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Rhythmic Knows Its Mario

Mario Winans moves into the No. 1 spot this week on
R&R's CHR/Rhythmic
PLUIGEIELYTS chart with “| Don't

Wanna Know" (Bad - Back To Basics In Triple A Playbook

Boy/Universal). The
song is also top three R&R Triple A Editor John Schoenberger presents the

at Urban and annual Triple A special, a multipage examination of what
knocking on the top makes Triple A radio score. Included in the Tripie A

five door at CHR/Pop, Playbook are pieces on research and website funda-
and it charts this ﬂ /4 ” / ” & ﬂ [ [ ” ﬂ ” J, mentals and a discussion of public vs. commercial
week at Urban AC. wevserE e e cOre. codt radio. It starts on the next page.

dIMMY WAYNE
“You ARE”

IMPACTING NOW AT:

KZLA, KEEY, WKHX,; WKLB, WFMS, WIVK,
WQYK, WIRK, KMLE, WUBE, KWJJ, WSOC,
KBEQ, KBOQI, KUZZ, WZZK, KRST, WBEE,
WCTK, WGH, WGNE, WNKT, WEZL, KCCY, KUBL

..AND MANY MORE!

G, I'D MAKE SURE
NAYNE ON THE SHELVES!"”
REGG SWEDBERG/KEEY

NOMINATED FOR
ACM Tor NEW ARTIS

HEAF ON THE AIR, | HAVE TO SaAY,
T ‘WHAT A KILLER SonG!'”
- TiM CLOSSON/WUBE
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OVER 100 STATIONS OUT OF THE BOX

#1 MOST ADDED ACTIVE ROCK
#4 MOST ADDED ALTERNATIVE

THE FOLLOW UP TO THE #1 ACTIVE ROCK AND
TOP 5 ALTERNATIVE SMASH “FIGURED YOU OUT”

CO-HEADLINE TOUR WITH 3 DOORS DOWN
STARTS 6/29
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R&R ACHIEVEMENT AWARD
NOMINEES

R&R this week announces nominees by
music format and in national categories
including Group Executive of the Year,
Market Manager/GM of the Year and Station
of the Year in markets 1-25, 26-100 and
101+, Syndicated Air Personality of the Year;
and Marketing/Promotion Director of the
Year. The complete story starts on this page
and continues in R&R's Management/
Marketing/Sales section, where you also get
10 management tips from John Lund and 30
ways to improve sales presentations from
Irwin Pollack.

Pages 1, 10-14

TALK WEIGHS IN ON INDECENCY

R&R News/Talk/Sports Editor Al Peterson
takes a look at how the unrelenting
indecency debate is affecting Talk radio.
WABC/New York PD Phil Boyce, KLIF/Dallas
PD Jeft Hillery and WRKO/Boston PD Mike
Elder share their thoughts on the indecency
issue in this week's News/Talk/Sports

column. -
Page 20

.‘.ﬁ -‘5‘1;

NUMBER ONES

CHR/POP

* MAROON § This Love (Octons/J/RMG)
CHR/RHYTHMIC

* MARNIO WINANE. .. | Don Wanna Know (Bad BowUiniversal)
URBAN

© USHER Burn (LaFace’Zomba)

URBAN AC

© ALICIA KEYS If | Ain't Got You (JRMG)
COUNTRY

* KEITH URGAN You'l Think Ot Me (Capitol)

AC

 FIVE FOR FIGHTING 100 Years (Aware/Columbia)
HOT AC

* MAROON § This Love (Octone/J/AMG)
SMOOTH JAZ

o PETER WWITE Taikin' ‘Bout Love (Columbdéa)
ROCK

« JET Cold Hard Bach (Attantic)

ACTIVE ROCK

© LINKIN PARK Lying From You (Wamner Bros.}
ALTERNATIVE

« JET Coid Hard Bitch (Attantic)

TRIPLE A

* ALAIIS MORISSETTE Everything (Maverick/Reprise)
CHRISTIAN AC

* BUILDING 429 Glory Defined (Word TurtyW8)
CHRISTEAN CHR

* BUILDING 429 Glory Defined (Word/Cur/WB)
CHRISTIAN ROCK

* FM STATIC Something To Believe In (Tooth & Nad)
CHRISTIAN INSPO

* CASTING CROWNS Who Am | (Baach Street/Reunon/PL G)
SPANISH CONTEMPORARY

© PAULINA RUBIO Te Quise Tanto (Universal}
TEJAND

© MICHAEL SALGADO La Cruz De Vidrio (Freddie}
REGIONAL MEXICAN

* MONTEZ DE OURANGO Te Quise Olvidar (Disa}

TROPICAL
* VICTOR MANUELLE Tengo Ganas (Sony Discos}
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Bartels Becomes Island President

By Frank Cosvela
R&R Music Editor
feorreiadr, ds com

The Island Def Jam Music Group has named
Steve Bartels President of Island Records.
Bartels will be based in New York.

“l am thrilled to welcome Steve Bartels to our
great company,” Island Def Jam Chairman An-
tonio “L.A.” Reid said. “1 have had the pleasure |
of working with Steve for several years and ex-
periencing firsthand his unparalleled expertise,
leadership and dedication to artists and their
music. Steve is an unbelievable executive; his
spirited approach, brilliance at breaking artists

BARTELS » See Page 16

R&R Award Nominees Illustrate Diversity

More than 200 stations in 92 markets receive nods in 2004

By Joft Bresa
R&R Exscutive Editor
Kgreend@radioandrecords. com

The nomination ballots are
in, and in what appears to be
the widest recognition of
broadcast excellence in R&R
history, readers have nomi-
nated radio stations in 92
markets for the 2004 R&R In-
dustry Achievement Awards.

Clear Channel AC power-
house WLTW/New York,
Emmis’ CHR/Rhythmic
KPWR/Los Angeles and
Jefferson-Pilot’s Country
KYGO/Denver each secured
six nominations to lead the
nation, with all three scoring
nods in the GM/Market
Manager of the Year and Sta-
tion of the Year categories.

Next in line is Infinity’s
Smooth Jazz KTWV/Los An-
geles, with five nominations.
each: Clear Channel CHR/Pop

WHTZ/New York, Infinity Al-
ternative WXRK/New York,
Clear Channel CHR/Pop KIIS-
FM/Los Angeles, Infinity Alter-
native KROQ/Los Angeles,
Clear Channel Smooth Jazz
WNUA /Chicago, Clear Chan-
nel CHR/Pop WXKS-FM/Bos-
ton, Radio One Urban AC
WMM]/Washington and Infin-
ity CHR/Pop WNKS/Char-
lotte. Twenty-one stations
earned three nominations, 68
picked up two, and more than
125 others received one each.

Hogsn

Forty-seven of the top 50
markets attracted nomina-
tions, as did 71 of the top 100,
although there are plenty of
smaller markets recognized,
from Anchorage, AK to Ama-
rillo, TX — ingluding No. 277,
Grand Forks, ND.

On the label side, 60 labels
registered nominations, paced
by last year’s champion, Inter-
scope/Geffen/A&M, with 16.
It's followed by RCA Music
Group, with 12; Island Def
Jam Music Group, with 10;

Stakelin

and Columbia, Epic and Uni-
versal, with nine each. Pick-
ing up eight nominations are
Atlantic Records Group, Jive/
Zomba Label Group and
Warner Bros. Records. Curb
notches five nods, while four
g0 to Arista, DreamWorks,
Reprise and Wind-up.

BNA, Capitol, Def Jam/
Def Soul, Elektra Entertain-
ment Group, EMI Latin, Lyric
Street, Sony Urban Music and

-Sos Page 12

Radio Groups’ Revenue Up In Q1
Clear Channel, Radio One, others beat the street

By Jos Nowerd

Ll -

Driven by improvement in
local advertising, Clear Chan-
nel’s Q1 radio revenue im-
proved 5%, to $832.9 million,
while ting income climb-
ed 8%, to $282.6 million. For
the company overall, Q1 net in-
come rose from $71 million (12

rate level. During a Tuesday-
moming conference call with in-
vestors, COO Mark Mays said
Clear Channel expects radio rev-

enue to improve 5%-6% in Q2.
Meanwhile, Clear Channel
Radio CEO John Hogan said
that, with the improving adver-
tising market, his company’s
sales reps are standing firm on
icing and won't

cents per share) pricing
in Q1 2003 to EESVLIVIVER IV LI sell ads at bar-
“Given the in-

(16 cents) in Q1

2004, topping analysts’ per-
share expectations by 2 cents.
Factoring in one-time gains
from the sale of its Univision
stake, Clear Channel’s Q1
profit was $116.9 million (19
cents).

Overall company revenue
grew 11%, to $1.9 billion, while
operating income improved
15%, to $246.4 million — below
the radio division’s Q1 operat-
ing income due to a $55.3 mil-
lion operating loss on the corpo-

creasingly robust and optimis-
tic environment, we are begin-
ning to look more toward
higher-priced business and to
move away from some of that
lower-priced business,” Hogan
said. “We have the unique ca-
pability of being able to look at
our business — specifically, our
inventory — measure that
against future and current de-
mand and make intelligent, in-
formed decisions.”

EARNINGS » See Page 16

R&R rg:TtEno'
com

significant Triple A sign-ons
over the past several months,
so | thought it would be a
good time to present the
format’s case in as many
ways a$ possible. This special
is meant not only to reinforce
what the format represents to
those who already embrace
it, but also to help spread the
word to general readers and
broadcast decisionmakers
dbout the format’s strengths

and potential.
Within the ranks of the
Triple A community we have
a number of successful

We have seen a number of |

-~ radio stations that See Page 69 a

have been purveying Triple
A programming for 10, 20
and even 30 years. The way
1 see it, they must be doing
something right to last this
long. In this light, 1 have
asked many of the format’s
leaders to contribute to this
year’s special as we take a
look at the basic philosophy
contained within the Triple
A playbook.

John Bradley, co-President
of SBR Creative Media, the
format’s leading consulting
firm, addresses what quali-
ties a Triple A on-air person-
ality should have and em-
phasizes that the format is
still all about the music.
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“The personal connection
Americans have with radio
makes it a strong fit for the

commentary and advice
I'll be sharing. Business,
entertainment, politics,
the media—watch out!
You're all fair game.”

— Donald Trump

:60 to :90 second feature
Monday-Friday

Delivered via FTP

Exclusive Apprentice recaps
by Donald Trump on

Friday mornings.
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Karis Assumes Clear Channel (
RVP/Arizona Responsibilities |

Susan Karis has added Regional
VP/ Arizona duties for Clear Chan-
nel. A Phoenix radio veteran, she
will remain VP/Market Manager of
the company’s eight stations in that
market (KESZ, KFYI, KGME,
KMXP, KNIX, KOY, KYOT & KZZP)
and will also work closely with the
managers at Clear Channel’s Tuc-
son and Yuma clusters.

Clear Channel Sr. VP/Sunbelt
Region Charlie Rahilly said, “Sus-
an’s strong strategic vision and
positive leadership in the commu-
nity will build upon Clear Chan-
nel’s Arizona presence.”

Karis has spent most of her radio
career in Phoenix. She became Di-
rector/Sales of KMXP & KZZP in
1998 under Jacor Communications
and retained that title when Clear
Channel merged with Jacor. She
was promoted to Phoenix VP/
Market Manager in September
2001.

“Clear Channel/Arizona has
great products, the best people and
a desire to provide high-quality ser-
vice to our listeners and clients,”
Karis said. “I'm ready to help build
upon the things we've already ac-
complished.”

Rich Brother Robbin has been
named PD of Citadel’s Classic Hits
WSRR (The Cat)/Mem-
phis. He most recently pro-
grammed WGFX/Nash-
ville, which was Classic
Hits until flipping to
Sports/Talk in August 2003.
Robbin, who succeeds Kay
Manley, will work closely
with cluster GM Tony
Yoken in overseeing the sta-
tion.

Robbin has programmed

such stations as KCBQ-FM and
KBZT in San Diego and from 1985-
91 was the co-owner, GM and PD
of KWFM/Tucson. He is perhaps
best known for his lengthy stint as
a KCBQ-AM/San Diego air person-
ality in the 1970s.

Robbin’s arrival at WSRR comes
after the station conducted a re-
search presentation last year. Fol-
lowing the presentation, then-con-
sultant Steve Rivers suggested to
Yoken that WGFX, which used
Robbin’s “Rockin’ Hits” program-
ming concept, be used as a model
for WSRR. Rivers then suggested

Robbin New WSRR/Memphis PD

that Robbin be brought in to lead
WSRR. “All of the research showed

3 that there was a hole for
more of a classic hits-
driven, tempo-oriented
Rockin’ Hits presentation,”
Yoken said.

Commenting on his
move to Memphis, Robbin
said, “Now [ get to experi-
ence NBA basketball in
person!” Speaking of WSRR,
he said, “This type of Clas-
sic Hits format always
comes back with some very good

TRAIN KEEP A-ROLLIN’ sony Music execs recently gathered in New
York to present Train with a plaque celebrating platinum sales of the band's
latest album, My Private Nation. Seen here are (I-r) Train bandmember Scott
Underwood. band managers Barbara Carmr and Jon Landau, bandmember Pat
Monahan, Sony Music Chairman/CEQ Andrew Lack and President Don lenner,
Columbia Records Group Exec. VP John Ingrassia and President Will Botwin,
bandmember Jimmy Staftord and Sony Music Exec. VP/Sales Tom
Donnarumma and Exec. VP/Creative Marketing & Promotion Charlie Walk.

 Sledge Set As PD At WOXY/Cincy |
| First scheduled to take over 97.7 signal next Friday

| when the company takes

potential, but there are issues that |

keep it in a position of mediocrity.”
According to Robbin, marketing is
the main issue associated with
keeping a station in the format on
top of its game.

Yoken said, “With Rich, we not
only get the best of both worlds —

marketing and programming — |

but we get somebody whom Cita-
del President/Programming Eric
Logan says has an auto-ticket into
the Rock and Roll Hall of Fame DJ
wing. He will put a face on the sta-
tion and light up the market.”

WE'RE BALD BECAUSE WE

-
CARE 11 a show of support and

sokidarity for WIYY (98 Rock)y/Baltimore moming co-host Lopez, who is
currently undergoing cancer trestment. members of the 98 Rock staff and

station kisteners recently took over & local Harley-Davidson store 10 shave their |

heads. While some attending the event went bald and donated the hair 10 Locks
of Love. others contriduted o the 96 Rock & Recovery Fund. Seen here are (1)
98 Rock Asst. PO/MD Rob Heclkanan, afternoon co-host Micksy Cucchislts,

weekander Don Koenig, PD Dave Hill. Asst. Morning Show Producer John Laur

and night guy Stash.

First Broadcasting has
hired Matt Sledge to serve
as PD of WOXY/Cincinnati

over the station’s terrestrial
signal, which is expected to
take place May 14. Thoughiit
will remain Altemative, the
station will rebrand itself as
“X97.7, New Music First.”
While Balogh Broadcast-
ing has sold the 97.7 FM signal, the
company has retained the rights to
the station’s intellectual property as
“97X, the future of rock and roll,”
which Balogh had hoped to con-
tinue using in an Internet-only
broadcast. However, a memo re-
cently posted at wiww.woxy.com said

that, due to difficuities in
. 1 finding funding, the com-
tinue the stream as well.

“While I'm sad that 97X
1 is going to be leaving the
| airwaves on May 13, I'll try
my best to re-create that
spirit and kick some ass in

R&R.

pany may have to discon- |

the process,” Sledge told |

Sledge has been serving as |

WOXY’s Asst. PD since July 2001.
He has been with the station for 10
years, starting as an intem and add-
ing on-air duties in 1994. In 1998 he
became night personality, a position
he retains, and added Local MD
duties.

Travis To Transfer To CC/OK City
Will serve as cluster OM/Dir. of Prog. and KXXY PD

Clear Channel/Fayette-
ville, AR Operations Director
Tom Travis is transferring on |
June 1 to the company’s §§
Oklahoma City cluster, where
he will be OM/Director of
Programming for its six sta-
tions there: Talk KEBC, Alter-
native KHBZ, CHR/Pop
KJYO, News/Talk KTOK,
Country KTST and Country
KXXY. Travis will also serve
as PD of KXXY, succeeding LJ. Smith,
who transferred to Clear Channel’s
Columbia, SC cluster last month.

“Things are really good in Fay-
etteville, and [ wasn’t looking to

leave,” Travis told R&R.
“But the opportunity to
join some great folks in
Oklahoma City and to help
get KXXY back to where it
needs to be was too much
to pass up.”

Travis has spent the last
seven years in Fayetteville,
overseeing the operations

ket-leading Country KKIX,

and programming of mar- |

as well as AC KEZA, CHR/Pop |

KMXF and Classic Rock KIGL. He
was also at’kKKIX from 199295 and
was MD when he left to become the
PD of KMVK/Little Rock.

Yeoar. R&R regrets the emrors.

FOR THE RECORD — The following corrects errors in the enclosed 2004
Industry Achievement Awards baliot. in the National Radio Awards' Market
Manager/GM of the Year, Markets 101+ category, Gold Coast/Oxnard, CA's
Chip Ehvhardt is nominated. In the Altemative Personality/Show of the Year
category, WXRK/New York's Cane is nominated. Peak/Concord's Rebecca
Risman is nominated for Smooth Jazz Label Exscutive of the Year. And WXD\WY
Miami’s Joe Ferrero is nominated for Latin Formets Personality/Show of the

~
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Coy Now Q94/
Richmond PD

As part of a major shakeup at
Clear Channel CHR/Pop WRVQ
(Q94)/Richmond, longtime pro-
grammer and on-air personality
Wayne Coy has joined the station
as PD/morning co-host. He re-
places Billy Surf, who exits along
with morning co-host Betty
Bodine, Asst. PD/afternoon driver
Travis Dylan and night personality
Jake Glenn.

“I've spent the past four months
trying to find the right fit,” Coy told
R&R. “And out of everything I
looked into, this was the one situa-
tion that screamed ‘perfect fit." If
my first day in the building is any
indication, spirits are high in the
hallways. Look out, Richmond, the
‘Q is back!”

Coy’s experience also includes
stints at KQKQ/Omaha, WABB/
Mobile and WNVZ/Norfolk.

Joining Q94 as Asst. PD/mom-
ing co-host is Darrin Stone, who

| worked with Coy at KQKQ, WABB

and KZPT/Tucson. Fellow WABB
alum Jonathan Reed comes on
board as WRVQ's new MD/after-
noon host; he most recently worked
at WZEE/Madison. WZEE Asst.
PD/Promotions Director joey
Hoops is also segueing to WRVQ,
as night personality. Current Q94
moming co-host Melissa Chase re-
mains in place.
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Cumulus Calls For Industry
Push Toward ngher AdRates

Company lowers net loss in Q1

By Adam Jacobson

R&R Radio Edtor
alcobsondradioandrecords com

umulus’ Q1 conference call, held Monday evening, was
far from just a nuts-and-bolts discussion of revenue in-
creases, station operating income and adjusted EBITDA. In
a session dominated by questions from analysts, company
President/CEO Lew Dickey took the opportunity to not only
outline Cumulus’ plans in its 1argest market, but to challenge
the industry to join together to win more ad dollars for

radio’s coffers.

Dickey said “firming demand” is
helping broadcasters in the advertis-
ing department, saying that the 5% net
revenue growth seen by Cumulus in
Q1 was accomplished not through
increased utilization, but through
rates. “We're definitely enjoying some
pricing power, and we're able to raise
the rates,” he said. “Our revenue in-
creases are about 70/30 favoring rate
vs. increased utilization. We're gain-
ing on pricing power.”

Additionally, the automobile sec-
tor, which was flat during Ql, is
starting to pick up for Cumulus —
though the sector accounts for just
20% of the company’s total ad-rev-
enue sources.

Dickey said Cumulus is working
hard to raise rates by 10%, and he
thinks competitors should set sim-
ilar goals and work together to ele-
vate rates. “We have so much room
to raise our rates as an industry,”

he said. “We have so much room to
expand and build upon the rate,
structure we have today. Things are
definitely going to improve, and
we're optimistic [about] what we're
seeing and what that portends for
the rest of the year.”

Cumulus lowered its net loss at-
tributable to common shareholders
in Q1, from $7.3 million (12 cents) a
year ago to $2 million (3 cents), miss-
ing by 2 cents the estimate of Thom-
son First Call analysts. Revenue in-
creased 13%, to $65.5 million, while
station operating income grew 13%,
to $19.2 million, and adjusted EBIT-
DA rose 15%, to $15.6 million. On a
same-station basis, net revenue
climbed 5%, to $58.9 million.

CUMULUS  See Page 23

Training
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BUSINESS BRIEFS

Radiovisa Launches Rep Firm

panish-language News/Talk network Radiovisa has opened a

national network sales rep firm with regional offices in New York,
Miami and Dallas, in addition to Radiovisa's corporate offices in Los
Angeles. Radiovisa President/Network Sales Alan Fuller will head
the rep tirm’s staff from L.A. National/Network Sales Manager Gina
Han will work with Fuller to oversee the network sales team while
retaining her duties as NSM of Radiovisa flagship KMXE/Anaheim-
L.A. In New York, Glenda Villanueva will be responsible for the
Northeast region and Puerto Rico, while Leslie Russell, based in
Miami, will oversee the Southeast region and Chicago as South-
east Regional Sales Manager. Mark Munoz takes on duties as
Southwest Regional Sales Manager, based in Dallas.

Interep Adds Another $50,000 To RAEL Program

nterep, a charter sponsor of the Radio Advertising Effectiveness
Lab, has pledged an additional $50,000 in support for the pro-
gram, bringing its total sponsorship to $250,000. The RAELSs pur-
pose is to further the industry's research on radio eflectiveness and
ROI. Interep co-President/co-COO George Pine said, “Proot of the
effectiveness and accountability of our medium will be crucial to
achieving a 10% share of ad dollars by 2010. This is truly an
industrywide initiative, and we encourage every broadcaster to con-
tribute at a consistent level. in this way we can be sure each con-
stituency has a voice and that the needs of the total industry are
being addressed.”

Susquehanna Olfers ‘Sales Performance Guarantee’

As part of a “sales performance guarantee,” radio clients in all
eight Susquehanna markets are being promised two-for-one
make-goods within contracted dayparts for any spots that fail to air
as agreed. Under the program, advertisers are also guaranteed pro-
motional recaps within 10 days, lower commercial loads, station and
market updates and other services. Susquehanna President/COO
David Kennedy said, “This represents another tangible means for
us to demonstrate our commitment to our valued clients and to our
industry” Susquehanna Sr. VP/Regional Manager Nancy Vaeth-
DuBroft said, “We want superior accountability to become the ex-
pected practice in our company and in the industry.”

Salem Prices Stock Sale

Salem Communications announced last week that it has priced
at $30 per share its previously announced sale of 3.1 million
shares of its class A common stock, including 775,000 shares being
sold by Salem PresidentCEO Ed Atsinger and Chairman Stuart
Epperson and 2.3 million shares being sold by the company itsef. Ad-
ditionally, Salem has granted underwriters Credit Suisse First Boston
and Deutsche Bank Securities an overallotment option to buy an addi-
tional 175,000 shares from Salem and another 225,000 from Atsinger
and Epperson. Salem plans to use the $65.5 million It expects to net

Continued on Page 6

~

AARBITRON SNl ~vandasie

»

The Training You Need. .. When You Need It

Ready to take your sales to the next level? Check out
the many training options at ArbitronTraining.com, and:

* Go after newspaper advertising dollars
¢ Break free from rankers

® Learn more about automotive and other key
business categories

« Boost your ability to tell advertisers your
station's story

We train more radio professionals than any other
company on the planet. Take advantage of
the many ways we can help your business.

Visit us today at www.ArbitronTraining.com.

Calls From The Street

The latest industry analysts’ calls from Wall Street.

Target
Company Analyst Rating Price
Beasley Paul Sweeney, CSFB Outperform $18

Clear Channel  David Joyce, Guzman & Co. Pertorm in-ine  $50

Cox Radio Paul Sweeney, CSFB Outpertorm $27
Marc Nabi, Merrill Lynch Neutrat —_
James Boyle, Wachovia Outpertorm  $26-$28
Cumulus Marc Nabi, Mernii Lynch Neutral _
Paul Sweeney, CSFB Outperform
Disney Jessica Reif Cohen, Merill Lynch  Neutral —_—
Entercom Paul Sweeney, CSFB Outperform
Marc Nabi, Mervill Lynch Neutral —
Radio One Paul Sweeney, CSFB Outperform
Marc Nabi, Merrill Lynch Buy

Westwood One Paul Sweeney. CSFB
Devid Joycs, Guzman & Co. Quiperform

Jessica Reif Cohen, Merril Lynch %

BEIGIRE
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FCC ACTIONS

Latest FCC Station Count: Fewer AMs, Mere FiMs

he FCC reported that, as of March 31, there are a total of 13,476 radio stations liconsed in the U.S.

and its territories, including 2,471 noncommercial FMs. The number of commercial FMs increased
from 6,207 on Sept. 30, 2003, to 6,224 in March. The number of licensed AM stations dwindied from
4,802 six months ago to 4,781.

Clear Channel Faces Ancther FCC Fine

lear Channel has been fined $10,000 by the FCC for failing to keep the tower it owns in Utica, NY —

used by its WOUR-FM/Utica — property painted. Clear Channel contended that a separate agree-
ment it has with the New York State Broadcasters Safety Association that provides for that group to con-
duct inspections nullifies the need for FCC inspections — an amangement that is alowed under the FCC's
rules — but the commission nonetheless ruled that the NYSBA arrangement doesn't supersede the FCC's
authority to conduct a safety inspection, noting that this case was part of an FCC-wide tower-gafety pro-
gram. Clear Channel has 30 days to pay the fine.

WXDJMWiami Morning Hosts To Pay FCC Fine in Pesaies

XDJ/Miami moming team Envique Santos and Joe Ferrero were fined $4,000 last week by the

FCC for airing a conversation with Cuban President Fidel Castro without first notifying Castro or
other Cuban government officials that they would be on the air. The duo received international press for
the stunt, and now Santos and Ferrero have elected to pay the fine with 400,000 pennies donated by
listeners at a live broadcast from a Hialeah, FL furniture store held Aprit 28. “This will allow listeners the
opportunity to display their disagreement with the FCC's decision and to stand in solidarity with and sup-
port for Enrique and Joe,” WXD.J said in a press release. Castro believed he was participating in a con-
versation with Venezueian President Hugo Chavez.

RTNDA: FCC Golden Globes Decision
Limits Accurate Reporting

lnmmsﬂedAuﬂZQwﬂhﬂnFCC.ﬂnRadb—TmmohchAuochﬂmsaidm
commission’s recent ruling that U2 lead singer Bono's use of the phrase “fucking brilliant” during the
live NBC telecast of the 2003 Goiden Giobe Awards was indecent unconstitutionally limits the ability of
broadcast journalists to provide accurate and insightful reporting 1o the public. The RTNDA is supporting
petitions filed April 19 that ask the FCC to reconsider its decision, and the association expressed its con-
cern over “the deleterious and chilting effects the order has had and will have on broadcast journalism.”
The Goiden Globes order reversed existing FCC precedent, which heid that the isolated or fleeting broad-
cast ot expletives does not, in many instances, violate the indecency rules.

United Church 0f Christ Asks FCC Te Stay On Target With EEQ

United Church Of Clwist's office of communication sent a letter 10 FCC Chairman Michasl Powell
on April 28 that asked the commission 10 keep its promise 10 initiate random equal-employment-op-
portunity audits and targeted investigations of licensees in radio and TV. The FCC had pledged 0 do 80,
starting in March of ast year. Among those who signed the letter was the office of communication's Man-
aging Director, former FCC Commissioner Gloria Tristani. °As of April 15, 2004, the commission had not
initisted a single audit of a licensee, let alone initiated a targeted investigation,” the UCC office said. it is
a travesty that 50 many licenses have been or are soon 10 be renewed without the commission conduct-
ing a single EEO audit or investigation” The group asked that the FCC hold the radio and TV license-
rengwal cycies untll the audit process has begun.

Continued on Page 23

M TRANSACTIONS AT A GLANCE

All transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.

© WKFL-AM/Bushnell, FL. Undisciosed

© WYTH-AMMadison, GA $63,000

© WMLC-AMAMonticelio, M8 $45.000

* WKMT-AM/Xings Mountsin, NC Undisclosed

© WNMB-AM/North Myrtie Beach (Myrtie Beach), SC
$250,000

Full transaction kistings, posted daily, can be found at
www.radioandrecords.com.

DEAL OF THE WEEK
o WXLS-FM/Danville (Champaign), L
PAICE: $3.25 milien

TERRSS: Assot sale for cash

DUYER: Sage Communisations inc., headed by President/
CED Ed Cowistian. Phene: 313-888-7070. It ouns 78 other
stations, inciuding WIXY-FM, WKIO-FM & WLAW-FM/

Champaign, L.
SELLER: [.A.l. Bresdcasting inc., lemm
Chris Aldridge. Phene: 556-528- 3600

2004 DEALS T0 DATE

Dollars to Date: $686,793,033
(Last Year: $2.345.204,.266)

Dollars This Quarter: $183,877,500
(Last Year: $571.208,395)

Stations Traded This Year: 324
(Last Year: 898)

Stations Traded This Quarter: 29
(Last Year: 191)

BUSINESS BRIEF_S_

Continued from Page 4

from the sale for working capital and general corporate purposes,
possibly including the redemption of up 10 $52.5 million worth of its
outstanding 9% senior subordinated notes.

Jacebs Media Launches Free-Spesch Website

acobs Media on April 30 debuted SaveRadioNow.Org, a non-
profit, nonpartisan web project designed 10 inform -Americans
about FCC and legisiative action related 10 free speech. Jacobs
Media President Fred Jacobs seid, “There is a large gap between
the opinions about indecency that are being expressed by the FCC
. Continued on Page 17

OUR

COMPETITOR’S

" [sales feedback is rarely this clear]

SALES STAFF IS

BETTER

Would you like to know ten reasons why? In just one day, - - =
Irwin Pollack can tell you. Flying over 250,000 miles a year ~ Irwin
advising, speaking to, and working hand-in-hand with over [ ESIIATE R
100,000 radio, newspaper, and television executives in every
one of the fifty United States (and Canada) - owners,
m.ungers and salespeople can get the continuous feedback

1-888-RADIO-50

they need so they know what they’re doing right and what they
can do better. From introductory sales training to advanced In-
house sales management issues, Irwia Poliack takes the
guesswork out of understanding exactly what you need to
catch up to, then (eventually) surpass the competition. Call
today for a free, no-obligation phone consultation.

?
.
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All Work And No Play
At The Clear Channel Rad!o
Programming Leadership
Conference!

LUJINOHA T LWL

CASEY KASEM

THANK YOU

TO ALL OF THE
PROGRAMMERS
RADIO TALENT & ARTISTS
THAT SHARED IN A
SUPERSTAR CONFERENCE
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JEFF GREEN, CRMC _ [MANAGEMENT MARKETING SALES

joreen@radioandrecords.com

R&R i’resents The 2004
Achievement Award Nominees

How To Get Free
Visibility In R&R

The Management/Marketing/Sales section
is always looking for photos and stories of
great station promotions, marketing cam-
paigns, community-service initiatives, NTR
events and related business-development
and imaging activities.

E-mai detads, photos and art 1o Jeff Green
at jgreen @radioandrecords.com. We'll see
you in R&R!

I xcellence in radio broadcasting is easy to find, and there were hundreds of stations across the

country that delivered great ratings, revenue, promotions and community service during the past
year. Some stations had immediate success with new formats, while others came from way back
in the pack to win the hearts and minds of their listeners.

All the finalists in the national categories have compelling stories, many of which will be told in these pages in the corning
weeks. Their nominations are based on recognition from their peers, who submitted their picks earlier this year.

At a special ceremony during R&R Convention 2004 at the Beverly Hilton Hotel in Los Angeles, the recipients of the R&R
Industry Achievement Awards will be presented with plaques for their distinguished performance over the past year. Please be
sure to complete and retum your ballot by May 21. Ballots will be tabulated by the accounting firm of Miller, Kaplan, Arase & Co.
Al these executives, personalities and stations are more than deserving, and we hope you'll take the time to vote.

sssessss  MARKET MANAGER/GM OF THE YEAR (MARKETS 1-25) s —

i

Mick Anseimo Bob Call Val Makl Dave Pugh Andy Rosen Victor Sansone
Clear Channel/Minneapolis  Jefferson-Pilot/Denver Emmis/Los Angeles Clear Channel/Detroit Clear Channel/New York  WKHX & WYAY/Atianta
—— MARKET MANAGER/GM OF THE YEAR (MARKETS 26-100)
F.Eﬁ
1 e |
pas B
4 ‘ ¥ h
John Burkavage Tim Davies Vance Hamrison Dave Paulus Dean Pearce Phil Zachary
Entercom/Wilkes-Barre Clear Channel/Memphis Renda/Oklahoma City Saga/MNorfolk Apex/Charieston, SC Curtis Media/Raleigh

MARKET MANAGER/GM OF THE YEAR (MARKETS 101+)

Chip Ehrhardt Scolt Harris Linn Hodgson Andy Lohman Scott Miller Leonard Wheeler
Gold Coast/Oxnard, CA NextMedia/Lubbock, TX  Leighton/Grand Forks, ND-  Ciear Channel/Anchorage,  Clear Channel/Wheeling, ~Mel Wheeler/Roanoke, VA
; "N AK wv

MARKETING/PROMOTION DIRECTOR OF THE YEAR

e

«~_ Apryl Battin Garrett Doll Von Freeman Lori Hall Dianna Jason Scott Kinney
KMPS & KYCW/Seattle KYGO/Denver KIIS-FM/Los Angeles  WMIB/Miami (Clear Channel)  Emmis/Los Angeles WNNX/Atlanta
(Infinity) (Jefferson-Pilot) (Clear Channel) (Susquehanna)
- (VLT VIV VAT o aVaY dTatatatdata (Fal S Tat vats PN Continued on Page 12
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JOI-H He FIGHT. JOIN mez FUN.

TENTH ANNIVERSARY

cousSTrY B

' ' A Benefit Concert

for the

"Cystic
Fibrosis
Foundation

...adding tomorrows every day.

HONORING HEART OF COUNTRY AWRRD RECIPIENT

RANCES W. PRESTON " ; . }f

ESIDENT & CEOQ, BMI ¥

HOSTED BY DREARMWORKS RECORDING RARTIST

TRAGCY LAWRENCE
wiTH emcee DAVID MOUNT
gy " ]

FERATURING B oy
SHERRIE AUSTIN, ASHLEY @EARING,
BUDDY JEWELL, GRAIG MORGAN, GARY
MORRIS, RUSHLOW, GHALEE TENNISON, - .
JOSH TURNER & THE DOO-WAH RIDERS .

N . 40
o {'h'. .
ﬁ Fa ol [ <4
‘. . - :6
. ’ /’.

MANDRLRAY BRY RESORT AND C_H,SII:JQ."L??S VEEhS o
MAY 25, 200% - 8:30pm

FOR INFORMATION & RESERVATIONS 800-232-8731

CHECK OUT THE AUTOGRAPHED MUSIC AND RACING AUCTION ITEMS ON
www.sizzlincountry.cmarket.com

]

THANKS TO OUR CORPORRATE SPONSORS:
Academy of Gountry Music * American Airlines * Anderson Merchandisers + Baldwin

Piano » BJ's Restayrant & Brewery' * BMI * CMT - GMT.com * The Gary Group * Gibson
Guitar Gorp. - InterGontinental Hotels Group * 95.5 KWNR
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Nominees
Continued from Page 1

TVT each camed three nominations. Labels
picking up two include BMG U S. Latin, Bro-
ken Bow, EMI Christian Music Group, Holly-
wood, INO, MCA, Narada, Peak, Provident,
RCA, Rocketown, Shanachie, Sony Music
Norte, Universal Music Latino, Verve Music
Group, Wamer Music Latina and Word Label
Group. More than 20 companies received one
nomination cach.

In the Group Executive of the Year catego-
ry, the six nominees are Cumulus Broadcast-
ing Chairman/President/CEO Lew Dickey,
Citadel Communications COO Judy Eliis,
Entercom President/CEOQ David-Field, Clear
Channel Radio CEO (and 2003 award win-
ner) John Hogan, Infinity Radio President/
COO JoeFHollander and Regent Communi-
cations President/COO Bill Stakelin.

MANAGEMENT" MARI_(E"NG»SALES

Nominated in the Syndicated Air Person-
ality of the Year category are Jones Radio Net-
works’ Delilah, Reach Media’s Tom Joyner,
Crystal Media Network’s Dave Koz, Don
Buchwald & Associates’ Howard Stemm, Ren-
egade Natiop Productions’ Little Steven and
TeshMedia Group’s John Tesh.

The Marketing/Promotion Director of the
Year nominees arc Apryl Battin (KMPS &
KYCW/Seattle), Dianna Jason (Emmis/L.os
Angeles), Lori Hall (WMIB/Miami), Garrett
Doll (K YGO/Denver), Scott Kinney (WNNX/
Atlanta) and Von Freeman (KIIS-FM/Los
Angeles).

Of the more than 60 radio companies that
received nominations, Clear Channel leads the
pack, with 108, followed by Infinity, with 57.
Emmis picked up 21; Jefferson-Pilot and Sus-
quehanna have 16 cach; Entercom received
14; Cox and Radio One scored 11; Univision

SYNDICATED AIR PERSONALITY OF THE YEAR

attracted eight; ABC, Cumulus and SBS landed
seven; and Saga and Salem have six cach. Those
with five nominations are Citadel, Greater Me-
dia, Regent, Sandusky and Sinclair. Three com-
panies registered four nominations: Bonneville,
Joumnal and NextMedia. Entravision, Lotus and
Service took three nominations each, while two
were camed by Apex, Curtis Media, Hearst-Ar-
gvle, Inner City, Midwest TV, Pamal, Renda and
WEAZ-FM Radio. More than 20 others received
one nomination.

As it did last year, Los Angeles tops all mar-
kets in number of nominations, picking up 34.
L.A. is followed by New York, with 32, and
Chicago, which moves up to third, with 15.
Other markets with at least three nominations
are San Diego (14); Dallas (12); Atlanta, Bos-
ton and San Francisco (11); Denver, Philadel-
phia and Seattle (10); Miami (nine); Charlotte
(eight); Austin (seven); Cincinnati, Detroit,

Indianapolis and Phoenix (six); Houston, Kan-
sas City, Memphis, Minneapolis, Portland, OR
and Tampa (five); Las Vegas, Nashville, Prov
idence, Sacramento, San Antonio and Tucson
(four); and Birmingham, Cleveland. Jackson-
ville, Knoxville, Norfolk, Ortando and
Westchester (three).

The R&R Industry Achievement Awards
celebrate excellence in the radio and record
industries. The awards process began in Feb-
ruary, when R&R readers nominated stations.
labels and professionals in 100 categories as
part of the initial round of balloting.

Final ballots are being sent with this issuc
of R&R to eligible radio stations, record la-
bels and related industries. The accounting
firm of Miller, Kaplan. Arase & Co. will tabu-
late the ballots, and the winners will be an-
nounced at R&R Convention 2004, June 24-
26 in Los Angeles.

L e
Delilah Tom Joyner Dave Koz Howard Stern Little Steven John Tesh
Jones Radio Networks Reach Media Crystal Media Networks  Don Buchwald & Associates Renegade Nation TeshMedia Group
Productions

STATION OF THE YEAR (MARKETS 1-25)

foetn

WERQ/Baltimore KYGO/Denver KPWR/ALos Angeles WCMQO/Miami WLTW/New York WMMJ/Washington

(Radio One) (Jefterson-Pilot) (Emmis) (883) (Clear Channel) (Radio One)

STATION OF THE YEAR (MARKETS 26-100)
[ ] pasp—
% T 94TGHR | Pewr 99.7.
957 M
KK Austin KXKCALstayetts WFAS/Wesichester WHAL/ Memphis WQDRRaleigh WXST/Charleston, SC
(latinity) (Bonin, now Ctadel) (Comulus) (Clear Channel) (Cartis Modia) (Apex)
STATION OF THE YEAR (MARKETS 101+)

'I\L

QCI

ERE'S 91 HIT MUSIC STATION
KBZS/Wichita Falts, TX KXBL/Amariilo, TX WIOV/Lancaster, PA WRTSErle, PA
(Clear Channel) (FowerMicCord) (Regent, now Citadel) (Nexiiiedia)
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Find What You Need

IN PIIINT
llNI.INIE

at www.radioandrecords.com

| The R&R DIRECTORY delivers
the information you need to
make the right choice when
you 'need a contact...whether
you're looking for a bumper
sticker or a transmitter.

| The industry’s most complete,
most used directory is now
delivered free to all R&R
subscribers and is available
online in a searchable
database. Get what you need

" wal“ d naw_ talk SIWW? the way you like it...on your
3 150 Ghnlces desk or on your monitor.

* Looking for a research company?
< 32 choices

* Neep prep?
> 82 choices

* Looking for a voice?
= 271 choices

WwWW.americanradiohistorv.com
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MANAGEMENT MARKETING SALES

Ten Ways To Enhance
Your Management Style

Want to be a better manager? Here are 10 ways to

improve your style.

1. “This meeting will
continue until morale im-
proves!” Reconsider long
meetings. Concentrate on
one or two topics, move it
along quickly and let ev-
eryone get back to work.
Don’t waste time: Get to
the point, hold debates,
then turn the page and
move on.

PoiINT A

Jobhn Lund

2. Refuse some problems. Have
employees bring to you only well-
defined challenges, with solutions,

3. Make sure the station phone is
answered quickly and courteously.
Radiois a business, and people hate
voice mail and delays. When you

have to put people on
hold, play the station and
promos.

4. Require salespeople
to attend remotes, talent
appearances, promotions
and other functions.
They'll learn firsthand
who listens and how well
the station draws listen-
ers. Ata remote, sales can
take care of the client so the air tal-
ent can do cutaways and meet lis-
teners.

5. Don’t let a salesperson critique
an air talent. Talents resent it, and
most salespeople are not qualified to
do it. Salespeople should bring any

mar-ket-ing (mir'ki'ting

By John Lund

concerns about talents to the PD.

6. Appoint a staff person to edit
and e-mail a quarterly or monthly
newsletter for employees. Sharing
information builds morale and team
spirit.

7. Promote from within whenev-
er possible. But when hiring from
outside, recognize that when you
make an outsider feel like an insid-
er, he or she will be more effective.

8. Use a private researcher to an-
alyze Arbitron books for specific au-
dience information and trends. Like-
wise, use perceptual research to
leam what listeners want and like.
Perceptions change, and stations
evolve; don't allow stagnation to set
in. Always work to get more listen-
ers, especially Pls, to listen longer.

9. Read good books on business

PoINT B

NoBopbyYy DoOEs IT BETTER.

POINT-TO-POINT

DIRECT MARKETING SOLUTIONS

GREAT CLIENTS. GREAT MARKETING.

MARK HEIDEN

970-472-0131

RICK TORCASSO 972-661-1361

ELIZABETH HAMILTON

MARK VERONE

WWW.PTPMARKETING.COM

703-757-9866
847-705-2046

DIRECT MAiL. TELEMARKETING.

Don’t waste time: Get to the point, hoid
debates, then tum the page and move on.

or the radio industry often. Read
trade publications, attend conferenc-
es, and never stop leaming. Attend
at least one sales seminar a year, and
share what you've leamed with oth-
ers when you retum to work.

10. Be on good terms with your
local radio and TV columnists. In-
vite them to lunch, to visit the sta-
tion and to attend station events,
remotes, ratings celebrations, even
a station party once in a while.

John Lund is President of
the Lund Consultants to
Broadcast Management and
Lund Media Research, a
full-service multiforrat radio
consulting and research firm
in San Francisco. Reach
him at 650-692-7777, at
John @lundradio.com or via

Generate Better
Sales Presentations

use every time

year.

to see if it holds up.
3. Proofread everything. *

logical argument.

written P.S. at the end.

12. Get to the point quickly.

1. Get your ideas on paper immediately.
2. Revisit your draft presentation the next day

4. Use strong, professional words.

5. Study your sentence composition.
6. Organize your thoughts into a smooth,

7. Use your best penmanship for the hand-

8. Stay focused on the key message.

9. Avold repeating your ideas.

10. Watch out for fattening B.S.

11. Beware of too few or too many commas.

Thirty tips you can and should

By Irwin Pollack

1 wish | had a dollar for every time I've been asked for ad-
vice on how owners and managers can help salespeople
improve their written presentation skills. Take this list to
your next sales meeting and brainstorm how you can be-
gin a “Do it Differently and Better Plan” for the rest of the

Irwin Pollack

13. Study your grammar and tenses.

14, Express confidence in your message.

15. Keep paragraphs short, compact and concise.

16. Write in an easy-to-read, fast-paced style.

17. Organize an efficient summary and conclusion.

18. Keep the presentation simple.

19. Look for an attention-getting opening device.

20. Don’t use words many peopie don't know.

21. Support your argument with ideas.

22. Express your enthusiasm.,

23. Don't procrastinate in preparing the presentation.
24. Look for creative ways to express your thoughts.
25. Eliminate hype or any text that could be misleading.
26. Look for unnecessary words and edit them out.

27. Show you've put some thought into your analysis.
28. Search for ways to provoke the prospect to think.
29. Don't hesitate to use humor if it heips your case.
30. Reinforce points the prospect has akready shared with you.

irwinpollack.com.

Boston-based radio sales and management trainer Irwin
Pollack provides hands-on, results-oniented seminars and in-house
consulting for clusters and individual stations. He can be reached
tol-free at 888-723-4650 (RADIO 50) or through www.
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The Myth Of The
P2P Generation

And other reflections on Napster’s fifth birthday

5 hawn Fanning put Napster online in January 1999,
and, with no concrete response from copyright owners,
he and his uncle John Fanning were emboldened to file
for incorporation as Napster Inc. in May 1999. That was
just five years ago. Seems a lot longer, doesn't it?

The History

The major labels, so widely bashed
for being technologically clueless and
for habitually stepping on innova-
tion, did not pounce on Napster right
after it launched. Instead, they let it
grow, let it incorporate and let it pick
up as many as 60 million registered
users by the end of 1999. December
of that year was when the RIAA's five
major-label members finally got
around to filing suit.

The courts being what they are, it
took a while for anything to happen,
and in April of 2000 Shawn Fanning
told Forbes, “My mind is more on
nerdy stuff like adding jukebox fea-
tures than on whatever litigation
might be happening outside these
walls.”

The court battle went several
rounds, during which Napster tried

—_— ——— —_—

out the Betamax defense, saying its
technology had “substantial nonin-
fringing uses” and that it couldn’t
control its users’ conduct. That was
rejected, and Napster was ordered
to filter out inftinging songs —
which it did, though the RIAA
quickly complained to the court that
Napster had done a deliberately
sloppy job. The judge agreed, cali-
ing the effort “disgraceful,” and or-
dered the system offline until it put
perfect fiitering in place. Napster
appealed and got a ruling that the
order was overreaching.

But by that time the only reason
Napster was still around to win
anything was because, in the most
concrete expression of major-label
confusion over how to handle the
Napster phenomenon, Bertelsmann
had granted the company an $85

— =

—

Sony officially launched its Connect oniine music store on ]
Tuesday, making the tree software available for download at

‘ Sony Connect Debuts

affordable and secure means of purchasing music oniine for download
to a wide variety ot Sony portable electronic devices” — which means

‘ www.connect.com. Sony describes the service as “an easy-to-use, /
it's positioning itself as a direct rival to Apple's iTunes-iPod combina-

tion.

Sony Connect has a catalog of about 500,000 tracks from all five
major label groups and many independents and at its debut is offering

exclusive content from Avril Lavigne, Snow Patrol and The Yeah Yeah
Yeahs. Prices for singles start at 99 cents, and full albums start at
$9.99. Also launched on Tuesday was the Hi-MD Walkman, which
Sony says works with removabie media to let users build “an infinite

[ library of their tavorite songs.” Sony Connect is also partnering with
United Airines to give United customers the opportunity to eam and
redeem miles for digital music.

RIAA Flles 477 More Lawsuits

The RIAA has filed 477 more “John Doe” lawsuits against alleged

peer-to-peer users. The newest wave of legal aclion includes 69 people
| who have allegedly been using university networks at Brown Universi-
ty, Georgia Tech, Gonzaga University, Michigan State, Texas A&M,
Virginia Polytechnic Institute and eight other schools to illiegally
distribute copynghted materal. The RIAA has long offered legal
services and education to help stem such activity at campuses, and
RIAA President Cary Sherman said, “It remains as important as ever
that we continue to work with the university community in a way that is
respectful of the law, as well as university values.” He added, however,
“There is also a complementary need for enforcement by copyrnight
owners against the serious offenders to remind peopie that this activity
1s illegal.” This round of suits brings to about 2,500 the number of
individuals in the U.S. who have been sued for distributing RIAA labels’
musicC on peer-10-peer networks.

By Brida Connolly

Associate Managing Editor

million loan in October 2000. That
loan, from a company that was suing
Napster at the time, kept Napster
alive until July 2001. That was when
it traded its last file, about 18 months
after it launched and a little over a
year after it incorporated.

For such a short-lived phenome-
non, Napster The First left a dandy
mess behind it.

Napster Inc. is gone, but the Nap-
ster name lives on in an entirely le-
gal and respectable (and rather nice)
online song store and subscription
service owned by software maker
Roxio. But one of the more enduring
legacies of the outlaw Napster is the
imaginary phenomenon called the
“Napster generation,” the “file-shar-
ing generation” or the “P2P genera-
tion.” I found online cites dating back
to August 2000, when the Amuarillo
Business Journal said that artists and
labels “deride the Napster generation
for taking advantage of the musicians
who work to create the music”
There’s no reasonable definition of
generation that makes it possible to
declare that one has arisen after a
year and a half.

Who Are These People?

The notion of a generation that has
“never paid for music” remains
widespread as well. In fact, artist and
producer T Bone Burnett told Album
Network a few months back, “There
are two or three generations of kids
now who have never bought music,
who have only downloaded it.” Bur-
nett was not speaking in support of
file-trading, but if such an influential
and well-informed figure was per-
suaded, less than five years post-
Napster, that “two or three” genera-
tions had never paid for their music,
that only shows how pervasive the
idea has beconve.

Figuring that the young end of
Napster’s demo was in its early teens
when the service came online, that
means that they“ve aged from, say, 13
to 18 in the time since the head-
phoned cat debuted. Does anyone
really believe there were 13-year-olds
in 1999 who had no idea music need-
ed to be paid for?

But Napster didn’t get its toehold
with teens; it took off in the colleges,
where its true-P2P descendants now
thrive. Who were these college kids
who never bought a CD before 1999?
And did Napster and all it had to of-
fer so addle their minds that they just
forgot about paying for music?

Maybe they did — with Napster’s
debut, paying for music did become
effectively unnecessary. But did the
whole idea of payment really vapor-
ize, despite a number of RIAA re-

(‘»The 1Tunes Music Store Top 10-1

Appie’s iTunes Music Store Is the leading digital-music service in
the U.S, offering a catalog of more than 500,000 songs from all five
major label groups and dozens of independents. Here’s a snapshot
of the top-selling downloads on Tuesday, May 4, 2004.

Top 10 Songs

HOOBASTANK The Reason

BEASTIE BOYS Ch-Check it Out
MAROON 5 This Love

FOO FIGHTERS Times Like These
BEYONCE Naughty Girt

OUTKAST Roses

. BLACK EYED PEAS Hey Mama

. GRETCHEN WILSON Redneck Woman
. D12 /EMINEM My Band

. AVRIL LAVIGNE Don't Tell Me |

Top 10 Albums

DIANA KRALL The Girl in The Other Room

. MORRISSEY /nsh Blood, English Heart

LORETTA LYNN Van Lear Rose

D12 D12 world i
|
!
[}
i
}

SOONPOBLWON .

MODEST MOUSE Good News For Peopie Who Love Bad News
MAROON 5 Songs About Jane

HOOBASTANK The Reason

FOO FIGHTERS One By One

. BLACK EYED PEAS Elephunk

. VARIOUS Motown 1's

COD®NOUVEWLN =

-
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(L:veaes is the largest Intemet radio network, with thousands of stations in
a wide variety of formats. Programmed by true music tastemakers from
around the globe, Live365 offers an enthuslastic audience for established
and up-and-coming artists alike. In a world of consolidated playlists,
Live365 charts the tastes and preferences of today's most vibrant music
community. Tracks with the most plays during the seven days ended April
26, 2004 are listed below.

Top Rock

JET Cold Hard Bitch

YEAH YEAH YEAHS Maps

MAGNA-FI Where Did | Go Wrong

A PERFECT CIRCLE Weak And Powerless

LIVE M

Travis Storch* 866-365-HITS

FRANZ FERDINAND Take Me Out
Top Country Top Blues
SHEDAISY Passenger Seat JOSS STONE Fell In Love With A Boy
GRETCHEN WILSON Redneck Woman  LOS LONELY BOYS Heaven
KENNY CHESNEY... When The Sun... BOB SCHNEIDER Come With Me Tonight
CAROLYN DAWN JOHNSON Simple Lite  JONNY LANG Red Light
REBA McENTIRE Somebody JOMATHA BROOKE Better After All
\. =,
minders, gentle and otherwise; that  selves as mavericks and Battlers of

it is still necessary? That's what P2P
defenders would like you to think.
It's in their interest to raise habitual
intellectual-property theft to the sta-
tus of an unstoppable social phenom-
enon — a movenent, even. When the
rest of us go along with them, we're
only helping their cause.

But that's not the worst of the Nap-
ster legacy. Five years on, the worst
of it is the way that battle and the
subsequent court fights against Ka-
Zaa and other P2Ps have changed
consumers’ pereption of the record-
ing industry, perhaps forever.

Once a vaguely defined presence
behind beloved artists whose trade
group, the RIAA, was heard from
every once ina while as it handed out
gold and platinum records, the ma-
jor labels have become villains to
nearly everybody — the mainstream
media too often included.

P2Ps can and do portray them-

www.americanradiohistorv.com

corporate evil. It's a posture persua-
sive enough that they get a free pass
on the viruses they spread inadvert-
ently and the spyware and adware
they spread on purpose. But a group
of multibillion-dollar corporations
can't take the opposing stance, as vic-
tims, and expect much sympathy.
So the majors have gone with an
RIAA-as-legal-pit-bull strategy,
which was probably overdue and is
fine for now. It hasn’t hurt sales as far
as anyone can tell, and it may even
be putting a dent in P2P traffic. But
can any industry really afford to be
hated over the long term?
Becoming lovable is probably out
of the question — being loved is not
what multibillion-dollar corpora-
tions are for — but finding a way to
subside into dignified invisibility
might be the best thing the major la-
bels could do. No, it’s not fair, but
what about any of this has been fair?


www.americanradiohistory.com

16 © RaR May 7, 2004

Earnings

Continued from Page 1

Cox Matches Forecasts

Cox Radio’s Q1 earnings per
share of 11 cents matched the con-
sensus estimate of Thomson First
Call analysts, as net income im-
proved from $9.4 million (9 cents)
to $11.1 million, and net revenue
grew 2%, to $93.1 million. National
revenue improved 3%, while local
revenue was flat compared to Q1
2003.

Q1 operating expenses rose to
$26.5 million, while station operat-

NEWSBREAKERS

ing expenses increased to $34 mil-
lion, 6% increases for both. For Q2,
Cox expects mid-single-digit rev-
enue growth, the same forecast it
set for its full-year revenue growth.

Commenting on currént business
trends, Cox President/CEO Bob
Neil said the health of local econo-
mies affects how well radio stdtions
perform. “Everybody has competi-
tive battles they’re in from market
to market,” he said, “but the actual
market-growth numbers I look at, |
really think have more to do with
the economic situation. As you look
around the nation and you see how

Bartels

Continued from Page 1

and passion for winning make
him an excellent choice to guide
Island Records toward the fu-
ture.”

Bartels said, ”| am truly grateful
to L.A. Reid for this exciting oppor-
tunity. It is a privilege to continue
working so closely with LA and to
help him execute his vision for ls-
land Records, a company with such
a rich history and one of the most

INTRODUCING |

JD Balart

ive: Monday-Friday, Noon-2pm ET

Refeed: Monday-Friday 5pm-7pm ET
Avails: 10-min. local, 6-min. network
Detivery: Satellite

ELibe

. BROADCASTINGE

Passion. insight. Listeners.

dynamic groups of artists and ex-
ecutives in the business.”

Prior to joining Island Records
Bartels held a number of key posi-
tions at Arista Records, most
recently serving as Exec. VP. During
his Arista stint Bartels was instru-
mental in breaking such artists as
Usher, OutKast, Pink, Avril Lavigne
and Dido. He joined Arista Records
in 1993 as VP /Special Projects. Prior
to working at Arista, he served as
National Director/Promotion at
A&M Records.

the economies are responding from
region to region, there are some
fairly dramatic differences.”

Neil added that, unlike other
businesses, where beating a com-
petitor usually means the competi-
tor goes out of business, competi-
tors can simply reinvent themselves
in radio. “In the normal realm of
business, if you defeat a competitor,
normally the result is the competi-
tor closes its doors,” he said. “In ra-
dio, it’s like the beast that keeps
growing another head. If you lose
in one format, all you have todo is
reformat your radio station — not
a terribly expensive thing to do
compared to a new-product startup
in another business.”

Citadel Revenue Hits
Record High

Citadel’s QI net revenue grew
13%, to $86.9 million, thanks in part
to the addition of revenue from the
New Orleans, Des Moines and
Memphis stations the company ac-
quired last year and early this year.
On a same-station basis, net rev-
enue improved 6%. Station operat-
ing income improved 15%, to $29.9
million, while on a same-station ba-

JD Balart

American Radio Journal

John Clark

JO's new American Radio Journal captivates listeners with penetrating insights,
high profile guests and fascinating interviews. Hosted by veteran TV journalist
José Diaz-Balart, American Radio Joumal breaks through the clutter of traditional
news programming on a wide range of topics.
From politics to culture to the economy, from the global war on terrorism to the drug
warplmuh\gmioa.JDhasmrapon«‘seyeforallsidesofmestory. He brings
tohismlaophmeasknmﬂblendo'hdghtenefgymdwﬂﬁ\atmins.iniorme.
and uplifts people everywhere.
A two time Emmy Award winner, JD is well-known as a television journalist for:
e Miami's NBC Affiliate WTVJ

o “Telemundo® network’s national programming
 The original team of *CBS This Morning”

Increase your share of listeners with JD Balart.

Contact information:

Bruce Wernick
{bwernick@libertybroadcasting.com)
Michael Levine
(mievine@libertybroadcasting.com)

{iclark@libertybroadcasting.com)
Tel ; 888.727.8629 (toll free)

Fax : 973.438.1727
Website: libertybroadcasting.com

the company.

KKFM/Colorado Springs.

" EXECUTIVE ACTION
Ely Now PD Of KKLI & KMOM/Colorado Springs

ob Ely. a longtime Colorado Springs programmer and alr talent who

" held the afternoon shift at Oldies KSPZ/Colorado Spnngs,

has been named PD of Clear Channel's AC KKL and Classic Rock
KMOM in the market. He replaces Joel Navarro, who is no longer with

Ely worked at crosstown Active Rocker KILO from 1988-96 and served
as the station’s PD for a short period. He's also been PD of Classic Rock

“This Is a great opportunity,” Ely told R&R. “These stations are quite
different. The change of pace going between Classic Rock and AC is
quite fun.” Ely dismissed rumors of a possible format change at KMOM
by saying the station will try to carve out its niche in a competitive market-
place. Meanwhile, Ely said KKLI is a “temific” station that finds itself in a
solid position, thanks in part to a Strong morning show.

sis, operating income improved
10%. Free cash flow more than
doubled, from $10.4 million to
$20.9 million, while operating loss
narrowed from $13.8 million to
$3.8 million and net loss narrowed
from $33.8 million (35 cents) to
$29.5 million (23 cents) in Q1. It's
worth noting that Citadel sold
nearly 35 million shares of its com-
mon stock between Q1 2003 and
Q1 2004.

Commenting on the results,
Citadel Chairman/CEO Farid
Suleman said he was “particularly
pleased” with the company’s abil-
ity to post improvements across all
metrics and its success in “making
all of our acquisitions work.”

Suleman also said he’s been
pleased with the results of Citadel
sudden and surprising rep-firm
switch from Interep to Katz in
2003. “The change in reps was
driven by our targeted national
revenue share,” he told investors
during an April 29 conference cull.
“We have to get to about 22% [na-
tional share], and to get that we
needed a rep firm to be a lot more
dedicated, with good salespeople.
We felt Katz was the way todo it.”

Radio One Deals
On Horizon

Radio One’s Q1 EPS of 4 cents
beat the consensus estimate of 2
cents by analysts polled by
Thomson First Call, as net income
applicable to common sharehold-
ers improved from $1.9 million (2
cents) a year ago to $3.8 million.
Net broadcast revenue increased
10%, to $69.7 million, while oper-
ating income grew 21%, to $254
million, and station operating in-
come improved 17%, to $34.1 mil-
lion.

Free cash flow skyrocketed 86%,
to $15.3 million, while EBITDA im-
proved 8%, to $27.6 million. How-
ever, when adjusted for an extraor-
dinary gain from equity, EBITDA
grew 18%, to $29.9 million. For Q2,
Radio One expects net broadcast
revenue to grow 6%-8%.

During an April 29 conference
call with investors, Radio One
President/CEO Alfred Liggins
said that while his company is al-
ways in the market for “fill-in” sta-

| tion purchases in its existing mar-

e o T e

kets, the industrywide slowdown
on the acquisition front has given
Radio One time to focus on'its ex-
isting assets. "We've always said
that we’ve got a lot of upside in our
existing asset portfolio, and 1 think
that's proven to be true,” Liggins
said. “We don’t have a ferocious
desire to be in 100 different markets.
We want to be in the right markets
with the right clusters.”

Still, Liggins said Radio One has
some deals on the horizon. “We're
working on several things that fit
our criteria, and we’'ll be announc-
ing some deals this year,” he said.

And following its venture into
cable TV with its TV One channel,
Radio One may soon venture into
yet another industry: the Internet.
“We're going to make an Internet
play,” Liggins said. “It's not going
to be a bucketioad of money, but
people are making money on the
Internet now, and we haven't had
any web strategy whatsoever. We
feel comfortable that we can go into
that area now and — bare mini-
mum — break evén, or maybe
make some money.”

Meanwhile, Liggins described
the cable industry as “the damned-
est business I've ever seen,” be-
moaning the slow pace at which
deals unfold. “I've tried to change
their attitudes, but they haven’t
been receptive,” he said. “It’s just
the nature of the cable business. It's
a slow, grinding process.”

On the radio front, Radio One
announced that it has finally ac-
quired WAM] /Atlanta. The station
was previously owned by the New
Mableton Broadcasting ownership
group, which is controlled by
Liggins. Radio One is paying $35
million for the station after having
operated it via an LMA since Au-
gust 2001.

WW1 Meets Expectations

Westwood One’s Q1 EPS of 18
cents met analysts’ expectations, as
net income grew from $16.9 million
a year ago (16 cents) to $17.5 mil-
lion. Net revenue improved 3%, to
$129.6 million, while operating in-
come improved 6%, to $31 million,
record levels for both.

Commenting on the results,

Continued on Next Page



www.americanradiohistory.com

National Radio

* MANNGROUP RADIO SERVICES
presents Back to the Roots: A Celebra-
tion of Soul Music, a three-hour spe-
cial for Black Music Month, hosted by
J.J. Johnson and airing June 19-20.
For more information, contact Kimberfi
Young at kim @ manngroupradio.com.

Industry

© XM SATELLITE RADIO announces
the following promotions:

JOHN ARCHER is upped from Di-
rector/Operations to VP/Operations.

DOUG GOODNER moves from
Director/Product Development to VP/
Design & Product Development.

GARY HAHN steps up from VP to
Sr. VP/Advertising & Brand Manage-
ment.

REBECCA HANSON moves up
from VP to Sr. VP/Business Affairs
while retaining her Deputy Generai
Counsel stripes.

NEWSBREAKERS
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CONDOLENCES

Songwriter-producer Ritchie
Cordell, 61, April 13.

ALEX KONDRACKI is promoted
from Director/Marketing Planning &
Analyst to VP/Marketing.

ANN KONTNER steps up from VP
to Sr. VP/Human Resources.

JOHN KRAMER rises from Direc-
tor to VP/Business Operations for Pro-
gramming & Ad Sales.

BRIAN SHEA is promoted from Di-
rector/Retail Channel to VP/Product
Marketing & Distribution.

Changes
Records: The Recording Academy
names Lizzy Moore Director/West
Region. 3

Continued from Page 6

BUSINESS BRIEFS )

and Congress and.what we're hearing from radio listeners in America. The purpose of this site is to provide educa-
tion, as well as an equal voice for this silent majority to communicate to their elected representatives and the
regulators who are setting the tone.”

The announcement of the project cited the recent Jacobs/Edison Media Research poll of Rock listeners that
showed that few of those listeners are offended by what they hear — though they are concerned about the possible
political motivations behind the new wave of indecency entorcement. The SaveRadioNow.org website includes
information on the impact of recent FCC indecency decisions on radio programming, an online petition asking the
FCC to reconsider lts policies and its definition of “community standards,” and information on how to contact legis-
lators and FCC commissioners directly. Other features include breaking news and message boards.

to secure venture capital.

MMTC Honors Jeff Smulyan

mmis Communications ChairmanVCEO Jeff Smulyan is among the honorees who will be inducted into the
Minority Media and Telecommunications Council Hall of Fame on July 19 during group's seventh annual
Hall of Fame reception. The induction ceremony will be heid in conjunction with the MMTC's second annual Access
to Capital conterence, which focuses on methods minornity-owned businesses and minority entrepreneurs can use

Radio-Mercury Awards Honors Bert Berdis

ert Berdis will be honored with the Radio-Mercury Awards’ 2004 Lifetime Achievement Award on June 9in
New York in recognition of his enormous impact on radio advertising. A TV writer, actor and studio owner and
winner of a record-setting 89 Clios and countless other awards, Berdis oversees a radio-production firm that has
produced more than 20,000 spots. Past Lifetime Achievement Award recipients include Paui Harvey, Charles Osgood
and Berdis' former partner Dick Orkin.

Earnings

Continued from Page 16

Westwood One President/CEO
Shane Coppola said, “We have made
investments in additional programs
and distribution over the last several
quarters, and we expect our com-
pany to experience a benefit in rev-
enue and operating income before
depreciation and amortization.”

The company reiterated its previ-
ously issued 2004 guidance for mid-
single-digit revenue growth and
double-digit operating income
growth.

Regent Tops
Break-Even Forecast

Regent on April 30 reported Q1
profits of a penny per share, topping
the Thomson First Call forecast of a
break-even quarter, as Regent’s Q1
net income improved from $110,000
{0 cents) to $319,000.

Net broadcast revenue increased
8%, to $17.8 million, and operating
income increased 60%, to $1.4 mil-
lion. Free cash flow increased 65%, to
$1.5 million, while station operating
income rose 24%, to $4.4 million. On
a same-station basis, net broadcast
revenue increased 7%, to $12.7 mil-
lion, while station operating income
improved 16%, to $3.4 million.

Regent expects Q2 net broadcast rev-
enue of $22.1 million-$22.4 million, sta-
tion operating income of $7.6 million-
$7.8 million, and EPS of 4 cents per
share. The company forecasts Q2
same-station revenue growth in the
5% 7" range.

Discussing Regent's Q1 results
during a conference call with inves-
tors, Regent Chairman/CEQ Terry
Jacobs said the radio industry’s Q2 fi-
nancial performance will illustrate
whether the growth his and many
other companies experienced in Q1 is
sustainable for the rest of 2004.

“This quarter is significant,” he
said. “The radio industry, and Regent
in particular, is positioned to deliver
impressive bottom-line growth in a
normalized revenue environment.
Radio is a good business in general,
but in an environment like we're in

now — and are expecting to see for
the balance of the year — radio can
be an outstanding business.”

Beasley Posts Record Revenue

Beasley's Q1 consolidated net rev-
enue increased 6%, to $26.1 million,
thanks to better business in eight of
Beasley’s 10 markets ~— only Phila-
delphia and Boston were down — as
station operating income improved
2%, to $7.1 million. Q1 operating in-
come was flat at $4.7 million, while
net income slipped from $2 million (8
cents per share) to $200,000 (1 cent).
The Q1 per-share result missed
Thomson First Call analysts’ forecast
of 2 cents, but Beasley’s Q1 profit was

impacted by a previously disclosed |

$2 4 million loss (6 cents) from the ex-
tinguishment of some outstanding
debt. For Q2, Beasley predicts net rev-
enue will grow by 3.5%.

During a conference call with in-
vestors on Monday, Beasley Chair-
man/CEO George Beasley said that
while his company is looking into
some possible station acquisitions,
inking a deal in the current slow mar-
ket can take time. “Sometimes you
work on these things for a year or
two before they happen,” he said.
“We're beginning to look at acquisi-
tions, but in today’s world, that’s not

an easy process. These situations |

might take a year or 18 months to
come about, or they may never come
about.”

Beasley also alluded to his previ-
ous statements that the company
might be interested in a merger, say-
ing, “We're keeping an open mind for
all of our options.”

Saga Profits Exceed Forecasts

Saga’s Q1 eamings per share of 12
cents was 3 cents ahead of the consen-

sus estimate of analysts polled by
|

Thomson First Call, as net income im-

proved from $1.6 million (8 cents) to |
$2.5 million. Net operating revenue in- |

creased 12%, to $29.2 million, while |

operating income grew 23%, to $5.3

million. Station operating income rose

18%, to $8.7 million for the quarter.
On a same-station basis, net oper-

ating revenue increased 8%, to $28.2 |

million; operating income increased
21%, to $5.2 million; and station op-
erating income rose 16%, to $8.5 mil-
lion. Saga predicts Q2 net revenue of
$35 million-$35.5 million.
Meanwhile, the company an-

nounced that it’s paying $3.25 million
for WXLS-FM/Champaign, its fourth
station in the Illinois market. Saga ex-
pects the deal to close in Q3.

Net revenue from Fisher's broad-
casting operations rose 8% compared

The Radio Veteran
You Can Trust.

to the first quarter of 2003. The gain
was driven, Fisher said, by increased
revenue at each of its television and
radio station groups.

Additional reporting by Adam
Jacobson.

Bruce Williams ™ ..

\2:

For thres hours every evening, he's the star of the night, iluminating the
most important issues that affect our individual prosperity. Whether he’s
taking about the stock market, real estate, taxes, or emerging industries,
Bruce Williams is the authority on making the most of your money.

His 90-second featurs, Travel Corner, is must listening for travelers looking
to get the best flight, the best package, the best deal anywhere.

No wonder Bruce Williams is:
¢ The most popular nighttime host in the nation
¢ A mamber of the Radio Hall of Fame °

Boost your share of listeners with Bruce Williams,
the radio veteran you can trust.

Bruce Williams
The Bruce Williams Show
Mor

ork

The Travel Corner

Xl .ibe
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John Clark

Contact information:

Bruce Wernick
(bwernick@libertybroadcasting.com)
Michael Levine
(milevineQ@libertybroadcasting.com)

(iclark@libertybroadcasting.com)

= Tel : 888.727.8629 (toll free)

Fax : 973.438.1727
Website: libertybroadcasting.com
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NATIONAL MUSIC FORMATS

Music
CHOICE:

30 million homes
27,000 businesses
Available on digital cable and DirecTV
Damon Williams e 646-459-3300

HIT LIST

Seth Nelman

CLAY AKEN Soittaire

ANASTACLA Left Outside Alone
JAMET JACKSON All Nite (Dont Stop)
JOSH KELLEY Everybody Wants You
ALICLA KEYS If | Ain't Got You
LOSTPROPHETS Last Train Home
MIS-TEED Scandaious

Damon Williams

ATL The One

012 VEMINEM My Band

LIL FLIP LYOUNG BUCK Game Over
ROOTS Oon't Say Nuthin

T Let's Get Away

CAAL THOMAS Anything

DJ Mecca ____

J-KWON UST. LUNATICS IC IC

PHILLY'S MOST WANTED Ring The Alarm
PLANET AASIA t/GHOSTFACE KILLAH Real N*“ 2
BEANIE SIGEL /CAM'RON Wanted (On The Run)

Adam Neiman
NICKELBACK Feekr’ Way Too Damn Good

PROGRESSIVE

Liz Opoka

MELISSA ETHERIOGE Lucky

LIZ PHAIR Red Light Fever
AMERICANA

Liz Opoka

JIM LAUGEROALE Headed For The Hills
LORETTA LYNN Van Lear Rose

MINDY SMITH if's Amazing

ADRIEMNE YOUNG Plow To The End Of The Row
ALTERNATIVE

Adam Neiman

BEASTIE BOYS Ch-Check It Out
BUMBLEBEEZ 81 Step Back

GOMEZ Silence

HUAT PROCESS Thrs Prece

MODEST MOUSE Ocean Breathes Safty
RUFI0 Control

SECRET MACHINES Sad And Lonety
PAUL VAN DYK Time Ot Our Lives

TODAY'S COUNTRY

Liz Opoka

TRACE ADKINS Rough And Ready

CMELY WRIGHT Back Of The Bottom Drawer
SMOOTH JAZZ

Gary Susalis
SERGIO CAPUTO Everything | Do

866-MVTUNES

21,000 movie theaters

Starlite
SI R I US Haneen Arafat
ISRAEL KAMAXAWIWO OLE Over The Rainbow
Sirius Hits 1
1221 Ave. of the Americas
New York, NY 10020 Kid Kelly
212-584-5100 BRITNEY SPEARS Everytime

CALLING Our Lives

Steve Blatter STERIOGRAM Watkie Talkie Man

Alt Nation w KANYE WEST Al Falis Down

Rich McLaughlin Hot Jamz

BEASTIE BOYS$ Ch-Check It Oup Geronimo

STORY OF THE YEAR Anthem Ot Our Dying Day IMAJIN That's Whassup

KICKS Mir USHER Contessions Part 2
TEEDRA MOSES Be Your Gir
JAY-Z 99 Problems

The Puise LLOYD BANKS On Fire

Haneen Arafat New Covatry

CORRS Summer Sunshme

JET Are You Gonna Be My Girt ﬁg&!smlntum

10 mitlion homes 180,000 businesses
Rick Gillette » 800-494-8863
B Aty Dave Sioan.
a
Joel Oftyan BLINK-182 Down

The hottest tracks at DMX Hospitality, AUF OER MAUR Followed The Waves
which includes restaurants, bars. hotels

and Cruise ships, largeted at 25-54 adults.

ROCK
SARAN HARMER Almost S' "
ephanie Mondello
DOMAVON FRANREMREITER Day Dreamer BREAKING BE N So Cold

BUDDAHEAD When | Fall

LORETTA LYNN Portland Oregon

BETH HART World Without You

ANGELA MCCLUSKEY 1t's Been Done

VAN HUNT Dust

JAMIE CULLUM All At Sea

SHERYL CROW Lignt In Your Eyes

COUNTING CROWS Accidentally Iin Love |

OEFAULT Throw it All Away

ADULT ALTERNATIVE

Stephanie Mondello
SHERYL CROW Light in Your Eyes
MADA SURF Inside Of Love

ADULT CONTEMPORARY

Jason Shiff
JASOM MRAZ Curbside Prophet
COUNTING CROWS Accidentaily In Love

This section features this week's new adds
on DMX MUSIC channels available via digi-
tal cabie and direct broadcast satelite. {

CHR/POP

Jack Patterson INTERNATIONAL HITS

MIS-TEEQ Scandaious Mark Shands

CALLING Our Lives MEG Al The Time

RAP/MIP-HOP MEG When 'm With You

Mark Shands

JUVEMILE Bounce Back

0124002 | RHYTHMIC DANCE

URBAN Danielle Ruysschaert
DJ THESTO Love Comes Agamn

Jack Patterson | LUCAS PRATA Neve: Be Aione

YUNG WUN Tear It Up MOTORCYCLE As The Rush Comes

YOUNG GUNZ Friday Night LIP Love Me (Virgm Ciub Mix)

Aot Radio @ Network |

Ron Nenni 415-934-2790
Top Alteraative

Robert Benjamin

BEASTIE B0YS Ch-Check It Out
FRANZ FERDINAND Take Me Out
BREAKING BENJAMIN So Cold
THORNLEY So Far So Good
SLIPXNOT Duality

Top Country

Lawrence Kay

SHANNON LAWSON Smokin' Grass
SARA EVANS Suds In The Bucket
TRACE ADKINS Rough And Ready
Top Jams

Davey D

€-A-8X1 Ride

T4 Let's Get Away

ROOTS Don't Say Nuthin'

Smooth Jaxx '
|
|

Stan Dunn

PETER WWITE Takin' Bout Love
ALKEMX Tame To Lounge
NESTOR TORRES Mayde Tonight
MNCHAEL LINGTON Show Me

@RADID NETWORKS

Phif Hall » 972-991-9200

ABC AC

Peter Stewart

SHANIA TWAIN It Only Hurts When I'm Breathing |
Hot AC

Steve Nichols

LEMNY KRAVITZ Where Are We Running?
3 DOORS DOWN Away From The Sun
LOS LONELY BOYS Heaven

Country Coast To Coast

Dave Nicholson
TREMT WILMON Beer Man
MARTIMA McBRIDE How Far
Real Country

Richard Lee
TRACE ADKINS Rough & Ready

%

Ken Mouitrie » 800-426-9082
Alternative

Steve Young/Kristopher Jones
BEASTIE BOYS Ch-Check it Out

LORETTA LYMNN Portiand Oregon

AUF DER MAUR Foliowed The Waves
Active Rock

Steve Young/Kristopher Jones
BREAKING BENJAMIN So Cotg

Heritage Rock %

Steve Young/Kristopher Jones

24 HOUR FORMATS

Jon Holiday « 303-784-8700
Adult Nit Radio

Jon Holiday

JESSICA SIMPSON Take My Breath Away
LENMY KRAVITZ Where Are We Runnin'?
U.S. Country

Penny Mitchell
TERR? CLARK Gurls Lis Too
BRAD COTTER | Meant To

GREAT AMERICAN COUNTRY

Jim Murphy e 303-784-8700
JOSH GRACIN | Want To Live
JENNINS Blame It On Mama

WESTWOOD ONE

Charlie Cook » 661-294-9000
Adutt Rock & Rell

Jeff Gonzer

JOE SATRIAN Hands In The Air

Seft AC

Andy Fuller
IIMBERLEY LOCKE 8th Workd Wonder
EVANESCENCE My Immortat

Bright AC

Jim Hays

LOS LOWELY 80YS Heaven
Mainstream Country
David Felker

KEMNY CHESMEY | Go Back
Not Country

Jim Hays

KENNY CHESNEY | Go Back
Young & Verna

David Felker
KENNY CHESNEY | Go Back
SARA EVANS Suds In The Bucket

Wwrv

WAITY Al N TRaES

Country Today

John Glenn

CRAIG MORGAN Look At Us

TRACE ADKINS Rough And Ready

BRAD PAISLEY VALISON KRAUSS Whiskey Lullaby
MARTIMA McBRIDE How Far

AC Active

Dave Hunter

SHERYL CROW Light In Your Eyes
GAVIN DeGRAW | Don't Want To Be
Alternative New!

Chris Reeves ¢ 402-952-7600
BEASTIE BOYS Ch-Check It Out

STORY OF THE YEAR Anthem For Our Dying Day
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AL PETERSON

PART ONE OF A TwO-PART SERIES

apeterson@radiocandrecords.com

NEVVS/TALK/SPORTS ,

Indecency: Are You
In Danger?

Talk programmers weigh in on the current controversy

!_ rom the firestorm that’s developed in Washington,
DC over the past few months about broadcast inde-
cency, it’s obvious that pop star Justin Timberlake un-
leashed a whole lot more than just Janet Jackson’s right
breast during that now infamous “wardrobe malfunc-

tion” at Super Bowl 2004.

The majority of the controversy has
been over content and incidents that
many people would agree are dis-
tasteful, if not legally indecent, but the
far-reaching consequences of the cur-
rent dust-up over indecency are be-
ginning tobe felt even by stations and
personalities that don’t regularly deal
in so-called “shock jock” bawdy hu-
mor.

In recent months a number of gen-
erally serious, issues-oriented talk
personalities have found themselves
on the receiving end of complaints to
the RCC from individual listeners or
fringe activist groups that have
deemed the hosts’ content offensive or
politically incorrect.

As one radio management execu-
tive told me recently, “With all the me-

“It would be helpful if the FCC were to write a
clear and concise definition of what really is

indecent, but until then we are going to have

to be more diligent in policing ourselves.”

Phil Beyce

dia coverage about indecency — the
hearings on TV and the whole
Howard Stem thing — very few peo-
ple who call me to complain about
something they have heard fail to re-
mind me that they know the FCC is
watching us, and many threaten to
send a letter to the FCC about their
complaint if they can’t get satisfaction
from me. There’s definitely a height-
ened awareness among listeners out
there.”

Seeking to leam how recent events
might be impacting talk program-
ming and talents, this week I asked a
number of programmers around the
country to weigh in with their
thoughts on a number of different
questions | posed to them on the sub-
ject. Have there been any changes or
adjustments in their day-to-day pro-
gramming? Have they changed the
input they give to hosts these days?
Do radio execs favor a more specific
definition of indecency, or are per-
formers and stations better off, as FCC
Chairman Michael Powell recently
suggested, with vague rules?

1 asked if Howard Stermn’s on-air ti-
rades against the RCC are helping or
hurting all parties involved to arrive
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THAT $100,000 SMILE x060/San Diego fistener Vince Garza was all

| smiles as he received a check for $100.000 as the winner of a recent
nationwide Clear Channel Radio contest. Shown during the award presentation
at the KOGO studios are (I-r) KOGO PO Clitf Aibert, Garza and CC/San Diego VF/

ata resolution to this issue. Is radio be-
ing unfairly targeted in a world where
graphic sexual topics dominate talk
TV shows and half-naked soap opera
couples engage in all sorts of intimate
acts daily on daytime network televi-
sion? Is this controversy a long-term
issue, or will it fade after Election Day
next November?

Here are just some of the
responses | received to
thase inquiries. More pro-
grammers will offer their

perspectives next week on
these pages.

Phil Boyce
WABC/New York

We have not made any
changes because we were
already following the stan-
dards. Keep in mind that the FCC has
not changed the rules — vague as they
may be— about what is indecent. They
are just rigidly enforcing their existing
rules. This is like the small town on the
highway that never bothered toenforce
its speed-limit restriction and motorists
figured that out. One day the cops
show up and start writing tickets, and
it takes some time for, word to get out
that they mean business this time.

Phil Boyce

-

Too many indecency fines were
written off as the price of doing busi-
ness without any attempt to manage
the problem. Once the Stern imitators
figured out they could get away with
murder, get ratings and stay on the air,
that's when things got really out of
hand.

There is no question that the rules
are vague. We've had
some hilarious conversa-
tions around here, throw-
ing out things that were
said and asking if they
would be violations, and,
frankly, most of us don’t
know. We actually won-
dered if the words “boot
in your ass” in the Toby
Keith song would be a
violation.

We all hope it isn't, because our
Country stations have played that
song hundreds of times. It seems silly
to even wonder about it, but without
more specific guidelines, we're left in
the dark on too many issues.

As to Stern, Howard is at his best
when portraying himself as the vic-
tim. At the same time, I can’t imagine
a lot of people are going to line up to
defend his right to describe having

FIRST WITH BREAKING NEWS!
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anal sex on the control-room floor.
Howard is an awesome talent. He can
do a radio show that is on the edge but
still legal, and [ wish he would.

A few years ago, when he got a nice
fat fine, | was surprised at the reaction.
It was simply the cost of doing busi-
ness, and not a thing was changed.
Nobody should be surprised now
when somebody decides to up the
ante and make the fines big enough
that it is no longer cost-effective to do
that kind of radio.

I have seen the transcripts of what
some of these Stem wannabes were
saying on the radio, and 1 am amazed
that big companies allowed it to go on
for so long. Frankly, I think many of
the corporate execs just didn't know
how far these guys were going.

Once you start reading the tran-
scripts, it becomes obvious that we
have to do a better job of
policing ourselves, with or
without the FCC fines.
Some of this stuff was in-
credibly obscene, in my
opinion.

Is radio being unfairly
targeted on this issue
while TV gets gway with
murder? I'm not aware of
TV doing the things | have
heard some of the Stern
wannabes do on the air. A momentary
slip of the “f word” airing on TV is not
the same as [WKRK /Detroit hosts)
Deminski & Doyle allowing a listen-
er to describe a highly obscene sexual
act on the air in aftemoon drive. The
radio issue is different, and that is why
radio is being targeted.

Let me be blunt: Broadcasters are
going to have to start following the
FCC’s indecency rules. We can whine
all we want about it, but I get the feel-
ing they are serious this time. It would
be helpful if the FCC were to write a
clear and concise definition of what
really is indecent, but until then we
are going to have to be more diligent
in policing ourselves. Managers and
program directors are going to have
to do a better job of relaying the
boundaries to talent and making sure
they follow them.

Jeff Hillery

NEWS/TALK/SPORTS
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At the same time, the FCC has to
be more consistent in letting us know
what is, and what isn't, a violation. |
don't think things are going to change
much on this issue even if somebody
else gets into the White House.

This is not a First Amendment is-
sue. The First Amendment never pro-
tected obscenity. | believe we can do
great radio and not be indecent. Some-
how we've gotten the notion, especial-
ly on the FM band, that, in order to do
great radio, we have to cross the line
and talk dirty. In some cases it has
worked, but it’s obvious that we can’t
do that anymore, so let’s stop the tem-
per tantrums and get over it.

Jeff Hillery
KLIF/Dallas

Our talk hosts are smart enough to
know what they can and can't say,
what material and topics
they can and can’t do, and
to always ask before they
go somewhere on the air
that coald get them and the
station in trouble with the
FCC. If anything, the FCC
crackdown has made all of
us listen more closely to
what’s coming out of the
speakers.

Honestly, it's generally
the callers and the guests who have to
be dumped. Recently, we had a prom-
inent local attorney say “bullshit”
twice during an interview on the
moming show. | think the host, pro-
ducer and board op all hit the dump
button at the same time.

Most of us know what constitutes
indecency, so just don't go there, and
you won’t have anything to worry
about. Now if the FCC suddenly starts
fining talk hosts for saying “hell,”
“damn” or “crap,” then we'll need a
rulebook to play by. That would be ter-
rible. Performers can’t perform if they
have to constantly edit themselves.

I'mone of Howard's biggest fans —
he’s a radio genius. His tirades against
the FCC will probably help his rat-
ings, but they won't help resolve the
issue. President Bush has bigger prob-
lems than Howard Stern.

However, | read the transcript of the
segment that got him his latest FCC
fine, and it was downright indecent.
Howard’s got the talent and smarts to
be a great talk show host. | wish he'd
lose the lesbians, strippers and hook-
ers; quit being a shock jock; and come
do a great general talk show on KLIF.

My advice is, play it safe and tell
your airstaff, “No surprises.” If you
don’t have a delay system, get one. |
don’t think this issue will blow over
anytime soon. You've got people out
there who, thanks to cheap new tech-
nology, can roll digitally on every sec-
ond of every show they don’t like and
send in any violations they hear to the
FCC.

1 fear the days of shock jocks, pot-
tymouths and over-the-top FM talk
hosts may be numbered. They may
need to reinvent themselves or move
to satellite radio.

Mike Elder
WRKO/Boston

All of our talent and producers
have been in meetings where we've
talked about how the i issue
could affect them. Theyve also all
been on conference calls with the com-
pany’s legal staff going over the FCC
indecency stance and corporate dic-
tates. When there has been any change
needed, I've brought producers and
technical producers into the mix too.

It apparently isn’t enough for just
the talent to control the delay; there's
a need for redundancy,
with two or three people
having the ability to en-
gage the delay and dump
any objectionable com-
ments that might get on the
air otherwise.

We have also been
working with those techni-
cal producers who run syn-
dicated programming on
our station so they also
know what is expected, because I'm
not sure that all of the syndicators are
providing programming where they
have the ability to dump any inappro-
priate comments.

Our talent isn’t necessarily taking

Mike Elder

“If XM or Sirius had Stemn, Mancow, Bubba
and Opie & Anthony, exclusively, on one
channel, millions of subscribers would sign
up, and that would be one more nail in radio’s

coffin.”

Mike Elder

any more direction on this than on any
other issue, because, frankly, our talk
staff doesn’t do blue or indecent is-
sues. They are pretty self-policing. But
it certainly appears the FCC has raised
the level on all of this, and even unin-
tentional indecency may well lead to
a fine. 1 do think it was eye-opening
to the talents that one person, without
tape or transcript, can make a com-
plaint to the FCC, and we, as broad-
casters, seem to be guilty until prov-
en innocent.

As the FCC rules stand now, I'm
not sure they could withstand a court
battle, because they are probably too
constitutionally vague. If I run a red
light, a cop doesn’t sit by and say,
“Well, he was driving an older car, so
Iwon't give him a ticket.” It seems the
FCC says that Stern can't talk about
certain topics in his way between 6am
and 10pm, but it's OK for
Oprah to do it in the mid-
dieof the day. That doesn’t
seem like it is a law or reg-
ulation that is fair and eq-
uitable, yet | am not sure
which way I'd prefer it to
be — vague or specific.

Obviously, we must all
follow our corporate guide-
lines, but we should also
realize that if we sit idly by
and let the FCC get away with trying
to uphold the standards it is trying to
set — which are firmly aimed at com-
mercial radio — it will kill the medi-
um.

1£ XM or Sirius had Stern, Mancow,

Bubba and Opie & Anthony, exclu-
sively, on one channel, millions of sub-
scribers would sign up, and that
would be one more nail in radio’s cof-
fin.

We'll just have to wait and see
when the final regulations are voted
on in Congress whether this is just a
conservative election-year issue, or if
there is enough public support that
it’ll transcend the election year.

If the FCC truly wants to be the ar-
biter of decency, it had better find a
way to control the Internet, cable tele-
vision, satellite and 900 phone num-
bers. Radio doesn't stand alone in in-
fluencing culture. In most instances,
radio is merely following the trends.

1 personally feel that the public is in
much more jeopardy from all that is
available on the Internet than they are
from anything Howard Stem or Bub-
ba The Love Sponge might do on the
air. If the FCC continues to only go af-
ter commercial radio and TV, our me-
diums will continue to be less and less
important to people under the age of
25, for whom commercial radio is al-
ready less and less a part of their lives.

TALK BACK TO R&RI

Do you have questions,
comments or feedback regarding
this column or other issues?

Call me at 858-486-7559
or e-mail: apeterson@
radioandrecords.com

—
~
.

~
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/
/

Jim Blasingame is ...

» 35-year marketplace veteran

Th

Small Business Advo

The only weekday show dedicated to entrepreneurs — and those who want to be
Available 24/7 on ABC Starguide Il — Saturday and Sunday broadcasts are different.

* Award-winning talk show host since 1997
* Syndicated newspaper columnist

* SBA's 2002 Small Business Journalist of the Year
* Author of "Small Business Is Like A‘Bunch Of Bananas"

Syndicated exclusively by Small Business Network, Inc. Contact Skip Joeckel. Director of
Aftiliate Relations - 888-382-2366 < skip@ijbsba.com + www.jbsba.com/affiliates

We Broadcast on YOUR Schedule |
24/7
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Apam Jacosson _ CLASSIC ROCK/OLDIES

R&R May 7, 2004

ajascobson@radioandrecords.com

Bring On The Nominees!

/“\ nother year, another award. While that may prove to be the case
for some, a few surprises can be found among the list of contend-
ers for the 2004 R&R Industry Achievement Awards in Classic Rock
and Oldies. All eligible R&R subscribers get to select the winners,
so be sure to cast your vote by completing the ballot included with
this week'’s issue. The awards will be presented at R&R Conven-
tion 2004, set for June 24-26 at the Beverly Hilton Hotel in Beverly

Hills, CA«

— CLASSIC ROCK PROGRAM DIRECTOR OF THE YEAR

(S

WAXQ/New York

WKLH 96.5

WKLHMilwaukee

WODE/Allentown

STATION
ot | NS,

WCBS-FM/

KSAN/San Francisco New York

’

WFBQ/Indianapolis

Good Times &
Grat Obdio

WMAK/Nashville

o
»
KKSN/Portland, OR

KKCD/Omaha

OF THE YEAR

o —

Ohe

.."
...‘,v,‘.

WOMC/Detroit

m

KOOU/Phoenix

0000 TIME OLIES!

KOND-

1011

KONO-AM & FM/
San Antonio

4|

Jetf Couch
KRX0/0klahoma City

John Hager
WGRF/Buffalo

Dave Hamilton
KQRS/Minneapolis

David Moore

WFYV/Jacksonville

CLASSIC ROCK PERSONALITY/SHOW OF THE YEAR

Brian Rickman
WYAV/Myrtle Beach, SC

Larry Sharp
KSAN/San Francisco

:

‘.

Bax & O'Brien Bob & Tom Dave, Shelly & Chainsaw
WAQY/Springfield, MA WFBQ/Indianapolis KGB/San Diego

John Boy & Billy
WRFX/Chariotte

OLDIES PROGRAM DIRECTOR OF THE YEAR

The Bob Rivers Show
KZOK/Seattle

Steven Seaweed
KSAN/San Francisco

£

. =

Roger Allen

KONO-AM & FM/San Antonio

John Clay
KOOL/Phoenix

Bob Hamilton
WMXJ/Miami

Bob Harlow Chris Hoftman
KKSN/Portland, OR KCMO-FM/Kansas City

«== OLDIES PERSONALITY/SHOW OF THE YEAR

Joe McCoy
WCBS-FM/New York

>

—?.,4

-

" Ron Chapman
KLUV/Dallas

-

Mason Dixon
WRBQ/Tampa

Jim LaBarbara
WGRR/Cincinnati

John Lanigan &
Jimmy Malone
WMJi/Cleveland

Dick Purtan
WOMC/Detroit

Kathy Whiteside
WBIG/Washington
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NEWS -

Cumulus
Continued from Page 4

Looking ahead to Q2, Dickey re-
iterated several times during the call
that Cumulus’ Q2 revenue esti-
mates are “admittedly conserva-
tive.” He predicted Q2 revenue
growth of 5%-6% and noted that
May growth is pacing up 8%. Fur-
thermore, he said June is pacing
better than that: Cumulus is already
53% toward its budget for the
month. “We should come close to
60% for June on the 15th of May,” he
said. “The month is pacing nicely,
and it continues to show solid
strength and demand.”

Growth from additional industry
consolidation was also on Dickey’s
mind, as he toid investors that the
“acquisition pipeline is building
nicely” for Cumulus and that a new
wave of consolidation is on the way
for the radio industry. Cumulus
wants to be a player in that next
round of industry deals, but Dickey
said his company would rather pay
down debt and wait for the right

" opportunity than rush into station

acquisitions,

He said, “Through our strong
operating performance and impor-
tant strategic acquisitions, we con-
tinue to execute on our strategy of
building a strong platform that gen-
erates tremendous free cash flow,
and we are well positioned to be the
premier consolidator in our target
space of markets ranked 50-250.”

‘Power’ Boost In Works For
’ Houston

Cumulus’ presence in Houston,
the nation’s No. 7 market and Cu-
mulus’ largest, is set to increase in
Q1 2005, when the company fires up
a new 2,000-foot transmitter for its
recently acquired KVST/Willis, TX,
about 25 miles east of downtown
Houston. KVST has changed its city
of license to La Porte, TX, and the
relocation gives KVST the opportu-
nity toboost its power from 15kw to
100kw.

Once the transmitter is up and
running, Cumulus will relocate the
Urban programming of KRWP

(Power 97.5)/Houston to KVST’s
103.7 MHz facility. By doing, so,
Dickey said, KRWP will gain office-
building penetration in downtown
Houston. KRWP's signal is based in
nearby Beaumont, TX, where Cu-
mulus owns three FMs and two
AMs that serve that city and Port
Arthur, TX.

“We think we have an excellent
format [on KRWP] that can’t quite
penetrate the audience,” Dickey
said. He added that Cumulus Direc-
tor/Engineering Gary Klein is work-
ing hard to keep on schedule with
the project and that the move will
mean Cumulus “will finally have a
good solid competitive position in
the Houston market.” A new format
favorable to in-car listening will ul-
timately go on KRWP’s 97.5 MHz
frequency, Dickey said.

Cumulus purchased KVST on
March 30 for $32.2 million. In addi-
tion to KVST and KRWP, Cumulus
owns KSTB/Crystal Beach, TX, lo-
cated in a rural area northeast of
Galveston, TX.

Continued from Page 6

FCC ACTIONS

Two More Florida Pirates Fined By FCC

N aples, FL resident Jason Green has been fined $10,000 by the FCC for operating an unlicensed radio sta-
fion in the city at 91.9 MHz. Concurrently, the FCC sent notice of a $10,000 fine to Miami resident Gary
Feldman for broadcasting without a license on the 91.9 frequency in Miami-Dade County. Green and Feldman
each have 30 days to respond to the notices of apparent liability.

First Broadcasting Asks FCC To Speed Station-Modification Process

irst Broadcasting has filed a rulemaking request with the FCC seeking a series of rule changes intended to

improve the speed and efficiency of the FM and AM station-modification process. The changes would ease
the administrative burdens placed on the public and the FCC in connection with such matters. First said. First's
request comes after the FCC said it is seeking public comment on proposed changes to the process. The FCC
has not significantly refined its FM rulemaking procedures since 1982. Among the rule changes First proposed
are to permit FM station community of license changes through a minor modification; to simplify the procedure for
moving a community's sole local service to a new community; to make simpler the procedure to remove nonvi-
able FM allotments; and to streamiine class CO reclassification procedures. The deadline for submitting comments
on the FCC's proposed rulemaking is May 24.

agreed.

EAS, Tower Violations Affirmed For Small Town Radio AM

he FCC on April 27 denied Small Town Radio Inc’s petition for reconsideration of a $15,000 fine handed to

its WDGR-AM/Dahlonega. GA for faifing to maintain operational EAS equipment and for failing to enclose the
station’s antenna tower with an effective locked fence. Small Town did not respond to a November 2002 notice of
apparent liability sent to the company by the commission, but it filed a petition for reconsideration of the subse-
quent forfeiture order sent to WDGR. Small Town had argued that the violations aiready existed when it purchased
WDGR, but the FCC 'said that does not have any bearing on the company's repeated and wiliful violation of com-
mission rules. Small Town also claimed that it was financially unable to pay the fine, but the commission dis-

THE MEN IN WHITE Kid Rock recently performed a sold-out show for WRRX (Rock 106)/Pensacola, FL. and he
displayed some of that Detroit friendliness by hanging out with Rock 106's staff. Seen here are (I-r) Rock 106 PD Dan
McClintock, Kid Rock and Rock 106 night personaifty Matt Stone.

www.americanradiohistorv.com
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S TREET TALK

For Now, Mays To Be Voicetracked

Our best wishes for a speedy recovery go out to Clear,
Channel honcho Lowry Mays, who underwent successful
brain surgery last Friday. According to Mays' son Mark,
“Lowry awoke on Friday with some numb-
ness on his left side and was admitted to the
hospital for testing. The doctors found some
swelling of his brain caused by localized
bleeding and a small blood clot. He under-
went surgery Friday afternoon to relieve

pressure caused by the swelling. The surgery
I'm teeting much

better!” was successful ...

Lowry is in good spirits and
mentally alert. He even started grilling me
about the_business shortly after he came out of surgery.”

Doctors expect Mays to make a complete recovery.

Stevens’New Gig: Paper Or Plastic”

In a way, we're a little sad that talent-deficient John
Stevens was voted off American Idol by an audience that sud-
denly came to its collective senses. Lord knows the deed was
weeks overdue, but the mere fact
that Stevens hung in there for so long
created a cottage industry of sorts for
numerous radio morning shows, in-
cluding The Hot Morning Mess at
WIHT (Hot 99.5)/Washington. Mark
Kaye & Kris Gamble had created
the website JohnStevensSucks.com and managed to milk

Yes, they generate their
own wind.

some serious national publicity for themselves out of it, only
to see the bottom fall out when Stevens actually got canned.

“It sure was fun while it lasted,” says a nostalgic Kaye, who
admits the attention has been a double-edged sword. “We
worked so hard to get John kicked off; now, I'm selfishly wish-
ing he could have stayed a little fonger. | could really use the
publicity to further my own lame career.” Undeterred, Kaye
shares a sneak preview of his next project: GeorgeHuff-
Sucks.com.

Grab Billy Joel Parts

Long Istand was rocked recently when accident-prone Billy
Jjoel introduced his 1967 Citroen to the side of a house in
Bayview, NY. Naturally, WBLI/Nassau-Suffolk morming crew
Steve & Maria threw themselves into the middie of the re-

sulting media circus, dispatching stuntboy Slam to the scene.
Always looking for creative ways to supplement his meager
! stuntboy salary, Slam col-
lected some errant chunks
of Billy’s front grill — along
‘ ; with some actual dirt from
_ the scene — and put them
up for sale on eBay. Steve

Billy meets a house.

says they plan to donate all
proceeds raised from Billy’s latest "hit” to charity. “But first,
we have to break the news to Slam,” he says. “He thinks
he's keeping the cash.”

At press time, some 38 idiots — er, loyal listeners — had
pushed the bidding on ltem No. 3812432670 to a highly stu-
pid $676. Harper adds, “lIt’s safe to drive now — Billy's tak-
ing a nap!”

From the “If You Can't Beat 'Em, Buy "Em” Dept.: Coun-
try KKKAT/Salt Lake City's nine lives appeared to have run
out at press time, as the station had been bought by Citadel
and flipped to a simulcast of its former competitor, Citadel's
crosstown KUBL. ST hears the entire staff, including PD John
Marks, has been blown out, and listeners are reportedly be-
ing told that they won't be able to pick up prizes they ‘'ve won.
Apparently, KKAT will begin directing listeners to KUBL in a
few days, and Citadel will launch a new format on KKAT's

old frequency.

Label Love

* Congrats to former Elektra VP/Alternative Bill Carroll,
who has triumphantly rebounded from that label’s recent
shrinkage and joined Virgin Records in the same capacity. And
there was much rejoicing.

* The Attack Hamster is back! Michael Plen returns to
the day-to-day label biz as the newly named Sr. VP/Artist
Development for Sanctuary Records Group. Plen, a former
Virgin Sr. VP/Promotion, has been working closely with The
Blue Man Group of late.

* |IDJMG Sr. Director/National Rock Promotion Patrick
O’Connor exits. Find him at 212-586-2625, 917-674-1516

or pocnyc@yahoo.com.
e Lisa Michelson-Sonkin. former Elektra VP/Promotion

R meLinge

/ I

» Dana Hall named Urban Editor for R&R.

* John Grady named President of Sony
Music Nashville.

» John Trapane named PD of WDTW/
Detroit.

John Grad
Dl /s 460

* Frankie Blue named VP/Operations & Programming at
WKTU/New York.

* Randy Michaels named Clear Channel Radio President.

* Dom “Domino” Theodore promoted to PD of WFLZ/
Tampa.

YUi viiss 40
* Stu Cohen upped to Sr. VP/Promotion
at Warner Bros. Records. >
* The Clinton administration proposes a -
» ; <
maijor increase in FCC user fees. -

* Tom Olson promoted to President of
Katz Corp.

VoY 2275 40

* Kevin O’Grady named President/GM at WYTZ/Chica-
go.

* Pat Evans named PD at KFOG/San Francisco.

« Elvis Duran named PD at WIOQ/Philadelphia.

W) VEARS 46O

* Walter Winnick named VP/Nationai Pro-
motion for Epic/Portralt/Associated La-
bels.

* A car accident in San Luis Obispo, CA
tragically claims the life of John Bayl- !
- _ Walker Winnick

» Ted Jordan appointed VP/GM of KOAX/

Dallas.

W] 475 460

» Ted Giannoulas, a.k.a. the KGB Chicken, is suspended
over a dispute regarding outside appearances.

» Capitol Records settles a $1.7 million suit filed on behatf
of Helen Reddy for $250,000.

Stu Cohen

CassicHits is the new 24 Hour Format that torgets
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for Triple A & Internet Initiatives, just inked a long-term |
consultancy deal with Koch Entertainment. Seconds later, |
Sonkin's former assistant, jessica Pomerantz, was also hired,
as Koch's new Director/Triple A Promotion.

¢ Longtime Island Def Jam Sr. Nat'l Director/Rhythm-
Crossover Promotion Motti Shulman exits. IDJMG DC rep
Noah Sheer will relocate to LA to replace Shulman, who
is expected to resurface soon.

Just Like Lifetime TV — Minus The TV

After an exhaustive national search lasting more than a year,
Jones Radio Network and Lifetime
TV have announced the host for
# their new syndicated co-branding
. venture, Lifetime Mornings: Donna
Britt, currently doing middays at
. Country KMTK (The Mountaln)/
' Bend, OR. JRN/Seattle VP/GM Su-
san Stephens says, “Donna‘is ev-

. o erything female listeners want in a
Not to be confused morning show host: She's fun, in-
[ron o formative and relatable. Most im- |
portantly, she’s a great listener!” Britt will relocate to Nash-
ville to host Lifetime Mornings, which is slated to soft-launch
this summer.

The Programming Dept.

¢ PD Christie Banks will be exiting Infinity Classic Rocker
WARW/Washington this month “by mutual agreement,” ac- f
cording to Infinity/Washington Sr. VP/Market Manager Michael
Hughes, who is actively seeking a replacement.

* Infinity VP/Oldies Tim Maranville exits as PD of heri-
tage Oldies simulcast KFRC-AM & FM/San Francisco. Asst.
PD Tim Jordan is now interim PD.

* WMGC (Magic 105.1)/Detroit OM Bill Fries says he's
leaving the radio industry and relocating to Florida on june
30, where he'll be closer to his family while realizing his
dream of starting his own staffing company.

* KWHL/Anchorage, AK PD “Leisure Suit Larry”
Snider trades the frozen tundra for the desert as he’s upped
to Director/Programming for Morris Communications’ six-
station Desert Media cluster in Palm Springs, CA.

o X p
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¢ Cindy Miller is named PD of Federated Media Active
Rocker WBYR/Ft. Wayne, IN. She slides over from Classic
Rock WABX/Evansville, IN,

* WKKV/Milwaukee midday personality Bailey
Coleman adds MD stripes. She replaces Doc Love, who was
upped to PD almost a year ago.

the MD/night guy post at Clear Channel CHR/Pop WIDQ
| (QI101)Meridian, MS.

* Longtime WKCI (KC101)/New Haven, CT MD/night
| jock Kerry Collins moves up to the blinding light of middays.
| Inbound to replace him at night is Kory, who most recently
| did swings at sister WHYI (Y 100.7)/Miami.

* WXBT/Columbia, SC morning talent Broadway joe
segues to Archway Broadcasting as PD of KHTE/Little Rock.

¢ With a wave of her PD wand, new WLRS/Louisville PD |
Annrae Fitzgerald taps Promotions Director Davie Hill for |
midday/MD duties. Swing jock Alex Newman also gets the
fuil-time nod as the new WLRS Promotions Director. |

Quick Hits

¢ Impossibly dimply TV hunk Mario |
Lopez (“Slater” on Saved by the Bell)
makes the move to radio as the desig-
nated testosterone provider to The Hot
92 Morning Jamz Session on KHHT |
(Hot 92 Jamz)/Los Angeles, joining
the equally pretty Michelle Visage and {
Diana Steele.

¢ Clear Channel Rocker WKLS (96 |
Rock)/Attanta fills the smoking crater |
that used to be its morning show by |
borrowing the syndicated Bob & Tom from clusterbuddy |
WMAX. B&T replace Eric Von Haessler & Larmy Wachs, ak.a.
The Reguiar Guys, who were suspended and subsequently |
blown out following an ill-advised stunt that we have dubbed |
“BackwardsPorngate 2004 ™."

* Longtime KOST/Los Angeles afternoon talent Carolyn

Yes, we're in ove too.

| Gracie is trading radio for TV to become an on-air host at |

QVC. Gracie will stay at KOST through the spring book. Af-
ter that, she and her husband, noted voiceover guy Eric
Edwards, will relocate their Edwards-Gracie Voiceover busi- !
ness to suburban Philadelphia, where QVC is based. Gracie |
will be replaced by KOST original equipment Bryan |
Simmons, the first voice heard on KOST when it signed on |
20 years ago. For the past few years Simmons has been do- |
ing weekends and fill-ins a sister KBIG/LA.

* OM Big Dave Eubanks just filled his former afternoon

IN with a man known simply as Jonathan, who segues from

Dept. Of Clarification Dept.

The signal of the new Denver-area KJAC-FM (Jack FM)
that we initially understood was “scraping” the Denver metro
(ST 4/30) has apparently now been fed enough Bako signal
steroids to blanket the market, according to our friends at
Paragon Media Strategies.

Talk Topics

* Veteran financial advice duo Ken and Daria Dolan will
launch a new weekly syndicated radio show on June 12. The
Dolans: The Business of Life will air live on Saturdays from Sam-
noon ET from flagship station WJNO/West Palm Beach via
the newly formed Dolan Radio Network.

¢ The Tampa Bay Buccaneers just inked a |0-year deal
with Clear Channel to air their games on Sports/Talker
WDAE and Classic Rock WTBT starting this season. The
Bucs recently ended their |3-year relationship with Infinity’s
crosstown WQYK-AM & FM.

Condolences

* Rolf Hertsgaard. the news voice of WCCO/Minneapo-
lis from 1941-1955, died April 30 at his home in Parkville,
MD of prostrate cancer. He was 81. Hertsgaard left broad-
casting to become a minister. However, while at the semi-
nary he ran the radio and TV news division of the National
Lutheran Council in New York. In 1958 he was lured back
into broadcasting at WBAL-TV/Baltimore, where he anchored
the news until 1973.

* Our sympathies go out to Def jamyDef Soul VP/Urban
Promotion Thomas Lytle, whose mother, Theima, passed
away May |. Thomas requests that, instead of flowers, a do-
nation be made to the church where she played the organ.
Send to the Church of God, ¢/o the Music Department (in

l siot at Travis CHR/Rhythmic WNHT (Wild 96.3)/Ft. Wayne, | memory of Theima Lytle), 89 Miliken Rd., Pittsboro, NC

27312
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FrRANK CORREIA

SOUND DECISIONS

feorreia@radioandrecords.com

R&R Industry Achievement
Award Nominees

Sure, everyone says it's a thrill just to be nominated, but here at
R&R, we truly deliver. Each nominee will receive a certificate and
gift basket, delivered to their office personally by Donald Trump’s
new apprentice, Viva La Bam’'s Bam Margera and crew, the fash-
ionable guys from Queer Eye for the Straight Guy or Mr. T, depend-
ing on availability. Probably T.

OK, enough jibba-jabba. | made that first part up, but, judging by the responses I've gotten
from nominees, it truly is a thrill to eamn some props from your industry peers. Next step:
campaigning. Why let Bush and Kerry have all the fun? Make phone calls, send postcards, e-
mail your fellow industry players or send a singing telegram to curry favor and sway the
vote. | think you all know how to work the phones.

Make your vote count: A batlot is enclosed in each subscriber’s issue of R&R this week.
Please follow the directions carefully and make sure you return said ballot no later than Fri-
day, May 21. The awards will be presented by category at the R&R Convention on Friday,
June 25, from 6-8pm. Book your flight now!

RaR May 7, 2004
LABEL OF THE YEAR LABEL OF THE YEAR
PLATINUM GOLD
cCvUrREB
ATLANTIC) RECORDS

Atlantic Records Group

COLUMBIA

NV -
‘ EPIC ’
LN

mesig snase
@ sotvesses semoaey

isiand Def Jam
Music Group

(cn) avusva

RCA Music Group

ORKS

TftoncX"

DreamWorks

o= SR.PROMOTIONEXECUTIVEOFTHEYEAR v

L §
Valerie Delong Joel Klaiman Ken Lane Richard Palmese ~Joe Riccitelli Brenda Romano
Universal Epic Island Def Jam Music Group  RCA Music Group Jive/Zomba Label Group  nterscope/Getten/A&M
INDEPENDENT PROMOTION FIRM OF THE YEAR
|
P
Thss | Garber Comp ot
'__Zﬂ_ﬂéd t'2zz |Garber Company| EEEEREEIETE N 4
Jeft McClusky B Associates
Marketing & Promotion

All That Jazz The Jesus Garber Co. Lawman Promotions

LOCAL PROMOTION EXECUTIVE OF THE YEAR

Jeff McClusky & Associates

McGathy Promotion

National Music Marketing

Brent Battles
Reprise/
~. Detroit

Rose Braunstein Alex Garafalo

Los Angeles Los Angeles

o

Jive/Zomba Label Group/ Island Def Jam Music Group/

Wendy Goodman Rob Harvey Paddy Rascona
RCA Music Group/ Interscope/Geffen/A&M/ Epic/
Dallas New York New York
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[l M TS TOP50ALBUMS _ e S
g’ THE INDUSTRY’S NO. 1 RETAIL CHART May 7, 2004
w Tw ARTIST ALBUM LABEL POWERINDEX CHANGE
- 1 012 012 World Shady/Interscape 551,920 -
1 2 USHER Confessions LaFaca/Zombe 259,793 +1%
- 3 DIANA KRALL Girl In The Other Room Yorva M5 124,308 -
2 4 MARID WINANS Hurt No More Bad BoyfUniversal 119,771 A8%
3 5 PRINCE Musicology Columblis 8,313 4%
4 6 VARIOUS Now 15 Capitol 86,183 14%
5 7 HOOBASTANK The Reason Island0OJMG 80,622 +%
8 ] KANYE WEST College Dropout Roc-A-FelalOJMG 60,976 +3%
10 9 EVANESCENCE Fallen Wadw 56,600 1%
12 1 OUTKAST Speakerboxxx/The Love Below LaFace/Zomba 54,045 0%
9 n GUNS N'ROSES Greatest Hits Geffen 53,826 8%
n 12 NORAH JONES Feels Like Home Blve Note 53,420 4%
- B SOUNDTRACK American idol Vol.3 Greatest.. RCA/RMG 51.289 -
7 14 JESSICA SIMPSON In This Skin Columiva 50.801 -18%
14 15 L FUP U Gotta Feel Me Columiva 44,858 -8%
13 16 KENNY CHESNEY When The Sun Goes Down BNA 44,797 1%
7 17 MAROON 5 Songs About Jane Dctone/J/RMG 41,627 0%
23 18 JOSH GROBAN Closer 143/Reprise 39.644 +5%
20 19 TWISTA Kamikaze Atlantic 38871 2%
6 20 GHOSTFACE Pretty Toney Album Def JanviBJMG 38,600 48%
2 n SHERYL CROW Very Best Of A&Miinterscope 38,102 2%
25 22 BLACK EYED PEAS Elephunk A&M/Interscope 36,587 +3%
16 23 ALICIA KEYS The Diary Of Alicia Keys JRMG 36,439 -16%
19 2 J-KWON Hood Hop So So DeliZomba 33.110 -18%
- 25 LORETTA LYNN Van Lear Rose Interscaope 31,593 -
26 26 ERIC CLAPTON Me And Mr. Johnson Reprise 30,259 1%
28 27 JET Get Born Elektra/EEG 30,142 -6%
29 28 YELLOWCARD Ocean Avenue Capitol 29,818 7%
30 29 MODEST MOUSE Good News For People Who Love... Epic 29,750 6%
4 30 SOUNDTRACK The Punisher Wind-up 29,161 -20%
B AN JANET JACKSON Damita Jo Virgin 28,293 -39%
34 32 BEYONCE Dangerously In Love Columbia 28,222 -5%
3 33 JAY-Z The Black Album Roc-A-Fela/iDJMG 28,122 +1%
33 34 NICKELBACK Long Road Roadrunner/IDJMG 21,224 -9%
36 35 BRITNEY SPEARS In The Zone Jive/Zomba 27,204 6%
- 36 SOUNDTRACK 13 Going On 30 Hollywood 25,712 -
Ky | AEROSMITH Honkin’ On Bobo Columbia 24,241 -19%
3t 38 KEITH URBAN Golden Road Capitol 23,948 -23%
» 39 JOSS STONE Soul Sessions S-Cutve/EMC 23,862 -20%
2 4 TOBY KEITH Shock'n Y'all DreamWorks 23,721 2%
3 4 HILARY DUFF Metamorphosis Buena Vista/Hollywood 22,685 -3%
%6 4 BLINK 182 Blink 182 Geffen 22,023 4%
48 43 ALAN JACKSON Greatest Hits Vol.2 Arista 21,838 0%
45 44 G UNIT Beg For Mercy G Unit/lnterscope 20,846 1%
- 45 NORAH JONES Come Away With Me Blve Note/EMC 20,630 -
- % LOSTPROPHETS Start Something Columbia 20,189 -
- 47 MARY CHAPIN CARPENTER Between Here And Gone Capitol 19,163 ; -
50 48 LINKIN PARK Meteora Warner Bros. 18,7717 12%
40 49 LUDACRIS Chicken & Boer Def Jam SouthIDJMG 18,687 -26%
- 50 GODSMACK Other Side Repubiic/Universal 18,585 -
© HITS Magazine Inc.
£ j A L B U M S at No. 1, with 550,000-plus in sales — quite | — undoubtedly picking up some from | 30 soundtrack
. a gain over the 370,000 their debut rolled | her marriage to Elvis Costello, who con- | (No. 36) and
nvs nl zos wmu up back in June ‘01 on its way to 2 million | tributes several songs to the new album. | Capitol Nash-
sold OTC in the U.S. The rest of the top 10 includes Bad | ville’s Mary
Thanks LaFace/Zomba soul star Usher’s five- | Boy/Universal’s Mario Winans (No. ), | Chapin Car-
to the pow- week reign at the top ends, but he finishes | Columbia’s Prince (No. 5, Capitol’s Now | penter (No.
er of Em- second, with nearly 260,000 in sales. That | 15 (No. 6), Island/IDJMG’s Hoobastank | 47).
inem, not to represents a 1% in- (No. 7), Roc-A-Fella/IDJMG'’s Kanye Hoobastank Hoobaetank
mention a crease over the West (No. 8), Wind-up’s Evanescence | (+7%) and
multiformat week before. (No. 9) and LaFace/Zomba’s OutKast | 143/Reprise’s Josh Groban (No. 23-18,
smash sin- : Verve chart (No. 10). +5%) register the week’s top sales
gle, Shady/ D12 newcomer Diana Other chart newcomers include RCA/ | gains, while Blue Note/EMC’s Norah
Interscope’s Krall's Girl in the RMG's American Idol Vol. 3 Greatest Hits | Jones returns to the charts with her
D12 take their World to the top of the | Otlier Room bows (No. 13), Interscope’s critically acclaimed | Grammy-winning debut and Repub-
charts this week. at No. 3,with Loretta Lynn collaboration with Jack | lic/Universal’s Godsmack re-enter
The band’s sophomore album bows | 124,000 in sales Disna Krall White (No. 25), Hollywood's 13 Going on | with their acoustic album.

www.americanradiohistorv.com
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Brand&Retums

She made her Atlantic debut at the tender age of 15, in-
stantly taking the music industry by storm. Since then, she has re-
leased three albums, each of them achieving at least platinum status
and delivering hit singles. After entering
the public consciousness a decade ago,
Brandy returns to once again intoxicate
audiences with her smooth vocals. Next
week the diva is Going for Adds with
“Talk About Our Love” at the Rhythmic
and Urban formats. The single serves as
our first look af the singer’s yet-to-be-ti-
tied upcoming fourth album, which will

AMANDA PEREZ | Pray (Virgin/ | JENNIFER MARKS Live (Bardic/

BRITNEY SPEARS Everytime (ive/Zomba/

KEVIN LYTTLE Tum Me On /Atlantic) |

LIL FLIP Game Over (Sucka Free/Loud/Columbia)

NINA SKY Move Ya Body (Next Plateau/Universal) SMOOTH JAZZ

drop in stores June 22. For “Talk About Brandy I SR i oY
Our Love,” Brandy has teamed up with pulse (Mghty)
anguably today’s Iimest musical Emmmdity, Kanye West. Not only CHR/ RHYTHMIC LISA HILTON Malibu (Ruby Shppers Productions) S '
is West featured on the single, he also produced and co-wrote the cut. PAMELA WILLIAMS Destined To Be (Shanachie/ §
As for the rest of the album, Brandy reached out to veteran hitmaker | PIECES OF A OREAM It's Go Time fHeads Up/ § '
Timbaland to produce the majority of the tracks. BRANDY fIKANYE WEST Talk About Our Love /At/antic/ RAMSEY LEWIS The In Crowd (Narada/ §
While Brandy makes her grand entrance at Rhythmic and Urban, GOOOIE MOB {/SLEEPY BROWN Play Your Flute (Koch/ ST. GERMAIN Pink Panther Theme (MGM Music/Virgin) §
Ozomatli do the same as they present “(Who Discovered) America?” HOUSTON f{CHINGY & NATE D0GG | Like That (Capitol §
to Triple A outlets. The track is the first single from their upcoming KARYE WEST Jesus Walks (Roc-A-Fella/IOJMG) §
album Street Signs, their first release in three years. Their previous al- LLOYD BANKS On Fire (G-Unit/interscope/ §
TR ™ e W L, A and SLY BOOGY That'z My Name (Keep Thuggin') W/AMG/ ROCK N
. while many artists decided against tour- YOUNG ROME fIOMARION After Party (Universal X
ing and promoting their projects in the §

wake of the tragedy, Ozomatli chose to
continue to perform as a reflection of their
politics and anti-war convictions. “Music
is the key to every culture, the beginning
of an understanding,” says Ozomatli

URBAN

: trumpet player and co-vocalist Asdru Si- ACTIVE ROCK
Ozomatli erra. “Sept. 11 really pushed us to delve BRANDY /KANYE WEST Talk About Our Love (Atlantic)
into North African and Arab music. For GOODIE MOB f/SLEEPY BROWN Play Your Flute Koch/
us, music is a language far more universal than politics.” Street Signs HOUSTON fICHINGY & NATE DOGG | Like That (Caprto/ No adds.
showcases the group’s new Middle Eastern influence, integrating the KANYE WEST Jesus Walks (Roc-A-Fell/0JMG)
sound into the Latin/hip-hop mesh they’re known and loved for. MC LLOYD BANKS On Fire (G-Unit/interscope)
Chali 2na, an original member of the group when they formed in Los PRINCE Call My Name (Columbia) x
Angeles in the early ‘90s who has since moved on to become a mem- TREN'L Outlaw (Casablanca/Universal) ALTERN ATIVE
ber of Jurassic 5, once again takes the spotlight on this album, appear- YOUNG ROME fIOMARION Atter Party Universal) -

ing on the cut “Who's to Blame.” Ozomatli will be on tour in West-
e markets throughout May.

Also making a return to radio is none other than Sydney, Australia :tll';:(: zzs?s“;“";‘(gfi”:"/ RE———
native Rick Springfield. A member of the cast of the soap opera Gen- URBAN AC e
eral Hosplml way back in 1981, Spnngﬁeld was also a chart-topping WEEN Transdermal Celebration (Sancmaly/SRGl
recording artist with his hit “Jessie’s Girl.” Next week Springfield is
Going for Adds at AC with “Beautiful You,” taken from his CD Shack/ .
Denial/Anger/Acceptance. To promote his latest effort, Springfield will PRINCE Call My Name (Columbia/ RER
be playing shows in Milwaukee; Atlanta; Clearwater, FL; Lake Bue- TRIPLE A
na Vista, FL; and Phoenix this month. He will also be making appear-
ances on ABC's Jimnty Kimmel Live on May 12 and Soap Talk on the t
Soap Networkon May 26. : . COUNTRY | ANGELIQUE KIDJO Congoleo (Columbia/

A.cclanmc«.i songwntcr Jennifer Ma.rks will be reaching ﬂm .AC CLARKS Hell On Wheels /Razor & T/
audiences with “Live” next week, and it seems that even Barbie likes COWBOY JUNKIES The Stars Of Our Stars (Zoe/Rounder)
the song — or at least her manufacturer, BLUE COUNTY That's Cool (Asykm/Cur) GRETA GAINES Devil-May-Care (Red Hat 22)
Mattel, does. Mattel will be including the BRAD COTTER | Meant To /Ep/ KATIE MELUA The Closest Thing To Crazy
song in an upcoming mini-movie called DIERKS BENTLEY How Am | Doin” (Caprtol (Dramatico/Universal)
Masquerade Madness that will be included STEVE HOLY Put Your Best Dress On (Curt) LP. Wasted (Lightswitch/
in DVD for.m as part of the packaging ff"' TRAVIS TRITT The Girl's Gone Wild {Cotimbra/ NORAH JONES What Am | To You (Blve Note/EMC)
the upcoming product My Scene Barbie. 0ZOMATLI (Who Discovered) Amesica? (Concord!
For the movie, Marks had to crange a few RON SEXSMITH From Now On Nettwerk/

of the lyrics so little girls could relate to .
the material a little more. “Live” can also SAM PHILUIPS AN Nigit (Nonesuch/WE)

I/////II////III///II///

be found on Marks’ just-rcleased album,  Jenmifer Marks AC SIMPLE KID Staring At The Sun (Vector

It Turnad Me On, produced by Brad Al- VAN HUNT Dust (Capitol

betta and Cameron Grieder. Marks has been the recipient of many WEEN Transdermal Celebration (Sanctuary/SAG)
prestigious songwriting awards over the years, including first prize RICK SPRINGFIELD Beautitul You (Gomer/Red ink/ MAURA O'CONNELL Don't / Know (Sugar Hill

and second overall grand prize in the USA Songwriting Competition
and the overall grand prize in the Great American Song Contest. She

semi- i 2000 epend R&R's Going For Adds features the complete list of songs impacting radio tor the coming week. Going For Adds
g a.b();" - iy iy m.t h:usx Aw'?[':: bt is e-mailed each week to participating radio and record executives. For more info, contact Greg Mattei at
top five finalist for the Coca-Cola New Music wards. Long gmatei@radioandrecords.com.

Island, NY native will be on a cross-country trek this month, with per-
formancés from Bakersfield to Brooklyn, NY.
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STATION OF THE YEAR
(xR

Radi_;)’s Finest To
ConvenelnL.A.

j he masses have spoken. They drew up this list, and we checked it
twice — and found out that you’ve all been very naughty. We actual-
ly like that ... in a twisted sort of way. Here are your CHR/Pop nomi-
nees for R&R’s 2004 Industry Achievement Awards. The winners will
be revealed during a star-studded, BYOB gala (just checking to see if

KRQQ/Tucson

.‘ e 575

WNCUV/Columbus, OH |

KIIS-FM/Los Angeles

WHTZNew York

LABEL OF THE YEAR

SN\ ﬂ @
£ x =
: EPIC\Q, : e

NS
Epic

QY.

Island Def Jam
Music Group

Interscope/GeffervA&M

JIVES

Jive/Zomba Label
Group

WNKS/Chario -FM/Bos RCA Music G v I
you’re actually reading this far) on June 25 at R&R Convention 2004, = e —. L T
at the fabulous Beverly Hilton in Beverly Hills, CA. Fill out the bal-
lot sent with this week’s issue and return it by May 21.
PROGRAM DIRECTOR OF THE YEAR

Tracy Austin Cadillac Jack McCartney John tvey Tom Poleman John Reynolds Jon Zeliner
KRBEMouston WXKS-FM/Boston KIIS-FM/Los Angeles WHYZ/New York WNKS/Charlotte KMXV/Xansas City
LABEL EXECUTIVE OF THE YEAR

Erik Olesen
Island Def Jam Music Group

Mike Bergin
RCA Music Group

Chris Lopes
Interscope/Geffen/A&M

Denise George
Jive/Zomba Label Group

ERm—————————————— MUSIC DIRECTOR OF THE YEAR

Dave Reynoids
Universal

Felicia Swerling-Suslow
Warner Bros.

Paul “Cubby” Bryant David Corey Julie Pilat Stan “The Man” Priest Leslie Whittle Keli Reynolds
WHTZ/New York WXKS-FM/Boston KIiS-FM/Los Angeles WFLZ/Tampa KRBEMouston WNKS/Charlotte
PERSONALITY/SHOW OF THE YEAR

Elvis Duran
WHTZ/New York

The Bert Show
WWWQ/Atlanta

Ace&TJ
WNKS/Charlotte

Chio in the Morning
WI0Q/Philadelphia

wWww.americanradiohistorv.com

Kidd Kraddick in the Morning
KHKS/Dallas

Matty in the Morning
WXKS-FM/Boston
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f HR/POP T POWERED[TZ
»_J¢I¢ CHR/IPoPTOP50 MEDIABASE

¢ May 7, 2004 .

WhC WK ARTIST TTLE LABEL(S) b Rars wr%‘r"ct e e | Most Added”
2 1 MARGON 5 This Love /Octone//RMG) 8794  -107 741208 15 12400 | www.rradds.com 5
1 2 USHER f/LUDACRIS & LIL' JON Yeah (L aFace/Zomba) 8618 334 703180 15 1150
ARTIST TITLE LABEL(S) ADDS
5 @ HOOBASTANK The Reason /Island/IOIMG) 7161 4695 538488 10 12312 | it MENA Youte The Onky One (Colimbid % |
- o D12 f/EMINEM My Band /Shady/Interscope) 7079 +332 568274 8 116/0 . | BRITNEY SPEARS Everytime (ive/Zomba/ 26
7 © BEYONCE Naughty Girl (Columbia) o 6673 +678 583450 7 120/0 | STERIOGRAM Walkie Talkie Man /Capitol 19
10 @ M. WINANS f/ENYA & P. DIDDY | Don't Wanna Know (Bad Boy/Universal) 6037  +1192 542881 6 1188 | PEEYPABLD Freek-ALeek veiZomba/ ol
6§ 7  EVANESCENCE My Immortal (Windup/ 6715 364 432453 20 1230 | et Asﬁjl“l‘::':”m‘;"(’::’ r-1 €3 2
# 8 J-KWON Tipsy /So So DetiZomba) 5621 2 393275 11 10900 | CALUING Our Lives (RCAAMG) 12
4 9 BRITNEY SPEARS Toxic (ive/Zombal 5553 935 442087 18 123/0 | AMANDAPEREZ | Pray Virgi 2 |
13 D USHER Burn (LaFace/Zomba) 5036  +601 401025 6 1196 | BEENIEMAN{IMS. THING Dude Vigi n|
11 Q) JESSICA SIMPSON Take My Breath Away (Columbia) 4863  +146 393526 8§ 1182 ,
9 12 JESSICA SIMPSON With You (Columbia) 4647 405 379932 24 170 .
15 BLACK EYED PEAS Hey Mama (A&M/interscape) 4163  +363 332436 15 1161
16 ) AVRILLAVIGNE Don't Tell Me (Arista/RMG) 3905 +148 257741 9 12200
12 5 CHINGY One Call Away (OTP/Capitol 3880 993 212392 13 110/0
18 16 LINKIN PARK Numb /Warner Bros.) 3370 178 2723711 23 1140 Most
19 17 NICKELBACK Someday (Roadrumner Records/iDJMG) 3348 s sy n i |IPVCET easedPlays -
17 18 OUTKAST The Way You Move [LaFace/Zomba) 3331 325 249684 24  118/0 -
21 @  BLINK-182 | Miss You (Geffen/ 3325  +289 229443 3 1153 mﬂ‘:sml R —— 'f;‘:;‘
14 20 CASSIDY f/R. KELLY Hotel L/RMG) 3128 690 231073 14 106/0 HOOBASTANK The Reason (Isiand/I0IMG) +695
200 €D KIMBERLEY LOCKE 8th World Wonder (CurtyReprise/ 3114  +69 208230 14 107/0 | BEYONCE' Naughty Gl Colmbial +678
| 22 @D SWITCHFOOT Meant To Live (Red Ink/Columbia/ 2956  +182 203305 17  106/2 | MISTEEQ Scandalous (Repnse +619
| 23 €@ SEaN PAUL 'm St n Love Wit You (VP/Adantic 2939  +488 268591 5 9314 g‘::‘"";‘;; é‘:; ;‘:vi‘:;':f:; - ::g;
26 @  JAY-Z Dirt Off Your Shoulder (Roc-A-Fella/iOJMG/ 2625 +817 171719 5 9218 | gean pAUL Fm Stiln Love With You (VPArantic -
27 @  YELLOWCARD Ocean Avenue (Capitol 2313 +208 146844 6 1093 | JAY.2 Dirt Off Your Shouider (RocA Fala/DUMG) Tt
29 @ OUTKAST Roses /LaFace/Zombal 2256 +328 132754 8  100/8 | BLACKEVED PEAS Hey Mama (A&Minterscope) +363
25 27 HILARY DUFF Come Clean (Buena Vista/Holywood) 1935 368 131916 16 108/ | CHRISTINAMILIAN Og it Low sandIUMG) ol
30 @ THREE DAYS GRACE (I Hate) Everything About You Wive/Zomba) 1927 +89 79468 11 10214
35 €D MIS-TEEQ Scandalous Reprise/ 1838  +619 120503 3 102112
28 30 JET Are You Gonna Be My Girl (Atiantic/ 1662 424 102498 13 11210
33 €@ UZPHAR Extraordinary (Capitol) 1572 +250 80088 5  84/4
38 €D CHRISTINA MILIAN Dip It Low (island//DJMG) 1415 +337 85212 3 7612 New & Active
40 €@ J0J0 Leave (Get Out) (BlackGround/Universall 1324 +260 68376 4 7910
32 34 3DOORS DOWN Away From The Sun /Repubdc/Universal 1278 202 69588 11 7610 GAVIN DEGRAW | Don't Want To Be L/AMG/
39 €@  SUGABABES Hole In The Head finterscope/ 122 +173 57055 3 828 m"‘&gﬁfll‘:"‘ 2“"““‘;;;;‘2
36 €D  SIMPLE PLAN Don't Wanna Think About You (Warner Bros.) 1223 +110 54630 6 701 Tud :Im 8 mj s(:m‘:'s: 68, Adds: B
37 €@ CHERIE 'mReady dava) 1205 +117 50382 5§ 802 CALLING Oor Lives (ACA/RMG)
@ BRITNEY SPEARS Everytime Wive/Zomba) 1951  +586 122948 1 5726 | Totsl Plays: 534, Total Stations: 53, Adds: 12
31 39 SARAHCONNOR Bounce /Epic/ 1125 423 62175 16  107/0 | MARIAMENA You's The Only One Colmbial
a4 @ L0SLONELY BOYS Heaven (Or/Epic/ 113 +321 52207 2 645 Tudal Pl 466 Toa Stalbne: 5, A 3¢
5 @ KANYEWEST (SYLEENA JOHNSON ANFals Down Roc A ala/UMG/ 1020  +235 7579 2 sano | g b sembemiCinmnimtl
| 41 (D LENNY KRAVITZ Where Are We Runnin? (Vigin/ 981 +241 62565 2 675 RYAN DUARTE You (niversal
| 41 43 TOBY LIGHTMAN Devils And Angels Laval 953 106 47138 7 620 Total Plays: 360, Total Stations: 13, Adds: 1
34 44 ROONEY I'm Shakin' (Geffen) 913 409 74881 10 650 SARAH HUDSON Girl On The Vesge /S Curve/EMC)
| 42 45 FIVEFORFIGHTING 100 Years (Aware/Columbia 822 150 42835 8§ AN Total Plays 352, Total Stations: 33, Adds: 4
' @  PETEY PABLO Froek-A-Leek Wive/Zomba/ 773 +206 44848 1 4314 ms:; e - = '
[ 43 47  TWISTA fIKANYE WEST & JAMIE FOXX Slow Jamz (Atlantic/ 721 129 341 17 890 ANASTACIA Left Outside Alove E3) I
i @ TWISTA Overnight Celebrity /Atlantic/ 1 +242 53269 1 35/4 Total Plays: 338, Total Stations: 33, Adds: 3 |
@ TRAPT Echo (Warner Bros.) 694 +115 25238 1 5256 LIL" FLIP Game Over (Sucka Free/Lovd/Columbial |
l 48 50 MURPHY LEE flJERMAINE DUPRI Wat Da Hook Gon Be (o’ ReelUniversal) 682 46 39400 20 51/0 Total Plays: 336, Total Stations: 21, Adds: 5 |
, 1175 3. Bl sppee o pone e e R B e e o v g song win me s lncrase n pavs s || Detailed station playlists for all R&R ~
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds ofticially reported to R&R by each [eponers are available on the web at
reporting station. Songs unreported as adds do not count toward Overali total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week "
| increases in totat plays. Total Audience equals Average Quarter Hour Persons times number ot plays (times 100). Each daypart on each station is assigned an AQH number. www.radioandrecords.com.

Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc

Blowing Up At Rhythm.....

Impacting CHR Now!

99 KHKS Dallas KRBV Dallas WI0Q Philly
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WEC Wi ARTST TIE LABELS) s

2 @ HOOBASTANK The Reason (Island/0JMG) 2914
1 2 MAROON 5 This Love (Octone///AMG) 2805
3 3 USHER HILUDACRIS & LIL’ JON Yeah (LaFace/Zomba) 2459
6 @ BEYONCE Naughty Girl (Columbia) 2394
5 e D12 f/EMINEM My Band (Shady/Interscape) 2284
4 6  BRITNEY SPEARS Toxic ive/Zomba/ 2120
9 @ JESSICA SIMPSON Take My Breath Away (Columbia) 1903
10 @ JKWON Tipsy (So So DetiZomba) 1796
18 €@  M.WINANS HENYA & P. DIDDY | Don't Wanna Know (Bad BoyUnversall 1743
7 10 EVANESCENCE My Immortal (Wind-up/ 1743
8 11 JESSICA SIMPSON With You (Columbia) 1724
11 @  AVRILLAVIGNE Don't Tell Me (Arista/AMG) 1680
12 ® BLACK EYED PEAS Hey Mama (A&M/interscope) 1659
19 @ USHER Burn (LaFace/Zomba) 1523
14 @ BLINK-182 | Miss You Geffen) 1410
15 16 KIMBERLEY LOCKE 8th World Wonder (CurtyReprise/ 1282
13 17 CHINGY One Call Away [OTP/Capitol) 1223
17 18 LINKIN PARK Numb /Warner Bros.) 1214
23 (@ SWITCHFOOT Meant To Live (Red ink/Columbis) 1182
16 20 OUTKAST The Way You Move (LaFace/Zomba) 121
20 21 NICKELBACK Someday (Roadrunner Records/IDJMG) 1058
22 22 JET Are You Gonna Be My Girl (At/antic) 945
21 23" CASSIDY f/R. KELLY Hotel L/AMG) 924
29 @ SEAN PAUL I'm Stilt In Love With You (VP/Atlantic) 885
30 @ YELLOWCARD Ocean Avenue (Capitol 797
24 26  HILARY DUFF Come Clean (Buena Vista/Hollywood) 792
27 @ THREE DAYS GRACE (I Hate) Everything About You &/ve/Zomba) 736
31 @ OUTKAST Roses /laFace/Zomba) 684
25 29 3 DOORS DOWN Away From The Sun (Republic/Universall 655
39 @ MIS-TEEQ Scandalous (Reprise) 631
26 31 SARAH CONNOR Bounce /Epic/ 624
3 @ LZPHAIR Extraordinary (Capitol 562
33 @ JAY-Z Dirt Off Your Shoulder (Roc-A-Fella/IBJMG) 555
32 € SUGABABES Hoke In The Head /lnterscape/ 513
34 € LENNY KRAVITZ Where Are We Runnin'? (Virgi 504
38 @ SIMPLE PLAN 0Oon’t Wanna Think About You (Warner Bros.) 462
35 37  ADELAYDA Not Tonight (Superkala/ 435
a5 @ CHRISTINA MILIAN Dip It Low /Isiand/iDIMG) 8
44 @ JOJO Leave (Get Out) (BlackGround/Universal) 368
42 @ CHERIE I'mReady lLave) 359
43 @ BURKE RONEY Sounds Of The Ocean (7 Worid/Ryko) 342
37 42 FIVEFOR FIGHTING 100 Years /Aware/Columbia) 333
50 @ L0SLONELY BOYS Heaven /Or/Epic/ 308
41 " 44 PLUMB Boys Don't Cry (Curty 295
46 @ TRAPT Echo (Warner Bros.) 282
@ BRITNEY SPEARS Everytime Wive/Zomba) 250
| 40 47  ROONEY I'm Shakin' (Geffen/ 240
49 @ KK Lose My Cool fKiss The Bitch Music) 2

47 49  TOBY LIGHTMAN Devils And Angels (Lava/ 216

@  KANYE WEST fISYLEENA JOHNSON Al Falls Oown (RacA-Fella/OJMG) 215

of=

AUYS

+314
-113

+309
+128
-180
+105
+86
+4N
-227
-69
+81
+64
+250
+12
-42
-264

+91
-202
-193
—150
-205
+167
+165
-236
+26
+91

+237
-69
+126
+87
+51
+85
+65

+95
+59
+30
+17

-97
+98

+36
+153
-110
+8
-16
+23

31

o
]
68549
66307
59827
56771
52295
50178
43643
39784
40315
41183
40269
37862
39043
32783
32572
31590
28782
28510
27436
2871
25404
21422
22673
19534
17818
17578
16652
14899
14931
16337
16130
14231
12575
13723
12089
10667
921
9612
8189
8117
5862
8108
1422
6354
8122
5086
4353
3333
3445
5142

WEEKS ON  TOTAL STATIONS/
CHART ADOS

10
16
15

-
N O = W N = aWw W &

48/0
4710
45/0
46/0
46/0

44/0

4710
4an
45/5
42/0
4210
44/0
481
44/0
a3n
40/0
38i0
3510
38N
38/0
32i10
2910
310
3514
35/4
24/0
29/0
3214
19/0
36/4
2010
253
K)x]
32i2
2712
21
14/0
25/5
2214
2210
110
15/0
1713
18/0
24/3
20
11i0
9/0

1mn
16/1

49 CHR/Pap reporters. Songs ranked by total plays for the airplay week of Sunday 4/25 - Saturday 5/1.

© 2004 Radio & Records.

Most Added’
ARTISTTITLE LABEL(S) 2005 |
MARIA MENA You're The Only One [Columbial 10
BRITNEY SPEARS Everytime (/wve/Zomba/ 7
SUZY K. Circle Vellum/ 6
M. WINANS {/ENYA & P. DIDOY ) Don't... (Bad Boy/Umversal &
CHRISTINA MILIAN Dip it Low (Isiand/I0JMG) 5
MIS-TEEQ Scandalous (Reprse/ ]
YELLOWCARD Ocean Avenve /Capitol) 4
SEAN PAUL I'm Still In Love With You VP/Atlantic/ [}
QUTKAST Roses (LaFace/Zomba/ 4|
JOJO Leave (Get Out) (BlackGround/Universal) 4!
STERIDGRAM Walkie Talkie Man (Capitall 4
KEVIN LYTTLE Turn Me On (Ariantic) [}
JAY-Z Dwrt Off Your Shoulder (Roc-A-Feda/IDIME) 3
SIMPLE PLAN Don't Wanna Think About You (Warner Bros.) 3
L2 PHAIR Extraordinary (Capitol) 3
TRAPT Echo (Warner Bros.) 3
LOS LONELY BOYS Heaven (Or/Epe/ 3
TWISTA Overnght Celebrity (Atiantic/ 3
|
|
]
|
|
]
Most
Increased Plays
T0TAL
ARTIST TITLE LABEL(S) NCREASE
M. WINANS f/ENYA & P. DIDDY | Don't... (Bad BoyUnwversall +811
HOOBASTANK The Reason (/siand/IDJMG) +318
BEYONCE' Naughty Girl (Columbea/ +309
USHER Burn ({ aFace/Zomba) +250
MIS-TEEQ Scandalous Reprise/ +237
SEAN PAUL 'm Still in Love With You /¥P/Atlantic/ +167
YELLOWCARD Ocean Avenue [Capitoll +165
BRITNEY SPEARS Everytime (nve/Zomba/ +183
012 HEMINEM My Band (Shady/interscope/ +128
CALLING Our Lives (RCA/RMG) +127
LIZ PHAIR Extraordinary (Capritoll +126
JESSICA SIMPSON Take My Breath Away [Columbia) +105
LOS LONELY BOYS Heaven /Or/Epxc/ +98
CHRISTINA MILIAN Dip !t Low AslandIDJMG) +95
SWITCHFOOT Meant To Live (Red ink/Colimixal +9
OUTKAST Roses /Laface/Zombal +91
JAY-Z Dirt Off Your Shoulder (Roc-A-Fella/lQIME) +87
J-KWON Tipsy /So So DefiZomba) +86
LENNY KRAVITZ Where Are We Runoin'? (Virgin/ +85
AVRIL LAVIGNE Don't Tell Me (Ansta/AMG) +81
SIMPLE PLAN Don‘t Wanna Think About You (Warner Bros) 465
BLACK EVED PEAS Hey Mama (A&Miinterscope) = +64 (
JOJO Leave (Get Out) /BlackGround/Universal) +59
SUGABABES Hole In The Head finterscape/ +51 I
MARIA MENA You're The Only One /Columbna/ +50
MERCYME Here With Me (IW0/Curty +45 |
ANASTACIA Left Outside Alone /Epsic/ +43
TWISTA Overnight Celebrity (Atiantic/ +42 |
ALICIA KEYS 1f | Ain't Got You L/AMG/ +37 |
TRAPT Echo /Warner Bros.) +36 jl

LHALIT V..o

céCustom Production - Callouts, Montages & Video Hooks

<P Digital, Clear, Consistent ) <5 70,000 + Song lem@

<5All Formats & International Titles) <5 On-Time Delivery )

For The Best Auditorium
m i irk S Test Hook Tapes
o | Michael Pelaia
B GRS oo\ (770)452-HOOK (4665) )

( Email: hooks@hooks.com \
| www.hooks.com
FAX: (T70)452-4675
16 Perimeter Park Drive, #109
Atjants, GA 30341-1324

www.americanradiohistorv.com



www.americanradiohistory.com

32 ® ReR May 7, 2004

'U{.CHRIPOP

= i Looks like pop music is coming
@N TM [E | back to Top 40 after about 18-20
months of nothing but rock and hip-
hop releases. Currently in power ro-
| tation at WCGQ/Columbus, GA are
; /it Britney Spear’s “Toxic,’ Beyoncé’'s
! Bob Quick ! “Naughty Girl” and Jessica Simpson’s
E_?E/rn. WCGO/Cqumhus‘.ﬂ | “Wwith You” @® Not that all that rock
= and hip-hop wasn't great. Still in
power for us are Evanescence’s “My Immortal,” Usher’s
“Yeah” and Maroon 5's “This Love. It's been hard to
carry the mainstream CHR flag with only rock and hip-
hop titles to choose from, but | think we have balanced
well with our recurrent and gold titles. @ Great pop is
1 coming out too: Kimberly Locke’s “8th World Wonder”
could yery well be a power soon, as could Jessica Simpson's “Take
My Breath Away,” Cheri's “I'm Ready” and Jojo's “Leave.” Pop is back,
and it was worth the wait.

Maroon 5 sit atop the R&R CHR/
Pop chart this week as “This
Love” (Octone/J/RMG) hikes up 2-1,
while Usher featuring Ludacris & Li
Jon's “Yeah” (LaFace/Zomba) falls 1-2.
Hoobastank’s “The Reason” (Island/
IDJMG) jumps 5-3° ... Mario Winans
teaturing Enya & P. Diddy’s “I Don't
Wanna Know” (Bad Boy/Universal)
vaults 10-6" and picks up Most Increased Plays honors with 1,192
additional- plays ... Usher’s second showing on the chart, “Burn”
(LaFace/Zomba), breaks into the top 10 with a 13-10* move ... Black
Eyed Peas’ “Hey Mama” (A&M/Interscope) climbs 15-13* ... Blink-182
move into the top 20 with “l Miss You”™ (Geffen), which rises 21-19* ...
Movement in the mid-20s: Jay-Z's “Dirt off Your Shoulder” (Roc-A-
Fella/IDJMG) rises 26-24°, Yellowcard's “Ocean Avenue” (Capitol)
moves 27-25°, and OutKast's “Roses” (LaFace/Zomba) goes up 28-
26* ... Mis-teeq's “Scandalous” (Reprise) rockets 35-29° ... Christina
Milian’s “Dip It Low” (Island/IDJMG) vaults 38-32°, followed by JoJo's
“Leave (Get Out)” (Blackground/Universal) with a 40-33° jump ... Los
Lonely Boys’ “Heaven” (Or/Epic) climbs 44-40°, Kanye West featur-
ing Syleena Johnson's “All Fails Down" (Roc-A-Fella/IDJMG) rises
45-41*, and Lenny Kravitz's “Where Are We Runnin™ (Virgin) walks
up 47-42° ... Chart debuts: Britney Spears, Petey Pablo, Twista and
Trapt ... Most Added goes to Maria Mena.

— Keith Berman, Asseciate Radio Editor
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armist: Mis-teeq

weeL: Reprise
sy MIKE TRIAS/ ASSOCIATE EDITOR

hen it comes to hip-hop's influence

on pop music, the trend lately has
been to lean more toward rap music.
Though the R&B influence on the format
is still extremely apparent, thanks to art-
ists such as Usher, Beyoncé and Mario
Winans climbing to the top of the Pop
charts, more often than not these songs
also were hits at Urban and Rhythmic
before really impacting Pop. However,
once in a while a hit comes along that
wasn't battle-tested on the playlists of
Urban and Rhythmic. Mis-teeq's “Scan-
dalous” is the latest song to fit into this
category — a true mix of R&B and pop
that is reminiscent of the tunes from the
heyday of female R&B groups.

If you have yet to hear the British
trio's fast-rising smash, imagine the
R&B sensibilities and pop appeal of
Destiny's Child mixed with an instru-
mental that sounds like the love child of
the tracks for Eminem'’s “Lose Yourself”
and 50 Cent's “In da Club.” When you
add the song’s lyrics about the girls’ in-
fatuation with a guy, you've got an in-
stant club anthem for women: “You're
dangerous/Just get it up/The way you
move so scandalous/It’s all about the two
of us/A one-night stand just ain’t enough/
1 need some stimulation, baby/A little
conversation maybe/You got me spin-
ning out like crazy/There goes my baby.”

To the average listener, it may seem
that Mis-teeq and “Scandalous™ have
come out of nowhere — they debuted on
R&R's CHR/Pop chart just three weeks
ago and have already rocketed to No. 29*.
However, anyone wha's been in the UK.
recently has probably had more than
their fill of the song. “Scandalous” de-
buted on British airwaves in March of

2003 and was one of the most played
songs in the country last year. Mis-teeq
were all over the place as well, including
a highly visible ad campaign for Coca
Cola that featured the girls and “Scandal-
ous.”

Mis-teeq came together when members
Sabrina and Alesha met while attending
the same dance school in London. They
discovered their mutual appreciation for
music and performance and came upon
Su-Elise when she was auditioning for
another group. The two happened to see
the audition and were able to snag Su-
Elise for themselves. Mis-teeq quickly
made their presence known in the UK.
garage scene, and in 2001 they hit the
charts with “Why.” Soon after, their de-
but album, Lickin’on Both Sides, hit the
streets, and Mis-teeq became one of the
U.K.'s premier female R&B groups.

Their second album, Eye Candy, was
released last year with “Scandalous” as
the feature single. Though they worked
with many notable British producers,
Mis-teeq either wrote or co-wrote all the
tracks on the CD. The upcoming album,
their debut American release, will report-
edly feature the best of both Lickin’ on
Both Sides and Eye Candy, giving Ameri-
can audiences a true representation of
the best that Mis-teeq have to offer.

Although they are just about to hit
American markets full force, the girls are
already looking ahead: They're currently
working on their third album, slated for
release in the U.K. later this year.

son more wio- GREG MAFFEI
'310) 788-1656
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4 gy " § )
TETHEMUSIE 7o seniiscnre s | | RR$S curiporTOP30 P m
rowsmeoT2 WEDIABASE - CANADA MEDIABASE
Artist Title (Label) TW LW Famil. Burn 12v-v‘l7 18‘:'24 25-34 .‘ﬁ: ;E"a ARTIST TITLE (ABEL(S) ,“l”‘cg ruv-s "‘cf':s,"“ "'%‘;‘s
HOOBASTANK The Reason (/sknd/IDJMG) 431 423 %% 1% 435 48 A 1 1 USHER fALUDACRIS & LIL’ JON Yeah 1oFace/Zomba) 527 -39 4 130
MAROON 5 This Love /Octone/J/AMG) 417 418 9% /% 422 413 1M BULACK EYED PEAS Hey Mama (A& Minterscope/ 522 +31 4 1510
SWITCHFOOT Meant To Live /Red ink/Cokumbxa/ 434 3% 6% 0% 435 44 388 3 MAROON § This Love (Octone//RMG) 4% +1 4 130
USHER fLUDACRIS & LI’ JON Yeah [laface/lZombal 487 401 97% 39% 404 404 418 5 moics' Naughty Girl /Cokaniva/ 470 +68 4 1010
3 DOORS DOWN Away From The Sun Republic/Universall 404 382 14% 12% 492 490 402 7 D12 HEMINEM My Band /Shady/interscape) 2 +30 4 919
LINKIN PARK Nurmb (Warner Bros./ 400 388 %% 3% 3N 3N 319 4 6 @ AVRIL LAVIGNE Don't Tel Me (Arsta/AMG) N 12 4 1319
USHER Burn (LaFace/Zomba) 400 393 7% 12% 425 400 3% 6 M. WINANS f/ENYA &... | Don't... Bad Boy/Universal) 386 +1 4 8i0
NICKELBACK Someday (Roadrunner Records/IDIMG) 391 375 9% M% 377 380 402 10 HOOBASTANK The Reason (/siand/IDJMG) 360 +57 4 8/0
KIMBERLEY LOCKE 8th World Wonder CurtyReprise/ 3% 387 88% 15% 405 370 369 1" USHER Burn (aface/Zombal 325 +28 4 60
M. WINANS fIENYA &._ | Don't... (Bad Boy/Unnversal) 390 374 85% 20% 389 388 387 8 10  BRITNEY SPEARS Toxic UivelZomba/ i 44 4 14/0
EVANESCENCE My Immortal (Wind-up/ 388 392 9% 47% 365 404 402 12 3. KESHIA CHANTE Bad Boy lndependent/ 312 +29 4 80
D12 {fEMINEM My Band (Shady/Interscope/ 388 392 96% 30% 407 390 362 13 OUTKAST Roses laface/Zomba/ 299 +28 4 101
BRITNEY SPEARS Toxic (/ve/Zomba/ 382 370 99% 4% 388 395 381 9 13 J-KWON Tipsy /So So DefiZomba/ 298 55 4 10/0
JESSICA SIMPSON With You [Columivna/ 381 373 99% 49% 383 377 382 14 @ BLINK-182 | Miss You (Geffen) 292 +31 4 10/0
| BUINK-182 | Miss You /Geffen/ 381 3172 86% 22% 393 372 1357 15 15 @& GLENN LEWIS Back For More (Epic) 238 ] 4 1110
| AVRIL LAVIGNE Don't Teil Me (Arsta/AMG/ 377 367 92% 23% 386 360 360 21 g. X-QUISITE Sassy Thang (Warner Music Canada) 228 +29 2 20
THREE DAYS... (| Hate) Everything About You UvelZomba/ 376 375 78% 20% 392 385 348 22 OUTKAST Hey Yal Laface/Zomba) 209 +15 4 14/0
| BLACK EYED PEAS Hey Mama (A&M/interscape) 371 "358 90% 29% 369 379 378 18 18 CASSIDY fiR. KELLY Hotel (/RMG! 207 13 4 1o
JKWOH Tipsy (So So DetiZomba/ y 364 343 90% 32% 387 355 365 17 19 EVANESCENCE My immortal (Wind.up/ 199 27 4 120
! SARAH CONNOR Bounce /Epc/ 362 367 92% 31% 369 323 317 27 @ & NELLY FURTADO Try [DreamWorks/Interscope) 138 +22 2 6/0
| CHINGY One Call Away (OTP/Caprtol) 360 339 37% 38% 3606 348 380 23 21 I DOORS DOWN Away from The Sun (RepubicUnversal 189 4 2 8i0
| JESSICA SIMPSON Take My Breath Away (Cokmbia/ 359 356 98% 38% 380 361 322 16 22 HILARY DUFF Come Clean [Buena Vista/Hollywood) 185 46 4 710 I
HILARY OUFF Come Clean (Buena VistaiHolywoodi 359 352 9% 41% 342 350 379 29 NO DOUBT Iv's My Life finterscape/ 184 +13 4 8i0
’ S. CROW The Fust Cut Is The Deepest (A&M/interscope/ 357 348 98% 47% 344 349 3N 19 24 & FEFE DDBSON Everything (isiand//0JMG) 184 29 4 90
BEYONCE' Naughty Girl (Columbia/ 357 350 93% 3% 366 354 356 24 25 @ ALANIS MORISSETTE Everything {Mavenck/Reprse) 117 4 4 810
I OUTKAST The Way You Move (LaFace/Zombal 355 346 99% 59% 326 353 315 28 2% ® JACKSOUL Still Beiieve In Love flndependent/ 172 4 4 710
JET Are You Gonna Be My Girl (Atlantc/ 35t 338 91% 36% 359 330 364 30 27 K. WESTH/S. JOHNSON All Falls... (Roc-A-Feka/l0JMG) 168 -4 2 4/0
| JAY-Z Dirt Off Yow Shoulder /Roc-A-Feka/iDIMG) 348 - 0% 21% 344 369 353 20 28  CHINGY One Call Away [DTP/Capital 168 -34 4 1010
| CASSIOY {/R. KELLY Hotel L/AMG) 331 322 9% 4% 356 328 34 [Bebut> 8 RASMUS In The Shadows /Univ:ersa// 163 +17 ] 7
Total sampie size i 459 respondents. Tolal average favorabilty estimates are based on a scale of 1-5 (1=disike very much, 5 - ike = LINKIN PARK Numb (Warner Bros.) 185 <2 2 W
;7 Zso”?nzngwgzws: ;;:;n;: ﬁﬁ'ﬂ“ﬁ; 'éoeizgmmﬁmﬂﬁ?fﬁqpﬁ; ::r,:efps;e;?: c?fn%% 16 Canadian CHR reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks
s based on persons 12+, Persons are screened via the Internet. Once passed. they can take the music test based on the formaymusic Songs ranked by total plays for the airplay week of 4/25-5/1. Bullets appear on songs gaining plays o remaining flat from
preference. RateTheMusic.com results are nol meant to replace callout research. The results are intended fo- show opinions of previous week. ! two songs are tied in total plays. the song with the larger increase in plays is placed first. Songs below No
partcipants on the the Internet only. Rate TheMusk: is a registered trademark of Rate TheMusic.com. The RTM systam, Is availabie for 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R
local radio stations by catling 818-377-5300. RateTheMusic.com data is provided by Me i R . & division of Premisre by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. @ fndicates
\_ Radio Networks. Y, kCancm © 2004, R&R, Inc. o

|

NO MALFUNCTIONS HERE wv1z (2100yNew York's Envis Duran & The 2
Morning Zoo recently played host to the fabulous Ms. Janet Jackson, who stopped
by 10 taik about her new CD, Damita Jo. Seen here are (back, 1) 2100's Duran and
Stick; Jackson; Moming 200 castmembers Christine Nagy, Danvee Monaro and
John Be¥ and (tront, 1) Z personnel Skeery Jones, Dave Brody and Scotty 8.

featured appearances by Dan Marino. Miss Cleo and Pat & Chris Riley, along with performances by Lenny Kravitz, JC
Chasez, Baby Bash and Nick Cannon, among others. Seen here taking 8 moment backstage are (i) Y100.7 Asst. PD
Donnie Michaeis, PO Rob Roberts and morming show castmember Carolina Bermudez; Kravitz; and Y100.7 morming
show co-host Footy and MOvafternoon driver Michael Yo.

www.americanradiohistorv.com
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Stations and their adds listed alphabetically by market
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DONTAY THOMPSON _C HR/RHYTHMIC/_

dthompson@radioandrecords.com

This Award’s For You!

|lt's the moment you’ve all been waiting for. In an effort to sup-
port the hard work and dedication shown by each and every indi-
vidual involved in radio and records, for the 2004 R&R Industry

Achievement Awards, we will no longer single out certain individ-
uals as our nominees. Instead, everyone involved in every format T e M’
will be a nominee! Psych! ead

The stations, labels and individuals nominated in the CHR/Rhythmic categories have all done excep-
tional jobs in the past year, and, more importantly, they’ve been nominated by you. Take a moment to KGGV/Riverside
look aver the nominees. Once you figure out who you're choosing, bust out the ballot you received with
this week’s issue and cast your votes. Then put the ballot in the mail right away — it has to be retumed by
May 21. On Friday, June 25, during R&R Convention 2004, we will present the awards, For convention
registration, hotel rooms and other details, go to wure.radiomdrecords.com.
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STATION OF THE YEAR

mﬂﬂ

WJMN/Boston

KPWR/Los Angeles

KQKS/Denver

K

WKTU/New York

Jar-+ CENENE

WPGC/Washington

LABEL OF THE YEAR

Y| L OOLLMBIA
=

Atlantic Records Group Columbia

Island Def Jam
Music Group Inlerscope/Genen/A&M

‘@* UniveRsad

Jive/Zomba Label Group Universal

w«-

Cat Collins Jesse Duran Cadillac Jack McCartney
KQKS/Denver KGGI/Riverside WJMN/Boston

LABEL EXECUTIVE OF THE YEAR

Diana Laird

XHTZ/San Diego

John Candelaria Jimmy Steal
KBFB/Dallas KPWR/Los Angeles

Joey Carvello Gary Marella John Strazza Michael Williams
™vwr Universal Jive/Zomba Label Group RCA Music Group
MUSIC DIRECTOR OF THE YEAR

John McMann Nino Cuccinello
Atlantic Records Group Interscope/Getfen/A&M

Jazzy Jim Archer Beata Ebro Sarah 0’Connor
KMEL & KYLD/ WLLD/Tampa WQHT/New York WPGC/Washington
San Francisco

PERSONALITY/SHOW OF THE YEAR

John E. Kage Karen Wild
KQKS/Denver KUBE/Seattle

Funkmaster Flex The Playhouse Big Boy
WQHT/New York KXJM/Portland, OR KPWR/Los Angeles

www.americanradiohistorv.com

Vic Latino
WKTU/New York

T-Man Felli Felle
KUBE/Seattle KPWR/Los Angeles
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POWERED[:)§
Ll 'CHR/RHYTHMIC TOP 50 ’ MEDTABASE

* May 7, 2004

fH WX ARTST TILE LABELS) 9 sTs u%‘n"ct s s | AMost Added”
2 1 M.WINANS fIENYA & P. DIDDY | Dor't Wanna Know (Bad Boy/Universall 5523 471 659665 15 7611 |www.rradds.com ) .
3 e USHER Burn {l aFace/Zombal 5468 +304 579930 10 son ARTIST TITLE LABEL(S) A0DS
| 1 3 USHER {/LUDACRIS & LIL' JDN Yeah (LaFace/Zomba) 5366 -339 749885 18 831 MURPHY LEE {INELLY Hold Up Universal! 28
4 @ D12 HEMINEM My Band (Shady/interscape) 5271  +179 514158 8  76/1 | LLOYDBANKS OnFie interscope/ 16
0 . ; . KEVIN LYTTLE Tum Me On (Atiantx/ 11
5 g BEYONCE Nau?hty Girl /L.‘olumb/a/ ' 5080 +375 592641 8 791 B A oo B B AR P |
7 TWISTA Overnight Celebrity /Atéantic/ 4626  +424 508699 11 BU2 | \iovouacuaNTI Southside Muder inc Del omiOMG 12
6 7 J-KWON Tipsy /So So Del/Zomba/ 4238 401 475925 18 821 BRANDY fAXANYE WEST Talk About Our Love /Atimntic/ 1
8 © UL FUP Game Over (Sucks Froe/Loud/Cokmbis) 4057  +267 380801 13 751
8 € PETEY PABLO Froek-A-Losk LiveZombe/ 4022 +151 481537 18 19/
10 @ XANYEWEST {/SYLEENA JOHNSON Al Falls Down (RocA-Fala0UMG/ 3638  +148 443668 10 7711
11 11 JAY-Z Dirt Off Your Shoulder (Roc-A-FelalOJMG) 3028 484 383134 18 7501
12 12 CHINGY One Call Awsy (DTPCapitod 2811 388 25777 18 1P
15 @ PITBULL UL JON Culo (TVT) %93 +34 281 1 s | Most
13 14 SEANPAUL 'm Still ln Love With You (YP/Atiantic/ 2535 138 266539 22 68/ lncreasedplays
19 (- USHER Confessions Part 2 AaFace/Zomba/ 2517 +831 24734 4 184 o
17 @ AUCIA KEYS If 1 Ain't Got You L/RMG) 2388 4274 318218 8 888 | aamer e wems e e
18 @ AMANDA PEREZ | Pray Vigin/ 2221 +251 168521 § 582 | USHER Confassions Put 2 (LafaceZomba) +631
14 18 LUDACRIS Splash Waterfalis (Def Jam SovtVIDJME) 1920 287 251960 19 721 | TWRSTA OverrightCelsriy iAriori/ +4
16 19 YING YANG TWINS f/LIL JON & THE EASTSIDE BOYZ Seit Shaker 7177 1843 235 174668 24 730 m”“ m:‘:ﬁm' jm
21 @ NBRIDAZ {IGEMINI So Fly (Upstairs/ 1672 +180 103333 12 302 | cpeemy ,ms' ,.0' NOA Gt No Better LURMG) 33
20 21 G UMIT {JJOE Wanna Get To Know You (interscape/ 1578 208 232487 17 641 | JUVENNLE Siow Motion Cash Mosey/Unversal +325
24 €D OILATED PEOPLES HKANYE WEST This Way (Capvtal 1281 +269 114960 8  58/1 | USHERBum ﬂnfxd?::m/ I +;u
ALICIA KEYS 1| Ain't Get You +218
23 g OUTKAST Roses (LaFace/Zomba) _ 1276 4188 154781 11 627 | L NANYEWEST ThWey ot 269
22 25  JOE /G UNIT Ride Wit U /ve/Zomba/ 133 46 97634 7 56N
31 @ JUVENILE Slow Motion (Cash Money/Universal 1116 +325 133166 3 387
25 @ YUNG WUN{/DMX, LI’ FLIP & DAVID BANNER Tear It Up L/AMG) 1071 +62 65627 6 6013
26 €D CHRISTINA MILIAN Dip It Low island/IDJMG) 1059 +65 130360 7 442
27 @ 00 OROIE TWISTA & JOHNNY P. Do U? (Rap-A-Lot/ 996 +52 38477 1 381 _
32 )  YING YANG TWINS Whats Happrin! (TVT) sg1 +218 ss0ss 3 485 |New&Active
28 31 JOJO Leave (Get Out) (BlackGround/Universal) 905 2 1218 B 3N | unawies NATE DOGG Time's Upl Rutf Ayders/iterscope/
3 € PLAY-N-SKILLZ Freaks findependent) 830 +160 69948 4  28/2 | Total Plays: 359, Total Stations: 46, Adds: 6
34 €D YOUNG GUNZ Friday Night (Roc-A-Fea/IDJMG) 798 +87 58847 4 423 | LLOYD HASHANTI Southside Murder inc. Def JomiMG)
30 34  T. Rubber Band Man (Grand Hustie/Atlantic) ' 767 $9 77433 19 am Total Plays: 327, Total Stations: 39, Adds: 12
39 RIC-A- Coo C : 264 2 41712 | BRANDY fACANYE WEST Talk About Our Love (Atisntic/
(35) CHE Coo Coo Chee (SAL;Unversal 782 o+ 78748 I T e
35 €D R KELLY Happy People Live/Zombs) 750 +72 108543 3 313 ) \ .
3 @ BABY BASH Sexy Eres (Do Da Da D Unversa B85 +140 37381 4 3u2 | N N e T
33 38 BRITNEY SPEARS Toxic (LiveZombs/ . 598 A4 96450 14 190 | ereen i e
37 €D BEENIE MAN {MS. TRING Dude (Virgin/ 580 +28 172496 14 285 | Toral Plays: 258, Total Stations: 15, Adds: 2
s> @) CASSIDY IMASHONDA Get No Better L/RMG) 540 +343 69437 1 S37 | METHODMAN {18. RHYMES What's Happenin' Def JaoviIMG)
41 @ SLYBOOGY That'z My Name (Keep Thuggin') L/RMG)/ 527 +49 31779 2 303 | Total Plays: 245 Total Stations: 22, Adés: 0
49 KEVIN LYTTLE Turn Me On (Atiantic/ 514 188 66416 2 4215 | 'GHOSTFACE {MISSY ELLIOTT Push (Def JomViOUMG)
® s 3 54 Total Plays: 231, Total Stations: 21, Adds: 1
45 @D AKONH/STYLES P. Locked Up (SRC/Universal) 491 +109 56363 2 240 ey i :
¢ DIAMO! t IM"
50 @ KANYEWEST Jesus Walks (Roc-A-Feda/IDIMG) 475  +155 96252 2w :
y N.ERD. She Wants To Move
@ LLOYD BANKS On Fire flnterscope/ 429 +178 81278 1 26/16 | Total Plays: 145, Total Stations: 3, Adds: 3
42 47  MASTERP Act A Fool (New No Limit/Koch) a2 2 32939 2 2413 | D.YUTEfYING YANG... Row Da Boat (Sip-V-Sike/Prionity/Capitod
@ MOBB DEEP Got It Twisted (Vioiator/Zomba/ 412 +172 97686 1 2377 | Total Plays: 131, Total Stations: 16, Adds: 4
44 49 MR, VEGAS Pul Up (Delcious VinylGeffen) 383 20 39944 181
46 @ BOOYUNG fITHERESA VICTORIA Get Naked (Si/ 365 +14 13988 5 6N Seags rasked by total piays
86 CHR/Rhyth 1 [ L it Networ wi f 4/25-
O ot s e B e e e e e el i | DMtow sslhors phaylisis fae il R&R
No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting station. Songs unfeported as adds reporters are available on the web at
80 not count toward overall total stations playing a song. Most increased Plays lists the songs with the greatest week-10-week Increases in total plays. Total Audience equats Average www r r m
Quarter Hour Persons times numbes of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from * 2 s 4
the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, inc.
If no one can see your signs, do they know who staged the event? Make sure you claim ownership at all your events with
cost-effective, disposable plastic banners.
. 2 = X 5 Ho
< We print your logo using up to four spot colors. ik B TREASS Souwion,
< Pe S Siasarts P e Texas 77275-0250
ey for congarts, EvEhis SHe ghieaways. 713/507-4200 713/507-4295 FAX
< Packaged on a roll and easy to use. 1-800-231-6074
« Up to 3' High and 6' Wide FORCER
. ri@reefindustries.com
< Du.n‘ble € Weather-resistant www.reefindustries.com e
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0 s — — — = . N7 L = R
(RORATETHEMISIE  Comescirsmm oo soms 2 HEAD =
ipoweseoT WEDIABASE . ‘ 4
| - Persons Persons Persons | | = } 1 ' : |
Artist Title (Label) ™wW LW Familiarity Burn  12-17 18-24 25-34
USHER #/LUDACRIS & LIL* JON Yeah LaFace/Zomba) 445 438  99%  32% 440 447 437 ARTIST: Conway
USHER Burn (LaFace/Zomba) 435 441  93% 14% 435 445 417 :ﬂzﬂtirjilm
USHER Confessions Part 2 (LaFace/Zombal 429 - 62% 7% 441 46 an .
MARIO WINANS fIENYA & P. 0I0DY | Don't Wanna Know (Bad Boy/Universall  4.28 419  95%  21% 423 436 416 The name stems from the
CHINGY One Call Away (DTP/Capitol 411 401  96% 3I7% 408 418 401 movie Goodfellas — from
KANYE WEST fISYLEENA JOKNSON AN Fails Down (Roc-A-Feka//O/MG) 403 402 87% 13% 409 421 . 389 the Robert De Niro role, Jimmy
JAY-Z Dirt Off Your Shouder (Roc-A-FelaIOIMG) 408 395 §3% 24% 409 413 4ps | | COPwaysaysAndre JonesJr,
JKWON Tisy (So So DettZombal 407 407 9™ 3% 420 423 3g | | KA rap up-and-comer Con- ,
TWISTA st Calebrity (Artantic/ A08 332 7% 1% AN 423 400 way. “| took that r.\amev because hl; personality and the way
Srezin : he went about things in that movie were so me — he was
D12 {/ENNNEM My Band /Shady/interscope/ 403 397 7% 2% A7 405 378 kinda caim, but he took care of business when need be.”
CHRISTINA NRLIAN Dip [t Low /isiand10/MG/ 4.0 - R The South Los Angeles native took care of business early
CASSIOY fM. KELLY Hotel /RMG/ 396 380 8% 45% 406 392 3m on: He switched from battle-ready MC to songwriter earty in
JOE 1/6 UMNT Ride Wit U (Jive/Zomba/ M 3 M% 1% 3 407 3N his career, realizing that's what he had to do to get into the
DILATED PEOPLES t/XANYE WEST This Way (Capitol 393 - 43% M™% 413 N 3.72 recording game. Conway became serious about his career
BEYONCE' Naughty Girl (Cobmbia/ 392 397 % % Im 389 408 two years ago and was signed to Universal in just five days,
TWISTA 1IKANYE WEST & JAMIE FOXX Slow Jamu /Arisntic/ 392 388 6% 4% 388 379 3198 thanks to Double O Entertainment.
OUTKAST Roses Laface/Zomba/ A 39 380 9% 19% 396 384 378 He was signed primarily on the strength of “Nutcracker,”
ALICIA KEYS If | Ain't Got You L/RMG/ : 391 382 83% 2% 381 400 385 whichincorporates Tchaikovsky's timeless melody and Kalila
G UNIT (JOE Wanna Get To Know You finterscape/ 388 375 a™% 2% 368 393 378 | | Haywood'svocals. “This beingmy frstsong, I knew | needed
LUDACRIS Splash Waterfals (Def Jam SouthIIMG) 385 373 e% 3% 39 393 3g¢ | | Mt~ something groundbreaking,” Conway says. “When
SEAN PAUL m St I Love Wath You /Pt 374 365  92% 4% 356 385 382 :n“::;‘i::;ze:;; fgé:eg:: Lﬂgﬁ;ﬁ;:’fh‘(:":u't’g:;;‘”e’“
AURANRA PRIBI | Peey Mgy M= 6% ® 4R I W Although he has a guest singer on “Nutcracker.” for his
PETEY PABLD Freek-A-Leek Uive/Zomba) 3713 361 83% 25% 384 3.90 343 upcoming CD, How the West Was Won, Conway decided
YING YANG TWINS fiLIL' JON & THE EASTSIDE BOYZ Salt Shaker T¥7) 362 349 92%  39% 372 378 a against having oo many guests. “A fot of cats Is out there,
PITBULL HLIL JON Cuko (TVT) 350 - 40% 0% 362 368 349 they're doing features, they're doing haltway albums,” he
T.1. Rubber Band Man (Grand Hustle/Atlantic/ 346 340 82% 32% 166 380 289 says. “They got a feature on every other song. | just want to
I:Ziiizygfl:es”:c:niﬁe’ol ;es Jnd:h!?:;a rec 'nized the S'Z”' efsl;ltzlul::i::e Tézfdnz’;h:;ﬁoz’, Llie:;%::;mgfxf ;g;,mrm' rt:?sl;‘mg:dz ow the_ public m.at 1l v mysel!." .
must have mpleamllumylo apzl on survey. SarzZIe CDmDOS”z is based onpﬁsons 124. Persons are screened via the lntemel%nce passed. lhey”gin Iake'l,ge m::c The album wil hit stores this summe r, and the next singie
test based on the formaymusic prelerence. Rate TheMusic.com results are not meant10 repiae caliout research. The results are intended 10 show opinions of participants will be “Monster Flow,” which uses a sample of the theme
g onr;::;'l"heulzie’;n:; ;n;y; II:a::IheM_us;c fy a ""'gjs'e’fd trademark al' R;a.le'rpeMau’s;' c’t:,rln, ,:h; :Z:l NS:'SLU”I'Y: ‘I's availabie for iocal radio stations by catling 818-377-5300. J &n g from the television classic The Munsters. ‘)
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dhalli@radioandrecords.com

STATION OF THE YEAR LABEL OF THE YEAR

il PR

fior. &y 02

w ast your vote for this year’s Industry Achievement Awards in the s ——
Urban category, and help R&R recognize the brightest and best of the KKDA-FM/Dallas  KKBT/Los Angeles ABM HOR N —0

radio and record communities. This week all eligible R&R subscrib- @
28
. o )= SEUNIVERSAL

ers will have the opportunity to vote using the ballot sent with their
paper. The ballot should be returned by Friday, May 21. The winners
will be announced at R&R Convention 2004, June 24-26 at the Beverly WHRK/Memphis WBLX/Mobile Sony Urban Music Universal
Hilton Hotel in Beverly Hills, CA.

.

PROGRAM DIRECTOR OF THE YEAR

Nate Bell Caria Boatner Tony Brown Vinny Brown Skip Cheatham Elroy Smith
WHRK/Memphis WQUE/New Orleans WVEE/Atianta WBLS/New York KKDA-FM/Dallas WGCI-FM/Chicago
LABEL EXECUTIVE OF THE YEAR

P

Elekira Entertainmeni PN -
Chixo Gibbs Morace Landy Richard Nash Benny Pough Rodney Shealey Ken Wilson
™I Atlantic Records Group Elektra Entertainment Def Jam/Def Soul Sony Urban Music RCA Music Group
Group :

MUSIC DIRECTOR OF THE YEAR

Deon Cole Tiftany Green ) Kris Kelly Coka Lani Tawala Sharp Devin Steel
WPEG/Charlotte WGCI-FM/Chicago WJLB/Detroit WUSL/Philadelphia KKBT/Los Angeles WHRK/Memphis
PERSONALITY/SHOW OF THE YEAR

\_" Doug Banks The Big Phat Moming Show Skip Murphyv Russ Parr Frank Ski Wendy Williams
" *ABC Radio WERQ/Baltimore KKDA/Dallas WKYS/Washington WVEE/Atianta 1 WBLS/New York

-
L]

www.am



www.americanradiohistory.com

2004’s World-

«

May 7, 2004 R&R ® 39

Class Nominees

E. very year R&R recognizes the top programmers, personalities, la-
bels and promotion executives in the radio and record industries with
the Industry Achievement Awards. The readers of R&R have selected
a prestigious group of nominees in all formats to be included on the
final ballot, and here are the Urban AC nominees. Fill out the final
ballot, included with this week’s R&R, and send it back by May 21
in order to have your vote counted. Awards will be handed out Fri-
day, June 25, at R&R Convention 2004 at the Beverly Hilton Hotel in

Beverly Hills, CA.

s PROGRAM DIRECTOR OF THE YEAR

URrRBAN AC

STATION OF THE YEAR
R
K 012
WBHK/Birmingham

WSOUJacksonville

GEros»  ZKiss

Boot Variety of Mum & Oites

WHQTMiami WRKS/New York
I'Q MAJIC
1053 FM A=
WDAS-FMW/
Phitadelphia WMMJ/Washington

LABEL OF THE YEAR
g&’: — _2
Tlontrs Empvisament
Def Jam/Def Soul  Elektra Entertainment
Group
i
Jive/Zomba
Label Group RCA Music Group

Sony Urban Music Universal

Terri Avery
WBAV/Chariotte

Toya Beasley
WRKS/New York

Derrick Brown Kathy Brown Jay Dixon Joe Tamburro
WHQT/Miami WMMJ/Washington WBHK/Birmingham WDAS/Philadelphia
LABEL EXECUTIVE OF THE YEAR

GEFFEN

A UNIVERSAL MUSIC COMPANY

Cynthia Johnson
RCA Music Group

Larry Khan
Jive/Zomba Label Group

Herb Jones Michelle Madison Gamett March CeCe McClendon
DKG Elekira Entertainment Geffen Arista
Group
MUSIC DIRECTOR OF THE YEAR

P

"

Smooth R&B and (lassic Soul

KJ Brooks
WSO0L/Jacksonville

Mike Chase
WMMJ/Washington

Jo Gamble Darryl Johnson Armando Rivera Karen Vaughn
WDAS/Philadelphia WBHK/Birmingham WVAZ/Chicago WHQT/Miami
PERSONALITY/SHOW OF THE YEAR

’

Guy Black
WTLC/Andianapolis

Funky Larry Jones
KRWPMHouston

Tom Joyner
Reach Media

Myke Julius
WVAZ/Chicago

www.americanradiohistorv.com

The Kiss Wake Up Ciub
WRKS/New York

Kevin Nash
KJLHALos Angeles
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w (< URBAN TOP 50 Powirv
[_ e May 7, 2004 2 Mhn B\A
VB Wi ARTIST TITLE LABELS) s sais AJg(tgf}cs e o) Most Added” .
|
t € USHER Bum LaFace/Zombal 3807 +119 527800 9 660 |wwwrradds.com
2 @ ALCIAKEYS If | Ain't Got You (YRMG) | 3683 19 533 12 B0 | e s il
3 8 M. WINANS f/ENYA & P. DIDDY | Don't Wanna Know (Bad Boy/Unversall 3303 486 476295 N1 BID | e UM =
4 KANYE WEST f/SYLEENA JOHNSON Al Falls Down (Roc-A-Feka/DJMG) 3258 +48 411308 10 6B | \uneHy LEE ANELLY Hold Up Unversal o
7 e TWISTA Overnight Celebrity (4tiantic) . 3229 +324 434961 10 6710 BRANDY (KANYE WEST Talk About Our Love (Atiantic/ 3 |
5 @ UL FUP Game Over (Sucka Free/Loud/Columbial 3057 +15 334628 13 61/0 | KEVINLYTTLE Tum Me On /Atiantic/ 2
9 @  PETEY PABLO Freek-A-Loek WiveiZomba) 2575 +5 33623 19 63 [ PISMLL ﬁ'ﬁ;‘: e R o .
1 o BEYONCE’ Naughty Girl [Columina/ 2489 +89 344333 8 6610 JADAKISS {/NATE DOGG Teme's Up! /Ruff Ryders/interscope/ []
B 9  USHER fILUOACRIS & LIL' JON Yesh LaFace/Zomba/ 2478 440 381963 18 G8/0 | TRUTMHURTS Ready Now (Proki) 7
8 10 JAY-Z Dirt Off Your Shouider (Roc-A-Feka/IOJMG) 2337 314 311876 18 67/0 | LLOYOHASHANTI Southside Morder inc Def JamIDJMG) ¢
10 J1  J-KWON Tipsy (So So DetiZombal 2198 233 241953 16  G5p | PUBENSTUDDARD What I L/AMG/ .
12 12 AVANT Don't Take You Love Away (Geffen/ 1969 149 265532 12 59K
14 ® R KELLY Happy People Wive'Zomba/ 1802 +84 217781 8 69N
13 14 LUDACRIS Spiash Waterfalis (Def Jam SouthIDJMG) 1731 83 221195 18 580 Most
18 ) OUTKAST Roses LaFocaZomba/ s +0 12uss 3 s | IncreasedPlays
15 16 CHINGY One Cal Away [DTP/Capitol 1389 176 152292 16 6210 ™
20 17 JUVENILE Siow Motion (Cash Money/Universal) 1254 29 130027 12 M ARTST TTE LABELS mereise
19 18 T.\. Rubber Band Man (Grand Hustie/Atisntic) 1245 132 138613 20 620 | USHER Confessions Part 2 (LafaceZomba/ +357
30 (@ USHER Confessions Part 2 (LaFace/Zomba) 1221  +357 210112 & 10 TWISTA Overnight Celabrity (Atisntic/ +34
17 20 JANET JACKSON | Want You (Vig 1182 249 92533 10 590 m";’;"‘;&‘ m.’m’”{:mm/ o
25 € MONICA U Should've Known Better L/RMG/ 175 +147 101615 6 5012 | \\0vp BANKS On Fie fnterscoe) Jbres
21 @  JOEIG UNIT Ride Wit U Uive/Zomba) 1159 +8 166826 7  58/1 | MOBBDEEP Got It Twisted VioistoriZomb/ 179 |
16 23 G UNIT /JOE Wanna Get To Know You finterscape/ 1159 3300 114725 15 560 METHOD MAN (/8. RHYMES What'... Def Jam/ILIMG/ +176 |
26 @ CARLTHOMAS Make It Akight (Bad Boy/Universal 1088 +107 100305 B dgn [ ADMNSSIRTEDGE Tews b ey et g
23 25 MUSIQ Whoknows (Def SoudIOJMG) 984 103 120810 13 A0 | Loer ' ouitve Known Better W/AMG) Joys
22 26 CASSIDY #R. KELLY Hotel L/AMG) 961 140 101838 18 620 .
27 27 TAMIA Questions /Ationtic/ 03 69 %4114 12 4@
24 28  RUBEN STUDDARD Somy 2004 (/AMG) 817 251 116486 19 6O
3% @ KANYEWEST Josus Wakks (Roc-A-Feka/I0JMG) 805 +152 125881 § 3¢ New & Active
35 € YOUNG GUNZ Friday Night (Roc-A-Fela/IDJMG) 794 +92 8752 3 s
34 @ SEANPAUL I'm Still n Love With You (¥P/Atlantic/ 782 +22 UK W A :
BRANOY WEST Tak About Ous Love /4,
28 32  SLEEPY BROWN {/OUTKAST | Can't Wait /nterscape/ m 113 82957 15 5210 Total M?:S";oﬂ Stations: 24, Adds: 23 -
33 33 8-BALL& MJG You Don't Want Drame (Bad Boy/Universal 157 23 67380 6 394 P
31 34 JAGGED EDGE What It's Like [Cokmbia/ 754 82 15742 1 Ap Total Ploys: 444, Total Stations: 23, Adés: 2
39 @ YUNG WUN HOMX , LIL’ FLIP & DAVID BANNER Toer It Up L/RMG) 148 +218 93058 3 an LLOYD HASHANT! Seuthvside (huray doc Dot JamOIMG)
20 368 ATL Make It Up With Love Aoontime/Epic/ 748 128 M557 12 4N Total Plays: 304, Total Stations: 53, Adds: 6
32 37 SEEMIE MAN tMS. THING Dude Vi 729 J9 18411 14 @ MYSTIKAL Ouchie Pap lherZombe
37 @ RUBENSTUDDARD What If /RMG) 60 +20 56157 4 535 | TewPec 3 TewSeoesXAde?
; METINO® MAN NBRSTA RNYMES What's Happerin' O/ JaniOUNG
4 @ JADAKISS MATE DOGG Time's Up! /Ruff Ryders/interscape) 804 +157 67328 3 58M o R85, Toe e 58, A
40 @ GHOSTFACE tMSSY ELLIOTT Push Def JamOUMG) 3} +87 50431 4 mWn liomnc ':'"‘ e |
38 g SLUM VILLAGE Selfish BarakCaitel 8 .3 s 8 am | mmm'mm ~irhes g ]
B> LLOYD BANKS On Fire finterscape/ 551 +152 128285 1 1@ SR ot s Ay
48 @ CASSIDY {/MASHONDA Get No Better L/RMG/ 533 +137 61912 2 MM Tetal Plays: 320, Total Stations: 20, Adds: 3
43 @ UL WAYRNE Bring it Back [Cash Money/Universal) 509 +53 333 2 A3 Total Plays: 238, Total Statiens: 27, Adds: 2
44 @ DIATED PEOPLES HIKANYE WEST This Way (Capitol 495 43 JM8E 5 274 CEEL Tha One (Lo¥ceZomba/
42 @ 012 HEMINEM My Band (Shedy/Interscape/ ag3 +20 58851 4 40 Totsi Plays: 172, Total Stations: 30, Adés: 3
41 48 YOUNG GUNZ No Better Love Def JemOMG) 470 $ 8712 17 350 ARDN HSTYLES P. Lckad Up (SAC linversal
p> @)  MOBB DEEP Got it Twisted VioketariZombel et 78 saers 1 a3 | T Per 100 e Stateer 17 M2 -
45 @ ELEPHANT MAN Jook Gl VP/Adentic/ 488 +18  GM82 4 M2 Songs rasked by total plays ]
70 Urban reporters. Monitored airplay data lied by Mediabase Research, a divi of Premiere Radio Networks. nked by total for the airplay week of
4/25-5/: aulletse :)purr;no;on;;'ga|:iw pl::: gr ren?gininq:at tgreom |>reeavi0usaweeks “i)tnmo sonos”:e tiod'on total plasysston'emsf)nmg wmabtge hloep:‘ity\csr:a’se n ;;Iays is placed Detailed station plav“m forall R&R
first. Songs below No. 20 are moved to recurrent after 20 weeks on the char. Most Added is the total number of new adds officially reported to R&R by each reporting l’OpOﬂOI‘S are available on the web at
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Ptays lists the songs with the greatest week-1o-week increases WWW.ra ﬂ i 0 innfﬂ co m§ com
intotal plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypar on each station Is assigned an AQH number. Average . P
Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc.
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: N\ ( Indi = ™
America's Best Testing Urban Songs 12 + ’n ca tor
TE T1HE MUSIC For The Week Ending 5/7/04 Most Added” |
(rowereo [T MEDIARASE KEVIN LYTTLE Turn Me On Atisntic/
Persons Persons Persons 5
Adtist Title (Label) TW (W Familiarity Bugn  12-17 18-24 25-34 PITBULL lLIL’ JON Culo 7V7)
P
USHER #/LUDACRIS & LIL’ JON Yeah (Laf ace/Zombal 445 439 100% 36% 441 452 406 SPTUAR TH0OK Mad! Tup e To! bwval
USHER Burn flaface/Zomba) 437 428 94% 1% 433 433 416 MONICA U Should ve Known Better (/AMG)
TWISTA Overmight Celebrity /A tiantic/ 428 41 86% 9% 4.30 430 428 RIC-A-CHE Coo Coo Chee (SRC/Universall
MARID WINANS fENYA & P. DIDDY | Don't Wanna Know (Bad Boy/Universall  4.25 433  96%  22% 425 436 -3.91 ANGIE STONE | Wanna Thank Ya L/RMG)
KANYE WEST §/SYLEENA JOHNSON All Fails Down (Roc-A-Fella/i0IME) 496 416  91%  20% 493 412 416 - _
CHINGY One Call Away (OTP/Capitol AN 408  97% 40% 412 421 385 JAY TEE Baby Gl [Casationcallinversal
JAY-Z Dirt OFf Your Shoulder (Roc-A-Fella/IDIMG) 413 412 96% 27% 408 406 41 Songs ranked by total plays
G UNIT fIJOE Wanna Get To Know You fnterscope) 413 385 91% 21% 493 415 407 Recurrents
J-KWON Tipsy (So So DetiZombal 411 403 99% 36% 396 410 356
ALICIA KEYS I | Ain't Got You (J/AMG) 405 400 B88% 21% 416 417 4N YING YANG TWINS fILIL' JON... Sat Shaker /7V7) 933
PETEY PABLO Freek-A-Leek /ive/Zomba) 405 402 85% 23% 395 402 377
BEYONCE' Naughty Girl (Colbmbia/ 408 399 98% 25% 406 417 374 TWISTA KANYE WEST & JAMIE FOXX Siow Jam: (Atiatic/ 584
LUBACRIS Spiash Waterfalis (De/ Jam SouthIBIMG) 404 401 94% 3% 405 406 404 YOUNGBLOOOZ fILIL' JON Darmn! /So S DeliZomba) 567
JOE 11G UNIT Ride Wit U (ve/Zomba) 398 393 73% 15% 407 402 421 BEYONCE' Me. Myself And | Cobmbis/ o
OUTKAST Roses /L aFace/Zomba) 394 404 89% 18% 392 39 381
UL’ FUIP Game Over (Sucka Free/Loud/Colmbial 390 377 82% 21% 379 369 405 OUTKAST The Way You Move (LoFaceiZomba) . 521
CASSIDY /R. KELLY Hotel L/RMG/ 387 396 99% 48% 383 392 356 AVANT Read Your Mind /Geffen/ 4
JAGGED EDGE What It's Like /to/umaa( : 386 386 62% 12% 386 391 3N ALICIA KEYS You Don't Know My Nane LURMG) P
ATL Make 1t Up With Love (Noontime/Epic) 3.80 - % 9% 370 368 373
SLEEPY BROWN H/DUTKAST | Can't Wait flnterscope) 379 369 9% 24% 389 385 400 R. KELLY Step tn The Name Of Love LiwverZombs/ am
SEAN PAUL I'm Still In Love With You (VP/Atlantic/ 377 372 4% 38% 383 381 389 KANYE WEST Through The Wi (Roc-A-Fela/IIMG) 193
CARL THOMAS Make It Alright (Bad Soy/Universall 3.5 -  45% 8% 387 38 390
UL’ JON & THE EASTSIDE BOYZ Get L 381
AVANT Don't Take Your Love Away (Geffen) 37 370 65% 15% 376 373 381 wary
TAMIA Questions (Atiantic/ 3.70 - 51% 13% 376 381 364 LUDACRIS f[SHAWNNA Stand Up (Def Jam Southd0JMG/ 318
MUSIQ Whoknows (Def Soul/iDJMG) 369 385 43% 1% 389 388 393 JAGGED EDGE Walked Outta Heaven (Columbia) 306
JUVENILE Slow Motion (Cash Money/Universal 3.68 - % 8% 356 354 361 — =
T.L. Rubber Band Man /Grand Hustle/Atiantic) 385 368 89% 27% 35 347 386 e el
R. KELLY Happy Peopie kive/Zombal 350 338 61% 16% 364 360 373 50 CENT In Da Club (Shady/Aftermatt/interscope) 283
RUBEN STUDDARD Sorry 2004 (/RMG) 349 359 95% 48% 351 348 360 CHINGY Right Thusr D TPCanitol 1
Total sample 342 respondents. Total favorability estimates are based e of 15, (1=dislike 5« fk ch). Telal familiari the )
gefBesigh ofesponchts wao recoged he St THBH et pewels i sousoer o Lapacuies kS it Dhy 8 04 o g s S i v T B MEMPHIS BLEEX_.. Round Here fAoc-A-fe /MG 7
i et 25t At i B s, Ol B MY e s T o pruup o iyt
I com resufts are nol meant 18 e Cai L results are in Ji 0! i S on Intérne| ) JUSIC 1S 3 i [ert )
wdeema/k of RateTheMusic. ca:lr;_ The RTM system, is avaiiable lor local radio stations by ulmfa 818-377-5300. RateTheMusic.com data is provided by Medi. AR h, 8 M. LEE 11J. DUPRI Wat Da Hook Gon Be o’ ReeiUinwversal 268
. division of Premiere Radio Networks, e Y,
( —
Reporters
WAIZIAbany, NY WB0T/Bosion, MA® WFXE/Columbus. GA WJIMidackson, MS* Xy WOUEMew Orieans, LA® WO Rochester, NY' WFUN'SL. Lowis. MO*
R IR | ST | Rne S R iy Lol
MASTER P 4 PTRALL L JON PrOMD Sou KEVINLYTTLE BBALL § MG 1A AN \/
4 JADAKISS ¥NATE DOGG § TRUTHMUATS WAL VUSH JADAKISS YNATE DOGG MURPYY LEE VNELLY 13 LLOVD BASMANT)
1 IVIA‘L‘LKI o - - g ;rcv:&m wr:w‘%svnu " mm LY f
NG STONE NBudtalo. ANGIE STOME WFXM/Stacon. WBLSMew York, NY* - s L_ 1
— em = A | e | | DR — ) ol
B e 2 vy g o WIB8Macon, GA iz 2 LfSaginsw. Mr* Ly
CAMLTIE ﬂm,.::"" = 1 TAOAGSS WATE Docs m--h.— — I - 15 KRPHY LEE LY
PO, % iJacksomvitie, FL* WWPR New WRCT
S LA P o et sy PO S s oo ok he 7 F A o e WEAS Savaonah. GA i
.m%_r 31 YUNG WUN 1080, L&' RLIP & DAVID T MAOBM DEE 3 24 SRANDY WYL WEST 0N Juan Thomes g
1 VLT BANER 1 BRANDY west 1 RUBEN STUDDARD ™
WWWICharleston, $C° 3 ERICK SERMON VSEAN PALL Poev LEE UAELLY -y ot 15 JOE VG Lo8T
MV GA° D tem e R (6 Some e ™ WOWLMerta VA Ve oy
PO Jomy Smekan § 5: Youn Rute PO, Dev oot { 9 McE STONE ¥ MALI YUSS
o omipitat T At W ey KPSamas Chy. MO e e ! o i ey
-y g Lo T e e . e
WVIEAants, GA* e L .-, e e wesd - 4 KM/ Tuisa, O
A= AP Carne e A e Ky uanoma oW, Ok R L
IR WAYRE PO Torri Avary MURPHY LEE W0ELLY AUBENST! 3 ANGt STORE ===
MD: Bons Coie KNZXilleen, TX " MA KON ISTYLES P, 2 VURPHY LEE 1ALLY
sta GA* 10 BRANDY PRANYE WEST e OM Tem Thomen WMIBMiami, FL* 1 BRTLS LY AL o | Ve
MR oo Themas PO B FOMD The SabySer OMk Aok Roberts ALK YUSEF
et WJTTChattanooga, TH* BRANDY wast v 5y PO Dies Summen ATRALL R On
SR v T PO Ke® Londocher NG 5T 0 Oarnefis Dustem KDKSStreveport, LA" WESE Tapeta, MS
- .m e . 4 w ms.l::n L = OMPOMO. Echety ont -=
o . GA° 'S e ST - aaman. AL N e . PO v et S 16 gLy R
1) 3 e Sk 3 e vans e WKKVMilwaokee. Wi o M Ut GHOSTFAGE 18ASSY ELLIOTT iy OF Yok
s, | SR s o) & T e ISR L —
B 5 s | B Ee EAT - ——_ B o
ot WeClCueaga 1 $ KmLTRe WOMLsnchg, 0 ) KM Shveveport, LA° O e e wes1
B o, Mo m%}"' - ) e Rahcoa WBLXMobile, AL* A Sl et vest ! S mikscaen
:';:n LLOYDYASNT! PO i Antersen W Dl . Rovtes e L AR LI 1LY Wl
& RS PUNYE WEST et LT3 TR i { 1 BANY oers west 3 WmmeLEf LY G Tony Qmrirone
e e B, | SREC e | wrmgn S
) §Twmary ,o..,h' J - WIHT, AL . . ”n Sone MURPMY LEE WNELLY
e S |memee | BRSO mume meens — e
g WLZF Cincinnali, OH | e ?‘T '1“3.'“ F N S~
innali, OH* X
o e ) (o Wik " s . Emir 13 BT o5 et west R powereo[ 1]
1 WURPWY LEE VIELLY. No Ady TRUTH HURTS A 4 Al
] o e , MEDIABASE
BRANCY (NANYE WEST WIS Gresavilie, NC* WOOKRaleigh, NC' 4] \
WBUVBios, MS D T o, O8F o R P DArOMD b WHPLMashvie. TN" AL
B b o b v g P 5 P B i " SR *Monitored Reporters
LY J YING YANG TS .
L a0 70 e S TS SSvweos WB14Richmond, VA® 81T
WU, 0: Dowg Daviy NG STOME bt e otal Reporters
- . Mg o | ' |
{nrasse AP0, b bk R e Roelen oN PGS [y T =k = 70 Total Monitored
1 0 [ WEUP Huntzville, AL - NG STONE L
e 7 VRATE DOGG 88 Browe gl — WCDXRichmond, VA
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/| "URBANACTOP30 POWERED(T]
c4 - MEDIABASE
- : Most Added’

oS
R et s ve o STOR - S i
. (09 www.rradds.com
1 1 ALICIA KEYS If § Ain't Got You (/RMG) 1297 79 171525 10 3710 i
2 2 LUTHER VANDROSS Think About You (/RMG) 1006 58 128422 24 420 | AT U : e
3 3 TEENA MARIE Stil In Love (Cash Money/Universall 1000 50 99821 11 410 :rg‘:ii:"::n'mw;“:v‘::";‘ '(’;’:/;::f/’ e ': !
4 0
5 o JANET JACKSON | Want You Virgin/ 883 +89 104831 9 aan LASHELL GRIFFIN Free (Enic 5 |
4 5  RUBEN STUDDARD Sorry 2004 L/RMG] 857 -34 104697 19 42i0 TAMIA Questions (Atiantic/ 3
6 0 BEYONCE’ Me, Myself And | (Columbia) 806 +64 97110 15 35/0 G. KNIGHT 1/E. ALEJANORD Feelir’ Good (Vacilon) (Pyramed) 3
7 o PATTI LABELLE New Day (Def Soul/lOJMG] 772 +115 94949 7 4011 MARY J. BLIGE It's A Wrap (Geffen) 2
9 @ PRINCE Musicology (Columbia) 709  +80 83390 5 381 :‘V:":;:’:;'"':;::i"’};':omalv D’G{”"”MB el ;
= b 1 on't... (Bad Boy,
8 o KEM Love Calls (Motown/Universall 61 +35 94356 65 33/0 ADINA HOWARD Nasty Grind (Rufftown/Maybach 7|
10 @ MUSIQ Whoknows (Def SoullIDJMG) 608 +22 66901 1 2710
13 @ R. KELLY Happy People (/ive/Zomba/ 591 +86 83302 7 110
12 12 JOE More & More (ive/Zomba) 456 13 42414 29 35/0
14 @ OUTKAST The Way You Move {aface/Zomba/ 454 +5 68507 N 110 i
" 14 BABYFACE The Loneliness (Arista/RMG) 452 91 39484 16 3910 Most
16 ) TAMIA Questions (Ariantic) . 426 +72 40275 s 33 |IncreasedPla 'S i
20 @ DWELE Hold On (Virgin/ 316 +3 38730 1 21 TomL |
19 (D AVANT Don't Take Your Love Away (Geffen/ 316 +27 63132 8 82 Pp—— WCREASE
2 @ RUBEN STUDDARD What If L/RMG/ 278 +1 22181 4 2610 PATTILABELLE New Day (Def Souwl//MG) o115 |
27 @ USHER Burn (LaFace/Zombas/ n +97 20681 3 0 USHER Burn (L aface/Zombal +07
17 20  EN VOGUE Ooh Boy /33rd Street/Funky Girl) 258 -66 18454 10 2110 JANET JACKSON | Want You (Virgw/ +89
22 @ ANTHONY HAMILTON Charlene (So So Def/Zomba) 256 +9 17572 12 18/0 R KELLY Happy People Wive'Zomba/ +86
25 €D CARLTHOMAS Make It Akight (Bad Boy/Universal 243  +52 20842 3 1M m "“"“"WL ;ﬁ""':':""' :g
18 23 . SILK Side Show /l{madﬂ/ 232 -61 17900 20 2110 50 CENT In Da Ciub (Shady/Aftermathnterscapel +66
28 @ MDNICA U Should've Known Better (/AMG) 199 +36 14013 2 150 BEYONCE' Me, Myself And § (Cokembe/ +8
29 @ GOAPELE Closer (Cokvmbra) 174 +17 12325 8 130 CARL THOMAS Make it Airight (Bad Boy/Universal) +57
24 26  HIL ST. SOUL Pieces /Shanacive/ 170 -23 14499 13 170 MARY J. BLIGE it's A Wrap (Geffen) +54
26 27  KINORED THE FAMILY SOUL Stars (Hidden Beach/ 162 13 16286 20 1510
23 28  GERALD LEVERT Wear It Out (Atlantic/ 138 81 8307 15 2210
@ M. WINANS fIENYA & P. 010DY | Don't Wanna Know (Bad Boy/Universal) 130 +40 13949 1 5/2 Mo st
30 30  CALVIN RICHARDSDN Not Like This /Hollywood) 129 21 5430 4 1m
42 Urban AC reporters. Monitored airplay data supphed by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week Play ed Recurren ts
of 4725-5/1. Bullets appear on songs gaining plays of remaining flat from previous weex. 1f two songs are tied in total plays. the song with the targer increase in plays is TOTAL
placed first. Songs below No. 15 are moved to recurrent atter 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each | AATIST TLE LABEL(S) PLAYS
reporting station. Songs unreported as adds do not count toward overafl total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week
increases in total plays. Total Audience equais Average Quarter Hour Persons times number of piays (times 100). Each daypart on each station is assigned an AQH number. AVANT Read Your Mend (Geffen) 49%
Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, inc. ALICIA KEYS You Don't Know My Name (/RMG/ ]
New&Adive SMONIE NORFUL | Need You Now (EMI Gospel) 3%
R KELLY Step n The Name Of Love v Zomba/ 38
MARY J. BLIGE lt's A Wrap (Geffen) FREDOIE JACKSON Say Yesh (Martiand) WILL DOWNING A Milion Ways (GRPVMG) n
Total Plays: 127, Total Stations: 14, Adds: 2 Total Plays: 59, Total Stations: 10, Adds: 1 GERALD LEVERT U Got That Love (Call t A Night) (Atiseric) 317
LASHELL GRIFFIN Free /Epic/ THEO Chemistry (TWP! LUTHER VANDROSS Dance With My Father L/AMG/ 25
Total Plays: 118, Total Stations: 19, Adds: 5 Total Plays: 52, Total Stations: 7, Adds: 0 HEATHER HEADLEY | Wish| Wasn't (ROA/RMG/ 20
JESSE POWELL Did You Cry /Ligwd 8/ AL GREEN Rainin’ in My Heart (Bive NoteEMC/ JANEIM Put That Woman First (Dhvine MdWamer 8ros.) 23
Total Plays: 107, Total Stations: 16, Adds: | Total Piays: 51, Total Stations: 11, Adds: 6 ARETHA FRANXUN Wondertul (Arista/SMG) m
TRINA BROUSSARD Losing My Mind (Morown/Universal) AMEL LARRIEUX For Real (Bfiss Life/ .
Total Plays: 100. Total Stations: 8, Adds: 1 | Toul Plays: 49, Total Stations: 8, Adds: 1 Detailed station playlists for all R&R
CREA U Lied (dezra/ LAMONT DOZIER | Hear A Symphony Lam Right/WEA Distribution) nponers are available on the web at
Total Plays: 66, Total Stations: 11, Adds: 0 | Total Plays: 43, Total Stations: 7, Adds: 0 i -
Sengs ranked by tetal ploys

Don’t Miss

R&R CONVENTION 2004!
JUNE 24-26, 2004

~ BEVERLY HILTON HOTEL
; in Beverly Hills, GA

Register NOW at www.radisandrecords.com

www.al
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LoN HEeLTON COUNTRY | way 7, 2004 RaR ® 43

Ihelton@radioandrecords.com

STATION OF THE YEAR - LABEL OF THE YEAR
PLATINUM  GOLD

And The Nominees Are.... | Yo% E?;‘ Mista  AsplumiCur

BNA Broken Bow

Il’s that time of the year again. Time for you to honor the best in KY G

Country radio and records by casting your votes for the 2004 R&R DER. S5 g AllpA Capitol Curb
Industry Achievement Awards. On this page are the final nominees i

& : % 2 KYGO/Denver WFMS/Indianapolis

in each of the Country categories (the nomination ballot went out a Columbia DreamWorks

few weeks ago, you'll recall). Once again this year, we’re asking you

to determine the winners. Just a reminder: The nominees are listed | S
with the jobs and stations they were at in 2003 and where they earned ﬁmv’ Ku \, éd'b m WCA Kok
your nominations, which is not necessarily where they are now. | - = RCA Lyric Street
Included with this issue is the final ballot that eligible subscribers will use to cast their U, WDt N TH yric Slree
votes. So, without further ado, the 2004 R&R Industry Achievement Awards finalists in
Country are....
PROGRAM DIRECTOR OF THE YEAR
-~ | -
A= &
A |
T\ //A\ ] ,.' ))
Joel Burke Jason Kane Scott Lindy Bruce Logan Bob Richards Paul Williams
KYGO/Denver KASE & KVET/Austin WPOC/Baltimore WESC & WSSL/ WFMS/Indianapolis KPLX/Dallas
Greenville, SC
LABEL EXECUTIVE OF THE YEAR

il

Tom Baldrica Scott Borchetta Kevin Herring Bobby Kraig Michael Powers Mike Wilson
BNA DreamWorks Lyric Street Arista MCA, Mercury, RCA
. Lost Highway
MUSIC DIRECTOR OF THE YEAR
-—
-

Colleen Addair Cody Alan J.D. Cannon Gwen Foster ) Duke Hamilton T.J. McEntire
WIVK/Xnoxville KPLX/Dallas WFMS/Indianapolis KNIX/Phoenix and WUBE/Cincinnati KBEQ/Kansas City
KUSS/San Diego
PERSONALITY/SHOW OF THE YEAR

Big D & Bubba Ichabod Caine & Kelly Ford, Jonathan Tim Hattrick & Willy D. Loon Genry House Tony Randall & Kris Rochester
WSIX/Nashville The Waking Crew Wilde & Mudfiap KNIX/Phoenix WSIX/Nashvilie KSON/San Diego
KMPS/Seattle KYGO/Denver Continued on Page 44
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CHuck ALY

caly@radioandrecords.com

NASHVILLE

Burnin’ Down The House

Flame Worthy awards cook up younger viewers

f‘.. MT's fan-voted Flame Worthy Music Video Awards
have, in past years, had a less formal, higher-energy
tone thama typical awards ceremony, and the 2004 show
was no different. Even before the live telecast, host
Dolly Parton established a lighthearted and irreverent
tone in her promotional spots. A diverse collection of
participants and a solid performance lineup contrib-
uted to what CMT Senior VP/GM Brian Philips catego-
rizes as a dramatic increase in viewers aged 18-24.

Jack Be Nimble

The immediacy of live television
makes flexibility a key aspect of the
planning process. “What is more in-
the-moment than an awards show?”
Philips asks. “It's a snapshot of a
moment in time. Last year was Toby
Keith, patriotism and "Have You
Forgotten?’ We actually invited Dar-
ryl Worley on last year’s show just
a couple days before. So, you try to
keep your options open.”

With Parton hosting, CMT felt the
show would lend itself to diversity.
“Having Dolly as the host gives you
some comfort level with what the
show is going to be,” Philips says.

Dolly Parton

“We knew she gave us license to
cover a wide range of music, be-
cause she’s so iconic. To some, she’s
an over-the-top character and come-

Horses®”

We Are Worthy

Here is a complete list of winners from the CMT 2004
Flame Worthy Music Video Awards.

Breakthrough Video: Dierks Bentiey, “What Was | Thinkin™

Cameo: Jason Alexander, Jim Belushi, Little Jimmy Dickens, Trista
Rehn and William Shatner in Brad Paisley's “Celebrity”

Hottest Video: Kenny Chesney, “No Shoes, No Shist, No Problems”
Group/Duo Video: Rascal Flatts, ‘! Meit”

Female Video: Shania Twain, “Forever and for Always”

Coliaborative Video: Toby Keith and Wilie Neison, “Beer for My

Director: Michael Salomon, “Beer for My Horses™
Male Video: Kenny Chesney, “There Goes My Life”
Video of the Yeer: Toby Keith. "American Soldéer”
Johnny Cash Visionary Award: Reba McEntire

Continued from Page 43

dic actress. To others, she’s the
sweetest voice and most credible
songwriter. She’s got all these fac-
ets.”

Plus, she’s funny. “We had a
week’s worth of writing sessions
and read-throughs that were the
greatest nights of my life,” Philips
says. “In a room full of comedy writ-
ers, no disrespect to anybody, Dolly
was the best.”

The performance lineup added
another dimension. “We had both
sin and redemption at the same
time,” Philips says. “We put Mont-
gomery Gentry doing ‘Hell Yeah' to
close the show and Toby doing this
unbelievable Coyote Ugly version of
‘Whiskey Girl" as the open. In be-
tween we had a superstar bluegrass
performance by Alison Krauss and
tremendous spirituality from Dolly
with ‘Welcome Home.” And we had
Alan Jackson doing the perfect song
thanking the fans.”

Jackson’s song, “To Do What |
Do,” was, perhaps, a unique mo-
ment, in that he apparently has no
plans to record the song or release it
as a single. Daryle Singletary,
though, has recorded it for release
on his album due this summer.

Big Moments

Worlds collided when CMT's vi-
sion met reality. “You just knew
something surreal was going to hap-
pen,” Philips says. “We have a back-
stage photo of Minnie Driver, Little
Jimmy Dickens and Carson [Kress-
ley] from Queer Eye for the Straight
Guy. That's a Fellini film! It brings
together all these unlikely combina-
tions of people. Maya Angelou said,
‘We're more alike than we are un-
alike.”

Onstage and backstage, this year’s
show had its share of quotable quotes
(see sidebar) and big moments. “l was

R&R May 7, 2004

You So Funny

The Flame Worthy show tends to be the most lightheart-
ed of the major awards telecasts. Here are some of the
more quotable quotes from the show and backstage press
conference.

Public Address: “Will the record executives please stop sucking
the souls out of the artists and take their seats?”

Dolly Parton on the possibility of a Janet Jackson-like wardrobe

party.”
and bound to let yourself go.”

coming in flashes.”

queer.”

Sandy Koufax and Mike.”

have them.”

malfunction: “if it does, | might take out the first three rows.”
Kenny Chesney: ‘1 can't believe | beat out Joe Don’s butt.”
Queer Eye for the Straight Guy’s Carson Kressley: “Look, | stole
Keith Urban's lanyard. And he's got mine. Things will get good at the

Maya Angelou: “Good music takes your heart if you're not too thick
Doity Parton: “Once a hottie, always a hottie — even when it's

Alison Krauss on her dress: “it's fun to be a ho.”
Blake Sheiton: “No, | don't secretly watch Queer Eye for the
Straight Guy, but | did know instantly, with my eye, that that guy was

Kenny Chesney on taking over Tim McGraw's hunk status: * don't
know that I've taken over, but I'm no longer little brother.”

Director Michael Solomon on his bond with Toby Keith: “l guess
nobody knows redneck like a Jew from the city.”

Toby Keith in response: “He's my third favonite Jew: Jesus Chnst,

Maya Angelou on Joe Don Rooney's derriere: “The truth Is, we all

J

Shania Twain

excited to see Shania win an award
that I don't think she expected,” Philips
says. “One of my favorite moments
was Little Jimmy Dickens giving an
absolutely perfect acceptance speech.
He stepped up and started that story
— 'l was gonna buy a condomini-
um...” — and, in the broadcast truck,
people are like, ‘Uh oh. Where's he
going?”

Despite the stresses of live televi-
sion, glitches were almost nonexist-
ent. “There’s no adrenaline rush
quite like it,” Philips says. “Coming
from radio, you'd think I'd be used
to the adrenaline of a live perfor-
mance, but there’s nothing like look-
ing at your watch and going, ‘OK,
there’s 12 minutes left, we’re run-

ning on schedule, no one has fallen
off the stage, and we haven’t had a
mike go dead.””

Kids Rock

Post-show assessments always
turn to ratings, and Philips says this
year was especially strong with the
younger demographic. “We were
No. 1 for the night on basic cable
with women 1849 and women 25-
54," he says. “We were No. 2 on ba-
sic cable networks among total
adults. The cume for the awards and
related programming was 14.4 mil-
lion, which is a great number for us.

“We had really high 18-24 num-
bers last year, and we were up 10%
this year. For this business to havea
future, you have to get people to em-
brace country music while they are
developing the consumer patterns
they’ll have for the rest of their lives.
If country is looking for one more rea-
son to be optimistic, here it is.”

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Call me at 615-244-8822 or e-mai:
caly@radioandrecords.com

Lee Adams
Q[oken Bow

3

Jeri Detweiler
Arista

Enzo DiVincenzo

MCA

.

aapana: oo oo oo diobhictaon oo

Suzanne Durham
DreamWorks

Theresa Durst
Lyric Street

Tony Morreale
BNA
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MEDIABASE

Most Added’
www.rradds.com
ARTIST TITLE LABEL(S) ADDS
KENNY CHESNEY | Go Back /BN4/ u
SARA EVANS Suds In The Bucket (RCA/ 1"
MARTINA MCBRIDE How Far (RCA/ 13
BRAD PAISLEY f/ALISON KRAUSS Whiskey Lutaby (4nista/ 12
TERRI CLARK Guris Lie Too (Mercury/ 12
PHIL VASSAR In A Real Love /Ansta) 1"
RACHEL PROCTOR Me And Emily /BNA/ 10
TRENT WILLMON Beer Man (Columibval 10
JEDD HUGHES High Lonesome MCA/ 10
Most

Increased Points

TOTAL

POINT !
ARTIST TITLE LABEL(S} INCREASE
TOBY KEITH Winskey Girl (DreamWorks/ +1473
GRETCHEN WILSON Redneck Woman /Eprc/ +1102

BRAD PAISLEY fIALISON KRAUSS Wuskey Lulaby (Ansta/ +1040

CLAY WALKER | Can't Sleep (RCA/ +977
BULY CURRINGTON | Got A Feedn' (Mercury/ +927
TRACY LAWRENCE Paint Me A Birmingham (DreamWorks)  +803
MONTGOMERY GENTRY H You Ever Stop Loving Me (Cabmbsa/ +779
JOSH GRACIN | Want To Live (Lymxc Street/ +770
RASCAL FLATTS Mayberry flyric Street/ +745
MARTINA MCBRIDE How Far (RCA/ +75 |
|
Most |
IncreasedPlays -
TOTAL
PLAY
ARTIST TITLE (ABEL(S) INCREASE
TOBY KEITH Whiskey Girl (DreamWorks) +415 |
GRETCHEN WILSON Redneck Woman (Epic/ +360
CLAY WALKER | Can't Sleep (RCA/ +326
BRAD PAISLEY f/ALISON KRAUSS Whiskey Lullaby /Ansta)  +306
BILLY CURRINGTON | Got A Feelis” (Mercury/ +298
TRACY LAWRENCE Pant Me A Bamingham (OreamWorks)  +213
JOSH GRACIN | Want To Live /Lync Street/ +249
RASCAL FLATTS Mayberry dyric Street/ +246
MARTINA MCBRIOE How Far (RCA/ +240
MONTGOMERY GENTRY I You Ever Stop Loving Me /Cakumbsa/ +239

Breakers .

MARTINA MCBRIDE
How Far /RCA)

13 Adds ® Moves 35-28
TERRI CLARK
Girls Lie Too /Mercury)
12 Adds ® Moves 34-29
TRENT WILLMON
Beer Man (Columbia)
10 Adds ® Moves 37-33

Seags ranked by tetal plays

Detailed station playlists for all R&R
reporiers are available on the web at
w.radi c c

o [ COUNTRY TOP50
\/ » May 7, 2004
WE weex ARTST TIE LABELSS) OO/ N i
2 1 KEITH URBAN You'll Thenk Of Me (Capitol) 14693 406 4570 134 437699 2973 20 1120
1 2 KENNY CHESMEY fUNCLE KRACKER When The Sun Goes Down B4/ 14685 426 4595 150 448098 -10716 15 11200
3 o RASCAL FLATTS Mayberry (Lyric Street/ 13798 745 4373 +2486 417779 25457 18 1120
4 o JOHN MICHAEL MONTGOMERY Letters From Home (Warner Bros) 13363 370 4188 +92 398725 15507 16 11210
5 o GRETCHEN WILSON Redneck Woman /Epic/ 13344 1102 4188 +360 387144 21627 10 11200
6 0 TRACY LAWRENCE Paint Me A Birmingham (DreamWorks/ 11856 803 3829 +273 332468 19604 26 11210
7 o GEORGE STRAIT Desperately (MCA/ 10986 660 3483 +137 301747 13964 17 11210
9 o LONESTAR Let's Be Us Again /BNA/ 9673 460 2988 +226 288686 15059 11 11210
10 o MONTGOMERY GENTRY If You Ever Stop Loving Me /Columiva/ 9428 7719 2997 +239 277107 26224 14 11211
12 @ TOBY KEITH Whiskey Girl [OreamWorks/ 9121 1473 2766 +415 271132 51572 8 1120
1 0 BROOKS & DUNN That’s What She Gets For Loving Me (Ansta/ 83711 244 2693 +107 240319 8536 14 11210
15 @ DAVID LEE MURPHY Loco fKoch/ 6994 342 2222 +158 185835 10611 17 110/2
14 13 CARDLYN DAWN JOHNSON Simple Life (Arista/ 6372 541 2054 -183 178818 .7698 22 110/0
18 0 CLAY WALKER | Can't Skeep fRCA/ 6268 977 2045 +326 160628 23661 20 108/2
16 @ SHEDAISY Passenger Seat {Lyric Street/ 6130 211 2001 +97 158610 5685 15 107/0
13 16 BLUECDUNTY Good Litte Girls /Asykum/Curb/ 5341 -2247 1671 -712 154432 67466 28 105/0
18 0 REBA MCENTIRE Somebody (MCA/ 5328 652 17115 +211 143297 15291 17 1010
21 @ BILLY CURRINGTON | Got A Feelin’ iMercury/ 5087 927 1551 +298 132415 27824 16 94/5
20 @ SHANIA TWAIN 1t Only Hurts When I'm Breathing Mercury//OJMG) 4700 21 1595 +97 129856 14574 13 9712
2 @ EMERSDN ORIVE Last One Standing /OreamWorksi 4166 550 1316 +190 104895 14240 16 9412
28 @ BRAD PAISLEY H/ALISON KRAUSS Whiskey Lullaby /Arsta) 3908 1040 1164 +306 110329 29265 5 84112
26 @ JOSH GRACIN | Want To Live Lyric S!M 3835 770 1277 +249 103828 22056 90/2
2 @ JOE OIFFIE Tougher Than Nails (BBR/C4/ 3819 429 1247 +151 96014 12628 13 842
25 @ A;IOY GRIGGS She Thinks She Needs Me (ACA/ 3632 520 1128 +154 93154 15880 10 88/5
27 @ RACHEL PROCTOR Me And Emily /BNV4) 3166 240 855 +86 92676 12256 10 80110
29 @ LEE ANN WOMACK The Wrong Girl (MCA/ 3047 274 958 +56 77022 9268 12 854
30 @ JEFF BATES | Wanna Make You Cry (ACA/ 2240 218 8N +68 62711 10098 16  84/2
 Broskor @ MARTINA MCBRIOE How Far (RCA/ 2290 NS 750 +240 66562 22529 4 71513
'lbut« @ TERRI CLARK Girls Lie Too (Mercury/ 2255 615 137 +205 63778 15310 4 68112
k]| @ JOE NICHOLS If Nabody Believed in You Unvversal South/ 2207 188 753 +92 53666 5530 6 74
33 @ AMY DALLEY Men Don't Change (Curb) 1926 154 107 +5% 45536~ 3956 13 6212
2 @ BILLY OEAN Thank God i'm A Country Boy /Vew2/Curt/ 1888 76 G4 +56 49398 4 N 32
Drossicr @ TRENT WILLMON Beer Man (Cokimbia/ 1794 423 630 +88 39298 11665 6 72110
36 @ JULIE ROBERTS Break Down Here (Mercury) 1707 207 647 +77 37024 5311 § 6312
40 @ BIG & RICH Save A Horse, Ride A Cowboy (Wamer Bros./ 1697 472 538 +206 43440 11105 & 47
39 @ JENKINS Biame it On Mama (Caprtol/ 1467 112 M5 +24 35309 1898 8 6213
46 @ TRACE ADKINS Rough & Ready (Caprtol/ 1251 480 480 +167 31368 13150 2 M4
42 @ BLAKE SHELTON When Somebody Knows You That Well Warner Bros.) 1225 88 440 +21 26310 3528 7 651
- @ KENNY CHESNEY | Go Back /BN4/ 1211 586 3717 +219 37874 20328 2 434
41 @ HANK WILLIAMS, JR. Why Can't We Alt Just Ger... (sylom/Curb) 1182 33 "5 +29 25789 617 7 an
L] m CHELY WRIGHT Back Of The Bottom Drawer (Vivaton/ 1103 102 ace +40 29765 3494 7 30
4 @ JIMMY WAYNE You Are (DreamWorks/ 1045 135 319 +38 2511 146 3 M
47 ® CRAIG MORGAN Look At Us /BBR/ 1039 284 367 +83 22503 6467 2 507
49 m ROONEY ATKINS Someone Yo Share It With (Curb/ 954 255 372 +94 18040 4281 2 an
@ PHIL VASSAR in A Real Love (Arista/ 881 443 2713 +156 27843 15537 1 45
48 @ JOSH TURNER What It Ain't MCA/ 815 84 N +36 15622 2313 3 494
50 @ SARA EVANS Suds In The Bucket /7CA/ 187 147 213 +50 21615 8278 2 3814
38 48 WYNONNA f/NAOMI JUDD Flies On The Butter... Asylum/Curt) 710 658 228 192 17762 -20342 17 460
45 49 PINMONKEY Let's Kill Saturday Night /BNA/ 817 .233 212 87 12063 -7245 8 3610
@ TRAVIS TRITT The Girl's Gone Wild (Cokuniva/ 591 264 180 +55 17220 7962 1 1R
112 Country reporters. Monitored airplay data supplied by Mediabase R h, a or of Premiere Radio Networks. Songs ranked by total points for the airplay week
01 4/25-5/1. Bullets appear on songs gaining points and/or plays or remaining flat from previous week. If two songs are tied in total points, the song with the larger increase
in points is placed tirst. Songs below No. 1 and down in points and plays for three Consecutive weeks are moved to recurrent. Most Added is the total number of new adds
officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points lists the
songs with the greatest week-to-week increases in totai points. Station Weight = AQH Persons + (Market rank X 10) divided by 4180. Total Audience equals Average Quarter
Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour Persons used herein with permission
from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R. Inc.
Need it fast? N blem.
eed If rasty No probiem. /
» Custom Production - Callouts, Montages & Video Hooks
» Digital, Clear, Consistent > 70,000+ Song Library H
» All Formats & International Titles > On-Time Delivery
B LD o v

ks

UNLIMITED
e e e et
The Wovid's Promsive Musts Voot Sorvioe

Email: hooks@hooks.com
www.hooks.com
FAX: (770)452-4675

16 Perimeter park Drive, #109
Atlanta, GA 30341-1324

For The Best Auditorium
Test Hook Tapes

Michael Pelaia
(770)452-HOOK (4665)

www.americanradiohistorv.com
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s (ot COUNTRY TOP 50 INDICATOR

~ » May 7, 2004 i l
| WE we aRmST TME LBELS) oo e o e vwe ww owe T Most Added” |
| 3 @ RASCALFLATTS Mayberry Ayric Street) 5753 166 4238  +53 127173 4730 18 VM0 ocne rrindicator.com ,

4 @ JOHN MICHAEL MONTGOMERY Letters From Home (Warner Bros) 5700 113 4243 +86 125311 2634 16 1110} ATSTIMLE LS . oos |
| 13 KEITHURBAN You' Think Of Me (Capitol = 5620 158 4197 88 124340 2881 21 108/0 :f::'nfé':ss:fﬂ;s:::c; ﬂléo Tp— 3 :
5 @) TRACY LAWRENCE Paint Me A Birmingham (DreamWorks/ §577 268 4103 186 123021 6373 27 VNO| oo o E;s o /me“‘ y ' a
2 5 KENNYCHESNEY flUNCLE KRACKER When The SunGoes Down BN/ 5270 423 3828 369 119200 7650 15 105/ | SARA EVANS Suds In The Bucket (ACA/ 1
| 6 () GRETCHEN WILSON Redneck Woman (Epic/ 5227 351 3938 +275 116560 8215 8 110/0 | MARTINA MCBRIDE How Far (RCA/ 1
7 @ GEORGE STRAIT Desperately (MCA/ 5006 288 3773 o172 10274 6153 17 113y | JEDD HUGHES High Lonesome (MCA) b
CLAY WALKER | Can't Seep (RCA/ 10
8 € LONESTAR Let's Be Us Again (BNA/ 4832 301 3316 +223 96727 7687 11 1100 | oy vASSAR in A Real Love Ansta/ 3
9 @ MONTGOMERY GENTRY If YouEver StoplovingMe Colomivs/ 4220 183 3155 +138 93339 4578 14 10810 | TRAVISTRITT The Gr's Gone Wid Cobmhia $
| 10 ) BROOKS & DUNN That's What She Gets For Loving Me (dnsta/ 4083 103 3068  +66 89501 2330 14 1102
[ 11 ) TOBY KEITH Whiskey Girl (DreamMorks/ 3613 450 2728 +331 80857 11075 6 11N
13 (D SHEDAISY Passenger Seat fLyric Street) 3206 144 2379 +91 69623 3384 14 1050
14 O DAVIDLEE MURPHY Loco Koch/ 3086 215 2294 +166 67722 4385 17 923
[ 15 - CLAY WALKER I Can't Sieep (RCA/ ” 2960 208 2222 +174 65040 4B10 21 102110
17 (D REBAMCENTIRE Somebody MCA/ 2761 252 2077 +176 61374 6437 18 902
| 18 D) SHANIA TWAIN It Only Hurts When I'm Breathing Mercury/IUMG) 2625 153 2008 +130 58993 3521 13 910
20 ) BRADPAISLEY fiALISON KRAUSS Whiskey Luliaby 4nsta/ 2353 461 1794 +323 51660 10350 7 100/5
19 (D BILLY CURRINGTON | Got A Feeiin’ Mercury/ 2253 287 1770 +220 47931 6229 17  88{2
| 21 () EMERSON ORIVE Last One Standing (DreamWorks/ 1983 207 1517 152 anes 5238 17 82| /MOST
24 @ JOEOIFFIE Tougher Than Nails (BBA/CH 1935 240 1as0 +1m3 ase ss22 13 sse| fmereased Points
23 @) J0SH GRACIN | Want ToLive fLyric Street) 1922 243 1448 4174 41359 5840 B 974 o
22 @D LEE ANN WOMACK The Wrang Girl (MCA/ 1902 165 1458 +102 40524 3663 12 B | A°TSTIMEUEAS i
16 23 BLUE COUNTY Good Little Girls (Asyism/Curt) 1708 -.948 1232 749 40135 21442 29 68/0 | TERRICLARK Guls L Too iMercury - +d6d
27 @ ANDY GRIGGS She Thinks She Needs Me (7CA/ 1560 232 1182 4168 4516 4656 9 75/ :333 ::['f,:m'st:sg : z?;?"?y:‘:f"' M e ::g;
25 @ JOE NICHOLS If Nobody Believed In You Universal South/ 1520 109 1197 +90 31834 2006 7  76/3| GRETCHEN WILSON Redneck Woman (Eprc/ +351
29 €D MARTINA MCBRIDE How Far (ACA/ 186 317 1194 +268 31525 6668 5 86/12| MARTINA MCBRIDE How Far /RCA) +31
32 € TERRICLARK Girs Lie Too Mercary 1448 459 1103 +344 31687 10706 3 89/ :‘::ﬁi’::ilsi;&:é’::ag:;"m‘j’ -
26 €D JEFF BATES | Wanna Make You Cry (RCA/ 1411 56 1071 +54 29889 1390 17 7012 | giyLy CURRINGTON | Got A Feelin’ Mercury) 280
30 @ RACHEL PROCTOR Me And Emity (BNA/ 1294 245 982 +191 29500 6387 7  70/8 | TRACY LAWRENCE Paint Me A Bumingham (Dreamiorks/  +268
31 €D CHELY WRIGHT Back Of The Bottom Drawer (Vivaton) 072 67 848 +52 21986 1671 8  68/y | REBAMCENTIRE Somsbody MCA i
33 € TRACE ADKINS Rough & Ready (Capitol 1068 189 851 +150 22243 4053 5 688
36 €D JIMMY WAYNE You Are (DreamWorks/ 892 135 716 +99 19116 2937 7  58i6
36 €D JULIE ROBERTS Break Down Here Mercury) 818 65 664 +49 17015 1456 10 480
35 €D AMY DALLEY Men Oon't Change (Curt/ 783 27 587 +19 17123 793 13 452
37 €D JENKINS Blame It On Mama (Capitol 73 87 572 +65 15492 1948 6 482
39 €D BILLY DEAN Thank God I'm A Country Boy View2/Curt/ 700 150 580 +103 17813 4457 11 38/6 .
38 D) BLAKE SHELTDN When Somebody Knows You That Well Warer Bros) 629 24 606 +24 12984 594 8 42 :
| 40 €D HANKWILLIAMS, JR. Why Can't We Al Just Get . syumCurt/ 562 17 435 +12 1782 17 6 383
| 41 €D JoSHTURNER What It Ain't (MCA/ 537 87 430 +64 11014 1967 3 4212
42 @ TRENT WILLMON Beer Man (Columina/ 510 85 333 +60 11796 2037 3 315
| 46 @ SARAEVANS Suds in The Bucket (RCA/ a2 191 363 5 83 a2 2 ns| Most 7
49 @ PHILVASSAR in A Reai Love (Aristal aa 187 305 «42 9 4w 2 38| fmycreased Plays |
| @® CRAIG MORGAN Look At Us /B8R a4 62 319 +63 9121 1388 2 3N gl
| Besur> @ BIG & RICH Save A Horse, Ride A Cowbay (Warner Bros./ 390 233 278 +170 8306 5247 1 3017 | ARTST TME LAKLS) moRAE]
@ KENNY CHESNEY | Go Back (BNA/ 377 300 218 +220 8001 6269 1 29i26 | VERRI CLARK Gels ie Too Mercury +
) TOBY KEITH Whiskey Girl (DreamWorks) +33
45 (@ JSTEELE Good Year For The Outlaw (Lofton Croek Reconts3Rig Cicus) 361 70 303 451 6015 1217 3 2311 gaap paISLEY ALISON KRAUSS Whiskey Lulaby (drsta/  +323
43 47 PINMONKEY Let's Kili Saturday Night (BNA) 31 59 258 55 7745 930 5  24/0 | GRETCHEN WILSDN Redneck Woman (Epc/ +215
50 @ CLNTBLACK The Boagie Man (Equily/ M M2 229 +82  TI6 2397 2 25(5 | MARTINA MCBRIDE How Far /RCA) +IN
47 (@ RODNEY ATKINS Someone To Share It With (Curb/ 34 B0 224 454 7043 2386 3 204 ;ﬁ:ﬁ%‘&:ﬂ&g’ﬂ‘ﬁjﬁ%’ o :;g
# @ TRAVIS TRITT The Girl's Gone Wild (Columbia/ . 159 82 109 +65 4256 2019 1 15/9 | KENNY CHESNEY | Go Back /BNA/ +220
] 112 Country reporters. Songs ranked t(g t;)(t)ab[1 pl;;/;i;og ta: ;i)r:’l:y week of Sunday 4/25 - Saturday 5/1. :::lé:ll:ﬂ::;:l:! “;:;n:‘?':; e (DreamWorks) :::; !

Subscribe to the most comprehensive and up-to-the-minute coverage of radio business news...at a special VIP package rate!

R&R's INDUSTRY VIP PACKAGE

« R&R: The Industry's Newspaper
« R&R's Today's News R&R'S INDUSTRY VIP PACKAGE IS $44500

Ragulas rate $595.00

* The R&R Directory 21t R&R Sut i
310-788-1625 www.radioandrecords.com
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«, - COUNTRY CALLOUT AMERICA. By @Bullseye ~ .47

o EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES May 7, 2004
Callout Americae song selection is based on the top 35 titles from the R&R Country chart for the airplay week of March 28-April 3.

ARTIST Title (Labe) UKEALOT  POSITVE  NEUTRAL  FvARTY  oisuke  sury | CALLOUT AMERICA.

KENNY CHESNEY f/UNCLE KRACKER When The Sun Goes Down (BNA/ 36.6% 67.2% 23.2% 95.3% 3.8% 1.1% HOT SCORES

BRIAN MCCOMAS You're In My Head /L yric Street) 36.3% 63.3% 24.2% 96.7% 4.2% 5.0% N

BUDDY JEWELL Sweet Southern Comfort (Columbia) 34.1% 68.7% 20.7% 99.0% 4.0% 5.6% L essword of the Week: McKay.

BILLY DEAN Thank God 'm A Country Boy (View2/Curt) 38 BBI%  192%  96T% 7% 1% | O e 5

TRACY LAWRENCE Paint Me A Birmingham (DreamWorks/ 33.5% 61.1% 23.8% 99.0% 5.6% 8.5% meaning very important — how important

; is it to you that the FCC strictly regulate

JOHN MICHAEL MONTGOMERY Letters From Home (Warner Bros.) 31.6% 66.7% 22.7% 94.7% 4.3% 0.9% language used on the radio? Question two:

BLUE COUNTY Good Little Girls (Asyinm/Curt 315%  627%  23.4% 99.5% RN | 250 Gink il porsom e who ar:

GEORGE STRAIT Desperately (MCA/ 31.3% 61.8% 28.1% 95.7% 3.5% 2.4% ly reprimanded, heavily fined, kicked off

MONTGOMERY GENTRY If You Ever Stop Loving Me (Columbia/ 312%  606%  27.1% 93.9% 5.3%  09% | o hnhealrvaves made R e

BROOKS & DUNN That's What She Gets For Loving Me (Arista/ 30.8% 59.6% 21.2% 92.1% 4.0% 1.3% %’m‘:‘)’"' bringing the total sample to

KEITH URBAN You'll Think Of Me (Capitol} 30.3% 66.5% 21.5% 96.7% 5.9% 2.8% Total

CLAY WALKER | Can't Sleep (7C4/ 294%  60.a%  27.8%  950%  48%  20% | & —'mportant(@orVeryimportant ()

REBA MCENTIRE Somebody /MCA/ 28.6% 61.8% 23.9% 90.3% 3.9% 0.7% mmcﬁmﬁ"&d@ B%

BILLY CURRINGTON | Got A Feelin’ (Mercury) 21.9% 64.5% 22.5% 95.5% 6.5% 2.0% K,‘-woﬁpul.,ii( airwnves: 19%

TOBY KEITH Whiskey Girl (DreamWorks/ 21.1%  519%  26.5% 92.5% 75%  06% | Perform publicservice &%

SHANIA TWAIN It Only Hurts When i'm Breathing (Mercury/IQJMG) 21.3% 59.9% 25.2% 96.5% 8.8% 2.7% P

ANDY GRIGGS She Thinks She Needs Me /RC4/ 223%  644%  242%  931%  39% g% | O Imporant(or Veryimportant ()

GARY ALLAN Songs About Rain (MCA/ - 21.2% 55.7% 21.8% 97.0% 6.2% 1.3% ﬂf‘xl;;');l“’ng";‘z;':’ed 33%

JOSH GRACIN | Want To Live Lyric Street/ 26.5% 56.9% 22.1% 89.4% 8.8% 1.0% Kicked off p“i,ik ainvaves: 19%

CAROLYN OAWN JOHNSON Simple Life (Arista/ 26.2%  55.3%  28.9% 97.9% 13%  63% | Petor publicservice 9%

RASCAL FLATTS Mayberry /Lyric Street) 26.0% 59.5% 25.9% 98.1% 5.7% 1.0% ]

EMEHSON DRIVE Last One Standing (DresmWorks) 258%  555%  321%  963%  6.2%  25% | O 'mportant@)orVery Important ()

SHEOAISY Passenger Seat {Lyric Street/ 25.6% 54.5% 30.4% 91.1% 5.2% 1.0% g::“'ﬂ);lm‘“&;fkd 3%

AMY OALLEY Men Don't Change (Curty 25.5% 54.0% 26.0% 93.0% 11.8% 1.3% Kicked off public airvaves: 18%

JOE NICHOLS If Nobody Betieved In You (Universal Southy 206%  619%  196%  89.6% 8.0% 0% | Perform publicservice: 5%

LEE ANN WOMACK The Wrong Girl (MCA/ 24.3% 50.3% 30.9% 89.0% 6.6% 1.2% Male

OAVID LEE MURPHY Loco (Koch) 202%  G06%  248%  924%  B1% 0% | O 'mporant@orVeryimporant(S)

RACHEL PROCTOR Me And Emsly (BNA/ 24.2% 55.6% 26.3% 89.4% 6.7% L 0.8% m:‘;‘l":);m"g‘lf"‘kd H%

LONESTAR Let’s Be Us Again /BNA/ 24.1% 60.0% '24.8% 90.6% 5.1% 0.7% Kicked off public alrwaves: 19%

JEFF BATES | Wanna Make You Cry (RC4) 235%  S5.1%  282%  B92%  45%  1.4% | [orformpublicsenice e

GRETCHEN WILSON Redneck Woman /£pic/ 23.4% 57.2% 24.1% 89.9% 1.4% 1.2% Female

JOE DIFFIE Tougher Than Nais (BBR/C4) 225%  641%  218%  937%  70%  07% | O mportant@)or Very Important 5

BRAD PAISLEY f/ALISON KRAUSS Whiskey Lullaby (Arista/ 14.6% 45.8% 21.0% 76.7% 8.8% 0.0% m‘ﬁl‘f‘;"’:”“"n“;’:d"d 2%

MARTINA MCBRIDE How Far (RCA/ 11.1% 33.2% 23.6% 65.4% 8.6% 0.0% Kicked off public alrwaves: 19%

TERR! CLARK Girls Lie Too (Mercury) 105%  290%  260%  B45%  95%  00% | [eriormpublicservice %
Total sample size is 400 persons weekly with a +/- 5% margin of error. Scoring is done each week using live interviewers conducting the interview with each respondent. Scores are: a) / Like It A Lot, In Fact It's One Of My
Favonites b) | Like It ¢) it's Okay..Just So-So d) | Don't Like It &) I'm Tired Of Hearing It On The Radio f} | Don't Recognize It . To be included In the weekly callout songs must enter the top 40 positions on R&R's Country
airplay chart. The sample is composed of 400 25-54-year-oid persons who identify Country as their tavorite music and who listen daily to competitive country radio in the sample markets. The sample is 50% male/female
1/3° each In the 25-34, 35-44, and 45-54 demos. The sample is balanced by region, and markets within that region. Bullseye Callout is conducted in these regions and markets. Market selection is determined by Bullseye.
NORTHEAST: Washington, DC., Harrisburg, PA., Providence, Rochester, NY, Springfield, MA, Hartford, Portiand, ME, Portsmouth, NH. SOUTHEAST: Charlotte, Atlanta, Tampa, Nashville, Chattanooga, Mobile, AL, Charieston,
SC. Jackson, MS. MIDWEST: Milwaukee, Cincinnati, Cleveland, Kansas City, Lansing, MI, Ft Wayne, IN, Rockford, IL, Indianapolis. SOUTHWEST: Dallas-Ft. Worth, Tucson, Albuguerque, Oklahoma City, Houston-Galveston,
Phoenix, Latayette, LA, San Antonio. WEST: Portland, OR, Sait Lake City, Fresno, Bakersfield, Spokane, WA, Riverside-San Bernardino, Boise, Denver, Monterey-Salinas. © 2003 R&R Inc. © 2003 Bullseye Marketing
Research Inc..

OWN YOUR EVENTS

If no one can see your signs, do they know who staged the event? Make sure you claim
awnersh('p at all your events with cost-effective, disposable plastic banners.

— We print your logo using up to four spot colors.
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— Packaged on a roll and easy to use.

— Up to 3’ High and 6’ Wide

— Weather-resistant

— Durable
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FLASHBACK
P e

* No. 1:“She’s My Kind Of Rain" — Tim McGraw
YEARS AGO

o No. 1:“Wish You Were Here” — Mark Wills

YEARS ACGO

* No. |:“Before You Kl Us A — Randy Travis

* No. 1:“After Al This Time" — Rodney Crowell

@mana zs

* No. 1:“As Long As P'm Rockin’ With You™ — john Conlee

@znnanos

_ o MNo. I:“Backside Of Thirty” — john Conlee

\ (a .
New & Active

SHANNON LAWSON Smokin ‘grass (Equity Msit Growp)
Total Plays: 167, Totel Stations: 20, Adds: 1

JESS! ALEXANDER Honeysuckde Swest [Cabmbis/
Total Plays: 157, Total Stations: 31, Adds: 3

CLINT BLACK The Beogis Man Equiy/
Total Plays: 153, Tetal Stations: 25, Adds: 0

LANE TURNER Always Wanting More (Bresthless) (Warmer Bros/
Total Plays: 143, Total Stations: 24, Adés: 0

RUSHLOW Swest Summer Rain Aync Street/
Total Plays: 130, Total Stations: 30, Adds: 8

JEDD HUGHES High Lonesome AICA/
Total Plays: 88, Total Statiens: 10, Adds: 10

PATTY LOVELESS | Wanna Beleve Epit/
Total Pleys: 72, Total Stations: 13, Adds: |

e w e — &P -~ = e — 8
America’s Best Testing Country Songs
T! | m@ 12 + For The Week Englng 5/7/34 X | RR._ C OUNTRY TOP 30 POWERED
roweseo2 Y EDI LBASE | CANADA MEDIABASE
Artist Titie (Label) W LW <&famil. Bum 2224 25\?[54 25h-l‘54 I w“zs& v;E:s:( ARTIST TITLE LABEL(S) I?I#é oli?s 'Ef&svno“ s;%‘n
1, MICHAEL MONTGOMERY Letters.. Warner Bros) 433 438 98% 17% 445 448 444 1 1 K CHESNEY flUNCLE KRACKER When The Sun... BNA) §17 5 4
K. CHESNEY H/UNCLE KRACKER When The Sun... (BNA) 4.29 422 100% 8% 422 429 A7 4 @  GRETCHEN WILSON Redveck Woman £/ 493 +53 4 150
KEITH URBAN You'll Think Of Me (Capitol! 421 415 9% 2% 421 M A1 3 3 RASCAL FLATTS Mayberry lyric Street) 482 5 4 1M
GRETCHEN WILSON Redneck Woman (£ 420 418 97% 16% 422 A1 A2 2 4 XEITHURBAN You't Think Of Me /Canto/ 438 58 4 1M
BUDDY JEWELL Sweet Southern Comfort Cokmbial 418 415 93% 28% 421 428 407 6 ©  GEORGE STRAIT Desperately /MCA/ 21 +25 4
TRACY LAWRENCE Paint Me A Birmingham (DreamMorks/ 815 409 97%  24% 418 423 4N 8 @ @ 5. TWAIN 1t Only Hurts When... Mercury/0JMG) 806 +21 4« 1
GEORGE STRAIT Desperately (MCA/ 415 410 93% 1% 417 A3 406 9 @  BROOKS & DUNN Thar's What She Gets... Mnsta) 396 +14 a 1
M. GENTRY If You Ever Stop Loving Me (Cokmia/ A0 AN 9% W% AN A0 412 10 € LONESTAR Let's Be Us Agan (BNA/ e +10 4 160
RASCAL FLATTS Mayberry dynic Street) 408 410 98% 28% 403 418 388 5 9 J.MICHAEL MONTGOMERY Letters... (Wamer Bras) 386 22 4 8
CLAY WALKER | Can't Sleep RCA/ 407 396 88% 1% 407 430 3% n 10 @ AARON LINES Tumn it Up (1 Like The..} (RCA/ 381 -5 4 1710
BROOKS-& DUNN That's What She... (Arista/ 495 402 9% 1t% 48 4N 39 14 (@ WGENTRY If YouEver StepLoving Me (Cobmtia) 345 +43 4« W
LONESTAR Let’s Be Us Again (BNA/ 405 401 8% % 488 4 40 16 (D © AARON PRITCHETT My Way (Royaty/ 335 +40 4« 0
DJERKS BENTLEY My Last Name (Capitol a0 483 %% 2% 484 402 4SS 7 13 BUDDY JEWELL Sweet Southern Comfort /Cokmbia) 334 ] 4 50
BLUE COUNTY Good Little Gats (Asykm/Curd/ AN 397 91% 2% 400 47 388 12 14 @ ADAM GREGORY Never Be Another (Sony Musc Canads) 332 3 4 150
REBA MCEWTIRE Somebody MCA/ 482 409 0% 18% 48 423 3IM 15 (D)@ GEORGE CANYON Good Day Te Ride /ndependent/ 320 +18 4 s
GARY ALLAN Songs About Rain (MCA/ A 397 9% 2% 385 497 3T 13 16 WHKIMSONS LA. /(Gpen RoadUnwverssl 25 1 4 150
SARA EVANS Perfect (RCA/ 401 400 9% 2%% 402 IM 408 20 Q TOBY KEITH Whiskey Girl (DreamMarks/ 285 +30 3w
BRIAN MCCOMAS You're In My Head Lyric Street/ 401 392 82% 17% 387 49 3% 17 @  T.LAWRENCE Pant Me A Bamingham (DresmMorks) 280 +1 4
BILLY CURRINGTON | Got A Feelin’ (Mercury/ 399 338 6%% 1% 386 4 3% 19 @  SHEDAISY Passenger Seat Lymic Stroet) 218 +12 1]
JOE DIFFIE Tougher Than Nails (BBRTY 398 396 S4% 4% 408 4N 39 2 @ ® 6iL GRAND Bumin' (Spin/ 257 +5 4 W
ANDY GRIGES She Thinks She Needs Me /RCA/ 397 393 65% % 3% 408 388 18 21 @ CHRIS CUMMINGS Lucy Got Lucky (Warner Bras) 258 15 313
TOBY KEITH Whiskey Girl (DreamWorks) 395 398 83% 17% 393 3% 385 23 @  DAVIDLEEMURPHY Loco /Kock/ 24+ 4 12
EMERSON ORIVE Last One Standing (DreamMWorks) 386 383 7% 1% I8 3M 37 2 @  B.PAISLEY fIA. KRAUSS Whiskey Lukaby idnsta) 221 +40 2w
CAROLYN DAWN JOHNSON Simple Life Arista) 385 393 88% 23% 387 2386 1388 24 @)@ SEANHOGAN Centered (independent/ 222 +3 3 W
DAVID LEE MURPHY Loco (Koch/ 385 3983 76% 1% 386 383 1382 @ @ TERRI CLARK Gils Lis Too iMercury/ 203  +89 1 n
JEFF BATES | Wanna Make You Cry BCA/ 384 - 65% 1% 389 3% 3 25 26 @ JR VAUTOUR Kiss Me Goodbye (Wamer Music Canada/ 203 3 4 13
JOSH GRACIN1 Want To Live (yric Street/ M - 5% 6% 319 392 1389 30 @ e JaSONMCCOY St (Gpen RoadUnwersal 1M N 4 14
LEE ANN WOMACK The Wrong Girl (MC4/ -382 397 55% 8% 382 388 3% 26 28  SARAEVANS Perfect RCA/ 185 -3 &
SHEDAISY Passenger Seat Lyric Street/ 375 384 8% 20% 31 31 AW 28 29 @ CAROLYN DAWN JOHNSON Simple Life /Anista) 101 8] ] T[]
Total sample size s 435 respondents. Tetal average bn’uum estimales are based on a scale o’! .:f..(-tidrsm very much, § = ike 27 30  DOC WALKER Get Up [Open fosdUniversal 189 -29 4 1500
preference. RateTheMusic com results are not meant to replace callout ressarch. The resafts are mtended to show opinions of previous week. Hf two songs are tied in total plays, the song with the larger increase in plays ts placed first. Songs below No.
participants on the the Internet only. Rate TheMusic s a regrstered trademark of Rate TheMusic.com. The ATM system, is sveliabie for 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R
local radie stations by calling §18-377-5308. RateThellazic.com data is provided by Modishese Ressarch, 3 divisien of Premiers by each reporting station. Songs unreported as adds do not count toward overall total statiens playng a song. @ Indicates
\_ Radio Networts. T )\ Cancon. ©2004, RER. inc. B
V2

YEARS AGO MCHAYES Tuisa Time fUiniversal Sowth/
Total Plays: 43, Tetal Stations: 13, Adds: 5
* No. 1:“Hello Love™ — Hank Snow
, L mmnw..tm ]
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m.mm::' e 4 B0 Porndeer WXDQEvansville, IN 1 Mot R OMAMD: Mark Andrews fer nim e 112 Total Monitored |
= TSN POMD: Joo Pre WWYZMHartiord. CT- W o L e _—
. MO Joy Thomas U KRMD Shrevepon. LA 112 Total Indicator
KYKRBeaumont, TX L — T - WQDRRaleigh, NC* PO: Les Acree ———— !
0M: Trey Poston o e 90 " ! WXDFNashille, TN* . [, 3 Anthony ;
POMD: Sy Astworth o Oft: Jance Whiimore % POMD: R Larson OMPD: Dave Kelly PO L"_"‘*"” e Did Not Reponrt, Playlist Frozen (6)
St Eric KiLTHousten, TX L APOMD: Mike ‘Maddawy” KGK A lo. TX
’ . Pt Enc ejer PO Jett arisna MO: Kim Leslie pebon L/San Angelo,
’v&;ammmm. ] MD: Scot Wiesion U Jeft B wim T D s A KNFWOdessa, TX
4 oo . . KXKS/Shreveport,
WJLS/Beckley, WV MRSt 1 Pa st WLIOU exington, KY McCoy WDEZ/Wausau, W
080: Dave Wila :P-:Mzm“"’" iR - OM: Robert Lindaey WSIX Nashwille. TH* KOUTRagid City, SO :rrl:'wm WPAP/Panama 'City FL
POMD: An Kelly 1 v ASTH ] N KKBQ/MHouston. TX PO John Sebastion O0: Clay Musnicutt MMW ® - 3
e o § O 1R MO Chrst Brooks Kart Shunnon POAID: Kagh Kanimon f3—1— H--<rtr—r WPSK/Blacksburg, VA
3 At DALY 1 e 1 QAT Sk Sy P
9 Hrh e Dean WXTA/Erie, PA
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Juue Keates  ADULT CONTEMPORARY RaR vy 7. 20
Jkertes@radioandrecords.com
STATION OF THE YEAR LABEL OF THE YEAR
(_.lu MHIA
: Werm$s KOST @
- S Atantic Records G Columbi
ntic Records roup olumbia
RRM/Cincinnati
Another Year, Another Ballot | oo osmosons
F | 067 . . AO®@ €
or me, one of the highlights of R&R conventions has always i B=loid | TS ISLAND
been the awards ceremony. Not just when I was nominated, but al- I Ie fm Interscope/GetlerVA&M Island
ways. (Did I mention that I never won?) It's such a great opportu- WLTW/New York  WBEB/Philadelphia
nity to recognize our peers for their creativity, relentless motiva- -
tion and undying spirit. And, considering the events of the past 5 Ml% et L1 l
year, keeping positive can be a difficult feat. oYass RSN B e
This year we salute people who have demonstrated the ability to evolve with the changing KSFVSaft Lake City WEAT/West Paim Beach
times and iffiprove their performance while staying tnt to the trade. Fill out the ballot included

with this issucof R&R and mail it in before May 21. Winners will be announced June 25 at R&R
Convention 2004.

<

Mark Edwards Bill Hess Louis Kaplan Barb Richards Jim Ryan Stella Schwartz
KOSl/Denver WASH/Washington WLTM/Atlanta WAJI/FL. Wayne, IN WLTW/New York KOST/Los Angeles

{Now KEZK/St. Louis)
e e —— | ABEL EXECUTIVE OF THE YEAR

%
- 1
-

n

Debbie Cerchione
Warner Bros.

Etoile Zisselman
RCA Music Group

Linde Thurman
Curb

Elaine Locatelli
Columbia

Scott Emerson
Interscope/Geffen/A&M

Ma:y Conroy
Atlantic Records Group

MUSIC DIRECTOR OF THE YEAR —r———— s

Chris Conley Tom Furci Leslie Lois Morgan Prue Eric Richeke Darla Thomas
WBEB/Philadelphia WHUD/Westchester KMXZ/Tucson WLTW/New York WLIT/Chicago KLSY/Seattle
" —a7 t" -

PERSONALITY/SHOW OF THIE YIE AR s s |

Ve

Bobby & Brad
~KMXZ/Tucson

Gene & Julie
WLTM/Atianta

Mark & Kim
KDST/Los Angeles

Mike & Kacey
WHUD/Westchester

Sonny West
KYXY/San Diego

Valerie Smaldone
WLTW/New York

WWW.americanradiohistarv com
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May 7, 200s. R&R ® 51

Honoring Format
Leaders

—

I he following nominees are recognized for their individual
achievements and hard work. We admire their out-of-the-box think-
ing, creativity, determination and, most of all, their adorable mug
shots. Nominated or not, whether you win or lose (there are no los-
ers here), the R&R Industry Achievement Awards ceremony is a
chance to come together and reflect on what a year it’s been. And it
all takes place Friday, June 25, from 6-8pm, at R&R Convention 2004.
Please vote, and be sure to submit your ballot by May 21.

messsssssssessssseesssssssessessww . PROGRAM DIRECTOR OF THE YEAR

STATION OF THE YEAR

101.9/m

THE aiX]

= boe 0w 00 i< B

WWMX/Baltimore WTMX/Chicago

- Ghg
WKTI

WNNK/Harrisburg

WKTIMilwaukee
m
WSNE/Providence KiOl/San Francisco

LABEL OF THE YEAR
i @

Atlantic Records Group Columbia

A2 ™ 6m

Interscope/GetlerVA&M Lava
‘ RECORDS
RCA Music Group Warner Bros.

Mary Ellen Kachinske
WTMX/Chicago

Tracy Johnson
KFMB-FM/San Diego

Charese Fruge
KMXB/Las Vegas

John 0’Dea
WNNKMarrisburg

Duncan Payton
KMYI/San Diego

Scott Shannon
WPLJ/New York

Alex Coronfly Pete Cosenza Scoft Emerson Lori Holder-Anderson
Reprise Columbia Interscope/Geffen/A&M Wind-up
MUSIC DIRECTOR OF THE YEAR

Kevin Powell
Epic

.

boday 5 pest mus'®

James Baker Alisa Hashimoto Michael Martinez Donna Miller Mike Mullaney Chris Patyk
KIOI/San Francisco KPLZ/Seattle KEZR/San Jose K0S0/Modesto WBMX/Boston KYSR/Los Angeles
PERSONALITY/SHOW OF THE YEAR —
|
!Pa- -~ |
o 1
Eric & Kathy Jeff & Jer John Lander Sarah & No Name Scott Shannon & Tony Zazza 3
WTMX/Chicago KFMB-FM/San Diego WBMX/Boston KLLC/San Francisco Todd Pettingill KDMX/Dallas
WPLJ/New York

www.americanradiohistorv.com
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1 - - POWERED[1]
2 fIQACTOP30 MEDIABASE

- May 7, 2004

WEEK  ARTIST TITLE LABEL(S) s PLATS AJ%:"'EE 'Eiﬁ? "o Mos t Added .
1 € FIVEFOR FIGHTING 100 Years Aware/Columbia) 2306 +39 202731 18 1100 | wawmw.rradds.com
3 2 SHERYL CROW The First Cut Is The Deepest (A&M/interscape) 2156 46 183203 30  105(1 . |
X ARTIST TITLE LABEL(S) 4008
2 3 JOSH GROBAN You Raise Me Up ”43/”90”:\'8/ 2087 -120 185693 27 11"0 XESTH URBAN You'li Think Of Me {Capitoll 2|
4 4 DIDO White Flag (Arista/RMG/ < 2009 40 210755 30 98/0 WILSON PHILLIPS Go Your Own Way (Columbval N
7 €© MARTINA MCBRIDE This One's For The Girls (RCA/ 1917  +147 152799 16 108/1 | JiM BRICKMAN T ) See You Again Windhom HillRMG) 7|
6 © MICHAEL MCDONALD Ain't No Mountain High Enough Motown/ 1843 +68 151205 26 9N SOPHIE B. HAWKINS Walking On Thin Ice (Trumpet Swan/ 8
5 @ TRAIN Calling ANl Angels (Columbia) 1809 +32 150392 43 1110 | MAROONS Ths Lo ’0"”'1"”’”"'5’ - d
g @ SHANIA TWAIN Forever And For Always Mercury/lJMG) 1792 +M3 171503 52 118D | et :fni"’,:s;,,,;',?“f,; A
9 9  UNCLE KRACKER f/DOBIE GRAY Drift Away (Lava/ 1587 30 148267 60 104/
11 D SEAL Love's Divine (Warner Bros.) 1581 +66 148206 14 951
10 11 MATCHBOX TWENTY Unwell (Atiantic/ 1571 32 151438 50 990
13 D LUTHER VANDROSS Buy Me A Rose (/AMG) 1187 +92 106104 9 863
14 @ LIONEL RICHIE Just For You fisiand/I0JMG) 1178 +91 119655 g 912 Most
12 14 SIMPLY RED You Make Me Feel Brand New /simplyred.com/Redint) 1163 135 74991 15 920 Increased Plays *
15 @ WYNONNA | Want To Know What Love Is {Curt/ 1093 +13 46937 12 870 byt
| 16 (D 3DOORS DOWN Here Without You (Republic/Universall 899 +7 103806 19 54/ ARTIST TILE LABEL(S) INCREASE
17 17 SHANIA TWAIN 1t Only Hurts When I'm Breathing (Mercury/IDJMG) 73 B 63718 6 714 GLORHA ESTEFAN | Wish You [Epic/ +268
21 @ GLORIAESTEFAN | Wish You (Eaic/ 521 o255 21250 5 B4/ | MAATINAMCBRIDE ThsOne'sFor TwGris G4 <1
' 19 D KIMBERLEY LOCKE 8th Workd Wonder (Curt/Reprise) s 5 M 8 7n | NSRS e s A
SHANIA TWAIN Forever And For Always (MercunyfUMG)  +113
23 @ MERCYME Here With Me (INO/Curt) 404 +98 13608 3 6066 MERCYME Here With Me /NO/Curt) 98
26 21 WILSON PHILLIPS Go Your Own Way (Columbial 388 59 44955 2 6621 | LUTHER VANDROSS Buy Me A Rose VAMG/ +2|
| 25 €D JESSICA SIMPSON Take My Breath Away (Columbial 366 +63 49614 3 42 LIONEL RICHIE Just For You fistand/iDJMG) +31
18 23 KENNY LOGGINS | Miss Us (A¥ The Best) 339 178 16756 12 5011 ;‘;m‘}u*;‘;“gfﬁl 2:;9 ::hsz d;’/”x"" ::g
| a il
277 @ EVANESCENCE My Immrtal (Wind-up/ 334  +53 59922 3 19N AR ERRINS Ti s A’gain o m’i, SR
I MAROON 5 This Love (Octone//AMG) 321 +66 58659 2 238
| 2 g KATRINA CARLSON Count On Me (Kataphonic/ 326 +2 6960 7 535
| 24 27 HOOTIE & THE BLOWFISH Goodbye Girl (Rhino/WSM) 305 4 12169 7 460
[ @  CLAY AIKEN Solitaire (RCARMG) 276 +83 13630 1 a5
| 8 20 No DOUBT it's My Life finterscape/ 237 33 27222 13 160 Recurrents |
30 €  TRAIN When | Look To The Sky (Columiva/ 233 0 15255 9 200 o
120 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of ML
4725-5/1. Bullets appear on songs gaining plays or remaining ftat from previous week. If two songs are tied in tofal plays, the song with the larger increase in plays iS | LUTHER VANDROSS Dance With My Father (WRMG) 1%
sced st Song o o Tt e o et a2 ek or e chr. Sy i o 10 o kot S s 0 L T | COUNTAG CROWS B ko T i 1
Tota) Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AGH number. Average Quarter Hour | VANESSA CARLTON A Thousand Miles (48&M/nrerscope) 1003
Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, RA&R, Inc. SANTANA {MMCHELLE BRANCH The Game Of Love (AnstaRiNG/ 338
1 PHIL COLLINS Can't Stop Loving You Adiantic/ m
New & Active mmmm m
DARYL HALL What's ln Your World (Rhythm & Groove/Liguid 8) CORRS Summer Sunshine /Atiantic) NORAH JORES Den't Know Why Bibe Aote/Virpe/ m
Total Plays: 214, Tot! Stations: 43, Adds: 3 : Total Plays: 64, Total Stations: 16, Adds: 2 ﬂrxg&x:ﬁgﬂ :2
?&?&i"ﬁ?m%zmé‘ | LASHELL GRIFFIN Free (Epic/ ENMQUE IGLESIAS Here detarscope ™
?Ja‘wgﬁwmogmnzmﬁml | Tothhy::SLToﬂSm:M,Adr.! TRAN Oreps OF Jupiter (Tl Mo} Cobmbie/ z
o : 139, Total Stations: 23, 2 WorkdRyko/ MERCYME | Can Only magine (WO/Carty
mmums.ywuﬁmmm wmm?$M4
Total Plays: 104, Tetal Stations: 38, Adds: 12 . Detailed station playlists for all R&R
SOPHIE B. HAWKINS Walking On Thin ice (Trampet Swan/ | WEITH URBAN Youl Think Of Me Capitol reporters are available on the web at
Total Plays: 95, Total Statiens: 31, Adds: 8 | Total Plays: 14, Total Statiens: 23, Adds: 22 .
Songs ranked by tetal pleys

AC music with commentaries about life, hosied by Jon Rivers

Also Available: }

COUNTRY CROSSROADS / Hit Country Music, Interview, Commentary / Bill Mack
MASTERCONTROL / Total Health for Contemporary Living / Ralph Baker & Terri Barrett

FamilyNet

ON TRACK / AC Christian Music with Interviews / Dave Tucker radi fo)

STRENGTH FOR LIVING / Real Life Stories Offering Spiritual Encouragement / Bob Reccord s e N g

AT A GLANCE SPOTS / Variety of Topics o-mail: inloGFamityNetRadio.com
800.266.1837

2004 HOLIDAY SPECIAL

e

-

www.americanradiohistarv com
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| . AC - - - C . ~_ 53

—
~ . May 7, 2004

Lk — N W R ey ~
’ ( America’s Best Testing AC Songs 12 + R R 1
POWERED'
; &WE THEMUSIE  Ror oo week Encing 5770 XX+ » Acror30 frmeory)|
rowenesCTd WEDI ABASE CANADA HEDIABAYY |
: w w w - n
L Arisi Title (Label) TW LW Famil Burn 25-54 25-34 35-54 | |. Wx Wik  ARTIST TTLE LABELS) s ks BT o
2 a FIVE FOR FIGHTING 100 Years (Aware/Columbia) 348 +20 L} 1510
] JOSH GROBAN You Raise Me Up llﬂ/ﬁepnse/ 416 408 97% 27% 423 424 A3 1 2 NORAH JONES Sunrise (Blue Note/EMC) 323 -16 4 1910
MATCHBOX TWENTY Unwell (Arlantic) 395 404 95% 41% 396 387 4.0 3 3 ® JACKSOUL Stil Believe In Love independent/ 290 3 4
/ 7 @  UONELRICHIE Just For You (isiand IBIMG) 74 W 4 1an
KIMBERLEY LOCKE 8th World Wonder (Curb/Reprise/ 395 - B9%% 9% 399 39 399 4 5 0100 White Flag (Anista/RMG) 273 14 4 2010
3 DOORS DOWN Here Without You (Repubkc/Universall 393 397 90% 29% 394 380 399 5 6 SIMPLY RED You Make Me... (samplyred.com/Red ink) 267 -18 4 1710
- 9 SARAH MCLACHLAN Stupid (Arista/RMG) 258 +24 4 1510
4 KENNY LOGGINS | M (AN The Best) 38t 384 60% 9% 38 375 1388
o . 6 8  JOSHGROBAN YouRaiseMelUp 143Repise) 238 .22 4 130
LIONEL RICHIE Just For You (/sland/DIMG) 377 3719 76% 12% 375 381 380 10 @ S. TWAIN |1 Only Hurts When... (MercuryIDJMG) 234 +13 4 1410
S. TWAW i Only Hurts When ['m Breathing MecuyRMG) 375 —  70% 15% 383 380 3.8 12 IDOORS DOWN Here Without You (Repubbc/lnversal 208 +15 4 1200
r 8 1 S. CROW The First Cut Is The Deepest /4&Minterscape/ 209 41 4 1710
MARTINA MCBRIDE This One's For The Girs (AC4/ 373 381 0% 28% 376 37 377 n MARTINA MCBRIDE This One'sFor TheGals G4/ 200 +& & 120
LUTHER VANDROSS Dance With My Father /MG) 370 380 95% 4S% 370 348 377 17 7@ DIANA KRALL Nacrow Daylight (GRP/YMG) 185 2 3 92
Cothea 0 170 178 % a6% 367 356 3N 13 L) ® JANN ARDEN If You Loved Me (Zoe/Rounder/ 194 +7 ] 1310
TRAIN Cotfieg Al Aegek (Cotctia! s oSl 16 M. MCOONALD An't NoMountan High Enough Motawny 181 +15 4 110
FIVE FOR FIGHTING 100 Years (4ware/Colsmbia/ 370 376 90% 30% 369 366 370 14 SEAL Love's Divine (Warner Bros.) 187 +4 L] 101
15 J® RON SEXSMITH Whatever It Takes Werrwerk/ L]} +% " 2 810
L Love’s D Warner Bros.) 366 366 82% 20% 366 342 375
S A—— 18 LUTHER VANDRDSS Buy Me A Rose L/RMG/ 79 7 4 9
SHANIA TWAIN Forever And For Atways (Mercury//0JMG) 3.65 __3.76 9% 4% 3N 368 373 20 SIMPLY RED Sunrise (smpiyred com/Red lnk/ 157 +1 4 10/0
LUTHER YANDROSS Buy Me A Rose U/RMG) 364 372 1% 1% 377 354 385 19 20  UNCLEKRACKER flDOBIE GRAY DriftAway fava) 153 5 4 120
I 23 ” ALAMIS MDRISSETTE Everything (Maverick/Reprise/ 152 +17 3 8n
M. MCDONALD Ain‘t No Mountain High Enough Motown) 346 350 96% 42% 351 324 360 25 23 MATCHBOX TWENTY Unwell (Arkantic/ 129 3 4 1110
2 24 @& SARAH MCLACHLAN Fallen (Arista/AMG/ 129 18 4 110
WYNONNA | Want To Know What Love Is Cort) . M 345 86% 21% 346 340 348 27 @ @ SARAHHARMER Almast (Zoe/Hounder! 122 .2 2 m"
S. CROW The First Cut Is The Deepest /A&M/interscope) 342 348 98% 4%% 338 340 33 24 26 @ COLIN JAMES Make A Mistake /Atiaatic/ 122 A ] 1010
- MAROON 5 This Love (Octone/J/AMG) 120 +37 1 i3
SIMPLY RED You Make Me Feel... smphyredcomRed ink/ 338 341 1% 37% 348 313 3156
’ D100 Don't Leave Home (ArstyRMG) M +34 1 50
UNCLE KRACKER /DOBIE GRAY Drift Away /L ava/ 319 337 9% 60% 38 2% 315 28 29 & SHANIA TWAM Foreves And For Always iMercury/iD/MENYS 5 4 910
Total sample size is 402 respondents. Tetal average tavorabillly estimates are based on a scale of 1-5. (1=disitke very much, 5 = fike = 30 COUNTING CROWS Big Yellow Taxi (Geffan/interscope/1 11 41 2 10/0
very much). Teta! familiarkly sepreseats the percentage of respondents who recognized the song. Tetal berm represents the numoer 20 Canadian AC seporters. Monltored airplay data supplied by Mediabase Research, a drvision of Premiere Radio Networks.
gmg&z “;'2": ";,g:o'; s"gzm:m;ﬁzﬂfgg;‘m‘&mﬁg I’,‘::,’;'ﬂ Z’s’”& zm%mm Songs ranked by total plays for the airplay week of 4/25-5/1. Bullets appear on songs gaining plays or remaining flat from
preference Ra!ef!wus-accom resulls ars not meant 10 replace caiout ,!mm The results are intended 1o Show apinions of previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed li!sl. Songs below No.
partcipants on the the Internet only. Rate TheMassic & a registered rademark of Rate TheMusic.com. The ATM system, is availsbie for 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R
local radia siations by calling B19-377-5308. Rate TheMusic. com ata i3 provided by Medizhase Ressarch. 3 division of Premiers by each reporting station. Sengs unreported as adds do not count toward overall total stations playing a song. @ Indicates
\_ Radie Notwerts. J \Cancon. © 2004, R&R, inc. Y
(Reportm &
w. e - KDS1Demver, C0° Ropite, M° | WRYEUshusiown. PA ™ Y.Q W Ky .- WEATAY. Puim Boesh. AL*
o S B |3 o . [Eee . [RETT |[EExe mes
§ UL MOt [ 17 1 MCAR & JESSICA SIMPSON 70 bnats sthens LY l-ntlﬁ
A RO el T Q " WS AELLPS - - WET™ RN v RANE MELUA . 8C°
B e (SEEESY | omasiew [FEEERS(EETY magean (ST e | T2
L = g &Am 3 ESSCA IFSON 2P0 Wesl Tt 7 !m# R A ety
I L1 Y Y™ W » ; -“?,.’Im w 3 - KATREA CARLSON LY — , e
o WG Gosensbors, G na [}
ERE EEme  BF WS poemew (o207 L [TEERL | (TEEL  memes (TeE
S e | 1 o mos YAwrsmens, CA | = S
o a — == s i > mntos . .
o - b NEDUL. Lauie, N9°
m’ SRR T Bmin Sl 1T R S\ Kunger Oy, 90" | wemcAtebts, AL* ? Sxn s 3 5 —
i . il ol (] T S Ly i
MNASes. GA° . L SO SRS - | — oA L _—
'-l:- AL MONSSETTE ? ;mm T S BROCMAN ™ b m RSN EY (0OF wov, oA WOSOS/Wilhes Barve, PA°
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4 sc ™ e r 4y — IBEE/Sat Lake Chy, UT S B [ =
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Bt OB s Gy .,.‘!:.;u%. g-“n:-' cr £y A o E.E-:.._ Qv AsEn e l‘;.l'
e .
R — el B T e SE e v [FERET mmiewn | SEC
% P Smse QLAY Mg A Oy 7% Bow oy P8 oty 0
R N e, 1A EEETERT | ot et R |fEe ——
w w3 A . -5 Ry O | MEiTe—_ W oot O | 3 i
e Wi chcae, 4 o g, e DR | ekmen et b
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KGFM Suierifield. CA® CMBERUFY L0 . KM/ Tucoon. AZ®
= o ayotiovite, AR : : W YBAY/S20 Juse. CA' !
A S 4 373 M. A | s v | SRR | - A= S Worcerer, sk
N AR [ ] in . MRPND Ta lewe Py 1 WSO PALLPS
SO & WA Y™ :&- 1 &:‘-‘ L] WY Massau, NY* - Ao & WLIW ARG, NY
. WOOK Clevetand . ON' . L) XSBL/Sants Barbers 08 Vom Jateme WARM York. PA*
- B, [ueees | omeemen 52 e |[Ee— [38F. e
P - T b Te WAMGAow Orteems, LA | ¢ T Re
e e B, COt | SRSt PN ' aain p 1. Wilibrovidencs, ° | B3 yae WA'
ol 0 vk S M BEoT  [3E
e .| SREE= T i WA Yo Wy |6 A
RESCHIH ~. b - '.‘:m } P 3L e B i e
YKo, 15 o s, O s s - e ggg':"-—. c R -
RS o [T g |pmmeew e |5 e | MEDIABASE
) 2 Coen . .
Witrmigten A° | R OmEw o (o s ? o %‘ m“ *Monitored Reporters
~homaad e .w.. L Wdnciuen. 45 SV ARG T 10001 Outshema Cly, 0K | E55ckSmn : u&m Tne e
. | xomACepus Chries, TX* e - paad = ot o toum 137 Total Reporters
Mirmingicam, AL % Aubey et WAL Wayme, N° ESSCA SPSON » e -y w
") [~ S it [ 174 =t 4 11 MATOSON IwenTY b - W South Bond. ¥
e Fe) : - LT > 3 Py asTE. 120 Total Monitored
SN RLPS o -_ﬂ a Lt 1 :‘m - r.‘ u.- K™ UABAN LY
mame (R | meeesn [TEEEY e |5 g | sy | 17 Tom ndicator
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s« . HOTACTOP40 POWEREDLI]
I o ~ MEDIABASE
T R——. B M B e meges| Most Added |
1 € MAROON 5 This Love (Octone///RMG) 4344 +90 325119 17 86)0 |www.rradds.com
2 2 EVANESCENCE My Immortal (Wind-up) 3422 440 238649 23 940 | ammsrime uses . A0S
5 o HOOBASTANK The Reason /is/and/\0JMG) 3325 +382 219973 1" 93/0 COUNTING CROWS Accidentally In Love (DreamWorks/Geffen) 59
4 @ FIVEFORFIGHTING 100 Years (Aware/Columbial 3036 +22 210674 24 940 JASON MRAZ Curbside Prophet (Aflantic/ n
3 5 NICKELBACK Someday oachunner Records/IDMG) 2988 57 193050 32 BEM | Sorrlohw ;"’;n“‘s:r:j:',:‘,";’"&”””'”"w b
6 6 3 DOORS DOWN Here Without You /Republic/Universall 2785 39 205147 38 910 | yiaRik MENA Youre The Only One [Combia/ 3
9 7 MATCHBOX TWENTY Bright Lights (Atiantic/ 2319 4 158843 38 8910 | DIDO Don't Leave Home Arista/AMG) 7
11 € ALANIS MORISSETTE Everything (Maverick/Reprise) 2309 +124 146183 6 911 LOS LONELY BOYS Heaven (0rEpic/ 6
7 9 NODOUBT It's My Life finterscope) 2308 189 178387 27  8ajg | BUTTERFLY BOUCHER Ancther Whte Dash AGMnterscope/ 5
10 10 SANTANA f/ALEX BAND Why Don't You & | (Arista/RMG) 227 50 16360 46 gsop | O S T 1
8 11 SHERYL CROW The First Cut Is The Deepest (A&M/Interscope) 2176 233 142201 K} | 85/0
12 12 SARAHMCLACHLAN Fallen {Arista/AMG) 1885 80 153573 33 8010 _ !‘OObQStO n&
13 13 DIDO White Flag /Arista/AMG) 1810 85 132707 41 8ap the reason
14 14 LiZ PHAIR Extraordinary (Capitol 1662 36 69945 19 80N = ;
17 D L0S LONELY BOYS Heaven (Or/Epici 1528 +203 103213 7 756 ‘._.9 Ad?ll ?-:'%:fi{;? (82“)
16 (D  AVRIL LAVIGNE Don't Tell Me (Arista/RMG/ 1880 +126 66700 8  68/3 2* Modem Adult (+168)
15 17 MELISSA ETHERIDGE Breathe /island/ID/MG) 1378 157 94850 19 680  “gSemgofthe Year®
19 @ 3DO00RS DOWN Away From The Sun (Repubkic/Universall 1333 +153 62520 12 6612 Sammy Simpson - WWZZ/Washington, OC
20 “8 JET Are You Gonna Be My Girl /Atlantic/ 1280 +158 81030 11 453 c"‘o":;"&'o'm,’"
2 LENNY KRAVITZ Where Are We Runnin'? (Virgin/ 1181 +205 63658 5 664 " - [ISLAND |
21 @  UVE Wi SHELBY LYNNE Run Away (Radioactive/Geffen) 1n +86 55888 8 63N _"‘="" (4 °|2 m T e
18 % TOBY LIGHTMAN Devits And Angels /Lava/ 1077 451 42841 16 640 Most
pal SARAH MCLACHLAN Stupid (Arista/RMG/ 1014 +98 51841 8 663
24 24 JESSICA SIMPSON With You {Columbial 862 20 51257 13 290 Increased P, ays =
28 @ CALLING Du Lives (RCA/RMG) | 826 +180 47848 4 553 | . o os .
29 @ GAVIN DEGRAW | Don’t Want To Be L/RMG) 743 +152 37671 7 4613 HOOBASTANK The Reason fisland10/MG/ +382
26 27  SEAL Love's Divine (Warner Bros.) 635 68 35006 14 3500 | SHERYLCROW Light In Your Eves A&Minterscope) +286
31 @ JESSICA SIMPSON Take My Breath Away (Cokmixa/ 624  +49 30219 4 363 | 0100 Don'tleaveHome ArsiaRbG) -
25 29 - NORAH JONES Sunrise (Biue Note/EMC) 621 223 4a60 15 510 mz:m'm: /wo: /En:,m'z Vg :x
38 €D SWITCHFOOT Meant To Live (Red ink/Columixa) 574 +33 19721 5 3612 | carme Ow Lives (RCARMG) 180
€  DIDO Don't Leave Home (Arista/AMG) 531  +225 38013 1 467 | JET Are'You Goma Be My Girl (Ariaatic +159
30 32 MATCHBOX TWENTY Downfal (Atiantic/ 529 61 39947 10  30/0 | 3DOORSDOWN Away From The Sun (Repubdc/linversal  +153
32 33 OUTKAST The Way You Move A aFace/Zomba) 526 49 3285 10 13 | CAVINDEGRAW I Don't Wanl To Be U/RMG) o
38 @ 311 Love Song Maverick/Volcana/Zomba) 521 145 30227 3 3gy | M loveSorm Meverckibesmalonsa o
27 35  JOHN MAYER Ciarity (Aware/Columbia) 486 189 30268 17 W0 | Mew & Active
33 36  LINKIN PARK Numb (Warner Bros.) 460 69 2353 15 90 'e
@esst> €F) SHERYL CROW Light In Your Eyes /A&M/interscape) 450  +286 34512 1 51/14 | FINGER ELEVEN One Thing Windup/
36 € KIMBERLEY LOCKE 8th World Wonder (CurtyReprise) 443 +30 24778 12 220 li'}?v:;ﬁ3%33&1:'222’?;2&.‘.3"3; oo
40 €D HILARY OUFF Come Clean (Buena Vista/Hollywood) 427 +78 21228 2 1611 | Total Plays: 301, Total Stations: 28, Adds: 5
39 @ BRITNEY SPEARS Toxic Wve/Zombal 319 +23 19282 6 70 CHERIE I'm Ready (Lava/
97 Hot AC reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 2‘3:.?::: 28 Tma;S(,lions: 2?' :ddt g," Works/Gelfen
of 4/25-5/1. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase In plays is Tota Phys(:; 20:‘0 :"os( al ;:m:vw" A:::/SB e
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds ofticially reported to R&R by each 2 . Y
reporting station. Songs unreported as adds do not Count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times * | MARTINA MCBRIDE This One’s For The Gils (FCA/
number of plays (times 100). Each daypart on each Station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron | Total Plays: 212, Total Stations: 14, Adds: 1
Company (© 2004, The Arbitron Company). © 2004, R&R. Inc. |

R&R CONVENTION 2004!
JUNE 24-26, 2004

| BEVERLY HILTON HOTEL
* " in Beverly Hill, CA

Register NOW at www.radisandrecords.com

1
&

/ R Ut

s RR convention 2004

-

wnana amaoricanradiobicton, com
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. “HOTAC 55

R (
«» May 7, 2004
( e & \ N
- America’s Best Testing Hot AC Songs 12 + ’
TETHEMUSIE o e weex encing 74 X ¥ HorACTOP30 EDI Bt
vowssea(5] HEDIABASE CANADA MEDIABASE
w w w
Artist Title (Label) TW LW Famil. Bum 18-34 18-24 25-34 WEK W ARTIST TITLE LABELS) P b WEEGON L
MAROON S This Love (Okctone//AMG) 438 438 9% u% 447 450 440 1 MARDONS ThisLove DornelfiMG) 800 +10 4 190
HOOBASTANK The Reason (Isiand/I0/MG) 428 430 88% M% 437 M 4 6 ® ALANIS MORISSETTE Everything Maverick/Reprise) 443 +57 4 190
MATCHBOX TWENTY Dowatal (Arientic/ 419 418 8% 0% 42 4N 42 9 HOOBASTANK The Reason Asind2/M6/ e S
MATCHBOX TWENTY Bright Lights (Arianti/ O3 420 9% 30% 420 417 47 i é : :cm“:m‘é";"‘t ?ﬁ’:ﬁy’”:‘%’ ::i "i : :;::
SANTANA f/ALEX BAND Why Dor't You & | (Arista/RMG) 4.01 400 96% 42% 398 402 389 3 8 uéusn ETIIEM:(;E & - M) 266 ‘37 . pros
3000RS DOWN Away From The Sun (RepubiiciUniversall 398 408 82% 18% 404 419 364 : T TGN W ;‘ u“"*“mmw o = : i
3DCORS DOWN Here Without You RepubbcUmversall 397 405 9% 4% 400 409 377 pep—
5 8 EVANESCENCE My immortal (Wind-ug/ 363 -30 4 170
NICKELBACK Someday (Roadrunner Records/iOJMG) 393 397 9% M% 390 394 38 12 9 @ NELLY FURTADO Try orksint y 14 +27 . 1310
A e e iy By il e o :'" ::: m 3:: ::: ;J:: 10 10 @ JACKSOUL Still Bekeve n Love /ndependent) E75) 8 4 180
FIVE FOR FIGHTING 100 Years (Awaréf olumina/ 388 .98 3 4 { 7 ) NO DOUBT it's My Life /iterscape/ 328 50 P 1810
EVANESCENCE My immortal Wind-up/ 387 404 9% 46% 395 406 368 1 12 @ FEFEDOBSON Everything IsiandIBIMG) T 12 4 1610
SARAH MCLACHLAN F aklen (Arsta/RMG) 376 382 90% 3% 392 38 405 14 @ 3DOORS DOWN Away From The Sun Repuc/Livversad 303 +9 P 1600
AVRIL LAVIGNE Dor't Tell Me (Arista/AMG/ 375 38 8% 1% 389 387 375 13 14 @ BARENAKEDLADIES Testing 1, 2,3 (Repise M 2 & 160
. LOS LONELY BOYS Heaven (Or/Fpic/ in - 4% 0% 381 389 363 20 GEDRGE MICHAEL Amazing Enx/ 264 +52 3 7m0
SARAH MCLACHLAN Stupid (Arista/AMG) IN 385 S4% N% 396 399 389 15 17 OUTKAST HeyYal dafacelZombal 265 3% 4 w0
JOSH KELLEY Everybody Wants You (Holywood) 367 : 32 60% 13% 377 391 348 [Debut> CALLING Ow Lives (RCA/RMG) 234 +86 1 70
NO DOUBT it's My Life finterscape/ 362 368 99% S4% 362 35 3713 18 HILARY DUFF Come Clean (Buena Vistattollywood) 227 +2 4 10
S. CROW The First Cut Is The Deepest (A&M/nterscopes 368 359 99% 855% 371 369 377 16 20  3DOORS DOWN Here Without You (Repube/Unversall 202 -25 L} 15i0
| MELISSA ETHERIDGE Breathe (Isiand/I0JMG) 360 368 83% 26% 362 352 385 21 21 S.CROW The First Cut Is The Deepest (A&Minterscape) 195 -13 4 15/0
| TOBY LIGHTMAN Devils And Angels ({ ava/ 360 362 62% 15% 371 366 383 23 @ @ TAL BACHMAN Aeroplane (Columbia) 184 +4 4 12/0
l ALANIS MORISSETTE Everything (Mavenck/Reprise/ 360 369 60% 13% 374 3N 380 17 23 JOHN MAYER Clarity (Aware/Colvmbia) 181 -51 4 1210
DIOO White Flag (Arista/AMG) i 358 373 97% 49% 361 358 367 25 24 SEAL Love’s Divine (Warner Bros.) 175 1 4 13
LiZ PHAIR Extraordinary (Capitol 357 354 81% 21% 344 343 346 22 25 LZPHAIR Extcaordinary (Caprol 169 18 a 1
LIVE W/ SHELBY LYNNE Run Away (Radioactive/Getfen/ 351 379 &7% 11% 359 370 336 24 26  FINGER ELEVEN One Thing (Wind.ug) 167 5 a 120
OUTKAST Hey Yal (La acelZombal 356 365 98% 62% 356 350 373 28 27 @ SIMPLE PLAN Pertect Lova 167 § 3 1
SEAL Love's Divine MWarner Bros.) 350 358 6% 20% 345 353 326 26 28 0100 White Flag (Arista/AMG) 167 8 4
JESSICA SIMPSON With You (Colmbia 34 332 W% A% 34 350 330 27 23 NORAH JONES Sunrise (Bloe NoteltMC) 6 04
30 € SARAHCONNOR Bounce Enc/ 5«1 3 M
Total sampie size is 448 r dents. Tolal ge f; Wity esth are based on a scaie ol 1-5. (1=dssiike very
much, 5 = like very much). Total famiitarity represents the percentage of réspondents who recognized the song. Total 19 Canadian Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
| burn represents the "‘Slamwlle of leSPO"({’Mls 'go :;ld they are ’",92‘1 0;";96"'"59 the song. 5;"05 'I;'"lil "'ag 4%% Iamilgzg' Networks. Songs ranked by total plays for the airplay vieek of 4/25-5/1. Bullets appear on songs gaining plays o remaining
{0 appear on survey. Sampie composition is based on persons 124, Persons are screened via the Inter nce pa flat f k. If tw tied in total plays, the th the la i la laced first. Son
Iy can ke I music et tased o hefmatfmusi preeronce. At ThaMusic.comresul ar 1ot a1 1606Ce | | ugou o, 15368 moved 0 recront aff 20 weeks on e chart. Moot NGt o e e o o, SO0gS
caliout research. The results are intended to Show opinions of participants on the the Internet only. RateTheMusic is a reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a
registered trademark ol RateTheMusic.com. The RTM system, is avaitable for local radio stations by cailing 818-377- a 0‘:] & d.catesyc ancon. © 2004, R &R', e 9 playing
\ 5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. Q a . /
( ™
Reporters
OO M, OH" WC0O Cape Cod, MA K Chwesti, TX* F* L KY* KOSOModesto. CA* WAL OPensacota AL* X Lake City, T* KYKYS Loy, WO Tuisa, OX*
oy F SRR | FRDS- mEmT R ppe | |PRe L
SOt MOORE 1 JASON MRA Comns No Adh
NNTIE CROWS. . COMNTING CROWS COUNTIG CROWS. WRMEW. Paim Beach AL®
Ny Rapids, W KDMXDaltas, TX" JRiDUN fod, AR i PO Cvi Sheime
o M“' WO s T WMEER, Wayne, N :.b:":':": A jommonti N oiia, PA KFMBSan Diego, CA W LS R —
e ¥ 000 ¥ COUNTRNG CROWS, LB MO; Bebhis Marvia Det ancesce OMPD T 0
1 oG § SEmM cow WO Chos Cage -y ’ .% ;; .w-u'mu nmm — -
COUNTI CROWS COUNTSE; fashingion
gfpm.-‘ WALCChareston, C° - €1 L Angeles, CA” S SS Seim cow -y )
.ﬂ, W&:C-m ’;;_?_.:?:?.w Bw-ww wr X o A mm.nmeru 3 3 000RS DOWN
(TS LB oz [T PoMD r’n—_ et sledo. OH*
[ E‘E-_ prases i Ly z"""" s-ﬁﬂ%‘ ;-O'S':- WWZ1 Washingion. DC*
Em - :@oﬁmx- EL 75‘ KYSAL o WIZNMew Orteans, LA® ‘: % Joum - o e sovs ?“‘W
by w kn-ﬂaE:S S CROW %0:{;:&0«0,"( m& E’"ﬁ:ﬁ' . o Wuﬁ o - T RECELD
. W co - A Bart o ok Ly g
. 3 e v ATHRY Kuoen APD oy et whs WKPK Traverse City, M0 AFBIAL K
' L S W %’& WiMALouisville, KY* s "","::':.‘"‘,.-,." ok T ma
Pty James wgw George L Francisco, CA 10 CALLG ATRES ?

i v T KOMNDenver 00" e ot > s, ':M W [ WHGXPortand ME - - i S ows
WIXMAtantic Cty, WJ* WL‘ - L= oo Tom Costy 7D Mt o 1 .
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o, - SCr ] S€m oW |E*mm-£- g‘n% __".;_': = j e — -
- A o L St WREYMeading, PA* POWER Dl:n
= BB EEE " o . [PETS | MEDIABASE
3 10 i Wm 0 o 5 1 - EOSWH&K' oG cRows & COUMTOE CRONS A V]
. - Biamee o oo " : DU Seattie, WA° *Monitored Reporters
| SRR e == - R B "
= oAt » 1 N A Carme ey 7 COUNTING CROWS i
P e, cvows Fo 7 » EE" !g;% ol o May 7, 2004
. o - Dow Deche ' 000 = LAY
mm ot o e YOSH Eornemte ¢ 11 A58 = COUTIG CPOWS Wn m 108 Total Reporters
b R o -y - TRMinncapafts, oo Devary ORI CRowS
R~ TR COTIG ChOws - "E o e e L 97 Total Monitored
e s |pReper T [REE ?
NCorpes Q. T B g eme ‘E ﬁv‘:ms - i m gy 11 Total Indicator
s i y . e Mo oo —— Sam o
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CAROL ARCHER _SMOOTH JAZZ | RaR May 7, 2004

carcher@vadiosndrecords.com

STATION OF THE YEAR LABEL OF THE YEAR
il .
U g 955 i
{ﬁ_’,./..,"‘-— &% NARADAYYZ ddl'_l.ﬂ

I'sAnHonor Just |~ .= = -
ToBeNominated | &% 2 = &<

WQCD/New York KSSJ/Sacramento

Emch year our subscribers cast ballots to select the nominees for !

R&R’s prestigious Industry Achievement Awards, which will be S%}g%] F‘y\

announced at a gala awards presentation during R&R Convention E " .
2004 at the Beverly Hilton, June 24-26. (Ballots must be received by KIFM/San Diego  WJZW/Washington Verve Warmer Bros.

May 21.) Congratulations to this year’s exceptional slate of nomi-
nees. You’re all winners!

‘ ‘c‘.\

Paul Goidstein Carol Handley Lee Hansen Bob Kaake John Mullen Mike Vasquez
KTWV/Los Angeles KWJZ/Seattle KS$SJ/Sacramento WNUA/Chicago WQCD/New York KIFM/San Diego

e e | e R

LABEL EXECUTIVE OF THE YEAR

\

Suzanne Berg Bill Cason Rebecca Risman Sue Schrader John Vemile
Verve Music Group Shanachie Peak/Concord Narada Columbia

CEEEE— e e ey

Kelly Cole Renee DePuy Patricia James Bernie Kimble Dianna Rose Samantha Wiedmann
KIFM/San Diego WJZW/Washingion WLO0Q/Orlando WNWV/Cleveland KWJZ/Seatlle KTWV/Los Angeles

s PERSONALITY/SHOW OF THE YEAR s

Alicia Kaye Dave Koz & Pat Prescott Ramsey Lewis & Karen Rick 0’ Dell ) Talaya Trigueros Ray White
“+ WSJT/Tampa KTWV/Los Angeles Williams, WNUA/Chicago WNUA/Chicago KTWVALos Angeles KKSF/San Francisco
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- SMOOTH JAZZ TOP30

S 57
POWERED[1]

[ ~ » May 7, 2004
WK Wi ARTIST TITLE LABELLS) s
1 a PETER WHITE Talkin’ Bout Lave (Columbia) 870
2 @ PAULBROWN 24/7 (GRP/VMG) 818
4 g PAUL TAYLOR Steppin’ Out fPeak/ 744
6 EUGE GROOVE Livin’ Large (Narada/ 682
7 @ DAVEKOZ Alll See Is You (Capital 654
3 6  RICHARD ELLIOT Sly (GRE/VMG) 654
5 7 KIMWATERS The Ride /Shanachie) 573
8 8  HILST. SOUL For The Love Of You (Shanachie) 544
9 € DIANA KRALL Temptation (GRPVMG) 503
10 D MINDIABAIR Save The Last Dance (GRP/VMG) 468
15 @ MARC ANTOINE Mediterraneo (Rendezvous/ 454
11 12 NORAH JONES Suwise /Bive Note/EMC) 443
13 8 RICHARD SMITH Sing A Song /4440 430
14 JOYCE COOLING Expression (Novads/ 420
12 15  STEVE COLE Everyday (Warner Bras.) 420
16 ) BRIAN CULBERTSON /INORMAN BROWN Come On Up Waner Bros) 405
17 @ MICHAEL LINGTON Show Me (Rendezvous/ 361
18 @ PRAFUL Let The Chvps Fall (Rendervous/ 332
19 19 RICK BRAUN Daddy-O /Warner Bras.) 279
2 NAJEE Eye 2 Eye (N-Coded) 215
21 BEYONCE' tLUTHER VANDROSS The Claser | Get To You (/CabmbiyRMG) 228
2 BRAXTON BROTHERS When You Touch Me /Peak/ 166
23 23 JEFF GOLUB Pass It On (GRP/VMG) 141
2% SIMPLY RED You Make Me Feel Brand New /simpiyred.com/Red Ink) 139
% GRADY NICHOLS Alright (Grady Nichols Ltd.) 133
Vi) ALKEMX Time To Lounge (Rendezvous) 127
28 €D DARYLHALL What's In Your World (Rlythm & Groove/Liquid 8) 121
30 @ NESTORTORRES Maybe Tonight (Heads Up/ 17
- @ DANSIEGEL In Your Eyes Native Language/ 110
29 30 PETE BELASCO Deeper (Compendia) 108

el=
PLAYS

+18

+18

+35

+40
+44

-80
-134

-34
+38
+15
+46

-10
+15
+11

+1
+34
+12

+11
+22
+1
-19
+6
+12
+11
+7
+9
+10
-5

TOTAL
AUDIENCE
{00)

108333
95666
87477
77905
96133
76378
70033
65900
53292
55060
60176
48143
47065
52722
41015
47700
40873
33407
27902
28070
29325

1729
13301
5014
8614
32631
3852
13851
11093
4756

WEEKS ON TOTAL STATIONS/
CHART ADOS

16
15
14
13
10
22
29
16
6
n
n
14
A
8

~N
w

-
DWW N WOEmWODNMIWDW®L~weW

39/0
3910
3812
3710
380
3710
38/0
38/0
36N
35/0
m
320
n
38N
290
350
3613
3010
2810
2512
1812
15/0
150
100
1210
121
N

1110
1312
i

39 Smooth Jazz reporters. Monit

RE&R, Inc.

airplay data supplied by M

New & Active

MICHAEL MCDONALD Ain't Nathing Like The Real Thing Motown/
Total Plays: 102, Totai Stations: 9, Adds: 0
CHIIS BOTTI Back into My Heart (Cokembia/
Total Plays: 95, Total Stations: 13, Adds: 2
SEAL Love’s Drvine (Warner Bros./

Total Plays: 95, Total Stations: 10, Adds: 0
PAUL JACKSON, JR. Walkin' Bive AoraTMC)
Total Plays: 94, Total Statiens: 12, Adds: 3
ENIC MARSENTHAL Swest Talk Peat/

Total Plays: 77, Total Statiens: 8, Adds: 0

Sengs ranhed by tetal pleys

ALAN HEWITT Breathiess /275

Total Plays: 57, Total Stations: 6, Adds: 0
CHUCK LDES Bring It [Shanschie/

Total Plays: 48, Total Statiens: 8, Adds: 2
CHRIS STANDRING Miss Downtown Suger Girl Pyrawid
Total Plays: 46, Tetal Statiens: 8, Adds: 0

GENE DUNLAP Up South Réythm & Grooverliguid 8
Total Plays: 44, Tetal Statiens: 6, Adds: 2

EMIC DARIUS Night On The Town Fdpher Octave'Narads/
Total Pleys: 43, Total Statiens: 5, Adds: 0

Research, a division of Premiere Radio Networks, Songs ranked by total plays for the airplay week of 4/
25-5/1. Buliets appear on songs gaining plays or remaining flat from previous week. i two songs are tied in total plays. the song with the larger increase in plays is placed first,
Songs below No. 15 are moved 10 recurrent after 20 weeks on the chart. Most Added is the total number of new adds officialty reported to R&R by each reporting station. Songs
unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart

on each station is assigned an AGH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004,

Most Added’

www.radds.com

ARTIST TITLE LABEL(S) ADDS

GERALD ALBRIGHT To The Max /6RP/YMG) 5
MICHAEL LINGTON Show Me (Rendezvous/ 3
PAUL JACKSON. JR. Walkin' /Blve Note/EMC) 3
JAMIE CULLUM These Are The Days (GRPYMG) 3
Most
IncreasedPlays
TOTAL
PLAY
ARMIST TITLE LABEL(S) INCREASE
MARC ANTOINE Mediterraneo (Rendezvous/ +48
CHRIS BOTTI Back Into My Heart (Cokwnina/ +45
DAVE KOZ AN See Is You [Captall +44
EUGE GROOVE Livin’ Large Narada/ +40
DIANA KRALL Temptation (GRP/YMG/ +38
PAUL TAYLOR Steppir’ Out /Peat/ +35
MICHAEL LINGTON Show Me (Rendezvous/ +
GERALD ALBRIGHT To The Max (GRPYMG/ +29
PAUL JACKSON, JR. Wakin' (Blue Note/EMC) +23

BEYONCE' fit. VANDROSS The Closer |... (/CobmbaRMG)  +22

Most

Played Recurrents

ARTIST TITLE LABEL(S) :8;:;
RONNY JORDAN At Last /N-Coded/ 362
MICK COLIONNE High Fiyin' (3 Keys Mussc/ 356
BASS X Vooni (Laud 8/ 340
CHRIS BOTTI Indian Summer (Cakimia/ n
MICHAEL MCDONALD Ain't No Mountan High Enough (Motown/ 293
PRAFUL Sigh (Rendervous/ e ]
JAZZMASTERS Puerto Banus (Trippn ¥’ Rhythm/ 2
PAUL JACKSOM, JR. (1's A Shame (Bie NoteEMC) n
JINIAY SOMMERS Take My Heart_. (GeminiHigher Octave) 248
CANOY DULFER Finsbury Park, Cafe 87 (Fagle Rock) 4] ]
STEVE OLIVER High Noon (Native L apuage/ . ]
MID! ABAR Firt (GRPIVMG] 197
DAVID SANBORN Comin' Home Baby (GRAVMG) 12
URBAN KIIGNTS Got Te Give It Up /Karada/ 178
BAVE KOZ Honey-Dipped (Capital 175

Detalled station piaylists for all R&R
reporters are available on the web at

www.radioandrecords.com.

~ MEDIABASE

- _ VIRGIN RECORDS/EMI CELEBRA¥E THE
40TH ANNIVERSARY OF THE PINK PANTHER

“THE PINK PANTHER THEME" THE NEW SINGLE BY ST. GERMAIN

ADD DATE: 5/10 ON YOUR DESK NOW!

S

I4 —

. aaw

CONTACT: ALL THAT JAZZ
CLIFF, JASON & JULIE GOROV

702.453.6995
INFO@ALLTHATJAZZINC.COM
WWWOINKDANTHER COM/MUSIC
PR ELL ’/H’ S
€ 200 VIRGR BLCH AMEMCA, NG
THE G DANTMLD TH & © way 2oue
SETOO GOALLAYYN s v STUDICS N
CD IN STORES NOW I

www.americanradiohistorv.com



www.americanradiohistory.com

58 [ F SMOOTH JAZZTOP 30 INDICATOR ¥ :
e Most Added’
- - (o) e
| et e v W A e R o
1 www.rrindicator.com '
| 1 € PETERWHITE Talkin' Bout Love (Calumbie/ 29 419 1580 16 130 | e
| 2 € PAULBROWN 24/7 (GRPIVMG) 203 +1 1337 15 1210 | MARCUS JOHNSON 18th & M (3 Keys Music/ Il
| 3 @ EUGE GROOVE Livin’ Large (Narada) . 201 +12 1577 13 1210 ;‘:c“"z‘;l"m:mm 3*:"7'”;2“ Are /’“‘0’ ; ‘
= w Me 2Y0US)
8 @ PAULTAYLOR Steppin’ Out (Peak/ 168 +35 M29 18 100 | e on a60n Desper Compenda 3
| 5 € RICHARD ELLIOT Sly (GRP/VMG) . 166 +16 1210 22 121 I
10 o JOYCE COOLING Expression /Narada) 165 +34 855 8 1210 Most
6 @ BRIAN CULBERTSON f/NORMAN BROWN Come On Up (Wamer Bros) 160 +14 1031 110 P, O. dPl. '
4 @ PRAFUL Let The Chips Fal (Rendezvous) 58«1 s 1 wp |fnecreaseariays —
©  OAVE KOZ Al See ls You (Capitol) 154 +13 875 10 90 |
ARTIST TITLE LABEL(S} INCREASE |
| @ MINDI ABAIR Save The Last Dance (GRP/VMG) 148 +33 838 11 90 EUGE GROOVE The Git Aarads) ol
|11 @  HILST.SOUL For The Love Of You (Shanachie/ 131 +1 1381 16 90 MICHAEL LINGTON Show Me (Rendezvous/ o3 |
9 12 MARC ANTOINE Mediterraneo (Rendezvous/ 121 N 1071 11 1200 :s‘l:t":;;‘:fn:‘:w" Out ’fﬂﬂ‘;’a ) *;:
- xpression (Nar +
13 DIANA KRALL Temptation (GRP/VMG/ 119 +3 1070 B 100 | r ABAR Save The Last Dance (GRPVMG) B
17 D NESTOR TORRES Maybe Tonight (Heads Up/ 118 +19 1111 4 1011 | RICHARD SMITH Sng A Song 4440/ 31
26 )  MICHAEL LINGTON Show Me Rendezvous/ "7 +35 587 2 112 | BRAXTONBROTHERS When You Touch Me (Peak/ o5 |
_ PLAN 8 Superfriction (Ptan 9 Partrers/ o2
19 D RICK BRAUN Daddy 0 (Warner Bros.) 13 +20 751 910 it vitasrd =
20 (@ NORAH JONES Suwise (Ble Note/EMC) 101 +8 697 14 8@ JEFF BRADSHAW f/00LL SCOTT Siide /Hidden Beach/ +2
29 (D BOBBALDWIN | Wanna Be Where You Are (4440 a6 +19 600 3 103
24 () BRIAN BROMBERG Bobblehead (4440/ 95 +10 874 13 90 Most
12 20 KIM WATERS The Ride (Shanachve/ 94 25 ss 24 m | Played Recurrents
@ebst> €@) BRAXTON BROTHERS When You Touch Me (Peak/ 89 +25 738 3 9 e ro
18 22 ERIC DARIUS Night On The Town (Higher Octave/Narads/ 89 8 132 3 1o MAJEE Eye 2 Eye (V-Coded) 0
25 @ BRIANLENAIR Gone Ridin’ (Urban Vibe/ 87 +3 €89 m RICHARD SMITH Sing A Song (4440) 9
21 24 JEFF GOLUB Pass It On (GRP/VMG) 85 7 600 13 80 "m"‘w?:“m:"’::'g :’""JM ; :
" LY MUSK)
22 25  DAN SIEGEL In Your Eyes (Native Language/ 84 -5 1082 10 8/0 MICHAEL MCDONALD Ain't No Mountain High Enough (Morown/ 48
16 26  ANDRE WARD Step In The Name Of Love (Orpheus) 80 2 1098 4 80 CHAIS BOTTI Indian Summer (Cobmisa/ a
@  CHRIS BOTTI Back into My Heart (Columbia) 78 +8 498 1 100 Bﬁs X Voo amnfsw L ﬁ
" ERIC MARIENTHAL Sweet Talk (Peak/
23 28  SIMPLY RED You Make Me Feel Brand New /samplyred.comyRed Ink) 78 10 598 8 610 WILL DOWNING A Mikon Ways (GRPVMG) a
- @ PETE BELASCO Deeper [Compendia) 15 +8 879 6 92 RONNY JOROAN At Last (¥-Coded/ 35 |
€  JEFF LORBER Uncle Darrow's (Werada/ 73 +4 633 1 80 JAZIMASTERS Puerto Banus (Trippin V' Ahyth un
DAVID BENOIT Watermelon Man (GRPIVMG) u
112 Country reporters. Songs ranked by total plays for the airplay week of Sunday 4/25 - Saturday 5/1. DAVE KOZ Honey-Dipped (Capital 18
© 2004 Radio & Records. KIRK WHALUM Do You Feal Me Warner Bros.) "
g )
Reporters
L gy Al T, A -yl o el e iy M e e A E e
L 1L — L. 00 doe arne Ll — - O, Lrae o bt r ke
""% WWUA/Chicago, IL E—— 1 gt -ty bl
. RS i byt B - 101 Paen, 2 i
o Mm WNWY/Clevetand. OH* 10— 10 STEVE COLE 3 E?:eﬁm mo Angie Hangd “:":nlﬂ;'l
[y~ OO Barms Kimble KiiZMousica. T J 4 Bt aanon XJI3/Rano, MV 70 Reca Buost
R T 2. e ke o, ™ Bie O ERRE sew
WAZZAllanta, GA® FUaE Do balaares Jp S iy et , w e g o0 0€
POMD Dave Koth 7 o s PETL MLASCO - PO Reid Siter 0 Carl Andorven
LD i . 2 Bvoux AUne ranon0ss 1 O owlwl[:.-ll:mn. OMX Smooth W A9y h‘_wm
- mang) o HE o — g
. Kert Johnsen MOW | | 8GToN
aﬂ&:&:ﬁ'ﬁ’.’ﬁf« 3"3:?? "co g:é":ﬂ'.'ﬂw" 9 Wiz, W :‘?.:""" Cons Illl/}.ailﬂ ok iy Ut D’iﬁwixEBDA
- PG, e o KOASLas Yegas, WV- - -y KIFMSan Disgo, CA b :
WEAABaltimore, MD A L - “a i el “Monitored Reporters
"E"’:E{,':f,‘r WVMV/Detroit. Wi KUAP/Littie Rock. AR : . v Ao e
‘N e F:w - mmm 'ﬁ-r\:-::polk.. rgnm';:mum g"_}:;{",,"?“ 55 Totsl Reporters
b=y - ) KSBRAAcs Angeles. CA - oo WOCD/Mew York, Y 1 Ko seo0t 2
':"’s:? oo 0 éﬁ:‘:ﬂ;&u ;}:& S ? :(g?ﬂ m';';:wm a 39 Total Monitored
| L s, CA* 08O Davy Wain WL00/Orlando, FL s e
e memne (REED [mme e

Just When You Thought You've Heard

the new single from john eddie
management: michele clark 818.223.8888

LOST HIGHWAY



www.americanradiohistory.com

ROCK

CYNDEE MAXWELL

L
May 7, 2005 R&R ® 59

cmaxweli@radioandrecords.com

STATION OF THE YEAR
| ———)
‘A’ For Effort WiN crm

[. *.ooray for the 2004 R&R Industry Achievement Award nominees!
The stations, labels and people come from a wide range of compa-

The awards will be presented by category in a fast-paced megashow at R&R Convention 2004

W‘WWUD

nies and parts of the country and reflect a diverse set of experiences KMOD/Tulsa WDHAMoristown, NJ e Interscope/

and unique methods for accomplishing their goals. They have one | Unwversal GefferVA&M

thing in common though: a commitment to excellence for themselves, I

their co-workers, their respective companies and the industry at large. W m \~L Q)
Cast your vote now. Enclosed in each subscriber’s issue of R&R this week is a ballot. Please | w ll up

follow the directions on it carefully, and make sure you return it no later than Friday, May 21. KLAQ/EI Paso  WHEB/Portsmouth, NH 'SSJ:,CD;: c;‘:";“ Wndem

ROCK AND ACTIVE ROCK

LABEL OF THE YEAR
\\\\lll
EPIC
T4
Wamer Bros

on Friday, June 25, from 6-8pm. See you there!
PROGRAM DIRECTOR OF THE YEAR

Pat Martin
KRXQ/Sacramento

Courtney Nelson
KLAQ/El Paso

Jeff Carrol
KLBJ-FM/Austin

Terrie Carr
WDHA/Morristown, NJ

Paula Newell
KNCN/Corpus Christi, TX

s ROCK AND ACTIVE ROCK LABEL EXECUTIVE OF THE YEAR o

Scott Reinhart
WEBN/Cincinnati

v

Alan Galbraith
Wind-up

Mark Abramson
Roadrunner

Mike Rittherg
Wamer Bros.

Howard Leon
Universal

Rob Tarantino
Interscope/Geffen/A&M

MUSIC DIRECTOR OF THE Y AR s s

Cheryl Valentine
Epic

The Dude John Laurenti Loris Lowe Monte Montana Helen Powers Ken Zipeto
WEBN/Cincinnati WHJY/Providence KLBJ-FM/Austin KNCN/Corpus Christi, TX KBER/Salt Lake City WMMR/Philadelphia
PERSONALITY/SHOW OF THE YEAR

' HE MON*IING

Dudley & Bob
KLBJ-FM/Austin

Greg & The Moming Buzz
WHEB/Portsmouth, NH

Paul & Al
WHJY/Providence

Rob, Amie & Dawn
KRXQ/Sacramento

wWWwWwW.americanradiohistorv.com

Tim & Mark
KDKB/Phoenix

Zakk Tyler
KSJO/San Jose
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Active . | STATION OF THE YEAR
Overachievers D4WYSP

THE ROCK STATION 207.3 EM

The recognition of one’s peers in the industry is something to get excited WYSP/Philadelphia WAAF/Boston
about, as this year’s nominees will no doubt verify. The 2004 R&R Industry
Achievement Award nominees all deserve massive prizes like a new car, a new - ) 110 “ \OF

home, a new boat — maybe even an extreme makeover. But since Ed McMahon : -
doesn’t work for us, we hope they’ll be happy with a big, albeit figurative, slap WRIF/Detroit WNOR/Norfolk
on the back. Seriously, our heartfelt congratulations go out to the nominees who e

won the votes of their colleagues. |
Make your vote count. Enclosed in each subscriber’s issue of R&R this week is a ballot. Please follow the 98:
directions on it carefully, and make sure you retum it no later than Friday, May 21. The awards will be pre- MBI oy Dol S v

sented by category in a fast-paced megashow at R&R Convention 2004 on Friday, June 25, from 6-8pm. See KQRC/Kansas City KISS/San Antonio
you there!

PROGRAM DIRECTOR OF THE YEAR

Hal Fish Brad Hardin Keith Hastings Randy Hawke Wade Linder Kevin Vargas
WB2X/Columbus, OH WXT8B/Tampa WAAF/Boston WJJ0/Madison KR/ Minneapolis KISS/San Antonio
MUSIC DIRECTOR OF THE YEAR

o~

Rob Heckman Mike Karolyi Larry McFeelie Mark The Shark Cindy Scull Spike |
WIYY/Baltimore WCCC/Martford KUPD/Phoenix WTKX/Pensacola, FL KEGL/Dallas WYSP/Philadelphia

. . Drew & Mike Craig, Al & Andy Jeft Blazy Johnny Dare & Murphy Kirk, Mark & Lopez Tommy & Rumble
* \WRIF/Detroit KOMP/Las Vegas KXFX/Santa Rosa, CA KQRC/Xansas City WiYY/Baltimore WNOR/Norfolk

www.americanradiohistorv.com
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I 7 ROCK TOP 30 Poweneo(T]
T U May 7, 2008 ' M_EDMBASE
W WEE  ARTIST TITLE LABELIS) AT pas AJ%‘::E: e s | Most Added’
1 0 JET Cold Hard Bitch /Atlantic/ 630 +32 35589 13 26/0 www.rradds.com
2 2 AEROSMITH Baby, Please Don’t Go /Columbia) 544 4 27346 9 2110 ARTIST TITLE LABELES) o
3 3 NICKELBACK Figured You Out (Roadrunner Records/IDJMG) 439 . 52 28951 25 2410 NICKELBACK Fecin' Way.. (Roadrunner Records/IDIME) 9
8 o SHINEDOWN 45 (Atlantic/ 393 +52 19592 20 22/0 EARSHOT Wait (Wamer Bros./ 4
5 0 TESLA Caught In A Dream (Sanctuary/SRG) 392 +13 17439 15 18/0 BEASTIE BOYS Ch-Check It Out (Capitol) [}
7 e PUDDLE OF MUDD Heel Over Head (Geffen/ 389 +36 17509 12 22/0 BREAKING BENJAMIN So Cold /”W . 3
4 7  INCUBUS Megalomaniac (Epic/ 38 65 19316 18 - 230 :E»:;: :::;'g‘msmg":‘“';‘ ? m ;
14 @ VELVETREVOLVER Skther (RCARMG)/ 7 .68 18830 3 2w | gentle e e /4
1 e HOOBASTANK The Reason (/sland//DJMG) 375 +47 20690 12 181 DARKNESS Grawing On Me (Musr.. Destroy/Ariantic 2
10 @ GODSMACK Running Blind (Republic/Universal) 339 +7 16666 9 211 INCUBUS Tak Shows On Mute /Eac/ 2
12 0 AUDIOSLAVE | Am The Highway (Interscape/Epsc) 333 +18 21376 )| 2210
i 6 12 THREE DAYS GRACE (! Hate) Everything About You (/Ave/Zombs/ 325 -33 14278 28 1910
8 13 KID ROCK Jackson, Mississippi Tap Dog/Atiantic/ 294 -54 12614 13 2000
13 14 JET Are You Gonna Be My Girl (Atlantic/ 285 27 16681 3 170 M !
16 @ A PERFECT CIRCLE The Outsider /Vigwn/ 279 +11 11819 16 1610 O.
17 ) UNKIN PARK Lying From You /Warner Bros.) m .1 s u sy | IncreasedPlays —
19 0 THORNLEY So Far So Good (Roadrunner Records/I0JMG) 190 +22 6223 4 191 RN W A - c’:a“
18 @ AUOIOSLAVE What You Are /interscope/Epic/ 184 +4 5188 8 1810 !
2 @  LENNY KRAVITZ Where Are We Runnin? (Virgin/ 180 423 12963 & 12 | aouoowm ot PARMO g-
20 20 LOSTPROPHETS Last Train Home (Columbial 162 A 71178 9 8/0 HOOBASTANK The Reason /isiandI0/MG) &7
Debur> @ NICKELBACK Feelin’ Way Too Damn Good /Roadrunner Records/ID/MG) 138 +38 6616 1 1718 SEETHER /AMY LEE Broken MWind-up/ +45
23 OFFSPRING {Can't Get My) Head Around You {Columina) 138 +7 7924 4 80 SUPKNOT Duality (Roadrunner Records/I0IMG) +39
| 2 SOIL Redefine L/AMG) 135 +23 5475 2 10/t NICKELBACK Feelin’ Way... (Roadruaner Records/IDIMG) +38
| @  SEETHER fIAMY LEE Broken (Windup/ 133 +45 3354 1 110 Sﬁfﬂtﬁ.ﬁ.’:‘é'?!’h’}ifﬁifz Head (ulieat ;-
26 25  DEFAULT Throw It All Away (TVT) 119 -8 6665 6 10/0 EARSHOT Wait /Warner Bras.,) +30
27 @ DROWNING POOL Step Up (Wind-up) 18 +5 3707 8 9/0 TANTRIC The Chain Mavenck/Reprise/ +28
21 27 3 DOORS DOWN Away From The Sun /Republic/Universal) 110 48 5250 15 9/0
@ BLACK LABEL SOCIETY House Of Doom (Spitfire) 106 +25 6176 1 110
30 29 THREE DAYS GRACE Just Like You Live/Zombal 102 -2 4580 2 9/2
24 30 DARKNESS | Believe In A Thing Called Love (Must...Destroy/Atlantic) 102 -29 5134 20 12/0 Most
|27 Rock reporters. Monitored airplay data suppiied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay P IayEd Recurrents
| week of 4/25-5/1. Bullets appear on songs gaining plays of remaining flat from previous week. if two songs are tied in total plays, the song with the larger . S
|increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added s the total number of new adds officially | ,ansr rme (aseus) highss
reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the
songs with the greatest week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each LINKIN PARK Numb (Warner Bros.) 260
| daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The | TRAPT Headstrong (Warner Bras.) 183
[ Arbitron Company). © 2004, R&R, Inc. STAIND So Far Away (FigyAtiantic) 165
| - AUDIOSLAVE Show Me How To Live (nterscape/Epic/ 163
New & Active WHITE STRIPES Seven Nation Amny (Thed Moni¥2) 162 s
5 ) . GODSMACK Re-Align (Repubic/Universal) 154 -
| SUPKNOT Duality (Roadrunner Records/IDJMG/ DARKNESS Growing On Me (Must... Destroy/Atiantic/ GODSMACK Serenty (Repubic/Unversal 0 !
Total Plays: 84, Total Stations: 8, Adds: 2 Total Plays: 42, Total Stations: 6, Adds: 2 BLACK LABEL SOCIETY Stilbom (Sptfire/ 2
CROSSFADE Cold /(Columbve/ THOUSAND FOOT KRUTCH Rawkfist (Tooth & NadEMC/ 3 N
: P : 8 T s 3 DOGRS DOWN When I'm Gone (Republic/Universal) 13
Total Plays: 76, Total Stations: 6, Adds: 1 Total Plays: 37, Total Stations: 3, Adds: 0
TANTRIC The Chan MWIEUM/ PRE)THING Faded Love w2 PUDDLE DF MUDD ‘m From Me (Gef/en/ 13
Total Plays: 70, Total Stations: 4, Adds: 1 Total Plays: 35, Total Stations: 4, Adds: 0
KORN Everything I've Known fimmortadEpic/ | CLUTCH The Mob Goes Wild (DRT) Detailed station playlists for all R&R
Total Plays: 69, Total Stations: 6, Adds: 0 Total Plays: 34, Total Stations: 3, Adds: 1 reporters are available on the web at ]
QUEENSRYCHE Rhythm Of Hope /Sanctuary/SRG/ | INCUBUS Tatk Shows On Mute /Epc/ www.radioandrecords.com !
Total Plays: 44, Total Stations: 3, Adds: 0 Total Plays: 33, Total Stations: 5, Adds: 2 .
Sengs ranked by tetal plays
IZFR/Abequorgue M80° | KOCAosmment, TX" B WRCOFsyetioite, NC" WWCT Poerie. L KCALRiverzide, CA* ?-E-” e WL Yraverse COy. W
o 1 ot s ot o b -yt " - " 9 .t
o' m 0T
WA Phiateiphia, PA° 1Z0Z/32m Luis Obispe, CA .
WIZ0/Allentown, PA* WIS Clovaland, OH* -1 - s w e i
o WBUF/Buttalo, NY* <= m L] § SO/ WY hoe o s 1 Moer
= -~y o iy b = e
OB MO n
R evepen LA B o
Sy O, T e AT WXRXRocktord 1L == e
R WROK Canton, OH* —— WDHAMoriziown, RJ° e = -
- iy b ] twoor
i oy o . Rl POWERED[T]
s % I-g.""l"l!
AL P, T i 45 MEDIABASE
P S b Y Con By teutt -
- D B - :
g#?n. ™ !".’E‘.’.‘."‘ Cod. MA Gt Monitored Reporters
::M- .n.‘-:—:.;- %‘ETW.“ - #?“u 39 Total Reporters
WMTT/Eimina, NY EE-E ¢ i 27 Total Monitored
: _: wAn 1 BEASTE 00TS
mmﬂ Rouge, LA* thcgnnmon. W g o . o 12 Total indicator
# Pt Cames - . 2 ML o D y
- ro-r4 I o i WBB8/Raieigh, NC* KBER/Sak Labe City. UT* Did Not Report, Playlist Frozen (2):
TS ! ,’."‘1“"" e :“"-;' .r-:vl-;s :::. KFZX/Odessa, TX
oy e -~ WMZK/Wausau, Wi

Www.americanradiohisto_umm—____'J
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e [ J) ) ACTIVE ROCK TOP 50 I
\/ o ”.y 7’ 2004 = MED'ABASE
B e eeTTEWES s s .u'%‘-‘u e "™ | Most Added’
1 € LINKINPARK LyingFromYou (Warner Bras.) 258 +86 102858 18 B0 | o o adkds.com
2 @ JET CodHardBitch Atiantic/ 1960 +64 97 18 BM | Lo e . =
3 ©  SHINEDOWN 45 htami) . 1758 +40 80804 28 590 | o BACK Fesin’ Way... Roadruner Records/IDIMG) 23
4 4  APERFECT CIRCLE The Outsider Virgin/ 1611 86 5138 22 60 EARSHOT Wait (Warner Bros.) »
7 @ GODSMACK RunningBiind (RepubiciUnversall: 1415  +121 61791 3 620 INCUBUS Talk Shows On Mute (Epic/ 13
5 e LOSTPROPHETS Last Train Home (Cokumixa/ 1388 +32 51864 2 580 BEASTIE BOYS Ch-Check it Qut lclﬂl.lﬂ./’ ]
11 @ VELVETREVOLVER Sither (RCAAMG) S SR 8 O | s potymed -
9 o HOOBASTANK TheReason /island/10/MG) 1285 +16 5534 13 530 SKILLET Savior fLaval 5
8 3 PUDDLEOF MUDD Heel Over Head (Geffen) 122 59 5303 13 540 TANTRIC The Chain (Maverick/Reprise) '
10 10 NICKELBACK Figured YouOut (Rasdrunner RecordS/I0JMG) 138 84 61804 25 S0
6 5 INCUBUS Megalomaniac (Epk/ 1313 169 59939 18 560 Most
12 DROWNING POOL StepUp Windwp) "3 +63 4reo8 13 612
13 13 THREEDAYS GRACE (1Hate)Everything About You (/ive/Zomba) 1050 § 50056 48 530 Increased P Iay G
14 _CD)  AUDIOSLAVE What You Are finferscope/Epkc/ 1003 +58 4308 9§ S0 TN E}L
15 (D OFFSPRING (Can't Get My) Head Around You (Cokmiis/ 943 +8 34 0 S SUIPKNOT Duality (Roadrunner Records/IDJMG) +251
17 (D  SOIL Redefine L/AMG) 881 +46 30283 12 580 | VELVET BEVOLVER Siither (RCA/RMG/ +151
25 (D  SUPKNOT Dualty /Roadkunner Reconds/I0IMG) 872 +251 29146 3 582 B::;:L'f:ﬁ';:"'l 20 C"l'd {Holtywood) s *:;:
w @ CROSSFADE Cald (Cakmbdy - % s b - :0IlSMACKal:unn;\,:eBllin:la;l.?epublit/Unimull :lZl
21 ) THREEDAYSGRACE JustLike You Uve/Zomba) 822 +61 28584 5 56N NICKELBACK Feelin’ Way... (Roadrunner Records/IDJMG) +111
20 @ THORNLEY SoFar SoGood (Roadrunner Records/I0JMG) 819 +51 24941 7 5611 DARKNESS Growing Dn Me (Must...Destroy/Atlantic)  +104
18 21 DAMAGEPLAN SaveMe /Atlontic) 582 20 2028 17 4P z:?s";:‘g:l:'mlf; ‘,*':'*:;;Wiﬂd-"ﬂ/ *::: |
27 @ SMILEEMPTYSOUL Sihouettes (Lava/ 570 +60 12811 B 48D | e O Check it Out Capitol al
22 23 AEROSMITH Baby, Please Don't Go (Cokmive/ 569 415 24893 8 400
26 @ THOUSANDFOOTKRUTCH Rawkfist (Tooth & Nad/EMC) 564 +35 15673 14 3 ,
29 @  SEETHER{/AMY LEE Broken (Wind.up/ 560 +103 184323 5 3 Most |
23 26 KIDROCK Jackson, Mississippi (Tap Dog/Atlantic) s 11w wns 15 o | Played Recurrents '.
24 27 TRAPT Echo (Wamer Bros.) 408 231 1408 16 350 e e m:;'\
32 @ - KORN Everything'veKnown (mmortaliEpic/ 376 +26 N2 4 3N SOBMASE e Nye it &
30 29 DROPBOX Wishbone (Re-AignUnversal 3 78 10848 15 A0 TRAPT Still Frame (Warner Bros.) 590
33 @ BURDEN BROTHERS Beautiful Night (Kirtkand/Trauma) 3 +11 16088 1" 291 LINKIN PARK Numb (Warner Bros.) 565
91 31 STORY OF THE YEAR Until The Day | Die (Maverick/Reprise/ 341 3 6288 10 220 ;’;::’JD";“:"W:G IW;;;P;AB,;”}’;;; igz
44 €D BREAKINGBENJAMIN SoCod (Holywood Ny 413 803 2 456 AUDIOSl:VEaI Amne Zign::y (Interscope/Epic) m
36 €D  SKILLET Savior Lava) 297 +80 543 2 3B
28 34  LO-PRO Sunday (Geffen/ 285 -191 12956 18 310
34 35 SEVENDUST BrokenDown (7V7) 280 50 9885 17 248 New & Active
39 €  FLAW Recognize (Repubic/Unversal mn +10 5235 4 212 ,
36 37 TESLA CaughtinADream (Sanctuary/SAG) 261 28 18403 13 9 ::'(;“Pf:‘v:“‘“s’: ?ﬂ'::l"‘;fa:::sw:;”;gﬁ:‘”;"”
38 @ DEFAULT TthWll Al Away /TW} 235 +25 412 5 22“ ATREYU lin GID'SS And Black /y,-c,o',y; )
: @ INCUBUS Talk Shows On Mute /Epxc/ 222 +86 4664 1 3213 Total Piays: 106, Total Stations: 10, Adds: 0
| @  TANTRIC TheChain (Maverick/Reprise/ 196 +67 7986 1 214 ::;f;': 50;45 f:l‘acl“;:ﬂ‘;n‘:_"" l’“:;'d"s” g
‘ @  NICKELBACK Feslin' Way Too Damn Good (Roadrunner Records/UMG) 195 +111 633 1 4 | e 0 TaE TRTH s B8 s !
4 42 ATOMSHIP Penci Fight (Windup/ 195 2 4203 6 208 - | Total Plays: 92, Totat Stations: 9, Adds: 0
97 43 LENNY KRAVITZ Where Are We Runnin'? (Vigin/ 192 20 6256 5 150 SEVEN MARY THREE Without You Feels (DAT) '
@  DARKNESS Growing OnMe (Must.. Destroy/Atiantic/ 7 4104 5026 1 223 | Totol Plays: 36 Total Staons: & Adds 1
46 @ CLUTCH TheMobGoes Wild DRT) 179 +16 W2 5 192 ',’:l':‘;::_ g <l ﬁ:’;_’s,’”"”""’s’m’
43 46 UPO Free (Nitrus/ m 12 5800 8 10 JIMMIE'S CICKEN SHACK IAARON LEWIS Faling Out (Koch
45 Q BLACK LABEL SOCIETY House Of Doom (Spitfire/ 175 +2 10653 3 141 Total Plays: 78, Total Stations: 7, Adds: 0
@ MAGNA-FI Where Did We Go Wrong? (Aezra/ 173 436 6 1 20 FEAR FACTORY Archetype (Ligud &/ '
. @  EARSHOT Wait (Warer Bros.) 165 +130 488 1 4826 I:‘g;:‘:’;offs':;:" sg‘:‘,';::,:’ ;::;,’ '
! 48 @ SEVENWISER TakeMeAs| Am (Wind.up/ 165 +18 1793 2 10 Total Plays: 6. Total sp,a,,,,,,,; g'n;“s; 8
e iy e et e ﬁf!’!ﬁiﬁ%’:?ﬁﬁ?S.fp‘?iifﬁu’i"w';‘iﬁ'?:i';‘iﬁlfs?Z’f&aiﬂ'?o?j‘;ﬁy"ﬁnf‘lﬁﬂz32:?3?.2532'.‘3?&22‘2’&“53;’3 ek || Detailed station playlists for all R&R | |
first. Songs below No. 20 are moved 10 recurrent after 20 weeks on the Chart. Most Added is the total number of new adds officially reported to R&R by each reporting reporters are available on the web at
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays "
(times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, ﬂ”ﬂwﬂd—s——cﬂ 4

The Arbitron Company). © 2004, R&R, Inc.

Don’t Miss
RGR CONVENTION 2004! JUNE 24-26, 2004

Iﬂim HILTON HOTEL in Beverly Hills, CA

| | at www.radisandrecoris.con

www.americanradiohistarv.com
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T & J )
America’s Best Testing Active Rock Songs R R alll e POWERED
| %n THEMUSIC 12 + For The week Ending 577104 A S ROCKTOP30 WEDIAB A?F
icasareot T EDIABASE CANADA . o
M M M LAST THIS TOTAL 1-  WEEKSON  TOTAL
Adtist Title (Label) TW LW Famil. Burn 18-34 18-24 25-34 WEEK  WEEx  ARTIST TITLE LABEL(S) PATS  plavs  CHART  STATiONS
NK The
LIRKIN PARK Lying From You (Warmer Bros.) 426 443 9% 1T% 417 407 426 1 @ woosasta Suipgnny el "Ll
RERAGTARY The B . 023 428 9% % 398 394 402 2 2 SWITCHFOOT Meant To Live (Red Ink/Columbia) 500 -7 4 20i0
- - - - . 3 @ THORNLEY So Far So Good (Roadrunner Records/I0JMG) 486 +20 § 201
SEVENDUST Broken Down (TVT) 418 415 6%% 6% 425 435 415 6 JET Coid Hard Bitch /Atiantic) 470 +38 s m
THREE DAYS... (| Hate) Everylhlng About You UvelZomba/ 416 429 98% 31% 394 389 398 4 & TRAGICALLY HIP Vaccination Scar (Zoe/Rounder) 464 +8 3 8/2
THREE DAYS GRACE Just Like You (ive/Zombal 414 426 6% 5% 407 492 403 ] LENNY KRAVITZ Where Are We Runnin'? Virgia/ 456 +47 § 1710
LOSTPROPHETS Last Train Home [Columbia/ 411 414 89% 20% 387 390 384 5 7 AEROSMITH Baby, Please Don't Go [Columbia) “n K] 4 19/0
GODSMACK Re-Align (Republc/Universal) 411 407 86% 18% 408 400 415 7 o & NICKELBACK Feetin’... Roadrumner Records/ID/MG) 439 +8 4 201
DROWNING POOL Step Up (Wind-up/ 409 407 73% % 423 402 44 8 9 @ TREWS Not Ready To Go (Sony Music Canada) 406 -19 4 230
SHINEDOWN 45 /Atiantic/ 409 413 7% 15% 394 394 394 10 8 POWOERFINGER (Baby {'ve Got...) [Republc/Universall 354 +23 | 15/0
APERFECT CIRCLE The Outsider (Virgi 407 399 8% 15% 400 413 387 14 VELVET REVOLVER Siither (RLA/AMG) M 4333 70
DAMAGEPLAN Save Me ttntic 405 34 5B% % AS3 383 4l 12 12 BUNK182 1 les You [Gaflon NN N
OFFSPRING (Can't Get Myl Heod Around You (Cobmbia/ 404 390 85% 13% 388 383 406 :; :2 DNORANSG | Swe.. mf‘""”’";”/““'“’ > a4 & m
o s | | e S e
; — AIMy... ec
Repubiic/Unwersal) ; 5% 12% 381 384 3.
i~ At it ‘:’ ::: e o 13 16 3DOORSDOWN AwayFromTheSun Ruticlimersal 238 72 4 150
CROSSFADE Cold (Cokwmbsa/ . s 20 D) ® DEFAULT Thvow it AN Away TVT) 2 e 4 e
TRAPT Echo (Warner Bros./ 399 405 92% 20% 3832 388 I 18 18 JET Are You Gonna Be My Girl /Atiantic/ 28 1 s 10
SMILE EMPTY SOUL Sihouettes L ava/ 3 415 6% 1% 38 3177 3Im 19 19. @ FINGER ELEVEN One Thing (Wind'up/ 208 18 4 1
INCUBUS Megalomaniac (Epec/ 395 383 M% 27% 388 312 A4 15 20  INCUBUS Megalomaniac (Epic/ 205 .72 4 15/0
STORY OF THE YEAR Until The Day | Dis Mavenci/Reprise/ 3.95 - 8% 4% M 400 W7 23 21 @ PILATE into You Hideout (Make Music/ 194 -3 § 1510
LOPRO Sunday (Geffen) 3 1N 4% %% Al 35 I 21 22 VWNES Ride (Capitoll 192 -15 § 10
MICKELBACK Figured You Out (Roadrumer RecordsO/MG) 388 391 96% 33% 388 351 385 25 LINKIN PARK Lying From You (Warner Bros./ 19 +12 L} 90
PUDDLE OF MUDD Heel Over Haod (Getfen) 381 389 80% 15% 385 351 M 24 @ DEFAULT (Taking My Lite Away (TVT) 185 +1 4 130
VELVET REVOLVER Skither (RCARMG) n - 4% ™ 388 348 IM 22 25 : SLACKIE & RODED KING Had Enu.d\..‘ﬂm North/ 178 22 L} 140
AUDISLAVE What You Are iterscope/Eak/ I 3M T W% I8 3N 35 3 ? SAMSUGERES Anikue Doasitieny? 173 +88 4 1B
JET Cokd Hard Bitch Arianic/ I AT % A% 34 45 34 22: * ;::Es:::'x S ERacs ;‘:: Nty ::: ': ; ':""’
&l‘l’.ﬂ IWUMSJ/ +
AEROSMITH Baby, Please Don't Go [Cokumbia/ 296 305 ST% 2% 219 28 3IW
S Ve B Bebut>. OFFSPRING (Can'1 Get My) Head Around You (Cokmbsa/ 158 +24 1 60
Tota sample, size 1s 401 respondents. Total average favorabiliy estimates are based on 2 scale ¢;I 1‘5£;drshke very much, 5 = lil;c, [Debut> SEETHER f/AMY LEE Broken (Wind'up/ 150 +37 1 81
wy{s w?ol ::mre I;redolhefa':n'gmsa'ngos’on;smusf n:::o é:?mnze m?}a’:nl wm;eps;?pnfc?m%% ] 24 Canadian Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
Based on persons 12¢. Persons are screened via the internet. Once passed. they can fake the music test based on the format/music Networks. Songs ranked by total plays for the airplay week of 4/25-5/1, Bullets appear on songs gaining plays or remaining
preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of flat from previous week. If two songs are tied in total plays. the song with the larger increase m plays is placed first. Songs
participants on the the Internet ony. Rate TheMusic is a registered trademark of Rate TheMusic.com. The AT system, is svalisiie ter beiow No. 15 are moved to recurrent after 20 weeks on the chart. Most Added s the total number of new adds officially
locai radic siations by calling 818-377-5500. RateThelusic.com daia is provided by Medisbase Research, 8 division of Promiers reported 1o R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a
\ Ratie Networts, J \song. ®indicates Cancon. © 2004, R&R, Inc.
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ALTERNATIVE

R&R May 7, 2004

| mtolkoff@radioandrecords.com

Vote Early, Vote Often

l _;ere are the nominees for this year’s Industry Achievement

Awards, and it’s all about you. You’re the ones who nominate.
You’re the ones who cast the final vote. You, you, you. Whining at
me, although highly amusing, accomplishes nothing. If I were you,
and I used to be, I’d start campaigning, cajoling, weaseling, plead-
ing, begging and batting your eyelashes for votes. The film indus-
try does it, why not us?

The final ballot came in a separate envelope with this week’s R&R. If someone other
than youDpens the mail, make sure they don’t accidentally throw it out. Find it, fill it in,
then read the instructions on where to send it. Ballots must be received by May 21.The
awards will be presented during a giant awards ceremony at R&R Convention 2004.

s PROGRAM DIRECTOR OF THE YEAR

STATION OF THE YEAR

KROX/Austin

KBZT/San Diego

KPNT/St. Louis

KROQ/Los Angeles

@

KITS/San Francisco

kfma
& 921 41013

KFMA/Tucson

LABEL OF THE YEAR

\\\\\ Wi,

EPIC E

k v \\\\\

Epic

=a ¢

Island Def Jam
Music Group

OAMBIA
Columbia

. i .

Imerscope/Geﬁen/A&M

RECONDS

Warner Bros.

Robert Cross

Sean Demery Melody Lee Garett Michaels Kevin Weatherly Dave Wellington
WXRK/New York KITS/San Francisco KROX/Austin KBZT/San Diego KROQ/Los Angeles KXTE/Las Vegas
LABEL EXECUTIVE OF THE YEAR

-
Geordie Gillespie Rob Goldkiang Robbie Lioyd Lynn McDonnell Howie Miura Jacqueline Saturn
Hollywood Warner Bros. Interscope/Geffen/A&M Reprise Island Def Jam Music Group Epic
MUSIC DIRECTOR OF THE YEAR

-,

Mike Halloran
KBZT/San Diego

Jaime Cooley
KNRK/Portiand

Vinnie Ferguson
WXDX/Pittsburgh

Mike Peer
WXRK/New York

= PERSONALITY/SHOW OF THE YEAR

Gene Sandbloom
KROQ/os Angeles

Steven Strick
WBCN/Boston

Traci Wilde
KPNT/St. Louis

Cane
WXRK/New York

Kevin & Bean
KROQ/Los Angeles

-

Yananar oo oo oo cl

Hardy
KXTE/Las Vegas

Shredd & Ragan
WEDG/Buffalo

Leslie Fram
WNNX/Atlanta
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ALTERNATIVE TOP 50

- May 7, 2004

ARTIST TITLE LABEL(S)

JET Cold Hard Bitch (Atlantic/

LINKIN PARK Lying From You /Warner Bros./
HOOBASTANK The Reason fisland/I0JME)

311 Love Song Maverick/Voicano/Zomba)

A PERFECT CIRCLE The Qutsider (Vargw/
LOSTPROPHETS Last Train Home (Columbia/

VELVET REVOLVER Siither (RCA/RMG)

OFFSPRING (Can't Get My) Head Around You (Columixa/
BLINK-182 | Miss You /Geffen/

YEAH YEAH YEAHS Maps /Interscape/

INCUBUS Megalomaniac (Epic/

INCUBUS Tak Shows On Mute /Epic/

MOOEST MOUSE Float On /Foic/

GODSMACK Running Blind /Republc/Universal)
BEASTIE BOYS Ch-Check it Out /Capvtol)

NICKELBACK Figured You Out /Roadrumver Records/IDJMG)
PUDDLE OF MUDO Heel Over Head (Geffen/

THREE DAYS GRACE (I Hate) Everything About You {/Ae/Zomba)
AUOIOSLAVE What You Are finterscope/Epic)
SWITCHFOOT Dare You To Move /Red /nk/Cokumixa/
MUSE Time Is Running Out (EastWest/Warner Bros.)
NEW FOUND GLORY AN Downhill From Here /Geffen/
SMILE EMPTY SOUL Sihouettes [Lava/

THREE DAYS GRACE Just Like You {/ve/Zomba)
SEETHER {/AMY LEE Broken (Wind-up/

TRAPT Echo (Warner Bros.)

VINES Ride (Capitol)

SHINEDOWN 45 /Atisntic/

SLIPKNOT Duality /Roadrumner Records/IOJMG)
THORNLEY So Far So Good /Roadrumner Records/A0JMG)
VON BONDIES C'mon C'mon /Sire/Reprise/

STORY OF THE YEAR Anthem Of Our Dying Day /Maverick/Reprise)
STROKES Reptiia /RCARMG/

EVANESCENCE Everybody's Fool (Mind-up/
YELLOWCARD Ocsan Avenus Capitall

CYPRESS HILL What's Your Number? /Cokwebis/
DARKNESS Growing On Me Must...Destroy/Atientic)
COURTNEY LOVE Hold On To Me /Vigin/

MORRISSEY kish Blood, English Heert [Sanctusry/SR6)
FRANZ FERDINAND Take Me Out Domino/fisic/

LENNY KRAVITZ Where Are We Runnin'? /Vigie/

AUF DER MAUR Followed The Waves Capitolf
BLINK-182 Down (Geffen/

SUGARCULY Memory /Fearfess/Artamis/

LIVING END Who's Gonna Save Us? /Reprise/
DROWNING POOL Step Up /Mind-up/

SNOW PATROL Spitting Games (A&M/nterscape/

BAD RELIGION Los Angeles Is Burning Eoitaph/
BREAKING BENJANIN So Cold /Halywood)

MICHAEL ANDREWS f}GARY JULES Mad World Unversal!

65
POWERED[]]

TOTAL
PLAYS

2578
2349
2186
2095
1776
1774
1620
1611
1574
1522
1483
1387
1322
m
1120
113
113
1022

936

272
266

s
+34
+36
-58
191
+53
-323
+236
+33
-76
+57
-161
+245
+97
g
+1119
-102
-219
-112
+139
+69
+108
+136
+76
+47
+155
-192
-354
+43
+236
+57
+81
+221
-110
+39

-182
+198

+29
+154
+82
+151
+68
+1
-285
12
+55
+ 844
+117
-37

TOTAL
AVOENCE
L]

179614
151367
155133
144878
98328
126061
132332
87266
85169
113470
124319
90514
104476
53812
119447
13756
51120
75691
52428
39372
66711
47983
30707
47380
37260
44365
27821
27458
41352
38288
25151
36344
57851
22552
37024
24258
23150
14349
41829
374%
20448
12655
43007
12606
14403
1.
8070
24225
14170
18472

WEEKS ON  TOTAL STATIONS/
CHART ADOS

15
13
15
15
22
20

4
12
19
1"

-
W N WM NN

EECEESESuPEEEE

-
~N e M

1
1
"

m
671
1010
6911
65/0
o
6712
an
65/0
6511
6510
69N
56/2
5312
1676
5210
610
590
452
5112
5877
6316
520
5513
an
5010
510
30
4618
4112
a3

g5

[ o d
2

MEDIABASE

®
Most Added
www.rradds.com
ARTISTTTTLE LABEL(S) 400§
BEASTIE BOYS Ch-Check It Out (Capitol) 76
EARSHOT Wait (Warner Bras./ 17
KILLERS Somebody Told Me (Isiand/I0JMG) 15
NICKELBACK Feehn’ Way... (Roadrunoer Records/i0JMG) 12
FRANZ FERDINAND Take Me Out /Domina/Epsc/ 10
BLINK-182 Down (Geffen/ 9
MUSE Tame Is Runnang Out /EastWest/Warner Bros.) 17
SEETHER fIAMY LEE Broken /Wind up/ 7
LT Looks Like They Were Right VitrusiORT) 7

Most
Increased Plays
= o

Y
ARTST TALE LABELS) NCREASE
BEASTIE BOYS Ch-Check It Out (Caprtal/ +1119
INCUBUS Talk Shows On Mute /Zpic/ +245
VELVET REVOLVER Siither (RCARMG) +236
SUPKNOT Duality (Roadrumer Records/0/MG) +236
STORY OF THE YEAR Anthem Of Our... (Mavenck/Reprise)  +221
DARKNESS Growing On Me (Must...Destroy/Atiantic) +198
SEETHER {/AMY LEE Broken (Wind up/ +155
FRANZ FERDINAND Take Me Out (DominaEpic/ +154
AUF DER MAUR Follewed The Waves /Captod +151
AUDIGSLAVE What You Are (interscape/Epic/ +139

Most

Played Recurrents

TOTAL
ARTIST TITLE LABEL(S} PLAYS
FINGER ELEVEN One Thing Wier'ag/ ns
LINION PARK Nasvb Warner Sres/ "3
SWITCHFOOT Moont To Live Red inkCokembia/ m
AR Siver And Cold (DrasmWorks/terscope/ =]
JET Are You Genne Be My Girl (Ariastic/ M2
WIITE STRIPES Seven Natien Army (Thind MawV2/ m
STORY OF THE YEAR Unti The Doy | Dis MoverickReprisei 678
LINKIN PARK Faint (Warner Bres./ [}
AUDIGSLAVE | Am The Highway (nterscape/Epic/ ]
AUDIOSLAVE Like A Stene (interscope/Epic/ 56

79 Alternative reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 4/25-5/1. Bullets appear on songs gaining plays or remaining fiat from previous week. !f two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reportedto R& R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of piays
{times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004,

The Arbitron Company). © 2004, R&R., Inc.

Powergold

The Leaders in Advanced Music Scheduling Software for Windows $8/ME/NT/2000/XP

Detalled station playlists for all R&R
reporters are available on the web at

www.radioandrecords.com.

Call us and we'll make it EASY for you to switch.
Sales: 1-800-870-0033 @ Support: 501-821-1123

Download a free trial version at www.powergold.com

info@powergold.com

www.americanradiohistorv.com
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66 ALTERNATIVE _ -
~ » May 7, 2004
8 B
America’s Best Testing Alternative Songs 12 +
" mu: For The Week Ending 5/7/04
roweneo ] HEDIABASE
. Persons Men Women
Artisi Title (Label) W LW  Familiarity Burn 18-34 18-34 18-34
AFI Sitver And Cold [Dream Works/Interscopel A 408 7% 6% 399 393 404
BLINK-182 | Miss You (Geffen/ 4.08 398 7% 30% n (A1) 409
LOSTPROPHETS Last Train Home (Columbial 4.05 4.27 80% 18% 197 392 an
HOOBASTANK The Reason {siand/IDJMG/ 398 423 8% %% 3.92 367 412
TRAPT Echo (Warner Bros./ 398 397 80% 19% 399 378 4.16
OFFSPRING.{Can’t Get My) Head Around You (Cokmba/ 393 4.05 89% 18% 3.85 1396 375
SWITCHFOOT Dare You To Move (Red /akt/Columixa/ 393 4.04 83% 10% 382 3.50 4.08
INCUBUS Talk Shows On Mute (Epic/ 39 392 3% 9% i wm M
INCUBUS Megalomaniac (Epec/ 388 8 96% M i in in
FINGER ELEVEN One Thing (Wind-up/ 388 3179 7% ©4% kR &) i s
A PERFECT CIRCLE The Outsider (Vagi/ 385 379 3% 1% 19 392 i
LINKIN PARK Lying From You (Warner Beos.) 384 396 "% 23% 383 n 393
NEW FOUND GLORY AN Downhill From Here (Geffen/ is - §1% 10% 385 kX | kR &)
LIVING END Wha's Gonna Save Us? (Reprise/ 381 n3 8% | 2 378 kR 1 kR K]
THREE DAYS GRACE Just Like You (Uve/Zomba/ 380 - 59% ™% 370 336 4.02
SMILE EMPTY SOUL Sihouettes {ava/ 380 383 59% ™ - 368 348 3.83
311 Love Song (Maverick/Volcano/Zomba) 3.76 380 94% 31% in 3.65 393
JET Cold Hard Bitch /Atiantx/ 3.5 389 89% 22% 3.66 3863 389
THREE DAYS GRACE (I Hate) Everything... ivelZomba/ 374 393 98% 45% k] ) .37 407
VINES Ride [Capitol) i 358 73% 13% 3.66 k1)) 364
AUDIOSLAVE What You Are finterscape/Epic) in 353 3% 15% 3 393 387
STROKES Reptilia (RCA/RMG) n 358 2% 12% 313 353 38
GOOSMACK Running Blind (Repablc/Universall 3.52 kX! 65% 15% kY ) 3.22 362
NICKELBACK Fgured You Out (Raadrunner Records/IOJMG) 343 363 93% 36% 3.38 3.7 355
PUDOLE OF MUDD Heel Over Head (Geffen/ 343 349 "% 18% 3.33 3.20 345
MODEST MOUSE Fioat On (Epwc/ 338 - 9% 1% kX Y 350 343
YEAR YEAR YEANS Maps (Interscope/ 325 2% 25% 3.25 M 3.0

Premiere Radio Networks.

Total sample size is 458 respondents. Tolal average lavorability estimates are based on a scale of 1-8. (1=disike very much. 5 = like
very much). Total lamiliarity represents the percentage of respondents who recognized the song. Total burn represents the number
of respondents who said they are tired o hearing the song. S0ngs must have 40% famifiarity to appear on survey. Sample composition
is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music
prelerence. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of
participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available
for local radio stations by calling 818-377-5300. RateTheMusic.com dala is provided by Mediabase Research, a division of

=

| /. TOP20 SPECIALTY ARTISTS

PARIS, TEXAS /Vew Ling) "Like You Like An Arsonist”
ROCK AGAINST BUSH VOL. | Fat Wreck Chords) “The Lion & The Lamb”
KILLERS fisiand//DJMG) “Semebody Told Me”
0ZOMATU! (Concord) “Saturday Night”
LORETTA LYNN //nterscope) “Portland, Oregon”
RIDE (First Tima) “Sight Of You"
THEY MIGHT BE GIANTS (Barsuk/ “Am | Awake?”
MORRISSEY /Sanctuary/SRG) “Irish Blood, English Heart”
GOMEZ (Hut/Virgin) "Silence”
. FRANZ FERDINAND (Domino/Epic) “Take Me Out”
. BEASTIE BOYS /Capitol) “Ch-Check It Out”
THE STREETS (Vice/Atlantic) “Fit But You Know It”
MODDEST MDUSE /£pic/ “Float On”
THE SHINS (Sub Pop) "Kissing The Lipless” b
JERSEY (Universal) “Generation Genocide™
. RYAN ADAMS (Lost Highway/IDJMG) “Wonderwall”
. SIMPLE KID (Vectar/ "Staring At The Sun”
FRENCH KICKS /Star Time) “One More Time™
DRESDEN DOLLS /8 Foot/Readrunner/IDJMG) “Girl Anachronism”
. LOLARAY /Red Ink} “Automatic Girl”

5 P N | oW e

N“““““
Se®N@deEwN~O

K Ranked by total number of shows reporting artist.
i

e
Record Of The Week W

ARTIST: Paris, Texas
TITLE: Like You Like an Arsonist
LABEL: New Line

Hailing from neither Paris nor Texas, Madison, Wi-based
five-piece Paris, Texas have been letting the good times rol
since 1997.After recording a five-song demo in the basement of Rainer Maria
singer-gultarist and fellow Madison resident Kyle Fischer, the Paris boys cut a
couple of EPs and a full-iength before signing with New Line for 2004's Like You
Like an Arsonist.A bright, guitar-driven blast of power pop from start to finish,
Arsonist is Paris burning at their best.Yeah, they love the *80s, but they're not
stuck there. Instead, they combine the best of the neon-shoelace era with the
manic pop punk of today. And you can rip that emo tag off the ironic T-shirt;
Paris have crafted a melodic album that brims with brilliant guitar lines. wry lyr-
ics and, above all else, personality.“Bombs Away" is more fun than firecrackers
on the Fourth of July,and tracks like “Action Fans! Help Ust"™ and “Hip Replace-

ment" are too good to be ignored.  _ grank Correia, Rock Speciatty Editor
.

EventTape®

BunchaBanners™

« FlashBags™ {
¢ BumperStickers 3
* Ponchos

LAV
* KeyTags RSEK
e StadiumCups

Party Zong

FirstFlash!@

6528 Constitution Drive * Fort Wayne, Indiana 46804
Fax: (260) 436-6739 * www firstflash.com

1-800-21 FLASH

W02 IAW D045,

Perty Zong Perty Zone

Party Zong

1-800-213-5274
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Total Plays: 198, Total Stations: 14, Adds: 1

STERIOGRAM Walkie Talkie Man /Capitol)
Total Plays: 173, Total Stations: 9, Adds: 0

Total Plays: 145, Total Stations: 11, Adds: 1

Total Plays: 113, Total Stations: 9, Adds: 0

TONY C. ANO THE TRUTH Littie Bit More /Lava/

GRAHAM COLTON BAND Don't Gve Up On Me (Stummentiiersal

Seags ranked by total plays

www.americanradiohistorv.com

R&R wants your best snapshots(color or black & white).
Please include the names and titles of all pictured and send

them to:

R&R, c/o Mike Trias: 10100 Santa Monica Bivd.,
3rd Floor, Los Angeles, CA 90067
Email: mtrias@radioandrecords.com

4 g
R Stations and their adds listed alphabetically by market '

. . . 4 KQRXOdessa, TX WBRUProvidence, Al NITS:San Francisco, CA* WSUNTamoa, FL*
mummer | e o | e | —" e wr e o
70 (s APOARS: ligwse Moyt T Do AP0 e Scmidt u eders WD Michael Tosd D hnty Yoo APOMO Aarsa L 3
1§ BEASTE BOYS 17 BEASTIE BOYS D Mah Frastim MO Doa Jantren S BEASTE BOYS 14 BEASTE 80VS % Bovs 19 BEASTE 80YS 9 BEASTE 00YS
1 EARSHOT SEETHER VAMY LEE 72 BEASTE 80YS BEASTE BOYS 1 FRANZ FERDINAND 7 SHINEDOWN

SEETHER YANY LEE B0 AUOIOSLAVE BREAKNG BEOUAMIN 7 SEVEM MARY THREE
BREAING BE A DER WA X RS 7 DARKNESS
7 WCKELBACK
ru
— KRZQReno, NV* KCMUSan Juse, CA*
WAVF/Charieston, SC* 121 A . by
cmum-. - - Ty :3_"'0-&.! Paso, TX* il M Towee WITAMiami, FL* APOMD st Distio NEW FOURD GLORY KFMATucson, AZ*
13 ‘f-.: ﬂ»m POMO. Juse Gorcia 2 SLIAOGT - Ml e = L ?IAISEYI!S ing 0 .-5v
N s 3 BEASTE 8OVS 1 THREE DAYS GRACE 12 BEASTE BOYS KHSZ/Oklahoma City, DK® LOLARAY 2 WSt
1 FRANZ FERDIMAND e STORY OF THE YEAR FOMPOINT o gy
- MR Ak W BASTE a0
% [ .
WEND/Charlotie* SL%U Jre o o [n-- .."Mlu X
oM i u':. - e M0 Oave Hanaced
POMD Joch Do WPLAMacksonville, FL* WDYLRichmond, VA* -1
2 BEASTIE BOYS 0. Gail Avstin WLUMMilwaukee, Wi 5 Mae 10 BEASTIE BOYS
e g o+ T =
" I .
Fi owomncw | TRIETT | MRS e
37 NICKELBAGK SUROKT 1 n W5 Cortm Prrce
% WITE Bovs 16 SHINEDOWM e ' BEASTE BOYS
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‘Getting Back To The Basics

Continved from Page §

KINK/Portiand, OR PD and format veteran Dennis Constantine takes that perspective further by delv-
ing deeper into the music choices a Tripie A station has based on the market in which it is located.

Keith Cunningham of Media Positioning addresses the misperceptions that Triple A often has to
contend with and offers an interesting angie on tuming the diversity aspect of the format into an
advantage. WXPN/Philadeiphia PD Bruce Warren presents the public-radio perspective and ex-
plains how it can offer insights for the format at large.

Dave Rahn, the other half of SBR, gives us some important pointers for when it's ime to consider
# station website and offers suggestions on how to make that website complement your on-air prod-
uct John Stevens from Paragon Media Strategies has some heipful hints on ways to use the re-
search data available to you when you have a limited budget.

And, finaily, | have written a feature on Rachael Yamagata, an exciting new artist who is destined
10 become a success at Triple A.

Itis my hope that this year's Tnple A special highlights the unique qualities that make the format so
exciting to be invoived with and that it will inspire some company out there
to seriously consider the format for a market that still doesn't have a sta-
tion doing it.

Community Connection

Before we move on to the other features in this special, | wanted to
address one of the key things that makes this format so successful in the
markets it serves. Every radio station needs to establish a connection to
the community it broadcasts to, but | contend that Triple A has done a
better job of this than most, not only in the area of brand marketing and
lifestyle involvement, but, equally important, by doing things that heip de-
fine and improve the communities it serves.

Chris Mays, Station Manager of KMTT (The MountainySeattie, feels
that a connection with the community is extremetly important for Triple A
radio. “In the face of the competition we now have to deal with, both other radio stations, as well as
satelite, the Internet, iPods and so0 on, interactivity between the radio station and the listener is
crucial,” she says.

“We can no longer just be a voice that talks to people; we need to be a voice that brings it back full
crcle. That means touching the listeners’ hearts and minds, and that means being part of your com-
munity on as many leveis as possible. <

“In addition to ifestyle and station-oriented music events, charitable
and civic causes are a natural place for the format to go. When we start-
od The Mountain, we decided that we were going to stand for certain
values, and, at the time, we made the effort to be known primarily as the
‘green’ station, the station that focused on environmental issues.”

According to Mays, being part of the community also means choosing
local charities to akgn your station with. The Mountain's primary charity is
the Wildemess Society, which has received over $650,000 from the sta-
ton from the sales of Live From the Mountain Lounge CDs and benefit
concerts. But all the other charitable efforts of the station are targeted to
local organizations that are involved with animal nghts, homeless and oth-
« needy people, AIDS organizations and 30 on. Louren Mocleash

Mays cautions, however, that the first rule of thumb is to narmow your focus. “Being focused means
concentrating your efforts on one thing at a time,” she says. “Generally speaking, we try to have only
one major promotion on the air at a time."

Ahead Of The Curve

KTCZ (Cities 97 )YMinneapolis PD Lauren MaclLeash thinks that Tnipie A, in general, is way
shead of the curve when it comes to community involvement on both senous and more lighthearted
leveis. She thinks the audience expects Cities 97 to be informed and to keep its listeners
informed. Being genuinely invoived in the day-to-day lves - —_
of your listeners is one of the key components of win-
ning.

Cwis Mays

“Part of the DNA of the radio station has al- "
ways been music and community,” MacLessh
says. “They pretty much go hand-in-hand here, ¥ ,

“The man who has no imagination,
has no wings.”
= Muhammad AN

and when you can seamiessly tie them together, the benefits for the station and the community — or
the community institution or organization involved — can be great.

“The third element is connecting with the audience's lfestyle. Those three aspects are basically
the litmus test for any major, full-on station promotion we do. if we can get music in there, that's
great, but it has to aiso benefit the community and be of interest to the audience that listens to us.*

Like most successful Triple A stations, KTCZ has annual events that it nurtures from year to year,
such as the Bed Race for Bridging Inc., 8 charity that heips the homeless;
the Basilica Block Party concert, which has heiped restore the Basilica of
St. Mary landmark; and, of course the Cities CD, which, in 15 years, has
generated over $4 million for local charities. In fact, the station’s continu-
ous community involvement just gamered it an NAB Crystal Award for com-
munity service.

MacLeash also feels that being the voice of current events can be very
important, whether you're talking about local elections and important city
concemns or the tragic events of Sept. 11, 2001. “it really depends on the
magnitude of the event.” she says. “You can deal with many of the impor-
tant civic issues on your morning show and special weekend shows, o you
can take it all the way up to suspending your regular programming and tying
in to the feed from your sister News station

“However, unless it is an extreme situation, | feel we need to stay as true to what we are as pos-
sible, because, frankly, most folks will go to the News or Talk station if they want depth about some-
thing. They come to us for music, primanly, because we are a music-based format.”

A New Twist

As you know, KBCO/Denver has been around for quite a while, and over the years it has estab-
lished some great benchmark promotions that benefit the station on a lifestyle level. it has a winter
ski promotion it's been doing for years and, of course, the Kinetic Scuipture Chailenge.

“It's important to remember that music is a central element to making aimost all our Ifestyle pro-
motions successful,” says PD Scott Arbough. “Sure, we have the mountains and the beautiful scen-
ery around here, but KBCO's main association with the listeners is the music.

“Not only do we put our logo on many shows. we aiso try to create opportunities, like the World
Class Rock Festival in Winter Park. In fact, we were just named the Best Outdoor Festival by Wes!-

KBCO is involved with many other community and charitable events, many of which tie in with the
moming show, but the station's Studio C performances are by far the most successful thing it does
on a regular basis — both the on-air feature and the CDs the station produces every year. Over the
years KBCO has donated millions from the CDs to the Boulder County AIDS Project

But this year the station decided to put a different twist on the idea by
making the Studio C CD local-artist-oriented. “We have already done 15
of these, and so this year we thought we'd try something different.” says
Arbough, “We are calling it Studio C: Local Edition. We have pulled out
local performances from the past and aiso invited a bunch of new acts
into the station to record. It is 8 mixture of locally based national acts and
acts that are more regionally successful.®

The proceeds from the CD will benefit music-education programs in
the Denver public school system. “The response from the community has
been outstanding,” says Arbough. “Not only do we expect to sell a lot of
these CDs, but lots of people have stepped up to make a direct donation
to this program — money, musical instruments, free billboards around
town from Viacom to heip promote i and 8o on.

“it's one of those things you do, and then you're biown away by how caring and giving the commu-
nity can be.”

Dave Benson

A Community Within A Community
KFOG/San Francisco, another NAB Crystal Award winner, has been around for 20 years and was
very early to adopt the idea of developing a istener community. "KFOG and Susquehanna were way
shead of the curve on relationship marketing,” says PD Dave Benson. “The simpie way to look at it is
- to develop your audience under an umbreila term. The more compi-
Y cated perspective is database management and marketing.”
According to Benson, you can put your station in
| front of the community by doing certain promotions

Continued on Page 84
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It’s still about the music

B_y John Bradley

To John Bradiey: I'd like to ask for your participation in
RA&R’s annual Triple A special. The theme this year is The
Tripie A Playbook. /d iike to address the basics of what
makes-a successful Triple A station. Your mission Is to
present some thoughts on the right way for a Tripile A
station to present Itself on the alr, particularly with its
on-air personalities, Its production style and Its overall
vibe. Thanks, John Schoenberger.

Frankly, | was hoping | could write about what new restaurants to visit this summer at the R&R
Tripie A Summit in Boulder. But I'll take a stab at this. How shouid a Triple A station present itself on
the air?

Mainly Music

| can't write about the on-air vibe of a Triple A station without starting with the musi¢. “It's about the
music® — many stations use this as a slogan, because it's true Fans on listener panels tell us that
they go to the Triple A frequency for one clear reason: to hear a wide varety of music and songs they
like. The Tripie A station is music-centered. Its world revolves around music.

Currently, there seem to be several vanations of the Triple A music mix (about as many as there
are reporting stations), but they revolve mainly around two principles, according to listener panels

First is a mix of music from then and now. Triple A is uniquely positioned between Classic Rock,
Hot AC and Alternative stations. None of those formats play music from then and now. They are

The station should be talking about music, doing music-
based promotions and oozing music from every

megahertz.

either new or old. Tripie A mixes eras. Listeners like that. They expect it If the station isn’t bouncing
around in eras, the mix is off.

The second music vibe is that Triple A plays music that other stations don't. This shouldn't be a
license to play obscure junk though. Unsuccessful stations do this too well. Triple A works best when
it plays music beyond the 300-song Classic Rock fist and beyond the 40 currents and recurrents at
HotAC.

The Triple A music difference is, again, varety. it breaks new artists. It's a home for oider artists
who no longer get much radio airplay. it plays older songs and artists that other formats don't. Throw
in the crossover hits, and you've got a wide variety of music

Mix it up. Bounce around. Never stray far from hit songs and hit artists. And don't be fimited to the
same repetitive hits like the other formats. That's the Tripie A music vibe.

Beyond the playlist, the station’s music sensibility should be apparent ail the time on the air at
Triple A. The station should be talking about music, doing music-based promotions and 0ozing Mu-
sic from every megahertz.

Listeners aren't coming for traffic, contests or the aftemoon DJ. Those are important attributes
that compiement the music, but Triple A's primary product is music. Every time listeners tune in, they
should get the feeling that the station is. as the slogan says, about the music.

The Power Of Personalities

If the station is about the music. what are the announcers talking about? Music, | hope. Connect-
ing and enhancing the music is their No. 1 job, When asked about Triple A announcers, listener
panels say that these DJs know their stuff. They are knowledgeable about the songs. artists and
concerts. The DJs make the artists come alive and make the music more interesting.

Triple A announcers are really music guides. They should always say more about the music than
just alazy reading of title and artist. | don't want to hear a rote reading of the three songs just played
fotlowed by a mechanical listing of the next three artists coming up. Tell me something interesting
about the music. Show me, guide me, inform me, rock with me. Be a listener. Be a music fan, just
like me.

When announcers don't know the music, it shows. When announcers are not listening to the
music on the air in the studio, | can hear it. Announcers in Triple A are better than those at other
formats at making the connection with the music. and listeners recognize that.

Beyond being a guide to the world of music, there are lots of other
qualities to Tripte A announcers. They should strive to say their daity

chores (weather, promos, Norah Jones backsell) in a different way
each time. They should choose descriptive, colorful words. They
shouid speak one-to-one to an individual, not to a group or

cliches — no radio-speak. - =

The Right On-Air Vibe

“If you train hard, you’ll not
only be hard, you’ll be
hard to beat.”

to an audience. Most of all, they should avoid using tired — Herschel Walker

-"ll‘lllli
|

Triple A announcers should sound upbeat and iively, like they're
having fun. Smile. Listeners zone out mentally if, in their delivery,
announcers are not interesting to listen to. Radio is entertainment
50 do your job in an entertaining way.

Power Production

Radio has come to rely on production more than on live an-
nouncers to present a station's sound and stationafity. Triple A is no exception. There's lots more
production than there are live announcers. There are several qualities that | listen for on Triple A
stations when it comes to the production vibe. '

Style: Triple A production should be easily understood (intelligible), without a fot of lasers, explo-
sions. fittered voices or movie and TV clips. The production should have a different sound and feel-
ing — a more adult vibe — than that on the CHR and Alternative stations.

Multiple-voice production works great. Interesting music beds and music accents work well and
reinforce that the station is about a wide variety of styles. Like the announcers’ delivery, keep the
production upbeat and lively. Make it simple and to the point, yet creative and distinctive. Production
is one of the hardest elements in radio to describe in words, let alone wnite about. You've got to hear
it to know when it's right.

Message: What's the station’s primary message? It's likely to be music variety. Don't be scared
to use the "V" word. Many stations may claim variety, but Triple A can deliver. Use vanely in the
production copy if it's not in the station's slogan. The primary message should be heard frequently
and presented in different ways, Say the same thing often in a variety of ways, and you'll get your
message across better.

Make your message believable, and deliver on the promise. A station should sound proud and
confident but not overly boastful and hyped. Listeners are turned off by marketing cfiches and radio-

speak.

John Bradley

Rock ‘N’ Roll NPR

1 quote the quotabie Dave Benson — PD of KFOG/San Francisco — who said Triple A, specifical-
ly the morning show, is “rock 'n’roll NPR ° That's a cool vibe! It means the format has the smarts, the
timeliness, the inteligence and the information of National Public Radio, but does it in a more enter-
taining, energetic, mass-appeal, trendy, musical way.

Tripie A shares lots of cume and TSL with NPR, PRI and public radio in general. That's because
Tripie A is the music format that those fisteners can come to without feeling insulted and assauited.

Tripie A and NPR cater to people who are Cunous — curious about music and life. They like to
hear new sounds and ideas mixed with the safe and famifiar. Triple A needs to have an NPR qualty
about it without sounding elitist.

I've always believed that Triple A is not a passive format. A Triple A radio station’is something that
you make a conscious effort to listen to. It's active listening. You actually pay attention to it Yes, its
good in the background (and works in that all-important at-work environment), but when you actually
listen closely, there's something there.

AC and Smooth Jazz are passive and background. That's why they have to market so much

Predictable unpredictability — that’s the vibe | want
when | tune in to any radio station, induding

Trple A.

People forget that they're listening to it, and they need to be reminded. Tripie A can be more fore-
ground. We engage listeners. They pay attention. What's on your station for them to pay attention

to?
Great Promotions

When [ tune in to a Tripie A station, | expect to hear stuff going on. This isn'tan iPod. There hasto
be more to listen to than just great music. Promotions round out the station and complement the
adult rock. Triple A promotions ideally should revoive around music.

Listeners want to hear about local concerts. That's why Triple A is more involved with concerts
than any other format. Listeners also want their music with a twist. That's how concert trips were
invented (a.k.a. “World Class Adventures”). Concert trips marry music with fun, as in travel, espe-
cialty when it's travel to an exotic international destination.

Beyond concerts, promoting local events and activities (not sales remotes) is an important aspect
of Tripie A radio. These are active listeners, not couch potatoes. They want their radio station to be
connected to their lifestyle and their community.

Keep in mind the promotion hierarchy: listeners first, station sec-
ond, chent third. A promotion must have clear and strong listener
benefits or it shouldn't be done. Put the listener
first, not the client. Otherwise, you'll be doing 3
disservice to both listener and sponsor. ‘

Continued on Page 84
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The Right Music Mix

It all depends on your market

The notion of customizing the sound of a radio station
to its market is not a new idea. Back in AM radio’s hey-
day, WABC sounded iike New York City, KHJ fit South-
ern Callfornia, and WLS was the sound of Chicago. The
basic concept of talioring music to individual markets
applies to all formats. Since this article is appearing in
R&R’s Triple A special, 1 will address many of that
format's specific situations.

1 will begin with this preface: Triple A is not really a format as much as it is an attitude. The stations
we read about in these pages are a renegade group that found a formatic opportunity in their markets.

Each station is customized for the specific radio needs of its city. The one thing ali of our stations
have in common is that they appeal to an aduit audience. However, for the most part, that's where
the similarity ends

The.heritage radio stations on the panel (KBCO/Denver, KFOG/San Francisco; KINK/Portiand,
OR; WXRT/Chicago, etc.) were once listed in R&R under more general formats (AOR and AC).

As word of the success of these stations spread, owners of underperforming FM signais thought
that copying the playiist of one of these outlets would be their ticket to finding success in their mar-
kets. However, many quickly learned that you can't simply take the playlist of KBCO and plug itinto
a station in Des Moines and have the same success.

As more stations jumped on the Tripie A bandwagon, trade publications brought this rebellious
group of stations together. This was a little more than 10 years ago. The record companies created
departments to promote to these outiets. Charts were created, and pressure to conform was ap-
phed. "

We have to keep in mind that these stations were built on the foundation of nonconformity, but,
nevertheless, bringing this group of stations together has been good for the Triple A format. Many
creative artists who didn't meet the expectations of the big formats got record contracts and got their
music heard on the radio because a community was forged.

Finding A Niche

There is no standard demo for Triple A stations. Each fills a specific need in its market in orderto

find a significant audience. Some stations, like KENZ/Salt Lake City, WGVX/Minneapolis, WTTS/
Indianapolis and KCLC/St. Louis, aim for a 25-34 audience. They play a heavy dose of younger-
skewing currents mixed with aiternative goid titles, taking the name “Aduit Alternative” literally.

it doesn’t matter what format you are in, your radio
station needs to fill the needs of the community you
serve. When you do this, you will relate to listeners and
create a radio station that people in your city will find

very appealing.

On the other end of the scale, heritage stations like KBCO, KFOG. WXRT and KINK aim at an
older audience by playing a heavier dose of older library tracks, better fitting the description of "Adult
Rock” stations

Stations also slant their gender appeal. Many Tripie A's lean their music toward men, while other
stations, like KTCZ/Minneapolis, WBOS/Boston and KINK, play a female-friendly music mix. Each
station must find its niche in its particular market. Having a unilateral, standardized playfist would not
accomplish this. .

Each city has its own feeling and attitude too. While both Austin and Nashvilie are music centers,
each has its own unique lifestyle. Austin is a liberal college town with Tex-Mex health-food restau-
rants, while Nashville is the home of country music and "meat and three” greasy spoons. KGSR/
Austin and WRLT/Nashville reflect the lifestyles of their individual cities by each having its own sound.

Religious and lifestyle attitudes are aiso important to consider when creating a unique music mix.
The maijority of the population of Salt Lake City is Mormon. KENZ is sensitive to that and reflects
those values in its programming. WFUV/New York, on the other hand, taps in to the mind-set of the
folk movements of Greenwich Village and lower Manhattan with its City Folk programming.

Competitive Landscape

Each city has a different competitive landscape. In Minneapolis, Classic Rock is more than aptly

covered by the city's No. 1 station, KQRS, so KTCZ takes a more

contemporary, Hot AC approach with its music. positioning itself
KQRS and curent-based Triple A competitor WGVX.

KBCO and KINK both have goid-based Tripie A and Clas-

sic Rock competitors that piay their goid ibreries on one

_ “The will to win is important,
but the will to prepare is vital. ”

side and strong Hot AC stations on the other side, so they have to
position themseives differently.

In addttion, many markets with successful Tnple A stations also
have very strong NPR stations that are the Triple A's No. 1 shar-
ing stations. In other markets, the Classic Rock station is the top
sharing station, while in other markets, Howard Stem’s station is
the top sharing station. The differences in each station’s compet-
itors help customize the music mix for the market's specific needs.

A good way to find what kind of library mix will work best for your station is to study the radio
history of the market. What were the music and radio influences of your target audience as they
grew up? If you are targeting baby boomers, they listened to the Rock and Pop stations when they
were forming their musical tastes.

What were the big stations in the market when boomers were in their teens? In Boston, it was
WBZ and WBCN; in Washington, DC, WPGC and WHFS; in San Francisco, KSAN and KFRC; in
San Diego, KCBQ and KGB; and so on. Each of these influential stations had its own sound and
music heritage. Reflect that in your station’s music library by finding a few gems that are specific to
your market.

Dennis Constantine

Transient Vs. Settied City
Tuning in to the history of the market is a way to connect with radio listeners. Some parts of the
country are places where the population shifts dramaticaily. For exampie, Denver tums over 10%

| of its population each year. Other cities have a tendency to be more settied, with a population that

A good way to find what kind of library mix will work
best for your station is to study the radio history of the
market. What were the music and radio influences of
your target audience as they grew up?

turns over very little. Radio stations in settied cities have the opportunity to play to the locals, while
stations in transient cities need to keep their music more universal in appeal.

Another consideration is the difference between East and West. The population of cities east of
the Mississippi put more emphasis on family because generation after generation have lived in the
same city. iy

Many Westem cities are progressive, with modem attitudes. The more adventurous members of
families moved West to plant new roots. Pioneers are more exploratory, and they might be more
open to different styles of music, while settied family members are looking for comfort and would be
more prone to like music they already know.

To be more specific, Baltimore has a completely different history than San Diego. Baltimore has
ethnic neighborhoods and @ population base that is fairly stable, while San Diego is a city with many
new people moving in. Therefore, Baftimore's WRNR is comforting to longtime residents, while San
Diego's KPRI fits the mobile lifestyle of Southem California.

Audience Expectations

Indecency standards are the hot topic today. Janet Jackson's exposed breast has brought the
indecency discussion to the forefront. What it points out is that there are different standards of de-
cency, depending on the market and culture. Think about how different the cultures of MTV and
CBS are. The same applies to markets.

The decency standards are different in Chattanooga, TN and Chicago. What songs are accept-
able is also very dependent on the decency standards. Lou Reed's "Walk on the Wild Side” will be
over the line in some cities but not in others. Some songs will need special edits to comply with the
decency standards of particular markets.

In Everast's “What It's Like,” the references to sex and guns might work in some cities but could
be offensive in others. Pink Fioyd's “bulishit™ in “Money” might be OK in some places but not in
others. Catering to the community standards of each individual market leads to another point of
music differentiation between stations.

With new satellite and Internet radio competitors coming into our lives, radio needs to play to
its strength. Radio is not going to beat these outiets by being deeper or by playing more music

One of radio’s greatest strengths is that it is a service for the local community. Each local
radio station serves a specific community. Find things that reflect the attitudes and tastes of
your community and make them yours. Have those attributes ooze out of the radio station.

Each Triple A station has a different vibe. Some have an acoustic feel, while others iean more
toward rock. You can't be a radio station that plays everything for everyone. Successful stations
create a sound that is consistent and congruent.

You need to give the listeners in your market
exactly what they expect of you. Your position-
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www.americanradiohistory.com

L A I.JL c

“Worn Me Down”

. . Record Produced By John Alagia
- ON TOUR IN JUNE:
6/11 Phoenix Hill Taven Louisville, KY

6/12 Bonnaroo Manchester, TN
6/13 3rd & Lindsley Nashville, TN

6/16 Tin Angel Philadelphia, PA
6/17 Paradise Lounge Boston, MA
6/19 Joe’s Pub New York, NY
6/21  Small’s Detroit, M1
6/22 Schuba’s Chicago. IL
6/23  Ascot Room Minneapolis, MN
¢ 6/25 Trilogy Lounge Boulder, CO
F lachae B ] 608 Crocodile Café Seattle, WA
f s - 6/29 Lola’s Room Portland, OR
Yam Ay das 6/30 -Café Du Nord San Francisco, CA
»

7/1 Troubadour Los Angeles, CA

NEW THIS WEEK:
WFUV/New York WDET/Detroit WGVX/Minneapolis

KTBG/Kansas City WRLT/Nashville = WNCS/Burlington
KSPN/Aspen

ALREADY ON:
WRXT/Chicago WXPN/Philadelphia = WRNX/Springfield

KRSH/Santa Rosa WXRV/Boston KTHX/Reno
KMTN/Jackson WWVYV/Savannah WDST/Poughkeepsie

KBAC/Santa Fe KTAQ/Santa Fe KBXR/Columbia

/ 4

CONTACT INFO: DAVE EINSTEIN z Rachael
D (2'. 3 D q g - § i " Y Y - Yamagata
- i = Rrob Ty _ Loy T ’ B .V o YT ‘o 3 J

|

|
6/14 lota Club Arlington, VA (|

J
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LOS LOBOS THE RIDE
eveiasis TRk HURRY TOMORROW”

LOS LOBOS WILL BE ON TOUR ALL SUMMER
ON ALL MAJOR LATE NIGHT TV

Late Show with David Letterman - June 15
Jimmy Kimmel Live - Summer

LA TIMES ****
“..Stellar collaboration”

NY POST ***1/2
“...a musical party”

ENTERTAINMENT WEEKLY A-

“_..consistently rewarding”

ROLLING STONE ***

“_the quintessential Los Lobos album”
ON OVER 50 COMMERCIAL AND NON-COMM STATIONS!

NEW THIS WEEK:
KPRI, WRNR, KTBG, WWVV, WMNF & WSGE

FMQB PUBLIC BREAKOUT: 4* - (22*) 286x +130

THERIDE L= 77
PULLING UP vy
MAY 4TH Esf’p.; nd - s
' | L _,:?','ﬁc
xpooe >

“With roots rock tendencies that change
tempos from song to song, Ingram Hill have
created a sound that is lonesome and
friendly. These guys have something here.”
— Sun-Times, Chicago

Ingram Hill’s debut album June’s
Picture Show ranked #12 in home
town Memphis in week 1

The have played over 75 shows this
year, and are currently touring with
Johnny Lang with up-coming dates
with Los Lonely Boys

On 6 stations including: WRNX, WCLZ,
WOKI, WOCM, WAPS, KMTN & KRSH

| We're building a story...
BTOI.LYWOOD
RECORDS

«
-“
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By Keith Cunningham

Triple A has never had more potential than it does today.
However, a number of broadcasting executives have
questions about the format’s viabllity. Some are left
scratching their heads when asked about Triple A — un-
derstandably so, since there isn’t a more musically di-
verse format from both the national and local perspec-
tives. Combine that with nationwide ratings disparity, and
therein lies much of the foundation for confusion and skep-
ticism. In one market Triple A can be as high as No. 1 25-
54, and in another it’s a one- or two-share format.

Furthermore, the playfist in San Francisco is dramatically different from the playlist in Portland,
OR, which differs from Denver, Philadelphia, Boston, Chicago, Austin, Minneapolis and almost ev-
ery other market. It's no wonder that the format's viability is in question: It's so hard to pinpoint what
Trple A is. When someone suggests puting a Tripie A station on, the usual followup question is,
“What's Triple A?" or, “Which version are you proposing?”

Some radio execs think that Triple A is a towing service, while others might call it a kamikaze
format, which is true in a few cases, though i'd hardly call the program directors at KFOG/San Fran-
cisco; KBCO/Menver, WXRT/Chicago; KINK/Portland, OR; WXPN/Philadelphia; KTCZ/Minneapo-
Iis; or KGSR/Austin kamikaze pilots.

Others refer to Triple A as eclectic and see it as the Rock AC, ali-over-the-map, singer-songwriter,
or part-classic-rock-part-new-music format. Interestingly, each description could be accurate, de-
pending on which station you're describing. Frankly, the only consistency in Tripke A is the fact that
there isn't much consistency.

Positioning The Product

| urge broadcast companies (and individual radio stations) to no longer look at Tripie A as a biue-
print music format. Rather, it should be viewed as a product-positioning strategy that can be musi-
cally modified to meet market needs. Like at a great restaurant. the food is made to order. Triple A
can be viewed as filler, flanker or leader, depending on a company'’s particular needs.

Before we get too deeply into this perspective, let's review a few Triple A basics:

® Playlists vary, but most are rock-based and target adults 25-54, with an average supercore of
35-44 or 25-34.

* Male-to-female cume ratios are generally in the 50/50 neighborhood.

Triple A should be viewed as a product-positioning
strategy that can be musically modified to meet
market needs.

® Gold to current/recurrent ratios average 60/40. Some skew more current/recurrent

® DJ presentation is best described as ciean and cerebrat with a “music first” approach.

® The production sound, across the country, is as diverse as the music. It ranges from polished to
sleepy, from earthy to bare-bones.

® Gold varies, but some common artists include U2, Dave Matthews Band, R.E.M., Sheryi Crow,
Tom Petty and The Beatles.

® Common new artists include John Mayer, Coldplay, Train, Jason Mraz and Norah Jones.

® Triple A enjoys many exclusive artists (who vary from market to market).

® Blueprinting rarely works. Take KBCO, for example. It's a ratings monster in Denver-Boulder,
but while its positioning strategy may work in other markets, copying it song for song, element for
element (which many have attempted), won't.

¢ Ad buyers love Triple A and the aftractive adult audience it serves.

® Generally speaking, Tripie A enjoys a solid power ratio

Music Matters
Musically speaking, there are vanous playlist backbones in Triple A (what a station considers its
primary competitive strength): classic rock, new music. adult alternative, rock AC_singer-songwriter,
etc. But there is also unity in diversity. Most stations rely on a few important strategic attributes, such
as stylistic and era diversity and library depth.
What musical balance will work for you? Ask your market. Take KGSR, for exampie. Even self-
proclaimed music experts would be hard pressed to recognize all
its artists and titles, but look at its numbers, and you'll see that
it is a true Triple A success story.
The key is that it is not bound by a chart; instead,
it is bound to its market and the lifestyle of Austin mu-
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There’s a fine Ime between advantage and dusadvantage

“You have to expect things of yourself
before you can do them.”
= Michael Jordan
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sic aficionados. Ironically, their independent thinking, albeit differ-
ent from others, is great for the format.

KBCO and KFOG are also good examples. They're musi-
cally very different from KGSR, but both are 25-54 ieaders and
feature diverse piaylists that are familiar to a wide cume in their
respective markets.

Plus, as their tenure in their markets iengthens, the depth and
breadth of their libraries continue to expand. In addition, these
stations have positioned themselves closely with the lifestyle elements of their listeners,

Overcoming Obstacles
Every radio station has to overcome concerns voiced about its product, but a good program direc-
tor, general manager or account executive can effectively deal with these concems. The Tnple A
format concems that most often need to be dealt with, from my viewpoint, are music-diversity is-
sues, the “too much unfamiliar music” tabet and the national ratings disparity

Keith Cunninghom

The Triple A format concerns that most often need
to be dealt with are music diversity issues, the “too
much unfamiliar music” label and the national

ratings disparity.

Each of these concerns is based on smart skepticism. interestingly enough, the concemns of a
broadcasting executive may be similar to a listener’s, although they will be articulated differently.
Can Triple A overcome these three basic product concems?

The Music-Diversity Concern: A dangerous term in many circles. Experts will tell you that the
focused brand wins, yet Triple A generally goes against that axiom and relies on diversity as a pnma-
ry product attribute. In any given hour you might hear music from multipie genres or eras. Diversity
can be both a powerful attribute and a major weakness.

in any product war, overcoming obstacles by turning weaknesses into strengths is critical. There-
fore, the key for Triple A becomes being focused on being diverse. This means not just being di-
verse hour by hour, but really taking credit for this diversity (with P1, P2 and P3 listeners).

Not doing so can be catastrophic, and this is where some of the ratings disparity stems from. it's
no coincidence that stations that excel in this area do well and that those that don't generally have a
tough time:

Carefully weaving the diverse rmusic together so that it's sonically compatible for a wide cume is
the biggest creative and strategic programming challenge for Triple A. The smart goal is to be per-
ceptuaily adventurous with mainstream appeal. Ask KBCO, KFOG or KCTZ, and they'it tell you that
being focused on being diverse is paying off rather well

What those stations most importantly share is a powerful positioning and branding strategy that
tums the weakness of being musically diverse into product strength. And they've got the ratings to
prove it.

The Unfamiliarity Concern: Adults like new music, but they aiso love their gold. Appropriately
balancing famifiar gold with new, unfamiliar or exclusive music is a prerequisite for a healthy cume
and TSL. This is a danger area for Triple A, and lack of balance is why some stations are saddled
with the “unfamiliar music” tag "

Balance is critical, but it is also necessary that the station get credit for taking risks. Frankly, it's
not too often that Tripie A's do get credit for having good ears. In some cases the “unfamifiar™ tag
could really mean “ahead of the curve.”

Triple A radio can and should legitimatety lay claim to being the format that spawned dozens of
mainstream or crossover acts. When KBCO started playing the Dave Matthews Band in 1993, be-
fore Under the Table & Dreaming came out, I'm sure many asked, "What's this unfamifiar, weird stuff
that '‘BCO is playing?” But that didn't stop the station.

For further proof that good ears exist in the Triple A community, look no further than Hot AC. Its
chart has never looked more like Tnple A's than it does today. Obviously, the peopie at that format
must have some confidence in Triple A's choice of artists and songs. Labels certainly do, as many
marketing plans start by building a story at Tripte A and then crossing over to Hot AC

Triple A can and must control ifs own destiny in balancing familiarity with unfamilianty, and it couid
also do a better job of taking credit for being ahead of the curve by establishing strong ownership of
artists. This is critical, and it has to happen at the station level. If it is done correctly, maybe there
won't be as much national sképtlcasm

The Ratings Concern: Take your pick of reasons why there's such ratings disparity at Tripie A:
limited signais, budgets or resources; different programming strategies and competitive situations
unfamikiarity; or just different station or cluster goals. Nevertheless, the following two examples are
proof that digging deeper can yield some in-
teresting facts

In Boston two Triple A's are going head- ‘
to-head in a top 10 market. WXRV's 1.2 12+

Continued on Page 84
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. Our goal is-to buikd cume and also to love our tans (our P1 and
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e PublicRadio Endgame

Public and commercial radio’s playbooks aren’t that different

B! Bruce Warren

Every second of the broadcast day we at WXPN/Phlia-
deiphia give our listeners reasons to tune In and tune
out. Regardiess of format or being commercial or non-
commercial, successful stations are in touch with their
core listeners and execute flawiessly every second of
the broadcast day. Top-performing stations have out-
standing execution, and top-performing stations are
mindfui of Malcoim Gladwell’s “tipping point.” They un-
derstand that littie things can make a big difference.

While commercial stations’ strategies are primarily mandated by profitability, public stations are
mission-driven to increase the effectiveness of their programming and their significance in their com-
munities. Still, even with different starting places, | contend that successful stations all exhibit the same
habits even though they all have unique playbooks from which their coaches, team owners and play-
ers pull.

Seven Deadly Sins

At the 2001 Triple A Summit, Dave Rahn and John Bradley of SBR Creative Media presented a
session called “The Seven Habits of Highly Successful Stations and the Seven Deadly Sins That
Screw Up Success.” Their presentation (which can be found on their website at www. sbrcreative.com)
continues to serve as an excelient set of commandments that is valuable for its straightforward, sim-
ple set of plays that PDs. MDs and station programmers should embrace.

| contend that successful stations all exhibit the same
habits even though they all have unique playbooks
from which their coaches, team owners and

players pull.

The Seven Deadly Sins That Screw Up Success include: playing the wrong songs. inconsistency,
copying other stations, lack of frequency, an unciear position, too much talking and reacting to SPERM
(Self-Prociaimed Experts on Radio and Music).

The Seven Habits of Highly Successful Stations include: protecting the product. knowing thy mar-
ket, loving your fans (P1s), planning in advance, creating a great environment to work in, starting the
day off nght (with a successful morning show) and seeking excellence.

The above habits of successful stations can be positioned as either offensive or defensive tactics.
Winning is always the result of having the competitive advantage in your market (or markets), and |
believe that any page you rip from your playbook starts from a basic mandate and a set of values that
surround and reinforce that mandate.

And, again, whether you're a noncommercial or commercial station, | contend that the one primary
mandate that we should all include in our playbook is to “focus relentlessly on competitive advantage,”
as articulated by George Staik Jr. and Rob Lachenauer in Hardball: Five Killer Strategies for Trounc-
ing the Competition.

Competitive Advantage

Noncomm-station personnel don't always think of their audience growth in terms of “competitive
advantage,” but any business, whether in the profit or not-for-profit sector, is operating In this context
This concept may not be overtly included in a noncomm's mission statement (and shoulkdn't be), but it
is important to remember that many of our stations are employing tactics to build audience.

And audience comes from somewnhere. If they're not listening o us, we are compefing for them against
other forces. The plays that we cali to compete for listeners allow us to grow or ensure that we don't.

if you're a public station and are thinking for one second about the importance of your market share
and AQH or your fundraising goals, then you are absolutely dealing with competitive advantage and
the entire range of mission-based challenges and the tensions that come with it.

Additionally, more than half of noncomm stations’ financial support comes from listeners, so suc-
cesstully competing for listeners is just as important for public stations as it is for commercial stations.

What's in WXPN's playbook? Well, for starters. it is imporant to
know that our mission is music-based. We recognize that we exist in
a compettive environment as a radio station and therefore deploy
tactics or “plays” similar to those you'd typically find on a commercial
music station.

._'| B core listeners), After all, our core listeners provide about 60%
. 3 of our revenue, and we must focus on that. We build cume
E'l and core loyaity by providing excellent customer service

“it is nothing new or original
to say that golf is played one stroke
at a time. But it took me
many years to realize it.”
,— Bobby Jones

- ey

to our members and excellent fistener service to those who come
to us for what we do.

Symbols Of Success

However we define what it is we do — in terms of articulating
what the format is, which has always been a challenge — one of
our primary objectives at WXPN is to be a national leader in Triple
A music programming. We have several measurements for this,
one of which is the success of The World Café, from host and producer David Dye.

Locally, we're looking to be the market leader in our format. Clearty, we are. Of course, there are no
other Triple A stations in our market, which makes this one kind of easy. Drilling down, we‘re'looklng to
attract music lovers who are still interested in variety, depth and new music and old classics presented
in an intefligent. curious manner that shows respect for them.

Where do these listeners come from? Primarily, from the Rock and Classic Rock stations we share
with. Another 25% of our listeners come from the other pubic radio stations in our market We're focused on
various market segments of the 25-54 cefl and have a variety of tactics to reach them

When | became the PD at WXPN, my goal was to beat WMMR, the heritage Rock station in the
market_| wanted WXPN to own the position it had back in the mid-'70s and early '80s. when it was hip.
intelligent. culturaily connected and still interested in tuming its listeners on to new music

Short of comparing our 12+ share to that of WMMR's back in the day, measunng this is a chal-
lenge. However, last year, when we did focus groups, several of our 40- to 50-year-old listeners
referred to WXPN as being “like the old MMR." and “like the oid Q"™ (WIOQ, a short-lived progres-
sive station from the mid-'80s).

Play well executed!

Bruce Worren

The WXPN Playbook

Here are a handful of pages from the WXPN playbook to consider:

Offensive audibles: Encourage creativity and allow your staff room to breathe, but make sure
they know the boundaries. Even though much of our day is scheduled and then massaged using
Selector, we leave several times of the day open for our hosts to choose the music Some of these
special times of the day include Helen Leicht's Leicht Lunch (daily themed noontime specials) and
The Top 5 at Five with David Dye.

In most of the primary hours when we're in format (not including specialty shows), the hosts cali
audibles at the line of scrimmage and generally stay within the boundaries of the cume-vs.-core
tactics that we use on the air. It's all about recognizing your positions of strength and weakness.
And if your hosts are as awesome as 'XPN's, they-can tum weakness into strengths.

Have great special teams: Collaboration can have a powerful impact at your station, but only if
you assemble great teams. Great stations that know this hire for it and nurture it. Great teams man-
age confiict thoughtfully, collaborate fiercely and are focused on the same end result.

The “hammer and pivot” play: There is much to leam from military strategy when formulating
plans and habits that will lead to your success. Evan Dudik's “hammer and pivot” model from Strate-
gic Renaissance gives new insightinto how to depioy your resources. Think of the hammer as your
offense — the place where you concentrate your efforts. The pivotis your defense and allows you to
channel resources to the hammer. A strong pivot consists almost entirely of an essential beanng that
feeds your offensive strikes.

Dudik says that the hammer is the central force of your main efforts and “depends on its own
cleverness and energy” to succeed. The pivot typically bears the stress for that force and, in its own
way, needs to have “cleverness and commitment.”

WXPN's hammer habits are the creativity we pour in to our programming strategies. At WXPN,
the hammer playbook relies on creativity and our ability to craft unique, highly valued programming
The pivot playbook relies on strong relationship building with labels, artists and managers and ouf
listeners.

Bankroll the franchise in the right places: If you are unwilling to pay for great on-air taient and
highly creative programmers, you will not maintain a competitive advantage. If you want to dance to
the music, you've got to pay the piper.

Programming is fundraising. Fundraising is programming: In 1988 and 1998 the Corpora-
tion for Public Broadcasting, along with Audience Research Analysis, funded two significant and
#luminating public-radio research projects that, to this day, have great relevance (both studies can
be found at www.aranet.com).

The '88 study concluded that “Programming causes audience.” The '98 study found that “Pro-
gramming causes support.” This notion that programming causes audience and support transiates
into "Fundraising is always about the programming.® Because ef-
fective fundraising tactics can increase giving and ineflective fund-
raising tactics can lead to less than desirable results, an important
part of the WXPN playbook is that the programming staff and fund-
raising staff work together to plan, implement and
review fund drives.

if you're a PD or an MD and you give your air-
waves over entirely to your fundraising staff, you're ‘

Continued on Page 84
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| Getting To Know Rachael

Rachael Yamagata is ready to release her first album

Many of us in the Triple A community first got to meet
and see Rachael Yamagata perform at last year's Triple
A Summit. Her pensive songs and sultry voice seemed
to strike a sympathetic chord within all of us. Well, a lot
has happened to Yamagata since then. As she prepares
to release her debut album, Happenstance, she Is ready
and willing to do whatever it takes to move her musical
career to the next level.

Yamagata was bom and raised in the Washington, DC area. Her parents — her mother is of
German-ltalian descent and her father is a third-generation Japanese-American — divorced while
she was still very young. Nevertheless, she credits both of them for giving her a wonderful child-
hood. She, spent her formative years with her father in DC, making visits to her mother in the New
York area.

Most of the music Yamagata listened to in those days was music her family fiked, as she was
much more interested in theater. In fact, after trying out a couple of colleges, she ended up at North-
westemn, studying theater and film. It was during her time there that she heard a popular Chicago
funk-based band called Bumpus, which she eventually joined and spent five years with.

Yamagata had taken piano lessons as a child and kept practicing the instrument on her own. She
had written a substantial number of songs, but music was much more a personal thing for her. Never
did she think that one day she would have a career making music.

Although she enjoyed her time with Bumpus and says those years gave her the confidence and
skilis she wouid need later, Yamagata eventually decided that in order to give the songs she was
writing a real chance, she would have to step out on her own. That's exactly what she did in 2000,
and it didn't take long before the folks at Private Music (now simply known as RCA Victor) realized
that she was something special. : '

Last year Yamagata released an introductory EP, mainly produced by Malcom Burn, which helped
get the press story going. it also allowed Yamagata to get out on the road and begin to develop a
following beyond the support she had in the Chicago area. Over the past year she toured with David
Gray, Damien Rice and Sondre Lerche, and she has just finished up some dates with Liz Phair.

In the midst of all this, Yamagata hooked up with producer John Alagia, who has worked with
Dave Matthews, John Mayer and Jason Mraz. to put together her first full-length album. A variety of
musicians were involved, but certain core players contributed to most of the songs, including guitar-
ist Kevin Salem (who also produced "Paper Doll"), celfist Ofiver Krauss, saxophonist Jason Singer,
drummers Aaron Comess and Brian Jones, bassists John Conte and Stewart Myers and producer
Alagia on several instruments.

Together they created an album of music that represents the breadth and variety of Yamagata's

“] don’t trust my conversational or prose abilities to get
across what | am trying to say, but music allows me to
express a thought and mood at the same time.”

musical palette. Whether it's the darker side of relationships gone bad, in songs such as “Letter
Read,” “Worn Me Down" and “Reason Why,” or hope springing eternal, in “1963,” “I'll Find a Way,”
and “Meet Me by the Water,” Yamagata has a unique way of saying things. In spite of comparisons
to other popular artists such as Fiona Appile, Sarah McLachian and Norah Jones, she is clearly a
creative artist who can stand on her own merits.

R&R: In the early press coverage foliowing the release of the EP, you were compared to & num-
ber of other artists. | am sure that is flattering to you, but you prefer to cite.a different group of artists
who had more of an Influence on you.

RY: | was never really that focused on particular artists as role models, because | always thought
| was going to do film and theater. | wasn't the person who went out and bought records or went to
many concerts, but the music | heard as a child via my parents, such as The Beach Boys, James
Taylor, Carole King. Rickie Lee Jones and Stevie Wonder, has stuck with me. | didn't start to pay
close attention to newer artists and music until realty late In the game, when | began to drift toward
the idea of performing myself. Only now am | really discovering full records by many of the artists |
like.

1 am not trying to say that | am some kind of purist and that | see
myself as totally onginal, because | think we are all influenced by
what we see and hear, but | think those influences were a bit more

subliminal for me. | guess what really appealed to me was any artist a lack of strength,
had a natural way of teifing a story. not a lack of knowledge,
R&R: What changed In college to make you want to pur- but rather a lack of will.”

sue music?
RY: | aiready liked playing piano, and | had written

“The difference between a successful
person and others is not

~ Vince Lombardi

songs for myself for many years, but | never
intended to play them for the public. They
were more a private and personal means of
expression — a therapeutic outiet for me.
Generally, | like hanging out with people, but
| am not one who goes for the nightiife scene.
It was more fun for me to be with a few
friends and find a plano somewhere and just
fool around and have fun.

Then | saw this band Bumpus perform,
and it was the first time | ever thought | would
like to get onstage. It seemed like it would
be so much fun. | eventually joined that band
and played with them for five years. At first |
was just playing tambourine and doing back-
ing vocats, and then | moved up to one of
the front vocalists. | was hooked. Perform-
ing music touched me in a way that acting
hadn't.

R&R: What prompted you to step out on
your own?

RY: Certainly sharing the stage as part of a band was a nice initiation for me, but. ultimately, the
type of music | was writing didn't fit with Bumpus. It was time to step out. which | did a few years ago.
There wasn't any kind of friction or problems with the band, it was just that the music | was writing
was different from what that band was all about. it also marked the time when | felt confident enough
to iet people hear my own music, which | had been quite shy about for a very long time.

R&R: Were some of those early tunes included on the EP?

RY: The EP had a mixture of older tunes and newer stuff. “Would You Piease” was one of the first
songs | ever wrote. “Collide” was actually written while | was in Bumpus and was included on one of
that band's albums. The original version | pretty much did all by myself, and it was really my first
opportunity to get a taste of what it was like to record on my own. “Worn Me Down” was a more
recent addition, which | pretty much wrote just before we entered the studio to do the EP.

R&R: Was it different recording the EP and the album?

RY: | look at it as a progression. A few of the songs on the EP are aiso included on the new album.
They are simply presented as another way | can express the songs | think a good song should be
able to stand up to many treatments and also be adaptabie in the way it can be performed.

Working with John Alagia was a wonderful experience. He was a great mentor and guide for me,
and he aliowed me to try many different things to capture the mood and message of each song.
Man, we had great players and horns and strings and everything.

We ended up doing the album in several different studios, mainly due to the schedules of the pro-
ducer. the musicians and so on. But we.also wanted to choose different places, such as the Bahamas.
Los Angeles and John's studio in Maryland, to capture a different vibe. It was a matter of going where
the energy was fresh. Consequently, we ended up with a lot of versions of many of the songs, which
allowed us to have a choice when it came to putting the final selections together for the album.

it can be difficult too. Now that the album is completed, | am going through a second-guessing
process. It's like | really love this as my first album. but then | really hate it as my first atbum. | guess
that is what happens when you are in a major growth period like | feel | am in right now, it all has to
do with the fact that being a solo artist is still kinda new for me,

Having said all that, | am very proud of this album. We took each song and treated it as its own
entity and fleshed it out for the song'’s sake, not for the album'’s sake, yet it all flows pretty well. it may
be an eclectic package, but the honesty and integrity of the music will carry it through for me.

R&R: You mostly explore the hard lessons of love, but you also have some positive songs on there.

RY: In spite of the fact that many of my songs deal with the darker side of relationships, | am stil
quite optimistic about love and finding happiness. It just seems that | gravitate more toward the
lessons learned from failed relationships.

Most of the songs are inspired by relationships | have actually been in, whether it's with one per-
son or with a group. | try to explore what both sides might be feeling. | observe how people takk to
one another, or how they don't, and I've tried to express some of that in these songs.

R&R: What does music do for your soul?

RY: Writing and performing music makes me feel compiete. | don't trust my conversational or prose
abilities to get across what | am trying to say, but music ailows me to express a thought and mood at
the same time. | can express my feelings more compietely through
music than any other way. ;

Music — the melody, the lyrics, the tone and the texture — is
the full package for me. I'd like to think that the way | observe

things is unique to me, and, usually, simple
language with all the others dimensions that
music allows makes for a whole message. It ‘
makes me feel that | was able to convey ex-

actly what | was thinking and feeling.

Rachoel Yomagata
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“Of all the new music that we're
playing (and we're playing a lot) the
Jamie Cullum is the most reactive
record on the air at KMTT!”

—~ Shawn Stewart, KMTT

“Jamie was the highlight of my
SXSW Convention!”
— Susan Castle, KGSR

\\ -
#1 Most Added AAA
“Out of the Box”

Already Spinning At: L
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WXPN KTHX  WFUV =t
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all at Sea” . written by Jamie Cullum — produced by Stewart Levine
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" The Anatomy Of AWebsite

Giving listeners what they’re looking for

By Dave Rahn

It's been about 10 years since the first websites for radio stations began appear-
ing on the new medium of the Internet. Radio’s experimentation with the World
Wide Web has taken many twists and turns since then — from grand illusions of
new ad revenue to seeing our online efforts fail victim to station budget cuts.

As with most things today, your website has to pull its own weight. And that
usually means that it has to focus on the things that are most important to your
listeners and be a strategic marketing tool to enhance your relationship with lis-
teners.

For this article we've taken bits and pieces from different station websites that
we think demonstrate some of radio’s best practices in terms of website content.
This isn’t intended to be an example of great website design; we've focused more

Who are you? It's amazing how
many station sites you can visit and not
know what city they're in or even what

on the content itself, the top things listeners say they’re
looking for when they visit your site, along with some
common-sense strategies designed to direct listeners
back to your station and help build the station-listen-
er relationship.

There's reaily only one reason that listeners visit
your site: because you told them to. They heard something on your station or read
about something in a station e-mail that they want more information about. Know-
ing that 99% of your website visits are a direct response to something you've aired
or sent in an e-mail makes it pretty easy to know what to put on your homepage:
whatever is on your station right now.

Dave Roha

Now playing/recently played. Lis-
teners want to find out what that song
was. Many stations are utilizing dy-

kind of music they play. Feature local
references and music and artist imag-
es prominently on your site, and fresh-
en these images regularty.

namic “Now Playing® text and a
searchable database of recently
played songs on their websites.

VIP room. Give your VIP database
members a special “door” on your

Streaming. Streaming remains at __|
the top of the list of things listeners want
when they visit your website. The com-
puter has become the entertainment
appliance of choice in the workplace,
and radio needs to be there. Eventual-

website along with special privileges
for being part of the community — for
exampie, the ability to “click and en-
ter” a station contest without having to
re-enter all of their information. Have an
easy, automated way for people to get

ly. we think stations will offer a variety What Te Listen For On WIBR This Week Mposmdviéemﬂor-quesﬁm
of live and specialized side-channel WSBR VIP iounge | VIP Lounge Listeners hate being locked out because
choices to address competition from they can't remember a password.

Internet radio, satellite radio and iPods. Listen Live Promote VIP benefits. Database

/

Music information. Be a credible
conduit of information about music and
artists to listeners. Don't post your adds
list, do provide recommendations and
info about new CDs and, if possible,
song clips from new CDs you're play-
ing. Provide links where listeners can
learn more about artists on your station.

Concert information. Listeners
come to your site 10 find out about con-
certs by artists they hear on your sta-
tion. Make sure these are easy 1o find, s -
Offer station recommendations for new
or lesser-known artists your listeners
might be interested in seeing. Core lis-
teners depend on you to discover new
things.

g Sl wesk. MORF)

Headline it. Listeners like to scan.
Give your content a descriptive head-
line to heip them find what they're look-
ing for fast, then a couple of lines with
the most important selling ponts and a
link to find out more. The more text
there is, the harder it is to scan.

MI_“““““‘&“&‘
g music of Bs your, and gve you 8 hanee 19 win come grast prives... RIORE)

I N\, | Tris Bock on The WEBR Time Capouié weekdeys at Nooa
0 Eash doy, Layen koo you bosk wlh g smusic ond haadines of 0 ssioct Yoot
/|

S00 The Benneree Festival Festuring Dove Mstthonn!

WOBR Wortd Clane Rock Esswnions o best! Lisien  Jain & Qnes o0 e
WOBR Moreing Show o this wosh for S Deve Seag of The Duy ond win 0 59
for e o e 36y Doraree ssnie fosts! . (MORE]

Sersh Maclachisn Live in WOBR Studie B on Fridey

F| Cach doy. Lanmn ehes you bask wlh Bio music and headine of 8 seiect yOus.
. M.”“.“‘““‘““.“
[ W] 0nt munic of S your, 0nd give you & chanse 1o whe some grust priens . IORE]

Mow Music Tusedey

Tussday. WOER gves you 60 €50 6000 of S Sic el ow
ostabizhod Vissts Ciuss stishs Susughout e doy. Find ot what yowd bo

This Week's Festure CO: Helle Dave Perfect Dey

Whon you listen 19 Perfact Doy you ight Suink Tve heasd is seng bokr” bt
0 e son Pt 70 onvaby-Severed rock and part cuichy o 9oy, Halle Deve
aouid b 9w foul-geod ouing bond of Bo summer... MORE]

Ost inte The ACT - Ride for AIDS with WOBR.

Gotf ond hove fon far 0 grest anwme. For Do 90 Your, WOBIT'S Jasen Lovese
wil once again be pust of 0 ACT § Aits Mite S8 July. How aheet you? Find ot
ovarying you nesd 0 tnen . MORE}

CONTESY RULES | PRIVACY POLICY | PUBLIC PILE | JOBS | ADVERTISING

building should be a primary function
of the website. Make it clear that ev-
eryone and anyone can become a VIP
quickly and easily.-Sell the benefits
consistently and prominently on the
homepage.

.. Promote listening to the radio.
Write content in 8 way that encourag-
es and recycies kstening to the radio
and remind listeners that they heard it
on your station. Think of every visit as
an opportunity 10 promote a different
aspect of your station. Rotate promo-
tions for your best on-air features and
benchmarks reguiarty on your home-
page and on appropriate sub-pages

Give it attention: The care and feed-
ing of a station website is @ big job. but
when you realize that the list of things
that isteners are going 10 your website
for is relatively short, t makes the job
of providing the right content and struc-
ture seem & lot more manageable.

Become a
WSBR VIP

In most cases less is more and sim-
plicity wins over a lot of flash and daz-
Zie. Put a high priority on knowing why

listeners are coming to your site and
P

making those few things easy to find.

l

Quick links. Make navigational links as descriptive as possible 80 listeners know that they're

finding what they're looking for. Use "expanding links” (sub-menus that pop up when you mouse

over a link) to give listeners a more detailed description. Keep the number of main navigational

links to a minimum by only including those most requested by listeners. Use sub-menus for
others

Most importantly, think of every visit

to your site as an opportunity to sell lis-

teners on listening to your station and as a vital interface that elevates your relationship with your
core listeners.

Dave Rahn Is co-President of SBR Creative Media. He can be reached at 303-444-7700 or
dave@sbrcreative.com. N
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* Catch Jesse On Tour:
6/6 Asbury Park, NJ
P a ¢ 677 Arlington, VA
/\17 : b= /8 Philadeiphia, PA
,3(- SSC M k ! Pt ﬂ : 60 Pittsburgh, PA
W ' 9 “The Springsteen of Avenue D”— Entertainment Weekly e o maigs
—~ 612 Minneapolis, MN
i ) ) o . 613 lowa City, 1A
“THE HEAT" is the follow-up to Malin’s critically acclaimed debut 614 St. Louis, MO
. THE FINE ART OF SELF-DESTRUCTION. Guest appearances by et e
Ryan Adams, Pete Yorn and Fountains Of Wayne's Jody Porter. 618 Harttord, CT
: i = - 619 Northampton, MA
In stores June 29th, with a limited edition vinyl release May 25th. 620 Toronto, ONT
21 Montreal, QUE
622 Providence, R
3 5 4 623 Cambridge, MA
Late Night With Conan O’Brien July 6th. pres 3 Amgy
/25 New York, NY
First single “Mona Lisa” impacting radio this summer, s - v

“Gaines’ soulful, wounded vocals make a case for his being one of pop’s finest singers.."
— The Boston Globe

JEFFREY GAINES LIVE

First ever career-spanning live album.
Recorded in front of hometown Philly crowd at sold out WXPN show, November 2003. [
First full length DVD Plus release in U.S., full concert audio on one side of disc, full DVD ?

video on the other.

Featuring “Love Disappears,” “Hero In Me,” “Always Be,” “In Your Eyes,” & more.

In stores May 25th + Impacting AAA and Non-Comm shortly

ELLIS HOOKS * UNCOMPLIGATED coiez>

1 Believers: |
s l;] :_:"\.l?\' weex
. v‘lz:: “A classic soul shouter. When he gets riled up ... he testifies

WNCW like a master!” — THE NEW YORK TIMES
KPIG
‘m “I have heard the future of old-time soul music, and his name

WCBE is Ellis Hooks.” — SAN FRANCISCO CHRONICLE

www.jeffreygaines.com
Management by Diane Dragonette. Fusion 7

“A rocking R&B record for the ages. Uncomplicated is simply
the best recording from the genre in 20 years. A new
watermark for any record that claims ‘soul music’ as its
heritage.” —ALL MUSIC GUIDE

Blues Foundation W.C. Handy Awards RSV SEN . .
nominated “Best New Artist™ 2004. g .4 First smgle:

“40 Days and 40 Nights” at radio now!

Artemis:
Eric Cole @ 212-433-1847, ecole@artemisrecords.com
www,artemisrecords.com

Management by Jon Tiven « hitp://www.artemisrecords.com/hooks_bio.aspx ?abbr=hooks
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‘Using Research

What you can do on a limited budget

ly-ldnﬂom

Comparing the Tripie A playbook from station to station
ylelds strategies as diverse as the music and the sta-
tions themselves. Is there a secret formula common to
all successful Triple A stationa? Unfortunately, there Is
no magic bullet for Triple A or any other format, but most
programmers would agree that there are certain basics
common to all stations that have achieved the goais of
higher ratings and revenue.

Audience research is one of the basics that most successful stations have in common. Itis rare
fo see successful stations today, even in smaller markets, that don't utilize some form of audience
research. Successful stations create strategic and tactical roadmaps to guide them on their suc-
cess journey, anticipating and planning for the trouble spots in the fast tane to their goal.

Sometimes research is the critical element that gets eliminated from the playbook, and the game
plan becomes less clear. What can you do when, in the heat of competition, you lose your ability to
see the field, your target and your competitors?

Out of necessity, many Triple A programmers rely on their instincts and secondary research sources.
Unfortunately, some of these research sources are good and some are bad. The '60s top 10 classic
“Ain't Nothing Like the Real Thing” could have easily been talking about audience research.

While there s po substitute for primary, speciafized research for your station, there are secondary
research sources that you can use in the absence of the “real thing,” as long as you recognize the
limitations and caveats involved. We will attempt to highlight the better secondary sources to aid
you in your programming decisionmaking process.

The Bad

Before we fist sources you should consider, let’'s look at the list of the least desirable sources:

Unsolicited Opinions: The opinion of your GM's wife, husband, son or daughter is a prime
example. Let's throw in the sales manager’s family too. Recognize that everyone has an opinion
when it comes to radio programming. Many who know very little about what you do will consider
themselves experts. Be careful that political pressure doesn't sway you into a decision that you
will later regret. Usually a simple “Thank you for the input™ or *I'll take that into consideration™ will
suffice.

Most managers will offer suggestions and observations from family members as a way of running
a concept by you to see your reaction. Some will use it as an opportunity to discuss a subject, and
they don't expect you to actually act on the suggestion or idea. Listen with an open mind, and be
careful not to dismiss the input outright. Occasionally, you might actually get some valuable feed-
back, so don't be totally closed-minded.

Request lines: Many programmers will debate the importance of this source. There are many
theories as to why so much credence is still given to the phones. Many stations solicit requests even
though the stations are preprogrammed and will never play them One theory says that it is the only
immediate feedback that an air personality ever receives, short of a nasty call on the hotline from his
manager.

Artists performing onstage have the audience for immediate feedback, and air personalities have
their equivalent, which some say is the request lines. And because most program directors are
either on the air or were on the air in the past, the value of this source is still high for some.

But it has been proven time and time again that onty a small fraction of your audience will ever
call the station for any reason, much less to request a song. Usually, the older the listener, the less
likely they are to call in a request. Too much emphasis on request-line data, such as determining
rotations for currents based on the number of calls, is extremely risky. The obvious problem is that
you don't know who is calling and you don't know how often they are calfing.

Stations that keep phone logs for many shifts run the risk of recording the same responses from
the same respondents. Is there any validity to gefting phone reaction to a new song? Perhaps, but
be sure to consider the source and all the caveats. More than one station has employed “listeners”
to call a competitor's request lines to sabotage the station’s research.*

Talent feedback: If you have an airstaff whose music and programming judgment you trust, con-
sider yourself lucky. While staffs like this do exist, they are the exception rather than the rule. Unfor-
tunately, most stations have a staff with extremely varied levels of experience. In addition, there can
be quite an age range as well. Expertise, as well as opinions, can run the gamut.

In most operations on-air personalities shouid be paid for their talent and not their judgment. Most
airstaffs aren't privy to the big picture, nor do they see beyond their own personal tastes or those of
their small circie of frends. Chances are you have someone on your -
current staff or have worked with someone In the past who never

met a song or band they didn't like. The message here is that air

talent, under most circumstances, are a questionable source

for input. There certainly are exceptions, but be careful and
choose wisely.

Developing the programming instincts of your on-air

“It ain’t over till it's over.”
. — Yogi Berra

talent is a worthwhile endeavor, but it takes time and effort. Invite
vanous members of the airstaff to your music and promotion meet-
ings and watch them in action in real-life programming situations.
Help them understand the target and programming objectives, and
their feedback will become more valuable to you in your future
efforts.

The survey of one: Beware the survey of one. It coukt be a
listener at a remote complaining about your morning show, your daughter’s soccer coach, who doesn't
like your afternoon talent; or your next-door neighbor, who hates almost all the music your station
plays. When the survey of one becomes a survey of many, however, that is the time to pay attention.
At what number should you start paying attention? It truly depends on the situation.

Surveys of one can be expanded to listener paneis, which are very similar to focus groups. The
only differences are generally that the respondent knows who is conducting the session and that the
aroups are often held in the station’s conference room without the benefit of a one-way mirror. They
are extremely useful for providing feedback on perceptions that may exist in the market. The caveat
is that they can't tell you to what extent they do exist.

Short of additional audience research, you wilt have to rely on your programming instincts and
intuition as your best tools to interpret the data provided by these sessions.

Be extremely careful how you interpret the data, and don't take things too literally. Remember,
even if you do four fistener paneis with 10 respondents in each, that is still only a sample size of 40,
which is too small to make any maijor decisions. Use it for what it is good for: input and feedback.

The Good

When it comes to sources of input that can be of real value to you, here are some secondary
sources you should consider:

Listener panels: There are pros and cons to listener paneis. Many research punsts will tell you
that you cannot invite listeners into your house, feed them and provide them with an incentive, whether
it be a CD, money or T-shirt. and then expect them to be brutally honest about your radio station. The
purists will argue that, as with traditional focus groups, you run the risk of having one or two respon-
dents dominate the groups if you are not careful.

Purists will also say that fan-based listener panels become a love fest and that you won't get the
valuable opinions of the nonfan respondents who won't be in attendance. You will even hear the
opinion that bad data is worse than no data and that research and its interpretation should be left in
the hands of the experts.

Al of this may be true, but in most cases, if you don't have the money and you desperately need
information, whatever you will giean from these sessions is better than nothing. And station-recruit-
ed listener panels are very inexpensive when compared to randomly recruited fogus groups.

Remember that these station-recruited panels are probably made up of loyalist fans, so if they
say you have a problem, you may very well have a problem. To what extent the problem exists will
be the question that will remain unanswered with this methodology.

The key to successful listener panels is knowing how and what to ask and how to read the resuits.
Despite what you might think, you, as the PD, are not the best person to conduct these sessions
You are too close to the product and might unintentionally bias the questions Of responses If you
are part of a cluster, ask your counterpart on a sister station or your group PD to conduct the session
and offer to retum the favor at a later date.

Secondary sources: The best secondary sources available include Mediabase and B8DS moni-
tors, trades such as R&R that actually provide monitored statistics, national research studies, local
record store sales figures, safe lists from your consultant, Intemet music sites, Internet downloading
stats and local “best of lists. These tend to be the best secondary sources when the real thing is not
available.

Today's Triple A programmer has many more sources than programmers had a decade ago, thanks
to computers and the Intemet. However, again, be sure to be cautious and consider the source. A
Mediabase monitor will be much more reliable than, say, a locat “best of list. The online monitor
services provide data that once used to take major labor-intensive monitoning efforts to gather. Now
such information is a mere mouse-click away.

The drawback to all secondary sources is that they tend to be generic and not specifically target-
ed toward your audience and market or your station. The greatest danger is in evaluating secondary
research and ovefreacting with your station’s programming based solely on these sources.

Still, while they are not the perfect solution, when combined with strong programming instincts,
secondary sources are better than nothing and certainly better than the proverbial programming
dartboard. With research, as generally with life, you get what you pay for.

Once again, I'd like to stress that professionally gathered audience research is one of the basics
that most successful stations have in common. Successful stations need refiable information to guide
them and to help them anticipate and plan for the long haul. Often, research is what makes all the

- = difference.

John Stevens

John Stevens is Exec. VP/Research for Par-
agon Media Strategies. He can be reached at
303-922-5600 or jmstevens@paragonmedia
strategies.com.
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“Walking Under Green Leaves” “starting five”

“SUMMERTIME HIT OF THE YEAR” - WFUV
“ON TOUR WITH THE THRILLS!”

Sat 05/08/04 Nashville, TN  Mercy Lounge
May 15 San Diego, CA @ The Casbah
Surz 05/09/04 Atlanta, GA Cotton Club M 10 P A2 DN Ssios O
Mon 05/10/04 Louisville, KY Headliners May 19 Austin, TX @ The Parish -
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dates to foll May 21 Houston, TX @ Mary Jane's Fat Cat
it g dr el May 22 New Orleans, LA @ The Parish

May 23 Birmingham, AL @ Zydeco

On tour with BEULAH
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212.404.0791 May 28 Atianta, GA @ The Earl 212.404.0791
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Getting Back To The Basits
Continued from Page 69 2

and events each year that benefit the station and certain chartabie institutions, but the way to make
these events really work is to go at it from another angle by building a community of listeners, who
then help you make these events a success. In KFOG's case, this is the community of “Fogheads.”

“To encourage and maintain community spirit, you have to communicate and relate to your core
audience in other ways than just television campaigns and billboards and other generalized media,”
Benson says.

“We have discovered that there is a temific upside to building 2 database and connecting that
database to the on-air elements of the station. That means deveioping a synergy between your high-
interest user group and the radio station. With that in place, you can manipulate it for a variety of
purposes, including community and civic causes, as weil as NTR and music promotion events.

The Right On-Air Vibe

Continued from Page 70

And please don't clutter up the air with lots of promotions at the same time. Pick one thing, maybe
two, and do them well. The FCC doesn’t mandate that stations do constant promotions, contests
and giveaways, but too often it sounds like that. Listeners aren't there for prizes; they are there for
the music. If the promotion isn't complementing the music, building the station’s image and brand or
adding to the entertainment value, just say no.

The Overall Vibe

I've said to avoid radio cliches, but I'm going to use one right now: If you didn't listen today, you
missed something. All PDs keep that phiosophy stashed somewhere in their mental filing cabinet.
Sadly, few PDs and stations live up to it. Frankly, radio is getting worse and worse at it.

The Right Music Mix

Continued from Poge 72
image that listeners have of your station. If you call yourself "World Class Rock,® make sure every
song delivers on that promise.

Individual And Profitable

One of the main reasons stations research music is to find the songs that work best in their situ-
ations. This is the ultimate individualization of radio stations. A station would not maximize its appeal
by using a national “safe fist” of songs.

Radio stations need to find the music and programming that best fit their market. When putting
together songs to test, don't just test the nationa hits; find songs that you believe fit the uniqueness
of your radio station.

Strength From Diversity
Continved from Page 75

numbers may appear to hurt the format's national average or to be a cause for concem, but the
station is outperforming its signal reach, and it's aiso thriving in other New England markets. It's not
Just a Boston station, it's a regional success.

In addition, WBOS has carved out a two share in the market. So the raw numbers show that
Triple Ais a three-plus-share format in Boston. Take either station out of the equation, and a standa-
lone Triple A is hot on the rating heels of the legendary WBCN.

In another example, KPRI in San Diego may appear to be a 1.8 12+ station in the metro, but its
signal is limited. What the metro numbers don't show is that KPRI is a monster with adults 25-54 in
its coverage area of northern San Diego County. Things are not always as they appear. If KRPI had
a full stick, watch out San Diego.

Plenty Of Success
It you take the time to scrutinize Triple A on the national level, there are success stories every-

The PublicRadio Endgomé

Continued from Page 76
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fundraising opportunities. | call this the James Brown “get up and get invoived” with your fundraising

play
Celebrate the new and the old: The attraction for our listeners is new music and artists and the
heritage artists that many of the stations we grew up listening to have compietely forgotten. The rise
of the adult listener as a powerful consumer is a testimony to our ability to connect with our
listeners. At WXPN, the programming and promotional plays we choose to run all attempt
to reinforce these two important attractions

- T R ST

“The other aspect to all of this is that the community of listeners you develop needs to have a
sense of itself. We hear Fogheads refer to themselves as Fogheads, and they want to go to events
with other Fogheads because they feel a connection with them. That sense of community is built
upon itself and. over time, reinforces itseff.”

For example, KFOG draws hundreds of thousands of people to its annual Kaboom fireworks and
music event on the waterfront, and the city loves it because officials know there will be very little
trouble or crime. They know that Fogheads are nice people and have a sense of community and
loyaity to each other.

“We're always trying to come up with new events, but they can't be at the expense of the ones we
already do,” Benson says. “You have to acknowledge that the manpower and hours availabie to do
each one nght are finite.

“At this station we also realize that certain events are heid for the purpose of building listener
loyalty more than generating revenue for the station or a charity. Susquehanna understands that the
imaging of the station in the Bay Area is important for the longevity of the brand of the station.”

The best Triple A stations reslly do offer something not to be missed every day, every daypart. every
hour.ncmudboamoramkmormm'smntoranoﬂbeatnmitoroonn in-
studio performance or a concert announcement or an unexpected gaffe, but it's got to be unique,
memorable and remarkable (fike a purpie cow, for you Seth Godin fans).

Predictable unpredictability — that's the vibe | want when | tune in to any radio station, including
Triple A. Answer this: If | don't listen to or read (put in any radio station, TV program. news-
pcperormogazineyouwatchormad).willln\&nmmhinggood?creatnduomﬁomoﬂefwm-
thing not to be missed every day, in every daypart.

To John Bradiey: Thanks for your article. Next time, let's tackie a more pressing issue, such as
the best new restaurants in Bouider. | get very hungry during the summit.

John Bradiey is co-President of SBR Creative Media. He can reached at 303-444-7700 or
john@sbrcreative.com.

There is one thing that all stations, no matter their format, have in common: the need to tum a
profit for the owners. Even public stations need to show a profit. The universities and community
groups that own them need to see their station be seif-supporting.

Commercial stations owned by the big corporations need to show growth for their stockhoiders.
Commercial stations owned by private companies and individuals need to show a profit to reward
the owners for their investment.

Tuming a profitin hard economic times is challenging for any business, but even more so for one
that doesn't have a clear target. it doesn't matter what format you are in, your radio station needs to
fill the needs of the community you serve. When you do this, you will relate to listeners and create a
radio station that peopile in your city will find very appealing.

Dennis Constantine is PD of KINK/Portland, OR..which Is celebrating 35 years in the format. He
can be reached at 503-517-6000 and dennis@kink.fm.

where, but each one is different, just like the stations’ playlists. Winning with a Triple A spproach
requires independent programming and thinking, which is why it should be looked at as & product-
positioning strategy instead of a biueprint music format

Times are a-changing: Classic Altematwe stations are signing on; “independent” is the cool thing
again; "anti-corporate” is all the rage; noncomm cumes are growing; satellite radio isn't going away,
the Internet is a legitimate music provider; a liberal talk network has just been launched; Gen Y
likes classic rock; and adult consumers are searching for something new and different on the radio
dial, just as they are seeking new and different artists to buy.

Triple A has the ability to offer a unique mix with a different-sounding presentation. And, unlike
most formats, Tripie A aliows a station to choose from hundreds and hundreds of proven goid and
new artists. You choose how familiar or crossover you want to be, what your foundation is and what
degree of edge is night for your market. The beauty of the format is that it is fiexible and adaptable
while still being fimly grounded in a proven approach.

Tripie A has never had more potential than it does today. Here's to your success.

Keith Cunningham is the Io;nder of Media Positioning. For more information, you can contact
him at 310-452-7126. Be sure to visit www.mediapositioning.com.

One Last Thought
Over the last year in particular, 've heard a lot of radio analysts say that the key to sustained
success at our stations is to create unique, local content that will appeal to an increasing
number of potential listeners. Listeners’ alarm at the loss of localism as a result of deregu-
lation and consolidation poses an opportunity for our stations 10 gain more audience. it chal-
lenges us to better preserve our localism.
In order to do that, we need to be designing new, innovative plays — not just rehashing
oid ones — that will not only attract new listeners, but aiso give our current fans
even greater vaiue.

Bruce Warren is PD at WXPN/Philadelphia and Is on the national board of
directors for Public Radio Program Directors. He can reached at 215-898-6677
of brucew@xpnonline.net.
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AN EPIC SUMMER...

P THE FOLLOW UP TO THE HIT

“Fil Up Again i FROM THE ALBUM

S PLAY DATE: ALL THAT WE LET IN
MAY 17, 2004

OVER 115,000 SOLD -+ ONTOUR ALL SUMMER
THE TITLE TRACK FROM THE NEW ALBUM . KEB MO

AIRPLAY DATE: “Keep It Simple E

MAY 24, 2004

ONTOUR

o HOWIE DAY THE NEW SINGLE FROM

STOP ALL THE WORLD NOW

RIRPLAY DATES ON TOUR ALL SUMMER WITH O.A.R.
MAY 31, 2004 ) 150,000 SOLD!

—_—

+~ ON TOUR WITH FULL LIVE BAND IN MAY

May 10 « New York, NY Irving Plaza
May 11« New York, NY Conan O'Brien
May 12 -« Boston, MA Paradise Rock Club
May 13 « Philadelphia, PA Theatre of the Living Arts
May 14 « Annapolis, MD Rams Head Tave
May 16 » Nashville, TN 3rd & Lindsley
May 18 - Detroit, Ml Magic Stick
May 19 - Chicago, IL Martyrs
May 20 - Minneapolis, MN Fine Line Music Cafe
May 22 + Boulder, CO Fox Theatre & Caf
May 26  Seattle, WA Crocodile Cafe
May 27 < Portland, OR Dante's

May 29 ¢ San Francisco, CA Slim's
May 30 - 31 « Los Angeles, CA Troubadour

IMPACTS A3 RADIO
Music MAY 24TH

Collective
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- 32004 TRIPLE A
INDUSTRY ACHIEVEMENT AWARDS

Here's your chance to celebrate excellence in the radio and record industries! Nominate your favorite Triple A radio
stations, as well as radio and record professionals, for R&R's annual Triple A Industry Achievement Awards. Your
nominations will help our awards committee determine final nominations for each category. The winners will be
announced at the R&R Triple A Summit in Boulder, CO, August 4-7, 2004.

Here is the nomination process:

Nominations should be based on the highest standards of industry excellence and professionalism.

Any U.S.-licensed station, regardless of market size or Arbitron status, is eligible for nomination.

Nominees must have been employed at the company for which they were nominated between March 1, 2003 and February 29, 2004.
You can nominate yourself, your co-workers and your station.

Only one form per person will be accepted. You must indicate your name and affiliation on the nomination form.

All responses will remain confidential.

6. You do NOT have to make nominations in every category.

7. Deadline: May 21, 2004!

o s N

R&R 2004 TRIPLE A INDUSTRY ACHIEVEMENT AWARDS NOMINATION FORM
RADIO AWARDS

TRIPLE A RADIO STATION OF THE YEAR: (COMMERCIAL) Calls: - Market:
TRIPLE A RADIO STATION OF THE YEAR: (NON COMMERCIAL) Calls: Market:
TRIPLE A PROGRAM DIRECTOR OF THE YEAR: Name: Station/Market:
TRIPLE A MUSIC DIRECTOR OF THE YEAR: Name: Station/Market:
TRIPLE A AIR PERSONALITY OF THE YEAR: Name: Station/Market:
RECORD AWARDS

TRIPLE A RECORD LABEL OF THE YEAR: (PLATINUM)
TRIPLE A RECORD LABEL OF THE YEAR: (GOLD)

TRIPLE A PROMOTION EXECUTIVE OF THE YEAR: Name: Label:
FILL IN BELOW TO VALIOATE BALLOT:
PLEASE REPLY BY MAY 21, 20041
Your Name: Please mail, fax, or emali to:

Title: R&R TRIPLE A INDUSTRY AWARDS NOMINATIONS
10100 Santa Monica Bivd., 3rd Floor, Los Angeles, CA 90067
StationvAffiliation: 310-203-8450 fax
nominations @radioandrecords.com J

_d—.———————————————————————————

WINNERS WILL BE ANNOUNCED AT
THE R&R TRIPLE A SUMMIT

'AUGUST 4-7, 2004

MILLENNSUM KARVEST NOUSE NOTEL - BOULDER , (OLORADO
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TRIPLEA TOP30 powereo (Tl
MEDIABASE

ARTIST TITLE LABEL(S) s pavs u’%}u wew muswos| Most Added”
[ 3 ” ALANIS MORISSETTE Everything (Maverick/Reprise/ 386 +33 15503 6 20/0 www.rradds.com
2 €@ MICHAEL ANDREWS fIGARY JULES Mad World WUniversal) 368 6 22940 11 180 c‘;;‘;’T n:c:;‘v’;;’ il bt andiiidathlle ‘::5
1 3 DAMIEN RICE Cannonball (Vector Recordings/Warner Bros.) 357 -15 20272 16 20/0 LORETTA LYNN flJACK WHITE Portiand, Oregon /iterscape/ 7
4 4 JET Are You Gonna Be My Girl /At/antic/ 333 -19 20299 19 15/0 JOHN EDDIE Everything /Thll Show/Lost Highway/ 6
7 6 JOHN MAYER Clarity (Aware/Cokimbia) 326 +11 20385 17 15/0 BIG HEAD TODD AND THE MONSTERS Come On /Sanctuary/SRG) 3
6 6  DAVEMATTHEWS Oh /RCA/RMG/ 316 -2 18987 7 19/0
9 0 LENNY KRAVITZ Where Are We Runnin'? (Virgw/ 306 +22 14145 5 2010
5 8  NORAH JONES Sunrise (Biue Note/EMC) 297 -31 21033 17 20/0
8 9  ERIC CLAPTON If | Had Possession Over Judgment Day [Duck /Reprise) 219 -9 15561 9 1810
10 10 MAROON 5 This Love (Octone///RMG) 231 -10 11003 13 100
13 0 DONAVON FRANKENREITER flJACK JOHNSON Free (Brushfire/Universall 225 +3 10349 7 160
1" 12 FIVE FOR FIGHTING 100 Years /Aware/Colwnbia/ 225 -3 11142 2 120 Most
14 @ JASON MRAZ Curbside Prophet /Atiantic/ 220 +4 7003 9 140 lncreased Plays
12 14 GUSTER Careful (Paim/Repnse) 193 27 10079 25 130 TOTAL
16 8 MINDY SMITH Come To Jesus (Vanguard/ 188 +8 9718 7 1212 ARTIST TITLE LABEL(S) ...c':ﬁ“
17 WHEAT | Met A Girl (Aware/Columbia/ 185 +8 8348 8 160 SHERYL CROW Light In Your Eyes /A& M/nterscape/ +88
15 17  BARENAKED LADIES Testing 1, 2, 3 (Reprise/ 181 12 8599 1 140 COUNTING CROWS Accidentally in Love (OreamWorks/Geffan) +51
20 @ MEUSSA ETHERIDGE Lucky /islandiBIMG) 159 +2 5480 2 130 | BUTTERFLY BOUCHER Another Whte Dash (45Minterscope/ +31
24 (@ TOOTS AND THE MAYTALS W/ B. RAITT True Love IsHard ToFind 42/ 151 +14 7276 4 1501 ﬂwmﬁ"‘m‘“ :’emm’, ‘:;
21 20 JONNY LANG Give Me Up Again (A&Miloterscope) 145 T 8229 N 10 | e MORSSETTE Eveything et %
JEM They (ATO/RCA/AMG) 144 +3 8370 1 9/0 JEM They (ATORCA/RMG) +2
| 25 8 PAT MCGEE BAND Beautiful Ways (Warner Bros.) 143 +7 4551 3 1110 LOS LONELY BOYS Heaven /0r/Epc/ +29
19 23 STING Sacred Love /A&M/Interscape/ 138 -23 6946 16  13/0 | JAMIECULLUM AN At Sea (GRP/VMG/ +25
22 24- MELISSA ETHERIOGE Breathe (Isiand/IJMG) 137 42 10079 18 15p | MODESTMOUSE Float On ffpc/ =
@ SHERYL CROW Light In Yqur Eyes /4&M/interscope) 135 +88 6194 1 16/2
23 26  INOIGO GIRLS Perfect World /Epric/ 132 -8 ALY 19 14/0
28 @ HOOBASTANK The Reason /Island//0JMG) 129 +2 4399 4 5/0
30 @ JARS OF CLAY Show You Love (Essentia/PLG/RCA/RMG) 127 +12 2815 2 9/0
26 29  LOS LONELY BOYS Real Emotions /Or/Epic/ 115 -18 3665 15 910
@ COUNTING CROWS Accidentally In Love (OreamWorks/Geffen) 114 +51 6643 1 16/10 Most
Sy vk o A5 Bulets ppea o SongeGaring Pl o remanin I hom pevous e 1 o Sonps a1 s ot . e o e | 1Y €l Recurrents |
| larger increase In plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds T01AL |
| officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals | ARTST TILE LABEL(S) PLAYS
| Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assignéd an AGH number. Average Quarter Hour Persons | LOS LONELY BOYS Heaven (On/Ep/ 288
used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc SARAN MCLACHLAN Falien (Ansta/AMG) 17
New & Active JOHN EDDIE If You'e Here... (Thnd ShowlLast Hihway! 150
COLDPLAY Clocks (Capitol) 140
BOB SCHNEIOER Come With Me Tonight (Shockorama/Vanguard) MY MORNING JACKET Golden (AT0/RCA/RMG) THRILLS One Horse Town (Virgen/ (H]
| Total Plays: 111, Total Stations: 10, Adds: 2 Total Plays: 80, Total Stations: 8, Adds: 1 MATCHBOX TWENTY Unwetl (Atiantic/ 18
THRILLS Big Sur (Vigw/ SUBOUDES Morning Glory (Back Porch/EMC) COUNTING CROWS She Don't Want Nobody Near (Geffen/ n
Total Plays: 101, Total Stations: 1_0. Adds: 2 Total Plays: 72, Total Stations: 5, Adds: 1 TRAW Calling AN Angels (Columbial 12
PATTY GRIFFIN Love Throw A Line A TO/RCAIRME) WHO Real Good Looking By (Geffen) SHERYL CROW The First Cut s The Deepest (A& Minterscape/ 101
Total Plays: 101, Total S‘lalmns: 7, Adds: 0 Total Plays: 72, Total Stations: 5, Adds: 0 TRAIN When | Look To The Sky (Columbial 86
Tota Py 7, Tord St 5 gt Tot Plave 7. Tt Staions. 7, A | : |
BUTTERFLY BOUCHER Another White Dash (ASMiinerscope/ SARAH HARMER Abst Zoefonder SRS MACO SewSD o1 ail was
Total Pays: 84, Total Stations: 9, Adds: 0 Total Plays: 71, Total Stations: 7, Adds: 0 reporters are available on the web at
www.radigandrecords.com.
Songs ranked by tetal plays L — T J

L
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C R O XAy
“LIGHT IN YOUR EYES”

The follow-up to the #1 track “The First Cut Is The Deepest”
R&R Triple A: Debut ¢) (+88) BDS AAA: 28* (+82)
New Adds: WXRT & KGSR

KFOG KBCO KTCZ WBOS WXPN WTTS WXRV WNCS WRLT
KPRI WDOD WZEW KTHX KRSH WRNX WOK!I WYEP & more

From THE VERY BEST OF SHERYL CROW (2 7 million scanned) [Am
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s [) 2 TRIPLE A TOP 30 INDICATOR

g !
« May 7, 2004 .
WM amet e UBELS) arg Ars w'%‘#a s wugnos | Aost Added’ '
| 1 1 DAMIEN RICE Cannonbali (Vector Recordings/Warner Bros.) 466 -30 4486 16 25/0 www.rrindicator.com I
4 @ ALANIS MORISSETTE Everything (Maverick/Reprise/ 461 +47 3774 6§ 2210 | armstime v ) s |
2 3 NORAH JONES Sunrise /Blue Note/EMC) 408 53 4548 16 2500 :gw:gfc::m“:g 'Z:"'f":’w(“’"/zﬂ"":’ . :; |
| > . 1 ceidentalty In Love [DreamWorks/Ge!
|3 4 MICHAEL ANDREWS fGARY JULES Mad World (Universal) 407 21 “n 9 240 LORETTA LYRN SUACK WHITE Portiood, Oregen drierscopel 11
6 € DAVEMATTHEWS Oh (RCA/RMG) E -374 0 2012 6 210 B1G HEAD TODD AND THE MONSTERS Come On /Sancruary/SRG/ 8 ‘
5 6  ERIC CLAPTON If ) Had Possession Over Judgment Day (Duck /Reprise/ 369 18 5486 9 250 SHERYL C':(:W Light In Your El:esD/A&M/lﬂcfmwe/ :
. 5 RACHAEL YAMAGATA Worn Me Oown (RCA Victor/
. 8 @ DONAVON FRANKENREITER fIlJACK JOHNSON Free (Brushfve/Unversal) 332 +15 3233 8 2310 2o R s gL Yoo et %
7 8  JEM They (ATO/RCA/RMG) 314 -19 4932 7 23 JULIANA HATFIELD Because We Love You (Zoe/Rounder/ 4
11 @ PATTY GRIFFIN Love Throw A Line (ATO/RCA/RMG) 313 +12 5527 a 261 JAMIE CULLUM Al At Sea (GRP/VMG/ 3
' 10 10 JASON MRAZ Curbside Prophet /Atiantic/ 297 12 1381 10 200 LOS LOBOS Hurry Tomarrow (MammothiHotywood 3
9 11 JOMN MAYER Clarity (Aware/Columbia) 289 2 2276 18 1500 Most
18 @ MELISSA ETHERIDGE Lucky //siend/iDJMG) 268 +51 0 2 212 | IncreasedPlays
12 13 MINDY SMITH Come To Jesus (Vanguard) 267 9 4610 14 210 o
13 _ @ SARAHHARMER Almost (Zoe/Rounder) 260 +2 3848 7 260 ‘;;‘;Y'lmm ik s ANEADa “";’3‘
Ay . ght In Your tyes Interscope; +
| 16 @ LENNY KRAVITZ Where Are We Runnin'? (Virgin/ 254 +20 1768 3 1710 L0S LOBOS Hury Tomonow Mammoth/Holywaod +58
19 (O THRILLS Big Sw (Vigin/ 247 +81 2891 3 222 LORETTA LYNN flJACK WHITE Portiand, Oregon (nterscope/  +57
20 (D T00TS ANO THE MAYTALS Wi B. RAITT True Love Is Hard To Find ¥2) 215 +14 4364 3 a2 mtmu Can't Stop Loving You %amx_/ . .::
. M A ETHERIDGE Lucky (Isand/0/MG/ +
15 18 JOSS STONE FellInLove th'A Bay /S@w&’EML‘/ 196 42 1813 17 1500 BB SCAMEIOER Care Wit Me Toight (Socinamatiaguond +50
17 !.? LOS LONELY BOYS Real Emotions (Or/Epic/ 193 -30 1563 14 1310 COUNTING CROWS Accidentaly In Love (DraamWorks/Geffen) +43
28 PAT MCGEE BAND Beautiful Ways (Wamer Bros.) 191 +16 1398 2 130 .
14 21 STING Sacred Love (A&M/interscope/) 187 83 1629 15 130 gy ndi cated.
30 @ RANOALL BRAMBLETT You Can Be The Rain (Vew West/ 195 +17 1924 2 18 rogramming
@  OIANA KRALL Temptation (GRP/YMG) 184 +25 2693 1 221 S—t—— Addod This Waek
A r - All Casteliini 215-090-8877
25 @ ZERO7 Home (Atiantic) 182 0 3199 2 200 | oo cRows Accientaly b Love
@esar> €0  MORRISSEY Irish Blood, English Heart (Sanctuary/SRG) 180 +19 2197 1 1610 | 040S Starting Five
23 26 SUBDUDES Morning Glory /Back Porch/EMC) m 14 3420 § 2110 JAMME CULLUM A% At Sea
: . MAGNETIC FIELDS | Die
21 27 BARENAKED LADIES Testing 1, 2, 3 (Reprise) 176 25 1197 9 9o ShSCEa BORKAS (5is Doon Boot
26 28 MYMORNING JACKET Golden (A TO/RCA/RMG) 175 2 2236 3 150 | wmoDEST MOUSE Float On
| pesit> €  JARS OF CLAY Show You Love (Essential/PLG/RCAIRMG) 174 +43 1265 1 B0 | estic Cafs - Reh Reishart T34-761-2043
20 30 JONNY LANG Give Me Up Again (A&M/interscape) m 3 2286 12 140 LOR! MCKENSIA v Man
. ; : MAGGIE, PIERCE & EJ Porch
35 Triple A reporters. Songs ranked %'%&%ﬁ:ﬁ anrpla)t week of Sunday 4/25 - Saturday 5/1. MARY NTER Gis Like Me
 Pa p
Reporters
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It's safe to say that no one else in
the history of blues had the impact
and effect of the great Robert
Johnson. His music left a permanent
mark, as evidenced by numerous rock
‘n’ roll covers, from Zeppelin to the
Stones and even The Red Hot Chili
. Peppers. Perhaps no other artist was

ON THE

RECORD

Brad HO“Z influenced more by Johnson's work
Po,mndianapolif_ | than Eric Clapton. ® Always a lover

of the blues, Clapton has, with his new
release, Me & Mr. Johnson, created a full-length dedica-
tion to the works of this legendary artist. The first single,
“If | Had Possession Over Judgement Day,” works very well
for Triple A. The blues are big in Indianapolis, and Clapton's
library consistently tests well in the market, so it's no sur-
prise that the record is sounding strong on WTTS. I've always felt that
Clapton's music crosses generations of fans: A 25-year-old listener can
enjoy the song as much as a 54-year-old. That overall appreciation
from both ends of the demo lends itself well to Triple A radio. ® Other
than the single, the album boasts several other tracks worthy of air-
play consideration, including “Milkcow’s Calf Blues,” and “When You
Got a Good Friend.” Clapton’s new release celebrates one of the leg-
endary bluesmen of all time, conjuring up great memories for some
while exposing others to the blues for the first time.

Alanls Morissette moves up to the
top slot this week on the monitored
airplay chart, Michael Andrews featuring
Gary Jules hoids at 2*, John Mayer is
now top five at 5°, and Lenny Kravitz in-
| creasesto 7° ... Donavon Frankenreiter
teaturing Jack Johnson are knocking on
the top 10 door at 11°, Jason Mraz
moves up to 13°, Mindy Smith is now
15°, Wheat are at 16°, and Melissa
Etheridge and Toots & The Maytals with Bonnie Raitt round out the
top 20 at 18 and 19°, respectively ... Other builders include Pat McGee
Band, Hoobastank and Jars Of Clay ... Debuts this week include Jem
(at a healthy 21°1) and the new ones from Sheryl Crow and Counting
| Crows ... On the Indicator chart, Damien Rice holds at No. 1 for the third
week, Morissette is close behind at 2*, Dave Matthews is at 6"
| Frankenreiter climbs to 7°, and Patty Griffin is now top 10 at 9* ... Other
big gainers include Etheridge. The Thrills, Toots, McGee and Randall
Bramblett ... Diana Krali, Morrissey and Jars Of Clay debut ...In the
Most Added category, the new Counting Crows brings in 22 total adds
(in addition to the 14 already on the song). John Eddie grabs 19 first-
| week adds, Loretta Lynn enjoys the support of 18 stations, and Big Head
Todd And The Monsters get 11 total adds ... Sheryl Crow, Rachael
Yamagata. Joe Firstman, Juliana Hattield, Jamie Culium, Los Lobos,
My Morning Jacket and Bob Schneider close some important holes
... Keep an eye on Los Lonely Boys' “Heaven™ — it is showing a strong
resurgence — as well as the songs from Amelia, Butterfly Boucher,
David Mead, Gomez, Ben Arthur and Sarah Harmer.
— John Schoenberger, Triple A Editor

armist. Damnwells
wseeL: Epic/Red Ink

8y JOHN SCHOENBERGER / TRIPLE A EDITOR

I rarely give the AAArtist of the Week
shot to a newer band until they have
developed more of a story at radio, but |
also rarely hear a debut album by a new
act that impresses me to point of wanting
to do so. The Damnwells' Bastards of the
Beat certainly fits into that category. The
last few times [ got this excited by a new
act was when | heard Joan Osborne’s Rel-
ish, Counting Crow's August and Every-
thing After, Whiskeytown's Stranger's Al-
manac, The Wallflowers’ self-titled debut,
Coldplay’s Parachutes and Norah Jones'
Come Away With Me. (There are probably
a couple of others, too, | just can’t seem to
think of them at the moment).

The Damnwells hail from Brooklyn,
NY. Even though they live within a major
urban metropolis, their sound is surpris-
ingly down-to-earth and rootsy in nature.
You'll hear echoes of The Replacements,
Soul Asylum, Wilco, the aforementioned
Whiskeytown and others in the songs, but
not in an inferior, copycat kind of way.

Rather, the members of The Damnwells .

proudly broadcast where their musical
tastes lie and use these influences to ex-
plore their own all-American realm of
melody, harmeny, lyric and instrumenta-
tion.

The band came together by chance:
bassist Ted Hudson and drummer Steve
Terry (a former Whiskeytown’ member)
happened to be in a studio where Alex
Dezen was recording. The three eventually
started playing together. Lead singer-gui-
tarist Dezen plays a major role in the
sound of The Damnwells, as he wrote all
the songs for this debut, but the other
members of the group also contribute
greatly to the creativity. Terry and
Hudson lay down a solid rhythmic founda-.

tion, while the addition of guitarist Dave
Chernis to the band has given flavor. tex-
ture and guts to the quartet’s sound in just
the right amounts.

“Alex i8 a prolific writer,” Hudson re-
cently said. “Sometimes it's all we can do
to keep up with him. Basically, he writes
the music and the lyrics. We all work to-
gether to arrange the harmonic side of
things in a way that is conducive to the
song. It takes a little while to flesh out a
tune, and sometimes we work on them for
quite a while. It is something that is very
organic, something that takes shape
gradually.”

And, oh, those songs! Tune for tune,
Bastards of the Beat flows beautifully from
beginning to end, and literally any song on
the project could have been a serious con-
tender for the first single. That honor has
gone to “Sleepsinging,” which is slowly
building steam at Triple A radio, but if you
want to get the full impact of how good this
band really is, you also need to hear
“Newfound History,” “Kiss Catastophe,”
“Electric Harmony” and “What You Get.”

After building a solid following in the
New York area, The Damnwells started
touring nationally, opening for such acts
as Rhett Miller and Cheap Trick. They just
finished a few dates with Josh Ritter and
are currently booked in clubs through the
end of May.

Abra Moore
The critically accliaimed
Follow up to “Four LeaF Clover”

The Cardigans
Just added ot KTHX
Major summer soid out tour

Just added at WFPK
On Cour now

Steve Forbert
Top 10 Non Comm

Performing Friday 5/14.in Louisville

KOCH Records Welcomes Lisa Michelson and Jessica Pomerantz. See everyone in Louisville.. [\.OGr]

records

www.americanradiohistorv.com
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AMERICANA TOP 30 ALBUMS sy _ || EJ'];'J;'EJ,.’J —

( W WS ammst e v e e e | Americana Spotlight W
2 @)  PATTY GRIFFIN lmpossile Dream (4 TO/RCARMG) 2 3003 | py sohn Schoenberger . i
1 2 SLAID CLEAVES Wishbones (Phio/Rounder] - 740 21 7538 Artist: Loretta Lynn
3 3 FLATLANDERS Wheels Of Fortune fNew West) 522 83 _ 10s07 | Label: Interscope
7 o - Few women in country music have enjoyed the success or shown the
SUBDUDES Miracie Mule (Back PorctvEMC) 505 41 2860 endurance of Loretta Lynn. She began her recording career afl the way
6 §  LEFTOVER SALMON Leftover Sakmon /Compendia/ e 7 4102 back in 1959, and over the decades she has had dozens of hits songs,
released more than 50 albums and received countiess industry awards,
28 G LORETTA LYNN Van Lear Rose fInterscope/ 466 +235 120 culminating in last year's Kennedy Center Award. She is the first female
country artist to be so honored. Lynn's influence as an artist has spanned
’ 7 WAINDY SMITA Des Moment More Hongoond - n e several generations, and in 2002 Jack White of The White Stripes made
4 8  BR543 Tangled in The Pines (Dualtone/ 438 .106 9012 it known how much he admired her. One thing led to another, and they
’ soon did a few live dates together, including a special performance in
12 ©  SAM BUSH King 01 My Workd (Sugar il 435 +84 1388 | New York. This led to a more creative relationship, with White producing and performing on Lynn's
- newest album, Van Lear Rose. Joining them were multi-instrumentalist Dave Feeny, bassist Jack
' @ IREESUD OGRS e (st o % - b ™ Lawrence and drummer Patrick Keeler, as well guests Dan John Miller on guitar and Dirk Powell on
9 "'Q JAMES MCMURTRY Live in Aught Thri (Compadre/ a +4 4g23 | fiddie and banjo. The release marks the first time Lynn has strayed so far from her honky-tonk and
: country roots. That's not to say this isn't a country-minded album — she just pushes the boundaries
14 @ R MALO,P.FLYNN, RICKES &_.The Nashvile. CMH) 352 +1 1858 | turther than she ever has before. The project also marks the first time Lynn has written or co-written
n 13 GRAHAM PARKER Your Country Bloodshol 238 5 all the songs hersetf. Standqut tracks include “Portiand, Oregon,” “Van Lear Rose,” “High on a
> ' " Mountain Top™ and “Miss Being Mrs.”
17 14 ELIZA GILKYSON Land Of Mik And Honey /Red Howse/ 313 12 2010 -
Americana News
2 @ STEVE FORBERT Just Like There's Nothing Te it Xock/ 313 +54 M7
@ 2 The first four albums by Athens, GA singer-songwriter Vic Chesnutt will be reissued June 15 by New
a M. CHAPIN CARPENTER Between Hore And Gone (Cobmbia) 312 +81 883 | west ... Deana Carter has signed with Vanguard and is producing a new album for release earty next
18 17 GREY DE LISLE The Graceful Ghost (Supar A0 e o 2398 | vear ... Dave Alvin has signed with Yep Roc, and a June release is expected ... Drive-By Truckers
frontman Patterson Hood has just released a solo album recorded in 2001 ... The Del McCoury
15 18 GIBSON BROTHERS Long Way Back Home (Sugav Al 293 M 2514 | Band, Doyle Lawson & Quicksiiver and J.D. Crowe & The New South are among the acts scheduled
- to perform during the International Bluegrass Music Association’s Bluegrass Fan Fest set for Oct. 8-
- 19 GREENCARDS Movn’ On findegendent m e 5728 | 40in Louisville ... A Bob Dylan cover album called Dylan Country is due May 18. Included on the
2% @ MDDT DAVIS Moot Davis (Lictke Dog/ 278 +35 2188 | disc are Johnny Cash, Waylon Jennings, Willie Nelson, Buck Owens, Emmylou Harris, Earl Scruggs I
with Bob Dylan, The Country Gentieman and Norman Biake ... The Country Music Hall of Fame |
16 21, MARK ERELLI Hilbally Pikgrim (Signature Sound/ 285 -68 8703 | honored its newest inductees — Carl Smith and the late Floyd Cramer — during an invitation-only
ceremony on Sunday, May 2, at the hall of fame and museum ... An impressive list of folks showed
= R CLYCHRNE SESCEE SN 0GR S/ s - s up for Loretta Lynn's album-release party on Thursday, April 22. The event, staged at Nashville’s
23 23 ALECIA NUGENT Alecia Nugent /Rounder/ 251 K] 1708 | 9rand oid Hermitage Hotel, included Jack White — who produced the album — Kix Brooks, Steve
f Earle, Joe Nichols, Lee Ann Womack, Terri Clark, Nanci Gritfith, Julie Roberts, Interscope’s Jimmy
2 24 VARIOUS ARTISTS No Depression... (Dualtone/ 249 18 2334 | jovine, RCA Label Group chief Joe Galante, Universal Music Group Nashville Chairman Luke Lewis ‘
19 25 TOMRUSSELL indians. Cowboys, Horses. Dogs Mightone) 240 A 3255 and Universal South Records senior partner Tony Brown. 3
i 2 26 GRANT-LEE PHILLIPS Virginia Creeper (Zoe/Rounder/ 230 -38 3587 ‘r Note: If you have Americana news, please forward it to jschoenberger@radioandrecords.com. ] ;
23 @ KNG WILKIE Broke Rebe 21 +1 939 ost Added"
@ BLACKIE AND THE RODEO KINGS Bark (Trve North/ 223 +74 616
ARTIST TITLE LABEL(S) ADDS
LORI MCKENNA Bi i
@  LORI MCKENNA Bittertown (Sigaature Sound) 28 4R ] o R NG I pe
@ CHARLIE MUSSELWHITE Sanctuary (Real Workd/Virgi/ 218 +43 1000 JIM LAUDERDALE Headed For The Hills {Dualfone/ 1}
p preoprn - : : : TWD DOLLAR PISTOLS Hands Up (Yep Roc/ 8|
e Americana Airplay chart represents the reported play of terrestrial radio Stations, nationally syndicated (Hollyw 7
radio shows, sateliite radio and internet Stations that have agreed to submit weekly spin counts. :&sn?:: ASJ: c::e?EITHIo::/ Here And Gone (Colombial 7
For more information please visit www.americanamusic.ofg. et i
© 2004 Americana Music Association. ALLISON MOORER The Duel (Sugar i) 6|

RULE #1

“Always treat the customer
right, because if you don’t,

someone else will.

RULE #2
Don’t forget rule #1.

COYOTEPROMOTIONS.COM,
a division of Adobe Graphics & design, Inc.
started in 1989 in Sante Fe, New Mexico.
(We've grown since then.)
We now serve over 2,500 clients
in radio, television and
the recording industry.
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STATION OF THE YEAR * LABEL OF THE YEAR
COMMERCIAL NONCOMMERCIAL A PLATINUM GOLD
WFSH/Atlanta WCVO/Columbus, OH Curb BEC Recordings/
Tooth & Nail
TheBest Of Christian |~ =~ ouom
Music Group  Flicker
KLTY/Dalias WCQR/WJohnson City, TN Gotee
The nominees for the R&R Industry Achievement Awards have Integrity
been announced. Looking up and down this list of individuals, sta- | WAWZMiddlesex WYLV/Knoxville l INO
tions and companies, you can see the talent dripping off the bot- Provident
tom of the page. Congrats to all the nominees! Official ballots were KCMS/Seattle KTiSMinneapoks Label Group Inpop
sent with this week’s R&R. Please read the instructions carefully '
and return the ballot before Friday, May 21. The winners will be KXOJTulsa WPOZ/Ortando : Word Rocketown
announced on June 25 at R&R Convention 2004.

* PROGRAM DIRECTOR OF THE YEAR

2
b S
Don Buettner Rob Dempsey Tommy Dylan Steve Etheridge Tom Greene Chris Lemke
WLAB/FL. Wayne, IN WLFJ/Greenville, SC WJQK/Grand Rapids KBIQ/Colorado Springs WMHK/Cplumbia. SC WCSG/Grand Rapids
LABEL EXECUTIVE OF THE YEAR

CURB

RECORDS

curb.com
John Butier Lori Cline Grant Hubbard Derek Jones Dan Michasis Andrew Patton
Curb Word EMI Christian Music Group Rocketown INOM2.0 Provident Label Group
MUSIC DIRECTOR OF THE YEAR
new fife- ‘
s
w ]
Noonie Fugler Rick Hall Dwayne Harrison Jetf MacFariane Kat Taylor Clitf Tredway
KLFF/San Luis Obispo, CA WCIC/Peoria, IL WRCM/Charlotte WJIS/Sarasota KFIS/Portiand, OR WAYMMNashville

1

PERSONALITY/SHOW OF THE YEAR

Kevin Avery & Taylor Scott Chuck & John Jon & Sherry Rivers
WFSH/Atianta KTISMinneapolis K-Love Network

The Momning Show Lisa Williams The Z Morning Show

KSB8JMouston The Weekend Top 25 WP0Z/Oriando
Countdown

www.americanradiohistorv.com
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| I" ~" .« May 7, 2004 -
‘ Wik WS AATIST TITLE LABELS) PoaTs i ‘B aoos | Most Added’
| 1 a BUILDING 429 Glory Defined (Word/CurtyWarner Bros.) 1855 +90 " 6211 R - .
2 e CASTING CROWNS Who Am | (Beach Street/Reunion/PLG) 1709 +13 9 5911 ARTIST TITLE LABEL(S) ADOS |
3 € TREE63 Blessed Be Your Name finpop)  » 1605 +53 13 5912 | THIRD DAY |Balieve EssenrialPL) 7
5 o MERCYME Here With Me (INO/Curb) ) 1485 +121 [ 5511 MARK SCHULTR Letters From War (Word/CurtyWarner Bros.) 6
4 5  MATTHEW WEST More Universal South/eMl CMG) 1367 83 22 a4 ifj‘t‘:’és’;"“s:;‘; ;‘:c “3" gf“c’f' :
{
6 @ BETHANY DILLON Beautiful (Sparrow/EMI CMG) 1316 +17 12 5112 | FusEBOX Once Again fEevarenos! 5
7 7  ZOEGIRL Beautiful Name (Sparrow/EMI CMG) 1210 48 12 451 JEREMY CAMP Walk By Faith (BEC/ 5|
10 o JACI VELASQUEZ Unspoken (Word/Curt/Warner Bros.) 1059 +20 n 39/0
| 11 €@ FFH Good To Be Free (Essential/PLG) 1000 +43 10 3812
| 9 10  DELIRIOUS? Rain Down (Sparrow/EMI CMG/ 976 117 16 3810 |
18 Q MARK SCHULTZ Letters From War (Word/CurtyWarner Bros.) 916 +146 4 43/6 i
8 12 AVALON Al /Sparrow/EMI CMG/ 891 215 17 360
15 13 BEBO NORMAN f/JOY WILLIAMS Yes | Will (Essential/PLG) 836 4 7 340
16 14  REBECCA-ST. JAMES The Power Ql Your Love (Forefront/EMI CMG) 816 -2 10 300 Most
14 15 TODD AGNEW Grace Like Rain (Ardent/ 7718 73 15 290
19 @ SARA GROVES The One Thing | Know N/ 758 +38 7 3612 Increasedplay S "
12 17 NATE SALLIE Whatever it Takes (Curd/ 733 211 18 2910 topLay
3 ARTIST TITLE LABEL(S) INCREASE
13 18 AUDIO ADRENALINE Leaving 99 (Forefront/EM! CMG) ” -223 17 on S8 (Bee ErcsbLS) .
20 (D SELAH YouRaise Me Up (Curt) 00 +82 RSB et P
17 20 SONICFLOOD Sheiter N0/ 665 -138 14 25/0 | MARK SCHULTZ Letters From War (Word/CurtyWarner Bros)  +148
22 @ GINNY OWENS | Love The Way (Rocketown/ 604 +9 7 8 MERCYME Here With Me (INO/Cur/ + 120
23 @ TREVOR MORGAN Upside Down (BHT/ 564 +8 4 2810 :“sm" 0"; :::" /“";?’"73, _—- ‘:;:
27 @  DAVID CROWDER BAND Open Skies (Sixsteps/Sparrow/EMI CMG) 552 +82 2 43 | s R iy o et B
30 @ KUTLESS Sea Of Faces (BEC/ 522 +147 2 235 SELAN You Ratse Me Up (Curt/ +82
24 25 JEREMY CAMP Right Here (BEC) 521 -26 24 1910 JARS OF CLAY Sunny Days (EssentiadPLG/ +8
21 26 THIRD DAY Sing A Song (EssentiadPLG) 519 92 24 1710 | CASTING CROWNS Who Am | Beach Streev/ReumonPLG)  +13
25 @ BIG DADDY WEAVE Heart Cries Holy (Fervent/ 516 +12 8 210
28 @ PHILLIPS, CRAIG & DEAN Here | Am To Worship (Sparmow/EM| CMG/ 498 +38 15 1810
26 @ GEORGE ROWE Think About That (Rocketown/ 4%0 +23 B 24
29 30  4HIM You Reign (Word/CurtyWarner Bros.) 427 -18 ) 210
62 AC reporters. Songs ranked by total plays for the airpiay week of Sunday 4/25 - Saturday 5/1.
© 2004 Radio & Records.
New & Active B R
Christian ACtivity
JARS OF CLAY Sunny Days (Fssential/PLE) | STACIE ORRICO Instead (Forefromt/EM/ CMG) by Rick Welke
Total Plays: 362, Total Stations: 17, Adds: 1 { Total Plays: 245, Total Stations: 12, Adds: 0
WARREN BARFIELD Soak It Up (Creative Trust Workshop) STARFIELD Filled With Your Glory (Sparmow/EM! CMG) Beginning next week, R&R will officially separate our
Total Plays: 317, Total Stations: 15, Adds: 1 Total Plays: 190, Total Stations: 9, Adds: 0 Christian AC panel into monitored and Indicator panels. The
THIRD DAY | Believe (EssentiadPLG/ JUMPS Wondertul [Sparrow/EM! CMG/ monitored chart will consist of 36 reportets, while there will
Total Plays: 311, Total Stations: 15, Adds: 7 Total Plays: 188, Total Stations: 12, Adds: 1 be 38 Indicator reporters. Next week we will cover in detail
DARLENE ZSCHECH Heaven On Earth IND/ FUSEBOX Once Again (Elevaralinpop) the ditferences you will likely see in the two Charts. R&R
Total Plays: 255, Tota Stations: 13, Adds: 1 Total Plays: 165, Total Stations: 10, Adds: § will also be instituting a recurrent rule under which songs
TAIT God Can You Hear Me (Foref ron/EMI CMG) NEWSONG Cherish (Revniony PLG) betow No. 15 will be moved to recurrent after 20 weeks on
Total Plays: 250, Total Stations: 12, Adds: 0 Total Plays: 138, Total Stations: 7, Adds: 3 : the chart. Since the rule will take effect next week, several
= - — — - songs will come off the chart.
Songs rashed by total pleys

The artist... The album...

GINNY OWENS BEAUTIFUL

"Congratulations, Ginny, on the
fastest selling album of your career!”

Featuring the multi-format, hit radio single, “i Love the Way”

Listen, ‘Love’ and ADD today!!!

See Ginny on the “Beautiful Tour” this Spring with special guest, George Rowe
www.ginnyowens.com for information and dates!!!

Call Derek @ Rocketown Records TODAY to get your copy of the
£ Ginny Owens “Beautiful Radio Special”

cocketown (Y records 615.503.9994 x24

[
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Every major Christian station in the top 150 markets
New For 2004

BDABASK

Monitors Christian Music In Real-Time

The recognized leader in music research is now monitoring Christian stations.
Discover why the industry has relied on Mediabase for over 15 years.

Radio Stations Call: Music Executives Call:
818.377.5300 615.320.3907
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' (CHRTOP30 ROCKTOP 30 J
| U B e e s o ERS S | M IS e s B i ER
- | mmmwmwim +M 12 m 1 1 FM STATIC Something Ve Believe In Tooth & Nad) 387 15 1" 0
1 SWITCHFOOT Dare You T Move (Red ik Cokemisa/ 1010 +19 n - 3 2 P.0.D. Change The Werld Atieatic/ W 7 13 N
4 TODD AGNEW Gracs Like Rein (Ardant/ m +58 22 b 2 3 SEVENTH DAY SLUMBER Spirsiing (Crowne/ 347 25 12 300
3 4 DELIRIDUS? Rain Dewn (Sparrow/EM/ CME) w7 -89 1 218 9 8 PILLAR Bring Me Dewn Ficker/ 338 +2 [ ] kvl )
T @  CASTING. Who Am) Beuch StrmetRemninPLS) 785 +31 7 7 BLIWOSIOE Al Of Us /Arisetic) B +23 s
6 e BETHANY DILLON Besutiful [Sparrow/ M CMG/ b ] +13 1" 218 4 8 816 DISMAL Just The Same (Windep/ 2 23 " 238
5 7 MATTHEW WEST Mors Uniwrsa/ SwchEMICMG) 788 18 20 218 5 7 WUMBER ONE GUN Starting Line (Floodgare/ 319 9 13 m
8 8 TOEGIRL Beautitul Name [Spamow/EMl CMG/ 748 q 1" 25 n ' SIOLLET My Obsessien /ArdewtLave/ n +12 7 01
n g KUTLESS Sea Of Faces (BEL) - S T} s 10 9  SPOKEN Falling Further (Tooth & Nadl 305 2 s w0
10 TREES3 Blessed Be Your Name /inpap/ 733 +10 12 212 8 0  SWITCHFOOT Dars You Te Moeve (Red int/Cobmbis) 302 28 " p2)]
9 11 BIG DISMAL Just The Same /Wind-wp/ 122 -3 10 0 12 11 THOUSAND FOOT.. Rewkfist [Tooth 8 NadEMC) 288 -24 15 e
12 @  STACKORRICO lnstsad (Forefromy/EMI CME) M .85 ' 28 8 12 TREESI The Answer Te The Question i/ 'Y I D I L
14 13 THRDDAY Come OnBack Te Me FssmialPlG/)  §72 37 4« 22 15 @  INHABITED Rescue Me findependent) 24 45 15 250
13 14 AUDIO ADRENALINE Leaving 99 (ForeFront/EMI CMG) 581 k) 18 158 13 14  JONAN33 Watching You Die (Ardent/ 254 -1 12 230
16 G MERCYME Here With Me /AO/Curt) 554 +19 [} 2212 19 @ APRIL SIXTH You Come Around (Atkantic/ 248 +39 I 28
15 16 NATESALLIE Whatever ht Takes Curty 4 N 1 1 14 16 SKYHARBOR Welcoms flapap/ 0 8 15 190
19 0 BARLOWGIRL Never Alone /Fervent/ 48 +24 4 1% 16 17  ANBERLN Ready Fusls (Tooth & Nad/ 242 -2 [ ] 182
18 18  OUY OF EDEM Love, Peace & Happiness (Gortee/ 459 58 1" 128 17 STAPLE DVD (Dictatorship vs. Democracy) Ficker) 238 +10 { ] 21
17 19 JEREMY CAMP Fight Hers (BEC/ 2 M 5 1. b3 SUBSEVEN Emotion (Ficksr/ 28 M I ns
: 25 @  JARSOF CLAY Suy Days EssanciaéPLG) EY T QY (] 2w 18 TISMAN JONES Party (Cross riven) 78+ 3
* 2 @ FMSTATC Sonwthing TeBeleveln Toh S M)~ 342 +29 5w 2 100S I THE WAY We Are (Ficker M+ 5
2 22  SARAN KELLY Take Me Away (Gotee/ 333 -23 .19 178 z) UNSHAKEN Bresk /51 26 +4 [ ] 1
23 Q PILLAR Further Frem Mysell (Fiicker) 6 +1 19 18 28 BARLOWGIRL Never Alone Fanest/ 158 +18 2 1715
20 24 SEVENPLACES Landside (BEC/ m 5 " »w 21 24 MODERN DAY JOHN Autumn (independent) m N 7 e
22 25 SINLET Savier Lavae/ 20 45 2 " 20 25  EMERY The Penytal Parades (Tooth & Nad 187 18 4 14
| 26 26 AVALOW AN (Spamow/EMI CME) m N 4 10 25 26 BYTWETREE Confessions Farvest 1 7 12 m
| 28 @  TREVORMORGAN Upside Dewn BH1) W+ 2 27 27 BUNDHIG 429 Free (WordCarWarner ros) m 7 1 un
27 28 JEFF DEYOMITA SPRINGER Bless The Lord (Goree) 245 1 s m 20 28 FALLING UP Broken Heart (BEC/ " s n M
.’ : RJNELTON Evenlt B-RitaPLE) 238 18 :  mn B> @  TWRODAY Come OnBack ToMe FssmmiiatPlG) 167 +40 1 n
‘ 0 JUMPS Wonderful (Sparrow/EMI CM6) b +13 3 18 - 30 m See Of Faces MI 151 5 2 1
28 CHR reporters. Songs ranked by total plays for the airpiay week of Sunday 4/25 - Saturday 5/1. 37 Rock reporters. Songs ranked bytotal plays for the anrphy week of Sunday 425 - Saturday 1.
© 2004 Radio & Records. © 2004 Radio & Records.
New & Active : New & Active
; STARFIELD Filed With Yow Glory SparawEM CME 190G BABDY WEAVE Huert Criss Hely Fonant/ APSLOGETIX Lifestyles Of The Rich And Nemslnss Paravisies/ ONECROSS Waste Awey Sadapendany/
. | Total Plays: 222, Totsl Stations: 8, Adés: 0 Total Plays: 180, Total Stations: 7, Adds: 0 Total Ployz: 131, Total Stations: 18, Adds: 1 Total Plays: 84, Total Stasions: 6, Adds: 0
! MARK SCHULTZ Lotters From War WordCoryWorner Sres)  ROCK ‘W ROLL WORSINP CIRCUS Gilt Of Cost MO SOMETIING LIKE SIAS When ) Search SpavowsE MG DELINOUS? Roin Down SearrowEM CMG/
Total Plays: 217, Total Stations: 8, Adds: 2 Total Payx: 185, Total Stations: 7, Adds: 0 Total Plays: 117, Total Stations: 11, Adés: 1 Total Plays: 82, Total Stations: 7, Adds: |
SOMICFLOOD Shelter SV SEDO NORMAS FJ8Y WILLIAMS Yos | WB EssaetaiPL &/ AUDIS ADRENALINE Start A Fise ForefrantEMl CME TAIT God Can You Hour Me FonFrontEM (MG
Total Plays: 210, Toral Stations: 8, Adds: 0 Total Ploys: 151, Total Stations: 7, Adés: | Towl Ploys: 112, Total Stations: 17, Adéds: | Total Plays: 08, Total Stations: 10, Adés: 0
| TAIT God Con You Haar Me ForefransEM CMG) JACI VELASOUEZ Unapshen WwrdCoryWarner Bres) OEMON NUNTER My Heartsivings Come Undone Sally Stane/ TO00 ASNEW Grace Lie Rain (rsbet/
Towel Ploys: 196, Total Stations: 8, Adds: 2 Total Ploys: 133, Total Statiens: 6, Adds: 0 Total Ploys: 98, Total Stations: 8, Adds: 5 Total Plays: 83, Total Statiens: 5, Adéx: 0
DETOUR 180 Deawtilyl CCress Dviva/ SHINY GWENS § Love The Woy Mociemsme/ AWK NELSON Every Livsis Thing 7ossh & Mo MSYDERZ Seundirack To A Revelution Fodpos/
Towel Poys: 183, Total Stations: 6, Adés: 0 Towl Playx: 121, Total Stations: 6, Adds: 0 Total Ploys: 84, Total Saations: 8, Adds: 3 Tossl Ploys: 75, Torsd Station: 4, Adds: 0
\ w,

EPORTING STATION PLAYLISTS

N —————S N S —— N R ]

WWW. radmandrecords com
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INSPO TOP20 CHR Most Added 1
VK WS ARTST TMLE LAseLs) RS s ERT g, | Wwwrindicator.com '
| ARTIST TITLE LABEL(S} ADDS
| 1 @  CASTING... Who AmI (Beach Street/ReunionPL6) 416 +37 8 2110 WARREN BARFIELO Soak It Up (Creative Trust Workshop) 4
, 0 MERCYME Here With Me (IWO/Curt) 2
| 5 SCOTT KRIPPAYNE The Least | Can Do /Spring 4~ 329 +2 10 1810 TREES3 Blesse Be Your Name flipop/ 2
7 e SELAH You Raise Me Up (Curty/ Ky +36 6 21N RJ HELTON Even If (8-Rite/PLG) 2
0 TAIT God Can You Hear Me Forefront/EMI CMG) 2 |
6 PAUL BALOCHE My Reward Hosanaa/ M e S VB0 | AR SCHULT Lettors From Wor W Curt Wowser s 2 |
3 §  JAMIESLOCUM By You Side /Curt 05 28 1 160
2 6 D.PHELPS Ams Open Wide WordCurtyWamer Bras/ 83 .38 13 160
4 7 NEWSONG Fw The Giory Of Chvist (RewnionPLG) 208 32 12 16
9 © o NORMAN L WILLIAMS Yes IWE EssamidPLG) 283 +12 5 1
8 © ¢ YouReign MordCurtyWarmer Bros % s un
10 @ MERCYME Hore With Me MOTUt % .18 . mm
N @ LVEASOUEZ WhwreiBale ModutWamer Brus) 268 +14 5 ue
12 (@ FEOMANDOORTEGA Siespless Night.. Curk : TIR T «
13 @  SARAGROVES The One Thing I Know 780/ m W3 s w | Rock Most Added
O CHUMGSIEY Yu L. Avpribraramens 187 4 17 1R m”"”""""‘m
LABEL(S) ADOS
20 O MSCHLTZ s FromWa ModCutMame Brus) 14 +35 2 W2 | e SIKTH You Come Areund dtisetic i
18 D 7000 AGNEW Grace Liks Rain Arden 18 .3 5 1211 | SANCTUS REAL Everything About You /Spamow/EMi CHG) '
SUBSEVEN Emotion (Ficksr/ 5
16 17-  WICHOLE NORDEMAN Even Then (Sarmow/EM/ CMG) 185 4 17 100 | gAmOWGIAL Never Alne fEanent 4
18 18 VARIOUS ARTISTS Sing To The Lord Déscovery House/ 151 -15 5 1210 | DEMON HUNTER My Heartstrings Come Undone /Sodif State/ 5
THIRD DAY Come On Back To Me (EssentiabPL6) 3
15 20 CHMS RICE Untited Hymn (Come To Jema) Rockerowny 135 58 23 80 | OCSUPERTONES We Shal Overcome (Toorh & Aai) 3
DEAD POETIC New Medicines /Said State/ 3
21 Inspo reporters. Songs ranked by total plays for the airplay week of Sunday 4/25 - Saturday 5/1.
© 2004 Radio & Records.
Rhythmic Specialty Programming
RANK . ARTIST TITLE LABEL(S)
1 LA.SYMPHONY Gonna Be Akight (Goree/
2 URBAND The immigrant (Flavor/
3 KJ-52 Back In The Day Uprok/
4 JOHNREUBEN Move (Goree/
5 OUT OF EDEN Love, Peace & Happiness (Gotoe/ Inspo Most Added
6 APT. CORE Loved (Rocketown/ www.rrindicator.com
7 STU DENT That's It /Mlect/ ARTIST TIE (ABEL(S) A0S
8 ROYAL TEMPLE Woridwide (You Feel Me) Fying Leag/ KELLY MINTER This is My Offering (Gruss Drivew 3
9 SITAX.THE.TERRIFIC When | Don't Show Miect/ MARK SCHULTZ Lotters From War (WordCardyWarner Gros 2
10 SHELTERSHED Sparrows And The Nightingales //ndependent/ BUNLDING 429 Glary Defined WordCardyWarswr Sras./ 2

In
Dreams
She Runs...

Muscular dystrophy must be
stopped — and it will be. MDA, the
Muscular Dystrophy Association, is fund-
ing research to find treatments and
cures. To learn more, call 1-800-FIGHT-MD
or go to www.mdausa.org.

Where hope begins

e
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STATION OF THE YEAR LABEL OF THE YEAR

: BMG U.S. -

Latin’s Best Of The Best | oo et s Latin

EMI Latin Cutting

~ Y= Sony Music -
&hve Norte Disa

| )nce again the best in the Latin industry are honored by their
peers, who have nominated them for Industry Achievement

Awards. And n(.)t only are Latin radio figures nominated in Latin SO yaenEsthar ok Un]VEfsa_l Discos Fuentes/
Formats categories, they’ve also crossed over to several general cat- Music Latino ps.c i Records
egories. The growth of the Latin radio industry is to be celebrated Univision
and honored, and so is the power of Latin music. And this is the m 98.9 prasers 9918 Music Group Freddie
way to do it. i ) N s comen caors : o) Warner Music

Congfafulations 1o all the wonderful nominees, whose work, dedication and excellence KLYY/Los Angeles gﬁ;;:jg;’ Latina mP

have made them the best in the industry. Please fill out the ballot that came with this week's
issue and retum it by Friday, May 21. The winners will be announced at R&R Convention
2004 in June.

PROGRAM DIRECTOR OF THE YEAR EEEET e I NEPEST R SRR T R et T

¥ - -
b \ . 3 .
Rafael Bautista Pio Ferro George Mier Maria Nava Nestor Rocha Napoledn Sanchez
WO0J0/Chicago WXDJMiami WSKQ/New York KLVE/Los Angeles KSSE & KLYY/Los Angeles KiwWi/Bakersfield

—messess | ABEL EXECUTIVE OF THE YEAR

N/
, % e
John Echevarria Miguel Garrocho Carlos Pérez Lucas Piita Albert Saldin Miguel Trujillo
Universal Music Latino BMG U.S. Latin Sony Music Norte EM Latin Warner Music Latina EMI Latin

. PERSONALITY/SHOW OF THE YEAR

~
Rendn Almendarez Coello, Joaquin Garza & Rail  Luis Jiménez & Moonstiédow Enrique Santos & Joe Ferrero  Eddie Sotelo, “Piolin” Ysaac & Serralde
“El Cucuy” Bernal, “El Chulo Y La Bola” WSKQ/New York WXDJ/Miami KSCA/Los Angeles KSSE/MLos Angeles

“KSCA/Los Angeles KXOL/Los Angeles
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Radio Corner

i israel Salazar
PD, KQFX/Amarillo, TX

/9«
A,
&
‘\

We just had our Cinco De Mayo Fest on May 2. It was a
free event, and we had lots of Mexican food and fun games
for the kids. Bands like Los Diamantes De Ojinaga, Tropa
Estrella and Danny Zapata Y La Divisién performed.

— — — During the festival we also awarded scholarships to three
i | Hispanic r:g[:‘ sch:(;l kids. Trl:(e tssta't‘io’:;m. togett::tr w;;th D;d
- 4 - Pepper and United Supermarkets, had a con where kids
Radlo Y MuS'lca N ews wrzfe an essay explair‘\)ing why they wanted to win the
scholarship. First place won $2,000, and second and third Israel Salazor
* Venezuelan singer-songwriter Ricardo Montaner just released Ricardo Montaner Con place took $1,000.

La London Metropolitan Orchestra, Vol. 2, produced by Juan Carlos Calderén. The album
includes the classic hits “Quisiera,” “Bésame,” “Yo Puedo Hacer,” “En Que Queda,” “La
‘ Clave Del Amor,” "Soy Tuyo,” “La Mujer De Mi Vida,” “Remusiendo” and two new songs, {3

“Esta Escrito” and “Desesperado,” which is also the first single. \1

® Alejandro Sans was a big winner at Spain’s eighth edition of Premios De La Misica see Them Live

for his latest album, No s Lo Mismo. The singer-songwriter, who is currently on tour in
Latin America and the U.S., won Best Song, Best Pop Song and Best Video for “No Es Lo @ !
|= Mismo™ and Best Pop Album for No Es Lo Mismo. In addition, Pepo Sherman and Rafa
Sardina were named Best Sound Technicians for their work on the album. 8 Lev abas, Fudess isivict Fai'9'°”"df' M_"dm_' G
o After ye-ars away from the music scene, the pop rock band Fobia are back for more :: t:: t:bb::' 3::;?";;:"::;:‘::t;::;;r:ue' = |
with the release of Wow, a record that includes 16 completely remastered versions of the { 5

band's hits. It also features two new songs, “Mas Caliente Que El Sol,” which is from the l m |

—

R o S ———————

r 4

Matando (abos movie soundtrack, and “Hoy Tengo Miedo.” The band has played several 12 Los Lobos, Bonnaroo Music Festival, Manchester, TN

live performances in California and wilt continue to other U.S. cities, where thousands of | 13 Los Lobos, Allegheny County Summer Series, Hartwood Amphitheater, Allegheny, PA

fans will get the chance to see them perform again. 16 Los Lobos, Celebrate Brooklyn Arts Festival, Prospect Park, Brooklyn, NY
® Regional urban band AKWID just surpassed the 350,000 sales mark with their debut 16 El Gran Silencio, JC Fandango’s, Anaheim, CA

album, Projecto AKWID. This is an extraordinary feat in the Latin market, especially with 17 Los Lobos, Irving Plaza, New York

the current state of the record industry. In the U.S. alone the band sold over 300,000 18 Paquita La Del Barrio, Dallas

units, and the RIAA certified the record platinum. AKWID are set to release their i | 18 Los Lobos, Paradise Rock Club, Boston

sophomore album on June 25, It is called KOMP 104.9 Radio Compa, and it will also be ; 19 Los Lobos. Donald Rainear Amphitheater, Bridgeton, NJ

available in CD/DVD form. 19 Paquita La Del Barrio, Denver
® Alex Ubago, whose singles “Aunque No Te Pueda Ver” and “Sin Miedo A Nada~ are 20 Paquita La Del Barrio, Houston

hot on U.S. radio, was awarded a double diamond record in Spain by the Sociedad De 20 Los Lobos, Long’s Park Amphitheater, Lancaster, PA

Autores De Espana for selling more than 2 million copies worldwide of his record Fantasia 22 Los Lobos, Keswick Theater, Glenside, PA

0 Realidad. The 23-year-old singer-songwriter is one of Spain’s most successful exports 23 Los Lobos. North Caroltina Museum of Art, Raleigh

since artists like Alejandro Sanz and La Oreja De Van Gogh. 24 Los Lobos, 9:30 Club, Washington, DC

107.7

P\

ALEJANDRA’S LIPSTICK Mexican rocker Alejandra Guzmdn is busy promotiag her latest album,
Lipstick, and she spent quite a bit of time in Los Angeles. One of the stations she visited during her stay ALL SMILES wnite visiting the East Coast, singer Angel Garay stopped in at WNOW/Chariotte, NC.
was KSSE. Seen here are (I-r) KSSE morning show co-host Ysaac,.Guzmdn and morning show producer Seen here are (I-r) WNOW PD Aleksis Ruiz, Univision's El Gordo Y La Flaca reporter Monica Maldonado
El Diablito and co-host Serralde. and Garay.
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CONTEMPORARY TOP25 TROPICAL TOP25
l:t"E’sx ARTIST TITLE LABEL(S) = % %ﬂ ARTIST TITLE LABEL(S) %
1 PAULINA RUBIO Te Ouise Tanto [Universal) 261 1 VICTOR MANUELLE Tengo Ganas /Savy Discos) 308
2 SINBANDERA Que Lioro (Sony Discos) - 2 2 REY RUIZ Creo En E) Amor (Sony Discas/ 287
3 ALEX UBAGO Aunque No Te Pusda Ver Warner M.LJ 185 3 SON DE CALI La Sospecha [Unvision/ 184
4  CHAYANNE Cuidarte El Alma (Sony Discas) 170 4  GRUPO MANIA Teléfono (Universal) 152
5  MANA Sabanas Frias (Wamer M.L) 160 §  ELVIS CRESPO Hora Enamorada (O Music/ 130
6  RICKY MARTIN Y Todo Queda En Nada (Sony Déscos) 145 8  AREA 305 Hay OQue Cambiar [Univision/ 127
7 JULIETA VENEGAS Andar Conmigo /BMG Latin) 128 7  TOROS BAND Si Tu Estuvieras (Universal) b1
8  LUIS FONSI Abrazar La Vida (Unwersal 120 8  PAULINA RUBIO Te Quise Tento (Unversal 115
9  DREJA DE VAN GOGH Rosas /Sony Discos) 17 9  TITD ROJAS El Gallo No Otvida (MP) a3
10 OREJA DE VAN GOGH Deseos De Cosas Imposibles (Sony Discos/ 1 10 AVENTURA Liorar /Premim) 8
11~ MARCO A. SOLIS Més Gue Tu Amigo (Fonovisa) 109 11 LIMIT 21 Me Acordaré (EM/ Latin 7
12 THALIA Cerca Oe Ti (EM/ Latin/ 107 12 W'KLAVE Navegandote M Life/ /]
13 TIZIANO FERRO Tardes Negras (EM) Latin/ 102 13 MARIANA Me Equivoqué [Unvision/ | |
14 PEPE AGUILAR Cruz De Otvido (Univision/ 96 14 NG2 Quitémonos La Ropa (Sany Discos/ 86
15  GLORIA ESTEFAN Tu Fotografia (Sony Discos/ 95 15  GLORIA ESTEFAN Tu Fotografia /Sony Discos) 65
16 ALEJANDRO FERNANDEZ Lucharé Por Tu Amor /Sony Discos) 82 16 LA GRAN BANDA Merengus Loco [DAM Productions) 85
17 CHAYANNE Sentada Aqui En Mi Alma (Sony Discos) 78 17 GASPAR MENDEZ Tanto Te Quise Amer (Stylos/ 63
18 OBIE BERMUDEZ Antes (EM Latin/ 18 18 JERRY RIVERA Puerto Rico (BMG Latin/ 61
19 VICTOR MANUELLE Tengo Ganas /Sony Déscos/ n 19 SON CALLEJERO Dame La Droga /Cutting/ 60
20  CAFETACUBA Eres (MCA/ 70 20  MANA Ssbanas Frias (Wamer M.LJ 60
21 DJ KANE La Negra Tomasa (EM/ Latin) 70 21 DON OMAR Luna (V./. Musk) 53
22 ANA BARBARA Deja (Fonovisa) 69 22 EDNITA NAZARIO A Que No Te Vas (Sony Discas/ 52
23 ALEKS SYNTEK Te Sohé (EM) Latin/ 68 23 DAVID BISBAL Buleria (Unwversal/ 52
24  DBIE BERMUODEZ 4:30 (EM/ Latin/ 68 GILBERTO S. RDSA El Refran Se Te ONidé (Sony Discos/ 51
25  DAVID BISBAL Buleria {Universal/ 66 25  JOE VERAS Cartas Del Verano /&N 51
- | ;Daia ;s complied from !T\ejai:pjlay_we;k of April 25-M-ay 1,. e T - Data is co:inled_tr—om the airplay week of April 25-May 1,
and based on a point system. and based on a point system.
© 2004 Radio & Records. © 2004 Radio & Records.
Going For Add's Going For Add's
| MCARDO MONTANER Desesperedo (Warmer M.L/

BACHA La Cita (Soay Discos/

TS FE LK OOR-AM FRESNO 2

RADIO QUE USTED

PUEDE ESCUCHA
Las 24 Hovas del dia
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WEEC  ANTIST TITLE LABEL(S) s W ARTST TITLE LABELSS) »ours
1 MONTEZ DE DURANGO Te Qusise Olider Désa/ 340 1 MICHAEL SALBADO La Cruz De Vidrio (Fredtie/ 23
2 CONJUNTO PRIMAVERA Hazme Olviderla (Fonoviss/ 287 2 SOLIDO Tal Vaz (Freddie/ 33
3 TIGRES DEL NORTE José Péraz Ledn (Fanovise/ 23 3 DJKANE La Negra Tomssa /EA Latin/ 233
4  HOROSCOPOS DE DURANGO Dos Locos (Disa/ 230 4  KUMBIA KINGS Sabes A Chocolate (M Latin/ 210
5  BANDA EL RECODO Para Toda Ls Vida (Fanovisa/ 206 5  JENNIFER PERA Vivo Y Musro En Tu Pisl [Univision/ 200
6  ADAN CHALINO SANCHEZ Nadie Es Eterno (Sany Discos/ 197 6 JIAMY GONZALEZ & GRUPO MAZZ Peria Del Mar (Fradidie) 196
7 PALOMO Baraja De Oro Disa/ 194 7  JOELOPEZ flA.B. QIMTANMLA Me Dusis £AY Latin/ 183
8  INTOCABLE A Donde Estabas (EM/ Latin/ 188 8  INTOCABLE A Dénde Estabss /EMY Latiy 158
9  YOLANDA PEREZ Estoy Enamorada (Fonovisa) 108 §  PALOMINOS Chuiita (Urbana/ 157
10 JOAN SEBASTIAN Amer Como Te Amé [Babos/ 163 10 SMAN Ya No Unwision/ 142
1 PATRULLA 81 Cémo Pude Enamorarme De Ti Disa/ 153 n ALICIA VILLARREAL No Oh Oh La Susgra [Universal) 102
12 PODER DEL MORTE No Tengas Miedo De Enamorarte (Disa/ 148 12 RAM HERRERA f/JAY PEREZ No Me Voiveré A Ensmorar (Tiiss/ 84
13 MARCO A. SOLIS Més Que Tu Amigo Fonovisa) 128 13 CONTROL MiNajayita [EM/ Latin/ 80
14 BRONCO “EL GIGANTE DE AMERICA” Mi Peor Enemigo Fonovise/ 120 14 MARCOS OROZCO De Corazén A Corazén (Cataiing) 84
15  ANGELES DE CHARLY Y Oué /Fonowsss/ . 1§ 15 BIG CIRCO Voy Navegando (EM/ Latin) 81
16 ALICIA VILLARREAL No Oh Oh La Susgra (Unversal 13 18 TROPA F La Tentacitn /Fredde/ n
17 CARDENALES DE NUEVO LEON Mi Amente (Déss/ 10 17 DUELO Un Minuto Mis Univision/ 75
18 PEPE AGUILAR Cruz De Oivido [Univision/ 108 18 PALOMINOS Callején Sin Salida (Urbena/ 67
19  JUAN TAVARES A Un Paso De Olvidarte (Fonovisa/ - ] 19 DAVID LEE GARZA No Pusdo Estar Sin Ti /Azrag Music Inc.) 82
20 KUMBIA KINGS Ssbes A Chocolate M/ Latin/ 86 20  INTOCABLE Soy Un Novato (EM/ Latin/ £3
21 BRISEYDA Maia Memoria (Plsting/ ) 21 RAMON AYALA La Hoja Y Yo (Freddle/ 58
22 PALOMO Misdo (Diss/ 85 22 PALOMO Baraja De Oro /Dise/ 54
23 CUISILLOS Vanidosa (Babos/ 83 23 DUELD Por Amerte Tanto (Univision/ 53
24 CONJUNTO ATARDECER Antes De Que Te Vayas Universa) 74 24 MONTU Sexo, Pudor Y Ligrimes /A.R.C. Discas) a8
26 VALENTIN ELIZALOE La Més Dessada Universal) 12 25  ATM Gangster Cumbia (Unisiory . 41
gt Data s comphied from the airplay week of Aprit 25-May 1. Data is comptied from the airpiay week of Al 25-May 1. | i
and based on a point system. and based on 2 point System.
© 2004 Radio & Records. © 2004 Radio & Records.
Going For Adds Going For Add's
918 CINCS Rata Inmunda 50 Lasiv/ 0IG CINCH Rata inmunde E00 Loy
IVASORES BE NUEVO LEBN Asi Do Fécimente 0 Lasiv/ ISVASORES DE VEVO LEON Asi Do Fichmante 50 Lotiy/
TRANEROS BEL NORTE Cunnds Nacke Te Ouiers S0 Lasiy TRAILEROS BEL NORTE Cunnde Nodie Te Quisrs 50 Lot/
\.
( o
RockiAlternative Record Pool
™ AATET Wb Loty ™ ARTY Wb Labely
1 INSPECTOR Ske Veovie Bochin Baby Unbarsel 1 SON BE CALI La Sespache Uniniisw/
2 JUUIETA VENEGAS Ander Conmige MG Lotin/ 2 QRUPO MANIA Telllens Liniwred
3 SUPERLITIO Oué Ve’ Hacer Cinle Music GrounBIMG Losin/ 3 TITOROJAS Ei Ne Es Majer Ous Yo A0
4 ALEJANORA OUZMAN Lipstick B45 Lotiy/ 4 ELVIS CRESPO Hera Enamerads A0 Maic/
5 KINIY Prasidente Aethwert/ 5 PAULINA RUBIO Te Ouise Tante Lisversel
6 CAFE TACUBA Eres ACA/ 6 DAVID BISBAL Bulwria Uniarsal
7 ROBIDRACO ROSA Mdés Y Més Sasy Disces/ 7 - SONORA CARRUSELES La Saisa La Traige Yo Fumetes/
8 CONTROL MACMETE Ei Genio Del Dub isbwrsel 8 ZAFRA NEGRA Ps’ s Rumba Voy (8N
9 ESTOPA Tu Fusate De Enerpia (BAG Latiy/ 9 EL GRAN COMBO Brjeris Remixes Combe/
10  ZOE Peace And Love (Sany Discos/ 10 VICTOR MANUELLE Tengo Ganes /Saey Discas/
11 MOEMIA Espirsles BME Lati/ 11 EDDIE SANTIAGO Flor Dormida (Sany Discos/
12 JULIETA VENEGAS Lento [BME Leti/ 12 MARIANA Me Equivoqué Unimision/
13 FOBIA Més Calients (BMG Latin/ 13 VY QUEEN Papi Te Quiero /Raa/ Music/
14 CURANDEROS Perro (Iindependients) ’ 14 REY RUIZ Creo En E) Amor Sany Discos/
15 BERSUIT VERGARABAT La Soledad [Unversal 15  RAFY MERCENARIO & DJ BLASS Marronésla Ctting/
Songs ranked by total number of points. 10 Roci/Alterative reporters. Songs ranked by total number of points. 23 Record Pool reporters. J
.
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[ hitp://onairjobtipsheet.com =]

EAST

NEW ENERGY SOURCE
FOR SPRINGFIELD, IL.

Saga Communications is
searching for an Operations
Manager/Classic Hits PD for
its Springfield, IL five station
cluster. Successful candi-
dates will supervise stations
and staff in various formats
including CHR, Oidies, AC,
News/Talk and Classic Hits.
Send package to: Steven
Goldstein, Saga Communi-
cations, One Turkey Hill
Road South, Westport, CT
06880, or e-mail:
opsjob@sagacom.com

Market Manager -
Erie, PA

To oversee all radio operations
within the Erie, PA market. Re-
sponsible for delivering top line
and EBITDA results as laid out in
the annual budget. Strong history
of performance
EBITDA) and experience running

(revenue/

multiple business units. Highly
collaborative leader with excellent
communications skiils.
edge of broadcasting sales and pro-
gramming as well as FCC rules and
regulations. Bachelor Degree in
Business Administration, Account-
ing and/ or equivalent level of ex-
perience. Reports to Regional Vice-
President. Send resumes by fax
716-888-9715, e-mail to
bev.aduddle@citcomm.com, or to
Citadel Broadcasting, 50 James E.
Casey Drive, Buffalo, NY 14206.
EOE.

Knowl-

==

- east MW Eastwesr ]

SOUND SOFTWARE
SELECTOR SUPPORT EXPERT

Radio Computing Services has a rare
opening in its acclaimed Technical
Support Department based in White
Plains, New York. The ideal candidate
must have extensive Selector experience
and a radio background that includes
working with digital automation systems
(knowledge of Master Control a plus).
_ Regular travel required.

Do you have what it takes to be part of
the best support team in the industry?
If you do, we want to hear from you.

Reply by e-mail:
AFederici@rcsworks.com
or fax: (914) 206-3934.
No phone calls, please.
Competitive salary and benefits. EOE

MIDWEST

CREATIVE SERVICES
DIRECTOR

WCCO Radio is looking for.a Creative
Services Director with o specially in
imaging. If you multi-task, pay
attention fo detail, disploy a contempo-
rary style and know the importance of
programming and sales, send your fape
and resume by May 9, 2004 to: Infinity
Broadcasting, Attn: HR Director, 625
2nd Avenue South, Minneapolis, MN
55402. EOE/AA.

OPPORTUNITIES

AAA Entertainment Long Island
(4 stations) needs part-timers
ASAP! Future full time possible.
Aircheck & resume to: ATT: PRO-
GRAMMING MANAGER, P.O.
BOX 7162, AMAGANSETT, N.Y.
11930. AAA Entertainment is an
E.O.E. (5/7)

PESITIONS SOUGHT

Hot Talk, Alternative, Rock, Triple-A?
Unique, entertajning, innovative, funny. Top
10 market experience. Samples: http:/
www.joshholliday.com/Radio.htm. (5/7)

Hot new format available in 24 hour syndi-
cation. 3DSJ Request & Dedication Radio.
Listen: www.3DSJ.com. Free trial available!
(813) 920-7102, billeiliott@3DSJ.com. (5/7)

NEWS
RADIO

ABC News Radio - the premier network
radio news organization — is seeking
candidates for several open positions in
its New York City, Washington and Los
Angeles newsrooms.

The New York/Washington openings
include assignmeni manager, anchor,
reporter, producer, newswriter and news
assistant.

The Los Angeles position is for a reporter
working jointly for TalkRadio 790
KABC-AM and ABC News.
Condidates must have a thorough
knowledge of national and world news
and be well-versed in a wide range of
subjects from politics and government to
and pop-culture.
Applicants should possess o strong
desire to work in fast-paced newsroom
environments, be willing to work any part

entertainment

of the day and keep long hours. This is
a unique opportunity o join the largest
network radio news operation in the
country. Please send cover letter and
resume (no attachments, please) to
irma.n.aviles@abc.com

Assistant to the Vice-President.

POSITIONS SOUGHT

Young, entertaining movie critic with top
ten market experience just in time for sum-
mer. Can do weekly apperances, contact
WaffieMovies@aol.com. (5/7)

15 yrs In radio, promotions, board op and
on-air talent. Resume/demo ready to GO!
djmartin88@hotmail.com for more info.
(577)

25 Year temale veteran with major market
delivery seeks VO work. Have Studio.
Debbie Hoy, ahoyproductions.com,
ahoy38@hotmail.com, 814-742-9286. (5/7)

R&R Opportunities

Free Advertising

Radio & Records provides tree (20 words maximum)
listings to radio stations ON A SPACE AVAILABLE BA-
SIS In Opportunities. Free listings of the same length
are also available to individuals seeking vork in the in-
dustry under Positions Sought.

To appear in the following week's rssue. your ad must be
received by Thursday noon {PST). eight days prior to issue
date Free Opportunities histings should be typewritten or
printed on 8 1/ X 11° company/station letterhead and are
accepted only by mail or tax: 310-203-8727. Only tree po-
sitons _ sought ads are accepted by e-mail to
Iinares@radicandrecords com. Address all 20-word ads to
R&R Free Opportunities, 10100 Santa Monica Bivd.. Third
Fioor, Los Angeles, CA 90067.

R&R Opportunities

Advertising
x 2x
$200/inch $150/inch

Rates are per week {maximum 35 word per inch includ-
ing heading). Includes generic border. If logo, custom
border of larger heading are required. add 1/2 inch {S60
for 1x, $50 for 2x). In addition, all ads appear on R&R's
website. (www. radioandrecords.com),

Blind Box: add $50

The R&R address and your box number adds 12 words
to your ad. Regular Opportunities rates apply to Blind
Box ads, but a $50 service charge is added for ship-
ping and handling.

Positions Sought: $50/inch

Individuals seeking employment may run ads in the
Positions Sought section at the special rate of $50/inch.

Payable In Advance

Opportunities Advertising orders must be typewritten
on company/station letterhead and accompanied by
advance payment. Please submit ad copy & logos via
email to linares@radioandrecords.com. Ads are aiso
accepted by fax: (310-203-8727) or mail. Visa, MC,
AmEx or Discover card accepted. include card num- |
ber, name as [t appears on credit card, expiration date
and phone number. Blind box responses are sent to
advertisers every Friday by first-ctass mail.

Deadline

To appear in the foltowing week's issue, your ad must
be received by Thursday noon (PDT) eight days prior
to issue date. Address all ads to:R8R Opportunities,
10100 Santa Monica Bivd., Third Floor, Los Angeles,
CA 90067.

RADIO & RECORDS

10100 Santa Monica Blvd.. Third Floor. Los Angeles. CA 90067

R&R is published weekly, except the week of December 25. Subscriptions are available for $325.00 per year (plus applicable
sales tax) in the United States, $330.00 in Canada and Mexico, and $495.00 overseas (U.S. tunds only) from Radio & Records
Inc.. at 10100 Santa Monica Bivd., 3rd Floor. Los Angeles. Calitornia 90067. Annual subscription plan includes the weekly
newspaper plus two R&R Directorles issues and other special publications. Refunds are prorated based on the actual value of
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MARKETPLACE _

L AR CHEcks VOICEOVER SERVICES

== AUDIO & VIDEO AIRCHECKS ==

+CURRENT #286. KQOL/Zippo & Sherry, KYGO/Catfish, WMGK/John
DeBella, KLDE/PaulChristy, WPLJ/Scott & Todd, KRBE/Carson, KKDL/
Domino. CD $13.

+CURRENT #285. KilS/Ryan Seacrest. WEDR/Rick Party, WLNKMatt &
Ramona. KRSK/Dr. Doug & Skippy, Y100/Corey, KROO/Nicole Alavrez. CD $13.
+PERSONALITY PLUS #PP-194, KHKS/Kid Kraddick, KSCS/Terry Dorsey &
Hawkeye, WNNX/Don Miiler Morning Show, KBIGALeighAnn & Charlie
Tuna. $13

+PERSONALITY PLUS #PP-193. WRBQMason Dixon & Bill Connolly, WSTR/
Steve & Vicki. WPTP/Barsky, WXTB/Bubba The Love Sponge. CD $13.
+PERSONALITY PLUS #PP-192. KIIS/Rick Dees. WXKS/Matt Siegel, WRQX/
Jack Diamond. WOSR/Steve Rouse & Kristi Mcintyre. $13 CD, $10 cassette.
+ALL COUNTRY #CY-131, WUSN. WKIS, WMZQ. KASE. KVET, KUSS . $13.CD
+ALL CHR #CHR-111, WWWOQ, WSTR, WNKS, WIHT, Y100 $13 CD.
+ALL A/C #AC-119. KIOI, WSB-FM, WLTM, WNEW, WPL., WLTW. $13 CD.
+PROFILE #5-504 ATLANTA! CHR AC AOR Goid Ctry UC . $13 CD $10 cassette
+PROFILE #5-505 HOUSTON! CHR AC UC AOR Golid Ctry $13CD
+PROMOQ VAULT ¢#PR-56 promo samples - all formats, all market sizes
$15.50 CO

+SWEEPER VAULY #SV-42 Sweeper & legal ID samples. all formats. $15.50 CO
+AAA-1 (Triple AL +CHN-35 (CHR Mights). + 0-25 (Al Oldies) +MR-10
(Aternative) +F-28 (Al Femnale) +UK-1 (London) af $10 each.
+CLASSIC #C-277, KHJ/Charlie Tuna-1967, KEZY/Scoft Morgan-1969, -
KSTP/Chuck Knapp-1973, WL S/Art Roberts-1970, KCBQ/Shotgun Tom
Kelly-1993. $16.50 CD, $13.50 cassette

VIDEQ #98. Tampa's WFLZ/Toby Knapp, WRBQ/Mason Dixon & Bill
Connolly, Greensboro's WMQX/Jack Armstrong & Dee. Tucson's KMXZ/
Bobby & Brad, Atlanta’s WSTR/Trip West. Miami's WMX.J/Rick Shaw. 2 hrs,
VHS $30, DVD $35.

+ tapes marked with + may be ordered on cassette for $3 less

——— www. Californiaaircheck.com
4. CALIFORNIA AIRCHECK &S
Box 4408 - Son Diego, CA 92164 - (619) 460-6104

Dunsworth

radio image voice
bobdunsworth.com

312.371.6267

3 time Academy Awards announcer 5 time Emmy announcer

Randy Thomas

#1 Female Voice in America

* WLTW/New York  WASH/-FM/Washington, DC
© WNIC 100.3/Detroit « KLUV/Dallas

Make your budget sound bigger than it is.

(1-800) RT-VOICE www.randythomasvo.com
E-mall: randy @ randythomasvo.com

PUBLICITY PRINTS

Lithographed On Heavy, Senn-Gloss Paper

* REQUEST FREE
CATALOG AND SAMPLES!

e

B/W - 8x10's
500 — $90.00
1000 — $120.00

5x7 - JOCK CARDS
B&W 1000 — $100.00
Color 2000 — $408.00

W PRICES INCLUDE
TYPESETTING & FREIGHT
W FAST PROCESSING
—d % OTHER SIZES AVAILABLE
& PRCES SUBIECT 10
CRANGE BATHOUT NOTICE

Send 8110 photo. checkM.Q. visa/MC, instructions e
1867 E. Flonda Strieet. Dept R Spnngheld. MO 65803
TOLL FREE: 1-888-526-5336
www.abcpictures.com

A5

PICTURES

www.radioandrecords.com

PRODUCTION SERVICES

LD e
Gam s

f‘.‘“‘."‘- BRAND B"“.nEn It's working for KLOS (LA} @ WRKS

{KISS/NY) @ WBCN (Boston) e WSM AM/FM (Nashville) e Microsoft  Time
Warmer e Perrier, and many, many more. Affordable rolls of plastic that repeat
your message over and over again. For event planning help, call Susan V.

= 1-800-786-7411 rr@bannersonaroll.com

Affordable Stuff

Mike Carta

VO IMAGING FOR ALL FORMATS

865-691-8989

WWWwW.Supersweepers.com

RE A

AMERICA'S NUMBER 1 VOICE

the voice of FOX, CBS and The Grammys
Call Us.

(310) 229-4548

www.joecipriano.com

DAVE PACKER

VOICEOVERS

www.davepacker.com 609-290-3333

MARKETPLACE
ADVERTISING

Payable in advance. Order must be typewritten and accompanied
by payment. Visa/MC/AMEx/Discover accepted. One inch mini-
mum, additional space up to six inches availabie in ingiements
of one-inch. Rates for R&R 1 time $95.00

marketplace 6 insertions 90.00
(per inch): 13 insertions 85.00

26 insertions 75.00
Marketplace 51 insertions 70.00

(310) 788-1622
Fax: (310) 203-8727
e-mail: llinares@radioandrecords.com

m_e R&R Annual Subscription Package Delivers The. h;st_rnr Y;l;l' Money '

X $325

(U.S. Only)

e-mall R&R at:

(5330 valve)
Call R&R at:
moreinfo@radioandrecords.com 310-7881625

FAX Credit Card Payments To:

310-203-8727

SUBSCRIBEGESAVERE

51 weeks of R&R PLUs 2 semi-am;g’% Isl&)k Directories

Subscribe online:
www.radioandrecords.com

Twe Inoustey’s Newsparen

L m——
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CHR/POP

W W
2 1 MARDONS ThisLove (Dctonel/AMG/ 3
1 2 USHER IAUDACMS & LIL' JON Yesh Laface/Zomba/
5 HOOBASTANK The Reason /Isiand///MG/
3 D12 {EMINEM My Band (Shady/Interscape/ P
7 BEYONCE' Naughty Gt (Cobmbia)/
10 M. WINARS HENYA & P. DIDDY ) Don’t Wanna Know (Bad Boy/Unversal
6 7 EVANESCENCE My immortal /Wind-uo/
8 8 JNWON Tipsy (So So Del/Zomba/
4 9 BMTNEY SPEARS Toxic Kive/Zomba/
13 8 USHER Burn (LaFacelZomba/
n JESSICA SIMPSON Take My Breath Away [Columbla/
9 12 JESSICA SIMPSOR With You [Cabwmbia/
BLACK EYED PEAS Hey Mama /A& Miinterscope/
AVRIL LAVIGNE Don't Tell Me (AnstaAMG)
CHINGY One Call Away [DTP/Capitol)

16 LISXIN PARK Numb /Warner Bros.)
17 NICKELBACK Someday /Rosdrunner Records/IB/MG/

-t - -
DN D
-

o

17 18 OUTKAST The Way You Move /LaFace/Zomba/ ’
21 @ BUNK-182 | Miss You (Getfen)

14 20 CASSIDY f/R. KELLY Hotel L/RMG)

0 XIMBERLEY LOCKE 8th World Wonder (CavtyReprise/

n SWITCHFOOT Meant To Live (Red int/Cokembsa/

23 SEAN PAUL 'm Still In Love With You (V¥/Atientic/

26 JAY-Z Dirt 01t Your Shoulder (Roc A-Fela/10/MG)

2 YELLOWCARD Oceen Avenve /Capital

29 OUTKAST Roses [LaFaceZomba)

25 27 HRARY DUFF Coms Clean /Buees Vista/Nalywood!

30 THREE DAYS GRACE (| Hate) Everything About You Live/Zomba/
35 MIS-TEEQ Scandalous (Reprise/
JET Are You Gonna Be My Garl (Ariswtic/

CHR/RHYTHMIC

W w

2 1 M.WINANSHENYA & P.DIDOY | Don't Warne Know (Bad Soy/Unversal
3 @ USHER Bun LafacaZombs)

1 3 USHERHLUDACRIS & LIL JOM Yesh LafaceiZombal

4 012 HEMINEM My Band (Shady/Interscape/

% BEYONCE' Naughty Girl Columina/

7 TWISTA Overnight Celebrity /A riantic/

6 7 JKNON Tisy /So So Det/Zombal

9 UL’ FLIP Game Ovar (Sucks FroeLovd/Cokumbial

8 PETEY PABLO Freek-A-Loek Wive/Zomba)

10 KANYE WEST {/SYLEENA JOHNSON Al Falis Down (Roc-A-FelsiDIMG/
11 11 JAY-Z Dirt Off Your Shoulder (Roc-A-Fela/IRIMG)

12 12 CHINGY One Call Away (OTP/Capitol

15 @ PITBULL UL JON Cubo TVD)

13 14 SEANPAUL 'm Stil In Lave With You (VP/Atisntic)

19 USHER Confessions Part 2 /LaFace/Zomba/

17 ALICIA KEYS If | Ain't Got You L/AMS)

18 AMANDA PEREZ | Pray (Virgin/

14 18 LUOACRIS Splash Watertalls (De/ Jom SouthIIMG)

16 19 YINGYANG TWINSHUL' JONS TNEEASTSIDEBOYZ St Sheker (7V7)
21 @ W8 MOAZ IGEMINI So Fly (Upstars)

20 21 G UMNT t/JOE Wanna Gat To Know You /interscape/

7] DILATED PEOPLES f/KANYE WEST This Way (Capital

23 OUTXAST Roses Laface/Zombe/

29 MINA SKY Move Ya Body (Next PlateswUniversall
22 25 JOEHG UMT Ride Wit U UiveZombe/

JUVENILE Slow Motion Cash Momey/Universal/
YUNG WUN H/DMX, LIL' FLIP & DAVID BANNER Toar it Up L/AMG/
CHMSTINA WMILIAN Dip It Low //siand/i0IMG]

DO OR DIE TWISTA & JOHRNY P. Do U? (Rap-A-Lot/
YING YANG TWINS Whats Happnin! (TVT]

BIFR=2

#1 MOST ADDED

MARIA MENA You're The Only One (Columbia

#1 MOST INCREASED PLAYS

MARIO WINANS F/ENYA & P. DIDDY | Don’'t Wanna Know (Bad Boy/Universall

TOP 5 NEW & ACTIVE
GAVIN DEGRAW | Don’t Want To Be (L/RMG)
ALICIA XEYS If | Ain’'t Got You L/AMG/
CALLING Our Lives (RCA/RMG)
MARIA MENA You're The Only One (Columbial
311 Love Song (Mavenck/Vokaoo/Zombal

CHR/POP begins oa Page 29.

™w

€ FIVE FOR FIGHTING 100 Years (Awars/Columbial

SHERYL CROW The Frst Cut Is The Deepest (A& Miinterscope/
JOSH GROBAN You Raise Me Up (/43/Reprise/

DIDO White Flag (Asnste/RMG)

MARTINA MCBRIDE This One's For The Girls (RCA/

MICHAEL MCOONALD Ain't No Mountain High Enough iotown/
TRAIN Cailing AN Angels (Columbial

SHANIA TWAIN Forever And For Always (Mercury/I0JMG)
UNCLE KRACKER t/DOBIE GRAY Orift Away (lava/

SEAL Love’s Divine (Warner Bros.)

MATCHBOX TWENTY Unwell (Atiantic)

LUTHER VANOROSS Buy Me A Rose LV/AMG)

LIONEL RICHIE Just For You /isiand/1DIMG)

SIMPLY RED You Make Me Feel Brand New /simplyred.com/Red Ink/
WYNONNA | Want To Know What Love s [Curt/

3 DOORS OOWN Here Without You (Repubhc/Umversal)

SHANIA TWAIN It Only Hurts When {'m Breathing (Mercury/10JMG)
GLORIA ESTEFAN | Wish You /Epic/

KIMBERLEY LOCKE 8th World Wonder (CurlyReprise/
MERCYME Here With Me INO/Cuwrty

oo NwENW-E
awmr

(= 1

o
-
-

20 WILSON PRILLIPS Go Your Own Way [Columbia/

25 JESSICA SIMPSON Take My Breath Away Lolumbial
18 KENNY LOGGINS | Miss Us (AF The Best/

27 EVANESCENCE My Immortal (Wind-op/

MAROON S This Love (Bctonsl/AMG)

KATRINA CARLSON Count On Me Kataphomic)

24 27 HOOTIE & THE BLOWFISH Goodbye Girl (Riwno/WSAY/
= @ CLAY AIEN Soltare (RCARMG)

28 28 NO DOUBT It's My Life /loterscape/

30 @ TRAM When | Look T The Sky Cokwmbia/

#1 MOST ADDED

XEITH URBAN You'l Think Of Me [Capitol)

#1 MOST INCREASED PLAYS
GLORIA ESTEFAN | Wish You Epe/

TOP 5 MEW & ACTIVE
DARYL HALL What's In You World /(Bhythm & Groovellqud 8)
. NORAH JONES Sunrise (Bive Note/EMC)
ISRAEL KAMAKAWIWO'OLE Over The Rambow B4 Boy/
JIM BRICKMAN Tl See You Again (Windham HWRMG)
SOPHIE B. HAWKINS Walking On Thin Ice (Trumpet Swan/

000:0:6000-600:=60

pE AC bogins on Page 8.

#1 MOST ADDED

MURPHY LEE FINELLY Hold Up Unwersal/

#1 MOST INCREASED PLAYS

USHER Contessions Part 2 ({aface/Zomba/

TOP 5 NEW & ACTIVE
JADAKISS FINATE DOGG Time's Upl /Ruff Ryders/interscope
LLOYD FIASHANTI Southside (Murdes inc./Def JomiDJMG)
BRANDY FIKANYE WEST Talk About Our Love /Atiantic/
UL WAYNE Bring It Back /Cash Money/Unwersall
MIS-TEEQ Scandalous (Reprise/

CHRAHYTHANC begins on Page 35.

HOT AC

W w

1 €D MAROONS This Love (Octone/JAMG)

2 2 EVANESCENCE My tmmortal (Wind up/

5 HOOBASTANX TheReason /isiend//0/MG/

4 FIVE FOR FIGHTING 100 Years (Aware/Columbial

3 5 NICKELBACK Someday (Roadrunner Records//DJME)
6
9

6 3 DOORS DOWN Here Without You (Republic/Universal)
7 MATCHBOX TWENTY Bright Lights /Ariantic/
11 @ ALANIS MORISSETTE Everything (Maverick/Reprise/
7 9 NOOOUBT it's My Life interscape/
10 10 SANTANA t/ALEX BAND Why Don't You & | (Ansta/AMG)
8§ 11 SHERYL CROW The Frst Cut is The Deepest ([A&M/interscape/
12 12 SARAHMCLACHLAN Falien (Ansta/AMG)
13 13 010D White Fiag /Arsta/AMG/
14 14 LT PHAIR Extraordinary [Caprtol)
7 8 LOS LONELY BOYS Heaven (Or/Epic/
16 AVRIL LAVIGNE Don't Tell Me (Arista/AMG)
15 17 MELISSA ETHERIDGE Breathe (isiand//O/MG)
19 3 000RS DOWN Away From The Sun (Repubkc/Universal
20 JET Are You Gonna Be My Girt /Atiantic/
22 LENNY KRAVITZ Where Are We Runnin'? (Virgin/
21 LIVE W] SHELBY LYNNE Run Away /Radioactive/Geffen)
18 22 TOBY LIGHTMAN Devis And Angels (Lava/
23 €@ SARAHMCLACHLAN Stupid (Ansta/RMG)
24 24 JESSICA SIMPSON With You /Cokimbia/
28. 8 CALUNG Our Lives (RCA/RMG)
29 GAVIN DEGRAW | Don't Want To Be (/RMG/
26 27 SEAL Love's Divine (Warner Bros)
31 @ JESSICA SIMPSON Take My Breath Away (Cokmisa/
25 29 NORAN JONES Sunrise (Bive Note EMC/

n @ SWITCHFOOT Meart To Live (ed i/ Colomiss/
#1 MOST ADDED

COUNTING CROWS Accidentally In Love (DreamWorks/Geffen/

#1 MOST INCREASED PLAYS

HOOBASTARIK The Reason /isiand//O/MG/

TOP 5 NEW & ACTIVE
FINGER ELEVEN One Thing /Wwnd-up/
* BUTTERFLY BOUCHER Another White Dash /A&Milnterscope/
CHERIE 'm Ready /Lava/.
COUNTING CROWS Accidentally in Love (DreamWorks/Geffen)
MARTINA MCBRIDE This One’s For The Girls /8CA/

AC bogins en Page 09.

NEDIABASE

URBAN

w Tw

USHER Burn (LaFaceZombal

ALICIA KEYS f | Ain't Got You L/AMG
M. WIRANS #ENYA & P. DIDOY | Don't Wanna Know (Bad Boy/Unwersal
KANYE WEST H/SYLEENA JOHNSON Al Fals Down (Soc-A FalwIBIMG/
TWISTA Overnight Celebrity (Arisatic/

LIL’ FLIP Game Over /Sucka Free/Lowd/Columbia)

PETEY PABLD Freek-A-Loek (ive/Zomba/

BEVONCE Naughty Girl (Cokimbsa)

6 & USHERTRUDACRIS & LI’ JON Yesh Laface/Zomba)

8 10 JAY-Z Dirt DH Your Shovlder (Roc.A-Fela/IDIMG)

10 11 JXWON Tigsy S0 So Det/Zomba)

12 12 AVANT Don't Taks Your Love Away /Geffen/

14 ) R KELLY Happy People UiveZomba)

13 14 LUDACAIS Spiash Waterfalls [De/ Jom South/IDIMG)

18 OUTKAST Roses afaceZomba)

15 16 CHINGY One Call Awsy D7F/Capitol

20 17 JUVENSLE Siow Motion (Cash Maney/Universal

19 18 T.L Rubber Band Man (Grand Hustiw/Arisntic)

30 ) USHER Confessions Part 2 (LaFace/’Zomba/

17 20 JANET JACKSON | Want You (Virgin/

26 : MOMICA U Should've Known Better (/RMG/ .

2 JOE 116 UNIT Ride Wit U (ve/Zombe/

18 23 G UMIT 1/JOE Wanna Get To Know You finterscope/
26 @ CARLTHOMAS Maks it Akight (Bad Boy/Unersal
23 25 MUSIQ Whoknows (De/ Soudi0/ME/

22 26 CASSIDY . KELLY Hotel LUAMG)

27 27 TAMNMA Questions (Atisntic/

24 28 WUBEN STUDDARD Sorry 2004 (/RMG)

36 KANYE WEST Josus Walks (Roc-A-FalleXIMG/
36 YOUNG GUNZ Friday Night (Roc-A-Fele/ DG/

#1 MOST ADDED
ANGIE STONE | Wanna Thank Ya (/RMG/

#1 MOST INCREASED PLAYS

USHER Gonfessions Part 2 (L aFace/Zomba)

TOP 5 NEW & ACTIVE
BRANDY FIKANYE WEST Talk About Our Love /Atlantic/
MASTER P Act A Fool New No Lamst/Koch/
LLOYD FIASHANT! Southside (Murder Inc./Def Jam/IDJMG)
MYSTIKAL Oochie Pop wivesZomba/
METHOD MAN FIBUSTA RHYMES What's Happenin® (Oef Jam/0JMG)

URBAN begins on Page 38.

OO~ WA -

JET Cold Hard Bitch (Atiantic/

AEROSMITH Baby, Please Oon't Go (Calnbia/
NICKELBACK Figured You Qut /Roadrunner Records/I0JMG)
SHINEDOWN 45 (Atiantic/

TESLA Caught In A Oream /Sancrusry/SRG) -

PUODLE OF MUOD Heel Over Head (Geffen)

INCUBUS Megalomaniac /Epic/

VELVET REVOLVER Slither (RCARMG)

HODBASTANK The Reason (/siand10/MG/

GODSMACK Running Biind (Republic/Universall
AUOIOSLAVE | Am The Highway (interscape/Eprc/

THREE OAYS GRACE (I Hate) Everything About You Live/Zombal
K10 ROCK Jackson, Mississiopi (Top Oog/Atisntic)

JET Are You Gonna Be My Gurl (Atiantic/

APERFECT CIRCLE The Outsider (Virgm/

LINKIN PARK Lying From You Waroer Bros./

THORNLEY So Far So Good /Roadrunner Records/I0JMG/
AUOIOSLAVE What You Are finterscape/Epic/

LENNY KRAVITZ Whers Are We Runnin'? (Virgin/

N____
N WD
= 2020 0999 00000 = ~0000-000-~0 2

20 LOSTPROPHETS Last Train Home [Columibral

- NICKELBACK Foelr’ Way Too Damn Good (Rosdrunner Records/I0JMG)
2 OFFSPRING (Can't Get My} Head Around You [Columbia/

28 SOIL Redefine L/AMG)

- SEETHER H/AMY LEE Broken (Wind-up/

26 DEFAULT Throw it Al Away (TVT]

27 OROWNING POOL Step Up (Wind-up/

ba) 3 DOORS DOWN Awsy From The Sun (Republic/Universal)

- BUACK LABEL SOCIETY House Of Doom (Setfire/

30 THREE DAYS GRACE Just Like You (ive/Zomba/

24 DARKNESS | Believe in A Thing Celled Love (Mus... Destroy/Atiaatic/

#1 MOST ADDED

MICKELBACK Feeli’ Way Too Damn Good (Roadrunner Records//0JMG)

#1 MOST INCREASED PLAYS
VELVET REVOLVER Slther (RCA/RMG/

TOP 5 NEW & ACTIVE
SLIPKNOT Duahty (Roadrunner Records/I0JMG)
CROSSFADE Cold Columina/
TANTRIC The Chain /Maverick/Reperse/
KORN Everything |'ve Known /immortalEpec/
QUEENSRYCHE Rhythm Of Hope /Sanctuary/SRE)

£0CK dogies on Pogs 9.
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11 ALICIAKEVS I ! Ain't Got You (/AMG)

2 2 LUTHER VANDROSS Think About You (WRMG)

3 3 TEENA MARIE St In Love (Cash Money/Universal)
5 o JANET JACKSON | Want You Migin/

4 RUBEN STUDDARD Sorry 2004 (/AMG/

(] BEYONCE' Me, Myself And | /Cokantia/

7 PATTI LASELLE New Day (Def SouliBIMG)

9

PRINCE Musicoiogy Cokwmdial
8 KEM Love Calls Motown/Universal)
10 MUSIO Whoknows (Def SouIDMG/
13 R. KELLY Happy People (/ve/Zomba/

1212 JOE More & More Live/Zomba)
14 ) OUTKAST The Way You Move LaFace Zombal
11 14 BABYFACE TheLoneliness /Arista/AMG/

16 TAMIA Questions (Atiantic/

20 DWELE Hold On (Vargin/

19 AVANT Don't Take Your Love Away /Geffen/
2 RUBEN STUDOARD What If (/RMG/

27 USHER Burn /Laf ocerZombal

17 20 EN VOGUE Ooh Boy (33rd Street/Funky Girl

n ANTHONY HAMILTON Charlene (So So Def/Zomba)
25 CARL THOMAS Make It Alright (Bad Boy/Universal
18 23 SILK Side Show /Liwid &/

2 t MONICA U Should've Known Better (/AMG/
GOAPELE Claser /Cokmbia/

24 26 WILST. SOUL Pisces (Shanachie/

26 27 KINDRED THE FAMILY SOUL Stacs (Hidden Beach/

23 28 GERALD LEVERT Wear ht Out /Ariantic/

- @ M.WINARS HENYA & P. DIDDY | Dort Warna Know Bad Boylinversa
30 30 CALVIN RICHARDSON Not Like This /Halywood!

#1 MOST ADDED
ANGIE STONE | Wanna Thank Ya U/AME)

#1 MOST INCREASED PLAYS
PATTI LABELLE New Day (Def Sou10/MG/

TOP 5 NEW & ACTIVE
MARY J. BLIGE it's A Wrap (Geffen/
LASHELL GRIFFIN Free /Eprc
JESSE POWELL Did You Cry (Liguws 8
TRINA BROUSSARD Losing My Mind (MotownUwersal)
CREA U Lied (desra)

URBAN begins on Page 38.

1 LINKIN PARK Lying From You (Warner Bros.)
JET Cold Hard Bitch /Atiantic/

3 SHINEDOWN 45 /Ariantc/

4 4 APERFECT CIRCLE The Duisider /Vrgin/

7 GODSMACK Running Blind /Republc/Universall

5 LOSTPROPHETS Last Train Home (Columbia/

n VELVET REVOLVER Sither (ACA/RMG)

9 HOOBASTANK The Reason (Isiand/0./MG)

8 8 PUDDLE OF MUDD Heel Over Head (Geffen

10 10 NICKELBACK Figured You Out /Roadrunner RecordsI0JMG)

6 11 INCUBUS Megalomaniac (Epc/

12 B OROWNING POOL Step Up Windup/

13 13 THREE DAYS GRACE (I Hate) Everything About You Live/Zombal

14 AUDIOSLAVE What You Are interscape/Epic/

15 OFFSPRING (Can‘t Get My) Head Around You (Columbia/
7 SOIL Redefine L/RMG)

25 SUIPKNOT Duality Roadrunner Records/0/MG)

19 CROSSFADE Cold /Cokwnixa/

2 THREE DAYS GRACE Just Like You (/ive/Zomba/

2 THORNLEY So Far So Good (Roadrunner RecordsiiDJMG)
18 21 DAMAGEPLAN Save Me (Arimntic/

27 €D SMILEEMPTY SOUL Sihovettes Lava/

22 23 AEROSMITH Baby, Piease Don't Go Coumbna)

% THOUSAND FOOT KRUTCH Rawkfist (Toorh & Mad/EMC)
29 SEETHER H/AMY LEE Broken /Windup/

23 26 KID ROCK Jackson. Mississippi (Top Dogitiantic/

2 21 TRAPT Echo /Wavner Bros.)

32 € KORN Everything I've Known dmmortallEnic)

30 29 DROPBOX Wishbone (Re-AkgnUnversal

3 € Buroen BROTHERS Beautifl Night Kitland!Traumal

#1 MOST ADDED

NICKELBACK Feefin’ -

#1 MOST INCREASED PLAYS

ality /D Je /i) 1RELS

TOP 5 NEW & ACTIVE

ROCK begins on Page 59.
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2 1 KEITHURBAN You'l Think Of Me /Capital/

12 KENNYCHESMEY fUNCLE KRACKER When The Sun Goes Down (B#4/
3 RASCAL FLATTS Mayberry /Lyric Street/

4 JOHN MICHAEL MONTGOMERY Letters From Home (Warner Bras.)
] GRETCHEN WILSON Redneck Woman /£pwc/

6 TRACY LAWRENCE Paint Me A Bumingham (DresmWorks/

7 GEORGE STRAIT Desperatety MCA/

9 LONESTAR Let's Be Us Again /8N4/

10 MONTGOMERY GENTRY If You Ever Stop Loving Me (Colvmbial
12 TOBY KEITH Whiskey Girl (DreamWorks/

n BROOKS & DUNN That's What She Gets For Loving Me /Arsta)
15 OAVID LEE MURPHY Loco Koch/

14 13 CAROLYN DAWN JONNSON Simgle Life /drista/
18 s CLAY WALKER | Can't Sieep (RC4/

SHEDAISY Passenger Seat yric Street)
13 16 BLUE COUNTY Good Littie Gils /Asyium/Curt)
19 REBA MCENTIRE Sometody IMCA/

21 BILLY CURRINGTOWN | Got A Fesiin’ /Mercury!

20 SHANIA TWAIN It Only Hurts When I'm Breathing (Mercury/IDJMG)
23 EMERSON DRIVE Last One Standing (Dream Works/

28 BRAD PAISLEY HALISON KRAUSS Whiskey Lulaby (drista/

26 JOSH GRACIN | Want To Live [Lyric Street/

24 JOE DIFFIE Tougher Than Nails (BBR/IC4)

25 ANDY GRIGGS She Thinks She Needs Me /AC4/

27 RACHEL PROCTOR Me And Emily /8N 4/

29 LEE ANN WOMACK The Wrong Girl (MC4/

30 JEFF BATES | Waona Make You Cry (RCA/

35 MARTINA MCBRIDE How Far /RCA/

k TERRI CLARK Girts Lie Too /Mercory/

k)| JOE NICHOLS !f Nobody Beleved In You /Unrversal South)

#1 MOST ADDED

KENNY CHESHEY | Go Back BAA/
#1 MOST INCREASED PLAYS

TOBY KEITH Whuskey Girl [OreamWorks/

TOP 5 NEW & ACTIVE
SHANNON LAWSON Smokin ‘grass (Equity Music Group
JESSI ALEXANDER Honeysuckie Sweet [Colymbias
CLUIT BLACK The Boogie Man (Equity/
LANE TURNER Always Wanting More (Breathiess} (Warier Bros
RUSHLOW Sweet Sumwmer Rain [ yric Street)

COUNTRY begins on Page 43.
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1 JET Cold Haed Bitch (A riantic/

2 LINKI® PARK Lying From You (Warner Bros.)
4 HOOBASTANK The Reason /siand/IDJMG)

3 311 Love Song (Maverci/Vokcano/Zomba)

6 A PERFECT CIRCLE The Outsider (Migin/

5 LOSTPROPHETS Last Train Home /Colmbla/

VELVET REVOLVER Shither (RCA/RMG/

OFFSPRING (Can't Get My) Head Around You /Coumbial
BLINK-182 | Miss You (Geffen/

YEAH YEAH YEARS Maps (nterscope/

INCUBUS Megalomaniac /ZEpic/

INCUBUS Talk Shows On Mute Eaic/

MODEST MOUSE Fioat On /Ep/

GODSMACK Running Biind (Repubdc/Universall

® BEASTIE BOYS Ch-Check i1 Out Capital

14 16 NICKELBACK Figured You Out (Roadrunner Records/IDJMG)
1217 PUDOLE OF MUDD Heel Over Head /Geffen/

18 18 THREE DAYS GRACE (I Hate) Everything About You Uive/Zonibal
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26 AUDIOSLAVE What You Are /interscope/Epic/

22 SWITCHFOOT Dare You To Move (Red Ink/Columbial
24 MUSE Time Is Running Out (FastWest/Warner Bros.)
27 NEW FOUNO GLORY Ail Bownhill From Here (Getfen/
23 SMILE EMPTY SOUL Silhouettes (Lava/

25 THREE DAYS GRACE Just Like You //ve/Zomba/

2 SEETHER H/AMY LEE Broken /Wwd.up/

21 26 TRAPT Echo Warner Bros./
19 27 VINES Ride (Capitoll

28 SHINEDOWN 45 /drisnex/
7 SLIPKNOT Quality /Roadrunner Records/0JMG)
n THORNLEY So Far So Good Moad/wnef Records/IDJMG)

# 'VIOST ADDED
BEASTIE BOYS ChCheck It Qut (Capitol

#1 MOST INCREASED PLAYS

BEASTIE BOYS Ch-Check It Qut (Capiroll

TOP 5 NEW & ACTIVE
PDSTAL SERVICE Such Great Heights (Sub Pop)

STELLASTARR My Coco (RCARMG

ALTERNATIVE begins on Page 64.
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PETER WHITE Talkin' Bout Love /Cosmbial

PAUL BROWN 24/7 (GRP/YMG)

PAUL TAYLOR Steppin’ Out Pask/

EUGE GROOVE Livin’ Large Narada/

DAVE KO2 AN | See Is You (Capitof

RICHARD ELLIOT Sty (GRP/YMG)

KIM WATERS The Ride (Shanacive/

HIL ST. SOUL For The Love Of You (Shanacive/
DIANA KRALL Tematation (GRE/VMG)

MIND! ABAIR Save The Last Dance /GRP/VMG)
MARC ANTOINE Mediterraneo /Rendervous/
NORAH JONES Sunrise /Biue Note/EMC)
RICHARD SMITH Sing A Song 4440/

JOYCE COOLING Expression Wavada/

STEVE COLE Everyday (Warner Bros.)

BRIAN CULBERTSON {/NORMAN BROWN Come On Up Warner Bros./
MICHAEL LINGTON Show Me /Rendervous/
PRAFUL Let The Chips Fall [Rendervous/

RICK BRAUN Daddy-0 (Warner Bros./

NAJEE Eye 2 Eye (¥-Coded)

BEYONCE' f/L. VANDROSS The Cioser | Get To You Li/Cokumbia/AMG)
BRAXTON BROTNERS When You Touch Me /Peak/
23 23 JEFF GOLUB Pass it On (GRP/VMG/

[N e PO
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24 SIMPLY RED You Make Me Foel Brand New (ssmplyred.com/Red ink)
26 GRADY NICHOLS Abright (Grady Nichols Ltd.)
7 ALKEMX Tame To Lounge (Randezvous)
28 OARYL HALL What's In Your World (Rhythm & Groove/Liguid §)
30 NESTOR TORRES Maybe Tomght /Heads Up/
OAN SIEGEL b Your Eyes ative Language/

» % | PETEBELASCO Deeper Compenda/
#1MOST ADDED

GERALD ALBRIGHT To The Max (GRE/VMG)
#1 MOST INCREASED PLAYS

MARC ANTOINE Mediterraneo (Rendesvous/

TOP 5 NEW & ACTIVE
MICHAEL MCDONALD Ain't Nothing Like The Real Thing /Morown/
CHRIS BOTTI Back Into My Heart (Cokwnina/
" SEAL Love’s Dwine (Warner Bros.)
PAUL JACKSON, JR. Walkin® /Blue Note/EML
ERIC MARIENTHAL Sweet Talk Peak/

Smooth Jazz begins em Page 56.
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ALANIS MORISSETTE Everything (Maverick/Reprise/
MICHAEL ANOREWS f/GARY JULES Mad World /Unwersal
DAMIEN RICE Cannonball (Vector Recordings/Warner Bros.,)
JET Are You Gonna Be My Girl /Atiantsc/

JOHN MAYER Clarity (dware/Cokmbia/
OAVEMATTHEWS Oh /RCA/RMG)

LENNY KRAVITZ Where Are We Runnin'? (Virgin/
NORAH JONES Sunrise /Biwe Note/EMC)

ERIC CLAPTON I Had P, Over Judg!
MAROON 5 Thes Love (Octone///AMG)
DONAVON FRANKENREITER flJACK JOHNSON Free BrushireUnversal
FIVE FOR FIGNTING 100 Years (Aware/Columbial

JASON MRAZ Curbside Prophet (dtiantic/

GUSTER Careful [Paim/Repnse/

MINOY SMITH Come To Jesus (Vanguard/

WHEAT | Met A Girl (Aware/Columbial

BARENAKED LADIES Testing 1. 2, 3 (Reprise/ =
MELISSA ETHERIDGE Lucky fisiand/OIMG)

TOOTS AND THE MAYTALS W/B. RAITT True Lovels Hard To Find 42/
JONNY LANG Give Me Up Again (4&M)interscape)

- JEM They /4TO/

25 PAT MCGEE BAND Beautitul Ways (Warner Bros.)

19 23 STING Sacred Love (A&M/interscope/

22 24 MELISSA ETHERIDGE Breathe (fsisnd/i0/MG)

- .' SHERYL CROW Light In Your Eyes /A&Mintevscape)

23 26 INDIGO GIRLS Perfect World /Epic/

28 HOOBASTANK The Reason fisiand/IOJMG/

30 JARS OF CLAY Show You Lave /Essential/PL6/RCAIAMG)

26 29 LDSLONELY BOYS Real Emotions (Or/Epec)

~ @ CcOUNTING CROWS Accidentally In Love DreomWarks/Getton)

#1 MOST ADDED

. COUBTING CROWS Ac

#1 MOST INCREASED PLAYS

ROW

TOP 5 NEW & ACTIVE

Day (Duck /Repri
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TRIPLE A begins on Page 69.
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wd <l ~b ~ee” By Erica Farber

nyone who visits Boulder, CO to attend the
Triple A Summit knows Don Strasbusg.
Although he may be small in stature, his
energy and passion for great music are
larger-than-life.

This music lover and self-made concert
executive wears two very large hats: He is
co-owner of the Fox Theatre in Boulder
and Sr. Talent Buyer for Clear Channel
Entertainment/Denver.

Getting into the business: T was
living in Burlington, VT with some friends
for a summer and got turned on to the
band Phish. I immediately knew they were
the greatest band ever, and I wanted to bring them to
Colorado. I didn't know what promoting was, but I knew I
wanted my friends to see them. I met the soundman for
the band, who gave me the number of their manager,
John Paluska. I contacted him and said, ‘Would you please
come to Colorado? This must have been my junior year in
college in Colorado Springs. He said he was interested and
asked if I could help find them some gigs. Uh, sure.

“Later that day I was at school and ran into a friend
who was chairing the Earth Day Committee. I offhandedly
mentioned that I wanted Phish to come to Colorado. He
said, ‘We'll give you the money to get them to come to
here’ I called John and said, Tve got a gig and the money.
That was my entry into booking concerts. It took a lot
more than that, though, because it turned out the Earth
Day Committee didn't have any money. I wound up
petitioning all the school organizations, and I managed to
raise the $2,500 to put on the concert and produce it. I
remember in the thing I wrote up, I said. ‘We will then
allocate $25 for a massive advertising blitz on campus. We
did a free show on Earth Day 1990 at Colorado College. It
was huge, a couple thousand people.

“The band decided. since they were already coming to
Colorado, to book some other gigs and asked if 1 wanted
to help out. I said yes. and the next thing you know, I
was promoting my first show in Boulder at a real venue.
We charged a whopping $7, and it sold out in advance.
The production manager of that event later became one of
my partners in opening the Fox because he was so .
impressed with Phish and impressed with what I'd done.
He contacted me about six months later to say, ‘Why don't
we consider doing something together?

“After the Phish show I became the head of the
Concert Committee at college and did a couple more Phish
dates In Colorado. At that point I came up with an idea. |
was talking to Ted Guggenheim, who was managing The
Samples at the time. I was doing a Samples date, and he
suggested I open a club in Boulder. That was December
1990. It just snowballed from there. On March 6, 1992,
my partners and | opened the Fox Theatre in Boulder.”

The history of the Fox: “It was a movie theater
before we got there. We were originally looking at another
facility, and at the last moment we lost it. Very dejected, 1
started driving around Boulder, thinking, There's got to
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DON STRASBURG

Co-owner and Sr. Booking Manager, the Fox Theatre; Sr. Talent Buyer, Clear Channel Entertainment/Den

be another place; I saw this movie theater and went in. I
was a scruffy-haired little hippie, basically. There was a
little old lady working there. I asked who I could talk to
about possibly buying the place. She lit up like a
Christmas tree, and we started negotiating. I think I
walked in there about April ‘91 and finally negotiated a
lease with them in August.

“Much to the surprise of every single person who
never believed in a million years that we'd get a liquor
license, on Dec. 1, 1991, we got it. We opened on March
6, 1992, with The Meters. I was 23 years old. We also had
to raise the money. At first we thought it might cost
$150,000. By the time we were done. it was over
$500,000. I literally went door to door looking for money
and eventually found my partners. They put up the
money, and they're my partners to this day.”

On balancing his responsibilities: "My job at the
Fox is more as an overseer. We have a talent buyer named
Eric Pimitt who is unbelievably good. Rob Thomas, our
GM. is unbelievable, too, so I don't have to be involved in
the day-to-day minutiae of running the venue. I'm there
to give advice, to help them understand how to navigate
some of the blind curves they may not have seen and to
help. through my relationships, keep the strength of our
calendar at the level it's always been and to keep growing
it.

“I try to appreciate all the opportunities that come
our way, because everything we've done is so important
to us. We want to do everything we can to hold it
together. I don't take things for granted. I'm in a great
position where I'm able to grow, and now I'm putting Eric
in a position, and he's learning from my example.
Hopefully, when I grow, hel grow into my position, and
we'll pass this information along.”

On his full-time job with Clear Channel: “Tt's more
than a full-time job. Being a concert promoter is 24/7. 1
work in an office in Denver with Chuck Morris and Brent
Fedrizzi. We are the Clear Channel Entertainment/Denver
promoting office. Chuck is the head of the office, and
Brent and 1 are the bookers. Between Brent and myself,
we book. exclusively, the Fillmore Auditorium in Denver
and the Universal Lending Pavilion, and we do many
shows at the Red Rocks Amphitheatre, the Pepsi Center in
Denver and other venues.”

What a talent buyer does: “I consider myself a
promoter, not a talent buyer, even though my title is St.
Talent Buyer. There's more to promoting a concert than
negotiating and purchasing the artist. You also have to
know how to properly present the artist and how to
handle the ongoing necessities of sales and production.
And then there are the issues that always come up on the
night of the show. You want to ensure that the artist and
the patron have the best experience possible.”

Biggest challenge: “Staying on top of the
constantly changing music environment. Knowing when
to be aggressive, and knowing when not to be. Being
attentive to all the obligations we have so that we're
fulfilling the responsibilities that we've committed to.
The highest level of excellence is required, and you have
to keep delivering, because there are a ton of people out
there who would be very happy to fill your shoes.

“The other challenge that also brings me joy is when
you find an artist you really believe in, you can be part
of their career in the community, and you can be part of
the maturation process. You can be with them a long
time and help them grow. It's a very good feeling when I
walk into Red Rocks and see a sold-out two-night
engagement with Jack Johnson and Ben Harper. 1
remember having Jack play for 500 people at Tulagi’s and
seeing Ben Harper play for 200 at the Fox.”

State of the industry: “It’s in a rebound phase.
There are a lot of people starting to fill the voids that
have come up over the years. in Denver, at least, radio
stations seem to be challenging each other more. They

are getting more proactive about tuning their stations. 1
have to suspect that with satellite radio becoming more
of an issue, terrestrial stations are reacting positively to
the demands of the marketplace.”

The best way for radio to work with him: “Play
the bands I'm booking. Be attentive to what promoters
are investing in. I must be very clear here: We are not in
any way associated with the radio stations that Clear
Channel owns, except in name. We live by the same rules
as every other concert promoter. Those rules are very
strict, and sometimes very frustrating too. We do a lot of
business and have a very good relationship with other
stations, We appreciate that. because they recognize that
we are only Clear Channel in name. We don't tell the
stations what to play. and they can't tell us what to
book. It's the same with all the radio stations. It's very
much an even playing field.”

Something about what he does that might
surprise our readers: “There's a new artist | heard
recently, Ray Charles Lamontagne. I am beyond floored
by how good he is. People might not know that when
something that great comes actoss our desks, one of the
joys of our job is being able to help the artist develop a
community and doing everything we can to build him or
her from the ground up. We have to go with our
instincts. At some point it will get on radio, and it will
become bigger.

“People probably also don‘t know how much work is
involved in this job. There's an unbelievable amount of
paperwork. On one hand, your drive and instincts and
passion are so critical, but you have to back it up with
a tremendous amount of very thorough. monotonous
paperwork. From the offers of the contracts to
managing the marketing plans to settling the night of
show to looking at the audits, there’s a lot of money at
stake, and you have to be on top of every detail. People
might not understand how many pieces we have to
oversee, from booking to ticketing to production to
ambience.”

Career highlight: “T'm proud of the fact that I'm
still standing, with all the hours it takes. I'm happy I've
made it this far.”

" Career disappointment: “Tve made plenty of
mistakes. Every time I make a mistake, I do my best to
learn from it. I can't get too down on making mistakes.
Everybody's going to. The most important thing is to
learn from them and not do it again.”

Most influential individual: “Dickie Sidman, who
passed away probably 10 years ago. Without him, I
wouldn't have had the opportunity to open the Fox. He
was the elder statesman who believed in me and put me
in a position where I could do what I do. Then Chuck
Morris saw similar things in me and took me out of the
Fox and brought me to a much higher level of doing
business. He believed in me when a lot of people didn't,
and Il always be grateful.”

Favorite radio format: “Triple A, Qlassic Rock.”

Favorite television show: “The Sopranos.”

Favorite song: “Imagine.”

Artist he's most excited about today: “String
Cheese Incident, Radiohead and Ray Charles
Lamontagne.™

Favorite movie: “Apocalypse Now.”

Favorite book: “The DaVinci Code.”

Favorite restaurant: “Flagstaff House, Boulder.”

Beverage of choice: “Water.”

Hobbies: “What's a hobby again?”

E-mail address: “donstrasburg@clearchannel.com.”

Advice for radio: “Be adventurous. Lock to see
what the people who are going to your events are
listening to besides what you're playing. Find artists who
are truly deserving. Help them, and itU help you as
well.”

Advice for records: “Go digital, baby.”
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The Beverly Hilton Hotel Beverly Hills, California

© information:
e*  ONLINE registration at:

© registration fees:

REGISTRATION FEE inch

0 all cockiall party and hospitality events.

radioandrecords.com O 3 0R MORE" ON OR BEFORE MAY 14, 2004 & $378 eacH
2+ FAX tis form 0: (310) 203-8450 O SINGLE ON OR BEFORE MAY 14, 2004 S+ $400 EACH
® 8 1orm to:
:» HOTLINE: (310) 788-1696 O 30R MORE* MAY 15 - JUNE 18, 2004 i+ $425 eacH
N . SINGLE MAY 15 - JUNE 18, 2004 % $450 EACH
** MAL o oR STUDENT RATE:\ ©
gg%ggr;:lss‘:gloN 2004 e Y] 53 "y O EXTRA THURSDAY COCKTAIL TICKETS 3+ $85 EACH
YOu've recently lost your
Los Angeles, CA 90051-6708 ':.":':.:::“,...'“.«..“ ma | O ONSITE REGISTRATION AFTER JUNE 18,2004 3= $550 EacH
bm:::m'::m 'AuaAnondeeNamuMustBeSubvnndeoowm
discretion and ui‘:xbo

© mailing address: © method of payment:

| e

= Acoount Number Exp. Date

5 Print Cardhoider's Name

Ciy State Zp ”
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Telephone ¢ Foxe A ful refund lees & $100.00 administrative lee will De issued afer the convention
¥ notification is received on or before May 14, 2004. Cancellations received
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Tell them it's the Radio & Records Convention.
Please do not call R&R for hotel reservations. Thank you.

H Tooorﬁmmreservaﬁon.w.ﬁvdmbo
guarmmdbymmmdapodbam

For RESERVATIONS, piease call:
(310) 285-1307 or 1-800-HILTONS

www.beverlyhliis.hilton.com
(Group Code: RRC)

www.americanradiohistorv.com

s Lodus CONVENTION RATES gredit card, or you may send payment by mail.
SINGLE/DOUBLE $184.00 ¢ Deposits will be refunded only if reservation is
CABANA ROOMS $234.00 cancelied by June 4, 2004.

JR. SUITES $350.00 and up ** Reservations requested after JUNS 4, 2004 or aner

Nmnbbd(mmmlodmumabm
and may not be available at the convention rate.
2+ Check in time is 3:00 pm; check out time is 12 noon.

Mailing Address: The Beverly Hilton Hotel
9876 Wilshire Boulevard, Beverly Hills, CA 90210
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