll Be Dammed

Artist/Title Total Plays
HILARY DUFF Come Clean 78
HILARY DUFF Why Not 74
D-TENT BOYS Dig It 73
RON STOPPABLE & RUFUS Naked Mole Rap 72
HILARY DUFF So Yesterday 72
BAHA MEN Who Let The Dogs Out 69
LINDSAY LOHAN Drama Queen (That Girl) 62
CHEETAH GIRLS Cinderella 61
A. HATHAWAY w/J. MCCARTNEY Don't Go Breaking... 3?2
AVRIL LAVIGNE Sk8er Boi 32
CLAY AIKEN Invisible 3
AVRIL LAVIGNE Complicated 30
KELLY CLARKSON Miss Independent 30
MICHELLE BRANCH Everywhere 29
DESTINY’S CHILD Survivor 29
SMASH MOUTH I'm A Believer 28
PLAYA 1/AARON CARTER Every Little Step 28
LINDSAY LOHAN Ultimate 27
POWEREDTE ) ,
MEDIARASE Playlist for the week of April 19-25.

AoL Radio@Network |

Ron Nenni 415-934-2790
Top Country

Lawrence Kay
MARTINA McBRIDE How Far
JIMMY WAYNE You Are

@ RADIO NETWORKS |

Phil Hall « 972-991-9200
Country Coast To Coast

Dave Nicholson
RACHEL PROCTOR Me & Emiy

9

Ken Moultrie « 800-426-9082
Alternative

Steve Young/Kristopher Jones

KILLERS Somebody Told Me

FRANZ FEROINAND Take Me Out

SNOW PATROL Spitting Games

Active Rock

Steve Young/Kristopher Jones
SLIPKNOT Duality

SMILE EMPTY SDUL Silhouettes

KORN Everything I've Known

Hot AC

John Fowlkes

LOS LONELY BOYS Heaven

CHR

Steve Young/Josh Hosler/John Fowlkes |
LOS LONELY BOYS Heaven |
BRITNEY SPEARS Everytime

Rhythmic CHR

Steve Young/Josh Hosler/John Fowlkes
YOUNG GUNZ Friday Night

NINA SKY Move Ya Body

MIS-TEEQ Scandalous

YUNG WUM Tear it Up

Soft AC

Mike Bettelli/Teresa Cook

JESSICA SIMPSON Take My Breath Away
Mainstream AC

Mike Bettelli/Teresa Cook

JESSICA SIMPSON Take My Breath Away
Delilah

Mike Bettelli

WILSON PHILLIPS Go Your Own Way

The Dave Wingert Show

Mike Bettelti/Teresa Cook

JESSICA SIMPSON Take My Breath Away

Marie And Friends (Marie Osmond Show}
Mike Bettelli/Teresa Cook

JESSICA SIMPSON Take My Breath Away

The Aian Kabel Show

Steve Young/John Fowlkes

LOS LONELY BOYS Heaven

LIVE w/SHELBY LYNN Run Away

Mainstream Country

Ray Randall/Hank Aaron

BRAD PAISLEY Y/ALISON KRAUSS Whiskey Lullaby
RACHEL PROCTOR Me And Emity

JOSH GRACIN | Want To Live

New Country

Hank Aaron

BRAD PAISELY 1/ALISON KRAUSS Whiskey Lultaby
RACHEL PROCTOR Me And Emity

TERRI CLARK Girls Lie Too

Lia

Ken Moultrie/Hank Aaron

EMERSON DRIVE Last One Standing

Danny Wright

Ray Randall/Hank Aaron

JDE NICHOLS It Nobody Befieved In You
TERRI CLARK Girls Lie Too

24 HOUR FORMATS

Jon Holiday  303-784-8700
Aduit Hit Radio

Jon Holiday

JET Are You Gonna Be My Girl

Adult Contemporary

Rick Brady
LUTHER VARDRDSS Buy Me A Rose

U.S. Country

Penny Mitchell
JESSI ALEXANDER Honeysuckie Sweet

GREAT AMERICAN COUNTRY

Jim Murphy » 303-784-8700
HANK WILLIAMS JR. Why Don't We All Just Get A..
JOHN BERRY Will You Marry Me

| WESTWOOD ONE |

Charlie Cook * 661-294-9000
Soft AC

' Andy Fuller

JESSICA SIMPSON Take My Breath Away
Bright AC

Jim Hays

JESSICA SIMPSON Take My Breath Away
Mainstream Country

David Felker
TERRI CLARK Girls Lie Too
RACHEL PROCTOR Me And Emily

Hot Country

Jim Hays

SARA EVANS Suds In The Bucket
Young & Verna

David Felker
JOE DIFFIE Tougher Than Nails

HeET AR
Ao NeTwoRks|
After Midnite

Sam Thompson
RACHEL PROCTOR Me & Emily
BRAD PAISLEY UALISON KRAUSS Whiskey Lullaby

-WHN
AT RAZNY AKX TUWIRKS

Country Today
John Glenn
TERR! CLARK Girts Lie Too
ANDY GRIGGS She Thinks She Needs Me
CHELY WRIGHT Back Of The Bottom Drawer
JOSH TURNER What It Ain't
AC Active

Dave Hunter
JESSICA SIMPSON Take My Breath Away

Alternative Now!

Chris Reeves * 402-952-7600
KILLERS Somebody Told Me

NICKELBACK Feeling Way Too Damn Good

LAUNCH

| Jay Frank * 310-526-4247

Audio

BRANDY Talk About Qur Love

FRANZ FERDINAND Take Me Out

JOSH GRACIN | Want To Live

TRACE ADKINS Rough & Ready

Video

BRITNEY SPEARS Everytime

DIDD Don't Leave Home

JESSICA SIMPSON Take My Breath Away
LENNY KRAVITZ Where Are We Running?
LI WAYNE Bring It Back

LLOYD U/ASHANTI Southside

METHOD MAN What's Happenin®

MINDY SMITH Come To Jesus
MORRISSEY Irish Blood. English Heart
NEW FOUND GLORY Alt Downhill From Here
PRINCE Musicology

RUBEN STUODARD What If

STORY OF THE YEAR Anthem Of Our Dying Day
CALLING Our Lives

TOBY KEITH Whiskey Girl

TRENT WILLMON Beer Man

USHER Bum

YOUNG GUNZ Friday Night

MUSICSNIPPETCOM

Tony Lamptey » 866-552-9118
Hip-Hop

GODDIE MOB One Monkey...

KANYE WEST Jesus Walks

JA RULE Caught Up

www americanradiohistorv com
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72 miillon households

MU TER e SO0

JUTKAST Roses

312 My Band

SANYE WEST All Falls Down

AARID WINANS... | Don't Wanna Know
(GEYONCE Naughly Gurl

@DDBASTANK The Reason

AVRIL LAVIGNE Don't Tel Me

FLICIA KEYS If | Ain't Got You

1 RINCE Musicology

1 LACK EYED PEAS Hey Mama

ESSICA SIMPSDN Take My Breath Away
VELLDWCARD Ocean Avenue

ERITNEY SPEARS Everyime

MEW FDUND GLORY All Dovnhill From Here
V1. Rubber Band Man

THNISTA Overnight Cetebnty

LJDACRIS Blow It Out

PZTEY PABLO Freek-A-Leek

LL FLIP Game Over

USHER ILUDACRIS LIL JON Yeah

Video playhst for the week of Apri 19-25

David Conn /

_—
General Manager 2

012 My Band

TWISTA Overnight Celebnty

HOJBASTANK The Reason

DUFKAST Roses

TRAPT Echo

MARID WINANS... | Don't Wanna Know
YEI LOWCARD Ocean Avenuve

USIZER {LUDACRIS & LIL JON Yeah

NEW/ FDUND GLORY All Downhitt From Here
KAl YE WEST Al Falis Down

LIL “LIP Game Over

PETZY PABLD Freek-A-Leek

LUCACR!S Blow It Out

DFFSPRING (Can't Gel My) Head Around You
J-KWJON Tipsy

LOSYPROPHETS Last Train Home

JET Zold Hard Bitch

MDI EST MOUSE Float On

SUGRRCULT Memory

LINKIN PARK Lying From You

Video playlist for the week of April 19-25.

75 ‘nillion hovseholds

Paul Marszalek
VP.Music Programming

ADS

JDHN MAYER & BRAD PAISLEY Why Georgia
VELVP T REVOLVER Shther

DAVE IATTHEWS BAND So Damn Lucky
BEYDECE Naughly Gul

HODBAS
USHER ILIL JON & LUDACRIS Yeah
EVANISCENCE My Immonal

MARDDIN 5 This Love

DUTK? ST Roses

JESSICA SIMPSDN Take My Breath Away
JDSS L TONE Fell In Love With a Boy
BLACK EYED PEAS Hey Mama

ALICIA KEYS If | Aint Got You

LENNY KRAVITZ Where Are We Runnin'?
AVRIL _AVIGNE Oon't Tell Me

LOS LCHELY BDYS Heaven

ALANIS MORISSETTE Everything
PRINCI Musicology

BRITNEY SPEARS Everylime

USHER Burn

BLINK-" 82 | Miss You

FIVE FCR FIGHTING 100 Years

Vie=g playlrst for the week of Aprd 26-May 3

Lon Parkerson
202-380-4425

200n20

Kane

YELLDWCARD Ocean Avenue
RODNEY F'm Shakin®

CLAY AIKEN Sofitaire

BPM

Blake Lawrence
HANNAH-ROSE Dreaming
RICHARD HUMPTY VISSION Never Let Me Down

SQUIZZ (XM48)

Charlie Logan

SLIPKNOT Duality

SLIPKNOT Pulse OI The Maggots
EARSHOT Wart

BRIDES OF DESTRUCTION | Don't Care
BEN MDODY The End Has Come
TRAPT Lost In A Portrait

CHEVELLE Sull Running

FINGER 11 Siovs Chemical
NICKELBACK Feehin” Way Too Damn Good

U-Pap (XM29)

2Zach Overking

ATOMIC KITTEN Right Now 2004

KINKY The Headphons!

HER SPACE HOLIDAY My Girlinend s Boylnend
SNOW PATROL Chocolate

THE LOFT (XM50)

Mike Marrone

BLACKIE & THE RDDED KINGS Song On The Racio
BLACKIE & THE RDDED KINGS Stoned

COUNTING CROWS Accidentally In Love

DARDEN SMITH Shooting Star

GRANT-LEE PHILLIPS Wish 1 Knevs

GRANT-LEE PHILLIPS Mona Lisa

LOS LOBOS Somewhere In Time

LDS LOBOS Wreck Of The Carlos Rey

LOS LDBOS Matter Of Time

RAW (XM66)

LeoG.
GODDIE MDB One Monkey Don't Stop No Shovr

X COUNTRY {XM12)
Jessie Scott

SUBDUDES Standin’ Tall

SAM BUSH King Ot The Worid
HDUSTON MARCHMAN Not Toright

XM CAFE {XM45)

Bill Evans

LDS LDBOS The Ride

JDHNATHAN RICE Trouble Is Real
RACHAEL YAMAGATA Happenstance
DARDEN SMITH Circo

COUNTING CROWS Accidentally In Love

XMLM {XM42)
Ward Cleaver
BAD ACID TRIP Lynch The Weirdo
SATYRICON Volcano
FOLLY Insamly Later

REAL JAZZ (XM70)

Maxx Myrick

DIANA KRALL The Girl In The Other Room
CHERYLE BENTYNE Talk Of The Town
RUSSELL MALDNE Playground

WATERCOLORS (XM71)
Trinity

GERALD ALBRIGHT To The Max
KEIKD MATSUI Reflections
MARIDN MEADDWS Sweet Grapes

36 miltion househoids

Cindy Mahmoud.
VPIMusic Programming
& Entertainment

_VIDEO PLAYLIST

CHINGY One Call Away

KANYE WEST Through The Wire

CASSIDY t/R. KELLY Holel

RUBEN STUDDARD Sorry 2004

LUDACRIS Spiash Walerfalls

OUTKAST 1/SLEEPY BROWN The Way You Move
BEYONCE Me. Mysell & |

YING YANG TWINS YLIL JON... Salt Shaker
JAY-Z Dwt Off Your Shoulder

ALICYA KEYS You Don't Know My Name

RAP CITY TOP 10

CHINGY One Cail Away

LUDACRIS Splash Waterfalls

CASSIDY I/R. KELLY Hotel

YING YANG TWINS 4LIL JON... Sait Shaker
JUVENILE 1/MANNIE FRESH In My Life

KANYE WEST 1/SYLEENA JOHNSON Al Falis Down
J-KWON Tigsy

T.1. Rubber Band Man

TWISTA I/KANYE WEST... Slow Jamz

JAY-Z Dint Off Your Shoulder

Video playhst s frozen.

TELEVISION

OiCMT

COUNTIRY MUSIC TELEVISION

65.9 million households
Brian Philips, St. VP/GM
Chris Parr, VPMusic & Talent

ADDS

JOHN MAYER & BRAD PAISLEY Why Georgia

HANK WILLIAMS JR. Why Don't We Alf Just Get

Piays

TOP 20 ™o
GRETCHEN WILSON Redneck Woman 42 45
KEITH URBAN You'll Think Of Me n N
TOBY KELTH Whiskey Girf 329
DIERKS BENTLEY My Last Name 30 30
K. CHESNEY & UNCLE... When The Sun 30 30
BUDDY JEWELL Sweet Southern Comfort 30 30
MONTGOMERY GENTRY If You Ever Stop. 30 30
CLAY WALKER | Can't Sleep 30 30
GARY ALLAN Songs About Rain 29
CAROYLN DAWN JOHNSDN Simpie Life 29 30
SHEDAISY Passenger Seat 29 3
CROSS CANADIAN RAGWEED Sick And Twed 29 24
MINDY SMITH Come To Jesus 21N
DOLLY PARTON Welcome Home 19 13
BILLY CURRINGTON | Gol A Feefin’ 17 16
KEITH URBAN Who Wouldn't Wanl ToBe Me 17 13
KENNY CHESNEY Live Those Songs 17 6
TOBY KEITH American Soldier 15 2
SHANIA TWAIN It Only Hurts When I'm 15 15
A. JACKSON & J. BUFFETT It's Fve O'Clock 15 14

Awplay as momtored by Mediabase 24/7

benveen Aprit 19-24

GREAT

"< AMERICAN

-
+ GOUNTRY
§ il =

Jim Murphy. VP/Programming
26.5 million households

ADDS

.

JOHN BERRY Will You Marry Me

HANK WILLIAMS JR. Why Don’t We All Just Get.

TOP 20

K. CHESNEY & UNCLE... When The Sun Goes Down

TRACY LAWRENCE Paint Me A Birmingham
GRETCHEN WILSDN Redneck Woman

TOBY KEITH Whiskey Girl

SHEDAISY Passenger Seat

CHELY WRIGHT Back Of The Botlom Drawer
REBA MCENTIRE Somebody

GARY ALLAN Songs About Ran

CLAY WALKER | Can't Sleep

SCOTTY EMERICK The Coast is Clear

BILLY RAY CYRUS The Face Of God

JULIE RDBERTS Break Down Here

DIERKS BENTLEY My Last Name

BILLY CURRINGTON | Got A Feelin

KEITH URBAN You'll Think Ot Me

ROSANNE CASH & JDHNNY CASH September.
SARA EVANS Perfect

SHANIA TWAIN It Only Hurts When 'm Breathi
ZDNA JONES House Of Negatiable Atiections

ng

MONTGDMERY GENTRY If You Ever Stop Loving Me

Information current as of Apnt 30.

PRILSTAR

Aprit 30, 2004 ReR ® 15

CONCERT PULSE
Avg. Gross
Pos. Artist (in 000s)
1 BETTE MIDLER $1.1714
2 ROD STEWART $8594
3 GEDRGE STRAIT §7938
4 BRITNEY SPEARS $7734
§ METALLICA $763.3
6 PRINCE $6971
7 BEYONCE $6187
8 AERDSMITH $653 1
9 KENNY CHESNEY $5330
10 TOBY KEITH $5225
11 DAVID BOWIE $486.0
12 LINKIN PARK $4169
13 KELLY CLARKSDN/CLAY AIKEN $368.9
14 HILARY DUFF §3630
11 SARAH BRIGHTMAN $3476
Among Ihis week's new tours:
CARDIGANS
OEEP PURPLE
HILARY DUFF
JACK JOHNSON
JOSH GRDBAN
The CONCERT PULSE is courtesy of

Polistar, a publication of Promolers’
On-Line Listings, 800-344-7383;
California 209-27 1-7900.

TELEVISION

TOP TEN SHOWS April 19-25
Total Audience Adults 18-49
(105.5 million households)
1 American idol (Tuesday) 1 Friends
2 Friends 2 American Idof (Tuesday)
3 American idof (Wednesday) 3 ER.
4 CSI (tie) Friends (Thursday, 8:30pm)
5 CSI: Miami 5 A 1 Idol (Wednesday)
& Survivor: All-Stars & Will & Grace
7 Friends 7 Survivor: All-Stars
8 ER. 8 CSi
9 Law & Order (tie) CSI: Miami
10 Will & Grace 10 Scrubs (Thursday, 9:30pm)
Source: Nielsen Media Research
COMING NEXT WEEK
Friday, 4/30 * Ozzy Osbourne, Jimmy Kim-
* Dave Navarro, Dennis Miller ~ Mél-
(CNBC, 9pm ET/PT). * The Rapture, Carson Daly.

*The Cure, The Tonight Show
With Jay Leno (NBC, check local list-
ings for time).

*The Roots, Late Show With
David Letterman (CBS, check local
listings for time).

 Xzibit and Flaming Lips, Jimmy
Kimmel Live (ABC, check local list-
ings for time).

 Patti Smith, Late Night With
Conan O'Brien (NBC, check local
listings for time).

*Bright Eyes, Late Late Show
With Craig Kitborn (CBS, check lo-
cal listings for time).

* Mario Winans, Last Call With
Carson Daly (NBC, check local list-
ings for time).

Saturday, 51

*Usher, Saturday Night Live

(NBC, 11:30pm ET/PT).
Monday, %3

* Don Imus, The View (ABC, check
local listings for time).

* Alicia Keys, Jay Leno.

* Loretta Lynn and Jack White,

Tuesday, 5/4

* Alicia Keys, On-Air With Ryan
Seacrest (check local listings for time
and channel).

* Evan & Jaron, The Sharon Os-
bourme Show (check local listings for
time and channel).

* Lee Ann Womack. Jay Leno.

 Carly Simon, Conan O'Brien.

* The Crystal Method, Craig Kil-
bom.

Wednesday, 5/5
 Loveline co-host Dr. Drew Pin-
sky, Dennis Miller.

* Los Lobos w/Cafe Tacuba, Jay
Leno.

* Kinky, Jimmy Kimmel.

Thursday, 5/%6

* Smokey Robinson, Ayan Sea-
crest.

* Stellastarr, Sharon Osboume.

* Black Eyed Peas, Jay Leno.

* Janet Jackson, Conan O'Brien.

* Los Lobos, Craig Kitbom.

* Rooney, Carson Daly.

David Letterman. — Julie Gidiow
FIiLMmS
BOX OFFICE TOTALS

Title Distributor April 23-25 $ Weekend $ To Date

1 Man On Fire (Fox)* $22.75 $22.79

2 13 Going On 30 (Sony)* $21.05 $21.05

3 Kili Bili Vol. 2 (Miramax) $10.41 $42.96

4 The Punisher (Lions Gate) $6.28 $24.16

5 Home On The Range (Buena Vista) $3.57 $42.55

6 Scooby Doo 2: Monsters Unleashed (WB) $3.41 $76.79

‘ 7 Heliboy (Sony) $3.11 $54.80
8 Johnson Family Vacation (Fox Searchlight) $3.09 $25.03

| 9 Ella Enchanted (Miramax) $2.96 $17.47
10 Walking Tall (MGM/UA) $2.66 $40.53

“First week in release. All figures in millions. Source: ACNieisen EDI

NOW PLAYING: Currently in the-
atersis 13 Going on 30, staning Jen-
nifer Garner. The fim's Hollywood
soundtrack contains Liz Phair's
"Why Can't I" and Ingram Hill's “Will
| Ever Make It Home,” along with
'80s greats by The Go-Go’s (“Head
Over Heels"), Belinda Carlisle
{*Mad About You™, Rick Springfieid
(“Jessie’s Girl"), Talking Heads
(“Burning Down the House"), Ma-
donna (“Crazy for You"), Whitney
Houston (| Wanna Dance With
Somebody™), Soft Cell (“Tainted

Love”) and Pat Benatar (“Love Is a
Battlefield”) and Lillix's cover of The
Romantics’ '80s hit “What | Like
About You. Billy Joel's “Vienna”
and Vanilla Ice’s “Ice Ice Baby” com-
plete the ST,

T-Bone Burnett stars as himself
in This So-Called Disaster, a docu-
mentary on the weeks just prior to
Sam Shepard's stage production of
the play The Late Henry Moss. The
film, which is now playing in New
York and Los Angeles, also stars

Sean Penn. — Julie Gidiow

www americanradiohistorvy com
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Promotion & Marketing
Smackdown

Ideas and energy flow at TRS 2004 session

473t this year’s R&R Talk Radio Seminar, one of the
learning sessions was devoted to sharing thoughts and
ideas about effective marketing and promotion options
in a budget-conscious business environment.

Radio in general and e
News/Talk radio in par-
ticular face the same chal-
lenges today that most
advertisers face: How do
you keep top-of-mind
brand awareness with
your listeners and cus-
tomers without busting
the budget?

All too often that pro-
motion and marketing
line item is a tempting target for cost-
cutting CFOs seeking to help offseta
monthly or quarterly shortfall. But
with the sheer magnitude of messages
and the multitude of media choices
that consumers are exposed to every
day, panelists at the seminar remind-
ed attendees that failure to effective-
ly promote and market your radio
station’s name and product is simply
not an option.

Moderated by Clear Channel/
Houston’s Ken Charles, the panel
also included Fox Sports Radio’s
Andrew Ashwood, KFI/Los Ange-
les host Bill Handel, Point-to-Point

Ken Charles

Marketing’s Elizabeth
Hamilton, Talk Radio Net-
work host Rusty Humph-
ries and KGO & KSFO/
San Francisco's Jack Swan-
son.

Charles illustrated the
promotion and marketing
challenges facing stations
today by joking, “Wel-
come to the News/Talk
promotion and marketing
smackdown session. Or,
as | like to call it,'How can
I ram my radio station’s
message into a top-of-
mind position in the over-
crowded, oversaturated,
Queer Eye, erectile dys- |s#
function, Hair Club for
Men, not your father’s [
Oldsmobile, drink Dr.
Pepper, just do it, Mc-
Donald’s, WWE, Classic
Lay’s, Trojan Man, Depends-wear-
ing, Brite-Smile, Gatorade-drinking,
Motrin-popping, vote for me, own a
piece of the rock, new Coke, old

Andrew Ashwood

Coke, Google it, longer, harder, fast-
er, nipple-baring, puffy-wearing,
comfortable-fit mind of our very
busy listeners?’

“Inaworld where we are all asked
to work smarter and cheaper, if you
don’t keep up with the competition
— and the competition for your lis-
teners’ attention is stiff out there —
you will never win that battle for a
listeners mind.”

Setting the agenda, Charles teed
up the topics to be covered by the
panel, asking, “How do we get our
message out, how do we get it heard,
and how do we translate our efforts
into ratings and revenue?”

Cutting Through
The Clutter

Swanson, who has long
programmed perennial
market leader KGO,
opened the session with a
| story about one of the best
marketing or promotion
events he’d ever been in-
volved with, one that
helped the station break
through the clutter of mes-
sages out there. “Periodically, we
need to go out there and remind the
market that we're the big dog, please
vote for us,” said Swanson.

Seintelo.

YADA, YADA, YADA comedian and avid Sports radio fan Jerry Seinfeld
recertly dropped by WFAN/New York to talk sports and hang out with late-night
host Steve Somers. Seen here are (I-r) WFAN VP/GM Lee Davis, Somers and

He then played a memcrable vid-
eo of a huge blimp, bearing the KGO
logo, floating through the
skies over San Francisco.
“It flew for one month |
over the Bay Area, day |
and night,” said Swanson. |

“Fuji changed the world
of film with a blimp, and
that's probably where we
got the idea for this one.”

Noting how surpris-
ingly affordable the 30-
day campaign turned out
to be, Swanson recalled, “Listeners
flew in it, advertisers flew in it, and
advertisers’ little kids flew in it.”

Handel spoke next about how a
promotional event can help to brand
a show with the audience. “Just re-
cently we bought out a local theater
and invited listeners to see The Pas-
sion of the Christ before it opened, be-
cause we'd been talking about it so
much on the show that week, “ he
said. "It was extraordinary, because
not only did we getan incredible pro-
motion, we alsc got to latch on to a
hot topic early on in its develop-
ment.”

Hamilton, who sees a lot of pro-
motions done by stations across the

(\

Bill Handel

country in her role at Point-to-Point
Marketing, noted that the most suc-
7 cessful stations are those

| that plan their marketing
around local events they
know will be coming up in
their markets. “The pro-
motions that impress me
most are the ones that
showcase the involvement
of a station locally,” she
said. “The stations that are
really immersed in their
community and reflect
that local connection are the ones that
stand out and cut through with their
message.”

When Bad Ideas
Get Worse

Humphries recalled a local station
promotion from early in his radio
career, one where he was to host an
event. "I got paid $100 to go out and
host the NutriSystem Lunch Buffet,”
he said. “The idea, apparently, was
that all the fat people listening were
going to come by and try all the great
new NutriSystem foods.

"As 1 sat there alone in the room

Continued on Page 18
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Smackdown....
Continued from Page 16

with all the NutriSystem people
glaring at me because they’d just
spent all this money on a promotion
that nobody showed up for, | asked
myself why this was such a total
disaster and what I could do to make
sure that | would never, ever have it
happen to me again for the rest of my
life.”

Reminding the audience that the
first question about a promotion
should always be “Why?”
Humphries continued,
“OK, so I got that Nutri-
System needed something
from sales to get the buy,
but wasn’t there an idea
that could've worked for
the client and the station a
whole lot better?”

Humphries also urged
talents not to be afraid to
invest in themselves when
it comes to promotion and market-
ing. “One july 4 I'd made too much
chili, so | brought some to work with
me,” he said. “We were talking about
it on the air, and a guy calls up and
says, 'l can get it in stores for you if
it's really good.”

“I didn’t think much of it, but I
came to find out the guy really wasa
food broker. I took the idea to man-
agement, and here’s the problem be-
tween management and talent: Tal-
ent always wants to do it now, and
management always wants to have
a meeting to schedule a meeting to
talk about a meeting about the meet-
ing we're going to have next week.

“Anyway, that went on for a while,
until I got frustrated. So one day I
came in and said, ‘That’s it, Rusty
Humphries’ Chili goes on store
shelves next week " I decided that I'd
put up the money myself, [ would
invest in my own career, and if it
didn’t work, I'd be the one who’d
lose. If it did work, the station and [
would both look great.

“In the first two weeks of the pro-
motion we sold 60,000 cans of chili.

Elizabeth Hamilton

NEWS/TALK/SPORTS

Then we did hot sauce, salsa and pas-
tas. Every time listeners went to their
local grocery store, there was my face
and the station’s name on a lot of
shelves. That one did very well for
us. We got a lot of attentior and
raised a lot of money for charity.”

Viva Las Vegas

Handel reported how he and his
morning team members turned
something that was originally done
as a lark into a successful promotion
that continues to brand the show and
make money for the radio
station year after year.
“The guys | work with are
all also very talented as
singers and musicians, ”
he said. “So one day 1said
we should invite some lis-
teners to go to Las Vegas
with us, and we would
put on a show for them.

“Over the last six or
seven years it has evolved
into a twice-a-year event, and the
hotel pays the radio station — not for
commercials, but just to bring people
to Las Vegas. | MC it, and the guys
put on a hell of a show.

“It doesn’t matter how many
rooms they give us, we always sell it
out. Last time we did it we sold out
600 rooms instantly. That
means there were 1,200
people who went and
spent money at the hotel
who otherwise would not
have done so.

“It's a promotion that
doesn’t have to be done in
Las Vegas; any station
could do it with a local
hotel or venue. You take
the most popular show on
your radio station, build an event
and invite listeners to come along.

“People love to come out to meet
the people they listen to. It becomes
like old-time radio, when people ac-
tually performed in front of a live
audience. It's where you really use
radio’s unique ability to connect with
listeners. It's turned into a money-

Rusty Humphries

making event for the station, a new
and successful connection with an
advertiser, a cool listener party and
a great tool for branding the radio
show.”

Think Outside
The Usual Box

Swanson asked how many attend-
ees had ever flown on a commercial
airline flight, and, naturally, everyone
in the room raised their hand.
“Now,” he continued, “keep your
hand up if you can remember every
single airline flight you have ever
been on.” Every hand in the room
dropped.

“OK,” he said, “how many of you
have flown in a helicopter?” A num-
ber of hands were raised, and all
stayed up when he asked, “How
many of you remember every single
flight you have taken ina helicopter?
What's the difference? One was just
an airplane ride, the other was a life-
changing experience.”

Reminding the attendees that most
every station has, or has access to,
any number of single-engine aircraft
and helicopters with empty seats in
the back, Swanson told how KGO
has taken advantage of that over the
years to brand the station with listen-
ers. “We sell rides for charity for
about $300 a pop,” he
said.

“If you have a Boy Scout
troop and you want to raf-
fle off a ride, we'll give it
to you. We've run 15,000
people through Jet Copter
810 over the years, and |
guarantee you that every
single one of those people
remembers that ride and
remembers the radio sta-
tion because of it.”

Ashwood reminded everyone that
not every promotion needs to cost
money. “Our Fox Sports Radio affili-
ate in Los Angeles, 'XTRA Sports 690
and 1150" [XETRA/Tijuana-San Di-
ego and KXTA/Los Angeles], is up
against an ESPN Radio O&O and a
Sporting News Radio O&O in the

market,” he said. “Don Martin, the
PD, understands the value of brand-
ing every time he has the station lock-
out say, ‘Breaking Kobe news first ...
guaranteed.” That doesn’t cost the
station anything,

“Find a story that is important to
your listeners, be on it first, own it,
and tell them that you own it over
and over again. Your cus-
tomer will get it, and it
doesn’t cost you a single
promotional dollar to
come up with the right
words to promote and
brand your radio station
in a listener’s mind.”

Swanson agreed that
often a great promotion is
not the one that costs the
most money, and he re-
minded attendees that a station’s
hosts are still its best promotional and
branding assets. “Recently, we took
a group of our hosts to a hotel ball-
room for a two-hour live broadcast,
from 7-9pm. The hotel gave us the
room for the people we drew who
came to see their favorite hosts.

“I'm telling you that if you take
four or five bright, entertaining, fun-
ny talk hosts and put them in a room,
give them a microphone and turn
them loose for a couple of hours, I
guarantee you're going to have a
great show that will pack a ballroom,
no matter what market you are in.”

Give ‘Em What
They Can’t Buy

Noting the relative affluence of
most of the Talk radio audience, Ash-
wood said that giving away what a
listener can’t buy is often even better
than giving away expensive items
like cars and trips. “Most of the au-
dience can afford what they want if
they really want it,” he said. “But
lunch with [NBA star] David Robin-
son? They can’t buy that. Flying lis-
teners with your hosts to a special
event? They can’t buy that.

“How about a road trip with one
of your city’s sports teams? They
can’t buy that, either. That's what

Jack Swanson

people will remember you for, and
that is what will mean something to
them. Always give them something
that reminds them that this is yet an-
other benefit of being one of your sta-
tion’s customers.”

Humphries added that AM
News/ Talkers should look to the
other radio band for some inspiration
when it comes to promo-
tions. “I think Talk radio
could promote itself a lit-
tle bit better if we'd take a
| look at the playbook from
FM stations,” he said. “Be
a bit more exciting, more
fun and more innovative
in how you handle on-air
giveaways and promo-
tions.

“Sometimes, as Talk
stations, I think we tend to take our-
selves too seriously and forget that
we also need to have fun with listen-
ers if we want them to participate
and remember us for what we do.”

As always, 1 cannot possibly re-
count the entire conversation or the
many ideas that those who attended
this R&R Talk Radio Seminar learn-
ing session took home with them.
But, frankly, that only serves to illus-
trate the real value that attendees re-
ceive when they come to this annual
format-focused event.

If you care to share your thoughts
with or ask questions of any of the
talented pros who were on the dais
for this panel, please note the contact
information for each of them in the
box below.

Ken Charles:

kencharles @clearchannel.com
Andrew Ashwood:
andrewashwood@clearchannel.com
Bill Handel:
bilthandei @ clearchannel.com
Elizabeth Hamitton:

elizabeth @ptpmarketing.com
Rusty Humphnes:
rustyHumph@aol.com

Jack Swanson:
jack.c.swanson@abc.com

Bill
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Earnings
Continued from Page 1

of 3%-7% and said the division’s Q1,
which saw 3% growth, will wind up
as the slowest growth quarter in 2004.
For all of 2003, radio revenue climbed
just 1%.

"We are totally focused on our
major markets,” Karmazin said. “In
the top 10 markets, our ad revenue
grew 6%. We are seeing obvious signs
of growthinour biggest markets.” He
added that Infinity saw 8% operating
income growth in the top 10 markets.
“Infinity is the No. 1 biller in seven of
the top 10 markets,” he said. Karma-
zinalso boasted that Infinity’s stations
are profitable in all 40 markets where
they operate.

Indecency Issues

Commenting on his company’s
role in the ongoing debate over broad-
cast indecency, Karmazin said that
while Viacom is “obviously con-
cerned any time the government is
getting involved in issues like
speech,” the company thinks “it’s a
very slippery slope for them to be try-
ing to use their position to influence
the kinds of programming that
Americans get to hear.”

Nonetheless, he said Viacom will
conform to the rules. “We are adjust-
ing the programming,” he said.
“While, at the same time, we are ag-
gressively going to take the FCC to
court if the opportunity presents it-
self, because we believe what they are
doing is not appropriate. It's a very
difficult area. In the old days, when
there were ‘seven dirty words’ consti-
tuting indecency, we knew what the
rules were, We'll conform, and we'll
fight them.”

Living up to Karmazin’s promise,
on April 23 Infinity filed its response
to a March 18 FCC fine proposed
against WKRK/Detroit for material
that aired on The Howard Stern Show
that was ruled indecent by the FCC.
In the 64-page filing, Infinity argued
that the proposed $27,500 fine is part
ofa campaign to chip away at the free-
speech rights protected by the First
Amendment.

“The commission has abruptly and
systematically altered almost every
aspect of indecency enforcement in
ways that dramatically undermine
the lawfulness of the overall scheme,”
Infinity said. In March WKRK was
cited for a Stern broadcast during
which the show’s cast discussed
sexual practices and techniques.

Entercom Reports
Record Q1 Results

Setting a new high mark for the
quarter, Entercom on Tuesday re-
ported that QI net revenue increased
7%, to $87 million, while net income
improved from $9.3 million (18 cents
per share) to $11.9 million (23 cents),
rightin line with Thomson First Call’s
forecast. Q1 operating income im-
proved 13%, to $24.8 million, while
free cash flow increased 40%, to $21.5
million.

On a same-station basis, net rev-
enue increased 6%, to $87 million,
while station operating income grew
10%, to $32.5 million. Entercom’s net

revenue, station operating income, net
income per share and free cash flow
were all record Q1 highs.

For Q2, the company forecasts
same-station net revenue growth of
6%, to $114 million, and predicts EPS
of H cents-45 cents.

Entercom President/CEO David
Field told investors during a Tuesday-
morning conference call that the
growth his company enjoyed in Q1 is
carrying over into Q2, and he’s
pleased with how Q2 is shaping up.
“Demand has grown steadily,” he
said. "We are beginning to see pricing
improvement as inventories become
increasingly limited for the remainder
of Q2.” However, he added, “The im-
provement we are seeing is measured
in gradual, incremental progress. We
are not yet in a robust seller’s market,
but we are clearly moving in the right
direction.”

Field noted that Entercom’s re-
cently announced $10.5 million pur-
chase of WNSA/Buffalo (see story,
Page 4) will be “mildly accretive” for
the company’s shareholders during
the station’s first 12 months of opera-
tions and “substantially accretive” in
future years and said he believes there
is room to improve the performance
of Entercom’s recently acquired India-
napolis cluster. ”I think there is a lot
of opportunity there,” Field said. “We
think it'll be a very nice, solid con-
tributor going forward.”

Salem Profits Top
Street Forecasts

Salem Communications on Mon-
day reported Q1 2004 earnings of $1.2
million (5 cents per share), up from a
Q1 2003 net loss of $6.1 million (26
cents). Salem topped by 2 cents
Thomson First Call’s consensus esti-
mate of 3 cents per share, The Q1 2003
lossincluded a one-time $4 million (17
cents) loss incurred due toearly retire-
ment of $100 million worth of long-
term debt.

Q1 net broadcasting revenue in-
creased 12%, to $43.2 million, while
station operating income increased
26%, to $15.6 million. Operating in-
come more than doubled, from $3.2
million a year ago to $8 millionin Q1.
Minus the effect of the retired debt,
Salem’s Q1 EBITDA improved 29%, to
$10.8 million.

On a same-station basis, Q1 net
broadcasting revenue increased 10%,
to $42.6 million, while station operat-
ing income improved 27%, to $15.7
million.

During a conference call with inves-
tors, Salem President/CEO Ed
Atsinger predicted that the robust
growth Salem demonstrated in Q1
will carry over into Q2. “Our Q2 guid-
ance demonstrates that these growth
trends are continuing,” he said. "We
believe we have reason to be optimis-
tic about the remainder of 2004.”

Salem predicts Q2 net broadcasting
revenue will grow in the high-single-
digit range, to $47 million-$47.5 mil-
lion, and forecasts net income per di-
luted share of 11 cents-13 cents. The
company is projecting Q2 station op-
erating income of $17.5 million-$18
million and expects same-station rev-
enue growth in the high-single-digit
range.
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Atsinger also said that former De-
partment of Education Secretary Bill
Benett’s recently launched Salem-syn-
dicated morning show is performing
better than he had originally hoped.
“While it’s still early, our initial results
have exceeded our expectations,”
Atsinger said, pointing out that
Bennett’s show had 53 affiliates on its
April 5 launch and is now up to 74.
Atsinger believes the show can hit a
major milestone by the end of this quar-
ter: "We'd like to have 100 affiliates by
the end of Q2,” he said. “This is ambi-
tious, butwealways setambitious targets.
We'll get there some time this year, but
that's a target we're shooting for.”

Meanwhile, Salem announced that
it's planning to sell up to 3.1 million
shares of its class Acommon stock, in-
cluding 775,000 shares owned by
Atsinger and Chairman Stuart Epper-
son.

J-P’s Radio Revenue
Grows In Q1

QI operating revenue from Jeffer-
son-Pilot’s radio stations increased
6%, to $16.7 million, while operating
earnings jumped 63%, to $3.1 million.
In the company’s broadcasting divi-
sion — including its radio and TV
operations ~— operating revenue in-
creased 7%, to $34.6 million, while
operating earnings skyrocketed 70%,
to $6.5 million. This growth was
drivenby strong TV political advertis-
ing and increased local advertising in
many of the company’s radio and TV
markets.

Overall, Jefferson-Pilot reported Q1
net income of $128 million (90 cents
per share). That's up from $109 million
(76 cents) a year carlier.

Subscriber Gain Can’t
Oftset Sirius Q1 Loss

Sirius saw anet subscriber addition
of 90,602 in Q1 2004, and as of March
31 the satcaster had a total of 351,663
subscribers. Additionally, Sirius’ total
revenue climbed to $9.3 million, com-
pared tojust $1.6 million last year. But
the company saw a net loss of $146.4
million (12 cents per share) during Ql,
compared to net income of $51.9 mil-
lion (16 cents) in Q1 2003,

Last year’s results included a $256.5
million gain resulting from the elimina-
tion of close to 91% of the company’s
outstanding debt, in addition to divi-
dend income of $79.5 million associ-
ated with the eradication of 100% of its
convertible preferred stock. Sirius’ loss
from operations widened from $99.1
million in Q1 2003 to $119.5 million.

Sirius remained upbeat, however,
saying that during Q1 several new dis-
tribution and programming agree-
ments were made that solidify the
company’s position in the satellite ra-
dio field. "On the heels of an excellent
holiday selling scason, we had a very
strong first quarter at retail,” Presi-
dent/CEQ Joe Clayton said. He cited
data from the NPD Group that said
Sirius increased its share of satellite
radio retail aftermarket sales to ap-
proximately 41% at the end of Febru-
ary. "That's a doubling of our retail
share since we introduced our first
plug-and-play products last June,”
Clayton said.

— Joe Howard and Adam Jacobson
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Idol Hands Are An ldiot's Workshop

] he nation is still reeling after the recent stunning elimi- |

nation of Jennifer Hudson from American Idol, while the mefa-
nin-deficient, marginally talented John Stevens dodged yet
another bullet — which has royally pissed off Mark Kaye,
who, along with his WIHT (Hot 99.5)/Washington Hot Morn-

Law," ‘Land of 1,000 Dances,” ‘Mustang Sally,” etc. It sounds

very “rat.” True Oldies is now ready to go national. For more
info, contact ABC's John Rosso at 212-735-1148.

| ‘Why, Why, Whyyyyy, Delilah?

~

RE neLille

T AR

* David McPherson named Exec. VP/Urban Music at

) N i At " heari losi that syn- Sony Urban Music.
ing Mess co-host, Kris Gamb‘le. has now openl)i declared war ' press ln'.te wre were hearing expl osn./e rumors tha S).'n + Benny Pough named Sr. VP/Promotion at Def Jam/Def
on Stevens, or, as Kaye affectionately refers to him, “The Red- | dicated AC nighttime love goddess Delilah was preparing Soul Recordings.

headed Suck-Child.” Phase One of their multipronged plan: i

The duo has proudly unveiled their own anti-Stevens website
at www.johnstevenssucks.com. “Only by crushing the dreams
of a 17-year-old, pasty-faced, redheaded boy can we make
our own dreams come true,” says Kaye.

Phase Two: Stunt guy Teapot Tim is
driving the “John Stevens Sucks-mobile”
to Stevens’ hometown of East Amherst,
NY, where, Kaye says, "He will read a
proclamation in front of the town hall let-
ting all of John's friends and neighbors

P . ; vernor.
know that their support of Mr. Stevens land, Bermuda: He s b.uylng.a radio .smtnon Era—elEs . goecret Communications debuts its “Warp
is an embarrassment to the good name ing his day job! Smith and fellow countrymen AC"-formatted KALC/Denver.
8 of East Amherst — plus, they're royally Scott Pearman and Glenn Blakeney were re- * KMPC/Los Angeles flips from Sports/Talk
So white, he sucks to Talk.

pissing off the rest of our talent-loving
country!”

Hopefully, Stevens will be gone by the time you read this,
but, given the way America’s "tone-deaf morons” (as Kaye calls

them) keep voting, the kid will probably win.

color from the room.

‘busiress trip.' . X 0 Angeles.
. R&B, h'?—hOP fmd reggae. “To think Fhat L * Daniel Glass named Sr. VP/Promotion
Scott Shannon Changes Format ing a part-owner of a radio station was not a goal until recent of SBK Records.
; N ths,” says Smith. “Today, {'m extremely happy to be able * Chris Brodie named Program Director
At least temporarily ... WPLJ/New York PD/morning leg- | """
porardy l s 8 to bring what | know to my country.” of KTWV/Los Angeles.

end Scott Shannon has finally found a way to creatively
share his lifelong love of oldies with the rest of us: He has
teamed up with ABC Radio Networks to
create a new 24/7 music format, Scott
Shannon’s True Oldies Channel. It's virtu-
ally a one-man operation, as Shannon

to him, Shannon has only one important

Scott! Come upstairs "equirement for True Oldies: “It’s only

to leave Jones Radio Networks after nearly
nine years and jump to Premiere Radio
Networks for a multimillion-dollar deal.
Premiere sources wouldn't comment on
the record — yet. “We don’t comment on
rumors, and that item is a rumor,” said
Jones EVP/COO Jim LaMarca. Delilah’s
current deal with Jones expires in June.

| Baby needs 2
| new Benz.

Elroy Smith, OM/PD of Clear Channel's WGCI-AM & FM
| & WVAZ/Chicago, has found a way to give back to his native

cently granted a license to own and operate
a radio station in Bermuda. Incorporated as
Inter-Istand Communications, the guys expect
to debut HOTT 107.5, Bermuda's fourth FM,
in July, with a format described as a mix of

Home visit now a

Frances W. Preston, President/CEQ of
BM ! for the past 18 years, is stepping down
in August, but will remain President Emeri-
tus. Exec. VP Del Bryant will step up as
her successor.

| * Infinity's WXRK (92.3 K-Rock)/New York needs a Cre-
| ative Services Director to spearhead the writing and design of

* Val Maki promoted to VP of Emmis Radio.

o -
O JEARS AGO
* Bennett Zier named VP/GM of WGAY-FM/Washington.
* A.D. Washington named VP/R&B Field Promotion for

Capitol Records.
¢ Chris McMurray named VP/GM of KODA/Houston.

Vb reans dgo

* Howard Stern nominated as the Liber-
tarian party’s candidate for New York

Y&l 15 Ay

+ Jimmy de Castro promoted to Exec. VP ol
of Evergreen Media and relocates to Los

W) viss 260 ChrisBrodie

+ Jim Ed Norman named Exec. VP/Nashville for Warner
Bros. Records.

» Jay Boberg elevated to President of IRS Records.

* WWSH/Philadelphia has a “Michael Jackson-Free Week-

produces and hosts the entire station | Fances Preston end” r
from his basement studio at home, With _:/ j FEARY 460 |
an arsenal of 8,000-10,000 titles available | Actual Damn Jobs!

» Michael O’Shea named National PD for
Golden West Broadcasters.
*» Steve West promoted to Assistant Man-

— dinner’s ready!”  songs | like,” he says. “It sounds like Pi- | all station imaging. Rush your most impressive stuff to OM Rob ager at KJR/Seattle.
rate Radio doing Oldies — very under- | Cross, WXRK, 40 West 57th Street, |4th Floor, New York, NY | ° “Nﬂmtx‘;:{gasdﬁfg;g ;2')':;2:;::' Black
ground. It's mostly uptempo party songs, like ‘| Fought the | 10019, or send mp3s to gigs@krockradio.com. No calls, please!  \ _ © © 9 Michael 0’Shea )

/\

2

..

Album 3
In Stores F
June 15th =

#4 new & aclive - Aclive Rack
In Rotation At: KXTE KUPD KZON

“Whare Did We Go Wrong®

Fram the new album
- BURN OUT THE STARS;

Touring
AllSummer on

BDYL WXTW KMBY WBUF WNVE WAQX B
WTFX KDJE KURQ KISW KHTQ WBZX

Dishituster By EW s Masedng
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* Albany Broadcasting CHR/Pop WFLY/Albany, NY
needs a PD. Rush your package to OM Kevin Callahan at
WFLY, 6 Johnson Road, Latham, NY 12110 or kcallahan@
albanybroadcasting.com.

* WFLZ/Tampa night jock Big Mama's exit leaves a |

prime opening. Rush your best stuff to PD Jeff Kapugi at 4002
Gandy Bivd., Tampa, FL 3361 | or jeffkapugi@clearchannel.com.
Reach out to Mr. Mama at 813-842-0438 or bigmama@tmail.
com.

The Programming Dept.

* WOZN/Greensboro Production Director Ryan Chase
swaps those duties for MD stripes.

* MD/midday talent Aimee Baumer exits Triple A WOKVY/
Knoxville.

* WBZU/Madison Asst. PD/MD/afternoon guy Dave

Murphy is named Asst. PD of Clear Channel AC and Old- |

ies combo WLTQ & WRIT/Milwaukee.
* Bernie Mack (the jock, not the Fox-TV sitcom star) is

named Asst. PD/afternoon jock at CHR/Pop WNDV (U93)/ |

South Bend, IN.

* Best wishes for a speedy recovery to WYOK/Mobile
Asst. PD/MD/afternoon guy Scott Adams, who suffered a
mild heart attack last Saturday. Adams is only 31! “I would
like to thank everyone who has reached out with their
thoughts and prayers,” says WYOK PD Ted Striker. “Scott
rold me he had quite a scare, but if there’s a positive side to
all of this, he has quit smoking.”

Quick Hits

* Radio One/Detroit GM & VP/Operations Tamara
Knechtel exits. WDT] Director/Sales Carol Lawrence-
Dobrusim is named interim GM.

* Citadel/Baton Rouge VP/GM Rebecca Breeding has left
~he building.

* Minutes after leaving The Morning Freak Show at WKST/
Jittsburgh, Tic-Tak returns to Detroit for nights at Clear
Channel sister WKQI. Mr. Tak is no stranger to the Motor
City, having formerly worked at crosstown rival WDRQ. He
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is now bringing that concept to satellite radio: The aptly
named Vin Scelsa’s Sunday Night Idiot's Delight debuts May 2
on Sirius Disorder. Down the hall, Dennis Elsas, who spent
more than 25 years as a WNEW personality, has been inked
to host Classic Vinyl weekdays from 6am-noon ET, starting
May 3.

* WOWI/Norfolk late-night host Big Dose (may not ap-
pear on his Visa card) moves over to Urban AC sister WKUS
for middays. WOWI overnighter E) Greig gets the big pro-
motion to late-nights.

* KHOP/Modesto morning team Geno & Jordan make
room in the studio to add night jock Madden to the newly
dubbed The Morning Three on K-H-O-P. Morning show pro-
ducer Just Joe shifts to nights.

* KUDD/Salt Lake City morning guy Andy Holiday bails.
Reach him at 801-265-9223 or andyholidayprod@aol.com.

* KMXB (Mix 94.1)/Las Vegas PD Charese Frugé wastes

little time filling her gaping midday and afternoon slots by us- ‘

ing people found around the house: Carly Brown, who's
been doing overnights on sister Alternative KXTE, joins Mix

as midday talent/Asst. MD. Another vintage Mix guy, Paul ‘

| Sands, returns from WZZN/Chicago to do afternoons.

Label Love

* It's an East Coast/West Coast lovefest for Virgin's Jason
McFadden (based in New York) and Danny Cooper (based
in Los Angeles), each of whom were awarded well-deserved

' VP/Pop Promotion stripes.

replaces Buckhead, who is rumored to be headed to sister |

IKHKS/Dallas.

* Two of New York radio’s most respected figures just
joined Sirius: Free-form pioneer Vin Scelsa, who developed
the Sunday-night show Idiot's Delight in 1985 while at WXRK,

* Mike DePippa, who was downsized during the recent
Elektra shrinkage, has joined Epic Records as Director/Alter-
native Promotion.

* Former DreamWorks Adult promo honcho Marc
Ratner has resurfaced as a partner with Hugo Varecker in
bigHelium entertainment, an L.A.-based artist-management
company that represents former DreamWorks act
eastmountainsouth, as well as newer artists Gabriel Mann and
Judd & Maggie.

* V2 Records Exec. VP/GM Steve Backer exits.

Talk Topics

* Jon Belmont, who has hosted wakeups on Journal
News/Talker WTM)J/Milwaukee for the past three years, has
accepted an anchor position with AP Radio in Washington,
DC.
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These mysterious and controversial billboards (above) be-
gan appearing all over Salt Lake City recently, giving local
residents cause to harrumph loudly. Later, the natives
were shocked and awed to find Simmons Alternative
KXRK (X96)/Salt Lake City was behind the boards —
which suddenly changed this week to ads for its Radio
From Heil morning show (below), complete with this nice
] touch: the X96 logo outfitted with devil horns and tail.
“We got a lot of attention,” says X96 PD/afternoon guy
Todd “Nuke 'Em"” Noker. "Someone cut down one of

T, -
TIL DEATHIDO US PART

the boards, and paintballs were shot at another one. For
the most part, people — even a lot of gay people — think

it's funny.”

NATIVE  LIEESTYLE
N

“paving HELL

Kerry BITIE

MOB ARG

* Alan Colmes, the left-leaning counterpoint to conser-
vative Sean Hannity on Fox News Channel's Hannity &
Colmes, just inked affiliate No. 60 for his nightly solo radio

| show, which airs daily from 10pm-lam ET. Fox News Live With
| Alan Colmes launched on 10 stations a year ago.

Condolences

Thirty-eight-year Phoenix radio personality H.G. Listiak
died April 26 from natural causes believed
| to be associated with an illness he suffered
| from over the past week. His age was un-
g ) known. Listiak, who previously worked at
crosstown KOY, joined Country KMLE/
Phoenix when it debuted |5 years ago and
was afternoon co-host and traffic anchor

when he died.

H.G. Listiak

LOOKING FOR A MENTOR?

Interested in Furthering Your Career?

Once again, the MIW’s are taking applications for their renowned Mentoring Program.
Interested? Go to www.radiomiw.com to learn more, print an application and move your career forward.

Wemen

WG Lishiak

www americanradiohistorvy com
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Velvet Revolver
Locked & Loaded

Duff McKagan talks about group’s new album,
addiction and kung fu therapy

1 st impressions, they say, can last a lifetime, and
any music fan lucky enough to see Velvet Revolver’s
debut gig last June at Los Angeles’ El Rey Theatre defi-
nitely witnessed the birth of the next supergroup.

Comprising ex-Stone Temple Pi-
lots frontman Scott Weiland; former
Guns N’ Roses guitarist Slash, bass-
ist Duff McKagan and drummer
Matt Sorum; and ex-Wasted Youth
guitarist Dave Kushner, the na-
scent group tore through a six-song
set that showed new life for the vet-
eran players.

Opening with a rousing cover of
The Sex Pistols’ “Bodies,” Velvet Re-
volver displayed a raw energy that
exceeded crowd expectations and,
even more important, a chemistry
that suggested this was not some
one-off side project, but a solid band
in its own right.

Following "Bodies,” the group
ripped open the high-energy, riff-
driven “Set Me Free,” an original
track they’d penned for The Hulk
soundtrack, before paying tribute to
their respective pasts with covers of
STP’s “Sex Type Thing” and GNR'’s
“It’s So Easy.”

Despite his recent troubles with
drugs, the law and rehab, Weiland
looked to be at the top of his game,
perching precariously atop moni-
tors, howling into a bullhorn and
eventually diving into the crowd
during an encore cover of Nirva-
na’s “Negative Creep.” Meanwhile,
the ex-Gunners laid down a full-
barrage assault on “It's So Easy”
that took its fuck-you ethos to a
new level, and they gave “Sex Type
Thing” a dirtier, meaner groove than
it has ever had.

"That show was the solidifier,”
McKagan tells R&R. “When we
play this material, we attack it. We're
not gentle with it.”

The Project

As good as the show was, it
turned out to be only one stepping-
stone in Velvet Revolver‘s uphill
climb. Formed when Slash, McKa-
gan and Sorum came together with
ex-Buckcherry singer Josh Todd and
guitarist Keith Nelson to play a ben-
efit for late friend and musician Ran-
dy Castillo, Velvet Revolver, or “The
Project,” as it was known then, has

undergone more twists and turns
than a Tarantino movie.

The chemistry between the re-
united players was undeniable,
McKagan says, but finding the right
singer was a bit more challenging,
with everyone from Sebastian Bach
to Courtney Love rumored tobe fill-
ing the spot. Furthermore, the whole
genesis was documented by VH1
for an upcoming special.

Velvet Revolver

Meanwhile, McKagan had been
hanging out with Weiland, who was
still in STP at the time. “I had no
ideas of ‘Let’s steal their singer,’”
McKagan says. “That's not how we
operate. A few months later we got
a call from Paramount asking us to
do this cover of Pink Floyd’s ‘Mon-
ey’ for The ltalian Job.

“At the same time, Ang Lee want-
ed us to do an original song for The
Hulk. A week or so earlier Stone
Temple Pilots had broken up. I
asked Scott if he wanted to do these
songs with us for these movies, and
he said, ‘Fuck yeah, tell me when
and where.’ The moment he walked
in, we knew by the way he swag-
gered in that this is the fuckin’ guy.”

The Perfect Fit

While Weiland turned out to be
the perfect fit vocally, his troubles
with drugs, rehab and the law
plagued both him and his new
band. Less than one month before
winning the Velvet Revolver gig,
Weiland was arrested for possession
of an illegal substance, eventually
earning three years’ probation.

He had struggled with drug ad-
diction for nearly a decade to that
point, with three prior arrests for
possession and various rehab stints.
In October 2003 he was arrested for
a DUl and ordered by a judge to
immediately re-enter rehab. This
made many skeptical about wheth-
er Velvet Revolver would ever get
off the ground with its constantly
delayed debut, Contraband.

But McKagan says that inside the
group there was no doubt about ei-
ther the band or its frontman.
“When he came into this band, he
was really upfront about having a
problem,” he says of Weiland.

“To the outside world it’s like,
'Oooh, he's gota drug problem.’ But
he told us how much he was doing,
and, to us, it wasn‘t a big deal. And
he wanted to quit, so what's the big
fucking deal? He’s in the right
crowd, because we've been through
all that shit. We've done as much or
a lot more than him, probably the
latter ... most definitely the latter.”

Mountain Men

Part of helping Weiland was get-
ting him up to the mountains of
McKagan's native Washington state,
where there was a martial arts in-
structor who had helped McKagan
sort himself out.

“We feel like snot-
nosed punks again.”

“I started to do martial arts; it was
the only thing that clicked with me,”
McKagan says. “Scott had been to
rehab a billion times, and obviously
it wasn't working. I knew this kung
fu guy 1,300 miles away from L.A.,
up in the mountains. There’s no way
out; you just focus on the thing,

“He’s a philosopher and a mas-
ter. He’d make us write in these jour-
nals every day and work out. Scott
really started to express himself and
wherehe was at. We talked a lot. His
lyrics are very reflective of what was
going on in his life at that moment.
It’s pretty brutal. At the same time

Final Ballot Next Week

The final ballot for the 2004 R&R Industry Achievement
Awards will be mailed with the May 7 issue of R&R. Please
| note that there is one ballot
l mailed with each paid sub-

scription to R&R.
containing the ballot inside the
opening your copy of R&R next

ballot. Fill it out and send it in as

You will find a smaller envelope
weekly R&R mailer. Be careful when
week — you don't want to lose the
soon as possible. The deadline is May 21. The awards ceremony will

be Friday, June 25 at the Beverly Hilton Hotel here in Los Angeles.
Register for R&R Convention 2004 at www.radioandrecords.com.

it's very melodic; the words are very
well chosen, and it’s very clever.
Scott’s a pretty genius guy when it
comes to writing lyrics and melo-
dies.”

The lyrics throughout Contraband
pull no punches. In"Superhuman,”
Weiland sings, “Cocaine, alcohol,
lady-lay, withdrawal,” while the
beat- and bass-driven "Big Ma-
chine” finds the singer growling,
“He's a junkie piece of shit because
he says s0.” And on the big rock bal-
lad “Fall to Pieces,” the singer lets
his soul bleed.

“He got arrested one night, got
out of jail and was crying,” McKa-
gan recalls. “He said he wanted to
sing ‘Fall to Pieces,” which we had
the music for. He said that he had
the lyrics for it, and he sang the song.
It was a moment that was so real
and so raw. I'd rather be on a record
that's real than some sort of made-
up pop song written about a girl.”

Butamid the turmoil of Velvet Re-
volver’s blues-driven hard rock,
Weiland does seem to find comfort,
particularly in the chorus of the lead
single, “Slither,” where he catharti-
cally moans, “Yeah, here comes the
water/It's come to wash away the
sins of you and 1.”

Despite all the problems and
pushed-back release dates for Con-
traband, McKagan says the record
was easy to make. “Everything you
hear on the record is a first or sec-
ond take,” he says. “We did the
record in about two weeks. It took
longer to mix and master than it did
to record.”

Road-Tested

While the El Rey gig remains Vel-
vet Revolver’s only live show to
date, McKagan isn’t worried about
hitting the road. “We’re more than
ready,” he says of the upcoming
tour, which kicks off May 13 in St.
Louis. “We're all road guys. We've
all done this, and we're all better
players. It‘s not like you're taking a
bunch of rookies on the road. On the
road is where this band will really
start to sink in and start to hammer
shit home.”

And fans can look forward to
hearing some classics mixed in with
the new songs. “We're going to have
an ever-evolving set list, but we
have some songs under our belts
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that are STP songs and there are
Guns N’ Roses songs that we've
carefully picked out and learned,
and now we own them,” McKagan
says. “The audience would want to
hear them, and it’s fun for us to play
them.”

“The moment
Scott walked in,
we knew by the
way he swaggered
in that this is the
fuckin’ guy.”

As for his ex-band, McKagan
seems to bear no ill will. When
asked if he saw Guns N’ Roses’ big
comeback on the 2002 MTV Video
Music Awards, he admits that he
didn't see it until a year after its orig-
inal broadcast. “I was going to uni-
versity at the time, and [ have two
kids, so I wasn’t watching a lot of
TV,” he says.

“Iwas kind of pulling for the guy
a little bit, but I think it was just an
off night for him. Part of me feels
that Guns N’ Roses died. I think it
would have been better if he
changed the name, but whatever.
I've moved way beyond that, and
that was a long time ago for me.

"It was a great time. We went
from five street urchins, penniless,
to playing stadiums. That’s some-
thing that will always be near and
dear to my heart. But the last time
we played with them was 11 years
ago. That was before [ got sober and
all that stuff, so it really was a life-
time ago for me.”

For McKagan, it's all about the fu-
ture and Velvet Revolver. Asked if
he feels this band is a rebirth for its
members, he says, “We feel like
snot-nosed punks again. It's just so
aggressive. Obviously, there was
something pent-up, or maybe it's
just the way we do it. We can't fig-
ure it out, butit’s the most punk rock
record we've participated on.”
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Usher Alive At Five

The HITS Top m
50 is dominated © = ﬁ 0
by funk and soul 5
this week. -~
LaFace/
Zomba’s Usher
remains at No. 1
for the fifth con-
secutive week,
out his reign is about to end: Shady/In-
terscope’s D12 and Eminem will take
over the top spot next time out.

Hanson

| and Def Jam/

Bad Boy/Uni-
versal’s Mario
Winans (No. 2),
Columbia’s
Prince (No. 3)

IDJMG's
Ghostface (No.

| 6) bum-rushing

the chart.

The rest of the top 10 is rounded out I
by holdovers Capitol’s Now 15 (No. 4), Is-
land/IDJMG’s Hoobastank (No. 5), Co-

Prince

up’s Evanescence (No. 10).

Other chart newcomers include
Wind-up’s Drowning Pool (No. 18),
Liquid 8's Fear Factory (No. 21), 3CG's
Hanson (No. 27), Suburban Noize’s
Kottonmouth Kings (No. 37), Warner
Bros.” Prince best-of (No. 39), Spitfire’s |
Zakk Wylde (No. 41) and Warner Bros. |
Nashville’s John Michael Montgomery
(No. 4).

Double-digit gains are registered by |
A&M/Interscope’s Black Eyed Peas (No.
30-25 and +19%, helped along by their
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¢ THE INDUSTRY'’S NO. 1 RETAIL CHART April 30, 2004
w ™ ARTIST ALBUM LABEL POWERINDEX CHANGE
1 1 USHER Confessions LaFace/Zomba 257,074 -10%
- 2 MARIO WINANS Hurt No More Bad Boy/Universal 235,494 -
- 3 PRINCE Musicology Columbia 172,349 -
2 4 NOwW 15 Various Capitol 100,412 7%
3 5 HOOBASTANK The Reason Island/IDJMEG 75,352 +1%
- 6 GHOSTFACE Pretty Toney Album Def Jam/IDJMG 74,331 -
5 7 JESSICA SIMPSON In This Skin Columbia 62,316 1%
9 8 KANYE WEST College Dropout Roc-A-Fella/lDJMG 59,004 3%
4 ] GUNS N'ROSES Greatest Hits Geffen 58,420 -16%
8 10 EVANESCENCE Fallen Wind-up 57,219 1%
7 n NORAH JONES Feels Like Home Blue Note/EMC 55477 -14%
n 12 OUTKAST Speakerboxxx/The Love Below LaFace/Zomba 54,100 +5%
12 13 KENNY CHESNEY When The Sun Goes Down BNA 50,153 0%
10 14 LIL" FLIP U Gotta Feel Me Columbia 48,640 -16%
6 15 JANET JACKSON Damita Jo Virgin 46,096 -30%
14 16 ALICIA KEYS The Diary Of Alicia Keys JIRMG 43,526 2%
15 17 MAROON 5 Songs About Jane DctonelJRMG 41,509 6%
- 18 DROWNING POOL Desensitized Wind-up 41,262 -
13 19 J-KWON Hood Hop So So Def/Zomba 40,411 -18%
16 20 TWISTA Kamikaze Atlantic 39,578 -8%
- 21 FEAR FACTORY Archetype Liguid 8 39,446 -
21 22 SHERYL CROW Very Best Of A&Myinterscope 38,809 +7%
19 23 JOSH GROBAN Closer 143/Reprise 37,709 1%
23 24 PUNISHER Soundtrack Wind-up 36,350 +9%
30 25 BLACK EYED PEAS Elephunk A&Miinterscope 35,395 +1%%
17 26 ERIC CLAPTON Me And Mr. Johnson Reprise 33,937 A7%
- 27 HANSON Underneath 306 33,809 -
26 28 JET Get Born Atlantic 32,219 +6%
20 29 YELLOWCARD Ocean Avenue Capitol 32,196 14%
2 30 MODEST MOUSE Good News For People Who Love... Epic 31,627 8%
3 n KEITH URBAN Golden Road Capitol 31,129 +6%
18 32 AEROSMITH Honkin' On Bobo Columbia 30,073 22%
4 33 NICKELBACK Long Road Roadrunner/IDJMG 29,999 +10%
29 ks BEYONCE Dangerously In Love Columbia 29,805 0%
4 35 JOSS STONE Soul Sessions S-Curve/EMC 29,788 +29%
33 3% BRITNEY SPEARS In The Zone Jive/Zomba 29,009 +5%
- 37 KOTTONMOUTH KINGS Fire It Up Suburban Noize 28,388 -
24 38 JAY-2 The Black Album Roc-A-Fella/iDJMG 27,883 -16%
- 39 PRINCE The Very Best 0f Warner Bros. 27,156 -
25 40 LUDACRIS Chicken & Beer Def Jam South/IDJMG 25,110 -18%
- 41 ZAKK WYLDE Hangover Music Vol. 6 Spitfire 24,976 -
46 42 TOBY KEITH Shock’n Y'all DreamWorks 24,122 +11%
42 43 HILARY DUFF Metamorphosis Buena Vista/Hollywood 23452 4%
- 44 JOHN MICHAEL MONTGOMERY Letters From Home Warner Bros. 23404 -
27 & G UNIT Beg For Mercy G Unit/interscope 23,345 -23%
4 46 BLINK-182 Blink-182 Geffen 22,948 9%
% 47 BAD BOY'S 10TH ANNIVERSARY... Various Bad Boy/MUniversal 22,476 -18%
- 48 ALAN JACKSON Greatest Hits Vol.2 Arista 21,898 -
28 49 CARL THOMAS Let's Talk About It Bad Boy/Universal 21,879 27%
- 50 LINKIN PARK Meteora Warner Bros. 21,306 -
© HITS Magazine Inc.

(_J | ALBUMS | Meanwhile, a trio of contenders bow | lumbia’s Jessica Simpson (No.7), Roc-A- | NBA  promo-

in the top 10 Fella/IDJMG’s Kanye West (No. 8), Gef- | tional spot),

this week, with fen’s Guns N’ Roses (No. 9) and Wind- | Roadrunner/

IDJMG’s Nick-
elback (No.
33,+10%), S-
Curve/EMC'’s
Joss Stone (No.
44-35, +29%) and DreamWorks Nash-
ville’s Toby Keith (No. 42, +11%).

Mario Winans

Next week: It’s all about Detroit, as
Eminem’s posse D12 make the chart
their World. Verve’s Diana Krall, Mrs.
Elvis Costello, is also set for a top 10
debut.
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Ch-Check It Out

Mike D, MCA and King Ad-Rock entered the music world in
1979 via the New York scene. Next week, 25 years after they started
in the business, The Beastie Boys present “Ch-Check It Out,” our
first look at their highly anticipated forthcoming CD To the 5 Bor-
oughs. The album — their first in six years — was produced by
The Beastie Boys in their New York City studio and will drop in
stores June 15. The video for the song is by director Nathanial
Hormnblower, who did work for the boys 3
on “Intergalactic.” A high-profile pro-
motional push for “Ch-Check It Out” §
has already started: The song was fea-
tured prominently in the April 28 epi- ]
sode of television’s The O.C. “Ch-Check &
It Out” will be arriving at Rhythmic,
Urban, Active Rock and Alternative
outlets next week.

Counting Crows are Going for Adds
at Hot AC and Triple A with “Acciden-
tally in Love,” a song written for the film Sirek 2 and produced
by Brendan O'Brien. “Accidentally in Love” will play during the
film’s opening montage of Shrek and Princess Fiona on their hon-
eymoon. Crows lead singer Adam Duritz will appear on VH1’s
Inside Shrek 2 on May 14 to help promote both the single and the
film. As for the soundtrack album, it will hit stores on May 11, fea-
turing such artists as David Bowie and Pete Yorn. Counting Crows
will continue to pump up the single with performances on The Late
Show With David Letterman on May 26 and Today on May 28. In late
June Counting Crows will hit the road for a US. tour. Shrek 2 opens
in theaters May 11.

His album has already reached triple-platinum status in the
UK, he has been dubbed “Sinatra in sneakers” by BBC Music, and
next week 24-year-old Jamie Cullum debuts stateside with "These
Are the Days,” the first single from his
upcoming release Twentysomething. Cul-
| lum came up with the title song for his
album after he and a few of his old col-
lege friends tried to figure out how to
get through their quarter-life crises.
"When [ woke up the next morning, [
had this idea to write a song about peo-
ple my age, 20-somethings, not know-
ing their place in the world or where to
go, and how education doesn't really
prepare them for that,” Cullum says. He will be bringing his sound
not only to Smooth Jazz, but also to Late Night With Conan O'Brien
on May 13, Today on June 1 and Letterman later in June.

Columbia, SC native Angie Stone paid a lot of dues to achieve
the status she has today. In her late teens she moved to New York
to pursue music and joined the mid-'80s rap trio Sequence. After
her stint with that group ended, the multi-instrumentalist (who
also happened to be a decent basketball player back in the day,
gamering scholarship offers from many colleges) continued to
pursue her goal. She worked as a backup singer and saxophonist
for Lenny Kravitz, led a soul trio called
Vertical Hold, did time as a songwriter
for Mary J. Blige and SWV and sang
backup for ex-bovfriend D’Angelo. In
1999 she finally broke through with her
solo effort, Black Diamond. Next week
Stone returns to the scene as she pre-
sents “I Wanna Thank Ya” to Urban
and Urban AC radio.

Country crooner Keith Urban cur-
rently sits in the No. 2 spot on R&R'’s
Country chart with “You'll Think of Me,” and next week he’s not
only aiming for No. 1%, he’s also Going for Adds at AC with his
hit song. In May Urban will be performing in mostly Southern
markets with Kenny Chesney, against whom he is competing in
the category of Top Male Vocalist at this year’s Academy of Coun-
try Music Awards. Other nominees in the category are Alan Jack-
son, Toby Keith and Tim McGraw, and the ceremonies will air live
from Las Vegas on CBS on May 26.

_The Beastie Boys

Jamie Cullum

Angie Stone

GOING FOR ADDS _

R&R April 30, 2004

0000060000000 0000000

Week Of 5/3/04

CHR/POP

MURPHY LEE fINELLY Hold Up (Fo’ Reel/Universal)
STERIOGRAM Walkie Talkie Man (Capitol)

CHR/RHYTHMIC

BEASTIE BOYS Ch-Check It Out /[Capitol)
JAY TEE Baby Girl (Casablanca/Universal)
MURPHY LEE fINELLY Hold Up (Fo’ Reel/lUniversal)

URBAN

BEASTIE BOYS Ch-Check It Out Capitoff

JAY TEE Baby Girl {Casablancal/Universal)

KEVIN LYTTLE Turn Me On (Atiantic)

MURPHY LEE fINELLY Hold Up fFo’ ReelUniversall

URBAN AC

SIMEON Hey, Hey! ({One1Sou))

COUNTRY

BLAINE LARSEN ln My High School (Giantsiayer/
Quarterback)

JEDD HUGHES High Lonesome (MCA/

ROYAL WADE KIMES Xnockin' On Heaven’s Ooor
(Wonderment/

AC

KATIE MELUA The Closest Thing Ta Crazy
{Dramatico/Universal)

KEITH URBAN You'll Think Of Me (Capitol)

HOT AC

I

COUNTING CROWS Accidentally In Love
{DreamWorks/Geffen)

JASON MRAZ Curbside Prophet fAt/antic)

ANGIE STONE f/SNOOP DOGG | Wanna Thank Ya (/BMG |

ANGIE STONE f/SNOOP DOGG | Wanna Thank Ya L/BMG/

SMOOTH JAZZ

JAMIE CULLUM These Are The Days (GRP/VYMG)
JAZZMASTERS Visions Of lllusion (Tripgin ‘N’ Rhythm)
MARCUS JOHNSON 18th & M /3 Keys/

ROCK

BIG HEAD TODD & THE MONSTERS Come On
(Sanctuary/SRG)

EARSHOT Wait (Warner Bros.)

NICKELBACK Feelin’ Way Too Damn Good
{Roadrunner//DIMG)

ACTIVE ROCK

g,

BEASTIE BOYS Ch-Check It Out (Capitol)
EARSHOT Wait (Warner Bros.)
LACUNA COIL Swamped (Century Media)

NICKELBACK Feelin’ Way Too Damn Good
(Roadrunner/{DJMG)

X-ECUTIONERS (Even) More Human Than Human (Columbia/

ALTERNATIVE

BEASTIE BOYS Ch-Check it Dut Capitol)
EARSHOT Wait (Warner Bros.)

KILLERS Somebody Told Me f/siand/iDJMG)
LIT Looks Like They Were Right (Nitrus/DRT)

NICKELBACK Feelin’ Way Too Damn Good
{Roadrunner/IDJMG)

X-ECUTIONERS {Even) More Human Than Human (Columbia)

TRIPLE A

BIG HEAD TODD & THE MONSTERS Come On
(Sanctuary/SRG)

COUNTING CROWS Accidentally In Lave (DreamWorks/
Geffen)

JOHN EDDIE Everything (Thrill Show/Lost Highway)
JOHNNY WINTER Lone Wolf (Virgin/

LORETTA LYNN wiJACK WHITE Portland, Oregon
{Interscape)

LOST TRAILERS Longfall (Republic/Universal)
OMAR & THE HOWLERS Boagie Man (Ruf/

JIM LAUDERDALE Headed For The Hills {Dualtone)
PETER DISTEFANO Gratitude (Sanctuary/SRG)
TWO DOLLAR PISTOLS Hands Up! (Yep Roc)
VARIOUS ARTISTS Women Of Africa (Putumayo)

R&R's Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds
is e-mailed each week to participating radio and record executives. For more info, contact Greg Maffei at
gmaffei@radioandrecords.com.
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CHR/POP

PRO-FM Turns The Big 3-0

The legendary Providence station continues to amaze

t’s hard to believe that 30 years have somehow
slipped by, but after repeated checks of our calendar
— and the mirror, to count the gray hairs — we realize
it's true. On April 24 the mighty WPRO-FM (92 PRO-
FM)/Providence celebrates 30 years of perfectly reflect-
ing the hearty, blue-collar New England audience that
it continues to serve so well.

Originally signed on by 21-
year-old Gary Berkowitz in 1974,
?RO-FM has seen an impressive
ist of PDs and personalities pass
through its hallowed halls, in-
cluding Jack O’Brien, Berkowitz
(twice), Tom Cuddy, Paul “Boom
Boom” Cannon, "Mighty Mike”
Osborne (who still does week-
ends there), Don Geronimo,
Howard Hoffmann, David Simp-
son, Chris Shebel and current PD
Tony Bristol, who's also on his
second tour of duty.

day in Providence — and we all know those are few
and far between — in 1984, Bee Gee Robin Gibb (1)
and then-WPRO/Providence PD Tom Cuddy donned
matching station T-shirts for a day in the sun.

“I started doing weekends here in
1978, while still a senior in high
school,” says Bristol, who, in the be-
ginning, enhanced PRO-FM’s
hometown vibe by borrowing the

name of a nearby town for his air-
name. “In 1979 [ was upped to full-
time overnights for $172.78 per
week.” He later rose through the
ranks to middays, afternoons and
MD. He left the nest in 1993, only to
return in 1998.

An Exciting Time

Berkowitz, now a successful AC
consultant, says, “Little did we
know we were building a legendary
radio station. In the early ‘70s | was
doing nights on sister WPRO-AM
— which was the big-gun Top 40
station at the time and was pro-
grammed by Jay Clark — while the
FM was doing Beautiful Music and
getting no ratings.”

Berkowitz went by the name
Gary Daniels on the AM. He says,
“In early 1974 our GM, Warren Pot-
ash — who is a wonderful guy —
came to me and said, "We want to

f CHR Session Undergoing
Top-Secret Testing

The R&R Convention 2004
CHR panel “Dude, Where's
My Format” is undergoing
rigorous testing at the top-
secret R&R proving grounds.
Here are some of the ques-
tions so far: Where’s the pop
music? Should it be called
CHR/Pop or CHR/Hip-Hop?

com.

Where's the personality? Where’s the line on indecency?
We'll also address building compelling content while trying to hit
leaner budgets and satellite radio and other distractions. And who will
survive the 10-foot “drop test™? Check here for continuous updates,
and be sure to register for the convention at www.radioandrecords.

“Little did we know
we were huilding a
legendary radio

station.”
Gary Berkowitz

flip the FM to Top 40 and have you
be the PD. The pay is $175 a week,
and it’s nonnegotiable. Oh, and we

IN A PREVIOUS LIFE Here's Gary Berkowitz, Robert J. Boogie (aiso known as *The
Boogie Man") and Neil Sedaka in PRO-FM’s original control room sometime in summer 1976,
before the station took its now-ubiguitous nickname: It was still known as “WPRO-FM 92.”

BERKO & THE WOLFMAN, THE

PREQUEL Years before meeting at a Fouth of July
parade in Rhode Island, Gary Berkowitz (1) and

Nolfman Jack shared a tender moment at one of the

first R&R Conventions in the mid-'70s. The picture
was laken by then-WARA/Attleboro, MA PD Tom
Cuddy, who was later hired away by Berkowitz to be

PRO-FM's Asst. PD.

KISS ON CHR? ack in 1979 it was anything goes for the format, as proven by this
picture, where WPRO/Providence personnel freely mingle with the Kiss boys. Fourth from
left in this picture is 30-year station vet and current morning co-host Giovanni, while

current PD Tony Bristol can be seen third from right.

www americanradiohistorv com

want you to also do nights using
your real name."”

Flush with excitement about his
new gig, Berkowitz became inspired
and wanted to change the FM’s call
letters. He says, “ At the time Bartell
Broadcasting had all of those great
‘Q’ stations, like WMYQ/Miami,
KSLQ/St. Louis and, of course,
KCBQ/San Diego. | wanted to
change the calls to WPRQ and call
it'Q92, but it didn’t happen.”

The original WPRO-FM lineup
started with market legend Salty
Brine, who was simulcast from
WPRO-AM from 6-8:30am. "Mid-
days was some guy named Tony

Continued on Page 29

I’'M THE KING OF THE WORLD! Looking every bit the

ate radio professional that he is, here'’s Gary Berkowitz in the
PRO-FM control room, circa 1977. Check out the Ampex 350, turntables
and the RCA BC-5 board behind him!

COUNCIL OF THE GREATS Here are a few of the PRO-FM
staffers on a night out at local amusement park Rocky Point during
the summer of 1977. Grinning before going for another ride on the
rolfer coaster are (I-r) PD/afternoon driver Gary Berkowitz, night guy
Howard Hoffman, morning personality Big John Bina and midday host
Don Geronimo
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VK WE  ARTIST TTLE LABEL(S) T PLATS AJ%:N'E:E e TSmOy Most Added’
1 1 USHER f/LUDACRIS & LIL’ JON Yesh (LaFace/Zomba) 8952 4 754631 14 150 |y rradds.com
2 @ WMAROONS This Love (Octanel//AMG) 8901  +195 761136 14 12400
ARYIST TITLE LABEL(S} ADDS
5 € D12 HEMINEM My Band (Shady/interscape) 6747 +542  S66843 7 V1B | \uorern oo fani 7
3 4 BRITNEY SPEARS Toxic (ive/Zomba) 6488 961 530165 17 12310 | CALLING Our Lives (REA/BME) 19
8 @ HOOBASTANK The Reason fisiang/i0JMG) 6466  +928 477782 9 121/1 | MARIAMENA You'e The Only One (Columbia) 17
4 6  EVANESCENCE My Immortal /Wind-up/ 6079  -320 509194 19 123j0 | LOSLONELYBOYS Heaven (Epic/ 15
10 @ BEYONCE Naughty i Colmbs 5995  +936  SOI600 6 1200 | |\ST T DWNSON AlEslsOne Mokt 18
7 o J-KWON Tipsy (So So Def/Zomba) 5623 +13 389970 10 109/0 | aLiciA KEYS I 1 Ain't Got You LVRMG) 14
6 9 JESSICA SIMPSON With You (Columbia/ 5052 734 400834 23  117/0 | BRITNEY SPEARS Everytime Uive/Zombal 14
14 D M WINANS fENYA & P. DIDDY | Don't Wanna Know (Bad Boy/Universal) 4845  +1058 436468 5  110/9 | TRAPT Echo (Wamer Bros) n
11 @ JESSICA SIMPSON Take My Breath Away (Columbia) 417 +302 405410 8  116/0
9 12 CHINGY One Call Away (DTP/Capitol) 4473 1009 265131 12 1120
16 )  USHER Bum (LaFace/Zomba) 4435  +739 353066 5 1134
12 14 CASSIDY f/R. KELLY Hotel L/AMG) 3818 464 269935 13 1070
18 BLACKEYED PEAS Hey Mama (A&M/hnterscape) 3806 +214 309685 14 1152
19 @  AVRILLAVIGNE Don't Tell Me Arista/AMG) 3757 +226 247460 8  122/0 Most
13 17 OUTKAST The Way You Move (LaFace/Zomba) w6 455 2a3 23 s | /Imcreased Plays
15 18 LINKIN PARK Numb (Warner Bros.) 3548 173 298724 22 1140 Vs
17 19 NICKELBACK Someday fRoadrunner ﬁmrds//u.m{z;/ 3424 261 262670 30 1220 m msﬁ“ I ':“;;f
21 @ KIMBERLEY LOCKE 8th World Wonder (CurlyReprise) 3045  +142 134084 13 1070 | pevonee naughy Git Cobmbis o
20 @ BLNK182 | Miss You (Geffen/ 3036 +226 216468 B 1111 | HOOBASTANK The Reason fisiand/EMG) 928
25 @D SWITCHFOOT Meant To Live fRed ink/Columbia) 2774 +91 185817 16 104{0 | USHER Bum LoFacelZombs) 139
28 @  SEAN PAUL 'm Still In Love With You (VP/Atlantic) 2451  +602 257542 4  B9j8 ;m::&j; I'm Stin l/‘;"e With You (¥P/dtenti +§gf
22 24 SHERYLCROW ThefFirst Cutls The Deepest (A&Minterscope) 2005 421 1616 20 1020 | gy (chNEm e b Staptosape o
23 25  HILARY DUFF Come Clean (Buena Vista/Hallywood) 2304 509 175293 15 1100 | JAYZ Dirt OFf Your Shoulder (Roc-A-FellalDIME) +562
30 @  JAY-Z Dirt Off Your Shoulder (Roc-A-Fella/iDJMG) 2208  +542 162947 4  84/14 | YELLOWCARD Dcean Avenue (Capitolf +47
32 € YELLOWCARD Ocean Avenue (Capitol) 2105 +471 130023 5  106/5 | BRITNEY SPEARS Everytime UielZombe) el
20 28  JET Are You Gonna Be My Girl /At/antic) 2086 -903 165214 12 114)0
31 @  OUTKAST Roses fLaFace/Zombal 1928  +286 111682 7 927
29 €D THREE DAYS GRACE {l Hate) Everything About You Live/Zomba/ 1838  +86 69643 10 9812
26 31 SARAH CONNOR Bounce (pic/ 1548 703 81023 15  112)0
27 32 3DOORS DOWN Away From The Sun (Republic/Universal 1480  -333 75578 10  82i0 New & Active
34 @ LIZ PHAIR Extraordinary (Capitol) 1322 +167 66121 4 805
33 € ROONEY I'm Shakin' (Geffen) 1322 +58 78694 9 680 TRAPT Echo (Wamer Bros.)
47 €@ MIS-TEEQ Scandalous (Reprise/ 1219 +581 87908 2  80/27 ;‘“" ""V:Bi’ﬁ T";“"\sl""":;;:/g D:‘;‘f; Ui
37 € SIMPLE PLAN Don't Wanna Think About You Warner Bros.) 1113 +52 52647 5 6900 T:;fl,:ys: 537,':(;| 'sf:tfm 25, Aids: 6
39 @ CHERIE I'm Ready (Lava/ 1088 +94 47102 4 796 BRITNEY SPEARS Everytime /ive/Zomba/
43 @ CHRISTINA MILIAN Dip It Low fisand/i0JMG) 1078 +257 62069 2  64/8 Total Plays: 565, Total Stations: 31, Adds: 14
44 € SUGABABES Hole In The Head finterscape/ 1068  +252 50016 2 765 TWISTA Ovemight Celebrity (Atlantic/
a1 @ J0JO Leave (Get Out) (BlackGround/Universal 1064  +187 52368 3 697 Total Plays: 478, Total Stations: 31, Adds: 4
38 @ TOBYLIGHTMAN Devils And Angels fava 1058 +2 49123 6 620 | peereteet
36 42 FIVEFORFIGHTING 100 Years (Aware/Columbia) 972 142 48607 8 5000 RYAN DUARTE You (Univrsal
35 43  TWISTA fIKANYE WEST & JAMIE FOXX Slow Jamz (Atlantic/ 856 -267 45522 16 90/0 Total Plays: 403, Total Stations: 12, Adds: 4
@ L0SLONELY BOYS Heaven (0r/Epic/ 792 +180 37046 1 5915 | JOSSSTONE Felltn Love With A Boy /S-CuvelEMC)
@  KANYE WEST fISYLEENA JOHNSON AN Falls Down (Roc-A-Fels/il0JMG) 785 — +253 61773 1 4ay1s | TotelPlays: 384, Total tations: 27, Adds: 1
40 46 NICK CANNON Gigolo (ive/Zombal M 50 48442 17 810 g’:ﬁ‘,,’l'a;“;’:: $:farggi:‘“’;’f§gf”‘\ e
@ LENNY KRAVITZ Where Are We Runnin'? (Viigin) 780 +339 47264 1 639 311 Love Song WaverickVakano/Zambal
42 48  MURPHY LEE f/JJERMAINE DUPRI Wat Da Hook Gon Be fFo’ Reel/Universal) 7128 -145 43483 19 52/0 Total Plays: 356, Total Stations: 28, Adds: 6
49 @ GAVIN DEGRAW | Don't Want To Be (#/AMG/ 638  +21 1712 2 581 JC CHASEZ Al Day Long 1 Dream About Sex fve/Zombal
45 50  YING YANG TWINS fiLIL’ JON & THE EASTSIDE BOYZ Salt Shaker 7VT) 612 75 38678 14 3900 Total Plays: 320, Total Stations: 25, Adds: 1
L4644 Berts s5pen oh st B Dt eI (o o oS wesk 11 sones s e ol pave e song i h brger mresce npaves || Detailed station playlists for all R&R
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reponers are available on the web at
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week .
increases i total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AGH number. www.radioandrecords.com.
Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc.

BIG Library — FAST Hooks

» Custom Production - Callouts, Montages & Video Hooks
» 70,000+ Song Library
» On-Time Delivery

» Digital, Clear, Consistent

H

» All Formats & International Titles
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UNLIMITED
e
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16 Perimeter Park Drive, #7108
Atfanta, GA 30341-1324
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Test Hook Tapes
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WK Wek  ARTIST TITLE LASELS) T PLAYS AJ%‘& vesw o Most Added ¢
1 1 MAROON 5 This Love {Octonel./RMG) 2980 126 69677 15 480 |www.rrindicator.com
4 0 HOOBASTANK The Reason f/sland//DJMG/ 2660 +323 61004 9 43/0 ARTISTTTLE LABEL(S) ADOS
. I aFace/Z: 2581 .69 61290 14 46/0 MIS-TEEQ Scandalous (Agprise) 1"
3 3 USHER fiLUDACRIS &.lll rl(]N Yeah (LaFace/Zomba) I BRITNEY SPEARS Everyine diveiZomba) 1"
2 4 BRITNEY SPEARS Toxic WivelZombal 2360 359 54726 16 450 | queep ot i 5
8 9 D12 fIEMINEM My Band (Shady/interscape) 2186 +306 49797 7 47/0 OUTKAST Roses /LaFace/Zombal 5
10 @ BEYONCE Naughty Girl (Columbis) 2131 +502 51102 5 41 :::"Zvﬂwmzmmhwfm ‘:70;/1-&/{://’1'7/#{5/ :
0 ere Are e runnin ¢ (Vg
5 7 EVANESCENCE My Immortal (Wind-up) 2031 -182 45185 21 45/0 MERCYME Here With Me (AG/Curt) 5
6 8  JESSICA SIMPSON With You {Columbia/ 1851 -206 42135 22 43/0 LOS LONELY BOYS Heaven (Or/Epic/ 5
n o JESSICA SIMPSON Take My Breath Away (Columbial 1833 +205 41004 7 481 CALLING Our Lives (RCA/RMG} 5
l . YELLOWCARD Ocean Avenue (Capital/ 4
12 @ J-KWON Tipsy (So SI'I Uel/Zamba/. 1739 +121 38284 9 43/0 L1Z PHAR Extraordinary (Capita) 1
13 @  AVRILLAVIGNE Don't TellMe (Arista/RMG) 1648 +47 35853 8 450 |\ wecrqs. JOHNSON Al Fals Qown ocAfellBME) 4
17 @ BLACK EYED PEAS Hey Mama (A&M/interscapel 1643 +124 37329 15 48/0 ALICIA KEYS If ] Ain't Got You L/AMG/ 4
7 13 CHINGY One Call Away (OTP/Capital) 1533 449 36009 12 40/0 ;g:T:Aﬂvle:-"ig:;-ﬁferm xm’ﬂmm . ';
. moatill In Love Wi ou jantic)
20 O BLNK182 | Miss You (Geffen) 1432 4124 32632 8 M2 | puricrivn AN Dip t Low (SBralBUMG) o
19 15 KIMBERLEY LOCKE 8th World Wonder (Curb/Reprise) 1372 -14 32704 15 4211 J0JO Leave {Get Qut) (BlackGround/Universall 3
9 16 OUTKAST The Way You Move (aFace/Zombal 1323 330 32011 22 410 ::‘:STACSIA le;;{ 0utsid;$;7ne”$iv/b , g
Love Song (Maverick/Volcano/Zomba)
16 17 LINKIN PARK Numb (Warner Bros.) 1308 221 30720 23 36/0 MARIA MENA Youire The Only One (Calumbia 3
25 @ M. WINANS fl[ENYA & P. DIDDY ! Don't Wanna Know (Bad Boy/Universal) 1295 +369 3 5 4101
27 @ USHER Burn (LaFace/Zomba) 1286 +381 27813 5 45/5
18 20  NICKELBACK Someday (Roadrunner Records/IDJMG) 1251 -2563 29143 K]l 3710
21 21 CASSIDY f/R. KELLY Hotel (/RMG) 1157 1 28497 1 36/0
14 22 JET Are You Gonna Be My Girl (At/antic/ 1143 452 24134 13 310
23 @ SWITCHFOOT Meant To Live (Red Ink/Columbia) 1124 +128 24686 14 381
15 24 HILARY DUFF Come Clean (Buena Vista/Hollywood) 1085 462 23670 14 30/0
24 25 3 DDORS DOWN Away From The Sun (Republic/Universal) 167 213 17309 12 24J0
22 26 SARAH CONNOR Bounce f£pic/ 740 -444 17796 13 22/0
28 @ THREE DAYS GRACE (I Hate) Everything About You (Jive/Zomba) 733 +76 16219 10 3001 M o st
26 28  SHERYL CROW The First Cut Is The Deepest (A&M/interscapel 722 187 17382 27 2511 y)
ncreased Plays
30 @ SEAN PAUL 'm Still In Love With You (VP/Atlantic) 718 +264 15972 5 313 y romt
35 €D YELLOWCARD Ocean Avenve (Capital 632 +257 13134 4 3 |, e o
32 @ OUTKAST Roses (L aface/Zomba) 623 +190 12754 6 30/5 BEYONCE' Naughty Girl (Columbial +502
34 €D SUGABABES Hole n The Head finterscope/ 495 +72 13050 4 3201 ""smf:'s" :f;‘;if/évgﬁnnv ot (i Bl +g:;
. 8 A on't... (Bad Boy/Universall +
40 @ JAY-Z Dirt Off Your Shoulder (Roc-A-Fella/iDJMG) 468 +188 10547 3 28/5 HOOBASTANK The Reason fsisnd/BJME) 33
46 @ LENNY KRAVITZ Where Are We Runnin'? (Virgin/ 453 +216 9847 3 2715 D12 HEMINEM My Band (Shady/interscope/ +306
N 35  ADELAYDA Not Tonight (Superkala/ 438 2 7999 11 15/0 SEAN PAUL I'm Still In Love With You (VP/Atiantic) +264
. . YELLOWCARD Ocean Avenue (Capitol/ +257
36 @ LIZ PHAIR Extraordinary (Capitol) 436 +61 10461 6 2214 MIS TEED Scandalous Reprise 0
29 37 FIVEFOR FIGHTING 100 Years (Aware/Columbial 430 64 11385 10 190 | |ENNY KRAVITZ Where Are We Rumin'? (i +216
33 @ SIMPLE PLAN Don't Wanna Think About You (Wamer Bros.) 429 +3 8968 6 26/0 JESSICA SIMPSON Take My Breath Away (Columbia) +205
- P 194 221 11344 ) 3211 DUTKAST Roses {aFace/Zomba/ +190
50 % MIS TEE(l’ Scanda.lolus {Reprise * ‘ JAY-Z Oirt Off Your Shoulder (Roc-A-FedaiDJMG) +188
37 ROONEY I'm Shakin’ (Geffen/ 313 447 6126 T 16 | SuiTcHFOOT Meant To Live (Aed inkiCokumbis e
38 @ PLUMB Boys Don't Cry (Curty 343 +37 7216 6 2000 | BLACKEVED PEAS Hey Mama (A&Minterscope) +128
41 @ CHERIE 'mReady (Lava) 329  +49 7217 4 230 :m}:“’;' Milsss V;" l’fﬂﬂ’fﬂlw +:::
2 ipsy (So So Def/Zom! +
39 @ BURKE RONEY Sounds Of The Ocean (% World/Ryka) 325 +42 5524 4 11j0 BRITNEY SPEARS Everytime Alve/Zomba) 0
48 @ J0JO Leave (Get Dut) (BlackGround/Universal 309 +77 6920 2183 MERCYME Here With Me (NO/Curty +86
47 @ CHRISTINA MILIAN Dip It Low (Is/and/IDJMG) 292 +55 s 3 213 J0JO Leave (Get Out) (BlackGround/Universal) +
THREE DAYS GRACE (I Hate) Everything About You (/veZomba) +76
43 @ TRAPT Echo (Wamer B'msJ 268 +24 7703 2 23)2 SUGABABES Hole In The Head (Iterscope/ T
45 47  TOBY LIGHTMAN Devils And Angels (Lava/ 232 -6 3757 5 1mn LIZ PHAIR Extraordinary (Capita) +61
42 48  LIMP BIZKIT Behind Blue Eyes (Fii/Interscope/ 232 -35 4648 22 8/0 KK Lose My Cool (Kiss The Bitch Music/ +56
@ KK Lose My Cool (Kiss The Bitch Music) 213 456 3396 1 100 g:'l‘m:;": Ml'_“""”;’c'sl';% standIDIME) +::
- ur Lives o
@  LOS LONELY BOYS Heaven (0r/Epic/ 211 +83 5191 1 185 | 05| 0NELY BOYS Heaven (i) )
. CHERIE I'm Ready {lava/ +49
50 CHR/Pop reporters. Songs ranked %tgg(l):l;g Il:gtt:‘eez:?éasy week of Sunday 4/18 - Saturday 4/24. 311 Love Song Maverick/Volcana/Zomba) +49

Don’t Miss

R&R GONVENTION 2004! JUNE 24-26, 2004
BEVERLY HILTON HOTEL in Beverty Hins, ca

Repister NOW at www.radioandrecords.com
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Here at WZNY (Y105)/Augusta, GA,
we know that nothing says summer
better than great Top 40 radio. Our
game plan is to continue to balance
the best Top 40 music with contesting
and marketing. We’'ll let the music be
the soundtrack and make sure to get
our priority liners out at least once
each quarter-hour. Musically, it's
definitely getting hot in the studio.
Y 105’s biggest phone record is D12’s “My Band,” closely
foltowed by Usher’s latest, “Burn.” Other huge records
are Hoobastank, J Kwon and Blink-182. Augusta has a
taste for excellent alternative music, and it definitely con-
nects here. Songs that still do quite weli in middays
are Sheryl Crow’s “The First Cut Is the Deepest,” both
of the Maroon § songs and anything by locai boy Josh
Kelley. New songs that are sounding great and showing great prom-
ise for the future are Toby Lightman’s “Devils and Angels,” Liz Phair's
“Extraordinary” and OutKast’s “Roses.” © We are extremely active in
local events and bringing concerts to town, and we’re poised for a fabu-
tous spring and summer. The Top 40 musical picture looks strong, and
so does Y 105!

With

Jana Sutter
PD, WZNY (Y105)/Augusta, GA

It’s another week on top of R&R’s
CHR/Pop chart for Usher featuring
Ludacris & Lil Jon’s “Yeah” (LaFace/
Zomba), while Maroon 5's “This Love”
(Octone/J/RMG) waits at No. 2*. D12
featuring Eminem’s “My Band”
(Shady/Interscope) creeps up 5-3* ...
Hoobastank’s “The Reason” (island/
IDJMG) rises 8-5* ... Beyoncé’s
“Naughty Girl” (Columbia) jump 10-7* ... Mario Winans featuring
Enya & P. Diddy’s “| Don’t Wanna Know” (Bad Boy/Universal) breaks
into the top 10, moving 14-10%, and also grabs Most Increased Plays
honors with 1,058 additional plays ... Usher’s second chart showing,
“Burn” (LaFace/Zomba), climbs 16-13" ... Movement in the low 20s:
Blink-182’s “I Miss You” (Geffen) jumps 24-21*, Switchfoot’s “Meant
to Live” (Red Ink/Columbia) rolls up 25-22*, and Sean Paul’s “I'm Stifl
in Love With You” (VP/Atlantic) vauits 28-23* ... Jay-Z’s “Dirt off Your
Shoulder” (Roc-A-Fella/IDJMG) jumps 30-26%, followed by a 32-27*
move by Yellowcard’s “Ocean Avenue” (Capitol) ... Mis-teeq score
Most Added, with 27 adds for “Scandalous” (Reprise), which rockets
47-35* ... Christina Milian’s “Dip It Low” (Isiand/IDJMG) runs up 43-
38*, following by Sugababes’ “Hole in the Head” (Interscope) with a
44-39* climb ... Chart debuts this week come from Los Lonely Boys,
Kanye West featuring Syleena Johnson and Lenny Kravitz.

— Keith Berman, Associate Radio Edifor

arTist: Rooney

weeL: Geffen/Interscope
By MIKE TRIAS/ASSOCIATE EDITOR

ooney sure must be something spe-
cial. We live in a day when, if a band
does not become an instant hit, the labels
may quickly stop promoting them in order
to move on to the next big thing, or even
drop them from the roster altogether. This
Los Angeles quintet actually released their
single “I'm Shakin™ more than a year ago,
but it took months of hard work — includ-
ing touring the U.S., Japan and Europe as
support for Weezer, The Donnas, Travis
and The Strokes and as headliners them-
selves — for Rooney to finally enter the
mainstream consciousness.

In fact, Rooney have to be special —
Jimmy lovine himself went behind the
boards to produce “I'm Shakin’.” some-
thing he hasn't done since the '80s. Either
way, thanks to their perseverance and be-
ing featured in the hit television show The
0.C., the band have made their presence
felt on the charts.

Rooney’s style is very retro, which
translates these days to a fresh pop sound.
It’s almost as if their music is so indie that
its inherent catchiness makes it the
epitome of pop. Rooney even look indie,
with their long, retro hairstyles. When
mixed with their pretty-boy looks, it’s no
wonder that they are fast becoming
heartthrobs for teenage girls around the
nation.

Such status is ironic, since the band ac-
tually began as a result of a girl spurn-
ing the advances of members Robert Car-
mine (lead vocals, guitar) and Taylor
Locke (guitars) in high school. “She didn't
go for either of us,” recalls Carmine. “So
we started making music together.” From
there, Carmine and Taylor filled out the
band with members Ned Brower (drums),
Matthew Winter (bass) and Louis Stevens
(keyboards). “The five of us have a unique
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chemistry,” says Brower. “Somehow all of
our personal and musical attributes come
together in a very special balance. All five
parts are critical to the group’s sound and
expression.”

“We finished high school and didn’t
know what to do with our lives, so we did
this band,” says Carmine about Rooney’s
decision to take things to the next level.
Things fell into place for the band in a rela-
tively short time. After less than two years
of being together, they were signed to
Geffen in 2002. Producers Keith Forsey
and Brian Reeves — who have worked
with Simple Minds, Billy Idol, The Psyche-
delic Furs and The Pet Shop Boys —
helped Rooney complete their debut self-
titled effort, for which the band had a sin-
gular goal: “We want to see good rock mu-
sic become mainstream again,” says Car-
mine.

Rooney are making marked progress
toward their goal, thanks to a relentless
promotional schedule. They just finished
touring with Michelle Branch as part of
the Virgin College Mega Tour and taped
Last Call With Carson Daly on Tuesday.
Rooney will be heading overseas to per-
form in mostly U.K. markets for the first
part of May and will return just in time to
participate in KIIS/Los Angeles’ huge
Wango Tango concert on May 15. The fol-
lowing day they will tape an episode of
Pepsi Smash, and on May 20 they will
tape for Fox’s Summer Music Mania in
Phoenix. On June 4 Rooney will perform
on Today.

St th
e

with Bob Beccard

Interviews with people who have discovered the secret of dealing with the dally grind.
Each program offers your audience a relevant message of hope, and spiritual encouragement
in their search to find strength for living, hosted by Bob Reccord and Mike Ebert.

POWERLINE/ AC Music, Commentary / Jon Rlvers

COUNTRY CROSSROADS / Hit Country Music, Interview, Commentary / Bill Mack
MASTERCONTROL / Total Health for Contemporary Living / Ralph Baker & Terri Barrett
OMN TRACK / AC Christian Music with Interviews / Dave Tucker
AT A GLANCE SPOTS / Variety of Topics

Also Avaitabie:

2004 HOLIDAY SPECIAL
% 5
FamilyNet
raaio

www.FamilyNetRadio.com
e-mail: Info@FamilyNetRadio.com

800.266.1837

www americanradiohistorv com


www.americanradiohistory.com

_ «  CHRIPoP 29
~/ o April 30, 2004
( N N
" ica’ ing CHR/Pop Songs
TETHEMUSIE Areersseremecommmsonss || R cpibopTOP30  fowmeOm
rowtaeorza WEDIABASE CANAD MEDIABASE
Artist Titte (Label) TW LW Famil. Burn 1 a0 Y% BSOS amst TIE LeE ML el WEEKSON TOAL
HOOBASTANK The Reason /island/{DJMG! 423 423 84% 12% 446 405 418 1 1 USHER HLUDACRIS & LIL’ JON Yeah (LaFace/Zombal 566 10 3 1310
MAROON 5 This Love (Octone/ J/AMG) 418 430 97% 31% 440 396 422 3 e BLACK EYED PEAS Hey Mama (A&M/Interscope/ 491 +42 3 1510
USHER f/LUDACRIS & LIL JON Yeah flaFace/Zomba) 401 403 97% 34% 391 406 409 2 0 MAROON 5 This Love {Dctone/l/RMG/ 489 +8 3 1310
SWITCHFODT Meant To Live (Red /ak/Columbia/ 396 405 66% 13% 429 386 365 4 4 & AVRIL LAVIGNE Don't Tell Me (Arista/AMG) 403 10 3 13/0
USHER Bum (LaFace/Zomba/ 393 384 7% 13% 416 405 394 8 e BEYONCE' Naughty Girt (Columbia) 402 +61 3 10/0
EVANESCENCE My Immortal (Wind'up/ 392 408 98% 45% 393 389 397 7 o MARIO WINANS... | Don't Wanna... (Bad Boy/Universall 375 +32 3 9j0
D12 fEMINEM My Band /Shady/lnterscope) 392 383 93% 26% 416 403 382 9 o D12 f/EMINEM My Band /Shady/interscope/ 362 +31 3 9/0
LINKIN PARK Numb (Warner Bros.) 388 391 94% 3% 403 370 397 5 8 BRITNEY SPEARS Toxic (JiveZombal 358 -9 3 14/0
KIMBERLEY LOCKE 8th World Wonder (Curd/ 387 386 84% 19% 382 386 394 6 9 J.KWON Tipsy (So So Def/Zomba) 353 -1 3 10/0
3 DOORS DOWN Away From The Sun fRepublic/Universal 3.82 388 73% 18% 385 370 397 10 HOOBASTANK The Reason f/sland/iDJMG) 303 +25 3 8i0
NICKELBACK Someday (Roadrunner Records/{DJMG) 375 385 9% 51% 373 364 394 13 USHER Burn fLaFace/Zomba) 297 +36 3 6/0
THREE DAYS GRACE i Hate} Everything... (iveZomba) 375 374 77% 19% 421 368 368 16 % KESHIA CHANTE Bad Boy (independent/ 283 +37 3 8D
MARIO WINANS... | Don't Wanna Know (Bad Boy/Universall 374 384 76% 18% 385 3.66 4.00 15 OUTKAST Roses /L aFace/Zombal n +16 3 M
JESSICA SIMPSON With You (Columbia/ 373 385 98% 48% 377 383 391 18 BLINK-182 | Miss You /Geffen/ 261 +37 3 10/0
BLINK-182 | Miss You (Geffen) 372 373 84% 4% 404 335 382 " 15 % GLENN LEWIS Back For More (£pic/ 244 -26 3 1110
BRITNEY SPEARS Toxic Live/Zomba/ 370 364 99% 47% 365 390 34 23 @ HILARY DUFF Come Clean (Buena Vista/Hollywood) 231 +25 3 70
SARAH CONNOR Bounce /Epic/ 367 362 83% 28% 356 364 384 12 17 % EVANESCENCE My Immortal (Wind-up) 226 37 3 1210
AVRIL LAVIGNE Don't Tell Me 4rista/AMG/ 367 364 88% 22% 368 377 355 20 @ CASSIDY f/R. KELLY Hotel (/AMG/ 220 +5 3 1o
BLACK EYED PEAS Hey Mama (4&Mjinterscape) 358 365 85% 28% 354 370 37 17 19 % FEFE DOBSON Everything (is/and/IDJMG) 213 -23 3 90
JESSICA SIMPSON Take My Breath Away Columbia) 356 364 98% 34% 402 372 309 14 20  CHINGY One Call Away [DTF/Capital) 202 -56 3 10/0
HILARY DUFF Come Clean (Buena Vista/Hollywood) 352 374 96% 42% 336 356 3.66 @ & X-QUISITE Sassy Thang (Warner Music Canads) 199 +75 1 20
BEYONCE' Naughty Girl (Columbia) 350 358 91% 30% 341 349 362 21 22 OUTKAST Hey Ya! fLaFace/Zombal 194 14 3 1410
SHERYL CROW The First Cut ls... (A&M/interscape/ 348 359 97% S50% 322 351 386 @ 3DOORS DOWN Away From The Sun (Republc/Universall 193 +29 1 8/0
OUTKAST The Way You Move {LaFace/Zombal 346 364 96% 57% 309 341 389 28 @ % ALANIS MORISSETTE Everything (Maverick/Reprise] 181 +1 3 8/0
J-KWON Tipsy (So So Def/Zombal 343 358 86% 36% 366 347 344 22 25  SARAH CONNOR Bounce /Epic/ 179 -28 3 10/0
OUTKAST Roses /LaFace/Zombal 343 - 18% 2% 35 329 353 19 26 JET Are You Gonna Be My Girl (At/antic/ 178 -38 3 100
CHINGY One Call Away [DTP/Capitol) 339 344 88% 41% 342 337 346 @ & NELLY FURTADO Try (DreamWorks/interscope) 176 +17 1 6D
JET Are You Gonna Be My Gir /Atlantic/ 338 353 90% 3% 356 314 346 25 28 & JACKSOUL Still Believe In Love f/ndependent/ 176 A2 3 70
CASSIDY fIR. KELLY Hotel L/RMG/ 322 337 88% M% 329 331 A 27 29  NODOUBT It's My Life flnterscope) m 4 3 8i0
Tﬂ“’;’ﬂ‘elsgtislmfﬁmmgmannﬂ I:’wnhllilyesﬂnﬂe: o bamumk 01;_5' ”;W Wm%smwz @ KANYE WEST... All Falls Down (Roc-A-Fella/iDJMG) 169 +5 1 4j0
much). Total famitiari percentage of respondents i . Total bum q ; > 9 q . .
syl s, S o iy o st ot | | SCHASIC o, Mot sy e plty et e oot
o8 persoa 1.2 +. Persans are screened viathe Inlemet. Once passed, ihey can take m‘ music test based o'n‘rhe """'a”."'."s” preference. previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.
RateTheMusic.com resuls are not meant o replace callout research. The results are intended to show opinions of participants on the the 15 are moved to recurrent after 20 weeks onthe chart. Most Added is the total number of new adds officially reported to R&R
Intermet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by by each reporting station. Songs unreported as adds do not count foward overall total stations playing a song. ¥ Indicates
\ calling 818-377-5300. Rate TheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. . \Cancon. ©2004, R&R, Inc. )
—-—
PRO-FM Turns The Big 3-0
Continued from Page 25
something, who stayed for a cup of om
coffee,” says Berkowitz, who simul- “
cast his night show on the FM from §
the AM studios upstairs. Afternoons
were handled by Bruce Diamond,
now known and loved as Jack Dia-
mond, who for 14 years has been do- |
ing mornings at WRQX/Washing- J
ton.
We asked Bristol, Berkowitzand — - o
Cuddy to lend us a few vintage  TOM CUDDY NEEDS LOVE TOO Here's Cuddy and “Naughty Girl” Samantha
PRO-FM photos from their personal oy in PRO-FM's lobby, circa 1986. If you fook closely, you can see the sweat on

collections that would best visually
represent a station that continues to
be legendary after 30 years, and you
can see them on these pages.

Cuddy’s brow from standing so close to hotness.

Please Send
Your Photos

R&R wants your best
snapshots (color or black
& white).

Please include the names
and titles of alt pictured and
send them to:

FACIAL HAIR REQUIRED write beards and moustaches are usually used to
insulate against the harsh New England winters, note that the WPRO/Providence

FROM THE CENTER OF THE UNIVERSE, BRISTOL, RlI.... Harking

back to marketing techniques from days of yore, we see here the WPRO/Providence

R&R, c/o Keith Berman:
kberman@radioandrecords.com

personnel are the only ones not bearded in this photo. But at least they all have those
stylish '70s hairdos. Circa 1978, it's (I-r) PRO-FM's Tony Bristol, Dr. Hook bandmember
Ray Sawyer, PRO-FM's Giovanni, bandmember Dennis Locorriere and former Capito!
Boston rep Tony Chalmers.

www americanradiohistorv com

float from the 1981 Bristol, RI Fourth of July parade. Seen here are (back, i-r) PRO-FM
personnel Rod West, Tom Cuddy and Giovanni; the world-famous Wolfman Jack; and
PRO-FM’s Gary Berkowitz, (front, I-r) Tony Bristol, David Simpson, Gary Webster and
Rick O'Brien.
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4 , i i
Stations and their adds listed alphabetically by market
WELY/Albany, NY* WIL/Canion, OH* WYYBD: iy WSH/Braod Rapids, MI* WHZZAansig. M WWXMMyttie Beach, Providance, R1* , WA*
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rim - 5 ot B - 3 S i
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ERCTT f‘l}g LEWNY KRRAT? 7 CUUNS L NC*
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WRHT/Greenville, NC* i 4 WLD|
APRF Amarit, TX WSSKChariesion, SC* ! P e gy % Ben oy
FIAR Mo e kst WORODetruit, I i s 14 0601 WERiNNew Bedlord, WA KZUSpokane, WA -
$ Tiowwo W0: Special K4 APD. oy Towers S HOSOH [t PU: ot ok POAID: Casey Corisiophor
S TSI m‘am MDA PR e qi‘%ﬂ&'s‘ KNEV/Reno, NV* H A —
L - | DRISTRA ML - oumast IwRe POMD: Vic Daras AR HIDSON
LOWI KR Mo Adds mrwm
WFBC/Greenvifle, SC* KIISALcs Asigeles, CA* Lﬂma
VVSR/Charleston, WV d : kil PD: Jobe . .
KGOT/Anchorage, AK . o Whdchend T e A i et i e e WKCUMew Haven, CT KSLZ/St. Louis, MO g
OM: Mask Morphy D: lay Parics WO, Be Daales: i i p I3 boomir
K- o; Aghees {&?ﬂ WRVQAichmond, VA® o
? Sl ooust L ki) PO Bity St ‘
USHER -
NSTACA APD: Tovis Dyt
_— o Lot e WHTestingion, OC*
WIgpiton. W WYY Eimira, KY gty WOXAouisville, K WOGNNew London, CT PO o e gy
PORNC: fTavid Bures WNKS/Charlotte® OMPOMO: Gary Kaighl N TAKG THS ? PD; Kevin Patans MO Sy Otoen ]
it S/Charfotte oL T 3 oy H
10 Joim Reyoois AT b (Bioaros i il H
u'nzsn'ﬁmmm oor et U
. + SNTHEY SPEARS. . WAISRoanoke, VA*
WSE&IH.GI § Bz Wﬂﬂﬂ WIXFA e, KY* . PO Dawid Loe Michaels:
APD- N, Aomons CLALD 100: 1o o B POARD: Chrls WEZBMew Orleans, LA‘ APD; Melissa Morgas. WWHT/Syracuse, NY* = o
e doouctatanoga, - e VERa - i ' ey
- LT 0 [of 1] il ND: Jol Wiz 0 i Joa Matost
PO: Cartor Twen 0 St & e WP e
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24 OM: Rick Rambaide KABEMouston, TX* Whe CSSOY WSO
ﬁmmm PO: Joft Hovley PO: Austn -
VEACE APOAD: Xaren Biack 0. Leske Woltie K2iiLubbock, TX S
WWW(/Allanta, GA® { mLow0 ON: Wes Nessmams WXLKRoanoks, VA
WWV.!: POMD: Kidd Caron WHTZNew York, NY* PD: Kevia Scok
) . Woidh PU: Tom Polesman AD: Dooey Mever WHTF/Tallahassee, FL
VT WKSC/Chicago, IL* APD: Skron Doster o OM:Joi Yom KKROWichita, XS*
3"::.".: KDUKE oR :me Syt A e PO: P '
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Music Directors
Who Blow Chunks?
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How to be one of the greatest

ossing CDs, screaming at the top of your lungs, por-
ing over tons of research, dealing with bouts of ADD
and wondering when lunchtime will finally roll
around are probably some of the things you’ve done
during your weekly music meetings. Still, no matter
what format you're in, there’s no doubt that a music
meeting can be both educational and beneficial to the
sound of the station. Most important, however, is that
it'’s where you discover hot new music.

How many times have you satina
music meeting and tracked through
an artist’s new album to find the next
big single that alabel wasn’t working
yet, then watched that song grow to
become a top five smash? Or, on the
flip side, how many times havé you
seen a record tank that you put on the
air because you, as MD, were so pas-
sionate about it that you convinced
your P to give it a shot?

Has this happened to you? Music
directors, let me hear you scream if this
has happened to you. Oh, I thought for
a minute | had an audience in front of
me. | forgot this was a newspaper.

Well, moving on, those situations
suck. Your PD will usually poke fun
at you or start to question your ears if
silly blunders like that continue to
occur, which would not look good for
your career as a music director.

For the music director, music meet-
ings can be one of the most stressful
and annoying parts of the week. Be-
ing the liaison between the station’s
PD and mixers and label executives

and, at the same time, having a full
understanding of the station’s market,
the music director has to be all things
to everyone when it comes to getting
records on the air.

From the outside it may look like a
fun gig, but not everyone has what it
takes to get the job done or the ability
to play the game. Not only do you
have to know how to properly sched-
ule music — watch out for that artist
separation — you must also know
many of the codes and features in Se-
lector, such as dayparting, setting the
right number of songs for each cate-
gory so they’ll rotate properly during
the week, etc. And that’s just when it
come to scheduling music.

What about coming up with and
helping to initiate station promotions
and going on sales calls with the sta-
tion’s account reps to speak with cli-
ents so they’ll understand the music
the station plays? Are you following
me here? And what if you also hold
down a full-time airshift, which in-
cludes making appearances and do-

Houston record retaiter.

L3
FLIP LIVIN' LARGE IN HOUSTON Doesn't this picture look odd?
Either Columbia recording artist Lil Flip (1) turned into a towering giant or KBXX
(The Box)/Houston PD Tom Calococci shrank to the size of Mini Me. You
decide. The photo was taken during a meet-and-greet hosted by The Box at a
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ing voiceover work, among other
things? These things can add to the
stress of the job and make it difficult
to focus on finding the hits when it's
time for that music meeting.

So, do you think you have what it
takes to be a good music director?

“When choosing the
right music, you
need to be able to
separate your
personal favorite
records from real
hits for the station.”

Tommy Del Rio

All Passion

“It may sound basic and stupid,
but, in all honesty, it's passion,” says
WPGC/Washington MD Sarah
O’Connor, referring to what she
thinks defines a good music director.
And passion is one of the words com-
monly used when describing a music
director, meaning a passion for music.

If you're lacking in the passion de-
partment, you may find it a bit more
challenging taking on the duties of a
music director. A lack of passion will
cause your program director and oth-
ers to second-guess you and your
credibility.

“You have to understand your mar-
ket, your target and your station,” says
Karen Wild, MD at KUBE/Seattle.
“You must be able to hear the right
songs for your station, even if you your-
self don't love the track.”

Understanding the market doesn’t
necessarily mean that MDs must be
from the city theyre working in, but
they must get out and see what the
station’s audience is into musically.
Most MDs rely heavily on their mix-
ers, who spin at parties and clubs
throughout the market, to let them
know what's hot on the streets. In
some cases they’ll work the phones as
an air personality and host various
clubs themselves to see how a partic-
ular record is reacting.

Convention 2004.

Seattle and our panel of judges as
they introduce, rate and give their
opinions of various jocks in the

evening talent. If youre a fan of
shows like American Idofand The
Gong Show, this is a must-see
session.

Convention Update

It's time to lock down your schedule to make sure you're
at “Dontay’s Rhythmic Idol" on Friday, June 25, at R&R

We all know that it's hard to find hot new air talent. Are you one of
those programmers searching for the next Big Boy or St. John? Join
session host Eric Powers of KUBE/

categories of morning, afternoon and

Register for R&R Convention 2004 at www.radioandrecords.com.

Play The Game

“A great music director is one who
can understand my philosophies on
music, rotations and flow,” says KSEQ
(Q97)/Fresno PD Tominy Del Rio.
“When choosing the right music, you
need to be able to separate your per-
sonal favorite records from real hits for
the station.

“That said, it can also be a crap-
shoot. | like my MD to be passionate
about records before presenting them
to me. Occasionally we disagree on a
record, but [ will give Felix, my MD,
a slot for something he truly believes
in. tis also important for my MDand
me to be in touch with what the audi-
ence likes through research, phones
and the clubs. And, most important,
never forget that the music is the star
of the station.”

It's generally the PD's role to deal
with the politics that go on between the
label and the radio station. That’s why
it's important for a music director to
know how to play the game by part-
nering with the labels to find great mu-
sic for the station while the PD deals
with the political aspects of the job.

“A great music director is in tune
with the labels and with his or her pro-
gram director,” says WHZT/Green-
ville, SC Asst. PD/MD Murph Dawg.
“If you believe inarecord, you should
go the extra mile and accumulate as
much information about the record as
possible to get it on the air.”

Gathering Info

Not every music director has an
assistant to help him prepare for mu-
sic meetings, so being prepared and
organized are two of the most impor-
tant characteristics you'll need. You
must be able to gather whatever infor-
mation you need to convince your PD
to add a song. The prep you do for the
music meeting sometimes determines
if a record will go into rotation that
week.

“Ibring songs to the table based on
my gut opinion,” says Wild. “I puta
new-music CD together for my PD
and myself. This CD includes songs
that are current label priorities, high-
charting songs and new tracks that |
like and think we should consider.

“I'have our station callout, requests
—phoneand Internet—a chart of sta-
tions that we look at showing what
songs they have in a real rotation that

we aren't playing, a current chart of
our format, a big-movers chart, local
album sales and local downloads.

“Something else we try to include
is mall research. We go out to malls or
local hot spots to survey people on
what music, artists and radio stations
they are interested in.”

Great music directors also commu-
nicate with their mixers on a daily
basis. Since mixers test the waters by
playing new records in the clubs, mu-
sic directors look to them to find out
which tracks are working there. They
can then take those records in to the
music meeting and sce about getting
them a shot on the air.

“Passionate,
constructive music
debates are a must.
If you don’t have
them, why are you a

music director?”
Karen Wild

“During our live mix-show broad-
casts at clubs, 1 like to see what songs,
old or new;, are getting our P1s on the
dance floor,” says Murph Dawg, I take
that and bring it to the music meeting.
Sometimes a track is a club banger but
it's not necessarily for the radio or our
P1s. All this information is compiled,
aswellas gut and timing, to determine
if a record is going to get airplay.”

PD & MD Clashes

Every program and music director
believes that he has the ears to find a
hit record. What happens when the
two clash? “My PD always tells me
that if he doesn't like a record and I
love it, or vice versa, it is still some-
thing we should take a look at,” Wild
says. “We aren’t always going to
agree, but if one of us feels very pas-
sionate about a track, it's surely worth
looking into for the station.

Continued on Page 33
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6 @ BEYONCE' Naughty Girl (Columbia) 4705  +478 526729 7 78/ :(g‘:m‘;’::':“ S&"‘*:‘d: /’l':”"_’j' Ing./Det Jam/IDJME) ;;
3 6 JKWON Tipsy (SoSoDefiZomba) AW TEOBITETE A7 BUD | ”
8 @  TWISTA Overnight Celebrity /Atiantic) 4202  +422 470082 10 79/0 ERICK SERMON fISEAN PAUL Feel It (Matown/Universall 10
7 © PETEY PABLO Freek-A-Leek (ive/Zombal 3871 +90 463018 17 780 | LLOYDBANKS OnFire finterscope) 9
1 @ LI FLIP Game Over (Sucka Free/loud/Columbia) 3790  +433 389055 12 74)2 | JUVENILE Siow Motion (Cash Maney/Universal 8
12 @ KANYEWEST f/SYLEENA JOHNSON All Falls Down (Roc-A-Fella/iDJMG) 3092 +318 426457 9 7610 m:nsiﬁ;fgmﬂﬁﬁmfﬁw ;
9 11 JAY-Z Dirt Off Your Shoulder (Roc-A-Fella//DJMG) 3192 323 424282 17 7401
10 12 CHINGY One Call Away /OTP/Capitol) 2977 480 308934 17 74)0
14 @ SEAN PAUL I'm Still In Love With You (VP/Atlantic) 2673 +38 269353 21 690
13 14 LUDACRIS Splash Waterfalis (Def Jam Soutt/IDJMG) 2217 476 319261 18 73)0 Most
17 @ PITBULLAILIL' JON Culo TVT 2203 +296 193686 6 534 | pacreased Plays
15 16  YING YANG TWINS /LI’ JON & THE EASTSIDE BOYZ Sait Shaker (TV7) 2078 206 204734 23 741 o
19 (D  ALICIA KEYS If ] Ain't Got You (/AME) 2070 +237 295744 8 630 | ,.inciee A
20 O AMANDA PEREZ | Pray fVigin/ 1970 +386 156457 4 SBM | oo dafacelZomt .
‘ 22 @ USHER Confessions Part 2 {LaFace/Zomba) 1886 +596 229060 3 1412 BEYONCE' Naughty Girl (Columbia/ +478
16 20 G UNIT f/JOE Wanna Get To Know You f/nterscape/ 1787 483 249811 16 67/0 LIL' FLIP Game Over (Sucka Free/loud/Columbia) +433
23 @ NBRIDAZ fIGEMINI So Fly (Upstairs) 1492 +216 88167 11 283 | TWISTA Ovemight Celebrity (Aantic/ +a2
%5 €D JOEIGUNIT Ride Wit U ivelZomba) 1149 +64 97282 §  s5erz | AMANORPEREZ Proy figin +386
D12 HIEMINEM My Band (Shady/interscopel +332
24 23  GUTKAST Roses /LaFace/Zomba) 1078 92 107031 10 62/2 K. WEST /S. JOHNSON All Falls Down (Roc-A-Fella/iDJME)  +318
28 € DILATED PEOPLES fKANYE WEST This Way (Capitol 1012 +50 75474 7 553 | PITBULLAUL' JON Culo 7VT) +296
27 €D  YUNG WUNfiDMX, LIL' FLIP & DAVID BANNER Tear it Up (/AMG6/ 10039  +41 55844 5  G1j2 | MINASKY Move YoBody Mext Plateculliniversal +252
29 €@ CHRISTINA MILIAN Dip It Low /isiand/iDIMG) 994  +57 107043 5 a4z | “UVENILE SiowMotin Cash MoneyUniverss) + 246
30 €@ DOORDIE HTWISTA & JOHNNY P. Do U? (Rap-A-Lot) 944 +77 43900 6 383
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RANK ARTIST TITLE LABEL
1 USHER f/LUDACRIS Yeah (Laface/Zomba)
BEYONCE Naughty Girl (Columbia)
J-KWON Tipsy (So So Def/Zomba)
PETEY PABLO Freek-A-Leek (/ive/Zomba)
MARIO WINANS f/P. DIDDY | Don’t Wanna Know (Bad Boy/Universal)
LIL’ FLIP Game Over (Sucka Free/Loud/Columbial
KANYE WEST f/S. JOHNSDN Al Falls Down (Roc-A-Fella/lDJMG)
YING YANG TWINS Salt Shaker (7V7)
9 D12 My Band (Shady/Aftermatf/Interscope)
10 TWISTA Overnight Celebrity (At/antic/
11 PITBULL fiLIL* JON Culo (7¥/T}
12 JAY-Z Dirt Off Your Shoulder (Roc-A-Fella/i0JMG)
13 USHER Bum (LaFace/Zombal
14 LLDYD BANKS Cn Fire /interscope/
15 YUNG WUN Tear it Up L/AMG)
16 CHINGY One Call Away (OTP/Capitoll
17 DILATED PEOPLES f/K. WEST This Way (Capitol)
18 SEAN PAUL f/SASHA I'm Still In Love With You (V/P/Atlantic)
19 LUDACRIS Splash Waterfalls (Def Jam South/I0JMG)
20 MO0BB DEEP Got It Twisted (Violator/Zomba)
21 BEENIE MAN f/MS. THING Dude (Virgin)
22 YDUNG GUNZ Friday Night (Roc-A-Fella/iDJMG)
23 NINA SKY Move Ya Body (Next Plateau/Universal)
24 USHER Confessions Part 2 {{ aFace/Zomba)
25 G UNIT Wanna Get To Know You /lnterscope)
26 R. KELLY Happy People {/ive/Zombal
27 TRILLVILLE Neva Eva (BME/Warner Bros.)
28 MOBB DEEP Got it Twisted L/ive/Zomba)
29 KEVIN LYTTLE Turn Me On /Atfantic/
30 T.l. Rubber Band Man {At/antic)

0~ ot &WwN

Monitored airplay data

lied by Mediab. R

h, a division of

Premiere Radio Networks. Songs ranked by total plays for the airplay week of POVIERED
3/29-4/3©2004, R&R, Inc. MEDIABASE

PHABWSIX

YOUNG GUNZ Friday Night {Roc-4-Fella//{0JME)

NINA SKY Move Ya Body (Next Plateau/Universal)
DILATED PEOPLES fIKANYE WEST This Way (Capitol)
KEVIN LYTTLE Turn Me On {At/antic)

DO DR DIE Do U (Rap-A-Lot/AB)

JADAKISS fINATE DDGG Times Up (/nterscape)

Music Directors Whe....

Continued from Page 31

“IfI'm the one in love witha song, I build
astory for it. [ will call the stations that are
playing it to find out its strengths. I will
check on its status in the clubs, if applica-
ble. Basically, | will hunt down every detail
I can to build a valid argument for why we
need to play that song.”

Amusic director must be able to earn the
trust of the PD. When it comes to those oc-
casional disagreements, you must be able
to make a strong argument for why you be-
lieve in a record by giving the PD the facts.

“[WHZT PD)] Fisher and I have disagreed
on a few records in the past and will con-
tinue to have those differences,” says
Murph Dawg. “Whenever we have a mu-
sical difference like that, I will gather all the
info from my reps, as well as callout stories
and phone stories.”

Some program directors were at one time
music directors and believe that they still
have the ears to find a hit. If you have a PD
like that, you must still be able to show
them your passion for the music you be-
lieve in. “Passionate, constructive music
debates are a must,” says Wild. “If you
don’t have them, why are you a music di-
rector?

“If you love music, you love your job
enough to fight for it, in a sense. Don't fight
aboutit, fightfor it. Be open, logical and intel-
ligent. You and your PD have the power to
make your station hot, so you have to work
with each other, not against each another.”

You And The Labels

Sometimes a record won’t get on the sta-
tion immediately, so you need to have a bit
of patience. “[WPGC PD] Jay [Stevens] and
I don't get into heated debates,” says
O'Connor. “I've learned to be slightly an-
noying by playing the same song on repeat
10times in a row on level-10 volume inmy
office. He knows me well enough to know
when [ am being relentless about a song.

“I also present my case as to whyv a cer-
tain song should be played. We have mu-
tual respect for each other, and we know
each other’s taste in music and favorite art-
ists.”

Record labels will always try to influence
you to play records on the station by using
your relationship with the rep as leverage.
As music director, you must determine
when you are being fed a bunch of crap
without being disrespectful to the rep and
his position.

Sometimes the label can tug at you to the
point that you could be playing the song for
the wrong reason — the wrong reason be-
ing playing it for them, as opposed to do-
ing what is best for your station.

In those types of scenarios, sometimes
just simply saying that you'll keep an eye
on the track is better than flat-out telling
them you will never play their record, es-
pecially if it’s in the early stages. You can
almost never say never, because it may one
day bite you in the buttocks and make oth-
ers question your credibility and ears.

Still think you've got what it takes to be
a great music director?

“If you believe in a record, you should go the extra mile
and accumulate as much information about it as
possible to get it on the air.”

Murph Dawg
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34 o CHR/RHYTHMIC
e April 30, 2004
4 N 7 I
America’s Best Testing CHR/Rhythmic Songs 12 +
TE THE m For The Week Ending 4/30/04 !
roweneo[T MEDIABASE i
Persons Persons Persons
Artist Title (Label) TW LW Familiarity Burn 12-17 18-24 25-34
USHER Burn LaFace/Zomba) 481 442 91% 0% 452 448 436 ARTIST. a"‘ta Rae |
USHER /LUDACRIS & LIL' JON Yeah fLaFace/Zomba) 438 447 98% 33% 433 441 440 :A:it'mkgkgw:!g:wersa
0CH lor
MARID WINANS H/ENYA & P. DIDDY | Oon't Wanna Know (Bad Boy/Universall 818 429  91%  17% 429 413 405 AR
JKWON Tisy (So So Def/Zomba) 407 403 97% 29% 421 406 3.96 Ithough she sang hooks for |
KANYE WEST f/SYLEENA JOHNSON All Falls Down (Roc-A-FeliDJMG) 403 412 7% 13% 419 391 398 songs on each of Eminem’s
CHINGY One Call Away (DTP/Capitol 401 411 6% 3% 417 405 371 a:"’,ms- DmatF;ae 'S °‘:‘ t°f;]r°"i 1
D12 {IEMINEM My Band (Shady/nterscape) 397 404  96%  26% 433 407 350 Zme “SD?t(:ar:nin:g té“; . :ol ) ‘:g .
BEYONCE' Naughty Girl (Columbia) 397 409 9% 25% 391 392 398 Los Angeles native traveled to Detroit a couple of years back
JAY-Z Dirt Off Your Shoulder (Roc-A-Fella/IDJMG) 395 398 92% 23% 407 385 390 to work with D12's Proof on her own material. "My whole
ALICIA KEYS If | Ain't Got You (/AMG) 392 393 8% 16% 3.75 in  an thing was, | was not coming back to L.A. with the same
TWISTA Overnight Celebrity (Atiantic/ 392 400 68% 14% 411 401 377 shit,” says a determined Rae.
OUTKAST Roses fLaFace/Zomba) 390 380 88% 20% 406 385 3.77 Thanks to that attitude and a littie luck, she landed a deal
TWISTA fIKANYE WEST & JAMIE FOXX Slow Jamz (Atbntic) 386 390 94% 46% 383 384 3gs | | atMotown/Universal. Her deb