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Tim McGraw Posts Big Add Week Convention 2004 To Tackle indecency
Tim McGraw is back with “Live Like You Were Dying" This year's hottest industry topic will be addressed at

(Curb). The super- R&R Convention 2004, to be held June 24-26 in Los

star’s latest single — ’ Angeles. R&R Publisher/CEQ Erica Farber will welcome

dedicated to his late | Infinity’s Joel Hollander and

father, baseball ' Radio One’s Mary Catherine

legend Tug McGraw p Sneed. among others. to the

- debuts at No. 29 State of the Radio Industry

on this week's R&R panel, which will focus

Country chart, and it primarily on indecency. ( 4
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honors as well. 5 www.radioandrecords.com.
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i stzsﬁ-'ﬂs :0fids of Ryan’s new song, | couldn't believe what | was hearing. |
"beginnin -"-g's not often that I am moved like this by a song. It’s a song
ansl itiS\an add on KYGO."” :

“After listenjng
/ had to start. :

that everyo
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“We had to retire Ryan Tyleg's ‘TheMast.Thing She Sard' after it won five nights
& in a row on the 103 WKDF Rumb)e on Rutledge Hill' My favorite respgnse was
- z the woman who said she hadju\st had an arguément with her teenagegaughter,
‘ and drove back to her school to tell'gr.that she loved her. Wow!" <

- Kim Leslie MD WHKDF, Nashville
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"This Song is as powerful as Tim McGraw* #lon't Ta!i-:%e Girl.’
It evokes the same type of feeling."” o

Bob Raleigh Corp. Format Director Country Cum s Mpdicq

“We received overwhelming response from one spin. Phodys ¢ganf, non-stop for
45 minutes! WPOC is adding Ryan Tyler out of the l.u..§ ‘The Last Thing She Said’
isa HUGE HIT.” H

Michael J. Fox APD. WPOC. Baltimore
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URBAN HAS A NICE RING TO IT

Urban music formats are increasing
business for advertisers, and Katz
Dimensions’ qualitative research shows
many attractive listener attributes. it's all in
this week’s Management/Marketing/Sales
section. Also: top formats for reaching
African Americans; the RAB’s Mark Levy
debates whether radio stations should
guarantee advertising results; 15 great
promotional ideas from the Country Radio
Seminar for all stations; Tim Moore's
insights on the danger of losing great
employees through inadvertent neglect;
Jetfrey Hedquist on spurring consumer
action; and more.

Pages 10-12

COUNTRY COMPANIES
CONTINUED

In Part Two of a two-part series, R&R
Country Editor Lon Helton examines the
radio groups that largely control Country,
with this week's column zeroing in on
audience. Check out the 18 companies that
make the audience ranker. ’
Page 39
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R&R Convention To Debate

What Constitutes Indecency

Infinity’s Hollander, Radio One’s Sneed set
to speak at State of Radio Industry session

R&R Publisher/CEO Erica
Farber has confirmed that
Infinity Radio President/
COO Joel Hollander and

-~

MAY 28, 2004
Thanks To El Cucuy, ‘La Raza’ Now
Top L.A. Spanish-Language Station

By Adem Jooshes
RER Radio Etor
H3C0DSONDT AOINGrecords com

Renan Almendares Coello, known to listen-
ers as “El Cucuy de la Madana” (“The Boo-
geyman®), has proven once again that his pres- [
ence on a radio station almost guarantees that

station’s ratings success.

Spanish Broadcasting System’s Regional Mexi-
can KLAX (La Raza)/Los Angeles, which became
the new home for Coello and his “Tropa Loca”
on March 22, is now the market’s No. 1 Spanish-
language station, thanks to a 3.0-3.9 12+ surge in

El Cucuy 3

the spring 2004 I'hase One Arbitrends that pushed the station from

10th to fourth overall.

The jump is directly related to the arrival of El Cucuy in mom-
ing drive at La Raza. When examining the monthly extrapolations
for moming drive, KLLAX's ratings are stunning: The station was
No. 1 by far in April, eaming a 7.7 share. Overall, KLAX scored a
5.2 share during the month, finishing just one-tenth of a share be-
hind Alternative KROQ for the top spot among all stations in

April.

EL CUCUY » See Page 3

Infinity/Philly Boosts Three To VP
Yadgaroff, Kleiner to manage KYW & WYSP,

Radio One COO Mary Cath- .
erine Sneed will jon this respectively; Sabean upped to cluster VP/Prog.
| year’s State of the Radio In- By Al Potersen
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ALTERNATIVE Classical KRTS Union alleges Cleveland, Akron outlets were | Still Top Priority
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KNGS Sabes A Chocolate (EM! Lati Radio One will change the what the union says are the  good, Media Buyer for Alex- During a May 20 meeting
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KRTS > Soe Page 14 ADELSTEM > Soe Page 25
ISSUE NUMBER 1557 Latin’s new business model: Page 74
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EDDIE, ALEX, MIKE, SAMMY

GOING FOR ADDS EVERYWHERE 6/1
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Payne Manages
Cumulus/K.C.

Cumulus has appointed 21-year
broadcast veteran Mike Payne VP/
Market Manager of its Kansas City
cluster, which comprises CHR/Pop
KCHZ (Z95.7) and Urban AC
KMJK (Magic 107.3). A native of
Kansas City, Payne has spent the
majority of his career in that market.

Most recently, Payne served as
VP/Market Manager for Waitt Ra-
dio/Omaha. Among other Kansas
City stints, Payne worked at KMXV
& KUDL for several years and was
Entercom’s cluster GM from 1998-
2001. He segued from sales man-
agement.

“I'm enthused; I'm excited to be
here,” Payne told R&R. "1 think it’s
a wonderful opportunity for some
stations that have got a great fu-
ture.”

Julie, Jackie and Jennifer.

DICK PURTAN IS FABULOUS! But we knew that aiready. The Detroit Radio Advertising Group recently honored
market vet Dick Purtan for his outstanding 30-pius years on the radio with its Be Fabulous L fetime Achieverment Award. On
hand for the event were (back row, I-r) Westwood One's Mark Fritz, WOVD/Detroit's Scott Kunnath, CHUM Radio’s Mike
Koehier, DRAG President Bill Burton, Infinity’s John Long. Purtan, Clear Channel’s Tom O'Brien, Gail Purtan, WW./Detroit's
Peter Kowalski, Katz Radio's Jack Saindon, Christal Radio's Christy Torgeler, Clear Channel’s Ti Levesque, WCSX/Detroit's
Bruce Graham and Jenniter Mefford, WMGC/Detroit's Marcy Cyburt and (front, F-r) Purtan's daughters, Jill, Jessica, Jo Anne,

Entercom’s recently acquired
WNSA/Buffalo has flipped to a
progressive Classic Rock format
as “The Lake” and will acquire
new call letters WLKK. WNSA
was an FM Sports Talker untit
Entercom purchased the station
from troubled Adelphia Com-
munications in March.

The station has brought in in-

PD. Dole most recently worked
in the traffic and weather depart-
ment at XM Satellite Radio and
has programmed such stations
as WZBA/Baltimore, KHHL/
Austin and former Smooth Jazz
WFS]/Jacksonville under Clear
Channel.

Dole told R&R that The Lake
shouldn’t be classified as a Clas-
sic Rock station, given its wide
playlist, which features songs
from a library of 1,200 albums.
“We’re an un-radio radio sta-
tion,” he said. “There will be no
hype. No silly moming show.
We signed on at 2:42pm [Mon-
day] because we're un-radio.”

WNSA/Buffalo Jumps Into ‘Lake’
Dole now PD of Classic Rock-type station

dustry veteran Hank Dole as

107.7 FM-BUFFALO

Core artists include The
Police, Bruce Springsteen and
Elvis Costello. “We play a lot of
classic rock, but we play a lot of
Redding and Stevie Wonder,”
Dole said. “It's about deeper
tracks. It's about passion for the
music.” He added that The Lake
seeks to bring back listeners who
have stopped listening to Buffalo
radio stations rather than trying
to “shave off” another station’s
format.

Staffers at Entercom sibling
KQMT/Denver are assisting The
Lake in its launch, and Dole said
he’ll eventually hire air person-
alities — whom he called “Lake
Guides” — for the station. “Mu-
sicologists are being sought,” he
said.

El Cucay
Continued from Page 1

Although the full spring Arbitron
ratings for L.A. won't be released
until July 20, KLAX is well on its
way to its best finish since winter
1995, when the station saw the last
of 10 consecutive ratings periods at
No. 1.

SBS Exec. VP/Programming Bill
Tanner told R&R, “It's the most
amazing thing I've seen in about
100 years, which is about how long
I've been doing this. This guy is an
overnight sensation that has been in
the making for the last 10 years. He

had the same share number in 1994
and 1995 at KKHJ/L.A., a 5,000-
watt AM station, as Howard Stem
had at [crosstown] KLSX. He was
the comnerstone that KSCA/L.A.
was built around when we put that
station on in 1997."

One advantage Tanner said his
company has with El Cucuy now in
its stable is Coello’s commitment to
the show. “Today he was on the air
until noon, and hell do that a lot
because he’s got something going
on,” Tanner said. “On the day be-
fore Renan went on the air at

Continued on Page 14

King Crowned PD At WMZQ

I
| KCYY & KKYX/San An- ___ Clear Channel Regional
tonio OM George King has r ‘ VP/Programming Gene
! been named PD of Clear Romano said, “Clear Chan-
‘ ChamelsCoumxyWMZQI nel/Washington has formed
| Washington. Before joining a terrific group of talented
the Cox/San Antonio Coun- | programmers over the past
try combo two years ago, I nine months who know
| King spent 17 years as air how to produce great local
| personality, MD and PD at radio. We're proud to wel-
{ KNIX/Phoenix. come George to the Clear
| “George’s successful Channel family.”
| track record in Country ra- Clear Channel/Washing-
| dio makes him the perfect personto  ton OM Jeff Wyatt said, “George
| drive WMZQin 2004 and beyond,”  has got a sterling reputation in

| said Clear Channel Regional VP
Bennett Zier.

Country radio. We’re thrilled to
have him join our team.”

| -
Kidd Officially N

WBEE/Rochester, NY Asst. PD/
MD/afternoon driver Billy Kidd
| has officially been given the PD
reins at the Entercom Country out-
let. He had been serving as acting

| PD for the past three months.
Entercom/Syracuse OM Dave
l Symonds told R&R, “It's with a
| great deal of pieasure that we pro-

amed WBEE PD

mote Billy to the job he deserves
and has eamed during his time as
acting PD.”

Kidd, who has been at the station
for almost a decade, spent nine
years doing nights before being
upped to MD/middayer a year
ago. Soon after, he moved to after-
noon drive.

DUFF 'N’ DISNEY Radio Disnay kicked oft its recent Hitary Duft Kids With
& Cause Charity Concert by presenting the young pop star with certificaion of
triple-pistinum sales of her CO Metamorphasis. Seen hers are (1) Hollywood
Records St. VP/GM Abbsy Konowitch, Radio Disney President/GM Jesn-Paul
Colaco, Duft, Radéo Disney VP/Programming Robin Jones, Buena Vista Music
Group Chairman Bob Cavallo and Exec. VP/GM David Agnew and Hollywood
Records St. VP/Promotions Justin Fontaine.

:
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Infinity

Continued from Page 1

Yadgaroff joined the station in 1992
as an AE and in 1996 was named
| LSM, a post he held for five years
before moving to Greater Media’s
crosstown Classic Rock WMGK in
| 2001 as GSM. He retumed to KYW
[ in 2003 as GSM.
| Kleiner spent five years as an AE
| and sales manager with Katz Com-
munications before joining WYSP
in 1994 as LSM. He left WYSP in
| 1995 to become Director of the
Philadelphia Eagles Radio Network
and remained in that position until
rejoining the station in 2003 as
GSM.

Sabean has been OM of WYSP
for the past 13 years. During his
long tenure he has also been in-
volved in programming operations
at a number of other Infinity sta-
tions, including WXRK/New York,
WCKG/Chicago, WJFK-FM/Wash-
ington and WKRK/Detroit. He will
retain day-to-day programming
duties at WYSP.

R&R Observes
Memorial Day

R&R's Los Angeles; Nash-
ville; and Washington, DC offic-
@8 will be closed Monday, May
31, in observance of Memorial
Day.
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Digital
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SINCE THE DAWN OF THE DIGITARL RGE BMI HRS SET EVERY

BENCHMARK...DELIVERING WRVE RFTER WRVE OF INNOVATIONS IN
TECHNOLQOGY, BUSINESS SYSTEMS AND WEB TOOLS UNMRTCHED IN THE
MUSIC INDUSTRY.

NOW, WE'RE GOING TO DO IT RGRIN...

PERFORMRANCE MERSUREMENT ANDO ANALYSIS

New strategic partnerships with Nielsen BDS, Mediabase and Shazam, each an acknowledged leader in capturing
music use data, combined with BMI's unparallieled nationwide radio airplay sample, will now produce the most

detailed and comprehensive picture of radio airplay in America.

LICENSING

Groundbreaking license agreements for ringtones, ringbacks, radio stations online, television station websites,

subscription services, webcasters, online gaming, hobbyist webcasters and more than 3,000 Internet sites using
BMI music, delivering royalties on more than 1 billion copyright transactions each year to BMI's writers,

composers and publishers.
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WEB TOOLS FOR WRITERS, COMPOSERS, PUBLISHERS AND LICENSING

The next generation of business-to-business solutions over the Web available now:

* Online licensing, account management, financial and music use reporting for radio, television and
internet licensees.

* Online financial and music use reporting for mobile service licensees.

* Online licensing and payment options for retail and other businesses across America.

On BMI's two-year agenda: a fully digital environment for all transactions for our writers, composers
and publishers from online works registration to total account management, electronic deposit of

royalties and more.

INTERNATIONRL LEROERSHIP

Founding member of FastTrack-The Digital Copyright Network, now the.acknowledged global standard for
international copyright administration; deploying an integrated set of software solutit.ms for access to data
on more than 20 million musical works, film and television productions and sound recordings. FastTrack
delivers unprecedented efficiency as BMI processes millions of intemational copyright transactions each year

on behalf of its songwriters, composers and publishers.

THESE INITIARTIVES, ANDO OTHERS TO COME, CONTINUE BMI'S
CdMMITMENT TO INNOVATION ANDO EXCELLENCE...DELIVERING THE
BENEFITS OF TECHNOLOGY TO OUR CRERATORS, OUR PUBLISHERS, OUR
LICENSEES RAND THE INDUSTRY AT LARGE..OFFERING NEXT
GENERATION STRATEGIES TO MEET THE DYNRMIC CHALLENGES OF THE

2 BMI_COM

VIRTUALLY INDISPENSABLE

MUSIC BUSINESS IN THE DIGITAL AGE.
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Clear Channel Makes
Its Case To Wall Street

Analyst: Radio trends ‘remain solid’ .

By Jos Heward
AsR Washmqton Bureay
Ihowarg@radioandrecords.com

On May 18 Clear Channel hosted an “Investor Day” to up-
date investors on the company’s condition. The gathering
was highlighted by presentations from Clear Channel Presi-
dent and interim CEO Mark Mays and CFO Randall Mays
and Clear Channel Radio CEO John Hogan.

Credit Suisse First Boston analyst
Paul Sweeney was in attendance,
and in a report issued May 19 he
noted that while Clear Channel
management provided strategic
overviews of the company’s various
divisions, the company failed to of-
fer updated guidance or any specif-
ics on week-to-week trends.

In Sweeney’s opinion, the “un-
derlying trends remain solid” for

Clear Channel Radio and support
management’s optimistic outlook.
While he expressed disappointment
that Clear Channel didn’t update its
guidance, Sweeney noted that Mark
Mays reported that the company
had posted year-over-year revenue
gains in 14 of the previous 16 weeks.

“The [theme] remained the long-
term bullish outlook for out-of-
home media, improving advertiser

sentiment, [an] exceptional portfo-
lio of assets and their superior free-
cash-flow profile,” Sweeney wrote
of the meeting.

Sweeney said he doesn’t believe
Qlear Channel’s in-house traffic oper-
ations pose any significant threat to
Westwood One, but he still endorsed
investing in Clear Channel stock.
“Clear Channel offers a compelling
play on the ad recovery,” he wrote,
adding that he doesn't believe there is
any meaningful risk that Clear Chan-
nel will miss its Q2 revenue-growth
guidance of 5%6%. “Despite the re-
cent weakening of radio pacings, we
believe most radio companies will
meet Q2 guidance,” he wrote.

Disney Board Reassures Shareholders

Board meets with pension-fund investors

Six Disney board members, including Chairman George
Mitchell, met May 21 with representatives of seven public
pension funds that collectively hold nearly 40 million shares
of Disney stock. At the meeting the Disney board stood by
the company’s embattled management team — notably CEO
Michael Eisner and COO Robert Iger — and insisted that

Disney is on the right path.

“The Disney board takes serious-
ly the responsibility to listen to all
shareholders,” Mitchell said in a
statement released after the meeting.
“This meeting was part of that pro-
cess. The board members continue
to respect and understand the spe-
cific issues raised by this group, and
we hope these leaders now have a

better understanding as to why the
board remains firm in its view that
the Disney management team is ex-
ecuting against its strategic plan in
order to continue to drive long-term
shareholder value.”

The heads of the pension funds
have been critical of Eisner and sup-
ported the coup that led to his oust-

er as Chairman, and a succession
plan for Eisner and other execs was
one of the issues discussed at the
meeting. Also on the agenda were
the company’s corporate-gover-
nance guidelines that set standards
for director independence. Disney
follows a policy that dictates that a
“substantial majority” of its direc-
tors must be independent of the
company and its management.

The meeting also tackled the com-
pany’s long- and short-term finan-
cial performance and trends for the
future.

Eisner did not attend the meeting,

— Joe Howard

BUSINESS BRIEFS

Spanish Formats, Hot AC Gain
In Interep Format Study

ational rep firm Interep on May 21 released its review of

Arbitron's winter 2004 ratings survey and revealed that Span-
ish-language formats and Hot AC each hit record levels in the book.
The share of 12+ listeners for all Spanish-language formats in-
creased from 10.9 in winter 2003 to 11.8 in 2004, landing the com-
bined formats at second overall. Hot AC stations’ share of the pie
grew from 3.0 to 3.5 during the same period, putting the format in
11th place. News/Talk remained the nation's most popular format,
with an 11.4 share, while CHR finished third, at 11.0. Urban (10.5)
was in fourth and AC (9.4) in fifth, down half a share point com-
pared to winter '03.

The CHR and Urban results were impacted by a change in clas-
sification for about two dozen “Urban Contemporary R&B" stations;
the changes helped CHR Iimprove trom a 9.0 rating in winter '03
and led Urban to slip from a winter '03 score of 12.9. The Country,
Classic Rock, Oldies, Alternative and Jazz formats’ results were vir-
tually identical year-over-year. Results from 92 continuously mea-
sured metro markets were used to labulate the study.

In other Interep news, the company on Monday announced it had
formed a sales pact with Global Advertising 1st. The joint sales
agreement wili offer advertisers Integrated media solutions for sta-
tions targeting African-American consumers through radio, television,
cable and the Internet. Global Advertising 1st was founded in 1996
by Derrick Hollie, who served as NSM for Radio One's Washing-
ton, DC cluster for six years. Interep co-President/co-COO George
Pine said Hollie “has an outstanding track record in developing new
revenue opportunities for Urban media, and this partnership will
greatly enhance our ongoing efforts to create more doliars for our
Urban-formatted client stations.”

Saga Buys Four In Ithaca, NY

aga Communications on May 21 said it is purchasing WONY-

FM & WTKO-AM/Ithaca, NY from Eagle Il Broadcasting and
WHCU-AM & WYXL-FM from Eagle Broadcasting Co. for an un-
disclosed price. The latter deat also includes all related real estate
assets for WHCU & WYXL. Saga expects to close the transactions
during Q4, pending FCC approval. Saga President/CEO Ed Chris-
tian said, “We could not ask for better stations to be our first acqui-
sitions in the state of New York. We ook forward to working with
the existing staff to continue the great heritage that these stations
have established. Saga intends to continue building its business in
both the radio and television markets by identifying and acquiring
middle-market stations.”

Media One Buys New York Trio s

edia One on Tuesday said it paid $4.5 million for Vox Radio
Group's WKSN-AM, WMHU-FM & WQF X-FM/Jamestown,
NY, bringing to five the number of stations Media One owns in
the market. it already owns WJTN-AM and WWSE-FM in Jamestown.

Continued on Next Page

Be “A Station that Remembers“ all those who have died
in service to our country from the Revolutionary War to the
present. Join in the National Moment of Remembrance for
Memorial Day. Partner with the White House Commission
on Remembrance, established by Congress, and Radio and
Records, in this act of national pride and unity.

“On This Day;” written by noted composer Charles Strouse.
For further information on ways to become involved,

{( Trt WHITE House COMMISSION ON REMEMBRANCE

“ONE NATION,
ONE MOMENT’

Learn about the Moment’s anthem,

visit www.remember.gov.
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Continued trom Page 6

Michael Bergner of Bergner & Co. and Richard Foreman of Richard Foreman & Associatés co-brokered
the deal.

Bustos Acquires Programming Provider OM Media

Sacramentobased Bustos Media Corp. on May 21 purchased OM Medla Radio Network, which runs
the “La Mas Mexicana” Regional Mexican format, the Spanish Contemporary “Exitos” format and the
Spanish Oldies “Recuerdo” format. OM Media currently services the formats to a total ot 35 affiliates. With
the deal, OM changed its name to Bustos Radio Networks, the Sacramento Business Journal reported.
The price of the deal was not disclosed. Bustos head Amador Bustos last ran a Spanish-language net-
work as President/CEQ ot Z-Spanish Media, which merged in 2000 with the company that is now
Entravision.

Deadline Approaching For Summer Arbitron Survey Profiles

rbitron said on Tuesday that all stations in markets included in the summer survey must return com-

pleted Station Information Profiles by June 1. The information in the packets advises Arbitron of the
station's current facliities, name, call letters, broadcast times and frequency and is used for processing
listener diaries. Stations must either confirm or cormrect the information on the preprinted forms they've
received from Arbitron.

NAB Radio Show Two-For-One Registration Now Available

The NAB on Tuesday announced that members who register and pay for one full pass to the NAB Ra-
dio Show through Sept. 3 can get a second full registration for free for a colleague from the same
station or company. Both registrations must be submitted together to qualify for the special rate. The NAB
housing office is now accepting reservations for the show, which is laking place at San Diego’s Manches-
ter Grapd Hyatt Hote! from Oct. 6-8.

Meanwhile, Charlie Cook — the editor and publisher of The Cook Political Report and political analyst
for the National Joumnal Group — will speak during the radio show breakfast on Oct. 8. Cook, a weekly
guest on WMAL/Washington, is also a weekly contributor to National Journal magazine and serves as a
politicat analyst for NBC, CNBC and MSNBC. Before joining the National Joumal Group, Cook was a po-
litical columnist for Roll Call. He is not to be confused with the Westwood One executive of the same
name.

RTNDA Asks For Openness From Dept. Of Homeland Security

he Radio-Television News Directors Association and other media groups last week asked the [Js-

partment of Homeland Security to revise rules that the groups believe put an “overly broad shroud of
secrecy” over information about possible vulnerabilities in the nation’s infrastructure. Earlier this year the
department established the Protected Critical Infrastructure Information Program, which it said was “de-
signed to encourage private industry and others with knowledge about our critical infrastructure to share
confidential, proprietary and business-sensitive information with the government” According to the RTNDA,
this would ensure that such information is not disclosed to the general public. “Any information submitted
to DHS about vuinerabilities would be exempt from Freedom of information Act requests and kept secret,”
the RTNDA said. “The public and the media would be shut out from not only the problem, but any progress
toward resolution. Further, the rules feave open the possibility that similar information submitted to any
other govemment agency would receive similar protection.”

Another Susquehanna/Indianapolis Station Goes Digital

his month '80s-formatted WGRL-FM became the third of Susquehanna’s seven stations in Indianapoiis

to adopt iBiquity's HD Radio technology. joining Country WFMS-FM and Olidies WGLD-FM, both of
which went digital in December 2003. Susquehanna is also using HD Radio at its WWWQ/Atlanta; WRRMW/
Cincinnati; and WARM/York, PA.

May 28, 2004 R&8R ® 7

TRANSACTIONS AT A GLANCE

All transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.
© WTID-AM/Jasper, AL $200,000
® KDHI-FM/Joshua Tree and KKJT-FM/Twentynine Paims
(Victor Valley), CA $575,000
® WUWG-FM/Carroliton, GA Undisciosed
® WAMJ-FM/Mableton (Atianta), GA $31.5 miliion
® WKXL-AM/Concord (Manchester), NH $830,000
® WHCU-AM, WTKO-AM, WONY-FM & WYXL-FMAthaca, NY
Undisclosed
® WWNF-FMWKinston, NC Undisclosed

Full transaction listings, posted daily, can be found at
www.radicandrecords.com.

DEAL OF THE WEEK

® KRTS-FM/Seabrook (Houston), TX
PRICE: $72.5 million
TERMS: Asset sale for cash
BUYER: Radio One Inc., headed by President/CEO Alfred
Liggins lll. Phone: 301-306-1111. It owns 66 other sta-
tions, including KBXX-FM & KMJG-FM/Mouston.
SELLER: Mike Stude. Phone: 713-921-5787

FREQUENCY: 92.1 MHz
POWER: 100kw at 981 feet
FORMAT: Classical
2004 DEALS TO DATE
Dollars to Date: $847,778,043
{Last Year: $2,345.204,266)
Dollars This Quarter: $353,362,510
(Last Year: $571,208,395)
Stations Traded This Year: 357
{Last Year: 897)
Stations Traded This Quarter: 122

(Last Year: 191)

FCC ACTIONS
First Broadcasting FCC Propasal Gets MMTC Support

he Minority Media and Telecommunications Council has en-
dorsed a proposal offered by First Broadcasting that calls for
FCC rule changes that would increase the speed and efficiency of
the commission's FM and AM station-modification process. The
MMTC said the proposed rute changes would facilitate upgrades to
minority broadcasters’ facilities by eliminating administrative com-

plexity and expense.
Continued-on Page 14

Last year stations spent millions
of dollars perfecting their sound...

Not nearly enough was invested

in how to sell it.

Irwin
Pollack

[-¥8K-RADIO-50

I specialize in one thing
increasing the billing at
radio stations in the
United States.”

Irwin Pollack
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June 24-26  The Beverly Hilton Hotel  Beverly Hills, California

11am-1pm
DIGITAL MEDIA
Know Your Competition: The Webcasting Panel

11am-5pm

1:30-2:45pm

MARKETING

Half My Marketing Works...Now | Know Which Half!

How Marketing Influences Listeners, The Nationwide Study.
All New For 2004.

Presented by Pomt-‘l‘o—Pomt

2-3pm
PROMOTIONS

Supercharging Live Events For Programming And Sales.
Presented by Whiz Bang Productions

AC/HOT AC

Survivor Rate-A-Record*

Sponsored by Ron Weisner Entertainment
Performance by Rlck Sprmgf ield

3-5pm

CAREER COUNSELING

o Managing Change In The Radio Workplace

® Personality Branding

® Career Mentoring By Radio’s “Most Influential Women”

6-8pm
OPENING COCKTAIL PARTY T.J. Martell Foundatién
Silent Auction: T Martell Foundation Leukemia, Cancer and AIDS Rescarch

9-10am
ARBITRON
PPM Update

10-11am

GENERAL SESSION

Radio And Records: State Of The Industry

11am-12:15pm

MARKETING

Half My Marketing Works... Now | Know Which Half!

How Marketing Influences Listeners, The Nationwide Study.
All New-for 2004.

Presented by Point-To-Point

vvvvvv. arrie

AC/HOT AC
How To Pick Up Women

ALTERNATIVE
Anatomy Of A Music Meeting

Sponsored by 8 Ft. Records
Performance by Dresden Dolls :

PROGRAMMING AND MARKETING
Maximize Your Return On Investment

In Programming And Marketing

Presented by ROl Media Solutions/Rose O’Neill Inc.

RHYTHMIC

Dontay’s Radio Idol
Sponsored by L.E.G.Records
Performance by Temmora

TEXT MESSAGING
i Text Messaging In America
Presented by RCS

3-5pm CONCURRENT SESSIONS

“CHR
| Dude, Where’s My Format? . '

ROCK/ACTIVE ROCK :
’ Rate-A-Record*®, Rate-A-Wine |

SMOOTH JAZZ

Showdown At The Smooth Jazz Corral 1
Sponsored by United Stations Radio Networks |

URBAN AC/URBAN

Part 1 : Urban Radio On The Edge

Part 2 : Urban AC: Is It Time For Hip-Hop? |
| Sponsored by Triple P Records ]
[ Performance by Quadeer ]

-—— = - - - - - e = e S e = = e = ==

6-8pm

8-10pm
R&R AND LAWMAN PROMOTIONS RHYTHMIC JAM

J}PROMOTIONS

11pm

1-3pm
SMOOTH JAZZ
It's Still The Revenue! Apends Subject To Change

Sponsored by Broadcast Architecture P et L

of dick clark productions

-

-

1 auiey GIRALWLY


www.americanradiohistory.com

.........

b

. - " . 3 ._ " 2 .-.- ._-.‘7 "':‘
© registration fees: S ﬁ_,,/

REGISTRATION FEE includes admission 10 all sessions, cocktail party and hospitality events.

© 3 OR MORE" ON OR BEFORE MAY 28, 2004 % $375 €AcH

© information:

«* ONLINE registration at: .
www.radioandrecords.com

© SINGLE ON OR BEFORE MAY 28, 2004 % $400 EACH
» FAX this form to: (310) 203-8450
R o 9 - N =
. ** HOTLINE: (310) 788-1696 SPECIAL 0 5.R0UDHE W - AT Y S
% MAIL to: “ON THE BEACH” © SINGLE MAY 29 - JUNE 18, 2004 2 $450 EACH
** MAIL to: i OR STUDENT RATE:
R&R CONVENTION 2004 $150 @ EXTRA THURSDAY COCKTAIL TICKETS % $85EACH

H you've recently lost your job in
the radio or record industries. of you
are a student, please e-mail us at
conventions @radioandrecords.com
no iater than June 10, 2004 1o
request this special rate. Eligibiity
for this rate s at R&R's discretion
will not be available on site.

PO BOX 515408
Los Angeles, CA 90051-6708

© ON-SITE REGISTRATION AFTER JUNE 18,2004 ¢ 8550 EACH

* All 3 Attendee Names Must Be Submitted Together

© mailing address: ©method of payment:

Amount Er $
viss D mastercaras(D)  amex(D) Discover()  Chee @)
Titie
—_— —_— Account Number Exp, Date
Caii Letters/Company Name Format P
Prim Cardholder’s N.
Street er's Name
h '8 Si
City State  Zip Cardholder’s Signature
CANCELLATION POLICY: All cancellations must be submitted In writing,
Telephone 8 Foxo A tull retund less a $100.00 administrative fee will be issued after the convention
it notification is recefved on or before May 14, 2004, Cancellations received
between May 15-28, 2004 will be subject to a $150.00 administrative fee.
E-mail No refund will be issued for cancellations after May 28, 2004 or for no shows

Tell them it's the Radio & Records Convention.
Please do not call R&R for hotel reservations. Thank you.

2+ M confirm your reservation, your arrival must be
guaranteed by charging two nights depostt to a major

AXPNOR gleal SERENEVION RS « credit card, or you may send payment by mail.

SINGLE/DOUBLE $184.00 2* Deposits will be refunded only if reservation is

CABANA ROOMS $234.00 cancelied by June 4, 2004.

JR. SUITES $350.00 and up i+ Reservations requested after June 4, 2004 or after
the room block has been filled are subject to availability
and may not be available at the convention rate.

For BESERVAT'ONS. please ca": ¢+ Check in time is 3:00 pm; check out time is 12 noon.
(310) 285-1307 or 1-800-HILTONS
Malling Address: The Beverly Hilton Hotel
www.beverlyhills.hilton.com 9876 Wilshire Boulevard, Beverly Hills, CA 90210

(Group Code: RRC)

www americanradiohistorv. com
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MANAGEMENT MARKETING SALES

| ' |
o
, What Formats Do African |
| * L3
_| AmericansListen To? |
) Here's the 18+ total weekly cume (in thousands) for )
African-American radio listening, according to
® = ® Simmons. It's no surprise that Urban Contemporary |
leads the list, but you can see that many other
r an USlc a lO formats attract sizable numbers of African-American |
listeners. Sales executives in a number of general-
P ® market formats can use the attributes presented in the
adjacent story to sell prospective advertisers on the
udience Gains Appea s oot s
Urban Contemporary*® 11,412
Here are 94 quality listener lifestyle attributes you can sell Adut Contemporary 7.968
CHR 3,757
[< . s Religious 2,206
tz Dimensions’ new study “City of Dreams: The Growth and Importance of Urban R&B 2174
Radio” shows that Urban formats are still the best way to deliver to the African-American News 1,936
consumer market, worth $688 billion in spending power. Smooth Jazz 1,930
The study found that Urban formats often reach listeners ~ Works full-time 10 Gospel 1,731
outside their target communities, and they skew a bit young-  Bought 20 or more CDs in past year 109 Oldies 1,661
e than general-market stations — mirroring the African-Amer-  Household income of $40,000-574,999 107 News/Talk 1,660
::gol‘i‘:m'l;;ﬁh is five to seven years younger than the Spends 20-plus hours a week on Intemnet 107 Easy Listening 940
] Professional ical ti 104
Meanwhile, as African Americans become more educated Al:;j:nl?v:rtht:}g: oc;up:aron 102 ol ey
and much more affluent, the number of Urban-formatted sta- So pa S'y tember 2003 Country 580
tions keeps growing. Most important, the average share for i et B s Sports 440
those stations has risen 30% in the past five years. Notable Urban AC Listener Attributes Christian AC 360
Whatare some of the attractive lifestyle attributes of the most Seventy percent of Urban AC listeners are African-Ameri- Rock 287
popular Urban music formats? Below are a number of con- can, and virtually the same percentage, 69%, are between 25 e 272
sumer behavioral characteristics for which Urban radio listen- and 54. The median age is 41.
ers index above the national average. (For example, someone Bought first home in past year 259 Hot AC i
who listens to Urban radio is 73% more likely to have attend- Belongs to church board 254 Classic Rock 156
f:, : )comedy club in the past year than the nahonfal popula- Bought a suit in past year 208 Triple'A 90
. . Plans to buy first home in next 12 months 195 Crassical 69
Notable Urban Listener Attributes Is a dealer or broker 180 *Includes Urban and Urban AC
Urban stations target younger listeners, and nearly two-  Has written or called a TV or radio station 178 Mincludes CHR/Rhythmic; this figure represents 12%
thirds (65%) of listeners are 18-44, while almost half (i8%) are  Attended comedy clubs in past year 176 of CHR's total weekly cume.
between 12 and 24. The median age is 25, and 23% of Urban Would pay anything for wanted electronic product 169 Source: Simmons January-September 2003
listeners are teens. Only 12% are 45 or oider. Has been published 161
Plans to buy first home in next 12 months 216 Shopped at Nordstrom in past month 156
First friends to buy el i ; ;
P":ia.mot:f. =i (l) ol i ]2 ;; Bought baseball or softball equipment in past year 153 o ¢ 49% men. Nearly 60% of listeners are 24 years old or
articipates in martial arts Plans to buy or lease new car or truck in next 12 months 149 er, with 30% teens and 30% between 18 24. Twen-
pyT—y clubs i ) younger, 30% and
K comedy clubs in past year 173 Visited theme park in past year 140 ty-two percent of Rhythmic listeners are 25-34, 12% are 35-44,
First to try new health Pmd‘fds 167 Spent $500 or more on catalog orders in pastyear 139  and 7% are 45 and over. While the composition of African-
Frfends ask for flnanael advice . 164 Does online trading 137 American listeners varies by market and by radio offerings,
Friends ask advice about electronics 157 vVolunteers for environmental group 137 hereare some qualitatives on those younger demos. Note how
Plans to buy or lease new car or truck Bought licensed sports clothing in past year 133 receptive these listeners are to advertising.
lth ne:’te(ljz mgths B 143 Has investments worth $25,000-$50,000 127 African-American 18-24s
opped at Gap in past mon 143 Attended live theater in past year 125 i
Shopped at Lord & Taylor in past month 142 High school graduate o 124 ::lv . lates;tashnon Sp— g
Belongs to regional development committee 137 ; oo
- ::d inmffnd ]is'n op - Belongs to business club 13 panticipates in martial arts 738
Baged il Has written a company about a product 122 Enjoys taking risks 215
Occupation as a general manager 136 Spends 20 or more hours a week on Intenet L] jovs shoppi
Has written or called a TV or radio station 136 5 home i = ; Brjoyea ing for clofhes a
Ve PR o Spent $5,000 or more on improvement in - Goes to bars or clubs 155
i e past year Enjoys snowboarding 145
Bought home theater syst t 1 T
F .ugh e = Spent $1,000 or more on household fumishings in Has written or called a TV or radio station 137
riends ask advice about health products 130 t vear 115 ’
Vol : Pasty Does volunteer work for environmental group 127
olunteers for environmental group 130 Engaged in fundraisin 14 P ; x s
Eniovs snow skiin, 130 8a 8 Participates in mountain or rock climbing 125
Joy: ] Some college (one to three years) 14 ; 2
z g . Has ideas very different from parents 120
Bought camcorder or video camera in past year 129 Has used Internet in past year 13 . .
Bought licensed sports clothing in past year 129 Often prefers to pay cash for things 12 African-American Teens
Willing to pay for good financial advice 128 Often buys clothes not really needed 110 Likes listening to ads on radio 202
Self-employed (at home) 123 Has taken education courses in past year 107 Agrees with “Advertisements make me buy things” 198
High school graduate 21 Has a01() . 106  Accesses web through cell phone 186
Took education courses in past year 120 professional or technical occupation 106 Saysit’simportant to be trendy 183
Shopped at CompUSA in past three months 19 Self-employed (out of home) 106 Always know what music is in the top 10 180
Used ATM card four times in past month 116 Household income of $50,000-599,999 104 Weekly allowance is $15 179
Some college (one to three years) 115 Shopped at Lord & Taylor in past month 101 Went to movies six times in the past month 169
Attended dance performances in past year i Source: Simmons, January-September 2003~ Agrees with “I like to save my money at home” 144
Uses Internet forairline or hotel info m . Plays video games every da 141
Notable CHR/Rhythmic Listener Attributes - o —
Spent $1,000 or more on household y Visited mall 10 times in past month 118

furnishings in past year m

CHR/Rhythmic listeners skew slightly female —51% wom-

Source: Sinmons, January-September 2003
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Should You Guarantee

Advertising Results?

‘,\' e’re hearing a lot these days about accountabil-
ity and delivering ROI to advertisers. Other media are
beginning to offer guaranteed advertising results.
What could offering guarantees do for radio? Would it
help move stations from commodities into true part-
nership with clients? Would it insulate stations from
ratings wobbles? How could it be done in a way that
protects the station, yet still demonstrates to clients that

radio really cares about their success?

One of the best ways to
get new local customers
and to keep current ones
is to reduce the risk of do-
ing business with you.
Many businesses do this
by offering guarantees.
You see guarantees for
cars, appliances and toys,
but seldom do you see
them for advertising in
general, and hardly ever for radio

P

While the topic of
guaranteed results
for advertisers in the
radio world has been
talked about for a
long time, not much
has been done about

it. Why? Fear.

ark Levy

advertising. While the
topic of guaranteed re-
sults for advertisers has
been talked about in the
radio world for a long
time, not much has been
done about it.

Fear Factor

Why? Fear. Fear that
we won’t be able to pro-
duce results, fear that we
won't get paid and fear that the busi-
ness world won't use us if we don't
produce results. We'd rather offer
“buy one, get one free” packages.
But the truth is, radio, if used cor-
rectly, can produce phone calls, gen-
erate leads and drive traffic for cli-
ents like no other medium. And if
we can get our clients to use radio
correctly, why not guarantee the re-
sults — especially if we can tilt the
odds in our favor?

If you are going to offer guaran-
teed advertising results, you need to
remember that your station or sta-
tions can be responsible for a lot of
things, but your client’s sales isn't
one of them. If your dients can’t sell
the traffic you drive, that is not your
fault. So the first consideration be-
fore offering a guarantee is to come

Pros On The Move

* At Cox Radio/Miltord, CT:

Michelle Catotico is named GSM ot
WPLR/New Haven, effective June 14,
moving across the Long Island Sound
from the LSM post at WBLI/Nassau-Sut-
folk. She was with WBLI for five years,
including stints as an AE and Internet
Sales Manager.

Stu Gorlick is named Group Sales
Manager For Cox Radio/Milford. He re-
tains his GSM duties for WEZN/Bndge-
port and will assume cluster strategy for
WEZN and the area's WPLR & WYBC/
New Haven. *

* At Waitt Media’‘Omaha:

Bill Ryan joins as Director/Sales. He
15 a 20-year broadcast veteran whose
background includes sales management
posts in Chicago at WZZN and WGCI-
AM & FM.

Maureen Smaliwood is named Di-
rector/Finance. Smallwood, a CPA, has

been Business Manager for Joumal
Broadcast Group/Omaha for the past
two years and before that served six
years as a member of now-Waitt Region-
al VP/GM Ken Fearnow's management
team at stations in Wichita before Fear-
now joined Wait/Omaha.

¢ Ralph Herrera is named Manager of |

Univision Radio National Sales in Atlan-
ta. Most recently the founder and Presi-
dent of the Atlanta-based Lanza Group,
a Hispanic-focused advertising and pub-
lic relations firm, Herrera previously
worked in management and sales man-
agement for Spanish Broadcasting Sys-
tem and Telemundo's TV stations in Mi-
ami; San Juan, PR; and San Francisco.
* Anthony Horn joins Infinity's CHR/

Rhythmic WPGC/Washington as Promo- |

tions Director. Horn previously held the
same post at Radio One's Urban WERQY
Baltimore.

By Mark Levy

up withan ironclad set of terms and
conditions for the station and the
clients that will be using it. That will
allow you to carefully — very care-
fully — monitor the program.

Terms & Conditions

What needs to be in those terms
and conditions?

1. Pertinent information regard-
ing the client’s current marketing
efforts, marketing expenditures, cur-
rent customers, target customers,
sales<closing percentages, average
sale per customer and frequency-of-
purchase cycle. This information
will allow all parties involved to
determine if the desired results can
be achieved. It’s all part of a great
customer needs analysis, not the su-
perficial analysis so many of us set-
tle for.

2. A client agreement to work
with the station on the copy or of-
fer. This means more than a few
notes about days and hours of op-
eration and a laundry list of 28 spe-
cials. It means a collaboration on the
development of a marketing mes-
sage that will create interest and
drive traffic.

3. An understanding with the cli-
ent about what results will be con-
sidered good results.

4. An agreement with the dient
on the methodology for verifying
results.

5. A client agreement — in writ-
ing —to sign off on copy, the desired
results goals and a method of veri-
fication.

6. Solid payment terms.

7. The right of station manage-
ment to refuse to guarantee adver-
tising if it believes the copy or offer
will not produce the desired results,
the methodology for verifying re-
sults is suspect or the client is not a
good credit risk. All this should be
in writing.

8. A commitment by the client to
run very heavy schedules within a
week. Clients have the money to do
this; if they didn’t, there would be
no full-page newspaper ads.

9. All discounts on spot pricing
should go out the window. This isa
case where a true premium can and
should be charged. Remember, we
are talking about payment on re-
sults, so rates per spot are meaning-
less.

10. A notice that schedules are not
cancelable.

11. A statement in writing ex-
plaining what you will do in the
event that the advertising schedules
are verified by both client and sta-
tion to have failed to deliver the re-
sults as agreed on. This might in-

The Price Of
Performance Punishment

By Tim Moore
“They don’t need my involvement. They're on autopilot”
We hear these sentiments all too often. At first thought,
one might picture organizational nirvana: key people soar-
ing in the company stratosphere, gliding along, seldom
needing time or attention. And then they're gone.

Performance punishment takes many forms, but the process is
always the same. Highly valued people are assumed to be focused
and content. So they are punished through neglect and by systems
that dictate that more time and attention be distributed to newcom-
ers, midpack performers and people who wil likely never graduate
to “difference-maker” value. Intellectually, most of us can accept
that pertormance punishment is real and destructive. But few of us
do anything about it,

Last month | was engaged in a cluster in-field visit. | was told
that a number of people in the organization were shocked that a
longtime programmer had just resigned. They described the 15-
year company veteran as highly effective, consistent and seeming-
ly happy. There was, they said, no hint that he was contemplating
leaving the cluster. Everyone seemed stunned and disappointed.

While talented players in your organization
may appear to be on autopilot, the reality is
that someone else has them on the radar.

“What did you determine was the reason for his sudden
departure?™ | asked. It tums out that a supervisor had, on the
erstwhile programmer’s behalf, applied for a small-percentage
raise — 10 months before. In all the days that foliowed, the PD
had heard nothing about his raise. It wasn't approved, denied,
tabled or otherwise. Over that time, a rival executive had ap-
proached this talented guy and consistently expressed his
company's desire to bring the programmer into the organization.
The rival prevailed.

We may conclude, then, that while talented players in your
organization may appear to be on autopilot, the reality is'that
someone else has them on the radar. When someone shows them
they're wanted and needed, it's too late for your side.

Barring unusual or highly personal dynamics, there.is.no
excuse for any small, tactically based organization to be_surprised
by someone’s departure. The practice of assuming our top-tier
people are cruising along, oblivious to the absence of recognition
or regular check-ins from leadership, is like juggling nitroglycerine.

Great leaders accept that the people who produce the largest
percentage of results need a proportionate amount of consider-
ation. This process is not the stuft of smarmy behavior or token-
ism, but consistent, straight, unvamished dialogue.

Take a look at your best people. Do you regularty acknowledge
their contributions? Do you ask for their views? Do you regularty
remind them that they are central to your mission? You should,
because no one is ever on autopilot.

’
Tim Moore is Managing Partner of Audience Development Group,
programmlng consultants to radio stations in multiple formats.
Reach him at 100 Granaville Ave. S.W., Suite 602, Grand Rapids.
Mi 49503, 616-940-8309; or tim @ goodratings.com.

clude, for example, details on when
a make-good schedule will run, in-
cluding any blackout periods.

12. Provision that if a second
schedule must be run, the client ac-
knowledges that the first schedule

must be paid for before the second
schedule will air.

Mark Levy is VP/GSM of the |
RAB's Educational Services
Division.

www americanradiohistorv com
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Promotional-Idea
Think Tank, Part One

l"\ }ne of the most popular sessions at the annual
Country Radio Seminar in Nashville is the roundup of
great promotional ideas. There were many more than
we can print in one issue, but here’s the first batch of
15 proven campaigns that can work for many formats.

KMTK/Bend, OR PD Donna
Britt, who is relocating to Nashville
to host Jones Radio Networks and
Lifetime TV's new syndicated radio
co-venture, Lifeiime Mornings, of-
fered the following,

1. Virtual punch cards. Playing
off the idea of other business’ fre-
quent-business punch cards, this
promotion rewards calls or e-mails
to a show. Every time listeners com-
municate with the show, they get a
“punch” on their virtual card. They
collect 10 punches, then eam a prize
the 11th time they call or e-mail. The
prize can be anything the station can
get its hands on — pizza coupons,
movie tickets, whatever you have
lying around in the prize closet. It
doesn’t have to be anything big,

2. Dinner and a Classic. At
around dinner time, 6-7pm, play a
classic song or several songs in a
row from aclassic album. Make sure
you record a clever intro and outro
for this simple feature, and be sure
to put a blurb on the website and
promote it on the air.

3. Food for Thought. Consider
sharing a recipe on your daily lunch
request show, or perhaps create a
short cooking segment for afternoon
drive. Get a foodie on your staff to
share the daily recipe, invite some-
one from the community to do it, or
ask listeners to send in recipes (they
will!) to share. Post the recipes you
put on the air on your website.

4. Get out of the studio. To keep
moming drive talent fresh and real,
make sure they get out of the con-
trol room and into real life during
the weekday at least every six to

Remember that great
ideas can come from
the receptionist, the
traffic director —
anyone.

eight weeks. It's amazing what hap-
pens when a moming show takes a
morming off, listens to their compe-
tition and does normal moming
things. Cover for them, make them
do this, and you'll hear a difference
on the air when they retum.

5. Wall of Ideas. In a gathering
place in your building (the kitchen,
perhaps), put a big piece of paper or
poster board on the wall, attach a
couple of pens or markers, and at
the top of the paper write the
“Weekly Creative Challenge.” You
can ask staffers to come up with a
new way to give away concert tick-
ets, toname a new feature or to tack-
le any creative issue you'd like to
brainstorm.

Invite everyone in the building to
write down their ideas. They don't
have to sign their names; just jot
down a thought. If you have a group
of stations in your building, the sta-
tions can take turns putting up chal-
lenges. Remember that great ideas
can come from the receptionist, the
traffic director — anyone.

6. Movie Mayhem. Tie in with a
local video store and a home elec-
tronics store for this promotion. Play
amovie clip for listeners to identify.
Daily winners receive the movie the
clip is from and qualify for a grand-
prize drawing for a home theater
system and DVD:s of all the movies
in the challenge.

7. Classic Tunes in June. Similar
to Movie Mayhem, only this time it's
with CDs and a car stereo.

8. No Games. One spring book
our Classic Rock sister in the mar-
ket, KTWS, did absolutely no pro-
motion atall, and they promoted the
heck out of it. They ran promos po-
sitioning themselves as playing the
music and not wasting listeners’
time with “win, win, win” stuff. It
worked. They won big in that Ar-
bitron.

9. Father’s Day Barbecue. A local
caterer or restaurant provides a bar-
becue for 99 dads (or 101 or what-
ever your frequerxy is) during lunch
the Friday before Father‘s Day. Dads
must provide proof of parenthood
— photos, a birth certificate, an ac-
tual child, etc. You can have the bar-
becue in the station parking lot, ata
restaurant or in a local park. This is
great if you're working on your
male numbers,

10. Jewels and Ghouls. For the
month of October, secure a local jew-
elry store as a sponsor. Use audio
cues of ghostly sounds to qualify
daily listeners for a weekly piece of
jewelry. Daily winners also qualify
for a grand-prize drawing for a very
nice piece of jewelry to be awarded
on Halloween.

11. Turkey Drop. Schedule this in
November before Thanksgiving,
and tie in a local grocery store to
provide frozen turkeys as prizes.
Qualify listeners on-air with an au-
dio cue of a turkey gobble. Daily
qualifiers get to attend the turkey

THE ARROW
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HUEY LEWIS ... AND THE NEWS To boost awareness of two of its Houston stations, Classic Hits KKRW (Arrow)
and News KTRH, Ciear Channel has posted 10 boards around the metro through October (or until one of the featured news
figures is no fonger top-of-mind). CC Houston Regional VP/Programming Ken Charles says, “We recognized that these two
Stations share the same demographic and psychographic audience but don't share enough fisteners between them. We felt
this campaign could help that.” The formula seems to work: Back in 2002, Charles developed similar boards for KTRH and
Talk clustermate KPRC. Under the KTRH logo. the snipe read, “Hear about it.” Under KPRC'S logo was a snipe reading, “Talk
about 1.” Charles says the campaign was successful: People began repeating the slogans on the air and crdss-cume grew.
Clear Channel has also depioyed the AM-FM cross-promotion concept in Denver,
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ry. But then what?

to take the action in real life.

60-Second Copywrater
How To Get ’Em To Take Action

What is the goal of your radio commercial? What do you
want your audience to do? First, you get their attention so
they'll listen. You include enough cues from their lifestyle
that they'll stay with you and provide enough seeds for their
imagination to help them co-create your advertiser’s sto-

At the end of this wonderful sharing experience, the fisteners
have, hopetully, falien in love with your client’s product or service.
But, at the least, you want them to call a number, visit a place of
business, tell a friend or go to a website.

How can you help ensure that one of these activities takes "
place? Create a story about the listener taking the desired action
— making the call, coming into the store, visiting the website —
and getting a result that will change his or her life.

The story is about the listener walking into that store or that
restaurant. It's about the listener buying that book or otherwise
participating in what the advertiser has to offer — tasting it, seeing
it, feeling it, touching it, making it part of their life.

It you tell the story in an imaginative and engaging way, then
taking the action won't be as foreign to the listener, because in
their mind, they've already done it. If you can get the listener to
take the action in their imagination, it will be a smaller leap for them

Remember, the story you tell is about your listener and the
advertiser, a team working together to enjoy life more. Rather than
asking someone to do something, tell a story about their having
already done it and the positive results it's bringing them. Let them
see it in their mind's eye. Use the power of the listener's imagina-
tion to help them make the decision.

You're in front of your computer, picking up the phone and
simultaneously calling Jeffrey Hedquist at 641-472-6708, faxing
him at 641-472-7400 and e-mailing him at jeffrey @ hedquist.com
while you check out www.hedquist.com. Maybe you're even writing
to him at P.O. Box 1478, Fairfield, IA 52556. You have questions.
He may have answers. The adventure begins.

By Jeffrey Hedquist

drop in the grocery-store parking
lot. Drop paper turkeys from a crane
on the day of the event, but make it
sound like you're dropping live or
frozen turkeys (this must be done
tongue-in-cheek so as not to offend
animal-rights groups).

12. Tour de (Your Nickname
Here). If you're in a community
where bicycling is big, this is a
great opportunity to tie in with a
local bicycle shop. Print up maps
of area bike paths with sponsor
and station logos. Have listeners
register online or by calling the
station to participate in the Tour.
On the day of the event, tours of
local bike paths can be given by
station staff, and participants can
sign up at the event to win a
mountain bike and gear. Other
ideas: Create bike water bottles
with station and sponsor logos
and solicit local eateries or ice
cream parlors to be on-site with
samples.

13. Brainstorm for chocolate.
Want to get more participation in
your weekly brainstorming ses-
sions? Bribe them! In the brain-
storming session, keep track of the
number of ideas each person offers.

After the meeting, put a bag of can-
dy bars in the middle of the work
area with a sign explaining the ex-
change rate: One idea for one can-
dy bar. Everyone may be dieting
now, but chocolate still works. You
don’t have to do this every time, but
occasionally it works well.

14. Brainstorming in color. Use
colored Post-it notes, colored pa-
per and colored pens. Bringing
color into a room affects people in
a positive way. Placing flip charts
and white boards (use red, green
and blue markers instead of black)
all around the room is also a good
brainstorming tool. Try to avoid
the typical setup where one per-
son stands at the front of the room
and becomes the presenter; that
stifles participation. Lose the hier-
archy in a brainstorm. Every per-
son must be equal in rank. No
bosses allowed.

15. Website surveys. Use your site
as a research tool. Ask your audi-
ence what they like, what they dis-
like, whatever you want to know. In
return for taking your simple sur-
vey, put them in a drawing for a
prize. It doesn’t have to be extrava-
gant.
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Studying The Studies

Research from Harris and NPD Group, and more lawsuits

l.t’s been a busy week for digital researchers, with one

study coming out that should raise hopes for the legal
digital music industry, followed closely by another that
is more than a little discouraging. Meanwhile, the
RIAA marches on, suing 493 more alleged peer-to-peer
infringers, and it looks like we may be seeing some P2P
infringement cases go to court for the first time,

New research by the NPD Group
showed that just under 5% of CD
buyers used a legal service like
iTunes or BuyMusic to purchase a
digital song in the first quarter of
2004. No, that’s not very many, but
it’s up substantially from about 2%
of CD buyers in Q1 2003. Even bet-
ter, the purchase of legal downloads
doesn’t seem to be affecting how
many CDs these people buy: Says
NPD, “The average consumer who
paid for digital music as well as CDs
purchased less than one fewer CD in
2003 compared to 2002.”

NPD derived its numbers from
two sources: “NPD MusicWatch” re-
search, which tracks the music pur-
chases made by a volunteer consum-
er panel; and data from the “NPD
MusicWatch Peer-to-Peer Study,”
conducted in February with a sam-
ple of 5,000 people. The study found
some interesting differences in buy-
ing behavior, depending on what
kind of music service the consumer

chooses. People who use subscription
on-demand streaming services along
the lines of Rhapsody bought 11 CDs
last year, while those who bought a
download from a nonsubscription ser-
vice like iTunes bought 10 CDs. The
number dips to eight among users of
unauthorized peer-to-peers.

NPD found that people whodon't
download or stream music, either le-
gally or illegally, also bought the few-

. est CDs — just six last year. So it

seems that the most serious music
fans, with “serious” meaning willing
to spend money, are seeking out le-
gal digital music and beginning to
make paying for it a habit.

On another happy note, NPD
found that the legal services also ap-
pear to be luring people away from
the outlaw P2Ps. The likelihood that
a music buyer who bought both CDs
and at least one legal song download
also used a P2P to get music fell from
64% in Q1 2003 to 42% in the same
period this vear.

Napster 2.0 Goes Live in The UX.

Roxio-owned legal digital-music service Napster 2.0 became available
in the United Kingdom this week, offering a ta cante downloads and a
subscription service with on-demand streaming and webcasts. The
catalog is currently about half a million songs, which will be expanded
to the 700,000 or so tracks Napster offers in the U.S. by the end of the

| month, Roxio said. Napster will be competing in the UK. with market
leader OD2, which tried to rain on Napster’s launch-day parade by |
announcing two-for-one music giveaways. OD2's catalog is, however,

l reportedly only about half the size of what Napster plans to offer.

Live385, Terra.com Team For Spanish-Language Streams

Terra.com, a U.S. Spanish-language portal site operated by Terra
Lycos, has teamed with leading webcaster Live365 for Terra Radio,
featuring more than 30 music and talk streams. Terra.com Director/
Business Development Mark Lopez said, “We realize that entertain-
ment, and music in particular, is an important driver for Latinos to the
Intemet and are thrilled to be working with Live365 to deliver this
programming.” The free streams can be heard through www.terra.com

and www.live365.com.

iTunes Heads Te China

Apple’s popular ITunes music-management software will soon be
included on computers sold in China for the first time, Appie said last
week. The Windows version of the software will be bundled with
computers made by Beijing’s Founder Technology Group, and it will

have all the capabilities of the U.S. version, including CD buming and
ripping, streamed sharning of song libranes between computers and full
iPod support. But there won't be a Chinese version of the iTunes Music
Store for now. Apple’s song store is currently avaiiable only in the U.S.,
though the company hopes to expand it to Europe later this year.

By Brida Connolly
Associate Managing Editor

That at least some people seem to
be trading their outlaw habits for le-

gal digital music may well have -

something to do with the RIAA law-
suits and surrounding publicity, but
it could also mean that the legal ser-
vices are becoming a genuinely sat-
isfactory replacement for the P2P
free-for-all.

They Know, They just
Don’t Care

Harris Interactive, meanwhile, re-
leased some research commissioned
by the Business Software Association
that was considerably less encourag-
ing. In a survey of 1,100 8- to 18-year-
olds, Harris found that 88% know
that the music they find online is
probably copyrighted, and they
know what copyright means. So far,
so good. But 53% of the young peo-
ple surveyed said they download
music illegally anyway.

The educational messages out
there don’t seem to be getting
through: Forty-three percent of re-
spondents are sure it's not illegal to
upload copyrighted music for Gthers
to access on the Internet, but most of
the respondents do know they’re
breaking the law if they download
copyrighted music from an unautho-
rized P2P, with only 26% saying
they’re not sure if it's illegal or not.
Teens are more likely than younger
kids to know for sure that unautho-
rized music downloads are against
the law.

Harris also asked the pool of 8-
to 18-year-olds what, if anything,
they worry about when they down-
load, and it reports that the respon-
dents are more concerned with
damaging their computers than
with ethics: Sixty percent said they
worry about picking up a comput-
er virus with an illegal download,
compared to 50% who are con-
cerned about getting in trouble
with the law. The possibility of spy-
ware is a concern to 43%, and, sad-
ly, only 29% said they worry about
unauthorized downloading being
wrong in itself, independently of
getting caught. The girls, for some
reason, worry more than the boys
about ali these things, and 19% of
the boys never worry about any of
them.

Whatever education these young
people have about online copyright
law is coming mostly from TV, with
59% saying that’s where they’ve
heard most about it. (It may be time
to get some anti-P2P PSAs back on
the air.) The Internet is not far behind,
at 4%, tied with parents, and 30% of
the kids surveyed said they’ve
learned most about online copyright
from friends. But there’s no word on
whether what they’re leaming from
any of these sources is accurate —
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OUTKAST Roses
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and it seems from the other respons-
es that some of it probably isn't.

The Suits Roll On

On Monday the RFAA filed a new
round of lawsuits against alleged
peer-to-peer copyright infringers.
The 493 new suits are, as most of the
previous 2,500 or so filings have
been, “John Doe” suits against defen-
dants whose identities are not yet
known.

Some research, including the new
NPD Group study, suggests that the
lawsuit campaign that began in Sep-
tember of last year is having an ef-
fect on P2P traffic, and RIAA Presi-
dent Cary Sherman said, “We're
gratified by the results we have seen
so far, but the scope of the piracy
problem continues to be significant.
We need to continue our enforcement
efforts. They are an important but
complementary piece tothe principal
strategy of offering fans compelling
legitimate alternatives.”

Though the RIAA didn't spell it
out this time, it seems reasonable to
assume that this is yet another group

. .
The iTunes Music Store Top 10
-
Apple's iTunes Music Store fs-the leading digital-music service in
the U.S, offering a catalog of more than 500,000 songs from all five

major label groups and dozens of independents. Here's a snapshot
of the top-selling downloads on Tuesday, May 25, 2004.

Top 10 Songs |

BLACK EYED PEAS Hey Mama
BRITNEY SPEARS Everytime

BEASTIE BOYS Ch-Check It Out
: YELLOWCARD Ocean Avenue

. ALANIS MORISSETTE Everything
Top 10 Albums

AVRIL LAVIGNE Under My Skin
ALANIS MORISSETTE So-Called Chaos
MORRISSEY You Are The Quarry

NEW FOUND GLORY Catalyst

MODEST MOUSE Good News For Peaple Who Love Bad News
THE PIXIES Wave Of Mutilation: Best Of The Pixies
MAROON 5 Songs About Jane

. THE STREETS A Grand Don't Come For Free

R

K

of people who are suspected of offer-
ing large amounts of music on P2Ps
and that the suits have not yet been
extended to people who use P2Ps
only to download. Staying away
from suing downloaders has been
one of the ways the RIAA has been
treading lightly in this area, or as
lightly as is consistent with filing suit
against 3,000 people. The group has
also been aggressively pursuing set-
tlements with the defendants as
they’ve been identified and has re-
solved many of the cases soon after
filing, most for a few thousand dol-
lars.

But it looks now like some of these
P2P lawsuits may be going to court:
The RIAA revealed Monday that it
has sued by name 24 former John and
Jane Does who, it said, “declined or
ignored” offers of settlement. A lot of
observers in this area have been look-
ing forward to seeing one of these
suits go to court,-with some seeing it
as another chance to try to gain some
public sympathy for the file-trading
crowd — such sympathy having
been notably absent so far.

— and what’s on the way.
Be sure to check out “Know Your

2004. Scheduled panelists include

R&R Convention Update

I's not just about terrestrial radio anymore. Webcasters
and satcasters are suddenly looming large in radio’s rear-
view mirror. Webcasting these
days is serious business, and you
need to know what's happening

Competition: The Webcasting Paner” on
Thursday, June 24 at R&R Convention

Live365 Director/Business Development David Porter, Napster VP/Artist

& Label Relations Michelle Santosuosso, U.S. Coding Technologies VP/

U.S. GM Dawvid Frenchs and Cherry Lane Digital CEO Jim Griffin.
Register for the convention now, at www. radioandrecords.com.

RR convention 2004



www.americanradiohistory.com

14 o RaR may 28, 2004

CONDOLENCES

Pioneering African-American
broadcaster Vernon Jarrett, 84,
May 23

National Radio

© McMAHON MEDIA s spearheading
national and intemational broadcast
syndication for Beer Radio — The Of-
ficial Radio Program for the U.S. Beer
Drinking Team. For more information,
contact Barbara McMahon at 203-
438-5759.

Changes

NewslTalk: WYNC-AM/New York
moves The Tavis Smiley Show to the
9-10am slot an June 7. On the same
day the station debuts On Point in
the 8-9pm slot.

National Radio: AccuVeather will
provide Westwood One’s America in
the Morning and First Light with
weather feeds.

KRTS

Continued from Page 1

win for Radio One,” President/
CEO Alfred Liggins said. “This sta-
tion represents one of the last high-
powered, independently owned ra-
dio stations in the Houston market.
We are very excited to be able to en-
hance our competitive position in
one of our largest and best mar-
kets.”

With the demise of KRTS, Hous-
ton becomes the latest market to
lose its last remaining commercial
Classical outlet. However, KRTS's
commitment to the arts will con-
tinue for years after the station dis-

NEWSBREAKERS :

El Cucuy

Continued from Page 3

KLAX, he and his entire crew were |

here all weekend getting ready, re-
hearsing and recording stuff.

“Renan is an impmvi;ational guy
who reacts to what’s going on at
that moment. It's almdst all live, and
he flies without a net. It’s his reac-
tion to whatever his listeners throw
at him that makes him fundamen-
tally different. Given the choice, the
audience always goes with the guy
who is spontaneous. It's all about
the ‘F-word’” — it’s all about

funny.””

Coelio and the Tropa Loca joined
KLAX after a six-year run at
Univision Radie Regional Mexican
competitor KSCA (La Nueva 101.9).
El Cucuy and his crew moved from
momings to afternoons at La Nueva
in February 2003. They departed the
station in March of this year after a
much publicized dispute between
Coeilo and Univision Radio man-
agement over salary increases for
his show’s crew.

Meanwhile, KSCA is struggling |

in mornings with host Eddie
“Piolin” Sotelo. According to
monthly Arbitron ratings extrapola-
tions, the Piolin Por La Masana pro-
gram received a 1.7 share in April.
That’s down from a 5.6 share dur-
ing both November and December
2008

Convention
Continued from Page 1

| Jacobs Rock Summit and sessions

on webcasting, text messaging,
Arbitron, entertainment production
and marketing’s influence on lis-
teners, as well as career-develop-
ment presentations on personality

appears from the airwaves. Stude | branding and managing change for

plans to use a portion of the pro-
ceeds from his station’s sale to es-
tablish a foundation that supports,
among other things, music educa-
tion for children in the region.

“It is important that something
positive and enduring come out of
the sale,” Stude said. “My commit-
ment to supporting the arts in
Houston remains as strong as ever.
I can’t think of a better way to en-
sure a good future for the arts in our
community than by making sure
that our children have the education
and resources that they need.”

Additionally, Stude said Classical
listeners still have several options in
Houston: the University of Hou-
ston’s noncommercial KUHE the
offerings of Sirius and XM, online
streaming of Classical stations from
across the globe and iPod usage.

Stude said, “Classical music and
Classical radio are two very differ-
ent things. Classical radio is, like it
or not, a business, and therefore
subject to changing economics,
changing regulations and changing
laws. Change has always been the
only constant in radio, and so now

»

executives in transition.

Several leading formats will be
covered in individual panels and
presentations featuring top broad-

we must change.” Stude purchased
KRTS in 1987 for $2.3 million.
Meanwhile, Merrill Lynch ana-
lyst Marc Nabi gave thumbs-up to
Radio One’s purchase of KRTS, al-
though he did note that the trans-
action will negatively impact the
company'’s bottom line in the short
term. Nabi believes Radio One will
tum the underperforming Classical
station into a “significant cash-flow

contributor” within one to two |

years.

Nabi added that he isn’t sur- |

prised by the deal, since Radio One
management had previously stated
that the company was interested in
addinig to its existing clusters. He
also suggested that the tepid acqui-
sition market may be improving.

— Adam Jacobson, with additional re-
porting by Joe Hounrd.
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FCC ACTIONS

Continued from Page 7

New Northwest Fined For Contest-Rules Violation

The FCC has fined New Northwest Broadcasters $4,000 for violating announced contest rules. While the
company denied the allegations in a July 2002 compiaint that accused it of ngging contests so that only
women who “sounded over the age of 18" won, it admitted that in cases where call volume fell short of expecta-
tions, it didn't follow the contest's announced parameters. (For example, it awarded a prize to the 50th caller
when the 99th caller was supposed to win.) The FCC ruled that the conduct violated its contest rules and fined
New Northwest for contests it ran on its KTCR-AM/Kennewick, WA; KALE-AM, KEGX-FM & KIOX-FM/Richland,
WA and KNLT-FM/Walla Waila, WA, as well as KUJ/Wala Walla, which it operates under a time-brokerage
agreement. The FCC didn't issue a ruling on the original contest-rigging accusations.

Philadelphia-Area Spanish-Language Pirate Shut Down; FCC Fines Others

The FCC on May 19 shut down Pennsauken, NJ-based “El Sol 95.3,” which began broadcasting 24/7 in
January and could be heard throughout the Philadelphia area. According to AP, federal authorities seized
equipment from the station, which had been the subject of repeated complaints from stations with similar fre-
quencies throughout the region. A group called the Moors operated E! Sol, and the group claimed that U.S. laws
do not apply to the group’s members because they are indigenous Americans who, they said, have lived on the
continent since the beginning of time. A man representing the station toid a visiting FCC field agent in January
that El Sol was authorized under the “Great Seal” and offered a homemade document signed by “Queen Ali;"
according to a federal civil complaint filed May 17 in a Newark, NJ U.S. District Court. Members of the Moors,
aiso known as the Al Moroccan Empire, were accused of operating a fraud ring In summer 2003.

In other piracy-related news, Rony Richard Lewis of Orlando was handed a $10,000 fine by the commission
for operating a radio station at 89.5 MHz without a license. He has 30 days to pay the fine. Meanwhile, an entity
calied L.A.C.A., State of New York was penalized $10,000 by the FCC for unlicensed broadcasts in the Bronx
at 96.1 MHz and 96.5 MHz that directly infringed on the 96.3 MHz broadcasts of the New York Times Co’s
Classical WQXR/New York. L.A.C.A. did not file a response to the FCC's notice of apparent liability and now
must pay up within 30 days.

*In Florida the FCC has reduced to $1,000 a $10,000 fine against Timothy Massett, who did not own the
equipment for an illegal station that was being operated in a Jacksonville building he leases The commission
last year imposed the penatty for his limited role in running the station and because he is ultimately responsible
for what takes place in the building. The FCC reduced the fine alter Massett submitted two years’ worth of his tax
returns and showed that he was financially unable to pay the larger fine.

Daytona Beach AM Lands FCC Fine For Tower Violation

The FCC levied a $10,000 fine against Wings Communications’ WELE/Daytona Beach fine for failing 1o
continuously exhibit red obstruction lighting on its tower from sunset to sunrise. Wings had sought cancel-
lation of the fine based on its assertion that the lighting problem was intermittent and that it made several
attempts to resolve the problem. The FCC disagreed, saying that Wings knew of the situation for months and
that it was incumbent upon Wings to correct the probiem, which posed a safety hazard to aircraft.

casters and label executives, includ-

special $150 “On the Beach” rate for

ing AC/Hot AC’s “How to Pick up  displaced professionals and stu-

Women” and “Survivor Rate-a-
Record”; Alternative’s “Anatomy
of a Music Meeting”; CHR/Pop’s
“Dude, Where’s My Format?”;
CHR/Rhythmic’s “Dontay’s Rhyth-
mic Idol”; Rock/Active Rock’s
“Rate-a-Record, Rate-a-Wine”;
Urban’s “Radio on the Edge”; Ur-
ban AC’s “Is It Time for Hip-
Hop?”; Smooth Jazz’s “Showdown
at the Smooth Jazz Corral” and “It's
Still the Revenue!”

In addition to hosting the leg-
endary opening cocktail party and
TJ Martell Silent Auction, R&R will
continue its legacy as the launching
pad for new artists, with perfor-
mances by 8 Ft. Records band The
Dresden Dolls and L.EG. Records
artist Temmora. Kicking off the
convention on June 23 is the Ameri-
can Women in Radio and Tele-
vision’s Genii Radio Awards and
panel, honoring KLOS/Los Ange-
les’ Rita Wilde. -

Now in its seventh consecutive
year, the popular R&R Convention
provides educational and network-
ing experiences for broadcasters
and music-industry executives.
Registration is only $400 through
May 28, with discounts available
for multiple delegates, as well as a

-

dents who register by june 18. For

details and registration, visit
www.radioandrecords.cont or call 310-
788-1696. ’

WARNER/CHAPPELL IS KING Tre music publisher was named 2003
Publisher of the Year earfier this'month at the 52nd annual BMI Awards, and, in

another coup for the company, Warner/Chappell Chairman/CEO Les Bider has

been named the recipient of the Songwriters Hall of Fame's prestigious Abe {

OIman Award for success and excellence In music publishing, which he will

receive in June. Seen here following the BM! Awards ceremony are (I-r) BMI
President/CEQ Frances Preston and Bider,
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Music
CHOICE

30 million homes
27,000 businesses

Avallable on digtal cable and DirecTV
Damon Williams e 646-459-3300

ROCK
Adam Neiman
MONSTER MAGNET Unbroken {Hotel Baby

PROGRESSIVE

Liz Opoka

HOWIE DAY She Says
JULIAMA HATFIELD Because We Love You

AMERICANA

Liz Opoka

OLD CROW MEDICINE SHOW Tear It Down
LUCY KAPLANSKY Hole In My Head

TODAY'S COUNTRY
Liz Opoka -

AMY DALLEY Men Don't Change
ANDY GAIGGS She Thinks She Needs Me

SIRIUSA/

1221 Ave. of the Americas
New York. NY 10020

212-584-5100
Steve Blatter Hot Jamz
Geronimo
The Puise LIL FUIP Sunshine

Haneen Arafat
JASON MRAZ Curtrssde Prophet
FINGER ELEVEN One Thing

Sirfus Hits 1

Kid Kelly

NINA SKY Move Ya Body

MARIA MENA You're The Only One
JANET JACKSON Al Nite (Don't Stap)
SARAH HUDSON Girl On The Verge
RIC-A-CHE Coo Coo Chee

MASE Weicome Back
COKE Jingling Baby
New Country

Al Skop
J. BUFFETT 1/C., BLACK Hey Good Lookir’
RYAN TYLER The Last Thing She Said

Octane

Jose Mangin

12 STONES Photograph

PILLAR Bring Me Down

MONSTER MAGNET Unbroken (Hotel Baby)

366-MVTUNES

21,000 movie theaters

| Tnis week’s Movie Tunes is frozen |

WEST

1. NORAH JONES Sunise

2. KIMBERLEY LOCKE 8th World Wonder

3 LENNY KRAVITZ Where Are We Runnin?

4 MANNHEIM STEAMROLLER Yeiiowstone Morning
5. POLYPHONIC SPREE Lignt & Day

MIDWEST

1 KIMBERLEY LOCKE 8th World Wonder

2. NORAH JONES Suntise

3 MANNHEIM STEAMROLLER Yeilowstone Morning
4_LENNY KRAVITZ Where Are We Runnin™?

5. POLYPHONIC SPREE Ligit & Day

SOUTHWEST

10 mitlion homes  180.000 businesses
Rick Giltette « 800-494-8863

OMX Hospitakity
Jeanne Destro

The hottest tracks at DMX Hospitailty,
which includes restaurants, bars, hotels
and cruise ships, targeted at 25-34 adults

MIS-TEEQ Scandalous

JKASKADE Steppin’ Out

RHIAN BENSON Say How | Feel

PHATS AND SMALL Sun Comes Out
MARK FARINA Dream Machine
KASKADE Sweet Love

SHERYL CROW Light In Your Eyes
JESSICA SIMPSON Take My Breath Away
EOWIN MCCAIN /MAIA SHARP Say Anything
ALANIS MORISSETTE Everything
KASKADE Steppin” Out

JEM Wesh |

ALTERNATIVE
Dave Sloan

OASHBOARD CONFESSIONAL Vindicated
BUMBLEBEEZ Bt Pony Ride

DANCE

Randy Schlager

DEEP DISH Fiash Dance (Me's A Dream)
BRITNEY SPEARS £ verytime (Hi-Bias Radio Remax)
FUTURE SHOCK Prde’s Paranoia (Eric Prydz Remex)
LC ANDERSON VS. PSYCHO RADIO Right Stuff
FRANKIE KNUCKLES Bac N Da Day

SUNOAY'S CHILD Calling For Sunshine
MiS-TEEQ Scandalous

STATIC REVENGER Everyone

DND I/ANGIE IRONS Ex Ex Girttriend

DEE ROBERT | Believe

1. LENNY KRAVITZ Where Are We Runnin?

2. NORAH JOMES Sunrise

3. MANMHEIM STEAMROLLER Yeilowstone Morning
4 XIMBERLEY LOCKE Bth Workt Wonder

5 POLYPHONIC SPREE Light & Day

NORTHEAST

1. NORAH JONES Sunrise

2. LEMMY KRAVITZ Where Are We Runnin?
3 POLYPHONIC SPREE Lignt & Oay

4 KIMBERLEY LOCKE 8th Worid Wonder
5. INGRAM HILL Wi | Ever Make It Home

SOUTHEAST

1. KIMBERLEY LOCKE 8th Word Wonde:

2 POLYPHONIC SPREE Light & Day

3, NORAM JONES Sunrise

4 LUTHER VANDROSS Dance With My Father
5. LENNY KRAVITZ Where Are We Runnin?

SLOW TRAIN SOUL Naturalty m;’; ::: :mﬁ"‘:ﬁm -
) GALLEON The Way
This section features this week's new adds JAN VAN DAHL Where Are You Now?
on DMX MUSIC channels avaitable via digt-
tal cabie and direct broadcast satellite ROCK
cunrop I s
Jack Patterson
ASHUEE SIFSEN Pleces Of bid ADULT ALTERNATIVE
CALLING Our Lives Stephanie Mondello
CHR/RHYTHMIC JARS OF CLAY Show You Love
Mark Shands INDIGO GIRLS Fill It Up Again
JAY-2 99 Problems ADULT CONTEMPORARY
KANYE WEST Jesus Walks Jason Shitf
P 1 Ly
W RAP/HIP-HOP
Jack Patterson Mark Shands
YOUNG BUCK Let Me In PETEY PABLO Vibrate
GARY TAYLOR Woman Ot Color PETE ROCK Warzone
RADICY
rerep
Artist/Title Total Plays
HILARY DUFF Come Clean 76
LINDSAY LOHAN Drama Queen (That Girf) 79
HILARY DUFF Why Not 72
HILARY DUFF The Math n
O-TENT BOYS Oig it n
RON STOPPABLE & RUFUS Naked Mole Rap n
CHEETAH GIRLS Cinderelia 70
BAHA MEN Who Let The Dogs Out 68
HILARY QUFF So Yesterday 53
JOJO Leave (Get Out) 46
SIMPLE PLAN Perfect 33
LINDSAY LOHAN Utimate 32
CLAY AIKEN Invisible kil
AVRIL LAVIGNE Sk8er Boi 30
AVRIL LAVIGNE Compiicated 30
SIMPLE PLAN Don't Wanna Think About You 30
A. HATHAWAY w/J. MCCARTNEY Don't Go Breaking.. 30
SMASH MOUTH I'm A Believer 29
RAVEN Superstition 28
JENNIFER LOPEZ Jenny From The Block 28
Piaylist for the week of May 17-23.

MEDIABASE

Aol Radio @ Network
Ron Nennie 415-934-2790

Top Alternative

Robert Benjamin

SNOW PATROL Spitting Games

STORY OF THE YEAR Anthem Of Our Dying Day
AUTHORITY ZERO Revolution

FLAW Recognize,

Fresh 100
Mark Hamilton
CASSIDY /MASHONDA Get No Better

‘Top Country

Lawrence Kay
JOE NICHOLS The Shade
PHIL VASSAR in A Real Love

@RADIH NETWORKS
Phil Hall » 972-991-9200

ABC AC

Peter Stewart
EVANESCENCE My immortai
MAROON § This | ove

Touch

Vern Catron

TAMIA Questions

MONICA U Should've Known Better
PRINCE Call My Name

JOE Priceless

Tom Joyner Morning Show
Vern Catron
PRINCE Cat My Name

Country Coast To Coast

Dave Nicholson

J. BUFFETT 1. BLACK Hey Good Lookin®
BIG & RICH Save A Horse, Ride A Cowboy
BRAD COTTER | Meant To

Real Country

Richard Lee

KENNY CHESNEY | Go Back

J. BUFFETT (/€. BLACK Hey Good Lookin

9

- r—

Ken Moultrie « 800-426-9082

Alternative

Steve Young/Kristopher Jones
DASHBOARD CONFESSIOMAL Vindicated
Mainstream Rock

Steve Young/Kristopher Jones
SLIPKNOT Duality

Hot AC
John Fowikes
0100 Don't Leave Home

CHR
Steve Young/Josh Hosler/John Fowikes
ASHLEE SIMPSON Pieces Ot Me

Rhythmic CHR

Steve Young/Josh Hosler/John Fowlkes
LLOYO BANKS On Fire

HOUSTOM UCHINGY, 1-20 & NATE DOGG ! Like That

The Alan Kabel Show

Steve Young/John Fowlkes
SHERYL CROW Light In Your Eyes

Mainstream Country
Ray Randall/Hank Aaron
TIM McGRAW Lrve Like You Were Dying

New Country

Hank Aaron,

TIM McGRAW Live Like You Were Dying
Lia

Ken Mouifrie/Hank Aaron
LEE ANN WOMACK The Wrong Girl
KEMNY CHESMEY | Go Back

Danny Wright

Ray Randall/Hank Aaron
JULLE ROBERTS Break Down Here

24 HOUR FORMATS
Jon Holiday « 303-784-8700
Adult Hit Radio

Jon Holiday

GAVIN 0eGRAW | Don't Want To
COUNTING CROWS Accidentatty in Love
DIDO Don't | eave Home

Adult Contemporary

Rick Brady
JIM BRICKMAN T | See You Again

Reck Classic Adds
Adam Fendrich
HEART The Pertect Goodbye

U.S. Country

| Penny Mitchell

MARTINA McBRIDE How Far

GREAT AMERICAN COUNTRY

Jim Murphy « 303-784-8700
SHEDAISY Come Home Soon

DON WILLIAMS My Heart To You

JEDD HUGHES High Lonesome

WESTWOOD ONE

Charlie Cook * 661-294-9000

Adult Rock & Roll

Jeff Gonzer
CHRIS ROBINSON 40 Days
HEART Odest Story In The World

Soft AC
Andy Fuller

| MERCYME Here With Me

Mainstream Country

David Feiker

JIMMY BUFFETT 1/CLINT BLACK Hey Good Lookin®
TIM McGRAW Live Like You Were Dyng

Hot Country

Jim Hays

T McGRAW Live Like You Were Dyng
MALIBU STORM Photograph

Young & Verna

David Felker

JIMMY BUFFETT 1/CLIMT BLACK Hey Good Lookin’
TIM McGRAW Live Like You Were Dyng

“ei=rai=e «—j
DO MNE TWAWORI S
After Midnite

Sam Thompson
TIM McGRAW Lrve Like You Were Dying
TERRI CLARK Gurts Lie Too

wrv

WAITT RALN NS TSNS

AC Active

Dave Hunter
311 Love Song
UNCLE KRACKER Rescue

Alternative Now!

Chris Reeves « 402-952-7600
LOST PROPHETS Wake Up

DASHBOARD CONFESSIONAL Vindicated
FINGER ELEVEN Stay In Shadow
MYRACLE BRAM This Is Where We Beiong
LOCAL H Caittorna Songs

SAUNCH,

Jay Frank « 310-526-4247
Audio

BRAD COTTER | Meant Jo

BUDOY JEWELL One Step A A Time
CELINE DION You & |

HOLLA POINT Baby Mama

JANET JACKSOM All Nite (Don't Stop)
WORAH JOMES What Am | To You
RYAN CABRERA On The Way Down
THRILLS Big Sur

TRAVIS TRITT The Girl's Gone Wild
TRILLVILLE Get Some Crunk In Yo System
UNCLE KRACKER Rescue

Video

ASHLEE SIMPSON Pieces Of Me
EVANESCENCE Everybody's Fool
HOUSTOM | Like That

JANET JACKSON All Nte (Donl Stop)
JOSH GRACIN | Want To Live
SHAWMNNA (A UDCARIS Shake Dat Sh**
VINES Winning Days

UNCLE KRACKER Rescue

MUSICSNIPPET.COM

Tony Lamptey » 866-552-9118

Hip-Hop

T.0. Let's Get Away
J-KWON Hood Hop
LIL FLIP Sunshine

www americanradiohistorv com
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72 mitlien households

D12 I/EMINEM My Band
OUTKAST Roses
BEASTIE BOYS Ch-Check it Out

HOOBASTANK The Reason

TWISTA Overnight Celebrity

KANYE WEST Al Faits Down

ALICIA KEYS 1 | Aint Got You

PETEY PABLO Freek-A-Loek

LENNY KRAVITZ Where Are We Runnin'?

NEW FOUND GLORY All Downhill From Here
MODEST MOUSE Fioat On

LLOYD BANKS On Fire

BRITNEY SPEARS Everytime

FRANZ FEROINAND Take Me Out

BRANDY (/KANYE WEST Tai About Our Love
STORY OF THE YEAR Anthem Of Our Dymng Day
COHEED AND CAMBRIA A Favor House Atlantic
AVRIL LAVIGKE Dont Tell Me

Video playkst foy the week of May 17-23

Davud Cohn
Generai Martager

2

BEASTIE BOYS Ch-Check It Out

JAY-T 99 Problems

OUTKAST Roses

012 I/EMINEM My Band

TWISTA Overnight Celebrity

MODEST MOUSE ficat On

HOOBASTANK The Reason

PETEY PABLO Freek-A-Leek

ELEPHANT MAN Jook Gal

LLOYD BANXS On Fire

INCUBUS Taik Shows On Mute

NEW FOUND GLORY A Downull From Here
VELVET REVOLVER Sirther

STORY OF THE YEAR Anthem Of Our Oying Day
KANYE WEST Al Falls Down

FRANZ FERDINAND Take Me Out

JET Coid Hard Bitch

LINKIN PARK Lying From You

JOE UG-UNIT Rige Wit U

SEETHER (/AMY LEE Broken

Video playkst for the week of May 17-23

75 millton households

Paul Marszalek
VPAMus«k Programming

ADDS

SIS FIIINISTIoaINURRYY

FLEETWOOD MAC Landskde
VELVET REVOLVER Sither
UNCLE KRACKER Rescue

SWITCHFOOT Meant To Live

BEYONCE Naughty Girt

HODBASTANK The Reason

USHER Burn

LENNY KRAVITZ Where Are We Runnin™?
ALANIS MORISSETTE Everything
OUTKAST Roses

BRITNEY SPEARS Everytime

USHER VLIL JON & LUDACRIS Yeah
BEASTIE BOYS Ch-Chech It Out

BLACK EYED PEAS Hey Mama

JANET JACKSON All Nrte (Dont Stop)
JET Cold Hard Bitch

ALICIA KEYS It | AnY Got You

AVRIL LAVIGNE Don't Teil Me

LOS LONELY BOYS Heaven

JOSS STONE Super Duper Love

MARID WINANS I/ 0t00Y | Dont Wanna Know
JAMIE CULLUM A/ A Sea

FINGER ELEVEN One Thing

Viddeo piayirst for the week of May 24-31

Lori Parkerson
202-380-4425

BPM (XM 81)
Biake Lawrence
KARMA CLUB Lucky Star
SUZAN BRITTAN Burning
ZERD T Home

.

Squizz (XM 48)

Charlie Logan

LIMP BIZKIT Aimost Over

FINGER ELEVEN Stay In Shadow
MONSTER MAGNET Unbroken (Hotel Baby)
12 STONES Photograph

ONE LESS REASON Favorite Cotor

U-Pop (XM29) Y
Zach Overking

CHARLATANS Up A The L ake

2 PLAY 1/NAILA BOSS 1t Can't Be Righ!
ROOTS Don Say Nuthir”

NATASHA BEDINGFIELD Single

THE LOFT (XMS0)
Mike Marrone

LORI MCKENNA Pous

BODEANS Two Souks

BOOEANS Nobody Loves Me

BOOEANS If it Makes You

BODEANS Crazy

OIANA KRALL Aimost Blue

DONAVON FRANKENREITER On My Mind

DONAVON FRANKEMREITER Caii Me Papa

DONAVON FRANKENREITER What'cha Know About
4.4, CALE Hometess

4.J. CALE One Step

4.4, CALE My Gal

PRESTON SCHOOL OF INOUSTRY Her Estuary Twang
PRESTON SCHOOL OF INDUSTRY Caught In The Ran
SWAN DIVE Good To Be Free

SWAN OIVE Bacoming

SWAN DIVE Aimost Over You

SWAN DIVE Western Sky

SWAN DIVE Hometown

X COUNTRY (XM12)

Jessie Scott

JIM LAUDERDALE Headed For The Hills

4.d. CALE Motormouth

LOR) McKENNA Pour

MIC HARRISON Something To Let You Down

XM CAFE (XM4S)

Bill Evans

SONIA DADA Test Pattern

PHISH Uncermined

PENELOPE HOUSTON The Pale Geeen Girt
STOCKHOLM SYNOROME Holy Happy Hour

XMLM (XM42)

Ward Cleaver

A18 Dear Furious

TWELVE TRIBES The Retirth Of Tragedy

Live365 is the largest Internet radio network, with thousands of stations in a wide
vanety of fomats. Programmed by true music tastemakers from around the globe,
Live365 offers an enthusiastic audience for established and up-and-coming artists

alike. In a world of consolidated playfists, Live365 charts the tastes and preferenc-

es of today’s most vibrant music community. Tracks with the most plays dunng the
seven days ended May 24, 2004 are listed below.

Top Pop

HOOBASTANK The Reason
MAROON 5 This Love
EVANESCENCE My Immontal
FIVE FOR FIGHTING 100 Years
AVRIL LAVIGNE Don't Tell Me

Top Christian

SWITCHFOOT Dare You To Move
SKILLET Savior

BLINDSIDE All Of Us
DELIRIOUS? Rain Down

DONNIE McCLURKNN I'm Walking

LIVE oM

Travis Storch « 866-365-HITS

Top Folk

CATIE CURTIS It's The Way You Are
WAIFS Lifehouse

RACHEL PROCTOR Me And Emily
JASON MRAZ You And | Both
ANGELIQUE KIDJO Congoleo

TELEVISION.

COUNTRY MUSIC TELEVISION
75.1 mulhon households

Brian Philips, S¢. VP/IGM
Chns Parr VP/Music & Talent

ADDS

LORETTA LYNN Miss Being Mrs
LDS LONELY BOYS Heaven
MALIBU STORM Photograph
RACHEL PROCTOR Me And Emily

Prars
_ToP 20 B
SHANIA TWAIN When You Kiss Me 35

TOBY KEITH Wneskey Girl 33
KEITH URBAN You'll Think Of Me 32
MONTGOMERY GENTRY If You Ever Stop. 32
CAROLYN OAWN JOHNSOM Simpie Lite 32
CLAY WALKER | Can't Sieep 32
JULIE ROBERTS Break Down Here 32
SHEOAISY Passenger Seat N
JOHN M. MONTGOMERY Letters From Home 31
GRETCHEN WILSON Redneck Woman 30
KENNY CHESNEY Live Those Songs 29
BIG & RICH Save A Horse (Ride A Cowboy) 26

SARA EVANS Suds In The Bucket 25
REBA MCENTIRE Somebody 25
JOSH GRACIN | Want To Live 20
BILLY CURRINGTON | Got A Feelin® 16

K. CHESNEY & UNCLE... When The Sun. 16
CROSS CANADIAN RAGWEED Sick And Tied 15
EMERSON ORIVE Last One Standing 15
CHELY WRIGHT Back Of The Bottom Diawer 15

Anplay as montored by Medabase 24/7
between May 17-22.

", AMERICAN
* COUNTRY.

Jim Murphy, VP/Programming
26.5 mullion households

ADDS

SHEDAISY Come Home Soon
DON WILLIAMS My Heart To You
JEDO HUGHES High And L onesome

TOP 20

TOBY KEITH Whiskey Git!

GRETCHEM WILSON Redneck Woman

SHEDAISY Passenger Seat

JOHN MICHAEL MONTGOMERY Letters From Home
CHELY WRIGHT Back Ot The Bottom Drawer

CLAY WALKER | Can't Sleep

TRACY LAWRENCE Paint Me A Birmingham

REBA McENTIRE Somebody

HANK WILLIAMS JR. Why Can't We Al Just Get...
BILLY CURRINGTON | Got A Feelin”

K. CHESMEY & UNCLE... When The Sun Goes Down
MONTGOMERY GENTRY If You Ever Stop Loving Me
RANDY TRAVIS Raise Him Up

CROSS CANADIAN RAGWEED Sick And Tired

JOSH GRACIN | Wan! To Lrve

JULIE ROBERTS Break Down Here
81G & RICH Save A Horse (Ride A Cowboy)
MICHELLE POE Just One Of The Boys
JOHN BERRY Wil! You Marry Me
AMY DALLEY Men Don't Change
informaton current as of May 28
PRLSTAR
CONCERT PULSE
Avg. Gross
Pos. Artist {in 000s)
1 BETTE MIOLER $1.0984
2 ROD STEWART $870.7
3 PRINCE $859.7
4 METALLICA $8199
5 BEYONCE $765.1
¢ BRITNEY SPEARS $7615
T ALAN JACKSOM/MARTINA McBRIOE $605.1
U KENNY CHESNEY $6018
9 AEROSMITH $6004
10 LINKIN PARK $4136
11 KELLY CLARKSOM/CLAY AIKEN 879
12 DAVID BOWIE $3514
13 SARAH BRIGHTMAN $3104
14 KD ROCK $2970
15 VANNI $2846

Among this week's new 1ours:

DON HENLEY

KATIE MELUA

NORAH JONES

PATTI SAITH

WitL HOGE
The CONCERT PULSE is courtesy of
Potstar. 8 putiication of Promoters’

On-Line Lisings, 800-344-7383,
Caliorrvia 200-271-7900.

-~

TELEVISION

TOP TEN SHOWS May 17-23
Total Audience Adults 18-49
(105.5 million households)
1 csi 1 American idol (Tuesday)
2 American Idol (Tuesday) 2 American idol (Wednesday)
3 CSi: Miami 3 CSI: Miami
4 American idol (Wednesday) 4 csi
5 Without A Trace 5 Law & Order:
6 Law & Order Special Victims Unit
7 Law & Order: 6 That '70s Show Finale
Special Victims Unit 7 Law & Order
8 Everybody Loves Raymond 8 Without A Trace
9 Two And A Half Men 9 The Bachelor
10 Law & Order: 10 Everybody Loves Raymond
Special Victims Unit (9pm) (tie) Two And A Half Men
Source: Nielsen Media Research
COMING NEXT WEEK
Friday, 5/28 (check local listings for time and
« Courtney Love and Usher, The  channel).

View (ABC, check local listings for
time).

s Lil Jon & The Eastside Boyz,
The Sharon Osboume Show (check
local listings for time and channel).

* Tamyra Gray, The Torught Show
With Jay Leno (NBC, check local iist-
ings for time).

¢ Alanis Morissette, Jimmy
Kimmei Live (ABC, check local kst-
ings for time),

*Mandy Moore, Late Night With
Conan OBnen (NBC, check local
listings for time}).

* Blue Man Group, Last Call With
Carson Daly (NBC, check local list-
ings for tme).

* Morrissey, Late Late Show With
Craig Kilborn (CBS, check local list-
ings for time).

Saturday, 529
*N.E.R.D.. Saturday Night Live
(NBC, 11:30pm ET/PT).

Sunday, 30

* Christina Aguilera, The Ellen
DeGeneres Show (check local list-
ings for time and channel).

* Michelle Branch, Sharon Os-
boume.

* Sarah Mclachian. Conan OBnen.

* Stereomud, Carson Daly.

Tuesday, 61
* This season's 12 Amencan ido!
finalists appear on Ryan Seacrest.
* Wyclef Jean, Sharon Osbourne.
* The Holmes Brothers, Conan
O'Brien
* Finch, Carson Daly.

Wednesday, 62
* Montgomery Gentry, Ryan Sea-
crest.
* Harry Connick Jr., Ellen DeGen-
eres.
« Black Eyed Peas, Jay Leno.
 Toby Lightman, Craig Kiborn.

Thursday, 6/3
* Five For Fighting, Ryan Sea-
crest.

* Mos Def stars in the HBO mowvie o i .
Something the Lo Made (Gpm ET/" - mf o E'J"Z’y P
PD. « The Living End, Conarr O'Brien.

Monday, 531 « The Sounds, Carson Daly.
< Dido, On-Arr With Ryan Seacrest ~— Julle Gidlow
FiLms
BOX OFFICE TOTALS
May 21-23
Titée Distributor SWeskend  $ 7o Date
1 Shrek 2 (DreamWorks)* $108.03 $128.98
2 Troy (WB) $23.92 $85.96
3 Van Helsing (Universal) $10.56 $100.52
4 Mean Girls (Paramount) $6.90 $64.70
5§ Man On Fire (Fox) $3.68 $69.46
6 Breakin' All The Rules (Sony) $2.84 $9.05
7 13 Going On 30 (Sony) $2.51 $52.08
8 New York Minute (WB) $1.30 $12.62
9 Kiil Bill Voi. 2 (Miramax) $1.07 $62.71
10 Super Size Me (IDP) $0.97 $2.94

“First week in release. Al figures in miions,
Source: ACNieisen EDI

COMING ATTRACTIONS: This
week's openers include Raising
Helen, starring Kate Hudson. The
film’s Hollywood soundtrack sports
Liz Phair's “Extraordinary,” Mark
McGrath's “A Love Like This” Fefe
Dobson’s “It You Walk Away,”
SheDaisy's “Whose Life Am | In”
Josh Kelley's “Amazing,” Joan
Osbome's “Stand Back™ and Five
For Fighting's “Sister Sunshine”
Also on the ST: David Bowie's
“Fashion,” Devo's “Whip It” Simon

& Garfunkel's “At the Zoo,” John
Hiatt's “Feels Like Rain,” Dana
Glover's “Thinking Over,” Haylie
Dutfs “Sweetest Pain™ and ingram
Hill's “Never Be the Same”

Also opening this week is Soul
Plane, starring Method Man and
Snoop Dogg and featunng music
by RZA, and Saved!, starring
Macauley Culkin and Mandy Moore
and produced by R.E.M. frontman
Michasi Stipe.

. — Julle Gidlow
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NEWS/TALK/SPORTS

S
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apeterson@radiocandrecords.com

Liberal And Proud Of It

Leaning left is right for Fox News Radio host

.J\lan Colmes is no Johnny-come-lately to the idea
of liberal Talk radio. In fact, the Fox News Radio-syn-
dicated host of Fox News Live With Alan Colmes has
long been one of the format’s leading voices from the
left in a medium where he is vastly outnumbered by

conservative talk hosts.

In recent years the longtime radio
veteran has also become a familiar
face to millions as co-host of Fox
News Channe!’s nightly Hannity and
Colmes along with ABC Radio’s Sean
Hannity. Colmes joined
the cable news channel
in 1996 following years
of hosting successful
shows on New York radio |
stations WABC, WNBC,
WMCA and WEVD.

As opinionated and
confident as any of his
conservative counterparts
with whom he’s sparred
over the years, Colmes
has ‘a reputation of delivering
thoughtful and articulate positions
from the left-of-center perspective.
Among the numerous political pow-
er players he has interviewed on ra-
dio and TV are former President Bill
Clinton, former VP Al Gore, the Rev-
erend Jesse Jackson, Steve Forbes,
Rudolph Giuliani, Ralph Nader, Ken
Starr and many others.

I recently caught up with Colmes
— not an easy feat when you consid-
er the fact that his daily schedule in-

.

Alan Colmes

cludes an hour a day on prime-time
TV followed quickly by three hours
of his fast-paced radio show, which
includes live reports from Fox News
correspondents around the globe. It
seems that Colmes’ typical
day revolves almost en-
tirely around being either
on the air or preparing to
go on the air.

R&R: What's the mission
of Fox News Live With
Alan Colmes?

AC: To get ratings. |
have the same mission as
any other radio program,
and that is to get as wide an audience
as possible, to get as widely distrib-
uted as possible, to attract listeners
and to get ratings.

One of the unique things about our
show is that we're using some of the
elements of the Fox News Channel
that you can’t get anywhere else. We
are the late-night Talk radio show
with the resources to go live any-
where around the globe, wherever
news is breaking. There’s a breaking-
news excitement factor about our

show — something that has worked
well for Fox News Channel and that
we're now able to do on the radio.

R&R: So you're not on a political
misssion to be Talk radio’s liberal voice?

AC: Here’s where I differ from
some other people who recently de-
cided to temporarily enter the radio
business: | am a broadcaster who just
happens to be a liberal. But [ am a
broadcaster first. My mission is to
serve my affiliates and the network
by putting on the best possible show
and doing the best broadcast that |
can do every single time out.

I happen to fall left-of-center po-
litically, but I don‘t lead with that. My
job as a broadcaster is not to make
sure that George W. Bush gets defeat-
ed or that John Kerry gets elected. My
job is to put on a good radio show

“There’s nothing
wrong with being a
liberal. Our
country was
founded as a
liberal idea.”

THE LOYAL OPPOSITION During this year's opening debate at the
2004 R&R Talk Radio Seminar, the left-of-center point of view was well
represented by (I-r) Fox News Radio’s Alan Colmes, Westwood One'’s Tom
Leykis. WOR Radio Network's Lionel and Jones Radio Networks' Ed Schultz.

every night and give listeners my
views.

Iam not an arm of the Democratic
Party. In fact, I'm probably a liberal
more than [ am a Democrat. | don't
care about party labels; I care about
finding the truth. To me, a good lib-
eral is somebody who is for the truth
and is open to all points of view. In-
deed, many of our guests and the
people who call in to the show don't
share my point of view, but they all
feel welcome there. To say that | am
on some sort of a political mission
would be to totally misunderstand
what we're doing with this show.

R&R: Since you alluded to it in that
last answer, as one of the most visible
guys from the left in Talk radio, what's
wyour take on a 24/7 liberal Talk network
to combat the large number of conserva-
tive hosts on Talk radio today?

AC: 1 don’t know if I could work
there, because, being in the radio
business, I'm probably overqualified.
But I do think the more voices that
are heard on the air, the better.
They’re using a very different busi-
ness model than we are.

They lead with the fact that they’re
liberal, and once you establish that

you are a broadcast entity that is do-
ing something from this side of the
plate or that side, your mission is no
longer that of a broadcaster. The mis-
sion then becomes one of being an
advocate, and that is a very different
mission from what we have with this
show.

Another difference is that we bar-
ter our show; we don’t buy time on
stations to air the program. Stations
take our show because it's a good
product and it’s proven tobe success-
fulin the markets where we‘re on the
air. So, we have a very different busi-
ness model that doesn't involve pay-
ing to be on stations. It’s harder to
make money that way, but our mis-
sion is to be profitable for broadcast-
ers,

R&R: How do you respond to somte
critics on the left who suggest that you're
not liberal enough to take on Talk radio’s
mostly conservative lean?

AC: My response is “What's a lib-
eral?” Is a liberal simply someone
who is a totalitarian on the left who
marches to the drummer that a par-
ty dictates? Or is a liberal somebody

Continued on Page 18
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Liberal And Proud 0f It

Continued from Page 17

who is open-minded and looks at
each issue on a case-by-case basis? To
me, that’s a liberal.

The word liberal does not mean
left-wing totalitarianism, and if you
went down a list of so-called litmus-
test issues that define where one
stands politically, I don‘t think I’d
look much different from the so-
called liberals who are angry at me
because they don’t think 1 am liberal
enough.

What does “liberal enough” mean?<
Do you have to call for the violent
overthrow of the government? Do
you have to be-angry and really hate
George W. Bush to be liberal enough?
On policy, I will pit my views against
anybody who calls himself a liberal
— something | am proud to call my-
self, by the way. | don’t feel a true lib-
eral can sit there in judgment of oth-
er liberals and expect them to march
in lockstep. To me, that’s not liberal-
ism, that’s plain old totalitarianism.

R&R: In the words of the late come-
dian George Gobel, do you ever “feel like
a puir of brown shoes in a room full of
tuxedos” working at Fox?

AC: Not to the extent that people
might think. The idea that some sort
of liberal buzzer goes off whenever
I walk into the building is ridicu-
lous. Despite what some critics say,
there are all kinds of people work-
ing at Fox News with varying points
of view. There are people with all
points of view working both on and
off the air, so to suggest that I'm
somehow sort of an odd duck or
bastard stepchild is to misunder-
stand what Fox News is all about.
In fact, studies have shown that lib-
erals and conservatives watch Fox in
similar proportions as they do oth-
er cable news channels.

R&R: Part of who you are in the pub-
lic's eye is half of the popular Hannity
and Colmes show. Are there advantag-
es or disadvantages to being so closely
associated witly that team?

INEWS/TALK/SPORTS.

AC: It's been a tremendous advan-
tage. We have the No. 2 cable news
show on television, we win our time
slot, and we were the first show ever
tobeat Larry King in his time slot. It's
been tremendous visibilisy for me.

I can’t help the way people find
me; | can only stand by, my own per-
formance and the work we doand let
the ratings stand for themselves.
Having that platform on a nightly
basis has opened a wonderful career
for me and given me the opportuni-
ty to get back on radio in a venue that
is a wonderful place to be.

R&R: What are the best and the hard-
ost parts of doing both a radio show and
a television show every day?

AC: The hardest part is making
sure the elevator arrives on the 18th
floor in time for me to go on the air.
The more serious answer is that do-
ing radio, contrary to what some may
think, is very different from doing
TV. You exercise different muscles
doing each of them. | have done them
both long enough now that it’s a lit-
tle like riding a bike: I just don’t think
about it all that much anymore.

“Myjobasa
broadcaster is not to

make sure that
George W. Bush gets
defeated or that John
Kerry gets elected.
Myjobistoputona
good radio show
every night and give
listeners my views.”

R&R: You've been on the radio for
quite a few years. What first attracted
you to the microphone?

AC: I can't really do anything
else. Radio is one of those things
that, once it is in your bloodstream,
no matter how hard you try to ex-
orcise the demon, it never really
goes away. Radio is a place that al-
lows you to paint pictures and that
gives you great creative possibilities.
I especially love doing late-night
radio. People are less distracted,
they listen longer, and you really
have an opportunity to develop a
closer relationship with them than
you do in any other daypart.

Radio is very much a one-on-one
medium, and to be able to be heard
nationally and to have that relation-
ship with listeners across America is
a wonderful opportunity. To be able
to communicate on such an intimate
level with so many people on a night-
ly basis while presenting the range of
views and the range of guests that we
do, that is what is so appealing about
radio to me and why I love doing it
so much.

R&R: Have you always been an is-
sues-oriented guy on the radio, or has
wour show focus evolved over the years
into what it is today?

AC: I've done a number of differ-
ent kinds of shows. I have certainly
done issues-oriented shows, but |
have also done other kinds of radio.
At WNBC, for example, it was more
like a Saturday Night Live approach
to radio as opposed to topical issues.
So, I have done all kinds of Talk ra-
dio in my career, but the most excit-
ing has always been talking about
whatever is going on as the world
changes every day.

As Alvin Toffler told us in Future
Shock, the future always happens at
a faster and faster pace, and that’s
what makes doing Talk radio today
more exciting than ever. We're seeing
other voices starting to get noticed,
and that’s very positive. In the long
run, Talk radio is not going to be
made up of just conservative voices;
it will become a wide variety of

“| think that President Bush missed a -
wonderful opportunity to have the world and
the country on his side by diverting
attention to a war that did not need to be
fought at a time when we were, ostensibly,
out to get Osama bin Laden and the people
who attacked us on Sept. 11.”

points of view and topics, and that
can only be good for the industry.

R&R: Why do you think that, to date,
conservatives have generally been more
successful than liberals on Talk radio?

AC: Conservatives have done a
much better job of defining the po-
litical debate. Liberals have allowed
themselves to be defined by conser-
vatives who have demonized them.
You never heara conservative say the
word liberal; instead, they say “lib” or
“the L word.” They don’t even give
us the dignity of using the whole
word, and liberals have taken that
lying down for too many years with-
out fighting back.

That has hurt those on the left.
There’s nothing wrong with being
a liberal. Our country was found-
ed as a liberal idea. Our forefathers
wrote a liberal Constitution, and
our Bill of Rights — the bedrock of
what we live by — is full of liberal
concepts. I find it ridiculous for lib-
erals to be demonized for believing
in the very things this country was
founded on.

R&R: Most analysts agree that this
year’s presidential election will center
most around the issue of the war in Irag.
Where do you stand?

AC: | think it's outrageous that
more Americans don’t see what a
mistake this war was. When we went

into Afghanistan, almost nobody ob-
jected — we had world opinian and
American opinion with us. But then
it became about Iraq, and that has
been a very divisive issue.

I think that President Bush missed
a wonderful opportunity to have the
world and the country on his side by
diverting attention to a war that did
not need to be fought at a time when
we were, ostensibly, out to get Osa-
ma bin Laden and the people who
attacked us on Sept. 11. Almost daily
more and more information comes
out about what a mistake this whole
war has been.

R&R: You are a successful national
radio and TV host, a best-selling author
and, arguably, the most visible liberal
media personality in America today. If
it were all to end tomorrow, what do you
think you would do with your life?

AC: If I lost my vocal cords or no-
body would offer me a microphone
to blast my opinions into, I'd proba-
bly do more writing and do more
things on the web, which is an in-
creasingly more potent medium. We
live in a multimedia world where,
thankfully, anyone who is an entre-
preneur can get published and heard
via the new media. So [ don't think
I'd leave the media business; I'd
probably just participate in it from a
different platform.

-~
B
_y

~

7/
/
/

Syndicated exclusively by Smail B
Affiliate Relations « 888-382-2366 - skip

Jim Blasingame is ...

*35-year marketplace veleran

We Broadcast on
24/7

Jim Blasi

The Small Business Advo-ch\

The only weekday show dedicated to entrepreneurs — and those who want lo be
Available 24/7 on ABC Starguide lll — Saturday and Sunday broadcasts are different.

» Award-winning lalk show host since 1997
 Syndicated newspaper columnist

* SBA's 2002 Small Business Journalist of the Year
o Author of “Small Business Is Like A Bunch Of Bananas"

usiness Network, Inc. Contact Skip Joeckel, Director of
com affiliat

jbsba.com - www |t

YOUR Schedule



www.americanradiohistory.com

BfoNllf h
WIMEN

#1 wirH WOMEN LISTENERS
WTN Nashville 4.7 share

KEBC Oklahoma City 2.6 share B,
WTKG Grand Rapids 4.1 share

Arbitron Summer '03 vs. Fall '03. Women 25-54. AQH share increase

j’)

rie DAVE RAM$EY SRS |\

“ Where life happens; caller affer caller...”

oW HEARD ON AFFILIATES
What Al'l.' You Waltmg fﬂl’7

=",  The Daily Money
“Getyour dally dose of DAVE " Makeover "

A :90 SECOND vignette featuring..}
No nonsense advice on everything from how to deal A 9 0 5 Eco N D D os E o F &
with creditors, the best types of mortgages, trouble FI N A N CI A I_ R E A I_ I TY
with credit cards and even calls
about how to handle money Each :90 second feature contains network :15 plus :75 seconds of produced
content followed by your own LOCAL :30. Avallable every day via MP3 download,

in a marriage.
Listen to a demo @ www.daveramsey.com

To Affiliate, Call Joe Leavitt 1-877-410-DAVE (.3283)

www americanradiohistorv com


www.americanradiohistory.com

20 ® RaR May 28, 2004

STREETTALK

Smile! You're On Candid Baéjhda}l! _

eners to WWWQ (QI100)/Atlanta’s Bert Show were
treated to some riveting radio recently, when morning ring-
master Bert Weiss dialed a random Baghdad hotel and spent |
10 minutes getting an average Iraqi citizen's unfiltered take |
on life post-Saddam. Interestingly, hotel staffer Ali painted a
much different picture from what we've been seeing and
hearing. “The common people, they pray to God every day
for the Americans to stay longer because they came so far
to help us,” Ali told Weiss. "But the main problem is the ter-
rorism, those who came from other countries — Jordan,
Saudi Arabia. Iran and others — who work to corrupt our
country. At least 75% of the common people in my coun-
try. they want the Americans and the coalition to stay,”

Ali also refated that, among the Iraqi public, the overwhelm-
ing feeling is that the pictures showing Iraql prisoners being
abused were faked. “They know that 959 of these pictures
are not real — no more than lies,” he said. “They think prob-
ably the majority of the pictures are not from here in Iraq.”
When asked about how different life is now that Saddam is
gone, Ali said things are definitely better: “Absolutely yes, like
the difference between night and day, because now we are
free, and we can do and say what we want. We are completely
in a better place than the time of Saddam Hussein, because
we regarded our country like a jail then.” Check out this com-
pelling audio at www.q/00atlanta.com/bertshow.

Mancow In Space?

Is Mancow Muller preparing to leave terrestrial radio for
satellite? Or is his agent, Bob Eatman, simply doing a swell
job of public saber-rattling as contract-renewal time fast ap-
proaches? While the Chicago Sun-Times speculates that
Mancow will re-up with Emmis Alternative WKQX (QI101)/
Chicago when his deal expires
in July, the New York Post reports
that Eatman “dropped a bomb-
shell” about his client’s possible
future when he told the paper
that Muller may defect to either
XM or Sirius Satellite Radio, say-
ing, “It’s going to be a massive

platform In the near future.”

Will this ‘Cow really mooove? Q101 PD Mike Stern toid ST,

“Satellite radio is certainly an option for a lot of talent. We
plan on vigorously pursuing re-signing Mancow to Q101 and
hope to have him working here as long as he wants to be
part of the station.”

Coincidentally, Eatman also represents former WNEW/
New York morning jocks Gregg “Opie” Hughes and Anthony
Cumia, who have also been talking with both Sirius and XM
— and whose noncompete expires on May 3 1. Stay tuned!

Ultimate Way To Increase T51

Marrying your listeners, one at a time, will increase your
numbers. Take it from Slammin’ Sammy Suarez, night jock
at Cox CHR/Pop KELZ (Z106.7)/San Antonio, who married
a longtime listener — whom he
met face-to-face just three weeks
ago. Griselda Vela, affectionately
known around the station as
"% "Caller No. 9.” had been speaking
| to Suarez for several years. “We
= had never met, but had kept in

contact,” Suarez tells ST. “Three

-

Honest — they're tears of joy.

weeks ago we finally had lunch.
One thing led to another, and we
ended up going to Vegas.”

In what Suarez swears was a completely unplanned, er,
plan, the two heard themselves saying "l do™ at the Candle-
light Wedding Chapel at the Stratosphere Hotel. Asked if any
alcohol was involved during the pre-wedding festivities,
Suarez is honest: “Yes — lots.” Despite that, we sense that
true love is in the air. “Thirty-six hours later, it's still smooth
sailing!” he reports.

If you see someone darting between buildings in Manhat-
tan late at night, it's not Spider-Man — it's WKTU/New
York Asst. PD/morning show producer Mike Opelka,
whose apartment burned down in April. “We're actually hid-
ing In an apartment in the same building where our burned-
out apartment is,” Opelka tells ST. “We've yet to be ap-
proved by the board, so we're sneaking in under cover of
darkness.” As far as recovering clothes and belongings, he
says, "All those Pirate Radio T-shirts that Scott Shannon sent
me years ago are finally coming into good use!”

REmeLine

VA /i4% 460

¢ Infinity Sr. VP/Los Angeles Market Manager Tim Pohi-
man resigns, planning to move to Htaly.
* Lon Helton celebrates 20 years with R&R.

DB /475 460

* Chancellor Media unveils the new name of the merged
Chancellor/Capstar Broadcasting entity: AMFM Inc.

* WWCT/Peoria, IA MD/air talent Jenifer Danieis award-
ed $1.6 mitlion in a pregnancy discrimination lawsuit.

* KHYL/Sacramento flips to Jammin' Oldies.

/1) I

* Polygram/Nashvitle resurrected, Haroid
Shedd named President.

= The FCC imposes a total of $200,000 in
Howard Stern-related indecency fines
on Infinity stations, bringing the total to
$1.8 million.

* Ken Berry appointed Presidgent/CEO of
EMI Records Group International.

B V2445 460

* Wynn Jackson upped to VP/Album Promotion for Poly-
dor Records & Associated Labels.

« Capitol-EMI Music Inc. buy 50% share in Enigma Enter-
tainment, which includes Enigma Records.

1) v E4RS AGO

* FCC Commissioner James Quello ap-
pointed to a new term.

* Rick Carroli resumes as PD of KROQ/
Los Angeles.

» Steve Harris named PD of WORQ/De-
troit.

PR

Ken Berry

Rick
Carroll

R VAR5 AG0

* Damion named PD of KLOS/Los Angeles

* NARAS announces six new Grammy categoriés in Rock,
Disco and Jazz Fusion.

* Patti Smith remarks that Washington, DC radio stations
“suck.” WAVA and DC101 immediately pull Patti Smith
from their playlists.

B.E. TAYLOR
One Nation Under God

and many morel

songs.

B.E. TAYLOR One Nation Under God

The new release by: B.E. Taylor featuring his musical
rendition of The Pledge of Allegiance and his new
ORIGINAL. SONG that really rocks, | SAY, WE SAY, USA

This CD is filled with patriotic favorites such as God Bless
America, Star Spangled Banner, This Land Is Your Land

Taylor uses his extraordinary talents as a singer, songwriter &
arranger to refresh and energize some of your favorite patriotic

Listen to B.E. Taylor's new CD - ONE NATION UNDER GOD

- Great New Patriotic Music That Will Make You Stand Up and
Cheer! Music for National Holiday Tributes & Station-sponsored
Fourth of July Fireworks Presentations!

For radio interviews and other information:

phone: Veronica @ (304) 242-5746
email; veronica@betaylor.com

Visit B.E. Taylor's Official Website: www.betaylor.com

-
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Billy Corgan, former lead singer of
Smashing Pumpkins and Zwan, has
signed on as the official Chicago Cubs
correspondent for Infinity Triple A
WXRT/Chicago. His “Wrigleyville Re-
port™ will air at 8:05am Mondays and
Fridays on Lin Brehmer's show.

Paging Uncle Fester!

The Programming Dept.

* KKXX/Bakersfield PD Steve King adds programming
duties at Classic Rock clusterbuddy KDFO-FM (98.5 The
Fox). He replaces acting PD Danny Spanks, who will go back
to abusing sister KRAB full-time. Seconds later, Fletch joins
KRAB for nights; he's inbound from WXTB/Tampa.

Across the street, PD Alex Quigley exits American Gen-
eral Media Active Rocker KRFR. Find him at 661-343-2467.

* WPYO (Power 95.3)/Orlando MD/Marketing Director |
Jill “Lady |” Strada adds Asst. PD stripes.

* ArchwayjLittle Rock inks WXBT/Columbia, SC morning
guy Joe Radiff, a.k.a. “No Name,” as PD/afternoon talent
at KHTE (Hot 96-5). Minutes later, market sister Alternative
KLEC (Lick 106.3) flips to Oldies as KOLL.

* PD/morning guy Wally B exits Qantum CHR/Pop
WWXM/Myrtle Beach, SC. He's replaced by Steve Williams,
who slides over from the PD slot at Classic Rock market sister
WQSD. Reach Wally at 843-450-07 12 or wallybgeri@aol.com.

it's always gratifying when something you write causes a
humorous public feud. Case in point: R&R News/Talk/Sports
maven Al Peterson’s recent conversation with Bill Bennett,
former Republican Cabinet official, best-selling author, fledg-
ling radio talk host — and confessed loser of $8 million while
gambling poorty. In the May 24 New York Daily News, colum-
nist Lioyd Groves printed several of Bennett's quotes from
Peterson's piece, like this one: “I'd like to think I'm naturally
funny. In fact, | know I'm funnier than Al Franken, and | don't
need a scriptwriter.” When Groves relayed Bennett's gaunt-
let-tossing remarks to Franken at Air America, Franken re-
sponded, “Then let’s have a funny-off. I'll give him odds and
bet $8 million.”

The next day, in Groves' column, Bennett responded to
Franken's offer, cleverly working Air America’s current finan-
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cial woes into this zany retort: "l might consider a bet of some
magnitude — but I'd first need .assurances that the check
won't bounce.” [Insert
rim shot.] Franken re-
plied, “The funny thing
is, | haven't bounced a
check, but Bill has lost
$8 million gambling. Go
ahead, Bill, come back
with another one, and
I'll think of another joke
about your having lost
$8 million gambling. | hope it's not a sore spot.”

Quick Hits
* WNOU (RadioNow 93.1) wakeup dudes Wank &
O’Brien are migrating across the hall to Hot AC WENS (Real
97.1) after a two-week simulcast party. They replace Ernie Mills
| & Angela Hatem who segue to nights as Real After Hours, re-
| placng Alan Kabel. ST hears that Billy Breeze & Marco, who
recently resigned from mormings at WQZQ (102.5 The Party)/
| Nashville, will arrive at WNOU at any moment. Speaking of
| which, PD Russ Schenck of clustermate WBUZ is now act-
| ing Party PD, while former Party night jock Lulu returns from
WCGQ/Columbus, GA for middays.
* WNINX (99X)/Attanta finally scores a full-time night guy:
| Please welcome Whip, who replaces Toucher, who moved
| to The Don Miller Morning Show last October.

Relax — you're both hilarious!

Across the street at WBTS (95.5 The Beat), Austin ar- |

rives for nights from afternoons at CKEY/Buffalo, where he
| was "A). Hammer.”

* The Monsters of the Moming, who temporarily took over

{ momings at Clear Channel Active Rocker WXTB/Tamgpa from

| erstwhile moming host Bubba The Love Sponge, have been per-
manently duct-taped into that post — simulcasting from their
home base at CC sister WTKS (Real Radio 104. | ¥Oriando.

* After 22 years with KLB}/Austin, midday goddess Peggy
Simmons exits amid some station restructuring. MD Loris
Lowe inherits the shift.

* Kim Douglas moves from nights to momings at Greater
Media Hot AC WMWX (Mix 95.7)/Philadelphia, teaming with
Joe Mama. Weekender Dave Cruise will cover nights until
a replacement is named.

* Hot AC WQAL/Cleveland inks Jen Toohey for middays.

ST Shot 0’ The Week

Check out this latest disturbing
trend in cutting-edge fashion and
housewares, guaranteed to give
you, your baby and your dog
nightmares. At your own risk, go
to www.cafeshops.com/
finklovesmaxx. Note: This stutf
may or may not have been
personally designed and/or
endorsed by our own lovable
Afternative Editor, Max Tolkof!.

Toohey was last enjoyed at crosstown WMVX, where she
did news and produced the morming show.
* Chris Lusk segues from nights at Entercom CHR/Pop
WFBC/Greenville, SC to the same shift at WHBQ/Memphis.
¢ Congrats and our best wishes to Marc Ratner of
bigHelium Entertainment and the lovely Kim johanson, who
were married on Sunday, May 23, in Camden, ME.

Tk Topics

* Tony Cruise is upped to morming anchor on Clear Chan-
nel News/Talker WHAS/Louisville, replacing Bob Sokelor,
who exited last month. Since 1995 Cruise has hosted
WHAS's nightly SportsTalk 84.

* A woman who apparently took exception to some of
the opinions expressed on Talker KSCJ-AM/Sioux City, IA
has been charged with terrorism after firing a handgun at the
station last Saturday moming. Bramble Humphries, 54, re-
portedly fired four or five rounds from a .357 Magnum hand-
gun in the direction of the
station's new vehicle, another
car and the sales office. As a
bonus, she also shot herself in
the hand. No other injuries
were reported. Police say
Humphries had been harass-
ing station employees for
more than two months.

Stop broadcasting inromy brain!

¢ Industry event calendar update

MANAGER’ Y JMINUTE

Your Free, Weekly E-Mail

* Study Summaries from BIA, Center for Media Research, E-Marketer, Interep, Katz, The Media Audit, NAB and more.
* Management and Sales ideas from Sylvia Allen, Dave Anthony, John Lund, Irwin Pollack, Walter Sabo and many others.
* Research insights from Larry Rosin, Gerry Boehme, Mike Henry, Bill Moyes, Mark Ramsey, Rick Torcasso and many others.

if You’ve Got 60 Secom;s
You’ll Want To Read the R&R Manager’s Minute!

'///’/

C

To subscribe, send your name, email and contact information to mnagenmlnute@radloandrecords com
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SOUND DECISIONS

R&R Convention Update

I's not just about terrestrial radio anymore. Webcasters
and satcasters are suddenly looming large in radio’s rear-
view mirror. Webcasting these days is serious business,

' and you need to know what'’s
pART TWO OF A TWO'pART SERIES happening — and what's on

Kids Sing The
Darnedest Things

Competition: The Webcasting Panel”
on Thursday, June 24 at R&R Con-
vention 2004. Scheduled panelists
include Live365 Director/Business
Development David Porter, Napster
VP/Antist & Label Relations Micheile Santosuosso, U.S. Coding

Technologies VPU.S. GM David Frerichs and Cherry Lane Digital CEO

RR conventioni2004

A young talent with an old soul

F ollowing up last week’s column on Jamie Cullum,
this week we take a look at rising star Katie Melua, an-
other young talent tapping into traditional sounds.
Melua has enjoyed remarkable success overseas and is
now ready to break in America. Sure, the talent’s there
— her dreamy, jazz-flavored songs and reworkings of
standards show her to have wisdom beyond her 19
years — but her rise to quadruple-platinum status in
the U.K. really happened against all odds.

Born in the former USS.R, Melua
spent most of her childhood in Ba-
tumi, Georgia before her family relo-
cated to Belfast, Northern Ireland
when she was 9. After five years the
family moved once again, this time to
Southeast London. Melua began writ-
ing music only three years ago, influ-
enced by Queen, Joni Mitchell, Bob
Dylan, Eva Cassidy, Irish folk and [n-
dian music.

The man behind Melua’s success in
the UK. is Mike Batt, founder of the
aptly named independent label Dra-
matico. As the main songwriter, finan-
cial backer and producer of Melua's
Call Off the Search, Batt turned an un-
known into an overnight sensation
with a brash marketing campaign.

“He rolled the dice with his own
money in the UK. because he really
believed in her,” says Kim Gardner,
Universal Sr. VP/Marketing & Artist
Development, who's working with
Dramatico to break Melua in the US.
“It’s nice to work with somebody
who's working with an artist that he
so truly believes in.

“He’s in her band; he’s her manag-
er. Hebasically focused his profession-
al life on Katie and used his own mon-
ey to do it on this little independent
label, Dramatico. He's taking a lot of
the money he made in the UK. and

“People are looking
for great music and
great albums. This
sound is resonating
with people.”

Kim Gardner

using it to help roll the record out here.
It's a pleasure to work with a guy like
that, and you feel a sense of responsi-
bility to do your best.”

Up To Batt

Batt's starting point was Paul Wa-
ters, producer for Terry Wogan's BBC
Radio Two show. One play of Melua’s
single “Closest Thing to Crazy” on
Wogan's national show lit up the
switchboard and jammed the e-mail
servers. Despite the buzz, Batt
couldn’t land a label deal for the
project and opted to release it on his
own label, securing a distribution deal
with Pinnacle and hiring Absolute
Promotions to work national radio
shows.

From there, radio and press began
to roll as Batt set up showcase lunch-
es that led to a slot on the Royal Va-
riety Performance. Retailed at a de-
veloping-artist price, Melua’s album
began to chart, and Batt spent a
handsome amount on TV ads to pro-
mote it. The gambit paid off, and
Melua-mania was underway.

“He successfully managed to work
the U.K. on his own, without the help
of amajor label or major-label distri-
bution,” says Andrew Kronfeld, who
signed Melua to Universal. “He be-
lieved so much in her that he did it
himself.

“He was right — the record went
on to No. 1 and four-times platinum
over there. They had the right radio
support at the right time, he was real-
ly ambitious with TV and advertising,
and it clicked, because she’s a star.

“His blueprint for breaking Katie
was to tell people to forget the genre
of music for a minute and just treat her
like a pop artist. You might think it's
jazz or for older consumers, but he
had this total tunnel vision that Katie
was a pop star and that if you just got
her on the air and got her on televi-
sion to perform, all the rest would take
care of itself.

“The Royal Variety Show was the
watershed moment where she went
from having a nice hit record that was
doing well at radio to being a phe-
nomenon. After that Batt backed up
the airplay and the buzz from her TV
performance with a really aggressive
TV campaign. It was lights out.

“In many regards we're follow-
ing that tune. We're looking for ear-
ly support from the right people at
radio, we're making sure we get
Katie in front of a lot of people on
TV and through touring, and we’re
going to be very aggressive with
our marketing campaign in terms
of advertising to the public once we
build that buzz.

Katie Melua

“Maybe it’s not right for this audi-
ence, this retailer or this press outlet,
but a hit’s a hit and a star’s a star, and
sometimes we forget that. This girl is
an absolute star.”

Universal Acceptance

Kronfeld notes that it was the ini-
tial enthusiasm of Universal Chair-
man Mel Lewinter that really got the
ball rolling in America. “He got a
demo of Katie’s from some friends of
his and was excited about it,” Kron-
feld says. “Because of the style of
music, we weren't quite sure what to
do with it, so it was on the back burm-
er for a minute. We all thought, ‘She’s
got great talent, she’s really pretty, and
there’s something there,” but it was
pretty left field.”

Melua’s success in the UK. could
not be denied, however, and soon
Kronfeld, Lewinter and Monte Lip-
man were in talks with Batt. “We
spentall of autumn and the early part
of this year talking with Mike to see
how we could work a deal out with
him, because he had the blueprint,”
Kronfeld says. “When we first heard
Katie, we said, This is something spe-

Jim Griffin.

Register for the convention now, at radioandrecords.com.

cial. How do you break her in Ameri-
ca? Mike gave us the road map.

“The way the deal is structured,
Mike is the one leading the charge in
terms of the marketing, and he’s the
visionary, but at the end of the day
Katie is just a really talented and
charming artist. We think she's some-
thing truly special and extraordinary.

“It's fantastic, because we've seen
that it's not just one of those things
that everyone at the label likes; there
really is a public audience for her. It's
great, because it came from the Chair-
man of our company, Mel Lewinter;
it didn’t come from the usual sourc-
es. He and Doug [Morris] said, ‘We
have to do this deal.” Once they came
together, we got with Mike Batt and
worked it out.”

While Verve and Universal are re-
sequencing and repackaging Jamie
Cullum’s album for US. release, the
Dramatico version of Melua’s debut
will remain untouched. “We're taking
the finished U K. record with no new
mixing, no new mastering,” Kronfeld
says. “We felt there was no need for
that.”

Face Time

Like Cullum, Melua has been intro-
duced to the US. market through key
showcases for press, retail and radio.
“A lot of it is telling people the story
from overseas and letting people hear
the record,” Gardner says. “From there,
it starts to grow organically. From a re-
tail presence, our thrust is listening sta-
tions and in-store play. We want to get
the music in front of people.

“Borders has partnered with us in
a really big way. Norah Jones was
their best-selling record ever. They
heard the Katie record, they know of
her success in their stores overseas,
and they rolled out the A+ plan for us.
Barnes & Noble is also in. Retail is re-
sponding.”

A massive TV campaign is also in
the works, “My campaign is going to
be everything from CNN's Larry King
Live to CBS Sunday Moring to Today
to Good Morning America, Bravo, A&E
and VH1,” Gardner says. “There are
direct-response and fixed spots, and
the campaign I'm launching with is
more than 250 spots.

“TV is a great medium for these
artists. As well as TV appearances, |
want to back it up with a lot of TV
spots. We're doing stuff like the new-
artist feature on United Airlines for

July and August. She'll be on Movie-
Tunes, and there will be Wal-Mart and
Target TV pieces in July.”

Melua’s US. tour will begin on her
June 8 street date and will focus on the
top 10 markets. “We're focusing our
advertising in those top markets to
publicize the date and the music,”
Gardner says. “We're doing a PBS art-
ist-profile piece, and we're doing life-
style marketing, where we're going to
get the CD into high-end restaurants
and clothing stores.

“We're doing a lot of print adver-
tising. We've done a lot of samplers,
bin cards and counter bin cards, post-
cards and a lot of things for retail.”

The New Adults

As for the new adult sound, Gard-
ner sees wide appeal. “ljust read some-
thing that over 30s are the only demo-
graphic buying more records over the
last three years,” she says. “People are
looking for great music and great al-
bums. This sound is resonating with
people. Their audience is quite wide,
from young to old. Those kinds of
records have more mass appeal.”

And Gardner notes that Universal's
commitment to this new-old sound
runs deep. “At the record company, it
really stems from Doug Morris’ phi-
losophy. You want to work really great
artists who make great records. Both
Jamie and Katie have had great suc-
cess overseas, and we just want to be
able to spread that here.

“There’s another artist, Amy Wine-
house, whom we're going to be releas-
ing at the end of the summer. She’s got
a following over in the UK. as well.
With these kids like Michael Bublé,
who's more a Sinatra-standards type,
there is definitely more of an adult-
mainstream crossover wave.”

“To some degree there’s a new
movement, and younger British art-
ists, it seems, are leading the way ina
lot of cases,” Kronfeld says. “These
artists are not being constrained by
genre limitations. They‘re making
music that is mass appeal and doing
it on their own terms.

"It's appealing both to older con-
sumers, who are certainly under-
served in our market, and younger
people who are looking for something
just a little different from what theyre
hearing from a million other bands
who are doing top 40 dance music,
R&B, hip-hop or rock. I¥s different,
and that’s a good thing.”
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Usher: 8-Ball
In The Side Pocket

Eight is apparently more than enough for

Usher.

Despite five newcomers to the top 10, the
LaFace/Zom-. i

ba soul star
powers his
way to an
eighth week

out of the -

last nine — at

No.

1.

He

-

Method Man

(No. 6 this week) debuted in first.

Def Jam/ID-
JMG rapper-tumed-
sitcom star Method
Man tops the list of
debuts, at No. 2, fol-
lowed by Drive
Thru/Geffen's New
Found Glory (No.
3), Maverick’s Ala-
nis Morissette (No.
5), Columbia’s
Montgomery Gentry (No.9) and Attack /Sanc-
tuary’s Morrissey (No. 10).

Aside from D12, top 10 holdovers include
Epic/Sony Nashville’s Gretchen Wilson (No.

Alanis Morrisette

Bad Boy/ Universal’s 8Ball & M.].G. (No. 8).

Other chart bows are registered by Virgin's
Lenny Kravitz (No. 16), Epic’s George Micha-
el (No. 25), Epic’s Franz Ferdinand (No. 44), Is-
land/IDJMG'’s Lionel Richie, Warner Bros.
Nashville’s Big & Rich (No. 48) and Capitol’s
George Thorogood & The Destrgyers greatest-
hits package (No. 49).

In a flat week, DreamWorks' Shrek 2
soundtrack goes 40-15, registering a giant, green
106% gain. Other double-digit gainers include
Roc-A-Fella/IDJMG’s Jay-Z (No. 22, +13%),
Epic’s Modest Mouse (No. 23, +17%), Capitol's
Yellowcard (No. 31, +19%), Elektra’s jet (No.
34, +13%) and Epic’s Los Lonely Boys (No. 35,

| +15%).

— T M7 73 ToP50 ALBUMS -
B THE INDUSTRY'’S NO. 1 RETAIL CHART May 28, 2004 g
w W ARTIST ALBUM LABEL POWERINDEX CHANGE
1 1 USHER Confessions LaFace/Zomba 212,834 8%
- 2 METHOD MAN Tical 0: The Prequel Def Jom/IDJMG 165,957 -
- 3 NEW FOUND GLORY Catalyst Drive- Thru/Geffen/Interscope 157.414 -
2 4 GRETCHEN WILSON Here For The Party Epic 132,850 41%
- 5 ALANIS MORISSETTE So-Called Chaos Maverick/Reprise 106,131 -
4 6 D12 D12 World Shady/interscope’ 93,492 -20%
5 7 HOOBASTANK The Reason Island/IOJMG 79,854 0%
3 8 8BALL & MJG Living Legends Bad Boy/Universal 60,664 -50%
- 9 MONTGOMERY GENTRY You Do Your Thing Colunbia 60,179 -
- 10 MORRISSEY You Are The Quarnry Attack/Sanctuary 54,817 -
7 n VARIOUS Now 15 Lapitol 53.120 -15%
9 12 MARIO WINANS Hurt No More Bad Boy/Unversal 51,006 6%
n 13 OUTKAST Speakerboxxx/The Love Below LaFace/Zomba 50,822 +1%
10 14 PRINCE Musicology Columbia 49,068 8%
40 15 SOUNDTRACK Stwek 2 DresmWorks 48,414 +106
- 16 LENNY KRAVITZ Baptism Vargin 47,600 -
14 17 EVANESCENCE Falten Wind up 48,810 6%
15 18 KANYE WEST Cobege Dropout Roc-A-Fela/IDIMG 46,065 -5%
12 19 NORAH JONES Feels Like Home Blve Note/EMC 44,668 1%
8 20 PETEY PABLO Still Writing In My Diary: 2nd.. Jive/Zomba 42,227 -28%
17 21 GUNS N'ROSES Greatest Hits Geffen : 40,745 5%
23 22 JAY-Z The Black Album Roc-A-Feka/IDIMG 39,665 +13%
26 23 . MODEST MOUSE Good News For People Who Love... Epic 39,499 +17%
16 24 KENNY CHESNEY When The Sun Goes Down BNA 39,486 8%
- 25 GEORGE MICHAEL Patience Epic 37,366 -
18 26 JESSICA SIMPSON In This Skin Columbia 37,301 -10%
6 27 TEENA MARIE La Dons Cash MoneyfUniverssl 37,290 -53%
2 28 BLACK EVED PEAS Elephunk A&M/interscope 36,800 +3%
13 29 DIANA KRALL Girl In The Other Room Verve/YMG 35,191 -30%
25 30 MAROON 5 Songs About Jane Octone/J/RMG 34,937 +1%
30 3 YELLOWCARD Ocean Avenue Capitol 34,899 +19%
27 32 TWISTA Kamikaze Atlsntic 34,286 +4%
2 33 ALICIA KEYS The Diary Of Aficia Keys J/RM6 34,174 5%
29 K JET Get Born Atlsntic 33,702 +13%
k]| 35 LOS LONELY BOYS Los Lonely Boys Epic 33,318 +15%
20 36 JOSH GROBAN Closer 143/Repnise 32.565 -12%
24 37 VARIOUS Totally Hits 2004 BMG 30,274 -13%
33 38 SHERYL CROW Very Best Of A&Mjinterscope 28,814 +3%
36 39 BRITNEY SPEARS In The Zone JivelZomba 28,328 +3%
28 40 LU FLIP U Gotta Feel Me Columbia 28,027 13%
38 41 NICKELBACK Long Read Rosdrunner/IDJMEG 25173 1%
35 42 BEYONCE Dangerously In Love Columixa 23,843 -14%
34 43 KEITH URBAN Golden Road Capitol 22,797 -18%
- a4 FRANZ FERDINAND Franz Ferdinand Epic 22,528 -
39 45 TOBY KEITH Shock’n Y'all DresmWoarks 22,288 11%
- - 4 LIONEL RICHIE Just For You IslandI0JMG 22,080 -
37 47 KIMBERLEY LOCKE One Love Curb 21,799 A7%
- 48 BIG & RICH Horse Of A Different Color Warner Bros. 21,597 -
- 49 GEORGE THOROGOOD & THE DESTROY Greatest Hits: 30 Years Of Rock Capitol 21,437 -
42 50 JANET JACKSON Damita Jo Virgin 20,704 9%
© HITS Magazine Inc.
‘@ ]] ALBUMS missed only when Shady/Interscope’s D12 | 4), Island/IDJMG's Hoobastank (No. 7) and Gotta give

props to Epic’s
Steve Barnett
and Joel Klaim-
an and the rest
of the label team
as  breakout
bands Modest
Mouse, Franz
Ferdinand and Los Lonely Boys all register

significant gains.

New Found Glory

Next week: Look for Arista/RMG teen
pop idol Avril Lavigne and Roadrunner/1D-
JMG masked metallers Slipknot, both hitting
the streets on June 1, to challenge Usher for
the top spot.

www americanradiohistorv com
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Revisiting The Past

Usually, there isn't too much happening in the world of Going
for Adds the week of Memorial Day. This year, however, is a dif-
ferent story. The list of songs hitting ra-
dio is filled with exciting new projects
from top artists, and, appropriately, one
of the running themes for the week is
revisiting the past.

Van Halen make their way back to
center stage as they present “It's About
Time" to Rock'and Active Rock. It's the
lead single from the band’s forthcom-
ing greatest-hits album, The Very Best of
Van Halen. The CD, dropping in stores
July 20, will feature three new tracks, all produced by Glen Bal-
lard. Steve Lukather, lead guitarist for Toto, lends backing vocals
to the new songs, while Sammy Hagar rejoins the group as lead
vocalist after eight years. The double CD will feature Van Halen’s
hits in chronological order, starting with songs from their self-ti-
tled debut in 1978. However, material from their last album, 1998°s
Van Halen 11 (the only album featuring former Extreme vocalist
Gary Cherone), will not be part of the
collection. To promote the release, Van
Halen will kick off a 22-show tour on
June 11 in Greensboro. This will be the
? band’s first tour since 1998.

Kenny Rogers has been a country

standout for decades, and next week he
Py ‘ is Going for Adds with “My World’s
Over.” Whitney Duncan is also featured
on the song, which is taken from Rog-
ers’ upcoming greatest-hits CD, Kenny
Rogers: 42 Ultimate Hits. Rogers has also contributed the song
“Homeland” to a new compilation CD titled Patriotic Country, due
in stores june 15. Rogers will be performing at the CMT Greatest
Love Songs concert on June 13, alongside Dolly Parton, Brad Pais-
ley, Sara Evans, Randy Travis, Lee Ann Womack, Dierks Bently,
Joe Nichols and Lonestar. Ultimate Hits will reach stores June 1,
and Rogers will be touring markets in the Midwest and East Coast
throughout June.

They formed in 1990 in Omaha and
never looked back. On June 8, 311 in-
vite listeners to take a gander at their
body of work as they unleash Greatest
Hits '93-'03. To inform the public of their
endeavor, 311 are Going for Adds at Al-
ternative next week with “First Straw,”
one of two new songs featured on the
CD. David Kahne — famous for his
work with Sublime, Fishbone and Paul
McCartney, among numerous others —
produced both new tunes. Audiences will get their fill of 311 starting
in June: They are performing “Love Song” on The Tonight Show With
Jay Leno on June 11, they’re filming an episode of Pepsi Snuash on June
16, and from June 18 to Aug. 1 they will roll around the country on
their 2004 Summer Unity Tour with opening act The Roots.

Pianist David Benoit and Rippingtons guitarist-founder Russ
Freeman made a huge impact on smooth jazz as individuals, and
in 1994 they astounded the format with their album The Benoit /Free-
man Project. Ten years later the pair are out to shake things up a
bit with “Paimetto Park,” the lead single from their reunion CD,
The Benoit/Freeman Project 2, which is slated for a June release.
“We’ve done so much apart from each other, yet Russ always
brings out a deeper artistic side in me,” says Benoit. “The album
is a strong reflection of where I am in my life and career now, and
I believe all of my talents are well represented.” Adds Freeman,

Van Halen

Kenny Rogers

GOING FOR ADDS _

R&R May 28, 2004
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CHR/POP

ALANIS MORISSETTE Everything Maverick/Reprise)
BEENIE MAN fIMS. THING Dude Virgm/

EAMON [ Love Them Ho's {ive/Zomba/

SHIFTY Slide Along Side (Maverick/WB)

CHR/RHYTHMIC

BABY BASH Menage A Trois (Empire/Universal)

EAMON | Love Them Ho's (/ive/Zomba/

KIERAN R U Awake /Black Ramn/

LUDACRIS Diamond In The Back (Def Jam South/IDJMG)
NEW EDITION Hot 2 Nite (Bad Boy/Universal)

TEEDRA MDSES Be Your Girl (TV7)

TERRDR SQUAD Lean Back [Universal)

TREN'L Outlaw (Casablanca/Universal)

URBAN

BABY BASH Menage A Trois (Empwe/Universall

KIERAN R U Awake (Black Rain)

LUDACRIS Diamond In The Back [Def Jam South/IBJMG)
NEW EDITION Hot 2 Nite (Bad Boy/Universall

TEEDRA MOSES Be Your Gid (7¥7)

TERROR SQUAD Lean Back (Universal)

URBAN AC

TEEDRA MOSES Be Your Girl (TVT)

COUNTRY

HOMETOWN NEWS Revitakze (Quarterback)

KENNY ROGERS w/WHITNEY DUNCAN My World's
Over (Capitol)

TIM MCGRAW Live Like You Were Dying (Curty

No adds

HOT AC

NICKELBACK Feelin’ Way Too Damn Good .
{Roadrunner/IDJMG)

SCISSOR SISTERS Take Your Mama (Universall
TRAIN Ordinary (Columbia)

SMOOTH JAZZ

DAVID BENOIT & RUSS FREEMAN Palmetto Park
(Peak/Concord)

JAMES VARGAS Sitting Pretty (Trjppin ‘N’ Rhythm)
RICHARD ELLIDT Your Secret Love (GRP/VMG)

ROCK
TRAIN Ordinary [Colwnbia)
VAN HALEN It's About Time (Warner Bros.)

ACTIVE ROCK

VAN HALEN It's About Time (Warner Bros)

ALTERNATIVE

311 Fiest Straw Volkcano/Zombal

BUMBLEBEEZ 81 Pony Ride /Geffen/

DASHBOARD CONFESSIONAL Vindicated (Vagrant/
LOSTPROPHETS Wake Up (Make A Move) (Coumbia/

TRIPLE A

HOWIE DAY Cottide (Epic/
MELISSA FERRICK Beijing (Right On/
PATTY SCIALFA 23rd Street Lullaby /[Cotumbia)

ROGER CLYNE & THE PEACEMAKERS Counterclockwise
(Emma Java)

TRAIN Ordinary (Coumbia)

CHRIS STAMEY Travels in The South (Yep Roc)
DAVE ALVIN Ashgrove (Yep Roc/

DENISE JAMES /t's Not Enough To Love (Rambow Quartz)
VARIOUS ARTISTS Avevo Latino (Putomayo/
VOLEBEATS Country Favorites (Rainbow Quartz)

T,

R&R's Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds
IS e-mailed each week to participating radio and record executives. For more info, contact Greg Maffei at
gmaftei@radioandrecords.com.

“So many relationships in this business don’t last, but we're great
friends, and the mutual respect we have for each other shows in
the music that we create and play together. It's a very inspiring
process, no matter how many years pass in between these collab-

orative projects.”
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that he did not hear about any prob-
lems from any stations initially, but
the campaign’s wheels came off af-
ter WNCX pulled the ad on May 19,
finding it “too controversial,” just
before it was set to run across three
dayparts for a week.

WDOK aired the spot once on
May 19 and dropped it that day, ap-
parently for the same reason. Darrow
said WERE & WZAK also backed
away on May 19, while WKDD ex-
ited on May 20.

Scattergood told R&R that when
he asked one of the stations what,
specifically, was inappropriate,
“They danced around the subject.”
Scattergood said that one station told
him it got a call from one of its major
advertisers, but the station wouldn't
identify who it was. “None of this
came up until the day the spot
started running,” he said.

Local 348 furnished R&R with a
copy of the spot (see sidebar story),
which asserts that the House of
LaRose is “refusing to offer Akron
workers the new jobs” out of “greed,
pure and simple.” The spot, which
says that one worker “serving our
country in Iraq will retum to find he
no longer has a job,” calls for listen-
ers not to buy Budweiser or any other
Anheuser-Busch beers distributed in
the Akron or Cleveland community.

A source close to R&R with expe-
rience in union advertising said the
commercial copy’s call for a boycott
was almost certainly reason enough
for stations to tum away the business
on theirown. Although Abar Hutton
Media did not develop the script,
Scattergood asked stations if it
would make a difference if specific

- & very successful business.

iand community.

Full Text From Teamsters Radio Spot

Here's the text for Teamsters Local 348's 60-second spot, which
Cleveland and Akron stations have declined to broadcast:

Over the years Akron families heiped make Budweiser the top-sell-
ing beer in our area. We were proud that Bud and Anheuser-Busch prod-
ucts were distributed by our hard-working friends and neighbors em-
ployed by the House of LaRose. Their efforts made the House of LaRose

Now the House of LaRose is tuming its back on its workers and
Akron's families. They are leaving Akron high and dry. The company is
. shutting down its Akron operation and moving to Brecksville, refusing to
offer Akron workers the new jobs. Akron workers will not only lose their
jobs and retirement security, but medical coverage for their fam-
ilies. Why? Greed, pure and simpie. The House of LaRose would rather
hire younger employees for less money and fewer benefits. Many of the
Akron workers have been injured on the job, and one worker serving
our country in Iraq will retum to find he no longer has a job.
Whatever happened to gratitude, faimess and loyalty? It is time to stop
the House of LaRose’s attack on working families. Don't buy Budweiser
or any other Anheuser-Busch beers distributed in the Akron or Cleve-

Brought to you by Teamsters Local 348, Akron, OH.

text could be reworked. “The stations
were pretty adamant that it would
not,” he said.

Asked if he felt the stations were
strong-armed into declining the spot,
Darrow said, “There’s no question in
my mind. I've had other radio stations
in this area tell me, off the record, that
losing Budweiser all year in retum for
a week’s advertising {from us] isn’t
good business.” Darrow noted that
Anheuser-Busch dominates the area,
with a 55% market share.

Radio One/Cleveland Market Man-
ager David Bevins declined to com-
ment, saying only, “We are not carry-
ing the {union] commerdial. Budweiser
is an important client of ours, and we
respect their right to do business, and
that's about all | can say.”

Clear Channel declined to discuss
the matter on the record. Officials at

House of LaRose were not available
to comment at press time, while calls
to the Infinity stations and Anheuser-
Busch in St. Louis were not returned.

The union has not yet turned to
newspaper to present its story, but that
option is being contemplated. Asked
why the union selected radio, Interna-
tional Brotherhood of Teamsters Asst.
Director/Strategic Initiatives Louis
Malizia told R&R, “The price and fre-
quency were key, plus being able to get
out to both the Akron and Cleveland
communities.”

The Akron Beacon Journal reported
that House of LaRose and Local 348
have tried for more than a year to
work out their differences, without
success. Darrow and Malizia told
R&R that a labor dispute — possibly
astrike — could ensue if the situation
isn’t resolved amicably.

Adelstein

Continued from Page 1

there’s a lot of discussion still going
on, and we have a number of items
in the pipeline that we're looking at.
Maybe you’re not seeing as much out
in public because the fear has passed
and the media has moved on to
something else, but here at the FCC
we are continuing to press forward
on a vast pile of complaints.”

But Adelstein also insisted that the
renewed interest in indecency enforce-
ment hasn’t distracted the FCC from
other issues on its agenda. “We have
many responsibilities,” he said, “and
whileit’s one that | don’t think we were
doing a very good job on until recently,
I'm glad that we’ve increased our en-
forcement efforts. _

“We are taking the rules very seri-
ously, and I think it’s having a very
good effect. It's what the public wanted
us to do, and it’s what Congress re-
quires us to do under the statute.”

FCC Readying
Localism Proceeding

While he couldn’t provide a spe-
cific date, Adelstein said the FCC will
soon open a public<comment win-
dow for the localism initiative it an-
nounced last August amid the

firestorm of criticism that followed
the June 2003 release of the agency’s
new media-ownership rules, which
are still under court review.

Adelstein believes much can be
learned from the localism initiative,
even though the FCC already re-
ceived a mountain of comments dur-
ing the ownership tules review and
completed 12 studies of itsown. “It's
a continuing, evolving field, and an
important one to consumers,” he told
R&R. “It merits a lot of attention.”

He noted that the commission has
an ongoing responsibility to make
sure broadcasters are meeting their
public-interest commitments. “Broad-
casters are supposed to be the trust-
ees for the public,” he said. “There are
a limited number of licenses we
award, and tf\ey have to be used in
the public interest. We’ve always
looked at [bcalism, competition and
diversity as the three key components
of that, with localism being an impor-
tant one in the context of media con-
solidation and whether absentee
trustees do as good a job as local
owners.

“Idon’t know if that issue has been
completely settled — you get argu-
ments on both sides — but we need
to get to the bottom of it. Hopefully,

www americanradiohistorv com

the localism notice will look at vari-
ous mechanisms we can use to ensure
that these broadcasters do a better job
than they’re doing now of covering
the issues of concern to local commu-
nities.”

Are Adelstein’s FCC
Days Numbered?
Adelstein’s comnilssion term is

slated to expire either on June 30 or
whenever the current congressional
session ends, and while President

Bush may simply nominate him to

another term, Adelstein said he’s un-
sure what the future holds.

However, he rejected the notion
that FCC Chairman Michael Powell
is delaying voting on some items
in the hope that the Democratic
Adelstein won't be reappointed. “I've
never heard of any example of that,”
he said, adding that with the three-to-
twosplit of the Republican-controlled
commission, his departure really
wouldn’t change anything in terms of
the votes.

While he waits for a possible reap-
pointment from President Bush,
Adelstein said he’s staying focused
on his responsibilities at the FCC.
“Fmhere doing my job,” he said. “We
have a lot of work to do, and I’'m here
day to day.”
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The Winter Of Qur Content

More winter ‘04 success stories to bolster your egos

[ irst, there was the fall, and it was bad. Pop stations
all over the country suffered declines, and industry
pundits said the product just wasn’t there. Hip-hop
was becoming a staple of Pop radio, making us com-

pete with Rhythmic stations on their home turf.

Then the winter arrived, and, mi-
raculously, things got better. Last
week I took a look at a handful of sta-
tions’ winter book successes to see
what turned around for them. To
show that it wasn’t just a fluke, I'm
doing the same with more stations
this week. Is the format on its way
back togood and robust health? Only
you have the answer.

KIIS/Los Angeles

Clear Channel’s huge-market Pop
bookends, KIIS/Los Angeles and
WHTZ (Z100)/ New York,
did remarkably well in
the winter book. Last
week Z100 PD Tom Pole-
man talked about his sta-
tion’s jump. Now KIIS PD
John Ivey gets a chance to
chat about the 3.2-3.8 rise
at his station and simul-
cast partner KVVS/Lan-
caster, CA.

“Overall, the station re-
bounded nicely,” Ivey says. “We're
No. 1 with 1849 women, right in our
target, and all the teenage girls are
back. KlIS is back to No. 1 with them,
which is the foundation of any suc-
cessful CHR station. That's some-
thing that we’ve been working aw-
fully hard at, and seeing results like
these is really gratifying.”

And then there’s the issue of the
KIIS moming show. In a much pub-
licized move, KIIS hired the multi-
tasking Ryan Seacrest for momings
back in March, and everyone has
been waiting for his first official re-
port card. “In the raw month of
March, the curiosity cume alone was
huge: Over 950,000 people sampled
the show,” says Ivey.

“Inthe 12+ quarter-hour results for
the raw month, Ryan was within a
few tenths of a point of established
shows at KROQ and Power 106
[KPWR]; plus, he vaulted to No. 1
with 1849 women in the book. Not
abad start. | think we'll keep him —
if he’s not too busy.”

“The hours this kid puts in are
amazing — truly a sign of someone
who wants to dominate in every-
thing he does. The great part is, all

John lvey

of his ventures are successful. Noth-
ing suffers at the expense of anything
else, which is rare in this business.”

WFLZ/Tampa

WFLZ/Tampa PD Jeff Kapugi
found himself in some interesting
places when he got the winter book.
“We're No. 1 18-34 and 25-54, which
is crazy,” he says. “We hadn’t been
No. 1 18-34 in about 20 books, which
felt like forever.

“On top of that, in its first full
book, our new Urban, WBTP [The
Beat), scored No. 1 teens
and No. 3 18-34, and my
Mix station [WMTX] js
No.425-54and No. 1 with
women 25-54. So, with a
little bit of help from our
friends at The Beat, [Infin-
ity’s crosstown WLLD
(Wild 98.7)’s] numbers
came back to reality — at
least for a book. Hey, it's
Arbitron — don't forget!”

When asked for the secret of
WFLZ's impressive gains, Kapugi

and men witha 6.7-83and 2263, re-
spectively. Our numbers came back
significantly in the 12-17 arena as
well, despite all the competitors in
the market that cater to specific
genres.”

McCartney gives a
large portion of the credit
to a frequency switch and
signal upgrade, as well as
a stellar marketing cam-
paign touting the change. %
“We connected the change [
visually to the listener by
doing billboards and bus-
boards with the old fre-
quency on our logo, but it
looked like someone had spray-
painted an X over the old frequency
and painted in the new one,” he says.

“We did a ‘Reset Your Preset’ cam-
paign witha ‘Money for Your Motor-
mouth’ contest where people would
get paid $25 for each time they could
say 'ZHT is bigger and better at 97.1’
in 10 seconds. It sounds like a lower
dollar amount than most of us are
used to dealing with, but it got more
of a reaction than bigger-dollar pay-
outs have because people felt they
had a better chance of winning small-
er amounts.”

McCartney also says that KZHT's
numbers reflect the station’s move
back from the Rhythmic realm to be-

doesn’t hesitate: “We
mainstreamed this station
as much as we could, al-
though we're still playing
the hits. WFLZ had tradi-
tionally been a Rhythmic-
leaning CHR/Pop, but
now we're playing the
Yellowcards, Maroon 5’s
and Sheryl Crows around
the clock rather than just
in middays, and we’re
seeing it pay off.

“The station now has a very
smooth flow, and we are operating
under the philosophy that if it's a hit
at 10am, it’s a hit at 10pm.”

KZHT/Salt Lake City

Clear Channel’s KZHT/Salt Lake
City found itself riding the Arbitron
rocket this winter with a 2.6-3.8 12+
move. “A lot of that was due to the
18-34 demo, and even 25-54 growth
was there,” says PD Jeff McCartney.

“In 18-34 persons, we knocked the
heritage Alternative [KXRK] out of
first place by going 4.5-7.2. We
popped up to No. 2 18-34 women

Jeff Kapugi

ing a more mainstream
Pop station. “ Also, content
has been an issue here, be-
cause people listen to the
lyrics,” he says. “They’ll
score things negatively be-
cause of lyrics. So we're
stepping out on songs that
are right for the station and
market and being careful
on some others.

“The strongest
stuff has been stuff like Evanes-
cence’s ‘My Immortal,’ Hoobastank’s
“The Reason’ and Jessica Simpson’s
‘Take My Breath Away.” The Mya cut
with Sean Paul — ‘Things Come and
Go’ — we loved it a lot and still fee!
it was the one song on the album
should’ve gone with but didn't. We
started playing around with iton our
own, and it's top three in research.”

WXXL/Orlando
According to the numbers WXXL/
Orlando PD Adam Cook got this
winter, “Women love us” should be
the new slogan for the station, which
saw a nice 3.9-4.7 12+ rise. “"We're

-

Moo oo aricanradinhictary com

Jeff McCartney
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Convention 2004 Update

This year’s CHR/Pop panel, “Dude, Where's My Format?”
will not be asking the usual convention questions “When-
ja get in?" “Where ya stayin’?"
and “When ya leavin'?” We're
tackling hard stuff like “Where’s
the personality?” “Where's the
line on indecency?” “Is the prod-
uct finally coming back?” “How
can we build compelling content
while battling leaner budgets and
distractions like satellite radio?” and “Who will push Kevin
Carter in the pool at the party?”

Join Clear Channel/New York Sr. VP/Programming Tom Poleman
(who programs a little station called “Z1007), KRBE/Houston PD Tracy
Austin and others TBA at this cant-miss session. Register now at

RR convention 2004

probably most proud of going from
sixth to second 1844 with a 5.4-7.0,”
Cook says.

“Across the board we
got female numbers. We
went from third to second
with women 18-34, 8.6-
108. In 1844 females we
went 7.2-9.8, which was
third to first, so we rock
there. We saw significant
gains with our morning
show. It ranked No. 1 with
women 18-34, 18-49 and
2544. We saw really good retum on
quarter-hour listening; our cume was
up, and so was TSL.

“We implemented commercial-
free music hours in January, and |
think that helped our TSL. We do
those every other hour, and listeners

-

ready stirring up trouble. Look at his
3.040 12+ jump. “In persons 18-34
we were up 54-8.6, and women 18-
34 went 6.4-11.4, 50 our greatest gain
was in the bull's-eye of our target,”
he says.

“Id attribute that to our making
sure the music was ultra-focused,
and we worked to really own the
songs we played instead of just play-
ing them. With the nature of the for-
mat, we share a lot of music with Al-
ternative and Urban and Rhythmic.
We now really try to own the songs
and artists. Whenever we add it, it
becomes ‘Q Music.””

Promotionally, WQEN worked the
local angle. “We were out on the
streets like crazy,” Chuck says. “I've
really tried to stress to our team —
and we've got an awesome team —

have told us how much
they like them. In the fall
there was a lack of music
product. It was stuff that
had been out earlier in the
year. We were playing a
lot of recurrents, and the

e

-

thatit’s like running a po-
litical campaign: We've
got to go out there and
ask for their vote, and
then we've got to come
through with the things
we're promising.

number of powers was Y “We've done some cra-
down in winter.” zy things where we've

Cook sees his station as given away concert tick-
generating more water- Adam Cook ets and a pizza and deliv-

cooler talk in the winter,

thanks in part to more life-style
events that involved pop artists —
like Janet’s infamous Super Bow! ex-
travaganza. But promotions were
also a staple of WXXL’s winter activ-
ities. “We did several of the Clear
Channel group contests,” Cook says.
“In January we started
with The Fantastic Plastic
Payoff’ to pay people’s
holiday bills.

"We did the Britney
flyaways and the ‘Be a
Bride Like Britney’ con-
test to send people to Ve-
gas to get married and
then annulled. Our mom-
ing show did ‘The Mile of
Men’ in February, where
we made 30 guys stand outside along
the road at a busy intersection. Wom-
en would go by and pick a guy and
have a date with him.”

WQEN/Birmingham

New WQEN/Birmingham PD
Tommy Chuck has been in the house
for only a single book, and he's al-

Tommy Chuck

ered them to a winner’s
house in 30 minutes or less. We sin-
gle out individual towns every day,
and we pick an hour, and for that
hour it’s all about that town — our
van’s in that town, we’re giving
away something in that town, any
type of contest we do is open only
=" to people in that town.
We've gotten high school
cheerleading squads and
ball teams and college so-
rorities to co-host our
countdowns.
“Musically, we've shrunk
Ly the playlist considerably,
and we’ve been very con-
servative about adding
new music. We trust our
research, and we haven't
gotten caught up in playing the
chart game. We want to make sure
we're playing the biggest hits for
our audience and not necessarily
the biggest hits nationwide. A big
mistake a lot of people make is they
look at the chart and forget about
their actual audience.”
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ANTIST TITLE LABEL(S)

HOOBASTANK The Rsason /slend0/MG)
BEYONCE' Naughty Girl (Cokumiva/
MAROON S This Love (Octone///AMG)

M. WINANS ffENYA & P. DIDDY | Don't Wanna Know (Bad Boy/Universal)

USHER fLUDACRIS & LIL’ JON Yeah (LsFace/Zombs)
USHER Bumn (LaFace/Zomba)

D12 HEMINEM My Band (Shady/interscope/
J-KWON Tipsy (So So Def/Zomba)

BLACK EYED PEAS Hey Mama /A&M/Interscape)
JESSICA SIMPSON Take My Breath Away /Cobumbia/
AVRIL LAVIGNE Don’t Tell Me /Ansta/AMG/
OUTKAST Roses (LaFace/Zomba)

EVANESCENCE My immortal /Wind-up/

BRITNEY SPEARS Everytime {ive/Zomba/
SWITCHFOOT Meant To Live (Red /nk/Columbia)
MIS-TEEQ Scandalous (Repnse/

BRITNEY SPEARS Toxic {iive/Zomba/

JAY-Z Dirt Off Your Shoulder (Roc-A-Fela/IDJMG)
BLINK-182 | Miss You (Geffen/

JESSICA SIMPSON With You /Cokwmbia/
YELLOWCARD Ocean Avenue (Capitol)

SEAN PAUL I'm Still In Love With You /VP/Atlantxc)
JOJO Leave (Get Out) (BlackGround/Unwersal)
CHRISTINA MILIAN Dip It Low (/siand/IDJMG)
KIMBERLEY LOCKE 8th World Wonder (CwtyReprise)

KANYE WEST fISYLEENA JOHNSON Al Falls Down (Roc-A-FedaI0JMG)

SUGABABES Hole In The Head //nterscape)
CASSIDY fR. KELLY Hotel L/AMG/

LIZ PHAIR Extraordinary (Capitol)

LOS LONELY BOYS Heaven (Or/Epic/

CHINGY One Call Away [DTP/Capitol)

PETEY PABLO Frook-A-Leek (/ive/Zomba/

MARIA MENA You're The Only One /[Columbia/
CHERIE I'm Ready (Lava/

LENNY KRAVITZ Where Are We Runnin‘? (Virgin/
TWISTA Overnight Celebrity /Atiantic/

JET Are You Gonna Be My Girl /Atiantic/

HILARY DUFF Come Clean /Buens Vista/Hollywood)
TRAPT Echo (Warner Bros.)

USHER Contessions Part 2 (LaFace/Zomba/
CALLING Ow Lives (RCA/RMG)

THREE DAYS GRACE (I Hate) Everything About You {ive/Zomba)
ALICIA KEYS if | Ain't Got You L/RMG)

3 DOORS DOWN Away From The Sun (Republic/Unversal)
ASHLEE SIMPSON Piecas 0f Me (Geffen/

KEVIN LYTTLE Turn Me On (Atiantic/

AMANDA PEREZ | Pray (Powerhowse/Virgin/
FINGER ELEVEN One Thing /Wind-up/

311 Love Song /Maverick/Vokano/Zombs)

FIVE FOR FIGHTING 100 Years (Aware/Columbia)

TOTAL
LV

1867
1809
521
7495
7158
s
4582
4572
4554
4467
4380
4100
3963
3761
3246
3200
3079
3026
2985
2911
2823
2563
247
2283
2010
1824
1800
1784
1m
1670
1595
1565
1555
1383
1365
1257
1122
1120
101
1084
1044
1020

956

151

146

128

664

627

591

¢

+324

.+240

-193
+125
-599
+705

-1052

+78
-561
+230
+837
-828
+934
+288
+427
-853
-18
445
487
+154
-262
+610
+400
-519
+146
+219
-201
+21
+251
489
+315
+337

+99
+272

-184
+192
+372
+144

487
+252

-93
+623
+362
+176
+176

+22

-68

TOTAL
MECTERCR

]
678470
857388
811231
587000
578448
§50739
393845
303966
381880
302857
288441
280420
346027
344753
263093
200643
261765
205188
152283
2213714
228854
207647
170179
133111
171855
125646
68240
112011
89864
88058
86048
83296
100179
61522
66924
78346
103030
68020
40826
76361
49134
13323
54499
52776
62369
16482
42938
26215
21251
29596

13
10
18

9
18
-8
"
14

12
12
1"
23

4
20
6
21
8

12
27

& @ W

19

N B

14

14

N = A «a s

12

WEBS 0N TOTAL STANONS
T 008

1240
1200
1240
1190
1150
1211
1160
1080
1m
11600
1210
11714
1220
11801
11401
161
12210
92/0
116/0
116/0
1120
96/0
102/9
98/6
10710
8411
99
1010
L]
8014
1060
14112
9718
8810
6N
58/5
96/0
98/0
138
219
146
9410
1607
4210
102/16
46/10
54/8
an
4312
2410

124 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 5/16-5/22. Bullets appear on songs gaining plays or remaining tlat trom previous week. It two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported 10 R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week
increases in total plays. Totat Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AGH number.
Average Quarter Hour Persons used herein with permission trom the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R. Inc.

Most Added"
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ARTIST TITLE  LABEL(S) ADOS

JESSICA SIMPSON Angals (Colwmise/

MICKELBACK Fesiin’ Way Too Damn Good /Roadruner/10JMG)
RYAN CABRERA On The Way Down (F.V.LA/Atiantsc)
CASSIDY {/MASHONDA Get No Better L/AMG/

ASHLEE SIMPSON Pieces 0f Me (Geffen/

JANET JACKSON AN Nite (Don't Stop) /Virgs/

. & . DUFF Our Lips Are Sealed (Buena Vista/Holywood)
PETEY PABLO Freok-A-Loek L/iveZomba/

K. WEST 1/S. JOHNSON ANl Fals Down (Roc-A-Feda/OIMG)
JAY-Z 98 Problems (Roc-A-Feka/I0/MG)

Most
Increased Plays

ARTST TNLE LABELS

BRITNEY SPEARS Everytime (/ve/Zomba/
OUTKAST Roses ( afacelZomba/

USHER Burn /{ afacerZombal

ASHLEE SIMPSON Preces 0f Me (Geffen/
JOJO Leave (Get Out) BlockGround/Universsl)
MIS-TEEQ Scandalous (Reprise/

CHRISTINA MILIAN Dip it Low (fsiand/IDIMG)
USHER Confessions Part 2 (Laface/Zomba)
KEVIN LYTTLE Turn Me On (Atiantx/

MARIA MENA You're The Onty One (Cokumixa)

New & Active

SARAH HUOSON Girl On The Verge (S CurveEMC)
Total Plays: 508, Total Stations: 37, Adds: 2

JANET JACKSON All Nite {Don't Stop) /Vage/

Total Plays: 490, Total Stations: 66, Adds: 16

MINA SKY Move Ya Body Next Plateau/Universal)
Total Plays: 477, Total Stations: 28, Adds: 9
HANSON Penny & Me 206/

Total Plays: 452, Total Stations: 28, Adds: 1
MICKELBACK Feelin' Way Too Damn Good (Roadrumer/I0/MG)
Total Plays: 441, Total Stations: 58, Adds: 27
ANASTACIA Left Outside Alone (Epr/

Total Plays: 421, Total Stations: 32, Adds: 1

BEENIE MAN {/MS. THING Dude Vagw/

Total Plays: 401, Total Stations: 22, Adds: 1
STERIOGRAM Walkie Talkie Man (Capitall

Total Plays: 326, Total Stations: 33, Adds: 3
ALANIS MORISSETTE Everything (Maverick/Reprise]
Total Plays: 321, Total Stations: 17, Adds: 4
MERCYME Here With Me INO/Curty

Total Plays: 308, Total Stations: 23, Adds: 0

f.-’f.-*:-:.”’*:
Bgusicpuaiidd
- AN D O O~

Detailed station playlists for all R&R
reporters are available on the web at

www.radioandrecords.com.
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28 /i/ CHR/POP TOP 50 INDICATOR _

May 28, 2004

M W ARTST TIE LABELS) b iR
1 € HOOBASTANK The Reason /isand/IDIMG) 3107 +17
2 €@ BEYONCE Naughty Girl (Cobmbis/ 2835  +72
3 3 MAROON S5 This Love /Octonel/RMG) i 2520 86
4 @ M.WINANS fENYA & P. DIDDY | Don't Wanna Know (Bad Boy/Universall 2431  +158
7 €@ USHER Bum (LaFace/Zombe) 3 2333 +205
5 6  USHER fILUDACRIS & LIL’ JON Yesh (LaFace/Zombs/ 2149 110
B 7 D12 HEMINEM My Band (Shady/interscope 2015 143
8 8  JESSICA SIMPSON Take My Breath Away /Cokmbia/ 1953 111
10 € AVRILLAVIGNE Don't Tell Me /Arista/AMG) 1800  +47
9 () BLACKEYED PEAS Hey Mama (A&M/interscape/ 1795  +18
14 @ SWITCHFOOT Meant To Live (Red ink/Coumbia) 1435  +80
12 12 EVANESCENCE My immortal (Windup/ 1302 181
19 (® OUTKAST Roses Lafaca’Zomba/ 1288  +193
13 14 JKWON Tigsy (So SoDefiZombs) . 1280 142
21 (D) MIS-TEEQ Scandalous /Repnise/ 1266  +215
11 16 BUINK-182 | Miss You (Geffen) 1263 243
22 @ BRITNEY SPEARS Everytime LiveZomba/ 1205  +301
20 (@ YELLOWCARD Ocean Avenue Capitol 1188 467
18 19 SEAN PAUL I'm St In Love With You (VP/Atiantic/ 1082 28
15 20  BRITNEY SPEARS Toxic Uve/Zombs/ %2 299
17 21 JESSICA SIMPSON With You (Cokmixa/ %1 178
16 22 KIMBERLEY LOCKE 8th World Wonder (CurtyReprise/ 848 309
25 @D CHRISTINA MILIAN Dip It Low (Island/0JMG) 803  +108
23 @  JAY-Z Dirt O Your Shoukder (Roc-A-FekaI0JMG) 799  +40
26 @ SUGABABES Hole In The Head finterscape/ 781 +101
27 @  J0J0 Leave (Get Out) (BlackGround/Universal) 778 +119
24 @ LZPHAR Extraodinary (Capitol m +21
32 @ L0SLONELY BOYS Heaven (Or/Epic/ 680  +92
30 @ LENNY KRAVITZ Where Are We Runnin'? (Virgin/ 667  +45
29 30 JET Are You Gonna Be My Girl fAtiantic/ 586 54
37 € KANYE WEST f/SYLEENA JOHNSON AX Falls Down (Roc-A-Feka/iOJMG) 508  +108
33 32 WILARY DUFF Come Clean (Buena Vista/Holywood) a1 110
31 33 CHINGY One Call Away (OTP/Capital My 155
35 34  CHERIE I'mReady flava/ M3 2
28 35 THREE DAYS GRACE (| Hate) Everything About You Wive/Zambe/ & 212
34 36 3DOORS DOWN Away From The Sun (Republic/Unversal) a1 32
39 @ TRAPT Echo (Wamer Bros) a2 +40
40 @ CALLING Ow Lives (RCA/RMG) 369 +29
41 €  MARIA MENA You're The Only One (Cokwmbia/ 365  +50
50 @ PETEY PABLO Froek-A-Leek Wive/Zomba) 358 4130
38 41  BURKE RONEY Sounds Of The Ocean (R Worki/fyka/ 357 30
36 42  CASSIDY . KELLY Hotel L/RMG) 351 83
44 @ KK Lose My Cool (Kiss. The Bitch Music/ 38 +30
49 O TWISTA Overnight Colebrity (Athantic/ 219 +35
42 45  FIVEFOR FIGHTING 100 Years /AwaraCokmbia/ 256 40
- @ AUCIAKEYS If | Ain't Got You L/AMG) 253 +58
@  KEVINLYTTLE Tum Me On Adisntic/ 250 +123
48 48  MERCYME Here With Me INO/Cut)/ 2 28
47 49 PLUMB Boys Don't Cry (Curty 218 38
43 S0 ADELAYDA Not Tonight (Superkals/ 201 93

85377
59166
53568
48630
47240
46238
41175
38796
36971
37857
30253
27482
23975
26354
28270
24537
24729
22239
21859
18854
22647
19543
17256
16520
17382
16068
16867
13432
14144

9231
10165

8638

9112

8828

8333

7863

8691

1694

na
4799
8194

5476
6075
5814
nm

4226
2797

weExs on NMﬂ.’
13 4800
S 460
19 46/0
8 40
8 450
18 430
1" 4610
1 44p
12 4500
19 4600
18 442
25 m
10 423
13 380
6 452
12 3610
4 on
8 3600
9 360
20 330
26 320
19 290
7 351
7 3500
8 382
6 36/4
10 9N
5 30/4
7 3o/0
17 1810
4 291
18 1610
16 190
8 2512
14 16/0
16 120
6 g
3 2153
2 26/5
2 265
8 121
15 150
5 1mn
2 1912
14 100
2 1712
1 183
3 170
10 120
15 101

49 CHR/Pop reporters. Songs ranked by total plays for the airplay week of Sunday 5/16 - Saturday 5/22.

© 2004 Radio & Records.

Most Added"
www.rrindicator.com
ARTISTTITLE LABEL(S) . ADOS
ASHLEE SIMPSON Pioces 0f Me (Geffen/ 1
ICKELBACK Feai’ Way Too Damn Good (Roadrumer/I0/MG) 18
RYAN CABRERA On The Way Down (E.V.LA/Atiantic/ ]
JANET JACKSON Al Nite (Don't Stop} (Vipin/ (]
USHER Confessions Part 2 (Laface/Zomba/ 7
PETEY PABLO Freek-A-Look Uive/Zomba/ 5
MANA MERA You're The Ordy One (Cokmbia/ 5
JOJO Loave (Get Out) (BlackGromd/Unwersal 4
LOS LONELY BOYS Heaven (OnEnic/ 4
H. & H. DUFF Our Lips Are Sealed (Buenia VistaHolywood) ]
CASSIDY F/MASHONDA Get No Better L/RMG/ ]
FRANMEE How You Do Marny/ 4
OUTKAST Roses (LafaceZomba/ 3
TRAPT Echo (Warmer Bras) 3
CALLING Ou Lives (RCARMG) 3
KEVIN LYTTLE Tum Me On (Atisoric/ 3
SUZY K. Circle (Vodwry 3
DESOL Spin Around (Curty 3
Most
IncreasedPlays

TOTAL

PLAY
ARTIST TITLE LABEL(S) INCREASE
BRITNEY SPEARS Everytime (ive/Zomba/ +301
MIS-TEEQ Scandalous (Reprise/ +215
USHER Burn (LaFaceZomba) +205
OUTKAST Roses Leface/Zomba/ +183
M. WINANS fENYA & P. DIDOY | Don'L. /Bad Boy/Universall +158
ASHLEE SIMPSOM Pieces 0f Me Geffan/ +155
PETEY PABLO Frosk-A-Loek LveZomba/ +130
KEVIN LYTTLE Turn Me On Atisatic/ 123
J0J0 Leave (Get Dut) (BlackGroundUnversal +119
CHRSSTINA MILIAN Dip ht Low (Isiand UG/ +109
K. WEST #/S. JORNSON All Falls Down (Roc-A-FalaiD/MG)  +108
SUGABABES Hole In The Head (interscope/ +101
LS LONELY BOYS Heaven (v/Epic/ +92
JANET JACKSON Al Nite (Don't Stop) /Virgse/ +8
SWITCHFOOT Meant To Live /Red int/Cobmisa/ +00
BEYONCE Naughty Girl (Coembia/ +12
YELLOWCARD Ocesn Averue Capwiad +87
ALICIA KEYS If | Ain't Got You (/RM6) +58
0. & M. DUFF Our Lips Are Seelod (Bowns Vistatiolywood)  +51
MARIA MENA You're The Only One Calmiie/ +58
MICKELBACK Feslin’ Way Too Damn Geed (RoadrumerUMG) +48
AVIIL LAVIGNE Don't Tell Me (ArstaRM6/ +47
LENIY KRAVITZ Where Are We Runnin”? (Virpiy/ +45
NIA SXY Move Ya Body (Mext Plataselinversal +8
JAY-Z Oirt Off Your Shoulder (Roc: A-Felat0/MG) +4
TRAPT Echo (Warser Bros) +40
SUZV K. Circle (Yol +4
SEETHER fIAMY LEE Broken (Windagy +3
TWISTA Overnight Celebrity (Ariaetic/ +35
TRAIN When | Look Te The Sky (Cobmbsa/ +3

ALY Voo

céCustom Production - Cailouts, Montages & Video Hooks
<5Digital, Clear, Consistent ) <5 70,000 + Song Library )
<5All Formats & International Titles ) <> On-Time Delivery )

( Emall: hooks@hooks.com N
www.hooks.com
FAX: (T70)452-4875

18 Perimeter Park Drive, #109
Atlanta, GA 30341-1324

For The Best Auditorium
Test Hook Tapes

2 | Michael Pelaia

The Workd's Prewise Music Howk Sorvies

O s e\ (770)452-HOOK (4665) )
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5« CHRI/POP_ -

» May 28, 2004

Iﬂ America’s Best Testing CHR/Pop Songs
TE mh, 12 + For The Week Ending 5/28/04

roweneo(3] N EDIARASK

w w w
Artist Title (Label) TW LW Famil. Burn 12-17 18-24 25-34
HOOBASTANK The Reason /island/D/MG/ 431 426 95% 18% 442 432 4N
MAROON 5 This Love (Octone///RMG/ 413 406 99% 41% 391 418 421
BRITNEY SPEARS Everytime Wve/Zomba/ 490 - 89% 5% 425 390 364
SWITCHFOOT Meant To Live (Red /nk/Columbval 400 396 73% 1a% 429 400 342
USHER fILUDACRIS & LIL' JON Yeah flaface/Zomba) 398 398 99% 45% 399 405 394
JOJO Leave (Get Outl (BlackGroundUmversal) 393 - 61% 9% 424 393 384
USHER Burn L aFace/Zombal 391 391 9% 2% 414 408 351
EVANESCENCE My immortal /Wind.up/ 390 391 99% 51% 383 397 385

KIMBERLEY LOCKE 8th World Wonder (CurtyReprse/) 386 381 92% 19% 379 391 3N
M. WINANS 1/ERYA... | Don't... (Bad Boy/Universal] 384 362 93% 21% 378 388 AW

YELLOWCARD Ocean Avenue Capitoll 378 390 7% 1% 431 AN 3%
AVRIL LAVIGNE Don't Tell Me (Arista/RMG) 377 317 9% 5% 397 388 362
BLINK-182 | Miss You (Geffen/ 3713 3717 9% 5% 388 359 358
JESSICA SIMPSON With You Colunbia/ 372 369 9%% 56% 35 393 1368
BRITNEY SPEARS Toxic ive/Zombal 370 368 98% 51% 366 380 135
012 {/EMINEM My Band (Shady/interscope/ 369 377 98% 1% 389 360 368
THREE DAYS GRACE (! Hate) Everything... UveZomtad) 366 388 81% 22% 407 370 1308
BEYONCE' Naughty Girl (Columbia) 3627 359 g% 40% 343 357 3N
LIZ PHAIR Extraordinary (Capiral/ s - 68% 18% 373 3187 46
BLACK EYED PEAS Hey Mama (A&M/Interscope/ 360 368 M% % 138 s I
JESSICA SIMPSON Take My Breath Away [Cokmbia/ 353 348 9% 3% 388 389 278
MIS-TEEQ Scandalous (Reprise) 350 348 52% 12% 349 337 310
OUTKAST Roses (L af ace/Zomba/ . 349 354 9% % 3IM 319 3es
J-KWON Tipsy (So So Def/Zomba) 345 350 9% 45% I 348 342
CHRISTINA MILIAN Dip It Low disiand/ID/MG/ Qe - 55% 15% 34 382 .
JAY-Z Drrt Off Your Shoulder (Roc-A-Fel1O/M6/ 3N 335 80% % 345 343 Al
OUTKAST The Way You Move (LaFace/Zomba/ 3 343 % % I 333 3%
CHINGY One Call Away (DTP/Caprtol/ 335 345 %% 4% 34 337 315
CASSIDY /R. KELLY Hotel L/RM6/ 318 3118 % S1% 148 300 Im

Total sampie sive is 473 respondents. Tetal sverage faverabilily estimales are based on a scak of 1-5. (1=0islike very much. 5 = lke
very much). Total tamiliarity represents the percentage of respondents who recognized the song. Tetal berm represents the number
of respondents who sald they are tired of hearing the song. Songs mus! have 40% famiarity to appear on survey. Sample composdion
i based on persons 12+. Persons are screened via the Internet. Once passed, they can lake the musi tes! based on the format/music
preference. RateTheMusic.com results are not meant lo replace callout research. The results are ttended to show opinfons of
participants on the the Internet only. Rate TheMusic is 3 registered trademark of Rate TheMusic.com. The RTM system, is svalioble ler
local radio stations by caliing 818-377-5500. Rate TheMusic.com dais is provided by Medisbase Research, 3 divisien ol Promiers

\_ Radio Networks.

/

POWERED[ ]}
RR CHR/POPTOP30  yiniiBASE |

CANADA
X €k ARTIST TITLE LABEL(S W s "o st

1 BEYONCE' Naughty Girl (Columbial 553 +50 7 9
4 MAROON 5 This Love (OctonelV/AMG) 459 454 7 120
2 USHER HILUDACRIS & LIL' JOR Yeah (laFaceiZomba) 429 +6 712
7 M. WINANS fIENYA_. | Don't_. Bad Boy/Universall 425 477 7 80
6 HOOBASTANK The Reason (/sland//0JMG) 419 +60 7 8N I
3 6  BLACKEYED PEAS Hey Mama (A&Minterscope/ 399 B 7 180
9 @  USHER Bum Laface/Zomba) B +55 T 6O
5 8  DI21IEMINEM My Band (Shady/interscape/ 381 4 7 80
8 @ AVRIL LAVIGNE Don't Tell Me (drista/AMG) 364 +29 7 20
10 & KESHIA CHANTE Bad Boy (VW/BMG Music Canada) 380 +46 7 1 |
1 BLINK-182 | Miss You (Geffen) 28 412 7 90
12 OUTKAST Roses {aFace/Zomba/ 62 +32 7 90
13 ® X-QUISITE Sassy Thang (Warner Mussc Canadal 8 +15 5 210
15 K. WEST {/S. JOHNSON Al Fals... Roc-A-Fela/iDMG) 236 +25 5 s
14 BRITNEY SPEARS Toxic (UveiZombal 225 +9 7130
18 © ALAMS MORISSETTE Everything Mavenck/Repise/ 220 +49 7 m
17 @ NELLY FURTADO Try (DreamWorks/interscope) N7 & § 50
16 18 J-KWON Tipsy (So So DetiZomba) 186 22 7 90
25 CHRISTINA MILIAN Dip It Low (Istand/UMG) 18 0 2 4
26 SEAN PAUL 'm Stilin Love With You (VP/Atiantic) 183 +32 I m
23 MIS-TEEQ Scandalous (Reprise/ 178+ 2 nm
2 RASMUS In The Shadows (Universa// 178 +17 ¢ 6
2 PETEY PABLO Freek-A-Loek (/ive/Zomba/ 175 +18 2 s
28 & GLENN LEWIS Back For More (£pc/ 188 +27 7100

[Debiar> @ SIMPLE PLAN Don't Wanna... (Wamer Bros./ 191 +28 1 50
2] TWISTA Ovemight Celebrity (Atisntic/ 159 +8 I
- OUTKAST Hey Ya! (LaFaceZomba/ 158 +29 6§ 120
2 28 EVANESCENCE My krmortal Wind up/ 157 B 7
21 29  CASSIOY R KELLY Hotel L/RMG) 153 9 7 1
19 30  3DOORS DOWN Away From... (Repubdc/Unversall 151 12 5

16 Canadian CHR reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks
Songs ranked by total plays for the airplay week of 5/16-5/22. Bullets appear on songs gaining plays or rematning flat from
previous week. It two songs are tied in total plays, the song with the larger increase in plays s placed first. Songs beiow No.
15 are moved to recurrent after 20 weeks on the chart. Most Added is the totat number of new adds officialty reported to R&R
by each reporting staion. Songs unreported as adds do not count toward overall total stations playing a song. € Indicates

\Cancon. © 2004, R&R, Inc. J

A CORNUCOPIA OF PEOPLE Epic Records artists Los Lonely Boys
stopped by WPXY (98PXY)/Rochester, NY's Spezzano in the Morning fo hang out
and chat. Seen here are (I-r) Epic’s Alex Levy, WPXY PD Mike Danger and morning
co-host Sandy Waters, bandmember JoJo, WPXY moming host Scolt Spezzana,
bandmembers Ringo and Henry and WPXY morning show producer Carson.

r

. Please Send Your Photos

R&R wants your best snapshots
{color or black & white).

Please inciude the names and titles of all pictured and

send them to;

DON'T THEY MAKE A CUTE PAIR? Here's WWWO (Q100yAtianta OM/PD/afternoon guy Dylan Sprague (1) R&R, ¢/o Keith Berman: kberman@radioandrecords.com

taking a moment out of his busy schedule to give Blackground/Universal artist JoJo & one-armed hug.

www americanradiohistorv com
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dthompson@radioandrecords.com

ParT ONE OF A Two-PART SERIES

Station Concerts That
Don’t Put You To Sleep

Whiz Bang Productions takes radio
shows to the next level

“’ hat happened to the joy of doing radio concerts?
It seems as though every year it gets a bit more diffi-
cult for programmers to assemble a lineup that will
make their concert the must-see event of the year in

their market.

Fewer stations are doing annual
radio concerts for reasons ranging
from weak ticket sales for
prior shows to a lack of
compelling artists from
which to choose. Many
programmers find it easi-
er to tie their station in to
a tour that is passing
through their market than
to deal with the stress and
headaches that come with E
planning a radio concert
and the frenzy on the day
of the show, when you're trying to
stick to the schedule and dealing with
the artists (which can be like running
your own daycare center for the
evening).

On the flip side, those who attend
the shows — although just a small
percentage of the station’s listeners —
look forward to them like kids wait-
ing to open presents on Christmas
mornifg. They will do just about
anything to score a pair of tickets,
and it’s not unusual for them to wait
in line for the tickets to go on sale,

Greg Guzzetta

hoping to get good seats to see their
favorite artists, or to drop a chunk of
change on tickets without
knowing the artist lineup.
These are just some of
/| the things that happen
when a station brands its
show as a must-see event.
Such branding can be dif-
9 ficult though. Not all sta-
tions are successful at it,
but there are a few that do
it damn well. On-air pre-
sentation is key when sell-
ing a radio show to your listeners.

The Importance
Of Production

OK, now let's say you've done a
great job of branding and selling the
show. Tickets have been snapped up
and excitement is building. The next
challenge is keeping the audience
entertained once you get them to the
show. If you fail to wow them, they
may not be there next year. We get
spoiled sometimes, because we work
in the industry and typically get free

~-

DA NEW BAND? Now that Da Band is no longer a group, looks like a few
of the former members will have a lot of time on their hands. The days of
yelling. fighting and belng selfish have come to an end. Thanks for the laughs,
Diday. 1 got to admit that It was ghetto-fabulous entertalnment at its best. Here's”
a photo from the good old days, when members of Da Band stopped by WHHH
(Hot 96.3)Indianapolis. Seen here (I-r) are Da Band's Sarah, WHHH MD Wirekk
One and Band member Babbs.

“There’s nothing as
special as the minute
a band hits the stage
in a big arena or
stadium and the kids
go crazy. That adren-
aline rush — there’s
nothing like it.”

tickets to see our favorite artists. If we
had to pay for those tickets, like our
listeners do, we’d sure expect to get
our money's worth, right?

So what can you do to make a
show compelling from start to fin-
ish and keep people coming back
year after year? Blow some shit up
on stage! Just kidding. Actually,
this is where production comes into
play.

Outside of the lineup, a well-pro-
duced show containing all the right
elements is key to keeping the audi-
ence entertained, and that means hir-
ing the right person to produce the
show. This week and next we talk to
Greg Guzzetta of Whiz Bang Pro-
ductions — a live-event and video
production company that produces
radio shows, television spots for sta-
tions and sporting events — about
his experiences putting on all kinds
of shows.

Production Whiz

Guzzetta has been involved in pro-
ducing live music for nearly 22 years.
“I toured with everyone from Jane’s
Addiction to Stone Temple Pilots to
Amy Grant and Andy Williams,”
says Guzzetta. “1 also did big Neil
Diamond tours and metal bands in

After getting his start on the sound
crew for a band, Guzzetta, over time,
added lighting design and produc-

for talent. Host Eric Powers
of KUBE/Seattie and our

and give their opinions on
various jocks in the catego-
ries of moming, aftermoon

_and evening talent.
Judges so far include WBHJ/
Birmingham's Mickey Johnson,

now at www.radioandrecords.com.

R&R Convention Update

Friday, June 25. Garve that date into your membrane.
The “Radio Idol” session will change the way you shop

panel of judges will introduce

KPWR/Los Angeles' Jimmy Steal, WQHT/New York's Ebro, KOHT/
Tucson's R-Dub and KISV/Bakersfield's Bob Lewis.
Don't miss one thrilling minute of R&R Convention 2004, Register

RR convention 200

tion and tour management to his re-
sume. “l jumped on the road when |
was 18 with a group from Los Ange-
les called The Blasters,” he says.
“They kind of took me under their
wing.”

During this time Guzzetta part-
nered with Rob Buswell — who
would later launch his own talent-
booking company, Pro Events — to
produce shows at the Califomia State
University in Fullerton, CA. “We pro-
duced shows on campus for five
years, and we kind of decided that's
what we wanted to do,” Guzzetta
says.

“We rocked the campus for five
years and were able to figure out how
to do concerts with money from the
state. We made all our mistakes with
money from the state and learned our
craft. Then we went off and worked
for Avalon Attractions for a few
years. Rob went in the marketing and
booking direction, and I stayed in
production.”

The Rush

Later, burned out by the grueling
demands of touring and wanting to
spend more time at home, Guzzetta
decided to fransition into another
profession. “l got a job at Saban En-
tertainment, the company that pro-
duced Power Rangers and a bunch of
kids’ entertainment,” he says. “1start-
ed out as a post-production guy in
the machine room and learned as
much as I could.

“A year later | was hired in the
special-projects department, where |
was a producer and an editor. We
produced everything from Power
Rangers specials for television all the
way up to upfront sales presentations
for the marketing department.”

Music was still in his blood,
though, and after a push from his old
friend Buswell, Guzzetta formed
Whiz Bang Productions and started
producing liveshows again. “There’s
nothing as special as the minute a
band hits the stage in a big arena or
stadium and the kids go crazy,”
Guzzetta says. “That adrenaline rush
— there’s nothing like it.

“llove doing television, video and
all that, but  always missed that rush.
Then Rob approached me about
helping out one of his clients, and |
was able to take what I had learned
from the TV side of things and all
those years of concert production

www americanradiohistorv com

and apply it to one big event for these
radio stations.”

A Unique Experience

Now in its sixth year of existence,
Whiz Bang has produced shows for
KROQ/Los Angeles (the company
did the station’s very first Weenie
Roast, and Guzzetta’s wife used to be
KROQ's promotions director), KIIS/
Los Angeles, KUBE/Seattle, WLLD/
Tampa, KDGS/Wichita, WPGC/
Washington, KUUU/Salt Lake City,
KYLD/San Francisco and many
more. He’s also produced a few
shows for such artists as 50 Cent and
Ludacris.

“| was able to take
what | had leamed
from the TV side of
things and all those
years of concert
production and
apply it to one big
event for these
radio stations.”

“I'm really dosely affiliated with
several other companies, like Rob
Buswell’s Pro Events and Lael Fray’s
Event Group,” Guzzetta says. “They
both have marketing backgrounds,
but they are both big talent bookers
as well. Having this unique experi-
ence with the radio stations really
helps.”

Guzzetta and his crew are current-
ly making preparations for the KUBE
93 Summer Jam at the Gorge Amphi-
theatre in Quincy, WA on July 31.
Check out next week’s issue of R&R
to see how he and Whiz Bang Produc-
tions have helped the station take its
annual concert to the next level with
their expertise in the various fields of
production, making the Summer Jam
the must-see event in the market and
one of the hottest and most well-at-
tended radio show's out there.
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r 32 < - CHRIRHYTHMIC TOP 50 ﬁmﬁv
p— _
e May 28, 2004 ° .
1 s = ®
‘ | = B ARTST TIE LABEL(S) s s A%ﬁ‘cz wse e | Most Added
‘ ‘ [ 1 1 USHER Burn (LaFace/Zomba) 5617 1145 602903 13 810 | wrww.rradds.com
2 2  BEYONCE' Naughty Girl (Columbia) 4990 -267 438288 1" 80/0 ARTIST TITLE LABEL(S) ADDS
5 o TWISTA Overnight Celebrity /(At/antic/ . 4852 +56 560789 14 82/0 JAY-Z 99 Problems (Roc-A-Feda/0IMG) 51
‘ 3 4 M. WINANS fIENYA & P. 0I00Y | Don't Wanna Know (Bad Boy/Universal) 4559 414 571985 18 750 | UL FLIP Sunshine (Sucka Free/loudCokmbia/ Q
) 6 €© PETEY PABLO Freek-Aleek Wive/Zomba)  * 4494  +163 520088 21 g1 | Vh LevsGetAway /Grand Hustleidtionti/ ot
2 ! HOUSTON fICHINGY & NATE DOGG ! Like That (Capital "
‘ | 9 0 USHER Confessions Part 2 {laFace/Zomba/ 4306 +528° 418205 7 36112 | ysHER Confessions Part 2 £ s scaZomba) 12
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Artist Title (Label) ™ LW Famillarity Burn  12-17 18-24 25-34
USHER Burn L aF ace/Zomba/ 448 436 99% 15% 445 451 454 armisT: Bone Crusher
USHER fLUDACRIS & LIL’ JON Yeah (LaFace/Zomba) 432 433 100% 3% 425 441 4n LageL: S0 So Det/Zomba
USHER Confessions Part 2 L aF ace/Zomba) 432 428 6% 8% 436 426 A3¢ | |VUEUTMmSTe
MARIO WINANS f/ENYA & P. DIDDY | Don't Wanna Know (Bad Boy/Universall 816 412  97%  29% 412 404 429 hen Wayne Hardnett picked |
TWISTA Overnight Celebrity (Atlantic/ 415 390 85% 16% 424 411 - 425 the name Bone Crusher as
KANYE WEST H/SYLEENA JONNSON Afl Fails Down (Roc-A-Feka/QUMG) 412 392 90% 23% 425 396 - 4.20 his rap moniker, it was no joke. The
CHRISTINA MILIAN Dip It Low fIsiand/IDJMG) 407 402 68% 1% 417 419 400 big and brawny Atlanta native not
NINA SKY Move Ya Body MVext PlateaulUniversal 405 397 54% 7% 398 416 378 only has the size of someone who can crush your bones,
JAY-Z Dirt Off Your Shoulder (Roc-A-Fella//IDJME) 404 387 86% 4% 416 4.06 3.88 he's aiso got the voice to back it up. While tearing up Atlanta’s
ALICIA KEYS It | Ain't Got You L/AMG) 403 377 9% 1% 395 382 409 underground scene, Bone Crusher gained the attention of
OUTKAST Roses (LaFace/Zomba/ 398 38t 7% 28% 4.10 391 382 Jermaine Dupri, who made the rapper his first signing as
DILATED PEOPLES f/KANYE WEST This Way /Caprtoll 395 387 53% 8% 4.04 4.02 348 CEO of So So Def. Bone Crusher then got the nation's Atten-
-KWON Tipsy (S0 So DeiiZomba) : 35 1\ wR W% 42 s AN chun! with his debut album’s lead single, “Never Scared.”
CHINGY One Call AWl'y /DTP/E@!N/ 393 388 7% % 4.02 388 388 Now Hardnett is ready to conguer the sophomore slump
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z:’s‘s"rm "':‘ _— :;" - B"""’u/ — . :':: " 7: :57: ? :':: ;’.: 3‘:: ing aibum, Fight Music. Though the song suggests to women
UNG Wu::f :;;“ l[‘:.t F: K‘:wﬂ::l:::;c:::T It Up L/RMG) 3‘78 3.95 50% zl: C.N 3.:7 :.‘0 RN SNGD S WO i iy SRR, T o
L s 'P, i : . . i ' " describes what Bone Crusher often does during perfor-
PETEY PABLO Froek-A-Leek Lnve/Zomba) 316 37n7 89% 27% 407 382 .17 . ; " 4 .
LUDKCRIE tchis Bl A — a2 38 % K 880 e — mances — he is known for taking off his shirt and doing his
= e . . , . : = dance, the Fat Man Stomp. Joining Bone Crusher on “Clothes
SEAN PAUL I'm Still in Love With You (VP/Atiswtxc/ N 315 6% 6% 383 376 357 Off” are none other than the Ying Yang Twins. -
D12 HEMINEM My Band (Shady/Interscope/ 370 385 98% a™% 3IN 3.70 327 the trio together in the Dupri -di?ectedgcll 10r‘ the son
YING YANG TWINS f/LIL’ JON & THE EASTSIDE BOYZ Sah Shaker 7V7) 382 350 84% 42% 390 370 315 e %‘lo - rem,er‘: s Ap - ,ga
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Total sample size is 361 respondents. Total average feverabilty estimates are based on 3 scake of 1-5. (1=distike very much, 5 = fike very much). Total familiarfty the road, playing with D12 and Slum Village from June
represents the percentage of respondents who recognized the song. Total ber represents the number of respondents who said they are tired of hearing the song. Songs 1910 July 15. Reportedly, Bone Crusher has landed a few
must have 40% famikarity 10 appear on survey. Sampie composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music . . " . "
test based on the format/music preference. Rate TheMusic.com results are not meant to replace callout research. The results are 10 show op of participants movie roles as well, mcludmg one in a John Smgleton
on the the Internet only. Rate TheMusic is a regi rk of RateTheMusic.com. The RTM system, is avaliable fas local radio siations by calling 818-377-5300. film about pimps.
\_ RateTheMusic.com data is provided by Medisbase Ressarch. a division of Premiers Radio Networks. ) U )
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Are You Prepared?

Planning your promotional calendar for the year

F inally, the weather is warm, and your station is cel-
ebrating with great outdoor promotions and events. So
why should you be thinking about your fall back-to-
school concert or a winter coat drive now? Because
planning your promotional calendar far in advance is
the key to successful events, as well as a cohesive and

uncluttered on-air sound.

Whether you’re a programmer
with a million-dollar budget and a
staff of 10 or you're working with no
budget and one intern,
you should be putting to-
gether a calendar of
events and on-air promo-
tions. Planning helps you
program a better sound-
ing station and lets your
promotions staff be more §
prepared and on top of
their game. It means pro-
duction has time to be
more creative with promos and
gives sales more time to sell the sta-
tion to its fullest potential. And if
you oversee more than one station,
there’s an even greater reason to
plan: to protect your own sanity.

Some of the top programmers in
the country are also top planners.
Here’s why and how they set their
calendars, as well as some of their
secrets for staying prepared.

Chuck Alkins

OM, KATZ &
KMJMY/St. Louis

Years ago programmers would
just wing it. Besides the annual
birthday bash or family day your
station held, you were basically
scheduling things as they came up.
Even the big events, you might have
started planning a month or two
out, and that was it. But today it's
very different.

I started to see how planning
ahead could make my life a whole
lot easier after one of our Sr. VPs re-
quested that the programmers pre-
pare a promotional schedule for
each ratings period. So now we plan
our events out quarter by quarter.
Not only can we set the dates for our
annual events months, or even a
year, beforehand, wecando it all in
about an hour or two with a few key
people from programming, promo-
tions and sales. It doesn't take much
time, yet it is super time-saving in
the long run,_

o

Chuck Atkins

In fact, I just came out of a meet-
ing to go over final details for much
of our summer schedule. Just seeing
7 it all laid out on paper
| gives you a different per-
spective as a program-
mer. | can see where there
may be weeks when we
potentially could be very
cluttered on-air, and | can
make the appropriate
changes now to avoid
that. You can also see the
holes where you can plug
in whatever might come up.

Keep in mind, there are few
events you can do on a last-minute
basis. Unless you have an act like
Prince, who generally swoops into
town and announces a show that
will happen three days later, or you
plug a track date into a club night
that already has a built-in audience,
last-minute events don’t work.

For our stations, you can count on
at least one major event per quarter,
and the NTR events are growing
each year. Our big annual summer
happenings include the Hoodie
Awards and a birthday bash, which
we started to organize, literally, a
year ago. But we also have several
expos throughout the year, includ-
ing a bridal fair and a home buyers’
seminar, and we just wrapped up
our first Pet Expo, which
was very successful.
Now | know that we will
have to make room for
that again on next year’s
schedule.

Especially with NTR
events such as these, it
helps to give the sales
department as much no-
tice as possible to get
sponsors. | also make a
point of having our promotions and
marketing person in the weekly

sales meetings so she can constant- -

ly update the sales team on the cal-
endar of events and when we will
start to promote an event. For most
events, it's at least six weeks out.

Derrick Brown

I really see no downside to plan-
ning the year. In fact, it can help you
to best utilize the budget you have.
You know what they say: If you
don’t use it, you lose it. So we use
every last dollar, but we make sure
it's spent wisely.

Derrick Brewn

PD, WHQT
(Hot 105)/Miami

We set our yearly calendar with
all our major events, and then, four
times per year, myself, my promo-
tions director, the production direc-
tor, the Asst. PD and the promotions
assistant will sit and brainstorm for
upcoming quarters. Right now
we're working on ideas for January
to March 2005.

This is really about planning for
the-bigger events and on-air cam-
paigns, as well as marketing. Major
events for us are any that draw more
than 10,000 people, and there are
quite a few station and community
events that we are involved in that
apply. Many times in our brain-
storming sessions we actuaily start
with the things further down the
line and work our way back to the
present. By doing it that way, the
present is usually on-point, because
we've been handling that business
for several months by then.

In today’s advertising world,
companies need to know a year in
advance, sometimes, what you're
planning, so they can include it in
their buys. So, since we know that
we're going to be part of a particu-
lar Miami festival again next year,
we let Coca-Cola know that now.
With many of these events, we
know they will always fall
on a specific weekend, like
the first weekend in May
or the Fourth of July week-
end. It’s pretty consistent
from year to year.

Planning ahead can
also help you get a bigger
budget and help you bet-
ter allocate the budget you
have. Programmers never
used to have to worry
about these types of things; you just
had an event and asked for some
money to make it happen. Compa-
nies don’t work like that anymore.
If you didn‘t:factor it in when you
submitted your yearly budget for
promotions, you're out of luck.

Convention 2004:

e Date: June 24-26.

¢ Place: Beverly Hilton Hotel,
Beverty Hills, CA.

group code RRC.

Convention Essentials

What's better than three days in the Los Angeles? Three
days in L.A. when you can actually learn something about
your business, as well as network with your peers and the
top decisionmakers in the biz.
Here are all the important details
you need to know about R&R

¢ Hotel rates & information: Call
310-285-1307 or 800-HILTONS, and ask for the R&R Conven-
tion Rate of $184.00 per night (available on a first-come, first-

served-basis), or go to www.beverlyhills. hilton.com and use the

* Registration: Online at www.radioandrecords.com, click on
“Conventions/summits.” Early bird registration ends May 28.
Urban sessions: Friday, June 25, 3-5 pm: “Urban Radio on
the Edge,” “Urban AC: Is It Time for Hip-Hop?”

Industry Achievement Awards: Friday, June 25, 6-8 pm.

RR convention 2004
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Having a plan also helps pro-
grammers work better with the
record labels. | was taught early on
by Sam Weaver that you have to be
prospective. Being ahead of the
curve with the labels gives you an
advantage. | always keep up with
what artists are coming out with
new albums and when they’re com-
ing through on tour. If I know a re-
lease date or tour date
coordinates withan event
or promotion we're do-
ing, that makes it easier
on both myself and the
label. The labels are find-
ing this is a better way to
work records as well.

Thereare always going
to be some folks on the
record side who are only
focused on the here and now, but the
savvy ones know that we also need
to be talking about what they have
coming up and how we can coordi-
nate our efforts. While everyone else
is asking about an artist who just re-
leased a new single now, | was prob-
ably asking about the artist six
months ago.

Some programmers might be-
lieve that they can’t be spontaneous
if they have a planned event calen-
dar, but, in fact, it allows you to be
more spontaneous — you can plan
to be spontaneous. If you have a
winning weekend scheduled, just
plug in whoever happens to be the
hot artist at the moment.

Planning also lets you be more
creative. It's the difference between
throwing on a contest for listeners
to win tickets to see Ginuwine and
doing a promotion where you can
“spend the night” with Ginuwine,
including dinner, a hotel, a limou-
sine and more.

Maurice DeVoe

PD, KRWP
(Power 97.5)/Houston

Near the end of every year, usu-
ally around budget-planning time,
my staff and I put together a plan for
the year coming up. We get togeth-
er, and first we look at everything

m

Maurice DeVoe

we did the previous year and ask,
What was successful? What wasn’t?
How could we make it better?

We also think of things that we
would have liked to have done but
couldn’t for some reason. That's
why we keep a file all year of ideas
— ones we were able to implement,
as well as the ones we did not. We
throw it all up on a board, and then
we edit it down and lay it
all out quarterly. So by
December we've already
started working on Janu-
ary to March of the fol-
lowing year.

It's important to have
people from different de-
partments — sales, pro-
motions and program-
ming — give their input,
because we each might have a dif-
ferent perspective on an event. What
might have been a successful pro-
motion for the sales department was
not so successful for programming,
so you have to figure out how to
make it work for both the next time
you do it, or when you do some-
thing similar.

Being flexible with your calendar
is also important. If something
comes up that you know is a great
concept, do you have a plan in place
to be able to make it happen quick-
ly? We all know there are times
when the sales department Jus to get
a promotion on-air. Can you look at
your calendar quickly and see when
you can get it on without compet-
ing with an important promotion or
event already in place?

There are also times when a com-
munity event or local tragedy dic-
tates that you change your plans on
the air. Being open to such changes
is just as important as having a plan
in place.

Lastly, you have to know when
to turn things down. If it isn’t of
value to your station, you have to
say no. Even when it's a great idea,
if you know you don’t have enough
time to pull it off right, you're prob-
ably better off not doing it than
making your station look bad by

doing it poorly.
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COYOTEPROMOTIONS.COM, a division of Adobe Graphics
& Design, Inc. started in 1989 in Sante Fe, New Mexico.
(We've grown since then.) We now serve over 2,500 clients

RULE #1
“Always treat the customer right, because
if you don’t, someone else will.

RULE #2
Don’t forget rule #1.
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R&R asks radio DJs for the hettest records jumping oft.

DJ Iran Walker
MD/Mixer, WKYS/Washington

Sham's “Vitamin S” (Atlantic): Reggae can do no wrong. This is No. 13
in requests. The phones light up every time we play it. It started out in
our mix show, but it's beginning to take on a life of its own. Besides, who
isn't looking for some Vitamin S? ® New Edition’s “Hot 2 Nite” (Bad Boy/
Universal): This record has great energy and a hot beat, plus N.E. sound
as if they never left. It's in the mix show here and already getting pretty
good phones, even without a video. | see a lot of the “N.E. Heart Break”
in the coming months. ® Oryan's “Take It Slow” (T.U.G./Universal): It's
Marques Houston and the little brother of B2K’s Omarion. Now that he
has a turn at bat, he may very well hit a home run. This is a great ballad
that’s young enough to win the teens but grown and sexy enough to grab
the adults. ® Whop-En-Em’s “The Sunglasses Joint” (Pleasant House):
An adult go-go song with a Caribbean vibe that just feels so good. Per-
fect for a Washington, DC summer.

.
DJ iran Waiker

Ron Thomas
PD, WAKB & WFXA /Augusta, GA

Right now, and all year, & =
WFXA /Augusta, GA is making voter registration our main community
campaign. We kicked off about two months ago, and we have regis-
tration sites at all of our live remotes and station events. ® By offering
registration at all our remotes, we make it convenient for our listeners
to register. They might not know where to go otherwise. Or
they might come down for our event and be inspired to reg-
ister on the spur of the moment. So, whenever we are do-
ing a promotion, we are also doing a public service as
well. ® At the beginning it was slow — we might get three
or four people registering in a two-hour period. Now we’re
up to 10-15 people in those two hours. We plan to continue
this throughout the year. ® We also had a very successful health-
awareness campaign during February, which was Cancer Awareness
Month. It's so important to get people to go to their doctor for annual
checkups, so we ran a PSA campaign voiced by local doctors and com-
munity leaders on the importance of getting annual checkups for things
like prostate and breast cancer. @ We had the mayor, the assistant
mayor, a former mayor, the county commissioner, the president of a
local college and several others participate. These are all folks who are
recognizable to the listeners, so that helps. ® We just wrapped up our
annual May Fest, which drew between 10,000 and 12,000 people. It
was our 28th annual May Fest. It's a lot like a family reunion with ven-
dors and performers. We have gospel music from 10am-noon, then the
secular music starts. This year's performers included Lloyd Banks, ATL,
Lil Scrappy, Bone Crusher and D-Rock of The Ying Yang Twins, as well
as a number of local and regional acts.

ARTIST: Cassidy

LABEL: J/RMG

CURRENT PROJECT: Split Personality
IN STORES: Now

CURRENT SINGLE: “Get No Better”
HomeTown: Philadelphia

sy DANA HALL/URBAN EDITOR

ersonal Stats: Cassidy was born
Barry Reese and grew up on the
streets of Philadelphia. By the time he
was 16, he was already gaining notice
as a rapper, winning battles on WPHI/
Philly’s hip-hop show, The Cipher. His
talent drew the attention of many in the
Philly music community, including Wil-
liam Hart, record-label entrepreneur
and former lead singer of the "60s and
*708 doo-wop group The Delfonics.
Later Cassidy had a chance meeting
in a barbershop with Terrance Dean, fa-
ther of producer Swizz Beats, which led
to a deal with the Ruff Ryders crew.
Cassidy was signed along with Shizz
Lansky and Cal Akbar as part of a trio
called Larsiny. Unfortunately, Larsiny
was shelved, but Cass stayed on with
Ruff Ryders, ghostwriting and makirig
guest appearances on a number of
projects, including the Ruff Ryders Ryde
or Die compilations and Nas’ remix of
“The General.” All the while, Cassidy
continued to work closely with Swizz

TALK BACK TO R&R!

Do you have questions, comments or feedback
regarding this column or other issues?

Call me at 201-656-3431
or e-mail:
dhall@radioandrecords.com

Beats and was eventually signed as a
solo artist when the producer got a deal
for his Full Surface Records with J/RMG.

The Album: Split Personality im-
pressed the jaded music industry by de-
buting at No. 2 and then selling 100,000
copies in the first week of release. Not
bad for a virtual unknown. Cassidy’s
first single — “Hotel,” written and pro-
duced by Pied Piper R. Kelly — reached
the top 10 and proved he was a candi-
date for greater things to come. Also
working on the freshman set are Swizz
Beats himself, Rockwilder, Battlecat,
Drop and Neo.

The album is broken into three sec-
tions, each representing one of Cassidy’s
multiple personalities. The first section.
“Cassidy,” reflects his newfound fame.
The second part, “Tha Problem,” is more
reflective of the street style he devel-
oped while battling on mix tapes in
Philly. The third section is called “B.
Reese,” his given name, and the one he
says his family knows him by. His cur-
rent single, “Get No Better,” features
labelmate Moshanda, while the video
for the single is a virtual Full Surface
family affair, including guest appear-
ances by Swizz and Moshanda, as well
as Kanye West and model Vida Guerra.
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| 13 @ USHER Burn (LaFacelZomba) 637 +146 7866 6 5 | b NAWSURARP AROYIDL Gafylmenss 2
] 10 PRINCE Musicology (Columbial 582 -56 71956 8 3810 |
| 8 11 MUSIQ Whoknows (Def Sol/IBJMG) 561 77 61823 14 218 [
| n 12 KEM Love Calls /Motown/Universall 543 -26 76619 68 330
12 13 TAMIA Questions (Atiantic/ 461 46 38489 9 34/0
| 4 Most
16 m DWELE Hoid On (Vargin/ 396 +52 37889 14 19/0
19 D M.WINANS HENYA & P. DIDDY | Dor't Wonea Know Bad Boplniversal 387 <88 ams1 & sz |/€reasedPlays
20 D CARL THOMAS Make It Akight (Bad Boy/Universall 380 +91 54836 6 221 B |
15 @ RUBEN STUDDARD What If L/AMG) 375 +26 31718 7 291 ABIGSY) TTRE"AOREY o OB
17 ) AVANT Don't Take Your Love Away (Geffen) 312 +31 72598 11 9)0 | USHER Bun laaceZombs) b
18 19 BABYFACE The Loneliness (Arista/AMG/ 297 33 20950 19 280 ’J’g:"g:cg:'s's”‘;:;; p-—" o
| 30 @ PRINCE Call My Name /L‘olu'mblal 242 +120 28081 2 3224 CARL THOMAS Make It Aight Bad BoyUnversal +91
22 @ LASHELL GRIFFIN Free (Epic/ 236 +32 18945 3 2501 M. WINANS {/ENYA & P. DIDDY | Don't... (Bad Boy/Unwersal  +88
| 21 22 ANTHONY HAMILTON Charlene (So So Def/Zombs/ 222 1 16917 15 1511 USHER HLUDACRIS & LWL JOR Yeah (aface/Zombal +14 |
23 @ MONICA U Shouid've Known Better LJ/RMG) 218 +15 13120 5 14/0 TEMPTATIONS Somettwng Special (MorownUniversal) +b64
25 @ MARY J.BLIGE It's A Wrap (Geffen/ 208 +25 16827 3 7)1 | RNELLY Hapoy Peogle LineiZomba/ ‘5:
| | 27 @ ANGIE STONE | Wonna Thark Ya L/AMG) B 2 M X R [ i i -
26 @ JESSE POWELL Did You Cry (Ligud 8/ 189 +13 7037 3 162
| 24 27  EN VOGUE Ocoh Boy (33rd Street/Funky Girl) 167 -29 11592 13 1610
[ @ USHER f/LUDACRIS & LIL" JON Yeah /LaFace/Zombs/ 152 +14 28420 1 0/0
| | 28 29  HIL ST. SOUL Pieces /Shanache/ 130 -1 12793 16 13/0 Most
29 30  GOAPELE Closer (Columbia) 118 5 9680 " 12/0
‘ . 42 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week Play ed Recurrents
(| of 5/16-5/22. Bullets appear on songs gaining plays or remaining flat trom previous week. If two songs are tied in total plays, the song with the larger increase in plays is oML |
| placed first. Songs below No. 15 are moved to recurrent atter 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each | ARTIST TITLE LABEL(S) PLAYS
| | reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week |
: | increases intotal plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQOH number. | R. KELLY Step In The Name Of Love Uive’Zomba/ 3718
| Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc AVANT Read Your Mind (Geffen/ Kk}
New & Active JOE More & More Uive'Zomba/ 3N
\ | SMOKIE MORFUL | Need You Now (EM/ Gospell 306
JOE Priceless (/ive'Zomba/ CARL THOMAS She Is (Bad Boy/Universal) ALICIA KEYS You Don't Know My Name L/RMG) 302
Total Plays: 115, Total Stations: 22, Adds: 4 Total Plays: 37, Total Stations: 5, Adds: 0 OQUTKAST The Way You Move / aFace/Zomba/ 300
AMEL LARRIEUX For Reat (Biss Lite/ WILL DOWNING A Milkon Ways (GRPIYMG) mn
Total Plays: 93, Total Stations: 8, Adds: 0 ALICIA KEYS Diary L/ZMG) HEATHER HEADLEY | Wish | Wasn't (REA/AMG) m
THEO Chemistry (TWP) IR oy R o T o 17 GERALD LEVERT U Got That Love (Cal 1t A Night) it/ 218
Total Plays: 66, Total Stations: 8, Adds: 0 RHIAN BENSON Words Hurt Too DKG/ KINDRED Far Away (Epic/ 188
TEMPTATIONS Something Special /Motown/Unwersal) Total Plays: 25, Total Stations: 10, Adds: 10 -
Total Plays: 64, Total Stations: 15, Adds: 3 Detailed station playlists for all R&R
GLAOYS KNIGHT "EDES.W ALEJANDRO Feelin’ Good (Vacilon) (Pyramd/ WiLL OCWNING mvﬂl'llof U & Me /GRPVMG) b repon.n are available on the web at
Total Plays: 62, Total Stations: 10, Adds: 0 Total Plays: 11, Total Stations: 13, Adds: 13 i s.com.
[ Soags rasked by tetal plays —

Radio’s Premiere Website

The Industry’s Newspaper with the
largest help wanted section
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Clear Channel tops 10 million; Infinity nears S million

-~

t. ~ountry’s top 18 companies — those that reap at least $9 million

in revenue from their Country stations — deliver almost 30 million
listeners a week to the format. Maintaining its position as Country’s
top cumer, Clear Channel boasts over one-third of that total with a
Country cume of over 10.1 million, a figure more than double that of

its closest rival, Infinity. After th

at, no other company garners more

than 2 million Country cume per week.

This week wraps up our look at the com-
panies controlling Country’s fortunes, with
the focus on audience. Last week’s column
contained the Country Companies Revenue
Ranker for all radio operators making at least
$8 million in 2003 from their Country radio
holdings. The “Radio Holdings at a Glance”
also listed the radio properties owned by ABC,
Bamnstable, Beasley, Bonneville, Citadel, Clear
Channel and Cox. Under each operator are
stations owned, 12+ share and cume compar-
isons for fall 2003-fall 2002, and revenue com-
parisons for 2003 vs. 2002.

This week we feature the audience compari-
sons for the 19 top Country-revenue companies,
along with “Radio Holdings at a Glance” for
Cumulus, Emmis, Entercom, Hall, Infinity, Jef-
ferson-Pilot, Joumnal Broadcast Group, NextMe-
dia, Regent, Saga and Susquehanna.

Of course, it's impassible to list everybody, so
Inarrowed it down to operators with at least $9
million in revenues from their Country outlets.
If I've inadvertently omitted your company or
station from these listings, please let me know.

Radio Holdings At A Glance

Following each station identification is the
Arbitron 12+ ranking from fall 03 and fall ‘02,

Next is the fall ‘03 Arbitron metro cume audi-
ence, in thousands, and the fall ‘02 figures, in
parentheses. Following that are the 2003 and
2002 station revenues listed in millions, except
in “Totals,” where actual figures for cume and
billing are shown.

Anote of “N/A" mears a figure was not avail-
able or not applicable.

The first set of figures under “Totals” shows
the number of Country stations owned by the
operator. It should also be noted that, for year-
to-year comparison purposes, recently or soon-
to-be acquired stations are listed under the old
parent, so revenue and cume numbers listed for
2003 are in the ownership totals for that parent
company. (Stations no longer owned by the op-
erator they are listed under for 2003 are indicat-
ed with an “**_ Stations under new ownership
are listed under the new parents as well, and past
years’ totals are indicated by a “—*)

Cume and revenue totals for previous years
represent the totals for stations owned that year.
All figures come from BIA, and station owner-
ship is as of the first week of May 2004. Stations
without AQH, cume or revenue figures for 2003
were not part of that owners’ group of stations
in 2003 but are shown to indicate they are among
the stations now owned by that operator.

° ° .
Country Companies Audience Ranker
Here's how the companies listed on these pages this week and last rank
by 2003 metro cume audience, according to BIA. The 2002, 2001 and 1997
(the first year cume data was compiled for this exercise) cume and cume
ranks follow in the next three columns, with the rank for that year foliowing
the cume figure.

Ownor 2003 2002 2001 1997

1. Clear Channei 10,156,500  10,068,700/1  9.384.900/1  2,706,800/3

2. Infinity 4,976,300 4,889,400/  4,941,0002  5.226,600/1

3. Citadel 1,988,800 19302003  1.669.800/3  961,800/10

4. Cox 1,798,400 1,838,900/4  1,396,500/4 989,100/7

5. Cumulus 1,660,800 1.508.600/5  1,088.200/6 983,900/8

6. ABC Radio Inc. 1,542,700 12265006  1,246,0005  1,294,500/6

7. Susquehanna 1,062,500 1,052,000/7 819,800/7 -

8. Beasley 791,800 748,400/8 753,100/8  761,700/11

9. Emmis 714,300 724,000/9 718,900/9 -—_—

10. Entercom 697,300 693,500/110  450,500/13 -
1. Regent 687,600 682,300/11 442,800/14 -
12.  Jefferson-Pilot 631.800 629,300/12  619.400/10  755,400/12
13. Bonneville 584,200 340,900/16  349.200/16  644.600/13
14. Barnstable 435,900 437,100/13  456,100/12  294,400/18
15.  Journal 391,800 394,500/15  519,700/11 - -
16.  Hall 382,800 397.200/14  367,400/15 -
17.  NextMedia 292,400 306.400/17 - —
18. Saga 133,800 123,300/18 — -

Radio Holdings At A Glance

Station/Market

KBCY/Abilene, TX
WKAK/Aibany, GA
WPCKIAppIolon,_ wi
WPKR/Appleton, Wi
WQCB/Bangor, ME
KAYD/Beaumont, TX
KKCT/Bismarck, ND
WPSK/Blacksburg, Wv*
WWBU/Blacksburg, WV
KHAK/Cedar Rapids, 1A
WKOR/Columbus, MS
WJOD/Dubuque, IA
KAMO/Fayetteville, AR
KFAY/Fayetteville, AR
WYMB/Florence, SC
WHLZFlorence, SC
WKQB/Fayetteville, NC*
KOMS/Ft. Smith, AR
WYZB/Ft. Walton Beach,

, FL

KEKB/Grand Junction, CO

KSTB/MHouston*®
KVSTMouston*
KUSJ/Killeen, TX
KYK2/Lake Charles, LA
WLXX/Lexington, KY
WDEN/Macon, GA
WDEN-FM/Macon, GA
WHKR/Melbourne, FL
WLWI/Montgomery AL

WYAKMyrtle Beach, SC

WSM/Nashville
KNFM/Odessa, TX
KGEE/Odessa, TX
KKLY/Odessa, TX
KHAY/Oxnard, CA
WKXP/Poughkeepsie, N
KWWK/Rochester, MN*
KBOB/Quad Cities
WXXQ/Rockford, IL
WJCL/Savannah, GA
KRMD/Shreveport, LA
WTOD/Toledo
WKKO/Toledo
KQTP/Topeka, KS
KOELU/Waterioo, IA
KLUR/Wichita Falis, TX
KOLVWichita Falis, TX
WWQQ/Wiimington, NC

y*

WQXK/Youngstown, OH

No.
Totals: Year Stations
2003 58
2002 47
2001 31
1999 57
1996 6

Fall ‘03 124

Share (Fall '02)

Cumulus

11.9(12.5)
7.4(6.6)
1.1(0.5)
34(22)
138(12.7)
50(9.1)
42(58)
7.3(—)
49(—)
16.6 (11.4)
9.4 (6.8)
8.0(9.5)
5.7(5.2)
3.6(4.6)
0(0)
34(83)
13(=)
11.2(9.9)
9.4(8.0)
5.4 (9.8)
0(—)

5 (=)
6.4(7.1)
16.6 (19.1)
7.6(8.2)
6(0)
11.9(12.2)
5.8(5.5)
135 (14.1)
4.6(4.3)
4.0(4.5)
35(5.4)
5.7 (4.4)
0(0)

4.4 (4.8)
21 (=)
8.9(—)
44(31)
11.0(15.4)
83(8.1)
6.8(7.9)
4(0.3)
15.3(15.5)
70(3.2)
14.2(7.6)
14.3(17.3)
5.0(32)
108 (6.0)
132(9.9)

12+ Share
339.8
319.8
2474
461.8
N/A

03 Cume (02)

244 (268)
137 (94)
0(63)
418 (312)
385 (384)
325 (380)
142 (103)
222 (—)
136 (—)
461(313)
162 (188)
302 (271)
263 (254)
290 (246)
0(3)

180 (268)
194 (—)
344 (339)
291 (262)
186 (226)
0(—)
0(—)
355 (332)
501 (538)
719 (807)
30(11)
629 (559)
595 (470)
762 (707)
269 (229)
1,090 (1,256)
217 (240)
239 (246)
0(0)

421 (385)
124 (—)
207 (—)
307 (205)
526 (588)
432 (358)
563 (518)
74(11)
1,169 (1,120)
211(170)
312 (232)
342 (384)
75(97)
373 (307)
921 (847)

Cume
1,660,800
1.508,600
1.088.200
1,718,000

277,500

'03 Rev. ('02)

1.1(.9)

.65 (.55)
0(0)

875 (1.45)
1.9(1.725)
1.075 (1.325)
.3(.525)
525 (—)
3(=)
2.325 (2.425)
6(6)
9(1.025)
6(.375)

65 (.525)
0(0)

875 (25)
6(—)
7(.725)
1.1(1.3)
1.025 (.75)
0(—)

0(—)
1.1(.875)
2,075 (2.1)
2575 (3.05)
0(0)

2.55 (2.85)
1.3(.975)
3.75 (3.755)
45(3)
2.475 (2.825)
8(1.05)
575 (.725)
0(0)

2.725 (2.825)
750 (—)
155(—)
2(.25)
25(2.15)
2.25 (2.45)
1.95 (2.1)
25(.1)
6.225 (5.95)
A75(2)
625 (1.050)
1.475 (1.35)
.3(.475)
16(1.5)
3875(4.1)

Revenue
$62,260,000
$62.550,000
$48, 775,000
$75,400,000

$8,350,000

Cumulus also owns nine Country stations in nonrated markets not listed above,

according to BIA data.

KZLA/Los Angeles
WTHUTerre Haute, IN
No.
Totals: Year Stations
2003 2 °
2002 2
2001 2
1999 3
1996 N/A
WDAF/Kansas City

Emmis

26(1.9)
» 208(22.8)

12+ Share
234
243
227
29.1
N/A

Entercom

57(6.2)

6,420 (6.956)
723 (659)

Cume
714,300
724,000
718,900
640,800

N/A

1.614 (1,573)

24.5 (20.9)
21(19)

Revenue
$26,600,000
$22.800,000
$20,900,000
$40,800,000

NA

4.3(3.0)
Continued on Page 40
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Continued from Page 39

StationMarket
KWJJ/Portland, OR
WBEE/Rochester, NY
WGGUWilkes Barre
WGGY/Wilkes Barre

according to BIA data.

No.
Totals: Year Stations
2003 6
2002 6
2001 4
1999 5
1996 N/A

WOKO/Burlington, VT
WPCVA.ekeland, FL
WCTY/MNew London, CT

WCTK/Providence
No.
Totais: Year Stations
2003 4
2002 4
2001 4

Other years not available.

WYRK/Butfalo
WSOC/Charlotte
WUSN/Chicago
WUBE/Cincinnati
WHOK/Columbus, OH
WYCD/Detroit
KSKS/Fresno
KILTHouston
KBEQ/Kansas City
KFKF/Kansas City
KMLE/Phoenix
WDSY/Pittsburgh
KUPL/Portiand, OR
KUPL-FM/Portiand, OR
KFRG/Riverside
KXFG/Riverside
KNCV/Sacramento
KMPS/Seattie
KYCW/Seattie
WQYK/Tampa
WYUU/Tampa
KVFG/NVictor Valley, CA
WIRK/W. Paim Beach

No.
Totais: Year Stations
2003 23
2002 23
2001 21
1999 25
1996 26

KCKK/Denver
KYGO/Denver
KSON/San Diego
KSOQ/San Diego

Totals: Year S

2001
1999
1996

AAuuu%E

KTTS/Springfield, MO
KVOO/Tulsa
KXBL/Tulsa

Fail '03 12+
Share (Fall '02) ‘03 Cume ('02)
44 (3.7 2,311 (2,170)
9.9(9.3) 1,559 (1.824)
.1(0.3) 43 (93)
11.6 (9.4) 1,446 (1,275)

.

12+ Share Cume
316 697,300
289 693,500
288 450,500
248 538,300
N/A N/A

Hall Communications

205(18.7) 919 (946)
13.0(16.6) . 920 (1,031)
89(6.7) 385 (373)
46(5.7) 1,604 (1,622)
12+ Share Cume
47.0 382.800
477 397.200
441 367,400
Infinity
8.8(8.3) 1.823 (1,793)
5.7 (6.8) 1.916 (1.899)
35(3.5) 6,475 (6,743)
5.2(5.6) 2,298 (2,280)
24(22) 1,395 (1,113)
4.0(3.8) 4385 (3,805)
5.0 (6.8) 729 (636)
36(3.5) ) 3,983 (4,426)
48(3.9) 1,658 (1,729)
4.0(5.3) 1,620 (2,014)
34(3.1) 2,983 (3,345)
6.6 (7.6) 2,754 (2,625)
1.2(0) 445 (na)
5.3(5.5) 2,174 (2.248)
5.5(6.9) 1.908 (2,243)
0(0) 0(0)
48(52) 1,666 (1,616)
5.7(6.8) 4,352(3.911)
1.1(0.7) 857 (623)
6.9(6.4) 3,596 (3,038)
20(1.4) 1,396 (1,312)
24(1.6) 199 (178)
5.6 (5.6) 1,151 (1,051)
12+ Share Cume
975 4,976,300
1005 4,862,900
96.6 4,941,000
1106 5,706,900
N/A 5,375.200
Jefferson-Pilot
1.0(0.7) 470 (443).
6.9(6.2) 3.557 (3,348)
36(32) 2,291 (2,502)
— -
12+ Share Cume
15 631,800
10.1 629,300
120 619,400
15.2 721,400
NA 711,700

Journal Broadcast Group

15.9 (12.4) 817 (703)
54(5.7) 927 (973)
53(1.7) 694 (762)

'03 Rev. ('02)
5.7 (6.6)
6.8(7.3)

0(0)
3.9(36)

Entercom aiso owns one Country station in a nonrated market not listed above,

Revenue
$21,700,000
$22,250,000
$11,300,000
$15,700,000

N/A

28(2.6)
3.7(38)
1.7 (1.65)
3.0(2.9)

Revenue
$11,200,000
$10,950,000
$10.250,000

7977
10.6 (9.1)
34.5 (29.5)
11.4 (10.5)
3.5(3.85)
121 (11.7)
3.85 (4.0)
24.0 (26.5)
5.8(5.4)
6.8(7.5)
13.6 (15.3)
10.2 (9.4)
9(6)
7.8(7.8)
13.25 (13.0)
0(0)
8.3(8.5)
19.7 (18.75)
7(2)

16.7 (15.3)
6.0(7.4)
575 (.45)
6.8 (6.5)

Revenue
$224,975,000
$217,000,000
$220,750,000
$223.900,000
$167.050,000

1.0(1.1)
21.6 (21.0)
11.0(10.1)

Revenue
$33,600,000
$32,200,000
$31,900,000
$33.200,000
$25,700,000

3.275 (3.275)
3.6(3.4)
1.950 (1.1)

‘03 Cume ('02)
1,108 (1,052)
372 (455)

Cume
391,800
394,500
519,700
567,700
536,400

1.55 (—)

155 (194)
215(373)
0(0)

1,310 (1.258)
443 (473)
305 (245)
496 (521)

Cume
292,400
306,400

. Fall 03 12+
Station/Market Share (Fall 02)
KFDVWichita 13.7(10.7)
KFTUWichita 39(6.7)
Totals: Year Srmns 12+ Share
2003 5 442
2002 5 37.2
2001 8 47.1
1999 12 55.8
1996 11 N/A
NextMedia Group
WCCQ/Chicago 0(—)
WDZQ/Decatur, IL 5.3 (10.0)
WUSE/Erie, PA 33(72)
WRNS/Greenville, NC 0(0)
WRNS-FM/Greenville, NC 13.5(15.5)
KLLL/Lubbock, TX 12.2(12.2)
WEXTMilwaukee 0.6 (0.49)
WCEN/Saginaw, Mi 5.3(7.2)
Totsls:  Year Stations 12+ Share
2003 10 40.2
2002 10 52.5
Other years not applicable

'03 Rev. ('02)
4.925 (4.3)
2.2 (1.85)

Revenue
$15,950,000
$13,450,000
$16,425,000
$20,200,000
$18,600,000

0(=)

625 (.775)
.35 (.4)
0(0)

5.225 (4.75)
1.925 (2.1)
85(.7)
2,025 (2.15)

Revenue .
$14,500,000
$12,775,000

NextMedia also owns two Country stations in nonrated markets not listed above,

according to BIA data.

Regent
WGNA/AIbany, NY 13.7 (10.3) 1,570 (1.333)
WBWN/Bloomington, IL* —_ —_
KALF/Chico, CA 8.0(7.5) 304 (320)
WXTA/Erie, PA 8.3(12.9) 397 (517)
WBKR/Evansvilie, IN 21(14) 176 (163)
WKDQ/Evansviile, IN 15.3(11.2) 572 (580)
WYNG/Evansville, IN 1.8(7.4) 123 (410)
KUAD/Ft. Coliins, CO 9.1(84) 759 (549)
KMDL/Lafayette, LA 7.0(7.6) 830 (770)
WIOV/Lancaster, PA 8.1(5.5) 630 (511)
WFYR/Peoria, IL 75(5.5) 452 (434)
WWJO/St. Cloud, MN 75(9.7 297 (299)
WFRG/Utica, NY 13.8(9.7) 563 (527)
WFRY/Watertown, NY 26.3 (26.6) 379 (384)
Totais: Year s,#‘;n. 12+ Share Cume
2003 13 128.6 687,600
2002 14 1249 682,300
2001 9 849 442,000
1999 9 81.2 353,800
1996 NA NA NA
Saga Communications
WING/Boston C0(=) 0(—)
WIXY/Champaign, IL 13.7 (10.3) 343 (303)
WVVR/Clarksville, TN 8.4 (94) 327 (349)
KDXY/Jonesboro. AR 16.5(13.2) 170 (155)
WJQY/MNashville 0 0
WPOR/Portland, ME 9.7 (7.1) 442 (378)
WNAX/Sioux City, IA 22(0.8) 56 (48)
Totais: Year Srnnl;%ns 124+ Share Cume
2003 9 50.5 133,800
2002 8 40.8 123,300

Other years not available

6.775 6.7)
1.05(1.0)
1.45(1.4)
3.49(3.4)
265 (2.2)

85(1.0)
2527
22(20)
4.3(4.0)
75(.75)
22(1.9)
1.6(1.8)
1.6(1.5)

Revenue
$31,415,000
$30,400,000
$17,675,000
$14;400,000

NA

2(—)
1.85(2.2)
1.45(1.4)
1.05 (.95)

0
26(2.4)
225 (.225)

Revenue
$9,875,000
$9,075,000

Saga atso owns two Country stations in nonrated markets not listed above, according to

BIA data.
Susquehanna
WYGY/Cincinnati 38(3.2) 1,768 (1,810)
KPLX/Dallas 5.5(6.1) 5,996 (5,932)
WFMS/indianapolis 11.3(12.9) 2,733 (2,547)
WAVG/Louisville 4(9) 128 (143)
No.
Totals: Year Stations 12+ Share Cume
2003 7 21 1,062,500
2002 7 231 1,043,200
2001 3 16.6 880,300
1999 3 173 819,800
1996 3 N/A 766,000

3.5(3.9)
30.0 (28.0)
14.0 (13.1)
5(3)

Revenue
$48,000,000
$42,300,000
$35,200,000
$29,500,000
$19,850,000

Susquehanna also owns three Country stations in nonrated markets not listed above,

according to BiA data.
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Iy ToP30 | i

1

| wst THS TOTAL o TOTAL " TOT.AU0 AD  WEEKS  TOTAL o
| WX weEx ARTIST TILE LABELS) POMTS  POMTS  MATS LAY @0 o8 N a0os Most Added |
1 1 GRETCHEN WILSON Redneck Woman (Epvc/ 14517 .82 4533 .29 440635 12998 13 1110 |
2 @ JOMN MICHAEL MONTGOMERY Letters From Home Wamer Bros) 14280 338 4415 4122 437863 20436 19 1110 | ™ 's"”'m" 'L'm‘“’:""""
AR I ADOS
0BY KEITH Whiskey Gi Works) 1 1328 3515 4408 5 74
7 @ ToBYKE skey Girl /Drean.v orks) 11541 13 + 334345 283 nonm) MCGRAW Liv ke Yoo Wre Dyng (Curt x
3 4 RASCALFLATTS Mayberry Lynic Street/ 11464 1833 3611 611 344372 55996 21 V0D purerrric BLACK Hey Good Lookin® (RCA/Mailboat] -
9 @ MONTGOMERY GENTRY I You Ever StopLoving Me (Columbia) 11101 964 3534 4359 318033 14800 17  111/0 | BUDDY JEWELL One Step At A Time Cobmtia/ 15
6 6 GEORGE STRAIT Desperately (MCA/ 10813 127 3378 40 304607 4377 20 111/0 | KENNY CHESNEY I Go Back 8N4/ 12
, DIERKS BENTLEY How Am | Doin’ [Capitol Il
LONESTAR Let's Be Us Again /BAA/ 10560 370 3255 4143 313604 4229 14 110
. g ST Ty A ¥ S P | STEVE HOLY Put You Best Dess On Curty 10
n DAVID LEE MURPHY Loco (Koch/ 8964 867 2688 4208 264484 32470 20 1101 | rpevic TRITT The Gitf's Gone Wikl [Columbial -
10 @ BROOKS & DUNN That's What She Gets For Loving Me (4rista/ 8958 349 2947 4166 259233 11898 17 1100 | BLUE COUNTY That's Cool syhmCurty 8
12 ) CLAYWALKER | Can't Seep (8C4/ 7525 532 2338 +115 211572 20279 23  110/0 | SHERRIE AUSTIN Son Of A Preacher Man BBR/C4 8
13 @) SHEDAISY Passenger Seat Ly Street/ 7145 318 2184 +94 200998 14290 18 107/0
14 (D REBAMCENTIRE Somebody (MCA/ 6693 633 2119 4156 188543 23768 20 1080 | MAOSET
15 @ BILLY CURRINGTOR I Got A Feclin' Mercury) 6396 464 2024 +133 174896 17953 19 9N Increased Points
16 (D BRAD PAISLEY IALISON KRAUSS Whiskey Lullaby (Arista/ 6105 519 1882 +181 160794 10663 8 100/4 -
23 () XENNY CHESNEY I Go Back /8A4/ 5419 1533 1624 4404 174088 52785 5 1002 | apmst e wamen) penENse
18 () JOSHGRACIN 1 Want To Live Lyric Street 5343 626 1717 +188 139119 14360 12 100/2 | TIMMCGRAW Live Like You Were Dying (Curt/ +2560
20 D ANDY GRIGGS She Thinks She Needs Me /RCA/ 5118 854 1645 4301 136118 19301 13 992 | J. BUFFETT iC. BLACK Hey Good Lookin® (RCA/Mailboat!  +1584
17 18 SHANIA TWAIN it Only Hurts When I'm Breathing (Mercury/IOJMG) 4875 272 1688 .74 130228 5846 16  ggjo| NENNY CHESNEY | GoBack 844/ +h |
| 22 (D RACHELPROCTOR Me And Emily /8M4/ 4461 316 1310 4105 120369 10865 13  94)4 iy i Aty .
R e Y v MONTGOMERY GENTRY ¥f You Ever Stop Lovng Me (Cokméia/ +964
19 @) EMERSON DRIVE Last One Standing [DreamWorks) 4326 42 1364 +18 115243 7581 19 98/0 | DAVIDLEE MURPHY Loco Hock +857 |
24 € MARTINA MCBRIDE How Far (ACA/ 4294 830 1321 +253 114544 14288 7  93/1 | ANDY GRIGGS She Thinks She Needs Me /RCA/ +854 |
21 €D JOE DIFFIE Tougher Than Nails (B8R 4153 84 M13 +41 112905 3137 16 89N :’E’;"‘“';‘:E:f:;";‘ “""d";;’z‘;’ *:;g _
| . ometiody +
| Brosker @ JIMMY BUFFETT fICLINT BLACK Hey Good Lookin® (RCA/Mailboat) 4011 1584 1134 +483 131359 48279 2 82033 TERR CLARK Gis Ue Too Merzury/ +629
26 @ TERRICLARK Girls Lie Too Mercury/ 3881 629 1289 219 109666 16614 7  82/4
25 € LEEANN WOMACK The Wrond Girl MCA/ 3631 239 1166 +95 87998 2688 15 9212
27 @ BIG & RICH Save A Horse, Ride A Cowboy (Warner Bros.) 3097 345 885 +88 85660 15487 7 616 M OSt
28 @) JERE BATES | Wanna Make You Cry /8C4) 016 38 106 81 2 13 1 el INCreased Plays ‘
29 @ JOE NICHOLS if Nobody Believed In You (Unwersal South) 27176 152 917 +28 70225 5387 9 8213 'PT‘"'“
| Bebuc> €@) TIMMCGRAW Live Like You Were Dying (Curt) 2560 2560 M5 +715 91773 81773 1 7575 | ARTST TME waseLs) e
TIM MCGRAW Live Like You Were Dying (Curty +15
ON Beer Man (Columb 212 2 4 96 8518 - 8 792
% = WA B""', ————— s e 121 3 BUFFETT H1C. BLACK Hey Good Looks (RCAMaibaotl  +483
sroaser €)' AMY DALLEY Men Don't Change (Curt/ 2220 216 782 458 57083 845 16 683 | roay kETH Whiskey Gl (Dreomiors) 408
32 €D BILLY DEAN Thank God I'm A Country Boy (View2/Curt/ 2080 70 697  +21 57023 1063 14  50/3 | KENNY CHESNEY I Go Back BAA/ +404 |
| 37 €D TRACE ADKINS Rough & Ready (Capitol 1990 343 686 +118 50441 7557 5  G6O/a | MONTGOMERY GENTRY H You Ever Stop Loving Me Cokmbss/ +359
: ANDY GRIGGS She Thinks She Needs Me (RCA/ +301 |
R In A Real Love Arist 1 9 75 46 4 605
35 € PHILVASSAR in A Real Love Mrista/ 982 263 53 + 58673 10 of [Tyt oy Fis JE0 pos
36 €D JENKINS Blame It On Mama (Capitol 1931 240 602 484 44834 7047 11 TN | peoniciaa Girs Lin Too Mercury/ o9 |
34 €D JULIEROBERTS Break Down Here Mercury/ 1867 61 691  +28 42415 3733 12 69/2 | DAVID LEE MURPHY Loco Kock +208
42 €D SARA EVANS Suds In The Bucket /RCA/ 1768 467 516 +110 49947 16060 5 516 | KELLIE COFFEY Dance With My Father (BN4/ +203
39 €D HANK WILLIAMS, JR. Why Can't We All Just Get.. (Asylsm/Curl) 1600 126 561 +19 30805 1629 10 421
38 €D JIMMYWAYNE You Are Dreamiorks) 1575 68 410 +30 4w 926 6 557 | Breakers
41 @ CHELY WRIGHT Back O The Bottom Drawer (Vivaton/ un 13 436  +54 38091 2051 10 421 .
44 @ BRADCOTTER I Meant To (Enic/ 1243 146 433 4100 33630 2752 3 36R2 JIMMY BUFFETT f/CLINT BLACK
43 @ CRAIG MORGAN Look At Us /B8R/ 1230 78 432 +28 26283 1858 5 5913 Hey Good Lookin' (RCA/Mailboat)
a5 (D JOSH TURNER What It Ain't MCA/ 1069 40 397 9 19833 696 6 5903 33 Adds * Moves 31-23
40 44 BLAKE SHELTON When Somebody Knows You That Well /Warer Bros./ 1035  -349 383 116 22805 -3884 10 630 TIM MCGRAW
|5, @ TRAVIS TRITT The Girl's Gone Wild (Cakombia/ 1008 231 382 +81 25060 5012 4 509 Live Like You Were Dying (Curty
| 50 @ 01ERKS BENTLEY How Am | Doin’ (Capital 893 297 302 +117 19554 3057 2 42 75 Adds * Moves 0-29
| 47 (D RUSHLOW Sweet Summer Rain Lyric Street/ 836 54 300 +16 19047 1854 3 435] . AMY DALLEY |
[ @ KELLIE COFFEY Dance With My Father /8A4/ 764 544 279 4203 23465 17750 1 19/6 Men Don’t Change (Curd) [
, @ SHERRIE AUSTIN Son Of A Preacher Man /B8RICY) 75 300 246 +105 17633 3576 1 19738 3 Adds * Moves 33-31
@ STEVE HOLY Put Your Best Dress On /Cuty 755 396 238 +110 19673 13672 1 4510 ere S “w' ' S
Rgs raa
111 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week l ’ i
of §/16-5/22. Buliets appear on songs gaining points and/or plays or remaining flat from previous week. If two songs are tied in total points, the song with the larger
l increase in points is placed first. Songs below No. 1 and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the total number of Detailed station playlists for all R&R
new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points reporters are available on the web at
| lists the songs with the greatest week-to-week increases in fotal points.Station Weight = AQH Persons + (Market rank X 10) divided by 4180, Total Audience equals Average . d d I
| Quarter Hour Persons times number of plays (times 100). Each daypart on each station s assigned an AQH number. Average Quarter Hour Persons used herein with W—MUJ__O_WJ loandrecords.com.

| permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R., Inc.
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|
2 [-J ) COUNTRY TOP 50 INDICATOR | = ,
el A T- A
& B W. may 28, 200¢
W W ARTST TLE LABELIS) el oem Ul s Tme ‘e "a | Most Added”
1 1 GRETCHEN WILSON Redneck Woman (Epic/ 5820 85 4384 42 134592 3441 11 1100 e
2 €@ JOHNMICHAEL MONTGOMERY Letters FromHome Wamer Bros) 5815 111 4288 +34 134269 8318 19 110/1 | axmsrvme waes i 1008
6 € MONTGOMERY GENTRY If YouEver Stop LovingMe Cobmbis) 5434 548 4065 +415 124587 17420 17 109/1 | J. BUFFETT 1C. BLACK Hey Good Lookin' (RCA/Madbosl 51
7 €D LONESTAR Let's Be Us Again (BNA/ . 5026 258 3762 +177 114585 10808 14 110/0 | TIMMCGRAW Live ke You Ware Dying (Cury y
9 € T0BY KEITH Whiskey Gl (DreamWorks/ . 4397 825 3757 +428 114500 19050 8 1110 ;"mm ,";' B:";' ,m,’w"' ;
5 6 GEORGESTRAIT Desperately MCA/ 4581 333 3435 268 106672 1138 20 108/0 | SCOTTY EMEMCK The Watch Draamiorks/ 7
8 @ BROOKS & DUNN That's What She Gets For LowngMe st/ 4479 101 3358 +54 101269 5040 17 1100 RACHEL PROCTOR Me And Emdy (AW '
3 8 TRACY LAWRENCE Paint Me A Brmingham DreamiWorks/ 472 1154 3127 966 103828 17707 30 88N :\: m‘:’; mm Wasr ] :
4 9 RASCALFLATTS Mayberry /Zyric Street) 4152 1065 2904 9§84 100327 15133 21 990
10 @ 0AVID LEE MURPHY Loco ock 3971 336 2343 +232 91060 10436 20 108M
11 @) CLAYWALKER | Can't Siesp /RCA/ 3908 332 2892 +245 88286 10198 24 107/
12 B SHEDAISY Passenger Seat (Lyric Stroet/ 3376 76 2509 +71 75138 3069 17 10610
14 (O BRAD PAISLEY tIALISON KRAUSS Whiskey Lulaby (Arista) 3340 382 2485 +257 77225 10998 10 1071
‘ 13 D REBAMCENTIRE Somebody MCA/ 3310 148 2479 +105 74044 4289 21 1052
; 15 () BILLY CURRINGTON | Got A Feskin’ Mevcury) 3154 180 2418 132 71173 G680 20 10112
17 D JoSHGRACIN | Want ToLive yric Street 2882 284 2148 +182 65639 9767 11 1050
16 17 SHANIA TWAIN it Only Hurts When 'm Breathing Mercury/OJMG) 2616 43 1993 87 61042 1248 16 850 )
’ 25 @ KenNY CHESNEY 1 Go Back BAW/ 2451 708 1918 +511 55887 17738 4 1067
20 (@ ANDYGRIGGS She Thinks She Needs Me (CA4/ 200 200 1786 o198 5053 7 12 w0l g
18 @ EMERSON DRIVE Last One Standing (DreamWorks/ 2361 66 1754 438 52529 2377 20 880 2
19 €@ JOE DIFFIE Tougher Than Nais (B8R 2292 125 1868 +66 51645 5175 16 942 Increased Points o |
21 €D TERRICLARK Girs Lie Too (Mercury/ 2254 209 1693 +128 51556 7103 6 V0012 | swmr rme caseus .8
23 @ MARTINA MCBRIDE How Far (RCA/ 2223 254 1708 +183 50740 7953 8 974 | ; BUFFETT HC. BLACK Hey Good Lookin' (RCAMaiboar/  +991
, 22 @D LEE ANNWOMACK The Wrong Girl (MCA/ 2018 18 1553 410 44381 1738 15  83/1 | NENNY CHESNEY | Go Back BAW/ +708
2% RACHEL PROCTOR Me And Emily (BNA/ 1924 132 1452 +109 43902 3430 10 9256 | FOBY KEITM Whiskey Gl Dreamiborks/ +#2%
| 2% g JOE NICHOLS If Nobody auij In You Universal South/ 189 103 1311+t 31 381 10 77y | MONTCOMERY GENTRY f You Ever Stop Lo Me Cobmiy/ + S48
TIM MCGRAW Live Like You Ware Dying (Carty +500
27 € JEFF BATES | Wanna Make You Cry (RCA/ 1683 138 1257 489 39212 5926 20  BO/3 | BRAD PAISLEY HALISON KRAUSS Whiskey Lulaby (Arsta/ +362
28 @ TRACE ADKINS Rough & Ready (Capitol 1513 191 1184 +140 32280 4460 8 770 | OAVIOLEEMURPHY Lece ok 08
43 @) JMMY BUFFETT ICUNY BLACK Hey Good ook’ (CAMaibost) 1438 891 1148 4781 3438 21702 2 8351 | Con Smies ot o s e - -
29 €D CHELY WRIGHT Back Of The Bottom Drawer (Vivaton/ 1153 74 927  +54 25080 2652 11 6573 | JoSH GRACEE | Want Te Live fyric Strwe T
30 €D NMMYWAYNE You Are DrsamiWorts) 1007 S8 752 +43 20311 1822 10 63N
37 €D BIG & RICH Save A Horsa, Ride A Cowboy /Warner Bros) 0 210 723 4189 21609 5833 4 S5I@
33 €D JULIE ROBERTS Brask Down Here AMarcary/ 833 78 755 +84 1904 1743 13 541
31 €D JEMONS Biame it On Mame Capitod 820 38 725 +32 19845 1278 8 S8R
35 €D SARAEVANS Suds in The Bucket RCU/ 898 M 70 M 20155 2702 § 5
32 36 BILLY DEAN Thank God I'm A Country Boy VewZCurty 822 48 68 20 2415 310 14 463
34 37 AMY DALLEY Men Don't Change (Curty 79 38 618 31 16389 831 18 482
36 €D JOSHTURNER What it Ain't MCY/ 8 7 832 +13 1894 %81 & S0
38 €D TRENT WILLMON Boor Man Cokemisa/ 733 09 516 +31 17401 1043 & 453
41 @ PHILVASSAR inAReal Love (rista/ 720 130 SA1  +93 16591 2457 5 494
40 @ HANKWHLIAMS, JR WhyCan't We AL JustGet.. sykmCuwt) 638 8 498  +4 13820 144 9 382 Most
42 @D TRAVIS TRITT The Girl's Gone Wid (Cokumbsa/ 85 16 M w5 2 4 M| Spcreased Plays
| 44 @ BRADCOTTERIMeant To Eai/ 801 129 438 +93 13272 2700 3 396 Tomc
39 44 BLAKE SHELTON When Somebody Knows You That Well (Wamer Bros) 510 177 338 153 10978 3193 11 350 | anmst T wuses) INCREASE |
@ TIM MCGRAW Live Like You Were Dying (Curt/ 500 500 384 4384 11981 11981 1 37/37 | J.BUFFETT fiC.BLACK Hey Good Lookn' RCAMaiboat)  +781
45 46 CRAIG MORGAN Look At Us (BBA) 8 6 30 6 10639 289 5 330 ::::g;mﬁz‘jm‘; - ::;;
49 (@ DIERKS BENTLEY How Am | Boin’ (Capitol 403 83 327 +80 7880 1745 3 339 | \oNTGOMERY GENTRY i You Ever Stop Loving Me (Cobmbal +415
50 D RUSHLOW Sweet Summer Rain (Lyric Street 382 90 307 79 9224 2388 3 31/5 | TMMCGRAW Live Like You Were Dying (Curty +384
48 @ CLINTBLACK The Boogie Man (Equity/ 3200 1 233 4 7556 21§ 2501 w;ﬂg I"c“:"f"s.':";g:f Whiskey Lulaby (Ansta/ :;:; '
46 50 RODNEY ATKINS Someone To Share it With (Curty N9 38 239 3 54 36 6 2612 | i LEE MURPHY Loco oot on |
ANDY GRIGGS She Thiks She Needs Me (RCA/ +198
. 112 Country reporters. Songs ranked bétt;t&l)glgﬁ ::2?: e:;my week of Sunday 5/16 - Saturday 5/22. JOSH GRACIN | Want To Live flyric s'm//” 192
N d @ f , b’ Email: hooks@hooks.com
www_hooks.com
eed it fast? No problem.
. 16 Perimeter park Drive, #109
Atlanta, GA 30341-1324
» Custom Production - Callouts, Montages & Video Hooks For The Best Avditonom.
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It COUNTRY CALLOUT AMERICA. sy @uliseye o

Tle EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES May 28, 2004
Callout America= song selection is based on the top 35 tities from the R&R Country. chart for the airplay week of April 18-24.

ARTIST Title (Label) LIKE ALOT P(T)glt#vs NEUTRAL  FAMILARITY  DisLke  sun | CALLOUT AMERICAe

JOHN MICHAEL MONTGOMERY Letters From Home (Warner Bros.) usx nm e nusx  ssx 2 | MHOT SCORES

TRACY LAWRENCE Paint Me A Birmingham (Dream Works/ 41.8% 70.5% 17.5% 99.3% 1.0% 4.3%

CLAY WALKER | Can’t Steep /RCA) 41.0% 1.8% 18.8% 99.5% 1.3% 1.8% Ia)ssword of the Week: Williams.

SHANIA TWAIN it Only Hurts When |'m Breathing Mercury/I0JMG) 40.3% 66.8% 22.3% 99.5% 8.3% 2.3% Question of the Week: If the Presiden-

BILLY DEAN Thank God 'm A Country Boy (Vew2/Curt/ 3B5%  675%  188%  99a% IRININNENS) | tia! Election were held today, who

GEORGE STRAIT Desperately /MCA/ 380%  675%  280%  893% 0%  0.8% (‘;“":"Li:‘(‘f‘:‘”s ‘:”w?t:":‘:i‘a;‘l‘n‘;

GRETCHEN WILSON Redneck Woman /Fpic/ 37.5% 71.5% 18.8% 99.8% 9.3% 0.3% you strongly object and 5 meaning

TRENT WILLMON Boer Man (Cokemisa) 373%  663%  228%  97.0% 68%  13% | you strongly support — how do you

TOBY KEITH Whiskey Girl (DrsamWorks/ 36.0% 70.3% 18.5% 97.3% 1.3% 1.3% feel about US. involvement in Iraq?

JOE NICHOLS If Nobody Befieved in You (Universal South/ 34.8% 61.8% 24.0% 94.5% 6.8% 20%

LONESTAR Let's Be Us Again (BNA/ 345%  663%  245% 99.0% 60%  23% | Total

BILLY CURRINGTON | Got A Feekn’ (Marcury/ 380%  708%  203%  965%  40%  15% m"“ﬁ;ﬁ%

ANDY GRIGGS She Thinks She Needs Me (RCA/ 330%  ees%  233%  ses% s sk | 0 M c

LEE ANN WOMACK The Wrong Girl (MCA/ 330%  590%  26.3% 97.3% 93%  28% | s Swongly support: 2%

JEFF BATES | Wanna Make You Cry (RCA/ 32.5% 82.8% 23.0% 97.3% 8.8% 28% 4. Support: 34%

RASCAL FLATTS Mavyberry /Lyrc Street/ 32.5% 73.0% 19.0% 99.8% 6.5% 1.3% 3. Don't know: 24%

SHEDAISY Passenger Seat (Lyric Stroet 323%  B48%  258%  983%  S50%  28% | ZObet1n

TERRI CLARK Girls Lie Too /Mercury) : 323%  563%  278%  975%  95%  40% | 1 Stronglyobject:8%

MONTGOMERY GENTRY If You Ever Stop Loving Me (Columbia) 32.0% 69.3% 19.5% 99.3% 8.8% 38% P

JOE DIFFIE Tougher Than Nails (88) 318%  683%  205%  97.8% 18%  13% | George Bush 57%

BROOKS & DUNN That's What She Gets For Loving Me (Arista/ 31.5% 86.5% 21.8% 98.8% 1.5% 3.0% John Kerry: 26%

DAVID I:EE MURPHY Loco (Koct/ 31.5% 3% 20.3% 89.5% 7.0% 1.0% Undecided, other: 17%

JULIE ROBERTS Break Down Here (Mercury/ 308%  575%  230%  955% 1.5% 385% | > Stongly support: 21%

EMERSON DRIVE Last Dne Standing (OrsamWorks/ 8%  620%  283%  895%  6S%  20% | JPevIR

REBA MCENTIRE Somebody MCA/ 28.8% 70.3% 15.8% 98.0% 103% 1.8% 2. Object: 12%

JENKINS Blame It On Mama (Capitol/ 27.8% 57.5% 28.5% 97.3% 120% 1.3% 1. Strongly object: 7%

TRACE ADKINS Rough & Ready /(Capitol/ 21.5% 53.8% 24.8% 91.8% 1M3% 2.0%

JOSH GRACIN | Want To Live Lyric Street) 21.3% 57.3% 21.3% 96.0% 93%  23% P2

RACHEL PROCTOR Me And Emiy /BAA/ 265%  518%  305% 97.0% 120% 28% | Ceorge Bush:51%

MARTINA MCBRIDE How Far (RCA/ 253%  523%  280%  965%  128%  25% tﬂ"m i -

BRAD PAISLEY f/ALISON KRAUSS Whiskey Lubaby (Arista/ A% S8 Aam s % 2ew | oo oS

AMY DALLEY Men Don't Change (Curty 228%  520%  280%  95.8% 133%  15% | 4 Support 26%

BIG & RICH Save A Horss, Ride A Cowboy /Warner Bros./ 21.5% 49.0% 27.8% 91.3% 120% 25% 3. Don’t know: 24%

PHIL VASSAR In A Real Love (Arista/ 18.5% 39.0% 20.0% 78.5% 150% 0.5% 2. Object: 9%

KENNY CHESNEY | Go Back (A4 138%  423%  208%  798% 75%  03% | !Strongly object: 15%
Total sample size is 400 persons weekly with a +/- 5% margin of error. Scoring is done each week using live interviewers conducting the interview with each respondent. Scores are: a) / Like It A Lot. In Fact It's One Of My
Favorites b) | Like It ¢) It's Okay..Just So-So d) | Don't Like It &) I'm Tired O/ Hearing It On The Radio f) | Don't Recognize It . To be included in the weekly callout songs must enter the top 40 positions on R&R's Country
airplay chart. The sampie is composed of 400 25-54-year-old persons who identify Country as their favorite music and who listen daily to competitive country radio in the sample markets. The sample is 50% maie/femaie .
173" each in the 25-34, 35-44, and 45-54 demos. The sample is balanced by region, and markets within that region. Bullseye Caliout is conducted in these regions and markets. Market selection is determined by Buliseye.
NORTHEAST: Washington, DC., Harrisburg, PA., Providence, Rochester, NY, Springfietd, MA. Hartford, Portland, ME, Portsmouth, NH. SOUTHEAST: Charlotte, Atianta, Tampa, Nashville, Chattanooga, Mobile, AL. Charleston,
SC, Jackson, MS. MIDWEST: Mitwaukee, Cincinnati, Cleveland, Kansas City, Lansing, Mt, Ft Wayne, IN, Rockford, IL, Indianapotis. SOUTHWEST: Dallas-Ft. Worth, Tucson, Albuquerque, Oklahoma City, Houston-Galveston,
Phoenix, Lafayette, LA, San Antonio. WEST: Portland, OR, Saft Lake City, Fresno, Bakersfield, Spokane, WA. Riverside-San Bernardino, Boise, Denver, Monterey-Salinas, © 2003 R&R Inc. © 2003 Buliseye Marketing
Research Inc..

W
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44 Ny COUNTRY _
o May 28, 2004
a4 N 7 n )
America’s Best Testing Country Songs R R_ 4
TETHEMUSIE 12+ For e Week Ending s/za/ms G country ToP30 el
rowmeo(72 WEBIABASE CANADA ] 4 .
Per. w M
Artist Title (Label) TW LW Famil. Bur 25-54 25-54 25-54 Wi Wk ARTIST TITLE LABELS) W sihis Gare sTanows
J. MICHAEL MONTGOMERY Letters From... (Warner Bros.) 442 437 99% 25% 446 459 437 1 0 GRETCHEN WH SON Redneck Woman /Epve/ 510 +12 7 14/0
GRETCHEN WILSON Redneck Woman (Epic/ 427 406 9%% 2% 425 421 A3 5 Q LONESTAR Let's Be Us Again /BN4/ 450  +40 7 150
KEITH URBAR You'l Think Of Me (Capitol] 425 421 98% 24% 423 440 an 2 3 BROOKS & DUNN That's What She Gets... /Arista) 426 3 7 1610
TRACY LAWRENCE Paint Me A Birmingham (Dreamiorks/4.21 417  98% 24% 420 430 4.3 4 4 & S_TWAIN It Only Hurts When... (Mercury/IOJMG) 391 -18 7 160
K. CHESNEY f/UNCLE KRACKER When The Sun.. BN/ 417 422 99% 33% 415 439 338 3 5 RASCAL FLATTS Mayberry Ayric Street) 391 27 7 15/0
M. GENTRY If You Ever Stop Loving Me /Columbua) 416 404 95% 16% 415 429 405 7 6 J. MICHAEL MONTGOMERY Letters... (Warner Bros.) 384 A7 7 1510
REBA MCENTIRE Somebody (MCA/ 414 403 93% 16% 417 437 404 8 ©  MGENTRY If You Ever Stop Loving Me (Catmbie/ 378 +5 T3
RASCAL FLATTS Mayberry /lyric Street/ 412 400 99% 32% 406 497 398 6 8 GEORGE STRAIT Desperately (MCA/ 353 -34 7 16/0
BRAO PAISLEY f/ALISON KRAUSS Whiskey Lullaby st/ 4.12 420 79% 7% 414 398 4.4 10 © @ ADAM GREGORY Never Be Another (Sony Musi: Cansd/ 341 +1 7 140
JOE NICHOLS 1f Nobody Believed In You /Uversal South/ 4.12 414 54% 3% 411 422 404 15 @  10BY KEITH Whiskey Gir (DreamMorks 312+ 6 120
LONESTAR Let's Be Us Again (BNA/ 408 402 92% 16% 406 436 384 12 m @ AARON PRITCHETT My Way Royalty) 328 +5 7 15i0
CLAY'WALKER | Can't Sleep (ACA/ 408 394 91% 16% 400 419 387 16 TRACY LAWRENCE Paint Me A Brmingham (DraamMirky 325 +10 T
ANDY GRIGGS She Thinks She Needs Me (RCA/ 408 408 74% 5% 406 432 391 n 13 @ AARON LINES Turn it Up (I Like The..) (RCA) 316 -20 T 150
MARTINA MCBRIOE How Far fRCA/ 408 395 65% 10% 407 414 403 2 @ & C.DAWN JOHNSON Die Of A Broken Heart (Ansta) 313 +75 2 10/0
GEORGE STRAIT Desperately (MCA/ 407 414 4% 21% 406 417 399 2 . & TERRI CLARK Girls Lie Too (Mercory/ n +80 4 L]
BILLY CURRINGTON | Got A Feelin’ (Mercury/ 407 404 76% 9% 402 410 39 13 16 @ GEORGE CANYON Good Day To Ride /independent/ 303 -18 7 150
DAVID LEE MURPHY Loco (Koch/ 405 397 B1% 12% 405 415 399 14 17 KEITH URBAN You'll Think Of Me (Capitol/ 219 -50 7 1510
BLUE COUNTY Good Little Girls (Asylum/Curb) 403 399 8%% 21% 402 420 390 9 18 K CHESNEY flUNCLE KRACKER When The Sun.. BA4/ 278 -78 7 1600 |
TOBY KEITH Whiskey Girl (DreamWorks) 402 391 96% 18% 398 397 398 17 (D@ CHRIS CUMMINGS Lucy Got Lucky Warner Bros) 27 +9 6 130 |
BROOKS & OUNN That's What She Gets... (Ansta/ 402 396 95% 20% 401 417 390 19 @ & GIiL GRAND Burnin’ /Spwn/ 267 +25 7 1310 |
CAROLYN DAWN JOHNSON Simple Life (Arsta/ 398 388 92% 18% 398 391 403 18 @ DAVID LEE MURPHY Loco (Koch/ 261 +19 7 1110
TERRI CLARK Giris Lie Too (Mercury/ 397 391 68% 9% 399 402 397 20 22 B.PAISLEY f/A. KRAUSS Whiskey Lullaby (Arista/ 233 12 5 90 I
LEE ANN WOMACK The Wrong Girl (MCA/ 397 39 66% 6% 39 395 13197 23 23 SHEDAISY Passenger Seat (Lyric Street/ 215 10 7 12/0
JEFF BATES | Wanna Make You Cry (RCA/ 395 383 63% 10% 393 4315 3719 24 @ BILLY CURRINGTON | Got A Feelin’ (Mercury) 199 +9 3 6/0
JOE OIFFIE Tougher Than Nails /88R/ 393 403 66% 10% 395 391 1397 26 25 ® SEAN HOGAN Centered /independent/ 192 A 6 1210 |
JOSH GRACIN | Want To Live /L ync Street/ 392 395 56% ™ 387 406 376 27 @ CLAY WALKER | Can't Sleep (RCA/ 19 +1 2 90
SHEDAISY Passenger Seat (Lyric Street/ 390 380 92% 21% 388 383 1392 @ & 2.MCCOY I Feel A S Comin On (Gpen RoadUniversal 182 +24 1 e
EMERSON ORIVE Last One Standing [OreamWorks) 386 375 79% 16% 381 397 1372 @ KENNY CHESNEY 1 Go Back (BNVA/ 180 +80 1 8/5
RACHEL PROCTOR Me And Emily /BNA/ "382 378 5% %% 377 389 370 25 29  EMERSON DRIVE Last One Standing [DreamWorks) 179 J k] 6/0
Total sampie size s 406 respondents. Total average lavorability estimates are based on a scale of 1-5. (1=disiike very much. § = ke 29 30 @ JAKE MATHEWS Time After Time (Open Road/Unwversal/ 161 i 3 m
:;Zg,;s:’,s ?A’,‘; gz’mz,m;ﬁﬁgﬁ,%’fx I;zgg;og;e:gpgnlgzsn;s'm; w,m%iz';%;:’f;:‘gx’g;;:“;;:;m ;’n' 16 Canadian Cou reporters. Monitored airpiay data supplied by Mediabase Research, a division of Premiere Radio Networks
is based on persons 12+. Persons are screened via the Inernet, Once passed. they can take thé musk: test based on the formatmusic Songs ranked by total plays for the airplay week of 5/16-5/22. Bullets appear on songs gaining plays or remaining flat from
preterence. RateTheMusic.com results are not meant fo replace caflout research. The results are intended fo show opinions of previous week. if two songs are tied in total plays, the song with the larger increase in plays is placed _hm Songs below No
paricipants on the the Internet only. Rate TheMusic is a reg of Rate TheMusic.com. The RTM system. is availabie for 15 are moved to recurrent atter 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R
local radio stations by caiting 818-377-5300. Rate TheMusic.com data is p by i A 8 division of Premiere by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. @ Indicates
\_Radio Networks B, kCancon. © 2004, R&R, Inc. J
4 N . \I
€c O U N T - R -Y New & Active
F LASHBACK FRSTALA s b Mo i
b o) Total Plays: 205, Total Stations: 34, Adds: 2
YEAR AGO
] e e ————
* No. I:“Beer For My Horses” — Toby Keith
BLUE COUNTY That's Cool /Asylum/Cur)
YEARS AGO .
Sw)r— - - Total Plays: 203, Total Stations: 33, Adds: 8
* No. I:“Please Remember Me” — Tim McGraw
YEARS AGO
* No. I:“Don't Take The Gird” — Tim McGraw - SCOTTY EMERICK The Watch (DreamWorks)
@ YEARS AGO Total Plays: 60, Total Stations: 15, Adds: §
L] — — == —
* No. I:*“Love Out Loud” — Earl Thomas Conley
) @ YEARS AGO
BUDDY JEWELL One Step At A Time {Columbia/
No. 1:“When We Make Love” — Alabama Total Plays: 57, Total Stations: 15, Adds: 15
@ YEARS AGO
No. I:“Sail Away” — Oak Ridge Boys
YEARS AGO CAROLYN OAWN JOHNSON Die Of A Broken Heart (Arssta/
- = — - Total Plays: 42, Total Stations: 20, Adds: 7
No. |:“Pure Love” — Ronnie Milsap
\_ j \_ Sengs ranked by tetal plays )
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Juuie Kertes  ADULT CONTEMPORARY _

R&R May 28, 2004

Jkertes@radicandrecords. com

AC/Hot ACAgenda

Getting Hotter

R&R Convention 2004 is now less than a month away. We
have two sessions for the AC/Hot AC crowd that can be
best categorized as “Better Not Miss.”

* Thursday, June 24: “Survivor Rate-a-Record™

This is not your ordinary rate-a-record
session. In this updated version, based
on reality TV, participants get tossed
from the panel if they wimp out in their

Bargain Hunting

Contests and promotions on a limited budget

Be there 1o find out.
* Friday, June 25: “How to Pick Up !

I Women” AR corventian 2004

got stuck planning my 20-year high school reunion  ing away a large-screen TV around o A~ 2S e e ees
(yes, I’'m that old) after swearing I'd never do it again football _”:’”“' Think S:”“f grills methods? On hand 10 discuss this will be the executive team from ABC
after the 10-year. The task fell into my unemployed lap L SR D Pl s Daytime TV (General Hospital, AV My Children, The View), who will

. th I set ab . . he § exetdseequ:pnmt,evmggool. oive a marksling-to-woman presentation from a TV perspective. They

SiX mo.n S ago, SO 1 set a out Ol’gamzmgt e joyous m’taymtymhmmdpm “mmmnwmm”“mamm
gathering of the jocks, rah-rahs, drama queens, ston- motional budget. Everyone’s budget musical artists through their programming, as they did with Fick )
ers, parking-lot people, rock stars, lawn people and ;‘;"ﬂ'g‘zm Newl Y“k'ld [“ﬁ I An- gl W":‘: w”;: L s e 5 o “Pm e ok next
woodies (stop trying to guess which group I belonged  j; 1am how ma:,;,k with it. Stretch ABC Daytime President Brian Frons, VP/Research Claire Zrimc and

to ... if you ask me, I'll ‘fess up).

your cash during the important rat-
ings periods, go lighter in the off

responses 10 the new tunes. Will it work?

VP Marketing & On-Ar Promotion Valerie McMichael.
Register now at www. radicandreconds.com.

a

One of my duties as reunion chair-  video store for DVDs of the latest months, and look to local sources to
person was to gather door prizes for movie releases. Also, your local sports il in the blanks.
;‘eammﬁz ::::ua: teams should be up for ticket give- . it takes effort, it takes than give away prizes, we  charge. You can combine small dlients
no , | wen aways. schmoozing, and it takes | ive away gifts or experi-  who will provide pri with a bigger
started begging for free stuff. Tomy ~ Conventionand visitorsbureausin  creativity. We are only lim- % R: g:;\ple, we're  client for the umepgz;j Package that
surprise, | ended up with a mother  your area may give you tickets to lo-  jted by our own creativity. running a monthlong pro-  together, and you've got a big win.
lode large enough to cover our 30t} re- cal or nearby attractions, maybeeven  How do you work in the [= motion in the month of As for sales promotions that don't
union. | found that local businesses  throwing in an ovemight stay in ex- il changes you get from May that cost us little to  make sense on the air, we will work
were open to donating change for promo time.  clients? Come up with a put together. We actually  with the client and include them else-

goods to get even the lim- Concert tickets? Love your  fun promotion, like guess- got advertising dollarsout  where — at a station event, in an e-
ited exposure they would local concert promoter!  ing how long it will take | of it from the participating  mail newsletter, on the website or at
at a high school reunion. These smalleritems cande-  the female moring show businesses. an off-site promotion — before tum-
That should be a lesson finitely help your promo- “osttochangetheoilinthe ~ Bobby Rich “A Mom a Day for the  ing business away.
to those of us in radio. tionbudgetand atthesame  station van. People love to participate,  Month of May” gets listeners to sub-
With promotional budgets | time makeyousoundvery  regardlessof theprize. Ourjobistoadd  mit letters about special moms they Mark Edwards
being cut at most stations, topical. c the sizzle, the fantasy, the fun. know, and every day in the month of PD. KEZK/St. Loui
RW‘MWPW . Get with the salespeo- Ifthe salesperson comes o youwith  May one of these moms wins a gift K St. Louis
tion directors are honing : ple, goto lunch withsome  some sort of giveaway and you think  package that includes gift certificates ~ We were very fortunate at KEZK to
their craft and becoming  Barb Richards  of their bigger clients and iys the stupidest thing in the world, from various retailers and restaurants.  be involved in Infinity’s national con-
very resourceful when it bring your promotional  may | suggest that you a) be grateful  The latest winner was a woman test for the spring. We called it “Easy
comes to contesting and promotions. calendar. Plan ahead. If businessescan  that they bring things to you, and b)  who was recognized by her co-work- ~ Win Workdays™ and offered $10,000
This week | spoke t0a few program-  put the giveaway into theirbudget, it keep an openmind, skeeponit,andsee ers. They told us how this special  five times every wotkday in April, for
f“e_'Sf“_"“m)'ACTaSkaf“m becomes much easier toget something  if you can't think of a creative way o mom cared for her seriously ill daugh- a total of $1 million given away. Be-
insight intohow they stretch their lim- big. Almost any jewelry storeisup for  give away the dog prize so thatinthe  ter and her grandchildren. ing able to join a contest
ited promotional dollars and contin-  some sort of giveaway around Valen-  future you'll get a great prize. Make it and then refurbished her like that allows us to do a
ue to execute exciting promotions that  tine’s Day, Mother’s Day and other  part of the deal: “We'll give this away,  daughter’s home to ac- huge prometion for little
make sense for their stations and lis-  holidays. Make it an annual event,  butwe wantsomethingbiggerandbet-  commodate her special out-of-pocket expense. The
teners. and increase the value each year. ter for next quarter.” needs after her miraculous key to making something
Barh Richards Check withastereostoreaboutgiv-  We're only limited by ourowncre-  recovery. like this work is to make
ativity. That said, I'm off to figure out Atthe end of the month sure it is your contest, not
PD, WAJI/Ft. Wayne, IN how to give away car floor mats.... all the moms will be hon- a multicity deal.
o ‘We're w limited ored at a luncheon at an KEZK was also fortunate
This is where your local contacts Bobby Rich upscale restaurant where to partner with thelocal Fox
and relationships come into play. Es- - one randomly drawn affiliate to send listeners to
tablish a relationship with the local b' Our own PD/Morning Show Host, mom will win the grand the final two Amerian Ido!
movie thester manager, who M2y opp gty KMXZ/ Tucson prize: a $12,000 kitchen makeover. A shows. Part of doing more with less is
!\aveﬂexhlitywhenitmlomv- . First and foremost, in the AC for-  grocery-store chain will supply us  looking for opportunities with partners
ie passes. What about the local com- oy gy g mat, contesting and promotions are  with$1,500 worthof groceries tostock  that the radio station can be part of.
mmltytheam?'.l'xketsb?playam : dangerous in many ways. Contests  the new kitchen, and a building-sup- Sometimes you have to share the glo-
always a good prize. Get with a local are not why people listen to our sta- company is providing us with tile.  ry of a promotion with someone else,
tions. They listen for the music. Un- Typically, we'll work out a deal  but it's worth it to offer something re-
like higher-profile formats such as  with a client and receive prizes for  ally special to listeners.
CHR and Country, we have tobecare-  mentions, but we usually require an The key is to always be on the look-
ful how many and what kinds of pro-  advertising buy to go along with it. out for opportunities that make sense
motions we do. We'remoreof aqual-  We'd prefer not to just give away a for the station. Not everything that
itative type of format. prize and the time to talk about it. If  comes your way is a benefit to the sta-
Considering that, when executing  we can score some revenue with it, we tion’s audience, so you have to keep
a contest involving prizes, it'simpor-  will, but it's more important to make the bar high to make sure you're do-
tant to be selective in what you give  sure you're matching listener needs ing something that matters, no mat-
away. Whatever you offer needs tobe  and desires. This promotion is success- ter how attractive the deal looks.
of great value to the listener to make  ful because we provided great value
it worthwhile for them to listen. Think  and interest for our audience without Have you turned a frightening sales pro-
SOPHIE IN CLEVELAND Sophie B. Hawkins racently dropped by the about your audience first. having to pay for itand made revenue  motion into an on-air success? If so, Id like
WOOK/Cleveland studios. Seen here (I-r) ars WDOK'S Nancy Alden, Hawidns KMXZ does things that are family-  for the station. to hear about it. Send all stories to jkertes@
and WDOK PD Scolt Miller. oriented or that are aimed at adult Most mom-and-pop businesses  madivandrecords.com and be entered b
I women, our primary target. Rather  can’t afford the big rates a station will win,a prize from Julie’s Treasure Box.
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Bargain Hunting

Contests and promotions on a limited budget

in got stuck planning my 20-year high school reunion
(yes, I'm that old) after swearing I'd never do it again
after the 10-year. The task fell into my unemployed lap
six months ago, so I set about organizing the joyous
gathering of the jocks, rah-rahs, drama queens, ston-
ers, parking-lot people, rock stars, lawn people and
woodies (stop trying to guess which group I belonged

to ... if you ask me, I'll ‘fess up).

One of my duties as reunion chair-
person was to gather door prizes for
the attendees. Working with absolute-
ly nobudget, ! went door to door and
started begging for free stuff. To my
surprise, | ended up with a mother
lode large enough to cover our 30t re-
union. I found that local businesses
were open to donating
goods to get even the lim-
ited exposure they would
at a high school reunion.

That should be a lesson
to those of us in radio.
With promotional budgets
being cut at most stations,
programmers and promo-
tion directors are honing
their craft and becoming
very resourceful when it
comes to contesting and promations.
This week I spoke to a few program-
mers from my AC Task Force for some
insight into how they stretch their lim-
ited prometional dollars and contin-
ue to execute exciting promotions that
make sense for their stations and lis-
teners.

')

Bark Richards
PD, WAJI/Ft. Wayne, IN

This is where your local contacts
and relationships come into play. Es-
tablish a relationship with the local
movie-theater manager, who may
have flexibility when it comes to mov-
ie passes. What about the local com-
munity theaters? Tickets to a play are
always a good prize. Get with a local

Barb Rchards

video store for DVDs of the latest
movie releases. Also, your local sports
teams should be up for ticket give-
aways.

Convention and visitors bureaus in
your area may give you tickets to lo-
cal or nearby attractions, maybe even
throwing in an overnight stay in ex-
change for promo time.
Concert tickets? Love your
local concert promoter!
These smaller items can de-
finitely help your promo-
tionbudget and at the same
| time make you sound very

topical.

Get with the salespeo-
ple, go to lunch with some
of their bigger dients and
bring your promotional
calendar. Plan ahead. If businesses can
put the giveaway into their budget, it
becomes much easicr to get something
big. Almost any jewelry store is up for
some sort of giveaway around Valen-
tine’s Day, Mother’s Day and other
holidays. Make it an annual event,
and increase the value each year.

Check with a stereo store about giv-

“We’re only limited
by our own
creativity.”

Bard Richards

—

Lk
SOPHIE IN CLEVELAND sophie B. Hawkins recentty dropped by the
WOOK/Cleveland studios. Seen here (I-r) are WDOK's Nancy Alden, Hawkins
and WOOK PD Scott Miller,

.

ing away a large-screen TV around
football season. Think about grills
heading into Memorial Day, bicycles,
exercise equipment, even a pool.

Don’t cry about your limited pro-
motional budget. Everyone’s budget
is limited, even in New York, Los An-
geles and Chicago. Instead of fighting
it, leam how to work with it. Stretch
your cash during the important rat-
ings periods, go lighter in the off
months, and look to local sources to
fill in the blanks.

It takes effort, it takes |
schmoozing, and it takes
creativity. We are only lim-
ited by our own creativity.
How do you work in the
oil changes you get from
clients? Come up with a
fun promotion, like guess- |
ing how long it will take
the female moming show
host to change the oil in the
station van. People love to participate,
regardless of the prize. Ourjob is toadd
the sizzle, the fantasy, the fun.

If the salesperson comes to you with
some sort of giveaway and you think
it’s the stupidest thing in the world,
may [ suggest that you a) be grateful
that they bring things to you, and b)
keep an open mind, sleep onit, and see
if you can't think of a creative way to
give away the dog prize so that in the
future you'll get a great prize. Make it
part of the deal: “We'll give this away,
but we want something bigger and bet-
ter for next quarter.”

We're only limited by our own cre-
ativity. That said, I'm off to figure out
how to give away car floor mats....

Bobby Rich

PD/Morning Show Host,
KMXZ/Tucson

First and foremost, in the AC for-
mat, contesting and promotions are
dangerous in many ways. Contests
are not why people listen to our sta-
tions. They listen for the music. Un-
like higher-profile formats such as
CHR and Country, we have to be care-
ful how many and what kinds of pro-
motions we do. We're more of a qual-
itative type of format.

Considerihg that, when executing
a contest involving prizes, it’s impor-
tant to be selective in what you give
away. Whatever you offer needs to be
of great value to the listener to make
it worthwhile for them to listen. Think
about your audience first.

KMXZ does things that are family-
oriented or that are aimed at adult
women, our primary target. Rather

.
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AC/Hot ACAgenda
Getting Hotter

R&R Convention 2004 is now less than a month away. We
have two sessions for the AC/Hot AC crowd that can be
best categorized as “Better Not Miss.”

* Thursday, June 24: “Survivor Rate-a-Record”

This is not your ordinary rate-a-record
session. In this updated version, based
on reality TV, participants get tossed
from the panel if they wimp out in their
responses to the new tunes. Will it work?
Be there to find out.

¢ Friday, June 25: “How to Pick Up
Women~

How well do AC and Hot AC target
the female audience? What are the challenges, and what are the latest
methods? On hand to discuss this will be the executive team from ABC
Daytime TV (General Hospital, All My Children. The View), who will
give a marketing-to-women presentation from.a TV perspective. They
will also discuss how they are retuming to the practice of breaking new
musical artists through their programming, as they did with Rick
Springfield. Jack Wagner and Ricky Martin, and will introduce their next
musical star, 13-year-old phenom Ashley Geaning. Panelists inciude
ABC Daytime President Brian Frons, VP/Research Claire Zrimc and

RA convention 2004

Bobby Rich

VPMarketing & On-Air Promotion Valerie McMichael.
Register now at www.radiocandrecords.com.

than give away prizes, we
give away gifts or experi-
ences. For example, we're
running a monthlong pro-
motion in the month of
May that cost us little to
put together. We actually
got advertising dollars out

of it from the participating

“A Mom a Day for the
Month of May” gets listeners to sub-
mit letters about special moms they
know, and every day in the month of
May one of these moms wins a gift
package that includes gift certificates
from various retailers and restaurants.

The latest winner was a woman
who was recognized by her co-work-
ers. They told us how this special
mom cared for her seriously ill daugh-
ter and her grandchildren’
and then refurbished her
daughter’s home to ac-
commodate her special
needs after her miraculous
recovery.

At the end of the month
all the moms will be hon-
ored at a luncheon at an
upscale restaurant where
one randomly drawn
mom will win the grand
prize: a $12,000 kitchen makeover. A
grocery-store chain will supply us
with $1,500 worth of groceries to stock
the new kitchen, and a building-sup-
ply company is providing us with tile.

Typically, we’ll work out a deal
with a client and receive prizes for
mentions, but we usually require an
advertising buy to go along with it.
We'd prefer not to just give away a
prize and the time to talk about it. If
Wwe can score some revenue with it, we
will, but it’s more important to make
sure you're matching listener needs
and desires. This promotion is success-
ful because we provided great value
and interest for our audience without
having to pay for it and made revenue
for the station.

Most mom-and-pop businesses
can't afford the big rates a station will

Mark Edwards

charge. You can combine small clients
who will provide prizes with a bigger
dlient for the time buy. Package that
together, and you've got a big win.

As for sales promotions that don‘t
make sense on the air, we will work
with the client and include them else-
where — at a station event, in an e-
mail newsletter, on the website or at
an off-site promotion — before tum-
ing business away.

Mark Edwards

PD, KEZK/St. Louis

We were very fortunate at KEZK to
be involved in Infinity’s national con-
test for the spring. We called it “Easy
Win Workdays” and offered $10,000
five times every workday in April, for
a total of $1 million given away. Be-
ing able to join a contest
like that allows us to do a
huge prometion for little
out-of-pocket expense. The
key to making something
like this work is to make
sure it is your contest, not
a multicity deal.

KEZK was also fortunate
to partner with the local Fox
affiliate to send listeners to
the final two Anwrican Idol
shows. Part of doing more with less is
looking for opportunities with partners
that the radio station can be part of.
Sometimes you have to share the glo-
ry of a promotion with someone else,
but it’s worth it to offer something re-
ally special to listeners.

The key is to always be on the look-
out for opportunities that make sense
for the station. Not everything that
comes your way is a benefit to the sta-
tion’s audience, so you have to keep
the bar high to make sure you're do-
ing something that matters, no mat-
ter how attractive the deal looks.

Have you turned a frightening sales pro-
motion into an on-gir success? If so, I'd like
fo uar about it. Send all stories to jkertes@
radicandrecords.com and be entered to
win a prize front Julic’s Tresure Box,
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MBC wEK  ARTIST TME LABELSS) it I Jﬁh " N | Most Added”
1 1 FIVEFOR FIGHTING 100 Years (Aware/Columbia) 2200 83 203292 21 1100 | www.rradds.com
2 2 SHERYL CROW The First Cut Is The Deepest /A&M/interscope/ 2080 58 223198 33 106/1 R — -
5 9 MARTINA MCBRIDE This One's For The Girls /RC4/ 1976 +91 186722 19 10811 CELINE DION You And | £/ J”
3 4 DID0 White Flag (Arista/AMG) 1913 -64 213956 33 9910 LEANN RIMES Last Thing On My Mind /Curty/ 20
4 5  JOSH GROBAN You Raise Me Up (743/Reprise) 1815 -145 161800 30 110/0 HEART Perfect Goodbye (Soveragn Artists) 10
6 6  MICHAEL MCOONALD Ain‘t No Mountain High Enough /Motown/ 1707 103 155502 29 9 RICK SPRINGFIELD Beautiful You (Gomer/Red ink/ 8
9 @  SEAL Love's Divine (Warner Bros.) 1670 0 155574 17 99j3 | JAMIECULLUM ANl At Sea fVerveUnversall 8
8 8  TRAIN Calling Al Angels (Columbia/ 163¢ 54 136756 46 1119 ::'s'ro':"‘[‘::';;:‘;"“’::‘:n";&%“”’ :
7 9 SHANIA TWAIN Forever And For Atways Mercury//0JMG) 1604 112 138839 55 116/0 PATTI LABELLE New Day D/ Soubl0UMEG) 6
10 10 UNCLE KRACKER f/DOBIE GRAY Drift Away /Lava/ 1448 -131 145980 63 10410 MERCYME Here With Me INO/Cart/ 5
1 Q LIONEL RICHIE Just For You (Isiand/iDJMG) 1435 +24 125173 1" 96/2 J. BRICKMAN /M. SCHULTZ Td | See... (Windham HURMG) 5
12 12 LUTHER VANDROSS Buy Me A Rose (/RMG/ 1212 36 111995 12 90/2
13 13 WYNONNA | Want To Know What Love Is [Curty 1066 -37 48037 15 8310
14 @ 3 DOORS DOWN Here Without You (Republic/Universal) 953 +2 115672 22 64/4 M. st
16 @ WILSON PHILLIPS Go Your Own Way (Columbia) 936 +97 69160 5 84/3 o
15 16 SHANIA TWAIN It Only Hurts When 'm Breathing (Mercury/IJMG) 849 s 7nus s sp |IncreasedPlays
17 @ KIMBERLEY LOCKE 8th World Wonder [Curb/ 147 +57 42661 8 80/2 Ion
18 @ GLORIA ESTEFAN | Wish You (Epic/ 694 +18 40860 8 674 ARTHT THLE LABEL(S) R
20 @ MERCYME Here With Me INO/Curty 658 +78 30292 6 735 | WORAHJONES Don't Know Why Be NorerVign/ +14
21 @  MAROONS This Love (OctonelJ/AME) 613 +102 112984 5  3g3 | MAROONS ThisLowe (ctoneiiMG) +102
2 : WILSON PHILLIPS Go Yo Own Way /Columbiai +97
22 @ JESSICA SIMPSON Take My Breath Away (Columbia/ 485 +23 47338 6 4810 KEITH URBAN You'l Thik 0f Me /Capitol +92
24 @ JIM BRICKMAN f/MARK SCHULYZ ‘Til| See You Again (Windham HWRMG) 453 +55 18516 2 56/5 MARTINA MCBRIDE This One's For The Girls /8C4) +91
19 23 SIMPLY RED You Make Me Feel Brand New /simplyred.com/Red ink) 452 -220 41358 18 7910 MERCYME Here With Me /NO/Curty +4
23 @ EVANESCENCE My immortal Windus/ 442 +38 74791 6 282 ISRAEL KAMAKAWIWO'OLE Over The Rainbow Bg 8o/ +73
25 @  CLAY AIKEN Solitaire (3CA/AMG) 392 +17 19900 4  s56/4 | OMSERLEYLOCKE 8th Word Wonder (Curt N
27 @  DARYLHALL What's In Your World (Bhythm & Groove/Liguid §) 328 +51 12082 3 553 | CWCKMANIM.SCHULTZ Ta1 See.. Midhom HRIRMG) S5
@ KEITH URBAN You'll Think Of Me (Capitol) 303 +92 14639 1 LYi}
26 28  KATRINA CARLSON Count On Me (Kataghonic) 219 81 6820 10 50/0
30 €D NORAK JONES Sunrise (Bive Note/EMC) 265 +48 18792 5 304 Recurrents
29 @ NO DOUBT Iit’s My Life (interscope/ 226 +8 27014 16 140 ok
119 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of RNRET TILE. LARELTY)
5/16-5/22. Bullets appear on songs gaining plays or remaining flat from previous week. It two songs are tied in total plays, the song with the larger increase in plays is MATCHBOX TWENTY Unwell (Atlantic/ 1427
placed first. Songs below No. 15 are maoved to recurrent after 20 weeks on the chart. Songs below No. 10 are moved to recurrent after 50 weeks on the chart. Most Added NORAH JONES Dor't Know Why Blve Not &Virgin) 983
s the total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overafl total stations playing a song. )
Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour | COUNTING CROWS Big Yellow Taxi (Geffen/interscope 979
Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R. inc. LUTHER VANDROSS Dance With My Father L/AMG/ 936
New & Active VANESSA CARLTON A Thousand Miles (A&Mfnterscape) 931
SANTANA fIMICHELLE BRANCH The Game Of Love /AmstaBMG) 872
SOPHIE B. HAWKINS Walking On Thin ice (Trumpet Swan/ JAMIE CULLUM AX At Sea Verve/Universal) CHRISTINA AGUILERA Beautiful (RCA/RMG) 841
Total Plays: 191, Total Stations: 40, Adds: 3 Total Plays: 43, Total Stations: 21, Adds: 8 PHIL COLLINS Can't Stop Loving You (Atéantic/ 841
CORRS S s ine (Atlantic) SHERYL CROW Soak Up The Sun M&M//ﬂlerfcme/ m
Total Plays: 138, Total Stations: 25, Adds: 4 CELINE DION You And | £/ SEMENSN e Y four ihan Avdss -
' ' 4 ENRIGUE IGLESIAS Hero /interscape/ 710
RICK SPRINGFIELD Beautiful You (Gomer/Red Ink) Total Plays: 21, Total Stations: 30, Adds: 30 LOWESTAR I'm Avsady There 844/ w2
Total Plays: 100, Total Stations: 30, Adds: 8
KATIE MELUA The Closest Thing To Crazy (Dramatic/Verve/Universall | LEANN RIMES Last Thing On My Mind (Curt/ Detailed station playlists for all R&R
Total Plays: 71, Total Stations: 21, Adds: 4 Total Plays: 5, Total Stations: 20, Adds: 20 reporters are available on the web at
= B — I www.radioandrecords.com.
Songs ranked by tetal plays
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unching Be wareness ca urging consumers to ask their doctors
about the risks of AF and the importance of treatment.

Get more information on Beat the Odds at www.stroke.org. For details on atrial fibrillation visit www.afadvisor.org

National Stroke Association
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M. MCDONALD Ain’'t No Mountain High £ M 345 342 9% 4% 348 31 3 24 B it homeo Mk A 1 < : =
X S R ey 345 : bt 29 @  EVANESCENCE My immortal Windp/ 126 +15 3 ap
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We've got a jam-packed summer of
music. Five For Fighting's current al-
| bum, The Battie for Everything, just
went gold. The first single, “100 Years"
is No. 1 at mainstream AC and a top
five smash at Hot AC. The next single,
scheduled for release midsummer, is
“The Devil in the Wishing Well" @
Switchfoot's “Meant to Live,” which
crossed over from Alternative and Top
40, is breaking through in a big way at
Hot AC. The research on this song is undeniable, and the
album is platinum. Norwegian singer-songwriter Maria
Mena, one of our newer artists, is off to a solid start with
her first single, “You're the Only One.” The album will be
released July 20, the same day she appears on The Late
Show With David Letterman. ® Jessica Simpson's al-
bum is double-platinum; her new single, “Angels,” impacts Hot AC mid-
July. Wilson Phillips are back after 10-plus years. Their new album,
California, came out on May 25, and features classics from the '70s.
The first single, “Go Your Own Way, is on its way to top 10 at main-
stream AC. “Already Gone” will impact Hot AC mid-June. ® Train have
a brand-new single from the Spiderman 2 soundtrack. The song, “Or-
dinary,” rocks and is getting airplay everywhere! ® Next up, music
trom Prince, Bruce Hornsby, Nellie McKay and Lara Fabian — and re-

member the name Crossfade.
ACMHot AC
and Wiison Phiillips, whose album Cali-

fornia is in stores today, go 16-15 on +97

plays with “Go Your Own Way” (Columbia) ... Most Added this week at
AC are Celine Dion’s “You and I” (Epic), with 30, and LeAnn Rimes’
“Last Thing on My Mind” (Curb), with 20 ... Maroon 5 are still No. 1 at
Hot AC, but Hoobastank’s “The Reason” (Island/IDJMG) shows great
potential for becoming the next chart leader, with +132 plays ... Jason
Mraz’s “Curbside Prophet” (Atlantic) makes a huge jump, 39-29 (+190)
... Counting Crows’“Accidentally in Love” (DreamWorks/Geffen) shares
in the Shrek 2 success. It's at No. 16 with +316 plays ... Melissa
Etheridge’s “This Moment” (Island/IDJMG) is Most Added at Hot AC,
with 18 adds, while Uncle Kracker's “Rescue” (Lava) picks up 12.

— Julle Kertes, AC/MHot AC Editor

RECORD

| _PeteCosenza |
| VP/Promotion, Adult Formats, |
i Columbia Records |

b e —

At AC, Five For Fighting's “100
Years” (Aware/Columbia) holds
steady at No. 1, with 2,200 plays ...
Martina McBride’s “This One's for the
Girls” (RCA) closes in at No. 3 with +91
plays ... Maroon 5's “This Love”
(Octone/J/RMG) is +102, going 21-20,

e

'xx)

artist

armist: Richard-Marx
ueeL: Manhattan/EMC

8y MOXE TRIAS/ASSDCIATE EDITOR

recently had the opportunity to talk

with Richard Marx, who was in Los
Angeles working on various projects in ad-
dition to promoting his own album. Not
only was he producing Australian starlet
Delta Goodrem's new song, he was also
working on a duet called “Re-
member When” to celebrate
the 50th anniversary of
Disneyland. The song will
come out next year and will
possibly feature Marx and &
Martina McBride on vocals.

As for his upcoming album,
My Ouwn Best Enemy, it was
Bruce Lundvall, Marx's friend
and CEO of Manhattan Rec-
ords, who convinced Marx to record a new
project. “l wasn't really sure if | was going
to do another album,” said a laid-back
Marx. “I've been sq busy writing and mak-
ing a ton of music for other people — hap-
pily — and [ just struck a balance in my
life that I didn’t have before. I have three
boys and a great wife, and I found that the
last few years ['ve been able to take my
kids to school every day and pick them up
and have a life.”

However, he couldn’t pass up the
chance. Though he’s written for countless
hitmakers over the years, these were
songs so personal to Marx that it felt right
that he record them himself. “I made a
more aggressive record than people would
have thought I would — it’s just not an AC
record,” he says. “I've been influenced by
Coldplay, Travis, The Ataris — all kinds
of different things that have crept into this
album.”

Along with the more hot AC/pop sound
came other changes. The new album is

tiv

ty

more guitar-based than piano-based, and
Marx also didn’t spend time being a per-
fectionist. “It's not about that,” he says. “|
just wanted to be able to hit ‘play’ and be-
lieve what | was singing, especially the
stuff that's real personal.”

The result is a dark album — which
may be strange, considering that Marx
sees his life as very happy. “No matter how
happy | may be, | can come back to that
dark feeling in a finger snap,” he says. “
can remember exactly that feeling in the
pit of my stomach where |
couldn’t sleep and I thought
‘I'm never gonna fall in love
again. I'm never gonna trust
anybody again.”

“When You're Gone” is the
first single from the CD. Marx
says, “It's pretty literal in that,
even after being married for as
long as | have been, and suc-
cessfully, | don’t foresee an end
to my marriage, but if it comes, | bet you
anything that it's not my wife’s fault. [ bet
you anything that it's me losing sight of
something, losing my way. She’s been con-
sistently more in tune with what works.
Guys tend to screw it up somehow. It
doesn’t always mean adultery or domestic
abuse or anything that extreme; it's the
little, subtle things, like losing sight of
your priorities or becoming distant or ob-
sessed with your career at the expense of
your marriage.

“I think I wrote ‘When You're Gone'
subconsciously for me to listen to so that
guy won't be me. My wife’s reaction to
the song was great. She's really bril-
hantly musical. She'll talk to me about
snare sounds and chord changes — she’s
really intelligent musically. She heard
that song and kind of looked at me with
a look that, to me, said, ‘Don’'t worry
about it. You're not going to screw up.
It'll be OK.’ She appreciates the fact that
it’s on my mind.”

...H '™

Our prices are so low

some might say they are

IN 10 DAYS |
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ARTIST TITLE LABEL(S)

MAROON 5 This Love (Octone/J/RMG)

HOOBASTANK The Reason fisiand/IDJMG)
EVANESCENCE My immortal (Wind.up/

FIVE FOR FIGHTING 100 Years (Aware/Cotumbia)
NICKELBACK Someday (Roadrunner/IDJMG)

ALANIS MORISSETTE Everything (Maverick/Reprise)

3 DOORS DOWN Here Without You (Republic/Universal)
LOS LONELY BOYS Heaven (Or/fpic/

MATCHBOX TWENTY Bright Lights (Atlantic/

SANTANA f/ALEX BAND Why Don't You & | /Anista/RMG)
NO DOUBT tIt's My Life finterscope/

3 DOORS DOWN Away From The Sun (Republic/Universal)
AVRIL LAVIGNE Dont Tell Me (Anista/AMG)

SARAH MCLACHLAN Failen (Arista/RMG/

SHERYL CROW The First Cut Is The Deepest (A&M/Interscope)
COUNTING CROWS Accidentally In Love /DreamWorks/Geffen/
LENNY KRAVITZ Where Are We Runnin’? (Virgin/

JET Are You Gonna Be My Girl (Atlantic)

SARAH MCLACHLAN Stupid (Arista/RMG)

CALLING Duw Lives /RCA/RMG)

SHERYL CROW Light In Your Eyes (A&M/Interscope)
DIDO Don't Leave Home (Arista/RMG)

GAVIN DEGRAW | Don’t Want To Be L/AMG)

LIVE W/ SHELBY LYNNE Run Away (Radioactive/Geffen)
311 Love Song (Maverick/Volcana/Zomba)

SWITCHFOOT Meant To Live /Red /nk/Columbia)
JESSICA SIMPSON With You [Cokmbia/

FINGER ELEVEN One Thing (Wind'up/

JASON MRAZ Curbside Prophet /Atlantic)

LINKIN PARK Numb /Warner Bros.)

JESSICA SIMPSON Take My Breath Away /Cokunia)
BUTTERFLY BOUCHER Ancther White Dash /A&M/Interscape)
TOBY LIGHTMAN Devils And Angels /Lava/

UNCLE KRACKER Rescue /Lava/

BLINK-182 | Miss You /Geffen/

OUTKAST The Way You Move [laFace/Zomba)
KIMBERLEY LOCKE 8th World Wonder (CurtyReprise/
SEAL Love’s Divine (Warner Bros./

NORAH JONES Sunrise /Bive Note/EMC)

HILARY DUFF Come Clean (Buens Vista/Hollywood/

TOTAL
PLAYS

4370
3992
3218
27152
2735
2123
2441
2340
2070
1991
1942
1792
1770
1703
1677
1660
1545
1482
1367
1mmnm
1079
951
924
840
831
807
634
606
567
562
550
469
458
426
422
399
395
389
372
355

4/=

+132
-104
212
13
+86
-61
+206
-95
-90
-146
+143
+174
13
-1
+316
+61
+48
+109
+115
+133
+131

214
+130
+135

-89
+143
+190

+38

112

+72

-199
+293

+41

-8

-37

-60

-28

-13

TOTAL
AUYOIENCE

90}
299974
280356
207966
188173
182912
161397
170801
151901
131789
136135
134958
86150
74859
127901
114297
104447
67545
87725
60961
53636
58434
51997
39113
30375
44267
30539
37564
18477
33202
25887
23833
12357
244717
14104
17275
27583
25808
26409
26665
25422

mﬂ TOTAL ‘&m

20
14
26
27
35

9
4
10
41
43
30
15
1
36
34

3

8
14
1

9610
950
930
9
830
93N
9110
8712
870
8810
810
7614
nn
1710
83/0
933
1412

80
3
3612
2810
48113
1311
10
200
170
190
150

97 Hot AC reporters. Monitored airpiay data supplied by Mediabase Research, a
of §/16-5/22. Bullets appear on songs gaining plays or remainin
is placed first. Songs below No. 15 are moved to recurrent atter
reporting station. Songs unreported as adds do not count tow:
number of plays (times 100). Each daypart on each station is a
Company (© 2004, The Arbitron Company). © 2004, R&R, Inc.

division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
g flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays
20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
ard overall total stations playing a song. Total Audience equais Average Quarter Hour Persons times
ssigned an AOH number. Average Quarter Hour Persons used herein with permission from the Arbitron

Most Added"”

www.rradds.'com

ARTSTTITLE LABEL(S) ) 00§
MELISSA ETHERIDGE This Moment (/siandI0/MG/ ]
UNCLE XRACKER Rescue (ava/ 13
TRAN Ordnary (Cokamixa/ 9
RYAN CABRERA On The Way Down /£ V.LA/Atintic/ [}
MICKELBACKX Feeiin’ Way Too Damn Good (Roadruner/iD/MG) 7
FINGER ELEVEN One Thing /Wind'op/ '
311 Love Song Maverick/Volcana Zomba/ 5
EDWIN MCCAIN tAMAIA SHARP Say Anything (DART) 5

ETHER,DGE
gSA

“ﬁ‘-‘ THIS MOMENT ©

#1 MOST ADDED AT HOT AC!"!

New Adds this week include:

WTMX/Chicago WWZ2Z'Washington WBMX/Boston
KPLZ/Seattie KMYi/San Diego KFMB/San Diego
[SLAND| WSNE/Providence

Most
IncreasedPlays

ARTIST TITLE (ABEL(S) INCREASE
COUNTING CROWS Accidentally in Love (DreamWorks/Geffen) +316

UNCLE KRACKER Rescue /ava/ +293
LOS LONELY BOYS Heaven (Ov/fpe/ +206
JASON MRAZ Curbside Prophet (Atiantic/ +190
AVRIL LAVIGNE Don't Tell Me (Ansta/AMG/ +1
3 D0ORS DOWN Away From The Sun (Repubic/Universal +143
FINGER ELEVEN One Thing /Windup/ +143
SWITCHFOOT Meant To Live (Red /nk/Cokumbsa/ +135
SHERYL CROW Light in Your Eyes (A8M/Interscape/ +133
HOOBASTANK The Reason /sland0/MG) +132
New & Active

CORRS Summer Sunshine (Ariantic/

Total Plays: 349, Total Stations: 32, Adds: 2

MARTINA MCBRIDE This One's For The Girls /RCA/

Total Plays: 279, Total Stations: 18, Adds: 2 °

MARIA MENA You're The Only One /Cokumbss/

Total Plays: 272, Total Stations: 21, Adds: 1

AVION Seven Days Without You (/ndependent/

Total Plays: 232, Total Stations: 17, Adds: 2

NICKELBACK Feelin’ Way Too Damn Good /Roadrumner/I0/MG)
Total Plays: 227, Total Stations: 20, Adds: 7

~

Don’t Miss

R&R GONVENTION 2004!
JUNE 24-26, 2004

BEVERLY HILTON HOTEL ©

in Beverly Hills, CA
: ll!ll!tll‘ NOW at m.rllillllrltll'li.tll

......... o criconradicohictarn, ~cam
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America’s Best Testing Hot AC Songs 12 + RR X A
s ek POWERED|
TETHEMUSIC  For rhe week Ending 528104 =\." " HOTAC TOoP 30 MEDI ABAmW
(rowesenTTANEDIABASE CANADA 4 Lo
W W W
| Artist Title (Label) TW LW Famil. Burn 18-34 18-24 25-34 WK W ARTIST TILE LABELSS) R ot HENRSY o
HOOBASTANK The Reason /iskand/(0/MG) 432 442 95% 20% 435 457 410 1 @  HOOBASTANK The Reason (Island/IDIMG) 514 +1 7 10
MAROON 5 This Love (Octone/ /IRMG) 422 432 98% 35% 418 429 405 2 2 MAROON 5 This Love (0ctone//RMG) 480 2 7 80
MATCHBOX TWENTY Bright Lights (Atlantic) 420 425 96% 36% 418 422 414 3 8 @ ALANIS MORISSETTE Everything Maverick/Reprise) 441 ] 7 w0
CALLING Our Lives (RCA/RMG) 406 417 5% 4% 402 420 384 4 & AVRIL LAVIGNE Don't Tell Me (Ansta/RMG/ 423 +1 7 16/0
SANTANA fIALEX BAND Why Don't You & | /rista/MG/ 389 406 ST% 47% 388 377 400 5 5 @ SARAHMCLACHLAN Stupid (Arista/AMG) 396 81 7w
GAVIN DEGRAW | Don't Want To Be (/AMG)/ 395 400 59% 8% 39 423 167 9 CALLING Our Lives (RCA/RMG) 388 +37 4 6/0
NICKELBACK Someday /Roadrunver/i0UMG) 383 4p4 100% S51% 382 377 3ss 7 ©® NELLY FURTADO Try DreamMorks/interscape/ 383 12 1 120
3 DOORS DOWN Here Without You (Repubic/Unversal 392 409 89% 54% 387 371 406 8 8  GEORGEMICHAEL Amazing (Enc/ KX} 3 ¢ 80
3 DOORS DOWN Away From The Sun (Reputiic/Unversall 382 403 83% 22% 384 377 1% 6 9 MELISSA ETHERIDGE Broathe /isond/0UMG/ 319 45 AR Y |
COUNTING CROWS Accidentally... (DreamMorks/Getfen) 388. - 43% S% 379 388 3IN 12 3DOORS DOWN Away From The Sun Reputiiclinbersad 318 +22 7150
SARAH MCLACHLAN Fallen (Arista/RMG) M 38 % W% AN 405 3% 10 11 AVEFORFIGHTING 100 Yoars UwanCobmbis) 296 21 7 160
EVANESCENCE My mmortal /Wind-u) 383 480 9% 52% 395 482 31m n 12 @ JACKSOUL Still Believe in Love /VitBMG Musk Canada) 213 -36 7 1
FIVE FOR FIGHTING 100 Years (AwareCokumbiai 300 3% 9% 4% 1M 3m 357 18 LENNY KRAVITZ Where Are We Runnin'? Vi)~ 249 +43 I W
SARAH MCLACHLAN Stupid (Ansta/RM6/ A79 388 65% 15% 392 423 359 19 0IDO Don't Laave Home (Ansta/AMG) M +43 2 810
MELISSA ETHERIDGE Breathe /siandI0IME) T 386 % W% M 185 Im 1415 & S.WILCOX Mommies... (SHEBMG Music Canada/ 281 25 ¢ 100
SHERYL CROW Light In Your Eves (AGM/nterscope) 378 — 4T% 0% 368 389 351 15 16 NODOUBT It's My Life dinterscape) b2} -15 1
LOS LONELY BOYS Heaven OnEaic/ 375 389 6% 15% 365 355 IS 13 17 EVANESCENCE My immortal (Windup/ 2 68 71600
AVRIL LAVIGNE Don't Tell Me (Arsta/AMG) 34 315 % W% 172 382 3158 16 18 @ BARENAKED LADIES Testing 1, 2, 3 (Reprise) m 2 1 150
ALANIS MORISSETTE Everything ibaverckifeorse) 373 383 T 15% 388 3987 178 LY 19 OUTKAST Hey Ya! [Laoface/Zombal 194 -14 7 150
JET Are You Gonna Be My Girl fAtiantic/ 372 3170 %% 35% 2384 380 389 2 20 HILARY DUFF Come Clean (Buens Vista/olywood) 173 3 7T 100
TOBY LIGHTMAN Devits And Angels /Lava/ 370 382 W% 16% 382 387 357 20 21 & FEFE DOBSON Everything (isondIUMG) m 24 1 150
010D White Flag /Arista/AMG) 384 361 97% 53% 376 395 355 22 22 3DOORS DOWN Here Without You (Republic/Unversall 168 12 7 1500
LiZ PHAIR Extraordinary (Capital 358 366 89% 35% 358 369 347 [Bebet> CORRS Summer Sunshine /Atinric) 158+ 1 a0
S. CROW The First Cut Is The Deepest (AGMinterscope) 354 351 99% G0% 364 352 379 COUNTING CROWS Accdentaly_ DreamMorks/Geffer) 158 +71 1T
0 DOUBT It's My Life laterscape/ 351 362 98% 60% 352 335 370 25 25 @ TAL BACHMAN Aeroplane (Cotumbia) 147 3 7 100
LIVE Wi SHELBY LYNNE Run Away (RadiactvelGeffen/ 351 379 58% 12% 358 369 345 26 26 @ SIMPLE PLAN Perfoct (lava/ 146 -1 6 10
LENNY KRAVITZ Where Are We Runnin'? (Virgin/ 348 344 63% 16% 338 326 348 (Bebut> LOS LONELY BOYS Heaven (OrEpic) 1L +28 1 20
DIDO Don't Leave Home /Arista/AMG) 348 - % N% 369 386 349 ® SARAHHARMER Akmost (Zoe/Rounder) 142 +28 1 40
JESSICA SIMPSON With You {Columbia) 325 334 4% 53% 330 344 313 SHERYL CROW Light In Your Eyes (A&Miinterscape) 142 +21 i n
23 30 .Uz PHAIR Extraordinary (Capitol 142 -16 7 100
Total samplie size Is 367 respondents. Total Hity are based on a scale of 1-5. (1=diskke very
much, 5 = like very much). Total famillarity represents the percentage of respondents who recognized the song. Total 18 Canadian Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
bum represents the number of respondents who said they are tired of hearing the song. Songs must have 40% familiarity Networks. Songs ranked by total plays for the airplay week of 5/16-5/22. Bullets appear on songS gaining plays of remaining
{0 appear on survey. Sample composition is based on persons 12s. Persans are screened via the Internet, Once passed, flat from previous week. If twa songs are tied in total plays, the song with the larger increase in plays is placed first Songs
they can take the l;lUSiC test based on "Z;e formal/music preference. RateTheMusic.com results are not me;'/g to replace below No. 15 are moved to recurrent after 20 weeks on lh'e chart. Most Added is the total number of new adds officially
fai/am research. The oo ;:e_/f"e poieg ey e ”z'ﬂ v = ;::‘ ':'f. %f;’;:{'lgz;y-.ﬁgﬂnﬂ““;:"’;; ;Zpone: u';n?’;; :sy é.:cn or:p&ﬂ;v&%:hﬂl;)g IS:cngs unreported as adds do not count toward overal total stations playing a
\__5300. RateTheMusic.com dala is provided by Mediabase Ressarch, 8 division of Premiers Radic Networks, J \ 2. e ' f )
N\
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_SMOOTH JAZZ

If"Trane Were Alive Today....

John Coltrane remains a powerful influence nearly 40 years

after his death

]:nor saxophonist John Coltrane was 40 when he
died of cancer in 1967. During his relatively brief ca-
reer — first as a sideman with Dizzy Gillespie, Johnny
Hodges, Thelonious Monk and Miles Davis (Kind of
Blue), then as a bandleader, recording such classic al-
bums as My Favorite Things, Meditations, Ascension
and the sublime A Love Supreme — Coltrane developed
asingular, immensely influential style. This week I ask
leading jazz personages to contemplate this provoca-
tive thought: What if “Trane were alive today?

Ramsey Lewis
Pianist/Radio Host

To consider. the era of John Col-
trane is to consider hard work: The
man practiced from five to 15 hours
aday! Music, like any great art, is the
result of focused, in-depth work that
comes from one’s spirit, from how
one has lived. It remains wonderful
and beautiful not because it’s man-
ufactured, but because it’s gamered
from the very universe we live in
and filtered through one’s experi-
ence in the language of music.

In the era of Coltrane it was OK
to study him and the music of other
masters, but you were expected to
come up with something new and
fresh on your own. The whole idea
was to develop your individual
voice. Today you're supposed to
sound like the artist who sold the
most records.

Steve Cole
Saxophonist

People wondered why Coltrane’s
solos were so long — often 30 min-
utes, even one hour! He was always
searching for that thing that he
hadn’t heard before, that hadn't
been played yet. He said he wished
he could walk up to his music as
though he had never heard it before.

Coltrane was trying to look past
Western music into overtones, like
Indian music, where the scale isn't
just 12 notes, but a lot of notes be-
tween them. Think of the genius he
was and the success he achieved in
his short life; think of what he would
have accomplished if he had lived
for the past 30 or 40 years; think of a
man of such dedication and singu-
larity of purpose and what music
could be if he had lived — jazz mu-
sic would sound very different than

it does,

.

Guy Ecksieia
VP/A&R, Savoy

As crazy and blasphemous as it
sounds, he was such a great player,
but I'm not sure he’d have a major-
label recording deal today, given the
creative direction he was going in —
searching the outer realms of the
saxophone’s capability — when he
passed away, and given the majors’
need to sell units. | don’t think he
would have come back inside after
being outside or done concept al-
bums, like Joe Henderson, or gone
fusion, like Miles.

Kirk Whalum
Saxophonist

He would tell us that his spiritu-.
al quest through music had led
him, much to his surprise, right
back home'to the faith of his fore-
fathers. He would say that he was
glad in one way and sad in anoth-
er that he took the long route to find
the path — glad because he was so
fulfilled by the journey through so
many layers of musical innovation
and exploration to find “A Love Su-
preme”; sad because he wasted so
much time in “Pursuance” looking
for something profound, mystical
and metaphysical, when he ¢ould
have rested in the “Everlasting
Arms” of a loving Savior, Jesus the
Christ, who went to the cross to
make that journey. Coltrane’s awe-

some body of work remains a
psalm of humility and grace to
those of us who love to hear him
play.
Carl Griffia
A440 Music Group

He would be our Hubble tele-
scope, exploring new galaxies of
music, taking us on an extraordi-
nary journey of rhythm and harmo-
ny. And radio would be trying to
edit his solos.

Dave Kez
Saxophonist/Radio Host

People would be very interested
in what he was doing musically, be-
cause he stood for pushing the
boundaries of what is possiblein all
of us. He wasn’t swayed by outside
influences but followed what was
inside of him. Look at his populari-
ty, although he’s been gone almost
40 years. His lesson was not accept-
ing the status quo.

Jason Miles
Producer

Coltrane’s spirituality eclipsed
everything. Listen to his solo on
“Flamenco Sketches” on Kind of
Blue. It's the voice of aman who un-
derstood what the world was about
and expressed it in his music.

If Coltrane were around today, he
probably couldn’t get a record deal,
but it wouldn’t make him bitter; he
was not that kind of man.

Steve Williams

Programming Consultant/
Air Talent

He would probably be appalled
at the musical limitations that he
was trying tobreak down. In hisday
Coltrane was considered an outlaw,
doing shit people thought shouldnt
be done or that wasn't jazz. They
called him “anti-jazz.” Just listen to
jazz- music today to imagine how
castigated Coltrane would be if he
were alive. He would probably give
up music or commit suicide.

Rex Rideoul

Producer

He would be amazed at how
ahead of his time he was, because
we haven’t caught up yet. It's in-
credible, but music hasn’t pro-
gressed beyond that, even though

R&R May 28, 2004

Convention Agenda Update

« Friday, June 25, 3-5pm: “Sh

down at the Smooth Jazz

Corral”

Carol Handley and Canl Griffin.

The Revenue, Stupid!”

Exploring Smooth Jazz's pressing issues in intimate roundtable
discussions are Clear Channel Regional VP/Programming and WNUA/
Chicago OM Bob Kaake, KWJZ/Seattie PD Carol Handley, KIFM/San
Diego PD Mike Vasquez, WQCD/New York OM John Mulien, KHJZ/
Houston PD Maxine Todd, KJCD/Denver PD Mike Fischer, KTWV/Los
Angeles VP/Programming Paul Goidstein
and Broadcast Architecture President Allen
Kepler. From the record side, it's Rendez-
vous’ Frank Cody, Columbia’s John Vemile
and A440’s Canrl Gritfin. Co-moderated by

* Saturday, June 26, 1-3pm: “It's Stil/

Revenue expectations have never been higher. The best and the ]
brightest in Smooth Jazz radio sales give us straight talk about the
format. On the agenda so far: Clear Channel Director National Sales/
Bay Area Marci Mills, KHJZ/Houston VP/GM Laura Morris, KOAI (The
Oasis)Dallas PD Kurt Johnson and KTWV (The Wave)L.os Angeles
Sr. Account Manager Art de la Parra. Moderated by Broadcast
Architecture President Allen Kepler.

Register now at www.radioandrecords.com. .

sonically and technologically it has.
Coltrane and those guys were two
steps from insanity.

Jazz And Smooth Jazz
Programmer

1f “Trane were alive today, his mu-
sic would test well and possibly
eliminate war on this planet.

Everetie Narp
Saxophonist

Atthe time he died Coltrane was
in transition to a more spiritual and
introspective style of playing. The
inspiration he was always seeking
would have been extremely benefi-
cial to us as players. We have so
many inspirations who did live, like
Herbie Hancock, that to imply that
if John Coltrane, one of our ttue leg-
ends, had survived all these years,
he would have had enormous im-
pact on the direction of music as it
is now — I don’t think so.

Paul Brown
Producer

The ultimate Guitars & Saxes tour
package: John Coltrane, Charlie
Parker, Wes Montgomery and Grant
Green.

Jofl Lorber
Keyboardist/Producer

It’s hard to imagine what he’d
be doing today, because his musi-
cal changes had a specific trajecto-
ry, from commercial R&B stuff
during his early years, before he
went with Miles, to his own re-
cordings. I expect that if he were
alive today, Coltrane would be like
Pharaoh Sanders, Sonny Rollins or
Joe Henderson — very much ap-
preciated by the straight-ahead
jazz audience.

It's very exciting to think of some-
one with Coltrane’s richness of
sound, technical skill and unbe-
lievable harmonic knowledge
combining with modern recording
techniques, modern rhythms and
today’s players. It could be unbe-
lievable.

Sud Hamer

VP/A&R,
Verve Music Group

He would be held in the same es-
teem as Herbie Hancock and Wayne
Shorter —musicians never satisfied
staying within the confines of tradi-
tional jazz. He would have incorpo-
rated rock music into his work.
While he would continue to push
the envelope, he wouid also com-
pose more songs that would be con-
sidered standards, like “Giant
Steps.” He'd play the Hollywood
Bow] with three generations of ten-
ors — Michael Brecker, Chris Potter
and Trane — or possibly in a super
jazz band with Herbie Hancock,
John Scofield, Christian McBride
and Brian Blade.

Mindi Abair
Saxophonist

In his ali-too-short career he be-
came such an icon because of his
ingenuity, his experimentation, his
heart and his soul. It would be
amazing to see where else he would
have taken music and how much
each of us would be different play-
ers, writers and improvisers due to
his continued influence.

Evge Greeve

Saxophonist

If he was alive as an old man to-
day, would he have gotten into con-
temporary stuff and covered Micha-
el Jackson songs, like Miles?

Or what if he was alive, but bom
at the same time | was and was 41
today? That's the more interesting
perspective and the more mysteri-
ous possibility. | don’t think he’d be
as huge as he is today, because no
one is recording the volume of stuff
he did or is given the free rein he
was given to record in the "50s and
'60s, especially in today’s economic
climate.

Dave Love
President, Heads Up

If Trane were alive today, I'd be
chasing him.
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BONEY
JAMES

' RETURNS WITH HIS SIGNATURE
SEDUCTIVE SAX ON HIS NEW ALBUM

PURE

THE NEW SINGLE

“Boney was destined to be a superstar...

7 is another example
of Boney's stellar career"
- Michael Fischer, PD, KJCD/Denver

g sounds like

SUPER-BONEY!"

- Lee Hansen, PD, KSSJ/Sacramento

"THE Smooth Summer Smash of 2004!"
- Mark Sanford, MD, KOAl/Dallas

"Sounds like Boney, and that
means hit!" - Erik Foxx, PD, KOAS/Las Vegas

IN STORES AUGUST 3RD, 2004

ON YOUR DESK NOW *ADD DATE JUNE 7
CONTACT ALL THAT JAZZ (702) 453-6995

INFO @ AllThatJazzinc.com
PRODUCED BY BONEY JAMES

MANAGEMENT - STEVEN JENSEN & MARTIN KIRKUP, DANA COLLINS
FOR DIRECT MANAGEMENT GROUP. INC.
boneyjames.com @

warnerbrosrecords.com
2004 WARNER BROS RECORDS INC., A WARMER MUSIC GROUP COMPANY
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| CYNDEE MIAXWELL ROCK R&R May 28, 2004
| cmaxwell@radioandrecords.com
I
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| Active Rock
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Winter 12+ AOH Share  AQH Share AQH Share
Mkt Calis/City (Rank) (Rank} {Rank}
- o ‘ 3 WZZN/Chicago 1.9-1.6 (22)1 39(Mt  2.4(16)
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R 14 KISW/Seattle 28351 116 Q 6.4(2)
a ln S a 15  KUPD/Phoenix 44421 11.8(2) 80(2)
16  KXXR/Minneapolis 534.1 (9t 11.0@Q1 5.7 (4)
g et B £~ _ - 17  KIOZ/San Diego 3.2-32(10) 88Q 51 |
i 1 ’ 19 WIYY/Baltimore 38-36 (Mt 95(2) 6.2(2)
The winter book is the format’s shock absorber L S e o
22 KBPVDenver 3.7-35(10) 1080 44(n
24 KUFO/Portland. OR  3.5-3.7 (10)t 106 Q 5.4(2)
e 29 KQRC/Kansas City 6.0-6.0(3) 17.7Q 890
| 31 KISS/San Antonio 6.3-6.1(2) 165Q 830
I his week we armchair quarterback the winter 2004  Mainstream Rocker WKLS/ Atlan- 33 WLZRMilwaukee 4.86.0(5) 166@ 1280
e . : ta held steady despite losing The Reg- 35 WAZU/Columbus, OH 1.5-1.3(21) 38(9 14091
Arbitron numbers. The whole indecency s'candal may = Guys in momings, but why did 35 WBZX/Columbus. OH  4.6-5.1(6) 1490 85(2)
or may not have thrown a monkey wrench into the rat-  Apermative competitor WNNX (99X) 39 KOMP/Las Vegas 4447 (6)t 1420 1060
ings results for various stations. The monthlies are fall so far? Its 12+ share dropped 3.4 40 BEUORAmek 6651(5 140@t  ‘75()
most telli b mi 2.8 while WKLS stayed even at 2.8 49 WCCCMartford 4.6-7.5(3) 283Q 1490
ing, but we’ll leave those to dazed program- Tn 3 Eaa n); i he 53 KATT/OkishomaCity  5.0-5.4 (4) 1390 812
mers. The good thing about quarterlies is the way they et S 54 WNVE/MRochester, NY  3.8-3.5(10) 1230 53(6)
ey oy heavy rock market of Salt Lake City: | 55 wTFX/Louisvitie 4640(7)  133@  65(5)
act .as shoc.k absorbers, combining the monthlies into  Rocker KBER dropped 3.8-1.9 and 59 WTPT/Greenville, SC  3.14.1(9) 1132t 7703
a blgger picture. went from fifth to No. 18. Something 61 KPOVHonolulu 2.9-3.2(13) 5.8(6) 4.9(8)
is wrong with that picture! 64 WQBK & waBw
In the charts you'll see two figures  market share, going from 4.4-50 12+ ()“".Ph“‘ where allis well with the Ay, WY PR 1500 1040
in the second column. The first is the  and taking home No. 1 rankings in World is Seattle. It's wonderful to see 86NN KLl Ll et
12+ AQH share from fall 2008and the  both men 18-34 and men 25-54 KISW closer to where it was before | 66 WiLOIGrand Rapids 255560 128@ - L78
12+ AQH share from winter 2004. This ~ Las Vegas has seen fierce competi-  Alternative baby sister KNDD (The | o5 waey's woway e 5 '
is followed by the station’s rank, inpa-  tion between rivals ActiveKOMPand  End) came along. Now that The End Wilkes Barre 4338(9)  136(3)___ 550
rentheses. Alternative KXTE. KOMP, withits lo- 18 fighting a different battie, KISW — | 79 waxaMamisburg 5860(5) 204@ 108Q
In terms of demographic rankings  cal morning show of Craig, Sweet Al which airs Ho.ward Sf"'“ — rose 28- 80 WAQX/Syracuse 7.2-5.5(7) 156 @ 1200
for both Rock and Active Rock, the  and Andy, flew past KXTE, which airs 3512+ and climbed in rank from 14 80 WWDG/Syracuse 2.7-1.8(15) 52(6)t 25(12)t
format is on par with winter 2003, In  The Howard Stern Show, KOMP went  t0 seven. 81 WLZWSpringfield, MA  4.4-38(7) 126(2) 4861
men 18-34 this book, 58% of Active  4.44.7 12+, while KXTE moved 4.5-4.4 KEGL (The Eagle)/Dallas fell toits 84 WXQR/Greenville, NC 35-29(11) 6.9(6)t 34 (Mt
Rock stations ranked No. 1 in their and dropped to No. 9 in the market, _ lowest point ever before flipping to | 85~ KDJE/Ltie Rock A b T AT e
markets, as did 27% of Rockers. I The loss of Stem at WTFX/Louis-  AC a “Sunny” two weeks ago. The | 87 KRAB/Bakersfield 4034001 6s®1 200
Y w - v R Eagle sli 252312+ and d 87 KRFR/Bakersfield 22-20(18)1t 33(10)t 3.1(9)t
men 25-54, 25% of Actives ranked  ville dropped the station 4.6-4.0 12+, gle slipped ey pe 91 KAZR/Des Moines 7.16.9 (3)t 194 @ 108 (3)
No. 1, while 31% of Rock stations  but it looks like the listeners went to Ped from NO..“ t.(’ No. 17. Mean- 92 Kmm = .6.5-.7.0 ) 19:60 10.'90
claimed the top spot. Classic Rock sister WQMF, which  While, Altemative sister KDGE edged 95 KICT/Wichita 5.5-5.4 (5) 155Q 7.7(4)
Ranking second place in their mar-  rose 33-38. At least they'restill inthe P 24-27. 9 KILO/Colorado Springs 7.380(2)  232@ 11.3@
kets in both men 18-34 and men 25-  family. q 97 WJJOMadison 4.9-4.1(8) 11.8(2) 6.3(4)
54 were 19% of Actives and 8% of  Other moming show blips include PRI IO, 106 WRXR/Chattanoege, TN 28-32(11)  108()  42(6)
Rockers. Six percent of Actives and  WXTB/Tampa, which suffered the Two markets w.lth Rock challeng- 118 WRTTHuntsville, AL  8.1-6.5(5) 184 Q! 84(3)
15% of Rockers ranked third in their  loss of Bubba The Love Sponge in ers are San Antonio and Norfolk. In 120 WJXQ/Lansing, Mi 8.0-6.5(5) 195 @ 95(2)t
markets in men 18-34, and 8% of Ac-  momings and Pat Lynchand TacoBob ~5an Antonio, Cox Radio’s Active KISS WG .. 268006 eT (S
tives and 12%of Rockers ranked third i the afternoon. For the first time, Al has been at the top of the ratings for a
in men 25-54, ternative WSUN beat WXTBby rising 10N, long time, o it's not much of a Rock
. 2636, surprise that someone would decide
Special Notations For those who may be unaware, 10 take it on. Infinity has stepped in Fail 126 AQH Share-  M18-34 M25.54
Some specific situations requite  Lynch and Taco Bob were simulcast-  With KSRX (K-Rock), and in its first MKt Calis/City et g ety
special mention. In Columbus, OH,  ing their show from sister WJRR/Or-  full book K-Rock scored a 3.0 (in the 6 WMMRMPhiladelphia  2.4-2.8(15) 46(9  54(5)
Active WBZX (The Blitz) bested long-  lando. After Bubba went off the air  PTeVious b(?ok, as KSFM it l.u.d a 4..4)4 7 KLOWMouston 2.1-2.7(15) 5.3 (5) 4.5(4)
| time Classic Rock rival WLVQ 5.1 to  in both Tampa and Orlando, Lynch  KISSholdsits dominant position with |~ 11 WKLS/Atianta 28-28(14)t 77(3  56(3)
’ 45 12+. The Blitz ranked sixth and  and Taco Bob moved back to mom- ;J 6"]5!“:0"';“’"“;5;‘40‘ 2overall and :: ;%':BB’:":?‘L’:” 3.0-26(15)1 35(@)t 5413
WLVQ ranked eighth in a very com-  ings in Orlando, while a morning N0 110 1 RO ) H
| petitive rock market. show wasjust hired in Tampa. WXTB ~ 5ga’s Active WNOR/Norfolk is e Y T
WRIF/Detroit scooted up nicely in ~ fell 4.1-3.2 12+. now in competition with Bamstable's | 25 WMMS/Cleveland  39-35(1)1  103@) 660
' ’ new Rock outlet, WXMM (Max-FM). 26 WEBN/Cincinnati 6.06.8(2) 1450 140
| While WNOR fell 66-5.1 and its rank- 27 KRXQ/Sacramento  3.3-3.3(13)t 9.7(2)t 59(4)
- x S5 28 KCAL/Riverside 26-36(6)t 900 65(2)
ing went from one to five, Max-FM 30 KSJO/San Jose 2424(17)  S54(6)t 2801t
Breathalyzer Approved didnt do any better. It was 2.7 in its 30 KSRX/San Antonio 4430 (‘4) 59 (5)_ 42(8)
first full book, down from the 4.9 it 32 KBER/SsitLskeCity 3819(18) a16)t  30(1)
While we are still screening the hu- scored in its previous Country incar- 34 WHJY/Providence 5.7-5.6 (4) 1 190 120
man panelists for the Rock “Rate- nation. 40 WXMMNorfolk 4.9-27(14) 49Nt 50Nt
a-Record, Rate-a-Wine" session Active KATT/Oklahoma City is on 42 KLBWAustin 4.5-38(11) 5.7(3)t 75@t
on Friday, June 25, at R&R Con- the comeback trail, going 5054and | 46 WBBB/Raleigh 38-30(12) 78(3) 39(10)t
vention 2004 to make sure they moving up from No. 7 in the market 51 WBUF/Buffsio 34-34(12) 99(4) _ 83(d
heve a o alcone el tat 1o No. 4 Clasic Rock competior | 55_WSZVGreervite,SC_ 1743008 190101 28 (12}
meets our stringent criteria, we are KRXO dipped 6.9-5.2. Similarly, it's 70 WZZOIA:‘ 9'0-7.8 (5)) 2 4' 5(0) 1 5‘7 bl
ready to announce the wines that JEETSERRSET ! nice to see WKLQ/Grand Rapids | ¢ wzpmaibuquerque 3943  115@  93@
will be participating. make a comeback to the top 10, even 74 KEZO/Omsha 8.66.6(3) 147Q 145Q
The Qupe (pronounced Coo-pay) Winery has generously provided a if it's only at 3.5 and No. 9. 78 KLAQ/EI Paso 70-7.9(3) 191Q 1330
2001 Bien Nacido Chardonnay Reserve, 2003 Ibarra-Young Viogner, Nice gains were also seen in Tul- 83 KOOJWBaton Rouge 3.0-32(12) 9.3(3) 6.7 (5)
2002 Central Coast Syrah, 2000 Bien Nacido Hiliside Estate Syrah, sa, where Clear Channel main- 85 KKZR/Aittle Rock 1.74.7(17) 53(M 36(10)t
2000 Los™Olivos Cuvee and a 2002 Purisima Grenache. The pre- stream Rock KMOD went 5.0-6.3 132 KTUX/Shreveport, LA  3.6-3.1(12) 604t  6.3(6)t
screened humans so far include WMMS/Philadeiphia PD Bl Weston
a0 WBZX'Columbus, OF PD Hal Fh Radio Actve competton KRTQ, . | 119 are notad wih a L © Artiron. May ot be quoted o reprachced
Register now at www.radkoandrecords.com. covered nicely from a bad fall book, Sammn-m m wm\onm Maxpommmr‘ ron, Data is Monday-Sunday,
b going 1.7-3.3.

.
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e
Wi Wit ARTST TITLE LABEL(S) K s

1 @  JET Cold Hard Bitch (Atiantic/ 680  +11

3 2 SHINEDOWN 45 (Atisntic/ 481 15

4 @ VELVET REVOLVER Skther (RCA/RMG) a5 +18

2 4  AEROSMITH Baby, Please Don't Go (Cokwmixa/ a7 81

5 5  HOOBASTANK The Reason /Isiand/0JMG) 437 3

6 @ GODSMACK Running Blind (Repubic/Unversal 408 +7

7 7 NICKELBACK Figured You Out (Rasdrunner/IDJMG) 359 .28

10 @ MICKELBACK Feelin' Way Too Damn Good (RosdrumerIDJMG) 339 +28

9 9 TESLA Caught In A Dream (Sanctuary/SAG) k}7) 8
11 @  UNKINPARK Lying From You (Wamer Bros.) 313 +12
12 11 AUBIOSLAVE | Am The Highway /inerscape/Epic) 263 20
19 @ LENNY KRAVITZ Where Are We Runnin'? (Vigi/ 261 +39

8 13 PUDDLE OF MUDD Heel Over Head (Geffen) 261 81
17 (D THORNLEY So Far So Good (Rosdrunner/IIMG) 252 +10
13 15  JET Are You Gonna Be My Girl (Atientic) 252 13
15 16 APERFECT CIRCLE The Outsider Vigin/ 241 9
20 () SEETHER H/AMY LEE Broken (Windup/ 216 +41
18 18 AUDIOSLAVE What You Are (interscape/Eic) 209 15
23 (D  THREE DAYS GRACE Just Like You (ivelZomba) 176 +40
26 @ DROWMING POOL Step Up Windup/ 155 +23
29 @@ CROSSFADE Cold (Coumbial 14+
28 @ SLIPKNOT Dusiity (Roadrumer/IIMG) 142 +13
22 23 LOSTPROPHETS Last Train Home (Cokmive/ 140 26
25 € ° SOIL Redefine L/RMG) 136 +2
24 25 BLACK LABEL SOCIETY Hause Of Doom (Spitfire/ 134 K|
27 €D OFFSPRING (Can't Get My) Head Around You (Caknbia/ 132 +1
21 27 KIDROCK Jackson, Mississippi (Top Dog/Atlantic) 123 51

| EARSHOT Wait (Wavner Bros.) 95 +28
| Bebar> INCUBUS Talk Shows On Mute /Epic/ 92 +20
[Bebar> DARKNESS Growing On Me /Must... Destroy/Atiantic) 81 +19

Ao
00)
36713
22008
21782
18878
21972
16815
23259
12990
14614
16114
16237
14051
11047
9118
16369
1538
9204
5635
6600
8418
6196
3788
3756
§910
1815
6793
4348
2220
3624
4269

mﬂ mu&m
16 2p
3 20
8 23
12 20
15 191
12 20
28 - 220
4 an
18 170
1
U 20
7 180
15 180
1 200
3 180
18 160
.
"o
5 160
1" 100
3 ;m
3 100
12 m
5 100
4 1p
7 W
16 130
1
1 10n
18

27 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay
| week of 5/16-5/22. Bullets appear on songs gaining plays or remaining flat from previous week. It two songs are tied in total plays, the song with the larger
| increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added s the total number of new adds officially
reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the
songs with the greatest week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each
daypart on each station is assigned an AQH number. Average Quarter Hour Persons used hereln with permission from the Arbitron Company (© 2004, The

Most Added"

www.rradds.com

ARTIST TITLE LABEL(S) ADDS
MONSTER MAGNET Unbroken {Hotel Baby) /SPY USA/ 4
X0 ROCX | Am (Top Dag/Atiantic/ 2
TANTRIC After We Go (Mavenck/Reprise/ 2
FINGER ELEVEN Stay in Shadow /Wind-up/ 2
TRAIN Ordenary (Cokemia/ 2
Most

IncreasedPlays 1

- T'OLT‘A'L

ANTHT TIMLE LABEL(S) INCREASE
CROSSFADE Cold [Cowmiva/ +4
SEETHER H/AMY LEE Broken /Windap/ +4
THREE DAYS GRACE Just Like You (e Zomba/ +40
LENIY KRAVITZ Where Are We Runnin? (Virgin/ +39
MICKELBACK Feslin’ Way Toe Damn Geed Roadrumer//DJMG) +28
EARSHOT Wait Waraer Brus.) +2
SHINEDOWN Fly From The Inside (Atlsntic/ +28
DROWINING POOL Step Up (Wind-up/ +23
Most

Played Recurrents

TOTAL

ARTIST TITLE LABEL(S) PLAYS |
LINKIN PARK Nurd) (Warner Bros.) 256

THREE DAYS GRACE (I Hate) Everything About You Live/Zomba) 249

| Arbitron Company). © 2004, R&R, Inc. MCUBUS Megalomaniac (Epc/ 188
| Q TRAPT Headstrong (Waraer Bros) 165
New & Active AUDIOSLAVE Show Me How To Live /interscope/Epic/ 162
[ STAIND So Far A o Athantic/ 160
BREAKING BENJAMIN So Cold (Halywood) THOUSAND FOOT KRUTCH Rawkiist (Toorh & NallEMC) s mvsl:::m A;w iy p
Total Plays: 77, Total Stations: 9, Adds: 1 Total Plays: 37, Total Stations: 3, Adds: 0 GORSMACK fe-Algn . "
DROPBOX Wishbone (Re-Akgn/Unrversal) | SEVEN WISER Take Me As | Am Wind up/ sty s‘“"”“"”” - o
Total Plays: 51, Total Stations: 6, Adds: 1 | Total Plays: 36, Total Stations: 3, Adds: 0 tone (interscape/Epic/
KID ROCK | Am (Tap Dog/Attantic) | SKILLET Savir fLava) BLACK LABEL SOCIETY Stilbon (Spéfire) 1
Total Plays: 47, Total Stations: 5, Adds: 2 Total Plays: 26, Total Stations: 3, Adds: 0
BEASTIE BOYS Ch-Check it Out (Caprtal | FLAW Recognize (Repubdc/Universal) Detailed station playlists for all R&R
Total Plays: 43, Total Stations: 5, Adds: 0 l Total Plays: 20, Total Stations: 5, Adds: 1 npon.n are available on the web at
MONSTER MAGNET Unbroken (Hotel Baby) (SPY USA/ | SEVENDUST Broken Down (7V7) www.radioandrecords.com
Total Plays: 39, Total Stations: 5, Adds: 4 | Total Plays: 15, Total Stations: 3, Adds: 0 . g
I - Songs ranked by tetal pleys -
e © ,OH* w A WROVAssashe, VA" KZOZ/San Lnis Oblape, CA | KMOO/Tulsa, OK
o o bt o~ N Gos Namson -l D e et — T
r:- :"t.\“’ e l::-:uum A .:I)lﬂ [ o7 1§
KTUX/Shreveport, LA*
WBUF Sultalo, NY* Rrmaes , OK*
- S | EEERY |mmteeewc (SESes TER ==
aonn ) § MRS UK D 5 om ' b o VBT RO
1w
!ﬂ_gx_,(:amm [ WILT/Traverse Cliy, M
. = RiC e S, s CA o o= e W
b 2 a = & —
PO S o 2 L 1 a0
RENGaon Co, S04 2 — powereo[Xd
e WRRX Pensacols, FL° J
| E=E _ | MEDIABASE
ol So= ' WosB g ¥C* [P e o *Monitored Reporters
MR - e B e .1 L ]
..':“"p":..z.n Wieskin, WY _mm_;'mr WL i v - 39 Total Reporters
1 101 0Avs v » 27 Total Monitored
(. L WRKRKalamaroo. 48 K8J0/S0m Jose, CA* 12 Total indicator
=] WEBN/Cincinnati, OH* -y WMMR Philadelphia, PA* . -ty
g T _..’;“.’22' * - iy 2 fom nn CA i :
AR 10670 g D = TR vy Did Not Report, Playlist Frozen (1):

WMTT/Eimira, NY

www americanradiohistorv.com
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ss J 42 ACTIVE ROCK TOP50_ o
—
. May 26, 2004 : MEDIABA
& = swmoems LI A g™ | Most Added”
1 @ LNKINPARK LyingFromYou MWarswr Bras) TRV T T B R (———p—
2 @  JET ColdHardBitch Ushwsic . 3l M n e | e -
3 4 SHINEDOWN 46 (Atwec/ ) 152 §7 70000 31 S5I® | MONSTER MAGNET Usiroken Metel Baby) SPYUSH 10
6 €@ HOOBASTANK TheRessen AsinnifD MG/ 1518 +M6 T2 16 500 | TANTRIC Atter We Go (Maverickaprisel "
5 GODSMALK Runing Blind (gt Linversal 1518 7% ®6m 12 PUSBLE OF MUBD Spin You Around (Baffo !
8 2 DROWNING POOL Step Up /MWiedapy 134 :u 154 18 : FUTURE LEABERS OF TIE WORLD Lot Mo Ot £/ !
SHIMEDOWN Simpla Man (Atisatic/ §
7 8 APERFECTCIRCLE TheOutsider /Vigit/ 153 M 5B12 % 510
12 @ CROSSFADE Cold Cbmiis n? < . u sn | Most
15 @ SN Redefine AN/ ws «s sam 5 s |/ncreasedPlays
10 @ AUDIGSLAVE Whet YouAre fiterscapeEnic) " +3 12 50 ?
11 @ SUPKNOT Dusity FosdrumenfILIME) N2 % W3 8 s | VT TEUES o
14 @ TWREEDAYSGRACE JustLie You LiveZombe 00 o5 w8 S | NCKELLACKFed Mur Tun. Mt NG
13 — @ OFFSPRING (Can't Got My) Hoad Areund You [Cokwmbie/ 1037 +18 s 13 58 NOOBASTANK The Reasen (isind 06/ +145
9 ~ 15 LOSTPROPHETS Last Train Home Cokmbis/ S5 A0 40N9 23 41 | OROPBOX Wishbene iRe-dligniliniversal) A0
20 @ WCKELBACK Fesin' Way Too Damn6ood (Raschunmer IME! M2 4108 M8 4 543 | SREANNG BERJAMMN So Cod Mafyweed e
16 17 THREEDAYSGRACE 0Hatel Everything About You LiveZombe/ o6 &8 4082 51 5ap | CROSSPADECeM ety -
INCUBUS Talk Shows On Mute /Epic/ +10
19 @ THORMLEY SoFar SoGood {RoadrummenilIME) 28 +18 s 10 n VELVET REVOLVER Stither (RCA/RMG/ +10
22 @ SEETHERHAMY LEE Broken Mistap/ M +78 8  GNL | SIMEDOWN Sicple Man (Atiswtic/ -
17 20 MICKELBACK Figured You Out RosdrunneniMG/ ] 71 €084 28 560 | SEETIWERHAMY LEE Brokon Wit e n
| 24 €@ BREAXINGBENJAMIN SoCold Holywood 7% +12 W68 5 58 Most
7 @ SMMEEMPTYSOUL Shousties Lov w -+« Wi N an | played Recurrents
27 @ WCUBUS Tak Shows OnMute Eac/ 611 +100 20433 on o |
28 @ EARSHOT Wait WanwBrus) 0 +45 1050 4 5N E'L':‘m e 3 ’;;'I
% g THOUSARD FOOT KRUTCH Rowkfist (Tooth & NadEMC/ 583 + W 17 W wmmwmw . ™
29 SKILET Savior Lave/ [ ] +# 1044 5 L TRAPT Still Frame (Warner Bres.) 524
22 @ DROPBOX Wishbone (e Algntisversall B4 +127 1315 18 &M | STAINO Se Far Away (FisiAtisstic/ 51
21 28 PUDDLEOF MUDD Hosl Over Heed MSeffay/ S0 28 17880 18 320 | LIKIN PARK Newb Warmer Bres) 5.
28 28 KORN Everythingl'veKnewn Smmortalfeic) o 50 VM6 7 T | TRAPT Hesdstremy arse Brss ol
. LINKIN PARK Faint (Warner Bres)
3 @ RAW Recegrie Fapublctimersal MM 7 88 T &% | crunsen Lierate Raise »
31 31 BURDENBROTHERS Besusiful Night (i Trauma/ 4] 25 18360 14 280 | AUBIGSLAVE Shew Mo How Te Live flatorscopaEpic) 371
37 @ ATOMSHIP PenciFight Windep/ 0  +24 T 8 252 | AUMGSLAVEI Am The Highway flsterscopatic m
30 33 AEROSMITH Baby, PleaseDen't Go Cokmbis/ » 52 W3 N 28 New & Active
34 34  TANTMC TheChein Maverick/Raprise . <} 90 103 4 M0
33 @ MAGNA-FI WhereDidWe GoWrong? Usra/ # 8 W8 4 M :: m alnﬂ“ow oy
o @ aroeRmAUR Followed Tha Woves Capil B 48 M 3 W | ol FW’ s""""m A
3 37  KIDROCK Jackson, Mississippi (Tas Deg/Atiantic) 28 52 B W | repes m‘,":'m"'. 20, Adés: 1
# @ BEASTIEBOYS ChChckitOvt Capied M8 +35 908 3 WD | ATREVV Lip Gless And Black fVitwy) .
42 @ OARKNESS GrowingOnMe Must_ Destroyidtiantic/ 28 +8 507 4 2N :': :“v: 12, ,;awm::,a Adds: 0
| Am (Tap Dog/Ationti
3 @ cLUTCH TheMobGoss Wid DAT) BI W 6B BB | et Sutees 11, A 3
49 (D SEVENWISER TakeMeAs|Am MWindsp/ +33 3% 5 200 | Tetol Pleys 103, Total Statiens: 16, Adés: 7
35 43  DAMAGEPLAN SsveMe (Atimoi/ 7. ] x| w0 2 20 rm MARY T'IET mmv.: Foels ﬂ;ﬂﬂ
B otal Pleys: 93, Tetal Statiens: 11, Adds:
s @ :Aummn HousaOf Doum Spiefre/ 28 +10 1208 : :w iz b et e
41 45  STORYOF THE YEAR Unti The Day | Die (Maverick/Reprise/ 194 N an 00 | 1otal Poys 84, Toal Sitins: ‘,""‘",, “:“,
47 48  TESLA Caughtin A Dresm Sanctaary/SR6/ 183 | 10837 16 120 LOSTPROPHETS Wake Up (Make A Meve) [Columbia/
45 47  SEVENDUST BrokenDown (7V7) 182 29 oM 20 128 tudm:7&tuds‘m7.yuz
50 48  LENNYXRAVITZ Whare Are WeRunnin'? /Virpie/ 182 47 MW 8 12 | TANTMC Hey New (Moverici/Raprise
48 49 TRAPT Echo WamerBros) 1w 53 S4 19 130 Tow Py 53, Total Sains: £, e 0
, MORSTER MAGNET Unbroken (Hotel Bally) /SPY USA)
- @ XORN YAIWantA Single mmortalnic/ 15 +50 68 18 W Totsl Plays: 41, Total Stations: 12, Adds: 10
62 Active Rock reporters. Monitored airplay data supplied Mediabase Research, a division of Premiers Radio Networks. Songs ranked total plays for the airplay week
amm.mmmmmmumw Tt rom praviois weok. nmmnunwmmm%mmmnmu Detailed station playlists for all R&R
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart Most Added is the total number of new adds officially reported to R&R by each reporting reporters are available on the web at
mmmammmmwmmmmamrummmmmmmwam
m1m.mmmmmummmm.kmmmmwmmmmmmmmm.
The Arbitron Company). © 2004, R&R, Inc. .

on't Miss
R&R CONVENTION 2004! JUNE 24-26, 2004
HILTON HOTEL in Beverly Mils, cA

L LB L

RR convention 2004
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T : A
( America’s Best Testing Active Rock Songs RR . m
TE THEMUSIC 12+ For The woex Ending 52804 AV B ROCK TOP 30 MEDIAR “l“
voumss({T NEDIABASE CANADA! /] ] )]
M M M LAST THIS TOTAL 1= WEEKSON  TOTAL
Artist Title (Label) TW LW Fami. Bumn 18-34 18-24 2534 WEEX  WEEK  ARTST TILE LABEL(S) PAS el CHART  sTamows
LINKIN PARK Lying From You /Warner Bras.) 430 437 %% W% 412 415 409 ; :::z::;:;m "“”‘ e Ses R
THREE AYS GRACE Just Like You Lve/Zomba) 429 42 B1% % 390 412 359 - -l SoFl:h s: :"’:‘; ; LN L N
THREE OAYS GRACE (I Hate) Everything . UveZomba) 421 420 99% 4% 403 417 388 - } & e i ””“""'G’ R
SUPKNOT Duaity (Roadtunnev MG/ 03 40 6% 6% 432 45 4 - Mo wromnden ““";?""[‘;‘ S &
HOOBASTANK The Reason sandIOUMG) G2 42 % 3% 403 421 3 : 8 .~ mcxg:ucx mez' - "'}’7 ’”“"‘“‘"“w"""” we TR TieEn.
LOSTPROPHETS Last Train Home (Cokmbral 408 404 93% 4% 392 409 372 - o b o 0:4‘; """"’7‘”""” b L T VN
KORN Everything I've Known /mmortalfEpi) 407 384 62% TN 3% 387 429 - o N Dm:""fe - "'M; AR $ 7T W
APERFECT CIRCLE The Outsider (Vigin/ 406 404 B5% 15% 394 408 378 Sl swnm:gn s"T' T:’ ’”;‘: . :" < &
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GODSMACK Ronving Bind (Repubic/Universal A0 408 B% 8% 382 360 407 e : - M’"f‘ s :‘ » 2 el
OROWNING PODL Step Up (Wind a3 5% M% 403 3% am if hd M"‘"“m;“:h:”: A‘;A° oy Mmts Coasehl 9 A 7
SMILE EMPTY SDUL Silbosettes fLava/ 400 404 6% 1% 372 375 370 5 8 —— - | :"ZW’ —— ®s 4 3 W
CROSSFADE Cold (Cokimbial 400 405 52% 6% 375 388 382 R x'::v “a;; (Must.. Destroy/Attantic) ;:; o ; 200
SONL Redefine U/AMG) 39 392 S2% 5% 3% 416 3N o e ool o= — -
SEETHER HAMY LEE Broken (Wind 39 40 M% 16% 393 418 3R o s :"‘;' m‘&:’ e : N -
VELVET REVOLVER Sither (RCA/AMG) 394 385 63% 8% 383 386 380 T ISOIGH ~ ’ e ':; '"”‘“” w yres ':: . ; w
DAMAGEPLAN Save Me (Atlantic/ 394 401 59% 6% 3865 388 385 o ;Uu F' m‘s(m"""”’””"'/’ - N = |
THORNLEY S Far So Good MBoaduimerBJMG) 389 383 4% 6% 360 357 363 R FlNGE::sE - 3""";':““ e Mibinayd 157 drsd i AR
BREAKING BENJAMIN So Cold olywood: 388 - % 5% 379 397 387 PN A ';e "“G_M;""“‘” , ':2 “9 1 W
NICKELBACK Fiqueed You Out Roadumner/UMG) 385 379 95% 33% 366 360 368 " osr;;o;uneornsua ':"’ ( "}"’ ,b;'t.,'ﬂ - ' : P
THOUSAND FOOT KRUTCH Rawkist (Toorh & NadEMC) 385  ~ &a% 7% 363 362 354 v am L'm bl “:‘ 'a;" e ”’;:" -4 :;‘ . ; 119
| INCUBUS Megalomaniac £/ 178 381 S6% 8% 378 402 382 N T - -~ ';; M”f";j - . - e
AUDIOSLAVE What You Are (interscope/Eak) 373379 7% 1% 376 365 387 o o mss':m A = ;'9 s wi +18 5 W
NICKELBACK Feeli’ Way Too.. RoadumeriBJMG/ 373  — 63% 12% 338 348 330 ~ e EE:IE":"A ; : '55 A _X.JI.
PUDOLE OF MUDD Heel Over Head (Geffeny 370 375 3% 20% 345 3 3856 mz - lm “'; S U . S M. &
JET Cold Hard Bitch (Ardantic 368 358 94% 1% 353 356 350 -y “;:M“R‘;:mss“':‘ﬁ "“";‘ ol ol el »
AEROSMITH Baby, Please Oon't Go (Cobmbial 297 303 60% 27% 285 258 307 N Laaeea 18 ®_7 W
~ €@ THREEDAYSGRACE JustlikeYou UiveZomba) 121  +8 6 tom
Total sampke size is 466 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=dishk very much, 5 = like - 4
very much). Totat I,:m/'!i:,riry represents the percentage of /es;:onaen;s who re:ogmzed the Ss;an; Total bf:m lepr:senm the number' of 30 # BLACKIE & RODED KING Had Do Ty 121 s 8 120
respondents who said they are tired of hearing the song. Songs must have 40% famliarity to appear on survey. Sample composition is 24 Canadian Rock reporters. Mondtored airplay data supplied by Mediabase Research, a division of Premiere Radio
based on persons 12+. Persons are screened via the Internet. Once passed. they can take the music test based on the format/music Networks. Songs ranked by total plays for the airplay veek of 5/16-5/22. Bullets appear on SONgs gaining plays or remaining
preference. RateTheMusic.com resulls are not meant to replace caflout research. The results are intended to show opinions of flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays is placed first. Songs
participants on the the Internet only. Rate TheMusic s a registered trademark of Rate TheMusic com. The RTM system, is avallabie tor below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added Is the total number of new adds officially
locatradia stations by cailing 818-377-5300. Rate TheMusic.com data is p d by M A , 8 division of Premiere reported 1o R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a
\_Radio Networts J \song. ® tndicates Cancon. © 2004, R&R, Inc. - )
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PUT UP YOUR RAWKFIST thousand Foot Krutch played a patio performance at KUPD/Phoenix
recently. The band's singie, “Rawkiist.” is steadily climbing the Active chart as the band crisscrosses the
country playing to eager fans everywhere. Pictured (I-r) are TFK bassist Joel Bruyere and vocalist-guitanst
Trevor McNevan, KUPD MD Larry McFeelie and TFK drummer Steve Augustine and guitarist Jamie Apfin.

Rock/Active Rock

» —

Great job to Warner Bros. and, of
course, the band, as Linkin Park’s
“Lying From You” hits its sixth week at
No. 1 at Active Rock ... Velvet Revol-
ver's “Slither” snakes its way upward
with another +101 spins ... Finger Ele-
ven’'s “Stay in Shadow"” leads the Active
Most Added, followed by Monster
Magnet’'s “Unbroken (Hotel Baby)” and
Tantric's “After We Go,” which tie for
second Most Added ... Other add activity comes in for Puddie Of Mudd
(“Spin You Around”), Future Leaders Of The World (“Let Me Out”)
and Shinedown (“Simple Man”) ... Station totals also continue to rise
for Earshot (“Wait”), Skillet (“Savior”) and Seether featuring Amy
Lee (“Broken”) ... There's plenty ot airplay growth for Nickelback's
“Feelin’ Way Too Damn Good,” which climbs 20-16 with +188 spins
... Soll are also doing tremendously well, as “Redefine” moves 15-10,
with +146 spins ... There's no better reason than the fact that it's a
stone-cold smash to play “The Reason” by Hoobastank. The song

grabs you by the ears and burns itself into your memory banks, and, (i )
with +145 spins, cracks the top five thisuwgek Tr"we best turnaround ' ) / TOPZO SPECIALTYARTISU P
story of the year belongs to Dropbox. “Wishbone” looked like it was — ;;_/ - —
falling apart, but team Universal has been pulling in adds. Now the ) u
airplay has increased significantly, with +127 spins getting it up to 1. SLIPKNOT /Roadrunner//[DJMG) “Pulse Of The Maggots”
;‘ft’n f:v‘v’:r:fr ;ﬁi:-)efea‘ joke M“c':": :::;":;5’; it's About 2. KILLSWITCH ENGAGE fRoadrunner/IJMG) A Bid Farewell
: - g gt e 3. DEATH ANGEL uciear Blast) “Theown To The Wolves”
4. IN FLAMES (Nuclear Blast/ “Like You Better Dead”
5. MARTYR A.D. (Victory/ “American Hollow”
6. NONPOINT /ava/ “Broken Bones”
7. BEYOND THE EMBRACE /Meta/ Blade/ “Fleshengine Breakdown”
8. MACHINE HEAD /Roadrunner/IDJMG) "Bite The Bullet”
9. A18 fVictory) “Gravelines”
10. HEAVILS /Metal Blade/ “Outside The Circle”
11. CRISIS (The End) “Politics Of Domination”
12. MISERY SIGNALS (ferret/ “The Stinging Rain”
13. TWELVE TRIBES (Ferret/ “Backburner”
14. PRO-PAIN (Candlelight) “Can You Feel It*
15. TORCHBEARER /Metal Blade) “Dead Children, Black Rats”
16. FEAR FACTORY (Ligud 8) “Archetype”
17. MDNSTER MAGNET /SPV USA/ “Unbroken {Hotel Baby)”
18. AMEN /EatUrMusic/Columixs/ "California’s Bleeding”
QUEER EYE FOR THE ROCK CHICK Carson Kressky, sty maven for Bravo’s hit TV show TR SINSSURERR IO D gty
Queer Eye for the Straight Guy, recently swung by WOHA/Morristown, NJ to share tips with PD/middayer 20. EXODUS (Nuckesr Blast) “Tempo Of The Damned”
Terri Cfn Carr, however, insisted that Bon Jovi T-shirts are still hip. Y Ranked by total number of shows reporting artist. )

armist. Monster Magnet
uaseL: SPY USA

8y FRANK CORREIA /ROCK SPECIALTY EDITOR

ou only need lock at the track listing

to know you have a Monster Magnet
album in your hand. Titles like “Slut Ma-
chine,” “Radiation Day,” “Supercruel” and
“CNN War Theme” have the personality of
frontman Dave Wyndorf written all over
them. And in an era when the masses are
bemoaning the lack of true rock stars, it's
great to have Wyndorf back in the game.

It was 1998 when Monster Magnet
dosed the mainstream with their dark
pyschedelia via the A&M Records release
Powertrip. The underground had been
grooving to their pill-poppin’ blend of
Hawkwind, Sabbath and biker rock on
solid albums like Spine of God, Superjudge
and Dopes to Infinity, but it was Power-
trip’'s lead single, “Space Lord.” that rocked
radio’s world, going to No. 1 at Active Rock.
But then, A&M became part of Interscope,
tensions mounted between Monster Mag-
net and their new label, and 2000’s God
Says No didn't follow up on Powertrip’s
promise.

Now Monster Magnet are recharged,
with a new label (German-based indie
SPV) and a new rhythm section (bassist
Jim Baglino and drummer Bob Pantella).
“At last we've signed with a label again
where it's the music that matters, rather
than all sorts of marketing strategies,”
Wyndorf says. “That's very inspiring for us
as musicians, and doubtlessly it will also
be to our fans’ benefit.”

Of course, that would all amount to a

o F )

warm pile of vomit from your local Hell's
Angels chapter if the album wasn't so
damn good. Monolithic Baby! is everything
Monster Magnet fans have come to love
and crave. Like the mysterious monolith
in 2001: A Space Odyssey, Monolithic
Baby! drops from the cosmos to Yeach the
knuckle-dragging, backward-baseball-cap-
wearing chimps how to create real fire
with rock 'n’ roll. The grooves of “Super-
cruel” undulate like the red goo in your
lava lamp, while “On the Verge” channels
some of that “Cage Around the Sun” feel
from Superjudge before coming to a count-
down chorus that shows Wyndorf and
company launching into a pyschedelic-
fueled rocket ride to the dark side of the
moon. At the dead center of the album,
“Monolithic” anchors the journey with a
epic slab of rock.

Meanwhile, the lead single, “Unbroken
(Hotel Baby),” has kicked down the doors
at Active Rock with second-Most Added
status this week, thanks to adds from
heavyweights like WAAF/Boston; WRIF/
Detroit; KQRC/Kansas City; WBZX/Co-
lumbus, OH; and more. Meanwhile, the
single’s rocking on the Rock side with sup-
port from KLBJ/Austin; KMOD/Tulsa;
and especially WDHA/Morristown, NJ,
where Terri Carr and crew are cranking
it 20 times a week. The label may be
smaller, but the riffs are bigger than ever.
Prepare to be crushed.

13
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PART Two OF A Two-PART SERIES

Whols Zephyr Teachout?

ALTERNATIVE

And why does she know more about the Internet than you? you?

I <ast week we had a nice chat with Fred Jacobs, the
brain in a jar who controls Jacobs Media. He told us
what the focus will be of the Alternative and Rock
Summit at R&R Convention 2004, now less than a
month away. As usual, the list of guest speakers and
sessions is top-notch, guaranteeing cranial overload.

One of this year’s speakers is a
woman with a very unusual name,
Zephyr Teachout. Most of you have
never heard of her, but you may be
aware of her work. She was the driv-
ing force behind the grass-roots Inter-
net campaign that brought former
Vermont Gov. Howard Dean to early
frantrunner status in the race for pres-
ident. This despite the fact that, by her
own admission, she knew nothing
about the Internet.

Jacobs Media recruited Zephyr for
the summit so she can share with us
what she ultimately leamed about the
‘Net: how to build, and then tap in to,
the power of a database. What does
this mean for radio? If you have to ask,
then vou absolutely, positively need
to be at the summit.

This week | thought it would be fun
to let Fred Jacobs do the interviewing
for a change. | organized a three-way
conference call with Fred in Detroit,
Zephyr in Vermont and me in the Al-
ternative bunker at R&R World HQ.
We wanted to give you a short pre-
view of what Zephyr will talk about
at the summit, starting with her work
for the Dean campaign. Amazingly, |
let Fred and Zephyr do most of the
talking.

FJ: Give us a little buckground about
hote you got to where you are now. You
took sort of a circuitons route to get into
the political world.

ZT: I'm a Vermonter, and | worked
for Howard Dean in 1994. When |
heard he was running for president, |
basically spammed his office. | called
him, his assistant Kate and the legal
counsel for the governor. [ sent him

Lephyr
Tegch)('mt

ln(omﬂ drector
Howard Dean
presidential

<Campaign

Zephyr Teachout

five resumes and didn’t get any re-
sponse. So | finally just sold all my
stuff and moved up to Vermont —I'd
been living in North Carolina for
about six years — and started volun-
teering,

After about a month [ started do-
ing field organizing, and a month lat-
er [Dean Campaign Manager] Joe
Trippi asked me to do Internet work
because of the stuff I'd been doing
with field organizing. We actually
fought for about three weeks because
I said I didn’t know anything about
the Internet. He said, “Yeah, but the
stuff you've been doing in these oth-
er states has been working.” [ eventu-
ally agreed to do it, and | ended up
loving it. Basically, my job was to ob-
sess over ways in which we could use
the Internet to amplify anything we
were doing with field organizing.

F): You're originally a lawyer by trade,
which sort of raises the question: How
marty lawryers does it take to compose a
great e-mail? Can you talk about your le-
gal background? Does that come into play
anymore, or is that a past life?

ZT: | was a death-penaity lawyer. |
did post-conviction appeals. [ have
this wonderful client, actually —
who's now being taken over by a cou-

“We’re human. We’re really interested in
stories. The thing that struck me most about
coming over to politics is how it's the same
thing, and that's especially true online.”

Zephyr Teachowt

ple of other wonderful lawyers
who is on death row, and there’s a lot
of evidence he didn't do it.

The core of good death-penalty lit-
igation — or, really, any litigation —
is storytelling. You take alt these rath-
er dry facts, and you figure out a way
to tell a compelling story. That's not
just for the jury, it’s for the judge.
We're human. We're really interested
in stories. The thing that struck me
most about coming over to politics is
how it's the same thing, and that's es-
pecially true online. People are deep-
ly interested in not just little tidbits or
facts, but how they fit into a story and
a narrative.

The way in which we worked at
using e-mail ts deciding that each e-
mail is not a thing, a little packa&c
Rather, it's part of an ongoing story.
The stronger story you can tell, the
more likely people are to continue to
open your e-mails. It’s like an install-
ment plan of a pulp novel. What's
going to happen next? What did Dean
do today? Hey, I gave $10 last week
— what happened with that $10? I
anything, the biggest thing that's tak-
en over is the storytelling.

FJ: State-of-the-art radio-station data-
base communiques tend to be newsletters,
proiotions that stations are doing or ap-
pearances that jocks are making, which are
i a completely different vein. Wiy would
a radio station reconsider the basic tone
and direction of those kinds of e-mails for
its biggest fans, who are members of the
database?

ZT: liove thinking about this, large-
ly because | know nothing about it.
One of the things that seems like it
might already be successful is this
mentioning of events or particular
promotions. There you have an im-
plicit story.

But it scems to me — like most suc-
cessful Internet sites, and certainly like
political campaigns — radio is based
around very strong personalities. The
reason people return is to hear that
voice and to find out more about
what's going on inside the head of
whoever your particular DJ is. Cer-
tainly that's true online.

The stronger you can make that
voice, and the more strongly you can
establish a connection — an intimate
connection — the better. We call it
“stickiness” anline. You want to estab-
lish a sticky site. It's not that people
like the site, it’s that they retumn.

Telling stories is one part of that,
having a strong personal voice is one
partof it, and another part of it is feed-
back. You're going to find your sticki-

~
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before entering room.
Thursday, June 24

¢ 11am-noon: “Sandbox
Wisdom.” Tom Asacker is a
renowned speaker and
consultant who specializes in
the shifting winds of culture and
business. He will provide

* Noon-1:15pm: Lunch break.

for radio are obvious.

Jacobs Media Summit Agenda

Note to self: AlVRock Summit starts at 11am this year. Must
get up earlier this time. Don't want to piss off Max or the
Jacobs Media boys. Attach urine-collection bag to right leg

jncobs medlo

ROCK

compelling stories that will force everyone to approach their jobs in
ditferent, creative and more fuffilling ways.

* 1:30-2:30pm: Zephyr Teachout. Zephyr Teachout is the brains
behind the amazing Intemet strategy of presidential candidate Howard
Dean. She has figured out how to use databases (which virtually all
radio stations have) to motivate consumers to action. The implications

* 2:40-3pm: Shock Jock Web Poll. Larry Rosin of Edison Media
Research will review the results of this groundbreaking research study
to help provide the groundwork for the sessions on indecency.

¢ 3:10-4pm: “Test Your Indecency 1Q.” John King and Erwin
Krasnow are FCC lawyers at the Washington, DC firm of Garvey
Schubert Barer, and they're extremely knowledgeabie about what the
FCC is thinking and what you need to know. To help things along,
they'll be conducting an “Indecency IQ Test.”

*4-5pm: "Between a Rock and a Hard Place.” Is Rock radio
becoming too dangerous to own? We'll bring together a panel of
experts, including Emmis Radio President Rick Cummings, to discuss
ditfering views on indecency and the barriers Rock radio has to hurdie.

L

estrelationships online when you have
some kind of feedback loop. It seems
like radio has enormous potential to
play around with feedback as well

FJ: Orie of the interesting things about
you is that when you got into the whole
Dean machine, you really didn’t know
very ntuch about the Internet. Obvious-
ly, Joe Trippi didn’t care, because what you
brought to the table was a completely dif-
ferent contribution. There area lot of PDs
at stations who don’t know much about
the Internet technically, but they obvious-
ly have strong communication skills or
they wouldn't be in the positions they're
in. What would you say to someone like
that, who doesn’t have technical skills but
perhaps has a feel for what people are
thinking or feeling at any given point in
time?

ZT: | think [ had the same prejudice
when [ went into it — that you had to
be a techie to think about the Internet.
But it’s a little bit like the telephone.
We're using the telephone now, and
nobody ever says they're running a
“telephone campaign,” although we
use telephones in every political cam-
paign. But you would never think
you'd need to understand why a tele-
phone works in order to imagine the
best ways to use it socially or for or-
ganizing or inspiring people. [ assume
most DJs don’t understand the tech-
nical part of radio.

R&R: What is the difference between
2000 and 2004 in terms of what you've
learned about the culture of the Internet?
What Is it that you've discovered about
running a grass-roots campaign that
couldn't have been done in 2000, or that
wasn't tapped in to then?

ZT: This sort of goes back to the
culture of politics too. Part of it is def-
initely that there are more people on-
line. There are now 200 million peo-

www americanradiohistorv com

ple online in the US. That happened
maybe 2 1/2 months ago. That's a
huge milestone. We've reached the
tipping point. Everybody’s online
now, and if they're not, they know
people who are. Most people who do
not have computers get information
from the Internet on a daily basis at
this point. That's one part of it.

Another part has to do with the
culture of politics. We love to joke
about this great book called Living
Campaigns Online, which was pub-
lished in 2002. It said, “Have a pretty
site, have lots of references to signing
in as a volunteer.” It approached the
Internet as a really big billboard, ba-
sically. The culture of politics is such
that people weren't interested in giv-
ing up control or hearing new ideas,
quite honestly, A huge partof the In-
ternet’s success is that there’s genuine
feedback. There’s a genuine relation-
ship developing between your online
audience and your personality.

R&R: So you lurve a sense that radio
people can make more of an impact than
just the typical TV or billboard cam-
paigns? You thirk they have the ability to
respond right aioay and make an impact
in a way they didn't before?

ZT: Yeah. Our goal was to say that
anytime anybody walks in the door —
most of the time the door is signing up
online to our e-mail list — but wheth-
er it's a virtual door or a real door, our
goal is to maximize their potential to
help the campaign. The Internet is an
extraordinary tool for that. We provide
hundreds and thousands of opportu-
nities for people tobe imaginative. That
is a culture that is still not widespread
among politicians, but it's essential to
the success of the Intemet in terms of
respecting that interactivity and trying
to go with it.
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W Wk ANTIST TIE LABELS)
i 1 LINKIN PARK Lying From You (Warner Bros.)

2 2 JET Cold Hard Bitch Atlantic/

4 @ BEASTIE BOYS Ch-Check It Out (Capitoll”

3 4  HOOBASTANK The Reason //siand/RIMG/

5 @ VELVET REVOLVER Sither (RCA/AMG)

10 @ MODEST MOUSE Fiost On (Epic/

7 @ INCUBUS Tak Shows On Mute Epic/

] 8  OFFSPRING (Can't Get My) Head Around You (Cokumbia/
g 9 APERFECT CIRCLE The Outsider Virgin/

8 10 311 Love Song Mavenck/Vokcano/Zomba)

12 11 BLINK-182 | Miss You (Geffen/

15 @ MUSE Time s Running Out (EastWest/Wamer Bros.)

n 13 LOSTPROPHETS Last Train Home (Columbia/

13 14 YEAH YEAH YEAHS Maps finterscape/

SEETHER f/AMY LEE Broken (Wind-up/

NEW FOUND GLORY Al Downhill From Here (Geffen/
THREE DAYS GRACE Just Like You Uive/Zomba/
SWITCHFOOT Dare You To Move /Red ink/Cokwmbia)
AUDIOSLAVE What You Are /interscape/Epic)
GODSMACK Running Blind /Republic/Universal)
SMILE EMPTY SOUL Sihouettes Lava/

SLIPKNOT Duality /Roadrunner/I0.JMG)

STORY OF THE YEAR Anthem Of Our Dying Day (Maverick/Reprise)
SHINEDOWN 45 (Atlantic/

K} CURE The End Of The World (Geffen/
28 FRANZ FERDINAND Take Me Out [Domina/Epic/
29 BLINK-182 Down (Geffen/
26 THORNLEY So Far So Good /Roadrunner/IBJMG)
‘ 30 DARKNESS Growing On Me (Must... Destroy/Atiantic)
33 BREAKING BENJAMIN So Cold /Hollywood)
37 KILLERS Somebody Told Me /isiand//0/MG)
34 AUF DER MAUR Followed The Waves /Capitol)
35 MORRISSEY irish Blood, English Heart (Sanctuary/SRG)
40 NICKELBACK Feelin’ Way Too Damn Good /Roadrumner/I0JMG/
DASHBOARD CONFESSIONAL Vindicated /interscope/

®
1)
(17]
®
19
20
2 1)
D
23]
(24)
g
| 27 @ VONBONDIES C'mon C'mon (Sie/Reprise)
28]
29]
(30)
(31
(32
133)
134)
(35)
(36)
(37)

SNOW PATROL Spitting Games (4&M/nterscape/
38 38 TRAPT Echo (Wamer Bros.)

41 39 BADRELIGION Los Angeles is Burning (Epitaph/
@ EARSHOT Wait (Warner Bros.)

41  LENNY KRAVITZ Where Are We Runnin'? (Virgin/
42 SUGARCULT Memory (Feariess/Artemis)
43 PUDDLE OF MUDD Heel Over Head (Geffen/
44 EVANESCENCE Everybody's Fool (Wind'u)
45  STROKES Reptika (RCA/AMG)

@ DROWNING POOL Step Up Windup/

@ T Looks Like They Were Right /Nitrus/DRT)
@  STELLASTARR My Coco /RCA/AMG)
@ ks Mk TV
) CROSSFADE Cold (Cokumbia/

TOTAL
nan

2429
2313
2225
2137
1931
1699
1691
1647
1381
1381
1373
1279
1268
1224
n
1203
1190
1154

998

995

974

881

814
803
801
798
755
631
600
576
553
517
495
430
384
384
357
347
330
34
310
302
301
212
255
255
205
198

27
132
+90

47
+58

+185
+54

45
197
-263

+122
-158
-200
+166
+126
+114
+83
-22
-155
+29
+66
+81
+40
+235
+127
+106
+199
+26
+50
+81
+119
+49
+55
+1M
+208
+40

£s8

+

-1

102
187
-59
+11
+47
+9
+15
+7

TOTAL
AUOERCE
()
160145

142328
165328
134643
126202
118617
103666
17942
76621
100038
76988
83854
81613
98928
70251
57126
68048
44799
53271
41543
32289
53880
51690
34969
55905
64416
33798
54584
31512
37954
23428
34718
21419
37550
18459
33466
9481
21699
31282
8870
20821
15648
9290
13134
51808
14368
8894
6619
3397
7139

WEEKS ON  TOTAL STANONS/
CHANT ADOG

16
18

4
18

7
1"

9
15
25
18
22
10
23

G e N~ S DY ®OOOY N

- et s -
w o N M

- = D

840
730
70
66/0
6710
841
751
700
6110
6210
5911
674
6010
5810
58/5
6512
6011
5410
a0
510
5411
a8p
5412
3572
5114
5217
492
5413
420
asi1
a0
a4
413
s
334
51/24
2N
2200
1812
3012
210
240
210
27m
290
160
2613
190
170
131

Pm BY
Most Added"
www.rradds.com
ARTIST TITLE  [ABEL(S) ADDS
DASHBOARD CONFESSIONAL Vindicated (/nferscope/ un
MIDTOWN Give It Up (Cokwnbia/ 12
FINGER ELEVEN Stay in Shadow (Wind'up/ 12
311 Fust Steaw (Vokcana/Zombal 12
FRANZ FERDINAND Take Me Out (Dommnapc/ 7
LOSTPROPHETS Wake Up (Make A Move) /Colombss/ 17
SEETHER f/AMY LEE Broken /Wind up/ 5
SOH. Redefine L/RMG/ 5
TAKING BACK SUNDAY A Decade Under the Influence Victary/  §

Most

Increased Plays

TOT™L

n
ARTSY TOE LABELS RS
CURE The End Of The World (Geffen/ +235
DASHBOARD CONFESSIONAL Vindicated //nterscope/ +208
BLINK-182 Down /Geffen/ +198
MODEST MOUSE Fioat On £/ +185
SEETHER f/AMY LEE Broken (Wind.up/ +166
FRANZ FERDINAND Take Me Out (Domina/Epic/ +127
NEW FOUND GLORY AN Downhill From Here (Geffen/ +126
MUSE Time Is Runnang Qut /EastWest/Warner Bras.) +122
KILLERS Somebody Told Me Isand 10/MG/ +119
THREE DAYS GRACE Just Like You Uve'Zomba/ +114

Most

Played Recurrents

TOTAL
ARTIST TILE LABEL(S) TS
INCUBUS Megalomaniac (Epic/ 992
THREE DAYS GRACE (i Hate) Everything About You UveZombs/ 878
FINGER ELEVEN One Thing /Wind-«/ 837
NICKELBACK Figured You Out (Roadrumer/I0/MG) 793
SWITCHFOOT Meant To Live /Red ink/Columive/ 783
WHITE STMPES Seven Nation Army (Third Man/V2/ 789
LI PARK Numb (Warner Bros./ 82
JET Are You Gonna Be My Girl (Atiantsc/ be
AR Siver And Cold DreemWorts/interscope) 610
YELLOWCARD Oceen Avenue [Captol 17

l The Arbitron Company). © 2004, R&R, Inc.

78 Atternative reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 5/16-5/22. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays is
placed first, Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations piaying a song. Total Audience equais Average Quarter Hour Persons times number of plays
(times 100). Each daypart on each station is assigned an AQH number. Average Ouaner Hour Persons used herein with permission from the Arbitron Company (© 2004,

Detailed station playlists for all R&R
reporters are available on the web at
www.radioandrecords.com.

RR convention 2004

R&R CONVENTION 2004! JUNE 24-26, 2004
BEVERLY HILTON HOTEL in Beverly its, ca

Register NOW at www.radisandrecords.com
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America’s Best Testing Alternative Songs 12 + PYp
%’E T"! mm For The Week Ending 5/28/04 - ~¢‘3 y TOP20 SPECIAL TYARﬂSTS, S
powenzoT3 MEDIABASE .
Persons Men Women 1. EAGLES OF DEATH METAL (Rekords Rekords) “Speaking In Tongues”
Artist Title (Label) TW LW Familiarity Burn ~ 18-34 18-34  18-34 2. KILLERS /standI0IMG) “Somebody Told Me*
LOSTPROPHETS Last Train Home (Columbial A 405 8% 2% 4N 40 am 3. BUMBLEBEEZ 81 (Geffen/Interscope) “Pony Ride”
STORY OF THE YEAR Anthem Of Our... Maverick/Reprise/ 4,08 - 5% 5% 395 387 aoe 4. BETA-BAND /Astralwerks/EMC) “Assessment”
HOOBASTANK The Reason siand/iUMG) 07 418 8% 5% 412 408 417 S. FRANZ FERDINAND (Domina/Epic/ “Take Me Out”
THREE DAYS GRACE Just Like You e/ Zamba/ e A % % s 385 405 : "Dé":ATQY;ZC f:j/ﬁwl'z A"'?'":'.'c G'_'
NEW FOUND GLORY A¥ Downlill From Here Geffer) 387 380  79%  10% 9 4w an a' ::IESDEN/DOGIZS ;;mm” “Z;M;(:; .
. MW Amdvonlsm
BLINK- 182 1 Miss You (Geffens s A % ux %5 4 am S, GOMEZ Meigi* .
NCUBUS Tk Shows On Mute Eac/ W Mo % s e am 10. ROCK AGAINST BUSH VOL. I /Fat Wreck Chards) “Warbxain®
THREE DAYS GRACE I Hate) Everything... UhveZomd/ 381 371 99%  48% s 363 an 11. BURNING BRIDES V2 "Heart FullOf Black”

SWITCHFOOT Dare You ToMove A intiCobmsiy 381 382 78%  11% 388 377 3se 12. SCISSOR SISTERS Unversal “Take Your Mama®
OFFSPANIG (Can't Get My) Hood Around You Cobmbia/ 398 454 2%  20% 388 383 354 13. AUTHORITY ZERO Lava/ “Revolution”

SMILE EMPTY SOUL Sihousttes (Lave/ 38 ™% 13% in i 3n 14. DASHBOARD CONFESSIONAL Vagrant/ “Vindicated”

INCUBUS Megalomaniac Eak/ KT T ] s 7 M Im 15. SNOW PATROL /A&M/Interscape) “Wow"

LIDNCN PARX Lying From You Warewr Bros.) 359 32 M% W% Im im  3m 16. SONIC YOUTH (Geffen/interscape/ “Unmade Bed”

SHINEDOWN 45 (Ariaecic/ I 33 SN % M I im 17.. CURE (Geffen/interscape) “The End Of The World"

A PERFECT CICLE The Outsider Vipov T T I R N T T 18. SCATTERTHEASHES (Enitaph) “Caesura”

SEETHER #/AMY LEE Broken Wind.ug/ I s % W% 318 am 13. BAD RELIGION (Eartaph/ “Los Angeles Is Buning”

205 Cotd VB oy T T TR I8 o am 20. THRICE /Isisnd/I0JMG) “The Artist In The Ambulance”

VELVET REVOLVER Sither (ACA/AMG) I 388 SN % 30 s 35 Ranked by total number of shows reporting artist.

MUSE Time Is Ruing Out (FastMestMomer Bras) 388 382 48% 9% 388 388 3 N J
311 Love Song (Maverick/Volcana/Zomba) 383 388 4% 33% 388 in 382

AUDIOSLAVE What You Are nterscope/Epic/ 382 38 0% 19% 382 in 35

VON BONDIES C'mon C'mon (Si/Reprise) M - % 0% e 3 ase

PUDDLE OF MUDD Heel Over Head (Geffen 347 348 8% W% 33 338 33

GODSMACK Running Blind /Repubbc/Umiversal) kX7 348 5% 20% 340 339 3.4

MODEST MOUSE Fioat On (£nic 30 332 S W% 3a 360 330

YEAH YEAH YEAHS Maps (interscope/ 18 34 % 2% 33 323 348

SLIPKNOT Duaiity (Roadkunnes IJMG) 327 34 s6% W% 326 399 335

Total sample size is 453 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much. 5 = like J
very much). Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number %
of respondents who said they are tired of hearing the song. Songs must have 40% familiaty to appear on survey. Sample composttion
s based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music BONDING WITH THE BONDIES
preference. RateTheMusic.com results are not meant to replace caliout research. The results are intended to show openions of
participants on the the Internet only. RateTheMusic is a registered trademark of Rate TheMusic com. The RTM system, is available
for tocal radio stations by calling 818-377-5300. Rate TheMusic.com dala is provided by Mediabase Research, a division oJ

Sire/Reprise rockers The Von Bondies recently
brought the good times to Phoenix, and hometown Alternative KEDJ (The Edge) was there
1o greet them with a 16 oz. beer. Passing the cup around are (I-r) V8 drummer Don Blum;
Edge MD Robin Nash; and VB bassist Carrie Smith, guitarist Marcie Boler and frontman-
guitarist Jason Stolisteimer.

Premiere Radio Networks.

Thank You, Radio! Applauding 65 Years of Community Service
['he name, March of Dimes, was originated by Eddie Cantor on his radio show in 1937

T ==

-~ T = = e vy =
M}EE§ OONTHISIOTIC partnership with radio by celebrating

excelle ‘ ongr: | to A.LR. ' : yfinalists and participants in Atlanta, Houston,

st Group, Cama, Carl Black Chevrolet, Comeast, Carb Reconds Edelman. Public
ions, Ford. Georgia Association of Broadcasters, Greater Philadelphia Radio Group,
Haley Productions, Intercp, Karz Media Group, Max Productions, Miller- Kaplan, Miller

®
A.LR. Awards
 Lite, Muriel Hons Media Consultants, Potawatomi Bingo Casino, Quality Plus Ford Dealers.

Ma One. RCS Productions, Kal Rudman, Sara Lee Corporation, Viacom Outdoor ‘(h Lm’P’ne’lt [’l Ra({lo »

B . March
e e plretenmine o 3 of Dimes:

For more information, contact the AR, Awards at: eschultz@ marchofdimes.com or call: (312)596-4701.

www americanradiohistorv com
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Stations and their adds listed alphabelically by market
Reporters
WHRLASaRy, NY* WAVF Charieston, $C CIMXDetrod, M1 KTBZMouston TX* WLRSA puisville, KY* KORXOsessa, TX WBRUProvidence, AI* XTAASa8 Diego, CA® WXSA/Tatiahassee, AL
REe B R (REES i - sE aEns | [REES
RN, M TN‘A‘H’W ?rr_tfs.— FRARY FERDINANG 7 MY MORNING JACKET COMFESSIONAL 7 MusE 1 STREETS
MARBLE MDEX 4 MUSE 7 STORY OF THE YEAR n HOOBAS TAMK 1 DASHBOARD CONFESSIONAL
1 B 182 7 SNOW PATROL LOSTPROPMETS
- FRANZ FERDINANC e
cuR
o
o bus . WS Tampa, FL
1 0 SSIONAL KHRO/E! Pase, TX P Rod Cresaman . XRZQMen0, V" o ot Ci
R s 1) R x FET | b el P
RE0LE & oo somsesn SoRvent B0ES T fran] ron0 ke Aoron Auwinen ——
. COPFER MO Michoo! Yosny MIDTOWN No Adds
-y iy LOSTPROPHETS 3 MOTOWN
1 DASD&D COMFESSIONAL
= ——
= WLUMMihwaukes, W1 . 4y ueson,
Tl Fom onv OO ayettevitie, AR WPLAJacksomville, FL B e " e o " S0 hwtssonn
POMO Oave 08 Goi Agotin ur_.a ELEVEN 8 Pat Lye2 MO: Dustie
’ . MMQM ”%?Mmm'lmu ur :.': ;:-"'. MIDTOWN
:lw::o-l EARSHOT LY KCNL/San Jose, CA
APOMD Jusent Jackaes POMO Joke
‘ ‘D.“zl FERDINAND No Acds
-y nlic City, W° LOSTPROPHETS f."‘.’m"‘.:.‘.'
MEGATIVE SPACE i Sth [
DRSHBOARD CORFESSIONA ,'{'&”_":-“ WRZJehnren City* 5'65:"2"' & ot VA ™
- ™ etk STom OF e vian o
- WCKELBACK
WAQZ/Cinciansll, OH DASHBOMRD CONESSONA by
KROX/Austin, TX" mw s:puv "m.-. R .
AT . o - C TR
! "D M Rrvery
o e Emms e e
S e cli. g KMEY Mesterey. CA* o o tssow
VR e Pre m&( LOSTPROPHETS
Rassay i
MM Cleveiond, OW vl Hisse WPLY Paitadeiptia, PA"
LOSTPROPHETS THRRLS P8 Jon NcSomn :
#: :-_n FGER ’ Bus Fois —— wa WHFS Washington, OC
woiowy SMILE EMPTY SOUL g I'::l '-%m
= s e -l G o
BB St Lingowy : < 3
[~ SR RIS | i i
4 sou SO 1 AUF DER MAUR Ok Jm Pt 1 m Heo.&t —
WARQ/Columbia, $C : m s m‘ e KED4Phosaix. A2* LACUNA COR
Sove Bowwen Libap 2T 6 AUDOLE OF MUDD O Laws Howe FINGER ELEVEN e
i p—_— ADOLE OF * B amerenen gt EPT/St. Losis, 40" R
. FRANZ FERDINAND FINGER ELEVEN SEETHER UAMY LEE [+ 4 [ 0 Denseity
10k Aens 10 TAKRIG BACK SL90AY O Reo: COSESSOM » oo
Eh e R 8 WY WORNING ACKET
5 uﬂxm ?mwmo g
SEETMER VANY LEE 1 mlw mn. )
7 b By - - XA Oieans, LA" 3. e o
WWCD.Colombus. DH" 99 Kevie Cornem 00 Tooy Fiorontias KZONPhosaia. AZ* B oo Cotin WSFMWilmington. NC
7 ey b il Je— o prcon 3ot e Qiass
& ol o 1 e 2 AL DER MADR SURNING BRIDES i N Sy, 7" oot
WECH Buston, MA D FAASENREITER FINGER ELEVEN 1pa e 17450 2 FIGER L EVEN
m—- KXTEAas Vogas. WY* 1 HNGER ELEVER |?&4me “lrml&sl
KLLERS [ A ) 1
- W‘ﬁ‘ﬂ‘ [ ]
i
EARSHOT KCPWail Laks Chty, UT
KDGE/Daltas, TX" 5. Joit Sandeny - 0, Jote e [ "“' a
S e R | &8 e m
M osloy MA (i) 1 DASHBOARD CONFESSIONAL MO e Posr 3 MODEST WOUSE SR
APD' Kol Dakie 3 TAKING BACK SUMDAY 2 THREE DAYS GRACE MF”IABA‘E
1;{1‘?&““” RLECA e o, PSS OSSO STORY OF THE YEAR ) \ ¢
*
Monitored Reporters
WXEGDaylen, OH . n KRKSaht Lake City, UT
O fom s DRV Ao Bt o i, e E,‘E 86 Total Reporters
WEOGBuMtalo, NY* MO Boemer L, . - g el 0.3y 4 1RAXE FEROINAND = T
niﬁ?l?ﬁ'm L o‘m-ﬁ. 15 DASHBOARO CORFSSIOML e 78 Total Monitored
8 Total indicator
KROGA 3 Angeles, CA'
PO Lovis Woatheryy
KTCL/Deaver, CO 'I&Mwl« et Do Stations (1)
7 o , C0° o 12 LINKIN PARK " Dropped s (1)
et D e ¢ Cou 1 e L T oL - Wu Ry g KLECALittle Rock, AR
1 mym :x Jordan NOGLIAK %(sn: FUTURE -]‘l:‘.mw s orsenun & ms‘m m e Hallerse
.
( N
New & Active Indicator gty
Most Added
FLAW Recognize (Republic/Universal) D. FRANKENREITER f/J. JOHNSON Free (Brushfire/Unversal) 0 !
. ‘ ASHBOARD CONFESSIONAL Vindicated /inters:
Total Plays: 195, Total Statiens: 18, Adds: 2 Total Plays: 102, Total Stations: 10, Adds: 2 cope!
HOOBASTANK Same Dwection /Island/I0/MG/
MIDTOWN Give It Up (Columbia) “LOSTPROPHETS Wake Up (Make A Move) (Columbia)
4 FINGER ELEVEN Stay In Shadow (Wind-up/
Total Plays: 148, Total Stations: 29, Adds: 12 Total Plays: 98, Total Stations: 13, Adds: 7 \ Y
AUTHORITY ZERO Revolution ({ava/ MY MORNING JACKET One Big Hofiday (4 TO/RCA/RMG)
Total Plays: 125, Total Stations: 18, Adds: 3 Total Plays: 89, Total Stations: 11, Adds: 1 Please Send Your Photos
BURNING BRIDES Heart Full Of Black (¥2/ SCISSOR SISTERS Take Your Mama [Unrversal) R&R wants your best snapshots(color or black & white).
Total Plays: 121, Total Stations: 21, Adds: 4 Total Plays: 84, Total Stations: 9, Adds: 3 Please Include the names and titles of all pictured and send
) them to:
SOIL Redefine (/AMG) FINGER ELEVEN Stay In Shadow (Wind-ug/ )
Total Plays: 104, Total Stations: 8, Adds: § Total Plays: 52, Total Stations: 13, Adds: 12 R&R, c/o Mike Trias: 10100 Santa Monica Bivd.,
3rd Floor, Los Angeles, CA 90067
L Songs ranked by total plays ) Email: mtrias@radioandrecords.com
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OH, HAPP Y DAY 0n the first day of the NONCOMMvention most folks weren't
that tired yet — hence the healthy glow on the faces of (I-r) WYEP/Pittsburgh's Mike
® Sauter, Red Hat 22 Paul Brown, the WNS Group's Brad Hunt and KRCL/Salt Lake

City'’s Doug Young.
- v

The fourth annual NONCOMMvention was a success

I:n spite of rain and the nightmarish airport experiences of people trying to get
into town, the fourth annual NONCOMMvention in Louisville was a huge suc-
cess. With a keynote address by baseball legend and author Jim Bouton, WXPN/
Philadelphia winning the Louisville Slugger Award for most audience growth, in-
formative sessions and more than 30 performances by a wide range of artists, the
three-day event was a memorable one. Here are a few photos from the gathering.

L q 3 el s
WHO'S HOLDING UP WHAT? pictured here admiring a beautitul vase in the
lobby of the historic Brown Hotel — where the convention took place — are (I-r)

WFHB/Bloomington, IN's Jim Manion; Maine Public Radio’s Sara Willis: and New West
Records’ Jeff Cook

AN 5 |

N
A\l W

OUR HOSTS in e rT— x%’;,ggi{gaﬁggfﬁgﬁm TIM & THE BABES | haif to break in to get Alligator's Tim Kolleth to let me take 3
Ny ) & ) picture of him with KVNF/Paonia, CO's Candy Pannetta (c) and KSUT/gnacio, CO's

when they weren't stressed out about one  LONG TIME NO SEE joay will be relocating to Philadelphia next Stasia Lener.

thing or another, convention hosts (i-r) Petersen, now doing voiceover work, year, so WXPN/Philadeiphia’s Roger -

Stacy Owen and Dan Reed actually gives Songline’s Sean Coakley a big 50th-  LaMay (!) and Bruce Warren certainly

smiled. birthday hug. have something to look forward to.

PUT THE RADIO GUY IN THE BACK During a moment of rest 1 grabbed
this shot of (I-r) Lost Highway's Ray DI Pietro, Verve's Jill Welndorf. KTBG/Kansas City's
Jon Hart and RCA Victor's Dave Einstein.

\ [ o ~ =
| ) dl » S ? l | ] S 4
A CHANCE TO CHAT Taking a moment to get GOOD BUDDIES conventions are a good time to see old \ \
acquainted, the Beggars Group's Jenn Lanchart (I) and EMI Iriends. Pictured here are (I-r) E-Town's Chnis Griffin and Red Ink's j ¥ ol 2ot

Music Collective's Dayna Talley found a quiet place to talk Dave Morrell.

pan—

NEW KID IN TOWN wasamonmouth-Ocean's Jett Raspe (1) and KSPN/Aspen,
CO's Sam Scholl spent some time getting to know Koch Entertainment’s new promo
maven, Jessica Pomerantz,

(R |

- INFIDELS A handtul of commercial

] ; STILL STANDING it was pretty late  programmers shipped into Louisville
THE TALL AND THE SHORT when | took this shot, but these guys duning the convention for the bands and
OF IT Between sessions, WFUV/New showed they have staying power. Seen the camaraderie. Seen here are (I-r) { r
York's Rita Houston (l) and Vanguard's here are (I-1) free agent Jon Petersonand  WNCS/Burtington, VT's Mark Abuzzahay  BABE SANDWICH WRLTMashville's Keith Coes is feeling no pain with Warner
Art Phillips posed for this shot. Virgin's Ray Gmeiner and Interscope’s James Evans. Bros." Julie Muncy on his left and Colurnbia’s Trina Tombrink on his night!

\ \ ’

www americanradiohistorv com
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66 ' <+ TRIPLEATOP30 - POWERED
| o W e o0 aas . . MEDIABASE
| IS et e vane M e R E <) Most Added |
; 1 €  ALANIS MORISSETTE Everything (Maverick/Reprise/ 443 +12 19240 g 210 www.rradds.com
ARTIST 1] ADDS
| 6 g DAVE MATTHEWS Oh (RCA/AME) B 365 +33 18345 10 200 (P ’T‘r‘:‘cﬁzm — C |
2 LENNY KRAVITZ Where Are We Runnin’? fVirgin/ 362 0 15255 8 2110 BODEANS If 1t Makes You (Zoe/Rounder! "
’ 8 o ERIC CLAPTON If | Had Possession Over Judgment Oay (Duck /Reprise). 326 +39 16612 12 19/0 SONIA DADA Oid Bones (Cafliope/ 6
3 5 MICHAEL ANDREWS f/GARY JULES Mad World (Universall 309 ) | 20650 14 19/0 STING Stolen Car (Take Me Dancing) (A&M/nterscopel 3
10 o COUNTING CROWS Accidentally In Love {DreamWorks/Geffen/ 288 +22 17026 4 20N KEB' MO’ Keep It Simple (£pic/ 3
6 7 DAMIEN RICE Cannonball (Vector Recordings/Warner Bros.) 288 -23 17984 19 18/0
4 8  JOHN MAYER Clarity (Aware/Columbia) 283 -50 17042 20 16/0
n 0 DONAVON FRANKENREITER t/JACK JOHNSON Free (Brushfire/Universall 264 +4 9898 10 20/0
7 10 JET Are You Gonna Be My Girl (At/antic) 264 40 16006 22 13/0
| 8 11 NORAH JONES Sunrise (Blue Note/EMC) 249 -26 17322 20 2110 |
15 @ WHEAT | Met A Girl (Aware/Columbial 232 +26 9588 9 190 Most
19 @ NORAH JONES What Am | To You? /Blue Note/EMC) 228 +49 12059 2 19/0 |
' 16 @  SHERYLCROW Light In Your Eyes (4&Miinterscope) 28 .4 w2 a4 an |IMCreasedPlays
‘ 12— @  MAROON 5 This Love (Octonel MG/ 221 +8 10809 16 90 I
13— )  MINDY SMITH Come To Jesus Vanguard) 2112 +2 9775 10 an | AT e s _ —
PHISH The Connection (Elektra/Atiantic) +80
‘ 14 17 JASON MRAZ Curbside Prophet {Atlantic) 208 -2 8596 12 141 INDIGO GIRLS Fill It Up Again (Eak/ +52
18 @ TOOTS AND THE MAYTALS W/ B.E RAITT True Love Is Hard ToFind (V2) 200 +12 9550 7 1611 HORAN JONES What Am | To You? /Blve Note/EMC) +49 ‘
17 @ BOB SCHNEIDER Come With Me Tonight (Shockorama/Vanguard) 198 +6 8092 3 1210 FOUNTAINS OF WAYNE Hey Juhe (S-Corve/EMC) +48 |
23 €@ HOOBASTANK The Reason fIsiand/IDJMG) 169 +22 9628 1 M ERIC CLAPTOM If | Had Possession... Duck /Reprisel +39 |
| 22 21 PATMCGEE BAND Beautiful Ways Warmer Bros. 163 6 5268 B 130 ::':E‘::‘T‘:""gg;m; brcen P :::
| 20 22  MELISSA ETHERIOGE Lucky fIsiand/IDJMG) 162 A7 6030 5 140 CURE The End Of The World (Geffen 32 l
| 25 @ THRILLS Big Sur (Virgin/ 132 0 27193 2 1110 DIANA KRALL Temgtation (GRPVMG) +31
21 24  BARENAKED LADIES Testing 1, 2, 3 /Reprise/ 132 -39 7650 14 13/0 EDWIN MCCAIN f/MAIA SHARP Say Anything [DRT/ +3 ‘
’ 26 @ PATTY GRIFFIN Love Throw A Line /ATO/RCA/RMG) 131 0 7397 3 90 l
[ 24 26 JEM They (ATO/RCA/RMG) 128 12 5473 4 mon |
‘ @ DIANA KRALL Temptation (GRP/VMG) 125 +3 4030 1 10/0
| @ MORRISSEY frish Blood, English Heart (Sanctuary/SRG) 124 +15 5693 1 9/0 1
[ 30 @ 311 Love Song /Maverick/Volcano/Zomba) 123 +3 10425 3 an |
29 30 JOEFIRSTMAN Can't Stop Loving You fAtiantic) 118 -2 1500 2 1n Most |
B S o e o o v o e e o e vt s e oo e | Pl@Y @d Recurrents |
larger increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds TOTAL
! officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals | ARTIST TITLE LABELIS) PLAYS
[ | Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons | LOS LONELY BOYS Heaven /Orpic/ 252 |
| used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc. FIVE FOR FIGHTING 100 Years (Aware/Columbial 184 ‘I
' New & Active SARAH MCLACHLAN Falln (4rista/AMG) 152
| : GUSTER Caretul (Paim/Reprise/ 152 1
LORETTA LYNN fIJACK WHITE Portiand. Oregon dinterscape/ JAMIE CULLUM AN At Sea Verve/Universal) COLDPLAY Clocks (Capitol 140
Total Plays: 118, Total Statiens: 11, Adds: 1 Total Plays: 100, Total Stations: 13, Adds: 2 MELISSA ETHERIDGE Breathe //siand/10/MG/ 19 ]
BUTTERFLY BOUCHER An_othel White Dash (A&Miinterscope) CURE The End Ot The World /Geffen/ JOHN EDDIE If You're Here... (Theill Show/Last Highway) 107 |
| Total Plays: 108, Total Stations: 10, Adds: 0 Total Plays: 88, Total Stations: 5, Adds: 1 COUNTING CROWS She Don't Want Nobody Near (Geffen/ 100
| INDIGO GIRLS Fik It Up Again /Epic/ MATCHBOX TWENTY Bright Lights /Ariantic/ TRAIN Caliing AN Angels (Columbial g5
| Total Plays: 105, Total Statiens: 13, Adds: 0 Total Plays: 83, Total Stations: 6, Adds: 0 MATCHBOX TWENTY Unwell (Atantic/ 95
MODEST MOUSE Float On (£pic/ LS LOBOS Hurry Tomorrow (Mammoth/Hollywood)
‘ :‘:"las' m ;05' Total fézb“;f}a“"_‘j ! Total Plays: 81, Total Stations: 6, Adds:0 Detailed station playlists for all R&R
Total Plays: 1%?;&"“;;:: lld,”:;ds' 12 30?2?’!':3:03:‘:0:: ;:aszrAmfﬁeﬂwuw reporters are a vailable on the web at
| Songs ranked by tetal piays

4
: m,‘

www_sting.com
l‘ -

2903 ALM Records

STOLEN CAR

The follow-up to the Top 5 song “Sacred Love”

Going For Adds Now!

WBOS

Touring
this summer with
Annie Lennox

KTHX
WZEW

Soundscan 1.2 million

Management:
Kathryn Schenker/KSM, Inc
A&R: Martin Kierszenbaum

KTBG (Add)

KTCZ KPRI (Add)
WXRV (Add) WXPN
WDET KSPN
KTAO and more

KINK (Add)
WNCS
WM

Credits:

Music & Lyrics by Sting
Produced by Kipper & Sting
Recorded & Mixed by Simon Osborne



www.americanradiohistory.com

o TRIPLE A TOP 30 INDICATOR 67
( ‘-_-/ e May 28, 2004
, W WX ARTIST TILE LABELS) i kTS AUT%?CE T M| Most Added’
{1 1 ALANIS MORISSETTE Everything Maverick/Repriss) 414 13 3245 210 | www.rrindicator.com
2 2 MICHAEL ANDREWS f/GARY JULES Mad World (Universal) 374 27 3929 12 2200 | aemstrme waeus 008
I 6 € D.FRANKENREITER flJACK JOHNSON Free (Brushfire/Universal) 372 +43 3945 11 230 BODEANS I it Makes You (Zoe/Rounder/ 16
9 @ COUNTING CROWS Accidentally In Love (DreamWorks/Geffen) 343 448 3895 3 oa | PHISH The Comection Fettiaiiiantc b
SONIA DADA Od Bones [Caliope/ &
5 @ JEM They (ATORCAAME) 336 +3 4738 10 2400 CHRIS ROBINSON 40 Days Vector Aecordings 10
1 Q NORAH JONES What Am I To You? (Blue Note/FMC) 329 +45 5084 2 _-- 2713 J.J. CALE The Protiem {Sanctuary/SRG/ 7
| 4 7 DAVEMATTHEWS Oh (RCA/AMG) 324 19 1678 9 180 :f:uz‘iu":;‘a - :?:b m — :
3 8  ERIC CLAPTON If | Had Possession Over Judgment Day (Duck /Reprise) 323 431 3170 12 2200 e
8 @ PATTY GRIFFIN Love Throw A Line (ATO/RCA/AMG) 303 +2 5274 7 2500
12 D SHERYL CROW Light In Your Eyes (A&M/interscape) 293 +12 2257 3 2p Most
10 11 MELISSA ETHERIDGE Lucky fisiand/IDJMG) 280 b 1636 5 2010
7 12 DAMIEN RICE Cannonball (Vector Recordings/Warner Bros.) 280 -34 2425 19 1710 lncreasedplay S =
13 @® LENNY KRAVITZ Where Are We Runnin'? Vigin/ 7 +7 1498 6 150 | oo e _—
14 D T00TS AND THE MAYTALS W) B. RAITT True Love Is Hard To Find 42 274 +22 4767 6 221 PHISH The Coanection (Elekira/Ariantic) +90
17 ®  JAMIECULLUM Al At Sea Verve/Universal 237 +10 4112 3 23 :gga":“"s OF ‘:‘;‘2‘: :;\wesfﬁnmm *:;
. - HCCAIN Y +
16 16 THRILLS Big Sur /VW 235 3 2912 6 20 | |\heocimis Fan Up Again Ep e
18 () DIANA KRALL Temptation GRP/VMG) 227 +2 3563 a 230 COUNTING CROWS Accidentally In Love (DreamWorks/Geffen) +48
19 @ SARAHHARMER Aimost (Zoe/Rounder/ 223 0 3663 10 210 NORAH JONES What Am | To You? /Blue Nore/EML) +45
22 (@ MORRISSEY Irish Blood, English Heart (Sanctuary/SRG) 206 +12 4534 4 19 :":’;:::Eu‘sﬁ‘;m“z [’l‘:"’;/;’;““”':’” | — *:g
3 " 5 5 Tée irversall  +
15 20 JASON MRAZ Curbside Prophet (Atiantic/ 198 51 708 13 130 | SouDADA O Boves (Cakle o=
23 @ GOMEZ Sience Hut/Vigin/ 197 +4 4561 3 190
| 28 €D . LORETTA LYNN fIJACK WHITE Portiand, Oregon finterscope/ 193 +14 3929 2 202 ,
|
| 25 JARS OF CLAY Show You Love (EssentiallPLG/RCA/RME) 193 +7 1319 4 150 -
| 4 gees Syndicated
@  RYAN ADAMS Wonderwall fLost Highway/IBJMG) 191 +30 3202 2112 Proarammin
| 20 25 JOHN MAYER Clarity (Aware/Columbie) 189 8 1292 21 120 g g |
30 @ RANDALL BRAMBLETT You Can Be The Rain /New West/ 183 +9 1266 5 150 SIS |
21 27 MY MORNING JACKET Golden (4 TO/RCA/RMG) 182 12 2585 5 150 World Cafe - Ali Castellin| 215-898-8877
21 28  MINDY SMITH Come To Jesus Vanguard) 176 4 2918 17 14/0 | BENARNOLD Zig Zag I
@  WHEAT | Met A Girl (Aware/Columbia) 175 A DI 7 W | TSRS g
- e SONDRE LERCHE Two Way Monologue |
26 30  ZERO 7 Home (Atiantic) 174 1N 2655 5 170
Acoustic Cafe - Reh Reinhart_734-761-2043
34 Triple A reporters. Songs ranked by total plays for the airplay week of Sunday 5/16 - Saturday 5/22. J.J. CALE One Step
© 2004 Radio & Records. |
( )\
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[ TRIPLEA _

it always intrigues me to witness a
person’s reaction to music. At an on-
site promotion a couple of weeks ago,
| had a listener stop by our booth and
pick up an infermation sheet about our
| summer concert series. Noticing
! Steve Forbert's name, she told me
. how she loved that we were playing
| the new record and how she hadn't

heard his name in such a long time.

That is the type of reaction that Steve
Forbert’s first original studio work in four years, Just Like
There's Nothin’ to It, is evoking. ® There is a leisurely vibe
to this record that leaves you in a trouble-free state of mind,
while Steve's unmistakable voice just seems to carry wis-
dom from note to note. The first single, “Wild as the Wind,”
is a great place to dive in. The song is a tribute to Rick Danko of The
Band, who passed away in December of 1999. “Wild as the Wind" cap-
tures the essence of a tribute song: It can make you crack a smile
and shed a tear in just four minutes. ® Other highlights on this record:
“I Just Work Here,” a tune with a bit of a dark side that certainly has
attitude, and “Oh, Yesterday,” a reflective piece with a pretty, slick
groove. Forbert also brought out a wide array of players to appear on
this recording. Edie Brickell and Victor Krauss are a couple of names
you'll find lending a hand. ® Steve Forbert is undoubtedly a fixture
in this format, and Just Like There's Nothin' to It is a record that your
listeners have been waiting to hear.

ON THE

Mike “Matthews”
4 Vasilikos
MD, WTMD/Baltimore

t's Alanis Morissette at the top of the

monitored airplay chart for the fourth
week, as Dave Matthews rebounds to
2*, Lenny Kravitz holds a bullet at No. 3,
and Eric Clapton moves back up to 4°
... Counting Crows and Donavon
Frankenreiter featuring Jack Johnson
round out the bulleted top 10 at 6* and
9*, respectively ... The middle part of the
monitored chart is packed with develop-
ing projects, including Wheat, Norah
Jones, Sheryl Crow, Mindy Smith, Toots & The Maytals with Bonnie
Raitt, Bob Schneider, Hoobastank, The Thrills and Patty Griffin ...
Diana Krall and Morrissey debut ... Morissette is also No. 1 on the
Indicator chart, Frankenreiter jumps up to 3*, Counting Crows climb to
4°, and Jem remains at 5* ... Also in the bulleted top 10 are Crow and
Griffin ... Others gainers include Kravitz, Toots, Jamle Cullum, Sarah

. Harmer, Gomez and Loretta Lynn featuring Jack White ... Ryan
| Adams' “Wonderwall” debuts ... Keep an eye on Butterfly Boucher,

Indigo Girls, Modest Mouse, The Cure, Los Lobos, Sting and Cow-
boy Junkies ... In the Most Added category The BoDeans and Phish
tie for No. 1 most added overall, with 27 adds each ... Sonla Dada are
also off to a good start, with 19 adds overall, and the new Chris
Robinson brings in a dozen first-week adds ... Aiso having a good first
week are Keb’ Mo’, J.J. Cale, Cosmic Rough Riders, Glenn Tiibrook
and A.C. Newman ... Jones, The Damnwells, Fountains Of Wayne,
The Who and Rachael Yamagata close some important holes.

— John Schoenberger, Tripie A Editor

A Arnist

armist: LoS Lobos
weeL. Mammoth/Hollywood

By JOH® SCHOENBERGER / TRIPLE A EDITOR

t's been 30 years since Los Lobos

formed in Los Angeles, and since then
they have proven their resiliency time and
time again. From the get-go, this collection
of East Los Angelinos has demonstrated
their affinity for blending a wide variety
of musical idioms together: They may
draw equally from rock, Tex-Mex, country,
folk, R&B, blues and traditional Spanish
and Mexican music, but they always cre-
ate a sound that is far greater than the
sum of its parts. All in all. they have re-
leased more than a dozen albums. In ad-
dition, many of the members have been
involved in side projects, such as The
Latin Playboys, and have contributed to
many soundtracks.

To celebrate 30 years together, Steve
Berlin, David Hidalgo, Conrad Lozano,
Cesar Rosas and Louie Perez have asked
a broad spectrum of artists and friends to
contribute to the project known as The
Ride. Included are featured performances
by Café Tacuba, Little Willie G., Dave
Alvin, Bobby Womack, Tom Waits,
Martha Gonzalez. Reuben Blades. Richard
Thompson, Elvis Costello and Mavis
Staples, as well as guest contributions by
such stellar players as Greg Leisz,
Mitchell Froom, Rev. Charles Williams,
Francisco Torres, Alberto Salas, Lonnie
Jordan and Garth Hudson.

“We're very proud of this new CD.” says
Perez. “It reflects our evolution as musi-
cians who have been playing together for
a long time and have worked to absorb a
lot of different musical styles and artistic
ideas during a long and enjoyable musical
journey. Above all, it was great to make
music with some of our good friends.”

The material for The Ride also repre-

sents the glorious diversity of Los Lobos,
as they have chosen to rework a number
of their older originals, create some taste-
ful collaborations with their guests and
add some new tunes that fit well into the

mix. Standouts include “La Venganza De
Los Pelados.” “Rita,” “Hurry Tomorrow”
(co-written by Grateful Dead lyricist Rob-
ert Hunter), “Somewhere In Time,” “Is
This All There ls,” “Someday” and “Wreck
of the Carlos Rey.

“We knew we wanted to do something
a little larger than simply another record,”
says Berlin. “So the idea of collaborations
took shape within that context. It gradu-
ally came together late last winter as we
wrote a long list of whom we might invite
and winnowed it down from there. | am
amazed at the batting average. even now,
as 80 many folks agreed right away to get
involved. Once we got started, many of

these songs happened almost instantly. A
few took time, but they all came through
big-time.”

, After a handful of special TV perfor-
mances, including The Tonight Show With
Jay Leno and The Late Show With David
Letterman, Los Lobos will be on an exten-
sive tour throughout the summer, includ-
ing an appearance at The Bonnaroo Fes-
tival and Milwaukee’s Summerfest.

“It's been one heck of a ride,” says

Hidalgo, “and it just gets better all the
time.”

If no one can see your signs, do they know who staged the event? Make sure you claim
 ownership at all your events with cost-effective, disposable plastic banners.

— We print your logo using up to four spot colors.
— Perfect for concerts, events and giveaways.

— Packaged on a roll and easy to use.

— Up to 3' High and 6’ Wide

— Weather-resistant

— Durable

- >P.O. Box 750250 Houston, Texas 77275-0250
Tel 713/507-4200 Fax 713/507-4295
ri@reefindustries.com www.reefindustries.com

~

1-800-231-6074
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WEEK  WEEC  ARTIST TITLE LABEL(S) "Rt s ST | Americana spotlight
1 €  LORETTALYNN Van Lear Rose finterscope! 791 1 B8 | b sonn Schoenberger
2 2 PATTY GRIFFIN Impossible Oream (ATO/RCA/RMG) 733 34 5276 | Artist: Jim Lauderdale
3 3 SLAID CLEAVES Wishbones (Phila/Rounder! 650 8 gssa | Label: Dualtone
: I Jim Lauderdale has been involved in the development of the Americana
4 o ALLISON MOORER The Ouel (Sugar Hill 485 +10 3183 lr A“D B music scene since the very beginning. He has toured as a solo artist
5 e SAM BUSH King Of My World (Sugar Hill an +3 2776 _l,m'. e and has also accompanied such greats as Dwight Yoakam, Lucinda
Williams and'Merie Haggard. In addition, a number of impressive artists
6 6  SUBDUDES Miracle Mule (Back PorclVEMC) 449 10 4278 have recorded his songs, including George Strait, Patty Loveless, Vince .
a1 d . Gill and Kathy Mattea. Over the course of 12 albums, between 1991 |
7 7~ FLATLANDERS Wheels Of Fortane Wew West) o - and 2003, he has explored the many sides of roots music, ranging
9 @  M.CHAPIN CARPENTER Between Here And Gone (Columbial 426 +12 2007 from straight country albums to more commercial projects, but through
it all he has never lost his touch with the music that has influenced him
1 o JIM LAUDERDALE Headed For The Hils (Dualtone/ 424 +59 116 | most. This becomes very clear with his latest oftering, Headed for the Hills. The disc features 13
A 3 brand-new songs that Lauderdale co-wrote with famous lyricist Robert Hunter. The music itself is
0 (D STEVE FORBERT Just Like There's Nothing o t och w 2039 | eeply rooted in American traditions, covering the bases from rural and mountain styles from the
2 m LOS LOBDS The Ride /Holywood) 415 +114 1208 | Civil War on through to modem folk and bluegrass. The feel is very much back-porch, with iots of
acoustic instrumentation and absolutely no percussion. Joining Lauderdale in the sessions were
13 12 BRSA8 Tangled In The Pines (Duattone/ 386 2 10193 | such great players as Darrell Scott, Tim O'Brien, Donna The Buttalo and David Rawilings. In addition, ]
" Buddy Miller, Gillian Welch, Emmytou Harris and Allison Moorer add their vocals. Standouts include |
S endia/ 3 -38 5338 A : |
g B R “Paintand Glass,” “ Headed for the Hills,” “Tales From a Sad Hotel,” “High Timberiine” and “Joanne.”
n 14 MINDY SMITH One Moment More (Vanguard)® 369 -28 8978 & |
Americana News
15 15 R.MALD, P. FLYNN. R. ICKES... The Nashville... (CMH) 339 -14 3002 |
pimd J.D. May will be leaving the Americana Music Association at the end of the year in order to pursue an |
v @ MOOT DAVIS Moot Davis fLittke fog/ 33 +5 o opportunity with a company called EchoMusic. He will continue as the Executive Director for the
12 17 JAMES MCMURTRY Live In Aught Three (Compadre) 327 70 6037 | remainder of this year. The AMA board will be searching for a replacement. There is a complete job [
g posting at www.americanamusic.org ... Willie Nelson has canceled concerts for the next two months
] ©  Lori MCKERNA Bittertown (Synature Sound 11} +19 1417 | to have surgery for carpal tunnel syndrome ... Twangfest, a national roots music festival held each
. : Junein St. Louis, has set its roster of performers. They include Susanna Van Tassel and Jim Stringer
18 ) BLACKIE AND THE RODED KINGS Bark (Tre Nort . Lo 1525 | & The Austin Music Band, Adrienne Young & Little Sadie, Grey DeListe, Paul Burch & The WPA
19 @ GURF MORLIX Cut ‘N Shoot /Blue Corn) 309 2 1346 | Baliclub, Robbie Fulks and many others ... Touch My Heart: A Tribute to Johnny Paycheck, featuring
_ » artists such as George Jones, Buck Owens and Bobby Bare, will be released Aug. 10 on Sugar Hill
16 21 GREY DE LISLE The Graceful Ghost /Sugar H 308 N 3339 | Records. Robbie Fulks produced the project, which aiso features Neko Case, Radney Foster, Lioyd
Green, Mavis Staples, Marshall Crenshaw, Al Anderson, Dave Alvin, Mike Ireland, Hank Williams 11l
% KING WILKIE Broke /Rebel 280 3 1752 e : , R Ly S X oy
@ g o and Jeff Tweedy ...The Americana Music Association has announced the artist roster for the first
25 @ ED BURLESON Cold Hard Truth (Palo Duro/ 280 +1 1388 | NARM/Americana CD Sampler, to be released Aug. 3. The artists include Willie Neison, Alison Krauss .
| @ & Union Station, Lucinda Williams, The Jayhawks, Raiph Stanley, Shelby Lynne, Jay Farrar, The |
DALE WATSON Dreamiand (Kact/ 73 +146 %00 1 Nitty Gritty Dirt Band featuring Kris Kristofferson, Rosanne Cash teaturing Johnny Cash, BR549, Tift |
23 25 ELIZA GILKYSON Land Ot Milk And Honey (Red House/ 264 15 2841 Merritt, Danny Bames, Anne MCCUC, Arthur Godlrey, Falnax. Klng Wilke and Lori McKenna.
2 26 GRAHAM PARKER Your Country (Bloodshot/ 256 28 4173 i Note: If you have Americana news, please forward it to ischoenberger@radioandrecords.com._;
27 27 ALECIA NUGENT Aiecia Nugent /Rounder/ 240 17 2458 °
Most Added
28 28 GIBSON BROTHERS Long Way Back Home /Sugar Hill 2371 19 3281
ARTIST TITLE LABEL(S) ADDS
29 29 CHARLIE MUSSELWHITE Sanctuary (Reaiworkd) 228 22 1742 OALE WATSON Dre. Koch) 13
@  KATE JAMES... Homewrecker Heartbreaker Mayden's Femry 221 +15 1273 | JJ. CALE To Tuisa And Back (Sanctuary/SRG) "
LOS LOBOS The Ride (Hodywood/ 9
The Americana Airplay chart represents the reported play of terrestrial radio stations, nationally syndicated VARIOUS ARTISTS Merlefest (Live) (Wedk/ 8
radio shows, sateliite radio and internet stations that have agreed to submit weekly spin counts.
‘For more information please visit www.americanamusic.org. A LITNRE Headed For The Hlls Duattone/ 3
© 2004 Americana Music Association. CHRISTINE KANE Right Outta Nowhere findependent) 7)

N
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Rick WELKE

rwelke@radiocandrecords.com

Monitor And lndiéator

An assessment of the new R&R chart system

for Christian AC

Effective with the May 7 issue, R&R changed the
Christian AC chart platform to include monitoring of
major-market stations by Mediabase. With the conver-
sion, the way we do business changed. How will this

affect us now and in the future?

The whole monitoring thing is
relatively new for the Christian ra-
dio and music industries; however,
monitoring has existed for more
than 15 years, and, in fact, it was
Mediabase that revolutionized the
industry in 1987 when it launched
in the pages of Monday Morning Re-
play, a trade publication. Now that
the partnership between R&R and
Mediabase has been enhanced to
include Christian radio, it will move
us in new directions that | strongly
believe to be positive.

Mediabase Monitoring

Let me break things down for
you. Mediabase has the ability to
monitor hundreds of stations in the
top 140 U.S. markets. This doesn’t
mean that every station is moni-
tored. Sometimes stations with less-
ersignals and underperforming rat-
ings will not make the cut tobecome
monitored outlets.

The Mediabase system tunes in
more than 1,000 stations and logs
every song that is played on them

throughout the day. That informa-
tion is then reconciled and double-
checked for accuracy to ensure that
all tunes that were played are ac-
counted for. Mediabase has a great
checks-and-balances system that
makes certain that everything is cor-
rect by way of technology and hu-
man reconciliation.

What's unique about monitoring
is the tighter partnership that the la-
bels, the charts and radio now en-
joy. Monitoring will help clear up
the foggy image the Christian for-
mat has had for the industry as a
whole, for the record labels that fight
to get their records played every day
and for those of us entrusted to put
out accurate charts each and every
week.

Simply put, it has raised the bar
for all of us involved with Christian
music.

Indicators Unite

The Indicator chart system is set
up in such a way that each station
on the panel informs R&R every

www.chrisrice-online.com

“The Glory of Your
ADD DATE: June
(from the forthe
THE PUREST F
WWW. :

Chris Rice

“Go Light Your Worid”

...the classic new radio anthem from
the ‘best of’, SHORT TERM MEMORIES...
Impacting AC/INSP formats NOW!I!

Promotions:

} Derek T. Jones/Rocketown Records/#615.503.9994
derek@rocketownrecords.com

P

week how many spins the current
songs on its playlist are getting. This
helps us present smaller-market sta-
tions to the industry and shows the
collective spin power that these sta-
tions have. It’s the way the Christian
charts began in R&R more than
three years ago.

There are those who believe that
the Indicator chart may have lost
some of its importance because of
the dual-chart system now in place.
In my opinion, that is the farthest
thing from the truth. Here’s why:

Stations that
deserve to report
can now do so on
the chart that best
represents them and
stations like them.

* Bigger fish in a smaller pond.
Stations that were considered minor
influences under the old chart sys-
tem can now enjoy being the big boy
on the block on the new Indicator
chart panel. Large-market stations
and networks now have their own
chart, while the movers and shakers
in medium and small markets have
greater influence over the new art-
ists and new music that are being
introduced to the industry.

* New-music pioneering. Be-
cause the monitored chart will reflect
actual spins for all major-market sta-
tions, it is expected to slow down a
bit. Charts are a reflection of what is
happening across the country — no
more, no less. As this true reflection
takes shape over the next several
weeks, the Indicator chart will take
the lead in introducing new artists
and new music.

Stations in smaller markets are
known for being more willing to in-
troduce new music to their listeners
in unique ways, thereby helping to
break new songs much faster than
their major-market brothers. The
new chart will help these stations
becomg more important to labels

CHRISTIAN _

STARS APLENTY sparrow group Starfield celebrated their new label
association by visiting WZFS/Chicago and performing for the staff. Prctured here
are (Fr, front) WZFS evening host Brian Kovacs, morning co-host Mo Myles and
midday host Diane Sosa: (I, back) Starfield members Jon Neufeld, John
Andrews and Tim Neufeld: WZFS PD Smilin’ Tom Fridiey, Promotions Director
Dan Nelson and intem Darvielle Derks: and Starfield member Shaun Huberts.

MOMS’ NIGHT OUT wyLv/Knoxville hosted its second annual free
Moms' Night Out recently, with 250 mothers recetving a free dinner, great prizes
and a free concert by Rocketown artists Watermark. Pictured here during the
event are (I-r) Rocketown VP/Promotions Derek Jones, WYLV midday jock
Danielle Hedges. Nathan and Chnisty Nockles of Watermark and WYLV moming
¢o-host Mansa Lykins,

that want to break new artists in
new ways.

For example, a label might work
anew song to the Indicator panel to
test a marketiné plan or to create
greater marketing possibilities. It
opens up a whole new realm for
these stations as they champion new
music and create buzz for emerging
artists.

The Industry Side

What do these chart changes
mean for the record industry? Let's
start with faster access to more ac-
curate radio-station information.
With the addition of 12 new stations
to the Christian AC charts, it also
means that labels will have a better
picture of where the format is today,
because more information almost
always means better information.
Stations that deserve to report can
now do so on the chart that best rep-
resents them and stations like them.

While other publications involved
in Christian music are cutting down
the number of stations that represent
what is going on at Christian radio,
R&R is taking the lead in moving the
format to a place of prominence and
equality with other genres. Anyone
who preaches otherwise does not
understand the landscape of new-
millennium radio.

Simply put,
monitoring has
raised the bar for all
of us involved with
Christian music.

Christian-music record labels and
independent promoters now have
useful and accurate information
available to them through the R&R
Music Tracking system. Soon we
will introduce other vehicles that
will more accurately reflect what is
going on in other Christian formats.
It’s all about putting our best foot
forward and being a true partner in
all that is good at the format. R&R
has taken a lead role in champion-
ing Christian music.

I encourage you to keep pressing
on toward the mark that God has
placed before you as you serve your
markets with the best music on the
planet. If you have questions regard-
ing your station or the new charting
system, please contact me.
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[+l P CHRISTIAN AC TOP 30 | PowERED(T]
o A A s MEDIABASE
VR Wit ARTIST TITLE LABELS) iy s TBR sk Most Added’
| 3 @ CASTING CROWNS Who Am (Besch StetReunionPL6) 95  +113 12 B | rriveicatoncorn
; 1 2 BUILDING 423 Glory Defined (Word/Curt/Warner Bros.) 924 12 14 3312 ARTISTTITLE LABEL(S) ADDS |
1 4 o MERCYME Here With Me (NO/Curty 887 - +40 9 3313 JEREMY CAMP Walk By Faith (BEC) 5|
2 o TREEG3 Blessed Be Your Name (Inpog) 884 +27 16 3213 MARK SCHULTZ Letters From War (Word/CurtyWarner Bros.) 4
5 5  MATTHEW WEST More Universal South/eMI CMG) 673 @8 25 g | I VELASOUEL Beupolea MbciinWheer e/ ‘I
9 0 SELAH You Raise Me Up (Curt) 644 +114 7 2513
6 o MARK SCHULTZ Letters From War (Word/Curt/Warner Bros.) 621 +54 7 28)4
7 0 BETHANY DILLON Beautitul (Sparrow/EMI CMG) 580 +21 15 2842
8 0 JACI VELASQUEZ Unspoken (Word/Curb/Warner Bros.) 552 +20 14 22/4
10 @ FFH Good To Be Free (Essential/PLG) 474 +8 13 2112
14 m KUTLESS Sea Of Faces (BEC) 428 +42 5 2013 MOSt
11 12 NATESALLIE Whatever It Takes (Curt/ a2 33 2 m |IncreasedPlays
13 13 ZOEGIRL Beautiful Name (Sparrow/EMI CMG) 397 18 15 2413 ?L:L
15 @  DAVID CROWDER BAND Open Skies (Sixstaps/Sparrow/EMI CMG) 392 +39 5 Wy | e veas —
12 15  DELIRIOUS? Rain Oown (Sparrow/EMI CMG) 376 42 19 211 | SELAH YouRaise Mo Up (Curt/ +i
22 Q) THIRD DAY I Believe (EssentialPLG) 63 +82 1 O e ey et} i3
17 0 BEBO NORMAN flJOY WILLIAMS Yes | Will (Essential/PLG) 360 +14 10 1511 JEREMY CAMP Walk By Faith /BEC) +78
18 18 PHILLIPS, CRAIG & DEAN Here | Am To Worship (Sparrow/EMI CMG) a4 -8 18 1311 MARK SCHULTZ Letters From War (Word/Curty Warner Bros)  +54
23 @  SARA GROVES The One Thing | Know IO 291 +22 10 17/3 | NEWSONG Chersh (Reumon/PL6) +a4
16 20  TODDAGNEW Grace Like Rain drdent) - 91 39 B e s . i
29 @ JEREMY CAMP Walk By Faith (BEC) 281 +78 2 12/8 DAYID CROWDER BAND Open Skies (Sasrans/Spamow/BM/ CMG)  +39
19 @ GINNY OWENS | Love The Way (Rocketown/ 278 +1 10 15/0 JARS OF CLAY Sunny Days [Essential PLG) +39
20 23  REBECCA ST. JAMES The Power Of Your Love (ForeFront/EMI CMG) 266 40 13 1411
2 24 " BIG DADDY WEAVE Heart Cries Holy Fervent) 260 11 9 11 |
28 @ WARREN BARFIELD Soak 1t Up (Creative Trust Warkshap/ 226 +23 3 1N
30 @ JARS OF CLAY Sunny Days (Essential/PLG) 223 +39 2 121
26 @ TREVOR MORGAN Upside Down (8HT) 222 +15 6 15/2 Christian Activity
25 28  SONICFLOOD Sheiter /NO) 195 -25 17 1N
| - GEORGE ROWE Think About That /Rocketown) 176 30 8 iz | Dk R
- 30  ACROSS THE SKY Broken World (Word/CurtyWarner Bros.) 169 -11 2 911
33 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks Songs ranked by total plays for the airplay week of 5/16-5/22. Bullets me Baule Has Begun
appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays is placed first. Songs below No. 15
are moved to recutrent after 20 weeks on the chart. Most Added is the tofal number of new adds officially reported to R&R by each reporting station. Songs unreported as adds donot | While Casting Crowns are this week's winners in the “Who
270 cumber e Qs e Persons 53 et whh prsln s el o o e U0 Ech Gy onech it esne | i going 1 be No. 17 sweepstakes, the battle is far from
s over: Inall, the top four places at Christian AC are separated
! New & Active by @ mere 81 plays. That, coupled with No. 3 MercyMe's |
{ AVALON You Were There /.?palmw/f”/ CMG) TAIT God Can You Hear Me_lforehml/[”/ CMG/ ta:ed uh:)g;):);lnggz(lsvi:r; :‘:‘t::;it?:; PG, S l
Total Plays: 168, Total Stations: 8, Afids: 2 Total Plays: 111, Total Stations: 6, Adds: 0 A new entrant into the battle is now perched at No. 6, as
SCOTY RIGGAN | Love You Lord (Spianing Plates) RJ HELTON Even If B-AterPL6) Selah storm up 114 plays and could stake a claim for the
Total Plays: 156, Total Stations: 6, Adds: 0 Total Plays: 104, Total Stations: 5, Adds: 1 : :
JUMPS Wonderful (Sparrow/EMI CMG)/ GREG LONG Fifteen Chvistian/ 0P Spot. For this week. they can claim Most increased plays.
Total Plays: 148, Total Stations: 9, Adds: 0 Total Plays: 86, Total Stations: 2, Adds: 1 Other strong movers this week include Third Day (22-16,
| CHRIS RICE Untitied Hymn (Come To Jesus) (Aocketown) DOWNHERE Starspin (Wovd Curty Worner Bras.) +82) and Jeremy Camp (29-21, 478). As expected with the
Total Plays: 147, Total Stations: 6, Adds: 0 Total Plays: 85, Tatal Stations: 5, Adds: 0 new monitoring In place, there isn a ot of movement
FUSEBOX Once Agan (Ekvateinpag/ STARFIELD Filled With Your Glory (Sparrow/EMI CMG) presently on the New & Active rolls, making predicting the
| Total Plays: 111, Total Stations: 8, Adds: 2 Total Plays: 85, Total Stations: 5, Adds: 1 next hitmakers ditficuft. Some probable chart movers should
| = = — be Avalon, Fusebox and Downhere.

VSongs nni;d by total plays

Subscribe to the most comprehensive and up-to-the-minute coverage of radio business news...at a special VIP package rate!

R&R’s INDUSTRY VIP PACKAGE : 77t s ey

* R&R Today:
* R&R’s Today's News

y l
fé * The R&R Directory

l v

SAVE OVER 25%!

R&R'S INDUSTRY VIP PACKAGE IS $44500
(Regular rate $595.00)

Call R&R at: Subscribe online

310-788-1625 www.radioandrecords.com
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—_— S ————a = N
| CHRTOP30 ROCK TOP30 |
| B 2 e e v P e "EM DN | 8 B ewmums T de ESE e |
| 1 1 SWITCHFOOT Oare You To Move (Red Ink/Columbia) 1094 -75 14 25/0 4 a PILLAR Bring Me Down (Fikcker/ 389 +40 8 351
! 2 2 BUILDING 428 Glory Defned /Word/CurtyWarner Bros) 1064 -69 15 26/0 6 e SEVENTH DAY SLUMBER Spirafing (Crowne/ 376 +35 15 2m

3 o CASTING... Who Am| (Beach Street/Reunion/PLG) * 994 +89 10 2712 & 3 SKILLET My Obsession (Ardent/lava/ 369 L] 10 281
| 8 o STACIE ORRICO Instead FareFront/EMI CMG) 835 +90 1 221 b | o SPOKEN Falling Further (Tooth & Nad) 358 +7 n 281
4 5 KUTLESS Sea Of Faces (BEC/ 833 47 1" 26/0 1 5 FM STATIC Somethwng To Believe In (Tooth & Na#) 352 -25 L] 28/0
6 o TREEGB3 Blessed Be Yow Name /inpap/ 809 +22 15 21 5 6 BLINDSIDE Al Of Us (Ariantre/ 333 8 1" 2210
12 o THIRD DAY Come On Back To Me (EssentialPLG) 761 +680 7 2510 7 7 NUMBER ONE GUN Starting Line (Floodgate/ 315 12 16 2110
5 8 BETHANY DILLON Beautiful (Sparrow/EMI CMG) 740 -98 14 2010 8 8 SWITCHFOOT Dare You To Move (Red ink/Columbia) 307 -15 13 2212
7 9 ZOEGIRL Beautiful Name (Sparrow/EMI CMG) 125 48 14 2010 10 e APRIL SIXTH You Come Around (Atiantic/ 301 +19 5 28/6
15 @ BARLOWGIRL Never Alone (Fervent/ 706 +62 7 4 9 10 P.0.D. Change The World (Atiantic/ 285 18 18 261
10 11 TODD AGNEW Grace Like Rain /Ardent/ 697 -34 25 180 " Q SUBSEVEN Emotion (Filcker/ 274 +8 ] 2312
8 12 BIG DISMAL Just The Same (Wind.up/ 694 13 13 2010 12 @ KIDS IN THE WAY We Are (Ficker/ 279 +9 s 240
13 “13  MERCYME Here With Me W0/ Curt/ y 689 7 9 230 13 @ BARLOWGIRL Never Alone (Fervent/ 265 +22 5 2214
] =14 DEURIOUS? Rain Down [Sparrow/EM/ CMG) 594 -115 19 19/0 14 JONAH33 Watching You Die /Ardent/ 255 +15 15 2N
14 15 MATTHEW WEST More (Unversal SoutEMI CMS)  5T7 -108 23 1m 17 TINMAN JONES Party /Cross Driven/ 48 412 8 "26n
17 @ JARS OF CLAY Sunny Days FssentiakPLG/ 459 +55 5 2012 18 STAPLE OVD (Dictatorship vs. Democracy) /Fikcker) 245 +20 1 210
16 Q NATE SALUE Whatever It Takes (Cort/ 434 +9 15 120 23 SANCTUS REAL Everything... (Sparrow/EMICMG] 238 +43 2 2018
18 @ FM STATIC Something Te Believe in (Tooth & Nad) 390 +36 8 1 20 THIRD DAY Come On Back To Me (EssentiadPL6) 227 +15 4 251
19 8 RS HELTON Evenf (B-RuePLG/ k17 +45 5 151 29 HAWNK NELSON Every Little Thing (Tooth & N 2 +43 3 193
20 M. SCHULTZ Letters From War (WordCurtyWarner Bros.) 383 +82 3 1312 24 @ UNSHAKEN Break (SPY am +25 12 202
2 JUMPS Wondertul (Sparrow/EM! CMG) 294 +30 [} 100 16 21 ANBERLIN Ready Fuels (Tooth & Nad) m -25 n 201
24 TREVOR MORGAN Upside Down [BHT/ 285 +22 5 131 19 22 SKYHARBOR Weicome (/npap/ 297 E ] 18 191
27 ) TAIT God Can You Hear Me (FareFromt/EMI CMG) 269 +27 2 143 27 @ BUILDING 429 Free (Word/CurtyWarner Bros.) 193 +8 18 M
26 24 STARFIELD Fisled With Your Glory (Sparrow/EMI CMG) 247 4 3 122 25 24  MODERN DAY JOHN Autumn fndependent/ 184 2 10 130
@ DOWNHERE Starspin (Word/CurtyWarner Bros.) ¥} +37 1 9j2 30 @ EVERYDAY SUNDAY What Love Is (Ficker/ 183 +37 2 13/5
21 26  SEVEN PLACES Landskde /BEC) 232 -54 17 m 26 26  EMERY The Ponytall Parades (Tooth & Nad! m -8 7 141
30 @ ROCK ‘N’ ROLL WORSHIP CIRCUS Gift Of Cool /¥0) 222 +2 2 710 @ FALLING UP Bittersweet (Tooth & Nad/ 175 +52 1 1116
- 28 DETOUR 180 Beautitul (Cross Onven/ 214 4 2 m 22 28  BIG DISMAL Just The Same (Wind-ug/ 175 -29 17 16/0 |

@ BIG DADDY WEAVE Heart Cries Holy /Fervent/ 208 +8 1 92 15 29  THOUSAND FOOT... Rawkfist (Tooth & Nad/EMC) 172 -87 18 2210

@ JACI VELASQUEZ Unspoken (Word/CurtyWarner Bros.) 197 +22 1 70 @ DEMON HUNTER My Heartstrings... (Solid State/ 152 +13 1 14{2 |
i 28 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 5/16 - Saturday 5722. 37 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 5/16 - Saturday 5/22. i
' © 2004 Radio & Records. © 2004 Radio & Records.

New & Active New & Active ‘
I DAVIO CROWDER BAND Open Siaes Sasteps SparowMICMG  JONAHII Working Man Hands (Ardent) JEREMY CAMP Stay BEC) TAIT God Can You Hear Mg (ForeFrant/EMI CMG)

Total Plays: 179, Total Stations: 11, Adds: 0 Total Plays: 153, Totai Stations: 6, Adds: 1 Total Plays: 150, Total Stations: 11, Adds: 2 Total Plays: 72, Total Stations: 9, Adds: 1

JEREMY CAMP Stay B£C) BEBD NORMAN fiJOY WILLIAMS Yes | Wil (EssentisfPLG/ OC SUPERTONES We Shall Overcome (Tooth & Nad EMISSARY Authonty dndependent/ |

Total Plays: 172, Total Stations: 8, Adds: 1 Total Plays: 152, Total Stations: §, Adds: 0 Total Plays: 130, Total Stations: 8, Adds: 3 Total Plays: 58, Total Stations: 7, Adds: 1

WARREN BARFIELD Soak It Up (Creative Trust Workshap/ R. ST. JAMES The Power Of Your Love (Forefront/EMI CMG) VAGABOND12 Crystal Clear /independent/ TODD AGNEW Grace Like Ran (drdent/

Total Plays: 171, Total Stations: 8, Adds: 0 Total Plays: 145, Tatal Stations: 4, Adds: 0 Total Plays: 124, Total Stations: 9, Adds: 3 Total Plays: 56, Total Stations: 4, Adds: 0

SANCTUS REAL Everything About You (Sparrow/EMI CMG) SWITCHFOOT Meam To Live (Red Ink/Cokumisa/ DEAD POETIC New Medicines /Solid State/ LONGDAY Fokow Musx Dog/

Total Plays: 165, Total Stations: 8, Adds: 6 Total Plays: 142, Total Stations: 5, Adds: 1 Total Plays: 121, Total Stations: 7, Adds: 0 Total Plays: 55, Total Stations: 6, Adds: 4 .

FALLING UP Broken Heart (BEC/ SEVENTH DAY SLUMBER Spwaiing /Crowne/ RE:ZOUND Majesty /Wnnkie Free/ ; SEVEN PLACES Like ft Never Happened BEC)

Total Plays: 156. Total Stations: 4, Adds: 1 Total Plays: 142, Total Statiens: 4, Adds: 0 Total Plays: 93, Total Stations: 6, Adds: 0 Total Plays: 47, Totai Stations: 11, Adds: 2 J

'M&hnman station...
mfm‘n Century! .
Service your singles to every Christian radio station

in the nation with one phone call.

"PraiseDisc has allowed me to discover artists | would never otherwise hear (or even know about).
They have also contained singles that k has not received (yet) from the record labels. | was
even surprised to find some songs | never would have expected to use, and I've been able to use
several of the contemporary cuts for our Saturday night music program.”

£3 ~ Kurt Neuswanger, Music Director
KJOL AM 620, Grand Junction, CO

Amy Wilken, PraiseDisc Manager
972-406-6822 m awilken@tmcentury.com

.
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( ) ( )
INSPO TOP20 CHRISTIAN AC
T p——— @ 4 = 5| TOP30 INDICATOR
[ 1 CASTING... Who Am| (Beach SreetReunbnPLG) 432 12 "2 Wi WS ARTST TME LAseLS) RS sks ES™ o
2 @  SELAM YouRaise Me Up (Cut/ 8 o s 20 1 CASTING... Who Am | (Beach Street/ReanionPL) 1150  +21 3 3N
; 3 MERCYME Here With Me /¥0/Curt/ 101 +54 3 Im
6 @  MERCYME Hore With Me (MO Lurt H .+ Tz 2 3 BUILDING A29 Glory Defined (Word/CurtyWorner Bras) 1082 15 3
3 4 PAUL BALOCHE My Reward (Hosanna/ 323 -10 12 1810 " - TREEB3 Biessed Be Your Name (inpop/ 961 +16 3 35/0
7 M. SCHULTZ Letters From War WordCurtyWamer Bros) 883 +67 3 3N
5 4HIM YouR Curt/W: y 305 9 "no
. e ol e e [ | s BETHANY DILLO Beautiful /SoarowEMICME) 819 +10 3 30w |
7 6 B. NORMAN f1J. WILLIAMS Yes | Will EssentialPLG) 283 6 8 18/t || [ 7 MATTHEW WEST More (Universal South/eMI CMG) 783 61 3 2600 |
4 7 SCOTT KRIPPAYNE The Least | Can Do Spring #0283 -38 13 150 | 8 8 JAC! VELASQUEZ Unspoken (Word/CurtyWarner Bros.) 146 +9 3
f 10 FFH Good To Be Free (EssentiallPLG) 731 W37 i am |
!
B @ SARAGROVES Tho One g Know () PRI | |0 10 0emm tediee SeoneW oWy S0 8 3 oan |
15 @  W.SCHULTZ Letters From War WordCuwtyWamer Bros) 258 +48 5 2| | 1 11 B.NORMAN flJ. WILLIAMS Yes | Will EsseatiadPLG) 661 14 3 260 |
15 @  SELAH You Raise Me Up (Curty 544 +31 3 2 |
13 11 FERNANDO ORTEGA Sleepless Night.. (Curt/ 215 1 17 | 14 14 D.CROWDER.. OpenSkes SasepsSpammEMICHE) 513 2 3 |
1 12 J.VELASQUEZ Where | Belong (WordCurtyWamer Bras) 215 5 7 | 13 15 DELIRIOUS? Rain Down /Sparrow/EM CMG) “3 78 3 e
16 GINNY DWENS | Love The Way /Rocketown/ 435 +9 3 |
0 13 JAMIESLOCUM By Your Side (Curt) PIT I ¥ 19 1m0 3
] 3 AANDE SLOCUN, By Yo Sk D o THIRO DAY | Believe (EssantialPLG) 438 4140 2 25 |
14 14 DAVID PHELPS Arms Open Wide Word Corty Wormer Bros) 207 8 16 14/0 19 TREVOR MORGAN Upside Down /BHT) 410 +3 3 1810 |
12 15 NEWSDNG For The Glory Of Christ (Reunion/PLG) 166 59 15 1e 18 19 R.ST.JAMES The Power... Forefront/EMICMG) 397 20 3 m |
. 17 20 TOOD AGNEW Grace Like Rain (Ardent) M M 3150
17 D FFH Good ToBe Free (EssentiobPL6) 150 +1 I 120 2 SEDME ADE T Mo Tt i o )
18 17 _ BUILDING 429 Glory Defined /Word/CurtyWarner BrosJ 129 11 3 10 30 KUTLESS Sea Of Faces BEC/ 42 +68 3 e '
' O  KELLY MINTER This s My Ottering (Crass Drives 112 419 1o 2 SIG DADDY WEAVE Heari CrosHoly Forent/ 323 425~ 3 160
_ S 25 JARS OF CLAY Sunny Days fEssentialPLG) N0 .02 R |
20 19 VARIOUS ARTISTS Sing To The Lord Discovery House/ 111 11 L 20 25  NATESALUE Whatever ft Takes Cort/ 09 86 BT
| Bebur>  €T)  DARLENE ZSCHECH Heaven OnEarth NG 107 47 1 29 @D  W.BARFIELD Soak It Up Creative Trust Worksho) 301 +22 2 w1
' 24 27 4HIM YouReign Word/CurtyWarner Bros.) 2m s 1 13
21 28 AVALON AN /Sparrow/EMI CMG) 251 130 3130
21 Inspo reporters. Songs ranked by gwm; t:e ;ég?gs@ek of Sunday 5/16 - Saturday 5/22. @ JEREMY CAMP Walk By Faith (3EC) 249 +88 1 1655
23 30 - SONICFLODD Shehter 0 41 . 1
Rhythmic Specialty Programming 38 AC reparters. Songs ranked by totalplays for the airplay week of Sunday 5/16 - Saturday 522
- > © 2004 Radio & Records.
[, B, NG G New & Active
1 APT.CORE Loved (Rocketown/
| 2 L.A. SYMPHONY Gonna Be Akright (Gotee/ DARLENE ZSCHECH Heaven On Earth W0/ STARFIELD Filled With Your Glery (Sparrow/EM/ CMG)
3 K52 Backn The Day /Uwok/ Total Plays: 198, Total Stations: 11, Adds: | Tota Plays: 143, Total Stations: 8, Adds: 0
TAIT Ged Can You Hear Me FivafrancEh CMG) MM O'DONNELL And So | Am flpag/
I ‘; ;;'::. ;";: Dead ‘mm"'/;’ b’g’z‘mg/ Total Plays: 176, Total Stations: 8, Adds: 0 Total Plays: 142, Total Stations: 9, Adds: 4
e ACROSS THE SKY Brokon Workd /WordCurtyWarnwr Bros) | NEWSONG Cherish (BeamaPL5)
| 6 JOHN REUBEN Life Is Short (Goree) Total Plays: 153, Total Stations: 10, Adds: 2 Total Plays: 140, Total Stations: 6, Adds: 2
7 SINTAX.THE.TERRIFIC When | Don't Show /llect/ AVALON You Ware Thare (Saarrow/EMI CMG) SCOTT RIGGAN 1 Lave You Lord /Spimarg Aores
8 STU DENT That's It /illect/ Total Plays: 150, Total Stations: 8, Adds: 1 Total Plays: 136. Total Stations: 7, Adds: 2
9 VERBS Love Triangle (Gotee/ CHRIS RICE Untitied Hymn (Come Te Jesus) (Rocketown) FUSEBOX Once Agam (Elevateingap/
10 SHELTERSHED SDGITOWS And The nghlmgales (independent) J kTl)ld Plays: 149, Total Stations: 6, Adds: 0 Total Plays: 110, Total Stations: 7, Adds: 1 )
—
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Jmadrigal@radioandrecords.com

OLE: The Industry’s New Business Model

Aninterview with Oscar Llord

M.ultinational record companies are facing hard
times and having to cut costs, and everyone is looking
for the magic solution that will help them get out of
the rut. It is in times like these thatindependent labels
seem to thrive. One example of this is Oscar Llord En-
tertainment, founded and headed by former Sony Dis-
cos Chairman Oscar Llord, who is credited, among
other things, with Sony’s crossover explosion in the
late ‘90s with Ricky Martin and “Livin’ La Vida Loca.”

But OLE is not only a record label;
itis a multidimensional entertainment
company. It encompasses Ole Music,
a record label; the Network, an artist-
management company; .
EQ's, music and video pro-
duction; and Encore, a con- w
cert-promotion division.
With the current state of
the record industry, is this
all-encompassing business
model the answer? This
week Llord explains why
he thinks so and discusses
the future of the L atin record
industry.

R&R: What didd you have in mind when
you created OLE?

OL: It's different in that very few
record companies have been able to
integrate recording with artist man-
agement, music publishing and con-
certs under one banner, although it
has been contemplated before. OLE
has embarked on that path. We've
been signing talent for recording and
management or co-management. We
also handle the publishing opportu-
nities for our artists in-house. In cer-
tain instances we would consider
going to a third party, but we would
handle the negotiations.

We're also in the area of concert
events and sponsorships. It offers the
artists we represent muitiple plat-

Oscar Llord

forms. One thing feeds on the other.
With the competitive environment in
the record business today — not only
because of the number of acts compet-
ing, but because the indus-
try as a whole is affected
by physical and Internet
piracy — you have to open
up to different avenues of
opportunity.

R&R: In this case there is
as much benefit for the com-
pany as there is for the artist.

OL: That’s true. There is
a mutual benefit. I've been
on the label side, and when
I had discussions with artist manag-
ers, the agendas and the timetables
were not necessarily cohesive or com-
plementary. When putting together a
marketing plan for an OLE artist, we
sit down and bring the manager into
the meeting with the marketing and
promotion staff to look at the event
calendar and make sure one thing
connects with the other. It creates a
much better scenario for the artist than
if we wanted to launch the record on
a given day and management had a
tour planned then. The opportunity to
collectively time things in a way that
best suits the artist is definitely a big
plus for both the artist and the com-
pany.

R&R: The majors are not doing well.
They are cutting their artist rosters and

“We’re not set on being a label based on one
type of music, but we are going to be very
selective. We're not looking to sign 100 acts
and throw things out there to see what sticks.
Our approach is that the talents we have are

multitalented.”

staff. Is this the time for independents to
succeed where the majors haven't?

OL: There have always been oppor-
tunities for independents. Historical-
ly, the independents have always
needed to stay closer to what's going
on in the street, and they see trends
and opportunities that the multina-
tionals are too busy to see because
they are caught up with mergers, cut-
ting costs and reporting to upper man-

“Many of the
independents are
going back to the
concept of
integrating different
revenue areas of the
business —
management,
publishing, records
and concerts —
under the same
umbrella.”

agement rather than concentrating on
the essence of our business, which is
creative.

What has been going on in the last
three years has definitely opened the
doors for independents to pick up art-
ists whose careers the majors don’t
think they can further or who don’t
meet the level of profitability the ma-
jors are looking for. Yet the artist may
still be quite viable.

Also, what happens when we are
in a period of financial contraction?
There is less investment by the majors
in the development of new talent. And
what will happen if you cut your em-
ployees and cut your new-talent de-
velopment? Eventually, you will find
that you gutted your operation to the
point where you may never rebound.
That's a very dangerous path to walk,
and it has happened in the past. | do
see that opportunities have opened up
for independents.

R&R: What's happening with the in-

 Date: June 24-26

basis. Ask for the R&R Convention
Rate when you call 310-285-1307
or 800-HILTONS, or make your
room reservation at
www,beverlyhills. hilton.com using
the group code RRC.

* Registration: Online at
www.radioandrecords.com, click
on “Conventions/Summits.”

* Note: Early-bird registration ends
May 28.

Convention Essentials

* Place: Beverty Hilton Hotel, Beverty Hills, CA.
« Hotel Rate: The $184-per-night rate is on a first-come, first-served

RR convention 2004

dustry now, and what will happen in the
future?

OL: The industry has gone through
different cycles. It was run at certain
times by independents. That was the
beginning of great labels like A&M,
Island and many others whose own-
ers came from a creative background.
Then multinational corporations start-
ed investing in the record industry
and began buying the independents
and creating multinational structures.
Replacing the creative people who ran
these companies were attorneys or
accountants. Then the industry
tapped managers, and those kinds of
individuals took over the industry.

In recent years we have gone back
to many of the companies being finan-
cially and administratively driven. As
a result of the metamorphosis of the
industry, the independents are forced
to merge. Many of the independents
are going back to the concept of inte-
grating different revenue areas of the
business — management, publishing,
records and concerts — under the
same umbrella. They are emerging in
Europe, Asia and here in the Latin in-
dustry. That may be the next wave
that the industry taps in to — the in-
dividuals and companies that have
been able to integrate all these areas
and tum them into a true moneymak-
ing model.

R&R: So you need to keep a creative
staff and have the vision to see and devel-
op great artists.

OL: Without a doubt. That's the
whole basis. It's very difficult to get
established artists who will give their
management, record, publishing and
concert rights to one company. It's
much easier to negotiate that with
new talent. If you do a good job, you
can continue to build the model.

R&R: You mentioned the mary artists
the majors have dropped. You've signed
many of them to OLE, specifically those
who came from Sony Discos — Angel
Lopez, Elvis Crespo and Tomney Torres —
whomt you signed to Sony back in the day.
Why are they now a good fit for OLE?

OL: The reason | signed them at
Sony was because | believed they
were talented individuals. In the time
I worked with them, not only did we
build a relationship, but | also built in-
depth knowledge of their talents.
Then this opportunity presented itself,
and these artists were available. Un-
derstanding where they want to go

and their talents, | was in a good po-
sition to help nurture and further their
careers. That's why they looked to
OLE and me.

We're off to a pretty good start.
Elvis Crespo debuted at No. 1 on the
Tropical charts and No. 3 overall, and
the single went to No. 1, becoming the
first merengue record to achieve that
status in a very long time.

R&R: That's quite an accomplish-
ment, given merengue has been suffer-
ing recently.

OL: Merengue has had a challenge
as a result of fewer stations playing it,
especially in Puerto Rico. But I think
Elvis’ success will create a new path
of opportunity for other merengue
artists and make radio see that it is a
viable music style.

R&R: Do you feel that all tropical
music has been suffering, or just meren-
gue? Can tropical ever again have the suc-
cess it had in its glory days?

OL: Tropical music is one of the
true genres of Latin music. It's had its
ups and downs since it began to be
commercialized. Five or six years ago
it reached a peak when Elvis had abig
hit with “Suavemente.” It was a big
moment for the tropical industry. Af-
ter that, there was nothing that came
through at that level. Nothing has
come close. The reggaeton movement
is becoming more and more popular,
but it hasn't hit the level of sales that
merengue bomba did when Elvis and
Grupo Mania first came on the scene.

Talking about seeing the glory
days, 1 think tropical, like any other
music, suffered with the industry’s
decline. And pop music is much bet-
ter promoted in Latin America and
Spain than tropical is. Chances are
that labels, in the midst of cost cut-
ting, are getting away from tropical
and putting their budgets into the
pop artists.

Now people are coming back to the
basic understanding that from tropi-
cal music you can cultivate artists who
will go on and have wider careers in
the music business.

R&R: Moving on to another genre that
is ot suffering and that accounts for more
than 50% of sales in the Latin record in-
dustry— Regional Mexican — will OLE
be developing Regional Mexican artists?

OL: 1 want to take OLE into what-
ever genres of music we come acToss

Continued on Page 75
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This Week In Spanish-Language Music

Radio Corner

Javier Salgado

| PD, KXXS/Austin

We recently changed the station’s format from Regional Mexican to Mexican Cumbia.
We play cumbias from the ‘70s by artists like Rigo Tovar and Mr. Chivo with cumbias by
bands like Aroma, Control, Tigrillos, La Onda, etc. The station used to be called “La

Mejor,” and now it's called “El Gato.”

We made the switch because cumbia has always been very strong here in Texas. This is

e

the area promote artists like Aniceto Molina and Celso Pifia, who are not even known in

other markets.

cumbia territory because we're close to Coahuila and Monterrey. Many of the stations in

J

OLE: The Industry’s New....

Continued from Page 74

that fit with our approach to the business.
That means the artist has to be able to deliv-
er not only in the recording studio, but also
live. We see ourselves not only as a record
label, but also as a multidimensional enter-
tainment company. We have to make sure the
acts we represent are marketable when it
comes to live performances. I'm looking for
an artist who combines a number of capabil-
ities, whether that artist is in Regional Mexi-
can, pop, tropical or hip-hop.

We're not set on being a label based on one
type of music, but we are going to be very se-
lective. We're not looking to sign 100 acts and
throw things out there to see what sticks. Our
approach is that the talents we have are mui-
titalented. Tommy Torres, for example, writes,
produces, sings and performs. Elvis Crespo is
multidimensional. Angel Lopez has an incred-
ibly soulful voice and writes and produces a
lot of his stuff. K1, same thing — they write,
produce and are exciting onstage. That's real-
ly the criteria for us.

R&R: You were at the forefront of the crossover
boom. Is this the time to look for crossover artists
for the American market, or is it time to concen-
trate on developing strong artists for the Latin
market?

OL: It's something that you keep your eye
on as you go along. If we realize that we have
a hit that is of a certain magnitude and that
has created its own springboard to go to the
next level — which is to have an English-lan-
guage version of a hit Spanish-language song
delivered to that segment of the industry —
and the artist has the ability to deliver it, that's
the moment we would make that decision.
But first you have to have that really big suc-
cess in the core part of the business, which is
Latin. We do have talent on board who are bi-
lingual and who come from markets where
they’ve listened to and loved artists who
record in English and Spanish.

Not all the artists we sign have to have the
ability to cross over though. it's about an art-
ist who, at a given moment, has built such a
base. That was the case with Ricky Martin. He
was already selling a few million albums be-
fore he recorded in English. Or you have an
amazing song that’s unstoppable, like “A
Puro Dolor,” which we made an English-lan-
guage version of. That song was so powerful
that it took on a new dimension when it went
to English, just like “Suavemente.” There are
several scenarios that can lead to an opportu-
nity to cross over.

R&R: With the current state of the record in-
dustry, everyone is searching for the magic solu-
tion. What is OLE doing to stay ahead of the game
and not suffer during this downturn?

“With the competitive environment in the record
business today — not only because of the number of
acts competing, but because the industry as a whole
is affected by physical and Intemet piracy — you
have to open up to different avenues of .

opportunity.”

Check them out in action.

LET'S TALK KtvE/Los Angeles atternoon DJ Carfos Atvarez (i) is aways going after the best
interviews for his show. He's seen here with Spanish pop band Oreja De Van Gogh.

LIGHTS, CAMERA, ACTION 5:az¢r0s Musical were in California not only to promote their

latest single, “Lagrimas Y Liuvia,” which was written by Juan Gabriel. but also to film the song’s video.

ALL IN THE FAMILY Some of the EMI Latin tamily members got together recently, and it made
for a great Kodak moment. Seen here are (I-r) Amaral member Juan Aguirte, Obie Bermudez, Aleks

Syntek, Amaral's Eva Amaral, EMI Latin President/CEQ Jorge A. Pino, Vico C and four members of the
rock band Babasénicos.

OL: One of the things the industry enjoyed
is the benefit of the catalog being converted
to CD. That fueled the growth of the industry
for a five- to 10-year period. OLE doesn’t have
that. It is focused on the artists it signs, and
every single recording we do is carefully de-
veloped so that we have a good batting aver-
age. This will enable OLE to be profitable and
viable. .

It goes back to what I was saying earlier:
Representing artists who are multifaceted
plays even more into the idea of OLE being
an integrated company in all those business
areas. Rather than us being dependent on the
catalog business, we are very much focused on
the talent and new product that come out of
here. We are forced to be very smart about
which artists we sign and develop.

R&R: What can the music industry expect from

www americanradiohistorv com

OLE, and what can music lovers expect from Ole
Music?

OL: What the public and the industry can
expect is a very selective approach to the tal-
ent we represent — the qualitative aspect of
the business vs. the quantitative.

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Call me at 310-788-1670
or e-mail:

Jjmadrigal@radioandrecords.com
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Ole Music celebratec
ts big
at Soutl

Angel Lopez with special guest appearance by
Nestor Torres

Charlie Zaa’s smooth style captivated the
audience

K1 got the party started Elvis Crespo got everyone on their feet!

e —————————————— A e
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Alan Sokol, Ken Heifer, Mordy Rothberg, Oscar Liord

/ _ Oscar Liord was presented a proclamation
from the mayor's office naming
Jeff Weiner, Jerry Brenner, Edgardo Diaz, Oscar Liord, Alejandro Jaen " 3
-Barry Solomon, Oscar Liord April 27th, OLE Music Day

Oscar Llord, Oscar Llord Sr.,
and the Billboard Execs

Oscar, Ivan Alvarez, Kike Santander, Wife, Jesus Lopez mi,;, Rangel, Oscar, Bruno Lopez
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CONTEMPORARY TOP25

TROPICAL TOP25

ALEKS SYNTEK & ANA TORROJA Duele Ei Amor (EM/ Latw)
AMARAL Te Necesito (EM! Latin/

MAFU CREW Y Ahora Lioras Por Mi (Fuentes)
PRESAGIO Pide Que Brinquen (Perfect Image/
SANCHIA Perdiste Tu fFuentes/

THALIA Accion Y Reaccion (EM/ Latin)

BANDA GORDA Papeleta Mato A Menudo /MP)
CLIMAX Ei Za Za Za La Mesa Que Mas Aplauda (Bakboa/
IVY QUEEN Papi Te Qusero (Real Music/
JOHNNY VENTURA Dame Un Chin (MP)
TITANES Chévere (MFP)

TITO GOMEZ Tierra Bondita De Higuey MF/
TITO ROJAS Hazmelo Otra Vez (MP)
TRIVALES Rumba Caribedia (Perfect /mage/

Wtk ARTIST TITLE LABEL(S) " s WiEx  ARTIST TITLE LABEL(S) sonts
1 SINBANDERA Que Lloro (Sony Discos/ 169, 1 REY RUIZ Creo En El Amor (Sony Discas) 287
2 PAULINA RUBIO Te Quise Tanto Universal) . 150 2 SON DE CALI La Sospecha fUnivision/ 196
3 CHAYANNE Cuidarte E) Aima (Sony Discos/ 145 3 ELVIS CRESPO Hora Enamorada Ok Music/ 187
4 ALEX UBAGO Aunque No Te Pueda Ver (Warner M.L) 125 4  VICTOR MANUELLE Lloré Lioré (Sony Discos/ 165
5  MANA Sébanas Frias (Warner M.L) 120 5  TOROS BAND Si Tu Estuvieras {Universall 156
G FRANCO DE VITA To De Qué Vas /Sony Oiscos/ 119 ] LIMI-T 21 Me Acordacé (EM/ Latin/ 153
7 LUIS FONSI Abrazar La Vida (Universal) 118 7 MARC ANTHONY Ahora Quién (Sony Discos/ 121
8 JULIETA VENEGAS Andar.Conmigo (BMG Latin/ 116 8 GRUPOD MANIA Teléfono (Universall 95
9 JENNIFER PENA Vivo Y Muero En Tu Piel WUnivision/ 113 9 JERRY RIVERA Puerto Rico /BMG Latin/ 94

10 VICTOR MANUELLE Tengo Ganas /Sony Discos/ 99 10 ZAFRA NEGRA Pa’ La Rumba Voy (/&N 84
" TlZ‘E!O FERRO Tardes Negras (EM/ Latin/ ) 99 " FULANITO Pégate (Cutting) 76
12 PEPE AGUILAR Cruz De Olvido [Univision) 98 12 VICTOR MANUELLE Tengo Ganas (Sony Drscos/ 76
13 OREJA DE VAN GOGH Deseos De Cosas imposibles (Sony Discos/ 96 13 AVENTURA Llorar fPremium) n
14 RICKY MARTIN Y Todo Queda En Nada /Sony Discos/ 87 14 N'KLAVE Navegindote (Vv Life/ n
15 ANDY & LUCAS Tanto La Queria (BMG Latin/ 85 15 EODY HERRERA Y Tu Amor No Vueive (/&N 62
16 CHAYANNE Sentada Aqui En Mi Alma (Sony Discos/ 80 16  GLORIA ESTEFAN Tu Fotografia (Seny Discos/ 59
17 THALIA Cerca De Ti (EM/ Latin) 79 17 AREA 305 Hay Que Cambiar Univision/ 58
18 ALEJANORO FERNANDEZ Lucharé Por Tu Amor (Sony Discos/ n 18 ANOY & LUCAS Tanto La Queria (BAMG Latin/ §7
19 MARCO A. SOLIS Mas Que Tu Amigo Fonovisa) 78 19 EDOIE SANTIAGO Flor Dormida (Sony Discos/ 57
20  CAFETACUBA Eres /MCA/ 14 20  NEGROS Me Cambiaste La Vida (Premium/ 56
21  KUMBIA KINGS Sabes A Chocolate (EM/ Latin/ 87 21 COSTA BRAVA Decir Adiés (E/R Music/ 53
22  OREJA OE VAN GOGH Rosas (Sony Discos/ 85 22  0BIE BERMUDEZ 4:30am (EM Latin 51
23 ALEJANORO SANZ Eso (Warner M.L.) 64 23 LA GRAN BANDA Merengue Loco (DAM Productions) 47
24 JOAN SEBASTIAN Amar Como Te Amé [Balboa/ 62 24 MARIANA Me Equivoqué (Univision/ 46
25  OBIE BERMUDEZ 4:30am /M Latin/ 62 25  MANA Séabanas Frias (Warner M.L./ 46
Data is complied from the anrpla;week of May 16-22, N Data is complied from the airplay week of May 16-22,
and based on a point system. and based on a point system.
© 2004 Radio & Records. © 2004 Radio & Records.
Going For Adds Going For Add's
BAO BOYS Sin Miedo A Nagla (Fuentes)

Antonlo Saca

El Salvador President Elect
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WS ARTIST TITLE LABEL(S) poarts W ARTIST TITLE LABELSS) roants
1 MONTEZ DE DURANGO Te Quise Olvidar (Jisa/ 297 1 KUMBIA KINGS Sabes A Chocolate (£M/ Latin/ 233
2 HOROSCOPOS DE DURANGO Dos Locos /Disa/ 291 2 SOLIDO Val Vez (Freddie/ 3
3 CONJUNTO PRIMAVERA Hazme Olvidarta (Fonovisa) 238 3 JENNIFER PENA Vivo Y Muero En Tu Piel (Unvision) 196
4  INTOCABLE A Donde Estabas [EM/ Latin) 207 4 PALOMINOS Ctwiita (Urbans/ m
5  BANDA EL RECODO Para Toda La Vida Fanovisa/ 204 5  JIMMY GONZALEZ & GRUPO MAZZ Perla Del Mar (Fredoke) 167
6  ADAN CHALIND SANCHEZ Nadie Es Eterno (Sony Discas/ 203 6  MICHAEL SALGADO La Cruz De Vidrio /Freddke/ 152
7 JOAN SEBASTIAN Amar Como Te Amé [Baboa/ 193 7 DJKANE Ls Negra Tomasa (EM/ Latin) 143
8  PODER DEL NORTE No Tengas Miedo De Enamorarte (Disa/ 145 8  INTOCABLE A Donde Estabas (EM/ Latin/ 139
8  BRONCO “EL GIGANTE DE AMERICA® Mi Peor Enemigo /Fonovisa) 137 9  JOE LOPEZ f)A.B. QUINTANILLA Me Duele /[EM/ Latin/ 13
10 CARDENALES DE NUEVO LEON Mi Amante (Désa/ 126 10 ALICIA VILLARREAL No Oh Oh La Suegra Uiniversal) 110
11 ANGELES DE CHARLY Y Qué /Fonowiss/ 122 11 RAM HERRERA flJAY PEREZ No Me Voiveré A Enamorar (Teias/ 108
12 PATRULLA 81 Cémo Pude Enamorarme De Ti (Disa/ 19 12 IMAN Ya No (Unision) 80
13 MARCO A. SOLIS Mas Que Tu Amigo (Fonovisa) 13 13 DUELO Por Amarte Tanto (Univision/ n
14 PALOMO Baraja De Oro [Disa/ m 14 CONTROL Mi Najayita (EM Latin) 67
15 TIGRES DEL NORTE No Tiene La Culpa El Indio (Fonovisa/ 109 15 BIG CIRCO Voy Navegando (EM/ Latin) 59
16 JUAN TAVARES A Un Paso De Olvidarte fFonovisa/ 105 16 ESTRUENDO Tengo Miedo De Amar Unwision/ 58
17 CONJUNTO ATARDECER Antes De Que Te Vayas Unwersal) 100 17 PALOMINOS Calejon Sin Sahida (Urbans/ 51
18 ALICIA VILLARREAL No Oh Oh La Suegra (Universal) 99 18 MARCOS OROZCO De Corazon A Carazén (Catalina) 50
19 PEPE AGUILAR Cruz De Qlvido [Uniwision) 97 19 MONTU Sexo, Pudor Y Ligrimas (4.A.C. Discos/ 49
20  YOLANDA PEREZ Estoy Enamorada (Fonovisa) 96 20 LA FIEBRE Quiero (Freddie/ a8
21 K-PAZ DE LA SIERRA Imposible Olvidarte (Edimonsa) 93 21 SOLIDO Como Oividarte (Freddie/ a3
22 PALOMO Miedo Diss/ 93 22 DUELD Un Minuto Mas (Univision) 43
23 LUPILLO RIVERA Pero Qué Tal Si Te Compro (Univision/ 91 23 ELIDA REYNA Por Dios (Teyas/ L))
24 TIGRES DEL NORTE José Pérez Ledn (Fonovisa/ 90 24 DAVID LEE GARZA No Puedo Estar Sin Ti (Azrag Music Inc.) 36
25  KUMBIA KINGS Sabes A Chocolate (EM/ Latin/ 88 25 INTOCABLE Soy Un Novato (EMI Latin) 35
Data is complied from the airplay week of May 16-22, Data is complied from the airplay week of May 16-22,
and based on a point system. and based on a point system.
© 2004 Radio & Records. © 2004 Radio & Records.
Going For Add's Going For Add's
BANDA PIRINOLA La Liorons Loca /Balbos/
CLIMAX £ Za Zs 25 Ls Mesa Oue Més Apisuda Baboa/
IVY QUEEN Pagi Te Ouiero /Rsal Music/
PLAYERS Tu Mirada /Babioa/ LA FUERZA Busidn fndependients)
SUEND NORTERQ Enamorado De Ti (Babos/
TRIVALES Rumba Caribedia (Perfact Image/
¥ y
( ™~
Rock/Alternative Record Pool/
TW  ARTIST Title Labeds) TW  ARTIST Tiee Labeds)
1 INSPECTOR Ska Voovie Boobie Baby fUniversal) 1 ELVIS CRESPO Hora Enamorada [0k Music)
2 FOBIA Mas Caliente /BMG Latin/ 2 SON DE CALI La Sospecha Univision/
3 Z0E Peace And Love (Sony Discos/ 3 TITOROJAS EI No Es Mejor Que Yo /MP)
4 BERSUIT VERGARABAT La Soledad (Universal) 4 VICTOR MANUELLE Lloré Lloré (Sany Discos)
5 ESTOPA Tu Fuente De Energia /BMG Latin/ 5 SONORA CARRUSELES La Saisa La Traigo Yo fFuentes)/
6  SUPERLITIO Queé Vo' Hacer (Cielo Music Group/BMG Latin) 6  GRUPO MANIA Teléfono (Universal
7 KINKY Presidente Nettwerk) 7 ZAFRA NEGRA Pa’ La Rumba Voy /&M
8 ALEJANDRA GUZMAN Lipstick [BMG Latin) 8 REY RUIZ Creo En EI Amor /Sony Discos)
9 CAFETACUBA Eres (MCA/ 9 VY QUEEN Papi Te Quiero (Real Music)
10 BABASONICOS Irresponsables (EM/ Latin/ 10 THALIA Accion Y Reaccion /EM/ Latin)
11 CURANDEROS Perro fIndependiente/ 11 DAVID BISBAL Buleria Universal)
12 JULIETA VENEGAS Lento (BMG Latin) 12 PAULINA RUBIO Te Quise Tanto Universal)
13 JULIETA VENEGAS Andar Conmigo /BMG Latin/ . 13 SON CALLEJERO Dame La Droga /Curting)
14 VICENTICO Se Despierta La Ciudad (BMG Latin/ 14 BANDA GORDA Papeleta Mato A Menudo /MP)
15 CONTROL MACHETE E| Genio Del Dub (Universal) 15 EDDIE SANTIAGO Flor Dormida (Sony Discos/
Songs ranked by total number of points. 10 Rock/Altemative reporters. Songs ranked by total number of points. 23 Record Pool reporters. )
Y

www americanradiohistarvy com
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—_ OPPORTUNITIES

WBHK 98.7 KISS FM BIRMINGHAM,
ALABAMA HAS AN IMMEDIATE OPEN-
ING FOR AN AIR PERSONALITY. THREE
YEARS COMMERCIAL RADIO EXPERI-
ENCE AND EXCELLENT PRODUCTION
SKILLS REQUIRED. PLEASE SEND ALL
TAPES AND RESUMES TO: COX RADIO,
INC. 950 22"° STREET NORTH, SUITE
1000 BIRMINGHAM, ALABAMA 35203.
ATTN: DARRYL JOHNSON.

NRC Broadcasting seeks Music
Director who knows Jack!!!
The “new” Jack FM in Denver is looking for
a music director today! If you have at least
S years in the MD chair, 5 years on the air,
vast knowledge of music covering the past
35 years, experience working with
Selector along with knowledge/experience
with any digital music delivery system then
we want to hear from you now!!! You'll work
with an independent and local company in
one of the most competitive radio markets
in America and also one of the most desir-
able places to live! If you have a win at all
costs attitude, want to have fun, and the ex-
perience to back it then send your CD and

resume to:

Bryan Schock/Program Director
Jack FM - NRC Broadcasting
1201 18™ Street #250
Denver, CO. 80202
Or e-mail your mp3 and resume to:
bryan@nrcbroadcasting.com
NO calls piease. EOE.

Radio Announcer

Interested in entertaining in a live envi-
ronment? Are you better than voice
tracking? Can you handile the heat of
head to head battie? KSON, San Diego$
#1 Country Station, needs an on-air
TALENT (7pm - 12mdnt}. Music and
Selector knowledge heipful. Show us
what you've got. (No calls} EOE. Send
tape & resume:

Jefferson Pilot Communications
Altn: Human Resources

1615 Murray Canyon Rd., Ste. #710
San Diego, CA 92108

HOW TO REACH US rar

WEST

Cumulus Media has an immediate opening
for Market Manager of our 5 station cluster
in Grand Junction, Colorado. If you are sales
oriented, expense conscious and have an
unrelenting drive to be the best rush your
resume to:

Marco Camacho
Regional Vice President
marco.camacho@cumulus.com

Cumulus Media is an egual
opportunity employer.

EAST '

MORNINGS ON THE
JERSEY SHORE
105-7 The Hawk, Jersey's Home of
Classic Rock, has a rare morning
show opening. Send me your propa-
ganda if you and/or your team can
answer yes to all these questions:
¢ Your show is topical and local
® Your show is compelling
¢ Your ratings are strong
* You put together a show
targeted to Males 25-54
¢ You are a team player
¢ You are ready to compete not
only with local signals but with
stations from NYC
* You know just where the hell the
Jersey Shore is
¢ You believe that Tony Blundetto
will be whacked this season
You'll work for me and the Millen-
nium Radio Group, a private com-
pany that is the largest operator of
radio stations in New Jersey. If you
hate the thought of living in Jersey,
an hour away from New York City,
don't bother. Send airchecks either
on CD, cassette or MP3 e-mail.

Phil LoCascio
Operations Manager, 105-7
The Hawk
2401 RT 66
Ocean, NJ 07712
Phil.LoCascio@mrgnj.com

Nassau Broadcasting seeks experienced
Promotions Director to oversee station
promotions and marketing for their
radio group in Southern New
Hampshire. Reply by e-mail to
Jjdoody@whob.com
or fax {603} 882-0688. EOE.

— — o

NTR Director

WBCN Boston has an immediate
opening for a Director of Non Tradi-
tional Revenue. Responsibilities will
include designing, and implementing
non-traditional revenue programs.
As well as managing the sales team
in their efforts to sell those programs.
Ideal candidate should have superior
motivational, creative and communi-
cation skills. Must have a proven
track record of NTR success. Inter-
ested parties should contact General
Sales Manager Chris Paquin at
paquin@wzlx.com, or at WBCN,
GSM, 1265 Boylston St., Boston, MA
02215. No phone calls. EOE.

moreinfo @ fadioandrecords.com

RADIO NEWS REPORTER 4 STATION CLUS-
TER CENTRAL NEW YORK. SOME EXPERI-
ENCE OR COMMUNICATION DEGREE. TAPE
& RESUME TO BOB STRINKAMP, EAGLE
BROADCASTING, 1751 HANSHAW RD.,
ITHICA, NY 14850. TEL (607) 257-6400.

GENERAL MANAGER OPPORTUNITY

Saga Communications has filed applica-
tions with the FCC to acquire WISE AM
and WOXL FM serving Asheville, NC.
This Is one of the most outstanding ra-
dio markets in North America. Not only
is it very under radioed...but it also pro-
vides an amazing lifestyle. Quite simply
put: The quality of life is world class and
the GM opportunity is one of the best.
If you are good at what you do....stay
where you are. If you understand great-
ness, we would love to hear from you.
We do compelling radio and expect lead-
ership, sales ability, and business acumen
from our market managers. Write us in
confidence. We promise that.

Warren Lada
Senior VP Operations
Saga Communications, Inc.

73 Kercheval Avenue
Grosse Pointe Farms, Ml 48236
wilada@sagacommunications.com
ECE

R&R Opportunities

Free Advertising

Radie & Recerds provides free (20 words maximum)
listings to radio stations ON A SPACE AVAILABLE BA-
SiS in Opportunities. Free listings of the same length

are also available to individual king work in the in-
dustry under Positions Sought.
Deadline

To appear in the following week's issue, your ad must be
received by Thursday meea (PST). eight days priof to rssue
date. Free Opportunities listings should be typewritten or
printed on 8 1/2° X 11° company/station letterhead and are
accepted only by mail or tax: 310-203-8727. Only free po-
sitions sought ads are accepted by e-mail to:
Hinares@radioandrecords.com. Address all 20-word ads to
R&R Free Opportunities, 10100 Santa Monica Bivd., Third
Floor, Los Angeles, CA 90067.

R&R Opportunities

Advertising
)} | 2x
$200/inch $150/inch

Rates are per week (maximum 35 word per inch includ-
ing heading). Includes generic border. If logo. custom
border of larger heading are required. add 1/2 inch ($60
for 1x, $50 for 2x). In addition, all ads appear on R&R's
website. (www. radicandrecords.com).

Blind Box: add $50

The RAR address and your box number adds 12 words
1o your ad. Regular Opportunities rates apply to Blind
Box ads, but a $50 service charge is added for ship-
ping and handling.

Positions Sought: $50/inch

Individ g employ may run ads in the
Positions Sought section at the special rate of $50/inch

ESPN 1510 Milwaukee seeking Promotions
Director. Responsible for promotions, contest-
ing, remotes, intems, website, media kit, etc.
Contact criegel@gkbradio.com for info. (5/28)

Payable In Advance

Opportunities Advertising orders must be typewritten
on company/station letterhead and accompanied by
advance payment. Please submit ad copy & logos via
emait 40 i & drecords.com. Ads are also
accepted by fax: (310-203-8727) or mait. Visa, MC,
AmEx or Discover card accepted. Include card num-
ber, name as it appears on credit card, expiration date
and phone Blind box resp are sent to
advertisers every Friday by first-class nfail.

Deadline

To appear in the following weeks issue, your ad must
be received by Thursday neen (POT) eight days prior
to issue date. Address all ads to:R&R Opportunities,
10100 Santa Monica Bivd., Third Floor, Los Angeles,
CA 90067.

RADIO & RECORDS

ta Monic vd.. Third Floor. Los Angeles. CA 90067

Publisher.

© Radio & Records, inc. 2004.
POSTMASTER: Send address changes to R&R, 10100 Santa Monica Biva.. Third Roor, Los Angeles, Calitornia 90067.

nsnsmwm.mummmzs,mmmmmmsmwm(ww
suesmmmeumsms.mo.oomc:«wmum.muss.mww.sw«mmmsm
Inc., at 10100 Santa Monica Bvd., 3rd Roor, Los Angeles, California 90067. Annual subscription plan inciudes the weeidy
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assumed for unsoliciked material. R&R reserves alt rights in material accepied for publication. All lstters addressed to R&R or its
Editors will be assumed intendad for publication reproduction and may therefore be used for this purpose. Letters may be edited
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OPPORTUNITIESMARKETPLACE: 310-788-1622

ADVERTISING/SALES:

CIRCULATION: 310-788-1625 310-203-8727 310-203-8727  llinares @radioandrecords.com
NEWS DESK: 310-788-1699 310-203-9763 newsroom @ radioandrecords.com EDITORIAL, OTHER DEPTS:  310-553-4330 310-203-9763 mailroom @ radioandrecords.com
RAR ONLINE SERVICES: 310-788-1635 310-553-4056  kmccabe @radicandrecords.com WASHINGTON, DC BURBAU: 301-951-9050 301-951-9051 rdc @ radicandrecords.com

310-553-4330 310-203-8450 hmowry @radioandrecords.com NASHVILLE BUREBAY: 615-244-8822 615-248-6655  Iheiton @radicandrecords.com

e —
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FEATURES VOICEOVER SERVICES .

8 - (it

“SOUL PLANE”

Interviews with Snoop Dogg and Tom Arnold

Download these free Interviews and more at

www.radiolinkshollywood.com

Contact Lori Lemer at (310)457-5358
(310)457-9869(Fax) radioinks @acl.com (e-mail)

Lithographed On Heavy, Semi-Giloss Paper

* REQUEST FREE
CATALOG AND SAMPLES!

B/W = 8x10's
500 — $90.00
1000 — $120.00

5x7 - JOCK CARDS
B&AW 1000 — $100.00
Color 2000 — $408.00

# PRICES INCLUDE
TYPESETTING & FREIGHT

* FASY PROCESSING

* OTHER SIZES AVAILABLE

PRCES WBHCT TO
CHANGE STNOUT

Send 8210 photo. checkM.O. VisaMC, instructions io:
1867 €. Florde Strewt, Dopl. R Springfietd. MO 65803
TOLL FREE: 1-888-526-5336
www.abcpictures. com

Pl('ﬂ Rl‘\

ww.radiuandrecords.cum

HY1O’NEIL

““THE VOICE HEARD ABOVE THE REST'}

As Heard In...
Dallas
Las Vegas,

Toronto
and across the Planet

1-877-4-YOURVO
(877-496-8786)

DEMO:
www.samoneil.com

bobdunsrth.com

www.radioandrecords.com

JOE CIPRIANO

PR O MO S

AMERICA'S NUMBER 1 VOICE
the voice of FOX, CBS and The Grammys
Call Us.
(310) 229-4548

www.joecipriano.com

5 time Academy Awards announcer 5 time Emmy announcer

Randy Thomas

#1 Female Voice in America

*WLTW/New York e WASH/-FM/Washington, DC
» WNIC 100.3/Detroit « KLUV/Dallas

Make your budget sound bigger than it is.

(1-800) RT-VOICE www.randythomasvo.com
E-mail: randy € randythomasvo.com

DAVE PACKER

VOICEOVERS

MARKETPLACE
ADVERTISING

Payable in advance. Order must be typewritten and accompanied
by payment. Visa/MC/AMEx/Discover accepted. One inch mini-
mum, additional space up to six inches available in increments
of one-inch. Rates for R&R

1 time $95.00
iy 6 insertions 90,00
(perinch): 13 insertions 85.00
28 insortions 75.00
51 insertions 70.00
Marketplace
(310) 788-1622

Fax: (310) 203-8727
e-mail: llinares@radioandrecords.com

| Includes year-end charts far aII H&H
formats from 1974 through 2003!

Call (310)788-1625 or email
marebfa@radioandrecard% com

Mol & litbll.
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HOOBASTANK The Reason fisiand/i0JMG/

BEYONCE' Naughty Girl (Columina/

MAROON 5 Thes Love (Octone//IRMG/

M. WINANS {ENYA & P. DIDDY | Don't Wanna Know (Bad Boy/Uinversals
USHER f/LUDACRIS & LIL* JON Yeah (LaFace/Zomba/
USHER Burn [laFace/Zombal

D12 IEMINEM My Band (Shady/interscope/

J-KWON Tipsy (So So Del/Zomba/

BLACK EYED PEAS Hey Mama (A&M/interscope/

JESSICA SIMPSON Take My Breath Away /Columbra/

AVRIL LAVIGNE Don’t Tell Me (Anista/AMG/

OUTKAST Roses (Laface/Zomba/

EVANESCENCE My Immortal (Wind.up/

BRITNEY SPEARS Everytime LiveZomba/

SWITCHFOOT Meant To Live (Red /nk/Columina

MIS-TEEQ Scandalous (Reprise/

BRITNEY SPEARS Toxic Live/Zomba)

JAY-2-Owt Off Your Shoulder /Roc-A-Feda/IOIMG) '
BLINK-182 | Miss You (Geffen/

JESSICA SIMPSON With You (Cokmive/

YELLOWCARD Ocean Avenwe (Capriod

SEAN PAUL 'm Stil in Love With You /VP/Atiantic/

J0JO Leave (Get Qut) (BlackGround/Universal

CHMISTINA MILLAN Dip it Low /siaad0JMG/

KIMBERLEY LOCKE 8th World Wonder (Curty/Suprise/

KANYE WEST t/SYLEENA JONNSON Al Falls Down /Roc-A-/ela/iDIMG)
SUGABABES Hele In The Heed (intarscape/

CASSIDY . KELLY Hotel L/RMG)

LIZ PHAIR Extraerdinery Capitod

LOS LONELY BOYS Heeven O/

#1 MOST ADDED

JESSICA SIMPSON Angels (Columina/

#1 MOST INCREASED PLAYS

BRITNEY SPEARS Everytime Uve/Zomba/

TOP 5 NEW & ACTIVE
SARAH HUDSON Girt On The Verge (S-Curve/EMC/
JANET JACKSON Al Nite (Don't Stop) (Vagin/
NINA SXY Move Ya Body (Nexr Platesw/Universal
HANSON Penny & Me /3C6/

NICKELBACK Feelin’ Way Too Damn Good (RoadrunnesiIMG)

CHR/POP bogins on Page 26.
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FIVE FOR FIGNTING 100 Yeers (Awave/Cokaniva/
SHERYL CROW The First Cut Is The Despest (A8 M/nterscope/

© MARTINA MCBRIDE This One's For The Girls (RCA/

4
5
8

o
8
9
10

®
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13

i
i
i

DIDO White Flag (Ansta/AMG)/

JOSH GROBAN You Raise Me Up (7 43/Reprise/

MICHAEL MCDONALD Ain‘t No Mountain High Enough /Motown/
SEAL Love's Divine (Wavner Bros.)

TRAM Calling All Angels (Cokewbia/

SHANIA TWAIN Forever And For Always (Mercury/I0JMG)

UNCLE KRACKER {/DOBIE GRAY Orift Away [Lava/

LIONEL RICHIE Just For You (Isiend70/MG/

LUTHER VANDROSS Buy Me A Rose (/RMG/

WYNORNA | Want To Know What Love s [Corty

3 DOORS DOWN Here Without You /Repediic/Unversal)

WILSON PIILLIPS Go Your Own Way (Cobwmbia/

SHANIA TWAN [t Only Hurts When I'm Breathing (Adevcury/10/MG/
KIMBERLEY LOCKE 8th World Wonder Carty

GLDMA ESTEFAN | Wish You (Epic/

MERCYME Here With Me (INO/Carty

MAROON § This Love (Dctone///RME)

JESSICA SIMPSON Take My Bresth Away (Cotmie/

JIM BRICKMAN SMMARK SCHULTZ Till See You Agen Mindhaw /E9RME/
SIMPLY RED You Make Me Fesl Brand New /(simphyrad.com/Red ink)
EVANESCENCE My immortal (Wisd-up/

CLAY ANKEN Solitaire (RCA/RMG/

DARYL HALL What's In Your World /Rhythm & Groovellagsid 8
KEITH URBAN You'd Think Of Me (Capiol

KATRINA CARLSON Count Dn Me Xataphomsc/

NORAN JONES Sunrise (Bive AoreEAC)

N0 DOUST It's My Life detarscape/

e National Alrpiay Overview: May 28, 2004 .
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USHER Bum [LaFace/Zomba/

BEYONCE' Naughty Girl (Columbial

TWISTA Overnight Celebrity (Atiantic/

M. WINANS 1ENYA & P. DIDDY | Don't Wanna Know (Bad Boy/Unversal)
PETEY PABLO Freek-A-Leek (ivelZomba/

USHER Confessions Part 2 /l aface/Zomba/

USHER HILUDACRIS & LIL’ JON Yeah (L sface/Zombal

KAMYEWEST {/SYLEENA JOHNSON Adfalls Down (Boc-A-FelaI0JMG/
012 (/EMINEM My Band (Shady/interscape/

LIL’ FLIP Game Over (Sucka Free/l oud/Cokwmina/

ALICIA KEYS If | An't Got You (J/AMG)

J-KWON Tipsy (S0 So Del/Zomba/

PITBULL HLIL" JON Culo (TVT)

OUTKAST Roses [LaFace/Zomba)

JUVENILE Slow Motion (Cash Money/Uneversal)

AMANDA PEREZ | Pray (Powerhowse/Virgin/

JAY-Z Dirt Off Your Shoulder [Roc-A-Fela/lOJMG/

M8 RIDAZ f/GEMING So Fly /Upstars)

LLOYD BANKS On Firs interscape/

SEAN PAUL t'm Still in Love With You /VP/Atisatic/

YING YANG TWINS Whats Happnin! (TV7)

MINA SKY Move Ya Body (Aex! Platess/Unwversall

JAY.-Z 99 Problems (Roc-A-Fele0JMG)

MC-A-CHE Coc Coo Ches [SRC/Universall

CASSIDY fASASHONDA Get No Better LIPAG/

NANYE WEST Jesus Waks (Roc-A-Fela/TOMMG/

DILATED PEOPLES tAKANYE WEST This Way Capitad
PLAY-8-SKILLZ Frasks (inclependent/

KEVIN LYTTLE Turn Me On (Atiastic/

30 YUNG WUR fDMX , LIL' FUIP & DAVID BANNER Teer It Up LIRNAG/

~ #1 MOST ADDED

JAYZ 99 Problems (Roc-A-Fella/I0MG)

#1 MOST INCREASED PLAYS

OUTKAST Roses (LaFace/Zomba)

TOP 5 NEW & ACTIVE
MIS-TEEQ Scandalous (Reprise/
8.BALL & MJG You Don't Want Drama (Bad Boy/Umversal)
2-RO | Hate You /Rap-Adot)

0ON YUTE FIYING YANG TWINS Row Da Boat /Skp-N-Siide/Praocity/Capitol)

LIL"WAYNE Bring ht Back (Cash Money/Universall
CHRARHYTHMIC bogies o8 Page 31.
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1 MARQOON 5 This Love [Octonel/RMG/

@ MHOOBASTANK TheResson (lsised /MG

3 EVANESCENCE My immortal (Wind-ae/
4 FIVE FOR FIGNTING 100 Yeers (Awave/Cokunbia/
5 NICKELBACK Someday /Rosdrummer/0/MG/

© ALANIS MORISSETTE Everything Meverici/Reprise)

7 3 DOORS DOWN Here Without You /Repabiic/Unirersal/

@ L0S LONELY BOYS Heaven Dv/Enic/

9  MATCHBOX TWENTY Bright Lights (Ariswtic/
10 SANTANA t/ALEX BAND Why Don't You & | (Arista/RMG/
11 N0 DOUST it's My Life (interscope/
3 DOORS DOWN Away From The Sun (Repebic/Univer sal)
AVRIL LAVIGNE Don't Tell Me /Anista/RMG)
14 SARANMCLACHLAN Fallen (Arista/RMG)
15 SHERYL CROW The First Cut is The Despest /A&AMSwarscape/
COUNTING CROWS Accidentally in Love (DrasmWorks/Geften)
LENNY KRAVITZ Where Are We Runnin'? Vigew/
JET Are You Gonne Be My Girl (Atiantic/
SARAN MCLACHLAN Stupid /Ansta/RMG/
CALLING Our Lives (RCARMG)
SHERYL CROW Light In Your Eyes (4&M/Interscope/
DIDO Don't Leave Home (Ansta/RMG/
GAVIN DEGRAW | Den't Want Te Be LiAMG/
LIVE W/ SHELBY LYNNE Run Awsy /Radiosctive/Geffan)
311 Love Seng Mavaricl/Vekcose/Zombe)
SWITCNFOOT Meant To Live (Red /nk/Cokmbia/
JESSICA SIMPSON With Yeu (Cokmmbve/
FINGER ELEVEN One Thing /Wine-ap/
JASON MRAZ Curbaide Prephet (Atisatic/
LIS PARK Numd (Warner Bres.)

URBAN
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USHER Bum (Laface/Zomba/

TWISTA Overnight Celebrity /dtiantsc/

ALICIA KEYS H 1 An‘t Got You L/RMG)

M. WINANS f/ENYA & P. DIDDY 1Don't Wanna Know [Bad Boy/Unersal
KANYE WEST f/SYLEENA JOHNSON Al Fals Down /Roc-A-Feda10/MG/
LIL’ FLIP Game Over (Sucka Free/l oud/Columbial

USHER Conlessions Part 2 {LaFace/Zomba)

PETEY PABLO Freek-A Leek (fivwZomba/

R. KELLY Happy Peopie (inve/Zomba/

BEYONCE’ Naughty Girl Columbea/

OUTKAST Roses daFace/Zomba)

KANYE WEST Jesus Walks (Aoc-A-Feka//DJMG)

MONICA U Should've Known Better (/MG

JUVENILE Siow Motion (Cash Money/Umversal/

LLOYD BANKS On Fise //nterscape/

USHER fLUDACRIS & LIL° JON Yeah (LaFace/Zomba)
JKWON Tipsy /So So Det/Zomba/

JAY-Z Dirt Off Your Shoulder /Roc-A-Feka/IDJMG)

AVANT Don't Take Your Love Away /Geffen/

BRANDY /MANYE WEST Tak About Our Love /Atiantic/
LLOYD f/ASHANTS Southside /Arder inc./De/ Jom1OJMG) .
JADAKISS {MATE DOGG Time's Up! /Rw/f Ryders/iaterscape)
S-BALL & MJG You Don't Want Drame /Bad Boy/Universall
JOE 116 UNIT Ride Wit U Uive/Zomba/

SLUM VILLAGE Seifish (Bavad/Capitol

CHINGY One Call Awsy DTPCapited

@ MOBS DEEP Got It Twisted (Visksrar/Zombe/

28

YUNG WUN HOMX , LIL’ FUIP & DAVID BANNER Toar it Up L/RMG/
MINA SKY Move Ya Bedy Mext AlatsssyUniversal
CASSIOY AMASHONDA Get No Better LURMG/

#1 MOST ADDED

JAY-Z 99 Problems (Roc-A-Feha/lOJMG)

#1 MOST INCREASED PLAYS

USHER Confessions Part 2 (LaFace/Zomba/

TOP 5 NEW & ACTIVE
MURPHY LEE FINELLY Hoid Up Unversal/

LIL SCRAPPY No Problem (BME/Reprise/
ANGIE STONE | Wanna Thank Ya (/RMG/
ANTHONY HAMILTON Charlene (So So DefiZombal
YOUNG ROME FIORSARION After Party (Umversal

URSAN boging an Page 34.
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JET Cold Hord Bitch /Atisotic/

SHINEDOWN 45 (Arlantic/

VELVET REVOLVER Siither /RCA/AMG/
AEROSMITH Baby, Pleess Don't Go /Cokwmbse/
HOOBASTANK The Rleason /isiandM2/ME/ .

© GODSMACK Running Bind (Repubdic/Unversal

7

MICKELBACK Figured You Out /Rosdramer/I0/MG/
NICKELBACK Feelin’ Way Tee Damn Good (Roadrumer/I0JMG/

9 TESLA Caught In A Dream /Sanctusry/SRG/
@ LN PARK Lying Frem You (Waraer Bras.)

3

o

25

®

AUDIOSLAVE | Am The Highway finterscape/Epic)
LENNY KRAVITZ Whare Are We Runnin'? (Virgsn/
PUDDLE OF MUDO Hosl Over Heod (Geffony
THORNLEY So Far So Good (Roadrummer/I0IMG/
JET Are You Gonna Be My Girl (Arisnnic/

A PERFECT CIRCLE The Outsider Virgm/
SEETHER t/AMY LEE Broken (Wind-«g/
AUDIOSLAVE What You Are (interscape/Epic/
THREE DAYS GRACE Just Like You Lbve/Zomba/
DROWINING POOL Step Up Wind-p/
CROSSFADE Cold /Cokmbia/
SUPKNOT Duality /Rosdruanes/I0/MG/
LOSTPROPHETS Last Train Home Lokemive/
SOHL Redefine L/RMG)

BLACK LABEL SOCIETY House Of Doom (Sartfire/
OFFSPRING (Can't Get My) Head Around You (Cokembee/

7 KID ROCK Jackson, Mississippi (Tap Dog/Atientic/

EARSHOT Wait Warner Sres.)
WCUSUS Talk Shews On Mute /Eatc/
OARKNESS Growing On Me Adust... Destroy/Atientic)

#1 MOST ADDED

CELINE DIOR You And | Epxc/

#1 MOST INCREASED PLAYS

NMORAR JONES Don't Know Why /Blue Note/Vugui/

TOP 5 NEW & ACTIVE

SOPHIE B. HAWKINS Walking On Thn Ice (Trumpet Swan/

_CORRS Summer Sunshine (Athsatic/
RICK SPRINGFIELD Beautitul You /Gomer/Red Ink)

KATIE BIELUA The Closest Thung To Crazy /Dramatico/VervelUniversall

JAMIE CULLUM All At Sea (Verve/liniversal)

b AC boging en Page 48.

#1 MOST ADDED

MELISSA ETHERIDGE This Moment fiskand//0JMG/

#1 MOST INCREASED PLAYS

COUNTING CROWS Accudentally in Love (OreamWorksiGetten/

TOP 5 NEW & ACTIVE
CORRS Summer Sunshine (Atlantic/
© MARTINA MCBRIDE This One's For The Girls /RCA/
MARIA MENA You're The Only One (Cotwmbia/
AVIOR Seven Days Without You /ndependent/
HICKELBACK Feelin' Way Too Damn Good /Roadrunner/i0JMG)

AC begias on Page 88.

#1 MOST ADDED

MONSTER BBAGNET Unbroken (Hotel Baby) /SPV US4/

#1 MOST INCREASED PLAYS

CROSSFADE Cold (Cokumbeal

TOP 5 NEW & ACTIVE
BREAKING BEMJAMIN So Cold (Holywood/
DROPBOX Wishbone (e-Akgn/Unversall
KID ROCK | Am (Top Dog/Atlantic
BEASTIE BOYS Ch-Check It Out (Capital
MONSTER MAGNET Unbroken iHotel Baby) (SPY US4/

ROCK bogins on Page 89.
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1 1 ALICIA KEYS If | Ain't Got You L/RMG/

2 2 TEEMA MARIE I'm St In Love (Cash Money/Unwersal)
3 8 LUTHER VANDROSS Think About You L/RMG)

5 PATTI LABELLE New Day (Def Soul/IOIMG)

4 5 JANET JACKSON | Want You (Vigin/

10 o R. KELLY Happy People Uive/Zombal

6 7 RUBEN STUDOARD Sorry 2004 L/AMG/

7 8 BEYONCE' Me. Myself And | (Colmbial

13 € USHER Bum (LaFace/Zombal

9 10 PRINCE Musicelogy (Couumbia

8 11 MUSK Whoknows (Def SooliOJMG)

1112 KEM Love Calis (Motown/Unsversal

12 13 TAMIA Questions (Atiantx/

18 DWELE Hold On (Virgan

19 M. WINANS fIENYA & P. DIDDY | Don't Wanna Know (Bad Boy/Unwversal)
20 CARL THOMAS Make It Airight (Bad Boy/Unrversal!
15 RUBEN STUDOARO What If L/RMG/

7 AVANT Don't Take Your Love Away (Geffen/

18 19 BABYFACE Theloneiiness /Arista/AMG/

30 PRINCE Call My Name (Columbia)

22 LASHELL GRIFFIN Free (Eprc/

21 22 ANTHONY HAMILTON Charlene (So So DetiZombal
23 MONICA U Should’ve Known Better L/AMG/)

25 MARY J. BLIGE It's A Wrap (Geffen/

27 ANGIE STONE | Wanna Thank Ya L/RMG/

26 JESSE POWELL Od You Cry dmunr 8
24 2] EN VOGUE Ooh Boy /33nd Street/Funky Girl)

- . USHER fILUDACRIS & LIL’ JON Yeah /L af ace/Zomba)
28 29 HIL ST. SOUL Pieces (Shanacive/
30 GOAPELE Closer (Combna/

| &

#1 MOST ADDED .

PRINCE Cali My Name (Colombia/

#1 MOST INCREASED PLAYS

USHER Burn (LaFace/Zomba)

TOP 5 NEW & ACTIVE
JOE Priceless Kive/Zomba/
AMEL LARRIEUX For Real (Biss Life/
THEO Chemustry (TWP)
TEMPTATIONS Something Special (Motown/Unwersall
GLADYS KNIGHT FIEDESIO ALEJANDRO Feeiin’ Good (Vaciton) (Pyramd)

URBAN begins on Page 34.

ACTIVE ROCK

LINKIN PARK Lying From You (Warner Bros./

JET Cold Hard Bitch (Artantic/

VELVET REVOLVER Slither (RCA/RMG/

SHINEDOWN 48 (Atiantic/

HOOBASTANK The Reasor (siand//0JMG)

GODSMACK Running Biind (Republic/Universall

DROWNING POOL Step Up (Wand o/

A PERFECT CIRCLE The Outsider Virgin/

CROSSFADE Cold (Columbial

SOIL Redefine L/AME/

AUDIOSLAVE What You Are /interscape/Epic/

SUPKNOT Duality /Roadvunner/|0JMG)

THREE DAYS GRACE Just Like You (ive/Zomba/
OFFSPRING (Can’t Get My) Head Around You (Colunnbéia/
LOSTPROPHETS Last Train Home (Columbial

NICKELBACK Feelin’ Way Too Damn Good (Roadrumner/I0JME)
THREE DAYS GRACE (I Hate) Everything About You LiverZombay
THORNLEY So Far So Good /RaadruanerIO/MGE)

SEETHER fIAMY LEE Broken (Wind-up/

NICKELBACK Figured You Out (Roadruncer/I0JMG/

%

______
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COUNTRY

1 1 GRETCHEN WILSON Redneck Woman /Faic/

) 8 JOHN MICHAEL MONTGOMERY Letters From Home (Warner Bros./
7 TOBY KEITH Whiskey Girl (DreamWorks/

3 4 RASCALFLATTS Mayberry dync Street/

9 MONTGOMERY GENTRY |f You Ever Stop Loving Me (Columbial

6 6 GEORGESTRAIT Despesately MCA/

8 LONESTAR Let's Be Us Again /8NA/

n DAVIO LEE MURPHY Loco (Kach/

10 BROOKS & OUNN That's What She Gets For Loving Me (Arista/
12 CLAY WALKER | Can't Sleep /RCA)

13 SHEDAISY Passenger Seat {Lyrc Street/

14 REBA MCENTIRE Somebody (MCA)

15 BILLY CURRINGTON | Got A Feelin’ (Mevcury/

16 BRAD PAISLEY fIALISON KRAUSS Whskey Lulaby /Arsta)
23 KENNY CHESNEY | Go Back /BN4/

18 JOSH GRACIN | Want To Live fLyric Street)

20 ANOY GRIGGS She Thinks She Needs Me (RC4)

17 18 SHANIA TWAIN It Only Hurts When I'm Breathing (Mevcury/IDJMG)
22 RACHEL PROCTOR Me And Enxly [BNA/

19 EMERSON ORIVE Last One Standing (DreamWorks/

24 MARTINA MCBRIDE How Far (RCA/

21 JOE DIFFIE Tougher Than Nails /88R/

31 JIMMY BUFFETT fICLINT BLACK Hey Good Lookin' (RCA/Madboat)
26 TERRI CLARK Girls Lie Too (Mercury)

25 LEE ANN WOMACK The Wrong Girl (WCA/

27 BIG & RICH Save A Horse. Ride A Cowboy (Warner Bros./

28 JEFF BATES | Wanna Make You Cry /RCA/

29 JOE MICHOLS H Nobody Beleved In You (Umvwversal South/

0 TIM MCGRAW Live Like You Were Dying (Curt/

3030 TRENT WILLMON Beer Man (Cobmbia/
#1 MOST ADDED

TIM MCGRAW Live Like You Were Dying (Curt/

#1 MOST INCREASED PLAYS

TIM MCGRAW Live Like You Were Dying /Curt/

TOP 5 NEW & ACTIVE
CLINT BLACK The Boogie Man (Equity/

BLUE COUNTY That's Cool /4sywm/Curb/
SCOTTY EMERICK The Watch (DreamWorks)
BUDDY JEWELL One Step At A Tme (Columbna/
CAROLYN OAWN JOHNSON Dre Of A Broken Heart {Ansta/

COUNTRY begins on Page 39.

ALTERNATIVE

™
1 LINKIN PARK Lying From You /Warner Bros.)
2 JET Cold Hard Bitch /Atiantic/
© BEASTIEBOYS Ch Check It Out Capital!
4 HOOBASTANK The Reason //siand/l0JMG)
VELVET REVOLVER Slither (RCA/AMG)
MODEST MOUSE Float On /Epc/
INCUBUS Talk Shows On Mute /Epec/
8 OFFSPRING (Can’t Get My) Head Around You (Columbial
9 A PERFECT CIRCLE The Outsider (Virgi/
10 311 Love Song (Maverick/Vokcane/Zombal
12 11 BLINK-182 | Miss You fGeffen/
15 @ MUSE Time Is Running Out (EastWest/Warner Bras.)
11 13 LOSTPROPHETS Last Train Home (Cokuniva’
13 14 YEAH YEAH YEAHS Maps (interscope/

- =
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2 SEETHER H/AMY LEE Broken Wind-up/

18 NEW FOUND GLORY Al Downhill From Here (Getfen/
17 THREE DAYS GRACE Just Like You LiweZomba)

19 SWITCHFOOT Dare You To Move (Red Ink/Columbial

21 19 AUOIOSLAVE What You Are (interscope/Epic)
14 20 GODSMACK Running Blind (Republic/Universall

24 BREAKING BENJAMIN So Cold (Hodywood/ 2 SMILE EMPTY SOUL Silhouettes Lava/

23 SMILE EMPTY SOUL Sihouettes /Lava/ 23 SUPKNOT Ouality (Roadrunner/I0/MG)

27 INCUBUS Talk Shows On Mute Eac/ 25 STORY OF THE YEAR Anthem Of Our Dying Day (Mavenck/Reprise/

26 EARSNOT Wait (Warner Bros.) 24 SHINEDOWN 45 (drisntic/

25 THOUSAND FOOT KRUTCH Rawkfist (Tooth & Nad/EMC) 3 CURE The End Of The World (Ge/fen/

29 SKILLET Savior /Lava/ 28 FRANZ FERDINAND Take Me Out Domwna/Epie/

32 DROPBOX Wishbone /Re-Abgn/Universall 27 VON BONDIES C'mon C'mon /Sire/Reprise/

21 28 PUDDLE OF MUDD Heel Over Head (Geffon/ 29 BLINK-182 Oown (Geffen/

28 29 KORN Everything I've Known mmortal/Epic) 26 THORNLEY So Far So Good /Roadrunner/I/MG/

kX] @ FLAW Recognize (Regutic/Universal) 30 DARKNESS Growing On Me (Must... Destroy/Atisntic/
#1 MOST ADDED #1 MOST ADDED

FINGER ELEVEN Stay in Shadow /Wind-up/

#1 MOST INCREASED PLAYS

NICKELBACK Feelin” Way Too Damn Good (Roadrunner/I0/ME)

TOP 5 NEW & ACTIVE
LIMP BIZKIT Aimost Over (Fig/Interscope/
FEAR FACTORY Archetype (Ligwd 8/
ATREYU Lip Gloss And Black (Vactory/
KID ROCK | Am (Top DogiAtiantx
PUDDLE OF MUDD Spin You Around (Geffen/

ROCK begins on Page 56.

DASHBOARD CONFESSIOMAL Vindicated finterscape/

#1 MOST INCREASED PLAYS

CURE The End Of The World (Geffen/

TOP 5 NEW & ACTIVE
FLAW Recognize (Republic:Universall
. MIDTOWN Give it Up /Columbia/
AUTHORITY ZERO Revolution [ava/
BURKING BRIDES Hear1 Full Of Black (V2
SOIL Redefine (/AMG)

ALTERNATIVE begins on Page §1.
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SMOOTH JAZZ

(U

1 1 PETER WHITE Taikin' Bout Love (Coiumbial

2 @ PAULBROWN 2417 (GRPYMG)

3 3 PAULTAYLOR Steppin’ Out Peak/

4 4 DAVEKDZ Al See s You (Capital

5 @ EUGE GROOVE Livr’ Large Navada)

6 6 OIANA KRALL Tempiation (GRP/YMG)

7 7 RICHARD ELLIOT Sty (GRPVMG/

9 o MARC ANTOINE Mediterraneo (Rendervous’

8 8 HILST, SOUL For The Love Of You /Shanache/
12 , JOYCE COOLING Expression (Narada/

10 MICHAEL LINGTON Show Me (Rendezvous)
1112 MINOI ABAIR Save The Last Oance (GRPVMG)
13 13 RICHARD SMITH Sing A Song (4440)

14 14 KIM WATERS The Ride (Shanacive

16 () BRIAN CULBERTSON fINORMAN BROWN Come On Up /Wavner Bras)
15 16 NORAH JONES Sunrise Bhe Note/EML)

18 RICK BRAUN Daddy-0 (Warner Bros )

7 PRAFUL Let The Chips Fall (Rendesvous/

19 BEYONCE' /L. VANOROSS The Closer | Get To You L/Cokmbia/AMG)
2 PAUL JACKSON, JR. Walkin” (Bise Note/EMC/
20 GERALD ALBRIGHT To The Max (GRPVMG/
26 OAN SIEGEL In Your Eves (Native Language/

2 CHRIS BOTTI Back into My Heart Cokumixa/
- SEAL Love's Divine (Warner Bros.)

21 25 ALKEMX Time To Lounge (Rendervous/

23 26 BRAXTON BROTHERS When You Touch Me (Peal/

27 27 DARYL HALL What's in Your World (Rhythm & Groove/Ligwd 8

30 @ WNESTOR TORRES Maybe Tonight Heads Up/

25 29 SIMPLY RED You Make Me Feel Brand New /simplyred. com/Red Ink)
29 30 JEFF GOLUB Pass it On (GRPVMG)

o #1 MOST ADDED

GEORGE BENSON Softiy, As In A Morming Sunnise (GRP/VMG)

#1 MOST INCREASED PLAYS

RAMSEY LEWIS TRIO The In Crowd (Narada/

TOP 5 NEW & ACTIVE
PETE BELASCO Deeper (Compendial
RAMSEY LEWIS TRIO The in Crowd (Narada/
MICHAEL MCOONALD An't Nothung Like The Real Thing /Motown/
CHUCK LOEB Bring It /Shanacive)
GLADYS KNIGHT FIEDESIO ALEJANDRO Feelin' Good (Vacilon] (Pyramed)

Smooth Jazz begins on Page 52.

TRIPLE A

ALANIS MORISSETTE Everything (Maverick/Reprise/

DAVE MATTHEWS Oh (RCA/RMG/ '

LENNY KRAVITZ Where Are We Runnin'? /Virgin/

ERIC CLAPTON !f | Had Possession Over Judgment Day (Duck /Regrise/
MICHAEL ANOREWS fIGARY JULES Mad World (Universall
COUNTING CROWS Accidentaliy In Love /DreamWorks/Geffen)
DAMIEN RICE Cannonball (Vectar Recordings/Warner Bros.)

JOHN MAYER Clarity (Aware/Colombral

DONAVON FRANKENREITER flJACK JOHNSON Free BrushireUnversal
JET Are You Gonna Be My Girl {Atiantx/

NORAH JONES Sunnise (Bive Note/EMC/

WHEAT | Met A Girl (Aware/Columbnal

NORAH JONES What Am | To You? (Blve Note/EMC)

SHERYL CROW Light In Your Eyes (A&M/interscape/

MAROON 5 Thes Love (Octone/ JAMG)

MINDY SMITH Come To Jesus Vanguard)
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14 JASON MRAZ Curbside Prophet (Atiantic/
18 TOOTS ANO THE MAYTALS W/B. RAITT True Love is Hard To Find V2
17 BOB SCHNEIOER Come With Me Tonight (Shockorama/Vanguard)
23 HOOBASTANK TheReason fisiand//0L/MG/
22 PAT MCGEE BANO Beautiful Ways (Warmer Bras.)
20 MELISSA ETHERIOGE Lucky /Isiand//MG/
25 THRILLS Big Sur (Vagwy/
21 24 BARENAKED LADIES Testing 1, 2, 3 (Reprise/
26 €D PATTY GRIFFIN Love Throw A Line ATO/RCA/AMG)
24 26 JEM They (ATO/RCA/RMG)
- DIANA KRALL Temptation (GRP/YMG)
- MORRISSEY irish Blood, English Heart /Sanctuary/SRG/
30 311 Love Song (Maverick/Vokcana/Zomba)
29 30 JOE FIRSTMAN Can't Stop Loving You (Ariantx/
—— - —_— _—— —
#1 M0OST ADDED
- PHISH The Connection (Elektra/Atiantic)
#1 MOST INCREASED PLAYS
PHISH The Connection /Ekektra/Atiantic/
TOP 5 NEW & ACTIVE

LORETTA LYNN FIJACK WHITE Portiand, Oregon (intevscope/
BUTTERFLY BOUCHER Another Wiute Dash (1&M/lnterscope/
IRDIGO GIRLS Fill it Up Again (Epsc/

MODEST MOUSE Float On Fowcy
PHISH The Connection /Elektra/Atiantic/

TRIPLE A begins on Page 65.
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artin Bandier has helped create the largest
and most successful music-publishing
company in the world. As Chairman and
CEO of EMI Music Publishing, Bandier
oversees a staff of about 600. EMI
currently controls the rights to more than
1 million titles, ranging from “Santa Claus
Is Coming to Town" to many current hits.
The company represents many of
today's top songwriters and artists,
including Sting. Matchbox Twenty, Alicia
Keys and Ludacris, to name a few. And, as
part of its extensive catalog base, the
company also has 50% ownership of Jobete
Music, representing all the classic hits of Motown.

Getting into the business: “Like every kid growing
up, I was in love with music. Through my journeys in early
life, I went to law school. When I graduated 1 went to
work for a firm in New York that was a little stuffy. I was
a long-haired kid. I remember one of the senior partners
coming in and — never really looking at my eyes, but
loaking at my hair — saying that one of our clients was
involved In the acquisition of a music-publishing
company. He thought this might be something I could
work on. I had no idea what he was talking about, but I
said. Yes, that sounds perfect to me’

“T worked on this transaction, and I remember going
home and telling my parents, T really don't understand
this, but, wow, what a great business’ A few years later I
had the opportunity to go into business with Charles
Koppelman, who was running CBS Music Publishing. We
went into business together with another person, and the
rest is Hollywood history.”

Leading the largest publishing company: “I always
had aspirations of growing the music-publishing business
we had started. and it was a business I didn't want to
leave, It was a b I chose, as opposed to going into
the recorded-music business o some other aspect of the
entertainment or music business. While I never thought
about it, I have to say my goal was to become the biggest
and the best. Somehow, after all these years and doing
this at EMI for 15 years, that is where we are.”

What a music publisher does: “If you're a music
publisher, you're in the song business. You own the words
and music to songs. Those songs are protected by
copyright laws all around the world. Essentially, those
copyright laws all say the same thing: that no one can use
your copyrighted song unless they come to you for a
license. That license would entail your granting them the
right to use your songs and receiving payment for it, in
most instances.

“That’s essentially how a music publisher derives his
income. How he gets the songs is either by acquiring
existing catalogs of music that have been around for a
while or by signing writers who write songs for others or
singer-songwriters who write songs for themselves and

-others, and exploiting those songs by means of presenting
.them to others to record for use in a movie, on TV and in
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MARTIN BANDIER

Chairman and CEO, EMI Music Publishing

advertising. It’s very involved, and it’s a wonderful
business. It entails every aspect of the music business and
is not limited just to recording artists. You deal with
record producers, writers and artists. Some of our best
artists are writer-artists who write and record their own
material and may write for others.

“EMI Music Publishing has relationships with ASCAP
and BMI, which are performing-rights societies. These
societies license radio and TV stations and venues —
Madison Square Garden, bars, etc. They get their
repertoire from the music publishers. I would have an
arrangement with ASCAP and give them broad rights to
license my material to their users. They would make a
deal with the radio industry for the use of EMI's music on
radio.”

On the company’s success: “A lot of it has to do
with having good people and making the right creative
and business decisions. Recently, I was at a Publisher of
the Year ceremony in Los Angeles. When I went to
accept the award, my entire crew came onstage with me.
We had about 11 of our creative people there. Every one
of them has been with me for more than 10 years. We
have a seasoned bunch of people who move to the same
drumbeat, don't feel threatened by egos. get credit for
what they do and, hopefully, have a good conductor in
myself, making sure that it's all harmonious and it
works.”

Biggest challenge: “How we deal with new
technology — figuring out what role music publishers
will play and what role writers, authors and composers
will play. Deciding how the ple will be divided between
the record companies and the music-publishing
companies in terms of fees for uses of songs. Once we get
that out of the way, the rest will flow easily.

“It's a slow process, because technology has moved
so quickly that it is not ‘one-size-fits-all’ There are
records that are now dual discs that you can play on
DVDs and computers. There are records that have copy
controls on them. There are computers that come pre-
loaded with songs. All of those raise a whole host of
licensing issues. Some of them may have been
contemplated by existing law, others may not and have
to be dealt with.”

Tlegal downloading of music: “Piracy is a big issue
for us and for the record companies. It's an industrywide
issue that we're all attempting to deal with. Piracy is
almost tangential for music publishing. The people
directly facing it are the record companies. Of course,
we're supporting them and doing whatever we can. They
are finally making some headway here in America.
Offering alternative sources of legitimate downloads and
at the same time filing lawsuits against the pesky people
who seem to be taking music seems to be having an
impact.”

Why someone would decide to sign with EMI: "1
like to think we can give them creative direction and
financial security. Well collect their money all over the
world without leaving a nickel for someone else. We'll
distribute it to them on a timely basis, and well give
them an opportunity to work with our other artists. If
you're 2 writer or producer, you would have an
opportunity to work with Pink or Usher or Rob Thomas or
Jay-Z — I'm only mentioning a smattering of them. You
would have a better opportunity to cross-pollinate within
the confines of the EMI family.”

Something about EMI Music Publishing that
might surprise our readers: “If [ were an outsider
looking in, I'd think it was a well-run company that
continues to be a leader in jts area and that doesn't go to
sleep with its success, but continues to strive for new and
better things.”

State of radio: “Tt seems to be pretty successful
these days. Radio is something I never looked at as a
business, but only as a barometer for the music we have

ATATATA'A'AN(@ C i auivy Ul V. L)

and whether someone was playing it. There isn't a day
that goes by that I'm not briefed on adds on radio
stations and where we are in different formats.”

State of the music industry: “The business is in a
period of consolidation. Maybe it is being run in a more
businesslike manner and there’s not as much waste as
there once was. Also, people are more conscientious
about what they want to support. The business is
becoming more responsible. We're seeing the results of
it this year. The Usher record has sold 2.6 million
albums in a month. We've been complaining about
piracy and a whole bunch of other issues, but you don't
sell 2.6 million albums in a month by not having good
music that people actually walk into the store and buy.
Norah Jones is a great artist who sells millions of
records. People have to actually walk into a store and
buy it. The business is getting healthier, and the
companies are getting healthier in terms of their
approach.”

Most influential individual: “Berry Gordy. It's a
treat and a great pleasure for me to be in business with
him. This is a man who not only impacted the world
from a musical standpoint, but also had a worldwide
impact both culturally and socially in bringing black
music to a white audience and making it America’s
music.”

Career hightight: “EMI Music Publishing. It was
very much a company that was not as focused and not as
in sync when I came here. We changed it. It’s always nice
to be the leader in your industry. We're the leader by a
lot. We don'‘t do it by hitting people over the head with
hammers; we continue to do it by making the right
signings and the right financial deals and, at the same
time, maintaining a reputation for integrity. I'm really
proud of that. This is one spectacular company.”

Career disappointment: “Tm a song junkie, kind of
a collector. At ope point in time I was inches from
buying The Beatles catalog. I wish I could have owned it,
but everything worked out in the end. Other than that,
everything else has filled out the picture pretty well.”

Pavorite radio format: “T'm all over the place, from
Pop to Urban to Dance.”

Favorite television show: “T watch sports mostly,
and I try to go to bed laughing at Seinfeld.”

Favorite song: “I wish I could come up with just
one. Songs are such an inherent part of my life. There
are so many different songs that I can't find one that I
could say I would listen to all day tong. Music is such a
vitat part of my life, and I've always been lucky that 1
could remember metodies and lyrics — sometimes to a
fault.”

New songwriter he's excited about: "Rob Thomas
from Matchbox Twenty.”

Favorite movie: “It’s got to be one of the Godfather
movies.”

Favorite book: “T wind up reading lots of
biographies. I'm into Winston Churchill these days.”

Pavorite restanrant: “Two of my favorite
restaurants — one is in Los Angeles, and one is in
London — have the same name and nothing to do with
each other: the Ivy.”

Beverage of choice: “Iced tea.”

Hobbies: “Golf and watching tons of sports. I'm on
my way to the Yankee game as we speak.”

E-mail address: “mbandier@emimusicpub.com.”

Advice for broadcasters: “1 like radio the way it is.
I think radio’s an integral part of the music business and
will continue to be because so many people listen to it.”

Advice for the record industry: “Td love to see the
music industry stick with new artists on a longer basis.
Sometimes the cost of that is prohibitive. If one record is
not successful, it doesn’t mean that's the end of the
world. If you believe in something, it would be nice if
you betieved in it for more than a minute.”
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